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Japan Labels Raided;
Avoided Rental Flow?

By SHIG FUJITA

TOKYO-—Investigators of Japan’s
Fair Trade Commission searched
Northern branch offices of five ma-
Jor record companices Oct. 16, look-
ing for evidence that the companies
withheld product shipments to dis-
tributors supplying record rental
shops. Such withholding would be
in violation of local antitrust laws.

The companies whose offices in
Sendai, Miyagi Prefecture were sub-
ject to search were Warner Pioneer,
CBS/Sony, Toshiba-EMI, Nippon
Columbia and Victor Musical In-
dustrices.

This marked the first time that the
Commussion, watchdog of fair trade
practices, carricd out searches in
connection with record supplies to
the controversial rental stores.

The Commission says that the
manufacturers had stopped ship-
ments to the distributors around Au-
gust. It suspects that the companies
have been covertly numbering their
records in order to trace the flow of
product to the rental outlets.

A Commission official said that
suspension-of shipments to the dis-
tributors is illegal becausc it de-

prives the rental stores of the free-
dom to pursue business activities.
He also noted, however, that the
searches had nothing to do with
copyright infringement deriving
from suspected home taping encour-

(Continued on puge 74)

Artists Pitch
Anti-Home Tape
Drive In U.K.

By NICK ROBERTSHAW

LONDON-The British music in-
dustry has enlisted a varied array of
recording artists in firing the open-
ing salvo of its autumn campaign
against home taping.

The thrust is aimed both at the
public and the government’s recent
green paper on copyright reform.
The industry is also secking a levy
on blank tape.

Full-page advertisements in na-
tional newspapers last week carried
the message that “home taping is
wiping out music.” arguing that

(Continued on page 72)

| AM Radio Finds New Life
Via MOR Oldies Format

aus mrst . RCA $1.99 Single
A Trade Puzzler

By JOHN SIPPEL

- Mango Trying
- One-Plus-One
- Island Tapes

By IRV LICHTMAN

NEW YORK-Island Records
controversial U.K.-originated One-
Plus-One cassette concept reaches
the U.S. this week via its independ-
ently-distributed Mango label.

The debut album here in the
series, Black Uhuru’s “Red.” 1sa “re-
fined” version of the concept that Is-
land introduced in England earlier
this year with Steve Winwood’s “Arc
Of The Diver,” presenting a full ver-
sion of the album on one side and
45-minutes of blank tape on the
other, admittedly designed to give
the consumer an opportunity to
record material of his choice.
Recently, however. Marianne Faith-
full’s “Dangerous Acquaintances”
album was marketed in England
with a repeat performance of the al-
bum on the other side. a move that
Island claimed was intended to
make the cassette convenient for
thosc who have auto-reverse capa-
bility on their cassette players.

{Continued on puge 10)

By ED HARRISON

LOS ANGELES—Industry lead-
ers in retail and sub-distributing are
generally dissatisfied by RCA’'s in-
creased to $1.99 list price cn singles,
effective Sunday (1).

The 30 cent boost at retail and

Interims On
Mechanicals
Are Proposed

By BILL HOLLAND

WASHINGTON Recording.
publisher and songwriter organiza-
tions have hammered out an agree-
ment for interim adjustments in
their long and costly two-year fight
over the mechanical royalty—one
that could bring the rate to a nickel a
song by 1986.

A joint statement, in the form of a
proposal submitted to the Copyright
Royalty Tribunal Wednesday (28),
comes after two weeks of secret
meetings both here and in New
York. It proposes that “‘consistent

(Conrinued on page 10)

Astir Palace Hotel, Athens, Greece, site of IMIC ‘82 (April 26-29) where the
world's foremost feaders of the music/record/entertainment business will
gather to help chart the industry's course in meeting today's CHALLANGE
OF CHANGE. Accommodations are limited. To assure yourself of attending
the SUMMIT MEETING OF THE INDUSTRY, call now: Billboard Conference
Bureau, (213) 859-5319. (Advertisement)

LOS ANGELES- The growth of

a format of non-rock music combin-
ing such vocalists as Frank Sinatra,
Anne Murray, Tony Bennett, Peggy
Lee and Steve & Eydie along with
big bands from the 1940s has given
AM radio a shotin the arm as well as
providing advertisers with a prime
outlet for reaching the much coveted
35-plus demographic.

Spearheaded by Al Ham's "Music
Of Your Life,” the format encom-
passes music from the 1940s and "50s
with selected records from the 1960s,
*70s and '80s. It is now being pro-
grammed mostly on the AM dial
with ratings success by at least five
syndicators on approximately 200
stations, many of them changing for-
mats in the past year.

The format will doubtless be
given a greater impetus with the an-
nouncement that Satellite Music
Network will soon offer a live full-
format service of this music. (Bill-
board, Oct. 31)

The format took another giant
step last week when KPRZ-AM Los
Angeles switched to the “Music Of
Your Life.” New York listeners have
alrecady welcomed it by giving
WNEW-AM, with a home-grown
format, a 4.0 share, in the summer
Arbitron, moving the station ahead
of such past adult contemporary fa-
vorites as WABC-AM and WNBC-
AM.

Miny observers sce this growing
format as a “true” adult contempo-

(Continued on puge 19)
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pecial this season. Join Kenny Rogers in his celebra-
tion of a new holiday tradition—Kenny Rogers' Christmas album—a brilliant
collection of new songs and Christmas classics. (L00-51115)

Mabe your yuletide s

15.5 cent hike to big users at whole-
sale comes at a time when most in-
terviewed volunteered they find the
recent singles sales surge the bright-
est area in a very sluggish market.

The RCA program cstablishes a
new numerical classification for all
45s released after Nov. 1, at which
time wholesale for subdistributors
rises from 83.5 t0 99 cents, an 18%%
increase.

Retail executives, who as of
Thursday (29) had received only
verbal notification of the price jump,
are undecided as to definite action
forthcoming from the unexpected
price rise.

Both Jim Bonk. executive vice
president, Camelot stores, and Bill
Golden, exccutive vice president,
Record Bar, the nation’s fourth and
third largest chains, regpgctively.
recently pushed their retail price to
$1.69. They agree the RCA hike
forces them to think of another esca-
lation, but hesitate to move to $1.99.
All retailers point out that moving to
$1.99 would mean singles tor the

(Continued on page 88)
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ull Circle:
The Story-Song Par Excellence

By Rupert Holmes.

‘We could write a book about the accomplishments of Rupert Holmes,
one of the most respected members of the sophlstlcated pop music fleld
But we will simply express our pride and excitement in
Full Circle, the debut album. It represents more than
a collection of his imaginative, revealing story-songs
wrapped in full orchestral splendour, Full Circle also
heralds a new positive lyrical message written from the

Al heart and soul of Rupert Holmes.

Contains the first single “Loved By The One You Love.”

Produced by Rupert Holmes for The Holmes Line of Records, Inc. £ 47225

©1981 Elektra/Asylum Records @ A Warner Communications Co

www americanradiohistorv. com
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Hartstone
Sees 773%
Increase In
Net Income

LOS ANGELES—In a year when
business generally flattened, Integ-
rity Entertainment Corp., second
largest record/tape/accessories re-
tailer in the U.S., reported gross sales
vaulting 20.9% to $82,654,197 from
fiscal 1980’s $68,388,955, while net
income skyrocketed 773% from prior
year’s $271,500 to $2,369,528. Earn-
ings per share rose to 79 cents from 9
cents.

Integrity’s annual report for the
year ending June 30, 1981, empha-
sized thatits 18-month pioneering of
video software had paid off and
would be expanded in fiscal 1982.

As of June 30, 1981, seven Big
Ben’s stores and 14 Wherehouse stores
were renting videocassettes, with 50
more stores to be added within a
year. Blank and prerecorded video
tape is sold in 82 of Integrity’s
present 139 outlets. The burdensome
high cost of video software inven-
tory and the small advertising sup-
port provided by manufacturers are
noted in the report. Integrity doesn’t
sell videodisks.

Store openings and closings in the
next fiscal year will be minimal. Two
stores will open in spring next year.

Blank and prerecorded video tape
and audio accessories accounted for
20% of Integrity’s purchases in fiscal
1981 and are expected to increase 5%
for fiscal 1982, the report continues.

In fiscal 1981, approximately 65%
of inventory was purchased direct

(Continued on page 9)
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General News

b

OFFICIAL TEARS—The First Lady, Nancy Reagan, wipes a tear from her eye
after hearing ‘““To Love A Child,” a song dedicated to her and honoring the
Foster Grandparents program, one of Mrs. Reagan's special interests. The
song, composed by ASCAP president Hal David, center, and Joe Raposo, left,
bears the same title as a book that Mrs. Reagan is writing for publication next

year.

Appeals Ruling Increases
Sales, Interest In Video

By LAURA FOTI

NEW YORK-The 9th Circuit
Court of Appeals ruling Oct. 19 has
led to increased consumer interest in
video in general and has led to a
slight upswing on sales of video
hardware and blank tape, says deal-
ers.

The decision overturned a 1979
Federal Court ruling and stated that
copying television programming off
the air infringes on the material’s

Mid-America Trade Show
Focuses On Video Future

By EDWARD MORRIS

OWENSBORO, Ky.—The future
of video sales and rentals com-
manded most of the attention at the
first annual Mid-America Whole-
sale Record and Video Show held
here Oct. 27-29. The event, which
drew 200 registrants, was sponsored
by Wax Works/Video Works here.
The company, headed by Terry
Woodward, owns the 18-store Disc
Jockey chain and distributes to
about 200 other retail record and
video accounts.

WEA’s regional branch manager
Bill Biggs defended Warner Bros.
controversial video rental policy
now being tried in Texas. “You've

GOSPEL MEET
AGENDA SET

NASHVILLE—Retail record sell-
ing will be the major focus of Bill-
board’s second annual International
Gospel Music Conference to be held
in Los Angeles, Dec. 1-4. Confer-
ence director Bill Moran reports that
representatives of major secular re-
tail chains and Christian bookstores
have been booked to give their as-
sessments of gospel record market-
ing.

While panels are still being
formed and speakers being selected,
Moran says, subject areas already
confirmed cover retailing, gospel la-
bel management, radio, publishing,
artist outlook and gospel on secular
television programming.

“How To Sell Records: A Retail
Perspective” will feature Barrie
Bergman, president of Record Bar;
Lou Fogelman, executive director of
Show Industries; George Gillespie,

(Continued on page 59)
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got to control your market,” Biggs
said, referring to the setup under
which retailers must comply with the
total rental and monitoring program
to handle any of Warner's video
products.

“We are committed to rental as
well as sales,” Biggs explained. “But
our tapes won't be for sale until
we’ve milked them dry from rent-
als.” He added, “We aren’t letting
our major movies—such as ‘Super-
man II' and ‘Arthur'—go on cable
v.”

Predicting that the Warner plan
will be implemented nationwide
within six months, Biggs said, “The
next test markets are San Francisco
and Kansas City.” He estimated that
more than 180 dealers have signed
in Dallas and Houston.

Participating dealers, Biggs
stressed, will be encouraged to
“cherry pick” from the Warner
video catalog to ensure profitability.
Some retailers objected to Warner’s
all or nothing posture, maintaining
that the Warner product on hand
should not have to be returned as a
condition for participation. The re-
turned product will be logged, re-
packaged and sent back to retailers
for six months without charge.

David Goodman, regional sales
manager for CBS Video Enterprises,
emphasized that video dealers
should not simply look toward mov-
ies. “The emphasis on movies will
diminish, while special features will
become more significant,” he main-
tained. He also predicted that the
CED disk format has the best chance
of gaining mass appeal, citing the
ease of production and the avail-
ability of hardware.

Within the near future, he said,

(Continued on page 9)

original copyright. Sony and its ad-
vertising agency and dealers were
named in the case brought by Uni-
versal Studios and Walt Disney Pro-
ductions.

According to most of 10 video
dealers surveyed, the publicity ac-
companying the decision has led to
increased store traffic. Consumers,
they say, want to know whether
videocassette recorders will be taken
off the market or a tax imposed on
hardware and/or blank tape.

But apparently most consumers
are deciding that the final word in
the case has not yet been heard and,
therefore, that they need not rush
their buying decision.

“There’s been a great deal of re-
newed interest in video that will
translate into sales,” says Wilfred
Schwartz, chairman of the board of
the Federated chain in Los Angeles.
“It's the greatest advertising in the
world, and I definitely feel it will
help the-Beta format.”

Other dealers also believe that
prominence of the Sony and Beta-
max names in headlines and news
stories will help that company’s
sales.

Matt James, owner of Video In-
sight in Burlingame, Calif., sees
about a 10% increase in both sales
and traffic at his store. “It hasn’t
been a huge change,” he says, “and
it's difficult to say whether the in-

(Continued on page 12)

$6.7M JUDGMENT

Court Affirms Ruling
On David Heilman

NEW YORK-The Wisconsin
Court of Appeals has let stand the
largest-ever judgment—$6,740,728—
against a tape pirate, affirming the
Circuit Court of Milwaukee County
in favor of nine label plaintiffs
against Economic Consultants,
d/b/a E.C. Tape Service Inc. and
David Heilman.

The defendants were hit with
amended compensatory judgments
and punitive damages on March 6,
1980 by Judge Michael Barron of
Milwaukee County Circuit in a writ-
ten decision supplementing the oral
decision rendered on Dec. 21, 1979.
The piracy class action was brought
by the companies in 1972.

In affirming the judgment Tues-
day (27), including a punitive dam-
age award of $1 million, the largest
such amount in Wisconsin legal his-
tory, the Court resolved all the
“inordinate number of issues” raised
by Heilman and E.C. Tape on ap-
peal in favor the plaintiffs.

Major determinations made by
the Court are: record company
plaintiffs were not barred by a prior
adjudication in California between
A&M Records and Heilman; the
RIAA was not the real party in inter-
est, but had paid the legal fees to the
plaintiffs” attorneys; non-use of the
recordings was not an appropriate
defense to the claims of unfair com-
petition and misappropriation; and
the lower Court had computed dam-
ages based only upon 96% of Heil-
man’s catalog, which was being
manufactured by the legitimate

Time-Life ‘Holds’

NEW YORK—Time-Life Custom
Music has put on “hold” a proposed
direct-market service that would
have given the consumer an oppor-
tunity to “create™ his own tape pro-
gramming (Billboard, March 28).

“Marketing studies were positive,
the test mailing was positive,” says
Tom Collinger, custom music direc-
tor, “but we couldn’t go on without

more licensor cooperation. It was a_

question of getting product for the
big picture, not the immediate fu-
ture.”

Under the concept, Time-Life
would have given the subscriber the
right to pull from an available cata-
log of pop and rock material an al-
bum with his own programming
mix. His obligation, according to a
test-market offer, was to buy at least
three tapes within a year at $8.95
plus shipping and handling costs.

Collinger does not specify why la-

Rogers Sues For Release
From Liberty/Capitol Pact

LOS ANGELES—Kenny Rogers
wants out of his Liberty/Capitol
recording pact and asks $4 million in
alleged back payments on royalties
plus $44 million in collective dam-
ages in a Superior Court suit here.

The complaint contends that the
defendants, including Capitol In-
dustries-EMI Inc., refused to pay
and underpaid the performer. In ad-
dition, it’s claimed that Capitol has
thwarted attempts by Rogers to au-
dit his account.

The suit alleges that the defend-
ants failed and refused to pay to
Rogers increased royalties based on
increased list pricing and mislabeled
as freebies product subject to royal-
ties. A packaging charge was ille-
gally deducted from the retail price
of each recording and the defend-

wWww.americanradiohistorv.com

ants generally underpaid foreign
royalties to Rogers, the action
claims.

It’s also claimed that Rogers was
shorted on Columbia Record Club
royalties, and that the defendants
got a detailed audit report in May,
1981, but refuse to make payment
thereon.

The action also charges that the
defendants became indebted to
Rogers for $4 million which is still
unpaid.

In a press statement denying the
charges, Liberty/Capitol says that
it's entitled to three new Rogers’ al-
bums, one of which is due for release
this month. It is strongly rumored
that CBS Records is about to sign
the performer. JOHN SIPPEL

record companies at that time; anti-
trust allegations had been previously
defeated in a prior suit; and there
were no material issues of fact when
the Circuit Court granted summary
judgment in the record companies’
favor on the issue of Heilman’s and
E.C. Tape’s liability.

The Appeals Court further found
that Heilman had been “permitted
... great latitude in discovery,” but
had failed to present evidence to the
Court to substantiate many of the
grounds claimed as the basis of the
appeal.

Conspiracy Rap
In Canada Raid

By DAVID FARRELL

TORONTO—-Raids by Canadian
police on two pressing plants and a
local jacket manufacturer in connec-
tion with an alleged counterfeit
record and tape ring (Billboard, Oct.
31) are considered significant here
because charges have been brought
under the Criminal Code for con-
spiracy to defraud, rather than for
violating the country’s Copyright
Act.

Conspiracy charges carry a much
stiffer penalty than copyright in-
fringement in the event of convic-
tion, explains Brian Robertson, pres-
ident of the Canadian Recording
Industry Assn. (CRIA).

(Continued on page 10)

Taping Service

bels failed to come aboard in suf-
ficient numbers other than to say
there was a “broad difference in phi-
losophy” among the manufacturers
and that he has “never seen a more
fragmented response” by the poten-
tial licensors. .
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Sherwood To CBS As Mansfield Goes To RCA

Takes Over Mansfield’s
Columbia Marketing Job

By ROMAN KOZAK

NEW YORK —Bob Sherwood, who was first president
and chief operating officer of Phonogram/Mercury, and
then executive vice president and general manager of
PolyGram Records, is returning to CBS, where three
years ago he was vice president of Columbia, to become
vice president of marketing at Columbia. He takes over
the job vacated by Joe Mansfield, who is going to RCA.

“I come in with no preconceived notions,” says Sher-
wood, who begins his new job'Monday (2). “I am getting
a crash course on how the company exists now as op-
posed to 1978 or 1979. But the philosophy of getting the
records to the street has not changed that much. I have
not been brought in as a head hunter. It's not my style.

“Nobody told me that you're going to ‘cut this sucker.’
This is still the Rolls Royce of the industry. It may need

new tires, and the paint scheme may
be different but basically it doesn’t
change,” he adds.

Sherwood will be responsbile for
the planning and implementation of
all marketing activities in the U.S.
for Columbia. Reporting to him will
be Arma Andon. vice president of
product development, Ed Hynes,

vice president of national promo- °

tion; and Vernon Slaughter. vice
president of black music and jazz
promotion.

“I would say the team is in place.”
says Al Teller, senior vice president
and general manager of Columbia
Records, to whom Sherwood re-
ports. Teller and Sherwood worked
together for Columbia previously, in
1973, when Sherwood was in pro-
motion and Teller ran the merchan-
dising department. “Now Bob will
be in charge of promotion, merchan-
dising, and product management.
That's the ship. And he’s captain of
it,” says Teller.

The exit of Sherwood from Poly-
Gram, plus the announced depar-
ture of David Braun as chief oper-
ating officer for PolyGram, leaves a
sizable hole in the top management
of that company.

‘I don’t know who will replace
me,” says Sherwood, who is reluc-
tant to discuss his former employers.
“They may restructure the position
altogether.”

“It is not very often that a vice
president of promotion can become
the president of a major record com-
pany,” he continues. “I don’t regret
my last three years experience at
PolyGram. If one looks at it as a
learning experience, and I must, one
could not have picked a better time
to learn all about the industry. It was
forced on me by circumstance.
These have not been a rosy three
years, both for the industry as a
whole, and in PolyGram.”

Abramson Forms
Consulting Firm

NEW YORK-—That’s Entertain-
ment Marketing Consultants has
been formed by Jules Abramson,
veteran label/distribution executive
most recently associated with Poly-
Gram Records Inc. as vice president
of planning.

Abramson says his firm will en-
gage in sales and marketing consult-
ancy in a broad area of the enter-
tainment industry, concentrating on
recordings, home video software
and cable tv.

Abramson’s firm operates out of
63A Main St. in Millburn, N.J. Tele-
phone number is: (201) 467-1799.

For The Record

NEW YORK-—Modern Album
and Finishing Co. Inc. of Haup-
pauge, N.Y., commonly known as
Modern Album, and its subsidiaries
Modern Album of Indiana, Inc. in
Terra Haute, Ind. and Modern Al-
bum of Tennessee Inc. in Nashville,
Tenn., are in no way associated with
the Canadian company known as
Modern Album (Billboard, Oct. 31).

Craigo Consolidates A&R
And Marketing Functions

By IRV LICHTMAN

NEW YORK—Ten months after outlining a “center”
approach for basic music areas at RCA (Billboard. Jan.
10), Jack Craigo has completed the “bridal ritual” be-
tween marketing and a&r by naming Joe Mansfield, for-
merly vice president of marketing at Columbia Records,
as vice president of contemporary a&r.

When Craigo, himself moving into his present slot as
vice president of RCA’s U.S.-Canada operations Jan. I.
outlined his approach. the label had already been func-
tioning in this manner in both black (Ray Harris) and
country (Owen Bradley) music. Later, he named Tom
Shepard to a similar post at RCA Red Seal.

Mansfield, who leaves a 16 year association with CBS
to join RCA, says he’s comfortable in the role of super-
vising the label’s fortunes in the dual function as market-

ing and a&r chief of contemporary
music.

“Basically, when Jack left as vice
president and general manager of
CBS two years ago. | began to work
closely with Bruce Lundvall and
Mickey Eichner in determining
whether or not to sign certain acts. |
believe strongly in the relationship
between marketing and a&r.”

And as vice president of market-
ing at Columbia for the past three-
and-a-half years, Mansfield de-
signed and implemented a new or-
ganization structure to integrate
pop. black and jazz marketing de-
partments.

Mansfield offers as evidence that
the industry is, indeed, reaching
“older demographics,” recent expe-
rience at CBS, where the company
was doing “hundreds of thousands ™
of sales on singles that were basically
limited to AOR play.

In announcing the Mansfield ap-
pointment, Craigo declares, “By or-
ganizing the a&r and marketing
functions under Mansfield’s strong
leadership. total artist development
in contemporary music can be fully
executed starting with artist sign-
ings, repertoire selection and record-
ing and following through with ag-
gressive promotion and targeted
merchandising.”

RCA Asks Court To Settle
Issue Of Elvis Royalties

By ROSE CLAYTON

MEMPHIS—RCA Records filed a
suit for declaratory action in the U S.
district court of New York on Oct. 27
in an effort to determine who has the
right to royalties from the recordings
of the late Elvis Presley.

According to the court papers,
RCA will be ready to award

Elvis Estate Suit Delay
Allowed, Law Firm Hired

MEMPHIS—Although the estate
of Elvis Presley was under court or-
der to file suit against Col. Tom
Parker by Wednesday (28), it has
been given more time and has been
granted. permission by Probate
Court Judge Joseph Evans to hire
the New York law firm of Parcher
and Herbert to serve as lead counsel
in its litigation against Parker.

In his order. Evans, allowed the
estate until Nov. 10 to complete
preparations for the necessary
pleadings. In the same order, the
court approved the employment of

the tax law firm of Roberts and Hol-
land, also of New York, to provide
an independent tax appraisal of the
estate.

The petition stated that although
the estate has had the benefit of “ex-
pert tax counsel throughout the ad-
ministration of the estate.” present
tax considerations involved in the
estate have led them to believe that
an independent law firm hired “for
the purpose of rendering a tax opin-
ion relative to the tax impact of cer-
tain disputes and/or claims on be-

(Continued on page 88)
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$304,708 in royalties by Nov. 30 un-
der a 1973 contract calling for one-
half payment to Elvis and one-half
to All Star Shows, the management
firm of Col. Tom Parker, Elvis’
former manager.

However, in a probate court rul--

ing here on Aug. 14, Judge Joseph
Evans halted payments to Parker
from Presley estate until further in-
vestigation could be conducted into
the legality of the contracts between
Presley, Parker and RCA (Billboard,
Aug. 22).

RCA’s petition is also asking the
court to enjoin the defendants in its
suit from instigating any litigation
against RCA Records.

The defendants are listed as: the
co-executors of the estate (Priscilla
Presley, the entertainers’ former
wife, accountant Joe Banks and the
National Bank of Commerce);
Parker; and Blanchard E. Tual, the
court appointed guardian of Lisa
Marie, Elvis’ daughter and principal
heir.

It was Tual’s report (Biliboard,
Aug. 15) that created the contro-
versy surrounding RCA’s business
dealings with Elvis and Parker.

Evans appointed Tual to advise
him whether the compensation to
Parker under his 50-50 artist/ man-
ager agreement with Presley was ex-
cessive after the estate had peti-

(Continued on page 88)
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 ExecutiveTurntable

Record Companies

Guenter Hensler upped to president and chief operating officer, PolyGram
Records Inc., based in New York. Hs was most recently executive vice presi-
dent, operations for the label. Hensler replaces the exiting David Braun, who
will serve as a consultant to the company from Los Angeles (Billboard. Oct.
31). Meanwhile, PolyGram executive vice president and general manager Bob
Sherwood rejoins CBS as vice president,
marketing, Columbia Records. Before his
PolyGram stint, Sherwood was vice presi-
dent of national promotion for Columbia. |
He replaces Joe Mansfield, who moves over
to RCA Records in the newly created post of
division vice president, contemporary music.
Based in New York, Mansfield will oversee
a&r and marketing functions in the contem-
porary field. He was with CBS since 1965. . ..
Bruce Garfield upped to vice president, East Coast a&r, Capitol, based in New
York. He was most recently director, talent acquisition, a&r, for the label. . . .
Milton Sincoff upped to the newly created position of vice president, manufac-
turing and purchasing for Arista. Based in New York, he will supervise the
production department and related manufacturing and purchasing areas. He
was the company’s director, manufacturing and purchasing areas. He was the
company’s director, manufacturing and purchasing. . . . Boo Frazier upped to
national promotion and marketing director for A&M, based in New York. He
was regional special projects, r&b, East Coast. . .. Janice Tully named man-
ager, West Coast secondary promotion, Epic/Portrait/CBS Associated labels,
based in Los Angeles. She was with Casa-
blanca in national secondaries promotion . . .
Darryl Minger joins Elektra/Asylum as tour
press manager in New York. He was vice
president/public relations for Minger, Allen
& Patton. Also at E/A, Mike Rowley named
local promotion representative in Seattle. He
#, was Northeast regional promotion manager
.1y for RSO. John Madison appointed New

LNRLL England branch manager, be?sgd in Boston,
for CBS. He was Chicago branch manager for the label. . .. Jacque Gibb to
radio promotion coordinator for Sparrow in Canoga Park, Calif. She was a
broadcast executive and air personality for KBRT-AM Los Angeles. ... Jon
Fox leaves his postas director of promotion for Flying Fish in Chicago to form
a bluegrass booking agency. Upped to codirectors of promotion are Chris
Heim and Rick Swenson, in charge of the Eastern and Western parts of the
U.S.. respectively.

Sherwood

Hensler

Garfield

Marketing

In an expansion move, Goodway Marketing Inc. has formed a Los Angeles

branch, staffed by Macey Lipman of Macey Lipman Marketing and Danny

Davis of Danny Davis Enterprises. The Jen-

E’ B kintown, Pa.-based firm will now be repre-

£ =, 38 sented in New York and Houston by Rick
oy

Winn and Jerry Dumas, respectively. Both
were executives with Panoramic Marketing.

Related Fields

James Pagliaro Jr. to national market de-
. velopment manager in the video systems di-
vision of Panasonic Co. in New Jersey. Pag-
liaro, formerly manager of market
development, East Coast, for his firm, will now handle national marketing for
products used in corporate communications video networks. . . . Robert Muel-
ler has been appointed vice president for the video communications division of
Sony Video Products Co. in New York. Mueller previously served as manager
of national market development for the firm’s video communications depart-
ment... .. Roger F. Granlund, international technical service manager for 3M’s
magnetic audio/video products division, will now oversee technical service
and product maintenance as well as interactions between 3M's magnetic prod-
ucts lab and the company’s foreign subsidiaries. He is based in St. Paul, Minn.

AUUSA Cable Network in Glen Rock, N.J., Monia B. Joblin has been upped
to director of programming. Her duties encompass program development and
scheduling, series production and film acquisition. Since joining the network
in 1979, she has served as producer for such shows as “Calliope™ and non-
sports programming events. ... Also at USA Cable Network, Stuart de Lima
moves into his position as advertising sales manager, western region. He was
formerly vice president and media director for Horlick Levin Hodges Inc. Ad-
vertising in L.A.

Bert Russick Jr. becomes director of a&r in the special markets division of
Sound Investments Inc. in Minneapolis. Russick will handle the singles rec-
ords division and music licensing for TEM Publishing. He is a recent graduate
of Boston Univ. and worked with Harry Chapin on the singer’s last East Coast
tour.

Joe Richter is eastern regional sales manager, home audio, for Kenwood
Electronics, succeeding Sam Rosenzwein, who has moved up to marketing di-
rector for the division. Richter will be based at Kenwood’s Secaucus, N.Y. fa-
cility. . .. Jerry B. Wade moves to position of product manager at Telex Com-
munications Inc.’s broadcast and professional audio group. Most recently,
Wade was a recording engineer at Sound Smith Recording Studios in Indian-
apolis.

pRainbow Programming Services taps Grace Chiu as national affiliate serv-
ices manager where she will design and implement support materials and pro-
grams for FRAVO and Escapade affiliates. Formerly Chiu managed the affil-
iate services division of Showtime cable service.

Molly Mullin leaves her post in the Warner Bros. Records’ publicity depart-
ment to become associate director with Gary Kenton Public Relations in New
York. The firm handles such clients as Karla DeVito, Bearsville Records, Stiff
and Hannibal Records.

Andrea Simon becomes manager of the research and promotion department
and Jack Masla & Co. in Manhattan. Previously, she handled similar duties at
Buckley Radio Sales.
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NOVEMBER 7, 1981, BILLBOARD

General News

Decision Near On Goody Case
Appeals Court Mulls Judge’s Order For New Trial

NEW YORK-—Can the Govern-
ment, in a criminal case, appeal an
order granting a new trial for Sam
Goody Inc. and vice president Sam
Stolon? The U.S. Court of Appeals
for the Second Circuit will decide
the matter during the week of Nov.
23.

Brooklyn Federal Court Judge
Thomas C. Platt ordered a new trial
for the defendants on July 27, citing
the “substantial prejudice” suffered
by the defendants at their four-week
trial last March.

Should the Appeals Court agree
with the defense that the order is not
appealable, U.S. Attorney Edward
Korman has asked the three-judge
panel to issue a writ of mandamus,
directing the district_court to rein-
state the jury verdict and impose
sentence.

In a related development, attor-
neys for the corporation and the ex-
ecutive have moved to dismiss the
outstanding indictments against the

By LEO SACKS

defendants because of “improper,
misleading and prejudicial public-
ity” surrounding the case.

The motion to block a new trial on
the ground that the Department of
Justice “promulgated prejudicial
publicity” is now before the Appeals
Court. Martin Gold, attorney for
Stolon, argued in a brief that “im-
proper prosecutorial conversation
with the press” resulted in an article
published in The New York Post on
Sept. 8, 1981, entitled, “Sabotage on
the Bench: Bizarre rulings in Goody
trial.”” The article. according to
Gold, “distorted the pre-trial and
trial record, unjustifiably impugned
the integrity of the trial judge and
the criminal justice system, libeled a
totally acquitted defendant and por-
trayed the proceedings in a manner
seriously detrimental to defendants’
ability to obtain a fair retrial.”

Platt ruled that a new trial was
necessary in “the interests of justice”
because of the risk that the jury was

_\‘

BRA—-CYMANDE

ONE MORE TIME—-SUGAR DADDY

TOO THROUGH—BAD GIRLS

A LITTLE BIT OF JAZZ—NICK STRIKER BAND

LET'S GO DANCIN'—-SPARQUE

NOBODY ELSE—KAREN SILVER

CATCH THE BEAT RAP—T. SKI VALLEY

SHINE YOUR LIGHT—GRAINGERS

FIRST TRUE LOVE AFFAIR—JIMMY ROSS

DISCO MIX—BITS & PIECES Il

LOVE IS THE MESSAGE—SPECIAL MiIX

PARTY NIGHT—JOHNNIE & MICHAEL HILL

CLASSIC MEDLEY—SPECIAL MIX

PANTHER MIX—LIGHT EXPRESS

FEEL THE HEARTBEAT (HAVE FUN)—TREACHEROUS THREE
BOOGIE IN YOUR BODY—-TREACHEROUS THREE

LOVE FEVER—GAYLE ADAMS

FOUND THE GROVE—-WRECKIN' CREW

YOU GOT THE POWER—PURE ENERGY

GENERAL HOSPI-TALE—-THE AFTERNOON DELITE

I'LL DO ANYTHING FOR YOU—DENROY MORGAN

LOVE RHYTHM~—THE BOBBETTES

SEARCHIN’ RAP—BON ROCK & THE RYTHEM REBELLION
THE KING ON LONG PLAY—GREGG “THE KING” PETERS
NO FRILLS—TANYA GARDNER

WE OFFER THE COMPLETE CATALOGS OF MAJOR LABELS—LP's,
8-TRACKS, CASSETTES ($8.98 list)—$5.40—ANY QUANTITY.
MINIMUM ORDER $50.00. ORDERS SHIPPED SAME DAY. TERMS:
C.0.D. CASH OR CERTIFIED CHECK. DEALERS ONLY. OFFER
EXPIRES NOVEMBER 30, 1981.

TAPE KING INC.

220 West 19th Street, New York, NY 10011

(212) 675-0800

TOLL FREE:

influenced by unproven racketeer-
ing charges, the “false testimony” of
an FBI agent which the prosecutor
failed to correct prior to the close of
the case, and the possible “cumula-
tive adverse effect” of the unproven
charges in the indictment.

Goody and Stolon were found
guilty April 9 of buying and selling
over 100.000 counterfeit music
tapes. The corporation was con-
victed of two counts of interstate
transportation of stolen property
and three copyright infringement
counts (“Grease,” “The Stranger,”
and “Thank God It’s Friday™). Sto-
lon was convicted of one trans-
portation and one copyright count
for the Oct. 15, 1978, shipment of
23,000 units of “Grease.” Charges
against Goody president George
Levy, in addition to six of the copy-
right counts against Stolon and the
corporation, were dismissed at the
conclusion of the Government’s
case. The jury found the defendants
not guilty on the remaining charges,
including the racketeering count
against Stolon.

The Government’s case for the
reinstatement of the jury verdict is
made in a strongly worded 60-page
brief written by Korman, the U.S.
Attorney for the Eastern District of
New York, and Thomas Puccio, the
Attorney-in-Charge of the Justice
Department’s Organized Crime
Strike Force for New York’s Eastern
district. According to the brief,
Platt’s ruling “is totally without fac-
tual or legal basis” and is “a clear
abuse of discretion.”

The brief examines the grounds
advanced by the district court for its
decision. The Government found
that it was “wholly unreasonable™
for Platt to have concluded that the
defendants were prejudiced by the
racketeering label attached to a
count on which the jury voted ac-
quittal.

The brief went on to the district
court’s ruling on the *“false testi-
mony” issue and the Government’s
“attempted cover-up of the false
statements” given by its agents as
“utterly absurd.” Early in the trial,
FBI agent Richard Ferri, called to
the stand to identify documents and
tapes subpoenaed from Sam Goody,
said on cross-examination that he
did not know whether his hand-
written notes used in the preparation
of statements made by the Govern-
ment’s key witnesses had been pre-
served by the prosecutor.

In subsequent testimony outside
the presence of the jury, he ex-
plained that the notes he may have
discarded were addresses or tele-
phone numbers, and that all draft
statements and original notes from
interviews were handed over to the
defense.

When the defense moved for dis-
missal on the ground that notes had
been destroyed and that the testi-
mony of Government witnesses Jef-
frey Collins, Spencer Pearce, Robert
Scarnetti, Frank Carrol and Norton

I Verner should be excluded, the

prosecution recalled Ferri to state
that he never destroyed any state-
ments.

The brief also disputed the district
court’s conclusion that the defend-
ants were prejudiced by the Govern-
ment’s failure to “timely correct”
Ferri’s testimony, or that it was
“false” because it involved “a col-
lateral issue unrelated to guilt or in-
nocence.” The issue of notetaking, it
said, was “completely irrelevant and
non-material to the jury’s task.”
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International Pact: Nesuhi Ertegun, left, president of WEA International; Ken

Kushnick, center, executive vice president of Sire Records; and Seymour

Stein, president of Sire and vice president of Warner Bros. Records, share a

chuckle as they finalize arrangements for WEA International’s long term dis-
tribution of all Sire product outside the U.S.

WEA Int’| Seitles Deal
To Distribute Sire Disks

By ROMAN KOZAK

NEW YORK-—Sire Records and
WEA International have come to an
agreement where WEA Interna-
tional will distribute all Sire product
outside the U.S.

According to Nesuhi Ertegun,
president of WEA International,
when Warner Bros. bought Sire last
year, it still had to wait until Sire’s
distribution deals with various com-
panies around the world expired.
This has now happened, except in
Italy, where Sire still has a deal with
RCA.

Outside of Italy, the new-agree-
ment is effective immediately on
new releases, and on catalog items
after an agreed-upon sell-off peri-
ods. First releases under the new
agreement are an EP by the Un-

knowns, the debut solo LP by Talk- .

ing Heads member Jerry Harrison
and David Byrne’s “Songs From
The Catherine Wheel,” featuring
music written for the Broadway pro-
duction of Twyla Tharp’s “Cath-
erine Wheel” dance production. A
live Talking Heads album is also due
in about six months.

The Pretenders, who are signed to
Sire’s Real label in the U K, will also
come under the international WEA
deal, when their own international
distribution commitments expire.

Seymour Stein, founder and pres-
ident of Sire, as well as a vice presi-
dent at Warner Bros., says that he
has had some very happy licensing
agreements with companies over-
seas, notably Pathe Marconi in
France, Ariola in Germany, and
Phonogram in Sweden and Japan.
But in other areas, “our licensees
had become overloaded with Ii-
censed labels, particularly UK.-
based independents with highly
competitive repertoire,” he says.

Ertegun adds that Stein, who has
recently signed to Sire Soft Cell and
Depeche Mode, will be encouraged
to sign new acts, which will be re-
leased worldwide by WEA. even if
Warner should choose to pass on
them in the U.S. In this regard, Stein
says that he expects to spend half of
his time abroad in the next two
years.

from the road

REFUGE
FROM
THE ROAD.

Le Parc, an informal hide-away on a quiet resi-
dential street just 1 block west of La Cienega's
"Restaurant Row."" 152 suites, each with wet bar
kitchenette and balcony. Complimentary con-
tinental breakfast and limousine service available
within the area. Le Parc . . . your perfect refuge

@
Le Parc

hotel de luxe

733 N. West Knoll ® West Hollywood, CA 90069
(213) 855-8888
Toll-Free: U.S. (800) 421-4666
Calif. (800) 252-2152
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THE OAK RIDGE BOYS’ GREATEST HITS

JUST WON THEM OUR G

The Oak Ridge Boys have taken
their country charm and four-part harmony
and made it work for just about everyone.
They've won a lot of fans, over the years.
And now they've won a Scotty Award, too.

We're proud of our association with
their album, “Oak Ridge Boys’ Greatest
Hits and we tip our hats to Duane, Joe,
Bill, Richard and all the other members of
the team who made this album possible:
Ror Chancey, producer; Les Ladd,
engineer; and Woodland Sound Studios.

The album has already gone gold.
But it's much more than a sales success.
And that's why the Scotty Award judges
gave it our highest honor.

These judges don't hand out Scotty
Awards every day. They award only six
a year to super achievers in any category

T e M A S e

—

SColoh"1s a registerss

of music. Just to qualify, you have to

go gold or platinum by RIAA standards.
And you have to master on Scotch®
Recording Tape. For all that, we give a
strong pat on the back to our winners,
the Oak Ridge Boys.

It's tough to win a Scotty Award. But
when you win one, it means something.
And you can share that something with
someone less fortunate, because we'l
award $1000 in your name to the Muscular
Dystrophy Association. We'll also award a
$5000 music scholarship to a promising
new artist chosen by the top Scotty wirner.

If you think you know a super
achiever, you can enter that artist in this
year's Scotty Awards. We're now accepting
nominations for recordings that reach
gold or platinum status in 1981. And we'll

donate $100 to Muscular Dystrophy for
each qualified nomination.

So contact your 3M Field Repre-
sentative for details and nomination forms.
Join the Oak Ridge Boys and go for a
Scotty. It's got success written all over it.

www.americanradiohistorv.com
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Financial

Hartstone’s Net Income Up 773%

Video Helps Gross Sales Increase By 20.9% In Last Year

® Continued from page 3

by stores and the remainder pur-
chased through the firm's Gardena
central warehouse. Credit card pur-
chases were 15% of its consumer
sales. Again, in fiscal 1982, Integrity
expects to spend 3% of its annual
gross sales for advertising.

Ofits 915 employees, 190 are sala-
ried and 725 are on an hourly basis.
Chairman of the board/founder Lee
Hartstone entered into an employ-
ment binder in which he received
$50.000 on October 1, 1980, date of
the pact, and from that date till June
30, 1981, he was paid at a rate of
$125.000 annually, after which for
the next four years his salary would
be no less than that as determined by

the board of directors.

President Lou Kwiker was first
contracted through June 1983, with
first-year salary at $110,000. His
subsequent contract extends
through June 1984, with basic com-
pensation for the next three years of
$150,000, $175,000 and $200,000
and a potential cash bonus of 3% of
pre-tax earnings in excess of $3 mil-
lion for fiscal 1982; $4 million for
fiscal 1983 and $5 million for fiscal
1984, with the annual bonus not to
exceed $150,000.

Hartstone holds 1,113,004 shares
or 37.62% of Integrity shares. while
senior vice president and real estate
director Paul Kase and Kwiker show
42,754 and 20,300 shares, respec-

Mid-America Trade Show
Focuses On Video Future

® Continued from page 3
disk players will be down to $299
each, while the disks themselves will
drop from $15 to $20 each retail.

Goodman reported that a J.C.
Penney study shows that a customer
will buy an average of 10 disks
within 60 days of purchasing the
playback hardware. He noted that
the disk format, particularly with its
growing reliance on concerts for ma-
terial. is ideal for record store stock-
ing.

He also outlined an eight-week
old program under which CBS rack-
jobs Sears stores in Atlanta, Boston,
Philadelphia and Detroit. The stores
there are selling twice as many VHS
units as Betas, according to Good-
man. Nonetheless., he warned,
“Your future isn’t going to be tape—
it’s going to be disks.”

Making a case for the Beta config-

uration. Chris Detwiler, marketing
rep for Magnetic Video. said the
VHS to Beta sales ratio has gone
from three-to-one to about seven-to-
three. He said his company has just
concluded a Beta sales program
which dropped the unit cost to
$39.95. It’s now back to $59.95, he
said,

Rick Cooper. of Hollywood Home
Video. speculated that 1982 will be
the year for Dolby-encoded stereo.
“This will become a standard fea-
ture in hardware.” he said. “And it
will complete the marriage of audio
to video.”

The still experimental nature of
video rental was recounted by Jim
Collins. a rep for Media Video and
Walt Disney Home Video. who said
that Disney had to cut its original
lease price of $52 for 13 weeks in

(Continued on page 12)

Records % 8 Track Tapes
Cassettes

SEND FOR
FREE CATALOG LISTING
Huge Selection of Manufacturers’
Deletions, Overruns, Closeouts.

POP » SHOWS » MOVIES = JAZZ
COUNTRY & WESTERN = ROCK ~ YOCALS
CLASSICS » INSTRUMENTALS and
much more!
Cash In On The Extra Profits
That Surplus Makes Possible.
BpUY AND
IMEDIATE DELIVERY  Jehpiet X0

SURPLUS RECORD

and Tape Distributors

84-184 Dayton Ave 1120 W Exchange Ave
Building 5A Chicago. Il 80609

Passaic NJ 07055 gla 6-8432

(201) 778-0877 {212) 695-6117 ERAILL OR

MANNY WELLS - PETE HYMAN  JACK ROSE
WORLD WIDE TELEX 133404

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PROOUCTS CORP.
2201 Lockheed Way.
Carson City. Nev B9701

RECORD
PRODUCERS

We specialize
in album pre-
production.Produc-
ers for CBS/Por-
trait WEA/Inter
national & Phono-
gram have found
the ideal environ-
ment for rehearsing
w/a great head-
phone mix as well
as previewingover-
dubs & effects in
our relaxed well
equipped 8-track
facity

Call Gregg Winter
at [516) 759-9396

Glen Cove
Long Island

‘“There’s a rumor
going around about
a company that sets
type, makes color

separations, takes
photographs plus 8
other fascinating
services."’

““To find out more
about this rumorcall...”

160 EAST 58 St., Depl. A
N.Y., N.Y. 10022 TEL. 758-3232

Sarving the graphic needs of 1 reserd industry since 1082

tively. Kase and Kwiker’s shares in-
clude 20,000 shares subject to two
call options of 10,000 shares each,
expiring June 30, 1984.

According to the report, the 20.9%
sales increase resulted from in-
creased advertising and larger aver-
age store inventories. Cost of sales
jumped to0 $56,452,628 in fiscal 1981
from prior year’s $47.759,729. But
the cost of sales as a percentage of
sales decreased 1.5% compared (o
fiscal 1980. The dip is attributed
mainly to the increase in cash dis-
counts earned, which, stated "as a
percentage of sales, improved 1.1%.
In addition, consumer selling prices
were raised slightly more than in-
creases in vendor prices, the firm ex-
plains.

Income before taxes, stated as a
percentage of sales in fiscal 1981,
was 5.9%, where in the previous year
it was .5%. A combination of
stronger total sales, improved aver-
age sales per store, reduced cost of
combined expenses factor and im-
provement in the net cost of bor-
rowed funds made this possible.

During fiscal 1981, the report
notes, Integrity did not pay federal
or state income taxes. It must pro-
vide $5 million for taxes in fiscal
1982, approximately 50% of which
goes for fiscal 1981 payments.

The purported class action filed in
1979 against Integrity by the Part-
ners Fund in Federal District Court
of Southern New York may be set-
tled by paying $150,000 after Janu-
ary 1982. The decision to pay the set-
tlement was made to halt the
mounting costs of a continuing long
trial. the report states. Integrity
states it feels the accusations that it
misstated the effect of inventory ob-
solescence on its finances “are with-
out merit.” Several years ago, Integ-
rity provided an identical settlement
in the precedental Zoslaw antitrust
case in San Francisco federal court,
stating the same reasons.

_ Market Quotations

As of closing, October 29, 1981

Annual Sales
Hign " Low NAME pe 305y Migh Low Close  Change
1% % Altec orporation - 15 Y% 11/16 11/16 Unch.
37% 26% ABC 7 701  36% 36% 36% - %
45'% 28%: American Can 8 373 33% 32% 33% + 1%
4% 2% Automatic Radio 4 - - - 3% Unch.
61% 40% CBS 8 193 54% 54 54 + Y
45% 31% Columbia Pictures 8 37 39% 39% 39% + %
7V 4% Craig Corporation - 17 7 7 7  Unch.
67'% 43% Disney, Walt 13 141 51% 51% 51% - %
8% 3% Electrosound Group 9 1 4 4 4 Unch.
9 3% Filmways, Inc. - 104 6% 5% 5% - %
22'% 14% Gulf + Western 4 1464 16% 16% 16% - %
19% 11% Handleman 8 14 14% 14 14% Unch.
15% 7% K-tel 4 - = = 7% Unch.
82% 39 Matsushita Electronics 1 230 57% 56% 56% + %
59 38% MCA 7 69 40% 39% 39% - %
14" 8% Memorex - 841 13% 13% 13% Unch
65 48% 3M 8 1617 49 48 48% - %
90Y2 56% Motarola 1 255 68% 67% 68% - %
59% 36% North American Phillips 6 53 38% 37% 38% Unch
20 6% Orrox Corporation - 21 10%  10%  10% - %
39% 21% Pioneer Electronics 16 20 27% 21" 2% — 1%
32% 16% RCA - 1097 17 16% 16% - %
26% 19% Sony 12 1491 18% 18% 1% - %
43 23% Storar Broadcasting 16 131 29% 28% 28% - %
6% 3% Superscope — 31 3% 3% 3% Unch.
32% 24% TaftBroadcasting 10 28 30% 29% 3¢ - %
58Y% 33% Warner Communications 19 662 54% 54% 54% - %
OVERTHE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
Abkco - % 1% Koss Corp. 800 6% 7
Certron Corp. 210 1% 1% Kustom Elec. 260 2% 2%
Data Packaging - 6 6% M. Josephson 200 1% 1%
First Artists Recoton 10 2% 3%
Productions 200 5% 5% Reeves Comms. 425 26% 27
Integrity Ent. 290 6% 6% Schwartz Brothers 500 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather. they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information ceontributed to Biliboard by Douglas J. Vollmer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) €41-3761, member New York Stock Exchange, Inc.

Memorex Agrees To Sell,
Lease All Parts To Tandy

SANTA CLARA, Calif.—Memo-
rex Corp. has announced an agree-
ment in principle with Tandy Corp.
of Ft. Worth. Tex. to sell or lease all
parts of the Memorex Consumer
Products Division to Tandy for an
undisclosed amount of cash and
notes.

The Consumer Products Division
of Memorex had 1980 revenue of
more than $7C million. It produces
blank audio tape and videocassettes.
Under the terms of the agreement,
Tandy may continue to use the

Black Lawyers To Hold
First Meeting In Nassau

By JEAN WILLIAMS

LOS ANGELES—LeBaron Tay-
lor, vice president at CBS Records,
and Ray Harris, vice president at
RCA Records, are set to keynote the
first conference of the Black Enter-
tainment Lawyers Assn. when the
group convenes at the Nassau Beach
Hotel, Nassau. Nov. 12-15.

The organization, an outgrowth of
the Black Music Assn., has 50 active
members with an additional 100 on
the rolls, says Kendall Minter, direc-
tor of the association. Attorney Da-
vid Franklin is chairman.

Among the topics to be discussed
at the four-day event are: “Artists
Management & Record Company
Relations,” “Professional Ethics In
The Music Industry,” “Record &
Publishing Contracts,” “Radio/
Cable & International Communi-
cations” and “Sports Law.”

Among the panelists and/or mod-
erators are: Larkin Arnold, CBS
Records; Virgil Roberts. Solar Rec-
ords; Don Mizell, KJLH-FM, Los
Angeles; Robert Holmes, Columbia
Pictures Music; Jonathan Black,
WMOT Records: Lois Wright, Inner
City Broadcasting; Milton Allen,
Arista Records, and others.
~ Although the association was
formed more than two years ago, ac-
cording to Minter, little was heard
from the group because it was in the
organizational process. The attor-
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neys stepped up activities in August
when the group held its first mem-
bership drive.

During the conference, says Min-
ter. the association also will map out
strategies and programs for the next”
few years. Conference registration is
$7s.

Memorex brand name along with
the “shattering glass” advertising
logo.

“Memorex’s primary concentra-
tion has been and will continue to be
on the computer equipment and
computer media business.” .says a
Memorex spokesman.

While Tandy will carry on the
Memorex name in the consumer
marketplace. it has no plans to stock
Memorex-brand products in its Ra-
dio Shack retail outlets. Its newly ac-
quired division will continue to con-
centrate on building channels of
distribution upon which Memorex
has focused since 1971,

The 700 employees of the Con-
sumer Products Division will be
transferred to Tandy. Manufac-
turing, sales, marketing and admin-
istrative operations will remain in
Santa Clara.

Conclusion of the transaction is
subject to the execution of a defini-
tive agreement, the approval of the
boards of directors of both Memorex
and Tandy and the fulfillment of
other conditions.

~2% [RCATANA PALACE e

catering

131 East Qth 5t. NYC NY 212-673-0000
VISA/MC ACCEPTED

advosag ‘1861 ‘2 YIFWIAON
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Panasonic Pumps $
Into EW&F Promo

By JEAN WILLIAMS

LOS ANGELES—Panasonic is
spending $1 miilion in media ads in
this fourth quarter promoting,
among other things, its association
with Earth, Wind & Fire.

So says Jay Coleman, president of
Rockbill, the firm masterminding
EW&F's merchandising campaign
in association with Panasonic and
ARC/CBS.

Perry’s “Swing’
Album Promo Is
Aimed At Adults

By SAM SUTHERLAND

LOS ANGELES—Producer Rich-
ard Perry and the marketing team at
Elektra/Asylum Records are shelv-
ing conventional radio and retail
priorities to make Perry’s ambitious
new “Swing” album a test case for
adult market exploitation.

Released several weeks ago via
Perry’s E/A-disiributed Planet la-
bel, the “Swing” LP updates "40s big
band arrangements through a com-
bination of both vintage and newly
revised material from the era. And
while Perry himself is heartened by
the upsurge in radio play for big
band titles on adult-targeted formats

(Conrinued on page 15)

The campaign, which is locked
into the group’s first national tour in
more than two years, involves 14
black music and pop stations in 13
markets in a concert sweepstakes
contest.

According to Coleman, Panasonic
is putting up $500,000 in radio ads
alone, including spots on other sta-
tions in markets where concerts are
held. Print and television will take
up the remaining ad dollars, he says.

Panasonic also is picking up the
tab for display materials in the 14
cities. As for the sweepstakes contest,
each city will receive 300 easel cards
with blank sweepstakes contest
forms—100 to Panasonic retailers,
100 to retail record outlets, 50 to col-
lege campuses and 50 will be put
into youth-oriented outlets.

Prizes in each city consist of five
Earth, Wind & Fire complete cata-
logs, S0 EW&F current LPs, 40 tick-
ets to the concert and a Panasonic
Platinum Series tape recorder.

According to Ron Ellison, ARC/
CBS’s marketing vice president, the
contest kicks off three weeks prior to
the concert in each city, winding up
three days before the concert.

Stations involved in the contest
are WILD-AM (Boston), WVEE-
FM and WINZ-FM (Atlanta),
KATZ-AM and WZEN-FM (St

(Continued on page 62)

Conspiracy Charges
After Raids In Canada

® Continued from gage 3

Pursuing copyright violators in
the past has proven to be a costly
and largely unrewarding project in
light of the fact that the Copyright
Act is basically regarded as a “paper
tiger.” with penalies considered by
the industry to be virtually insignifi-
cant.

CRIA estimates that the record in-
dustry is sapped of about $50 mil-
lion annually by iHegal record and
tape sales here. Robertson fears that
Canada will become “a haven for
this type of activity unless we can get

DINING
TILL 3am
7 DAYS

tougher penalties in place to check
this kind of illegal activity.”

The association has been fighting
for changes to the 1924 act for sev-
eral years, but Ottawa has so far re-
fused to sharpen the act’s laws be-
cause it is in the process of being
revised. It couid be another four
years before the whole process of re-
vision is complete, and for the asso-
ciation, that means four more years
of trying to check a lucrative and il-
legal practice involving bootlegs and
counterfeits.

The charges under the Criminal
Code carry a maximum penalty of
10 years imprisonment for those
found guilty. Under the old practice
of charging under the Copyright
Act, guilty persons faced a fine of
$20 per count, along with stock and
aeproduction implements being im-
pounded and destroyed.

Itis expected that the recent raids,
which recovered an estimated $1
million in alleged counterfeit rec-
ords and tapes, will lead to more ar-
rests and further searches in other
parts of the country.

Send for our FREE PRICE LIST

General New

Y
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MOSS STONED—From left, Jerry Moss, chairman of the board A&M Records,

Bill Wyman, Rolling Stones bass player and Gil Friesen, president A&M Rec-
ords and A&M Films, partake in conversation at a reception given for Wyman
in support of his first single for the label, “‘le Suis Un Rock Star."

Interims On Mechanicals
Are Proposed In Wash.

® Continued from page |

with the mandate of the Court of
Appeals and the Tribunal’s prior de-
cision” (to raise the rate to 4 cents
per song as of July I, 1981), the
Tribunal should move ahead with
regulations on a series of automatic
rate increases laid out in the brief
five-page document.

The groups propose that interim
increases would begin with a 4.25
cent per song rate for every phono-
record made or distributed after Janu-
ary 1, 1983 (or .8 cent per minute of
playing time or fraction thereof,
whichever is larger); 4.5 cents or .85
cents per minute on or after July 1,
1984, and five cents or .95 cents per
minute on or after Jan. 1, 1986.

In 1987, the Copyright Royalty
Tribunal is mandated by Congress

Mango Trying
One-Plus-One

® Continued from puge |

Island's U.S. distributor, WEA,
opted not to market the One-Plus-
One cassette here, but the label
wants to “test the waters” in the U S.,
according to Herb Corsack, vice
president of Island Records who
runs both the Mango and Antilles
affiliates.

Corsack says the concept bows to

. the “reality of the marketplace.”

“The record industry is going cas-
sette and it doesn't know it.

“The business is being lost to the
blank tape manufacturer. The pub-
lic wants to home tape. If that’s what
the public wants, thén that's why we
created it. We can’t fight it.”

In a specially created flip-top box.
Mango makes the home taping issue
clear on both the back and top and
bottom of the box.

On the top and bottom, a legend
says: “1 + | Plus A Full Side Of High
Quality Ferric Tape Available For
You To Record Whatever You
Like.”

And on the back of the box, “. ..
Available for you to record whatever
you like.”

Unlike its Island counterpart.
Mango is utilizing a BASF DPS fer-
ric tape—its highest quality normal
bias formulation—instead of chro-
mium dioxide. Duplication is
through ASR in New Jersey, al-
though Mango is generally dupli-
cated by Columbia Special Prod-
ucts. Although the cassette carries a
normal $8.98 list, Corsack claims
that the company’s manufacturing
costs are double that of normal cas-
sette releases.

Within a month, there should be
another Mango One-Plus-One re-
lease by Toots & the Maytals.

www americanradiohistorv.com

to once again hold hearings con-
cerning an adjustment of the me-
chanical royalty rate.

The joint statement goes on to
state that “RIAA, CBS, NMPA and
AGAC-NSALI believe that these pro-
posed regulations, providing for
stepped increases, are within the au-
thority of the Tribunal, and con-
sistent with both the intent of the
Tribunal’s original decision. ... The
parties also believe that the particu-
lar regulations appended hereto
may be adopted without further
hearings.”

The Tribunal is scheduled to con-
sider the proposal at its meeting
Tuesday (3) and possibly vote in
principle on its adoption. It would
then publish the proposed interim
rate regulations in the Federal Reg-
ister for comment by the public
within 30 days of publication, sched-
ule a meeting to consider comments,
and then, possibly, vote on adoption
of the measures.

Another area of discussion at the
upcoming Tribunal meeting that
should find the record, publisher
and songwriter groups once again in
surprising sympathy is in the area of
home taping. or, as the Tribunal
puts it, “private copying of audio
works.” Both the RIAA and the
NMPA have developed new data on
home taping to supplement the
Tribunal’s own home taping survey,
which was released two years ago
next month. The industry views tap-
ing habits of Americans as a growing
problem and has stated that home
taping is one reason responsible for
the decrease in record company
profits in recent years. There is a
feeling among industry leaders that
without some sort of “tape tax™ on
blank tapes, both the record com-
panies as well as publishers and
songwriters will feel the pinch even
more strongly.

Stations
Banning
Olivia’s
‘Physical’

By ED HARRISON

LOS ANGELES—Olivia Newton-
John's “Physical,” number 14 on this
week’s Hot 100 and climbing, is
being banned from a handful of sta-
tions because of the song’s “sugges-
tive” lyrics.

Jim Sumpter, program director of
KFMY-FM, Provo, Utah, says he
added the record out of the box with
the song doing well especially with
females 25 plus.

But three weeks down the road
there was a noticeable reversal and a
lot of negative reaction from that
same demographic.

“Once the words sank in. it caused
an uncomfortableness among listen-
ers,” says Sumpter. “We must listen
to the dictates of our audiences. In
the middle of a ratings book we
couldn’t afford to play it.”

Sumpter says that the Provo mar-
ket is extremely conservative and
that the Mormon Church is a big
part of people’s lives.

He adds that since the record was
pulled from the playlist there have
been few calls to have the record put
back. Most requests have come from
teens, he says.

George Lemich, program director
of KSL-AM Salt Lake City, hasn’t
even bothered to add the record, also
because of its lyrical content. Al-
though Lemich personally likes the
record, he says the station is “very
conscious of lyrics.”

“There is an increasing trend in
music to be more blatant about
physical relationships,” says Lem-
ich. “This isn't the first time we've
done this.”

Pat Pipolo, MCA Records vice
president of promotion, acknowl-
edges small pockets of resistance.
“One station tells me they won’t play
it because of the lyrics. In the Bible
belt, a station says the lyrics are too
pubescent.

“It seems that stations are looking
for reasons to stay off a record rather
than reasons to play it. Any station
not playing ‘Physical’ is only hurting
themselves and depriving its listen-
ers,” argues Pipolo.

Al Berman Talks
To N.Y. Lawyers

NEW YORK—AI| Berman, presi-
dent of the Harry Fox Agency, will
address the special committee on
communications and entertainment
law of the New York County Law-
yers Assn. Thursday (5) evening.
Berman will discuss the role of the
Harry Fox Agency in the entertain-
ment industry and its position on the
current mechanical royalty issue.

ROCK MUSIC BUSINESS GENIUS
WANTED

T.V. Production Company seeks innovative, insight-
ful person with strong rock music credentials (Top
40 radio, record company promotion or program-
ming, concert mgt., etc.) to assist in the production
of new weekly T.V. series. T.V. Production experi-
ence not necessary, but strong rock music back-
ground essential. Send resume and salary require-
ments to: Billboard, Box # 900.
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SOUNDS, ENGLAND . .. A record for pyromaniacs!
An American Band that blasts the majority of current
British competition to the grave.”’

‘ 11/03 Cleveland, Oh.
10/29 Syracuse, NY 11/06 Dayton, Oh.
10/31 Rochester, NY 11/07 Columbus, Oh.
11/01  Wilkes-Barre, Pa. 11/08 Erie, Pa.

Contains the incendiary single /U] | _ V0 47218
Produced by Steve Loeb & Billy Arnell for - NN

F’RE@S’CN Ltd. Management: Fred Heller

11/11  Tampa, Fla.
11/12 Fort Lauderdale, Fla.
11/17 Oilando, Fla.

11/18 Wa=ast Palm Beach, Fla.
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General News

Sherwin And
Mellin Music
Catalogs Sold
To EMI Music

LONDON—In a deal signed in
Brussels Oct. 20. EMI Music Puh-

lishing has acquired the catalogs of

Robert Mellin Limited. Robert Mel-
lin Music Publishing Corporation
and Sherwin Music Publishing Cor-
poration, including standards like
“Twist And Shout.” “Stranger On
the Shore.™ “Diana.”” “Black Is
Black™ and “Whole Lotta Shakin™.”

EMI is also acquiring Mellin
publishing companies in France and
Sweden. Existing sub-publishing ar-
rangements will continue un-
changed. David Read. who handled
the negotiations on behalf of the
Mellin Group, is joining EMI Music
to take up a4 new post as manager.
special rights. and will initially be
looking after the integration of the
Mellin catalog.

Bobby Mellin will be available to
EMI Music in a consultative capacity.

k T
VIDEO VIDEO—Andy Warhol, left, talks with Simon Le Bon, lead singer of

Capitol Records’ Duran Duran in Warhol's New York studio. The group was
invited there after Warhol saw the video version of “Girls On Film.”

Vid Compilation Set For
U.K. Commercial Release

By BRIAN OLIVER

LONDON—What's thought to be
the first commercially available mu-
sic videocassette 1o feature various
artists will be released here this
month by Thorn EML

MUSIC
CLEARANCE
CORPORATION
0223 SELMA AVE

(213) 402-6575

offers:

Motion Pictures.

HOLLYWOOD, CA. 90028

“WE'RE GROWING”

We are pleased to announce our new

associate Irwin Coster of Coster Music
Research Enterprise, Inc. who offers

a comprehensive reference library and
computerized music search. He also

Music Analysis For Publishers,
Records, T.V. Commercials,

Mr. Coster has over 30 years top
experience in the industry.

Mary & Irwin offer a complete service
for all phases of Music Clearance
including but not limited to:

Motion Pictures, T.V., Video Discs,
Video Cassettes, Records,
Broadway Shows, Cable TV.

Negotiations are now in progress for
expansion throughout the United States,
Canada and foreign countries.

Our first Branch Office is opening
November 1, 1981 offering services to
the Bay Area from Burlingame, Calif.
with the help of our representatives
Patricia Henry and Chris Poehler of
Superscore Productions.

(BRANCH OFFICE)

1430 BENITO AVE
BURLINGAME CA. 91014
(415) 347-8198

IUs a 21-track compilation entitled
“Video Stars.” retailing at $55 and
available in both VHS and Beta for-
mats. Artists include Genesis. Leo
Sayer. Dire Straits. Phil Collins and
Kiki Dee. Running time is 80 min-
utes.

The package was produced by a
new company, Wienybuds. founded
here by two former K-tel executives,
lan Wiener and Carey Budnick. “It's
taken us six months to put ‘Video
Stars’ together.” says Wiener, “and
we've had to overconie a mountain
of legal and copyright hassles.”

“The program involved negotiat-
ing 47 contracts. and cost a fortune
in legal fees. No one has gotten this
far before with a music video be-
cause of the problems.” Wiener de-
clined to specify the licensing fees.
while attributing his company's abil-
ity to consummate such deals to long
industry experience at K-tel and.
previously. CBS International (part-
ner Budnick also worked for CBS).

Wiener explains that Wienybuds
was responsible for collating the
video tracks—all based on record
company promotional films—and
editing them into a cohesive new
program.

Then a distribution deal was
inked with Thorn EMI Video. which
is said to be enthusiastic over the
lape’s sales potential since it in-
cludes five titles from the current
U.K. top 50, plus the new Genesis
single.

“Although we've taken tracks
from companies. we have spent a lot
of money on editing them into a
viewable and re-viewable package.”
says Wiener. “We see this as a sales
item. Two days were spent on the
audio sequencing and over 20 hours
went into the visual sequencing. We
used Millaney Grant. who has
done a superb job.”

Although intended as a video-
cassette compilation for the home
market. Wiener says cable rights for
“Video Stars” are available world-
wide.

_ Rock'n'Rolling

‘Urgh!’ Bows At Last;
Ventures Come Back

By ROMAN KOZAK

NEW YORK —Remember “Urgh!
A Music War,” the film made last
vear that featured 30 different new
wave acts? The album has been re-
leased on A&M, and has already
gone in and out of the charts. but
there still has been no sign of the film.

But now Lorimar Productions, its
producer. has found a distributor,
Filmways. for the
film. And “Urgh™ &
will finally have its
debutin the middle
of this month. but i
only in Atlanta
Boston and Austin.
Then_ it will be re-
leased nationwide
in December.

According to Lee Beaupre. senior
vice president of marketing at Lori-
mar (the same company that pro-
duces “Dallas.” incidently). savs that
generally speaking rock movies do
not do very well at the boxofTice,
though in the long run they may
make their money back on midnight
shows and the like.

He adds that the International
Record Syndicate and Frontier
Booking. who put the film together,
wanted it released last summer. But,
savs Beaupre. "We were afraid that
in the summer. with "Raiders” and
‘Superman’ coming out, the film
would get lost.™

Featured in “Urgh!™ are perform-
ances by the Police. Devo, Gang Of
Four. Gary Numan. XTC. the Go
Go's. Wall Of Voodoo. the Cramps.
the Dead Kennedys. and others. The
whole film is just music. There are
no interviews or backstage visits. or
“incoherent mumblings about love
of new music.” says Beaupre.

* * *

Where have the Ventures been for
the last 10 years? Plaving Europe
and Japan. “We do anywhere from
six weeks to a 110 days a vear in Ja-
pan.” says drummer Mel Taylor.
who along with guitarist Nokie Ed-
wards. dropped by the Billboard of-
fices recently. on their way to a
soundcheck at the Ritz.

That's right. the Ritz. The Ven-
tures do not play oldies shows. In the
last year. the band has begun to tour
again in the U.S.. and thev are play-
ing the new wave club circuit. right
along with bands voung enough to
be their kids. And they don’t mind at
all.

“The band has an audience from
1410 44." savs Taylor. “and we try to
play in rooms that have a license
where they can get the kids in. We
did one show in San Dicgo at a 21-
and-over club where we were inter-
viewed by the local media. Later. we
saw on tv that there were kids out-
side. who couldn’t get in. but who
had their ears to the door listening to
the music. There is no generation
gap. Sometimes the kids see us, and
their jaws drop open. ‘Hey. these
guys are really putting down some
rock'n’roll.”

Taylor says the band’s current re-
surgence started when Rodney
Bingenheimer started playing the
Ventures on his show on KROQ-FM
in Pasadena, “and he was getting
calls from kids asking where they
could buy the new record from the
new band from England. the Ven-
tures.” Bingenheimer also played
the record at the Starwood in LA,

(Continued on puge 80)

Mid-America Trade Show

Focuses On

e Continued from puge 9

half to gain acceptance. “Disney is
committed to rental.” he said. “All
the studios more than likely will be
in the rental business.” He also un-
veiled a Disney Christmas promo-
tion which will feature a plush toy
and a VHS tape of four cartoons for
$31.50 retail.

Janis Durr. regional sales man-
ager for MCA Distributing, said that
laser-disk players “started out slow.
but they're growing rapidly.” She
pointed out that more plants are in
operation or are being planned for
laser disks manufacture.

Participants also heard a substan-
tial pitch for accessories marketing
as a way of making up for decreased

Ruling Boosts Vid Sales

® Continued from puge 3

crease isn't at least partially due to
the time of year—things always get
busier now anyway.”

James adds that customers who
were considering buying a VCR for
Christmas may push up their deci-
sion and buy now: this has hap-
pened in some instances. I don’t
know whether publicity about the
case is accountable.” he says, “but
October was very strong for us.”

“People are coming in asking a lot
of questions I can’t answer,” says
Barry Glovsky, owner of Boston’s

www.americanradiohistorv.com

Prime Video. Glovsky also says he’s
noticed a substantial increase in
blank tape sales but hesitates to at-
tribute it to the Sony decision. He
adds. “There’s been a small hard-
ware increase, but the time of year is
a factor. Traffic has been increasing
for the past eight months.

“A positive aspect of the deci-
sion,” Glovsky adds, “is that a lot
more people are being made aware
of what a VCR is. So 'm pleased
with the publicity aspect, and not yet
concerned about a negative effect on
my business. A lot of good could
come from this.”

Video Future

record sales. Among the suggestions
offered by reps from Allsop.
Discwasher. Lebo. Memorex. Nor-
tronics. Bib. TDK and Pfanstichl
were these:

® Talk customers up from low-
end to high-end buys by acquaint-
ing them with added product ben-
efits.

e Avoid locked-case displays if
possible.

® Keep product cases filled 1o
show volume and variety.

(Continued on puage 88)

FOR SALE

RECORD PLATING EQUIPMENT

1 4 POSITION HIGH SPEED PLATING TANK

4 200 AMP RECTIFIERS

1 CUSTOM BUILT CONTROL PANEL

1 6 POSITION PLATING TANK

1 90 GALLON HOLDING TANK WITH
EMERSIBLE FILTER

2 AGITATION FILTERS

2 EMERSIBLE HEATERS

1 AUTOMATIC COOLING SYSTEM

1 1000 AMP RECTIFIER WATER COOLED

300 GALLONS NICKEL SULPHAMATE

20 TITANIUM BASKETS

1 POLISHING WHEEL 1 H.P.

1 4 POSITION PLATING TANK
(SPARE TANK. NEW)

1 LACQUER PREPERATION TABLE

AUDIO EQUIPMENT

1 JVC TURNTABLE

1 AKIA INTEGRATED AMP

2 TELEFUNKEN TLX PROFESSIONAL
SPEAKERS

1 RECORD SCOPE (BAUSCH AND LOMB)

All Electrical Wiring.

$75.000
Boxes, Connections Canadian
Etc. and All Piping. or best offer

SILENT GROOVE Custom Record Plating

Contact:
Ron or Dan 1-416-698-1965
Toronto, Ontario Canada
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" FIRST AMONG MANY

The first of many hit singles from etz

(NB1-33240)

A contemporary album that’s found fans at radio stations across the board.
Produced by the acclaimed BOB GAUDIO
With guest performances by
Christopher Cross, Robbie Paﬂon; Amy Holland, Frcmkle Valli and Cheryl Ladd

A contemporary songwriter for Elvis, Olivia Newton-John, The Carpenters and Dionne Warwick

has now stepped out to catch his own rising star.
Catch Chris performing on The Merv Griffin Show, The Mike Douglas Show and Solid Gold.

&\R ﬁ%f

Cofmuse. Sz ?.
Full color posters and album fla’rs are available for display.
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Risng aboveine
ordinary..

A SPECIAL THANKS TO:

ABBA BEE GEES NEIL DIAMOND
EARTH, WIND & FIRE DR. HOOK
MICHAEL JACKSON BILLY JOEL
ANNE MURRAY CLIFF RICHARD

KENNY ROGERS DIANA ROSS

BOZ SCAGGS BARBRA STREISAND

SUPERTRAMP JAMES TAYLOR

THE T ] MARTELI FOUL "TON FEE GEES
"'":,:';J MA g FO ":pr“ﬂor‘ NENT. PIAOND
FOR LEUKEMIA RESEARCH E/‘J?TFI v\;ue% & FIGE
313, [HBEI
Thanks To Your Support, REIGIHAEL JACIEGI
LA e <3 E{LY JOEL
The Fight Can Be Won. IRHAY
b ELER RICHAR
1981 _ KENNYROGERS
~ DIANA RO
BOZ SCAGGS
'BARBRA STREISAND

SUPERTRAMP
JAMES TAYLOR

Distributed by K-tel Internationai Inc., 11311 K-tel Drive, Minnetonka, MN 55343

www americanradiohistorv. com
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_Signings_

Player to RCA Records with first
album “Spies Of Life” set for release
during November. . . . Guitarist Eric
Gale to Elektra/Musician Records
with first album scheduled for re-
lease in January. This marks the first
acquisition to the Musician label
headed by Bruce Lundvall. ... Brit-
ish duo, Soft Cell, to Sire Records in
the U.S., with debut album “Non-
Stop Erotic Cabaret” to be released
in January. ... Songwriter Eddie
Schwartz to Atco Records with de-
but album *“No Refuge” being re-
leased immediately.

Songwriters Rob Parsons and
Sonny Throckmorton to MCA Rec-
ords. Throckmorton’s first single is
“A Girl Like You.” ... Pasha/CBS
artist Billy Thorpe to Diversified
Management for concert appear-
ances. Thorpe begins touring Nov.
18 in support of his current LP
“Stimulation.” . .. Jennifer Warnes
and singer/songwriter J.C. Crowley
to Le Mond/Zetter Management
Inc. ... Jean-Pierre Rampal, inter-
nationally known flautist, to CBS
Masterworks exclusively. In Nevem-
ber, the label will release a Christ-
mas LP with Rampal, “Pastorale De
Noel,” with Alexandre Lagoya on
guitar and Michel Legrand conduct-
ing the London Symphony.

Lionel Richie to Kragen & Co. for
press relations. . . . Bonnie Forman to
Wave Records with initial single
“All Night” due in two weeks. ..,
Bush Tetras to Stiff Records. ...
Boxcar Willie to Main Street Rec-
ords. ... Marv Martin to Castle Mu-
sic for recording. ..., Raymond
Brown to Triune Music for publish-

ing.

General News

DEL'S DELIGHT-—An excited Del Shannon center, meets with manager/pub

lisher Dan Bourgoise, left, and Al Coury to review plans for Shannon’s first LP

in years, his first for Coury's new Network Records, distributed by Elektra/
Asylum. Tom Petty produced the album, which shipped last week.

Word Looking To Expand;
Seminars Set, Reps Hired

By JEAN WILLIAMS

LOS ANGELES—Through sev-
eral new programs, Word Records’
executives are setting priorities to
harness and. maximize the com-
pany’s full potential as a leader in
the black gospel field, according to
James Bullard, general manager of
Word’s black gospel division.

On the agenda for 1982 is a series
of seminars/workshops in major
markets designed to lure young
people into the gospel fold as both
executives and artists.

For the first time, the label has
hired seven field reps to handle its
product, and is looking to foreign
territories like South Africa to gener-
ate additional sales.

- Court To Rule On “Visitors’ Name

LOS ANGELES—Superior Court
Judge Leon Savitch will hear argu-
ments next Tuesday (10) over
whether a restraining order be
granted prohibiting Capitol Records
and Montage Records from releas-
ing a recording by a group called
“The Visitors.”

The Visitors, a Bay Area trio com-
posed of Harry Mello, Russ Golub
and John Moffa, claim prior right to
use of the group monicker in a suit
filed here by them. Since January
1981, they allege they have an al-
bum, “No Sign Of Intelligent Life,”
on Airstrip Records, a San Francisco

. label.

To. Record Labels

From. Mike Lundy

Re: Trade Ads

la
“pds from indie
get my attention...
to know who thelr
distributors are!”’

Bilboard ads

move records!

bels often
I'd like

Lundy,
':r.::ﬂ“‘ Director

2E|‘||iernando, California

Bullard notes that he will go
through local radio stations, record
retailers and churches to locate
young people who are business and
musically inclined to particpate in
the seminars/workshops. He points
out that the youngsters need not be
only interested in gospel.

“It’s our job to make gospel attrac-
tive enough for them to want to be
involved. We want to show them
that they can have heroes in the gos-
pel field in the same way they have
heroes in pop, r&b or rock. It’s also
important that the business side is
stressed.

“In addition to inviting speakers
from the gospel world, we’re asking
people from secular labels to partici-
pate. There also will be sessions on
radio, where program directors, mu-
sic directors, general managers and
station owners will be speakers.
We’re inviting both secular and gos-
pel radio personnel.

“Also, our own artists will conduct
sessions on composition and there
will be tracks of original material,
with producers and writers instruct-
ing,” says Bullard.

Markets already selected include
Detroit, Atlanta, Chicago and
Cleveland. “We'll also go into the
Southeast because from this level,
that’s an untapped area.

“The idea,” he continues, “is to
give gospel the same attention and
the same chance for exposure that

(Continued on page 59)

BMA To Hold
Seminars For
Bahama Group

LOS ANGELES—The Black Mu-
sic Assn.’s Philadelphia chapter will
conduct a week-long (1-7) series of
workshops and seminars for the
Bahamas Musicians & Entertainers
Union at the Balmoral Beach Hotel.
Nassau.

During the week, which will have
Kenneth Gamble, BMA’s chairman,
and George Ware, its executive di-
rector, speaking, groundwork will be
layed for a BMA/Bahamian chap-
ter.

Gamble will offer an overview of
the music industry, while Ware will
discuss new technology in the com-
munications area. Record produc-
tion will be handled by Allen Rich-
ardson, president of the Phila-
delphia chapter, producer Dexter
Wansel and artist Fred Wesley.

A publishing and copyrights ses-
sion will be chaired by Allen Rich-
ardson and Warren Hamilton.
WMOT’s Jonathan Black will dis-
cuss the complexities of contracts,
copyright applications and song-
writer and publishing agreements.

Gamble will close out the meeting
with a keynote address at the awards
presentation luncheon.

Novelty Song
Contest Set
By Dr. Demento

LOS ANGELES — Songwriters
Resources and Services of Los An-
geles and Dr. Demento, host of the
nationally syndicated “Dr. Demento
Radio Show,” have launched the
“Great Dr. Demento Novelty Song
Contest” in search of bizarre and
offbeat musical talent.

Songwriters are invited to submit
“musical selections with lyrics that
are humorous, bizarre, and/or top-
ical.”

The top 1! winners will have their
entries included on a compilation
LP, played on a special edition of
Demento’s radio show. The grand
prize winner will receive a TAS-
CAM Portastudio, JBL speakers and
an all expense paid trip to Los An-
geles to appear on the program.
Prizes will be awarded to the top 50
entries as well.

Perry’s ‘Swing’ LP Promo
Is Geared Toward Adults

® Continued from page 10

(see separate story, this issue), nei-
ther he nor his partners at Elektra/
Asylum underestimate the initial re-
sistance they’ll face from both pro-
grammers and merchants.

As a result, the game plan for
reaching both mainstream and
fringe record and tape buyers inverts
the usual airplay/retail sales empha-
sis to set direct mail marketing,
home video and similarly off-center
avenues as the first steps in what’s
projected as a long campaign likely
to run well into next year.

“What’s particularly difficult for
music marketers in the times we’re
living in is that everybody is playing
it super-cautious in our business,
and is afraid to take chances,” ar-
gues Perry, who cites the general
economy as the key hurdle over-
arching both trade and consumer at-
titudes.

“Forget ‘Swing’ itself for the mo-
ment—this problem extends to radio
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and record companies, to every area
of the business, in terms of all new
records,” the producer/label chief
charges. “My own perception is that
this feeling is running rampant in
our industry, and that the safest
place to be is in a cautious, conserva-
tive position.

“For most people, the rule is to not
make any move beyond the main-
stream.”

That attitude, he adds, has led the
bulk of contemporary pop and rock
to what he deems “a phenomenal
low point,” measured by the trickle
of new artist successes when com-
pared to just a few years ago.

More to the point, such a climate,
as well as past predictions of major
big band comebacks that proved
false, find Perry admitting, “No ra-
dio stations will initially touch this
new music outside those formats al-
ready featuring big bands.

“Trying to get this to crack

(Continued on page 81)
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Commentary

Let’s Stop Concert Gouging

By CHARLIE DANIELS

This past year, I've been all over this country doing shows.
Some of the things I've seen, along with some other disturbing
events that have occurred in the past few months, have finally
moved me to put in my two cents’ worth about the state of this
business that I really love, and to which
I have dedicated my professional life—
the concert business.

Right now, it looks to me like all of us
in this business of putting on live shows
have a hell of a problem on our hands.
It’s been a slow year, and I've seen a lot
of damn good people go out of business
who didn’t deserve to.

What it all comes down to is that the
costs of putting on a show have just got-
ten much too high. Asa direct result, the
cost of concert tickets has been in a con-
stant upward spiral that threatens to
gradually put the price of concerts be-
yond the reach of those whom we ex-
pect to pay our salaries—the public.
And believe me, it’s already hurting all
of us.

I's my feeling that we—and I do
mean “we” to include myself—are not
truly facing up to the economic realities
of these times. And I’'m deeply concerned about the need for us
to face up to these realities.

‘If we don’t do something
about rising expenses . . .

. I'mdeeply concerned about the need for all of us—everybody
from artists and managers and agents, to radio stations and

-stage hands’ unions—to start getting together and giving each

other a break and working this thing out. Because if we don't do
something about the rising expenses of putting together a live
show, I think it could mean, some time in the future, the end of
the concert business, of show business, as we now know it. And
I'm not necessarily talking about the distant future either. That
day might come a hell of a lot sooner than we think, the way
things are going.

Recently, I've seen far too many shows that should have been
financial successes go right down the drain. And the fright-

ening thing is that many of them were with a bunch of people—,

thousands in some cases—in attendance. Good attendance!

For instance, I played a show this past summer where we had
19,000 people. Yet the promoter still lost $50,000.

Now that is just not right, no matter how you cut it or how
you look at it. But what's worse is that it doesn’t just hurt the
promoter. It hurts everybody who's involved in this business.

Personally speaking, I know if I lose money for a promoter, it
hurts me badly. It hurts me right in my gut. It hurts my reputa-
tion, my ego, my feelings. I hate it.

Now, I sure don’t know all the root causes of this problem. I
don’t know all the reasons why it’s come to the point where a
promoters’ overhead is so high that he just can’t come out
ahead on a show way too much of the time. But I can give you a
few obvious examples that have contributed to the whole mess.

You can start with unfair and unusual contract rider de-
mands on the part of some artists (like a demand for two bottles
of rare wine that will end up in the manager’s private wine cel-
lar).

Then there are the sometimes extravagant advertising costs
levied by some radio stations (like when a station is the only
gallgame in town, so to speak, the only place where a promoter
can effectively advertise, and the station takes advantage of it
by charging higher rates than the promoter deserves to pay).

There are the high-handed practices of some agents—the un-

Daniels: “I've seen too many shows that
should have been financial successes go
right down the drain.”

cooperative attitudes of some stagehands’ union locals (who
sometimes will try desperately to run a show into overtime so
they can collect their time-and-a-half). Then there are the ex-
cessive charges made by some venues (such as demanding a
40%-50% share of all merchandising, in-
cluding T-shirt sales).

There are the cold and uncaring atti-
tudes that some managers have toward
promoters (like forcing one of their acts
on to a show when the manager knows
he doesn’t belong there, just to get him
work), as well as the territorial disputes
that often exist among the promoters
themselves.

These are all factors that, when com-
bined, can effectively drain the profit
right out of putting on a live show. And
these are all examples of the problems
that must be dealt with before we can
ensure that the prosperity and good
times that we’ve all experienced over
the past few years will continue into the
years ahead.

Now, like I said, I sure don’t have all
the answers to this. But it’s not going to
do anything but get worse unless all of
us start getting together and giving each other a break. For one
thing, it's time_for agents and promoters to start getting on the
telephone or sitting down together and start talking sensibly to
each other. They can start by cutting out some of the traditional
bull: For instance, like when a promoter asks an agent, “Hey,
how do you think this show’s gonna do in my territory?”

The promoter deserves more from the agent than just the
usual, “Hey, it’s gonna do great for you.” If the agent doesn’t
think the show’s going to do so great, then the promoter de-
serves to know.

. ... it could mean the end of
the business as we know it’

Thatis just one of many “for instances” as to how we can turn
this thing around; and I'm sure that everyone reading this letter
can come up with a whole lot more of them. For starters,
though, here are a few more of my own that I think will help us
get headed back down the right road again:

® A closer alliance between record companies and promoters
for mutual benefit of the combined advertising dollar.

® More creative packaging of acts through cooperation of
agencies and managers.

® A little less champagne and caviar attitude on the part of
the artists.

One last thing I want to add is that I've been wrong in my
thinking about this sometimes too. I'll admit to it. I have done
things myself that have not always been beneficial to the busi-
ness. But I pledge myself from this day forward to join with oth-
ers to try and save it. From here on out, I pledge myself to try
and be right a whole lot more of the time.

What it all comes down to is, we all love this business and we
all want to continue to make a living at it. So we need to start
putting our stuff together and get it straightened out before we
run out of time.

" I guess that all I'm really trying to say is, let's stop gouging
each other and get on with our true calling—entertaining the
public.

The Charlie Daniels Band will have racked up more than 100
concert dates before it closes the book on this year’s touring activ-
ities.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Letters To The Editor

I read with interest Donna Halper's Commentary,
“The Demographic Imperative” (Biliboard, Oct. 10),
and must concede that she has some very valid claims
about the programming practices of many radio sta-
tions. It is hard to believe, however, that the program
directors are the omnipotent powers of airplay that she
implies them to be. After all, radio stations are gener-
ally commercial enterprises dependent upon the buy-
ing power and practices of their listening audiences,
aren't they? Airwave competition is too vast for any
station to ignore the musical preferences of the listen-
ing majority and survive the consequences.

| was surprised as Ms. Halper's observation that au-
diences 25-34 are considered the “mellow jello” set. It
has always been my experience that they are more ec-
lectic and open to different styles of music than other

age brackets. (I personally, at 26, am a jazz enthusiast
who also enjoys pop, rock and even classical music.)
Lately, in reference to her obvious equation of Barry
Manifow with “adult” music, | would like to point out
that he has made some excellent attempts in the past
to crack the mold on his staridard romantic-ballad
style. Public response to the change has never ap-
peared to be overwhelming, however, and he always
appeared to back down rather than extend himself to
the true dimensions of his versatility. There again, his
sentimental style is unequalted in serving to nuture a
very real emotional need in listening audiences of all
ages, so it is easy to forgive his hesitation to changing
what works into something that might not succeed.
Susan Bevins
Winter Park, Fla.
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Dear Sir:

it was with great interest that we read your recent
report on- Jean-Michel Jarre's China concert appear-
ances (Billboard, Oct. 17). it was a pleasure to see an
article on one of our major artists appear in your presti-
gious magazine.

However, | would like to point out that Jarre is not
represented by CBS in most territories, as stated at the
conclusion of your report. Just to set the record
straight, while CBS does distribute this artist in
France, he is distributed by Polydor Records (ex-Bel-
gium and Switzerland) throughout the rest of the
world.

Eva Herzog
Polydor international
Hamburg
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The first audiophile pressings with new dance
music. Nine great dance-length selections with
Sterling RTA Mastering, plating and pressings

PRIME

DANC

CUTIS1
EALBUM
E ALBUM

by Europadisk, Ltd. using virgin imported Teldec
vinyl. The full spectrum of current dance music
is covered, from rock to r&b. MP-313 features
deluxe double album packaging.

PRIME CUTS 1/The Double Dance Album includes the following: Side 3 ‘‘Show Me Yours” 6:17
CORRUPTION
Side 1 ‘Jet Boy, Jet Girl” 7:00 “‘Spin It” 8:14
ELTON MOTELLO SUNBELT
‘¢Kama Sutra (Come And Play With Me)”’ 7:00
MINO Side 4 ‘‘Body Contact” 5:23
LOI
Side 2 ‘Dance, It’s My Life’’ (Instrumental) 9:14 “From New York To L.A’ 6:54
MIDNIGHT POWERS ICET
‘“Ride It” 7:26 ‘“Blue Light”’ 6:00
HOT POSSE THE RED POINT ORCHESTRA
The TANTRA Collection

is growing

“TANTRA/The Double Album” (MP-310) is now
joined by “TANTRA/En Espanol” (MP-311) and
“TANTRA/The Double Remix” (MP-312). With
matching coordinated graphics, these three crit-

TANTRA

THE DOUBLE ALBUM

Eight great songs
from Tantra on a
deluxe double
album. MP-310.

TANTRA

Special remixes
with Spanish lyrics
of "Hills Of Katman-

TANTRA

ENESPANOL  THEDOUBLE REMIX

Completely new
versions of “Top
Shot" and "Get

Happy' MP-312.

ically acclaimed records make a great display. du”, "Wishbone."

Your customers will want all three releases in the MP-311.

Tantra series, only from Importe/12.

Great sounds that keep American easy le

selling:

All Importe/12 releases have great staying
power. No wonder...they're all mastered, plated
and pressed to the highest European standards.
Since more and more target retail customers are
demanding better quality, the entire Importe/12
catalogue adds up to excellent value for your
customers.

Amy

Bolton

Includes "Do Me A
Favor”, “Tres Chichi",
"Sweet Revenge”,
“Talk Talk” MP-309.

Gypsy

Includes "“I'm OK,
You're OK" remix,
instrumental and
vocal versions.
MP-305.

Includes "I Strip
You", “Fear”, "Put
Me In The Deal”
remixes. MP-307

9T Matinez

and Friends
Includes "Lady Of
The Night”, “The
Natives Are Rest-
less”, “I'm Free’
MP-306.
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PRIME MOVERS-NATIONAL

FOREIGNER—Waiting For A Girl Like You (Atlantic)
OLIVIA NEWTON-JOHN—Physical (MCA)
AIR SUPPLY—Here | Am (Arista)

* PRIME MOVERS-The two products
registering the greatest proportion:
ate upward movement on the
station’s playlist as determined by
station personnel are marked %%
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Biliboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect

greatest product activity at Region-
al and National tevels.

Pacific Southwest Region

ssmmm* PRIME MOVERS s
OLIVIA NEWTON-JOHN—Physical (MCA)
EARTH, WIND & FIRE-Let's Groove (Columbia)
THE POLICE-Every Little Thing She Does Is Magic
(A&M)
mmmmm ® TOP ADD ONS mmmm
THE STEVE MILLER BAND—Heart Like A Wheel
(Capitol)
THE ROYAL PHILHARMDNIC ORCHESTRA—Hooked On
Classics (RCA}
RONNIE MILSAP—| Wouldn't Have Missed It For The
World (RCA)
memmm BREAK OUTS m—
NEIL DIAMOND-Yesterday's Songs (Columbia)
QUEEN & DAVID BOWIE-Under Pressure (Eleklra)
LULU-If | Were You (Alfa)
L o)
KFl-Los Angeles
(Roger Collins—MD)

* & OLIVIA NEWTON-JOHN—Physical 2313
* & DARYL HALL/JOHN OATES—Private
Eyes 51

* AIR SUPPLY—Here | Am 20-1]

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 149

 FOREIGNER-Waiting For A Girl Like You 13-
8

®e STEVE MILLER BAND—Heart Like A Wheel

oo NEIL DIAMOND-Yesterday's Songs

® LINDSEY BUCKINGHAM—Trouble

® ELECTRIC LIGHT ORCHESTRA-Twilight

© RINGO STARR—Wrack My Brain

® BEEGEES-Living Eyes

KIQQ-FM—Los Angeles
(Robert Moorhead—MD)

* % OLIVIA NEWTON-JOHN—Physical 12-2

* % EARTH, WIND & FIRE—Let's Groove 10-]

* POLICE—Every Little Thing She Does Is
Magic 3-3

* RICK SPRINGFIELD-1've Done Everything
For You 5-5

® STEVE MILLER BAND—Heart [ ke A Wheel

® ). GEILS BAND-Centerfold

® NEIL DIAMOND - Yesterday's Songs

® ALAN PARSONS PROJECT~Snake Eyes
® RINGO STARR—Wrack My Brain
© LOVERBOY—Working For The Weekend

KRTH-FM —Los Angeles
(Bob Hamilton—MD)

% % OLIVIA NEWTON-JOHN—Physical 11-4

% % EARTH, WIND & FIRE-Let's Groove 24-19

* TIERRA-La La Means i Love You 26-23

* POLICE-Every Little Thing She Does Is
Magic 10-6

* LITTLE RIVER BAND—The Night Owls 13-10

oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

oo NEIL DIAMOND-VYesterday's Songs

KIMN-AM - Oenver
(Doug Ericson—MD)

* & DAN FOGELBERG-Hard To Say 2-1
* % DARYL HALL/JOHN OATES—Private Eyes
32

* AIRSUPPLY-Here 1 Am 10-5

* MIKE POST—The Theme From Hill Street
Blues 12-7

* FOREIGNER-Waiting For A Girl Like You 14-
6

oo CHRIS CHRISTIAN-| Want You, | Need You

®e STEVE MILLER BAND—Heart Like A Wheel

KRLA-AM—Los Angeles
(Rick Stancatte—MD)

* & EARTH, WIND & FIRE-Let's Groove 18-6

* & OLIVIA NEWTON-JOHN—Physical 19-5

* POLICE—Every Little Thing She Does Is
Magic 17-11

* TIERRA—La La Means | Love You 29-23

* AL JARREAU-We're In This Love Together
117

®® GEORGE BENSON-Turn Your Love Around

® CHILLIWACK—My Girl

o JUICE NEWTON—-The Sweetest Thing

® STEVE MILLER BAND—Heart Like A Wheel

KOPA-FM—Phoenix
(Craig Jackson—MD)

* % ATLANTA RHYTHM SECTION-Alien 24-18
*# POLICE-Every Little Thing She Does Is
Magic 15-10
* CHILLIWACK-My Gir| 2319
* COMMODORES-0h No 12-8
* DIESEL-Sausalito Summer Night 9.5
®¢ RONNIE MILSAP—! Wouldn't Have Missed
It For The World
®e QUEEN/DAVID BOWIE— Under Pressure
® MIKE POST—The Theme From Hill Street
Blues

KCPX-AM —Salt Lake City
gEary Waldron—-MD)
* % ATLANTA RHYTHM SECTION—Alten 34 24
* % DIANA ROSS—Why Do Fools Fall In Love
28-20

Based on station playlists through Tuesday (10/27/81)

TOP ADD ONS -NATIONAL

THE STEVE MILLER BAND—Heart Like A Wheel (Capitol)
LINDSEY BUCKINGHAM —Trouble (Elekira)
STEVIE NICKS WITH DON HENLEY—Leather And Lace (Modern)

* EARTH, WIND & FIRE-Let's Groove 2521
* DIESEL-Sausalito Summer Night 24.18
* STEVIE WOODS—Steal The Night 33-28
® QUARTERFLASH-Harden My Heart

® STEVIE NICKS—Leather And Lace

® LINDSEY BUCKINGHAM-Trouble

® ). GEILS BAND—Centerfold

® NEIL DIAMOND-Yesterday's Songs

® RINGO STARR-Wrack My Brain

® LOVER BOY—Working For The Weekend
® LULU-If | Were You

KCB-FM—San Diego
(Jeff Lucifer—MD)
* & POLICE—Every Little Thing She Does Is
Magic 147
* & OLIVIA NEWTON-JOHN—Physical 22-12
* EARTH, WIND & FIRE-Let's Groove 28-20
* COMMOOORES-0hNo 2017
* MIKE POST—The Theme From Hill Street
Blues 17-14
®e LUTHER VANDROSS—Never Too Much
oo CHILLIWACK—My Girl
® STEVIE NICKS—Leather And Lace

KOAQ-FM —Denver
(Allan Sledge—MD)

* & RICK SPRINGFIELD~1've Done Everything
For You 10-6

* % LITTLE RIVER BAND - The Night Owls 2-1

* DARYL HALL/JOHN QATES—Private Eyes 3-
?

* AL JARREAU-We're In This Love Together
128

* BURTON CUMMINGS—You Saved My Soul
1513

KLUC-FM—Las Vegas
(Randy Lundquist—MD)

* & JOURNEY-Don't Stop Believin’ 2516

* % ROD STEWART—Young Turks 21-14

* QUARTERFLASH—Harden My Heart 28.24

* RICK SPRINGFIELD~I've Done Everything
For You 10-8

* ELECTRIC LIGHT ORCHESTRA-Twilight 26
22

oo KIM CARNES—Mistaken Identity

®e (QUEEN/DAVID BOWIE-Under Pressure

KZZIP-FM—-Mesa

(Steve Goddard—MD)
#% RICK SPRINGFIELD - Jessie's Girt 9-4
* % ROD STEWART—Young Turks 19-15
* ATLANTA RHYTHM SECTION—-Afien 11-7
* CHILLIWACK—My Girl 14-10
* OLIVIANEWTON-JOHUN—Physical 25-2]
®e NEIL DIAMOND- Yesterday's Songs
® RINGO STARR—Wrack My Brain

KRSP-FM —Salt Lake City
(Eorraine— MD)

* % POLICE—Every Littie Thing She Does Is

Magic
* % FOREIGNER-Waiting For A Girl Like You
82
* JOURNEY-Don't Stop Believin' 17-14
* QUARTERFLASH—Harden My Heart 20-17
* ROD STEWART-Young Turks
oo ELECTRIC LIGHT ORCHESTRA-Twilight
oo STEVE MILLER BAND—Heart Like A Whee!
© THE GO GO’S—Our Lips Are Seaied

KFMB-FM —San Diego
(Glen McCartney—MD)

% DAN FOGELBERG—Hard To Say 2-2
% CHRISTOPHER CROSS—Arthur's Theme
11

* AL JARREAU-We're In This Love Together 7-
4

* FOREIGNER-Watting For A Girt Like You 15-
5

* LITTLE RIVER BAND—The Night Owls 4.3

oo BILLY JOEL—Say Goodbye To Hollywood 24

oo BOB SEGER-Trying To Live My Life
Without You 18

® RICKIE LEE JONES—A Lucky Guy

KERN-AM - Bakersfield
(Bean Reyes—MD)

* & CHILLIWACK-My Girl 2212

* & OLIVIA NEWTON-JOHN—Physical 11-1

* MIKE POST-Theme From Hill Street Blues
21-18

* FOREIGNER-Waiting For A Girl Like You 10-
4

* DIANA ROSS—Why Do Fools Fall In Love 29-
22

oo JUICE NEWTON—The Sweetest Thing

oo STEVE MILLER BAND—Heart Like A Wheel

® FOUR TOPS—When She Was My Girl

o STEVIE NICKS—Leather And Lace

® GENESIS—No Reply At All

o KNACK—Pay The Devil

KKXX-FM—Bakersfield
(Doug Deroo—MD)

* % QUARTERFLASH—-Harden My Heart 29-20
* % FOREIGNER—Waiting For A Girl Like You
11

* POLICE-Every Little Thing She Does Is
Magic 16-11

* AL JARREAU-We're In This Love Together

* ROD STEWART—Young Turks 21-14

oo STEVE MILLER BAND—Heart Like A Wheel

o ROLLING STONES—Waiting On A Friend

® J.GEILS BAND-Centerfold

© NEIL DIAMOND—Yesterday's Songs

® QUEEN/DAVID BOWIE—tinder Pressure

KGGI-FM (99-I1-FM)—Riverside
(Steve O'NeiI—MD)
* % QUINCY JONES FEATURING JAMES
INGRAM —Just Once 17-10
% % DARYL HALL/JOHN OATES—Private Eyes

NEIL DIAMOND-Yesterday's Songs (Columbia)
QUEEN & DAVID BOWIE—Under Pressure (Elektra)
THE ). GEILS BAND—Centerfold (EMI-America)

1249
* DAN FOGELBERG—Hard To Say 16-12
* RICK SPRINGFIELD—1've Done Everything
For You 24-20
* EARTH, WIND & FIRE~Let's Groove 23-18
e JOURNEY-Don't Stop Belevin' 9
oo LITTLE RIVER BAND—The Night Owis
® FOREIGNER—Waiting For A Girl Like You 29
® STEVIE NICKS—Leather And Lace
® LINDSEY BUCKINGHAM—Trouble

KFXM-AM—San Bernadino
(Jason McQueen—MD)

#* % POLICE-Every Little Thing She Does Is
Magic 14-10

* & OLIVIA NEWTON-JOHN—Physical 16-13

* COMMODORES-0h No 19-15

* THE GO 60'S—Our Lips Are Sealed 3.2

* FOREIGNER-Waiting For A Girl Like You 17-
14

oo STEVE MILLER BAND—Heart Like A Wheel

®e RINGO STARR—Wrack My Brain

® QUARTERFLASH —Harden My Heart

® CHRIS CHRISTIAN—{ Want You, | Need You

© DONNIE IRIS-Sweet Merilee

KRQQ-FM—Tucson
(Guy Zapolian—MD)

** COMMODORES-0h No27-21
* % OLIVIA NEWTON-JOHN—Physical 155
* ATLANTA RHYTHM SECTION-Alien 21 16
# POLICE-Every Little Thing She Does Is

Magic 6-2
* DIESEL-Sausalito Summer Night 1-1
®e TIERRA-La La Means | Love You
oo LINDSEY BUCKINGHAM-Trouble
© MOODY BLUES—Talking Out Of Turn

KTKT—Tucson
{Bobby Rivers—MD)

®¢® DON McLEAN-Castles [n The Air

oo RONNIE MILSAP—| Wouldn't Have Missed
It For The World

® LINDSEY BUCKINGHAM - Trouble

Pacific Northwest Region

mmm* PRIME MOVERS mnmmm

FOREIGNER—Waiting For A Girl Like You (Atlantic)
DAN FOGELBERG—Hard To Say (Full Moon/Epic)
LUTHER VANDROSS—Never Too Much (Epic)

mamm® TOP ADD ONS s

JOURNEY—Don't Stop Believin' (Columbia)

THE POLICE—Every Little Thing She Does (s Magic
(A&M)

DIESEL-Sausafito Summernight (Atlantic)

s BREAK OUTS ma—

QUEEN & DAVID BOWIE—tnder Pressure (Elektra)

THE ). GEILS BAND—Centerfold (EMI-America)
PAUL DAVIS—Caol Night (Arista)

KFRC-AM—San Francisco
(Jim Peterson—MD)

* & LUTHER VANDROSS~Never Too Much 31-

* & RICK SPRINGFIELD—1've Done Everything
For You 23-19

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 39-33

* OLIVIA NEWTON-JOHN—Physical 40-30

* DAN FOGELBERG—Hard To Say 27-22

®e JOURNEY-Don't Stop Beiievin'

@@ DIESEL-Sausalito Summer Night

® SLAVE-Snap Shot

o CHILLIWACK-My Girl

KJR-AM —Seattle
(Tracy Mitchell-MD)

®e POLICE—Every Little Thing She Does Is
Magic

®e PAUL DAVIS-Cool Living

& NEIL DIAMOND—VYesterday's Songs

KSFX-FM—San Francisco
(Jeri Otteson—MD)

* % JOURNEY-Don't Stop Believin' 14-10

* % FOREIGNER-Waiting For A Girl Like You
1613

* BILLY SQUIER—In The Dark 10-8

* TUBES-Talk ToYou Later 18-16

* LITTLE RIVER BAND—The Night Owls 11-9

® ). GEILS BAND-Centerfold

® QUEEN/DAVID BOWIE—Under Pressure

® LOVERBOY-Weekend

® MAYDAY-So Young, So Bad

© SHOOTING STAR-Flesh And Blood

KEZR-FM—San Jose
(Bob Harlow—MD)

* & DAN FOGELBERG-Hard ToSay 3.2
* % FOREIGNER-Waiting For A Girl Like You
2-1

* POLICE-Every Little Thing She Does Is
Magic 4-3

* QUARTERFLASH —Harden My Heart 18-9

* GENESIS—No Reply At Al 9-5

e | GEILS BAND-Centerfold

®e QUEEN/DAVID BOWIE—tinder Pressure

® DEL SHANNON-Sea Of Love

® AR SUPPLY—Here | Am

(Continued on puge 20)
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BUCKINGHAM MEETS—Fleetwood Mac guitarist Lindsey Buckingham,
right, discusses his Elektra/Asylum solo debut with from left, Larry Groves,
KROQ-FM Los Angeles music director; Jack Snyder, KMET-FM Los Angeles
assistant program director; and Lou Galliani, E/A national promotion direc-
tor/field operations and information. The label hosted a listening party to

preview the LP.

REMEMBERING MOR

WNE W Hosts Gala
- For New Swing LP

By DOUGLAS E. HALL

NEW YORK—While any number
of AOR stations promote the the
month of “Rocktober,” WNEW-AM
may be setting a new observance for
MOR with the month of “Remem-
ber.”

The observance gets underway
Monday (2) with a party and dance
contest at the Rainbow Room in
Manhattan. Fifty finalists, chosen
by drawing, will dance to new Swing
band. Planet Records, which has just
issued the new Swing album is re-
portedly spending $50.000 to fly the
20 piece band and three singers to
New York and is even building a
special stage to hold the band at the
Radio City night spot.

A panel of judges including Tony
Martin, Mel Torme (Torme’s son
Steve March sings with the band)
and WNEW DJs will judge the
dance contestants.

Meanwhile the station and Sam
Goody Record Stores are distribut-
ing 25,000 copies of a Month of Re-
member calendar. The announce-
ment of the calendar being available
went on the air Friday (23) and more
than 3,000 pieces of mail have al-
ready flooded the studios.

Those writing in for the calendar
are also being asked to write special
memories they recall of WNEW
over the years. Some of these will be
selected and read over the air.

The remembering theme will be
heightened with special messages
broadcast by such artists as Frank
Sinatra, Tony Bennett, Lena Horne,
1s well as songwriters of past hits
ind former DJs on the station such
1s Al “Jazzbo” Collins, Gene Kla-
sen and Gene Rayburn.

The calendar itself notes a special
heme for each broadcasting day of
November. The month kicks off
vith Rosemary Clooney Day on
Sunday (1), followed by Swing on
Monday, piano artists such as
George Shearing and Erroll Garner
on Tuesday. movie musicals on
Wednesday. Peggy Lee on Thurs-
jay, Bing Crosby on Friday, Doris
Day and Harry James on Saturday
ind so on through the month.

In a way, it seems that this pro-
yramming is an extension of a num-
ser of specials that are features of
lim Lowe’s Musical Hall show from
) to 6 p.m. weekdays.

Lowe often will feature an artist,
or collection of artists—big band
singers, movie music, music of a par-
ticular songwriter. Big band sweeps,
as Lowe calls them link usually three
records together and he also plays
nostalgic clips from old radio shows
and old films.

Lowe, who sang the hit “Green
Door” back in the 1950s, is also
WNEW’s trivia king, a title he
earned by staging call-in quizes on
musical and movie trivia. Listeners
who can answer correctly usually
win a pair of tickets to some Broad-
way show and are “enshrined” in
Lowe’s Hall of Fame and Wall of
Fame.

Lowe developed the trivia bits
years ago, working as an all-night
DJ. He used it to keep awake. He
reasons, “people have always been
interested in nostalgia. In difficult
times nostalgia is safe.”

The WNEW lineup is kicked off
each day by Ted Brown, morning
man, who’s been enjoying steadily
improving ratings. In the summer
Arbitron, Brown’s share grew to 5.0
from 4.0 a year ago, almost tieing
with Don Imus on WNBC-AM, who
had a 5.1 and beating WABC’s Ross
& Wilson, who had a 4.5.

Brown is followed by William B.
Williams, who presides over the
original “Make Believe Ball Room,”

founded in the late 1930s by Martin -

Block. Williams, who was just in-
ducted into the National Broad-
casters Hall of Fame, is on from 10
a.m. to 2 p.m.

Lowe is actually sandwiched be-
tween two editions of the “Make Be-
lieve Ball Room.” The evening edi-
tion, once a tradition under Block,
was revived a few months back with
Bob Jones as the host. Ray Otis han-
dles the evenings from 9 to midnight
and Stan Martin is the overnight
man presiding over “The Milkman’s
Matinee.” Jonathan Schwartz has
special weekend shows.

It’s a group dedicated to the older
traditional MOR and Lowe com-
ments, “If we can make a big enough
impression either in record sales or
station ratings others will join us and
we could change the face of popular
music.” WNEW might well be part
of a movement doing just that.

Radio Programming

MORE AIRPLAY FOR SINATRA, STEVE & EYDIE

MOR Gives Boost To AM Radio,
Reaches 35-Plus Demographic

® Continued from puge |

rary format, while others view it as
the ideal middle ground between
adult contemporary and beautiful
music. And despite its 35-plus target,
there are signs that the format is
reaching the 25-35- audience as well.

“The genesis of the music is in big
bands,” says Al Ham. who launched
his “Music Of Your Life” format
five years ago and is now heard on
100 stations. “But we've added the
classic American pop romantic bal-
lad.

“Everyone is going after the youth
market. The format was based on
the realization that a whole kind of
music has been phased out in the last
20 years.”

Ham says that everyone thought
he was a little crazy when he decided
to launch the format, beginning with
WMAS-AM Springfield, Mass., and
WHLI-AM Hempstead. Long Is-
land, in 1978.

“People thought it would be like
disco and last for one rating book,”
recalls Ham. “We now have a his-
tory of longevity. There are thou-
sands of proven titles.”

Ham says he programs the format
“without making any compromises
to a youth-oriented audience. If we
go younger we'll turn off our core
audience. It’s all foreground music
demanding an emotional response
from the listener,” he says.

Ham claims that Arbitron ratings
are showing ‘“great quarter-hour
shares” for the format. “We’ve been
able tozeroin on our target and hold
it for long listening times. Everyone
claimed that AM was a dying me-
dium but we’re proving there is a tre-
mendous future if you are on tar-
get.”

From an advertising standpoint,
the 35 and over audience has be-
come an advertiser’s most sought af-
ter demographic, especially the 40-
45 group which has completed rais-
ing its family and has more dispos-
able dollars to spend.

John Bergin, new president of the
McCann Erickson advertising
agency, who coined the phrase
“Pepsi Generation,” was quoted as
saying: “Every important advertiser
knows about the maturing of Amer-
ica—even those families with war
babies who are in their *30s now with
grown-up tastes in music.

“That combination of money and
maturity makes the ‘Music of Your
Life’ format an attractive medium
for grown-up advertising people as
well. It's simply putting our money
where the money is.”

Dallas-based syndicator Toby Ar-
nold, whose “Unforgettable” format
is now heard on 32 stations, says the
format is doing well “because it fills
the obvious void between adult con-
temporary and beautiful music.”

“A lot of people won't listen to
adult contemporary because they
feel it’s rock’n’roll and they won'tlis-
ten to country because it’s not their
bag. There’s no foreground station
for that group of listeners,” says Ar-
nold. “We’re bringing back radio to
the people who weren’t listening.”

“Advertisers know they are ap-
pealing to the most affluent listener
with disposable income. You hear
arguments that they don’t buy but
that’s not true. Research shows that
those with the most money to spend
are 45 and over because they don’t
have the same money problems as
young people,” notes Arnold.

wWwWw.americanradiohistorv.com

Arnold says the meat of the “Un-
forgettable” format is music from
the "40s,’50s and early "60s, although
artists such as the Carpenters,
Kenny Rogers and Debby Boone
also fit the format. “[t gives us 25-34
acceptance,” he says.

Arnold’s “Unforgettable” format,
which bowed at the NAB conven-
tion in April, has been growing at a
rate of five to six stations per month.
He has set a goal of 50 by year’s end.

Allyn Turse, consultant to TM’s
TM-O-R format, programmed on 24
stations, says that “it’s a form of mu-
sic that will never die.”

“It has tremendous impact with

- 35-plus but it also does well 25-54,

says Turse. “We specialize in 40s
and ’50s but incorporate easy listen-
ing hits through the current scene.
Advertisers are more concerned with
appealing to an affluent mature au-
dience.

“Adult contemporary isn’t having
the impact it should with that au-
dience.” claims Turse.

Turse is optimistic about the fu-
ture of the format. “There’s no better

that is appealing to both advertiser
and audience,” he says.

Radio Arts, a Los Angeles-based
syndicator, programs “Encore,” an
offshoot of its successful “Entertain-
ers” format. * “Encore’ is less a full
format but a daypart for the ‘Enter-
tainers’ format,” says John Benedict,
vice president and general manager.

The “Entertainers” format, heard
on 60 stations, is a middle of the road
format mixing standards and con-
temporary from Manilow to Mathis.
We won’t play Sinatra doing ‘Hey
Jealous Lover’ but we will play
‘Stranger in the Night'" says Be-
nedict. Melissa Manchester and the
Commodores” (“Three Times A
Lady”) are also compatible with the
format.

Benedict believes that pure nos-
talgia formats aimed at a 50 and
over demo won'’t have the longevity
of a format that incorporates more
contemporary music.

“If you’re 35 or over you grew up
with Elvis and Perry Como. You
need a broader based middle-of-the-
road format that remembers the all
time classics and recognizes the

testimony than a profitable station (Continued on page 34)

 Out Of The Box__|

Hot 100/AC

SEATTLE, Wash.—“We’re late but we’ve added Police’s ‘Every Little Thing
She Does Is Magic’ (A&M),” admits Tracy Mitchell, program director at KJR-
AM.“We had a problem here with adult acceptance of the record, butit’s defi-
nitely proven itself.” he explains. The station also added Neil Diamond’s “Yes-
terday’s Songs” (Columbia) which Mitchell terms a “wonderful record” and
Paul Davis’ “Cool Night” (Arista). “This is Davis’ first record in a while and he
traditionally does well for us.” -

AOR

COLUMBUS, Ohio—*A little different” is how Pat Still, program director
at WLVQ-FM describes Queen’s newest “Under Pressure” (Elektra/Asylum).
“I think it will work though.” he adds. “It’s been a while since we've heard
from David Bowie too, and it’s interesting that they should get together for a
project.”” He’s also listed Sneaker’s single on Handshake “Don’t Let Me In.”
“It’s real catchy like Chilliwack’s record was,” Still says, adding, “it sounds like
Steely Dan too. but that’s probably because Walter Becker and Donald Fagen
wrote it.” Two cuts were added off the J. Geils Band album, “Freeze Frame”
and “Centerfold” (EMI America). “It’s a typical J. Geils record.” Still con-
cludes, “straight ahead, high energy, rock’n'roll.”

BLACK/URBAN

LOUISVILLE, Ky.—Neal O’Rea, music director at WLOU-AM, says that
despite some rumblings that Diana Ross’ “Why Do Fools Fall In Love™ (RCA)
might not do as well in r&b as pop. it’s taking off. so he's added to his playlist.
The mass appeal of George Benson’s “Turn Your Love Around” (Warner
Bros.) prompted him to add it along with Jermaine Jackson’s “I'm Just Too
Shy” (Motown) which he feels demographically will get teens as well as upper
20s. “Hit And Run” (Mercury) by the Bar-Kays made this week’s list as well as
the Spinners *“You Go You're Way” (Atlantic). “This is the best record they’ve
had in a while.” O’Rea notes, “They’re getting back to what the Spinners
used to do.” The station is also trying out a rap record by Funn on Magic Rec-
ords, “School Days.” “We're testing it with our audience because it relays the
type of message we would like to get across to kids.” O’Rea says. Another test
record the station is trying out is “Shoot The Pump” by J. Walter & the Loose
Joints on Zoo York Recordz. “It’s got a unique, uptempo, different kind of
groove.” O’Rea notes. “We just want to see what happens.”

COUNTRY

WICHITA, Kan.—“With reservation” is how Don Paul, program director at
KFDI-AM, describes their decision to add Eddie Rabbitt’s “Someone Could
Loose A Heart Tonight” (Elektra). “We feel like he might have gone a little too
far this time, and it’s not one of his better records either,” Paul explains. “But
our audience likes him so we're adding it.” Paul thinks that Ray Price is singing
better on his newest single “Diamond In The Stars” (Dimension) than he has
in a while and included it in the station’s adds. “Rex Allen Jr.’s “Arizona”
(Warner Bros.) it’s one of his better records too,” Paul adds noting that the
singer also wrote the song. Wrapping up this week’s additions, Paul says “it's
good to see Bobby Goldsboro doing something as country as ‘The Round-Up
Saloon’ (Curb through Epic) again.”
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Based on station playlists through Tuesday (10,27 /81)

Playlist Prime Movers
Ploylist Top Add Ons @

NOVEMBER 7, 1981, BILLBOARD

® Continued from page 18

KIOY-FM—Fresno
(Tom Savitle—MD)

** DAN FOGELBERG—Hard To Say 7-4 -
* % FOREIGNER-Waiting For A Girl Like You
9.6

* QUINCY JONES FEATURING JAMES
INGRAM—Just QOnce 28-20

* THE GO GO'S—Our Lips Are Sealed 30-26

* FOUR TOPS—When She Was My Girl 27-23

oo PABLO CRUISE-Slip Away

oo NEIL DIAMOND —Yesterday's Songs

KRLC-AM —Lewiston
(Steve MacKelvie—MD)

% JOURNEY-Don't Stop Believin' 20-10

* % FOREIGNER-Waiting For A Girl Like You
6-2

* JOHNNY LEE-Bet Your Heart On Me 19-11

* QUARTERFLASH—Harden My Heart 24-18

* STEVIE NICKS~Leather And Lace 22-15

oo NEIL DIAMOND-Yesterday's Songs

oe PAUL DAVIS—Cool Night

© QUEEN/DAVID BOWIE-Under Pressure

® JUICE NEWTON—-The Sweetest Thing

® ). GEILS BAND-Centerfold

KGW-AM—Portland
(Janise Wojniak—MD)

*% AR SUPPLY-Here | Am 8-6

& AL JARREAU-We're In This Love Together
6-4

* LITTLE RIVER BAND-The Night Owls

* BARRY MANILOW-The OId Songs

+ QUARTERFLASH—Harden My Heart 13-10

KPLZ-FM—Seattle
(Jeff King—MD)

% CHRISTOPHER CROSS—Arthur’s Theme
11

* % SHEENA EASTON—For Your Eyes Only 2-2

 DAN FOGELBERG—Hard To Say 4-3

« COMMODORES—0h No

* BURTON CUMMINGS—You Saved My Soul
20-16

oo JUICE NEWTON—The Sweetest Thing

oo PLACIDO DOMINGO —Perhaps Love

KYYX-FM—Seattle
(Sean Lynch—MD)

% DAN FOGELBERG—Hard To Say 2-1
% FOREIGNER-Waiting For A Girl Like You
9.2

* POLICE—Every Little Thing She Does Is
Magic 12-9

* QUARTERFLASH—Harden My Heart 23-16

* OLIVIA NEWTON-JOHN—Physical 17-12

oo NEIL DIAMOND-Yesterday's Songs

© QUEEN/DAVID BOWIE-Under Pressure

® . GEILS BAND-Centerfold

® RINGO STARR-Wrack My Brain

KJRB-AM —Spokane
(Brian Gregory—MD)

%% POLICE—Every Little Thing She Does Is
Magic 16-9

% QUARTERFLASH—Harden My Heart 23-16

* STEVIENICKS—Leather And Lace 30-23

* OLIVIA NEWTON-JOHN-Physical 6-2

* DIESEL-Sausalito Summer Night 17-11

oo NEIL DIAMOND-Yesterday's Songs

®e RINGO STARR—Wrack My Brain

® CHRIS CHRISTIAN-| Want You | Need You

KCBN-AM—Reno
(Larry Irons—MD)

* % FOREIGNER-~Waiting For A Girl Like You
21-15

# % DIANA ROSS—Why Do Fools Fall In Love
35-30

+* DON FELDER—Heavy Metal 12-8

# OLIVIA NEWTON-JOHN—Physical 24-19

oo | GEILS BAND—Centerfold

oo QUEEN/DAVID BOWIE—Under Pressure

© STEVE MILLER BAND—Heart Like A Wheel

KSFM-FM—Sacramento
(Mark Preston—MD)

% COMMODORES—0h No 17-11

% EARTH, WIND & FIRE—Let's Groove 13-4

* POLICE—Every Little Thing She Does Is
Magic 11-7

* QUINCY JONES FEATURING JAMES
INGRAM-Just Once 21-16

+* FOREIGNER-Waiting For A Girl Like You 6-3

oo CHRIS CHRISTIAN—| Want You, | Need You

oo STEVIE NICKS—Leather And Lace 29

KXOA-FM (14K)-Sacramento
(Kris Mitchell—MD)

% AIRSUPPLY—Here | Am 6-4

% FOUR TOPS—When She Was My Girl 10-6

* COMMODORES—0hNo 18-14

+ BARRY MANILOW-The Old Songs 16-10

#* MIKE POST—The Theme From Hill Street
Blues 129

oo FOREIGNER—Waiting For A Girl Like You 18

oo DIANA ROSS—Why Do Fools Fall In Love 20

KTAC-AM—Tacoma
(Sean Carter—MD)

% DAN FOGELBERG—Hard To Say 3-1
4% DARYL HALL/JOHN OATES—Private Eyes
9.3
4 ATLANTA RHYTHM SECTION-Alien
# AR SUPPLY—Here | Am
* MIKE POST—The Theme From Hill Street
Biues 13-9

oo DON McLEAN—Castles In The Air
®e PABLO CRUISE-SIip Away

North Central Region

mmm X PRIME MOVERS mumem

FOREIGNER—Waiting For A Girl Like You (Atlantic)

GENESIS—No Reply At All (Atlantic)

THE ROYAL PHILHARMONIC ORCHESTRA—Hooked On
Classics (RCA)

memm ® TOP ADD ONS mames

JOURMEY—Don't Stop Believin' (Columbia)

MIKE POST—The Theme From Hill Street Blues
(Elektra)

OLIVIA NEWTON-JOHN—Physical (MCA)

e BREAK OU TS s

NEIL DIAMOND —Yesterday's Songs (Columbia)

THE J. GEILS BAND—Centerfold (EMI-America)

MOODY BLUES—Talking Dut Of Turn (Threshotd)
ot e Ll e — = ]

WGCL-FM—Cleveland
(Jay Stone—MD)
*% AR SUPPLY-Here | Am 12-5
% FOREIGNER—Waiting For A Girl Like You
11-4

* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 17-13

* CHILLIWACK—My Girl 14-10

* MIKE POST—Theme From Hill Street Blues
22-16

®e |, GEILS BAND—Centerfold

oo JOURNEY—Don't Stop Believin'

® KOOL & THE GANG—Take My Heart

LINDSEY BUCKINGHAM —Trouble

STEVE MILLER BAND—Heart Like A Whee!

NEIL DIAMOND—Yesterday's Songs

RINGO STARR—Wrack My Brain

CKLW-AM —Detroit
(Rosalee Trombley—MD)

% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 23-13

% FOREIGNER-Waiting For A Girl Like You
12-6

oo MIKE POST—Theme From Hill Street Blues

25
oo NEIL DIAMOND-Yesterday's Songs
® ). GEILS BAND—Centerfold

WKRQ-FM ~Cincinnati
(Tony Galluzzo—MD)
% CHRISTOPHER CROSS—Arthur's Theme
2-1
% DARYL HALL/JOHN OATES—Private Eyes
+ JOURNEY-Don't Stop Believin' 19-11
* DON FELDER-Heavy Metal
# LITTLE RIVER BAND—The Night Owis 11-8
oo QUINCY JONES FEATURING JAMES
INGRAM - Just Once
oe |INDSEY BUCKINGHAM—Trouble
® STEVIE NICKS—Leather And Lace

WZZP-FM—Cleveland
(Bob McKay—MD)
4% OLIVIA NEWTON-JOHN-Physical 18-16
% FOREIGNER-Waiting For A Girl Like You
19-10

* AIRSUPPLY—Here | Am 8-5

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 11-7

* BILLY JOEL—Say Goodbye To Hollywood 14-
12

oo GENESIS—No Reply At All

oo LINDSEY BUCKINGHAM—Troubie

© QUARTERFLASH—Harden My Heart

WDRQ-FM—Detroit
(Steve S —MD)
4% LUTHER YANDROSS—Never Too Much 21-
10
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 8-4
* AR SUPPLY—Here | Am 19-15
« EARTH, WIND & FIRE-Let’s Groove 17-13
+ MIKE POST—The Theme From Hill Street
Blues 20-16
oo NEIL DIAMOND-Yesterday's Songs
oo QOLIVIA NEWTON-JOHN-Physical

WBZZ-FM (B-940—Pittsburgh
(Mark Kowalski—MD)
4% GENESIS—No Reply At Al
% FOREIGNER-Waiting For A Girl Like You
83
# POLICE—Every Littie Thing She Does Is
Magic 14-10
* COMMODORES—Oh No 9-5
* OLIVIA NEWTON-JOHN—Physical 16-12
oe BILLY SQUIER—In The Dark
oo LUTHER VANDROSS—Never Too Much 30
© STEVE MILLER BAND—Heart Like A Wheel

WFFM-FM—Pittsburgh
(Jay Cresswell-MD)

No List

WXKX-FM—Pittsburgh
(Clark Ingram—MD)

% GENESIS—No Reply At All 9-2

% LITTLE RIVER BAND—The Night Owls 6-4

+ DARYL HALL/JOHN OATES-Private Eyes
16-11

 FOREIGNER-Waiting For A Girl Like You 14-
9

* JOURNEY-Stone In Love 8-5

oo STEVIE NICKS—Leather And Lace

oo MOODY BLUES-Talking Out Of Turn

® J. GEILS BAND—Centerfold
® BOB SEGER—Let It Rock
© JOHN ENTWHISTLE—Talk Dirty

WYSS-FM—Cincinnati
(Barry James—MD)

oo STEVE MILLER BAND—Heart Like A Wheel
oo QUEEN/DAVID BOWIE-Under Pressure
® SNEAKER-More Than Just The Two Of Us

KRBE-FM—Houston
(Dayna Steele—MD)

*% FOREKGNER-Waiting For A Gir! Like You
1913

# AL JARREAU-We're In This Love Together
127

* COMMODORES—Oh No 15-9

 MIKE POST—~The Theme From Hill Street

Blues 21-15
® ATLANTA RHYTHM SECTION-Alien
© DIANA ROSS—-Why Do Fools Fall In Love

WNCI-FM—Columbus
(Steve Edwards—MD)

* % DAN FOGELBERG—Hard To Say 21
% KENNY ROGERS—Share Your Love With
Me 3.2

* AR SUPPLY—Here | Am 6-3

* ANNE MURRAY—|t's All | Can Do 17-13

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 8-5

oo ATLANTA RHYTHM SECTION—Alien

®e L{TTLE RIVER BAND—The Night Owls

KRLY-FM—Houston
(Michael Jones—MD)

* % COMMODORES—0h No 10-6
* % BILLY JOEL-Say Goodbye Te Hollywood
13-10

* AR SUPPLY—Here | Am 6-4

* DARYL HALL/JOHN OATES-Private Eyes 2-
1

* FOREIGNER—Waiting For A Girl Like You 7-3

© EARTH, WIND & FIRE—Let's Groove 30

® THEGO GO'S—0ur Lips Are Sealed

© SURVIVOR—Poor Man’s Son

© JUICE NEWTON—The Sweetest Thing 27

© STEVE MILLER BAND—Heart Like A Wheel 29

WXGT-FM (92X)—Columbus
(Buddy Scott—MD)
% POLICE-Every Little Thing She Does Is
Magic 15-2
% FOREIGNER-Waiting For A Girl Like You
10-1
* STEVIE NICKS—Leather And Lace 23-20
* BARRY MANILOW—The Oid Songs 20-17
* ROD STEWART—Young Turks 25-22
oe QUINCY JONES FEATURING JAMES
INGRAM-Just Once 19
o ELECTRIC LIGHT ORCHESTRA-Twilight
o QUEEN/DAVID BOWIE-Under Pressure
® QUARTERFLASH—Harden My Heart

WAKY-AM— Louisville
(Bob Moody—MD)

*% AIRSUPPLY—Here | Am 9-4

% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 7-3

* COMMODORES—0Oh No 119

+ BARRY MANILOW-The OId Songs 17-13

# AL JARREAU—We're In This Love Together 8-

2

oo LULU-I Could Never Miss You

oo NEIL DIAMOND-Yesterday's Songs

® STEVIE NICKS—Leather And Lace

© LINDSEY BUCKINGHAM -Trouble

WKJJ-FM—Louisville
(Bobby Hatfield—MD)
% RICK SPRINGFIELD—I've Done Everything
For You 3-1

% LITTLE RIVER BAND—The Night Owls 10-3

* DAN FOGELBERG—Hard To Say 6-4

 DARYL HALL/JOHN OATES—Private Eyes
138

# TARNEY AND SPENCER BAND—No Time To
Lose

oo MICHAEL STANLEY BAND—Falling In Love
Again

® ELECTRIC LIGHT ORCHESTRA-Twilight

® ). GEILS BAND—Centerfold

© SNEAKER-More Than Just The Two Of Us

® RINGO STARR—Wrack My Brain

® BEE GEES-Living Eyes

® JOHN HALL-Crazy

WKWX-AM—Wheeling
(Greg McCuliough—MD)

oo BURTON CUMMINGS—You Saved My Soul

oo QAKX RIDGE BOYS—Fancy Free

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World

Southwest Region

mmm* PRIME MOVERS s

FOREIGNER-Waiting For A Girl Like You (Atlantic)
DLIVIA NEWTON-JOHN—Physical (MCA)
COMMODORES—0h No (Motown)

mmsme® TOP ADD ONS wasssmn

THE STEVE MILLER BAND—Heart Like A Wheel
(Capitol)

STEVIE NICKS WITH DON HENLEY—Leather And Lace
{Modern)

QUARTERFLASH—Harden My Heart (WB)

s BREAK OUT S snmemess

QUEEN & DAVID BOWIE—Under Pressure (Elektra)
BEE GEES—-Living Eyes (RS0)
SPYRO GYRA—Summer Strut (MCA)

KVIL-FM—Dallas
(Chuck Rhodes—MD)

No List

KEGL-FM—Ft. Worth
(Saundra Bobek—MD)

% POLICE-Every Little Thing She Does Is
Magic 16-8

* % THE GO GO'S—Our Lips Are Sealed 119

+ DARYL HALL/JOHN OATES—Private Eyes 7-
5

* ROLLING STONES—Start Me Up 1-1

* FOREIGNER— Waiting For A Girl Like You 9-
2

* & PRINCE-Controversy 7-3

% ONEWAY—Pull Fancy Dancer Pull 13-9
* KOOL & THE GANG—Take My Heart 19-13
© (QUEEN/DAVID BOWIE-Under Pressure

WEZB-FM—New Orleans
(Jerry Loostead—MD)

% EARTH, WIND & FIRE—Let's Groove
* % FOREKGNER-Waiting For A Girl Like You
20-14

* POLICE~Every Little Thing She Does Is
Magic 21-17

* LUTHER VANDROSS—Never Too Much 29-25

* DIESEL-Sausalito Summer Night 1210

* ROD STEWART-Young Turks

oo STEVIE NICKS—Leather And Lace

®e KOOL & THE GANG—Take My Heart

WTIX-AM —New Orleans
(Gary Franklin—MD)

% OLIVIA NEWTON-JOHN-Physical 13-6

% ROLLING STONES-Start Me Up 1-1

# POLICE~Every Little Thing She Does Is
Magic 18-12

* JOHN DENVER—The Cowboy And The Lady
38.25

+ ROD STEWART—Young Turks 30-17

oo QUARTERFLASH—Harden My Heart

oo STEVIE NICKS—Leather And Lace

® STREEK-One More Night

® STEVE MILLER BAND—Heart Like A Wheel

® NEIL DIAMOND-Yesterday's Songs

® BEE GEES-Living Eyes

KEEL-AM —Shreveport
(Marty Johnson—MD)

* % RICK JAMES—Super Freak 20-17
% FOREIGNER—Waiting For A Girl Like You
26-18

* AIR SUPPLY—Here | Am 7-4

* DARYL HALL/JOHN OATES-—Private Eyes 1-
1

oo QUARTERFLASH—Harden My Heart

ee LINDSEY BUCKINGHAM —Trouble

o NEIL DIAMOND-Yesterday's Songs

® STEVIE NICKS—Leather And Lace

KHF1-Austin
(Ed Volkman—MD)

* % CHILLIWACK—My Gir| 12-6

* % FOREIGNER-Waiting For A Girl Like You
7-2

* ROD STEWART-Young Turks 24-17

+ JOURNEY—-Don't Stop Believin' 23-16

* COMMODORES—Oh No 18-13

®e STEVE MILLER BAND—Heart Like A Wheel

oo KOOL & THE GANG—Take My Heart

KNUS-FM-Dallas
(Ellen Morgan/Gary Hamilton—MD)

% ANNE MURRAY-It's All | Can Do 15-12
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once

* CHRIS CHRISTIAN-1 Want You, | Need You
14-10

+* FOREIGNER-Waiting For A Girl Like You 6-4

* DIANA ROSS—Why Do Fools Fall In Love 29-
21

e RONNIE MILSAP—{ Wouldn't Have Missed
It For The World

®o SPYRO GYRA—Summer Strut

© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

© JOHN DENVER-The Cowboy And The Lady

® NEIL DIAMOND -Yesterday's Songs

KFMK-FM —Houston
(Jerry Steele—MD)

* % FOREIGNER-Waiting For A Girl Like You
159

* & JOURNEY—Who's Crying Now 5-2

* LUTHER VANDROSS—Never Too Much 30-22

* COMMODORES—0h No 18-15

* BARRY MANILOW-The Old Songs

e DON McLEAN—Castles In The Air

oo NEIL DIAMOND-Yesterday's Songs

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World

KBFM-—McAllen-Brownsville
(Steve Owens—MD)

% QUINCY JONES FEATURING JAMES
INGRAM-Just Once 13-5

% FOREIGNER—Waiting For A Girl Like You
9.1

# JOURNEY-Don't Stop Believin' 27-21

 EARTH, WIND & FIRE-Let's Groove 21-15

+* ROD STEWART-Young Turks 19-11

e GEORGE BENSON-Turn Your Love Around

®e BEE GEES—Living Eyes

® KOOL & THE GANG—Take My Heart

wWWww.americanradiohistorv.com

o NEIL DIAMOND—Yesterday's Songs
® PAUL DAVIS—Cool Night

WQUE-FM—New Orleans

(Chris Bryan—MD)
% COMMODORES—Oh No 8-4
* FOREIGNER—Waiting For A Girl Like You

19-12

* ROD STEWART—Young Turks 22-17
 LINDSEY BUCKINGHAM —Troubie 32-27
* LUTHER VANDROSS—Never Too Much 25-22
oo GEORGE BENSON—Turn Your Love Around
oo STEVE MILLER BAND—Heart Like A Wheel
© NEIL DIAMOND-Yesterday's Songs

KOFM-FM—0klahoma City
(Chuck Morgan—MD)

*% COMMODORES—Oh No7-3

* OLIVIA NEWTON-JOHN-Physical 9-6

* DARYL HALL/JOHN OATES- Private Eyes
119

®e STEVE MILLER BAND—Heart Like A Wheel
30

oo BEE GEES-Living Eyes

© PHILHARMONIC ORCHESTRA—Hooked On
Classics

© PAT BENATAR—-Promises In The Dark

® JOHN DENVER—The Cowboy And The Lady

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)
% COMMODORES-OhNo11-5
* % BILLY JOEL-Say Goodbye To Hollywood
2214
* POLICE-Every Little Thing She Does !s
Magic 17-10
* FOREIGNER-Waiting For A Girl Like You 14-
8
* ROD STEWART~Young Turks 23-15
oo QUEEN/DAVID BOWIE-Under Pressure
oo STEVIE NICKS—Leather And Lace 30
® GEORGE BENSON-Turn Your Love Around

KINT-FM—EI Paso
(Jini Cliffo—MD)

% POLICE—Every Little Thing She Does Is
Magic 11-7

% OLIVIA NEWTON-JOHN—Physical 13-4

* LUTHER VANDROSS—Never Too Much 20-14

* AR SUPPLY—Here | Am 14-3

* ROD STEWART-Young Turks 18-12

oo NEIL DIAMOND-Yesterday's Songs

oo NICOLETTE LARSON-Foo! Me Again

® BEE GEES—Living Eyes

® LOVERBOY- Living For The Weekend

® RINGO STARR—Wrack My Brain

KILE-AM—Galveston
(Scott Taylor—MD)
* % LITTLE RIVER BAND—The Night Owls 9-4
% AL JARREAU-We're In This Love Together
18.7
* MARTY BALIN-Atlanta Lady 21-14
* DIESEL-Sausalito Summer Night
* FOREIGNER—Waiting For A Girl Like You
oo NEIL DIAMOND-Yesterday's Songs 39
© STEVE MILLER BAND—Heart Like A Wheel
® RINGO STARR—Wrack My Brain 38
® PAUL DAVIS—Cool Night

KVOL-AM —Lafayette
(Phil Ranken—MD)

% MARTY BALIN-Atlanta Lady 11-9

*% AR SUPPLY—Here | Am 9-1

 DAN FOGELBERG—Hard To Say 15-11

* BILLY JOEL-Say Goodbye To Hollywood 13-
10

* FOUR TOPS—When She Was My Girl 14-12

®e KOOL & THE GANG—Take My Heart

oo STEVE MILLER BAND—Heart Like A Wheel

® J. GEILS BAND—Centerfold

® RINGO STARR-Wrack My Brain

© NICOLETTE LARSON-Fool Me Again

KTSA-AM—San Antonio
(Charlie Brown—MD)

% DARYL HALL/JOHN OATES—Private Eyes
5-3

% ROLLING STONES—Start Me Up 2-1

* AIR SUPPLY—Here | Am 129

* BARRY MANILOW-The G1d Songs 20-13

* GARY WRIGHT—Really Wanna Know You 9-7

oo LINDSEY BUCKINGHAM—Trouble

Midwest Region

mmmm % PRIME MOVERS mmmmm

AL JARREAU—We're In This Love Together (WB)
FOREIGNER—Waiting For A Grrl Like You (Atlantic)
JOURNEY—Don't Stop Believin’ (Columbia)

memm ® TOP ADD ONS mwmmm

DIANA ROSS—Why Do Fools Fall In Love (RCA)

THE POLICE—Every Little Thing She Does Is Magic
{A&M)

GENESIS—No Reply At All (Atlantic)

s BREAKOUT S m—

NEIL DIAMOND—Yesterday's Songs (Columbra)

THE J. GEILS BAND—Centerfold (EMI-America)
QUEEN & DAVID BOWIE—Under Pressure (Elektra)

WLS—Chicago
(Tim Kelly—MD)
*% JOURNEY—Don't Stop Believin’ 4130
* % FOREIGNER—-Waiting For A Girl Like You
187
* RICK SPRINGFIELD - I've Done Everything
For You 15-11

* TRIUMPH-Magic Power 43.33

* LITTLE RIVER BAND—The Night Owls 12-8

®e POLICE—Every Little Thing She Does Is
Magic

oo GENESIS—No Reply At All

WLS-FM—Chicago
(Tim Kelly—MD)
& JOURNEY—Don't Stop Believin' 41-30
* FOREIGNER-Waiting For A Girl Like You
18-7
* RICK SPRINGFIELD~I've Done Everything
For You 15-11
* TRIUMPH-Magic Power 43-33
* LITTLE RIVER BAND—The Night Qwls 12-8
®e POLICE-Every Little Thing She Does Is
Magic
oo GENESIS—No Reply At All

WHB-AM—Kansas City
(Tom Land—MD)

% LITTLE RIVER BAND—The Night Owls

AL JARREAU-We're In This Love Together

* DON McLEAN—Castles In The Air 25-16

* COMMODORES—0h No 15-13

* BURTON CUMMINGS—You Saved My Soul
17-14

oo FOREIGNER--Waiting For A Girl Like You

oo NEIL DIAMOND-Yesterday's Songs

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World

WOKY-AM —Mitwaukee

(Rick Brown—MD)
oe CHRIS CHRISTIAN—| Want You, | Need You
oo NEIL DIAMOND-Yesterday's Songs

WZUU-FM —Mitwaukee
(Bil Sharron—MD)
% DARYL HALL/JOHN OATES—Private Eyes
2-1
*% AL JARREAU-We're In This Love Together
105
* AIR SUPPLY—Here { Am 15-10
* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 12-11
* BILLY JOEL-Say Goodbye To Hollywood 20-
16
e JOURNEY-Don't Stop Believin' 25
oo DIANA ROSS—Why Do Fools Fall In Love 24
® JUICE NEWTON-The Sweetest Thing
® OLIVIA NEWTON-JOHN—Physical 27

KDWB-AM—Minneapolis
(Pam Abresch—MD)
%% BARRY MANILOW-The 01d Songs 21.15
% AL JARREAU—We're In This Love Together
2417
®e BILLY JOEL-Say Goodbye To Hollywood
oe DIANA ROSS—Why Do Fools Fall In Love
© MARTY BALIN—Atlanta Lady
@ JOURNEY-Don't Stop Believin’
® QUINCY JONES FEATURING JAMES
INGRAM —Just Once

KSLQ-FM—St._ Louis
(Tom Stone—MD)
% AL JARREAU—We're In This Love Together
5-2
% FOUR TOPS—When She Was My Girl 10-6
* DIANA ROSS/LIONEL RICHIE—Endless Love
6-4
* SHEENA EASTON-For Your Eyes Only 7-5
oo EARTH, WIND & FIRE-Let's Groove
ee GEORGE BENSON—-Turn Your Love Around
® DIANA ROSS—Why Do Fools Fall In Love
© LUTHER VANDROSS-Never Too Much
o] NEIL DIAMOND-~Yesterday's Songs

KSTP-FM-St. Paul
(Chuck Napp—MD)

* % DAN FOGELBERG—Hard To Say 1-1
*% CHRISTOPHER CROSS—Arthur's Theme
22

* MIKE POST—Theme From Hill Street Blues
14-10 .

* LITTLE RIVER BAND—The Night Owls 10-7

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 7-5

oo JUICE NEWTON-The Sweetest Thing

oo NEIL DIAMOND-Yesterday's Songs

® RINGO STARR—Wrack My Brain

WIKS-FM—Indianapolis
(Mike Tinnes—MD)

No List
KBEQ-FM —Kansas City
(Mike Schmidt—MD)
% FOREIGNER—-Waiting For A Girl Like You
14-10
oe JOHN ENTWISTLE—Too Late The Hero 29
ee J, GEILS BAND-Centerfold 30

(Continued on page 24)
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From the makers of American Country Countdown.

A dramatic new series of weekly profiles. Country music’s N
greatest legendary stars portrayed in an exciting new way
by audio biographer Hugh Cherry. The Heroes of Country
Music is an accurate, informative, colorful and entertaining
presentation of special events for discriminating country

music radio stations. And it's hosted by the greztest Wo%ﬁﬂfl'ﬁk
country music storyteller of them all ... Johnny Cash. 213/980.9450 ©1581 Watormark
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d 'Reading' from left tc right across bo 'pe'ées: TOP — Merle Haggard, Emmylou Marr: eed; Willie Neison, Jatsy Cline, Bog ;
__.Wills, Charlie Rich, Crystal Gayle, Dorr Williams, Comn witly, Lacy J.Calton, Eddig R t;;Tom T. HallyRoy Clark. MIDDLE — ; . .
"*_.Iimmie Rodgers. Chet Atkins, Dolly Parton, Hank Willlams, The Statle- Brothers, Barbara Mandrell, Gene Autry, Ronnie Miisap, |

Charley Pride, Lefty Frizzell, Hank Willizms Jr., Jir- Reeves, Dottie"V_v T — Kenny Rogers, Bobby Bars; Anne Mdrray,;;

= Elvis Presley, Mel Tillis, Glen};anipb'ellt Waylon Jernings, Mxckey'ﬁllté;,lorelt'thLmﬁ,-,'Fhe Oak Ridge Boys, Georgedones and:.’
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Billboard. Singles Radio Action.

Based on station playlists through Tuesday (10/27/81)

MENIG

. Record Promotion Executives
11 Billboard y
a e: Radio Action Decision Ads

Quick—look at t_his
impact advertising
space! It's the perfect
place to increase that
radio action on ‘your
priority singles:

D

Monday ...

Tuesday ...

Those critical days
when radio stations
make their decisions
on what new singles
they’ll add for the
remainder of the
week—

how they’ll play them...what’s going up. ..
down...dropped...increasing in rotation! These
are the decisions that will certainly affect you. ..
Now you've got the flexible advertising vehicle
designed to influence those decisions!

If you run with a Billboard RADIO ACTION
DECISION AD, you’ll be running with the most
up-to-date information anyone can offer on that
big Monday and Tuesday! Information that will
reach 5,500 radio stations—a reach that is bigger
than any other industry publication! This could be
the beginning of something really big™ for your
singles—and for radio!

Right now is the time to back your promotion team
with direct ad support. . .in the right place!

More than 33,0001 radio professionals read Billboard each week
+ Based upon a study by McGraw-Hilt L aboratory of Advertising Research

Billboard ads move records—
and now we’re making space
for even better moves!

® Continued from page 20

WISM-AM —Madison
(Bob Starr—MD)

* % FOREIGNER—Waiting For A Girl Like You
136
* % BURTON CUMMINGS-You Saved My
Soul
% CHRIS CHRISTIAN—| Want You, | Need You
29-23
* PABLO CRUISE-SIip Away 30-25
* DIANA ROSS—Why Do Fools Fali In Love 28-
22
oo RONNIE MILSAP—{ Wouldn't Have Missed
It For The World
oo NEIL DIAMOND-Yesterday's Songs
® PAUL DAVIS-Cool Night

WZEE-FM—Madison
(Matt Hudson—MD)

* % AIR SUPPLY—Here [ Am 3-8

% & OLIVIA NEWTON-JOHN —~Physical 11 2

* JOURNEY-Don't Stop Believin' 19-16

* POLICE-Every Little Thing She Does is
Magic 10-7

* COMMODORES-Ch No 29-24

oo TRIUMPH-Magic Power

oo QUEEN/DAVID BOWIE~Under Pressure

e MOODY BLUES—Talking Out O Turn

® NEIL DIAMOND-Yesterday's Songs

® RINGO STARR—Wrack My Brain

WLOL-FM —Minneapolis
(Phil Huston—MD)
* % CHRIS CHRISTIAN~| Want You, | Need
You 29-24
* % COMMODORES-0hNo 3018
* ATLANTA RHYTHM SECTION-Alien 20-16
* BARRY MANILOW-The OId Songs 16-10
* BURTON CUMMINGS-You Saved My Soul
oo POLICE—Every Little Thing She Does Is
Magic
ee DIANAROSS—Why Do Fools Fall In Love
© STARS ON 45—More Stars On 45

WOW-AM—0Omaha
(Jim Corcoran—MD)

* % DARYL HALL/JOHN OATES—Private Eyes
4.2
* % LITTLE RIVER BAND—The Night Owls 7-5
* OLIVIA NEWTON-JOHN—-Physical 14-11
* FOREIGNER—Waitiig For A Girl Like You 16
7

* FOUR TOPS—When She Was My Girl 126
ee QUARTERFLASH-Harden My Heart 17

®e DIANAROSS—Why Do Fools Fall In Love 16
® GENESIS—No Reply At All

® THEGO GO'S—0ur Lips Are Sealed

KXOK-AM —St. Louis
(Lee Douglas—MD)

* % COMMODORES-Oh No 17-7
* % KENNY ROGERS—Share Your Love With
Me 12:6

% LITTLE RIVER BAND—The Night Owls

* AL JARREAU—We're in This | ove Together
14:10

* BURTON CUMMINGS-You Saved My Soul
19-16

oo MARTY BALIN—Atlanta Lady

oo FOREIGNER—Waiting For A Girl Like You

o NEIL DIAMOND—VYesterday's Songs

WSPT-FM —Stevens Point
(Brad Fuhr—MD)

* % AIR SUPPLY—Here | Am 13-6

% % OLIVIA NEWTON-JOHN —Physical 20 12

* RICK SPRINGFIELD—-1've Done Everything
For You 2-1

* THEGO GO'S—Our Lips Are Sealed 14-8

* DIESEL—Sausalito Summer Night 4-2

ee L[TTLE RIVER BAND—The Night Owls

®e STEVE MILLER BAND—Heart Like A Wheel

© NEIL DIAMOND—VYesterday's Songs

© . GEILS BAND-Centerfold

© RINGO STARR—Wrack My Brain

KFYR-AM —Bismarck
(Dan Brannan—MD)

* % AIR SUPPLY—Here [ Am 10-4

* % BURTON CUMMINGS~—You Saved My
Soul 13-10

* JOURNEY-Don't Stop Believin' 2016

* ROLLING STONES—-Start Me Up 8-11

* DEVO—Working In The Coal Mine 18-14

®e ). GEILS BAND-Centerfold

oo RINGO STARR—Wrack My Brain

o NEIL DIAMOND-VYesterday s Songs

© QUEEN/DAVID BOWIE—Under Pressure

KIOA-AM —Des Moines
(A.-W. Pantoja—MD)

* % AIR SUPPLY-Here | Am 9.5
* % AL JARREAU—We're in This Love Together
119

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 8-6

* OLIVIA NEWTON-JOHN—-Physical 18-12

* KENNYROGERS-Share Your Love With Me
2012

oo JUICE NEWTON—The Sweetest Thing

oo NEIL DIAMOND-Yesterday's Songs

® POLICE—Every Little Thing She Does Is
Magic 29

WNAP-FM - Indianapolis
(Chab Hunt—MD)

* % DANFOGELBERG—Haid To Say 6-3
* % COMMODORES-0h No 2213

www americanradiohistorv. com

* AR SUPPLY—Here | Am 149

+ KENNY ROGERS—Share Your Love With Me
17-10

oo ANNE MURRAY—I(t's All | Can Do

KEYN-FM—Witchita
(Terri Springs—MD)
% % POLICE—Every Little Thing She Does Is
Magic 19-15
% % BOB SEGER—Tryin' To Live My Life
Without You 1512
* COMMODORES—Ch No 26-21
* OLIVIANEWTON-JOHN—Physical 28 18
* FOREIGNER-Waiting For A Girl Like You 28
24
oo MIKE POST—The Theme From Hill Street
Blues

KWKN-AM—Wichita
(Scott Shores—MD)
* % MARTY BALIN-Atlanta Lady 19-15
* % DIANA ROSS—Why Do Fools Fall In Love
25-20

* MIKE POST—Theme From Hill Street Blues
2823

* CRYSTAL GAYLE-The Woman In Me 30 25

* FOREIGNER—-Waiting For A Girl Like You 29
24

®e DON McLEAN—Castles In The Air

oe JUICE NEWTON—The Sweetest Thing

® NEIL DIAMOND-Yesterday's Songs

Northeast Region

smmm* PRIME MOVERS mmum

FOREIGNER—Waiting For A Girl Like You (Attantic)
DAN FOGELBERG—Hard To Say (Fuli Moon Ep
DIANAROSS-Vhy Do Fools Fali In Love (RCA)

mmem® TOP ADD ONS s

STEVIE NICKS WITH OON HENLEY—eather And | ace
(Atlantic)

BEE GEES—Lwving Eyes (RSO)

LINDSEY BUCKINGHAM ~Trouble (Elekira)

o BREAK QU TS me—

NEIL DIAMOND-Yesterday's Songs (Columbia)
THE ). GEILS BANO~Centerfold (EMI-Amer
GLADYS KNIGHT & THE PIPS—~| W)ll Fight (Columbia)

WXKS-FM —Boston
{Vinnie Peruzzi-MD)

* % POLICE—Every Little Thing She Does Is
Magic 17-8

% % OLIVIA NEWTON-JOHN—Physical 12-6

* PRINCE-Controversy 13-10

* COMMODORES—-0h No9-4

* SLAVE-Snap Shot 1511

ee ) GEILS BAND-Centerfold

ee BEE GEES-Living Eyes

WKBW-AM —Buffalo
(John Summers—MD)

* % FOREIGNER—-Waiting For A Girl Like You
113

* % ROD STEWART—Young Turks 2218

® STEVIE NICKS—Leather And Lace

® DIESEL-Sausalito Summer Night

o NEIL DIAMDND -Yesterday's Songs

WABC-AM—New York City
{Sonia Jones—MD)

& DIANA ROSS—Why Do Fools Fall In Love
1512

ee NEIL DIAMOND —Yesterday's Songs

o DENIECE WILLIAMS-Silty

WVBF-FM—Boston
(Tom Connerly—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
* % DANFOGELBERG-Hard To Say 9-8

* AR SUPPLY—Here | Am 12-9

* COMMODORES-0h No 23-20

* BARRY MANILOW-The 0ld Songs 20-16
ee DIANA ROSS—Why Do Fools Fall In Love

WBEN-FM—Buffalo
(Roger Christian—MD)

* % SHEENA EASTON—For Your Eyes Only 26
10
* & QUINCY JONES FEATURING JAMES
INGRAM—Just Once 119
* FOREIGNER—Waiting For A Girl Like You 13-
8
* DIANA ROSS—Why Do Fools Fall In Love 22
12
* ROD STEWART—Young Turks
®e QUARTERFLASH-Harden My Heart
oo NEIL DIAMOND—Yesterday's Songs
® RINGO STARR—Wrack My Brain

WKTU-FM—New York City
(Michael Ellis—MD)

* % EARTH, WIND & FIRE-Let's Groove 16
* % FOURTOPS—When She Was My Girl 9-9
* GWEN McCRAE—Funky Sensation

* KOOL & THE GANG—Take My Heart 17-10
* DENIECE WILLIAMS—Silly 32

®e GLADYS KNIGHT/PIPS—[ Will Fight

oo MONAREY-Do Me

WFLY-FM —Albany
(Jack Lawrence—MD}

* % AIR SUPPLY—Here | Am 9.6

* % FOUR TOPS—When She Was My Girl

* FOREIGNER—Waiting For A Girl Like You 19
10

®e STEVIE NICKS—Leather And Lace

Playlist Prime Movers
Playlist Top AddOns @

oo LINDSEY BUCKINGHAM -Trouble
® STEVE MILLER BAND—Heart Like A Wheel
e BALANCE-Falting In Love

WTRY-AM—Albany
(Ron Nemmi—~MD)

* % CHRISTOPHER CROSS—Arhtur's Theme
2-1

* % FOREIGNER—-Waiting For A Girl Like You
12-5

* CHILLIWACK—My Girl 22

* AL JARREAU—We e In This Love Together

1813

* FOUR TOPS—When She Was My Girl 23-18

oe ELECTRIC LIGHT ORCHESTRA-Twilight

oo NEIL DIAMOND-Yesterday's Songs 30

WGUY-AM—Bangor
(Jim Randall-MD)

* % LUTHER VANDROSS—Never Too Much 27
18

* % COMMODORES-0h No 19 16

* POLICE-Every Little Thing She Does Is
Magic 138

% OLIVIA NEWTON-JOHN—Physical

* RONNIE LAWS—Stay Awake 1613

®e ). GEILS BAND—Centerfold

oo QUEEN/DAVID BOWIE—Under Pressure

® DONNIE IRIS-Sweet Merilee

® STEVE MILLER BAND—Heart Like A Whee!

WICC-AM—Bridgeport
(Bob Mitchell-MD)
* % RICK SPRINGFIELD—I've Done Everything
For You 53
* % FOREIGNER—Waiting For A Girl Like You
9-6
* BILLY JOEL-Say Goodbye To Hollywood 7-5
®e QUEEN/DAVID BOWIE—Under Pressure
oo RINGO STARR-Wrack My Bramn
o NEIL DIAMOND—Yesterday's Songs

WTIC-FM—Hartford
(Rick Donahue—MD)

* % EARTH, WIND & FIRE-Let's Groove 16-10
* % LUTHER VANDROSS—Never Too Much 27
23
* FOREIGNER—Waiting For A Girl Like You 28
24
oo LINDSEY BUCKINGHAM —Trouble 30

WBLI-FM—Long Island
(Bill Terry—MD)

* % DANFOGELBERG—Hard To Say 7-4
* % DARYL HALL/JOHN OATES—Private Eyes
82

* AIR SUPPLY—Here [ Am 127

* MIKE POST—Theme From Hill Street Biues
1711

* FOUR TOPS—When She Was My Girl 13-8

®e STEVIE NICKS—Leather And Lace

® NEIL DIAMOND-Yesterday's Songs

WKCI-FM—New Haven
{Danny Lyons—MD)

No List

WNBC-New York
{Roz Frank—MD)

* % FOUR TOPS—When She Was My Girl 20
15
* % DIANA RDSS—Why Do Fools Fall In Love
27-22
oo POLICE—Every Littte Thing She Does Is
Magic 15-12
ee DANFOGELBERG—Hard To Say 21 17
© ROLLING STONES— Start Me Up 117
oo ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics
ee STEVIE NICKS-Leather And Lace
© NEIL DIAMOND-Yesterday's Songs

WPJB-FM—Providence
(Mike Waite—MD)
© KOOL & THE GANG—Take My Heart
® . GEILS BAND-Centerfold
® STEVE MILLER BAND—Heart Like A Wheel
o NEIL DIAMOND-Yesterday's Songs

WPRO-FM—Providence
(Gary Berkowitz—MD)

* % QUINCY JONES FEATURING JAMES
INGRAM—Just Once 10-6

* & FOREIGNER—Waiting For A Giri Like You
1810

* AIR SUPPLY—Here | Am 5-3

* MIKE POST—Theme From Hill Street Blues

163

®e GEORGE BENSON—Turn Your Love Around

®e CHRIS CHRISTIAN—! Want You, | Need You

® NEIL DIAMOND -VYesterday's Songs

® JUICE NENTON-The Sweetest Thing

WHFM-FM —Rochester
(Kelly McCann—MD)

* & FOREIGNER—Waiting For A Girt Like You
2214

(Continued on page 28)
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Mexicans ‘Invading’ San Diego

U.S. Stations Hurt By Broadcasters Across Border

SAN DIEGO-It looks like the
ongoing radio ratings battles here
are taking on a decided inter-
national twist, with American
broadcasters on one side and Mexi-
can ones on the other.

According to the latest Arbitron
results, three of the ten most popular
radio stations in the San Diego mar-
ket—accounting for a 12 share—are
owned by Mexicans and operate out
of Mexico.

However, programming and sales
rights to the stations—XTRA-AM
(the Mighty 690}, XTRA-FM (91X),
and XHRM—are leased to American
companies, so they broadcast Amer-
ican formats (respectively, top 40.
AOR and soul), employ American
air and sales staffs, and sell ads to an
American clientele.

As a result, San Diego broad-
casters claim, these stations compete
with local stations for listeners and
advertising dollars but are free of the
many restrictions imposed on Amer-
ican stations by the FCC.

“It’s almost like being in a boxing
match with your scheduled oppo-
nentand all of a sudden another guy
who you’ve never seen before jumps
into the ring and hits you on the side
of the head,” says Jim Price, general
manager of KGB-AM-FM.

“We're governed by the FCC, and
they’re not. We are required torun a
certain amount of public service an-
nouncements and news, and we’re

By THOMAS K. ARNOLD

regulated very strictly as to what our
power is so we don't interfere with
other stations around our fre-
quency.”

For example, Price says. KGB-
AM (13K) is powered by 5 kw,
which limits its broadcasting range
to San Diego County. On the other
hand, XTRA-AM—whose top 40
format is similar to KGB-AM’s—is
powered by 50 kw watts and can be
heard all the way up to Los Angeles.

FCC restrictions, however. are not
the only reasons American broad-
casters feel the competition from
Mexican stations is unfair. Price
adds.

“Until recently, if you wanted to
compete in an American market,
you had to buy an American station
for about $7 million,” he says.
“Now, all you have to do is lease the
broadcasting and sales rights to a
Mexican station for peanuts and
you’re in business.”

As recently as the middle 1970s,
the problem between American sta-
tions and Mexican stations with
American formats was all but non-
existent. Of the three high-ranking
Mexican stations, only XTRA-AM
had adopted an American format (at
the time, it was beautiful music).
The owners of the other stations
were leasing out blocks or program-
ming to a number of diverse custom-
ers, and the scattered formats
(mostly in Spanish) that resulted

never posed much of a threat to the
American stations.

But in late 1978, XTRA-FM be-
gan programming American rock
music with a format very similar to
that of KGB-FM and KPRI-FM—
traditionally San Diego’s rock lead-
ers—and. within a year, XTRA-AM
had switched to top 40 and XHRM
had changed to soul.

The following year, a coalition of
American broadcasters. including
KPRI. KGB, KSON-AM-FM.
and KIFM. filed suit with the FCC
to block Noble Multimedia Com-
munications from operating its two
XTRA stations, claiming the Ameri-
can broadcasting firm was in viola-
tion of the original FCC Act of 1934
(by exceeding wattage restrictions,
not operating in the best interests of
nationals by broadcasting in Eng-
lish, etc.).

But since the stations’ owners
were Mexican—although the for-
mats were not—it was ruled the FCC
guidelines did not apply to them.
Consequently, American broad-
casters today are fearful the impact
of Mexican stations upon the San
Diego market will grow even further
in the ensuing years.

“I think most of us are asking our-
selves, “Where is this thing going?
said Paul Palmer, general manager
of KFMB-AM-FM (B-100). “Five
years ago. there was only one station

(Continued on page 33)

Washington Roundup

FCC’s Fowler Agrees With
Reagan’s Massive Cuts

By BILL HOLLAND

WASHINGTON—-FCC Chair-
man Mark S. Fowler, in a speech be-
fore the American Assn. of Advertis-
ing Agencies, Inc. Monday (26) said
that he is honoring the Reagan ad-
ministration commitment to get gov-
ernment out of the way of American
business “with zeal,” even faced
with massive cuts in his own agency.

The FCC has been told by the Of-
fice of Management and Budget to
reduce its work force by 622 people
by the middle of fiscal year ’83, and
the OMB has slashed the '82 FCC
budget by $9.3 million, and the ‘83
budget by even more.

“Part of our enthusiasm for the
task comes from the guiding spirit
behind this administration,” Fowler
told the advertisers, “which is rede-
fining government to make it more
responsive to the desires of the tax-
payers who support its mission. The
shrinking budget for the FCC is
making push come to shove in this
regard.”

Broadcast Complaints
Decrease, Says FCC

WASHINGTON-The FCC has
announced that broadcast com-
plaints decreased September, 1981.

A total of 4,292 complaints from
the public were received by the
broadcast bureau, a decrease of
6,549 from August.

Other comments and inquiries for
September totalled 813, an increase
of 69 over the previous month.

The FCC broadcast bureau sent
1,376 letters in response to these
comments and complaints.

Calling the administration cut-
backs “a mandate,” Fowler said that
his out budget “has spawned a new
awareness of the importance of
management at the commission”
and that the result “will make gov-
ernment service more rewarding for
these in its employ as well as those
who rely on its services.”

Fowler also touched on his views
about broadcaster First Amendment
rights, a favorite topic of his
recently, and one debated hotly on
Capitol Hill.

Radio and television licensing, the
Chairman said, “has brought the
FCC nose to nose with program-
ming judgments by broadcasters.
This exercise, however laudable the
intent of the government official,
violates the spirit of the First
Amendment to the Constitution.”

He said that he believed in the his-
torical justification for licensing—
that the scarcity of channels avail-
able for broadcast in the early days
made it necessary for the govern-
ment to make sure stations were
doing a responsible job in informing
the public of vital issues—but that
the scarcity reason no longer applies.

Fowler urged the advertisers to
“consider speaking out in favor” of
the FCC’s recent recommendation
to the Congress to remove the Fair-
ness Doctrine and equal time provi-
sions from the Communications Act.
“Now is the time to endorse the prin-
ciple of freedom of broadcast
speech,” he said. Later in his speech,
he reiterated the thought, “We need a
freedom over the airwaves as robust
as the freedom that accompanies
pen and ink.”

Commissioner
Jones Outlines
FCC’s Guides
On Deregulation

WASHINGTON —*Deregulation
may mean more work for you. not
less,” FCC Commissioner Anne P.
Jones told members of the Broadcast
Financial Management Assn. at the
Sheraton Washington Hotel.

On this note. Jones outlined the
process by which the FCC had de-
veloped deregulation guidelines and
explored specific applications af-
fecting the group.

“Your jobs are likely to be more
complex because deregulation often
removes familiar guidelines by
which you have operated and made
decisions,” she said. “Deregulation
calls into play managerial skills and
common sense as marketplace forces
take the place of regulation.”

Adding that she “would have de-
regulated further,” Jones justified
the current FCC stance in view of
sources of competition for broad-
casting from cable to home video.
“If regulation was called for by
scarcity of broadcast voices, then
deregulation should surely be con-
sidered when there is abundance of
such voices,” she stated.

The lack of numerical guidelines
for commercial time and non-enter-
tainment programming was one
problem that Jones said managers
would have to deal with “in the real
marketplace.” Most stations would
probably continue using program
logs. at least for billing, she noted.
although they would be free to
choose log formats.

www.americanradiohistorv.com
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Biltboard photo by Chuck Putin

TOSH TALK—WBLS-FM jock Frankie Crocker, left, chats with Rolling Stones
Records-EMI artist Peter Tosh during a visit to the station’s studios. Tosh was
in New York appearing at the Ritz.

KMJQ STILL
HOUSTON NO. 1

HOUSTON—-Urban contempo-
rary KMJQ-FM continues its mar-
ket leadership here in the latest Ar-
bitron. with an 11.2 share. a drop
from 13.2 in the spring, but up from
8.6 a year ago.

New country entry KILT-FM
continues to make inroads on
KIKK-FM. KILT-FM is up to 8.8
from 8.6 in the spring and 2.6 a year
ago while KIKK-FM is down 10 5.9
from 6.2 in the spring and 9.2 a year
ago.

AOR KLOL-FM is up to 6.6 from
6.2 in the spring and 3.7 a year ago.
Adult contemporary KSRR-FM has
a 2.0 share, up a bit from 1.9 in the
spring. but down from 3.0 a year

KRLA Hosts
2-Day Reunion

LOS ANGELES—KRLA-AM
here recreated its 1964-1966 air per-
sonality lineup and music with a re-
union weekend Oct. 31-Nov. 1.

Known as the “l1 to 10 a.m.
men,” such radio notables as Bob
“Emperor” Hudson, Johnny Hayes,
Casey Kasem, “T.Q.” Ted Quillin,
the “Hullabalooer” Dave Hull,
“Humble Harv,” Bob Eubanks,

Dick Moreland, Reb “Rebel” Fos-
ter, Charlie O'Donnell and Dick
“The Wild Eye-Tralian” Biondi re-
turned to the KRLA airwaves. On
Saturday night (31) Bobby “Boris
Monster Mash™ Pickett hosted a
Halloween special.

Name

Billboard

RADIO COMPETITION
WINNERS TAPES

Please send (___) tapes at $3.00
each to me at the following address:

(PLEASE PRINT)

Address

State

City

Virginia
Chicago

competition.

Do not send cash.

Allow at least two weeks for delivery.

You must add the following taxes if you want the
tapes shipped to any of the following states or city:

18 cents, total $3.18 per tape
15 cents, total $3.15 per tape
15 cents, total $3.15 pertape
.... 24 cents, total $3.24 pertape
... 17 cents, total $3.17 per tape
.... 20 cents, total $3.20 per tape

. 12 cents, total $3.12 pertape
3 cents, total $3.03 per tape

Tapes provided are cassettes containing com-
posite of winning entries in Billboard’s 1980 radio

All orders must be accompanied with
payment in check or money order to:
Billboard Radio Dept. 1515 Broadway, N.Y., N.Y. 10036
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WTMJ-AM No. 2 In Milwaukee,
Heavy On News, Longtime DJs

MILWAUKEE — WTMIJ-AM
didn’t get into double digit Arbitron
shares by shaking up the market, but
program director Bill Conway
denies the station is stodgy.

“This is not a grandpa station. We
get a lot of people from all age
groups. Conservative, yes. Straight,
yes. There are some records we won’t
play on the air and I'll take the stuff
off. We are geared to the family-ori-
ented listening audience and we
pass thatalong. There’s a lot of good
Lutheran and Catholic background
in this city, and 1 suppose we fall into
that as well.”

According to Conway, the three
main WTMJ music personalities
have more freedom to do things on
their shows than “almost anybody.
They don’t have to come to me. This
gives them a chance to put in some
of their own personalities to the
shows.” He also adds that the talk
show personalities are not contro-
versial but their guests often are.
“That way, they won’t burn out in
two years,” Conway says. “They are
investments.”

The heavy emphasis on news has
long been a WTMJ trademark, with
five full time news reporters, plus a
couple of part-timers working exclu-
sively for radio. The station can also
draw on help from the news staff at
WTMJ-TV. “That is something that
we will be using to promote over this
next ratings period. “Our billboards
will tell listeners to tune us in for the
news and then we’ll plug our person-
alities,” says Conway, who has some

-$30.000 in a billboard budget slated

to roll.
WTM! has been around for more
than 50 years, with its success tied to

By MARTIN HINTZ

a solid advertising base, plenty of
longtime on-air personalities, a fa-
vorable image as a top rated news
station and lots of loyal listeners,
says Conway, who has been with the
station since Aug. 11, 1980. The
muscular AM station pulled down a
10.7 share in the latest book, making
it No. 2 in the city, following closely
behind top rated WEZW with its
I1.4 and slightly head of third place
WISN’s 10.1.

Sister station WKTI, which
recently was pulled off its mostly
computerized daytime format to go
back with live jocks, pulled in a 3.9
share in a market noted for tough
rock competitors.

Overall, WTMJ drew in a 17.1
share of the 6 to 10 a.m. drive time
hours, a fact that Conway ties to
morning man Gordon Hinkley who
recently celebrated his 20th anniver-
sary with the station. The closest
other station in that time slot was
WISN, with 10.3.

“Gordon knows everyone, he's
really awesome. He’s the textbook
case of a good, longterm morning
man. He’s got lots of news and works
well with the other staffers on in the
morning: Jim Irwin on sports, Frank
Richardson with news and the oth-
ers,” Conway says. “He talks with
people on the air and folks often call
him first about an event rather than
the police or news people.”

Hinkley’s never-rushed style, al-
ways-in-command voice has been a
staple of Milwaukee’s morning
scene for so long he’s the envy of a
lot of others in different markets,
Conway points out.

Right before the last book, Hink-
ley was given another hour on his

OHIO B’CASTERS MEET

Rubenstein, Kaplan

COLUMBUS, Ohio—A knock at
full-format satellite networks and
kudos for the FCC were topics of
speakers at the Ohio Assn. of Broad-
casters fall convention which ended
here Oct. 22.

Complaining about the new style
satellite services was Marty Ruben-
stein, president of old style Mutual
Broadcasting, which also uses satel-
lites for distribution.

Finding “a really tremendous
change” at the FCC was Sis Kaplan
of Sis Broadcasting (WAYS-AM/
WROQ-FM Charlotte, N.C.) and
president of the National Radio
Broadcasters Assn. Although she
was heartened by deregulation ef-
forts by the FCC, she added, “true
and full deregulation can only be
achieved by legislation . . . by an act
of Congress.”

Rubenstein called turnkey oper-
ations “offensive” and cautioned
against blind acceptance of 24 hour
“instant” satellite, dubbing the term
“network.” “the most overused and
misunderstood term today.”

Rubenstein asserted, “No one can
do it for you. There are no program-

.ming wizards who can insure your

success from a distance.” While ad-
mitting that satellite networks, syn-
dicators and traditional radio net-
works all provide first-rate
programming, he urged broad-
casters to accept their local respon-
sibilities. He added that national
programming “must be judiciously

Speak Their Minds

used, not carted up, plugged in and
forgotten.”

Allowing that some stations may
want a satellite receiving dish as a
status symbol, he argued that “pro-
gramming will determine success in
the satellite age. At Mutual, we be-
lieve successful radio programming
Is a joint venture between national
programming suppliers and a re-
sponsible, community-involved sta-
tion.”

Rubenstein also called for radio to
be represented by “a single clear
voice ... to sweep aside the variety
of organizations which continue to
exist on the strength of individual
egos, make-work imperatives and
undirected momentum.”

He reasoned that the radio indus-
try has “begun to confuse ourselves”
by creating “countless industry and
trade organizations on the assump-
tion that more is better.”

Kaplan, representing one of those
trade organizations (the other is the
National Assn. of Broadcasters),
took credit for helping to achieve
deregulation for radio. “Our board
of directors have contributed out of
their own pockets more than $75,000
to fund the deregulation legislation
fight,” she said. “We must maintain
and indeed accelerate the momen-
tum toward emancipating radio. We
must above all guard against com-
placency and super-adaptability . . .
the twin diseases to which broad-

= casters seem so vulnerable.”

usual 5:30 to 9 a.m. shift, with the
moving of his “Ask Your Neighbor”
show from a former afternoon slot.
“This gives more continuity to the
morning now."” asserts Conway. “It’s
a mixed blessing because we do lose
some people who don’t wantan hour
of talk, but generally the response
has been good.”

Following Hinkley is Steve Gold-
man from 11 a.m. to 3 p.m., Robb
Edwards from 3 to 6:30 p.m.. a
sports talk show until 8:30 p.m. with
Jack Baker, followed by the “News
Makers” talk show with Kathleen
Dunn. The CBS Radio Mystery
Theater is next, with a national
sports talk show by Enterprise Radio
Sports Network.

Shares throughout the rest of the
day are 7.8 from 10 10 3 p.m.; 10.2
from 3 to 7 p.m.; and 8.6 from 7 to
midnight.

This strong programming, with an
emphasis on news on the hour and
the half hour, has helped overcome
what could have been a problem
when WTMIJ lost the Milwaukee
Brewers’ baseball account this sea-
son to rival WISN.

Conway admits that the loss has
hurt WTMJ. but he goes on. “Base-
ball is icing on the cume, it gives a
broad demographic base. Yet we
still beat out the station carrying
baseball.”

In planning promotions, Conway
works closely with Jim McDonald,
director of marketing services for
WMTJ, Don Richards, the station
manager and the Jeanne Peters ad-
vertising agency.

After each ratings period,
McDonald prepares a 30-minute
talk for advertisers. to explain
exactly what the trends mean, says
Conway. “That's really good for us.
It helps with our advertisers and fills
them in on what we're doing. We
also do most or our ads live with the
personalities and the advertisers
really seem to like that personal
touch.”

A $30,000 name game contest was
started in mid-September to help
beef ratings, with an expected strong
push by a series of wins by the Green
Bay Packers football team. The sta-
tion mailed teasers and explanations
of the game to 664,000 households in
the Milwaukee area.

Some recent juggling of other time
slots has also indicated a surge in
WTMJ popularity. Jack Baker’s
Sunday Soundstage program. a big
band and jazz show. will be going to
a two-hour slot as of Sept. 20 run-
ning from 9 to 11 a.m. He recently
ran a five-week contest that drew
121 pieces of mail the first week; 552
the second: 394 the third; 483 the
fourth; and 344 the final week.
“That shows some power on a what
could be an off-time for some sta-
tions,” says Conway.

When he first arrived at the sta-
tion last year, Conway assisted in
beefing up the oldies library for
WKTI, which was then in the throes
or reorganization. “We've now got
about 1,500 oldies all carded. It was
expensive but worth it, I think. You
can’t have a contemporary station
with a library like that. In fact, I con-
sider an oldie anything a year old,”
he says.

“My role is now more like a con-
sultant to WKTI, and will probably
move out of that work all together
someday because B.J. Hunter of
KTl is now doing most of the p.d.
sort of work that I used to do.” Con-
way says.
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TICKET DELIVERY—A member of Meat Loaf's softball team, who is known
only as “Killer’” shows up in her playing uniform to deliver tickets to a Meat
Loaf concert to WNEW-FM New York program director Scott Muni. The Co-
lumbia Records artist performed a concert at the Westchester (County, N.Y.)
Theatre to provide footage of a live concert for Meat Loaf's new film “Dead
Ringer.” All tickets for the event were given to local stations for distribution.

Rob Balon

Uses Of Psychographics

AUSTIN—-I had just finished
what I thought was a fairly coherent
presentation on what psycho-
graphics are and how radio pro-
grammers and advertisers can use
that awareness to better define their
target audiences. I stood there,
basking in the afterglow of ques-
tions, firing off answers and gen-
erally comporting myself rather
well (or so 1
thought). Then
a  red-haired
man in a grey
leisure suit stood
up in the back
of the room.
“About them
psychographics
you was talkin’ about? Well, we got
some in our market too! But we lock
‘em up at the state home so they
can’t hurt nobody.” Score one for
the psychographics.

The point should be well-taken.
As radio audiences fragment in the
next decade, simply talking about
25-34 is not going to be enough. The
need to understand how to program
to psychographic subunits is great.
But as the above example illustrates,
the awareness. of most people con-
cerning psychographics is relatively
low. Hopefully, this column will
take a small step in raising that level
of awareness.

Psychographics, quite simply, are
ways of categorizing people by
stated attitudes, observable social
behavior of lifestyles, and psycho-
logical traits. The analogy to
demographics is quite simple.
Demographics are categories based
on age, sex, income, education, mar-
ital status, race. With enough re-
search, we have begun to see certain
parallels between demographics and
media usage. For example, as educa-
tion goes up, media consumption
generally goes down. The same is
true with income. While the research
is still incomplete, the key points to
studying psychographics is to learn
as we have with demographics
which ones are related to which
kinds (ifany) of radio or tv program-
ming,

One thing we already know is
about social alienation. Alienated
people—while they may function
quite normally in the job environ-
ment—are large consumers of radio
and television. We've also done
some research at Balon & Associates
to probe their musical tastes and at-
titudes toward radio stations. And
the results are fascinating. When
you factor in income and education,
you come up with a profile (of an in-
credibly large number of people)
who are virtually homogeneous with
regard to musical tastes. Do you
think a station couldn’t sell that'type
of audience? You'd better believe
they could. There is no stigma to
being socially alienated. These
people spend money just like any-
one else. But the key to program-
ming to them is that they exhibit
some remarkably similar characteris- -
tics once you've pinpointed their
psychographic subunit.

There are all kinds of cate-
gorizations in the world of psy-
chographics. Some very fruitful
areas of categorization are dogma-
tism (or how strongly you feel about
something); machiavellianism (your
degree of conscious manipulation of
your social environment for your
gain); self-esteem (how well you feel
about yourself and how you think
others perceive you); author-
itarianism (the degree to which you
feel that your ideas are the right ones
.. .and that other ideas couldn’t pos-
sibly be right because they’re not
yours). Another very important
area concerns life-achievement (the
degree to which a person considers
himself to be a leader or a follower).

All of the above categorizations
are critical because they correlate
with certain types of musical affilia-
tions and with the tendency to listen
to certain types of stations. Right
now, this has considerable validity
for programmers. But very soon,
probably within the next five years,
advertisers as well are going to be
asking for psychographic informa-
tion. Buys may very well be predi-
cated on “high self-esteem males,

(Continued on page 34)
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CHOCOLATE MILK
Blue Jeans

PIANA

welvots WHY DO FOOLS FALL IN LOVE » MIRROR.
MIRROR * WORK THAT BOOY « ENDLESS LOVE
)

RCA,

EVELYN KING ruv.502

features the hit
“Don’t Hide Our Love” op.12322

CHOCOLQTE MILK AFLI-3890

features the hit
“Blue Jccms" 0B-12335

DIANA ROSOOS cryass

features the hit
“Why Do Fools Fall In Love” s.12349
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features the hit
“l Only Have Eyes For You” os.12340

wnx AFL1-3918

features the hit
"Get Loose” rp.12324

DREAM MACHINE :xiion

features the hit
“All My Love” op.12269
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Billboard . Sing

® Continued from page 24
%% AL JARREAU-We're In This Love Together
11-7

% QUINCY JONES FEATURING JAMES
INGRAM - Just Once 23-18

* COMMODORES—0h No 25-20

% DARYL HALL/JOHN OATES—Private Eyes 3-
1

oo JOURNEY—Don't Stop Believin’

oo NEIL DIAMOND—Yesterday's Songs

® PABLO CRUISE-Slip Away

WHYN-AM—Springfield
(Andy Carey—MD)

No List

WFTQ—Worchester
(Gary Nolan—MD)

ee STEVIE WOODS—Steal The Night
®e JUICE NEWTON-The Sweetest Thing

WACZ-FM—Bangor
(Michael 0'Hara—MD)

% ROLLING STONES—Start Me Up 3-1

% DAN FOGELBERG—Hard To Say 7-4

* POLICE—Every Little Thing She Does Is
Magic 22-17

* AIR SUPPLY—Here | Am 15-9

% OLIVIA NEWTON-JOHN—Physical

®e | INDSEY BUCKINGHAM—Trouble

®o STEVE MILLER BAND—Heart Like A Wheel

® J_GEILS BAND—Centerfold

WIGY-FM—Bath
(Willie Mitchella—MD)

*% GENESIS—No Reply At all 29-19

s DIESEL-Sausalito Summer Night 9-1

% OLIVIA NEWTON-JOHN—Physical 13-8

% BARRY MANILOW-The Old Songs 30-20

* FOREIGNER—Waiting For A Gir Like You 18-
12

oo ). GEILS BAND—Centerfold

®e AFTERNOON DELIGHTS—Dancin’ For
Pennies

® THE GO GO'S—Our Lips Are Sealed

® LINDSEY BUCKINGHAM -Trouble

. ® STEVE MILLER BAND-Heart Like A Wheel

WTSN-AM - Dover
(Jim Sebastian—MD)

*% COMMOOORES—0h No 31-26
% BURTON CUMMINGS—You Saved My
Soul 30-22

 BARRY MANILOW—The Old Songs 19-11

* FOREIGNER—Waiting For A Girl Like You 29-
2

* ROD STEWART—Young Turks 21-14

®e BEE GEES—He's A Liar

oo THE KNACK—Pay The Devil

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World

© DONNIE IRIS—Sweet Merilee

WFEA-AM —Manchester
(Keith Lemire—MD)
%% JUCIE NEWTON—The Sweetest Thing 30-
23
% FOREIGNER—Waiting For A Girl Like You
29.31
* MIKE POST—Theme From Hill Street Blues
12.7
oo POLICE—Every Little Thing She Does Is
Magic
oo ROD STEWART—Young Turks
® RONNIE MILSAP—I| Wouldn't Have Missed It
For The World
® J. GEILS BAND—Centerfold
© STEVE MILLER BAND—Heart Like A Wheel
® NEIL DIAMOND—Yesterday's Songs

WHEB-FM—Portsmouth
(Rick Dean—MD)

WRCK-FM—Washington Mills
(Jim Reitz—MD)

*% DAN FOGELBERG—Hard To Say 5-4

*% FOREIGNER—Waiting For A Girl Like You

% POLICE—Every Little Thing She Does is
Magic 16-13

% OLIVIA NEWTON-JOHN—Physical

% PAT BENATAR-Promises In The Dark

®e STEVE MILLER BAND—Heart Like A Wheel

oo QUEEN/DAVID BOWIE—Under Pressure

® TRIUMPH—Magic Power

© SURVIVOR-A Poor Man's Son

Mid-Atlantic Region

mmem* PRIME MOVERS vamm
AIR SUPPLY—Here | Am (Anista)

OLIVIA NEWTON-IOHN—Physical (MCA)
FOREIGNER-Waiting A Girl Like You (Atlantic)

mmem® TOP ADD ONS mmmem
CHILLIWACK—My Girl (RCA)

THE 1. GEILS BAND~Centerfold (EMI-America}
STEVIE MICKS—Edge Of Seventeen (Modern)

e BREAK OU TS mu——

NEIL DIAMOND-Yesterday's Songs {Columbia)

BEE GEES—Living Eyes (RSO)

RUPERT HOLMES~ Loved By The One You Love
{Elektra)

T R L e T T PR

WPGC-FM —Washington
(Jim Elliott—MD)
%% POLICE—Every Little Thing She Does Is
Magic 12-8
* % JOURNEY-Open Arms 19-10
oe CHILLIWACK—My Girl
oo NEIL DIAMOND-Yesterday's Songs
® KOOL & THE GANG—Take My Heart

WCAQ-AM—Baltimore
(Scott Edwards—MD)

*% AR SUPPLY—Here | Am 15.9

*% OLIVIA NEWTON-JOHN—Physical 13-7

* COMMODORES—0h No 16-10

 BARRY MANILOW—The Old Songs 20-15

+ ROD STEWART—Young Turks 25-20

oe RUPERT HOLMES—Loved By The One You
Love

oo NEIL DIAMOND—Yesterday's Songs

® MOODY BLUES—Talking Out Of Turn

® KIM CARNES—Mistaken |dentity

® STEVIE WOODS—Steal The Night

WIFI-AM—Philadelphia

(Liz Kiley—MD)
*% AR SUPPLY—Here | Am 7-3
*% GO GO'S—Our Lips Are Sealed 13-7
* GENESIS—No Reply At Al 25-20
* OLIVIA NENTON-JOHN—Physical 159
* BARRY MANILOW-The O!d Songs 23-18
oo BEE GEES—Living Eyes
®e ). GEILS BAND—Centerfold
® NEIL DIAMOND-Yesterday's Songs
® ELECTRIC LIGHT ORCHESTRA—Twilight
® STEVE MILLER BAND—Heart Like A Wheel

WRQX-FM—Washington, D.C.
(Frank Holler—MD)

% DARYL HALL/JOHN OATES—Private Eyes
54

%% FOREIGNER—Waiting For A Girl Like You
32

 DAN FOGELBERG—Hard To Say 12-9

% LITTLE RIVER BAND—The Night Owls 6-5

* POLICE—Every Little Thing She Does Is

Magic 10-7
ee ROD STEWART—Young Turks
oo STEVIE NICKS—Edge Of Seventeen

WAEB-AM—Ailentown
(Jefferson War—MD)

*% AR SUPPLY—Here | Am 13.9

*% COMMODORES—0h No 20-16

% BILLY JOEL—Say Goodbye To Hollywood 9-7

% MARTY BALIN—Atlanta Lady 14-12

* FOREIGNER—Waiting For A Girl Like You 24-
20

®e NEIL DIAMOND—Yesterday's Songs

oo JUICE NEWTON—The Sweetest Thing

© QUARTERFLASH—Harden My Heart

WBBF—Rochester
(Dave Mason—MD)

*% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 6-3

%% DARYL HALL/JOHN OATES—Private Eyes
7.2

* COMMODORES—0h No 22-10

* KENNY ROGERS—Share Your Love With Me

28

% LITTLE RIVER BAND—The Night Owls 19-11

o STEVIE NICKS—Leather And Lace

oo |INDSEY BUCKINGHAM —Trouble

WPST-FM—Trenton
(Tom Taylor—MD)

*% DANFOGELBERG—Hard to Say 5-2

%% FOREIGNER—Waiting For A Girl Like You
2112

% ATLANTA RHYTHM SECTION—Alien 26-21

* JOURNEY—Don't Stop Believin’ 28-25

4 RICK JAMES—Super Freak 23-18

oo ) GEILS BAND~Centerfold

oo QUEEN/DAVID BOWIE—Under Pressure

® DEVO—Beautiful World

® M0ODY BLUES—Talking OUt Of Turn

@ RINGO STARR—Wrack My Brain

* % QUARTERFLASH—Harden My Heart 29-22

*% BARRY MANILOW—The Old Songs 23-16

* MIKE POST—Theme From Hill Street Blues
19-14

4 DIANA ROSS—Why Do Fools Fall In Love 16-
10

* ROD STEWART—Young Turks 17-11

oo NEIL DIAMOND—Yesterday's Songs

oo QUEEN/DAVID BOWIE—Under Pressure

® DEVO-Beautiful World

® STEVE MILLER BAND—Heart Like A Wheel

WBSB-FM—Baltimore
(Jan Jeffries—MD)

%% POLICE—Every Little Thing She Does Is
Magic 16-12

* % QUARTERFLASH—Harden My Heart 17-13

* CHILLIWACK—My Girl 27-22

* COMMODORES—0h No 14-9

* OLIVIA NEWTON-JOHN—Physical 15-8

oo PAUL DAVIS—Cool Night

oo BEE GEES—Living Eyes

® NEIL DIAMOND—Yesterday's Songs

® QUEEN/DAVID BOWIE—Under Pressure

WFBR-AM—Baltimore
(Andy Szulinski—MD)

%% OLIVIA NEWTON-JOHN—Physical 12-6
* % DIANA ROSS—Why Do Fools Fall In Love
22-16
* POLICE—Every Little Thing She Does Is
Magic 13-9
% FOREIGNER—Waiting For A Girl Like You 1-1
% ROD STEWART—Young Turks 20-15
o ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 27

oo LINDSEY BUCKINGHAM=Trouble 28
® GEORGE BENSDN-Turn Your Love Around
® NEIL DIAMOND-Yesterday's Songs

WCCK-FM—Erie
(Bill Shannon—MD)

%% BILLY JOEL—Say Goodbye To Hollywood
17-13

%% CLIFF RICHARD-Wired For Sound 11-6

* AIR SUPPLY—Here | Am 26-19

* PAT BENATAR—Promises In The Dark 24-18

* BARRY MANILOW—The Otd Songs 22-17

e MOODY BLUES—Talking Out Of Turn

®o NEIL DIAMOND-Yesterday's Songs

® SURVIVOR~Poor Man's Son

@ DIESEL-Sausalito Summer Night

© DONNIE [RIS—Sweet Merilee

® J. GEILS BAND—Centerfold

® BALANCE-Talking In Love

® KIKI DEE-Star

WKBO-AM—Harrisburg
(Betsy Carsow—MD)

© MARTY BALIN—Atlanta Lady

® DON McLEAN—Castles In The Air

o STEVIE WOODS—Steal The Night

© DIANA ROSS—Why Do Fools Fall In Love

WGH-AM—Norfolk
(Bob Canada—MD)

*% MR SUPPLY—Here | Am 3-1

%% OLIVIA NEWTON-JOHN—Physical 10-6

* DAVID GATES-Take Me Now 12-10

* BARRY MANILOW—The OId Songs 6-4

* FOREIGNER—Waiting For A Girt Like You 17-
8

®e NEIL DIAMOND-Yesterday's Songs

oo RINGO STARR—Wrack My Brain

® JOHNNY LEE—Bet Your Heart On Me

® BEE GEES—Living Eyes

® SHEILA-Little Darlin’

WRVQ-FM—Richmond
(Deborah Malougney—MD)
oo STEVIE NICKS—Leather And Lace

oo FOREIGNER—Waiting For A Girl Like You
® NEIL DIAMOND-Yesterday's Songs

WFBG-AM—Altoona
{Tony Booth—MD)
* % OLIVIA NEWTON-JOHN—Physical
*% FOREIGNER-Waiting For A Girl Like You
* LINDSEY BUCKINGHAM—Trouble 26-19
% BOB SEGER-Tryin' To Live My Life Without
You
* ROD STEWART—Young Turks
oo QUARTERFLASH—Harden My Heart
oo NEIL DIAMOND—Yesterday's Songs
® CHRIS CHRISTIAN—| Want You. | Need You
© DONNIE IRIS—Sweet Merilee
® J_GEILS BAND-Centerfold
© STEVE MILLER BAND—Heart Like A Wheel

WYRE-AM-Annapolis
(Chuck Bradiey—MD)

* % MIKE POST—The Theme From Hill Street
Blues 17-10

*% FOREIGNER—Waiting For A Girl Like You
83

* COMMODORES—0h No 20-11

% OLIVIA NEWTON-JOHN—Physical 29.20

* DIANA ROSS—Why Do Fools Fall In Love 23-

16

oo GEORGE BENSON—Turn Your Love Around

oo NEIL DIAMOND —Yesterday's Songs

® SAVOY BROWN—Run To Me

® STEVIE WOODS—Steal The Night

WQRK-FM—Norfolk
(Ron Bates—MD)

*% QUINCY JONES FEATURING JAMES
INGRAM —)Just Once 17-12

%% DIESEL—Sausalito Summer Night 25-20

% OLIVIA NEWTON-JOHN—Physical 21-15

* COMMODORES—Oh No 18-14

* FOREIGNER—Waiting For A Girl Like You 23-
16

oo NEIL DIAMOND-Yesterday's Songs

o® ATLANTA RHYTHM SECTION—Alien 25

® EARTH, WIND & FIRE—Let’s Groove

WQXA-FM—York
(Dan Steele—MD)
%% OLIVIA NENTON-JOHN—Physical 17-13
% FOREIGNER—Waiting For A Girl Like You
114
* AIRSUPPLY—Here | Am 9-5
* CHILLIWACK—My Girl 26-22
* JUICE NEWTON—The Sweetest Thing 27-23
oo NEIL DIAMOND—Yesterday’s Songs
oo QUEEN/DAVID BOWIE—Under Pressure
® TIERRA—La La Means | Love You
® BEE GEES-Living Eyes

Southeast Region

mmmem % PRIME MOVERS samms

OLIVIA NEWTON-JOHN—Physical (MCA)
AIR SUPPLY—Here | Am {(Arista)
FOREIGNER-Waiting For A Girl Like You (Atlantic)

mmm® TOP ADD ONS mmm

THE STEVE MILLER BAND—Heart Like A Wheel
{Capitol)

EARTH, WIND & FIRE~Let's Groove (Columbia)

LINDSEY BUCKINGHAM—Trouble (Elektra)

[imar— — — =3 = =1 sivsm]

les Radio Action.

Based on station playlists through Tuesday (10/27/81)

mesmemes BREAKQOUTS m—

NEIL DIAMDND—Yesterday's Songs (Columbia)
PAUL DAVIS—Cool Night (Ansta)
QUEEN & DAVID BOWIE—~Under Pressure (Elektra)

WZGC-FM—Atlanta
(Steve Davis—MD)

%% JOURNEY—Don't Stop Believin' 23-15

%% ROD STEWART—Young Turks 26-19

% POLICE—Every Little Thing She Does Is
Magic 29-24

% OLIVIA NEWTON-JOHN—Physical 16-10

* LUTHER VANDROSS - Never Too Much 27-21

oo RONNIE MILSAP—1 Wouldn't Have Missed
It For

®e PAUL DAVIS—Cool Night

® ). GEILS BAND—Centerfold

® STEVE MILLER BAND—Heart Like A Wheel

® QUEEN/DAVID BOWIE—Under Pressure

WQXI-AM—Atlanta
(Jeff McCartney—MD)

%% OLIVIA NEWTON-JOHN—Physical 6-1
*% BOB SEGER—Tryin' To Live My Life
Without You 149
* DIANA ROSS—Why Do Fools Fall In Love 15-
10
oo EARTH, WIND & FIRE—Let's Groove 14
oo ROD STEWART—Young Turks 16

WQXI-FM—Atlanta
(Jeff McCartney—MD)

* % OLIVIA NEWTON-JOHN-Physical 10-5

% DIESEL—Sausalito Summer Night 18-12

* JOURNEY—Don't Stop Believin' 28-22

* EARTH, WIND & FIRE—Let's Groove 22-17

* DIANA ROSS—Why Do Fools Fall In Love 26-
29

®e STEVE MILLER BAND—Heart Like A Whee!

WBBQ—Augusta
(Bruce Stevens—MD)

% % CHILLIWACK—My Girl 29-25

%% ROD STEWART—Young Turks 24-19

* POLICE—Every Little Thing She Does Is
Magic 15-11

 EARTH, WIND & FIRE—Let's Groove 1815

% OLIVIA NEWTON-JOHN—Physical 19-16

®e | GEILS BAND—Centerfold

oo QUEEN/DAVID BOWIE—Under Pressure

® DON McLEAN—Castles In The Air

® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

® PAUL DAVIS—Cool Night

WKXX-FM—Birmingham

(Chris Trane—MD)
%% QUARTERFLASH—Harden My Heart 20-15
%% AR SUPPLY—Here | Am 159
* COMMODORES—0h No 16-13
% POLICE—Every Little Thing She Does Is

Magic 12-8

* BARRY MANILOW—The Old Songs 22-18
®e PAUL DAVIS—Cool Night
oo QUEEN/DAVID BOWIE—Under Pressure
® LOVER BOY—Working For The Weekend
® KIM CARNES—Mistaken Idenity
o BERTIE HIGGINS—Key Largo

WAYS-AM—Charlotte
(Lou Simon—MD)

%% ATLANTA RHYTHM SECTION—Alien 16-12

*% COMMODORES—Oh No 14.6

* BARRY MANILOW—The Old Songs 12-9

% FOREIGNER—Waiting For A Gir! Like You 5-4

* DIANA ROSS—Why Do Fools Fall In Love 10-
8

oo NEIL DINMOND—Yesterday's Songs

®e LINDSEY BUCKINGHAN—Trouble

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

o JERMAINE JACKSON—I'm Just Too Shy

WBCY-FM~Charlotte
(Bob Kaghan—MD)

No List

WHBQ-AM —Memphis
(Charles Duvall—MD)
*% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 6-5
% LUTHER VANDROSS—Never Too Much 10-
7
* AIR SUPPLY—Here | Am 3-2
% FOREIGNER—Waiting For A Girl Like You 9-8
®o ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
ee PAUL DAVIS—Cool Night

WMC-FM—Memphis
{Tom Prestigiacomo—MD)
*% AR SUPPLY—Here | Am 8-5
*% FOREIGNER—Waiting For A Girl Like You
149
% LUTHER VANDROSS—Never Too Much 13-11
* BARRY MANILOW—The 0ld Songs 18-16
* DIANA ROSS—Why Do Fools Fall In Love 17-
15
oo OLIVIA NEWTON-JOHN—Physical
oo LINDSEY BUCKINGHAM~Trouble
o KOOL & THE GANG—Take My Heart

WHYI-FM—Miami
{Mark Shards)—MD)
%% OLIVIA NENTON-JOHN—Physical 17-7

www.americanradiohistorv.com

%% DARYL HALL/JOHN OATES~—Private Eyes
18.9

% POLICE—Every Little Thing She Does Is
Magic 24-12

* COMMODORES—0h No 28-16

* FOREIGNER—Waiting For A Girl Like You 20-
15

®e STEVIE NICKS~Leather And Lace

oo EARTH, WIND & FIRE—Let's Groove

WANS-FM—Anderson
(Sam Church/Bill McCown)—MD)

% EARTH, WIND & FIRE—Let's Groove23-17

* % OLIVIA NENTON-JOHN—Physical 27-20

* JOURNEY—Don't Stop Believin' 28-22

* POLICE-Every Little Thing She Does Is
Magic 20-16

* BARRY MANILOW—The Old Song 29-24

®e JUICE NEWTON—The Sweetest Thing

oo ELECTRIC LIGHT ORCHESTRA—Twilight

© ARLAN DAY—I Surrender

® GEORGE BENSON—Turn Your Love Around

o CARL DAVIS—Cool Night

WISE-AM —Asheville
(Ray Williams—MD)

%% |, GEILS BAND~Centerfold

%% NEIL DIAMOND—Yesterday's Songs
* ARLAN DAY—| Surrender

* BERTIE HIGGINS—Key Largo

% QUEEN/DAVID BOWIE—Under Pressure
* RINGO STARR—Wrack My Brain

WERC-AM—Birmingham
(Chris Train—MD)

%% CHRIS CHRISTIAN—| Want You, | Need
You 149

% DIANA ROSS—Why Do Fools Falt In Love
22-17

% ARLAN DAY—i Surrender 27-24

% RONNIE MILSAP—i Wouldn't Have Missed It

For The World 25-20

* OAK RIDGE BOYS—~Fancy Free 26-22

®e JUICE NEWTON-The Sweetest Thing

oo NEIL OIAMOND-Yesterday's Songs

WSGN-AM—Birmingham
(Walt Brian—MD)
% KENNY ROGERS—Share Your Love With
Me 3.1
%% MIKE POST—The Theme From Hill Street
Blues 13-9
% ATLANTA RHYTHM SECTION-Alien 19-16
% DIESEL—Sausalito Summer Night 21-17
* JUICE NEWTON—The Sweetest Thing 29-23
e STEVE MILLER BAND—Heart Like A Wheel
®e PAUL DAVIS—Cool Night
® EARTH, WIND & FIRE—Let's Groove
® RINGO STARR-Wrack My Brain

WCKX-FM—Clearwater
(Ron Parker—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
11

% # ROLLING STONES—Start Me Up

* THE GO-GO'S—Our Lips Are Sealed

% CARL CARLTON—She's A Bad Mama Jama 5-3

* FOREIGNER—Waiting For A Girl Like You 23-
12 '

oo QUARTERFLASH—Harden My Heart

oe ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

® STEVIE NICKS—Leather And Lace

© KOOL & THE GANG—Take My Heart

® JUICE NEWTON—The Sweetest Thing

L ]

L ]

QUEEN/DAVID BOWIE—Under Pressure
RINGO STARR—Wrack My Brain

WFLB-AM —Fayetteville
(Larry Canon—MD)
%% OLIVIA NEWTON-JOHN—Physical 22-18
*% DIANA ROSS—Why Do Fools Fall In Love
28.22

% CHRIS CHRISTIAN—| Want You, | Need You
18-14

% STEVIE NICKS—Leather And Lace 32-26

* JUICE NENTON—The Sweetest Thing 29-24

oo NEIL DIAMOND—Yesterday's Songs

oo BEE GESS—Living Eyes

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

® JERMAINE JACKSON—I'm Just Too Shy

® PAUL DAVIS—Cool Night

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)

*% COMMODORES—Oh No 16-10

%% OLIVIA NEWTON-JOHN—Physical 27-18

* FOREIGNER—Waiting For A Girl Like You 14-
12

* DIANA ROSS—Why Do Fools Fall In Love 21-
16

oe STEVE MILLER BAND—Heart Like A Wheel

oo NEIL DIAMOND—Yesterday's Songs

® STEVIE NICKS—Leather And Lace

® PAUL DAVIS—Cool Night

WAAY-AM —Huntsville
(Jim Kendricks—MD)

*% OLIVIA NEWTON-JOHN—Physical 18-8
*% FOREIGNER—Waiting For A Girl Like You
84

* DIESEL-Sausalito Summer Night 17-10

* BARRY MANILOW—The Old Songs 20-14

% BOB SEGER—Tryin' To Live My Life Without

You 11-6

oo STEVE MILLER BAND—Heart Like A Whee!
oo NEIL DIAMOND-Yesterday's Songs

Ploylist Prime Movers #
Ploylist Top Add Ons @

® MICHAEL LLOYD-| Go To Pieces
® RINGO STARR-Wrack My Brain
® LULU-If | Were You

® PAUL DAVIS—Cool Night

WIVY-FM (Y-103) - Jacksonville
(Dave Scott—MD)

% AIR SUPPLY—Here | Am 5-2
%% DARYL HALL/JOHN OATES—Private Eyes
21
* POLICE—Every Little Thing She Does Is
Magic 13-9

% OLIVIA NENTON-JOHN—Physical 23-16

* FOREIGNER—-Waiting For A Girl Like You 8-4
oo KOOL & THE GANG—Take My Heart 32

®e NEIL DIAMOND-Yesterday's Songs 31

WNOX-AM —Knoxville
(Bill Eans—MD)

*% AR SUPPLY-Here | Am 9-2
%% FOREIGNER—Waiting For A Girl Like You
103

% OLIVIA NENTON-JOHN—Physical 26-17

* DARYL HALL/JOHN OATES—Private Eyes
17-10

* BOB SEGER—Tryin' To Live My Life Without
You 12-6

®e POLICE—Every Little Thing She Does Is
Magic

oo ELECTRIC LIGHT ORCHESTRA— Twilight

® JOHNNY LEE—Bet Your Heart On Me

KLPQ-FM—Little Rock
(Michael York—MD)

%% POLICE—Every Little Thing She Does Is
Magic 13-7

% AR SUPPLY—Here | Am 15-10

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 7-6

% DIESEL—Sausalito Summer Night 17-16

* FOREIGNER-Waiting For A Girl Like You 16-
11

oo ELECTRIC LIGHT ORCHESTRA—Twilight

®e STEVE MILLER BAND—Heart Like A Wheel

® JIM STEINMAN—Dance In My Pants

® BEE GEES—Living Eyes

WINZ-FM—Miami
(Johnny Dolan—MD)

* % POLICE—Every Little Thing She Does s
Magic 11-8

% FOREIGNER-Waiting For A Girl Like You
2113

% RICK SPRINGFIELD—1've Done Everything

For You 12-9
% OLIVIA NEWTON-JOHN—Physical 8-5
* QUEEN/DAVID BOWIE—Under Pressure

WHHY-FM (V-102)-Montgomery
(Phil Horton—MD)
%% DARYL HALL/JOHN OATES—Private Eyes
41
* % DIANA ROSS—Why Do Fools Fall In Love
2417
* MARTY BALIN-Atlanta Lady 15-12
* PAT BENATAR—Promises In The Dark 30-24
* ROD STEWART—Young Turks 20-16
®e GEORGE BENSON—Turn Your Love around
®e STEVE MILLER BAND—Heart Like A Whee!
® CHRIS CHRISTIAN—| Want You, | Need You
® PASSENGER—Passenger
® DIANA ROSS/LIONEL RICHIE—Dreaming Of
You
® QUARTERFLASH—Harden My Heart

WMAK-AM — Nashville
(Scotter Davis—MD)

%% OLIVIA NEWTON-JOHN—Physical 12-6
%% CARL CARLTON—She's A Bad Mama Jama
138

* AR SUPPLY—Here | Am 4.2

* DIANA ROSS—Why Do Fools Fall In Love 23-
17

* ROD STEWART—Young Turks 15-11

®e JOHNNY LEE—Bet Your Heart On Me

®e NEIL DIAMONO-Yesterday's Songs

® SNEAKER—More Than Just The Two Of Us

o LULU-If | Were You

WWKX—Nashville
(Michael St. John—PD)

*% OLIVIA NEWTON-JOHN—Physical 24-15

%% ROD STEWART—Young Turks 27-20

* POLICE—Every Little Thing She Does Is
Magic 22-14

* COMMODORES-0h No 16-9

* BARRY MANILOW—The Old Songs 26-19

© LUTHER VANDROSS—Never Too Much

® KOOL & THE GANG—Take My Heart

® J. GEILS BAND—Centerfold

® STEVE MILLER BAND—Heart Like A Wheel

WBJW-FM—Orlando
{Terry Long—MD)
%% COMMODORES—0h No 10-7

%% OLIVIA NEWTON-JOHN—Physical 16-10
* JOURNEY-Don't Stop Betievin'

(Continued on page 30)
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w3 UNIVERSAL ONE STOP

ONLY!

919 No. Broad Street, Philadelphia, Pa. 19123
_Call toll free: In Penna. 1-800-822-3919
Outside Penna. 1-800-523-0834

W e N

GREAT FILLS—LOWEST PRICES—B ST SERVICE
SPECIAL!

Now offering a great MCA
Record & Tape Deal—LP’s—
Cassettes—8 Tr. Tapes at one low price.

Ressmgton Colling FBand

THIS IS THE WAY

MCA-5243 Featuring the hitsingle, "I WAS

COUNTRY WHEN COUNTRY WASN'T COOL"

525
DONNIEIRIS KING COOL

o L'..,!'

MCA-5237

MCA-5254

CRUSADERS
STANDING TALL

Featuring the single “I'M SO GLAD t'M
STANDING HERE TODAY" with gues!

~rtist, Joe Cocker.

525

Olivia Physical

MCA-5229 Featuring the
single "PHYSICAL!

Nils Lofgren
Night Fades Away

525

BSR-5251

525

MCA-5247 Features the single "PULL

FANCY DANCER/PULL."

525

37000
37001
37002
37003
37004
37005
37006
37007
37008
37009
37010
37011
37012
37013
37014
37015
37016
37021
37022
37023
37024
37025
37026
37027
37030
37031
37032
37036
37040
37041
37042
37043
37044
37045
37046
37049
37051
37052
37053
37054
37055
37056
37057

37058
37059
37060

$

PLATINUM PLUS

Live at Leeds; The Who

Meaty, Beaty, Big & Bouncy; The Who

The Who By Numbers; The Who

Who Are You; The Who

Jerry Jeff Walker; Jerry Jeff Walker

Viva Terlingua; Jerry Jeff Walker

Ridin’ High; Jerry Jeff Walker

Wind On The Water; Crosby/Nash

Best of Crosby/Nash; Crosby/Nash

Head Over Heals; Poco

Rose of Cimarron; Poco

Indian Summer; Poco

Fresh Feathers; John Klemmer

Barefoot Ballet; John Klemmer

Lifestyle; John Klemmer

Arabesque; John Klemmer

Cry; John Klemmer

Careless; Stephen Bishop

Bish; Stephen Bishop

Havana Daydreamin'; Jimmy Buffett

Son of a Son of a Sailor; Jimmy Buffett
Living and Dying in % Time; Jimmy Buffett

A White Sport Coat and a Pink Crustacean; Jimmy Buffett
A-1-4; Jimmy Buffett

Ride a Rock Horse; Roger Daltrey

One of the Boys; Roger Daltrey

Daltrey; Roger Daltrey

Rufus (Featuring Chaka Khan); Rufus

Can’t Buy a Thrill; Steely Dan

Countdown to Ecstasy; Steely Dan

Pretzel Logic; Steely Dan

Katy Lied; Steely Dan

Royal Scam; Steely Dan

Steppenwolf; Steppenwolf

Steppenwolf the Second; Steppenwolf

16 Greatest Hits; Steppenwolf

You Can’t Argue With a Sick Mind; Joe Walsh
The Best of Joe Walsh; Joe Walsh

Barnstorm; Joe Walsh

The Smoker You Drink the Player You Get; Joe Walsh
So What; Joe Walsh

Velvet Gloves and Spit; Neil Diamond

Sweet Caroline-Brothers Loves Travelling SAL., Show; Neil
Diamond

Touching You, Touching Me; Neil Diamond
Rainbow; Neil Diamond

And The Singer Sings His Songs; Neil Diamond

39

EACH

LP or CASSETTE

Clearly Love; Olivia Newton-John

Come On Over; Olivia Newton-John

Don’t Stop Betieving; Otivia Newton-John

Honky Chateau; Elton John

Caribou; Efton John

Captain Fantastic and the Brown Dirt Cowboy; Elton John
Efton John; Efton John

Nuthin' Fancy; Lynyrd Skynyrd

Gimme Back; Lynyrd Skynyrd

Skynyrd's First And ... Last; Lynyrd Skynyrd

Free As The Wind; Crusaders

TNT; Tanya Tucker

Greatest Hits; Bing Crosby

I've Cried the Blues Right Out Of My Eyes; Crystal Gayle
| Remember Patsy Cline; Loretta Lynn

Georgia Keeps Pulling On My Ring; Conway Twitty
Annie Get Your Gun; Original Cast

Carousel; Original Cast

Guys and Dolls; Original Cast

The King and I; Original Cast

Oklahoma; Original Cast

Applause; Original Cast

Naturally; ).). Cale

Really; ).). Cale

Lost In The Ozone; Commander Cody

Best of Donna Fargo; Donna Fargo

Tex-Mex; Freddy Fender

Before The Next Teardrop Falls; Freddy Fender
James Gang Rides Again; James Gang

Best of the James Gang; James Gang

Don’t Shoot Me I'm Just The Piano Player; Elton John
Brazilia; John Klemmer

You're Gonna Get It; Tom Petty

Legend; Poco

Best of

Phoebe Snow; Phoebe Snow

Joy To The World (Greatest Hits); Three Dog Night
Totally Hot; Olivia Newton-John
Cabaret-Soundtrack

Your Arms Too Short To Box With God-Soundtrack
Don Williams, Vol. Il; Don Williams

Harmony; Don Williams

Tom Petty & The Hearthreakers

16 Greatest Hits; Mama & Papas

Morning Dance; Spyro Gyra

Changes In Latitudes/Changes In Attitudes; Jimmy Buffett

Two records, four sides, 19 of their

best songs

www.americanradiohistorv.com

MCA2-12001

Minimum order; $100.00. FOB, Philadelphia
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Playlist Prime Movers
Playlist Top AddOns @

Billboard. Singles Radio Acti

Based on station playlists through Tuesday (10/27/81)

NOVEMBER 7, 1981, BILLBOARD

® Continued from page 28

* FOREIGNER—-Waiting For A Girl Like You 19-

14
* DIANA ROSS—Why Do Fools Fall In Love
oe QUARTERFLASH—-Harden My Heart
oo STEVE MILLER BAND-Heart Like A Wheel
® TRIUMPH-Magic Power
® ALLAN PARSON PROJECT—Snake Eyes
® KDOL & THE GANG—Take My Heart -
® NEIL DIAMOND-Yesterday's Songs

WSGF-FM —Savannah
(J.P. Hunter—MD)

*% AR SUPPLY—Here | Am 10-4

* % FOREIGNER—Waiting For A Girl Like You
199

* OLIVIA NEWTON-JOHN—Physical 21-16

* ROLLING STONES-Start Me Up 5-3

* MARTY BALIN-Atlanta Lady 18-14

®o NEIL DIAMOND-Yesterday's Songs

oo STEVE MILLER BAND—Heart Like A Wheel

® ELECTRIC LIGHT ORCHESTRA-Twilight

® PAUL DAVIS—Cool Night

WRBQ-FM—Tampa
(Pat McKay—MD)

% OLIVIA NEWTON-JOHN —Physical 10-7
* % FOREIGNER--Waiting For A Girl Like You
16-10
®e JUICE NEWTON--The Sweetest Thing 25
®e POLICE-Every Little Thing She Does Is
Magic 23
® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 29
® RINGO STARR—Wrack My Brain 31
® QUARTERFLASH—Harden My Heart 32

WSEZ-FM—Winston-Salem
(Bob Mahoney—MD)
% DAN FOGELBERG—Hard To Say 5-3
% DARYL HALL/JOHN OATES~ Private Eyes
31
* MARTY BALIN-Atlanta Lady 12-8
* QUINCY JONES FEATURING JAMES
INGRAM—)ust Once 6-4
* FOUR TOPS—When She Was My Girl 11-6
®e EARTH, WIND & FIRE—Let's Groove
®e ALABAMA—Love In The First Degree
® DON McLEAN—Castles In The Air
® STEVIE NICKS—Leather And Lace

WCSC-AM—Charleston
(Chris Bailey—MD)

oo STEVE MILLER BAND—Heart Like A Wheel
®e RINGO STARR—Wrack My Brain

® BERTIE HIGGINS—Key Largo

® NEIL DIAMOND--Yesterday's Songs

o QUEEN/DAVID BOWIE- Under Pressure

® BEE GEES—Living Eyes

® PAUL DAVIS—Cool Night

® EXILE-What Kind Of Love Is This

WSKZ-FM - Chattanooga
(David Carroll-MD)

*% AR SUPPLY--Here 1 Am 9.5

% OLIVIA NEWTON-JOHN-Physical 16-9

* POLICE—Every Little Thing She Does Is
Magic 14-10

* DIESEL-—Sausalito Summer Night 20-16

* FOREIGNER—Waiting For A Girl Like You 53

oo STEVIE NICKS—Leather And Lace

®e THE GO GO'S—Our Lips Are Sealed

W)DX-AM-Jackson
(Lee Adams—MD)

* % OLIVIA NEWTON-JOHN—Physical 14-8

* % QUINCY JONES FEATURING JAMES
INGRAM - just Once 2-1

* POLICE—Every Little Thing She Does Is
Magic 17-12

* LUTHER VANDROSS-Never Too Much 15.10

* ROD STEWART-Young Turks 32-23

oo BEE GEES--Living Eyes 33

®e STEVE MILLER BAND—Heart Like A Wheel
kL)

® DON McCLEAN—Castles In The Air 35

® STEVIE NICKS—Leather And Lace 36

WOKI-AM - Knoxville
(Gary Adkins—MD)

® PAUL DAVIS--Cool Night
® BEE GEES~Living Eyes

WONN-AM —Lakeland
(George McGovern—MD)

No List
KLAZ-FM—Little Rock
(Rhonda Kurtis—MD)
®e DON McLEAN—Castles In The Air
oe NEIL DIAMOND-Yesterday's Songs

WKXY-AM—Sarasota
(Tony Williams—MD)

® RINGO STARR—Wrack My Brain
® PAUL DAVIS—-Cool Night

WSGA-AM —Savannah
(Ron Fredericks—MD)

*% COMMODORES—0hNo9-5

* % OLIVIA NENTON-JOHN-Physical 13-8

* AIR SUPPLY-Here |Am 12.9

* BARRY MANILOW~The Old Songs 2217

* FOREIGNER--Waiting For A Girl Like You 19-
12

®e NEIL DIRMOND-Yesterday's Songs 32

®¢ ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 33

* % JOURNEY-Don't Stop Believin’ 20-14
* % FOREIGNER-Waiting For A Girl Like You
15.7

* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 11-8

* COMMODORES—0h No 16-12

* ROD STEWART-—-Young Turks

oo LINDSEY BUCKINGHAM—Trouble

oo ELECTRIC LIGHT ORCHESTRA-Twilight

® ). GEILS BAND—Centerfold

® LOVER BOY—Working For The Weekend

* % BARRY MANILOW—The Old Songs 20-17

* % ROD STEWART-Young Turks 24-20

* POLICE—Every Little Thing She Does Is
Magic 86

* OLIVIA NENTON-JOHN—Physical 5-2

* FOREIGNER—Waiting For A Girl Like You 11-

8
o STEVIE NICKS—Leather And Lace
oo NEIL DIAMOND-Yesterday's Songs
® QUARTERFLASH-Harden My Heart
® SURVIVOR—Poor Man’s Son

© LINOSEY BUCKINGHAM =Trouble 34
® RINGO STARR—Wrack My Brain 35

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

Rules For Entering 1981 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

Awards will be presented according to market size in three categories: markets numbered one to 30, 31 to 100, and below
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

1. Category: Radio Station Of The

Year

The Year

11. Category: Program Director Of

a. AOR: b. Top 40/Adult Con-

Year

III. Category: Personality Of The

IV. Category: Special Programming

a. Station produced: b. Syndica-

Person; e. Independent Promo-
tion Person

Requirements: Nomination by of-

a. AOR: b. Top 40/Adult Con-
temporary: ¢. Country: d. Black:
¢. Miscellaneous.

Requirements: A written presen-
tation which mustinclude a descrip-
tion of the station’s programming
and summaries of its community in-
volvement. promotional and adver-
lising activities. A tape presentation
and other related materials also may
be submitted butare not mandatory.

temporary. ¢. Country: d. Black;
¢. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming. a summary of station
activities and composite tape of the
station’s sound of no more than 30
minutes in length.

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country; d. Black;
¢. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
I and Sept. 30. 1981. The aircheck
must be on cassette or reel to reel at
72 i.p.s. with music telescoped. rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form, here included.

tor or network produced

Requirements: A relescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry

a. Chief Executive in Charge of

Promotion: b. National Promo-
ton Person: ¢. Regional Promo-
tion Person: d. Local Promotion

ficial nominating ballot.

VI. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year
Requirements: Same as for U.S.
and Canadian air personalities,
Submit all entries to: Doug Hall,
Radio Programming Editor. Bill-
board. 1515 Broadway. New York.
N.Y. 10036.

L DEADLINE ALL ENTRIES—Dec. 1, 1981 |

ENTRY FORM
AIR PERSONALITY COMPETITION

Please affix this label to your air personality’s air check.

RECORD PROMOTION PERSON
NOMINATING BALLOT
Annual competition for the International
Radio Programming Forum Awards

PLEASE PRINT:

1, of nominate o
the following record promotion persons for the annual competition in Air Personality Station City Format
::he f(;”ow'gi c'e\llt:gorles: Does air personality select music? Yes_ No___
HIEF EXECUT . . S
IN CHARGE OF PROMOTION Personality has been with station snnceal yT

Name of Person

JUDGES:
Company City ) ] ]
Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
NATIONAL - Use ONLY one column. Leave rest blank for future judging.
Name of Person Company City
REGIONAL REGIONAL RATING FINAL RATING
Name of Person Voice
: Timing
SRty 5 Music selection
LOCAL 3 :
Name of Person alesmanship
Personality defimtion
Company City Interest stimulation
INDEPENDENT Compatability with format
Name of Person Ability to relate to audience
= Presentation
Company City Content
Please send to: Attn: Nominations lcmag;na:.on
Doug Hall f€a! ""':’
Billboard Originality
1515 Broadway
TOTAL
New York, N.Y. 10036 TOTAL

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Billboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN DEC. 1, 1981

www.americanradiohistorv.com
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Radio Programming

VANGELIS
“Chariots Of Fire”—162

In the early 1960’s keyboardist/
composer Vangelis brought pop mu-
sic to his Greece homeland with the
group Formynx and, after achieving
success there. moved to Paris and
formed the band Aphrodite’s Child.
When that group broke up, he began
working with French film director

Frederic Rossif, for whom he com-

posed a television soundtrack “Apo-
calypse des Animaux.” Vangelis
moved to London in 1977, con-
structed his own sound laboratory
and began recording the strictly con-
trolled music that has become his
trademark. His albums “Heaven
And Hell.” “Albed00.39,” and “Spi-
ral” were followed by Vangelis sign-
ing to Polydor.

Once asked to replace Rick Wake-
man in Yes, Vangelis joined forces
with former Yes singer/songwriter
Jon Anderson in 1980. The collabo-
ration resulted in two albums,
“Short Stories” and “The Friends Of
Mr. Cairo.”

“Chariots Of Fire” is the sound-
track from a film made in the UK.
and a highlight of the Cannes Film
Festival. IU’s the true life story of two
personally obsessed runners prepar-
ing for the 1924 Paris Olympics.

Vangelis is managed by Yanus
Zographon, Pure Ring Ltd., Nemo
Studios, Hampden Gurney Street,
London, England.

‘Sheila Rene’
Is syndicated

LOS ANGELES—A new radio
syndication program, “Sheila Rene
Backstage,” is being made available
by the Broadcast Arts Group based
in San Francisco.

The one-hour interview show.
starring popular Bay Area inter-
viewer Sheila Rene. takes listeners
backstage and probes the lives of
recording artists. For the last four
years, Rene has been at KSJO-FM
San Jose where she has conducted
more than 400 interviews.

Among the stations in the Broad-
cast Arts Group network are KSJO-
FM, KFLG-FM Flagstaff, Ariz..
KJCK-FM Junction City, Kan. and
KXOR-FM Thibodaux. La.

The show begins shipping this
month and will include interviews
and music.

The Broadcast Arts Group was
formed by Billy Vega. former air
personality at KSJO; Jeff Siegel.
KSJO account executive. and Marc
White, a Bay Area businessman.

For The Record

NASHVILLE—Sonny James’s
name was inadvertently omitted
from a photo caption detailing
Brenda Lee chatting with Lee Shan-
non, WQIK-FM Jacksonville, dur-
ing a live broadcast from Opryland
Hotel (Billboard, Oct. 31).

New On The Charts_ |

ARLAN DAY
“I Surrender”-71

Born in Manchester, England, his
adept piano playing led Arlan Day
to one of the top classical music con-
servatories in the U.K. where he
used to sneak into the basement
practice rooms to play jazz and mod-
ern music when no one was around.
After leaving college, he got a piano
playing job at a small club, and it
was there that the band’s drummer
asked Day to go along for a “major”
booking in Africa. The major book-
ing in Dakar, West Africa turned out
to be a job entertaining waiting cus-
tomers at a brothel.

After a short stint there, Day re-
turned to England and played the
U.K. club circuit until a job on a lux-
ury liner brought him to the U.S.
Once in Los Angeles, he spent a year
knocking on doors and auditioning
for record companies and was fi-
nally signed by ABC Records. Day
teamed with Pasha Music’s Spencer
Proffer and Larry Brown to produce
kis first U.S. album, however, ABC
was sold during the album’s pre-
production and Day was no longer a
priority. Given the relationship that
had developed between the produc-
ers and Day, Proffer worked it out so
that he would become a part of the
Hollywooc-based production com-
pany. The recording studio and cre-
ative environment gave Day a base
to work from and the result is his
first single, “1 Surrender,” for the
newly formed Pasha/CBS label. The
team is currently well under way to
completing Day’s first album.

Spencer Proffer is also managing
Day’s career and can be reached at
The Pasha Music Organization,
5615 Melrose Avenue, Hollywood,
Calif. 90038 (213) 466-3507.

Atlantic’s Kix
In WRQX-FM
D.C. Fundraiser

WASHINGTON, D.C.—Kix.rock
band which just debuted on Atlan-
tic, was the keystone of a WRQX-
FM (Q-107) promotion Oct. 4,
which raised $40.000 for the Arth-
ritis Foundation.

The band played at a free concert
in a Washington park after 1.000
participants walked or rolled
(wagons, roller skates, wheel chairs)
about 12 miles to raise the funds.

Station promotion director Rick
Fowler called Atlantic national sin-
gles promotion director Sam Kaiser
to enlist the help of the band after
Fowler noticed the band’s single
“The Itch™ had become a strong fa-
vorite on the station.

Kix bass player Donnie Purnell
says the band’s participation was a
natural since it comes from the
nearby Baltimore area. In the one-
hour show. the band played “every-
thing from the album and two new
songs.” Purnell recalls. “It was a
good chance for us to get exposure in
Washington. There are hardly any
rock clubs there, and the ones there
are book the big acts,” Purnell adds.

Mike Harrison

Where Have All The Radios Gone?

LOS ANGELES—As the tech-
nology of electric media undergoes
accelerated change these days, the
radio industry braces itself for the
seemingly imminent sociological af-
tershocks that loom on the horizon.
Aftershocks that threaten to alter the
delicate balance of elements that
compose the traditional and institu-
tional definition of radio as both a
medium of art/
communication
and a marketplace
of economic ex-
change.

This conversa-
tion excerpted from
a recent radio con-
vention program-
ming session illustrates current radio
thinking . . .

MODERATOR (to panelist): Do
you think the emergence of new
media and technologies—particu-
larly video and cablecasting—pose a
serious competitive threat to com-
mercial radio?

PANELIST: Absolutely! And at
our station, we're doing everything
we can to anticipate these, although
our exact programming course of ac-
tion is still basically unclear. But not
to do something can spell the end of
commercial radio as we know it.

MODERATOR: Well, that's cer-
tainly something that all radio
people have to think about!

OBSERVER (in audience): But it
all depends upon what your defini-
tion of the term “radio people” is.
The threat of outside media destroy-
ing radio shouldn’t really bother you
programmers that much. 1s much
more the station owners’ problem
than yours. All you'll be doing is tak-
ing your talent and abilities to the
new media and programming them.

MODERATOR: But if you re-
move radio programming from the
radio, would it still be radio pro-
gramming? After all. we're radio
programmers.

OBSERVER: Good question.
And, conversely, if you take radio
programming away from the radio
would the radio still be the radio?
Think of all those poor radio station
owners.

PANELIST: Here’s an even better
question. If you change the actual
physical structure of the radio itself.
in terms of its mechanics and con-
nection to other media. would it still
be radio?

These are just some of many im-
portant questions of form and con-
tent facing radio today. With change
coming quicker than industry habit
can keep pace, semantics can stifle
even the most astute media prac-
titioners' efforts to maintain a realis-
tic perspective on the media. the
business, and their roles within each.

My first major encounter with this
syndrome occurred during college
when I signed up to take an under-
graduate course entitled “Television
1.” It was taught by a rather opin-
ionated professor who obviously
had his own ideas as to what the
common teFm “television” meant on
an academic level.

He began the first class with the
statement that most of the actual
programming content of television is
film (or *on” film) and that in the
future even more of television would
consist of film—thus, in order to
teach television properly, directing
his lectures to the true nature of the
medium. he would, in fact, teach us
primarily about film. “Television 1”
turned out to be a film class much to
the surprise and disappointment of
the students who had expected
something more along the lines of

www.americanradiohistorv.com

working with “video cameras” in a
“studio” creating “television shows.”
Although the professor’s view of
“television” was progressive and the
students’ was traditional—both
turned out to be equally tunnel-vi-
sioned and short-sighted. The full
picture of television encompasses
both views plus infinitely more.

And the same is true for radio.
The medium is a fragile combina-
tion of extremely diverse elements.
An endless maze of form and con-
tent—all framed by a commonly per-
ceived box with speaker(s) able to
pick up airborne audio signals on
very specific bands and frequencies.

To the music community, radio is
a billboard to expose the sound of
music. To the syndicators, it is a
theatre to exhibit their audio movies.
To the program directors, itis a non-
stop show unto itself called the radio
station which they overview and or-
chestrate. To the announcers/hosts/
disk jockeys/air personalities/news-
people, it is a podium. To the sales-
men, it is a product. To the general
managers, it is a factory. To the own-
ers, it 1s a license.

But to the listeners—or better yet,
to the “public,” it is a nationally
standardized appliance that pro-
vides access to a nationally institu-
tionalized, virtually unseen uni-
verse. ... distinct in its socio-
economic role and separate from all
other media. Or is it?

One of the key features thus far, of
both radio and television, which af-
forded them the luxury of being able
to evolve in their own unique ways
(in economic co-existence), has been
their physical separateness.

But, we are entering the age of
overlapping media technology.
What used to be an appliance
known as a radio is now just a
“dial”—merely one of a_number of
other components which make up a
“unit.”

Put a screen with an image on ra-
dio and it becomes a television. Put
print on that screen and it becomes a
newspaper. Increase the size of the
screen and it becomes a movie
theatre. Carry it around with you
and it becomes the third standard
radio broadcast band. Put a com-
puter on it and it becomes a home
brain center. Make it two-way and
attach it to a cable and it becomes
the socio-technological basis for a
new age. ... everything from an in-
tercom to a walky-talky to a shop-
ping center to a voting booth.

You see a lot of people walking
around listening to personal “Walk-
man”-type cassette players enjoying
their own pre-programmed playlists.
I would imagine that the laughable
ruling making it “illegal” to tape off
home television should apply to ra-
dio too. After all, they are exactly the
same process, in principle.

But back to the basic questions
brought up in the aforementioned
convention session. Yes. If you take
the contents of one medium and
present it in the form of another,
changes are bound to take place.
The new media growing around ra-
dio and joining with it will most
likely herald the dawn of new
venues, scenes, artists, practitioners
and marketplaces—while eliminat-
ing others.

It all comes down to hardware,
software and programming. They
will remain. They may change. but
they will remain. Everything else,
however. is up for grabs.

As far as “radio” is concerned,
one can only wonder what will hap-
pen to it now that radios are evolv-
ing into something else.

Mike Harrison is available for com-
ment and questions at the Goodphone
Communications Center, 4869 To-
panga Canyon Bivd., Woodland Hills,
Calif. 91364 (213) 888-5730.

tGoodphone Commentaries |
Radio Needs Dreamers

By MICHAEL R. LEE, Ph.D.

DENVER—Drama, comedy, ro-
mance, intrigue, adventure. If they
seem conspicuous as terms used to
describe television programs and
movies, they are equally unfamiliar
when used in any association with
the word “radio.”

Unlike certain foreign autocrats
and national evangelists. I perceive
no evil inherent in “decadent popu-
lar music.” On the contrary. one of
the few emotions that radio seems
willing to convey is decadence. And
decadence is certainly superior to
numbness.

But where is it written in stone
that radio is an inappropriate me-
dium for drama. comedy. etc? Pre-
television radio cannot be dismissed
as insignificant when one considers
the short history of the medium. Nor
is that to suggest dredging up radio
classics of the thirties and expecting
success in the eighties.

Instead. it points out the potential,
not the limitations, of radio. For to-
day, we are living in the ultra-reality
of budgets. bureaucracy and recent
tradition. Consultants and execu-
tives in radioland do not frivolously
while away the hours imagining ra-
dio’s potential. Finding success in
grossly inaccurate ratings books has
drastically cut their available ima-
gining time.

Unfortunately. tacticians are bet-
ter suited for wars than dreaming. It
is an unbalanced environment that
favors the former and excludes the
latter. At this point, radio lacks
dreamers with influence. Butif radio
is to survive the media deluge. the
tacticians should find the dreamers
and give them some influence.
There just might be a different “mir-
acle” lurking in the laboratory.

That miracle may be the new ad-
vent of foreground radio—of careful
planning merged with spontaneity
and go-for-it attitude. Drama, com-
edy. romance, intrigue and adven-
ture come to radio. The medium em-
braces its potential and denies its
limitations. Those who work in radio
may realize what the audience has
known all along: Radio is fantasy.
And fantasy should come in lots of
sizes, shapes and colors, of which
decadence is but one.

When all is said and done. no for-
mat or executive or tactician will be
supremely integral to radio’s history.
No network or station or show will
shine above all others. History will
instead be written on the basis of
dreamers—what they are capable of
and what they are allowed to do.

(Michael R. Lee Ph.D., is presi-
dent of Brown Bag Productions,
Denver.)

31

advosd1ia '1861 'L HIGWIAON


www.americanradiohistory.com

Survey For Week Ending 11/7/81

e’ Rock Albums & Top Tracks

€ Copyright 1981, Billboard Publications. inc. No part of this publication may be reproduced, stored:in a retrieval system, or transmitted. in any form
or by any means, electronic. mechanical. photocopying. recording. or otherwlse. without the prior written permission of the publisher

Rock Albums Top Tracks
nis |45k ("0 ARTISTTitle, Label atis | wast (80| ARTISTTitle, Label
1 1] 10 THE ROLLING STONES—Tattoo You, Rolling Stones Records 1 1] 12 ROLLING STONES—Start Me Up, Rolling Stones Records
2| 2|17 FOREIGNER—4, Atlantic 21 2| 9 BOB SEGER—Tryin’ To Live My Life Without You, Capitol
3] 3|15 JOURNEY—Escape, Columbia 3| 416 FOREIGNER—Juke Box Hero, Atlantic
4| 4| 7 gggmslfﬁm AND THE SILVER BULLET BAND—Nine Tonight, 4| 3| 7 THE ROLLING STONES—Hangfire, Rolling Stone Records
5| 6|17 | PAT BENATAR—Precious Time, Chrysalis O 9 By WBULLS e, AfsE
6 7 7 GENESIS—No Reply At All, Atlantic
Jup DI AR CIESS =GRl Betie, (o [eeas 7| 6|15 | STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart
7 7|10 THE KINKS—Give The People What They WanT, Arista Around. Modern Records
g8 | 10 8 DAN FOGELBERG—Innocent Age Full Moon/Epic 8 8| 13 JOURNEY—Don't Stop Believing, Columbia
oy O I L2300 METAL—Sou’ndtrack, Full Moon/Asylum 9 (10| 14 STEVIE NICKS—Edge Of Seventeen, Modern Records
10| 9|28 BILLY SQUIER—Don’t Say No, Capitol ‘
1 | 12| 15| 2z TOP—EI Loco, Warner Bros. 10| 9417 | FOREIGNER—Urgent, Atiantic
12 13 | 11 |  ULITTLE RIVER BAND—Exposure, Capitol LU o S U LI AL S0 TSR 1 e
13 | 11 | 11 |  RED RIDER—As Far As Siam, Capitol I U} U L L LRSI Vi, e |
14 | 2a 9 TRIUMPH—Allied Forces, RCA 13 | 1 6 BILLY JOEL—Say Goodbye To Hollywqod, Columbia
15 | 17 | 6| ATLANTA RHYTHM SECTION—Quinelia, Columbia L U U LA 3, AUCL=AS el e, Gl
16 [ 19 | 11 | SHOOTING STAR—Hang On For Your Life, Virgin/Epic 151121 23 | THE MODDY BLUES—The Voice, Threshold
17 28 4 GENESIS—Abacab. Atlantic 16 20 10 LITTLE RIVER BAND—The Night Owls, Capitol
18 | 14 | 12 |  PRETENDERS—Pretenders I, Sire 171 22| 15 | FOREIGNER—Night Life, Atlantic
19 16 | 13 ELECTRIC LIGHT ORCHESTRA—Time, Jet 18 | 16 | 12 THE PRETENDERS—The Adultress. Sire
o 20|15 & BILLY JOEL—Songs In The Attic, Columbia 19 [ 15 | 15 DON FELDER—Heavy Metal, Full Moon/Asylum
|21 |29 6 THE GO-GO’S—Beauty And the Beat, IRS 20 |18 ' 6 TRIUMPH—Magic Power, RCA
@ 22 31 9 CHILLIWACK—Wanna Be A Star, Millennium 21 [ 21| 10 DAN FOGELBERG—Hard To Say, Full Moon/Epic
;.; 23 | 18 | 20 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 22 | 35 7 THE POLICE—Every Little Thing She Does is Magic, A&M
- 24|23 | 23 THE MOODY BLUES—Long Distance Voyager, Threshold 23 | 31 9 RED RIDER—Lunitic Fringe, Capitol
I 25 | 33 5 JOHN ENTWISTLE—Too Late, The Hero, Atco 24 | 24 | 13 THE GO-GO’S—Our Lips Are Sealed, IRS
|26 22| 8 NILS LOFGREN—Night Fades Away, Backstreet/MCA 25 |19 | 7 CHRISTOPHER CROSS—Arthur’s Theme, Warner Brothers
« 27 |20 | 7 HALL & DATES—Private Eyes, RCA A 26 | 25 | 15 JOURNEY—Who's Crying Now, Columbia
E gg ;: ;: 'T’g: "‘,:;’T“'(A:GTELE'S&T‘:‘;TF;:E‘ZSK?RZf~HCa'(;% Polydor 27 | 23| 19 BLUE OYSTER CULT—Burning For You, Columbia
W P by —Hard Fromises, 28 |39 4 GENESIS—Abacab, Atlantic
Q| 30 |26 | 30 | JEFFERSON STARSHIP—Modern Times, RCA/Grunt 29 | 38| 7|  CHILLIWACK—My Girl, Millennium
31 134113 GARY 0'—Gary 0’, Capitol 30 | 28 | 14 BILLY SQUIER—Lonely Is The Night, Capitol
32 |44 | 2| LINDSEY BUCKINGHAM—Law And Order, Electra 31 126 28 | BILLY SQUIER—In The Dark, Capitol
33 | 46 3 THE POLICE—Ghost In The Machine, A&M 32 (29| 13 ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
34 |30 |15 THE MICHAEL STANLEY BAND—Northcoast, EMI/America 33 |30 15 JOURNEY—Stone In Love, Columbia
35 | 21 8 DONNY IRIS—King Kool, MCA 34 | 27 | 14 ZZ TOP—Tubesnake Boogie, Warner Bros.
36 |27 | 13 THE ALLMAN BROTHERS—Brothers of the Road, Arista 3 | 47| 8 DONNY IRIS—Sweet Marilee, MCA
37 m RICK SPRINGFIELD—Working Class Dog, RCA 36 | 32| 16 PAT BENATAR—Promises in The Dark, Chrysalis
38 m THE WHO—Hooligans, MCA 37 | 40 4 HALL & OATES—Private Eyes, RCA
39 | 50 | 19 DIESEL—Watts In A Tank, Regency 38 |37 10 ATLANTA RHYTHM SECTION—Homesick, Columbia
40 m SURVIVORS—Premonition, Scotti Bros./CBS 39 | 34| 12 MOODY BLUES—Meanwhile, Threshold
41 | 35 | 12 THE DIRT BAND—Jealousy, Liberty 40 | 36 | 15 THE MICHAEL STANLEY BAND—Heartland, EM!/America
42 | 36 | 7 KIX—Kix, Atfantic 41 |33 17 PAT BENATAR—Just Like Me, Chrysalis
43 |38 | 9 NOVO COMBO—Novo Combo, Polydor 42 | 55| 2 QUARTERFLASH—Harden My Heart, Geffen
44 | 49 2 GREG LAKE—Greg Lake, Chrysalis 43 | 41| 17 DIESEL—Sausalito Summer Night, Regency
45 137 | 4|  STEVE HACKETT—Cured, Epic , 44 | 44| 4| NOVO COMBO—Up Periscope, Polydor
46 | 39 | 4|  SCHON & HAMMER—Untold Passion, Columbia 45 | 42 | 13 | THE ALLMAN BROTHERS—Straight From the Heart, Arista
47 | 40 | 12 RICKIE LEE JONES—Pirates, Warner'Bros. 46 | 45 | 21 SQUEEZE—Tempted, A&M
48 | 48 | 3|  MICHAEL SCHENKER—MSG, Chrysalis 47 | 43| 26 | TOM PETTY & THE HEARTBREAKERS—A Woman In Love
49 | 41 | 12 IAN HUNTER—Short Back 'N’ Sides, Chrysalis Backstreet/MCA
50 |42 | 19 ICEHOUSE—Icehouse, Chrysalis 48 | 60 | 2 ROD STEWART—Young Turks, Warner Brothers
49 m QUEEN & DAVID BOWIE—Under Pressure, Flectra
Top Adds 50 | 53 ] 3 LINDSEY BUCKINGHAM—Trouble, Electra
i 51 | Il QUARTER FLASH—Harden My Heart, Geffen
52 | 48 | 16 PABLO CRUISE—Cool Love, A&M
1 J. GEILS BAND—Freeze Frame, EMI-America 53 | 50 | 21 POINT BLANK—Nicole, MCA
2 LOVERBOY—Loverboy, Columbia 54 m ROSSINGTON COLLINS—Get it Straight, MCA
3 STEVE MILLER BA_ND—CirCle Or Love, Capitol 55 | 51 | 26 BILLY SQUIER—The Stroke, Capitol
g E#f.f;‘ae{flj‘g’;}"'gﬁl‘ﬁﬂ‘m Y — 56 | 46| 12 | TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
6 | AL STEWART—Live, Arista ERELEHER; Wb
7 RUSH—Exit Stage Left, Mercury 57 [ 58 | 3 TRIUMPH—Allied Forces, RCA
8 ELVIS COSTELLD—AImost Blue, Columbia 58 | 52 8 DAN FOGELBERG—Lost In The Sun, Full Moon/Epic
9 SNEAKER—Sneaker, Handshake 50 [ 56| 9 IAN HUNTER—! Need Your Love, Chrysalis
10 GREG LAKE—Greg Lake, Chrysalis 60 | 59 | 17 GARY WRIGHT—I| Really Want To Know You, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Starfleet Blair Producing Shows

NEW YORK-—Starfleet Blair,
which pioneered live networking of
AOR concerts, is restructuring its ac-
tivities to producing shows for oth-
ers.

In connection with this Starfleet
has been moved from being part of
Blair Radio to under the wing of the
newly formed Blair Video Enter-
prises headed by Dick Coveny. Star-
fleet president Dan Follis, who
made his headquarters in Chicago,
has left Blair to start a mutual fund.

Chief engincer Steve Colby and
station clearance people have also
left Starfleet along with vice presi-
dent Jim Slattery. Vice president
and executive producer Sam Kop-
per continues as the top executive at
the unit under Coveny.

Kopper says Starfleet will concen-
trate on its successful AOR concert
series, development of similar pro-
gramming for other formats and de-
velopment of other types of pro-
gramming.

*  *x

CBS announces what it is billing
as “the first live phone-in music spe-
cials on network radio” to debut in
May on its new RadioRadio net-
work. RadioRadio general manager
Bob Kipperman says the new spe-
cials will be 90 minutes long and be
supervised by programming director
Leslie Corn.

Corn says that RadioRadio has
signed a contract with the Creative
Factor to produce the specials,
mostly on the West Coast. She said
that each special will be divided into
three parts, the first offering songs
and a profile of the star or group. the
midsection consisting of a live inter-
view with the artists and permitting

Mexicans

® Continued from page 25

that was a factor, and today there are
five. Will there be more?

“This market already has a lot of
competition with all the Los Angeles
stations that can be heard down
here, and now we're getting it from
both sides.”

Operators of the leading Mexican
stations. however, are quick to de-
fend their rights to broadcast what-
ever type of programming they
choose.

“There’s no unfair competition.”
says John Lynch, general manager
of XTRA-AM-FM. “Some of the
American broadcasters who com-
plain the most are making almost
unbelievable profits.

“We believe the marketplace
should decide. If people don’t want
to listen to your station, you will fail,
but if you're good. you will suc-
ceed.”

The legal question raised by the
lawsuit two years ago, Lynch adds, is
a moot point, since both his stations
are operating in accordance with
treaties set forth in the 1950s be-
tween the United States and Mexico.

*I think we’re a symbol of what
ought to be here on the border.
We're trying to bring both cultures
together, and the ones who fight us
are financially selfish and don’t
have the entire picture in their
minds.” says Lynch.

And while American broadcasters
might cringe at the thought, XTRA
plans on increasing its visibility in
the San Diego community by step-
ping up its promotional activities.

Last August. Lynch states, the sta-

listeners to call in and talk with them
via an 800 number and a closing
part featuring music.

The portions featuring music will
be supplied to affiliates on stereo
disk to ensure high quality, Corn
notes. She says the host on the music
will vary depending on the artist.
The programs will air afternoons
and evenings.

* k%

Continental Radio, under way
with a new network and its first six
affiliates, says the first station to sign
KBCN-FM. which just changed
from KHVN, is making a major im-
pact on the market. KBCN general
manager Jerry Nichols says the new
contemporary gospel format which
replaced a religious format. has
prompted a top adult contemporary
station in the market to add con-
temporary gospel records in morn-
ing drive. Continental distributes
its format via satellite.

* x *

TM Productions has introduced
three new ID packages; Radio Ex-
press, You've Got a Friend. and Ac-
tion Pack. Radio Express has de-
buted on WTAE-FM Pittsburgh and
WPGC-FM Washington. You've
Got a Friend was developed for
WGBS-AM Miami after WGBS
program director Gary Travers
worked closely with TM’s Tom Mer-
riman. Action Pack was developed
for longtime TM client WBEN-FM
Buffalo, with input from WBEN's
Bob Wood.

TM Programming has signed
KMIX-FM Modesto to its country
format and WAHT-AM Lebanon,
Pa., and KAUL-AM Liule Rock to
its TM-O-R format. TM Special

tion created a promotions depart-
ment and hired Pau!l Sansone, pro-
motions director with KGB for three
years, to run it.

“I think you have to do everything
in steps.” Lynch says. “We started
out concentrating on sales only, but
as time went by we realized we had
to get out in the community if we

STRIKE ENDS
IN SAN DIEGO

SAN DIEGO—Three Mexican
stations competing in the San Diego
market and forced off the air Sept.
12 by a Mexican union strike are
back in business after the owner
agreed to sell them.

Two of the stations had American
formats before the strike. but are
now programming taped Spanish
broadcasts.

Victor Diaz. who heads Califor-
mula—owner of XHIS-FM. XHERS-
FM, and XHQS-FM—says he is sell-
ing the stations “for an amount so
litle I'm embarrassed to say” to
Francisco Aguirre, owner of nine
other stations in Mexico City.

The stations were shut down by
the Syndicate of Radio and Tele-
vision Industry Workers for what
union leaders claim were contract
violations, including the hiring of
four American disc jockeys by Diaz.

Diaz, however, contends the shut-
down is the result of the pro-govern-
ment union’s objections to a news-
cast that aired April 13 critical of
Baja California Governor Roberto
de la Madrid.

Products has sold its “The Beatles—
The Days In Their Life” to Radio
New Zealand and its 29 stations.

*x x  x

Drake-Chenault has been
awarded a government contract 1o
provide music programs to the
American Forces Radio & Tele-
vision Service. . . . Shepherdmusic is
again offering its “The Sound Of
Christmas,” a program of up to 48
hours with 12 commercial avails per
hour. The program designed for
Christmas Eve and Day, has already
been sold in 25 markets. .
Burkhart / Abrams / Michaels /
Douglas has signed five new Super-
Star clients: KCPX-AM Salt Lake
City; KZEL-FM Eugene, Ore,;
WAPI-FM  Birmingham; WKZL-
FM Winston-Salem; and WWTR-
FM Ocean City. Md.

* * *

Toby Arnold has signed four
more stations to the MOR “Unfor-
gettable™ format: WABB-AM Mo-
bile; KUAD-AM-FM Windsor,
Cole.; WINW-AM Canton, Ohio;
and WNAK-AM Nanticoke, Pa.,
bringing to 32 the number of sta-
tions in that format. ... The Cana-
dian Broadcasting Corp. has named
Minnesota Public Radio to syndi-
cate CBC current affairs program-
ming in the U.S. ... Xerox Corp.
and the Meadows Foundation are
underwriting the 1982 “World Of
Opera” series for National Public
Radio, which includes the 1981 Dal-
las Opera silver anniversary season.
... Warren/Van Pelt Assoc. is offer-
ing a programming service for
smaller markets that includes play-
list and record service. Warren/Van
Pelt is located in Racine. Wisc.

‘Invading’ San Diego

wanted people to understand it’s us
they're listening to.”

“I want to give the station a strong
street identity,” Sansone adds. “1 be-
lieve wholeheartedly in grass roots

promotion. The stations are going to

become more involved with con-
certs, movie premieres, and on-the-
street giveaways. We want to be-
come personally involved with ev-
eryone out there.”

Sansone stresses that his newly
created department plans on work-
ing very closely with the record com-
panies.

“We've never done that here be-
fore.” he states. “We see ourselves as
a new outlet for the record com-
panies as far as San Diego is con-
cerned. We want to give away al-
bums, promote shows, and in
general set up a network of commu-
nication between us and the com-
panies.”

KGIL Sponsors
‘Big Band Bash’

LOS ANGELES-Tex Benecke
and his band will be the attraction
Oct. 30 at Sportsmen’s Lodge here
when stations KGIL-AM-FM host
their third annual “Big Band Bash”
for employees and advertising ac-
counts.

James F. Merge, vice president
and general manager. will officiate
and KGIL deejays Chuck Cecil,
Jerry Bishop. Tom Brown. Keri
Tombazian. Johnnie Darin. Johnny
Gunn, Ed Ziel. Bob Flaherty. Bill
Browing and Fred Hall will be in at-
tendance to mingle with more than
500 guests.
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5 These are best selling middie-of-the-road singles compiled from
= = radio station air play listed in rank order.
T I s
E =
- r]
1‘2 3 i TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
a2 ] 8 HERE | AM
Air Supply, Arista 0626 (Al Gallico/Turtle, BMI)
3|1 HARD TO SAY
* i Dan Fogelberg, Epic 14-02488 (Hickory Grove/ApnisBlackwood, ASCAP)
1 1110 SHARE YOUR LOVE WITH ME
Kenny Rogers, Liberty 1430 (Duchess. BMI)
7 5 THE OLD SONGS
F Barry Manilow, Arista 0633 (WB/Upward Spiral, ASCAP)
\.‘-'g' 8 8 THE THEME FROM HILL STREET BLUES
Mike Post, Elektra 47186 (MGM. ASCAP)
] 6| 13 WE'RE IN THIS LOVE TOGETHER
i Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle. BMI)
i 10 6 OH NO
iy Commodores, Motown 1527 (Jobete/Commodores Entertainment, ASCAP)
o) 9| 8| oustonce
Quincy Jones Featuring James Ingram, AM 2357 (ATV/Mann & Weill BMI)
B 10 | 9| WHEN SHE WAS MY GIRL
The Four Tops. Casablanca 2338 (MCA, ASCAP)
10 5 | 12 ARTHUR'S THEME
Christopher Cross. Warner Bros. 49787 (lrving/Woolnough/Unichappell/Begomia
BMI/Hidden Valley, ASCAP)
'ﬁ' 13 7 ATLANTA LADY
¥ Marty Balin, EMI-America 8093 (Mercury Shoes/Great Pyramid. BMI)
4 WAITING FOR A GIRL LIKE YOU
F Foreigner, Atlantic 3858 (Somerset/Evensongs, ASCAP)
=i 2 3 WHY DO FOOLS FALL IN LOVE
iz Diana Ross, RCA 12349 (Patricia, BMI)
b RN IT'S ALL | CAN DO
7 Anne Murray, Capitol 5023 (Chess, ASCAP)
| 19 | 5 | WANT YOU | NEED YOU
s Chris Christian, Boardwalk 7-11-126 (Marvin Gardens/Home Sweet Home/Bug
And Bear, ASCAP/John Charles Crowley, BMI)
Py | 7| auen
Atlanta Rhythm Section, Columbia 18-02471 (Low Sal, BMI)
17 4| 13 | COULD NEVER MISS YOU
Lulu, Alfa 7006 (Abesongs, BM!)
e | 7| STEAL THE NiGHT
Stevie Woods, Cotillion 46018 (Atlantic) (Sunrise, BMI)
19 |12 | 15 STEP BY STEP
Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMI)
Pr| | 8| Fancr e
Oak Ridge Boys, MCA 51169 (Goldline/Silverline, ASCAP/BMI)
| 20| 5| THE woman IN ME
Crystal Gayle, Columbia 02523 (DAS, ASCAP)
|\ n 6 YOU SAVED MY SOUL
& Burton Cummings, Affa 7008 (Shillelagh, BMI)
ac | 31 3 CASTI.ESL IN THE AIR Rl 6 07T
: Don Mclean, Millennium 1181 (Mayday/Benny Bird,
A
i~ | NXIZEp |  YESTERDAYS SONGS
z | Neil Diamond. Columbia 18-02604 (Stonebridge. ASCAP)
25 |14 8 BACK IN MY LIFE AGAIN
5 The Carpenters, A&M 2370 (Duchess, MCA/Home Sweet Home, ASCAP)
wa | 2 TURN YOUR LOVE AROUND
i George Benson. Warner Bros. 49846 (Garden Rake/Rehtakul/JSH. ASCAP)
- I | SURRENDER
Arlan Day, Pasha 5-02480 (CBS) (WB/Pasha/Hovona, ASCAP)
¥r| 3 | 3| HOOKED ON cLAsSICS
Royal Philharmonic Orchestra, RCA 12304 (Chappell. ASCAP)
Pr| 3| 3| THE SWEETEST THiNG
Juice Newton, Capitol 5046 (Sterling/Addison Street, ASCAP)
15 7 TAXKE ME NOW
David Gates, Ansta 0615 (Kipahulu, ASCAP)
31 | 26 | 18 ENDLESS LOVE @
Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
2| 5|16 FOR YOUR EYES ONLY
| Sheena Easton, Liberty 1418 (United Artists, ASCAP)
Pr| o | 2| PHrsicn
QOlivia Newton-John, MCA 51182 (Stephen A. Kippner/April/Terry Shaddick,
ASCAP/BMI)
n(27(19 NO GETTIN' OVER ME
Ronnie Milsap, RCA 12264 (Rick Hall, ASCAP)
35 |3 3 SAY GOODBYE T0 HOLLYWOOD
Billy Joel, Columbia 18-02518 (Blackwood, BMI)
|29 13 WHO'S CRYING NOW
Journey, Columbia 18-02241 (Weed High Nightmare, BMI)
ﬁ m | | WOULDN'T HAVE MISSED IT FOR THE WORLD
| | Ronnie Milsap, RCA 12342 (Pi-Gem/Chess, BM1/ASCAP)
¥r [ EZTI)|  LeATHER AND LACE
Stevie Nicks With Don Henley, Modern 7341 (Atlantic) (Welsh Witch, BMI)
B2 9 MEMPHIS
Fred Knoblock, Scotti Bros. 502434 (CBS) (Arc. BMI)
oy (EZX=8) |  TRousie
| Lindsey Buckingham, Asylum 77223 (Elektra) (Now Soynds. BMI)
44 | 32 5 STILL
Joshcn Schneider. Scotti Bros. 7-1289 (Epic) (Jobete/Commodores Entertainment
ASCAP)
42 |36 | 12 THE VOICE
The Moody Blues, Threshoid 602 (Polygram) (WB, ASCAP)
43 | 45 2 SMILE AGAIN
Manhattan Transfekséuz’q)r)ntic 3855 (Garden Rake/Foster Frees/Irving. BMI/JSH/
Heen/Yellow Dog.
'] m NOBODY KNOWS ME LIKE YOU
Benny Hester, Myrrh 228 (Word) (Word. ASCAP)
5|37 | M A HEART IN NEW YORK
Art Garfunkel, Columbia 18-02307 (lrving. BMI)
46 | 39 7 THE NIGHT OWLS
Little River Band. Capitol 5033 (Colgems-EMI, ASCAP)
| a 4 ALL | NEED
Dan Hartman, Blue Sky 02472 (Epic)
48 | &2 | QUEEN OF HEARTS @
Juice Newton, Capitol 4997 (Drunk Monkey, ASCAP)
9 | 4] 10 YOU'RE NOT EASY TO FORGET
Michael Johnson, EMI-America 8086 (Snow/Braintree/ATV. BMI)
50 | 4 | 21 SLOW HAND @
Pointer Sisters, Planet 47929 (Elektra) (Warner Tamerlane, ASCAP/Fiying
| Dutchman/Sweet Harmony, BMI)

% Stars are awarded to those products showing greatest airplay strength. v Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
RAssn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangie.)
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NEW YORK-Five general man-
agers of radio stations owned by
Greater Media, Inc. have been
named vice presidents of the New
Jersey-based multi-media firm. In-
cluded in the elevations are Larry
Wexler, WPEN-AM/WMGK-FM

Philadelphia; Chuck Borchard,
WHND-AM/WMIC-FM Detroit;
Ted Dorf, WGAY-AM-FM Wash-

b ¥ ¥
T—Singer Stella
Parton performs at the Lone Star
Cafe in Manhattan as WHN-AM
New York broadcasts the show live.

o
LIVE BROADCAS

ington D.C.; Dick Scholem, WCTO-
AM/WGSM-FM Long Island; and
Bob Moore, KHTZ-FM Los An-
geles. At the Greater Media corpo-
rate offices, Herb McCord has been
promoted from general manager/
radio to vice president of the com-
pany’s radio division.
x  Kx  x

J. Robert Wood has been pro-
moted to general manager of
CHUM-AM-FM Toronto; a move
up from his most recent post as na-
tional program director for the
CHUM group of stations. ... KIIS-
FM Los Angeles air personality Rick
Dees debuted at Disneyland
recently with the Rick Dees Comedy
Show featuring actress/comedienne

" and Dee’s wife Julie McWhirter

Dees, Roger and Roger, Steve Blue-
stein and Edie McClurg. The show is
a variety of stand-up comedy, im-
pressions, impersonations and im-
provisational comedy. ... WPLJ-
FM New York has re-signed Jimmy
Fink for his 12th year with the sta-
tion. Fink handles the station’s Sun-
day air shift, from 8 a.m. 102 p.m., as
well as artist interviews and other
special projects. He also does a cable
tv show featuring upcoming rock
bands. . »

Pamela Koltz has been appointed

Vox Jox

RATES:
Positions Wanted: 40¢ per word—
$10.00 minimum--$20.00 per inch
POSITIONS OPEN:
70¢ per word—$14.00 minimum
$40.00 per inch.
ADDRESS ALL ADS:
Biliboard Job Man. 1515 Broadway. New York
NY 10036 Phone. (212) 764-7388 (locally) or
(B00) 223-7524 (Out of State) Use any major
credit card when cathng i your advertisement

ALL OTHER

CLASSIFICATIONS: $35.00 per inch. - -
[ Public Notice [JFor Sale
[ Business [ sales

Opportunities [ Help wanted

[ Miscellaneous Announcers
[0 Help Wanted News (] Equipment For Sale
[0 Radio Programming

PAYMENT MUST ACCOMPANY ORDER

State Zip

Credit Card #
{] Amer. Express
{7 Diners Club
{] visa

{7 master Card

Expires

Bank #

Signature

L TODAY!

Ask for Jefl Serrette

RADIO JOBS!

10,000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper. Up to 300 openings every
week!! Disk Jockeys, Newspeople and Pro-
gram Directors. Small, medium and major
markets, all formats. Many jobs require little
or no experience! One week computer list
$6.00 Special Bonus: Five consecutive
weeks only $12.95—you save $17.00!

AMERICAN RADIO JOB
MARKET

6215 Don Gaspar Dept. 2

Las Vegas, Nevada 89108

CLASSIFIED
ADVERTISING
DOESN'T
COST,

PAYS.

(212) 764-T388

STUDY RADIO BROADCASTING
IN FORT LAUDERDALE!

Become a disc-jockey, news announcer,
sports commentator! One of the oldest
schools of its kind.

BROWN INSTITUTE
111 N.E, 44th Street
Ft. Lauderdale, Florida 33334,

Collect: (305) 772-0280

CLEAN AIR?
It's yours when you use the SPIN-CLEAN
record washer system. It’s the only one that
actually removes fingerprints and dint
from both sides of the record at once.
" SPIN-CLEAN also removes static and
leaves no residue while still being the most
economical way to both clean and preserve
your record library. Don’'t be responsible
for air pollution when clean air is just a

spin away.
SPIN—CLEAN
Record washer system
only $35.00 postpaid.

SPIN—-CLEAN

P.0. Box 15395, Dept. BB

Pittsburgh, PA. 15237-0595

promotion assistant for WCFL-AM
Chicago. She’d previously worked at
WLS in the same capacity. ... At
WKKQ-AM Hibbing, Minn., Bob.
Meyer has been promoted from
news director to director of pro-
gramming and news, while John
Warren moves into the music direc-
tors position. . ...Dennis Fleenor is
now public affairs manager for
KOMO-AM Seattle, Wash., replac-
ing Betty Bender who's joined
KOMO-TV. ... Danny Clayton is
doing mornings at WSPT-FM Ste-
vens Point, Wisc.,, taking over for
Mike Rogers, a three-year veteran of
the morning show who's taken a
similar position at WLIP-AM Ke-
nosha, Wisc.
R ™

Chicago’s WLS-FM has pre-
miered a new Sunday night show,
“Retro Rock,” which showcases pre-
viously unaired “classic” concerts.
Featured in the talent lineup are
performances by Alice Cooper,
Country Joe and Fish, David Bowie,
the Allman Bros. and the Monterey
Pop Festival. ... Marv Kaminsky,
former WSYR-AM Syracuse, N.Y.
air personality, has moved to the af-
ternoon drive slot at WLPA-AM
Lancaster, Penn. as Marv Kamin. . . .
Mighty-Mac Broadcasting Co.,
owner of WIDG-AM Saint Ignace,
Mich., has named Rick Stone vice
president and general manager, and
Tim Ahlborn operations manager.

* * *

Tony Harris has joined WIMO-
*AM Cleveland, coming from
WLPL-FM Baltimore. Harris takes
over the 10 p.m. to 2 a.m. shift. ...
WROQ-FM Charlotte, N.C. is the
first station to program the Robert
Klein Show twice weekly. The sta-
tion airs each segment of the show at
its original time on Sunday at 11
p-m. and again on Thursday at mid-
night. Sponsors of the shows also re-
ceive expanded air time.

Bill Minckler is
the new program
director at KGW-
AM Portland. He
comes to the station
from KINK-FM,
KCW’s sister sta-
tion where he was
also program direc-
tor. Jim Monaghan, with WNEW-
FM New York since April 1980, has
been named music director of the
AOR  station. Another important
event at the station is the celebration
of its 14th anniversary. Special
doings Oct. 30 included a contin-
uous all-day airing of the 13-hour
BBC production “History of Rock
and Roll.” That evening a delega-
tion of WNEW's deejays were on
hand to host Foreigner’s sold-out
concert at Madison Square Garden
to which 100 listeners received free
tickets. . . . Larry Getz, vice president
and general of Broad Street Com-
munications’ WELI-AM New
Haven, Conn., has been named sen-
ior vice president. He'll continue his
general manager duties while super-
vising research and development for
Broad Street’s new venture into
cable television.

WCAU-AM Philadelphia in a
move to beef-up an “innovative”
format as an information-news-
sports stations, has taken on a new
DJ long associated with rock music
for the all-important 5:30 to 9 A.M.
segment. However, the only music to
be heard on the morning drive pe-
riod will be that which comes from
singing commercials. The new voice
is that of Don Lee Brink, who has
been spinning rock records as
“Scotty” Brink for almost the past 25

wWwWw.americanradiohistorv.com

years. Brink had been the all-night
spinner at WIDG-AM when he
Jjoined the then-leading rock station
in 1961. As a rock deejay with no
rock music to play, Brink will feature
oddball news items and interview
guests in the style of a rock jock.
More recently he was morning man
on WNBC-AM New York, preced-
ing Don Imus.

MOR Gives New
Boost To AM Radio

® Continued from page 19

are contemporary artists not rock-
ing,” says Benedict.

Meanwhile, Al Ham, a former
record producer at Columbia during
the ’50s and early '60s who produced
Ray Conniff, Johnny Mathis, Tony
Bennett, Percy Faith and others,
says “Music Of Your Life” isn’t pro-
grammed according to his favorite
library, but on feedback received ac-
tionwide from listeners.

“We've been programming on
four years of direct feedback,” says
Ham. He says he is in the midst of
compiling feedback from KPRZ-
AM based on on-air announcements
and newspaper advertising.

Ham says record companies are
now beginning to see the viability of
the format and points to Richard
Perry’s production of “Swing” on his
Planet label as an example of mak-
ing music tailored to this format. He
goes as far to say that he’s been com-
municating with labels and artists
who plan projects compatible with
big band formats.

“Record people can’t believe this
is happening,” says Ham. “If | was
still in the business [ would have had
blinders on and I never would have
done it.

Drake-Chenault, Canoga Park,
Calif.-based syndicator is dropping
its “Big Bands And More” format,
programmed on 10 stations includ-
ing KMPX-AM San Francisco be-
cause the format “wore out” accord-
ing to president Jim Kefford.

“How many times a day can you
listen to Glenn Miller,” he asks.
“There was no place to go with it.”

Drake-Chenault, however, is pre-
paring a new as yet unnamed format
geared to AM stations that will en-
compass big band era music, true
MOR artists as well as music re-
leased in the last 10 years that is
compatible, based on focus groups
and other research. '

Kefford says the format will bow
in April 1982 and will be based on a
year long study of what AM listeners
want.

'Rob BolohJ

® Continued from page 26

high predisposition to lead,” as op-
posed to the traditional 25-54 which
we are now saddled with.

It would make sense for progres-
sive radio people to get a leg up on
the constraints of the future. Start
studying the lifestyles and attitudes
of your target audiences now. Begin
to develop an awareness of what
sorts of psychographic categories
your audience is segmented into,
and how the largest, single unit is
put together. Stop thinking in terms
of age. Start thinking in terms of pre-
disposition to behave (another way
of describing attitudes). Because
that's where ... (if you'll permit a
colloquialism) it’s going to be at.

Dr. Balon is available for comment
and questions at Balon & Assoc., 2525
Wallingwood, Suite 1104, Austin,
Tex. 78746 (512) 327-7012.

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Nov. 6-8, Blackfoot, NBC Source,
one hour.

Nov. 7, Bellamy Bros., David Friz-
zell and Shelly West, Silver Eagle,
ABC Entertainment, 90 minutes.

Nov. 7. Syreeta Wright, Special
Edition, Westwood One, one hour.

Nov. 7, Mickey Gilley and Johnny
Lee, Country Sessions, NBC, one
hour.

Nov. 7-8, Journey, Robert W.
Morgan Special of the Week, Water-
mark, one hour.

Nov. 7-8, Keith Richards, part
two, Mary Turner Off The Record,
Westwood One, one hour.

Nov. 7-8, Rex Allen Jr., Live From
Gilley’s, Westwood One, one hour.

Nov. 8, Marty Balin, Michael
Stanley and Ricky Medlock of
Blackfoot, Robert Klein Show, Fro-
ben Enterprises, one hour.

Nov. 8, Triumph, David Lindley,
King Biscuit Flower Hour, ABC
FM, one hour.

Nov. 9, Stevie Nicks, Mary Turner
Off The Record, Westwood One,
one hour.

Nov. 13-15, Billy Joel, Special
NBC Source, two hours.

Nov. 14, Jeanne Pruett, Country
Sessions, NBC, one hour.

Nov. 14-15, Marty Balin, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Nov. 14-15, Larry Graham, Week-
end Special Edition, Westwood One,
one hour.

Nov. 14-15, Queen, part one,
Mary Turner Off The Record. West-
wood One, one hour.

Nov. 14-15, Johnny Duncan, Live
From Gilley’s. Westwood One, one
hour.

Nov. 15, Little River Band, Mink
De Ville, King Biscuit Flower Hour,
ABC FM, one hour.

Nov. 16, REO Speedwagon, Mary
Turner Off The Record, Westwood
One, one hour.

Nov. 20-22, Donnie Iris, Concert,
NBC Source, one hour.

Nov. 21. Loretta Lynn, Silver
Eagle. ABC Entertainment, 90 min-
utes.

Nov. 21, Jacky Ward, Country
Sessions, NBC, one hour.

Nov. 21-22, Sheena Easton, Rob-
ert W. Morgan Special of the Week,
Watermark, one hour.

Nov. 21-22, Stevie Nicks, Star-
Sound, RKO One, two hours.

Nov. 21-22, Millie Jackson,
Weekend Special Edition, West-
wood One, one hour.

Nov. 21-22, Queen, part two,
Mary Turner Off The Record. West-
wood One, one hour.

Nov. 21-22, Heart, In Concert,
Westwood One, one hour.

Nov. 21-22, Alabama, Live From
Gilley’s, Westwood One, one hour.

Nov. 22, Pat Benatar, part one,
King Biscuit Flower Hour, ABC
FM, one hour.

Nov. 22, Neil Diamond, ABC
Contemporary, three hours.

Nov. 27-29, Aliman Bros., Special,
NBC Source, two hours.

Nov. 28, Earl Scruggs Revue,
Country Sessions, NBC. one hour.

Nov. 28-29, Commodores, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Nov. 28-29, George Thorogood,
Mary Turner Off The Record, West-
wood One, one hour.
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Disco Business

Southeast Discos Enjoying Popularity—Again

ATLANTA—Following a period
of experimentation with a series of
musical fads ranging from country
to new wave, discotheques in this
Southeast region, from North Caro-
lina to Florida, are enjoying a resur-
gence in popularity that is second
only to the early days of the disco-
theque phenomenon.

While country, new wave and
beach music remain prominent on
the playlists of some clubs, the ma-
jority of rooms in the South in which
a format of recorded music is
presented, report that 80% to 90% of
music played is comprised of disco
and dance rock 12-inch singles.

As one club owner points out, the
overall sound may be a little funkier
than it was three years ago, but the
mixing techniques, the beat and the
audiences are still there and stronger
than ever. Audiences range from
teenagers to people in their mid-life
years. They span the spectrum of ra-
cial and sexual groups.

Country music had always been
popular in this region, but the re-
lease of the movie, “Urban Cow-
boy.” spawned an escalation in the

FINANCIAL GAIN

openings of country-oriented dance
establishments. These clubs enjoyed
a tremendous amount of initial suc-
cess, but are diminishing in in-
fluence.

The consensus among industry
experts here is that new wave music
never did gain a strong hold on the
dance market, and it is felt that even
though “688,” Atlanta’s only new
wave club, continues to prosper, it
cannot compare with attendance to
such disco-oriented rooms as
Backstreet, Limelight and Packets.

The revival of “beach™ music
created a brief demand for clubs
specializing in oldies music, but op-
erators of these clubs were soon
forced to restructure their musical
formats to include traditional disco
as patrons grew tired of the limited
supply of dance sounds from the
beach era.

Brad Moss, head deejay for
Packet’s, one of the largest hetero-
sexual clubs in the region, states of
the disco resurgence, “We get be-
tween 700 and 1,700 customers a
night, and their requests are con-
stant reminders that people come to

Small Cinemas In France
Transformed Into Discos

PARIS—Many smaller cinemas in
France are finding it tough surviv-
ing on a straight policy of showing
movies and some. notably in
Montpelier and Cannes. have been
transformed into new-style disco-
theques.

It is estimated that there are
around two million paying custom-
ers for discos in France each week.
Average price is just under $10,
which includes one drink. Add in
another drink, at around $6. and the
financial return is well up on what a
small cinema takes.

But in these new music centers,
the film projectors are retained and
only part of the seating area is made
available for dancers. This enables
the showing of video clips. or ex-

Fusion Record’s

“MENERGY/

| WANNA TAKE

YOU HOME™

#1 on the
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hit is now available for
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For an
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tracts from music movies, or even
full-length features.

As a result of the pioneering work
in this aspect of the disco world here,
architects and decorators are linking
to specialize in adapting cinemas to
part-disco usage. Fast-food restau-
rants are included in some plans.

It all adds up to an interesting po-
tential growth area within the
French music consumption world.

Court Allows
3 AM. Curfew

WOODRIDGE. N.J.—A US. Su-
preme Court judge here has refused
to rescind a 3 a.m. club curfew im-
posed by a lower court. and which
has severely curtailed operations at
Poor Billy’s disco.

Earlier this month the court sided
with Woodbridge Township offi-
cials who had argued that the curfew
constituted a valid use of police
power.

The Township officials felt that
even though the club sells no alco-
holic beverages, complaints by
neighborhood residents of excessive
noise outside the club, necessitated
invocation of the law.

On the other hand, William Ga-
dek. owner of Poor Billy’s had ar-
gued that the township’s ordinance
violated the freedom of the club’s
patrons to assemble, and their free-
dom to express themselves through
dancing. Poor Billy’s, was the only lo-
cal establishment to be affected by
the curfew which was passed into
law early in 1980. No explanation
was offered for the Supreme Court’s
decision to uphold the lower court’s
ruling.

Poor Billy’s had operated from
7:30 p.m. to 10:15 p.m. for teenagers
and from 11:15 p.m. to 7 a.m. for
adults. Tests by Health Department
officials had shown that noise levels
within the club were well within per-
missible volumes.

Says Gadek, “I'l just have to
come up with a new concept and
hope that they don’t pass a law
against it.”

By DAN MILLER

our clubs to hear the disco hits of
yesterday, today and tomorrow.”

The 19 to 25 age bracket of
Packet’s customers also emphasizes
the fact that the dance music market
in the South is attracting new au-
diences that listen and dance to
Voggue and the Jacksons as well as
to AC/DC.

Warren Wooten, owner of the
Stonecastle in Greenville. S.C.,
states, “As far as we are concerned,
disco is picking up more than ever in
this area.”

Wooten assures that the summer
was great, and the fall looks even
better. He adds, “Lines are already
forming at the doors on Saturday
nights, and I’'ve embarked on about
$25.000 worth of remodeling work.”

One positive thing that emerged
out of the disco recession of the late
1970s. is that club owners in this re-
gion have developed an awareness
of the importance of their deejays.
Says Wooten, “Doug Neems, my
head deejay, is one of the most im-
portant persons in my organization.
I wouldn’t want to consider oper-
ating the club without him.”

Most other club owners in the re-
gion share Wooten’s sentiments.
This is underscored by the fact that
good spinners in this area are com-
manding higher wages than ever,
and there are few vacancies.

Owners who once considered their
deejays as dispensable as yesterday’s
newspapers, are now confessing
their appreciation of the talents of
the individuals behind the turn-
tables, and the extent to which that
talent affects the door receipts and
the bar sales.

Deejays that have worked in the
area for several years and have
learned to deal with the idiosyncra-
sies of Southern dance crowds are
considered prized catches.

One deejay from outside the re-
gion who has been extremely suc-
cessful here. is Bob Anderson, head
deejay at the Limelight club in At-
lanta. Anderson from Washington.
D.C., notes that he has found At-
lanta to be “an extremely progres-
sive City in its musical tastes.”

Anderson notes that the city. in
contrast to many other parts of the
country, hasa growing economy and
social life, which he feels is reflected
in the attitudes of club patrons.

According to Anderson, weekly
club attendance at the Limelight is
in the 10,000 to 12,000 range. He
also reveals that the club has been
setting new Saturday night attend-
ance records for the past two
months.

Jim Marshall. of Le Jardin in
Charleston, W. Va,, reports that his
club’s revenues are up by more than
300% over last year. In addition,
older clubs are being remodeled and
new clubs are opening. However,
whatis absent this time around is the
frenetic, unstructured style that
punctuated many of the rooms of
the early disco era. Today there is
more emphasis on quality.

Also in Atlanta, the recently
opened Sensations is doing high vol-
ume business as an after hours club.
Backstreet, also Atlanta-based, has
weathered the loss of deejay Angelo
Solar. and continues to do capacity
business under the expert spinning
techniques of Joe Messina. a Bill-
board award winning deejay.

Elan here has just completed its
second year of operation, and is en-
joying a steady increase in attend-
ance. The Elan concept of fine din-
ing combined with disco dancing
has proven to be very effective in
drawing an upper income clientele
in the 20 to 50 age bracket.

WWW.americanradiohistorv.com

According to Mike Philips, the
club’s general manager, one of the
most important aspects of the room
is the mixture of dance music pro-
vided by the deejays. He states, “Af-
ter the dinner guests have left, the
energy level in the room determines
the direction the evening will take.
In our case, high energy disco music
seems to provide the best results.”

Many industry observers feel that
the resurgence in popularity of the
clubs is due at least in part to
changes in radio programming in
the region. The feeling is that in this
recessed economy teenagers who
used to be the main target of many
advertisers, no longer have access to
the disposable income they com-
manded a few years ago.

As a result these same advertisers
are now largeting an older, more af-
fluent buyer, and many radio sta-
tions, in an attempt to corner that
share of the market. are switching
from teen-oriented top 40 to adult
contemporary music formats. The
adult contemporary format tends to
exclude new artists and uptempo
music.

The clubs are filling the void

created by radio, and patrons in turn
are flocking back to the rooms to
hear and dance to uptempo sounds
by new artists.

This theory is supported by a sig-
nificant increase in the sales of
dance-oriented records in local
record retail shops. During the past
year, Tara Record and Tape Distrib-
utor. one of the major outlets for
dance records in the South, has been
working closely with the Dixie
Dance Kings Record Pool to deter-
mine dance records with the greatest
sales potential. Tara has been rely-
ing on public response feedback
sheets and charts supplied by mem-
bers of the Dixie Dance Kings. This
information is, in turn, passed on to
many Tara customers to help in their
record purchasing decisions.

Independent promotion people
like Bob Patton, also relies on deejay
feedback, and uses the information
received in his r&b radio promo-
tions.

Editor’s Note: Dan Miller heads
the Atlanta-based Dixie Dance Kings
Record Pool, and is an authority on
disco trends in the region.

charts.
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e Easy-to-read, Easy to use cataiogs,
each containing thousands of the
Dance Hits that made the National

Programming Guides up-dated
monthly to keep you on top of the
charts.

e Disco Beats has provided critical information to
thousands of DJ's in all 50 states and in 13
countries. We have not had a single dissatistied
customer. Send for your subscription today!

Please Write or Call for Our FREE Brochure

Box 500D e Baliston Spa, NY e 12020
518/587-0889

DISCO 12" IMPORTS
(WHOLESALE

& LP's

Cana glan

FOR STORES)
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import 12’

Let's Groove—Earth Wind Fire

inside You—Isiey Bros

Take My Heart—Kool & Gang

Controversy—Prince

The Beat Escapes/Catwalk—
Fingerprintz

Force (Remix)—Nancy Nova

Murphy's Law—Cheri

Penthouse & Pavement (Remix)—

aven 17

Planet Doesn't Mind /24 Hours Irom
Culture Part 2—New Musik

Walking in the Rain (Remix)/Pull Up to
the Bumper (New Remix)—Grace
Jones

Long Train Running—Jane Harrs

AlLA1 Ai-Modern Romance

The Gene (Remix)—Patti Austin

Celebration Gold (Medley)

Homo Sapiens (Long Mix)—Pete

Kraftwerk

Poppa Has Got A Brand New Pig Bag/
Sunny Day—Pig Bag

Callor write for our Iree store
hist of avadable Iimports
All orders are shipped
immediately UPS 40
We export to all =
foreign countries.

Try us—We have the best selection of Disco Imports wholesale you can
find. Some of our brand new releases are:

falling In Love Again—Techno Twins
Super Freak (7 Minutes)—Rick James
In The Mood (Bailroom Orch )
Genius Of Love—Tom Tom Club
Rolling Stones Medley

Steppin Out—Kool & The Gang

'l Tell You—Marie Veraono

Numero Uno Mediey (U S )
Flashback Medley—P. Anka/Abba
He's ALiar—Bee Gees

Just Can’'t Get Enough—Dep. Mode
R R Express—Rose Royce (Remix)
In Lust—Dance
Tanted Love—Sott Cell
Starson45Vol. 3

Love Has Come Around—Donald Byrd
Pocket Calculator/ Numbers—

Hollywood—Claudja Hart
Inch by Inch (Remix)—Strikers
Blondie Medley— This Year's Blonde
Hooked on Classics

Elvis Medieys (British8 U S )
Shelley 4 Seasons Medley—Grdia Park
Hot Plate (Medley)
 Heard It Thru Grapevine— Roger
Hold On To This Moment—Mystery

IMPORT O DISC RECORDS
Blctmpriiiibns

&

Looking for

high energy

or popular

Disco Import 12?7

Gienn Miiler (Medley)—Frank Barber
Orch

Play to Win—Heaven 17

Follow Me—Amanda Lear (12Min
Version)

Having Fun—Marne Verano

P S —Dolly Dots

Step By Step—Peter Gritfin

Malaika—Boney M

Do You Love Me—Patti Austin (Remix)

Cruisin’ the Streel—{Inst Remix)—
Boystown Gang (U S.)

Trppin on the Moon—Cerrone

DBance—Night Force

Import LP’s—

Night Lite Unlimited
Master Mixes (Medlays)
Roberta Kelly (New)
Magazine 60 Vol 2
Dance in Amenca (Mix)
Starson 45Vol 2LP
Bestot Rams Horn
Alec Costaninos
Capuccino

UTH

i

ALL, PLA

35

advog1Ig ‘1861 'L HIGWIAON


www.americanradiohistory.com

36

NOVEMBER 7, 1981, BILLBOARD

Disco Business

Disco Mix

By BARRY LEDERER

Captain Sky's "Station Brake" is essentially a
funk/rap gut level tune with lyrics gearing to a
radio station format. The idea is novel and it
works. The vocals feature Steve Green on Sea
Bass and the instrumental B side titied “Station
Brake (Innermission)” features Aaron Jamal on
Moog. Both selections were written and pro-
duced by Daryl Cameron.

* * *

Other 12-inchers that should not be over
looked and are showing enthusiastic response
from deejays include “Stay Away From My
Lover” by Satin Dream on Brunswick; “Shoot
The Punk” by J. Walter Negro and the Loose
Jointz on Zoo York Recordz; “Saturday Saturday
Night” by Zoom on Polydor; “Invisible Man's
Band" on Boardwalk; “Give It Up To Me" (If You
Don't Mind)" by Conguest on Prelude; and
“Let's Groove™ by Earth, Wind & Fire on ARC.

From Carrere/Mirage is “The Rage” 12-inch
which is the group’s LP title and lead cut. This
selection and the flipside “Money" are gut level
in intensity in a hard hitting 1960s rock and roll.

“Take It Light (Get That Mojo Working Day
and Night)" is an Atlantic 12-incher offering
sweet vocals 1n a pleasant r&b format.

* * *

“Misa Criolia (We Are The Children)” from
Montage has a choir-like Missa Luba introduction
before breaking into a soulful tempo with vocals
reminiscent of Abba and Boney M. Alternating
between Spanish and English lyrics (both which
are not too distinguishable), the funk and
pounding percussion tempo maintains an inter
esting and enticing momentum throughout with
effective synthesizer usage. The group, Fuego,
has vocals that are inspirational in content in
the beginning which evolve to a rockish feeling
as the record progresses. The flipside of this 12-

PERRINE WEEKEND SPOT

Clogging Catches On In Miami

By SARA LANE

MIAMI-It may not have the
trappings and the sophistication of a
disco, but the Clogging Parlor in
Perrine, a town south of Miami, has
an ardent clientele. More than
75.000 “cloggers™ and spectators
have trooped through its doors since
Johnny and Arline Zannis opened
up the popular weekend spot 10
months ago.

Clogging is becoming a viable en-
tity on the Miami dance scene.
which doesn’t surprise the Zannises,
who are also leaders of the B.G.
Ramblers, a country band “with
overdrive,” Zannis explains. “We’re
not a real bluegrass band since we
use amplifiers and drums.” The
Ramblers plays a cross section of
music ranging from country to blue-
grass, pop to southern rock at the
venue.

In the cavernous room, which
holds up to 1,000, no expense has
been spared in decor. Large round
tables are covered with red plastic
tablecloths, overhead paddlefans
and air conditioning keep the clog-
gers semi-cool as they go through
their rapid pace of intricate steps.

Open Friday. Saturday and Sun-
day, the Clogging Parlor attracts an
average of 700 people on Saturday
night, 500 on Friday and between
200 and 300 on Sunday night. which
is mostly a family night. It's not un-
usual to see little cloggers of eight or
nine out on the huge dance floor
Joining in the popular line dances
such as the Cotton Eye Joe, Hully
Gully and Bus Stop. Hours of the
club are from 8 to 10 p.m.. Friday
and Saturday. 6 to 10 p.m. on Sun-
day. There’s a $3 admission each
night.

Although cloggers are youthful
(average age between 14 and 19), the
Clogging Parlor attracts a wide vari-
ety of ages and backgrounds.

The B.G. Ramblers, who perform
40-minute sets, have been together

for six years; all six members are
from Southern states. They have
three albums on the Orange Blossom
label (their own) and a single due
which was recorded in Miami and
mixed in Nashville. One side is
“Clogging Fever,” written by the
Zannises.

“From what we see during our
travels around the East coast on our
days off, clogging is becoming ex-
tremely popular,” Zannis com-
ments. “It certainly is attracting
more and more people in South
Florida and many of the country
bands are featuring bluegrass songs
to accommodate the clogging fans.
With the right promotion we know it
can become a very popular form of
dance.”

First Int'l ‘Discoh '81°
Staged In Amsterdam

AMSTERDAM -*“Discoh '81.”
the first international disco trade fair
ever staged in Holland, was a big
success, according to Peter van Doo-
ren, who organized it on behalf of
the Dutch Top 40 Foundation.

Around 13,000 people attended
over the three days at the Expo Hall
in Hilversum, and a total 52 com-
panies from Holland. Belgium, West
Germany and Switzerland were rep-
resented. All aspects of the disco in-
dustry were covered, with emphasis
on lighting, sound and video.

The Dutch Top 40 Foundation.
the organization behind Holland’s
most prominent chart system. in-
vested $80.000 in the fair. but the
main sponsor was the U.S. Camel to-
bacco company.

Disco acts performing at the show
included Guys 'n Dolls. Doris D.
and the Pins. Anita Meyer, Babe,
Lobo. Vanessa and the Chaplin
Band.
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WE SHIP UPS WITHIN 24 hrs

12" —Night Force, Diana Wright, Cappuccino, Fingerprintz,
New Musik, Chereu Amil Stewart, Bad Girls, Ultimate War
Lords, Slmon & Mcoueen The Sllls Jeanette Day, Mystery,

HOT & NEW

inch 33% r.p.m. is “Fiesta Argentina,” with em-
phasis on a flute/pan pipe giving a Peruvian
sound. The cut is totally instrumental.
X x %
Teena Marie has taken over almost all as-
pects of her latest Motown 12-inch release, "It

Must Be Magic.” Not only has she written and
produced the tune, but she has arranged the
thythm and vocal sections. The same endearing
quality that has made her commercially appeal-
ing before is apparent on this release. Taken
from the LP of the same name, the flipside of-

fers High Inergy's “Don't Park Your Loving" at
6:58. Produced by McKinley Jackson, Angelo
Bond and William Weatherspoon, the softish yet
fresh vocals penetrate the music's essence with
style and class. A slight break towards the end
of the tune gives added momentum.

Billboard »

Survey For Week Ending 11/7/81

Copyright 1981, Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a retrievat
system, or transmitted, in any form or by
any means, electronlc, mechanical
photocopying. recording, or otherwise,
without the prior written permission of
the publisher.

Jerry Carr, Funk Fusion, Prince, Camllie, Brooklyn Express,
Letta Mbuiu, Marc Haris, Big Dipper, Al A Carte, Amli Stew-
art, Peter Griffin (new), Hot Shot. The Armed Gang and Rick
James; Biigerl; Charter, Us; Plerre Perpal (Remlx);
Amanda Lear (“Follow Me"); Heaven 17; Peler Shelley;
Evelyn Smith; Ronny; Stars on 45 Vol. lll Happy Days:
Central Line: Nancy Nova (The Force): Patti Austin (Do
You Love Me-Remix); Phyliss Neison (Don't skop the
Train); Lime (You're My Magician); ""Menergy’'; Kid
(new) Boys-town Gang (You're The One); Patrick
Quick; Harry C : Tom Tom Club.
LPs—Night Lite Unlimited, Human League, Earth,
Wind & Fire, Roberta Kelly, Kano; Heaven 17;
Tom Tom Ciub.

‘NEW RECORDS DAILY’
Singles 1929-1980, over 100,000 ttles in
stock, send $1 25 tor catalog. Master Charge
& Visa. Call us tor new imports.
DOWNSTAIRS RECORDS
20 West 43rd St., New York, N.Y. 10036
212/354-4684

S

This Last on E . This Last W::Is
Week | Week | Chart | TITLE(S), Artist, Label Week | Week | Chart | TITLE(S), Artist, Labe!
A
/v‘: 1 11 MENERGY/1 WANNA TAKE YOU HOME—Patrick 4] 20 7 THIS KIND OF LOVIN'=The Whispers—SoIar/RCA
Cowley—Fusion (12 inch) FPSF 003 (LP/12-inch) PXL-3976/YD 12299
2 2 [ 11 | DO YOU LOVE ME—Patti Austin—Qwest/Warner 42 | 24 | 12 | INCH BY INCH-The Strikers—Prelude
Bros. (LP) QWS 3591 (LP) PRL-14100
A1 3| 6 | CONTROVERSY— Prince—Warner Bros. S| 57 | 2 | TAKE MY HEART/STEPPIN' OUT~ Kool and the
(LP) BSK 3601 Gang—De-Lite/Polygram (LP) DSR 8502
4 4 {11 | LOVE HAS COME AROUND-Donald Byrd & 125th ﬁ 53 4 | STREET MUSIC-Bang Gang—Sugarscoop (12-inch)
Street, N.Y.C.—Elektra (LP) 5£531 $S-419A
ﬁ 5 9 | LET'S START It DANCE AGAIN—Bohannon Featuring <If§/ 61 3 | RR. EXPRESS—Rose Royce—Whitfield (LP) WHK
Dr. Perri Johnsa)n Phase Il 3620
(12-inch) 4w902449
6 | 6 |12 | YOURE THE ONE/DISCO KICKS—Boyston Gang— | *° | 7 | © | DISCO MICKS~The Original Mass—JOC (12 inch)
Moby Dick Records (12 inch) BTG 242
ol 7 (Uagy i) (e 1 (el 47 [ 34 | 7 | |HEARD IT THROUGH THE GRAPEVINE/SO RUFF
5 CAN YOU MOVE—-Modern Romance—Atlantic SO TUFF—Ro W B LP) BSK 3594
(T-inch) 3860 ger—Warner Bros. (LP)
Y| 9| 7 | WALKING INTO SUNSHINE- Central Line—Mercury | 8 | 35 | 6 | BANG BANG-lggy PopArista
(12-inch) MDS-4013 (LP) AL9572
9 | 7 |10 | NEVER TOO MUCH—Luther Vandross—Epic ﬁ 8| 3 'NS'?LEP;‘E?E;SS'% Brothers—T-Neck
(LP) FE3745
Y| 10 | 8 | HUPENDI MUZIK WANGUZ—K 1D.~Sam (12:nch) | SR | 64 | 2 NOB&?;ICEOLOSE ~Karen Silver—RFC/Quality (12-inch)
§-12340 4
oy 12 | 7| MoNY MONY-Billy 1doi-Chrysais Pr| 5 | 2| TONIGHT YOU AND ME~Phyliis Hyman—Arista (LP)
(EP) CEP 4000 AL 9544
Shel18 | 9 | woroy RAPPINHOOD/GENIUS OF LOVE~Tom Tom | 52 | 51 | 19 | ON THE BEAT-B.8.Q. Band—Capitol (LP)
gluzt)S—Sge/Wargle; Bros. (LP/12-inch) SFK SP 12155
628/DSRF 49 53 | 52 | 32 | GIRLS ON FILM/PLANET EARTH—Dura c
| & |13 wuw- ~The Quck-Pavilon (12 nch) Ranest (L) ST 12158 o DU
4z 54 | 54 | 3 | SOMETHING ABOUT Y
14|11 |16 ouaur;s m SEALED—GoGo's—I RS, S Ty = Aema TG
(LP) SP 70021 55 | 42 | 41 REM —Lime—Pri
15 16 | 7 runxvpz);znsnns%r;/wson ~Gwen McRay—Atiantic VOU('EE) sy AR e
(LP) SD 19 N ‘
v | MAGIC NUMBER-Herbie Hancock~Coumbia (LP BT 'OUA?,EWE&N("IAZY‘F,“C'S,:‘VVEf'z“gﬁge%e"a Renee-
L 37387
|2t | 7 | weaRt HeART=Geratane unt_Prism 2y | B | 62 | 2 | 00 Werc ooy e~ RFC/Qualty (12:nch)
PDS 412
18 |14 | 9 | START ME UP—Rolling Stones—Rolling Stones/ PELILAGR RS il A Eell=Ceis (e
Atlantic (LP) COC 16052 ﬁ 5
19 13 |17 | AUTTLE BIT OF JAZZ~Nick Straker—Prelude (12- 66 'W'}LCF'G"T‘G'““ Knight-—Columbia (LP)
inch) PRLD-612 r 37086
AEREE LET'SCG;IOVES Earth, Wind & Fire—Columbia (LP) 67 | 2 ‘”ST(lcz“!‘n'cfh‘)iﬁfnsgr?”‘i“-”ep“he Mode—Mute
TC 3754
ﬁ 29 | 6 | SNAP SHOT/PARTY LIGHTS—Slave—Atlantic (LP) SD || TELEccBOsM(Tmcc:)T‘?n';g nF'OC“Of Seagulls—Jive/
5227
Y| 27 | 6 | EVERYBODY NEEDS SOMEBODY SOMETIMES—Ann | YA | NEEXCEND | ROCK YOUR WORLD—Weeks & Co.—Chaz Ro/
Margret~First American (12) FA 1207 Brasilia Dist. (12 inch) CHDS 2519
23 |23 {11 | TAINTED LOVE-Soit Cell—Phonogram 63 |63 | 3 BACE g;) }g:ws Tight Fit—Arista (12-inch)
(12 inch) Import L
ﬁ 30 | 6 | HOMOSAPIENS-Pete Shelley—Genetic (12inch) | P o EVE% ’uI(TLLFg) Tslyg%souz DOES 1S MAGIC—Police—
Import |
A3t |15 | pont sror)mz TRAIN=Phylis Nelson—Tropique | ‘Y| IECEEEHD SPASPTICUS (AUTISTICUS)—lan Dury—Polydor (LP)
(12 inch) TD104
% |26 | 6 TAKES Mr Logz Melba Moore—EMI (LP) 66 | 45 | 16 | FIRST TRUE LOVE AFFAIR—Jimmy Ross—RFC/
71706 Quality (12 inch) QRFC 002
Br| 33 | 4 | HAPPY DAYS/TEE'S HAPPY—North End featuring 67 | 59 | 5 | HOLD ON I'M COMIN'~Aretha Franklin—Arista (LP)
Mch[I)eIIe Wallace—Emergency (12-inch) ENDS ﬁ AL9552
652 SUNNY DAYS/PAPA’S GOTTA BRAND NEW PIGBAG—
Azl 41 | 3 GIVEPgLBOIME-Conquest Prelude (12-inch) ) Pigbag—Stiff (12 inch) TEES 1205
69 | 49 | 20 | BUSTING OUT—Material with Nona Hendryx_ZE/
29 122 |14 WALz RIGP)lT N%w OT3he Jacksons—Epic (12-inch Island (LP) IL 96%7 MR =
emix) 49-024 70 [ 60 | 5 | PLLCAST MY FATE TO THE WIN
Pl | 8| ouror MY HANDS (Lov' Taken Gue)-0mn- T i oo < e LT
Fountain Records (12-inch) FRD 81- 7 7
31 |25 |28 | SUPER FREAK/GIVE IT TO ME BABY/GHETTO LiFE— | * | /% | 16 K"°§§42UT/P“' A B=salen) (LR &
Rick James—Gordy (LP) G8-1002M1 3 A
32 |32 | 22 | NUMBERS/COMPUTER WORLD/COMPUTER Love— | 2 | ®0 | 19 “‘"3,?82"2“{‘3%'" et (12 e
Kraftwerk—Warner (LP) HS 3549
Sl | 3 VOUCCAN/FIRE N WY HEART ~biodloen Kane.. B0 ucnéggzn —~Debbi Harry—Chrysalis (12-inch EP)
halet (LP) CH0702 .
34 |19 | 24 | DANCIN' THE NIGHT AWAY—Voggue—Atlantic (7. T4 | 68 |22 | I'MIN LOVE/IF YOU WANT MY LOVIN'~Evelyn
il King—RCA (LP) AFL1-3962
35 |28 |12 | ety UP/COOL~The Time-—Warmer ros. (LP) Bk 7| 5| sp E%;‘:E:e[smpw:ﬁg)wm ~Siouxee and the
3589 - . .
36 (36 | 4| STEP BY STEP—Peter Griffin—EMI 76 | 74 |10 HOT(slg'i‘n'gtE)RP'gEgTeT;th' Sue Robinson—Prelude
(12-inch) Import i
37 137 | 9| LOVE ACTION/HARD TIMES— R 77 | 77 | 13 | LET'S DANCE (Make Your Body Move)—West Street
(12 ) 1ot HES—Human League—Red Mob—Sugar Hill 12:inch) SH5550A
ﬁ 43 | 4 | JERKIN' BACK'N' FORTH/THROUGH BEING COOL/ | 78 | 76 | 17 | SHE'S A BAD MAMA JAMA—Carl Cariton—20th (LP/
GOING UNDER~Devo—Warner Bros. (LP) BSK 3595 3Zinch) 7628/TCD129
ﬁ 44 4 PLAY TO WIN—Heaven 17—Virgin 79 179 |10 ﬁ[fPCON TM;ING MaHtIGHE?L/FE)A%ggOU Bring Me
(LP) Import p ommodores—Motown
ﬁ 50 | 4 | 96 TEARS~-Thelma Houston—RCA 80 | 80 | 6 | WELCOME ABOARD~-Love Unlimited—Unlimited
(LP) AFL 13842 Gold/Epic (LP) FZ 37425
Compiled from Top Audience Response Records in the 15 U.S. regional lists. “non-commercial 12-inch

% Stars are awarded to those products showing greatest audience repsonse on 15 1.8, regional disco lists.
movement on the current week's chart (Prime Movers).
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- Superstars are awarded to those products showing greatest upward


www.americanradiohistory.com

Talent

D.C. Promoters See A Strong Winter, Spring

WASHINGTON—-Promoters and
venue managers here are projecting
continued strength for winter and
spring dates with an apparentend to
the trend away from larger facilities.

Tighter control of overhead and
creative packaging are the keys o
continued bottom line profits, say
key promoters. Venue managers,
busy with bookings. emphasize their
lack of quality control over sound as
the most pressing problem.

Pat Darr. director of events for the
19,500-seat Capital Centre in Land-
over. Md..says the facility is making
a strong recovery from “our worst
year. We only booked 38 concerts
this past year. but we're projecting
10 more this coming year. Five addi-
tional dates have been scheduled
this fall and we expect five more in
the spring.” The Centre will prob-
ably play the Stones Dec. 8 if they
extend their tour.

Dar cites two problems for the
slump lastyear: First, that fewer ma-
jor acts were touring and second. the
Merriweather Post Pavilion in Co-
lumbia was “impacting” even
though itwas a summer-only venue.

“I don’t see artists playing other
arcas who aren’t playing in Wash-
ington, though.” notes Darr. The fa-
cility hasn’t made plans to increase
alternate uses. though Darr sdys
sports activities are up slightly. in-
cluding a rodeo last year and 12 ad-
ditional wrestling events this year.
He claims the average crowd for
events runs about 15.000.

DAR Constitution Hall, a 3.700-
seat room that remains largely un-
changed since construction in 1929,
continues with the usual bookings of
50-60 shows a year. according to
manager George Brooks.

Brooks. not struggling at all with
the economic climate. is highly vocal
about the problems acts create when
playing the hall.

“The acoustics are superb.” he
maintains “but adding speakers de-
stroys il, eliminates any advantage.
If you bring in an arcna size ihow
without LOI]SIdLrInE vou're in a con-
cert hall. you get complaints. Some
acts move in every single thing they
own that they can squeeze through
the door.™

Brooks says the hall's sound sys-
tem is leased from Collmus Sound.
Inc. in Baltimore.

“I'm the one who has to live with
the complaints when patrons can’t
see because there's too much equip-
ment on stage or they can’t hear he-
cause there’s too much distortion.”
he says, "and I don’t have any eon-
trok. The acts will put their own man
on the sound board and he plays it
for the top. for the high range. If it
sounds good to him. he doesn’tlisten
to 3.600 ticket buyers.”

At the Kennedy Center concert

hall, manager Paul Simerman
echoes Brooks™ sentiments. The

swank 2,700 scat hall is booked solid
with hoth day and evening activities
leading to two problems for acts and
promoters. Dates are difficult to get
and acts only have from 4 p.m. o set
up and run sound checks.

“When they bring in all that
equipment. it’s almost impossible to
be set and run checks by showtime.™
says Simerman.

Simerman responds to criticism
that the Kennedy Center is being
priced “out of the field™ by pointing
to the rooms™ deluxe features with
rates comparable of competitive
with New York houses. “All the
other prices, the cost of doing busi-
ness. is going up with inflation.
We're in line with that.”

He explains that in a room that is
acoustically perfect without sound

reinforcement “it's a nightmare the
way music is orchestrated. With a
100-piece orchestra. if you put a
singer in front you can hear every
note without substantial amplifica-
tion, but acts come in and put |5
mikes on a set of drums in order to
hear a cymbal.”

The seeret, he adds. is to keep the
band down. to have them balance
themselves onstage. But you can’t
make them see this.”

Brooks and Simerman both avoid
hard rock concerts, letting “riskier™
groups book facilities like the Capi-
tal Centre, but Simerman notes “au-
diences are a hell of a lot more se-
date™ in recent years. “We haven’t
experienced the tearing up, the
smoking and drinking like it was
three or four years ago.” he claims.
“Drugs were more prevalent then.”

Bill Washington, owner of Di-
mensions  Unlimited, Inc., sum-
marizes his current approach to
shows as “we're just trying to stay
out of those big buildings.”

Washington has cut back on Cap-
ital Centre dates over the last three
years “down 1o six or eight from 12-
15. You need 13.000 or 14.000 to
break even: slip and vou lose.”
Washington recently played the
Comniodores 1o 13.500 and he says
“we lost a lotof money. The last time
we played Aretha Franklin to 11,000
and lost; now we'll play two shows at
Constitution Hall to 7500 and make
money. We did |5 dates with Chaka
Khan that vear. In Ft. Lauderdale/
Mianti (at Sunrise), with 3.900 seats
we did very well. Bigger buildings in
Nashville and Charlotte, N.C. lost
money.

“I stay out of the bigger buildings
unless the act forces me to or its a
boogie show and the kids want to go.
You can’t do it, of course. with an
Earth. Wind & Fire because their
production is too big and too heavy.
But you can make good money with
the smaller rooms; do two shows a
day or do two days.” he says.

Dimensions recently booked Al
Jarreau with Jean Carne success-
fully at Constitution Hall and has
scheduled Gladys Knight & the Pips
with the Manhattans for two days.

Washington claims there are other
advantages. too. “Smaller show-
rooms let the audience touch and
feel the artist and that’s important. 1
think we lose customers who don't
like to sit two city blocks away and
can’tsee the act. I'm not saving play
small halls all the time.” he says,
play once every other year oronce in
two or three years at the small hall.
Then your audience is willing to
conie out and sce you in the big are-
nas. too. I'm trying to get the Ct)m—
modores 1o consider that, to bring in
a smaller show some year.”

He underlines inflation as a con-
tinuing problem. “Hotels, buscs. air-
lines. labor, everything’s up.” he
.\il_\'\

To succeed. savs Washington,
means to package shows carefully.
“The Jacksons. Rick James/Teena
Marie, those acts are monsters. With
anvthing else. you've got to stack the
acts, play the right night. Sometimes
it takes as many as four or five acts.
But then, opening acts are more ex-
pensive. tou. Acts with only one
record are demanding $4.000. acts
thut used to take $1.500 or $2.500.

The real secret. says the 10-vear
vereran. is “like playing poker,
knowing when to fold. Irs not the
shows that work. its the money vou
don’tlose. knowing when to pass.”

Tiger Flower & Co..
Darryll Brooks says he's “just trying
o survive™ and suggests promoters
“buy within their means.”™ He ex-

Inc. partner

By TIM WALTER
plains with tighter management
controls. he'll do as well in 1981 as
he did last year. which was “very
well.™ Tiger Flower just cleared
$£35.000 on two days with Rick
James at the Capital Centre.

“You have to package more care-
fully™ he says of the current econ-
omy. “If you've got something they
want lo see. they'll come.™

Brooks relies on creative promo-
tion to build excitement for concerts
and move tickets. “Our motto is. not

away fewer tickets.” Tiger Flower
also features limo rides and dinner
with the artist as promotional gim-
micks.

Although he currently spends
anywhere from 70% 1o 90% of his ad-
vertising dollars on radio. Brooks
notes that $2.400 on television “with
the rightact™ is worth $20.000 in ra-
dio advertising. "It all depends on
the visuals available from the artist.
There’s not that much video product
available and not all artists are that

JAMES GANG— Two scantily attired Rick James fans present the singer with
*‘strip-o-gram’’ following his recent concert at the Forum in Inglewood,

Calif. Show's promoters, Al Haymon,

left, and Dick Griffey, enjoy the

proceedings.

just another concert, an event,” he
SAYS.
kids with contests on the radio; we
try to make the radio mediun as ex-
citing as the event.”

He says WKYS-FM and WOOK-
FM are the basis for more of his suc-
cesstul promotions. “We've started
giving away front row seats. The sta-
tions have lots of fun with it if the
artists is hot and we have to give
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PHOENIX—-With ticket prices
soaring and concert patrons’ dispos-
able income shrinking, one Arizona
promoter has embarked on a new
plan designed to give ticket-hold-
ers something more than just the
price of admission.

Kitty Zelisko of Evening Star Pro-
ductions Inc., has begun offering
coneert patrons  free champagne.
food and other amenities at restau-
rants near the sites of scheduled con-
certs.

“We're trying to make it (the con-
cert) a whole evening thing.™ says
Zelisko. *IUs all tied in with the
ticket. If vou buy a concert ticket.
vou get a little hit more for it.”

In three recent concerts here, Ze-
lisko worked out arrangements with
local restaurant owners to provide
happy-hour drinking atmosphere
with cut-rate refreshments and free
food for concert patrons who
presented their tickets at the door.

The restaurants, all recently
opened establishiments in the com-
petitive college town of Tempe. re-
ceived some needed exposure in sev-
cral hundred concert-goers. Donny
O'Bricns. a newly opened bar and
restaurant near the Arizona State
Univ. campus. hosted the Evening
Star reception date for several hun-

www.americanradiohistorv.com

“We're in touch with a lot of

exciting. Rick James and P-Funk
(Parliament/Funkadelic) are visual.
they look good.”

Brooks is aggressive in his pursuit
of larger facilities because “thev're
hungry. You can geta pretty respect-
able deal. sometimes even better for
two davs. They need the business.
All that concrete and steel costs
money if it stands empty. But every-
thing has to be scrutinized closely, so

‘Champagne, Food A

vou can market tightly.” he suggests.
“What this town n;uls lhou‘*h is a
good 8.000-12.000 seat hunldmgﬁ'

According to Brooks. Tiger
Flower has been successful breaking
reggae and progressive acts in D.C.
and hopes to do more. The company
sold out multiple dates with Third
World and Jimmy Clift. he savs. as
well as with acts like Toots & the
Mavtals and Hiroshima. “I'd like to
try some new wave, Adam & the
Ants. King Creole & the Cocoanuts.
| think there’s a place for them.”

Brooks is usually on the road 40-
50 days ata time and despite success
with tours by Stevie Wonder, the
Jacksons, the Commodores. Kool &
the Gang and a package tour this
vear. he finds himself in the slowest
time of the last three years—four
straight weeks in the office. But I'll
be back on the road in 1982 with
four major festivals in the works. two
i D.C." he savs.

Celler Door partner Jack Bovle
says business is “as usual” for his
four-office promotion firm. "We're
not having the slump that evervone
clse is having. We book about 99%
winners. We'll do substantially more
shows in 1981 than in 1980. My job
is to sell attractions. things like bas-
ketball. all kinds of things. With four
offices around the country. business
is up in each.”

Bovle savs the secret isn’t in how
many dollars you gross. but in how
many the promoter nets. “The per-
centage of profit is down. the deals
are tighter.™ he explains. “but we've
got higher grosses to work with.
Some people are a little spoiled. The
days of the big score are over. We're
trimming overhead and using dol-
lars better.”

He predicts the demise of promot-
ers as “the music business gets
tighter. Large promoters will get
larger. The music industry is getting
extremely tight for the smaller pro-
moter. There’s not as many working
acts as there were.™
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By AL SENIA
dred George Benson fans who had
paid $12.50 a ticket for the Arizona
State performance.

In some cases, Evening Star runs.

free buses from the lounge or restau-
rant o the concertsite so patrons can
avoid parking hassles.

“IUs just an opportunity for
people to go meet their friends.” Ze-
lisko explains. "It gives people a
little bit more for their monev.™ She
sees the idea as one means of com-
pensating for steadily rising ticket
prices.

“Ithas a certain appeal for the res-
taurant. 100, Zclisko notes. “They
know that people who can afford
$12.50 a ticket are not afraid to
spend some money.

“The point is not to get people
drunk. It just offers them a little ex-
tra in terms of a social meeting place
and a place to relax before a concert.
It's also a calculated effort 1o get
people in to take a look at a new
place.”

Zelisko estimates lounge and club
owners will find the plan offers a less
expensive alternative to radio or
print advertising. since several thou-
sand persons are potential new cus-
tomers cach time the idea is tried.

Usually. when concertgoers arrive
at the pre-concert gathering site.

- By Arizona Concert Promoter

they are asked tosign a guest register
book. which allows the restaurant or
cluh manager to develop an instant
mailing list.

Zelisko has used the idea with
Tom Petty and Pat Benatar concert
dates.

She savs she developed the idea
“after flashing back to what it was
like when I was 20 vears old and had
to make $10 go a long way.”

BOCS Switches

LOS  ANGELES-Space-Time
Systems of England is now market-
ing BOCS. the Box Office Computer
Svstem. a new ticket sales and reser-
vation svstem which is operated by
the existing bovoffice staff. The sys-
tem is comprised of & mini-computer
equipped with dual cartridge dishs
to store the seat plans. a line printer
to produce accounting and statistical
reports. video terminals o display
seat plans and select seats and ticket
printers at the points of sale.

Tickets are produced under com-
puter control using continuous roll
paper stock. Automated accounting
is provided and accounting subtotals
are continuousty updated during
operation.
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Talent

Talent In Action

COMMODORES
LUTHER VANDROSS
Greek Theatre, Los Angeles

Tickets: $17.50. $15, $10

Amidst smoke screens, drum rolling thunder,
flashing lights and fanfare the Commodores
presented their high energy show to a packed
house Oct. 20.

As a salute to the World Series the six-man
group sported sequin-covered baseball uni-
forms.

Backed by a superb six-piece band., plus two
women background singers, the group delivered
15 songs or 75 minutes’ worth ot their brand of
pop to over-zealous fans who were uncon-
tainable from beginning to end.

From the opener “Brickhouse” to the closer
“Lady (You Bring Me Up)" it was apparent,
though probably disheartening to the Commo-
dores, that their appeal lies exclusively in Lionel
Richie. Focusing on Richie is unavoidable.

“Easy,” “Three Times A Lady,” “Just To Be
Close To You" and “Still” are but a few selec-
tions performed by the group that spotlighted
the talents of Richie. This should not, however,
take away from the Commodores’ overall per-
formance.

Despite star status, Richie does manage to
maintain the team approach, allowing other
members to be spotlighted.

One of the evening’s highlights was Richie’s
performance of “Endless Love” (the duet he
wrote and recorded with Diana Ross) with back-
ground singer Deborah Thomas. Though well
done Thomas lacks stage presence and is no
match for Ross.

The Commodores’ band the Mean Machine
deserves honorable mention, a bit brassy at
times but still one of the hardest working bands
in the business.

The show’s pacing was on target. 1t rocked
relentlessly from beginning to end.

Opening was Luther Vandross backed by a
seven-piece band and four background singers.
It was apparent during his 35-minute, six-song
set that Vandross, though powerful in his vocal
delivery, is inexperienced at being a star atfrac-
tion.

Fortunately, with a ittle humor on the part of
Vandross and a responsive crowd, his awkward-
ness had subsided by the time he sang his cur-
rent Epic hit “Never Too Much.”

CAROLYNNE McDONALD

DAN FOGELBERG
Middle Tenn. State Univ.
Murfreesboro. Tenn.
Tickets: $11.50. $9.50 und $8.50

Although he's not a native and it's been some
time since he’s resided here, Nashville always
claims Fogelberg as one of s own. And he
didn’t let the hometown crowd down Oct. 25, fir-
ing off a vibrant 21-song, almost three-hour-
long set.

Kicking it off with a sizzling version of “Phoe-
nix," Fogelberg initially shied away from his
trademark mellow tunes, opting instead for
harder-edged material culled from his most re-
cent offerings, “Phoenix" and “The Innocent
Age.”

Seven songs into the set, the band dispersed,
leaving Fogelberg alone to do five of his self-
termed “pretty ones,” including “Same Old
Lang Syne.” Accompanying himself alternately
on the piano and acoustic guitar, Fogelberg had
no problem creating a coffeehouse ambience
with the capacity crowd of 12,000-plus. Display-
ing a wry sense of humor he quipped, “This 1S
the song that put me on the elevators.” before
launching into his first top 10 hit, “Longer.” Al-
though he apologized for a throat infection, the
vocal strain was apparent only during this
acoustic portion.

Following a short break, the band came back
with the old country/bluegrass favorite "Morn-
ing Sky." Other highlights included ““Part Of The
Plan™ and “Tell Me To My Face,” featuring Joe
Vitale on flute.

Adding much zest to this Fogelberg tour is
the tight six-piece band backing him. including
Barry Burton, guitar; Mark Haliman, rhythm gui-
tar; Mike Hanna, keyboards; Russ Kunkel,
drums:; Kenny Passarelli, bass; and Vitale, key-
boards, percussion and flute.

That it was a well-versed Fogelberg crowd
was evident by the fact that the most enthusias-
tic response was given to two album cuts,
"Leader Of The Band" and the final number,
“There's A Place In The World For A Gambler.”
Fogelberg seemed genuinely overwhelmed by
the warmth of the audience, which deservedly
gave him several standing ovations and called
him back for two encores. ROBYN WELLS

EDDIE RABBITT
POINTER SISTERS
MGM Grand Hotel, Las Vegus
Dinner show: $30
Midnight show: 820

Rabbitt projects a diamond-in-the-rough per-
sonality onstage, combined with a smooth-as-
whisky voice, and he seems to be constantly
meving, even when singing a ballad. He inter-
acts well with his touring band. Hair Trigger. and
in fact, even though he is the star, Rabbitt and
the band seem to be a large organism on stage,
one he constantly moves in and out of.

Rabbitt's 14-song, 57-minute set is mostly a
collection of his own songs, including “Kentucky
Rain,” “Step By Step” and “I Love A Rainy
Night," but he allows room for some fiddling
with “Orange Blossom Special” and "Boil That
Czbbage Down.”

He handles the audience well, coming across
neither arrogant, distant nor humble. He's re-
markably comfortable with the MGM Grand
stage, considering it's his first time here. And he
wisely gets the audience involved from the be-
ginning with “‘Rocky Mountain Music™ and "Two
Dollars In The Jukebox.”

Excellent backup includes Don Barrett on
bass and vocals, Jimmy Hyde on drums, Craig
Kastelnik on keyboards and vocals, Tom Kozie
on fead guitar; Pat Severs on steel, rhythm and
lead guitar, Lee Garner on rhythm guitar and Bill
Rehrig, on fiddle.

Opening act is the Pointer Sisters, who cook
with “Take My Heart, Take My Soul” and "Hap-
piness,” and show a nice country streak with
“Fairy Tale."” Now if they only would stop refer-
ring to themselves in the third person plural
while talking to the audience and put a little
more production into their 10-song, 38-minute
set. IRA STERNBERG

DEVO
Shea’s. Buffulo, N. Y.
Tickets: $9.50, $8.50

Ear-shattering decibels, eye-straining light-
ing and mind-boggling messages were lasting
byproducts of Devo's cleverly orchestrated ex-
perience here Oct. 25.

Part of a 43-city U.S. tour. the 20-song set
was a 90-minute-plus audio assault nearly over-
shadowing the five-member group’s musical im-
pact.

Successfully integrating new wave and rock
forms, the Warner Bros. group weaved a lengthy
prepackaged video order to the live segment.

Aided by lead vocalist, synthesist. Mark
Mothersbaugh, Devo's first half of the show fea-
tured such highlights as “Whip It,”" “Through
Being Cool” and the pulsating "The Girl You
Want.”

Moving into older material, the second half of
the show featured such standouts as “Jocko
Homo,” the bizarre “Mr. DNA " and rocker "“Gut
Feeling.”

Within the video segment, a reworked version
of the Stones’ ““Satisfaction” was memorable as
an encore, as were the haunting ballad “Beau-
tiful World"" and “Working In A Coal Mine" from
the “Heavy Metal” soundtrack.

Despite two band members fighting viral in-
fections, Devo's visual impact remained intact,
the group wore colorful, bizzare outfits amid a
multi-faceted stage set.

The intricate lighting underscored moods and
lyrics dealing with sex. violence and nuclear
war. HANFORD SEARL JR.

IAN HUNTER
Country Club, Reseda, Calif.
Admission: $11.50

Considering he used to be part of rock's
fringe, Chrysals™ lan Hunter put on a surpris-
ingly tame show at this tightly packed 1,000-ca-
pacity venue. one of three Los Angeles area
dates. Hunter, as part of Mott the Hoople in the
early 1970s, and others like him (Bowie, New
York Dolls, Iggy Pop) preceded punk by reject-
ing the get-back-to-the-country philosophy of
the bell bottom bngade. Mott the Hoople
created a tense, urban form of music best exem-
plified by “All The Young Dudes” and ""One Of
The Boys.”

Backed by a loud but tight four-piece band,
including longtime associate Mick Ronson on
keyboards and guitar, Hunter ripped through 20
of his best songs in the one-hour, 45-minute
show. While everything was technically flawless
and the audience was rapturous, there was a
spark missing. Hunter had little stage presence
and even on such angry songs as “Gun Control,”
“Violence’ and "Bastard,” he seemed slightly
detached.

Despite his roots, Hunter came off well on

the slower numbers. A version of Bob Dylan's
“Your Love In Vain" was well received as was
another ballad, “Standing In My Light.” But the
crowd had come to rock'n’roll and Hunter gave
them what they paid for. Still, it's disheartening
that someone who began the last decade so
promisingly should have one of the highlights of
his show be “Cleveland Rocks.” (changed. of
course, for this audience to “L.A. Rocks™), an or-

dinary boogle song. CARY DARLING

GLADYS KNIGHT &
THE PIPS
THE MANHATTANS
DAR Constitution Hall
Washington, D.C.
Tickets: §12.50. $10.50

With three out of four shows sold out, Knight
pleased 13,000 fans in two days Oct. 17 & 18
with an enthusiastic 77-minute, 15-song per-
formance that included only two numbers from
her new Columbia album “Touch.”

The group draws noticeably more energy
from the highly vocal concert hall audience than
more reserved Yegas audiences and the show is
stronger for that.

Knight opened with “Grateful/The Song Is
You and after “Taste Of Bein' in Love" earned
nearly a minute of solid response to "“Neither
One Of Us,” her last Motown hit. It was obvious
that she was reaching inside herself for every
millimeter of range and having achieved it, was
well rewarded.

“l Feel A Song” and "“The Best Thing That
Ever Happened To Me'' preceded a superb acap-
pella arrangement of four-part harmonies for
“I Just Can’t Help Myself."" A rollicking “Imagi-
nation” followed.

After the traditional hits medley, Merald
“Bubba" Knight sang a sexy, soulful lead for
“She Believes In Me.”

William Guest did an equally unique rendi-
tion as lead for "This Is It,”" unveiling a wide
ranging perfectly controlled falsetto.

Knight returned as the Pips exited, perform-
ing her "'l Will Survive/Free Again" arrangement
from “Touch” with no difficulty making a color-
ful vocal display of her unsupported solo. Her
poignant “The Way We Were” was an exquisite
showcase of her subtley.

The show closed with I Heard It Through
The Grapevine,” Victor Hall conducting a 20-
piece orchestra with Ron Rutledge on drums,
David Knight, percussion and bongos; Spencer
Bean on guitar, Kenny Brown on bass and Mel-
vin Olman on keyboards.

The Manhattans, who opened with a 50-min-
ute, 15-song set, performed a slightly con-
densed version of their show reviewed in Bill-
board June 27. TIM WALTER

IRON CITY
HOUSEROCKERS
Roxy, Los Angeles
Admission: $6.50

It was fun at the lron City Houserockers’
show here Oct. 26 to count the glaring in-
fluences. There was a little J. Geils here, a little
Elvis Costello there and a lot of Springsteen all
over the place. Still. even if the sextet 1s obvious
in its sources, it instills such a goodtime passion
in the music that it almost makes no difference.
After all, Pittsburgh’'s Houserockers, who have
just released their third MCA album, have been
around a long time and have as much right to
urban angst and a tough guy working class
stance as anybody.

Fronted by Joe Grushesky, the group got off
to a s ow start as it seemed to be testing the L.A.
waters. This was the Houserockers’ first Los An-
geles appearance and they have a heady reputa-
tion—based on East Coast concerts—to uphold.
Abou: a quarter of the way through the 20-song,
one hour, 45-minute set, Grushesky and com-
pany pulled out ali the stops and roared through
originals and such punchy oldies as “Mony
Mony,” “Pretty Woman,” “Whole Lotta Sha-
kin' " and “Shout.” No doubt a healthy smatter-
ing of Steeltown expatriates in the audience
(some fans unfurled a giant Univ. of Pittsburgh
banner) helped ease the Houserockers' nerves.

When producer and veteran musician Steve
Cropper picked up a guitar and joined the group
onstage, the Roxy was turned into one large
party. Still—if only for commercial reasons—the
Springsteen parallels are ominous clouds on the
Houserockers’ horizon. Even Grushesky's be-
tween song raps seem pulled from some
“Springsteen-by-the-numbers” textbook. If the
Houserockers ever want to be more than a club
band, then they are going to have to not walk so
closely in Springsteen’s shadow. CARY DARLING
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RIKER'S BENEFIT—Polish Records E! Futuro plays its single, ‘‘Riker’s Is-
land,” during a benefit at the Men's House of Detention at Riker’s Island
in New York.

“It was the most frightening gig of
my life.” says Queen bassist John
Deacon, remembering a recent show
in Puebla. Mexico that nearly got
out of hand. Both he and drummer
Roger Taylor were hit by flying ob-
jects. and a couple of the crew mem-
bers suffered minor injuries as a re-
sult of the disturbance.

“About 65.000 fans jammed into
the stadium. more than double the
official capacity including approxi-
mately 10,000 people who broke

Billzoard photo by Chuck Pulin
STAGE DIALOGUE—Singer Pamela
Moore has a few words for Meat
Loaf during a recent concert at the
Westchester Theatre near New

York.

Talent Talk |

has opened at the 78th St. Theatre
Lab in New York. ... Max Roach
has jumped to the defense of Miles
Davis following recent pan of Davis’
concert at the Hollywood Bowl.
Writing in the Los Angeles Times.
critic Leonard Feather says Davis
struggled through “a depressing cve-
ning.” In reviewing the review.
Roach says. “The tragedy of this
story is that because Feather is inca-
pable of understanding the creative
artist. he resents Miles Davis for
being one.”

Roberta Flack to appear at Carne-
gie Hall. Friday (30)....The benefit
concert for Rick Derringer, who re-
cently had all his instruments and
equipment stolen. was broadcast on
the DIR network. Sunday (25). On
the bill are Be Be Buell, Ellen Foley,
Ian Hunter, Southside Johnny, Todd
Rundgren, and others.

Promoter John Scher no longer
manages Renaissance. The sphit is
amicable. he adds. Renaissance i1s
now being booked by Frontier
Booking Intl.. which now also books
Grand Funk. “We had such a hard
time getting through the door. that
once through we felt it would be un-
fair to close it behind us to different
kinds of acts.” savs FBI founder lan
Copeland, cxplaining why his new
wave oriented agency signed the two
acts.

Richard Loren, management
coordinator for the Grateful Dead
Productions. has quit his post to
work on film and video projects.
First project is a screen version of
Kurt Vonnegut's “Sirens Of Titan™
with Jerry Garcia. Other video proj-
ects with the Dead will follow.

Mick Taylor has joined Alvin Lee
for a forthcoming tour of England.
Europe and then the U S.

ROMAN KOZAK

down the gate and streamed in with-
out any security check.” savs
Elektra. describing the scene. “The
police force. hopelessly out-
numbered. didn’t try to stop them
for fear a rivt would break out. In-
side. soft drink vendors were selling
their wares in bottles. not paper cups
as had been specifically requested
bv the band. During the show the
fans were carried away by their ¢n-
thusiasm for the bands” performance
and expressed it by throwing any-
thing and everything close at hand
toward the stage, from shoes to cam-
era and cassette batteries.”

In what may be a first of sorts. Em-
mylou Harris has a coal mine named
after her in Elkhorn City. Ky, ...
Patti Smith and plavwright Sam
Shepard have collaborated on
“Cowboy Mouth, a new play that

TOP QUALITY
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LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10’s
500 - $45.00 1000 - $65.00
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1000 - $311.00

SEND 8x10 PHOTO - CHECK DR M.O
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST
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1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803
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Record Exporter
Files $1M Suit
Against CBS

LOS ANGELES- Japan & Amer-
ican Record Co. hcere, an exporter,
has filed suit in Superior Court
against CBS Inc.. sceking $1 million
damages.

The plaintiff contends that CBS
would not sell it recorded product
wholesale, forcing it to buy from
Kandamerica, a competitor, at 5%
above wholesale. Steve Sayeri, presi-
dent of J&A, claims he alerted the
CBS representatives here to the fact
that he was going to Japan in April
1980 to solicit orders there for his
new firm.

The complaint states that CBS
told Sayeri that it would sell him
product if he provided a letter of
credit and a personal guarantee for
indebtedness. When he returned
with orders from Japan. CBS re-
fused to sell him, telling him his ac-
count was closed and giving him no
reasons for the closure.

The suit. which also names Kan-
damerica as a defendant. alleges
Kandamerica circumvented  him
and shipped his accounts direct, thus
trying to squecze him out of the pie-
ture.

LOS ANGELES-A bountiful
batch of books of interest to the mu-
sic industry is being shipped this
month by publishers with ¢yes on
the pre-Christmas selling season.

Michael Gray’s “The Art Of Bob
Dylan” will almost certainly attract
major attention. Gray, a British
writer, has authored a 236-page
opus. attractively illustrated, which
analyzes Dylan’s lyrics rather than
the biographical details of the Min-
nesota man'’s career. It is not for the
average Dylan fan; Gray's writing is
highly cerebral and. at times. down-
right dull.

Yet, for serious students of the
American pop song. and for Dylan’s
spectacular contributions, this entry
from the St. Martin’s Press ($14.95
hardback) 1s valuable.

Far more mundane in its ap-
proach to rock is Nicholas and Eliza
beth Schaffner’s “505 Rock 'N* Roll
Questions™ from Walker & Co.
($5.95 paper), a slim but entertain-
ing and oft-humorous 128-pager
which may find its lirgest accept-
ance among radio decjays. A typical
query: which Beatle had three cats
named Jesus. Joseph and Mary? An-

ELECTRIC NIGHT—Jeff Lynne, right, of the Electric Light Orchestra makes

General News

% ¢ L

RETAIL DEBUT—Jon Anderson, former lead singer of Yes, and currently half

of Polydor Records duo Jon and Vangelis, makes his first in-store appearance
at San Diego’s Tower Records. The stop was part of an extensive promotional
tour in support ot the “Friends of Mr. Cairo’ album.

Industry Books Out For Xmas

Streisand, Dylan, Rock Trivia Or Lists Can Be Had

By DAVE DEXTER JR.

swer: Paul McCartney. That’s what
you get for $5.95.

“Streisand: The Woman And The
Legend™ from Doubleday Dolphin
€$10.95 paper) is a feichingly pro-
duced, large-format coffee table
book written by James Spada and
offering 250 pages of hiterate, infor-
mative text and many eye-stopping
photographs.

Spada is not a biographer who
fawns over his subject’s successes
and ignores the failures. His is a
well-rounded. objective picture of
one of the most successful singers of’
the 20th century. One suspects his
book will enchant c¢ven these who
don’t particularly care for the
Brooklyn-born woman and her col-
orful hife in the fast lane of the peril-
ous show business highway.

Destined for a smaller market is
Edward Jablonski's “Encyclopedia
Of American Music” on Double-
day's Christmas list at $24.95 in
hardback. The author requires 629
pages divided into seven sections to
enumerate classical and pop works
and those who played and sang
them-—from 1620 into 1981.

It 1s a massive. informative vol-
ume which required years of

an amusing point of Tony Martell, vice president and general manager of CBS
Associated Labels. The Jet group had just performed to a sold-out house at
Nassau Coliseum in New York.

tedious, painstaking research to
achieve. This 1s Joblonski's 17th
book. and possibly. the one that will
live longest.

“The Book Of Rock Lists™ by
Dave Marsh and Kevin Stein (Dell/
Rolling Stones Press, $9.95 paper.
643 pages) comes off much like the
Schatfners® “505 Rock 'N° Roll
Questions” as a compendium of
trivia, but it, too. is not without hu-
mor. How many music industry folk
crave to learn the names of Frank
Zappa's favorite rock critics? Or a
listing of the items thrown onstage at
Bruce Springsteen’s Madison
Square Garden concert? Or the
guests at Mick and Bianca Jagger's
wedding? Or Devo's favorite mod-
ern conveniences?

Still. the Marsh-Stein manuscript
15 preferable to Kobert Christgau’s
“Record Guide” (Ticknor & Fields.
$9.95 paper. 472 pages). Blurbed as
“outrageous. outspoken and totally
reliable,” it comprises Christgau’s
reviewing and grading of almost
3.000 LPs trom the 1970s. In truth.
i's a sophomoric. cutey-pie. lu-
dicrous display of smart-ass hyper-
bole by an extrovert writer who re-
sorts to the old Westbrook Pegler
“knock evervthing™ philosophy.

Margaret Campbell’s “The Great
Violinists™ bears the Doubleday im-
print, contains 366 pages and sclls
for $19.95 in hardback. She tells
aboutall thereis to tell of violins and
violinists over a 300-vear period.
from Baltzar to 1981's manyv vir-
tuosos. To her credit. she examines
albeit lightly—jazzmen like Venuti.
Smith. South and Grappelli. It's a
welcome entry in the yuletde
sweepstakes and one need not be a
fiddler to enjoy it.

Charles Scribner’s Sons is out
with a 399-page paperback version
of Stanley Dance’s “The World Of
Count Basie™ at $9.95. Dance is onc
of the world's best writers on jazz.
yet it's odd that this effort devotes
more pages to Kansas City and
Southwest jazz. as recalled by the
musicians themselves. than it does to
Basic. Sull. one can’t fault the story.
Every jazz buff should have a copy.
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Survey For Week Ending 11/7/81

© ROLLING STONES, J. GEILS BAND, GEORGE THOROGOOD & THE DE-
STROYERS—$2,092,500, 135,000, $15.50, Bill Graham Presents, Candle-
stick Park, San Francisco, two sellouts, Oct. 17-18.

® ROLLING STONES, VAN HALEN, HENRY PAUL BAND-—$1,887,600,
121,000, $15.60, Beach Club Concerts, Tangerine Bowl. Orlando. Fla., two
sellouts, Oct. 24-25.

o FOREIGNER, BILLY SQUIER—$287,328, 32,304 (35, 154 capacity), $9.50 &
$8, Electric Factory Concerts. the Spectrum, Philadelphia, two shows, one
setlout, Oct. 24-25.

o DAN FOGELBERG—%$236,571, 20,124, $12.50 & $10.50, Monarch Enter-
tainment Bureau, Brendan Bryne Meadowlands Arena, E. Rutherford. N.J.,
sellout, Oct. 20.

e AL JARREAU, SPYRO GYRA—$189,968, 11,764, $17.50-$12.50, in-house
(RCMHA Prods.) promotion, Radio City Music Hall, New York City, two sell-
outs, Oct. 20-21.

e CAMEO, BRICK, ROGER & ZAPP—%$173,355, 15,297, $11 65&$10.65, W.G.
Enterprises, the Summit, Houston, sellout, Oct. 16.

¢ BOB DYLAN—$165,508, 14,951, $12.50. $10, & $8.50, Electric Factory
Concerts, the Spectrum, Philadelphia, sellout, Oct. 23.

¢ COMMODORES, LUTHER VANDROSS—$160,103, 14,339 (16,000), $13.50
& $9.50, in-house promotion, Concord (Calif.) Pavilion, two shows, one sell-
out, Oct. 25-26.

o CHUCK BERRY, LESLEY GORE, LOU CHRISTIE, DRIFTERS, COASTERS,
FRED PARRIS, SATINS, JOHNNY MAESTRO & THE BROOKLYN BRIDGE,
BOBBY COMSTOCK & HIS ROCK 'N ROLL BAND-$158,444, 16,101
(20,000), $11.50, $10, & $9. Richard Nader/in-house promotion, Madison
Square Garden, New York City, "'Richard Nader's Rock 'n Roll Reunion Vol.
I," Oct. 23.

® FOREIGNER, BILLY SQUIER—$155,808, 15,977, $9.75. Di Cesare Engler
Prods., Pittsburgh Civic Center Arena, sellout, Oct. 23.

o PAT BENATAR, DAVID JOHANSEN—-$148,500, 16,500, $9. Evening Star
Prods./Feyline Presents, Compton Terrace, Tempe, Ariz., sellout, Oct. 21.

o DAN FOGELBERG—%$148,454, 14,001, $11.50. $10, & $8, Electric Factory
Concerts, the Spectrum, Philadelphia, sellout, Oct. 21.

® EARTH, WIND, & FIRE—$141,146, 11,569, $12.50 & $11.50, Frank J.
Russo, Providence (R.1.) Civic Center, sellout, Oct. 21.

o PAT BENATAR, DAVID JOHANSEN—$127,582, 14,027, $9.50 & $8.50,
Fahn & Sylvia Presents, San Diego (Calif.) Sports Arena, sellout, Oct. 24.

e CAMEO, BRICK, ROGER & ZAPP—-%$120,004, 11,559 (12,006), $10.50 &
$9.50, W.G. Enterprises/Al Haymon Prods.. Tarrant County Convention
Center Arena, Ft. Worth, Texas, Oct. 17.

o DAN FOGELBERG—%$116,966, 10,653, $11.50-$9.50. Cross Country Con
certs, New Haven (Conn.) Coliseum, sellout, Oct. 17

® DAN FOGELBERG—$116,785, 12,224, $11.50. $9.50, & $8.50. Sound Sev-
enty Prods., Middle Tenn. State Univ. (MTSU) Murphy Center, Murfrees-
boro, Tenn., seltout, Oct. 25.

e COMMODORES, LUTHER VANDROSS—$115,554, 11,795 (16,000), $10.50,
$10, & $9.50, Feyline Presents/imperial Prods., Compton Terrace. Tempe.
Ariz., Oct. 16.

® RICK JAMES, TEENA MARIE—$108,333, 10,765, $10.50 & $9.50, Al Hay-
mon Prods./Tiger Flower & Co., New Haven (Conn.) Coliseum, sellout, Oct.
11.

o COMMODORES, LUTHER VANDROSS—$108,000, 10,442 (12,000), $10.50.
Chicago Music Bag Prods., Univ. Of Ariz. McKale Center, Tucson, Oct. 17.

o BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$103,375,
9,513 (15,924), $11, $10, & $9. Brass Ring Prods.. Joe Louis Arena, Detroit.
Oct. 23.

e COMMODORES, LUTHER VANDROSS—$102,000, 10,005 (12,000), Chi
cago Music Bag Prods., $9.50, Univ. of N.M. Pit Arena, Albequerque. Oct.
13.

e VAN HALEN, G-FORCE—$99,017, 10,856, $10 & $9, Celebration Prods..
Omaha (Neb.) Civic Auditorium Arena, sellout, Oct. 20K

e DAN FOGELBERG—%$84,104, 8,500 (10,000), $10.50 & $9.50, Don Law Co..
Providence (R.1.) Civic Center, Oct. 19.

e CAMEO, ROGER & ZAPP, BRICK—-$78,174,7,749, $11, $10, & $9. W.G En-
terprises/Al Haymon Prods./Hartman Enterprises. Hara Arena, Dayton,
Ohio, sellout, Oct. 9.

e PAT BENATAR, DAVID JOHANSEN—$77,870, 8,154, $10.50 & $9.50. Bill
Graham Presents/in-house promotion, Univ. of Calif. at Davis Rec Hall, sell-
out, Oct. 26.

e FRANK ZAPPA--$77,187, 7,017 (9,550), $11. JAM Prods.. the Summit.
Houston, Oct. 17.

e BEACH BOYS, RED RIDER—$74,204, 7,811, $9.50. Alex Cooley Prods.. Sa-
vannah (Ga.) Civic Center, sellout, Oct. 21

® ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$73,570,
7,764 (13,000), $10. Sound Seventy Prods./Pace Concerts. Mobile (Ala.)
Municipal Auditorium, Oct. 24.

e CAMEO, ROGER & ZAPP, BRICK—%$72,989, 6,984 (9,000), $10.50 & $9.50.
W.G. Enterprises, the Omni, Atlanta. Oct. 10.

® GEORGE BENSON, SADOU WATANABE—$72,003, 5,871, $12.50 & $11.50.
Evening Star Prods., Ariz. State Univ. Gammage Center. Tempe, two sell
outs, Oct. 7.

e CHARLIE DANIELS BAND, ATLANTA RHYTHM SECTION—$71,384, 8,249
(13,162), $9 & $8, Sound Seventy Prods./Albert Promotions. Leon County
Civic Center, Tallahassee, Fla., Oct. 15.

e CAMEO, ROGER & ZAPP, BRICK—%$70,950, 8,104 (10,000), (9 & $8. W.G.
Enterprises/Al Haymon Prods., Charlotte (N.C.) Colliseumn, Oct. 3.

e CAMEO, ROGER & ZAPP, BRICK—$70,468, 7,110, $10 & $9. W.G. Enter-
prises/Al Haymon Prods., Ohio Center. Columbus. sellout. Oct. 4.

e OAK RIDGE BOYS, LACY J. DALTON—$66,256, 6,943, $10 & $8.50, Barbara
Runions, Western Ky. Exhibition Center. Murray. sellout. Oct. 18.

e CAMEO, ROGER & ZAPP, BRICK—$64,773, 7,197 (10,900), $9, W.G. Enter
prises/Al Haymon Prods.. MECCA Arena. Milwaukee. Oct. 8.

e DEVO—$63,000, 7,000, $9. Schon Prods., Met Center. Minneapolis. sellout.
Oct. 13.

® ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$60,975,
6,265 (9,546), $10.50 & $9.50, Sound Seventy Prods.. Nashville Municipal
Auditorium, Oct. 20.

e TRIUMPH, KiIX—$60,548, 6,400, $11 & $9.50. Bill Graham Presents. Oak-
land (Calif.) Auditorium Arena. sellout. Oct. 24.

Copyrighted and compiled by Amusement Business. a Billboard Pubiications. Inc. publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report.
please call Patricia Bates in Nashville at 615748 8120 or Tina Veiders in New York City
at 212/764 7314,

advodg ‘1861 ‘L H3IGW3AON


www.americanradiohistory.com

- . JUVOuy pUIYiTWUY
— = = — acwwww | — alNasL4 INVI JHL 3 100¥ (¢
68 £V25 YOW YOW - -
. 9N ) S B 1%}8»\;” .:IrmH. & 868 £56°1v eIy
TIIYANYIN vivEdvE | 0T |68 | 98 (ud3) mm_wmwxm_mmz&_ uredy wmouza_=ozm [}l
66 ~95121Mgys onde) o : MOTINVW Aygve | v
86' SUBB[IQ) M U] 9AI o wm:mz._m\»udlm_ uuh\ ermlN v 268 9912]-1S fonde)
® INVELEL 86, 090¢ [1HY ¥0¥ 0N Aeg },u0Q
IINVYS ONIYNIYIS IZVW [ 6T |1/ | S8 9N 19AQ 3utkiag ON $.2104] v 4ndS ATIg |8z |1 | ST
868  L[£25YOW ISSNORD/NON - o e ].M_E Elw 0s 268 (UMOION) TWZ00T-89 Apiog
[00) Bury 86°€l 20096-E1 W umojop SITINSEETIS
SINIIINNOG |2 |96 ﬁ SHH is8jealn au] |y v SIWYI NI |82 [ v1 | ¥l
I . B B R A SSOY YNVId | € |86 ; — — _
26l £0/9°dS WY e B - 868 9/GE ¥SQ 'S01g Jauiepm
zeu 868 T v |z ler| e
HIJWVZUN | |48 | €8 : !
o o TR T S |s mmg - =
263 G5OV 110V VOu B B N el 4 26'8 (wesdA|od) 1062°1-14L PIoysay]
spuowelq aly sAeq awo 86'8 265°35 eyan3 1agehop aoue}siqg 8uo
PO aIa KO | 61 |60 | 28 dajs fg daig v SING AGOOW  [zz |21 | 21
sttt I il Db o 11198v¥ 31003 | 21 | 8¢ | Lt - —
. 547 0pUO] - =% . 86'8 9PET YH Sifeshiy)
8001 :.q&wo,@mtox 104 wdig 63ELE um m_me___s awn| Snoivalyg
18110 umouyupn J0 a4 YYLYN38 1vd g |6 |11
L L R A 1InD 3USAO I |81 [y | 9 . v | Wi ,
. SRR S . S it il B 199 1 e1quinog
Lot uoISSeq 40 Sowy 868 (v04) 8291 éh__ﬁ% ;%m 30y ay] u) suog
: 4 u |4 ToraTie |9 |8 | 01
A YIVNIG Lvd | ¥9 |18 | 08 NOLTHYD WD | ¥T |Sb | &b . I
L Eﬁ_,mmﬁ__xvmmmmm_ml:%uh_ﬂ 86'8 (s01g 1aulept) 7/Gg Wi as | LU SaA3 ajealld %
4 : [| S19pudjaig SILVO NHOf ANV TIVH 1AMV | £ | O1
B - SITIONVA ONY NOT | ¥T | LL | 6L SNIANILIYd 1 ey | oo T T
86'8 femy pny wmﬁ_«quﬁ %8 801001 Auear | [ | qeseqy
701 N0 31eYS SISINTD  [¥ [T
NITINVYS YHII¥Y |11 |69 | 8L v SYIDOY ANNIX (81 [tb | sp — ; o . —t
S BHA B AT . J| u
£009¢€ 34 __w,s_ssz____wm@___v_m_w\m%m 268 £6GE WSg 'S01g Jausem Sk A 15 BN %E_omﬂ_ w_v_m
: 0207 |3 v SIIN JIMLS €T (S | £
VWOTIVIN |8 (L9 LL o d0lzz |¥1 |GE |2t = 000 .
w Q%&&ﬁﬁﬁwwﬁ i 36 - 3A07 NOA g%:ﬁwﬁ gﬁwﬂ?ﬁ&ﬁfﬁ
4l 9438713904 NV |6 9
13S0 (L |98 ﬁ v Addnsuly | zZ (e | 18 263 081845 WY ?
[T aﬁw_mnﬁhmmﬁ_._mﬁwl 26'8 9ERZLIS _ww_ﬂ__m v 3UIYIBN Ay Ul }soyy M\\%
. NNod (€ | L
JUSIMINI NHOr | S |08 | 6L e NOLM3IN 30Inr | 9¢ |OF | OF %3 TR
868 62091 G5 ey 26'8 ) (wesdhlod) 852/ 419N eouejqEse) 6 oy
anjep aoey Jy3iuo| v YINDIFWOS |91 | ¥ ﬁ
o SNITI0D 1IHd | G€ | LS | #L Sd0LY¥NO4 IHL |6 |6F | 6F 671 AETRE |
[ I%mawﬂ_ﬂ_ﬁw‘ 858 (wesdhjog) ﬁgw\ﬁoﬁmmw@__wﬂ - 1ydiuo] auiy
! aNvg 137109
NOILJ3IS WHLAHY VINVILY |8 |€8 ﬁ o NOVYIONNOS | ST [vE | 8 43NS IHL ONV 43935808 | L (€ | €
%8 T (e gld eued o (103 14826 74 oy BOVLE O BIQuInio)
allum %3 yoelg _aulp adessy
o SYILSIS YIINIOd | 8% |26 | 2L - ® 013 en e | g v AINgnor  (v1 |z |2
B hac uea - 26'8 £8EE WSQ soig roulem . (90uely) 26091 D0J SPI0day Sauo)S 3uljjoy o
868 108¢ mem Mmom_n__& AM% $S017) Jaydojstiyy 863 noA 00)je| ﬁ
IINIYd E v SSOY) YIHAOLSIYHI 16 | L€ | 9E SINOIS ONNIO¥ IHL |6 |1
9% 2c | = HEAEE = HENEE
lPQe-ILILISIMY | $7) 85| & 19qeT-FILIASIMIY |52 E5 | £ PaeT-ILIASIY (355

(a(3uen) Aq pajedipur jess) "syun 00Q'DO0‘T JO SoleS 10 jeas eILBWY 0 "ussy Asnpuj Fuipioday W (10p Kq pajeatpur (eag) ‘shun 0Q'00S JO SO[es 1o} Jeas eLaWY JO ‘ussy Ansnpu| Juipiodey @
“f3uals safes jsajeaid Bumoys s1anpoid asoy} o) papleMe ale SIEJS ¥ (SIFADY i) LIeyD S,43AM JUALIND AU} U0 judwakow Piemdn s3jeaid Butmoys spnpoid asoy) o) papieme e siejsiadng L

_«W_ ) syegnd ey jo
uDpEBjASd LayM Jojed B anogiMe aslslsyio 4o Bu)

w&<.—. w mmu— mo.—. pieoq)ig

186} ‘L UIAWIAON DNIGNI NIIM HOH

WWW.americanradiohistorv.com


www.americanradiohistory.com

Jazz

Real Time’s First Year Hectic
But Satisfying In Audiophile Mart

LOS ANGELES—For a self-con-
fessed neophyte.  ad-man-turned-
producer Ralph Jungheim is wrap-
ping up a hectic but satisfying first
year as the creative force behind the
industry’s first audiophile jazz label.

Although premium-priced Euro-
pean imports have entered the U.S.
through such brokers as Audio
Source and several labels have be-
gun testing the waters for jazz on au-
diophile cassettes. the six new digital
jazz. LPs produced by Jungheim for
the Real Time Records division of
M&K Sound Corp. here have
marked the first jazz venture to tar-
get exclusively on the burgeoning
high-tech disk market.

And despite single disk prices of

about $17 at retail and double sets
shelved at $25. Jungheim says initial
sales have already matched or ex-
ceeded expectations for similar
acoustic jazz albums when pressed
and priced conventionally. An evi-
dent lure beyond the imported Ger-
man pressings and digital master
tapes is the inclusion of familiar
West Coast jazz stylists buttressed by
crack studio players.

Less obvious is an exploratory
mission to the choice of repertoire
and players. *“What I tried to do with
those six albums was cover a fairly
wide spectrum of styles.” explains
Jungheim. now juggling multiple
duties as M&K's director of commu-
nications and marketing and de
facto jazz a&r chief forits Real Time
arm.

“I knew something about the
people who bought the first two di-
rect-to-disk projects I'd done for
M&K. the ‘For Duke® album by Bill
Berry and His Ellington All-Stars,
and an Earl ‘Fatha’ Hines set. I'd
spent a weekend going through
1.200 consumer response cards.” he
says of his subsequent decision 1o
broaden the appeal for the newer
digital efforts.

That's because what Jungheim
learned from his direct-to-disk au-
dience overturned some of his and
M&K's expectations about the ear-
lier sets” appeal to die-hard jazz fans
and older audiophiles. “What was
astonishing was that only half of
those responding to the cards were
regular jazz buyers.” Jungheim re-
ports. “The rest normally bought
classical or even rock.”

Equally startling. he adds. was the
finding that an estimated 40% of the
market was under 30 years of age.
contradicting onee traditional views
of both the jazz market and the high-
end audio hardware consumer base.

As a result, Jungheim now says he
nodded to newer fusion and avant-
garde styles and the prospect of an
older. adult/contemporary pop
crossover potential in mapping out
albums for Real Time. “What [ set
out to do was to have a John Dentz
band with Chick Corea and Ernie to
the left. a Joe Marino playing piano
settings of classic pop to the right,
and then ranging in between them
projects like Don Menza's "80s Big
Band. Jack Sheldon and Wild Bill
Davison.”

Add to that series. presumably
somewhat left of center. the forth-
coming Freddie Hubbard bebop
project. “Back To Birdland.” now
being pressed by Germany's Teldec
and expected to ship here in Novem-
ber.

Whether Jungheim can accurately
pinpoint the less traditional sectors
of his existing audiophile jazz mar-
ketis a question he says awaits more
time at market. “But what we al-

By SAM SUTHERLAND
ready know.™ he asserts. “is that au-
diophiles, even without much of a
prior jazz orientation. will buy
something like a Menza big band
project.”

In fact. Jungheim says the Menza
and Marino sets. shipped in June
and thus the longest available thus
far. “have sold perhaps five to six
times what they would have as con-
ventional treatments of the same
music—yet they were priced much
higher. That tells me that audio-
philes may rival or outnumber jazz
fans as active buyers.”

His advertising background leads
Jungheim to seize on what he terms
the “complimentary, rather than
competitive” niche Real Times' jazz
utles now enjoy as the only audio-
phile jazz line. But he admits that
most retailers” oversight in confining
high-end goods to audiophile bins is
a chronic obstacle.

“If T could get just six accounts to
regularly cross-reference the stock
between jazz and audiophile. I'd be
miles ahead.” he comments, adding
that just that approach as taken by
Tower Records’ Sunset Strip loca-
tion enabled Menza’s LP 1o bound
up to number eight on the store’s
jazz sales chart.

To prompt that and other market-
ing aids, Jungheim has recently be-
gun presenting monthly “Master
Merchant™ certificates to those au-
dio and record/tape outlets that post
the most impressive sales perform-
ances.

Another new tool is the recent re-
lease of the label’s first audiophile
jazz sampler. “Highlights!.” excerpt-

ing all six digital titles and priced at
about $10 retail.

Yet Jungheim ultimately belicves
the line’s biggest tool. and its parent
firm’s major asset, is the state-of-the-
art technology behind the disks.
M&K itself'is an increasingly diver-
sified audio firm founded by audio
hardware merchant Jonas Miller
and his young company president,
Ken Kreisel. that now manufactures
and markets speakers and associated
hardware in addition to operating
Miller’s landmark audio salon and
now the label.

Even the recording company itself
begar in Miller's original Wilshire
Blvd. store in Beverly Hills. al-
though Jungheim notes that more
recent dates have been cutin the old
motion picture sound recording an-
nex on Sycamore in Hollywood.

“I feel sonically we're the Telarc
of jazz." summarizes Jungheim. al-
luding to the highly-rated audio-
phile classical line. “Ken Kreisel.
who also engineers our sessions, cus-
tomizes Sony’'s digital recorder de-
signs before we use them, and those
revisions will then show up on
Sony's subsequent production mod-
els—at 29, he’s simply a wunder-
kind.”

Beyond moving sessions out of the
store and into a studio. Jungheim
also hopes to broaden not only the
stylistic base but the player’s geogra-
phy. Until now. he’s relied on the lo-
cal ranks of top tv. film and studio
players to back his leaders. “but
what we'd like to do is eventually
start bringing people out here from
the east.”

NEW LABEL LAUNCHED

Atlantic Back Into
Mart With Jazzlore

NEW YORK—Atlantic Records is
revitalizing its jazz market profile
via its newly unveiled Jazzlore label.
an historical line recently bowed via
a pre-release discount program for
the first six reissue packages.

The single-disk. unified graphic
packages mark a renewed commit-
ment from the generally dormant

major. whose extensive catalog of

prime "50s and "60s jazz masters had
been given little marketing push in
recent years.

Now, however. label producer
llhan Mimaroglu. responsible for

Philly Welcomes
2 New Hotspots

PHILADELPHIA—Two new jazz
clubs have joined the ever growing
circuit of after dark spots devoted to
jazz aficionados. The North Star. on
the northern edge of the center city
limits, opened with Joe Baker's
group and will be featuring area fa-
vorites. To follow are Cletus
McBride followed by Don Nichols
and Bill Hahey. one of the most in-
teresting tocal jazz duos. playing pi-
ano and trombone with both doing
vocals.

Across the river in Cherry Hill.
N.I.. Tavern on Green in the Holi-
day Inn there. it will feature jazz for
weekends, The Bruce Mills jazz
group plavs Fridays and Saturdavs.
Mills is a veteran of Art Blakey and
Chuck Mangione. Then Terry
Grant’s piano is featured on Sunday
nights.

the majority of the few new jazz LPs
released by Atlantic in recent vears,
has debuted the line by supervising
the selection and remastering of the
first half dozen Jazzlore sets. Fea-
tured are some of the label’s best
known artists.

The initial titles include “Some-
where Before™ by Keith Jarrett. orig-
inally released in 1969: “Pithecan-
thropus Erectus™ by Charles Mingus
(1956); Ornette Coleman’s “Twins™
(1959-61): “Plenty. Plenty Soul” by
Milt Jackson (1957): early label stal-
wart Joe Turner’s “The Boss Of The
Blues™ (1956) and “The Laws Of
Jazz” by Hubert Laws (1965).

All utilize the same graphic for-
mat. which combines hand-colored
photos of the featured artists, a com-
mon tvpe face for front cover copy.
matte finish board and extensive
liner notes.

The label was promoted prior to
release with a 5% discount on the
new $8.98 list titles. Concurrent with
that push, which expired Oct. 23, At-
lantic offered a 10% discount pro-
gram for catalog jazz titles now in-
cluded in its midline list of $5.98
LPs. In all.its midline jazz repertoire
comprises close to 200 sets.

Further buttressing Atlantic’s cur-
rent jazz drive are two previously
unreleased albums culled from the
label’s vaults. Included are 1977
recordings by tenor saxophonist Ed-
die Harris collected in “The Versa-
tile Eddie Harris.” and a follow-up
to last vear's critically acclaimed
two-disk Lennie Tristano package.

www.americanradiohistorv.com

Honor For Billy Taylor

WASHINGTON. D.C.—Pianist/
composer/instructor  Billy - Taylor
was honored Oct. 9 at a District
Building reception sponsored by the
Charlin Jazz Society which con-
cluded with Mayor Marion Barry
declaring Oct. 10 as Billy Tavlor Day
here.

The major event of the two-dayv
celebration honoring Taylor was a
concert at the Univ. of the District of
Columbia featuring a number of
arca jazz virtuosos and the Billy
Tavlor trio with Keith Copeland
and Victor Gaskin.

Taylor. in his fourth vear as host
of NPR's “Jazz Alive.” was also hon-
ored by commendations from a blue
ribbon list of notables including
Frank Mankiewicz, president of Na-
tional Public Radio. and Livingston
Biddle Jr.. Chairman of the National
Endowment for the Arts. Taylor was
the first black artist to host a daily
radio show on a major New York ra-
dio station (WNEW) and first black
musical director on a major tele-
vision program (The David Frost
Show).

Billboard®
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Spyro Gyra MCA MCA 5238

BREAKIN' AWAY
Al Jarreau Warner Bros BSK 3576

SIGN OF THE TIMES
Bob James Columbia FC 37495

SOLID GROUND
Ronnie Laws Libertv LO 51087

CRUSADERS
Standing Tall MCA MCA 5245

THE MAN WITH THE HORN
Miles Davis Columbiz FC 36790

REFLECTIONS
Gil Scott Heron Ansta AL 9566

AS FALLS WICHITA SO FALLS

WICHITA FALLS

Pat Metheny & Lyle Mays ECM
| 11190 (Warner Bros)

VOYEUR
| Dawid Sanborn
Warner Bros BSK 3546

TENDER TOGETHERNESS
Stantey Turrentine
Elektra 5 £535

THE DUDE ®
Quincy Jones A&M SP 3721

WINELIGHT A
Grover Washington Jr
Elektra BE 305
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w
—
—

~
w

11 |11 |2

12 |12 | 51

|<Az(19 | 2| LOVE BYRD
* Donald Bvrd. Elektra 5E 531
oyl | 9| msma

freddie Hubbard Liberty LT 1110

MAGIC WINDOWS
Hertie Hancock
Columbia FC 37387

16 {15 | 27 RIT
Lee Ritenour Elektra 6F 331

17 18| 13| FUSE ONE
Fuse One CTI CT 9003
18 |18 | 18 APPLE JUICE
| Tom Scott Columbia FC 37419
ool 3 anTHOLOGY
Grover Washington Jr Motown
M9 961A2
20 (21 3 MORNING SUN
Alphonze Moozon Pasha /107
|31 3 MONDO MANDO

David Grisman Warner Bros
BSK 3618

THE LEGEND OF THE HOUR
| McCov Tyner Cofumbia FC 37375

bt 1 CRAZY FOR YOU
farl Klugh Liberty LT 51113

YELLOW JACKETS
Ye low Jackets Warner Bros
BSK 3573

FRIDAY NIGHT IN

SAN FRANCISCO

John Mclaughlin Al DiMeola Paco
De Lucie Columbia FC 37152

oy [T TRAVEUIN LIGHT

[a5|33] 18

The Jazz Ensemble from Howard
Univ.. the McKinlev High School
Jazz Band and the Hart Junior High
School Dance Ensemble performed
at a free afternoon testimonial.

Performers at the evening concert
included Steve Novasel, bass: Buck
Hill, tenor sax: Wavne Linsey. pi-
ano: Kenny Reed, trumpet: Keith
Holmes. trumpet: Gus Simms. pi-
ano: Tommy Cecil. bass: Hugh
Walker, drums: Clement Wells,
vibes: Mickeyv Fields. tenor sax:
Shirley Fields, vocals: Pearl Wil-
liams, gospel singer: Jovee Mattison,
dancer, and the choir and jazz band
from the university.

Summer, Padell
At New School

NEW YORK-—-Bob Summer.
president of RCA Records, and Bert
Padell. entertainment business man-
ager. are the featured speakers on
consecutive Wednesdays (4. 11) at
Sid Bernstein's ““All About The Mu-
sic Business™ course at the New
School For Social Research here.

Survey For Week Ending 11/7/81

LPs

TITLE
Artist, Labet & Number
(Dist. Label)

ORANGE EXPRESS
Sadao Watanabe
Columbia FC 37433 |

WORD OF MOUTH
Jaco Pastorius
Warner Bros BSK 3535

BLYTHE SPIRIT

Arthur Blythe Columbia FC 37427
LIVE IN JAPAN

Dave Grusin & the GRP Al Stars
Anista/GRP GRP 5506

ENDLESS FLIGHT

Rodney Franklin

Columbia FC 37154

MAGIC MAN
Herb Alpert A&M SP 3728
THE CLARKE/DUKE PROJECT
Stantey Clarke George Duke
Epc FE 36918
KX T ] LIVE
Stephanie Grapelli’David Grisman
Warner Bros BSK 3550

— |Weeks on Chart

283 9

29 [ 24| 15

32|11

321322

nla2|n BLUE TATTOO

Passport Atlantic SD 19304
3535 23| HUSH

John Klemmer Elektra SE 527
36 (36|17 THREE QUARTETS

Chick Corea

Warner Bros BSK 3552
37315 MY ROAD OUR ROAD

Lee Oshkar Elektra SE 526
38 (28| 14 I THIS TIME

Al Jarreau Warner Bros BSK 3434
39 (41 33 DIRECTIONS

Miles Davis Columbia KC2 36472

Tim Weisberg MCA MCA 5245

ROB McCONNELL & THE
BOSS BRASS

Trbute Pausa 7106
SECRET COMBINATION
Randy Crawford

Warner Bros BSK 3541
LIVE AT BUBBAS [
Ahmad fama) |
Who's Who WWLP 21021

MOUNTAIN DANCE

Dave Grusin

AnstasGRP 5010

MECCA FOR MODERNS

Manhattan Transfer

Atlantic SO 16036

INVOCATIONS THE MOTH

AND THE FLAME

Keith Jarrett

ECM D 1201 (Warner Bros)

THREE PIECE SUITE

Ramsey Lews Columbia FC 37153
SLINGSHOT

Michael Henderson Buddah BDS

6007 (Ansta)

AUTUMN

George Winston

Windham Hill C 1012

50 | 50 | 14 CLEAN SWEEP
Bobby Broom

| Ansta GRP GRP 5504

4 a3

46 | 38| 13

47 (39 21

49 | 49 9

¢ Copynight 1981, Billboard Publications, inc No part ot this publication may be reproduced
stored 1n a retrieval system, or transmitted, in any form or by any means, electronic mechanical
photocopying. recording, or otherwise, without the prior written permission of the publisher

* Stars are awarded to those products showing greatest sales strength. -'- Superstars are awarded to those prod-

ucts showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry Assn. Of

America seal for sales of 500,000 units. (Sea indicated by dot.) A Recording industry Assn. Of America seal for sales
of 1,000,000 units. (Seal indicated by triangle.)
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NOVEMBER 7, 1981, BILLBOARD

POSTERS

POSTERS

LARGEST SELECTION OF
ROCK STAR & BLACKLIGHT
VELVET POSTERS IN THE COUNTRY.
Just Out!!! Our new 1982 full
color catalogue. Featuring post-
ers, buttons, pins, bumper
stickers, patches, T-shirts and
jersey’s.
Write or call for free catalogue

FUNKY ENTERPRISES

“The only name for all your Poster needs’”
DEALERS ONLY
132-05 Atiantic Ave.
Richmond Hill, N.Y. 11418
(212) 441-5500
Toll free (800) 221-6730

POSTERS

Rock and Roll posters

available
DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif 91754
(213) 263-7361  (800) 421-6341
areas available for Representatives

Dispiay units

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781

DISTRIBUTING SERVICES

[ RECORDING TAPE & ACCESSORIES )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anvwhere
MAXELL «+ MEMOREX ¢« SCOTCH + TDK
« SONY ¢« DURACELL + WATTS « DISC-
WASHER + SOUND GUARD » SHURE
« PICKERING ¢ AUDIO TECHNICA » REC-
OTON + EVEREADY + VID. TAPE * SAVOY

« AMPEX *TRACS » FUJI
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. A. 1035 Louis Dr.. Warminster. Pa. 18974
DEALERS ONLY  (215) 441-8900

MAKE MORE PROFIT . . )\
- ?4'i|-"'-'.|-.-1 Jorwcdaaiar prices lineral rebart &
sma day shipmsmend ofvall “najor bt lapaEs’
wnd L0 Top 1000 51 apdaled wershly.
Write @ w3
TOBISCO
6144 Highway 290 West
ahgilin, THTETIS » wos

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL) Also largest selection of attractive
close-out offers 33 years of speciahzed
survice 10 record and tape importers
throughout the world Overseas dealers and
distributors only
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

DEALERS ONLY

ANNOUNCEMENTS

ATTENTION

DISK JOCKEYS
Send for a copy—Congo
Music Co. has 2 new re-
leases, one is performed
by “3 Flights Up”’ on the
Benin Records label, titles
are “I'm Only Half”’ the
others performed by Steve
Garcia on Round Records,
the title is free.

Bobbie McGee
CONGO MUSIC CoO.

11748 So. Laflin
Chicago, Ill. 60643
(312) 468-9598

MASTERGARD

AND/OR

pen Or praes

« WO QUALIFYING

= GURRRNTEED APPROVAL

= ESTABLISH YOUR TRAYEL 1.0
FOR ONCE AND FOR ALL

* PRIVATE AND CONFIDENTIAL

“PLATINUM SIil.lHI] PRODUCTIONS

Aftn: Second Chanca Credit
P.0. Box 480257
Los Angedes, CA. S0048-0257
Plesse allow 2 weaks for delivery. Order
Nve [5) kits or mare, S49.00 sach

IN SEARCH OF

. . . accomplished, ad-
venturesome, and in-
teresting people with
unusual, but success-
ful occupations and/or
life experience. NYC
basedcommunications
business would like to
interview you or some-
one you know for guest
appearance. Required:
3 business refs. Reply
to: Box 1061E, c/o
Suite 1100, 551 Fifth
Avenue, NY, NY 10176

MUSIC

"GOSPEL MUSIC MINISTRIES, INT'L.”
({GMMI)—Pittshurgh Gospel Sound. Discovers,
develops and promotes gospel talent-orig. songs.
Bobby Fulton. 621 Highland Bldg.. Bx. 1182, Pgh.,
PA 15230, (412) 362-5433.

PROFESSIONAL
SERVICES

WE PUBLISH POEMS AND LYRIC POEMS—
no contest involved! For sample issues L&C. Box
194, Gullespie, 1L 62033,

.BUSINESS
OPPORTUNITIES

——DISCOS (2)—
Q HUNTINGTON—NORTH(SH)ORE. m

BUSY TOP GROSSER
Elaborate Decar, Sound, Lighting
Ideal Parking
OWNER WILL FINANCE $275,000
2) SOUTH SHORE, L.I.
BUSY—-2 LOUNGES. 2 BARS
Large Dance Floor Custom Lights,
Sound, Mirrors Watertalls
Ideal Parking
OWNER WILL FINANCE . . .$600.000
OTHERS AVAILABLE

EXCLUSIVE WITH

CHESTNUT PROPERTIES
\ (516) 672-6001

WANT YOUR OWN RADIO STATION? IN-
vestment experience unnecessary. You or others
operate. Complete details FREE! “Broadeast-
ing.” Box 130-BP1L, Paradise, CA 45969,

<. MISCELLANEOUS

ALBANY, N.Y. NEEDS:

A first-rate record store with an emphasis
on unusual and classical recordings

DONALD B. DREWECKI

295 Second Street, Troy, N.Y. 12180

£
W g,

PROFESSIONAL SERVICES
HELP
WiNTEp YW

the Marketplace is
open and your best
buy is BILLBOARD

Something to sell or something |

to tell, your message gets to

over 200,000 readers weekly.
Don't Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524 ,
NOW to place your ad
(Use any major credit card.)

e o

General News

; o S

HUNTER CONTROL—Ian Hunter, left, and Michael Beard of the coalition to

ban hand guns, discuss gun control after Hunter's recent performance at the

Bayou. Hunter has a track called ‘‘Gun Control"” on his new Chrysalis LP
“*Short Back 'N’ Sides.”

Hopkins Donating Elvis
Mementos To University

By ROSE CLAYTON

MEMPHIS—Rock 'n* roll histo-
rian Jerry Hopkins has donated his
collection of materials relating to the
late Elvis Preslev and other rock
stars to the Memphis State Univ. li-
brary.

Hopkins. author of two books on
Preslev, “Elvis: A Biography” and
“Elvis: The Final Years.” also wrote
“No One Here Gets Out Alive™ on
the late Jim Morrison of the Doors.

The extensive 15-carton “rock col-
lection™ contains a variety of Presley
memorabilia of international range.
as well as Hopkins® own notes and
research files on Presley. Morrison,
and a variety of other rock stars such
as George Harrison and Frank
Zappa.

Audio tapes. including “The His-
tory of Rock and Roll” radio docu-
mentary by Hopkins. and “The Elvis
Preslev Story.” the radio version of
his first book on Presley. are also
part of the collection.

MSU became the recipient of the
collection because of the impression
the university made on Hopkins
when he participated in its first Sa-
lute to Memphis Music in 1979. The

annual event emphasizes the signifi-
cance of Memphis music and the ne-
cessity for preserving our musical
heritage.

Hopkins, who resides in Hawaii. is

currently working on a biography of

the late Jimi Hendrix. His notes
from that project will also be for-
warded to the university when it is
completed.

Eleanor McKay. curator of the
Mississippi Valley Collection where
Hopkins® work is cataloged. says the
material may be studied by any per-
son of post-high school age.

Boardwalk Sues
Doud Over Album
Spoofing Reagan

LOS ANGELES—Superior Court
Judge Leon Savitch was to hear argu-
ments here Friday (30) over whether
“First Familv™ album producer
Earle Doud will continue to create a
Reagan-oriented comedy album for
Boardwalk Records or whether he
can jump the project to PolyGram
Records.

Suit has been brought by Board-
walk against Doud. who produced
one of the biggest comedy albums in
history. after label president Neil
Bogart allegedly found out Doud
was dickering with PolyGram over a
project exclusively pacted to Board-
walk.

According to the complaint. Doud
came to Bogart with the idea of a
Reagan copy of the historical best-
selling Kennedy family album of 20
vears ago. Bogart liked the idea and
agreed to advance $20.000 when he
got the first skeleton script and three
more $20,000 installments as the al-
bum production progressed and was
finally delivered. In addition to the
$80.000 advance. Doud was pledged
a $1.25 royalty per album.

Bogart forked over the first
$20.000. On Oct. 5, 1981. the com-
plaint claims Bogart heard Doud
was negotiating with PolyGram for
the album. Bogart was shooting for a
holiday release.

Former VP Lushka Sues
Motown, Gordy For $15M

LOS ANGELES—Former Mo-
town Records executive vice presi-
dent Michael V. Lushka is suing that
label for an alleged $97.206.42 he
has coming in bonus and vacation
pay and asks $15 million damages in
Superior Court here.

Lushka. who names Berry Gordy

U.K. Publishers Conclude Radio Deal

LONDON—A new dcal signed
between Britain’s Musicians Union
and some leading music publishers
will enable publishers of standard
material to record their repertoire
for radio broadcasts in @ non-"nee-
dletime™ category.

The existing agreement between
librarv music publishers and the
union. covering recordings for film.
television and video. has thus been

.DISCO

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singies and Ip s from the
charts

The fastest, Most Dependable
Service in _the Worid

AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

ﬁEL;‘ W‘AJ!’E‘R oy

e v +

SALESMAN WANTED., EXPERIENCED IN
waearch of phonograph record pressing orders
Call (2120 937-30038.

MUSIC DEPT  MANAGER-ONE STOP,
Rack -Jobbing. LA Area—Expertise in buying,
merchandising developing new markets, inven-
tory control—Box 7438 Billboard. 1515 Broadway,
New York., N.Y. 10036,

s niBas

2" LINES WANTED ¥

INTERNATIONAL DISTRIBUTION AVAIL-
able to independent labels. Details: Basic-3
International, Postfach 1525, D-8360 Deggendorf,
West Germany—U.S.A. office (503) 656-5230.

www americanradiohistorv com

extended to take in radio program-
ming. Broadcasters will be able 1o
use the recordings to the same extent
that other non-needletime material
is plaved.

The latter refers 1o tapes. mainly
from abroad. previously known as
“coded music.” which radio stations
here. including the BBC. have used.
Now publishers. and nearly 20 ma-
jor companies have signed the pact.
can record their standard repertoire.
as opposed to the virtually unknown
“coded music.” for use on radio here
within the same airplay limits as ap-
plied to that “coded™ product.

Jr. as co-defendant. claims he took
no vacation trom 1972 until he was
terminated in April. 1981. Gordy as-
sured him that he would be compen-
sated for his lost vacation. which
represented three weeks annually
until 1978 and four weeks vearly
thereafter. He estimates his vacation
pay should be $67.398.73. of which
he was paid $20.192.31 on account,
leaving a balance of $47.206.42.

The plaintiff contends he was
promised a $50.000 bonus in Sep-
tember, 1980 if Motown gross sales
exceeded $50 million. He claims that
figure was topped but he never got
the bonus. Lushka also claims
Gordy assured him that when Jav
Lasker was hired as presidentin No-
vember, 1980 that Lasker was hired
for three vears only and that Lushka
would succeed him. In the ensuing
three vears, Gordy wished Lushka to
get additional cxperience in inter-
national. the dossier continues.
Lushka emphasizes that Gordy led
him to believe his association with
the label would be career-long.

BACKSTAGE CHAT—RCA artist Steve Wariner, center, visits with |.belmates
Daryl Hall and John Oates after the group's recent performance in
Nashville.
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sibcad Hot Country Singles.

© Copyright 1981, Billboarp Publicatiqns. Inc. No part ot this publication may be reproduced, stored in a-refrieval system, or transmitted, in any form
or by any means, electronic, mechamqai, photocopying, recording, or otherwise, without the prior written pefmission ‘of the publisher.

25 | 53 85 | TITLE-Artist o5 | 55 | 35 | TME-Adist ex | 5z | 85 | TITLE-Adtist
- x 55 (Writer). Label & Number (Dist Label) (Publisher. Licensee) Fx k13 ;5 {Wnter). Label & Number (Dist Label) (Publisher. Licensee) 3 hH gE, (Writer), - Lavel & Number {Dist Label) (Publisher, Licensee)
;ﬁ 2| 10| FANCY FREE—0ak Ridge Boys ﬁ 39 4 | RODEO ROMEO—moe Band | 3 | CAROLINA BY THE SEA i
- —Super Grit Cowboy Band
(). Hinson. R. August). MCA 51169 (Goldlisie. Silverline. ASCAP/BMI) (D. Mitchel), Columbia ?g.ozas’azy(sa,ay BMI) ﬁ (C. Mattocks). Hoodswamp 8003 (Ir‘ig::lsw’;:np, BMI’) "
i& 3| 11| MY BABY THINKS HE'S A TRAIN—Resanne Cash * - '
(L Preston). Columbia 18-02463 (Bug. Wmskeﬁ)nnkvnasf’aw Paw. BMI) ﬁ 4l . .(r[ELTF C'g-”Ee WJHBY AE:{J,,;MR"E:S 1%’::, 0 7 3 THE ROSE IS FOR TODAY—jim Chestnut
Bive M y,[ (enind oAl ASCAP (). Schweers). Liberty 1434 (Jack and Bil! Music Company, Welk. ASCAP)
S| 7| 10| AL MY ROWDY FRIENDS—sem war L e T SR
ank Williams Jr. : . .
(H. Williams 11.). Elektra/Curb 47191 (Bocephus, BM) ﬁ% 50 3 Y{)EI}(RSd A'&O—Th%g;agllu Bmlhersc ; 71| 47| 15 (SETERI:M)B”Y ESTSES;Eq.B.e »::ﬁ:;? AT R
H A b M S, 3 £ riarpa e ve,
] 73 M| R THEpRADIDAON -l 8|40 7 I(WI:N)NA etlzczmymzoun(nme”m . 72 (48| 9| TRY ME
avis). Epic 14-024 Igee. ) —Terri Gibb: —Randy B:
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CMA Awards Show Boosts Sales
Of Many Participating Artists

NASHVILLE—Aside from spot-
lighting country music on national
television, the CMA Awards Show
appears to hold status as a strong
selling point for country product
during a month that is traditionally
soft at the retail level.

Though October has more or less
officially become *“country music
month” through ongoing CMA pro-
motion, retailers and distributors
concur that there is still room for
more active participation by record
companies to boost country sales.

Wholesalers and dealers uni-
formly cite a measurable increase in
album sales for many of the per-
formers who win (or participate) on
the annual CMA Awards telecast.
And they feel that these surges could
be increased through better in-store
involvement by the manufacturers
themselves.

The act most often mentioned as

beneficiary of this year’s CMA air- .

ing is Alabama. Numerous retailers
describe “overnight jumps” in the
group’s album sales; in some cases,
their sales volume has tripled.

Susan Cipcic, new-releases LP
buyer for the 21-store Turtles chain,
notes that sales on Alabama product
shot up from approximately 250
pieces per week 1o 475 units immedi-
ately following the show. Ed Berson,
vice president of purchasing for the
national Record Bar chain. sees Ala-
bama LP product now accelerating
toward an 800-pieces-per-week in
his operation following their double
CMA award honors.

Describing the impact of the
CMA telecast. Lou Garrett, director
of record purchasing for Stark in
Canton, Ohio. says that in the 10-
day period after the show, such win-
ners as Barbara Mandrell. the Oak

Narvel Felts
Package Set

NASHVILLE—A 20-side Narvel
Felts compilation album is set for tv
marketing beginning this month.
The LP is entitled, “The Very Best
Of Narvel Felts,” and its promotion
will be handled on varicus tv sta-
tions in selected markets.

By KIP KIRBY and EDWARD MORRIS

Ridge Boys and Alabama experi-
enced definite sales increases.

Dennis Nichols, Lieberman
branch manager in Atlanta, main-
tains that the effects of television ex-
posure are residual and long-rang-
ing: “People who tuned into the
CMA Awards Show may not have
rushed out the next day to buy coun-
try albums, but between now and
November when holiday buying be-
gins, they’ll remember the music
they heard and the artists they saw.”

Many retailers rotated their prod-
uct in-store to feature entertainers
who had been honored during the
show itself. Jim Sinclair, Lieber-
man’s Dallas branch manager, notes
that following the CMA program,
all their accounts were reallocated
new and catalog product by those
artists who had won awards.

Still, the month’s activities have
apparently been more successful at
the radio level than at the retail.
Dealers say they would like to see
broader involvement by major man-
ufacturers if the October country
music month theme is to noticeably
affect their overall sales.

They cite a lack of co-op ad dol-
lars, a scarcity of point-of-purchase
materials geared for the October
country promotion, a shortage of in-
store appearances by country acts,
and the lack of a unified label ap-
proach toward supporting the
CMA’s campaign.

Comments Gregory Hallamay,
owner and manager of the four-store
Finder’s chain in northwestern
Ohio, “The majors don’t have coun-
try dollars to give me. Pop dollars
are there, but country ones are not.”

Discussing the lack of label cohe-
siveness in backing the CMA Octo-
ber promotion, CBS Nashville vice
president of marketing Roy Wunsch
says. “I'm not sure that the country
music month promotion has actually
sunk in with the public. I think at
this point it may still be more of an
industry awareness factor.”

Jo Walker-Meador, longtime ex-
ecutive director for the CMA, agrees
that there are avenues yet to be ex-
plored by her organization at the re-
tail level. She says she plans to make
stronger contact this year with deal-
ers and wholesalers, and is hopeful

PRESIDENTIAL CHAT—Rosanne Cash chats with Dick Asher, center, deputy

president and chief operating officer, CBS Records Group, and Rick Black-

burn, vice president and general manager, CBS Nashville. The occasion was

the annual CBS President’s Party gala held at the Opryland Hotel during DJ
Week.

that the new board of directors will
concentrate more heavily on utiliz-
ing across-the-board country pro-
motions at retail.

“Our primary thrust has been
toward radio,” she admits. “We feel
we’ve had excellent results with this
program nationally through the co-
operation of radio stations. But there
are other things we could be doing to
involve retail more actively in coun-
try music during that month.”

A problem Walker-Meador sin-
gles out is the difficulty of convinc-
ing all major manufacturers to par-
ticipate in a full-scale country music
month promotion. Since each label
holds its individual sales campaigns
and incentive programs at different
times of the year, they tend to exhibit
little cohesiveness for the October
theme.

Berson notes that October is tradi-
tionally “WEA month” in his oper-
ation. Thus, he says. “Our display
space is pretty tied up already with
WEA promotional materials. We
don’t have much space available for
country displays, as things now
stand.”

Instead. he would like the CMA to
send out a list of the final nominees
up for its awards, along with infor-
mation relating to the telecast itself,
so that stores might initiate their own
displays with current product and
catalog. He also thinks the CMA
could investigate the possibility of
setting up a label-wide promotional
contest in which the winners would
receive expense-paid trips to Nash-
ville for the CMA Awards Show.

Walker-Meador herself is in-
trigued by the possibility of holding
a country music promotion every
quarter to keep the record-buying
public more aware of new releases.
“There’s so much else going ‘on in
October,” she agrees, “that some-
times it’s difficult for the CMA just
to get retailers to put up our October
promotional posters.”

One thing, however, does seem
certain: an appearance on the CMA
Show, coupled with one of its top
awards, affects more than just sales.
As one Nashville record executive
puts it: “I don’t know whether the
CMA Awards Show makes a deep
impression on the general public. It
may not always change an artist's
record sales—but it will definitely
change his asking price for con-
certs.”

CMA GROWING

NASHVILLE—For the first time
in its 23-year history, the Country
Music Assn.’s total membership now
exceeds the 6,000-mark. With ap-
proximately 5,600 individual mem-
berships and 500 organizations, the
CMA claims the largest enroliment
of any professional music industry
trade association.

The sharpest increases in mem-
bership this year came in three of the
CMA’s 13-categories. Record mer-
chandisers enrollment jumped
67.8%; disk jockey membership in-
creased by 59.5%; and in the radio/
v category, there was a 264% rise
over last year. An average growth
percentage of 17.4% and an overall
membership increase of 10.3% dur-
ing the past 12 months have given
the organization its largest member-
ship ever.
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RABBITT JAUNT—Eddie Rabbitt, right, visits with Tom Snyder on the ““To-
morrow’’ show prior to his two-week headline engagement at the MGM
Grand in Las Vegas.
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NASHVILLE—In what may
well be the first such venture of
its kind, Elektra and Columbia
have joined forces to support a
major 13-date concert tour fea-
turing Eddie Rabbitt and Crystal
Gayle this month. The unusual
venture also plugs in Scotti
# Brothers Management and
Gayle Enterprises in a four-way
marketing and promotion cam-
Z paign.

This cooperative project will
utilize extensive marketing and
merchandising from each firm
involved, and is geared toward
exposing the acts in both pop and
country markets. The tour begins
Thursday (5) at the Civic Center
in Atlanta and encompasses
dates in Biloxi, Baton Rouge,
Houston. Odessa. Abilene, San
Antonil, Lake Charles. Dallas.
3 Wheeling and a'three-day run at
Louisville’s Palace Theatre Nov.
19-21.

The unusual conjunctive tour.
pairing two of country’s hottest
Crossover artists, stems from mar-
ket research conducted by Co-
lumbia and Elektra to determine
the artists’ compatibility and the
success factor of merging them in
a headline situation.

The research yielded de-
mographic information and pin-
pointed the southeastern/south-
western U.S. as key areas for
exposure for Rabbitt and Gayle.
In a month-long period of nego-
tiation, Jimmy Bowen, vice presi-
dent of Elektra/Asylum’s Nash-
ville division, and Roy Wunsch,
vice president of marketing. CBS
Nashville, determined the feasi-
bility of label cooperation for a
; headline tour of this scope.

bringing in the respective man-
agement firms as well.

Calls went out to all promoters
involved with the tour to deter-
mine what advertising plans
would be required. which radio

stations would have major time
; buys in each market. and what

television promotion would take
place prior to the tour. Stan
Moress of Scotti Brothers Man-

VA

Colunribia,E/ATeam
Up Rabbitt & Gayle

ookt

agement and Bill Gadzimos of
Gayle Enterprises then collec-

tively produced radio and tv %%
spots and developed an ad mat

for print, so that there would be a
consistent image for the two acts ;
throughout the project.

Columbia and Elektra next se-
lected demographically high-im-
pact radio stations at country.
A/C and Hot 100 levels. These
stations will receive “super give-
away” packages containing
Crystal Gayle and Eddie Rabbitt
LPs, souvenir books and Rabbitt
hats. all of which are being
coordinated by promotion per-
sonnel for both labels. The proj-
ect also calls for ticket giveaways
as well.

Additionally, the marketing
divisions of both labels are also
designing their own individual
radio spots to advertise each art- i
ist's album and tagging them
with mentions of the joint head-
line appearances.

Retail ticket outlets, desig-
nated by the promoters, have
been chosen for displays adver-
tising the new Gayle and Rabbitt
albums, along with a number of
other non-ticket outlets tapped
for this campaign by the field
sales merchandisers of Elektra
and Columbia. They will utilize
Rabbitt and Gayle posters and
die-cut logos supplied by the
record companies, with a unify-
ing point-of-purchase piece in ¢
banner format. The banners are
designed to tie in the tour date
with current product.

The artists will engage in ex-
tensive phone interviews to radio
and press appearances in every
market.

This unusual promotion has
put the branches of WEA and
CBS together for the first time. as
they work to merchandise sup-
port material at the retail levels.
Both Wunsch and Bowen expect
accelerated sales on the two art-
ists to extend through the holiday
season as a result of the dual tour
situation.

o~ A

‘Honky Tonk Heroes’ In Production

BEVERLY HILLS—Production
has begun on “Honky Tonk Heroes:
The Story of America’s Music.” a
two-hour feature film detailing the
history of country music from the
Depression era to the present day.
The film will feature concert per-
formances, rehearsals, recording ses-

sions and home movies of various
artists.

The film will also be available asa
six-hour limited series of specials.
Telepictures Corp. will market the
feature to theatres. pay television,
commercial tv, home video, airlines,
schools and the armed forces.
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CAREER REBORN

Reed Returns With New
Manager, Agency, 2 Movies

NASHVILLE—After a two-year
hiatus, Jerry Reed is back on the
road—supported by a new booking
agency, public relations company
and personal manager. The RCA
singer/guitarist is also keeping his
hand in the movies. with two slated
for 1982 release.

Says Reed’s new manager, Frank
Rogers, “Even though we are going
to do two films in the near future, if
Jerry had his choice, he would never
be away from his music—as he was

Kidney Group
Sets Radiothon

NASHVILLE—With a new name
and two new co-hosts for this year.
the National Kidney Foundation’s
second annual country radiothon is
set for 1982.

Johnny Cash and June Carter
Cash will serve as co-chairman for
the foundation’s newly-titled Coun-
try Music Festival, slated for the
weekend of April 3-4.

Last year’s radiothon was the first
such event sponsored by the Na-
tional Kidney Foundation and
raised more than $800,000 through
participation by approximately 180
country radio stations across the
U.S. (plus two in Canada).

52 country performers appeared
on the national program, leading
foundation chairman Oliver Porter
to comment that the debut radio-
thon was the most effective public
education tool the organization had
put together.

Fox Forms Agency

YELLOW SPRINGS, Ohio—Jon
Fox, former director of promotion
for Flying Fish Records, has opened
Turtle Creek Music, a bluegrass
booking agency, here.

Promotional activities for the east-
ern US. will be handled by Chris
Heim. while Rick Swenson will
oversee the western region.

Turtle Creek’s clients include the
Hot Mud Family, Tony Trischka
and Skyline and Joel Mabus. The
agency is located at Box 238, Yellow
Springs, Ohio 45387.

in the last two years. And he'll never
be away from it that long again.”

Rogers, who owns Southwest Al-
lied Products in Fort Worth, is a
newcomer to the artist management
field. He replaced Reed’s longtime
manager Harry Warner after
Warner joined the Nashville staff of
BMI. “I've learned that business is
business,” Rogers says, “whether
you're selling groceries or entertain-
ment.”

Also brought aboard to imple-
ment Reed’s career-development
plans were Regency Artists, for con-
cert booking, and Rogers & Cowan,
for public relations.

The movies Reed will co-star in
are “Mega Force.” which went into
production in mid-October, and
“Roper And Goodie.” scheduled to
get underway next March. Besides
his acting chores, Reed will do the
title song for the former movie and
be executive producer of the latter.
Both have a western motif, accord-
ing to Rogers. who adds that “Mega
Force™ is set in the future.

Rogers reports that he has raised
$6 million from private investors (o
underwrite Reed’s film projects.

In spite of Reed’s movie and tele-
vision work, Rogers contends, “I
don’t really think he’s been exposed
yet,” adding that he considers Reed
“an all-media, international star.”
He says he wants to take Reed into
new markets in such places as Japan,
Australia and Europe. “I feel that
Jerry Reed’s career is being reborn,”
he maintains.

Reed has a number of side activi-
ties Rogers says he will be over-
seeing, including tv rights to the
Jerry Reed Nashville Seniors Golf
Classic, scheduled for next May, as
well as Reed’s continuing role as
spokesman for Laredo Boots and
Truckstops of America. Rogers has
hired singer/songwriter Shink Mor-
rison to handle Reed’s publishing
company, Vector Music.

The central emphasis for Reed
now, though, Rogers insists, is keep-
ing his concert act polished and in
motion. “He wants to work.” sum-
marizes Rogers, “and that’s the key
to a successful career.”

EDWARD MORRIS

: . "L

RCA CLAN—RCA artists band together for *Silver Threads And Golden Needles,” on the label’s showcase at the Grand

Ole Opry during the recent country music week festivities. From left are Steve Wariner, Randy Parton, Leon Everette,
Charley Pride, Jerry Reed, Sue Powell, Alabama’s Teddy Gentry and Earl Thomas Conley.

Country

Nashville

' Scene |

By KIP KIRBY

A few weeks ago in this column, Scene
brought up the subject of live on-air interviews,
and their relevancy in today's country radio. A
number of programmers have responded—
among these, Nashville's own Ralph Emery to
say that they consider these a vital and impor-
tant part of country radio. (One deejay wrote in
and said he wished he were allowed to do live
artist interviews over the air, but that his sta-
tion's format precludes them.)

Well, a fongtime Nash-

ville radio legend recently
made his own stand for
the value of keeping coun-
try radio creative. The
deejay is Captain Mid-
night, an air personality
whose reputation has
been built over the past ’
25 years on total unconventionality and original-
ity. Captain Midnight's forte is the live inter-
view: listaners tuning in his show on WUSW-FM
are likely to hear him on th2 phone with Waylon
Jennings or Willie Nelson cr Billy Swan or even
the mayor, talking about the state of country
music. The Captain's trademark is out-
spokennass; his candor and freeform opinions
sometimes raise almost as much ire in his fans
as loyalty. He tries to get listeners involved, and
he's willing to talk about nearly anything (or to
anybody) to keep country music interesting and
alive. He's impossible to tune out because he's
completely unpredictable, and his show attracts
almost as many country entertainers in its au-
dience as regular listeners.

Two weeks ago, in the midst of his shift, Cap-
tain Midnight nailed shut the door of the studio
control room at WUSW-FM to protest what he
feels is the de-personalization of Nashville ra-
dio. The protest stemmed specifically from a
basic "tightening up” that occurred at the sta-
tion when new program director John Nichols
came on the scene, but Midnight says he also
wanted to make a statement about country mu-
sic in general.

“Nobody wants to take a chance any more on
the new artists,” he says. “Nobody wants to give
a shot to the newcomer whose record may not
get on the charts because there's so much prod-
uct out today. Stations zre tightening their play-
lists and going into inflexible formats when they
should be lengthening them to handle all the
great stuff that's being released now.”

The brouhaha whick ensued after Midnight
locked himself into the control room made all
the Nashville media, and the Captain was imme-
diately yanked off the air; but as Scene goes to
press, it appears that program director Nichols
is actually on the Captain's side. “When | first
took over the station seven weeks ago, | thought
Captain Midnight on the air was atrocious,”
Nichols explains. “But 've come to realize that

(Continued on page 59)
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" New On The Charts__

E/A Acts Get
20% Of Country
Album Charts

NASHVILLE—Marketing pushes
behind Hank Williams Jr., Eddie
Rabbitt, Johnny Lee, Tompall and
the Glaser Brothers and Eddy
Raven have boosted Elektra/Asy-
lum product to its current status of
commanding 20% of Billboard’s Hot
Country LPs chart.

Williams currently is the label
leader with seven charted albums.
August was proclaimed “Hank Wil-
liams Jr. Month,” coinciding with
the release of “The Pressure Is On™
and two albums previously released
on Warner Bros.,, **One Night
Stand” and “The New South.” Be-
cause the albums had been deleted
from Warner Bros. catalog, Elektra
purchased them to reissue under its
label. During August, Williams’ en-
tire Elektra catalog was discounted
on the wholesale level. Selected re-
tailers in the Southeast and South-
west received standups of Williams.
which could hold three different al-
bums. The campaign was further
supported with media time buys.

In conjunction with the August re-
lease of “Step By Step,” a pop/coun-
try campaign focused around Rab-
bitt. who currently has three albums
on the country chart. Instore dis-
plays, T-shirts, hats, pins, media
buys and industry cocktail parties
were the main thrust of the drive. A
further Rabbitt push is slated for his
upcoming tour with Cyrstal Gayle
(see related story, country section).

In support of Lee’s “Bet Your
Heart On Me,” special decks of
cards, hats and bandanas are going
out to selected radio and retail ac-
counts on both the pop and country
level. Lee’s “Lookin’ For Love” LP
is currently less than 30,000 units shy
from gold status. says Nick Hunter,
director of marketing, E/A Nash-
ville.

Instore appearances and media
time buys geared around Tompall
and the Glaser Brothers current tour
with Conway Twitty have aided the
Glasers’ “Lovin’ Her Was Easier.”
In the works for after the holidays is
a retail display contest centering
around Raven’s “Desperate Dreams.”
A campaign is also slated for Dave
Rowland and Sugar’s post-Christmas
release.

A special promotional album con-
taining Christmas messages and
anecdotes from each of the artists
represented on Elektra/Asylum’s
“Christmas Country” package
should be shipped to radio stations
by Thanksgiving.

THE WRIGHT BROTHERS
“Family Man”—w

Hailing from Indianapolis and
banded together since 1972. the
Wright Brothers—brothers Tim and
Tom and Karl Hinkle—have honed
their eclectic repertoire of country.
gospel, folk. bluegrass and rock.
spiced with a comedy routine.

Although the trio’s trademark is
their unique blend of harmonics.
each members is also an accom-
plished musician. Tim plays guitar.
banjo and peddle steel. while Tom
wields the rhythm guitar and man-
dolin. Hinkle is the bass player.

Among the acts the group has per-
formed with are Mac Davis, the Earl
Scruggs Revue and Bob Hope. Past
engagements include stints at Har-
rah’s in Reno and Opryland Hotel.
The group is managed by Marv
Dennis Productions, 219 Pebble
Brook, Nashville, Tenn. 37221.(615)
352-0580. For more information
concerning the Wright Brothers.
contact Warner Bros. Records. 1706
Grand Ave., Nashville. Tenn. 37212.
(615) 327-4503.

Tulsa Benefit

TULSA—AIlfa artists the Corbin/
Hanner Band teamed up with mem-
bers of the Jim Halsey Co. for a ben-
efit softball match against the em-
ployees of KVOO-AM and Duke’s
Country Club here October 25.
Also participating in the game were
special guests Hank Thompson, Mel
Tillis and Jana Jae.-

Those attending the game re-
ceived free admittance to Duke’s
Country for a performance by Cor-
bin/Hanner the following evening.
More than $5.000 worth of door
prizes, including albums, were also
distributed during the show.

THANKS D.J.S FOR YOUR HELP

and taking time to send back the survey cards
and mailing a chart and for playing . . .
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> BILLY D. HUNTER’S
: new release

> “MY HEARTS STILL DOING TIME"
4 b/w # UAR 1008
1 “OLD FIVE AND DIMERS"

4 Special thanks to
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® T.V. Filming From Canada.
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“Fancy Free” becomes the Qak Ridge Boys = S = = 5
STAT|0NS ARE HEPOHT'NG THAT THls fifth chart-topper and their second of the year. 2181|8 2| 8|8
; x TITLE x|z TTLE
It also becomes the fourth single by a group to f bl B Artist, Label & Number “ £ Artist, Label & Number
SINGLE IS THEIR “MOST REQUESTED.” hit the top this year, folowing the Oaks™ “Elvira” 215 |&| it Laben EIR[2 ] oist aben
and Alabama's “01d Flame” and "Feels So ||t 1 [34 | FEELS SO RIGHT & |50 [ 15| witn Love
Right. Alabama, RCA AHL] 3930 John Conlee. MCA
In fact, no more than four different singles by 2| 4|22 | FANCY FREE A ﬁ 51| 2| I'M A LADY
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given year over the past decade. In 1980, both 31 2| 9| THERE'S NO GETTING 42 131 |19 NOW OR NEVER
CONTACT YOUR LOCAL DISTRIBUTOR the Oaks and Alabama had two toppers apiece. OVER ME Jo?n sa(.),,e.de, Scotti Bros F7
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“Tennessee River" and “Why Lady Why."” ﬁ 9 (10| THE PRESSURE 1S ON 44 (48! 2| ONE NIGHT STAND
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Friends, the Oak Ridge Boys and the Statler 7 8 7 GREATEST HITS Elektra SE 542
Brothers—1978 marked the first time they ever Willie Nelson 46 | 49| 2| THE NEW SOUTH
59 reached the premier position. The Gatlins Colbumbia KC2 37542 Hanh Wiliame.
turned the trick with “I Just Wish You Were 8| 7!16| ESPECIALLY FOR YOU Elektra/Curb SE 539
Someone | Love," while the Oaks first scored Oon Williams, MCA 5210 47 141 27| LIVE
with “I'll Be True To You." The Statler Brothers 9 (12 |13 | GOOD TIME LOVIN' MAN Hoyt Axton, Jeremiah 5007
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BILLBOARD 64- CASH BOX 54- RECORD WORLD 65 Thes iferent gonps resched the (o9 oo e v N Y it
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Tears,” while Larry Gatlin and the Gatlin Broth- ory Mewamn, Epie 51 [ 43 | 58 | GREATEST HITS &
ers Band held on for two weeks with “All The 1311033 gEv'E]N CYS’ME IAgEEJC T Anne Murray. Capitol SO0 12110
Gold In California.” And the Charlie Daniels |1l J:JTCEe o5h. Lolumbe 52| 40| 12| YOU DON'T KNOW ME
Band scored their only country topper in 1979 - New.m" ol 6 TR Mickey Gilley. Epic FE 37416
“The Devil Went Down To Georgia.” Y 53 | 59| 29| OUT WHERE THE BRIGHT
15 |16 | 14 | TAKIN IT EASY LIGHTS ARE GLOWING
Dave & Sugar was the sole group to score a Lacy . Oalton. Columbia FC 37327 Ronts e, G O 56
chart-topper in 1976, reaching the summit for 16 |20 129 | 1 LOVE EM ALL ’
the first time with “The Door Is Always Open." 1.6. Sheppard, 54 |57| 2| RODNEY CROWELL
And no groups at all made it to the top in 1972, Warner/Curb BSK 3528 3«2?23 ,f,’:;i',‘s BSK 3587
1973, 1974, 1975 or 1977. 25| 3| BET YOUR HEART ON ME 55 | 6 4l ¢ ,
c . Johnny Lee, Full Moon/Asylum 2|2 ARRYIN' ON
ollapsed Cover. Two recent country covers SE 541 THE FAMILY NAMES
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ton’s version of The House Of The Rising Sun” Lr|CIZ)  WATIN' FOR
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tion in 1964 for the Animals and its number 20138 L sk Rowoy ey E75. B8 [ SRR
seven showing for Frijid Pink in 1970. (It also T 57| 60 183 | STARDUST 4
topped out at 78 in '78 for Santa Esmeralda). Elektra/Curb 6 330 W GLE, Gt £5 SR
And Tammy Wynette's rendition of “Crying In 21123)18! MR T 58 |42 6| LETTIN' YOU '
The Rain" appears to have stopped at 18 this Conway Twitly, MCA 5200 IN ON A FEELIN
week. The tune originally went to six on the pop 22 |24| 5| TOWN & COUNTRY The Kendall, Mercury SRM 16005
chart for the Everly Brothers in 1962. Ray Price, Dimension DL 5003 59 (63 26 wnE:EYgﬂ {)%EA?AO
Resurrection: Although they never recorded 23 |21 | 74| MY HOME'S IN Anne Murray. Capitol SO0 12144
together in life, modern technology and the ALABAMA @

skillful hand of Owen Bradley have created a
duet between two of country's late great stars,
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R cords Nashville, TN 37204 top 20 single, “It'll Come Back,” which topped George Strait. MCA 5248 0DD J0BS @
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Dreams” LP debuting at starred 60 this week, 37 132 | 56| GREATEST HITS @ ) gfmagu;irm 3&??&?
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chart, which translates into a hefty 20% of the 38 | 38 [104 E'[‘)E)IEE!?AT gF 74172 | 34 sntk)m%um‘[ OVER THE
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® Continued from page 56

he’s a special and unique personality who is a
genuine rarity in radio. You wouldn't believe the
deluge of phone calls I've had from members of
the music industry who thought | was going to
be firing him. 1'm all in favor of helping new acts
and want to encourage an open-door policy here
at our station as much as possible for local tal-
ent. The Captain is trying to make a stand on
behalf of ‘creative country programming’ and
against what he calls ‘format radio." "

So, at presstime, it appears that one country
station in town, at least, won't be sounding like
all the others—at least not while Captain Mid-
night rules the airwaves for four hours a day.

On the same evening that she was perform-
ing live on the CMA Awards Show at the Opry
House in Nashville (where she also shared a
dressing room with Barbara Mandrell), Lacy J.
Daiton was named entertainer of the year in the
1981 Northern Calif. Music Awards. In her ab-
sence, radio station KEEN-AM accepted for
Lacy, who found out about her award the next
day.

Aithough no one mentioned it during the
CMA telecast, the only reason Don Williams was
not in the audience to learn he'd won “best al-
bum of the year” honors for “I Believe In You"
was because he was in the hospital recovering
from a ruptured disc and back surgery. It would
have been nice if Barbara Mandrell or Mac Davis
HAD let all the viewers and audience members
know why Don didn't show up; perhaps then
people wouldn't have thought he was simply too
busy to be there. ... Anyway, he's recuperated
well enough from the corrective operation to re-
turn to the road with a show Nov. 18 in Sas-
katchewan, Canada.

Iustrating that country performers’ appeal
spans many musical boundaries, the Charlie
Daniels Band is doing a special benefit concert
Nov. 19 at the Opry House for the Nashville
Symphony. We think it ought to be fascinating
to hear the Symphony playing with Daniels on
such non-classical arrangements as “The Devil
Went Down To Georgia™!

Chet Atkins, winner of this year's CMA instru-
mentalist of the year award, is composing the
theme music to accompany Drake Chenault’s
ambitious 52-hour radio project, “The History of
Country Music,” which will be introduced to sta-
tions nationally this spring. By the way, did you
know that Chet has won SEVEN Grammy Awards
in his career?

Terri Gibbs has been racking up quite a few
tv appearances recently, taping programs such
as the “Bob Braun Show" (where she was a
guest along with comedian Bob Hope), the “Bar-
bara Mandrell & the Mandrell Sisters” program,
“Atlantic City Alive” and “The Nashville Pal-
ace,” on which she appears with Tammy Wy-
nette and George Jones.

The Oak Ridge Boys seem to be turning into
regulars on the “Tonight Show.” The group just
made its FOURTH appearance this year on the
program. Fascinated by the huge success of “El-
vira,” with its classic 1960s flavor, Oaks mem-
ber Joe Bonsalt (who sang lead on “Elvira”) told
Scene last week he'd been rummaging through
“somewhere around 800 old ‘50s and '60s sin-
gles” in his garage with am.eye toward coming
up with a couple of new “potential ‘Elviras’ " for
the group's next album.

Doesn't it seem, given all the remakes and
cover versions of former hits from two decades
ago, that there's a real nostalgia going on in mu-

CONLEE COUNTRY—John Conlee, left, discusses his current MCA single,

"~ NashvilleScene |

sic these days? “Papa-Oom-Mau-Mau” was a
pretty common background phrase for pop
songs in the 1960s, and some of those in-
fectious old numbers never seem to lose their
appeal. Scene recently went abroad, checking
out the music scene on the international front,
and found—in Germany, at least—that there's a
tremendous fixation for old American rock acts:
Beach Boys, Gene Vincent, Gene Pitney, Jan and
Dean, Buddy Holly, etc. “Elvira’s” phenomenal
success proved that some songs with obvious
pop flavoring can ALSO make perfectly delight-
ful country programming as well. The lines of
demarcation between country and pop often
aren't so wide, after all. For starters, just ask the
Statler Brothers ("Flowers On The Wall”'), Bob
“Luman (“Let's Think About Living"), Bobby
Bare (“All American Boy”), or Dickey Lee
(“Patches")!

Sheila Andrews, the husky-throated singer
who recorded for the now-defunct Ovation Rec-
ords label, suffered injuries when her furnace
blew up in her Akron, Chio home. She is re-
cuperating in the hospital, and it is expected
that she will have to cancel her upcoming tour
in France beginning Nov. 1. Programmers may
best remember Sheila from her fine duet with
Joe Sun on “All | Want Is What | Had With You,”
which preceded John Conlee’s later version.

Porter Wagoner is hitting the road once
again, taking with him his back-up group, the
‘Wagonmasters, and Mac Magaha, whose exper-
tise with a fiddle is well known to visitors at
Opryland U.S.A. for the past five years. Magaha
originally started out with Porter when he had
his first television show.

B.). Thomas and producer Pete Drake have
written a song commemorating the U.S.S. At-
lanta, a nuclear-powered submarine launched
last year. The song, “Sail On Atlanta,” will be-
come a permanent part of the new ship's his-
tory, and a portion of the ship (Scene hasn't
learned WHICH particular portion) will be dedi-
cated to B.J. Thomas as well. He will sing the
Atlanta’s ode at her official commissioning, ten-
tatively set for Dec. 18 in Newport News, Va.

Cristy Lane is finding herself on charts far re-
moved from just the U.S.A. “Once A Day” and
“Love Of The Common People” have both been
released in South Africa; “Cne Day At A Time”
turned up on the Australian pop charts, we hear;
and the same cut also stayed on the pop chart in
New Zealand for more than eight months.

Charley Pride sang his hit, “Never Been So
Loved In All My Life,” on Tom Snyder's “Tomor-
row" show last week.

Although we still take exception to the usage
of the combined term “C&W" or “country west-
ern,” it does seem that there’s a revival of inter-
est in the western side of music these days.
Riders In The Sky continue to stay busy—in fact,
the Triple-X Ranch trio's finishing up a two-
sided Christmas single for holiday release on
Rounder Records. The A-side will be “Christmas
At The Triple-X Ranch,” backed with “Riding
Home On Christmas Eve,” both original compo-
sitions from the talented cowboy threesome. . ..
Then on the Nov. 7 edition of “The Nashville
Palace” on NBC-TV, Roy Rogers and Dale Evans
will welcome the Sons of the Pioneers, Slim
Pickins, Pat Buttram and numerous other fa-
mous western performers. Viewers will have a
chance to hear such classic western tunes as
“Cool Water,” “Tumbling Tumbleweed” and
“Don't Fence Me [n."

“Miss Emily’s Picture,” during the recent taping of *High Noon Country,”
the Memphis-based country music television show. Chatting with Conlee is
host Jack Wells.

Gospel

Agenda Set For Billboard’s Meet

Int’l Confab Will Focus On Retail Record Market

® Continued from page 3

owner of the Soul Shack chain;
Gwen Kessler, president of Tara
Record and Tape Distributing; Jim
Willems, founder and owner of
Maranatha Village; and Al Ber-
gamo, president of MCA Distribut-
ing.

“How To Sell Records: A Record
Company Perspective” will involve
talks by Irv Bagley, director of sales

Word Looks
To Expand,
Hires Reps

® Continued from page {5

other forms of music have. And
we’re competing for the same space
at retail stores that’s occupied by
r&b and pop product. We're no
longer accepting being in the back of
stores.”

This, he says, explains the hiring
of the seven new field people. The
representatives will soon begin cov-
ering the Baltimore/Washington/
Richmond and Norfolk region,
Philadelphia, New York, Chicago,
Atlanta, Dallas/Ft. Worth and Dur-
ham, Raleigh, Winston-Salem and
Charlotte, N.C. “This is a new con-
cept for gospel music,” he insists.

The division, formed less than two
years ago, has expanded its inhouse
staff, which will handle the West
Coast. Vernice Watson and Rox-
anne Hardy recently joined P.J.
Baich and Bullard to make up the
West Coast staff. “Once we're settled
and see the results of our field staff,
we'll bring on additional independ-
ents to handle the West Coast,” says
Bullard. Although Word is based in
Waco, Tex., the black gospel divi-
sion is headquartered in L.A.

In another area, Word is looking
to add foreign dollars outside its
existing black gospel audience.

Says Bullard: “We’re looking at
South Africa with Johannesburg our
target city. There are 20 million
blacks there and we want to expose
our product to other than those who
are already gospel fans.

“We're already being distributed
there through a Christian distributor
but we're also now looking at secular
distribution. We're talking to WEA,
which is getting ready to test black
gospel through a sample multi-artist
album.”

Included in the test package are
Shirley Caesar, the Mighty Clouds
of Joy, Billy Preston, Andrae Crouch
and the PUSH for Excellence Choir.
“If that’s successful, the company
will release individual albums by
these artists.

“Qur longrange plans call for
black gospel divisions in foreign
countries,” says Bullard.

Last week Word released three
new gospel LPs, including “Higher
Plane” by Al Green, “Go” by Shir-
ley Caesar and Edwin Hawkins
“Live” with the Oakland Symphony
Orchestra.

The division’s artist roster consists
of nine acts, and Bullard says he is
looking for a couple of new artists.

Acts already signed include
Bobby Jones, who will have his de-
but LP in January; Don Thomas,
Morris Chapman, the New York
Community Choir, the Rev. Milton
Brunson & the Thompson Commu-
nity Singers, the Mighty Clouds of
Joy, Tony Comer & Crosswinds
along with Caesar and Green.
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for Savoy; Michael A. Blines, direc-
tor of international marketing for
Benson; Bill Haywood, vice presi-
dent of black music marketing for
PolyGram; Andy Frances, director
of marketing and artist development
for Millennium; and Roland Lundy,
senior vice president of sales for
Word. Moran says the panel will
also have representatives from
Warner Bros., WEA and MCA.

A variety of label chiefs will be on
the panel “Gospel Record Com-
panies: A Perspective From The
Top.” Among them are Ray Bruno,
president of NALR/Epoch: Ralph
Carmichael, president of Light/
Lexicon; Jim Foglesong, president
of MCA’s Nashville division; Ray-
mond Harris, president of Nash-
boro; Billy Ray Hearn, president of
Sparrow; Buddy Huey, president of
Priority; Bob MacKenzie, president
of Benson; and Stan Moser, senior
vice president of Word.

Andrae Crouch, Walter Hawkins,

Billboard °
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i | il "d
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Pat Boone, James Cleveland and
others will speak on “An Artist’s Per-
spective: Why I Am In Gospel Mu-
sic.” Steve Binder, president of Steve
Binder Productions, and Marty
Krofft, television producer, are
among the first scheduled for the
panel on “Gospel Talent: Is It Vi-
able On Secular Tv?” Billboard col-
umnist and air personality Mike
Harrison has been tapped to chair
the panel on “Radio: Where And
How Does Gospel Music Fit Into
Radio Today?”

Moran notes thata number of ma-
jor industry executives has con-
firmed their participation in the con-
ference in an open advisory
capacity—including M. Richard
Asher, deputy president and chief
operating officer of CBS Records;
Hal David, president of ASCAP;
Frances Preston, vice president of
BMI and president of the Gospel
Music Assn.; and Jim Black. vice
president of SESAC.

Survey For Week Ending 11/7/81

Spiritual LPs

T h=
T 5|5 (3=
E | E |
% | % |5 | it 2112 nite,
= E I x | Artist, Label & Number £ | 5 | & [ Adist, Label & Number
1| 1|23 IS MY LIVING IN VAIN? I8 |13 | 28| MIRACLES
The Clark Sisters, Jackson Southernaires
New Birth 70566 Malaco M 4370
2| 2|32 TRUE VICTORY 19 |15 | 28| t'M A WITNESS TOO
Keith Pringle, Savoy. SCL 7053 Vernard Johnson
3 | 3| 32| THE HAWKINS ey B
FAMILY LIVE 20 |18 | 92 :l‘iTEasEAEBE PATIENT
Light LS 5770 Albertina Walker With James
4| 4|40| THE LORD WILL Cleveland, Savoy SL-14527
MAKE A WAY 21 |21 [ 6] SAINTS HOLD ON
Al Green, Myrrh 6661 Sensational Nightingales,
5|5 2| cLouDBURST Malaco MAL 4373
e 22|24 | 6| YOU'VE BEEN MIGHTY
b G0OD TO ME
PTG New Jerusalem Baptist Church
6 | 9| 6| WHERE IS YOUR FAITH Choir, Savoy SL 7070
Jsames Creyeland & e ity |23 ]22| 10| CAUGHT up
outhern Califorma Community | f
Choir, Savoy SGL 7066 | Soblones Bl
7 | 6 | 28| 20th ANNIVERSARY 24 |19 | 19| ONE DAY AT A TIME
ALBUM Rev. Thomas Walker, Eternal
James Cleveland & the Gold EGL 652
World's Greatest Choirs, Savoy |25 | 25 | 44| THE LORD IS MY LIGHT
S6L 7059 New Jerusalem Baptist Church
8|7 110| vyou pONT KNOW Choir, Savoy SGL 7050
HOW GOOD GOD'S 26 |26 | 10 LNE GATHCERING .
BEEN TO ME ew York Community Choir
Charles Fold, Savay SGL 7061 Myrrh MSB 6657
|
9 {10 [109 TS A NEW DAY B [ o e EE R
| James Cleveland & The I James Cleveland & The Salem
Southern California Community Inspirational Choir
Choir, Savoy SGL-7035 Sav’;y oL 7024
10 | 8 | 75| TRAMAINE (WORD) 28 m INTRODUCING THE
Tramaine Hawkins, I WINANS
Light LS-5760 The Winans, Light LS 5792
11 {11 | 15| MORE OF THE BEST 29 | 29 |146| LOVE ALIVE Il
Andrae Crouch, Light LS 5785 Walter Hawluns & The Love
12 117 | 10| coo's way Center Choir, Light LS-5735
30 (33 | 96| I'LL BE THINKING OF YOU
}'s TheCIBeeft xl?)m s Andrae Crouch, Light LS 5763
ames Clevelan e Voices
0Of Watts. S 31 (28 | 44| GOD WILL SEE
atts, Savoy SL 14631 YOU THROUGH
13 |12 | 58| REJOICE The Williams Brothers, New
Shirley Caesar, Myrrth MSB Birth 7048-G
6646 (Ward) 32|32 B RISE AGAIN
14 |14 | 10| WHEN YOU CAN BELIEVE sl o
WYCB Mass Choir, Savoy Nashboro 7227
' SGL 7063 33|30 | 10| THE MASTER'S BOUQUET
| Andrew Rowe & The
15 (20 | 15| BE ENCOURAGED Washington D.C Choral
Florida Mass Choir Ensemble, Savoy SL 14585 |
A 3|31 10| UNIVERSAL LOVE
16 |16 | 44 | A PRAYING SPIRIT illy Preston, Myrth
James Cleveland & The MSB 6607
Cornerstone Choir, Savoy 7046 | 35 | 34 | 19| THERE IS NO EXCUSE
17 |23 | 6| MY EXPECTATIONS $iorft Seitias
Voices of Cornerstone, Savoy e r_) .
St 14632 Frince Dixon with The Jackson
| Southernaires, Alligator 1201
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TOPICS TO BE DISCUSSED:

“THE RETAIL PERSPECTIVE” How To
Sell Records: Merchandising, Market-
ing, Sales, Promotion, and Distribution.

“THE RECORD COMPANY PERSPEC-
TIVE” How To Sell Records: Merchan-
dising, Marketing, Sales, Promotion,
and Distribution.

“PUBLISHING” The Potential
Gospel Copyright.

“RADIO” Where And How Does Gospel
Music Fit Into Radio Today.

“GOSPEL TALENT” Is It Viable On Secu-
lar Television.

“THE ARTIST PERSPECTIVE” Why Art
Artists In Gospel Music, Can Gospel Art-
ists Be Accepted As Pop Performers,
and Do They Want To Be Accepted As
Pop Performers.

“THE VIEW FROM THE TOP” Secular
Record Companies Tell Why They Are
In Gospel Music, and Where The Music
Industry Is Heading.

“THE VIEW FROM THE TOP” Gospel
Record Companies Tell Where Gospel
Music Is Heading In The 80’s, and If
There Will Be More Competition Among
Gospel Record Companies In The Fu-
ture.

“MEDIA” How To Get Secular Press Cov-
erage For Gospel Talent and The Secu-
lar Marketing Of Gospel Talent.

PARTICIPANTS INCLUDE:

M. RICHARD ASHER, Deputy President
and Chief Operating Officer
CBS RECORDS

IRV BAGLEY, Director of Sales
SAVOY RECORDS

JOE BATTAGLIA, General Sales Manager
WWDJ-AM

AL BERGAMO, President
MCA DISTRIBUTING CORPORATION

BARRY BERGMAN, President
RECORD BAR

STEVE BINDER. President
STEVE BINDER PRODUCTIONS

Of The

REGISTRATION FEES:

$345 - REGULAR REGISTRATION
$260 - Students/Spouses/Panelists

Brllbcard s
Secortd Anrieal
Srlernaltiornal!

Guspel Husic

Curfererice

December 1-4, 1981
Sheraton Universal Hotel
Los Angeles

JIM BLACK, Vice President, Director of
Gospel Music Division
SESAC, INC.

MICHAEL BLINES, Director of Inter-
national Marketing

THE BENSON COMPANY

PAT BOONE

RAY BRUNO, President
EPOCH/NALR

RALPH CARMICHAEL, President
LEXICON MUSIC INC., LIGHT RECORDS

REV. JAMES CLEVELAND
ANDRAE CROUCH

HAL DAVID, President
ASCAP

LOU FOGELMAN, Executive Director
SHOW INDUSTRIES, INC.

JIM FOGELSONG, President-Nashville
Division
MCA RECORDS

O tam enclosing a check in the amount of $

REGISTRATION FORM — —— — — —

ANDY FRANCES, Director of Marketing &
Artist Development
MILLENNIUM RECORDS

GEORGE GILLESPIE, Owner
SOUL SHACK

RAY HARRIS, President
NASHBORO RECORDS

BILL HAYWOOD, Vice President, Black
Music Marketing
POLYGRAM RECORDS

WALTER HAWKINS

MIKE HARRISON, Director GOOD-
PHONE COMMUNICATIONS; Air Per-
sonality, KMET-FM; Columnist, BILL-
BOARD MAGAZINE

BILLY RAY HEARN, President
SPARROW RECORDS

BUDDY HUEY, Vice President & General
Manager
PRIORITY RECORDS

GWEN KESLER, President
TARA RECORD AND TAPE DISTRIBUT-
ING CO.

MARTY KROFFT, Chairman of the Board
KROFFT ENTERTAINMENT

ROLAND LUNDY, Senior Vice President-
Sales
WORD RECORDS

BOB MacKENZIE, President
THE BENSON COMPANY

VASHTI McKENZIE, General Manager
WAYE-AM

STAN MOSER, Senior Vice President
WORD RECORDS

FREDDIE PERRIN, President
PERRIN-VIBES MUSIC

FRANCES PRESTON, Vice President,
BMI; -
President, GMA

AL SCHLESINGER, Attorney
SCHLESINGER & GUGGENHEIM

B.J. THOMAS

JIM WILLEMS, Founder & Owner
VILLAGE INC.

Additional Topics and Panelists
To Be Announced Soon.

Billboard’s Second Annual International Gospel Music Conference
Sheraton Universal Hotel, Los Angeles, December 1-4, 1981

| wish to charge my registration to:

0 American Express
{1 BankAmericard/Visa

O Diners Club
0 MasterCharge

HEEEEEREEEEEEpEEpEEEEE

CARD NUMBER EXP. DATE
Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door will SIGNATURE
- be an additionat $35. Absolutely no refunds after November 16, 1981. MAIL COMPLETED Billboard's Second Annual
Cancetiations before November 16, 1981 must be in writing and will FORM TO: International Gospel Music Conference
be subject to a 10% cancetlation fee. information on hotel accom- 9107 Wilshire Boulevard
modations witl be mailed to you upon receipt of your completed Beverly Hills, California 90213
registration form. Telephone (213) 273-7040
LAST NAME FIRST NAME INITIAL
(T TITTTITTIITI I (LI d Od
TITLE FIRST NAME OR NICKNAME FOR BADGE
Crrrrrrrrrrrrrrrrrrrr ey e e iy
COMPANY
crrrrrrrrrrrrerrrr eI PP e PP PPy
ST lllILUIPH(I)NEIIIlHllJ
HEEEEEEEEEEEEEE 3
CITy STATE  ZIP BI"bOOrd
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Survey For Week Ending 11/7/81

Bilooard' LAt Soul Slngles

ASCAP/Irving/Mercy/Kersey. BMI)

(J Parnes). Arista 0625 (Madagascar. ASCAP)

- - ~ s - b= - - ~
A £33 £ |42
o | % | ¥ | TITLE, ARTIST 2 | % |®c| TITLE, ARTIST v | % | % 2| TITLE, ARTIST
£l 3 © 1 (Wnter). Label & Number (Dist Label) (Publisher. Licensee) (S S| (Wnten). Labei & Number (Dist. Label) (Publisher. Licensee) | &= [ 3 S| wnten). Label & Number (Dist. Labe) (Publisher. Licensee)
3//1:\7 3112 | HEARD IT THROUGH THE ﬁ 38 6 NOTHIN’ BUT A FOOL—nataiie Cole ﬁ 74 5 NIGHTLIFE—Keick
GRAPEVlNE—gogev - (B. Amesbury). Capitot 5053 (Chardax. BMI) millron‘:eso)bllirf‘:bty:;ga gﬂ?;
(N. Whitfield, B. Strong). Warner Bros 49786 '
35 | 37 8 LOVE DON'T LOVE NOBODY—jean Carn )
(Stone Agate, BMY (C.B. Simmons, ) B. Jeffersor). 1SDP 0258’1‘ (tpic 68 54 7 WARM WEAEHER-HP':‘” 0f A Dream
2 1114 NEVER TOO MUCE—OLgume, Vandross @ (Mighty Three, BMI) gl;-]gvlar(vzglmedlzaza)l) ektra
L Vand . Epic 14-024 :
;UnclaenR’oonsrsu)e, ESICCAP) % | 58 2 SHARING THE LOVE—Rufus With Chaka Khan -
(K Murphy), MCA 51203 (Bean Brooke. ASCAP) it HES b P
302 (13 | WHEN SHE WAS MY GIRL=1he o Tos bl | ol 1w wosr se wacic ‘ P i L) W B (268
M. Blatte. L Gottlieb). Casablanca —Teena Marie )
(Polygram) (MCA. ASCAP) (1. Marie). Motown 7212 (labete. ASCAP) 87 2 SWEETER AS THE DAY
GOES BY—shal
SAC| S| 6| TAKE MY HEART-tou 4 me e 48 | 3| TONIGHT YOU AND ME—rhyiis Hyman (L Cariera R iy Soiar 12329 (RCH)
(C Smith/). Taylor/G. Brown/Koo! & The Gang) (B Hawes, P Sratt). Arista 0637 Soectrum VIt/Siver Sounds. ASCAP)
De Lt 815 (Pobygram) (Delghlfl Musi L. (ndustrin Strength. M) (RS VAL S )
Second Decade Music, BMI) ' 71 60 8 ZULU—The Quick
isz 8 7 CONTROVERSY — Prince 39139 11 FUNKY SOUND, TEAR THE (C. Campsie. G. McFartane), Pavillion 02455
(Prince). Warner Bros 49808 (Controversy. ASCAP) ROOF OFF—Sequenc (CBS) (ATV, BM))
pnce) Warner Bres e (. Brailey. G cnf‘?::"vj Cotlins), Sugar Hill 561 721713 4 BODY SNATCHER—R.'s Latest Arrival
7113 GET IT UP—The Time (Matbiz/Ricks, Intersang. BMI) ). Rice), Sutra 109 (Big Seven. Arrival BMI)
(Not Listed). Warner Bros 49774 (Tionra) ﬁ 8 FUNKY SENSATIO ﬁ %2 3 s 0[’] e
. N 44 NKY N N-—Gwen McCrae T'S YOUR HT —Ray Parker Ir. & Raydio
i& 11 5 | LET'S GROOVE—arth, wind & Fire (K Nix). Atlantic 3853 (Kenix. ASCAP) (R Parker Ir.). Ansta 0641 (Raydiola. ASCAP)
(M. White, W. Vaughn, W. Vaughn). ARC/Columbia
18-02536 (Saggifire/Yougoulel, ASCAP) 4| s 9 LET'S START THE ﬁ 83 3 HEART HEART—Geraldine Hunt
C. Marotta). Prism 323
8 | 4|18 | ENDLESS LOVE—pians Ross & DANCE AGAIN— Bohanoon ¢ :
Lionel Richie e s (H. Bohannon. P Johnson). Phase 1 49-02449 Al O (TS, BRI
(L. Richie), Matown 15518 (F)’olygnam Pictures/PCP (April Bohannon/(ntersong. ASCAP) ﬁ 81 3 ME AND YOU-
Brockman/Intersong. ASCAP; The Chi-Lites Featuring Eugene Record
§ ﬁ 46 5 BLUE JEANS—Chocolate Milk (E Record. C. Davis), 20th Century/Chi-Sound 2503
919 (21 (SLHES Aa?Az[gmMchA lzﬁzm;c?)" Carlton (H Redmon Jr. L Hayes). RCA 12335 (Cessess. (RCA) (Angelshell/Sx Continents, Gaetana. BM1)
aywo0 entury Electric Apple/Le Ma, BMI
(Jim-Edd. BMI} 76 77 5 HEAVEN IS WAITING—Tom Grant
43 = (T Grant, G. Tripp). WMOT 8-02128 (Framingreg
10 |10 [ 11 | 1 CANT LIVE WiTHOUT | 53| 2 LAy L2 (P I8 [AL, ety D Front Wheel eird Wile/Easy Landimg, BMI
YOUR LOVE—Teddy Pendergrass % ) 6 ( )
— leddy Fendergra - i
(LA Huff, C Womack), P1R. 502462 (Epic) 49| 4 YOU GO YOUR WAY—Spinners 7179 4 FOR YOU ‘S“V'?"“ Mbvemenl
(Mighty Three. BM!) (Tawatha). Atlantic 3865 (X M|°§,°') “'; 53%502 42,
ﬁ 12 9 SNAP SHOT—Siave (Do-Drop In/Frozen Butterfly, BMI) ﬁ 89 E (SE;;OOEEWE;ZE F)
> —Funn
(M1 Adams. F Miller, C. Carter, S Arrngton. § 45 [ 45| 8 MICDLE OF A SLOW DANCE—Kiique (DA Miller Ji). Magic 93000 (Pure tove, ASCAP)
B ey (e (0 e (3 S0 (o G, B 79| 80| 4| INTHE NIGHT—Creryt Lynn
_ ﬁ 50 6 DISCO DREAM—Mean Machine (R. Parker Jr». Columbia 18-02511 (Raydiola. ASCA)
ﬁ w7 ?L":} o I ey (S. Robinson/). Chase/S, Santiago/D Riveia i ﬁ 901 2| WANTING YOU—Starpoint
(Jobete/Commodores Entertainment. ASCAP) éSuhggl;eraiir:i JHaf)'“P"‘)‘ Sugar Hill 768 zg IAdeyer)m: E P:uhpi). Chocolat[e City 332&?)
olygram) (Warrindur/Licyndiana/Ensign
13113 112 ] BROE T e vy 47 |47 7|  MEANT FOR YOU—oebr Laws Or(s6| 2| AT WART e mpen
(F Beverly). Capilol 5031 (Amazement. BM1) }ElmLoa.'er«aoya'-rsga s:segt'xar"')) Fleia 47198 %‘3" ﬁcmy Ass‘é’xﬁsamnc“'“”“'e” et 2375
Wy (6 12 | 1UST ONCE-puny o 55 5| WALKING INTO SUNSHINE—cenia e | Ty [IECEEZED | CALL ME-siy
Featuring James Ingram P (R. Muller). Salsoul 2152 (RCA)
Mann. C. Weil) A&M (L. Beckles. t Francis. R Carter). Mercury 4013 f). dalsoy
(B. Mann. C. Weil) 2357 (One To One. ASCAP)
(Mann And Weil/ ATV, BMI) (Polygram) (Central Line Music. PRS) ne o Une
! SATURDAY SATURDAY NIGHT-:
W17 | 9| SHE DONT LET NOBODY~curts Marieid 56 | 3| LA LA MEANS | LOVE YOU—Tiera 7Y | L PN D
(D. Fekaris, C. Mayheld). Boardwatk 7-11122 (W. Hart, T. Bell). Boardwalk 11129 I Hayes). Polydor 2186 (Polygram) (Zoom, BMI)
(Fekaris, ASCAP/M&M, BMI) (Mighty Three/Bellbay. BMI) ﬁ m NUMBERS I
— Kraftwerh
25 6 !?S||PERY?|U_'65'T'| Brt;;helrs‘ 2 b, 50 | 34 8 IT SHOWS IN THE | (R Hutter. & Bartos. F. Schneider). Warner Bros
siey/R. Isley/0. Isley/M. isiey/R. Isley ec EYES—Ashford & Simpson 49795 (No Nonsense, ASCAP)
502531 (Epic) (Aprl/Bovina, ASCAP) (N. Ashford. ¥ Simpson) Warner Bros 49805 ﬁ m
5 FEEL MY LOVE TONIGHT—stacy Latti
ﬁ 20 | 10 THIS KIND ?F LO\IIN;—n.e glhispelrzszgs (Nick-0-Val. ASCAP) (NM Wald=n A Wiis. C Chapman W, Wallace, A
(W. Shelby, K. Spencer, N. Beard). Sola . . Ki Cotihon 46026 (Attantic) (Walden/Gratitud
(RCA) (Spectrum V1/Siiver Sounds. ASCAP) ﬁ 63| 2 :Nw‘!&oj'cv”; SE D Ol Sy hSCAPrving Babs. Snoes_ B %
N umbt. -
23 |10 | PULL FANCY DANCER PULL—0ne way (N -Vl ASGAP) L el | LET YouR Love
(K. McCord). MCA 51165 (Perk’s, BMI) 34 2 HIT AND RUN—Ear-Kays COME DOWN—Manhattans
19 119 |12 STAY AWAKE—Ronnie Laws i K (Bar-Kays. AA Jones). Mercury 76123 (Polygram) g(tzmﬁrea"!;ar;MF") Richmond). Columbia 02548
(R Laws). Liberty 1424 (Sweetbeat. ASCAP) (Bar-Kays/Warner Tamerlane. BMI) NOW THAT | KNOW
Prj22 | 9| TAKE MY LOVE- wes Mone Br( 57| 3|  WHAT A SURPRISE=The Puinter sstes r o {1 Hull 6 PoroL. 5 Londe) ARC/Colom
- ). ARC/Cotumbia
(Kashif). EMI-America 8092 (Duchess/MCA. BMI) (A Pointer, J. Pointer. T éawerenc:; eF”Iarl\et"A7937 18-025535 Dw;:(»V|IIages.zBlue-Eyed o
21 6 12 LOVE ALL THE HURT {Etektra) (Braintree/Tira. BMI) Soul/Stepben Londo, ASCAP)
AWAY —retha Franklin And George Benson ﬁ _ 88 | 88 6 GOODBYE H!M HELLO YOU—Betty wright
(5. Dees). Ansta 0624 (irving/ L ijesrika BMI) RS (wRAbLooloAm‘,‘,,L,kshfe’e;pﬁ"‘)f HIEE (RD. Frelds). Epic 4902521
2 15 13 LOVE HAS COME (Ala Mode/Arista. ASCAP) {Danber. ASCAP/Richfield Kat. EM)
AROUND-—0onald Byrd And 125t Sret, .C || 85 | 2 | M JUST T0O SHY—sermaine ackson ﬁ [ oo bl el
A (W. Duckett), Elektra 47168 (Blackbyrd BMI) (). Jackson). Motown 1525 (Black Stallion. ASCAP) | (Stone Dismond. BM))
JAC(40 | 2| TURN YOUR LOVE Prisi| 5| LOVE UNE-toures THE OLD SONGS—Frederck Kk
= —Frederich Knight
ARQUND —George Benson (Kashit. L Jones). Capitol 97644 (Duchess/MCA ﬁ m (D Pomavantz, D Kaye) Jzafnra‘ 3703IZ(WB Upwaid
‘(,j Gray%on SAQLB%MEI B Champhn) Mighty M. BM!/ASCAPY Spiral, ASCAP)
arner bros.
(Garden Rake. BMI/Rehtakul/JSh, ASCAP) 7{,\( 67 3 DON'T HIDE QUR LOVE Evelyn King 91 | 91 3 | COULD -
24 |24 | 14 DO YOU LOVE ME—Patti Austin (L. Jones. AS. Moore). RCA 12322 WRITE A LOVE SONG—wignty Fire
(R Temperton) QWdrl 49754 (Warner Bros ) (Mighty M. ASCAP) (M. MocC eug. P. Sawyer) sE(I:ekha 47199
. L (Key Of |5/Bartey Lane, ASCAP)
(Rodsangs. ASCAP) 58|59 6 FREE FALL (Into Love)—Lenny witiiams - .
3% 33| 3 WHY DO FOOLS (L Wilkams/P Jacksan Jr /), Wieder). MCA 51179 92 52|10 LEPS GET CRACKIN'— shock
FALL IN LOVE —Diana Ross (Len-Lon/Fat Jack The Second/Stay Attuned. BMI) (RMaEa‘IJI‘;g\ TSC“:;():IM M. Noble). Fantasy 916
(F Lymon, M. Levy), RCA 12349 (Patricia. BMI) ﬁ 65 5 BOOOGIE'S GONNA GET YOU- 93 42 8 I'VE GOTFiTO LEARN TO
26 {18 | 14 LET’S DANCE—west Street Mob Rafael Cameron —Ri “Dimples” Fi
(Pleasure. W. Henderson. A’Johnson‘ J Peters) (g M‘;”e(')l 33‘1\53‘)(;2?7'?157 (RCA) ?RADY F'f*%s gcurlgon;)"gg:;w:lfl%m
Sugar Hill 763 (Funky P.O./At Home, ASCAP) Y59 1O Gy G242 (On The Boardwalh/Dat Richfield Kt
27 |21 |15 | SUPER FREAK—fick James 76| 4| HANG ON BMI/Stgs Can Sing. ASCAP)
(R James. A Miller). Gordy 7225 (Motown) IN THERE —Haroid Melvin & The Bluenotes 94 | 66 6 REGGAE ON BROADWAY —Bob Marley
(Jobete/Stone City. ASCAP) {R Tyson,DI Bal[lon) MgA 31190 (B. Maney). Cotillion 46223 (Cayman, ASCAP)
Pr (31| 7| SOMETHING ABOUT YOU—csonee wetp (Hat et Daioy Ersgr. B 95 | 30 | 16 | SWEAI-Biax
(A. Jones). Capitol 5044 < —1Ii (R. Hicsman, J. Brown. R. Ransom. E. lrons. A
(Ebonee Webb/Cessess, B ﬁ Ll L fS'REULaT,’fU,EMLa%Y,E G HIE Bridgetarth) BangrS;GZZAG s
‘ k (WB/Gdod High. ASCAP)
9 |27 |17 WE'RE IN THIS LOVE (Soul | ChakASCAP) X
TOGETHER—A1 sarreau Prl 69| 5| AL 1 WANT-twennyrine with Lenny white 368835 LHRLIY R ETR s Canes
(R Murrah. K Stegall). Warner Bros. 49716 (C Vaughn). Elekira 47208 &L qu;kmgn, »\32;4I|II§PA Loc"“B‘ Cagpl:ell% |
(Blackwood/Magic Castle. BML) (Mel-Yel/Spazmo. ASCAP) 5:(”1600"?“9'2'!;:)( ASCZP) olygram) (Better Days, BM
R R I e il 5| oww YoU-sber 1 97 | 62| 8| JUSTMY LUCK!—Tyone oais
) > p (B.1. Jones. M. Stokes). A&M 2374 (P. Righmond. L Graham). Columb
4993 (Little Macho/ tntersong. ASCAP) (Irving iniou e Of lon:s. BM() 12 02’%{33‘ (%onlen(.’Bh::;‘ e
312919 ::(L)k l;gUA_N:THING ﬁ 71| 4 STEAL THE NIGHT—Stevie Woods 9% 51| 9 DANCIN' FREE— The Brothers Johnson
] Denroy Morgan (B Bowersock. T. Veitch. M Vernon) Cotillon (L Jonnson). ARM 2308
&B'dReE'i?\MRBMuIet’/)R Be?vllxe“t; 4?\58(2(»?;’5 Seven/Bert 46016 (Atlantic) (Sunrise, BMI) (State Of The Arts/Kodi. ASCAP)
eid, /Becket/Ron Miller, , '
32 1% | 1 SILLY —Deniece Wil 75 5 YOU'LL BE DANCING ALL NIGHT— 99 | 99 6 I'M SO GLAD I'M STANDING HERE
ALLY —Deniece Williams TODAY = Crusad
().D. Witliams. F Baskett. C. McDonald) Sheree Brown (USaOELS
RC/ ) 1802406 (Roseb (S. Brown). Captiol 5026 (I Sample. W Jennings). MCA 51177 (Four
ARC/Columbia 18-02406 (Rosebud) (Shown Breree Gleawood. BMI) Knights/irving/Blue Sky Rider, BMIF
33 13210 TIME TO THINK—Rochie Robbins o ;
(R Robbins R Kersey) AL 2;55I?Ruck|p Almo ﬁ 72 6 BABY NOT TONIGHT—wadagascar 0 | EB ) 1K LIS WAL LT i (s

()B Jetferson. CB. Simmons. R. Roebuck). Gordy
1208 (Motown) (Assorted BMI}

# Stars are awarded ta those products showing greatest airplay and saies strength.

Superstars are awarded to the=e products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of

America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording !ndustry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)
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White Benefit
In Jeopardy

By JEAN WILLIAMS

LOS ANGELES—A cloud hangs
heavily over a scheduled benefit
concert for former radio/television
executive George White, as Jack
Gibson, publisher of the Jack the
Rapper newsletter, attempts to save
the proposed event.

The Four Tops, Luther Yandross
and Chocolate Milk, three of the five
announced performers for the con-
cert. “say they have previous com-
mitments and can’t do it,” says Gib-
son. The Dramatics and Michael
Henderson are scheduled to per-
form. However, Gibson says he fears
the plug will be pulled if other head-
line acts do not participate.

The concert is set for Detroit’s
Cobo Hall Saturday (7). “We have
already paid the deposit on the hall
and the event has been widely publi-
cized. We have a lot of calls for tick-
ets and now we have two acts for a
multi-act show,” says Gibson.

White, an amputee who also lost
his eyesight and had a kidney trans-
plant in the past two years, was re-
leased from his position at WGPR-
FM and WGPR-TV. Detroit, earlier
this year.

The industry veteran is said to be
without medical insurance or money
to pay his day-to-day living ex-
penses. Gibson, with some other in-
dustry reps. unotficially formed a
committee to seek aid for White.

At the most recent Family Affair
convention in Atlanta. the music in-
dustry rallied around White to the
tune of more than $6.000.

“George has meant so much to
this industry and done so much for
black artists, there’s no way we can
sit back and watch this happen with-
out at least trying to do something.
At the convention the people
showed how much they cared.

“But hell.” he continues. “that’s
not enough. George is in big trouble.
We're still looking at one of the per-
sons who is responsible for a lot of us
being where we are and he’s unable
to have the basic things he needs or
pay his astronomical medical bills.

“l have called all around this
country and I'm having one hell of a
time getting major black artists to
come and perform. It does not seem
possible that acts will not come forth
1o help a guy like this.

“I know times are hard and we
need all the work we can get. But we
asan industry, and as human beings.
are in a sorry state when one more
gig becomes more important than
helping try to save a man, who.
whether we know it or not. is largely
responsible for many black artists
being able to get that one more gig.”

Those interested in participating
should call Gibson (305) 423-2328.

* * *

The Institute of New Cinema Art-
ists, Inc.. has started its third 20-
week recording industry training
program at its New York headquar-
ters.

The organization, headed by ac-
tor/director/producer Ossie Davis,
instructs on the nonperforming as-
pects of the recording industry in-
cluding, management, sales. market-
ing, distribution, promotion,
publicity. studio engineering. song-
writing, publishing, record produc-
tion and concert production.

(Continued on page 63)
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Writer Charges
Jacksons With
Infringement

LOS ANGELES—Acting as his
own attorney, local composer Erle C.
Bonner charges “The Things 1 Do
For You,” recorded by the Jacksons,
infringes on his April 1978 copy-
righted song, “People Living In
Society.”

The accusation, made in Federal
District Court here, names as de-
fendants Philadelphia International
Records, Leon Huff, Peacock Music,
Joseph Jackson, and Michael,
Randy, Marlon, Tito and Jackie
Jackson, also known as the Jacksons.

Bonner’s complaint alleges that he
sent his song to Philadelphia Inter-
national and Huff four days after he
registered the ditty for copyright. In
October 1978, Bonner received a let-
ter from Huff turning the song
down.

Bonner’s suit contends that Huff
turned the song. “The Things I Do
For You,” over to Joseph Jackson of
Peacock Music, who in turn gave it
to the group, composed of his sons.
The Jacksons’ recorded song, Bon-
ner alleges, is similar in melodic and
structural application, and that the
phrase, “people all over the world”
is identical in wording and melodic
context.

Bonner’s suit claims he should
have been paid $12,000 for the song
and seeks $2 million punitive dam-
ages. He also asks the court to order
an accounting of the song’s profits.

Panasonic $1M
EW&F Promo

® Continued from page 10

Louis), WILB-FM (Detroit),
WKYS-FM (Washington), WDAS-
FM  (Philadelphia), WRKS-FM
(N.Y.). WGCI-FM (Chicago),
KMIJO-FM (Houston), KNOK-FM
(Dallas), KSOL-FM (San Fran-
cisco), KACE-FM (Los Angeles)
and KDKO-AM (Denver).

Panasonic is also producing
200,000 EW&F Rockbills (souvenir
programs) to be given free to concert
goers. Front cover of the program
features the jacket of the group’s lat-
est LP, “Raise.”” There also are short
stories on group members, and the
program opens into a large poster of
EW&F.

Coleman notes that Panasonic is
running similar campaigns in for-
eign territories, including South
America, the Far East and Africa.

Earth, Wind & Fire has con-
structed the most expensive produc-
tion of their careers. costing
$600.000, says Ellison. He explains
that additionally, “it costs $60,000 a
night to do the show.”

To date, says Ellison, the tour
which kicked off Oct. 20 in Portland.
Me., has had all soldout shows. The
one-hour, 45-minute show consists
of 30 tunes from past LPs and four
from “Raise.” The tour concludes in
Denver Jan. 7.

ASCAP Workshop

NEW YORK-—The third annual
ASCAP Musical Theatre Workshop
starts the first of 10, three-hour
Monday sessions this week (26). Un-
der the direction of writers Charles
Strouse and director/lyricist Rich-
ard Maltby, in association with the
Dramatists Guild Development Pro-
gram, the tuition-free series is aimed
at developing new projects for the
musical theatre. It's held at ASCAP’s
headquarters here.

General News

AFTER MIDNIGHT—Bobby Short, left, receives congratulations from Jack

Reinstein, Elektra/Asylum’s serior vice president and treasurer, following
his recent show at the Roxy in L.A. Short's first E/ A album, *‘After Midnight,”
is due in January.

Warner Bros. Issues New
Controversial Crouch LP

By CARY DARLING

LOS ANGELES—Social issues
such as abortion and prostitution
may not seem like average gospel
fare, yet they are touched on in An-
drae Crouch’s latest album, “Don’t
Give Up.” The album is also consid-
ered controversial because it is
Crouch’s first LP on a secular label,
Warner Bros., and his first “pop”
product with such studio whizzes as
Steve Porcaro, Joe Sample and Da-
vid Paich.

“Every album I’ve done has been
controversial,” laughs Crouch, who
will continue recording more
straightforward gospel for Light
Records. “James Cleveland wrote a
song called ‘God Wouldn’t Have
Led Me This Far To Leave Me’ and
so | don’t feel some of the songs
would have come if I had just been
on Light. Light has a certain expo-
sure and it would be like trying to
sell snow skis in Honolulu. I feel this
album has the potential to reach a
different kind of person than the
Light Records audience. So, I will
probably lose some but I'll get them
back if it wins any kinds of awards.”

He says the songs on “Don’t Give
It Up” are not just overnight inspira-
tions. “It’s not anything new to me.
I'ts just time for me to say it,” he
notes. ‘“‘Possibly, my market
wouldn’t accept me talking about
these things so I just waited for a
while so I wouldn’t turn them off.”

In fact, the first single release—
“Start All Over Again”—is designed
with his gospel audience in mind.
“We did that primarily so as not to
create a gap between his gospel and
pop areas,” says Tom Draper,
Warner Bros.’” black music market-
ing vice president. “We felt that if we
could come up with a first record
that encompasses elements of both,
we could then begin to develop him
after having re-established him in
the gospel area. After this, we can go
in other directions.

“When I first heard it, I was a little
turned off at the choice,” admits
Crouch of his current single. “But
they just wanted to let my audience
know that Pm still gospel before they
release the next single so people
won’t be saying ‘did you hear that
song by Andrae, boy he’s out
there.””

The next single in fact may be one
of the more controversial songs on
the albur  *‘Hollywood Scene,”
which deals with male prostitution.
“I was recording at Paramount here
and it's right on Santa Monica
Blvd.,” recalls Crouch of how the
song evolved. “I would leave there at
five in the morning and see the same
guys at one in the afternoon. After

awhile, you look into their eyes and
you feel sorry for them. You wonder
if they have a place to stay. So many
people have put them down and said
God has written them off. These
people have made so many abso-
lutes that they turn off the people
they are trying to communicate with.
Because this 1s on Warner Bros.,
maybe this will go in some areas my
Light Records don’t go.”

Another controversial aspect of
the album was that it took two years
to make. Crouch denies there is any
great mystery behind this. “It took so
much time because of interruptions.
I was on the road so I would always
have to interrupt recording with a
tour,” he explains. “I'm glad for it
because different ideas came and
I've changed. If I was still doing it, |
would probably put another song on
and take another one off.”

As for the stellar lineup of musi-
cians, Crouch says he is not looking
simply for star power. “I was looking
for the skill and the sound. When it
plays on the radio, the general au-
dience doesn’t know who it is”
Crouch reasons. “The whole thing
just happened. Steve Porcaro was
playing and he enjoyed the session
so much that he wanted David Paich
to come and just listen. Then David
said ‘hey, can | play organ? Louis
Johnson said he accepted Christ
through my last album so when we
called him, he wanted to do it. Joe
Sample has been playing on my al-
bums for six or seven years. The oth-
ers are just friends,” says Crouch.

Even the next Light album, com-
ing in spring, may have some differ-
ent touches. I thought it was going
to be in one style but now it'’s coming
out different. I have one song called
*Straddling The Fence’ and [ have a
song directed to Israel. But it will be
more traditional, more church-ori-
ented. I have to try to keep the
church on fire. That’s why I don’t
condemn the traditional style of gos-
pel and those that are doing it be-
cause they keep the people inspired
and keep them hot. The only prob-
lem is they keep them hot in the
same message and there’s not that
effort to go out and evangelize. |
have to write songs that will keep
them inspired and keep them hot so
that when they hear ‘Hollywood
Scene’ they say ‘let’s go out and talk
to those guys out there instead of
criticizing them."”

Veteran producer Michael Omar-
tian may even help with the arrange-
ments on the next album, but
Crouch is not worried about per-

(Continued on page 63)
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General News

New On
The grt§_

SHEREE BROWN
You'll Be Dancing All Night—65

A self-taught musician—she plays
guitar and is learning flute and per-
cussion instruments—Sheree Brown
achieved her first professional suc-
cess in 1974 when she entered a
battle of the bands competition at
the Hollywood Bowl. She survived
the auditions and preliminary com-
petitions to get to the finals where
she performed two original songs,
accompanying herself on guitar, and
won. This acceptance fired her de-
sire for a music career.

Brown now has a string of writing
and -arranging credits to her name.
She penned such r&b successes as
Patrice Rushen’s “Haven’t You
Heard” and “Let The Music Take
Me,” the latter co-written with Ru-
shen. Brown also co-arranged sev-
eral tunes on Syreeta’s latest album
and co-wrote the singer’s “Dance
With Me. Children.” She’s a sought-
after background vocalist working
with Donald Byrd, Jim Gilstrap and
Rushen, among others.

Brown wrote nine of the 10 cuts on
her Capitol debut LP *“Straight
Ahead,” including “You'll Be Danc-
ing All Night.”

Management is handled by John
Raatz, Tender Loving Care Man-
agement, 914 7th Street, Santa
Monica, Calif. 90403 (213) 395-
4416.

Warner Issues
Crouch Album

® Continued from puge 62

manently alienating his more tradi-
tional Christian fans. “When I put
out ‘This Is Another Day’ five years
ago and had one song called ‘Perfect
Peace’, all the Christian magazines
said that 1 had gone disco. I said
‘why me? I’'m just trying to write a
nice song.’ I'm not trying to cross-
over. If my Latin friends play me
Latin music, it becomes a part of me.
It's not like 1 make a record and say
‘1 want to reach some Latins or I'll
throw in some Latin music.” Their
music becomes a part of me so it has
to come out somewhere. R&B and
Jamaican music have also become a
part of me.

“l love having people not know
what I'm doing,” laughs Crouch, re-
garding the next album. “People are
so surprised to hear the name of
Jesus on this album. They thought
Warner Bros. wasn’t going to let me
say Jesus. Warners said ‘hey, we like
the way you make records. Just
bring us the finished copy.” They
didn’t even come down and listen.
They just told me to be Andrae
Crouch.”

® Continued from page 61

The program, started in 1979, is
designed for economically disad-
vantaged persons, ages 18-22, living
in New York City. Upon gradu-
ation, students are placed in jobs
within the industry.

Among the companies employing
graduates are Arista, PolyGram,
RCA, Masterdisk Studio and Latin
Sound Recording Studio.

Information concerning the pro-
gram may be obtained by calling
(212) 695-0826.

Ray Charles is producing his first
gospel album for Powerhouse
recording artist Sara Jordan Powell
at his L.A. studio.

Charles and Powell did a concert
together in Europe some time ago
and he requested producing the
singer.

Powell, considered by many to be
one of the most powerful women vo-
calists around, formerly recorded for
Savoy Records. Charles is compiling
material for the LP, which is ex-
pected to be completed by the end of
the year.

Counterpoint

Chicago’s Mayor Jane M. Byrne
proclaimed Sunday (1) Granville
“Granny” White Day in the city.

Granny, in the music industry 35
years, all with CBS Records, is being
honored for a lifetime of providing
opportunities for talented young
people in the entertainment indus-
try.

A testimonial dinner is on the
agenda for that evening at the Hyatt
Regency Hotel. The event is chaired
by Carl Davis, with a host of indus-
try executives cochairing,

Bunky Sheppard, senior vice presi-
dent at Destiny Records, has been
inducted into America’s Music &
Entertainment Hall of Fame in Chi-
cago..

In his 30 years in the industry,
Sheppard has worked with such acts
as Diana Ross, the Commodores,
Stephanie Mills, Marvin Gaye,
Thelma Houston, Gene Chandler
and numerous others.

* * *

Remember ... we’re in communi-
cations, so let’s communicate.

FOUND
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Merry Ghristmas Baby =4

: . . |
16 ALL TIME CHRISTMAS FAVORITES

K 5018 — Various Artists

NOW AVAILABLE IN ALBUM, 8-TRACK OR CASSETTE

GHARLES BROWN

PILEASE (:0OME HOME FOR GHRISTMAS

16 ALL TIME CHRISTMAS FAVORITES

K 5019 — with Special Guest Bill Doggett

(King 5405)

Please Come Home For Christmas (CHARLES BROWN)
Christmas Comes But Once A Year (AMOS MILBURN)

(Federal 12439) | Hear Jingle Bells (FREDDY KING)
Christmas Tears (FREDDY KING)

{Part One & Part Two) LOWELL FULSON

{Hollywood 1021} Me_rry Qhristmas Baby (CHARLES BROWN) (GG 816) Gee Whiz (It’s Christmas) (CARLA THOMAS)
Sleighride {(LLOYD GREEN) All | Want For Christmas Is You (CARLA THOMAS)
(Hollywood 1022} The Origina! Lonesome Christmas (GG 814) Christmas Time's A Comin’ (MAC WISEMAN)

Nuttin’ For Christmas (JOE WARD)

GT 0076

Call Us TOLL - FREE: 1 — 800 — 251 — 1539
Call For Prices And Complete Christmas Catalog

BILL FITZGERALD-- JENELL HOLLAND - LEE TRIMBLE ---- JOHN MILLILLO
GUSTO RECORDS —— 1900 Elm Hill Pike —— Nashville, TN 37210
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Classical

~ Classical Notes

PotyGram Classics wilt rock the import busi-
ness early next year when it unveils a separate
esoteric import distribution company. PolyGram
has hired Steve Jacques, the young Britisher
who set up the Brilly Imports program, and
plans to separate Jacques’' division from PDI.
Jacques will handle less commercial DG and
Philips product that doesn't enter through con
ventional PolyGram channels, as well as repre-
senting indie classical labels and rock product.
The new division, which is being kept under
wraps, may also become the Argo, L'Qiseau Lyre
and Teiefunken conduit. Previousty London Rec-
ords had been handling this product. ... In
other import news, Qualiton Records’ Otto
Quittner’s long-standing feud with Schwann
catalog publisher Bill Schwann continues. Quitt-
ner now beefs about Schwann's Eurodisc and
Denon import listings while his Supraphon and
Hungaroton imports are consistently refused.
Schwann classical editor Richard Black ex-
plained Eurodisc is handled by Arista, part of
the parent Bertlesman company. Black said only
product distributed by a U.S. arm of the manu-
facturer can qualify, adding that the Japanese

Denon titles, imported by Discwasher, are being
deleted. ... Marcos Klorman, of Desmar Rec
ords and Euroclass Distributors, becomes the
latest to offer high technology prerecorded cas-
settes. Klorman has issued four Desmar real-
time duplicated editions, manufactured by Alan
Silver’s Connoisseur Society/in Sync Labs on
Du Pont Superchrome. Titles are two Schubert
piano sonata recitals by Richard Goode—un-
available on disc—"The Art Of Richard Stoltz-
man (Clarinet)"” and Stokowski conducts
Vaughan Williams/Dvorak, Royal Philharmonic
Strings.

The Walt Disney Organization's Philadelphia
Orchestra ties will be renewed this month. The
Philadelphians are waxing patriotic strains for a
muitimedia presentation soundtrack—part of
the futuristic Florida EPCOT community near
Disney World. Disney has hired Telarc Records
to produce and engineer the 3M digital multi-
track recording. Disney music director Buddy
Baker is arranger and conductor for the ses-
sions. ... South Florida-based Audiofon Rec-
ords' first release is a Liszt/von Weber recital by
pianist David Bar-lllan. ALAN PENCHANSKY

OPTIMISTIC OUTLOOK

Indle Imports Surviving, Looking
Forward To Growth In The ’80s

CHICAGO-Independent classi-
cal record and tape imports are
holding up in spite of today’s weak-
ened retail economy, and U.S. im-
port companies are looking toward
significant growth in the 1980s.

That's the finding of a survey of
indie importers, who cite increased
levels of consumer sophistication
and growing esoteric product ac-
cepiance as the basis for their opti-
mistic outlook.

At New York’s German News,
one of the oldest import suppliers,
1981 sales are about 10% ahead of
last year, according to record man-
ager Fred Hofer. Hofer sees the pos-
sibility of a major surge beyond the
current business slump.

KARLBOHM

LANTAND GREATENT RECORDING

—

Béhm / Vienna Philharmonic
2741 009 -2 LP DIGITAL*

2532 013 DIGITAL®

BEETHOVEN
Symphony No. 9

BOHM

Vienna Philharmonic

Norman, Fasshaender, Domingo, Berry
Vienna State Opera Concert Chorus

Bohm’s “Ninth” heads
up DG’s newest all-digital
release of significant new
recordings by Giulini,
Michelangeli, Maazel and
Barenboim.

O
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Vienna Philharmo

2532 018 DIGITAL®

*Cr0; premium quality cassette available!

2741 0072 LP DIGITAL

Symphony No, 8

VIENNA Vol. 2 MICHELANGELI

2532 017 DlGITAL.
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© 1981 DG / Polygram Classics. inc.
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“I foresee that companies like us
will just increase if the retail struc-
ture. the tight money problems are
solved.” Hofer explains.

Hofer said European label pro-
duction cut backs have made stock-
ing a problem. U.S. demand. how-
ever. seems to be at its highest level.

Hofer said that there has been a
lack of excitement in major label is-
sues. and many consumers have be-
come accustomed to purchasing
more esoleric labels.

“We’re going a little bit more into
having records reviewed. and there
are more radio stations showing in-
terest,” he explains.

German News’ lines include
Pathe-Marconi, German EMI, Eng-
lish EMI, Preiser and Harmonia
Mundi (Germany).

Onc of the newer import entrants,
Beverly Hills, Calif.’s Brilly Imports,
also offers a positive outlook. Owner
Lawrence Vittes looks two or three
years ahead to a major import sales
boom.

“It’s a very lucrative market and
it's going to become even more so.”
Vittes says. “The biggest problem I
see is that the market is two or three
years away from being able to ab-
sorb all the material that’s available.

“There seems to be a little bit too
much product, offered a little bit too
incoherently,” Vittes added.

Vittes company now has nine U.S.
reps providing coverage in most ter-
ritories. Major lines are French Har-
monia Mundi and English EML
Brilly also has several specialized
British and German lines targeted at
the audiophile market.

Vittes claims his company is work-
ing toward dealer cducation and
merchandising and advertising cam-
paigns. “I think the problem is a lack
of real dealer expertise. What we're
doing is giving retailers real ways to
solve these problems.”

While collections haven’t been a
major problem. Vittes admits that
the indie importer is vulnerable in
this area. particularly with much
classical business concentrated in a
few major chains.

Marcos Klorman. head of Euro-
class Imports in New York, agrees
that consumer sophistication has
reached a new high. Klorman, how-
ever. is dealing cautiously today be-
cause of the weakened retail struc-
ture, most hurt in the East Coast. he
says.

“The West Coast is better for us
overall.” Klorman insists. “The New
York market is soft.

“We have no trouble selling im-
ports. People look for them today.
We are always approached by labels
out of Europe begging us to take
them.”

Euroclass handles Britain’s Uni-
corn and Rubini labels.

At New York’s Qualiton Imports,
owner Otto Quittner also expressed
concern about the weakened retail
base. Quittner speculated that as
much as 40% of the classical retail
structure had been lost in chain clos-
ing of recent past.

“We are still doing business and
doing quite a good business, but the
business is not increasing as it did
for many years,” Quittner explains.

However, Quittner feels accept-
ance of importance has gained.

“People don’t shy away from im-
ports today just because it’s an im-
port.” says Quittner. “More people
know what a Hungaroton record is
now.”

Adds Quittner, “The import selec-
tion is probably three times as big to-
day as it was a few years ago. Prob-
ably the percentage of imports today
is much higher too.”

Quittner handles about 2,500 ti-
tles, specializing in Eastern Euro-
pean imports including Supraphon,
and Hungaroton, which is about to
come with its first four digital titles.

International Book and Record
Distributors, based in Long Island,
has enjoyed steady growth in its two
years of operation.

“The market is steadily growing
for our company.” explains owner
Simon Simunovic. “The recordings I
see coming in fly out,” he adds.

According to the importer, slow
payment is one of the biggest prob-
lems, particularly since European
suppliers generally operate on a
tighter credit structure.

International’s newest lines in-
clude Saga from England, and Rep-
lica, an Italian live opera line.

Adds Simunovic, “We are work-
ing much more on Italian product
because aof the price. We also are
planning to start with Japanese
product including EMI-Toshiba
and Japanese pressed soundtracks
that are no longer available in the
us”

Angel Trims
Prices On
Red Line LPs

CHICAGO—Angel Records is once
again slashing prices on catalog
product as it issues 24 new Red Line
series albums Nov. 10. The series list
price is $6.49.

Performances feature the Berlin
Philharmonic, Chicago Symphony
and Philharmonia Orchestra. Con-
ductors featured include Klemperer,
Giulini and Karajan, and Milstein,
Oistrakh and Weissenberg are
among the soloists.

George London Honored At Gala

WASHINGTON — Bass/bari-
tone George London. whose career
ended abruptly in 1977 with a per-
manently damaging cardiac arrest,
will be honored Wednesday (4) at a
Kennedy Center benefit and gala
with Beverly Sills as mistress of cere-
monies.

Performers include Rockwell
Blake, Justino Diaz. Nicolai Gedda.
Marilyn Horne. Evelyn Lear, Cath-
erine Malfitano, James McCracken,
Carol Neblett, Leonie Rysanek,
Richard Stilwell, Dame Joan Suth-
erland. Tatiana Troyanos, Shirley
Verrett and Ruth Welting accom-
panied by Jeffrey Goldberg, Eugene

Kohn, James Levine, Thomas Pasa-
tieri, Julius Rudel and Warren Wil-
son.

The tribute is being co-sponsored
by the Center, the National Sym-
phony Orchestra, the Washington
Opera, the Washington Performing
Arts Society, National Opera Insti-
tute and the American Film Insti-
tute.

A paralyzed vocal chord forced
London to abandon his inter-
national singing career in 1967. As
an administrator, he created a sec-
ond career and was in Europe scout-
ing talent for the Washington Opera
when stricken by the cardiac arrest.
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TCHAIKOVSKY: ROMEO AND JULIET, NUT-
CRACKER SUITE—~Cleveland Orchestra, Maazel,
Telarc Digital DG10068, distributed by Audio-
Technica, $17.98.

Realistically full tonal weight and life-like dy-
namic scale continue to be Telarc trademarks
and qualities setting this label apart from the
rest. Tchaikovsky's ""Romeo And Juliet” Qverture
contains some magnificent, heavily scored cli-
maxes, and Telarc captures the full scope of the
proceedings as never before possible. Musi-
cally, the Clevelanders really milk these big ef-
fects, and the overall result is some of the most
stunning impact in the audiophile realm. The
polished Clevelanders also give a first-rate
“Nutcracker” reading, a score particularly ap-
propriate to the holiday season. Cleveland’s Ma-
sonic Auditorium is one of the US.'s best
recording sites, and the natural tonal character
and spaciousness even in the biggest climaxes
are other notable sonic attributes. This is mass
appeal repertoire and first class exploitation of
the new technology in blissful marriage.

SHOSTAKOVICH: SYMPHONY NO. 5-Cleve-
land Orchestra, Maaze!, Telarc Digital DG10067,
distributed by Audio-Technica, $17.98.

Maazel delivers an outstanding performance
and Telarc once again offers proof that a simple
microphone set-up skillfully administered in a
good hall (Masonic Auditorium) is the way to go.
Spectacular dimensions in frequency response
and dynamic range are not the only advantages
here; the integral overall view of the orchestra—
unimpaired by spotlighting and other control
room adjustments—also adds to the illusion of
“being there."” Multi-mike vs. minimal mike may
be a fascinating subject to debate, but Telarc's
methods are the closest thing to a seat in the
hall. This is Shostakovich's most popular work
and the percussive scoring and high decibel
conclusion make it a natural audiophile choice.

SHOSTAKOVICH: PIANO CONCERTO NO. 1,
PROKOFIEV: CLASSICAL SYMPHONY~Ros-
enberger, Los Angeles Chamber Orchestra,
Schwarz, Delos DMS3008, distributed by Super-
sounds, Ltd., $17.98.

Purism is the dominant recording approach
today, and this highly accurate production shorn
of any sonic additives is another excellent ex-
ample. These top-notch performances of neo-
classical 20th century scores have been re-
corded with a simple microphone approach, pre-
serving both the performance’s original spatial
character and—one of the most important parts
of musical expressivity—the complete dynamic
palette of the interpretation. The Shostakovich's
solo piano and trumpet are beautifully balanced
against the ensemble, and the solid, clean re-
production of Rosenberger's big Bosendorfer
concert grand is of particular interest. The Con-

certo’s reading is somewhat over-serious, but
spontaneity and high spirits dominate in Proko-
fiev's sharply drawn parodistic symphony.

TIME PASSAGES—AI Stewart, Mobile Fidelity
Sound Lab MFSL 1082, distributed by Mobile
Fidelity, $16-$17.

Stewart's penchant for lushly detailed, wide-
screen arrangements and razor-sharp produc-
tion detail make him one of the most broadly
represented pop figures in the audiophile field.
This third album to receive a new haif-speed

(Continued on page 67)

Sound Business

MUSCLE SHOALS ACTIVITY

' Studios Focus On Their Own
 Projects, As Sessions Decline

MUSCLE SHOALS—Recording
activity here, away from the main-
stream, has naturally been affected
by the state of the industry and the
economy in general. Still, because
business remains fairly healthy, a
look at how sessions have changed
can be enlightening.

DIGITAL DISCIPLES—Don Menza's RealTime direct-to-digital ‘‘Burnin’ *’ LP

soared to number eight on Tower Records’ Sunset Bivd., L.A., store’s jazz

chart with the help of, left to right, jazz buyer David Reyes, store manager

Bob Delanoy and audiophile buyer Richard Petipas, who took advantage of

heavy radio airplay by stocking the album in both sections. That's RealTime

distributor Tony Weber of Rolis Electronic Corp. at the right presenting
Tower with ‘““Master Merchant Of The Month”' certificates.

Allen Of Universal:
Digital Can Reap $

NEW YORK-Digital audio
recording can be profitable, once the
initial investment in the system has
been made. Universal Recording
Corp. of Chicago installed a 3M
Digital mastering System, costing
about $200,000 in January, 1981.
According to president Murray Al-
len, who also serves as president of
SPARS (Society of Professional Au-
dio Recording Studios), “The system
has produced a profit from the day it
was installed.

“Digital recording took off like
gangbusters when we first putitin.”
Allen says. “Then it dropped off a
little, but now it's back to where it
was.”

Allen says Universal needs to op-
erate its digital system 15 hours a
week to cost-justify the equipment.
“Some weeks we have less than
this,” he says, “but other weeks we
have 70. 80 or 90 hours. In addition,
we are attracting new business and
receiving extra revenues with our
digital capabilities.”

2 D3> 3% 13-

Pranstiehl

Needles and Pfantone
Accessories glve you sound
profits for these sound reasons:
We Give You

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, video, telephone, CB, tape and record care. Largest inventory in the
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business. A wide
variety of sales aids, displays and merchandisers.

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.
Give the gift
WRITE US TODAY ON YOUR LETTERHEAD of music.
FOR COMPLETE INFORMATION. .

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498. Waukegan. IL. 60085

The rental premium has not been
a major problem in developing digi-
tal business, Allen says. He points
out that the cost of using the 32-track
digital recorder is only slightly
higher than using two 24-track
analog tape recorders with a
SMPTE lock-up system. Further-
more, the cost differential is reduced
by lower digital tape expense, since
two 24-track analog recorders run-
ning at 30 i.p.s. use two times more
tape than a digital recorder. “Digital
use results in a 12 to 15% increase in
recording rates,” Allen states.

To create interest, the studio intro-
duces the new technology to clients
by making a digital tape of a record-
ing session along with the analog.
“First we play back the analog
recording,” Allen says. “Then we
play back the digital recording with-
out telling them it’s digital. The digi-
tal system sells itself.”

“Now is the time to develop digi-
tal capability,” Allen believes, “be-
cause studios with this capability
will have the advantage when digital
arrives in the home in the next
couple of years.

According to Allen, a key to Uni-
versal's success with digital is that
the studio treats the system as a com-
puter rather than a tape machine
and operates it in a separate room.
where it also operates NECAM com-
puters for running faders on con-
soles. The studio developed an inter-
face “black box™ to monitor both
digital and NECAM systems while
permitting them to “talk™ to each
other.

The mastering system’s remote
controls are operated in the studios.
which are also equipped with video
monitors to provide a view of the
digital recorder operation.
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By ROSE CLAYTON

Although fewer major labels are
recording in local studios, the num-
ber of custom prcjects has increased.
More time has become available for
studios to concentrate on their own
production and publishing endeav-
ors.

This is not to say, of course, that
more major artists would not be wel-
comed with open arms; it just means
that the music business here is as cre-
atively satisfying as it has always
been.

At Fame, Rick Hall is continuing
to produce about five albums a year
with major artists. He has produced
the last two albums for Mac Davis
on Casablanca and is currently com-
pleting projects for Marie Osmond
and Jerry Reed. Upcoming dates are
booked on the Osmond Brothers
and the Dillman Band.

“At times when business has been
bad for most people, we have been
lucky.” says Fame engineer Walt Al-
dridge. “We have never been a
rental studio per se, but moreof a fa-
cility for Rick Hall's productions.
Five projects a year is a good work
load.”

With two studios, however, Fame
had been leasing time if someone
called and a studio was not booked.

That demand has slackened and Al-
dridge feels that it may prove to have
been for the best.

“Rental time is not on a royalty
basis,” Aldridge comments. “We
want to concentrate on the things
that are.” So. in the extra studio. Al-
dridge and Tom Brasfield. his writ-
ing partner. have been turning out
tunes for Hall's publishing com-
panies.

The results have been a #1 coun-
try song and number five pop tune
“(There’s) No Gettin® Over Me” by
Ronnie Milsap. a top 20 country
record, “She’s Steppin’ Out.” by
Con Hunley. plus cuts by Razzy
Bailey. Mac Davis and Jerry Reed.

Muscle Shoals Sound, whose
clients have included Bob Dylan.
Bob Seger. Rod Stewart, Dr. Hook,
Helen Reddy. Millie Jackson and
Billy “Crash™ Craddock. to name a
few, now has five producers working
on projects for its MSS/Capitol Rec-
ords label.

Delbert McClinton. Glenn Frey,
Bonnie Bramlett, Lenny LeBlanc,
Levon Helm and Russell Smith are
currently in production at MSS.

Dick Cooper, a production assist-
ant at Muscle Shoals Sound. recalls

(Continued on page 67)
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PEOPLE BUY
EVEN WHEN THEY
DON'T HAVE

In a soft economy, people look harder at the things they buy:
Experience has shown that consumers are even willing to pay a little more for
quality instead of spending less. For less.

Sales of blank audio cassettes are a perfect case in point. For the past
3 years, premium cassette sales grew twice as fast as the industry as a whole,
bringing in a whopping $400 million in 1980.

As you might imagine, Maxell makes up a big part of this picture, with
more than an 807% increase in sales over the last 3 years. And projected sales for

1981 indicate people will be putting even more of
their money into premium cassettes like Maxell. m BXE l l

Keep your customers satisfied. Stock the IT’S WOR’I‘H IT

tape they can't afford not to buy. iy e on) iy

www americanradiohistorv.com
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Sound Business

Studios Focus On Own Projects, As Sessions Decline

® Continued from page 65

when they were running double ses-
sions with two groups mixing 12
hours on and 12 hours off. but he
says that sessions now are still almost
back to back.

“Since | came here three years
ago, I’ve had only three days off at
Christmas,” Cooper says. “It’s nice
when it's your own production com-
pany, your own label, and your own
studio.”

Although other labels are still
booking time for upcoming projects,
Cooper says there is no longer talk
about adding a third studio.

Activity at Wishbone studio has
been slowed signiticantly duce to ex-
tensive renovation necessitated by a
fire last May.

Wishbone, which 1s owned by
Clayton Ivey and Terry Woodtord.
has been able to complete an album
with the Cherry Sisters and do part
of the Muscle Shoals Horns album.
A growing c¢mphasis has becn
placed on its publishing companics.
however, which have gained a larger
workroom and all new equipment
under the remodeling program.

Writers with Wishbone, who have
generated 10 cuts this year, are
Donny Lowery and Mac McAnally.
who penned Alabama’s “Old
Flame.” and Kevin Lamb. Robert
Byrne and Woodford.

Wishbone, like most of the other
studios in the arca. has its own in-
house rhythm section. “We switch
out one or two members when we
need a drummer or a bass player
that has to sound funkier or more
country,” says Daley.

Broadway Studio’s spokesman
Butch Johnson says he fecls that. as
far as writing activity, Muscle Shoals
1s “on fire.” For that reason, Broad-
way plans to focus more attention on
its publishing companies.

The fact that so many top records
come from Muscle Shoals is the ma-
jor reason artists continue o come o
studios here, according to Johnson.
The reputation ol local musicians
has been a drawing card for the in-
creasc in custom projects. “People
like to sec Muscle Shoals on their al-
bums,” says Johnson. "It mcans
something.”

Broadway’s most recent project
was an album by Percy Sledge for
Monument, produced by the stu-
dio’s owner David Johnson. Though
many people still think of Muscle
Shoals as an r&b center because of
records by such artists as Wilson

Audiophile
Recordings

[ ] Conlmuca'ﬁom page 65

mastered incarnation (a more recent work, 24
cParrots,” was just shipped by Nautilus) is no
exception as an appropriate choice for high-tech
software: under the aegis of producer Alan Par
sons, the crisp interplay of acoustic and efectric
guitars, Phil Kenzie's smoldering alto sax, vari
ous keyboards and vivid string orchestrations is
captured with greater detail and improved imag-
ing. As for Stewart’s somewhat reserved vocal
style. that too benefits in clarity. The musical
fare is familiar, a collection of wordy story songs
and mood pieces studded with Stewart's favor-
ite themes and long-standing affection for his-
torical allusions. Fans of this set’s better known
sefections such as the title song, “Song On The
Radio” and “Life In Dark Water” wili appreciate
the cleaner sonics.

Profile of An Audiophile La-
bel—See this week's Jazz sec-
tion, page 45, for an interview
with M&K Real Time’s Ralph
Junghcim.

Pickett and Arethe Franklin, John-
son insists that the area’s hits have
always been “across the board.
“We are a lot heavier into
rock'n’roll and pop than people

think,” says Johnson, pointing out
that the area’s music defies classifi-
cation. “In the last three years,
Nashville has really been opening its
doors to writers outside of the area

and that has helped us cross over to
country. Many of our hometown
musicians are now working sessions
in Nashville.”

Johnson notes that people who

want “super-tight tracks that are a
good foundation for any kind ot mu-
sic” can find it in Muscle Shoals” dis-
tinctive sound “that can be blended
into anything.”

HE 1982 INTERNATIONAL WINTER
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The 1982 CES in Las
Vegas, with over 850 ex-
hibitors, using more than
500,000 net square feet of space,
will be the world’s largest winter mar-
ketplace ever for the industry.

Evaluate thousands of the fatest consumer electronics
products and technologies. Video: Televisions. Tape and Disc
Systems and Software, Satellite Earth Stations, Games and
Computers. Audio. Components, Compacts and Portables, Tape
Hardware and Software, Car Audio. CB and Radios. Personal Electronics:
Caiculators, Watches, Telephones, Telephone Devices, Accessornies, Security
Systems and Handheld Games.

Participate in an in-depth series of Outlook '82 conferences and workshops on industry
marketing trends and product innovations; on retail merchandising and management.

See the Retail Advertising and Promotion Showcase —the largest collection of ads, TV/radio
spots, and promotion materials ever assembled — and visit the Retail Resource Center and other spe-
cial industry exhibits.

That's just a sampling of what the 1982 Winter CES has to offer. Over 55,000 retailers, manufacturers. represen-
tatives, distributors, press and industry analysts will take this opportunity to observe the marketplace and set the
stage for a successful 1982. And you can be a part of it.

Preregister now. Avoid registration lines. Fill out and mail the coupon below no fater than November 20, 1981, and
we'll send your free 1982 Winter CES Badge and Schedule of Events. For the trade only. Minors under 18 not admitted.
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Produced by the
Electronic Industries Association
Consumer Electronics Group

Mail to: Consumer Electronics Show, Two lllinois Center, Suite 1607
233 North Michigan Avenue, Chicago, IL. 60601
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Studio Track

NEW YORK-Roy Halee is at Soundmixers
doing post-production work on the tape of this
summer's Simon & Garfunkel concert in Central
Park. Negotiations are still underway for market-
ing of the concert.

Also in New York, Larry Bright is laying tracks
with producer Baloti Lawrence and engineer
Dave Lichtenstein at Skyline Studio.

In Detroit, at RMJ Recording Studio, the
group New York Express is working on the final
mix for its forthcoming LP on Cherie Records.
Ron Gaines is producing, Rick Kerr engineering.

At Tantus Studio in Detroit, Ruth Busbee 1s
finishing work on her album on Sound of Gospel
Records. Engineer is David Schreiner. The stu-
dio also recorded the 1,500-voice National Bap-

tist Convention at Joe Louis Arena for West
Bound Records.

In Dearborn Heights, Mich., Alfiance is
recarding new material for its debut album on
Handshake Records. The American Gems are
recording a single with Bob Deladurantaye pro-
ducing and Eric Morgeson at the board for both
projects.

At Sound Shop in Nashville, Mel Tillis and
producer Billy Strange working on Elektra album
with engineer Travis Turk. . .. Razzy Bailey lay-
ing RCA tracks with producer Bob Montgomery
and Ernie Winfrey as engineer. . . T. G. Shep-
pard working on album for Warner Bros. with
producer Buddy Killen and engineer Winfrey.

At Music City Music Hall in Nashville, Loretta
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Lynn, Crystal Gayle, Sissy Spacek, and Howard
Hesseman doing pre-recording for Lynn's TV
special with producer Bill Walker and engineer
Bill Vandevort.

At Quadrafonic in Nashville, James Ward and
producer Turley Richards working on album with
Willy Pevear behind the board. . . . Eddie Truzick
laying album tracks with producer Larry Byrom
and engineers Steve Coostree and Pevear. ...
Mike White and arranger Bill Pursell add strings
to new album with producer Bill Joor and Jimmy
Stroud as engineer.

Jose Quintana continues to produce Herb Al-
pert at A&M, Don Hahn engineering, assisted by
Benny Faccone.

The Kingston Trio recording at Wizard, Mike
Settle producing, Hank Donig engineering. Also
there: Kin Vassey producing the Lennon Sisters
with Hank Donig at the board, while Bob
Stringer and Fred Ruppert co-produce Llarry
Dean and the Shooters for Badlands Records.

James Ledner recording Boot Hill at Record
One with producer Denny Desmore. Ledner also
assisting Hein Hoven, engineer/producer for the
Stray Cats and engineer Greg Ladanyi with Don
Henley and Toto.

Studio Sound action: George Tobin producing
pre-production material with Smokey Robinson
for Motown; David Courtney doing final mix-
downs for Pacific Ocean Productions artist LeRoi
Simmons, Humberto Gatica behind the board:
and Larry Coimbra producing Latin Galaxy and
Lorgio for Karina Records.

Soundcastle activity: Weather Report mixing
anew CBS LP, Joe Zawinul producing, Brian Ris-
ner co-producing/engineering, Mitch Gibson
assisting; Chris Bond producing a debut solo ef-
fort for Steve Wood on Badlands Records, John
Mills engineering, David Marquette assisting:
Robert Williams working on a debut LP for A&M,
Joe Chiccarelli producing/engineering, Mitch
Gibson and Paul Ericksen assisting; and Mike
Post producing his own LP for Elektra, Matt
Hyde engineering, Mitch Gibson assisting.

* * *

Capitol's the Dramatics overdubbing tracks
for an upcoming LP, Ron Banks producing, Eric
Morgeson engineering, at Studio A, Dearborn
Heights, Mich.

The Bats finishing up an LP at Indian Creek
Recording, Uvalde, Tex., with John Rollo produc-

ing.

Scharff Ups
Rent Service

NEW YORK—-The high-end
equipment available for rental from
Scharff Communications just got
even higher. The Manhattan-based
company recently purchased a
$70.000 Harrison MR3 36x24 mix-
ing console. Ampex MM-1200
recorder and interface hardware.
and can now supply a complete sys-
tem to its clients.

“Due to demand.” says president
Peter Scharff. “we're moving from a
la carte rentals to a full dinner menu.
The nced for better audio in video

productions is soaring, and because
of my background in tv simulcasts 1
have a lot of video clients. And my
main goal is video, because video
people traditionally haven't wanted
to deal with audio.”

Scharff takes care of all those au-
dio needs—boards. tape machines,
cords. microphones, even sound en-
gineers. “We're flexible.” he says.
“so people don’t have o pay for
more than they need.”

The Harrison MR3 console was
acquired to expand Scharffs flex-
ibility. “Recording studios usually
just need little things. like a harmo-
nizer if theirs breaks down. But a
hole was created by video people
needing more and better equipment
than ever before.™ says Scharff. The
console will be made portable. with
the addition of casters.

The console. which was sold to
Scharff by Martin Audio. is adapt-
able to the needs of video producers
because of a fader reverse feature to
control the two-track video feed on
the board’s main fader. “*Video has
to be foolproof.” Scharff savs, “he-
cause it's so expensive.”

GIFTED PERFORMANCES.

The talents of recording artists and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement. But the
magic doesn't stop there. It extends to hundreds of
charitatle organizations. And of course, to every one of
us who enjoy great music.

That's what we'd call a masterful performance.

Over the past three years, there have been more than
200 Ampex Golden Reel recipients. And more than
$200,000 donated to charity.

The Ampex Golden Reel Award honors the world’s
most successful albums and singles” that were
mastered on Ampex professional recording tape. And
included in the Award is a gift of $1,000 to the recording

artist’s favorite charity.
AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889

cAmpex 1981 Golden Reel Winners as of 1 81 "RIAA Gertified Gold
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CANNES ACTION—Last month’s VIDCOM trans

"EO SHACN INL

formed Cannes into a video circus. From left: one
of three Thorn EMI trucks announcing the company’s new videocassette line; Recoton president

Arbitration Sought By Union In
A Dispute With Vidtronics Execs

LOS ANGELES—The Inter-
national Sound Technicians/Cine
Technicians & Television Engineers
Local 695 here seeks arbitration of a
contract hassle it is having with Vid-
tronics in a litigation originally filed
in Superior Court here and now
moving to Federal District Court.

The court’s decision will have
long-range impact in that the disa-
greement surrounds a new video-
cassette duplicating plant which the
defendant has opened in Newbury
Park, Calif., some 45 miles from Los
Angeles.

The union seeks a court order
which would force Vidtronics to

place the controversey before arbi-
tration.

In question is the term, “Video
Cassette Handler,” one of several
job classifications not now covered
in union agreement between the
plaintiff and defendant. The general
term is one to describe a worker in a
videocassette duplicating line. The
union and Vidtronics were attempt-
ing to adopt basic guidelines cov-
ering worker and employer respon-
sibility in videocassette duplicating
when the misunderstanding was
taken to court.

Prior to the opening of the New-
bury Park plant, Vidtronics and the

Worldvision Enterprises
Forms Distrib Subsidiary

NEW YORK—Worldvision En-
terprises. the television program dis-
tribution subsidiary of the Taft
Broadcasting Co.. has formed a new
subsidiary. Worldvision Home
Video, Inc. will be responsible for
the distribution of Worldvision pro-
gram product to the cable and home
video markets.

According to Worldvision Enter-
prises president and chief executive
officer Kevin O’Sullivan. “This sub-
sidiary will have the entire respon-
sibility of the distribution of our pro-
gram inventory for home video and-
cable throughout the world.”

Albert Hartigan has been ap-
pointed executive vice president of
the new subsidiary, and Martin
Weinstein sales manager.

Among Worldvision’s music-ori-
ented programming are a number of
made-for-TV movies such as “Elvis™
with Kurt Russell, “Birth Of The
Beatles” and “Kiss Meets The Phan-
tom Of The Park.” Concerts. origi-
nally recorded for TV broadcast,
feature Kenny Rogers and the First
Edition, Roberta Flack and Donny
Hathaway, Billy Paul and the Staple
Singers, Chicago and John David-
son.

3

NEW YORK —“Night Flight” is
taking off. The cable music pro-
gram, airing Friday and Saturday
nights on USA Network, is pro-
duced by American Talent Inter-
national, which expects it to be
showing in 25 million homes
within the next 1% years.

ATI started 10 years ago as a
theatrical agency; it now books
such acts as Hall and Oates, Rod
Stewart and Bob Seger. It is ATI
Video Enterprises, a recently set up
division, that produces Night
Flight.

The program is aimed at a broad
audience, aged 16 to 45, and offers
programming on such diverse art-
ists as Jimi Hendrix, Lenny Bruce
and Edith Piaf.

Explains ATI chairman Jeff
Franklin, who also serves as execu-
tive producer of the program. “We
didn’t feel there was enough mate-

NN

) 25 Million Homes Fwor
‘Night Flight’ Projected

By LAURA FOTI

o

rial to sustain interest over a 24-
hour period. People don’t want to
watch promotional clips and con-
certs for that amount of time. We
decided to put music program- ;

ming on the air properly, and
that’s why we’ve done it the way
we have.”

Continues Franklin, “We're ex-
panding slowly and cautiously.
We’ll be doing two or three-minute
clips with entertainment news on
tours and interviews with artists,
all geared to our audience. We're
always looking for new program-
ming. and we're definitely into
controversy.”

ATIL he adds, is still working on
the problem of FM simulcasting of ;
the programs—a problem, he says.
because Night Flight is not straight
concerts and therefore not con-
stant music programming.

union agreed on the post-production
operation of the defendant firm. For
example, at Vidtronics’ Hollywood
plant, an audio/visual operation
analagous to the mixing of a master
audio tape occurs. In that operation.
a master tape can have any of its au-
dio or visual characteristics changed
by employe classifications covered
by union regulations.

The rudimentary procedures cov-
ered by the new duplicating plant in
Newbury Park are not covered.

In its complaint, filed originally in
Superior Court here, the union con-
tends that its projected binder with
Vidtronics called for a duplicating
plant in Los Angeles County. The
suit alleges Vidtronics opened in
Ventura County to avoid union-
ization of its employes by the plain-
Gff.

Lexington Subsidiary
Starts In New York

NEW YORK-Lexington Broad-
cast Services. based here, has formed
a new subsidiary to create and ac-
quire video programming for cable
and the home video market.

The new operation is called LBS
Video and is headed by Roger Lef-
kon, with John Topol responsible
for the administration of day-to-day
program activities. Sondra Lee su-
pervises acquisition of theatrical
properties.

The first programming available
from LBS Video includes Peter Al-
len and the Rockettes, lan Hunter in
concert, Mink DeVille at the Savoy
and a package of children’s specials.

In addition. the company is pro-
ducing a new production of the
Frank Loesser musical “Perfectly
Frank™ starring Cloris Leachman.
The show will bow at the La Mirada
Theatre in Los Angeles Nov. 3, and
will be a major cable special. After
presentation on cable. LBS Video
plans to distribute the program
worldwide.

Sales Of VTRs
Still On Upbeat

WASHINGTON—-VTR sales
continue to escalate.

Latest figures from the Mar-
keting Services wing of the EIA
indicate that home videocassette
sales to retailers in September
were 153,680 units. an increase of
63.9% over sales of 93,747 in the
same months last year. VTR sales
in the first nine months of 1981
rose to 883,729 units, up 81.4%
over 487,267 sold in the same pe-
riod of 1980.

www americanradiohistorv.com
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Bob Borchardt (standing) confers with Jeff Tuckman, managing director of Sound Video Unlim-
ited; and RCA staff vice president Seth Willenson (left) with executive vice president Herb Schlos-

ser at the SelectaVision exhibit.

No Film Needed For
Sony’s New Camera

NEW YORK—Sony is attempting
to revolutionize the photographic
industry with the introduction of its
filmless “Mavica™ (Magnetic Video
Camera). The electronic still cam-
era, shown here recently, has direct
applications to the home video in-
dustry as well.

The Mavica converts an image
seen through its lens to electrical sig-
nals by a solid-state imager called a
CCD (Charge-Coupled Device).
These signals are recorded directly
onto a small plastic-encased mag-
netic disk called a Mavipak and can
be viewed immediately on the user’s
tv screen, with no processing neces-
sary.

Instead, the user inserts the Mavi-
pak into a special viewer, connected
to a television set. Sony is working
on a hard printer for the system,
which chairman Akio Morita esti-
mates will be demonstrated in about
six months.

The whole system would be avail-
able by the middle of 1983, at a cost
of $1.000 or less for the camera and
viewer, according to Morita. A
Mavipak capable of recording 50
pictures would cost about $3.

If connected to a video tape
recorder, the Mavica can be used as
a color video camera, albeit without
sound. Narration and music can be
edited onto a videotape later,
though, along with the visual images
from the Mavipak. Morita believes
the new camera can be used to re-
place conventional slide shows and
for other professional uses.

Because the image is actually an
electronic signal, the color tone can
be changed. composite pictures

oy

. Video Production Field

LOS ANGELES—Ruggles,
~  Reber & Associates has been
“ formed here as a video music
~  production company.

Initial projects, according to
principals Gary Reber and Wes
ley Ruggles are jazz programs
with Rob McConnell and the
Boss Brass and Bill Watrous and
his Refuge West Big Band

The McConnell project is a
joint venture with PBS Network.
Oak Communications. Inc. and
Schulman Video Services as a p1-
lot for a continuing series of au-
dio/video productions. A VHD
Programs vidcodisk is slated for
the future

o )

| Ruggles, R

made and other special effects ap-
plied. Sony has even developed
three different lenses for the Mavica,
although other conventional lenses
can be used.

Additional features include the
ability to erase and reuse the Mavi-
pak and a built-in timer, battery test
and light meter. A strobe flash with
automatic exposure control has also
been developed.

A color picture can be transmitted
by phone to another tv with the sys-
tem. During this process, the image
is converted to digital and back to
analog. Presently. it takes five min-
utes to send one color picture, with
no alteration of color.

In Sync Tape
Wins Award

NEW YORK-—In Sync Labora-
tories has been awarded the Grand
Prix du Disque Liszt by the Liszt
Society of Budapest, the first prere-
corded cassette to win the award.

The winner is In Sync’s Real Time
Cr02 cassette no. 4033, Schubert/
Liszt five-song transcriptions and
Liszt Spanish Rhapsody. with l'aga-
nini Etudes 5 and 6, performed by
Russian pianist Oxans Yablons-
kaya.

The original master tape was pro-
duced by Connoisseur Society, Inc.
of New York, under the direction of
E. Alan Silver and engineered by
Ray Rayburn. The recording was
made in the Chapel of the Good
Shepherd at the General Theologi-
cal Seminary in New York.
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Fhe Watrous project is also &
slated for a 1982 VHD videodisk
release. g
The recordings are also slated =

to be marketed n various forms,

including audio. Digital record
iings of the video projects will en
able, for example, according to
Reber, for a VHD program to be
both a videodisk and a digital au- =
dio disk because of VHD’s Audio =~
High Density (AHD) interface.
All projects employed state-of-
the-art audio and video equip-
ment 3
The firm plans to branch be-
yond jazz and intends being in-
volved in classical and pop/rock
productions as well

A
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OTHER PROMINENT FIGURES ADDED, TOO

Bob Welch At Video Conference

LOS ANGELES—Bob Welch, Nov. 12-15 at the Beverly Hilton Ho-

RCA artist, will join a special crea- tel.

Additionally, Chuck Mitchell, di-
rector/special programs. RCA Se-
lectaVision Videodisks. joins that
panel, as well as Ken Ehrlich, pro-

tive session—"“Video Entertainment:
Dawn Of A New Creative Wave”

at Billboard’s upcoming Video En-
tertainment/Music Conference here

Billboard photo by Chuck Krall

BREAKFAST VIDEO—Columbia’s Tommy Tutone completes a promotional

video in conjunction with a new LP release, ‘“Tommy Tutone-2.” Shown, left

to right, on location in L.A., are actress Lorraine Newman, producer/director

Mark Robinson of Modern Prods., and band members Jim Keller and Tommy
Heath.

Music
Monitor

©o CQ©
By CARY DARLING

POOL CUES: Rockamerica, the New York-based video pool for discos,
clubs, universities and record stores, has added a second reel of more main-
stream acts to its service. While such acts as Spandau Ballet, Pigbag and Wall
of Voodoo are still getting their day in the sun. now clubs can choose to show
Rod Stewart and Pat Benatar.

“Spandau Ballet is a hot tape but the record is not really selling,” notes Ed
Steinberg, founder of Soft Focus Productions. the parent company of Rock-
america. “The REO Speedwagons and Rod Stewarts get a lot more exposure.
Now that | have to service more clubs—I have close to 50 clubs and stores
now—there are people who want to see these tapes. These are clubs in the Mid-
west and the West who want to play Rick Springfield and Kim Carnes.”

The first mainstream tape came out in October and includes Marty Balin,
Gary U.S. Bonds, Pat Benatar, Village People, Little River Band, Kim Carnes,
Bram Tchaikovsky and Ronnie Laws. In keeping with his desire to expose new
music though. the tape also features Bucks Fizz, the Embarrassment and the
Flexibles. “I want to balance things,” Steinberg notes. “I’ve had calls for book-
ings on some of these groups.”

A subscriber to Rockamerica still gets the first tape of mostly new music,
such acts as Bow Wow Wow, Siouxsie & the Banshees, Our Daughter’s Wed-
ding, Marc Bolan, the Police, the Scars, Frank Zappa and Bill Wyman. The
second tape is optional and costs an extra $25 per month.

Rockamerica started in September 1980 as Steinberg saw a need for compi-
lation tapes. Clubs are charged $125 a month. record stores $85 per month and
universities $150 per month. “Universities play them straight through in stu-
dent lounges or wherever and the cassettes get beat,” he explains of the highest
fee. At the end of a month, the tape is returned to Rockamerica. A contract is
signed which says the subscriber cannot duplicate the tape and ASCAP and
BMI fees are paid.

Steinberg claims that about 80% of his subscribers want the second reel even
though many of his clients are new wave clubs. “About five months ago, |
threw in an Iron Maiden video. It was a good tape and a bit funny. Clubs are
playing it now,” he states. “With a video you can get away with it whereas it
wouldn’t be as easy with a record.”

Many of Rockamerica’s videos are imports including those of Joy Division,
the Revillos, Bill Wyaan and the Bush Tetras. “I thought MTV was going to be
a big problem because about 25% of the clubs I service have MTV. A couple of
clubs said they were going to cancel because they had MTV. After they saw
MTYV, they called and said “Ed, you don’t have to worry’. Let’s just say that
their programming is different from ours,” he says.

Some companies. notably Warner Bros. and PolyGram, have been reluctant
to deal with video pools but Steinberg manages without them. “A few Warner
groups and managers have contacted me themselves and Polydor Europe serv-
ices me.” he responds.

He also notes that there seems to be an increased demand for r&b tapes and
he has included Lakeside and Shalamar in his compilations. “Some clubs re-
fused but and others were reluctant but I told them ‘shut up and look,” They
turned out to be some of my more popular videos,” he says.

In addition to running Rockamerica, Steinberg is a video director himself
who has done such acts as New York-based Bongos. Currently, he is putting
together a compilation of independent videos for consumers which he hopes to
have in the marketplace around New Year.

However. perhaps somewhat oddly, some of his biggest clients at Rock-
america are the record companies themselves. “The a&r departments are our
latest clients,” Steinberg says, “They want to see what's current. They want to
see what the new groups are.”

ducer/packager, Ken Ehrlich Pro-
ductions.

The session, slated to be moder-
ated by Pacific Arts’ Michael Nes-
mith. already features EMI-Liberty
artist Kim Carnes. directors Scott
Millaney, Russell Mulcahy, John
Goodhue and Jerry Kramer and
UCLA student video music pro-
ducer/director Brad Friedman.

In other Conference updates:

® Tommy Lynch, head of pro-
duction, Don Kirshner Productions,
joins ““Broadcast Entertainment:
The New Opportunities,” session.

® Doug Kay, Mark & Marx, joins
the “Video New Wave: Graphics,
Computers & Interactivity” session.

® Larry Foster, purchasing direc-
tor for the L.A. Licorice Pizza chain,
joins the “Successful Video Retail-
ing: Advertising, Promotion And
Merchandising” session.

® Mickey Shapiro, Shapiro &
Steinberg, joins the “Making Deals:
Selling Programs For New Tech-
nology” session.

® John Basile, technical super-
visor, unit manager (Queen, the
Clash, the Jam, the Cars and lan
Dury) joins “Video Project: A Simu-
lated Production Meeting.”

Anagenda appeared in last week’s
issue, while a more complete listing,
including the nightly video show-
case programming, will appear in
the next week’s issue.

" Buy Dozen |
- Movies, Get |
One Freebie

NEW YORK--A Halloweéen spe-
cial, “Butcher’s Dozen,” has been
announced by EVI (Electric Video,
Inc.) for distributors and retailers.

“It’s like a baker’s dozen. only
bloodier.” says Les Rubinowitz. di-
rector of marketing. For every com-
bination of one dozen of each of
EVI’s five “Terror Titles.” the buyer
receives a |3th free. A free 30-min-
ute preview cassette also goes to ev-
ery purchaser of the special offer.

Posters, literature and empty
boxes for window displays are also
available for promotion. EVI's five
titles are “The Ghoul” with Peter
Cushing and John Hurt: “Legend of
the Werewolf™ with Peter Cushing;:
“Persecution” with Lana Turner:
“The Castle Of Fu Manchu” with
Christopher Lee and “Massacre At
Central High” with Andrew Stevens.

Fuji & 3M Develop
2"2-Hour VHS Tape

NEW YORK-—Both Fuji and 3M
have developed 150-minute VHS
tapes for duplicators. Both provide
2% hours recording time in the SP
recording mode.

3M’s tape is the VT-150. It uses a
thin-base tape developed by the
company to give it electromagnetic
performance equivalent to the
Scotch VT-120. A specially for-
mulated oxide is backed with a
tough, dimensionally stabilized
polyester base to insure tape inter-
changeability in recorders.

The Fuji VHS-150 was designed
to tackle such problems as tape
transport. uneven winding and
breakage inherent in thinner tapes.
A special coating backs the tape and
a lubricating surface treatment is
also featured.

Neither company has announced
prices or availability dates.
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Copyright 1981. Bitlboard Publications. Inc
No part ot this publication may be reproduced,
stored in a-retrieval system, or transmitted, in
any form or by any means. electronic. mechani-
cal, photocopying. recording. or otherwise
without the prior written permission of the pub-
fisher

Top 40

E These are best selling videocassettes compiled from retail sales,
- ,é S including releases ir both Beta & VHS formats.
Iz
& ‘3 TITLE
' B x Copyright Owner, Distributor, Catalog Number
1 2| 11| RAGING BULL
United Artists, Magnetic Video 4523
2 8 3| THE BLUE LAGOON
Columbia Pictures 10025E
3| 10 3| STIR CRAZY
Columbia Pictures 10248E
4 1 6] THE JAZZ SINGER
Paramount Pictures, Paramount Home Video 2305
51 11 3| ENDLESS LOVE
MCA 77001
6 4| 6| BUSTIN' LOOSE
Universal City Studios, MCA Dist. Corp. 77002
7 6| 22| ORDINARY PEOPLE (ITA)
Paramount Pictures, Paramount Home Video 8964
8 3| 7| DRESSED TO KILL
Warner Bros. Inc./Warner Home Video 26008
9 5| 11| NIGHTHAWKS
Universal City Studios Inc., MCA Dist. Corp. 71000
10 7( 11| TESS
Columbia Pictures 10543
11 9| 22| ELEPHANT MAN (ITA)
Paramount Pictures, Paramount Home Video 1347
12| 14{ 17| BLACK STALLION (ITA)
United Artists, Magnetic Video 4503
13| 13| 13| CASABLANCA
United Artists, Magnetic Video 4514
14| 12| 39| AIRPLANE (ITA)
Paramount Pictures, Paramount Home Video 1309
15| 15} 11| ANNIE HALL )
United Artists, Magnetic Video 4518
16 | 22 7| LOVE AT FIRST BITE
Warner Bros. Inc./Warner Home Video 26009
17| 25{ 69| ALIEN A (ITA)
20th Century-Fox Films, Magnetic Video 1090
18| 31 7| THE AMITYVILLE HORROR
Warner Bros. Inc./Warner Home Video 26010
19| 33 3| ELECTRIC BLUE
Kenyon Video 001
20| 29| 34| 97105 (ITA)
20th Century-Fox Films, Magnetic Video 1099
21| 17| 26| SUPERMAN A (ITA)
D.C. Comics, Warner Home Video WB-1013
221 18| 16| AND JUSTICE FOR ALL
Columbia Pictures 10019
23 m FRIDAY THE 13TH
Paramount Pictures, Paramount Home Video 1457
24| 30| 8| HOLY MOSES
Columbia Pictures 10587
25{ 32| 22| POPEYE (ITA)
Paramount Pictures, Paramount Home Video 1171
26 26 2| HAPPY BIRTHDAY TO ME
Columbia Pictures 10595
271 19 6| FIDDLER ON THE ROOF
United Artists, Magnetic Video 4524
28| 20! 16| THE GREAT SANTINI
Orion, Warner Home Video OR 22010
29 23 2| THE COMPETITION
Columbia Pictures 10124E
30 m SEEMS LIKE OLD TIMES
Columbia Pictures 10475E
31| 34{ 17| LA CAGE AUX FOLLES
United Artists, Magnetic Video 4506
32| 28 36| FAME (ITA)
MGM/CBS Home Video M70027
33| 21| 15| THE INCREDIBLE SHRINKING WOMAN
MCA 66027
34 m HOLLOWEEN
Media Pictures M131
35 36| 49| STAR TREK (ITA)
Paramount Pictures, Paramount Home Video 8858
36| 27 7] CAR WASH
Universal City Studios, MCA Dist. Corp. 66031
371 35] 16| WINNIE THE POOH
Walt Disney Films 25
38| 24| 28| SOMEWHERE IN TIME
Universal City Studios Inc., MCA Distributing Corporation 66024
39| 16| 38| CADDYSHACK (ITA)
Orion, Warner Home Video OR 2005
40 | 38 5| THE SOUND OF MUSIC
20th Century Fox-Films, Magnetic Video 1051

@ Recording Industry Assn. Of America seal for sales of 25,000 units plus $1,000,000 after returns. (Seal indicated by dot.) A Recording
Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn. seal for sales of
at teast $1,000,000 at list price value,
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It's your
industry’s leading news
source — and marketers’ video/
sound business connection.

ake a date to give your customers and
prospects early notice of your new products
or services. In the January 9th CES issue of
Billboard. You'll get bonus circulation at the
show, where you can also "“tag” your booth
number right on your ad. We close for copy
December 18, 1981.

If you aren’'t booked to exhibit at CES, make a
date to have Billboard sell for you there anyway.
Your ad message will be seen by distributors,
retailers and reps in the U.S. and around the

The only place for complete, comprehensive world. Your ad will reach an ABC-audited,
coverage of this winter's CES — with news and decision-making audience...readers who buy.
photos of video, audio, tape products and acces- Reserve your space today. Contact Ron

sories is Billboard — the video/sound business’ willman, Director of Sa|es,' Video/Sound
weekly authority. Business at 212/764-7350 in N.Y. or Joe

No other publication provides the kind of cov- Fleischman at 213/273-7040 in L.A. Ask them
erage that Billboard provides. We do it earlier, about making selling dates at lots of trade shows
more thoroughly. Every week, all year long. and industry events, all year.

CES Issue Date: January, 9, 1982 Advertising closes: December 18, 1981

Billboard.

Your Video/Sound Business Connection
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‘KILLING MUSIC’

U.K. Industry Fights
For Blank Tape Tax

® Continued from page |

“this apparently innocuous practice
could well signal the end of the mu-
sic business in Britain.” Among
those performers who signed the ads
were Debbie Harry, Elton John.
Vladimir Ashkenazy, Sir Georg
Solti, CIiff Richard, Gary Numan
and Dame Margot Fonteyn.

The publicity drive is funded
jointly by the British Phonographic
Industry, the Musicians Union, the
Mechanical Copyright Protection
Society and the Mechanical Right
Society, latter two bodies represent-
ing artists and publishers. It also has
the support of associated organiza-
tions such as the Assn. of Profes-
sional Recording Studios, and of
several members of Parliament.

And at a packed press conference
in London Wednesday (28), artists,
industry chiefs and journalists heard
BPI chairman Chris Wright unveil
an even stronger slogan: “Home
taping is killing music—and it’s ille-
gal,” 1o be used in the publicity cam-
paign.

Wright said recording work over
the last few years had been severely
hit by recession and by the theft of
the products of musicians creativity
and labors. And he spelled out the
urgent need for a Jevy, its size to be
determined by an independent
body, and its distribution to be han-
dled by one of the existing collection
agencies.

Other rostrum speakers were Mi-
chael Kuhn, chairman of the BPI's
rights committee; Bob Montgomery,
managing director of the MCPS;
John Morton, general secretary of
the MU: WEA managing director
Charles Levison. and Conservative
MP John Butcher.

Kuhn attacked government inac-
tion and dealt in detail with the ar-
guments of its green paper and of a
more recent Department of Trade
document on the same subject. The
government suggested music indus-
try revenue might in the future have
to come mainly from broadcast and
other public performance. Did this
mean the industry should charge the
media $360 million more than the
present $18 million? Or should it

perhaps raise $80 million or so from
disco-goers?

The. government disputed the
consistent results of no fewer than
four BPI-commissioned surveys on
the extent of home taping losses
without counter-argument. Appar-
ently the BPI was to be stigmatized if
it did not prove its losses, and ig-
nored if it did.

Government hopes of an effective
spoiler signal were a mirage, Kuhn
said. Its reluctance to see a propor-
tion of levy revenue going abroad
was puzzling in view of the fact that
all members of the blank tape manu-
facturers’ pressure group, TMG,
were foreign-owned corporations.
The problem of exceptions for wor-
thy cases such as the blind was a red
herring; there were straightforward
solutions.

And Kuhn concluded with a note
of regret that the British legislature,
previously a world leader in intellec-
tual property protection, should now
be dragging its heels so badly.

Bob Montgomery dealt with the
mechanics of a levy collection sys-
tem administered cheaply and easily
by existing industry bodies. New
copyright legislation should make it
an offence to sell blank audio or
videocassettes without an adhesive
stamp affixed. or a printed facsimile
by agreement. Income would be col-
lected by the MCPS. With whom
manufacturers would register details
of copyrighted programs. Manufac-
turers and importers would also be
required to produce audited sales
certificates for the periods in ques-
tion, while the MCPS would secure,
as part of its normal function, details
of live performances and broadcast
recordings that did not emanate
from commercial records or video-
grams. A levy society would lay
down the distribution key in agree-
ment with the Copyright Tribunal
and the MCPS would then deter-
mine a total use, prior to distribu-
tion. Expenses would be deducted
from gross receipts.

John Morton, representing over
40,000 musicians, spoke of the con-
census on the subject among inter-

(Continued on page 74)
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READING FEST—A&M'’s .38 Special brings American Southern rock to Eng-
lish Audiences during the recent Reading Festival.

PolyGram’s 'S’pore Studio
Serves Outside Territories

SINGAPORE—Since moving its
recording base to Singapore two
years back. PolyGram has notched a
steady schedule catering to the
recording needs of its offices in the
Republic. Malaysia and even Hong
Kong.

PolyGram’s Lion Studio, re-
putedly among the most sophis-
ticated in Southeast Asia, initially
catered solely to the company’s
recording needs. Recently. however,
a new program has been put into ef-
fect to derive greater profit returns
with rentals.

“The response is quite encour-
aging.” speculates Eric Yoo, Poly-
Gram’s a&r manager. “Several inde-
pendent Chinese record companies
have approached us and there are
some negotiations going on with
WEA. too. For the moment. the bulk
of our outside revenue comes from
advertising firms who use to studio
facilities for voiceovers and jingles.

PolyGram certainly can’t expect
to rest on its laurels. In the last 15
months, at least seven independent
new studios have sprouted up all
over the Republic.

PolyGram has managed to set
good standards. Even experts in the
recording field acknowledge Lion
Studio’s superior sound reproduc-
tion. This has resulted in an im-
proved standard in local recordings,
100. :

Yeo envisages a revenue upswing
this year as demand for studio book-

ings shows excellent chances of
overtaking high operating costs.

When it first opened, the studio
was the only one equipped with 16-
track facilities. Now. rumor has it
that at least two other older estab-
lished studios are also switching
from eight to 16-track.

U.K. MARKET
STATS SHOWN

LONDON-U K. market share
figures for the third quarter of 1981
show little change in the fortunes of
the leading companies and labels.

In albums, EMI returned to top
position after losing ground last
quarter. The company’s share was
18.2%.ahead of CBS with 16.3% and
WEA., which improved its share to
12.7%.

In singles, too. WEA showed an
improvement. from 6.2% in the sec-
ond quarter to 10% in the third.
while both EMI and CBS slipped
with 14.6% and 15.8% respectively.
RCA, third last quarter with 12.2%,
slumped badly to sixth position and
6.5%. Both Polydor and Phonogram
made gains in their singles shares.

Analysis by labels showed Epic
top in singles with 7.4%, and CBS
top in albums with 7.5%. Top music
publisher in both individual and
corporate categories was EMI Mu-
sic.

Trust Hit Brings Int’| Exposure To France

By MICHAEL WAY

PARIS—French rock, which has
for years failed to penetrate foreign
record markets (mainly for linguistic
reasons), is finally gaining inter-
national exposure through “Heavy
Metal.” That two-album soundtrack
includes one track by Trust, a con-
troversial and political local band
led by Bernard Bonvoisin and Nono
Krief.

The “Heavy Metal” cut, “Pre-
fabricated,” is an English-language
version from Trust’s first *“Pre-
fabrique.” first released in France
on CBS in 1979. That was after the
group switched labels from Pathe
Marconi, with which it had one
single, the previous year.

The new version was engineered
by Steve Parker, coincidentally at
the sophisticated Pathe Marconi-
EMI studios in Paris, oft-frequented
by the Rolling Stones, another of
Trust’s mentors and inspirations.

Jimmy Pursey did the English
voiceover version of the original title
written by Bonvoisin and Krief. and
published by CBS affiliate April
Music.

Closely linked with the Britain's
Iron Maiden, with which Trust
toured the U.K. earlier this year, the
French band is now five strong, fea-
turing Bonvoisin on vocals, Krief on
lead guitar, Vivi Brusco on bass, gui-
tarist Moho Chemlekh and UK.
drummer Nicko McBrain.

The last three names are new to
the group and are featured on
Trust’s new album “Marche Ou
Creve,” literally “Walk Or Die,”
though the English title has yet to'be
settled. The album is released by
CBS-Epic.

This will be Trust’s third album
after “Prefabrique™ and “Repres-
sion,” the latter also released in Eng-
lish. The new LP was recorded at
Abba’s Polar Studio in Stockholm in
July and August and produced by
Tony Platt, who handled AC/DC’s
“Highway To Hell™ and “Back In
Black.” -

The English-language release of
“Marche Ou Creve” is due Europe-
wide in January. Meantime, the
group is setting off on a long French
tour through November and hopes

to cover the rest of Europe, includ-
ing the U.K., in the New Year. It was
recently in London for a Marquee
gig and for the Reading Festival.

Trust won its place as the only
non-American act featured on
“Heavy Metal” on the prompting of
Bunny Freidus of CBS International
in New York, with the record’s exec-
utive producer Irv Azoff.

Inclusion was argued. on the
grounds of the group’s quality, plus
the fact that its presence would boost
overseas sales. Nina Hagen, West
German rock superstar, was report-
edly an unlucky candidate for inclu-
sion.

In France, Trust has won its way
1o top group position mostly among
young listeners as much by its vio-
lence and controversy as its musi-
cianship. Appealing to “adolescents
in revolt,” it has in the past come in
for stiff official criticism for its anti-
government line and support, for ex-
ample, for the Iranian revolution
and even for the French gangster
Jacques Mesrine.

Today, Trust just heads off the
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“nicer” group Telephone, Pathe
Marconi-EMI act, for top spot and
owes its new international accept-
ance to the fact that it performs in
English. CBS Disques says the Eng-
lish version of Trust’s early album
“Repression” sotd 50,000 copies
while Telephone concentrates
mainly on the home market.

The Rolling Stones, AC/DC and
Van Halen are prophets for most
French hard-rock groups and unfor-
tunately one of the few local bands
with a really original sound, Mar-
quis de Sade, also in the Pathe
stable, has just broken up. But EMI's
French outlet has scored some suc-
cess with another group, Taxi Girl,
which is strong on synthesizer/
punk-disco of a rather more sophis-
ticated nature. ’

Of individual rock acts, Bernard
Lavilliers (Barclay) and Jacques
Rigelin and Bashung are seen as top
performers in the French rock arena.

Another French artist with an in-
ternational chance is Charlilie Cou-
ture, who has justsigned with Island.

Dutch Joint
Release
Issue Works

AMSTERDAM—An experiment
involving a joint release mailing by
five Duich record companies has
proved both workable and success-
ful.

The experiment started in July
and was an initiative of the Dutch
Top 40 Foundation, which puts to-
gether the key chart in the Nether-
lands. Involved in the experiment:
RCA, Inelco, Dureco, Telstar and
VIP.

Five other companies, WEA,
Ariola, CNR, Soundproducts and
Grammoservice, have now decided
to join in the service.

Each week, the Dutch Top 40
Foundation sends out all release in-
formation from these companies to a
total 1,200 record retailers, and the
mailing also includes the latest
Foundation charts.

According to Peter van Dooren, of
the Foundation, the joint mailing
gives a 50% to 75% price cut for each
participating company over what it
would cost to send out individually.

Court Ponders
Portugal Imports

LUXEMBOURG-A European
Court here has spent considerable
time discussing problems of parallel
imports into the U.K. from Portugal,
and a judgment is expected early in
the New Year.

Though no debate details have
been released, it is fact that Polydor
and RSO took part in the one-day
hearing, which was set up following
import activities by Simons Records
and Harlequin Record Shops in
London. Both defendant companies
were also represented at the meeting.

And five member governments of
the European Economic Commu-
nity and the European Commission
also participated in what the latter
regards as “one of the most impor-
tant cases to be heard so far.”

Michael Kuhn, director of Poly-
Gram Leisure, said after the hearing
that “complex points of law in rela-
tion to the European Community
are involved, and one is the fact that
Portugal is a member of the old Eu-
ropean Free Trade Assn.”

New Publisher
For ‘Musica Jazz’

MILAN—After 36 years in busi-
ness, “Musica Jazz,” the only Italian
monthly magazine specializing in
jazz, has a new publisher.

As from the November issue, Rus-
coni Editore, one of Italy’s top four
publishers, takes over from Messag-
gerie Musicali, which has handled 1t
since Giancarlo Testoni founded the
publication in 1945.

New improvements in quality.
graphics and coverage, plus a print
order three times larger than before,
is promised with full national distri-
bution. First issue under the new
deal includes a recording by John
Coltrane and Eric Dolphy, from the
Ariston catalog.

Arrigo Polillo continues as editor,
assisted by Pino Candini, head of
Rusconi’s television and entertain-
ment division. At the launch party
here, top ltalian jazzmen jammed,
notably Franco d’Andrea (piano)
and Lino Patruno (guitar) and their
groups.
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IFPY CONVENTION

Dutch Record Sales
Fell By 10% in 1980

By WILLIAM HOOS

AMSTERDAM—Dutch record
industry turnover fell by 10% in
1980. according to detailed figures
released here at a new annual con-
vention of Dutch IFPI branch
NVPI, attended by more than 100
record company employees.

Total turnover was $197 million in
1980, compared with $217 million
the previous year. Disk sales were re-
sponsible, album and single turn-
over falling from $195 million in
1979 to $173 million last year, while
cassette turnover actually increased
by 8% from $21.9 million to $23.7
million.

Analvzed by categories, the statis-
tics reveal that singles suffered most
markedly, turnover dropping 18% to
$25.5 million in 1980 against $31
million the year before. léop album
sales were worth 13% less at $129
million compared with 1979's total

Swiss Co. Bows
Video Package

ZURICH-The 1981 Musik-
vertrieb Road Show. packaged into
an outstanding video presentation,
was unveiled at the plush Hotel
Beaur Au Lac here.

The company. a leading Swiss
record and distribution outfit, repre-
sents such major labels as WEA.
RCA and Teldec/Decca here. Prod-
uct displayed included new record-
ings from Randy Crawford. AC/
DC. Foreigner, Robert Palmer and
John Lennon.

Around 100 guests, including
dealers and media representatives,
also saw a live show by Betty Legler,
singer/songwriter and most success-
ful artist on Musikvertrieb’s own
record label Big Mouth.

of $147 million, but classical album
turnover increased 10%, from $16.8
million to $18.6 million.

In all, a total of 45.5 million sound
carriers was sold in 1980, 14% fewer
than 1979's total of 53 million.
NVPI's breakdown by companies
makes EMI the clear market leader
with an 18.2% share, followed by
CBS (15.5%). Phonogram (15%),
Polydor (11.9%). Ariola/Fleet
(11.4%), WEA (7.8%). CNR (6.8%),
RCA (6.1%). Dureco (2.9%). and
Inelco (1.9%).

As in 1979, 53% of all records and
tapes were sold through record retail
outlets, 22% through warehouses
(21% in 1979). 6% through clubs (9%
in *79). 2% by direct mail (as in the
previous year), and the remaining
17% through miscellaneous chan-
nels. including wholesalers and non-
traditional stores.

In 1980. 59% of records and tapes
sold featured international pop rep-
ertoire, compared with 67.5% in
1979, 26% involved national pop
repertoire (22% the year before), and
11% of sales came from classical
product (against 8.5%).

In its final comments. NVPI noted
that the introduction of a net price
had put ultimate responsibility for
the setting of consumer price levels
in the hands of retailers. but they
had not been able successfully to lift
prices across the whole range. The
result was a continuing yawning gulf
between prerecorded music costs
and those for books. cinema tickets,
concerts elc.

The main aim of the meeting was
to provide a comprehensive analysis
of the state of the Dutch record in-
dustry. and NVPI plans to hold such
meetings on an annual basis from
now on.

Economic Crisis In Poland
Causes Record Shortages

By ROMAN WASCHKO

WARSAW-—The deepening eco-
nomic crisis in Poland has not left
the country’s record industry unaf-
fected. Shortage of raw materials has
hit production at all major com-
panies, and some are already faced
with the prospect of halting manu-
facture altogether.

The Polskie Nagrania record com-
pany. for instance. has been forced
to cut back production from six mil-
lion to five million disks annually,
and a further drop in output is ex-
pected. Shortage of spare parts is the
cause. but now production may stop
altogether for want of sleeve paper.

Tonpress was able to deliver only
2.4 million of the three million sin-
gles planned for production last
year, 180.000 of the intended
250.000 cassettes, and half the pro-

jected 200.000 albums. The com-

pany is short of both cassettes and
chemical reagents for electroplating
processes. If imports are not secured.
production there will grind to a halt.

WIFON s also contemplating a
complete halt to production in view
of drastic import restrictions. Last
vear. the company succeeded in
reaching its production target for
singles. but only 750.000 cassettes
were delivered. instead of the
planned |.I million. and onlyv
200.000 albums instead of 300.000.

Pronit is grappling with similar

problems. The company recently
signed a contract with the Inter-
national Jazz Federation for the
manufacture of 150,000 LPs. part
payment to be made in spare parts
and equipment for its factories. It,
too, is faced with shortages of chem-
ical reagents and paper for labels
and jackets. Pronit is the sole Polish
manufacturer of the material from
which records are made. and its ex-
truding press is worn out after ten
years’ service life.

Even the smaller companies have
problems. Veriton owns no pressing
plantor recording studios. Each year
the three-man company releases 20
new disks, mainly religious music
and war-time songs. Plans for 1981
envisaged 300,000 copies. but the
chances of meeting this target, says
Veriton, are extremely bleak.

Such is the state of the industry in
a country where an album by a good
Polish performer may easily sell
more than 500,000 copies, and
where the appearance of foreign rec-
ords in the shops draws long queues.
Small wonder that there is a boom-
ing black market for foreign disks. A
single from the current U.S. or UK.
top 10 may fetch $25. a pop album
by a top foreign artist up to $60. Sin-
gles especially are needed by disco
deejays. who have no option but to
buy them on the record markets and
auctions.

R R

LONDON-—The British Video-
gram Assn. is considering the
possibility of setting up a cen-
tral agency to create and admin-
ister one single system for video
software rental in the U.K.

A recent meeting of the BVA
; council invited members to con-

tribute to a feasibility study. and

general manager Norman Ab-
§ bott is confident enough mem-
g bers will agree to support the
project to make it worthwhile,
despite the $6.000 to $9,000 per
member cost.
“The central agency would be
; somewhat analogous to PPL or
PRS in the music industry,” says
Abbott. “The main problem with
current rental schemes that oper-
ate on a transaction by transac-
tion basis is the amount of paper-
it work involved, coupled with the
+t fact that so many retailers do not
1 comply properly with the terms
%i and conditions.

¥ “The main reservation our
b
i"; members have about any central-
3

# ised system that might be pro-
i :

& posed is whether dealers would
4 actually comply with it readily.”
} Other topics discussed at the
1 council meeting included film in-
i dustry hostility to the associ-
{ ation’s proposals for limited li-

szerersesee BVA MEETING
One Single System For
Vid Rental Considered

censing of videograms for public
viewing. “It appears some of the
American parent companies got
hold of the wrong end of the
stick.” says Abbott, “and thought
we were trving to scupper the
film industry.”
In fact, says the BVA, its pro-
posal for limited licensing would
be in the interests of the movie
companies and to their financial
benefit. “At least.” Abbott ob-
serves, “it would bring what
many people are already doing
illegally into a legal framework.”
Increasing evidence of sophis-
ticated counterfeiting in the
video area took up much of the
council’s time. Until very
recently this was seen as a very
small scale problem, but now the
council has called a special meet-
ing specifically to reconsider the
BVA’s role in antipiracy and
counter-counterfeiting measures.
Finally, a pilot sales award
scheme is to be introduced,
which will take into account
members’ total income on speci-
fied titles from both rental and
sale. Levels for silver, gold and
platinum awards will be pitched
atvarying amounts in the experi-
mental stages to determine what
would be the most sensible scale.
NICK ROBERTSHAW
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® Continued from page 72

national bodies and conventions. No
government U-turn was required, he
said, only a simple and equitable set
of measures that would lead to im-
proved investment in the record in-
dustry and better employment pros-
pects for musicians. The matter had
been aired at the most recent Trades
Union Congress, and union support
for the campaign would be sought.

Tory MP John Butcher added his
Parliamentary weight to the cam-
paign, observing that sympathetic
politicians saw in the issue a means
of regenerating the performing arts
in Britain. Only through a levy could
the music industry continue to pro-
vide a balanced output that sup-
ported new talent. catered to minor-
ity tastes. and enriched the country’s
cultural life. The same goes for the
younger video industry. A blank
tape levy was the only fair solution.

Speakers referred to the levy sys-
tems already operating in Germany
and Austria, and to the progress in
the same direction being made by
Hungary, Scandinavia and other
European countries. But thev were
careful to specify no figures. Chris
Wright said it was for the govern-
ment to set up an independent body
Lo assess an equitable amount for the
levy, which would then remain in
force so long as it was deemed rea-
sonable.

Asked whether the industry was
seeking piecemeal legislation ahead
of a more complete copyright re-
form, Michael Kuhn said top prior-
ity was to get a bill on copyright re-

Last Shows Sell

DUBLIN—James Last and his Or-
chestra return here for RDS con-
certs, Nov. 10-11 and even before
those dates were firmed up promoter
Oliver Barry reported more than
$40.000 in advance ticket orders.
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form during the life of the present
Parliament, but if some more
“sneaky” approach presented itself,
that, too, would be explored. And
Bob Montgomery suggested that
EEC steps towards harmonization of
copyright within the Community
might well force the UK. govern-
ment 1o introduce a bill some time
next year.

In the meantime. the efforts of the
campaign—the first to unite the BPI,
the MU and the music publishers
behind such a fundamental issue—
would be directed towards increas-
ing public awareness of the home
taping problem and applying pres-
sure in Parliament. The Assn. of Pro-
fessional Recording Studios, for in-
stance. has already circularized
members urging them to lobby their
local MPs.

Investigators
Raid Record
Co.’s In Japan

® Continued from page |

aged by the rental firms. The major
Japanese record companies have
been making a substantial issue out
of this latter question.

Japan’s first record rental shop,
Reikodo, opened in Mitaka City in
Greater Tokyo in June last year.
Since then, the outlets have mush-
roomed all over the nation, and their
number is now estimated at between
600 and 800.

These shops rent out on LP for
$0.40 to $1.10 per day. and many
young people are dubbing the music
onto cassette tapes.

Earlier this year it was reported
that CBS/Sony was leading the in-
dustry right against retail rentals of
disks (Billboard, Aug. 15, 1981),
sending circulars to its accounts ask-
ing them not to rent its product,
backing up the warning by cutting
certain accounts from its distribu-
tion network and individually num-
bering its records to make it easier to
check which companies are selling
product to the rental shops.

At that time, Yoshikatsu Inoue,
general manager of CBS/Sony’s
sales department, said that the
whole industry was studying ways to
cope with the increase in the number
of such rental shops, but that each
firm was taking individual steps.
This was because they could possi-
bly infringe on the Antimonopoly
Law if they discussed the matter to-
gether and took joint steps to cope
with the situation.

The FTC is taking the stand that
even if the suspension of shipments
to distributors was carried out indi-
vidually by the various makers, the
suspension still infringes on Article
19 of the Antimonopoly Law which
prohibits unfair trade practices. If
the Japan Phonograph Record Assn.
carried out such action as an organi-
zation, it would be violating Article
& which prohibits “actual restriction
of competition.”

The Japan Phonograph Record
Assn. is now threatening to take the
matter to court, charging that the
rental shops are infringing on the
record makers’ copyrights.

Ten Companies Invest In
Local Dutch Pop Group

By WILLEM HOOS

AMSTERDAM-Ten companies,
affiliated in various ways to the
Dutch record industry. have in-
vested a total $55.000 in a new local
pop group. Bramlaan.

Companies involved in financing
the new band include Sony. Bose.
Ursa Major, Synton, AKG, Mar-
shall, 3M and Polaroid.

As a promotional return. advertis-
ing spaces on behalf of these com-
panies have been printed on the in-
ner sleeve of the band’s debut
album. “Aloft In A Balloon.”

This is a unique project within the
Dutch music business and is the ini-
tiative of a new independent pro-
duction company. Par-Don Produc-
tions, set up by Don Willard. He is
managing director of Dutch record-
ing studio The Music Farm. situated
in the village of Baambrugge, where
the Beach Boys recorded their 1972
album. “Holland.”

Bramlaan’s double album has
been released on the 7 Horses label.
formed by Don Willard and his wife
Diana. Distribution is through vari-
ous wholesale companies. Through
foreign wholesalers and license
deals, the album is set to be mar-
keted in the U.S., the U.K.. Scandi-
navia and Italy.

And it is likely that Todd
Rundgren’s video company will pro-
duce promotonal clips of some of the
album tracks for use basically in
North America.

The Willards have also set up
their own music publishing outfit.
Titt Music. affiliated to Charly
Prick’s Hilversum Music company.

Bramlaan is a group build around
singer/guitarist/composer  Bram
Laan. 28, and the six-piece starts
performing on a regular basis in the
New Year.
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BRITAIN

(Courtesy of Music Week)
As of 10/31/81

SINGLES
This  Last
Week Week
1 1 IT'S MY PARTY, Dave Stewart &
Barbara Gaskin, Stiff/Broken
2 5 HAPPY BIRTHDAY, Altered images,
Epic
3 2 O SUPERMAN, Laurie Anderson,
Warner Bros.
4 7 ABSOLUTE BEGINNERS, Jam,
Polydor
5 3 BIRDIE SONG, Tweets, PRT
6 27 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
7 4 THUNDER IN THE MOUNTAINS,
Toyah, Safari
8 9 GOOD YEAR FOR THE ROSES, Elvis
Costello, F-Beat
9 19 LABELLED WITH LOVE, Squeeze,
A&M
10 10 IT'S RAINING, Shakin' Stevens,
United Artists
11 6 OPEN YOUR HEART, Human
League, Virgin
12 16 LET'S HANG ON, Barry Manilow,
Arista
13 18 HOLD ME, B.A. Robertson & Maggie
Bell, Swan Song
14 29 WHEN SHE WAS MY GIRL, Four
Tops, Casablanca
15 8 UNDER YOUR THUNB, Godley &
Creme, Polydor
16 11 WALKIN' IN THE SUNSHINE, Bad
Manners, Magnet
17 12 JUST CAN'T GET ENOUGH, Depeche
Mode, Mute
18 28 TONIGHT I'M YOUNG, Rod Stewart,
Riva
19 15 SHUT UP, Madness, Stiff
20 13 HANDS UP (Give Me Your Heart),
Ottawan, Carerre
21 36 JOAN OF ARC, Orchestral
Manouevers In The Dark, Dindisc
22 26 WHEN YOU WERE SWEET SIXTEEN,
Fureys, Ritz
23 14 PRINCE CHARMING, Adam & Ants,
cBS
24 21 QUIET LIFE, Japan, Hansa
25 17 ENDLESS LOVE, Diana Ross &
Lionel Richie, Motown
26 23 INVISIBLE SUN, Police, A&M
27 24 MAD EYED SCREAMER, Creatures,
Polydor
28 22 TAINTED LOVE, Soft Cell, Bizzare
29 40 PHYSICAL, Olivia Newton-John, EMI
30 20 PRETEND, Alvin Stardust, Stiff
31 32 DEAD CITIES, Exploited
32 25 SOUVENIR, Orchestral Manoeuvers
in The Dark, Dindisc
33 NEW BEGIN THE BEGUINE, Julio Iglesias,
cBS
34 NEW RUSH LIVE (Tom Sawyer), Rush,
Mercury
35 31 LOCK UP YOUR DAUGHTERS,
Slade, RCA
36 37 NIGHTMARE, Gillan, Virgin
37 NEW  TWILIGHT, Electric Light Orchestra,
Jet
38 NEW LOVE ME TONIGHT, Trevor Walters,
Magnet
39 39 AND THEN SHE KISSED ME, Gary
Glitter, Bell
40 NEW  FAVOURITE SHIRTS, Haircut One
Hundred, Arista
ALBUMS
1 2 DARE, Human League, Virgin
2 3 SHAKY, Shakin’ Stevens, Epic
3 1 GHOST IN THE MACHINE, Police,
A&M
4 NEW BEST OF BLONDIE, Blondie,
Chrysalis
5 9 HEDGEHOG SANDWICH, Not The
Nine O’Clock News, BBC
6 6 HOOKED ON CLASSICS, Louis
Clark/Royal Philharmonic
Orchestra, K-tel
7 8 IF | SHOULD LOVE AGAIN, Barry
Manilow, Arista
8 NEW ALMOST BLUE, Elvis Costello, F-
Beat
9 4 SUPER HITS 1-2, Various, Ronco
10 13 LOVEIS.. ., Various, K-tel
11 5 STILL, Joy Division, Factory
12 7 MADNESS 7, Madness, Stiff
13 11 OCTOBER U2, Island
14 10 ABACAB, Genesis, Charisma
15 17 CELEBRATION, Johnny Mathis, CBS
16 14 DENIM & LEATHER, Saxon, Carerre
17 27 ROCK CLASSICS, LSO/ROYAL
CHORAL SOCIETY, K-tel
18 26 GOSH IT'S BAD MANNERS, Bad
Manners, Magnet
19 NEW SONIC ATTACK, Hawkwind, RCA
20 12 DEAD RINGER, Meat Loaf, Epic/
Cleveland Int'l
21 38 MONSTER TRACKS, Various,
Polystar
22 24 BODY TALK, Imagination, R&B
23 30 BEAT THE CARROTT, Jasper
Carrott, DJM
24 15 TATTOO YOU, Rolling Stones,
Rolling Stones
25 28 BAT OUT OF HELL, Meal Loaf, Epic/
Cleveland Int’l
26 34 HAPPY BIRTHDAY, Altered Images,
Epic
27 18 MAKING MOVIES, Dire Straits,

Vertigo

28
29
30
31
32

33
34

35
36
37
39

40

16
20

33
29
36

32
NEW

37
21
31
NEW
23

NEW

WIRED FOR SOUND, Clift Richard,
EMI

SECRET COMBINATION, Randy
Crawford, Warner Bros.

MASK, Bauh Beggars Banquet

ISMISM, Godley & Creme, Polydor

NO CAUSE FOR CONCERN, Vice
Squad, Zonophone

SEE JUNGLE, Bow Wow Wow, RCA

THE PLATINUM ALBUM, Various, K-
tel

LOVE SONGS, Clift Richard, EMI

ELECTRIC LIGHT ORCHESTRA, Jet

ANTHEM, Toyahm, Safari

DURAN DURAN, Duran Duran, EMI

VERY BEST OF ANNE MURRAY,
Anne Murray, Capitol

GO AHEAD, Linx, Chrysalis

CANADA

(Courtesy Canadian Broadcasting Corp.)

As of 10/31/81

SINGLES
This  Last
Week Week
1 1 START ME UP, Rolling Stones,
Rolling Stones
2 2 ARTHUR'S THEME, Christopher
Cross, Warner Bros.
3 3 PRIVATE EYES, Hall & Oates, RCA
4 11 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
5 6 TRYIN’ TO LIVE MY LIFE WITHOUT
YOU, Bob Seger, Capitol
6 12 MY GIRL (GONE, GONE, GONE),
Chilliwack, A&M
7 7 THE NIGHT OWLS, Little River
Band, Capitol
8 5 THE VOICE, Moody Blues, Threshold
9 4 ENDLESS LOVE, Diana Ross &
Lionel Richie, Motown
10 13 SAUSALITO SUMMERNIGHT, Diesel,
Regency
11 9 WHO'S CRYING NOW, Journey, CBS
12 15 FRIENDS OF MR. CAIRO, Jon &
Vangelis, Polydor
13 18 NO REPLY AT ALL, Genesis, Atlantic
14 19 HARD TO SAY, Dan Fogelberg, CBS
15 10 FOR YOUR EYES ONLY, Sheena
Easton, Capitol
16 NEW WAITING FOR A GIRL LIKE YOU,
Foreigner, Atlantic
17 8 STOP DRAGGING MY HEART
AROUND, Stevie Nicks, Motown
18 17 YOU SAVE MY SOUL, Burton
Cummings, Portrait
19 20 SAY GOODBYE TO HOLLYWOOD,
Billy Joel, CBS
20 NEW MAGIC POWER, Triumph, CBS
ALBUMS
1 1 TATTOO YOU, Rolling Stones,
Rolling Stones
2 2 BELLA DONNA, Stevie Nicks,
Modern
3 3 4, Foreigner, Atlantic
4 6 FRIENDS OF MR. CAIRO, Jon &
Vangelis, PolyGram
5 8 ABACAB, Genesis, Atlantic
6 7 GHOST IN THE MACHINE, Police,
A&M
7 4 LONG DISTANCE VOYAGER, Moody
Blues, Threshold
8 9 NINE TONIGHT, Bob Seger, Capitol
9 5 HEAVY METAL, Soundtrack, Full
Moon/Asylum
10 NEW FOR THOSE WHO THINK YOUNG,
Rough Trade, CBS
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 11/2/81
SINGLES
This  Last
Week Week
1 1 JA WENN WIR ALLE ENGLEIN
WAEREN, Fred Sonnenschein &
Seine Freunda, Hansa
2 2 DANCE LITTLE BIRD, Electronics,
Philips
3 3 JAPANESE BOY, Aneka, Hansa
4 4 RAIN IN MAY, Max Werner, CNR
5 5 HOLD ON TIGHT, Electric Light
Orchestra, Jet
6 6 DICH ZU LIEBEN, Roland Kaiser,
Hansa
7 30 TAINTED LOVE, Soft Cell,
Phonogram
8 7 FOR YOUR EYES ONLY, Sheena
Easton, EMI
9 8 GREEN DOOR, Shakin’ Stevens, Epic
10 19 PRINCE CHARMING, Adam & Ants,
cBS
11 12 ROCK 'N' ROLL GYPSY, Helen
Schneider, WEA
12 9 WEM, Howard Carpendale, EMI
13 NEW PHYSICAL, Olivia Newton-John, EMI
14 10 YOU DRIVE ME CRAZY, Shakin’
Stevens, Epic
15 13 MALEDETTA PRIMAVERA, Loretta
Goggi, WEA
16 15 ONLY CRYING, Keith Marshall,
Polydor
17 11 MAMA LORRAINE, Andrea Juergens,
Ariola
18 18 GIB MIR BITTE EINEN KUSS, Helga
Feddersen, Phonogram
19 25 DRIEKLANGDIMENSIONEN,
Rheingold, Welt Rekord
20 29 WIRED FOR SOUND, Cliff Richard,

EMI

21 21 WENN ICH JE DEINE LIEBE
VERLIER, Rex Gildo, Ariola
22 NEW URGENT, Foreigner, Atlantic
23 14 MAMA LORRAINE, G.G. Anderson,
Hansa
24 NEW RIO, Maywood, Metronome
ALBUMS
1 1 QUIETSCHFIDELIO, Electronics,
Philips
2 2 DICH ZU LIEBEWN, Roland Kaiser,
Hansa
3 3 TIME, Electrinc Light Orchestra, Jet
4 10 GHOST IN THE MACHINE, Police,
CcBS
5 4 SHAKY, Shakin' Stevens, Epic
6 7 SCHLIESS DIE AUGEN UND
TRAEUME, James Last, Polydor
7 NEW OTTO VERSAUT HAMBURG, Otto,
EMI
8 6 ABACAB, Genesis, Charisma
9 8 IDEAL, ldeal, IC
10 5 SYMPHONIC ROCK, London
Symphony Orchestra, K-tel
11 13 4, Foreigner, Atlantic
12 12 SCHNEIDER WITH A KICK, Helen
Schneider, WEA
13 9 TATTOO YOU, Rolling Stones,
Rolling Stones
14 NEW MUSIC WONDERLAND, Mike
Oldfield, Virgin
15 NEW DANCE LITTLE BIRD, Electronicas,
Philips
16 14 DOLCE VITA, Spider Murphy Gang,
EMI
17 11 KIM WILDE, Kim Wilde, Rak
18 NEW AUFSTEHEN, Bots, EMI
19 NEW RUHE VOR DEM STURM, Georg
Danzer, Polydor
20 NEW FOR YOUR EYES ONLY, Soundtrack,
EMI
25 17 GOING BACK TO MY ROOTS,
Odyssey, RCA
26 16 FLIEG NICHT SO HOCK, MEIN
KLEINER FREUND, Nicole, Jupiter
27 .26 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
28 NEW ABACAB, Genesis, Charisma
29 NEW STRADE DEL SOLE, Reinhard
Fendrich, Metronome
30 NEW WOZU SIND DIE KIREGE DA, Udo
Linderberg & Pascal, Teldec
JAPAN
(Courtesy Music Labo)
As of 11/2/81
SINGLES
This  Last
Week Week
1 2 KAZE TACHINU, Seiko Matsuda,
CBS/Sony (Sun/JCM)
2 1  GINGIRAGIN NI SARIGENAKU,
Masahiko Kondo, RVC (Janny's)
3 4 KISS WAS ME NI SHITE, Venus,
Tokuma (Geiei)
4 7 GOOD LUCK LOVE, Toshihiko
Tahara, Canyon (Janny's)
5 3 HIGH SCHOOL LULLABY, Imokin
Trio, Four Life (Fuiji)
6 6 MICHINOKU HITORI TABI, Jouji
Yamamoto, Canyon (Nichion/
Kitajima)
7 8 SHOUJO NINGYO, Tsukasa lto,
Japan (Yui/JCM)
8 5 FURUSATO, Chiharu Matsuyama,
News (STV Pack/Panta)
9 10 TSUPPARI HIGH SCHOOL ROCK 'N’
ROLL SHIKENHEN, Yokohama
Ginbae
10 12 STRIPPER, Kenji Sawada, Polydor
(Watanabe)
11 11 SAYONARA MOYOU, Toshihiro ito,
Nippon Phonogram (Yamaha)
12 9 MAMOTTE AGETAI, Yumi
Matsutoya, Toshiba-EMI (Kirara)
13 NEW AKUJO, Miyuki Nakajima, Canyon
(Yamaha)
14 13 LONELY HEART, Creation, Toshiba-
EMI (NTV/Taiyo)
15 19 HEARTS, Marty Balin, Toshiba-EMI
16 16 NAMIDA NO SWEET CHERRY,
Chanels, Epic/Sony (PMP)
17 14 KANASHIMI 2 YOUNG, Toshihiko
Tahara, Canyon (Janny's)
18 NEW ANATA HITOSUJI, Miyuki Kawanaka,
Teichiku, (Geion/OBCM)
19 15 TORI NO UTA, Kaoru Sugita, Radio
City (Asai)
20 NEW SENTIMENTAL JOURNEY, lyo
Matsumoto, Victor (Nichion)
ALBUMS
1 NEW KAZE TACHINU, Seiko Matsuda,
CBS/Sony
2 2 LOVE POTION NO. 1, Venus,
Tokuma
3 1 TSUKASA, Tsukasa ltou, Japan
4 4 SELECTION 1978-1981, Off Course,
Toshiba-EMI
5 9 3606 NICHI, Alice, Polystar
6 5 BYE BYE, Tsuyoshi Nagabuchi,
Toshiba-EMI
7 3 YOU COULD HAVE BEEN WITH ME,
Sheena Easton, Toshiba-EMI
8 7 FOLLOW ME, Iruka, Crown
9 6 SONGS IN THE ATTIC, Billy Joel,
CBS/Sony
10 8 MARIONETTE, Mayumi Itsuwa,
CBS/Sony
11 NEW SHINU NOWA IYADA, Kowai Sensou

Hantai, Snakeman Show, Alfa
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12 13
13 12
14 10
15 NEW
16 11
17 19
18 NEW
19 15
20 14

BALIN, Marty Balin, Toshiba-EMI

Al NO SEDAI NO MAE NI, Shougo
Hamada, CBS/Sony

BILLY'S BARBECUE, Arabesque,
Victor

PORTRAIT, Maria Takeuchi, RVC

STEREO TAIYOU ZOKU, Southern
All Stars, Victor

SUN GLOW, Yasuko Agawa, Victor

RISING SUN, Eikichi Yazawa,
Warner-Pioneer

TATTOO YOU, Rolling Stones,
Toshiba-EMI

LOVE POTION NO. 1, Michael
Schenker Group, Toshiba-EMI

AUSTRALIA

(Courtesy Kent Music Report)

As of 11/2/81

SINGLES
This  Last
Week Week
1 2 YOU WEREN'T IN LOVE WITH ME,
Billy Field, WEA
2 3 START ME UP, Rolling Stones,
Rolling Stones
3 1 ENDLESS LOVE, Diana Ross &
Lionel Richie, Motown
4 4 PRINCE CHARMING, Adam & Ants,
cBS
5 5 HOLD ON TIGHT, Electric Light
Orchestra, Jet
6 11 TOO MANY TIMES, Mental As
Anything, Regular
7 12 PRECIOUS TO ME, Phil Seymour,
Epic
8 14 THE STROKE, Billy Squier, Capitol
9 13 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, RCA
10 6 LOUISE (WE GET IT RIGHT), Jona
Lewie, Stiff
11 16 QUEEN OF HEARTS, Juice Newton,
Capitol
12 NEW  PHYSICAL, Olivia Newton-John,
Interfusion
13 10 CHEQUERED LOVE, Kim Wilde, Rak
14 7 | WON'T LET YOU DOWN, PHD,
WEA
15 8 YOU DRIVE ME CRAZY, Shakin’
Stevens, Epic
16 9 IF | WERE A CARPENTER, Swanee,
WEA
17 15 YOUR LOVE STILL BRINGS ME TO
MY KNEES, Marcia Hines,
Midnight
18 20 ERROL, Australian Crawl, EMI
19 17 JUST SO LONELY, Get Wet, CBS
20 18 THE NIGHT OWLS, Little River
Band, Capitol
ALBUMS
1 1 TATTOO YOU, Rolling Stones,
Rolling Stones
2 2 SIROCCO, Australian Crawl, EMI
3 4 CATS AND DOGS, Mental As
Anything, Regular
4 3 NEW TRADITIONALISTS, Devo,
Warner Bros.
5 6 BAD HABITS, Billy Field, WEA
6 5 BELLA DONNA, Stevie Nicks,
Modern/WEA
7 7 TIME, Electric Light Orchestra, Jet
8 9 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, K-tel
9 12 PHYSICAL, Olivia Newton-John,
Interfusion
10 8 DEAD RINGER, Meat Loaf, Epic/
Cleveland Int’l
11 10 TIME EXPOSURE, Little River Band,
Capitol
12 11 SONGS IN THE ATTIC, Billy Joel,
cBS
13 15 SUNNYBOYS, Sunnyboys,
Mushroom
14 14 PRECIOUS TIME, Pat Benatar,
Chrysalis
15 13 THIS OLE HOUSE, Shakin' Stevens,
Epic
16 19 TAKE IT FROM THE BOYS, Marcia
Hines, Night
17 NEW CHARIOTS OF FIRE, Vangelis,
Polydor
18 NEW WALK UNDER LADDERS, Joan
Armatrading, A&M
19 16 LONG DISTANCE VOYAGER, Moody
Blues, Decca
20 NEW RAGE IN EDEN, Ultravox, Chrysalis
ITALY
(Courtesy Germano Ruscitto)
As of 10/27/81
SINGLES
This Last
Week Week
1 1 ON MY OWN, Nikka Costa, CGD-MM
2 2 BETTE DAVIS EYES, Kim Carnes,
EMI
3 4 HULA HOOP, Plastic Bertrand,
Durium
4 12 ROCK 'N' ROLL ROBOT, Alberto
Camerine, CBS
5 3 MALINCONIA, Riccardo Fogli,
Paradiso/CGD-MM
6 5 IN THE AIR TONIGHT, Phil Collins,
Atlantic/ WEA
7 7 FADE TO GREY, Visage, PolyGram
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8 16
9 8
10 6
1 17
12 10
13 NEW
14 NEW
15 NEW
16 19
17 9
18 NEW
19 18
20 20

M*INNAMORO DI TE, Ricchi &
Poveri, Baby/CGD-MM

CANTO STRANIERO, Marceila Bella,
cBS

GALEOTTO FU IL CANOTTO, Renato
Zero, Zerolandiarca

ARTHUR'S THEME, Christopher
Cross, Warner Bros./WEA

CHI FERMERA' LA MUSICA, Pooh,
CGD-MM

HE'S A LIAR, Bee Gees, PolyGram

EVERY LITTLE THING SHE DOES,
Police, A&M /CBS

ONLY CRYING, Keith Marshall, Vip/
CGD-MM

STARS ON 45, Various, Delta/WEA

DONATELLA, Rettore, Ariston/
Ricordi

MORE STARS, Various, Delta/WEA

SAILING, Christopher Cross, Warner
Bros./WEA

DON'T STOP, The Kid, Baby/CGD-
MM

HOLLAND

(Courtesy Stichting Nederlandse)

As of 10/31/81

SINGLES
This Last
Week Weeok
1 1 WHY TELL ME WHY, Anita Meyer,
Ariola
2 2 EVERY LITTLE THING SHE DOES IS
MAGIC, Potice, A&M
3 4 SUPER FREAK, Rick James, Motown
4 6 HURT, Timi Yuro, Dureco
5 7 TAINTED LOVE, Soft Cell, Vertigo
6 5 'N BEETJE VERLIEFD, Andra Hazes,
EMI
7 NEW PRETEND, Alvin Stardust, Stiff
8 10 MEER NEDERLANDSE STEERE,
Rubberen Robbie, CNR
9 9 MEXICO, Les Humphries Singers,
Decca
10 3 I'M SO GLAD TO BE A WOMAN,
Love Unlimited, Unlimited Goid
ALBUMS
1 1 ALL ALONE AM |, Timi Yuro, Dureco
2 2 GEWOON ANDRE, Andre Hazes, EMI
3 5 GHOST IN THE MACHINE, Police,
A&M
4 3 SHADES OF DESIRE, Anita Meyer,
Ariola
5 4 FRIENDS, BZN, Mercury
6 6 DE REGEN VOORBIJ, Rob De Nijs,
EMI
7 7 ABACAB, Genesis, Vertigo
8 10 SEVEN, Madness, Stiff
9 8 DIFFERENT WORLDS, Maywood,
EMI
10 9 TATTOO YOU, Rolling Stones,
Rolling Stones
SPAIN
(Courtesy El Gran Musical)
As of 10/24/81
SINGLES
This  Last
Week Weeok
1 1 MA QUALE IDEA, Pino D'Angio, RCA
2 2 BETTE DAVIS EYES, Kim Carnes,
EMI
3 3 HOLD ON TIGHT, Electric Light
Orchestra, Jet
4 4 HOY NO MF PUEDO LEVANTAR,
Mecano, CBS
5 7 WAKE UP AND MOVE, Eddie
Rosemond, RCA
6 5 STARS ON 45/MORE STARS, Stars
On 45, Fonogram
7 6 MAGNETIC FIELDS PART 2, Jean
Michei Jarre, Polydor
8 10 Al NO CORRIDA, Quincy Jones, Epic
9 8 HANDS UP, Ottawan, Epic
10 9 | LOVE YOU MUCH, TOO MUCH,
Santana, CBS
ALBUMS
1 1 TIME, Electric Light Orchestra, Epic
2 2 EN TRANSITO, Joan Manuel Serrat,
Ariola
3 4 TATTOO YOU, Rolling Stones,
Rolling Stones
4 3 DE NISA A MUJER, Julio Iglesias,
cBS
5 8 MAQUALE IDEA, Pino D'Angio, RCA
6 10 LONG PLAY ALBUM NO. 2, Stars On
45, Fonogram
7 9 LONG DISTANCE VOYAGER, Moody
Blues, Threshold
8 6 ME VAS A ECHAR DE MENOS, Jose
Luis Rodriguez, Ariola
9 5 MAGNETIC FIELDS PART 2, Jean
Michel Jarre, Polydor
10 7 ZEBOP, Santana, CBS

For Spanish-language hits in
Spanish-speaking countries, see

Billboard En Espanol.
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KAISER ON TOP

National Product
Gathers Sales Clout

By WOLFGANG SPAHR

HAMBURG-—National product
is making more and more of a mark
on the West German album charts
this fall, with Hansa artist Roland
Kaiser’s tv-merchandised “Dich Zu
Lieben” at the head of 22 locally-
produced LPs occupying key posi-
tions in the top 65.

Hansa says total sales on Kaiser’s
releases now amount to 240,000
copies, and are running at the rate of
26,000 units weekly. Kaiser’s last hit
“Santa Maria” went gold with ease.

Singer/songwriters performing in
German are also prominent at the
moment. Polydor’s Austrian artist
Georg Danzer, for instance, is in the
top 20 with “Ruhe Vor Dem Sturm,”
while Deutsche Grammophon has
the two Dutchmen Robert Long and
Herman Van Veen. Reaction to Van
Veen’s German tour was reportedly
overwhelming.

Other key names include Udo
Lindenberg, fresh from a sell-out
tour, whose “Udopia” album has
been on the charts more than six
months. And Intercord’s “Stephan
Sulke 6” by the Swiss singer is also
making good headway.

Another success belongs to
Marius Muller-Westernhagen, a
singer/songwriter/actor from Ham-
burg. WEA managing director
Siegfried Loch has kept believing in
this artist’s potential for some years,
though he has never before achieved
high sales figures.

smenssees CHART WATCH e

Swiss Folk Hit Spurs
Sub-Publishing Fight

e

Now he is the new German super-
star, with two albums—“Stinker”
and “Mit Pfefferminz Bin Ich Dein
Prinz”—in the charts for half a year
and more gold awards on the way. A
major German tour aroused such re-
sponse it has had to be extended into
November.

A new phenomenon is the emer-
gence of German-language acts
with aggressive attitudes and lyrics;
practically overnight these new
wave-oriented bands have entered
the charts and unseated established
sellers. EMI Electrola has four on its
roster in Cologne, thanks to the ef-
forts of national a&r director Man-
fred ZumKeller in tapping the al-
ternative music scene with labels like
Musikant and Weltrekord. Spider
Murphy Gang, Fehlfarben, Rhei-
ngold and Bots are all in the top 65.

Kling Klang, a band featuring
musicians from pioneering elec-
tronic group Kraftwerk, has been in
the charts 20 weeks with “Comput-
erwelt,” and the unknown Berlin
outfit Ideal has come from nowhere
into the top 10 with a debut album
released on the small Deutsche
Austrophon label. Now WEA has
snapped the group up.

On the international side, Dutch
band the Electronics continue to
rule the roost with “Quietschfidelio”
still top of the album listings.

N
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By JIM SAMPSON

MUNICH—-With three of Ger-
many’s top six singles this week, and
potent Boney M product on the way,
the Berlin-based Hansa label proves
the viability of specialized inde-
pendent production companies. Of
curiosity value for chartwatchers,
however, is the durability of “Dance
Little Bird,” the Swiss folk tune im-
ported from Belgium, which this
week tops the singles chart in a
Hansa cover version. The song’s suc-
cess has been accompanied by a
fight over sub-publishing rights.

“Dance Little Bird” topped the
German singles chart for eight
weeks in the instrumental version by
the Electronicas. Phonogram’s
Heinz Masch says 700,000 singles
have been sold, with platinum (one
million) possible by Christmas. The
group also has the No. | and number
15 albums. Masch claims the tune is
“bringing people into record stores
who previously didn’t plan to buy a
record,” thus benefitting the entire
music industry.

Direct benefactors of the “Little
Bird” phenomenon include most
major record companies, more than
a dozen artists, several publishers
and, of course, a number of lawyers.
The list of cover versions includes a
yodeler on Intercord. Usually, only
one German language cover of a
song makes the sales chart, and
that’s normally the sole authorized
“sub-text” cover. GEMA requires
any additional cover version be au-
thorized by the sub-publisher as a
“special-text.”

Two “special-text” novelty ver-
sions, by Helga Feddersen on Phil-
ips and Frank Zander (alias Fred
Sonnenshein) on Hansa, are in the

top 20, with Zander bumping the
Electronicas at the top. The “sub-
text” version, authorized by the sub-
publisher and penned by Hans
Bradke still hasn’t been released.

Which leads to the question of
who is the sub-publisher? Several
years ago, Melodie Der Welt in
Frankfurt inked a contract with
Eurovox of Belgium. Last year,
Eurovox terminated the pact and
signed with Budde Publishing, who
in turn co-published with Magazine
Music for “Dance Little Bird.”
MDW disputes the termination by
Eurovox, which is being settled be-
fore a Belgian Court.

Meanwhile, GEMA is putting all
sub-publishing receipts in escrow
while the courts handle the legal
questions. The man who released
the most popular cover of “Dance
Little Bird,” Hansa’s Hans Blume, is
working to place more of his product
in the hit lists. Although with six sin-
gles in the top 50, he’s pleased with
his current track record, which, in-
deed, reflects the image of Hansa as
one of Germany’s two top schlager
singles producers (with Siegel in
Munich). Blume notes, “We've tried
to expand our repertoire into other
areas, folk and rock, but we’ve not
done as well.”

Frank Zander is one of Hansa’s
mainstays, with a number of novelty
cover hits. Roland Kaiser, strong on
both the singles and album charts, is
a schlager star who’s blossomed in
the last year since “finding his natu-
ral style and writing his own lyrics,”
according to Blume. Aneka’s “Japa-
nese Boy” is a Europe-wide hit from
Hansa’s U.K. company.

International

Japan Suffers From ‘Country
Allergy,’” Yet Rogers Still No. 1

TOKYO—In Tokyo. Kenny Rog-
ers continues as the country star sell-
ing the most records in Japan, al-
though bluegrass has a steady
following, especially among univer-
sity students.

As for the live scene, there have
been more country music concerts
and festivals during the past year
than in the previous year, due partly
to the popularity of such movies as
“Urban Cowboy” and *“Honey-
suckle Rose.”

And those featured in the concerts
and festivals are the veteran country
singers and musicians who have
been on the country music scene for
anywhere from 20 to 30 years.

Kenny Rogers’ albums are steady
sellers in Japan, but they are in the
pop vocal section in record shops.
They would not sell as well if placed
in the country music section, which
is very small in record shops.

Aki Inagaki, Liberty label man-
ager at King Record Co., says that
all the eight Rogers’ albums avail-
able in Japan continue to sell with
“Kenny Rogers’ Greatest Hits” re-
leased in Japan in November 1980
chalking up the most sales so far, ap-
proximately 100,000 disks and
20,000 tapes.

The “Kenny” album released in
November 1979 has gone to 50,000,
while the “Gideon” album (June
1980) is at 40,000 and continuing to
increase.

Inagaki says that the newest
“Share Your Love” album released
on July 7, 1981, sold 40,000 in one
month. He said that previously Rog-
ers’ fans had been university stu-
dents or older, but now there was a
wider range of fans, including high
school students.

He says there’s a sort of “country
allergy” in Japan which results in
country music records not selling
very well when placed in the country
music section. Placing the records in
the pop vocal section helps to sell
them, as in the case of Rogers’ al-
bums.

Akira Ohbayashi, product man-
ager of CBS/Sony’s international
div., says that interest in Willie Nel-
son’s records had been sparked by
the movie, “The Electric Horse-
man,” released in Japan in March
’80. Nelson himself appeared in the
movie.

From May 1980, FM Tokyo on its
“Welcome to Hard Times” FM pro-
gram featured Nelson for 18 weeks,
even going to the United States to in-
terview him. Consequently, Nelson’s
“Star Dust,” which was issued in Ja-
pan three years ago, is selling again,
with total sales coming to 15,000 al-
bums.

Ohbayashi says that the “Mona
Lisa” album released in May this
year has already gone over 20,000
copies, while the *“‘Honeysuckle
Rose” two-album set has just been
placed on sale in September with an
initial pressing of 10,000 sets.

He adds that what is called “pro-
gressive country” is popular in Ja-
pan instead of country western.
Janie Fricke’s album, “But Love
Me,” has been released as progres-
sive country, and CBS/Sony is hop-
ing it will sell at least 10,000 copies.
Crystal Gayle’s “Hollywood, Ten-
nessee” album is being released in
October.

Hirokazu Takenouchi of Trio
Record’s a&r dept. says that Trio is
continuing to issue two bluegrass al-
bums a month in the belief that
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By SHIG FUJITA

“someone must issue records or else
bluegrass will disappear.”

Trio has a catalog of bluegrass
records containing nearly 100 titles.
Trio has contracts with the following
labels—Flying Fish, Rounder, Sugar
Hill, Ridge Runner, First American
and Sierra Briar.

Takenouchi notes that the blue-
grass albums sell steadily with a
minimum of 1,500 and some going
as high as 4,500. Record shops spe-
cializing in imported records are im-
porting more bluegrass records, so
Triois trying to release its own press-
ings as close as possible to the dates
when American pressings come into
this country.

Bluegrass fans in Japan, who are
begining to include more and more
women, listen to both old and new
records, guaranteeing that old rec-
ords, as well as new releases, will
continue to sell.

Trio released the “Skaggs & Rice”
and Mike O’Connor’s “Soppin’ the
Gravy” albums in September, fol-
lowed by five in October—“J. D.
Crowe & The New South,” “The
David Grisman Rounder Album,”
“Bluegrass Session,” “Strictly Clean
& Decent” (Bill Keith) and “Fly
Through The Country.” These
reissues are priced at $8.70 (Y2,000),
while the albums in the Trio cata-
log of nearly 100 titles range from
$7.80 (Y1,800) for the early ones to
$10 (Y2,300) for the later ones.

Takenouchi says bluegrass festi-
vals were held in about 30 places
during the summer months, mostly
with amateur bluegrass groups par-
ticipating. Many were held near
camping grounds, like the one in
Hakone near Tokyo in August.

Many high school and university
students own guitars, while there are
many bluegrass groups at high
schools and universities. These
groups participate in many of the
bluegrass festivals, sometimes en-
gaging in jam sessions.

Those who own guitars naturally
enjoy playing and buy more blue-
grass records, according to Take-
nouchi.

The “Country Music File,” a
monthly magazine selling for $0.87
(Y200) a copy, carries a centerfold
list of the country music live houses
throughout Japan with the names of
the singers, musicians and groups
appearing in them.

The Tokyo spots include Wish-
bone, Nashville, Mr. James, leerty
Bell, Bluegrass Inn, Any Old Time,
Folklore Center, Stonefield’s, Coun-
try House, Stage-1, Rocky Top,
Bronco and Honky Tonk.

The veteran singers, musicians
and groups can be found alternating
at these live spots. They include
yodeler/guitarist Yoshio Ono, Mi-
noru “Peewee” Harada, Jimmie To-
kita, Keiichi Teramoto and Kelley’s
Men, Hajime Sugi and Chuck
Wagon Family.

They also tour the country live
spots in other cities throughout Ja-
pan, as well as participating in coun-
try shows which have increased in
number during the past year.

Yokohama City just outside
Tokyo has three listed, the Bonanza
seating 150 and the smaller Boss and
Pub Wagon.

Nagoya City, two hours by Shin-
kansen bullet train from Tokyo, has
two, Country Joe and Uncle Penn,
while Kyoto and Osaka cities be-
tween them boast 11 country live
spots.

One of the five in Kyoto is Mo-
riguchitei, owned and operated by
Kenji Nagatomi. Jimmie Tokita ap-
pears there once a month. Others in
Kyoto are Honky Tonk, Longhorn,
Countryside and Nashville.

There is Charlie Brown in Osaka
City as well as another Charlie
Brown in Toyonaka City nearby.
Other live spots in Osaka are Swing
Door, Phoenix and Ridge Runner.

Kobe City boasts two, Honky
Tonk and Lost City, while Hiro-
shima City, known throughout the
world as the city ‘where the first
atomic bomb was dropped, has
Clementine.

Most of these live spots have at
least one bluegrass night a month,
some once a week.

Yoshio Ono, the first Japanese
singer ever to appear in the Grand
Ole Opry in Nashville (May 7,
1960), hit chords on his five-string
Earl Scruggs model banjo that he
began using back in 1961 as he
talked about the increasing number
of country music programs he has
participated in this year.

First there was the Country Music
Festival in the Yubin Chokin Hall in
Tokyo on Feb. 10 commemorating
the 30 years in country music of Ono
and steel guitarist “Peewee” Harada.
The hall was filled to overflowing,
and guests included Jimmie Tokita,
Keiichi Teramoto, Kazuya Kosaka
and Hiroshi Kamayatsu.

There followed the western festi-
val in the Kyoto Kaikan on April 29
featuring Ono, Harada, Tokita and
Teramoto, followed by the program
in the Mainichi Hall in Osaka on
June 8 with the same stars, who ap-
peared together again in the Luna
Hall in Ashiya City outside Kobe on
July 11.

August saw four western festi-
vals—Aug. 9 in the Toshimaen Park
in Tokyo, Aug. 15 in the Chamber of
Commerce and Industry Hall in
Kamakura City outside Tokyo, Aug.
21-22, Western Jamboree at Kuju in
southern Japan and Aug. 23 in the
Kanagawa Kenmin Hall in Yoko-
hama.

Besides the active veteran stars,
the Aug. 23 program included Willie
Okiyama, Keijiro Yamashita and
Taro Seino, who use to be active
years ago.

Ono said that fans at the western
shows included people in their 40s
bringing their high school children
with them, as well as many in their
20s.

Since “Honeysuckle Rose” and
“Urban Cowboy” movies, more
people are wearing cowboy boots,
clothes and hats when they come to
the live spots and western shows.
Ono said that the younger fans are
buying and wearing imported hats
costing about $34.80 (Y8,000) to
$86.95 (Y20,000) and boots costing
between $260 (Y 60,000)and $347.80
(Y80,000).

A big western event which took
place recently was the Oct. 3 western
jamboree in the Nichifutsu Kaikan
in Tokyo at which there were four
bands and many guests.

Ono is happy about the upward
trend in country music but is prac-
tical concerning the future outlook.
Like the ones in charge of country
music at the record companies, he is
confident that country will continue
to have a steady following but that it
will never enjoy an explosive popu-
larity in this country, mainly be-
cause of the language problem.
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Billboards .

Survey For Week Ending 11/7/81

LOVERBOY—Get Lucky, Columbia FC37638. Produced by
Bruce Fairbairn, Paul Dean. This five-man Canadian group
came out of nowhere last year to burn up rock radio airwaves

with “Turn Me Loose.” The group's brand of melodic yet in-
tensely energetic music is right in the AOR groove. Mike
Reno's power vocals front Paul Dean’s guitar, bassist Scott
Smith, drummer Matt Frenette and keyboardist Doug John-
son. Top tracks here include ‘Working For The Weekend,”

“Lucky Ones" and “Gangs In The Street,” all sure to be
staples on AOR playlists.

Best cuts: Those mentioned.

THE J. GEILS BAND-—Freeze-Frame, EMI-America

$0017062. Produced by Seth Justman. Like their hit “Love
Stinks” set, this new Geils collection trades their earlier gui-
tar focus for producer/member Seth Justman's updated key-
board emphasis. Here the new wave influence has been toned
down slightly, yielding a welcome restoration of the partying
humor that's never been entirely absent from this veteran
group’s work. Hard-rocking (“‘Flamethrower™), wise-cracking
(“Centerfold,” the witty first single) or waxing tender (Do
You Remember When™), the album holds few surprises but
few disappointments either.

Best cuts: Those mentioned plus
“Rage In The Cage.”

AL STEWART—Indian Summer, Arista A2L8607. Produced
by Chris Desmond, Al Stewart. This double LP features three
live sides, recorded at the Roxy in Los Angeles. The recording
quality is exceptional with Stewart's songs, rich in lyrical
quality coming across in a crisp and clean way, making him
sound the troubadour he is. Included on the live sides are his
best songs including “Year Of The Cat,” “On The Border,”
“Roads To Moscow,” “Valentina Way,” “Time Passages” and
more. The first side is comprised of new studio material with
“Indian Summer"” and “Pandora” shining.

Best cuts: Those mentioned.

RINGO STARR—Stop And Smell The Roses, Boardwalk
NB133246. Produced by Paul McCartney, George Harrison,
Harry Nilsson, Ron Wood, Ringo Starr, Stephen Stills. Starr
debuts on Boardwalk with his most exhilerating LP in years.
The drummer is surrounded by a cast of stars who have writ-
ten, produced and played on the LP. The first single, “Wrack
My Brain,” a George Harrison produced and composed tune,
is a short, catchy piece of pop. Paul McCartney wrote, pro-
duced and plays on “Private Property’ and "Attention,” Ste-
phen Stills does likewise on “You've Got A Nice Way," and
Harry Nilsson put s his stamp on “Drumming Is My Mad-
ness.”” There's a bit of country in the McCartney produced
“Sure To Fall” and the title cut is a playful ragtime exercise.
This is a fun, uplifting and spirited album, one that should be
programmable on avariety of formats. Also included is a new
version of Ringo’s early '70s hit “Back Off Boogaloo.”

Best cuts: Those mentioned.

S
“SoulL&=

GQ—Face To Face, Arista AL9547. Produced by Jimmy
Simpson with GQ. Pop-soul trio GQ return to action with their
highly vocal brand of groove music polished to a potential
platinum glow. Emanuel LeBlanc's plaintive lead singing.
GQ's fresh harmonies, the variety of tasteful, upbeat mate-
rial—all prove the power of planning and the positively gilt-
edged power of GQ. a group making the move to the top.

Best cuts: "Shake,” “You Put Some Love In My Life,”
“Boogie Shoogie Feelin.'

SWITCH—Switch ¥, Gordy G81007M1. Produced by Gre-
gory Williams. A consistent chart attraction, Switch bids for a
breakthrough with a carefully-crafted album steeped in ver-
satility and rich in hit-group nuances Assisted by Jermaine
Jackson and a strong lineup of singers and musicians, Switch
still resorts to its own inner core to forge their best songs and
signature harmonies. Led by Gregory Williams, Switch is a top
groove band with many moods, styles and influecnes, with
this effort moving a step closer to new wide appeal.

Best cuts: “I Do Love You,” “Call On Me,” “I'll Always
Keep."

EARL KLUGH—Crazy For You, Liberty LT51113. Produced
by Earl Klugh. “Late Night Guitarman” Klugh strikes back
with his guitar-led instrumental mix moulding a sound both
danceable and diggable without sacrificing virtuosity. With a
guest lineup featuring Ray Parker Jr.. Greg Phillinganes and
Phil Upchurch, Klugh broadens his appeal into jazz while
teasing pop palates with a breezy musicality that comple-
ments every format. Klugh's joyful romps are airy enough to
rise above categories and provide relief from the predictable
and hope for the beat-happy.

Best cuts: “I'm Ready For Your Love,”
“Twinkle.”

SYREETA—Set My Love In Motion, Tamla T376M1. Pro-
duced by Ollie E. Brown. Young Motown veteran.Stevie Won-
der protege Syreeta attains a new level of sound and sophis-
tication, marrying teasing rhythms with cute-to-coy vocals
that capture Syreeta’s musical charms like nothing before.
Her recent duet with Billy Preston accents her versatility, but
her new album projects an artist putting it all together for

"“Freeze-Frame" and

“Soft Stuff,”

Top Aloum Picks.

Nurmioer of LPs ey

UEEN

GREATESTIHIES.

STEVE MILLER BAND—Circle Of Love, Capitol
ST12121. Produced by Steve Miller. Miller is back after a
four year absence with an album hallmarked by side two
an 18% minute epic called “Macho City" that is a guitar/
percussion eery instrumental interrupted by a Mller
socio/political rap. Needless to say, the track is much too
long, and boring. Miller does what he does best on side
one with four mainstream pop tunes that have his char
acteristic sharp, witty lyrics, all filled with great hooks
and melody. The first single, “Heart Like A Wheel"" is
quickly making noise on the singles chart

Best cuts: Side one

\,

x 30

QUEEN—Greatest Hits, Elektra 5E564. Various pro-
ducers. Listening to Queen's “Greatest Hits" it becomes
apparent that whether Queen borrows from funk for “An
other One Bites The Dust,” or rockabilly for “Crazy Little
Thing Called Love,” or whether it indulges in its own fan
tasies with “Bohemian Rhapsody,” or “Somebody To
Love.” here is a band that in the last 10 years has been
able to adopt itself to the times and to various styles
without losing its own very unique (and hitmaking) style
Included here is “Under Pressure,” a collaboration with
David Bowie which is fascinating in how the two diverse
approaches mesh with and against each other

Best cuts: Those mentioned above

herself. A voice gaining in maturity and authority, Syreeta
flashes the kind of style that's bound to earn doubletakes.

Best cuts: “Quick Stick,” “Move It, Do It,” “You Set My
Love In Motion."”

AMIl STEWART—I'm Gonna Get You Love, Handshake
FW37629. Produced by Barry Leng, Simon May. Amii Stewart,
the “Knock On Wood" queen, packs a vocal wallop that can
propel a song to new heights. This time, it's the Tops' “Where
Did Our Love Go" that gets the ultra-sound treatment (pro-
duced by Narada Michael Walden). In her element of pound-
ing rhythms, electronic music and hi tech soul, Stewart is a
dazzling singer for dancers or listeners. This effort will cap-
ture dance audiences with its dynamic disco theatre as well
as those still searching for a sequel to her “Knock On Wood.”

Best cuts: “Tonight,” “Save This Night For Love,” "Digital
Love.”

MARY WELLS—In And Out Of Love, Epic ARE37540, Pro-
duced by Greg Perry. The “My Guy" gal is back on the disk
scene after a decade-long absence, Stylishly picking up the
pop-soul beat where she left off, even improving on the
proven with seamless, senuous vocals and rock-flavored in-
strumentals perfectly in sync with her rejuvenation. Miss
Wells not only recaptures the original Motown sound, but ele-
vates her stature as a fresh artist with a whole new future
ahead of her. A aparkling comeback for a warmly familiar
voice.

Best cuts: “These Arms,”
Feel So Good Inside.”

“Share My Love,” “You Make Me

.
Teaggar”

&> &
First Time Around

STEVIE WOODS—Take Me To Your Heaven, Cotillion SD
5229. Produced by Jack White. Following in the wake of his
climbing chart debut, “Steal The Night,” Woods' first album
features all the earmarks of a hit artist right now. Confident,
relaxed, agife, Woods is a natural singer with automatic pop
flare and pulsating disco dance-ability. Class, clean produc-
tion, good tunes, all-star instrumental flavorings—they all
add up to the convincing introduction of a bright new main-
stream star on the rise,

Best cuts: “Steal The Night."
“Take Me To Your Heaven."

THE BLASTERS—Slash SR109. Produced by the Blasters. If
Slash can sell 60,000 units with X, they should be able to do
wonders with this. Fresh, crisp rockabilly is what this quartet
(augmented by two sax players) specializes in. Doing covers
and originals, this Los Angeles band does a good job of inject-
ing new life into what could have been a formula package.
“Marie Marie,” written by the Blasters’ Dave Allen, has been
covered by several European acts including Shakin’ Stevens.
Group has gotten quite a bit of national attention and rock-
abilly is enjoying a resurgence in popularity.

Best cuts: “I'm Shakin',” “American Music,” “Marie
Marie " “Hollywood Bed,” “No Other Girl."

“Just Can't Win 'Em All”

LCIossmoI @

HOLST: THE PLANETS—Berlin Philharmonic, Karajan, DG
2532019. Karajan doesn't merely conduct this popular sym-
phonic suite but seems to be shaping and coloring each indi-
vidual phrase. That's how powerfully his interpretive imprint
can be felt here in one of the finest artistic endeavors yet to
benefit from the new digital recording technology. DG's use of
the computer technology has risen here to the level of the
best audiophile labels, and the artistic power of this disk
ranks it among the fandmarks of the new sonic age.

TCHAIKOVSKY AND DVORAK: STRING SERENADES—Berlin
Philharmonic, Karajan, DG 2532012. Another new Karajan
disk that reveals music making of immense stature buoyed by
the finest example of the new audio technology. Capturing
the true string orchestra sound is an elusive engineering
quest, but DG's technical minds have delivered all of the sub-
tlety and richness in this new digital edition. Karajan's play:
ers seem to be absorbed in a spiritual communion, and every-
thing from the biggest sonic wash to the subleist nuance is
recreated in exact proportion. The material is loaded with ex-
quisite melodies calculated to delight even those listeners
who may not know the classics well.

Billboard's

Tl

Recommended LPs

pop

LEIF GARRETT—My Movie Of You, Scotti Brothers ARZ37625
(Epic). Produced by ShunTokura/John D'Andrea. The teen
idol still has the looks and charm to attract the admiration of
young girls, yet there's a noticeable maturity in his singing
that should gain him exposure in new markets. His songs are
catchy mainstream pop material filled with crafty hooks such
as in "Runaway Rita."” A mix of ballads and uptempo materiat
prevails. Best cuts: “‘Runaway Rita,” “Every Night With You,”
“Mowvie Of You.”

BENNY MARDONES —Too Much To Lose, Polydor PD16336.
Produced by Barry Mraz. Mardones is an emotional kind of
guy. His wailing echoes throughout “Too Much To Lose,”
while backing musicians provide solid support. Mardones has
a wonderful, versatile voice that is shown off to its best ad-
vantage on such cuts as “Sheila C.," “Treat You Right" and
“The Dreamer.” All the songs on the album are about women,
but it's these, with their loving, rather than bitter, senti-
ments, that come across as the most sincere. Best cuts:
Those cited, plus “Oh Me Oh My."

TANGERINE DREAM —Exit, Elektra SE557. Produced by Edgar
Foese and Chris Franke. Tangerine Dream utilizes a number
of musical effects in making its soundtrack music for the

www.americanradiohistorv.com

mind. But however intellectually interesting they may get,
they never have that compelling urgency of the other great
German synthesizer band, Kraftwerk. Best cuts: “Kiew Mis-
sion,” “Exit,” “Network 23.”

DOLL BY DOLL—Doli By Dolf, MCA MCA-5269. Produced by
Tom Newman and Jackie Leven. The third album from this
English group (its first on MCA) is marked by strong song-
writing and a group whose musical abilities help them live up
to their Songs’ promises. Production tricks abound and they
manage to accentuate the positive rather than getting in the
way of the music. Best cuts: “Main Travelled Roads,” “Figure
It Out,” “Cartias,” “I Never Saw The Movie.”

FLO AND EDDIE—Rock Steady With Fio And Eddie, Epiphany
ELP4010. Produced by Flo & Eddie with Eart “Chinna” Smith
and Errol Brown. Mark “Flo” Volman and Howard “Eddie”
Kaylan are no longer Turtles, and on this LP, at least they play
reggae. This, their first album in five years, marks a pairing
with co-producer Smith, Aston Barrett on bass and keyboard-
ist Augustus Pablo, ws well as others. Although there is little
differentiation between some of the numbers, others shine
and virtuosity is apparent. Best cuts: “‘Prisoner Of Love,”
“Happy Together,” “Dancing Mood," "'Swing And Dine.”

soul

KWICK—To The Point, EM! America ST17408. Produced by Al-
len A. Jones, Winston Stewart. Kwick follows up a strong ini-
tial impression with a crisp parade of Memphis-based dance
funk featuring the climbing single, “Nightlife.” Kwick is a
fiery band unafraid to toughen the beat and flash powerful
rhythm and horns to match the foursome’s own singing/
songwriting/harmonizing energies. “Shake,” “Split Decision”
and “You're The Star” join the single as relentless reasons
why Kwick is quickly jumping the competition. Best cuts:
Those mentioned.

country

DICKEY LEE—Everybody Loves A Winner, Mercury
SRM16006. Produced by Jerry Kennedy and Buzz Cason. Lee
is a consistently appealing artist, and his ulbums tend to
show evidence of careful song selection and production. This
latest is no exception, and contains several excellent country
arrangements that should certainly be considered for singles
release. Vocally, Lee has an interesting vibrato that gives
credibility to his material, and the instrumentation is
uniformly clean and tasty. Best cuts: “| Wonder If | Care As
Much,” “You Won't Be Here Tonight,” *| Only Wish We'd Met
Ten Years Ago,” "Honky Tonk Hearts.”

jazz

STEVE ELIOVSON/COLLIN WALCOTT—Dawn Dance, ECM
ECM11198. Produced by Manfred Eicher. Producer/founder
Eicher has long shown a special affinity for maverick guitar
stylists, and this first effort from Eicher's first new guitar find
in several years dovetails neatly with earlier acoustic exer-
cises by such familiar roster contributors as Ralph Towner
and John Abercrombie. Eliovson's cyclical musings are spiced
by former Oregon member Welcott’s atmospheric percussion.
Best cuts: “Venice,” “Song For The Masters,” “Wanderer,”
“Dawn Dance.”

TERJE RYPDAL/MIROSLAV VITOUS/JACK DeJOHNETTE—To
Be Continued, ECM ECM-1-1192. Produced by Manfred Ei-
cher. This triumvirate's past credentials might imply a fiery
vision of fusion’s more adventurous possibilities, but the real
essence here is summarized in subdued, down tempo mood
pieces like those dominating side one. Rypdal’s hovering gui-
tar chords, Vitous’ meditative acoustic and electric bass fig-
ures and DeJohnette’s always inventive percussive accents
combine for an etheral chamber jazz feel. Best cuts: “Maya,"
“Mountain In The Clouds,” “To Be Continued,”

ART PEPPER—Saturday Night At The Village Vanguard, Vol. 3,
Contemporary 7644. Produced by Lester Koenig. Recorded in
1977 at the New York bistro, Pepper along with George Ca-
bles, Elvin Jones and George Mraz perform only three titles,
all of which run too long to sustain interest on vinyl. Yet the
album shows Pepper's Parkerish alto to good advantage. It's
his first live recording. Best cuts: “You Go To My Head,”
“Cherokee.”

MILT JACKSON—Big Mouth, Pablo 2310-867. Produced by
Ray Brown. There's fine vibes throughout this LP, the leader
playing his distinctive vibes and men like Dennis Budimir,
Oscar Castro-Neves, Larry Bunker, Abe Laboriel and the pro-
ducer all chipping in to provide forte accompaniment. There
are also four femme voices. Jackson's program inclues eight
tunes, none dull, all taped last February in Los Angeles. Best
cuts: “I'm Getting Sentimental Over You,” "I Love You,"

ANDRE PREVIN & HIS PALS—Pal Joey, Contemporary 7543.
Produced by Lester Koenig. Dating back to 1957, this memo-

(Continued on page 81)

Spotlight—The most outstanding new product of the week's reieases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top haif of the chart in the opinion of the
reviewer; recommended —predicted to hit the second half of the chart
in the opinion of the reviewer, or aibums of superior quality, Atbums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; Reviewers: Dave Dexter Ir., Paul Grein, Douglas E. Hall, Kip
Kirby, Pat Neison, Reman Kozak, lrv Lichtman, Ed Morris, Ed Ochs,
Man Penchansky, Sam Sutherland, Robyn Wells, Adam White, Jean Wil-
liams.
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CLAMMING UP—Mickey Thomas’ new single is ‘| Don’t Want To Talk About

It"" and the Jefferson Starship leader is living up to its title. Thomas, second

from left, is tight-lipped about it, as are, from left, Marvin Gleicher, Elektra/

Asylum’s local promotion manager; Bill Smith, national singles promotion
director and Burt Stein, vice president of promotion.

3 Publishers,

College Of

Virginia Reach Settlement

NEW YORK—Three music pub-
lishers have agreed to an out-of-
court settfement in an action charg-
ing Visitors of Longwood College of
Virginia and its music chairman of
photocopying their copyrights with-
out authorization.

According to the settlement, the
defendants have acknowledged in-
nocent infringement and have
agreed to make a payment to the
music publishers for damages of
$500 for each of five copyrights in
question and $17.000 for plaintiff’s
legal fees.

After filing of the action by Ox-
ford Univ. Press, Theodore Presser
Co. and Novello & Co. Lid. six
months ago, the defendants asserted
that they did not engage in willful

infringement of copyright.

As an aftermath of the settlement,
the Attorney General of the Com-
monwealth of Virginia has issued an
advisory bulletin cautioning Vir-
ginia schools against unauthorized
photocopying of copyrighted works
that does not fall within the “fair
uses exceptions of the copyright law.
It declares: “*Schools operated and
supported by the Commonwealth of
Virginia may be liable for copyright
infringement pursuant to the provi-
sions of the United States Copyright
Act with respect to copyright pro-
tected works if they photocopy such
works without the authority of the
copyright owner unless such photo-
copying is permitted under ‘fair
use’ provisions of copyright law.”

Copyright Act
Doesn’t Allow
Home Music

Taping—Feist

NEW YORK—The Copyright Act
of 1976 did not “create a special
exemption ... for the recording of
sound broadcasts and recorded ma-
terial at home by audio tape record-
ers” nor did it “leave home taping of
music alone™ as indicated in editori-
als Wednesday (28) in the Wall
Street Journal and New York Times.

Leonard Feist, president of the
National Music Publishers’ Assn.,
has sent letters to both newspapers
setting the record straight. Both had
commented on the recent San Fran-
cisco federal appeals court decision
making it a violation of copyright
law to tape tv programs at home
with a VCR.

Feist writes that the copyright law
does prohibit private duplicating of
recordings, with the only legislative
support for their statements lying in
the report of the House Judiciary
Committee on the law enacted in
1971 which. for the first time.
created copyright in sound record-
ings.

While that report noted that it was
not the intention of the House to
deny individuals the right to make
copies of recordings in their homes.
Feist points out, the Senate reporton
the same bill did not contain simi-
lar reservations and there is no refer-
ence whatever to any special privi-
leges for private duplicating.

EPIC ENTERTAINMENT—Mike Douglas, left, hosts actor Anthony Newley,
center, and Epic artist Lou Rawls during a segment of the Mike Douglas En-

tertainment Hour.

AFE Moves Production Dept. To N.J.

NEW YORK—Audioftdelity En-
terprises has moved its accounting
and production departments to an
AFE-owned building in Rahway.
N.J.. while maintaining executive
offices in New York.

In another development, Sam
Geoff. who joined the company fol-
lowing the acquisition in September,
1980 of a majority share in the 30-
year-old label by Danny Pugliese.
chairman. is leaving his post as pres-

Richmond Suing

LOS ANGELES—Richmond
Recording Corp., also known as
PRC Recording company division,
is suing Lake Shore Music, a tele-
vision marketer of records and tapes

ident of the company. although he’ll
serve as a consultant.

According to Pugliese, the label is
in the “best financial shape since
I've been here. Renting part of our
office space in New York is a six fig-
ure benefit to the company.”™

Pugliese adds that the company
hopes to reap strong fourth quarter
business. partially duc to the mar-
keting of a 2-LP set of hits by James
Brown recorded at Studio 54 last
vear.

Lake Shore

located in Orange County, over al-
leged delinquency.

The Federal District Court suit al-
leges the defendant owes it
$25.,483.25 as of Aug. 10, 1981.
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BLOOD ON THE BRICKS—Iron
City Houserockers, MCA 5252. Pro-
duced by Steve Cropper.

The Tron City Houserockers are
still looking for a popular audience.
Their previous albums. “Love's So
Tough™ and “Have A Good Time
But ... Get Out alive.” may have
been a little too tough for some
people. Joe Grushecky. the House-
rockers’ lead singer and principal
songwriter. writes unflinchingly
about the blue-collar experience.
Unlike his peers in chart-topping
hard-rock teen bands such as Van
Halen. there’s no room in his vocab-
ulary for hackneyed prose about es-
cape in the back seat of a car. Gru-
shecky draws his inspiration from
the street.

His writing on the Houserockers’
new album, “Blood On The Bricks,”
is like an exposed nerve. The music
is raw, and the lyrics ring of truth.
Grushecky looks around himself to
find that most of his friends have
just about had it—they're on their
second marriage, or they're fat,
drink beer and have no drive. But
Grushecky knows that he’s strug-
gling, to0.

The Houserockers learned to play
Chucky Berry the same time that
Petty and Seeger and Springsteen
did. Only those guys are living the
Dream.

There are two kinds of working
class people in the Houserockers’
native Pittsburgh, Pa. Those who
give up, and those who don’t. The
protagonist in “Blood On The
Bricks™ is basically the same charac-
ter depicted on “Have A Good
Time.” He's older now, somewhere
in his late twenties: his job in the
steel mill is going nowhere. He is
trapped. and he wants out.

“Friday Night” begins the album.
The music is impassioned, the key-
board work of Gil Snyder lending
the track much of its distinction.
Washing the dirt off his hands after
a week at the mill, Grushecky exults,
“Tonight 1 feel free again/] feel like I
can breathe again.” At the local bar
to see his favorite band. he sings:
s all want 1o live for/1t's all that
I could hope for.”

“Saints And Sinners.” the center-
piece of the first side. bristles with
energy. The pulsing rhythm section
of Art Nardini (bass) and Ned
Rankin (drums) cuts through the

Closeup

Iron City Houserockers

mesh of Mare Reisman’s blues har-
monica and Eddie Britt’s slashing
guitar as Grushecky chronicles the
fate of a Vietnam vet who takes his
family hostage. and a friend whose
life is shattered by drugs. The song is
strikinglv sung. and Grushecky’s im-
agery of the vet who came home
“with eves that never closed™ is dev-
astating.

They sustain the intensity on
“This Time The Night (Won't Save
Us).” The incisive rhythmic arrange-
ment breeds a ringing guitar solo by
Steve Cropper. who turns in his fin-
est production effort in years. The
sound is crisp and less dense than
their earlier efforts. “Be My Friend™
provides a nice contrast to the faster
numbers. Grushecky knows how to
affect without sounding bloated:
over a blue-sounding accordian, he
communicates his deepest desire:
“Before | met you | was more dead
than alive/ Sty together and some-
how we’ll survive.”

“No Easy Way Out.” which sets
up the second sidc. is more than the
standard treatment of the blue-col-
lar rut. The music careens as the
protagonist. lying awake. unable to
sleep. decides to make his play. “No
More Loneliness™ finds him with a
new confidence in his Coupe De-
Ville, celebrating his “love that'll last
forever.” his “walking talking dream
come true.”

“Watch Out” hits close to home. A
candidate’s (false) promises to the
electorate is more of an ode to the
group’s former management com-
pany. In an acridly insinuating
voice. Grushecky snarls. “Warch out
what you say/ Waich out what You
do/ There’s a man with a tie/ Waiting
to get his hooks in you.”

“Blood On The Bricks.” the al-
bum’s epic. points to Grushecky’s
rise from a promising artist to a great
one. He creates a vivid topography
of a poor voung tough, “hanging on
a thread, fighting for a chance.” who
cuts his veins with a knife to im-
mortalize his baby’s name in “blood
on the bricks.” That she isn’t around
in the morning is Grushecky's la-
ment in “A Fool’s Advice,” the sear-
ing closing track. Britt's guitar ex-
plodes against a backdrop of horns
recalling no-frills Memphis r&b. */
had it all but I let i1 slip away,” the
singer shouts. “Never listen 10 a fool’s
advice.” LEO SACKS

Billboard photo by Lester Cohen

MUTUAL FANS—Carl Carlton huddles with World-Series champs, the Los
Angeles Dodgers, whom Carlton gifted with copies of his latest LP after
learning the team likes his “‘She’s A Bad Mama Jama'’ single hit. Pictured
from left are Carlton’s son, Cortez; Carlton; outfielder Rick Monday and
second baseman Steve Sax. That's pitcher Bob Welch in the background.

® Continued from page 12

and got such a good reaction that it
led to the band getting booked there
last year.

Since then, the Ventures have
signed with Variety Artists for book-
ings, and they have begun playing
U.S. club dates again. After 21 years
together, the Ventures’ four man
lineup with Bob Bogle and Don Wil-
son has remained the same. And
though there are vocals on a couple
of songs during their live sets, the
band that brought the world, “Walk,
Don’t Run™ and “Telstar,” still plays
only instrumental songs.

And the Ventures record prolif-
ically. “We do an average of four al-
bums a year,” says Taylor. “We have
released 80 LPs in the U.S. and over
150 worldwide.

Yet at the present time, the Ven-
tures are without a record deal. They
do have their own label, Tridex Rec-
ords, which is distributed by JEM.
But, they would rather be signed to a
major. “It’s easier when there is
someone with some clout behind
you,” notes Taylor.

* ok x

They are working hard for Chilli-
wack at Millennium Records. They
sent out special cassettes even before
the “Wanna Be A Star” LP came
out. They had special cards made up
for retailers, and all sorts of displays.
They did a promotional 12-inch EP,
to make it easier for radio program-
mers to find the choice cuts. They re-
leased the single “My Girl” for top
40 radio. and made another 12-inch
single, “Tell It To The Telephone”
especially for rock dance clubs. They
are preparing a video, buying lots of
ads. and there may be a tour.

Al this work is for a Canadian
band that couldn’t record for two
years because of legal difficulties
with Mushroom, their former record
company. But. say the three band
members, the layoff did have one
compensation. It inspired the
“Wanna Be A Star™ LP which is a
concept album about the trials and

NARAS Chapter Honors Session Players

NEW YORK —Three ties marked
the 29 Most Valuable Player awards
presented Oct. 28 to musicians by
NARAS New York chapter at cere-
monies at the Copacabana. Lucy Si-
mon was the MC.

George Young not only won as
the MVP on soprano sax. but tied
with Dave Sanborn for top honors
on alto sax.

The two other ties were between

Pat Rebillot and Richard Tee for

electronic keyboards and Patti Aus-
tin and Arlene Martell for top fe-
male backup singer.

Also awarded prizes were Jon
Faddis for trumpet. Urbie Green for
trombone. Howard Johnson for
tuba, Michael Brecker for tenor sax.
Ronnie Cuber for baritone sax,
Peter Gordon for French horn. Phil
Bodner for flute. George Marge for
oboe. Eddie Daniels for clarinet.
Wally Kane for bassoon.

Also, Margaret Ross for harp.
Dick Hyman for organ. Ken Bichel
for synthesizer. Jay Berliner for
acouslic guitar, Vinnie Bell for elec-
tric guitar, David Nadien for violin,
Al Brown for viola, Jesse Levy for
‘cello. Ron Carter for acoustic bass,
Marcus Miller for electric bass,
Steve Gadd for drums. Ralph Mac-
Donald for percussion. Jean “Toots™
Thiclemans for miscellancous in-
strument (harmonica) and Luther
Vandross for male backup singer.
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_ Rock’n'Rolling_

tribulations of being an aspiring
rock star.

“We scurried around for a while
Just to be able 10 get food on the
table.” says guitarist/keyboardist/
drummer/vocalist Brian MacLeod,
who forms the group with guitarist/
vocalist/keyboardist Bill Henderson
and bassist Ab Bryant. “We couldn’t
go out and support an album. be-
cause there was nothing behind us in
terms of promotion. So we stayed at
home until things straightened out.
We worked on writing this album,
which could be the biography of
anyone in the music business. But
we tried to do it with some humor.”

Chilliwack, incidently, is an In-
dian word, which the band members
say means “four or five things. It
means going back home, but it also
means valley of many streams. But
we picked the name because we
liked the way it sounded.”

BubblingUnderThe

__HOT100

101-THE WOMAN [N ME, Crystal Gayle, Colum-
bia 18-02523

102—TOO LATE THE HERO, John Entwistle, Atco
7337 (Atlantic)

103—SHE DON'T LET NOBODY, Curtis Mayfield,
Boardwalk 7-11122

104—SAVE YOUR LOVE, lefferson Starship,
Grunt 12332 (RCA)

105—TALK TO YOU LATER, Tubes, Capitol 5016

106—LOVED BY THE ONE YOU LOVE, Rupert
Holmes, Elektra 47225

107~HEARTBEAT, Gary Wright, Warner Bros.
49836

108—SUMMER STRUT, Spyro Gyra, MCA 51200

109—MIDNIGHT CONFESSION, Karla Devito,
Epic 14-02597

110-YOU GO YOUR WAY, Spinners, Atlantic
3865

BubblingUnderThe

_ ToplPs_

201-CHEECH & CHONG, Cheech & Chong's
Greatest Hits, Warner Bros, BSK 3614

202—TERRI GIBBS, I'm A Lady, MCA MCA 5255

203—CHARLIE PRIDE, Greatest Hits, RCA AHL1-
4151

204—RODNEY FRANKLIN, Endless Flight, Co-
lumbia FC 37154

205-BOW WOW WOW, See Jungle See Jungle,
RCA AFL1-4147

206—SWITCH, Switch, Gordy G8-1007M1 (Mo-
town)

207—-TOMMY TUTONE, Tutone II, Columbia ARC
37401

208—THE ROMANTICS, Strictly Personal, Nem-
peror ARZ 37435 (Epic)

209—CHARLIE, Good Morning America, 8CA
AFL1-3992

210—MAYDAY, Mayday, A&M SP 4873

Lifelines |

Births

Twin boys, William Michael and
Dylan Warren, to Vickie and Mi-
chael Kinzie, Oct. 26, in Greenville,
N.C. Father plays fiddle for the Super
Grit Cowboy Band.

* * *

Boy, Tyler Raymond, to Kate and
David Hayes, Oct. 23, in San Rafael,
Calif. Mother is co-owner of Hiatus
Productions in San Francisco. Fa-
ther is bass player for Van Morrison
and producer of Tom Fogerty's al-
bums.

* ok x

Boy, Matthew James, to Jim and
Kathy Petrie, Oct. 23, in Nashville.
Father is managing partner of Short
Rose Music; mother is assistant
manager of Sound Emporium record-
ing studio.

* ok x

Boy, Jesse Sky, to Joey and April
Kramer, Oct. 1, in New York. Father
is drummer for Aerosmith.

_Marriages

Ron Huntsman to Vivian Max-
well, Oct. 24, in Mt. Juliet, Tenn.
Groom is vice president, artist pro-
motion and publicity for the Sound
Seventy Corp.

* ok x

Holly Catando, office manager, to
Sam Cass, tape buyer, both with
Richman Brothers, Oct. 17, in Penn-
sauken, N.J.

* ok ok

Michael Nadrich, sales manager at
Stak-It by Visual Displays Corp., to
Linda Hinnant, Nov. 1, in Columbus,
Ga.

* * *

M.G. Bobbitt Jr. (Daddy Rabbit),
announcer and sales manager at
WTIK-AM Durham, N.C., to Betty
Knight, Oct. 23, in Raleigh.

Deaths

Will Oshorne, 74, Canadian-born
singer and bandleader whose music
ranked among the top 25 big bands in
the 1930s, Oct. 22, of pneumonia in
Santa Monica, Calif. He composed
hits like “Pompton Turnpike,” “Be-
side An Open Fireplace,” “Between
18th And 19th On Chestnut Street”
and his theme, “The Gentleman
Awaits™ and had been an ASCAP
member since 1941. His band, featur-
ing a trombone choir, made many
records and was featured on the Ab-
bott & Costello network radio pro-
gram. Osborne had recently operated
a talent agency.

* x x

Linda -Keene, 64, singer with the
Bobby Jackett, Red Norvo and Red
Nichols orchestras in the big band
era of the "30s and ’40s, of cancer,
Oct. 23, in Los Angeles.

I

Irma Green, 64, former wife of
Irving B. Green, founder of Mercury
Records, of cancer, Oct. 23, in Mi-
ami. She is survived by her daugh-
ter, Kelli Ross, formerly division vice
president of international creative af-
fairs at RCA Records, and Mrs. Rob-
erta Kaplan.

*x  x x

Inez Marovelli, 59, for 23 years an
employe of Rhody Record & Tape
Service in Warwick, R.I., Oct. 15, in
Providence. A record and tape buyer,
she is survived by a son, Ronald.
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Billboards.

Survey For Week Ending 11/7/81

Number of singiles review

this week 96

DARYL HALL & JOHN OATES—| Can't Go For That (No Can
Do) (3:50); producers: Daryl Hall, John Oates; writers: Daryl
Hall, John Oates, Sara Allen; publishers: Fust Buzza/Hot-
ChasSix Continents, BMI. RCA 12361. Followup to the No. 1
“Private Eyes” is a bit funkier with a more danceable beat.
The duo are riding a hot streak with their crafty pop songs
and this one should sustain the momentum.

QUEEN & DAVID BOWIE—Under Pressure (4:05); produc-
ers: Queen, D. Bowie; writers: Queen, D. Bowie; publishers:
Queen/Beechwood/Bewlay Bros./Fleur, BMI. Elektra 47235.
This much ballyhooed collaboration between Queen and
Bowie lives up to all expectation. The most unique aspect of
the record is the way their diverse styles work in sync with
each other.

BEE GEES-Living Eyes (4:15); producers: The Bee Gees,
Karl Richardson, Albhy Galuten; writers: BR&M Gibb; publish-
ers: Gibb Bros. (Unichappell Admin.), BMI. RSO 1067. The
title track of the Bee Gees' new Lp is more in line with their
previous hits. Unlike "“He's A Liar” that deviated from the
Gibbs melodic pop appeal with a harder sound, this song has
all the vocal, lyrical and melodic zest that have made them
regulars at the top of the chart.

RINGO STARR—Wrack My Brain (2:20); producer: George
Harrison; writer: George Harrison; publisher: Ganga BMI.
Boardwalk 11-130. Ringo's Boardwalk debut is a short, catchy
pop tune written and produced by George Harrison who also
plays guitar. This is Ringo's most instantaneously memorable
tune in some time.

PAUL DAVIS—Cool Night (3:29); producers: Ed Seay, Paul
Davis; writer: Paul Davis; publisher: Web IV, BM). Arista
0645. Davis debuts on Arista with a melodic midtempo track
strengthened by crafty hooks. The breezy arrangement makes
this a strong contender for pop and adult contemporary air-
play.

EDDIE RABBITT—Someone Could Lose A Heart Tonight
(3:26); writers: Eddie Rabbitt, David Malloy, Even Stevens;
publishers: Briarpatch/DebDave, BMI. Elektra 47239. Fol-
lowup to “Step By Step” is a hypnotic, midtempo track with a
pulsating rhythmic arrangement. Rabbitt's vocals maintain a
cool and distant feel.

MOODY BLUES-Talking Out Of Turn (4:12); producer:
Pip Williams; writer: John Lodge; publisher: MCA, ASCAP.
Threshold 603. Third single from “‘Long Distance Voyager” is
another soothingly melodic song highlighted by John Lodge's
vocal. This has pop and adult contemporary appeal just like
“The Voice.”

BALANCE-Falting In Love (3:17); producers: Balance,
Tony Bongiovi; writer: P. Castro; publisher: Daksel, BMI. Par-
trait 24-02608. (CBS). Followup to “Breaking Away"” is a
poignant love ballad with a strong lyric and an easy going me-
lodic arrangement.

BOB WELCH-Two To Do (3:33); producer: Michael Ver-
dick; writer: M. Clark; publishers: Warner-Tamerlane/Flying
Dutchman, BMI. RCA 12356. First single from Welch's RCA
debut is the kind of zesty pop song that is the singer/guifar-
ist's forte. The uptempo song is loaded with melodic hooks.

recommended

DELBERT McCLINTON-Sandy Beaches (3:00); producers:
Barry Beckett, The Muscle Shoals Rhythm Section; writers: D.
McClinton, J. Jarvis; publishers: Narcolepsy/Steve Morris/
Duchess, BMI. Capitol 5069.

LOVERBOY —Working For The Weekend (3:39); producers:
Bruce Fairbairn, Paul Dean; writers: P. Dean, M. Reno, M. Fre-

Lost week 110

nette; publishers: Blackwood/Dean, BMI. Columbia 18-

02589.

PRETENDERS—I Go To Sleep (2:54); producer: Chris Thomas;
writer: Ray Davies; publisher: Jay Boy, BMI. Sire 49861.

LULU~If | Were You (3:17); producer: Mark London; writers:
1. Fuller, J. Hobbs; publishers: Blackwood /Fullness, BMI. Alfa
7011.

MEAT LOAF—Read 'Em And Weep (3:44); producers: Jim
Steinman. Jimmy Lovine; writer: J. Steinman; publishers:
E.B. Marks/Neverland/Peg, BMI. Epic/Cleveland Inter-
national 14-02607.

EXILE-What Kind Of Love Is This (3:43); producer: Mike
Chapman; writer: Mark Burdick; publishers: Legendsong/
Mark Burdick, BMI. Warner Bros. 49863.

THE BENDETH BAND—-Love Collect (3:57); producer David
Bendeth; writer: D. Bendeth; publisher: Dizzy Heights MCPS;
Ensign 12337 (RCA).

LEGEND 1" Let You Let Me Go (2:54); producer: David Le-
wark; writer: not listed; publisher: Organized Rhymes, BMI.

_@\%ﬂ\ﬁv /%7
29 Soul e

CARL CARLTON-Sexy Lady (3:37); producer: Leon Hay-
wood; writer: Michael McGloiry; publishers: Jim-Edd/BM!,
Mikel Nickel/ASCAP. 20th Century Fox 2513. Carlton's fol-
lowup to “She’s A Bad Mama Jama" is a highly rhythmic and
softly melodic uptempo tune that should keep Carlton atop
the soul chart. Like “She's A Bad Mama Jama,” this has
crossover potential.

ARETHA FRANKLIN-It's My Turn (4:03); producer: Arif
Mardin; writers: Carol Bayer Sager, Michael Masser; publish-
ers: Unichappelf, BMI/Colgems-EMI, ASCAP. Arista 0646.
Franklin puts her stamp on this film theme that was a hit for
Diana Ross. Franklin's voice has never sounded better and
with Mardin's immaculate production, the song takes on a
whole new dimension.

TEDDY PENDERGRASS—You're My Latest, My Greatest In-
spiration (3:52); producers: Kenneth Gamble, Leon A. Huff;
writers: K. Gamble, L.A. Huff; publisher: Mighty Three, BMI.
Philadelphia International (Epic) 5-02619. Pendergrass de-
livers a laidback romantic ballad in which he squeezes alt its
lyrical emotion. The metow arrangement puts the focus on
Pendergrass’ soothing voice.

TEENA MARIE-Portuguese Love (3:20); producer: Teena
Marie; writer: Teena Marie; publisher: Jobete, ASCAP. Mo-
town 7216. A sassy arrangement allows Marie to showcase
her smooth yet soulful vocal. Like her previous material, this
is a strong, rhythmic track with strings adding just the right
amount of sweetening.

SYLVERS—-Come Back Lover, Come Back (3:16); producer:
Leon F. Sylvers II; writers: Stephen Shockley, William
Shelby, Nidra Beard; publishers: Spectrum VII/Silver
Sounds, ASCAP. Solar 47949 (E/A). First single in some time
from this veteran group is a tasty midtempo track that is pro-
pelled by a fulsome lead vocal and the group’s patented har-
monies.

recommended

PEABO BRYSON—Let The Feeling Flow (4:38); producers:
Peabo Bryson, Johnny Pate; writer: P. Bryson; publishers:
Warner Bros./Peabo, ASCAP. Capitol 5065.

THE B.B. & Q. BAND-Time For Love (3:54); producer: Jac-
ques Fred Petrus; writers: M. Malavasi, P. Slade; publisher:
Little Macho, ASCAP. Capitol 5071.

THE JONES GIRLS—(I Found) That Man Of Mine (3:35); pro-
ducers: Kenneth Gamble, Leon A. Huff; writers: K. Gamble,
L.A. Huff; publisher: Mighty Three, BMI. Epic 5-02618.

PATTI AUSTIN-Every Home Should Have One (3:30); pro-
ducer: Quincy Jones; writers: Domenic Bugatti, Frank Mus-
ker; publisher: Blackwood BMI. Warner Bros./ Qwest 49854.

HERBIE HANCOCK—Magic Number (3:56); producers: David
Rubinson & Friends, Inc., Herbie Hancock; publishers: Han-
cock/Polo Grounds, BMI. Columbia 18-02615.

RANDY CRAWFORD—You Might Need Somebody (3:54); pro-
ducer: Tommy Lipuma; writers: Tom Snow, Nan O'Bryne;
publishers: Braintree/Snow/Neeches River Publications,
BMI. Warner Bros. 49857.

BOBBY BROOM—No Bad Vibes (3:32); producers: Dave Gru-
sin, Larry Rosen; writer: B. Broom; publishers: Roaring Fork/
Blue Sky, BMI. GRT Arista 2517.

THE STYLISTICS—Mine All Mine (3:45); producers: Dexter

Wonsel, Cynthia Biggs; writers: D. Wansel, C. Biggs; pub-
lisher: Assorted, BMI. CBS/TSOP 5-02588-3.

JOHNNY BRISTOL-Take Me Down (4:06); producer: Gus
Dudgeon; writers: J.P. Pennington, Mark Gray; publishers:
Chinnichap/Dixie/Irving, BMI. Handshake 02594.

FREDERICK KNIGHT—The Old Songs (4:04); producer: Fred-
erick Knight; writers: D. Pomerantz, B. Kaye; publishers:
Warner Bros./Upward Spiral, ASCAP. Juana 3700.

JOE TEX—-Don't Do Da Do (3:37); producer: Buddy Killen;
writers: Joe Tex, Belilah Hazziez, Benny Lee McGinty; pub-
lisher: Tree, BMI. Handshake 02565.

GANGSTERS—Strung Out On The Boogie (4:25); producers:
Gangsters; writer: not listed; publisher: Jimi Mac, BM1. Heat
2007.

Country

KENNY ROGERS—Blaze Of Glory (2:37); producer: Lionel
Richie Jr.; writers: J. Slate/D. Morrison/L. Keith; publisher:
House Of Gold, BMI. Liberty 1441. This is Rogers’ strongest
country outing in a while. Richie’s production is right on tar-
get, creating just the proper toe-tapping, revival feel needed
to carry the tune off.

EDDIE RABBITT-Someone Could Lose A Heart Tonight
(3:26); producer: David Malloy; writers: Eddie Rabbitt/David
Malloy/Even Stevens; publishers: Briarpatch/DebDave, BMi.
Elektra 47239. Rabbitt follows up “Step By Step” with a
punchy love tune that should generate his usual across the
board appeal. Percussion is the focal point of a driving mel-
ody.

WAYLON JENNINGS—Shine (2:52); producer: Chips Mo-
man; writer: Waylon Jennings; publisher: Waylon Jennings,
BMI. RCA JK12367. Culled from the film “The Pursuit Of D.B.
Cooper,"” this tune is done in Jennings' best rough-and-ready
style. A heavy bass line intermeshes well with his rough-hewn
vocals.

JOHN ANDERSON-I just Came Home To Count The
Memories (3:29); producer: Frank Jones/John  Anderson;
writer: Glenn Ray; publisher: Contention, SESAC. Warner
Bros. 49860. Anderson sings with just the proper shade of
melancholia to make this medium-tempo ballad believable.
The emotion of the lyrics is nicely offset by a cleanly-lined
arrangement.

RC. BANNON & LOUISE MANDRELL-Where There's
Smoke There's Fire (2:58); producer: Tom Collins; writers:
Kye Fleming-Dennis Morgan; publisher: Hall-Clement (Welk),
BMI. RCA JK12359. A powerful pop-styled production gives

this sultry duet a good shot at crossover airplay. Synthesizers,
guitars, electric keyboards and sweeps of strings dominate, in
a high-energy arrangement.

DIANE PFEIFER—Play Something We Could Love To
(3:46); producer: Larry Butler; writer: Diane Pfeifer; pub-
lisher: Strawberry Patch, ASCAP. Pfeifer gets a chance to
shine in this soft, velvety number reminiscent of Olivia New-
ton-John's early country hits. There's a. sparkle to the ar-
rangement that matches the artist’s own vocal effervescence.

recommended

NARVEL FELTS~—Fire In The Night (2:35); producers: Jimmy
Darnell/Buddy Cannon; writer: Don Earl; publisher: Saw-
grass, BMI. GMC 115.

MICKEY NEWBURY —Country Boy Saturday Night (3:34); pro-
ducer: Norbert Putnam; writer: Mickey Newbury; publisher:
Milene, ASCAP. Mercury 57061.

BOB SANDERSON—Gettin' Down, Gettin' Together, Gettin’ In
Love (2:21); producer: Jerry Gillespie; writer: Sonny Throck-
morton; publisher: Cross Keys, ASCAP. MSK 830.

AYTAdult =T
Contemporary

BEVERLY WRIGHT—For The Sake Of The Children (3:03); pro-
ducers: John Florez, Del Casher; writer: Lorna Wright; pub-
lishers: Jamex/Ajagbe, BM1. Jamex 001.

PASSENGER-Passenger (3:06) producer: Peter Schekeryk;
writer: Christopher Cross; publisher: Pop N'Roll, ASCAP.
Friendship 500.

Billboard's

Recommended LPs

® Continued from page 78

rable LP shows the conductor of the Pittsburgh Symphony in
a vastly different setting. Previn plays splendid jazz piano,
and on these sides he receives faultless backup from Shelly
Manne and Red Mitchell. All eight songs, by Rodgers & Hart,
are of course from the Broadway show which also was con-
verted into a movie musical. Best cuts: “I Could Write A
Book,” *'Bewitched.”

RED MITCHELL QUARTET-Contemporary $7538. Produced
by Lester Koenig. Bassist Mitchell, backed by Lorraine Geller,
James Clay and Billy Higgins, taped these seven cuts in 1957.
The group didn't last long, but the jazz it serves up on this
attractive LP is first rate. Clay and Geller are noticeably out-
standing, and annotation by Nat Hentoff strong. Excellent
chamber music. Best cuts: *‘Cheek To Cheek,” “Rainy Night.”

EPs

JOE “KING” CARASCO AND THE CROWNS —Party Safari, Han-
nibal HNEP3301. Produced by Tony Ferguson. A party record
if there ever was one. The two sides of "Party Safari” (called
“Tostada” and "Tortilla" rather than 1" and "'2"") move with
a beat that keeps the feet moving. Lyrics convey a unique
outlook on the world that certainly fits the unconventionality
of the music. Best cuts: All four.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Ed Harrison.

Perry’s ‘Swing’ LP Promo Geared Toward Aduilt Mart

® Continued from page 15

through traditional radio and sales
lines would make people think we're
lunatics,” he concedes.

But lunacy isn't the goal, accord-
ing to E/A’s Lou Maglia, vice presi-
dent, sales, who says “Swing” is just
the first of several projects the com-
pany is launching to open up new
markets, especially those slanted
toward the much-sought but still
elusive older adult demographic.

Of “Swing,” Maglia observes. “It
goes along with an overall change in
the philosophy here in terms of get-
ting into new areas of product—and
that doesn’t mean just music—that
won’t necessarily rely on weekly ra-

dio ads and big initial retail orders.”

Instead of conventional radio pro-
motion and early instore emphasis,
Perry and Maglia detail an attack
operating along multiple fronts and
paced by a much longer campaign
calendar than is usual for main-
stream rock and pop contenders.

This Monday (2) will see the first
of two proposed live performances
of the album at New York City’s
Rainbow Room as the first step in
exposing the project, which Perry
persistently has tied as much to its
atmosphere of '40s style and ro-
mance as the songs themselves (see
separate story, page 19). That show
will be a “dizss rehearsal” he adds.
pregping the project’s three featured
vocalists for an as yet unscheduled

Los Angeles performance Perry
plans to film by year’s end.

That documentation would in
turn be targeted for home video use.
Maglia adds that one of several in-
terim moves now being prepared is
tied to the burgeoning subscriber
base for cable tv, which affords not
only a prime market segment in
terms of age and income, but exist-
ing subscription lists.

“I'm presently getting involved
with a new company that actually
supplies coupon books to cable sub-
scribers around the company.” ex-
plains the E/A sales executive.
“They now service about 8.000 sub-
scribers, and we’ll be doing a direct
mailing to them. We're also. looking

www.americanradiohistorv.com

at that mailing as another way of
measuring the potential for this
project.”

Already launched, and mapped
prior to the album’s release, is an ini-
tial push to jukebox operators via a
special package containing five
seven-inch singles containing all 10
of the LP tracks. Special title strips, a
cover letter underlining Perry’s con-
ceptand his target of a broad market
covering both demographic ex-
tremes, and an extra discount to op-
erators are the lures.

“The operators had been com-
plaining to us that they couldn’t af-
ford to buy records now, since cur-
rent hits have no real longevity and
thus weren’t giving them enough

turns,” claims Maglia. “They were
looking for records with a more per-
manent appeal.”

Although the program has thus
far pushed only an estimated 18,000
of those multiple singles kits into op-
eration, Maglia contends *the ac-
ceptance is already there—the oper-
ators who've bought say they're
getting good turns.”

He adds that the label buttressed
that first phase of the overall cam-
paign with a 1,500 piece mailing to
key operators.

Although the first “Swing” single.
“Big Backs,” ships Tuesday (3),
Perry himself is the first to admit, “If
we get a top 40 hit it will be a mir-
acle from heaven.”

ayvodanig '1861 2L HIAWIAON


www.americanradiohistory.com

FOR WEEK ENDING NOV. 7, 1981

82
[ ] ®
® .0 ®
IO O0Qrc ,
2 OR D 0 bo
op g 8 Billboa b 0 p O D 8-0 49
0 publicatio e reproduced, stored ir N 3 »
g, or o 0 prio pe 0 OF - = !
il gz .3 TITLE-Artist ex| szl S5 TITLE—Artist 25| sz| % —
FElZH EE|  (producer) Writer, Label & Number (Distributing Label) B¥ 1 SE| ZE]  (Producer) Writer, Label & Number (Distributing Label) FEl 3] g ;I;!LE.CE) Vﬂ{}r',sltabel & Number (Distributing Label)
i’if 3 | 11 | PRIVATE EYES—Daryl Hall & John Oates ﬁ, 40 | 7 | MY GIRL—chitiwack 67 ] 72 | 4 | SNAKE EYES—The Aian Parsons Project
(A||J|:ry| R}::a‘u llzzlgzn Qates), D. Hall, W. Pash, S. Allen, J. CLM gBll'I‘HT::;rs;n"l Brian li:;c]l;o(dk)éla) Henderson, A (Man Parsons), E. Woolfson, A. Parsons, Arista 0635 CPP/ALM
n, . Macleod, Millennium
2 2 12 (SrLAng MEI UP)-“"’]' Rollinﬁ s:,’c"'fs ds, Rolling St ﬁ 39 11 OUR LIPS ARE SEALED—1he Go-Go's ) £ J gllgh’l‘e ;Il’g),'ﬂ.EN:jna::,y PB.rZ:e"ncel, Townhouse 1055
Records";rl"oet;s a{nl:’,‘“c). agger, K. Richards, Rolling Stones CPP | gl;ig?:(v‘d‘(';‘o)mcher, Rob Freeman), ). Wiedlin, T. Hill, |R.S. (Accord)
WPk iR3 | ARTHURSS THEMES iiolr om0 Pr| 41| 7| NOREPLY AT All-conss o) 6| 2 R 2 e WEM
Bayer Sager, Wamner Bros, 49787 ' WBM (Genesis), Banks, Collins, Rutherford, Attantic 3858 WBM CENTERFOLD—1he 1. el 5ang
4 | 4| 16 | FOR YOUR EYES ONLY—sheena Easton ﬁ 42 | 4 | TAKE MY HEART—Kool & The Gang m (Seth Justman), 5. Justman, EMI America 8102
(C. Neil), B. Conti, M. Leeson, Liberty 1418 B3 E;[z'::"ozm':)iscirimr; mji Taylor, G. Brown, Kool & The WEM nl 7 s | £
Y| 6| 9| TRYIN TO LIVE MY LIFE wiTHOUT sl i ol BrEa PR WBM
YOU —Bob Seger & The Silver Bullt Band (Keith Olson, Neil ce,m)E ceﬁ.'ﬂ( Bt i 2555 3 ,
(Bob Seger, Punch), E. Williams, Capitol 9686 cPP i:% 1 abinis 'EETEST TH'I ¢ ' 0 Ay L ﬁ 82 2 !JeM jlfsjl;hl'?)()] ]S':k!;'::";:" l‘;;‘;"" CPP
3| 12 HT P HE SWEE NG~ suice Newton R
L § N el et Wem (Richard Lands), 0. Youn, Cpio 5046 wem || 85 | 2 | THE COWBOY AND THE LADY—jomn oenver
A0 DTt -]\ 8 TR e Y R
o st Saauag O Forctbert ABP/CLM Columbia 18.02567 cPP 0y 2 ﬂ?gﬁgngmﬂ-ﬁi?}ﬁ‘
ﬁ 9 | 12 | I'VE DONE EVERYTHING ﬁ 46 5 | NEVER TOO MUCH—tuther vandros (Jeff lareatt & Don Feedman), not listed, RCA 12306
FOR YOU —rick Springfeld (Luther Vandross), L Vandross, Epic 14-02409 APB/CLM 75 78 4 | SLIP AWAY—Pabio Cruise.
(Keith Olsen), S. Hagar, RCA 12166 WBM 42 25 17 WHO'S CRYING Now_mmy (Tom Dowd), J. Pierce, D. Jenkins-Lutzz, AGM 2373 CPP/ALM
9 11 7 HERE | AM—air su {Mike S_lone & Kevin Elson), S. Perry, ). Cain, 76 7 ~Tierra
(Harry Maslin), N. ;allift,p::iysta 0626 CPP ﬁ Columbia 18-02241 cep ’ g (liedyLSAah'sd),EV%’flit,lI.Lgx,EBoasz)wlfll i
siiz| 15 | 5 | WAITING FOR A GIRL LIKE YOU—roregre 47 1 9 | STEAL THE NIGHT—stevie Wooss 77| 80| 3 | CONTROVERSY—rrince
* :l:ﬂ:e':z ;x;hsr& Mutt Lange & Mick Jones), M. Jones, Gramm, . sac:erwn:::,e)ﬂozllzrm:(:tl::tlvtcc)'" CLM ﬁ i ) g;r;c;),LEP;ncler;nHeé B;’:kwm
. - —Don McLean
T [ 12 | 13 | WHEN SHE WAS MY GIRL—me rou 1o Py | 48| 6| LWANT Y0U, | NEED YOU-cus coin (e Biten, . Mt an, Milontom 11619 RCA) B3
Caalancs 253 rogram) 11126 oM IZIZSI) | WRACK MY BRAIN—tigo sar
ﬁ 13 | 12 | THE THEME FROM HILL STREET 129 (11 AUEN—A)tlanta Rhythm Se;tlon | (George Harrison), G. Harrison, Boardwalk 7-11-130
— i eaturing Larry Carton (Buddy Buie), B. Buie, S. McRay, R. Lewis, — Queen il e
(Bmlklej Ernsst).':al.‘er:stnftzfu:u S o cpp Columbia 18-02471 cep m (%:‘ePnE;R nmansiy)R oEum? D, mdns:nm s CcPP
—giana nd Lionel Richie 46 | 32 9 | URGENT—Foreigner
13 5 18 (EI.EnDeILREkShiSe),Lqugie,duowjﬁ;wd ey CHA-HL . - (Robert John LE:gegleMick Jones), M. Jones, Atlantic 3831 WEBM ﬁ 8 2 (T?T]ESI::;NR;'UST THE TWO
ﬁ 23 6 BO}:Y§ICA)LS_OK"M. Nerwtso:-?:nl - —— ﬁ 54 5 ((gEdERMorFE BP:J(;I'{T—?.;% nes Coumty (letf Baxter), M.C. Schneider, M. Crane, Handshake 9-02557
n Farrar), S. Kipner, 1. Shaddick, red Ruppel ringer), B. Oemartines, Columbia
Badland 18-02529 82| 84 2 | THE JAM WAS MOVING—Debbie Harry
17 1 ' - arreau ile ar I{ . {4 . iwar
L D R ol 5 | 4 | POOR MAN'S SON—sumo iyl e, o Covaresh W Rodgers, B Rdwards,
2 O (Jim iPel’enl & Fv_:nlle SuIIi\iran), ). Peterik, F. Sullivan, —ba .
E 0 ¢ ((l)ll'r!wsNA?lhoﬁ & gg?meizhael & The Commodores), Scott Bothers 302360 (6ic) dit ﬁ m ?59?“[1 E "’(l;l:' L"i:)vu:’-ns::'si& Arista 9645
« LE: Riche Ir., Matown 1527 PP | 49 | 52 | 5 [ WHEN SHE DANCES—ioey scarbury ‘i ! G
Q 117 |18 | 9| SAY GOODBYE TO HOLLYWOOD—sity e (Hike Post). . Buugerman, Eletirs 47201 ) ATy e
- ﬁ (Phil Ramone), B. Joel, Columbia 18-02518 RBP/CLM i% 74 2 I:EARJ" L)IKE A| WL{EEL—n‘e Steve Miller Band - Gibb, M. Gibb, RSO 1067 (Polygram) ' '
ﬁ 19 13 JUST ONCE—Ouincy Jones Featuring James Ingram (Steve Miller), 5. Miller, Capitol 5068 85 62 URNIN’ L er Cu
m' {Quincy Jones), B. Mann, C. Weil, A&M 2357 CLM ﬁ m YESTERDAY'S SONGS—neil biamond 13 (BMartin Bivch),FI()?':oeYse(l),l‘L. :ehblt;e?,ygolmibll'a 1802415
= 21 7 1 EVERY LITTLE THING SHE DOES IS (Neil Diamond), N. Diamond, Columbia 18-02604 CLM 86 | 3a 7 | HE'S A LIAR=see ceo
o MAGIC —The Police 52 | 33 | 16 | HOLD ON TIGHT—ew (The Bee Gees, Karl Richardson, Albhy Galuten),
- (The Police & Hugh Padgham), Sting, A&M 2371 CHA-HL (Jeff Lynne), ). Lynne, Jet 5-02408 ABP-CLM B. Gibb, R. Gibb, M. Gibb, RSO 1066 (Polygram) CHA-HL
~ 26 5 | THE OLD SONGS—sBarry Manilow —Billy Squier 719 2 — Donnie Iri
E ?:?7 {Barry Manilow), B. Kaye, D. Pzneunzolnstz 0633 WBM 33 ¥ S !p"‘.cp:EBiHIy)),AEKSquiEr',lycigitol 5040 8 1 gdva‘rEEAIsecT E‘RIA%sEecE, D.D;:'ils, M::As/CamuseI 51198 CPP
u7| 28 4 | WHY DO FOOLS FALL IN LOVE—Dum Ross e = .
2 | B .1 . o, 2 o (P60 | 6| MG POMER e | NS UL TR et e
w §22 | 10 | 16 | STEP BY STEP—cddie Rabbitt
o by = o 67 3 | TWILIGHT—ELo. 89| 63 | 21 | LADY YOU BRING ME UP—commodore
(Z) |()D M:II:,I?&IE 27?;;"' & Ehgn CPP %? (Jeft Lynne), ). L:ntg, Jet 5-02559 (Epic) APB/CLM s:ms:n‘thgn{ig;m:zl;;ﬁ'&lSClo‘mmodDrE:;r Wo-d:i";. CPP
=Aenn {d I =Lulu i . '
R R Bl U e L SO e R B R DO L WeM | 90} 92 | 2 ] DESTROVER—me ms
24 |16 | 14 | SUPER FREAK=Rick same i bl
(Rick James), R. hmes,nl..ulillev,s Gordy 7205 (Motown) CPP 57 59 5 (B"ET“YaHnEn)‘HI_EeBngg’;‘n"Mqu,‘/,:shﬂu:. '.‘7215 91 m | HEARD IT THROUGH
57 30 | 4| YOUNG TURKS—pod stevar (Bekira) THE GRAPEVINE —poger
L (Bl::: S‘l;::;t), Stewart, Appice, Savigar, Hitchings, Warner 83 58 44 24 UEEN OF HEARTS—Juice Newlon . {Roger), N. Whitfield, B. Strong, Warner Bros. 49786 CPP
’ (Richard Landis), H. DeVito, Capitol 4997 CLM — Rickie "
26 22 12 SHE’S A BAD MAMA JAMA—CarI Cariton . 5 o ’ 92 64 6 ﬁtukufgﬁmvanﬁl:rly V':acrtnh:re)? I]l‘,,L. s)tmes, Warner Bros.
(L Haywood), Lean Haywood, 20th Century Fox 2488 (RCA) cPP 9|45 | 14 '(l;ufwlxg!s():fl—"?;modr{‘ A e WBM
R W WU DL R ch (60| 37 | 9| YOU SAVED MY SOUL—suru conmees . e R IR VAT TAL RS oo e N o
Hr| 31 | 9| SAUSALITO SUMMERNIGHT—oi R i), B A 7008 " 1 os| s | 3! snapswor—
pman), dernik, Regency 7339 61| 57 | 16 THE BEACH BOYS MEDLEY—The Beach Boys i e i
(Mlanhc) cep B. Wilson), M. Love, M. Fassert, C. Berry and R. Christian (limmy Douglas), ML Adams, F. Miller, C. Carter, S.
AL . 6 o G f, s )&ap,m s b Y 8 PP Arrington, I. Douglas, Cotitlion 46022 (Atlantic) WBM
< ' —Earth, Wind & Fire @l b (T ; o
Al (e W), M. Wi, W, Vaghn, 0. Vaug, AR/ ep | SAc| 76 | 3 | TURN YOUR LOVE AROUND—Geore sesson sl LR e ML L T N
3 OUBLE gly G‘r;;don),l Graydon, S. Lukather/B. Champlin, Warner CPP RCA 12264 PP
| 5 et - _ 96| 69 | 6| MORE STARS ON 45—strs on s5
Asylum 47223 (Elehtra) APB/CLM ﬁ 3 xaIIS(;IrAayK)E:‘ CIB‘ESNIJLY';:;“%;” CPP/ALM (Jeep Eggermont), not listed, Radic Records 3863 (Atlantic)
50 | 3| LEATHER AND i 7 SLOW —Pointer Sisters @
ﬁ LACE —Stevie Micks with Don Henley 64 61 10 VJORKAIN[G IN‘THE chL MINE—Dpexo WEM ) g 2 (Richard Pljreys‘,?d CII,::I,“L SB::“: Planet 47929 (Elektra) WBM
Gimny o, ek, Moer 7361 i = e T S e 98 | 77 | 16 | GENERAL HOSPI-TALE—The ateran oeighs
32 | 24 | 16 | STOP DRAGGIN' MY HEART AROUND- | 75| 3 | WOULDN'T HAVE MISSED IT FOR THE (Harr Kiog, W, King, L Todesco, WEA 51145
Stevie Nicks w/Tom Petty & The Heartbreakers WORLD — Ronnie Milsap
(limmy lovine & Tom Petty), T. Petty, M. Campbell, Modern (Ronnie Milsap, Tom Collins), K. Fleming, D.W. Morgan, C. 99| 83 9 | STAY AWAKE—Ronnie Laws
7336 (Atlantic) WBM Quillen, RCA 12342 CPP (Ronnie Laws), R. Laws, Liberty 1424 CPP
49 4 | HARDEN MY HEART—qQuarterfiash , I - 00f 8 7 E — David Gate
Yé’% (John Boylan), M. Ress, Geffen 49824 (Warner Bros.) WBM 66 53 7 !Imst dA'I.‘DI;m!")(': ﬁ.NLei?h(,)A. llor dan',‘uCrarp'ytol 5023 CPP 1 6 ;lI;A"KMEGM”). :‘,gaw“g LD CPP

% Stars are awarded to those products showing greatest airplay and sales strength.

HOT 100 A-Z-(Publisher-Licensee)

Alien (Low Sal, BMb)

A Lucky Guy (Easy Money. ASCAP). 92

indicated by triangle.)

1 Heard it Throu;

Superstars are awarded to those products
showing greatest upward movement on the cusrent week's chart (Prime Movers). ® Recording Industry Assn. Of America seal for
sales of 1,000,000 units. (Seal indicated by dot.} A Recording Industry Assn. Of America seal for sales of 2,000,000 units. (Seal

gBh The Grapevine
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Pub.; PLY = Plymouth Music, WBM =

Oh No {Jobete/Commodores,
ASCAP)...

War

rner Bros. Music.

Stip Away (Irving/Pablo Cruise.

. ' (Stone Agate, BMI) Three/Bellboy, BM 76 16 BMi/Almo, ASCAP) 75
45 Every Little Tning She Does Is r Too Shy (Black Stali Leather And Lace (Wetsh Witch, One More Night (not listed). 47 Slow Hand (Warner-Tamerlane.
Magic (Virgin/Chappell. ASCAP). 19 ", dust Too Shy (Black Staition. -~ Let B A S 31 Qur Lips A,egSea(,ed (Go Town/ ASCAP/Flying Outchmen/Sweet
For Your Eyes Only (United Artists, " Let's Groove (Saggifire/Yougoulei. Plangent. Visions, ASCAP) 35 Harmony. BMI) 97
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& When She Dances (Over The
The 0|d Songs (WB/Upward Spiral, Rainbow. ASCAP)
AP) 20 When She Was My Girl (MCA.
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ASCAP) 62 - :
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“HARDEN MY HEART"
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Produced by John Boylan.

\
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CEFEN
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On Geffen Records & Tapes.
Manufacture d exclusive ly by Warner Bros. Records Inc
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AMERICAS GETTING

Y PHYSICAL
7/ The hotewibum by. . , /

Gy i

A

Produce

Single: MCA-51182 Album: MCA-5229 —M

“PHYSICAL"...Olivia's hit single from the gold album. .. “PHYSICAL”
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500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by triangle.)
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"Nightcruising." The Bar-Kays are sellin’ it.

SRM-1-4028

Features the hit single, “Hit and Run.”

#76122

Manufactured and Marketed by T

PolyGram Records.

LA A X AR RN RN NS ERENE RN BRE Y
©1981 PolyGram Records, inc.
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Trade Puzzled As RCA
Debuts $1.99 Single

® Continued from page |

first time would pass $2-plus, adding
in local and/or state sales taxes. Paul
David of Camelot noted that his
stores report continued grumbling
from customers, who get only silver
change today when they pay $8.69
for $8.98 list catalog albums at the
chain’s outlets and prophesied even
more forceful gripes from singles
customers, who have less money to
spend.

Jukebox operators, whose record
purchases have consistently
slumped over the past several years,
will again cut down on new 45s,
Brud Oseroff, Mobile One-Stop,
Pittsburgh, feels. “Electronic games
are taking more of the operators’ in-
terest. Ops are eliminating marginal
locations or replacing jukeboxes
with electronic games. Mobile must
think about upping its prices. The
juke op gets hit again in January
with an increase in the yearly federal
levy on jukeboxes. There should be a
separate price for jukeboxes on sin-
gles, less than that charged retail.
Labels could indicate the 45 was for
jukeboxes only,” Oseroff stated.

Oseroff said his mounting over-
head has forced him to curtail some
of his routemen, who drove trucks
filled with current and oldie singles,
replacing them with a customer
phone service via WATS lines. “We
still have about 900 customers, but
we are stretched west now all the
way to Wyoming and Idaho,” Ose-
roff added. Mobile is believed to be
the largest U.S. supplier of 45s to
jukeboxes.

Steve Libman of Nova Distribut-
ing, Atlanta one-stop, fears the neg-
ative result the RCA price lift will
have on black music sales, a reper-
toire area he figures accounts for
75% of his business. Libman termed
the RCA move “stupid,” explaining
that the label’s evident profit motive
has now pushed 45s out of the black
music consumer’s reach. Libman,
who started his business seven
months ago, saw his singles business
quadruple in that time, but he fears
for tomorrow. To aid profit margins
labels should study how overhead in
manufacturing and marketing sin-
gles can be slashed, instead of an-
nouncing price increases, he felt.

Mike Reff of the 10 Everybody’s
stores in the Northwest wants labels
to make singles more attractive to
substantiate a price increase to con-
sumers. He suggests improvement of

Elvis Estate Suit

® Continued from page 4
half of the estate” would be of great
benefit.

The IRS has made a claim for an
additional $14 million in taxes from
the estate (Billboard, Aug. 29). No
date for that hearing has been set.

Also filed on Oct. 28 was a sepa-
rate petition for instructions on how
to proceed with the payment of
statements for legal services ren-
dered to Elvis’ former wife, Priscilla
Presley. Since her appointment as
co-executor of the estate, Mrs. Pres-
ley has had the benefit of the inde-
pendent legal counsel of Arthur and
Roger Toll of Los Angeles.

According to the petition, the co-
executors of the estate have paid the
legal fees in the past although the
Tolls were not employed by the es-
tate to represent Mrs. Presley
directly. However, since the amount
of the statements have increased
substantially, the court is asked to
clarify the status of the Tolls being
paid by the estate in the future.

quality, explaining his defective rate
is constantly growing. A 45 in a pic-
ture sleeve doubles the record’s po-
tential, Reff feels.

January and February next year
will tell the tale of the RCA boost,
Bill Norman of Bib Distributing,
Charlotte, opines. Like Libman, Bib
will increase its wholesale price on
RCA singles only, immediately.

The RCA escalation comes at a
most inopportune time for the seven
Big Daddy’s stores in Chicago. Ben
Bartel decided to putsingles into his
new Randolph St. store this week,
with the other six stores getting 45s
inventory for the first time over a
fortnight following. He’s undecided
about his pricing, but $1.44 looks
promising at this time. Labels, he
proposed, could cut down singles
handling overhead by allowing a
salesperson to issue an RA on the
premises after inspecting the return
at the store or warehouse level. He
proposed that labels investigate
some methodology which would
eliminate the actual return of the
singles by individual accounts to a
central point: “Can’t they be de-
stroyed there and then or can they be
shipped to a local point, where after
a substantial amount of singles are
returned, they can be truckloaded to
a pressing plant for recycling?”

Bonk urged the industry to con-
sider a suggestion made by former
PolyGram Records executive Bob
Sherwood to the NARM retailers’
committee. Sherwood recom-
mended that instead of the present
“B” side, the reverse side of a single
be short excerpts from two or three
of the best cuts from the album from
which the “A” side is excerpted, a
ploy since tested for label act Martin
Briley.

Fred Traub, purchasing honcho
for Pickwick’s Musicland Group,
saw a silver lining to the imminent
RCA cloud. “I like it better than
CBS’ recent 35 cent single hike and
no return. A nationwide organiza-
tion like ours is not set up to go with
an absolutely no return concept like
that.”

Rogers Donates

LOS ANGELES—Kenny Rogers
is giving all proceeds, projected at
$100,000, from his November 4 con-
cert in East Lansing, Mich. to the
family of the late Harry Chapin.

Delay Is Okayed

Evans scheduled a ‘hearing for
Dec. 11 so that the Tolls may appear
in court, should they desire to do so,
to answer any questions the court
may have.

The petitioners listed on both
documents include: the co-executors
of the estate (Mrs. Presley, ac-
countant Joseph A. Hanks, and the
National Bank of Commerce); the
estate’s attorneys (Glakler, Brown,
Gilliland, Chase, Robinson, and
Raines). and Blanchard E. Tual,
guardian ad litem for Elvis’ 13-year-
old daughter Lisa Marie.

It was on the recommendation of
Tual, filed in a report to the probate
court (Billboard, Aug. 15) that
Evans ordered the estate to sue
Parker (Billboard, Aug. 22) for re-
covery of funds that he allegedly
owes the estate. The report accuses
Parker of mishandling the singer’s
business affairs and entering into
contracts which were financially
beneficial to himself and unfair to
Presley.

Look for a longtime dream of John Cohen and other re-
tail visionaries to occur early in 1982. Labels will offer ex-
tended dating—up to five months—on catalog product.
Cohen politicked this for years, starting off while he was
NARM prexy right on through his recent sell-out to
Western Merchandising of his Disc Records retail chain.
Cohen pointed up as interest rates catapulted that it was
impossible for full-line stores to turn slow-moving catalog
without obtaining stronger manufacturer support. If in-
dustry loans require 22%, a possible five-month bailout
would immediately broaden catalog inventory.

* Richard Spring of JAM Records, the recent jazz label
addition, wasn’t one of the labels Track heard was com-
ing with $5.98/36.98 list albums on new acts and some
established names (Billboard, Oct. 31.) Spring informs
Track he’ll be out Nov. 15 with all new material releases
by Lou Tabackin, Toshiko, Blue Mitchell and Michel Ur-
baniak at $5.98, with two-inch lettering in standout color
on the front cover so informing the customer. “Small
group jazz at $8.98 is self-defeating.” the progressive
new label entrepreneur stated. He will price all his
smaller group jazz at the lesser figure, hoping to expand
his present buyer universe. Prestige founder Bob Wein-
stock, now living in Florida, has extended his executive
consultancy with JAM for another year, Spring added.

A funny thing happens in the Kenny Rogers’ Liberty/
Capitol pact filed as an exhibit in his suit against Capitol
filed in L.A. Superior Court (see separate story this is-
sue). All royalty percentages and dollar references in the
voluminous binder have been whited out. Track sur-
mises that this unique deletion of the nitty gritty money
details could be occasioned by the low royalties accorded
the now ace record seller. In 1977, when this pact was
negotiated, Rogers didn’t have the tremendous potential
he’s demonstrated for over 24 months. In support of
Track’s guess, the pact carries no bonus clauses for sales
above and beyond the 100,000 mark.

Don’t mail your Christmas greetings to Jack and Joan
Bernstein to their Dallas home. The Pickwick wholesale
division’s independent label distribution boss moves to
Minneapolis where they’ll live in a downtown Nicollet
Mall condo. Bernstein’s residency near the Pickwick
home office enables him to carry out an expanded distri-
bution point itinerary for 1982. ... Oops! Track erred.
“The Best Of Blondie” videocassette has been contracted

InsideTrack

for distribution to no one as yet. . .. The Music Business
Institute in Atlanta has been recommended for accredi-
tation by the executive committee on occupational edu-
cation institutions of the Southern Assn. of Colleges and
Schools. The institute was begun in 1979 by former vet-
eran CBS marketing exec Mert Paul.

Wanna stock up cheaply on albums like Bruce
Springsteen’s “The River;” Donna Summer’s “On The
Radio;” Journey’s “Captured Alive;” the Bee Gees’
“Greatest Hits” or Eric Clapton’s “Another Ticket.” Tar-
get Store ads offer such front-liners as $3.99 in full-page
ads. The ads state the cache contains 400,000 albums. . . .
O Records & Tapes, the Linda Stone retail skein out of
Hialeah, Fla., reports it has upped the circulation of its -
preholiday tabloid insert from 1980s 700,000 to 800,000.
Last year, it was an eight-pager. Ned Berndt, chain’s gen-
eral manager, added four pages for this Christmas sea-
son. ... Track commends the City of Hope for naming
Nathan DuRoff to the board of trustees of the national
medical center. More than 27 years ago, the president of
Monarch Record Manufacturing, L.A., helped get the
ailing wife of Track’s editor into that excellent medical
facility.

Warner Home Video is amplifying its original rental
policy that doesn’t totally dismiss sales possibilities
down-the-line by stating product could be offered for
sale when its “rental capabilities are exhausted.” But,
in “no event,” a spokesman adds, “would product be
offered for both rental and sale at the same time.” At
this point, the company says it’s fully committed to and
“believes in” rentals . . . RCA cuts 300 employees Nov. 6
outof its SelectaVision videodisk facilities in Blooming-
ton, Ind,, citing slumping sales. With cutbacks in color
tv production at the plant, lay-offs total 400 of the
plant’s 4,100 workers.

Those attending the Airline Entertainment Assn. meet-
ing in Phoenix (26) were shocked to learn from Mickey
Kapp, president of Warner Bros. Special Products that
the label will now require pay-for-play for use of its
recordings on in-flight audio programs. Traditionally
this exposure has been considered a promotional tool,
so the immediate reaction among delegates was that
they would do without Warners’ recorded performances.

Edited by JOHN SIPPEL

RCA Asks Court Ruling On Elvis Royalties

® Continued from page 4

tioned the court for permission to
continue doing business with Parker
as it had done since the singer’s
death in 1977.

After reviewing contracts between
Elvis, Parker and RCA, Tual alleged
that “there is evidence that both Col.
Parker and RCA are guilty of coltu-
sion, conspiracy, fraud and mis-
representation, bad faith and over-
reaching in their relationship with
the entertainer.”

The basis for Tual’s accusation
against RCA is what he refers to as
the “1973 buy-out agreement” be-
tween the parties. Tual claims that
RCA purchased Elvis’ master tapes
for §5 million, a price which was fa-
vorable to Parker’s interest but a
poor financial deal for Presley.

An examination of the March 1,
1973, contracts. however, reveals no
mention of transferring ownership
of master tapes. The agreement ac-
tually reads: “the masters and all
records made therefrom and the per-
formances embodied therein, shall

continue to be the property of RCA
Records.”

The contract indicates that RCA
already owned the masters under its
exclusive recording contract signed
with Elvis in 1956.

What RCA apparently purchased
was Presley’s future royalties from
about 700 songs recorded prior to
1973. Royalties from the same songs,
rerecorded after the March 1 date,
were not included in the contract.
The terms also applied only to the
material used as audio recordings.

Other contracts, also dated March
1, 1973, clearly outline the services
Parker was to perform for RCA in
return for sums that Tual alledges to
have been side payments.

According to the terms of RCA’s
contract, Presley agreed to provide
Parker’s services to RCA “for the
purposes of consulting with and as-
sisting RCA toward RCA’s develop-
ment of merchandising and promo-
tional concepts and supplying RCA
with merchandising and promo-
tional materials for used in connec-
tion with RCA’s exploitation of rec-

Mid-America Trade Show

Focuses On Video Future

® Continued from page 12

® [ocate accessories—most of
which are “impulse” items—near
cash register.

® Keep items at eye level.

® Look upon accessories not just
for the immediate profit but as a way
of establishing customer rapport
and repeat business.

® Take advantage of co-op ad
dollars.

® Give store employes commis-
sions or prizes for accessory sales,
and pay for this with price increases.

Other seminars covered sales of

www.americanradiohistorv.com

$5.98-line albums and selling such
specialities as audiophile, gospel
and children’s records.

Larry DeVuono, vice president of
Wax Works, said that because of the
depressed record market, more of
the company’s record store man-
agers are looking into video sales.

The conference was free to regis-
trants. whose meals were provided
by PolyGram Records, CBS Rec-
ords, Magnetic Video, WEA and
Capitol Records. MCA presented a
free concert by John Conlee, as did
RCA with Sylvia.

ords under the agreement.”

Additional agreements for similar
services rendered to RCA by Parker
and approved by Presley also exist
for RCA Tours.

Tual claims that these agreements
constitute overreaching on Parker’s
part and represents a conflict of in-
terest. Some experts in the recording
industry, however, say it was a desir-
able association because it gave
Parker and Presley control over how
the entertainer was to be packaged
and marketed—factors which they
feel were the secret to the Presley
phenomenon.

While the controversy continues
that a proper interpretation of Pres-
ley’s and Parker’s 1967 artist/ man-
ager agreement also entitled Elvis to
50% of Parker’s earnings, RCA’s
agreements were to pay for services
rendered, not to determine how the
money was distributed after the pay-
ment. Presley’s signature is present
on all of the contracts with RCA.

Critics of the Tual report point out
that RCA’s 1973 agreement with
Presley called for all of his recording
sessions to have been at RCA studios
with Presley providing material for
two albums and four single records
per contract year. They contend that
when Presley would not fulfill this
commitment, RCA chose to send a
mobile recording unit to Graceland
so that he could record at home or
they took taped recordings from his
live concerts rather than suing the
singer or refusing to pay him his
guaranteed royalties.

Tual’s charge that RCA was guilty
of cheating Presley because there
were no provisions for accelerating
the royalty rate on his records and
albums in the 1973 agreement
apparently does not take into con-
sideration RCA’s supplements to the
1973 contract, since these are not in-
cluded in his reports.


www.americanradiohistory.com

-

When you need a good laugh... | When you want to tap your feet...

You'li flip over

STEVE MA

BROTHERS!. .

ot St T T e, e From the Warner Brothers. Brought to vou on Records & Tapes.

ot w_i includes the single“What | Believe.” Produced by William E.McEuen/Aspen Recording Society.
WBS 49845
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For Those Who Think ¥
They Have Everything In Life

LAW AND ORDER by
LINDSEY BUCKINGHAM

Contains the first single“Trouble™

Produced by
Lindsey Buckingham
& Richard Dashut :
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