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Prices Nearing List,
Dealer Survey Shows

By JOHN SIPPEL

LOS ANGELES—Retail pricing
edges ever closer to suggested list
price, Billboard’s latest survey of the

Labels Judge
Blank Tape Ads
Ban Effective

By LEO SACKS

NEW YORK--One year after
CBS. PolyGram, Arista. Chrysalis
and Capitol claimed they would
deny retailers “co-op” ad dollars if
they print-advertised their product
with blank tape on the same page.
the manufacturers are calling their
policies a success. But the cdicts
haven’t stopped all merchandisers
(Continued on page 16)

U.S. marketplace discloses (see
breakdown, page 78).

Especially indicative of the boost
in album sales tags is $5.98 midrange
album product, where five of 18 re-
tail entities surveyed report they are
shelving at $5.98.

Singles, too, show the retail in-
crease. with only Strawberries of
Boston at $1.29, Everybody’s of
Portland, Ore. at $1.39 and the ma-
jority of the remainder at $1.49.
Most retail executives interviewed
volunteered that if several other ven-
dors follow the recent RCA $1.99
suggested list boost. the industry can
expecta general escalation 10$1.69.

While multi-tiered pricing of spe-
cials and shelf pricing continues,
that trend is not as strongly revealed

(Continued on page 80)

Top Price Tag
Seen In ATV
Music Buyout

This story prepared by Irv
Lichtman in New York and
Peter Jones in London.

NEW YORK-There’s a
mad scramble on for the ac-
quisition of ATV Music,
which. if sold under stated
figures, would mean the larg-
est financial transaction vyet
for a music publishing entity.

From various sources close
to rapidly developing buyout
bids. Lord Lew Grade. chief
of the publishing giant’s par-
ent company. Associated
Communications Corp., is
said to be prepared to unload
the entire publishing setup

(Continued on page 78)

Major Singapore Drive
Against Pirates Slated

By CHRISTIE LEO

MCA Sets TV Push
For Economy Lines

By ED HARRISON

LOS ANGELES—In what’s con-
sidered an industry first, MCA Dis-
tributing Corp. and MCA Records
are orchestrating a national tele-
vision advertising campaign to key
in on the label’s $5.98 Platinum Plus
and $3.98 Midline series.

Dubbed “Superstars At Super
Savings,” the drive will also see MCA
supplying “co-op™ advertising al-
lowance to local accounts, according
to John Burns. vice president of
branch distribution for MCA Dis-
tributing.

The tv campaigns will begin in
December and January with hopes
of keeping it going year round with
continuous updating of titles.

The 30-second video spots. pro-
duced by Anne Lewis of MCA's crea-
tive scrvices department, will not

differentiate between Platinum Plus
or Midline but will utilize the “Su-
perstars at Super Savings” theme to
encompass the 870 titles available in
both series (700 Midline, 170 Plau-
num Plus).

The tv ad will flash the lines’ titles.
but will also specifically zero in on
10 key artists. as well as footage of
the Who and Olivia Newton-John.

Among the other featured artists
will be Tom Petty and the Heart-
breakers. Elton John, Steely Dan,
Neil Diamond, Don Williams and
Jimmy Buffett and others.

The frequency of the spots will de-
pend on each individual market and
the price of television ad time. Burns
says that some will turn up on net-

(Continued on page 78)

SINGAPORE--The International
Federation of Producers of Phono-
grams and Videograms (IFPl) and
the Singapore Phonogram and
Videogram Assn. (SPA) are joining
forces to form antipiracy units in this
market, which has long thrived as a
center for illegal operators.

Pirate music and video product
originating from Singapore is said to
be worth $70 million a year. Much is
exported.

One antipiracy unit has already
been formed and more are planned
to blanket the Republic. They will
target both major and minor manu-
facturers and retailers of illegal

powered to offer cash rewards of
up to $4.500 to informants. Adver-
tisements will be taken out in all ma-
jor newspapers offering the rewards.

Compact teams of investigators
will be trained to identify pirate
product, and the pirates’ methods of
operation.

While the special investigators
carry out surveillance of retailers
handling illegal product. there will
be coordinators to relay leads to the
police, who can then issue search
and seizure orders.

Says IFPI regional director James
Wolsey, “We are not daunted by the
size of the pirate music and video-
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Pink Floyd will floor you with their new album. “A Collection Of Great
Dance Songs” TC 37680. Memorable melodies from “Dark Side Of The
Moon,” “Meddle,” “Wish You Were Here,” “Animals” and “The Wall.
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20th Label Buy By
RCA Is Anticipated

By JEAN WILLIAMS

LOS ANGELES—A reported $20
million sale of 20th Century-Fox
Records and its publishing wing is
expected by the end of the year. with
the two divisions said to be offered
separately.

PolyGram Gets
Brazil Company
From Ariola

By JIM SAMPSON

MUNICH-Citing the “extremely
difficult economic conditions and
high inflation rate” in Brazil, Ariola
has sold its recently founded record
company there to PolyGram. Ariola
Brazil will continue to operate inde-
pendently as a wholly owned sub-
sidiary of PolyGram.

Ariola Brazil was launched in
April, 1980, with offices in Rio De
Janeiro and a warehouse/distribu-
tion center in Sao Paulo. As the com-
pany was conceived as a production
center for domestic repertoire, it
sought successfully to attract major
artists to its roster, including Milton
Nascimento.

In the mid and late *70s, the Bra-
zilian music market grew steadily.
But in 1980, sales declined as the
country’s economic situation grew

(Continued on page 68)

CAPITOL BRASS—Bhaskar Menon,

left, board chairman of EMI Music, and

Discussions are underway with
RCA Records, which distributes
20th, for the outright purchase of the
label. Contractually, the label’s ros-
ter of artists are obligated to move
over to the new label. Artists include
Stephanie Mills. Carl Carlton, Leon
Haywood, the Dells, Rhyze and
Dusty Springfield.

20th’s production deal with Carl
Davis® Chicago-based Chi Sound
Records may be another matter. Ac-
cording to Davis, “When 20th origi-
nally made its distribution deal with
RCA, there was a clause in my con-
tract which said that I could get out
of my deal. I didn’t utilize my option
at that time and I'm not sure exactly
what my position is now. My attor-
neys are looking into it.”

Davis, with two more years on his
contract with 20th, says, he “will
probably try to get out of the agree-
ment and attempt to make my own
deal with RCA or whatever com-
pany buys 20th.” He notes, however.
that he has been pleased with the co-
operation he has received from Ray
Harris and other RCA staff mem-
bers. Gene Chandler. the Chi-Lites
and the Impressions are signed to
the label.

At present, bidding is heavy for
the publishing division, which (as
previously reported) will command

(Continued on page 80)
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Don Zimmermann, right, president of the Capitol Records Group, present A

Taste Of Honey’s Janice Marie Johnson and Hazel Payne with gold records

for their hit ‘‘Sukiyaki.” Aiding in the presentation is Varnell Johnson, Capi-
tol’s vice president of black music a&r.

General News

NEW YORK-—Magnetic Video
unveiled a “comprehensive”
lease/rental scheme for prere-
corded videocassettes and video-
disks at the International Tape
Assn. confab Tuesday (17) in New
York City,

The program will be launched
nationwide in January with seven
new videotapes. Thirteen addi-
tional titles will be added in the
first quarter of 1982.

Under the new scheme. titles
culled from the most popular and
current movies available to Mag-
netic Video will be released on a
lease/rental basis for a specified
period of time. generally six
months.

At the end of the designated pe-

Mag Video Rental Scheme Due

7 Fresh Tape Titles Kick Off Concept In January

By BETH JACQUES

riod, the titles will either be made
available for an extended rental
period, repackaged and place on
sale at a reduced rate or withdrawn
for future reintroduction,

Blockbuster titles like *Star
Wars”—for which no release date
has yet been announced—are ex-
pected to stay in an extended
rental mode of up to 24 months.

When lease/rental product is re-
leased for sale. new copies of the
same title in new packaging will be
simultaneously available for sale
at standard prices.

Along with the rental program.
Magnetic Video will continue to
release new titles for consumer
sale. Existing material currently on
catalog such as “Casablanca™ will

continue to be sold. The company
expects sales titles to derive from
standards material

“Our lease/rental plan has been
thoroughly researched.” says Steve
Roberts. president of the Fox Tele-
communications division and
chief executive officer of Magnetic
Video. Citing “hundreds” of deal-
ers and distributors queried and
enthusiastic grass-roots support,
he adds the plan would provide
dealers with a ‘*‘comfortable
profit.”

“We've found people want to
purchase classics, like Errol
Flynn’s ‘Adventures Of Robin
Hood.” which we're releasing this
month,” says Jack Dreyer. vice

(Continued on page 80)

Overstock Club: 35 Top 10 Lure

NEW YORK—A club offering the
nation’s top 10 albums for $5 with
no further obligation? That’s the
generous lure being offéred to mem-
bers of a new mail-order operation,
which otherwise appears to deal in
overstock product.

The club is taking out advertise-
ments under the name of The Al-
bum Discounters Club, ¢/0 JDS
Marketing Inc.. based in Rochester.
N.Y. It declares a no-further-obliga-

By IRV LICHTMAN

tion pitch in which a member can
buy “the top 10 albums in America™
for $5. An 11th album is part of the
deal if “you call today.” a reference
to a toll free telephone number for
those who have Visa or Mastercard
credit.

With “no minimum record pur-
chases to satisfy your membership,”
the ad goes on to say the club will offer
members on a monthly basis an “up-
to-date listing of all the albums we

ASCAP Seeking Double
Interim Fees From ABC

By IS HOROWITZ

NEW YORK—ASCAP has peti-
tioned the U.S. District Court here to
more than double interim perform-
ance fees paid by the ABC television
network pending determination of a
“reasonable” rate by the court.

The rights society is asking pay-
ment atan annualized rate of $8 mil-
lion from Sept. 11 through the end
of this year, and $8.5 million for
1982, as compared to the annual in-
terim fee of $3.8 million the web has
paid since 1976.

The ABC fee schedule was locked
in as the antitrust suit brought by
CBS against ASCAP and BMI
worked its way through a series of
court appeals.

Cable To Kill Prerecorded Vid?

ITA Meet Told Disks, Tape ‘Don’t Stand A Chance’

NEW YORK-The calm of the
fourth annual ITA here last week
was shattered by Eliot Minsker
publisher of Knowledge Industry
Publications, who rang the death
knell for the prerecorded video-
cassette and videodisk business,
claiming that cable and pay tv serv-
ices would overshadow the prere-
corded industry.

“The demand for prerecorded
movies on cassette and disk may
slowly disappear,” he said. He
agreed that the real issue in home
video is not Beta vs. VHS, VCRs vs.
videodisks. or rentals vs. sales, but
cable vs. cassette and disk. “VCR
and disk are only two delivery sys
tems,” Minsker said. in a special re
port prepared for presentation at the
ITA, “Tracking The Home Video
Market.” He said that consumers’
prime Interest was movies which
“can be satisfied by cable. pay tv

By HOPE HEYMAN

and satellite systems ™

“The wiring of the country is con-
tinuing dramatically, and will con-
tinue, until it’s completely wired.” he
said, comparing VCR penetration
unfavorably with cable. “As of two
weeks ago, we estimate that just over
one million VCRs will have been
sold this year. for a total penetration
of 2.9 million VCRs or about 3.5%
penetration.”

According to Minsker’s figures,
new basic cable tv subscribers will
weigh in at 2.7 million, for a total of
22.3 million households by 1981,
“And, more than one-half are taking
some type of pay tv service.” House-
holds with some type of pay tv serv-
ice in addition to basic cable now
stands at 14.] million, he said

“Movies on tape or disk don’t
have a chance in the long run.” he
said. He projected that 1981 pay tv
revenues will top $1.8 billion, and

that by 1983 pay tv revenues will
outgross movie theatres. “Pay tv
gross revenues will reach the point
that the electronic distribution of
movies will become the prime mar-
ket.” he said.

Minsker also pointed out that
many cable tv systems offer more
than one pay tv service. “There’s
little reason to buy or rent prere-
corded movies,” he said. In heavily
penetrated areas such as Greater
Cincinnati, serviced by Warner
Amex Cable, prerecorded sales and
rentals have dropped. he said.

“All that’s left for VCRs is time
shift and porn, and the attachment
of inexpensive video cameras. Mov-
ies will be available on cassette
much later in their lives—much
much later than there are now.
When the history of home video is
written, cassette and disk as the

(Continued on page 82)
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Final resolution of the CBS action
in favor of the rights organizations
earlier this year opened the door to
the negotiation of new rates with the
other tv networks, as well as the ad-
justment of past interim rates.

Bargaining for a new blanket li-
cense deal between ASCAP and
ABC stalled and was thrown into the
court for resolution under terms of
the society’s consent decree with the
government. The network’s inten-
tion to continue the $3.8 million rate
in the meantime is challenged by
ASCAP as inadequate in view of
ABC’s competitive stance and infla-
tion factors.

In an affidavit filed with the court,
Bernard Korman, ASCAP general
counsel, says: “The amounts
ASCAP seeks as an interim fee from
ABC are precisely the same amounts
for the years 1981 and 1982 that the
CBS television network has already
agreed to pay as license fees to
ASCAP.”

The plea is supported by argu-
ments that ABC has won popular
parity with CBS over the past five
years, that its revenues have in-
creased by 93% during that time,
and estimates that its payments to
program suppliers, other than
ASCAP, have risen by more than
20% per year.

Negotiations for a new rate with

NBC are still continuing, says Kor-
man. “We have not yet given up
hope of a deal.” Since 1976. NBC
has been paying ASCAP $4.48 mil-
lion a year in interim performance
fees.

BMI, which also had negotiated a
settlement with CBS on new rates
(Billboard, Aug. 15) is continuing
discussions with both ABC and
NBC on new and retroactive license
rates. “We are optimistic about

(Continued on page 82)

have in inventory.” These selections,
the ad claims. are purchased “from
distributors, dealers, etc. that these
people can’t sell at retail. These are
the records that you wouldn’t pay
$8.99. 87.99. or even $4.98 for, but
you probably would pay $2. $3. or
$4 for....”

The ad further notes that mem-
bers would not be sent product
“without you specifically ordering
them. The other clubs will send you
albums if you don’t tell them not
to!”

While major label record clubs do
offer enticing new member deals—as
many as 14 albums for $1—they re-
quire minimum purchases over the
course of some three years. at pre-
vailing list prices plus handling and
postage.

Interestingly. The Album Dis-

(Continued on page 80)

In This Issue

CLASSICAL...........cooevvrnenenene
CLASSIFIED MART... d

DISCO BUSINESS ....
INTERNATIONAL.....

JAZZ
PUBLISHING. ..........................
RADIO
SOUND BUSINESS..................
TALENT

FEATURES
Counterpoint ..........c..cooveene.. 61
Inside Track.......ccoociiieenenennns 82
Lifelines.....ccccvivviviiiineiniiis 80

Mike Harrison.......... .. 31
New LP & Tape Releases......54, 55
Rock'n'Rolling........cccceeviiiens 10
Stock Market Quotations ........ 9
VOX JOX covviiiiieriiriveeieiraeeians 33
CHARTS
TOpLP'S oo, 79,81
Singles Radio Action
Chart.............. 22,24,26,28,30
Rock Albums/Top Tracks ....... 34
BOXSCOre.....ccovvvvieeiiiiiniie, a4
Bubbling Under Top
LPs/Hot100.......... .o 80
DiscoTOp80......ccceevecrvirenneenn 60
JazzLPs ..o 53
Hits Of The World .. 69,70
Hot Soul Singles.........c.ccccue... 61
Latin LPs ..o 36
SoulLPs......ccoveinne . 62
Hot Country Singles . . 48
Hot Country LPs ... . 52
Hot 100 ......ooooiiiiiiiiiieeee, 76

Top 50 Adult Contemporary.... 33
Top 40 Videocassettes ............ 42

REVIEWS
Album Reviews ................ccu. 72
Singles Reviews ...........cc.ocoe.... 75

advogtig '1861 ‘82 HIGWIAON


www.americanradiohistory.com

NOVEMBER 28, 1981, BILLBOARD

General News

R&B DENIED?

LOS ANGELES—Rick James vs.
Warner-Amex MTV cable channel?
The issue of black music on cable tv
provided the sparks at the “Record
Companies: An Expanding Role In
Video Entertainment” panel at the
third annual Billboard Video Music
Conference Nov. 14. Though neither
James nor a representative of MTV
was on the panel, a battle was waged
in their names.

“This is a business that’s three
years old which is already grey,
hobbling around and on its back. It
has no soul to it,” complained Jeff
Ayeroff, creative services vice presi-
dent at A&M Records. “Every time |
hear that Rick James is not being
shown, that upsets me.”

To considerable applause,
Ayeroff said in mock sarcasm, “God
forbid people should be exposed to
blacks on cable.”

Nancy Leviska-Wild, Motown
video operation director, noting that
Rick James has gotten some AOR
play, said: “I was told that MTV has
an AOR base, but I don’t under-
stand why MTV is not accepting
James’ promo.”

Jo Bergman, video and television
director for Warner Bros. Records,
noted: “We're making clips on black
artists but the trouble is getting black
clips on tv.”

Paul Cboper, national director of
creative services for Atlantic Rec-
ords, added, “Maybe MTV doesn’t
know about the pop airplay on
crossover artists.”

This criticism from the panel,
which also included Alive Video
business affairs director Bob Emmer
as moderator, Chrysalis Records’
visual programming director Linda
Carhart, PolyGram press and artists
relations vice president Len Epand,
Columbia Records video director
Debbie Newman, and Videography
Studios president Bob Kiger,
prompted a response from audience
member and MTV promotion direc-
tor John Sykes. “We don’t sit in a
room and say ‘they’re black, we
won’t use them.” We are going after a
rock audience. We play Bob Marley
and Peter Tosh,” he defended. “We
do play music that goes beyond the
AOR radio station. We're playing
Spandau Ballet and the Specials.

>, #

By CARY DARLING

James probably is only popular with
2% of the rock audience.”

Ayeroff replied, “Just try playing
the James video and see what hap-
pens. Then, come back next year
and tell us how it worked.”

A softer criticism of MTV, and
cable music shows in general, came
from Epand. “We would like pay for
play from MTV,” he said. “We're
not just making advertisements for
records. We're making video art
which is also a sort of programming.
It is like actors striking because their
films are being shown on cable.
Cable companies are taking advan-

H i i Q'\\.\
MAESTRO PERRY—Richard Perry conducts a five-piece rhythm section and a 13-piece horn section during the live
performance premiere of ‘‘Swing'’ at the Rainbow Room atop New York's Rockefeller Center. The event was cohosted
by WNEW-AM. Backing Perry are vocalists, from left, Steve March, Lorraine Feather and Charlotte Crossley.

Criticism Of Warner-Amex Ignites
Industryites At Video Conference

tage of the record companies’ non-
alignment on the issue. Are videos
selling records or just diverting au-
diences? Are they burning out the
artist with repeated exposure? What
about home taping? Will it eat away
at record sales?”

Noting that Epand acknowledged
the success of promotional videos in
Europe, Ayeroff asked, “Why is it
promotion in Europe, and art in
America? We're in an embryonic
stage. Eventually, royalties will be-

come a part of it. Eventually, maybe
(Continued on page 62)

Print Lines To Cherry Lane

By IRV LICHTMAN

NEW YORK—Cherry Lane Mu-
sic Co., the print arm of Milt Okun’s
music publishing interests, has made
a considerable number of exclusive
print deals, with others now in final
negotations.

Already firmed by the company,
reports Lauren Keiser, president of
the division, are long-term, exclusive
arrangements with the Welk Music
Group; Gilbert Keyes, featuring
many copyrights by writer Gus
Kahn; an arrangement with lyricist
(and ASCAP president) Hal David
for past and future copyrights; Bar-
ton Music, with many songs re-
corded by Frank Sinatra; and Neil
Bogart’s music publishing interests
through Boardwalk Records.

In addition, Keiser says the firm
has reached an agreement in prin-
ciple with Walt Disney’s music pub-
lishing companies, which would in-
clude the development of folios and
other merchandising ties with Dis-
ney cartoon characters. Cherry Lane
is also involved in kiddie market ac-
tivities with its association with Jim
Henson’s Muppets.

Another Cherry Lane acquisition
is its second tie-in with Neil Dia-
mond, now involving the per-
former/writers new CBS album,
“Take It To The Sky.” Cherry Lane
is the marketer of the successful Dia-
mond score for his starring film ve-
hicle, “The Jazz Singer.”

Keiser says the Welk deal calls for

Billboard (ISSN 0006-2510) Vol. 93 No. 47 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Blllboard, P.O. Box
13808, Philadelphia, Pa. 19101, (609) 786-1669.

both distribution and licensing of
Welk-controlled copyrights. This
and the other ties brings Cherry
Lane into a position, Keiser notes, to
enlarge its print catalog to older eras
of pop music. “We’ve been a little
lopsided with *50s and 60s music,”
he says.

The company has also moved into
the classical print market in a deal
with Elie Siegmeister, the classical
composer whose chamber and so-
nata compositions will flow through
Cherry Lane.

In another broadening of the
firm’s activities, it's developed a gen-
eral music magazine for schools,
Music Alive, with eight issues a year,
along with a special 7-inch EP tying-
in with the magazine. 1t’s mainly di-
rected at junior high schools.

Several years ago, the company
made its first major print acquisi-
tion, that of ATV Music, and in Au-
gust of this year acquired print rights
to April-Blackwood Music, part of
the CBS Songs’ entity. It's also been
developing a direct marketing serv-
ice, which Keiser declares is in re-
sponse to what he sees as “shrinking
market” of print dealers, A direct
marketing approach, he amplifies, is
to avoid “waking up in 1987 to find
very few print outlets around.” He
contends that, “like the record
clubs,” direct marketing of print will
help expand the print market, for
dealers as well.

With this explosion of printacqui-
sitions, Cherry Lane has beefed up
its staff, bringing Steve Spooner
over from Warner Bros. Publications
after eight years and, from the same
company, Larry Kornblum, who
will handle sales. Spooner will work

(Continued on page 78)
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__Executive Turntable

Record Companies

At MCA Records, Christy Hill is named international marketing coordina-
tor for the international division, after having served as director of inter-
national creative services for Casablanca Records. In other label moves. Mark
Hodes goes to national adult contemporary promotion; David Durchin to as-
sistant director of national credit for MCA Distributing; and Billy Brill to Los
Angeles secondary promotion. Hodes was in independent
promotion; Durchin formerly ran his own executive search
firm; and Brill was music and entertainment critic for PM,
Magazine. All will be based at MCA’s Universal City, Calif.,
headquarters.

Ronnie Jones becomes national r&b promotion director for
EMI America/Liberty Records, up from his former post as
east coast r&b promotion director. Jones will be headquar-
tered in Los Angeles. . . . Jeffrey Cason moves to administra-
tor of publicity, contemporary music, for RCA Records. He
was promotion director for Dancemagazine. Also at RCA, Marianne Eg-
gleston is upped to field promotion representative for black music, north-
central region. She will be based in Cleveland. . .. Suzy Blosser is named na-
tional promotion coordinator for Warner Bros. Records, Burbank. She was as-
sistant to vice president of promotion, Howard Rosen. o

Stephanie Oxhorn joins Elektra/Asylum Records as assist-
ant to the advertising director. Formerly with A&M Records,
Oxhorn will work in Los Angeles. ... Michael Goldstone is
upped to manager of West coast publicity for Chrysalis Rec-
ords, Los Angeles. . . . Steve Bernstein has left his position as
president of operations for WMOT Records to form his own
production company. ... WEA announces the promotion of
Kerry Woo to sales rep for the Nashville market and Alan
Benjamin to southeast regional video specialist in Atlanta. . ..
Cathy Dignan joins Kat Family Records, Atlanta, as adminis-
trative assistant. She was store manager for Dingleberry’s. ... Genya Ravan
has resigned her position at Polish Records, which she co-founded, to start
Genya Ravan Productions, New York.

Marketing

Tom Whalen, of Associated Distributing, Indianapolis, has been elevated to
... buyer for the record/tape/accessories sector of the Target

£ Stores. He replaces Jim Adams, who has been named elec-
tronics buyer for the chain. Replacing Whalen as boss at Jet
Co Distributing, Indianapolis, which serves the 40-store Air-
ways chain, is Mike Hefling. . .. Larry Hyjek is promoted to
district supervisor for the Record Bar chain. He will be based
near Philadelphia. . . . G. Richard Sabbag moves from his post
as executive vice president of the CBS Specialty Stores divi-
sion to president of the division. He will be located in Emery-
ville, Calif. ... Lynn Forman has left Macey Lipman Marketing.

Related Fields

Jerry Hartman is appointed vice president and director of marketing for
MCA’s non-theatrical divisions. Prior to joining MCA, he was with Cavalieri
Kleier Pearlman. Hartman will be headquartered in Universal City. . . . Robin
Solomon, formerly promotion director of WCKO-FM, Ft.
Lauderdale, has joined Billboard in New York as sales assist-
ant. ... Lin Bolen moves to InterMedia Entertainment Co.,
Culver City, Calif., as vice president of creative affairs. She
was head of her own company, Lin Bolen Productions. . ..
Recent appointments at Panasonic, Secaucus, N.J., include
Frank V. Monaco to national service manager for the copier
products division; Edwin Wolff to assistant manager of mer-
chandising for the consumer VHS division; Ted Conboy to re- ot
gional manager, northeast region, for the video systems divi-  Goldstone
sion; and Jeffrey D. Blackmer to manager of market development, eastern
US., also for the video systems division. Monaco was formerly with Sharp
Electronics as general manager of copier service; Wolff was a market analyst
for Panasonic; Conboy was regional sales manager for the company; and
Blackmer was its manager of national accounts, eastern zone.

Kenneth Wipfler is the new marketing sales manager for Sharp and
Optonica audio products at Sharp Electronics, Paramus, N.J. He was assistant
merchandising manager at Panasonic. . . . Chuck Garland is named sales man-
ager for the consumer product line at Altec Lansing, Anaheim, Calif. Garland
earlier worked for Newcraft/Panasonic. . . . Sue Peri moves to sales promotion
supervisor for the car audio components division of Jensen Sound Labora-
tories, Schiller Park, Ill. She was formerly an administrative assistant for the
company’s car audio division.

Bill Hall joins Encore Talent, San Antonio, as a booking consultant. He did
work with ABC Truck Rental & Leasing Co. . .. Tanya Johnson is named vice
president of special products for First American Marketing, Seattle, a sister
company to First American Records there.

Rio Conference Nixes 9 kHz

§“
Za

Cason

Blosser

RIO DE JANEIRO—Nine kHz
spacing on the AM dial is dead. The
U.S. team at the Region Two inter-
national radio conference here has
convinced most of the other Western
Hemisphere nations to retain the
current 10 kHz spacing and the ma-
jority rule has prevailed.

According to Dennis Williams, a
staff member at the FCC’s broadcast
bureau, only Cuba and three other
nations out of the 26 attending the
session voted against the recommen-
dation by the U.S. to retain the cur-
rent system.

The move was quite an about face

for the U.S. broadcasters, who
would have been obliged to spend
millions of dollars in conversion
costs, will no doubt feel a warmth to
the Reagan administration as a re-
sult.

For it was a President Carter-ap-
pointed FCC that pushed hard to
switch to 10 kHz as a means to pro-
vide more space on the dial for new
blood, particularly minorities, to en-
ter the radio field.

When Reagan was elected, he
filled vacancies on the commission
with appointees that reversed those

(Continued on page 20)
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Lastyear, Sax
the English metal
champions
devastated all
competition on their
first U.S. tour.
Now they're back
with a new album of
no frills, gutsy rock 'n’
roll, "Denim And
Leather.’ Wear that
on your turntable!
Saxon’s '‘Denim
And Leather.”.. .
An invincible
- = ~2)  combination.On
DENIM Carrere Records
AND and Tapes.

y ,
"!“A! “ - Watch for the Saxon
= tour coming late
December.

3roduced by Nigel Thomas and Saxon. Management: Blechner-Poxon. Agenc
Distributed by CBS Records. ¢ 1981 CBS Inc,
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Chartbeat

Veteran Acts Rule Top 30;
Earth, Wind & Fire Rages

By PAUL GREIN

LOS ANGELES-This isn’t the
year—or at least this isn’t the time of
year—to be a new artist. Only four
acts in this week’s top 30 have never
had a top 10 pop hit: Quarterflash
(Geffen), the Go-Go’s (IRS), Chilli-
wack (Millennium) and Genesis (At-
lantic).

And the average act in the current
top 30 has had more than six top 10
hits.

Top artist in the top 30 is Diana
Ross (RCA), who this week collects
her 27th top 10 single with “Why Do
Fools Fall In Love.” It’s the ninth
top 10 hit of her solo career, follow-
ing 18 with the Supremes.

“Start Me Up” is the 20th top 10
hit for the Rolling Stones (Rolling
Stones/Atlantic); “Physical” is the
12th for Olivia Newton-John
(MCA).

Neil Diamond (Columbia) has
also collected 12 top 10 hits: Barry
Manilow (Arista) and Barbra Strei-
sand (Columbia) have each scored
1.

Don Henley, who shares billing on
“Leather And Lace” with Stevie
Nicks (Modern), has amassed 10 top
10 hits with the Eagles. Nicks, for
her part, has collected six with Fleet-
wood Mac plus a seventh in a recent
duet with Tom Petty & the Heart-
breakers.

*Oh No,” which leaps five points
this week to number six, is the ninth
top 10 hit for the Commodores (Mo-
town).

Artists in the current top 30 who
have had six top 10 hits during their
careers are Foreigner (Atlantic),
Hall & Oates (RCA), Earth, Wind &
Fire (ARC/Columbia) and Fleet-
wood Mac’s Lindsey Buckingham
(Asylum).

Acts with five top 10 hits are Air
Supply (Arista), Bob Seger & the Sil-
ver Bullet Band (Capitol). Rod Stew-

art (Warner Bros.), the Little River
Band (Capitol) and Kool & the Gang
(De-Lite).

The Steve Miller Band (Capitol)
has collected four top 10 hits; the
Police (A&M), Christopher Cross
(Warner Bros.) and George Benson
(Warner Bros.) have each had three;
Mike Post (Elektra), Rick
Springfield (RCA) and Juice New-
ton (Capitol) follow with two each.

Journey (Columbia) notched its
first top 10 hit a couple of months
ago.

* x %

Yanks Overrun: Hall & Oates is
the only all-American act in this
week’s top five. The rest of the top
singles spots are held by Australia’s
Olivia Newton-John and Air Supply,
England’s the Police and the half-
English, half-American Foreigner.

If this keeps up, we may have to
start filing the Hot 100 under Hits of
the World.

* * *

Not Winded: Earth, Wind & Fire
this week collects its seventh No. 1
r&b single—and its first in nearly
three years—as “Let’s Groove”
moves to the top.

It’s the group’s second No. 1 on its
own ARC logo. following “Septem-
ber” from January, 1979.

EW&F had five prior toppers on
Columbia: “Shining Star” in 75,
“Sing A Song” and “Getaway” in
'76. “Serpentine Fire” in 77 and
“Got To Get You Into My Life” in
'78.

Both “Boogie Wonderland” and
“After The Love Has Gone™ peaked
at number two r&b in 1979.

The group also gathers its fifth
No. 1 r&b LP this week with
“Raise.” It follows “That’s The Way
Of The World,” *Gratitude,”

(Continued on page 80)

General News

CHIPMUNK FEVER—Ross Bagasarian, right, and Janice Karman, center,

creators of the Chipmunks, chat with Jack Craigo, division vice president of

RCA Records for the U.S. and Canada, about their new LP, “A Chipmunk

Christmas."” Their previous album, “‘Urban Chipmunk,” was certified gold by
the RIAA.
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Group Challenges Buyout
Of Record Town Stores

By JOHN SIPPEL

LOS ANGELES—A group of de-
fendants, including former Texas
Record Town chain brass Donald K.
Dubbs, Ronald W. Peebles and
Thomas P. Sims, are legally chal-
lenging the acquisition of the
Record Town stores by Western
Merchandisers, the Amarillo rack-
jobbing/retail empire.

In a complaint filed in District
Court of Bexar County, Record
Town, Inc.; Record Town of Hous-
ton; and Record Town of US.A.
and Galaxy Sales Corp., along with
the trio, want the San Antonio judge
to void the 1980 merger between the
one-time Texas chain and the Ama-
rillo firm.

Other defendants include R.T.H.
Inc., whose agent is Robert C.
Schneider, executive vice president
of Western; Sam Marmaduke,
founder of Western; Cliff Keeton,
longtime Oklahoma/Texas industry
executive; Hastings Books & Rec-
ords, retail division of Western;
Doris Burton Sheriff, widow of a
prominent Southwest industry
wholesaling veteran and attorney
David T. Turlington.

According to the suit, Keeton,
Sheriff and Turlington assumed di-
rection of Record Town/Galaxy
Sales in May, 1979 through a voting
trust. Dubbs, Peebles and Sims were
denied representation on the board
at that time. About May 15, 1979,
the suit alleges Keeton, Turlington
and Sheriff relayed to Western Mer-
chandisers vital data about the
plaintiff corporation’s sales and
profits. In addition, it’s claimed that
the then-board of directors fixed

Label Offering
Who Special

LOS ANGELES—MCA Records
will debut an exclusive two hour
special on the Who, entitled “Who
Are The Who?,” scheduled to air na-
tionally Thanksgiving weekend
Nov. 25-29 on more than 130 AOR
stations.

The special, produced by Drea
Besch with commentary by Dave
Herman of WNEW-FM New York,
will cover the complete history of the
group and feature music from their
early days, when they were known as
the High Numbers, and continue
through to their most recent work.

Interviews with all members will
be highlighted along with other in-
terviews with other personalities in-
volved with the Who’s career.

www.americanradiohistorv.com

prices with Western Merchandisers
in a common trade area. The then-
board entered into on June 4, 1979,
an agreement for Western to acquire
the plaintiff corporations. In No-
vember, 1979, Western and the
plaintiff corporations “began to co-
mingle the assets of the plaintiff cor-
porations, prior to the acquisitions.”

Keeton, claimed to be a share-
holder of Western for many years in
the filing, and his two defendant ex-
ecutives sold Record Town at a price
less than market value because it
aided the defendant trio of Keeton,
Sheriff and Turlington and worked
against the plaintiffs, it’s argued.
The complaint claims the plaintiffs
upon discovering the acquisition de-
tails demanded from the defendants
cancellation of the deal and offered
to repay to Western the acquisition
price.

The suit also asks the court to de-
termine monetary damages, plus in-
terest.

CBS Sets
Malaysia
Subsidiary

By CHRISTIE LEO

KUALA LUMPUR-CBS Rec-
ords is setting up its own company in
Malaysia, thus ending speculation
fuelled by the end of its license deal
with EMI (Billboard. Nov. 21).

The firm will be fully operational
from February, according to CBS
Records International vice president
Peter Bond. He confirmed the ap-
pointment of Michael Chong,
former general manager of local
RCA licensee Cosdel, as managing
director of the new enterprise. Ear-
lier this year, CBS was hoping tolure
WEA Malaysia’s managing director,
Frankie Cheah, to the post.

“We’re looking for a suitable
headquarters site,” says Bond, who
is seeking staff and manufacturing/
distribution arrangements. *“No
deals have been concluded, but we
expect to finalize something by the
year’s end.”

No local artists or producers have
yet been approached by CBS. Inter-
national product is expected to re-
ceive especially aggressive market-
ing until domestic repertoire can be
developed.

When it was under license to EMI,
CBS product accounted for 30% of

(Continued on page 66)

_Signings |

Charley Pride re-signs to RCA
Records. ... David Allan Coe to the
Empire Agency in Atlanta for book-
ings. . .. Dateline to Elektra/Asylum
Records with George Tobin produc-
ing. First single is being readied for
January, with album to follow. ...
The O’Jays to Associated Booking
Corp. for bookings.

Jeanne Pruett to the Neal Agency
Ltd. for bookings. ... Jimmy Angle
to Shannon for recording and Tuck-
ahoe Music for publishing.

To: Record Labels

From: Steve Gravano

Re: Trade Ads

posters and

ds
iy'd like to see trade a
wlith more info on available

handising aids.--
mercna displays

" my selling tools!”

Billboard ads

move records!

ve Gravano
?A‘:rchandising Mgr.
Record World
Westbury, N
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A wvoice that could only belong
to Angela Bofill. A voice

that soars to heavenly heights,
then boils over with the fiery

release of earthly passions.

The incomparable voice
that’s captivated the 3/4
million fans of her stunning
debut album, Angie, and
the smash followup, Angel
Of The Night. And now,
there’s Something About You
—an album brimming over
with the special Angela
Bofill vocal magic. From the
O : l I l infectiously upbeat title single
to the plaintive
” “Break It o Me

Gently)” it's un-
@ mistakably Angela—

a voice you'll never forget.

Angela Bofill.
Somethmg About You.

ARISTA ..

Produced by Nar daMuhalWldenf)erf tion Light Productions, Inc.

www americanradiohistorv com
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* Must for year-end radio station programming. BILLBOARD,S 1981
* Delivered when it still counts ANNUAI— YEAR"END
* Comprehensive countdowns in all music categories. AWARDS |SSUE

* A year-long reference guide.

* A must for talent agencies, retailers and everyone involved in the music and home entertainment business.

Specialized year-end chart recaps—in major musical categories.

** Top Artists—Combined, LPs and Singles in each category.

The |nd USt ry’s # 1 gu |de * Top Music Publishers of the year.
t() the successes * The Best-Selling Videocassettes of 1981.

* Pop Producers of the Year.

The Billboard
1981 Year-End
Awards issue is a
©  must for advertising
* your entire year’s
| achievements and to proj-
AN 1/ 4 ectyour firm into 1982 in the
ISSUE DATE: | -. y, £ one publication that has the
DECEMBER 26 # most complete coverage of the
o ¢  music and home entertainment
industry.

* Bonus distribution to over 230,000 readers. On
sale a full two weeks on newsstands. In-depth usage
by thousands of radio programmers.

ADDEATICINE: ’ Don’t miss this once a year opportunity
DECEMBER 11 . Contact your Billboard sales representa-
tive now for ad space reservations.
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General News

"~ Market Quotations |

As of closing, November 19, 1981

Ho™ ™ o NAME P-E (1533‘:; High Low Close Change

1% % Altec Corporation - 500 11/16 % % -1
38% 26% ABC 6 444 34% 34 34% + %
45% 28% American Can 8 308 34% 34% 34% + %

4% 2% Automatic Radio 4 2 3% 3% 3% Unch.
61% 40% CBS 7 127 50% 50% 50% =
45% 31%2 Columbia Pictures 10 185 44% 43% 44% + 1%

8% 4% Craig Corporation - 12 7% % 7% Unch.
67% 43% Disney, Walt 14 398 53% 52%h 53% + %

8% 3% Electrosound Group 9 1 4 4 4 Unch.

9 3% Filmways, inc. - 91 5 4% 5 Unch.
22% 14% Gult + Western 4 1122 16% 16 16% + %
19% 11% Handleman 8 9 13% 13% 13% + %
15% 7% K-tel 4 22 7% 7% 7% + %
82%2 39 Matsushita Electronics 12 14 56 55% 56 - %
59 38% MCA 9 58 39% 39% 39% - %
14% 8% Memorex - 130 13%  13% 13% Unch.
65 48 3M 9 1332 51% 49% 57% + 1%
90% 56% Motorola 10 670 64 63% 64 - %
54% 35% North American Phillips 6 63 37% 36% 3% + %
20 6% OrroxCorporation - 75 9% 9% 9% - %
39% 21% Pioneer Electronics 22 - - - 28 Unch.
36% 16% RCA = 945 18% 17% 18% + %
26% 14% Sony 12 1261 17%  17%  17% - %
43 23% Storer Broadcasting 17 234 31% 30% 30% - %

6% 3% Superscope - 5 3% 3% 3% + %
35% 24% TaftBroadcasting 9 132 32% 3% 32% + %
58% 33% Warner Communications 19 1752 54% 52% 54% + 1%

OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO 2300 Y2 1% Koss Corp. 1400 8% 8%
Certron Corp. 4200 13/16 1% Kustom Elect. 4200 2% 2%
Data Packaging - 6% 7% M. Josephson 2500 18% 19
First Artists Recoton - 2% 3%
Productions 200 5% 5% Reeves Comm. 68800  30% 31
integrity Enter. 10100 6% 6% Schwartz Brothers - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
1o the range within which these securities could have been sold or bought at the time of compiiation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

STATION OWNERSHIP ISSUE

FCC Issues Cable Document

By BILL HOLLAND

WASHINGTON-The FCC has
voted to release for comment a re-
porton cable tv ownership that con-
cludes that cross ownership provi-
sions be dropped.

WHO
MAKES AND PRINTS

KEYSTONE
PRINTED
SPECIALTIES

o P
321 Pear Street
l Scranton, PA 18505

(717) 346-1761

The report, stemming from an Oc-
tober, 1980 FCC directive, con-
cluded that cable television is a
“highly flexible,” “workably com-
petitive,” and in most cases, “not
susceptible to monopolization.”

The staff also concluded that an
FCC policy which extends free entry
into cable to all interested firms
“would most likely contribute to a
rapidly growing ... industry that
meets consumer needs,” and that
“consumer preference can best de-
termine” industry structure.

The document, filed Nov. 5, sug-
gests striking those rules which pro-
hibit broadcasters from owning
cable systems in their service areas.
television networks from cross own-
ership of cable systems, and the limi-
tations on the number of cable sys-
tems a multiple system operator
(MSO) may own or the number of
subscribers served.

However, the report recom-
mended that current basic features
of cable-telephone cross ownership
(AT&T) ban be retained, and that
cable operators should retain the
primary responsibility for determin-
ing their own programming.

Comments on the staff report are
due within 30 days.

50¢

Esther Phillips—What A Difference A
Day Makes—Kudo 28; Crown Heights
Affair—Dreaming A Dream--Delite
2017:KC & The Sunshine Band—TK 607

75¢

Candi WB 3428; Love Unlimited
Orch—Music Maestro Please—20th
Cent. 480; Idris Muhammad—Boogie
To The Top—Kudo 38

$1.00

Cerrone IV—Golden Touch—Cotillion
5208 Ashford & Simpson—Send It—WB
3088; Roy Ayers—You Send Me—
Polydor 6159

$1.25

Barry White—The Man—20th Cent. 571
Barry White—Is This Whatcha Want?—
20th Cent. 516

$1.50

Linda Clittord—Let Me Be Your Woman
(2 LPs) RSO 2-3902

$1.75

i Jackson, Whispers.
etc.—RCA 0017
$2.00

Rod Stewart—Blondes HaveMore Fun—
WB 3261; Dolly Parton—Great Balls Of
Fire—RCA 3361

CLOSEQUT
RECORDS,INC.

CHOOSE FROM 1,000s
OF TITLES AT OUR LOW, LOW PRICES

WE HAVE THE TITLES
WE HAVE THE PRICES
220 West 19th Street,
New York, N.Y. 10011
Phone Toll Free
(800) 221-9340
(212) 691-8884
Telex: 237891
Send For Complete Price List

Beta Still Chasing VHS Format

Both Configurations Find Public Acceptance In East

NEW YORK-VHS video hard-
ware and its software remain the
consumer’s preferred configuration,
but the Beta format, which started
the home video revolution, is inch-
ing back in some markets, a Bill-
board survey of Eastern dealers re-
veals.

At Borger Video on Manhattan’s
Upper East Side, VHS machines
and tapes outsell those in the Beta
configuration by 4 to 1, according to
salesman Brian Fiest. He notes that
in the past year, blank tape sales
have increased at the expense of
prerecorded product, which he at-
tributes to a dramatic increase in
cable television subscriptions among
his customers.

E/A Hold
On Staffers,
Smith Tells

LOS ANGELES—Elektra/Asy-
lum chairman Joe Smith emerged
from the company’s annual vice
presidents’ meeting in Hawaii say-
ing 1981 will be the second best year
in E/A history in both sales and
profits. The best year was 1980.

But Smith doesn’t have any im-
mediate plans to expand the home
office staff—despite the recent ac-
quisitions of Solar, Light, Network
and Musician Records.

“While we have beefed up this
company, I'm not sure we’ll have to
add that many bodies to handle it,”
he says. “Obviously Light Records
doesn’t tax our marketing and pro-
motion staffs; it's more a distribu-
tion situation.

“When you talk about a lot of la-
bels, Al Coury (Network) is just go-
ing to have three or four records and
Bruce Lundvall’s records (on Musi-
cian) all fall in a rather esoteric jazz
area. That doesn’t tax very many
people here.”

Smith also discounts the apparent
disadvantage of having the first
E/A-distributed Shalamar and
Whispers albums come out in De-
cember, too late for pre-Christmas
rack or retail penetration.

“Black records don’t have a high
degree of rack penetration anyway,”
Smith contends, “so you don’t have
that problem. And you can get into
the stores—we’re doing some good
pre-selling. Besides, this gives us a
running start for January.”

Smith is also expecting significant
first quarter sales from a Richard
Simmons exercise album, the label’s
first test at marketing records
through other than normal music
channels.

“Some of our artists who haven’t
delivered records this year will come
through in 1982, Smith says, citing
Linda Ronstadt, Queen and Joni
Mitchell for the first half and Jack-
son Browne and the Eagles, or solo
projects from members of the
Eagles, for the second.

The main function of the Hawaii
meeting, says Smith, was “to discuss
our strengths and weaknesses.

“I think we have to look at how
many new acts we can possibly
work on,” he adds. “We’re going to
hold some further a&r meetings in
L.A.in December to go over our ros-
ter and make plans for next year.”

Smith will also attend a meeting
of the Recording Industry Assn. of
America in New York Dec. 4 to dis-
cuss the home taping problem.

PAUL GREIN

By LEO SACKS

“We’re finding that more people
are turning to Home Box Office with
free movies at $12 a month, rather
than spending $60-$80 for a feature
film,” he observes. “It’s under-
standable because you get more for
your money, and we can only hope
that this trend will influence a roll-
back in the price of prerecorded
tapes. Our machine sales have cer-
tainly gone up.” Feist says the out-
let’s gross income from videocassette
rentals is “small,” and that x-rated
cassette sales hovers around the 20%
mark. He estimates that males 25-40
and females under 30 represent the
bulk of his clientele.

Stark Record and Tape Service,
the retail chain which operates over
185 stores in 24 states, began selling
video software about 18 months ago,

R e
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but a decline in tape purchases has
forced the company into a rental
program. Dwight Montjar, the
chain’s video and accessory buyer,
says that VHS cassettes outsell the
Beta format by 7 to 1, with music-
oriented programming dominating
the retailer’s sales.

“When we first got into video, we
had product in 70 stores,” says Mon-
tjar. “And we were selling every-
thing, except x-rated material. But
now the kinds of programs we sell
have changed dramatically, and
we’re moving lots of music tapes.
People don’t seem to mind watching
a concert film repeatedly. Yet, once
they’ve seen a movie, it seems they’d
rather rent it than buy it.” Accord-
ingly, Montjar says Stark will launch

(Continued on page 82)
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. AFM Leadership Fight
. ‘Low-Key’ In Nashville

By EDWARD MORRIS

NASHVILLE—Evidencing this
community’s thriving music boom,
membership in AFM local 257 con-
tinues to increase. In the past year,
nearly 200 musicians have joined
the Nashville musicians’ union,
bringing its total membership to ap-
proximately 3,000.

However, there are also draw-
backs. There appears to be little in-
terest shown by this membership to
the union, beyond acquiescing to the
$44 per year dues. There is no drive
planned to recruit more members
among Nashville’s large population
of musicians. And the local must
function within the confines of Ten-
nessee’s management-oriented right-
to-work law.

Currently, there is a low-keyed
struggle shaping up between incum-
bent president Johnny DeGeorge
and executive board member Sonny

Day to assume leadership of the lo-
cal chapter. The lack of member
participation is Day’s primary rea-
son for running, he says.

Day cites two recent general mem-
bership meetings which had to be
cancelled for lack of a 30-member
quorum. “We have to stimulate
more interest,” he asserts. “Not only
is this lack of participation not
healthy for the union, it makes it too
long between meetings.”

DeGeorge stresses the benefits
available to members, pointing to a
pension plan, health and welfare
packages, life insurance, access to
the local’s free rehearsal hall and the
state of harmony between the union
and music buyers. While there are
always defaulters, he says, instances
that lead to arbitration or litigation
are few and far between.

(Continued on page 51)
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General News

~ Rock’n'Rolling

Stones’ Video Party

On;

Trouble With A Name

By ROMAN KOZAK

NEW YORK-The Rolling
Stones’ video party, set for Dec. 18,
is on, but the venue is still up in the
air. The date will be simulcast to
venues around the country.

Originally, it was set for Bond’s
Casino in Times Square, but accord-
ing to sources, the production people
were not too happy with the loca-
tion. Now the Rolling Stones are
looking for another
place. However, itis
most likely that be-
cause of potential
problems  with
crowd control, the
venue will not be

announced until
very shortly before
the gig.

The announcement of the date
has had one immediate, if not ac-
knowledged affect. The Rod Stewart
video simulcast from the L.A. Fo-
rum, which was to take place the
same night, has now been moved to
Dec. 19.

There have been a number of
questions raised about the deal
structure of the Stones video presen-
tation, and John Scher, who is put-
ting it together, says that reports that
the Stones are demanding 75% of the
gate are misleading. “There is a dif-
ference between gross and net.” he

notes. “The Rolling Stones’ deals are
tight but fair,” he adds.

Along with Bill Graham, who has
put together the Rolling Stones tour,
Scher, who promotes shows in New
Jersey and upstate New York, has
been a consistent critic of deals dis-
advantageous to promoters.

* k%

“We have had discussions in the
band about changing our name, and
we are split down the middle on it. I
don’t want to change it, but commer-
cially if we want to get anywhere,
then I guess we’ll have to,” says Rus-
sell Wolinsky, founder and lead
singer of a band whose name is a
constant problem for editors, radio
people, advertising managers and
club owners is the Sic F***s,

The band is featured in “Alone In
The Dark,” a new horror film now
being made starring Jack Palance,
Donald Pleasance and Martin
Landau, but because of potential
hassles with future television sales,
the band is billed as Nicki Nothing
& the Hives.

“The Cramps recommended us
for the film,” says Wolinsky. “They
wanted someone who looked weird.
Then they saw us and at first they
didn’t want us. We didn’t look

(Continued on page 78)
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RINGO RAPS—Tom Snyder poses a question to Ringo Starr during the ex-
Beatle’s recent appearance on the ‘“Tomorrow” show. Starr's Boardwalk
single ‘““Wrack My Brain" is a top 50 hit.

WB Returns To Campus;
Six Acts Get Sales Drive

LOS ANGELES—Warner Bros.
Records has stepped up its college
marketing profile via five recent
campaigns pitching six different acts
to the campus consumer.

Like most major labels, Warner
dismantled its full-time college pro-
motion effort some years ago, but to
target new programs on prime col-
lege-aged buyers, the company has
combined its own marketing and
promotion teams with selected
campus marketing specialists.

First acts to receive the campus
push were Pat Metheny, on ECM,
and Yellowjackets, both promoted
earlier this fall through a joint pro-
gram with WEA_ Inc., and AMP
Marketing, the latter a specialized
independent firm.

More recent were four individual
artist campaigns just completed.
Programs were tailored to the re-
spective acts, but giveaways via ra-
dio or retail contests figured cen-
trally in three.

For Kraftwerk. the label utilized
Atari video games as well as free
copies of the group’s most recent al-
bum for giveaways at eight selected
campuses. College radio stations
and local retail outlets were enlisted
to help coordinate the effort, which
included both an instore display
contest and a supporting radio pro-
motion for the actual contest draw-
ing.

For Sire label act the Ramones, a
similar giveaway strategy was em-
ployed on 21 different college
campuses. With the band’s “Pleas-
ant Dreams” LP as focal point, free
LPs and special pillows merchandis-
ing the act and album title were

I-iER PLEASGR—Judy Evans, leader of the English group Girls At Our Best,

given away via college radio sta-
tions.

For Sire’s English Beat, copies of
the group’s second album,
“Wha'ppen,” as well as specially
pressed three-song, 12-inch EPs of
material previously unreleased in
the U.S. were used in college radio
promotions on 50 campuses.

Finally, Tom Verlaine, whose first
solo LP for Warner Bros. was
shipped this fall, was pushed via dis-
tribution of a one hour interview
tape to 115 campus radio outlets
across the country.

As for the earlier push for Yellow-
jackets’ debut LP and Metheny’s
duo LP with Lyle Mays, “As Falls
Wichita, So Falls Wichita Falls,” 30
campus markets were earmarked for
print ads in selected college news-
papers, tagged with local retail out-
lets. Also utilized were college radio
promotions and distribution of high
visibility color flyers in heavily traf-
ficked areas on the designated
campuses.

AMP Marketing Systems’ own
on-campus representatives provided
retail sales traffic and distribution of
publicity material and merchandis-
ing aids, including posters and LP
flats. SAM SUTHERLAND

Les Paul Honored

NEW YORK-The New York
chapter of NARAS will present a
Governor’s Award to Les Paul at a
ceremony Tuesday (24) at RCA
Recording Studios, 110 West 44 St.
here. The reception at 6 p.m. will be
co-hosted by Gibson Guitars. Paul
will receive a plaque in recognition
of his contribution to popular music.

signs an autograph at Bonaparte Records in New York, where the group per-
formed to promote their Happy Birthday Records LP, *'Pleasure.”
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FIRST STUDY
OF DISTRIBS
FROM NARM

NEW YORK —Before next year’s
NARM convention, the trade
should have in hand the first in-
depth study of independent distri-
bution, based on a NARM-spon-
sored questionnaire.

First conceived at a meeting of the
NARM independent distributors
advisory committee last August, the
questionnaire requests information
on sales volume, net worth, valye of
inventory, projected volume, per-
sonnel, warehouse and branch oper-
ations, and on verfical operations
owned by or affiliated with this seg-
ment of the business.

Fifty distributors have already re-
ceived the questionnaire, which are
to be returned to an independent
certified public accounting firm that
will produce aggregate results.

THE WORLD'S GREATEST
CALYPSO PRODUCER PRESENTS

LP’s
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EXPLAINER~INTIGARATION

LORD PROTECTOR—AH GO TELL
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ENEMY

SINGING DIANNE—YOUTH MAN

Thousands of Additional
Titles Available
1273 Fuiton Street
Brooklyn, N.Y. 11216
(212)783-3455-8336-2542
THE WORLD’S GREATEST
COLLECTION OF CALYPSO
& STEEL BAND MUSIC
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of Warner Communications.

©1981 Elektra/Asylum Records @ A Division

1 hevigwrn of the day
is a pretty tough
act to follow,

but then there’s always
GROVER
WASHINGTON, JR.

Witiat better:-way
Lo start Youraay
SHO e 1iew
GROVER
WASHINGTON, JR.
albmn,

COME MORNING,
featuring
thefirstsingle
“Be Mine.’

E-47246

Q<°2
Produced by Grover Washington, Jr.
& Ralph MacDonald

Direction: Zane Management Aﬂj[lsh :
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What's happened ro the feen generation
rhar sparked radio’s growth in the 60's
and 70's? They've grown up to become
the new generation of adult radio lis-
reners. And all across Americq, alert radio
stations have zeroed in on this new adult
audience. The 25-44 year-olds—today's
most sought-after demographic group. If
that’s your station, here's great news. . .

Now there’s a network radio service
especially designed to help starions lilke
yours build this important 25-44 age
group. And, as you might expect, it's
from the leader in demographic network
radio, the ABC Radio Networlks. ABC
DIRECTION RADIO NETWORK inaugurares
rhe next generation of networl radio ser-
vice... providing a program service con-
ceived and produced for the special
needs and interests of the new adult
generation. Here's how ABC DIRECTION
RADIO NETWORK can help your station
reach roday’s new adult audience—and
build it

A UNIQUE NEWS PERSPECTIVE

Our news gets right to the core of the
new adult’s concerns. Not just what hap-
pened, but... "How will it affect me?” We
tell today’s adult how to use the news to
help plan the future, to male informed
life decisions, big and small.

SPORTS INSIGHTS

No one covers sports lilke ABC. No one
gets inside a story or an event more
thoroughly, with more depth and under
standing. The excitement, the color,

the story behind the story—that’s what
ABC is all about. We know exactly what
the sports-minded 25-44 audience
wants and we deliver. The best on-the-
spor saturation coverage. The best
profiles. The best coommentaries. ABC.
The best in sports!

FEATURES

Can short radio features be entertaining
cnd informative ar the same fime? Ours
cre. These fast-paced features focus on
the things this audience cares about.
Whether it's @ movie review, career
advice, or how they can cope with
today’s problems, every ABC DIRECTION
RADIO NETWORK fearure will involve
your listeners, to help them ger the most
out of life.

MUSIC FEATURES AND SPECIALS
The 25-44 year-old has a broad musical
outlook, bur af the same time, a more
discriminating ear. They listen for qual-

ity .. .and that's what our music features
and specials will bring to your station, and
vour audience, wirth the biggest stars from
a wide range of musical expressions.
With our special kind of showmcnship
and electrifying starpower, ABC
JIRECTION RADIO music features and
specials will help you build share with the
25-44 audience.

News, sports, fearures, music. . . all tar-
geted exdclusively to today's new adult
generation. ABC DIRECTION RADIO
NETWORK. It's the next generation in net-
work radio service. If you're going after a
bigger share of this dynamic demo-
graphic, you'll like where we're going.

Call Chuck King, Vice President, Direction
Network. .. (212) 887-7397.

ADC DIRECTION
RADIO NETWORK

RADIS

THE NEW GENERATION OF ADUIT LISTENERS.
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IF YOU'RE THE CHARLIE DANIELS BAND,
GOING PLATINUM IS JUST ONE STEP
TOWARD WINNING ASCOTTY. 1

.
The Charlie Daniels Band may look category of music. Just to qualify, you If you think you know a super achiever,
like your average collection of cowboys, to go gold or platinum by RIAA standards. you can enter that artist in this year's
but they've proven to everyone within And you have to master on Scotch’ Scotty Awards. We're now accepting nomi-
earshot that they are censummate musi- Recording Tape. Far all that, we salute nations for recordings that reach gold
cians, both vocally and instrumentally. our winners, The Charlie Daniels Band. or platinum status in 1981. And we'll donate
Their latest effort, “Full Moon” is a hit, It's tough to win a Scotty Award. But $100 to Muscular Dystrophy for each
to say the least. It's already earned them when you win one, it maans something. qualified nomination.

a platinum album. And now it's earned Ard you can share that something with So contact your 3M Field Repre-
them a Scotty. someone less fortunate, because wel! sentative for details and nomination forms.
We're proud of our association with award $1,000 in your name to the Muscular Join the Charlie Daniels Band and go
“Full Moon’] and we offer our sincerest Dystrophy Associaticn. We'll also award for a Scotty. It never hurts to be the best.

congratulations to all the members of the a $5,000 music scholarship to a promisirg
team who made this alcum possible: rew artist chosen by the top Scotty winner.

The Charlie Daniels Band, artists: John
Boylan, producer; Paul Grupp, engineer;
Woodland Sound Studics and The
Record Plant, studios.

A Scotty Award recognizes more
than saies success. It recognizes the
artistry that accounted for those sales.
And the Scotty judges who make the
choices are some of the toughest in
the business.

These judges don't hand out
Scotty Awards every day They award
only six a year to super achievers in any

SCOTCH RECORDING TAPE "
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General News

DEVO-TED FANS—David Byrne, right, of Talking Heads and choreographer
Tony Basil, center, congratulates Devo’s Jerry Casale at Interferon in New
York following the group’s appearance at Radio City Hall last month.

Family Records Inc. formed by
Herman Hitson, Freddie Terrell and
Raymond Smith. First artists signed
are Harrison Jones and the Voices of
Harmony, whose first singles are
produced by the three owners. Ad-
dress: 926 Lawton Street, S.W., At-
lanta, Ga. 30310 (404) 875-2808.

»* * *

Music Wave Distributors (MWD)
formed to provide national distribu-
tion and promotion services for in-
dependent record labels. First client
is ECI Records with single “Long,
Long Time” by Colly Coulter. Ad-
dress: P.O. Box 24634, 62 Music
Square West, Nashville, Tenn.
37203 (615) 327-4538.

*  x x

Kool Kat Records formed with
first releases by the Agents and the
Back Door Man. Address: P.O. Box
363, Lima, Penn. 19037.

* * *

Music Associates, formed by Sheb
Wooley and Linda S. Dotson, to
house a new booking firm, Circuit
Rider Talent Agency, along with
publishing and production com-
panies. Address: 1025 17th Ave.
South, Nashville, Tenn. 37203 (615)
321-0140.

* * *

Welchy Grape Records & Publish-
ing formed by Mike Welch with first
album release, “Renovations” by
Welch and single, “The Loner
Song,” by Binky Anderson. Ad-
dress: 991 Oak Street, West Barn-
stable, Mass. 02668 (617) 362-4908.

x x  *x

King Productions and King’s
Recording Studio formed by Sam
King for artist and jingle produc-
tion. Address: P.O. Box 2130, Win-
tersville, Ohio (614) 266-6974.

* * *

Red Rock Records formed under
the direction of Christian Carbaza
and Michael Gutmer. The staff will
be headed up by Marilyn Surgil who
will function as executive adminis-
trator for the label. Address: 40 Cen-
tral Park South, Penthouse A, New
York, NY 10019 (212) 935-4430.

* X K
Blue EIf Records formed with ini-
tial releast “Picnic Time For Potato-
heads” by Stephen Terrell. Address:
131 W. Houghton, Sante Fe, N.M.
87501 (505) 983-5914.

I

International Videorox has
formed a videotape documenting
service specifically for live concerts
and road tours. Address: 1145 N.
Larrabee, Suite 4, W. Hollywood,
Calif. 90069 (213) 854-3373.

x K %
Philippe Records, an r&b oriented
label, has been formed by Robert
Wardrick & Assocs. Debut releases

__ New Componies‘j

are “BB’s Law” by B.B.S. Unlimited
and “Don’t Waste Your Life” by the
Mercury Band. Publishing affiliate
is One Language Music. Address:
P.O. Box 4705, Arlington, Va. 22204
(703) 522-2718.

* * *

Rowland Management formed by
Bob Rowland as a personal manage-
ment and production company.
First act signed is all-female trio
Candy Apple. Address: 82 Charles
Street, New York, N.Y. 10014 (212)
675-0779.

* * *

Transcity Records formed by
Scott Forman and Al Ferzt. The firm
is independently distributed in De-
troit, Boston and New York. First re-
lease is “Doubletake” by Detroit
groups Retro and Trainable. All
product will be in 12-inch format in-
cluding four-song EPs and six-song
mini LPs by local artists. Address:
18977 W. Ten Mile, Southfield,
Mich. 48075 (313) 424-9680.

* * *

Jamila Records, a division of
Howard Enterprises, formed by
Fred Howard, president. with first
release “I'm Walking Out On You”
by Willie Dishmon. Address: P.O.
Box 9363, Jackson, Miss. 39206
(601) 982-8305.

* * *

Video Performers Showcase
formed by Brian Levine and Nancy
Lampf as a production firm special-
izing in “bridging the gap” between
artists and music industry profes-
sionals with the use of videotape.
Address: 9030 Balboa Blvd., North-
ridge, Calif. 91325 (213) 891-6161.

* * *

ALWA Publishing Co., formed by
Alex Watzdorf. Address: 4 Carol
Ave., Suite 12, Boston, Mass. 02135
(617) 731-8565.

LOS ANGELES-—-An album of
previously unreleased live perform-
ances by the late Gram Parsons is
slated to launch Sierra Records, the
revamped independent label mar-
keted as Sierra/Briar until this year.

According to the label’s founder
and chief, John Delgatto, the special
nature of the live Parsons act, culled
from a March, 1973 FM broadcast,
will dictate a mail order route ini-
tially. Other planned LP releases
will travel the independent distribu-
tion channels used by Sierra/Briar
prior to its reorganization.

Delgatto, who now splits his label
activities with a full-time job at East-
ern Pacific Sounds, a major import/
export firm here that has partnered
in Sierra since January, has issued
previous early Parsons tapes. For
“Gram Parsons And The Fallen An-
gels—Live, 1973,” however, it was
necessary to obtain a license from
Warner Bros. Records, which had

the singer/songwriter under con-
tract until his death later that year.

Sierra 1s thus complying with
Warners’ request that Emmylou
Harris, a member of the Fallen An-
gels during its only tour, not be spot-
lighted on cover art. She’ll be listed
as a band member, but neither cover
credit nor a picture will be used.

The album was originally re-
corded as one of WLIR-FM’s live
broadcasts from its Hempstead,
Long Island, base.

Sierra will continue to list its mail
order post office box in Pasadena,
but Delgatto himself will now work
from Eastern Pacific’s Studio City,
Calif, offices.

Other artists expected to have
product available at retail will be the
Richard Greene Band and Ray
Park, and Delgatto reports he has
continued to market Sierra/Briar
catalog through the mail and his dis-
tributors. He adds that his distribu-

Parsons Concert Debuts Label

tion ties in the past were not exclu-
sive, however, thus leaving the door
open to changes in his line of supply.

STONE ALONE—BIll Wyman auto-

graphs a copy of the Rolling Stones’

latest LP at Tower Records in San

Francisco as his manager Eric Gard-

ner, right, looks on. The promotion

was coordinated by Atlantic and
KFRC-AM.
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General News

Labels Claim Denial Of Blank Tape Ad $ Is Working

® Continued from page 1
from foregoing co-op money and
absorbing the cost of such ads
themselves.

The 15-store Alexanders chain

here has been doing just that since
Jon Tilli took over as record buyer
last spring. The retailer, whose pri-
mary print vehicle is the Daily News,
usually runs two to three record ads

each week. Earlier this month, for
example, Alexanders offered a selec-
tion of CBS midline product for
$3.99. In a separate advertisement
on the same page, the chain featured

TDK two-packs for the same price.
Tilli says the midline ad was sup-
ported with co-op funds from CBS.

Tom McGuiness, vice president of
marketing, branch distribution, for

NOVEMBER 28, 1981, BILLBOARD
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CBS, says that wiiile he is not famil-
iar with the ad in question, the com-
pany is policing its policy and refus-
ing co-op dollars to dealers who
advertise label product and blank
tape “in the body of the same ad.”

“We’re satisfied with the policy so
far,” says McGuiness, “and we hope
that dealers keep blank tape ads off
the page of our advertised product.
But you can’t tell a dealer what to
advertise if we run a half-page ad
and he picks up the other half. As
long as we’re talking about two dif-
ferent ads. there’s nothing we can
do.”

Because most manufacturers want
exposure in Sunday advertisements,
Tilli says he will frequently spotlight
some of the bigger titles featured by
the labels in an ad, paid for by Alex-
anders, on the preceding Friday. He
perceives this appraoch as “a serv-
ice” to the labels, even if blank tape
ads appear on the page.

“I don’t see any harm in it, espe-
cially when I'm footing the bill,” he
says. “In fact, I'm doing the labels a
favor. They’re getting double expo-
sure, a kind of two-for-one situation.
When a manufacturer pays for an
ad, we’ll work with them to the full-
est. But our self-image is that of an
aggressive retailer, and what we do
with our own advertising money is
our business.”

Spokesmen for the Crazy Eddie
and J&R Music World chains insist
they are not about to test vendor re-
lations by advertising recorded
product and blank tape on the same
page. “We haven’t even come close
to considering it,” says Harry Spero,
director of advertising for the 10-
store Crazy Eddie web. “There are
certain boundaries you have to re-
spect, and this is one I'm not willing
to step over. It’s a golden rule for
me.

Mary Singer, a buyer for J&R,
which operates three stores in Man-
hattan, adds that, “We don’t want to
rock the boat, or ruffle any feathers.
By screwing the labels, you're only
screwing yourself. But I think it’s in-
teresting to note that none of the pol-
icies address blank videotape.”

Elliot Goldman, executive vice
president and general manager of
Arista Records, says that most deal-
ers have honored the label’s policy
thus far. “It was a necessary position
the labels had to take,” he asserts,
“although I never had any illusions
that the policy would deter the home
taping issue. We enacted it as much
in principle as anything else.” He ac-
knowledges that some dealers are
working around the policy success-
fully by paying for ads themselves.
“Blank tape is just too important to
some retailers,” he notes.

“I think we discouraged a lot of
dealers with the policy,” adds Sal Li-
cata, president of Chrysalis Records.
“We’re not in this business to en-
dorse blank tape. and our distribu-
tors have successfully communi-
cated this to our customers.” Shelly
Rudin, vice president of national
sales for PolyGram, says the com-
pany has seen *100%” compliance
with its policy. “We meant what we
said. The issue doesn’t even come up
anymore when we talk advertising
dollars with our accounts,” he em-
phasizes.

Writer Seminar

LOS ANGELES—Len Chandler
and John Braheny, cofounders of
the BMI-sponsored Songwriters
Showcase here, are set to conduct a
two-day seminar “The Art, Craft &
Business of Songwriting.”

The event, free to L.A. Song-
writers Showcase members, will be
held at Creative Space, 10 am.-10
p-m. Dec. 5-6.
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General News

RIAA Certified
Records

Platinum LPs

Stevie Nicks’ “Bella Donna” on
Modemn. Disk is her first platinum
LP.

Air Supply’s “The One That You
Leove” on Arista. Disk is their second
platinum LP.

Rolling Stones’ “Tattoo You” on
Rolling Stones Records. Disk is their
fourth platinum LP.

Foreigner’s “4” on Atlantic. Disk
is their fourth platinum LP.

Journey’s “Escape” on Coiumbia.
Disk is their fourth platinum LP.

Pat Benatar’s “Precious Time” on
Chrysalis. Disk is her third platinum
LP.

Billy Squier’s “Don’t Say No” on
Capitol. Disk is his first platinum LP.

Alabama’s “Feels So Right” on
RCA. Disk is their first platinum LP.

The Doors’ “Greatest Hits” on

Elektra. Disk is their first certified
platinum Lp.

Gold LPs

George Jones’ “I Am What I Am”
on Epic. Disk is his first gold LP.

Rickie Lee Jones’ “Pirates” on
Warner Bros. Disk is her second gold
LP.

Eddie Rabbitt’s “Step By Step” on
Elektra. Disk is his third gold LP.

ELO’s “Time” on Jet. Disk is their
eighth gold LP.

“Sheena Easton” on EMI-Amer-
ica. Disk is her first gold LP.

Stephanie Mills’ “Stephanie” on
20th Century. Disk is her third gold
LP.

The Pointer Sisters’ “Black &
White” on Planet. Disk is their
fourth gold LP.

“Heavy Metal” soundtrack on Full
Moon/Asylum.

Maze featuring Frankie Beverly,
“Live In New Orleans” on Capitol.

Platinum Singles

“Endless Love” by Diana Ross &
Lionel Richie on Motown Records.

Gold Singles

Carl Carlton’s “She’s A Bad
Mama Jama” on 20th Century-Fox.
Disk is his first gold single.

Frankie Smith’s “Double Dutch
Bus” on WMOT. Disk is his first
gold single.

A Taste Of Honey’s “Sukiyaki” on
Capitol. Disk is their second gold
single.

Rick Springfield’s “Jessie’s Girl” on
RCA. Disk is his first gold single.

Video Clearances Remain Thorny

There’s More Music Product, But Legalities Persist

NEW YORK—More music prod-
uct is coming on to the home video
and cable television markets than six
months previously, but clearing
rights continues as a glove-off free-
for-all. ]

No clear pattern or standard has
emerged, and the increasing number
of “amateurs in leisure suits” grant-
ing and collecting rights as bush-
league rock bands find themselves
scooped into the video maw compli-
cates matters further.

“Everyone is trying to get the best
deal he can,” said one music pub-
lisher. “We want as much as possible
for our artists, while the producers
and programmers want to pay as
little as they can possibly get away
with. 1t’s all very protective.”

Al Berman of the Harry Fox
agency sees more productcoming on
to a market where parameters are
not yet defined. He does not yet see
any significant standard on deals.

“Requests for all music programs
are coming in a little more rapidly.”
he said. “There’s some movement—
publishers will always give you a
price!”

There are some typical patterns on
music-type programs, according to
Don Biederman of legal firm Mitch-
ell, Silverburg and Knupp. There is,
however, no standard.

Current patterns include sharing
music on a pro rata basis at 5 to 6%
of wholesale price, calculating royal-
ties on a percentage of retail price,

By BETH JACQUES

flat fees—a cents-per-song figure
ranging from between four and 10
cents (four cents derived from the
currently-disputed mechanical rate),
a flat synch fee (generally granted
for between three and five years), a
fee for a synchronous right plus a
rate per cassette or disk sold and a
flat synch fee with more to be deter-
mined later.

“Music deals right now are as var-
ied as the U.N.,” said attorney Barry
Menes of Goller, Gillin and Menes.
“You often see a split between an
advance of, say, $300 to $1000 per
song versus or plus a percentage of
retail.”

Don Biederman has seen a 6% of
retail figure suggested as appro-
priate, although he feels this figure is
on the high side. Synch licensing can
range from $200 to $1000, although
again this sum is at the high end.

The thousand-dollar figure is
rare, and only seen if the program is
also used for cable tv, enabling the
producer to make back his fee, Bie-
derman says.

Publishers are also looking at
compulsory licenses and extra-
polating what they consider to be a
fair fee based on the higher price of
home video merchandise, according
to industry sources. “Compulsory is
part of our thinking,” said one pub-
lisher, although the four cent figure
is not accepted as a fair fee.

Flat buy-outs aren’t on the cards
either, according to Al Berman.

People are still testing the water and
reserving judgement to see how the
market will develop. “To my knowl-
edge, no one has said ‘Here’s ‘x’
amount of dollars and you can make
as many as you want,” he said.

The issue of nomenclature ap-
pears to be falling on the side of a
negotiated synchronous license as
opposed to a compulsory mechani-
cal rights deal.

“These are video rights linked to
videocassette, videodisk and tele-
vision use,” said Barry Menes. “This
is a situation without a compulsory
license, so you have a negotiating sit-
uation.”

Such use raises questions of a per-
forming rights license, he added. “Is
a rented videocassette a perform-
ance used in the home? What about
if it’s played for free in a nightclub?”

Menes also cited the controversy
over the use of video promo pieces
for broadcast and collected Jater as
either artist or compilation video al-
bums.

“Record companies had better
look to their contracts,” he cau-
tioned. “Are the producers who
made a video promo piece going to
be entitled to a percentage of retail
price? They’ll ask, and so will pub-
lishers.”

The rental issue also clouds the
picture. Should royalties be based
on the number of units manufac-
tured as opposed to sold? Some pub-

{Continued on page 41)

$1,250,000
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LEN ROCK

Ossining, New York

46 wooded and landscaped acres surround this 1920's hunting lodge —rede-
signed for, work and leisure in the late 1970's. The English country-style
13-room interior includes a charming pub room, custom recording studio
and spectacular master suite. A magnificent setting for entertaining, the
estate includes a pool, poolhouse and three-bedroom guest house. 30
minutes from Manhattan.

$1,500,000

Brochure # BB 1-133

Sothebys

THE FREHLEY ESTATE

Wilton, Connecticut
This secluded 4-acre retreat—the country estate of dynamic rock star Ace
Frehley of KISS—boasts a dramatic brick and cedar Contemporary resi-
dence. The fully-customized 14-room interior is complete with a 24-track
“state-of-the-art” recording studio. Convenient commute to Manhattan.

Brochure # BB 4-34

International Realty

980 Madison Avenue, New York 10021, Tel. 212/472-3465
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Commentary

Pulling The Plug On ‘Air’ Play

By DENIS HYLAND

Those of us who provide in-flight audio entertainment to the
world’s airlines were bemused by the sudden decision by some
record companies to withdraw permission for use of their re-
corded product on our client’s aircraft (Billboard, Nov. 14). In
effect, these labels, while decrying the
paucity of radio airplay for new releases
and deploring the diminished annual
growth of record sales, seem determined
to make airlines pay for the privilege of
promoting their records.

Back in 1964, Billboard carried an
editorial which saluted a new medium
for the exposure and promotion of rec-
ords. It read, in part: “The decision of
American Airlines to provide its passen-
gers with the best recorded entertain-
ment is of major importance to all seg-
ments of the music industry. ... The
exposure and promotion will result in
very tangible results to record manufac-
turers, artists, publishers and writers.”

That optimism, voiced 17 years ago
has been more than realized. In-flight
audio entertainment has virtually be-
come a staple of long distance air travel
and has assisted in the exposure of liter-
ally thousands of new releases.

While the number of airlines expos-
ing music has indeed proliferated, com-
panies involved in the production of
these programs remain but a handful.
Unlike the background/foreground
music business or syndicated radio,
where new producers bloom on vir-
tually a daily basis, airline audio pro-
duction companies are easily identifiable and readily acces-
sible.

Indeed, these companies are the answer to a promotion
man’s dream!

‘Airline programmers are
facing tough questions’

Where else does he find a program director willing to work
closely with him in presenting his company’s new releases and
new artists to an audience approaching a half-billion annually?
Where else can his company encounter a programmer who of-
fers anywhere from eight to 12 different formats per airline in
which to expose its diverse musical sounds.

When was the last time he was guaranteed hourly rotation for
a minimum of two months for his product? What medium not
only announces selections it plays, but also prints an accurate
list, indicating title, artist, label and, in some instances the
record number, and in the case of a selection from an album,
the album title?

Who else provides him with copies of the printed playlists—
either brochure or in-flight magazine—enabling him to show
his artists the promotion job he is doing? What other medium
offers as many artist showcases or interviews on a regular basis?
And, when was the last time he was approached by a medium
that will showcase new artists and their releases?

It has been noted, almost deprecatingly, that airline audio
entertainment frequently features catalog on its channels. Have
you heard radio lately? Radio today may include a maximum
of 35% new product programming in a given format; airline au-
dio offers a minimum of 50% new releases programming.

And what’s wrong with programming catalog? If labels don’t
want to sell catalog, why maintain it at all?

We are frequently asked if airline play sells records. The an-
swer is an unqualified yes. Programmers answer countless
requests from passengers regarding availability of recordings
heard in flight.

We sell records in the traditional, time-proven way; we audi-
tion and we entertain. Time and time again we have had the
pleasure of introducing a passenger to a sound, an artist, a
writer ... someone or something he might never have been ex-
posed to had he not heard it on one of our flights.

How many record purchasers have discovered Hall and
Oates, George Benson, Juice Newton, Earth, Wind and Fire,
the Oak Ridge Boys, or a relatively obscure classical piece or
composer at 35,000 feet above the ground?

Hyland: “We risk the demise of a medium
that has successfully promoted all types of
music for almost two decades."

So now we airline programmers are facing some tough ques-
tions. Do we acquiesce? Or, do we tell those artists who ap-
proach us seeking exposure in this medium (and we frequently
hear from them) that we can’t accommodate them because their
record label is not interested in promot-
ing them to our audience?

Do we pay? Then we risk the demise
of a medium that has successfully pro-
moted all types of music for almost two
decades.

Airlines currently pay sizable royal-
ties to the music performance and me-
chanical rights organizations (funds
which, incidentally, often find their way
into the corporate coffers of record
companies via their publishing affil-
iates).

Most major carriers pay better than
50% of their total programming costs in
royalties. Any additional assessment
will result in a reduction of record expo-
sure, if not in the total deletion of music
from the world’s airline fleets.

This is not idle speculation. Within 10
days of our advising them of some
record companies’ intentions concern-
ing payment for play, one major U.S.
carrter, citing the proposed additional
fees as a partial cause, removed music
from 43 of its aircraft. Two smaller do-
mestic airlines cancelled music alto-
gether!

Itis no secret that many airlines are in
serious financial straits. The slightest
excuse for deleting any service unessen-
tial to an airline’s basic purpose—transporting passengers safely
from point A to point B—may result in the removal of that serv-
ice.

There is a limited number of companies serving the airline
audio programming field. All have worked closely with record
company promotion departments in the past to afford their
clients the newest and best product for their passengers. The
process has been mutually beneficial. Why then, disrupt it?

Instead, why not work with airline producers to maximize the
promotional impact we provide for recorded product? Con-
sider classical music. Can we develop a program that might
help increase volume?

w5

‘One carrier has removed
music from 43 aircraft’

Suppose record companies were aware that in 1982 Music In
The Air is planning special salutes to commemorate the cente-
naries of such oft-recorded giants as Stravinsky, Kodaly, and
Stokowski. Suppose labels (who probably will issue new re-
leases as well as merchandise catalog) support this exposure
with ads in the in-flight magazines featuring special offers. Or
perhaps they can arrange special inserts in the polybags con-
taining headsets offering samplers or discounts redeemable at
participating record outlets.

Or, how about advising a passenger that during a specific
month he may bring his boarding pass on XYZ Airlines to any
record dealer, purchase a Stravinsky, Stokowski, or Kodaly, or
whomever, album, and buy another at a special discount?

Merchandising programs like this can work in any format—
rock, adult contemporary, disco, country, jazz, or soul. You
name it, we play them all. We also feature a considerable num-
ber of live interviews with acts, interspersed with their record-
ings. What better setting in which to convert a listener to a pur-
chaser?

We can help record companies sell records better if they sup-
port, rather than stifle our efforts with unreasonable demands.
All it takes is a bit of imagination, cooperation and very little
effort.

We’re doing everything we can to deliver the airline audience,

short of putting browser boxes in the baggage-claim areas.

Denis Hyland is general manager of Music in the Air, a divi-
sion of John Doremus Inc.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

We are a small agency 70 miles north of New York
City, and 1 read Charlie Daniels’ commentary (Nov. 7)
with interest. He was careful to mention all the reasons
for the high expenses for concerts except the real one.

Prices ‘entertainers are asking have become ridicu-
lous. People that just fast year were in the $8,000-
$10,000 range are now asking $30,000. This is the real

reason for less bookings.

We usually promote 5 to 10 concerts a year. So far,
we have not come across one entertainer we can afford
with the size facility we have. That is the real reason
for less bookings, not riders, managers or agencies.

Jim Sturr, President
United Polka Artists
Florida, N.Y.

www americanradiohistorv.com

Dear Sir:

| agree with CBS Records’ opinion (Inside Track,
Oct. 31) that "the consumer is not that price con-
scious.” t's just that all the thousands of former

(record and tape) consumers are.
John Olsen
Uncle Alberts
Arlington Hts., IIl.
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“1 WILL FIGHT.”

THE HOOK THAT’S GOT RADIO REELING.

Gladys nght & The Pips’ new single from *Touch” is loaded with rhythmic punch.

Which is why radio stations everywhere are belng completzly knocked out.
From NY to LA and everywhere in between.

WWRL WKYS WHRK WCIN KCOH WUFO WRKS WAOK KPRS WYLD-AM WJMO WCHB WWIN KYOK
WBLS WHUR-FM WJPC WDAO WJMI WBMX WDAS-FM WVEE-FM KATZ WAIL WDMT WRBD WLOK KACE
WKTU WGIV WAWA WTLC WBOK WGCI WKND WDIA WESL KGFJ WAMO WYLD-FM WLBS KDAY

GLADYS KNIGHT & THE PiIPS

GLADYS KNIGHT & THE PIPS. “TOUCH” Gladys Knight & The Pips
THE ALBUM THAT’S A SENSATION. | take on your area soon:
FEATURING THE HIT, “I WILL FIGHT.” Nov. 26 Heuston, TX
ON COLUMBIA RECORDS AND TAPES. : - ey 8 Nov. 27 New Orleans, LA
. Nov. 28 Chicago, IL
Nov. 29 Dayton, OH

Management: WeisnerDeMann Entertainment. 7% 4 ‘\\.\ . a . Dec. 46 Merr)'Vllle. IN
"Columbia’ is a trademark of CBS Inc. © 1981 CBS Inc " R 74

produced by Nickolas Ashford & Valerie Simpson for Hopsack & Silk Productions, Inc.
{Except “'Love Was Made For Two and *'| Will Survive produced by Gladys Knight.)

Watch for Gladys Knight & The Pips on “Solid Gold”
the weekend of December 11 (check local listings).
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NEW KID ON THE BLOCK

Radio Programming

WRKS Shows GrowthInGotham’s
3-Way Urban Contemporary Race

NEW YORK—Barry Mayo is the
new kid on the block of a neighbor-
hood that’s come to be known as ur-
ban contemporary.

Frankie Crocker has been the
toughest kid on this block, but he’s
been kept busy in a number of street
fights with comers and goers who
have fought to keep high the banner
“WKTU.”

Mayo assistant program director
at WRKS-FM, Crocker, program di-
rector at WBLS-FM, and Carlos de
Jesus, program director at WKTU-
FM, are in a new struggle for king of
the Arbitron ratings that shows indi-
cations that this is now a three-way
race.

A 3.3 share in the summer 1981
Arbitron book reflected Mayo’s im-
pact and his successful “creative col-
laboration” with program director
Don Kelly, music and research di-
rector Tony Quartarone, and Shep
Pettibone, who produces the 13
hours of dance mixes heard each
week.

Mayo, who is 29 and was born
and raised in the South Bronx, came
to WRKS (better known as 98.7
Kiss) in May from WGCI-FM Chi-
cago, where he was program direc-
tor.

He feels that the next 30-90 days

will decide “who the undisputed
champ will be, if there’s a winner at
all. The market just might stay frag-
mented.” Either way, he believes
that the station’s embrace of r&b has
given WRKS a position of lead-
ership. “Frankie Crocker’s musical
tastes have controlled progressive
music in New York for the last few
years,” he concludes. “If ‘BLS
played it, the song was a hit. If you
didn’t hear it, that meant it wasn’t.
Now we’re taking some of his musi-
cal influence away.”

He acknowledges that the music
heard on WRKS and its competitors
is “very similar.” Accordingly, Mayo
and Kelly feel that “promotion
makes the difference.” In Septem-
ber, the station launched its “KISS
Cash” contest (“We couldn’t resist
the alliteration,” says Mayo). Listen-
ers were invited to mail postcards
listing three songs they heard on the
station, and cards pulled each day at
random earned the contestant $100.
Next month, the winners will be
pooled, and a cash prize of $20,000
will be awarded.

Three weeks ago, the station
hosted a “Friday the 13th” party at
Bonds International Casino here
which it promoted heavily on the air.
The Ralph Mercado production fea-

tured Ray Baretto, Gayle Adams,
Sparque and High Gloss.

While most observers believe that
black and Latin music has had a ma-
jor influence on radio programming
in New York for some time, particu-
larly since WKTU rose to promi-
nence almost four years ago, Mayo,
fresh in from Chicago, seems to be-
lieve he brought r&b with him.

“New York radio has seen a dra-
matic change in recent months,” he
observes. “The market here was one
of the very last in the country to em-
brace r&b. Then over the summer
we saw how it started to affect what
we knew as disco music. Whites,
blacks and Latins were grooving on
the same sounds, and we knew we
were on to something. Our ethnic
mix is tremendous.”

Mayo points to a number of cur-
rent records which support his pro-
gramming premise. “Genius Of
Love” by Tom Tom Club is an excel-
lent example, he says, “because it’s a
funk record that whites, blacks and
Latins all love. And in today’s mar-
ket, that makes it mass appeal.”
Other instances of what he calls
“r&b-based disco” is Gwen
McCrae’s “Funky Sensation,”
Northend’s “Happy Days” and
Gayle Adams’s “Love Fever.”

Mass. FMer Seeking Hometown
Domination; Fresh AOR Format

SPRINGFIELD, Mass.—WAQY-
FM is gunning for WCCC-FM
Hartford in the fall Arbitron, and
hopes to run the out-of-town AOR
back to the Connecticut state capital
with a home-grown AOR format
that was installed in September.

By MIKE ADASKAVEG

“We’re kick-ass rock and rollers,”
program director Mike Adams pro-
claims. “Springfield had no rocker
of its own. Rock listeners were forced
to listen to out of town stations from
Hartford and Worcester.”

In Hartford. WAQY will battle

~ Out Of The Box

HOT 100/AC

PITTSFIELD, Mass.—

“*Comin’ In And Out Of Your Life’ is gonna be a

monster,” says Rick Beltaire, music director WBEC-AM, who added the Bar-
bra Streisand single on Columbia last week. “It doesn’t take much to see that.”
As for the new Paul Davis 45, “Cool Night” (Arista), he feels the song is “a
solid followup” to the singer’s previous hits (“You can’t go wrong with a Paul
Davis record™). Beltaire has also added Billy Joel’s new single, “She’s Got A
Way” (Columbia) which the singer performerd Nov. 15 on “Saturday Night
Live.” “It’s extremely melodic, much like ‘Just The Way You Are.’ I expectit to

have a big adult appeal.”
AOR

CLEVELAND—"Anytime,” the new album by The Henry Paul Band for
Atlantic, is the major add this week at WWWM-FM here. But it’s a local 45 by
an artist named George Yunis called “Always Together” on the Tower Town
label that’s really impressed program director Phil deMarne. “We like to go
out of our way and support local acts.” he says, “and we thought we’d give a
shot to George. He's recorded a nice pop song that deserves airplay.”

BLACK/URBAN

ST. LOUIS—*B Movie by Gil Scott-Heron (Arista) is a novelty record with a
message. So says Earl Parnell, music director of WZEN-FM. “It takes some
kind of actor to make his way from Hollywood to the White House,” he quips.
In addition to the Scott-Heron single (taken from his LP, “Reflections”), Par-
nell has added Gayle Adams’ “Love Fever” on Prelude, and “Make Up Your
Mind” by the Salsoul group Aurra (“What a pretty tune!™).

COUNTRY

SIOUX CITY, lowa—As music director of KMNS-AM, Ty Cooper says he
wants to establish “a modern, almost urban country sound” for the station,
which changed its format from contemporary rock earlier this month. “We
want to de-emphasize the twangy sound.” Accordingly, Cooper has added Ed-
die Raven’s “Who Do You Know in California?” (Elektra), Mickey Gilley’s
“Lonely Nights” (Epic), and Billy and the Beaters’ “Millie Make Some Chili”
(Alpha). He calls the latter tune “a novelty with a stomping horn section and a
nice country-rock flavor.”

with WHCN-FM, WCCC and
WPLR-FM. WHCN leads the Hart-
ford AOR war by a landslide, with a
6.2 overall percentage in the spring
Arbitron ratings. WCCC holds a 3.6
in Hartford, while WPLR has a 1.5.
In Springfield, WCCC hovers
around the 8.0 mark.

Adams, a veteran of Hartford ra-
dio, worked at WPOP-AM, WHCN,
and WCCC. In starting WAQY’s
new format he recruited all Hartford

(Continued on page 35)
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WASHINGTON-I have seen

% the future of AM stereo. It’s in very

small type, but I have seen it.
It all started when I received a
press release that pointed out that

$ the FCC has published a list of the

major rulemaking proceedings
currently in progress, and that list
is in the Nov. 12 issue of the Fed-

eral Register.
% The FCC said it was publishing
the list to encourage “Greater pub-
lic participation in the rulemaking

% process and to keep the public in-

formed.” That sounded so darned
good that I almost forgot that
99'%% percent of the public has
never heard of the Federal Regis-
ter.

However, being a Washington
correspondent has its many advan-
tages, to be sure, and not the least
of them is the opportunity -to sift
through the Register’s many, many
official daily announcements of
government meetings and rule-
makings, and, occasionally, find-
ing something of worth to follow
up. In this case, I was hoping I

PROMOTION TIME— Tomna Blggs of Penthouse Records who wrote and

produced the record “We Are One,” the love theme from “‘Caligula” lays a

gentle hand on J.J. Jackson of WQXI-AM Atlanta in the hopes of getting some
air play.

Region Two Meeting
Nixes 9kHz Spacing

® Continued from page 4

policies and the U.S. team came here
last month burdened with the mes-
sage that “we’ve changed our mind.”

The decision is, of course, a major
victory for the National Assn. of
Broadcasters and the National Ra-
dio Broadcasters Assn., both of
whom opposed the shift.

The Daytime Broadcasters Assn.,
were on the other hand, in favor of
the move and Ray Livesay, as presi-
dent of that group tried unsuc-
cessfully to convince NRBA to
change its position. Livesay is a
board member of NRBA.

The Region Two meeting here is

scheduled to continue for six weeks,
considering basic allocations of the
broadcast spectrum in the Western
Hemisphere among the nations of
the region. A major concern to U.S.
broadcasters is Cuba’s claim for ad-
ditional frequency assignments
which could aggravate interference
problems that now exist between the
US. and Cuba.

The FCC is running meetings in
Washington to coincide with the
meeting here. This domestic advi-
sory group is designed to back up the
U.S. team here and transmit infor-
mation to the radio industry and the
public in the U.S.

WLS Hostmg Hollday Rock Fest

CHlCAGO WLS-AM-FM s
hosting a 32-hour Thanksgiving
weekend rock festival in one of the
ABC station’s biggest 1981 promo-
tions.

Rockfest "81, featuring 25 groups,
will be held Friday through Sunday
(27-29) at the International Amphi-
theatre.

The festival, produced by Flipside
Productions, Inc.. will have a rock
“marketplace” for food. drink,
clothing and records in addition to

««EDITOR’S VIEWPOINT =

Those FCC Wheels Grind Slow

By BILL HOLLAND

might discover something about
the FCC’s continuing study—some
would say never-ending—of AM
stereo.

Of course. AM station owners
want stereo, and they want it now.
And my editors want AM stereo
stories. Maybe this agenda could
make everybody a little happier.

Now, FCC chairman Mark S.
Fowler has told some broadcasters
in Miami recently that the AM
stereo issue would be settled soon,
true enough, but to see it in print,
in the Federal Register, was some-
thing else again.

The press release suggested 1
look on page 55796 for the agenda.
I looked. It was there.

Actually, the AM stereo pro-
ceeding was the fourth docket
number from the top, No. 21313.
The description was short and to
the point, never really the FCC’s
long suit: “The Commission must
decide what, if say, standards
should be established for the trans-
mission of stereophonic program

continuous live performances unul
Midnight Friday and Saturday, 10
p.m. Sunday.

Groups scheduled to perform in-
clude Point Blank, Survivor, the
Kings, Red Rider, Loverboy, the Go
Gos, the Knack, Riot, Kind, Phil ’n’
the Blanks, Chaser, Lazer Band,
Dirts Raiders, DVC, Shooting Star, -
Nathan Coates, Quarter Flash, Steve
Dah! & Teenage Radiation, Crickle,
Tiger Tiger, Deep River Band, M&R
Rush, Prisoners and One Arm Ban-
dit.

NS

material by AM broadcast sta-
tions.”

AM station owners who have
had the patience of Job waiting for
the FCC to decide “what, if any”
might not have been so pleased
with the description, nor with the
summary of the development of
the proceeding, which points out
that the proposal dates back to
September, 1978 and that the re-
play comment stage has been
closed since this past March.

However, I am pleased to let ev-
eryone know that further on in the
small print, under “projected
Commission action,” is a date. A
date when the FCC will come forth
with an answer.

It says “First Quarter 1982.” It
doesn’t say what the answer will
be, of course, but then again. per-
haps they don’t know either.

This correspondent will con-
tinue to follow up on the FCC’s ef-
forts, as they say, “to keep the pub-
lic informed.”

Bill Holland is Billboard’s Wash-
ington bureau chief.

www.americanradiohistorv.com
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NOVEMBER 28, 1981, BILLBOARD

Billboard

Playlist Prime Movers *

PRIME MOVERS -NATIONAL

FOREIGNER—Waiting For A Girl Like You (Atlantic)

OLIVIA NEWTON-JOHN—Physical (MCA)
EARTH, WIND & FIRE—-Let’s Groove (ARC/Columbia)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked *%.
® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked oo,
BREAKOUTS-Billboard Chart Depart
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region
al and National levels.

Pacific Southwest Region

mmmX* PRIME MOVERS mmamn

FOREIGNER—Waiting For A Girl Like You (Attantic)

OLIVIA NEWTON-JOHN —Physical (MCA)

EARTH, WIND AND FIRE—Let's Groove (ARC/Columbia)

mmam ® TOP ADD ONS mumses

PAUL DAVIS—Cool Night (Arista)

EDDIE RABBITT—Someone Could Lose A Heart Tonight
(Elektra)

THE CARS—Shake It Up (Elektra)

mmmmm BREAKOUTS me—

SHEEMA EASTON—You Could Have Been With Me (EMI-
America)

OAN FOGELBERG — Leader Of The Bang (Full Moon
Epic)

ROLLING STONES—Warting On A Friend (Rolling
Stones)

KFl—Los Angeies
(Roger Collins—MD)
* % FOREIGNER—Waiting For A Girl Like You
1-1

* % OLIVIA NEWTON-JOHN—Physical 4-2
* EARTH, WIND & FIRE—Let's Groove 13-6
* BARRY MANILOW—The OId Songs 16-9
+ DIANA ROSS—Why Do Fools Falt In Love 23-

14
®e BALANCE-Falling In Love K
oo QUEEN/DAVID BOWIE—Under Pressure K
© |RENE CARA—Anyone Can See A
® GREG LAKE—Let Me Love You Once A
© GEORGE BENSON—Turn Your Love Around
B23
DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 828
BARBRA STREISAND—Comin’ In And Out Of
Your Life B29
STEVE MILLER BAND—Heart Like A Wheel
830
PABLO CRUISE—Cool Love X
BILLY JOEL—She's Got A Way X
BEACH BOYS—Come Go With Me X
DON McLEAN—Casties In The Air X
JERMAINE JACKSON—I'm Just Too Shy X
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

SNEAKER—More Than Just The Two Of Us X
THE J. GEILS BAND—Centerfold X

RINGO STARR—Wrack My Brain X
SURVIVOR—Poor Man's Son X

JUICE NEWTON—Sweetest Thing X

RONNIE MILSAP—| Wouldn't Have Missed It
For The World X

BEE GEES—Living Eyes X

® CHILLIWACK—My Girl X

KIQQ—Los Angeles
(Robert Moorhead—MD)

%% OLIVIA NEWTON-JOHN—Physical 1-1

% EARTH, WIND & FIRE—Let's Groove 3-2

* THE POLICE—Every Little Thing She Does Is
Magic 3-3

# QUINCY JONES FEATURING JAMES
INGRAM — Just Once 4-4

* JOURNEY-Don't Stop Believin' 5-5

© THE CARS—Shake It Up

© AL JARREAU—We're In This Love Together

© BALANCE-Breaking Away

® DON McLEAN—Castles In The Air X

® SNEAKER—More Than Just The Two Of Us X

® NICOLETTE LARSON—Fool Me Again X

© LOVERBOY—Working For The Weekend X

© DONNIE IRIS—Sweet Merilee X

® LULU-If I'Were You X

& ANNE MURRAY—It's All | Can Do X

© PAUL DAVIS—Cool Night X

KRTH-FM—Los Angeles
~ (David Gressman—MD)

* % FOREIGNER—Waiting For A Girl Like You
105

% ROD STEWART—Young Turks 16-8

* TIERRA—La La Means | Love You 15-11

* BARBRA STREISAND— Comin’ In And Out Of
Your Life 18-14

* GEORGE BENSON—Turn Your Love Around
20-15

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

oe DON McLEAN—Castles In The Air

KIMN-FM—Denver
(Doug Ericson—MD)
* % FOREIGNER—Waiting For A Girl Like You
2-1
* % AIR SUPPLY—Here | Am 4-3
* COMMODORES—0h No 5-4
% ROD STEWART—Young Turks 14-6
% BARRY MANILOW—The Old Songs 15-10
oo SHEENA EASTON—You Could Have Been
With Me
oo THE CARS—Shake It Up
® ALJARREAU—We're In This Love Together B
© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight 8
® CHILLIWACK—My Girl B

-Sing

Based on station playlists through Tuesday (11/17/81)

TOP ADD ONS -NATIONAL

PAUL DAVIS—Cool Night (Arista)

THE CARS—Shake It Up (Elektra)
DIANA ROSS—Why Do Fools Fall In Love (RCA)

o THE GO GG'S—Our Lips Are Sealed X

© BARBRA STREISAND-Comin’ In And Out Of
Your Life X

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

KRLY—Los Angeles
(Rick Stancatto—MD)

No Listings

KRLA-AM—Los Angeles
(Rick Stancatto—MD)

% FOREIGNER—Waiting For A Girl Like You
179
* & ROD STEWART-Young Turks 24-15
* KOOL & THE GANG—Take My Heart 18-12
* TIERRA—La La Means | Love You 2117
* GEORGE BENSON—Turn Your Love Around
29-24
oo BOB SEGER-Tryin' To Live My Life Without
You
oo BARBRA STREISAND —Comin’ In And Out Of
Your Life
KINKS—Better Things A
BEACH BOYS—Come Go With Me A
BALANCE—Falling In Love A
NEIL DIAMOND—Yesterday's Songs X
DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) X
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X
RINGO STARR—Wrack My Brain X
THE J. GEILS BAND—Centerfold X
STEVE MILLER BAND—Heart Like A Wheel X
JUICE NEWTON—The Sweetest Thing X
EL.0.—Twilight X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
o CHILLIWACK —My Girl X

KOPA-FM—Phoenix
(Craig Jackson—MD)
* % QUARTERFLASH—Harden My Heart 11-3
% PAT BENATAR—Promises In The Dark 19-
13
* OLIVIA NEWTON-JOHN—Physical 12-7
# STEVIE NICKS/DON HENLEY—Leather And
Lace21-16
% LINDSEY BUCKINGHAM —Trouble 22-18
oo PAUL DAVIS—Cool Night
oo DAN FOGELBERG—Leader Of The Band
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight
CARS—Shake It Up
RINGO STARR—Wrack My Brain
THE J. GEILS BAND —Centerfold
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
o NEIL DIAMOND —Yesterday's Songs

KCPX-AM—Salt Lake City
(Gary Waldron— MD)

*% ROD STEWART— Young Turks 23-10
*% JOURNEY— Don't Stop Believin’ 37-24
* QUARTERFLASH— Harden My Heart 20-9
* BARRY MANILOW— The OId Songs 27-18
* STEVIE NICKS/DON HENLEY— Leather And

Lace 29-19
oe GEORGE BENSON—Turn Your Love Around
ee PAUL DAVIS—Cool Night
© BARBRA STREISAND—Comin’ In And Out Of
Your Life
BEACH BOYS— Come Go With Me
AL JARREAU —Breakin' Away
GENESIS—No Reply At All
BERTIE Higgins—Key Largo
LULU-If | Were You
LOVERBOY-—-Working For The Weekend
CARPENTERS—Those Good Old Days
DONNIE IRIS—Sweet Merilee
IRENE CARA—Anyone Can See
DELBERT McCLINTON—Sandy Beaches
SHEENA EASTON—You Could Have Been
With Me
® STARS ON 45— Introduction

KGB—San Diego
(Rick Gillette—MD)
# % EARTH, WIND & FIRE—Let's Groove 6-2
* % FOREIGNER—Waiting For A Girl Like You
147
* MIKE POST—The Theme From Hill Street
Blues 12-9
* ROD STEWART—Young Turks 16-11
% PAT BENATAR—Promises In The Dark 2117
oe DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)
oo KENNY ROGERS—Blaze Of Glory
© LINDSEY BUCKINGHAM —Trouble
® STEVIE NICKS/DON HENLEY—Leather And
Lace

KOAQ—Denver
(Alian Sledge—MD)

No Listings

KLUC-AM—Las Vegas
(Randy Lundquist—MD)

* % ROD STEWART—Young Turks 5-3
%% JOURNEY—Don't Stop Believin' 10-6
% QUARTERFLASH—Harden My Heart 15-13
% LINDSEY BUCKINGHAM—Trouble 20-16
* QUEEN/DAVID BOWIE—Under Pressure 21-

18
oe ROLLING STONES—Waiting On A Friend
oo BEACH BOYS—-Come Go With Me
® RINGO STARR—Wrack My Brain X

KZZP-FM—Mesa
(Steve Goddard—MD)

* % CHILLIWACK—My Girl

les Radio Action.

Playlist Top Add Ons e

Breokouts

BREAKOUTS-NATIONAL

THE ROLLING STONES—Waiting On A Friend (Rolling Stones)
SHEENA EASTON—You Could Have Been With Me (EMI-America)
DAN FOGELBERG—Leader Of The Band (Full Moon/Epic)

%% (QUARTERFLASH—Harden My Heart

* THE POLICE—Every Little Thing She Does Is
Magic

* STEVIE NICKS/DON HENLEY—Leather And
Lace

* PAT BENATAR—Promises In The Dark

oo SHEENA EASTON-You Could Have Been
With Me

® ROLLING STONES—Waiting On A Friend

KRSP-FM—Salt Lake City
(Lorraine Windgar—MD)

% QUARTERFLASH—Harden My Heart 12-5

4% LINDSEY BUCKINGHAM—Trouble 14.7

% STEVIE NICKS/DON HENLEY—Leather And
Lace 15-8

% STEVE MILLER BAND—Heart Like A Wheel
1714

+ THE J. GEILS BAND—Centerfold 24-19

oo CARS—Shake It Up

o DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o STEVIE NICKS—Edge Df 17 L

o FOREIGNER—Juke Box Hero L

o THE KINKS—Destroyer X

o LOVERBOY—Working For The Weekend X

KFMB-FM—San Diego
(Glen McCartney—MD)
% STEVIE NICKS/DON HENLEY—Leather
And Lace 7-4
*% LINDSEY BUCKINGHAM —Trouble 16-11
% LITTLE RIVER BAND—The Night Owls 3-2
* AIRSUPPLY—Here | Am 4-3
* BILLY JOEL—Say Goodbye To Hollywood 16-
12
® ROLLING STONES—Waiting On A Friend B
o DAN FOGELBERG—Lost In The Sun X

KERN-AM —Bakersfield
(Bean Reyes—MD)

%% THELITTLE RIVER BAND—The Night Owls

71

% GENESIS—No Reply At All 11-8

+ COMMODORES—0Oh No 129

* QUARTERFLASH—Harden My Heart 14-11

+ LINDSEY BUCKINGHAM—Trouble 15-12

oo THE ALL SPORTS BAND—I'm Your
Superman

oo LULU-If | Were You

o EDDIE RABBITT—Someone Could Lose A

Heart Tomght B

o PAUL DAVIS—Cool Night B

o THE GO GO'S—0Our Lips Are Sealed A

o RED RYDER—Lunatic Fringe A

® SHOOTING STAR—Flesh And Blood X

® BILLY SQUIER—My Kind Of Lover X

© THE JOHN HALL BAND—Crazy X

KKXX-FM—Bakersfield
(Doug Deroo—MD)

% OLIVIA NEWTON-JOHN—Physical 4-1

% STEVIENICKS/DON HENLEY - Leather
And Lace 169
* LINDSEY BUCKINGHAM—Trouble 21-10
* GENESIS—No Reply At Ali 17-11
* ROLLING STONES—Waiting On AFriend 22-
13
oo |OVERBOY—Working For The Weekend
oo GRAND FUNK RAILROAD —Stuck In The
Middle
ROD STEWART—Fora Tora Tora A
GEORGE BENSON—Turn Your Love Around B
Paul Davis—Cool Night B
DARYL HALL/JOHN OATES—1 Can't GoFor
That(No Can Do) B
THE CARS—Shake It Up B
CLIFF RICHARD —Wired For Sound X
FOREIGNER— Juke Box Hero L
ROLLING STONES--Slave L

KGGI-FM (99-1-FM)—Riverside
(Steve 0'Neil—MD)
4 OLIVIA NEWTON-JOHN—Physical 14-4
*% KOOL & THE GANG—Take My Heart 23-15
* JOURNEY—Don't Stop Believin' 17-12
* THE POLICE—Every Little Thing She Does Is
Magic 18-13
* MIKE POST—The Theme From Hill Street
Blues 2018
oo BEE GEES- Living Eyes
oo QUEEN/DAVID BOWIE—Under Pressure
o ELO.—Twilight
© CHRIS CHRISTIAN—| Want You | Need You
© GEORGE BENSON—Turn Your Love Around
o PAUL DAVIS—Cool Night
© SNEAKER—More Than Just The Two Of Us
QUARTERFLASH—Harden My Heart
STEVIE NICKS/DON HENLEY —Leather And
Lace
® TIERRA—La La Means | Love You
© JUICE NEWTON—The Sweetest Thing

KFXM-AM—San Bernadino
(Jason McQueen—MD)

%% OLIVIA NEWTON-JOHN—Physical 3.1
* % FOREIGNER—Waiting For A Girl Like You
113
* LINDSEY BUCKINGHAM—Trouble 19-13
* COMMODORES—0h No 9-5
* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-12

(Continued on page 24)
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FOR THE WALRUS

(TRIBUTE TO JOHN LENNON)
by SANDO

featuring THE GENTZ

producer: NORMAN SCHILT

® Born Again/ATV
(BMI)
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Dist. by Shirdon Enterprises Inc.
Rockville Center, N.Y. 11570
(516) 378-6148 or
All Star Records Inc.
(212) 621-9898
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10 NEW REASONS |
TO PARTICIPATE AT
MIDEM SPECIAL 82

Palais des Festivals - Cannes France

Save time and money:

Shorter duration: five days concentrated into one working week;
Monday 25th through Friday 29th January 1982.

Air and accommodation rates: special prices with up to 40 % off
standard rates.

Video tunes into music:

We've heard your artists — now let’s see them!

Top-quality video equipment available to MIDEM participants:

- Video and television screens installed on all stands;

~ TV projectors and videorooms in the Palais des Festivals for non-stop
screening of productions.

Display of the latest technology:
On the theme “From video to digital”, presentation and demonstration
of videodiscs, compact discs and digital equipment.

Consolidate today and prepare for tomorrow:

round tables:

A unique event where industry specialists will be face-to-face with outside
experts, economists, sociologists.., to debate current problems and to
redefine the future of your profession.

Star-studded galas and concerts:

- Creation of the “MIDEM Awards”, presented to artists and groups in
recognition of “Success of the Year 1981".

- “World Trophies” awarded in the presence of the artists to the best
“Video Clip” productions.

Exceptional contacts: heads of variety entertain-

ment from radio and television invited to Cannes
by MIDEM:

A unique opportunity to present your artists and productions to the enter-
tainment programmers and producers of the world’s leading radio and
television stations.

Data bank of catalogues available on a country-
by-country basis:

Videotex terminals will be installed in the Palais des Festivals and made
available to participants who want to consult them to find out immediately
which catalogues are available for each territory; this on-the-spot infor-
mation will be a considerable help in simplifying commercial tran-
sactions.

International information and contacts center:
The Center will provide a liaison service and a resource of commercial
and technical data.

International legal center, advice on audio and

video rights:
Legal experts will advise participants on problems concerning audic and
video copyright.

Prices unchanged:
Stand prices in 1982 will be identical to those charged in 1981 (as at
1st November 1980)

MIDEM SPECIAL 82: YOUR SMARTEST MOVE
IN DIFFICULT TIMES
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NOVEMBER 28, 1981, BILLBOARD

Billboard.

® Continued from page 22

oo EARTH, WIND & FIRE-Let's Groove

oo CARS—Shake it Up

© KDOL & THE GANG—Take My Heart

® BILLY JOEL-She's Got A Way

® JUICE NEWTON—The Sweetest Thing

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World

o QUEEN/DAVID BOWIE— Under Pressure

o TRIUMPH-Magic Power

® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

© DONNIE IRIS—Sweet Merilee

® BERTIE HIGGINS— Key Largo

® PAUL DAVIS—Cool Night

® SKEAKER—More Than Just The Two Of Us

® LUTHER VANDROSS— Never Too Much

o STEVIE WOODS—Steal The Night

KRQQ-FM—Tucson

(Guy Zapolian—MD)
% ROD STEWART-Young Turks 14-7
* % STEVIE NICKS/DON HENLEY—Leather

And Lace 20-13

* COMMODORES-0OhNo8-5
* TIERRA-La La Means | Love You 17-12
% OLIVIA NEWTON-JOHN--Physical 1-1
oe KINKS—Better Things
oo BILLY JOEL-She's Got A Way
® NEIL DIAMOND-Yesterday's Song B
® QUEEN/DAVID BOWIE—Under pressure B
© BARBRA STREISAND—Comin’ In And Out Of
Your Life B
THE MOODY BLUES—-Talking Out Of Turn B
SURVIVOR—Poor Man's Son B
ROLLING STONES—Waiting On A Friend X
DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) X
® THE CARS—Shake it Up X
o LOVERBOY-Working For The Weekend X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® BALANCE-Falling In Love A
o BEACH BOYS—Come Go With Me A

KTNT-Tucson
(Bobby Rivers—MD)

* % BARRY MANILOW-The Oid Songs 5-3
* % FOREIGNER—Waiting For A Girl Like You
74

* DIANA ROSS—Why Do Fools Fall In Love 9-6

* STEVIE NICKS/DON HENLEY—Leather And
Lace 21-17

* RONNIE MILSAP—| Wouldn't Have Missed It
For The World 26-20

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

o BILLY JOEL~-She's Got A Way

© RINGO STARR—Wrack My Brain A

® SHEENA EASTON—You Could Have Been

With Me A

DARYL HALL/ JOHN OATES~1Can't Go For

That (No Can Do) B

BARBRA STREISAND—Comin’ In And Out Of

Your Life B

ROYAL PHILHARMONIC ORCHESTRA-

Hooked On Classics X

MIKE POST—The Theme From Hill Street

Blues X

Pacific Northwest Region

mmm* PRIME MOVERS muam

OLIVIA NEWTON-JOHN—Physical (MCA)
FOREIGNER—Waiting For A Girl Like You (Atlantic)
QUARTERFLASH—Harden My Heart (Geffen)

mmmm® TOP ADD ONS mummm

LOVERBOY—Working For The Weekend (Columbia)

STEVIE NICKS WITH DON HENLEY—Leather And Lace
(Modern)

EARTH, WIND AND FIRE~Let's Groove (ARC/Columbia)

wmewsn B REAKOUTS s

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

JEANETTE “Lady” DAY~—Come Let Me Love You
(Prelude)

JENNIFER WARNES —Could It Be Love (Arista)

KFRC—San Francisco
(Jim Peterson—-MD)

% OLIVIA NEWTON-JOHN—Physical 17-8
%% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 23-16

* DIANA ROSS—Why Do Fools Fall In Love 22
17

# DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) 33-26

* GEORGE BENSON—Turn Your Love Around
37129

oo QUARTERFLASH—Harden My Heart

oo LOVERBOY—Working For The Weekend

o SHEILA-Little Darlin’ A

® ROD STEWART-—-Young Turks B

o THE). GEILS BAND—Centerfold B

o CHILLIWACK My Girl B

o GENESIS—No Reply At All B

® JERMAINE JACKSON—{'m Just Too Shy X

o STEVIE NICKS/DON HENLEY—Leather And
Lace X

® SUE SAD—Looker X

® MIDNIGHT STAR-Tuff X

KJR—Seattle
(Tracy Mitcheil—MD)
% GEORGE-BENSON—Turn Your Love
Around 15-9
%% QUARTERFLASH-Harden My Heart 10-4
* NEIL DIAMOND-Yesterday's Songs 17-12

* LINDSEY BUCKINGHAM =Trouble 24-13

* MICHAEL LLOYD~1 Go To Pieces 20-17

oo STEVIE NICKS/DON HENLEY - Leather &

Lace

oo EARTH, WIND & FIRE—Let's Groove

® ROYAL PHILHARMONIC ORCH.—Hooked On
Classics X

® ROLLING STONES—Waiting On A Friend X

o PAUL DAVIS—Cool Night X

© THE POLICE-Every Little Thing She Does Is
Magic X

KSFX-FM—San Francisco
(Jeri Otteson—MD)

ng

No Listings

KEZR-FM—San Jose
(Bob Harlow—MD)

* % FOREIGNER--Waiting For A Girl Like You
11
% THE POLICE—Every Little Thing She Does
Is Magic 2-2
* QUARTERFLASH—Harden My Heart 5-3
* JOURNEY-Don't Stop Believin' 6-4
* STEVIE NICKS/DON HENLEY—Leather And
Lace 9-6
oe ROLLING STONES—Waiting On A Friend
oo JUICE NENTON—The Sweetest Thing
® SNEAXER—More Than Just The Two Of Us A
® THEGO GO'S—OQur Lips Are Sealed X
© RONNIE MILSAP-| Wouldn't Have Missed It
For The World X
® DEL SHANNON-Sea Of Love X

KIOY—Fresno
(Roman Moore—MD)

% FOREIGNER—Waiting For A Girl Like You
11

* % OLIVIA NEWTON-JOHN—Physical 7-2

* NEIL DIAMOND-Yesterday's Songs 26-21

* PAUL DAVIS—-Cool Night 29-24

* LULU-If | Were You 30-25

oo BARBRA STREISAND—Comin’ In And Out Of
Your Life

ee JOURNEY-Don't Stop Believin'

® EDDIE RABBITT—Someone Could Lose A

Heart Tonight A

RINGO STARR—Wrack My Brain A

JUICE NEWTON—The Sweetest Thing X

STEVE MILLER BAND—Heart Like A Wheel B

DON McLEAN—Castles In The Air B

© LINDSEY BUCKINGHAM —Trouble B

® BURTON CUMMINGS—You Saved My Soul X

© GREG KIHN BAND—The Girl Most Likely X

KRLC—Lewiston
(Steve Mackelvie—MD)

* % JUICE NENTON—The Sweetest Thing 18-8
* % DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 28-17

* THE ). GEILS BAND—Centerfold 23-16

* QUEEN/DAVID BOWIE—Under Pressure 27-
2

* LOVERBOY--Working For The Weekend 29-
23

oo JENNIFER WARNES—Could It Be Love

o NICKY WILLS—AIl The Luck

® DAN FOGELBERG- Leader Of The Band A

® KISS—A World Without Heroes A

© ROYAL PHILHARMONIC ORCHESTRA-

Hooked On Classics A

DON McLEAN—Castles In The Air A

® CARS-Shake It Up B

EDDIE RABBITT—Someone Could Lose A

Heart Tonight B

© BARBRA STREISAND—Comin’ In And Out Of
Your Life B

® ROLLING STONES—Waiting For A Friend B

© DONNIE IRIS—Sweet Merilee B

® GREG LAKE—Let Me Love You Once X

L]

L]

SNEAKER—More Than Just The Two Of Us X
RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

DEVO-—Beautiful World X

RINGO STARR—Wrack My Brain X
VANGELIS-Titles X

BALANCE~Falling In Love X

® T.G. SHEPPARD-0Only One You X

® JERMAINE JACKSON—('m Just Too Shy D

® RUFUS/CHAXA KHAN—Sharing The Love D
o STEVE CARLISLE-WKRP In Cincinnati D

® KINKS—Better Thing X

KGW—Portiand
(Janise Wojniak—MD)
*% AR SUPPLY—Here | Am 3-1
* % DIANA ROSS—Why Do Fools Fall in Love
1310

* BURTON CUMMINGS-You Saved My Soul
1512

* STEVIE NICKS/DON HENLEY—Leather And
Lace 19-15

* NEIL DIAMOND-Yesterday's Songs 20-16

oo JEANNETTE LADY DAY—-Come Let Me Love
You K

KPL2-FM - Seattle
(Jeff Ring—MD)

Heart Tonight
® DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) A
® SNEAKER—More Than Just The Two Of Us A
® PAUL DAVIS—Cool Night B
® PLACIDO DOMINGO/JOHN NENVER—
Perhaps Love B
® VANGELIS-Titles B

KYYX-FM-Seattle
(Chet Rogers—MD)

*% FOREIGNER—Waiting For A Girl Like You
11

* % OUVIA NEWTON-JOHN—Physical 3-3

* DIANA ROSS—Why Do Fools Fall In Love 9-6

* NEIL DIAMOND-Yesterday's Songs 21-13

* DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 33-22

oe SKEAKER—More Than Just The Two Of Us K

@e SHEENA EASTON-You Could Have Been
With Me X

© DAN FOGELBERG—Leader Of The Band

© AL JARREAU-Breakin' Away A

® VANGELIS-Titles

© BEACH BOYS—Come Go With Me A

® PAUL DAVIS—Cool Night B

© RONNIE MILSAP--1 Wouldn't Have Missed It

For The World B

EDDIE RABBITT— Someone Could Lose A

Heart Tonight B

ROLLING STONES—Waiting On A Friend X

CARS—Shake It Up X

GREG LAKE—Let Me Love You Once X

JUICE NEWTON—The Sweetest Thing X

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics X

BARBRA STREISAND—Comin’ In And Qut Of

Your Life X

LOVERBOY—Working For The Weekend X

BEE GEES—Living Eyes X

BALANCE-Falling In Love X

JOHN DENVER-The Cowboy And The Lady X

LUTHER VANDROSS—Never Too Much X

FOREIGNER—Juke Box Hero L

o STEVIE NICKS—Edge Of Seventeen L

® DAN FOGELBERG—Lost in The Sun L

KJRB-AM—Spokane
(Brian Gregory—MD)

* % CHILLIWACK--My Girl 16-11

* % ROD STEWART—Young Turks 18-12

* QUARTERFLASH—Harden My Heart 6-3

* STEVIE NICKS/DON HENLEY~—Leather And
Lace 9-5

* DIANA ROSS—Why Do Fools Fall In Love 14-
9

oo ROLLING STONES—Waiting On A Friend

ee PAUL DAVIS—Cool Night

® KOOL & THE GANG—Take My Heart B

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

© BARBRA STREISAND-Comin’ in And Out Of
Your Life B

® TRIUMPH—Magic Power X

® JOURNEY—Don't Stop Believin' X

® GENESIS—No Reply At All X

© THEGO GO'S—Qur Lips Are Sealed X

o THE ). GEILS BAND - Centerfold X

© QUEEN/DAVID BOWIE—Under Pressure X

® CARS-Shake It Up X

® BLUE OYSTER CULT—Burnin’ For You X

® JUICE NEWTON—The Sweetest Thing X

® FOREIGNER-Juke Box Hero L

KCBN-Reno
(Larry Irons—MD)
% THE). GEILS BAND—-Centerfold 32-26
* % GEORGE BENSON—Turn Your Love
Around 37-31
 THE POLICE-Every Little Thing She Does Is
Magic 1-1
* JOURNEY-Don't Stop Believin' 23-18
* QUARTERFLASH—Harden My Heart 27-22
oe CARS—Shake It Up
oo RONNIE MILSAP—I| Wouldn't Have Missed
It For The World
© RINGO STARR—Wrack My Brain A
® SHEENA EASTON—You Could Have Been
With Me A
o ELO.-Twilight X
® GREG LAKE—Let Me Love You Once X
® THE GO GO'S—Our Lips Are Sealed X

KSFM-FM —Sacramento
(Mark Preston—MD)

* % EARTH, WIND & FIRE—Let's Groove 2-1
* % ROGER—1 Heard It Through The
Grapevine 17-11

* QUARTERFLASH—-Harden My Heart 22-14

* GEORGE BENSON-Turn Your Love Around
26-18

o EDDIE RABBITT-Someone Could Lose A
Heart Tonight A

® PAUL DAVIS—Cool Night A

KXOA-AM—Sacramento
(Kris Mitchell-MD)

% DIANAROSS—-Why Do Fools Fall In Love
159

% QUARTERFLASH-Harden My Heart 23-17

* FOREIGNER--Waiting For A Girl Like You 7-2

* LINDSEY BUCKINGHAM—Trouble 24-19

# STEVIE NICKS/DON HENLEY— L eather And
Lace 31-23

oo ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics

oo EDDIE RABBITT~Someone Could Lose A

% NEIL DIAMOND-Yesterday's Songs 11-9

* % DON McLEAN-Castles In The Air 13-11

* MIKE POST—The Theme From Hilt Street
Blues 4-3

* BARRY MANILOW—The Old Songs 6-4

* COMMODORES—0OhNo 7-5

© BARBRA STREISAND —Comin’ in And Out Of
Your Life A

® CHRIS CHRISTIAN—| Want You | Need You A

o STEVIE WOODS~—Steal The Night A

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

KTAC-Tacoma
(Sean Carter—MD)

WDRQ-FM —Detroit
(Steve Summers—MD)

* % BARRY MANILOW-The Old Songs 5-3
* % FOREIGNER-Waiting For A Girl Like You
86
* BURTON CUMMINGS—You Saved My Soul
12-10
* DIANA ROSS—Why Do Fools Fall In Love 14-
11
* CHRIS CHRISTIAN-| Want You, | Need You
16-12
®e JEANETTE LADY DAY—Come Let Me Love
You K
ee PAUL DAVIS—Cool Night K
® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love A
® BARBRA STREISAND—Comin’ In And Out Of
Your Life B28
© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B29
© DARYL HALL/JOHN OATES—1Can't Go For
That (No Can Do)

North Central Region

e * PRIME MOVERS muam

FOREIGNER—Waiting For A Girl Like You (Atlantic)
JOURNEY—Don't Stop Believin’ (Columbia)
OLIVIA NEWTON-JOHN—Physical (MCA)

mumm® TOP ADD ONS mmnems

DARYL HALL AND JOHN OATES—I Can't Go For That (No
Can Do) (RCA)

DIANA ROSS-Why Do Fools Fall In Love (RCA)

PAUL DAVIS—Cool Night (Arista)

s BREAKOUTS manneses

SHEENA EASTON—You Could Have Been With Me (EMI-
America)

PEABO BRYSON-Let The Feeling Flow (Capitol)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

WGCL-FM—Cleveland
(Jay Stone—MD)

*% JOURNEY-Don't Stop Believin' 15-10

% THE GO GO'S—Our Lips Are Sealed 22-12

* EARTH, WIND & FIRE-Let's Groove 21-16

* QUARTERFLASH—Harden My Heart 1813

* GEORGE BENSON—Turn Your Love Around
2819

oo DARYL HALL/JOHN OATES-I Can't Go For

That (No Can Do)

oo PAUL DAVIS—Cool Night

© BARBRA STREISAND—Comin’ [n And Out Of
Your Life

© ROLLING STONES—Waiting On A Friend

® NEIL DIAMOND—Yesterday's Songs

® THE ). GEILS BAND—Centerfold

® STEVE MILLER BAND—Heart Like A Wheel

© STEVIE WOODS~Steal The Night

o LULU-IfI Were You

® RINGO STARR—Wrack My Brain

® JUICE NEWTON-The Sweetest Thing

® BEE GEES- Living Eyes

® BILLY JOEL—She’s Got A Way

CKLW—Detroit
(Rosalee Tromley—MD)

* % THE J. GELLS BAND—Centerfold 15-4

% PRINCE-Controversy 22-11

* BARRY MANILOW-The Oid Songs 12-9

* COMMODORES—-0h No 26-15

* QUEEN/DAVID BOWIE—Under Pressure 21-
17

oo QUARTERFLASH—Harden My Heart K

oo DIANA ROSS—Why Do Fools Fall In Love K

® BARBRA STREISAND—Comin’ In And Out Of
Your Life B12

® GEORGE BENSON—Turn Your Love Around
B28

© JUICE NEWTON—The Sweetest Thing B

CKLW-AM—Detroit
(Rosalee Trombley—MD)

* % PRINCE-Controversy

* % THE ). GEILS BAND—Centerfold

* BARRY MANILOW—The Old Songs

* COMMODORES-0h No

* QUEEN/DAVID BOWIE- Under Pressure
oo QUARTERFLASH—Harden My Heart

oo DIANA ROSS—Why Do Fools Fall In Love
® GEORGE BENSON—Turn Your Love Around
® JUICE NENTON—The Sweetest Thing

WKRQ-FM—Cincinnati
(Tony Galuzzo—~MD)
% FOREIGNER—Waiting For A Girl Like You
% QUARTERFLASH—Harden My Heart 18-13
 DAN FOGELBERG—~Hard To Say 3-2
* JOURNEY—-Don't Stop Believin’ 6-3
% OLIVIA NENTON-) OHN—Physical 19-16
oo EARTH, WIND & FIRE-Let's Groove
© DAN FOGELBERG—Run For The Roses L

WZZP - Cleveland
(Bob McKay—MD)

% NEIL DIAMOND-Yesterday's Songs 15-13

* % LINDSEY BUCKINGHAM~Trouble 20-14

« COMMODORES—-0h No 6-3

 DIANA ROSS—Why Do Fools Fall In Love 12
8

 ROD STEWART-Young Turks 14-10

o STEVIE WOODS~Steal The Night

o BARBRA STREISAND—Comin’ In And Out Of
Your Life

® STEVIE NICKS/DON HENLEY - eather And
Lace

® GEORGE BENSON-Turn Your Love Around

® CHRIS CHRISTIAN—| Want You, | Need You

www americanradiohistorv.com

% OLIVIA NENTON-)OHN—Physical 10-2
* % MIKE POST-The Theme From Hill Street
Blues 11-5

* EARTH, WIND & FIRE—Let's Groove 5-3

* COMMODORES—0h No 6-4

* DIANA ROSS—Why Do Fools Fall In Love 18-
12

oo DARYL HALL/JOHN OATES~I Can't Go For
That (No Can Do) K

oo BARBRA STREISAND—Comin’ In And Out Of
Your Life K

o KDOL & THE GANG—Take My Heart A

WBZZ-Pittsburgh

(Mark Kowalski—MD)
% OLIVIA NEWTON-JOHN—Physical 6-1
* % EARTH, WIND & FIRE-Let's Groove 13-6
 ROD STEWART--Young Turks 15-10
* LUTHER VANDROSS— Never Too Much 16-11
* KDOL & THE GANG~Take My Heart 27-20
oo DONNIE IRIS—Sweet Merilee
® QUARTERFLASH—Harden My Heart B
© QUEEN/DAVID BOWIE—- Under Pressure B
® CARS—Shake It UpB
® ROLLING STONES-Waiting On A Friend B

WFFM-FM—Pittsburgh
(Jay Cresswell—MD)

% LINDSEY BUCKINGHAM —Trouble 15-11

* GEORGE BENSON—Turn Your Love Around
29-25

* STEVIE WOODS- Steal The Night 31-26

* DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) 34-29

ee BEACH BOYS—Come Go With Me

oo PEABO BRYSON-Let The Feeling Flow

o THE TEMPTATIONS—-Oh What A Night A

o EDDIE RABBITT—Someone Could Lose A

Heart Tonight A

E.L.O.-Twilight X

DON McLEAN—Castles In The Air X

BALANCE—Falling In Love X

LULU-If | Were You X

DELBERT McCLINTON—Sandy Beaches X

JOEY SCARBURY—When She Dances X

PATTI AUSTIN—Every Hero Should Have One

X

o BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® THEALL SPORTS BAND-I'm Your Superman
B

® SNEAKER—More Than Just The Two Of Us B

BILLY JOEL—She's Got A Way B

® ART GARFUNKLE—Heart In New York

WXKX-FM—Pittsburgh
(Clark Ingram—MD)
* % FOREIGNER—Waiting For A Girl Like You
4-2

* % DAN FOGELBERG—Hard To Say 12-7

* DONNIE IRIS—Sweet Merilee 16-10

# ROD STEWART-Young Turks 20-14

* STEVIE NICKS/DON HENLEY - Leather And
Lace 27-16

® THE CARS—Shake it Up A

o HENRY PAUL BAND—Keeping Our Love Alive
A

® MICHAEL STANLEY BAND—When Your Heart
Says It's Right A

® ROD STEWART—How Long A

® ROLLING STONES—Waiting On A Friend B

o COMMODORES-0hNo B

® AR SUPPLY—Here | Am B

© THE ALAN PARSONS PROJECT—Smile Again
X

® QUARTERFLASH—Harden My Heart X

® SURVIVOR—Poor Man's Son X

o THE MOODY BLUES—Talking Out Of Turn X

© BOBSEGER-Let It Rock X

® THE WHO—Had Enough X

o KENNY ROGERS—Share Your Love With Me X

o LOVERBOY-Working For The Weekend X

© QUEEN/DAVID BOWIE-Under Pressure X

WYYS-FM—Cincinnati
(Barry James—MD)
#« FOREIGNER—Waiting For A Girl Like You
42
* % MIKEPOST-The Theme From Hill Street
Blues 8-3
“ % BARRY MANILOW=The Old Songs 12-8
# NEIL DIAMOND-Yesterday's Songs 13-9
* DON McLEAN~Castles In The Air 18-13
oo BARBRA STREISAND—Comin’ In And Out Of
Your Life
oo GEORGE BENSON—Turn Your Love Around

WNCI—Columbus
(Steve Edwards—MD)

e BILLY JOEL-She's Got A Way

oo DON FOGELBERG—Leader Of The Band

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

WXGT—Columbus
(Buddy Scott—MD)

% ROD STEWART-Young Turks 15-10

% JOURNEY-Don't Stop Believin' 18-14

+ DIANA ROSS—Why Do Fools Fall In Love 13-
11

 DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) 21-17

* GENESIS—No Reply At All 23-19

oo THEGO GO'S—Our Lips Are Sealed

Playlist Prime Movers #
Playlist Top Add Ons @

®e CARS—Shake It Up
® QUARTERFLASH—Harden My Heart B
o CHHLIWACK—My Girl B

WAKY—Louisville
(Bob Moody—MD)

%% LULU-If | Were You 13-6

* % NEIL DIAMOND —Yesterday's Songs 16-7

* BARRY MANILOW—The OId Songs 2-1

* EDDIE RABBITT- Someone Could Lose A
Heart Tonight 18-8

* STEVIE NICKS/DON HENLEY —Leather And
Lace 20-16

oo SHEENA EASTON—You Could Have Been
With Me

®e GEORGE BENSON—Turn Your Love Around

WK))-FM - Lousville
(Bobby Hatfield—MD)

No Listings

WKWK-AM—Wheeling
(Greg McCullough—MD)

oo LINDSEY BUCKINGHAM—Trouble

oo JERMAINE JACKSON-I'm Just Too Shy

® CARPENTERS—Those Good OId Days A

® BENNY HESTER—Nobody Knows Me Like
You A

® STEVE CARLISLE—WKRP In Cincinnati A

® PLACIDO DOMINGO/JOHN DENVER-
Perhaps Love LX

® GROVER WASHINGTON, JR.—Be Mine
(Tonight) X

® PASSENGERS—Passenger X

© MANHATTAN TRANSFER-Spies In The Night
X

® SHEENA EASTON—You Could Have Been
With Me A

® JENNIFER WARNES—Could It Be Love A

Southwest Region

mmm* PRIME MOVERS muam

THE CARS—Shake It Up (Elektra)
FOREIGNER-Waiting For A Girl Like You (Atlantic)
THE KINKS—Destroyer (Arista)

mmmm® TOP ADD ONS memumm

THE BEACH BOYS—Come Go With Me (Caribou)
KENNY ROGERS—Blaze Of Glory (Liberty)
PAUL DAVIS—Cool Night (Anista)

mmassen BREAKOUT S se—m—

ROLLENG STONES—Waiting On A Friend (Rolling
Stones)

SHEENA EASTON-You Could Have Been With Me (EMI-
America)

QUEEN AND DAVID BOWIE—Under Pressure (Elektra)

IR e T A e

KVIL-FM--Dallas
(Chuck Rhodes—MD)

NOLISTINGS

KEGL-FM—Ft. Worth
(Saundra Bobek—MD)

* % THE KINKS—Destroyer 7.4

* % CARS—Shake It Up 29-25

* ROD STEWART—Young Turks 17-13

* LOVERBOY—Working For The Weekend 19-
15

* SNEAKER—More Than Just The Two Of Us
30-23

oo ROLLING STONES—Waiting On A Friend K

o TRIUMPH-Magic Power B29

® DARYL HALL/JOHN OATES-I Can't Go For
That (No Can Do) B30

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

KRBE-FM—Houston
(Dayna Steele—MD)

NOLIST

WEZB-AM—New Orleans
(Jerry Loosteau)—-MD)

* % FOREIGNER—Waiting For A Girl Like You

% ROD STEWART-Young Turks

# OLIVIA NEWTON-JOHN—Physical

* EARTH, WIND & FIRE—Let's Groove

* THE GO 60'S—OQur Lips Are Sealed

oo PAUL DAVIS—Cool Night

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

® CARS-Shake It Up

® ROLLING STONES—Waiting On A Friend

© DARYL HALL/JOHN OATES~| Can't Go For

That (No Can Do)

e QUARTERFLASH—Harden My Heart

© NEIL DIAMOND-Yesterday's Songs

® STEVE MILLER BAND—Heart Like A Wheel

o BERTIEHIGGINS—Key Largo

WTIX—New Orleans
(Gary Franklin~-MD)

% FOREIGNER—Waiting For A Girl Like You
2-1

(Continued on page 26)

© Copyright 1981, Billboard Publi-
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WAJY Woos Women With
Consistency And Romance

By WANDA FREEMAN

NEW ORLEANS-—-The 25-49
year-old woman was wooed and
pursued by at least six music stations
here this spring, and she smiled on
WAJY-FM. The station did nicely
in 12 plus too, jumping from a 3.1
sharp to a 5.9 this was after chang-
ing call letters (from WWL) and
buying Schulke II, the new “Great
Stars, Great Music” format offering
songs of the Sinatra-Streisand-
Mathis ilk.

Women 18 plus all but fainted at
the sounds of Schulke Il. Program
director Mike Bourgeois thinks the
keys to their hearts were consistency,
identity and romance.

When Bourgeois joined the sta-
tion as operations director in March,
1980, it was WWL-FM, and doing
badly with the FM-100 beautiful

WLPL IS NOW
ADULT WYST

BALTIMORE—Former top 40
outlet WLPL-FM, which has been
shifted to adult contemporary by
United Broadcasting national pro-
gram director John Moen, has com-
pleted its metamorphosis with the
shift to new call letters: WYST.

Moen has also installed a new on-
air staff: the Flying Dutchman from
6to 10a.m., Jefferson Keyes from 10
a.m. to 2 p.m., Ann O’Neil from 2 to
7 p.m., Ted Douglass from 7 p.m. to
midnight and Mike Bradford from
midnight to 6 a.m.

United operates eight other sta-
tions.

music format from Chicago. He be-
came p.d. when the format and call
letters changed at Christmas time.

“The call letters were part of the
problem,” he says, “ We didn’t have
our own indentity: we were con-
fused with talk station WWL-AM,
with WWL-TV, with Eyewitness
News, all that. When people heard
‘WWL’ they automatically thought
of AM or TV. We were lost.

“But with the call-letter change
and the new music, it was like being
reborn.”

He also believes the rules had
been broken, and that WAJY’s suc-
cess is based on following, not fight-
ing, the format. “In the old format,
they were putting on football. Foot-
ball games with beautiful music
doesn’t go.”

He finds the Schulke Il music is
an alternative to previous offerings.
“There was rock, and there was
beautiful music. There was nothing
for young adults, the professionals,
the CPAs, the young attorneys who
had gotten out of rock but were not
quite slow enough for beautiful mu-
sic.

“The songs are favorites. It’s a ro-
mantic format. It can be either a
background or a foreground station.
“The music is so basic, it's strange
that nobody packaged it before.”

“We're starting to get more con-
temporary, playing artists like Air
Supply and Willie Nelson,” he ex-
plains. “We’re keeping phone logs,
letters; the listeners might say there’s
too much saturation of Sinatra or
Tony Bennett. It’s a new thing for
Schulke, so they’re paying attention,
changing to fit the audience.”

Radio Programming

NOSTALGIA PIONEER

Billboard photos by Chuck Pulin
NOSTALGIA IN PROGRESS—Danny Stiles cues a record, talks to a listener and checks ad copy as he does his daily
midday show on WVNJ-AM.

Stiles Keeps Playing The Oldies

NEW YORK—It isn’t easy to be a
radio voice crying in the wilderness.
But Danny Stiles has been that for
12 years and has proved himself a
sturdy survivor.

Stiles plays old music. He played
it when it wasn’t fashionable on
what is basically an ethnic station,
WEVD-FM New York, sandwiched
between a Greek show and a Jewish
program.

That was before WNEW-AM re-
discovered its MOR roots, before the

WFTL Follows Market’s Greying

Florida Station Goes With Flow, Gives Up On Youth

FT. LAUDERDALE—-MOR sta-
tion WFTL-AM is celebrating its
35th year on the air by appealing to
listeners who are that age or older.

“We realized a long time ago that
young people are prejudiced against
AM radio and you can’t fight that
trend,” says program director Don
Williams. Making the most out of
that is paying off for the station. Its
Arbitron audience share has risen
from a 2.7 in the fall of last year to a
5.2 this past spring.

“I can’t play the kind of music that
a Y-100 (WHYI-FM Ft. Lauder-
dale) plays and try to attract that age
group (young people) because they
don’t want to listen to AM,” reasons
Williams.

Williams says that older people
don’t care if the station is AM or FM
so long as the station is playing the
music they want to hear. The Holly-
wood-Ft. Lauderdale market which
WFTL services is the second oldest
market in the U.S. Definitely a sen-
iors market,” he notes. “We have
many stations playing to the teens,
20s and 30s and not many others ca-
tering to the older audience with the
exception of a couple of beautiful
music and news stations.”

The basic core of artists played for
this audience include Frank Sinatra,
Barbra Streisand, Engelbert Hum-
perdinck, Johnny Mathis and Anne
Murray, with a few contemporary
artists added.

“We're playing Lulu’s new record,
Christopher Cross, Jim Photoglo,
Kenny Rogers and the Carpenters,
which comprise about 20% of our to-
tal music,” says Williams.

The first record of the hour is al-

By SARA LANE

ways one of the *“core” artists’ the
second goes back to the ’40s and
’50s. “It might be the Tommy Dorsey
Orchestra or Francis Craig’s “Near
You” and we spotlight it, not merely
play it,” explains Williams.

By spotlighting, WFTL deejays
introduce the record and describe
what was going on during the year it
was popular.

Our announcers also have instruc-
tions to be informative, topical and
to say something of value,” says Wil-
liams. “We’re an entertainment me-
dium and we frequently forget that
the music isn’t the only thing that
entertains. We can’t go on the air
and merely play music and talk gib-
berish.”

With its news staff and two news
cruisers as well as sea and air capa-
bility, WFTL bills itself as the news
voice of Broward County. Six
months ago, Williams hired Ron
Loggins, former WGBS-AM news
director, as its news director.

WFTL is extremely community-
oriented, says Williams. “We do ev-
erything, every event and consider
ourselves as Broward’s radio sta-
tion.”

Thirty-five years ago, when
WFTL first went on the air, there
were 50,000 people in Broward
County. Today, there are one mil-
lion plus.

“We had a lot of growing to do;
the community had a lot of growing.
We took a unique stance and asked
our listeners why they wanted to lis-
ten to a Dade County radio station
when they didn’t live there. We
carved a niche for ourselves and it’s
been a very successful niche.”

John Lupton, morning disc jockey
(5:30to 10:00 am), has been with the
station almost 19 years. Mike Rob-
erts follows (10 am to 3 pm).

Dave Corey, former morning man
on WAXY-FM, was hired as a pro-
duction director, then when a va-
cancy in the afternoon drive time oc-
curred, was asked to fill in and
Corey’s been handling that spot for
more than a year.

Randy Daniels (7 pm to mid-
night) came to WFTL from stints at
WIOD-AM Miami and WVCG-
AM, Coral Gables, four months ago.
His first rating book indicated that
his program went from a 2.0 share to

Williams himself is a veteran ra-
dio man. While in high school he
was in radio in Ohio. After gradu-
ating from Kent State, he went to
work for Metromedia in Cleveland
(WHK-AM), then to WONE-AM
Dayton, then to Cleveland for the
Storer Broadcasting Co. at WSB-
AM Atlanta. In 1972 he joined the
staff at WFTL in the sales depart-
ment. In 1978, he became the oper-
ations director for the FM station
and within the past year became
program director of both stations.

WLUP Distribution

CHICAGO — WLUP-FM has
lined up distribution through more
than 300 area stores for its live Chi-
cagoFest recording, “Chicago
Rocks, Vol. 11, $4.98 list. Area
bands chosen for the album in-
cluded Bohemia, Scraps, Champion,
the Pawnz, the Rage, Eyz, Spit Balls,
Desmond, Amy Hart & the Attack,
Take Me, and the Roadside Band.

wWWww.americanradiohistorv.com

By DOUGLAS E. HALL

syndicated “Music Of Your Life,”
TM-O-R. “Unforgettable,” and “En-
core” formats fanned out across the
land. Those were dark days for Stiles
and non-rock oldies.

Now with at least three stations in
the New York area programming
big bands and MOR singers from
the 1940s through today, Stiles is
alive and prospering on WVNJ-AM,
where he proclaims “Nostalgia
Lives.”

Stiles isn’t as concerned with
demographics and programming
methodology as some of the late
comers to this area. He plays 78s. He
plays Sophie Tucker. He plays
scratchy records. He doesn’t stick
with the hits, but he has a loyal if se-
lect following for his 10 a.m. to 3
p-m. show.

OIld records attract old listeners
and Danny is strongest with men 55
to 64. With them he scores a 3.0. But
he does have a 2.4 share with men 35
to 44, a very saleable demographic.

These ratings are quite impressive
when one considers that before
Stiles’ arrival WVNJ-AM did not
show up in the Arbitron ratings at
all. Now with Stiles on the air 30
hours a week, the station has an
overall 18 plus rating of 0.7.

How does Stiles do it? “I have no
pattern on picking the music. I fol-
low my mood, my feelings. It seems
to work,” he offers. And no pattern
seems descernible, except that Stiles
basically alternates between 78s and
LPs because he’s got one 78 r.p.m.
turntable and one 33.3/45 r.p.m.
turntable.

Typical selections of his 78s: Yma
Sumac doing “Earthquake,” Gracie
Fields singing “Come Back To Sor-
rento” in Italian and Frankie
Laine’s “May I Never Love Again.”
No hits there, but it is music that is
not otherwise heard on the radio.

He also does a nostalgic quiz daily
with operations director Arnie Ras-
kin. Station president and general
manager Herb Saltzman is im-
pressed with Stiles’ performance:
“I've never seen such an amount of
mail. He reaches people because he’s
cornball, schmaltzy, he’s for broth-
erhood, motherhood, touch dancing
and old values. He’s important to us.
He’s a star.”

Stiles does run a personal brand
of radio with dedications and an-
nouncements of high schoo! reun-
ions and the like.

Stiles is impressed, too. “I have

more freedom here. 1 get support
and I get respect. They never tell me
what to play,” he says noting the en-
couragement both Saltzman and
station manager Ed Milarsky have
given him. In fact, the station is to a
degree built around Stiles. There
once was a time this AM sister sta-
tion to WVNJ-FM was more or less
a throwaway playing a similar beau-
tiful music to that run on the FM.

But now the station has been re-
formatted to playing music similar,
if not in all cases as old, as that
played by Stiles. Music director Bob
Taylor has worked up a playlist that
leans to Frank Sinatra and Tony
Bennett.

Stiles numbers among his devoted
listeners Sammy Kaye and singer
Kitty Kallen. Both have called him
and Kay even came out to the stu-
dios in Livingston, N.J. to do a show
with him. .

Cecil Spins
400 78s On
11-Day Cruise

LOS ANGELES—When the S.S.
Stella Solaris steams out from Gal-
veston next Jan. 29 on an ll-day
cruise of the Caribbean, 400 or more
78 r.p.m. records will be aboard.

Spinning those hoary but well-re-
membered disks every afternoon
aboard the ship will be KGIL-AM’s
Chuck Cecil, who this week is cele-
brating the 25th anniversary of his
taped “Swingin’ Years” radio pro-
gram. Sixty-two stations in the U.S.
air the show.

Clem De Rosa and his big band,
out of New York, also will be aboard
the giant Sun Line’s flagship, which
will stop at Cozumel, Santo Do-
mingo, St. Thomas, Martinique,
Barbados, Trinidad, Caracas and
Curacao.

Cecil, -assisted by his wife Edna,
launched “Swingin’ Years” in 1956
when the rock’n’roll movement was
gaining momentum. It is beamed
globally from Los Angeles by Amer-
ican Forces Radio. His syndicate is
strictly a family affair—in addition
to Edna Cecil, daughter Sheri, son
Don and Don’s wife Carol Cecil, all
pitch in to replicate tapes and haul
them to a suburban Woodland Hills
post office for distribution to sta-
tions in 39 states.

DAVE DEXTER JR.
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® Continued from page 24

* % STEVE MILLER BAND~Heart Like A Wheel
16-11

* QUARTEFFLASH—Harden My Heart 21-14

* BEE GEES—Living Eyes 26-19

 DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 35-24

®e QUEEN/OAVID BOWIE—Under Pressure

oe ROLLING STONES—Waiting On A Friend

® PAUL DAVIS—Cool Night A

® DON McLEAN—Castles In The Air A

® RINGO STARR—Wrack My Brain A

® BILLY JOEL—-She's Got A Way A

® SNEAKER—More Than Just The Two Of Us B

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

® GEORGE BENSON—Turn Your Love Around B

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B

® THEJ. GEILS BAND—Centerfold B

® ELO.—Twilight B

® THE MOODY BLUES-Talking Out Of Turn B

KEEL-Shreveport
(Marty Johnson—MD)

*% COMMODORES—0h No6-3
* % BARRY MANILOW—The OId Songs 5-2
* OLIVIA NENTON-JOHN—Physical 9-7
* ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics 16-9
* EARTH, WIND & FIRE—Let's Groove 26-17
oo KENNY ROGERS—Blaze Of Glory
oo BEACH BOYS—Come Go With Me
© BARBRA STREISAND—Comin’ In And Qut Of
Your Life A
AL JARREAU —Breaking Away A
STEVE MILLER BAND—Heart Like A Wheel A
PAUL DAVIS—Cool Night X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
GEORGE BENSON—Turn Your Love Around X
JUICE NEWTON—The Sweetest Thing X
RINGO STARR—Wrack My Brain X
CHRIS CHRISTIAN—| Want You | Need You X
STEVIE WOODS—Steal The Night X
RONNIE MILSAP—1 Wouldn't Have Missed It
For The World X
DARYL HALL/JOHN OATES—| Can't Go For
That X
BEE GEES—Living Eyes X

KHFI-FM—Rustin
(Ed Volkman—MD)

*% KOOL & THE GANG—Take My Heart 27-17
% DARYLHALL/JOHN OATES—| Can't Go

For That No Can Do) 29-18
* AIRSUPPLY—Here | Am 17-14
* PAUL DAVIS—Coof Night 19-15
* BALANCE-Falling In Love 30-22
oo QUEEN/DAVID BOWIE—Under Pressure
oo ROLLING STONES—Waiting On A Friend
© STEVE MILLER BAND—Heart Like A Wheel X
© MAYDAY—So Young, So Bad X
© THE ALAN PARSONS PROJECT—Snake Eyes X
® NEIL DIAMOND-Yesterday's Songs X
® GEORGE BENSON—Turn Your Love Around X
© BARBRA STREISAND —Comin’ In And Qut Of

Your Life X

KNUS-FM—Dallas
(Gary Hamilton—MD)

*% CHRIS CHRISTIAN— | Want You, | Need
You 3-1

* % DON McLEAN—Castle's In The Air 8-5

* THE MOODY BLUES—Talking Qut Of Turn
1511

* CRYSTAL GAYLE—The Woman In Me 16-12

* JUICE NENTON—The Sweetest Thing 19-14

© MIKE LOVE—Looking Back With Love A28

o LULU-If | Were You A30

© STEVE CARLISLE—WKRP In Cincinnati A31

® BEACH BOYS—Come Go With Me A32

o THE MOODY BLUES—Talking Qut Of Turn
A33

© BARBARA MANDRELL—Wish You Were Here
A29

KFMK-FM—Houston
(Jerry Steele—MD)

% OLIVIA NEWTON-JOHN—Physical 13-9
%% GEORGE BENSON—Turn Your Love
Around 15-11

* DIANA ROSS—Why Do Fools Fall In Love 19-
15

* BARBRA STREISAND—Comin’ In And Qut Of
Your Life 25-21

* JUICE NEWTON—The Sweetest Thing 30-22

© RONNIE MILSAP—| Wouldn't Have Missed It
For The World X

o ROD STEWART—Young Turks X

© OAK RIOGE BOYS—Fancy Free X

o KOOL & THE GANG—Take My Heart A

® CRYSTAL GAYLE—The Woman In Me A

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)
* % OIANA ROSS—Why Do Fools Fall In Love
138
* % LINDSEY BUCKINGHAM—Trouble 17-10
* STEVE MILLER BAND—Heart Like A Wheel
19-15
* ELO.—Twilight 28-18
* THE GO GO'S—Qur Lips Are Sealed 29-22
oo SHEENA EASTON—You Could Have Been
With Me
®e SNEAKER—More Than Just The Two Of Us
o PAUL OAVIS—Cool Night B
o THE ). GEILS BANO—Centerfold B

© DARYL HALL/JOHN OATES~| Can't Go For
That {No Can Do) B

© QUEEN/DAVID BOWIE-—Under Pressure B

® BEE GEES—Living Eyes B

© BARBRA STREISANO—Comin’ In And Qut Of
Your Life B

® RINGO STARR—Wrack My Brain X

® GREG LAKE—Let Me Love You Once X

o SURVIVOR—Poor Man's Son X

® KOOL & THE GANG—Take My Heart X

® JERMAINE JACKSON—I'm Just Too Shy A

o BALANCE—Falling in Love A

® ROGER—IHeard It Through The Grapevine A

WQUE-New Orleans
(Chris Bryan—MD)

* % EARTH, WIND & FIRE—Let's Groove 14-8
* % DARYL HALL/JOHN OATES-I Can't Go
For That (No Can Do) 28-22

* EDDIE RABBITT—Someone Could Lose A
Heart Tonight 29-23

* KOOL & THE GANG—Take My Heart 32-28

o BILLY JOEL—She's Got A Way

© THE POLICE—Every Little Thing She Does Is
Magic X

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® SNEAKER—More Than Just The Two Of Us B

® JERMAINE JACKSON~('m Just Too Shy B

© ROLLING STONES—-Waiting On A Friend B

KOFM-FM—Oklahoma City
(Chuck Morgan—MD)

* % MIKE POST-The Theme From Hill Street
Blues 18-12
% RAY PARKER JR. & RAYDIO—That Old
Song 17-13

AL JARREAU-We're In This Love Together
20-15

* STEVIE NICKS/DON HENLEY—Leather And
Lace 26-19

* NEIL DIAMOND—Yesterday's Songs 27-21

oo GENESIS—No Reply At All

®e BARBRA STREISAND—Comin’ In And Qut Of

Your Life

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

® ALABAMA-—Love In The First Degree

® RONNIE MILSAP-| Wouldn't Have Missed It
For The World

® JOHNNY LEE—Bet Your Heart On Me

® DON McLEAN—Castles In The Air

® BILLY JOEL—She's Got A Way

© JOHN DENVER—The Cowboy And The Lady

® ANNE MURRAY—It's All | Can Do

® CRYSTAL GAYLE—-The Woman In Me

® SNEAKER—More Than Just The Two Of Us

® KIM CARNES—Mistaken Identity

WFMF—Baton Rouge
(Wayne Watkins—MD)

* % EARTH, WIND & FIRE—Let's Groove 29-20

% JOURNEY—Don't Stop Believing 12-8

* BARBRA STREISAND—Comin’ In And Out Of
Your Life 21-17

* THE ). GEILS BAND—Centerfold 25-18

* OLIVIA NEWTON-JOHN—Physical 3-2

®e THE CARS—Shake It Up

oe ROLLING STONES—Waiting On A Friend

© JUICE NEWTON—The Sweetest Thing A

o DARYL HALL/JOHN OATES—| Can't Go For
That B26

© PAUL OAVIS—Cool Night B28

KINT-FM—El Paso
(Jini Cliffo—MD)

% OLIVIA NENTON-JOHN—Physical 3-1

*% LINDSEY BUCKINGHAM —Trouble 15-11

* NEIL DIAMOND—Yesterday's Songs 25-20

 DIANA ROSS—Why Do Fools Fall In Love 17-
12

* STEVE MILLER BAND —Heart Like A Wheel
21-16

ee BEACH BOYS—Come Go With Me K

® PAUL DAVIS—Cool Night B25

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight B21

o RINGO STARR—Wrack My Brain B24

© ROLLING STONES—Waiting On A Friend X

® BEE GEES—Living Eyes X

© QUEEN/OAVID BOWIE—Under Pressure X

© THE CARS—Shake It Up X

KILE-AM—Galveston
(Scott Taylor—MD)

% THE FOUR TOPS—When She Was My Girl
6-1

*% COMMOOORES—0h No 11-4

* DIANA ROSS—Why Do Fools Fall In Love 13-
6

* JOURNEY-Don't Stop Believin' 14-8

* EARTH, WIND & FIRE—Let's Groove 17-10

oo BARBRA STREISAND—Comin' In And Out Of
Your Life K38

oo CARS—Shake It Up K39

&

KVOL-AM—Lafayette
(Phil Ranken—MD)

% ROD STEWART—Young Turks 13-6

* % JOURNEY—Don't Stop Beleivin' 15-18

* GENESIS—No Reply At All 18-12

* QUARTERFLASH—Harden My Heart 19-13

* STEVIE NICKS/DON HENLEY —Leather And
Lace 21-14

® SNEAKER—More Than Just The Two Of Us X

® THE KNACK—Pay The Devil X

® BEE GEES—Living Eyes X

® THE ALL SPORTS BAND—I'm Your Superman
X

® POINTER SISTERS—Sweet Lover Man X
® | OVERBOY—Working For The Weekend X
© KOOL & THE GANG—Take My Heart X

® NICOLETTE LARSON—Fool Me Again X

® STEVIE WOODS—Steal The Night X

® JUICE NEWTON—The Sweetest Thing X
® BERTIE HIGGINS—Key Largo X

® THE KNACK—Pay The Devil X

o EXILE—What Kind Of Love s this X

KTSA—San Antonio
(Charlie Brown—MD)

No Listing

Midwest Region

mmmm % PRIME MOVERS mmeen
FOREIGNER—Waiting For A Girl Like You (Atlantic)

COMMODORES—Oh No (Motown)
OLIVIA NEWTON-JOHN—Physical (MCA)

mmmn® TOP ADD ONS ssmemm
PAUL DAVIS—Cool Night (Arista)

BILLY JOEL—She's Got A Way (Columbia)
DELBERT McCLINTON —Sandy Beaches (Capitol)

oo BREAKQUTS s

BILLY SQUIER—My Kind Of Lover (Capitol)
HENRY PAUL BAND—Keeping Our Love Alive (Atlantic)
LITTLE RIVER BAND—Take It Easy (Capitol)

WLS-AM—Chicago
(Karen Cavaliero—-MD)

oe BARRY MANILOW—The 0Old Songs K
® BILLY SQUIER—My Kind Of Lover X

WLS-FM—Chicago
(Karen Cavaliero—MD)

® RUSH-Closer To The Heart B44
® BILLY SQUIER—-My Kind Of Lover X

WHB-AM —Kansas City
(Tom Land—MD)
* % FOREIGNER—Waiting For A Girl Like You
%% DIANA ROSS—Why Do Fools Fall In Love
 BARBRA STREISAND—Comin’ In And Qut Df
Your Life
* JOHN DENVER-The Cowboy And The Lady
®e BILLY JOEL—She's Got A Way K
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WOKY-AM —Milwaukee
(Rick Brown—MD)

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

WIKS-AM— Indianapolis
(Tom Gilligan—MD)

%% TRIUMPH—Magic Power 9-6
* % STEVE MILLER BAND~Heart Like A Whee!
18-15

* STEVIE NICKS/OON HENLEY—Leather And
Lace 11-9

* QUARTERFLASH—Harden My Heart 12-10

* SURVIVOR—Poor Man's Son 15-13

oe ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics
oo THE HENRY PAUL BAND-Keeping Qur
Love Alive

® BILLY JOEL—She's Got A Way A

® GRAND FUNK RAILROAD - Stuck In The
Middle A

® JOHN HALL BAND—Crazy A

® CLIMAX BLUES BAND—Darlin’ X

® {OVERBOY—Working For The Weekend X

® DARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) X

® RED RYDER—-Lunatic Fringe B

o THE GO GO'S—Qur Lips Are Sealed B

® THE CARS—Shake It Up B

KBEQ-FM—Kansas City
(Mike Schmidt—~MD)

* % FOREIGNER—Waiting For A Girl Like You
4.2

* % GENESIS—No Reply At All

* JOURNEY—Don't Stop Believin' 10-6

* CHILUWACK—My Girl 11-7

* STEVIE NICKS/DON HENLEY—Leather And
Lace 13-9

ee LITTLE RIVER BAND—Take It Easy K33

e DELBERT McCLINTON-Sandy Beaches
K34

® CARS—Shake It Up B31

® FOREIGNER—Juke Box Hero L

® LOVERBOY-Working For The Weekend

o TRIUMPH-Magic Power L

® ROLLING STONES—Waiting On A Friend

WISM-AM—Madison
(Bob Starr—MD)

© THE TEMPTATIONS—Oh What A Night

® STEVE CARLISLE—WKRP In Cincinnati

® DARYL HALL/JOHN DATES--| Can't Go For
That (No Can Do)

® BARBRA STREISAND—Comin’ In And Qut Of
Your Life

® LULU-If | Were You

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

WZEE—Madison
(Matt Hudson—MD)

* % FOREIGNER—Waiting For A Girl Like You
6-2

*% COMMODORES—0hNo 10-3

* DIANA ROSS—Why Do Fools Fall In Love 9-5

* STEVIE NICKS/DON HENLEY— Leather And
Lace 159

* NEIL DIAMOND—Yesterday's Songs 13-10

© STEVIE WOODS—Steal The Night A

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A

® PLACIDO OOMINGO/JOHN DENVER—
Perhaps Love X

WOKY-AM—Milwaukee
(Rick Brown—MD)

*% FOREIGNER—Waiting For A Gir! Like You

*% COMMOOORES—0Oh No

* DIANA ROSS—Why Do Fools Fall In Love

* STEVIE NICKS/DON HENLEY— Leather And
Lace

* NEIL DIAMOND-Yesterday's Songs

* STEVIE WOODS—Steal The Night

* EDDIE RABBITT—Someone Could Lose A
Heart Tonight

* PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love

WZUU-Milwaukee
(Bill Sharron—MD)

No Listing

KDWB—Minneapolis
(Karen Anderson—MD)

No Listing

KSLQ-FM—St. Louis
(Tom Stone—MD)

No Listing

KSTP-FM (KS-95)—St. Paul
(Chuck Napp—MD)

* % RICKIE LEE JONES—A Lucky Guy 1-1
* % FOREIGNER—Waiting For A Girl Like You
7-3

# THE POLICE—Every Little Thing She Does Is
Magic 15-12

* DIANA ROSS—Why Do Fools Fall In Love 12-
5

* COMMODORES—0h No 11-7

oe GEORGE BENSON-Turn Your Love Around

®e PAUL DAVIS—Cool Night

® BILLY JOEL—She's Got A Way

® THE ). GEILS BAND- Centerfold

© BARBRA STREISAND—Comin' in And Out Of
Your Life

& DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)

* % OLIVIA NEWTON-JOHN—Physical 1-1
% STEVIE NICKS/DON HENLEY —Leather
And Lace 10-6

* NEIL DIAMOND—Yesterday's Songs 20-15

* TRIUMPH—Magic Power 23-18

* THEGO GO'S—Our Lips Are Sealed 28-22

© ROLLING STONES—Waiting On A Friend A

® PAUL DAVIS—Cool Night A

® SURVIVOR—Poor Man's Son A

© DIANA ROSS—Why Do Fools Fall In love A

® GEORGE BENSON—Turn Your Love Around X

® RINGO STARR—Wrack My Brain X

® CARS—Shake it Up X

® DARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) B

® THEJ. GEILS BAND—Centerfold B

WLOL-FM—Minneapolis
(Phil Houston—MD)
* % FOREIGNER—Waiting For A Girl Like You
41
*% COMMOOORES—0h No 10-7
* OIANA ROSS—Why Do Fools Fall In Love 12-
9
 STEVIE NICKS/DON HENLEY—Leather And
Lace 23-13
* KENNY ROGERS—Blaze 0f Glory 30-24
oo DARYL HALL/JOHN OATES—i Can't Go For
That (No Can Do) K27
®e RONNIE MILSAP—I| Wouldn't Have Missed
It For The World K30
® EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
© QUARTERFLASH—Harden My Heart A
® GEORGE BENSON—Turn Your Life Around X
® RINGO STARR—Wrack My Brain X
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WCW—Omaha
(Jim Corcoran—MD)

NO LISTINGS

KXOK—St. Louis
(Lee Douglas—MD)
* % BARBRA STREISAND—Comin’ In And Qut
Of Your Life 18-12
% STEVE CARUSLE—WKRP In Cincinnati 19
14
* COMMOOORES—0h No 5-3
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 6-5 .
* FOREIGNER-Waiting For A Girl Like You 14-
10
oo BEACH BOYS—Come Go With Me

WSPT-FM—Stevens Point

(Brad Fuhr—MD)
% OLIVIA NEWTON-JOHN—Physical 3-1
%% THE GO GO'S—Qur Lips Are Sealed 1-3
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* COMMOOORES—0h No 9-6

* ROD STEWART—Young Turks 12-9

* STEVIE NICKS/OON HENLEY—Leather And
Lace 17-12

oo ELO.—Twilight K

®® ROLLING STONES—Waiting On A Friend K

© |OVERBOY—Working For The Weekend A

® PAUL DAVIS—Cool Night X

® STEVIE WOODS- Steal The Night X

® DONNIE {RIS—Sweet Merilee X

® LULU-If | Were You X

KFYR-AM—Bismarck
(Dan Brannan—MD)
% OLIVIA NEWTON-JOHN—Physical 6-3
% STEVIE NICKS/DON HENLEY—Leather
And Lace 12-7
* ROD STEWART—Young Turks 18-11
 STEVE MILLER BAND—Heart Like A Wheel
19-14
 DARYL HALL/JOHN OATES—i Can't Go For
That {No Can Do) 20-15
oo THE ALL SPORTS BAND—I'm Your
Superman K
®e SHEENA EASTON—You Could Have Been
With Me K
THE J. GEILS BAND~Centerfold
QUARTERFLASH—Harden My Heart B
GENESIS—No Reply At All B
BILLY Joel—She's Got A Way X
CARS—Shake it Up X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
JUICE NEWTON-The Sweetest Thing X
BEACH BOYS— Come Go With Me X
EDDIE RABBITT—Someone Could Lose A
Heart Tonight X
PAUL DAVIS—Cool Night X
BARBRA STREISAND—Comin’ In And Qut Of
Your Life X
QUEEN/DAVID BOWIE— Under Pressure X
RINGO STARR—Wrack My Brain X
NEIL OIAMOND—Yesterday's Songs X
EL.O.~Twilight X
DIANA ROSS—Why Do Fools Fall In Love X
THE POUICE—Every Little Thing She Does Is
Magic X

KIOA—Des Moines
(AW. Pantoja—MD)

NO LISTINGS

WNAP-FM—Indianapolis
(Chab Hunt—MD)

* % BARRY MANILOW-The Oid Songs 6-1

* % COMMODORES—0Oh No 52

* FOREIGNER—Waiting For A Girl Like You 11-
7

* NEIL OIAMOND-Yesterday's Songs 14-8

* DIANA ROSS—Why Do Fools Fall In Love 18-
9

® CHRIS CHRISTIAN—I Want You, | Need You

® QUARTERFLASH-Harden My Heart

® STEVIE WOODS—Steal The Night

KEYN-FM—Witchita
(Terri Springs—MD)

NO LISTINGS

KWKN—Witchita
(Scott Shores—MD)

% BARBRA STREISAND—Comin’ In And Qut
Of Your Life 28-23

* FOREIGNER—Waiting For A Girl Like You 14-
10

* NEIL DIAMOND —Yesterday's Songs 20-16

* GEORGE BENSON—Turn Your Love Around
2520

* STEVIE NICKS/DON HENLEY~-Leather And
Lace 29-25

ee LINDSEY BUCKINGHAM-Trouble

®e BILLY JOEL—She's Got A Way

® ROYAL PHILHARMONIC ORCHESTRA~
Hooked On Classics A

Northeast Region

% PRIME MOVERS mmmm

FOREIGNER-Waiting For A Girt Like You (Atlantic)
AIR SUPPLY—Here | Am (Arista)
OLIVIA NEWTON-JOHN—PHysical (MCA)

mmmm® TOP ADD ONS s

EDDIE RABBITT—Someone Could Lose A Heart Tonight
(Elektra)

DIANA ROSS—Why Do Fools Fall In Love (RCA)

QUEEN AND DAYID BOWIE—Under Pressure (Elektra)

s BREAKOUTS s

SHEEMA EASTON—You Could Have Been With Me (EMI-
America)

ROLLING STONES—Waiting On A Friend (Rolling
Stones)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

WYKS-FM—~Boston
(Vinnie Peruzzi—MD)

* % THE ). GEILS BAND—Centerfold 10-1
# % FOREIGNER—Waiting For A Girl Like You
7-2

* EARTH, WIND & FIRE—Let's Groove 6-3

* DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 22-11

 CENTRAL LINE—Walking Into Sunshine 21-
12

oe DIANA ROSS—Why Do Fools Fall In Love

oo QUEEN/DAVIO BOWIE—Under Pressure

© QUARTERFLASH-Harden My Heart B

Ploylist Prime Movers
Ploylist Top Add Ons @

® THE CARS—Shake It Up B

® AL JARREAU—Breakin' Away A

® SNEAKER—More Than Just The Two Of Us A
® SYREETA—Quick Slick A

© ROLLING STONES—Waiting On A Friend A
HERB ALPERT—Manhattan Melody X

BILLY SQUIER—My Kind Of Lover X
ELO.—Twilight X

RINGO STARR—Wrack My Brain X

WKBW-AM—Buffalo
(John Summers—MD)

* % LINDSEY BUCKINGHAM~Trouble 21-14

* % QUARTERFLASH—Harden My Heart 20-16

* JOURNEY—Don't Stop Believin' 18-10

* STEVIE NICKS/OON HENLEY—Leather And
Lace 19-11

®e EARTH, WIND & FIRE-Let's Groove

® GEORGE BENSON—Turn Your Love Around B

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

o PAUL 0AVIS—Cool Night X

® THE GO GO'S—-Our Lips Are Sealed

® OARYL HALL/JOHN OATES—( Can't Go For
That (No Can Do) X

« EDOIE RABBITT-Someone Could Lose A
Heart Tonight X

WABC—New York City
(Sonia Jones—MD)
® BILLY JOEL-She’s Got A Way A
® DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) B
o KENNY ROGERS—Through The Years L

WVBF-FM—Boston
(Tom Connerly—MD)
% DAN FOGELBERG—Hard To Say 4-3
*% AR SUPPLY—Here | Am 6-4
* AL JARREAU-We're In This Love Together 8-
6

* DIANA ROSS--Why Do Fools Fall In Love 24-
15
* NEIL DIAMOND-Yesterday's Songs 25-21

WBEN-FM—Buffaio
(Roger Christian—MD)
% DARYL HALL/JOHN OATES-1 Can't Go
For That (No Can Do) 30-8
%% NEIL DIAMOND-Yesterday's Songs 27-18
* QUARTERFLASH—Harden My Heart 19-11
% CHILUWACK—My Girl 20-15
* LINOSEY BUCKINGHAM —Trouble 16-10
ee EDDIE RABBITT—Someone Could Lose A
Heart Tonight
oo SHEENA EASTON-You Could Have Been
With Me
® SNEAKER—More Than Just The Two Of Us A
® THE GO GO'S—OQur Lips Are Sealed A
© BARBRA STREISANO- Comin’ In And Qut Of
Your Life A
® BILLY JOEL—She's Got A Way A
® KINKS—Better Things A

WKTU-FM—New York City
(Michae! Ellis—-MD)
ee QUINCY JONES FEATURING JAMES
INGRAM—Just Once K
o¢ GEORGE BENSON—Turn Your Love Around
K

® KANO—Can't Hold Back A

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) A

® WEEKS AND CO—Rock Your World B20

® SLAVE—Snap Shot B23

o TOM TOM CLUB—Genius Of Love X

® GERALDINE HUNT—Heart Heart X

© NORTH END—Happy Days X

© COMMODORES—0h No X

® JERRY CARR—This Must Be Heaven X

® JEANETTE LADY DAY—Come Let Me Love X

® ROGER-|Heard It Through The Grapevine X

® BAD GIRLS—Too Through X

WFLY-fm—Albany
(Jack Lawrence—MD)

No Listing

WTRY—Albany
(Ron Neani—MO)

No Listing
WGUY-AM—Bangor
(Jim Randali—MD)
* % FOREIGNER—Waiting For A Girl Like You
111
* % CHRIS CHRISTIAN—| Want You, ! Need
You 34-24
% CHILLINACK—My Girl 156
* GEORGE BENSON—Turn Your Love Around
31-23
* DONNIE IRIS—Sweet Merilee 35-25
®e ROLLING STONES—Waiting On A Friend
oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
® BILLY SQUIER—My Kind Of Lover A

(Continued on page 28)
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COUNTRY HEROES—Frorﬁ left, Tom Rounds, president of Watermark,

%

Johnny Cash and Hugh Cherry confer at a recent studio session at WDBQ-AM

Dubuque, lowa where they produced a demo program of Watermark’s new

“The Heroes Of Country Music.” Cash will host the program, Cherry is head

writer and Rounds will serve as executive producer. The one-hour series is set
for release during the first half of 1982.

NEW YORK-NBC’s Source
Network is cranking up several fresh
programs and features for the new
year, including news analysis “Jaco’s
Journal,” comedy bits from
“Whamco,” talk feature “Frank
Talk” and financial advice, “Money
Memo.

The 90-second *“Jaco’s Journal” is
hosted by C.D. Jaco, who’s been
with the Source since its inception.
The comedy of “Whamco” comes
from Steve B. and the Hawk, more
formerly known as Steven B. Wil-
liams and Don Hawkins, who have
worked together as a team at Hono-
lulu stations KKUA-AM and KIK]I-
FM.

The “Frank” of the 60-second fea-
ture “Frank Talk” is Frank Cody,
who’s served as program director of
a number of stations. He handled
national programming of the San-
dusky stations before joining the
Source. He also formerly pro-

National Programming

grammed KLOS-FM Los Angeles.

“Money Memo,” according to Jim
Cameron, director of information
programming, is a response to “our
affiliates desire to better serve their
25 to 34 year old audience.”

Continuing features on the Source
include “Coping With” hosted by
John McGhan, formerly of the
Source and now directing program-
ming at Rolling Stone Productions,
and the 90-second “Rock Report,”
hosted by Bill Fantini.

* ok x

Chris Charles has been named
host of the “Weekly Country Music
Countdown” from United Stations.
Vice president of programming Ed
Salamon wooed Charles away from
an air shift on WCBS-FM New
York. The new show premiers Dec.
4. ... CBS’ new RadioRadio taped
the Nov. 13 Hall & Oates concert at
the Capitol Theatre in Passaic, N.J.

(Continued on page 33)

MUTUAL VP TO FCC LAWYERS

Carr Continues War
On New Networks

WASHINGTON—An offensive
mounted against newcomer radio
networks by Mutual Broadcasting
president Marty Rubenstein at the
Ohio Broadcasters Convention last
‘month was continued by Mutual’s
programming vice president Dick
Carr, as he spoke to the FCC Bar
Assn. here Nov. 10.

Carr pointed to “so-called net-
works” entering the marketplace
“almost daily” and, as Rubenstein
did last month, labeled “the idea of
so-called turnkey operations offen-
sive.” He found fault with the full-
format networks “because they pre-
sume to apply universal concepts to
individual and particular situ-
ations.”

He warned that “many of these
services are beginning with little or
no capital” and offered that, to
many broadcasters, “the prospect of
instant satellite networks is a pana-
cea, but I believe this perception is a
prescription for disaster.”

Carr argued, “A good idea or a
popular disk jockey in Cleveland
may be a disaster in Phoenix. Poten-
tial buyers shouldn’t be swayed by
an isolated success nor should they
assume that one successful program
or one well-programmed daypart is
enough to sustain a 24-hour or ‘full-
service’ satellite network.”

Carr complained that “satellites
are the reigning fixation in the radio
community. Everyone in the pro-
gramming business either has a sat-

ellite system or is scrambling to se-
cure the uplinks, earth terminals or
transponder space.”

Mutual has been in the forefront
of network satellite transmission and
Carr found fault with néw competi-
tion that is “selling, leasing or shar-
ing equipment. A satellite antenna
in your parking lot or on your roof is
not necessarily a progamming or fi-
nancial cure-all,” he added. He
noted that Mutual is installing 650
earth stations at affiliates, but that
these will be owned by the company.

Noting that radio stations “are
looking again toward national pro-
gram suppliers to relieve the strain
of increasing costs and to maintain a
competitive edge,” Carr warned that
“no one can do it for you. There are
no programming wizards who can
insure your success from a distance.
While networks, syndicators and
maybe even 24-hour progamming
services can provide staions with
high quality product, it must be ju-
diciously used, not carted up,
plugged in or forgotten.”

Giving advice to the lawyers in his
audience, Carr said, “In today’s ra-
dio marketplace, anyone with access
to satellite technology can distribute
programming. Often you (the law-
yers) will be the only one that can
aid a radio station in making impor-
tant choices. It’s amateur night in ra-
dioland and communications coun-
sel has a responsibility and a burden
to steer radio stations toward sen-
sible programming choices.”

Radio Programming

Washington Roundup

FCC Issues Extended Licenses

WASHINGTON-The FCC has
begun to implement a new law
passed by Congress this summer
which in part amends the 1934 Com-
munications Act to authorize five
year television and séven year radio
license terms.

While many of the other de-
regulatory broadcast sections were
stricken from the law, the 1981 Om-
nibus Budget Reconciliation Act,
and await passage in separate legis-
lation, the FCC can now move
ahead on the extended broadcast li-
cense terms.

In a Commission action last
Thursday (22), the licenses of 551 ra-
dio and tv stations in Maryland, the
District of Columbia, Virginia and
West Virginia, which expired Octo-
ber 1, 1981, were granted for the new
extended term. Stations in North
Carolina, South Carolina will re-
ceive extended term licenses on De-
cember 1, 1981.

According to the FCC schedule,
stations in Florida, Puerto Rico and
the Virgin Islands are slated for Feb-
ruary 1, 1982, and stations in Ala-
bama and Georgia for April 1, 1982.

On June 1, 1982, stations in Ar-
kansas, Louisiana and Mississippi
will receive extended terms; on Au-
gust 1, 1982, stations in Kentucky,
Tennessee and Indiana. Ohio and
Michigan are slated for October 1,
1982 and Illinois and Wisconsin will

By BILL HOLLAND

receive extended terms on Dec.
1, 1982.

Other stations nationwide areon a
similar staggered schedule through
1983 and 1984, ending with Dela-
ware and Pennsylvania on August I,
1984,

In other FCC news, the Commis-
sion has put forward a proposal to
deregulate certain areas of noncom-
mercial broadcasting, particularly in
the areas of ascertainment, program-
ming logs and the so-called “general
programming responsibility” obli-
gations. Public broadcasting stations
were not included in the somewhat
larger series of proposals passed by
the Commission last January in its
initial radio deregulation decision.

The Commission is recommend-
ing alternatives ranging from com-
plete elimination to retention of the
rules. Comments in the proceeding
are due November 2 and reply com-
ments by December 2. Critics of the
deregulatory proposals term the
FCC’s move “limited in certain re-
spects,” pointing out there are no
proposed revisions of such statutory
requirements as the Fairness Doc-
trine, equal opportunity require-
ments nor of rules designed to en-
sure the noncommercial character of
public stations.

Both the FCC and the Congress
have a somewhat more conservative
opinion of noncommercial stations’
programming obligations, however,

and there is some feeling here that
there might be some requirements,
based on the “expertise and discre-
tion of the licensees,” as a position
paper from the National Radio
Broadcasters Assn. puts it, retained
in the final proposal.

FCC Denies
Gross Licenses

WASHINGTON-The Federal
Communications Commission has
denied the renewal of licenses of two
radio stations and a television sta-
tion belonging to Gross Telecasting
Inc. of Lansing, Mich.

FCC administrative law judge By-
ron E. Harrison, in making the deci-
sion this past week, said that the evi-
dence showed that between 1965
and 1973, GTI had exhibited im-
proper behavior that was “beyond
rehabilitation.”

The FCC action to GTI and its
stations, WIJIM-AM, WIJIM-FM
and WJIM-TV, stems from a peti-
tion from the American Civil Liber-
ties Union. GTI was alleged to have
used deceptive maps to support add
sales, cancelled news coverage of an
organization due to its overdue bill,
inserted local advertising or pro-
gramming into network slots and
collected network revenue, and
broadcast taped weather reports
without notifying viewers.
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® Continued from page 26

® KISS—AWorld Without Heroes A

® BEACH BOYS—Come Go With Me A

o STEVIE WOODS—Steal The Night A

® EXILE-What Kind Of Love Is This A

© QUEEN/DAVID BOWIE-Under Pressure B

© QUARTERFLASH—Harden My Heart B

© DON McLEAN—Casties In The Air B

® THE CARS—Shake It Up B

® BILLY JOEL—She's Got A Way B

® SNEAKER—More Than Just The Two Of Us B

© DARYL HALL/)OHN OATES—| Can't Go For
That (No Can Do) B

® BEE GEES—Living Eyes X

o LULU-If | Wese You X

® THE AFTERNDON DEUIGHTS—Dancing For
Pennies X

WICC-Bridgeport
(Bob Mitchell-MD)

* % AIRSUPPLY-Here | Am 4-2

* % COMMODORES—0h No 6-3

* OLIVIA NENTON-JOHN-Physical 5-4

+ THE POLICE-Every Littie Thing She Does Is
Magic 7-5

 BARRY MANILOW—The OId Songs 11-8

oo ROLLING STONES—Waiting On A Friend

e EDDIE RABBITT - Someone Could Lose A

Heart Tonight

® STEVIE NICKS/DON HENLEY - Leather And
Lace

© DARYL HALL/JOHN OATES—| Can't Go For
That {No Can Do)

® BILLY JOEL-She's Got A Way

® PAUL DAVIS—Cool Night

WTIC-FM—Hartford
(Rick Donahue—MD)

% OLIVIA NEWTON-)OHN—Physical 12-4

* % AIR SUPPLY—Here { Am 14-8

+ EARTH, WIND & FIRE—Let's Groove 1-1

* THE POLICE—Every Little Thing She Does Is
Magic 5-2

* FOREIGNER—Waiting For A Girl Like You 6-3

®e PAUL DAVIS—Cool Night

oo ROLLING STONES—Waiting On A Friend

WBLI-Long ksland
(Bill Terry—MD)

* % AR SUPPLY—Here | Am 3-1
* % FOREIGNER—Waiting For A Girl Like You
4.2

* THE FOUR TOPS—When She Was My Girl 9-6

+ DIANA ROSS—Why Do Fools Fall In Love 14-
10

# LINDSEY BUCKINGHAM=Trouble 22-16

ee PAUL DAVIS— Cool Night

ee BARBRA STREISAND—Comin’ In And Out Of

Your Life

© KOOL & THE GANG—Take My Heart X

® LUTHER VANDROSS—Never Too Much X

® BILLY JOEL—-She's Got A Way X

© DARYL HALL/JOHN OATES—-| Can't Go For
That (No Can Do) B

® STEVE MILLER BAND - Heart Like A Wheel B

© JUICE NEWTON—The Sweetest Thing B

® GEORGE BENSON—Turn Your Love Around B

® NEIL OIAMOND-Yesterday's Songs B

WKCI-FM—New Haven
(Danny Lyons—MD)

No List

WNBC—New York City
(Roz Frank—MD)

* % MIKE POST—The Theme From Hill Street
Blues 19-13
* % QUINCY JONES FEATURING JAMES
INGRAM-Just Once 20-14
« FOREIGNER—Waiting For A Girl Like You 14-
10
* NEIL DIAMOND—Yesterday's Songs 21-17
# OLIVIA NENTON-JOHN—Physical 26-18
o COMMODORES—-0h No A
© BARBRA STREISAND—Comin’ In And Out Of
Your Life A
© DARYL HALL/JOHN OATES~| Can't Go For
That(No Can Do) A
© DOM MCLEAN—Castles In The Air A
o KENNY ROGERS—Through The Years A
o STEVE MILLER BAND—Heart Like A Wheel

WPJB-FM—Providence
(Mike Waite—MD)
% BOB SEGER-Tryin' To Live My Life
Without You 2-1
# % QUINCY JONES FEATURING JAMES
INGRAM - Just Once 5-3

+ EARTH, WIND & FIRE—Let's Groove 10-4

# CARL CARLTON-She's A Bad Mama Jama 9-
5

+ MARTY BALIN-Atlanta Lady 11-8

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

© CARS-Shake It UpA

® BILLY JOEL-She's Got A Way A

o BEE GEES—Living Eyes A

WPRO-FM-Providence
(Gary Berkowitz—MD)

% OLIVIA NEWTON-JOHN-Physical 6-4

% BARRY MANILOW-The Old Songs 9-6

* COMMODORES—Oh No 10-7

+ THEPOLICE—Every Little Thing She Does Is
Magic 12-10

* GEORGE BENSON-Turn Your Love Around
1511

oo LINDSEY BUCKINGHAM~Trouble

oo THE GO GO'S—Our Lips Are Sealed

o DIANA ROSS—-Why Do Fools Falf In Love B

© DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) B

© BARBRA STREISAND-Comin’ In And Out Of
Your Life B

© KOOL & THE GANG—Take My Heart

© THE ). GEILS BAND~Centerfold B

WHFM-FM—Rochester
(Kelty McCann—MD)

No Listings

WFTQ—Worchester
(Gary Nolan—MD)

oo BILLY JOEL-She's Got A Way
oo SNEAKER—More Than Just The Two Of Us K

WACZ-AM —Bangor
(Michael 0'Hara—MD)

% OLIVIA NENTON-JOHN—Physical 4-3
# % THE POLICE-Every Little Thing She Does
Is Magic 7-4

* ROD STEWART—Young Turks 16-11

* CHILLIWACK—My Girl 21-15

* THE ). GEILS BAND-Centerfold 24-19

oo BILLY JOEL-She's Got A Way

oo PAUL DAVIS—Cool Night

® THE CARS-Shake It Up

© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

® EARTH, WIND & FIRE-Let's Groove B

® ELO.-Twilight B

WIGY!FM—Bath
(Willie Michella—MD)

No Listings

WTSN-AM—Dover
(Jim Sebastian—MD)

% OLIVIA NEWTON-JOHN—Physical 1-1
* % FOREIGNER—Waiting For A Girl Like You
72

+ STEVIE NICKS/DON HENLEY— Leather And
Lace 10-8

+ LINDSEY BUCKINGHAM~Trouble 27-15

+ QUARTERFLASH—Harden My Heart 28-16

oe DAN FOGELBERG—Leader Of The Band

@@ ROLLING STONES—-Waiting On A Friend

© DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

® EL.0.-Twilight B

© THE CARS—Shake It Up B

o PAUL DAVIS—Cool Night B

© GREG LAKE—Let Me Love You Once A

o EDDIE RABBITT— Someone Could Lose A

Heart Tonight A

BILLY JOEL-She’s Got AWay A

BILLY SQUIER—My Kind Of Lover A

BEE GEES—Living Eyes X

RINGO STARR—Wrack My Brain X

® THE GO GO'S—Our Lips Are Sealed X

® GEORGE BENSON—Turn Your Love Around X

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X

WFEA-AM—Manchester
(Keith Lemire—MD)

% FOREIGNER—Waiting For A Girl Like You
31

% OLIVIA NEWNTON-JOHN-Physical 6-2

+ DIANA ROSS—Why Do Fools Fall In Love 11-
6

* LINDSEY BUCKINGHAM ~Trouble 13-7

+ ROD STEWART-Young Turks 22-10

* STEVIE NICKS/DON HENLEY - Leather And
Lace 25-12

oe BARBRA STREISANO—Comin’ In And Out Of

Your Life

oo GEORGE BENSON—Turn Your Love Around

® OARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)

® JOURNEY—Don't Stop Believin’

® THE GO GO'S—Our Lips Are Sealed

o EDOIE RABBITT—Someone Could Lose A
Heart Tonight

® SNEAKER—More Than Just The Two Of Us

© THE J. GEILS BAND—Centerfold

o EL0.-Twilight

RINGO STARR—Wrack My Brain

EARTH, WINO & FIRE—-Let's Groove

BILLY JOEL-She's Got A Way

KENNY ROGERS-Blaze of Glory

® CARS—Shake It Up

© KOOL & THE GANG—Take My Heart

WHEB-FM—Portsmouth
(Rick Dean—MD)

* % FOREIGNER—Waiting For A Girl Like You
51
*% COMMODORES—0h No 4-3
 OLIVIA NEWTON-JOHN—Physical 7-4
+ DIANA ROSS—Why Do Fools Fall In Love 16-
12
+ ROD STEWART—Young Turks 18-13
oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight
®e DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) B20
© RONNIE MILSAP—| Wouldn't Have Missed It
For The World B30
© QUARTERFLASH-Harden My Heart X

WBBF-AM—Rochester
(Jay Stevens—MD)

No List

WPST-FM—Trenton
(Tom Taylor—MD)
* % JOURNEY-Don't Stop Believin' 13-9
% DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 35-26
* CHILLIWACK—My Girl 11-8
* ROD STEWART—Young Turks 22-18
* STEVIE NICKS/DON HENLEY—Leather And
Lace
oo EDDIE RABBITT—Someane Could Lose A
Heart Tonight K
oo DAN FOGELBERG—Leader Of The Band K
® PAUL DAVIS—Cool Night A
© ROLLING STONES—Waiting On A Friend B
® CARS—Shake it UpB
® BILLY JOEL—She's Got A Way

WRCK-FM--Utica-Rome
(Jum Reitz—MD)
% OLIVIA NEWNTON-JOHN—Physical 5-2
% ROD STEWART-Young Turks 11-7
# CHILLIWACK—My Girl 15-10
* JOURNEY—Don't Stop Believin' 14-11
+ LINDSEY BUCKINGHAM —Trouble 20-15
oo ROLLING STONES—Waiting On A Friend
oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight
© BEE GEES—Living Eyes A
® KINKS—Better Things A
® THE CARS—Shake It Up X
® LOVERBOY—Working For The Weekend X
o PAUL DAVIS—Cool Night X
© GREG LAKE—Let Me Love You Once X
® DONNIE IRIS—Sweet Merilee X
o SURVIVOR—Poor Man's Son X

Mid-Atlantic Region

mmmm* PRIME MOVERS smmm

ROYAL PHILHARMONIC ORCHESTRA—Hooked On
Classics (RCA)

NEIL DIAMOND—Yesterday's Song (Columbia)

AIR SUPPLY—Here | Am (Arista)

mmmm® TOP ADD ONS s

PAUL DAVIS—Cool Night (Arista)
DON McLEAN—Castles In The Air (Millennium)
SNEAKER—More Than Just The Two Of Us (Handshake)

ssemBREAKOUTS a—

SHEENA EASTON—You Could Have Been With Me (EMI-
America)

ROLLING STONES—Waiting On A friend (Rolling
Stones)

RINGO STARR—Wrack My Brain (Boardwalk)

WPGC-Washington, DC
(Jim Bliott—MD)
% AR SUPPLY—Here | Am 7-2
% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 12-8

+ DIANA ROSS—Why Do Fools Fall in Love 14-
11

 CHILLIWACK—My Girl 21-15

* DARYL HALL/JOHN OATES~I Can't Go For
That (No Can Do) 23-19

® CARS-Shake It Up A

o THE). GEILS BAND—Centerfold A

® KDOL & THE GANG-Take My Heart B28

® JOURNEY—Don't Stop Believin’ B29

© QUARTERFLASH—-Harden My Heart B30

@ PAUL DAVIS-Cool Night X

© DON McLEAN~Castles In The Air X !

WCAO-AM—Baltimore
(Scott Richards—MD)
% BARBRA STREISAND—Comin’ In And Out
0Of Your Life 23-18

% EARTH, WIND & FIRE—Let's Groove 25-20

* CHILLIWACK-My Girl 21-17

* QUARTERFLASH--Harden My Heart 15-12

# STEVIE NICKS/DON HENLEY—Leather And
Lace 21-17

e SNEAKER-More Than Just The Two Of Us

e SHEENA EASTON—You Could Have Been

With Me

o ALABAMA-Love In The First Degree A

o KENNY ROGERS—Blaze Of Glory A

© GENESIS—No Reply At All X

o EDOIE RABBITT—Someane Could Lose A
Heart Tonight X

® PATTI AUSTIN—-Every Home Should Have
OneX

® BILLYJOEL—She's Got A Way X

o THE MOODY BLUES—Talking Out Of Turn X

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

WIFI-FM—Philadelphia
(Liz Kiley—M0)

% JOURNEY-Don't Stop Believin’ 22-17

% NEIL DIAMOND-Yesterday's Songs 26-20

* LUTHER VANOROSS—Never Too Much 18-14

# THE). GEILS BAND-Centerfold 23-18

* STEVIE NICKS/00N HENLEY - Leather And
Lace 28-23

oo PAUL DAVIS—Cool Night

oo DON McLEAN—Casties In The Air

® CARS—Shakelt UpA

o BILLY JOEL-She's Got A Way A

o QUEEN/OAVID BOWIE—Under Pressure A

® ROLLING STONES—Waiting On A Friend A

o BEE GEES-Living Eyes X

o ELO.-TwilightX

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life X

o GEORGE BENSON—Turn Your Love Around X

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) X

® SNEAKER—More Than Just The Two Of Us X

les Radio Action.

Based on station playlists through Tuesday (11/17/81)

© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics B

® STEVE MILLER BAMD~—Heart Like AWheel B

© KOOL & THE GANG—Take My Heart B

® LINDSEY BUCKINGHAM—Trouble B

© RONNIE MILSAP—-| Wouldn't Have Missed It
For The World B

WRQX-FM(Q107)—Washington, D.C.
(Frank Holler—MD)

No Listing
WAEB-AM—Allentown
(Jefferson War—MD)

% NEIL DIAMOND-Yesterday's Songs 20-15

% DON mcLEAN~Casties In The Air 26-20

* CHILLIWACK—My Girl 14-12

* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-13

* GENESIS—No Reply At All 21-18

oe THE GO GO’S—Our Lips Are Sealed

ee EDDIE RABBITT—Someone Could Lose A

Heart Tonight

SNEAKER—More Than Just The Two Of Us A

BEACH BOYS—Come Go With Me A

ROLLING STONES—Waiting On A Friend A

BARBRA STREISAND—Comin’ In And Out Of

Your Life

® PAUL DAVIS—Cool Night

© JUICE NENTON-The Sweetest Thing X

® STEVIE WOODS-Steal The Night X

© RONNIE MILSAP—I| Wouldn't Have Missed It
For The World X

® BILLYJOEL—She's Got A Way X

© STEVE MILLER BAND—Heart Like AWheel X

WBSB-FM —Baltimore
(Jan Jeffries— MD)

% QUARTERFLASH—Harden My Heart 10-6

% EARTH, WIND & FIRE—Let's Groove 15-8

* AR SUPPLY—Here | Am 1-1

+ ROD STEWART-Young Turks 8-5

* STEVIE NICKS/DON HENLEY— Leather And
Lace 19-16

oo KDOL & THE GANG—Take My Heart

oo RINGO STARR—Wrack My Brain

® DON McLEAN—Castles In The Air X

® RUSH-Closer To The Heart X

o STEVE MILLER ROAD—Heart Like A Wheel X

® GREG LAKE—Let Me Love You Once X

® SNEAKER—More Than Just The Two Of Us X

© JUICE NEWTON-The Sweetest Thing X

o |RENE CARA-Anyone Can See X

® BILLY SQUIER—My Kind Of Lover X

© THE CARS—Shake It Up X

© ROLLING STONES—Waiting On A Friend X

WFBR—Baltimore
(Andy Szulinski—MD)

No Listing

WCCK-FM —Esie
(Bill Shannon—MD)

o EDDIE RABBITT—Someane Could Lose A
Heart Tonight A

® SHEILA-Darling A

o LOVERBOY—Working For The Weekend X

® BILLY JOEL—She's Got A Way X

o STEVE CARLISLE-WKRP In Cincinnati X

® OLIVIA NEWTON-JOHN—Physical B

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

® ROLLING STONES—Waiting On A Friend B

® CARS—Shake It Up B

WKBO-AM —Harrisburg
(Tim Burns—MD)

® JUICE NENTON—The Sweetest Thing A

® PAUL DAVIS—Cool Night A

® EODIE RABBITT— Someone Could Lose A
Heart Tonight A

© GEORGE BENSON—Turn Your Love Around A

WGH-AM—Norfolk
(Bob Canada—MD)

No Listing
WRVQ-FM—Richmond
(Bill Thomas—M0)
% THE ). GEILS BAND—Centerfoid 11-6
% LINDSEY BUCKINGHAM—Trouble 169
« FOREIGNER—Waiting For A Girl Like You 1-1
# CHILLIWACK—My Girl 5-4
* STEVE MILLER BANO—Heart Like A Wheel
20-16
oo CARS—Shake It Up
® FOREIGNER—Juke Box Hero
© ROLLING STONES—-Hang Fire
® PAUL DAVIS—Cool Night
® BILLY SQUIER—In The Dark
o TRIUMPH-Magic Power
® SURVIVOR—Poor Man's San
o BILLY JOEL-She's Got A Way
® THE GO GO'S—Our Lips Are Sealed
® SNEAKER—More Than Just The Two Of Us

WFBG-AM—Atioona
(Tony Booth—MD)

* % FOREIGNER—Waiting For A Girl Like You
41

% QUARTERFLASH—Harden My Heart 23-19

+ EARTH, WIND & FIRE-Let's Groove 19-14

# NEIL DIAMOND-Yesterday's Songs 21-17

# DON MCLEAN-Castles In The Air 30-26

© RINGO STARR—Wrack My Brain B

o STEVE MILLER BAND—Heart Like A Wheel B

www.americanradiohistorv.com

® ROLLING STONES—Waiting On A Friend A

o BEACH BOYS—Come Go With Me A

® BILLY SQUIER—My Kind Of Lover A

® GREG LAKE—Let Me Love You Once A

o LOVERBOY—Working For The Weekend X

® THE CARS—Shake It Up X

® JUICE NEWTON—The Sweetest Thing X

® SNEAKER—More Than Just The Two Of Us X

© KOOL & THE GANG—Take My Heart X

© SURVIVOR-Poor Man’s Son X

© LUTHER VANDROSS—Never Too Much X

© DONNIE IRIS— Sweet Merilee X

© RONNIE MILSAP—| Wouldn't Have Missed 1t
For The World X

© SHEENA EASTON-You Could Have Been .
With Me A

WYRE-AM—Annapolis
(Chuck Bradley—MD)
* % GEORGE BENSON-Turn Your Love
Around 16-11

% % QUARTERFLASH—-Harden My Heart 18-12

* DON McLEAN—Castles In The Air 25-15

* ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 22-16

* STEVIE WOODS- Steal The Night 24-18

ee PAUL DAVIS—Cool Night X

oo EDDIE RABBITT—- Someone Could Lose A

Heart Tonight X

© BEACH BOYS—Come Go With Me A

® BILLY JOEL—She's Got AWay A

© BARBRA STREISAND-Comin’ In And Out Of
Your Life B19

o DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) B23

© RONNIE MILSAP—I| Wouidn't Have Missed It
For The World B27

© SNEAKER—More Than Just The Two Of Us
B30

® SAVOY BROWN—Run To Me X

© DONNIE IRIS—Sweet Merilee X

WQRK-FM—Norfolk
(Bruce Garraway—MD)

% OLIVIA NENTON-JOHN-Physical 10-5
*% RONNIE MILSAP—|Wouldn't Have Missed
It For The World 21-17

* COMMODORES—-0h No 6-3

* LITTLE RIVER BAND—The Night Owlis 7-4

# DIESEL—Sausalito Summernight 15-12

© JUICE NEWTON—The Sweetest Thing A

® DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) X

© LINDSEY BUCKINGHAM ~Trouble X

WQXA-FM—York
(Dan Steele—MD)

No Listing

Southeast Region

s % PRIME MOVERS smm

LINDSEY BUCKINGHAM—Trouble (Elektra)

STEVIE NICKS WITH DON HENLEY-Leather And Lace
(Modern)

EARTH, WIND AND FIRE—Let's Groove (ARC/Columbia)

mmm® TOP ADD ONS msssem

THE CARS—Shake It Up (Elektra)

GEORGE BENSON—Turn Your Love Around (WB)
BERTIE HIGGINS—Key Largo (Kat Family)

e BREAK OU TS mnasmess

THE ROLLING STONES—~Waiting On A Friend (Rolling
Stones)

DAN FOGELBERG—Leader Of The Band (Full Moon/
Epic)

CARPENTERS - Those Good Old Dreams (A&M)

WIGC-FM—Atlanta
(Steve Oavis—MD)
% STEVIE NICKS/DON HENLEY—Leather
And Lace 13-8
% JUICE NENTON—The Sweetest Thing 22-
17
 ROD STEWART—Young Turks 11-7
+ QUARTERFLASH-Harden My Heart 17-13
* THE). GEILS BANO—Centerfold 26-22
oo BERTIE HIGGINS—-Key Largo K
oo CHILLWACK~My Girl K
© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B28
© GEORGE BENSON-Turn Your Love Around
B29
CARS—Shake It Up B30
RINGO STARR—Wrack My Brain X
BEE GEES—Living Eyes X
NEIL DIAMONO-Yesterday's Songs X
EDDIE RABBITT—Someone Can Lose A Heart
Tonight X
ICEHOUSE-I Can't Help Myself X
o QUEEN/DAVID BOWIE-Under Pressure X

WOQXI-FM—Atlanta
(Jeft McCartney—MO)

No List

WBBQ-AM—Augusta
(Bruce Stevens—MD)
% LINDSEY BUCKINGHAM—Trouble 14-9
% RONNIE MILSAP—| Wouldn't Have Missed
It For The World 21-16
+ DARYL HALL/JOHN OATES-I Can't Go For
That (No Can Do) 22-17
 BERTIE HIGGINS—Key Largo 2520
 ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 30-23
oo GREG LAKE—Let Me Love You Once

Playlist Prime Movers *
Playlist Top Add Ons @

e SHEENA EASTON—You Could Have Been
With Me

© JENNIFER WARNES—Could it Be Love A

o EDDIE SCHWARTZ-All Our Tomorrows A

© QUEEN/DAVID BOWIE—Under Pressure B

* PAUL DAVIS—Cool Night B

© THE ). GEILS BAND—Centerfold B

© NEIL DIAMOND- Yesterday's Songs B

© DON McLEAN-Castels In The Ari X

© BARBRA STREISAND—Comin’ In And Qut Of

Your Life X

EDDIE RABBITT—Someone Could Lose A

Heart Tonight X

© THEGO 60'S—Our Lips Are Sealed X

o THE CARS—Shake It Up X

® RINGO STARR—Wrack My Brain X

® ELO.—Twilight X

L[]

L[]

BEE GEES—-Living Eyes X
BALANCE—Falling In Love A
WIOX-FM—Birmingham
(Chris Trane—MD)

% DARYL HALL/JOHN OATES—I Can't Go
For That (No Can Do) 17-10

* % EARTH, WIND & FIRE--Let's Groove 20-11

* STEVIE NICKS/DON HENLEY— Leather And
Lace 23-18

* KOOL & THE GANG—Take My Heart 26-20

oo ROLLING STONES—Waiting On A Friend

oe GEORGE BENSON—Turn Your Love Around

® BEE GEES-Living Eyes !

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight

o LULU-If | Were You

® SURVIVOR—Poor Man's Son

o TRIUMPH—Magic Power

© THE GO GO'S—Our Lips Are Sealed

© BARBRA STREISAND—Comin’ In And Out Of
Your Life

© SNEAKER—More Than Just The Two Of Us

 CARS—Shake It Up

© LOVERBOY-Working For The Weekend

© THE MOODY BLUES—Talking Out Of Turn

o BERTIE HIGGINS—Key Largo

WAYS-AM —Charlotte
(Lou Simon—MD)

% NEIL DIAMOND-Yesterday's Songs 10-8

% LINDSEY BUCKINGHAM—~Trouble 11-9

* BARBRA STREISAND—-Comin’ In And Out Of
Your Life 14-11

* GEORGE BENSON- Turn Your Love Around
1813

+ RONNIE MILSAP—1Wouldn't Have Missed It
For The World 19-16

WBCY-FM—Charlotte
(Bob Kaghan—MD)
% JOURNEY-Don't Stop Believin 3-1
% DARYL HALL/JOHN OATES-1Can't Go
For That 10-5
* THE GO GO'S—Our Lips Are Sealed 16-12
* LINDSEY BUCKINGHAM—Trouble 18-14
oo CARS—Shake It Up K
oo DAN FOGELBERG—Leader Of The Band K
® PAUL DAVIS—Cool Night A
© JOURNEY-Open Arms B22
® LOVERBOY—Working For The Weekend B26
© ROLLING STONES—Waiting On A Friend B28
® BILLY JOEL—She's Got A Way B29
® GREG LAKE—Let Me Love You Once L
® BILLY SQUIRE—-My Kind Of Lover L
o EDOIE RABBITT—Someone Could Lose A
Heart Tonight X
© THE MDODY BLUES-Talking Out Of Turn X

WHBQ-AM—Memphis
(Charles Duvall—MD)

% COMMODORES-OhNo4-1
% DIANA ROSS—Why Do Fools Fall In Love
74

+ BARRY MANILOW~The Oid Songs 8-7

+ PAUL DAVIS—Cool Night 14-10

oe DON McLEAN—Castles In The Air

oo LINDSEY BUCKINGHAM—Trouble

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B

© OARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o GEORGE BENSON—Turn Your Love Around B

© BARBRA STREISAND—Comin’ In And Qut Of
Your Life B

® NEIL DIAMOND-Yesterday's Songs B

o RONNIE MILSAP-| Wouldn't Have Missed It
For The World B

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

® JUICE NEWTON—The Sweetest Thing B

o BEE GEES—Living Eyes B

o STEVIE WOOOS—Steal The Night A

® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love X

WMC-FM—Memphis
(Tom Prestigiacomo—M0O)

% AR SUPPLY—Here | Am 2-1

(Continued on page 30)
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Even Hawaii Responding To Stateside Coun try Records

By DON WELLER

HONOLULU—-Ron Jacobs is
demonstrating that country music
has a place way out in the Pacific on
these coral shores.

The co-owner of KDEO-AM be-
gan with a semi-automated country
format in February, dropping MOR
programming, and by the time the
spring Arbitron came out, the sta-
tion had climbed from a 0.6 share to
4.4, moving the station from 22nd
place to seventh.

Jacobs says that even taking into
account his very successful ventures
at KPOI-AM in Hawaii in the late
1950s and KHJ-AM and KGB-AM
on the mainland in the 1960s, “any-
time you see a station go up 16
notches in one Arbitron as KDEO
did, it’s very gratifying. It confirms
the fact that country music and Ha-
waiian music are kissing cousins.”

He adds: “A lot of credit has to go
to the people at both Drake
Chenault and Watermark who pro-
vide us with different programs and
services. We expect that the trend of
country music, which is booming on
the mainland, will be maintained on
KDEO, the westernmost country
station in America.”

The Spring Arbitron did more
than show a market for country mu-
sic; it showed that an FM station can
compete among the top three sta-
tions for listeners.

KULA-FM, which has been pro-
gramming automated easy-listening
pop-rock (TM Stereo Rock) for two
years, continued to grow for the
third straight time in the Arbitron—
from 2.1 to 3.7 10 4.1

Earl McDaniel, general manager
for KULA-FM, sees the steady
growth as more than just a success
for the station. “People are now be-
ginning to pay more attention to FM
in Hawaii,” he says. “I see it as a def-
inite trend. Remember, all but one
FM station in the islands has an AM
sister station. Why? Because people
have had to have another station to
stay afloat financially. But I think
that’s changing now as so many
more people are tuning in their FM
radios.”

For the first time, top 40 oriented
KIKI-AM dethroned MOR music
KSSK-AM'’s long reign as the No. 1
overall station. Although KIKI-AM
has built a strong base of teen and
young listeners with its top 40 format
and strong promotion-campaign
style, its emergence as the new No. 1
station in Hawaii was somewhat of a
surprise.

KIKT uses broad-based top hits in
their format, and is involved in
many promotions aligned with their
sponsors, local recording acts, and
their on-air personalities.

Rocker KDUK-FM went further
than adding audience. It became the
first FM station to reach the number
two position among all stations in
Hawaii.

“The Duke,” which consults with
Burkhart-Abrams for its adult-ori-
~ented rock format, has been growing

steadily since it changed from disco |

music in January, 1980.

Bill Mims, KDUK’s program di-
rector, was originally with WOKJ-
FM (ZETA-7) now WJYO Orlando,
but joined the station in February,
1981. He says that when he got here,
the station had a distinct rock and
concert image, and all he did was
“clean things up a bit”

“What we did was to put together
a station which relates to the envi-
ronment and what people want to
hear in the island,” he explains.
“Basically, we’ve put together a Ha-
walian rock station that is as good as
any mainland station.

Brian Bieler, KDUK'’s general
manager who created the station’s  “‘revolution
highly visible logo and set the for-  Hawaii.”
mat for the station nearly two years
ago, interprets the Duke’s leap from

6.4 in the fall, Arbitron to 11.5 as a
in FM music in nize that the medium is viable. We

He goes on: “We expect the FM
market to continue to grow as more

FM broadcasters here now recog- start resembling mainland markets.

“The problem up to this point is

expect that with better FM program- that nobody thought that FM was a

ming in Honolulu, FM itself will viable medium. “I think we’ve
grow considerably in shares and will ~ shown that this is wrong.”

Your station’s ads get
better reception in SRDS.

These radio station executives
know SRDS Spot Radio Rates and
Data is used to recommend
particular radio stations for spot
radio advertising.

They capitalize on this opportunity

with Service-Ads that influence

media planners/buyers the very
moment their markets are being

considered.
They know their Service-Ads

provide pertinent facts about their
stations and markets (format and

programming, ratings, coverage,
demographics) at a time when this
Is just what planners/buyers are
looking for. That's why your station’s
ads get better reception in SRDS.

NO other reference or trade
publication provides the

cpportunity to communicate your
sales story at so critical a time. Take

advantage of it.

Service-Ads in SRDS Spot Radio
Rates and Data. It's the logical

decision. Media decision-makers

will thank you for it.

www americanradiohistorv com

STANDARD RATE & DATA SERVICE, INC.
5201 Oid Orchard Road/Skokie, IL 60077
(312) 470-3100
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Billboard. Sing

les Radio Action

Based on station playlists through Tuesday (11/17/81)

Playlist Prime Movers &
Ploylist Top AddOns @

NOVEMBER 28, 1981, BILLBOARD

® Continued from page 28

% FOREIGNER—Waiting For A Girl Like You
32

+ QUINCY JONES FEATURING JAMES
INGRAM - Just Once 6-4

+ THE POLICE—Every Little Thing She Does Is
Magic 8-5

+ LINDSEY BUCKINGHAM—Trouble 15-13

® EARTH, WIND & FIRE—Let's Grooge X

o STEVIE WOODS-—Steal The Night

© GENESIS—No Reply At AIlN

® QUARTERFLASH—Harden My Heart N

® ROLLING STONES—Start Me Up N

o THE MOODY BLUES—Talking Out Of Turn N

WHYI-FM —Anderson
(Mark Shards—MD)

No Listings
WANS-FM—Anderson
(Sam Church—MD)

% COMMODORES--0h No

% AIR SUPPLY—Here | Am

+ THE POLICE-Every Little Thing She Does Is
Magic

 DIANA ROSS—Why Do Fools Fall In Love

* ROD STEWART--Young Turks

oo RINGO STARR—Wrack My Brain

®e CARS—Shake It Up

® THE ). GEILS BAND-Centerfold

® PAUL DAVIS—-Cool Night

o DARYL HALL/JOHN OATES—I Can't Go For

That (No Can Do)

GEORGE BENSON— Turn Your Love Around

RONNIE MILSAP—| Wouldn't Have Missed It

For The World

ROLLING STONES—Waiting On A Friend

BEE GEES~-Living Eyes

QUEEN/DAVID BOWIE—~Under Pressure

JERMAINE JACKSON-1'm Just Too Shy

BEXILE-What Kind Of Love Is This

ELO.—Twilight

GREG LAKE—Let Me Love You Once

BERTIE HIGGINS—Key Largo

DIESEL—Sausalito Summernight

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics

o EDDIE SCHWARTZ—AH Ours Tomorrow

WISE-AM —Asheville
(Ray Williams—MD)

* & OLIVIA NEWTON-JOHN—Physical 18-9

*% COMMODORES-0h No 21-13

+ ELO.~Twilight 20-12

* QUARTERFLASH—Harden My Heart 28-22

+ THE ). GEILS BAND—Centerfold 38-28

© DON McLEAN—Castles In The Air B

© BARBRA STREISAND—Comin’ in And Out Of
Your Life B

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

© OONALD FAGEN—-True Companion X

o LOVERBOY—Living For The Weekend X

o LULU-If | Were You X

o DELBERT McCLINTON-Sandy Beaches X

o TIM MILLER-Magical Eyes X

® SNEAKER—More Than Just The Two Of Us X

® ALABAMA—Love In The First Degree X

® CARS—Shake It UpA

© ROLLING STONES—Waiting On A Friend A

WQXI-AM—Atlanta
(JJ. Jackson-—-MD)

No Listings

WERC-AM--Birmingham
(Chris Train—MD)

& CRYSTAL GAYLE—The Woman In Me 11-6

# NEIL DIAMOND--Yesterday's Songs 17-8

+ RONNIE MILSAP—| Wouldn't Have Missed It
For The World 15-11

+ DON McLEAN—Castles In The Air 16-13

+ BERTIE HIGGINS- Key Largo 18-15

oo DARYL HALL/JOHN OATES~I Can't Go For

That (No Can Do)

oo CARPENTERS—Those Good Old Days

® BEACH BOYS—Come Go With Me A

® STEVE CARLISLE--WKRP In Cincinnati X

® STEVIE NICKS/DON HENLEY - Leather And
Lace B

© DAN FDGELBERG~ Leader Of The Band A

WSGN—Birmingham
(Sandra Chandler—MD)

No Listings

WCKX-FM-Tampa
(Ron Parker—MD)

% DARYL HALL/JOHN OATES--| Can't Go
For That 3-1
% ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 17-13
+ KRAFTWERK—Numbers 33-25
e PAUL DAVIS— Cool Night
oo GEORGE BENSON—Turn Your Love Around
© RONNIE MILSAP - Wouldn't Have Missed It
For The World A
o BEE GEES— Living Eyes A
o STEVE CARLISLE—~Theme From WKRP In
Cincinnati B

WFLB—Fayetteville
(Larry Canon—~MD)

* % OLIVIA NEWTON-JOHN-Physical 1-1
# % ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 18-8

 STEVIE NICKS/DON HENLEY— L eather And
Lace 16-12
* LUTHER VANDROSS—Never Too Much 21-15
* STEVIE NICKS/DON HENLEY~Leather And
Lace 16-12
* LUTHER VANDROSS—Never Too Much 21-15
+ DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Da) 29-21
® THE GO GO'S—Our Lips Are Sealed A
® PAUL DAVIS—Cool Night A
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® SHEENA EASTON—You Could Have Been
With Me A
© DAN FOGELBERG—Leader Of The Band A
© PATTI AUSTIN—Every Home Should Have
One A
© THE MOODY BLUES-Talking Out Of Turn X
® KENNY ROGERS-Blaze Of Glory X

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)

% LINDSEY BUCKINGHAM —Trouble 23-15

% OLIVIA NEWTON-JOHN- Physical 9-3

+ LUTHER VANDROSS—Never Too Much 22-16

* JUICE NEWTON—The Sweetest Thing 30-23

+ STEVIE NICKS/DON HENLEY— Leather And
Lace 24-18

o BARBRA STREISAND—Comin' In And Out Of
Your Life B27

® PAUL DAVIS—Cool Night B29

o DARYL HALL/JOHN OATES-| Can't Go For
That B30

© RONNIE MILSAP-| Wouldn't Have Missed it
For The World X

WARY~Huntsville
(Jim Kendricks—MD)
% LINDSEY BUCKINGHAM —Trouble 10-5
% DARYL HALL/JOHN OATES-I Can't Go
For That (No Can Do) 29-20
+ OLIVIA NEWTON-JOHN—Physical 3-2
+ QUARTERFLASH—Harden My Heart 14-9
+ RONNIE MILSAP—| Wouldn't Have Missed It
For The World 16-13
® ROLLING STONES—Waiting On A Friend A
© JERMAINE JACKSON—|'m Just Too Shy A
© GREG LAKE-Let Me Love You Once A
® CARS—Shakelt UpA
® CHRIS CHRISTIAN—| Want You, | Need You X
o STEVIE WOODS—Steal The Night X
o LULU--If | Were You X
© DON McLEAN—Castles In The Air X
® BEE GEES~Living Eyes X
© NICOLETTE LARSON—Fool Me Again X
® RINGO STARR—Wrack My Brain X
® ELO.—Twilight X
® BILLY JOEL-She's Got A Way X
© SUE SADD—The Looker X
© SHEENA EASTON-You Could Have Been
With Me A
© DAN FOGELBERG—Leader Of The Band A

WIVY-FM—Jacksonville
(Dave Scott—MD)
oe GEORGE BENSON—Turn Your Love Around
oo BARBRA STREISAND—Comin’ In And Out Of
Your Life
® EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® ROLLING STONES—Waiting On A Friend A
® THE CARS—Shake It Up A

WNOX--Knoxville
(Bill Evans—MD)
% DIANA ROSS—Why Do Fools Fall In Love
11-5

% BARRY MANILOW-The Old Songs 12-6

+ ROD STEWART-Young Turks 14-7

+ JOURNEY--Don't Stop Believin' 13-12

+ GENESIS—No Reply At All 18-15

oo STEVIE NICKS/DON HENLEY— Leather And

Lace

oo CHILLWACK—My Girl

o BARBRA STREISAND—Comin’ In And Qut Of
Your Life A

® ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics A

® CARS—Shake It Up A

© THE GO 60'S—Qur Lips Are Sealed B

© DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) B

o BEACH BOYS—Come Go With Me B

© KENNY ROGERS--Blaze Of Glory B

KLPQ-FM (KQ-94)—Little Rock
(Michael York—MD)
% FOREIGNER—Waiting For A Girl Like You
11
% AR SUPPLY--Here | Am 2.2
+ THE POLICE-Every Little Thing She Does Is
Magic 4-3
+ ROD STEWART—Young Turks 9-4
* STEVIE NICKS/DON HENLEY—Leather And
Lace 15-10
oo ROLLING STONES—Waiting On A Friend
oo CARS—Shake It Up
® BILLY JOEL-She's Got AWay
© BILLY SQUIER-My Kind Of Lover
® BERTIE HIGGINS—Key Largo
[ ]
[ ]

BEE GEES—Living Eyes

SURVIVOR—Poor Man's Son
© JOHN DENVER—The Cowboy And The Lady
© SNEAKER—More Than Just The Two Of Us
® JUICE NEWTON--The Sweetest Thing
© JERMAINE JACKSON—I'm Just Too Shy

WINZ-FM—Miami
(Johnny Dolan-MD)
% COMMOOORES—0h No 20-14
% JOURNEY-Don't Stop Believin’ 21-16
+ DARYL HALL/JOHN OATES—Private Eyes 4-
1
+ OLIVIA NEWTON-JOHN—Physical 5-3
+ ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 9-7
oo FOREIGNER-Juke Box Hero
oo DARYL HALL/JOHN OATES-I Can't Go For
That (Ne Can Do)
o KRAFTWERK—Numbers B
® PLACIDO DOMINGO/JOHN DENVER—
Perhaps Love B

WHHY-FM—Montgomery
(Rich Thomas—MD)

* % QUARTERFLASH—Harden My Heart 18-10

* % EARTH, WIND & FIRE-Let's Groove 20- 14

* STEVIE NICKS/DON HENLEY—Leather And
Lace 11-7

* OLIVIR NEWTON-JOHN—Physical 14-8

* GEORGE BENSON—Turn Your Love Around
2319

oo THE GO GO'S—Our Lips Are Sealed

oo DAN FOGELBERG~Leader Of The Band

® JUICE NEWTON—The Sweetest Thing

o BARBRA STREISAND—Comin’ In And Out Of
Your Life

WMAK-FM—-Nashville
(Scotter Davis—MD)

% EARTH, WIND & FIRE—Let's Groove 26-18

% NEIL DIAMOND--Yesterday's Songs 22-16

* OLIVIA NEWTON-JOHN—Physical 3-1

 LINDSEY BUCKINGHAM—Trouble 20-15

* DARYL HALL/ JOHN OATES—1 Can't Go For
That (No Can Do) 28-23

+ RICK SPRINGFIELD~I've Done Everything
For You 45-24

oo BERTIE HIGGINS— Key Largo

oo BILLY JOEL-She's Got A Way

® PAUL DAVIS- Cool Night B

o ALABAMA-Love In The First Degree B

® GEORGE BENSON—Turn Your Love Around B

® BEE GEES—Living Eyes B

® THE G0 GO’S—Our Lips Are Sealed D

® RITA COOLIDGE—Wishing And Hoping D

® THE ). GEILS BAND—Centerfold D

® THE MOODY BLUES—Talking Out Of Turn D

© ROLLING STONES—Start Me Up D

® GENESIS—No Reply At All D

® SNEAKER—More Than Just The Two Of Us X

© JENNIFER WARNES—Could It Be Love A

® SUE SAAD—Looker D

© DON McLEAN—Castles In The Air X

o EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

® BMANCE-Falling In Love X

® BEACH BOYS—Come Go With Me X

WWKX-FM (KX-104)—Nashville
(lohn Anthony—MD)
% EARTH, WIND & FIRE—Let's Groove 11-4
% NEIL DIAMOND—Yesterday's Songs 26-19
+* JOURNEY-Don't Stop Believin' 19-13
* STEVE MILLER BAND-Heart Like A Wheel
2120
+ DIANA ROSS—Why Do Fools Fall In Love 14-
9

ee EDDIE RABBITT--Someone Could Lose A
Heart Tonight

oo ROLLING STONES—-Waiting On A Friend

© RONNIE MILSAP—| Wouldn't Have Missed it .
For The World A

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

© GEORGE BENSON--Turn Your Love Around B

o DARYL HALL/JOHN OATES—I Can’t Go For
That (No Can Do) B

® PAUL DAVIS—Cool Night B

® ELO.-TwilightB

© BARBRA STREISAND--Comin’ In And Out Of
Your Life B

© RINGO STARR—Wrack My Brain X

© QUEEN/DAVID BOWIE—Under Pressure X

® THE MOODY BLUES—Talking Out Of Turn X

WBJW-FM—Orlando
(Terry Long—-MD)
% JOURNEY--Don't Stop Believin' 10-6
% BARBRA STREISAND--Comin’ In And Qut
Of Your Life 25-23
+ EARTH, WIND & FIRE—Let's Groove 13-8
+ STEVIE NICKS/DON HENLEY - Leather And
Lace
+ THE ). GEILS BAND--Centerfold 25-23
oo GEORGE BENSON—Turn Your Love Around
ee CARS—Shake It Up
® GREG LAKE—Let Me Love You Once
© ROYAL PHILHARMONIC ORCH.—Hooked On
Classics
® IRENE CARA—Anyone Can See
o LULU-If | Were You
© RINGO STARR-Wrack My Brain
® PAUL DAVIS— Cool Night
[ ]
[ ]

THE GO 60’S—Qur Lips Are Sealed
RONNIE MILSAP—| Wouldn't Have Missed It
For The World

o QUEEN/DAVID BOWIE—Under Pressure

© MEATLOAF—Read'em And Weep

® STEVE CARLISLE--WKRP In Cincinnati

® DON McLEAN—Castles In The Air

© JOHN DENVER—The Cowboy And The Lady

® SURVIVOR--Poor Man's Son

o BERTIE HIGGINS—Key Largo

® SNEAXER—More Than Just The Two Of Us

® ROCKIE ROBBINS~| Believe In Love
® KISS—A World Without Heroes

WSGF-FM—Savannah
().P. Hunter—MD)

* % LINDSEY BUCKINGHAM~Trouble 21-12

* % JOURNEY-Don't Stop Believin' 29-16

* STEVIE NICKS/DON HENLEY - L eather And
Lace 1511

+ DIANA ROSS—Why Do Fools Fall In Love 20-
13

+ STEVE MILLER BAND—Heart Like A Wheel
30-24

oo BILLY JOEL—She's Got A Way

®e THE CARS—Shake It Up

® BARRY MANILOW—The Old Songs B

® DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) B

© KOOL & THE GANG-Take My Heart B

© ELO.—Twilight B

o NEIL DINMOND—Yesterday's Songs B

© BARBRA STREISAND-—Comin’ In And Out Of

Your Life X

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics X

SHALAMAR—Sweeter As The Day Goes By X

RONNIE LAWS—Stay Awake X

CURTIS MAYFIELD-She Don't Let Nobody X

BEE GEES—Living Eyes X

RINGO STARR—Wrack My Brain X

EDDIE RABBITY—Someone Could Lose A

Heart Tonight X .

THE MOODY BLUES—Talking Out Of Turn X

NICOLETTE LARSON—Faol Me Again X

© CHRIS CHRISTIAN—I| Want You, | Need You X

© THE TEMPTATIONS—Oh Wat A Night X

® JUICE NEWTON-The Sweetest Thing X

® PRINCE~Controversy X

® SHEENA EASTON-You Could Have Been
With Me A

WRBQ-FM-Tampa
(Pat McKay—MD)

* % AR SUPPLY—Here | Am 12-7

% EARTH, WIND & FIRE—Let's Groove 16-8

+ JUICE NEWTON—The Sweetest Thing 22-17

+ BARBRA STREISAND—Comin’ In And Out Of
Your Life 28-23

+ DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) 31-26

oo THE J. GEILS BAND-Centerfold

oe RONNIE MILSAP—| Wouldn't Have Missed

It For The World
o CARS—Shake It Up

WSEZ-Winston-Salem
(Bob Mahoney—MD)

% OLIVIA NEWTON-JOHN—Physical 1-1

& DAN FOGELBERG—Hard To Say 13-9

+ BARRY MANILOW—The OId Songs 19-12

+ THE FOUR TOPS—When She Was My Girl 22-
15

oo RINGO STARR—Wrack My Brain

oo ROLLING STONES—Waiting On A Friend

© DELBERT McCLINTON-Sandy Beaches X

® BEACH BOYS—Come Go With Me X

® EDDIE RABBITT—Someone Could Lose A
Heart Tonight X

o LOVERBOY-Working For The Weekend X

® JUICE NEWTON—The Sweetest Thing B

® JOURNEY—Don't Stop Believin' B

WCSC-AM -~ Charleston
(Chris Bailey—-MD)

That (No Can Do) K
oo EDDIE RABBITY—Someone Could Lose A
Heart Tonight K

WOKI~Knoxville
(Gary Adkins-MD)

% COMMODORES-0Oh No 4-3

% ROD STEWART-Young Turks 8-5

* STEVIE NICKS/DON HENLEY - Leather And
Lace 15-6

 THE POLICE—Every Little Thing She Does Is
Magic 10-8

* QUARTERFLASH—Harden My Heart 16-10

o BILLY SQUIER-My Kind Of Lover

® CARS—Shake It Up

© ROLLING STONES—Waiting On A Friend

® BERTIE HIGGINS—Key Largo

® SHEENA EASTON-You Could Have Been
With Me

® DAN FOGELBERG—Leader Of The Band

WONN-AM—Lakeland
(Allan Rich—MD)

*% JOURNEY-Don't Stop Believin' 34-19

% BEE GEES—Living Eyes 35-22

+ DIANA ROSS—Why Do Fools Fall In Love 17

+ MICKEY GILLEY—Lonely Nights 33

+ LEE GREENWOOD-It Turns Me Inside Qut
KL}

®e STEVE CARLISLE-WKRP In Cincinnati

oo THEAFTERNOON DELIGHTS—Dancing For

Pennies

® SHEILA—Little Darlin' A

® DELBERT McCLINTON—-Sandy Beaches A

® CLIMAX BLUES BAND—Darlin' A

® BILLY JOEL-She's Got AWay A

KLAZ-FM-Little Rock
(Rhonda Kurtis—MD)

% BARBRA STREISAND~Comin’ In And Out
Of Your Life 23-15
% STEVIE NICKS/DON HENLEY—Leather
And Lace 159

+ COMMODORES—0h No 3-2

+ FOREIGNER-Waiting For A Girl Like You 1-1

+ BARRY MANILOW—The Old Songs 5-3

oo PEABO BRYSON-Let The Feeling Flow

oo DAN FOGELBERG—Leader Of The Band

© BALANCE—Falling In Love

© EDDIE RABBITT—Someone Could Lose A
Heart Tonight B

® STEVIE WOODS—Steal The Night B

© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics B

® BEACH BOYS—Come Go With Me X

© JERMAINE JACKSON—|'m Just Too Shy X

o LULU-If | Were You X

o ALABAMA-Love In The First Degree X

o STEVE MILLER BAND-Heart Like AWheel X

® GENESIS—No Reply At All X

o JOHNNY LEE—Bet Your Heart On Me X
® EARTH, WIND & FIRE—Let's Groove D
® KOOL & THE GANG—Take My Heart D
® CRYSTAL GAYLE—The Woman In Me X
® BILLY JOEL—She's Got A Way X

WKXY-FM—Sarasota
(Tomy William —MD)

* % FOREIGNER-Waiting For A Girl Like You

54
% STEVIE NICKS/DON HENLEY— Leather

And Lace 14-9
 BARBRA STREISAND--Comin’ In And Out Of

Your Life 16-13
+ LINDSEY BUCKINGHAM—Trouble 21-17
+ STEVE CARLISLE—WKRP In Cincinnati 23-20
oo GENESIS—No Reply At All
oo ROLLING STONES-Waiting On A Friend
© ROSSINGTON-COLLINS BAND--Don't Stop
Me Now A

® BEACH BOYS—Come Go With Me A
® BEE GEES—-Living Eyes A
® THE ). GEILS BAND-Centerfold B
® RINGO STARR—Wrack My Brain X
® GEORGE BENSON-Turn Your Love Around X
© DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) X
RONNIE MILSAP—I Wouldn't Have Missed It
For The World X
E.LO.-Twilight X
BERTIE HIGGINS—Key Largo X
SURVIVOR—Poor Man's Son X
QUEEN/DAVID BOWIE—Under Pressure X
DONNIE IRIS— Sweet Merilee X

WSGA-AM—Savannah
(Ron Fredricks—MD)

& STEVIE NICKS/DON HENLEY - Leather
And Lace 16-10
% STEVE MILLER BAND—Heart Like A Wheel
1811
* GEORGE BENSON-Turn Your Love Around
22-15
* ROLLING STONES—Waiting On A Friend 24-
16
 NEIL DIAMOND-Yesterday's Songs 25-17
© DON McLEAN—Castles [n The Air A
® THE ). GEILS BAND—-Centerfold A
© BERTIE HIGGINS— Key Largo A
© STEVE CARLISLE—WKRP In Cincinnati A
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% NEIL DIAMOND--Yesterday's Songs 22-16
% RONNIE MILSAP--| Wouldn't Have Missed
It For The World 24-19

+ BARBRA STREISAND--Comin' In And Qut Of
Your Life 25-20

 EDDIE RABBITT—Someone Could Lose A
Heart Tonight 28-25

* ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics 29-26

® BILLY JOEL—She’s Got A Way X

o LULU-If | Were You X

® BEACH BOYS—Come Go With Me X

® PRINCE-Controversy X

o EXILE-What Kind Of Love Is This X

o [RENE CARA—Anyone Can See A

® ELO.-Twilight A

WSKZ—Chattanooga
(David Carroll-MD)

% STEVIE NICKS/DON HENLEY— Leather
And Lace 199

* % LINDSEY BUCKINGHAM--Trouble 20-12

# CHILLIWACK—My Girl 21-16

+ THE J. GEILS BAND—Centerfold 25-22

* ROD STEWART--Young Turks 9-6

oo CARS-Shake It Up

®e ROLLING STONES-Waiting On A Friend

o BEE GEES—Living Eyes A

® DIANA ROSS—Why Do Fools Fall In Love A

o LOVERBOY-Working For The Weekend A

® ELO.—Twilight X

o THE MDODY BLUES-Talking Out Of Turn X

© QUEEN/DAVID BOWIE—- Under Pressure X

® PAUL DAVIS—Cool Night B

WJDX-Jackson
(Lee Adams—-MD)

*% ROD STEWART--Young Turks 10-5

& LINDSEY BUCKINGHAM-Trouble 19-14

+ BEE GEES—Living Eyes 27-24

+ PAUL DAVIS--Cool Night 32-25

+ BARBRA STREISAND--Comin’ In And Out Of
Your Life 34-29

oo DARYL HALL/JOHN OATES—I Can't Go For
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Is the climb
theim:“n l‘al}llllnr
dragging you

The bottom rungs of the corporate
ladder seem to be the hardest to climb.
[ felt like | would be at the bottom
forever and would never be promoted.
[ took stock of my career and decided
to make a change.

I became a Deputy Sheriff. That's right,
[ joined the Los Angeles Sheriif's
Department. I love the work, I'm better
paid, [ know what [ have to do to get
promoted and ['m never, ever bored.

It you need a career change, become
a Deputy Sheriff. If you are between 21
and 35 years of age, call today for tull

WE PEACE
[213]|974-LASD

down?

Sheriff.
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lI'lFOREIGN AFFECTIONS—Foreigner's Mick Jones, right, seems to want Rock-

line associate producer and general manager Cindy Tollin all to himself as he

pushes away fellow band member Rick Wells dunring some horseplay at a
break in a taping of the 90-minute satellite-delivered radio show.

LGoodphone Commentaries
Christmas Is A Problem

By RON HARRIS

LOS ANGELES--Christmas is coming. No great revelation this, but a so-
bering thought to production directors, copywriters, and allied folks. And we
all know why: Christmas spots!

You know the kind: Anner (hushed, deep, somber voice): “Christmastime is a
time for being with family and friends, a time for showing just how much we care
about each other: And your friends at (insert client name here) would like to say
Jjust how much they’ve valued your patronage throughout the year. . . .” And of
course don’t forget the Christmas music in the background. I mean, where
would we be without Percy Faith, Hank Mancini, and of course (and-a vun,
and-a two, and-a tree) Lawrence Welk!

The formula is proven: write four or five basic spots, have each jock cut
eight or ten participating advertisers, cart ’em up, and get set for all the 18-
minute-an-hour sincerity you can muster!

Christmas is a time of rejoicing in creative production indeed. And Dec. 26
is yet another day to rejoice—just as you’re bulking the Christmas spots (that
don’t run 'til New Year’s), your Production Library Christmas Supplement ar-
rives in the mail! Not that it really matters; it would take at least 14 disks of
“Christmas Backgrounds” to fill your production needs!

Christmas is a problem. Part of the problem lies with the station managers,
owners, sales managers and such who insist on selling those damnably-profit-
able ROS (Run-of-Santa) spots to every possible sponsor. Part lies with the
program directors who allow their programming to be sabotaged. And some
lies with us, the production people who produ— excuse me, crank them out.

All right, if you must produce 30 spots that each say, well, nothing to differ-
entiate them from the others except a client name, at least try to do it with some
imagination. Put a little something extra into each to make it sound different:
copy, delivery, music, sound effects, style, humor, something. Take it as a per-
sonal challenge to avoid the “assembly line” approach. Would you want your
best friend to be subjected to your spot load for the week before Christmas?
Would you want to be strapped in a chair and forced to listen?

Label similar spots (same music, voice or copy) to avoid two playing back-
to-back. Create your own “Christmassy” music by shaking sleigh bells (avail-
able at music stores) over “regular” cuts—or the advertiser’s jingle. Slow down
a deep-throated voice track for a Santa Claus sound (experiment first—the de-
livery must be a bit affected). Use the first and second halves of a 60-second
library Christmas cut for two different (non-competitive) advertisers.

Be as creative as possible—you wouldn’t want to get the same presents
(spots) from everyone (sponsors), nor the same ones each year. Neither would
your listeners!

Ron Harris is one of the leading radio production consultanis in the nation.

U.K. Protests BBC Closures

LONDON-—A storm of protest in Now Richard Luce, Minister of

Radio Programming

Britain and abroad has forced the
Conservative government here to
reprieve at least some of the BBC
overseas broadcasting services
threatened with closure under a $6
million economy drive.

Originally it was intended to end
seven of the BBC’s 39 foreign lan-
guage services and withdraw subsi-
dies to the program transcription
service. But pressure from MPs of all
parties, from overseas radio stations,
and even from the U.S. Embassy in
London has promoted a re-think.

State at the Foreign Office, has an-
nounced that the services in Somali,
Burmese, Portuguese and French
are to be saved. albeit with a halving
of the number of hours broadcast.
The Spanish service to 18 Latin
American countries will continue,
though Spanish broadcasts to Spain
itself will stop, along with broadcasts
in Maltese and ltalian.

The annual $2 million subsidy to
the transcription services will be
halved, but the government is in ef-
fect asking the BBC to save only half
its original target of $6 million.

Mike Harrison

The Perils Of Narrowcasting

LOS ANGELES—Throughout re-
cent history, a vast portion of the
broadcasting community has been
attracted to the seeming conven-
ience of categorizing music formats
into neat little packages geared to
absolutely specific target audiences
as easily followed as the lanes on a
freeway. However, life in the
trenches quickly reveals this to be a
fantasy: the kind of
stuff trade articles,
sales pitches and
consultant package
plans are made of.

In fact. most of
the popular terms,
concepts, methods
and philosophies of -
music programming are as vacuous
as they are real and as unstable as
they are traditional. Although just
about everything one hears and
reads in this business would lead one
to believe otherwise, there is no truly
reliable way of programming by
numbers of categories without a sig-
nificant degree of risk taking, side
stepping and occasional back track-
ing. And while many programmers
look to narrowcasting as an easy and
obvious road to security, they even-
tually discover that it is just as diffi-
cultin radio to stay on course follow-
ing a narrow path as it is to follow a
wide one. The mere passage of time
alone, not to mention myriad other
casual elements, can dissolve one
path into another without the in-
volved practitioners even noticing
what happened. When you take
away the labels, a perusal of old air-
checks can reveal startling simi-
larities between seemingly disparate
formats or, on the other hand, great
differences between formats of the
same name. For example, progres-
sive rock circa 1973 sounded much
like a combination of today’s urban
country and adult contemporary,
while today’s AOR, in many cases, is
not that unlike yesterday’s top 40.

Images change and so do industry
perceptions, that crushing force that
influences many a programmer to
ignore their guts, hearts and minds.
After all, let’s face it, industry per-
ceptions and actual public tastes
have been known to occasionally
fall out of sync.

While it is obviously difficult and
dangerous to try being all things to
all people, it is equally tedious to try
being just a few things to a few
people. Narrowcasting presents its
share of problems as devotees of spe-

AC Station Tries
Big Band Experiment

SALEM, Ohio—WSOM-AM has
instituted a “Big Band Sunday” in
response to recent surveys showing a
strong desire for some form of big
band programming.

The adult contemporary station,
which at one time regularly aired big
band sounds, is running the pro-
gram on an experimental basis from
2 p.m. till sign-off on Sundays,
hosted by program director Roger
“Jolly Roger” Luscombe.

The program features several big
band classics, a feature band of the
day, and spotlight big bands each
hour. News and sports are pro-
grammed on the hour and special
dedication and requests are aired.

Luscombe started his broadcast
career with the then WSOM-FM in
January, 1958 and has been pro-
gram director since 1966. Big band
music was the mainstay of the sta-
tion’s former MOR music format.

www americanradiohistorv com

cific scenes and genres tend to be
more choosy, sensitive and argu-
mentative.

Narrowcast music formats. by vir-
tue of their self-proclaimed function
and identity, define themselves as
much by what they are not as by
what they are. Thus, there is the
tendency, on one level, to constrict
under pressure from the purists, and
on the other level, to expand under
pressure of the industry and the nat-
ural flow of events.

Astute programmers can attest
that the real action lies along the
frontiers between scenes and nar-
rowcast genres. One thing leads to
another. The pop music scene is not
a stable entity and contrary to what
ratings services would have us be-
lieve (and, by and large, have us be-
lieving), the standard categories of
radio measurement (age and sex) do
not really coincide with the actual
categories of human taste.

Back during the mechanical age
of programming, it was not uncom-
mon for programmers to make “im-
provements” by changing the colors
of the categories on their hot clocks
and nothing more. Today, during
the narrowcast age of programming,
they simply change the names of
their formats.

This is not and never will be a cut
and dry business. As a famous frog
once said, “I’s not easy being

green.”
x x  x

I haven’t received any complaints

from either Mick Jagger or Fred As-
taire for my recent statement com-
paring them to each other, but Lou
Bernucca, divisional marketing
manager of Lechmere in Woburn,
Mass. wholeheartedly agrees and so
do the people who put together the
English programming for the Voice
Of America who engaged me in a
taped conversation on the subject
last week for broadcast to their 35
million worldwide English-speaking
listeners (VOA has a total weekly lis-
tenership of approximately 80 mil-
lion).

It gave me the opportunity to geta
closer look at their rather impressive
radio operation. Now, here’s the
point. VOA is a U.S. Government
agency representing life in this
country to the world and they can
constantly use good programming
and input. Sorry, there are no bucks
involved, but it’s a real good cause
and the exposure is immense. So, if
you’ve done a good special recently,
or have some decent interview tape
that you’d like to share with, quite
literally, the rest of the world, con-
tact Russell Woodgates, Worldwide
English Division, Voice Of America
Radio, 330 Independence Ave.,
S.W., Washington, D.C. 20547 (202)
755-4454.

Mike Harrison is available for
comment and at the Goodphone Com-
munications Center, 4869 Topanga
Canyon Blvd., Woodland Hills, Calif.
91364 (213) 888-5730).

for life.

destructive disease.

Give something that
means something.

The gift of the hope

May we suggest that this year, in the
true spirit of the season, you inform
the people on your list that you have
contributed, in their names, to the
T.J. Martell Memorial Foundation.

The Martell Foundation is a charity that
was founded and is totally supported by
the music industry. All monies donated
are used exclusively to research one of
the most devastating diseases known to
mankind, Leukemia. A disease that
kills over 50,000 people a year.

It is the Foundation’s hope that with
your help we will one day conquer this

Thank you. Your gift will mean
so much to so many people.

The T.J. Martell Memorial Foundation
130 West 57th St., 3rd Floor

New York, NY 10019

Telephone: (212) 245-1818
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Tooad TOP LPs & TAP
Billboard HO,t Country Singles

Billboord b SQUI Singles

i Classical LPs Hot CountryLPs

RECORD COLLECTORS!
NOSTALGIA FANS!

TRIVIA BUFES!

RADIO PROGRAMMERS. .

AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been prepared for radio programmers, record buffs,

oldies collectors...they are essential for anyone involved in pop.country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number "'1*):

A listing of every record that reached the Number One position on
Billboard's charts for the period covered, week-by-week. Lists issue date,
title, artist, label — in order of issue date.

TOP TEN RECORDS (any package listed with the number '2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist’s last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a “#1" indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number "3"):

A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-1 Number One Pop Singles, 1941 through Present $50.00

A2 Top Ten Pop Singles, 1347 through Present 50.00

A-3  Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C-2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1 Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1965 to Present %ggg

F-3 [

Top Soul Albums of the Year, 1966 to Present

ADULT CONTEMPORARY SINGLES

G-1 Number One Adult Contemporary Singles, 1961 to Present
G-2 Top Ten Adult Contemporary Singles, 1961 to Present
G-3  Adult Contemporary Singles of the Year, 1966 to Present

CLASSICAL ALBUMS

H-1 Number One Classical Albums, 1969 to Present

H-2 Top Ten Classical Albums, 1969 to Present

H-3 Top Classical Albums of the Year, 1969 to Present
JAZZ ALBUMS

I-1 Number One Jazz Albums, 1969 to Present
I-2 Top Ten Jazz Albums, 1969 to Present
1.3 Top Jazz Albums of the Year, 1969 to Present

SPIRITUAL GOSPEL ALBUMS (SOUL GOSPEL)

K-1 Number One Gospel Albums, 1974 to Present
K-2 Top Ten Gospel Albums, 1974 to Present
K-3 Top Gospel Albums of the Year, 1974 to Present

GREATEST HITS

] Top 1000 Greatest Hits of All Time, 1956-1977
(1978-Present Top 100 Included)
i Yearend Issue—"Talent In Action’
(Limited Stock Available)
M Bicentennial Issue—"Music/Records /200" —History Of
The Music/Record Industry
(Limited Stock Available)

30.00
30.00
30.00

20.00
20.00
20.00

20.00 §

20.00
20.00

15.00
15.00
15.00

75.00
7.00

25.00

NOTE: Individual years of the Number Une, Top Ten, or Top-of-the-Year listings may
be purchased separately at $5.00 each. Photo-copies of individual weekly charts are

ga"_lab_’easa' Qi il 2 TR U i Sl P 4 S B 'GP S 58 Q0 R R s

! Billboard Chart Research

9107 Wilshire Blvd.
Beverly Hills, Ca. 90210

Please send me the following Research Aids Packages
(please list by code number):

(sorry there is no billing available for this service).
Name = -
Company.__ _ -

Address

City =— -

H

i

u

H

|

i

: I am enclosing a check or money order in the amount of $
3

|

¥

1

i

i

|

[ State o , i —

Zip.
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NEW YORK—The AM fall Arbi-
tron rating war in the Big Apple es-
calated sharply last week when
WNBC-AM unveiled its new traffic
helicopter.

Ata press brunch at the posh Tav-
ern on the Green in Manhattan's
Central Park on Thursday (19).
NBC staff, led by new general man-
ager Dom Fiorvanti, unveiled a craft
with a tiger emblazoned on the side.
the result of a commission to artist

Leroy Neiman

The ’‘copter is in response, no
doubt, to sagging ratings of the NBC
flagship. The siation has slipped
from an overall share of 4.7 a year
ago and 4.6 in the spring to 3.9 this
past summer.

Morning man Don Imus has done
worse. He's down to a 5.1 share from
6.2 in the spring and a high of 7.4
last winter. The 'copter traffic re-
ports to be handled by former music

"~ New On TheChorts

SNEAKER

“More Than Just The Two Of Us”ﬁ

Friends since their boy scout days,
Michael Carey Schneider and Mitch
Crane, the first members of Sneaker,
started writing togcether in the early
"70s after years of playing in vari-
ations of neighborhood garage
bands. When the bands that each of
them were playing in broke up in
1977, it seemed the perfect opportu-
nity to organize the group they’d
been wanting to form together.

In those days, the group was a
trio—Carey. Cottage and Crane
with Michael Cottage playing bass
and doing backup vocals. Schneider
(going by his middle name Carey at
the time) played keyboards and
shared lead vocals with guitarist
Crane.

Drummer Michael Hughes,
who’d been touring with Archie Bell
and the Drells. joined in 1978, and
they decided to try the name Bad
Sneakers, the title of a cut on Steely
Dan’s “Katy Lied” album. “We
went to our gig that night and intro-
duced ourselves as Bad Sneakers,”
Schneider remembers, “and every-
body seemed to hate if. We went
back the next night and tried
Sneakers and that worked.”

Jim King, a member of a local
competitive group called Sonora.
came lo Sneaker in August of '79 as
lead keyboardist. When Crane took
a short hiatus from the group. Tim
Torrance replaced him on guitars
and remained in the band when
Crane came back

During summer 1980. Jeff Baxter
produced Sneaker’s demo madc up
of “Don’t Let MeIn.” “One By One™
and “Jaymes,” all of which were in-

cluded on their first Handshake al-
bum.

Reaction to the tape prompted
Shelly Weiss and Artie Ripp to put
together a special industry showcase
at Modern Music in L.A. Joel New-
man of Handshake’s West coast of-
fice was one of the attendees and
“More Than Just The Two Of Us.”
now on Billboard’s Hot 100 chart.
was one of the songs that inspired
him to move on signing Sneaker to
Handshake.

The group recently taped the
Merv Griffin show and that segment
is scheduled to air Dec. 8. Other tv
appearances are in negotiation and
some touring is being coordinated
for December.

For further information contact
Sneaker’s manager Shelly Weiss,
4852 Laure! Canyon Bivd.. North
Hollywood, Calif. 91607 (213) 985-
3800.

Vox Jox .

director Roz Frank, whose reports
will be fed into Imus’ show in the
morning and afternoon drive per-
sonality Frank Reed’s shift.

Frank is also the voice of Imus’
character Rhoda Ruder of Holly-
wood. which the New York Daily
News has dubbed, “one of the fun-
niest features”™ on Imus’ show.

In another effort to win back lis-
teners, WNBC has been running a
heavy schedule of tv spots featuring
Imus asking various persons on the
street to listen to WNBC.

Imus’ pitch is “We need 47.000
more listeners,” a reference to
WNBC's cume in Arbitron, which is
47.000 listeners short of threc mil-
lion. The campaign. created by
Della Famina Travisano & Partners,
could run into clearance problems.
according to viewers knowledgeable
in Chinese. In one spot. Imus con-
fronts a Chinese man, who, report-
edly responds in extremely obscene
and vulgar language.

The addition of the helicopter to
the WNBC arsenal puts the station
in the sky with ‘copters manned by
WOR-AM and WCBS-AM. All
that’s left for the rating war is for the
‘copters to add guns and armament.

x x %

Dick Foreman,
former ABC Radio
Network vice presi-
dentand now presi-
dent of Richard A. ™%
Foreman Assoc., >
has signed up the é
newly restructured
radio division of
GE Broadcasting to a two-year con-
sulting agrecement for its eight sta-
tions. Foreman wil! work with the
group on programming and promo-
tion. ... Jeff Pollack Communi-
cations has signed up a new AOR
client: ABC’s KSFX-FM San Fran-
cisco. Pollack has more than a dozen
clients including ABC’s KLOS-FM
Los Angeles, KSRR-FM Houston
and the new ABC Rock Radio Net-
work.

P
Al “Jazzbeaux” Collins is back on

WNEW-AM New York after almost
(Continued on page 35)

® Continued from page 27
for their first concert broadcast. in
May.
L S

Drake-Chenault is moving into
barter distribution. “The History Of
Country Music™ will be offered to
stations with four commercials and
room for six local sales per hour. . . .
TM’s Tom Merriman has created
original music for TM Special Proj-
ects’ “The Story Of Country Music.”
The 48-hour show includes more
than 100 interviews with country

__National Programming_ |

Uhristmas 1981

122 Christmas hits and seasonal songs in

our

Christmas Programming package.

Available only to radio stations in mono
or stereo with 25 Hz toning.

“THE DIRECTORY
PROGRAMMING SERVICE
Box 103 Indian Orchard. Massachusetts 01151 413-783-4626

artists. News-talks station KCBS-
AM San Francisco will air TM Spe-
cial Projects’ “The Magic Of Christ-
mas” along with almost 100 other
stations. Four of TM Programming’s
syndicated formats have each added
a station: KCMC-AM Texarkana,
Tex., is running TM Country;
WXTC-FM Charleston, S.C..is run-
ning TM Beautiful: WINH-AM
Georgetown, S.C.. is running
TM-O-R: and KNAS-FM Nash-
ville. Ark., 1s running TM Beautiful

Rock.
x  kx  *x

Charles Michaelson Inc.. starts a
barter radio drama test campaign in
Detroit on WTWR-FM for Pennzoil
Products known as the Pennzoil Ra-
dio Mystery Theatre consisting of
two Michelson 30 minute mystery
shows scheduled back to back Sun-
day evenings. The campaign will
run through the end of January. If
successful. the Mystery Radio
Theatre is expected to go national in
1982.

* %

Westwood One’s “In Concert”
will feature Pat Benatar in a 90 min-
ute concert show recorded live at the
Oakland Arena on the weekend of
Dec. 11 and the Go-Go’s first na-
tional’s radio concert over the week-
end of Dec. 18.
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E These are best selling middie-of-the-road singles compiled from
I radio station air play listed in rank order.
S g 8
= = )
2 B 8 . . . .
E 8 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
A1 3| 8 THE OLD SONGS
) Barry Manilow, Arista 0633 (WB/Upward Spiral, ASCAP)
2 1 11 HERE | AM
A Air Supply, Arista 0626 (Al Gallico/Turtle, BM1)
b 6 6 WHY DO FOOLS FALL IN LOVE
o Diana Ross, RCA 12349 (Patricia, BMI)
4 4 1 THE THEME FROM HILL STREET BLUES
Mike Post, Elektra 47186 (MGM, ASCAP)
5 5 9 OH NO
Commodores, Motown 1527 (Jobete/Commodores Entertainment, ASCAP)
ﬁ 9| 4 YESTERDAYS SONGS
-— Neil Diamond, Columbia 18-02604 (Stonebridge, ASCAP)
ﬁ 8 7 WAITING FOR A GIRL LIKE YOU
Foreigner, Atlantic 3858 (Somerset/Evensongs, ASCAP)
8 2| 14 HARD TO SAY
Dan Fogelberg, Epic 14-02488 (Hickory Grove/April/Blackwood, ASCAP)
| 10| 8| 1 wANT vou I NEED YOU
Chris Christian, Boardwalk 7-11-126 (Marvin Gardens/Home Sweet Home/Bug
And Bear, ASCAP/john Charles Crowley, BMI}
13 6|  CASTLES IN THE AR
- Don McLean, Millennium 11819 (RCA) (Mayday/Benny Bird, BMI)
j}( 14| 5|  TURN YOUR LOVE AROUND
— George Benson. Warner Bros. 49846 (Garden Rake/Rehtakul/JSH, ASCAP)
She| 16| 6| THE SWEETEST THING
e Juice Newton, Capitol 5046 (Sterling/Addison Street, ASCAP)
ﬁf 21 3 COMIN' IN AND OUT OF YOUR LIFE
Barbra Streisand, Columbia 18-02621 (Songs Of Bandier-Koppelman/Landers
Whiteside/Emanuel, ASCAP)
14 | 15 10 STEAL THE NIGHT
Stevie Woods, Cotillion 46018 (Atlantic) (Sunrise, BMI)
SB[ 19| 4| | WOULDNT HAVE MISSED IT FOR THE WORLD
- Ronnie Milsap, RCA 12342 (Pi-Gem/Chess, BMI/ASCAP)
20| 6| HOOKED ON CUASSICS
Royal Philharmonic Orchestra, RCA 12304 (Chappell, ASCAP)
17 18 8 THE WOMAN IN ME
n Crystal Gayle, Columbia 02523 (0OAS, ASCAP)
d R LEATHER AND LACE
Stevie Nicks With Don Henley, Modern 7341 (Atlantic) (Welsh Witch, BMI)
19 717 11 JUST ONCE
Quincy Jones Featuring James Ingram, A&M 2357 (ATV/Mann & Weil, BM1)
20 12 13 SHARE YOUR LOVE WITH ME
Kenny Rogers, Liberty 1430 (Duchess, BMI)
21| 11} 12 WHEN SHE WAS MY GIRL
A The Four Tops, Casablanca 2338 (MCA, ASCAP)
Sa7| 30 2 COOL NIGHT
= Paul Davis, Arista 9645 (Web IV, BMI)
231171 FANCY FREE
Oak Ridge Boys, MCA 51169 (Goldline/Silverline, ASCAP/BMI)
U | 23| 16 WE'RE (N THIS LOVE TOGETHER
" Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle, BMI)
‘y’zs‘ 71 31 4 TROUBLE
. Lindsey Buckingham, Asylum 77223 (Elektra) (Now Sounds, BMI)
% | 24| 15 ARTHUR'S THEME
Christopher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia,
BMi/Hidden Valiey, ASCAP)
2] 12 IT'S ALL { CAN DO
Anne Murray, Capitol 5023 (Chess, ASCAP)
26 10 ATLANTA LADY
Marty Balin, EMI-America 8093 (Mercury Shoes/Great Pyramid, BM1)
27 9 YOU SAVED MY SOUL

Burton Ci Alfa 7008 (Shillelagh, BMI).

SOMEONE COULD LOSE A HEART TONIGHT

Eddie Rabbitt, Elektra 47239 (Briarpatch/Debdave, BMI)

IF | WERE YOU

Luly, Alfa 7011 (Blackwood/Fu'lness, BMI)

MORE THAN JUST THE TWO OF US

Sneaker, Handshake 9-02557 (Shellsongs/Sneaker/Home Grown, BMI)
PRIVATE EYES

Daryl Hall & John Oates, RCA 12290 (Fust Buzza/Hot-Cha/Six Continents, BMI)
COME GO WITH ME

The Beach Boys, Carbou 5-02633 (Epic) (Gil/See Bee, BMI)
PHYSICAL

Olivia Newton-John, MCA 51182

(Stephen A. Kippner/April/Terry Shaddick, ASCAP/BMI)

| CAN'T GO FOR THAT

Daryl Hall & John Oates, RCA 12361 (Fust Buzza/Hot-Cha/Six Continents, BMI)
SHE'S GOT A WAY

Billy Joel, Columbia 18-02628 (April/Impulsive, ASCAP)

| SURRENDER

Arlan Day, Pasha 5-02480 (CBS) (WB/Pasha/Hovona, ASCAP)

STEP BY STEP

Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMI)

LOVED BY THE ONE YOU LOVE

Rupert Holmes, Elektra 47225 (WB/The Holmes Line, ASCAP)

NOBODY KNOWS ME LIKE YOU

Benny Hester, Myrrh 228 (Word) (Word, ASCAP)

WISH YOU WERE HERE

Barbara Mandrell, MCA 51171 (Hail-Ciement/Weik, BMI)

ALIEN

Atlanta Rhythm Section, Columbia 18-02471 (Low Sal, BMI)

| COULD NEVER MISS YOU

Lulu, Alfa 7006 (Abesongs, BMI)

FOR YOUR EYES ONLY

Sheena Easton, Liberty 1418 (United Artists, ASCAP)

ENDLESS LOVE @

Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
SMILE AGAIN

Manhattan Transfer, Atlantic 3855 (Garden Rake/Foster Frees/Irving, BMI/JSH/
Heen/Yellow Dog, ASCAP)

BACK IN MY LIFE AGAIN 2

The Carpenters, A&M 2370 (Duchess, MCA/Home Sweet Home, ASCAP)
WHO'S CRYING NOW

Journey, Columbia 18-02241 (Weed High Nightmare, BMI)

THE NIGHT OWLS

Little River Band, Capitol 5033 (Colgems-EMI, ASCAP)

* Stars are a_warded to those products showing greatest airplay strength. - Superstars are awarded to those
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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e Rock Albums & Top Tracks

€ Copyright 1981, Billboard Publications, Inc No part of this publication may be reproduced, stored in a retrieval system, or transmitted. in any form
or by any means, electronic. mechanical. photocopying. recording, or otherwise, without the prior written permission of the publisher

Rock Albums Top Tracks

as | aast "Sh® ARTIST—Title, Label atis | gast V60| ARTISTTitle, Label

1 1 7 GENESIS—Abacab, Atlantic )

2 2| 13 THE ROLLING STONES—Tattoo You, Rolling Stones Records ] A L LRI L=t Up,‘RoIImg Stones Records
3| 6| 6| THE POLICE—Ghost In The Machine, A&M 21 2 10 GENESIS=No Reply At All, Atiantic

4 3! 20 FOREIGNER—4, Atlantic 3 4| 18 FOREIGNER—Waiting For A Girl Like You, Atlantic

5 41 18 JOURNEY—Escape, Columbia 4 3 9 THE KINKS—Destroyer, Arista

6 51 12 TRIUMPH—AIllied Forces, RCA 5 7,10 THE POLICE—Every Little Thing She Does Is Magic, A&M
7] 12 3 J. GEILS BAND—Freeze Frame, EMI-America 6 8 7 GENESIS—Abacab, Atlantic

8 7| 13 THE KINKS—Give The People What They Want, Arista 7 5 8 THE ROLLING STONES—Little T and A

9 8| 18 STEVIE NICKS—Bella Donna, Modern Records 8 | 13 4 QUEEN & DAVID BOWIE—Under Pressure, Electra
1014 3 QUARTERFLASH—Quarterfiash, Geffen 9| 6| 10 THE ROLLING STONES—Hangfire, Rolling Stone Records
1 9| 20 PAT BENATAR—Precious Time, Chrysalis 10 | 12 9 TRIUMPH—Magic Power, RCA

12116 | 9| THE GO-GO'S—Beauty And the Beat, IRS 1"n| 913 LITTLE RIVER BAND—The Night Owls, Capitol
131010 gg;tos'mm AND THE SILVER BULLET BAND—Nine Tonight, 12 |10 12 BOB SEGER—Tryin' To Live My Life Without You, Capitol
14 | 20 3 QUEEN—Greatest Hits, Asylum 13 14| 12 RED RIDER—Lunitic Fringe, Capitol ‘

5 | 11 9 ATLANTA RHYTHM SECTION—Quinella Columbia 14 | 24 3 THE J. GEILS BAND—Centerfold, E'MI/Amemca

161131 12 RED RIDER—As Far As Siam, Capitol 15|11 19 FOREIGNER—Juke qu Hero, Atlantic

17 (18| 8| JOHN ENTWISTLE—Too Late, The Hero, Atco 16 | 18 | 16 |  THE GO-GO'S—Our Lips Are Sealed, IRS
18 | 22 5 LINDSEY BUCKINGHAM—Law And Order. Electra 17 {15 | 18 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart

Around, Modern Records

1 15| 14 SHOOTING STAR—Hang On For Your Life, Virgin/Epi o )
- & g On For Your Life, Virgin/Epic 18 | 16 | 16 JOURNEY—Don't Stop Believing, Columbia

20 117 | N DAN FOGELBERG—Innocent Age, Full Moon/Epic

€| 21 23| 4| SURVIVORS—Premonition, Scotti Bros./CBS ;g ;Z :(7] z:fl":fw’:'::sfdg?lomfve""ee”' Modern Records
Q22|31 2 RUSH—Exit Stage Left, Mercury —Ny Rirf, Milienmum
S0 23|21 12 CHILLIWACK—Wanna Be A Star, Millennium 21 127 3 RAINBOW—Jealous Lover, Polydor
@™ | 24|28| 3| ROSSINGTON COLLINS BAND—THhis Is The Way, MCA 22 |29 | 3| 0ZZY OSBOURNE—Flying High, Epic
| 25|29 3 STEVE MILLER BAND—Circle Of Love, Capitol 23 |19 ] 20 FOREIGNER—Urgent, Atlantic
21 26 | 34 2 LOVERBOY—Get Lucky, Columbia 24 | 34 5 QUARTERFLASH—Harden My Heart, Geffen
5'8,' 27 1 19 | 31 BILLY SQUIER—Don't Say No, Capitol 25 | 20 | 15 THE KINKS—Better Things, Arista
o | 28 m THE CARS—Shake It Up, Elektra 26 | 21 | 20 PAT BENATAR—Fire And Ice, Chrysalis
0 29 | 24 | 14 LITTLE RIVER BAND—Exposure, Capitol 27 | 23 | 26 THE MOODY BLUES—The Voice, Threshold
E 30 | 32 4 THE WHO—Hooligans, MCA 28 | 42 2 THE J. GEILS BAND—Freeze-Frame, EMI-America
5 31 | 25 | 17 HEAVY METAL—Soundtrack, Full Moon/Asylum 29 | 35 6 LINDSEY BUCKINGHAM—Trouble, Electra
< | 32|37 2 NEIL YOUNG AND CRAZY HORSE—Re-Ac-Tor, Warner Bros. 30 | 32 3 SURVIVOR—Poor Man's Son, Scotti Brothers
33 | 39 2 0ZZY OSBOURNE—Diary 0f A Madman, Jet 31 | 37 3 TRIUMPH—Fight The Good Fight, RCA
34 | 26 | 18 ZZ TOP—Ei Loco, Warner Bros. 32 |40 | 2 LOVERBOY—Working For The Weekend, Columbia
3% |40 2 ROD STEWART—Tonight I'm Yours, Warner Bros. 33 (25| 9 BILLY JOEL—Say Goodbye To Hollywood, Columbia
36 | 38| 5 GREG LAKE—Greg Lake, Chrysalis 34 (38| 5 ROD STEWART—Young Turks, Warner Brothers
37 | 27 | 15 PRETENDERS—Pretenders Il, Sire 35 m THE CARS—Shake It Up, Elektra
38 | 30 | 16 |  ELECTRIC LIGHT ORCHESTRA—Time, Jet 3 | 26| 13 | DAN FOGELBERG—Hard To Say, Full Moon/Epic
39 | o BLACK SABBATH—Mob Rules, Warner Bros. 37 | O THE ROLLING STONES—Waiting On A Friend, Ro!ling Stones Records
40 | 33 | 9]  BILLY JOEL—Songs In The Attic, Columbia 38 | 44| 3| THE STEVE MILLER BAND—Heart Like A Wheel, Capitol

41 | 35 4 RICK SPRINGFIELD—Working Ciass Dog, RCA

42 | 36 | 23 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia
43 | 43 6 MICHAEL SCHENKER—MSG, Chrysalis

44 m RAINBOW—Jealous Lover, Polydor

45 | 41 l 26 THE MOODY BLUES—Long Distance Voyager, Threshold
46 | Il BOB WELCH—Bob Welch, RCA

47 | 45 | 10 HALL & OATES—Private Eyes, RCA

48 | CIT U-2—0ctober, Island

39 (28| 15 THE PRETENDERS—The Adultress, Sire

40 | 30 | 18 JOURNEY—Who's Crying Now, Columbia

41 | 31| N DONNY IRIS—Sweet Marilee, MCA

42 | 56 2 RUSH—Close To The Heart, Mercury

43 | 33 7 HALL & OATES—Private Eyes, RCA

44 | 36 | 19 PAT BENATAR—Promises In The Dark, Chrysalis
45 | = HALL & OATES—I Can't Go For That, RCA

49 | 46 | 13 JON AND VANGELIS—The Friends Of Mr. Cairo, Polydor 46 | 50 | 3 JOHN HALL—Crazy (Keep On Falling), EMI/America
50 | 50 | 7 SCHON & HAMMER—Untold Passion, Columbia 47 | 53| 2 QUARTERFLASH—Find Another Fool, Geffen
48 | 39 | 18 JOURNEY—Stone In Love, Columbia
'I' Add 49 | 41 | 10 CHRISTOPHER CROSS—Arthur's Theme, Warner Brothers
Op S 50 | NEIL YOUNG—Southern Pacific, Warner Bros.
. 51 | el TOMMY TUTONE—867-5309 Jenny, Columbia
1 MOLLY HATGHET—BIoody Reunion, Epic 52 | 45 | 22 BLUE OYSTER GULT—Burning For You, Columbia
2 THE HENRY PAUL BAND—Living Without Your Love, Atlantic 53 | 46 | 17 BILLY SQUIER—Lonely Is The Night, Capitol
3 DELBERT McCLINTON—PIain From The Heart, Capitol 54 m STEVIE NICKS—Leather And Lace, Modern Records
4 THE ALL SPORTS BAND—The All Sports Band, Radio Records 55 | 47 | 16 ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
5 JOAN JETT—Victim Of Circumstance, Boardwalk 56 | 48 | 31 BILLY SQUIER—In The Dark, Capitol
6 BOB WEIR_BODDV‘ And The Midnites, Arista 57 1 49 | 17 ZZ TOP—Tubesnake Boogie, Warner Bros.
ge [ 1GOZY POWELLilt fholydor 58 | 51 | 13 | ATLANTA RHYTHM SECTION—Alien, Columbia
8 BRYAN ADAMS-—You Want It, You Got It, A&M ‘
9 SNEAKER—Sneaker Handshake 59 | 52 | 15 MOODY BLUES—Meanwhile, Threshold
10 ADAM & THE ANTS—Prince Charming, Epic 60 | 54 | 18 THE MICHAEL STANLEY BAND—Heartland, EMI/America

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Nov. 25-29, Who, Who Are The
Who, MCA Records, two hours.

Nov. 27-29, Allman Bros., Special,
NBC Source, two hours.

Nov. 28, Earl Scruggs Revue,
Country Sessions, NBC, one hour.

Nov. 28, Peaches & Herb, Concert
of the Month, Westwood One, one
hour.

Nov. 28-29, Commodores, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Nov. 28-29, George Thorogood,
Mary Turner Off The Record, West-
wood One, one hour.

Nov. 28-29, Kool and the Gang,
Weekend Special Edition, West-
wood One, one hour.

Nov. 28-29, Four Tops, Budweiser
Concert of the Month, Westwood
One, one hour.

Nov. 28-29, Greg Kihn Band, In
Concert, Westwood One, one hour.

Nov. 28-29, Ed Bruce, Live From
Gilley’s, Westwood One, one hour.

Nov. 29, John Entwistle, Bob
Weir, Tom Johnson, Robert Klein
Show. Froben Enterprises, one hour.

Nov. 29, Pat Benatar, part two,
King Biscuit Flower Hour, ABC
FM, one hour.

Dec. 4-6, Doors, Special, NBC
Source, two hours.

Dec. 5. Alabama, Razzy Bailey,
Best of Silver Eagle, ABC Entertain-
ment, 90 minutes.

Dec. 5, Razzy Bailey, Country Ses-
sions, NBC, one hour

Dec. 5, Patti Austin, Special Edi-
tion, Westwood One, one hour.

Dec. 5-6, Ronnie McDowell, Live
From Gilley’s, Westwood One, one
hour.

Dec. 5-6, Kim Carnes, Robert W.
Morgan Special Of The Week, Wa-
termark, one hour. .

Dec. 7, Moody Blues, part one,
Mary Turner Off the Record Spe-
cial, Westwood One, one hour.

Dec. 8-9, John Lennon, Celebra-
tion, NBC Source, three hours.

Dec. 9, Oak Ridge Boys, Best of
Silver Eagle, ABC Entertainment,
90 minutes.

Dec. 12, Margo Smith, Country
Sessions, NBC, one hour.

Dec. 12, Teddy Pendergrass, Spe-
cial Edition, Westwood One, one
hour.

Dec. 12, Pat Benatar, In Concert.
Westwood One, one hour.

Dec. 12-13, Charly McLain, Live
From Gilley's, Westwood One, one
hour.

Dec. 12-13, Tom Petty & the
Heartbreakers, Robert W. Morgan
Special Of The Week, Watermark,
one hour.

Dec. 13, Anne Murray, Words and
Music, ABC Entertainment, two
hours,

Dec. 14, Moody Blues, part two,
Mary Turner Off the Record Spe-
cial, Westwood One, one hour.

Dec. 15. Steve Winwood, Special
Encore, NBC Source, two hours.

Dec. 16, Outlaws, Concert Encore,
NBC Source, one hour.

Dec. 17, REO Speedwagon, Spe-
cial Encore, NBC Source, two hours.

Dec. 18, Grateful Dead, Speciai
with update, NBC Source, two
hours.

Dec. 18-20, various artists, Andy
Williams, host, A Very Special
Christmas, NBC, two hours.

Dec. 19, Bobby Womack, Special
Edition, Westwood One, one hour.

® Continued from page 33

a 20-year absence, during which he
worked at a number of stations on
the West Coast. He’s taken over the
overnight shift, replacing Stan Mar-
tin as host of the Milkman’s Mat-
inee. Reliable sources say Collins’
faithful companion, Harrison the
owl, will be back soon, too.

THUMBS UP—DJ and sometimes
recording artist Rick Dees gives en-
thusiastic approval to the final mix
of a rap song he's recorded for
Christmas as producer Jackie Mills
takes the playback more caimly.

Eric R. Weil has been appointed
to the newly created post of director
of station marketing for ABC Radio
Enterprises. He will assist in the
marketing of Superadio, the divi-
sion’s new satellite-delivered pro-
gram service ... Linda Miller is the
new assistant to the executive direc-
tor of the International Radio and
Television Society, the non-profit
membership organization for broad-
casting industry professionals ...
Steve Warren takes over as program
director of WPTR-AM Albany,
N.Y., where he assumes a morning
drive post. He comes to the station
from WKHK-FM New York.

* & %

The new general manager of
KALI-AM San Gabriel, Cal., is
Raul Ortal. He was the station’s op-
erations manager . . . Ronald P. Gold
and Glenn Corneliess have been ap-
pointed station manager and pro-
gram director of WGBB-AM Mer-
rick, N.Y. ... Bruce Garraway, a
veteran of the Tidewater radio mar-
ket, is named program director of
WQRK-FM Virginia Beach, Va. ...
XETRA-AM Tijuana afternoon
drive jock Jim Richards is the new
music director of the Hot 100-for-
matted station, which beams into

WAQY SeekingDominance

® Continued from page 20

personalities. The station was Hot
100 formatted for nine years, and
was transformed into an AOR sta-
tion with a Beatles weekend.

“Album rock is the direction to go
into.” Adams explains. “I began
working here last spring assuming
that the station would eventually
change its format to album rock.
Springfield has been ‘dry’ of album
rock since WMAS-FM did it years
ago and then dropped it.”

In developing the new format,
Adams went to Hartford for his tal-
ent, “I grabbed my friends,” he says.
“Guys like Fred Norris, who had
numbers like 9.3 in Springfield
while on Hartford’s WCCC.”

Adams also hired Ross Mac-
Donald of WHCN as music director,
as well as Carl Woods and Peter
Cole of WCCC, and Peter Delloro of
WHCN.

“All of our people have had al-
bum rock experience,” Adams says.
“They know the music and they are
comfortable with the format. Right
from the first day we have had
people on the air who sounded like
they had been here doing this format
for years.”

“When the station was Hot 100, it
was over-commercialized,” Adams
says. “The listeners were sick of all
the hype. Now, they are embracing
us. We've had unbelievable mail
and 95% of it has been ‘pro’.”

In the latest Arbitron book, out of
town rockers accounted for a 12.5

For The Record

CHICAGO—The deletion of rock
star Tommy Shaw of Styx from a 30-
second tv commercial for Mil-
waukee station WLPX-FM consti-
tuted the out-of-court settlement of a
law-suit brought against the station
by its competitor WQFM-FM.

The commercial presented a com-
parison of advertising loads of the
two stations. Substantive issues,
presented in the original complaint,
were dropped in the settlement. Bill-
board incorrectly reported (Oct. 31,
1981) that the commercial had been
dropped entirely as a result of the
agreement.

share of the Springfield audience.
Adams saw the numbers as showing
an obvious need for AOR.
“Springfield long needed a rock sta-
tion: this town likes to rock—it’s blue
collar.”” Adams says. “We don’t ex-
pect to lose any audience, just gain
audience at the expense of the out of
town rockers.”

WAQY’s main competition is
from WCCC. Springfield has long
been the stronghold for the Hartford
station, which had always lost in
Hartford to WHCN.

“We also expect to do well in
Hartford,” Adams notes. “Primarily
because of the people we have on the
air; we have most of the good per-
sonalities from Hartford up here.
We’'ll have a lot of competition there,
but because of our personnel we
should take some listeners.”

“I believe most people will listen
to their hometown station, its only
natural,” he says. “We will remain
targeting for a 12-34 audience—
those are the people accustomed to
album rock as a way of ingesting

music. OQur move was long overdue, °

and we’ll stick to it.”

Adams credits aggressive own-
ership as an integral part of the sta-
tion’s future. Management at
WAQY has been promoting the new
format with billboards, media ad-
vertising, and even a hired person to
be the WAQY “Rockoon.

The format of WAQY will change
as time progresses. With the start of
the new format, Adams has had a
tight music list, staying with the big-
gest hit album tracks.

“When the station is completed,
and we have the programming an-
gles honed down, we’ll be looser
with the music,” Adams explains.
“We want to be progressive, but not
too progressive. The market can
handle it, even though it is not up to
Hartford’s level of musical sophis-
tication.”

WAQY's format will also utilize
musical features, spotlighting artists
in “Startracks”. At noon and mid-
night, the station features half-hour
music blocks of a single artist at
noon and midnight called *“12
O’Clock High”. And, in the all night
show, requests are taken for a fea-
ture called “Red Eye Express.”

www.americanradiohistorv.com

Vox Jox

San Diego. He continues his on-air
shift.
*  x *x

Ken Warren is named program di-
rector of WISN-AM Milwaukee. He
comes to the station from WHIO-
AM-FM Dayton. ... At WZAK-FM
Cleveland, Eric Faison is appointed
music director. ... Mike St. John,
host of the “Original Saturday Night
Oldies Show” since 1975 on WPEN-
AM Philadephia, moves to the sta-
tion’s FM affiliate, WMGK. ... Mi-
chael Picozzi adds acting p.d. duties
to his morning deejay post at
WMMR-FM Philadelphia. ... Phil
Barry, music and program director
of WHBI-FM New York, the foreign
language station by day and alterna-
tive music outlet at night, returns to
the air Monday nights at I a.m.

*  x *x

Dan McKay joins WNSL-FM
Laurel, Miss. He is heard from 7
p.m. to midnight. ... Dan Lion be-
comes music director at KPLI-FM
Ruston, La. The college station is in
the process of computerizing its li-
brary of 10,000 disks. ... Meridian,
Missouri’s WIDQ-FM has a new
lineup. Mike Partridge and Larry
O’Neal are featured from 6 a.m. to 9
a.m. Tommy Lee takes over until
noon, followed by Jim Boyd until 3
p-m. Tom Kelly goes to 7 p.m.. and
Coyote Cooper takes over until mid-
night. Lisa Landau anchors the over-
night slot.

*  x *x

Jacki West, midday jock at
WGTO-AM Cyprus Gardens, Fla.,
has been promoted to program di-

rector. She has also moved to after-
noon drive. She is the 1981 winner of
the Country Music Assn. Disk
Jockey of the Year award for small
markets.

X x *

Louis C. Fox is named general
manager of KMPX-FM San Fran-
cisco. . .. Also at KMPX, Ben Thun-
Taylor is named program director.
Norman C. Matlock is named direc-
tor of corporate services for the
Sheridan Broadcasting Corp.

Contract Signed For
Satellite Production

PARIS—A consortium of four Eu-
ropean electronics and aerospace
companies has signed preliminary
contracts for the manufacture of two
tv and radio satellites, to be made in
France and West Germany and
launched, around the end of 983,
by Ariane, the European space
rocket.

Each will have three channels to
be beamed into North European
homes equipped with dish antennae.

The deal, worth up to $210 mil-
lion, was first reported a year ago as
part of the Franco-German cooper-
ative effort. Under the preliminary
accord announced in September,
work worth $40 million is already
beginning at the five contracting
companies AEG-Telefunken and
MBB in West Germany, ETCA in
Belgium and Aerospatiale and
Thomson-CSF in France. Thomson
will have main responsibility for the
electronics in the satellites.

POSITIONS OPEN:

70¢ per word—$14.00 minimum
$40.00 per inch.

POSITIONS WANTED:
40¢ per word—$10.00 mimimum

ADDRESS ALL ADS:

Biliboard Job Mart. 1515 Broaoway. New York,
N.Y 10036. Phone. (212) 764-7388 (locally) or
{800} 223-7524 (Out of State). Use any major
credi card when calling in your advertisement

$20.00 per inch PAYMENT MUST ACCOMPANY ORDER
oy
Credit Card #
Name [ Amer. Express
{7 Diners Ciub
Address [ visa Expires
[ master Card
City State _ Zip Bank # _— —
Telephone Signature

(0 1
1 (800) 223-7524

_ POSITIONS OPEN

STUDY RADIO BROADCASTING
IN FORT LAUDERDALE!
Become a disc-jockey, news announcer,

sports commentator! One of the oldest
schools of its kind.

BROWN INSTITUTE
111 N.E. 44th Street
Ft. Lauderdale, Florida 33334.
Collect: (305) 772-0280

WNOE-AM/NEW ORLEANS NEEDS MID-
5:30A communicator, 2 yrs. exper. Minorities/
females encouraged. T&R Joe Patrick, 529 Bien-
ville St.. N.O., LA 70130. EOW/M/F.

JOB MART
Advertising Brings Results

Ask for Jell Serrette

(212) T64-T388

PROFESSIONAL:
23-YEAR-OLD AIR PERSONALITY WITH 5
YEARS EXPERIENCE SEEKING CHAL-
LENGING FULL TIME ON AIR SHIFT MULTI
TRACK PRODUCTION EXPERIENCE. ADULT
CONTEMPORARY, HOT 100 FORMATS EX-
TREMELY VERSATILE DELIVERY, UP-
TEMPO, MELLOW, OR CONVERSATIONAL.
SALARY OPEN. FOR TAPE AND RESUME
PLEASE CONTACT:

LOU SCOTT, 201-568-5845

24 MARCONI ST., TENAFLY, N.J. 07670

HEY, LOOK ME OVER! LEND ME AN EAR!
Announcing, Production, News, Copywriting,
Part time sales, radio, TV, others. Good voice,
single, 3rd phone, degree, communications grad.,
2 yrs, combined commercial and college radio
experience. Janet Lynch, 3743 Deep Dale Lane,
Louisville, KY (502) 895-5208.
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CBS SONGS

International
Reps Convene
In Nashville

By KIP KIRBY

NASHVILLE—With representa-
tives from 40 nations convening here
Nov. 10-13, CBS Songs hosted its
first international conference, spot-
lighting domestic and foreign oper-
ations.

Believed to be the largest publish-
ing event of its kind held in Nash-
ville. it provided the opportunity for
intensive internal meetings and
strategy sessions. Each CBS Songs
affiliate office gave an audio or au-
dio/visual presentation of its song-
writers and discussed ways to secure
more effective overseas and domes-
tic copyright covers.

CBS’ involvement in the gospel
field was a key topic, with Buddy
Huey giving a talk about the newly
formed Priority gospel label distrib-
uted by CBS Records. “We’re get-
ting positive reaction to the commer-
ciality of gospel music in several of
our territories, including Holland,
Germany, England and parts of
Latin America,” noted CBS Songs
president Mike Stewart.

Rick Blackburn, vice president
and general manager of CBS Rec-
ords Nashville, made a similar pres-
entation to the publishing staff, dis-
cussing differences between country
music in the U.S. and overseas and
contemporary direction of today’s
country performers. The local CBS
Songs office, headed by Charlie
Monk, showcased six songwriters
who included Keith Stegall, Earl
Thomas Conley, Stewart Harris,
Holly Dunn and Marvin Morrow.

Stewart selected Nashville as the
conference site “to clear up miscon-
ceptions people harbor about Nash-
ville and about country music.” He
feels that attendees of the four-day
meetings developed a broader un-
derstanding of the field itself and
new avenues of approach for their
own writers interested in writing for
the American market.

Among the other CBS Songs exec-
utives attending the Nashville meet
were Mel Ilberman, vice president
and general manager; Harvey Sha-
piro, vice president, international;
Jeremy Pierce, vice president, Eu-
rope; and Antonio Perez Solis, di-
rector of Latin American operations.

Big 3, Strouse
Firm Agreement

NEW YORK-Big 3 Music has
made an exclusive print arrange-
ment with composer Charles
Strouse, the theatre/film composer.
The rights obtained by the division
of United Artists Music covers rights
to specified existing copyrights as
well as all future Strouse composi-
tions. Included are rights to his “An-
nie” score, including four new songs
for the upcoming film version.

In conjunction with the release of
the movie, Big 3 is planning an ex-
panded print and marketing pro-
gram for various publications tar-
geted for the film’s premiere early
next year.

For The Record

LOS ANGELES—The Assembled
Multitude’s single, “Chariots Of
Fire,” is on Eric/Curb, not Epic, as
indicated in Billboard’s pop reviews,
Nov. 14.

Publishing

LN

SING SONG—During its recent international conclave in Nashville, the new

A
e AR

CBS Songs group was feted by the local ASCAP office. Capping off festivities
was the presentation of a citation from Tenn. Gov. Lamar Alexander to Mi-
chael Stewart, president, CBS Songs. Making the presentation is Connie
Bradley, ASCAP’s Southern regional director. Looking on from left are,
Charlie Monk, vice president/director of southern operations, CBS Songs;
Mel llberman, vice president and general manager, CBS Songs. U.S.; Brad-
ley: Stewart; Judy Harris, Nashville professional manager, CBS Songs; and
Harvey Shapiro, vice president, CBS Songs International.

e
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NEW YORK—BMl s stepping up
its action against jukebox operators
who may be avoiding payment of
performance royalties.

In recent weeks, the music licens-
ing organization has filed suit
against nine jukebox proprietors in
New York, Texas, Florida, Illinois,
New Jersey, Kentucky, Indiana,
Missouri and California.

“The timing of these actions has
no particular significance at this
point,” comments BMI counsel Ted
Chapin. “It’s something we should
have been doing all along.”

When informed that ASCAP has
instituted some 150 similar suits over
a recent span of time, Chapin re-
plies, “We may get there on our own
at this rate.”

The 1976 Copyright Act, effective
Jan. 1, 1978, calls for royalty pay-
ments by juekbox operators, mark-
ing the first time such play became
part of copyright law. The Copy-
right Royalty Tribunal set a royalty
of $8 per year per jukebox, although
a new fee of $25 has been challenged
in Chicago federal court by the
AMOA, the jukebox industry trade
group.

In each of the BMI actions, the de-
fendents are charged with perform-
ing BMI-cleared copyrights without
authorization and in violation of the
U.S. Copyright Act.

Also related to jukebox royalties
are hearings in Washington in which
the Copyright Royalty Tribunal is
being called upon to divide jukebox
royalty income between the per-
formance rights groups.

BMI has taken action against the
following in federal courts in their
states: Holiday Inn, Nunuet. N.Y ;
Allen Genoa Rd. Drive-In Inc.,
d/b/a Gold Club, Houston; Shirley
Wade, owner and operator of a juke-
box at Shirley’s Lounge. Pensacola,
Fla.; Northern Illinois Music, owner
of jukeboxes located at Pizza Hut,
Palatine,Ill.; Jack Cohen, operator
of a jukebox located at Oasis Cock-
tail Lounge & Liquor Store, Atlantic
City, N.J.; Automatic Cigarette
Service Inc., owner of a jukebox lo-
cated at the Dixie Bowl, also known

'~ Jukebox Operators Hit |
By BMI Legal Salvos

By IRV LICHTMAN

e
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as Twin Dixie Lanes, Valley Station,
Ky.; Robert Gehring,d/b/a as Geh-
ring’s Music, owner of a jukebox lo-
cated at Toby’s Crescent Donuts,
Bedford, Ind.; United Amusement
Co., owner of three jukeboxes lo-
cated at Pizza Inn, Chub & Jo’s Res-
taurant and Pizza Hut, all Rolla,
Missouri; and Ron Schnabel and
Betty Schnabel, d/b/a as Betty’s Inn
Place, Anaheim, Calif., owner of a
jukebox located on those premises.
In all actions, BMI seeks statutory
damages together with attorneys’
fees and court costs.

SAYS MP

Govt. Should
Collect UK.
Performance $

LONDON-The British
government is being asked to
set up a new system for the
collection of performing right
royalties, under which overali
adminstration would be by
the government itself and
smaller premises, such as
clubs or hairdressers, would
be exempted from payment.

The demand came Oct. 27
in the House of Commons
from Labor MP Les Huck-
field, who is set also to move a
reform of the existing system
of compulsory payments to
the Performing Right Society.

The politician has long
been involved in controver-
sial attacks on the constitu-
tion and activities of PRS.
Now he justifies his latest
move by claiming, in his writ-
ten demand: “A reform of
this system is due so that com-
posers, lyricists and workers
throughout the British music
industry may receive their
due reward and that their ex-
ploitation by music publish-
ers and others may cease.”

General News

New Packaging For
Radio Shack Product

By KIP KIRBY

FT. WORTH—Radio Shack is of-
fering a series of specially packaged
prerecorded catalog through its
chain of international outlets and
participating dealers.

Offered on Radio Shack’s own
Realistic logo in album format
($4.49) or cassette (34.99), the titles
include “Once More With Feeling”
by Willie Nelson: “Just To Satisfy
You” by Waylon Jennings; a Beach
Boys/Jan & Dean selected hits pack-
age: “Honky Tonk Saturday Night”
featuring country artists such as
Hank Williams Jr., Conway Twitty,
Jerry Lee Lewis and Emmylou Har-
ris; “Outlaw Country” with David
Allan Coe, Johnny Paycheck,
Charlie Lacy Band and Lacy J. Dal-
ton, among others; and “Ramblin’
Fever,” containing material by such
artists as Don Williams, Little Feat.
Merle Haggard, Poco, the Ozark
Mountain Daredevils and the Bell-
amy Brothers.

Also available in this new catalog
are two Christmas packages—an Ar-

thur Fiedler compilation of tradi-
tional carols, and “Christmas Down
Home,” with a variety of country
performers; two Disney holiday re-
leases entitled “Disney Family
Christmas Album” and “Fairy Tale
Christmas”. a Linda Ronstadt hits
package: and “Arthur Fiedler And
Friends” with a number of guest art-
ists.

More expensively priced is Radio
Shack’s half-speed master audio-
phile compilation, “Sonic Bullets,”
offered at $9.95 in either LP or cas-
sette configuration. This features se-
lected hits by top rock acts. includ-
ing Pat Benatar, Journey and Earth,
Wind & Fire.

“We decided it was time to re-
vamp our inventory and begin offer-
ing more current product,” explains
a spokesperson for Tandy Corp.,
which owns Radio Shack and the
Realistic logo. “We’re not into fast
turnaround merchandise. We're
looking for long-term substantial
volume that will keep selling for
years.”
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Billboard *

Survey For Week Ending 11/28/81

Special Sur JM wﬂ LPS

NEW YORK'(SaIsa)

SAN ANTONIO (Pop)

This TITLE- Artist, Label &
Week | Number (Distributing Label)

This | TITLE-Artist, Label &
Week | Number (Distributing Label)

1 | OSCAR D’LEON CON LA CRITICA
TH 2149

EL GRAN COMBO
Happy Days, Combo 2021

CELIACRUZ Y WILLIE COLON
Dos jueyes, Vaya 93
SANTIAGO CERON

Cantasi va a cantar Salsa 728

WILFREDO VARGAS
Karen 60

EDDIE PALMIERI

Eddie Palmieri Barbaro 205
OSCAR D’LEON

A mi si me gusta asi, TH 2167
WILLIE COLON Y RUBEN
BLADES

Canciones del solar de los aburridos, Fania
97

9 | ISMAEL MIRANDA

La clave delsabor, Fania 593
10 ' WILLIE Y ROSARIO
TH 2155
11 | HENRYSIOL
Hsecreto, Sar 1026
12 | ANDY MONTANEZ
La ultima copa, Velvet 6005
13 | JUSTO BETANCOURT Y LA
SONORA MATANCERA
Barabro 207

14 | LUIS PERICO ORTIZ
NG 725

15 | PRIMER CONCIERTO DE LA
FAMILIATH
TH 2154

16 | CONJUNTO QUISQUEYA
El pocker del sabor, Lizlel 1399

17 | ORQUESTA LA TERRIFICA
Hinca la yegua, Artomax 733

18 | BOBBY VALENTIN

Siempre en forma, Bronco 120

19 | TITOALLEN

LM 803

20 | COTICO ]YSSUS RUMBEROS

Montuno 5

21 | WILLIE COLON

Fantasmas, Fania 590

22 | CHARLIE RODRIGUEZ
Guajiro 4010

23 | MARVIN SANTIAGO
Adentro, TH 2148

24 | FANIA ALL STARS
Fania 595

25 | JOHNNY VENTURA

Johnny mucho, mucho Johnny, Combo
2020

00 N N o s W

1 | VICENTE FERNANDEZ
El numerouno CBS 20555

2 | VIVAEL NORTE
Volumen II, Profono 1502 |

3 | LOLABELTRAN
15inolvidable exitos Gas 1020

4 | JUAN GABRIEL

Con tu amor, Pronto 1096

5 | CORNELIO REYNA
VO 1500

6 BEATRIZ ADRIANA

El cofrecito Peerless 2216

7 | AMANDAMIGUEL
Profono 3049

8 | LOSSOCIOS DELRITMO
SD 1002

9 | LOS HERMANOS BARRON
El hijo de Susana, Joey 2099

10 | LOS CADETES DE LINARES

Cazador de asesinos Ramex 1062

11 | JUAN PARDO
Juanmucho mas Juan, CBS 80304

12 | MOCEDADES
Desde que tu te has ido, CBS 20462

13 | JOSEJOSE

Romantico Pronto 1095

14 | RIGO TOVAR
Rigo 81, Profono 3046

15 | NELSON NED
Perdidamente enamorado CBS 81301

16 | VIVAEL NORTE

15 exitazos nortenos Profono 1501

|
17 | SABU
Quiza si, quiza no, Borinque 747
18 | KARINA
Orfeon 15242

19 | JULIO IGLESIAS
De nina a mujer, CBS 50317

20 | LOS HUMILDES

La carta numero tres, Fama 608

21 | RAMON AYALA
Conlas puertas en la cara, Freddy 1212

22 | CHELO

Siquieres verme llorar, Muzart 1806

23 | JOSE JOSE

15 grandes exitos, America 1015
24 | VICTOR HUBO RUIZ
Disa 97

25 | YOLANDA DEL RIO
Arcano 3608
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General News

NARAS Archive Project Grabs President Ivey’s Eye

By SAM SUTHERLAND

LOS ANGELES—Onc¢ of the Na-
tional Academy of Recording Arts
and Sciences’ (NARAS) long-range
proposals. the creation of a perma-
nent American music archive, takes
on a special urgency for its current
president, Bill Ivey: although his
mandate inevitably centers on the
academy’s annual Grammy awards,
Ivey’s own dossier as a scholar of
music and folklore gives his interest
in that goal added conviction.

[vey, director of the Country Mu-
sic Foundation since 1971, is the first
to temper forecasts for the proposed
Hall of Fame with the immediate
needs and limitations of the acad-
emy itself. Yet in conceding his own
“personal” stake in supporting the
development of those archives, this
lecturer, teacher and historian sees a
number of issues that argue for a
more active blueprint to the project.

“The Smithsonian doesn’t have
the space, and it doesn’t combinc in
a single location the museum and li-
brary functions that such an enter-
prise as this would need.” Ivey ob-
serves. “l don’t think our federal
institutions can be relied upon to do
this. Not only can they not afford it,
they tend by their very bureaucratic
structure to create problems in easily
retrieving historical materials.”

In outlining those governmental
alternatives, hc allows that the Li-
brary of Congress and the Smithso-
nian Institution do preserve related
scores, recordings and memorabilia,
yet Ivey portrays NARAS’ vision of
a Hall of Fame as onc aimed at
broader service within the industry,
not just academic circles. NARAS,
he beheves, is maturing toward a
stature in both public and profes-
sional circles that will make it the
logical agent for such a “permanent
cultural institution.”

As for non-music, industry corpo-
rate involvement, Ivey says, “they
have to make profits for their share-
holders, so it’s not really fair to ex-
peet them to carry this historical re-
sponsibility on their own.

“But the recordings this industry
is producing have intrinsic cultural
value that ought to be preserved. |
think the industry should have somc
sense of common responsibility in
this area.”

One possible avenue for more di-
rect participation by corporate inter-
ests is Ivey’s contention that owners
or licensors of old masters could val-
idate re-release of otherwise vault-
bound material by investigating new

re-use fees mutually reduced to min-
imize new manufacturing costs.

But, says Ivey. “beyond the value
of an archive as a contemporary
source for new releases. I'm not sure
corporations should be responsible.
But they should be responsible for
finding a home for those other mate-
rials, whether by donating to univer-
sities or museums. or by licensing to
smaller companies.”

“Ivey believes the music business
could extract special bencfit by ad-
dressing such an admittedly daunt-
ing project in the near future: “This

industry is still relatively young as
purveyors of cultural merchandise,
and there’s still time now to do some
serious work toward preserving vir-
tually everything. But in another 10
or 20 years, that will be much more
difficult, perhaps impassible.”

Ultimately, he agrees that the
public itself would have to be
tapped as a source of investment,
and it’'s here that Ivey believes
NARAS" best-known symbol,
Grammy itself. is cvolving as an ever
more effective tool in strengthening
recognition.

“Partly it's just the fact that the
Academy itself is older and more
mature, and has built the annual
television show and its audience to
the point where it’s now the number
two awards telecast of the year.

“There’s also been a more aggres-
sive effort among manufacturers to
support the awards by stickering not
only winners. but now nominees.”

As support from both manufac-
turers and. via the National Assn. of
Recording Merchandisers (NARM),
dealers grows, Ivey believes the pub-
lic’s willingness to support non-

awards programs such as the Hall of
Fame will increase.

[vey defends the academy’s fre-
quent revisions of awards calegories
and eligibility guidelines as positive
measures: “A major activity of the
whole Grammy process is fine-tun-
ing the categories. Obviously, it's an
attempt to follow the perceptible
shifts in taste and performing style
over the course of time.

“We have to rework substyles into
the mainstream of popular music
when those elements begin to in-
fluence mass trends more.”

LABELS SUED
OVER AFM $

LOS ANGELES-—-Two suits have
been filed in Superior Court locally
secking back payments allegedly
due the special fund set up to dis-
burse royalties to AFM record ses-
sion sidemen, and to the Musicians’
Performance Trust Fund.

In the first. “the U.S. Trust Fund.
trustee, Phonograph Record Manu-
facturers’ Special Payments Fund™
is suing Shelter Recording Co.. the
Leon Russell label. claiming it is
owed $36.395.65 and asking for
$100.000 in exemplary damages.
The complaint alleges the defendant
owes $12.083 for 1978: $13.292 for
1979 and $11.548.65 through June.
1980.

In the second filing, Martin A.
Paulson. trustee, Music Performance
Trust Funds, asks approximately
$15.000 from CMH Records. the
Martin Haerle label, for the period
from April. 1978 through October,
1979. plus $100.000 punitive dam-
ages.

PROFONO INTERNACIONALY TELEDISCOS
PRESENTAN

== VIVA

LASALSA?

PROFONO
INTERNACIONAL INC.

Los Maximos Exponentes de La Salsa con 14 de Sus

EXITOS ORIGINALES,

0

OBCAK D LEON JOMNNY YENTURA

W. COLON'R. BLADES

_"r"‘o.""t

ISMAEL MIRANDA

4‘!!"

Mejores Exitos En Un Solo Disco!

TPL-1401 / TP8-1401 / TPC-1401

TALES COMO:

WILLIE COLON/RUBEN BLADES/Pedro Navaja
OSCAR D’LEONV/EI| Baile del Suavecito
JOHNNY VENTURA/Filete
ISMAEL MIRANDA/La Puerta Esta Abierta
CELIA CRUZ/WILLIE COLON/Los Dos Jueyes
WILFRIDO VARGAS/Ese Barrigon No es Mio
RAY BARRETO/Cocinando
EL GRAN COMBO/Timbalero

RUBEN BLADES/ rania ALL STARS 'La Palabra Adios
WILLIE COLON/Sin Poderte Hablar

. CHEO FELICIANO/Amada Mia

FABRICADO Y DISTRIBUIDO POR

PROFONO INTERNACIONAL, INC.
8153 N.W. 103rd.St.Hialeah Gardens,Fl.330161305) 8230725
1644 S.Vermont Ave., Los Angeles,Ca.90006 (213) 7320139

1728 Fredericksburg Rd.,San Antonio, Tx.782011(512)735-9463
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EDDIE PALMIERI/ISMAEL
QUINTANA/No Me Hagas Sufrir

HECTOR LAVOE/Fania ALL STARS/Mi Gente
SONORA PONCENA/Moreno Soy

EN NOVIEMBRE
EL MES DE LA SALSA!

// J‘ .

"r

Disponible Tambien
en 8 tracks y cassette

Una produccion de
PROFONO INTERNACIONAL, INC. 1981
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L.LOS ANGELES-MCI, TEAC/
Tascam and JBL emerged as domi-
nant major studio hardware brands
in three main arcas in Billboard’s
just published 1981-82 International
Recording Equipment And Studio
Directory.

The survey of recording studio
equipment usage was compiled from
questionnaires returned by 703 U S,
studios from June through August,
1981.

Survey results do not necessarily
reflect the exact total situation in
U.S. studios; the calculations show
the percentage of studios using cach
brand and the percentage of brand
responses attained by cach brand.

In the console category, 19.7% of
studios indicated they utilized
TEAC/Tascam consoles. MCI was a
close second with a 19% usage. while
API was third with 7.1%.

66.1% of studios indicated usage

of JBL monitors/speakers,

with 11.9%.

For multitrack recorders (16-track
and up). 44.1% of studios indicated
usage of MCI, with Ampex second

at 25.4% and 3M third with 17.5%.
Ampex, with 50.9%,

ond with 40.2%.

Ampex was the leader in pro au-
dio tape with 80.5%, with Scotch sec-

ond at 56.8%.

Crown led the amplifier category
with 55.1% with McIntosh second at

25.8% and BGW third at 23%.

Koss led the headphone category
with 57.1% with AKG second with
48.9% and Sennhciser third with

41.2%.

In the delay systems category,

Devo Campaign Ties With Moog

BUFFALO—Increasing  cross-
merchandising with major touring
groups, Moog Music Inc. is tving
in synthesizer/concert promotions
with the groups Devo on Warner
Bros. and the Cars on Electra/Asy-
lum.

Recently mitiated at WBCN-I'M,
Boston, the Devo campaign features
giveaways of Moog’s newest prod-
uct. the Rogue, as well at the Liber-
ation model during the band’s cur-
rent 43-city ULS. tour.

Also set to include markets in Los
Angeles. Fresno. Houston and other
cities. the merchandising effort is
tied closely to Devo's latest LP.

“New Traditionalists.”
Various Devo

iSts groups.

The new Cars tour

SIOPS.

A Gary Wright promo tie-in with
Moog last year in Dallas found the
Warner Bros. artist’s LP sales 80%
reports
Robbic Konikoff, Moog artist rela-

above any other period,

tions director.

while
Auratone was second with 51.2%,
Altec third with 26.2%, UREI fourth
with 19.8% and Electro-Voice fifth

led in the
fewer than 16-track multitrack cate-
gory. while TEAC/Tascam was sec-

paraphernalia.
such as buttons. T-shirts and LPs are
included in the project for the band,
one of Moog's active, endorsing art-

and LP.
“Shake It Up™ will include the
Rogue giveaways here, in Chicago,
Atlanta. Miami and various concert

Pfanstiehl

We Give You

from a minimum of store space

FOR COMPLETE INFORMATION.

3 )3 0% )3 M5

WRITE US TODAY ON YOUR LETTERHEAD

Needles and Pfantone
Accessories give you sound
profits for these soundreasons:

ONE SOURCE FOR: Phono needles and cartridges; accessory lines —
audio, video, telephone, CB. tape andrecord care. Largest inventory inthe
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business A wide
variety of sales aids, displays and merchandisers

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups High profits

Give the gift
of music.

PFANSTIEHL Dept. 1, 3300 Washington St,, Box 498, Waukegan, IL. 60085

Sound Business

= - =~ SURVEY COVERS 703 RESPONDENTS:

MCI, TEAC/Tascam, JBL Lead |
. Studlo Hardware In 3 Main Areas

Eventide led with 50.7%, followed
by “Tape Recorder Asst.” with
45.2% and Lexicon with 40.2%.

In the portable mixers/consoles
area, TEAC/Tascam led with 30.7%,
followed by Shure with 15.9%.

Neumann led the cutting heads
category with 36.9%. followed by
Westrex with 34.5%.

dbx led the noise reduction sys-
tems arca with 69.5%. followed by
Dolby with 49.7%.

Transco led the blank disks cate-
gory with 67.1%, followed by Audio-
disc-Capitol with 56.5%.

In the compressors/limiters cate-
gory. UREIZUA/Teletronix led
with 64.7%, followed by dbx with
S1.4% and Allison Gain Brain-
Kepex with 32.7%.

Additional notes on Billboard’s
studio equipment survey and meth-
odology. as well as more detailed in-
formation and charts are available
in the directory itself.

T,

"EIA ’82
Elections

NEW YORK-The Consumer
Electronics Group of the EIA has
clected 1982 officers and approved
the continuation of many of its In-
dustry Development Programs.

Ray Gates of Panasonic was
clected chairman of the board of
CEG and chairman of its video divi-
sion succeeding Lud Huck of Gen-
cral Electric.

William Boss of RCA was re-
clected vice president: Harry Elias
of IVC succeeds Jeff Berkowitz of
Panasonic/Technics as chairman of
the audio division of the CED.

Sonv's Dick Komivama was
clected chairman of the video Sys-
tems subdivision. succeeding Qua-
sar’s Tony Miarbelli, while Don
Rushin of 3M was named chairman
of the CED blank tape subdivision.
a vacancy left by Al Pepper (for-
merly of Memorex).

Programs which are to continue
include an annual newspaper sup-
plement. newsletter and booklets.
Other issues explored concerned ex-
pansion of the CEG-sponsored Re-
tail Sales Training Workshops and
Consumer Electronics fubilees.

*aa HRST AMERICAN RECORDS
KEEPS ON ROCKING WITH...

HIi-Fl

A rwtscpecal T2al F Your

pHoncpraph  cptgen maeect

FEATURING DAVID SURKAMP
& IAN MATTHEWS

LIVE EP

ARST AMERICAN RECORDS, INC. 73 MARION, SEATTLE, WA 98104

(sP & S 6073)
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Studer Unit Aids Digital Standard

NEW YORK —Studer’s proposal
to the Digital Audio Technical Com-
mittee of the Audio Engineering
Society at the group’s recent conven-
tion here served as a basis for tenta-
tive agreement on sampling fre-
quencies of 48 kHz for professional
digital recording and 44.1 kHz for
Digital Audio Disk production.

The release of Studer’s 16-bit
sampling frequency converter, the
SFC 16, was made in conjunction
with the company’s proposal. This
device interfaces digital audio units

Snogs -

PR TR NI L e FEGORNY o4 rrer

with any sampling frequency be-
tween 30 kHz and 56 kHz

Another Studer digital audio
product, a nwulti-channel recorder,
will be introduced to the public for
the first time next March at the 71st
AES convention in Montreaux.

In addition, the company’s Revox
consumer audio division is contin-
uing final development work on a
Compact Disc digital record player.
Earlier this year, Studer Revox en-
tered into a license agreement with
N.V. Philips and Sony Corp. to
make a player using the CD format.

SAMPLING CONVERTER—Studer’s SFC 16 digital sampling frequency con-

verter for professional use makes it possible to transfer digital audio pro-

grams between recorders and other systems with conflicting sampling fre-

quencies. The unit does not require programming. It operates strictly under
contro! of the clock signals.

Buffalo Firm Designs Custom-Made Projects

By HANFORD SEARL

BUFFALO—Ultilizing computer
engineering formulas, Audio Con-
tractors Inc. is emerging as a promi-
nent force in guaranteed custom-
made projects for entertainment/
commercial firms.

“We're maybe one of 20 such
firms in the country that makes de-
tailed, engineering analysis of proj-
ects prior to execution,” reports Billy
Levy. designer/sales manager of the
two year old firm. It is 100% accu-
rate worksmanship.”

Tom Bouliane, the company’s
chief engineer. delivered a computer
program paper at the recent AES
convention for his formula pro-
gramming with the Hewlett-Packard
41G unit.

Implemented the last seven
months. the new analvtical systenm.
which includes reports comprised of
graphs and worksheets, has been
used for designing new sound sys-
tems for discos, theaters. school au-
ditoriums and concert halls.

The newly redesigned 747 Happy
Landings Disco. Playbov Club.
Kleinhans Music Hall. Chautauqua
Institution  Amphitheatre. Buffalo
State College and State University
of New York. Buffalo are all Audio
Contractors clients.

According to Bouliane, about 30%
of Audio Contractors® work load is
night clubs, 40% commercial, 15%
music-related and 10% rental. the
most recent application.

“We've done major concerts 10
small meetings. mobile showcases
and local groups.” says Boulianc.
“We stress quality state-of-the arn

cquipment rather than quantity of

work.”

Designing. installing and servic-
ing professional sound systems and
components. the AC tecam deter-
mines budget. technical needs,
available space and volume levels in
applying sound science aspects and
acoustics.

Housed in a former precious met-
als refinery, the 50.000 sq. ft.. two-
story layout includes four rooms. a
sales-demo area, a technical shop,
warehousing section and fabrication
division.

Among its 35 franchised manu-
facturer equipment, most-often used
lines include Altec loudspeakers,
Crown amps. UREI and Eastern
Acoustics equipment.

“We're minimizing the break-in,
tuning periods of systems, saving
both the client and ourselves time
and money. We're hoping our work
quality will help growth, the engi-
neering prove itself and we'll attract
diverse clientele.” concludes Bou-
liane.

Recession Hits BSR:
Over 5,000 Laid Off

LONDON —Recession in  the
American economy  coupled  with
falling worldwide demand may cost
up to 2.000 jobs at British audio firm
BSR's three West Midlands facto-
ries. In the last two years the com-
pany has already aned more than
5.000 employees.

Management and union represen-
tatives met Oct. 26 and agreed to in-
troduce short-time employment at
all three plants so as to reduce inven-
tories by the end of the vear. and
also to institute a program to elimi-
nate overmanning.

Unions were told orders for the
rest of this year were “Dreadful.”
and prospects for 1982 bleak. The
video boom was blamed for the
weak demand for audio products.
Last year BSR had losses o' $30 mil-
lion. and this vear’s first-half recov-
erv to $5 million profits seems to
have been short-lived, despite the
company’s drastic trimming of its
work force. JIM SAMPSON
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Studio Track

LOS ANGELES—Plenty of recording activity
has been taking place here on the West Coast In
Hollywood, at Allen Zentz Recording, Laurin Rin-
der 1s mixng Eloise Whitaker for Destiny Rec-
ords. with Peter Krueger engineering, Ed Sand-
ers assisting. Rusty Garner is mixing Aneka for
Handshake Records, with Paul Sabu at the con-
sole.

At the Allen Zentz, mastening facility. Ringo
Starr's album “Stop And Smell The Roses™ and
single “Wrack My Brain” on Boardwalk were
produced by Paul McCartney, George Harrison,
Harry Nilsson, Ron Wood, Stephen Stills and
Starr himself, with engineering by Rick Riccio.
Mastering was done by Brian Gardner.

Gardner also mastered the following projects:
the Patti Austin single “Every Home Should
Have One,” with producer Quincy Jones and en
gineer Bruce Swedien, for Qwest Records and
“Glow Love,” the new Mighty Clouds of Joy
single for Word Records, produced by Al McKay
and James Gadson, engineered by F. Byron
Clark.

Herb Alpert has been keeping busy lately.
Besides recording in Hollywood's Gold Star
Recording Studio, where "A Taste Of Honey”
and many of the Tijuana Brass’ early hits were
cut, he has been producing Allisen Mills with
Phil Moore. Moore 15 also the arranger for Milis’
A&M album “Clean Livin" "~

At Studio Sound Recorders in North Holly
wood, Westwood One Syndication s mixing Rick
James and Peaches & Herb, with Biff Dawes en
gineenng. In addition, Richie Griffin 1s produc
ing Gamut for Gamut Productions. with John Vo-
laitis behind the baord: Lani Hall 1s recording
vocals for her next A&M aibum George Tobin is
producing and Howard Wolen 1s behind the
board. Also at Studio Sound. French artist Ber-
nard Swell 1s recording an album for WEA Inter
national. Swell and Ryan Ulyate are producing.
and Ryan doubies as engineer

Current projects at Kendun Recorders in Bur
bank include Lakeside, a self produced group on
Solar Records. mixing a new LP with Taavi Mote
engineering, wit assistance from Kendun staf:
fers Les Cooper and Tim Jessup. Shalamar s
recording instrumental overdubs with producer
Leon Sylvers, also for Solar Jim Shifflett, as
sisted by Tom Cummings, are handling engr-
neering responsibilities. Also at Kendun, the lat
est Van Morrison LP for Warner Bros. 1s being
mastered by Ken Duncan, working with engineer
Jim Stern. Assistant 1s Lindy Griffin.

At Soundcastle Recording Studios in Los An
geles, Weather Report is mixing its new album
for CBS Records. Joe Zawinul 1s producing; Brian
Risner is co-producing and engimeering, with as-
sistance from Mitch Gibson. Robert Williams is
also in, cutting tracks for tus debut album on
A&M. Joe Chiccarelli is producing and engineer-
ing and David Marquette is assisting.

In Irvine, Calif., Denny Correll 1s at Inter-
national Automated Media recording his second
LP for Myrrh-Word Records, with Bill Maxwell
producing and Willie Harlan at the board.

At the Record Plant in L.A., Welsh artist Mikel
Japp is recording material with engineer Bob
Merritt for Lipstick Productions.

At Monterey Recording Studios in Glendale.
Calif., Pascal Bacoux is mixing tracks for Bastille
Productions. Philippe Rault is producing and
Geoff Gillette engineering. In addition, Eric Tagg
1s mixing tracks for his upcoming album, with
Lee Ritenour producing, Don Murray engineer-
ing and David Goldstein assisting on both proj-
ects.

Producer Sam Brown 111 is working with engi-
neer Steve Pouliot at the Mom & Pops Company
Store in Hollywood. The two are mixing vocal
duo Gemini's debut album for M&M Records.

* * *

In Boston. the Cars built Syncro Sound
Recorders, where their latest album, “Shake It
Up,” was recorded for Elektra Records. Producer
was Roy Thomas Baker with lan Taylor engineer-
ing. After the completion of that project, the
Cars' Ric Ocasek produced an EP for the San
Francisco group Romeo Void, with Taylor engi-
neering and co-producing and Walter Turbitt as
assistant engineer. Next, Ocasek produced the
Boston band The Dark, with Turbitt as engineer.
Current projects are Geo, produced by Ocasek
and engineered by Turbitt with assistance from
Thom Moore; and the Tubes, produced by David
Foster and engineered by Humberto Gatica for
the Twentieth Century Fox picture “Modern
Problems.”

In North Brookfield, Mass., at Long View
Farm, Arlo Guthrie 1s mixing a live LP with guest
Pete Seeger, producer John Pilla and engineers
Mark Linnett and Jesse Henderson. Additional
projects include singles for Richard Nolan And
The Third Rail and the Dave Rivers Band, both
with Henderson as engineer. Scott Folsom is

and Geoff Michael are at the board. Both proj
ects are signed to the new Transcity label.
Grosse 1 also engineering a project with The
Flexibles for ATC Recorcs. with producer Bob

is producing and engineerning the sessions.
which are taking place at Studio A Recording.

At Pearl Sound n Ann Arbor. Mich.. producer
Scott Forman i1s working with the group Train-

cutting an LP with engineer Henderson and pro- ing chores

ducer Randall Barnera. Finally, producer Peter * * *

Schekeryk is cutting an LP for the band Passen- In Dearborn Heights, Mich, the group Ga-
ger and laying tracks for Melanie. A Stegmeyer, briel 1s putting finishing touches o s latest

Bob Miller and Henderson are sharing engineer material for an upcoming album: Eric Morgeson able and with solo artist Scott Slash, Ben Grosse Zilli.
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GIFTED PERFORMANCES.

Over the past three years, there have been more than
200 Ampex Golden Reel recipients. And more than
$200,000 donated to charity.

The Ampex Golden Reel Award honors the world’s
most successful albums and singles* that were
mastered on Ampex professional recording tape. And
included in the Award is a gift of $1,000 to the recording
artist's favorite charity.

The talents of recording artists and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement. But the
magic doesn't stop there. It extends to hundreds of
charitable organizations. And of course, to every one of
us who enjoy great music.

That's what we'd call a masterful performance.

ANMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889

< Ampex 1981 Golden Reel Winners as of 1 81
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Sound Business

New York’s Soundmixers Studio Sees A ‘Renaissance’

NEW YORK-There’s a renais-
sance taking place at Soundmixers
Studio here.

General manager Neal Ceppos.
who also serves as senior engineer.

started with the studio when it
opened in 1976. He left three years
later, but when Soundmixers ran
into trouble he was brought back.
and has since turned the place

around.

Ceppos returned on a commission
basis in September. 1980. He was
made general manager in August of
this year. and now says. “There have

been some changes in personnel.
business has picked up to some de-
gree and the vibes are a little more
positive.

“This industry is superstitious.” he

How serious are you about a power amp?

We build our Professional Series power amplifiers as if our
reputation were at stake. Because it is. And so is yours, when you select
an amplifier. That's why you should consider Yamaha power amps. They
come through for both of us. Because we both designed them. Comments
and suggestions from professionals like yourself were incorporated into
the final design. As a result, Yamaha power amps excel in the areas that
can make or break a power amp — performance, reliability, and flexibility.
Take the P-2200 for instance.

Performance. The very conservatively rated specs tell the story. The
P-2200 produces 200 watts continuous power per channel, from 20Hz to
20kHz, with less than 0.05% THD, both channels driven into 8 ohms. L M.
and THD are typically less than 0.01% @ 150W for powerfully clean sound.

Peak-reading meters accurately display a full five decades (50dB) of output level for accurate
monitoring of program dynamics, transient power demands, and headroom. Frequency response is 20Hz
to 20kHz, +0dB/—0.5dB, ensuring transparent highs. The high damping factor of over 300 (8 ohms,
20Hz to 1kHz) provides tighter low-frequency driver excursion and efficient power transfer.

Reliability. Large toroidal power transformers, multiple protection circuits, heavy front panels,
serviceable printed circuits, massive heat sinks, and fully vented chassis are some of the reasons
Yamaha power amps have a proven reputation for reliability.

Flexibility. Detented, log-linear input attenuators, marked in 22 calibrated dB steps, allow you precise
repeatable setups, accurate input sensitivity adjustments, and simultaneous adjustment of the level of
two channels or programs on separate amplifiers. The P-2200 has one male and one female XLR
connector plus two parallel phone jacks for each channel for convenient chaining to another amp and

I4

R P ATl e R Ry L & = a ey B Rt s kT

adaptor-free connection to any mixer. A polarity switch satisfies DIN/JIS or USA wiring practice. The
P-2200 is readily suited for monaural operation as well as 70-volt commercial applications.

The P-2201 is identical to the P-2200 except it does not have the peak-reading meters. The P-2100
and the P-2050 differ primarily in rated power output and size. Each model offers the maximum in
performance, flexibility, reliability and value for the dollar in its category.

We have a technical brochure covering all four models. Write: Yamaha, P.O. Box 6600, Buena Park,
CA 90622. (In Canada, write: 135 Milner Ave., Scarb., Ont. M1S 3R1) Or better yet, visit your dealer for a
demonstration of the Yamaha power amps that take their job as seriously as you take yours.

€ YAMAHA

Because you're serious.
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says. “‘and that’s had a lot to do with
the changes here.”

Soundmixers is still changing and
upgrading, under the eye of parent
company Sound One Corp., located
in the same Broadway building.
“We've recently joined forces,” Cep-
pos says, “and we have plans to
pickup some new equipment.”

The studio is doing a fair amount
of film and advertising work in addi-
tion toits album projects. “Commer-
cials are 50% of our business,” Cep-
pos explains. adding that there are
plans to upgrade specifically for
these activities.

Continues Ceppos, “We're active
in SPARS, and 1 feel that for too
many years studios have been taking
the rap for the high cost of making
records, when often producers and
artists don’t do their homework and
end up rehearsing in the studio. This
shouldn’t be.”

Ceppos points out that fees for
studio time are close to what they
were in the "60s, but that the studios’
costs are 10 times what they were.
“We're taking it on the chin,” he
says. “$200 rates are not unreason-
able, and SPARS is fighting for
that.”

Another problem studios face, in
Ceppos’ view, is the constant pres-
sure to buy new equipment. “That’s
why we have so many studios clos-
ing,” he says. “Manufacturers are
trying to force equipment down our
throats. We have to keep on top of
this.”

The future of the business is the
integrated audio/video house, Cep-
pos believes. “Right now things are
too fragmented. The audio houses
don’t know video and can’t work to-
gether. But it’s up to studios to fearn
how to work more closely with video
people.” Soundmixers does video
work, such as recent post-production
on Simon & Garfunkel's Central
Park concert.

“To regear for video is tremen-
dously expensive,” Ceppos says.
“We're still primarily an audio
house, but we have the staff and the
capability for video.”

In general. this is a time for pro-
fessionals, Ceppos says. “You have
to be able to deliver what the pro-
ducer wants, and the producer is
much more technical today.” he
says. “The engineering end also has
to be a lot more professional. You
have to pay your dues, and this is
being recognized by people at the
record companies who have had to
cut back and are talking to people
with a track record. The term ‘super-
star engincer is overused—they're
just part of the production team.”

It's 50 For
Abbey Road

LONDON—EMI’s Abbey Road
recording studio complex is 50 years
old, and the music business here
recently celebrated with a lavish
party for 500 staged in Studio I,
which was given worldwide promi-
nence by the Beatles in the 1960s.

Yehudi Menuhin, who played in
the studio on its opening day in
1931, was among the guests and he
has since recorded some 250 items
there. “The acoustics are splendid.”
he said.

He introduced Jin Li. 12-year-old
Chinese violinist currently recording
at Abbey Road with him. “He's
about the same age as | was when |
first recorded here with my teacher.
George Enescu.”

A special book on the history of
the Abbey Road Studios is being
readied by Brian Southall, EM1 Mu-
sic publicity executive.
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Video

Clearance Rights Remain Thorny
There’s More Music Product, But Legalities Persist

® Continued from page 17

lishers feel rights should be calcu-
lated on a percentage of rental
income, while others support a per-
centage of the total gross.

Warner Amex Satellite Entertain-
ment Company's MTV Music
Channel airs video music promo
clips and some material made in-
house via cable television. As a
“video radio station” the company
finds itself in a precedent-setting sit-
uation.

“We're analogous to a radio sta-
tion,” said WASEC’s vice president
of programming, Bob Pittman. “In
this situation the rights are straight-
forward, as opposed to home video,
where a product is for sale.”

The Music Channel pays per-
formance rights and requires all ma-
terial that goes on the air to be
cleared for synch, even though the
individual program producers ac-
tually obtain the synch clearances.

Pittman finds that most music
publishers see having a clipon MTV

as commercially beneficial, and so
generally synch rights are granted
royalty-free.

Programs which MTV makes it-
self are cleared for performance and
synch by the Music Channel. “Even
though we are a service like radio, tv

is a new form of use,” said Pittman.

“We feel it’s our obligation to the in-
dustry to make sure anything that
airs has a synch clearance.”

Firms which purchase program-
ming like Warner Home Video and
RCA SelectaVision also require pro-
gram producers to acquire full
rights.

But some attorneys say that not
only have they seen no arbitration,
they have serious doubts as to
whether it will work. At least one
motion picture giant has pulled
tunes when the going got rough, in-
serting other songs more easily
cleared. “It’s a clever position,” said
one lawyer, “because at least he has
taken a position.”

“It’s time to stop aribitration and

U.K.’s Capt. Video
Into The Jukeboxes

CANNES — Britain’s Captain
Video, first company to specialize in
in-store video promotion, an-
nounced plans here to move into
video jukeboxes. Managing director
Bruce Higham has signed contracts
with two major coin machine manu-
facturers, Hawley Leisure and VI
Leisure, which hold worldwide
rights to a video jukebox system.

There will be test operations in
two U.K. locations before the end of
the year, and by the middle of 1982,
Higham expects to have up to 15,000
machines installed and working.
Each will have a 23-inch screen and
provision for the addition of mul-
tiple monitors or a giant projection
screen. The machines will each fea-
ture 36 titles and programs will be
changed monthly.

Cost per play is expected to be the
equivalent of around 50 tents. Much
of the programming will be popular
and classical music hits in videoclip
form, but there will also be sports
items, theatrical extracts and three to
four-minute movie clips.

Says Higham: “We are currently
working out the rights problems and
acquiring material for the juke-
boxes. We are also seeking people

who can help generate suitable pro-
gram material. The video jukebox is
a logical extension of an age-old
popular institution. There is no rea-
son why every audio jukebox in the
world should not be replaced by a
video model. We hope to be in Ja-
pan by the end of this year and then
Benelux and Scandinavian terri-
tories, with the U.S.A., France and
Germany to follow.

“The great thing about the system
is that it gives copyright owners a
more effective way to earn income
from the use of their video material.
It is much easier to protect copyright
when you are installing tapes in a
locked machine. And instead of
charging software labels and pro-
ducers, as with in-store video, we are
finding an audience for them and
providing them with a substantial
source of royalties.”

The video jukebox is not a new
concept. Some 20 years ago, the
Scopitone company in France en-
joyed success in Europe and the
United States for a period with a
video jukebox using film loops but
lack of programming and the high
cost of making new productions
eventually killed the business.

Sony Betamax Goes Head
To Head With Videodisks

By LAURA FOTI

NEW YORK-Sony has posi-
tioned its Betamax videocassette
recorder head-to-head against the
playback-only videodisk machine.
Earlier this year an aggressive adver-
tising campaign pointed out the ad-
vantages of being able to record as
well as play back programming.

Now the firm has developed a
high-speed videocassette duplicator
to give it even more of an advantage.
The system, shown in Berlin last
month and in New York recently,
was designed to reduce the retail
price of prerecorded Beta tapes,
thereby making them more price-
competitive with videodisks. Matsu-
shita has also developed a high-
speed duplicator, for VHS-format
tapes.

Sony’s new system, developed by

- company engineer Nobutoshi Ki-

hara, consists of a transfer printing
machine capable of duplication
speeds 60 times faster than real-time
duplication. Sony has, however, set
a goal of 100-time duplication be-
fore the system will be made avail-
able.

All three signals—audio, video
and a control track for monitoring—
are recorded simultaneously. Once
recorded, the tape is moved to a sep-
arate machine that inserts it into an
empty cassette shell. According to
Sony, the separate machine means
greatly reduced potential down-
time. In addition, the machine is vir-
tually identical to that used to load
blank tapes, meaning it has had
years of built-in field testing.

stand and make a decision—even if
it's the wrong one,” said Leonard
Golov of Warner Brothers Music.
“The arbitrator and the industry
have to have something to go on.”

Programmers and producers are
moving away from testing the mar-
ket and pressing publishers to make
deals, he said, citing an upsurge in li-
censing films and “video records”
for the home market.

“We don’t particularly like arbi-
tration,” he said, adding that
Warner Brothers prefers to decide
what an act is worth now, rather
than putting off the decision. “We
can deal next year, but is our artist
going to write another hit next
year?” he queried, adding that the fi-
nancial interests of the artist must be
protected.

Warner Brothers is moving ahead
on a deal-by-deal basis, although
Golov says no particular type is em-
phasized. “If we like it, we'll do it
he said, adding that many deals are
not attractive, but until sales figures
define the market, no one knows
what is fair.

“The future of music is using as
much of it as possible.,” Golov
stressed, stating that the company
was talking to motion picture inter-
ests, record companies, producers
and cable television. “Who can say
who is going to be successful? We
hope they all are.”

Golov says everyone is currently
asking for a different deal, but only
by continuing to negotiate will the
“preferred way"” emerge.

“But if you wait to see what it is, it
won’t,” he cautioned the wary. “The
business will be dead.”

“More and more publishers are
aware of and eager for the market,”
Don Biederman concluded. “But
they are nervous, and hence you see
use of the arbitration clause.

Current thinking predicts the de-
velopment of a hybrid license akin
to those issued abroad. Rights in Ja-
pan for instance, are calculated as a
“lasting™ percentage of retail price.

‘Sales Only’
MGM-CBS
U.K. Policy

LONDON—-MGM/CBS Home
Video, latest company to enter the
U.K. video market, has been
launched with a sale-only policy
modified by a laissez-faire attitude
to rental.

Co-chairman Cy Leslie says: “We
don’t condone renting and we don’t
condemn it. A rental plan has to be
beneficial to the consumer, producer
and dealer, and we are working on
it, but our initial release will be for
sale only.”

Colin Bayliss, formerly of Memo-
rex, has been brought in as manag-
ing director of the American-owned
joint venture, and is currently hiring
marketing and sales staff for the
Soho offices which will serve as a
base for the company’s international
operations.

Initial release comprises 17 titles,
and besides drawing on MGM’s rich
film catalog the company will origi-
nate new programs, including theat-
rical, musical. sports and archive
material. A full-length film featur-
ing Meatloaf'is planned. “*As a music
company we have the chance to
build a new video catalog to parallel
the music catalog” says Leslie.

www.americanradiohistorv.com
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BACKGROUND INFO—BIll Boggs (left) of Boggs/Baker Productions inter-

views Willie DeVille for a segment of *“Mink DeVille At The Savoy.’ The show,

which includes concert footage, was first shown on Warner Amex's MTV

channel.

Tape Shortage Hits
British Duplicators

LONDON—A shortfall in blank
videotape supplies of up to 50% is
causing headaches for British dupli-
cators, and a prominent executive
with Kay Film & Video Labora-
tories—clients of which include
Thorn-EMI, Warner Home Video,
Chrysalis and Precision—believes
the situation won’t improve for at
least a year.

Says Ron Venis, director of video
operations for Kay, says, “We can
extend our duplicating capacity in-
definitely, though admittedly it can
be hard finding machines. But our
big problem is getting hold of tape:
the supply just never gets ahead of
the growth in demand, and if that
growth in the home video market
continues, then I can see there being
a chronic shortage of good quality
tape for a year at least, maybe
longer.”

Only problems in the retail sector
are likely to affect that scenario, he
believes. “Everybody is climbing
onto the back of video, and 90% of
them are dreamers. Retail outlets
have been the fastest growing sector
of all in the U.K. but that won’t con-
tinue, and may apply a slight brake
to the rate of growth.”

But even if sufficient quantities of
tape are manufactured to meet de-
mand, there remains the problem of
quality. “My feeling is that the con-
sumer is entitled to see pictures on
pre-recorded videocassettes that are
at Jeast as good as a broadcast copy.
The fact is that many people are get-
ting caught out with rubbishy cheap
copies and there’s a danger that
those kind of experiences will cause
resentment against the whole video
industry.

“Where sound quality is con-
cerned, which is particularly impor-
tant for music programming, there
really are technical problems. Inher-
ently the quality is worse than you
get from a pocket tape recorder. You
have pitifully narrow tape width,
and pitifully slow tape speeds, and it
really notices on music tapes.

“Now with stereo television com-
ing along they are going to divide
that pitifully small track width into
two, quite apart from the psycholog-
ical problem of watching a small
screen picture with the sound com-
ing from two speakers at the other
end of the room.”

On other matters Venis is equally
forthright. Piracy, for instance.
“There are no effective methods of
treating a videocassette to prevent its
unauthorized duplication, only
fancy schemes which anyone with
$100 and an ounce of brain can get
round. So efforts concentrate on in-
ternal security, and on catching the
blighters, and all we have are post-
mortem devices designed to prove it
wasn't a legitimate cassette.”

And on pricing he says: “In the
U.K. videocassettes retail at around
$75. but where that comes from it’s
hard to say. The blank tape costs
perhaps $9, and the packaging $1.
Duplication cost is volume-depend-
ent, and varies from customer to cus-
tomer, but would probably be well
under $4, so rights payments apart
you are talking about a cost to the
distributor of maybe $15 or so.”

Kay Labs recently installed its
1,000th slave and expects to dupli-
cate 1.2 million tapes this year, three
times as many as in 1980.

British Videogram Assn.’s
Booklet Slaps C’right Rule

LONDON-—The British Video-

-gram Assn. (BVA) has put together

an advisory booklet, “Videogram
Rights,” which admits that the situ-
ation it describes is “not satisfac-
tory.”

It adds: “The BVA and other in-
terested bodies are responding to the
U.K. government’s recent Green Pa-
per by suggesting many significant
changes in the law which applies to
the copyright of videograms.”

The $2 booklet summarizes the
few agreements which have so far
been reached here regarding the
payments which musicians and oth-
ers whose work is used in video-
grams should receive.

One bone of contention is that a
videogram made for use on cassette
or disk is protected as if it were a
film. “This is.definitely not satisfac-

tory, and the BVA is hoping to get
the law changed so that videograms
get copyright protection in their own
right,” says the booklet.

The booklet, on the subject of
videogram public performance, says
BVA is “exploring the possibility of
setting up a blanket licensing
scheme similar to that of Phono-
graphic Performance Ltd (PPL) or
Performing Right Society (PRS) to
allow the public performance of
videograms in pubs and clubs and
the like, and in shops, for promo-
tional purposes.”

It admits there’s no consensus as
yet on rates for musicians or actors
in videograms, though it hopes an
interim agreement will be reached
soon, and at the same rates as for au-
dio records, around $85 a session.

PETER JONES
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Video

“A Kitchen Spawns Firm
Not Afraid To Gamble

By LAURA FOTI

NEW YORK-The Kitchen portive of new artists. Explains
has been serving up video art and Bowes, “We’re non-profit, so [
music as well as other experi- don’t have to worry about there

Survey For Week Ending 11/28/81

Billboard «

Videocassette

Unitel Video
Tapes Operas
For PBS

NEW YORK—Unitel Video’s re-
mote production facilities are being

€ Copyright 1981, Billboard Publications. Inc
No part of this publication may be reproduced,
stored in a retrieval system. or transmitted, in
any torm or by any means, electronic, mechani-
cal. photocopying. recording, or otherwise.
without the prior written permission of the pub-
lisher.
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mental video productions for 10 IO T O U2 RO E" utilized to tape five operas fpr PBS’s £ These are best selling videocassettes compiled from retail sales,
years now, and the non-profit or- We can therefore afford to show “Live From The Met” series. pro- & & including releases ir both Beta & VHS formats.
gahization has proven it is not newcomers.” Much of the pro- duced by the Metropolitan Opera. T & S
afraid to grow or take chances. gramming is experimental. Y The operas, scheduled to begin : = _g TITLE

Its full name is the Kitchen Gregory Miller of the Kitchen %E Nov. 14, are Puccini’s three one-act £ 3 £  Copyright Owner, Distributor, Catalog Number
Center for Video, Music, Dance adds, “Our strong point is acqui- 1: operas “11 Trittico,” Verdi’s “Rigo-
and Performance. and the name sition, although we have no ex- :i letto” and Puccini’s “La Boheme.” 1| 1| 6| THE BLUE LAGOON
is not so strange when one con- clusive rights to anything. A mu- 3 The latter will be broadcast live to Columbia Pictures 10025E
siders that the first screenings sic video program that we would § Europe on Jan. 16 and aired in the 2| 2| 6| ENDLESS LOVE
and concerts were held in what be interested in would go beyond & US. and Canada Jan. 20. MCA 77001
was 10 years ago the only avail- straight documentation: we want ;i This is the series’ sixth season. 31 3| 6! STIRCRAZY
able space at the Mercer Arts to show the collaboration be- %‘ “Live From The Met” is simulcast Columbia Pictures 10248E
Center: the kitchen. tween video artists and musi- § on FM stations around the country 4| 5| 9| THE JAZZ SINGER
But times have changed. and cians.” ZE in stereo. Paramount Pictures, Paramount Home Video 2305
video as an art has gain;d more Bowes is concerned al?out the gg Production problems to be dealt 51 4| 14| RAGING BULL
acceptance. Now the Kitchen is repeatability of the clips and 24 with include shooting in difficult United Artists, Magnetic Video 4523
in its own large hea_dqgarters in lqnger WfrI’(S acquired by the ;E low-light situations and the presence 6| 100 4| FriDaY THE 13TH 1
Manhattan’s Soho district, haven Kitchen. “It’s a real challenge to 4 of an audience. Paramount Pictures, Paramount Home Video 1457
- ists ¢ - combine sound and image that Ry 2 : ~ '
?or avant gar.de artists ‘m.fi perd qgl ine sou L fg . E Michael Bronson is e)fecutn_le pro 71 91 9! BusTiN' LooSE
ormers. Horizons have widene wi glve satis ;cnon abter ;vde, 3 ducer and Clemente D’Alessio pro- Universal City Studios, MCA Dist. Corp. 77002
over the years; the Kitchen in- 10. 15 times,” he says, but adds ducer for the series. For Unitel. su- ' ' '
cludes video galleries. perform- that rfepeatability sometimes is ;% pervisors of the technical staff are 8| 8| 25 g:rglrr?:uRnYt ;lEc?:rLeEs (IPT:rz)amount Home Video 8964
ance space. a concert hall and not a factor. Ed Levine and Ron Ranieri. '
programs of grants. touring, dis- “We've worked with Brian g:} 9| 20| 3| ATLANTIC CITY .
tribution and broadcasting. Eno and- have installed multi- { L v_ . H d Paramount Pictures, Paramount Home Video-1460
Video director Tom Bowes monitor/sound video pieces 3 aservision 10 | 22| 2| KRAMER VS. KRAMER
coordinates such activities as  which people walk through, Eno araware Columbia Pictures 10355
video music shows at the NIGHTHAWKS

is working with the repeatable & Underwav ln Eurupe: 11| 11| 14

Kitchen. Universal City Studios Inc., MCA Dist. Corp. 71000

“It’s difficult to pin

notion, where you can comeinor §

NOVEMBER 28, 1981, BILLBOARD

¢ down the exact categories of mu- leave at any time. This is actually $ Laun(:h Date Unflrm 121 7| 5| THE COMPETITION
7 sic we have.” he says. “We pro- video wallpaper.” 3 ) N Columbia Pictures 10124E
¢ gram major shows in image proc- Bowes believes the situation LONDON-—According 1o Philips 13| 16| 16| caSABLANCA
essing. docu-collage (personal that exists for video artists today } Electric here, production of LaserVi- United Artists, Magnetic Video 4514
diaries) and the rest of the spec- parallels the opportunities for sion hardware is going ahead ac- 18| 12| 5| HAPPY BIRTHDAY TO ME
trum. It’s not just avant-garde.” musicians in the *50s. “When the cording o schedule in Europe in Columbia Pictures 10595
Bowes solicits video program- audio industry grew, it allowed preparation for the U.K. launch of 51 18] 18! TESS
ming, which the Kitchen then the rock and roll industry to blos- the system, though no debut date Columbia Pictures 10543
distributes to libraries. galleries. som as well. This will happen in has actually been fixed. 161 281 3| THE FAN
museums and festivals. “Last video as the videodisk and home Bulk of the manufacturer of play- Paramount Pictures, Paramount Home Video-1469
year our programs were in 10 playback systems get into place. ers is at thg Hasselt, Belgium._plant, '
major venues in Europe and the As the hardware penetration in- the rest going through the Eindho- 7125} 3 I'DdaEngn%ALnLtSP'ct o B Mon Checoe
U.S..and we were just getting our creases, varied distribution for a ven, Holland, faC_tO{y. i ramount Pictures, Paramou ideo-
hands wet,” he says. large number of video makers Though no statistics are preferred, 18| 6| 10| DRESSED TO KILL .
The Kitchen is extremely sup- will be possible.” g Philips plans to have “tens of thou- LT LICES s CUP LI LY et
OO sands of players readied for the ini- 19 | 13| 42| AIRPLANE (ITA)
tial UK. launch period.” And the Paramount Pictures, Paramount Home Video 1305
H = factories are capable of meeting an- 201 21| 2| THE THIEF
Vldeo SOﬂware Prlce War ticipated growth in demand. Magnetic Video 4550
. . . But Philips also stresses that La-
_ LONDON-Th;r_e’s a High Str_eet stock our membershnp kits, giving e le be marketed here only A7 4 mb&gﬁg;’l Entertainment M131
yldeo sc_)ftware pricing bat'tle build- Fllem agopd allernatnye to becoming when it is established that disk pro- 2| 1|7 9105 am
ing up in the UK in which rental involved in a cut-price tape rental duction at the Blackburn plant, in 20th Century-Fox Films. Magnetic Video 1099
charges are being brought down to battle which gives them little pros- o e 6ff Bndhmel. s fendnsl & )
“ridiculous levels,” according to th ects of making a decent profit.” o g anc, nas reache 231 15| 4| SEEMS LIKE OLD TIMES
ridiculous levels,™ according 1o the p g P. i _ big enough volume to match the ex- Columbia Pictures 10475E
chief of a London mail-order club He reckons there’s growing “dis- pected demand.
which has 20,000 members nation- enchantment” over rental from deal- 2l Sz O Egg e Ly G
wide. ers who have started retailing Video 100069
g
Sa_)’SJOh“ Gévgno‘tks,lc_o-tfounder Clu.b membership packages after U K Hardware 5| 2 Egg ;83;;‘7"" RLWAYS RINGS TWICE
of Video Club: “We're aiming our  selling tape libraries to the club “at af Ra
service more through retailers this  }ock-down prices.” aganm 26| 19| 25| ELEPHANT MAN (ITA)
fall as part of an overall promotional S eyl Market Hlttln Paramount Pictures, Paramount Home Video 1347
A evenoaks adds: *“In just one il sl 3l e
) \ MALTESE FALCON
“Rental prices are dipping to lu- ~ month, we've been approached by 370 M'"' Magnetic Video 4530
dicrous levels. So we're putting mar- 50 dealers anxious to offlead their I Ion 28| 36| 39| FamE (TA)
keting muscle behind dealers who  prerecorded videocassettes.” LONDON-This year's video MGM/CBS Home Video M70027
hardware market in the U K. will 29| 29| 2| BANANAS
be worth more than $370 million, Magnetic Video 4555
according to latest estimates. 30| 30| 2| THE LEGEND OF THE LONE RANGER
And the British Radio and Elec- Magnetic Video 9034
tronic Equipment Manufac- 31| 35) 11| WHOLLY MOSES

Smile!

The first family of profit
supplies it all “better”'

turers’ Assn. reports deliveries in
the second quarter were 322% up
over the same period last year.
With 25% of the year's busi-
ness traditionally centered
around Christmas. final totals for
1981 may be not far short of one
million units, particularly as the

32

33

34

o o
oo

Columbia Pictures 10587

CHITTY CHITTY BANG BANG
Magnetic Video 4557

AND JUSTICE FOR ALL
Columbia Pictures 10015

SERPICO
Paramount Pictures, Paramount Home Video 8689

: 35| 18| 20| BLACK STALLION (ITA)
acute stock shortages experi- i X .
-rl re CDTD n enced in the summer months - g:::s ::&ts Magnetic Video 4503
46-23 Crane St.L.I.C..N.Y 11101 have now cased. Sy -
r T This is in part due to the re- United Artists, Magnetic Video 4518
sponse of Japanese manufac- 37 BACK ROADS
turers in stepping up capacity. CBS 70071
JVC, Matsushita and other major 38| 38 USED CARS
companies are increasing capital Columbia Pictures 10557
spending by leaps and bounds. 39 m A SHOT IN THE DARK
and exports this year will once Magnetic Video 4528
again have doubled at around 40 20| LA CAGE AUX FOLLES

6.5 million machines, with do-
mestic sales increasing more
modestly from 920,000 last year
to 1.5 million in 1981.

www americanradiohistorv.com

United Artists, Magnetic Video 4506

@ Recording Industry Assn. Of America seal for sales of 25,000 units plus $1,000,000 after returns. (Seal indicated by dot.) A Recording
Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn. seal for-sales of

at least $1,000,000 at list price value.
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2-Record Set

DAN
FOGELBERG
THE
INNOCENT AGE

including:
Same Old Lang Syne
Lostin The Sun
Leader Of The Band
Ghosts
Run For The Roses
Hard To Say

98 — $8.19

Join the TEXAS music explosion with the

LARGEST DIST./ONE STOP IN THE

o NG sgasON
S

SOUTHWEST

MOTOWN 960 — $13.98 — $7.79

= BOB SEGER

pa ol 7~
& The Silver Bullet Band ¥ (E WE Tty

STEVIE NICKS

Bella Donna

INCLUDES
STOP DRAGGIN
MY HEART AROUND

uodmcn 5
Recapds -

P .
ATL. 38139 898 — 55.19

PRICE SPECIALS

Nine Tonight

featuring exciting live versions of
Seger's Greatest Hits plus
“Tryin' To Live My Life Without You”

CAPITOL 12782 — $12.98 — $7.59

[ SRS
MERCURY 7001 $12.98 — 57.59

CAFITOL 12121 $8.98 — $5.19

JOURNEY EARTH,WIND&FIRE |
ESCRAPE RAISE!
= el including:
Who's Cryir:;ﬂ:e\:r/‘g{one InLove H'-e"Es Groc:‘ve/ Wa""g Be With You
Don't Stop Believin'/Dead Or Alive

Love/Evoluti

Keep On Runnin’ i $

COL. 37408 $8.98 — $5.19 COL. 37548 $8.98 — $5.19 '

25,000 TITLES

TE 8502 e.s;— $5.19

SOMETHING SPECIAL

{FI O]
Lh &

FOREIGNER

INCLUDES
URGENT/JUKE BOX HERO/NIGHT LIFE
WAITING FOR A GIRL LIKE YOU

EXCHANGE PRIV.

ATL. 16999 $8.98 — $5.19

AVAILABLE IN STOCK AVAILABLE g,‘,’g‘g,ﬁﬂ
AT ALL TIMES  cO-OP ADVERTISING FAST SERVICE
WE RESERVE
FOR ORDERS OR INFORMATION e miGhr
Give the gift
of music.

CALL IN TEXAS 1-800-442-7447

QUANTITY
ON ORDERS

r”‘:}éJ'%C)UTSIDE TEXAS 1-214-631-1100- 631-7263

www americanradiohistorv com
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THESE 8.98 LP’S & TAPES
5.19 Prices good thru Dec. /I th 1981

MERLE HAGCARD
BIC CITY

including:
My Favorite Memory/Big City
You Don't Have Very FarTo Go
IAIways Ge( Lucky WithYou

THE ISLEY BROTHERS
INSIDE YOU

CHRISTOPHER
CROSS

THE CARS
SHAKE ITUP

LUTHER VANDROSS 17
NEVER TOO MUCH |

including:
Never TooMuch

Sugar And Spice (I Found Me A Girl)
I've Been Working/A House Is Not A Home

TEENA MA!IE

I B o B ) [V R & 3 0N B S Y

MOE BANDY

~_RODEO ROMED
" LI

RICK SPRINGFIELD
WORKING CLASS DOG _

oo IRV N o5 B v |

DRIFTER

Don’t You Know That? |

TAPE
CASE
SPECIALS

RINGO
STARR
sTOoP

i .1 AMND SMELL
THE ROSES
Wrack My Brain

Private Property

BEST OF BLONDIE

Includes: "Heart Of Glass. "Call Me,"
"The Tide Is High" & "Rapture’”

TRIUMPH

TV B 4P

|

LITTLE RIVER BAND
Time Exposure

BAR-KAYS
__ NIGHTCRUISING

COMMODORES

I N THE POCKET

A

CRATE
FURNITURE

EASY

UNITS
MFG. MODEL AVAILABLE DESCRIPTION LIST SPECIAL
Pick 348 300 Padded Attache, holds 48 cass. 11.95 3.50
Pick 225 300 Padded, holds 36 cass or 8t 10.95 3.25 -
Pick 245 180 Padded, holds 12 cass or 8 t 9.95 2.75 List per
Pick 812 180  Holds 12 cass or 8t 9.95 275 Crate
Pick 244 48 Padded, holds 24 cass or 8t 995 275 S$6.99
Pick 818 150 Holds 18 8t 9.95 2.75
Pick 6000 50 Record & Toy Tote or Lunch Box ’«T\ —

Holds 60 45 rpm. 5 45’s included. 4.95 2.00 \|7\‘3\",/

Pick 192 18 Ultra Suede, holds 24 8t 18.95  6.00 ﬂ |
Pick 190 30 Deluxe padded, holds 24 8t 18.95  6.00 ‘ , | ’F"«‘w ez
Pick 128 90 Alligator cardboard, holds 24 8t 9.95 2.75 e
Pick 138 48 Alligator cardboard, holds 30 ¢t 9.95 2.75 %h‘ e—
Lebo TA 244 40 Slim-line padded, holds 16 ct/8t 17.50 5.00
Lebo TA 208 24  Padded, holds 24 8t 18.50 6.00 CRATE
Lebo TA 133 6 Deluxe Padded Attache, 30 cass. 17.50 5.00 ‘
Lebo TA 71 8 Heavy duty vinyl, holds 12 8t 6.95 2.00

FIRST COME — FIRST SERVE

List S5pecial
€-90 3-Pack 14.97 5.49
€-90 High Bias 3-Pack 27.97 6.99
€-60 2-Pack 6.79 2.99
8t 90 min. 2-pack 8.19 3.49

all other MEMOREX in stock

MEMOREXE

‘
-".% "5!
S

TOBUILD

4.80

List Special

UDXL-1 €-90 2-Pack 15.18 5.99 (new item)

UDXL-1l C-90 2-Pack 15.18 5.99

UDXL-1 C-60 regular 549  2.59 List Special
uDXL-l1 €-90 7.59 3.59 AD C-60 2-Pack 8.20 2.99
UDXL-Il C-60 5.49 2.59 AD C-90 2-Pack 12.00 4.29
UDXL-It C-90 7.59 3.59 5A C-60 regular 5.50 2.49
all other MAXELL in stock 5A C-90 7.75 3.49

www americanradiohistorv com

all other TDK in stock
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Mickey Gilley visits Mike Douglas as Texas bids for national
television exposure for its top talent.

ZZ Top receives key to the city of San Antonio. From left: Juan Patlan, presi-
dent of Mexican-American Unity Council; Henry Cisneros, Mayor of San An-
tonio, Frank Beard, ZZ Top; Jack Orbin, Stone City Attractions; Billy Gibbons

and Dusty Hill, ZZ Top.
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Moe Bandy receives resolution by State Senator Glen Kothmann
honoring him as the “‘King of Honky Tonk Music'’ at the offices of
Encore Talent in San Antonio.
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Country great George Jones became the first artist to sign
with Billy Bob Barnett's management firm, then an-
nounced his move to Ft. Worth. Billy Bob Barnett is one of
the founders and owners of Ft. Worth’s Billy Bob's Texas,
largest country nightclub in the world.

Action Magazine's Sam Kindrick, left, interviews lookalike Willie Nelson at the
Pedernales Country Club, a golf swing away from Nelson's studio outside Aus-
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Entering An Era Of Dynamic Growth

By SUSAN LEIGH SANDERS

Like a welcome oasis shimmering in the desert of the South-
west, Texas music is mirroring the promise of great things to
come. If Texas music has, in the past, rather resembled an
adolescent child, the rough edges now appear to be smooth-
ing out, though there are still miles to go before local enter-
tainers will be in a position to compete with nationatl artists in
terms of audience attraction.

The club scene is showing signs of stability after under-
going almost a decade of one disaster after another, one
bankruptcy after another. Many former local entertainers
have built national reputations and are in turn lending their
support to other up and coming performers. And activity in
the recording/video/motion picture industry is creating great
spurts of growth in state-of-the-art equipment and tech-
niques. There are, indeed, signs that today, Texas may be on
the threshold of reaping the benefits from what it has un-
selfishly sown amidst its musical creative roots.

Probably the biggest news in the state at the moment is the
studio/soundstage being built by 29-year-old real estate de-
veloper and Dallas Market Center president Trammell S.
Crow.

“What started all this,”" Crow says, ‘'is that we kept hearing
people complain that now that so many movies were being
shot in Texas, and once the shooting on location was over, the
film companies packed up and went back to California. We
wanted to be able to offer an incentive for them to stay here
for the entire shooting and the one thing everyone said was
lacking was a major soundstage.”

The rumors that such a studio would be built floated around
the state for more than a decade, as many as two dozen major

Susan Leigh Sanders is a Dallas based freelance writer and editor with
the Dallas Downtown News.

motion pictures were shot here each year. But the money, the
knowledge and a tendency on the part of Texas money people
to look for more conservative investments kept those rumors
from becoming reality.

“We went out and found the best people in each aspect of
the industry.”” Crow says. “‘We asked them what we would
need to do and we've gone ahead and done it.”* Crow said the
studio would feature state-of-the-art stage, lighting and
sound equipment and would be farge enough to accom-
modate almost any motion picture needs.

www.americanradiohistorv.com

TOM PITTS, President and
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Texas Music
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“Our location will be cnly a few minutes from Dallas/Fort
Worth Airport, something that everyone said was crucial, and
it will still be only 30 minutes or so from Dallas.” Crow says.

He hired former Texas Film Commission director Pat Wolfe
to manage the project and feel out filmmakers to secure their
patronage.

In the recording industry, there has been significant inter-
est shown in digital equipment, but thus far only a few studios
have made the investment. There have been, however, some
quite significant equipment changes in order to maintain a
position of competitiveness. (Continued on page T-16)
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GILLEY’S CLUB.
BT
Cited by the Guinness
Book of World Records as
the “World’s Largest Night-
club.” World famous for the
major motion picture that it
inspired, “Urban Cowboy,”
and for its famous mechanical
bull. With 3.2 acres of down-home
stompin’ under one roof, on the
World’s Biggest Dance Floor.
Gilley’s is everything everyone ex-
pects it to be. Kickin’ Music, Fancy
Dancin, Rowdy Cowboys and Real
Good Times. It’s Country’s bright-
est stars and one of America’s best-
known bars. And right along with
the fun, Mickey Gilley’s Club is
doing its bit for Texas, and for
Country Music.

LIVE MUSIC

The crowd Gilley’s draws in one
month could fill the Astrodome
twice over. The club has hosted
every major country artist from
Waylon and Willie to Loretta Lynn.
Mickey Gilley and Johnny Lee
have even been known to play
here.

STUDIO

The sophisticated side of Gilley’s
is out behind the club. It’s Mick-
ey’s 24-track sound studio, where
Merle Haggard, Willie Nelson and
lots of other superstars have re-
corded. Paramount Pictures cut

the track for “Urban Cowboy”
here, too.

MERCHANDISING

What’s in a name? A lot, so far, if
your name is Gilley’s. The club
sells more souvenirs than some of
your favorite National Monuments.
Over 185 items from T-shirts, posters
and records to—you guessed
it—Gilley blue jeans.

One way to find out what’s going
on at Gilley’s is to go there. Another
way is to read “Gilley’s Magazine.”
Published monthly, it’s got news
about upcoming events, Mickey’s
tour schedule and in-depth profiles
of Gilley’s headliners. Plus a catalog
of the newest Gilley’s items avail-
able by mail. “Gilley’s Magazine” is
distributed in Europe by “Stars o’
Stripes’, the magazine of the U.S.
Army. For a subscription, just write:
Gilley’s Magazine, 4500 Spencer
Highway, Pasadena, Texas 77504.

www americanradiohistorv com

Bl Besides being “The House That

PUBLISHING

Country Music Built” Gilley’s
is also a country music publish-
ing housc. Points West Publish-
ing Co. and Red Rose Music,
Inc. publish the songs of Mickey
Gilley and Johnny Lee, among
others.

RODEO ARENA

What more could Gilley’s possi-
bly be? After a mechanical bull,
how about the real thing!
200' X 300’ indoor rodco arena,
with concert-style seating for
10,000 rodeo and music fans? It’s
under construction right now...at
Gilley’s.

Everyone at Gilley’s Club is proud
of what’s happening here. Es-
pecially Mickey Gilley, the man
who turned a run-down, roofless
airplane hangar into the biggest
Honky Tonk in Texas. That’s
Gilley’s. And that’s what good
country music will do for you. And
of course...that’s Texas.

qitleys

4500 SPENCER HIGHWAY
PASADENA, TEXAS 77504
Office (713) 941-7990 * (713) 946-9842
PERSONAL MANAGER SHERWOOD CRYER
SANDY BROKAW and DAVID BROKAW
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® Lubbock's Joe Ely hails from the same hometown as Buddy Holly,

Waylon Jennings and Delbert McClinton.

Doug Sahm of the legendary Sir Douglas Quintet. The orig-
inal group was formed in San Antonio in the mid-'60s, re-
formed in early '80s.
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JACK ORBIN, President
Stone City Attractions
San Antonio, Tex.

“| really believe that
breaking ground for newr

Texas has become a major
ock artists, and | think
e more acts broken out of Texas. For
ted concerts with AC/ DC almost
before anyone else in the country had hea_rdtoftt::m.
And Rush broke out of Texas a’nd Canada m; €
rest of the U.S. From progressive country to |sc0r; o
music seems to break here first, andvtrvlen goes "
become a fad everywhere else. Rock'n’rol! mtay

the constant: people in Texas love to rockr(])u : o

“People in this state like to geft@éjttsatrr\](ijs ?:12
i nd the musicre .
2ggndoor;3li2g\12r3 good here. | think the fact that lthave
three clubs throughout Texas that help not (l)lntlg l(;)cal
break national acts erJ]t giviﬁxpegzgfiistgzst_and
ional artists shows tner ‘

2R?hrfegeloclubs are in the black. Texans just seem to

we're goingtose
instance, we promo

love music of any kind."”
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The Fabulous Thunderbirds, from Austin, this year opened for Eric Clapton,
Tom Petty, and more recently the Rolling Stones at the Astrodome and Cotton
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Charley Pride has sparked Dallas/Ft. Worth music business
by moving from Montana to Dallas a decade ago. Pride’s
Chardon management represents Janie Fricke, John Wes-
ley Ryles, Sylvia, Earl Thomas Conley, and Charley Pride.
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Christopher Cross, Texas crossover sharpshooter for the Austin-based

Frontier Heritage Drives
Homebred Artists Who Stay

A strong emphasis on the development of local talent has
begun to be seen in Dallas area nightspots featuring live mu-
sic.

Two clubs, Nick’'s Uptown and Poor David’s Pub, have led
the way in hiring not just local groups, but often local groups
who don't have a strong public visibility.

The shows at Nick's are rather eclectic, ranging from coun-
try to rock to rhythm and blues or reggae. Groups recently
playing at Nick's include Anson and the Rockets, Junior
Walker, the Juke Jumpers, Toots and the Maytals, Buster
Brown, and Ray Vaughn and Double Trouble, for an example
of the diversity of this very popular local club.

Poor David’s features a simitarly diverse array of talent, but
with a smaller showroom and a more subdued crowd. The
club prefers to book smaller acts, and features a weekly ama
teur night, with voting by the audience. The winner is paid out
of the proceeds of a passed hat. Poor David's is frequently
mentioned as the local club most strongly supportive of local
entertainers.

For larger showcase acts, such as lan Hunter, Cardi’'s, a na-
tional chain, has a Dallas location that frequently brings long
lines. Cardi’s is a former restaurant, whose interior layout and
sound system are touted as the most conducive spot for
rock'n’roll purists to hear both big names and touring groups.
There was even discussion of having one of the Rolling
Stones’ two Dallas concert dates at Cardi's. However. the
club’s size and security problems scotched that idea.

Clubs locally that have survived for years and still draw turn-
away crowds continue to constitute a heavy portion of the
nightclub business in Dallas. These include places like Strictly
Tabu. a jazz club featuring both small groups and big bands,
plus local bands and touring groups. A recent weekend had
Colleen Pandis and Decade and the Lou Fischer big band.

Another long-time favorite, despite its recent trend toward
a more mixed format, is the Longhorn Ballroom. The club,
considered a Dallas institution, features a huge dance floor
and specializes in country music, frequently including its

Talent writers: Dallas by Susan Sanders with assistance from Peggy
Kelly; Austin and San Antonio by Katy Bee, a freelance writer based in
Austin: Houston by Alan Waldman, Houston based freelance writer.

www.americanradiohistorv.com

owner, Dewey Groom and his Longhorn Band. But the Long-
horn has also often been the site of rock band tours and stops
for pop singers.

The Texas Tea House is one of those clubs whose advertise-
ment is mostly word-of-mouth. Not much to look at, it is con-
sidered to offer consistently good country music and attracts
both ‘“‘kickers” and *‘disco cowboys.” The house band, Will
Barnes, is very popular on the local scene and has built a
name for itself state-wide.

in Fort Worth, the White Elephant Saloon and, of course.
Billy Bob's Texas, are the mainstays of a market that offers a
large selection of popular country-western nightclubs.

The White Elephant, located in the Fort Worth Stockyards.
considers itself something of a ‘"saloon,”” and is supportive of
local and national groups. Texas Trilogy, Texas Water and
Don Edwards are the types of programs that clubgoers can ex-
pect to find on any given week.

Billy Bob's in Ft. Worth is believed to be the largest country
night club in the world. Located in the Ft. Worth stockyards,
the club seats 3,500 people and comfortable accommodates
5,000. Extra features include a bull ring housing a live bull.
400 bar stations, a 30,000 square foot dance floor and nine
acres of parking space. Since its opening in April of this year.
many major country entertainers have packed the crowds in
at Billy Bob's, including Waylon Jennings, Willie Nelson, Hank
Williams Jr. and Alabama.

A popular Dallas night spot. the Agora. has been hurt
slightly by the state legistature's recent vote to increase the
legal drinking age to 19. Popular with teenagers and young
singles, the Agora features both big names and touring
groups, and sometimes small acts, like that of comic/musi-
cian Martin Mull.

A number of Dallas area restaurants are also heavily into
the live entertainment scene, most notably The Raithead,
whose customers often come as much for the music as the
steaks, and Madison's, relatively new and popular with young
professional types. Both clubs heavily emphasize local
groups, but also bring in touring groups from time to time.

Disco has severely waned in popularity in this market, like
most others, but a few large clubs are still having success with
this format. Papagayo, which describes itself as featuring
crossover programs, country, new wave and rock, 1s still full
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on weekend nighte, with an audience mostly of young profes-
sionals. Hot Klub, a new wave spot, has had much success
with local and touring bands like Alley Cats, the Telefones and
999, among others.

Country disco is still popular here, and some stability is be-
ginning to characterize these clubs, many of which have sur-
vived for years without a major format change. These include
Diamond Jim's. the Cockeyed Cowboy, Bell Starr and Cowboy,
among others The disco part of the terminology is probably
not quite as aopropriate today, however, as many of the pa-
trons are reverting back to more traditional country-western
dances and tne announcers are playing a broader based
range of music.

Houston

Houston is emerging as a major tour stop for national coun-
try, rock, and jazz acts. Facilities come in all sizes and levels of
acoustical quality. Rockefeller's, which seats only a few hun-
dred, nonetheless draws major rock, jazz, and miscellaneous
attractions, including Sam and Dave, Jose Feliciano, Beto y
los Fairlanes, Townes Van Zandt, Albert Collins, Carmen
McRae, New Deal Rhythm Band, The Krayolas, Helpinstill
Blues Band, and Donald Byrd.

At the other extreme is the 55,000 seat Astrodome which
was recently sold out for back-to-back Rolling Stones concerts

and which also recently hosted a “Texas Jam'" featuring REO
Speedwagon, Heart, Foghat, the Rockets and Blue Oyster
Cult. The Agora Ballroom, a popular medium-sized dance club
that featured top regional and national acts has closed, al-
though some of its action has shifted over to the renovated
Tower Theatre.

Houston's top concert promoter is Pace Concerts, which
has recently featured Kris Kristofferson at the Agora, Kim
Carnes at the Tower, Burt Bacharach and Carole Bayer Sager
(Tower), the Pretenders (Tower), the Tubes (Cullen Audito-
rium), Al Jarreau (Music Hall), Marty Balin (Tower), Pat Bena-
tar (Coliseum), Allman Brothers (Music Hall), and the afore-
mentioned Stones concert with ZZ Top under the 'Dome.
Pace also books a lot of acts into Houston's finest venue, the
18,000 seat Summit. Recent Pace attractions at this physi-
cally and acoustically enjoyable southwest Houston locale in-
clude Grateful Dead, Jefferson Starship, the Kinks. Don Wil-
liams and Emmylou Harris, Foreigner, Billy Squier, Little River
Band and the Commodores.

Houston's other major national talent booker is Robert
Duncan's Pantera Ten Productions, which has recently
brought to the Bayou City Peter Frampton (Music Hall), Fog-
hat (Coliseum), Van Halen (Coliseum), Tom Petty and the
Heartbreakers (Summit), Journey (Summit), ELO (Summit).
and Joe Walsh (Summit).

Other recent visits by national biggies have been Queen in
the Summit (sponsored by Concerts West) and Liza Minnelli
with Joel Gray, Frank Sinatra, Steve Lawrence and Eydie
Gorme, Engelbert Humperdinck, and Ferrante and Teicher
(produced by Southwest Concerts).

Cardi’'s is a major Houston rock emporium that mixes top
local, regional, and national acts. Their recent attractions
have been Yesterday and Today, the Rods. DVC, the Rockets,
Uriah Heep, and Woodford St. Holmes.

According to Eddie Fair, director of market research at
Houston-based Lone Wolf Productions (which manages ZZ
Top, among others), very few good Houston bands do well in
their home town because of the venue situation. **Clubs like
The Alley, The Limit, The Rocksy, and Struts all feature copy
bands exclusively,”” Fair says. *‘As a result, good local groups
that play original music can't find a decent place in which to
play. The Agora used to feature top local talent from time to
time, but Thursdays, Fridays and Saturdays were for copy
bands only. Fitzgerald's and Rockefeller's are the only places
that seem willing to give good local talent a forum.”

Radio station KLOL recently put out a ““Talent In Texas" al-
bum that features what Fair considers 10 of the best home-
grown bands in the state. Seven are from Houston and play
there regularly: Kayote, Michaelmas, Dr. Rockit, True Hearts,
the Sirens, the Barbara Pennington Band, and Trout Fishing
In America. Judy's, a Houston-area new wave group has had
great success in local clubs and has released a locally re-
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corded album that has done very well in the area.

Two other local bands that seem to be making names for
themselves are Van Wilks, which recently opened for Peter
Frampton and Johnny Winter at the Tower, and Point, which
did the opening set for April Wine.

Houston has three other clubs that feature live talent. All
three are located on Richmond Avenue in the Montrose area.
The Copa Disco has recently featured Gloria Gaynor, Cynthia
Manley. and Two Tons of Fun. At Babylon, the recent head-
liners were the Haskells, Jessica Williams, Grace Jones, and
Divine. Parade has been offering the music of Thelma
Houston, Viola Wills, and the Boys Town Gang.

Country music in Houston mostly runs to the traditional.
but a club called the Rawhide Steakhouse books progressive
country performers such as Flying Blind, and Lonesome Ar-
madillo hosts the likes of Cadillac Cowboys and Forty Miles of
Bad Road.

Houston's premiere country music club, of course, is Gil-
ley's, the celebrated B-52 hangar in Pasadena featured in
John Travolta's ““Urban Cowboy.” Until Billy Bob's opened
this year in the Dallas-Fort Worth area, Gilley's stood in the
Guinness World Book of Records as the largest nightclub in
existence. Started by Texas-born native Mickey Gilley as a
homefront for him to play in locally, the ciub soon moved into
national importance as one of country's most exclusive show-
cases. Even before it became a major tourist attraction
through its exposure in "*“Urban Cowboy.” the club had se-
curely carved its niche in country history, launching a national
mania for what seems like everything connected with the mu-
sic and its stars. (Continued on page T-8)

THE CROWN JEWEL OF TEXAS

Austin’s Racetrack, Rodeo Arena
and Entertainment Complex

MANOR DOWNS

CHESLEY P. MILLIKIN
GENERAIL  MANAGER
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Frontier Heritage

® Continued from page T-7

Fool's Gold also brings in the top names. Recent guests in-
clude Hank Williams Jr., Ronnie Milsap, Tanya Tucker, Juice
Newton, Razzy Bailey, Johnny Rodriguez, Kenny Dale, Sue
Powell, and Johnny Bush.

Dance Town U.S.A. has seen the likes of Mundo Earwood,
Frenchie Burke, and Steve Douglas. Mundo is locally managed
and has played a number of area clubs, including Jinglebob's
in Baytown and Twentieth Century Cowboy in Pasadena prior
to a national tour. Roy Head and Johnny Lee now have their
own clubs in Porter and Pasadena, respectively. Other coun-
try performers who've been caught at Houston area clubs
recently are Kelly Schoppa (Whiskey Junction), Randy Cornor
(Cotton Eyed Joes), Moe and Joe (Moe and Joe's), Peewee
Kershaw (Honeycomb, Jinglebob’s, Countryland Ballroom),
and Dick Allen and the River Road Boys (Dance Town U.S.A)).

A surprising new face on the local country music scene is
Amanda Arnold, a popular newscaster for Houston's NBC af
filiate station KPRC. She has been seen playing a number of
local kicker establishments, including the Honeycomb.

Austin

This past year has brought a lot of changes to Austin’s mu-
sic arena—significantly with the closing of the Armadillo World
Headquarters.

For ten years, the Armadillo was a driving force in the musi-
cal heritage of Austin and served as a symbol of what Texas
music is to the outside world. That era came to a painful close
during the last days of 1980, as land developers bought out
the 'Dillo property for more lucrative ventures in Austin real
estate.

During the tast week of 'Dillo operation, such all time regu-
lars and ardent supporters as Joe Ely, Delbert McClinton,
Maria Muldaur, Jerry Jeff Walker, Gary P. Nunn, Asleep at the
Wheel and Commander Cody & the Lost Planet Airmen gave
last rites to the 'Dillo before the final lights were shut off.

As the end of 1981 approaches, Austin continues to lose
important showcase rooms that highlighted live music. An-
tone’s and Third Coast, two clubs that consistently booked
national acts, closed their doors this past year. A long-time in-
stitution called Soap Creek ended eight years of featuring top
Austin talent as well as larger, national acts.

Yet Austin, per capita, has always supported more clubs
with live entertainment than any metropolitan area in the
country. This capital city of Texas always will support new es-
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Cajun fiddler Frenchie Burke plays over 70 fairs a year from Texas to Nebraska,
and 30 rodeos a year highlighted by the World Championship Rodeo in Odessa
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tablishments that take the place of those that closed. Avid
Austin listeners tend to support new clubs in order to support
live music in their community. Even though newer estab-
lishments may not hold the character of some phased-out
clubs, Austinites will give the new nightspots a chance to sur
VIVE.

Mike Mordecai, who, since 1975, has been actively involved
in the recording end of local groups, claims the Austin music
community has improved 500% in better wages and gigs. Pos-
sibly, the prosperity lies in the city's strong economic growth
and the community’s professional attitude toward musicians.

On one hand, most musicians feel there are never enough
rooms to play, yet on the other hand, there are numerous
rooms with live music which continue to flourish.

The Frank Erwin Center on the Univ. of Texas campus, for-
merly the Special Events Center, is often referred to as the
“Super Drum” for its large, drum-like shape. Recent acts at
the 1,700-seat center include such super stars as Christopher
Cross, Anne Murray, the Moody Blues, the Beach Boys, and
often a country music package which, for example, would fea-
ture Slim Whitman.
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and Big Spring, Texas. Burke is booked by Encore Talent in San Antonio and

records with Delta Records in Nacogdoches.
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Michael Murphey in a scene from the film, ‘““Hard Coun-
try.”

The Tarrant County Convention Center in Fort Worth. A
site for all reasons, all seasons.
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Smaller Univ. of Texas concert halls that will feature top tal
ent are Hogg Auditorium and the Texas Union Ballroom.

The newly-renovated Paramount Theatre, seating more
than 1,200 visitors, provides a comfortable atmosphere for
audiences of Kris Kristofferson, Rodney Crowell, Commander
Cody and John Prine.

Club Foote, located in the heart of Austin, near the bus sta-
tion. attracts Austin’s more colorful clients inside as well as
outside the club. Club Foote is strongly associated with punk
and the new wave image. Talent coordinator for Club Foote,
Brad First, says the club is attempting to break that image by
showcasing talent of up and coming local bands, as well as na-
tional talent.

In recent months, Club Foote has presented some main
stream recording artists such as Delbert McClinton and Juice
Newton.

The open-air Liberty Lunch and Wagonyard provides live
music under the stars with performances on a large outdoor
patio. Many of Austin’s top talents frequent this stage during
summer months. Liberty Lunch is very much a part of the

(Continued on page T-44)
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George Strait, San Marcos, Texas performer, emerged as a major talent export
this year with national hits, ‘‘Unwound’’ and ‘*‘Down And Out.”
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Juice Newton is typical of the big name stars playing the
circuit of Odessa-based Herb Graham’s clubs, now number-
ing 30 in Texas, Oklahoma, New Mexico and Arizona.
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In April 1982,

the first phase of the most complete,
independent film video production complex
will begin to shine.

Complete Facllities.

Sound Stages available from
400 to 15,000 square feet.
Office Space available from
500 to 150,000 square feet.
Support areas including:
Spacious Dressing Rooms,
Large Wardrobe Rooms,
Rehearsal Studios,

and Set Construction Areas.

Dallas
Communications
Complex

The Studios
at Las Colinas

Pat Wolfe Director

For office space call Bruce Fogerty and
for studio information call Denice Finch:
2100 Stemmons Freeway, Dallas, Texas
(214) 855-6100
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Room To Grow, Stable Market Spur Chains

Texas continues to explode as the nation’s focal point be-
cause new retail record/tape/accessories/video software lo-
cations continue to open for the sixth year in a row.

“Every year [ think pretty soon the state will reach a satura-
tion point as far as new stores go,"” Allan Rosen, owner of the
18-store Recordland chain out of Lubbock, states. Thirteen of
the 18 Rosen outlets are in the second largest of the 50
states. Presently, he has no definite leaseholds, but like other
of his retailing peers, he's looking.

Nearby Amarillo’'s Western Merchandisers climbed higher
atop the retail heap several months ago when it acquired the
34 Disc Record stores. The Marmaduke family's Texas hold-
ings jumped to 61 locations out of the 92 retail stores they op-
erate under such names as Hastings Booking & Records and
Record/Sound Town. The Disc buyout from retail pioneer
John Cohen of Cleveland catapulted the Marmadukes into
fifth place among the nation’s retailers in the record/video in-
dustry.

And the WM retail division was the largest single block of
stores to go with the October 15 nationwide debut of the Wan-
ner Home Video rental-only videocassette.

Certainly an important factor in choosing the Lone Star
State to trial run the innovative retailing concept was the large
per capita penetration of VTRs. Perhaps an equally significant
element in the choice of Texas is the continuing stability of
that marketplace in a time when home entertainment indus-
try lag continues nationally.

Billy Emerson Jr., a native son of a native son, who opened
Big State Distributing. Dallas, 35 years ago to independent
record label distribution, points to the diversification of the
state’s industry. *‘From agriculture to petroleum to nuclear
science and it's spread out all over the state,” Emerson notes.

The WHYV test, expected to last four months, is considered
the most impacting yet in the early technology-marketing his-
tory of home video. Sound Video Unlimited, the Chicago-
based largest wholesaler of home video, opened just over a
month ago in Dallas so that it could become a “'master Ii-
censor” of the videocassette rental program. Southland
Video, a year-old Atlanta home video distributor, also opened
there recently, but is not handling the Warner program.

The Canton, Ohio-based Camelot chain of mall-oriented re-
tail record stores has six stores in Texas and is out shopping
for others, Jim Bonk, executive vice president states. Two
more will be opened before 1982 begins. The U.S. third larg-
est chain, the Record Bar, has five and is looking. The Mu-
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Even this display for pins in the boutique section of the Record Bar is a re-
minder of the Lone Star State. This display is in the Arlington Record Bar.

‘! PR T L LEPE LT LEL LTS LTI E L ELES T i,

By JOHN SIPPEL

sicland Group, the world’s largest retail skein, also mall-ori-
ented, has more than 25 locations in Texas. Eleven of the 13
Mr. Music stores are Texas locations, according to Tom Me-
yers, buyer for the Houston operation.

Sound Warehouse, whose 43 stores represent the largest
individual stores in any group of record/tape/accessories/
video chain, has 24 of its superstores in Texas and expects to
open two more there in the near future, according to Dan Mo-
ran of Bromo Distributing, Oklahoma City.

Independent retail isn't taking a back seat to its chain
peers. Emerson estimates he serves approximately 450 inde-
pendent store owners in Texas from his Dallas base. Even
though he finds a number of his accounts folding, he feels he
is adding about 10 new retail stores to his account list every
three months. The Big State one-stop now has seven sales
persons on the road and 10 calling on a microwave phone sys-
tem.

While it's difficult to get a real fix on the number of racked

record/tape/accessories departments in Texas, it probably
can be conservatively estimated that there are more than 500
such accounts spread out over the huge state.

Along with Western Merchandisers, national rack giants
like Handleman, Lieberman and Pickwick maintain sizeable
inventory-warehousing facilities in Texas.

Pickwick International respects the viability of the state.
Pickwick independent label distribution boss Jack Bernstein
maintains his permanent base in Arlington, Tex. although the
busy executive jets across country to personally oversee his
far-flung distribution empire.

Texas interestingly played an important role in the recent
decision of CBS Records to close its Santa Maria, Calif. record
pressing facility. The time and expense of shipping the strate-
gic Southwest area from the West Coast has risen continually
over the past three years to a point where now fastest and
cheapest surface shipments come from Midwestern manu-
facturing plants.

Rock ‘N’ Retail Forge
Youth-Bent Alliance

An informal survey of major Houston retail record and tape
stores reveals that rock albums continue to dominate overall
sales. Particularly hot artists in October sales were the Rolling
Stones, Genesis, Foreigner, Journey, and hometown favorites
ZZ Top.

Country albums and r&b disks are also doing well, the
former racking up particularly good results in southeast Hous-
ton and the latter doing very well in the black parts of town. A
new artist known as Roger has found rapid acceptance in the
Bayou City, as have Roger Whittaker, Carole Bayer Sager,
Juice Newton, and a local new wave band called the Judy’s.
Soundtrack albums are doing very nicely—particularly those
from ‘‘Heavy Metal,”” “‘Endless Love,” **Arthur,” and **Fame.”

Retail writers: John Sippel is Billboard Marketing Editor; Houston by
Alan Waldman; Fort Worth story by Susan Candalana., also a freelance
writer.
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Sound Warehouse is one of Houston's top record outlets,
with nine locations. Mark Dempsey, manager of their largest
store (Westheimer at Voss) reports that rock is number one by
far at his southwest Houston location. He lists his top sellers
as the Rolling Stones, ZZ Top, Foreigner, Pat Benatar, Bob Se-
ger, Tom Petty and the Heartbreakers, Journey, AC/DC, and
REO Speedwagon. He says that the Jon and Vangelis album
sells so fast he can't keep it in stock.

After rock, country is the most popular at Sound Ware-
house. **“Most of our country sales are of mainstream artists,
such as Willie Nelson, George Jones, Anne Murray, Waylon
and Jessie, and Alabama,” Dempsey says, ‘‘however there
are some ethnic Texas type things that also do well, like [saac
P. Sweat and the various Cotton-Eyed Joe albums.”

Soul is very hot, with Teddy Pendergrass and Kool & the
Gang leading the pack. Easy listening albums also move in
southwest Houston (a white, middle to upper middle class

(Continued on page T-20,
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Record Bar opened its fifth store in Texas with the grand opening in June of the
Sunrise Mall Record Bar in Corpus Christi. On hand for the festivities was

Mayor Luther Jones, who presented Record Bar president Barrie Bergman with
the key to the city. From left to right: Record Bar treasurer Arlene Bergman,
Barrie Bergman, Mayor Jones and Record Bar district supervisor Guy Thibaut.
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RANDY JACKSON, President

Chardon Inc.
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New Generation Of Studios
Find Action Worth The Wait

BY BILL WILSON

‘Gone to Texas' has recently become the catch phrase for
the migration of people looking for opportunities in the South-
west. For those in the recording industry, this migration is re-
flected in a new generation of studios and updated facilities.

What has now ‘come to Texas' had been in Texas for several
years in the small studios of Austin, Tyler, Houston and Dal-
las. These studios waited patiently, built and expanded
quietly while supporting local artists as well as radio and the
commercial markets. They waited and it now seems that a
large part of the market has indeed ‘gone to Texas.’

Dalias

Dallas has long been associated with the commercial jin-
gles, radio spots, and commercial and industrial soundtrack
as well as television work. The diversification is still apparent,
but the expansion of major recording work is apparent also.

Goodnight Audio, housed still in a converted church, has
recently undergone a change in management and is now
headed by Gordon Perry, who bought the previous partner-
ship with Chuck Niles. Perry, who previously gave direction as
studio manager, now divides his time between producing as
well as running the business. He has been credited for arrang-
ing on “‘Bella Donna" for Stevie Nicks, and is expecting Pat
Benatar in for a King Biscuit Flower Hour taping session follow-
ing her Dallas concert date. *‘There has been a dramatic in-
crease in record production in the last few months,” Perry
says, ‘‘and we're opening up right along with it. We're doing
some jazz. Condor and Bill Tillman just recorded with us a
couple of weeks back. Things are really popping. We did an
album project with the Fabulous Thunderbirds about a month
ago on Chrysalis and set them up to open the Stones’ Dal-
las show on Halloween night. So, things are really looking
good.”

Gordon continues to work with the Dallas jingles market but
says that what was over half of Goodnight's business is down
to about 30% and that difference is covered in the demand for
more film scoring and live projects, as well as a busy schedule
with names like Fleetwood Mac, Foreigner, Pat Benatar and
Stevie Nicks’ solo recording packages. “*We also did a video-
tape documentary on the making of ‘Bella Donna’ for Stevie
(Nicks).” Gordon's wife, Lorrie, is currently singing backup vo-

steve Moss
Dallas, Tex.

Bill Wilson is a freelance writer based in Dallas.
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cals with Stevie Nicks and is planning to go on the road with
her soon.

Sumet Bernet is going into its 12th year of operation and is
still going strong, and growing. Owned by Ed Bernet, who still
sings and works commercials in the studio, as well as plays
with the Levee Singers, a Dallas band together after 20 years,
Sumet Bernet has three 24-track studios of MCI equipment
and isin the process of opening a fourth. **Our new studio will
handle both 16mm and 35mm ‘sound mixing’ for post pro-
duction film work. We've got completely new equipment and
we hope to be running the new studio in six months."

Bernet just completed a tv spot with Ronnie Milsap and a Dr
Pepper music score with a live cast. Bernet recalls opening the
studio in a warehouse back in 1963 on borrowed money with a
three-track mono machine and a radio station board. *‘We've
come a long way and we're still growing with the future.””

January Sound was recently bought by the Indianapolis
based Fairbanks Co. in January of last year. Fairbanks owns

(Continued on page T-28)
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RECORDING
STUDIOS

Legend: The following is a list of record-
ing and mastering studios open to the pub-
lic, by citv/metropolitan area. The ma-
terial within parentheses, following the
main body of the listing, denotes the fol-
lowing: (No. of studios. Maximum no. of
tracks on any one (analog) recorder/ max-
imum no. of tracks when interlocking re-
corders/number of tracks of digital re-
cording capability). The key to abbrevia-
tions used for services offered is: Remote:
Mobile and/or Location Rec’g; Dupl'n:
High Speed Duplication; Pic.: Picture.

e ARLINGTON (Area Code 817)

Pantego Sound Studio, 2210 Raper Bivd. Zip 76013 Tel 461-8481 (1 stu-
dio. 24-tr.)
Services: Other—Songwnting. Publ'g

® AUSTIN (Area Code 512)

Austin Rec'g, 4606 Clawson Rd. Zip' 78745, Tel. 444-5489. Qwner. Studio
Mgr & Chief Eng.: Wink Tyler (1 studio 24-tr)
Services: Audio—Remote; Other Servs.—Mailing Serv., Publ'g,

Lone Star Rec'g, 1204 N. Lamar. Zip: 78703. Tel: 478-3141. Studio Mgr
Vicki Margoln; Chief Eng  Andy Murphy. (1 studio. 16-tr.)
Services: Audio—Remote, Dupl'n—Cassette, Open Reel, Film—Score w/a
Pic.

Lost Mountain Rec'rs. 7308 S Congress Ave Zip 78745 Tel 444 5762 Stu
dio Mgr Michael Wiebold, Chief Eng. James Tuttle (1 studio. 8:tr )
Onion Audio, 7095 Commanche Trad Zip 78732 Tel 451 4347 Qwner &
Chief Eng : Hank Alnch; Studio Mgr. Lams LeBaron (1 studio 8tr)

Services: Audio—Remote.

P S G Rec'g Studio, PO Box 1482 Zip 78767 Tel 454-5653 Owner, Studio
Mgr & Chiel Eng Pedro S Guterrez (1 studio. 8-tr )
Services: Audio—Remote, Press, Dupl'n— Cartnidge, Cassette, Open Reel

Photo Processors Inc , PO Box 2116, 909 N Congress Zip 78768 Tel: 472
6926 Owner. 0. Thomas; Studio Mgr G Wilkison, Chief Eng £ Zreet.
(2 studws. 4 tr.)
Services: Audio—Dupl'n- Cassette, Open Reel, Film—Score w/ or w/o
Pic.. Dub. Mag Mach, Video—Audio Mix; Other Servs.— 16mm Color &
B&W Processing & Printing

Production Block Studios. 2222 Rio Grande. Zip 78705 Tel 472-8975.
Owner Joel Block, Chief Eng. Bill Harwell (2 studio. 8-tr )
Services: Audio—Dupl'n—Cassette, Open Reel, Other Servs.—Audio
Prad’n tor Radio & TV & Shide Shows. Demos, Jingles, Special Features—
Pool

Reelsound Rec’g Co., PO Box 280. Manchaca 78652. Tel 472-3325, 282

0713 Owner, Studio Mgr & Chief Eng. Malcolm H Harper Jr (24-tr.
remate/46 tr. with interfock)
Services: Audio—Remote; Video—Remote, SMPTE Interlock

Ruff Cedar Rec'g Studios, 5012 Brghton Zip 78745 Tel 444 0183 Owner
& Studio Mgr. Russell C Whitaker. Chief Eng. Ben Thornton. (1 studio
24:4r)
Services: Audio—Press, Dupl'n—Cassette, Other Servs.—Promo , Video
Prod'n, Copyright Assistance, Special Features—Recreation Facilities.
Sound Rec'rs Inc., 4031 Guadalupe. 2ip 78751. Tel 454 8324 Owner
Miles Muller, Studio Mgr & Chief Eng Ted Candles
Services: Audio—Press. Dupl'n—Cassette, Open Reel, Other Servs.— Cus
tom Cassette Loading & Labeling, In House Label Printing

Studio South, 308 W, Sixth St Zip- 78701. Tel 472-4807 Studio Mgr.
James Tuttle, Chief Eng. Chet Himes (1 studio 24-tr /48 tr with ter-
iock)
Services: Audio—Remote. Video—SMPTE Interlock, Other Servs.—Digital
Audio Available on Request; Special Features—1 Sierra-Eastiake Studio,
3 Lounges, Pool Table, Kitchenette.

© CORPUS CHRISTI (Area Code 512)

Freddie Rec’g Studio, 1316 N Chaparral. Zip 78401 Tel 884 9339 (161tr)

o DALLAS METROPOLITAN AREA
(Area Code 214)

A & RRec Mig Corp,, 902 N. Industnal Blvd. Zip 75207. Tel 741 2027. (1
disk mastering studio)

Services: Audio—Disk Master, Press. Dupl'n—Cartridge. Cassette; Other
Servs.— Broadcast Disks

Autumn Sound {dw. of Autumn Prod'ns inc ), 3810 Cavaber St, Garland
75042 Tel 494-3494. (1 studio. 24-tr)

Services: Other—Prod’n Packages, Commercials, Jingles, Special Fea-
tures—4000 Cubic Ft Lwve Echo Chamber

Crystal Clear Sound of Dallas, 4902 Don Dr Zip 75247 Tel 6302957
Owner, Studio Mgr. & Chief Eng.: Merle D Baker (I studio 24 tr.)
Services: Audio—Press, Other Servs.—4 Color Jacket Printing

Edenwood Rec’g Studios, 7319-C Hines Pl , Suite 201 Zip 75235 Tel 630
6196, Owner & Studio Mgr.. Jerry W Swafford, Chief Eng  Dave Scott (2
studios 16:tr )

Services: Audio—Dupl'n—Cassette, Open Reel. Film—Score w/o Pi.;
Video—Score w/o Pic.

Goodnight Audio, 11260 Goodmight Ln. Zip 75229. Tel 241-5182. Owner &
Studio Mgr.: Gordon Perry, Chief Eng. Tom Gowdoli. (2 studios. 24 tr)
Services: Video—Audio Mix.

Huddleston’s Rec'g. 11819 Lippitt Ave Zip 75218. Tel 328-9056. Owner &
Studio Mgr.. Gene Huddieston, Chief Eng.” Paul Hill (1 studio. 24-tr.)
Services: Other—Staff Rhythm Section, Rec Prod'n, Jingles, Publ'g.

January Sound Studios Inc. (div. of Farbanks Broadcasting tnc.). 3341 Tow-
erwood. Zip: 75234, Tel: 243 3735. (1 studio. 24-tr)

Services: Audio—Remote, Disk Master. Press; Film—Location Filming,
Score w/0 Pic.; Yideo—Remote, Score w/ or w/0 Pic . Audio Mix, Special
Features—Game Room.

Dick McGrew Rec’g Serv., 902 industrial Bivd. Zip: 75207. Tel; 741-2027.
Services: Audio—Disk Master, Press, Dupl'n—Cartridge, Cassette, Open
Reel.

Omega Audio & Prod'ns, Inc. PO Box 71, 8036 Aviation PI Zip. 75235 Tei
350-9066. Owner & Studio Mgr - Paul A. Christensen, Chief Eng  Russell
L Hearn (24 tr) Remote facilities: 2805 Cover Valley Dr, Garland
75043. Tel. 226 7179 (24:tr)

Services: Film—Location Filming, Score w/Pic . Video—Remote, Score
w/Pic, SMPTE Interlock; Other Servs.—Video Sweetening.

Precision Audio Inc, 11171 Harry Hines, Suite 119 Zip 75229. Tel 243
2997, Studio Mgr. & Chief Eng.. Rick Sheppard (1 studio. 24-tr)
Services: Audio— Remote. Dupl'n—Cassette, Open Reel: Film—Score w/o0
Pic.. Yideo—Score w/0 Pic , Other Servs.—Arranging, Prod'n, Electronic
Music Prod'n

Production House, 2807 Lemmon. Zip: 75204. Tel. 521.0110 (1 studio. 24
tr)

Services: Audio—Remote; Other Servs.—Arranging.

Ranbow Sound Inc., 1322 Inwood Rd. Zip 75247 Tel 638-7712 Pres Bab
Chine, Exec. Sludio Mgr  Phil M Allison, Chiet Eng  Dawid Boothe. (1
studio. 24 tr )

Services: Audio—Press Other Servs.-Album Jacket Design

Real to Reel Studios Inc., 2545 N Fitzhugh Zip 75204 Tel: 827-7170. Stu
dio Mgr. & Chief Eng  Ron Morgan (1 studio 24-tr)

Services: Audio—Dupl'n—Cassette, Dpen Reel, Other Servs.—in
House Prod'n Co (Commercial Productions of Dallas). Talent & Accom
modations Co ordination

Sellers Co. Rec'g Studios. 2102 Jackson. Zip 75201. Tel. 741-5836. (4-1r )
Services: Audio—Dupl'n-Cassette, Open Reel.

The Starr Studios, 7011 N Janmar Dr. Zip' 75230. Tel 691 8846. Owner.
Dick Starr. Studi Mgr. Carole Starr; Creative Dir. Marshall Such; Chief
Eng W Stambaugh (1 studio. 16-tr)

Services: Audio— Dupl'n— Cassette; Film—Score w/ or w/0 Pic , Video—
Score w/ or w/o Pic, Other Servs.—Shide Show Sync w/ Sound. Copy
Wniting, Location Rec'g, Special Features— Poot

Sumet-Bernet Sound Studros, 7027 Twin Hills Ave Zip 75231 Tel 691
0001. Owner Ed Bernet; Studio Mgr. Tom Kenchel. (3 studios 24 tr )
Services: Film—Mag Mach., Other Servs.—Computer Mixing.

Sundance Prod'ns Inc , 7141 Envoy Court. Zip: 75247 Tel 688-0081. Owner
& Pres . Rush Beesley, Chief Eng. Tex Frossard. (1 studio 24-tr.)
Services: Film—Mag. Mach , Video—Score w/ or w/0 Pic. Audio Mix,
SMPTE Interlock, Other Servs.—-Post Prod'n, Locatron Video, Computer
Anmation

T M Prod'ns Inc (dwv of Shamrock Broadcasting Corp ), 1349 Regal Row.
Zip 75247 Tel' 634 8511 Studwo Mgr. & Chief Eng Dan Peterson (3
studios 24 tr )

Services: Audio—Dupl'n—0pen Reel; Other Servs.—Music & Lync Wnit
ing; Special Features—“Free Floating” Studio

© FORT WORTH (Area Code 817)

Buffalo Sound Studios, 910 Currie SI. Zip. 76107 Tel: 335 7733 Owner &
Studio Mgr. Jim Hodges; Chief Eng.. Mike Talmage. (2 studios 24 tr /
A8.tr with interlock)

Services: Audio—Remote. Dupl'n—Cassette

The Wind Mill, 3212 Chenault. 2ip" 76111 Tel 838 8189 Owner & Studio
Mgr.. tames M Taylor; Chief Eng  Charlie Bowles (1 studio 8-tr.)
Services: Film—Score w/ or w/0 Pic., Yideo—Score w/ or w/e Pic

o HALTOM CITY (Area Code 817)

Daknidge Music Rec'g Serv & Demo Studio, 2001 Elton Rd Zip 76117 Tet
(studio} 838-8001, (residence) 838-7623 Owner. Studio Mgr & Chief
Eng.. Homer Lee Sewell (1 studio 8-tr)

Services: Audio— Dup('n—Cartridge, Cassette, Open Reel, Other Servs.—
Mono Disk Mastering, Music Publ'g

o HOUSTON (Area Code 713

A C A Rec'g Studios Inc., 8208 Westpark Dr. Zip: 77063. Tel* 783-1771. (2
studios. 16-tr.)

Services: Audio—Remote, Press, Dupl'n—Cartridge, Cassette, Open Reel,
Other Servs.—A-V Shows, Jingles. Film Music

Amphion Studio (div. of Amphson Sound & Light Inc.), 6103 Aletha Ln. Zip:
77081. Tel 774-6030. Studio Mgr.: Duane Massey. Chief Eng.: Bill Mas-
sey (1 studio, 8tr)

Services: Other—Arranging, Composttion.

B A 'S Rec’g Studio, 5925 Kirby Dr.. Suite 226. Zip. 77005. Tel- 522-2714.
Owner, Studio Mgr. & Chief Eng.: Shelton Bissell. (1 studio 4-tr))
Services: Other—Asranging. Conducting. Prod’'n, Mgmt. Consultation,
Booking Agency.
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Buttermtk Studie 1310 Tulane Zip 77008 Tel 864-0705 Owner & Chief
Eng. Charlie Bickiey. Studio Mgr Trent Burns (1 studio 161r)
Services: Audio—Remole, Other Servs.— Mobile Broadcast Mixing

CookSound Prod'ns, 6626 Horwood Zip 77074 Tel 772 1006 Owners
Shotgun & Karen Cook, Studio Mgr Tina Nelkin; Chief Eng  Chnis Jen
sen (2 studios 8 tr /24 tr with interlock)

Services: Audio—Remote, Dupi'n—Cassette, Open Reel, Video—Score,
Audio Mix, Qther Servs.— Commercial Prod’n. Mobile Disk Jockey on
Staff, Writers. Prod'rs, Arrangers

Oigrtal Servs /Rec'g, 2001 Kirby D, No 1001 Zip 77019 Tel 520-0201
Telex. 790202 Studio Mgr John A Moran, Chief Engs John Moran,
Chuck Fitzpatrick. (1 studio digital rec’g only)

Services: Audio— Remote, Disk Master (digital), Video—Score w/o Pic,
Audio Mix, SMPTE Interlock (for digital audio), Special Features—Night
club on Rool on Building, Private Beach House Available for Clients

Garza Sound Studio, 802 W Patton. Zip 77009 Tet 861 3976 Owner &
Chief Eng. Nacho Garza. Studio Mgr  Cyathia Garza (I studio 16 tr)
Services: Audio— Dupl'n—Cartnidge, Cassette

Gilley's Rec'g Studio, 4500 Spencer Hwy.. Pasadena 77504 Tel 941 7193
Owners Micky Gilley, Sherwood Cryer, Studio Mgr & Chief Eng Bert
Frilot (1 studio 24 tr )

Services: Special Features—Live Recording from Micky Gilley's Club
(Seating Capacity 5000) Adjacent to Studio Bandstand Connected to
Cantrol Room via 28 Mic Inputs & Closed Circuit Tv

Inergr Rec'g Studio. 15825 Memorial Dr Zip 77079. Tel 493-1533. Owner
Vincent Kickerillo, Studio Mgr. & Chief Eng  David L. Kealey (1 studio
241r)

Services: Film—Score w/ or w/o Prc.. Yideo—Score w/ or w/o Pic.. Audio
Mix, Other Servs.—Digital Recorders Available on Request

Ludwig Sound Inc.. 1022 Hodgkins St Zip 77032. Tel 449 8388 (2 stu
dios 16-tr.)

Services: Audio—Remote. Dupl'n—Cassette, Open Reel

Dale Mullms Studios, 8377 Westview Dr. Zip. 77055. Tel 465 6554 Qwn
ers Dale Mullins, Wallie Smith, Studio Mgr. Wallie Smith, Chief Eng
Dale Mullins (1 studio. 16-tr.)

Services: Audio— Disk Master, Press, Film—Location Filming, Score w/ or
w/0 Pic., Yideo—Remote, Score w/ or w/0 Pic, Audio Mix

Musician's Rec'g Studio. 1423 Richmond Ave Zip 77006. Tel 521 9887
Owner & Studio Mgr  Bilt Wade; Chief Eng  Bobby Ginsburg (1 studio
16:tr)

Services: Special Features— Rehearsal Hall, Acoustic Echo Chamber. Rec-
reation Area

Rampart Rec'g Studio, 6105 Jessamine Zip 77081 Tel 772-6939. Owner,
Studio Mgr & Chief Eng . Stephen Ames (1 studio 16 tr.)

Services: Film—Scare w/o Pic., Video~Score w/ or w/0 Pic, Audio Mix,
Other Servs.—Rec. & Jingle Prod'n, Consultation

Sound Arts Rec'g Studio, 2036 Pasket. Zip 77092 Tel 688-8067 Owner,
Pres, & Chief Eng.. Jeff Wells, Studio Mgr  Barbara Pennington (1 stu
dio 24tr)

Services: Audio—Remote, Press; Other—Prod'n, BMI Publ'g, Rec Label,
Equip Sales

Sound Masters (dw. of Nashville Sound inc ). 9717 Jensen Dr Zip 77042
Tel. 695 3648 Owner & Studio Mgr  im D Johnson. Chief Eng AV
Mittelstedt. (1 studio 24 tr)

Sugar Hill Studios. 5626 Brock Zip 77023 Tel 926 4431 Owner Huey P
Meaux. Studio Mg & Chief Eng. Lonme Wright (2 studios 16t )

® MCALLEN (Area Code 512)

Falcon Rec'g Studio (div of House of Falcon). N Bentsen Rd Zip 78501
Tel 686-9994 (1 studio 16:tr)

© PORT ARTHUR (Area Code 713)

The Musik Faktory, 1812 Procter St. Zip 77640. Tel 982 7121 Owners
Lois & Floyd Badeaux: Chief Eng - Floyd Badeux. (1 studio 41tr)

o SAN ANTONIO (Area Code 512)

United Audio Rec'g Co , 8535 Fairhaven. Zip 78229 Tel £90-8888 Owners

Robert Bruce, Phil Blakely; Studio Mgr  Bruce Greenburg, Chief Eng
Marris Perron. (2 studios 24 tr.)
Services: Audio—Remote: Film —Score w/Pic.. Mag Mach ; Video—Score
w/Pic, Audio Mix. SMPTE Interfock: Other Servs.-Staff Arrangers/
Wnters, Commercial Music Production, Spot Production. Special Fea-
tures—Musician & Vocalist Contracting,

2 A ZStudios, 6711 W. Commerce Zip: 79227 Tel. 432-9531 Owner Joey
Lopez, Studio Mgr & Chief Eng.. Robert Blackstone (1 studio. 16 tr )
Services: Audio—Disk Master. Press, Dupl'n—Cartridge, Cassette, Open
Reel
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o SAN BENITO (Area Code 512)

\deal Rec'g Co, 119'S. Sam Houston Blvd. Zip: 78586 Tei 399-5377 Studio
Mgr. & Chief Eng. John F. Phillips (I studio 2:ti.)
Services: Audio--Press.

® TYLER (Area Code 214)

Custom Sound Studio, 1317 S. Peach St. Zip: 75701 Tel 597-2961 Owner
& Mgr Curtis Kirk (8-tr.)
Services: Audio—Press.

Robin Hood Studios. 2200 Sunnybrook. Zip 75710. Tel: 592.7677 (1 stu
dio. 24-tr)
Services: Audio—Press, Film—Score w/ or w/0 Pic Video—Score w/ o
w/o Pic

© UVALDE (Area Code 512)

Indian Creek Rec'g. PO Box 487 Zip: 78801 Tel (office) 278-7343. Owner
Marty Manry: Studio Mgr - Blaine Bennett. Chief £ng. Jotin Rollo (1 stu
dio. 24-1r)

Services: Special Features—Swimming. Accommodations. Studio Lo
cated on 4000 Acre Ranch

® WICHITA FALLS (Area Code 817)

Nesman Studios, 3108 York Ave. Zip 76309, Tel: 767-1629 Owner & Chie!
Eng Lewis Nesman, Studio Mgr J Sally Nesman (! studio 4tr)
Services: Audio—Remote, Disk Master. Press. Dupl'n-Cassette. Open
Reel. Film-Location Filming.

RECORD COMPANIES

Action Recs., 1616 Park Place Ave.. Fort Worth 76110 Tel: (817) 923-1111.
Qwner: Marvin Moore, Lew Gillis, Bob Qavis.

Almanac Rec. Co., PO Box 13661. Houston 77019. Dir. Mack McCormick:
Prod'r. ). D Horn.

Amazing Recs., PO Box 26265. Fort Worth 76116 Tel: (817) 735.9768.
Owner & Mgr.: Jim Yanaway.

Autumn tnt'l Recs., 202 Heather Dr.. Garland 75042, Tel: (214) 272-9272
Pres. Philip S. Otten Jr.

B L T Recs., PO Box 9830, 3507 W. Vickery, Fort Worth 76107. Tes: (817)
737-9911. Pres.: J. P. Kimzey

Beau Jim Recs. Inc., 10201 Harwin Dr., Suite 2206, Houston 77036. Tel
(713) 771-6256. Pres : James E. “Buddy” Hooper.

Bollman Int'l Recs , PO Box 28553. Dallas 75228. Tel: (214) 263-8798. Con-
tact: B. L. Bollman.

Labels: (Owned) BI, Gospe! City

Branch Int'l Recs., PO Box 31819. Dallas 75231. Tel: (214) 750-0720.
Owner: Bart Barton; A&R: Mike Anthony. (Also see Sunshine Country &
Yatahey.)

Buttermilk Recs. 1310 Tulane, Houston 77008. Tel (713) 864-0705.
Owner: Charles Bickley: Promo. Mgr.. Brenda Ray, A&R Trent Burns.
Labels: (Owned) Buttermilk Fiatrock; (distributed) Fair Retail. Hamilton
St., Krayola, Rinconada.

Candy Recs., 2716 Springlake Court, Irving 75060. Tel: (214) 259-4032.
Owner & Gen. Mg Kenny Wayne Hagler
Labets: (Owned) Candy, Holl.. Lil'Possum, Sweet Tooth.

Cherry Recs., 9717 Jensen, Houston 77093. Tel- (713) 697-8849

Christi Recs., PO Box 11152, Fort Worth 76110. Tel (817) 738-8843. Pres
Major Bilt Smith.

Cochise Rec. Co, PO Box 1415, Athens 75751 Tel: (214) 675-5192

Contrast Rec. Corp.. PO Box 891, San Antonio 78293, 5034 Bernadine Dr..
San Antonio 78220. Tel: (512) 271-3701. Pres. Larry C Collins; Prod'n
Dir.: Edward L. Hill; Admin Ass't' Gene O. Collins, Sales & Mktg. Joan E.
Green, Pub. & Promo.: Joe Coole; Adv. Eddie V. Green

Coyotee Recs, PO Box 6390, Corpus Christi 78411 Tel: (512) 854-7376
Contact: Gary Beck

Custom Recs. PO Box 231, Tyler 75710 Tel (214) 597-2961. Mgr .- Curtis
Kirk

D C Sound Ents.. 6505 Sheridan Rd.. Fort Worth 76134. Tel: (817) 293
5561, 738 1951 Co Owner & Promo.- Derwood Rowell, Co-Owner & A&R:
Stan Knowles, Gen Mgr . Daphne Knowles: Sales Mgr.. Carolyn Rowell,
Labels: (Owned) DC Sound, DC Sound Country.

Dallas Recs. & Tapes/Triple-) Recs./Trinity Recs (div of Trinity Music Inc ).
PO Box 10467, Dallas 75207. Tel: (214) 631-8828 Pres.: fim Hilliard;
VP/A&R Dur. Jim Pat Mills; VP/Promo. Dir.: Gary Young; VP/Prod'n Dir
James Neel.

Dailas Star Recs.. 9646 Rylie Rd., Dallas 75217 Tel: (214) 286-1711
Owner/Opns. Mgr. David A. Coffeey, New Talent Dir. David Gage
Labels: (Dwned) Dallas Gospe!, Dallas Star.

Dark Silver Recs., 1921 Beech St.. Amarllo 79106. Tel: (806) 3526073
Pres.: Michael Thomas, VP A&R: Dean Taylor; Promo. Dir: Jack Randall
Darva Recs. (div. of MBA Prod'ns), 8314 Georgian Dr., Austin 78753, Tel:
(512) 836-3201/3194. Pres. Roy J. Montgomery: Gen. Mgr. Shirley

Montgomery, A&R Joe Montgomery, Promo. & Mktg. Dick Culp

Delta Recs, Box 225. Nacogdoches 75961 Tel: (713) 564-2509.

Demon Recs., PO Box 90698, 301 Wells Fargo, No. 28. Houston 77090. Tel
(713) 537-9292. Pres. & Treas. Steve King, VP & Sec'y: Steve Douglas:
Promo. & Sales: Cookie Kelly; Prome.. Judy Walker. Marsha King.
Labels: (Owned) Demon, K&S.

Domino Recs. Ltd., 222 Tulane St Garland 75043, Co-Owner. A&R Dir. &
Int'} Co ord. Gene Summers; Co Owner: Deanne Summers: Prod'r/PR
Mgr .. Steve Summers.

Labels: (Owned) Domino, Front Row: {distributed) Lake Country (Swit-
zerland)

Colone! Buster Doss Presents, PO Box 927, Manchaca Sta.. Austin 78652
Pres Col. Buster Doss. VP Barbara Doss; Sec'y: Kim Doss; Treas.. Bo
Doss
Labels: (Owned) Aus Tex., Colone) Redneck. Doss, Kimbo, Range Buster,
Six Shooter, Stardust, Wizard.

Excelsior Recs. (dv. of Pickwick Int') Inc.), 2200 Randol Mill Rd.. Arlington
76011 Tel: (817) 261-4281. Reg'l Sales Mgr - Tom Coliey
Labels: (Owned) Ascension, Excelsior, Pickwick, Pro Arte, Quintessence;
(distributed) Sunbird.

Felicity Recs. Inc., PO Box 5754. Austin 78763 Tel: (512) 4721004 Bd
Chm.- Witliam W. McNeal; Pres.. Craig D. Hillis; Exec. VP: Steven From-
hofz, VP Mitg. Shelly Hart.

Firecreeke Recs. (div of MM Recs.). 3659 Glen Haven. Houston 77025. Tel
(713) 660-7965. Prod'r: Mike Miola

Freddie Recs.. 6118 S. Padre Island Dr.. Corpus Christi 78412 Tel: (512)
992 8411. Owner- Freddie Martinez; Gen. Mgr.. Lee Martinez: Sales &
Promo.. Jessie Salcedo; Sales: Laura Guerra, Engs. Hector Gutierrez,
Gary Beck, Rick Longoria

Freko Recs., PO Box 11967, Houston 77016. Tel: (713) 987-2273. Pres.
Freddie Kober; Sec'y-Treas. Clauda Kober

General Music Corp., 3012 N. Main St., Houston 77009. Tel: (713) 225
0450. Pres.. Jay Collier; Opns./Gen. Mgr.- Bettye Collier; Sales & Mkig.
Betty Aldis; Nat'l Promo. Dir. Alan Young.

Labels: (Dwned) Bonanza, Colomial, GMC, IRS, Volunteer.

Gold Guitar Recs., 1450 Tesrell, Beaumont 77701, Tel: (713) 832.0748
Owner. Don Gilbert.

Labels: (Owned) Azure, Gold Guitar.

Gold Street Inc., PO Box 124, Kirbywille 75956. Tel: (713) 423-5516. Pres. &
Gen Mgr : James L. Gibson; Promos. & Sales Dir - Robbie Gibson.
Labels: (Owned) Glory Express, Gold Street.

Grapevine Opry, 308 Main St., Grapevine 76051. Tel: (817) 481-3505
Labels: (Dwned) ASR. GO.

John Hall Recs. Inc., Box 18344, 5009 Davis Bivd., Fort Worth 76118. Tel:
(817) 281-6605. Pres./Owner: John Hall: Mkig. Mgr Troy E Bradiey
Happy Beat Recs., 14045 S. Main, Suite 303, Houston 77035. Tel (713}

641 0793. Pres. Roger Cummings, VP/A&R Black Music: Steve Cum-
mings; Exec. Sec'y: Betty Cummings: Nat'l A&R: Robert Jackson: tat'l
Pub.: Cornell Blakely. Sales Mgr Linda Harris
Labels: (Owned) Happy Beat; (distributed) MSB, Venus

Happy fazz Recs. Inc., PO Box 66, San Antonio 78291; 522 River Walk. San
Antonio 78205. Tel (512) 225-6841.

Labels: (Dwned) American Jazz, Audiophile, Happy lazz.

Hisong Recs. (div. of Musedco Publ'g), Box 5916. Richardson 75080. Tel:
(214) 783-9925. Owner: Richard A Shuff; Promo. Royce D. Baker,
Prod'r: Eddie Fargason

House of Falcon Inc., 821 N 23 McAllen 78501 Tel (512) 687 7121
Cable: FALCON. Pres. A Ramirez Sr.; Sec’y & Gen Mgr: A. Ramrez Jr.
Rec’'g Dir. Mark A Ramurez; Gen. Sales Mgr.: Ramiro Perez
Labels: (Owned) ARV Int', Falcon, RIC.

Houston Recs. Ltd., 3300 Jensen Dr., Houston 77026. Tet: (713) 223-597 1,
2285. Contact. Gasper P. Puccio.

Inergi Recs.. 1300 Texas Ave., Houston 77002 Tel: (713) 222-856!

tnternationat Mod Recs., 2510 Tasrytown Mall, Houston 77057 Tel: (713)
695-3648. Contact: Jim D. Johnson
Labels: (Owned) Gestation. international Med

Iste City Recs.. 411 Kempner, Galveston 77550. Tel (713) 763-8344

Jamaka & Felco Rec. Co., 3621 Health Ln., Mesquite 75150 Tet: (214) 279
5858. Owners: Jimmy Fields, George McCoy.

Joey Recs Inc., 6703 W. Commerce, San Antonio 78227. Tet: (512) 432
7893.

Labels: (Owned) Dina. Joey, SAS

Kari Recs. Inc., PO Box 9246. Austin 78766. Tet. (512) 345-5796. Pres
Doug Pendergrass: VP- Jerry Foster; Sec'y-Treas Don Bedel!; Opns.
Mgr. Johnny Mornis; Sales. Joknny Elgin
Labels: (Owned) Kani. Kik.

Lake Country Music, PO Box 88, Decatur 76234 Tel: (817) 6272128 Pres.
Oanny B. Wood: Partners: Larry Quinten Wooldridge, Mark House

Leaf Recs. PO Box 1297. 815 Trailwood, Hurst 76053 Tel- (817) 268 3276

Longhorn Ballroom inc., 216 Coninth, Dallas 75207 Tel: (214) 428-3128.

M D) Recs., Preston Tower, Suite C148, Dallas 75225. Tel: (214) §91-7319.

Marsal Prod'ns Inc, 1735 Castroville Rd.. San Antonio 78237 Tel: (512)
433.9351. Pres.. Antonio J. Menendez, VP. Felix Elizondo; Sec'y-Treas
Pat Alvarado
Labels: (Owned) Del Rio, Magda Sonido Int'|

Marullo Prod'ns Inc . 1121 Market St.. Galveston 77550. Tel: (713) 762
4590 Pres.. A. W. Marulio Sr, VP A W. Marullo Jr; Pop & Country ASR:
Mark Allen, George Lee; Sales & promo. Mgr.. Russ Reeder

Max Promos.. PO Box 7386. Beaumont 77706. Tel (713) 8666726 Pres
Richard T. Bianco, A&R/Sales Promo. Tim Meehan; Sales Mgr .- Alicia
Belaire

Dale McBride Ents.. Farm Road 580 E.. Lampasas 76550 Tel: (512) 556
6276 Pres Dale McBride.

Music Ents. Inc, 5626 Brock, Houston 77023. Tel- (713) 926-4431 Pres
Huey P. Meaux. Treas : Aaron Schechter; Sec'y: Mary E. Thornton; Studio
Mgr . Lonmie Wright.

Labels: American Playboy, Crazy Cajun, Jet Stream, Pacemaker, Star
Flite

N A P Recs. Inc., 3941 Don Juan, Abilene 79605 Tel: (915) 6734843, 677
8601. Pres Charles D. Grissom.

National Music Ents., PO Box 35835, Houston 77035. Tel: (713) 499-5943
Mgr.. Oan Merchusa Sr.; Country ASR: Danny James.

National Recs., 3410 Ave. R., Lubbock 79412, Tel: (806) 744-5590. Pres :
Bud Andrews.

Labels: (Owned) Lemon. National

New England Rec. Co, Drawer 520, Stafford 77477. Contact: Daniel An-
drade.

New Song Recs., 2813 95 St Lubbock 79423 Tel: (806) 745.5992. Pres..
Bill Gammill; VP & A8R" Russ Murphy.

0 K Recs., 2200 E. Seventh St, Austin 78702. Tel: (512) 476-4588
Labels: (Owned) Kidd, Loya!, Naw.

Oakridge Music Rec'g Serv., 2001 Elton Rd.. Fort Worth 76117 Tel: (817)
838-8001/7623. Pres.. Homer Lee Sewel)

Labets: (Owned) Arrowhead, Crossfire, Oakridge

01d Hat Recs., PO Box 946, Springtown 76082. Tel: (817) 433-5720. Pres.-
James Michael Taylor: Exec. Dir.. Charles P. Bowles: Sales Mgr.: Anna
Golden; Promo. Dir.: Peggy Sioux; A&R: Rick Babb.

Labels: (Owned) Otd Hat, T2 Topple.

P A i O Recs., 3409 Brinkman St. Houston 77018. Tel- (713) 880-1175
Pres.. Don Daily; VP Bud Daily.

Labels: (Owned) PAID; (distributed) 1BC

Pantego Sound Studios, 2210 Raper Blvd.. Pantego 76013. Tel: (817) 461
8481 A&R: Charles Stewart.

Labeis: (Owned) Pantego, Upstart.

Pastorale Music Co.. 235 Sharon Dr., San Antonio 78216. Tel: (512) 822-
3593. Pres.: Carolyn Cunmingham; Mgr.. W. Patrick Cunningham.

Pioneer Rec. Co., PO Box 231, 1317 $. Peach, Tyler 75710. Tel: (214) 597-
2961. Mgr.. Curtis Kirk.

Presence Recs., PO Box 2502, Houston 77001 Tel: (713) 669-0485
Radio & Television Commission of the Southern Baptist Convention, 6350 W
Freeway. Fort Worth 76150. Tel: (817) 737-4011. Cable: BAPTCOM.
Rainbow Sound Inc , 2737 Irving Blvd., Dallas 75207 Tel- (214) 631-4277.
Pres. Bob Cline, Exec VP: Jack Whitt, VP: Phil Kalan; Mktg. & Promo.

Daniet Allbritton

Ramex Recs Inc, 202 S. Milby St., Houston 77003. Tel. (713) 223-3591
Pres.: Emilio V. Garza.

Resco Recs.. 2039 Antoine, Houston 77055, Tel (713) 683-7171 Mgr . Russ
Reeder; A&R. Gene Watson.

Richey Recs, PO Box 12937, Fort Worth 76116. Tel: (817) 731.7375.
Owner Slim Richey: Sales: Bob Jones; Adv. & Promo. lim Colegrove
Labels: (Owned) Flying High, Grass Mountain. Ridge Runner: (distrib-
uted) Kiamichi

Sarg (Rec'g Co) 311 E Davis St.. Luting 78648. Tel: (512) 875-3350.
Owner: Charlie Fitch, Sales Mgr. Sharon Mann; Promo  Denise Fitch;
A&R: Ben W Fitch; Ass't Mgr: Celeste Fitch
Labels: (Owned) Double A Rattler. Sarg

Oon Schates Promos., PO Box 57291, Dallas 75207. Tel. (214) 339-5891
6166. Pres. Don Schafer; VP Becky Schafer
Labets: (Owned) Demand, Texas

Scratched Recs., 5904 Laird, Austin 78757

Smudge Recs., PO Box 23342. Daltas 75229. Tel: (214) 243-2933. Pres.
Terry Rose.

Labeis: (Owned) SRO, Smudge.

Southland Recs. Inc., PO Box 1547, Artington 76010. Tel: (817) 461-3280
Chief Exec Officer. Steve Reed

Star Song Recs., 2223 Strawberry, Pasadena 77502, Tel: (713) 472-5563
Exec Pres. Wayne Oonowho, Pres./A&R: Darrell A. Harris; Sales Mgr
Philip Dorflinger; Promo.: Tont Thigpen; Prod'n: Joan Tankersley.
Labets: Joyeous Garde, Kingsway Music, Rivendell, Star Song

Starstream Recs., 4801 Woodway, Houston 77056. Tel: (713) 961 1975
Pres.. Ken Kramer, VP & Gen. Mgr. Gary Firth

Stoneway Recs. Inc . 2817 Laura Koppe, Houston 77093 Tel: (713) 697
7867.

Labeis: (Owned) Stoneway. Wide-World

SunBelt Recs. Inc., 12231 Snow White, Dallas 75234. Tel- (214) 243-5792
Pres.: Ralph Hollis; VP Greag Hollis.

Sunshine Country Recs., PO Box 31351, Dallas 75231. Tel: (214) 690-4155.
Pres.: Bart Barton: VP B. C. Bramlett. Nat'l Sates Rusti James.
Labels: (Owned) SCR; (distributed) Branch Int'l, Vertex. Yatahey

Superstar Recs.. 726 Coronet, San Antonio 78216. Tet: (512) 344.5979
Pres.: Tom R. Parr

Texas Re-Cord Co. (div of Western Head Music Co.), Box 19, Bulverde
78163 Tel: (512) 438-2465. Pres. Augie Meyers
Labets: (Owned) Texas Re:Cord, Texas Rec. Co_; (distributed) Crazy Mes
kin’

Thoroughbred Recs., 6503 Wolfcreek Pass, Austin 78749, Tel: (512) 288
3370. Owner: Rex T. Sherry.

Umpire Enterprizes, 1824 Laney Dr., Longview 75601 Te!l: (214) 7584063
Owner Pres.. ferry Haymes; Sec'y: Sandy Wilson; A&R: Jeff Johnson
Labets: (Owned) Enterprize.

Vegas Recs., PO Box 80032, Smithfield 76180 Tel: (817) 498-3447. Owner-
Pres.: D. M. "Doc” Holliday, Sales Mgr. & Promo.. Sandy Sexton

Wheel/Home Cooking Recs., PO Box 66595, 3520 Montrose Blvd., Suite
227, Houston 77006. Tel: (713) 785-6670. Contact: Roy C. Ames
Labels: Airptay, Whee!

Word Inc.. 4800 W. Waco Dr., Waco 76710. Tel: (817) 772-7650. Pres. Jar-
rell McCracken: Sr. VP Recs. & Music: Stan Moser. VP Sales' Roland
Lundy; VP A&R Buddy Huey; VP Mktg. & Promo. Dan Johnson: Mdsg
Dir. Rob Dean; PR Dir - Walt Quinn
Labels: (Owned) Canaan, DaySpring, Myrrh. Word: (distributed) Good
News. tmage 7. Light, Luminar/texicon, Maranatha!. Seed. Solid Rock

Yatahey Recs.. PO Box 3:819, Daltas 75231. Tel: (214) 750-0720. Owner
Pat McKool; A&R: Bart Barton; Promo.: Rusti James (Also see Sunshine
Country.)

Labels; (Owned) Yatahey: (distributed) Branch int'l. Lemon Square.
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“PROUD TO SUPPORT THE TEXAS MUSIC ASSOCIATION”

reunion arena

19,200 SEATS
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An Era Of Growth

® Continued from page T-4

Michael Brovsky. of the Brovsky-Stewart Group in Austin,
said no studio could really afford to relax in this day and age.
Brovsky says. “‘There is tremendous activity here in the
recording business because in the past three or four years.
many of the Texas groups that have risen to national stature
are staying here and doing their recording, rather than going
to Tennessee or California.”

Furthermore. artists who have made the break into the na-
tionat spotlight are staying around to help out their fellow Tex-
ans. either by boosting other Texas bands, or by bringing
other groups to Texas to record.

Tim Neece. manager of Christopher Cross. gives an ex-
ampte: “*Chris and Michael Ostin are producing an album on
the Quincy Jones' label Qwest. with Warner. with a new group
from New York. These guys were working on jingles to pay the
rent. and they have a new direction and a fresh sound in the
pop oriented type of rock music.”

A production company is in the planning stages for Cross.
and he already has a publishing company. **We've been real

fortunate,” Neece says, ‘‘because with the magnitude of
Chris’ success, it breaks down a lot of barriers.”

Neece says Texas studios offer facilities equal to those any-
where else in the nation, except in the digital area. But, he
says, the growth of that business is being held back a bit be-
cause it is more difficult to bring certain musicians to Texas
for recording sessions.

The club scene in Texas has begun to stabilize, with fewer
new spots entering the market, and consequently fewer clubs
going bust.

Several persons in the Texas entertainment industry, how-
ever, say the problems in the Texas club scene are not with the
clubs, the facilities or the groups, but with the audiences. “It
seems kind of funny to say this, but we have a shortage of au-
dience in some markets,” a Houston-based entertainment
promoter says. ‘‘Basically, we need to educate the market.
There is a bit of activity in Dallas and Houston, and Austin, of
course, has always been strong.”

The problems come when you move outside those cities. Mi-
chael Brovsky says San Antonio, one of the largest citiesin the
state, with a metropolitan area in the one million population
range, is a city where no group has really been able to estab-
lish itself. Other large cities, Corpus Christi, Amarillo, Browns-
ville, all have difficulty producing an audience for anything
less than a nationally-known group.

The reasons for this vary with the person being asked, but
over and over again, the response seemed to come to one
word, ““‘money.”

John Kenyon, with Nick's Uptown in Dallas, is a club owner
who can observe the scene from the standpoint of one who
has built a successful business. **I'd like to think the situation
everyone describes is changing,’” he says, ‘‘but you can see
the signs that people don't seem to be going out as much as
they did.”

He suggests one reason for the success of his place is that
customers are growing more loyal to a fewer number of spots.
“The key is to be consistent, consistently good,”” he says. **We
see the same old faces night after night and | think the reason
for that is because we're dependable. People don’t want to
spend a lot of money experimenting on new places anymore."™

That's a shame. Kenyon says, because *‘there’s a lot of mu-
sic here that's being overlooked.”

If Texans don't always support their clubs. they turn out in
great numbers for national acts. The Rolling Stones drew
more than 80,000 a night for two Dallas dates recently, and
had two Texas bands. the Fabulous Thunderbirds and ZZ Top
on the same bill.

And, of course, former Texas acts that have taken on a na-
tional stature, Willie Nelson and the like, are warmly received
by their fans.

Jack Beckman, manager of Dallas’ Reunion Arena, a two
year old plus sports and entertainment facility seating

18,000, says the addition of such facilities as this will continue
todraw live acts from across the country. **‘What makes places
like this so suitable for multi-event uses,”” Beckman says, "is
that they were designed from ground up for all kinds of
events. Flexibility in lighting, wiring for special sound systems,
an arena designed for a 360 degree view, all those are advan-
tages of the newer facilities over those built for sports events
and large stage spectacles alone." )

Rusty Brutsche, whose Showco produced the stages for the
Rolling Stones tour, agrees: ‘‘For a group like the Stones, you
have to be flexible enough to go from outdoor football sta-
diums like they played in Dallas to indoor arenas. That's hard
enough anyway. But when the facility was designed for a mi-
nor league basketball team or for a convention hall or some-
thing, you have all kinds of problems. That's why scouting out
the facilities in advance is so important.”

Every major city in Texas has suitable facilities for bands of
almost any size and audience, Brutsche says. ‘‘But again, you
have to scout out all the little eccentricities in places like
these. That's why locally-based companies can be of such
help."

If there's any situation posing a threat to Texas musicians
today, it might be the threat of success.

Michael Brovsky suggests that Texas performers who have
made it big nationally are finding their Texas heritage either
diluted by their national image, or that aspect of their musicis
being dismissed as part of the so-called *‘Texas chic.” *‘| really
hate to see that happen,” he says, "‘because maybe unlike
other states, the fact that a performer is from Texas seems to
have a strong bearing on his music and why he plays or writes
what he does."”

But, if that's the price paid for success. most artists would
be more than willing to pay it, he suggests. *‘| guess it doesn't
really matter all that much what your music roots are if you
can keep them established in your own mind,"”” he says. But he
agrees that such a dilution could adversely affect the image of
the Texas music industry from the standpoint of less public-
ity. “*I think the Texas chic thing is dying out. | hope s0,”" he
says. ‘'l think people are finally beginning to look at Texas art-
ists as the musicians they are, rather than just a fad. There's
just so much good music down here waiting to be discovered,
I'd hate to think anyone’s success was the result of a stupid
fad.”

So perhaps the description of the Texas music industry as
an adolescent is fitting. The artists can stand on their own tal-
ent, the facilities are there to help develop that talent and the
interest in the music peculiar to Texas. whatever that might
be. is strong.

Texas has made it through puberty. Now it's a matter of
growing up. Competing, polishing, organizing its efforts and.
perhaps most importantly. building up its audience once
again.

SERVICES

DESIGN & ARTWORK/
PRINTING & LITHOGRAPHING

The key to the abbreviations used in this
category is: “(DES)" for those companies
which execute designs or artwork, and
“{PRT)” for those which do printing or
lithographing.

© DALLAS (Area Code 214)

Electromc Technological Inds of Amenca Inc . PO Box 1580 Zip 75221
Tel 827 8002 Bd Chm . John Kanter, Gen Mgr Dawid Coleman. Sales
Mgr Larry Pearson (DES, PRT)

Matthews Int'l Corp , 7715 Sovereign Row Zip 75247 Tel 631 8240 Mgr
G Motley (PRT—film masters, symbol consultation & testing)

Rainbow Sound Inc 1322 Inwood Rd Zip- 75247 Tel 6387712 Pres. Bob
Chne, Exec. VP Jack Whitt (DES—record only)

© FORT WORTH AREA (Area Code 817)

Ink Inc . PO Box 946. Springtown 76082 Tef 433 5720 Pres James Mi
chael Taylor, Sales Mgr Charles Bowles Adv Mgr Barbara Anne Taylor
{DES)

® HOUSTON (Area Code 713)

Riverside Atbums 7400 Pinemont Zip 77040 Tel 462 2700 VP Earl
Thomas, Sales Mgr Brenda Cox. (DES, PRT)

o SAN ANTONIO (Area Code 512)

Joey Recs Mig. 6703 W Commerce Zip 78227. Tet 432.7893. (DES)
Texas Rec Mfg Inc 1422 W Poplar Zip 78207 Tel 733:6138 Pres C
Foy Lee, Gen Mgr himmy Burton. Sales Mgr Jeannte Hill (DES. PRT}

© SAN BENITO (Area Code 512)

Rio Grande Music Co. 119'S Sam Houston Blvd Zip 78586. Tel- 399 5377
Sales Mgr  John F. Phillps (DES—record anly)

© WACO (Area Code 817)

Creative Communications Inc (sub of SMI) 918 N Valley Milts Zip 76710
Tel 776-6553 (DES)

Mike's Printing Shop. 2507 Gnm Zip 76707 Tel 752-2321 Owner Mike
Stanley (PRT)

Charies Wallis Inc 4700 W Waco Dr Zip 76710. Tel 776-5113 Pres
Charles Wallis. Gen Mgr Roger Lindstrom (DES)

CUSTOM DUPLICATORS/
PACKAGING & LABELING

Audio and Video lines indicate which con-
figurations the firms duplicate. Com-
panies which offer packaging and labeling
of tape product are indicated by “(PKG)”
which appears after the main body of their
listings.

© AUSTIN (Area Code 512)

P'S G Rec'g Studio. PO Box 1482, 4322 AN Lamar Bivd Zip 78767. Tel
454 5653 Pres Pedro S. Gutierrez.
Audio: 8-tr., cassette, open reel.

o DALLAS (Area Code 214)

ASRRec'g Servs . 13101 Preston Rd.. Surte 300 Zip 75240.Tel 239-7171
Audio: 8 tr . cassette

Electronic Technological Inds of Amenca nc . PO Box 1580 Zip: 75221
Tel 827-8002 Bd. Chm.. John Kanter; Gen. Mgr David Coleman, Sales
Mgr.. Larry Pearson (PKG)

Tapemasters Inc, PO Box 38651 Zip 75238 Tel: 343 0081 (PKG)
Audio: 8-tr.. cassette. open reel

o FORT WORTH AREA (Area Code 817)

Daknidge Music Rec'g Studio. 2001 Elton Rd.. Haltem City 76117, Tel 838-
8001. Eng: Homer Lee Sewell.

Audio: Cassette. open reel

© SAN ANTONIO (Area Code 512)

A S| (Abadon/Sun inc ). PO Box 6520. 10330 Kotzebue. Zip 78209 Tel
824-8781 Pres. Galen Carol.

Audio: Cassette

Marsal Prod'ns. Inc . 1735 Castroville Rd 2ip 78237 Tel- 433-9351 Pres
Antonio ] Menendez; Gen. Mgr.: Pat Alvarado; Sales Mgr. Felix Elzondo
Audio: 8 tr, cassette

Texas Rec Mig. Inc. 1422 W Poplar Zip 78207 Tel 7336138 Pres: C
Foy Lee; Gen. Mgr.. hmmy Burton. Sales Mgr.. Jeannie Hili. (PKG)
Audio: 8 tr

o SAN BENITO (Area Code 512)

Ri0 Grande Music Co , 119'S Sam Houston Blvd Zip 78586. Tel 399 5377.
Sales Mgr John F. Phillips.

Audio: 8-ir, cassette

o WACO (Area Code 817)

Creative Communications [nc (sub of SMI), 920 N Valley Mills Zip 76710.
Tel 7766653 (PKG)

Audio: cassette.

LICENSING ORGANIZATIONS, MUSIC

A 'S C AP (Amencan Society of Composers. Authors & Pubf'rs), Communi
cations Center. Suite 340 3901 Westheimer. Houston 77027 Tei (713)
621 5692

B M I (Broadcast Music Inc.), 8401 Westhesmer Houston 77063 Tel (713)
783 8956

PLATING, PROCESSING &

PRESSING PLANTS

o AUSTIN (Area Code 512)

M B A Prod'ns, 8314 Georgian Or. Zip- 78753 Tel 836-3201/3194. Pres
Roy J. Montgomery Sr.; VP~ Shirley A. Montgomery

P 'S G Rec'g Studio, PO Box 1482, 4322A N. Lamar Blvd Zip' 78767 Tel
454-5653. Pres.: Pedro S. Gutierrez. (Pressing only)

o DALLAS (Area Code 214)

Rainbow Rec. Pressing, 2721 Irving Blvd. Zip: 75207. Tel 630-6401. vP:
Phil Kalan. (Pressing only)

o HOUSTON (Area Code 713)

Houston Recs. Ltd.. 3300 fensen Dr Zip. 77026. Tel 223 5361

o SAN ANTONIO (Area Code 512)

Joey Recs., 6703 W. Commerce Zip' 78227. Tel: (512) 432-7893

Texas Rec Mig Inc., 1422 W. Poplar. Zip: 78207. Tel 7336138 Pres C.
Foy Lee; Gen Mgr. Jimmy Burton; Sales Mgr. Jeanmie Hill

o SAN BENITO (Area Code 512)

Rio Grande Music Ca , 119 S. Sam Houston Blvd. Zip' 78586 Tel- 399-5377
Sales Mgr.” John F. Phillips. (Pressing only)

RECORD PROMOTION

o AUSTIN (Area Code 512)
Joe P Ethridge Promos, 7106 Scenic Brook Dr Zip 78736 Tel 288 3581.

o CLEBURNE (Area Code 817)

Hinton & Svendsen Promos., PO Box 297 Zip 76031 Tel 6417875 Con
tacts Bruce Hinton, Peter Svendsen
Branch: Hollywood {Los Angeles Metro Area), Calif.

© DALLAS (Area Code 214)

Eiectromic Technological Inds. of Amenica Inc.. PO Box 1580 Zip 75221
Tel 827-8002 Bd. Chm. John Kanter, Gen Mgr. David Coleman; Sales
Mgr - Larry Pearson.

® GAINESVILLE (Area Code 817)

TanDen Prod'ns. PO Box 382 Zip: 76240. Tel 665-6759. Pres - Bobby Den-

nis; Sales Mgr Gregg Ballew; Adv Mgr . Roger Christian.

o HOUSTON (Area Code 713)

Slick Norris Artists & Promos. PO Box 653. Highlands 77562 Tel 424.4235
Pres.: Shick Norris.

Randall Parr Drg Ltd.. 411 E. Crosstimbers. Zip: 77022. Tel: 691 6151
Owner Randall Parr.

© SAN ANTONIO (Area Code 512)

Joey Recs.. 6703 W Commerce Zip 78227 Tel 432 7893

® SAN BENITO (Area Code 512)

Rio Grande Music Co.. 119 S. Sam Houston Blvd. Zip; 78586 Tel 399.5377
Sales Mgr. John F. Pluflips

© WACO (Area Code 817)

Charles Wallis Inc.. 4708 W. Waco Dr. Zip: 76710 Tel: 776:5113 Pres
Charles Wallis; Gen Mgr Roger Lindstrom

SUPPLIES

EMPTY CARTRIDGE,
CASSETTE & REEL
MANUFACTURERS

Ampex Corp 1615 Prudental Dr. Dallas 75235. Tel (214) 637 5100
Branch: 5300 Telephone Rd.. Houston 77087 Tel (713) 928 3741
Audio: 8-tr.. cassette 7, 10% & 14” reels.

Video: Beta. VHS & U matic cassette, open reel

3 M Co. Audio/Video Prods. Div . 2121 Santa Anna Ave , Dallas 75228 Tel:
(214) 324 8100
Audio: Reels (%”, 12", 17, 2"x5”. 77, 102", 14”)

Video: Reels (27, 17}
Brand name: Scotch

ENVELOPES & MAILERS

® DALLAS (Area Code 214)

Electronic Technological Inds. of Amenca Inc. PO Box 1580 Zip 75221
Tel 827 8002 Bd. Chm John Kanter: Gen Mgr Dawid Coleman. Sales
Mgr. Larry Pearson

JACKETS & SLEEVES

o DALLAS (Area Code 214)

Electronic Technological Inds. of Amenca Inc . PO Box 1580 Zip 75221
Tel 827 8002 Bd Chm John Kanter. Gen Mgr David Coleman. Sales
Mgr . Larry Pearson.

o FORTWORTH METROPOLITAN AREA
(Area Code 817)

Wills Printing Co . PO Box 211, Arlingtan 76010 Tel 572 1414 Pres Calvin
Wills (Jackets only—LP only) (M)

o HOUSTON (Area Code 713)
Riverside Albums. 7400 Pinemont. Zip- 77040 Tel 462 2700 VP Earl
Thomas: Sales Mgr.” Brenda Cox (Stock & custom jackets only)

o SAN ANTONIO (Area Code 512)

Texas Rec. MIg. Inc. 1422 W. Poplar Zip 78207. Tel. 733-6138. Pres. C
Foy Lee; Gen Mgr lhmmy Burton. Sales Mgr Jeanme Hill (Jackets
only} (M)
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TAPE, BLANK LOADED,
MANUFACTURERS

The numbers in parentheses following the
8-track & cassette configurations show
recording time in minutes; those following
open reel configurations (2", 1" & '4")
show length of tape in feet.

Agfa-Gevaert Inc . 3003 LB) Fwy . Swite 100 Dallas 75234 Tel (214) 243
7315

Video: 2 quad %” U-matic cassette '2” cassetie

Ampex Corp. 1615 Prudential Dr. Dallas 75235 Tel (214) 637 5100
Branch: 5300 Telephone Rd, Houston 77087 Tel (713) 928-3741
Audio: 8 tr (45,90). cassette (45.60.90.120), open ree!
(12007,1800°,2500".3600) broadcast (600°.900".2500".3600".5000")
Video: 2 quad. 1" open reel, ' EIAJ open reel (12507.24007)
U-matic cassette (10 60) %" Beta cassette (30.60.120)

Creative Communications Inc (sub. of SMI), 920 N Valley Mills, Waco
76710 Tel (817) 776 6553
Audio: Cassette

Panasonic Co. (dw of Matsushita Electronic Corp of Amersca). 1825 Walnut
Hill L. rving 75062 Tet (214) 256 1388
Audio: Cassette (60.90).
Video: %™ cassette. '2” VHS cassette. 2" EIAJ open reel 2" EtAJ car
tndge

Radio Shack (dw of Tandy Corp ). I Tandy Center. Fort Worth 76086 Tel
(817) 390 3272
Audio: 8-tr. (45.90). cassette (30.45.60.90.120). open reel
(900°.1200".1800°.2400°,3600").
Brand name: Realistic. Supertape

Tapemasters Inc . P.0. Box 38651. Dallas 75238 Tel {214) 349-008!
Audio: 8- (4560.90) cassette (4560.90) open reel

Texas Rec Mfg. Inc, 1422 W Poplar, San Antonio 78207 Tel (512) 733
6138 Pres. C Foy Lee, Gen Mgr* Jmmy Burton Sales Mgr Jeanmie
Hill
Audio: 8-tr

3M Co . Audio/Video Prods Div 2121 Santa Anna Ave , Oatlas 75228 Tel
(214) 324 8100
Audio: B-tr (45.90). cassette (4560,90 120} open reel
(12007,1800’,2400",3600"), broadcast
Video: 2" quad. 1 helical. %~ U matic cassette (5.10.1520.30.40
50.60) %" VHS cassette (60 120 & 120 240 min ). %4 Beta cassette
(30-60 & 60-120 min )
Brand name: Scotch

TAPE, BULK RAW, MANUFACTURERS

Agfa-Gevaert inc . 3003 LBJ Fwy.. Swite 100. Daltas 75234 Tel (214) 243
7315
Audio: Cassette. broadcast

Ampex Corp . 1615 Prudential Dr  Dallas 75235 Tel (214) 637 5100.
Branch: 5300 Telephane Rd . Houston 77087 Tel (713) 928-3741.
Audio: 8 tr, cassette, open reel
Video: 2 quad. 1” open reel ‘2" EIAJ open reel %" U-matic cassette.
% cassette

3 M Co, Audio/Video Prods D, 2121 Santa Anna Ave Dallas 75228 Tel
(214) 324-8100.
Audio: 8-tr, cassette. open reel
Video: 2 & 1" open reel. %” U matic cassette. %" EIA} open reel. %
Beta & VHS cassefte.
Brand name: Scotch

PROFESSIONAL TAPE SUPPLIES
MANUFACTURERS & IMPORTERS

Mike's Print Shop, 2507 Gnim Waco 76707 Tel (817) 752-2321 Quwner:
Mike Stanley
Audio: Pressure sensitive cassette labels.

wills Printing Co.. PO Box 211, Arington 76010 Tet (817) 572-1414.
Pres. Calvin Wills
Audio: Cassette labels.
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Draw huge crowds in rain or shine
The sky is no limit at Astrodomain

Everything’s biggerin Texas, and Astrodo-
main in Houston is an air conditioned co-
lossus! More than 97 million people have
visited Astrodomain since it opened in
1965—day and night, rain or shine. Hold
your event in a climate of enjoyment in the
fully enclosed Astrodome, Astrohall, or
Astroarena.

The Astrodome

The world’s first all-purpose, weather-free
combined sports stadium and convention
center. Seats up to 66,000 people. The arena
area converts to suit any event from a con-
cert to arodeo.

The Astrohall

America’s largest one-level convention
facility —800,000 square feet, fully air
conditioned.

The Astroarena

An ultramodern showplace for special
events. Seats up to 8,800 in climate-
controlled comfort.

Record crowds at the Astrodome

Event

Baseball

Astros vs. Dodgers
Basketball

Univ. of Houston vs. U.C.L.A.

Tennis

Billie Jean King vs.
Bobby Riggs

Rally

Billy Graham Crusade

Boxing

Alivs. Terrell

Rodeo

National Event

Football

Professional

Steelers vs. Oilers

College

Texas Southern vs. Grambling

High School

Port Neches vs. Kashmere

Convention

Concert

Texas World Music Festival

Date
June 22, 1966

Jan. 20, 1968
Sept. 20, 1973

Nov. 22,1965
Feb. 6, 1967
Feb. 28,1981

Dec. 3, 1978
Oct. 29,1977
Dec. 2, 1977

1981 Offshore
Technology Conference

June 18, 1981

Record
attendance

50,908

52,693

30,472

61,000
37,321

47,186

54,261
53,668
38,570
100.329

60.000

HSUSIR@N s

SPORTS ASSOCIATION INC

P.O. BOX 288 HOUSTON, TEXAS 77001

For more information and event booking, call
Astrodomain Event Sales Management at (713) 799-9635

www americanradiohistorvy com
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Radio Activity Erupts

Into Crossover Crossfire

Dallas radio formats hint of the increasing diversity of the
city's character. Other than a few, whose programmers play
pure country, most of the top rated stations blend rock, coun-
try and novelty sounds, with rock and popular hits carrying
the bulk of the burden.

KVIL-AM and FM is a perfect example, perfect because it is
consistently rated first or second in the Dallas/Fort Worth
market. From sunrise to sunset, the station simulcasts ‘‘con-
temporary' music on the AM and FM bands, and after sunset,
the FM signal continues through the night.

““We call ourselves ‘contemporary’ because what else could
you call what we do?'' says Ron Chapman, program director
and announcer. It's just being realistic to accept the idea that
radio listeners in large cities have tastes that encompass
more than one type of music, Chapman says. "“Of course, the
trick to it is finding out what those tastes are and coming up
with a solution that blends what you air in the right propor-
tions."

KMGC-FM is a relative newcomer on the Dallas scene, but
its programming style, similar to KVIL's, is giving the top sta-
tion a run for its money in terms of audience growth. ‘It would
be really unfair to say we were copying their (KVIL's) format,"”
KMGC programming director Steve Nicholl says. “‘Really, we
are very different.”” But, he agrees, the type of music played
can be described as similar. ‘‘We just took a look at what was
doing well in this market and came up with our own version of
it, and we think our's is an improved version." It would have
been foolish, Nicholl says, to bring in a *'new’” station with a
format that was completely untested.

KZEW-FM, an album rocker, has not made distinctive for-
mat changes in the last few years, but has undergone a new
marketing approach to ebb its slip in the local ratings, accord-
ing to station manager Dave Lane. The station, on the advice
of a consulting firm, changed its nickname from *The Zoo™"
toe ''Z00 98." The reason is obvious, Lane says. "'There was a
strong listener identification with the old name, but that
doesn't do that much good if they don't know where to find
you. So we just incorporated the band in the name.” Lane
says the fall Arbitrons should indicate whether the change will
be successful, but he says it was expected to take more time
than one ratings period to reverse the gradual trend that
seems to have begun about a year ago.

While country has never truly dominated the Dallas/Fort
Worth market, it is consistently strong and frequently up
there with one station or another in the top five.

KSCS-FM has begun to come on strong in the country as-
pect of the Dallas market, with a program that tries to appeal
to older, more sophisticated country music listeners, accord-
ing to program director R.T. Simpson.

"I think one problem with a lot of country-western format
stations," he says, ‘'is that the people who play the music fail
to see the diversity there is in that form.” Simpson says he
and his announcers listen carefully to the new releases and
put together a formula combining old favorites, standards
and new songs in a way to achieve a “‘flow’' from one song to
the next.

It is only natural that religious programming and gospel
music would be popular in a city often described as *‘the
buckle on the Bible belt,”” and while that is true, religious-ori-
ented stations constitute only a very small portion of the over-
all market, in terms of listeners.

Stations such as KCBI-FM, KPBC-AM and KVTT-FM have
small but loyal audiences and keep them through predictable
programming and a heavy dose of involvement in community
affairs, according to Mike Middleton, program director for
KCBI. Middleton's station is run under the auspices of Cris-
well Communications, a branch related to the massive First
Baptist Church of Dallas, the largest Baptist church in the
world.

“Sometimes there is a temptation to build out beyond your
mission in religious radio,” Middleton agrees. '‘But the few
times that's been done, it has been a disaster. You owe some-
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KVET personality Penny Reeves plays “elephant jockey' during a celebrity
elephant race in Austin.
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thing to your audience in a religious format, something you
probably wouldn't feel you owed in something that hits people
less strongly.”

There is room for flexibility, though, within the format, Mid-
dleton says. “There is much more freedom for program exper-
imentation in this area than most people probably think,'" he
says. "“You just have to know your market very well and the
programming opportunities within it even better.”

Spanish language radio tends to have more of a state-wide
orientation, but there are two strong Spanish language in-
fluences in Dallas, KESS-FM and KBEC. KESS has a contem-
porary format that, according to manager Armando Quintero,
seeks to be the equivalent of an English language adult con-
temporary station.

“The Latin people in this area are slowly becoming more as-
similated into the culture,” Quintero says, *‘and as that hap-
pens, their tastes change. We even run Dallas Cowboy football
games in Spanish.”” KESS’ audience is generally considered to
be inthe 25-45 age range, he notes, commenting that he sees
the station as similar to the English language KVIL in terms of
its programming.

If any one form of music dominates the market, however, it
is rock, in all its various forms. KEGL-FM, *'the Eagle,"" is com-
ing on strong in this area as the most visible newcomer in the
market with a heavy campaign of advertising and promotions.
Also strong are KTXQ-FM, and the aforementioned KZEW.

Several stations have undergone total format changes in
the last two years, abandoning a rock format for a more adult
audience. KFJZ-AM, located in Fort Worth, switched from a
young rock music program to a 24-hour format of big band
music and oldies with a heavy emphasis on network and locat
news.

Former soul station KNOK-AM has taken on a format al-
most exclusively jazz, with a heavy helping of religious pro-
gramming from black churches on Sundays and in the eve-
nings. This leaves the FM stations KKDA and KNOK the only
soul or disco format stations in town.

Austin

For a city as active and musically oriented as Austin is, its
radio market does not always keep pace with the community.
With a history of progressive country station KOKE, and KLBJ-
FM's free-form radio programming, Austin listeners con-
stantly complain of no originality in their market today.

One of the first signals in Austin was KLBJ. Lady Bird’'s AM
station recently switched to a news/talk format. Leading on-
air anchor Olin Merrill also serves as news director.

Earlier in the year, KLBJ-FM turned to a tighter, AOR ori-
ented format under the direction of veteran programmer and
operations manager Chuck Dunaway. Many loyal free-form
listeners complained about losing their progressive station,
but it appears a big audience was still out there. KLBJ-FM just
received an 11.2 share overall in the Austin market. It placed
number two behind KOKE in 18-24 year old listeners. Duna-
way still programs some area talent on his station. Joe Ely,
Joe King Carrasco, and the Lotions have found their way onto
the FM airwaves.

Across town, one of the competitors for rockin' the hits in
Austin is KHFI. Always referred to simply as K-98, this FM sta-
tion directs its image to the younger teen audience. Several of
its Arbitron books have showed up real strong in the ratings,
although they lost numbers to KLBJ-FM in the last period.

A community effort to produce a local ““Homegrown’’ al-
bum did not fare too well. A station spokesman says they lost
“thousands’ on the venture. Featured on the LP were area
entertainers Mother of Pearl, Judy Price and the Womack
Brothers.

In Hollywood, it's “Star Wars.” In Austin, it's “Country

(Continued on page T-36)

Radio writers: Dallas by Susan Sanders: Austin and San Antonio by
Katy Bee; Houston by Alan Waldman. Assistance on Dallas story by
Peggy Kelly.

i

i¥

FEIEE P PP rEs

Fl g e FF

U
feee

™
]
o5
e
&

S twrre
_Il.'i'l’l':'l;.r,

M)

=

g B TG P AP TT P TP IPP DT I TP PFIFIN

LOUIS OWEN, Executive Director

Tarrant County Convention Center

Tex. _ _ i
For‘t?e:vaosritgén the move notonly in music butin all

ingi t16-8
the arts. ! think this has been growing lrf‘\ trhti[e)aospera'
ars We’re seeing more sellouts now bo -
)t/i)t cléssicaﬂ concerts, SRO crowds for ba
nd symphonies.

ancesa ‘ -
pe‘r‘f;);;rés is getting more people movmtgsré(;rnet;rrc;
other parts of the U.S., including bigar

something different, and they

d or third class. | bel_leve that
the nation. and

f talent through the

These people want
don't expect secon |
Dallas is the new film capital of
there'sa tremendous amounto

t's bursting out.
StaT‘tlect;\rane to Texas 16 years ago from Southern

i rtsin
California, and |'ve seen a huge changgarg;;rﬁsatys
that time. There is a national fot;us ofnstudios
. iferation © ,
nt through the prohi !
appgtrjition firms, video enterprises and other
bor n the arts.”

companies involved i

ROB BALON
Robert E. Balon & Assoc.

in, Tex. .
I(\au :trlgéramming/records research consultan )

i —and
e tringthat's so udue B00L° S0 coui
espegtaiﬂa‘l)(yAgjﬂgrrrﬁt:t\,sbécause peop|e_tend to think
e?i'eexas as mostly country. Texas musmmusm, ot
o asses so much outside country o
P cause Willie lives here, @ lot of peop}e _get mi e
because king country'sthe main musicin tr(\je Sand .
l1E‘|'t\c(;rt(|:'|:pop jazz, fusion—all kinds of sounds
sty‘[i"sg'et calls all the time inmy cqnsultagrc‘)inngr(\jiwn
research from people saying, ‘lf K hc?rpl\Fl) o
there? | wantto getaway from L.A. ! a. i
ille, and \'ve heard th_atTexas e
o 'tive "{'mreal excited about thel o
tTOeS:sC;iathe fhird Coast, wooing pe?plztar\:éa;)); o
iti i ers. |
sl ltrat(:\g‘?n?glar?igf\l%:\%nat ssimillate the cultures
e wn identity.”

without losing our 0

s Gsr s BFaIEsPEPTEGEOELY

ﬂ

86 KONO San Antonio raised $24,000 for the March of Dimes via a haunted

house promotion. At right, air personality ‘‘Gentleman’’ Jim Carter defends
visitors from the anonymous ghoul.
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HERBERT GRAHAM
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AND ASSOCIATES, INC.

NTERTAINMENT
OMPLEXES

*
RANGLERS

Albuguerque

RRoclyBR~

ODESSA

The Other Place
815 N. Grandview

Stardust
6300 Andrews Highway

Rocky's
2130 Andrews Highway

Graham Central Station
2101 E. 8th St.

Cowboy Country Squire
East Highway 80

Incredibles - Fink
600 N. Grandview
OKLAHOMA CITY

Graham Central Station
3700 W. Reno
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* ® Okishoma

City

[ ]
Amarilo

[ ]
o Wichita
Lubbock Falls
@ Dailas
Ft. Worthe 3
Abilenel® Arlington Longview

® Midland
®

®
San Angelo

®
San Antonio

MIDLAND WICHITA FALLS ARLINGTON

Stardust Stardust New West

1006 S. Midkift 3013 Garnett Parker Square 2811 S. Cooper

Cowboys Cowboys ALBUQUERQUE

3920 W. wall 2301 Rushing Graham Central Station
3301 Juan Tabo N. E.

LONGVIEW SAN ANGELO

Graham Central Station Dancetand Cowboys

508 N. Eastman Rd. 2402 Vanderventer 3301 Juan Tabo N. E.

Cowboys Cowboys SAN ANTONIO

509 W. Cotton 1819 S. Harrison Graham Central Station
107 Terrell Plaza

EL PASO ABILENE

The Place Cowboys The Wrangler

9515 Viscount 142 W. Gate Mall 11431 Perrin Beitel Rd.

Graham Central Station Graham Central Station New Waest

5631 Dyer 1850 S. Clack 2335 N. W. Milltary Highway
AMARILLO PHOENIX
Cowboys Graham Central Station

Haden Plaza West
4041 N. 33rd Ave.

PHILLIP GRAHAM (915-362-0401)

2523 Britain Drive
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LUBBOCK

The Place
2401 Maln St.

Great Gatsby
3002 Slide Rd.

Rocky's
5203 34th St.

New Waest
4138 19th St.

FORT WORTH

New Waest
3105 Winthrop

BRYAN/COLLEGE STATION
Graham Central Station

1600 B South College

(Now Under Constructlon)
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§ Rock Retail Alliance

A Billboard Spotlight

NOVEMBER 28, 1981 BILLBOARD

® Continued from page T-10

neighborhood), with Frank Sinatra. Barbra Streisand. Roger
Whittaker, and Carole Bayer Sager being particularly popular.
Soundtracks are doing quite well at Sound Warehouse. *"Ar-
thur,” “*Annie,” *‘Heavy Metal,”” ““Fame,”” and "'Endless Love"
are the current heavy hitters.

Another major record retailer is Cactus Records and Tapes,
with four locations around Houston. At the main location (S.
Shepherd at Alabama), assistant manager Connie Kirchhei-
mer ranks them like this: rock (Stones, Billy Joel); new wave
(Judy's); vocals and instrumentals (Lulu, Sinatra, Manto-
vani); Country (Crystal Gayle, Willie Nelson); and soul (Luther
Vandraoss, Carl Carlton). The Montrose neighborhood in which
the store is located has an older, more settled population and
that helps explain the unusual popularity of easy listening al-
bums.

Texas Tapes and Records is located in the kicker heart-
land—Pasadena. Nonetheless, rock runs circles around every-
thing else here in the home of the urban cowboys. Most popu-
lar rockers here are Genesis, Foreigner, Billy Squier. Billy Joel,
Rush, AC/DC, the Police, and Journey. Country comes in sec-
ond to rock, however, with T.G. Sheppard, George Jones,
Juice Newton, Emmylou Harris, David Allen Coe, Willie Nel-

%5

VU LA AL L L L L L)

4

N
N
N
,:
N

e
'

son, and Waylon Jennings accounting for a large percentage
of purchases. Soundtracks come in third, with *“Heavy Metal,"’
“Fame,” and "*Shock Treatment’ being particularly success:
ful. Next come new wave (the Judy's, the Tubes, B-52's) and
jazz (Al DiMeola, Al Jarreau).

At Southwest Records and Tapes’ Memorial store. manager
Scott Rowland ranks sales as follows: rock (Stones, ZZ Top.
Genesis, Kinks, Dan Fogelberg); country (Alabama, Kenny
Rogers, Merle Haggard, Eddie Rabbitt); soul (Commodores,
Roger, Cameron, Dimples); jazz (Al Jarreau, Quincy Jones,
Tom Scott, Pat Metheny); easy listening (Carole Bayer Sager,
Barry Manilow, Kim Carnes, Pointer Sisters); and soundtracks
(*“Arthur,” “Endless Love'). Memorial is an affluent white
neighborhood in northwest Houston.

Oasis Records and Tapes has four record stores in Houston,
some of which used to be Evolution Records and Tapes out-
lets. At the company’'s southwest location.(Gessner at South-
west Freeway), sales stack up like this: rock (ZZ Top, Stones,
Journey. Genesis, Foreigner, Stevie Nicks); r&b (maostly
singles); country (Crystal Gayle and local attraction Johnny
Lee); jazz (David Sanborn, Grover Washington Jr., Al Jarreau);
and soundtracks (‘‘Heavy Metal,”" ““Endless Love.")

Disc Records has four Houston locations. At their Greens-
point Mall store. way up in the northern suburbs, rock is once
again king. Most popular artists in that category are the Roll-
ing Stones, Journey, and Foreigner. R&B is the second big-

(Continued on page T-43)
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Far left, Ed Bruce performs at
the “KKYX Great Country
River Festival,”” held each
February on the banks of the
San Antonio River in down-
town San Antonio. The three-
day event features 20-25
country entertainers and
draws upwards of 50,000
people.

Left, Omega Audio in Garland
utilizes Video Post's Rank
Cintel 16/35mm scanner to
transfer film to tape with
scene to scene computer
color correction.
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WITH THEIR ALMOST FAMOUS BAND
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RECORDS produced by
Bart Barton "The General”

Yatahey Records sauores

P0O.BOX 31818 DALLARS, TX. 75231
(24} 750-0720
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Phil Yorft .
RECORDING ENGINEER/PRODUCER

NOBODY ACTUALLY RESPONDS to an ad like this
aboutarecording engineer- producerwaydown in |
Texas. Not even if he’s like Phil York and has been
recording Texas music of all kinds for 16 years and
has engineered over 20 Billboard chart records in
the last 6 years, including platinum and gold LPs |
and a grammy award winner. Not even if he still
continues to work dilligently with Texas people to |
make hits in Texas.

BUT you might be interested in these facts:

1. As Texas gradually assumes its rightful role as
the world’s largest music and film center Phil is
working with others in Texas to bring it about.

2. Phil can arrange forcompetitive, low-cost, block
purchases of studio time in high quality studiosand :
save you a bundile!

3. Phil does competent consulting on studio install-
ation design and equipment, as well as sound and
lighting consulting and contracting for concert halls
and night clubs.

4. Phil still manages time to engineer and produce
great records of Texas music of all kinds and is an
audio problem-solver on critical location TV shoots.

5. Phil is a good man to know in Texas.

PHIL YORK (214) 438-8248
P.O. Box 45744 Dallas, Tx. 75245

Charter member, board ofdirectors. Texas Music Association.
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~ Y CONROE (Area Code 713) mcblqu:IelZ;a (Rec. & Tape D—see office 1n Los Angeles Calif, for prod dis P GRAHAM (Area Code 817)
|; Marketing Professionals 144 Melmont Zip 77302 Tel 273 3356 Owner & Western Mdss Inc PO Box 470286, 2200 Regency Dr . lrving 75247 Tel Boase Dist'g Inc. 1317 Edgewood Zip 76046 Owner Jim Boase: Mgr &
Mgr George B Reed (Rec. D) 4388112 Mgr P Pagliara (Rec. & Tape R) Buyer Janice Boase (Tape Rl)
Labels: Audllo Source, Delos, RealTime Rec Mktg Sheffield Lab Home office: Amanllo, Tex (Rec. & Tape 0S & Rl)
Accessones: Aspen Westex Recs & Reels 3151 Commonwealth Zip 75247 Tel 637 1810
Owner Eddie Childres. Buyers: Debbie & Eddie Child Rec. & Tape 0S
iy A R RSN (T © HOUSTON AREA (Area Code 713)
e CORPUS CHRISTI (Area Code 512) Acme Dist'g Co 3743 Unwersity Blvd Zip 77005 Tel 6650741 Owner
House of Music 1026 S Port Zip 78405 Tel 882 2191 Owner. Mgr & Singles Albums & Tape Buyer Kenneth Pansh (Rec. & Tape RI)
Buyer John W Herrera (Rec. & Tape 0S) e DRIFTWOOD (Area Code 512) Alamo gec Dist Inc PO Box 9627 Zip 77013 Tel 453 7128 (Rec. & Tape
House Dists Box 14 W Rt | Zp 78619 Tel 8587409 Mgr Charle O]
S C 214 Wrabbel (Rec. & Tape D) Home office: San Antonio. Tex
o DALLAS AREA (Area Code il C B SRecs 2190 North Loop W, Suite 100 Zip 77018 Tel 680 8900
( ) Home office: K2nsas City. Mo (See for prod distributed) Branch Mgr Luke Lewis (Rec. & Tape D—see New York. N'Y  office for
(Also see listings under Fort Worth) prod distributed) ,
H W Daily 3409 Brinkman Zip 77018 Tel 861 9251 Owners HW & Oon
Bug State Dist g Corp . 4830 Lakawana Sutte 121 Zip 75247 Tel 631 e ELPASO (Area Code 915) Daily Mgr Wes Daily. Sales Becky Bransfield Promo Mike Hicks Buy
1100 Owners HW & Don Daiey Billy Emerson. Mgr Billy Emerson Krupp Distg Co 311°S Santa Fe St Zip 79901 Tel 532 4961 (Rec. & ers Singles. Mary Roberts Albums & Tape Dawid Bennett (Rec. & Tape
Buver Mike Emerson (Rec. & Tape D), (Rec. & Tape OS as B,g State One Tape 0S) 05) .
Stop) (Rec. & Tape RI as Records of Dallasi Accessories: Fuji. Maxell. Memorex. Scotch TDK
Branch: Denver. Colo Big State Denver G P Recs & Tapes Dist PD Box 21100. 2124 N Main St Zip 77026 Tel
Labels: Af, APA, Ala Abet Adeiphi Alta, Alithia Alligator Amberjack An 2239293 Owner Gaston C Ponce (Rec. D)
gelaco Antilles. Arth Astro. At Home Audio Fidelty BC. Becket. Bell © FORT WORTH AREA (Area Code 817) Labels: Bonito Exito Regional firmamento Gapoca. Hit. Novavox
ae Big Town Blue Candle Blues Spectrum. Bold. Brighter Day. Bruns Victor Hotho & Co. PO Box 9738 Zip 76107 Tel 335 1833 (Rec. & Tape Sabrosa
wick CTI Canaan. Casino Cat Chimneywile Clean Cuts Clouds. Rl Lotassco PO Box 10860. 1634 Wakefield Dr Zip 77018 Tel 686 1155
Cochise Column One Contemporary. Coyote. Creed D Dash Dealers Landmark Dist Inc. 2020 E Randol Mill Rd Arlington 76011 Tel 469 Owner Maxine Eickenhorst. Albums & Tape Buyer AH Eickenhorst
Choice Deita Dictation Disc. Dimension, Dooto. Dore. Drive. Emergency 1071 WATS (Texas) (800) 792 1039 (Other states) (800) 433 1624 (Rec. & Tape D, 0S & R))
Excello Fantasy Galaxy. Glades. Glon Golden Ear Good Sounds. Gordy Mgr Jay Grffin Buyer Rusty Matz (Rec. & Tape D, R) & E—religious Labels: AOLT Alshire. Camden Pickwick Int [, Stoneway Umited also
Gospel Roots. Gospel Truth Groove Time Gryphon Hanmibal. Hillside prod only) distibutes cutouts & close outs
e JEM Jazz Bird Jeremiah. Juana Ju Par Kavvette Kenl, Kenwood Kik R Labels: Birdwing. Bread & Honey Cachet Calvary Canaan. Capitol Merrbach Rec Serv. 323 W 14 St Zip 77008 Tel 862 7077 Owner NF
2 RECORD & TAPE Kimbo. King. LRC. Laff. Lamb & Lion Lifesong. Light. Living Language Cross Cauntry  Crescendo Dayspring Good News Greentree Heart Merrbach (Rec. D)
= Malacc Mango Manking Maranatha. Marlin, Miestone. Mistietoe Warming Housetop. Image V! impact Jim Jubilation group. Lamb & Labels: Bee Sharp Blue Star. Bogan. Dance Ranch £ 7 Lore Rockin (A)
8. Mondor Motown Myrrh Nashboro Natural Resources Newpar. New Lion Light Maranatha. Mercury Messiamic, Myrrh New Life New Pax Swinging Square (All square dance labels)
@ WHOLESALERS song Oid Town. Paid Phoenix Plantation Prestige Prodigal. Pyramid New World Paragon. PolyGram Praise. QCA RCA Ranwood Sacred Music Serv Co 5631 0fd Clinton Rd Zip 77020 Tel 6757581 Cwner &
° Rare Earth Rwerside. Roots. Roulette Raounder Russell. Sam. San Fran Singspiration. Skylite Sing  Sohd Rock. Sparrow  Starsong, Tempo Mg Harry Rosmarin. Buyer Tom Meyer (Rec. & Tape RI)
o cisco Sounds. Scorpion Solid Smoke. Sout. Soui Country Sound Waves. Triune Windchime Word Pickwick Dist'n Cos . independent Dist'n Div 6400 W Park Suite 465 Zip
_8 Spire Starday. Stoneway Strata East Sugar Hill. Sun Sunshine Sound Largo Music Corp . 803 Ave E Suite 307 Arlington 76011 Tel 640 8991 77057 Tel 780 7650 (Rec. & Tape D—see Fort Worth listing for prod
= Sutra TK Tamla. Thunderbird Vanguard Venture Vugo War Bride. Contact Henry Moelier (Rec. & Tape 0S & RJ) distributed)
(] Weurd World Word XRT Home office: Columbia (Baltimore Metropolitan Area) Md Home office: Minneapohis. Minn
< Bromo Dist of Dailas Inc . 3373 Garden Brook Zip 75234 Tel 247 7302 Videocassette lines: CBS Columbia Pictures Disney MCA Magnetic Record Dist g Serv Inc . 2039 Antone Zip 77055 Tel 683 7171 (Rec.D &
0S;

VWM=—r-99Cu» P LMN=<IJIMWL

The wholesale function(s) of all com-
panies is set in bold face und parenthesis
after each listing. The following abbre-
viations identify these functions: (D) Dis-
triburor: (QS) One Stop: (RJ) Rack Job-
ber: (1) Importer: (E) Exporter. The
Junction of a branch or home office is indi-
cated only when it differs from thar of the
listing.

o AMARILLO (Area Code 806)

Western Mdsrs Inc . PO Box 32270 421 £ 34 St Zip 79120 Tel 376 6251
Pres Sam Marmaduke St VP R H Williamson Exec VP Bab Schnes
der Retail VP John Marmaduke Buyer Steve Marmaduke (Rec. & Tape
0S & R))

Branches: Denver Colo (Rec. & Tape DS & R)), (Rec. & Tape D as WM
Dist g) Manhattan kan (Rec. & Tape RJ); Houston (Rec. & Tape 0S &
RI), [rving (Dallas Area) Tex (Rec. & Tape RI).

e AUSTIN (Area Code 512)

Austin Rec Dist. PO Box 312 Zip 78767 Te' 3216271 Owner Susan
Jaretl (Rec. & Tape D)
Labels: Amazing Arhoolie Armadillo. Bellaire CBS imports Charly im
ports County Crazy Cajun Delta Fable Fate Folkiyric Jackalope Lisa
Longhorn Longnech MCA imports Old Timey Rainlight Rat Race Red
Lightin mports Rinconada Roy Shasta Stiff Texas Re Cord Texas
Soul WWB

Tom Bishop Co 6144 Hwy 290 W Zip 78735 Tel 892 1570 Owner Mgr
& Buyer Tom Bishop (Rec. & Tape 0S & Rl)

(Rec. 0S})

C B SRecs. 8700 Stemmons Fwy . Suste 309 Zip 75247 Tel 634 1700 VP
Southwest Region Jack Chase. Reg'l Coord Sherry Turnage Branch
Mgr Danny Yarbrough (Rec. & Tape D—see New York NY . office for
prod distributed)

Capitol Recs ., 6730 Oakbrook Bivd Zip 75235 Tel 637 1890 (Rec. & Tape
D-see office 1n Los Angeles Calif for prod distributed)

H & W One Stop Recs Inc 3109 Grand Ave Zip 75215 Tel 4217396
{Rec. & Tape 0S)

Handleman Co 2931 lrving Blvd No 106 Zip 75247 Tel 631 2943
{Rec. & Tape RJ)

Home office: Clawson (Detroit Metropolitan Area) Mich

tieberman Ents Inc 9801 Chartwell Dr Zip 75231 Tel 349 2520 Mgr
Jim Sinclar. Opns Mgr Robert Smith 0S Mgr David Nichols. Buyers
Singles Susan Elder Albums & Tape Jim Coffin (Rec. & Tape OS & R))
Home office: Minneapolis. Minn

MCADstgCorp 11212 Gemni St Zip 75229 Tel 241 8646 Reg'l Dir
Rod Tremblay Branch Mgr Dan Purcell (Rec. & Tape D-see office in
Los Angeles Calit for prod distributed)

PolyGram Dist n Inc 14200 Midway Plaza Suite 125 Zip 75240 Tel 387
2797 Reg'l VP Paul Lucks (Rec. & Tape D)

Home office: New York N Y (See tor prod distributed)

RCA &A&M & Assoc'd Labels 4232 Spring Vailey Rd Zip 75234 Tel 661
3739 Branch Sales Mgr  Jim Yates (Rec. & Tape D—see New York N Y
athce tor prod distributed)

Records of Dallas (Rec. & Tape R)), see Big State

Somido Int | Rec & Tape Dist 4504 Lake Ave Zip 75219 Tel 528 3813
521 3904 (Rec. D)

Labels: Arcano, CBS int | Calente. Capri Carino Caytronics Del vaile El
Zarape. Gas Orfeon. Pronto. Soni Somido. Star Ship Vencedor Visa
Accessories: Ampex Rwvertone

Sound City Dists . 4647 Mint Way Zip 75236 Tel 330 6893 7786 Pres
Thomas P Sims Exec VP Dwaine Niemeyer. Opns Mgr Walter Hanna
{Rec. & Tape OS—cutouts. overruns)

Tniple S One Stop Recs 320 S Lancaster Kiest Shopping Center Zip
75216 Tel 375 [111 Buyer him Sanders (Rec. & Tape 0S)

Warner/Elektra Atlantic Corp PO Box 3567 1909 Hereford Dr. {rving
75061 Tel 2552141 Branch Mgr Paul Sheffield Sales Mgr  Jim

Video Paramount. WEA
Videodisk lines: CBS MCA Paramount RCA

Pichwick Dist n Cos Independent Dist n Div 2200 £ Randol Mil) Rd  Ar
fington 76011 Tel 261 4281 Nat'l Distn Dw VP & Gen Mgr Jack
Bernsten. Nat') Opns Mgr  Allan Rolier Branch Mgr Don Gilespie
Buyer Bebe Pulbam (Rec. & Tape D), (Rec & Tape R as Pichwick Dist n
Cos Rack Servs Div)

Home office: Minneapolis Minn

Labels: AV Abkco Anola. Ansta. Armadulo Aural Explorer Boardwalk
Bomb. Buddah CMH Camden. Choice. Chrysahs. City Lights Classic
Jazz Concord Jazz Devaki Entr Acte. Exceisior First American fizz
GNP Crescendo G&P GRP. Grand Great Northwest Hob House of Cash
inner City. Jam, Jewel Maiden Voyage Mirus. Muse Muscle. Music Is
Medicne New Birth Ode Our Gang Ovation PVC Passport Paula
Pausa Picadilty, Pickwick Prelude Prism Pro Arte. Project 3 Quintes
sence Ranwood. Reflection Regency. Rhine. Rollin Rock. Ronn SMI
Savoy Seeds & Stems Sesame Street. Sink Skylite Siash. Stiff Stony
Plain Sunbird Syntonic Research Takoma Trofleycar Vintage. Visa Wa
terhouse Wheel

Pickwick Dist n Cos . Rack Servs Div 2200 E Randol Mill Ré Arlington
76011 Tel 2614281 Mgr Ray Chambers. Buyer Jim Newhouse (Rec.
& Tape RJ), (Rec. & Tape D as Pickwick Dist'n Cos Independent Cist n
D)

Richey Recs. 7121 W Vickery. Uit 118 Zip 76116 Tei 731 7375 Owner

& Mgr Skm Richey Buyers Singles. Jim Colegrove Albums Bob Jones
(Rec. & Tape D), (Rec. ) & E as Sell Dem Recs)
Labels: Aitigator American Heritage Broadway Intermission County
Delmark, Flying Fish Flying High Grass Mountain HDS. Kaleidoscope
King Old Homestead. Qutlet, Physical Piantation Power Pak. Prionty
Purnitan Ramblin  Rebel Revonah Ridge Runner Rounder Rural
Rhythm. SSS Int I, Sonyatone, Starday Sun Texas Re Cord Vetco

Sell Dem Recs (Rec. | & E)—see Richey Recs

® FRANKSTON (Area Code 214)

Mills Specialty Whsle . 4 2 Three Points Ext Zip 75763 Tel 876 3816
Owner Mgr & Buyer £ A Mils (Rec. 0S & R))

Labets: Acetone. Astro Bandana Bandolero Buzz Bee Crazy Cajun
Dapro GMC. Gusto. Hep Me Hillside, Jin Mesquite Music Amerca. Na
tionwide Sound Plantation. RDS. Rock N Saddte. Silver Moon South
Breeze Sun Sunbrd. T

Record Specialtys Co. 14528-A Hempstead Hwy Zip 77040 Tet 939
1031 Owner. Singles & Albums Buyer Harvey V Hood (Rec. & Tape RJ)

South Texas Whsle Recs & Tapes Inc 8566 Katy Fwy No 123 Zip 77024
Tel 464 6507 Mgr & Buyer R G Guiierman (Rec. & Tape OS, RJ & E)
Home office: San Antonio Tex

Umted Rec Dist 1613 St Emanuel St Zip 77003 Tel 228 8151 Owner
Jack Kieby Mgr Gee Saldana Buyers Singles Tern Lopez Atbums &
Tape Jerry Witkie (Rec. & Tape 0S)

Warner Elektra Atlantic Corp 5750 Benthiff Suite 200 Zip 77036 Tel
789 5920 Sales Mgr John Quinn (Rec. & Tape D—see office mn Los An
geles Caif for prod distributed)

Western Mdsrs (nc. PO Box 2384 Zip 77001 520 W 38 St Zip 77018
Tel 688 7783 Mgr John Sobieski Buyer Pat C Deckard (Rec. & Tape
0S & R)

Home office: Amarillo Tex

e LUBBOCK (Area Code 806)

Recordland USA Inc PO Box 10112 Zip 79408 3111 34 St Zip 79410
Tel 792 3277 Owner Atian Rosen Buyer Carl keel (Rec. & Tape 0S)

© McALLEN (Area Code 512)

Alamo Rec Dist Inc 1412 Beaumont Zip 78501 Tel 687 4282 (Rec. &
Tape Rl Spamish prod)
Home office: San Antonia Tex

House of Falcon Inc /ARV Rec Sales 821 N 23 Zip 78501 Tel 686 5851
Mgr & Buyer Ramiro Perez (Rec. & Tape D, OS & R))
Branch: Los Angeles Calif (Rec. & Tape D).
Labels: ARV (nt | Falcon. Ric

GOODNIGHT
DALLAS

We would like to thank Stevie Nicks, Pat Benatar,
Fabulous Thunderbirds, Chrysalis, Jimmy lovine, The General,
Ken Sutherland & all the gang at Goodnight L.A.

* Full service 24 track recording

studio

gear and effects.

the best year ever to be working in Texas.

* Fully automated MCI console,
Studer & MCI tape machines,
complete selection of outboard

Keith Olsen, The

for making this

Goodnight Dallas ¢ 11260 Goodnight Lane ¢ Dallas, Tx. ® (214) 241-5182
Goodnight L.A. ¢ 15458 Cabrito Road ¢ Van Nuys, CA * (213) 782-0221

A LONE STAR STATE
ITAINT

The stars are everywhete. And they've never shown more brilliantly than
they do now. We would like to thank the enormous talent pool in

The

Ed Spacek
Company
Promotion/Publicity

Dallas; The singers, the pickers . . . and the studios (particularl
Goodnight Dallas) for making Texas a great place to work

1334 WESTWOOD BLVD.
SUITE II

LOS ANGELES CA 90024
(213)475-6744

P.O. BOX 902
QUITMAN. TX 75783
(2141763-4543

CHARTER MEMBER - TEXAS MUSIC ASSO.

3101 Carlisle
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o SAN ANTONIO (Rrea Code 512)

Alamo Rec. Dist. Inc., 5707 Grey Rock. Zip: 78228 Tel: 436-1166. (Rec. &
Tape RJ-Spanish prod )

Branches: Houston, McAlien, Tex.

Cayre Dists. of Texas Inc, 722 San Pedro. Zip: 78212. Tel: 222-0106. (Rec.
& Tape D)

Home office: New York, N.Y., Caytronics Corp. (Rec. & Tape D, 0S, RJ, | &
E—see for prod. distributed)

E & R One Stop, 301 S. Main Ave. Zip: 78204 Tel 222-0911. Owner: Ethel
Schram: Mgr. & Buyer: Pete Bustamante. (Rec. & Tape 0S)

Musical Recs. Co./Musical Tapes Inc.. 135 Braniff Dr. Zip: 78216. Tel: 349-
1433. Mgr: Ruben Espinosa. (Rec. & Tape D, 0S & R))

Home office: Miami, Fia. (See for prod. distributed)

Musical Tapes Inc., see Musical Recs. Co./Musical Tapes Inc.

Music Merchants Inc.. 310 W. Nakoma Dr. Zip 78216. Tel: 349-1267. Own-
ers: Bill McGehee, John Gonzales; Albums & Tape Buyer: Larry Langtord.
(Rec. & Tape 0S)

Ranget Music Co. Inc., PO Box 5524, 809 Fredericksburg Rd. Zip: 78201.
Tel: 735-6111. Mgr. Manuel E. Rangel. (Rec. D, 0S & RJ; Tape D)
Labels: AR, Big Star, Cara, Falcan, Fama, Fireball, Nuevo, Profanc, SRP

South Texas Whsle. Recs. & Tapes Inc., 724 Lexington. Zip: 78212 Tel: 224
0754 Mgr & Buyer: RW. Powers (Rec. & Tape 0S, RJ & E)

Branch: Houston, Tex
Accessories: Le-Bo.

U S Sound Dist. Inc.. 1924 Fredericksburg Rd. Zip- 78201. Te!: 733-6377

Pres. Alvaro Fajardo; Mgr. Rey Gonzales. (Rec. & Tape RJ & E)

o SAN BENITO (Area Code 512)

Rio Grande Music Co., PO Box 861, 119 S. Sam Houston Blvd. Zip: 78586
Tel: 399-5377. Mgr. & Buyer: John F. Phillips. (Rec. & Tape D & 0S)
Labels: ARV, Akron, Alfa. Alhambra, Arcano, BCM, Bego, Bernal, Bronco.
Buena Suerte, CBS Latin, CR, CRC, Caliente, Canasta, Capn, Carino, Cay-
tronics, Chemwra. Chice, Coast, Cobra. Colonial, Columbia, Corona. Cu
Cuy, DLB, DLV, De La Rosa, Del Rio. Del Sur, Del Valle, Del West, Disco-
lando, Dominante, Do-Re-Mi, E-Z, East Band. Escorpion, Falcon. Fama,
Fireball, Firma. Flecha, Freddie, Fuego, GC, GCP. Gabe, Gapoca, Gas. Ha-
cienda, Hino, Hurricane, Ideal, impacto, JC, Jilguero, Joey, Jo-vi, Keyloc,
Latino Int'l, Latin Soul, Lira, Magda, Marsal, Mex-Meiody, Miami, Mister
G, Musart, Musi-Mex, Norco, Norteno, Nova Yox, Nuevo, Orfeon, Oro, Par-
naso, EI Pato, Peertess, Popular, Primero, Pronto, RCA. RN, Raff, Ramex,
Real, Relampago, Reloj, Ric, Roca, Rosina, Rovi, Sembrero, Sonido Int'l.
Starflite, Sunglow, Super-Mex, Teardrop, Tex-Mex, Torres, UA Lating, Un-
ico, Valmon, West Mex, ZAAD, E! Zarape
Playback equip.: Marantz, Pioneer, RCA Sony, Zenith
Accessories: BASF, Scotch.

AUDIO/VIDEO/TAPE
EQUIPMENT
MANUFACTURERS
& IMPORTERS

The following are lists of Manufacturers
& Importers of Audio & Video Tape
Recording/ Playback Equipment & Com-
ponents. The key to the abbreviations for
the Types of Distribution is (M/Ret)
Manufacturer-to-Retailer, (M/OEM)
Manufacturer-t0-OEM, (M/End) Manu-
facturer-to-End User, (M/C) Manufac-
turer-to-Contractor, (ID) Independent
Distributors,(Br)Factory-Owned
Branches, (M/Rep) Manufacturers’ Rep-
resentatives.

AUDIO

Ampex Corp.. Audio-Video Systems Div., 1615 Prudential Dr., Dallas 75235.
Tel: (214) 637-5100. Reg'l Sales Mgr.: Frank Nault.
Distribution: M/Ret, M/End, 1D, M/Rep.
Product: Open reel (professional) decks/rec'rs

Cetec Broadcast Group. PO Box 906, Palestine 75801. Tel: (214) 729-6857
District Mgr.: Jack Beaziey.
Product: Open reel decks/rec’rs, mixers, pre-amplifiers, turntabies,
tonearms, phono cartridges, styli-pickup, microphones (condenser, dy-
namic), program automation.

Craig Corp., 8500 Commerce Park Dr., Suite 102, Houstan 77036. Tel: (713)
498-3603.
Product: 8-tr. & cassette rec'ss, tuners, receivers, speakers, turntables.

Frazier Inc., 1930 Valley View Ln., Dallas 75234. Tel: (214) 241-3441. Pres
Jack Frazier; VP William A Wadkins Jr.; Mktg. Dir.: Mike Weber
Distribution: M/Rep
Product: Amplifiers, speakers, equalizers.

General Audio, 308 W. Sixth St., Austin 78701. Tel: (512) 477-1122
Product: Ampiifiers, pre-amplifiers

Panasonic Dallas, 1825 Walnut Hill Ln., Irving 75062. Tel: (214) 258-6400.
Distribution: M/0EM, D, M/Rep
Product: PANASONIC 8tr. & cassette decks/rec'ss, magnetic heads;
TECHNICS cassette & open reel decks/rec'rs, amplifiers, pre-amplifiers,
tuners, receivers, speakers, turntables, microphones (condenser, dy
namic). equalizers, headphones, meter systems, magnetic heads.

Radio Shack Div., Tandy Corp., | Tandy Center, Fort Worth 76102 Tel: (817)
390-3011. Cable: AMATAYAMA. Telex: 758253, 758263. Pres.. Lewis
Kornfeld; Exec. VP Merchandising: B. Appel; VP Adv. D. Beckerman:
Merchandising Dir. R. Mitler. (Also see listing under VIDED.)
Distribution: 1D, Br
Product: REALISTIC 8-tr, cassette & open reel decks/rec’rs, mixers, am-
plifiers, tuners, receivers, speakers, turntables, phono cartridges, styli
pickup, microphones (condenser, dynamic), equalizers, headphones,
public address equip., home computers

Southwest Technical Prods. Carp., 219 W. Rhapsody, San Antonio 78216
Tel: (512) 344-0241
Product: Amplifiers, pre-amplifiers. equalizers.

Thomson-CSF Broadcast Inc., PO Box 905, Alief 77411 Tel: (713) 933-1700
Sales Rep.- Martin J. McGreevy.
Distribution: M/0EM, M/End, M/C, ID. Br., M/Rep.
Product: THOMPSON -CSF amplifiers (distribution), equalizers, noise re-
duction systems (digital): AUDIMAX automatic level control; VOLUMAX
automatic peak controlter

U'S IVC Corp, 3400 S. Loop E., Houston 77021. Tel: (713) 741-3741
Branch Mgr.: Ed Spalding.
Distribution: M/Ret.. M/Rep
Product: Cassette decks/rec'rs, amplifiers, pre-amplifiers. tuners, receiv
ers, speakers, turntables, phono cartridges, microphones (condenser, dy
namic, ribbon), equalizers, headphones.

U § Pioneer Electronics Corp., 1875 Walnut Hill Ln., Irving 75062. et (214)
258-0200. Branch Mgr.: Peter Sartori.
Distribution: M/Rep.
Product: PIONEER cassette & open ree! decks/rec'rs, mixers, amplifiers,
pre-amplifiers, tuners, receivers, speakers, turntables, phono cartridges.
microph {dynamic), equalizers, headph

VIDEO

Ampex Corp , Audio-Video Systems Div., 1615 Prudential Dr., Dallas 75235
Tel: (214) 637-5100. Reg'l Sales Mgr.: Frank Nault
Distribution: M/Ret, M/End, ID, M/Rep.
Product: Open reel video rec'rs (2" quad, 1” helical), video cameras
(color).

International Video Corp. (IVC), 2019 Briarcreek, Houston 77073 Tel: (713)
443-8519 Field Serv. Eng.: Bob Poynter
Product: Open reel video recorders (1), video cameras (studio & port-
abie)

Panasonic Datlas, 1825 Walnut Hill L, Irving 75062. Tel: (214) 258-6400
Distribution: M/0EM, 1D, M/Rep.
Product: OMNIVISION videocassette rec'rs (VHS); PANASONIC large
screen television/video projectors, video cameras (B&W, color), monitors
(B&W, color), special effects generators, 3/4” U-matic computer con
trolled editing system

Quasar Co., 4540 S. Pinemont, Suite 110, Houston 77041 Tel: (713) 462
5250. VP & Gen. Mgr.. Bob Harmon
Branch: 10601 Sentinel Dr., Dan Antonio 78217 Tel: (512) 654-7755. VP
& Gen. Mgr - John Jackson.
Distribution: D, Br.
Product: Videocassette rec’rs (home & portable) VHS), video cameras
(portable—B&W, color), video prejectors

Radio Shack Div., Tandy Corp., | Tandy Center, Fort Worth 76102. Tel: (817)
390-3011. Cable: AMATAYAMA. Telex: 758253, 758263. Pres.: Lewis
Kornfetd; Exec. VP Merchandising: B. Appel; VP Adv. D. Beckerman,
Merchandising Dir.. R. Miller. (Also see listing under AUDIO )
Distribution: 1D, Br
Product: REALISTIC videodisk players (capacitance)

Thompson-CSF Broadcast Inc., PO Box 905, Alief 77411, Tel: (713) 933
1700. Sales Rep.. Martin J. McGreevey.
Distribution: M/0EM, M/End, M/C, ID, Br, M/Rep.
Product: MICROCAM video cameras (color-hand held), THOMPSON-CSF
video cameras {cotor-studio model), color correction systems, image en-
hancers, NTSC mode chroma insert keyers, colorizer keyers, electronic
character generator systems, digital video processors. digital vidiplexers,
digital video multiplexers.

US IVC Corp., 3400 S. Loop E., Houston 77021. Tel: (713) 741-3741. Branch
Mgy Ed Spalding
Distribution: M/Ret., M/Rep
Product: VIDSTAR videocassette rec'rs (VHS): JVC videodisk players
(VHD), video cameras (studio & portable-color & B&W), video editing
equip.

U S Pioneer Electronics Carp. 1875 Walnut Hill Ln., Irving 75062. Tel: (214)
258-0200. Branch Mgr.: Peter Sartori
Distribution: M/Rep
Product: LASER DISC videodisk players (optical/laser).

~ ACCESSORIES
MANUFACTURERS
& IMPORTERS

The key to the abbreviations following the
company listings is: (M) Manufacturer,
(D) Distributor, (1) Importer.

Ampex Corp., 1615 Prudential Dr., Dallas 75235 Tel: (214) 637-5100
Branch: 5300 Telephone Rd., Houston 77087, Tel: (713) 928-3741
Product: Tape—head cleaners, demagnetizers, ieader & splicing tape.

(M)

Bib, 1751 Jay EIl Dr. Richardson 75081. Tel: (214) 238-1224. Telex
792451. Mng. Dir (USA): Stephen Godfrey: Nat'i Sales Mgr.. Michael
Craft; Internal Sales Coord.: Debi McBride
Product: Record—record care prods.; Tape—head cleaners. demagnetiz-
ers, splicing tape & equip (audio & video)

Radio Shack (div. of Tandy Corp.), 1 Tandy Center, Fort Worth 76086. Tel
(817) 390-3272
Product: Record—record care prods.. turntable mats. 45 RPM adaptors,
replacement styli, patch cords, Tape—carrying & storage cases, head
cleaners (audio & video), bulk erasers, demagnetizers, [eader tape, splic
ing tape & equip. (all Realistic).

3 M Co., Audio/Video Prods. Div., 2121 Santa Ana Ave , Daltas 75228. Tel
(214) 324-8100.
Product: Tape-carrying & storage cases, head cleaners, (eader & splic
ing tape (Scotch). (M).

STORE FIXTURES
MANUFACTURERS
& IMPORTERS

The key to the abbreviations following the
company listings is: (M) Manufacturer,
(D) Distributor, (1) Importer.

Creative Store Equip. Inc., PO Box 933. Terrell 75160. Tel: (214) 563-5869
Pres.. lerry G. White; Gen. Mgr.: John Bowen
Product: Record & tape display racks, tape security systems

3 M Co, Audio/Video Prods. Div., 2121 Santa Anna Ave., Dallas 75228 Te!
(214) 324-8100.
Product: Tape display racks (Scotch) (M)

PRE-RECORDED
VIDEO SUPPLIERS

Fiim/Video Entertainment, PO Box 1987, Richardson 75080. Tel: (214) 783-
8477 Sales Mgr.. Mark Lamberti
Formats: Videocassette—Beta, VHS.
Subjects: Cartoons, Feature Films, Gen Entertainment

Flanders Sales Co., 13702 Gamma Rd., Daltas 75240. Tel: (214) 239-0216
Pres.: Flip Flanders; Sales Mgr.: Rob Prudhomme. (Manufacturer's Rep.)
Formats: Videocasstte—Beta. VHS.
Subjects: Cartoons, Feature Films, Gen. Entertainment, Music, Sports,
Documentaries, Instructional

Inovision Corp., PO Box 402425, 1250 American Pkwy , Daltas 75240. Tet
(214) 661-4370 VP & Gen. Mgr.. Fred T. Minck.
Formats: Videocassette - Beta, YHS, U-matic.
Subjects: Cartoons, Feature Films, Gen. Entertainment, Music, Sports
‘Classic” Films, Instructional, Documentaries.

Video Suppliers of America, 9601 Katy Fwy., Suite 400, Houston 77024 Tel
(713) 465-8220. Pres.: Bill Mulkey.
Formats; Videocassette —Beta, YHS
Subjects: Adult, Feature Films, Gen. Entertainment, Music/Concerts
Sports, Instructional /Educational

THE MUSIC EXCHANCGE ¢

MAVERICK BUILDING
FORT WORTH, TEXAS 76106

&am Atchley

PUBLISHING

MANAGEMENT
PRODUCTION

RECORDING

chartel.' member§ .
toxas music association

SUITE 300
S17-624-1624

Robert Gallagher

FortWorth
STOCKYARDS

WERE ON YOUR WAY!

We're in DALLAS ... and we'd love to be
your “studio home™ away from home. We
know what you want and we've got it ...
the room, the equipment, the people and
the convenience. Our DFW Airport makes
getting in or out of town ... to or from
anywhere ... easy. Our studios are located
adjacent to Northpark Center in north Dal-
las, right in the middle of great restaurants,
fine hotels and motels, health clubs, night-
clubs, theaters, golf, tennis, racquetball,
etc. We are convenient!!

TMA Charter Member

GB SUMET-BERNET
SOUND STUDIOS, INC.

7027 TWIN HILLS, DALLAS, TEXAS, 75231

(214) 691-0001

WWWwW.americanradiohistorv.com
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JOE ELY Live Shots

SCR-MOA 5262

JOE ELY Musta Notta Gotta Lotta

SCR-MUA 5183

JERRY JEFF WALKER Reunion

SCR-MCA 5199

C_S’oﬁllx@'z?[@coz@

Distributed Worldwide by MCA Records

SouthCoast Records, Inc. Is A Division Of The Brovsky Stewart Group, Inc.
1209 Baylor ® Austin, Texas 78703 ¢ 512/474-6926
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- *EARL CAMPBELL
GUY CLARK
CHRISTOPHER CROSS
JOE ELY
MARK HALLMAN
JESSICA HARPER

CAROLE KING

JERRY JEFF WALKER

Free Flow Productions
Free Flow Films
SouthCoast Records
BSG Management
Serendipity Publishing
Studio South

THE BROVSKY STEWART GROUP, INC.
Michael Brovsky
*Witt Stewart

Chet Hanson - Gavle Goff

1209 Baylor ¢ Austin, Texas 78703 ¢ 512/474-6926
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A New Generation

® Continued from page T-14

radio station KVIL in Dallas as well as eight other nationwide
studios. January’s studio manager, Les Studdard, attributes
the rapid growth of the studio to the investment of Fairbanks.
“We can't help but expand with that kind of capital behind
us,” he says. January has two complete studios with both 16
and 24-track capability featuring MCI and 3M multitrack
equipment. Studdard says the work is split between half jingles,
some video soundtrack and about 30% record projects.
“We're still supporting the local market and we feel strongly
that everyone will benefit from the kind of cooperation that
we're seeing in the business now.”

More major expansion is taking place across town at Omega
Audio Productions. Studio manager and chief engineer Paul
Christensen is in the process of opening a facility at the Love
Field Terminal Offices in Dallas. The project is a joint effort on
the part of three Dallas-based production companies: Video
Post and Transfer, Inc., headed by Neil Feldman and Sol
Benatar; Soljay Productions, Inc., led by Sol Benatar; and
Omega Audio Productions, Inc., operated by Paul Christen-
sen. Paul is still using the 16/24-track mobile truck for re-

mote projects, and will continue to base a large portion of the
business on Omega’s ability to take the studio to the per-
former. Omega is afforded the unique position of housing it-
self at Love Field airport and in close conjunction with South-
west Airlines. ““We can fly the artists in, do the work in our
terminal studio, entertain them in Dallas and put them back
on the road again at their convenience,”” he says. “With the
new studio, we will be doing this with video production as
well.” Omega's new video facilities will include 1 inch capabili-
ties and digital SMPTE time code posting and remote tv multi-
track. They now have a Rank Cintel Flying Spot Scanner and four
RCA 1 inch recorders plus 2 inch Recorders plus a 2 inch RCA
quad recorder. The audio facility is fully automated with a 24-
track studio with four machine video interfock for picture mix.
Omega is also working with a dual floppy disk Amek 2500 con-
sole that is time coded. "*All of our equipment was designed by
Dan Sokol, a computer engineer who will remain at Omega as
a production engineer. He just loves to tinker with digital
equipment and we let him do it,”” Christensen laughed.

Christensen continues to emphasize the importance of
video to the expanding recording services industry not only in
Texas, but across the country. ““The future is in video and
we're avatlable with the best facilities anywhere and willing to
take them anyplace. We're not really interested in making
Dallas another Los Angeles or New York, but just our own
market with the best product we can produce.” Their recent
projects attest the quality of their work with names including
Johnny Cash, Eddie Rabbitt, Mickey Gilley, Delbert McClinton,
Helen Reddy and a WNET-PBS Great Performances project.

Also tackling the burgeoning film industry is Ken Suther-
land Productions, Inc., who has transplanted himself from
Los Angeles and Screen Gems as a soundtrack writer. Ken is
currently working and negotiating a project for a soundtrack
he wrote for Alabama and Ronnie Milsap. The project isin the
fire now and Ken expects to share the production efforts with
Goodnight Studios and its crew. The film is tentatively titled
“Savannah Smiles.” Also in the expanding Dallas soundtrack
market is the Announcer Booth, led by Byron Parks, another
musician who works with a Dallas staple, the Dallas Jazz Or-
chestra. “We are working on custom narration and scoring

. mostly multi-media projects,’” Parks says, “and ! love the
work I'm doing, so, it makes it great.”” The Announcer Booth
plans to add another studio by November 1.

Austin

Austin, long known as a capital of both politics and music, is
bigger and better than ever with recording studios scoring
new projects and expanding previously existing markets and
facilities. Reelsound Recording, headed by Malcolm Harper.
has begun work on a second mobile studio unit to keep pace
with the business they’ve enjoyed for the past seven years. Af-
ter literally watching their 40-foot mobile unit fill with water in
the recent Austin flood, they are back in operation. ‘“We just

sat on a hill overlooking the offices and watched the truck go
under. It was too late to get to anything. No. No insurance.
July was a bad month,” Harper adds jokingly. “But we're
back!" The new truck will carry MCl 24-track and function as a
studio as well as a remote facility. Reelsound is currently
working in the video area as well, another expanding market,
on a Chuck Mangione show and also has completed two gos-
pel albums for both Bill Gaither’s trio and Amy Grant. A live
project with Joe Ely is also in the works plus a soundtrack for
the upcoming expansion of the cable industry in Austin and
across the entire state. ““We're seeing technically as good a
people as anywhere, we're just waiting for more business . . .
more work."

The big news at Pecan Street Studios is that it isn’t Pecan
Street Studios anymore. Christopher Cross bought the studio
and continues to produce the fine talent associated with Pe-
can Street. which now goes under the name Studio South. It is
a fully computerized MCl-equipped studio capable of han-
dling up to 48 tracks with audio to video facilities. Studio
South is currently working with Carole King, Joe Ely and Jerry
Jeff Walker. Michael Brovsky is still on board with Chet Han-
sen, who signed Cross to the Warner Bros. label.

Corpus Christi

The Latin and Mexican-American market in Corpus Christi
is booming with popularity. The local labels and talent are ex-
panding from the southern end of the state into New Mexico,
Arizona and California. Heading the production at Freddie
Records is Lee Martinez, who has been associated with *'Onda
Chicano’ sounds for years, and as a musician himself, credits
much of his success to the fact that “99% of our people are
musicians. We play and we understand the problems in the
studio and in production.” Lee and Freddie Records have just
added 6,000-square feet as a duplicating studio and produc-
tion facility with all new equipment capable of handling cas-
sette as well as 8-track material.

This production facility is dubbed “Sparkling City Dupli-
cating’ and Freddie Records is its parent company. He is still
working and producing the familiar artists in the Southwest
Chicano music scene: Little Joe, Sunny and the Sunliners, La
Familia, and a new discovery of his own employes. *'Zandra"
(Sandra), who did a demo for Lee as a favor. Lee discovered
that she sounded great and went over immediately. ““We're
doing an average of two new releases a month. We've waited
and stayed with our local artists. It's paid off. We feel that the
quality comes with time, and we're willing to put in the time."”

San Antonio

The Alamo City is keeping pace with the expanding market
in the studios of United Audio and ZAZ Studios. Joey Lopez at
ZAZ, is engineer and musician and cultivator of local talent as
well. **| started the studio in the early '60s and it’s still growing
strong. We've got a 24-track machine now and the increase in

(Continued on page T-30)

Lindy Wilson o e JOE CITY BAND

Lindy Wilson and His Joe City Band are entering the National Marketplace with the release of this issue of Billboard. For the past five
years this Exceptionally Talented Entourage has been preparing for this momentin time. Home based in Dallas, Texas and sponsored by
Clip Productions in Longview, Texas, the act is ready to make its move.

As to date, no record companies have been formally approached by Joe City Management, but extensive preparation has been
undertaken the past two years. Compiled tracks have been laid at Robin Hood Brians Studios in Tyler, Texas. Final tracking and mixing
are currently in progress with Engineer Ric Rooney at Goodnight Audio in Dallas, Texas.

The basic foremat of the Joe City Sound is Mainstream Pop Rock directed toward the Hot 100 Play List. A performance package with a
production sound is a magical combination. If live performance is supportive of record sales, then look out America -- Lindy Wilson and
His Joe City Band are coming your way.

for further information contact:

THE JOE CITY BAND, INC. / P.O. Box 2578 / Denton, Texas 76201 / R. Edward Cobb, Vice President
(214) 434-1084 / (817) 382-4203 / 5666-3085

WWW.americanradiohistorv.com
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texas music association

The TMA, a non-profit organization, was formed to foster the growth and development of
the musiclentertainment industry. Its goals and purposes are:  * lo encourage and
provide ways and means for better communication among the members of the
musiclentertainment industry in Texas * to promote and encourage communication
between the TMA and its members and trade publications, trade associations, related
industry organizations and others involved in the music/entertainment industry
throughout the world - to establish better communication between our industry and the
community as a whole, including the establishment, maintenance, and operation of a
Texas Music Hall of Fame and Museum + to aid persons interested in
musiclentertainment careers through education, consultation and any other activity the
Board of Directors may, from time to time, deem appropriate * to promote the strengths
and capabilities of all aspects of the Texas music/entertainment industry < to consider
and deal by all lawful means including lobbying for or against any legislative action with
common problems affecting the music/entertainment industry in Texas * and to enhance
the prestige of the TMA and its members.

The TEXAS MUSIC ASSOCIATION is here to
serve you if you’re doing business in Texas or if

you’d like to do business in this dynamic market.

For further information contact Dorothy Atchley, Executive
Director at P.O. Box 4343, Ft. Worth, TX 76106 (817) 267-4915.

The following TMA members and contributors have joined together to salute the music/
entertainment industry in Texas.

OFFICERS and BOARD OF DIRECTORS

Sam Atchley
Sceretary/Treasurer
The Music Exchange

Ralph Hollis

Sunbelt Records. Inc.

Ora Mae Hubbard

Hubbard Fmertaimment

Bart **The General”" Barton
Executive Vice President
Lemon Square Productions
B. D. Griffin. Sgt. at Arms
Tarram County Commissioner
Bill Brooks
Brooks Brothers and

Fhew Amost Famons Band
Paul Christensen
Onmiega Aidio
larry Fargo

Thomas J. Pitts, Jr.

President and Chairman of the Board
PERFORMANCE Magazine

Geoffrev Schulman, V..
PERFORMANCE Mugazine
Angus Wynn, V.P.
Ceatral Casting

Dolly Kyle, Historian
Antornev at Lan

Cheryl Foster, Rec. Sec.
McCord Music

Chova Tapp

Starwavs Unlintited

Arris Wheaton

Planmon Cirv Recording Stadio
Phil York

Recording Engineer

Donna Zachary

Starbase: Dallas

Ed Bernet, V.P.

Swumer-Bernetr Sound Studios, Tie.
Bud Buschardt, V.P.

KVIL Radio

Jim Hilliard, V.P.

Trinity Music

Wayne McManners, V.D.
MCA Records

Prewitt **Terry ™" Rose

Ken Sutherland

Fareo Laterprises

KNen Sutherland Productions. Ine,

Jerry Abbott
Paitego Recording Studio
Arsia Ahulia Adams
“Jimbo' Adams
Jack Allday
Allday and Associates
David R. Anderson
ARM. —Bund
Maurice Anderson
Risa Anderson
Mickey Ashworth
KiX 106
Mel Baister
Russell E. Berger 11
Arnold and Morgan Ine.
Blum Records
Bill Hearne:David Hearne
BNA Inc.
Boomer Castleman.
Linda Castleman
L.arry Bolch
Larry N. Bolelt Plotography
Buddy Boren
Parthenon Studio Centre
Debhi Brimer
Brimer-Lane Promotions
Brooks Brothers and Their
Almost Famous Band
Carl Butts
C&S Ousley Productions
Carol OQusley
Nick Calpeno
Dallas Federation of Musicians
Paul D. Carroll
Carter Enterprises
James Carter, PInilis Carier

Dean Charles
Ed Cobb

FEntertainment Consultation Services

Larry Cole
Sunbelt Record Distribitors
Ed Cooley
Clyde Creel
C4&S Ousley Productions
Crystal Clear Sound
dulie Hall Merle Baker
Dallas Star Records
Dave Coffev
Dart Records
Henry Vales Billv Rliodes
Christopher Davis
Gloria Davis
Billy Bob™s Texas Magazine
Double Seven Publishing Inc.
Barnev Lee Miler. 4.
David Englemann
FreeLance Writer
Fargo Enterprises
Steve Chanibless
Fast Forward

Productions/Recording Studio
Sidd Wavne dett Warvne
Lou Gainer
Robert Gallagher
The Music Eachanee
Goodnight Audio
Viandy Howell

Rich Rooney
Tom **Gordo™ Gondolf
Goodmeht Awedio
Marcel Grantello

Gusher Productions
Charles Robinson
Jimmie Meadors
Bill Hazen
KTX(Q
Donald Ray Hicks
Management
Rene Ann Hicks
Singer. Songwriter
Johnnie High
dohnnie Highs
Country Music Revie
Larry L. H."" Howell
Bie Stare Disiributors
Hubbard Entertainment
Curroll Hubbard
Huddleston Recording Service
Tommy Huddleston,
Gene Huddleston
Jerry Hudson
Pantego Recordme Stidio
JCM Records
Jim Carvuthers
ANy Havden
Warren Jackson
Mare Jaco
January Sound
fos Stddard
Bob Johnston
Navholle . Fennesse
Diane Johnston
Jerry Johnston
Tovas Triloey
KTXQ Radio
Bill Hazen. Fonr O e

Bill Lanc
Attornes arl.an
Bobbi Lane
Brimer-Lane Promotions
Tim LalPrade
Lee Lallier
QT Lnterprises
Merlin Littlefield
ASCAP
John Lomax 11
Nasinadle . TN
Pat McKool
Yatahey Records
Timothy MeNealy
Magic Records
Pauld Buckley
Amy Martin
Dallas Obsersor
Michael J. Martin and
Deadese
Marion Massey
Antornes at e
Paul 1. Matson

Jim Pat Mills and the Buckin®

Armadillo Band
Mother Dubbers
venett Peel Russcll Smnh
Musicians Recording
Studios
Bl Wade Pete Selin

James Neel
Jamas Nodd Productions

Nemra
Nenoa Chandell
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Harvey R, Neuman
Acconantant
Pete Nevin

L.ou Owen
Tarrant Counn
Comvention Center
Joy Paragamian
Jeft Patton
CBS Records
Sharon Pitts
Bookkeeping Services
PERFORMANCE Magazine
Rufus Clay Allan Prober
RMIS Enterprises
Mary Stephens
Ravy Shutrer
1.con Rausch
Tevas Panthers Baned
Real to Reel Studio Inc.
Reon Morean
Fom Cunnmgeham
Peggy Reeves
Shazam Records
Refugee
Cieottrey SChudman
Lerrence Murpin
Cynthia Reyna

Chuck Rhodes

AV

Stim Richey

St Richey Productions
Blane Robertson
Suavvy

Rich Midler Rickyv Geee

Will Sherman

Trinitn Music

Sound Chambers Southwest
Georve Wilkinson

Southland Records
Steve Reed Vanee Lane
Ed Spacek
Michael Stanglin
Starbase: Dallas
Tom D'lorio
Starways Unlimited
Bl Scherzer
Bruce Stover &
Associates Inc.
Brice Stover
Jolm H. Gritfuh
Alan Struhle
Striehle Miusic Publishing
Frank Sutton
S& S Production
Duane Thompson
Club Papagavo’s
Ron Thompson
Bugs Henderson Group
Perry Tong
Third Coast Production
Paula VanderSlice
PLRIEORMANCE Magazine
Michael Webster
The Ted Weems Orchestra
Robert Wisdom and
Blue Wave
James Yanavway
vinazing Records
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production is phenomenal. " United Audio is run by Bob Bruce
and features two 16-track rooms. “Things are looking good in
San Antonio . .. we're looking to catch Dallas by the mid
'80s."
Tyler

Tyler has been a source of local and Texas artists for many
years. Robin Hood Brians of Robin Hood Studios has been a
staple in the Texas music market since early 1963. He re-
corded '*Mouse and the Traps' before Bugs Henderson ar-
rived as a household word in Texas guitarists, when Bugs was
in the studio with Mouse doing the same excellent material for
Brians' studio. A lot of ground has been covered since '63,
and Brians is still growing. *'We're doing lots of gospel,” he re
veals, adding, ‘we have a band now called Candle associated
with an organization from the same area, The Agape Force,
also recording with us, who are doing the best children’s stuff
around . . . the last went gold and we expect more.” The stu-
dio itself has grown with the addition of a Bosendorfer impe-
rial Grand and MC! boards and equipment. ‘‘We expect
more,” Brians continues, “and more things are going to hap-
pen. The Candle people are going to make Disney take notice
and their current release, *‘Bullfrogs And Butterflies”
which is projected to go gold next month. Tony Douglas has
just finished two albums with us and we're expecting another
one soon. A band called Hobbit is looking real good, too.”

Robin Hood Brians and Randy Fouts, under the name of
Brians and Fouts Music Productions, received a Clio award
recently for best advertising on a Greyhound bus spot and is
continuing to do excellent custom commercial work.

““Everything is going well—the studio has never been in bet-
ter shape. | was amused by one thing, however, in the devel-
opment of facilities in general around the state. | read that
someone had just installed a Thermo-Fiber attenuation board
in their studio and they claimed to be the first to have it. Well,
I'd had Thermo-Fiber for over a year when I read that story. so
... I think we're doing just fine.”

Houston

Things are popping in Houston, as always, with additions
and marketing expansions in every area of the studio record-
ing business. Bill Wade, at Musician’s Recording Studio says.
‘we are staying busy . . . really busy. We just did a soundtrack
for an upcoming tv movie entitled * Just Everyday Heroes,” and
we've just installed a fully-equipped rehearsal hall with total
facilities—lights, monitors, amps. mikes, the works—and we
plan to interlock the hall to our studio equipment in the near
future. We've really gone from square one to square five. The
business started as a 4-track, then went to 8, then onto 16,
and now we're 24-track with video capabilities.” Bill also

works with Free Agent Productions, a booking company he
handles. He continues, “‘we’re doing about 10% jingles and
the rest is all label. We are happy about the business, very
happy.”

One of the most unique service facilities can be found at
Digital Services Productions.

John Moran, owner/engineer. is busy negotiating with both
the Houston Symphony Orchestra and the Opera for live
shoots there. He just finished a 4-camera shoot at the Great
Plains Blues Festival in Nebraska with multi-digital sound-
track recording. John has a full digital facility and can take it
to live location for sound and video. **We have full digital facil-
ities with SMPTE time lock generators, Sony 1600 digital au-
dio processors with Sony editors and video transport equip-
ment.”

John attributes most of his success to his background in
both music, as a player, and computers, as a clinical diagnos-
tics technician. "l loved to play. but | realized | wasn't going to
be another John Entwistle, so. | started looking around. | got
into clinical diagnostics equipment and there | learned com-
puters where there is no room for error. | decided | could put
that kind of perfection with my music background and do
some things that I'd always wanted to do—produce good mu-
sic. Besides that, I'm native born, and raised in Texas.” he
adds.

Also going strong in the Houston market are Inergi Studios.
led by Jerry Barnes, who is still producing lots of country
tracks via 24-track MCl's, and the Gilley's in Houston, scene
of several live shoots, including the **Urban Cowboy" project.

Other Studio Activity

By far the biggest winner in the Austin record game would
be the Brovsky -Stewart Group. Michael Brovsky moved his na-
tional-oriented group to Austin five years .ago and continued
to make important in-roads to the national music scene. An
early artist involved with that development was Jerry Jeff
Walker, who is now signed with the group’s South Coast
Records label.

Free Flow Productions has been involved with developing
the career of Warner Bros. recording artist. Guy Clark. Both
Watker and Clark this summer had their first national chart
hits respectively with *Got Lucky Last Night” and “The Part
ner Nobody Chose."

Joe Ely of Lubbock, Tex., continues to build a strong follow-
Ing everywhere he tours which has secured him a place on the
South Coast label. Ely's latest LP, ““‘Life Shots,”” will be the
next release produced by Free Flow Productions.

Another act signed to the South Coast label is Shake Russelt
and Dana Cooper. While this group is based out of Houston.
their club engagements have built them a following of fans
from all over Texas.

Two of the biggest recording artists under the Brovsky-
Stewart Free Flow production guidance are Christopher Cross

FACE WITH RECORDING STUDIO

MUSIC RESOURCE SERVICES, INC.

Proudly Serving the
Texas Music Industry with

MUSICIAN’S RECORDING STUDIO

Houston’s FinestIn 24/16 Trk. Recording

AMPEX MM 1200 B QUAD-EIGHT PACIFICA CONSOLE B UREI 813's B JBL
4311 & 4313's B AURATONE's B WHITE EQ B LEXICON 224 B DELTA LAB DL-1
& DL-2 B MIC MIX SUPER C, MR Il B, & DYNAFLANGER B OMNIPRESSOR m
LIMITERS & NOISE GATES by QUAD-EIGHT, DBX, & UREI B DBX NOISE
REDUCTION B POWER BY SAE B AKG, BEYER, EV, CROWN PZM's, NEU-
MANN, SENNHEISER, SHURE, & SONY B SONORDRUMS m KAWAI GRAND
PIANO B FENDER AMPS B HAMMOND C-3 WITH LESLIE B

THE REHEARSAL HALL

A First Class Rehearsal Facility
LARGE ROOM, FULL-SIZED STAGE WITH DRUM RISER m SIX FLOOR MONI-
TORS W/EV COMPONENTS B GAUSS MAIN OR SIDE-FILLS B INTERFACE 16
x 4 CONSOLE WITH FOUR IND. MON. SENDS B POWERED BY CROWN &
CREST (3K Watts) B WHITE, TAPCO, & AUDIO ARTS EQ & NOTCH FILTERS B
ORBAN COMPRESSORS B CROWN CROSSOVERS B FULL STAGE LIGHTING
WITH 3 BERKEY SPOTS ON 6 CHANNEL CONTROLLER B DRUMS, AMPS,
PIANO, & HAMMOND ORGAN PROVIDED B CENTRAL HEAT & AC B IDEAL
FOR STAGE SHOW OR RECORDING REHEARSALS AND SHOWCASES m
SUITABLE FOR VIDEO & PROMOTIONAL SHOOTS B LIVE RECORDING INTER-

For the Professional’s Choice call
MUSIC RESOURCE SERVICES, INC.
(713) 521-9887
1423 & 1425 Richmond Avenue
Houston, Texas 77006
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and Carole King. With four hits off Cross’ award-winning LP
that netted him five Grammys in one year, he has a hard track
record to live up to. However, all eyes and ears will be on the
second album by Cross, soon to be recorded with Free Flow
Productions.

Carole King, a well-seasoned recording artist, now is signed
with Capitol Records. Three of her albums have been recorded
with the Free Flow firm, co-produced by herself and Mark
Hallman. Although King chooses to record in Austin with Free
Flow, she is not a resident nor a part of the Austin music
scene. King chooses to live in Idaho.

Three other acts recently signed with Free Flow have
Brovsky very excited. Passenger, a local jazz-fusion group, is
now on board. Passenger is considered one of the hottests tal-
ents in town.

A group called Zoe, which is pronounced to rhyme with
Joey, is made up of veteran country-rock performers Bernie
Leadon and Michael Georgiades.

Another musical direction is represented by actor-pop
singer, Jessica Harper.

The Brovsky-Stewart Group consists of around 15 employ-
ees and now has a new office and studio in Nashville. Pro-
ducer Jim Mason, has been added to the Brovsky-Stewart

{Continued on page T-32)

Wesalute

TEXASwith
it’s tradition
of ¢reat

couptry
music.

We're proud
tobe apart.

HINTON - SVENDSEN

6255 Sunset Bivd.
Suite 603

Hollywood, CA 90028
(213) 462-6808

P.O. Box 297

822 N. Main
Cleburne. TX 76031
(817) 641-7875
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Ve ing the legacy of the Armadillo World Headquarters alive. Flet-
e AR ST, :»: cher Clark, vice president of marketing, continues to promote PAT SHA
ARBOTARANOCNRRTIN the Dillo t-shirts, poster art and belt buckles. ™ Produlé(';HNESSY'
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team. Music publishing, as well as managing groups, is an
other phase of the Brovsky-Stewart Group.

The Free Flow organization, according to Brovsky, is an
“artist-oriented”’ company. that allows its artists as much
freedom as possible.

The recording facility for Free Flow Productions is called
Studio South, formerly called Pecan Street Studios. The stu-
dio was designed by Kent Duncan and Tom Hidley. Brovsky
feels Duncan and Hidley are the top studio designers in the
country. Chet Hines, who was largely responsible for the
golden touch of Christopher Cross' debut album, is chief engi-
neer for Free Flow Productions.

In more than a year, Brovsky-Stewart plans to open another
studio complex in downtown Austin. Brovsky believes this stu-
dio will provide private and convenient recording facilities for
his clients.

Another multi-faceted music operation in town is Armadillo
Productions, Inc. The Armadillo maintains a record and pub-
lishing division under the direction of president, Hank Alrich.
Armadillo Productions, Inc. is largely responsible for keep-

BSA

DALLAS - (214) 691-1777

NOBBIC

ROCK N’'ROLL FROM TEXAS...
COMING TO THE WORLD!

MANAGEMENT/DIRECTION

BRUCESTOVER & ASSOCIATES, INIC.

Dallas - Houston - London

WITH ROCKIT MANAGEMENT CO., INC. & JOHN H. GRIFFITH

HOUSTON - (713) 474-9127

Armadillo’s latest recording project has been Kenneth “A good
Threadgill's LP, “*Silver Haired Daddy."” Other artists signed to music h Portion of My involy .
the label are John Reed, a story-telling Austin folk singer, and as been in film work ement with Texas
Bugs Henderson, a Dallas-based blues act. tharter of oyr business )WL Say atleast 4
Alsoon tap are plans to redistribute an archives album from S "ite' and eéven More whcomes.from Outside the
a group called Balcones Fault. This Austin group was a re- It’s hard to say wh €n abig Project s (o]l
gional success in the 1970s playing jazz and swing. €cause there are s atthe future here Willgb g on.
Armadillo Productions’ Onion Audio Studio is planning  ¢r0SSroads clubs 0 Many areas Where we °
other recording projects slated for the future. Overall, the goal Ny one of ThGSeQY fecord,ngy Videotape andar'e ata
is to be a strong, regionally-based label, states Fletcher Clark. ake off and Can take off. In fact all film
Clark says Onion Audio will strive for that “Austin sound.” ‘My pers . rallof them can
Independent record labels in Austin seem to evolve froma  to getinto “’(])nal INterests vary, byt
particular recording studio or for a certain group of perform- now are a‘«; VI(ZEofape area ,’}] a b,.gi’;peCt we'll haye
ers. 0 wi € wa
B. F. Deal, once a record label, is now defunct, but Fabel = '©3PEr, it's easia, ?:?e OMing here anq a{l trt?n e
Records has maintained a pretty stable track record since 2PPOrtunities i, at >¢ and every year it ha )
1975. Mike Mordecai has worked successfully to release five echnical se " as more
noteworthy Fabel albums by Austin groups. The label line-up —
—\

was at one time with Forty Seven Times Its Own Weight, Star-
crost and SteamHeat. Two other albums by the company were
by Beto Y Los Fairlanes' “*“Midnight Lunch' and their sound-
track for ““Austin City Limits.’

Two more efforts are being planned for next year with the
third album by Beto entitled ““Mongoose Island,”” and one on
the Jazzmanion Devil, Thomas Romiriz. Fabel records are
marketed through Austin, Houston, Dallas, San Antonio, Los
Angeles and New York outlets. Mordecai states that the label
Is right now a “*break-even affair.’

Rude Records, which has been called a ‘‘novelty label,”” op
erates in conjunction with Lone Star Studios. Its recent re-
lease of *‘Colonel Sanders Thighs'' by Vicki Margolin and writ
ten by Bob Burns, is a “‘rude’" satire on the Kim Carnes song
“Bette Davis Eyes.”” “Colonel Sanders Thighs" did receive
some airplay from Austin radio stations. The next Rude re-
lease by Rotunda will be a remake of an old song entitled
“Bread and Butter.”

Rude's country label, Jackalope, just released the LP, **Best
of Electric Gracyland, Vol. 1'" and “Muleshoe,”” an album by
its own Bobby Earl Smith.

A future Jackalope project includes a European release
from a studio group called the Austin Texas Honky Tonk
Band. Bobby Earl Smith and Joe Gracy of the Rude-Jackalope
label call their endeavors on the label ““fun’’ and say they want
“"to put the good times back in rock’'n'roll.”

Several other smaller record enterprises in the Austin area
range from perpetuating the **Austin sound’ to exposing new
wave talents.

Steven Fromholz and Craig Hillis have organized Felicity
Records with some projects in the works by Steve and Willie

Nelson and possibly a Christmas LP by Austin area artists.
Classified Records has recorded tracks with new wavers
Standing Waves and Dan del Santo established Pleasure Rec
ords for his group called the Professors of Pleasure.

Former Lost Gonzo Band member, Gary P. Nunn, is always
active around Austin. Nunn’s LP, “*“Nokody But Me' on the
Turnrow label was recorded last year in Cerrillos, N.M. at Kiud-
git Sound Studios. Nunn produced the album himself and has
just remixed and released the Clyde Buchannan's single,
“Austin Pickers,” backed with Nunn's self-penned song
“Kara Lee.”” He plans to record another LP at Willie Nelson's
Pedernales Studio.

One of the big success stories of the year goes out to MCA
recording artist, George Strait. The San Marcos native had two
big country hits in 1981, with “Unwound’ and the recent
“Down and Out.” Nashville's MCA promotions director, Irv
Woollsey is high on the artists potential. Also EMI/America’s
Pat King, regional promotions manager, has confirmed the
signing of area resident Michael Ballew. His debut Liberty
single is “'Your Daddy Don't Live In Heaven (He's In Hous-
ton).”

The Austin radio market has also given country airplay to
area singers Jack and Trink on Cain Records, Jess DeMaine
with Roy Montgomery's Darva label, and Big Bear's Arnie Rue.

In local releases. Austin’s poet-singer Bobby Bridger just
released his latest album on Golden Egg.

The Brovsky-Stewart’s Studio South, mentioned earlier, is
one of the most complete recording facilities in Austin. How-

(Continued on page T-34)
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A New Generation

® Continued from page T-32

ever, a strong contender for excellence is Willie Nelson's Pe-
dernales Recording Studios.

Already some exciting ventures have been completed inside
the Pedernales Studio, which is located about 25 miles out of
town near Lake Travis. This exclusive private studio, designed
by Chips Moman, took six months to complete. Albums by
Webb Pierce and Roger Miller were recorded at Willie's studio,
both of which feature Willie Nelson. Merle Haggard utilized
the recording complex for a track on his forthcoming album.

Ray Benson of Asleep at the Wheel has been working at the
Nelson facility. The Wheel, which is based in Austin, maintain
a grueling schedule and Benson says they just wanted to
record at home. Nelson and Asleep at the Wheel often have
worked together in the past. The latest project is the album,
“The Road Will Hold Me Tonight."" Currently in production at
the Pedernales Studios, this title track from Benson will in-
clude vocals with Willie Nelson and Emmylou Harris. Benson,
co-producing the album with Nefson, says the LP will be out in
early 1982.

Willie's Lone Star Records is once again trying to get off the
ground. Nelson’s daughter, Lana, reports that there is no
word yet on any future projects. Although, she says Lone Star
Records will be distributed by CBS Records. However, Ray
Benson acknowledges Asleep at the Wheel will be on board
the label along with Roger Miller and Hank Cochran. Cochran
too is recording at the facility.

No doubt the nine-hole golf course at the nearby country
club is an added attraction for the recording artists.

Third Coast Sound and Video Productions house a com-
plete recording facility in Austin. Third Coast Sound, Inc.'s
president, Michael Block has been establishing several impor-
tant projects at the studio. Some of the projects are Ray Ben-
son’s filmscore for the features “‘Liar's Moon' and “Fast
Money," produced and directed by Doug Holloway; and also a
Carole King audio track for a 90-minute television special.

Other album projects include tracks by Chris O'Connell,
(previously with Asleep at the Wheel), a country singer named
Louie Real from Fredericksberg, Tex., a solo effort by Eric
Hood, as well as a Warner Bros. demo tape for Jerry Wexler
featuring Miss Lou Ann Barton.

The Lone Star Studio, originally built and owned by Willis
Alan Ramsey, now is operated by Ed Guinn and Stan Cop-
pinger. Guinn and Coppinger are currently involved with an
Austin Group called Uncle Walt's Band, and an English new
wave artist, Arthur Brown. Freelance producer, Craig Leon has
also worked at the Lone Star facilities. -

Ju Wray's Earth and Sky Studios are primarily a rock'n'roll
place, although a dabbling in country and MOR is done there
too. The Lift, an Austin rock & roll group, has recorded demo
tapes there.

The established Ruff Cedar Sound Studio in Austin has an-
nounced a spring move to the Dallas Communications Com-
plex, which is being financed by Trammel Crow. As owner of
Ruff Cedar, Russell Whitaker acknowledges excitement over
the Bailors, a hot band from Dallas, along with Austin’s Ex-
treme Heat, the Lucky Stripes and Welcome, a group from
Switzerland.

Malcom Harper, owner of Reel Sound, has a different ap-
proach to Austin area recording. He maintains no facilities in
town, but instead has built a multi-track mobile unit for re-
mote location recording. Harper reports that his film and
video projects go back some twelve years, first starting with
educational recording around the state. Although based in
Austin, his mobile bus travels all over the country working with
national acts, such as Ted Nugent. According to Harper, the
demand for audio tracks for video projects are continuously
on the rise.

Aunique sidebar that adds dramatically to the nature of the
Austin music scene is the professional custom guitar work by
Austin artisians. Mark Erlewine, has crafted guitars for such
well-known artists as Ron Wood and Keith Richards of the
Rolling Stones, Dire Straits, the Pretenders, Police, Cars, ZZ
Top, Jerry Garcia, Albert King, Bruce Springsteen, along with
Austin stars Christopher Cross, Willie Nelson and Jerry Jeff
Walker. Erlewine also does warranty work, on Gibson, Martin,
Ovation and Epophone guitars. The average cost for an origi-
nal Erlewine guitar will run in the neighborhood of $1,800. A
double-necked guitar designed by Erlewine for the Eagles car-
ried a price tag of $4,500.

Another big league guitar maker is Austenite Newman E.
Jones, Ill. Jones has gathered sales slips from such high-roll-
ers as the Rolling Stones, Bob Dylan, Tom Petty and the
Heartbreakers, the Pretenders, Joe Ely, Joe King Carrasco.
the Lotions and from Willie Nelson's band members. The
price of a Jones guitar ranges from $1,300 to $2,500.

Custom guitar builder Michael Stevens sold three guitars to
a Tokyo collector who ordered his double-necked Christopher
Cross styled guitar. Stevens repairs guitars as well, but plans
to concentrate on custom building after his new Austin stu-
dios are complete. As Stevens' business card states, he pro-
vides “‘references and name dropping by request."

Stevens' good friend and cohort Tommy Elfis of Austin also
is involved with custom instrument work. Ricky Skaggs
proudly owns one of the special Ellis F-5 mandolins, and blue-
grass picker, Buck White has an Ellis mandolin on order.
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Whéi has 10 wheels
and 48 tracks?

Reelsound'’s new tractor trailer mobile unit. We'll be
truck’n by the spring. Wherever you go we can be there
with all the latest equipment to produce the highest
quality sound. Our new Sierra/ Hidley designed studio
will be equipped with MCl 48 input automated console,
two MCl JH-24 tape machines, MCI 2 tracks, Allison
rack, teletronix limiters, Urie equalizers, Lixicon 224
reverb and a complete collection of dynamic and
condensor microphones. Other outboard equipment
includes DL-1, Space Station, Mic-Mix XL 305 reverb,
dbx limiters. We're equipped with a TV monitor system
and SMPTE time coding.

UNTIL THEN. ..

We're still rolling on our old wheels. The same expe-
rienced team with 12 years of know how. Ask some of
the artists we've worked with: Ted Nugent, Carole King,
Journey, Tom Petty, Genesis, Joe Ely, Bee Gees, Willie
Nelson, and Christopher Cross.

For more information contact Malcom H. Harper at
(512) 472-3325 or (512) 282-0713.
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Bob Wills’ Original
Texas Playboys
Fiddlin’ Frenchie Burke

Johnny Bush
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Drifting Gowboys Band
Jimmy G. Newman
Justin Wilson

* Bob Murphey
Johnnie Lee Wills
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P.0. Box 225
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(713) 564-2509
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Business Community

® Continued from page T-12

money on some of these investments, but overall I've made
money on them. | think, if you investigate very carefully, you'll
have about the same chance of making money that you would
on any speculative investment,” Smith says.

He says he doesn’t go out of his way to encourage others to
put their money where his is, but would be happy to talk about
his experiences to others who are considering this kind of
deal. ““I'm not out promoting this thing, I'm just participating
in it in a small way."

Jack Calmes, formerly with Showco and now with Video Sat-
ellite Network, is in partnership with a Dallas physician and
says that encouraging people outside the music and film in-
dustries to invest frequently breaks down into establishing a
personal relationship of trust. *'You've got to demonstrate
that you are a responsible person, and sometimes that takes
time, because you have to overcome images that were created
before you even got into the business.”

Is there a formula to insure a good investment? No, Calmes
says. “‘There are risks in any business where you rely on
people’s subjective impressions of what you do. A good track
record is probably the best indicator of whether the person
who wants your money can use it to your advantage, too.
That, and putting together an impressive presentation.™

Calmes says that the business is still being hurt, though, by
fly-by-night operators. *‘| see this kind of thing more fre-
quently in films, but it's true in music, too. People talk a great
project, usually sincerely, but they don't have the experience
to get it done and done right, or if they get that far, they don't
know how to market it. It's not that everyone is out to rip off
the investors, but because that is sometimes the result, it still
looks like an unprofessional business."

Itis difficult to sum up all the activity in terms of an invest-
ment trend, but if money holders are loosening their grips on
the change purse, it is very cautiously. And perhaps that's for
the best, according to Angus Wynne Jr., a Dallas music pro-
moter. "I think if people begin to see that prudence will buy
them a good investment, they’ll continue to make those in-
vestments. It may take a little longer this way, but it will get rid
of some of the old thoughts that this industry is too unstable,
or too unbusinesslike a place to put in thousands, tens of
thousands of dollars."

Nevertheless, Wynne does see the trend as picking up
speed, and says his experience indicated it was a statewide oc-
currence. “There's just so much money to be made here, and
there are lots of different ways to invest in the business, that |
think this is catching on.”

There is still a long way to go, though, and Texas artists are
only too aware of that. B.J. Thomas, formerily a rock/country
singer, who now does primarily religious music, says many
Texas artists go to Nashville and Los Angeles seeking their
backing because there just isn't enough interest at home.

Thomas, who lives in Arlington, Tex., says the religious mu-
sic business has the same problem, but magnified. **| don't
think the people are unwilling to put their money into gospel
music because they're afraid of ripoffs. | think they just want
a greater return on their investment than they think they will
get.”

He cites Word Music in Waco as an example of the money
there is to be made in the religious music industry. Word is the
largest publisher of religious music in the country and, includ-
ing its book publishing and radio and television interests, is a
multi-million dollar enterprise.

“Certainly there is investment room here,” Thomas says,
“but interest is not at a high fevel outside of churches and in-
dividual support in small amounts."

If there is a high profit potential in Texas music in all
genres, and Thomas thinks there is, then the people who want
the money had better begin contacting the people with the
money, he says. ‘It takes a long time to establish these ties,
and the longer you wait. the longer it will be before the money

gets to you." Billboard
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Activity Erupts
® Continued from page T-18

Wars.” It's KVET-AM vs. KOKE. For nearly three years now,
legendary KOKE-AM and FM have slowly been gaining in pop-
ularity over the old established *'country giant”” KVET-AM. As
the leader in the country market for years, KVET continued to
reap the rewards, while KOKE was experimenting with its fa-
mous progressive country programming angle. The battle of
the country stations evolved when KOKE abandoned its loose
and locally oriented character for a much tighter and regu-
lated commercial format. In its best interest, it took advan
tage of its strongest asset—the FM frequency.

The strength of country music nationally found a strong fol
lowing developing in Austin for KOKE-FM (which simulcasts
its AM signal). As that momentum grew last year. Ron Rogers.
general manager of KVET-AM and its very successful beau-
tiful music FM counterpart. KASE-FM, became concerned. He
campaigned to switch KASE-FM to country, even though it
had no beautiful music competition in Austin. Management
decided to take the risk and in September, KASE-FM—going
under the name K-101—became country. but not simulcast
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The Point Blank LP *‘American Excess’’ inspired KLBJ-FM Austin to conduct an
eating and drinking in excess contest with this happy listener-winner ending up
in an unlikely place. MCA and Sound Warehouse cooperated in the contest.

ing the AM signal. The competition has heated up considera-
bly.

Meanwhile. both country stations in Austin remain highly
visable and heavily involved in the community.

Sterling Country KOKE this year put together a 'Country
Showdown' LP. Local acts presented on the album were win-
ners in their Battle of the Bands contest. Samplings of Mi
chael Ballew, C.W. Slick, Little Bit of Texas, Benny McArthur.
Family Tradition, and the Dixie Flyers can be found on the col-
lection.

A new country AM outlet in the small town of Elgin. Tex. de-
serves a mention. KELG's signal reaches into Austin, although
the station is located twenty miles out of town. Program direc-
tor Dave Granger incorporates quite a lot of local area talent
into his everyday programming. This special twist has cap-
tured a following of Austin listeners. too. Thursday evening
features ““Country Line"" which focuses on a particular area
artist or artists

Austin radio stations KNOW-AM and KCSW-FM are right in
the middle of an ownership change. Although station person-
nel say no major changes are expected. new owner Steve
Hicks might have other ideas.

KCSW-FM is the only game in town for aduit contemporary
rock hsteners. And morning air personality Roger Allen says

D
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KILT-FM Houston’s air staff, from left: Catfish, Carl Williams, Joe Flores, Gene

Austin, Debbie Pipia (md and programming coordinator); Brian Hill (news di-

rector), Les Smith, Doc Morgan, Eric Chas, Cathy Cason, Rick Candea (pd and
morning show host).
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REMEMBER-THE BAND-WINNERS OF THE 1981 SEAGRAMS 7

At: the Palomino Club -
N. Hollywood, Calif.

®
SPONSORED INTERNATIONAL BATTLE OF THE BANDS

Debur Single: SOUTHERN LIVIN'/TEXAS AGAIN (on Tejas Records)
Follow-up Single:
MOONLIGHT BRIGHT/SEAGRAMS-7 (OPUS-3)

The hottest new band of the 80's
(Soon to be released on Plantation/Sun Records)

ALREADY HAVING PLAYED TO SeReO AUDIENCES

The Turning Point - Riverside, Calif. The Lone Star Saloon
(where they opened for The West LA. Cowboy

ASLEEP AT THE WHEEL) (Sire of the IBBB Finals)
and The Performing Arts Center - Nashville, Tennessee (Site of the IBBB Finals)

FOR BOOKINGS CALL 1-(213) 454-5163 (24 hrs)

DON’'T MISS » THE BAND
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BILL SMALLWOOD

Telling the world
what Texas already
knows about
“Rocky Mountain
Oysters”

(a cowboy delicacy).
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Watch for Bill Smaliwood
in concerts, saloons,
dance halls (Luckenbach),
chili cook-offs (Terlingua),
rodeos, goat ropings, inaugural balls, etc.

Lttty

Bookings in the USA and TEXAS by:
B.S. ENTERPRISES, P.O. Box 228,
Fredericksburg, Texas 78624
Call 512/997-8505
B.S. RECORDS are distributed nationwide by:
ALBUM GLOBE, Suite 107,
Hendersonville, Tenn. 37075
Call 615/824-9100
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they do play some local artists that blend into their format. Ar-
ranger-producer Gary Powell is heard, as is singer-songwriter
Lynn Boehmer.

KUT, Austin’s National Public Radio affiliate, is located on
the Univ. of Texas campus. This listener supported radio sta-
tion follows the pattern of most public radio stations across
the country. It programs a wide cross-section of recorded and
live music in the studios. Besides incorporating folk and jazz
programming daily, disc jockey Larry Monroe presents a spe-
cial show each Sunday evening featuring Texas music. In this
way, KUT supports many local recording artists with such an
appreciation for Austin’s talent.

Houston

Houston is an unusual radio market in that it almost has
more formats than other large cities have stations. Houston's
33 AM and FM radio stations appeal to a wide variety of tastes,
so the offerings are fragmented into r&b, religious, Latin,
AOR, rock, gold, country, symphonic, easy listening, jazz, and,
until recently, disco. There are also some rather unusual com-
bination formats. KPFT-FM, for instance, plays rock, German,
French, jazz, comedy, cajun, and you-name-it. KRLY-FM,
which changes formats like some people change their minds,
is currently playing a mix of soul, jazz, rock, and even a bit of
disco.

Despite all the diversity, country music is king of the air-
waves. There are now four AM and two FM stations that spe-
cialize in that distinctively rural Texas and Southern sound.
and every indicator points to the fact that Houston is one
place where country's popularity is going to continue to be
very strong.

The major news event in Houston radio recently was the
February 1981 transition of KILT-FM—an 8th- or 9th-ranked
album rocker—to an easy listening country music format. The
stunner was when the new format shot KILT-FM into first and
second places, in the following Arbitron books. It is very un-
usual for a station to change formats and go straight up in the
ratings, but that is the rabbit station manager Dickie Rosen-
feld pulled out of his stetson.

In June, 1981, sister station KILT-AM, Houston's long time
top 40 king (which had been witnessing steady erosion in its
numbers over time) followed suit and went country too. It is
too early to judge the impact this jump will have on the sta-
tion's ratings. KILT staffers are optimistic: major local media
buyers are highly skeptical. KILT-AM's move leaves the mar-
ket only one maijor adult contemporary station on the AM
dial—KULF. It is possible that a new station will emerge to fill
the vacuum—particularly if KULF does not pick up a sizeable
share of KILT-AM's old listeners.

KILT program director Chris Collier observes *‘There has
been a lot of tightening of music playlists because of the
heavy competition between country music stations. There is
much less new product being aired, which | think is a real
shame. There are more oldies and established hits on the
playlists. It is very difficult now for new artists to break out be-
cause the stations just won't play their records.”

Insiders believe that KILT-FM took listeners from rival
KIKK-FM but that it capitalized as well on the emigration of
all kinds of urban cowboys with Ohio and Massachusetts ac-
cents. These ""closet kickers™ enjoy the modern Kenny Rog-
ers/Eddie Rabbitt-type music KILT is playing. Previously,
KIKK had a monopoly on the FM dial and the station was so
strong that it was just flooding the air with ads. KILT-FM came
out with the same mellow country sound that KIKK-FM had,
but offered considerably fewer ads and less talk, with the not
surprising result that KIKK listeners flocked to KILT in droves.
When KIKK realized that KILT was murdering it in the num-
bers, KIKK radically reduced its number of spots and started
introducing *‘three songs in a row’'-type promotions.

All Houston country music stations play pretty much the
same songs, but they differ substantially in the way they ro-
tate them. Some, like KENR and KNUZ play a lot of the whiny
old country songs that used to be what people thought of as
country music. KIKK-AM plays the same sort of music, with a
certain amount of biuegrass thrown in. KENR is experi-
menting with an all-country goid format. They also are plan-
ning to improve their signal, which has encountered real prob-
lems in the north and west parts of town. KIKK-AM, KNUZ,
and KENR all have small, fiercely loyal groups of listeners, but
their numbers never seem to change very much.

KILT-AM is an oddity: a top 40-style country station that
keeps the heavy emphasis on the air personality chatter it had
as a bubble gum rocker. Stranger still, KILT-AM is retaining its
morning drive-time ‘‘Hudson and Harrigan' program, a com-
edy show that has nothing much whatsoever to do with coun-
try music—unless you think of it as a sort of off-color “‘Hee
Haw."

KSRR has gone from heavy rock to adult contemporary and
back again this year. The station is owned by ABC and is heavy
ads and promotions. Since at least two other ABC stations
recently switched to AOR and leaped in the ratings. it is pos-
sible that the latest change at KSRR will be successful. They
are flooding the town with bumper stickers and billboards
that read "*97 FM Rocks.”

As for the rest of the rockers, KRBE-FM appeals to a very
young audience, KLOL gets the more serious acid-rock freaks
and has a cadre of diehard listeners that will never leave, and
KFMK has a solid hold on the 25 to 34.year old market.
KFMK's numbers seem to be inexorably rising as their oldies/
top 40 blend remains unduplicated in the market and as
former adult contemporary stations like KILT-AM and KSRR-
FM go country or AOR. This is the station that could prove to
be the real sleeper in subsequent ARB books.

KMJQ remains the top station in Houston, with a slick and
sophisticated black-oriented r&b sound. The ratings of its
rival, KRLY, fluctuate wildly, which could be either the cause

or result of its frequent format changes. Classical station
KLEF remains small but solid; it has a loyal band of upscale
listeners. KYND continues to lead KODA in the easy listening
category, with KQUE's blend of big band and beautiful music
coming in third.

News talk stations KTRH and KPRC continue to experience
fierce head-to-head competition. KTRH has recently made a
major shift by turning its drive-time news program into a
sports-talk show with respected broadcasters John Breen (a
former Oiler's general manager) and Jerry Trupiano. KPRC
seems to be doing a bit better than KTRH currently, but KTRH
has a very strong signal that reaches all the way into Louisiana
(120 miles away) so that it probably has a slight edge in overall
listenership.

An unfortunate event which is likely to have an effect on the
Houston market was the recent death of KENR radio person-
ality Hal McClain. McClain, who had a very loyal following and
was an established institution in the market, was also a well-
known stunt flyer who had set records performing for various
airplane shows. McClain recently perished while attempting a
stunt in his small plane, and insiders feel that without him
KENR may lose a lot of listeners who actually prefer Kenny

(Continued on page T-38)
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THE FIRST AND ONLY
DIGITALRECORDER
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A. Specialized in providing digital recording and
editing anywhere it could be desired.

B. Equipped with the Sony PCM 1610 digital recorder,
DAE 1100 digital editor and Neve console.

C. Experienced in-studio,on-location and video
sound work.

D. Cost effective and professionally operated.
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IS THE BEST
SHOWCASE CLUB
IN THE COUNTRY

IN HOUSTON?
WE THINK SO, BUT
DON’T TAKE OUR
' WORD FOR IT. ASK
SOME OF THE
PEOPLE WHO’VE
PLAYED HERE ...

Christopher Cross
Rupert Holmes
Rosanne Cash
Delbert McClinton
The Pointer Sisters
Ray Charles

Garland Jeffreys
Jose Feliciano
Herbie Mann
Buddy Rich
Dave Brubeck
Pat Metheny
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TO THE CITY OF
HOUSTON.

ADD A LITTLE STYLE
TO YOUR TOUR WITH
A STOP AT
ROCKEFELLER'S.

THE SHOWCASE IN
HOUSTON.

Nominated to the National Register of Historic Places.
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Rogers to Hank Williams Jr., but stayed with the station be-

cause of Hal.

San Antonio

There are over twenty different radio signals in the San An
tonio market, each catering to a specialized audience and par-
ticular culture of music. A strong following for country listen
ers, rock'n'rolt addicts and the Latin population are all visably
represented deep in the pulse of San Antonio.

The Alamo City has been supporting country stations for
sometime. However, clear channel WOAI-FM recently
changed its adult contemporary format to all country. It still
leans heavily to those demographics but incorporates an easy
listening country slant of today. General manager John Bar-
ger changed the WOAI-FM call letters to KAJA for top of the
hour 1Ds but the new station calls itself KJ 97. Barger says
most programming ideas and decisions are made by their pro-
gramming consultants. They have blitzed the market with bill-
board advertising and random public opinion indicates a lot of
new listeners on that FM dial. Of course the other country out-
lets will await the next ratings period with much anticipation
from this newest contender.

Long time established KBUC-AM and FM have been simul-
casting their signal throughout the seventies. They play to a
very solid block of country listeners on both dials.

AM powerhouse KKYX pulls the best country num
bers in town. This AM directional signal reaches all over
south Texas and points north beyond Austin. Music director
Jerry King says the station strives to maintain a traditional
country flavor for the San Antonio listeners. That includes
playing the mainstream chart hits and some local recording
artists. RCA's Valentino, Jimmy Peters, who signed to the
GMC label out of Houston, along with Frenchie Burke on Delta
Records, Al Dean, and Clifton Jansky are several acts heard
on the air. That authentic *‘Texas two-step flavor’ in country
music is exemplified in regional stars Darrell McCall and
Kenny Dale, who also represent the sound of KKYX.

KKYX is extremely visible in the San Antonio marketplace.
Perhaps the city's most elaborate effort on the part of these
radio stations 1s the KKYX Great Country River Festival. Next
February will be the tenth big year for presenting a three day
long country music event outside right along the picturesque
River Walk. All performances are free to the public and King
promises there will be over a dozen acts on the bill next year.

A late-comer to country programming i1s KCCW-AM. This
station has failed to secure the numbers of the tough compe
tition.

Despite this city's supports of country music, San Antonio
is bullish on rock'n'roll.

Rocker KTFM-FM sponsored a Battle of the Bands benefit
for muscular dystrophy in August. The winners, Horizon, a lo-
cal rock'n'roll band, gained a recording session at Gilley's stu
dio in Houston from that triumph.

KTFM's AM station is KTSA-AM. The teen-oriented rocker is
a predominant force all over central and South Texas.

KISS-FM is another hard rocker in the San Antonio market.
It comprises a large portion of the city's serious rock listen-
ership. The locally produced album, “‘Homegrown," was a
joint venture with KISS and UAR recording studios. The al-
bum featured the Max, the Drugstore Cowboys. new wavers
the Mo-dels. and American Peddlers. It offered a varied
sample of San Antonio area talent. The LP will be available
this fall at a list price of $4.99. One dollar of that cost will go
towards a musician's scholarship. Program director Tim
Spencer says San Antonio is not real big on punk or new wave
acts.

KITY-FM is programming contemporary hit radio, accord-
ing to program director Rob Stewart. But he feels funk and
disco is not very strong in the market either, KONO, on the AM
side, plays oldies throughout the Alamo City.

KTUF-FM used to be the local avenue for jazz. Kevin Fen-
nessey, current KTUF programmer, is excited about its adult
contemporary format. Fennessey supports a local feel for
KTUF and believes it is a musically active radio station. He
plays several acts, such as Amelia Garza's "'Since Amelia’™ and
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1ot of different things, from Willie N§‘|csj?tna|(|) n

ith Showco and before, we dl y A
Wa‘YﬁhW;ta king a loton the fact thatit (tthe future) will
in vi linteres
videotape. Concerts, loca ' _
b(:(;gramming, things like that. Thatisa busur;e;sto
]pust beginning to be feltin Texas and we wante
getintoiton the ground floor.
“What role? | guess | ]gst wan
and influential as a television ne

| don't have high ideals.”

ttobeas successful
wtork. You can'tsay

ED BERNET, Studi
-Bernet Studios _
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your turn comes around, and you have to do ]
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when it's advantageous 10 you."’

Sue Karen's “'Texas Sun’’ on his morning radio show.

Not to be forgotten are the many Latin radio stations in San
Antonio. The traditional KCOR programs primarily to the
older Mexican audience and still maintains very good ratings.

KEDA broadcasts to a younger, bilingual crowd. Program di-
rector Salazar Placido is excited that they now have a 24-hour
signal. The 18-46 year old Mexican-American listeners enjoy a
diversified sound of polka, rock'n'roll, country and mariaches.
KEDA also programs to the majority of native San Antonio-
nians of Latin descent.

Programming to a somewhat younger group. Jodier Dela-
cerda from KVAR-FM is still gaining listeners from the two-
year old station. The station broadcasts 100% Latin program-
ming.

SUNBELTSHRECORDS
INC.
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Latin Recording Spirit In Energized State

By JESUS GUTERREZ

Latin music in Texas has traditionally run about 10 years
behind American music in development, marketing and pro-
duction capabilities. Lately, however, this form of music has
been slowly, but steadily working its way into a big business.
Whatever gains Latin music is making, though, there is still a
long, long way to go.

The most notable trend in Latin music in Texas is what is
being called the “'new wave in Chicano music,” according to
Laura Guerra, with Freddie Records in Corpus Christi.

“This is a big business, but it has its ups and downs. Disco
kind of hurt the live band situation, but now that disco is leav-
ing, the live acts are beginning to do well again." she says.
The biggest “*happening'” in Latin music in Corpus Christiis
with the new wave groups, she states. Mazz and La Movida are
the two whose names immediately come to mind. The new
wave can be described as modern Chicano music, featuring

l Jesus Guterrez Is a freelance writer based in Dallas who contributes to

several Latin Texas newspapers

combo type bands and keyboards with a rock style.

Chicano music can be divided into four main categories,
Guerra notes. The first is tropical, whose most well known
groups presently are probably Los Super Sabios and Edad
Media. Los Super Sabios’ most recent album, ““Porquinto A
Poco," sold well in Texas, while Edad Media, which has two al-
bums out, had a song *Que Tarde De Conoci.” which ranked
in the top 10 in the state.

The second type of music is called conjunto. and is distinc-
tive for its incorporation of the accordion into the arrange-
ments. Top ranking conjunto groups include Ramon Ayala y
Los Bravos, a group originally from Mexico that plays fre-

quently in Texas, Tony de la Rosa, Rueben Vela and Los
Truenos de Tejas.

The third type would be music that makes use of orchestral
and big band instruments. and includes the very popular
Little Joy y La Familia and Sonny and the Sunliners. The
leader of the latter group appeared on American Bandstand
some time back when his single, “Talk To Me,"” became an
English language hit.

But, again, the biggest news is the "new wave.” The popu-
larity with each type is sharply divided philosophically and by
custom. In San Antonio, the more traditional, ‘"Mexican-Mexi-
can’' music, is still very strong. “‘The people there are more
Mexican at heart,” suggests Ernest Quinones, music director
of radio station KAMA in El Paso.

Meanwhile, he says. the state can be divided aimost geo-
graphically by the type of Latin music preferred. *'In east
Texas, they consider Chicano music a group with an accor-
dion. That goes over big. But the Texas band sound. like the
American group Chicago. also does tairly well.

in west Texas. however, Quinones declares. “‘torgetit. The
Texas band sound is big and only the more modern. sophis-
ticated sound selis.”

El Paso itself may provide an answer for the dichotomy. El
Paso is right next to the border and the Hispanic on this side
feels a little more cosmopolitan than the Mexican on the other
side,” Quinones claims.

But if the music itselt is slowly evolving into a more modern

{Continued on puge T-42)
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sound, and creating more diversity within Latin music, the
production values are still primitive, according to Quinones.

“Chicano music here really isn't growing all that much,’" he
states. It is the fault of the artists and the recording com-
panies. With the exception of Little Joe and Sonny and the
Sunliners, the groups are doing very, very poor production; the
problems are in the arrangements, the production and the
miking. That is why some of the artists have gone to hiring
some of their own producers."

Quinones once worked in New York, where he became fa-
miliar with the Puerto Rican and Cuban salsa music. “The
people of Mexican ancestry should have a music market of
their own. They've been here much longer than the Puerto Ri-
cans and Cubans. But they haven’t,” Quinones declares.
“They're putting all our chips on the accordion music
groups.”

That creates problems for radio programming directors at
Spanish language stations, he says. “‘This station made itself
on the basis of Chicano-oriented music and now that's one-
third of what we play. What little there is of quality we play.
The rest is what we call ““internacional,” artists like Jose Jose
and Juan Galindo.”

However difficult it may be to find quality recordings to play
over the airwaves, Latin dance music is doing quite well in
Texas, especially since the decline of disco, according to
Johnny Ortiz, manager of the Carousel Club in Corpus Christi
and head of Maximo Productions, which produces dances
throughout the state.

“The really hot groups make $10,000 to $15,000 a week
and more,” Ortiz avers, ‘‘so to this extent, it is a big business.
But there are not all that many big name groups and you have
to be particular about what type of music you bring into each
area.”

Ortiz claims that the key to how successful a group or its
sound will be is how easy the music is to dance to. Anglo music
is usually played in concerts. Chicano music is played at
dances. There are a number of dance halls in Texas, south
and west Texas especially, that draw crowds of 2,000 or more
on a weekend night with ticket prices ranging between $8 and
$12 a person at the door, he says.

‘A lot of the production problems you have in the studio we
don’t have in live situations because so many of the groups
are better set up for live performances and they know how to
get the most out of their equipment,” Ortiz states.

Other popular dance production sites in south and west
Texas include Joe Losano's productions at the VFW Hall in
Alice. Losano is a KOPY disc jockey and has a reputation for
putting on good dances.

Mike Chavez, host of a syndicated Spanish language tele-
vision show, puts on dances at the Crimson Palace in
Kingsville, Tex. Chavez is road manager for the group Mazz
and founded the Mike Chavez Music Awards, which honor
Tex-Mex musicians.

In Robstown, Tex., a club called the High Chaparral seats
2,000 and puts on dances with big-name Chicano entertain-
ers, under the production guidance of Arnold Garcia, and in
Victoria, Tex., the best-known Latin music club is the Sun Val-
ley.

El Paso's two biggest clubs, which put on productions as
slick as those in any Anglo club, are Foxies and the Montana
Vitlage Lounge.

The tastes of Dallas and north Texas area Mexican Ameri-
cans run to the tropical, with strong audiences also showing
up for the “‘new wave” bands, Little Joe and the modern
groups.

According to Dalia Boatwright of radio station KESS, the
Mexico y Argentina, Los Globos and Zerape and are the three
best known dance halls in the city, though there are neighbor-
hood clubs, with capacities for as many as 500 patrons, that
draw turn-away crowds.

The top groups in Dallas are all of the tropical variety, in-
cluding Metropoli Tropical, Barrio Pobre and Los Reveldes Rit-
micos, among many other, also successful groups.

“The tastes of the Chicano community in Dallas tend to be

wWwWw.americanradiohistorv.com

more traditional,” according to Armando Quintero, with
KESS. ““Not as traditional as San Antonio, maybe, but the
Mexican-American community is conservative in many of the
same ways the Anglo community is.”

KESS attempts to program for the younger listener as much
as possible, Quintero says, but tries to keep its popularity
broad-based enough to draw from a listener pool that in-
cludes many middle-aged and older adults.

But the groups all hope to break out of the Chicano music
type and into a popularity with Anglos, notes Freddie Records’
Laura Guerra. “That's all their dreams. They make a very
comfortable living now. But when you're talking about Eng-
lish, you're talking about the whole world.”

One way the groups are attempting to stretch into the Anglo
market is by making their music more simple, she declares.
“They're taking a lot of things from the Anglo market. When
you get more simple, you have better chances for a hit.”

The Texas Spanish language music market probably re-
flects a diversity that should be expected in a state whose pop-
ulation is nearly one-third Mexican-American or Mexican, and
has a built-in popularity because many of these people cannot
speak English and have very strong ties to Mexico.

But, Quinones claims, the music is not considered Latin so
much as it is Mexican, Chicano or Mexican-American. “There
is a very strong identity factor here, and these people have a
lot of pride in their heritage. That's one reason | think it's a
shame that this music is not being better recorded. Really,
only a couple of studios in the state who record Chicano music
turn out a quality product. You can't help but to think that
somehow the market is being cheated a little bit.”

And, it should be noted, Texas Mexican-Americans still get
a strong flavor of Mexican music from across the border, espe-
cially in cities such as McAllen, Laredo and Juarez, which all
have large stations with plenty of power to reach into south
Texas homes.

“One thing about this,”” Quinones reveals, *'is that you
sometimes feel like you are competing with your own culture
in a way. But right now, the market is really diverse enough,
and spread out enough geographically, that everyone can get
in on it. It just makes programming very difficult.”
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gest seller, with Rick James, Roger, and the Pointer Sisters
leading all others. Third most popular is country, with Juice
Newton the odds on favorite. Following her are Merle Hag-
gard, Kenny Rogers, Barbara Mandrell, and local celebrity
Mickey Gilley. Jazz is fourth, with Al Jarreau and John Klem-
mer being mentioned as the favorite artists. Easy listening
gets fifth-place honors. Most popular with the older listeners
are Steve Lawrence, Roger Whittaker and Frank Sinatra.

Fort Worth

When it comes to music, Texas has flooded the industry
with singers, pickers, songwriters, agents. . . musicians in ev-
ery phase of the music world. But Texas hasn't been able to
keep its flock of musicians within its borders. Texans, as a
rule, have to go to Nashville or Los Angeles if they want to
‘make it big.’

All that may be changing in the very near future. Thanks to
a Texan who's been in the music business for almost 20 years
... Sam Atchley. Atchley knows how it is to try to make it big,
to make someone notice. Although he’s been writing songs
for years, he finally came to the attention of the rest of the
country when Mel Tillis recorded a song he co-wrote with
Sandy Pinkard called ‘*Coca-Cola Cowboy.”" He was all at once
considered a bright "‘new" songwriter.

Atchley has seen too many Texans leave the Lone Star State
to make a name for themselves. That's why he has been work-
ing hard to bring the music and recording industry back
home. And what better place to become another music capital
than at Main and Exchange Avenues in the heart of the histor-
ical stockyards in Fort Worth. After all, almost everyone has
performed here, from Enrico Caruso to Willie Nelson, all in the
original Northside Coliseum. And there's no other place in
Texas that typifies the real Texas heritage than Fort Worth's
stockyards area, on the route of the Chisholm trail . . . where
original stockpens dating back to the 1800s still stand . . . and
the beautiful renovated buildings still cater to cowboys who
come by after a hard day on the ranch.

Sam Atchley was instrumental in getting the stockyards

area renovated, from what was once a wino area to one of the
richest pieces of real estate around. Now, Sam wants to bring
Texans back home to Fort Worth, and see a music industry
thrive in Texas.

Plans are underway to include a recording studio among
the other activities taking place in the stockyards area, where
musicians, singers, and songwriters, both famous and trying-
to-be-famous, can perform their music with the most tech-
nologically advanced recording equipment, comparable to

anything in Nashville or Los Angeles. All this while reliving the
Texas heritage among the old brick streets, stock exchange
and rodeo.

“When you see Willie, Chris Cross, ZZ Top, Boz Scaggs, half
the Eagles, all from Texas, who had to go elsewhere to get in
the recording business, you can see how much revenue Texas
is losing . . . probably hundreds of millions of dollars in tax
money. That's an industry Texas could use to help pave
streets, and aid schools, and such. And all those musicians
who are Texans would like to see the money stay in Texas."

Sam Atchley knows the music industry inside and out. He
opened his first studio in 1963 called Bo-Kay Recording Stu-
dios. He was instrumental in founding the Texas Music Asso-
ciation, along with Donna Zachary, Tom Pitts, Ed Bernet, and
Bart Barton (' The General™). This is a non-profit organization
to further develop the music industry in the state of Texas.
The organization helps to educate new musicians on how to
get an agent, where to get a song published, where to start,
etc. Sam says they want musicians to know they can do every-
thing they need right here in Texas.

Sam has also formed his own company with partner, Robert
A. Gallagher, called the Music Exchange, located in the stock-
yards area at 100 East Exchange. The company manages,
produces, publishes and books.

Several other businesses in the area want to see Fort Worth
stockyards become a music capital, too. The world's largest
nightclub, Billy Bob's Texas, is here in what used to be a horse
barn and display arena 50 years ago. Today, the world's big-
gest acts come to the nightclub . . . and the booking agents
for the club, Charles Stone and Carl Dooley, both Texans,
would also like to see everything in the music industry central-
ized in this area.

Stone has been booking acts since 1963. He has managed
several groups, was Elvis' touring director, and formed his
own company, Cobblestone Productions with Carl Dooley.
Dooley has been booking for several years, road manager for
the Eagles, and tour director for Paul McCartney and Wings.
Led Zeppelin, and others. Stone and Dooley know how to
make an act work, and their knowledge can help Fort Worth
gain its fame in the music world.

The general manager of Billy Bob's Texas, John Barber. has
also been in the music world for several years, managing, pro-
ducing, recording. and much more. And the co-owner of Billy
Bob's, Billy Bob Barnett, has started Barnett Productions. a
live entity to pursue management, publishing, production,
etc.

Sam Atchley says he's glad to see Billy Bob get into the act.
“|f there are several publishers, booking agents, recording
studios, in this area, then people will come here to do their
music, rather than go to Nashville. This takes total coopera-
tign from the whole stockyards area.” Billboard,
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Austin community, for it provides an arena for many benefit
concerts.

Two additional clubs that present consistently fine enter-
tainment are Steamboat and the Backstage.

There are many dispersed listening rooms in Austin and
one for most every taste. For example, the Alamo Lounge
presents nightly solo acts or groups performing acoustically,
beginning with twilight performances.

The Waterloo Ice House is a small but comfortable room for
musical performances. Listeners seeking a small, accoustic
group will often find one at the Ice House. The newly-organ-
ized Snaveley's, featuring bluegrass on Tuesday nights, pro-
vides another listening room for cozy audiences.

Maggie Mae’s, the focal Irish pub in town, caters to beer
connoisseurs, a sing-along crowd, ethnic acts, and mostly folk
and bluegrass music.

As clubs come and as clubs go, the Broken Spoke and Long-
horn Bar will most likely remain as the mainstays for country
music in Austin. These are two of the best known honky tonks
in town,

Don’s Depot Piano Bar & Saloon, as it is billed, provides a
comfortable room in a railroad car with a diversified setting
for performances.

At times, performers drop in at the Folkville Ice Cream Par-
lor, the Inner Sanctum Record Store and The Other Side. The
Folkville Ice Cream Parlor often features live folk and acoustic
groups. Inner Sanctum Record distributes new wave, punk
and local albums and some acts stop by for live jams. The
Other Side, a campus pizza parlor, opens its doors to aspiring,
unknown singers and songwriters.

Over on the country side of Austin music lies some of the
best two-steppin’ dance floors in Texas. These clubs present
country music in grand Texas style. The Silver Dollar, the
Double Eagle and the Lumberyard all book national country
acts from time to time. Such country music giants as Conway
Twitty and Mel Tillis have appeared on the stages of these
clubs, along with some newer, but established acts, asin Eddy
Raven and Charly McClain.

One of Austin’s original country discos innovated an excit-
ing new concept for discos by offering live music. Gary John-
son, owner and general manager of The Sundowner, hired a
local favorite musician named Jess DeMaine. On Monday
nights, DeMaine brings his well-received jam sessions for live
music and open mike from a club he formerly worked at called
Hondo's. DeMaine invites musicians in the audience to par-
ticipate in the session. Already in these first weeks out of the

chute, the concept has been a tremendous success for De-
Maine, as well as for The Sundowner, which furnishes a coun-
try disco Tuesday through Sunday. Austin’s other five to six
country discos continue to pour on the drinks to the trendy
crowd that jam in their doors.

Austin's downtown open-air Symphony Square, established
in 1978, plays an important role in presenting impressive lo-
cal music before the public's eye. Located among the city's
historical district, Symphony Square directors are dedicated
to preserving Austin’s architectural heritage and supporting
the community’s abundant homegrown talent. On Wednes-
days, an open-air stage is presented with some musical talent
provided by local musicians such as Bobby Bridger. Bridger, a
poet-songwriter, is Austin's own brand of a folk hero. Satur-
day night at the Symphony Square is called '*Catch a Rising
Star’ time. The event may offer reggae, new wave, bluegrass,
ethnic music or local Austin favorites, such as Marcia Ball and
Steven Fromholz.

Four of the Country Music Association's 1981 nominees call
Texas their home. Such big names as Lefty Frizzell, Vernon
Dalhart, Grant Turner and Floyd Tillman live in Texas. Texans
are proud of their musical heritage. That's why Austin devel-

opers Leon and Chick Carter believe their plans for the Texas
Notables Museum and Legends of Country Music will be well-
received. The Carters, who are lovers and collectors of country
music memorabilia, plan to develop an old time village in
North Austin. The village will feature a general store, a record
shop, with new and used country and western records, a repl-
ica of a western saloon and a pickin’ barn.

Leon Carter, who was one of the pioneers in country music
around Austin, played in local house bands that backed big
names like Hank Williams and Johnny Horton, as well as play-
ing with **‘Pop"" Nelson, father of Willie.

Leon and his wife Chic, have a collection of fiddles and vari-
ous other souvenirs from notable Texas country performers to
highlight the museum.

In addition to the museum complex, a monthly publication
called “‘Texas Note-ables News Notes'' is also distributed.

Other area organizations devoted to preserving specialized
music are the Austin Friends of Traditional Music and the
Central Texas Bluegrass Ass'n.

The annual Kerrville Folk Festival, held 90 miles west of
Austin, nestled in the rich Texas hill country, just celebrated

(Continued on puge T-435)
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its 10th year of bringing music to Texas and Texas to music.
Planning the Kerrville festivals—the folk festival in May and
the bluegrass festival over Labor Day—takes a year's prepara-
tion, as Rod Kennedy, producer of the annual event has dis-
covered. But Kennedy has built a reputation for providing a
network of Texas favorites. The Kerrville festival-goers flock to
see such notables as Joe Ely, Gary P. Nunn, and Steven From
holz every year.

Kenneth Threadgill, sometimes referred to as the “‘Father
of Austin music,”” was honored recently at Kennedy’s Quiet
Valley Ranch on his 72nd birthday, in conjunction with the
Texas State Legislature prociaiming Threadgill Day.

The Kerrville Music Foundation has played a major role in
keeping music alive and strong in Austin and central Texas.

Another contributor to Austin's musical entertainment has
been Public Broadcasting's television series “‘Austin City Lim-
its.”” Now in its amazing seventh year, the series—taped on
the Univ. of Texas campus before a live studio audience of
600—continues to build a strong line-up each season. Already
this season’s tapings have been with Emmylou Harris, Rod-

ney Crowell, Ricky Skaggs, John Anderson, Jerry Reed,
Johnny Lee, Kris Kristofferson, Charly McClain and Chet At-
kins. According to producer Terry Lickona, the hour-long pro-
gram—which normally airs two, half hour acts per show—will
premiere its new season in January. Allen Muir, “‘Austin City
Limits™ director for three years, has greatly contributed his
established talents to the series.

Although Austin rarely claims to be a second Nashville, an
original musical play entitled ‘‘Nashville Road,"" written by
Texas playwright Rod Russell and Isabella Ides, recently was
performed at Center Stage. It's an entertaining story of a
young Texas couple's recent move to Nashville. After months
of struggling to achieve fame and success in Music City . . . all
ends happily ever after. The story hits home to many Texas
singers and songwriters, at least the first part about strug-
gling.

An important force for all music-related activity must go to
the Music Umbrella of Austin Inc. It is a non-profit organiza-
tion formed in 1977 and designed to bring together all the
various elements of Austin music, says Mike Mordecai, who is
heavily involved with many aspects of the organization. Its
nearly 1,000 members are comprised of the American Feder-
ation of Musicians, (amateur and professiona! musicians),
music educators, promotional organizations and people who
just love music. Membership is $15 a year and $10 for stu-
dents. Some events that the Umbrella sponsors are an annual
songwriters contest, an annual Christmas song fest and a cel
ebration of music and dance.

A recently-published $3.00 book called ‘‘Mellow Pages’ has
compiled every aspect of the music business in Austin. This
1981 reference book contains subjects ranging from music
and record stores to songwriters living in the area, and where
to see local bands.

Local area newspapers consistently focus on tive Austin mu-
sic. The daily Austin-American-Statesman features columnist
Townsend Miller and music critic Ed Ward. Otrer entertain-
ment oriented publications include Third Coast, Austin
Sounds and the Austin Chronicle.

The performers who make Austin their home are an impres-:
sive lot. Five-time Grammy Award winner Christopher Cross, a
native of San Antonio, and the legendary country mega-star
Willie Nelson both live in Austin. Many former Austin musical
innovators still play in their home town. Stars like Gary P.
Nunn and Boys of the Bunkhouse, Steven Fromholz, Towns
Van Zandt, Marcia Ball, Ray Wylie Hubbard (now with some
members of the ex-Lost Gonzo Band), and Asleep at the
Wheel, often perform at Austin area nightclubs.

Jerry Jeff Walker and the Sir Douglas Quintet are still in
town, and perform an occasional gig in Austin. Although Guy
Clark is still in Nashville and Michael Murphey has moved to
Taos, N.M., both periodically play Austin.

Lubbock musicians are notably visible in Austin, with per
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formances by Butch Hancock, Jimmy Gilmore and now the
Super Natural Family Band. Of course, the most exciting Lub-
bock export right now, not only in Austin, but in many parts of
the country, is Joe Ely. Ely's tours with the Clash and Linda
Ronstadt have garnered him a tremendous following in Eu-
rope as well as at home. Austin is extremely proud of Ely's suc-
cess.

When it comes to country making waves, George Strait,
from San Marcos, Tex., is one mighty talent to be reckoned
with. Strait, signed to MCA records, has become a big name in
country music nationwide. With two substantial national hits
under his belt, “Unwound’ and *“‘Down And Out,” George
emerges with a straight-forward approach to a pure country
sound.

As Austin history has shown in the past, the area continues
to nurture talented musicians that quite often are well-kept
secrets. Beto y Los Fairlanesis one of Austin’s hottest musical
talents. Beto delights his audience with a mixture of Latin.
jazz, and cajunta. Joe King Carrasco. a new-wave performer,
and Passenger, a vibrant five-piece jazz-fusion group are the
two other acts that come to mind when asked what tatents are
Austin's best.

Honorable mentions should go to Dan del Santo and his
Professors of Pleasure. (This group provides a blend of jazz
and reggae, influenced by blues and rock.)

Shake Russell and Dana Cooper, from Houston. and Lisa
Gilkyson and her Torquise Band from the Santa Fe area—are

(Continued on page T-46)
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® Continued from page T-45
three more impressive talents that perform in Austin.

Some local musical favorites that are sought after by appre
ciative fans are the Fabutous Thunderbirds, Extreme Heat.
the Lotions. the Lift, the Explosives with Roky Erikson, the
Skunks, Standing Waves and the Austin All Stars.

Of course these groups only touch the tip of the iceberg of
Austin’s music movement

Any type of reflection on Austin’s music scene pcses a
question which probably has no one answer. Why are there so
many musicians and clubs in a town this size? Austin prcbably
has the highest percentage of live music per capita of any part
of the nation. Some theorists believe the Univ. of Texas has
had a great deal of influence on Austin music. Other theories
entertain the ideas that since Austin is an oasis of cultural
awareness. naturally the residents appreciate music as well as
the arts; also. the pleasant climate and hill country environ-
ment provide an excellent atmosphere for creativity. And
Austinites love music. But as one local musician, Mike Mor-
decai, seesit. “‘all these factors have led to a self-perpetuating
thing.”

Townsend Miller, long-time resident and country columnist
for the Austin American-Statesman believes that “‘with or
without Willie Nelson.”" Austin would have happened anyway.
He says, ‘It just happened.”
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San Antonio

The city of San Antonio usually is noted for its distinctive
flavor of Latin culture and heritage, along with a strong in-
fluence as a center for country music. There are probably a
dozen national recording artists in the country music field
that make the Alamo City their home, including Moe Bandy.
Dottsy and Barbara Fairchild. No doubt it is that Texas has al-
ways been dominated by country talent. This talent has in-
fluenced the nation on country music. It is a hot bed and
breeding ground for many of Nashville's top acts. That heavy
influence continues to flourish in San Antonio today.

Bobbie Barker has, over the years, continued to draw
crowds into her club, the Farmer's Daughter. Its popularity
seems to shine above all other country clubs in town. Booking
top country names has always been an important factor in the
club’s success. The Golden Stallion and Bluebonnett Palace
are also big destination points for the country crowd, as they
also feature live bands and national talent. Just outside town
is a newer contender in the market, the Texas Dance Hall.
This club, reported to be the biggest dance hall in San Antonio
with a capacity of 3,500, features live music. On a much
smaller scale out in the rural setting of Helotes is Flores Coun-
try Store. John T. Flores. referred to in Willie Nelson’s **Shot-
gun Willie” song, was once the proprietor of this estab-
lishment for **die hard'’ country fans. It was an early hangout
for Willie Nelson when he lived nearby. San Antonio veteran
reporter, Sam Kindrick says, "it's a landmark that will never
die.”” Unfortunately, another club nearby on the Bandera
Highway, The Stars Inn, just closed down. It was one of those
good ol genuine Texas roadhouses that supported live coun-
try music for many years.

Many of San Antonio’s country recording artists, such as
“Fiddlin” " Frenchie Burke, George Chambers, Johnny Bush.
Clifton Jansky and Al Dean, keep busy schedules playing in
the area. Dean now makes his home in Victoria. Tex. His 1965
recording of “*Cotton Eyed Joe' is still the national anthem of
Texas. Other major country acts on this club circuit are the
Metheney Brothers, Bubba Littrell, and the Melody Mustangs.
Jay Dominquez and the Stoney Ridge Band, the Armadilfo Ex-
press and Tommy Smith and Country Clover are also area fa-
vorites.

The pop and rock n'roll scene in San Antonio s just as solid
as any other city. Two large clubs that are attempting to book
national acts are Cardi's and Daddy's.

Cardi's, which was formerly Randy's, is now owned by Jack
Orbin, president of Stone City Attractions. This corporation
also owns Cardi’s clubs in Dallas and Houston and has plans
for opening one in Austin. Recently booked on the San An-
tonio double stages during the same night were Leon Russell
and Peter Frampton for the low price of $7.50. Orbin’s goal is
to build a momentum of national acts for his club circuit. He
says his showcase rooms are a '‘venue of tomorrow's stars.”
The San Antonio night spot is open until 4 a.m.. Friday and
Saturday. The club books other strong area bands between
their national acts. Some of San Antonio’s biggest draws for
Cardi's are the rock bands Emerald. Heyoka and Jumbo. They
also bring in top band’s from Dallas and Houston.

The mirrored and sparkling interior of Daddy's hopes to
continue bringing top-name talent, if you're willing to pay the
price. Recently showcased were Kim Carnes and Juice New-
ton.

Bill Turpin, assistant manager of the Rock Saloon, has been
pleased with several prominent regional bands booked into
this 990-seat club that has been open since May. Heyoka was
a winner with their original rock'n'roll material. A three-piece
dance band. the Max, was featured on a local *Homegrown"
album this year, although it does little original material. The
mellower '*Fogelberg sound'’ at the Rock Saloon is supplied
by San Antonio’'s Black Rose, attracting a somewhat older
crowd. The Rock Saloon is interested in putting more national
reggae acts in the club, having already featured Toots & the
Maytals. Other bands popular in Austin. like the Lotions and
the Fabulous Thunderbirds play there, and the club also
books talent from Dallas.

Other notable rock acts around town are Morning, Mozam:-
bique, the Abby, Black Mountain. Clyde Morgan and the Blast.

Jazz is not to be forgotten in San Antonio. Arthur's Restau-
rant presents Nobuko, while Jim Cullen and his Happy Jazz
Band are landmarks at the Landing, along with the Alamo City
Jazz Band playing at various places around town.

Rudy Harst and Loftin Kline are two solo performers on the
music circuit. For country talent, Whitey Hewitt's acoustic per-
formance is one of the best up and coming acts. And one na-
tive insists the live music scene is not complete without a
mention of Bongo Joe. a Jamaican percussionist and colorful
street corner clown. Special attention should also go out to El
Curro and his Flamenco Troupe—a dance ensemble of two
men and two women. El Curro, who is actually Willie Cham-
pion, may be better known in many other great cities of the
world.

With over 50% of San Antonio's population of Latin de-
scent, naturally the Mexican influence is a dominant force in
some areas of town. Ed Chagoya of Latin radio station, KUKA,
notes that some of the favorite Chicano clubs are the Latin
Quarter with local entertainment, the Coronado Ballroom
supplying a combination of Latin and disco dance tunes, and
the brand new Blanco Ballroom, featuring live pop music
geared toward the Mexican audience. Other south of the bor-
der clubs are the El Camaroncito, El Miramar and El Costillo.

Fiesta Week, a ritual in the river city for years, brings festive
music of all descriptions to the Alamo city every spring. That
important part of the city’s heritage commences every April
along the River Walk and lasts for several weeks.

Two of the biggest boosters of live Texas music are Jim and
Judy Mathews, who are based in San Antonio and operate the

(Continued on page T-50)
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PROMOTERS, FACILITIES
& SUPPORT SERVICES

The following information has been sup-
plied either by the firms themselves or from
recommendations submitied by concert
promoters. booking agenis. personal man-
agers. and facilities.

® AUSTIN (Area Code 512)

PROMOTERS

Armadillo Prod'ns (nc PO Box 3104 Zip 78764 Tel 451 4347 Pres Hank
Alrich, VP Pub  Fletcher Clark, Sec'y Treas. Randy McCall
Promotes: Rock. Soul. Country. Jasz. Folk, Classical
Terr: USA

FACILITIES

Austin Opera House. 200 Academy Dr Zip 79704, Tel' 443 8885 Mgr. &
Stage Mgr Tim O'Connor, Ass't Mgr Jane Monroe (Seats 854 perma
nent, 896 portable pruscenium 18°x44’x28" plattorm 6'x44'x28")
Lighting: 2.4K EDI board— 12 channeis: 2 1000-watt Berkey Troupers: 2
750 watt Lekos. 4 500 watt Pars
Services/Facilities: Promotion. Ticket Takers. Security, Rehearsal
Rooms. Non Union  Stagehands. Electricians.  Sound Technicians
Cleanup. Piano
Nate: Bond posting required

Club-Foot. 110 £ Yourth St Zip 78701 Tel 472-4346 Prod'o Mgr. Brad
Fust, Stage Mgr. Steve france (Seats 1250, proscemum
44"x358"x21'2")
Sound: Bi amp mixer -24/4/7 channels. 8 Crest 700-watt amps; Dietz
speakers (ceiling suspensions & on stage). 5K PA-24 nputs biamp
one third octave equalizers. Electro Voice. Sennheiser, Shure mikes
momtors
Lighting: EDI 12 channel hoard, follow spots: 8 Lekos: 24 1000-watt
lamps
Services/Facilities: Promotion. Ticket Takers & Printing. Ushers Secu
rity, Non-Union Stagenands. A/V Ops./Engs . Flecincians. Sound Tech
nicians. Cleanup. Dressing Rooms
Note: Bond posting may be required

Dessau Hall. 13422 Dessau Rd. Zip' 78761 Tel 251-4421

Mumecipal Aud & Canvention Center. PO Box 1088 Zip. 78767 Tel 476
5461 Mg Ron Wood, Stage Mgr Larry Jameson. (Seats 1452 perma
nent 4544 portable, proscemum 24'x68'x60")
Sound: Altec mixer 8 channels, 2 75 watt amps. speakers. PA—8 inputs
AKG, RCA mikes
Lighting: General Electric dimmer board. 2 Super Troupers; 20 2000-watt
Lekos, 4 striplight borders
Services/Facilities: Rehearsal Rooms, Electricians Cleanup
Mote: Promoter posts bond

Paramount Theatre for the Performing Arts, 713 Congress Ave Zip 78701
Tel 4722901 Mgr Jim Prior. Ass't Mgr  Steve Nunnally, Stage Mgr
Jon W Maloy (Seats 1296 permanent. 36 portable. proscenium
26'x33'x32’, platiorm 54'x58'x32") (Contract w/Fantasy Prod'ns--Aus
tin, Tex)
Lighting: Strand Century mini-palette—114 dimmers: 2 Super Troupers
106 Strand Century spots
Services/Facilities: Cleanup
Note: Bans hard rock, insurance required.

SOUND & LIGHTING

American Concert Sound, 1700 S. Lamar Bivd., C1 Zip 78704 Tel 443
1668

Blackstar Sound & Lighting, 104 Academy Dr. Zip' 78704 Tel 442 9647

Leed's Rental Serv., 700 £ Fourth St Zip. 78701 Tel 472-8043

Lone Star Sound Co., 1320-D E 51 St. Zip 78723 Tel' 451-4170.

MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS
Guitar Store, 1402 S Lamar Bivd Zip- 78704 Tel 444.4365

Heart of Texas Music Inc , 1002 S Lamar Blvd. Zip 78704 Tel: 444-9750
J. R Reed Music Co . 805 Congress Ave Zip: 78701 Tel 476 7441
Reitz Music Co. 2117 W Anderson Ln Zip' 78757 Tel 453.1338/1676
Strait Music Co., 908 N Lamar Blvd Zip 78703, Tel 476-6927

CHARTER SERVICES
Greyhound Charter Bus Serv.. 401 Congress Ave. Zip. 78701 Tel 4785681
Kereville Bus Co . 2006 E Fourth St Zip: 78702 Tel 478 9361

LIMOUSINES

Limousines Inc.. 115 (ndustrial Blvd. Zip 78745 Tel: 444.2476
TICKETS

Austin Ticket Serv., 2706 Rio Grande. Zip' 78705 Tel 476-1090
UNIONS

AF M. Local 433302 W 15St Zip 78701 Tel 4766798
{ATSE, Local 205, 333 Perry Brooks Bldg. Zip: 78701 Tel: 4512005, 258
3373

o BEAUMONT/PORT ARTHUR/
ORANGE AREA (Area Code 713)

PROMOTERS
Gator Prod'ns Inc., 6230 Chisholm, Beaumont 77708 Tel 898-7513 Pres
Bill Starnes (Contract w/The Palace—Beaumont. Tex.)

Promotes: Rock, Soul, Country

Terr:Ala Ak Fla Ga La.Miss. NM NC.Okla.SC Tenn. Tex
Pat Pace Promos PO Box 669 Kountze 77625 Tel 246 3466

Promates: Rock, Country Religious Gospel

Terr: Southwestern La.. Southeastern Tex

FACILITIES

Beaumont Civic Center Complex. PO Box 3827. 701 Main St Beaumont
77704 Tel 838 0/86. Mgr- Gene W Woods: Ass't Mgr - Randy Carnllo;
Stage Mgr Ray Peveto (Cwvic Center seats 6500 permanent piatform
40'x60", Fawpark Coliseum seats 4500 permanent, 3000 portalile plat
form 40'x60". City Aud seats 2305 permanent. proscemum 40 x50°)
Sound: DuKane mixer—24 channels. 5 1000 watt amps. 5000 watt PA
24 1nputs, equalizers, 6” SBL speakers (center house cluster). 127
horns. Shure mikes
Lighting: Major solid state dimmer board: & /enons. 12 Lekos 2
Troupers
Services/Facilities: Promotion, Ticket Takers & Printing, Ushers. Secu
nity, Rehearsal Rooms, A/V Ops./Engs . Electricians, Sound Tecanicians
Cleanup: Pianes. Catering Advertising
Note: Bans punk & hard rock. yromoter or agency posts bond

Jefferson Theatre. 345 Fannin St. Beaumont 77701 Tel 832 6649

SOUND & LIGHTING
Mid-County Music. 1110 Port Neches Ave . Port Neches 77651 Tel 722

2211
Sound Co . 1110 Port Neches Ave. Port Neches 77651 Tel. 724 2211

MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS

Mid-County Music. 1110 Port Neches Ave = Port Neches 77651 Tel 722
2211

Sound Co. 1110 Port Neches Ave., Port Neches 77651 Tel 7242211

STAGING & COSTUMES
Beaumont Music Commission, 470 Orleans St. Beaumont 77701 Tel 833
7832

LIMOUSINES
Coach & Carriage Ltd. 4785 Detroit, Beaumont 77703 Tel 735-8866

TICKETS
Beaumant Civic Center, 701 Main St. Beaumont 77701 Tel: 838-0786
Limelight Ticket Agency. 440 Belvedere. Beaumont 77706 Tel' 866-2454

UNIONS
IATSE Local 183 745 N. 11 St Beaumont 77702 Tel 8988773

o DALLAS AREA (Area Code 214)

PROMOTERS

Beaver Prod'ns Inc . 1616 John West Rd Zip 75228 Tel 521-5221 Pres
Don Fox. Prod'n Mgr Ray Compton (Contract w Wintergarden Ball-
room—Dallas. Tex.. Warehouse—-New Orleans. La)
Branch: New Orleans. La
Promotes: Rock
Terr: USA. Canada

Cobblestone Int'l Assocs. 2829 W Northwest Hwy. Suite 346. Zip: 75220
Tel: 3585615 Pres. Charles Stone, VP Carl Dooley
Promotes: Rock. MOR, Country
Terr: USA

Entertainment (Il Prod'ns [nc . 8428 Kate St Zip 75225 Tel 636-0883
Pres Henry Altman: Sec'y Sam Lobetlo. (Contracts w/Hyatt Regency
Hotels New Orleans, La . Dallas. Houston. Tex)
Promotes: Rock MOR. Country, Jazz
Terr: New Orleans La . Dallas, Houston. San Antonio. Tex

Friends Prod'ns fnc 4447 N Central Expwy Zip 75205 Te! 522-6001
Promotes: Rock MOR Country. Jazz
Terr: Anz La. NM Okla. Tex

H £ RB Prod'ns, 1902 Berwick St Zip 75203 Tel' 941.1083
Terr: Dalfas-Fort Worth Metropolitan area. Tex

Positive Int'| Prod'ns Inc . 4323 Bluffview Blvd. Zip: 75209. Tei: 3524821
Owner James E Gribble il
Promotes: Soul MOR, Jazz. Folk. Country
Terr: Rancho Allegre. Santa fe. NM | Tex

Roth Assoc Inc (Tatent Showcase Assoc.). First National Bank Tower, Gar
land 75040 Tel 2728536
Promotes: Rock, Soul, Country
Terr: USA

Don Schater Promos.. PO Box 57291, Zip 75207 Te!' 339-5891/6166
Pres - Don Schafer. VP Bechky Shater
Promotes: Country
Terr: Southwestern USA

Stardate Attractions of Texas, 2711 Electronic Ln. Zip 75220 Tel 245
3895, Pres.. Randy Snelton
Promotes: Rock
Terr: N.M. Tex

Talent Showcase Assoc . see Roth Assoc

FACILITIES

Cotton Bowl Stadium. Fair Park. Zip- 75226 Tel: 5659931 Mgr Arthur K
Hale. Opns Mgr. Dick Potticary. Stage Mgr Loy farnhart (Seats
72,000 permanent)
Services/Facilities: Ticket Takers & Printing. Security. Electricians.
Cleanup
Note: Insurance required

Dalias Convention Center 650 S Griffin. Zip /5202 Tel 6587000 Mgr
Frank Poe. Stage Mgr  Jim Moxley (Arena seats 7428 permanent, 2388
portabie. custom platform, Theater seats 1770 permanent. proscenium
45%80". Grand Hall seats 20,000 portable. custom platform)
Lighting: (Theater) 25 Lekos: 5 Troupers; (Arena) 8 Super Troupers

Granada Theatre. 3524 Greenville Ave Zip: 75206. Tel: 8239610 (Seats
600)

Reunion Arena, 777 Sports St Zip' 75207 Tel 658-7070. Mgr John C
Beckman: Ass't Mgr. Wil Caudell: Stage Mgr Don Moxley (Seats
15,532 permanent. 3551 portable, platform 573"x64'x48")

Sound: Yamaha mixer—32 channels, Aitec amps—3000 watts total.
speakers (center cluster, production sound stage end), 3000-watt PA- 16

inputs. 4 monitors.
Lighting: Electro Control/Plexus 1000 board; 12 Super Troupers, Lekos,
Pars
Services/Facilities: Ticket Takers, Ushers. Secunty. Rehearsal Rooms,
A/V Ops /Engs.. Electricians, Sound Techricians, Cleanup
Note: Promoter posts bond.

Texas Stadium. 2401 Airport Fwy., Irving 75062 Tel 438.7676. VP & Gen
Mgr  loseph P. Cavagnaro

SOUND & LIGHTING

AV W Audio-Visual Inc., 2241 Iving Blvd Zip- 75219 Tel 634-3060

Armold & Morgan Music Co 510 S Garland Ave., Garland 75040. Tel 494
1378

Associated Sound Prod'ns, 11260 Goodnight Ln Zip: 75229 Tel 350-5466

Crossroads Audia Inc., 4535 McKinney. Zip: 75205. Tel 528-0600

Dallas Stage Lighting & Equipment Co.. 2813 Florence. Zip 75204 Tel
827-9380

Hunt Electronics, 1101 Summit Ave. Plano 75074. Tel 422-1112

Little Stage Lighting Co., 10507 Harry Hines. Zip 75220. Tel 3583511

Prescoliti Lights, 1206 Tappan Circle, Carrollton 75006. Tel 242-6581

Showco Inc., 9011 Governors Row Zip 75247 Tel 630-1188

Supenor Electric Lighting, 2530 Walnut Hill Ln Zip: /5229 Tel: 350-1368

United Prod'n Servs., PG Box 7236. Zip: 75203 Tel- 350 6480

MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS

Arnold & Morgan Music Co.. 510 S. Garland Ave.. Garland 75040 Tei 494
1378

Crossroads Audio Inc., 4535 McKinney Ave Zip: 75205. Tel: 5280600

Factory Serv Center Stereo 5017 Lemmon Ave. Zip. 75209 Tel: 528-8040
4720

Brook Mays Music Co, 644 W Mockingbird Ln Zip: 75247 Tel 631-0921

McCord Music Co, 1916 Elm St Zip: 75201 Tei' 741-3483

Melody Shop. 1026 Northpark Center. Zip. 75225 Tel 363 9181

Sound Prod'ns. 2711 Electromc Ln. Zip: 75220 Tel: 351 5373

Whittle Music Co., 2733 Oak Lawn. Zip: 75219 Tel: 521.0280

REHEARSAL STUDIOS

Goodnight Audio, 11260 Goodmight Ln. Zip: 75229 Tel 241.5182
January Sound Studios Inc., 3341 Towerwood Zip 75234 Tel 243 3735
Wintergarden Ballroom. 1616 John West Rd Zip' 75228 Tel 321 2950

CHARTER SERVICES

Avia Jet, 7515 Lemmon Ave. Zip: 75209. Tel: 358-4371

Business jet Serv  Addison Airport Tel: 386 5181

Cooper Airmotive inc.. 7555 Lemmon Ave Zip 75209 Tel 357 1811

Dallas Transit System. 101 N. Peak. Zip. 75226 Tel 827 3400

Greyhound Charter Bus Serv.. Commerce & Lamar Sts. WATS Tel (800) 528
0369

Jet Fleet Corp 8605 Lemmon Ave. Zip: 75209 Fel 3504061

Surtran. Greater Southwest Int'l Airport. Tel 267 1506/5801

Texas Motor Coaches Inc., 710 Davis St., Grand Praine 75050 Tet 263
371

Trailways Charter Bus Serv.. 315 Continental Ave. Zip' 75207 Tel' 655
812

LIMOUSINES

Airport Limousine Serv 1610 S Ervay. Zip: 75215, Tel: 565-9686

Dallas-Fort Worth Limousines Inc.. 423 £ Greenbriar Ln. Zip 75203 Tel
941 7800

Earl Hayes Ents Inc 8625 King George Dr. Zip: 75235 Tel 688-1787

Hertz, 7212 Cedar Sprinzs. Zip 75235. Tel: 350-7071

Hughes Limousine Serv 2615 S Buckner. Zip: 75227 Tel 388-0444

Limousines inc 2200 Ohve St Zip 75201 Tel: 827-7900

Regal Limousine Serv.. 900 W Main St. Z1p: 75208 Te!: 461 2544

Surtran. Greater Southwest Int | Airport lel- 267-1506/5801

VI P Limousine Serv.. 3427 Ridgeoak Way Zip. 75234 Tel 5212837

TICKETS
Globe Ticket Co.. 8800 Ambassador Row. Zip: 75247, Tel: 6313450
Rainbow Ticket Center. 6225 Hitlcrest Ave Zip. 75205 Tel: 521-3670

UNIONS
A F M. Local 147. 2829 W. Northwest Hwy Zwp. 75220 Tel 358-4447
{ATSE Local 127, 5244 €. Grand Zip' 75223. Tel. 821-3090

nLMO—<3ImMun —Z2mr->-

VIDEO POST
preemm &TRANSFER

Four RCA TH-20G 1" machine computernzed editing
1N stereo with CMX 340X editor.

Grass Valley 1600-7F with E-MEM
Chyron RGU-1 character generator.

Film to tape transfer services with Rank Cintel
MKIIB flying spot scanner with TO.PSY.

VIDEO POST & TRANSFER
8036 Aviation Place * Box 53 « Love Field Terminal « Dallas, Texas 75235
[214) 350-2676

24 track audio recording and sweetening
for film and video

Dual floppy disc SMPTE time code autornation.
BTX four machine interlock to picture (32 tracks)

Full 24 track remote recording services
with time code

OMEGA AUDIO AND PRODUCTIONS, INC.

8036 Aviation Place « Box 71 = Dallas, Texas 75235

[214) 350-9066

www.americanradiohistorv.com
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A Biliboard Spotlight

NOVEMBER 28, 1981 BILLBOARD

® EL PASO (Area Code 915)

PROMOTERS

Impresario Int'l & Empresas Guerra, 5638 Flower Dr Zip' 79905. Tel- 772
7566. Pres. Joe Stephens. VP jake Martinez. Sec'y: Carny Guerra
Promotes: Rock, Soul, Country. Latin
Terr: Las Cruces. N.M.; Et Paso. Tex.

International Artists, 307 E Frankiin Zip: 79901. Tet: 532.7287 Pres - How-
ard Tnpp; Mgr  Kim Morey. (Contracts w/El Paso Civic Center, EI Paso
County Coliseum & Liberty Hali—Et Paso, Tex)

Promotes: Rock, Soul, Country, Jazz. Latin, Religious/Gospet

Terr: Miam1, Tampa. Fla ; Southern N.M.; El Paso, Tex : Juarez. Mexico
KHEY Radio, 2419 N Piedras. Zip 79912 Tel: 566-9301.

Prometes: Country.

Terr: El Paso Metropolitan Area, Tex.
Curtis Lee. 6840 Pino Real Dr Zip: 79912 Tel: 581-2278
Gilbert Ramirez, 8405 Catalpa Ln Zip 79930.

FACILITIES

El Paso Civic Center, 1 Civic Center Plaza. Zip. 79901. Tel: 544-7660. Dir."
0.E. Goodman, Opns Mgr. Cleatis Davis, Acting Booking Agenl- Grace
Lopez. (Theatre seats 2470 permanent, 78 portable. proscenum
38'x56'x43"; Grand Hall seats 6500 portable. platform 4’x56'x30": South
Hall seats 3200 portable, platform 4'x56'x30%)

Sound: Altec mixer—13 channels, 4 100-watt amps, 10 speakers
(mounted n proscemum arch); Altec. Sennheiser & Turner mikes.
Lighting: Major 63-dimmer, 3-scene pre-set board; 2 Troupers, 16 10"
1000-watt Lekos; 12 8" 750-watt Lekos; 24 6” 750-watt Lekos; 4 10”
1000-watt beam projectors; 48 6~ & 8" 750-watt Fresnels
Services/Facilities: Ticket Takers, Ushers, Security, A/V Ops./Engs.,
Electricians, Sound Techmicians, Cleanup; Grand, Baby Grand & Upnight
Pianos, Hammond A100 Organ.

Note: Obscene acts banned.

Paso County Coliseum. PO Box 10697, Corner of Paisano & Boone Sts.
Dip: 79997. Tel: 543-2961. Dir. Robert C Skinner; Bldg. Mgr Don
Bailey; Booking Mgr.: Pam Smeltzer. (Coliseum seats 6170 permanent,
1830 portable, platform 4’x30'x40’; Little Arena seats 850 permanent)
Sound: RCA mixer—8 channels. 3 50-watt amps, speakers (ceiling); 50-
watt Rauland-Borg PA—8 inputs, equalizers; Electro-Voice, Shure mikes
Lighting: 4 Super Troupers.

Services/ Facilities: Ticket Takers & Printing, Ushers, Securtty, Rehearsal
Rooms, Electricians. Sound Technicians, Cleanup; Grand & Spinet Pi-
anos.

Mote: Bond posting required.

SOUND & LIGHTING

Danay’s Music Box, 9417 Montana Ave. Zip: 79925. Tel: 593-1035. (Sound)

Howell Electronics, 2873 Pershing St. Zip- 79903 Tel: 566-3968.

Production Servs., 6016 Doniphan Dr. Zip: 79932. Tei: 584-6903.

Sancho Bros. Music, 8415 Alameda Ave. Zip: 79907. Tel: 859 9786

Sun Communication Systems Inc.. 105 N. Florence St. Zip: 79901. Tel: 533-
5545.

=
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MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS

Danny's Music Box, 9417 Montana Ave. Zip- 79925. Tel: 593-1035.

Kurland-Salzman Music Co, Eastgate Shopping Center, 9801 Gateway West
Bivd. Zip: 79925. Tel: 592-8207.

May & Duncan Music Co., 5001 Montana Ave. Zip' 79003. Tel. 566-9643.

Shutes El Paso Piano Co., 4021 N. Mesa St. Zip 79902. Tel: 532-1639.

STAGING & COSTUMES
Camelot Costume Co., 2430 N. Piedras St Zip: 79930. Tel* 566-8185.
Guyrex Assocs., 1301 Texas St. Zip: 79901 Tel: 533-5279.

CHARTER SERVICES

Greyhound Charter Bus Serv, 111 San Francisco St Zip- 79901 WATS Tel:
(800) 528-0369.

Southwest Awr Rangers, 6775 Convair St. Zip 79925. Tel: 772-3291

Sun City Area Transit, 130 N. Cotton St Zip: 79901. Tel- 533-1619.

Texas, New Mexico & Oklahoma Coaches Inc, 111 San Francisco St. Zip.
79901 Tel 532-3404.

Trailways Charter Bus Serv, 200 W. San Antomio St Zip: 79901 Tel' 533
6481.

LIMOUSINES
Yellow Cab Co Inc.. 325 S. Santa Fe St Zip: 79901 Tel: 533-3433

TICKETS
Ticketmaster Corp.. 1 Civic Center Plaza. Zip: 79997 Tel: 532-4661.

UNIONS
A F M, Local 466. 2100 E. Yandell St. Zip: 79903 Tel- 532.5851.
I'ATSE Local 153. 8304 Mount Baldy Dr Zip. 79904 Tel 751.5169.

© FORT WORTH (Area Code 817)

PROMOTERS

€ R Promos., 5601 Shoreline Circle N. Zip- 76119. Tel: 478-8663. Owners:
Ron & Elaine Peterson; Sec'y-Treas: Dorothy Peterson. (Contracts
w/Civic Center—Amanillo, Tex.; Mumaipal Aud.— Dallas. Tex ; Will Rogers
Coliseum—Fort Worth, Tex.)
Promotes: Country, Religious/Gospel
Terr: Okla; Tex.

Casa Manana Musicals Inc., PO Box 9054, 3101 W. Lancaster. Zip: 76107
Tel: 332-9319.
Promotes: Rock. Country, Folk
Terr: Fort Worth, Tex.

Gorman Promas. Inc.. 5009 Brentwood Stawr Rd , No 306 & 308 Zip 76112
Tel: 496-8424. Pres. Gordon McKenna.
Promotes: Rock, MOR, Country.
Terr: Tex.

FACILITIES

Tarrant County Convention Center. 1111 Houston St Zip: 76102 Tel- 332
9222. Exec. Dir.: Lows C. Owen. CFE; Mgr.: William F. Hemphill, CFE:
Arena Stage Mgr: Pat Knight, Theatre Stage Mgr. Maunce Piicher
(Arena seats 10.690 permanent, 3266 portable. variable ptatform.
Theatre seats 3054, stage 120'x50"; Extubit Hall— 100,000 square feet).
Sound: (Arena) Altec mixer—7 channels: 9 80-watt amps. 7 20-watt
speakers (celing); 30 Neumann, Shure mikes; 40 mike inputs, (Theatre)
Altec monophomic; (Exhibit Hall} 5 80 watt amps, 1 200-watt amp. 6 A7
speakers, 400-watt speakers (ceiling). 30 Neumann. Shure mikes: 40
mike nputs
Lighting: (Arena) 14 Super Troupers; 2 Gladiators; (Theatre) Century 3-
scene dimmer board, 60 dimmers. 40 1000 watt Fresnels; 75 750 watt
Lekos; (Exhibit Hall) Portable 12K 2 scene dimmer board, 12 dimmers 4
portable Super Troupers.

Services/Facilities: A/V Ops./Engs.. Electricians. Sound Technicians,
Cleanup. 2 Upright & 1 Concert Grand Pianos. 3 Forklifts, Intercom
Will Rogers Memorial Center. 1 Amon Carter Square Zip. 76107. Tel" 870
8150. Dir - B Don Magness, Mgr  Doug McGlaun; Stage Mgr . Jess Gam-
brell. (Coliseum seats 5695 permanent. 3000 portabie. portable plat-
form; Aud seats 2964 permanent, proscenium 35'x50°x40". platform

60x80'x40").

Sound: Altec mixer—12 channels, amps. speakers. PA. Electro Voice
mikes,

Lighting: (Aud.) Major board: 1 Super Trouper; (Coliseum) 4 Super Trou-
pers

Services: Cleanup.

SOUND & LIGHTING
A STSound & Lighting, 357 Exchange Dr . Arlington 76011 Tel. 461-4576
Collins & Cole, 2754 SE Loop 820. Zip- 76140. Tel 572 3101.

MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS
Tra::df‘\‘mencan Van Serv. Inc, 2525 Ridgmar Blvd Zip' 76116 Tel 737

TICKETS
Amusement Ticket Serv, 615 Commerce St Zip: 76102. Tel: 4292892

© HOUSTON AREA (Area Code 713)

PROMOTERS

Pace Concerts Inc 1124 Lovett. Zip. 77006 Tel 526 7666 Pres - Louis
Messina
Promotes: Rock. Soul. MOR. Country. Jazz.
Terr: Ala: Ark, La, Miss, Okla

Pantera Ten Prod'ns, PO Box 22131 Zip 77027 Tel 468 1329 Pres - Rob
ert Duncan
Promotes: Rock.
Terr: Tex

Rockefeller's. 3620 Washington Ave Zip 77007 Tel- 861-8925 Owner San-
ford Criner, Mgr : Jim Owens. Technical Mgr - Tony Carey
Promotes: Soul. MOR, Jazz.
Terr: Houston, Tex.

San Jac Assocs . 2100 Wesl Loop S Zip 77024 Tel §21-8790
Promotes: Rock. Soul. MOR. Latin
Terr: Tex

Sotgg&est Concerts Inc, 1700 Smith St, Suite 435 Zip 77002 Tel: 659
Promotes: Rock, Soul. MOR, Country. Jazz, Folk. Latin, Religious/ Gospel.
Classical
Terr: Southwestern USA

FACILITIES

Astrodome, PO Box 288. Zip: 77001 Tel 749-9629 (Seats 50.000 perma-
nent, 16,000 portable).

Houston Civic Center, 615 Lowisiana. Zip 77208 Tel: 222-3561 Dir Jerry
Lowery (Sam Houston Coliseum seats 8900 permanent. 2400 portable,
portable stage: Music Hall seats 3005 permanent. proscemum
21°6”x49°8"x42’, Jones Hall seats 3001 permanent)

Sound: Altec mixer—15 channels, 300 watt amps. 15" speakers (ceiling),
300-watt PA—15 inputs, Shure mikes

Lighting: Berkey Colortran board. 3 Super Troupers. Arc spots: 130
Lekos.

Services/Facilities: A/V Ops /Engs . Electricians. Sound Technicians,
Cleanup

The Summit, 10 Greenway Plaza Zip: 77046 Tel. 627 9470. Mgr. Mike
McGee, Opns. Mgr. Henry Thomas (Seats 15.300 permanent. 2000 port
able, platform 6'x68'x48")

Sound: Interface Electronics mixer—24x8 channels. 42 Grommes Prect
sion 100-watt amps, JBL bass speakers (center & end clusters), hgh fre.
quency drivers; Frazier horns, one-third octave White equalszers. Electro

Voice. Shure mikes. Ticket-Tic. 1403 Wheeter Ave Zip 77004 Tei 523 7313

Lighting: House lights: 12 Super Troupers. Top Ticket. § Greenway Plaza Zip 77046 Tel- 960 8678
Services/Facilities: Promotion, Ticket Takers & Printing. Ushers Secu Warehouse Records & Tapes 1212 Westheimer St Zip 77098 Tel 526
rity. Electricians, Sound Technicians, Cleanup 7578

Note: Deposit required
Tower Theatre, 1201 Westheimer Zip. 77006. Tel 526 7666 Mng Dw.  UNIONS
Janet Spencer AF M. Local 65, 609 Chenevert St Zip 77003 Tel* 236 8676
I'ATSE Local 51 1600 TC Jester W Zip 77008 Tel 861 5453

SOUND & LIGHTING

Clearlight Ents.. 3004 Yale St. Zip: 77018. Tel. 8687450

Close Assoc., 604 Roberts. Zip: 77003. Tel 236-0316 ®

Houston Stage Equipment Corp., 2301 Dumble Zip- 77023 Tel 926-4441. SAN ANTONIO (Al’ea COde 512)

L D Systems Inc., 3004 Yale St., Sute R Zip: 77018. Tel. 868-9080 PROMOTERS

M C 1 Prod'ns, 10 Greenway Plaza £ Zip: 77046. Tel 627-9270 Alamo Ad Center Inc. 217 Arden Grove Zip 78215 Tel 225.6294 Pres
Summit Lighting. 5930 Harvey Wilson. Zip 77020 Tel- 673-5533. Carlton J. Mertens.

Terr:  Southern Tex

MUSICAL INSTRUMENT SALES. RENTALS & TRANSFERS Exclusive Concerts 6602 Moss Oak Zip 78229 Tel 342 8019 Contacts

Evans Music City. 6240 Westheimer St. Zip: 77057, Tel: 781-2100 e

Holcombe Lindquist Inc.. 3133 Southwest Fwy. Zip: 77098. Tel- 526 7691 . .
Houston Piano Co. nc., 3603 Msin S, 29: 17002 Tel 529 1995, 5225063 | 41 radies i b oz 20 TBaon e 828 1310 res. Joe
Brook Mays, 5726 Southwest Fwy Zip: 77027 Tel 781.1433 Miller ! :
Musicville, 12538 Memonial Dr. Zip: 77024 Tel. 461-6334. .
Parker Music Co . 5005 Gulf Fwy. Zip: 77023 Tel: 923-9036 Local branch: T e on Lo Mo On . Tx

3921 Spencer Hwy., Pasadena 77504 Tel: 944.4212/1082. i Y . '
Post Oak Music Center, 11111 S. Post Oak Rd Zip- 77035 Tel 729-0117 9 (G, B (tin (a3 ay BB 1) DGR Cair) 6o
Sullivan Transfer Co.. 4720 Clinton Or. Zip* 77020 Tel. 928 2401 Prometes: MOR, Country Latin

Terr: Southern Tex

STAGING & COSTUMES Stane City Attractions Inc . 4415 Piedras Dr W Suite 253 Zip. 78228 Tel
Houston Scemic Studie, 7026 Sherman St. Zip' 77011 Tel: 921 2647 732 1101 Exec Prod'r Jack Orbin. Assoc Prod'r Greg Wilson. Prodn
Performing Arts Supply Co.. 8450 Westpark. No. 2 Zip- 77063 Tel 783 Mgr . Bob Herrick.

7170. Promotes: Rock. Soul. MOR, Country. Jazz. Folk
Southern Importers & Exporters. 4825 San Jacinto Zip 77001 Tek: 524 Terr: Okla.; Tex

8236 Texas Star Prod'ns Inc. 7500 Catlaghan Rd . Sutte 306 Zip 78229 Tel

349-8764 Pres lrene Varga. VP Adele Forestier, Sec'y Danele

CHARTER SERVICES fucestier

Greyhound Charter Bus Serv. 1410 Texas St Zip: 77002 Tet 759 9079 el G, Lot

Trailways Charter Bus Sery. 2121 Main St Zip: 77002 Tel 750 6510 GLeLIIT g A G o

LIMOUSINES FACILITIES

Access Limousines, 6510 Mossrose St. Zip 77017 Tel* 649 6844 Joe & Harry Freeman Coliseum. 3201 E Houston Zip 78219 Tel 224 6080

Limousine Serv. Int'l Inc.. 405 Bremond St. Zip 77006 Tel. 524 8468 San Antonio Convention Center. PO Box 1898 Zip 78297 Tel 299 8500

V [P Limousine Serv. 2913 Fanmin St. Zip- 77002 Tel 522-0861 {Arena seats 14.800 permanent. 1200 portable. Theatre seats 2800 per
manent).

TICKETS Sound: Altec mixer speakers. PA

Cactus Trckets, 55 Wood Lake Square Zip. 77063 Tel: 975 8582 Lighting: Kliegl board 8 Troupers

Globe Ticket Co. 6800 Main St Zip. 77030 Tel- 524 8426 (Printing) Services/Facitities: Rehearsal Rooms A/V Ops /Engs. Electricians.

Quick Tick Int'l Inc.. 5925 Kirby Dr. Zip: 77005 Tel 5267174, (Printing) Sound Technictans. Cleanup. Concert Grand Piano

Ticket Connection. 2031 Southwest Fwy Zip 77098 Tel: 524 3687 Mote: Bond posting required

CHAPARRAL
CENTER

MIDLAND, TEXAS

Serving the Petroplex area
of over 250,000

Seating
5,000 - Basketball and Tennis
6,200 - Concert (reserved seating)
7,200 - Concert (testival seating)
Parking

1,700 - free, paved, and lighted

®

For information contact:
Mike Stevens, Midland College
3600 N. Garfield, Midland, Texas 79701
(915) 684-9811

THE CHAPARRAL CENTER

15825 MEMORIAL DRIVE
HOUSTON, TEXAS 77079

713/ 493-1533

The first absclute state of
the Art Recording Studio in
Houston. Specializing in
Custom Record Production,
Radio and T.V. Jingles, and
Film Scores. We are the Best!
Equipment includes MCI 24
track, JH 536-C Automated
Console, Dolby, Aphex, Scamp,
McIntosh, Eventide, Lexicon,
EMT, Urei, Audicon, ADR-EQ,
BGW, and much, much more,
including a complete line of
microphones.

Division of Kickerillo Company
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SOUND & LIGHTING

Independent Theatre Supply 2750 € Houston Zip 78214 Tel 226-3508
Production Consultants, 8327 Laurelhurst Or 2ip 78209 Tel 826 2175
Texas Scenic inc 5423 Jackwood Dr Zip 78238 Tel 684-0091

MUSICAL INSTRUMENT SALES, RENTALS & TRANSFERS

Acosta Musical Instrument Repair Center. 444 Bandera Rd Zip. 78228, Ter:
732 4955

Alamo Music Center. 425 N Main Ave Zip 78205 Tel 224 5526

Audio Concepts. 8498 Fredericksburg Rd Zip 78229 Tei 699 3333

Caldwell Music. 411 N Main Ave Zip 78205 Tel 227 7523

Culver Transfer & Storage Corp 3935 N Panam Expwy Zip 78219 Te
2252623

Deil-View Music Center. 122 Latch Dr Zip 78213 Tel 732 1021

ee Way Motor Freight Inc 3410 N Panam Expwy Zip 78208. Tel: 22&
1343

Mayfield Music Co. 1109 Broadway Zip 78215 Tel 227 3487

River City Music Co. 4402 San Pedio Ave Zip 78212 Tel' 7327151

San Antomo Music Co . 4914 NW Loop 410 Zip' 78229 Tel 681 2920

Smith Music Co - 3108 West Ave Zip 78213 Tel 344.0739

United Rent All 723 Lockhill Selma Zip: 78216, Tel: 341-8106

Viera Sound. 501 S. Pecas St Zip- 78207 Tel: 225 7659

STAGING & COSTUMES
Texas Scenic Co Inc . 5423 Jackwood Dr Zip 18238 Tel. 684-0091

CHARTER SERVICES

Alamo Flyers Inc . Stinson Field International Airport Zip 78216 Tel 922
1228

Arrow Coach Lines Tel 496-1103

Chaparral Aviation inc  International Awrport Zip 78216 Tel 824 7503

Greyhaund Charter Bus Serv. 500 N St Mary's. Zip. 78205 WATS Te!
(800) 528-0447

Kerrville Bus Co Inc 1430 E Houston St. Zip 78202 Tel. 226 7371

Trailways Charters & Tours 301 Broadway. Zip. 78205 Tel 532 9930

Via Metropohtan Transit Charter Bus Serv 800 W Myrile Zip 78212 Tel
2275371

LIMOUSINES
Don's Limausine Serv.. 711 SE Military Dr Zip 78214 Tel 923-7556

TICKETS

Joske's Ticket Serv.. Alamo Plaza Zip 78205 Tel 227.0096

KBUC Radio. 3642 E Houston St Zip 78219 lel 2229191

KKYX Radio. 8022 Bandera Rd. Zip: 78228 Tel' 684-0068

San Asmamo Ticket Serv . 6426 N New Braunfels Zip 78209. Tel §78
6351

Spurs Ticket Office. Hemis Fair Plaza Zip 78292 Tel 2249578

UNIONS
AF M, Local 23. 611 N Flares St Zip 78205 Tel 227 3582

SCME 8125 Presa St Zip 78210 Tel' 224 2625
T

F
[ATSE IS Alamo Market 2ip 78205 Tel: 223 3911

o OTHER CITIES

PROMOTERS
Caldwell Studios. 1214 Ave Q. Lubbock 79401 Tel (806) 747-7047
KMID TV, Midland Regional Air Terminal, Midland Tel {915) 563 2222
Charlie Philips. 925 W Central Amanllo 79108 Tel (806) 3833822
Ponderosa Ballroom Inc . 3881 Vine St Abilene 79602 Tel (915) 698
2102
Promotes: Country
Terr: Abilene. Tex
Al Rogers Prod'ns. 1913 Crescent D Rockport 78382 Tel (512) 7297496
Pres Al Rogers. VP Don Campbell
Promotes: Rock, MOR Country
Terr: Colo NM. Okla Tex
Stagecoach Inn. 1618 Orange St. Abilene 79601 Tel (815) 677 3169
Owner Lurus Calfey
Promotes: Country
Terr: Western Tex
Umpire Enterprizes. 1824 Laney Dr - Longview 75601 Tel (214) 758 4063
Pres Jerry Haymes; Sec’y Sandy Wilson
Promotes: MOR. Country. Religious/Gospel
Terr: Aniz . N'M . Okia . Eastern & Northwestern Tex
Charles Wash. 406 Runnels. Big Spring 79720 Tel (915) 263-4272

FACILITIES

Abilene—Expo Center of Taylor County. PO Box 5527. E Hwy. 36 Zip
79605 Tei (315) 677 4376 Gen Mgr John Emmons, Office Mgr. Alice
Emmons (Seats 5200 permanent 3450 portable. 9000 festival)
Services/Facilities: Ticket Takers Ushers. Security, Rehearsal Rooms
Electricians, Sound Technicians, Cleanup

Amarillo— Civic Center. Third & Buchanan Sts Tel (806) 378 4297

Corpus Christi Memorial Coliseum & Exposition Hall. 402 S Shorefine Dr
Zip: 78408 Tel: (512) 884-8228 Mgr Charles D Randall. Ass't Mgr
Gregory G Tamez, Stage Mgr Jim D'Toole (Memorial Coliseum seats
2572 permanent. 3428 portable. proscenium 18'x52'x40": Exposition
Hall seats 1200 portable. portable platform)
Sound: Altec mixer— 10 channels. 2 200 watt amps, speakers, PA— 10 1n
puts Shure mikes
Lighting: 3 Super Troupers, 24 Lekos
Services/Facilities: IATSE & Non Union Stagehands. Electricians. Sound
Techmicians. Cleanup
Note: Bans acts using profanity

Galveston—Moody Civic Center. 2100 Seawall Blvd. Zip 77550, Te!: (713}
762:9608 Dir. John ) Deilanera

Lubbock Memaual Civic Center, 1501 Sixth St. Zip 79401 Tel (806) 767
6411 x 2235 Exec. Die  Dottie Townsend; Deputy Dir. Van McVay, Stage
Mgr  Robyn Williams. (Exhibit Hall seats 5032, proscenium up fc
6'x40'x32" Banquet Hall seats 1200 portable' Theatre seats 1422 per
manent. proscenum 3'x50'x32°)
Sound: Audio Board mixer—16 channels: 12 500-watt Altec Lansing
amps. Altec speakers, PA—16 inputs. equalizers. 24 Electro-Voice, 24
Shure mikes
Lighting: Decor dimmer board. 3 Super Troupers: 2 Trougers: 1 Troupe
rette. 6 8”7 & 10" Lekos. 6 1000-watt & 6 500-watt Fresnels
Services/Facilities: Promotion. Ticket Takers & Printing. Ushers. Secu
nty. A7V Ops./Engs.. Electricians. Sound Technicians. Cleanup

L ubbock Municipal Aud -Coliseum. Between Fourth & Sixth Sts Zip 79417
Tel (806) 762-6411 x 2065. Mgr Vicki Key, Stage Mgr  Bill Brannan
(Aud. seats 3023 permanent. proscemum 25°x48° platform
60'x50'x100" Coliseum seats 7509 permanent. 2080 portable. platform
4'x48'x40"
Sound: Gates mixer— 12 channels. 50-watt PA--8 inputs: 2 50-watt Altec
amps. speakers (front ceiling). Electro-Voice mikes; 100-watt Mclntosh
amp 12 channel bi-amp mixer. 10-band bi-amp equahzer
Lighting: Century board. 3 Super Troupers. 4 Troupers. Lekos: Fresnels
floods
Services/Facilities: Promotion. Ticket Takers, Ushers, Security. Re
hearsal Rooms Non Union Stagehands. A/V Ops /Engs.. Efectricians
Sound Techmicians Cleanup: Boxoffice
Note: Aud not suitable for hard rock

New Brauntels—Gruene Hall, 1281 Gruene Rd Zip 78130 Tel (512) 625
9013. 629-2303. Mgr. Mary Jane Nalley (Seats 550, proscenium
8'%22'x15". Outdoor Garden seats 1000)
Services/Facilities: Promotion. Ticket Takers & Prinfing. Secunty
Cleanup
Note: Not surtable for hard rock

Odessa—Ector County Coliseum & Exhubition Canter, 42 St & Andrews Hwy
Zip 79762 Tel (915) 366-3541 Mgr Bill E Martin. Ass't Mgr Janelle
McGhee. Stage Mgr Armando himintel {Eohseum seats 5000 perma
nent. 3000 portabie 40”x60'x40%)

Sound: Bogen rmixer -6 channels: 4 Electro-Voice mikes
Services/Facilities: Ticket Takers Ushers, Secunty.  Electricians
Cleanup

San Angelo Coliseum, 500 Rio Concho Dr Zip 76903 Tel (915)653-9577

Texarkana-—Perot Theatre, 221 Main St. Zip: 75504 Tel (214) 792499
Mgr Charles R Rogers (Seals 1570 permanent. 30 portable prosce
mum 24'x45135%)

Sound: Mixer equalizers. mikes

Lighting: Decor board. 2 follow spots. 8 spots, 130 instruments
Services/Facilities: Promotion. Ticket Tasers Ushers. Security. Non
Union Stagehands. AV Ops./Engs.. Electnicians. Sound Technicians
Cieanup

Note: Not suitable for hard rock: bans nudity. bond posting may be re
quired

Wichita Falls Memonial Aud.. 1300 Seventh St Zip 76307. Tel. (817) 322
4248/561]1 Mgr Donald M Burkman: Ass't Mgr Theda Gohlke Stage
Mg Dude Weaver (Aud. seats 27.7 permanent. proscenium
20'x60°x42")

Sound: Altec mixer--8 channels. speakers {above proscenium): Turner
mikes

Lighting: 2 Super Troupers: | Trouper

Services/Facilities: Ticket Takers Ushers, Security. AV Ops./Engs
Electricians, Sound Technicians, Cleanup, Steinway Concert Grand Piano
Note: Not suitable for hard rock

BOOKING AGENTS,
PERSONAL MANAGERS &
CONTACTS |

A B C (Associated Booking Corp.). Lee Fark Bldg. 3511 Hali St Dallas
75219. Tel: (214) 528-8296

Alamo Ad Center Inc.. 217 Arden Grove. San Antonio 78215. Tel (512) 225
6294.

Alama Village Music. PO Box 528, Brackettville 78832, Tel: (512) 563 2580

American Country Talent, 1901 Central Dr., Suite 202. Bedford 76021 Te!
(817) 2677232

Roy C Ames. PO Box 66595, 3520 Montrose, Suite 227. Houston 77006. Tel
(713) 7856670

Artist Communications, 97 W. Bee Caves Rd.. No. 101, Austin 78746 Tel
(512) 327-6820

BAS Ents.. 5925 Kirby Dr . Suite 226 Houston 77005. Tel: (713) 5222713

Beau-Jim Agency Inc, 10201 Harwin, Sute 2206. Houston 77036 Tel
(713) 7716256

Gary Beck Prod'ns. PO Box 6390. Corpus Christi 78411 Tel (512) 854
7376

Ed Bernet Entertainment, 7027 Twin Hills Ave, Dallas 75231 Tef: (214)
691-0001

Blackstone Ltd . 1921 Beech St Amantio 79106, Tel: (806) 352-6073

Blue Island Music Group, 1906 Vernlake, Houston 77084, Tel (713) 492
8715

Glenn Boydstun Mgmt.. 8817 Random Rd.. Fort Worth 76179. Tel- (817)
236-7544

Franchelle Brooks. 765 Baenman Dr . Houston 77088 Tel: (713) 665-2391

Brovsky-Stewart Mgmt., 1209 Baylor. Austin 78703 Tel: (512) 474 6326

Jimmy Carter. 4137 Astoria, lrving 79062, Tel (214) 256-2983

Chardon Inc 3189 Royal Ln.. Dallas 75229 Tel (214) 369-4574

Classic Sound Prod'ns. Box 6582, Fort Worth 76115. Tel (817) 924-3413

Arthur Crumes. 1010 Painsettia. San Antenia 78202 Tel (512) 543-8873

G. David H. Ents. PO Box 634, Houston 77478. Tel (713) 980 1839

T R Drummond. PO Box 962. Baytown 77520 Tel (713) 4272225

Encore Talent Inc. 2137 Zercher Rd., San Antomio 78209. Tet: (512) 82
2655

Entertainment Agency Ltd . PO Box 8303, 7227 Fanmin. Suite 203. Houston
77004 Tel (713) 7954780

Epstein Ents, PO Box 28123, San Antcnio 78228 Tei (512) 434-0623

Etc Etc. Inc, PO Bax 1297, Hurst 76053. Tel. (817) 268-3276

General Mustc Corp.. PO Box 8345, Houstan 77009. Tel: (713} 225-0450

Goal Post Music. 11603 Green Glade Dr.. Houston 77099 Tzl (713) 933
0530/ 8002

| Anzonio Gonzatez. 6718 Cherryleaf St. San Antonio 78238 Tel' (512
6847587

Bill Fam. PO Box 19647. Houston 77024 Tel (713) 461-0530

T.M. Harris. PD Box 634, AR Dept . Sugarland 77478. Tel: (713) 980-18:9

High Fashion Music Inc . 4209 Pickfau St Houston 77026 "el: (713) 573
00:29. 633-0685

D. Jahn Holl. 59 Casa Grande. Houston 77060 Tel: (713) 4453227

Incorsel Mgmt. Consultants Inc.. 6060 N. Central Expwy. Suite 428, Dalla
75206 Tel: (214) 6916728

Inergi Prod'ns. 15825 Memorial Dr.. Houston 77079 Tel (*13) 772-4852
493-1533

intemational Artists Mgmt. 307 £ Franklin Ave.. £l Paso 79901 Tel (315)
532 7287

| & ) Prod'n Agency. PO Box 476 Bonham 75418 Tel (Z14) 5837112
5225

Hay: Jenkins, 2601 S Braeswood. Houston 77025 Tel (/13) 661-6330

Ken Ran Ents.. PO Box 25505, Oallas 75225 Tel. (214) 339 3025

Vincent D. Kickerillo, 1300 Texas Ave.. Suite 201. Houston 77002 Tel +713
222-8561

King, Promos. Co . PO Box 90698, Houston 77090. Tel: (713} 537.9792

Lemon Square Mgmt.. PO Box 31819, Dallas 75231 Tel (214) 750-0720

M E A Prod'ns, 8914 Georgian Dr.. Austin 78753, Tel. (512) 836-32D1

Mac Man Mgmt., PO Box 946, Springtown 76082 Tel (817) 433-5720

Max Promos.. PO Box 7386. Beaumont 77706 Tei (713) 866-6726

Vickor Maxie. 4016 Lockwood Or . Houston 77026 Tel (713) 673 4161

Chestey Millikin, PO Drawer T, Manor 78653, Tel: (512) #72-5581

Miss Rodeo America Bookings, 217 Arden Grove. San Antanio 78215 Tel
1512) 2256294

Montgomery Booking Agency. 8314 Georgian Dr . Austin 73753 Tel: {51
336-3201

Nancy B & Co. inc . 2715 Bissonnet, Suite 507. Houston 77005 Tel- (713
24-4741

National Booking Agency 8517 Shagrock, Dallas 75238 Tel (214 341
{172

Nelcon & Assocs.. PO Box 634. Sugarland 77478 Tel (7i3) 778.0621

New Star Mgmt. 2823 W Northwest Hwy. No. 346, Dullas 75224, Tel
214) 358 5615

Newstar Assocs., PO Box 320. Lindale 75771 Tel. (214) 882.5110

Randatl Parr Org. Ltd.. 411 E. Crosstimbers, Houston 7702 Tel (713) 691
5151

Gerald Prewitt. PO Box 404, Euless 76039. Tet. (817) 267 2875

Ray Price Booking Agency/Ents.. PO Box 30384, Dalias 75230 Tel- (214
750-9993

R & D Mgmt., PO Box 962, Baytown 77520. Tel (713) 427-2225

R H Positive Ents.. PO Box 720332, Houston 77272. Tel, (713) 995-1436

Ransang Mgmt. Corp.. PO Box 120003. Artington 7601Z. Tel. (817) 261
3798.

Ram Talent. PO Box 2802 Corpus Chnisti 78403 Tel. (512) 2416387

Rock Arts Ltd, 97 W. Bee Caves Rd. No. 101, Austin 78745, Tel (512) 327
9320

Mike Rosas. 6330 Stratton, Houston 77023 Tel (713)644-5931. 521-0974

Stane Sawyer, 7201 Spencer Hwy., No. 205, Pasadena 17505 Tel (713)
479-3094

Dan Schater Promos.. PO Box 57291, Dallas 75207 Tel: (14) 339-5891

Scott's Creation L1d., Bldg. . No. 728. 2777 Briar Grove. Houston 77057
Tel: (713) 433 7966

Bill Seals, PO Box 5721. Austin 78763 Tel (512) 453-1906.

Pnitlip Settle. 9707 Braehurn Glen, No 264. Houston 77074 Tel (713) 772
4852. 4931533

Snoway Talent/Prod’ns. 276 Mading Ln.. Houston 77037 Tel' (713) 449
1221

Sounds Ot Country. 1210 Paim St. Abilene 79602 Tei' (315) 677 1508

Southwest Talent Assocs. 1921 Beech St. Amarillo 791G6. Tel: (8(6) 353
3901

Star Attractions Inc. 2039 Antoine. Houston 77055 Tel (713)683-3171

Sandown Talent, 7302 Mullins. No. 803, Houston 77081 Tel' (713) 776
9219

Tisra Til (self-booking). 4422 Westhills Trail. Amarillo 79106. Ter (806)
359 1165

Tumberwolf Inc.. 2520 Cedar Elm Ln . Plano 75075 Tel (214) 8E7 6656

Trinity Music inc . PO Box 10467 607 Stemmons Tower W.. Dallax 75207
Tel (214) 631 8328

Louis Williams, 12638 Monarch. Houston 77054 Tel (713) 433.9749

Wolf Rich Entertainment. 2555 NE Loop 410, No 1109 San Antoni» 78217
Tel (512) 656-1652
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" ERWIN CENTER...
The Power of the Texas Pyramid

& = '
ROUTING POWER -

The Erwin Center in
Austin is the difference i
any Texas Tour. Strategi¢ally

J located between Houstoniand

Dallas/Fort Worth. shows here ‘st
record grosses and bottom lines due te...

PRODUCTION POWER - ERC ha
complete in-house advertising
marketing. riggimg. security. cateri

and computerized ticketing within an

arena with 3 stage ccnfigurations ranging

in seating capacity from 5.000 to 18.000

plus the lowest praduction rates of any facili-

ty of it’s kind. All.this adds up to...

GROSS POWER - The Erwin Center is where
records are set for both arena and proscenium

shows
Prosce2nium Stage

81’ Peter, Paul & Mary (1 perf) $45,975
81' A Chorus Line (3 perl) $145,587
81’ Santana (1 perf.) $63,757

Arena

81’ Liza & Joel - South Stage (1 perf.s $167.489
81° Kenny Rogers - Arena-in-the-Round (2 perf.) $239,909

THE

WwWWWw.americanradiohistorv.com

80’ Ringling Bros. and Barnum & Bailey Circus (6 perf.) $389,809

UNIVERSITY OF TEXAS AT 4USTIN m‘
FRANK ERWIN CENTER

For bookings contact: Director W

Justice C.F.E. 512/471-7744
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A Billboard Spotlight
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Frontier Heritage

® Continued from puge T-46

Texas Songwriters Assn. (TSA). Established one year ago as a
non-profit organization, it now has 150 members, and has a
goal of establishing Texas as a fourth industry mecca along-
side Los Angeles, New York and Nashville. Membership dues
are $28 the first year. and $18 per year thereafter. These
dedicated members strive to give Texas talent the due recog-
nition it deserves. Although San Antonio is viewed primarily as
a country market, the TSA supports all areas of music within
the state. There are no limitations. Texas Dawn is the associ-
ation's branch for promotions, bookings, and recordings.

The Texas Music News is yet another aspect of the
overall organization. Del Richardson edits this statewide
monthly paper for Texas music. The free publication. after
only three short months in print, hopes to build circulation up
to 300.000 soon. With an organization like the TSA. live Texas
music should continue to rise toward the level it rightly de-
serves.

San Antonio's tabloid Action—the Texas entertainment
magazine, focuses on local and regional entertainment news
and is distributed throughout the area. Editor-publisher Sam
Kindrick, who has been involved with the local music scene for

years, says his eight year old newspaper now has a circulation
of 25,000 issues each month.

In San Antonio, the music industry on a national level must
again focus towards the country side of business. The most
impressive credentials belong to Ronnie Spillman's Encore
Talent, based three years out of Alamo City. This national
booking agency handles such top name talents as Joe Stam-
pley and Country Feeling, Gene Watson & the Farewell Party,
Johnny Duncan & the Bosque River band. Red Steagall & the
Coleman County Cowboys, Darrell McCall, Judy Bailey, along
with local residents Moe Bandy, Dottsy, and *‘Fiddlin' "
Frenchie Burke. This line-up of national talent lends an im-
pressive air to the San Antonio music market.

Back in the 1960s Spillman got his start booking bandsinto
his 700-seat Shady Acres club in New Braunfels, Tex. Spill-
man says his success and popularity for booking national tal-
ent was mainly because its capacity was the largest room
around central Texas. He has handled Moe Bandy since 1964,
and watched him hit with his first record in 1973. Today
Bandy is part owner in Encore Talent. Spillman feels strongly
about the Texas influence on country music. **San Antonio is
the place to be, for country talent.” he says.

A successful venture that started nearly 10 years ago on
$500 capital has become perhaps the most successful story in
Texas rock music promotions. Jack Orbin, president of Stone
City Attractions, is the biggest promoter of indoor concert
venues in the state. With over 150 shows presented last year,
this regional rock house works in 22 different Oklahoma and
Texas markets. That is where Stone City's power lies and that
is where they intend to stay, says Orbin. who believes in the
regional promoter and does not want to work outside his terri-
tory.

Orbin came out of the Univ. of Texas with a degree in busi-
ness. then went on to build his goals from booking small clubs
and shows to the area's giant arenas.

There is a different flare in which this San Antonio native
works with his acts. Orbin strives for a personal working rela-
tionship with the bands, adding that "*extra special touch' he
feels other national promoters lack. Stone City's eight full
time employes take part in radio advertising, interviews and
remotes for their clients. They are fans as well as business-
men in this entire venture, says Orbin. He claims they know
what the fans want, and how to treat the acts they work with.

Cardi's of Texas. Orbin's showcase clubs in San Antonio.
Dallas and Houston. strive to build and keep a solid and stable
roster of local and national talent on their stages. With a
band’s loyalty to Stone City, and the organization's personal
attention to them. both hope for a mutual payoff as they con-
tinue to prosper. Such label artists as Arista’'s Rods and
A&M's Yesterday and Today are now building that kind of
relationship with Stone City.

Orbin says there is no question—"'San Antonio is a great
rock’n'roll town . . . the harder rock the better.”” The big name
adult contemporary stars don’t do as well for them. Without a
doubt, Stone City Attractions scored the **Big One" by han-
dling the Rolling Stones concert in Dallas this fall.

Stone City is not without competition. Joe Miller, president
of JAM Productions, is also involved with talent bookings into
the city of San Antonio. Hemisfair Arena, the Joe Freeman
Coliseum, and Laurie Auditorium on Trinity Univ. campus are
several of the houses they promote rock shows with. JAM Pro-
ductions also works out of Austin, Corpus Christi, and other
south Texas markets, as well as Dallas and Houston.

The main recording facility in San Antonio appears to be
United Audio Recording—at least the busiest in town. UAR's
Bob Bruce says over half of their business is commercial pro-
duction with many national spots. and several picking up
Addy and Clio awards in the process. FM rock oriented KISS
radio just completed its **Homegrown'' rock album there, fea-
turing talented area musicians. Bruce states his facility do-
nated between $50,000 to $60,000 in studio production time
to that project. Over 5,000 albums are scheduled to be
pressed and distributed around the San Antonio area this
year. In other music activities, UAR also produces Hispanic
music for regional commercials.

The Latin record business is perhaps the busiest and most
lucrative in town. Seven years ago. Joey Lopez established
Joey Records in San Antonio. Over that period of time, his fa-
cility has built a complete recording studio (referred to as
ZAZ), and pressing, tape and cassette duplication, and print-
ing plants. Assistant Maggie Hernandez contends half of their
business is from San Antonio and the other half from south of
the border. She explains that the Joey label is the main one,
but there are three other labels within the company—Dina,
SAS and the Custom label—each differentiated by the type of
act. Among their popular recording artists from Mexico are
Los Hnos. Barron and Abril-78. both having LPs to their
credit. Los Rebeldes del Bravo from Odessa and Los Jilgueros
from New Mexico have recorded and released current hit rec-
ords with Joey. San Antonio’s own Flaco Jimanez is also a part
of Joey, with his latest popular album and single “‘La Balsa
Bacia.” While it is true that most of the acts signed to Joey
Records are Latin oriented, the company also has San An-
tonio’s country stars George Chambers and Bubba Littrell.

A possible rival to the Joey operations is the Texas Record
Manufacturing Co. of San Antonio. It also has a pressing plant
and print shop for records catering to the Latin population. In
business eight years, the firm services all of south Texas and
other cities as far away as Cincinnati and Memphis.

Of course the Latin recording spirit is certainly alive in other
parts of the state as well. Freddie Records and Hacienda Rec-
ords of Corpus Christi, and House of Falcon in McAllen are
also active areas for the Chicano musicians.
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SOUTHWEST TALENT ASSOCIATES
1921 BEECH » AMARILLO, TEXAS 79106 * 806/352-6073
WEST COAST BRANCH o 213/343-3120
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* RANDY ELMORE
- 3 Time State Champion Fiddler
- 1 Time World Champion Fiddler
- New LP Release ‘‘Here Comes

That Boy Again’’

* RONNIE MACK
- “"Arms of a Fool”
- “"Motel With No Phone”
- “Y'm a Fool”
- Look for new releases from this
great songwriter.

* JIMMY McMILLAN
- “Footsteps’’ = “"Empty Pillow"
- Shooting for his 3rd straight chart single
with new release ““One of These Days’.

* JIMMY DON PACK
- ""Up Comes the Bottle’’/”’]1 Don’t Believe
I'll Fall in Love Today.”
- Watch for this singer/songwriter’s new
release ‘‘I've Already Been Through Hell
Tonight.”

BLUM RECORDS & TAPES
1350 SAMUELS &« FT. WORTH, TX 76102

(817) 336-3885 =« DAVID HEARNE
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THE BUYING PUBLIC HAS DETERMINED THAT THESE ARE THE ORIGINAL AND HIT VERSIONS

OF THESE TUNES and they have NOT BEEN TRADED, SWAPPED, SOLD, LENT, BARTERED, GIVEN
u OR HAS AUTHORIZATION FOR THEIR USE BY ANYONE OTHER THAN BELLAIRE RECORDS BEEN
ISSUED: ANY OTHER VERSION YOU SEE IS JUST A POOR IMITATION . . . IF IT'S NOT IN THE
= ORANGE COVER. .. IT’S NOT THE ORIGINAL ‘‘Cotton Eyed Joe with B.S."”. .DON'T BE FOOLED BY A

PRETTY FACE !

Texas,
necial !
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10 COTTON EYED JOE
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S. vers 6 CA1100 COTTON EYED JOE 53.88

$264.71
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SPECIAL ONE TIME, ONE SHOT, PREPAID
$130.00 COMPANY CHECK, CASHIERS
CHECK, OR POSTAL MONEY ORDER, NO C.0.D.

ORDERS SHIPPED SAME DAY WE PAY PREPACK SHIPPING
Try ’em You’ll Sell ’em

el VLR

12" DANCE VERSION - - - 9:37 =
all the COTTON EYED JOE / SCHOTTISCHE WITH B.S. =
THATYOU CAN STAND
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ENTERTAINMENT CAPITOL OF THE WORLD !
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Singapore Seeking |

. International Acts

By MICHAEL CHIANG

SINGAPORE—Concert promot-
ers and those affiliated with the en-

tertainment industry in Singapore

are looking to attract more inter-
national talent to the Republic, and
have formed the Entertainment In-
vestors Assn. of Singapore for that
purpose.

It coincides with increasing inter-
est in Southeast Asia as a tour mar-
ket among top recording acts. The
Little River Band, for example, is
performing here next month for pro-
moter Geoff Hardy, who also
brought in Leo Sayer for dates in
October.

The new association plans to sup-
port and develop entertainment fa-
cilities to enhance Singapore’s via-
bility as a concert center, says
president Johnnie Young, a local
promoter. It also plans to maintain
and foster trade ethics and fair busi-
ness practices among its members.

Major record companies, includ-
ing EMI, PolyGram and WEA, to-

Full Security At
N.J. Simulcast

ASBURY PARK, N.J.—Although
it will be only a closed-circuit view-
ing of a Rolling Stone concert, the
resort’s City Council wants city
manager Samuel J. Addeo to treat
the simulcast as a live concert. Rock
concert promoter John Scher is
being asked to provide the same se-
curity measures here as he will be
providing for the Stones concert
Dec. 18 at the nearby Meadowlands
Arena in East Rutherford, N.J.

Apart from paying the usual
rental fee of $2,500 for the closed-
circuit concert, the same security
measures are to prevail, even down
to confiscating liquor from concert-
goers. Scher plans on doing the
closed circuit show at the resort’s
Convention Hall that will accom-
modate 4,000 persons. Members of
City Council pointed out that a Roll-
ing Stones concert is not an ordinary
concert attracting fans that might be
prone to do damage, not to mention
the next day cleanup.

gether with nightclubs, hotels, movie
firms and others involved in enter-
tainment have pledged to support
the body, which held its first annual
meeting here Oct. 23.

A constitution has been approved
by, and registered with, the Sing-
apore register of Societies. Two
types of membership are available:
ordinary, for individuals or corpora-
tions directly involved in entertain-

(Continued on page 44)

Cincinnati Pops
Honors Lennon
On 4-City Trek

CHICAGO—A full length sym-
phonic pops concert that pays trib-
ute to John Lennon has been created
by the Cincinnati Pops Orchestra.

“A Tribute To John Lennon, A
Concert In His Memory,” will be de-
buted by the orchestra and conduc-
tor Erich Kunzel next month in four
East Coast cities including New
York.

The orchestra bases its four-part
presentation on music of Lennon
and the Beatles. It includes a triple-
screen multi-media segment, and
segments in which rock bands and
orchestra join forces.

According to the orchestra, hun-
dreds of Lennon photos—many of
them unpublished—are projected in
the multi-media segment created by
James Westwater entitled *“John
Lennon, The Man, His Music, His
Philosophy, His Love.”

Tickets for the New York per-
formance at Radio City Music Hall,
Dec. 10 are $10.50 to $15. Perform-
ances also will be given in New
Haven, Conn. (Dec. 9, Newark, Del.
(Dec. 11)and West Point, N.Y. (Dec.
12).

The program opens with “A Trib-
ute to John Lennon, A Symphony
Portrait for Orchestra,” a work
which had its debut in Cincinnati
earlier this year.

‘Liar’ The Wrong Choice,
Says Barry Of Bee Gees

LOS ANGELES — Although
“He’s A Liar” snapped the Bee Gees’
consecutive No. | streak atsix, Barry
Gibb, expressing obvious disap-
pointment, flatly states that it was
“simply the wrong choice” for the
first single from the group’s new

.“Living Eyes” album.

The single, with its harder edged
rock sound propelled by Eagle Don
Felder’s guitar, peaked at 30 on the
Hot 100, the first Bee Gee single
since 1977 not to top the chart.

“A few people thought it had
something to do with Robert Stig-
wood,” laughs Gibb, referring to the
recent differences between the
group and Stigwood. *“It was
wrongly timed. At another time it
could have been the right single. It
doesn’t reflect the rest of the album.

“We originally felt the single
should have been ‘Living Eyes,” but
I don’t want to put the blame on
anyone’s shoulders. ‘He’s a Liar’ was
the choice of everyone involved.”

Gibb shrugs off the disappointing
showing of “He’s A Liar” as an “iso-
lated incident,” claiming that he
feels “a little like Bjorn Borg” must
have felt after losing at Wimbledon.

In any event, Gibb believes that
“Living Eyes” is a definitive Bee
Gees album, with Robin Gibb sing-
ing lead on three songs. Maurice
Gibb contributing lead vocal on one
cut, and the remainder handled by
Barry. “It’s our finest album in terms
of depth, performance and quality
of the production.” says Gibb.

He dismisses the notion that the
three-year layoff since the releases
of “Spirits Having Flown” might
have had a detrimental effect on ra-
dio and the public’s acceptance of
“He’s A Liar.”

“I hoped that the Streisand album
(‘Guilty’) would be treated as our
last album because to us it was our
last project. We figured that would
take care of the time in between. But
to the rest of the industry maybe it
wasn’t,” comments Gibb.

He is nonetheless confident that
the Bee Gees’ success will continue.
“The element of the Bee Gees suc-
cess is to never give up.

By ED HARRISON

“That’s the element that destroys
groups. Ten years ago we stopped
working and didn’t have hits. We sat
on our laurels. What happened then
was a great education for us.

“QOur enthusiasm and drive is still
there. We feel the same way abouta
hit today as we did 12 years ago. We
are avid fans of music and charts.”

With one more album still due
RSO, Gibb notes that there are plans
for solo Bee Gees albums after the
group LP obligation is filled. The
possibility of the group involved in a
soundtrack project also looms as
does another Barry Gibb-produced
album, ala Streisand, with Dionne
Warwick heading the list although
no final plans have been cemented.

Gibb says that the Bee Gees are in
constant demand to write songs for
other artists and are trying to fulfill
as many requests as they can.

He doesn’t believe that Gibb-
penned material conflicts with Bee
Gees product mainly because each
artist and producer treats the song
differently than the Bee Gees would.

Gibb opines that one problem
with the music industry is that

groups find themselves in the posi-
tion of playing the kind of music
that radio will play as opposed to
doing what they really want.
“There’s no room for different kinds
of music,” he laments.

Despite their success, Gibb sees
the Bee Gees primarily as song-
writers instead of a standup singing
group.

States Gibb: “People ask why we
don’t play rock’n’roll and it’s hard to
answer. I've never been able to de-
fine the Bee Gees, even as one of
them. To me it’s all rock’n’roll and
you'd have to define the group as
rock’n’roll because our music de-
fined a whole period.”

Ever since the monumental suc-
cess of *Saturday Night Fever,”
Gibb claims the group has been un-
der enormous pressure to duplicate
that success.

“As good as you are and as hard
as you work, you can’t always pull
it off,” he says.

The Bee Gees are looking at a pos-

sible 1983 world tour to coincide
with the release of their next album.

Panacea’s Bishop Teaches

PHOENIX—The music business
may represent the Great American
Dream for thousands of aspiring art-
ists who envision an easy road to
fame and riches, but for Phoenix
promoter Mary Bishop it’s some-
thing else,” a minefield concealing a
variety of lethal booby traps for the
naive, the misinformed and the un-
wary.”

Bishop, president of Panacea Pro-
ductions here, has set out to en-
lighten college students who are
considering the music industry as a
career.

This semester, she is teaching a
course at Arizona State Univ. at
Tempe entitled “Music Business”
which she says is a basic primer
about how to survive in a highly
competitive profession.

She started teaching the class last
year.

Spontaneity The Key To Loverboy Appeal?

By CARY DARLING

LOS ANGELES—Loverboy is yet
another example of the dichotomy
of modern day rock. The kids who
fill arenas love Loverboy as they’ve
given the group two hit singles—
“Turn Me Loose,” “The Kid Is Hot
Tonite”—and a platinum debut al-
bum in less than a year’s time. For
the most part, though, critics have
called Loverboy’s pop/heavy metal
style calculated, formula music.

“I think the spontaneity comes
from the playing,” offers Paul Dean,
the 35-year-old guitarist/co-writer/
co-producer and co-founder of Van-
couver-based Loverboy. “We've got
more of it ont our new album ‘Get
Lucky’ than on the first. I think it’s
just more planning than calculating.
It’s not a formula. It’s just the way
we think. I used to listen to bands
like Genesis, Yes and Emerson,
Lake & Palmer and I could never
understand them. I was kind of won-
dering why not. Am I strange? I felt
guilty because I couldn’t get into
them. Then I went back to my coun-
try roots and I realized how simple
and effective those arrangements
were. Their stuff is even simpler

than ours in structure. That’s where
I’m at. That’s how I arrange things,
real simple.

“I keep guitar solos to a minimum.
They’re boring and I’'ve heard them
all before. That’s our formula.”

The quintet aims to make all-pur-
pose music. “We like to make some
AM stuff and FM stuff. You can put
the album on ata party and dance to
it. You can put it on and vacuum
your carpet and do your dishes to it.
If as an artist, you can cover that,
then you’ve done something,” ex-
plains Dean. “Plus, you've got to be
able to take it to the stage and play it
live so there’s got to be that kind of
energy. So, we do try to put all these
ingredients in one album.”

Loverboy got its start when Dean
and lead vocalist Mike Reno, both
well-known in the Canadian rock
scene, began writing songs together
in 1979. “The last band I was in,
Streetheart, was very similar to
Loverboy. Previously, I was playing
in a country-blues band that played
Allman Bros. style rock. One night I
listened to a live tape and realized |
was a heavy metal guitar player and

it took me a couple years to get it
straight,” recalls Dean. “I tried a
couple of things between that real-
ization and Streetheart. I played in a
Steely Dan, Stevie Wonder, Paul
McCartney cover band. I still didn’t
have it straight in my mind what I
wanted to do so I thoughtI would try
the variety thing for a while. I soon
realized that was a problem and
passed on that. Then I worked on
getting my style together.”

Still, Loverboy is closer to the pop
style of Foreigner or the Cars than
the heavy metal barrage of Iron
Maiden or Black Sabbath. “It’s a
combination of the guys in the band.
I'm really the only heavy metal guy
in the band. Bassist Scott Smith is
basically a funk player. Mike’s bas-
ically a blues singer. Doug Johnson
on keyboards is into jazz and drum-
mer Matt Frenette can handle every-
thing. If it was just me playing,
doing all the writing, singing and
producing, it would probably be
more George Thorogood-style like
‘Emotional’ on the new album,”
Dean states.

Though other members of the
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band write and production chores
are shared with producer Bruce
Fairbairn, Dean has his influence on
everything. “I'm always on their
backs to write. It makes it easier for
me so anything they do is considered
heavily,” he explains. “We’ll take a
dog, work on it for a couple of days,
thrash it and put it together the best
we can. I've written quite a few of
those dogs myself.

“I like to put my two bits in be-
cause I feel I have a pretty good
handle on the style of the band. I
have the sound in my head. I like to
keep control in a benevolent way. If
I weren’t there, it would be a differ-
ent band.”

Already headliners in its native
country, Loverboy has opened for
Kansas and Z.Z. Top on U.S. tours
and is currently opening for Jour-
ney. It could be wondered if Lover-
boy is taking the route that another
Columbia act, Aerosmith, has ad-
mitted taking when it first broke: get
on a tour with a headliner (as op-
posed to playing clubs) and put on
such a strong show that the audience

(Continued on page 46)

She hopes the course will knock
down many common stereotypes
that students and the uninitiated
hold about the music business.

“One of the main reasons I
wanted to teach this course was to
burst some of the idealistic bubbles
young people seem to have about ca-
reers in music,” Bishop says.

“If T can save somebody some
years of dues-paying, cut down the
dues-paying process, it’s worth it.
We’re trying to deal with the realities
of the business end of the art. Artis a
business in this country, regardless
of the field of art.”

The course explores topics like
how to approach employment in the
music industry, the role of unions,
the economics of nightclub oper-
ations, the future of the live musi-
cian, copyrights and contracts and
song writing. Guests lecturers, many
of whom are local musicians and
music industry personnel, are
brought in to speak about some of
the specific topics.
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Talent

Billboard photo by Mark Wakabayashi
SURPRISE CONCERT—Rick Neilsen and Robin Zander of Cheap Trick play a
surprise concert at the Chance in Ann Arbor, Mich., billed as the Randymen.

Halsey’s Neewollah Event:
Bulgarian Wins Top Prize

INDEPENDENCE, Kan.—The
second Neewollah International
Music Festival held here recently
highlighted the long-running annual
Neewollah celebration.

Patterned after the Golden Or-
pheus Festival in Bulgaria, the Nee-
wollah International Music Festival
is believed to be the only inter-
national talent competition featur-
ing live performances in the U.S.
The impetus behind the contest is
Jim Halsey, head of the Tulsa-based
talent firm and a native of Inde-
pendence.

Taking the grand prize of $1,250
was Biser Kirov of Bulgaria. First
prize honors of $750 went to the 10-
member Silver Stars Steel Orchestra
from Trinidad. Debbie of Holland
was awarded the second prize of
$500. Tied for third place were
Cuba’s Angelia Fragosa and Eng-
land’s Frank Ifield, who scored a top
five U.S. pop hitin 1962 with “I Re-
member You.”

Rounding out the field of seven
were Valdy of Canada and Bojtor-
Jan, a Hungarian country band.
Both acts received special awards for
their participation. Prominent artists
in their own countries, each per-
former paid his own'way to the com-
petition upon the invitation of Hal-
sey. Capping off the international
show was a set by Woody Herman
and his new Thundering Herd,
which backed up several of the con-
testants.

Judges for the competition in-
cluded Norman Weiser, Largo Mu-
sic president and former president of

SESAC; Art Stolnitz, senior vice
president of Warner Bros. Tele-
vision; Jim Foglesong, president,
MCA Records, Nashville: Bill Go-
ben, senior partner, Sklar, Coben,
Stashower, Kelly & Knapp, an en-
tertainment law firm in Los Angeles;
trade publishing veteran Bob Aus-
tin; and Roy Orbison.

Preceding the international show,
a seminar on “The Business Of En-
tertainment” was held at Independ-
ence Community College. Panelists
included Dick Howard, executive
vice president, the Jim Halsey Co,,
Los Angeles; Tony Eaton, president,
Tall Pony Productions; and trade
journalist Bill Willard. Also on the
panel were contest judges Fogle-
song, Coben, Stolnitz, Weiser and
Austin.

Entertainment for the fest also in-
cluded two shows by Mel Tillis and
the Statesiders, with opening act Ce-
dar Creek. Adding glitter to the
event were parades, a carnival, par-
ties, a luncheon at the Halsey home
and a dinner hosted by Tommy
Martin, president of Churchill Rec-
ords. which was recently acquired
by Halsey (Billboard, Oct. 31).

Dignitaries in town for the Nee-
wollah Festival included Ivan Zafi-
rov, managing director, Golden Or-
pheus Festival, Bulgaria; Atanas
Kossev, director of music, Bulgarian
television network; Peter Dragnev,
cultural attache, Bulgarian embassy,
Washington; Eygheni Karrilov. Bul-
garian embassy, Washington; and
Kansas governor John Carlin.

ROBYN WELLS
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More U.S.
Acts Record
In Australia

By GLENN A. BAKER

SYDNEY-—Canned Heat has
joined the growing ranks of second-
level concert acts that have gener-
ated a live album form an Australian
tour. Their jaunt was captured on a
disk due in January, 1982, “The
Boogie Assault—Canned Heat In
Australia.”

The album will appear here on the
Aim label, operated by tour pro-
moter Peter Noble, who runs the In-
ternational Concert Connection
company. Noble also recorded a stu-
dio album with guitarist Henry Ves-
tine (backed by Canned Heat) dur-
ing the tour, which he describes as
“very much like classic *60s soul.” It
is titled “l Used To Be Mad But Now
I'm Half Crazy.”

Noble’s move into recording be-
gan with “Spoon In Australia,” an
album of Jimmy Witherspoon with
Melbourne jazz outfit Peter Gau-
dion’s Blues Express, taped in April,
1980. He issued this on his second la-
bel, Jazzis Records. Later in the
year. Noble produced “John Fahey
Live In Tasmania™ while touring
with the guitarist. Funded by Chrys-
alis, it has been internationally re-
leased on Takoma.

The next Aim release is a live Aus-
tralian album by American jazzman
Art Pepper, which will be credited to
pianist George Cables due to Pep-
per’s tie with Fantasy Records. “Jazz
musicians have to grab whatever op-
portunity comes by to make money.”
says Noble, “and they don’t like to
be hampered by contracts. By call-
ing the LP ‘George Cables Live In
Australia Featuring Art Pepper’ we
keep everyone happy.”

In 1980, WEA in Australia re-
corded Michael Franks’ tour with
crack Australian fusion group
Crossfire and issued the results as a
live album. It has become a heavy
export item and scored release in a
number of European countries.

During his November, 1977 Aus-
tralian tour, Michael Nesmith asked
Australian Concert Entertainment
to record his concerts and used the
tapes from the Melbourne show for
his Pacific Arts album “Live At The
Palais.” On a lesser level. British new
waver Wreckless Eric used Austral-
ian and New Zealand concert cuts
from his June. 1980 tour as Stiff
single B sides in the two countries.

“What the acts find so incredible.”
explains Noble, “is that they can get
a state-of-the-art live album which
costs about $4,000 and up. including
mixing. Because jazz and blues mu-
sic is not quite as venerated inside
America as outside, they are not of-
ten given this sort of opportunity.

“Yes, domestic sales aren’t exactly
astronomical but export is growing
and so is interest from foreign
licensees.”

Seeking Acts

® Continued from page 43

ment; and associate, for those in-
directly involved.

“We hope it will establish Sing-
apore as a more sophisticated enter-
tainment center,” says Kelvin Lim,
the association’s treasurer.

The body proposes to ask for a cut
in the entertainment tax currently
levied on live shows in the Republic.
The members feel that 25% tax, con-
sidered to be the highest in the re-
gion, is a deterrent to top names, as
agents and promoters are finding
the expense of staging such acts too
high.

www americanradiohistorv.com

Survey For Week Ending 11/28/81

ROLLING STONES, SCREAMIN’ JAY HAWKINS—$580,000, 39,200, $15,
Ron Delsener Prods., Madison Square Garden, New York City, two sellouts,
Nov. 12.13.

ROLLING STONES, GARLAND JEFFREYS—$455,835, 30,389, $15, Frank J.
Russo/Cross Country Concerts, Hartford Civic Center, two sellouts, Nov. 9.
10.

JOURNEY, LOVERBOY—$377,577, 34,497, $11.75, Pantera Ten Prods./
Robert Duncan, the Summit, Houston, two sellouts, Nov. 5-6.
AC/DC—$375,442, 35,094, $11 & $10, Brass Ring Prods., Cobo Arena, De-
troit, three sellouts, Nov. 14-16.

FOREIGNER, BILLY SQUIER—$178,529, 18,687, $10.50 & $9.50, Belkin
Prods., Richfield Coliseum, Cleveland, Ohio, sellout, Nov. 15.
FOREIGNER, BILLY SQUIER—$178,070, 18,000, $10, Market Square
Arena, indianapolis, sellout, Nov. 11.

BARRY MANILOW—$170,140, 11,758, $15 & $12.50, Beaver Prods., Talla-
hassee (Fla.) Leon County Civic Center, sellout, Nov. 13.

FOREIGNER, BILLY SQUIER—$156,838, 13,815 (18,000 capacity), $11.50
& $9.50, Concert Prods. Int'l, Maple Leaf Gardens, Toronto, Nov. 13.
FOREIGNER, BILLY SQUIER—$147,513, 13,613, $11.50, $10.50 & $9.50,
Brass Ring Prods., Univ. of Mich. Crisler Arena, Ann Arbor, sellout, Nov. 14.
DAN FOGELBERG—$137,402, 13,115, $10.50, Contemporary Prods./New
West Presentations, Kemper Arena, Kansas City, Mo., sellout, Nov. 3.
EARTH, WIND & FIRE—$131,855, 12,860 (17,910), $10.50 & $9.50, Festi-
val East, Buffalo (N.Y.) Memorial Auditorium, Nov. 11.

COMMODORES, BETTY WRIGHT--$123,816, 12,022, $10.50, Stoney
Prods., Tallahassee (Fla.) Leon County Civic Center, sellout, Nov. 14.
BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$122,310,
12,500, $10, Contemporary Prods./New West Presentations, Kemper
Arena, Kansas City, Mo., sellout, Oct. 31.

ROD STEWART—$121,510, 11,694, $10.50 & $9.50, Beach Club Concerts,
Greensboro (N.C.) Coliseumn, sellout, Nov. 11.

ROD STEWART—$121,044, 11,528, $10.50, Beach Club Concerts, Char-
lotte (N.C.) Coliseum, sellout, Nov. 12.

BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$98,541,
9,750, $10.25 & $9.25, Contemporary Prods., the Checkerdome, St. Louis,
sellout, Nov. 1.

COMMODORES, BETTY WRIGHT—$90,192, 8,400, $10.75, Guif Artists,
Bayfront Center, St. Petersburg, Fla., sellout, Nov. 13.

BOB DYLAN—$90,038, 7,733 (9,315), $12 & $10, Innervisions/Howard
Pollack, the Summit, Houston, Nov. 12.

COMMODORES, BETTY WRIGHT—$85,382, 7,455 (7.850), $11.50 &
$10.50, Solid Gold, Savannah (Ga.) Civic Center, Nov. 15.

BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$85,111,
9,000, $10 & $9, Contemporary Prods., Kansas Coliseumn, Wichita, sellout,
Nov. 3.

GENESIS—$82,567, 8,155 (10,000), $10.50 & $9.50, Stardate Prods.,
MECCA Arena, Milwaukee, Nov. 16.

MICKEY GILLEY, JOHNNY LEE, T.G. SHEPPARD, REBA McENTIRE—
$82,078, 9,288 (10,900), $9.50 & $8.50, C.K. Spurlock, Charlotte (N.C.)
Coliseurn, Nov. 14.

RODNEY DANGERFIELD, TURK PIPKIN—$78,500, 7,800, $12.50 & $10.50,
Schon Prods., Cieveland (Ohio) Coliseurn Theatre, Nov. 13.
COMMODORES, BETTY WRIGHT—$77,735, 8,275 (9,400), $9.50 & $8.50,
Gulf Artists, Stephen C. O'Connell Center, Gainesville, Fla., Nov. 12.
PATTI LABELLE—$75,745, 5,587, $15, $12.50 & $10, Electric Factory Con.
certs, Academy of Music, Philadelphia, two sellouts, Nov. 15-16.

HANK WILLIAMS JR., GEORGE JONES—$75,687, 7,430, $10.50 & $9.50,
Barcol Ents./Whalen-Chandler Prods., Lakeland (Fla.) Civic Center, sellout,
Nov. 6.

JEFFERSON STARSHIP, GREG KIHN BAND—$%$71,994, 9,137, $8.97 &
$7.97. Contemporary Prods., Rockford (l1i.) Metro Center, sellout, Oct. 30.
MARSHALL TUCKER BAND, RED RIDER—$65,428, 6,700 (10,000), $10.50
& $9.50, Cross Country Concerts, Springfield (Mass.) Civic Center, Nov. 12.
BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$65,304,
7,129 (7,500), $10 & $9, Contemporary Prods., Pershing Auditorium, Lin-
coln, Neb., Nov. 4.

FRANK ZAPPA—$62,500, 6,200, $10.50 & $9.50, Frank J. Russo, Walter
Brown Arena, Boston Univ., two sellouts, Nov. 7.

EDDIE RABBITT, CRYSTAL GAYLE, GARRY SHANDLING—$61,500, 6,223
(7,000), $10 & $9, Lance Barrow Presents, Taylor County Coliseum, Abi-
lene, Texas, Nov. 12,

BOB DYLAN—$61,017, 6,337 (9,342), $11 & $9.50, Sound Seventy Prods.,
Municipal Auditorium, Nashville, Nov. 14.

MICKEY GILLEY, JOHNNY LEE, T.G. SHEPPARD, REBA McENTIRE—
$60,682, 6,840 (8,400), $9.50 & $8.50, C.K. Spurlock, Rupp Arena, Lexing-
ton, Ky., Nov. 13.

DARYL HALL & JOHN OATES, KARLA DE VITO—$58,308, 5,888, $10 & $9,
Electric Factory Concerts, Tower Theatre, Philadelphia, two sellouts, Nov.
14-15.

NAZARETH, JOE PERRY PROJECT-—$58,118, 6,777 (9,500), $9.50 &
$8.50, Don Law Co., Cumberiand County Civic Center, Portland, Me., Nov.

6.

HANK WILLIAMS JR., GEORGE JONES—$54,429, 6,642 (6,800), $8.50 &
$7.50, Barcol Ents./Whalen-Chandler Prods., Lee County Arena, Ft. Myers,
Fla., Nov. 8.

JERRY GARCIA BAND—$51,030, 5,600, $9.50 & $8.50, Don Law Co./
Monarch Entertainment Bureau, Orpheum Theatre, Boston, two sellouts,
Nov. 13.

FRANK ZAPPA—$47,722, 4,582 (6,374), $10.50 & $9, Festival East, Shea’s
Buffalo (N.Y.), Theatre, two shows, Nov. 11.

TUBES—$46,629, 4,600 (5,600), $10.50 & $9.50, Don Law Co., Orpheum
Theatre, Boston, two shows, one sellout, Oct. 31.

MICKEY GILLEY, JOHNNY LEE, T.G. SHEPPARD, REBA McENTIRE—
$44,224, 4,876 (8,022), $9.50 & $8.50, C.K. Spurlock, Charleston (W.Va.)
Civic Center, Nov. 15.

JEFFERSON STARSHIP, RED RIDER—$43,557, 3,804, $11.75, Di Cesare
Engler Prods., Stanley Theatre, Pittsburgh, sellout, Nov. 3.

MOLLY HATCHET, DVC—$40,439, 5,009 (8,000), $9.50 & $8.50, Scott
Johnson-W. Central Prods., Sioux Falls (S.D.) Arena, Nov. 10.

Copyrighted and compiled by Amusement Business, a Billboard Publications. Inc. publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764.-7314.
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INTERNATIONAL TOUR

A Larry Spellman-Ted Shapiro Production

in
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J Tom

association with Bert Stratford

Conceived and directed by
esus Christ Superstar, Hair) O’Horgan

STARTING DATES
February 9-14
February 16-21
February 27—March 5
March 8-14

March 16-21

March 27, 29

April 1-4

April 8-14

April 15-18

Bookings by E@M

MARKETS
Ottawa

Winnipeg
Vancouver
Cleveland
Kitchener, Ontario
Hamilton
Merryville
Montreal
Pittsburgh

National Arts Center
Playhouse

Queen Elizabeth Theatre
Front Row

Circle in the Square
Hamilton Playhouse
Holiday Star Theatre
Place des Arts

Stanley Theatre
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EARTH, WIND & FIRE
Memorial Auditorium, Buffulo, N.Y.
Tickeis: $11. $10

Dynamically combining the elements of sight
and sound with relentless energy, Earth, Wind &
Fire unleashed a supercharged cavalcade of mu-
sical showmanship Nov. 11.

The CBS recording artists mixed therr trade-
mark pop/funk styles amid intricate special ef-
fects.

From fog. lasers, and pyrotechnics to exten-
sive lighting and staging EW&F expertly wove
soulful ballads, infectious rockers and numerous
solo spots among 24 selections in two hours.

Despite a 45-minute delay, the nine-piece
group, complemented by a four-man brass sec-
tion, erased any annoyances with 97% of their
material taken from the band's endless hit cata-
log.

Prior to a mid-section hits medley, the tire-
less troupe, led by Maurice White on vocals,
overcame early sound difficulties with “‘Serpen-
tine Fire.” "Can't Hide Love,” “Fantasy” and
“I'l Write A Song For You.”

Rahm Lee Michael Davis on flugel horn, key-
boardist Larry Dunn and bassist Roland Bautista
offered jazz flavoring to “After The Love Is
Gone” and the lengthy hits’ sequence.

“Shining Star,” “Devotion,” “Gratitude” and
EW&F’s universal anthem, “That's The Way Of
The World™ comprised standout efforts and wild
response from the near SRQ throng of 13,000.

“Changing Times" and “Rock That." taken
from the latest LP, “Raise,” underscored new
directions for the band into semi-rock, new wave
influences with Bautista executing remarkable
guttar riffs.

“Boogie Wonderland” and “September” fi-
nalized the band's impact. followed by a closing
encounter with a Darth Vader-type character
symbolizing evil during the instrumental ““Jupi-
ter.”

Again choreographed by George Faison, the
band's two-pronged stage ramps and elevated
platforms afforded maximum visual movement
for the colorfully outfitted group.

The varied special effects enhanced rather
than detracted from the musical impact.

HANFORD SEARL

DON McLEAN
Suvoy, New York
Admission: $10
In an hour and 20-minute performance,
McLean delivered a solidly entertaining collec-
tion of songs Nov. 4 that included all his hits
from “American Pie” to “Crying."
Accompanied by piano, guitar and electric
bass, McLean opened with a decidedly country
number, “Cowboy’s Life” that had the ring of
"“American Pie” to it. He kept in this mood with
the country standard, “Lonesome Blues.”

But his program was wide ranging from the
rousing “'Lovesick Blues” and “Living In The
USA. to a plaintive "You Won't Matter Any-
more.”

Possibly his most interesting selection from
his program of 18 selections was a blending of
Miles Davis'" “Blue Monk™ with Bob Dylan's
“Livin’ The Blues.”

But the crowd went for the hits, particularly
his strong rendition of "Crying,” from his recent
Millennium album.

The only downer of the evening was a trou-
blesome amplification system on the bass,
which not only badly distorted all the bass play-
ing but made a quacking sound. At one point
Mclean, in annoyance, suggested “Let's listen
to this for a minute.” DOUGLAS E. HALL
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Talent In Action

JOSE FELICIANO
Roxy, Los Angeles
Tickets: $7.50

“Motown's newest recording artist,” as Jose
Feliciano was introduced here Nov. 5, included
in his 70-minute set a number of tunes by older
Motown acts—from Marvin Gaye's “Ain’t That
Peculiar” and the Miracles’ | Second That Emo-
tion” to post-Motown hits by the Jacksons, Mi-
chael Jackson and Grover Washington Jr.

That may have been just coincidence, but the
remarkable diversity which hallmarked the set
was not. Feliciano at one point segued from the
menacing power chords of Jimi Hendrix's “Foxy
Lady” to a mellow acoustic guitar solo. Else-
where, too. the approach ranged from jazzy im-
provisation to hot, pulsating jamming.

In recent years Feliciano's music—or at least
his image—has drifted towards easy listening
blandness. At the Roxy, though, he and his
three-man backup band forged a vital, spare
sound.

Feliciano specialized in light, highly elastic
tunes fike Christopher Cross’ “Never Be The
Same” and Michael Jackson's “1 Wanna Be
Where You Are.” which provided an ideal con-
trast for s warm, knowing vocals and the hard-
edged instrumental support.

The singer also showed an affable stage qual-
ity and sense of humor. When one fellow yelled
out, “Light My Fire” Feliciano shot back,
“You're not my type.”

When he finally did perform s career-
launching version of the Doors classic it was
rather perfunctory. Feliciano did a truncated
version of the song, hamming it up at that. He
should either do it properly or drop it altogether.

Feliciano also faltered on the opening tune, a
bold, full-bodied version of “Just The Two Of
Us" which lacked the subtlety and grace of Gro-
ver Washington Jr.'s smash single. Also lacking
subtlety was Feliciano’s over-obviousty autobio-
graphical “The Drought Is Qver.”

For the most part, though, the set's strengths
overwhelmed its few defects. PAUL GREIN

CONNIE FRANCIS
Westhury Music Fair,
Wesibury, N.Y.

Tickets: $11.75

It wasn't exactly a triumphal return for singer
Francis when she appeared at this theatre-in-
the-round venue Nov. 12, the last place she per-
formed seven years ago when her career was
abruptly halted by a rape attack on her in a mo-
tel near this entertainment center.

Instead her hour and 20-minute performance
was a heart-warming victory of the human spirit
over adversity. Fittingly, she opened her per-
formance with Gloria Gaynor's "1 Will Survive,”
but she could not remember the words and then
she could not get the large orchestra led by Joe
Mazzu to stop playing.

But she handled the problem directly and the
sympathetic audience cheered her on. “This is a

rehearsal. I'm rusty. I'm klutzy,” she gamely ex-
plained.

She then told the band where she wanted to
pick the song up and sang it with spirit and de-
termination. She faltered a few other times in
the show, but she recovered and, overall, deliv-
ered a first-class performance. She was in good
strong voice, although mike imbalance at times
left her lyrics swallowed up by an overly loud
backup.

She did not dwell on her oldies, except for a
medley of her hits, but concentrated on contem-
porary music of others, which frequently had
new lyrics to tell her personal story.

She discouraged the cheers for her old hits
such as “Stupid Cupid” and “Lipstick On My
Collar,” which she put down as “bubble gum
songs.” She dropped some hints about the fu-
ture direction of her career by praising her “'big
band" and Barry Manilow, who is “my idol.” She
followed that with a moving I Made It Through
The Rain” and then introduced her young son
Joey who struggled with the many bouquets that
were brought to the stage.

She included an easy-swinging “Some Of
These Days,” a dramatic “Mama,” her old hit for
which she received one of several standing ova-
tions after dedicating it to Frank Sinatra's late
mother. “Exodus” and “Hava Nagila" were a

tour de force. DOUGLAS E. HALL

WARREN MEYERS’
OCTAGON
Carmelo’s. Sherman Ouks, Calif.
Admission $5

Pianist-arranger Meyers is sparking attention
in the Los Angeles area with his eight-man
combo. 18 months old, comprised of some of
Southern California’s finest musicians.

On his Nov. 4 showcase at this cozy suburban
bistro, Meyers worked three sets, each running
about 65 minutes. He blends pleasing ever-
greens with sophisticated new material in-
telligently, opening with his own "Blues Dues”
in which each member of Octagon 1s introduced
while soloing. They include Lanny Morgan, aito
and flute. who will have his own album on the
Palo Alto label 1ssued in January; Bill Stapleton,
trumpet, flugelhorn; Dick Hamilton, trombone,
flute and arrangements; Bob Hardaway, tenor;
Lee Callet, baritone, flute; im Delulio, string
bass, and Tom Hawke, drums.

Dizzy Gillespie's “Manteca,” “The Auk." a
Latinish “Black Tuesday,” “'Love Letter To Neal
Heftr.” “It Might As Well Be Spring,” “Way
Down Yonder In New Qrleans,” “Memories Of
You" and other sleekly contemporary charts all
impress, and merit heavy applause from the au-
dience.

Meyers might feature his own scintillating pi-
anistics more. He is better than competent. And
he emcees each set delightfully. On most titles
the band sounds much larger than eight.

A club can’t go wrong with music like Octa-
gon's. DAVE DEXTER JR.

Spontaneity The Key

® Continued from page 43

forgets it came to see the top billed
act.

“We don’t necessarily want to
blow the headliner off the stage but
the idea is to play to as many people
as possible and get exposure.” Dean
says. “We've done more than 200
shows this year for an average of
10.000 people a night. You play a
club for six nights a week. you play
to the same 400 or 500 people every
night. That doesn’t do much for ex-
posure. You might get the media but
you don’t reach the people.

“Clubs are nice but we’ve been
playing them for so long that it’s nice
to get out and have a big stage, a big
show and a big production like the
‘Ice Capades.” ™

Dean claims that the transition
from Vancouver clubs to stadiums
all over the continent hasn’t phased
the band. “We've always had that in
different bands we've been in.”
notes Dean, who has been with 14
bands. “There’s always been a peak
you come up to and then you come
down. The last half-dozen or so
climbed to a certain level. such as
being an opening act for 50,000
people. so we've always had a taste
of what this is like.”

Many Canadian bands have bro-
ken through in the U.S. recently and

many—Rush, Triumph. April Wine
and Loverboy—are at the harder end
of the rock spectrum. “Vancouver is
varied, though.” comments Dean.
“There’s Doug & the Slugs who are
pretty weird and the Powder Blues. a
Blues Brothers type thing. There are
all kinds of things coming out of
Vancouver. There’s a heavy punk
scene just as in L.A. There are so
many influences which come
through Vancouver.”

Cincinnati Pops
® Continued from page 43
earlier this year. The picce is ar-
ranged by Cincinnati Symphony
bassist and composer Frank Proto.
Section two of the concert
presents songs from “Sgt. Pepper”
and “Magical Mystery Tour” per-
formed by orchestra and rock band.
The transcription is by Henry
Gwiazda. The program’s conclusion
iy a singalong that includes some of
the Beatles” most popular tunes
played by rock band and orchestra.
The multi-media segment is set to
arrangements for voices and orches-
tra of Lennon songs “Imagine.”
“Watching The Wheels Go
'Round,” “Woman.” *Beautiful
Boy™ and “Starting Over.”
ALAN PENCHANSKY
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Gospel

Hawkins, Phipps, Harrison
On P’'Gram Gospel Label

NEW YORK-—-Lection Records.
described as having a “neco-gospel
concepl.” has been formed through
PolyGram Records Inc.

The label bows this month with an
album. “Imagine Heaven.” by Ed-
win Hawkins. whose “Oh, Happy
Day™ was a big pop/gospel hit in
1969.

In addition. the label has signed
Whitney Phipps and Peter Harrison.
Dwight McKee. who has been asso-
ciated with a number of gospel per-
formers, will produce the Harrison
sessions and serve as a consultant to
the label.

Bill Havwood, vice president of

PolyGram’s black music division,
will helm Lection and says that it’s
planned to appeal to both the tradi-
tional gospel listener as well as those
new to the music, hence his refer-
ence 1o “neo-gospel” concept.

Lection plans to promote its artists
with many of the same technigues
emploved for pop acts. including in-
store material. and the use of inde-
pendent promotion people with gos-
pel music background until an in-
house staft is organized early next
year.

The label’s product will be sold
through regular gospel music ac-

Gospel Up
On Dougilas

HOLLYWOOD-Gospel music
has become a staple on the Mike
Douglas Entertainment Hour—a cir-
cumstance that reached its peak
recently when an entire program
was given over to gospel.

The show was co-hosted by An-
drae Crouch and teatured perform-
ances by Jessy Dixon. Reba Rambo.
Dony McGuire and Guy and Ralna.

Frank H. Licberman. director of

creative services tor the show, savs
that while no formal surveys were
taken. “the feeling was that there
was an audience for gospel music™
and adds that “in gospel shows the
energy level is just phenomenal.” He
also points out that Douglas. him-
sclf. has recorded gospel music on
the Word label.

According to Lieberman. there is
no calculated effort to include gos-
pel as a regular segment. “We will
use gospel acts as they are avail-
able.” he says. Groups that have ap-
peared on the Douglas program al-
ready include the Masters Five and
the Archers.

counts. although principle distribu-
tion is geared for general record
dealers. And in a further pop-expo-
sure route. Lection artists will ap-
pear with other PolyGram acts on
the road.
Lection is defined as “a reading
from the scripture.”
IRV LICHTMAN
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Benson Uses %
Sub Inserts |

NASHVILLE—In a mutual pro-
motion effort. the Benson Co. here is
using subscription-form inserts in
selected album jackets for Contem-
porary Christian Music magazine.
Record buyers who subscribe to the
publication via the insert form will
be given a free sampler album,
“Pure Hype.” that features 10 artists
from the various Benson labels.

Mike Blines. Benson's director of
international marketing. says the
four-color. 11x11 insert is being used
in Don Francisco's “The Traveler”
LP and will continue to be used in a
“cross-section  of - contemporary
products.”

Explains Blines. “In terms of
Christian publications. there's no
competition for Contemporary
Christian Music. What benetits
them bencfits us.” Instead of charg-
ing a flat rate for using the inserts or
a percentage of the subscriptions.
Blines says. Benson required the
magazine 1o purchase copics of its
“Pure Hype™ packages to give as
premiums.

Artist featured in the sampler are
Francisco, Debby Boone. Gary
Dunham. Farrell & Farrell. Joe Eng-
lish, Bobby Springfield. James
Ward. Wendell Burton. DeGarmo &
Key and Ed Raetzloff.

’ EDWARD MORRIS

@ e,

Lexicon Discount

NEWBURY PARK. Calit.—Lexi-
con Music will sell some of its print
Easter music at discounts of up to
48%. according to Neil Hesson, vice
president of marketing.

Titles include *“The Lord’s
Prayer.” by Reba Rambo and Dony
McGuire: “The Witness.” Jimmy
and Carol Owens: “The Centurion,”
Jack Coleman: “Easter Celebra-
tion.” Ralph Carmichael and others:
“The Jesus Story.” Marcy Tiegner;
and “Come Messiah. Come.” John
Cowan.

GOSPEL GANG—Appearing for a salute to gospel music on the Mike Douglas

Entertainment Hour are, from left, standing, Jessy Dixon, Dony McGuire,

Reba Rambo, Douglas and Guy and Ralna; seated are Andrae Crouch, co-host

for the hour, and keyboardist Frankie Crocker. The variety show is scheduled

to air Nov. 24 in most major markets and Dec. 1 and Dec. 8 in all other
markets.
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1:45 pm-4:00 pm

AGENDA

TUESDAY, DECEMBER 1

10:00 am-5:00 pm REGISTRATION

Billbcard s
Secorrd Anreval
Sriternalional
Gospel lusic
Curfererce

7:00 pm OPENING BANQUET
KEYNOTE SPEAKER:

BARBARA MANDRELL

WEDNESDAY, DECEMBER 2

4:00 pm-4:15 pm

8:15 am COFFEE 4:15 pm-6:30 pm

December 1-4, 1981
Sheraton Universal Hotel
Los Angeles

8:30 am WELCOMING REMARKS Lee Zhito, Pub-
lisher, BILLBOARD MAGAZINE; Bili Mo-
ran, INT'L GOSPEL MUSIC CONFER-

ENCE DIRECTOR.

8:45 am-11:45 am “VIEW FROM THE TOP” Gospel Record
Companies Tell Where Gospel Music Is
Heading In The 80's, and If There Will Be
More Competition Among Gospel Record

Companies in the Future.

3:30 pm-3:45 pm COFFEE BREAK

3:45 pm-5:45 pm “ARTIST PERSPECTIVE” Why Are Art-

ists in Gospel Music, Can Gospel Artists

“RADIO” Where and How Does Gospel

Music Fit Into Radio Today.
Moderator: Mike Harrison, Director,
GOODPHONE COMMUNICATIONS
and columnist, BILLBOARD MAGA-
ZINE
Panelists: Robert E. Balon, President,
ROBERT E. BALON & ASSOC., and
Columnist BILLBOARD MAGAZINE;
Joe Battaglia, General Sales Man-
ager, WWDJ-AM, Hackensack, N.J.;
Jim Black, Vice President, SESAC,
And Chairman, NATIONAL GOSPEL
RADIO SEMINAR; Larry Bruce, Pro-
gram Director, KGB-FM, San Diego;
Don Langtord, Program Director,
KLAC-AM, Los Angeles; Vashti
McKenzie, General Manager, WAYE-
AM, Baltimore; Norm Pattiz, Presi-
dent, WESTWOOD ONE.

COFFEE BREAK

“GOSPEL TALENT"” Is It Viable On Secu-
lar Television.
Moderator: Marty Krofft, Chairman of
the Board, KROFFT ENTERTAIN-
MENT
Panelists: Steve Binder, President,
STEVE BINDER PRODUCTIONS;
Pierre Cossette, President, PIERRE
COSSETTE PRODUCTIONS: Karen
Lerner, Senior Producer, 20/20.

Be Accepted As Pop Performers, and Do
They Want To Be Accepted As Pop Per-
formers.

Moderator: Bill Moran, INT'L GOSPEL
MUSIC CONFERENCE DIRECTOR

FRIDAY, DECEMBER 4

Panelists: Ray Bruno, President,
EPOCH/ NALR; Ralph Carmichael,
President, LEXICON MUSIC INC. son, Rev. James Cleveland, Andrae
LIGHT RECORDS; Jim Foglesong, ‘Cl’OuCh, Chuck Girard, Walter Hawk-
President, Nashville Division, MCA ins

RECORDS:; Ray Harris, President,
NASHBORO RECORDS; Billy Ray
Hearn, President, SPARROW REC-
ORDS; Buddy Huey, Vice President &
General Manager, PRIORITY REC-
ORDS,; Bob MacKenzie, President,
THE BENSON COMPANY; Stan Mo-
ser, Senior Vice President, WORD

Panelists: Pat Boone, Cynthia Claw-

8:15 am

8:30 am-11:00 am

THURSDAY, DECEMBER 3

RECORDS. 8:45 am COFFEE
9:00 am-12:00 pm “THE RETAIL PERSPECTIVE” How To
11:45 am-1:15 pm LUNCHEON Sell Records: Merchandising, Marketing,

SPEAKER: M. Richard Asher, Deputy
President and Chief Operating Offi-
cer, CBS RECORDS

Sales, Promotion, and Distribution.
Moderator: Barrie Bergman, Presi-
dent, RECORD BAR.

Panelists: Mike Cloer, President,
DUCKS IN A ROW PROMOTION &
MANAGEMENT CONSULTANTS; Lou

1:30 pm-3:30 pm  “PUBLISHING” The Potential Of The Fogelman: Executive Direotor, SHOW
Gospel Copyright. ) . INDUSTRIES, INC.; George Gillespie,

Moderator: Hal David, President, Owner. SOUL SHACK: Gwen Kesler

ASCAP : ' .

President, TARA RECORD AND TAPE
DISTRIBUTING CO.; Richard Simone,
Gospel Coordinator, SCHWARTZ
BROS.;Jim Willems, Founder &
Owner, MARANATHA VILLAGE INC.

Panelists: Andrae Crouch, Ralph Car- 11:15 am-1:15 pm
michael, President, LEXICON MUSIC,
INC., LIGHT RECORDS; Buddy Killen,
President, TREE PUBLISHING; Bob
MacKenzie, President, THE BENSON
COMPANY; Al Schlesinger, Attorney,
SCHLESINGER & GUGGENHEIM;
Lester Sill, President, SCREEN SPEAKER: Frances Preston, President

GEMS/ COLGEMS/ EMIMUSIC, INC. GMA, Vice President, BMI. 1:15 pm-2-15 pm

Additional Panelists To Be Announced

12:00 pm-1:30 pm LUNCHEON

Billboard’s Second Annual International Gospel Music Conference
Sheraton Universal Hotel, Los Angeles, December 1-4, 1981

0O | am enclosing a check in the amount of §

REGISTRATIONFORM — —— . _  _ _ _ _ ___

COFFEE

“THE RECORD COMPANY PERSPEC-
TIVE” How To Sell Records: Merchandis-
ing, Marketing, Sales, Promotion and Dis-
tribution.
Panelists: Irv Bagley, Director of
Sales, SAVOY RECORDS; Michael
Blines, Director of International Mar-
keting, THE BENSON COMPANY; Al
Bergamo, President, MCA DISTRI-
BUTING CORPORATION; Hank Cald-
well, Vice President, Black Music
Marketing, WEA; Bill Haywood, Vice
President, Black Music Marketing,
POLYGRAM RECORDS; Roland
Lundy, Senior Vice President, Sales,
WORD RECORDS.

“PRODUCERS PANEL” Selection of Art-
ist Material, Why Do Pop & Gospel Budg-
ets Vary.
Panelists: Michael Omartian, Freddie
Perren, Michael Lloyd.

CLOSING RECEPTION

1 wish to charge my registration to:
O American Express O Diners Club
0O BankAmericard/Visa O MasterCharge

CARD NUMBER

REGISTRATION FEES:
$345 - REGULAR REGISTRATION
$260 - Students/Spouses/Panelists

Registration does not include hotel accommodations or airfare.

EXP. DATE

RN EEEEEEEpENpEEEEE

Registrant substitutions may be made. Registrations at the door will SIGNATURE

be an additional $35. Absolutely no refunds after November 16, 1981. MAIL COMPLETED Billboard's Second Annual

Cancellations before November 16, 1981 must be in writing and will FORM TO: International Gospel Music Conference

be subject to a 10% cancellation fee. Information on hotel accom- 9107 Wilshire Boulevard

modations will be mailed to you upon receipt of your completed Beverly Hills, California 90210

registration form. Telephone (213) 273-7040

LAST NAME FIRST NAME INITIAL
EEEEEEEEEEEEEEEREEEEREEENEEEEEREERE

TITLE FIRST NAME OR NICKNAME FOR BADGE
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COMPANY
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NOVEMBER 28, 1981, BILLBOARD

(] Copyright 1981, Billboard Publications. Inc. No part of this publication may be reproduced, stored ina

or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior

retrieval system, or transmitted, in any form

written permission of the publisher.

Survey For Week Ending 11/28/81

Siboxd Hot Country Singles:

5| 43 & | mnLe- st o5 | px| 2% | TTLE-Artist 2% | p5 | 35| TITLE-Adist
= | xT | (Wnter) Label & Number (Dist Label) (Publisher. Licensee) =E | 3% £3 | (Waten) Label & Number (Dist Label) (Publisher. Licensee) 2% | S¥ €3 | (witen) Label & Number (Dist Labei) (Pubiisher. Licensee)
4 | 11 | MY FAVORITE MEMORY —merie Haggard 15}3 47 | 3| WATCHIN' GIRLS GO BY—Ronie McDowel
ﬁ (M. Haggard). Epic 14-02504 (Shadz' ?,,:ggﬂ” (B. Killen. R McDawell). Epic l4—0;2;1;9(1v:e°g:rawherrv Lane. BMI) ﬁ m PLAY SOMETHING WE COULD LOVE TO—Diane Peifer
* (D. Pteiffer). Capitol 5060 (Strawberry Patch. ASCAP
ﬁ 3| 14| MISS EMILY'S PICTURE—John Conlee * 43 4| IT'S WHO YOU LOVE—Kieran Kane ﬁ R
(R Lane), MCA 51164 (Tree. BMI) (K. Kare, R Bourke. C Biack). lektra 47228 (Coss Keys. Chappell, ASCAP) 79| 2| I'M GONNA TAKE MY ANGEL OUT TONIGHT—Ronnie Rogers
(R. Rogers). Lifesong 45094 (Sister John. S | New K BMI)
i}{ 5| 9| BET YOUR HEART ON ME—jonany Lee ﬁ% 54 | 3| MIDNIGHT RODEDLeon Everette o e
(). McBride), Fuil Moon/Asylum 47215 (April. Widmont. ASCAP) (D. Orender. R Ware). RCA 12355 (Denny. ASCAP) 71 ) 44 | 13 | FANCY FREE—0ak Ridge Boys
6 1 IF | NEEDED YOU—¢ NP —— . . . (). Hinson. R August). MCA 51169 (Goldline. Silverline. ASCAP/BMI)
% (T V. Tan) ane B A0S (e st G, ASCAP) S NN BT T A S e e L1 | IR | Loy LAY DOWN=1on
N - ones
iff 7 10 ALL ROADS LEAD TO YOU—Steve Wari (R. Van Hoy. D. Cook). Mercury 76125 (Iree. BMI/Cross Keys. ASCAP)
(K. Flemng, D W. Morgan). RCA 12307 (Hall Clement. ielk. 8M) ﬁ I ngZnDW ENgLAL G el ﬁ ml
7,4? 11| 9| STILL DOIN' TIME—George jones (i Towen. G Hoon, 537/ M) L?RR'H’EE ?ﬁ%‘ o, i oL
—Ed Bruc
(1 Moffat, MB. Heeney). Epic 1402526 (Cedarwood, BMI) i% 53 | 3| PREACHING UP A STORM—wel wcbaniel W, Holyheld, R. Hatch) MCA 51210 (Bibo. Vogue, Welk. ASCAP, BMI
’i\? 13 9 WHAT ARE WE DOIN' (R Murrah. S. Anders). Capitol 5059 (Blackwood. Magic Castle. BMI)
74 I
LONESOME —Larty Gatlin & The Gatlin Brothers Band ﬁ 51 5 | FAMILY MAN—=The Wright B 4 : E(VEWEEHO)NSeSETAElg;{‘czr:sst(e)yvsv fslch[?’)THEN Foger Miler
(L Galn). Columbia 18-02522 (Larry Gathn. BMI) (A Rhot), Warner Brethers (Tren D) ‘
i}( wi o N ~ 75| 76 [ 3| WHY AM I DOING WITHOUT—#ayne ke
(LJ(]}\{/“EmT Ju%&stSCSL\TIgEg&EEse A[;?bgg:g‘ - ﬁ 52 4 | ALL NIGHT LONG—johnny Duncan (R Lawe. D Kiiby). Mercury 57060 (Iree.:ngI rslniﬂsl one. ASCAF
(D. Cavalier). Columbia 18-02570 (Sun Disc. Bosque. Rokblok. BMI)
9| 1] 13| ALL MY ROWDY FRIENDS—Hank wiliams Ir i{}f 85| 2| JACAMO-—Dpomna f
(H Wilhams Jr ), Elektra/Crub 47191 (Bocophoe. BN 57 | 3| DIAMONDS IN THE STARS—Ray Price (T Shaprito. D Falart) Warmer Bros 49852 (D'lync. Geoft & Edeie. SM)
. " YOU MAY SEE ME WALKIN () Sholner). Dimension 1024 (Aimarie, BMI)
ﬂr "—Ricky Skaggs ﬁ}{ —Si
(T Uhr). Epic 14-02499 (Amanda-Lin, ASCAP) 58 2 (SEOMEONE COULD LOSE A HEART TONIGHT—Eddie Rabbitt 8 2 (LRO'IQ\:E)LYCaeriENQ'l“()} f'slrae,'cf.;";w
m Rabbitt. D. Malloy. £ Stevens). Elektra 47239 (Bnarpatch. Debdave, BMI) :
14 9 FOURTEEN KARAT MIND—Gene watson ﬁ%
] m TOO MANY HEARTS IN THE FIRE—Bobby Smith
(D. Frazier. L. Lee). MCA 51183 (Acuff-Rose, BMI) 59 4 | DROPPING OUT OF SIGHT—Bobby Bare I (W Newlon. T. DuBoss, . Hurt). Liberty 1439 (‘:{ouyse ’3‘1 Gold. BMI)
ﬁ , (T.T. Hall), Columbia 18-02577 (Unichappell, Morns, BMI)
16 8 YOU'RE MY FAVORITE STAR—BeIIamy Brothers ﬁ m
(0. Beilamy), Warner/Curb 49815 (Famous. Bellamy Bros . ASCAP) ié( 60 | 3| THE ROUND UP SALOON—Bobby Goldsboro ((i?HlERoﬁ)EENS%O]lljoN(TTRY_DISOIM e
ussel (Trail ears
ﬁ}K 19| 8| THE WOMAN IN MEcoss Gare (B Goldsboro). Curb/CRS 02583 (House Of Gold. BM})
(SM. Thomas), Columbia 18-02523 (O A.S.. ASCAP) 61 2 | LORD I HOPE THIS DAY 1S GOOD=Don Willams 80 | 82 3 LAUUKS LIKE A SET-UP TO ME—cedar Creek
)« (R THEM G0OD OL" BOYS ARE BAD - oin e (. i LI ETRRYT () (5T {1 ol et 3001 (e B4
ennig, J Harmngton. K. Espy). Scotti Bros 48 | 50 5 SLIP AWAY —Me!l Street & Sandy P 81 | 49 5 | THERE'S NO ME WITHOUT YOU—sue p
35.02489 3 (Fiowering Stane, ASCAP/Haly Moley, BMI) {0 Dealon). Sunbnd 7568 (Levien ney moban. BMI) (OW. Morgan. K Flemmg) RCA 12287 (Hal.Cement Welh, BM1)
ﬁi 24 5] 1 WOULDN'T HAVE MISSED IT
FOR THE WORLD—sones. wie ﬁ 56 | 4 | SHE'S GOT A DRINKING PROBLEM—Gary Stewart ﬁ IEZISTEp | CHEAT ON HIM TONIGHT—David Heavener
(BK” Flemmg(.: DW. Morgan g Qulléecn)l" RCA 12342 (Hail Clement and Jack & (D. Mornisan, T. Dubios, W. Newton). RCA 12343 (House Of Gold. BMi) | (D Heavener), Brent 1017 (LS.P.D.. ASCAP)
M . Welk. BMI/ASCAP,
il Music Company, We ) SRZL 62 | 2| SHINE-woyion semnngs Y| ETETI)| WHERE THERE'S SMOKE THERE'S
16 17 12 (%OWN MF“D UUT—(ézorsge Strait (W. Jennings), RCA 12367 (Waylon Jeanings. BMI) FIRE—RLC. Bannon & Louise Mandrell
Dillion. F. D MCA 51170 }
(HallClerent, WyecI‘IJ(S)and Golden Opportunity. BMI/SESAC) %k 65 | 2| |JUST CAME HOME TO COUNT THE (K Fleming. D.W. Morgan). RCA 12359 (Hall-Clement. Welk, BMI
MEMORIES—John Anderson 84 | 63| 10 | SLOWLY—xi
— —Kipp! Bi
17 18] 11 f[l)JSGThsgnlgEE}I:mEuI%nﬁ!uﬁ"go::eB%T)m Bros. (6. Ray). Warner Bros. 49860 {Contention. SESAC) O Hill, W Hel:)ce) [G'C'Zg"'lﬁs Cedarwood. BMI)
. 52 | 5% 7 | CATCH ME IF YOU CAN—Tom Carlile 1k
ﬁ 21| 7| HEADED FOR A HEARTACHE—Gary m EZTZID | OKLAHOMA CRUDE~The CortiManner Bsnd
(). Dowell. K Blazy), Warner Bros 49879al(yNe:'Z\lI;any. BMi/Hoasier. ASCAP 8 @il Eozn (e GG (e (e (B. Corbin). Alfa 7010 (Saba"e‘\sg;"l; e
Y| 22| 5| HUSBANDS AND WIVES—oums rrssen & Shey wes K| 68| 2 | ONLY ONE Y0U=16 sngpus ' -
(R Wile. Warner,viva 49825 (Tree. BMYy (B Jones. M. Garvin), Warner/ Curb 49858 (Cross Keys. ASCAP/Tree. BMI) B 6 7 zJ.L%arEI(!b)L EEcEels%og \1{)'1“96 (Jﬁu Weo 1 Tra petas, BMI
izi? 25 7 _ 54 8 | 12 | HEART ON THE MEND—syni
(RDO%OhelﬁocMmEgma"]";OB;s'gdz’(Bmy T (K Fleming. D W, Morgan). RCA 12302 (Hall Clement. Welk. B 87| 66 | 15 | SLEEPIN WITH THE RADIO ON—charly MeCiain
(S Daves). Epic 14-02421 (Aigee. BMI)
ik 26| 7| TELL ME WHY—Ear Thomas Coniey 551 9 | 12 | IT'S ALL | CAN DO—anne Murray
(E.T. Conley, ). B Acklen). RCA 12344 (R Leigh. A Jordan), Capitol 5023 (United Artists & jack & Bill Music 88 | 67 | 15 | TEACH ME TO CHEAT—The Kencalls
(Blue Moon. Easy Listening. April. ASCAP) Company. Welk, ASCAP) (T. Skinner. K. Bell. J.L Wallace). Mercury 57055 (Hall-Ciemert BMI
2%7 27| 6| YEARS AGO—The Siatier Brothers 5 | 10 | 13 | ONE NIGHT FEVER—wmel Tits 89 | 7 ’ =
(0 Reid). Mercury 570539 ‘(?L'\merncan' Cowbaoy. BMI) (B Morrison. | Macrae), Ele:tral4|7s178 (Southern Nights. ASCAP) 3 . E)vﬁﬁdL?!‘Ir‘[)evvavulgyM%md ;z'sic?(l)rdﬂ‘TCombme BMI/Music City. ASCAP)
231 23 9 | MOUNTAIN DEW—willie Netson 57 | 29 8 | WHEN YOU WALK IN THE ROOM—stephanie Wins! i
(BL Lunsford. S. Wiseman). RCA 12328 (Tree. Tannen, BM! (). De Shannon). Warner/Curb 49831 (Unait Br;?) e s ) A [ 'STH[E,aSsg.zl,EwPPLI\,:,..g;E;TW;:,‘;:,Hg:I:y 49800 (Rick Hall. ASCAP)
ﬁ 28 6 | YOU'RE MY BESTEST FRIEND —Mac Davis 58 | 30 | 10 | PATCHES—Jerry Reed
Al ;:Ingnoav;; C:s(a)l:;an;aN :]3;1 I;on;.:;:;) :::)A (R Dunbar, N. Johnson), RCA 12318 (Goid Forever BMI) S B ] (CCRTJ,!“&GH":,em,{e|d',“$,'1’f’22,’39"{§f,‘;n Gens. BM)
* —Eddy R ﬁ -
(E Raven). Eekla 47216 (Milene. ASCAP) e L O e e 92 [ 80 | 11 | THE CLOSER YOU GET—oun King
(). P Pennington. M. Gray). Epic 14-02468
34 6 THE SWEETEST THING—Juice Newton ﬁ 71 3 THE COWBOY AND THE LADY—1John Denver (Cm""\Chnar;‘ngCB'rLEIS‘ D!;evyl'l ‘Npsll\e BMI)
(0. Young). Capitol 5046 (Sterling. Addison, ASCAP) (B Goldsboro). RCA 12345 (House Of Gold, BMI)
) , , : 93 | IECEESEp| LOSIN' MYSELF IN YOU—Gary Goodnign
35 5| RED NECKIN' LOVE MAKIN - Toary beodmg .
ﬁ ] NIGHT —Conway Twitty ﬁ 72 3 !BCMH) 5&5‘{?2{%{5(}% nOUEJ,f)'" Gregory (L. Schoonmaker). Doar Knob §1 166 (Chip 0" Dale. ASCAP)
N s). Handshal 0.
(Warner-Tamerlane/Face The Music, Blue Lake. Pium Creex. BMi) atl 94 81 6 | WISH YOU COULD HAVE TURNED MY HEAD—Peggy Forman
?}( 37| 4| LONELY NIGHTS—wickey Gille 62 | 33 | 14 | MY BABY THINKS HE'S A TRAIN—Resanne Cash (8 i), RXoeei M e Gl
(K Stegall. S. Harnis), Epic 14-02578 (Blackwood. BMI) (L Preston). Columbia 18-02463 (Bug. Whiskey Drinkin. Paw. Paw. BMI) 95 83 3 THE SHOE'S ON THE OTHER FOOT
—Mont
i;}\? 40 | 4| ITS HIGH TIME—potiie west ﬁ 75 | 2 | ONLY YOU AND YOU ALONE—geba mcEntice (R Bean). Waerbouse 15005 (Qust. Slender Wilow ASCAP)
(R. Goodrum, B. Maher). Liberty 1436 {B. Ram, A. Rand), Mercury 57062 (Tro-Holiis, BMI)
(Welbeck. Bive Quili. Random Notes. ASCAP) ﬁ 9 | 84 3 | ALWAYS LATE WITH YOUR KISSES—Leona williams
30| 32 8 | STARS ON THE WATER Rodney Crowel 74 2 | TEARDROPS IN MY. HEART—-Many Robbins (L Frizzell. B. Crawford), Elektra 47217 (Peer. Rightsong. BMI)
(V. Horton). Columbia 18-02575 (Tro-Cromwell, ASCAP)
(R. Crowell). Warner Bros. 43810 (Coolwell. Granite, ASCAP) 97 | 86 7 SEND ME SOMEBODY TO LOVE—calamity Jane
ﬁ 36| 11| IT TURNS ME INSIDE OUT—tee Greenwood 65 | 38 8 | CHEATIN IS STILL ON MY MIND—Cristy Lane (T Krekel). Columbia 10-02503 (Combine. BM!)
{J. Crutchfreld), MCA 51159 (Duchess. Red Angus. BMI) (R. Jenkins}. Liberty 1432 (Kevin Lee, Robchns. BMI) o 28 15 NEVER!BEEN S0} LOVED
—Charley Prid
Re| 41| 4| HAVE YOU EVER BEEN LONELYtim reves snd paty ine 66 | 42 | 12| SHARE YOUR LOVE WITH ME—Kenny fogers (. Wikon, W Hopield). RCA 12793
(P DeRose. G Brown). RCA 12346 (Shapiro. Bernstein. ASCAP) (A. Braggs. D. Malone). Liberty 1430 (Duchess. BMI) (A Gailico. Dusty Roads: BMI/Bibo. ASCAP
j}{ 23| 3| BLAZE OF GLORY—Kenny Rogers 67 ( 70 | 4 | YOUR DADDY DON'T LIVE IN HEAVEN—wichael Balie rem
() Slate, D. Morrison. L Kee"i?hy, leervty 1441 (House Of Gold. BM1) (M Ballew. B. Moulds), Liberty 1437 (Phooey. Black Mountain. Bh:I) & ) 10 :J vm,':y“s Bv}i:mfl‘e'vts(t)eljtr\‘DMCL{ezggg;;bbs;mh entury Fox. ASCAP
34 2| 13 WISH YOU WERE HERE—Barbara Mandrell ﬁ m STUCK RIGHT IN THE MIDDLE OF YOUR LOVE—silly s )
(K. Fleming. D.W. Margan). MCA Sa]'l7al’a(HaIa!'—IC|reemenl‘ Welk, BMI) I (B Morrison. J. MacRae). Epic 14-02601 (Southern Nights. ASCAPI)y " 100 | 90 6| CAROLINA BY THE SEA—super Grit Cowboy Band
| (C Mattocks). Hoodswamp 8003 (Hoodswamp. BMI)

Superstars are awarded to those products showing greatest upward movement on the current week’s chart (Prime Movers). % Stars are awarded to those products showing greatest airpiay and sales strength. @ Recording Industry Assn. Of

America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)

COUNTRY SINGLES A-Z (Producers)

Al My Rowdy Friends (Jimmy Bowen)

Al Night Long (Steve Gibson)

All Roads Lead To You (Tom Collins)

Always Late With Your Kisses (D.G. Bowen)
Bet Your Heart On Me (Jim Ed Norman)

Blaze Of Glory (Lionel B. Richie Jr.)

Carolina By The Sea (Ctyde Mattocks)

Catch Me If You Can {Gene Kennedy)

Cheat On Him Tomght (D. Heavener. B. Harris)
Cheatin’ Is Still On My Mind (Bob Jenkins)
Cherokee Country (Jim Rowland)

Crying In The Rain (Chips Moman)

Diamaends In The Stars (Ray Pennington)

Down And Out (Blake Melvis)

Dropping Out Of Sight (Rodney Crowell)

Ever Lovin' Woman (Pat Garrett)

Everyone Gets Crazy Now And Then (Buddy Killen)
Family Man (Buddy Kilien)

Fancy Free (Ron Chancey)

Fourteen Karat Mind (Russ Reeder, G. Watson)

Have You Ever Been Lonely (Owen Bradiey 32
42 Headed For A Heartache (M. Morgan. P. Worley) 18
5 Heartaches Of A Fool (Willie Nelson) 59
96 Heart On The Mend (Tom Collins) 54
3 Husbands And Wives (S. Garrett. S. Dorff) 19
33 | Can't Say Goodbye To You (Mark Sherril) 61
100 I Just Came Home To Count The Memories (F Jones) . 51
52 | Wanna Be Around (Ed Penney) 99
82 I 'Wish You Could Have Turned My Head (Ray
65 Pennington) 94
79 | Wouldn't Have Missed It (R Milsap, T. Collins} 15
91 | Needed You (B. Ahern, G Fundis, D. Williams) 4
43 I'll Still Be Loving You () Collier. J. Darrell) 86
16 I'm Gonna Take My Angel Qut Tonight (T West) 70
45 Ht Turns Me Inside Qut (Jerry Crutchiield) 31
89 It's All + Can Do (Jim Ed Norman) 9
74 It's High Time (B Maher. R. Goodrum) 29
4] It's Who You Love (Jimmie Bowen) 36
71 Jacamo (Stan Silver). 76
1 Just One Time (Jimmie Bowen) 17

www.americanradiohistorv.com

Lady Lay Down (S. Popovich. B. Justis) 72
Looks Like A Set Up To Me (L White)

Play Something We Could Love To (Larry Butler) 69
Preachin” Up A Storm (Larry Rogers)

The Round Up Saloon (Larry Butler)
40 The Shoe's On The Other Foot (Randy Bean)

Lonely Women (7. Migliore) 77 Red Neckin' Love Makin' Night (C. Twitty. R Chancey) 27 The Sweetest Thing (Richard Landis)

Lonely Nights (Jim Ed Norman) 28 Rodeo Romeo (Ray Baker) 20 The Woman In Me (Alian Reynolds)

Losin” Myself tn You (Gene Kennedy) 93 Send Me Somebody To Love (Bilty Sherrilt) 97 Them Good Ole’ Boys Are Bad (Tony Scotti. John

Lord | Hope This Day Is Good (D Williams. G Fundis). 47 Share Your Love With Me (Lionel B. Richie Ir.) 66 D"Andrea)

ove In The First Degree (Alabama. L McBrdge. H She's Got A Drinking Problem (Eddie Kilroy) 49 There's No Me Without You (Jerry Bradiey)
Snedd). 8 She's Steppin’ Out (Tom Collins) 90 Too Many Hearts In The Fire (B. Montgomery)

Never Been So Loved (N Wilson) 98 Shine (Chips Moman). 50 Watchin® Girls Go By (Buddy Killen)

Now That The Feeling's Gone (Jimmy Johnson) 38 Sieepin With The Radio Dn (N Wilson) 87 Who Do You Know In California (fimmy Bowen)

Midnight Rodeo (R Dean. | Everette) 37 Ship Away (). Deaton. N. Larkin, ) Prater) 18 What Are We Doin Lonesome (The Gatlin Bros.)

Miss Emily's Picture (Bud Logan) Slowly (Charles Howard Jr.) 84 When You Walk In The Room (Ray Ruff)

Mountain Dew (not listed} 23 Someone Could Lose A Hart Tonight (D. Malloy). a4 Where There's Smake There's Fire (Tom Cotlins)

My Baby Thinks He's A Train (R. Crowell) 62 Stars On The Water (Rodney Crowell) 30 Why Am | Doing Without (D Wells. W. Kemp

My Favorite Memory (L Tailey. M. Haggard) 1 Still Dein" Time (Billy Sherrill) 6 Wish You Were Here (Tom Collins

Oklahoma Crude (Tommy West). 85 Stuck Right In The Middle Of Your Love (L. Rogers) 68 Years Ago (Jerry Kennedy)

One Night Fever (Jimmy Bowen) 56 Teach Me To Cheat (). Gillespie) 88 You May See Me Walking (R Scaggs)

Only One You (Buddy Killen). 53 Teardrops In My Heart (M Robbins, E. Fox) 64 Your Daddy Don't Live In Heaven (John English)

Only When | Laugh (Ron Chancey) 39 Tell Me Why (N. Larkin, ET. Conley) 21 You're My Bestest Friend (Rick Hali)

Only You And You Aione (Jerry Kennedy) 63 The Cowboy And The Lady (Larry Butler) 60 You're My Favorite Star (Michael Lioyd)

Patches (Rick Hall) 58 The Closer Yo Get {Steve Gibson) 92 You're The Best Break (Tommy west)

57

7%
3
22
10
67
24
12
73
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In the wake of the greatest promotional tour of 1981—from L.A. to New York, from Chicago to Birmingham
—four weeks, 60 cities, 19,000 ait miles and 150 radio and retail shops
—comes the brand new LEON EVERETTE album

Hagr=sr=i=aarne

Includes the current chart climbing hit MIDNIGHT RODE;Q BB **37 CB 53 RW ¢438
and the smash title track HURRICANE. iy

PB 12270
Thanks to everyone who made the Hurricane Promotional Tour a great success,
and special thanks to Carroll Fulmer and Leon Everette for their hard work.

REA =D

www.americanradiohistorv.com

AHL1-4152


www.americanradiohistory.com

50

NOVEMBER 28, 1981, BILLBOARD

= COMEDY, DRAMA, HORROR FLICKS ssmmem

Nashwlle Music Community
' Delving Into Soundtrack Field

NASHVILLE—Now that country
music has been given the mass ap-
peal stamp of approval, more artists
and Nashville-based songwriters are
finding themselves in film and
soundtrack projects.

But unlike last year’s “Urban
Cowboy” explosion, country artists
and songwriters have lately been in-
volved with a variety of genres,
ranging from the comedy/mystery,
“They All Laughed,” to the comic
adventure, “The Pursuit Of D.B.
Cooper,” to the television horror
flick, “The Killing At Hell's Gate.”

Most recent to hit the theaters is
Peter Bogdanovich’s “They All
Laughed,” which carries Roy Acuff,
Johnny Cash, Waylon Jennings and
Rodney Crowell on its soundtrack.
The movie, which stars Audrey Hep-
burn, Ben Gazzara, John Ritter and
the late Dorothy Stratten, premiered
Nov. 18 in Nashville, with proceeds
going to the Country Music Foun-
dation.

“They All Laughed” joins the
ranks of the recently released “The
Pursuit OF D.B. Cooper,” with
Waylon Jennings, Jessi Colter, Rita
Coolidge, the Marshall Tucker Band
and several bluegrass-instrumentals
gracing the PolyGram soundtrack.
The theme song, “Shine,” is also
Jennings’ current RCA single.

Also making the movie circuit is
Neil Simon’s “Only When I Laugh,”
which bears the same name as
Brenda Lee’s current MCA single.
(Although the music to the theme
song is played during the film, Lee’s
vocals are not).

Upcoming films featuring country
artists on their soundtracks include
Francis Ford Coppola’s “One From
The Heart.” Crystal Gayle will sing
several of the film’s songs, all of
which were written by Tom Waits.

Also in the works is “The Best
Little Whorehouse In Texas,” with
costar Dolly Parton contributing a
good bit of original material to the
soundtrack. George Strait will ap-
pear briefly in Avco-Embassy’s up-
coming spy movie, “The Soldier,”
singing a tune penned by Nashville
writers Byron Hill and Blake Mevis.

McDOWELL—-Ronnie
McDowell pauses a moment before
launching into “Watchin’ Girls Go
By™ during a recent showcase per-
formance in Nashville.

PENSIVE

By ROBYN WELLS

Johnny Rodriguez is slated to costar
with Anthony Quinn in a drama
“Pop Star,” while Jerry Reed is the
star/executive producer in “Roper
and Goodie.” Hoyt Axton, who has
written songs for a number of fea-
ture films including “The Black
Stallion,” “Outlaw Blues” and “Bus-
ter And Billie,” is finishing up the
score for a police movie called “The
Junk Man.” In the can is the sound-
track for “Uforia,” which contains
songs by Hank Williams Jr. and
Eddy Raven, among others. And re-
portedly, Combine Music writers
have several songs lined up for the
sequel film, “Grease I1.”

Television projects include the re-
cent CBS horror movie, “The Kill-
ing At Hell’s Gate,” for which Capi-
tol artist/CBS Songs writer Keith
Stegall composed and sang two
tunes. Fellow CBS Songs tunester
Holly Dunn recently wrote two
songs for the tv drama series, “Fla-
mingo Road.”

MCA artist Ed Bruce, who costars
with James Garner in NBC’s new
“Bret Maverick” series, which pre-
mieres Tuesday (1), also composed
the show’s theme song with Patsy
Bruce and Glenn Ray. The Thrasher
Brothers recorded the theme song
for CBS’s detective series, “Simon &
Simon,” set to air Tuesday (24). En-
titled *“Best Of Friends,” the tune
will be released in early December
on MCA. And Ronnie McDowell
has recorded the theme song for the
upcoming tv series, “Filthy Rich.”
The song was penned by Tree writer
Bucky Jones.

Recent country artist television
projects include Kenny Rogers’ per-
formance in “The Coward Of The
County,” based on his No. 1 tune.
And earlier in the year, Johnny Cash
played the lead role in the drama,
“The Pride Of Jesse Hallam,” which
prominently featured Billy Joe Sha-
ver's “I'm Just An Old Chunk Of
Coal,” a nominee for the CMA song
of the year.

Nashville publishers are bullish

Country

Is

on the prospect of increasing activity
in feature film and tv projects for lo-
cal writers. Among those reporting
current and upcoming projects are
CBS Songs, ATV Music, Warner
Bros. Music, Acuff-Rose, Tree Inter-
national, Screen-Gems/Colgems-
EMI and MCA Music.

“It's a coming thing for Nashville,
because Nashville music and songs
are natural, not pretentious or over-
sophisticated. It’s their kind of music
for the people going to movies and
watching tv,” says Wesley Rose,
president of Acuff-Rose. Rose indi-
cates that soundtracks are a major
thrust for his firm, with upcoming tv
projects including “The Show He
never Gave,” focusing on Hank Wil-
liams and his music, and a tribute to
Roy Acuff for his 50 years in the in-
dustry.

“People are really aware of Nash-
ville music now,” concurs Buddy
Killen, president, Tree Inter-
national. “Everyday we get calls ask-
ing us to submit material for various
projects.”

Billboard photo by Chuck Pulin
JANIE JAMS—Janie Fricke per-
forms during the recent ‘‘Hats Off
To Country” concert at Madison
Square Garden.

® NASHVILLE—In a joint pro-
motion, MCA Records and Top Bill-
ing International have combined to
support Bill Anderson’s current
single, “The Whiskey Made Me
Stumble, But The Devil Made Me
Fall.” The promotional campaign
will involve delivery of individ-
ualized Jack Daniels shot glasses as
a tie-in with the record’s theme. The
shot glasses will go to key country ra-
dio stations and will be coupled with
personal visits and phoners from
Anderson. “The Whiskey Made Me
Stumble, But The Devil Made Me
Fall” was written by Hugh Moffatt,
co-author of “Old Flames Can’t
Hold A Candle To You.”

® NASHVILLE—BMI is featur-
ing a special exhibit of music memo-
rabilia from its extensive Carl Hav-
erlin collection at the Blair School of
Music in Nashville. The display
presents a range of documents that
trace the evolution of Nashville’s
musical background, including such
items as Civil War-era sheet music
and various lyric scores and arrange-
ments by well-known area writers.
More than 150 articles are on dis-

play.

____Newsbreaks

¢ NASHVILLE—John Ander-
son embarks on a 22-city tour in Jan-
uary which will take him through
the Carolinas, Alabama, Georgia,
Ohio, Kentucky, Oklahoma, Texas,
Missouri and Louisiana, as well as
appearances in Tennessee. The tour
is scheduled to encompass coliseums
and major clubs and to support An-
derson’s current album, “I -Just
Came Home To Count The Memo-
ries.”

e LITTLE ROCK-Jim Ed
Brown has been chosen as spokes-
man for the Arkansas Children’s
Hospital. The singer’s involvement
with the hospital will include ap-
pearances at telethons, fun-raisers,
tournaments and concerts to aid the
facility.

¢ NEW YORK—Moe Bandy will
be a featured participant in the
annual Macy’s Thanksgiving
Day parade when he performs on
the Stetson Co.’s “Stetson Presents
America” float. For home viewers,
Bandy’s current single, “Romeo Ro-
deo,” will be the focal point of his
appearance.

www.americanradiohistorv.com

NASHVILLE—Against the

odds, newcomer Lee Greenwood
finds himself entering Bill-
board’s top 30 with his first MCA
single. Not only is “It Turns Me
Inside Out” Greenwood’s debut
in country music, it’s also the first
4 outing for Panorama Produc-
tions, the new in-house produc-
tion division of MCA Music in
Nashville.
s The road to the upper third of
the Hot Country Singles chart
hasn’t been an easy one for “It
Turns Me Inside Out.” Like a
buoy on waves, the record has
managed to lose and reclaim its
starred position no fewer than
three different times in its
struggle to climb.

Erv Woolsey, MCA Records’
vice president of promotion, calls
the single “a reaction record.” He
likens its success with MCA’s
earlier unexpected hit from the
box, “Somebody’s Knockin’ ” by
Terri Gibbs, which also devel-
% oped its staying power slowly
over a period of weeks.

“This is what radio calls a
‘request record,’ ” says Woolsey.
“When a single moves too slowly,
or loses its star along the way, sta-
tions usually just go ahead and
drop it. With Lee’s record, it’s the
reverse. It just keeps getting more
adds.”

As momentum builds behind
“It Turns Me Inside Out,” the la-
bel is working to turn Green-
wood into more than just an un-
known name to programmers.
He was featured on MCA’s Octo-
ber DJ Convention show, and
will be making a series of per-
sonal radio promotion visits.

Caught by the surprise timing
of what appears to be his first
commercial hit, Greenwood is
asscmblmg a group and ncgotlat-
ing for a booking agency. Also in
the works now is a debut Green-
wood album to be released by
MCA during the first quarter of
57 1982
Jerry Crutchfield, Green-

MCA’s Greenwood: Slow
But Steady Chart Rise

GREENWOOD
NIZES—Lee
blows his sax for an SRO
crowd at the Stockyards in
Nashville.

GALVA-
Greenwood

wood’s producer and vice presi-
dent of MCA Music, thinks that
the singer’s musical versatility,
honed during years of live per-
forming around the West Coast,
will be a key factor in his career.
Greenwood is skilled on piano
and horns, often doubling on two
saxophones simultaneously (he
played horns at one point behind
country artist Del Reeves).
Greenwood also writes, with ma-
terial recorded by Dottie West,
T.G. Sheppard and Mel Tillis.
Although it’s early yet to tell
whether “It Turns Me Inside
Out” is going to be MCA’s next
“Somebody’s Knockin’,” the
song’s chart strength has given a
solid boost to Greenwood’s
launch. Says Crutchfield: “We
felt it was a good song to start
with for Lee. And we felt even
more confident about it after we
found out that Kenny Rogers
and Conway Twitty had cut it as
well.” KIP KIRBY
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Country Time Opry To Go Weekly

CARLISLE, lowa—The Darrell
Thomas Music Corp. here has estab-
lished the Country Time Opry with
the objective of making it into a
weekly event. The pilot show was
held Nov. 14 at the 1,640-seat Hoyt
Sherman Auditorium in Des Moines
and drew an estimated audience of
1,200.

Janis Burrell, secretary-treasurer
for the corporation, reports that
ticket prices for the two and one-half
hour show are $3.50 for adults and

$2.50 for children under 12. The
next Opry is set for Saturday (28).
Burrell says the show is union.

Early editions of the Opry will
feature local acts, Burrell notes, but
she adds that national country music
acts are being looked at.

Besides the Opry, the corporation
includes Mid-Empire Records, Mid-
Empire Music Publishing (BMI), the
Billboard Cowboys (a dance band)
and manages and books more than
20 local country music acts.

DOUBLE TROUBLE—John Conlee and Sylvia shaﬁ; a lz;ﬁgh during a recent

taping of the tv show ‘‘Country Top 20" in Las Vegas. The couple paired up

for an oldies medley. It was Conlee’s second appearance on the show in two
months.
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Leadership Struggle
At Nashville’s AFM

® Continued from page 9

“With as many sessions as we
have here,” DeGeorge maintains,
“it’s impossible to police them all”
for union compliance. “Bur we do
have a business agent who circulates
and a work card system we can
check contracts against.”

Recruitment, he says, is a particu-
larly delicate matter because of
right-to-work restrictions—and, to a
degree, unnecessary because of the
local’s high visibility and the fact
that the most lucrative gigs are open
to union members only. In addition,
he says, “99% of the country artists
are union,” and that most urge their
band members join.

Concerts sponsored and paid for
by the AFM’s Music Performance
Trust Fund, says DeGeorge, are an-
other “good promotional tool.” He
points out, though, that the fund is
not used to relieve members who are
out of work. “We try to get known
groups,” he says. “Each local is
given an allocation out of this fund,
but all we can do is recommend. The
MPTF pays the musicians directly—

e e B T A

SONNY SHINES—Sonny Curtis per-
forms during a recent Elektra show-
case at the Stockyards in Nashville.

‘EXECUTIVE PRIVILEGE—Singer Charley Pride, seated, watches as RCA Rec-

which is a good thing, since it cuts
out any possibility of chiseling or
anything like that.”

DeGeorge contends it’s a compli-
ment that Nashville is widely known
asa town with “no union problems.”
Instead of that being a euphemism
for management domination, De-
George says it’s a testimony to a
straightforward recognition of mu-
tual interests. “We recognize the em-
ployer’s problems also,” he asserts.
“I feel if I can sit down and talk to
somebody, we can come up with
something both sides can live with.”

Part of his job, says DeGeorge, is
responding to the special character
of Nashville’s music scene, including
the fact that one local station, WSM-
AM, has the country’s only remain-
ing in-house band. Alluding to the
contract he recently negotiated for
the band, he says, “I’'m sure the local
scale for this would not be worth a
dime in L.A.—but, of course, if you
were there you’d have to drive 50
miles to get to the job. Here, the mu-
sicians are through with their radio
work early in the morning, so they
have the rest of the day for sessions
or whatever.”

A moderate like DeGeorge, Day
cites few specific complaints about
how the local is now being run—
other than saying there is lack of in-
terest and some discontent among
the membership. “I'd like to get
feedback from the members in meet-
ings—not just have them talk to-
gether at gigs and in restaurants.”

This year, the election will be con-
ducted via mailed-in ballots. The
winner of the three-year term, which
pays a salary of $27,800 a year, will
be announced on Dec. 14.

Mandrell Benefit
Nets $240,000

MONTGOMERY, ALA. — A
three-day benefit weekend hosted
by Barbara Mandrell last month has
netted a total of $240,000 for six Ala-
bama Sheriffs’s Boys and Girls
Ranches in the state. The series of
events featured a concert by Man-
drell with guests R.C. Bannon and
Louise Mandrell, along with a golf
and tennis tournament and fashion
show. Since 1978, Mandrell’s in-
volvement has brought approxi-
mately $500,000 into the charity.

ords president Bob Summer counts up the total number of albums Pride has

recorded for the label (answer: 37) prior to his re-signing in New York. Watch-

ing are Joe Galante, left, division vice president of marketing, RCA Nashville;
and Jerry Bradley, right, RCA Nashville vice president of operations.

Country

Nashville

' Scene_|

By KIP KIRBY

Somewhere between Lolita and the Geritol
set lies a nebulous category of females known as
“older women” (nebulous, because no one
seems sure any more what actually constitutes
an “older woman"). Anyway, if things continue,
singer Ronnie McDowell may become their
champion spokesman. First, his single, “Older
Women,” soared to the top of the country charts
to give him his first No. 1 hit record. Next, he
found himself mobbed along his recent “Older
Women"' concert tour by,
uh, females eager to join
the ranks of ‘“over-30."
Now we learn that
McDowell has spoken with
Ms. Magazine about the
subject of “older women”
for a feature that will run
in January. The magazine
plans to print Ronnie's comments plus the lyrics
to the song. (Considering that Ms. Magazine's
readership is predominantly female, it might be
a bonus for the editors to run a picture of
McDowell along with his interview!)

A recent Jerry Reed appearance at the Palo-
mino in Los Angeles drew more than just ordi-
nary country fans to the club: it also lured
Reed’s old film buddies, Burt Reynolds and Dom
Deluise. After his set, Reed dispersed with Reyn-
olds and Deluise to Burt's backstage trailer
where the threesome presumably traded back-
slaps and greetings. Reynolds, of course, has
been on the set of “The Best Little Whorehouse
In Texas" with Dolly Parton, while Jerry Reed is
producing and starring in his own production,
entitled “Roper and Goodie.”

From mentalism to country music is a bit of a
stretch, but Stephen Woods is navigating the
seas successfully. Woods used to be road man-
ager for the Amazing Kreskin (who performs the
impressive feats of mind and powers of concen-
tration stunts). Now Woods is joining the Wran-
gler Country Starsearch team as associate pro-
ducer for the national talent search.

Gram Parsons fans take heart: there's a new
issue on the late singer due out soon on Sierra
Records. The album will contain live concert
cuts recorded during an on-air show at WLIR-FM
in Hempstead, N.Y. in 1973 as part of Gram's
final tour. (This tour preceded Parson’s post-
humous “Grievous Angel” LP.) Members of his
band at the time who will be heard on the Sierra
album include Emmylou Harris (then an un-
known); Kyle Tullis on bass; Neil Flanz (now
with Joe Sun’s band) on pedal steel; N.D. Smart
Il on drums and Jock Bartley on lead guitar. The
LP, to be titled “Gram Parsons and the Fallen
Angels: Live 1973,” will be released in Novem-
ber by consumer request, pending a major dis-
tribution pact now under negotiation.

According to Sierra’s president, John Del-
gatto, the label is being formed “to release al-
bums by important artists who have been some-
what neglected by the major labels.” The Gram
Parsons package will include such cuts as “Love
Hurts" (which also appears on Warner Bros.’
“Grievous Angel” LP), “Big Mouth Blues,”
“Streets Of Baltimore” and “Drug Store Truck
Driving Man." This project will be in conjunction
with Eastern Pacific Sounds.

The theme song for NBC's new “Bret Maver-
ick” series has been composed by the most logi-
cal team to write it. Since Ed Bruce co-stars with
James Garner in the show, Bruce penned the
original score with his wife Patsy and writer
Glenn Ray. (The Bruces, of course, authored
what's now become a country anthem, “Mamas
Don’t Let Your Babies Grow Up To Be Cow-
boys.”)

Hugh Bennett of Bennett Stage Productions
will be booking Nashville's Cantrell’s club from
now on, as well as producing his original, trade-
marked “Writer's Night” series at Goodie's
Warehouse downtown on a weekly basis. Hugh
has given a career boost to more than one local
writer around town, and it's nice to know he's
reinstating the event. Bennett will also continue
to direct the Radio Luxembourg shows from the
Tennessee Performing Arts Center.

For The Record

NASHVILLE—The new address
for the Nashville Music Assn. was
incorrectly listed last week. The cor-
rect address is 14 Music Circle East,
Nashville, Tenn. 37203. The tele-
phone number is (615) 242-9662.
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INTERNATIONAL WILLIAMS—Don Williams, right, discusses plans for his up-
coming European tour. Slated for early 1982, the tour will include concerts,
tv appearances and special album releases overseas. Firming up details are,
from left, Lou Cook, president, MCA/international, Los Angeles; Jim Fogle-
song, president, MCA, Nashville; and Jim Halsey, president, Halsey Co.

Chart Fax

By ROBYN WELLS

Merle Haggard's debut Epic release, “My Fa-
vorite Memory,” becomes his 26th No. I tune as
a solo artist since first striking the summit in
1966 with “The Fugitive.” And it's the Hag's
27th country topper when including “Bar Room
Buddies,” his duet with Clint Eastwood plucked
from the “Bronco Billy" soundtrack.

And “My Favorite Memory” is also Haggard's
49th top 10 solo effort since “(My Friends Are
Gonna Be) Strangers” topped out at 10 for Tally
Records in 1965. Coupled with two duet num-
bers (the aforementioned Eastwood pairing,
plus a doubling with Leona Williams in 1978 for
“The Bull And The Beaver,") brings Haggard a
grand total of 51 top 10 singles.

“My Favorite Memory"” also moves Haggard
into a tie with Conway Twitty for scoring the
most country chart-toppers as a solo artist since
1965. Here's a list of the top 10 country artists
since 1965 with the number of No. 1 tunes
they've scored in parentheses:

Merle Haggard (26)
Conway Twitty (26)
Charley Pride (25)
Sonny James (22)
Ronnie Milsap (18)
Tammy Wynette (16)
Buck Owens (15)
Dolly Parton (13)
Mickey Gilley (12)
Loretta Lynn (11)
Don Williams (11)

Epic has three songs in the top 10 this week.
Joining Haggard in this elite group are George
Jones at superstarred six and Ricky Skaggs at
starred 10. With Columbia’s Larry Gatlin and the
Gatlin Brothers Band jumping to superstarred
seven, the CBS group has 40% of this week's top
10 singles.

Straight From The Heart: It's not Valentine's
Day, but almost 20% of this week's Hot Country
Singles carry some reference to love or the heart
in their title. Heart-felt numbers include Johnny
Lee's “Bet Your Heart On Me,” Sylvia's “Heart
On The Mend,” Gary Morris' “Headed For A
Heartache,” Eddie Rabbitt's “Someone Could
Lose A Heart Tonight,” Willie Nelson's “‘Heart-
aches Of A Fool,” Marty Robbins’ “Teardrops In
My Heart,” Ed Bruce's “You're The Best Break
This Old Heart Ever Had" and Bobby Smith’s
“Too Many Hearts n The Fire.”

Love tunes include Alabama’s “Love In The
First Degree,” Conway Twitty's “Red Neckin'
Love Makin’ Night,” Kenny Rogers’ “Share Your
Love With Me,” Kieran Kane's “It's Who You
Love,” Mundo Earwood's “I'll Still Be Loving
You,” Pat Garrett's "“Everlovin' Woman,” Calam-
ity Jane's “Send Me Somebody To Love,” Char-
ley Pride's “Never Been So Loved,” Billy Swan's
“Stuck Right tn The Middle Of Your Love" and
Diane Pfeifer's "Play Something We Could Love
To."

Jingle Bells: Two Christmas albums bow this

week—Anne Murray's “Christmas Wishes" at
starred 58 and Kenny Rogers’ “Christmas” at
starred 60.

Country Christmas LPs that have charted in
recent years include Emmylou Harris’ “Light In
The Stable” and Slim Whitman's “Christmas
With Slim Whitman,” which peaked at 22 and
47 respectively in 1980.

Other charted Christmas LPs, release dates
and peak positions include John Denver and the
Muppets’ “A Christmas Together” (13, 1979);
the Statler Brothers’ “The Statler Brothers
Christmas Card” (17, 1978); and Elvis Presley's
“Elvis Sings The Wonderful World Of Christmas”
(13, 1977).

Alabama bounces back to the top of the al-
bum chart with “Feels So Right."” It's the 16th
week that this potent quartet has held the top
spot, longer than any other group since the in-
ception of the album chart in 1964.

Although some top scoring album artists like
Buck Owens and Merle Haggard have included
the name of their back-up groups on their LPs,
full-fledged groups did not begin making in-
roads at the top of the album chart until the
Charlie Daniels Band hit with “Million Miles Re-
flections™ for four weeks in 1979.

No groups reached the country album sum-
mit in 1980. This year, the Oak Ridge Boys
cracked the top for two weeks with “Fancy
Free.” So Alabama’s see-saw tenure at the top of
the album chart since May of this year puts
them way out in front for No. 1 group LPs.

HOT!
NEW SINGLE

e

Sheila Renfro

““‘Hold Me Til’ The Last

Waltz Is Over”
#DS-2140

Disiributor, Dealer & DJ Info
Call or Write:

®
RECOROS

P.0. Box 225,

Nacogdoches, TX 75961
(713) 564-2509
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N Gospel
os . Survey For Week Ending 11/28/81
Billboard =
]
Pa. Station
Gets Gospel i
€ Copyright 1981. Billboard Publications, N i i
SOME RS ET. Pa—-WVSC-FM slov::iyrclg retrieval s;'s!eor: or tl:an"s:ranil:g;, u'rr\“;ny?o‘r)r:norc:a;haliyp:]nl:;cr?s"l%rl‘e?l%n?: rrﬁgg?‘ngce;
has established a weekly contempo- photocopying, recording. or otherwise. without the prior written permission of the publisher
rary Christian music program, “The po =
Main Connection,” as a part of its p- P
usual secular contemporary format. $|%!s 1 %|s
Hosted by Bill McDonald, the x| Xy m‘l-ss o E 3R 2™ m‘;& atel 0
. . -— y umaer 3 ISt, umber
show operates on a playlist compiled é’ E E (Dist. Label) é g g (Dist. Label)
through consultation with four local
Christian record retail outlets and ﬁ 2|37 | FEELS SO RIGHT A 40| 45| 4| WAITIN' FOR
from requests and call-outs Habama, RCA AHLI 3930 THE SUN TO SHINE
» red . 2| 3[25| FANCY FREE Ricky Scaggs, Epic FE 37193
Aired Sunday from 6:30 to 9 p.m N a
, y . R O The Oak Ridge Boys. MCA 5209 41| 41] 5| THE NEW SOUTH
the program’s top 10 album cuts for / ’ :
: Wi 9 3 6110 | GREATEST HITS Hank Williams Jr.
last month were, in order, “Rejoice. Willie Neson, Elektra/Curb 5E 539
2nd Chaptfr Of Acts; “Soldier Of Columbia KC2 37542 2] 48| 32| 1 LOVE EM ALL
The Light,” Andrus, Blackwood & 4| 1|12 THERE'S NO GETTING T.G. Sheppard,
Co.; “Come Back,” Benny Hester; OVER ME Warner/Curb BSK 3528
“Singing A Love Song,” Amy Ronnie Milsap, RCA AHL1 4060 43( 47| 10| HABITS OLD & NEW @
Grant; “Any Good Time At All,” 50 4|12] UVE Hank Williams Jr., Elektra/Curb
Imperials; “Never Had A Reason,” Barbara Mandrell. MCA 5243 D
= > . 4 : Silverwind; “Pll Keep My Eye On 6| 5[ 13| THE PRESSURE IS ON 44 421107| THE BEST OF
SPECIAL MOMENT —Crystal Gayle, right, visits with songwriter Susan Jesus.” Bob & Paupliney W);lson' Hank Williams Jr. EDDIE RABBITT @
Thomas following Gayle’s recent concert in Atlanta. Thomas wrote Gayle's “Nev::r Say Die.” Petra: “Onl Fo; Elektra/Curb 5E 535 Elektra 6 235
current single, *The Woman In Me."” A ’ % y 71 7|14| STEP BY STEP @ 45( 39( 30| LIVE
The Love Of The Lord.” Brush Ar- Eddie Rabbitt, Elektra S 532 Hoyt Axton, Jeremiah 5002
bor; and “Just A Moment Away,” o oo, erema
Ph‘i Kea ’ 8| 9|16| GOOD TIME LOVIN' MAN 46( 46] 2| SONGS FOR THE MAMA
1 Keaggy. Ronnie McDowell, Epic FE 37399 THAT TRIED
0 S pe Cene . 9110 10| HOLLYWOOD, TENNESSEE Merle Haggard, MCA 5250
Chalace Teshng Ciystal Gayle, Columbia FC 37438 | 471 43| 15|  YOU DONT KNOW ME
. , : , . 10 [ 11| 21| SHARE YOUR LOVE A Mickey Gilley, Epic FE 37416
lfat and'Shlrlgy Boqne will pe honored at t_he commermql for Mcponald S restgurants. She is TACOMA, Wash.—The Christ- Keny Ragers. Liberly LOO. 1108 sl 51l 6 s
Jubilate Cetebration with the fifth annual Chris- now planning to begin her new Light Records al- ographics division of Chalace Music 11] 12| 6| BET YOUR HEART ON ME 1 Eﬂ’:fﬁifrg = s:m -
tian Achievement Award. The event is scheduled bum in January with Walter Hawkins producing. h%regvill 4o a state-wide test marEet- Joh"nyylee o MMH/WMM th
to take place on New Year's Eve at the Sheraton- Andrae Crouch will be playing himself in an . fits oh d - cal SES4l 491 55| 5 FRAGILE,
Universal Hotel in North Hollywood. Some  appearance on “The Jeffersons” which will be ARERTRISEPHO ORI RImvsIEa JesSay 12| 8| 19| EsPECIALLY FOR YOU HANDLE WITH CARE
former recipients of the award have been Ralph  taped this month. book. “Water Song.” The 42-page D (A BTD ﬁ Srstyllanel eyl
Carmichael, Roy Rogers and Dale Evans. Presi: BJ. Thomas was the guest of honor at book, which features a built-in 5l el 4T crentest fivs m RODBEOa R(C)IIAE? Ly
dent of World Wide Pictures, Bilt Brown, said  groundbreaking ceremonies for a $3 million record, will be shipped to retail out- Charley Pride, RCA AHLI 4151 Mo, Bendy ColUmLISFCISZES
last year's attendance was 600. The celebration chapel at the Baptist College in Charlestown, lets [h'roughqur Washington in self- 140 16| 58| GREATEST HITS A 51| 50(186| STARDUST A
will start at 7 p.m. with Bill and Gloria Gaither,  S.C. The addition will house the college’s reli- contained display boxes of three Kenny Rogers, Liberty LOD 1072 , Willig | NEtson, (Calumbial k33300
Sandi Patti and Roy Husmann scheduled to en-  gion and music departments. Thomas was also sizes: 10, 12 and 24 copies. 151171 36| uicE @ 52| 53| 27| CARRYIN’ ON
tertain. Proceeds from the benefit will go to Wy- presented a doctorate of humanities degree Priced at $6.95 each. the books are Juice Newtan, Capitol ST 12136 THE FAMILY NAMES
cliffe Bible Translators. from the college in recognition of his accom- available at 55% off to distributors 16| 15| 61] 1AM WHAT | AM @ 32",;12?23" :S:";S"SYSW“"
Tramaine Hawkins has recently completed a plishments in religious music. and 35% off to stores. George Jones, Epic IE 36586 )
¢ 53| 57| 2| 1JUST CAME HOME TO
171/19] 8| TOWN & COUNTRY COUNT THE MEMORIES
Ray Price, Dimension DL 5003 lohn Anderson, Warner Bras. BSK
18 [ 13| 36| SEVEN YEAR ACHE 3599
Rosanne Cash, Coiumbia JC 36965 541 60! 18 ENCORE
19 22| 7| NOT GUILTY George Jones, Epic FE 37346
Larry Gattin & the Gatlin Brothers
Band, Columbia FC 368 §5| 59| 5| RODNEY CROWELL
Rodney Crowell.
20| 18] 27| SURROUND Warner Brothers BSK 3587
ME WITH LOVE
56| 61| 18{ RAINBOW STEW
Charly McClan:n. Epic FE 37108 Merle Maggard. MCA 5216
NATIONWIDE SOUND 21| 28127 )Y HOWE'S N 57| aa{ 5| rma LaDY
ALABAMA @ Terri Gibbs. MCA 5255
DlSTRlBUT'ON Aabama, RCA AHL1-3644 e Gt (s
2|l al wt OICTHD|  CHRISTMAS WISHES
Conway Twitty. MCA 5204 Anne Murray, Capitol SN 1623
23| 200 43| Rrowoy 59| 49| 6| MIDNIGHT CRAZY
Hank Williams Jr. & Mac Davis, Casablanca NBLP 7257
Elektra/Curb 6E 330 m CHRISTMAS
241271 %9 GREATEST HITS ® Kenny Rogers, Liberty 51115
Has a neW, funny’ happy Ronnie Milsap. RCA AAL1 3772 61| 58 29| WHERE DO YOU GO
25) 29| 18| WITH LOVE WHEN YOU DREAM
Ch r|Stm as SO n g Com I n g yo u r John Coniee, MCA Anne Murray, Capitol SO0 12144
’
371 3| BIG CITY €2| 68| 20| URBAN CHIPMUNK @
Way ° That S bou nd to warm u p Merle Haggard, Epic FE 37593 The Chipmunks. RCA AFL1 4027
i i i i 27) 32| 56| GREATEST HITS @ 63| 67| 19| SHOULD I DO IT
you r IISten ers th IS C h rIStmaS The Oak Ridge Boys, MCA 5150 Tanya Tucker, MCA 5228
28| 24| 10| FAMILY TRADITION 64| 54 S LOVIN HER WAS EASIER
Seaso n . Hank Williams Jr., Elektra/Curb Tompall and the Glaser Brothers,
6E 194 Flektra 5E 542
291 21| 17| TAKIN IT EASY 65| 73} 9| LETTIN' YOU
' ' Lacy ). Dalton. Columbia FC 37327 IN ON A FEELIN’
y, 30| 31 9 STRAIT COUNTRY The Kendalls, Mercury SRM 16005
;4 4 B el CIEWAT 66| 62| 67( 1 BELIEVE IN YOU A
31| 26| 43| I'M COUNTRIFIED Don Williams, MCA 5133
Q / A SUNB ”RN ' ' Mel McDaniel, Capitol ST 12116 67 65/ 55 LOOKIN’ FOR LOVE
y 32| 36107 WHISKEY BENT AND Johnny Lee, Asylum 6E 309
: EaEthﬁ?mUsN;P 68| 63| 32| OUT WHERE THE BRIGHT
EF.7 LIGHTS ARE GLOWING
By Th e st ::‘;:; %’: SES] Ronnie Milsap, RCA AALL 3932
A
] h 69) 66| 7| SLEEPING
Eddie Rabbitt, Elektra 6E-276 WITH YOUR MEMORY
8 R E 4 25| 20 SOME DAYS aRe Jaie Ficke, Columbia FC 37535
. ’ John Denver, RCA AFL1 4055 70| 69 6 (?et?wl;?st‘)’nEsMcr:ESVZEF DIE
from the Cayman Islands 33405 TS TRSTAND. 71! s2| 30| ONE TO ONE
Flektra/ Curb 5E 538 Ed Bruce, MCA 5188
36| 38| 4| DESPERATE DREAMS 72| 56| 27| MAKIN' FRIENDS
Eddy Raven, Elektra 5 545 Razzy Bailey, RCA AHL1 4026
37| 30| 20| YEARS AGO 73| 64| 32! DRIFTER
The Statler Brothers, Sylvia, RCA AHL] 3986
. ) L ez S G 78| 70| 9| HEART TO HEART
Nationwide Sound Distributors 38| 35 22| NOW OR NEVER Reba McEntire,
Ph: 615'385 2704' Nashville, Tenn. ;t;h‘r:wsirg:;sn)der. Scotti Bros. FZ Mercury SRM 16003
75| 71| 72| THATS
39| 40{135! GREATEST HITS A ALL THAT MATTERS
Waylon Jennings, RCA AAL1-3378 Mickey Gilley, Epic JE 36492
#* Stars are awarded to those products showing greatest sales strength. v Superstars are awarded to those prod-
ucts showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry Assn. Of
America seal for sales of 500,000 units. {Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales
of 1,000,000 units. (Seal indicated by triangle.)
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Jazz

ALBUM SERIES REVIEW

Long Moribund, Atlantic
Jazz Gets A Second Life

LOS ANGELES—For most of the
past decade Atlantic Records’ once
daunting jazz roster has remained
pruned to a handful of acts, leading
some of the label’s biggest fans to
become its sharpest critics. Even its
remarkable catalog of prime ’50s,
’60s and early *70s masters seemed
underutilized, most of the strongest
titles still active but seldom aggres-
sively marketed.

The jazz market itself restricts
costly merchandising campaigns
owing to the small but steady turn-
over in catalog titles. Yet other ma-
jors were taking catalogs and exten-
sively repacksging and anthol-

ogizing. Was Atlantic retreating?

On the strength of the label’s new
gourmet reissue line, Jazzlore, the
answer is hardly. If anything, it now
appears the label’s adherence to a
standard catalog of unedited or re-
designed sets gives Atlantic the free-
dom to now launch a series of classic
performances that could sell on its
logo as much as for its obviously
blue chip authors.

The trend toward restored origi-
nal album art isn't followed here,
suggesting perhaps the only vulner-
able element, and that highly sub-
jective. Collectors may miss the old
layouts, but the unified graphic con--
cept—hand-tinted full-cover por-
traits of the artists, block type cover
copy and the numbered series logo,
all printed on matte finish board—is
as clean and timeless as the music in-
side.

And what music: Atlantic has
wisely spread its first half-dozen
Jazzlore sets across myriad styles, yet
each resonates with the label’s ge-
neric strongholds during its more ac-

tive jazz recording days. From roil-
ing r&b (Joe Turner) through free
jazz (Ornette Coleman), chamber
impressionism (Charles Mingus)
and points between, the series coor-
dinator, IThan Mimaroglu draws LPs
at once valid on their own and yet
representative of other Atlantic styl-
ists as well.

® “Somewhere Before” by the
Keith Jarrett Trio was originally is-
sued on Vortex in 1969, making it
one of the youngest masters in the
opening stanza of the Jazzlore series,
so its position as the first hints that
Mimaroglu has little intention of
building the line around mere chro-
nology. This is Jarrett playing on the
cusp of the extended improvisa-
tional slant that would come to
dominate his *70s solo work. Here
the performances are much briefer,
yet in the relaxed sympathy of his
rhythm section (Charlie Haden on
bass and Paul Motion on drums,
long Jarret’s preferred ensemble
companions) he still essays a wide
range of underlying ideas.

® “Pithecanthropus Erectus” of-
fers Charles Mingus and an incarna-
tion of his Jazz Workshop that
would alone justify its inclusion. But
the emphasis is again on the per-
formance and its overview of the art-
ist. Mingus’ wit, sense of drama and
sure hand as leader shine through-
out.

® Ornette Coleman’s “Twins”
captures the pioneering altoist in a
collection of shelf takes from various
sessions between '59 and 61, backed
by several different rhythm sections
drawn from stalwarts like Ed Black-
well and Billy Higgins on drums and
bassists Charlic Haden and Scott
LeFaro. Add Eric Dolphy, Don
Cherry and Freddy Hubbard, a pro-
gram that taps humor as well as fury,
and the overall set proves solidly re-
warding.

® “Plenty, Plenty Soul” is a fitting
title for one of Milt Jackson’s strong-
est late ’50s efforts. Sleek ensemble
work from two different but equally
credentialed bands, Quincy Jones’
arrangements and Jackson’s own
fleet, ebullient vibes are all plusses.

® “The Boss Of The Blues” is Joe
Turner, the Kansas City shouter
whose first hit record was also one of
Atlantic’s. The postwar blues era it
reflects now looms as centrally to
pop and rock as it long has to jazz.

® “The Laws Of Jazz”” was a turn-
ing point for flutist Hubert Laws, at
least in career terms, and his part-
nership with pianist Chick Corea is
caught on the eve of both players’
commercial ascendance after this
mid-’60s date.

Throughout, the series is exem-
plary in its annotation, frequently
restoring original liner copy and al-
ways providing full session informa-
tion. Whether or not Atlantic elects
to step up its new recording activity
in jazz, this new historical venture
thus promises to keep the label’s im-
agealive. = SAM SUTHERLAND

Moore TV Show Is Jazz, But A Secret

LOS ANGELES—Veteran singer
Phil Moore is ignoring conventional
television wisdom by tackling the
whole spectrum of jazz for a syndi-
cated tv show.

“Ad Lib.” the new half-hour
series now in production for a
launch early next year, intentionally
avoids jazz in its_lillc, since Moore
describes a projected talent lineup
that will veer into fusion, blues and
other genres.

N.O. Festival
April 30-May 9

NEW ORLEANS—The Greater
New Orleans Tourist & Convention
Commission has confirmed that the
1982 edition of its annual New Or-
leans Jazz and Heritage Festival will
run from April 30 through May 9,
1982.

The 13th yearly presentation of
jazz, thythm & blues, Cajun, gospel
and other styles influential in the
city’s musical development will fea-
ture evening concerts at various sites
throughout the city, while daytime
activities will again be held on the
infield of the 109-year-old Fair
Grounds Race Track.

BUT MONEY NEEDED

Kansas Citians Eye
Their Hall Of Fame

By DAVE DEXTER JR.

LOS ANGELES—A grant of
$9,000 from the National Endow-
ment for the Arts will be used as seed
money for the establishment of a
Jazz Hall of Fame in Kansas City,
Mo.

Carroll Jenkins, executive director
of the Mutual Musicians Founda-
tion, reports that a 1979 feasibility
study placed the cost of a hall and an
adjoining jazz cabaret at $500,000.
But today, says architect Lawrence
Goldblatt, as much as $1 million
would be required to renovate three
old buildings in the 18th St. and
Highland Ave. area, once the head-
quarters of AFM Local 627 before it
was combined with Local 34 in 1970.

Kansas City spawned more than
its share of globally celebrated
jazzmen in the 1930s. The list in-
cludes Count Basie, Charlie Parker,
Ben Webster, Mary Lou Williams,
Andy Kirk, Jay McShann, Bennie
Moten, Julia Lee, Harlan Leonard,
Joe Turner, Pete Johnson, Jesse
Price, Gene Ramey, Jimmy With-
erspoon, Gus Johnson and numer-
ous other musicians, most of them
affiliated with big bands.

Jenkins says his organization
plans to rebuild the 57-year-old
Scott’s Theatre Restaurant-Show
Bar, now in disrepair, into a jazz
venue which would be the “finest
between Chicago and the West
Coast.”

The old union building also
would be renovated, and turned into
a Hall of Fame, Jenkins notes.

But funding is the problem that
must be faced, Jenkins admits. A
possible source might be the endan-
gered properties fund held by the
National Trust for Historic Places.
Another possibility is having the
property designated as a local his-
toric landmark, which could attract
investors looking for a tax shelter.

Architect Goldblatt says the first
step in the project would be to bring
the properties up to Kansas City
codes.

Kansas City’s position as the hub
of the U.S. jazz wheel began to dete-

riorate in 1938 when Missouri politi-
cal boss Tom Pendergast was ousted
from power and sent to prison on in-
come tax evasion charges.

Since that time, few Heart of
America City musicians have
emerged to achieve national promi- .
nence. Jenkins is adament these days
in declaring that ““a whole new batch
of young and exceptionally talented
musicians” has developed in Mis-
souri’s Jackson County, many of
them capable of achieving renown
for their skills. “If we can somehow
raise the money required,” he says,
“we can provide rehearsal halls and
teaching help along with a class
nightclub and the Hall of Fame so
many of us have craved for so many
years.”

Wilmington Has
A Baby Grand

WILMINGTON, Del.—Although
urban renewal wreckers in the 1960s
toppled the Baby Grand, popular
jazz and rhythm & blues club here—
where organist Jimmy Smith re-
corded a live album in the 1950s—
another Baby Grand now rises at an-
other site. Emzie Evans, who was not
associated with the old room, has
opened a new Baby Grand where
jazz groups will perform Thursdays
through Sundays.

The new Baby Grand, on the site
of the former First Choice Club,
holds about 200 persons but can ac-
commodate about 350 with tables
removed, which Evans said is likely
to happen Sundays, when he plans
to frequently offer special events.

Jazz groups will be from the area,
starting with a local group led by
drummer Wilby Fletcher, who used
to be with McCoy Tyner and Lennie
Liston Smith. Once a month,
though, Evans plans to bring in a
name group. The New Modern Jazz
Quartet is due later this month, and
Gerald Price will be here in January.
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The constant, though, is a format
that breaks from commercial tv’s
usual strategy of hewing to safer
mainstream styles in search of the
largest audience.

Says Moore, “It’s a musical show,
featuring performances, not inter-
views. It has a broad scope of jazz,
and will offer a lot of people you
don’t see too much on tv, like an Es-
ther Phillips or a Jon Hendricks.”

Moore, whose successful vocal ca-

reer was followed by an equally in-
fluential second phase as a respected
vocal coach, is confident that the
television industry’s recent narrow-
cast approach to cable, pay and
home video makes the timing right
for “Ad Lib.”

“We’re shooting for people who
like jazz, who like to see really crea-
tive people creating, and we believe
there should.be a sizable black view-
ing market already there for it,” he

argues. In the past, that slant alone
would likely have met with resist-
ance from potential syndication
clients, but Moore allows that the
trend toward more specialized syn-
dication packages is on his side.

“This was an idea I've had for a
long, long time,” he notes, “but
about six or seven months ago the
time was finally right” An old
friend, director Duke Goldstone,
went to syndicator Cinema Arts,
pitched them on the concept, and
got the green light to.begin produc-
tion.

Thus far, artists taped have in-
cluded Maxine Weldon, Jerome
Richardson, Esther Phillips, Eddie
Vinson, Freda Payne, Kenny Bur-
rell, Jimmy Smith, Linda Hopkins,
Jimmy Witherspoon, Marilyn
McCoo and Billy Davis, Ernie An-
drews and O.C. Smith. In all, 40 pro-
grams are slated for completion by
year’s end.
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Spyro Gyra, MCA MCA 5238

SIGN OF THE TIMES @
Bob James Columbia FC 37495

LOVE BYRD
Donald Byrd, Elektra SE-531

AS FALLS WICHITA SO FALLS

WICHITA FALLS
Pat Metheny & Lyle Mays, ECM
1-1190 (Warner Bros.)

THE MAN WITH THE HORN
Miles Davis. Columbia FC 36790

VOYEUR
David Sanborn
Warner Bros. BSK 3546

ANTHOLOGY
Grover Washington Jr., Motown
M9-961A2

MONDO MANDO
David Grisman Warner Bros

4| 12

15| 6

BSK 3618
13| 10| 29| THE DUDE @
Quincy Jones, AGM $P-3721
14 | 12 | 10 | REFLECTIONS
Gil Scott-Heron Arista AL 9566
| 17| 5| enoiess Fuent

Rodney Frankiin,
Columbia FC 37154

TENDER TOGETHERNESS
Stanley Turrentine,
Elektra 5535

THE GEROGE BENSON
COLLECTION
gg%ge Benson, Warner Bros. ZHW

16 | 16

18| 20 | 54| WINELIGHT A
Grover Washington Jr

Bektra 6E-305

MAGIC WINDOWS
Herbie Hancock
Columbia FC 37387

EVERY HOME SHOULD
HAVE ONE

Patti Austin, QWest QWS 3591
(Warner Bros.)

TRAVELIN LIGHT
Tim Weisberg, MCA MCA-5245

19)19] 8

HAe || 2
r

2uln
) A BE

u lele

sﬁrml

25| 4

MISTRAL
Freddie Hubbard, Liberty LT 1110

PIECES OF A DREAM
Pieces Of A Dream Elektra 6E-350

APPLE JUICE
Tom Scott Columbia FC 37419

SOMETHING ABOUT YOU
Angela Bofill, Ansta AL 9576

H %
=1 o 8
s I
£ | 8| 8|
E3E TITLE x|l x|, M
S Artist, Labol & Number e| %3 | Meist, Label & Number
2|5 | £ | ot Labw) 2| 5| £ it uabe)
Ar| 1] 14| BREAKIV AWAY @ % |z| 3| R
Al Jarreau, Warner Bros. BSK 3576 Lee Ritenour, Elektra 6E-331
° 27| 24| 6| MORNING SUN
S gl,l:zgcmg:t,:u.sns Alphonze Mouzon, Pausa 7107
28| 30 | 8| THE LEGEND OF THE HOUR
* 8 g ﬁgﬂ? LES?‘{'.‘.,E“, LD 51087 McCoy Tyner, Columbia FC 37375
<] 6| 4| crazY FoR YoU 29 | 18| 16 | FUSE ONE
i Earl Klugh, Liberty LT 51113 Fuse One. CTI CTI 9003
o 5| 13| eree e Br| | 2| reee wcine
6
8

© Copyright 1981, Billboard Pubtications, Inc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted, in any form or by any means, qlectronic, meqhamcal.
photocopying, recording, or otherwise, without the prior written permission of the publisher.

James Btocd Uiner, ARC/Columbia
37493

SPLASH
Freddie Hubbard, Fantasy F-9610

A LADY AND HER MUSIC
Lena Horne, QWest 2Qw 3597

(Warner Bros.)

33| 3 UNTOLD PASSION
Neal Schon And Jan Hammer
Columbia FC37600

34| 32| 10| ORANGE EXPRESS

Sadao Watanabe
Columbia FC 37433

LIVE
Stephanie Grapeili/Dawd Gnsman,
Warner Bros. BSK 3550

BLYTHE SPIRIT
Arthur Blythe, Columbia FC 37427

B3| 2

37| 23| 17| VYELLOW JACKETS
Yetlow Jackets Warner Bros
BSK 3573
38( 39( 15| BLUE TATT00
Passport, Atlantic SD 19304
4] 19 MECCA FOR MODERNS

Manhattan Transfer
Atiantic SD 16036

WANDERLUST
Mike Manien, Warner Bros. BSK

41| 34| 14| MAGIC MAN

Herb Aipert, AGM SP-3728
42| 43| 17| THIS TIME

Al Jamreau, Warner Bros. BSK 3434
43| 28| 18| LIVE IN JAPAN

Dave Grusin & the GRP All Stars
Arista/GRP GRP 5506

4| 4| 26| HUSH

John Klemmer, Elektra SE-527
THE CLARKE/DUKE PROJECT
Stanley Clarke/George Duke,
Epic FE 36918

INVOCATIONS THE MOTH
AND THE FLAME

Keith Jarrett

ECM-D-1201 (Warner Bros)
FRIDAY NIGHT IN

SAN FRANCISCO

John McLaughlin, Al DiMeola, Paco
De Lucia. Columbia FC 37152
THREE QUARTETS

Chick Corea

Warner Bros BSK 3552

WORD OF MOUTH

Jaco Pastonus,

Wamer Bros. BSK 3535
DIRECTIONS

Miles Davis, Columbia KC2-36472

53|29

46| 49| 16

47| 2| 2%

8| 4| 2

9| 29| 19

50| 45| 36

# Stars are awarded to those products showing greatest sales strength. vy Superstars are awarded to these prod-

ucts showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry Assn. Of

America seai for sales of 500,000 units. (Seal indicated by dot.) A Recording industry Assn. Of America seal for sales
of 1,000,000 units. (Seal indicated by triangle.)

53

advogTg ‘1861 ‘82 H3IAWIAON


www.americanradiohistory.com

54

28, 1981, BILLBOARD

c

=
(o]

POPULAR ARTISTS

ADAM, & THE ANTS
Prince Charming
LP Epic ARE37615
8T AEA37615
CA AET37615

ALL SPORTS BAND
All Sports Band

LP Radio RR19321 $8.98
8TTP1932t.. . . $898
CACS19321 ... .. $8 98

ANDERSON, JOHN
1 Just Came Home To Count The
Memories
LP Warner Bros. BSK3599 . . .$898
BAUM, BRUCE ""BABY MAN"'
Born To Be Raised
LP Horm HR4003
BEACH BOYS
Ten Years Of Harmony
LP CaribouZ2X37445
CAZTX37445
BLASTERS
Blasters
LP Slash SR109
BLONDIE
Best Of Blondie
LP Chrysalis CHR1337 .
BOHANNON
Bohannon Alive
LP Phase Il FZ37695
BOLCOM, WILLIAM, & JOAN
MORRIS
The Rodgers & Hart Album
LPRCA ARL14123
BOOKERT.
I Want You
LP A&M SP4B74
BOSTON
. Don’t Look Back
LP Epic Audiophile HE45050
CAHET45050
BOW wWOw wow
See Jungle! See Jungle! Go Join

...$8.98

. Your Gang Yeah! City All Over, Go

Ape Crazy
LPRCAAFL14147 ... $8.98

BOXCARWILLIE

- Boxcar Willie

LP Main Street SN73000.
8TBN73000
CA 4N73000

BRISTOL, JOHNNY
Free To Be Me
LP Handshake FW37666
CAFWT37666

BUCKINGHAM, LINDSEY
Law & Order
LP Asylum 5E561 ...... ... .......... $8.98

CARR, JERRY

This Must Be Heaven
LP Cherie CR19330 .........c.oco... $8.98
8TTP19330 . ..$8.98
CACS19330.............. .. .. ...$8.98

CETERA, PETER
Peter Cetera
LP Full Moon /Warner Bros.
FMH3624 ... oo o $8.98

CHICAGO
Greatest Hits Volume l|
LP Columbia FC37682
8TFCA37682
CAFCT37682
Chicago X
LP Columbia Audiophile HC44200
CA HCT44200
CHI-LITES FEATURING EUGENE
RECORD
Me & You
LP 20th Century-Fox / Chi-Sound
T635 .. o i e $8.98
CHINA
China
LP Epic FE37633
CAFET37633
CLARK, ROY
The Last Word In Jesus Is Us
LP Songbird MCA5260 .
8T MCAT5260
CAMCAC5260 .
CLIMAX BLUES BAND
Lucky For Some
LP Warner Bros. BSK3623 .......

COSTER, TOM

T.C.
LP Fantasy F9612

.$8.98

"CREEDENCE CLEARWATER

REVIVAL
Creedence Country
LP Fantasy MPF4509. .

CURE
Happily Ever After
LP A&M SP6020...... . .

DASH, SARAH
Close Enough
LP Kirshner BFZ37659
CABZT37659
DAY, ARLAN
| Surrender
LP Pasha ARZ37693
CAAZT37693
DELLS
Whatever Turns You On
LP 20th Century-Fox T633 ...
DIAMOND, NEIL
On The Way To The Sky
LP Columbia TC37628
8TTCA37628
CATCT37628

DICTATORS
The Dictators Live, F**'Em If They
Can’t Take A Joke
LP Reach Qut Int'1A102
DOLLBY DOLL
Doll By Doll
LPMCAS269.. ....... oo $8.98
CAMCAC5269 ........... oo - s $8.98
DUNBAR, SLY, & ROBBIE
SHAKESPEARE
The Sixties, Seventies & Eighties
LP Taxi MLPS9668

.$8.98

...$9.98

...$8.98

NewLP/ TapeReleases

P "

Thns hmng of now LP/Tape

ERICKSON, ROKY, & THE ALIENS
The Evil One
LP 415 415A0005

FAITHFULL, MARIANNE
Dangerous Acquaintances
LP Island ILPS9648 ... .

FELICIANO, JOSE
Jose Feliciano
LP Motown M8953M 1.

FIREFALL
The Best Of Firefall
LP Atlantic SD19361
8TTP19316.
CACS19316

FLACK, ROBERTA
The Best Of Roberta Flack
LP Atlantic SD19317
8TTP19317 .
CACS19317 ... ...
FLO & EDDIE
Rock Steady With Flo & Eddie
LP Epiphany ELP4010
Ga
Face To Face
LP Arista AL9547 .. .
HAMMER, CHUCK
Guitarchitecture
LP Guitarchitecture CEH1001

HAYES, ISAAC
Lifetime Thing
LP PolydorPD16329 . . .

HOLMES, RUPERT
Full Circle
LP Elektra 56E560.... ...... . ..

HUMAN SEXUAL RESPONSE
In A Roman Mood
LP Passport PB6012 ... . .. ..... ..

JACKSONS
Live
LP Epic KE237545
8T EAX37545
CAETX37545

JAMES, BOB
Sign Of The Times
LP Columbia Audiophile HC4 7495
CAHCT47495

JOEL, BILLY
Songs In The Attic
LP Columbia Audiophile HC4 746 1
CAHCT47461

JONES, GEORGE
Still The Same Ole Me
LP Epic FE37106
8TFEA37106
CAFET37106

JONES GIRLS
Get As Much Love As You Can
LPTSOPFZ37627
8TFZA37627
CAFZT37627
KANO
New York Cake
LP Mirage WTG 19327 ..
8TTP19327
CACS19327
KHAN, CHAKA, see Rufus

KING CRIMSON

. $8.98

. $8.98

.$8.98
$8.98
$8 98

.$8 98
$8.98
$8.98

. $898

.38 98

.$8 98

$B.9B

Discipline
LP Warner EG RSK3629......... ... $8.98
KNACK
Round Trip
LP Capitol ST12168 ..... ...... ...$8.98
BT8XT12168.... . ....$8.98
CAA4AXT12168 ... ... ... ... $8.98

KNIGHT, JEAN, & PREMIUM

Jean Knight & Premium
LP Cotillion SD5230 ....... ... ...... $8.98
8TTP5230.. ....$8.98
CACS5230 .. ..$8.98

KOOL & THE GANG

Something Special
LP De-Lite DSR8502 .....

KWICK

To The Point
LP EMI America ST17048... ........ $8.98
8T 8XT17048
CA4XT17048

LAKE, GREG

Greg Lake
LP ChrysalisCHR1357 ...... ...

LEE, DICKEY
Everybody Loves A Winner
LP Mercury SRM16006 . .. .
LORD, C. M.
C.M. Lord
LP Montage ST72001 . ...

LOVE, MIKE
Looking Back With Love
LP 8roadwalk N8 133242

LUCIFER’S FRIEND

Mean Machine
LPElektra 5E559 ... . ...

MANHATTAN TRANSFER

The Best Of Manhattan Transfer
LP Atlantic SD19319 ... ... ... $8 98
8TTP19319. .. ... .. .. ..
CACS19319......... .. ... .. $8.98

MARDONES, BENNY

Too Much To Lose
LP Polydor PD 16336 .

MARTIN, STEVE
Steve Martin Bros.
LP Warner Bros. 85K3477.

McLEAN, DON
Believers
LP Millennium BXL17762.. .. ... .
8TBXS17762 ... ..... ..
CABXK17762..... ..

MEMPHIS SLIM

1I'll Just Keep On Singin’ The Blues
LP Muse MR5219 __..... $7.98

MOLLY HATCHET
Take No Prisoners
LP Epic FE37480
8TFEA37480
CAFET37480

MOORE, MELBA

What A Woman Needs
LP EMI America ST17060............ $8.98

..$8.98

..$8.98

.$8.98

.$8.98

..$8.93

..$8 98

$8.98

..$8.98

is designed to enable

8 and radio progr
are used: LP—album; 8T—8-track cartridge: CA—cassette. Multiple records and / or tapes in a set appear within parentheses 1o|I0w-

to be up-to-th: i on

ing the manufacturer number.

8T 8XT17060 .. ... . .5%8098
CA4XT17060 . ... . .$8.98
MORRIS, JOAN, see William
Bolcom
MYERS, ALICIA
Alicia Again
LPMCA 5263 .. $8.98
8TMCAT5263 . ...$8 98
CAMCAC5263 .. $8.98

NORMAN, NEIL
Music From The 21st Century
LP GNP-Crescendo 2146. ... $7 98

NUGENT, TED
Great Gonzos—The Best Of Ted
Nugent
LPEpic FE37667
BTFEA37667..ccc.ccoiiiiriiinnienni e
CAFET37667

OLNEY, DAVID, & THE X-RAYS
Contender
LP Rounder3064 .. ... ... ...

OSBOURNE, 0zzY
Diary Of A Madman
LP JetFZ37492
8TFZA37492
CAFZT137492

PAGE, PATTI
Aces
LP Plantation PLP548

PAUL, HENRY, BAND
Anytime
LP Atlantic SD19325 ..
8TTP19325 . .
CACS19325. ... ..o e $8.98
PINK FLOYD
A Collection Of Great Dance Songs
LP Columbia TC37680
8TTCA376BO
CATCT376BO
POINTER SISTERS
Retrospect
LPMCA 3275 ...
8TMCAT3275
CAMCAC3275
PRIDE, CHARLEY
Greatest Hits

.57 98

LPRCAAHL1415 ... ... $B8.98
PRINCE

Controversy

LP Warner Bros. BSK3601 .......... $8.98
QUEEN

Greatest Hits
LP Elektra SE564
8T 578564
CA5C5564 ...

$8.98

-REO SPEEDWAGON

Hi-Infidelity
LP Epic Audiophile HE46844
CAHET46844

ROSS, DIANA
Why Do Fools Fall In Love
LP RCAAFL141563 .

8TAFS14153....
CAAFK14153 ..

RUFUS with CHAKA KHAN
Camouflage
LPMCA 5270 .
8T MCAT5270.. .
CA MCAC5270 ...
SAXON
Denim & Leather
LP Carrere ARZ37685
CAAZT37685

SCHENKER, MICHAEL, GROUP
MSG
LP Chrysalis CHR1336 .

SCHWARTZ, EDDIE
No Refuge
LP A1coSD38141.. ...
8TTP38141. .$8.98
CACS38141. .$8.98
SHAKESPEARE ROBBIE see Sly
Dunbar

SHALAMAR
Go For It
LPSolar BXL13984 . . . ... ... ..
SHANNON, DEL
Drop Down & Get Me
LP Network 5E568..... ...... . e $8.98

SHEILA
Little Darlin’
LP Carrere ARZ37675
CAAZT37675

SIMON & GARFUNKEL
Collected Works
LP Columbia C5X37587 (5)

SIMON, PAUL
Collected Works
LP Columbia C5X37581 (5)
SINATRA, NANCY, see Mel Tillis

SPINNERS
Can’t Shake This Feelin’
LP AtlanticSD19318 ..
8TTP19318.
CACS19318...
SPUNK
Tighten It Up
LP Gold CoastST71001 ... ...
CAAXT71001 ...... ... ...
STARR, RINGO
Stop & Smell The Roses
LP Boardwalk NB133246
STEWART, AL
Indian Summer
LP Arista A2L8607 (2)........ ...

STOREY, JAN
Eleven Storeys High
LP Red Lady RLR134
STREISAND, BARBRA

Memories
LP Columbia TC37678
8TTCA37678
CATCT37678

SUBURBAN LAWNS
Suburban Lawns
LPIRSSP70024
SUDANO, BRUCE
Fugitive Kind
LP Millennium 8XL17760............ $8.98

.............. $8.98

.$8.98

. ..$8.98
..$8.98
..$8.98

.$8.98
$8.98

$13 98

...$8.98
.$8 98

8TBXS17760. . .
CA8XK177760 .

SUICIDE

Half Alive
LP Reach Qut Int'lA103

suzya
Get On Up & Do It Again
LP Atlantic 5019328 R
8TTP19328.
CACS19328

SWITCH
Switch V
LP Gordy GB1007M 1

SYNERGY
Audion
LP Passport PB6005

SYREETA
Set My Love In Motion
LPTamla T8376M1 ........

TANGERINE DREAM
Exit
LP Elektra 5ES557........ .. . 8898
TILLIS, MEL, & NANCY SINATRA
Mel & Nancy
LPElektra 5ES49 .......... ... ..

TOMTOMCLUB
Tom Tom Club
LP Sire SRK3628 .. . . ...

TRIPP, GREGG
Never Surrender
LP City Sounds CS103

TYZIK
Prophecy
LP Capitol ST12186.... ...
CA4XT12186 .. ...

u2

October
LP Island ILPS9680

VARIOUS ARTISTS
The Best Of Philadelphia Int’l
LP Philadelphia Int'l FZ376B4
8TFZA37684
CAFZT376B4

VARIOUS ARTISTS
Live On Stage
LP Philadelphiaint’l FZ37683
8T FZA37683
CAFZT37683

VARIOUS ARTISTS
‘Rockabilly Stars—Rock
Stars Volume |

LP EpicEG37618 o
CAEGT3761B
Rockabilly Stars—Rockabilly
Stars Volume Il
LP Epic EG37621
CAEGT37621

VERGAT, VIC
Down To The Bone
LP Capitol ST12187.
8T 8XT12187
CA4XT12187 ..

WELCH, BOB

Bob Welch
LPRCAAFLI4107 ... ..o, $8.98

WELLS, BRANDI
Watch Out
LP WMOT FW37668

WOMACK, BOBBY
The Poet
LP Beverly Glen Music BG 10000

WOODS, STEVIE
Take Me To Your Heaven
LP Cotillion SD5229 ... ... .......
8TTP5229 .. .
CACS5229

YES

Classic Yes
LP Atlantic SD19320
8TTP19320.
CACS19320.

..58 98
$8.98
.. $8.98

$8 98

$8 98

..$8.98

.$8.98

. $8.98

....$8.98
...$8.98

billy

JAZZ

new p The foll

COLEMAN, ORNETTE
Twins
LP Atlantic SD8810
8TTP88IO0.... ... .
CACS8810

DAVIS, EDDIE "LOCKJAW"
Jaws Blues

LPENJA Digital 3097... .... .. ... $11.98
DeJOHNETTE, JACK, see Terje
Rypdat

DOLPHY,ERIC
Last Date
LP Limelight EXPR1017

DONALDSON, LOU
Sweet Poppa Lou
LP Muse MR5247 ... ...

DONEGAN, DOROTHY
The Explosive
LP Progressive LP7056"
CAC7056... .. ................
ELIOVSON, STEVE, & COLLIN
WALCOTT
Dawn Dance
LPECMECM11198.. ........ ..

ENRIQUEZ, BOBBY
The Wild Man
LP GNP-Crescendo 2144 ............ $7.98
FARMER, ART, & THE BENNY
GOLSON JAZZTET
Another Git Together
LP Mercury EXPR1002...... ......... $9.98
FERGUSON, MAYNARD
Hollywood Party
LP EmArcy EXPR100S ............ ... $9.98
FLANAGAN, TOMMY

The Magnificent
LP Progressive LP7059..

.$8.98

.$9.98

..$7 98

.$9.98

(Also see Phil Woods)

FORMAN, BRUCE
River Journey
LP Muse MR5251 _................ .. $7.98
FRIEDMAN, DAVID
Of The Wind's Eye

LPENJA308T ..o, $9.98
GARBAREK £:AN

Eventyr

LPECMECM11200. ... .. ........ .$9.98B

GELLER, HERB
The Herb Geller Sextette
LPEmArcy EXPR1006 ................ $9.98

GOLSON, BENNY, JAZZTET, see
Art Farmer
HANNIBAL
The Angels Of Atlanta
LPENJA 3085 .........cccce oo e $9.98

HARRIS, EDDIE
The Versatile Eddie Harris
LP Atlantic SD8807
8TTP8807...
CACS8807 ..

HAWES, HAMPTON
Live At The Jazz Showcase In
Chicago, Volume |
LPENJA 3099 .o ciieee
HODES, ART
Someone To Watch Over Me
LP Muse MR5252
HUBBARD, FREDDIE
Outpost
LPENJA309S ..o $9.98
JACKSON, MILT
Big Mouth
LP Pablo 2310867
Plenty, Plenty Soul
LP Atlantic SD8811 ...
8TTP8811 ..
CACS8811.
JAMAL, AHMAD
Live AtBubba’s
LP Who's Who In Jazz
WWLP21021 ... $7.98
JARRETI’ KEITH, TRIO
e Before

.$9.98

...$8.98

ADDERLEY, CANNONBALL,
QUINTET
In Chicago
LP Mercury EXPR1014... . .......... $9 98
AMBROSETTI, FRANCO
Heartbop
LPENJA 3087.
AMMONS, GENE
In Sweden
LPENJA3093.... ... .. ...t
ASHBY, HAROLD
Presenting Harold Ashby
LP Progressive LP7040. ...
CAC7040....... cccconnnnn.

BERTONCINI. GENE, see Bobbi

" Rogers

BROWN., CLIFFORD
Clifford Brown All Stars

LP EmArcy EXPR1007 . . ... ......$9.98
With Strings
LPEmArcy EXPR10TT ..., .. $9.98

BROWN, CLIFFORD, & MAX
ROACH
Brown & Roach Incorporatad
LP EmArcy EXPR1010 . ....$9.98
BROWN, CLIFFORD, & THE MAX
ROACH QUINTET
Study In Brown
LP EmArcy EXPR1008 ... ............ $9.98
BROWN, CLIFFORD, & OTHERS
Jam Session
LP EmArcy EXPR1012
COATES, JOHN, JR.
Pocono Friends
LP Omni Sound Jazz N1038
COBB, ARNETT
Funky Butt
LP Progressive LP7054. ...$8.98
CAC7054 ...$9.98
COHN; AL, & THEZOOT SIMS
QUINTET

You ‘N Me
LP EmArcy EXPR1001 ....

www americanradiohistorv com

LP Atlantic SD8BOS ..
8T TP8BOS8 ...
CA CS8808 ..
KLUGH, EARL
Crazy For You
LP Liberty LTS1113 ... ... ... $8.98
8TBLTS1113. ... .
CAALTS1113. . ....... .. .
LAWS, HUBERT
The Laws Of Jazx
LP Atlantic SD8813 ..
8TTP8813...
CACS8813..
MARUCCI, MAT
Festival
LP MarcoMC112
McCANN, LES,LTD
Live At Shelly’s Manne-Hole
LP Limelight EXPR1004 ......... .. $9 98
MERRILL, HELEN
The Nearness Of You
LP EmArcy EXPR1018 ... .. . ..
MINGUS, CHARLES
Pithecanthropus Erectus
LP Atlantic SD8809

$8.98

. 5898

8TTP8BO9 ......... ..$8.

CACS8809................. ... .. .$8.98
Pre Bird

LP Limelight EXPR1015 ... ... .. $9 98
MINGUS, CHARLES, QUINTET
Volume |

LPENJA3049 ... ... $9.98
Volume ll

LPENJA3077 .o $9.98

MITCHELL, RED, QUARTET
Red Mitchell Quartet
LP ContemporaryS7538 ... ...... $8.98
{Also see Phil Woods)

MRAZ, GEORGE, see Jimmy Rowles

MULLIGAN. GERRY

Presenting The Gerry Mulligan
Sextet

LP EmArcy EXPR 1003 ............... $9.98
NEW YORK JAZZ QUARTET
Oasis
LPENJA3083 .ccoooiiiiiiinniencinns $9.98

OLD & NEW DREAMS
Playing

LPECMECM11205 ... .... ... ... $9.98
PAICH, MARTY, BAND

1Get A Boot Out Of You

LP Discovery DS829 .. $8 98
PEPPER, ART

Saturday Night At The Village
Vanguard, Vol. 3

LP Contemporary 7644 ..$8 98
PHILLIPS, FLIP
Flipenstein
LP Progressive LP7063. .$8.98
CAC7063 R $9 98
PREVIN, ANDRE, & HIS PALS
Pal Joey
LP Contemporary 7543 ...$8 98

RICH, BUDDY, & MAX ROACH
Rich Versus Roach
LP Mercury EXPR1016......... ... .$9.98
ROACH, MAX, see Buddy Rich &
Ctitford Brown

ROGERS, BOBBI, & GENE
BERTONCINI

Crystal & Velvet

LP Focus 338

ROWLES, JIMMY
Plays Duke Ellington & Billy
Strayhorn
LP Columbia FC37639
CAFCT37639
ROWLES, JIMMY, & GEORGE
MRAZ
Music’s The Only Thing That's On
My Mind
LP Progressive LP7009 . .. $8.98
CAC7009 ..... ..$9.98

RYPDAL, TERJE, MIROSLAV
VITOUS, JACK DeJOHNETTE
To Be Continued

LPECMECM11192, .. ... ....$998
SIMS, ZOOT, QUINTET, see Al Cohn

SMITH, DEREK. TRIO
Plays Jerome Kern
LP Progressnve LP7055........ . .. $898
CAC7055..
STEWARD, HERB QUINTET
The Three Horns Of Herb Steward

LP Famous Door HL139... .. .... $8.98
STITT, SONNY
- Meets Sadik Hakim
LP Progressnve LP7034.. ...$8.98
CAC7034 .. .$9 98

TRISTANO, LENNIE, QUARTET
Lee Konitz, Gene Ramey, Art
Taylor

LP Atlantic SD27006 (2) ..
8T TP27006
CACS27006

TURNER, JOE

The Boss Of The Blues

..$13.98

LP Atlantic SD8812 . $8.98

8TTP8812 ... ... .. . ...$8.98

CACS8812 .. .............. .. $8 98
VARIOUS ARTISTS

MIDEM Live ‘80

LP Personal Choice PC51002 . . . $7.98
VAUGHAN, SARAH

Sarah Vaughan

LP EmArcy EXPR1009 ... ... ....... $9.98

VITOUS, MIROSLAV, see Terje
Rypdat
WALCOTT, COLLIN, see Steve
Eliovson
WALDRON, MAL
Mingus Lives
LPENJA3075.... ...
WALLACE, BENNIE, TRIO, &
QUARTET
Bennie Wallace Plays Monk
LP ENJA 3091 . . $9.98
WANDERLEY, WALTER
Perpetual Motion Love

..$9.98

LP GNP-Crescendo GNPS2142.. $7.98
WASHINGTON, DINAH

Dinah Jams

LP EmArcy EXPR1013 ..$9 98

WATROUS, NEW BILL, QUARTET
La Zorra
LP Famous Door HL137 . . ..

WILSON, GERALD
Orchestra Of The ‘80s
LP Discovery DS833 . . ..
WOODS, PHIL, TOMMY
FLANAGAN, RED MITCHELL
Three For All
LPENJA 3081 . .

.. $8.98

.$8 98

THEATRE/FILMS/TV

CRYSTAL ODYSSEY: A
CLASSICAL FANTASY
Soundtrack
LP C8S Masterworks FM37214
CAFMT37214
VARIOUS ARTISTS

The Broadway Magic Collection
LP Columbia C6X37642 (6)

CLASSICAL

ALBRIGHT, WILLIAM
Five Chromatic Dances;
Pianoagogo
Warburton

LPCRISD449...

BACH, JOHANN SEBASTIAN
Brandenburg ConcertoNo. 2InF
(BWV 1047), No. 4 In G (BWV
1049), No. 1 In F (BWV 1046)
Concentus Musicus Wien,

Harnoncourt
LP Telefunken Digital 6 42863. $12.98
CA4.42863 ... e $12.98

Cantatas Vol. 29

Huber, Esswood. Jacobs, Equiluz,
Huttenlocher, Van Egmond, Holl,
Schmidt-Garden, Toelzer
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General News

BOOK REVIEW

Harrison Out Again—At $12.95

“I Me Mine” by George Harrison,
Simon & Schuster, 399 pages, hard-
bound. $12.95.

As originally published at a lim-
ited edition, three-figure price,
George Harrison’s aptly titled mem-
oir was an object of derision, despite
Harrison’s own tongue-in-cheek ad-
mission that its coupling of informal
reminiscences, vest pocket philo-
sophizing, photos and song lyrics is
merely “the small change of a life-
time.”

Now Harrison has reversed his
original intention of confining the

Wizard Studio
Sued In L.A.

LOS ANGELES - Caine &
Weiner seek payment of alleged in-
debtedness of $25,868.88 from
Windfall Management, doing busi-
ness as Wizard Recording Studio,
and Hank Donig.

The local Superior Court com-
plaint charges the Hollywood studio
paid two $674.56 monthly payments
after contracting to make 36 consec-
utive payments to pay for goods re-
ceived, leaving a $22,942.70 balance
since May, 1980.

In addition, the filing claims the
defendants owe $2,428.34 from a
10% rental lease fee and $505.80 in
late charges to the plaintiff.

project to a true vanity pressing by
allowing a far more modestly priced
regular edition to reach the book-
stalls. Only the most reverent fan
will be impressed, but then only the
most sober-sided rock intellectuals
will be able to completely dismiss it:
granted Harrison’s prose verges re-
peatedly on dewy-eyed rhetoric, he
still offers enough glimpses of both
his own celebrity and that of the
Beatles to give us added detail to one
of the most influential pop careers in
the trade’s history.

Asshaped by the interjections and
connecting prose of veteran publi-
cist Derek Taylor, Harrison provides
a candid and somewhat self-effacing
thumbnail of his own childhood,
and later offers a somewhat less
even-handed sketch of his post-Bea-
tles solo career. Where he proves
oddly tight-lipped, however, is in
discussing that most-vaunted quar-
tet itself.

Apart from ruminating on the
group’s crucial self-confidence and
Brian Epstein’s role in fueling that
drive, Harrison’s remembrance of
the Beatles is an oddly spiritless one.
He does provide further evidence
that the earliest attempts at chron-
icling the band were almost invar-
iably bowdlerized portraits denuded
of any real sense of the turbulent so-
cial context surrounding the band
and, in part, created by it. Otherwise,
he restricts his observations to a few
vignettes of hectic touring life, and

his implied distance from his former
bandmates yields minimal insight
into the real chemistry between
these four musicians.

-Where the guitarist, writer and
singer has already drawn the most
rebuke is in the tome’s extended
side-trips into such enthusiasms as
motor racing and Indian music and
mysticism, yet students of good writ-
ing in general and biography in par-
ticular will be much more distressed
by the book’s priorities as reflected
in its structure. The opening chap-
ters, containing the actual memoir,
comprise only 77 pages, the remain-
der given over the photographs and
song lyrics, as well as faithful repro-
ductions of the various scribbled in-
carnations of Harrison’s songs, ac-
companied by his own remarks
about their origins.

Wading through the last of these
features does yield the occasional
nugget of fresh information, even if
his notes on musicians used, or rock
friends involved as influences, are in
many cases already available either
in liner commentaries or other arti-
cles and books.

Even at less than a tenth of its
original asking price, the sum total
of these segments seems sparse in-
deed. Ironically, what began as a
blue chip collectible may ultimately
yield its greatest value when and if
“I Me Mine” finally hits the mass
paperback lists.

SAM SUTHERLAND

Billboard photo by Jeffrey Maye‘r

CLOSE ENCOUNTER—The post-concert soiree for Pat Benatar’s recent Los

Angeles Forum show draws none other than tv’'s Mork, Robin Williams, seen

at center chatting with two of Benatar’s Chrysalis roster mates. That's
Charlie Dore at left, listening as Blondie’s Nigel Harrison makes a point.

Captain Beefheart, a/k/a Don
Van Vliet, to Epic/Virgin Records
with first album “Ice Cream For
Crow” expected in early 1982. ...
Elektra Records band Riet to Chap-
pell Music with exclusive publishing
agreement. Carl Carlton to
Adam’s Dad Management.
Singer/songwriter Joe Lewis to Gra-
Bon Productions for production and
personal management.

Philo Records’ Kilimanjaro to
Brad Simon Organization for man-
agement and United Entertainment

Signings

Complex for bookings. . . . Saxo-
phonist Oliver Lake and Jump Up
to Gramavision Inc. with record-
ing agreement. . .. Rocky Tortorella
and Judy Katz to Rumpelstiltskin’s
publishing division.

Heather and E.J. Rice, Platinum
Records artists, to the Norby Walters
Agency. ... Country swing group
Highway Ghost to MSP Records. . . .
Country group Arkansas to Mascara
Snake Productions for management.

Southern Comfort to Grass
Mountain Records.

New LP/ TapeReleases

Knabenchor, Knabenchor
Hannover, Collegium Vocale,
Leonhardt-Consort, Leonhardt,
Concentus Musicus Wien,
Harnoncourt

l.2l; Telefunken-Das Alte Werk 26.35577

(
ConcertiFor2,3, &4
Harpsichords
Koopman, Amsterdam Baroque
Orch.
LP Philips 6769-075(2) ...
CA 7654.075(2)
Sonatas & Partitas
Kremer
LP Philips 6769.053(3) ...
CA 7654.053(2)

BARTOK, BELA

Piano Works
Ranki

LP Telefunken Digital 6.42822 ...
Sonata; Shifrin: Responses;
Kirchner: Sonata; Babbitt: Three
Compositions For Piano
Taub

LPCRISDA6T ..............cecceunnn. $B.95

BEETHOVEN, LUDWIG VAN
Complete Piano Sonatas; Andante
FavoriInF
Ashkenazy

$12.98

LP London CSP11(12) ..ocne..... s95.76‘
Piano Sonatas Vol. 12
Ashkenazy

CALondonCS57191 ... .......... $10.98

String Quartets
Amadeus Quartet
LPDG 2720 110{10)....coue.e..... $49.80
Symphony No. 9 ““Choral’’
Norman, Fassbaender, Domingo,
Berry, Concert Chorus Of The Vienna
State Opera, Boehm., Vienna Philh.
LP DG Digital 2741 009 (2)........ $25.96
CA3382009........ccccvvvvnn $25.96

BLITZSTEIN, MARC
The Cradle Will Rock
LPCRISD266............c0eeooiveens $8.95

BOCCHERINI, LUIGI
Guitar Quintets Nos. 1,2, 7
Romero, AMF Chamber Ensemble
LP Philips 9500.985...
CA 7300.985

BRAHMS, JOHANNES
Ballades Op. 10; Schubert: Sonata
In A Minor, D. 537
Michelangeli

LP DG Digital 2532017 ....
CA3302017
German Requiem
Vienna State Opera Chorus, Vienna
Philh., Haitink
LP Philips Digital 6769.055 (2)..
CA 7654.055 (2)
Serenade No. 1
Masur, Leipzig Gewandhaus Orch.
LP Philips 6514.081
CA 7337.081 .....
SonataNo. 1InE p
Sonata No. 2 In F, Op. 99
Harrell, Ashkenazy
LP London C§7208
CACS57208.............
Symphony No. 1 In C Minor (Op
68)

.$25.96
$25.96

Chicago Symph. Orch., Solti

CA London CS57198

BRUCKNER, ANTON
Symphony No. 4 In E Flat
"Romantic’” (Norwak Edition)
Chicago Symph. Orch., Solti
LP London Digital LDR71038 ..... $12.98
CALDR571038 .............coee s $12.98
Symphony No. 8; Te Deum
Norman, Minton, Rendall, Ramey,
Chicago Symph. Orch. & Chorus,
Barenboim
LPDG Dlgllal 2741007(2).
CA 3382007

CORELLI, ARCANGELO
12 Sonate Per Violino, Op. 5

Grumiaux
LP Philips 6768.178(2) ............ $2196

DONIZETTI, GAETANO
L’Elisir D'Amore
Sutherland, Pavarotti, Cossa, Malas,
Casula, Ambrosian Opera Chorus,
English Chamber Orch.. Bonynge
CA London OSA513101(2) ....... $32.94

DVORAK, ANTONIN
Prague Waltzes: Czech Suite, Op.
39; Polonaise In E Flat Major;
Polka ''For Prague Students’’ inB
Flat Major, Op. 53A/1; Nocturne
for Strings In B Major, Op. 40
Detroit Symph. Orch., Dorati
LP London Digital LDR71024 .....$12.98
CALDRS71024 ....coooinnnn. $12.98

FINE, IRVING
Notturno For Strings & Harp;
Childhood Fables For Grownups;
Fantasia For String Trio
Brooklyn Philh., Foss, Wyner,
Atlantic Quartet
LPCRISD460....coveeiiiieeieie $8.95

FREDERICK THE GREAT
Flute Concerti
Pro Arte Orch., Redel

LP Philips 9502.058
CA 7313.058

GEMINIANI, FRANCESCO
12 Concerti Grossi, Op. 5
| Musici

LP Philips 6768.179(2) ..
CA 7699.156(2)

HANDEL, GEORGE FRIDERIC
Six Concerti Grossi, Op. 3
Concentus Musicus Wien,

...$10.98

....$25.96
.$25.96

Harnoncourt
LP Telefunken-Das Alte Werk 26.35545
(2) o $21.96

HARRISON, LOU
Main Bersama-Sama; Threnody
For Carlos Chavez; Serenade;
String Quartet Set
Gamelan Sekar Kembar, Kronos
Quartet
LP CRISD455...
HAYDN, FRANZ JOSEPH
Symphonies Nos. 95 & 97
Davis, Concertgebouw Orch.
LP Philips 6514.074 .
CA 7337.074
HENZE, HANS WERNER
Tristan
Francesch, Cologne Radio Symph.

..$8.95

$10.98
$10.98

Orch.. Henze
LPDG 2530834 ........ ............ $10.98

HUSA, KAREL
The Trojan Women
Louisville Orch., Endo
LP Louisville LS775....... ......... $8.95

JENCKS, GARDNER
Selected Works For Piano/ 1942-
1980
Mikulak
LP1750Arch 1781 ... ... ....... $6.98

KORNGOLD, ERICH WOLFGANG
Concerto In D; Conus: Concerto In
E Minor
Perlman. Previn

LP AngelDS37770........ ........ .$10.98

LISZT, FRANZ
Piano Concerti
Arrau, London Symph. Orch., Davis
LP Philips 9500.780 ..$10.98
CA7300.854 ............... .

MAHLER, GUSTAV

Symphony No. 8

Robinson. Blegen, Sasson, Quivar,
Myers, Riegel. Luxon, Howell,

Tangelwood Festival Chorus, Boston
Boys’ Choir, Boston Symph., Ozawa
LP Philips 6769.069(2) .... ..$25.96
CA7654.069(2).............. . $25.96

MENDELSSOHN, FELIX
Violin Concerto In E Minor;
Beethoven: Romance In G Major;
Romance In F Major
LP CBS Masterworks Audiophile
IM37204
CAHMT37204

MILHAUD, DARIUS
Le Boeuf Sur Le Toit: Chausson:
Poeme; Visuxtemps: Fantasia
Appassionata Op. 35
Kremer, Chailly, London Symphony
Orch.
LP Philips 9500.930
CA 7300.930

MOZART, WOLFGANG AMADEUS
The Magic Flute
Popp, Gruberova, Lindner,
Jerusalem, Bracht, Zednik, Bailey,
Bavarian Radio Orch. & Chorus,
Haitink
LP Angel DSCX3918.........
String Quartets Nos. 14-
Dedicated To Haydn
Melos Quartet
LPDG2740249(3)....cccceeeeeen. $32.94
Thamos, Koenig in Aegypten,
K.345
Perry, Muehle, Thomaschke, Van
Amtena, Van Der Kamp,
Niederlaendischer Kammerchor,
Collegium Vocale, Concertgebouw
Orch., Harnoncourt
LP Telefunken Digital 6.42702 .

PONCHIELLI, AMILCARE
La Gioconda
Caballe, Baltsa, Pavarotti, Milnes,
Ghiaurov, Hodgson, London Opera
Chorus, National Philh. Orch.,
Bartoletti
LP London Digital LDR73005 (3).$38.94
CALDR573005 ........covvvvmnnennnnn $38.94

.$12.98

PUCCINI{, GIACOMO

Tosca
Scotto, Domingo, Bruson, Levine
LPAngel DSBX3919........... ... $22.96

RAVEL, MAURICE
Histories Naturelles; Sati: Eight
Songs
Crespin, Entremont
LP CBS Masterworks M36666
CA MT36666

RODRIGO, JOAQUIN
Concierto De Aranjuez; Fantasia
Para Un Gentilhombre
Bonell, Montreal Symph. Orch.,
Dutoit

LP London Digital LDR71027 ... $12.98
CALDRS571027 .....ccooeoieeee . $12.98

SCARLATTI, LESSANDRO

12 Symphonies

Carmirelli, | Musici
LP Philips 6769.066 (2} ............$25.96
CA 7654.066 (2) ...$25.96

SCHOENBERG, ARNOLD
Erwartung Op. 17; 6 Lieder, Op.8
Silja, Vienna Philh. Orch., von
Dohnanyi

LP London Digital LDR71015 ..... $12.98
CALDRS71015. ............... ... $12.98

SCHUBERT, FRANZ
Quartet No. 14 In D Minor ('Death
& The Maiden’’)

Juilliard Quartet
LP CBS Masterworks M37201
CAMT37201

Sonata In B Flat Arrau
LP Phillips 9500.928 ..
CA 7300.928

SCHUMANN, ROBERT
Piano Concerto; Cello Concerto
Argerich, National Symph.,
Rostropovich, Rozhdestvensky,
Leningrad Philh.

LPDG 2531357
CA 3301357

STRAVINSKY, IGOR

The Firebird (Complete)

New York Philh., Boulez
LP CBS Masterworks Audiophile
HM43508
CA HMT43508

The Recorded Legacy
LP CBS Masterworks LXX36940 (31)

SZYMANOWSKI, KAROL
Symphony No. 3 ‘'Song Of The
Night'* (Op. 27); Symphony No. 2
(Op. 19)

Karczykowski, Kenneth Jewell
Chorale, Detroit Symph. Orch..
Dorati

CA London Digital LDR571026...$12.98

TCHAIKOVSKY, PETER ILYITCH
The Nutcracker (Complete Ballet)
Toronto Symph., Davis

LP CBS Masterworks Audiophile (2)
H2M45196
The Sleeping Beauty
Concertgebouw Orch., Dorati
LP Philips 6769.036 (3) .. ....832.94
CA 7699.125¢2) ...$21.96
Symphony No. 4
Pittsburgh Symph., Previn
LP Philips Digital 9500.972 _...... $12.98

....$10.98
...$10.98
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CA7300.972 ...ccooviiniiies s $12.98
Symphony No. 5 In E Minor
Vienna Philh. Orch., Chailly

LP London Digital LDR71033 ... .$12.99
Symphony No. 6 ''Pathetique’”

Los Angeles Philh. Orch.. Giulini

LP DG Digital 2532 013 5
CA 3302013

TELEMANN, GEORGE PHILIPP

Musique De Table
Schola Cantorum Basiliensis,
Wenzinger

LPDG 2723074 (6).....ccooeee.n. $29.88
Quartets
Quadro Hotteterre

LP Telefunken-Das Alte Werk

6.42622

TIPPETT, SIR MICHAEL
King Priam
Tear, Allen, Bailey, Palmer, Minton,
Langridge, Harper, London
Sinfonietta Chorus, London
Sinfonietta, Atherton
LP London Digital LDR73006 (3).$38.94

WAGNER, RICHARD

Der Ring Des Nibslungen
Nilsson, Flagstad, Crespin,
Windgassen, Ludwig, Fischer-
Dieskau, King, Hotter, Sutherland,
London. Vienna Philh. Orch., Solti

LP London RINGS (22)............. $151.62
The Ring Of The Nibelungen
Hofman, Mclintyre, Jones, Jung,
Salminen, Egel, Zednik, Jerusalem,
Becht. Hubner, Wenkel, Sharp,
Bayreuth Festival Orch., Boulez

LP Philips 6769.074 (16) ........ $150.00
Tristan Und Isolde (In German)
Mitchenson, Gray, Wilkens, Howell,
Joll, Folwell, Chorus & Orch. Of The
Welsh Nat’l Opera, Goodall

LP London Digital LOR75001 (5).$64.90

...$10.98

CLASSICAL
COLLECTIONS

BOYD. LIONA
Miniatures For Guitar
LP CBS Masterworks M36732
CAMT36732
BUCKNER, TOM, GERALD OSHITA
& ROSCOE MITCHELL
New Music For Woodwind, &
Voice
LP 1750 Arch 1785.. ... $6.98
HOWARTH, ELGAR, see Philip
Jones Brass Ensemble

CARRERAS, JOSE
Recital Of Neapolitan Songs
Lp Ph|I|p39500 943
CA 7300.943
JONES, PHILIP, BRASS
ENSEMBLE with ELGAR
HOWARTH
Battles For Brass
CALondonCS57221 ................ $10.98
MAAZEL, LORIN, & THE VIENNA
PHILH.
New Year's In Vienna

LP DG Digital 2532018 ............ $12.98
CA 3302018
PAVOROTTI, LUCIANO
The Best of Pavarotti
LP London PAV2009 (4) .
CA PAV52009(2)
PRICE. LEONTYNE
Sings Verdi
LP London 0S26660 ................ $10.98
SITKOVETSKY. DMITRY
Bach, Paganini, Prokofiev,
Andriasjan Selections
LP DG Concours 2535017 .......... $6.98
SOELLSCHER, GOERAN
J. S. Bach, Fernando Sor

Selections
LP DG Concours 2535011 .......... $6.98

SUTHERLAND, DAME JOAN, &
RICHARD BONYNGE
Serate Musicali
LP London OSA13132(3).......... $32.94
TEMIZ, OKAY Drummer Of Two Worlds..
LP Finnadar SR9032.. $8.9
8TTP9032
CA CS9032

WILLE, HANS-CHRISTIAN
Mussorgsky, Ravel, Ginastera
Selections

LP DG Concours 2535016 .......... $6.98

WILLIAMS, JOHN
‘Echoes Of Spain''—Music Of
Albeniz
LP CBS Masterworks Audiophile
iIM36679
CAHMT36679

CHRISTMAS

AMELING, ELLY
Christmas With Elly Ameling
LP CBS Masterworks M3667
CAMT36677

DOMINGO, PLACIDO

Chri With Placido D
LP CBS Masterworks FM37245
CAFMT37245

MORMON TABERNACLE CHOIR
’Silent Night''—The Greatest Hits
Of Christmas

LP CBS Masterworks Audiophile
IM37206
CAHMT37206

MURRAY, ANNE
Christmas Wishes
LP Capitol SN16232
8T8N16232 ...
CA4N16232...

RAMPAL, JEAN-PIERRE,
ALEXANDRE LAGOYA, & Michel
Legrand
Pastorales De Noel
LP CBS Masterworks FM37205
CAFMT37205

SPECTOR, PHIL
Christmas Album
LP Pavillion PZ37686
8T PZA37686
CA PZT37686
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Classical

S

DG DEAL—Leonard Bernstein looks on as his new exclusive Deutsche
Grammophon recording agreement is completed in Hamburg by Polydor In-
ternational president Tim Harrold. The agreement specifies a full slate of
Vienna Philharmonic recordings, including Brahms and Mozart symphonies,
and Bernstein is scheduled to tape English repertoire (Eigar) with the BBC
Symphony, French repertoire (Franck, Saint-Saens)'with the Orchestre Na-
tional de France, and works of U.S. composers including his own music with
the Los Angles Philharmonic. A new recording of Bernstein's greatest suc-
cess, ‘West Side Story,” is planned for 1983.

B REER

LONDON-The Barbican Arts
and Conference Centre here, pro-
viding the London Symphony Or-
chestra with its first permanent
home, opens with a gala concert,
March 3, 1982, just five years behind
schedule and a final cost of some
$270 million against an initial esti-
mate of a mere $36 million.

Also resident in the new center
will be the Royal Shakespeare Com-
pany.

For the LSO, there will be 107
concerts there between March and
December next year. To attract au-
diences to the 2.000-seater concert
hall, there will be the biggest concert
subscription scheme operated in the
UK., giving, for instance, a 33% dis-
count on 12 performances.

And for the first time, the LSO
will be able to work intensively for
extended periods with its various
conductors. Claudio Abbado (prin-
cipal), Andre Previn (conductor
emeritus) and Sir Colin Davis (prin-
cipal guest conductor).

%‘?MM@E&%‘S—&AHOME OF LSO G e S >~°=<
Subscription Plan Key |
To New London Venue

By PETER JONES

Also in residence in March will be
Vladimir Ashkenazy, Yehudi Men-
uhin and Rudolf Serkin, followed in
June by Hans Werner Henze and Sir
Michael Tippett in November.

Serkin has invited Abbado and
the LSO to record for Deutsche
Grammophon all the Mozart piano
concertos with him, and that project
is expected to take three years or
more.

The concert auditorium is a three-
tiered amphitheater enclosed and
textured in wood, reckoned an excel-
lent acoustic aid for music. But the
vast expense involved is thought by
music critics here to be well worth
while.

Writes one: “A concert hall that is
at once ample and intimate, reso-
nant and clear in sound presence,
represents a notable gain for Lon-
don.”

One performance innovation:
early week concerts will start at 6:30
p.m. in a bid to lure London’s
350.000 daily commuters.

The St. Paul Chamber Orchestra’s Jan. 8 lec-
ture-concert witl feature Deutsche Grammophon
akr manager and producer Stephen Paul, a
noted Haydn authority. Paul discusses musical
wit and humour in Haydn's work and there will
be illustrations from symphonies and quartets.
It's part of the Twin City orchestra’s month-long
festival of works by Haydn and Stravinsky . ..
PBS-tv's “Previn And The Pittsburgh™ series is
returning in 1982 with three new hour-long epi-
sodes. Andre Previn's guests will be British com-
poser's Sir Michael Tippett, Oliver Knussen and
John McCabe in one new concert-interview in-
stallment. The series is produced by WQED,
Pittsburgh. ... Gian Carlo Menotti's new chil-
dren’s opera will be premiered next September
at the Wilmington Grand Opera House (Dela-
ware). It was commissioned by the Wilmington
Opera Society with Du Pont underwriting . ..
Japanese entrants took five of the top six prizes
in the Eighth International Henry Wienawski
Violin Competition, held recently in Poznan, Po-
land. The gold medal went to 18-year old Keiko
Urushikara, the youngest contestent and one of
four prizewinners trained by Tokyo professor
Yoshio Unno. ... Composers Recordings inc.’s
price is now $8.95. The increase took effect Nov.
1.... The Juilliard String Quartet's third record-
ing of Schubert's “‘Death And The Maiden" opus

~ Classical Notes__|

was released in November. The quartet, which
has waxed a total of 95 works, is celebrating its
35th anniversary . .. Frederick Swann, chief or-
ganist at New York's Riverside Church, will be
soloist at the Chicago Symphony's Moelier organ
dedication concert, Dec. 7. The program, led by
Erich Leinsdorf and also featuring soprano Lucia
Popp, includes six works featuring organ. 1t's 30
years since orchestra hall has had a pipe organ.
... Gerald Schwarz and the New York Chamber
Orchestra (formerly the Y Chamber Orchestra)
will wax Beethoven's “Pastoral” for Delos.
Artists To End Hunger, a new non-profit or-
ganization spearheaded by pianist liana Verad,
will stage its first benefit performance Dec. 6 at
Carnegie Hall. All performers, including Vered,
Grace Bumbry, Igor Kipais, the Cleveland Quar-
tet and actors Cliff Robertson and Estelie Par-
sons, have donated their services. . . . The East-
man School Of Music has set up a $5,000
annual composition prize honoring the late Dr.
Howard Hanson. The competition is open to
American composers 18 to 24 years old who
have written works for chamber orchestra which
have not yet been performed. . . . Kiri Te Kanawa
and Placido Domingo are lead singers at this
month's CBS Records’ waxing in London of Puc-
cini's “La Rondine.” The sessions are conducted
by Lorin Maazel. ALAN PENCHANSKY

POLYGRAM TOPS

Classics Have
15% Bite Of
Swiss Market

By PIERRE HAESLER

ZURICH—Classical product sales
account for approximately 15% of
the $140 million record and tape
market in Switzerland. one of the
highest market shares anywhere for
this type of music.

That’s in spite of the fact that clas-
sical records here retail at higher
prices (generally in the $10.50 t0 $14
range) than pop or MOR material.

Of that 15%, PolyGram Switzer-
land now claims a 40% share, follow-
ing the merger of classical and other
catalogs of Phonogram and Polydor
here into the one operation. Only
EMI Switzerland gets anywhere
near this figure.

But the success story is not due en-
tirely tolocally produced recordings.
International PolyGram technician
teams regularly visit Switzerland on
recording missions. The inter-
national classical festivals of Lu-
cerne, Vevey-Montreux, Lausanne,
Zurich and Ascona-Locarno open
up unique opportunities for local
recordings of many of the world’s
leading musicians.

These recording activities are
planned within the Swiss Poly-
Gram group mainly for Deutsche

(Continued on page 66)

Davies Hall
Sessions
‘Wonderful’

SAN FRANCISCO—Despite re-
curring complaints of acoustical de-
ficiency since the Davies Symphony
Hall opened here in fall 1980, Phil-
lips producer Wilhelm Hellweg, who
completed digital recording of three
albums with the San Francisco Sym-
phony Oct. 23, says “We had no
trouble getting a wonderful sound.
We are very happy with the results
we got and so were all the artists.”

During the past year, Hellweg
himself had made various sugges-
tions for modifications in the hall’s
reflectors and banners to improve
the sound.

“As a recording studio, the hall
sounded fine,” says Hellweg. “It
made our life very simple.”

The orchestra’s first recording in
six years, featuring new music direc-
tor Edo de Waart, include soprano
Margaret Price in Mahler’s Sym-
phony No. 4; an all-Respighi
recording including “The Pines of
Rome.” “The Fountains of Rome”
and “The Birds”; and the third, an
all-French recording: ‘“Ravel’s
“Scheherazade” featuring soprano
Elly Ameling, Debussy’s “La Dam-
oiselle Elue” with Ameling and
mezzo-soprano Janice Taylor, and
two songs by Henri Duparc, “Chan-
son Triste” and “L’Invitation Au
Voyage,” with Ameling.

Hellweg, who has been with Phil-
ips since 1964, has done most of the
label’s work in England and has
done several major recordings with
de Waart since 1972.

Hellweg says he does not expect
release of the records until next Sep-
tember, with a return visit for the
second round of recording at about
this time next year. Hellweg says
there is discussion of a possible
triple-LP package for special mar-
keting in the San Francisco area.

www.americanradiohistorv.com

General News

JIMMY DORSEY SINGER SUCCUMBS

Bob Eberly’s 2-Year Bout
With Cancer Stops At 65

By DAVE DEXTER JR.

LOS ANGELES—Bob Eberly’s
two-year bout with cancer ended last
Tuesday (17). He died at the home
of a daughter in Glen Burnie, Md.

He was one of the most popular
singers of the big band era of the
1930s and °40s with at least 10 gold
records to his credit. all made with
the late Jimmy Dorsey’s orchestra.

Bob’s friends called him “Eb” and
he was celebrated for his laconic
sense of humor. Along with Perry
Como (Ted Weems), Jack Leonard
(Tommy Dorsey), Kenny Sargent
(Glen Gray’s Casa Lomans), Dick
Haymes (Harry James) and Frank
Sinatra, who succeeded Leonard
with Tommy Dorsey, Eberly was
rated as an extraordinary baritone,
second to none artistically.

When Sinatra went out on his own
in 1942, he regarded Eb as the best
of the band singers. In 1943, Sinatra
told George T. Simon, editor of the
influential Metronome Magazine,
that he was fearful that Eberly
would succeed as a single act before
he (Sinatra) had a chance for solo
success. But World War 11 killed
Eberly’s plans. He served in the
army after departing Jimmy Dorsey
in 1943 and watched Sinatra—his
close friend—become the most ac-
claimed singer in the world.

Born in 1916 in Mechanicsville,
N.Y., Eberly joined the Dorsey
Brothers band in 1935, recording
“Chasing Shadows,” “You Are My
Lucky Star” and other ballads when
he was 19 years old. When the bat-
tling Dorsey siblings each went his
own way, Bob remained with
Jimmy.

Their versions of “I Was Doing
All Right,” “Body And Soul.” “The
Breeze And 1" “lI Understand.”
“Maria Elena,” “Blue Champagne,”
“My Sister And 1,” “My Devotion”
and other ballads of the period be-
came major sellers, but the best was
yet to come.

When blonde, Ohio-born Helen
O’Connell joined the JD aggrega-
tion in 1939, arranger Toots Cam-

arata conceived a series of charts in
which both Bob and Helen shared
vocals on the same song. And thus
were million-sellers like “Amapola,”
“Green Eyes.” “Tangerine,” “Bra-
zil,” “Yours,” “Blue And Broken
Hearted” and “Time Was” realized,
all on the old Decca (now MCA) la-
bel.

Eberly’s family name was spelled
Eberle. “I got tired of fans calling me
Eeeburl,” he once told this reporter.
“Adding the 'y’ did the trick.”

A younger brother, Ray, who also

achieved stardom singing with the
rival Glenn Miller orchestra,
stubbornly stuck to the original
Eberle spelling. Ray died in 1980.
Another brother, Walter. also was a
singer for a brief period 40 years
ago.
" Bob Eberly appeared in two mo-
tion pictures, “The Fleet’s In” for
Paramount and “l Dood It” for
MGM. He married showgirl Florine
Callahan in Chicago 40 years ago.
They made their home in Great
Neck, N.Y.

“When 1 first joined the JD out-
fit,” Helen O’Connell recalls, “I had
a crush on Eb. But he was so
straight-arrow he never noticed my
interest. When he married Florine |
was shocked—but 1 got over it.”
O’Connell now lives in Beverly Hills
and remains active, singing.

Many of Eberly’s final months
were spent undergoing treatment at
Sloan-Kettering Institute in New
York. His last engagement was
about 18 months ago at the Top Of
the World in Disney World, Fla. He
had survived the removal of a lung
and four heart attacks before suc-
cumbing last week.

Only a month ago. four of his re-
corded vocals were reissued in the
Franklin Mint Record Society’s
Swing Era series. Many of his old
masters are consistent sellers in an
MCA “twofer” album featuring the
Jimmy Dorsey orchestra.

Eb was 65. His family complied
with his request that funeral services
be private.

OFF-BROADWAY REVIEW

Score Is ‘Crisp’ Strength;
Storyline, Acting Is Not

NEW YORK-Like the fan
dancer in the oldtime burlesque
show, “Crisp,” the new musical now
at the off-Broadway Intar Theatre,
promises a whole lot more than it ac-
tually delivers.

The strongest feature of this pro-
duction of the Hispanic American
Theatre is the score, which has been
credited in part to Galt McDermott
of “Hair” fame, although, curiously,
his name is not listed on the pro-
gram. (Credit is given to Equadorian
composer Manuel Del Fuego.)

This music, under the direction of
Cuban born Tania Leon, whose
Broadway credits include “The
Wiz,” “Carmencita” and “God-
spell,” is an uptempo mix of Afro-
Cuban sounds with a generous
sprinkling of Spanish classical
thrown in. The blending of guitars,
horns, electric piano and percussion
instruments create some pleasing
musical support for the more than 18
songs featured.

Alas, beyond the music, the show
falls apart. Dolores Prida who has
written some pretty and contempo-
rary lyrics has in turn written a weak
book that lacks originality. Her story
is based on a pair of personable

vagabonds who drift into an unsus-
pecting town and proceed to con
their way to fame and fortune. The
problem is that there has been so
many variations of this same theme
in the past, that without an innova-
tive angle it falls as flat as yester-
day’s soda pop.

Also plaguing the show is the bla-
tant lack of real acting skills demon-
strated by the cast. Most have pretty
singing voices that show potential
for the future, but, with the excep-
tion of Manuel Martinez, in the lead
role of Crispin, their acting talents
could use quite a bit of honing.

Martinez, a graduate of the Acad-
emy Of Performing Arts in Havana,
practically carries the show as Cris-
pin, a crafty wheeler-dealer intent
on parlaying his gift of smooth talk
into a comfortable livelihood for
himself and his travelling compan-
ion, Leander, played by Felipe Go-
rostiza.

Given the limitations of the Intar
stage, Larry Brodsky has designed
some serviceable and flexible sets,
and Max Ferra’s direction moves the
actors through the show with a rela-
tive degree of smoothness.
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Disco Business

Uncle Sam Set For Video Boom
Buffalo Club Upgrades, Expands Projection Systems

BUFFALO—Uncle Sam’s disco-
theque here has invested in excess of
$15,000 in new video equipment and
accessories as part of a plan to ex-
pand and upgrade its use of video in
promoting national, regional and lo-
cal dance bands.

‘The video expansion is part of a
$100,000 major renovation at the
718 capacity venue, and also in-
cludes establishment of a videotape
library, and the improvement of
existing record company tie-ins.

“We'll use 15-20 video tapes a
night to accompany the kids while
they’re dancing, or to enhance an
appearing group’s impact,” reports
Lynn Dietz, Uncle Sam’s general
manager.

Aiming for the 18-24 market,
Dietz and DJ Bryan Bradley, a
member of the Buffalo, N.Y. Disco
DJ Assoc., utilize %-inch video trail-
ers from companies as well as 60-
second film promos.

Rick Springfield’s “Jesse’s Girl,”
Rick James’ “Superfreak” and Pat
Benatar’s “You’d Better Run” video
spots have been used along with
Devo productions.

Talas, a local, three-piece band
which toured as an opening act with
Van Halen, and Cheater, a Roches-
ter-based group, have been negotiat-
ing to produce videotapes at Sam’s.

Joe Verange, video consultant for
American Avents, Inc. in Cincinnati,
Ohio, parent firm of the club helps
package the newly integrated format
here and at company outlets in New
York, Boston, Detroit, Orlando and
Milwaukee.

“We’'re planning to produce origi-
nal tapes here too,” says Dietz.
“We'll have to consider the ceiling
heights and angles but it can be done
on an in-house basis.”

By HANFORD SEARL

The suburban club’s video equip-
ment includes a Quasar and ¥%-inch
Sony JVC playback machines with
an Aqua-Star projector. A Tapco
2200 equalizer for sound and three
tv screen monitors also comprise the
system housed in the DJ booth.

JBL bass speakers and a JVC-
KDA22 cassette deck with a reel-to-
reel feature, also figure into the
sound system layout.

A sprawling, warehouse-type——

space, Uncle Sam’s main room also
includes a 9 by 12 foot screen behind
the newly erected stage. A 6 foot
Sony screen is found in a semi-pri-
vate, enclosed rear lounge area.
Located in Cheektowaga, N.Y,,
Uncle Sam’s charges a cover, rang-
ing from $1 to $2.50 Mondays to Sat-
urdays. Concert tickets run from $4-

$7 with major acts booked Thurs-
days.

“Superman 11”7 and “Heavy
Metal” movie parties have included
promotion tools such as soundtrack
give-aways, T-shirts and passes to
local theatres.

Concert tie-ins have been spon-
sored with local rock stations
WGRQ-FM and WPHD-FM in
showcasing such bands as Three
Dog Night, lan Hunter, the B-52’s,
Kings and Teenage Head.

Uncle Sam’s nearest competitors
in video are the Bay View Beach
Club near Lake Erie and Mulligan’s
in North Buffalo, but each cater to
different age groups. Uncle’s Sam’s
reaches a rock-oriented, young adult
crowd.

Racism Charge Surfaces
In N.Y. Disco Drug Bust

NEW YORK —Mass arrests of 419
disco patrons at the Gotham disco-
theque here earlier this month have
brought charges of racism from the
operators of the club, and have gal-
vanized the New York Chapter of
the American Civil Liberties Union
into defending the rights of the ar-
rested patrons.

The mass arrests, on a variety of
drug-related charges, followed a
number of investigations by state
and city agencies including the Con-
sumer Affairs Dept.. which last
found the Gotham in violation for
operating without a cabaret license.

However, operators of the club
have charged harrassment, and
maintain that the whole thing boils

DISCO & DANCE REC.
MAIL ORDER SERVICE
Retail = DJ = Imporis & U.5.

Telex: 230 199 SWIFT-UR (MAIL-O)
Call or write us—Fastest service, best
stock and cheapest retail price on U.S.
and imports. Send for our FREE lists of
Imports, 12 Discs, and U.S. LP's.
Call us about our AUTOMATIC
MAILING SUBSCRIPTION—
SERVICE—personalized to the

needs of your disco or area.

We export 10 DJs in alt countries (retail
only)

MAIL O DISC RECORDS

A0 SOUTH MALL PLAINVIEW, NY 17503
PHOMNE (516) S04-0088

NEW 12"—Menergy (Remix), Nick Straker-Leaving (Remix),
Carol Jiani (Hit & Run Remix), Nona Hendricks, Siim Williams,
Project, Voyage, Marcia Hines, Purple Flash, Claudja Barry &
R. Jones, Pele Richards, Claudio Cecchelto, Phyllis Hyman
(Remix), New Pele Shelley, New Dynasty (Remix), New Patti
Austn (Remix), New Soft Cell, New Spandau Baliet, Celebra-
tion Goid (Mediey), New Modern
aldine Hurt, Tracy Weber, Jane Harris, Pure Energy, Gomez
Presiey, Candi Stalon, Kano, Kasso, John Foxx, Flock of Sea-

Romance, Omni, New Ger-

guils, New Heaven 17, Deborah DeJean,
Techno Twins, Despeche Mode, Princs,
Kool & Gang, URimate War Lord (New Ver-
sion), isiey Bros., Earth Wind & Fire, Cheri
Huni, Nancy Nova (Remix), Tom Tom Ciub
(Genius), In the Mood (Medley), Grace
Jones (New/Remix), Pig Bag, Maria Verano
(New), Soft Cell, Roger. Rose Royce, Bee
Gees, Amanda Lesr (Foliow Me), Carol Wii-
lams, Rolling Stones Mediey, Stevie Won-
der Mediey, Hooked on Can Can, Evelyh
Smith, Boney M (Malslka), Boystown Gang
(Cruisin-Remix), Glenn Miller Medley,

tory, Marie Verano, Frankie Smith (Remix).
IMPORT NEW LP's—Patrick Cowley (2 Dit-
ferent LP’s), Disco Cross Vol. 2, Barrabas,
Carolyn Bernier, Mix Your Own Stars (All
Breaks), Martina, Night Life Uniimited, Star
racks.

-

down to the presence of a club cater-
ing to a largely black and hispanic
clientele located in a predominantly
white, residential neighborhood.
The Gotham is located on Manhat-
tan’s East side.

A spokesman for the club claims
that the room had complied with ev-
ery official request to correct viola-
tions, that the place had been sound-
proofed, and was in the process of

" installing a fire alarm system, the fi-
nal requirement for the issuance of a
cabaret license.

“The only thing our patrons were
guilty of was dancing,” the spokes-
man says. He adds that if his crowd
was the type that patronized the
more trendy city discos such as
Xenon and Magique, they would
never have been bothered by the po-
lice.

The ACLU is less convinced that
racism motivated the police bust.
However, it feels that “there could
not conceivably be cause for arrest-
ing that many people.”

Working on this premise, the
ACLU is negotiating with the police
department to have the charges
dropped. It is also seeking to have
the police create regulations that
would reduce the possibilities of
such sweeping arrests in future.

According to Richard Emery of
the ACLU, “we are making progress
on both matters, and we feel confi-

(Continued on page 60)

DISTRIBUTORS

Write or call for free catalog

F-301

Enlerprises.

66 Commerce Drive
Farmingdale, N.Y. 11735, USA

516-752-9824
TELEX: 221618 FARRA UR

« MIRROR EFFECTS
* PIN SPOTS
* RAIN LITES

HELICOPTERS
SPEAKERS

= MIXERS
ROPE LIGHTS

+« THEATER LIGHTS
» CONTROLLERS
« NEON

Installations through authorized dealers worldwide include.

CRAZY HORSE—CHILE / CLUB HIPPOPOTAMUS—MEXICO
SCARAMOUCHE—MEXICO 7 COMMERCIAL CENTER—VENEZUELA
SALTY DOG—NEW YORK / LA CASCADA—PANAMA

DISCOTECH ESTRAMBURGO—PANAMA / TRADEWINDS—

NEW JERSEY

f E R

NERVOUS STAR—Emergency Records artist Michelle Wallace is given some

moral support by label v.p. Curtis Urbina, center, and Sergio Cossa, presi-

dent, prior to her recent concert engagement at the Bond's discotheque here.

Wallace’'s single, ‘‘Happy Days,"’ is currently at No. 17 with a star on the Bill-
board Disco Charts.

Visions Woos Older Crowd
With Live MOR Format

By SARA LANE

MIAMI-Visions of Kendall has
modified its music policy from an
all-recorded, all-disco format, to one
that features a mix of both live and
recorded sounds. According to
Royce Green, manager of the club,
the new format runs the gamut of
dance music styles from country to
disco “and everything in between.”

Dave Fielding, district supervisor
of Shell City’s lounges, which owns
Visions Of Kendall, states that the
new policy, which is designed to at-
tract an older crowd to the room, is
working very well.

Fielding’s gradual change began
with the presentation of a live band
specializing in music of the 1950s,
later he offered his audiences a band
specializing in the sounds of the
1960s, and more recently a top 40
band.

Earlier this month, the club hired
the Sonny Rhodes Band which plays
a dance set alternating with a show
set. Rhodes performs on the two
show sets each night, featuring the
music of Elvis Presley, Neil Dia-
mond and others of that genre.

During the band’s breaks, music is
provided by one of the three alter-
nating disk jockeys; Bob Barea, Mo-
hammed Leroy and Gabe Campbell
who use Billboard’s Hot 100 charts
as a basis for programming from the
1,000-plus record library which is
constantly being updated.

With the switch to a live band for-
mat, certain renovations were neces-
sary. The deejay booth, once the
central spot of attraction, has been
moved to the side of the spacious
room.

A large bandstand that can ac-
commodate 10 to 12 musicians is
now the focal point. It overlooks a

W st 2w
PRECISION CHASER—This unit,
model M30R24 from Precisio Indus-
tries, offers fixed speed action, and
its three contacts can handle up to
600 watts of power per contact.

plexiglass and parquet dance floor.
Overhead in the black plexiglass
ceiling are tube lights, spinner lights
and mirrored balls.

In order to accommodate the
older audience Visions of Kendall is

now attracting, Green is program-

ming the easy listening sounds of
Barbra Streisand. Frank Sinatra and
others with appeal to a broad au-
dience.

Because of its prime location in
Kendall, Miami’s fastest growing
area, and because of its late hour (5
a.m.) license, Visions of Kendall can
draw from two sets of customers; the
residents of the area, plus waitresses,
bartenders and other night people.

“Basically, we’re a late night
spot,” explains Green. “Things
really get popping here about 1
a.m.” With the change in format, the
recent addition of the Sonny Rhodes
Band, which has proved to be ex-
tremely popular, and its ideal site,
Fielding believes his club will con-
tinue to grow and attract new cus-
tomers.

He adds, “we have no competition
in the kind of musical format we are
offering. We are beginning to diver-
sify our Sunday evening entertain-
ment by featuring reggae occasion-
ally, and are planning to use some of
the area’s jazz groups as well as the
big band sound.”

As part of the new format, the
club is now beginning to feature
name acts, and has appointed
George Mora, president of Sunrise
Theatrical Enterprises, to book tal-
ent for three Shell City lounges.
Mora has already brought the
Coasters, and Danny and the Jun-
iors to Visions.

“Shell City has some 20 lounges
throughout the state,” says Fielding,.
“Most of them are small, intimate
rooms. However, our club in Tampa
can accommodate 700, and Visions
of Kendell can hold about 400 so we
have the venues for bigger name
acts.”

In order to better promote the
club, Fielding has negotiated an af-
filiation with the Miami Dolphin
football team’s booster club. Field-
ing explains that under the accom-
modation the team’s players use the
room, and help focus the spotlight of
publicity on it.

Visions also features Arthur Mur-
ray dance instructors one night a
month, and has become associated
with Air Florida. It recently hosted a
party for 400 employees of the Flor-
ida-based airline.
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METEOR CONTROL-This Sonalite model 40H lighting controller from Me-
teor Light & Sound of Madison, Alz., features sound, reverse and light and
dark chase, remote keyboard input, four channel sound to light, memory
function, master dimming, strobe or effect over-ride button, and includes
power outputs rated at 1Kw per channel at 110/120 volts or 2Kw per channel
at 220/240 volts. It is designed with the mobile disco market in mind.

MICRO PHONES—Radio Shack has developed two ultra lightweight micro

headphones designed for use with both conventional stereo systems, as well

as the new personal portable stereos proliferating the market. The units,

models 33-997, left, and 33-998, weigh 3.5 and 2.8 ounces respectively. The

33-997 sells for $15.95, and the 33-998 sells for $21.95. Both units are said

to offer full-range high fidelity sound with frequency response extending
from 50 to 20,000 Hz.

REAL STEREO—Radio Shack has developed a two-head, solenoid operated

stereo cassette deck with a $29€.95 price tag. The unit, now available from

all Radio Shack stores, also features a Dolby noise reduction system, and ad-

vanced solid-state, fast-response, peak-hold metering. Also incorporated are

a tape selector and an adjustable bias control for recording and playback with
either metal or chrome tapes.

Disco Business

Fantasia Disco
Airing Top 40

LOS ANGELES—Downtown Los
Angeles has a new club in Fantasia,
a 600-capacity room located in the
Bonaventure Hotel here. Open since
Sept. 25, the disco programs top 40
rock by such acts as Devo, Rick
James and the Go-Go's.

Two disk jockeys, Paul Ambrose
and Bob Pendergrass, work in the
room which is open from 4 p.m. to 2
a.m.on weekdays and until 4 a.m.on
Fridays and Saturdays.

“When 1t opened, the plan was to
have live entertainment from time to
time.” says Brooks Parriott, a spokes-
person for Fantasia, which was
founded by Robert Voskanian. “But
that has been left out for the time
being.

“I’s designed for everybody,”
continues Parriott. “The first phase
begins at 4 p.m. and gets an older
crowd because there’s no loud music
then, just cocktail music. At around
eight, that gives way to the younger
people.”

So far, Parriott says there have
been no problems created by the
clib’s location, which is removed
from this city’s other nightspots. “If
you create a good atmosphere,
people will come to you." he ex-
plains. “People in Malibu or Bel Air
don’t come down but we are the only
club so we don’t have any competi-
tion from right next door. We may
have lost a little bit. but there was a
vacuum that needed to be filled.”

Advertising for the club is over
KHTZ-FM and KWST-FM Los
Angeles and in local newspapers.

INSTRUMENTAL OVERDUBBING

New Disco Format:
Clyde’s ‘Live Style’

TIMMONSVILLE, S.C.—A mu-
sician turned club owner here is
packing his 500 capacity disco-
theque. Celestial 11, by entertaining
patrons with a dance music format
that allows him to interweave his
own live instrumentations with the
dance music sound tracks of popular
dance music artists.

Man behind the venture is enter-
tainer/entrepreneur, Clyde Perkins,
who also calls himself King Clyde,
the Cosmic Angel. Perkins, a frus-
trated musician whose first public
performance at a South Carolina
club called Poorboys, brought him a
mere 50 cents, began experimenting
with what he calls “Live Style” when
he operated a mobile disco show in
the mid 1970s.

“Live Style” quickly grew in pop-
ularity, and by 1977 Perkins was
running his own club, the Celestial
Lounge in Florence. S.C.

Perkins, who stresses that “Live
Style™ is a concept that transcends
the much-worked idea of merely
rapping over prerecorded tracks,
discloses that one his early “Live
Style” presentations featured the
blending of his alto sax stylings into
Evelyn King's hit record, “Shame.”

“The arrangement,” he says,
“gave the tune a significantly differ-
ent sound and people at the club
would come up to me and ask
whether it was a new version of the
record.”

Since then Perkins has added
with increasing success. such instru-
ments as bass guitars, tambourines,
a wide variety of percussive instru-
ments, and more recently organ,
synthesizer and voices.

He states that the success of his
approach to programming dance
music is proved by the fact that his
club continued to flourish, while
other clubs in the area faltered in the
late 1970s.

However, he warns that the “Live
Style,” concept cannot be developed
into an overnight art. “It took me
five years to get it to the level of so-
phistication it now enjoys,” he states.
Nevertheless. if a spinner has the tal-
ent, the inclination. and a little old-
fashioned ingenuity, he can add
more than a spark of new excitement
10 his club through *“Live Style.”

Perkins anticipates that his con-
cept has the potential for both na-
tional and international develop-
ment. He says “Live Style” offers the
disco audience more than the con-
ventional package of dancing to re-
corded music against a backdrop of
special lighting effects.

‘Fame’ Music Set

NEW YORK-The Entertain-
ment Co. is set to produce music and
select musical talent for the upcom-
ing MGM-TV series “Fame,” based
on the hit motion picture.

HOT & NEW

12°—Shock, Maria Verano, G.Q. (“'Shake”), Nick Straker

o (new), Front Line Orchestra, Homage (mix), Cha-Cha (mix),

Hot Cuisine, Blue Feather, lan Dury. The Armed Gang, Peter

i Shelley (new), Patil Austin (new), Amll Stewart, Kool & The
Gang, Mike & Brenda, Geraldine Hunt (new), Kasso,

Spandeau Balliet (new), Kano, Modern Romance, Disco

Cross, Marzio, DeFunct, fane Harris, Tracey Weber, Night
n I s B ' N Force, Dlana Wright, Cappuccino, Bad Girts, Uttimate

War Lords, Jeanette Day, Funk Fusion, Prince, Camille,
WE SHIPUPS WITHIN 24 hrs

Peter Gritfin (new), Hot Shot, Amanda Lear (**Follow
Me"); Heaven 17, Evelyn Smith; Stars on 45 Vol. lii;
Happy Days; Central Line; Nancy Nova (The Force);
Patti Austin ““Menergy"’; Patrick Hernandez; Quick;
Tom Tom Club.
LP's—Carolyn Bemier, Kano, Spinners, Passen-
gers, Martina, The Jones, Jackson 5, Night Life
Unlimited.

‘NEW RECORDS DAILY’
Singles 1929-1980, over 100.000 titles n
stock, send $1.25 for catalog. Master
Charge & Visa Cali us for new imports.
DOWNSTAIRS RECORDS
20 West 43rd St., New York, N.Y. 10036
212/354-4684

Brooklyn Express, Letta Mbulu, Marc Harris, Al A Carte,

-
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Litelab's U.L. Approved
Entertainment Lighting Controllers:
The Best Keeps Getting Better

Also Available From Litelab

MIRROR BALLS - FOG MACHINES - TUBELITE - ROTATORS - MEGA PIN
BEAMS - CHASER STRIPS - SEALED BEAMS - STROBES - CROSS FADERS
DANCE FLOORS - LIGHT PAINTING - SYNCHROLITES

NEW YORK
212-675-4357
212.924-7783

NYC Telex 237358

BUFFALO
716-856-4300

LOS ANGELES
213-936-6206
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Disco Mix

By BARRY LEDERER
NEW YORK—Handshake Records is offering
one of its most refreshing and delightful records
with the release of Aneka's 12-inch 33% r.p.m.
titled “Japanese Boy.” This disk runs 6:34 min-
utes and is an extended version of the 45 that
was a No. | hitin Europe. A definite Oriental fla-
vor pervades the disk with the artist's high-
pitched yet tantalizing and compelling vocals
backed by Eurodisco arrangements that contain
a steady driving beat. An instrumental break
midway through the tune is reminiscent of the
music of Abba. Produced by Neil Ross, the mix is
by Rusty Gardner. A certain charisma is evident
resulting from the combination of pop and
disco-flavored elements. Deejays wilt definitely

find favor with this “Red & Gray mix.”

* * *

One of the more popular recent soundtracks
is “Chariots Of Fire” composed by Vangelis.
Ernie Watts has taken the theme music from
this movie and given it a jazzed-up disco beat
that is sure to catch on. Avaitable on Qwest Rec-
ords, this 12-incher runs 6:44 minutes. Pro-
duced by Quincy Jones and arranged by Michael
Omartian, the original and haunting melody is
kept intact and given a driving, danceable beat.

Racism Charge Made

® Continued from page 58

dent that we will eventually be able
to have the charges against the de-
fendants dropped.” Those charges
include alleged sale of narcotics, and
loitering for the purpose of using
drugs.

Meanwhile, many of the arrested
patrons who claim that when the
police raided the place they put guns
to the heads of everyone, hand-
cuffed them and took them in paddy
wagons to the station house. are con-
templating bringing civil charges
against the police.

The Gotham disco remains closed
pending resolution of the problem.

Emphasis is placed on saxophone instrumenta-
tion with effective synthesizer usage adding a
gut feeling to the record.

* *

Candy Staton's latest 12-inch 33% rp.m.is
titled “Count On Me,” and contains the artist's
famitiar and grabbing vocals. The nitty gritty ar-
rangements have a certain intensity that should
keep the dance floor active. The all-too-short
4:05 length offers the deejay an instrumental
version on the flipside that will certainly receive
play. Written by the artist, this song was pro-
duced by Dave Crawford on Sugarhill Records.

* Kk

Fans of Ringo Starr will not be disappointed
by the artist's LP for Boardwalk Records titled
“Stop And Smell The Roses.” Starr has used the
talents of former Beatles Paul McCartney and
George Harrison by recording some of their
tunes. “Private Property” contains an infectious
dance mood and “Attention” is a pretty vocal.
Both produced by McCartney. Harrison pro-
duced “Rack My Brain” and “You Belong To
Me.” Harry Nilsson gives a new treatment to
Starr's own “Back Off Boogaloo,” as well as a
distinguished production to the LP's title, “Stop
And Take Time To Smell The Roses.” Not to be
overlooked is the bluesy “Dead Giveaway,” pro-
duced by the artist and Ron Wood. “Nice Way”
produced by Stephen Stills is in a funkier mood
and another worthwhile selection. Starr projects
a likeable quality on all of the cuts, and this lat-
est release is another accomplishment in his
solo career.

* * *

Other 12-inchers that will attract play and
positive response from deejays include Tracy
Weber's “Sure Shot,” mixed by New York dee-
jay Larry Levan. This funk and brass driven tune
maintains an energetic flow through its 7:18
length.

* * *

Lipps, Inc. returns with “Hold Me Down,’:

produced by Stephen Greenberg and taken from
the group’s Casablanca LP, “Designer Music.’
Heavy vocoder and funky keyboard instrumenta-
tion is interwoven with twangy guitar riffs. This

group which has had tremendous success in the
past has found a new direction.

* * *

The Tampa Bay Record Pool top 40 report,
compited by Bobby Stoner and Ralph Duncan,
includes on its up and coming list, the following:
“Inside You," lIsley Bros., T-Neck; “‘Body
Snatcher,” RY's Latest Arrival, Sutra; “Stay
Away From My Lover,” Satin Dream, Brunswick;
“Hit And Run,” the Barkays, Mercury; “Come

And Let Me Love You,” Jeanette ““Lady Day,”
Prelude. & k%

The Virginia/D.C. Record Pool top 50 playlist,
reported by director Randall B. Plaxa, reports
the following showing fast upward movement on
its charts: “Nobody Else,” Karen Silver, RFC/
Quality; “‘Happy Days” by North End, Emer
gency; “Spirit’s In It,” Patti LaBelle, Phila-
deiphia Int'l; “You Got The Floor” Arthur Adams,
tnculcator; “Up Periscope,” by Novo Combo,

Polydor; “Killiamjaro,” by Letta Mbulu, NIS;
“Wanting You," Starpoint, Chocolate City-
* x %

Twelve inchers that should be checked out
include Michael Hendersons' “(We Are Here To)
Geek You Up.” Solar Records has released the
Sylvers “Come Back Lover, Come Back™ from
the group's album “Concept.” Arista’s new GQ
release is “Shake.” It is produced by Jimmy
Simpson.

New York
(212) 879-7591

FUSION RECORDS

Presents

THE PATRICK COWLEY ALBUM
‘“‘MENERGY”’

Evolving from the # 1 12" DISCO HIT
on The Billboard Chart

Including the New Super Hit

FPSF 004

FPSF 003

“I GOT A LINE ON YOU”

and other Patrick Cowley originals

_________ P To;o_tions by
Go Dance Promotions 212-724-2080

International Licensing Information
Steven Ames Brown 415-864-2200 + 2370 Market St., San Francisco, CA 94114

National Distribution
NV Music Distributors, Bridgeport, Conn. - 203-333-1436

Regional Distributors

Win Records/LIC, NY (212) 786-7667 - Record Distributors/Los Angeles, CA
(213) 737-1682 - MJS Entertainment/LIC, NY (212) 784-0360 - MJS Entertain-
ment/Atlanta, GA (404) 448-7772 - Big State/Dallas, TX (214) 631-1100 - Strat-
ford/New Hyde Park, NY (212) 454-8800 - Universal/Phila., PA (215) 232-3333
+ Hit Town/NYC (212) 662-2230 - Seaport/Portland, OR (503) 287-0868 - Tape
King/NYC (212) 675-0800 - HL Distribution/Miami, FL (305) 643-1558 - The
Music People/Oakland, CA (415) 653-5811 - Cardinal/LIC, NY (212) 545-6200
+ Hippo's/Flushing, NY (212) 762-3772

FUSION RECORDS

San Francisco
(415) 864-6068

Billboard -

DiscoTop 80.

Survey For Week Ending 11/28/81

€ Copynght 1981, Billboard Publica-
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may be reproduced. stored in a retrieval
system. or transmitted, in any form or by
any means, electronic. mechanical.
photocopying, recording, or otherwise,
without the pfior written permission of
the publisher

This Last on . This | Last W::ks
Week | Week | Chart | TITLE(S), Artist, Label Week | Week | chat | TITLE(S), Artist, Label
Sl 1] o cou(rrgv;givgg's WORK—Prince—Warner Bros. ﬁ 48 | 4 | SPASTICUS (AUTISTICUS)—Ian Dury—Polydor (LP)
PD 16337
7,%7 2| 8 CAN(YI(ZJU Mrgvgagmz%elrg Romance —Atfantic 42 | 29 | 12 | START ME UP—Rolling Stones—Rolling Stones/
inc Atlantic (LP) COC 16052
7| 8| 6| LETS GROVE-Earth, Wind & Fire—Columbia (LP) | 43 | 32 | 14 | LOVE HAS COME AROUND—Donald Byrd & 125th
TC 37548 Street, N.Y.C.~Elektra (LP) SE531
She| 6| 12 won(gvbmg_mr/cuoon/gmu(st S/F1§QVE6T§F:< Tom | 44 | 44 | 5| DO ME—Mona Rae—RFC/Quality (12-inch)
ub—Sire/Warner Bros. -incl QRFC 003
3628/DSRF 49817 54 | 2 | DONT YOU WANT ME/OPEN YO =
5| 5| 10| WALKING INTO SUNSHINECentral Line—Mercury ) "League_v(,i,';in (LP) rmnot S HERAT STt
{12-inch) MDS-4013 60 | 2 " a o
6| 3| 10| MENERGY/1 WANNA TAE YOU HOME-Patic H o (o D e
‘ owtey—Fusion (12 inch) FPSF 003 . - i
7| 4] 14 00 YOULOVE WE-Fat Asin-Qesthanen AT ST R ISTREET MUSGSBanaSand = SusaEacchuTER
Bros. (LP) QWS 3591 .
8| 7| 10| WONY MONY_Billy idol~Chrysatis 48 | 46 | 15 | GET IT UP/COOL—The Time—Warner Bros. (LP) BSK
(EP) CEP 4000 s | 2 THE SeéRrS 1= pacilla Bales PRI
9| 9| 10| MAGIC NUMBER—Herbie Hancock—Columbia (LP) N - aiti La bete~Thiladelphia
BL 37387 International (LP) EL 37380
Y| 11| 7| HarY DAYS/TEE'S HAPPY-North End featuring (N et I e el s Gt
Michelle Wallace—Eme 12-inch) END
fachelle Wallace—Emergency (12:nch) ENDS | <A | prergmgh | MIRROR MIRROR/WORK THAT BODY—Diana Ross—
halet (LP) CH0702 T
w 15 9 TAKE MY LOVE—Melba Moore—EMI (LP) HOL?W%NOPZAFEIIDebra Delean—Handshake (12 |nch)
ST 17060 -
Y| 19| 6| RR EXPRESS—Rose Royce—Whitield (LP) WHK 8|57 8 HOLnggslz’M COMIN'—Aretha Franklin—Arista (LP)
3620
14| 14| 9| HOMOSAPIENS—Pete Shelley—Genetic (12-inch) 1{}3 [“ron e 3 ICA;‘Th Gg §0R TRHCT((L';«; :?Elnfaggaryl Hall &
|mp0|1 ohn Uates— 3
| 18| 6| GVEITT0 ME-Conquest-Pretuce (i2inct) | B[ 62 | 2 CANT HELP MYSELF—cehouse—Chrysals (LP) CHR
PRLD61S
ﬁ 20| 4| ROCK YOUR WORLD—Weeks & Co.~Chaz Ro/ ﬁ 64| 2 cnltzlﬂg;igpﬁsmyow Wow—RCA
Brasilia Dist. (12 inch) CHDS 2519 :
17 | 10 | 12 | LEPS START Il DANCE AGAIN-Bohannon Featuring ﬁ’ EZXZB) | 100 THROUGH—Bad Girls—BC (12 inch) BC 4011
?1'2 EerLi)Jgrwngsggd—[‘f;hase [ ﬁ 65 I 2 | B.Y.0.B. (Bring Your Own Body)—Take Five—Destiny
inc (LP) DLA 10002
ﬁ 23| 5 NOnggCE&gAE-Karen Silver—RFC/Quality (12-inch) ﬁ s PHY!;ICAL-OIivia Newton-John—MCA (LP) MCA
229
19| 12|11 HUPgngla zaouzm WANGU?!—K.I.D.—Sam (12inch) | 60 | 45 | 5| JUST CANT GET ENOUGH—Depeche Mode—Mute
P (12-inch) Import
ﬁ 517 Pm\ggo\f"'g':;';fg;m(if & PAVEMENT-Heaven | 1 | 61 | 4 | SUNNY DAYS/PAPA'S GOTTA BRAND g«:w PIGBAG—
- Pigbag—Stiff (12 inch) TEES 120
ﬁ 26 5 TAKE MY HEART/GET DOWN ON IT—Kool and the ﬁ m BE"E% TSGETHH(‘/SECRE)T FRIEND/MUSIC MAN
Gang—De-Lite/Polygram (LP) DSR 8502 (The D.J. Song)—Rufus with Chaka Khan—MCA (LP)
2221 7| 9 T(EA}?)S—Thelma Houston—RCA MCA 5270
LP) AFL 13842
63| 63| 2 = - .
23| 13| 13| NEVER TOO MUCHLuther Vandross—Epic 6 TOUNGIURI RodStRabarmEr e A
(LP) FE3745 - [PV
24| 27| 14| TAINTED LOVE/WHERE DID OUR LOVE GO—Soft ﬁl—vm B e ke S
Cell—Sire/ Warner Bros. (12-inch) DERE 49856 | ‘Yhyr | IECTEZHp PR 3= Taana Gardner ~iestentd (1Zirch)iglS
B T O R e (17 ) oo gtn "™ | 66 | 66 | 2 | THIS MUST BE HEAVEN—Jerry Carr—Cherie/Atantic
: : 12-inch) DM4821
26| 28 | 11| OUT OF MY HANDS (Love’s Taken Over)—Omni- ( h . .
Fountain Records (12-inch) FRD 81-1 67 | 41 | 16 | ZULU-The Quick—Pavillion (12-inch)
27| 24 | 18| DONT STOP THE TRAIN—Phylis Nelson—Tropique Y
(12 inch) TD104 68 | 42 | 25 | NUMBERS/COMPUTER WORLD/COMPUTER LOVE-
o L°"%£ES‘§@G“"’ CBSGED G L) 69 | 5210 1 HJ;a;t:}e%}zfjrg:&:)c}g:gﬁiE/so RUFF
Pr| 3¢| 7| TELECOMMUNICATIONS-Flock of Seagulls—Jive/ SO TUFF—Roger—Warner Bros. (LP) BSK 3594
CBS (12-inch) Import 70 | 51 | 10 | THIS KIND OF LOVIN'~The Whispers—Solar/RCA
2 [ desse e s SR o e e
=reter Lrimn—
31| 21| 19| OUR LIPS ARE SEALED—GoGo's—I R.S. (12-inch) Import
(LP) SP 70021 72| 58 | 15| INCH BY INCH=The Strikers—Prelude
32| 31| 10| FUNKY SENSATION/POYSON—Gwen McRay— (LP) PRL-14100
Atlantic (LP) SD 19308 73{ 72| 8| ILLCAST MY FATE TO THE WIND—Snaps Montigo—
33| 33| 7| JERKIN' BACK'N' FORTH/THROUGH BEING COOL/ Tune Wizard (12-inch) TW002
GOING UNDER—Devo—Warner Bros. (LP) BSK 3595 | 74 | 49 | 31 | SUPER FREAK/GIVE IT TO ME BABY/GHETTO LIFE—
34| 37| 5 TomAGLH;S\Lgu AND ME—Phyllis Hyman—Arista (LP) Rick James—Gordy (LP) G8-1002M1
75| 59| 3| GETLOOSE/DO YOU BELIEVE IN MAGIC—Wax—RCA
?r| w| 3| oon AGAIN-Pavltt Reaves—Dash/TK (12 inch) (LP) AFL1-3918
DD 76 | 73| 4| ONEWORLD/TO MUCH INFORMATION/EVERY
3| 36| 9 zvnunomt( quaxt)sA somso(x;g sor)spAMlzst;Ann- LITTLE THING SHE DOES IS MAGIC—Police—A&M
argret—First American inc (LP) SP 3730
ﬁ' 8| 5 |\mLFLC I’3I7G(}]lg6—Gladys Knight—Columbia (LP) 77| 69| 12 | LOVE ACTION/HARD TIMES—Human League—Red
(12-inch) Import
8|3 9 SNM; 282H70T/PARTY LIGHTSSlave—Atlantic (LP)SD | 78 | 71 | 6| SOMETHING ABOUT YOU—Ebonee Webb—Capitol
(LP) ST12148
iﬁz 50 3 CALL( lpgz/wszsnevgﬁlg TOUCH ME—Skyy—Salsoul 79| 70| 9| DISCO KICKS—The Original Mass—IDC (12 inch)
inc IDC 1210
40| 38! 10| HEART HEART—Geraldine Hunt—Prism (12-inch) 80 | 77 6 | BACK TO THE 60's—Tight Fit—Arista (12-inch)
PDS 412 CP711SA
Compiled from Top Audience Response Records in the 15 U.S. regional lists. *non-commercial 12-inch

“ Stars are awarded to those products showing greatest audience repsonse on 15 U.S. regional-disco lists. v Superstars are awarded to those products showing greatest upward

movement on-the current week's chart (Prime Movers).
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" COAST TO COAS]
BILLBOARD’S SPOTLIGHT ON CANADA

HAS THE STORY!

SPOTLIGHT ON CANADA

Complete coverage of the trend-setting Canadian music market,
highlighting accomplishments of 1981 and examining key industry issues!

FEATURES
WHO’'S WHO Capsule interviews with Canada’s PUBLISHING AND COPYRIGHT A review of
leading music industry executives! Canada’s archaic copyright act and the benefits

or drawbacks of sub-publishing in Canada!
CANADIAN TALENT Focusing on what Can-
ada has to offer, who the acts are and what they CANADIAN AIRWAVES A comprehensive look
have accomplished in 1981! at Canadian broadcasting. Coverage of the growth
of AOR, the increase of radio consultants, current
industry problems and future trends.

COAST TO COAST

From studio to sale, radio to retail, the Maritimes to Vancouver,
Billboard’s Spotlight On Canada will tell your story to the world!

OPPORTUNITY

Your sales message in Billboard’s Spotlight On Canada doubles your
advertising effectiveness. Reaching the music trade’s largest readership, in
103 countries. . . and reaching MIDEM attendees with bonus distribution
at Cannes, France!

Take your message to MIDEM - and the world - with an advertisement in
Billboard’s Spotlight On Canada! Contact Billboard’s Canadian advertising
representative today about SPOTLIGHT ON CANADA!

For additional information contact: Jim Bender - Billboard - 1515 Broadway, New York, N.Y. 10036 - 212-764-7330

DATE OF ISSUE: January 16, 1982 ADVERTISING DEADLINE: Dec. 18, 1981

Billboard.
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MARKETPLACE

Check Type of Ad You Want

“  BOXES FOR ¢
ADDRESS ALL ADS: Billhsard Classified. AUDIO & VIDEO »
1515 Broadway. New Yerk, N.Y. 10036 “

Phone: 212/764-7388

(800) 223-7524 Toll Free

Al major credit cards accepied

Check Heading You Want

BONUS!!
A SPECIAL OFFER!

BOXES FOR
STEHEII 8 & CASSETTES

ar Frood Haighls & 1|.1rn'| fit. Baautiiul
designs & custom prifiting

All advertisers who run an
- IN STOCK=—INSTANT SHIPMENT

advertisement for 4 consecu-

[ REG. CLASSIFIED: $1.30 per word—Minimum ad or-
der $26.00.

[] DISPLAY CLASSIFIED Ad: $55.00 per inch, 4 inser- D)Ll QLo 2 tive issues will get an ad of sgird st Padioute Lo
tions $49.00 per, 26 insertions $45.00 per, 52 inser- [ HAPPY BIRTHDAY LUl I3 the same size FﬁEE!! F.'“'.”"' CORFORATION
tions, $36.00 per. [J J0BS AVAILABLE [J REAL ESTATE 128 Tivoli 1. Albany, NY 12207

(] REVERSE CHARGE; $5.00 per insertion [ HELP WANTED [ FOR SALE cutt % EDIS] AT A Folect

[] FOREIGN ADVERTISEMENTS: (Outside the U.S.) [ COLLEGES [J GOLDEN OLDIES JEFF SERRETTE HS & BETA BOXES
Regular $.68 per word, minimum ad order $20.00. [ REHEARSAL SPACE
DISPLAY CLASSIFIED ADS: $43.00 per inch, $37.00 2.
if the ad runs 4 or more times. [J ANNOUNCEMENTS [ DISTRIBUTING SERVICES (outside NYS) X ggugaﬂs

[] BOX NUMBER c /o0 Billboard, $5.00 service charge. [J OTHER 800-223-7524

. BUTTONS
(locally) BADGES

AUgHT
Birs

{212) 764-T388 Best Supply

Best Service

o K . 3
. R Tpeerengfon {o K

I Joy Division |
[l Two of the most prolific selling LPs | |
I by the U.K.’s most respected band I
are now available on MusiCassettes
from Greenworld Distribution.

Unknown Pleasures $8.98 list
Closer $8.98 list
NOW IN STOCK!

E)(PORT DISCO
2” AND LP’s

IMPOFIT
40 South Mall

0 - DISC

|
|
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¥
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NOBODY BEATS OUR PRICES!

CUTOUTS

One of the nations largest
ofticial liquidators of overstock
& cutout records & Tapes.
DEALERS ONLY - Send
———— today for ————

Subscribe 10 our AUTOMATIC AIRMAIL
SERVICE tor alt singles and Ip's trom the
charts
The fastest. Mosl Dependabie
Service in the World

AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

k3

- AIR CARGO

NAME [] Amer. Express Credit Card Number; Best Prices
i %
ADDRESS [] Diners Club CHART RECORD - & Contact: Doug & Dinsdale Piranha
E
DVisa R s SEBWGEE ¥ ¥ for New Wave BUTTONS, Heavy Metal
CITY STATE ZIP Expires Squares, Enamel Style. Crystals & Plastics
— D Master Chg. . INTERNATIONAL RADIO STATIONS 1 ;(n::g:ed from Entain  All full color No
TELEPHONE Bank #___ Signature MUSIC PUBLISHERS AND DISCOTHEQUES Send for color catalog to

NAUGHTY BITS
Music PromoBons & Merchantising
TR

r OVER 60,000 DESIGNS!!!

i you want to buv buttons from hucksters
who dabbie in anything to make a buck. fine.
If you want to have the world’s largest se-
lection. new designs weekly, 48-hour ship-
ping. full return policy witn terms available.
then let's talk!!
BUTTON MASTER
39 Front St.
Bridgeport, Pa. 19405
(215) 277-1966 {In Pa.)

a—Personal Atlendlon
BERNLAY AIR SERVICES
Conlact: Bernard Klainberg, Pres.
lll‘.lgP BE POB &S, JFE Alrporl, N,¥. 19430
hesve: (113) B35-8068 TLY 425828

1 (800) 523-1197 {national)

Plainview, M.Y. 11803

free monthiy catatog

LUV Music
1932 Hyperion Ave., Dept. B11
Los Angeles, CA 90027
Telex 69-1651 (213) 660-2766

CUT-0UTS

B Track and Cassettes
Qur Specialty

Coming soon, the long awaited
“Still” MusiCassette

GREENWORLD DISTRIBUTION
20445 GRAMERCY PLACE, BOX 289
TORRANCE, CA 90509.289%
TELEPHONE (213} 533-8075 (CA, AK, HI)
{800) 421-2095 (TOLL FREE)
TELEX (4) 5720103 “GREEN" (ITT SYSTEM)
i . G e on an

(516) 604-4545
Telex: 230198 SWIFT UR (NAIL-O)

~r )&WM &‘ s g ¥

GOLDEH DLD!ES

ALL $8.94 MAJOR LABEL TAPES AND LP's
$5.30,20% return, rack distributors only. Box 7434.
I Rillboard Publications, Inc., 1515 Broadway,
New York, NY 10036.

THE ROLLING STONES. AN 84-PAGE
special issue. Rolling Stones pictures, articles,

- interviews. $19.75. Straight Arrow Publishers
REAL - $85/100. World's Records, P.O. Box 2613, San

 TEXAS & CAJUN MUSICH it
Tavas  Playboys,  Fiddiing  Franchie WHILE OTHER PEOPLE ARE RAISING
Borme: Jhniy Busk. Plas dance - - their prices, we are lowering ours. Major label LPs
dtnmeides aneluding “Catinn-Eyed as low as 50¢. Your choice. Write for free listings
e ko, Seuthert Umonsss istin Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
WithDm, "ot Dave Girrdriae & 19020, USA. Dealers only

PROFESSIONAL
‘-g;@ BLANK TAPE

A&TDIKK BBASF

Il you are a distriba rack job- MEMOREX

ber ar axporter, cont 5 Jto- Custom Cut 8 Track and cassettes.
day, Call or write for free catalog 90 different lengths in one minute in-

crements. Prices start at .85.
J 5 J DISTRIBUTORS . 8T & Cass. Duplicators
G620 W. Belmont, Chicago, Il B0634 - Low cost Shrink Wrappers
{312) 286-4444

- Tape Players & Recorders ‘

 Recording Supplies
>
\cﬁ’

FINGERPRINTS

Destroying your valuable
record collection? Act now
before it's too iate. You need
SPIN-CLEAN RECORD WASHER

SYSTEM. FREE DETAILS

SPIN-CLEAN
P.0. BOX 15395 -BB
PITTSBURGH, PA
15237-0595

COUNTRY-BLUEGRASS-GOSPEL  CAS.
settes, 8-track—Albums, hundreds available, bud-
get prices, trade discounts, major labels, not
cutouts—catalog $3.00 refundable. Cardinal
Records, Philpot, Kentucky 42366. U.S.A.

(713} 584-2508 :

NOVEMBER 28, 1981, BILLBOARD

CALL TOLL FREE
1 (800) 237-2252
In Fionda call collect (813) 778-4442
BAZZY ELECTRONICS CORP.
3018 Avenue "C” Holmes Beach, Florida 33510
Master Card & Visa Weicome

CUT-OUTS. THOUSANDS 10 CHOOSE
from as low as 50¢. Free listings. Record Ware-
house, Box 13617, Rochester, NY 14613-0617, 3 MIDLINES
Dealers only. #)*UF| mECORD DIST
1.0 lhas7 PiNEWOOD 5T,
RAHWAY, N.J, OTD6ES
PHOMNE (201} 574-0800

GRENT SELECTION--ALL LABELS— AP BT—CASSETTE|
JAT ] BEE— GOSPEL—ROCK—CAW

CUT-OUTS

[ [ORnERS *

GOING OUT OF BUSINESS. RECORDED
& tracks, cassettes, and LP's. Blank cassettes, 8
tracks, and pancakes. Assorted audio and record-
ing equipment. Many other related items. Call
201-943-2510 between 9:00 AM and 1: PM.

IMPORTS! PICTURE DISCS! ROCK CAPS!
PREMIUM CUT-OUTS! ROCK CLOCKS!
BEST SELECTION AND LOWEST PRICES!
430 Falmouth Road
North Babylon, N.Y. 11704

CHIJCK BUELLS

ADIE

Call or wnte now
for a demo on your
weekly three hour
presentation of that
grear music from
the past!

C-O CASSETTES

* HIGH RELIABILITY
© IMMEDIATE DELIVERY

e 5 SCREW, SONIC SEALED
OR CLIP TYPE

For Free Cataiog Cail (516) 587-7722

CUSTOM CASSETTE BLANKS
CBS PROFESSIONAL DUPLICATION TAPE
LENGTHS IN 3 SEC. INCREMENTS—ANY
QUANTITY.

110 45 min 65¢ | 66 to 80 min 85¢
46 1o 65 min 72¢ 81 to 90 min. 90¢
91 to 120 min $1.45

Cassette Boxes. soft box 15¢/hard box 20¢
MINIMUM ORDER-—$40 00
P&P STUDIOS, INC. PO Box 4185
(203) 327-9204 Stamtord, CT 06907
HIGH SPEED CUSTOM DUPLICATION
AVAILABLE

= -y
- CHUBBY WISE ALBUMS
20 Ditferent Albums
il line of tddie, fia-top g sten
“guitar; manl:lnlin and harmonica
albims.
MUSIC ON "IH"HEELE DISTS.
G PO Box 1621 2
Humble, T, 773471621
(T13) 446-0098

INCENSE AS LOW AS
$4.00 per dozen

1 to 20 dozen—$4.50 per—

Over 20 dozen—$4.00 per—

Call or write for free sample.

SPACENTS
3234 Tidewater Dr.
Norfolk, vir. 23509

(804) 627-3601

" BOXCAR WILLIE
Afbums, & Tracks and Casseties
| —ready for immediate shipment.
‘Call or - write tor our free: giant
catalog budged product.”

Record Wide Dislribulors
1765 Chase Drive, Fenton {51 Louls),
Hﬁ BI026 (34) 3430

POSTERS -

POSTERS

LARGEST SELECTION OF
ROCK STAR & BLACKLIGHT
VELVET POSTERS IN THE COUNTRY.

Just Out!!! Our new “1982” full
color catalogue. Featuring post-
ers, buttons, pins, bumper
stickers, patches, T-shirts and
jersey’s.

Write or call for free catalogue

FUNKY ENTERPRISES

*'The only name for ail your Poster needs’
DEALERS ONLY
132-05 Atlantic Ave,
Richmond Hill, N.Y. 11418
(212) 441-5500
Toll free (800) 221-6730

POSTERS

Rock and Roll posters Display units

available
DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Cahf. 91754
(213) 263-7361  (800) 421-6341
areas available for Representatives

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calit. 90006
(213) 732-3781
DEALERS ONLY

OEALERS OMUY—FREE UPBATE CATALDD UPDN REQUEST

RECORD EXPRESS
CORP!

Free catalog! Fast service! Low
prices! Cutouts, picture disc,
send to:
RECORD EXPRESS
1536 S. Wabash, Chicago, IlI. 60605
or call: (312) 461-9664

 T-SHIRTS

—T-SHIRTS—

* Quality Silk Screen Printing
* Your Custom work, our Specialty
* In House Art Staff provides fast service
* Low minimum orders
« Available for Concert Sales
 inquire Toll Free 800-327-9922
DIRT SHIRTS INTERNATIONAL
P.O. Box 458, Titusville, Fla. 32780

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILL6

EMPIRE STATE BLDG. SUITE. 5110
350 SthAYE NV10116(212)59A 0120

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

www.americanradiohistorv.com

© MEETS ALL INDUSTRIAL
STANDARDS

® TABS IN. TABS OUT
# SOFT WINDOW

ENGINEERED FOR HIGH SPEEL LOADING
BEST RATES
For Free Samples and Pricing Contact
SEPCO A.G.

D hetSverwirases 1T

Switzmrismd
22708
2 SERC CH

——BLANK AUDIO & VIDEO
CASSETTE—8-TRACK

Direct from manufacturer—below whole-
sale—any length cassettes—4 ditferent
qualities to choose from—bulk and reel
master tape from %' to 2".

Cassette duplication avallable Call for
brochure.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Cail Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

TIMBERLINE PRODUCTIONS
Box 9541 So Station. Denver CO 80209
(303) 756-9091

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display safely
SIMPLE + ECONOMICAL * REUSABLE
For free sample & pricing contact
C & D Special Products
309 Sequoya Dr., Hopkinsvlile, KY 42240
(502) 885-8088

20000 DEFECTIVE &TRACK TAPES, 10¢
each. Martins Enterprises, P.O. Box 32070, San

Jose, CA 95132. (408) 998-7109.

o e &g
aummgut FOR SALE §

RECORDEX CASSETTE/CASSETTE DUP-
licator stereo, 8:1 ratio, Leo meters, variable Bias.
As new with rewinder. $4.200 or Best. (805)

499-6470.

WANTED: HIGH SPEED BIN LOOP CAS-
sette Duplicating System. Electrosound Cetec-
(Gavss or equivalent, Respond immediately. Call

Stuart (213} 873-5400 or (213) 981-3263.

OLDIES FROM 1950 TG PRESENT—WHOLE-
sale for stores and retail for consumers—send
32,00 for catalog of 5200 titles—all in mint
condition. Write to: Mail-O-Disc, 40 So. Mall,
Plainview, N.Y. 11803.

THE BILLBOARD
1981 YEAR-END
AWARDS

ISSUE IS A MUST FOR AD-
VERTISING YOUR AD MES-
SAGE TO OVER 230,000
BUYING PROSPECTS.

THIS ISSUE WILL BE OUT
BEFORE THE HOLIDAYS
TO INSURE MAXIMUM

EXPOSURE.
Issue Date:
December 19

Ad Deadline:
December 8
(800) 223-7524

(out-of-state)

(212) 764-7388
(locally)
Ask for Jefi Serrette



www.americanradiohistory.com

THE JOHN LENNON LITHOGRAPH

Allan Aldridge
from the "Beatles lllustrated Lyrics Book."
21"x30". Limited edition—signed and num-
bered—Serious inquiries only.
Call: (213) 876-2551
(Credit Cards—24 hours)
or send to
MUSIC HERITAGE ARTWORK
7188 Sunset Bivd., Suite 204
Los Angeles, CA 90046

FOR SALE: TOUR BUS, 1955 GMC 40’ SCENI-
cruiser coach, excel cond., sleeps 10. Call Mo for
specs, (612) 474-2581, w/ or w/o trailer.

JEEPS, CARS, PICKUPS FROM §35. AVAIL-
ABLE AT LOCAL GOV'T AUCTIONS. FOR
DIRECTORY CALL SURPLUS DATA
CENTER 415-330-7800.

COMEDY MATERIAL

ANNOUNCEMENTS

PRODUCERS
RALPH LA FEMINA PH.D.

Author and publisher of MELODY AND
HARMONY ON THE DRUM SET and leader
of THE FIRST ANNUAL DRUM SET TRIO,
is now available for Consultation to the
Industry as a Specialist in Drum Set Per-
formance and Arranging. Interested par-
ties may contact:
Dr. LaFemina at (516) 475-6765
370 North Ocean Avenue

Patchogue, New York 11772

TALENT

WORLD'S FASTEST
GUITARIST SEEKS

Management, promotion and backing, for
John Bennett and the Electric Universe,
SUPERSONIC GUITARIST—presenting (Fu-
ture Rock)—the future of Rock & Roll, a
Hot Rock Band, Russ James—drums, are
a once-in-a-lifetime guitarist and the best
yet. Call
Victoria (before 6 P.M.)

(404) 885-1853

(after 8 p.m.)

(404) 874-4602

FUN-MASTER

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

THE ORIGIMAL COMEDY SERVICE
12 available issues ... $75 3 Sample issues . .. $25
“HOW TO MASTER THE CEREMONIES” . . . $20
ANNIVERSARY ISSUE . . . $50
35 “FUN-MASTER" Gag Files—all ditferent . . . $150

BILLY GLASON
200 W. 54th St., N.Y.C. 10019

FREE SAMPLE! RADIO COMEDY MA-
tesial at its best. Write on station letterhead to
Contemporary Comedy, 5804-A Twineing, Dallas,
TX 75227.

“COMIC RELIEF,” JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros' Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 595-9588.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! Write on station letter-
head to: O’'Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

ALL U.S.A. LABELS
DELIVERED AT
TOP 1(_!]' PHI_CEE'!

TOLL FREE i(
TELEX:
B

I RECORDING TAPE & ACCESSORIES — |

24 HR. FREIGHT-PAID SERVICE
L argest Selection at Lowest Cost Anvwhere
MAXELL + MEMOREX * SCOTCH » TDK
« SONY » DURACELL * WATTS - DISC-
WASHER + SOUND GUARD - SHURE
« PICKERING *» AUDIO TECHNICA * REC-
OTON - EVEREADY ° VID. TAPE * SAVOY
« AMPEX *TRACS * FUJI

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept. A, 1035 Louis Dr.. Warminsier. Pa. 18974
DEALERS ONLY  (215] 441-8900

- (MAKE MORE PROFIT .
it A i demier prices, [k relor bnd
gunse day smomenl o &fl Majar tabel tapeg
At LP5 Top 1,000 it updated weekly

oot s
B TOBISCO

6144 Highway 290 Wast
l\\_ Austin, TX T8735

VOCALISTS-MUSICIANS. IF YOU HAVE
talent we can help open doors for you. This
could be the opportunity you have been wamng
for. Write: Talent, Dept. BB, 17 Longwood
Road, Quincy, Mass. 02169.

b BUSINESS ©
«. . OPPORTUNITIES .

rBOOKING BANDS IS BIG BUSINESS

START YOUR OWN ENTERTAIN-
MENT AGENCY. JOIN NATIONWIDE
INDEPENDENT OFFICES. $10,000
TO $15,000 MINIMUM INVESTMENT.
FINANCING AVAILABLE. SEND FOR
FREE BROCHURE:
HORIZON MANAGEMENT
NATIONAL HEADQUARTERS
106 MAIN STREET #1
BINGHAMTON, NEW YORK 13905

RECORD PRODUCERS AND ARTISTS-A
new innovation in Country Market. A “Countri-
Anda.” Cowpen-Music, Rt. 1, Box 1438, De
Quincy, LA 70633.

NEED BACKER-HAVE THE MOST UNIQUE
powerful material in town—"“Snake Ascending"®
takes off where the “Doors™ left off in the '80’s.
Call Vance, 213/452-1836.

W g,
PROFESSIONAL SERVICES

HELP
Wantgg TN

the Marketplace is
open and your best
buy is BILLBOARD

¥
| ADS

Something to sell or something

to tell, your message gets to
over 200,000 readers weekly.
Don't Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)
800/223-7524

NOW to place your ad
| (Use any major credit card.)

SONG WRITERS

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out otters. 33 years of specCialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th SI N. V NV 10011
212) 924-1
Cable: ALBYREP Tclex 236569

SCHOOLS & .
INSTRUCTIONS

24-TRACK ENGINEERING TAUGHT IN-
State of the Arts Studios. Call the University
of Sound Arts for free brochure. Hollywood (213}
467-5256.

NEW YORK PUBLISHER
SEEKS TO EXPAND ROSTER

Song writers with solid, chart orientated
material, submit cassette and lyric sheets
for potential placement with top artists
and producers. Submit to:
REDEYE MUSIC PUBLISHERS
c/0 Cristine Martin
242 W. 30th St., New York, NY 10001
(SASE only for return)

SUCCESSFUL FLORIDA BASED
PRODUCTION COMPANY

Beeking - snngweinrg. . with onginal ki
biours fraterial for clacemant with majoar
mmusic - publebes, tecend labeds; and tog
meranding arists. Send all mulerial 1)
SILVER TOUCH

TALENT CONSULTANTS
PO Box 2202, Unian, ‘.l G708

General News

Major Push
For J. Geils

LOS ANGELES—EMI-America/
Liberty is mapping a major market-
ing campaign to support the J. Geils
Band’s new album “Freeze Frame.”

The push is tied into the band’s
15th anniversary world tour, de-
scribed as the biggest in its history.
The 70-date trek begins Dec. 3 in
Orono, Me., and will take the act
across the U.S. as well as to Europe,
Japan, Australia and Canada.

Sneaker Promo
By Handshake

NEW YORK-—Handshake Rec-
ords and CBS branches are distrib-
uting merchandising material na-
tionally on behalf of Sneaker,
currently making Hot 100 and Adult
Contemporary noise with its record-
ing of “More Than Just The Two Of
Us.”

The material, including sneakers,
key chains and buttons to key media
and retail outlets, has been fur-
nished under a Handshake/Jor-
dache Athletic Wear Ltd. national
campaign.

RETAIL
SUPERVISOR

Very successful and inno-
vative national record chain
seeks individual with busi-
ness skills. Ideal candidate
should have a minimum of
2 yearsretail management
experience, 2 years super-
visory experience, com-
petentin staffing, problem
solving and making sound
financial decisions

Position available in Texas
Send resume with salary his-
tory to:

BRUCE SHORTZ

Gen. Mgr./Retail
WESTERN

MERCHANDISERS
P.O. Box 32270
Amarillo, TX 79120

SALESMAN WANTED, EXPERIENCED IN
research of phonograph record pressing orders.
Call (212) 937-4038.

AUDIO TAPE DUPLICATING SUPERVISOR.

Established nationwide company needs experi-

enced hands-on supervisor for new high speed
tape duplicating line in Los Angeles area. Must
be familiar with high speed tape lines, packaging
equipment. Capable of directing his employees.
Salary based on experience. Send resume, cur-
rent salary to Box 7441, Billboard Publ. Inc.. 1515
Broadway, NY, NY 10036.

i b ' o

BOSTON MUSIC EXPO—Rebecca Moorash, center, and Billie Best, right, of

Strawberries Records & Tapes, hand out free promo singles and posters to an

attendee of Boston's first Music Expo, held at the Commonwealth Pier Exhibi-

tion Hall. Music and home entertainment merchants gathered, along with live
entertainment, for the weekend of demonstrations, sales and giveaways.

BROADWAY REVIEW

‘Camelot’ Retains Sparkle,
Score Stands Time Test

NEW YORK-—Although it is get-
ting a little shopworn from over-
work—this is its second go-around
on the New York stage in less than
two years—Lerner and Loewe's
“Camelot” at the Winter Garden
Theatre, remains a charming show
with a score that often sparkles.

This time around Richard Harris
is in the lead role of King Arthur, the
harried monarch that epitomizes
Shakespeare’s observation that
“uneasy lies the head that wears a
crown.”

Because Richard Burton’s per-
formance in the role is still so fresh
in our memories (Harris took over
the role from Burton when the latter

NEW YORK AFFILIATION
DESIRED
CALIFORNIA ATTORNEY

With a substantial established music
industry practice, seeks association
and offices with a dignified high qual-
ity Manhattan entertainment law firm.

Admitted to practice in New York
and California.

Billboard, Box 7443
1515 Broadway
New York, NY 10036

INTERNATIONAL DISTRIBUTION AVAIL-

able to independent labels. Details: Basic-3
International, Postfach 1525, D-8360 Deggendorf,
West Germany—U.S.A. office (503) 656-5230.

'POSITIONS HﬂHTED

EXECUTIVE AVAILABLE
MANUFACTURING MANAGEMENT

Extensive experience at CEO level in phono record
manufacturing and tape duplication. Significant inter-
national experience. Youthful (late thirties), strong in-
terpersonal skills. Top level person seeking top level
position with challenge and opportunity. Presently lo-

cated East Coast.

BOX 7440
BILLBOARD PUBLICATIONS, INC.
1515 Broadway, New York, N.Y. 10036

www americanradiohistorv.com

fell ill) the temptation is strong to
com pare the two actors. To succumb
to such a temptation would be un-
fair.

Harris brings his own unique style
to the production. He shows ten-
derness, tolerance and under-
standing; and he wears the burdens
of a troubled monarch with princely
majesty.

True, his vocal skills are less than
commanding, and he lacks that
forcefulness of presence one has
come to expect from the debonair vi-
sionary he portrays. Nonetheless, his
style, his wit and his charm, lend a
compassion and sense of equili-
brium to the show that makes his
performance more than just pedes-
trian.

Meg Bussert as Guenevere, is win-
some, competent, and has a voice
that caresses Alan Jay Lerner’s ro-
mantic lyrics. Richard Muenz as the
rambunctious Lancelot, Barrie Ing-
ram as the idiosyncratic Pellinore,
and Robert Backus as the brash,
conniving Mordred, are all out-
standing in their roles.

“Camelot” is not one of Lerner
and Loewe’s more outstanding mu-
sicals. It is long, cumbersome, and it
tends to drag, but there is some
beautiful music in it. Woven
through its fabric are such unforget-
table tunes as “If Ever 1 Would
Leave You,” “How To Handle A
Woman,” and the title tune. Further,
there is a tender, romantic subplot,
with universal appeal.

Given the often plodding quality
of the book, Frank Dunlop has done
aremarkable job staging a show that
moves, albeit sluggishly at times. For
a travelling company, Desmond
Heeley's costumes are extravagant
in quality and design. His sets are
serviceable, with primary considera-
tion given to portabnhty

“Camelot” is produced by Mike
Merrick and Don Gregory.

RADCLIFFE JOE

Depeche Mode
Writers To Sonet

LONDON-—Vince Clarke and
Martin Gore, songwriter members
of British band Depeche Mode,
have signed a three-year, worldwide
publishing deal with Sonet. It coin-

cides with the release of the group’s’

debut album on Mute Records,
“Speak And Spell,” which shipped
gold, a rare feat for a small U.K. in-
dependent label.

Mute belongs to Daniel Miller,
who says the new publishing deal
follows Sonet’s work on the first
three Depeche Mode chart singles.

ayvogiig ‘1861 '82 HIGWIAON
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Classical Taking Healthy
15% Of Swiss Music Mart

® Continued from page 56

Grammophon (West Germany),
Philips (Holland) and France’s
Erato, which PolyGram distributes
here.

Leading Deutsche Grammophon
sellers in that 40% Swiss market
share are Karl Boehm, Herbert von
Karajan, Leonard Bernstein, Pollini,
Abbado, Fischer-Dieskau and Wer-
ner Seyboth. Top Erato names are
Armin Jordan, Michel Corboz,
Jean-Pierre Rampal, I Solisti Veneti

IFPI, SPA Form
Antipiracy Units

® Continued from page 1

He adds that there are thought to
be six major pirate manufacturers
and 10 smaller ones in Singapore.

Assistance in this story provided by
Michael Chiang.

Existing copyright laws lay down
a maximum fine of approximately
$5,000 for those convicted of piracy.

IFPI opened a Singapore office in
July.

SACEM FINDS
PARIS PIRATES

PARIS—Police here have released
details of the latest major pirate op-
eration to be discovered, based in
Bordeaux and reckoned to be bigger
than recently uncovered networks in
Paris and on the French Riviera.

The initial investigation was con-
ducted by SACEM operatives, who
then informed the police. Eight
people were arrested, among them
Georges Vacard known as “Boris,”
whom an examining magistrate has
now committed for trial, and at least
one disk jockey.

The gang operated a double sys-
tem, including both pirate copies of
current cassette albums, and cas-
settes copied from the latest singles.
Cases were produced by a Bordeaux
printer whose inlay cards included
every detail, including “Reproduc-
tion prohibited without permission”
warnings.

and Maurice Andre, and the main
Philips’ artists here are Alfred Bren-
del, Claudio Arrau, Heinz Holli-
ger, I Musici and the Academy of
St. Martin-in-the-Fields.

What is most noticeable on the
Swiss classical market today is a
growing demand for budget re-
leases, as individual records or as
series. At series level, PolyGram has
a powerful catalog, notably through
Resonance, Favorit, Archiv-Reso-
nance (DG), Sequenza (Philips) and
Fiori Musicali (Erato). These re-
leases retail between $5 and $8.

To stimulate further interest in
top-price new classical product,
PolyGram has launched its “Classic
Of The Month” promotion cam-
paign, in which albums sell for just
$10 during the first month on re-
lease, then go up to the normal $14
mark later.

The October product offered in
this way was a dual presentation:
Edith Mathis’ new recording of
Haydn arias and Barbara Hen-
dricks’ interpretations of Gershwin
material.

Swiss classical fans also favor the
“complete series” marketing format.
One recent big-selling example was
PolyGram’s 16-record (or tape)
package of digital recordings of
Wagner's “The Ring.”

The growth in consumer support
for digital production has been fast
and consistent here, PolyGram
being especially strong on releases
from the Deutsche Grammophon la-
bel. Top-selling items come from the
Philharmonic Orchestra of Berlin,
conducted by von Karajan.

Says Werner Seyboth, who han-
dles the Philips and Erato product
here: “We’re out to explore any pos-
sibility of increasing further interest
in classical records here. To build
consumer demand, we’re offering
extensive catalogs of classical mate-
rial, in many cases much larger than
in neighboring territories like Ger-
many or France.

“Today, it’s our policy to get new
product out in the classical market-
place as soon as possible after re-
lease, in the same way as pop mate-
rial is marketed. That marketing
ploy has helped us build our present
exceptional share of the overall clas-
sical business turnover here, and
we’re looking to get an even bigger
share of the cake.”

Internatio
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LONDON SONG—Rupert Holmes, right, welcomes to ASCAP's New York of-

fice Russ Shipton, left, and Zippy Azizollah, winners of the songwriting con-

test to find a promotion song for London, sponsored by BBC Radio. British

officials hope that the winning song, *‘London, City With A Smile,” will pro-
mote London as effectively as ‘‘New York, New York.”

French Retailer Fights
High Tax With Discounts

By HENRY KAHN

PARIS—FNAC, leading French
discount retail chain, is initiating an-
other campaign in its fight to win a
reduction in the current 33%4% Value
Added Tax on records and prere-
corded tapes.

Itagain takes the form of the com-
pany paying at least some of the tax
itself, so forcing down prices to the
public and forcing up consumer lev-
els of antagonism against the tax.
FNAC is offering its records at a
price which includes just 17.5% VAT
levy. This will result, says the com-
pany, in a retail price reduction of
around 12% and, hopefully, boost
sales further in the pre-Christmas
season.

The system was initially intro-
duced during the presidential and
parliamentary elections and FNAC
reports substantial sales increases,
plus attendant value from media
publicity for its anti-VAT protest.
Other stores followed suit, but the
government made no response.

FNAC has timed its new cam-
paign to follow the start of discus-
sions on the Finance Bill, which re-
quires parliamentary approval for
there to be any change in VAT lev-
els. The problem for FNAC and the
record business in general is that

WEA Gears Low Choir LP For Tourists

SINGAPORE—Two million tour-
ists visit Singapore every year, and
WEA general manager Jimmy Wee
sees every one as a potential cus-
tomer for the third album by the Pe-
ter Low Choir, simply entitled
“Singapore,” released in September.

Designed to reflect the spirit and
atmosphere of the Republic, the
$3.50, 14-track album is “special” in
many ways, says Wee. “The local
government has been promoting
community singing since late last
year through radio and television.

This LPis an extension of that effort,
and hopefully Singaporeans of all
ages will identify with it.”

The Singapore Tourist Promotion
Board is said to be involved in-
directly in helping to promote sales,
through its national carrier Sing-
apore Airlines, hotels, and estab-
lished trading centers. And the air-
line plans a European tour featuring
the Peter Low Choir as part of its
continuing efforts to promote the
Republic.

The emphasis all through the al-

TOKYO—-Tokugen Yam-
% amoto, former director of re-
gional market development in
93 Asia/Pacific for RCA Records,
has joined the Warner-Pioneer
Corp. in Japan as a co-managing
director of the company and as a
member of its board of directors.

He is taking over the functions

Yamamoto Joins Warner-Pioneer |

of Keith Bruce who is being pro-
moted to vice president at
Warner-Pioneer and who will re-
main in Tokyo for several
months during the transition pe-
riod. Bruce will then relocate to
Los Angeles, where he will as-
sume a newly created position
within WEA International.

bum is on folky nationalism. Six of
the songs are on current school syl-
labuses, one is an anthem to the na-
tional soccer team, and the combina-
tion of traditional tunes and
originals sung in the local ethnic lan-
guages will, Wee hopes, come to be
identified as closely with Singapore
as “Walizing Matilda™ is with Aus-
tralia. “I believe this album will pro-
mote our country in the best way
possible.”

When he first approached the 60-
voice choir for a recording back in
1979, it was reckoned an unusual,
experimental choice. But sales of the
first album that resulted, “Xmas In
Singapore,” quickly soared to 10,000
plus within the Republic, and the
followup, “This Little Light Of
Mine,” was another landslide suc-
cess.

Critics, however, said both records
were too “religious sounding,” and
catered to an overly select audience.
So “Singapore,” the third in the
series, was to some extent a counter
to these accusations.

CHRISTIE LEO
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there’s a large budget deficit in
France, so that cuts in taxation are
even less likely than before.

But the industry still insists that
logic is on its side. An increase in
sales would compensate for the loss
of Value Added Tax revenue, would
return prosperity to a stumping in-
dustry and would ensure jobs at a
time of nationally high unemploy-
ment.

CBS Sets
Malaysia
Subsidiary

® Continued from page 6

EMI’s foreign repertoire sales in
Malaysia.

“Our local product has to be sub-
stantial,” concedes Bond. “I haven't
done an appraisal of recording
standards here yet, but I realize we
have to be quality conscious. We
certainly don’t want to take on too
many acts at the start. We must exer-
cise discrimination and build a
strong base with a few 1 _:s, then
work our way up.”

Bonds adds that he sees an abun-
dance of talent here, which the com-
pany eventually intends to explore
and promote at home and abroad.
He believes Malaysian consumers
will ‘increasingly support their own
acts in years to come.

CBS intends to join the Malaysian
Assn. of Phonogram Producers and
Distributors (MAPPD). “We see
ourselves as part of a burgeoning
record industry, and we must form a
united front against pirates,” notes
Bond.

The executive was involved in
government negotiations over the
formation of CBS Malaysia. Its evo-
lution into a joint venture with local
partners is an option for the future,
he says.

Bond left Kuala Lumpur with
hopes of setting up a similar ar-
rangement in Singapore. He’ll be in-
terviewing industryites there, and a
decision is expected soon.

Outspoken Polish Artist
Hits With Topical Songs

By ROMAN WASCHKO

WARSAW-—Asked what solution
he suggested for finding a way out of
Poland’s current economic crisis,

controversial musician/composer

Jan Pietrzak says, “We should de-
clare war on the United States, then
surrender the next day.”

And that’s a fair sample of the
kind of public utterance which has
made the 44-year-old one of the big-
gest attractions in the Polish music
business.

One of his recent triumphs was
heading the Under Aegis Cabaret
act at the Festival of Polish Songs in
Opole (Billboard, July 25) when his
song “Let Poland Be Poland,” an
epic tear-jerker, was a success.

He says: “In fact, I wrote thatsong
four years ago when the Polish situ-
ation seemed equally hopeless. The
creative artist has to show a sense of
intuition. Sometimes he hits the
bull’s eye much later on. This song
did just that.”

Hansen Runs
EMI Denmark

COPENHAGEN—New manag-
ing director of EMI Denmark is H.P.
Hansen, who takes over as of Jan. 1.

He is currently marketing director
of Expert, the Danish wing of the
European radio/televison retail
chain, and prior to that was in
charge of the records and tapes divi-
sion of Fona, Denmark’s biggest re-
tail chain.

Celluloid In U.K.

LONDON-—French label Cellu-
loid has been launched in the U.K.
by Island Records. First product is
“Jukebox Babe,” a single by Alan
Vega.

Though Pietrzak is today at the
peak of his fame, he’s had a long ar-
tistic career. In 1963, he joined a
group of amateur performers work-
ing at the Hybrydy students club,
and the team produced some big
names in the poetry-song-satire
field, notably Ernest Bryll, Wojciech
Mlynarski and Jonasz Kofta.

Setting up his own cabaret team,
he handled administration, produc-
tion, scripting, composing and also
became the star performer. He
picked up his first prize at the Opole
Song Festival of 1965. He formed his
Under Aegis Cabaret act in 1967.

“But,” he says, “I ran into con-
stant problems over finding suitable
premises in which to stage the
shows.” That was because the au-
thorities, sensitive to sharp criticism
of social and political aspects of Pol-
ish life, didn’t want him soapboxing
in large capacity halls.

He’s very much a master of impro-
visation, believes that cabaret with-
out aspects of the unexpected is
dead cabaret. He once studied soci-
ology, once worked in a factory.

Yet despite the current climate
here of social and political attitudes
in Poland, Pietrzak still faces attacks
from both right and left. His song
“Let Poland Be Poland,” now ac-
cepted as a kind of “reserve” na-
tional anthem here, is viewed by the
authorities as being at variance with
‘“the spirit of proletarian inter-
nationalism.”

Lech Walesa, chairman of the Sol-
idarity trade union organization so
much in the world news today, says
his only complaint about Pietrzak’s
latest cabaret production is that it
lacks a bitingly satirical onslaught
on ... Solidarity!
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2 New Artists
Help Polydor
Rise In France

PARIS—Polydor Records here is
experiencing a sales surge, largely
attributable to a pair of newly signed
artists, Herbert Leonard and Pierre
Bachelet.

Company president Alain Tros-
sat, appointed to the post last spring
after long service with Phonogram
in Italy and Latin America, claims
business for the first eight months of
1981 was 38% ahead of 1980’s total
for the year.

Leonard and Bachelet were
presented with platinum disks after
Polydor’s recent convention, former
for 1.4 million sales of “Pour Le Plai-
sir,” latter for one million-plus of
“Elle Est D’Ailleurs.”

Leonard recently described how
he had tried almost every other
record company before placing the
self-penned “Pour Le Plaisir™ with
Polydor. It was his first chart entry
for six years; in between, he worked
for a French aviation magazine.
Leonard is now working on a new
album with composer Julian Le
Perse, to be released next spring.

At the convention Alain Trossat,
who said when he was appointed
that it would take six months to re-
align corporate structure, an-
nounced a series of major changes.
Notably, Rene Guitton becomes
head of creative services and Gilles
Paire is appointed head of sales and
marketing.

Dutch Ban On
‘Cha Chacha’

AMSTERDAM—-Three Dutch
broadcasting networks, NORYV,
AVRO and TROS, have banned the
new single “Cha Chacha” by Ray-
mond van het Groenewoud, Belgian
singer, and his backup group the
Centimers.

The problem is the song includes
the words “Jezus Christus,” other-
wise “Jesus Christ,” and the af-
fronted network chiefs regard the
setting in which they are used to be
both “shocking™ and “profane.”

In an effort not to lose out on the
promotional value of airplay in Hol-
land, EMI, the record company in-
volved, has released a new version of
the 45, in which “Hare Krishna™ re-
places the offending “Jezus
Christus.”

Gott Recording
All-Country LP

PRAGUE—Kare! Gott, Czecho-
slovakia’s best-selling artist, is work-
ing on an album for his home mar-
ket using only country songs.

It’s a natural development for a
singer who has scored in the past
with country titles such as “Cryin’
Time” and “Green Green Grass Of
Home” and who has appeared as a
guest artist in Nashville.

The all-country album opens up
new prospects for country copy-
rights here, since he sells around
150,000 LP units on each release in
Czechoslovakia, East Germany and
West Germany.

Final selection of songs for the al-
bum will depend on sub-publishing
rights. A Gott spokesman explains
thatsome Nashville publishers don’t
think it is worthwhile selling copy-
right to single titles to a small Euro-
pean territory, so Supraphon is
likely to concentrate on titles from
publishers already cooperating with
the Czechoslovakian state record
company.

Billboard photo by Chuck Pulin

PADDY PLAYS—Paddy Moloney, left, the chief of the Chieftains, plays the

title track from his debut album ““Cotton Eyed-Joe-Chieftains 10" for Dan

Collins, president of his new U.S. label, Shanchie Records. The Chieftains re-

turn to the U.S. in December to headline the first ““Irish Traditional Christ-
mas'’ at Lincoln Center's Avery Fisher Hall.

Lively Australian Scene
Greets Returning Singer

SYDNEY—Five years ago, Brian
Cadd surveyed his highly successful
Australian career as a rock singer/
songwriter in the Leon Russell vein,
and concluded that the only way he
could ensure creative growth was to
move to Los Angeles.

Last month when he returned
home to produce an album for
singer Gillian Eastoe he was able to
boast of a low key but very substan-
tial half-decade of American oper-
ation which has seen his songs re-
corded by the Pointer Sisters, Glen
Campbell, Cilla Black, Dobie Gray,
Gene Pitney, Diana Trask, Papa
John Creach, Johnny Halliday, Bon-
nie Tyler, Yvonne Elliman and
Wayne Newton, among others.

Cadd is a veteran of Australian
rock who first recorded in Mel-
bourne in the ’60s as a member of
the Jackson Kings, Groop and
Axiom. The latter group, with cur-
rent Little River Band singer Glenn
Shorrock, was part of the late ’60s
early '70 push toward world mar-
kets, with an album recorded in
London under producer Shel
Talmy. Like so many of his peers,
Cadd was continually frustrated by
the insular nature of the Australian
music scene. But on his return home
he has offered some startling obser-
vations.

“Of course, I've known about the
great success of Australian music in
America over the past few years, but
I couldn’t have imagined how mon-
strous the change was until l actually
got here. There is just as much activ-
ity here as in L.A. or anywhere else
in the world: in fact it is probably
even more feverish. The whole
country is so pro-Australian, it has
just come of age overnight. This is
what we all dreamed of back in
those hard days in the ’60s. Our
dream really has come true; a vi-
brant, self-supporting rock industry
which can hold its head up any-
where in the world.”

Cadd is presently working in part-
nership with Len Lubin (producer
of the recent Lulu hit), whom he met
18 months ago. The pair is operating
as Shameless Productions and aims
to work in America, England and
Australia on a regular basis each
year. An upcoming project is Cadd’s
sixth album, which may feature

’

Australian musicians who are cur-
rently backing him on a Melbourne/
Sydney jaunt through selected pubs
and clubs.

Stll a close friend of Shorrock,
Cadd is in the process of writing
songs with the LRB leader for his
upcoming solo album. He is also
planning to return to regular live
performance, after a long abstinence
“I did a two month European tour
early this year and it felt great that |
knew I had to do it again when I got
to Australia” he says.

GLENN A. BAKER

Sony Counterfeits
Destroyed On TV

By PETER JONES

LONDON—A consignment of
60,000 counterfeit blank cassettes
were ordered destroyed following a
High Court ruling here, and the rit-
ualistic smashing of mountains of
software was recorded on television
and in other media here.

All that was left were a few sam-
ples, held back in case of further liti-
gation.

But the destruction ended what is
seen here as a key victory in the anti-
counterfeit battle.

The order to destruct was directed
to Tainhurst Ltd., against which in-
junctions were granted restraining
infringement of the Sony registered
trademark and “passing off.” Addi-
tionally, Tainhurst had to pay the
whole costs of the action, as yet not
assessed, including the costs of three
other defendants who were said to
have been “innocent” parties to the
main offenses.

These tapes were said to be partof
a two million consignment originally
found in Hong Kong and worth
around $2 million on the world mar-
ketplace. Sony had started its own
investigations when customers

started complaining about serious

faults in CHF 90 tapes, packaged in
the usual distinctive red-color Sony
wrapper.

Only experts, Sony claimed, could
tell the difference between the gen-
uine and the counterfeit packaging.
But even the least technically
minded consumer could tell the dif-
ference in tape quality, as some of
the counterfeits produced only 20
minutes playing time and gave ap-
palling reproduction.

Sony lawyers here traced some of
the offending tapes to an East Lon-
don trader who, in turn, involved
Tainhurst Ltd. The company in-
sisted it had believed the tapes to be

genuine, adding that a further
60,000 blank cassettes were due to
arrive by ship ata South coast port.

This consignment, packaged in
unmarked boxes and invoiced sim-
ply as “blank tapes,” went to a
bonded warehouse and was confis-
cated on High Court orders. The
Hong Kong export company in-
volved was said to be Sotach Ltd.
The manufacturers were based in
Kowloon. Finally came the order to
destroy the tapes.

Sony here reiterates that it will
take action whenever possible
against any company or individual it
detects selling fake tapes under its
logo. Apart from the sound repro-
duction quality, Sony warns that the
counterfeits shed oxide very quickly
and can cause great damage to pick-
up heads on expensive equipment.

The previous week in the High
Court here a judge granted injunc-
tions in a Sony action against BMV
Video and Hi Fi, alleging trademark
and copyright infringement.

Memorial LP
For De Gaulle

PARIS—A new album commemo-
rating the }1th anniversary of the
death of General de Gaulle, in aid of
various French charities, is expected
to prove a big seller for its “collec-
tor’s piece” appeal.

But the general does not figure in
the production. His political views
instead are read by Francois Beau-
lieu, a noted thespian of the Come-
die Francaise. The recording, pro-
duced by Discoreale and distributed
by Musidisc, includes a mass staged
in Notre Dame Cathedral for Gen-
eral de Gaulle.

You can make
a world
of difference.

In the world community the International
Service Agencies can and do make
a difference. We reach people with
realistic aid. We give them the
tools and know-how to help
them to exist with dignity,
provide for their families,
build a better tomorrow. I[SA
does a lot more than feed
the starving. We combat

frustration and despair.
We nurture a peaceful

. tomorrow for us all.
Help us.

International

Service
Agencies
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Phonogram
Honors Brassens
In Album Set

PARIS—Though there will be no
special promotional campaign built
around it, a double-album released
by Phonogram just a week before
George Brassens’ Oct. 29 death, will
serve as the memorial album for a
giant figure in the French song-
writing and recording fields.

Brassens, who died of cancer at 60
in the Southern township of Sete
here, sold around 20 million records
over a 30-year career.

Following the death of Jacques

Brel three years ago, Brassens, who.

wrote a total 135 songs and per-
formed them to his own guitar ac-
companiment, became probably the
last of that talent line unique to
France, the singer-poet. Their
works, in the main, were barely
known outside the French-speaking
world.

Brassens produced 12 albums for
Phonogram, many later re-issued in
updated compilations. None of his
work was translated into English, a
language basically unsuited to his
complex and highly stylized ironic
humor mix, though he did record
one LP in Spanish many years ago.

He performed regularly at the
Bobino, his favorite Paris theater,
usually solo but sometimes with a
small rhythm section.

Now Phonogram can look for a
surge of catalog interest in his works.
specially in that last double album
which included many of his most
successful compositions.

¥

LAST SHOW—Alice waves goodbye to fans after their last concert before dis-

banding the group that has been together for 10 years. The concert in the
Korakuen Baseball Stadium climaxed a 70-concert sayonara tour of the coun-
try and drew 50,000 fans.

U.S. Country Artist Wins
Song Festival In Korea

By SUH BYUNG HOO

SEQUL-—America’s Sami Jo Cole,
Elektra recording artist. took the
$15.000 grand prize at the World
Song Festival here Nov. 7-8 at Se-
jong Cultural Center. She won with
“I Can’t Help Myself.” written by
Eddie Rabbitt and Even Stevens.

Cole was one of the 22 entrants
from 18 countries competing at the
Seoul fest, sponsored by the Korea
Broadcasting System.

Toni “La Novia” Dallara from

(

Christmas Greetings
To All Our Friends:

IS{Ics
Al Sen

Just released on CBS by
GOOMBAY DANCE BAND

PEER-SOUTHERN PRODUCTIONS
Michael Karnstedt, Managing Director
Muehlenkamp 43 + D 2000 Hamburg 60
Phone: 040/271 33 71 - Telex: 213 378

Italy won the $7,000 gold prize sing-
ing “Melodia D’Amore,” while two
$5,000 silver prizes went to West
German quartet Veronica Unlim-
ited for “Daddy-O” and Celeste Le-
gaspi of the Philippines for “Never
Ever Say Goodbye,” respectively.

Three bronze prizes with the
awards of $3,000 each went to
Korea’s Jung Hoon Hee for “Your
Beautiful Voice,” Hedva of Israel for
“Woman” and Rhonda Heath of
Belgium for “Forever And More.”

The annual song festival, now in
its third year, was originally initiated
by the now defunct Tongyang
Broadcasting Station (TBC) that has
been merged to KBS, Korea’s largest
public broadcasting conglomer-
ation.

In obvious competition with MBC
Radio & TV which hosts similar in-
ternational song galas, KBS report-
edly poured over $500,000 into the
three-day fest, kicked off by a pre-
mier show featuring Italian songbird
Lara Saint Paul on Nov. 6.

Dionne Warwick alone scored
$100,000 guest-performing at the
Seoul bonanza (the total prize
money awarded to contestants
amounts to $50,000). Bobby Vinton,
another guest star at the Seoul festi-
val, endeared himself with his vin-
tage hit “Mr. Lonely” to the Korean
audience who later joined Bobby
singing “My Melody Of Love.”

A panel of jurors included Giu-
seppe Di Stefano from Italy: Roger
Bouillot, French music critic: Daniel
Ben Ave who heads Daniel Ben Ave
Productions U.S.; Prince Kemal
Tursan representing FIDOF; Ya-
sushi Abe of Japan; and Bob Austin
of Record World.

Kim Sun of Korea was selected as
the recipient of the foreign jurors’
award for “Everlasting Love,” while
the Di Stefano special award went to
Kim Taekon, also from Korea, for
“Don’t Cry Little Child.”

The most outstanding perform-
ance and the most outstanding com-
position awards went to Piera Mar-
tell from Switzerland for “Loving
You” and to Lesley Hamilton of
Austria for “Give And Take,” re-
spectively.

The Babe, female trio from the
Netherlands, won the most out-
standing arrangement award for
“Bouzouki Player” along with the
best national costume award.

Two outstanding performance
awards went to Korea’s Lee Eun Ha
for “My White Dove” and Bessy
from Greece for “I Feel So Wonder-
ful.”
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Ariola Sells Brazil
Wing To PolyGram

® Continued from page 3

worse. And when WEA Brazil re-
fused to enter a long-term agree-
ment, Ariola Brazil began discus-
sions with several other record
companies.

“The product side was developing
quite encouragingly, but there were
increasing problems on the eco-
nomic side,” says Wim Schipper,
head of the Ariola International
group in Munich. “If we had started
earlier, there would not have been so
many problems.” Schipper estimates
Ariola Brazil’s market share at 5%.

According to a joint statement
from Ariola/Munich and Poly-
Gram/Hamburg, the “artist and la-
bel policies of Ariola Brazil will not
be affected. Ariola Brazil will con-
tinue to operate independently,
maintaining its labels and company
name. This assures a steady contin-
uation of the production and mar-
keting policies, until now so success-
ful.”

Schipper says Ariola Brazil will
continue to represent Island, MCA,
Bronze and Hansa as well as the
Ariola and Arista labels. Ariola Bra-
zil product now distributed inter-
nationally by Ariola will be sold off.
PolyGram will control international
rights to all Ariola Brazil domestic
product.

Ariola’s withdrawal from the Bra-
zilian market apparently does not
reflect a change of policy by its cor-
porate parent, Bertelsmann. The
firm’s club division maintains a 54%
share in a Rio-based book club. And
Schipper asserts Ariola will continue
its policy of “developing new com-
panies and creative units, possibly
also in Latin America.” In Mexico,
Bertelsmann/Ariola is quite success-
ful, according to Schipper.

Although Brazil becomes the
fourth country where PolyGram
represents Ariola/Arista (after
Greece, Japan and Portugal), Schip-
per denies the move marks increas-
ing cooperation between Continen-

tal Europe’s biggest recording
companies. “It’s just part of an eco-
nomic trend that record companies
are trying to do things together,” he
says.

PolyGram Brazil, formerly
Phonogram, is one of that nation’s
largest music companies, with its
own record company, manufac-
turing plant, studio. music publish-
ing and direct marketing operation.
A PolyGram spokesman estimated
the number of PolyGram Brazilian
record company/club employes at
350.

At press time, it was not known
how many of Ariola Brazil’s em-
ployes would be absorbed by Poly-
Gram, or whether there would be
any changes at management level.
Neither PolyGram nor Ariola would
comment on the price of the transfer.

Stolz Catalog
Is Published

MUNICH—-A 520-page “catalog
of works,” set for publication Dec. 3,
will document in “unprecedented
detail” every known piece of music
written by the late Robert Stolz.

Says Josef Bamberger, head of
UFA music publishing which con-
trols most of the Stolz music, stresses
that previously a catalog of such de-
tail was reserved for classical
“giants” in the Bach, Mozart or
Schubert category.

Commissioned by the Robert
Stolz Foundation and three years in
preparation, the book ‘includes a
concordance of all works in a new
numbering order (RSWV numbers)
by date of composition or publica-
tion. Author Stephan Pflicht also
provides extensive first performance
information, a 50-page discography
and melody lines for 200 of the Aus-
trian composer’s most popular
works. The text is in German. The
cost: $100 a copy.

Jurgens Loses Case To Manager

MUNICH—The long-running le-
gal battle between German star Udo
Jurgens and his former manager

Contest Songs
Via PolyGram

HAMBURG—PolyGram here has
put out a double album comprising
the winning songs from the annual
Eurovision Song Contest over the
quarter-century 1956-1981.

Also coming is a special German-
language version of the package, re-
leased on the Red Cross label. Initial
ship-out was of some 250,000 units.

Hans Beierlein has ended in victory
for the latter.

The German Supreme Court in
Karlsruhe has ruled that Jurgens
was not entitled to remove song titles
from Beierlein’s publishing com-
pany, Montana. The artist wanted
116 compositions removed from the
catalog, on the grounds that the per-
sonal confidence between him and
Beierlein had broken down.

It was in 1977 that the suit started.
the year when Jurgens quit Beier-
lein’s management. Now the dis-
puted titles will remain with Mon-
tana under the usual publishing
agreements.
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German Charts Hit
By Italian Invasion

By WOLFGANG SPAHR

COLOGNE - Italian-produced
pop music has been spreading its
wings through various key Euro-
pean territories in the past year. Now
Germany is the latest to succumb,
following chart successes in France,
Benelux and Switzerland.

At the heart of the German-Ital-
ian trend is the deal between EMI
Electrola and the Milan-based inde-
pendent Baby Records, founded
and headed by Freddy Naggiar.

While the Naggiar artist roster is
small as a matter of policy, names
like Pupo, Ricchi e Poveri, La
Bionda, Rondo Veneziano, Al Bano
and Romina Power, Armonium,
Daniele Pace, Roberta Kelly, Ste-
phen Schlaks and Gepy & Gepy are,
in varying degrees, becoming known
here.

First release under the deal was
“Sara Perque Ti Amo,” by Ricchi e
Poveri. It had been No. | in Italy for
a couple of months, with sales of
700,000 units. In France, it sold
800,000 copies. And in Germany it
went straight into the charts, has
stayed there for more than four
months, and has sold 200,000-plus
units,

And the Ricchi e Poveri album
“...E Penso A Te” sold 30,000 units
soon after release here.

Baby outfit Rondo Veneziano
gained popularity in Germany after
exposure on two major local tele-
vision shows. The group features a
classical-style music base, using
modern rhythms, the musicians
wearing authentic 18th century Ve-
netian costumes. Its debut album
quickly topped the 50,000 mark in
Germany and is now playing a key
part in the pre-Christmas sales pe-
riod.

EMI also introduced Al Bano and
Romina Power, a duo popular for a
decade in Italy, to Germany, and the
single “Sharazan” is a big local
seller. And there are early signs that
Pupo, 26-year-old singer composer,
will break big in Germany, as in
other European territories. He is
launched via the album “Lo Devo
Solo A Te” and the single of the
same title.

In Cologne to oversee promo-
tional efforts in Germany for his
product, Freddy Naggiar claims his
success through Europe is attribut-
able to tailored promotion for each
individual territory. His first release
was “Tornero,” by Santo California,
rejected by many Italian companies,
but promoted worldwide by Naggiar
and his team into a five million
seller.

He says: “My main goal now is to
prove that even the smallest record
company can find an important
place in the market, rubbing shoul-
ders with the multinationals.

“But you have to analyze care-
fully all the options, especially at in-
ternational level. We're really break-
ing through in Germany now,
working alongside EMI Electrola.
We have maybe 20 acts on the roster.
Some are right for an individual ter-
ritory and some are, maybe, not
right at that time.

“Each Baby act, however, belongs
to a different category. We take the
greatestcare not to sign two similarly
orientated artists or groups in the
same market area.

DG, PolyGram
Kenya Awarded
Golden Wheels

HAMBURG-The Golden Steer-
ing Wheel awards, presented an-
nually by PolyGram Record Oper-
ations, go this year to the Deutsche
Grammophon division in Hamburg
and to PolyGram Records in Nai-
robi, Kenya.

Werner Vogelsang, PRO presi-
dent, making the announcement
here underlined “the two com-
panies’ outstanding work in difficult
market conditions.”

Rudolf Gassner, managing direc-
tor of DG, accepted the German
award, but honored the whole com-
pany team, specially Richard Busch,
vice president of PRO, who headed
up DG until September, last year.

Duplicator’s
Cologne Studio
Closed Down

COLOGNE-A studio owner in
Oberhausen who duplicated tapes of
current albums and tapes to order
has been fined $5,000 and his studio
closed down.

A court here heard that the owner
invested $24,000 on equipment and
$14,000 for suitable disks in an illicit
business supplying tapes to bars,
boutiques, discos and private cus-
tomers. Over a period of years, he
was estimated to have earned hun-
dreds of thousands of dollars, with-
out a cent getting back to the com-
posers and artists concerned.

Repertoire Success In High-German

HAMBURG—-New company
Repertoire Records, founded by
noted music publisher Rudi Slezak
and ex-WEA executive Killy Kum-
berger, has gotten off to a good start
with Swiss group Vera Kaa, who
sing not in the usual Swiss-German
dialect, but in High German.

“I want the German public to un-
derstand what I sing,” says Kaa. “It’s
bad enough in English, but I'm sure
Swiss-German sounds more like
Chinese to German ears.”

Marketing and distribution will

go through Teldec here. Managing
director Gerhard Schulze explains:
“The 20% increase we have achieved
this year on domestic turnover is
largely due to the creative input
from our label partners, and we be-
lieve we can continue this policy
with the Slezak/Kumberger team.”

Repertoire will handle its own
promotional work. Around 10 al-
bums and 16 singles will be released
annually, with a 50-50 balance be-
tween national and international
product.

CBS, Teldec Joint Cassette

HAMBURG—In an “unprece-
dented” collaboration between CBS
and Teldec here, the two companies
are putting tracks from five of their
top catalog acts on cassette, under
the project name “Rockarchiv.”

CBS is featuring Janis Joplin,
Santana, Johnny Winter, Bruce
Springsteen and Jeff Beck, while
Teldec has John Mayall, UFO, the
Moody Blues, Ten Years After and
the Rolling Stones.
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(Courtesy of Music Week)
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ABACAB, Genesis, Charisma

SUPER HITS 1-2, Various, Ronco

BODY TALK, Imagination, R&B

BAT OUT OF HELL, Meat Loaf,
Epic/Cleveland Int’l

THE PLATINUM ALBUM, Various, K-

tet

TATTOO YOU, Rolling Stones,
Rolling Stones

PRETENDERS |1, Pretenders, Real

DISCO EROTIC, Various, Warwick

WIRED FOR SOUND, Cliff Richard,
EMI

THE VERY BEST OF
SHOWADDYWADDY,
Showaddywaddy, Arista

JAZZ SINGER, Neil Diamond, Capitol

OCTOBER U2, Island

CANADA

(Courtesy Canadian Broadcasting Corp.)

As of 11/21/81

SINGLES
This Last
Week Week
1 8 UNDER PRESSURE, Queen/David
Bowie, EMI
2 1 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
3 7 BEGIN THE BEGUINE, Julio Iglesias,
cBS
4 9 FAVOURITE SHIRTS, Haircut One
Hundred, Arista
5 5 JOAN OF ARC, Orchestral
Manouevers In The Dark, Dindisc
6 3 WHEN SHE WAS MY GIRL, Four
Tops, Casablanca
7 11 PHYSICAL, Olivia Newton-John, EMI
8 10 TONIGHT I'M YOUNG, Rod Stewart,
Riva
9 20 LET'S GROOVE, Earth, Wind & Fire
10 4 LABELLED WITH LOVE, Squeeze,
11 2 HAPPY BIRTHDAY, Altered Images,
Epic
12 29 | GO TO SLEEP, Pretenders, Real
13 28 BED SITTER, Soft Cell, Some Bizarre
14 14 WHEN YOU WERE SWEET SIXTEEN,
Fureys, Ritz
15 6 IT'S MY PARTY, Dave Stewart &
Barbara Gaskin, Stiff/Broken
16 12 GOOD YEAR FOR THE ROSES, Elvis
Costello, F-Beat
17 23 AY AY AY AY MOOSEY, Modern
Romance, WEA
18 25 STEPPIN’ OUT, Kool & Gang, De-
Lite
19 22 WHY DO FOOLS FALL IN LOVE,
Diana Ross, RCA
20 13 HOLD ME, B.A. Robertson & Maggie
Bell, Swan Song
21 15 OPEN YOUR HEART, Human
League, Virgin
22 16 BIRDIE SONG, Tweets, PRT
23 27 VOICE, Ultravox, Chrysalis
24 17 LET'S HANG ON, Barry Manilow,
Arista
25 26 RUSH LIVE (TOM SAWYER), Rush,
Mercury
26 39 TEARS ARE NOT ENOUGH, ABC,
Neutron
27 19 ABSOLUTE BEGINNERS, Jam,
Polydor
28 18 IT'S RAINING, Shakin’ Stevens,
United Artists
29 31 LOVE ME TONIGHT, Trevor Walters,
Magnet
30 37 THE LUNATICS HAVE TAKEN OVER
THE ASYLUM, Funboy Three,
Chrysalis
31 35 YES TONIGHT JOSEPHINE, Jets,
EMI
32 NEW CAMBODIA, Kim Wilde, Rak
33 32 VISIONS OF CHINA, Japan, Virgin
34 30 TWILIGHT, Electric Light Orchestra,
Jet
35 NEW  PAINT ME DOWN, Spandau Ballet,
Reformation Chrysalis
36 NEW TURN YOUR LOVE AROUND, George
Benson, Warner Bros.
37 NEW DADDY'S HOME, Cliff Richard, EMI
38 NEW  FLASHBACK, Imagination, R&B
39 21 THUNDER IN THE MOUNTAINS,
Toyah, Safari
40 NEW ME & MR. SANCHEZ, Biue Rondo A
La Turk, Virgin
ALBUMS
1 1 GREATEST HITS, Queen, EMI
2 2 PRINCE CHARMING, Adam & Ants,
c8s
3 5 ARCHITECTURE & MORALITY,
Orchestral Manouevers In The
Dark, Din Disc
4 3 SHAKY, Shakin’ Stevens, Epic
5 4 DARE, Human League, Virgin
6 7 BEST OF BLONDIE, Blondie,
Chrysalis
7 6 GHOST IN THE MACHINE, Police,
A&M
8 8 TONIGHT I'M YOURS, Rod Stewart,
Riva
9 11 ALMOST BLUE, Elvis Costello, F-
Beat
10 10 SPEAK AND SPELL, Depeche Mode,
Mute
11 9 EXIT STAGE LEFT, Rush, Mercury
12 16 HOOKED ON CLASSICS, Louis
Clark/Royal Philharmonic
Orchestra, K-tel
13 30 PEARLS, Elkie Brooks, A&M
14 NEW LA FOLIE, Stranglers, Liberty
15 24 RAVE, Earth, Wind & Fire, CBS
16 13 LOVEIS ..., Various, K-tel
17 15 HEDGEHOG SANDWICH, Not The
Nine O'Clock News, BBC
18 12 MOB RULES, Black Sabbath,
Mercury
19 26 GEORGE BENSON COLLECTION,
George Benson, Warner Bros.
20 18 IF | SHOULD LOVE AGAIN, Barry
Manilow, Arista
21 14 DIARY OF A MADMAN, Ozzy
Osbourne, Jet
22 NEW CHART HITS '81, Various, K-tel
23 20 WHY DO FOOLS FALL IN LOVE,
Diana Ross, RCA
24 17 DOUBLE TROUBLE, Gillan, Virgin
25 21 MADNESS 7, Madness, Stiff
26 22 SECRET COMBINATION, Randy
Crawford, Warner Bros.
27 27 COUNTRY SUNRISE/COUNTRY
SUNSET, Various, Ronco
28 NEW BEST OF RAINBOW, Rainbow,
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Polydor

SINGLES
This Last
Week Week
1 3 MY GIRL (Gone, Gone, Gone),
Chifliwack. A&M
2 1 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
3 2 PRIVATE EYES, Hall & Oates, RCA
4 7 NO REPLY AT ALL, Genesis, Atlantic
5 6 FRIENDS OF MR, CAIRO, Jon &
Vangelis, Polydor
6 9 WAITING FOR A GIRL LIKE YOU,
Foreigner, Atlantic
7 5 TRYIN' TO LIVE MY LIFE WITHOUT
YOU, Bob Seger, Capitol
8 8 START ME UP, Rolling Stones,
Rolling Stones
9 4 ARTHUR'S THEME, Christopher
Cross, Warner Bros.
10 10 HARD TO SAY, Dan Fogelberg, CBS
11 13 HERE | AM, Air Supply, Big Time
12 18 PHYSICAL, Olivia Newton-John,
MCA
13 17 YOUNG TURKS, Rod Stewart,
Warner Bros.
14 14 MAGIC POWERS, Triumph, CBS
15 11 THE NIGHT OWLS, Little River
Band, Capitol
16 12 SAY GOODBYE TO HOLLYWOOD,
Billy Joel, CBS
17 16 SAUSALITO SUMMERNIGHT, Diesel,
Regency
18 NEW OH NO, Commodores, Motown
19 NEW ALL TOUCH, Rough Trade, CBS
20 19 [I'VE DONE EVERYTHING FOR YOU,
Rick Springfield, RCA
ALBUMS
1 2  GHOST IN THE MACHINE, Police,
AM
2 1 TATTOO YOU, Rolling Stones,
Rolling Stones
3 3 ABACAB, Genesis, Atlantic
4 4 4, Foreigner, Atlantic
5 5 FRIENDS OF MR, CAIRO, Jon &
Vangelis, Polydor
6 7 BELLA DONNA, Stevie Nicks,
Modern
7 6 NINE TONIGHT, Bob Seger, Capitol
8 8 LONG DISTANCE VOYAGER, Moody
Blues, Threshold
9 NEW EXIT STAGE LEFT, Rush, Anthem
10 10 GET LUCKY, Loverboy, CBS
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 11/23/81
SINGLES
This Last
Week Week

1 4 TAINTED LOVE, Soft Cell, Vertigo

2 1 JA WENN WIR ALLE ENGLEIN
WAEREN, Fred Sonnenschein &
Freunde, Hansa

3 2 DANCE LITTLE BIRD, Electronics,

Philips

4 3 JAPANESE BOY, Aneka, Hansa Int'l.
5 5 DICH ZU LIEBEN, Roland Kaiser,
Hansa
6 7 ROCK 'N’ ROLL GYPSY, Helen
Schneider, WEA
7 NEW POLONAESEBLANKENAESE, Gottlieb
Wendehals, Teldec
8 6 RAIN IN MAY, Max Werner, CNR
9 9 PHYSICAL, Olivia Newton-John, EMI
10 8 HOLD ON TIGHT, Electric Light
Orchestra, Jet
11 10 PRINCE CHARMING, Adam & Ants,
cBS
12 16 URGENT, Foreigner, Atiantic
13 11 FOR YOUR EYES ONLY, Sheena
Easton, EMI
14 12 WE KILL THE WORLD (DON'T KILL
THE WORLD), Boney M, Hansa
Int'l.
15 13 IT'S RAINING, Shakin' Stevens, Epic
16 21 MAMA LORRAINE, Andrea Juergens,
Ariola
17 14 NO ME HABLES, Juan Pardo,
Polydor
18 17 TWILIGHT, Electric Light Orchestra,
Jet
19 19 DREIKLANGDIMENSIONEN,
Rheingoid, Welt Rekord
20 NEW DER BLAUE PLANET, Karat, Teldec
21 24 SHARAZAN, Al Bano & Romina
Power, EMI|
22 22 WOZU SIND DIE KRIEGE DA, Udo
Lindenberg & Pascal. Teldec
23 15 WEM, Howard Carpendale, EMI
24 25 EVERY LITTLE THING SHE DOES IS

MAGIC, Police, A&M

25 18 GREEN DOOR, Shakin' Stevens, Epic
26 26 GOING BACK TO MY ROOTS,
Odyssey, RCA
27 28 WIRED FOR SOUND, Cliff Richard,
EMI
28 NEW IT'S MY PARTY, Dave Stewart &
Barbara Gaskin, Teldec
29 30 JUST FOR YOU, Spargo, Polydor
30 NEW DU ENTSCHULDIGENI KENN DI,
Peter Cornelius, Phonogram
* ALBUMS
1 1 QUIETSCHFIDELIO, Electronic-0S,
Philips
2 2 GREATEST HITS, Queen, EMI
3 3 DICH ZU LIEBEN, Roland Kaiser,
Hansa
4 4 |HRE SCHOENSTEN LIEDER, Joan
Baez, Metronome
5 10 MUSIC WONDERLAND, Mike
Oldfield, Virgin
6 9 SCHLIESS DIE AUGEN, LASS DICH
VERWOHNEN, James Last,
PolyGram
7 18 HITPARADE DER SCHLUEMPFE, Die
Schiuvempfe, K-tel
8 6 SHAKY; Shakin’ Stevens, Epic
9 13 SUCH MICH IN MEINEN LIEDERN,
Howard Carpendale, EMI
10 14 SCHNEIDER WITH A KICK, Helen
Schneider, WEA
11 5 TIME, Blectric Light Orchestra, Jet
12 17 DER ERNST DES LENENS, ideal,
WEA
13 12 OTTO VERSAUT HAMBURG, Otto,
Ruzel
14 7 IDEAL, Ideal, IC
15 NEW BOONOONOONOOS, Boney M,
Hansa Int'l.
16 8 GHOST IN THE MACHINE, Police,
AM
17 NEW TRAEUMERIEN 3, Richard
Claydermann, Teidec
18 19 ROCK'N'ROLL DISCO, Rocky & z
Rockets, Arcade o)
19 15 DOLCE VITA, Spider Murphy Gang, 2
Electro m
20 NEW JA WENN WIC ALE ENGLEIN <
WAEREN, Fred Sonnenschein & (@
Freunde, Hansa m
pyl
(]
g
SOUTH AFRICA -
(Courtesy Springbok Radio) (e}
As of 11/20/81 @
SINGLES ©
This Last W
Week Week F
1 1 URGENT, Foreigner, Atlantic r
2 3 ENDLESS LOVE, Diana Ross & o
Lionel Richie, Motown ]
3 2 WIRED FOR SOUND, Cliff Richard, ;
EMI
4 5 GREEN DOOR, Shakin’ Stevens, Epic o
5 4 QUEEN OF HEARTS, Juice Newton,
Capitol
6 6 HOLD ON TIGHT, Electric Light
Orchestra, Jet
7 8 START ME UP, Rolling Stones,
Rolling Stones
8 7 ROCK'N’'ROLL DREAMS COME
TRUE, Jim Steniman, CBS
9 9 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, RCA
10 NEW SLOW HAND, Pointer Sisters, Planet
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(Courtesy Stichting Nederlandse Top 40)
As of 11/21/81

SINGLES

Last
Week Week

-
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EVERY LITTLE THING SHE DOES IS
MAGIC, Police, ALM

PRETEND, Alvin Stardust, Stiff

RR EXPRESS, Rose Royce, Whitfield

PHYSICAL, Ollvia Newton-John, EMI

SUPER FREAK, Rick James, Motown

LET’S GROOVE, Earth, Wind & Fire,
cBs

AIN'T NO MOUNTAIN HIGH
ENOUGH, Boys Town Gang,
Moby Dick

LOVE GAMES, Level ‘42, Polydor

O SUPERMAN, Laurie Anderson,
Warner Bros.

YOUR XOVE STILL BRINGS ME TO
MY KNEES, Marcia Hines, Friends

ALBUMS

GHOST IN THE MACHINE, Police,
A&M

ALL ALONE AM |, Timi Yuro, Dureco

RAISE, Earth, Wind & Fire, CBS

GEWOON ANDRE, Andre Hazes, EMI

DE REGEN VOORBIG, Rob De Nijs,
EMI

PHYSICAL, Olivia Newton-John, EMI

SEVEN, Madness, Stiff

LEVEL 42, Level 42, Polydor

SHADES OF DESIRE, Anita Meyer,
Ariola

FRIENDS, BZN, Mercury

For

Spanish-language hits in

Spanish-speaking countries, see

Bittboard En Espanol.
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AUSTRALIA

{Courtesy Kent Music Report)
As of 11/23/81

SINGLES
This  Last
Week Week
1 1 PHYSICAL, Olivia Newton-John,
Interfusion
2 2 START ME UP, Rolling Stones,
Rolling Stones
3 3 ENDLESS LOVE, Diana Ross &
Lionel Richie, Motown
4 6 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M -
5 5 THE STROKE, Billy Squier, Capitol
6 8 WIRED FOR SOUND, Cliff Richard,
EMI
7 4  YOU WEREN'T IN LOVE WITH ME,
Billy Field, WEA
8 10 (Sl SI) JE SUIS UN ROCK STAR, Bill
Wyman, ALM
9 12 BOYS IN TOWN, Divinyls, WEA
10 7 PRINCE CHARMING, Adam & Ants,
CcBS
1 9 QUEEN OF HEARTS, Juice Newton,
Capitol
12 11 PRECIOUS TO ME, Phil Seymour,
Epic
13 NEW LOVE IN MOTION, icehouse, Regular
14 17 BEAUTIFUL WORLD, Devo, Warner
Bros.
15 14 TOO MANY TIMES, Mental As
Anything, Regular
16 16 BEACH BOY MEDLEY, Beach Boys,
Capitol
17 13 HOLD ON TIGHT, Electric Light
Orchestra, Jet
18 NEW UNDER PRESSURE, Queen & David
Bowie, Elektra
19 15 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, RCA
20 NEW NEVER SO LIVE (EP), Angels, Epic
ALBUMS
1 1 TATOO YOU, Rolling Stones, Rolling
Stones
2 2 GHOST IN THE MACHINE, Police,
A&M
3 3 PHYSICAL, Olivia Newton-John,
Interfusion
4 19 GREATEST HITS, Queen, Elektra
5 4 SIROCCO, Australian Crawl, EMI
6 17 GREATEST HITS, Beach Boys,
Capitol
7 5 NEW TRADITIONALISTS, Devo,
Warner Bros.
8 6 CATS AND DOGS, Mental As
Anything, Regular
9 7 BAD HABITS, Billy Field, WEA
10 8 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, K-tel
11 10 TIME, Electric Light Orchestra, Jet
12 9 BELLA DONNA, Stevie Nicks,
Modern/WEA
13 13 CHARIOTS OF FIRE, Vangelis,
Polydor
14 11 SONGS IN THE ATTIC, Billy Joel,
cBS
15 NEW PRINCE CHARMING, Adam & Ants,
CcBS
16 16 SUNNYBOYS, Sunnyboys,
Mushroom
17 15 UNDERNEATH THE COLOURS, Inxs,
Deluxe
18 12 TIME EXPOSURE, Little River Band,
Capitol
19 18 ABACAB, Genesis, Vertigo
20 14 DEAD RINGER, Meat Loaf, Epic/
Cleveaind Int’l
JAPAN
{Courtesy Music Labo)
As of 11/23/81
SINGLES
This Last
Week Week
1 4 AKUJO, Miyuki Nakajima, Canyon
(Yamaha)
2 1 GINGIRAGIN NI SARIGENAKU,
Masahiko Kondo, RVC (Janny's)
3 2 KAZE TACHINU, Seiko Matsuda,
CBS/Sony (Sun/JCM)
4 3 GOOD LUCK LOVE, Toshihiko
Tahara, Canyon (Janny's)
5 5 KISS WAS ME NI SHITE, Venus,
Tokuma (Geiei)
6 7 STRIPPER, Kenji Sawada, Polydor
(Watanabe)
7 10 SAYONARA MOYOU, Toshihiro Ito,
Nippon Phonogram (Yamaha)
8 6 MICHINOKU HITORI TABI, Jouji
Y Canyon (Nichion/
Kitajima)
9 8 HIGH SCHOOL LULLABY, Imokin
Trio, Four Life (Fuji)
10 9 TSUPPARI HIGH SCHOOL
ROCK’N’ROLL SHIKENJEN,
Yokohama Ginbae, King
11 12 HELLOGOODBYE, Yoshie
Kashi a, Nippon Phe
(Watanabe)
12 14 SENTIMENTAL JOURNEY, lyo
Matsumoto, Victor (Nichion)
13 16 AISHUU HERO, Hiromi Go, CBS/
Sony (Burning)
14 17 A MEN DE KOI WO SHITE, Niagara
Triangle, CBS/Sony (Watanabe)
15 11 SHOUJO NINGYO, Tsukasa Ito,
Japan (Yui/JCM)
16 13 FURUSATO, Chiharu Matsuyama,
News (STV Pack/Panta)
17 15 ANATA HITOSUJI, Miyuki Kawanaka,
Teichiku (Geion/OBCM)
18 20 MISTY TWILIGHT, Miki Asakura,

King (PMP/Buming)

19 18

RENGESOU NO KOI, Hiromi Iwasaki,
Victor (NTV/Geilei)

20 19 HEARTS, Marty Balin, Toshiba-EMI
ALBUMS
1 1 SAKUBAN OAl SHIMASHOU, Yumi
Matsutoya, Toshiba-EMI
2 2 KAZE TACHINU, Seiko Matsuda,
CBS/Sony
3 5 THE BEST, Seiko Matsuda, CBS/
Sony
4 3 BEST, Chanels, Epic/Sony
5 4 LOVE POTION NO. 1, Venus,
Tokuma
6 7 SONGS IN THE ATTIC, Billy Joel,
CBS/Sony
7 6 RISING SUN, Eikichi Yazawa,
Warner-Pioneer
8 8 YABURETA HEART WO URIMONO
NI, Kai Band, Toshiba-EMI
9 13 PHYSICAL, Otivia Newton-John,
Toshiba-EMt
10 10 SELECTION 1978-1981, Off Course,
Toshiba-EMI
11 14 YOU COULD HAVE BEEN WITH ME,
Sheena Easton, Toshiba-EMI
12 20 BUCCHIGIRI, Yokohama Ginbae,
King
13 12 SHINUNOWA IYADA, KOWAI,
, SENSOU HANTAI, Snakeman
Show, Alfa
14 9 THE 10th ODYSSEY, Tulip, Toshiba-
EMI
15 16 3606 NICHI, Alice, Polystar
16 NEW  RAISE, Earth, Wind & Fire, CBS/
Sony
17 17 FOLLOW ME, Iruka, Crown
18 15 PORTRAIT, Maria Takeuchi, RVC
19 NEW GREATEST HITS, Queen, Warner-
Pioneer
20 11 TSUKASA, Tsukasa itou, Japan
SWEDEN
(Courtesy GLF)
As of 11/10/81
SINGLES
This  Last
Week Woek
1 2 TVA AV 0SS, X-Models, Parlophone
2 1 JAPANESE BOYS, Aneka, Hansa
3 8 HELA NATTEN, Attack, CBS
4 4 FOR YOUR EYES ONLY, Sheena
Easton, EMI
5 3 RAISING MY FAMILY, Steve Kekana,
(3 1]
6 9 TAINTED LOVE, Soft Cell, Bizzare
7 6 HANDS UP, Ottawan, Carrere
8 NEW LJUDET AV ETT ANNAT HJARTA,
Gyllene Tider, Parlaphone
9 5 JAG VILL HA DIG, Freestyle, SOS
10 10 LIKE THEY DO IN THE MOVIES,
Anna, RCA
ALBUMS
1 2 DEAD RINGER, Meat Loaf, Cleveland
Int'1/Epic
2 1 FANTASY, Freestyle, SOS
3 3 TIME, Electric Light Orchestra, Jet
4 NEW PHYSICAL, Olivia Newton-John,
Polar !
5 4 DANGEROUS ACQUAINTANCES,
Marianne Faithfull, Island
6 6 GHOST IN THE MACHINE, Police,
A&M
7 5 TATTOO YOU, Rolling Stones,
Rolling Stones
8 NEW YOU COULD HAVE BEEN WITH ME,
Sheena Easton, EMI
9 NEW HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, K-tel
10 NEW  WHY DO FOOLS FALL IN LOVE,
Diana Ross, Capitol
SPAIN
{Courtesy Ei Gran Musical)
As of 11/21/81
SINGLES
This  Last
Week Week
1 1 MA QUALE IDEA, Pino DCngio, RCA
2 2 HOLD ON TIGHT, Electric Light
Orchestra, Jet
3 4 EVERY LITTLE THING SHE DOES IS
MAGIC, Police, A&M
4 3 HOY NO ME PUEDQ LEVANTAR,
Mecano, CBS
5 5 BETTE DAVIS EYES, Kim Carnes,
EMI
6 9 POR TU AUSENCIA, Manzanita, CBS
7 7 FUNK IT, Eddy Rosemond, RCA
8 6 STARS ON 45/MORE STARS, Stars
On 45, Fonogram
9 NEW ALL THE LOVE IN THE WORLD,
Korgis, Zafiro
10 NEW SERA PORQE TE AMO, Riocchi &
Poveri, CBS
ALBUMS
1 2 TIME, Electric Light Orchestra, Jet
2 3 GHOST IN THE MACHINE, Police,
ALM
3 4 40 CANCIONES DE LA VIA DE UN
HOMBRE, Frank Sinatra, Reprise
4 1 EN TRANSITO, Joan Manuel Serrat,
Ariola
5 5 TATTOO YOU, Rolling Stones,
Rolling Stones
6 6 TALCO Y BRONCE, Manzanita, CBS
7 NEW MAS ALLA, Miguel Bose, CBS
8 7 LONG PLAY ALBUM VOL. 2, Stars
On 45, Fonogram
9 NEW AQUELLAS MANOS EN TU
CINTURA, Adamo, EMI
10 10 CORAZON DE POETA, Jeanette, RCA

NEW ZEALAND

{Courtesy Record Publications)
As of 11/8/81
SINGLES
This  Last
Week Week
1 1 SAY | LOVE YOU, Renee Geyer,
Festival
GREEN DOOR, Shakin' Stevens, Epic
THEME FROM GREAT AMERICAN
HERO, Joey Scarbury, Elektra
ENDLESS LOVE, Diana Ross &
Lionet Richie, Motown

2 2
3 3

4 5

5 6 MAKING YOUR MIND UP, Bucks
Flzz, RCA
6 4 LADY (YOU BRING ME UP),
Commodores, Motown
7 8 HOOKED ON CLASSICS, Royal
Philharmonic Orchestra, RCA
8 NEW ISLAND IN THE SUN, John Rowles,
(30 1]
9 9 ROCK AND ROLL DREAMS COME
THROUGH, Jim Steinman, Epic
10 7 BEACH BOYS MEDLEY, Beach Boys,
Capitol
ALBUMS
1 NEW QUEEN'S GREATEST HITS, Queen,
Elektra
2 3 VERY BEST OF ELTON JOHN, DJM
3 1  HOOKED ON CLASSICS, Royal

Philharmonic Orchestra, K-tel

4 5 RAGE IN EDEN, Ultravox, Chrysalis
5 6 TATTOO YOU, Rolling Stones,
Rolling Stones
6 4 MAKING MOVIES, Dire Straits,
Vertigo
7 7 PRECIOUS TIME, Pat Benatar,
Chrysalis
8 NEW MAYBE, Sharon O'Neill, CBS
9 2 PRACTICAL JOKERS, Swingers, CBS
10 NEW LONG DISTANCE VOYAGER, Moody

Blues, Threshold

Orchestra Uses
Queen’s Hits
In Charity Gig

LONDON-The hit songs of
Queen make up the program for a
charity concert to be staged here
Dec. 8 by the Royal Philharmonic
Orchestra and the Royal Choral
Society.

It’sin aid of the Solid Rock Foun-
dation charity, London-based, and
is set for the Royal Albert Hall.
Louis Clark, whose “Hooked On
Classics” single and album with the
Royal Philharmonic charted here, is
orchestrating Queen songs for the
show.

EMI Music, which is underwriting
the concert, is to record the program
for a worldwide album release next
year and EMI Music and Video will
film the show for television and for
videocassette and videodisk.

The Solid Rock Foundation’s
fund-raising plans for 1982 include
a series of jazz and gospel concerts to
be staged in various U.K. cathedrals.

U.K. Harmonia
Mundi Expands

LONDON—-Harmonia Mundi
UK. Ltd,, the British branch of the
independent French record com-
pany, is moving its London office
from Chalton Street to larger prem-
ises at 19/21, Nile Street in North
London as from Jan. 1 next year.

The new premises will house sales,
accounts, credit control, advertising
and marketing departments together
with all the stock of Harmonia
Mundi’s own and represented la-
bels—Deutsche Harmonia Mundi’s
own and represented labels—
Deutsche Harmonia Mundi,
Acanta, Astree, Calliope, INA-
GRM, MPS, Tudor and Valois.

The move is part of a general ex-
pansion program being undertaken
by Harmonia Mundi which includes
the establishment next year of of-
fices in Heidelberg, West Germany,
and in Los Angeles.
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Canada

Retail Sales Slow
Before Holiday Push

By DAVID FARRELL

TORONTO—A survey of major
racks and retailers across the country
reveals that although the countdown
is on for Christmas, the market is still
sluggish.

One major downtown store in this
city, which asked not to be named,
Teports its top seller moved just over
400 copies last week, whereas in
brisker times a front line seller might
move 3,000 copies. Most stores sur-
veyed indicate that the midprice
catalogs offered by the majors this
year have substantially improved
business conditions. Many cited the
WEA midline series as being espe-
cially attractive.

According to Greg Malta at the
Records On Wheels warehouse in
this city, WEA and Capitol catalogs
have done exceptionally well. He
points out that Capitol was late in-
troducing its line, but adds that the
selections offered make large whole-
sale purchases an attractive buy. “It
is the kind of stuff one can sell all
year,” he explains.

MCA general manager George
Burns figures that his midprice line
has done well over $2 million in
business for the company this year.
He says he fully expects that the
catalog, which includes titles by the
Who and Steely Dan, will continue
generating strong sales right through
1982.

Capitol estimates its midprice line
could account for as much as 30% of
its overall sales this year, a figure
borne out in talks with national buy-
ers who praise the company for its
generous distribution of easy-to-sell
titles.

For the Handleman Co. of Can-
ada and Kelly’s in the western half
of the country, the big sellers right

now are the London Symphony Or-
chestra’s “Hooked On Classics™ and
Olivia Newton-John's comeback al-
bum, “Physical.”

Canadian records are a big factor
these days as well. The second
Loverboy album, “Get Lucky,”
created instant top 10 store reports in
major store outlets from Winnipeg
through to Vancouver, creating sell-
through that equalled initial sales
reports on new product by Genesis
and the Rolling Stones in some store
locations.

At D.J’s Music Service in Cal-
gary, one of the largest singles racks
in the western half of the country,
Chilliwack’s hit single, “My Girl,”
has been the top best seller now for
two weeks. According to buyer
Margo Frazer, this is the third time a
Canadian act has topped their chart
in the company’s history. Previous
high rollers included Sweeney Todd
with “Roxy Roller” and the Rovers
with “Wasn’t That A Party.”

While a check of top 10 album
sales turns up predictable sellers like
Genesis, the Rolling Stones and For-
eigner, an increasing number of big
sellers are showing up as a result of
more adult-oriented airplay, names
like Dan Fogelberg, the “Hooked
On Classics” medley LP, Olivia
Newton-John, Juice Newton and
Sheena Easton.

While the market has yet to erupt
with line-up crowds at the cash
desks, most interviewed said they
have no sinking feelings about this
Christmas season yet. Says one
buyer: “I’'m expecting to do at least
as well as last year, if not better. But
my guess is that the first quarter of
next year is going to be real quiet.
But that’s next year.”

Cano, Teleman Have Fresh Identities

TORONTO—-Two  established
acts here have changed names to
freshen their image and generate
new audiences.

Better known of the two is
Masque, the new moniker for On-
tario folk/rock band Cano. With
four albums in its catalog for A&M,
the new lineup is minus longtime
lead singer Rachael Paiement, and
sporting a more electric, rock-ori-
ented sound on its latest album,
“Camouflage.”

Cano began its A&M recording
career by mixing French and Eng-
lish songs, but now leader Marcel
Aymar observes, “Frankly, we've
had enough of bilingualism. It con-
fused everyone, including us.”

Violinist and songwriter in the
band, Wasyl Kohut, died suddenly
last week after going into a coma.
Cause of death was attributed to a
brain aneurism. Ironically it is the
second sudden death in Cano. Sev-

eral years back co-founder Andre
Paiement committed suicide.

The time is right for a name
change, he adds, and even necessary
so that European releases would not
be confused with disco-oriented Ital-
ian band, Kano.

The other Canadian act that has
undergone a name change is the
heavy metal band Teleman, now
known as Wrabit. The band has a
debut album shipping on MCA late
this month and has already garnered
publicity for itself on the basis of a
legal wrangle over contract agree-
ments for the disk.

Initially, the album was to go out
worldwide on MCA, excluding Can-
ada where CBS had the album. Ac-
cording to one insider, MCA balked
at the non-Canadian clause and the
band’s management had to nego-
tiate with CBS to get out of the one-
territory deal. MCA Canada is now
geared up for an aggressive market-
ing campaign to launch the album.

“Two Bernies’ Management Dissolved

TORONTO-One of the most suc-
cessful management partnerships in
the country is being dissolved as
Bernies Finkelstein and Fiedler offi-
cially end a 10-year-old relationship,
handling the careers of Bruce Cock-
burn, Murray McLauchlan, Dan
Hill and Rough Trade.

Known as the two Bernies, the
Finkelstein-Fiedler Co. Ltd. is being
wound down, leaving Fiedler man-
agement of Hill and singer/song-
writer Graham Shaw and Finkel-
stein doing likewise for McLauchlan
and Cockburn. Additionally, Fin-

kelstein will continue in the front
seat of True North Records which
records all the acts, save Dan Hill
who is currently signed to Epic.

Fiedler downplays the signifi-
cance of the split, simply stating that
“we’ve been together for an awfully
long time and we need a change.”
The split is described as amicable.

Fiedler will continue operating
out of the True North office on
Queen St. in Toronto until such time
as he decides where to set up shop
for his new solo management enter-
prise.
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International Spirit
Mark12th Popular Song

The World Popular Song
Festival in Tokvo 81
climaxed Nov.  with Osvaldo
Rodriguez of Cuba claiming
the International Grand Prix
with “Digamos Que Mas Da™
(Never Mind) which he sang
and composed.

Aladdin ook home the
Japanese Grand Prix with
their rousing “The Incredible
Rock’n’Roller” written by
lead vocalist Shigehito
Takahara.

A Most Outstanding
Performance Award was
presented to Maria Del Sol
from Mexico for “You've
Gotta Have Someone™
composed and arrangec by
Tino Geiser which also wen
a special Kawakami Award,
The other Most Outstanding
Performance Award went 10
Udo Jiirgens of Austria wha
composed andsung ™~ Leave A
Little Love™, also an
Outstanding $ong Award
winner

Best Song Awards included
the U.S. entrv “Music
Power™. written bv Fredd-e
Perren and performed

by Peaches & Herb:
“Another Night” from the
U.K.. composed by Andy

Fest

Grand Prix
=4

1

Osvaldo Rodrigsez, Cuba

Best Song

ival

Most Outstanding Performance

Best Song Kawakami Award

Bucks Fizz, United Kindgdom

Best Song

oo

Peaches & Her

Hill and Nichola Marun and
sung by Bucks Fizz: “Vivy
composed and presented b
Gianni Togni of Italv: and
“Happiness™ sung by Nadda
Vivakarn and written by
ten-vears old Indhior
Srikaranonda of Trailang.
Outstanding Song
presentations went to Dutch
composers Martin Duiser
and Piet Souer tor “Too
Young To Know™ sung hy
Anita Mever: French emrv
“Sentimentale” performed
by Marie Myniam and

,(ih

Gianni Togm, ltaly

writen by Jean Claude
Caxllon & Jerome

Des ardins: and Japanese
entry “1 Love You

Fo-ever” written by Akihiko
Furakawa and cone by s
graup Spunky

Thas vear's staging
represented Yamaha's mos-
spectacular yet. zrans“orming
the massive Budokan irtwo e
ruirs of ancient Greece
complete with marble
co.umns and starlight, plus a
sperial revolving stage

The 60-piece Yamaka Pops

Pl W 4 - oy |
Nadd> Viyakarn, Thadand Maria Del Sol, Mexico

Most Ouistanding Performance
Outstanding Somg

Outstanding Song

Anita Meyer, Holland
Outstanding Song

Jdt Jiirgens, Awstria

Orchestra literally outdid
themselves with the added
power of a rew 6-way PA,
system. assembled
exclusivaly for the cavernous
Budokun.

Details “or Fesuval ‘82 will be
announzedinthe near future

v
.i

i A W O SR
Marie Myriam, France

Fo- fuezher informator

FESTIVAL COMMITTEE ’'81
& YAMAHA MUSIC FOUNDATION

3-24-22, Shimemeguro, Meguro-ku, Tokyo, Japan
Phone: Tokyc {(03) 719-3101

CABLE: WORLDFESTIVAL TOKYO

TELEX: 246€571 YAMAHA J
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Billboards .

Survey For Week Ending 11/28/81

GROVER WASHINGTON JR.-Come Morning, Elektra
5E562. Produced by Grover Washington Jr., Ralph McDonald.
Washington's Elekira debut earlier this year produced a major
hit in “Just The Two Of Us" with Bill Withers on lead vocal.
Grady Tate handles lead vocal on “Be Mine (Tonight), al-
though it lacks the grace of the Withers track. The albums
strength lies in the impeccable playing of Washington and the
featured musicians which includes Ralph McDonald, Eric
Gale, Steve Gadd, Richard Tee, Paul Griffin and Marcus Miller.

Best cuts: All.

KISS—Music From The Elder, Polygram NBLP7261. Pro-
duced by Bob Ezrin. On this LP, Kiss finally makes the transi-
tion from a one dimensional gimmick attraction to a multi-
faceted not-to-be-taken-for-granted group. Maybe it was Ez-
rin’s production or the group’s realization that all those ado-
lescent fans are growing up, but Kiss has delivered a mature
concept LP which will surprise skeptics. “A World Without
Heroes,” the first single, just might be the softest sounding
Kiss yet. Well balanced between rockers and slower material,
with even some dreamy Pink Floyd like aural textures mixed
in, this album turns a new page for the group.

Best cuts: “A World Without Heroes,” “Under The Rose,”
“Odyssey,” “Dark Light.”

MOLLY HATCHET-Take No Prisoners, Epic FE37480. Pro-
duced by Tom Werman. One thing to be said about Molly
Hatchet is that this band is consistent. Album after album the
cover art motif remains the same, as does the band's brand of
sweaty Southern rock'n'roll. The music is heavy hard rock
dominated by three guitars, while the lyrics put down wan-
dering women, while celebrating good time carousing with
the boys and gir! friends who are “one hot piece of property.”
This may not be feminists’ favorite band, but a lot of adoles-
cent boys like them, and they buy more records.

Best cuts: "All Mine,” “Don't Mess Around,” “Loss Of
Control.”

CHIC-Take It Off, Atlantic SD19323. Produced by Ber-
nard Edwards, Nile Rodgers. The sole criticism which could
be levied against Chic's “Real People” last year is that it
wasn't adventurous enough: Chic seemed rutted in its in-
stantly-identifiable sound. Here, though, the group takes
some chances. Several of the cuts have a harder instrumental
edge, leaning more toward rock than r&b at times. (That as-
pect of the music 1s reflected in the cover illustration and
lettering which makes this look like a B-52's album). Songs
like “So Fine" and “Just Out Of Reach™ are looser and more
expansive than Chic's usual ultra-tight approach. And “'Baby
Doll,” the closing track, is a hot instrumental with a tenor sax
solo worthy of Jr. Walker. Now if only rock stations will ease
up on their restrictive programming, this can get the across-
the-board exposure it deserves.

Best cuts: Those cited plus “Your Love Is Cancelled.”

FRANK SINATRA-She Shot Me Down, Reprise FS2305
(Warner Bros.) Produced by Don Costa. Herewith, Sinatra
does it to Sonny Bono: the title of the chairman’s 35th Re-
prise album comes from “Bang Bang,” the pop novelty Sonny
wrote for Cher in 1966. If that sounds like a bit of a reach, it
is, though Sinatra and Costa deserve credit for trying. Better
suited to Sinatra’s classic baltad style is the medley of Harold
Arlen’s “The Gal That Got Away" (one of the best torch songs
of all time) and Rodgers & Hart's “It Never Entered My
Mind." Another highlight is a special lyric adaptation of Bob
Hope's theme song, “Thanks For The Memory." Last year's
“Trilogy" proved that a market still exists for Sinatra's rec-
ords, so display prominently.

Best cuts: Those cited plus
“Merrily We Roll Along").

CHICAGO—Greatest Hits, Vol. If, Columbia FC 37682. Pro-
duced by James William Guercio, Phil Ramone, Chicago. Chi-
cago scored its only No. 1 hit, “if You Leave Me Now," a year
after its first greatest hits set shot to No. 1 in 1975. It's in-
cluded here, along with such tesser recent hits as “No Tell
Lover” and several early hits that were left off the jam-
packed first singles collection. Chicago isn't what it used to
be—it's noe even signed to CBS anymore—but this set shows
why it was once the hottest American band in the business.

Best cuts: “Happy Man,” “Alive Again,” "0ld Days,” “Dia-
logue,” "if You Leave Me Now."

VARIOUS ARTISTS—in Harmony 2, Columbia BFC37641.
Produced by Lucy Simon and David Levine. Bruce Spring-
steen singing “Santa Claus Is Coming To Town;"” Billy Joel
doing ““Nobody Knows But Me;"" and Lou Rawls and Deniece
Williams teaming up for “The Owl & The Pussycat,” are only
some of the highlights of this delightful LP for children of all
ages. Other artists featured on this project are James Taylor,
Teddy Pendergrass, Janis lan, Crystal Gayle, Dr. John, Kenny
Loggins and Carly and Lucy Simon. A royalty from this LP is
being donated to the Children’s Television Workshop.

Best cuts: All.

28 ¢
“Souli- &

LAKESIDE—Keep On Moving Straight Ahead, Solar
BXL13974. (RCA). Produced by Lakeside. It would be a
shame if this album were buried in the Solar crunch of near-

"“Good Thing Going” (from

FOR THOSE ARG T TOROCK

lumbia TC37680. Produced by Pink Floyd, David Gil-
mour, James Guthrie, Bob Ezrin, Roger Waters. In es
sence. this is a Pink Floyd greatest hits package
encompassing material from 1971's “One Of These
Days” through a 1981 re-recording of “Money.” Also in-
cluded are “Another Brick In The Wall," “Wish You Were
Here,” “Sheep,” “Shine On You Crazy Diamond '
Throughout its career, Pink Floyd has been at the fore
front of progressive rock and this LP is a sofid indication
of why

I Best cuts: All

F PINK FLOYD-A Collection Of Great Dance Songs, Co-

\.

Spotlight

AC/DC—For Those About To Rock We Salute You, At-
lantic SD11111. Produced by Robert John “Matt” Lange.
The leaders of the heavy metal pack return with 10 new
explosive rock tracks, all loaded with firebrand guitar and
vocal power. The title track should eventually rank as one
of rock’s all time anthems, a track AOR radio will no
doubt place in heavy rotation. AC/DC has become a
multi-platinum selling attraction based on their rock in
tensity, both on vinyl and live and with this kind of am
munition, they should remain at the top of the heap. This
is the first collection of new studio product since 1980's
“Back In Black.” Although the reissue in the U.S. of
“Dirty Deeds Done Dirt Cheap" satisfied the gap. Angus
Young, Malcolm Young and Brian Johnson penned all the
material

Best cuts: “For Those About To Rock (We Salute
You),” “Spellbound,” “Evil Walks,” “Breaking The
Rules "

BARBRA STREISAND—Memories, Columbia TC37678.
Executive Producer: Charles Koppelman. This is super
star holiday product whose sole reason for being is that
Streisand is a superstar, these are the holidays and CBS
needed product. Thus, we have the fourth CBS album ap
pearance of “The Way We Were;" the third of “You Don't

Bring Me Flowers,” “My Heart Belongs To Me" and Ever
green.” The concept seems to be love songs, but Strei
sand’s quintessential love song, ‘‘People” 1s not here,
while her trendy disco foray, “No More Tears,” is (for
those fans of the song who don't own Streisand’s “Wet”
album Donna Summer's “On The Radio” LP, the seven
inch Columbia single or the 12-inch Casablanca disco
disk.) Streisand’s singing is superb, the cover photo is
striking, the two new cuts are lovely, but, to quote a line
from a hit within, “enough is enough "

Best cuts: “The Way We Were,” “Evergreen,” “New
York State Of Mind,” “Comin’ In And Out Of Your Life "

simultaneous E/A and RCA releases, because it's an excellent
record, easily one of the most engaging black music sets of
the year. The album features the sprightly midtempo material
that is Solar's stock-in-trade, but with a bit more of a rock-
inflected bite. The cover art is indistinguished, but the music
inside is top-of-the-line.

Best cuts: “Keep On Movir.g Straight Ahead,” “It's Got To
Be Love,” “All For You,” “Back Together Again.”

PEABO BRYSON—I| Am Love, Capitol ST12179. Produced
by Peabo Bryson, Johnny Pate. Bryson continues to shine as
one of the best singers in black music. It seems just a matter
of time before he moves beyond his already-respectable sales
figures to hit the top ranks of pop crossover stars. The mate-
rial on his latest album should help him do it, ranging from
pretty ballads like “Impossible” to deep, soulful material like
“| Am Love" to midtempo outings like “There's No Guaran-
tee.”

Best cuts: Those cited plus “Move Your Body,” “You.”

Country

CON HUNLEY-Ask Any Woman, Warner Bros. BSK3617.
Produced by Tom Collins. The material here is varied and
well-suited to Hunley’s bluesy-pop voice—which is reminis-
cent of a less intense Ray Charles. The production, while
uniformly supportive, never overwhelms nor distracts from
the effortless flexibility of Hunley's stylings. Adding to the
blues quality of the project are the recurring images of loss.

Best cuts: “Don't 't Break Your Heart,” “I'm Back To
Putting Up A Front Again,” “She’s Steppin’ Qut.”

ELVIS PRESLEY—-Greatest Hits, Yol. One, RCA AHL2347.
Produced by Joan Deary. Elvis fans will delight in this new
collection, which contains four previously unreleased live
tunes. Several of his trademark numbers are nestled here, in-
cluding “Suspicious Minds" and a live version of “The Won-
der Of You.” There's also a potent live version of “Steamrolier
Blues.” Backing Presley on different songs are the Imperials
Quartet, the Sweet Inspirations, J.D. Sumner and the Stamps
and the Jordanaires. The late Felton Jarvis produced about
half of the songs.

Best cuts: Take your pick, the title says it all.

9\

Jazz =

JOHN McLAUGHLIN-Belo Horizonte, Warner Bros.
BSK3619. Produced by John McLaughlin. A decade ago, the
guitarist's canny grasp of that era’s fiery rock lexicon yielded
a fusion breakthrough with the Mahavishnu Orchestra. Now
McLaughlin’s first album since moving to Warners offers yet
another shift in style that augurs wide acceptance: here he's
assembled a lush, lyrical ensemble background with more
subdued electronic elements as a backdrop for his guieter
acoustic guitar musings. Recalling Weather Report’s more
meditative musings, this set plays down the rapid-fire ar-
peggios and dramatic dynamic changes of his electric efforts
to showcase McLaughlin as melodist.

Best cuts: “'Belo Horizonte,” “Very Early (Homage To Bill
Evans),” “Staruust On Your Sleeve,” “Manitas D'Oro”" with
Paco delucia guesting on second guitar.

JOHN KLEMMER-Solo Saxophone |l-Life, Elektra 5E566.
Produced by John Klemmer. With the exception of vocals by
Clint Holmes, this is Klemmer and Klemmer alone in a very
intimate setting. Playing tenor sax, some piano among other
instruments, Klemmer creates an ethereal mood piece with
each composition flowing smoothly. This may not be Klem-
mer's most commercial outing, yet it remains a very personal
statement.

Best cuts: All.

Billboard's

Recommended LPs
pop

DUANE ALLMAN-The Best Of Duane Allman, Polydor
PD1633 Various producers. What isn't found on the ““Best Of

The Allman Brothers” LP (“Midnight Rider” is duplicated)
can be found on this collection that also contains Duane

www americanradiohistorvy com

Allman’s work with Eric Clapton on “Mean Old World,” with
the Hourglass and some solo work. The music is first class,
but the packaging is shoddy. The late Duane Aliman is one of
the seminal figures in the history of rock, and that there is no
discography or notes explaining where this material came
from, and what it has meant, is insulting not only to old and
new fans, but to the memory of a great artist as well. Best
cuts: All.

BOB WEIR—Bobby & The Midnights, Arista AL 9568. Pro-
duced by Gary Lyons. Fronted by the Grateful Dead's Bob
Weir, this band also features such illustrious musicians as
Billy Cobham, Bobby Cochran, Alphonso Johnson and Brent
Mydland. Echos of the Dead can be heard here, especially on
the compositions penned by Weir, but this band also has its
own sound, somewhat harder-edged and more funky than the
gentle boogie of the Dead. It has a solid AOR radio sound.
Best cuts: “Haze,” “Josephene,” “Far Away.”

TIM HARDIN-The Tim Hardin Memorial Album, Polydor
PD26333. Produced for reissue by Ted Daryll. Nearly a year
after Tim Hardin died, at a time when none of his recorded
work was in print, Polydor is releasing this LP of some of his
best known songs, including “If | Were A Carpenter,” “‘Reason
To Believe,” “Lady Came From Baltimore,” and “Don't Make
Promises.” The music is haunting, and unlike the Duane
Aliman collection, there are sensitive and sensible liner notes
to remember the artist. Best cuts: Those mentioned.

GARY MYRICK & THE FIGURES —Living In A Movie, ARE37429.
Produced by Goeff Workman. Coming from the Los Angeles
club scene, Myrick is a singer/songwriter who writes inter-
esting and intelligent songs within a commercial context. He
also plays some pretty good guitar, while his band easily
keeps up with his musical changes. But it is the songs, full of
striking images, that are the most interesting element in this
LP. There is, in fact, an unmistakable feeling that somebody
else may do them better justice. Best cuts: “Penetrate My
Heart,” “Promises, Promises,” “I'm Not A Number,” “Died
On Television.”

JIMMY CLIFF-Give The People What They Want, MCA 5217.
Produced by Jimmy Cliff, Oneness. It is perhaps unfortunate
that Cliff has chosen as this album'’s title one recently used
by the Kinks. Cliff however is hardly moving over to rock—if
anything he is in a reggae groove more than ever. His last
effort was very commercial and dealt with politics in a soft-
ened way. This one, while retaining an air of commerciality, is
the Cliff that reggae fans know and love. Best cuts: “Give The
People What They Want,” “Let's Turn The Tables,” *“Son Of
Man,” “Majority Rule.”

BEST OF RITCHIE VALENS, Rhino/Del Fi 200. Produced by
Bob Keane. Mastered from original tapes that have been out
of print for 15 years, this collection features the best of Va-
lens’ short lived life. Included are “Donna,” “LaBomba,”
“C'mon Let's Go™ and others that any record collector would
love to have. Best cuts: Those mentioned.

TOM FOGERTY-Deal It Out, Fantasy Records F96-11. Pro-
duced by Mark Springer, David Hayes with Tom Fogerty. The
current revival of interest in Creedence Clearwater Revival
may mean this very worthy album will receive a little extra
attention. If so, listeners will discover that Fogerty still knows
how to deliver songs, some of which he wrote or co-wrote. The
connection of his producers with Van Morrison is apparent
from the phrasing of many of the songs, including two written
by Morrison: “‘Real Real Gone’ and “You Move Me.” Best
cuts: Those cited, plus “Deal It Out,” "Tricia Suzanne,”
“Champagne Love.”

GLENN BRANCA-The Ascension, 99 Records 9901LP. Pro-
duced by Ed Bahiman. Alternatively inspiring and banal, fas-
cinating and boring, Branca’s first LP (there was an EP be-
fore) is a lesson in the synthesis of multi-guitar technique
with new music and modern classical influences. This is not
pop, jazz or classical, but a bit of all. Using four guitarists on
this project, Branca creates a thick sonic stew. Best cuts:
“The Spectacular Commodity,” “Light Field.”

GREGORY ISAACS—More Gregory, Mango MLPS9669, (Is-
land). Produced by Gregory Isaacs. Isaacs wrote and arranged
all the songs here, and while some of them touch on reggae’s
traditional political concerns, more impressive by far are the
love songs. These are beautiful and heartfelt, and while there
is no denying the sincerity of Isaacs’ political concerns, the
love songs work much better. Best cuts: “Front Door,” “Per-
manent Lover,” “Hush Darling,” “If | Don't Have You."

PABLO MOSES—Pave The Way, Mango MLPS9633 (Island).
Produced by Geoffrey Chung. Chung has also engineered,
mixed and arranged this effort by Moses who was active in
the reggae music scene in the early '70s, before a four year
silence that began in 1976. But now he is back and his is a
gentle yet insistent LP. Nothing special really happens here,
but not a note is wasted either. Everything is perfectly in
place. It sounds seductive. Best cuts: “Pave The Way,” “A
Step Before Hell,” “Africa Is For Me.”

THE COMPLETE TOMMY DORSEY, VOL 7, RCA Bluebird
AXM25582. Reissue produced by Frank Driggs. There’s con-

{Continued on page 75)

Spotlight—The most outstanding new product of the week’s releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or atbums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; Reviewers: Dave Dexter Jr., Laura Foti, Paul Grein, Douglas E.
Hall, Kip Kirby, Pat Nelson, Roman Kozak, Irv Lichtman, Ed Morris, Ed
Ochs, Alan Penchansky, Sam Sutherland, Robyn Wells, Adam White,
Jean Williams.
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IN JUST THREE WEEKS, AT A TIME WHEN BREAKING A NEW ARTIST IS EX-
TREMELY TOUGH, RADIO (AC, AOR, TOP 40) FORMATS HAVE GIVEN THEIR
SUPPORT  IT IS RESULTING IN SALES ACROSS THE COUNTRY.  SINGLE:
BB-¥Y cB-@ RWJN RADIO AND RECORD: #1 MOST SIGNIFI-
CANT ACTION NEW RECORD OR ALBUM #3 MOST ADDED NEW AC.
RUDMAN: ON FRONT RED PAGE “FROM THE BEGINNING INCREDIBLE
PHONES FROM ALL DEMOGRAPHICS” “TOP 5 PHONES FROM WOMEN,
IT'S IMPRESSIVE!"  POE: EXPLODES #40 DEBUT ~ HARD: CHAIN
REACTION #5 MOST ADDED. SNEAKER DEBUT #41 ALBUM —
ALBUM NETWORK. BILLBOARD: #10 MOST ADDED ALBUM
A TRIPLE FORMAT RECORD!!!!! PRODUCED BY: JEFF
BAXTER. PERSONAL MANAGEMENT: SHELLY WEISS

ALBUM #
FW 37631

SINGLE #
WS9 02557
PERSONAL
MANAGEMENT:
SHELLY
WEISS.

5
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General News

Top $ Seen In ATV Music Buy

® Continued from page |

for as much as $70-75 million.

Although Lord Grade is believed
to favor the sale of the company as a
package. he is entertaining offers for
the Northern Songs portion of the
ATV catalog, containing most of the
key material written by Paul
McCartney and John Lennon.

One of the bids for Northern—
hovering at the $50 million mark—is
by McCartney himself and out of
London, McCartney Productions
Ltd. confirms that it’s put in a bid at
this level.

But. McCartney interests are not
alone in pursuing Northern and/or
the remaining ATV copyrights. Bid-
ders. sources say. include CBS
Songs, EMIL. Warner Communi-
cations. Paramount Pictures. the En-
tertainment Company and Yoko
Ono, widow of Lennon.

Lord Grade. returning to London

Wednesday (18) after meetings with
McCartney interests and the chief of
his U.S. operation. Sam Trust. ad-
mits that altogether he’s had five dif-
ferent offers for Northern, but he
won’t name the contenders.

Trust. who has informed key
members of his staff of the possi-
bility of the company’s sale, is said to
be considering a role in acquiring an
interest in ATV.

Northern was purchased by Lord
Grade in 1969 from Dick James for
about $20 million. Many think
McCartney deeply regrets the origi-
nal sale of Northern, in which he has
a 15% interest.

The negotiations to buy Northern
in the first place were conducted by
Jack Gill, then chairman of ATV’s
publishing division. He left ATV
suddenly and controversially only a
few months ago. getting reportedly
$1 million in contract compensation.

McCartney has already built a

MCA Economy Lines

® Continued from page |

works while others will air on local
independent stations.

Burns savs that the spots will be
backed by retailer point-of-pur-
chase display material for those ac-
counts tied into the campaign. Mer-
chandising aids include dump bins,

bin cards, header cards. flat wall
posters and hanging material all car-
rying the “Superstars At Super Sav-
ings™ theme.

Print ad campaigns will coincide
with the television spots in certain

markets as well.
Additionally, MCA has a series of

U.S. Retail Album

R e

& Singles Pricing

music publishing empire, including
acquisitions of such prestigious
firms as E.H. Morris and Frank Mu-
sic, formed by the late writer Frank
Loesser.

Lord Grade’s music publishing
interests are said to be one of the few
guaranteed profit-making centers of
the ACC conglomerate, beset by
deep financial problems on the mo-
tion picture end. It's felt that Lord
Grade seeks to meet certain finan-
cial obligations by Dec. 15, so is
eager to conclude a deal (or deals)
by that time. There are some 100 em-
ployees at ATV units in the UK.,
U.S.. Canada and Australia.

If Lord Grade gets an aggregate
price of anything approaching $70
million, this would be by far the big-
gest outlay ever for a music publish-
ing operation. Current title-holder is
Chappell Music. which PolyGram
acquired more than a decade ago for
around $40 million.

TOHIitTV

individual national tv spots high-
lighting current product by Olivia
Newton-John, the Oak Ridge Boys
and Barbara Mandrell.

The Newton-John “Physical”

spots will run through the end of the
year and will include retail tie-ins in
the markets where the spots are car-
ried.

Store Name No. of $5.98 List $8.98 List $9.98 List Singles
Home Base Stores Special  Shelf Special  Shelf Special  Shelf

Lyric Records 5 $598 $5.98 $5.98 $7.98 $6.98 $8.98 $1.45
Indianapolis

BeBop Records 8 $399 $495 $599 §$7.57 $6.99 $8.29 $1.43
Jackson, Miss.

World of Music 3 $4.49 $4.49 $5.69 $7.99 $6.09 $8.98 $1.49
Hartford, Conn. $8.29 $9.29

Everybody’s Records 10 $3.99 $4.99 $599 $7.99 $6.99 $8.99 $1.39
Portland, Ore.

Peaches (Great Lakes) 10 $398 $4.96 $6.68 $7.96 Not  Not $1.49
Los Angeles Set Set

Rock 'N’ Easy 3 $5.98 $598 $6.73 $8.08 $7.49 $8.98 $1.49
Brunswick, Ga.

Peaches (Southeast) 11 $4.96 $5.65 $6.98 $7.99 $798 $8.96 $1.69
Hialeah Gardens, Fla. $8.94 $9.94

Strawberries 21 $4.49  $4.49 $5.99 $7.29 $7.48 $8.49 $1.29
Boston $6.49

Record Factory 29 $3.97 $5.97 $5.99 $7.97 $797 $8.97 $1.29
San Francisco $4.97 $6.97

Rainbow Records 17 $3.99 $5.66 $599 $7.99 $7.99  $8.99 $1.49
San Francisco

Crazy Larry’s 5 $3.99 $499 $5.77 $7.99 $7.77  $8.99 $1.69
Grand Rapids

Q Records 3 $4.59 $5.49 $6.69 $7.99 $7.99 $8.99 $1.49
Miami

Mr. Music 15 $3.99 $5.98 $5.88  $8.98 $799 3998 $1.49
Houston $6.99

Licorice Pizza 31 $3.99 $4.99 $5.99  §7.99 $6.49 $8.99 $1.49
Los Angeles $5.49

Tape Town 14 $3.99 %499 3599 §$7.49 $6.99 $8.49 Not
Seattle Stocked
Harmony House 14 $4.00 $594 $6.94 $8.94 $7.94 $9.94 $1.69
Detroit $4.57

Texas Tapes & Records 1 $3.99 $4.99 $5.99 $7.99 $7.99 $8.99 $1.69
S. Houston

Camelot 125 $3.99 $5.98 $6.49 $7.99 $7.99 3899 $1.69
N. Canton, Ohio $4.99 $8.69
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_ Rock’n'Rolling

® Continued from page 10

punky enough for them ~

Formed three years ago, dis-
banded two years ago, and reformed
again n the beginning of this year,
the band on stage comes across more
as a collection of happy anarchists
and pranksters than sullen punks. It
Is fronted by Wolinsky, once the
doorman at the Bottom Line. who
now performs in three-piece suits or
a doctor smocks. Snooky & Tish are
the featured singers

“We have come on as nuns in
drag, as bloody nurses, girl scouts,
cheer leaders. battered housewives,
and once as raped prom queens,”
says Tish (Bellomo). She and sister
Snooky were singers in Blondie in
1975, and have appeared as the Pin
ups. and also on their own as Tish &
Snooky.

The two also design clothes and
own Manic Panic, an East Village
clothing store specializing in new
wave and rock’n’roll clothes

“l have designed a costume for
Cher, and Elvis Costello came in to
buy a suit, back when we were sell
ing them for $10,” says Tish

She is not the only one in the band
involved in outside projects. Jason
Wilkins lead guitarist for the band,
has his own label, Spot Records,
available through JEM. He is
recording a St. Louis singer and
Broadway afficianado. Randy
Mitchell. who is doing new wave,
Gary Numan-type versions of
Broadway songs. First release will be
a single, “Tomorrow™ from “Annie”
with “Corner The Sky.” trom “Pip-
pin” on the B side. It will come out in
the new year.

Also. manager Bruce Feldman
and rhythm guitarist Bob Hopeless
work together doing jingles. The
“Oh Oh Sergio” ad for Sergio Va-
lente jeans is theirs, says Tish.

The Sic F***s play around the
New York area cheerfully doing
such songs as “Chop Up Your
Mother,” “Spanish Bar Mitzvah.”
“Insects Rule My World,” “We Are
Jerry’s (Lewis) Kids” and *“Jack
Benny’s Dead.” An EP’s worth of
material has been recorded, and the
band is shopping for a deal.

“I think first we should release the
record as a Sic F***s record on the
Sic F***s label.” says Tish. “Other-
wise it would be no fun. If we have to
change it later. then we can say we
were forced to do it. But in my heart
I feel it should be released as the Sic
F***S.“

*  x x

“Electronic music is very individ-
ualistic, and there may be a specific
need for something, and nobody
makes it. So I build it.” says Larry
Fast, whose fans know him as
Synergy. a “one-man electronic

band.” who has just released ~A
dion,” his fifth LP for Passport Re
ords

But, says Fast, Synergy, is more o
a do-it at home project, which h
works on between his other gigs. Hi
1 the “electronic producer” an
member of Peter Gabriel’s band
and he brings his boxes of electron
1cs to other people’s sessions, as well
Most recently he has worked on LPs
by Hall & Oates, Meat Loaf, Jim
Steiman and Garland Jeffries

“With Peter Gabriel, there is a
heavy emphasis on electronics. We
radically change the sound of the
guitars and drums. We do a number
on Peter’s voice. We do a number of
effects. So for lack of a better word
we call it electronic production,” he
says.

Fast is also called in as a consult-
ant for companies which make elec-
tronic instruments. And though he
can take apart and put together syn-
thesizers, Fast says he has no engi
neering degree

“I'know enough to get me by, butl
have no engineering background. In
school, before you can specialize in
anything you have to become a gen-
eral purpose engineer, designing
roads and buildings. and studying
electrical engineering. They give you
everything. But I passed all that by,
and went straight to what I wanted
to do. And for that you don’t need a
degree. When somebody calls you
on a session, they don’t ask for a de
gree. They say this is the effect we
want, and if you can do it, fine. If
not. take a walk.

Fast is heading back to England,
his second home, where he is work-
ing to complete the next Peter Ga-
briel LP. That should be finished
early next year, and then it is on the
road with Gabriel.

“That should take up a bit of
time.” he says. “But in the interim,
and afterwards, I would like to pur-
sue soundtrack projects. 1 always
thought my music was applicable
for that kind of thing, and more and
more people are telling me so. That
will be the next offensive.”

Cherry Lane
Secures Deals

® Continued from page 4

closely with Keiser in developing
sales, advertising and marketing
concepts.

And in view of this growth, the
overall company has just moved to
new quarters in Portchester, New
York. increasing its square footage
from 5.000 square feet (in Green-
wich, Conn.) to 60,000 square feet.

BubblingUnderThe

_HOT100

BubblingUnderThe

TopPs_ |

101-THE WOMAN IN ME, Crystal Gayle, Colum-
bia 18-02523

102—SHARING THE LOVE, Rufus With Chaka
Khan, MCA 51203

103—BEAUTIFUL WORLD, Devo, Warner Bros.
49834

104—SANDY BEACHES, Delbert McClinton,
Capitol 5069

105—FOOL ME AGAIN, Nicolette Larson, Warner
Bros. 49820

106—CLOSER TO THE HEART, Rush, Mercury
76124 (Polygram)

107—0H, WHAT A NIGHT, The Temptations,
Gordy 7213 (Motown)

108—ALL ROADS LEAD TO YOU, Steve Wariner,
RCA 12307

109—LOVED BY THE ONE YOU LOVE, Rupert
Holmes, Elektra 47225

110—TWO TO DO, Bob Welch, RCA 12356

201-BOB WELCH, Bob Welch, RCA AFL1-4107

202—BILL SUMMERS & SUMMERS HEAT, Jam
The Box, MCA MCA-5266

203—NORMAN CONNORS, Mr. C, Arista AL
9575

204—ROBERTA FLACK, The Best Of Roberta
Flack, Atlantic SD 19317

205—MELBA MOORE, What A Woman Needs,
EMI-America ST-17060

206—TWENNYNINE FEATURING LENNY WHITE,
Just Like Dreamin’, Elektra SE-551

207—-JIMMY CLIFF, Give The People What They
Want, MCA MCA-5217

208—1AN DURY, Lord Upminster, Polydor PD-1-
6337 (Polygram)

209—THE JOHN HALL BAND, All Of The Above,
EMI-America SW-17058

210—JOHN SCHNEIDER, White Christmas,
Scotti Bros. FZ 37617 (Epic)
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EARL THOMAS CONLEY —Fire
& Smoke, RCA AHL14135. Pro-
duced by Nelson Larkin & Earl
Thomas Conley.

He isn’t exactly an unknown; art-
ists rarely are, when the result is an
album this crafted. On the other
hand, he’s not exactly a household
word in country music, either. Yet.

Conley is a songwriter of keener-
than-average sensitivity whose time
as an artist has arrived. And in that
delicately shaded mix of writer and
performer lies a depth of soul many
often succeed in only imitating.

If what constitutes great country is
a question no one seems ready to re-
solve, it becomes almost a matter of
transparency in light of an album
like this. “Fire & Smoke” is a text-
book case of what ought to occur
when all the components—material,
arrangements, vocals, instrumenta-
tion—fall precisely into place. To-
gether, with the studio as backdrop,
producer and artist have conspired
to create an album that in its inspira-
tion and execution takes country far
beyond what’s expected or some-
times delivered.

Conley’s voice carries the texture

20th Century Label
Buyout By RCA?

® Continued from page 3

at least half of the price tag.

While the Welk Group and Wa-
ner Bros. Music are said to be front-
runners in the bidding, 20th Cen-
tury-Fox Music also is said to be
negotiating with Chappell Music
and CBS.

Along with the label and publish-
ing companies, 20th’s three-story
Sunset Blvd. Fox building also is on
the block, sporting a hefty price tag.

Sale of the companies will affect
about 18 persons: Neil Portnow,
president, with time left on his con-
tract; Renee Wise, Portnow’s assist-
ant. Donny Brooks, national promo-
tion director; Windy Grasberg, pop
promotion: Bill Budsal, head of ad-
ministration; Sharon Berringer, ad-
ministration department and mail-
room and receptionist personnel.
Also included are about five persons
in accounting and approximately
five in publishing.

Rumors began circulating last
year, prior to Martin Davis’ pur-
chase of its corporate parent, that the
label was for sale. A series of person-
nel terminations followed. which
strengthened the rumor.

Closeup

of one used to shading human emo-
tions into lyrics. Traces of George
Jones linger wistfully in his phras-
ing, and in his inflections, but they
are subconscious, since Conley is not
ashadow carbon of anyone. Perhaps
1t’s the pain and poetry of his semi-
autobiographical songs that bring
such naked honesty into his per-
formances. A singer who has spent
many of his nights laboring in fiery
steel mills, and has given days of his
life to railroad yards, is no stranger
to grit or compassion.

His songs stand on their own. This
is not a writer content to churn out
the mundane, the synthetic, the ob-
viously commercial endeavor to
chase a dollar or the charts. A Con-
ley original snares you, hooks you
with its imagery, makes you listen to
the words, think about the feelings.

In “Like Cinderella,” Conley
sings: “You stood there in the door-
way, bathed in golden candlelight/
While helpless hearts were melted by
your style/So many gazing faces
swaying softly in the night/ Whose
thoughts were making love to your
sweel smile.” In but one more verse,
the fragile mood will be punctuated
by sorrow, and it is the singer who
suffers the most.

Or, in “Silent Treatment™: “You
proved to me that I don’t need to be all
by myselfto feel alone/ But lately con-
versation only comes when someone’s
calling on the phone/ Oh, but I'm not
asking questions/ Afraid that I might
Sfind out what’s really wrong.”

In the hands of a less-suited pro-
ducer, talent as subtle as Conley’s
might be lost in overcooked arrange-
ments. But Larkin is noteworthy for
his lack of musical contrivances. He
isn’t a formula producer given to
layering instruments en masse and
soldering them +together with lavish
orchestrations.. For Conley, he has
zeroed in on the essence and mood
of each song. Percussion and rhythm
tracks are driving washes of energy,
keyboards and steel guitar sparkling
slices of sound, background har-
monies bright, strong and unsaccha-
rine.

There are a number of standout
cuts on this album: “This Time I've
Hurt Her More (Than She Loves
Me),” “Tell Me Why,” “Your Love
Is Just For Strangers (I Suppose),”
“After The Love Slips Away.” Al-
though four of the cuts—including
the title one—have been previously
released, the rest of the material is all
new. But the core of the album is
Conley, who is emerging as one of
country’s newest heroes. KIP KIRBY

General News

Bow Mag Video Rent/Lease Deal

® Continued from page 3

president and general manager of
consumer products for the company.
“That’s what we’ll sell.”

Titles recently pulled by the com-
pany for moratorium will “not
necessarily” be reintroduced as
rental items. “That’s not why they
went into moratorium,” says Rob-
erts.

The program—which utilizes spe-
cially designed videocassette rental
packages serially numbered on both
cassette and package for location
and expiry date monitoring—will ac-
commodate leasing distributors ap-
pointed on a non-exclusive basis
and direct dealers.

Currently, 41 distributors—who
will now be responsible for entering
lease agreements with retailers and
posting a $50 bond per title—are as-
sociated with Magnetic Video. Most
are expected to participate in the
scheme, which also requires them to
assist the company in eventual dis-
position of product.

Lease/rental titles fall into two
categories determined by “market
forces.” Suggested release price to
dealers for Class A titles is $75 ($2.88
a week for 26 weeks) and $45 ($1.73
per week) for Class B. Distributors—
who receive “normal functional dis-
counts”—will purchase product for
“under $30.” There is no minimum
package order.

Although the company declines to

Overstock Club

® Continued from page 3

counters Club offers to send 20 of
the top albums for $50 if a member
chooses this quantity. An ad that ap-
peared in the general news section of
the Nov. 14 edition of the Sunday
New York Times does not list al-
bums, but singles product by such
acts as the Rolling Stones, Bob Se-
ger, Foreigner, the Kinks, Stevie
Nicks, Genesis, Journey.

A person answering the ’phone at
the Rochester address claims this
was in error, but indicates that the
club had previously been in oper-
ation offering singles product.

The ad has apparently been
placed in other publications, since
the toll free operator requests of the
caller where the ad had been seen.
The club is said to be planning fur-
ther ads in the Times and TV Guide.

Attempts to obtain further infor-
mation on the club’s operation were
fruitless, and several record whole-
salers in Rochester were unaware of
its existence.

® Continued from page 6

“All’'m’All” and “I Am.”

On this week’s pop chart. “Raise”
jumps to number five, becoming the
fourth album by a black act to crack
the top five so far this year.

Stevie Wonder’s “Hotter Than
July” and Rick James’ “Street
Songs” both climbed as high as
number three; Grover Washington
Jr.’s “Winelight” also reached five.

Other albums by black acts to hit
the pop top 10 so far this year are Al
Jarreau’s “Breaking Away” and
Diana Ross & Lionel Richie’s “End-

Retail Price Survey

® Continued from pag; 1

as in the prior price survey (Bill-
board. Aug. 8).

The 18 retail sources canvassed
represent more than 330 stores
across the U.S.

less Love” soundtrack. both of
which hit nine; and Kool & the
Gang’s “Celebrate” and Smokey
Robinson’s “Being With You.,” both
of which made 10.

That gives the Motown family
three of the year’s top eight r&b
crossover LPs. with PolyGram and
WEA each claiming two and CBS
accounting for one.

* * *

Babbling Brooke: The ubiq-
uitious Brooke Shields is the star of
both of this week’s top two video-
cassettes. “The Blue Lagoon” and
“Endless Love.”

Is there no escaping this woman?

* * *

Outside Help: Our last two items
this week came in unsolicited from a
pair of eagle-eyed chart mavens.
Cary Darling points out that the Go-
Go’s are the first all-female rock

Chartbeat

band to reach the top 40 since Fanny
hit number 40 in 1971 with “Charity
Ball” and number 29 four years later
with “Butter Boy.”

And Watermark’s Matt Wilson
notes that Foreigner’s resurgence to
No. 1 last week with the LP “4” after
an 11-week absence puts it in 13th
place in the history of Billboard’s
pop album chart.

The cast album to “My Fair
Lady” is the all-time rebound
champ. It hit No. 1 in 1956. fell out
of the top spot for 63 weeks, and
then bounced back. The 1962 “Pe-
ter, Paul & Mary” LP is runnerup.
having returned to No. | after a 47-
week gap. The “Gigi” soundtrack in
1959 moved back to the top after 38
weeks out.

Naturally, this tally excludes Bing
Crosby’s ““Merry Christmas” LP,
which returned to No. 1 during
seven of its first 12 holiday seasons.

But then, everybody knows that.

www.americanradiohistorv.com

go into detail and admits that home
taping is “a fact of life,” the encoded
serialization plan is intended to em-
phasize the company’s commitment
to ameliorating the piracy situation.

“Piracy is a crime against the re-
tailer,” stresses Dreyer. “We will do
anything rational, reasonable and
attainable in cases of abuse,” adds
sales director Leonard White.

Except for direct dealers, the.onus
for misappropriated or otherwise-
misused product will fall on distrib-
utor-leasees, who have posted a per-
title bond.

The rental program also affirms
Magnetic Video’s responsibility to
the “creative community” via copy-
right and other controls retained to it
while product isin the rental mode.

“Rental gives us access to product
we might not otherwise get,” com-
ments Bud O’Shea, group vice presi-
dent of Fox Telecommunications.
“The creative community is con-
cerned about unauthorized rental,
and unless there is a viable plan,
product might not be available to
the home video market.”

The nature of product distribu-
tion will remain unchanged. While
affirming support for the small inde-
pendent dealer, the company hopes
that the program will offer market
stabilization for the entry of “major
retailers” into the video arena.

“This program will help the
dealer’s cash flow and allow him to
make a respectable profit,” com-
ments White. “We addressed the de-
mands of the marketplace and intro-
duced rental as well as sales to
support the retailers who built this
business.”

Forty titles in the optical laser
videodisk DiscoVision catalog for
1982 will be offered for sale only by
Magnetic Video. The company does
not anticipate renting disk titles until
the final quarter of the year.

Backed by local advertising, retail
promotions and public relations
support, January lease/rental titles
include “History Of The World Part
1.” “Dr. No.,” “The Great Muppet

“Caper” and “A Fistful Of Dollars.”

Other titles released for rent in the
first quarter feature “La Cage Aux
Folles I1.” “Eye Of The Needle,”
“Return Of The Pink Panther” and
“What’s New Pussycat?”

Worldwide program roll-out be-
gins in January. The scheme will be-
gin in Australia and the United
Kingdom; the launch follows a cur-
rent period of test marketing in Ger-
many.

Lifelines |
Births

Boy, Thomas Patrick, to Donna
and Tommy Teague. Father is na-
tional head of promotion for Kat
Family Records.

*x X X

Girl, Amber Catarina, to Daniele
and Terrence Ellis, Nov. 12, in Lon-
don. Father is co-chairman of the
Chrysalis International group of
companies.

* * *

Boy, Grant, to Vickie and Jerry
Douglas, recently in Madison, Tenn.
Father records for Rounder Records.

Marriages

Robyn Frey to Barry Kove, Oct.
25, in Brooklyn, N.Y. Bride is Arista
Records a&r administrator.

Deaths

Paul Crockett, 33, lighting man-
ager for the Atlanta Rhythm Section,
crushed to death, Oct. 28, when the
band’s lighting equipment collapsed
at the Stargate Theatre in Dover,
N.J.

*x kK
Bob Eberly, 65, of cancer Nov. 17
in Glen Burnie, Md. He was one of
the most popular singers of the big
band era in the *30s and *40s (sepa-
rate story, page 56).

® Continued from page 61

radio personalities Kae Williams
and Milton “Butterball” Smith.
Tickets are $75 each.

Williams, who has hosted pro-
grams in both Philadelphia and
New Jersey, and often called Philly’s
father of black radio, has been ill for
some time. Smith, from whom Tam-
burro took his air name, Butterball,
recently had a leg.amputated. Smith
was at Miami’'s WMBM-AM.

* * *

Al Green, recently in concert at a
church, reportedly got so carried
away while performing he jumped
on the church’s glass communion
table, shattering it. I hear that por-
tion of his show shocked some, em-
barrassed some and thoroughly up-
set others.

* * *

Patti Labelle’s next LP is expected
to be recorded live (in an effort to
fully capture the singer’s energy and
excitement) while she makes her
swing through some of the nation’s
smaller facilities, including New

York’s Savoy.

* * *

Ben Branch, head of the Chicago-
based America’s Music & Entertain-
ment Hall of Fame, recently hud-
dled with Sammy Davis Jr. in Las

Counterpoint |

Vegas discussing Davis’ hosting the
organization’s Hall of Fame induc-
tion ceremony next year. This year’s
event, Oct. 5, was highly successful.

Davis, honorary chairman of the
board, was the group’s first inductee
three years ago. A Davis scholarship
was established at that time.

The organization has decided to
hold its annual presentation the first
Monday in October each year from
now on.

America’s Music & Entertainment
Hall of Fame, which also operates a
school for aspiring musicians and
industry executives, recently lost its
government funding as a result of
budget cuts. The program will now
be funded through private dona-
tions.

* * *

General public tickets for the
Richard Pryor concerts, benefiting
Operation PUSH, at L.A’s Palla-
dium sold out in less than one day.
Tickets for the Dec. 9-10 perform-
ances are $12.50.

The organization held 200 $100
tickets for each evening for those en-
tertainers wishing to make special
donations to Operation PUSH of
$100 or more.

The concerts will be taped for a
feature length film. For additional
information contact Bill Cherry at
PUSH’s Chicago headquarters (312)
373-3366.
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General News

Will Cable Clobber
Prerecorded Video?

® Continued from page 3

prime distribution of movies will ap-
pear as a blip.”

During a later session, Harlan
Kleiman, president of the Harlan
Kleiman Co., slammed this view in
his talk on “Cable And Home
Video/Friends Or Foes?” “It’s not a
question of cable or home video. In
certain areas, they will be compat-
ible,” he said.

New releases will appear simulta-
neously in theaters, on a pay-per-
view cable basis, and on cassette and
disk, he said, with the second market
being subscription cable, and then
the networks, and finally syndica-
tion.

“The advantage of cassette and
disk is simply being able to play it
when you want”” Random access
and the ability to store information
such as a glossary of terms is the real
advantage of the videodisk, he
noted. “The key advantage of the
disk is the ability to demonstrate a
process, and to repeat actions.”
VCRs will become a component in a
television set sale, he said, allowing
viewers to tape and then preview
what’s available on the eventual
100-plus cable channels. “What we
are talking about is modularity. The
only thing holding us up is the tech-
nology.

Henry Brief. executive vice presi-
dent of the ITA, welcomed the at-
tendees, and also noted the fast pace
of video industry sales. “Forty %
more video cassettes, twice the num-
ber of video cameras, and three
times the number of projection tv re-
ceivers have been sold than the same
time last year. The world market for
video will be limited only by the
ability of the industry to produce.”

And the same goes for the expect-
ing videotape market. said Bill Mad-
den, marketing manager for 3M.
“No one tape company can offer a
full range of product,” Madden said,
noting that individual companies
will specialize in certain area and
carve out unique marketing areas.

He pinpointed 1981 tape sales at
$2 billion, and believes that sales
will top $10 billion by 1985. Sales
figures are for all magnetic tape
media, including audio, video, and
floppy disks. Videocassette sales will
total out to 115 to 120 million units

in 1981, spurred by active home
video sales.

Madden also noted thataccording
to 3M figures, 40% of VCR owners
bought or rented prerecorded video
cassettes (24% of this figure bought
outright), and that 45% of VCR
owners polled said they intended to
rent prerecorded programming in
the next 12 months. The mean num-
ber of titles rented or bought per
year is 20.

“The investment to get into the
tape business is growing astronom-
ically, and tape companies will be-
come more selective,” Madden said.
“Our capital spending budget at 3M
will be hundreds of millions of dol-
lars in the next few years. Tape com-
panies will be more selective. Video-
tape manufacturers are assessing
their strengths and concentrating in
these areas.”

In other ITA news, Sam Burger,
sentor vice president of manufac-
turing operations for CBS Records,
was elected chairman of the board of
directors, succeeding Irwin Tarrx,
who held that post for two years.
John Povolny, vice president of
magnetic/video products for 3M is
the new president, succeeding Bur-
ger.

Other new officers include Gordon
Bricker, division vice president of
SelectaVision Videodiscs, as senior
vice president; Willim Gort. presi-
dent, film division, American
Hoechst Corp., as vice president of
planning: and J. Philip Stack. senior
vp of Sony Video Products as East
coast vice president.

The new Midwest vice president is
Anthony Mirabelli, group director,
special products, Quasar Electron-
ics, and West coast vice president is
Steve Roberts, president, 20th Cen-
tury Fox Telecommunications. Ar-
nold Norregaard, managing direc-
tor, Bellevue Studio, Copenhagen is
now European vice president and
Larry Finley, Larry Finley Associ-
ates, assumes the position of vice
president, membership/events. Sec-
retary is James Jimirro, president
Walt Disney Communications:
treasurer is Maria Curry. director of
sales, Magnetic Tape division, Agfa-
Gevaert and executive vice presi-
dgnt is Henry Brief.

If you happened to see a lot of new cars and faces at the
Niles, I1l. HQ of Video Sound Unlimited last week, don’t
'be alarmed. Early in the week, retail video biggies like
George Port, Pickwick International; Arthur Morowitz,
Video Shack, New York; Weston Nishimura, Video One,
Seattle; Cheryl Benton, Video Station; Frank Borno,
Maryland chain op; Craig Cartwright. Texas skein owner
and Gene Kahn, Northshore Chicago stores’ owner,
among others, met and formed the long-awaited Video
Dealers’ Software Assn. Then later last week, Noel
Gimbel found time on his schedule to host more than 100
Midwestern video software dealers for a day of discussion
about rental-only programs. ‘Tis said that 80% abhorred
the Warner Home Video concept, while it was Splitsville
over the Magnetic Video announcement. The association
will soon have another development to ponder, the ex-
pected announcement of the CBS/MGM video rental
policy on Dec. 7.

The controversy over black music’s role in Warner
Amex’s MTYV cable tv music channel, raised last week at
Billboard’s third International Video Entertainment/
Music Conference (separate story, page 4), could heat up
in the coming weeks: Track has learned that the Black
Music Assn. has called a meeting by its governing coun-
cil for Monday (23) to review the implications of MTV’s
avowed AOR slant. ... Don’t expect 1o get personal
phone calls from CBS personnel through the ranks in the
U.S. from Jan. 18-22. The lords and their vassals hie to
Puerto Rico almost 1,000 strong for a general confab. . . .
Los Angeles County and cities of Los Angeles and Glen-
dale ordinances controlling drug paraphernalia display
have been upheld by the California Court Of Appeals.
The three judges overruled L.A. judges who deemed the
statutes unconstitutionally vague. The appellate court
also rejected the arguments of plaintiff record store
chain owners like Licorice Pizza and Music Plus that due
process, equal protection under the law and freedom of
speech were violated by the order to display such mate-
rials in a separate room, where minors would be prohib-
ited.

House of Representatives’ proposal (HR 4727), which
would outlaw piracy of satellite transmissions, introduced
jointly by Henry Waxman (D., Calif.) and Tim Wirth (D.,
Colo.) Oct. 7, passed muster last week in its first hearing.
It is now headed for deliberation by the House’s tele-
communications committee, headed by Wirth. Bruce
Wolpe of Waxman’s staff predicts it will get its real test
when the House reconvenes in February, 1982.. .. Q Rec-
ords, the three-store Florida chain, specials one single
weekly at $1.19, with in-store advertising at the cash reg-
ister. . . . Independent distributors wondering when Artie
Mogull will come with more album releases on Applause
fabel. They have had two albums since August. Most put
up front money to get Applause. . .. In abeyance, too, is
the distribution route of resurgent Monument Records,
since Fred Foster put out three singles by Kris Kristoffer-
son. Charlie McCoy and the Strommen Bros., through
indies about two months ago and there’s been no word
since. . . . Jim Cleaver, executive editor of the L.A. Senti-
nel, the longtime black weekly, and husband of Bill-
board’s Jean Williams, is being feted Dec. 10 at the Uni-
versity Hilton. For information about the cocktails/
dinner event, call Frankie Curry (213) 298-0503. Tickets
are $35.

InsideTrack

Track commends Gil Friesen of A&M Records wiio
has his brass spending a day working in L.A. retail stores.
The street people concept includes finance’s Mike Park- |,
inson, advertising’s Rob Gold, marketing services’ Bob
Reitman, sales’ Dave Steffen and promotion’s Harold
Childs. . . . The move of Tom Whelan, chief of JetCo Dis-
tributing, Indianapolis, the house rackjobber for the Air-
ways’ 40-plus discount department record and tape divi-
sion, to the Target stores’ record/tape/accessories buyer
perked rumors the chain would be going direct. Whelan
denies such reports.

Steven Spielberg receives the first Board of Governors’
award from the Composers & Lyricists Guild of America
at their 28th annual dinner Dec. 14 at the Beverly Hills
Hotel. C&LG is accolading his contributions toward the
advancement of film music. ... Chuck Blacksmith of
Roundup Music, the Seattle in-house racker for the Fred
Meyer chain, reports the record departments are putting
50% of their Yule ad budget into tv, with Kathy Logan
committing 1o a blitz campaign this week and then more
two weeks prior to the 25th. Blacksmith reports all labels
except Arista are participating.

Composer Gordon Jenkins suffered serious lung injury
in an auto collision Sunday (15). He is confined in the
intensive care unit at Westlake Village Hospital outside
Los Angeles. ... Island Music’s Lionel Conway. Peer
Music’s German rep Michael Karnstedt, Australia’s
Mushroom Music’s Michael Godinsky and Ralph Peer II
discuss global publishing Monday (23) at the Hyatt Sun-
set at 6:30 p.m. before the Music Publishers’ Forum. . ..
Tom Grant, who had a recent hit on WMOT Records, is
the son of the late Al Grant, who for years operated Ore-
gon’s most potent one-stop, Madrona Music Portland.

Judd Siegal, a longtime sales exec for a number of la-
bels, last with Ovation, has surfaced as boss of marketing
for Carl Davis’ new Kelli-Arts label. which just released
its first single. ... The Record Bar Boone, N.C. outlet
walked off with the $500 grand prize in the recent
Memorex/Savoy display contest. The inventive store
crew used a Shakespearean theme. “Much Ado About
Memorex,” with a 12-foot banner across the entrance
and the entire show window set like a mini-theatre. Most
important. they moved 345 Memorex tapes, 69% of their
blank tape unit movement during the contest. . . . Cali-
fornia Copyright Conference hails the Christmas Season
Dec. 5 at Carlos’ 'n’ Charlie’s asking $7.50 for appetizers
and a no host bar. Reservations: (213) 784-3284.

Veteran distribution and rackjobbing exec Steve
Kugel ended up in Scotisdale, Ariz., where he is repre-
senting a new advertising concept for four Western
states. ... Shelby Singleton has negotiated with Fabor
Robinson, seminal country label entrepreneur, to release
some golden oldies albums by Mitchell Torok, Ned
Miller and Johnny Horton. ... Singleton’s accounting
whiz, Doris Kelley, has recovered from a severe heart at-
tack and is convalescing at home. No definite date looms
yet for her return to the abacus. . .. The Bestway Group
and DRG Records, the nostalgia/caster label, couldn’t
arrive at an agreement whereby Bestway would acquire
DRG on a stock-for-stock basis.

Edited by JOHN SIPPEL

Beta Still Chasing VHS Format, Say Eastern Dealers

® Continued from puge 9

a rental program by the end of the
year in five of its stores and gradu-
ally increase the number during
1982. He adds that males 20-40 still
purhcase most of the tapes at the
chain, although the age demogra-
phic has lowered as machines have
become more affordable.

Bill Northrup, sales manager for
Artec Distributors in Shelburne. Vt.,
says that VHS tape saleshold a2 to |
edge over the Beta format in the

ASCAP Seeking
Double ABC Fees

® Continued from puge 3

reaching an agreement before the
end of the year,” says Ed Cramer,
BMI president.

BMI has been receiving interim
rates of $2.6 million each from ABC
and NBC. Its settlement with CBS
called for a package deal of about
$43 million, including supplemental
payments for past years and a new
payment schedule for the next five
years.

New England and upstate New
York region serviced by the com-
pany. Artec, which just opened a
new 20,000-square-foot warehouse.
does most of its business in block-
buster new movies, but Northrup
says that music programming is
playlng a growing percentage in
gross tape sales. “We've heard that
Beta machines are on the upswing in
our area,” he reports, “and while the
figures haven’t shown it yet. we ex-
pect our Beta tape sales to rise.” He
adds that the firm works closely with
small retailers and department
stores in developing rental programs
based on the unit’s available space
and market needs.

“We're in a funny market.” says
Dave Wynshaw. video sales man-
ager for Pickwick Distributing in
Opa Locka, Fla. “This is big export
territory, so my figures can really
throw you. VHS may outsel! Beta by
3 to | nationally, but here its 3 to 2.
and sometimes it’s even. since South
American tourists generate strong
Beta sales.” According to Wynshaw,
feature films outsell music programs
by a healthy margin, but he feels the
forthcoming CBS-MGM “MUSE

Concert” tape will bring new life to
sales of contemporary music prod-
uct for Pickwick.

In Toledo, Oh.,, Reba Bader of
Video Connection says the company
does a big business in renting VHS
feature and adult films. “Most of the
rentals we sec are for old serials and
westerns,” she notes. “We do very
little business when it comes to mu-
sic tapes, even though we deal with a
pretty contemporary age demogra-
phic.” Bader says that most of the
purchases and rentals at the store are
made by males in their mid-20s to
early 40s, with rental gross income
nearing 35% of the firm’s annual
sales.

Rentals represent better than 80%
of the business at Record Ren-
dezvous in Richmond Heights, Oh.
Store manager Al Kaston says that
“our customers don’t even think
about buying a $60 movie when they
can rent it for a day and pay $5.
People don’t seem to be as interested
in amassing large video collections
as they were six months ago.” When
it comes to videotape sales, he re-
ports that the VHS format doesn’t do
as well as Beta, “largely because we
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are one of the few dealers in the area
who stock Beta tapes. I've found that
it's to our advantage to keep our
Beta inventory up.”

Kaston feels that one of the rea-
sons why his store sells more feature
films than music programs is be-
cause “the concerts aren’t marketed
well enough. I usually have to make
people aware that an ELO or REO
tapeisavailable, and then they'rere-
ceptive. Otherwise, they seem to be
in the dark.” His customers average
in age from 25-40, and sales are
“evenly balanced” when it comes to
sexes.

Another retailer with a booming
rental business is Media Concepts,
the parent company of four Video
Corner stores in central and south-
ern Florida. Office manager Glenda
O’Neal says the firm’s Prime Time
club has over 1000 members who
have paid a $75 lifetime member-
ship fee to exchange tapes for $10
with no time limit. She says the bulk
of the exchanges are in the VHS for-
mat, “because that’s what kind of
market we have here. As a distribu-
tor for 225 dealers in Florida and the

U.S, we do stock Beta tapes. But 1
don’t see the percentages shifting
anytime soon.” Most of the com-
pany’ssalesand exchanges are in the
feature film category, but O’Neal
states that there is some demand
from “a younger audience” for tapes
of artists such as Blondie and Fleet-
wood Mac.

Brooke Distributors in Atlanta
handles over 200 accounts, and
buyer Jon Showe says that 90% of
the company’s business is in VHS
cassettes. “There was a time when
the figure was about even,” he ex-
plains, “but now the Beta business is
just dismal. I know of new dealers
who are starting with 100% VHS in-
ventory and only special-ordering
Beta tapes.” Of the stores that
Brooke sells to, Showe says the ma-
jority rent cassettes. “The people
who buy tapes in this market are
loaded and few in number. HBO in
particular has supplanted the need
to go buy new movies for a lot of cus-
tomers in our market. With four
movie channels to choose from, they
Jjust don’t need to lay out big money
for new cassettes.”
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AS ANCHORWDMAN ON SDNGS LIKE PAUL
SIMDN'S “FIFTY WAYS TO LEAVE YOUR
LOVER:" BILLY JOEL'S "JUST THE WAY YOU
ARE:" STEELY DAN'S "GAUCHO. GEORGE
BENSON'S “GIVE ME THE NIGHT ANO
JUST ABOUT ANY HIT IN RECENT MEMORY
WITH BACKGROUND YOCALS ON IT. PATTI

A A A

YOU'VE HEARD MORE FROM PATTI AUSTIN
THAN YOU HAVE FROM DAN RATHER.

AUSTIN HAS A VOICE AS FAMILIAR TO
AMERICANS AS DAN RATHER'S. AND
BETTER AT CARRYING A TUNE, TOO. IT'S
ALWAYS GDOO NEWS WHEN PATTI AUSTIN
IS SINGING. ASK QUINCY JONES., WHO'S

\WAITED FOR YEARS TO RECORD HIS FAVOR-

ITE VOCALIST QUINCY AND PATTI HAVE

QWS 3591

FINALLY TEAMED UP ON AN ALBUM THAT
PUTS PATTI DN HER OWN TD STAY IN
PRIME TIME. THE EVIDENCE: “DO YDU
LOVE ME?"" [QWE 48754) AND THE
NEWEST SINGLE “EVERY HOME SHOULD
HAVE ONE™ [QWE 43854) BEING ANSWERED
WITH A BIG YES ALL OVER THE RADIO DIAL.

PAT T AUSTIN. EVERY HOME SHOULD HAVE ONE.

Producedby Ouin(ﬁX Jones for Quincy Jones Praductions. On Qwest Records & Tapes. Manufactured and Distributed byWarner Bros. Records Inc.
anagement; Weisner-DeMann Entertainment Co., 9200 Sunset Blvd., Penthouse 15, Beverly Hills, California
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Remember someone special.
> With someone special.
. Sinatra.
..~ Hisnewest album.
- SHE SHOT ME DOWN. FS 2305

Produced by Don Costa On RepfTSe records & tapes/A division of Warner Bros. Records Inc.

And don't forget these other Sinatra best-sellers:

Sinatra: A Man And His Music 2FS 1016
My Way FS 1029
™ OI'Bige Eyes Is Back FS 2155
~=* ‘Sinatra—The Main Event FS 2207
=" Greatest Hits Vol. | FSK 2274
~ Greatest Hits Vol. Il FSK 2275
~* Trilogy 3FS 2300



www.americanradiohistory.com

