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Black Radio Debates
Urban Contemporary

By JEAN WILLIAMS

LOS ANGELES- A number of
major black-oriented radio stations
across the country are taking on ur-
ban contemporary formats, 1o com-

IFPI, BIEM
Still At Odds
Over Royalty

By MIKE HENNESSEY

PARIS 1FPI and BIEM failed to
reach agreement at their resumed
talks here last month on the Euro-
pean mechanical royalty contract
(Billboard. Dec. 5). There will be no
extension of the existing pact, which
expired Thursdayv (31).

Instead. it will be left to the TFPI

(Continued on page 36)

pete with general market stations for
advertising dollars and greater au-
dience share.

This format, an outgrowth of
disco, gencrally blends contempo-
rary black music with rock- and
pop-oriented product which often
(though not exclusively) carries a
rhythmic base. Latter is epitomized
by Hall & Oates’ current "1 Can’t Go
For That.” but also extends to titles
such as Ohivia Newton-John's
“Physical.”

The development has alarmed a
number of black music promotion
reps. who are concerned that 1t will
reduce airplay for certain black
product. And programmers at tradi-
tional black stations share that con-
cern. believing the urban contempo-
rary sound to be somewhat softer

(Continued on puge 15)

to prove it to-you all, and we really “wanted it."

by Clearmountain/Adams.

WONDERLAND
OF HI TECH
AT VEGAS CES

By JIM McCULLAUGH

LOS ANGELES The $3 billion a
year consumer electronics industry’s
extraordinary odyssey into a sub-
stantially larger home entertain-
ment/learning industry will con-
tinue to be reflected at this week’s
25th Consumer Electronics Show
beginning Thursday (7) at the Las
Vegas Convention Center.

Some 50,000-60,000 trade attend-
ces are expected to be on hand to
view the more than 900 audio, video.
clectronic games, home computing,
audiophile software and accessory
manufacturer exhibits. Much new
product and many developments
from all categories will be unveiled
(sce separale stories).

The move to video stll remains a

(Continued on page 54)

German Publishers Make
Broader Global Inroads

By WOLFGANG SPAHR

Late Buying Surge
Buoys Holiday Sales

By JOHN SIPPEL

LOS ANGELES—A late four-to-
six day buying surge sparked by a
remarkahly strong Wednesday and
Thursday (23-24) pulled holiday
season "8 | out of the tlat or worse po-
sition for U.S. record/tape/acces-
sories/video retailers.

Starting Saturday, Dec. 19, cash
registers rang up larger multiple-
unit sales than 1980 pre-Christmas.
with early sales reports Monday (28)
indicating an average 7% upturn over
1980 among chains canvassed.

Maybe it was just the price in-
creases over the year™ is the way Joe
Martin of Turtles. Atlanta, views 1t
“Vanilla pop like "Hooked-On Clas-
sics,” Placido Domingo and Strei-
sand and the extra day this year put
us over,” Ira Heilicher of Great
American/Wax Muscum. Min-
neapolis. explains.

BRYAN ADAMS . .. YOU WANT IT-YOU GOT IT. It took us many months
You finally “got it" and
the Bryan Adams album, You Want It—You Got It SP 4864, is busting
lnose. A & M's number one New Year's resolution: Keep breaking Bryan
Adams . . a brilliant new album on A & M Records and Tapes. Produced

HAMBURG - By careful nurtur-
ing of local talent, German music
publishers generally feel their efforts
will realize major international gains
for their country’s contemporary art-
ists and music in 1982

Acts like Dschinghis Khan, the
Goombay Dance Band and Ara-
besque are just a few 1o grow to pop
maturity after careful nursing in the
cradle of the music publishing busi-
ness.

Michae! Starck. hcad of publish-
ing at April Music in Frankfurt, be-
licves that the German successes
abroad stemmed from the world-
wide acceptance of disco product in
the 1970s. He sces Munich as “the
birthplace of this phenomenon” and
says the city still enjoys a great repu-
tation in the pop world, especially

for its studio scene. It also throws a
powertul spotlight on German com-
posers and lyricists.

Says Starck: “The very fact that
top international acts. such as the
Electric Light Orchestra, are record-
ing so often in Germany, and using
German arrangers and musicians,
underlines my theory that Germany
today really is capable of competing
internationally.™

Hans W. Sikorski, head of one of
Germany’s most successful publish
ing outfits, based in Hamburg, and a
key executive of copyright society
GEMA _js also proud of the progress
of German pop material round the
world.

“We all got fed up with having to
watch how foreign songs and artists

(Continued on page 32)

keted by PolyGram.

“We saw no reason for optimism.
We knew we nad to merchandise
and advertise more effectively this
scason,” Stu Schwartz of Harmony

(Continued on page 90)

MCA, E/A Plan
Midprice Lines
For Gospel

LOS ANGELES — MCA and
Elcktra/Asylum are launching gos-
pel midprice lines this quarter, and
the moves will be closely observed
by long-established labels in this
field. particularly Word and Savoy.
which do not belicve this pricing
concept is appropnate for the gospel
market

(Continued on page 31)

Penned and performed by Vangelts, “Chariots Of Fire” PD-1-6335 is the
runaway soundtrack album of thz year. “Chariots Of Fire,” as beautiful a
masterpiece as the memories you associate it with. On Polydor. Mai

(Advertisement)

(Adver t)

S-26

= Produced
by Lakeside.

i 8 (©1981 Solar Records - Distributed by Elektra/Asylum Records - A Divislon of Warner Communications, Inc. &

Fall under the maglc spell of Lakeside.

o=————| The new album
“Your Wish Is My Command.’

SOUND OF
LOS ANGELES RECORDS

Featuring the hit single
“I Want To Hold Your Hand.’
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There’s a real world behind th= glamorous
world of rock ‘'n’ roll.

Journey stopped a pre-concert scund
check for it.

CBS Record’s Tony Martel and Farimasy
Studios’ Roy Segal took time out to be a

part of it.

And only a groug: of unfortunate kids
had anything to gain

What made it haopen was the 25Cth
Ampex Golden Reel Award.

The Golden Reel Joes to the per-
formers and studios who achisve RIAA-
certified gold for albums mastered on
Ampex professional audio tape. Part of the
award is a thousand dollar donation t¢
any charity the performers choose.

It's a choice no one takes ightly.

Escape is Journev's fifth Golden Re=l
album. And they chose the T... Martell
Leukemia Foundation to receive the
donation.

Together with other artists and studios,
they've directed a quarter of a million
dollars in Golden Ree! contribetions to
charities in many fields. Health The envar-
onment. Needy children. The xrts.

We salute Fantasy Studics and
Journey along with all of the exceptional
recording professioncls who've eamed

the Golden Reel Award.

AMPEX

Ampex Corporation « One of The Signal Companies $

Journey (Steve Smith, Steve Perry, Jonathan Cain,
Neal Schon), CBS Rec:ord's TJ. Martell and
Fantasy Studios’ Roy Segal
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TOP 10 ALBUMWVIS FROM TOP 10 SINGLES FROM

RANDY CRAWFORD ..o @ ELVIS COSTELLO e
PRETENDERS &  RODSTEWART e
ELVIS COSTELLO @ LAURIE ANDERSON..... ccco ()
ROD STEWART @ orTAawan D
GARY NUMAN & Gary NUMAN (ors
AC/DC @ _ POINTER SISTERS |
GEORGE BENSON & MODERN ROMANCE or10

PRETENDERS
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General News

LOS ANGELES—You think
there were no surprises in contempo-
rary music in 1981?

Don’tsay that to Billy Squier, who
shot into the top five on Billboard’s
pop album chart after failing to hit
the top 150 with his previous LP.

And certainly don’t say that to the
Bee Gees, who followed three con-
secutive No. 1 albums with a studio
set that fell short of the top 40.

The year just ended contained nu-
merous unexpected hits and misses—
albums that did significantly better
or worse than the artists, their record
companies and the industry would
have expected.

Two of rock’s foremost female
singers issued their first solo albums
in 1981, to vastly different recep-

Nala

tions. Stevie Nicks’ “Bella Donna”

Record & Tapé Buyers Handed
Out Sales Surprises During ’81

soared to No. | and spawned two top
10 singles; Debbie Harry’s
*KooKoo” peaked at a disappoint-
ing number 25 and yielded no top 40
hits.

And so it went during the year.
Phil Collins of Genesis managed to
beat his group into the top 10; John
Entwistle of the Who wasn’t even
able to crack the top 50. The sound-
track to “The Jazz Singer” became
one of Neil Diamond’s all-time big-
gest hits; the soundtrack to “Flash

By PAUL GREIN

Gordon” became one of Queen’s
biggest disappointments.

Of course, it was ever thus: If es-
tablished acts didn’t fall off from
their customary peaks, there would
be no opportunity for new acts to
break through. And, inevitably, at
some point those acts too will fall
off, to make way for still another
generation.

With that perspective in mind,
here are some of 1981’s notable sur-
prises. First, the albums that did ap-

preciably less than one would have
expected, based on the acts’ track
records and general momentum.

1. “Living Eyes,” Bee Gees, RSO.
What can you say about an album
that peaks at number 41, after its
three predecessors all reached the
summit? Not much, except that this
is the Bee Gees’ lowest-charting stu-
dio album since 1974’s “Mr. Natu-
ral.”

Chrysalis. This album couldn’t miss:
It featured the most publicized fe-
male rock star of the past two years
and one of the industry's top pro-
duction teams, Bernard Edwards
and Nile Rodgers of Chic. It missed.

3. “Dead Ringer,” Meat Loaf,
Cleveland International. Meat’s de-
but LP, “Bat Out Of Hell,” was one
of the best-selling albums in CBS
history. but that was four years ago
and memories fade. This time
around, rock’s biggest star had to
settle for a number 45 finish.

4. “Circle Of Love,” Steve Miller
Band, Capitol. The Tower waited
even longer for Miller’s album than
the Black Rock did for Meat's—a full
4% years. And when it finally came,
it, too, was something of a letdown.

2. “KooKoo,” Debbie Harry,

(Continued on page 9)

Billboard photo by Chuck Pulin

IRISH CHRISTMAS—James Galway, left, and Paddy Maloney, right, leader

of the Chieftains, practice a pennywhistle duet while actor Milo O’Shea and

Geraldine Fitzgerald listen in. The Chieftains were in New York for their tradi-
tional Irish Christmas show at Avery Fisher Hall.

Radio Looks To Increased
Competition, Technology

By DOUGLAS E. HALL

NEW YORK-—Fragmentation,
increased competition and question
marks about new technology are the
ominous signposts radio program-
mers see as they peer uncertainly
into the next 12 months.

Most expect radio ad revenues to
be bad and the screws to be on at
least for the first quarter. The effects
on programming, according to most
quarters, will be more caution and
more conservatism, if that is pos-
sible.

There will probably be more com-
mercial-free hours, but not always

by design. Consultant Bob Hena-

bery suggests a positive step in this
situation: “Cut back commercial
load and keep it back with higher ad
rates when business picks up.”

Henabery is among those who be-
lieve some listeners are turned off to
radio because of heavy commercial
loads.

While everyone agrees that radio
will be more competitive in 1982, the
struggle in some markets will be
greater than others. Probably no-
where will the competition be fiercer
than in New York, due to the spring
arrival of Doubleday Broadcasting
at WTFM-FM.

Doubleday national program di-
rector Bobby Hattrik, who has had
one AOR success after another
shaping up the Doubleday chain
(first with KWK-AM-FM St. Louis
and then with WLLZ-FM Detroit,

(Continued on page 15)

LONDON—Effective next
week, Billboard is relocating the
base of its international editorial
operations from New York to
London. The move is designed to
improve and expand the maga-
zine’s existing coverage of the
global home entertainment in-
dustry.

Heading up the new thrust is
Peter Jones, appointed inter-
national editor from European
news editor. In conjunction, the
London bureau’s managing di-
rector, Mike Hennessey, who has
hitherto supervised European
editorial coverage, acquires the
additional title of international
editorial director.

Billboard Relocating
International News HQ

Its

Outlining the changes, Gerry
Wood, Biliboard’s editor in chief,
comments, “We see this asa posi-
tive and logical step to provide
an even better international news
service for our readership. It’s
also a declaration of Billboard’s
awareness that more and more
important developments in the
music and home entertainment
industry are taking place outside
North America.

“It makes sense to expand the
duties of our experienced Euro-
pean team, so that we can
achieve a more rapid and effec-
tive comparative evaluation of
news from all over the world.”

(Continued on page 9)

RIAA Clarifies View On Taping

Notes Home Audio Recording Not Exempt Under Law

WASHINGTON—RIAA presi-
‘dent Stan Gortikov has written a let-
ter of clarification to Sen. Strom
Thurmond, chairman of the Senate
Judiciary Committee. that could
dramatically change the language
Congress is using in upcoming legis-
lation exempting home videotape
recording from copyright infringe-
ment laws—and could instigate a
closer look at the legality of home
audio taping as well.

Gortikov's four-page letter,
mailed to Sen. Thurmond and other
members of the committee Dec. 9,
points out a fact of law that has been
misunderstood or overlooked by
most Congressmen and their staffs
rallying around legislation to save
U.S. consumers from being labelled
lawbreakers for videotaping their fa-
vorite programs at home.

The proposed law, introduced by

By BILL HOLLAND

Sen. Dennis De Concini (D-Ariz), is
built on the legal premise that since
there is an exemption in the Copy-
right Law for home audio taping,
there should also be one for video-
taping for private use. But the fact is,
as Gortikov has made clear, “U.S.
copyright law has never contained a
home audio recording exemption.”

Gortikov sought to portray the
recording industry as walking softly,
but not carrying the big stick that
has made MCA and the movie in-
dustry the villains in the VCR law-
suit (Billboard, Oct. 31), by writing
to Thurmond that the recording in-
dustry did not try to test case “be-
cause we have always believed that
the better solution to the home tap-
ing problem is to be found in the
Congress, not in the courts.”

The RIAA president also made it
clear that “we do not believe that

Video Software Sales Are
Slowing At Record Chains

By JOHN SIPPEL

LOS ANGELES—The scales
have tipped against U.S. record/
tape/accessories chains showing a
substantial profitin home video soft-
ware, a canvass of representative re-
tail executives indicates.

Too much competition cutting the
market shares too thin, questionable
location and studio manufacturers’
ineptitude in the marketplace share
the blame for the downturn in such
retail interest.

Frontrunner Stu Mintz of Record
Rendezvous, who introduced video
hardware in 1975 and was one of the
first into software, is gradually sell-
ing off inventory and wants out. “It’s
a pain. I can’t get the turn I once got.
People don’t seem to want to rent
tapes from a mall-located store and
it's rentals today,” the five-store
chain entrepeneur explains. He’s
filling the void created by the video
sell-off with more sheet music and
folios and will return to “portable
audio hardware,” which he hasn’t
stocked in a decade. Alan Kowit will
buy audio hardware. Mintz will
probably shop CES for opening in-
ventory.

Integrity Entertainment, a pace-

setter for the past two years in home

video, has sliced 23 stores from the
once 80 Big Ben’s and Wherehouse
outlets that carried prerecorded
videocassettes. “We might return
software to those stores in 1982, but
there are some ifs. Malls, where our
stores are generally located. fail as
rental locations,” chairman of the
board/founder Lee Hartstone stated

www.americanradiohistorv.com

backing Mintz’s assumption. “Stu-
dio/manufacturers have failed to
recognize the need for any form of
consumer advertising support. De-
livery, pricing, credit extension and
terms of sale make it difficult to
show profits from video.”
Hartstone feels that manufac-
turers’ misunderstanding about the
mart makes it impossible to sell or
rent videocassettes at a price that is
in the consumer’s interest. “You
can’t.blame the manufacturer, it's
too new,” Hartstone notes. The stu-
dio arbitrarily sets a price on rentals,

(Continued on page 62)

$1.99 LIST
FOR WEA 45s

LOS ANGELES—Effective Dec.
28, WEA became the second major
to hike its suggested list on singles to
$1.99. RCA Records was the first
(Billboard, Nov. 7).

The change affects new 45s from
the Warner Bros., Elektra/Asylum
and Atlantic labels, and their ex-
isting Oldies series product. All new
single releases from the WEA group
of labels will carry a fresh number
series, differentiating them from 45s
issued prior to the effective date.

The base price for various cate-
gories of singles carried by WEA is
now as follows: 94c suggested list,
54c; $1.29, 65¢c: $1.49. 75¢c: $1.69,
85¢; and $1.99, $1.07.

consumers should be held liable for
copyright infringement in connec-
tion with private. noncommercial
taping activities in their own
homes.”

His purpose for writing “to set the
record straight” was that “we are
now seeing a purported audio
recording exemption used—erron-
eously—as an argument to extend a
similar exemption to home video
recording as well. These misconcep-
tions,” he wrote, “should be laid to
rest.”

Gortikov is one of several inter-
ested representatives scheduled to
testify in additional hearings on the
DeConcini bill, $.1758, in early Feb-
ruary. ltis too early to tell whether or
not his letter will cause legislators to
expand or rewrite the Betamax bill,
or perhaps even to inciude an
exemption for audio taping as well,
butitis already clear from talking to
Senate staffers that what had once
been thought of as an “easy bill, eas-
ily passed” just a month ago is be-

(Continued on page 9)
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General News

RKO Asks For
Rehearing Of
License Case

WASHINGTON—As expected,
lawyers for RKO General Inc. asked
the U.S. Appeals Court here to re-
hear a case in which the court
recently upheld a Federal Commu-
nications Commission decision to
strip RKO of its Boston television
station.

The petition, filed Dec. 24, states
that the FCC never notified the
company that its “egregious lack of
candor” and “playing the dodger”
during Commission proceedings on
the matter were issues in deciding
whether or not the broadcast group
should be stripped of the license and
possibly 13 other radio and tele-
vision licenses.

The court found the lack of can-
dor by RKO was in itself enough
evidence to refuse renewal of the
Boston tv license (Billboard, Dec.
19).

Billboard photo by Jacki Sallow

X-CITED—Elektra/Asylum chairman Joe Smith, center, mulis forthcoming la-

bel plans for X, the Los Angeies-based band now pacted with E/A after two

independent LPs for the Slash label, with the band’s producer Ray Manzarek,
former Doors keyboardist. That’s John Doe of X at right, looking on.

U.K. Group Unmasks ‘The 400’

Votes To Reveal Identities of Top-Earning Members

By MIKE HENNESSEY & NICK ROBERTSHAW

LONDON-—The protracted con-
flict over the issue of whether Brit-
ain’s Performing Right Society
should reveal the identities of the
400-plus members whose earnings
are on such a level as to entitle them
to 20 votes at PRS meetings has been
resolved.

Atan extraordinary general meet-
ing of the PRS last month, a pro-
posal to amend the Society’s articles
of association to make the names
available to members—on a confi-
dential basis—secured the necessary
majority of 75%.

The meeting also adopted a reso-

lution to increase by 50% the level of
performing right earnings required
for full and associate voting mem-
bers. This means that to gain associ-
ate membership, with entitiement to
one vote, a provisional writer mem-
ber must now have earned £225
(3405) over a period not exceeding
three years, and a publisher £1,125
($2,025). For promotion to full
membership and the right to 10
votes a writer member must have
earned £1,500 ($2,700) in each of
two out of any three years and a
publisher £7,500 ($13,500).

In a press release issued after the

Digital LPs Put Focus
On Labeling Standards

By ALAN PENCHANSKY

CHICAGO—New industry prod-
uct labeling standards may have to
go hand in hand with the arrival of
digital recording technology.

This point was suggested by last
month’s CBS Records’ move to pull
one of its Mastersound audiophile
series disks off the market. The al-
bum, “Scissors Cut” by Art Gar-
funkel, was incorrectly labeled “digi-
tal recording,” according to Bob
Campbell, head of marketing for the
Masterworks division.

Campbell said it is recognized
practice to use “digital recording” to
refer to albums cut directly onto
digital machines. Garfunkel’s re-
lease was recorded using a 24-track
analog machine. The confusion
arose when a Mitsubishi digital
recorder was used in producing a
two-track stereo master for disk cut-
ting. “At this point in time, the deci-
sion was to remove it entirely,”
Campbell explains.

The album had been issued ear-
lier this year as a conventional title
with no mention of digital on the
jacket. “This sort of problem may
happen more and more as we see
more interest in digital product,”

Campbell adds. He says the Mas-
terworks division is in charge of all
Mastersound releases, including
popular albums.

“Pure” digital recordings as well
as half-speed mastered versions of
analog recordings are included in
the Mastersound series. Campbell
says the Mitsubishi recorder doesn’t
operate at half-speed so the album
will not appear at all in the high
price series.

meeting, the PRS asserted that it had
always taken the position that if a
significant body of membership
opinion expressed a wish for the list
of “the 400" to be made available, it
would put forward the necessary res-
olution.

But Trevor Lyttleton, the com-
poser, solicitor and PRS member
who has fought a six-year campaign
for greater democracy within the
Society, dismisses this as a specious
argument. “The society knows
there’s a tremendous apathy factor:
members aren’t going to stand on
their doorstep with petitions. Fewer
than 2% of them were at the meeting
in fact. The fat cats of the PRS are
sitting pretty, and the less successful
members, who rely on publisher
support for their work, live in fear of
the council.”

Lyttleton describes the decision to
make the voting list available to
members as ‘a complete vindication
of my campaign,” and says he will
continue to press the PRS council to
be “more democratic and account-
able.”” He says: “I will carry on fight-
ing for the 3,000 voteless members of
the Society who do have some earn-
ings and are entitled to some vote.”
He complains that the council has
spent: “Tens of thousands of
pounds, every penny of it coming
out of the members’ pockets, to keep

(Continued on page 88)

Cuba AM Problems Continue

WASHINGTON-With Cuba out
of the Region II Western Hemi-
sphere radio talks in Rio de Ja-
neiro—the country’s delegation
stormed out of the meetings Dec.
14—U.S. AM broadcasters can only
expect more problems from high-
powered Cuban stations on fre-
quencies that are supposed to be-
long to the United States.

The Cuban delegation walked out
after the conference narrowly re-
Jected its request to make 45 fre-
quency changes in its inventory of
proposed AM stations. The walkout
means Cuba won’t take part in any

Billboard (ISSN 0006-2510) Vol. 94 No. 1 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KT0
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 13808, Philadelphia, Pa. 19101, (609) 786-1669.

new treaty on the use of the crowded
AM spectrum.

Cuba is already putting new sta-
tions on the AM band with high
power of as much as 500kw that
blanket much of the U.S. at night. A
new Cuban station debuted Dec. 6
at 790kHz and cut WNWS-AM
Miami’s signal pattern in half. An-
other Cuban station has signed on at
1160kHz, a dial position which is as-
signed as a channel to KSL-AM Salt
Lake City and WJJID-AM Chicago.

Cuba is reportedly sore, too, over
U.S. plans for a Radio Marti or Ra-
dio Free Cuba station aimed at the
Caribbean nation and for a new
Voice of America outlet in Mara-
thon, Fla.

The Cuban walkout came as the
conference had planned for 6,621
AM assignments, 3,500 of them from
the US,, from 15,000 applications
under consideration.

www.americanradiohistorv.com

__Executive Turntable |

Record Companies
Dan Loggins appointed division vice president, a&r, con-
8 temporary music/East Coast, for RCA Records in New York.
; Loggins joined RCA in 1981, and was instrumental in bring-
, ing “Hooked On Classics,” Bow Wow Wow. Le Roux and
Robert Kraft to the label. Prior to joining RCA, Loggins was
executive director, international a&r, WEA International.

Marketing
Trans-World Music in Albany, N.Y. names Gary Amold
district manager in charge of 11 New York and Pennsylvania
Record Town Stores. He was Midwest regional manager for
the Disc Records chain. '

3

Loggins

Related Fields

Warren T. Wasp Jr. appointed to the newly created post of di-
rector of compensation and executive recruitment for Warner
Communications Inc. in New York. He was a consulting prin-
cipal for Arthur Young and Cec. . .. Jock McLean is upped to
vice president, musical programming, CBS Video Enterprises
in New York. He was director of musical programming. . . .
Jerry Hartman named vice president/director of marketing
for MCA’s non-theatrical divisions. He will oversee the mar-
keting of MCA product via pay television, videocassettes and
videodisks. Previously, Hartman was vice president/account
supervisor for the advertising agency, Cavalieri Kleier Pearlman.

At 3M in St. Paul, David J. Vranicar has been named marketing supervisor
of the optical recording project while George Kanda has been appointed qual-
ity manager for the same videodisk project. Both are 3M vets. . . . John C. Ford
named director of human resources for Home Box Office Inc. in New York. He
was an independent human resources consultant to firms primarily in the com-
munications field. Also at HBO, Henry Schieiff named director of business af-
fairs: Margret Louis named associate director of business affairs for special
programming; and Rona Gersten named associate of business affairs for film
programming. Schleiff was associate general counsel and assistant secretary of
Viacom International Inc.. Louis was a news attorney in business affairs at
NBC; and Gersten was a lawyer for the firm Fulop & Hardee.

Jan Simmons is upped to director of creative services for Top Billing Inter-
national in Nashville. She was national press coordinator. Also at Top Billing,
Ben E. Payne Jr. named broadcast coordinator while Shawn Hagan is pro-
moted to tour coordinator. Payne was sales coordinator for Jan Rhees Market-
ing and Hagan was in Top Billing’s creative services division. . . . Several pro-
motions have taken place at Hitachi Sales Corp. of America in Compton,
Calif. Bruce Schoenegge is now vice president/product management for the
firm while Jim Maynard is upped to vice president of sales/audio product. Irv
Lande is promoted to national sales manager for appliances for Hitachi, while
Tee Yakura is the company’s new product manager/specialty products.

Adrian Delgado upped to Eastern regional sales manager for TDK Electron-
ics Corp. in Garden City, N.Y. He was Northeast territorial manager. ...
Duane Fitzpatrick appointed Eastern regional sales manager for James B.
Lansing Sound Inc. (JBL), based in New York. He held a similar position in
the professional audio products division of the Sony Corp. Also at JBL, Me-
linda Maginn promoted to district manager of the Southern California Audio
Team (SCAT) in Northridge, Calif. She was a sales representative. And Mark
Weisenberg joins JBL's SCAT division as a sales rep. He was assistant manager
at a Pacific Stereo outlet.

AtOnkyo USA Corp. in Ramsey, N.J.. Mark Friedman is upped to vice pres-
ident of sales and marketing; Robert Sorrentino is promoted to vice president,
operations manager and corpcrate controller; and Yoshio Yogura moves to
vice president and treasurer. All three are Onkyo vets. Meanwhile, Ed Maidel
joins Onkyo asregional sales manager. He was vice president and general man-
ager for the French speaker company SIARE.... AtVHD Programs Inc.in Los
Angeles, Joel Bresler named assistant to the president: Mona Schrader Pastor
named marketing coordinator; Jim Jacobs appointed business planning and
analysis manager: Perry Walkov named manager of information systems: and
Hy Fujita appointed art director. Bresler has been involved with theatre work:
Pastor was director of research for An Lac Productions at Warner Bros.: Ja-
cobs was product manager and senior business analyst of the consumer prod-
ucts group at Dart & Kraft Inc.; Walkov was branch support manager at Wang
Laboratories; and Fujita was art director for Gribbitt!

Marcia Greenfield upped to associate director of broadcast program services
for Teletronics, a division of Video Corp. of America, in New York. She has
been with the firm since 1977. Also at Teletronics, Frank Keffas named main-
tenance engineer. He was with Merrill Lynch Video Network.

3

MclLean

TOP SINGLE—MCA Music celebrates its top spot on Billboard’s soul single

chart with the Larry Gottlieb/Marc Blatte tune, “When She Was My Girl” re-

corded by the Four Tops. At the festivities are, from ieft, Gottlieb, Leeds Levy,
president of MCA Music, Blatte, and Mike Millius of MCA Music.
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PARAMOUNT

HOME VIDEO
SELLS!

AND RENTS!

Betier than anyone else.

ive of the Top Ten best selling and renting videocassettes of

1981 came from Paramount Home Video.* This makes the

second year in a row we’ve had more titles in the Top Ten than
anyone else. We thank our distributors, retailers and video con-
sumers for making us number one.

Success speaks for itself. Our consistent sales and marketing
policies, recognizing the consumer’s desire to both purchase and
rent videocassettes, are the most accepted in the industry today.

In 1982, we promise more great videocassette titles—like
MOMMIE DEAREST, FIRST MONDAY IN OCTOBER, PATERNITY, and
many others—and to continue honoring the consumer’s needs in
our distribution to the home video market.

* Airplane! « Star Trek—The Motion Picture * Ordinary People * The Elephant Man ¢ Popeye
Billboard Magazine Awards Issue, December 26, 1981

,(J/)dmmowz[

HOME VIDEO
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_General News

George Pincus
Dies At Age 78

NEW YORK —George Pincus, in-
volved in music publishing activities
for more than 60 years, died of a
heart attack here Saturday (26) at
the age of 78.

At his death, Pincus operated his
own publishing company, Gil-Pin-
cus Music, which he formed in 1953.
Besides his acumen as a publisher,
Pincus was known for his legendary
wit, usually consisting of spon-
taneous one-liners.

Pincus was born in Rumania in
1903 and in his infancy his parents
emigrated to the US,, settling in
Chicago. Before joining Leo Feist in
Chicago at the age of 15, Pincus per-
formed as a boy soprano with a then
budding comedian, Jack Benny. In
the mid "20s, he joined Shapiro-
Bernstein, also Chicago, and in 1945
moved to the New York headquar-
ters of the publisher.

Soon after forming his own pub-
lishing firm, Pincus had a major hit
with the Mills Brothers’ “The Jones

Boys.” Other successes included
“Cape Cod,” “No Arms Can Ever
Hold You,” “Calcutta,” “My Love

Forgive Me.” “100 Pounds Of
Clay,” “Itsy Bitsy Polka Dot Bikini”
and “Come Go With Me.”

Surviving Pincus are his widow,
Florence, two sons, Irwin and Lee,
and a daughter, Gloria. Funeral
services were held Tuesday (29) at
Schwartz Bros. Funeral Home in
Queens, NY.

Rhino Records
Adds Catalogs

LOS ANGELES—Rhino Records
has its biggest single catalog acquisi-
tion to date via a new worldwide
deal covering the Autumn and Vault
Records catalogs.

The two '60s independents re-
corded masters by artists including
the Beau Brummels, already repre-
sented on Rhino via a recent an-
thology. the Chambers Brothers,
Lightnin® Hopkins and Charlie
Barnet.

NO CANNONS—Jim Koplik of Cross Country Concent, left, explains to Daniel

Francis Hayden, program director of WHCN-FM, the backstage controversy

at the AC/DC concert in Hartford, Ct. The local fire marshal would not allow

the group to fire its 21-cannon salute during a recent performance there. It's

reportedly the only city on the U.S. tour that barred the blast. That's Steve
Leber of Leber-Krebs in New York looking on, center.

Chartbeat

AC/DC: Who Needs Hits?
Warming Up Down Under

By PAUL GREIN

LOS ANGELES — Chartbeat
swings into 1982 with AC/DC hold-
ing down the top album spot for the
third straight week with “For Those
About To Rock™ (Atlantic).

The five-man group has thus
achieved the ultimate on Billboard’s
LP chart without ever having
cracked the top 30 on the Hot 100.
AC/DC’s  highest-charting  single,
“You Shook Me All Night Long,”
peaked at number 35 in 1980.

Only five other music acts in the
past 20 years have reached the top of
the pop album chart without having
first secured a top 30 single.

“Blind Faith” (Atantic) hit No. |
in September, 1969, though the
short-lived supergroup never placed
a single on the Hot 100.

Paul McCartney’s first solo al-
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bum, “McCartney” (Apple) topped
the chart in May, 1970, though the
ex-Beatle didn’t release his first
single, “Another Day,” until the fol-
lowing year.

Jethro Tull’s “Thick As A Brick”
(Reprise) reached No. | in June,
1972, though the group didn’t score
a top 30 single until “Living In The
Past” six months later.

Pink Floyd’s “Dark Side Of The
Moon” (Harvest) topped the chartin
April, 1973, though the single
“Money” didn’t crack the top 30 for
two more months.

And the Allman Brothers Band’s
“Brothers And Sisters” (Capricorn)
made No. 1 in September, 1973, one
week before its single, "Ramblin’
Man,” hit the top 30.

In the early ’60s, three comedians
also made No. | on the album chart
without first having notched top 30
singles. In fact, Frank Fontaine (who
had the No. 1 “Songs I Sing On The
Jackie Gleason Show”) and Vaughn
Meader (“The First Family™) never
hit the Hot 100.

And the late Allan Sherman had
two No. | comedy albums before he
scored a chart single with a song
(*Hello Mudduh, Hello Fadduh!™)
from his third, *My Son, The Nut.”

* * X

Aussie Fever: While AC/DC is
now based in the UK., two of its key
members, Angus and Malcolm
Young, are originally from Aus-
tralia. So, too, is the comely lass who
has the No. | single for the eighth
straight week, the Melbourne-born
Olivia Newton-John.

“Physical” (MCA) ups Newton-
John's career total of weeks at No. |
on the pop singles chart to 16. a total
topped by only one female singer in
the rock era, Diana Ross. Ross has
amassed 20 weeks at No. | since
leaving the Supremes, in which she
had 22 additional weeks at the sum-
mit.

Trailing these two stars are Barbra
Streisand and Donna Summer, with
13 weeks each, and Roberta Flack,
with 12.

*x * K

Never A Bride: Foreigner’s
“Waiting For A Girl Like You™ (At-
lantic) has. as of this week, logged
more weeks at number two than any
other single since Billboard

(Continued on page 88)
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CBS Int’l, PPX Set Pact
For Latin Sound-Alikes

NEW YORK—PPX Enterprises, a
major sound-alike producer here,
has entered into an agreement with
CBS Records International to fur-
nish background tracks simulating
U.S. hits for exploitation in Latin
America.

A first batch of tapes has already
been shipped to selected CBS affil-
iates in South America for local
overdubbing in Spanish, an execu-
tive of the multinational confirms.
Others will be delivered period-
ically.

Ed Chalpin, head of PPX, says the
contract provides first refusal rights
in all Latin countries but Mexico,
Brazil and Venezuela, where prior
deals still in effect leave CBS second
option privileges.

Fritz Hentschel, in charge of spe-
cial products and marketing for CBS
International’s Latin wing, says the
plan is to release one LP grouping
recent U.S. hits every month or two.
Lyrics are sung by local “non-name”
artists and the albums are slated to
be retailed at “midline or higher”
prices.

While U.S. sound-alikes have
been used from time-to-time by CBS
in Latin America, Hentschel indi-
cates the new tie with PPX repre-
sents a more consistent effort to pro-
mote sales in this product category.
CBS will have access to approxi-
mately 70 “new” titles a year under
its deal with PPX.

Chalpin, who began producing
sound-alikes in 1956, has built up a
catalog of more than 4,000 such
“covers” over the years. Additional

product is recorded every six weeks,
when about six singles working their
way up the Hot 100 chart are cov-
ered in studio sessions.

PPX actively supplies sound-
alikes to many European labels, says
Chalpin, with most pacts arranged
on a country-by-country basis. He
reports an increase in demand from
East European countries, and most
recently has worked out product
deals in Hungary and Czechoslo-
vakia. ISHOROWITZ

Mel Bly EXxits
Warner Music

NEW YORK —Mel Bly, president
of Warner Bros. Music since 1978,
has left the company. effective Dec.
3L

Bly, who expects to reveal his
plans in about a month, joined the
publisher in January. 1971, a move
reuniting him with Ed Silvers, presi-
dent of the company who had sold
his Viva record publishing firm to
Warner Bros. Silvers left Warners as
chairman last July, having been re-
placed by Chuck Kaye. Bly had
joined Viva in 1967.

A 25-year veteran of the industry,
Bly participated in the formation of
Pacific Records, an affiliate of the
publishing firm that scored with a
number one record with its first re-
lease. Alan O’Day’s “Undercover
Angel.”

Bly says he’ll be attending
MIDEM in Cannes this month.
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RIAA Clarifies
Taping Position
® Continued from page 5

ginning to take shape as a much
more substantial and far reaching
piece of legislation that must accom-
modate not only the consumer, but
the copyright owners (through some
sort of royalty arrangement) and the
copyright users too. What wasonce a
three or four line amendment could
be a three or four page amendment—
if not larger—in 1982.

In a related development, Sen.
Charles Mathias (D-Md) has sub-
mitted an amendment to the De-
Concini bill that would have the
Copyright Royalty Tribunal “devise
the best way of compensating the
copyright owners for the use of the
copyrighted material. Mathias is in
favor of a royalty payment “that
does not get the people taping at
home directly involved in the collec-
tion of fees. The importers and man-
ufacturers who benefit financially
will pay the royalty,” he told the
Congress in remarks entitled “Bal-
ance Between Home Viewers and
Creative Artists” in the Congres-
sional Record. The Mathias amend-
ment would also cover rentals of au-
diovisual material and sound
recordings.

Craigo Lauds
6 H I H
Gift’ Campaign
NEW YORK-RCA Records’
participation in the NARM “Gift Of
Music” institutional campaign (Bill-
board, Dec. 26} is viewed by Jack
Craigo. vice president of U.S.-Can-
ada operations, as an “extremely ef-
fective at motivating consumers to
further enhance their enjoyment of
music through the giving of records
and tapes as gifts.” Adds Craigo, “In
this way the whole industry can ben-
efit from increased sales and im-
proved opportunities for recording
artists.”

Consumers Gave Out

® Continued from page 5
Miller’s three previous albums all hit
the top three; this one peaked at 26.
5. “Sucking In The Seventies,”
Rolling Stones, Rolling Stones. This
album broke a string of 26 consecu-
tive top 10 LPs when it peaked at 15
in April. In fact, this stands as the
lowest-charting album in the Stones’
17-year history. Itlived up toiits title.
6. “Best Of The Doobies, Vol. I1,”
Doobie Brothers, Warner Bros. An-
other long-running string of consec-
utive top 10 albums bit the dust
when this retrospective peaked at 39.
Every Doobie album since 1973
“The Captain And Me™ had reached
the top 10. The group’s first greatest
hits set in 1976 went top five.

7. “Round Trip,” The Knack,
Capitol. The Knack wasn’t exactly
on an upward spiral after the back-
lash that foliowed their 1979 debut
success, but even they must have ex-
pected this third LP—produced by
Jack Douglas—to climb higher than
93.

8. “Winners,” Brothers Johnson,
A&M. This album didn’t live up to
its title. The brothers had reached
the top 15 with their first four al-
bums—alil produced by Quincy
Jones—but dropped to 48 with this
self-produced fifth LP.

9. “Inside You” and “Grand
Slam,” Isley Brothers, T-Neck. The
Isleys reached the top IS5 with seven
consecutive studio albums from
1973 to 1980, but dropped back to 28
this year with “Grand Slam™ and
then 45 with “Inside You.”

10. “Time,” ELO, Jet. This album
reached number 16, which isn’t bad.
except when placed alongside the

i

NATALIE

LIVE—Capiltol artist Natalie Cole, right, chats with anchorwoman

General News

R oot

Sue Simmons on NBC-TV’s “Live At Five’ white in New York to perform at the
Savoy. The SRO date was part of Cole’s current tour in support of her tatest LP
“Happy Love” and single ‘“Nothin’ But A Fool.”

Court Battle Looms Over
‘Shake It Up’ Hit Single

NEW YORK—“Shake It Up.” the
hitsingle by the Cars, is at the center
of a battle in U.S. District Court for
the Southern District of Florida,
with two local songwriters suing the
band’s Rick Ocasek, Lido Music and
Elektra/Asylum, claiming they had
originally written the song.

Mark Evan Resnick and Rafael
Vigil, who are members of the Flor-
ida rock group Broken Heroes, claim
in their suit that they composed the
music and lyrics to a song “Shake It
Up” and in August, 1980, registered
that song with the U.S. Copyright
Office.

In April of 1981, they say they sent
acopy to Elektra’s a&r office in New
York. Elektra returned the tape in
October, a month before the Cars’
“Shake It Up™ was released.

“Defendants have infringed
plaintiff’s copyright by infringement
expressions of the use of themetic
concepts and the repeated use of the
exact phrase ‘Shake It Up’ with the
same notes in both the chorus and fi-
nale of the musical composition;
along with the substantial similarity

group’s mid *70s triumphs. This was,
in fact, ELO’s lowest-charting al-
bum since 1974’s “Eldorado.” Sus-
pected reason: “Xanadu” backlash.

Honorable mentions go to two
double-disk live albums featuring
perhaps over-familiar material:
Dionne Warwick’s “Hot, Live And
Otherwise™ on Arista, which peaked
at 72 and the Jacksons’ “*Live” on
Epic, which this week inches to 33.

of the musical chord structure of the
composition itself,” the complaint
reads.

In their suit, Resnick and Vigil are
seeking at least $500,000 damages.
claiming that the much better-pro-
moted and known Cars song makes
it appear that they are the ones pla-
giarizing the song. They also want
all monies earned by the Cars’
“Shake It Up” to be put into escrow,
until the court determines the actual
owner of the song, and want all
copies and masters of the song de-
stroyed.

“Could you imagine someone in
Elektra giving a song like this to
Rick (Ocasek). They would be em-
barrassed,” says Eliot Roberts, man-
ager of the Cars, who notes that the
vocal hook of Broken Heroes song is
virtually a direct copy of the Riv-
ingtons’ “Papa Oom Mow Mow.”

Moreover, says Roberts, Ocasek
played him his version of “Shake It
up” before the summer of 1980.
“This is totally preposterous, but we
will have to fight it,” he says.

ROMAN KOZAK

Surprises

On to cheerier news: the albums
that did much better than expected.
1. “Hi Infidetity,” REO Speed
wagon, Epic. No. | for 15 weeks, top
10 for 30 weeks, and the band had
never before climbed above number
29 on the Billboard chart. A seven-
year overnight success story.
2. “Mistaken Identity,” Kim
(Continued on page 84)

RIAA Mulling Rental Gold, Platinum

NEW YORK—-The RIAA will be
taking into consideration retailers’
income from “legitimate™ rental of
videocassettes and videodisks in the
criteria for certification of gold and
platinum video awards in 1982.

Rental programs qualifying for
inclusion in the new criteria include
MGM/CBS Home Video, 20th Cen-
tury Fox Video (Magnetic Video),
Warner Home Video and Walt Dis-
ney Home Video.

The policy-making group of the
RIAA’s video division will retain its
existing award levels for this year. A
minimum of 25,000 units/licenses
with a retail list value/rental income
of at least $1 million is necessary to
qualify for a gold award. For plati-
num, the figures are 50,000 units
with $2 million list value/rental in-
come. The co-mingling of video-
cassette and videodisk sales is pos-
sible only if both versions of the title
come from the same company.

Effective Jan. |, each rental li-
cense counts as one unit toward the
25,000 or 50,000 minimums, with ac-
tual dollars earned at the retailer

level qualifying toward the $1 mil-
lion or $2 million total. Units sold
will be added on.

New Int’l HQ
For Billboard

® Continued from page 5

In addition to its continued han-
dling of European news, Billboard’s
London bureau will become the
clearing house for news from the
magazine’s correspondents in Ja-
pan, Australia, Africa. Southeast
Asia and Mexico. The bureau will
also be looking to appoint corre-
spondents in additional territories,
particularly in South America.

Further, Billboard is making a
major investment in word process-
ing equipment to coincide with the
change, to edit, process and elec-
tronically transmit editorial matter
directly from London to New York.

Billboard’s coverage of the Cana-
dian market by Toronto-based cor-
respondent David Farrell will con-
tinue to be handled through the

_ magazine’s New York headquarters.
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_CobIeWofch_

By LAURA FOTI

“CableWatch” is a new monthly column covering programming and
innovations in the field of cable and subscription television. The spotlight
is on music, although developments in other areas will be highlighted as
well, in an attempt to provide an overview of what’s happening in this

rapidly evolving field.

NEW YORK-—One thing about
rapidly evolving fields: there are al-
ways plenty of “firsts” taking place.
And when firsts occur, can the Roll-
ing Stones be far away?

The pay-per-view, or “feevee,”
concept has been around the sports
world for some time now, and
recently proved very successful for
the Leonard-Hearns fight. But last
month, the Stones took the concepta
step further, playing to the equiva-
lent of 10 sold-out houses at once.

This time, though,the houses were
known as households, and 200,000
of them laid out $10 apiece to see a
three-hour show consisting of live
backstage and concert footage and a
previously taped George Thorogood
opening act.

Rather than their original plan of
playing to closed-circuit tv au-
diences around the country, the
group opted for the quality audio
and video and the limited exposure
that feevee provides. Each of the 20-
25 markets offering the concert also
offered FM simulcasts, and by limit-
ing the number of markets showing
the concert, the Stones managed to
keep at least some of their mystique.
No small point, considering a movie
based on the recently finished tour is
also in the works.

Almost half of the viewing homes
were Los Angeles-based and turned
on courtesy of ON TV there. ON TV
promoted the event for the 28 days
preceding it—not a lot of time, all
things considered, but the STV (sub-
scription television) company re-
ceived promotional assistance from
radio stations KLOS and KMET,
which simulcast the concert. The
fact that there were two such stations
in L.A. undoubtedly contributed to
the event’s success there.

The concert, in fact, was so suc-
cessful that more are planned by ON
TV, according to vice president and
general manager Richard Whitman.
“It’s difficult to follow the Rolling
Stones,” he admits, “but we will be
doing more live pay-per-view simul-
casts in Los Angeles. The excitement
of a live event can’t be beat.”

The big question is, however: will
pay-per-view replace touring? It
has to be considered as a practical
alternative to touring,” says Whit-
man. “It’s not the answer; it's an al-
ternative, and could never replace
an event completely.

“A lot of acts will probably want
to try the same kind of thing,” Whit-
man believes, “and a lot will want as
much money as the Rolling Stones
got. But no one else can do what they
did now. There’s money to be made
in pay-per-view. but not the millions
and millions everyone seems to
think is there for the taking.”

* Kk Kk

Elsewhere in music on cable and
STV: Showtime, the 5'%-year-old
cable service, has planned a presen-
tation of Barry Manilow in concert
for later this year. Manilow was
taped last November at the Civic
Arena in Pittsburgh during his sold-
out North American tour.

A special stage was built for the
1981 tour, consisting of a piano dais,
sunken orchestra pit and lighting
truss. As if that weren’t enough, the
singer was joined by a 35-voice
choir. Production duties, however,
were handled by Manilow alone.
Kevin Carlisle directed.

* Kk K

Home Box Office has planned
various musical specials for 1982, in-

cluding the September, 1981 Central
-Park reunion concert of Simon &
Garfunkel. HBO also kicks off an-
other year of “On Location” specials
with a Stevie Nicks concert. The
Fleetwood Mac member’s special
will be taped at Los Angeles’ Fox
Wilshire Theatre.
* Kk K

Finally, on a technological note,
Dallas gets cable-ized this month
and, to put it mildly, this could be
the start of something big for the
city. Its innovative new Warner/
Amex system covers the entire met-
ropolitan area—unusual in itself—
and ultimately will offer 80 chan-
nels, 23 of which will have some sort
of public access.

The Dallas franchise was the larg-
est awarded, more than a year ago,
and was chosen specifically because
of the commitment it makes to the
city. Warner/Amex is training Dal-
las citizens, community groups and
other nonprofit organizations in the
uses of public access as well as oper-
ation of the videotaping equipment
necessary to tape city council meet-
ings, programming from arts and
minority groups, and so on.

Broad Range
0f Music Set
For January

NEW YORK-—Rock concerts on
cable television in January promise
plenty of new acts. But rock is by no
means the only news in music pro-
gramming this month, as blues,
cabaret and country specials and
classical concerts also claim a large
proportion of the major channels’
schedules.

USA Cable Network features
“Night Flight” every Friday and
Saturday night. Although basically
a rock program, the Jan. 8 edition of
the show features “Blues From Har-
lem” with Duke Ellington, Dinah
Washington, Amos Millburn and
others, with Willie Bryant as MC.

“Night Flight” follows through
for the rest of the month with a
Randy Newman concert (9); a pro-
gram on Boston bands such as J.
Geils and Aerosmith, with inter-
views and concert footage (9); the
Police (16); David Johansen (16);
the group Chicago (22); concert
footage of the group Lifespan (23);
and Dire Straits (30).

The 24-hour music channel,
Warner/Amex’s MTV, has sched-
uled its Saturday night concerts for
the month. On Jan. 9, MTV offers a
Devo concert, taped at the Santa
Monica Civic Center. Blue Oyster
Cult is shown in concert (16), as is
Garland Jeffries (23). MTV has ten-
tatively planned a concert by the
Go-Go’s from Palos Verdes High

School (30).

Elsewhere on the cable dial,
Showtime is offering various spe-
cials. Cloris Leachman heads the
cast of “Perfectly Frank.” a music
tribute to Frank Loesser taped in
November in Los Angeles. The pro-
gram premieres Jan. 11, and will be

(Continued on page 45)

a"yvodTig ‘2861 ‘6 AHVNNVI


www.americanradiohistory.com

10

JANUARY 9, 1982, BILLBOARD

General News

" Market Quotations |

As of ciosing. December 28, 1981

Annual

High Low NAME
1%  9/16 Altec Corporation
38% 26% ABC
45'% 28%; Amencan Can
5% 2% Automatic Radio
61Y% 40%; CBS
a7 31%  Columbia Pictures
8% 4Y%: Craig Corporation
67% 43% Disney, Walit
8% 3% Electrosound Group
9 3% Filmways. Inc.
22'% 14% Guif + Western
19% 11% Handleman
15% 6% K-tel
82% 39 Matsushita Electronics
59 38% MCA
65 48 3M
90%: 56% Motorola
59% 35% North American Phillips
20 6% Orrox Corporation
31 10% Pioneer Electronics
32% 16% RCA
26% 14% Sony
43 23% Storer Broadcasting
6% 3 Superscope
35% 24% TaftBroadcasting
58% 33% Warner Communications
OVER THE Sales Bid Ask
COUNTER
ABCO - v 1%
Certron Corp. 2400 15716 11/16
Data Packinging 200 6'% 6%
First Artists
Productions 4000 5% 5%

Integnty Enter. - = -

P-E (?;‘3?) High Low Close Change
- 78 9/16 Y2 9/16 Unch.
6 242 33% 32% 3 Unch.
8 220 33% 33% 33% - %
3 4 4% 4% 4% + %
7 286 48% 48 48 - %
10 31 45Y%,  44%  44% -
- 14 6% 6% 6% - %
14 460 53% 53% 53% — %
9 12 4 4 4 - %
- 670 6% 6 6% + %
3 230 16% 15 15% - %
8 26 15% 14%h  14% - %
5 22 7% 7 7 - %
1 12 54% 53% 53% - %
9 112 42 4% 4% -1
9 544 53% 53% 53% + Y
9 148 58% 58 58 - %
6 28 39% 39 39 - %
- 57 8% 8 8 — %
10 - - — 16% Unch.
= 903 7% 17% 17% - %
13 582 17% 17% 17% - Y%
15 208 28% 27% 21% - W%
- 61 3% 3% 3% Unch
9 23 32% 32% 32% - %
19 723 54% 53% 54 Unch.
OVER THE Sales Bid Ask
COUNTER
Koss Corp. 19.700 6% 6%
Kustom Elec. 4200 Y 1
M. Josephson 200 9 9%
Recoton 50 3% 3%
Reeves Comm. 19,900 30% 31
Schwartz Brothers 800 1% 2%

QOver-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contrnbuted to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region. Dean Witter Reynolds, Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cal-
tornia 91503, (213) 841-3761, member New York Stock Exchange. inc.

Canadian Retailer To Expand

By DAVID FARRELL

TORONTO—The new owners of
the A&A and ARS retail and rack
operation sold recently by CBS Can-
ada (Billboard, Nov. 14) are blue-
printing expansion.

Immediate plans call for the open-
ing of six new retail outlets, and the
acquisition of new accounts for the
rack wing.

The company will have a fresh
identity, Sound Insight Ltd., but the
A&A and ARS logos will be re-
tained. Ten of the 50 existing retail

stores are corporately owned; the
rest are franchises.

Terry Lynd, principal in the three-
man consortium which made the
purchase from CBS (all three are
former employes of the major),
paints an optimistic picture for
Sound Insight’s future, and for the
Canadian music industry in general.

“I believe in the viability of the
record business,” he says. “People
will continue to buy recorded music.

(Continued on page 37)
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WERSI Organs are demonstrably
superior in overall performance to
ALL commercially built instruments,
regardless of price. Best of all, you
save 1/2 to 2/3 the cost with our
easy to build kits. (Also factory
assembled).

And now — after 3 years in research,
the totally unprecedented ‘‘Piano-
star” electronic piano (and much
morel) has been unveiled to inter-
national raves! You have to hear it
to believe it!

Explore the exciting world of

WERSI, Free information package.
Call Free, 24 hrs. 1-800-233-3865
(In PA call: 717/299-4327,9-5)

Please specify Piano or Organ
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Huge Selection of Manufacturers’
Deletions, Overruns, Closeouts.
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much more!
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Uy AMD
IMMEDIATE DELIVERY E‘EEE-SURPLUE
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and Tape Distributors

1120 W, Exchange Ave
Chtcago, lli 60609
312) 376-8432

ILL OR
JACK ROSE

WORLD WIDE TELEX 133404

84-184 Dayton Ave
Building 5A

Passaic, N.J. 07055
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INY WELLS « HYMAN

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way.
Carson City. Nev. 89701

Audiophile Disks Proliferating

Smaller Labels Seek Greater Consumer Education

CHICAGO-—Audiophile record-
ings are maintaining their luster in
the retail marketplace as more inten-
sive consumer education is under-
way. But at the same time an audio-
phile product glut is making
redoubled efforts necessary for
small specialty labels just to stay
above water.

That’s the outlook for the audio-
phile record market as established
software suppliers and newcomers
head for the annual Winter CES in
Las Vegas. Virtually all major inde-
pendent audiophile product sup-
pliers will be vying for recognition in
the audio retail market—birthplace
of the modern audiophile record
and tape industry.

[t wasn’t hard to define the audio-
phile market only a few years ago,
but the scope of the business and
high end quality thrust continues to
broaden. Almost the entire classical
record industry now is releasing new
product under an audiophile ban-
ner, and more and more jazz is being
slanted audiophile. A great deal of
import product, much of it otherwise
unexceptional in technique and con-
tent, also is being thrust in the mar-
ket as audiophile.

This plethora of product has
caused tough going for some of the
smaller specialists. One industry
founder, San Francisco’s Crystal
Clear Records, is being financially
reorganized as a result of its diffi-
culties. And industry leaders such as

Industry Sees
Simultaneous
A/V Releases

By CARY DARLING

LOS ANGELES—Near-simulta-
neous releases of record albums and
video projects are on the increase.
Charlie Daniels and Cheryl Ladd
will be part of this upswing in 1982
while it looks as if Kim Carnes and
Pat Benatar may follow suit.

“There will have to be more si-
multaneous releases because any
amount is more than there are now,”
observes video music producer Paul
Flattery. “More artists will do it be-
cause it gives them more credibility
and visibility.”

“On certain artists it makes sense
because you can cross-merchan-
dise.” voices Linda Carhart, general
manager of Chrysalis Visual Pro-
gramming. “One artist we are con-
sidering doing it with is Pat Benatar,
whose next album will be out in
July. But it’s still in the talking
stages.”

CBS Records has already dived in
with its “One Night Stand: A Key-
board Event.” The concert, featur-
ing several jazz artists, was offered as
a video. a program over the Bravo
Pay-TV system and as a two-
record set. Coming next month, a
Charlie Daniels live album will be
issued in conjunction with a Charlie
Daniels concert aired through
Warner-Amex’s MTV channel.

Earlier this year while REO
Speedwagon’s “Hi Infidelity” was
number one, CBS issued a two-song
live REO sampler to radio in con-
junction with a REO Speedwagon
concert over cable tv. NBC’s The
Source broadcast the show on the ra-
dio.

“We are a division of records
group so we do work with the record
in mind and so we do try to coordi-
nate our releases,” says Jock
McLean, CBS Video Enterprises

(Continued on page 64)
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By ALAN PENCHANSKY

Telarc and Mobile Fidelity admit
they’'ve had to operate much more
tightly now that the consumer’s
choice has been enlarged so dramat-
ically.

Telarc Records president Jack
Renner says ¢fforts to build identity
as a classical music label—not just
“audiophile”—will be stepped up in
1982. Telarc sales have slowed, ad-
mits Renner, as major classical
releasers pump digital titles with
big-name artists into the market.
Renner adds, though, sales may be
regained after listeners have com-
pared Telarc with other digitals
carefully.

“I think we’re going to survive,”
Renner maintains.” [ just think

British Assn.

we’re going to have to approach itin
a different way. *I don’t think we're
ever again going to be able to expect
to sell 40,000, 50,000 or 60,000 copies
of each title in a couple of years.

“We expect to survive because
we're trying very hard to shed the
images of a strictly audiophile label.
We’re being regarded more and
more worldwide as a legitimate clas-
sical label and we're going to con-
tinue to rely on the major orchestras
and conductors as well as develop-
ng artists.”

What Telarc is in digital classics,
Mobile Fidelity Sound Lab is to the
half-speed mastered pop field. This
emphasis is continuing in 1982

(Continued on page 72)

Reverses

Spoiler Signal Position

By MIKE HENNESSEY

LONDON-The British Video-
gram Assn. has done a complete
about-turn in the issue of spoiler sig-
nal vs. software levy following the
storm provoked by its pro-spoiler
decision, reached at a council meet-
ing on Nov. 20 (Billboard Dec. 12
and 19).

In a brief release Dec. 18, the BVA
said, “The Council wishes to make it
clear that in its view the only certain
solution to the problem of unauthor-
ized home copying is a levy on video
blank tape and/or hardware.

“Like other bodies concerned
with this problem, it is willing to
consider spoiler signal proposals but
itis skeptical about the practicability
of effectively banning anti-spoiler
signal devices.”

The dramatic change of priorities
was immediately welcomed by John
Deacon, director general of the Brit-
ish Phonographic Industry, in a
brief statement which expressed sat-
isfaction “that the BVA had taken
time to reconsider its position and to
bring itself into line with the BPI on
this vital issue.”

Defense Rests
In License Suit

NEW YORK-—Attorneys for
ASCAP and BMI rested their de-
fense late last month in a class action
suit brought by Buffalo Broad-
casting (WIVB-TV), representing
the All-Industry TV Music Licens-
ing Committee (Billboard, Nov. 2).

The plantiff has asked the courtto
consider whether television stations
should be exempt from music li-
censes, whether the licensing organi-
zations have engaged in antitrust
and monopolistic practices, and
whether synchronization and per-
formance rights paid to the licensing
agencies should continue to be paid
separately.

A number of prominent publish-
ing executives and composers testi-
fied for the defendants, whose mo-
tion to dismiss the case on the
ground that the suit is without merit
was denied by Judge Lee P. Gag-
liardi in Federal District Court in
Manhattan. ASCAP witnesses in-
cluded the organization’s president,
Hal David: Sal Chiantia, chairman
of the National Music Publishers’
Association; Irwin Robinson, presi-
dent of Chappell-Intersong; econo-
mist William Landes; and compos-
ers John Green and Joe Raposo.
Witnesses for BMI included its pres-
ident, Ed Cramer.

“The BVA certainly supports the
BPI line in this matter, although the
issue is somewhat different because
with phonograms the record com-
panies are protecting their own
rights; with videograms, the video
companies only have subsidiary
rights. If the video industry is to sur-
vive it must see that the film and
television industries, which have the
main rights to the programming,
also survive.”

[t was Kuhn who revived the
spoiler vs. levy argument at the
BVA’s Dec. 17 council meeting,
pointing out that if the spoiler signal
were an infallible remedy, it would
be the better solution. “But since the
chances of infallibility are remote,
the levy is the only practical an-
swer,” he said.

Kuhn revealed that the BVA has
completed the first draft of a submis-
sion it intends to make to the Gov-
ernment commenting on the Green
Paper on copyright law reform. The
association is also planning to com-
mission a survey into the extent to
which copyright is being abused by
unauthorized home recording of
videograms.

Who do you
have to be
to join ASCAP?

Applicants for membership in the
American Society of Composers. Authors
& Publishers who meet the following re-
quirements will be accepted as members:

Writers: Any compaser or author
of a copyrighted musical composition who
shall have had at least one work of his
composition or writing regularly published
or commercially recorded.

Any composer or author of a copy-
righted musical composition who is not
found to be eligible to membership in the
participating class may be elected as an
associate member.

Publishers: Any person. firm, cor-
poration or partnership actively engaged
in the music publishing business whose
musical publications have been used or
distributed on a commercial scale. and who
assumes the financial risk involved in the
normal publication of musical works.

1 Lincoln Plaza
New York, N.Y. 10023

(212) 595-3050
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IN-STORE APPEARANCE—Singer Pete

Shelley, in New York promoting his
single ‘‘Homosapien,” chats with Bow Wow Wow manager Malcolm
McLaren, left, during an in-store appearance at Bonaparte’s record outlet.

__Rock’n'Rolling

Hard Work Pays Off For
Joan And Her Jett Set

By ROMAN KOZAK

NEW YORK-Had lunch with
Joan Jett the other day. a rare oppor-
tunity inasmuch as she is out on the
road 200 10 250 days a year. To make
it all tax deductible. we were joined
by John Huie, her agent at Frontier
Booking International. and Kenny
Laguna, her producer and manager.

Jett has a new album, “I Love
Rock’'n'Roll.” on Boardwalk Rec-
ords, her sceventh
LP. She has had
five LPs with the
Runaways, and this
is her second solo
album.

*One of the most
exciting  things
about Joan is that
she is also a new artist.” says Huie.
“They know about her from the
Runaways, but she is also new with
the Blackhearts. With some artists
who go solo you hear them., and then
ask where the other members of the
band are. But with Joan, we have
been able to take her from where she
was. and then to build on it.”

The FBI 1s particularly enthusias-
tic about her. because she is a steady
money earner. “She works as hard as
anyone,” continues Huie. “An Eng-
lish act will only do a three- or four-
week tour, but Joan wants 1o be out
there all the time. That means you
can get her out to Sioux Falls. lowa.
or Fargo. N.D. And you have to do
that. The guy who pumps gas at the
local Sunoco station. or the people at
the train station in St. Louis. have to
be able to recognize her as well as
they did recently at Penn Station in
New York.™

Jettis best known in the Northeast
and in California, though her steady
touring elsewhere is building her a
base. In releasing her LP, Boardwalk
included her version of “Little
Drummer Boy” before Christmas.
which for the post holiday season is
being replaced by another song.

Inasmuch as “Little Drummer
Boy™ was played before the holidays
by many stations which normally
would not touch a Joan Jett song, it

(Continued on page 88)

N.Y. Studios Foresee A Busy

‘82

Metropolitan Area’s Resurgence Is A Key Factor

NEW YORK-The New York
studio scene has survived 1981 none
the worse for wear, and facility own-
ers and managers are looking for-
ward to a healthy and busy 1982.

Gearirg up for digital is not a pri-
ority for most Manhattan studios.
Regent Sound gained digital capa-
bilities ir. all three of its rooms dur-
ing 1981, but otherwise little new
equipment of any sort was pur-
chased. The management of several
studios is considering new consoles
for 1982, however.

“I Love New York™ could be the
theme song of the seven heads of
studios surveyed. All speak of the
city's “resurgence” and “vibrancy.”
Says Sigma Sound head Gerry
Block. “New York has always been a
center for creative people, and a lot
who had left the city have been re-
turning. There’s a lot of action and

By LAURA FOTI

excitement around.”

Many of the major studios— A&R
Recording, Regent Sound and
Media Sound. for example—have
expanded heavily into work for
commercials, movies ard television.
The increasing number of pictures
filmed here has meant a boom for
that type of business.

But some steadfastly refuse to
record jingles, and are even hesitant
to look outside of straight album
projects for their livelihood. Video
and film work is not the attraction to
them it is to others. The slogan “di-
versify or die” has its disparagers as
well as adherents.

“We refuse to do jingies.” says Sal
Greco, chief technical engineer for
Electric Lady Studios. About 85-
90% of the studio’s work is album
projects. such as Foreigner's 4" and
Hall & Oates’ “Private Eyes.”

“We defmizely aren’t going digital
eithe~,” Greco says. “It’s not worth it
now. We re waiting to see Studer’s
digitzl equipgment, but meanwhile
we're staving analog.” Electric Lady
may purchase a Solid State Logic
conscle in 1932

As for v deo. Greco feels it’s 100
expemsive © make the investment in
the reedzc equipment, but he re-
marks thet t: possible Electric Lady
will acqiire an already existing
videc studi.

“We're tocked around the clock,
so we cer'a nly don’t have any prob-
lem f llin z rhe time with atbum proj-
ects. Jingles aren’t worth the time
and hassk.” Sreco says.

Jimgles zre no hassle for A&R.
whick for the past few years has
been 60% _ingles, 30% albums and
10% movies. “We want to remain a

Continued on puge 82)

All the stars turn
out for a fun
filled evening to
benefit the
United Negro
College Fund.

January 9, 1982
KHJ—Channel 9

Made possible through a grant by

and

Anheuser-Busch, Inc., brewers of Budweiser® Beer.

Ed McMahon, co-host
Bob Anderson
Tony Bennett
Natalie Cole
Bill Cosby
Norm Crosby
Sammy Davis, Jr.
Folies Bergere
Jerry Lewis
Love All People
Youth Group
Loretta Lynn
Tony Orlando
Sister Sledge
Dionne Warwick

KJLH-FM 102.3
10:00 pm to 1:00 am
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Bennett’

GLITTER AND STYL Esecawmann::

s ‘Dreamgirls’

SRR R s-j;!.

| Is ADynamic Experience |

NEW YORK-—"Dreamgirls,” the
new and eagerly-awaited Michael
Bennett musical, opened on Broad-
way at the Imperial Theatre Dec. 20,
and although it does not exactly
equal the sheer brilliance of Ben-
nett’s earlier hit, “*A Chorus Line,” it
is certainly a dynamic theatrical ex-
perience.

“Dreamgirls” is slick, full of glitter
and style and showbusiness razzma-
tazz, guaranteed to bedazzle even
the most jaded of theatre audiences.

It is a show based loosely on the
story of the Supremes, about three
young, black, ambitious female
singers from Chicago, circa 1960,
that go from hopeful unknowns to
being one of the hottest singing
groups in the country.

Along the way there are glimpses
of the pain, the frustrations, the
back-biting, the backroom chica-
nery and manipulations that are the
simmering sub-strata of the glamor
world of the music industry.

“Dreamgirls” is a show that as-
sembles a staggering array of very
talented people. and weaves their
creativity into a captivating tapestry
of music. movement, colors and
light.

Even the music—and “Dream-
girls” is almost all music with very

Michlin Speaks
9 H 9 s

To B’nai B'’rith

NEW YORK-—Spencer Michlin,
chairman and creative director of
Michlin & Co., New York-based
commercial music houses, will speak
to the music and performing arts
lodge of B’nai B’rith here Monday

(11) at the lodge’s monthly meeting
at the Sutton Place Synagogue.

FOURTH WORLD PROD. CO.
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Da Bronx Cowboys

“One More

&

“Da Bronx_Cowhuy"

few spoken lines—which is essen-
tially a rehash of the so-called Mo-
town sound of the 1960s, is given a
fresh and appealing look through
the dexterity and innovativeness of
Yolanda Segovia, musical director;
Harold Wheeler, musical supervisor
and orchestrator; and Cleavant Dér-
ricks, vocal arranger.

Derricks, incidentally, also ap-
pears in the role of James “Thun-
der” Early, a talented soul artist with
a career on the skids, who is pushed,
against his will, into sanitizing his
sound so that it assumes the broad
appeal needed for crossover (to pop)
on the charts.

Although the music is largely a
period, genre sound, limited to some
extent by the framework of the story,
there are some catchy tunes, and
even a few standouts, like “And I'm
Telling You I'm Not Going,” I Am
Changing,” “Faith In Myself” and
“One Night Only,” delivered with
the wallop of a pile-driver by the
little-known Jennifer Holliday.

Holliday’s songs. supplemented
by such tunes as “Steppin’ To The
Bad Side,” “Cadillac Car,” "Heavy”
and the title tune, should assure the
success of the cast album which is
being released by Geffen Records,
which is also reported to have a stake
of about $1 million in the show.

Bennett’s cast, culled from such
past Broadway shows as "The Wiz.”
“Comin’ Uptown,” “Timbuktu,”
“Your Arms Too Short To Box With
God” and the all-black remake of
“Guys & Dolls,” is fresh, personable,
appealing, energetic, and with sing-
ing voices that range from good to
extraordinary.

Under Bennett’s direction, and
against the creative background of
Robin Wagner’s versatile sets and
Tharon Musser's stylish lighting,
they fill the stage with their pres-
ence.

Theoni Aldredge. whose award-
winning costumes have clothed the
performers of such Broadway musi-
cals as “A Chorus Line,” “Annie,”
“Barnum,” “Woman Of The Year,”
and “42nd Street,” has garbed the
“Dreamgirls” in some lavishly styled
outfits that are guaranteed to win
her at least another Tony nomi-
nation.

“Dreamgirls” is not without its
weaknesses. It is long, and when the
pulsating beat of the music gives
wzy to the backroom machinations
of music industry politics, it tends to
sag.

Nonetheless, “Dreamgirls” is an
enormously entertaining show, and
for sheer style, slickness, and show-
biz razzle-dazzle, it far outdistances
anything else musical on Broadway
this season. RADCLIFFE JOE

‘“There’s a rumor
going around about
a company that sets
type, makes color
separations, takes
photographs plus 8
other fascinating
services."

“To find out more

about this rumor call...”’
dLLee-Myles

JAssociates, Tnc.

160 EAST 58 St,, Depl. A
ALY, NLY. 10022 TEL 788-32%2

Sarving e raphic neads of the reserd industry slnes 1982,

reunion arena

19,200 SEATS

777 Sports St. ¢ Dallas, TX 75207
(214) 658-7070

HEAVY METAL—Kim Carnes gets a
congratulatory hug from EMI/Lib-
erty president Jim Mazza at a spe-
cial awards presentation where
Carnes received more than 40 gold
and platinum records from all over
the world for her single ‘‘Bette Davis
Eyes” and the ‘‘Mistaken Identity”’
album.

Technological Advances
Evident In Audio Gear

By LAURA FOTI

NEW YORK—Audio consumers
can have their preferences for either
records or tapes satisfied equally
well by the new offerings at this
week’s Consumer Electronics Show
in Las Vegas. Linear-tracking and
computerized turntables abound, as
do cassette decks with Dolby C,
Dolby HX and dbx noise reduction
systems, programmability, and com-
puterization.

The cassette deck field is an espe-
cially fertile one, with introductions
ranging in price from $130 (Sanyo)
to $1,800 (Bang & Olufsen). Three
companies with the most interesting
new decks are not even exhibiting in
the show floor, but will be ensconced
in hotel suites; Nakamichi, TEAC
and Bang & Olufsen.

In receivers, there’s a little less

news. U.S. Pioneer has an $800 com-
puter-controlied receiver, and other
major firms have some introductions
in this area as well, but their num-
bers are considerably smaller. The
combined cassette deck/receiver
“casseiver” category, a major one at
the past two shows, has shrunk con-
siderably—only one supplier, Rotel,
has a product in this area.

Some companies, most notably
Sony, Harman/Kardon and Onkyo,
are displaying over-$1,000 sepa-
rates: preamps, amplifiers and
tuners. Otherwise, comparably few
firms are emphasizing this area.

Matched systems bow from vari-
ous suppliers, most notably Fisher,
with 15, Sansui (14), BSR, Sharp/
Optonica, Sanyo and Sony.

(Continued on page 63)

Fla. Distrib Guilty In Tape Case

Hearing Dates Set To Determine Extent Of Damages

NEW YORK-—A Florida tape
winding and distributing company
lost a protracted legal battle last
month against six plaintiff record
companies and the RIAA.

A six-member jury sitting before
Judge Miette Burnstein in Broward
County Circuit Courtin Ft. Lauder-
dale found that Gale Distributing
Inc. and its principals, Marvin
Nestel and Jeanette Schultz, had en-
gaged in unfair competition with the
labels by winding pirate pancakes
into 8-track cartridges and distribut-
ing them throughout the U.S.

The labels are RCA, CBS,
Elektra/Asylum/Nonesuch.  Poly-
Gram, A&M and Atantic. Two
company executives, Dave Glew of
Atlantic and Bob Edson of Poly-
Gram, testified that Gale’s activities
impacted sales of legitimate record-
ings.

Gale asserted in its counter-claim
that the plaintiffs and RIAA investi-
gator John H. Polk had wrongfully
obtained a warrant to search the
company’s premises in February,
1975. The firm reportedly was the
largest distributor of 8-track car-
tridges in the Southwest in 1974 and
1975. Hearings on Jan. 2 and Feb. 16
are scheduled to determine the ex-
tent of damages Gale must assume.

In another antipiracy fight, three
men were indicted in Chicago Dec. 3
for the unauthorized manufacture
and sale of pirated Arabic tape
recordings. Salem Arsham Zakarian
and Wahi Karabit were arrested
Dec. 2 at the Zakarian Tapes and
Record Store on North Clark St. in
Chicago, where members of the

AFM Elects
DeGeorge

NASHVILLE—Johnny  De-
George was re-elected for a three-
year term as president of local 257,
American Federation of Musicians,
in a mailed ballot election that con-
cluded Dec. 14. His opponent was
Sonny Day.

Elected to the executive board
were Leon Rhodes, Willie Acker-
man, Buddy Harman, Jimmy
Capps, Bill Pursell, Weldon Myrick
and Billy Linneman. Linneman is
the only holdover from the former
board.

Harold Bradley and Beegie Adair
were picked to serve as trustees, and
Dutch Gordon was named sergeant-
at-arms,
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city's Financial Investigator’s unit
confiscated approximately 750,000
alleged pirate labels. 1.000 alleged
completed pirate 8-track and cas-
sette recordings, and 900 master
tapes used in the manufacture of the
tapes.

A third man. Faried Saba. was ar-
rested at Alia Imports Record Store
on West Lawrence Ave., where po-
lice seized approximately 650 master
tapes, 30,000 labels, and 1,500 tapes.
Each of the defendants was charged
with three felony counts and one
misdemeanor count for the unlawful
use of sound recordings under Il-
linois state law.

The police were assisted by Stan-

ley Rashid of Rashid Sales of
Brooklyn, N.Y., the exclusive U.S.
distributor for EMI Greece, and
Thomas Wiggins of Ninevah Rec-
ords of San Francisco, who identi-
fied their product as merchandise
sold by the defendants.

Mid-December, an Orlando, Fla.,
man was convicted in Federal court
there of 10 counts of criminal copy-
right infringement for tape piracy.
Karriem-el-Amin Shabazz was ar-
rested Aug. 21 following an FBI raid
on his residence, where agents seized
more than 500 masters and 5,000
pieces of finished pirate cassette and
8-track recordings. He was due to be
sentenced at presstime.

Coeimaqar
the light

coemar INg. s. marcuco s

telex: comint-i for coemar 330813

for success

coemar is europe’s leading manufacturer in lighting
and special effects for nightclubs, loungues,

hotel halls, theaters, arenas, studios, auditorum halls,
and every other place where entertainment Is.

commercial office: via vaina 1, 20122 milano, italy

factory: via bonfiglio 2, 46042 castel goffredo fmnj)

PROGRAMMER/ANALYST

Billboard seeks a senior staff member to support its
national on-line Information System.
Candidate must have a minimum experience of three years as a pro-
grammer/analyst with a comprehensive knowledge of ANSI COBOL,
CICS, and ROSCOE under IBM 360-65 or above running under OS.

Assembler is a plus.

* Position offers excellent growth potential
* Central mid-town Manhattan location
¢ Interesting and informal environment

+ Challenging responsibilities
¢ Excellent salary and benefits

Send resume and salary requirement in confidence to:
Personnel Director
Billboard Publications, Inc.
- 1515 Broadway, New York, New York 10036
An Equal Opportunity Employer
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Give the gift of music.
ORDER FORM

All material is free, freight collect

“Gift of Music”
MERCHANDISING DISPLAY AIDS

quantity

A. 9" X 35" Paper Banner

BANNER

% Give the gift of music.

Give the gift of music.

B. 2" X 11 2" Title Strip, Pressurized
Label Backing

C. 1" X 1" Cardboard Flat
Red and Pink Hearts

D. 1" X 1" Cardboard Flat

Give the gift
of music.
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ART SHEET

TITLE STRIP

Red Heart Design

Givethe gift
of music.

E. 1" X 1" Red Cardboard Flat

“Gift of Music”
ADVERTISING AIDS

F.Video Trailer - each tape
contains a 3 2 and 5 second spot

D FLAT

Give the glft

of music.
O
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Beta
VHS
3/4”
2)’
G. & H. Camera Ready Art Sheets
for Print Ads

G. Coarse

H. Fine

F VIDEO TRAILER

Give the gift I
of music.

e it
Givethe gift " 23"
of music.
% “thegift of

H ART SHEET

If freight cannot be paid at retail store.
call Jane Gallo at 609/795-5555 for alternate arrangements.

Company

Contact Person

Street
City State _
Phone ( ) Z1p

Return to: NARM, 1060 KINGS HIGHWAY NORTH, CHERRY HILL, NEW JERSEY 08034
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EDITORIAL

Commentary

The Challenge Of Change

1981.

It wasn’t the rebound year that everyone had hoped for. It
wasn’t the crash year that everyone had feared.

Instead, it appears that 1981 was the leveling-off year that
we’ll all accept.

And, indeed, it was the year of change that we had predicted
at this time last year. Some of the changes were for the better:
the music industry continued to fine-tune itself into an ef-
ficient, effective operating mode that would have warmed the
chilly cockles of a Wall Street heart. Unfortunately, because of
the time lag between proper business practices and the glories
that those functions spawn, the benefits couldn’t be enjoyed in
the year of 1981.

Perhaps 1982.

Billboard has also been changing, and our evolution will
continue into 1982. In January alone we'll be adding new fea-
tures in our radio section that will hopefully delight program-
mers and DJs, several new editorial features in our video sec-
tion, and a weekly calendar of industry events. The new year
will bring even more improvements throughout our publica-

tion to insure a more positive thrust for Billboard and the busi-
ness and creative worlds we serve.

We're bullish on the music and home entertainment indus-
try. Caught in the maelstrom of a technological revolution, the
industry could get swallowed up by it, or master it and reach
stunning new heights. The nation’s present flat economy only
adds to the challenge.

Perhaps the record industry will someday again scale the
peaks of the halcyon days before “Saturday Night Fever” be-
came “Sunday Morning Coming Down.” But it might not—so
new directions and goals are necessary. Manufacturers. retail-
ers and programmers need to be on the front lines of this fast-
evolving business. Past results and present realities must be
merged into a method to meet the challenge of future change.
From video to new venues, the opportunity is here, the time is
now.

There's a lesson to be learned by viewing the roller coaster
ride of our industry over the past decade. It’s that flexibility isa
virtue, talent is a necessity, and business acumen is mandatory
to successfully transport our product to the heart, mind and
soul of America and the world that awaits our sounds and vi-
sions. GERRY WOOD, Editor-in-Chief

There’s No Future In Safety

By HAROLD BRONSON

At a time when the recession has tightened money, records
cost more. More importantly, the consumer feels less of a need
than ever before to buy new product.

While the market is more fragmented, the various genres of
pop music all sound the same. Radio, from whose burden we
have still not managed to free ourselves. is tighter than ever,
providing increasingly stringent programming. It's safe, it all
sounds the same, and while generating the necessary advertis-
ing bucks. it acts as a giant wash of Muzak.

Think about this: 1f *Sgt. Pepper” were first released todays, it

s might not be played on radio.
; This lack of exposure of
fresh ideas has created a
grand ambivalence, a massive
ennui. The records aren’t as
good as they used to be. and
there is a constant cry that “no
one is having fun in the music
business anymore.”

The record company is in-
timidated by radio’s shadow:
the artist alters his music—of-
ten squashing the essence—in
favor of a more “acceptable
form,” and all of us are suffer-
ing from a subsequent crea-
tive stagnation, because
“what good will it do?”

It's hard to turn the other cheek and withdraw to times of
lower advances and recording budgets. Harder still is to
reorient both record company and distributor thinking in order

Bronson: “The lack of expo-
sure of fresh ideas has
created a massive ennui.”’

to maintain a strong, consistent catalog, rather than laying back
and working those few gushers that are no longer dependable.

Some might say that the days of records are numbered and
that video is the future. That may well be, but the video aspect
will almost certainly wear thin long before the music ceases to
be enjoyable.

‘What good is the use of
digital when the music
is emotionally vapid?’

In any case, the whole art form will be changed by the new
medium. For all their talent, rock stars are not filmmakers, and
a strain will surely develop as the control of their music is relin-
quished.

Isn’titabout time we scared ourselves into action, rather than
meekly carrying on as before. to ever decreasing revenues?
Where’s that bristling intelligence, that creative fire that built
this industry? Sure, we've made technological advances, but
what good is the use of digital when the music is emotionally
vapid?

In the end. despite all the accountants, lawyers, deal makers
and technicians, it's always been the music, hasn’tit? As an in-
dustry we're capable of much better.

Harold Bronson is managing director of Rhino Records Inc., in
Los Angeles.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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It's certainly true that the promotional break-
through that landed my book, "'Born to Run: The Bruce
Springsteen Story,” on the national best-seller lists
was the decision to promote the book via AOR radio.
However, the rest of Stephanie Bennet's comments in
your Nov. 21 issue about that promotion are extremely
misleading.

Neither Delilah nor myself “had to convince the
DJs" of anything. Disk jockeys were on our side from
the start, and the most crucial review we received,
from Vin Scelsa of WNEW-FM, was from a jock who'd
never been contacted by any of us. Elsewhere, we met
immediate enthusiasm from the best and brightest in
radio. Nor was the promotion plan conceived or exe-
cuted by Delilah alone. Indie promo man Steve Leeds
was instrumental in my book’s success.

There remains a great obstacle to the effective pro-
inotion and marketing of rock books, but it's the con-
descension and snobbery of the publishing business,
and its refusal to make intelligent use of lessons
learned from radio and record hits. Disk jockeys are
among those most eager to solve that problem and |,
for one, owe them an enormous debt of gratitude for
their support.

Dave Marsh
New York City

SRS applauds Unicorn Music’s policy of charging an
option fee for placing a song on hold for a producer or
label (Billboard, Dec. 19). We encourage other publish-
ers to follow suit in order to correct the present situ-
ation—some producers placing songs on hold while the
publisher passes up an opportunity for a good cut, only
to find out when the album is released the tune is not
included.

Sometimes the tune is recorded but the song is not
released. In this case everyone—the artists, musicians,
arranger, engineer and producer—except the publisher
and the songwriter is paid. Options for holds are long
overdue. As Sorkin says, “Every other business is nego-
tiated in this way.”

Sorkin believes that an option fee might be sub-
stantial enough to fulfill the publisher’s obligation in a
reversion clause. It doesn’t seem to us that the option
fee is likely to cover more than a fraction of the writer's
overhead in creating the song, nor does having a song
optioned advance the writer's career in any significant
way. The publisher should secure a release in order to
hold the copyright.

Alt in all, Unicorn Music should be commended for
their forward thinking. Bruce Kaplan

Songwriters Resources and Services
Hollywood

www.americanradiohistorv.com

The recent article headed “Boston Club Business
Booming™ (Billboard, Dec. 19) was a bit disturbing.
George Borden, the Boston Record Pool head upon
whose statements much of the story was based, needs
a good pair of eyes, and maybe a good dictionary, or
better yet, early retirement.

Borden, it is said, “. . . expects the upward trend to
continue despite the fact that retail record shops are
still leary of stocking ‘heavy’ r&b and other dance mu-
sic. He believes there is a need for at least one strongly
committed dance music radio station.” Where has he
been, in a grave for two years?

Dance music is exactly what the two words say. The
Billboard disco chart shows this each week, radio sta-
tions play this music each day, retail record stores sell
this music seven days a week. | hear dance music all
day long on many radio stations. So what is Borden
talking about?

Dance music may contain funk, r&b, punk, rock,
swing, Motown, high energy '70s beat, or import chee
chee craziness . . . it's all being played at clubs and on
radio stations and sold in record stores. | ask again,
where has Borden been?

Caril Mitro
Deejay, Club 1270
Boston
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STATION VISIT—Elektra/Asylum recording artist Lindsey Buckingham talks about his new album “Law And Order”’
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dio Programming

and single “Trouble” as he visits WMMS-FM Cleveland personality Matt the Cat.

WAVE OF THE FUTURE?

Urban Contemporary Format
Growth Sparking New Concerns

® Continued from page |

and with little room for new acts in
the mold of Parliament/Funkadelic.
the Bar-Kays and others.

Those programmers further agree
that blues artists such as B.B. King
and Bobby Bland may also have dif-
ficulty getting urban contemporary
airplay, even with current product.

A survey of stations around the
country reveals that, although opin-
ions may differ on new trends in
black radio, most agree urban con-
temporary is the wave of the future
and that all-black formats may be a
thing of the past.

Some, with strictly black formats.
seem 1o resent the urban contempo-
rary description, contending it is a
means by which black music can be
diluted to make stations more pa-
latable to non-blacks.

Jim Maddox, of the Chicago-
based Maddox-Patterson & Assoc.
says he sees further erosion of all
black stations. He believes au-
diences and advertising are key rea-

Jones, Presley
And Mandrell
WHN Winners

NEW YORK-—-George Jones,
Elvis Presley and Barbara Mandrell
are winners of three awards in as
many categories of WHN-AM New
York’s *Sixth annual Listeners’
Choice Awards.”

Jones was voted by listeners as one
of five top male artists of the year.
entertainer of the year and the per-
former on two songs of the year: “He
Stopped Loving Her Today™ and "1
Was Country When Country Wasn't
Cool.” a duet with Barbara Man-
drell.

Presley was named a male artist of
the year, an entertainer of the year
and performer of “Guitar Man™ and
“Lovin® Arms.”

Mandrell won as female artist of
the year, entertainer of the year, and
for her record with Jones.

Also named male artists of the
year were Charley Pride, Eddie
Rabbitt and Kenny Rogers. Voted
female artists of the year were Crys-
tal Gayle, Loretta Lynn, Anne Mur-
ray and Dolly Parton.

Alabama, David Frizell and
Shelly West, the Gatlin Bros. band.
the Oak Ridge Boys and the Statler
Bros. were all named to the group or
duo category of the year.

Listeners voted for Parton and
Rogers in the entertainer category.
Also voted a top song was “Elvira™
by the Oak Ridge Boys.

In the past six years, Presley has
been chosen every year as one of the
winners in the male vocalist and en-
tertainer categories. Lynn, Parton
and the Statler Bros. have also been
perennial winners since the contest
began.

sons for the change. “The all impor-
tant 12 to 24-year-olds are shaping
the future of'black radio.” And a hard.
cold fact is that audiences do not
care who programs stations or who
the broadcasters are, black or white.
They are concerned only with the
music.

Cal Shields of L.A.’'s KACE-FM
says, "l believe stations playing all
black music will shortly be a thing of
the past. If we don’t play what
people want to hear, they will turn to
stations where they can hear it.” Al-
though Shields does not call his for-
mat urban contemporary, his pro-
gramming is similar. And he
believes the urban contemporary
format may force pop stations to
play more black music.

Many record promo reps see San
Francisco’s No. | black-oriented sta-
tion, KSOL-FM, changing its for-
mat from r&b-oriented to urban
contemporary. But according to
Marvin Robinson, station program
director, “We're not changing, we're
expanding and improving it. One
way we're expanding is by playing
more album cuts, but only by estab-
lished artists. However, we still play
the hits.”

He explains that until two weeks
ago. KSOL's format was called
black progressive. “But that’s an
outdated term. We’re now calling
our station contemporary rhythm.
We're programming to an urban
area and we play contemporary mu-
sic, but our base audience is not only
black. We have whites. Hispanics
and Asians listening.”

At the same time, Robinson sug-
gests that 98% of the music aired at
KSOL is black product. “If we play
records by white acts it’s crossover
product by artists like Hall & Oates.
Steely Dan or Krafiwerk. We will
play the records if they fit into the
overall objectives of our goals.”

Practically all stations surveyed
are playing the Hall & Oates disk
with some stations charting it in the
No. I'slot. I Can’t Go For That™ is
tops at Denver’'s KDKO-AM, for ex-
ample, says Carlos Lando. acting
program director. He notes that
KDKO has moved to an urban con-
temporary format from r&b: “The
difference in the formats is that r&b
is the more traditional style of black
music. Urban contemporary evolved
after disco died. But now, with the
new format, we're playing more of

To Our Readers
Because many radio sta-
tions don’t change their play-
lists during the holiday sea-
son, Billboard’s Radio Singles
Action charts are not pub-
lished in this issue. The fea-
ture will return in next week’s
issue, dated Jan. 16, 1982.

the Smokey Robinson or Marvin
Gaye-type of music.

“Promotion people could be cor-
rect in worrying that the urban con-
temporary format may eliminate
funk acts. We're aiming for a little
older audience and we can’t afford
to be funk-oriented. We will not lose
our black base, yet we are more mass
appeal.”

He maintains that with urban
contemporary, radio announcers are
changing their approach to broad-
casting. “DJs have toned down their
chatter, so there’s no more barking at
our audience.” He adds that the
word black is never used on the air.

Leroy Durant, general manager at
WWDM-FM, Sumpter, S.C., says
his announcers also have toned
down their chatter. “I believe music
has taken a different trend. 1t’s softer
than in the '70s and people are not
looking for hard, hard sounds.

“l also believe that we're taking on
an urban contemporary format here.
That’s the direction of black radio.
Economics is another factor. The
target audience for advertisers is the
24 10 54-year-olds, not the younger
group,” says Durant.

Ross Holland, music director at
KMJQ-FM in Houston. says black
music stations are moving to mass
appeal formats. “In order to stay No.
I, we must appeal to the largest seg-
ment of the audience. We play rec-
ords by artists ranging from the
Doobie Brothers to Carly Simon to
George Duke and the Gap Band.
Urban contemporary is definitely
the newest trend but my concern is
where do we go from urban contem-
porary?

“1 also agree with record promo-
tion people that it may be a problem
for them. IU’s certainly going to
create a more competitive atmos-
phere and it’s going to be more diffi-
cult for them to work their product.

“The key.” he continues. “is 1o
temper your programming.”™ He sug-
gests maintaining a black base while
adding crossover product.

Chris Turner, program director at
WGIV-AM in Charlotte, N.C.. says
“Radio is so diversified now and
very tragmented. But we're a black
music station and we’re not afraid to
say s0.” From a sales standpoint,
Turner sees disadvantages to being
identified as urban contemporary.
“The problem with that format is
that if you go too urban contempo-
rary you will be out of the market.”

Turner is not alone in this con-
cern. Maddox. Holland and others
fear some stations may begin airing
too much product by white artists.
Turner also believes that at some sta-
tions, the urban contemporary for-
matis a farce: “Atone, | was amazed
when people would call for reports.
There were four or five records on
the station’s playlist that were never

(Continued on page 16)
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ROUGH ROAD AHEAD

Competition Will Be
A Major Factor In '82

® Continued from puge 5
KDWB-FM Minneapolis and
KPKE-FM Denver) is looking for-
ward to doing it again in New York
and Washington. Fresh from win-
ning an 8.7 share for the new KPKE
(it used to be KHOW), Hattrik will
be cranking up WAVA-FM Wash-
ington Feb. | and going into a head-
to-head battle with WNEW-FM and
WPLJ-FM New York after that.
“These markets will get localized
versions of what we do well.” he
says.

From an AOR vantage point.
Hattrik sees a “continuing erosion™
of top 40, even in the South where it
has retained strength longer.

However. Todd Wallace, chief of

the consulting firm that bears his
name, takes the opposite view. “In
the next two years, the trend will be
back to top 40,” he says. “particu-
larly for stations who have gotten
caught in modal niches.”

Hattrik, like many other program-
mers, takes a conservative view. He
advises record labels to “get wiser
and develop less trendsetting mate-
rial and more market-oriented prod-
uct—what people want to hear ver-
sus new wave the labels want to
make happen.” Hattrik cites the Po-
lice as a new wave act that is an ex-
ception. “They are more of a main-
stream rock band.” he says.

KLOS-FM Los Angeles program

director Tommy Hadges sees frag-
mentation within AOR where there
will be “specialized approaches to
older and younger demographics.™

Consultant Dick Foreman,
among those who see growing frag-
mentation of formats. also predicts a
continued “softening of music as the
population grows older. We'll have
more ballads.” He also sees 1982 as
“the real test of satellites. There are
enough out there to see if it will
work.”

Foreman also says it will be “sur-
vival of the fittest among radio net-
works™ and “a critical year for beau-
tiful music. which is facing new
competition from the older MOR
formats.”

Kent Burkhart of Burkhart/
Abrams/Michaels/Douglas &
Assoc. and a partner in the Satellite
Music Network, sees “no new
magic™ in this year. It will be a con-
servative year with everyone going
along with the oldies.”

ABC Radio programming vice
president Rick Skiar sees “a satellite
in everyone’s future” with “more
programming from them and more
diversity than ever before.” Skiar,
who is at work developing two satel-
lite services for ABC —a talk network
and a Superadio adult contempo-
rary service—explains that while

(Continued on page 17)

_ _Out Of The Box__|

HOT 100/AC

NORFOLK. Va.—Bruce Garraway. program director of WQRK-FM.
thinks the latest single by Hall & Oates, I Can’t Go For That (No Can Do),”
has a hip sound. At the same time. it’s very appropriate for an AC station,” he
feels. *It covers a lot of bases for us.” He also enjoys “Cool Night” by Paul
Davis (Arista), and Barbra Streisand’s “*Comin’ In And Out Of Your Love”
(Columbia). “She’s going back to where she came from.” Garraway notes. “re-
lying on the strength of her voice, and a good song. too.” But he is most enthu-
siastic about “Hooked On Classics™ (RCA), which he calls “a big positive, and
even a little bit seasonal. even though the classical buffs are down on it. But
where else do you get to hear snippets of such great songs on top 40 radio? It’s
captured the imagination of many listeners.”

AOR

HARTFORD—""1 Love Rock And Roll’ by Joan Jett and the Blackhearts is
an intense reaction record.” says WHCN-FM music director Bob Bittens. "Af-
ter two days of airplay. it was our number cne most requested song. and that
says something.” He feels the Boardwalk artist will be “the female rocker to
deal with in the next two years. Her leather pants and tough girl image were
fashionable long before Pat Benatar conceived that approach.” Bittens is also
big on “October,” the U-2 album on Island. *If their next album contains a hit
single. I think they’ll be a major force. They have an accessible sound that cuts
across all demographics—it doesn’t threaten adults. and kids find itinteresting.
I like the track. "1 Fall Down™.™ As for the new Police disk, “Ghost In The Ma-
chine™ (A&M). the broadcaster says the record renews his faith in the Ameri-
can buying public. “I'm encouraged by the fact that music you don’t hear ev-
eryday can still catch on with consumers.™

BLACK/URBAN

ST. LOUIS—Two records by new artists are getling strong response at
KATZ-AM: a self-titled single by AM-FM on Dakar. and a new 45 by Erica
Perkins called "My First Chance In The World™ (MCA). “The 'phones have
been lighting.” notes production manager Earl Parnell. *And the record stores
around here have confirmed that the tunes are moving. as slow as business is.
The AM-FM tune is a real funky record; Erica’s song is a good ballad.™ He has
words of praise for “Cool” by The Time (Warner Bros.) as well. “They’re a
group of the future. I know that when they played with Prince at Kiel Audito-
rium last month. they made him sit down!™

COUNTRY

MOBILE—"It Turns Me Inside OuL.” a new single by Lee Greenwood on
MCA. is “tearing up the ‘phones™ at WKSJ-FM. according to music director
Bill Jones. “People are calling up and requesting the new Ray Charles single.
Or else they think it’s by Kenny Rogers. 1Us the kind of slow ballad either
singer might record.”™ Jones is also hot on the new Gary Morris 45, *Headed
For A Heartache™ (Warner Bros.). “*He’s written for other people. and re-
corded with moderate success on his own, but now he’s got a new label and |
think a relatively good shot at making it. [ know his show this summer at Fan
Fair in Nashville impressed a lot of folks. so you might call him a rising star.”
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REUNION GATHERING—Former WMAK-AM program direct
left, and DJ Scott Shannon, now with WRBQ-FM Tampa, swap stories of the

s |

old days at a 13th year reunion of former WMAK staffers.

or Joe Sullivan,

__New On The Charts__

DAVE STEWART & BARBARA GASKIN
“It’s My Party” —88
Stewart and Gaskin hail from England, where the former played in several
British bands, including Hatfield & the North and Rapid Eye Movement.
Prior to recording “It’s My Party,” Stewart made a solo recording of Jimmy
Ruffin’s “What Becomes Of The Brokenhearted.” Stewart released the remake
on his own Broken Records at the end of 1980, and the record reached the top

20 with distribution by Stiff.

“It’s My Party” was the followup to that effort, but this time Stewart chose
Barbara Gaskin to sing. She’d been lead singer in the group Spirogira (not to
be confused with the American jazz group) and after their demise became a
member of the Northettes, a trio of backup singers for Hatfield & the North.

For “It’s My Party,” Stewart played all the instruments. Within a month of

its release, the record reached the U.K. top 10 and became their first No. 1 in
October. It’s reportedly sold 750,000 copies in the UK. alone.

For more information, contact Platinum Records at 6363 Sunset Blvd., Hol-
lywood, Calif. 90028 (213) 464- 1465; or their agency Norby Walters & Assocs.
1290 Ave. of the Americas, Suite 264, New York, N.Y. 10104 (212) 245-3939.

KMCR-FM Is Boosting
Local Jazz Performers

By AL SENIA

MESA, Ariz—KMCR-FM, the
jazz-formated National Public Ra-
dio affiliate for the Phoenix metro-
politan area, has been making an in-
creased commitment to local jazz
bands, station operations manager
Doug Myrland says.

“We've been playing live music
on an informal basis using local
people,” he adds. “During our fund-
raising periods, we've put perform-
ers on-air live. We've been taping
some local musicians and adding
them to the playlist. We’re not really
interested in promoting a lot of out-
side artists. We want to be more of a
vehicle of exposure for local jazz art-
ists.”

The inclusion of local performers
is acknowledged to have cemented
KMCR’s standing as the leading
jazz voice in the community. The
station’s magazine subscriber list has
grown dramatically in the last year,
and pledges from listeners con-
sistently have been on the rise.

Myrland says that is because the
attention to local musicians has in-
creased listener loyalty. He estimates
that 20 performers have performed
live over the last 18 months.

Jazz concerts have been recorded
and then aired from local college
campuses, local venues and resorts.

In the last two years, the station
has nearly doubled the amount of
pledge dollars received from listen-
ers. Approximately $13.000 was
pledged in the spring of 1979; this
spring, $21,000 was raised and the
station’s pledge goal for the winter
drive was raised to $28.000. KMCR
listeners consistently have pledged
more money than the targeted
amount since the station adopted a
jazz format in 1978.

Myrland estimates the station

reaches more than 52,000 house-
holds and ranks 21st among the 36
stations in the Phoenix market. He
says Arbitron figures indicate the
station pulls a 1.4 average quarter
hour share of the audience.

“I'm satisfied with it, considering
the changes we’ve gone through,” he
says. “And we’re limited in the
amount of dollars we can spend for
promotion. To double our ratings in
a year and then double them again is
fine. Reaching 52,000 people a week
is nice and respectable. So I'm
happy with what we have, but I
don’t think we’ve fully arrived yet.”

Myrland says the station’s success
is rooted in its emphasis on recog-
nizable jazz programming. “We're
not ashamed to play popular jazz.
We don’t take a purist position. We
look at the charts and even if the jazz
purists say a given song isn’t really
jazz, we'll still play it. The point is,
progression in jazz hasn’t come from
the people who stick to the same
form. We'll play a jazz number from
a new wave group.”

Although 90% of the songs played
are mainstream and crossover na-
tional jazz musicians, Myrland be-
lieves the approximately 10% com-
prised of local musicians are
extremely significant.

Weaving the local performer’s mu-
sic in with the nationally renowned
artist’s “enhances the image of the lo-
cal artists” he believes. In Myrland’s
view, this approach makes more
sense than allocating blocks of pro-
gramming time to exclusively local
performers.

“We think the local music here

can hold its own. We want to say

here’s Grover Washington, followed
by a local musician, followed by
Chick Corea. Who says the local
performer isn’t just as good?”

Radio Programming

RATINGS RISE

KFRC-AM Returns To The Top
By ‘Taking It Back To Top 40’

SAN FRANCISCO—When per-
ennial top 40 top dog KFRC-AM
began to slip in the ratings a little
over a year ago (falling to a low of
4.0in July/August 1980), more than
a few local observers began to won-
der what was going on.

Since then RKO’s KFRC, under
new program director Gerry Cagle
(who replaced Les Garland, who
went on to an executive artist rela-
tions post with Atlantic in Los An-
geles), has worked its way back, first
toa 4.8 in spring and now toa 5.4 in
the summer readings.

At the same time, KYUU-FM, the
“adult rock” station whose success.
says KFRC general manager Pat
Norman, caused a reaction at KFRC
that in turn caused KFRC to lose lis-
teners, fell from its high of 4.0 in the
spring to a 2.6 in summer.

Cagle succinctly sums up the rea-
son for the turnaround: “We took it
back to top 40. We played the hits.”

Norman concurs: “We decided if
we were going to run it into the Bay,
we were going to run it in wide
open.”

Norman elaborates: “Our falloff
was a result of some things that were
happening in the market, but it went
beyond that. The crucial thing was
that we forgot who we were. I don’t
think we were doing the same kind
of radio that we had been doing four
or five years ago.

“We tried tb compete with KYUU
head on, which was the wrong ap-
proach. What happens when you
start to react to other stations like
that is that you start to change your
music. You start to put Neil Dia-
mond on KFRC. So we took away
what our audience had come to ex-
pect from us. They didn’t expect to
hear Diamond on our station, but we
were playing it.

“Butsince Gerry’s here we’re gone
back to setting the pace. We let oth-
ers worry about what we do instead
of us worrying about them.”

Says Cagle, “What happened to
us is what happened to a lotof top 40
stations. They gave up the battle and
began to compete with FM. They
became reactionary in the sense that
they were reacting to others, like
KYUU or KMEL-FM or whoever
was dominant at the time. I saw a lot
of AM stations do that and it’s the
opposite of what you should do. So
most of these stations beat them-
selves, because AOR—and KFRC
was sort of AOR in approach when |
got here—is a format viable only on
FM. People who like that sound are
not going to listen to AM anyway.

“You see, the FMs can say, ‘We’ll
go for the females, 18-35. That’s all
we want’ But once they get that,
they want to broaden it. But only a

For The Record

NEW YORK—Due to an error in
printing, a line was dropped from
the story (Billboard, Dec. 26) on
Rick Sklar and ABC’s plans for its
new satellite-delivered Superadio
Network. When Sklar was discuss-
ing the problems of getting major
market stations to carry program-
ming and ads from such a satellite
system, he actually said he antici-
pates that such stations will carry
two spots an hour fed by ABC as the
price to be such an affiliate. In re-
turn, Sklar will provide consulting
services to such stations who may
not always be on the satellite line
live.
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By JACK McDONOUGH

few stations—the best top 40 stations
across the country—can get those
across-the-board  demographics.
Getting those across-the-board de-
mographics means remaining con-
sistent. The FMs can change every
six months. We can’t.”

Cagle acknowledges, however,
that there is some room to move
within this seemingly categorical im-
perative of “if it’s a hit, we’ll play it,”
since there are variables in choosing
those “hits,” i.e., “They’re either hits
or we think they’re going to be hits.”
Cagle uses very specific and limited
means in finding the tunes he thinks
will be hits,

“This station does no research. We
were doing a ton of research before I
got here, and we have all the re-
search we want on contract through
RKO, but we don’t use it. Research
can’t tell you were you're going, It
can only tell you where you’ve been.
And of course research people have
to tell you to go in a different direc-
tion, or else how can they justify the
costs of research? I think the biggest
thing stations could do would be to
take the research budget and give it
out over the air.

“Our play decisions are based not
on the trades but on whether some-
thing will sell in this area. To find
that out we have our in-house
request lines and we stay in constant
touch with record stores. And I look
at sales charts from five markets
across the country that I consider
very similar to San Francisco.”
Cagle notes that one of these mar-
kets is Fresno (“the population
makeup is not the same but the area
has the same types of stations”) but
he declined to specify the rest.

The avoidance of research ex-
tends even to his own radio listening
habits, says Cagle, who came to San
Francisco afer serving as chief of
staff for Mississippi governor CIliff
Finch and a losing run for a Missis-
sippi congressional seat in 1978 and
after putting in “about two years
each” at KCBQ-AM (San Diego),
KHIJ-AM (Los Angeles), WRKO-
AM (Boston) and KRIZ-AM (Phoe-
nix). Cagle’s previous radio work
was done under the name Gerry Pe-
terson.

“With the exception of the A’s
games, | haven’t listened to any
other stations since I've come to
town. I couldn’t tell you what
KYUU or KSOL (FM) sound like.
The fact that a black station like
KSOL (currently holding a com-
manding 6.5 share) was doing well
had some effect, but I never listen to
them or anyone else and say we
should play a record because they
are.

Cagle acknowledges that “be-
cause of the strong r&b background
in the Bay Area we have worked in
more r&b. But we’re not an r&b sta-
tion any more than KSOL is a top 40
station.”

Another major change, notes
Cagle, is that “we’ve widened out the
playlist dramatically. We were list-
ing 30 current tunes. Now we list 40.
We pulled in on the AOR material
and widened out in other areas. And
our oldies category has doubled. But
by no stretch of the imagination are
we loose. The bullseye is still the
same but the target is wider. Once
you get past the core of those songs
played over and over, the selection is
a lot wider.”

Cagle says the top rotation on a
hot KFRC song “is never tighter

than 2% hours.” and he notes that
generally the blend of new to old
songs is 65-35, but that in mornings
and midday it moves closer to 50-50.
He says 60% of the gold is from the
past five years, 30% from six to ten
years back, and 10% stretches back
to 1964. And he says the sound of the
station is “mostly up,” with only five

" slow songs among the current selec-

tions.

Cagle says his programming tries
to avoid a mistake he has widely ob-
served. “Some program directors get
involved with a lot of ego distrac-
tions. Most program directors are in-
fluenced by their peers and by
record people. They feel real hip
hanging out with Journey or Star-
ship or Blue Oyster Cult. They want
to break a lot of records and maybe
they feel by going on a record they’ll
be able to go on a tour date with a
band.

“But I think the way to do it
rather than saying, ‘I'm going to
make this record a hit, is to try to
find the ones that contribute to the
overall sound. So when we go on a
record that’s a stiff it doesn’t hurt us
so much if it’s part of the sound.

Cagle and Norman agree that
KFRC has also been reoriented
more strongly to its historically ac-
tive role in community affairs and
that an essential part of the success-
ful KFRC sound is the short public-
service vignettes which are regularly
mixed into the programming at all
hours. i

“In terms of community affairs we
do as much as any talk station in
town and more than any other music
station,” says Norman. “I don’t
know too many FM’s that can pro-
mote the way we do. We raise more
money for the March of Dimes, for
instance, than any other station in
any other city, and we have contin-
ually done that over the past four
years. And we don’t run our public
affairs material in the ghetto hours.
We run it in vignettes all day.”

Urban Contemporary

® Continued from page 15

aired. At one time, the No. 1 record
on the list was never played. The
truth is that records were being re-
ported that are not played.”

At KNOK-FM in Ft. Worth, De-
wayne Dancer, program director,
says his station is basically r&b, us-
ing the slogan “the soul of Texas.”

“There is a trend,” says Dancer,
“but the trend is to message songs.
While some programmers were get-
ting slick, we forgot about the B.B.
Kings. I play B.B. On the other
hand, there’s always going to be a
song that transcends color lines like
the Hall & Oates record.” He sug-
gests that “the content of the song is
now more important than boogey-
ing. The sound of the *60s is return-
ing.”

As for the new rock-oriented
black acts getting airplay, Dancer
says, “They should keep in perspec-
tive what's happening in the market-
place. It’s called future planning on
their part.” He maintains that in ad-
dition to the music aired, the future
of black radio is in community in-
volvement.

J.B. Stone at L.A’s KGFJ-AM
agrees, that “The trend that I see is
black radio becoming more sensitive
to the community.”
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LGoodphone Commentaries
Radio’s Human Factor

By TOM YATES

SAN FRANCISCO—Change. it's been said betore, is so great on every level,
at such exponential factors, that the only constant is change iself.

Although we're all aware of change. if only on a subconscious level. there’s
nothing like a good exchange with your peers to jolt those ol mental juices.

Audio Independents’ “Dialogue "817 was one of those beneficial ex-
changes—a glimpse at the writing on the wall, a kick in the seat of the ol" psy-
chic pants—and ['ve come back with both a physical and mental truckload of
ideas and perspectives on the new technologies, the changing role of public
radio, the potential commercial and noncommercial importance of the inde-
pendent producer, and the possible fate of “radio-as-we-know-it.™” They're
ideas and concepts that'il be used, filed, disseminated and exchanged, and, on
that level alone, 'm glad | was in attendance (just as I feel a little sad for my
fellow commercial programmers and producers who missed some vital ¢x-
changes).

But. even more important than all the tools we gained access to, is the chance

to exchange and explore the human factor: the conditions under which we:

psychologically operate. Radio—actually. we should say sound lest we make
the mistake of the railroads (Mike Harrison circa 1976: “The railroads went
out of business because they thought they were in the railroad business, not the
transportation business.” .. J—sounds that can stimulate, educate, soothe,
arouse and entertain. And regardless of how that sound gets transmitted or re-
ceived, it originates with people.

There is no bad technology for transmitting sound. 1 admit that I'd prefer
digital cable to a water-cooled 10 watt AM transmitter, but—if your product is
valid—you’ll find ears regardless of your technology. With all the radical
changes in our technology. as well as more than a modicum of hype. a lot of
folks are reacting negatively. Fortunately, a lot aren’t.

We heard it constantly: “Consultants are bad.” Okay. then out-program
them. “My boss/staff/network/group don't understand.” Okay. work at un-
derstanding them and getting them to understand you. or change environment.
“We can't compete with the big buys.” Come on . . . they were little guys once.
Work at it. “I've got this great thing and [ can’t getiton the satellite.™ Maybe
your objectivity is somewhat lacking about what's great. but.in any case, find
another outlet.

There are some harsh realities right now Things are tough cconomically. It
does feel like you need a ton of money to get your ideas across. [U's not going to
get easier in the immediate future. but the tools for survival are there. [t won't
be easy. but you can make it—not by wringing your hands and moaning, but
by making a positive contribution or positive change. [t may not put food on
your table today or pay your rent at the first of the month, but the new tech-
nologies are opening up immense chances for personal growth and financial
gain, but only 1o those who forget about fighting for their little piece of politi-
cal control of their working environment and begin to realize the opportunities
for non-limitation that exist at this every second.

Remember M radio pre-1967? Remember when your TV had only 12
channels maximum? There are several analogous situations right now. Pick up
a copy of Daniel Yankelovich's “New Rules™: explore the grass roots move-
ment for the '80s in self-fulfillment. You can be a tad non-linear and still be an
amazing commercial success, even in these somewhat gloomy times. All it
takes is one good idea. There are other ways and someone’s going to use them.
As Barbara Marx Hubbard said in her excellent talk at “Dialogue 817 "We
face crises and potentials unlimited in scope. We can become an unlimited
species or we can self-destruct.™

On a much smaller, much less cosmic scale, that's totally true for those of us
who choose to swim in the sea of audio-media.

Thanks, Al, we needed that.

Tom Yates is the president of San Francisco-based Hiatus productions.

‘Public’ Airwaves Are Scrutinized

By BILL HOLLAND
WASHINGTON—Reacting 1o
Congressional caution to total radio
deregulation, National Assn. of
Broadcasters general counsel Erwin
G. Krasnow has told House Com-
munications Subcommittee chair-
man Timothy E. Wirth that the
claim of public ownership of the air-
waves is a “mischievous notion.”

quencies’ is the clear intent of §.394
of the Communications Act of
1934

Krasnow concluded his letter to
the subcommittee chairman, who in
carly December had put the brakes
on quick passage of a broadcast
deregulation bill in the House be-
cause he is concerned with the pub-
lic trust aspect of broadcasting. by
adding that nonc of the quoted refer-
ences are meant to deny that “the
spectrum has a special character and
that broadcasters have a special re-
sponsibility.”

However, he wrote, “the spectrum
1s there, whether itis used or not, and
only when it is enhanced by the use
of broadcasters and others does it
have any value atall to the public. ..
without a signal, supplied by the
broadcaster, the spectrum is just so
much empty space.”

In related NAB news, Krasnow
submitted reply comments to the
FCC recommending abolishment of
the required annual financial report
by licensees, stating that opposition
to the elimination of FCC Form 324
is based on “regulatory inertia or
habit, rather than upon legitimate
governmental need or value.”

In a seven page letter to Wirth
dated Dec. 17, Krasnow added that
the public airwaves concept “has
been misused as a rationalization for
government regulation™ and has led
to confusion in communications
law, “particularly as it concerns the
authority and mission of the Federal
Communications Commission.”

Krasnow, who is also senior vice
president of the NAB. quoted
former FCC commissioners, Ameri-
can Bar Assn. committee reports and
even conservative author Ayn Rand
in putting across his point that the
public property viewpoint is fal-
lacious. He also quoted from a 1979
Library of Congress research report
that concluded:

“We believe the fact that no per-
son, nor the government itself, ‘owns
the frequencies . .. or the use of fre-

Radio Programming
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there will be increased diversity
within a market, there will be greater
uniformity nationally both in music
and programming in general as a re-
sult of the new services.

Sklar says FM radio will be bigger
than ever “although some AMs will
show some new strength.” Henabery
stands by his bold comment of a few
years back, "AM stereo 1s a joke.”
He adds, “IUs still a joke. It won't
work.”™ And he reasons that any mu-
sic can work on FM. [t doesn’t have
to be stereo. "MOR aimed at 35 to
54s could be a real winner on FM,”
he says.

John Young, program director of
WZGC-FM (Z-93) Atlanta, 1s “un-
decided on how much pressure that
satellite services will put on us. We
have to keep our minds open, but
I'm not persuaded to take them seri-
ously.” Then Young notes a need the
satellite services might fill. “We have
a serious shortage of morning men.
We've not encouraged new talent in
radio.”

Ed Salamon, program vice presi-
dent of United Stations, which offers
the Wecekly Country Music Count-
down and by spring will have a full-
service satellite delivered country

format, reasons that costs rising
faster than revenues will force an in-
creasing number of stations to take
the new services. “The networks will
be offering programming that the
stations just cannot put together,” he
Says.

Salamon is bullish on country
music as is KHJ-AM Los Angeles
program director Charlie Cook, who
sees country becoming more pop-
oriented. Cook predicts a resurgence
in AM radio. “There's so many good
AM broadcasters,” he says.

Bob Hamilton. program director
of KRTH-FM Los Angeles, says a
greater emphasis will be placed on
research because checking sales “"are
harder because they have
dwindled.” But Bob Vanderheyden,
director of program services for the
CBS-FM group, thinks there has
been too much rescarch in radio.
“We've got to get back 1o basics,
back to the gutin programming.” he
Says.

Jay Clark, operations director of
WABC-AM New York, sees the
coming year as “the greatest compe-
tition in the history of New York ra-
dio. This means that radio will be
better than it’s ever been and for me
more exciting.”

National Programming

Total Service Company
Offers Country Special

NEW YORK-After marketing
the 12-hour “Christmas In The
Country™ to more than 50 stations,
Total Service Programming of Bur-
bank, Calif.. is now busy offering
their “Number One Country™ show.

This 36-hour effort covers every

Federal
_ Briefs__|

® In his first teleconference to
public radio and television stations,
CPB president Edward  Pfister
warned public broadcasters to pre-
pare for the coming federal budget
cuts during 1982, “Prepare now for
what is coming,” he said. We must
... find ncw ways to fund public
broadcasting to offset the antici-
pated budget cuts.”

® The FCC has released its first
notice covering modifications to pre-
viously published reports on the re-
sults of AM stations using direc-
tional antennas to “standard
patterns of radiation. The conver-
sion allows technical data for the sta-
tions to be entered into computer
data base for use by consulting engi-
neers in preparing AM applications.

The modification notices are
available for inspection at the FCC
Office of Public Affairs.

The FCC has scheduled its next
public participation meeting for Jan.
19, 1982. Participation will be
“strictly limited™ to fifteen minute
segments, the Commission an-
nounced. Preference will be given to
those who expressed interest in ap-
pearing at previous meelings but
could not be accommodated.

The Commission set a deadline of
Dec. 18 for requests to attend. Those
wishing to take part must send a let-
ter to William Russell, FCC Director
of Public Affairs, Room 202, 1919 M
St. NW., Washington, D.C. 20554.

www americanradiohistorv com

record that was number one in the
Billboard country chart since the
chart began in 1947. This show is
hosted by Larry Scott of KLAC-AM
Los Angeles, a winner of the Coun-
try Music Assn. DJ of the Year
award.

Each hour of this show can stand
alone and the program can be aired
in any configuration over a six-
month period. Tim O’Keefe is han-
dling national and international
sales for this program. He is former
sales director at Creative Radio.

The company also offers a three-
hour “Portrait Of John™ (Lennon),
which has been placed with Ameri-
can Forces Network: a three-hour
“The Great American Spirit,” a trib-
ute to John Wayne: and a 12-hour
“Project: Sinatra,” a musical biogra-
phy of Frank Sinatra.

* Kk K

CBS’ Radioradio Network has
signed Little River Band for a 90-
minute taped concert to be broad-
cast later this year. ... TM Program-
ming has signed up WFRL-AM
Freeport, Il for the TM Country
format and WVRY-FM for TM
Stereo Rock. Carl Goldman, pro-
ducer of TM’s “Story Of Country
Music” notes TM has nominated
Tex Williams to the National Cow-
boy Hall of Fame. Goldman says,
“What his ‘Smoke, Smoke That
Cigarette’ did for Western swing in
the "40s is comparable to what
Kenny Rogers and Dolly Parton are
doing for country music today.”

* &k Kk

Toby Arnold’s MOR “Unforget-
table” tformat has been added to
WFAU-AM-FM Augusta, Me.;
KFIO-FM Ridgecrest, Calif.;
WLOX-AM Biloxi, Miss.; KDBQ-
AM Aberdeen, S.D.; and WINF-
AM Hartford, Conn. Charles
Michelson has placed his syndicated
old radio shows “The Shadow.”
“The Lone Ranger.,” Gangbusters,”
and “Sherlock Holmes” on the
American Forces Radio Network.

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast ume and dates.

Jan. 4, Rod Stewart, Mary Turner
Off the Record, Westwood One, one
hour.

Jan. 4, Tony Bennett, The Music
Makers, Narwood Productions. one
hour.

Jar. 4, Glenn Campbell, Country
Closeup. Narwood Productions, one
hour.

Jar.. 8. Alabama, Rosanne Cash,
Steve Wariner, Stars to Watch in
1982, Weekly Country Music
Countdown, United Stations, three
hours.

Jan. 9, Natalie Cole, Special Edi-
tion, Westwood One, one hour.

Jan. 9. Hank Williams Jr., Silver
Eagle, ABC Entertainment, 90 min-
utes.

Jan. 9-10, Air Supply, Robert W.
Morgan Special of the Week, Water-
mark, one hour.

Jan. 9-10, Johnny Rodriguez, Live
From Gilley's, Westwood One, one
hour.

Jan. 10. Lover Boy, King Biscuit
Flower Hour. ABC Rock Radio. one
hour.

Jan. 11, Mel Torme, The Music
Makers, Narwood Productions, one
hour.

Jan. 11. Moe Bandy, Country
Closcup, Narwood Productions, one
hour.

Jan. 1f, Van Halen, part one,
Mary Turner Off The Record, West-
wood One, one hour.

Jan. 15, Ronnie McDowell,
Weekly Country Music Countdown,
United Stations, three hours.

Jan. 15-17. Dan Fogelberg, Spe-
cial, NBC Source, two hours.

Jan. 16, Crusaders, Part Two, Spe-
cial Edition. Westwood One. one
hour.

Jan. 16. Moe Bandy, Silver Eagle,
ABC Entertainment, 90 minutes.

Jan. 16-17, Juice Newton, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Jan. 16-17, John Conlee, Live
From Gilley's. Westwood One. one
hour.

Jan. 17. Ozzy Osbourne, King Bis-
cuit Flower Hour, ABC Rock Radio,
one hour.

Jan. 18. Woody Herman, The Mu-
sic Makers, Narwood Productions,
one hour.

Jan. 18&, Alabama, Country
Closeup, Narwood Productions, one
hour.

Jan. 18. Van Halen, part two,
Mary Turner Off The Record, West-
wood One. one hour.

Jan. 22-24, Triumph, Concert.
NBC Source, one hour.

Jan. 23. Bobby Bare, Silver Eagle.
ABC Entertainment. 90 minutes.

Jan. 23. Larry Graham, Special
Edition, Westwood One, one hour.

Jan. 23. Charley Pride, Weekly
Country Music Countdown, United
Stations, three hours.

Jan. 23-24, Hall and Oates, Rob-
ert W. Morgan Special of the Week,
Watermark, one hour.

Jan. 24, Novo Combo, King Bis-
cuit Flower Hour. ABC Rock Radio,
one hour.

Jan. 25, Helen O’Connell, The
Music Makers, Narwood Produc-
tions, one hour.

Jan. 25. Emmylou Harris, Country
Closeup, Narwood Productions, one
hour.

Jan. 29-31, Pat Benatar, Special,
NBC Source, two hours.
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e Rock Albums & Top Tracks

e Copyright 1981, Billboar_d Publi_catiqns. Inc. No part of this publication may be reproduced, stored in a retrieval system. or transmitted. in any form
or by any means, electronic, mechanical, photocopying. recording. or otherwise, without the prior written permission of the publisher.

JANUARY 9, 1982, BILLBOARD

Rock Albums

Top Tracks

-

This | Last :EE‘:: ARTIST—Title, Label Whok | Weok :EE:: ARTIST—Title, Label
1 119 THE ROLLING STONES—Tattoo You, Rolling Stones Records 1 1| 1 QUARTERFLASH—Harden My Heart, Geffen
2| 212 THE POLIGE—Ghost In The Machine, A&M 2| 2| 9 THE J. GEILS BAND—Centerfold, EMI/America
3 3 9 J. GEILS BAND—Freeze Frame, EMI-America 3 3 g9 0ZzY 0SBOURNE—Flying High, Epic
Sl G4 v UGS LSS I U, Esie 4| 4| 7| THE CARS—Shake It Up, Elektra
5| 5| 89/ QUARTERFLASH—Quarterflash, Geffen 5| 6| 8| LOVERBOY—Working For The Weekend, Columbia
6| 7| 8| LOVERBOY=Get Lucky, Columbia | 6| 5|16 | THE POLICE—Every Little Thing She Does Is Magic, A&M
7 8 5 AG/DG—For Those About To Rock, Atlantic 7 71 13 GENESIS—Abacab. Atlantic
8 6 13 GENESIS—Abacab, Atlantic o
9| 10| 8| 0zzY OSBOURNE—Diary Of A Madman, Jet 81 8| 15|  TRIUMPH—Magic Power, RCA
10 | 1 8 ROD STEWART—Tonight I'm Yours, Warner Bros. 9 9| 21 ROLLING STONES—Start Me Up, Rolling Stones Records
1 9| 26 FOREIGNER—4, Atlantic 10 | 10 | 10 QUEEN & DAVID BOWIE—Under Pressure, Elektra
121 12| 24 JOURNEY—Escape, Columbia 1m | n 18 RED RIDER-Lunitic Fringe, Capitol
13| 13| 18 TRIUMPH—Allied Forces. RCA 12 | 12 | 12 LINDSEY BUCKINGHAM—Trouble, Elektra
14 | 17 9 QUEEN—Greatest Hits, Asylum 13 | 13 9 RAINBOW—Jealous Lover, Polydor
15 | 15 8 RUSH—Exit Stage Left, Mercury 14 | 14 8 THE J. GEILS BAND—Freeze-Frame, EMI-America
16 | 16 6 MOLLY HATCHET—Take No Prisoners, Epic 15 | 15 6 AG/DC—For Those About To Rock, Atlantic
17 | 18 8 NEIL YOUNG AND CRAZY HORSE—Re-Ac-Tor, Warner Bros. 16 | 16 7 THE ROLLING STONES—Waiting On A Friend, Rolling Stones Records
18 | 19 7 BLACK SABBATH—Mob Rules, Warner Bros. 17 {17 9 THE STEVE MILLER BAND—Heart Like A Wheel, Capitol
19| 14 9 STEVE MILLER BAND—Circle Of Love, Capitol 18 | 18 9 TRIUMPH—Fight The Good Fight, RCA
200 20 | 1 LINDSEY BUGKINGHAM—Law And Order, Elektra 19 | 20 9 SURVIVOR—Poor Man's Son, Scotti Brothers
21 21| N GREG LAKE—Greg Lake, Chrysalis 20 21| 9 JOHN HALL—Crazy (Keep On Falling), EMI/America
22 | 22 6 THE HENRY PAUL BAND—Living Without Your Love, Atlantic 21 | 22 8 RUSH—Close To The Heart, Mercury
23| 23| 24 STEVIE NICKS—Bella Donna, Modern Records 22 | 23 8 QUARTERFLASH—Find Another Fool, Geffen
24 | 24| 19 THE KINKS—Give The People What They Want, Arista 23 1 24| 11 ROD STEWART—Young Turks, Warner Brothers
25| 25| 15  THE GO-60'S—Beauty And the Beat, IRS 24 | 25| 6| BLACK SABBATH—Turn Up The Night, Warner Bros.
26 | 26| 10 SURVIVORS—Premonition, Scotti Bros./CBS o5 | 28 6 SNEAKER—Don't Let 'Em In. Handshake
27| 23| S|  SNEAKER-—Sneaker, Handshake | 26 | 29| 7| STEVIE NICKS—Leather And Lace, Modern Records
28 | 27| 26 PAT BENATAR—Precious Time, Chrysalis 27 | 19| 16 GENESIS—No Reply At All. Atlantic
29| 28| 7|  RAINBOW=Jealous Lover, Polydor _ 28 | 26 | 24 |  FOREIGNER—Waiting For A Girl Like You, Atlantic
30| 34 4 PINK FLOYD—A Collection Of Great Dance Songs, Columbia ,
o . 29 | 30 7 HALL & OATES—I Can’t Go For That, RCA
11351 6)  BOB WEIR—Bobby And The Midnites, Arista 30| 31| 6| THE POLICE—Spirits In The Material World, A&M
32| 32| 20 RED RIDER—As Far As Siam, Capitol ’ ' _ ,
33| 30| 16| BOB SEGER AND THE SILVER BULLET BAND—Nine Tonight, U fels | @ UL LI L GEO Ll TU=eesing Cr (ove e, (e
Capitol 32 | 33 6 MOLLY HATCHET—BIloody Reunion, Epic
34| 31| 15 ATLANTA RHYTHM SECTION—Quinella, Columbia 334 7 TOMMY TUTONE—867-5309 Jenny, Columbia
35| 36 7 BOB WELCH—Bob Welch. RCA 34 | 35 7 NEIL YOUNG—Southern Pacific, Warner Bros.
36 | 37 7 U-2—0ctober, Island 35 | 36 6 GREG LAKE—Nuclear Attack, Chrysalis
37| 4l 4 JOAN JETT—Victim Of Circumstance, Boardwalk 36 | 37 5 JOAN JETT—I| Love Rock & Roll, Boardwalk
38| 44 3 EDDIE SCHWARTZ—No Refuge, Atco 37 | 38 5 DONNIE IRIS—Love Is Like A Rock, MCA
39| 43 3 PETER CETERA—Peter Cetera, Full Moon/Warner Bros. 38 | 39 5 PINK FLOYD—Money, Columbia
40 | 40 6 BRYAN ADAMS—You Want It, You Got It, A&M 39 | 40 4 AC/DC—Put A Finger On You, Atlantic
41| 42| 16 HALL & OATES—Private Eyes, RCA 00| 4 AG/DC—Let’s Get It Up. Atlantic
42 lﬂ?ﬁ GARY MYRICK—Living In A Movie, Epic 41 | 42| 4 PETER CETERA—Living In The Limelight, Full Moon/Warner Bros..
43| mmzmp | STARFIGHTERS—Starfighters, Arista 42 | 43| 5| JOHN ENTWHISTLE—Talk Dirty, Atco
4| 33| 14 JOHN ENTWISTLE—Too Late, The Hero, Atco 43 | 44 5 RUSH—Tom Sawyer, Mercury
45| 46| 37 BILLY SQUIER—Don't Say No, Capitol 44 | 45 5 NOVO COMBO—Up Periscope. Polydor
46 | 38 9 ROSSINGTON GOLLINS BAND—This Is The Way, MCA 45 | 46 5 ROD STEWART—Tora, Tora Tora, Warner Bros.
| ] ] e CHAERE ot o e o ] 47| ¢ T tas e G £
' . o ) 47 | 48 4 MOLLY HATCHET—Lady Luck, Epic
49| 45| 20 SHOOTING STAR—Hang On For Your Life, Virgin/Epic a8 | 49 4 BLACK SABBATH—Voodoo. Warner Bros
50 47| 10 THE WHO—Hooligans, MCA ‘
49 | 50 4 BOB WEIR—Too Many Losers, Arista
' 50 | 51| 14 THE ROLLING STONES—Little T and A, Rolling Stones Records
Top Adds 51 | 27| 15 THE KINKS—Destroyer, Arista
52 | 54 3 THE CARS—Cruiser, Elektra
1 YES—Classic Yes Atlantic 53 | 52| 16 CHILLIWACK—My Girl, Mlllenmym .
2 DAVID BOWIE—Changes 2, RCA 54 | 53| 16 THE ROLLING STONES—Hangfire, Rolling Stone Records
3 STREEK—Streek Columbia 55 | 55| 18 BOB SEGER—Tryin’ To Live My Life Without You, Capitol
4 TIM BOGERT—Progressions, Accord 56 | 56| 22 THE GO-GO'S—Our Lips Are Sealed, IRS
5 THE BLUES BROTHERS—Greatest Hits, Atlantic 57 | 57| 25 FOREIGNER—Juke Box Hero, Atlantic
6 IN HARMONY-2—Columbia 58 | 58| 24 STEVIE NIGKS/TOM PETTY—Stop Draggin’ My Heart
7 LAMONT CRANSTON BAND—Shakedown, Waterhouse Around, Modern Records
8 DAVID BYRNE—Catherine Wheel, Island 59 | TN NEIL YOUNG—Surfer Joe. Warner Bros.
9|  KISS—The Eider, Casablanca 60 | 59| 22 | JOURNEY—Don't Stop Believing, Columbia
0

SAXON—Denim And Leather, Epic

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming
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ALK—WBLS-FM New York programmer and personality Frankie Crocker, left, and Rene Moore of Capitol

recording artists Rene and Angela, right, discuss the group’s new album and single, *“Wall To Wall.”” In on the conver-
sation, in the center from left to right are WBLS music director Ricky Ricardo, Angela Winbush of WBLS and Bill Reid,
New York regional r&b promotion manager for Capitol.

Vox Jox

NEW YORK-—"I'm proud to say
that I've never worn a polyester lei-
sure suit on the air” quips Steve
O’Brien, the WYNY-I"M air person-
ality here who cclebrates his 20th
year as a broadcaster this month.
The jock, who holds down the 6 10 9
p-m. shift at the station. says he was
“rejuvenated” when he came to the
NBC outlet in 1979 after five years
with WABC. It scemed like | was
talking at pceople instead of to
them.™ he notes. “But there's a real
opportunity at YNY Lo express your-
selt. and management is very en-
couraging in thatdirection. The mu-
sic 1s well-researched. and the
playlist keeps getting bigger.”
O’Brien. who 15 35, started at
WDON-AM in Washington. D.C..
asa part-timer on weekends. and has
worked over the years for WOR-
FM. WCBS-FM and WPLI-FM in
the city. in addition o stints with
Buzz Bennett at WHYI-FM Fu. Lau-
derdale and KDWB-AM in Min-
ncapolis. Currently at work on a pi-
lot for NBC Radio with actress Blair
Brown. O'Bricn says his ultimate ob-
Jective is to buy a radio station “and
help young folks come along just a
little bit faster.”

*x ok K

John Silver returns o WDAO-FM
Dayton after an eight-year absence.
He takes on the 7 to 11 a.m. shift at
the soul station. . .. Scott Loftus s
the new “Midnight Cowboy™ at
WTCO-FM Arlington Heights. 1L
In addition to handling the mid-
night to 5:30 a.m. shift, he will assist

in sales and promotion. ... Richard
J. Harris is the new program director
at WLPX-FM Milwaukee. Harris,
who replaces Tom Daniels, was the
morning man for the past year at
WLUP-FM Chicago. . . . Rick Scott
has been appointed program direc-
tor of KINK-FM Portland. He
comes to the station from KREM-
AM/FM Spokanc. where he was
program manager. ... Jim (Jimmy
Z) Zura has formed Q Level Inc. in
Cleveland. The former night jock at
WWWM-FM Cleveland is syndicat-
ing “The Country Chronicle.” radio
vignettes featuring interviews with
country music artists.
* K K

WVNJ-FM Newark, N.J.. broad-
cast Jorge Dalto, the Brazilian pian-
ist. ive from the Greene Street Cate
in lower Manhattan on New Year's
Eve. Upcoming live shows from the
club include Sonny Fortune on Jan.
% Mike Mainieri on Jan. |5 and
Bob Berg, Will Lee, John Tropea
and Don Grolnick on Jan 19. The
host 1s Les Davis. . .. More than 600
pecople braved sub-freezing tem-
peratures (o participate in the
“Morning Moron Fishin® Tackle
Choir” program hosted during
Christmas wceek by WRIF-FM
Southfield, Mich.. air personalities
Jim Johnson and George Baier.
Doughnuts and hot chocolate were
served to the carolers, who raised
$100 at the event to benefit the Ma-

Jah Mynah Memorial Fund at the

Detroit Zoological Aviary. The bird
was the mascot of the station’s morn-

ey
Cad

RATES:

POSITIONS OPEN:

70¢ per word—$14.00 minimum
$40.00 per inch.

POSITIONS WANTED:
40¢ per word—$10.00 mimimum.
$20.00 per inch

Bl LLBOARD W’O JOB

ADDRESS ALL ADS:
Biliboard Job Mart, 1515 Broadway, New York.
NY 10036 Phone: (212) 764-7388 (locally) or
(800) 223-7524 (Oul of State) Use any major
credit card when caling in your adverfisement

PAYMENT MUST ACCOMPANY ORDER

F—'—_-_ - -
Credit Card =
Name "] Amer. Express
[] Diners Ciub
Address [ visa Expires
[] master Card
City State Zip Bank #
Telephone l Signature

POSITIONS OPEN

PERSONALITIES NEEDED TO APPEAR ON
nationally  distributed  promotional  aircheck
album. Tapes to: Talent Bank, 1001 Si. Paul
Street, Baltimore MD 21202

JOB MART CLASSIFIED
ADVERTISING
DOESN’'T COST,

IT PAYS.

ing crew. ... NAB has published an
87-page book. “New Technologics
Affecting Radio & Television
Broadcasting.™ written by the Asso-
ciation’s Comumittee on Science and
Technology. The book is available
to NAB members for $10.

*x Kk *x

J.T. Anderton has rejoined the
National Association of Broad-
casters as mid-Atlantic regional
manager. He resigned in June as
northeast regional manager. Ander-
ton succeeds Jim Moren, who is re-
tring after a decade in the mid-At-
lantic post. . .. Cissy Piotrowski joins
KWIZ-AM Santa Ana. Calif.. as 7
p.m. to midnight air personality. . ..
At KLOS-FM Los Angeles. Dan
Carlisle moves to the 9 pm.to 1 aam.
airshift each weekday. He also han-
dles the 2 10 6 p.m.shift on Sundays.
Also at the station. Shana adds the 9
a.m. to 2 pm. slot on the weckends
in addition to her fill-in dutics.

* K K

Nicholas P. Schiavone is named
vice president of radio research for
NBC Broadcast Rescarch. He will
oversee radio rescarch for the NBC
Radio Network. The Source. and the
eight NBC radio stations. ... The
1981 WKYS/Easter Seals Dance-A-
Thon raised close to $12.000 last
onth in Washington for the D.C.
Society for Crippled Children.
Thirty-five dancers participated in
the fourth annual event. which re-
ceived local coverage on WILA-TV.

KRNA-FM Cedar Rapids last
week auctioned 55 pairs of tickets to
the Rolling Stones™ Nov. 20 date in
Cedar Rapids. lowa. With listeners
bidding as much as $200 for a pair.
the station raised $4.000 tor the Ce-
dar Rapids Public Library fund
drive. ... A 12-hour musical radio-
thon. “Rock "n” Roll Never Forgets.”
raised $2.500 this past month for
the Vietnam Veterans Memorial
Fund. The event was hosted by
WPGU-FM Urbana. .. and fea-
tured performances by Combo Au-
dio and George Faber, among other
local talents. A local Cablevision
channel carried the proceedings,
which were simulcast in stereo.

* A K

Billy Banks, who hosts the “Jazz
Profiles™ program on WKCR-FM
New York every Sundayv afternoon
for five-and-one-half-hours. spot-
fighted Slide Hampton and Gil
Evans in December. Recently, he
hosted saxophonist David Murray
on his show. “The Musician.” heard
Wednesdavs from 6-9 p.m. Banks,
originally from Detroit. tcaches
French. halian. Spanish and Portu-
guese in his spare time.
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E These are best selling middie-of-the-road singles compiled from
- a2 radio station air play listed in rank order.
g § S8
= x ]
2 % g . _ ) )
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Liconsee)
7/’,‘( 1 10 YESTERDAYS SONGS
Neit Diamond, Columbia 18-02604 (Stonebnidge. ASCAP)
i& 2| 9|  COMIN IN AND OUT OF YOUR LIFE
Barbra Streisand, Columbia 18-02621 (Songs Of Bandier-Koppeiman/Landers
Whiteside/Emanuel. ASCAP)
%? 4| 12|  THE SWEETEST THING
Juice Newton, Capitol 5046 (Sterling/Addison Street. ASCAP)
Sl 5| w0 | WOULDN'T HAVE MISSED IT FOR THE WORLD
Ronnie Milsap, RCA 12342 (Pi-Gem/Chess, BI/ASCAP)
6 8 COOL NIGHT
Paul Dawis. Arista 9645 (Web V. BM
6 3 12 WHY DO FOOLS FALL IN LOVE
Diana Ross. RCA 12349 (Palricia, BVI)
7 7 12 CASTLES IN THE AIR
Don MclLean, Millennium 11819 (RCA) (Mayday/Benny Bird BMi)
| 5| 12| HoOKED ON cuassics
Royal Phiiharmonic Orchestra. RCA 12304 (Chappell, ASCAP)
u | u TURN YOUR LOVE AROUND
A George Benson, Warner Bros. 49846 (Garden Rake/Rehtakul/JSH. ASCAP)
o |11 7 SOMEONE COULD LOSE A HEART TONIGHT
. Eddie Rabbitt. Elektra 47239 (Briarpatch/Debdave. BMI)
12 7 COME GO WITH ME
The Beach Boys, Caribou 5-02633 (Epic) (Gil‘See Bee. BMI)
13 7 SHE'S GOT A WAY
Billy Joel, Columbia 18-02628 (April/ Impulsive. ASCAP)
16 5 LEADER OF THE BAND
: Dan Fogelberg. FullMoon/Epic 14-02647 (Hickory Grove/Aptil. ASCAP)
14 14 10 TROUBLE
Lindsey Buckingham, Asylum 77223 (Elektral (Now Sounds, BMI)
17 5 YOU COULD HAVE BEEN WITH ME
Sheena Easton. EMI-America 8101 (ATV. BM!
16 10 10 LEATHER AND LACE
Stevie Nicks With Don Henley. Modern 7341 (Atlantic) (Welsh Witch, BMI)
| 18| 8|  MORE THAN JUST THE TWO OF US
Sneaker, Handshake 9-02557 (Shetlsongs/Sneaker/Home Grown, BMI)
| v 7 | CAN'T GO FOR THAT
Daryl Hall & fohn Qates, RCA 12361 (Fust Buzza/Hot-Cha/Six Continents. BMI)
Sh| 21| 5| couto Im BE Love
Jennifer Warnes, Arista 0611 (Gee Shaip. BMI)
20 15 13 WAITING FOR A GIRL LIKE YOU
. Foreigner, Atlantic 3858 (Somerset/Evensongs, ASCAP)
17| 2 4 SOMEWHERE DOWN THE ROAD
Barry Manilow. Arista 0658 (ATV/Mann And Weil/Snow. BMI)
22 20 14 THE OLD SONGS
Barry Mamlow. Arista 0633 (WB/Upward Spral ASCAP)
23 22 15 OH NO
n Commodores, Motown 1527 (Jobete/Commadores Entertainment. ASCAP)
N 28 4 SWEET DREAMS
Air Supply. Arista 0655 (Careers/Bestall Reynolds. BMI/Riva PRS)
25 25 6 BLAZE OF GLORY
Kenny Rogers, Liberty 1441 (House Of Gold BMI)
26 23 14 | WANT YOU | NEED YOU
Chris Christian, Boardwalk 7-11-126 (Marvin Gardens/Home Sweet Home/Bug
And Bear, ASCAP/John Charles Crowley, BMI)
Pr| 2| s|  THOSE GoOD OLD DREAMS
Carpenters. A&M 2386 (Almo/Sweet Harmony/Hammer & Nails, ASCAP)
28 27 g IF | WERE YOU
Lulu, Alfa 7011 (Blackwood/Fullness BME)
ﬁ 3 4 LOVE IN THE FIRST DEGREE
Alabama, RCA 12288 (House Of Gald. BMI)
ﬁ 32 5 WKRP IN CINCINNATI
Steve Carlisle, MCA 51205 (MTM/Fast Fade. ASCAP)
31 24 17 THE THEME FROM HILL STREET BLUES
Mike Post. Elektra 47186 (MGM. ASCAP)
32 30 17 HERE | AM
A Supply. Anista 0626 (Al Gallico Turtie. BM)
33 33 20 HARD TO SAY
Dan Fogelberg. Epic 14-02488 (Hickory Grove/April/Biackwood. ASCAP)
38 4 KEY LARGO

Bertie Higgins. Famity 9-02524 (Jen-Lee/Chappell. ASCAP/Lowery. BMI)
TAKE IT EASY ON ME

Little River Band, Capitol 5057 (Colgems-EMI ASCAP)

TITLES

Vangelis. Polydor 2189 (Polygram) (Spher
STEAL THE NIGHT

Stevie Woods. Cotilion 46018 (Atlantic)
WE'RE IN THIS LOVE TOGETHER

Al Jarreau, Warner Bros. 49746 (Blackwo
JUST ONCE

Quincy Jones Featuring James Ing-am, A&M 2357 (AIV/Mann & Weil. BMI}
BREAKIN' AWAY

Al Jarreau. Warner Bros. 49842 (Bliarreau, Desperate/Garden Rake. BMI)

THE WOMAN IN ME

Crystal Gayle, Columbia 02523 (OAS. ASCAP)

SHARE YOUR LOVE WITH ME

Kenny Rogers, Liberty 1430 (Duchess, BM1)

ARTHUR'S THEME

Christapher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia,
BM1/Hidden Valley. ASCAP)

LOVED BY THE ONE YOU LOVE

Rupert Holmes, Elektra 47225 (WB,The Hoimes Line. ASCAP)

FALLING IN LOVE

Balance, Portrait 24-02608 (Epic) (Daksel BMI)

IT'S ALL | CAN DO

Anne Murray, Capitol 5023 (Chess ASCAP)

PHYSICAL

Olivia Newton-John, MCA 51182

(Stephen A Kippner/Apnil/Terry Shaddick. ASCAP/BMI)

FANCY FREE

Oak Ridge Boys, MCA 51169 (Goidline/Siiveriine. ASCAP/BMI)

WISH YOU WERE HERE

Barbara Mandrell, MCA 51171 (Hall-Clement/Welk. BMI)

ENDLESS LCVE @

Diana Ross And Lionel Richie, Motown

BV /WB. ASCAP)
suntise, BMI)

‘Magic Castie, BMI)

510 (PGP/Brockman/Intersony ASCAP)

- Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers). %
Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal for
sales of 1,000,000 units (seal indicated by dot). A Recording Industry ..ssn. of America seal for sales of 2,000,000

units (seal indicated by tr -ngle).
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NEVER A DULL MOMENT
TOURING WITH MAMA CONCERTS!

We would like to thank the following artists, managers and agents

PINK FLOYD

and Steve O'Rourke

for outstanding performances in 1981

ADAMANDTHEANTS [
and Don Murfet, lan Wright | S

CHRIS DE BURGH

and Dave Margereson,

Kenny Thompson

DIRE STRAITS

and Ed Bicknell,
Paul Cummins

FOREIGNER

and Bud Prager,
Barry Dicking

FLIC FLAC’

André Heller,
Wiener Festwochen,
Michael Sedivy

LITTLE RIVER
BAND

and Glen Wheatley,
Jimmy Johnson,
lan Flooks

MOODY BLUES

and Peter Jackson,
Barry Clayman,
Tony McArthur

We hope to see you again in 1982!

THE POLICE

and Miles Copeland,
Kim Turner, Bob Gold

SAGA

and Clive Corcoran,
Carl Leighton-Pope

SHAKIN’ STEVENS

and Freya Miler,
Danny Betesh

STATUS QUO

and Colin Johnson,
Allan Crux

STYX

and Derek Sutton,
Pat Quinn,
Carl Leighton-Pope

UB 40

and Simon Wood,
Rob Hdallet

ZZ TOP

and Bill Ham,
Barry Dickins

Marcel Avram and Marek Lieberberg
MAMA CONCERTS GmibbH “The Concert Company”

6O00 Frankfurt/M.
Hansaallee 19

Tel. (06 11) 59 OO 74
Telex: O414141

8000 MUnchen 2
Sendlinger StraBe 51
Tel. (O 89) 26 80 20
Telex. 0529785
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Talent

wwmmeews FORMER SANTANA KEYBOARDIST

On His Own, Tom Cosi;r

Takes Aim W|th New Combo

SAN FRANCISCO—Most play-
ers who break away from long-es-
tablished. platinum-level bands to
try solo careers have a fairly high
level of name recognition.

Keyboardist Tom Coster, who just
released his rock-edged fusion solo
LP on Fantasy titled “T.C.” does not
have it quite so easy.

Coster played for six years with
Santana, a band that obscured its
other members, because of the over-
whelming identification of the
band’s name with its central mem-
ber, and also because of the con-
stantly shifting array in the band of
personnel.

In fact it was because Santana’s
personnel shifted so regularly that
Coster became a keystone in the en-
tire Santana structure.

“As the years went by and other
players left the group,” recalls
Coster. “Carlos and I became the
two who remained. Consequently [
became the co-leader and co-writer
of most of the material. and was
helping to make the touring deci-
sions as well. I was pretty much on
call 24 hours a day.”

That situation eventually led to
Coster’s decision to try it alone.

“There’s a great irony in being
with a superband.” refiects Coster.
“When you've been with a super-
band people always associate every-
thing you've done with the band as
partof that band’s name. But before
I joined the band there had been
nothing like "Europa’ or ‘Moon-
flower.” The orchestration and pro-
duction of those tunes was a side of
me that I brought into Santana.

"My parents were both born in the
Mediterranean, on the island of
Malta, and that’s the kind of music |
was reared on. I could crank out 10
tunes like that a day. But people
don’t think. *This is what Tom
Coster brought in.” They associate it
with Santana.”

The success that Santana
achieved through the mid-'70s, says
Coster, became the Frankenstein
which prompted his departure in
1978.

“We had decided—with lots of in-
put from management—to go in a
simpler direction, but the more suc-
cessful we became the more it was
obvious we were playing more com-
mercial tunes. We had a big hit with
‘She’s Not There,” but to me that’s
the kind of tune that a good 12-year-
old keyboarder could play.

“And because that tune brought

By JACK McDONOUGH

such success, naturally there was a
big thing about the next album hav-
ing material like that. And [ just
couldn’t deal with it. I'm a certain
caliber of musician and what makes
me happy is to play things that force
me out to the boundaries of my abil-
ities.

Leaving was a difficult thing to
do, and I'll never forget it. I felt bad
about going up to Carlos and saying
the direction of the band should be
changed. I didn’t want to be the one
to take away what the band saw
as its best path to success. That
band belongs to Carlos and always
will. So I felt like a dummy yanging
them about playing more jazz, be-
cause that wasn’t my job. My job
was to make the band more success-
ful, which [ did. But at the same time
I wanted to be proud of what I was
doing because I know what | can do
and [ wasn’t playing anywhere near
my capabilities.”

Coster’s intention when he de-
parted Santana in 1978 was simply
to relax with his family for awhile,
but he immediately got a call from
Billy Cobham, who insisted he go out
with his band, and when Coster
learned the dates included the Mon-
treux Jazz Festival (“which has al-
ways been a dream of mine to play™)
he agreed.

Coster spent a year with Cobham
and then finally took the personal
time he wanted “just to work on my
house and on my boat and do some
fishing.” But after two years ™I
started feeling a little emptiness in-
side that something vital was miss-
ing. So I started calling people up
and auditioning them.”

The players Coster settled on
for “T.C.”" are bassist Randy Jack-
son, who he met through Cobham:
guitarist Joaquin Lievano. a Co-
lombia native who has worked with
Jean Luc Ponty: and Journey drum-
mer Steve Smith. Vocalist Davey
Pattison, who happened to be work-
ing with his band Gamma in an ad-
joining studio room, sings on two of
“T.C’s 10 tracks.

“I didn’t want just to be working
with people whom [ had paid to
play,” emphasizes Coster. *I wanted
to share the LP with them. [ wanted
it to sound like a band album and
not like a bunch of sidemen. And 1
wanted to be in control of the music
in the sense of being able to play
what I wanted without feeling I'm
intimidating anyone.”

“T.C.” contains all new material,

Biltboard photo by Chuck Pulin
MUSIC HALL DEVO—Warner Bros. Records’ Devo performs at Radio City Mu-
sic Hall in New York during a special midnight Halloween show.

with most of the basic tracks laid
down at Coster’s home. *I played
bass line, string parts, drum com-
puter. I had everything pretty much
written so when | went to rehearsal
the guys had a good idea of what to
play.”

Coster began by producing the
entire project himself, but ended up
giving co-production credit to Fan-
tasy staff producer Phil Kaffel. “His
input was good.” notes Coster, "“and
I felt I should open him up as co-pro-
ducer. He added some beautiful
things.”

LiVe MuSic
At Nitery
In Phoenix

By AL SENIA

PHOENIX—The live music scene
here has received yet another major
boost with the unveiling last month
of this city's newest posh nightspot, a
13.000 square foot facility named
Pony Express.

The emphasis in this latest entry
into the Phoenix nightclub sweep-
stakes is on “progressive country”
music, says Paula Simpson, who
handles publicity for the new venue.

“What we want to do is mix coun-
try with some crossover of
rock’n’roll,” Simpson says. “Maybe
get some older rock stars. We don’t
want real hard country, no Hank
Thompson or anything like that.”

Pony Express began operation
with an ambitious Sunday night
concert series that Simpson says will
continue throughout the year.

Joe Ely performed opening night
(Dec. i4) in two shows. He was fol-
lowed by Rita Coolidge (Dec. 20),
Randy Barlow (Dec. 27) and Roy
Hubbard (Jan. 3). Other country
performers booked for Sunday ap-
pearances, according to Simpson,
are Leon Evereete. Rex Allen Jr,
Jim Ed Brown, Jackie Ward, Mel
McDaniel and Tom Hall. The shows
are being advertised heavily on local
top 40, country and oldies stations.
Tickets range from $4-$6, although
Coolidge tickets were priced at $10
and $13.50.

Simpson says club owners Scott
Price and Russ Wray are looking to
mix “light rock™ with the “progres-
sive country” dates already booked.

The other six nights of the week,
club disk jockey Steve Acre is spin-
ning country and crossover country-
rock tunes, including artists like
Linda Ronstadt, the Eagles and
Elvis Presley.

Publishing Course
Set In Nashville

NASHVILLE—Music Publishing
Consultants will begin an updated
version of its “Writer/Publisher
Awareness” seminar on Jan. 18.

The 10-week course is held once a
week on Monday and Tuesday
nights, with both sessions limited to
an enrollment of 25 registrants. The
seminar covers licensing, royalties,
performance rights fees, foreign sub-
publishing, legal contracts, song
pitching, and changes resulting from
the recent Copyright Tribunal hear-
ings in Washington. Fee for the
three-hour weekly course is $200.
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DANGEROUS STAGE—Frank Zappa, left, looks on as Lisa Popell sings his
song, ‘“‘Dangerous Kitchen,” during a recent show at the Santa Monica
Civic Auditorium. Popell's costume is courtesy Frederick’s of Hollywood.

Phoenix Punkers Prance
At Local Madison Garden

PHOENIX—The wrestling ring in
the center of the floor may seem a
little odd to the uninitiated, but it is
just one of many novelties that set
apart Madison Square Garden, this
city’s only punk rock club. from doz-
ens of other small concert venues
around town.

Since July, local and regional
punkers have been blasting out their
musical message Saturday nights
from a “stage™ that doubles as a
wrestling ring on the other nights of
the week.

“There isn’t a great big market for
it,” confesses Tony Victor, president
of Mersey Productions. “But the
people who do come really enjoy it.”

Madison Square Garden has pro-
vided an identity of sorts to Phoenix’
fledgling punk rock community.
Several hundred usually turn out
weekly to hear local bands like the
Meat Puppets and Jodie Foster’s
Army as well as regional favorites
like Black Flag (from L.A)), the Fix
(Detroit), Toxie Reason (Ohio) and
the Dead Kennedys (San Fran-
cisco). Mersey handles all the book-
ings.

“We usually have an out-of-town
act headline,” Victor says. Of the 22
shows presented since the summer,
probably half have been out-of-
towners, he adds. "And from here on
in, I think all the headliners will be
imported.”

Although the punkers have devel-
oped into a loyal, if relatively small,
group of music fans, Victor doubts
the market can support more than
one show per week.

“Once a week seems about right
for that kind of music right now. The
market still is limited.”

Although traditional rock and
some new wave sounds have
reached the radio waves here, the
punkers still have not found a
broadcasting outlet for their music.
So the word is spreading, mainly by
word-of-mouth.

“All of the radio stations are con-
servative,” Victor says. “They don’t
play punk music.”

Riviera Expands

LAS VEGAS—The Riviera Ho-
tel's new 70,000 square feet Super-
star Center was to open New Year’s
Eve with the Duke Ellington Or-
chestra. The center is part of the Riv-
iera’s $40 million casino and hotel
expansion program.

The center will function as a con-
vention complex for the hotel and as
an entertainment site for concerts by
various performers. It features a
proscenium and seating for 4,000
persens, as well as state-of-the-art
audio facilities.

Tony Zoppi, entertainment direc-
tor for Riviera, says entertainment
booking will be carefully planned so
that the center will not compete with
the hotel’s main showroom. Ticket
sales will be handled at the box-
office, through Ticketron, and at
various locations here.

Currently on tap for the perform-
ance at the Superstar Center is
Kenny Rogers Jan. 22 & 23 and Feb.
12 & 13.
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Survey For Week Ending 1/9/82

Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promater, facility, city, number of shows, num ber of sellouts and
dates(s).

e NEIL DIAMOND—$515,885, 38,000, $15 & $10, Concerts West, Reunion
Arena, Dallas, two sellouts, Dec. 12:13

® ROLLING STONES, GEORGE THOROGOOD & THE DESTROYERS—
$409,500, 26,000, $15.75, Whisper Concerts/Talent Coordinators of
Amer., Hampton (Va.) Coliseum, two sellouts, house gross record, Dec. 18-
19

© ROLLING STONES, METER—$363,424, 22,954, $16, Sunshine Promo
tions/Sunshine South, Rupp Arena, Lexington, Ky., sellout, Dec. 11

e NEIL DIAMOND—$237,202, 16,933, $15-318, in-house promotion/pro
duced by Concerts West & Management [1}, Univ. of Texas Frank C. Erwin Jr
Center, Austin, sellout, Dec. 11

o NEIL DIAMOND—-$134,305, 9,273, $15, $12.50, $10, Concerts West, Tuc
son (Ariz.) Community Center Arena, sellout, Dec. 9

® RUSH, RIOT—-$128,825, 12,385, $10.50 & $9.50, Cross Country Concerts,
Hartford Civic Center, sellout, Dec. 20

e OAK RIDGE BOYS, BOBBY BARE—$97,055, 9,333 (10,488 capacity),
$10.50 & $9.50, New West, Municipal Auditorium, Kansas City, Mo., Dec
10

® ROSSINGTON COLLINS BAND, HENRY PAUL BAND-$51,220, 5,531
(7,500), $9.75 & $8.75, Schon Productions, Met Center, Minnepolis, Dec
13.

e BLACK SABBATH, ALVIN LEE BAND—$43,112, 5,248 (9,900), $8.50,
Sound Seventy Productions, Nashville Municipal Auditorium, Dec. 12

o ALLMAN BROTHERS BAND, MOLLY HATCHET—$40,934, 4,281 (10,000),
$10.50 & $9.50, Cross Country Concerts/Don Law Co., Springfield (Mass.)
Civic Center, Dec. 18

® ALLMAN BROTHERS BAND,SOUTHSIDE JOHNNY, EDGAR WINTER BAND,
JACK BRUCE. STEVE FORBERT. DAVE EDMONDS, GARY U.S. BONDS—
$40,678, 3,095, $13.50 & $12.50, Monarch Entertainment Bureau, Capitol
Theatre, Passaic, N.J., “‘Benefit for the Greater Newark (N.J.) Christmas
Fund," sellout, Dec. 16

® ROBERTA FLACK, DAVID CLAYTON THOMAS—$33,617, 3,853 (4,904),
$15 & $7, in-house promotion, New Haven (Conn.) Coliseum, “Cincinnati
Pops Tribute to John Lennon,’ Dec. 9

e DEV0-%$29,459, 3,101, $9.50, Rock'n'Chair Productions, Civic Auditorium
Bakersfield, Calif., sellout, Dec. 20

e RICK SPRINGFIELD, KARLA DEVITO—$26,686, 2,584 (3,347), $10.50 &
$9.50, Monarch Entertainment Bureau/w/cooperation of WNEW-FM, Capi
tol Theatre, Passaic, N.J., ‘Benefit for the Greater Newark (N.J.) Christmas
Fund.' Dec. 14.

o POINTER SISTERS, BOBBY KOSSER—$22,013, 1,819 (2,000), $12 & $11,
Feyline Presents/Lu Vason, Mammoth Gardens, Denver, Dec. 16

Copyrighted and compiled by Amusement Busmess. a Billboard Publications, Inc. publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report.
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764.7314

. New Companies___

Music Etcetera, an international currently releasing albums by the

demo placement agency. formed by
Peter Butcher, Bettina Harrold.
Cheryl Theophilus and Martin
Theophilus. The company looks to
place original U.S. material with
publishers in foreign music markets.
Address: P.O. Box 3949, Austin,
Tex. 78764, (512) 474-0963: U.S. 1-
800-531-5255. ext. 792; Texas |-800-
252-9146. ext. 792.

* ok ok

Golden Rule Records, a black gos-
pe! label, formed by Style Wooten.
a&r director, and Douglas Bell. head
of talent direction. The company is

GOLD FOR TODAY—The Today show’s Jane Paul

Dynamic Dixie Wonders and the
Stars of Nightingales. Address: 3648
Park Avenue. Memphis, Tenn.
38111 (901) 452-4644,

* Kk K

Big West Records, formed by
Prune Production Co.. with first re-
lease “Bad Machines And Lim-
ousines.”” a five-song LP by
Stoneground. The album was pro-
duced by the label’s vice president
and head of a&r, Sammy Piazza.
Address: 12 Locust Avenue, Mill
Valley, Calif. 94941,

ey accepts a fbld “Juice”

album on behalf of the show’s statf from Capitol Records artist Juice Newton.
Newton’s appearance on the show last March helped gain exposure for the
album’s first No. 1 single, “Angel Of The Morning.”

Talent In Action

EARTH, WIND & FIRE

Forum, Inglewood, Calif.
Tickets: $13.50, $11.50, 39.50

Part of what makes Earth, Wind & Fire so ap-
pealing is the way it incorporates elements of
rock with strains of r&b and jazz. But, ironically,
the effectiveness of its opening night show here
Dec. 21 was undercut by the adoption of various
rock cliches, including extended drum, bass and
keyboard solos and numerous fog, firebomb and
strobe light effects.

These tired conventions for the most part did
little to enhance one’s enjoyment of the music.
An exception was during the band's current No.
1 r&b hit “Let's Groove," when laser and
spotlight effects neatly punctuated the party-
tempo rhythm.

The 130-minute show, the first of four nights
at the Forum, was most of all a showcase for the
band's extraordinary vocalist, Philip Bailey. The
singer/percussionist's thrilling falsetto sparked
most of the standout songs, including '‘Rea-
sons,” “Fantasy” and “That's The Way Of The
World.” The crux of the show's appeal was the
contrast between the radiant warmth of Bailey's
vocals and the brassiness of a four-man horn
section which backed the 10-man group.

The group performed all but one of its biggest
hits, omitting its 1978 r&b adaptation of the
Beatles’ “Got To Get You Into My Life.” It also
included four excellent cuts from “Raise!,” the
No. 1 r&b LP. The pacing of the songs left some-
thing to be desired: several similar thythm num-
bers were bunched together at the start of the
show. The group didn't slow down the tempo for
a ballad until the sixth song, the brooding, dra-
matic ““Can't Hide Love.”

The show also got off to a rather slow start:
the group didn't start playing until six minutes
after the house went dark (following an overlong
film clip). But the elaborate staging was appeal-
ing, near the end of the show, when a Darth Va-
der-like villain battled with Maurice White,
EWF’s producer, chief composer and co-lead vo-
calist. It was Good vs. Evil, just like in the mov-
ies, with lasers and smoke effects integrated
cleverly into the action.

Ultimately the sheer musicality of the show
prevailed over its occassional tendency to stag-
ing excess. But it would be better if the songs
didn't have to compete with those needless dis-
tractions. PAUL GREIN

GENESIS
Memorial Auditorium, Buffalo, N.Y.
Tickets: $9.50, 38.50

Despite sound difficulties, British rockers
Genesis rose above lost Iyrics with a solid, 16-
song display visually enhanced by intricate
lighting Dec. 8.

Animated lead vocalist Phil Collins expertly
guided the veteran, three-man band throughout
with his dnving, tenor as keyboardist Tony
Banks and guitarist Mike Rutherford scored on
solo spots.

Banks and Rutherford combined efforts on a
new LP titie track “Abacab,” one of several dual
drum pairings between Collins and tour percus-
sionist Chester Thompson.

Guitarist Daryl Stuermer, who shared bassist
duties with steady-working Rutherford, also
proved impressive as part of the 24-city, North.
east tour during the SRO, two-hour plus concert.

The Atlantic recording artists nicely balanced
recent commercial hits such as the pop-oriented
“No Reply At All" and “Turn It On Again” with
proven, past songs like “Lamb Lies Down On
Broadway.”

Collins' best interpretation occurred on bal-
lad “The Man On The Corner,” constantly inject-
ing a casual humor and ad-libs, encouraging au-
dience participation.

The group's trademarked chord progressions
and rhythmic changes were evident even on new
wave-type “Who Done [t?" Olds hits, “Misun-
derstanding,” “In The Cage" and “Afterglow”
also were standouts.

Oesigned by Alan Owen and Tom Literale,
Genesis' integral lighting included 50 self-focus-
ing color-changing lights. Computer controlled,
it was the first time use for the Showco, Dallas-
made system.

But it's the varied musical spectrum of Gen-
esis which remains mind-etched as the three-
month, world tour winds down with remaining
dates in London and Birmingham.

HANFORD SEARL

RITA COOLIDGE
Old Waldorf, San Francisco
Tickets: 310 advance, 311 door

Though she drew only haif a house for her
one-night visit to this 600-seater Dec. 18, that
did not deter Rita either from joking about the
turnout at her own expense or from delivering a
75-minute set of 13 tunes that was as smooth,
balanced and heartfelt as if she had been sing-
ing to an SRO crowd.

Indeed, the low turnout was a bit surprising
since Coolidge has always had a good core of
fans in the area, and probably was due to a con-
fluence of factors: an album that has by now run
its course, an unrelenting rainstorm and Christ-
mas-crunched fans perhaps deterred by the
fairly stiff ticket price.

Those who did pay the price were treated to
Rita backed up by what she called “a dandy
little band” of eight ultra-seasoned session/
road players, who provided her with rich, daz-
zling accompaniment.

As good as the playing, singing and material
all were, however, it was clearly Rita's person-
ality and her unpretentious and warm way on
stage that were the strongest part of the per-
formance. There are few singers with as much
command as she in the art of getting from one
song to another.

The set was pretty much a short history of
Rita Coolidge, everything from "“Only You Know
And | Know" to “We're All Alone” to the new
songs like “Basic Lady,” “Take It Home" and
“Heartbreak Radio,” which she cited as the
band’s favorite and which closed the main set,
previous to a double-encore call.

Halfway through the program she devoted 10
minutes to the introduction of her band players,
each of whom soloed on “The Way You Do the
Things You Do.” This produced some interesting
moments. It was immediately clear, for in-
stance, that her two backing vocalists had pipes
technically superior to Rita's, yet this served
only to reemphasize that it is the whole pack-
age, and not just the pipes, that makes for the

most popular singers. Of the other players—
though each deserves separate citation—per-
haps most ear-catching were Steve Allen, who
came across with smashing saxophone rave-ups
on several tunes as well as two tasty flute solos
on Rita's fine version of the Bee Gees’ “Words;"
and long-time Coolidge associate Mike Utley on
keyboards, whose piano work made “Fever” a
high point of the evening.  JACK McDONOUGH

GREG LAKE .
NOVO COMBO
The Palladium, New York City
Tickets: 39,50, $8.50

One-third of the celebrated 1970s trio, Emer-
son, Lake and Palmer, came to play before a
small but wildly loyal audience of all ages, Dec.
5.

Lake, showing considerable age and girth
since the old days, was accompanied by a four-
piece band including an ex-Thin Lizzy guitarist.

John Denver will host the 24th an-
nual Grammy Awards show sched-
uled Feb. 24 on CBS-TV. The tele-
cast, from the Shrine Auditorium in
Los Angeles, will be Denver’s third

appearance as host. Nominees for-

the awards will be announced Jan.
12.

Tom Rush celebrated his 20th an-
niversary in music with a post-
Christmas concert party at the Sym-
phony Hall in Boston. The hall was
set up in “pops style” with cabaret
table service. . .. Stiff’s Tenpole Tu-
dor, whose “Wunderbar” is a big hit
in Holland, almost didn’t make it
there for a show when band and
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Talent Talk

crew boarded the wrong ship and
wound up on a freighter enroute to
Belgium. But the captain invited
them to dine at his table. and then
entertained them for the rest of the
evening’s journey with his collection
of blue movies.

Barry Manilow, who has set eight
hall attendance marks on his current
tour, will be seen on Showtime’s
"Hot Ticket” cable tv special within
the next couple of months.

Texas bluesman Johnny Cope-
land’s “Copland Special” LP has
been picked the blues album of the
year by the Mempbhis-based Blues
Foundation.

He opened his nine-song set with “Fanfare
For The Common Man,"” and followed with “Nu-
clear Attack,” “A Lie,” and “Retribution Drive”
from his latest album. Liberally sprinkled into
the set were ELP favorites “Lucky Man,” and
“C'est La Vie,” plus King Crimson signature
tunes “21st Century Schizoid Man" and “Court
0Of The Crimson King.”

Although ELP were known for their elaborate
staging, Lake's show was extremely under-
played in that regard. Only the multicolored
lighting revived a memory of the old days.

Opening act, Polydor recording artists Novo
Combo offered a fine 45-minute, seven-song set
including their singles “Up Periscope” and “Tat-
t0o.” Lead singer Pete Hewlitt and the bands'
Police-ish rhythms were pleasant enough, but
all-in-all the band failed to catch the audience’s
imagination. PETER KANZE

TOMMY TUTONE
Old Waldorf, San Francisco
Tickets: 85 advance, 36 door

If the Tommy Tutone band's 15-song, 75-
minute set delivered here Dec. 17—and the re-
ception it received—are any indications, then
this group is going to be a lot better known in
short order.

Lead vocalist/guitarist Tommy Heath, a mod-
ern rock singer squarely in the Garland Jeffreys/
John Cougar/Mink De Ville mold, has a voice
strong enough and distinctive enough to stop
traffic in all directions, and he and principal co-
writer (and lead guitarist) Jim Keller seem to
have a bottomless capacity for coming up with
absorbingly clever songs filled with leftfield lyr-
ics and just plain, terrific melodies.

Perhaps the most telling mark of the sophis-
tication of their song constructions is a tune like
“Dancing Girl,” which in a lesser band's hands
might be just a three-minute, teen-dream song,
but which Tutone—now a quintet with the re-
cent addition of a keyboarder—turns into a hard
rocking tour de force complete with blistering
two-minute coda tacked on to the main body of
the song. “Rachel,” with its intriguing lyrics
shoehorned so creatively into the jerky opening
rthythm, is another fine example of their crafts-
manship.

The group did a nice job of alternating the
best tunes from the debut LP (the two just men-
tioned as well as “Fat Chance,” “Angel Say No"
and “Girl In The Back Seat") with the featured
material from the new Columbia package
“Tommy Tutone Two,” such as “Which Man Are
You,” “Burn It Oown” and the single, “867-
5309, which was repeated later in the three-
song encore.

In the latter half of the main set Keller took a
lead vocal, and while he did a commendable and
enthusiastic job, his attempt suffered from such
a direct A-B companison with Heath, whose vo-
cals have enviable presence and emotional
vigor.

In anticipation of this band's clean, hard mel-
odies and of a partisan crowd the Waldori took
the unusual step of clearing the dance floor of
its normal seats, and the full floor of dancing
bodies lent an extra charge to what was in any
case an exciting set. JACK McDONOUGH

For The Record

LOS ANGELES—Headfirst Rec-
ords continues to press its disks at
Rainbo Records here, not Record
Technology as reported in the Dec.
19 issue.

The jazz fusion label has enlisted
Record Technology to prepare its
metal stampers, but not handle its
overall manufacturing,
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Pianist Ronald Smith’s recording of Charles-
Henri Alkan’s works will be offered by Arabesque
Recordings. Volume one of Smith’s “Alkan Proj-
ect” is a three-record set containing the com-
plete Etudes, Op. 39 including the Symphony for
Solo Piano and the Concerto for Solo Piano. The
19th century composer's music is renowned for
its technical difficulties and radical forward look-

Philharmonic
B’casts Begin

LOS ANGELES—The Los An-
geles Philharmonic’s fourth season
of national radio broadcasts will be
kicked off this month. The 26-week
season, produced by KUSC-FM
here for National Public Radio. has
$315.000 in underwriting from At-
lantic Richfield Co.

The new series will include five
concerts conducted by music direc-
tor Carlo Maria Gtulini. Other con-
ductors on the broadcasts include
Erich Leinsdorf, Michael Tilson
Thomas, Simon Rattle, Halmuth
Rilling, Myung-Whun Chung, Giu-
seppe Sinopoli and Maxim Shosta-
kovich. The broadcasts, transmitted
in stereo via satellite., are expected to
be carried by 200 stations.

Classical Notes

ing approach. The British pianist's February and
March New York concerts include Alkan pieces.
... Deutsche Grammophon has recorded Carl
Nielsen's Symphony No. 4, “The Inextinguish-
able,” with Herbert von Karajan leading the Ber-
lin Philharmonic. it's the famed conductor's
first record of the Danish composer's music. . ..
The soundtrack to the Laser Images, inc. pro-
duction “Crystal Odyssey: A Classical Fantasy”
will be released by CBS Records. Classical mu-
sic, electronic sounds and narrations are fea-
tured in the production, scheduled to be
presented by leading planetariums.

Joanne Hubbard Cossa has been named ex-
ecutive director of the Chamber Music Society
of Lincoln Center. Cossa, previously associate
director, succeeds the retiring Norman Singer.
The Society also named Benjamin Dunham to
the newly created post of director of special
projects in charge of expanding activities in the
educational and audio-visual fields, radio and
television and touring. Dunham, presently direc-
tor of the national arts service organization
Chamber Music America, will be replaced in that
post by Barbara Jo Buckner, presently associate
director of Young Audiences Inc. ... The St.
Louis Symphony has named Pamela Warford di-
rector of marketing and public relations.

Former Tomato Records a&r head Heiner
Stadler has formed Labor Records, a New York-
based labef with wildly eclectic interests. One of
the first releases is a five-record set of new muy-
sic composer Petr Kotik’s “Many Many Women,"”

based on a Gertrude Stein text, $40 list. Labor
also is issuing blues, punk rock and jazz. . . . Se-
fel Records will have its four London Symphony
digital recordings on the market in fanuary, ac-
cording to Bob Herrington, U.S. marketing head
for the Canadian label. Conductor Arpad Joo
leads performances of Brahms Second Sym-
phony, Kedaly's “Hary Janos” Suite/Janacek's
“Sinfonietta,” Tchaikovsky's “Romeo And Ju-
tiet” and “Theme And Variations” from Suite
No. 3, and Ravel's “Bolero,” “Pavane For A Dead
Princess’ and "“Daphnis And Chioe” Suite No. 2.
... Flutist and author Eugenia Zukerman has
joined CBS-tv's “Sunday Morning" program as
music commentator.

Lyric Opera Season

CHICAGO—Lyric Opera of Chi-
cago’s 1982 season will open Sept. 18
with Offenbach’s “Tales Of Hoff-
man.” Other planned productions
are “Tristan Und Isolde,” “Tosca,”
“Cosi Fan Tutte,” “Pagliacci/La
Voix Humaine,” “Madame But-
terfly” and “Luisa Miller.”

RCA Unveiling New
Digital Product Line

NEW YORK-—RCA Records is
unveiling a new “developing artists”
digital product line this month. The
new domestically pressed album
series. featuring performances
which cannot effectively be mar-
keted at top-of-the-line digital
prices, carries a $12.98 list price.

Red Seal digital recordings to date
have been issued only on imported
Teldec German pressings at $15.98.
According to the label, releases in
the deluxe series will continue to ap-
pear.

The $12.98 titles will be pressed
on imported Teldec vinyl, and al-
bums are loose shrink-wrapped. ac-
cording to RCA. Manufacturing is
being done by New York’s Europa-
disk, an audiophile specialty plater
and presser.

The first $12.98 release is Japa-

nese guitarist Kazuhito Yamashita’s
performance of his own transcrip-
tion of Mussorgsky<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>