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Lieberman
Expands Via
Silver Deal

By JOHN SIPPEL

LOS ANGELES-Lieberman En-
terprises picked up approximately
250 accounts and a warehouse base
here last week in a deal with Lenny
Silver, wherein the Buffalo Baron
dropped all but a few Buffalo area
racked accounts in order to concen-
trate on retail, indie label distribut-
ing and record production.

In its fourth major acquisition
since 1976 (see separate story on new
NARM president Harold Okinow
on page 26), the Minneapolis rack
giant, one of the three biggest in the
U.S., added approximately 30 racks

(Continued on page 16)

LABELS PRIME BIG GUNS

Spring Splurge Of Hot Acts

LOS ANGELES--If all the super-
star albums that labels peg for the
second quarter stay on schedule, the
next three months should register a
big improvement over the last three,
when the biggest name power came
from two acts that broke up more
than a decade ago—Simon & Gar-
funkel and the Beatles.

New albums are expected be-
tween now and June from a dozen
acts which reached the top 10 with
their last studio sets: Paul
McCartney, Queen, Fleetwood Mac,
Supertramp, Rick James, Stevie
Wonder, Van Halen, Rush, Kenny
Rogers, Kim Carnes, Air Supply
and Blondie. Also due in the quarter
are solo debuts by such group all-
stars as Lionel Richie, Don Henley,
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Page 3.

David Lasley's EMI America debut single, “IF | HAD MY WISH TONIGHT"
brings the street to life just as his searing falsetto lights up the night
on MISSIN' TWENTY GRAND, David's new album.

Page 51.

(Advertisement)

By PAUL GREIN
Glenn Frey, Glenn Shorrock and
Ray Parker.
Other potent sellers expected by
mid-year are Juice Newton, the Alan
Parsons Project, the Commodores,

Nabisco Phases
Out Tape Arm;
Rights To Encoa

By IS HOROWITZ

NEW YORK —After sinking a re-
ported $12 million in the venture,
Nabisco Brands Inc. is phasing out
the General Entertainment Corp.,
which markets budget and midline
cassettes in almost 1,500 super-

markets, mostly in the Southwest.
(Continued on page 14)

e POLYGRAM DISTRIBUTION initiates a restricted returns policy on
singles Thursday (25). Depending on the type of account, restrictions
are either 40% or 30% and operate under a reward-and-penalty system.

e RETAIL CHAIN OWNERS have firm, if conservative, expansion
plans mapped through *82, with the trend toward smaller stores. Page 3.

e ABC RADIO’S satellite-delivered network, SuperRadio, may recall
the “More Music”’ formula of WABC-AM New York, if its programming
staff and DJ line-up is any guide. Page 3.

e BILLBOARD BOWS a new, weekly Retailing department (pages 24-
25) this issue, with increased and improved coverage of this segment
of the industry. It’s one of a number of key editorial changes instituted
this week, which are outlined on page 22.

e WBMX-FM CHICAGO, once the top black music station in that mar-
ket, claims to be regaining ground lost to competitors in recent times.

e CALIFORNIA’S MUSIC PLUS is one of a number of record retailers
who’ve cautiously but successfully expanded into video. Lou Fogeiman
relates the case history. Page 24.

e AMERICAN ACTS are losing their appeal in the German market, la-
bel executives there claim, as local rock talent gains popularity. Page 4.

Elton John, Donna Summer, Kool &
the Gang, .38 Special, Willie Nelson,
Dionne Warwick, Aretha Franklin,
Jethro Tull, Teena Marie and the
Gap Band. Also due: the “Annie”
soundtrack, the “Dreamgirls” cast
album and the Elektra debut of X.
Here's a rundown by combined
labels. The label groups are listed
according to the total number of al-
bums they have on the current chart:
Warner Bros. (28)—Fleetwood
Mac’s first studio album since 1979’
“Tusk™ highlights Warner's second
quarter. It's due April 28, along with
Donna Summer’s second album for
Geffen, produced by Grammy-win-
ner Quincy Jones. On April 14 Gef-
fen will issue Elton John's “Jump
Up” and “Dreamgirls,” while
(Continued on page 20)

NARM Meet
Seis Focus
On Priorities

By IRV LICHTMAN

NEW YORK -Though the
NARM convention this week is not
pictured as one in which the overall
industry’s future is held in the bal-
ance, its format is designed to tackle
issues that need to be dealt with in
short order.

“We've previously focused on is-
sues af education and merchandis-
ing.” says Joe Cohen, NARM execu-
tive vice president,” but now we
need t>focus ¢n the issues of the day
that were ‘Tuxuries’ before. They are
no lor ger options.”

Colen lists these priorities as 1.

(Continued on page 26}

ZAMFIR exploded in Paris and spr2ad rapidly all over the world. Double
Platinum sales for the first two >anadian LPs provide the spark for his

North American career. The intrizwing and rresistible sound of the Pan-
flute in the hands of a virtuoso like ZAMFIR guarantees radio play and

ords and Cassettes.

reorders by the score. ZAMFIR: KING OF THE PANFLUTE & THE LONELY
SHEPHERD (6313.094). Marketed by Polygram Classics on Mercury Rec-

(Advertisement)
(Advertisement)

Thin Lizzy -

V Produced by Thin L
© On Warner Bros, B

"Renegade.
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14 CLASSIC SONGS FROM THEIR LEGENDARY FILMS

(SV-12199)

THE ALBUM

INCLUDES A 12-PAGE, 4-COLOR SOUVENIR PROGRAM
FEATURING RARE PHOTOGRAPHS AND COMMENTARY

ALL TRACKS FROM NEW SUB-MASTER TAPES
TO INSURE PREMIUM SOUND QUALITY

“A HARD DAY’S NIGHT” AND “TICKET TO RIDE”
AVAILABLE DOMESTICALLY FOR THE FIRST TIME IN STEREO

THE CAMPAIGN
EXTENSIVE TELEVISION, RADIO AND PRINT ADVERTISING
4 DIFFERENT POINT-OF-PURCHASE MERCHANDISING COMPONENTS

BUTTONS, STICKERS AND OTHER SPECIAL PROMOTIONAL ITEMS

PLUS A SPECIAL SINGLE
“THE BEATLES' MOVIE MER%EY" (excerpted from REEL MUSIC)



www.americanradiohistory.com

DIFFER ON ‘BETAMAX BILL’

DeConcini, Mathias
Jockey For Position

By BILL HOLLAND

WASHINGTON—There’s some
new pushing and shoving on Capitol
Hill over the Senate “Betamax Bill”
and the proposed audio exemption
and audio/video royalty amend-
ment—this time by the Senators in-
troducing the bills.

Sen. Dennis DeConcini (D-Ariz.),
whose bill would create an exemp-
tion for private, noncommercial
video home taping from copyright
infringement, has made it clear that
he would prefer his consumer-ori-
ented legislation passed “as writ-
ten,” that is, with no amendment.

Sen. Charles McC. Mathias (R-
Md), however, is the author of the
sizeable amendment to extend the
exemption for video to private, non-
commercial audio home taping and

&
also to create a royalty to video and

audio copyright owners that would
be paid by blank tape and equip-
ment manufacturers (and passed on
in the form of higher prices to the
consumer). Mathias thinks it is im-
portant for his amendment to be
passed as part of the Betamax bill,
and his office staff has said that
while they know that DeConcini
wants his bill considered by itself,
Mathias’s amendment “has the sup-
port of the Senate leadership,” as
one said. This jockeying will mani-
fest itself in Judiciary Committee
markup this spring that will take
place after the second round of hear-
ings both here and in Los Angeles
during April.

(Continued on page 106)

DYLAN HONORED—Songwriters Hall of Fame chairman Sammy Cahn and
Tita Cahn congratulate Bob Dylan upon his Induction into the Hall of Fame
March 15 in New York (see separate story, page 16).

Video Groups Split Over
Roads To Common Goal

By LAURA FOTI

NEW YORK-The rift between
the VSDA and the VSRA grows ever
wider, in spite of attempts to join the
two. The Video Software Dealers
Assn., a division of NARM, is start-
ing up dealer meetings around the
country to attract members, while
officers of the Video Software Re-
tailers Assn. are having discussions
with NARDA (National Assn. of
Retail Dealers of America) officials
about merging the two organiza-
tions.

VSDA and VSRA share common
goals—they are both against the
Mathias Amendment and both for
increased communication between
studios and video dealers. But their
methods and personalities differ
markedly.

Itis these differences that turned a
March 8 meeting of the two groups
held in Chicago into a sparring
match. The VSDA has issued this
statement: “The VSRA invited the
VSDA to meet in Chicago. VSDA
felt it was in the best interests of the
industry to have one group, but after
meeting with the leadership of
VSRA, VSDA has decided to pursue

its own goals independently. We
found factual disagreements and a
lack of cooperation detrimental to

any formal absorption of their
group.

“Several of our goals do overlap,
but VSDA will let VSRA find a dif-
ferent group to give them national
support.” VSRA will find their na-
tional support through NARDA, ac-
cording to NARDA executive vice
president Jule Steinberg.

Both groups are in the start-up
stage, having been formed around

(Continued on page 76)

General News

LOS ANGELES—Though a
lagging economy and a dearth of
discretionary dollars have made
U.S. record/tape/accessories/
video chain owners more con-
servative, new store openings in

store webs indicating the bigger
percentile store expansion.

Jack Eugster, president, the
Musicland Grouip, forecasts from
“10 to 20 more stores in the

1982 continue, with the larget,

By JOHN SIPPEL

calendar year.” Like most of his
contemporaries, he visualizes the
new outlet several hundred
square feet smaller on the aver-
age. Musicland, presently the
U.S. leader at 430 locations na-
tionally, is testing a new interior
prototype. Eugster describes it
succinctly as “all white and more
sectionalized.” Three such trial
stores already are open.
President Frank Fischer of Na-
tional Record Mart/Qasis antici-

Chain Expansion Continuing

pates anywhere from two to three
to as many as 12 in the next nine
months. Fischer sees no enlarge-
ment of the chain’s present 300-
mile perimeter from its Pitts-
burgh base, with a major thrust
of expansion planned for Indi-
ana in the vicinity of Indianap-
olis and possibly more stores in
Kentucky. Fischer favors free-
standing locations where the out-
let would be contiguous to a re-

(Continued on page 25)

Goody Review For High Court?

U.S. Attorney Wants Government To Appeal Decision

NEW YORK-—-The Justice De-
partment is likely to ask the United
States Supreme Court to review a
Federal appellate court ruling that
could lead to a retrial of Sam Goody
Inc. and vice president Samuel Sto-
lon on counterfeit tape trafficking
charges.

U.S. Attorney Edward R. Korman

By LEO SACKS

says he will forward a memo this
week to U.S. Solicitor General Rex
Lee in which he will urge the Gov-
ernment to appeal last week’s deci-
sion by the U.S. Court of Appeals
for the Second Circuit. A three-
judge panel ruled Monday (15) that
a lower court ruling granting a new
trial for the defendants could not be

Pirated Vidtapes Seized;
10 Film Firms File Suit

NEW YORK-U.S. Marshals
seized pirated copies of feature films
on videotape from dealers in Chi-
cago and Southern California and
four civil suits were filed Monday
(15). The actions by 10 motion pic-
ture studios against dealers of alleg-
edly pirated tapes point up one of
the major problems inherent in this
rapidly growing industry: loss of
revenues to sales of unauthorized
video product.

James Bouras, vice president of
the Motion Picture Assn. of America
(MPAA), points out that the major-
ity of videotapes seized in raids of
this type are masters, used to make
copies at the request of video dealers
and their customers. The seized
copies therefore represent untold
numbers of copies of a given title.

In the four most recent cases, U.S.
Marshals armed with writs of seizure
confiscated copies of “Superman,”
“Superman IL” “Prince Of The
City,” “Body Heat” and “10.” 4

The suits, filed in Chicago and
San Diego federal district courts,
name Jim Buckley of Video Barn,
Temecula, Calif.; Chuck Mitchell of
C&H Audio & Video, Vista, Calif.;
Don Johnson of Magic Video, Tin-
ley Park, IlI.; and Robert LeBurken
of National Home Entertainment
Center of Chicago.

The suits were filed on the basis of
undercover shopping by representa-
tives of Warner Home Video. WHV
paid for the shopping and filed the

suits as an individual member of
MPAA, although nine other com-
panies are also named as plaintiffs.
They are Columbia Pictures, Em-
bassy Pictures, MGM Film Corp.,
Paramount Pictures, Twentieth Cen-
tury-Fox Film Corp., United Artists,
Universal Studios, Walt Disney Pro-
ductions and Lucasfilm Ltd.

The 11 film studios and their
home video divisions who are mem-
bers of MPAA are all involved in

(Continued on page 106)

PolyGram 45
Returns Policy

LOS ANGELES—PolyGram Dis-
tribution Inc. institutes a restrictive
return policy on singles, effective
Thursday (25), the first in several
decades that sees accounts to be held
to less than 100% returns from major
labels.

Under terms of the new policy,
“wholesale™ accounts are confined
to a 40% return, while “retail” ac-
counts are allowed 30%.

PDI reports total singles pur-
chases, less credit, to the accounts
twice per year, at the end of June

and December. PDI computers will -

report semi-annually total purchases
of 7-inch and 12-inch singles prod-
uct, less credits and returns percent-
ages.

(Continued on page 99)

WABC Reborn As SuperRadio

NEW YORK-WABC-AM New
York may shortly be leaving its illus-
trious music past to become an all-
talk station, but its spirit and pro-
gramming approach seems destined
to be reborn on a much larger scale
on ABC Radio’s SuperRadio satel-
lite-delivered network.

Rick Sklar, program director of
WABC during the station’s halycon
days from 1964 to 1972, has put to-
gether a format for the new full-serv-
ice network that will feature WABC
superstars Dan Ingram and Ron
Lundy and will draw on the talents

By DOUGLAS E. HALL
of former WABC music director
Sonia Jones. former WABC director
of creative services Pat Pantonini
and former WABC contesting and
special projects sparkplug Robert
Morrison.

All these elements of WABC’s old
“More Music” formula were drawn
together at a formal announcement
Monday (15) on plans for the new
network. The format debuts July 1
with a jock lineup that not only in-
cludes Ingram and Lundy, but Paul
Barsky, who only uses his last name
on WBBF-AM Rochester; former

www americanradiohistorv com

jock and “Mork & Mindy” tv star
Jay Thomas and former WPGC-
AM-FM Washington DJ Bruce Bis-

son, better known as J.J. Jackson.
Signed as weekenders and ex-
pected to remain at their respective
stations and duties are Larry Lujack
of ABC’s WLS-AM-FM Chicago,
Dick Purtan of CKLW-AM Wind-
sor, Ontario (Detroit) and Robert W.
Morgan of KMPC-AM Los Angeles
and the ‘Watermark syndicated
shows “The Robert W. Morgan Spe-
cial of the Week” and “The Robert
W. Morgan Record Report.” Water-
(Continued on page 42)

appealed.

Writing the majority opinion,
Judge Amalya L. Kearse said the ap-
peals court lacked the “appellate ju-
risdiction” to overrule the new trial
order by Judge Thomas C. Platt of
Federal District Court in Brooklyn.
The court also refused to issue a writ
of mandamus that would have rein-
stated the jury verdict.

Platt set aside a jury’s conviction
of Goody and Stolon in July after
concluding that the defendants suf-
fered “substantial prejudice” at the
month-long trial he presided at last
year.

However, Judge Walter R. Mans-
field, in an additional opinion,
blasted Judge Platt for having
“grossly abused his discretion in
granting a new trial despite over-
whelming evidence of guilt” and
urged the Government to take its ap-
peal to the Supreme Court.

“Despite the jury’s finding that
the appellants are guilty beyond a
reasonable doubt of certain charges
in the indictment, and despite the
absence of any rational grounds for

{Continued on page 10)
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NEW YORK-Teddy Pen-
dergrass was listed in critical con-
dition at presstime Thursday (18)
following a car accident in Phila-
delphia earlier in the day that de-
molished his 1981 Rolls Royce,
police said. The singer suffered
spinal and neck injuries in the
crash and is expected to undergo
surgery in the near future, ac-
cording to a spokesperson for
Thomas Jefferson University
Hospital in Philadelphia.

The singer and an unidentified
female companion were return-
ing from a professional basket-

ball game when the car hit a
guardrail, spun around and hit
two trees, according to the police.
The impact of the collision
trapped the couple for nearly an
hour before they were rescued by
police.

The singer, who is under the
care of a team of neurosurgeons,
orthapedic surgeons and rehabil-
itation medicine physicians from
the Regional Spinal Cord Injury
Center of the Delaware Valley,
had a concert scheduled for Fri-
day (19) at the Palace in Louis-
ville, Ky.

U.S. Influence Is Seen
Fading In German Mart

By WOLFGANG SPAHR

HAMBURG — Disillusionment
with U.S. originated product is now
apparently widespread in the West
German music industry. Top execu-
tives here say that the lack of any in-
teresting new creative trend in
American music is compounded by
the lack of understanding among
that nation’s record companies of
European promotional and market-
ing needs.

Product managers talk of the “im-
perialist attitude” prevalent among
U.S. executives, and say that in the
future, it will not be enough simply
to do business on the end of a trans-

‘Rockpalast’
Is Europe’s
TV Showcase

By JIM SAMPSON

MUNICH—-When Rick James
jumps onto the stage of the Gruga-
halle in Essen, West Germany, on
April 3, he’ll be facing the biggest
live audience a rock artist can get in
Europe: 7,200 ticketholders plus
about 30 million tv viewers in a
dozen countries. It’s the 10th “Rock-
palast” all-night concert, a semi-an-
nual tradition which has become
Europe’s biggest tv rock showcase.

This year, the series expands with
an open air festival on Aug. 28, from
4 p.m. to midnight, live in many Eu-
ropean countries from the Loreley
Amphitheater on the Rhine.

Originator of the show is West-
deutscher Rundfunk (WDR) in Co-
logne, which offers “Rockpalast” to
all members of the European Broad-

(Continued on page 92}

atlantic phone. More serious atten-
tion will have to be paid to the West
German market if American acts are
to regain their dominance. Mean-
while, companies are concentrating
with increasing self-confidence on
their own national product.

Says Wilfried Jung, EMI manag-
ing director for Central Europe:
“Americans have been the losers in
West Germany over the last year.
German bands can sell over 500,000
copies of an album these days, a fig-
ure that the American acts can only
dream of.”

And WEA managing director
Siegfried Loch adds: “The days are
past when everything coming out of
the States would be accepted
blindly. The Americans will have to
put in more effort, or their material
will be pushed further and further
into the background by national
product.

“Over here, you have to work very
hard for anyone to take notice,” he
warns. Television appearances and
tours, for instance, are essential.
Without them, American acts have
very little chance of breaking.

As an example of how U.S. acts
can conquer a market with hard
work, Loch cites the case of his own
company’s Helen Schneider, whose
“Schneider With The Kick” album,
unreleased in the U.S., took all pos-
sible honors in West Germany and is
set to become the first by a female
singer to go platinum in this market.

Schneider came to Europe from
America in 1980, after recording her
first WEA album, “Crazy Lady.”
Since then, says Loch, the progress
of her career has been remarkable,
with numerous poll awards as top

(Continued on page 92)

General News
Pendergrass Hurt In Crash

Sony Seeks
High Court
VCR Reversal

NEW YORK—The move for a ju-
dicial review of the VCR home tap-
ing decision of the U.S. Court of Ap-
peals for the Ninth Circuit received
a boost from Sony Corp. of America,
which has filed a petition for the Su-
preme Court to reverse the decision
in the “Betamax Case.”

The Court of Appeals decision
was made last October, and in effect
makes videotaping of free off-the-
air television broadcasts illegal. The
Sony petition points out that video-
cassette recorders are used primarily
for time-shifting, enabling “mem-
bers of the public to view program
which they otherwise would miss.”

The home videotaping question
goes far beyond the Betamax case, as
Universal City Studios has also filed
suit against virtually all other com-
panies making or selling VCRs and
their advertising agencies. The sec-
ond suit, filed last November, also
seeks an injunction and damages for
taping of copyrighted programs car-
ried on cable and pay tv.

Sony, the defendant in the origi-
nal case, has asked the Supreme
Court to hear the case and present a
final judgment. Ed Day, attorney for
the Electronic Industries Assn.
(EIA), believes the Supreme Court
will make a decision on whether or
not to hear the case by July. Day
spoke at a press conference held by
the Home Recording Rights Coali-
tion (formerly the Right To Tape
Committee) in New York Tuesday
(16). The EIA is a member of the
HRRC.

The Consumer Electronics Group
of the EIA will file a petition in sup-
port of the Sony petition in the next
couple of weeks. The opposition will
also file petitions of their own.

Although the Supreme Court only
agrees to hear cases representing less
than 4% of all petitions filed. Day is
confident the Court will agree to
hear the Betamax case. “Neither the
issue of fair use nor of contributory
infringement have ever been consid-
ered,” he points out. “I hope they’ll
find the case of monumental inter-
est.”

If the Supreme Court accepts it,
Day believes it will deliver a deci-
sion between next February and
June. “Meanwhile,” he says, “the
other cases will be going on.”

Reasons offered within the Sony
petition for the Supreme Court to

(Continued on page 99)

Parker Sues Elvis Coexecutors

MEMPHIS—-Col. Tom Parker,
who managed the career of the late
Elvis Presley for more than 20 years,
has filed suit against the successor
coexecutors of the Presley estate
seeking to dissolve “the joint venture
partnership formed between Elvis
and The Colonel.”

The suit was filed March 12 in
District Court in Las Vegas, which it
designates as the principal place of
business for their joint enterprises.

As the sole surviving partner of
the joint venture, Parker is asking
the court to confirm his right, power
and authority to possess and control
the assets of the joint venture enter-
prises in order to wind up its affairs.

The court is being implored to or-
der interfering persons and entities
to cease their activities immediately
to allow Parker to liquidate and sell

By ROSE CLAYTON

all of the remaining assets of the
joint venture and to desist future ac-
tivities.

The lawsuit claims that “such in-
terference has had an adverse effect
upon the value of the assets owned
by the Estate and The Colonel”
causing the amount of income re-
ceived by both the estate and Parker
to have been “substantially re-
duced.”

Parker is also asking for more than
$1.6 million which he says Presley
withheld according to terms of their
1976 contract in order to meet “cer-
tain financial demands which Elvis
faced.”

Defendants in the suit are the co-
executors of the Presley estate: Jo-
seph A. Hanks, a local accountant;

Priscilla Presley, the singer’s former -

wife; and the National Bank of

Commerce of Memphis.

Parker is a defendant in a lawsuit
filed by the co-executors in San
Francisco charging that he acted as
Presley’s manager in the state of Cal-
ifornia without being duly licensed.

The lawsuit against Parker is ask-
ing for the recovery of all sums of
money Parker received from 1972
because it claims the contracts were
signed in California where Parker
was not legally licensed to represent
Presley.

According to Parker’s lawsuit, Las
Vegas became the base of operation
for their joint ventures when Presley
began appearing there at the Inter-
national Hotel (now known as the
Las Vegas Hilton) in 1969. Con-
tracts, including the controversial
1972 recording agreement with

(Continued on page 98)
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Record Companies

Thompson

WEA Manufacturing promotes seven: Frank E. Apostolico to controller and
chief financial officer; Edward J. Hughes to manager of data processing; Jo-
seph A. Muldowney to director of business af-
: % fairs; James R. Roe to director of engineer-
g ' ing for audio tape duplicating; Robert
{ Teitelman to director of quality control; Jo-

seph Vayda to director of research and devel-
opment; and John R. Williams to vice presi-

.+ ¢ dent of customer relations and promotion.
‘ #w,  All will be located at the company’s Oly-
Minkler pha.mt,.Pa., headquarters. WEA Manuf.ac-
turing is the record and tape manufacturing
subsidiary of Warner Communications.

Teague

Howard Thompson is named director of talent acquisition, East Coast a&r,
for Columbia Records. Since 1979, Thompson has been a&r manager at CBS
Records U K. He will be based in New York. . . . Martin Davis, chairman of the
Island group of companies and managing director of Island Records U K., has
resigned. The London-based executive attributes his move to policy differ-
ences with Island founder Chris Blackwell; a successor will be named shortly.

At Atlantic Records, Perry Cooper is named as senior director to oversee the
artists relations, publicity and television departments; Simo Doe is upped to
director of national publicity; and Alison Green moves to the post of national
merchandising manager. All will work from New York. Cooper was most
recently in charge of artist relations and tv for the label: Doe was associate di-
rector of national publicity and director of special markets publicity; and
Green was head of merchandising production and in charge of that depart-
ment’s liaison with Atlantic/ WEA field reps.

Network Records adds Jason Minkler as West Coast promotion and market-
ing director and Tommy Teague as his East Coast counterpart. Minkler will be
based in Los Angeles at the headquarters of the Elektra/Asylum-distributed
label, white Teague will work from Atlanta. Minkler was director of national
promotion for RSO Records. Teague served RSO also most recently as its local
promotion manager in Nashville. ... There have been three promotions and
one addition in the Elektra/Asylum/Nonesuch Records’ business affairs of-
fice. Tina Nielsen-Murray, Marsha Necheles and Karen Rossman all move up
from secretarial posts: Nielsen-Murray to copyright administrator, Necheles
and Rossman to administrative assistants. Bonny Chartrand comes aboard as
business affairs secretary. All will be based in Los Angeles. . . . Teroye Sturgis
has been appointed to head Roperry Records’ dance music promotion depart-
ment. The label is located in New York.

Marketing

In a corporate reorganization at Moby Dick Records, San Francisco, Bill
Motley has been upped from president to chairman of the board, while vice
president Wil Smith succeeds him. Sales manager Dick Boniuto is elevated to
vice president of sales.

Publishing

Bob Kirsch is named professional manager of the Welk Music Group’s
Nashville division. He comes to Welk from the post of general manager of
Warner Bros. Records’ country division. . . . Deirdre O’Hara
becomes ‘professional manager, East Coast, for CBS Songs.
She has been general and professional manager at Love-Za-
ger Productions/Sumac Music since 1978.

Related Fields

In a restructuring of the CBS Theatrical Films Group, Mi-
chael Levy leaves his post as president; William Self, currently
vice president of programs and motion pictures for television
and mini-series, CBS Entertainment, succeeds Levy; and B.
Donald Grant is named senior vice president of entertain-
ment, CBS Broadcast Group. Grant will continue as president of CBS Enter-
tainment. Both Self and Grant will work from Los Angeles. ... Thomas B.
McGrath is named vice president of Columbia Pictures Pay Cable and Home
Entertainment Group and will be headquartered in Burbank. He was formerly
director of special projects.

Emie Smith is promoted to executive vice president of the Jim Halsey Co.,
Tulsa. ... Jon Pennella, formerly head of a&r administration for PolyGram,
West, is appointed general manager of Davlen Sound Studios, Universal City,
Calif. . . . Chris Ware joins the Dallas office of Studer Revox America as head
and sales engineer. His sales and service territory will embrace Texas, New
Mexico, Oklahoma, Arkansas and Louisiana. Ware was formerly in broadcast
engineering in Dallas. ... At Loranger Entertainment, Warren, Pa., Charles
Burley Edwards becomes director of marketing services. He was an account ex-
ecutive of T.D.F., Ltd., Toronto. . . . Dan Enders, owner and manager of Spirit
Productions, Bismarck, N.D., is appointed to the Good Music Agency, Excel-
sior, Minn., as administrative assistant to the agency’s president.

O'Hara

Biltboard (ISSN 0006-2510) Vol. 94 No. 12 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are avaitable on microfilm from KTQ
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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Fonda Puts RCA In
Videodisk ‘Workout’

By SAM SUTHERLAND

LOS ANGELES — The home
video market gets its first original
program showcasing a major box-
office star via a forthcoming 90-min-
ute videocassette and CED video-
disk featuring Jane Fonda.

The added twist: Fonda’s project,
co-ventured through RCA’s Select-
aVision programming division and
Stuart Karl’s KVC, Inc,, isn’t a the-
atrical property, but rather a physi-
cal fitness course titled “Jane
Fonda’s Workout,” also the heading
for the actress’ best-selling exercise
book for Simon & Schuster.

As unveiled during a press confer-
ence here Wednesday (17), the two-
part program features the Oscar-
winner in her alter ego as instructor
and proprietor of her own exercise
courses, fronting a class covering a
complete workout. Included are a
34-minute beginners class and a 55-
minute class aimed at advanced stu-
dents.

Plans call for the Newport Beach,
Calif.-based KVC to market cassette
product in April, with the Select-
aVision disk to follow in July. The
cassette will be retailed at $59.50,
while RCA’s disk version is expected
to sell from $20 to $25.

As such, “Jane Fonda’s Workout”
follows on the heels of the prolifer-
ating field of exercise audio product,

now responsible for multiple chart
numbers for existing rival LPs as
well as evidence of major label inter-
est in the area. Yet, say RCA execu-
tives, the Fonda package actually
predates the current boom in exer-
cise LPs.

“About a year ago, Stu Karl of
KVC asked Jane if she would trans-
late the workouts at her studio into a
video package,” explains Richard
Klinger, west coast director of pro-
gramming for SelectaVision. “The
book hadn’t been published yet, al-
though it was in the works.”

Adds Seth Willenson, division
vice president of programming and
business affairs, “In that respect, we
started looking into this before exer-
cise records had made a substantial
impactin the market. But the success
of recordings tied to physical fitness
certainly confirmed our interest and
confidence in this area.”

Both RCA and KVC contend that
the nature of the program makes ita
natural for prerecorded software,
with its intended use as part of a
regular exercise regiment position-
ing it preferably for retail sale, rather
than rental, in its cassette format.

Will Fonda’s video workout signal
an exercise boom similar to that seen
for sound recordings? Notes Will-

(Continued on page 99)

Is seeking proposals
from experienced
concert promoters
for its summer
concert series

at

PIER 84

FOOT OF 44 ST., MANHATTAN

All proposals must be received no later than
11:00 AM, APRIL 2, 1982

To obtain a copy of the Request for Proposals, contact:
Gail Markens, NYC Department of Ports & Terminals
Battery Maritime Building, New York, NY 10004

(212) 248-8261

TERRY GREGORY SINGS TO
YOU FROM THE HEART - rvrs100:

F&?!th‘;‘th‘G()RY

Her Second album on Handshake Records
Featuring Her New Single,

I NEVER KNEW THE DEVIL’S EYES WERE BLUE
WS902736

Terry Has Won A Nomination As One of
The TOP FIVE Finalists

In THE ACADEMY OF COUNTRY MUSIC
AWARDS For NEW FEMALE VOCALIST.
Appearing Live, Aprii 29 on NBCTV.

Produced by: Mark Sherriil for

Management: Bamco, Stephen-Craig Aristei,

L&G Productions.

& Micheale Burdine

HANDSHAKE

DISTRIBUTED BY C.B.S.

General News

LOS ANGELES—Flicker
Records, the label launched by
producer Mike Flicker in Can-
ada a year ago, will be an RCA
associated label covering all ter-
ritories with the exception of
Canada, where it is distributed
by A&M.

The first act is Canadian group
Trooper, with an album titled
“Money Talks” slated for April 1
release. RCA will supply promo-
tion, marketing and all other
support functions.

Flicker Joins RCA Stable

By ED HARRISON

For Flicker, co-partnered in
the label with personal manager
Trudy Green (Randy Meisner,
Stephen Bishop, Silver Condor,
Marcy Levy), a label venture is
not new. In the mid ’70s he
helped launch Mushroom Rec-
ords in Canada, later expanding
to the U.S. with Heart as its big-
gest success.

Flicker is currently producing
Randy Meisner and a new group
called the Clocks, and is about to
start on Nantucket.

Chartbeat

‘Chariots’ Race To Oscars;
Geils: Two Hits In Top 10

By PAUL GREIN

LOS ANGELES — Vangelis’
“Chariots Of Fire” (Polydor) sets a
pair of chart records as it heads into
the final week before the 54th an-
nual Academy Awards, where it’s
the front runner (no pun intended)
io win the Oscar for best score.

On the album chart, “Chariots”
jumps two points to number four,
becoming the first soundtrack to
crack the top five since Neil Dia-
mond’s “The Jazz Singer” (Capitol)
wound up a 10 week stay in the top
five a year ago this week. In the in-
tervening 12 months, only one other
soundtrack dented the top 10—
“Endless Love” (Mercury).

On the Hot 100, “Chariots” leaps
six points to number eight, becom-
ing the third instrumental to crack
the top 10 in less than five months,
following Mike Post’s “Theme
From ‘Hill Street Blues’” (Elektra)
and the Royal Philharmonic Orches-
tra’s “Hooked On Classics” (RCA).

By comparison, no instrumentals
made the top 10 in the previous two
years, since Herb Alpert’s No. 1
“Rise” (A&M) in November, 1979.
The highest any instrumental hit
climbed in 1980 was number 18—the
peak reached by both Chuck Man-
gione’s “Give It All You Got”
(A&M) and Meco’s “Empire Strikes
Back” medley (RSO).

That makes 1980 one of only three
years in the rock era when instru-
mentals were shut out of the top 10,
The other years were 1967, when the
highest-charting instrumental was
“Cannonball” Adderley’s “Mercy,

* Mercy, Mercy” (#11) and 1970,

when the top instrumental was the
Assembled Multitude’s “Overture
From ‘Tommy’” (# 16).

Prospects for instrumentals have
been healthier in recent years. In ’79,
besides “Rise,” there was Frank
Mills’ “Music Box Dancer” (#3); in
’78, there was Chuck  Mangione’s
“Feels So Good” (#4).

And two instrumentals reached
No. 1 in each of the previous four
years: in 77, Bill Conti’s “Gonna
Fly Now” (United Artists) and
Meco’s “Star Wars Theme” (Millen-
nium); in ’76, Rhythm Heritage’s
“Theme From ‘S.W.AT.” (ABC)
and Walter Murphy & the Big Apple
Band’s “A Fifth Of Beethoven” (Pri-
vate Stock); in *75, AWB’s “Pick Up
The Pieces” (Atlantic) and Van
McCoy’s “The Hustle” (Avco); and
in 74, Love Unlimited Orchestra’s
“Love’s Theme” (20th Century) and
MFSB’s “TSOP” (PIR/CBS).

Adding credence to the instru-
mental comeback are two other in-
strumentals now closing in on the
top 40. Mike Post’s “Theme From
‘Magnum P.I’” (Elektra) jumps to

WWW.americanradiohistorv.com

number 41; Meco’s “Pop Goes The
Movies” (Arista) moves up to 43.
Further down on the chart, Larry
Carlton’s “Sleepwalk” (Warner)
holds at 89.

In addition to these hits, there are
several other records that aren’t in-
strumental, but should be. You can
make your own list!

* * *

Twice As Nice: The J. Geils
Band’s “Freeze-Frame” (EMI
America) jumps eight points to
number 10 as the band’s former No.
1 “Centerfold” dips four points to
number seven. That makes Geils the
first act to have two singles in the top
10 simultaneously since John Len-
non (Geffen) did it in February,
1981 with “Starting Over” and
“Woman.”

Only a select group of superstars

(Continued on page 16)

Tape Up,
Disks Down,
Says BPI

By PETER JONES

LONDON—Statistics just assem-
bled by British Phonographic Indus-
try which cover production and
trade deliveries for 1981 show prere-
corded cassettes up 15% in units on
the previous year, LPs down by 5%
and singles dipping by just 1%.

In monetary terms, deliveries to
the trade totalled roughly $470 mil-
lion, an increase of 4% over the year
before. But BPI points out that infla-
tion was running in Britain at 12%
over the year so, realistically, there
was a drop in the real value.

And even in the prerecorded cas-
sette marketplace area, the one real
cause for industry optimism, BPI di-
rector general John Deacon draws
attention to the comparatively new
development of twin-deck recorders
which allow home taping from
prerecorded to blank cassette.

“Though album unit losses over
the past year have been compen-
sated to an extent by the increase of
a similar proportion in the cassette
market, growth in this promising
area will soon be arrested if hard-
ware manufacturers continue with
their cynical advertising of tape-to-
tape copiers.”

However, the good news is given
due weight by BPI. Says Deacon:
“Cassette deliveries reached a record
level during the October-December
quarter, when 11 million units went

(Continued on page 92)
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On Academy Awards Night, Millions of Americans Will See This Man on the ABC-TV Special

"PAVAROTTI & FRIENDS

Will Want This Record!

5
£
5
g

“Luciano” contains
selections Pavarotti will sing on the TV special

as well as the song he sang on last year’s Academy Awards show.

This specially low-priced album has an extremely attractive souvenir photo cover.

“Pavarotti and Friends”, a one hour prime time special, will be seen coast to coast on the
ABC-TV network Monday, March 29th, immediately preceding the Acadermy Awards presentation. *

*Immediately following the Academy Awards presentation on the West Coast.

Posters, trims, special cassette merchandising aids, and self-display shipping boxes are available.

Contact your Polygram representative for details.

© 1982 Polygram Classics, Inc.
Distributed by Polygram
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"~ Market Quotations

As of closing, March 18, 1982

W""“‘"m NAME P-E (f;",'.') High Low Close Change
13/16  9/16 Altec Corporation - 4 Y Y % Unch.
34% 26% ABC 5 1679 30 20 30 + %
35% 25% American Can 7 190 27 26% 27 + %
5 4  Automatic Radio 3 127 5 4% 4% Unch.
47% 36% CBS 5 1264 37% 36% 37% + %
65% 41% Columbia Pictures 13 1080 65% 64% 65 Unch.
TV 5  Craig Corporation 16 44 5% 5% 5% + %
54 47 Disney, Walt 14 1835 51% 50% 51 + 1Y
4 2% Electrosound Group " - - - 2% Unch.
6% 3% Filmways, Inc. = 580 5% 4% 4% + %
17 14 Gulf + Western 4 267 15% 15% 15% Unch.
15% 10% Handleman 5 19 10% 10% 10% —%
6% 3% Integrity Entertainment 4 79 4% 4% 4% + %
7 5% K-Tel 3 1 5% 5% 6%  Unch.
59 40  Matsushita Electronics 9 12 42% 41, 42% + 2%
49 38 MCA 12 rall 48% 4TH 4TH + %
56% 49% 3M 8 1425 50% S0 50% + 1
58% 49 Motorola 9 706 55% 54% 55% + %
38% 30 North American Phillips 4 48 32% 3% 32% + 1%
9% 6% Orrox Corporation - 51 7% 7% 7% - %
16% 11% Pioneer Electronics 10 - - - 12% Unch.
21% 16% RCA — 7087 22% 202 21% + 1%
18 12 Sony 9 6470 12% 12% 92% + %
28% 22% Storer Broadcasting 12 100 25% 24% 25% + %
3% 2% Superscope — 23 2% 2% 2% + %
33% 27'% Taft Broadcasting 7 12 29 28% 28% Unch.
63% 50% Warner Communications 15 3458 56% 54% 56% + 2
OVER THE Sales Bid Ask OVERTHE Sales Bid Ask
COUNTER COUNTER
Abkco = Y2 1% Koss Corp. 650 5 5%
Certron Corp. 130 13/16 % Kustom Elec. — 1 1%
Data Packaging 100 5% 5% Recoton - 2% 3%
First Artists Reeves Comm. 362 28% 29%
Productions = 5% 6 Schwartz
Josephon Int'l 320 6% 7% Brothers - 1% 2%

K-tel Firms Candlelight Deal

NEW YORK-K-tel Inter-
national has formally announced
the acquisition of Candlelight Direct
Marketing Services Inc. (Billboard,
Sept. 5, 1981). The terms of the ac-
quisition were not disclosed.

According to Mickey Elfenbein,
executive vice president of K-tel, key
management personnel at Candle-
light have agreed to remain with the
company, which specializes in the
sale of recordings via tv, print and
direct mail marketing.

“K-tel considers the direct re-
sponse mail order business to be a

growth area for the 1980s,” says El-
fenbein, “and management believes
that the creation and administration
of future Candlelight music product
will integrate closely with K-tel’s
own established expertise. The ac-
quisition is consistent with K-tel’s
desire to expand in the entertain-
ment business.”

K-tel merchandises recordings
through major retail outlets in 31
countries, in addition to holdings in
oil and gas exploration and real es-
tate development. It’s listed on the
American and Toronto stock ex-
changes.

WE ARE THE LARGEST & MOST COMPLETE ONE-STOP
SPECIALIZING IN OLDIES BUT GOODIES IN THE USA

¢ Special Attention To Large Orders
* Same Day Service
+ Complete Fill

+ Full Satisfaction
* Fast Dependable Service
¢ Wholesale Only

Write today for our FREE catalog

e Export

RAMOUNT RECORDS, INC.

81 Sheer Piaza, Plainview. N.Y. 11803
Dept. HS - (516) 249-1990

DIVIDER
CARDS

ALL SIZES AVAILABLE

]5‘ and up
Why PayMore?

Direct from Manufacturer I

Call or Write

Sam Lempert

(212) 782-2322
109 So. Sth Street, Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.

Special Voiume Rates

WHY PAY MORE?

24 TRACK
RECORDING

As Low As

$9 400

Per Hour

(201) 863-4080

Only 5§ minutes from Lincoln Tunne!

General News

NARM Has That Personal Touch

Regular Members Seek Solutions To Own Problems

LOS ANGELES—Personal busi-
ness will again be high on the
agendas of NARM convention reg-
istrants.

“We want to share thoughts with
our suppliers running the gamut
from pricing and costs to policy and
distribution 1issues,” Fred Traub,
vice president, software merchandis-
ing, Musicland Group, says. “We're
not out to beat anybody’s head for
price. We can learn mutually. We
learn a lot out in the field from our
stores.

“For example, we are concerned
that the midline area is adequately
supported. And we are strong advo-
cates of UPC coding on all product.
It will soon be a part of our perpet-
ual inventory system,” adds the buy-
ing chief of the world’s largest 430-
store chain.

“Why is the record business in the
doldrums? T see figures regularly
from my son Ira’s stores. Is our con-
sumer really buying video games in-
stead of records? At our Circuses,
we’re taking big dollars weekly. The
arcades are doing well,” observes
Amos Heilicher, founder of the fam-
ily rack empire now a major part of
Pickwick International.

Adds Heilicher, “Record manu-
facturers should forget corporate
and get back into the record busi-
ness. They need to gamble on some
promising new groups. What hap-
pened to ad allowances? Johnny Ka-
plan (executive vice president of
Handleman) has a good idea. Right
now you probably have to get $8.28
for catalog listed at $8.98. That’s no
bargain for the consumer. Kaplan
suggests a six selection album for
$598 instead of the $8.98 for 10
numbers. Four of those 10 numbers
probably are no good anyway. I am
going to NARM to see if there are
any signs of life. Vendors in the in-
dustry can either make or break the
future.”

“We have to make sure we main-
tain a reasonable profit margin,”
suggests Brad Oseroff, founder of
Mobile One-Stop, the largest chain
of one-stops in the U.S,, serving pri-
marily juke operators. “If the sup-
pliers want us to serve an area which
they don’t want to service, we want
to convince them of the importance
of our area. We have a lot of attor-
neys, accountants and MBAs who
never have been on the street. We

“This Is Soul’
Tour Underway

NEW YORK—“This Is Soul "82,”
a concert package featuring Wilson
Pickett, Eddie Floyd, Carla Thomas
and Sam Moore with the Same and
Dave Revue, is underway in Europe.

John Abbey, publisher of Blues &
Soul magazine, and Victor O’Gilvie,
manager of such artists as Taj Mahal
and Ray Barretto, organized the
tour, which stops in Finland (Hel-
sinki), Sweden (Stockholm, Umea
and Lund), Norway (Oslo), Austria
(Vienna), Italy (Rome and Cagliari),
Portugal (Lisbon), Spain (Barce-
lona), France (Paris), Holland
(Utrecht), and England (Birming-
ham and London, where the tour
ends April 15). Dates in Morocco
and Germany are pending, accord-
ing to Abbey.

Pickett’s band will also back
Thomas, while the Sam and Dave
Revue will accompany Floyd. Ab-
bey says the artists will tape at least
four television shows during the
tour and that the performances will
be taped for a possible LP.

www.americanradiohistorv.com

By JOHN SIPPEL

need extra assistance to continue this
important work.”

“I'm going to NARM with the
singular purpose of trying to dis-
suade other labels from the RCA
concept of ordering certain inven-
tory only every three to four
months,” Jon Schulman, president
of Laury’s, a Chicago retail chain,
proffers.

“l can’t buy in August, get
shipped in December and expect to
fulfill the importan! holiday busi-
ness. Another thing; suppose I have
one RCA Red Seal title in stock that
is in that program and I sell it to a
good customer. He takes it home,
and finds it’s defective. Can I tell
him he must wait twc to four months
for the replacement? RCA must
come up with an alternative so I can
order these important titles at any-
time. But I understand the need for
economies. Maybe | have to pay a
premium for such gcods.”

“I want to get some sun and I also

want to sign more acts for my pro-
duction firm,” Lenny Silver, who
wears indie distrib, one-stop, retailer
and producer hats simultaneously,
affirms. “I also want to convince my
manufacturers to get back into pro-
motion like it used to be. As a pro-
ducer, I'll be hustling a new single
by the Majestic Swing Orchestra on
my new Swing label, Hooked-On
Big Bands.”

“My four regional men, Bill Rees,
Danny Denino, Verna Benke and
Larry Hodgson, and myself will be
taking Thursday and Friday to sce
some manufacturers, but we also
hope to see as many different area
retail stores as possible,” Larry
Mundorf, vice president, operations,
Stark Record Service, explains. “We
hope to convince more labels to sup-
port our corporate, regional and lo-
cal activities as started in 1981 to
help break new acts.”

“My manufacturers must get to

(Continued on page 106)
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CHERI-MURPHY LAW

BEACH BOYS—DON'T MAKE MC WAIT

WHATNUTS—HELP IS ON THE WAY

BIT'S & PIECES—DISCO MIX

SECRET WEAPON—MUST BE THE MUSIC

CYMANDE—BRA
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FEARLESS FOUR—IT'S MAGIC

T.C. CURTIS—BODY SH4KE
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HIGHER GROUND—SHAKE ‘EM UP
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STONE-TIME
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ANTHOLOGY WILL FOLLOW

Doobie Bros. Split;
Solo Careers Blamed

By ED HARRISON

LOS ANGELES—After 12 years,
11 albums and numerous personnel
changes, the Doobie Brothers have
disbanded.

Conflicting solo careers by key-
boardist/vocalist Michael Mc-
Donald and guitarist/vocalist Pat-
rick Simmons were the prime reason
for the demise of the Doobie Broth-
ers as a unit, according to manager
Bruce Cohn.

Simmons, who actually departed
the group a short time ago, is signed
as a solo artist to Elektra/Asylum,
while McDonald is preparing a solo
LP for Warner Bros.

A Doobie Brothers tour that was
expected to begin in August has
been cancelled, although Cohn says
that a “farewell tour” is a possibility
at a later time. Cohn also hints thata
reunion of original members Tom
Johnston and Simmons is being
tossed around.

Formed in 1970 in the Bay Area

MCA Names Two

Salesmen Of Year

LOS ANGELES-Bill Bager of
the Detroit branch and Frank Hart
of the Charlotte branch were hon-
ored as salesmen of the year at MCA
Distributing’s 1982 national meeting
in Houston recently. The Atlanta
branch was also named branch of
the year.

by Tom Johnston, Patrick Simmons,
John Hartman and Dave Shogren,
the Doobie Brothers sold a reported
40 million records culminating in
1979 with record of the year and
song of the year Grammy Awards
for “What A Fool Believes.”

Throughout their career, there
were personnel changes. The depar-
ture of writer/lead vocalist Tom
Johnston and the recruitment of Jeff
Baxter and Michael McDonald in
the mid ’70s proved to be a turning
point for the band. The addition of
McDonald spurred the group to new
sales plateaus while at the same time
their music shifted from a hard rock
sound t0 a more mainstream pop
base that resulted in triple platinum
sales for “Minute By Minute.”

Manager Cohn says that a Doobie
Brothers anthology will be released,
hopefully simultaneously with a
video that will encompass the his-
tory of the group, relying on vintage
footage from their early days.

The Doobie Brothers catalog, all
on Warner Bros., includes “The
Doobie Brothers,” ‘“Toulouse
Street,” “The Captain & Me,”
“What Were Once Vices Are Now
Habits,” “Stampede,” “Livin’ On
The Fault Line,” “Takin’ It To The
Streets,” “Minute By Minute,” “Best
Of The Doobie Brothers,” “One
Step Closer” and another “Best Of”

collection.
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LOW PRICE POLICY!
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OVER 30 YEARS OF SERVICE & INTEGRITY

126 WEST 42nd STREET
(Between B’'way & 6th Ave.)
NEW YORK CITY 10036
PHONE: (212) 354-7684
TELEX KING UR 236601

Billboard photo by Jeffrey Mayer

GIBB GATHERING—Bee Gees Maurlce, left, and Robin Gibb visit younger

‘brother Andy, center, during a recent taping of “Solid Gold” In Los Angeles.

Andy hosts the syndicated show with Marilyn McCoo.

Ex-Employee Sues PolyGram

By JEAN WILLIAMS

LOS ANGELES-—PolyGram
Corp., PolyGram Records and a
number of company executives have
been hit with a $1 million sexual ha-
rassment suit by a former employee.

The suit, filed by Brenda Evans-
Malone, a former label administra-
tive assistant, in U.S. District Court
in New York Wednesday (17), also
lists as co-defendants Guenter Hen-
sler, president; William Haywood,
senior vice president of black music
marketing;, Tommy Young ak.a.
Tommy Jones, vice president of
black music field promotion; and
Barbara McHam, vice president of
employee relations.

Evans-Malone, who worked un-
der the direct supervision of Young,
who, in turn, reports to Haywood,
charges in the suit that between Jan-
uary and October, 1981 —her tenure
with the company—Young repeat-
edly subjected her to conduct of an
offensive sexual nature and to se-
xual advances during working
hours. The suit details lewd verbal
and specific sexual advances by de-
fendant Young.

Evans-Malone alleges that on sev-
eral occasions plaintiff complained
to Haywood about Young’s behav-
tor. According to the suit, Hay-
wood’s response was “just that that’s
how Young was and that plaintiff
should try to understand him.”

The action further claims Evans-

Disks Seized
By FBI In
Florida Raid

NEW YORK—Over 100,00 alleg-
edly bootlegged albums and singles,
along with manufacturing equip-
ment, were confiscated March 12
following a raid on a warehouse in
Stuart, Fla. FBI agents and deputies
of the Martin County Sheriff’s of-
fice, along with RIAA representa-
tives, estimated the value of the seiz-
ure at $20 million.

The search of the warehouse at
550 Harper Street in Stuart was au-
thorized by U.S. Magistrate J. Mi-
chael Brennan of the U.S. District
Court for the Southern District of
Florida in Ft. Pierce. Bootleg al-
bums and singles by such artists as
Elvis Presley, Bruce Springsteen and
the Beatles were discovered, along
with 4,000 metal record stampers,
record labels, photographic nega-
tives, record jackets and other mate-
rials used to manufacture the prod-
uct.

Authorities raided the site after
searching the homes of Richard Mi-
nor, who allegedly rented the stor-

(Continued on page 99)
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Malone, who is black, complained to
Jeanna Beva, then PolyGram Rec-
ords’ director of personnel, about
Young’s harassment of her and re-
quested a transfer. Bova indicated,
the suit charges, that she was unable
to help plaintiff, although when a
white female employee complained
of sexual harassment by Young and
requested a transfer, it was granted.

Haywood terminated the plaintiff
Oct. 30, the action says, adding that
as a result of Young’s action, Evans-
Malone has suffered great mental
anguish, humiliation and embar-
rassment, incurred medical bills and
lost her employment. She seeks to
enjoin defendants from further se-
xual harassment and reinstatement
to her former position plus back pay,
in addition to back pay for a promo-
tion she said was denied her.

Korman Seeks
Gov’t Review

® Continued from page 3

upsetting the jury’s findings,” the
defendants have been given “an-
other bite at the cherry,” Judge
Mansfield wrote in a seven-page
opinion. “In my view, it is funda-
mentally unjust to deny appealabil-
ity simply because the district court
granted a new trial rather than dis-
miss the indictment.”

Judge Mansfield also scored the
trial judge for concluding that the
defendants were entitled to a new
trial because the jury’s deliberations
might have been “tainted” by vari-
ous conditions, including what he
termed the Government’s attempt to
conceal “false statements” by an FBI
agent and the risk that the jury was
influenced by unproven racketeer-
ing charges.

“None of these reasons withstands
analysis,” Judge Mansfield wrote.
“The alleged RICO spillover clearly
did not hurt the defendants, for the
Jjury acquitted Stolon, the only de-
fendant remaining in the RICO
count, after the court dismissed the
count against Goody.”

Regarding the alleged failure of
the Government to correct the testi-
mony of FBI agent Richard Ferri in
a timely fashion, the judge said,
“There is no way in which the de-
fendants could have been prej-
udiced by this testimony, as was con-
firmed by their decision not to recall
Ferri before the jury after being of-
fered the opportunity to do so by the
trial judge.”

Finally, Mansfield disputed the
possible “cumulative adverse effect”
of the unproven charges in the in-
dictment on the jury. “Each count in
the indictment referred to a discrete
transaction, and the jury was prop-
erly charged to consider each count
separately.”
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DEBRA DEJEAN
BURNING UP MEMPHIS
RECORD SALES!

No. 1 Popular Tunes, No. 1 Record Bar!
~ THIRD Single: STRANGE LOVE

w§902843

Produced by; Bo Bohannon & Carl Marsh
Management: Bob DeHoney

DANCE THE NIGHT AWAY

KWG/KGT38014
With A Compilation Album of Your Favorite
Dance Artists and Tunes From

.

HANDSHAKE

p— AT

FW/FWT 37630

DISTRIBUTEDBY C.B.S.

CLOSEOUT

220 West 19th Street,

RECORDN INC.

New York, N.Y. 10011

Phone Toll Free: (800) 221-9340 or (212) 691-8884 « Telex: 237891

CUTOUTS - @

We have the titles—
We have the prices

Send for complete price list
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ABC
Q DIRECTION
¢S RApio
Qﬂ NETWORK

A new direction that offers
rthe mMmost unique NEWwS, sPorts
and special feature package in
nerworl radio. A three minute
solid-block of news. High pow-
ered, succinct sports reports ty
pros Bob Buck and Don Chev-
rier. "To Your Good Health"—a
minute-and-a-half actionabl=

¥} fearure on nutrition and fitness

. with Dr. Paul Donotue. Plus
 otherinformative features orn
how to cope and g-ow in the
mMost exciting, most challeng ng
society ever. ABC Cirection '
Radio Nerworls is the fastest
growing network ir the business,
The reason is simple. It worlks. Ir
builds audience. Put Direction to
worl for you. Call: Charles A.
King, Vice President ar (212)
887-5761 or Vincent A, Gardino,
Director ar (212) 887-5636.

M THE LIFESTYLE

NETWORK SERVICE

= THAT DELIVERS THE

~ NEW GENERATION
OF ADULT LISTENERS!

Networks
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Today, you and your customers are looking for the same thing. A
higher performance video tape.

Maxell HGX is the high grade tape that delivers both bigger
profits and better pictures.

To create it, we use finer, sharper Epitaxial particles and our
unique binder system. The resulting tape is not only more durable
than ordinary video tape, 1t5s capable of delivering sharper,
brighter colors, improved frequency response and a higher signal-
to-noise ratio.

These are performance differences that todays more sophis-
ticated video customers understand and are willing to pay for. And
to help you communicate all the specific advantages of Maxell
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High Grade Epitaxial Video tape, we'll provide you with
informational floor displays, merchandis- ‘
ing aids and take-home brochures. g maxe“

So if you're interested in improv- xmf
ing the performance of your cash v‘gf,“s“"
register, just show your customers
how Maxell HGX will improve the | el
performance of their video machines. Js====

- maxeill.
ITSWORTHIT.
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General News

‘Eyes’ Takes Dual NMPA Honors

‘Lady’ And ‘How Great Thou Art’ Are Repeat Winners

NEW YORK — “Bette Davis
Eyes” is the second song in the three-
year history of the National Music
Publishers’ Assn. Song Awards to
earn both song of the year and pop
song of the year in the same year.

“Bette Davis Eyes,” penned by
Jackie DeShannon and Donna
Weiss (Plain & Simple Music/
Donna Weiss Music), matches the
showing of “You Needed Me” in
1979 (as song of the year that year it
tied with “The Gambler”).

The 1981 awards were presented
here Tuesday (16) in the ballroom of
the Hotel Pierre, with some 300 in at-
tendance.

Two songs this year were repeat
winners. Lionel Richie’s “Lady”
(Brockman Music) won in the easy
listening category, after being
named the top pop song in 1980,
while “How Great Thou Art” (Clas-
sic Music) earned its second consec-
utive award in the gospel category.

In other slots, Dolly Parton’s “9
To 5” (Velvet Apple Music/Fox
Fanfare Music) won as country
song; the rhythm & blues winner
was “Just The Two Of Us” (written
by Bill Withers, William Salter and
Ralph McDonald and published by
Antisia Music); the Latin winner
was “De Nina A Mujer,” penned by
Tony Renis, Julio Iglesias, Ramon
Arcusa and Carlos Enterria and
published by Sunny Pops Songs,
April Music Holland B.V. and Tony
Renis Music.

By IRV LICHTMAN

The movie song of the year was
“Arthur’s Theme (Best That You
Can Do),” written by Peter Allen,
Burt Bacharach, Christopher Cross
and Carole Bayer Sager and jointly
published by Irving Music,
Woolnough Music, Unichappel
Music, Begonia Melodies, New Hid-
den Valley Music, WB Music and
Pop "N’ Roll Music.

In the Broadway show area, the
winner was “Any Dream Will Do”
from “Joseph & The Amazing Tech-
nicolor Dream Coat,” written by

® Continued from page |

Sam Attenberg, who developed
the concept and brought it to Na-
bisco in 1978, has been granted the
rights to purchase “certain” of the
GEC assets and is putting together a
successor company which, he pre-
dicts, will be back into super-
markets, drug and other non-tradi-
tional outlets before May 31, the end
date of Nabisco’s wind-down of
GEC.

Attenberg says that he and other
GEC investors were bought out by
Nabisco on March 2, a move that
had been anticipated for some
months (Billboard, Feb. 20). His
new company is Encoa Corp. and is
headquartered in Providence, R.I.,
the location of Sine Qua Non Pro-
ductions, another Attenberg prop-

Andrew Lloyd Webber and Tim
Rice and published by Novello Mu-
sic Lid.

The awards presenters included
Carol Channing, Maureen Mec-
Govern. Cy Coleman, Pam Green,
Charles Strouse, Lana Cantrell, Al
Berman, Tito Puente, Stanley Mills.
Marvin Hamlisch and Evelyn King.

Herbert Rickman, special assist-
ant to Mayor Koch, brought greet-
ings from City Hall. Leonard Feist,
president of NMPA, and Sammy
Cahn served as joint MCs.

erty. He claims a number of “well
known” industry figures among ini-
tial investors.

GEC had license agreements with
Capitol, CBS, Arista, MCA and Dis-
ney, among others, and in most cases
secured rights to the product one
year or more after original release.
Only Disney supplied current mate-
rial.

These labels and others are now
being negotiated with for product
access, says Attenberg, who notes
that classical repertoire accounted
for a relatively large proportion of
total GEC sales. Eight percent of
display space was devoted to classics
and generated 12% of gross, he says.

Attenberg says he has first refusal
rights on all cassettes remaining un-
sold by GEC on May 31. Those he

Bitlboard photo by Chuck Pulin

MY GIRL-Lionel Richie gives Jennlfer Hoilday, Broadway’s newest “Dream-
girl”, a congratulatory hug for her performance in the hit musical.

Nabisco Cassette Rights To Attenberg

doesn’t pick up will not be dumped
to the cut-out market, but destroyed
in accordance with licensor con-
tracts.

Display racks used by GEC and to
be continued in use by Encoa were
originally designed for the display of
books, but modified for cassette use.
Single tower units, occupying 23
square inches of floor space hold 250
cassettes. A double tower, with twice
that capacity is used for larger loca-
tions.

Under the basic plan, host stores
receive 30% of gross revenues, with
all delivery and service the respon-
sibility of GEC. Sales are said to av-
erage 30 to 100 units per store per
week.

The over-size packages holding
the casseties are designed for pilfer

resistant self-service. Product sells
for $3.99 to $5.99.

Nabisco’s decision to drop out of
music merchandising is understood
to have been sped by the contractual
obligation to invest another $12 mil-
lion in GEC by last December to re-
tain its equity. This was no longer
thought desirable in view of the fail-
ure by GEC to reach its target goal
of $150 million in gross sales in three
years, as well as recent mergers
which reinforced traditional direc-
tions for the company.

Nabisco merged with Standard
Brands last June and with Life Sav-
ers in August, elevating its annual
sales prospects to about $6.5 billion,
as compared to the company’s $2
billion gross when it launched GEC
in 1978.

WwWWW.americanradiohistorv.com

-IRE.

SCRIPTO ANNOUNCES STAR LIGHTS *

THE NEW ROCK AND ROLL LIGHTER.
Now you can stock the biggest rock
groups in a brand new way. Star Lights.
The terrific new disposable butane
lighters by Scripto.

Your customers will want to build an
entire collection of these great-looking
personalized rock lighters.

You'll build additional sales with an
exciting impulse item that doesn't
compete with one other thing you sell.

To order Star Lights, call Paradise

Creations,

4-800-423-2098;

in California,
call collect,

1-213-765-5105.

Star Lights.
It's like music
to your ears,

€1982 SCRIPTO, INC. UCENSING FOR STAR LIGHTS EXCLUSIVELY HANDLED BY ROCKBILL, INC., NEW YORK, N.Y
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WHAT DO JOAN JETT AND THE BLACKHEARTS, THE GO-GO'S AND THE
POLICE HAVE IN COMMON BESIDES TOP FIVE ALBUMS?

FRONTIER BOOKING INTERNATIONAL!

ANTI-NOWHERE LEAGUE
BOW WOW WOW
DENNIS BROWN
JOHN CALE
JOE "KING'* CARRASCO & The Crowns
GRAMPS
DIRTY LOOKS
THE ENGLISH BEAT
MARIANNE FAITHFUL
FINGERPRINTZ
FLESHTONES
FLOCK OF SEAGULLS
FUN BOY THREE
GANG OF FOUR
60-60'3
GRAND FUNK

FRONTIER BOOKING INTERNATIONAL

250 West 57th Street  Suite 603  New York, N.Y. 10107 (212) 246-1505

JOOLS HOLLAND AND HIS MILLIONAIRES
HUMANS
IGGY POP
JOAN JETT & THE BLACKHEARTS
KLERK KANT
KLAUS NOMI
ROBIN LANE AND THE CHARTBUSTERS
MARTHA AND THE MUFFINS
THE MEMBERS
MI-SEX
MODETTES
999
PERE UBU
PIGBAG
THE PLIMSOULS
THE POLICE

THE PRODUCERS
THE PROFESSIONALS
THE RATTLERS
R.E.M.
RENAISSANCE
ROCKATS
PETE SHELLEY
SPLIT ENZ
SQUEEZE
STEEL PULSE
THE STRANGLERS
U.K. SUBS
TOM VERLAINE
WALL OF VOODOO
WISHBONE ASH
XTC

www.americanradiohistorv.com
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ROLLING ALONG—MCA Record executives got in the spirit for the release of

5

Point Blank’s new “On A Roll”’ LP. Roller skating down the MCA corridors are
from left, Sam Passamano, Mark Hodes, Lorine Mendell, Al Bergamo, Joan
Bullard, Sandy Lifson, Vince Cosgrave and Bob Siner.

Arlen Receives Mercer Award

NEW YORK—Harold Arlen was
honored with the Johnny Mercer
Award Monday (15) at the 1982
Songwriters Hall of Fame awards
dinner at the New York Hilton.

Arlen was cited after Dinah Shore
sang a medley of his songs in a musi-
cal salute that capped off an evening
of various awards and inductions
into the Hall of Fame.

Shore herself was presented with a
Lifetime Achievement Award, and
Jake Holmes was honored with the

inauguration of a new Advertising
Music Award. This award, recogni-
zing outstanding achievement in
musical jingles, was presented by
Richie Havens.

Inducted into the Hall of Fame
were Bob Dylan, Paul Simon, Gor-
don Jenkins, Meredith Willson,
Harold Rome, Jerry Herman and
posthumously, Al Stillman, Rube
Bloom and Jerry Ross. All but Si-
mon and ailing Jenkins were on
hand to pick up their trophies.

TAPE DISTRIBUTORS

Lowest Priced One Stop
* Largest Selection Of Pre-Recorded Cassettes

All Labels
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General News

' Chortbeat | Lieberman Expands
Via Deal With Silver

® Continued from page-6

have managed to have two singles in
the top 10 simultaneously since the
Beatles (Apple) did it for the last
time in November, 1969 with “Come
Together” and “Something.” The
list is topped by the Bee Gees, who
had three singles in the top 10 in
February, 1978 with “How Deep Is
Your Love,” “Stayin’ Alive” and
“Night Fever.”

Donna Summer (Casablanca) had
two of the top three singles twice in
1979, with “Bad Girls” and “Hot
Swff” in July and “Dim All The
Lights” and “No More Tears” in
November.

Linda Ronstadt (Asylum) had two
singles in the top 10 in December,
1977 with “Blue Bayou” and “It’s So
Easy,” as did Olivia Newton-John
(RSO) in September, 1978 with
“Hopelessly Devoted To You” and
“Summer Nights,” the Commodores
(Motown) in October, 1979 with
“Sail On” and “Still,” Diana Ross
(Motown) in November, 1980 with
“Upside Down” and “m Coming
Out,” and Barbra Streisand (Colum-
bia) in December, 1980 with
“Woman In Love” and “Guilty.”

* ok ok

Endless Journey: Journey’s “Es-
cape” (Columbia) this week logs its
33rd week in the top five, the longest
any album has remained in the top
five since Fleetwood Mac’s “Ru-
mours” (Warner) had a 46-week run
in 1977-78. Foreigner’s “4” (Atlantic)
this week ends a 32-week stay by
dropping to number eight.

Other recent albums with lengthy
top five runs include the “Saturday
Night Fever” soundtrack (RSO),
with 26 weeks; REO Speedwagon’s
“Hi Infidelity” (Epic), 25 weeks; and
“Grease” (RSO) and Pink Floyd’s
“The Wall” (Columbia), both 23
weeks.

Taking nothing away from Jour-
ney’s achievement, it must be said
that part of the reason “Escape” has
been able to stay up there so long is
that competition in recent months
has included so few heavy hitters.

Disk Reserviced

LOS ANGELES—MCA has re-
serviced “I'm So Glad I'm Standing
Here Today” by the Crusaders with
Joe Cocker, hoping to capitalize on
the strong performance Cocker
turned in on the recent Grammy
Awards telecast.

PLATINUM SMILES—Bob Summer,
president of RCA Records, and
Diana Ross are all smiies upon the
RIAA’s platinum certlfication of
Ross’ self-produced debut album
for RCA, “Why Do Fools Fall in
Love.” The one million sales mark
came less than three months after
the atbum’s release.

wWwWWwW.americanradiohistorv.com

® Continued from page 1

in six major chains on the Coast.
Lieberman took over Silver’s 6,400
square foot Transcontinental Music
warehouse in Burbank here, along
with branch manager Hal Barnet
and the entire Silver sales and ware-
housing crew.

In addition, Lieberman obtained
another approximately 225 accounts
in the Carolinas, West Virginia,
Ohio, Michigan, New York, New
Jersey, Pennsylvania, Maryland and
Kentucky. Again, in most cases, Lie-
berman is hiring personnel who
racked these accounts for Silver.

“These far-flung racked locations
were difficult logistically and there-
fore expensive,” Silver explains. I
want to consolidate. | am making my
son, Larry, vice president of the 14
Record Theater stores in four states.
We will maintain our one-stops:
Transcon of New Jersey, Linden;
Ambat, Cincinnati; Northern,
Cleveland; and the Buffalo, Syr-
acuse and Rochester One-Stops.

“I am changing the name of my
independent distribution point in
Buffalo to Action, same as the
branch in Cleveland. I'm also beef-
ing up my promotion staff and will
more personally be involved in dis-
tribution, where we have added a
number of lines recently.”

Silver also wants to get much
more involved into record produc-
tion and is studying the possibility of
expanding into personal manage-
ment. He recently added Buffalo at-
torney Dave Parker fulltime to what
he still calls Amherst Records, but
says he will soon make a name
change. Parker is accompanying
him to NARM, where they have al-
ready set up a number of auditions,
including one of a Japanese act.

The acquisition affords Lieber-
man a warehouse and accounts in
completing its nationwide web of
rack distribution. Prior to the buy-
out, the Minneapolis rack giant had
warehousing in the Northwest and
Texas, but did not hit the Coast be-
low ‘Oregon.
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First we cover your tracks . .
(album cemsr design)

ROBERT WYNNE
SUSAN CASEY WYNNE
WILLIAM STEVENSON
in Nashville (615) 868-8944

in New York (516) 221-8833
divisions of Wynne International Multi-Media, Inc. Nashville-New York
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“Greatnew heavy
metal from LA.:
Loud, fast and
wonderful. So get
yourself a copy!”
—MARC MILLER

M.D. WBCN
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New Dynamite
Hits on ENJOY

1. “Eei-Eei-0”
SILVER STAR

2. “I's Magic”
THE FEARLESS FOUR

3. “Country Rock

& Rap”
THE DISCO FOUR

4. “Put The Boogie

In Your Body”
THE TREACHEROUS THREE

ENJOY RECORDS

3205 Broadway, NY, NY 10027
(212) 678-8600
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Kool Jazz Fest Taking Over Kennedy Center Halls

WASHINGTON — Impresario
George Wein and Kennedy Center
chairman Roger L. Stevens kicked
off the planned 20-city Kool Jazz
Festival this summer with an an-
nouncement that the Center will
host the first of the festivals in a one-
day, multi-program festival that will
occupy all four of the great halls.

It will be the first time that Ken-
nedy Center has been host to one ac-
tivity requiring all four theaters.

Industry
_Events |

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

March 26-30, National Assn. of
Record Merchandisers (NARM)
convention, Century Plaza Hotel,
Los Angeles.

April 4-7, National Assn. of
Broadcasters (NAB), Dallas Con-
vention Center, Dallas, Tex.

April 12-14, Juno seminars and
awards tv show (14), Harbour Castle
Hilton Convention Center, Toronto,
Canada.

April 17-22, National Public Ra-
dio convention, Hyatt Regency,
Washington, D.C.

April 24, Seventh annual T.J.
Martell Memorial Foundation for
Leukemia Research humanitarian
award dinner, Waldorf Astoria, New
York.

April 26-29, Billboard’s Inter-
national Music Industry Conference
(IMIC), Astir Palace Hotel, Athens,
Greece.

April 29. Academy of Country Mu-
sic Awards tv show, Goodtime
Theatre, Knotts Berry Farm, Buena
Park, Calif.

May 1-Oct. 31, World’s Fair,
Knoxville, Tenn.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

May 14, Entertainment and Sports
Industries conference, Sheraton
Centre, New York.

May 15-17, Ninth annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

June 3-6. Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,
Philadelphia Centre Hotel, Phila-
delphia, Pa.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics

Show, McCormick Place,
McCormick Inn, Conrad Hilton Ho-
tel, Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 16-18, North Sea Jazz Festi-
val, The Hague, Holland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Wein told reporters at the Tues-
day (16) press conference here that
he’d got the idea for the Kennedy
Center festival while he was in town
for the recent tribute to Lionel

Hampton. He asked Stevens for the
entire facility and Stevens asked
why. “I don’t know butyou give it to
me and we’ll make some history,”
Wein said he replied.

Wein and Kool have worked to-
gether since 1976, and in the last two
years they have helped sponsor the
annual Newport-New York Jazz
Festival (now known as the Kool

Jazz Festival). Wein said in his an-
nouncement of the 20-city tour that
the Kennedy Center would be a
“Nichelas Nickleby day of jazz, a to-
tal immersion.”

What’s all

the noise about

the world's
quietest iape?

With aresounding 300% increase in
81 sales, it’s a proven winner!

BASF PRO Il Chrome really sells. and the sales fig-
ures prove it. And with this year’s new “Kiss the Hiss
Goodbye” campaign and expanded dealer and
co-op support programs, that astounding sales
success will be even more dramatic in ‘82.

It’s the one high bias tape with a
unique advantage!

BASF Chrome is “the world'’s quietest tape” —an
exclusive and audible benetit that sets it apart
from every other high bias tape on the market
today. In tact, BASF Chrome is so superior, it was
the one tape chosen by Mobile Fidelity Sound
Lab for their Original Master Recording™ High
Fidelity Cassettes.

And there’s a BASF audio and video
tape for every recording need.

BASF not only ofters you the superiority of a
chrome qudio tape, but all the advantages of
both a chrome VHS and Beta video tape. And
with a full line of premium and promotional
audio tapes, BASF-can meet the needs of all your

customers.
BASF in ‘82. That's what all the noise is about.

For the best recording tape you’ll ever canry.

= BASF

‘“The guarantee
of a lifetime.”

All BASFtape cas-
settes come with a

BRI
GUARANTEE

OF A LIFETIME
I should any BASF

cassette ever tail — except for abuse or mis-
handling — simply return it to BASF for a frse
replacement.

Audio/Video Tapes

BASF Systems Corporation. Crosby Drive, Bedford, MA 01730

www americanradiohistorv com

lifetime guarantee.
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Legal Action

Warner Suing Whitfield
Over Repayment Of Loans

LOS ANGELES—Composer/producer Norman Whitfield is being dunned
in Superior Court here over three loans made to him by Warner Bros. Records.
Whitfield Records, operated by the defendant and distributed by the plaintiff,
is cited in the complaint.

According to the filing, Whitfield still owes $300,000 on a promissory note to
Warner Bros. for a total of $400,000 signed in May 1978. The note called for
semi-annual payments of $50,000 repayments through August 1982.

In March, 1978, the defendant borrowed $450,000 from the plaintiff to al-
legedly finance a recording studio, located at 8425 Melrose, West Los Angeles.
Warner Bros. contends it got a security agreement on the studio and its equip-
ment for the loan. There is $300,000 still owed from this loan, it’s contended.

In January, 1980, Whitfield signed a promissory note for $475,000, which
called for regular repayments through October, 1982. There is allegedly
$300,000 still due from this loan.

The suit seeks a court order for Warner Bros. Records to liquidate its collat-
eralin the form of the studio and its equipment through a foreclosure and pub-
lic sale.

Seek Damages In ‘Jazzercise’ Case

LOS ANGELES—Jazzercise, a Carlsbad, Calif. dance fitness concept, al-
leges Gateway Records, Gillette Madison Records and other defendants in-
fringe on its registered copyright in album releases.

Judi Shepard Misset, the plaintiff, wants Federal District Court here to in-
vestigate the profits of the defendants, who include Frank Wagner, Rocco Del-
larosa and Donald Pippin of New York City and Robert Shackner of New Jer-
sey, from allegedly infringing albums sold carrying her identical registered
servicemark, “Jazzercise.”

The plaintiff contends that she warned the defendants to desist in 1981 after
they released the allegedly infringing album, but they did not. She asks treble
damages under the law and confiscation by the court of all albums and mate-
rials used in its construction and marketing. The filing also asks the court to
order that all albums in the hands of distributors and retailers be reacquired
for confiscation.

- &}‘0{ : 2,
Paul T. Malinowski

SOMETHING BORROWED
SOMETHING NEW

Traq Records brings a
freshness to contemporary
hits plus two new songs
that will touch the heart.
Paul Malinowski’s gentle
vet commanding voice is
one that will be loved
today, tomorrow, and for
years to come.

TRI1
SOMETHING BORROWED
SOMETHING NEW

is a great collection of relaxing
lyrical sounds in a modern
romantic mood, both tender
and upbeat.

All appealingly sung by our new
discovery, Paul T. Malinowski,
singer of ballads and other
songs of life and love.

TRAQ RECORDS

40 Whitney Ave., Syosset, N.Y. 11791
(516) 921-6560 - (516) 921-6566 - (516) 921-0887

Billboard photo by Chuck Pulin

WELCOME BACK—Lesley Gore, left, greets Connie Francis and Dick Clark at

a party hosted by Clark honoring Francis’ recent appearance at New York’s
Avery Fisher Hall.

Benson Company Pacts
With Alexandria House

NASHVILLE-The Benson Co.,
which controls 35 catalogs totalling
more than 5,000 copyrights, has con-
tracted to have Alexandria House,
Alexandria, Ind., act as the exclusive
selling agent in the U.S. for all its
music publications.

Advertising, promotion, invoic-
ing, order fulfillment and customer
service for the publications will con-
tinue to be handled by Benson.

Included in the agreement are
Benson offerings by such composers
as Dallas Holm, David Clydesdale,
Lanny Wolfe, Brown Bannister and
the Rambos. Alexandria House al-
ready sells publications from Gai-
ther Music. Fred Bock Music and
Paragon Music.

NEO Records, formed by prin-
ciples Randy Sills and Tarquin Rea-
therstoneshaw. First release is a 12-
inch single by Bobby Davenport,
produced by Sills and Peter Hirsh.
Address: 754 North Alfred Street,
East Beverly Hills, Calif. 90069 (213)
653-4375.

*x * %

The Cody Agency, a booking/
management/public relations firm
originally based in Muscle Shoals,
Ala., has opened offices in the Ox-
ford Bldg., 6208 Baum Drive, K nox-
ville, Tenn. 37919. President is Ron
Davis; vice president Beth Clapp.
Phone: (615) 584-1711.

* KX %

Sure Ventures Entertainment Ltd.,
formed by Peter Mills formerly with
the National Arts Centre in Ottawa,
Canada. The company specializes in
touring country music artists in On-
tario and pop tours in other parts of
Canada. Address: 2-60 Third Ave-
nue, Ottawa, Ontario, Canada K 1S
2J8 (613) 232-2709.

*x * X

Synergy Records, formed by Le-
nore Troia & Cathy Grier, to de-
velop and produce material by Troia
& Grier. First LP is “Don’t Let The
First Time Be The Last Time.” Pro-
duction coordinator in Donna
Cowan, P.O. Box 8786, New Haven,
Conn. 06532 (203) 624-0362.

* Kk *x

Artist’s Management Agency,
formed by Claudia Jensen-Guthrie.
First artist signed is John C. Guthrie.
Address: P.O. Box 1673, Henderson-
ville, Tenn. 37075. (615) 824-7949.

*x * %

Wedge Entertainment, Inc.,
formed as a career management
company in Los Angeles. Principal
is president George Warf, and first
clients are rock group Lazer and
r&b/pop vocalist Connell Moss. Ad-
dress is 6535 Wilshire Blvd., Suite
3000, Los Angeles, Calif. 90048
(213) 658-7135.

*x KX *

Artist Records, formed by C.P.W.
Showtime president Pat Patton and
M.B.P. Studios owner Marty Blei-
feld. First projects include releases
by Banshee, Shyster and Ebenezr.
Addresses: 1650 Cass Street, Ft.
Wayne, Ind. (219) 424-4014 and
5150 Lewis Avenue, Toledo, Ohio
(419) 478-2333.

* X %

Blast Marketing Concepts,
formed by Richard Blasi, most
recently with Arista Records in Los
Angeles, as a marketing company
for all music formats with emphasis
on store reports directed to radio.
Address: 1460 Manhattan Beach

wwWwW americanradiohistorv com

_New Companies

Blvd., Suite H, Manhattan Beach,
Calif. (213) 376-6035.
* * %

Southern Horizons, Inc., a bank-

ing consulting firm for members of

the entertainment industry formed

volved with developing new music
artists via records and video. Paul
Noel will handle financial manage-
ment and Vicki Brooks is manager
of operations. Address: 4219 West
Olive Avenue, #2007, Burbank,

by its president Richard H. Purdy.  Calif. 91505 (213) 469-2474.

Address: 1300 Division Street,
Nashviile, Tenn. 37203 (615) 255-
2544, x % %

Bruce Portmann & Assocs., an in-
ternational promotion and market-
ing firm established by Portmann,
formerly international promotion
manager for Capitol/EMI Amer-
ica/Liberty Records. First client is
Cheryl Ladd whose Capitol album is
being released in April. Address:
18009 Keswick Street, Reseda, Calif.
91335 (213) 345-5739.

* K *

Dan the Man Records Company
and Dan the Man Music, ASCAP,
formed by Daniel L. Bischoff. Ad-
dress: 3094 West 101 Street, Cleve-
land, Ohio 44111 (216) 631-6553.

* KX %

Summit Records & Productions
formed by Neil J. Fink and John Al-
cock. The companies will be in-

reunion arena

19,200 SEATS

777 Sports St. = Dallas, TX 75207
(214) 658-7070

N

Why are record companies
using the BIN system—
Billboard’s new on-line
data base—with

such success?

-~

[]BIN has just added over 200 new re-
porting stations to its radio panels—
making it the most complete and the
largest source of playlist action in the
industry.

[JUsing BIN labels are able to track any
number of tities, their own and/or com-
petitive records over a period of weeks.
This is especially important when a
titlte “‘crosses over” formats.

[]Finally BIN offers Billboard’s com-
plete array of charts as much as one
week prior to availability in print!

how
RECORD

COMPANIES
zuse

BIN helps evaluate basic promo-
tional efforts; helps enable labels
to spread record play from station
to station and from area to area. No
wonder record companies are
calling BIN ‘‘Indispensable.’’

]
]
-
un has been created and developed by meOOl'd

\_

Come see us at the BIN Booth # 14, at NARM, Century Plaza.
Or call Sally Stanton, 212-764-7424 for a demonstration.

J
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If you don't think you can get
Beverly Glen Music’s entire catalogue
on your turntable, relax.

[t's also available on tape.

Bobby Womack'’s smash LF, "The Poet” sa-10000
includes “If You Think You're Lonely Now" sa-20003 and his
just released new single, “Where Do We Go From Here” sa-2001
The album is now available on cassette and 8-track tape.

On Beverly Glen Music Records and Tapes.
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Labels Readying ‘Name’ Product For Second Quarter

® Continued from page 1

Warner will have Van Halen’s
“Diver Down,” featuring the sur-
prise top 20 hit “(Oh) Pretty
Woman.”

Other notable Warner Bros. acts
with albums for April release are
William “Bootsy” Collins, Laurie
Anderson, Leo Sayer, Deodato,
Kraftwerk and Pat Metheny
(Warner/ECM). Set for May 12 are
Nicolette Larson and 10cc.

Columbia (25)—Paul McCartney’s
“Tug Of War” tops Columbia’s
April release schedule. Also due in

April are the “Annie” soundtrack
and LPs by Willie Nelson, Herbie
Hancock, Miles Davis, Dave Ed-
munds and Jane Olivor. In May,
the label will ship new disks by
Cher, Rosanne Cash and Moe
Bandy.

RCA (20)—RCA will release
about 20 midprice albums in the
quarter, including many $6.98 “Real
Deal” LPs introducing various pop
and black artists. Also for April are
“Chipmunk Rock,” a four-song EP
by Bow Wow Wow and an LP by the
Ritchie Family. Albums by Perry
Como, Ray Stevens, Jerry Reed and
Roger Whittaker are planned for
May.

PolyGram (17)—A new album by
Mercury’s Rush, whose last three al-
bums have reached the top 10, heads
PolyGram’s schedule for June 7,
which also includes the latest by the
Four Tops on Casablanca. Due
April 12 are an Eric Clapton hits

package on RSO, an album by the
Gap Band on Total Experience/
Mercury, and an LP by Junior on
Mercury, featuring the top five r&b
hit “Mama Used To Say.”

Assistance in preparing this story
provided by Sam Sutherland, Jean
Williams and Ed Harrison in L.A.
and Leo Sacks, Irv Lichtman and
Laura Foti in New York.

DeLite/Mercury plans a two-
record set hits package on Kool &
the Gang for May 10, the same day
Polydor issues the “Blade Runner”
soundtrack, Vangelis’ followup to
his top five-charting “Chariots Of
Fire.” Also due in the quarter are al-
bums by Fatback on Spring/Poly-
dor, Rainbow and the Johnny Van
Zant Band on Polydor and Tom
Jones, Def Leppard, the Statler
Brothers and the Kendells on Mer-
cury (the latter on Musiverse/Mer-
cury).

Elektra/Asylum (16)—Queen’s
first studio album since the No. |
“The Game” and the solo debuts by
Eagles Don Henley and Glenn Frey
are E/A’s brightest prospects for the
second quarter. Also set are the label
debut of the critically-lauded X and
the latest by Warren Zevon, Mel Til-
lis, Carrie Lucas, Dave Rowland,
Patrice Rushen, Side Effect and
Leon Ware.

Joni Mitchell is rated as “pos-
sible,” though she’s writing two
more tunes to complete her next LP.

Epic (14)—“My Favorite Person,”

ARE YOUR STORES SELLING
BEST SELLING ARTISTS FOR
99 & MAKING MONEY?

COMMDDORES

RETLNDLRS

Lol
PAT BENATAR

Also

KENNY ROGERS  TOM PETTY
OAK RIDGE BOYS ABBA

the latest by the O’Jays on Phila-
delphia International, tops the April
lineup from Epic, Portrait & the As-
sociated Labels. Also due that
month are “Best Of Paul Davis” on
Bang and the Reddings’ “Steamin’
Hot” on “Believe In A Dream.”

Set for May are an as-yet untitled
disk by Kansas on Kirshner, a live
David Johanson album on Blue Sky,
a self-titled album by Steve Forbert
on Nemperor, plus B.T. Express’
“Keep It Up” on Coast To Coast,
Sailor’s “T.V. Land” on Caribou
and Tammy Wynette’s “Soft Touch”
and Ronnie McDowell’s “Love To
Burn,” both on Epic.

Atlantic (14)—Atlantic was
unable to provide second quarter re-
lease information at presstime.

MCA (14)-MCA’s second quar-
ter is highlighted by top country acts
Don Williams, Barbara Mandrell
and Terri Gibbs. Also due in April is
the soundtrack to “Cat People” on
Backstreet, featuring music by
Giorgio Moroder and vocals by Da-
vid Bowie on the title cut. Other
April releases are by Point Blank
and B.B. King.

A&M (12)—Supertramp’s “Tight-
rope,” their first studio album since
1979's No. | “Breakfast In Amer-
ica,” tops A&M’s June release,
which also includes a new set by the
Brothers Johnson.

April releases are headed by Herb
Alpert’s “Fandango,” Split Enz’
“Time And Tide” and Lani Hall’s
“Secret Dreams,” with Squeeze’s
“Sweets From Strangers” set for late
April or early May. May will also
bring .38 Special’s “Special Forces”
and the solo debut by Jeffrey Os-
borne, formerly of LTD.

Arista (10)—Ray Parker Jr.’s “The

Live Sessions
Form Basis Of
Redding Album

NEW YORK-—Previously unre-
leased material recorded by Otis
Redding 16 years ago at the Whisky
A Go Go in Los Angeles comes to
market April 2, when Atlantic Rec-
ords ships “Otis Redding Recorded
Live.”

The label recorded seven sets by
Redding and his Orchestra at the
Whisky in March, 1966 and released
an album, “Otis Redding In Person
At The Whisky A Go Go,” later that
year. The disk was produced by
Neshui Ertegun, now president of

bone” to warrant the release of a sec-
ond Whisky LP.

Other Woman,” Dionne Warwick’s
“Friends In Love” and as-yet un-
titled LPs by Air Supply, the Alan
Parsons Projectand Aretha Franklin
top a crowded second quarter sched-
ule at Arista.

Also set: Melissa Manchester’s
“Hey Ricky,” the Outlaws *“Los
Hombres Malo,” Krokus’ “One Vice
AtA Time” and Dave Grusin’s “Out
Of The Shadows” (on Arista/ GRP),
plus albums by Tanya Tucker, Tom
Snow and the Busboys.

Chrysalis (9)—Blondie’s first stu-
dio album since the top 10 “Auto-
american” is due in May, topping
Chrysalis’ quarter, which also in-
cludes Jehtro Tull's “Broadsword
And The Beat,” due April 2. Also
planned for April are Spandau Bal-
let, Fun Boy Three (formerly the
Specials) and the cast album to “Jo-
seph & the Amazing Technicolor
Dreamcoat.”

Due in May is a John Waite al-
bum produced by Neil Geraldo; set
for June are Billy Idol and Stiff
Little Fingers.

EMI America/Liberty (9)—Kenny
Rogers’ “Inside Out,” featuring the
work of five different producers, is
due in April, while Kim Carnes’ fol-
lowup to the No. | “Mistaken Iden-
tity” is pegged for June. Also set for
the quarter are Brass Construction’s
“Attitudes,” George Clinton’s first
for EMI America, Gary U.S. Bonds’
second and the latest by the Michael
Stanley Band.

Capitol (8)—Juice Newton’s fol-
lowup to the platinum “Juice” is a
tentative May release, along with al-

.

bums by Ashford & Simpson, the
BB&Q Band and Duran Duran.
Glenn Shorrock’s first solo album,
produced by former Little River
Band producer John Boylan, is ear-
marked for June, along with LPs by
April Wine, Frankie Miller, Cheryl
Ladd and Amy Holland.

Capitol’s top April releases are by
A Taste Of Honey, the Motels, the
Dramatics and Anne Murray, who
checks in with a $5.98 Greenline
kiddie LP, “There’s A Hippio In My
Tub.”

Motown (four)—Rick James’ stu-
dio followup to the top three-chart-
ing “Street Songs” and Stevie Won-
der’s double-record *“Original
Musiquarium” LP, consisting
mostly of post-1970 hits, are two of
the highlights of a busy second quar-
ter at Motown.

Lionel Richie also figures
prominently in the schedule for the
quarter, with a solo album set for
April and a new Commodores al-
bum planned for June. Other April
releases are Teena Marie and Jean
Carn, formerly on CBS. David Ruf-
fin is set for May; Switch and the
Stone Canyon Band are due in June,
along with a Spanish-language LP
by Jose Feliciano.

Boardwalk (3)—The latest albums
by Tierra, Carole Bayer Sager and
Phil Seymour top Boardwalk’s quar-
ter, along with Curtis Mayfield’s
first for the label as an artist, an al-
bum by Lonnie Jordan of War and
an LP by hard rockers 707, including
the main theme from the science fic-
tion film “Megaforce.”

Features these outstanding artists

ELTON JOHN BARBARA MANDRELL WEA International. But Ed Michel,
THIN LZZY NEIL DIAMOND who produced the new record, says “IT'S A
there was still “plenty of meat on the

* MACHITO - JORGE DALTO - RANDY BRECKER

NEW LATIN
STREET
MUSIC
ROCK LP

featuring
the Hit Single

LOVELY

Side one of the disk includes
“Destiny,” “Good To Me,”
“Chained And Bound,” and “Ole
Man Trouble.” The second side fea-
tures “Satisfaction,” “I’ve Been Lov-
ing You Too Long,” “Security,” and
“A Hard Day’s Night.”

Michel, an independent jazz pro-
ducer based in Los Angeles, was
working on a project for Fantasy
Records (which purchased the Stax
catalog in 1978) when he discovered
a collection of Redding tapes in the
Fantasy vaults. He detailed his find
in a letter to Ertegun last August,
and the record executive endorsed
the venture.

Atlantic, which owns all of Red-
ding’s master recordings, will pay
royalties to Fantasy on sales of the
disk, according to Michel, a self-de-
scribed “Otis addict.” The Redding
estate, in turn, will receive payment
from Fantasy.

« TOM (“BONES”) MALONE and others

DAY”

IF NOT, CALL OR SEE US
AT NARM...BOOTH %60

Take a look and listen to these
other outstanding tracks . . .

- Lady | Love -1 Found You Out
- Cantina - Young Man
- Good Tasting Stuff

David Sutton - Jeff Stirman * Lou Chase

Partial List of Distributors:

CITY HALL RECORDS, San Francisco

S & R RECORDS, Los Angeles

SCHWARTZ BROTHERS, Marfand, Philadelphia, North
Carolina

PROGRESS RECORD DIST., Cleveland, Detroit, Chicago

MJS. New York, Atlanta, Miami

MILE HIGH, Denver

STRATFORD DISTR., New York

TRAQ RECORDS

40 Whitney Ave., Syosset, NY 11791 « (516) 921-0887

Other programs available

* Direct Import Programs
* Surplus LP's and Tapes
* Custom Assortments
* Rack Programs

TR-107 Cassette TRC-107

SUTTON RECORD CO.

226G Craigwood Rd., Avenei, N.J. 07001 - (201) 382-7770
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New Titles, Promo Campaigns Boost Video Software

NEW YORK-—Video software
suppliers are going all out in the sec-
ond quarter, with blockbuster titles
and strong collectors’ titles, as well as
the promotions to back them.

® Twentieth Century-Fox Video
is trying its release of seven Marilyn
Monroe titles to an extensive promo-
tion including a special videotape, a
photo exhibit and a limited-edition
poster.

® Vestron Video is running a mer-
chandising contest for dealers selling
“Good Guys Wear Black.”

® Thorn EMI will extensively
back its new titles acquired from
Thames Television International,
including “Benny Hill,” “Edward
And Mrs. Simpson”.and “The
World At War.”

® MGM/CBS plans a promotion
known as “The Keepers,” to focus
on titles that should be in any VCR-
owner’s library (“The Wizard Of
0Oz,” “That’s Entertainment,” “The
MUSE Concert”).

Titles to watch for: “Gallipoli”
(Paramount), “Arthur” (Warner),
“The French Lieutenant’s Woman”
(Twentieth Century-Fox), “Watcher
In The Woods” (Disney), “Stripes”
(Columbia), Simon and Garfunkel’s
“Concert In Central Park” (MGM/
CBS) and “Heartland” (Thorn
EMI).

Here, in alphabetical order, are
the details.

Columbia Pictures Home Enter-
tainment: “Stripes” ships April 12.
Other new titles include “A Simple
Story,” “Family Life” and “The

Clean Cuts
Label Making
Market Inroads

LOS ANGELES—Offbeat jazz
repertoire, ambitious audiophile
production goals and an emphasis
on the siow but steady sales pattern
synonymous with catalog sellers are
helping the tiny Clean Cuts label
make market inroads after its first
year on its own.

Originally a joint venture with
Adelphi Records in nearby Silver
Spring, Md., the Baltimore-based
Clean Cuts is the child of two retail
veterans, Jack Heyrman and Tom
Sitler. While both agree their com-
pact operation is reminiscent of
other small jazz-oriented independ-
ents, their strategy has looked as well
to the field of premium audiophile
recordings in mapping out the kinds
of records produced.

Typical of their interest in uncon-
ventional masters is their most re-
cent two-LP release, marking the
solo piano debut for Cedar Walton
and the first solo instrumental out-
ing for a musician normally typecast
within the boundaries of rock and
r&b, Dr. John.

The latter’s surprisingly intimate
and restrained set, “Dr. John Plays
Mac Rebennack™ (a nod to his real
name, familiar through his copy-
rights as a songwriter), charts at 39
on this week’s Jazz LPs chart.

“l had worked for Adelphi and
Gene Rosenthal, its founder, in the
past,” Heyrman recalls in detailing
his firm’s brief history. “When I first
got the idea for Clean Cuts,  knew it
would be extremely selective and 1
didn’t feel it was practical to run a
label with just one or two records
coming out each year.”

As a result, Clean Cuts began life
through Adelphi distribution with a
combination of sides produced
directly for the label and masters
procured outside. Acts involved in-
cluded established players Richie
Cole, David Murray and Steve Lacy,

(Continued on page 58)

Batty World Of Baseball.”
According to director of market-
ing Robin Montgomery, a new
dealer kit is being readied, to consist
of a jumbo cassette box to hang from

the ceiling, posters, mobiles and so
on. New point-of-purchase mate-
rials emphasize both new and cata-
log titles. A trade and consumer
print advertising campaign will be

continued, as well as a co-op ad pro-
gram for dealers through distribu-
tors.

Walt Disney Home Video: New ti-
tles for sales and rental include

“Herbie Rides Again,” “Polyanna”
and “Sign Of Zorro.” The April
rental-only title is “Watcher In The
Woods.”

(Continued on page 36)

™ United Sound Arts, Inc. 2/82
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EDITORIAL

Commentary

The Heartbeat of Our Industry

Retail and radio, as well as our many other subscribers, will
be interested in the changes and improvements Billboard is
instituting now.

Given the changes in the music business, and aided by con-
siderable research and direct contact with our readers, we are
aligning the magazine to get meaningful information to you in
the quickest and easiest form.

As retailing in the music and home entertainment industry
becomes a prime topic this week at NARM's 1982 convention
in Los Angeles, a Retailing department is being introduced in
Billboard. The publication has long and extensively covered
this aspect of the industry, but the new, weekly department is
designed to improve and more sharply define that coverage.

From “why’s that™ to “how to,” the section will carry a wide
variety of news and features which chronicle the long and
winding road that leads product from manufacturer to con-
sumer via retail. The new department, together with other en-
hancements, is intended to help dealers identify, order and sell
hit product more easily than before. And Billboard’s New LP &
Tape Releases listing, previously published monthly, will ap-
pear weekly in Retailing from this issue onwards, introducing a
fresh and necessary timeliness to the feature.

Improvements in the Radio Programming department will
also interest the retailing sector. Billboard Chart Breakouts, a
revived feature, will highlight the most dramatic sales and air-
play breakthroughs of the week in various music formats. Pro-
Motions, a column documenting the important (and often un-
usual) successful promotion campaigns by radio, starts this
week. YesterHits, listing the top 10 records of years past, can be

atool in identifying, stocking and programming oldies product.

The Radio Singles Action charts, one of the most popular fea-
tures we carry, has been revamped graphically and informa-
tionally to facilitate its use.

Our independent research results show that retail and radio

subscribers spend almost two hours a week reading the maga-
zine. The research reaffirms our awareness of how Billboard’s
editorial features, charts and advertisements are utilized in pro-
gramming and ordering. Responding to retail and radio re-
quests, we are asking manufacturers to include as much infor-
mation as possible in their ads as a further aid for ordering
and programming product. Other improvements will make
Billboard even easier and faster to read.

Check out our new page one guide, “Inside Billboard,” high-
lighting some of the key stories, hot features and columns. And
this week, our Disco chart is renamed Dance/Disco, reflecting
the broad range of music aired in disco and club locations to-
day, far beyond the original style identified with the name,
disco.

Within the next two weeks, you'll discover even more im-
provements. A new department, Venues, will combine our
existing Talent and Disco sections to provide more sharply fo-
cused coverage of the many and varied locations which present
music and entertainment, live and prerecorded, and of related
fields in the business of presenting such talent to the public.

Changing to a more definitive title, the Sound Business de-
partment will become Pro Equipment & Service. Our video
coverage will expand, to reflect the industry’s growing impor-
tance. Our charts will indicate how many weeks product has
been at the summit. The identity of producers will be added to
both the Hot Soul Singles and Hot Country Singles charts. And,
for the first time, Billboard will review gospel albums, acknowl-
edging the move of this music towards the radio and retail
mainstream. )

For all our readers, from mass merchandisers through mom
and pop stores, from station owners through deejays, and for
all other subscribers to the magazine, Billboard reaffirms and
renews our commitment to the heartbeat of our industry.

GERRY WOOD, Editor In Chief

Facing An ldentity Crisis

By MICHAEL R. LEE

The faceless controversy rolls on. It began when a number of
national magazines reported on a phenomenon spreading
through the music industry. Record executives said they were
aware of it, but could offer no more of an explanation than
their radio counterparts.

Despite’ a prolonged industry recession, huge record sales
were being reaped by fellows known as Foreigner, REO Speed-
wagon, Journey, Styx and AC/DC. Somehow, the fact that
these bands attained great popularity and yet couldn’t be iden-
tified at a typical supermarket rankled quite a few critics and
people within the industry.

thusly: there is something wrong with a country that enjoys
music by unseen faces. Since it is tougher to blame the country,
they blame the bands.

Maybeitis the country. We are living in a faceless America, a
sometimes eerie mirage of people who hide behind walls and
telephones. And if we do see a picture of them or meet them in
person, we are invariably disappointed by their normalcy, or
lack of it.

About the only people whose faces are familiar to us, outside
of relatives, friends, co-workers and acquaintances, are those
who appear on the screen. Actors, politicians and criminals

‘it isn’t enough to churn out high quality commercial rock;
they must also appear on the cover of People magazine’

All of a sudden, you can’t find a new member of rock’s elite
class. No more Micks or Pauls or Ringos. Itisn’t enough for Lou
Gramm, Kevin Cronin, Steve Perry et al. to churn out high
quality commercial rock; they must also appear on the cover of
People magazine. :

When those fellows openly admit the charge and then say it
doesn’t bother them, it makes the matter all the more grave.
What you have is an insidious disease known as “faceless
bands.”

To date, “faceless bands” has yet to claim a life. No reports of
people attempting to return music they like because there aren’t
any pictures of the band on the back of the album. No inter-
national terrorist ties . .. yet. (General Dozier has complained
publicly that he was tortured by loud rock music when held by
[talian terrorists, but did not reveal whether or not they were
faceless.)

The implication of faceless band disease has been assessed

rank high on the list. Until guitarists, drummers, etc. in popular
rock bands appear in movies or television shows, run for na-
tional office or commit a triple hacksaw murder, it stands to
reason that most people will be unable to recognize them.

But the prophesiers of faceless doom- must not be let off so
easily. How dare they accuse others of a crime so indigenous to
their own anonymity? How many new writers, music critics,
record company personnel or radio people are recognizable to
the American public? Zero . . . not a single soul, male or female.
And yet Western civilization is still intact.

Those who don’t live in glass houses have cast the last stone.
Perhaps it is an act of self-importance. After all, if the public
can’t recognize faceless bands, how major domo can the people
be who support and critique those bands? '

Michael R. Lee, Ph.D., is president of Brown Bag Productions,
Denver.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

[ Letters To The Editor

Dear Sir:

In answer to a Goodphone Commentary by Steve
Lovvorn (Billboard, March 6), yes, there really is a John
Doremus, and | am alive and well and living in Chicago,
and working like hell.

Also, personality is not dead—any more than is the
John Doremus Show. It's in short supply in radio (and
elsewhere) and, as Lovvorn correctly notes, it is pretty
hard to find in most of today's programming.

Above everything else, radio must entertain; next, it
must inform. Music, as a part of lifestyle, has been rid-

tuneout.

www.americanradiohistorv.com

ing high for many years, and some programmers feel
that music is all that's needed to entertain. Talk is a
tuneout, they say. News is a tuneout. Personality is a

Of course, all this is nonsense. Personality radio—
done well—builds a bridge to the listener, evokes that
silent two-way respanse Lovvorn calls theater of the
mind. Great phrase that.

There are fashions and fads and cycles in every-
thing—especially radio. 1t seems to me that music on

- its own no longer has the authority it once had. People

want to be talked to, even talked at. But above all, they
want to be entertained. And that's where personality
radio comes in. Right back in.

If radio is to survive against all that fierce competi-
tion that s now ripping it into fragments—television,
cable, home video, electronic games, recordings, to
mention some—it is going to have to communicate
with, talk to, and respond to its audiences.

James Doremus
Chicago


www.americanradiohistory.com

New from the Importe/12 Group:

TANTRA

The legend grows with “MA-CUM-BA,” the
hot new single from the most acclaimed new
group of the year! A special 12" from the
forthcoming “Tantra II” album, destined to

become a classic! .
wpais)  Importe/12

£

T

¥ MATRIK

Sl ‘Stay (I Need Your Love)’'—
N . Exploding on urban contemporary
® and r&b radio! Together
with “Take Me Up’' on a
§ special 3-cut 12". | B
{ (SS-420) 3 :

' GUARDIAN

SOUNDUS
HUMONGUS!
Monstrous metal

sounds on the debut EP, .
including
“Don’t Take It Away,” my ;
“Young & Wild,” ;
“Runnin’” and ;
“Sinister Lady.” o on
A crossover smash, breaking out .
of clubs and AOR! Includes the hit
single “What Does It Take
(To Believe That You're Number One)”
and a classic remake of

“Kicks” on a special 12".
(MP-314)

Importe/12°

B Whianngie

Importe/12 Records Division, Sugarscoop, Inc., 600 Third Avenue, New York, NY 10016 U.S.A.

Importe/ 12 Telephone 212/687-2318, Telex 421231 (“HRF".) Distributed by:

Stratford Districutors

Arizona Connecticut Georgia Maryland
Alta Distributing Co. Aquarius Distributors MJS Entertainment TheyZamoiski Company New Hyde Park (516) 352-4200
Phoenix (602) 269-1411 East Hartford (203) 278-4061 Atlanta (404) 448-7772  Baltimore (301) 644-2900 Import-O-Disc
‘ Plainview (516) 694-4545

California Nu Music Hawaii Michigan ToXas
Record Distributors, Inc. Bridgeport (203) 333-1436  Music Craft of Hawaii M&H Distributing, Inc. Downbeat Distributin
Los Angeles (213) 7371682 . Honolulu (808) 841-6219  Detroit (313) 968-4560 Houston (713) 523_26942
Music People, Inc. : e 1 New York i i
Oakland (425) 653-5811 MJS Entertainment Wlinois MJS Entertainment ;V'Zgons'"

Miami (305) 592-6085 Vashone Distributing Long Island City (212) 784-0360 adio Doctors L
Colorado Chicago (312) 486-5854 |\ "Records Milwaukee (414) 276-6422
Mile Hi One-Stop, Inc. Long Island City (212) 786-7667

Denver (303) 629-1960
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SHRINKAGE RATE GROWING

Retailers Tie Thett
To Economy’s Woes

By LEO SACKS

NEW YORK —Leading record re-
tailers see a direct correlation be-
tween the strain of a difficult eco-
nomic climate and consumers who
are stealing prerecorded product ata
growing rate.

“People are stealing more now
that the economy has gone to hell,”
says Mike Allison, director of retail
operations for Stark Records in
North Canton Oh., where the num-
ber of persons caught shoplifting in
its third fiscal quarter rose 50% over
the same period a year earlier.

“We're an easy mark.” adds Bob
Tollifson, vice president of the 29-
store Record Factory chain, based in
San Francisco. *“Stealing from
record stores is as much a cliche to-
day asit was when | was a kid. Butits
not always for kicks, and it may be
worse now than ever before. People
are desperate. High schoolers steal
because they love music and it’s a
challenge—part of their youth cul-
ture. Then there are the unem-
ployed, stealing to make ends meet,
or the professional criminal or drug
addict who steals because that’s his
life.”

At the Record Bar, in Durham,
N.C., Dan Surles, vice president of
finance, says that an increase in in-
ternal and external theft in the last
nine months has made the shrinkage
problem a top priority. “We've iso-
lated our problem spots, but this is
an area of the business about which
so little is truly known. You know
the product is missing, but is the em-
ployee to blame? Did someone out-
side steal it, or is it a paperwork mis-
take? You can correct the paper-
work, but the other areas are pretty
tough to deal with, especially now
that we’re seeing more of an organ-
ized approach to outside theft.

We've recently apprehended people
working in teams who are loaded
down with dozens and dozens of rec-
ords and tapes stuck inside massive
coat pockets.”

“A weak economy can bring out
the worst in people.” says Allison.
“But today’s shoplifter differs from
the one of two years ago. The kids
we’re catching today aren’t bad
people. They’re not criminals in the
hardcore sense. We’re apprehending
19 and 21-year-olds who probably
wouldn’t steal if they had some
money in their pockets. Either
they’re out of a job, or their parents
don’t have the money to give them.”

Stark has seen an increase in both
internal and external theft in recent
months, and Allison says the situ-
ation won’t improve until the econ-
omy strengthens. In fact, he predicts
that the chain will lose more cassette
tape product this summer than ever
before. “We realize more sales
through unlocked displays, but we
run a risk each day because they’re
so easy to get away with. Consumers
who might not have stolen in the
past tend to steal today when the op-
portunity presents itself.”

Dealers have initiated different
strategies to combat the problem.
Zachary Sideris, director of security
for the Fishers Big Wheel Stores,
Newcastle, Pa., created a Store Loss
Prevention Committee last year to
meet with store managers and secu-
rity supervisors at the chain’s 70
units on a bi-monthly basis. “Shrink
has never been more acute in my 10
years in retail security,” Sideris says.
“We've created an environment
among our employees so that every-
one is conscious of the problem. We

(Continued on page 40)

Retailing

JAZZERCISE IN-STORE—MCA Records artist Judi Sheppard Missett signs
autographs for Washington, D.C. ““Jazzercise” fans at Variety Records store.

CO-OP CASH

NASHVILLE—In spite of cut-
backs and a variety of other econo-
mies, record labels seem to be meet-
ing the basic advertising and
merchandising needs of retail record
store chains.

The apparent key to a successful
alliance is thorough planning by the
chains, coupled with a convincing
presentation of promotional ideas.
While the total amount of advertis-
ing dollars was generally agreed to
be down, most chain reps tied this to
a smaller stream of product.

Reactions were mixed as to the
most effective advertising media and
timing. But Sunday newspaper ad-
vertising, once an article of faith, has
slipped in favor of hitting the spe-
cialized weekend entertainment sec-
tions.

“I'll never have all the co-op
money | want,” says Michael Vas-
sen, Record Bar’s ad director. “No
retailer ever does. But I think Record

Music Plus Makes Vid Inroads
Careful Planning Is Key To Calif. Chain’s Approach

LOS ANGELES—In many re-
spects the 25-store Southern Califor-
nia Music Plus Chain represents
what might be prudent, state-of-the-
art record retail thinking about
video.

Like others, it has recognized the
business potential of both prere-
corded and blank videotape, as well
as video games. But movement into
these mercurial new areas has been
cautious and deliberate.

Principal Lou Fogelman has thus
far resisted the Klondike mentality
that might be promising to turn
some into instant mega-million-
aires—but is already souring others.

Prerecorded video for both sale
and rental is now in five of the stores
and the chain is encouraged by the
early results. Blank videotape, in all
outlets, is doing very well. Video
games have just been added and
“we’re selling everything we can
get.”

Here's how Fogelman traces the
chain’s step-by-step evolution into
the newer technologies:

® January-May 1981—*“We had
been thinking about video. investi-
gating it and trying to listen. The
first step came after the January
CES in Las Vegas. | kept reading so
much about it, but understanding so
little. But we couldn’t really get a
clear definition of what was going

By JIM McCULLAUGH

on ... sale vs. rental, porno, etc. In
fact, I still can’t get a clear idea. We
decided we might as well get in and
that would be the only way we could
get the questions answered. Inven-
tory and its financial aspects were of
prime importance. I felt I needed
some inventory protection so I chose
to go to Noel Gimbel’s Sound/
Video Unlimited. It felt more secure
and although 1 was paying more, |
felt comfortable buying from one
supplier. It also gave us flexibility of
inventory.

® May-June 1981—Prerecorded
video product comes into Music Plus
but only in five stores—Pasadena,
Hollywood. Studio City, West L.A.
and Northridge. “It’s still very much
a test we are conducting.” Initial in-
ventory investment was $10.,000-
$15.000 per store, “It’s a substantial
dollar investment and for the invest-
ment you don't really see the turns.
But that’s a smidge compared with
dealers who are really into it. And
now with all the different rental pro-
grams and the question of who owns
the tapes, it's even more mixed up.”
Since Music Plus has centralized
warehousing, product flow into and
out of the chain presented no major
problem. It’s also decided that the
chain would act as a small one-stop
for video. And, “We’ve been getting
some small orders.”

Dwindling 8-track space on the

tape walls in each of the five stores is
given over to video. The tape wall is
also moved upfront in the store near
accessories. “We decorated the
stores with posters and banners so
local customers could see those
stores had video. We had a hard
time advertising it at first since it’s
only in the five stores. Sometimes we
tagged our print advertising indicat-
ing availability at only those locales.
We also made banners for outside
the store. We got some ad support
initially with co-op but we haven’t
seen any from the manufacturers
since. It’s really tough getting money
from the video suppliers for adver-

tising.”
® June-December 1981—The
real learning process begins. “At
first we were sales only and it took us
a while to figure out how to handie
rentals. Again. I kept asking people
how to do it but couldn’t get any
concrete answer. Finally, we came
up with our own system. Rental is
justanother type of business in itself.
The transaction just takes longer. At
first we didn’t want to take cash for
the rental, just a credit card draft
which included the security deposit.
But we found we were turning some
customers off, like in our Studio City
store, who insisted on paying cash
upfront for the rental. It seems weird
to me as a retailer not to accept cash.
(Continued on page 33)
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By EDWARD MORRIS

Bar is getting its fair share.” Specifi-
cally, Vassen explains, advertising
allowances in November and De-
cember were “wonderful—more
than we expected.” He says the
diminution of product in the first
quarter may show a corresponding
drop in label dollars.

As to how these dollars are spent
for ads, Vassen notes, “We are doing
more print now because more of the
product is adult-oriented.” A prime
print outlet, he says, is TV Guide—
particularly for such offerings as jazz
exercise albums and the Mike Post
“Television Theme Songs” collec-
tion. The ads are placed in the TV
Guide regional editions which cover
the areas of greatest store concentra-
tion.

Vassen adds that novelty rec-
ords—“Pac-Man Fever,” “Hooked
On Classics™ and “The First Family
Rides Again,” for example—are
drawing people into the stores who
“haven’t bought a record in three or
four years.” Still, he says, *“I
wouldn’t want to base my whole re-
tail sales on novelties.”

Sunday newspapers are less than
ideal media for ads, Vassen con-
cludes. “I don’t believe in Sundays
very much unless you can buy full-
page ads. Otherwise, you tend to get
lost. More and more we’re using the
entertainment sections of news-
papers—which tend to be out on
Thursdays or Fridays.”

A side effect of the shortage of hit
records, Vassen maintains, is that la-
bels are spending ad dollars on
product that would usually “get lost
in the shuffle.”

Similarly, Vassen is content about
the availability of merchandising
aids: “On the national level, we get
everything that we need.” He con-
cedes that the situation may be dif-
ferent for individual retail stores in
out-of-the-way locations.

Turtle’s vice president Joe Martin
notes. “The first quarter of this year
the ad dollars have been down—but
so are the number of releases. Basic-
ally, the more new releases there are.
the more money there’s available.”

Most of the Turtle’s ad money is
spent on radio, according to Martin.
“It’s our biggest ad vehicle. We de-
cide how many spots we're going to
run, and then we call up the labels.”
All the stores, he explains, are “lo-
cated under the same advertising
umbrella in Atlanta.”

Like Vassen, Martin has no affec-
tion for advertising in Sunday pa-
pers, electing instead to use the en-
tertainment insert in the Saturday
combined edition of the Journal and

I ¢

Constitution. He also says he’s “sat-

Memphis Sales
For Handshake

NEW YORK-—Confronted with
limited airplay for a new act out of
Memphis, Handshake Records says
itstill achieved sales mileage worthy
of note there through merchandising
efforts that include in-store ap-
proaches.

The album, “Debra Delean,” has
sold 12,000 copies in Memphis since
the campaign was launched late in
February, according to the label.

The label, working with its distrib-
utor, CBS, gained heavy in-store
play, window and wall displays in
key retail outlets. On Feb. 27, De-

Jean appeared at the Record Bar

store in the Malil of Memphis and
with the Mall's DJ, who plays for
skaters and shoppers. Record Bar
also selected her as “Southeast Artist
Of The Month.”

Retailers Favor ‘Weekend’ Sections
Over Sunday Newspaper Advertising

isfied” with the merchandising aids
the labels provide him.

The Western Merchandisers
chain ensures its co-op ad income by
detailed and systematic advance
planning and requests, says adver-
tising director Diane Weidling.
“Overall, we're getting more money.
But we've been doing things differ-
ently. I’ve been proposing money
anywhere from 30 to 90 days in ad-
vance. For retail, we've stopped ask-
ing for a trickle of money. Now
we've set it up for four major sales
periods, other than Christmas: Val-
entine’s Day, Fourth of July, gradu-
ation and back-to-school.”

Print advertising continues to be
important to the chain. “We’ve been
getting excellent results on large ads
that feature accessories and midline
products,” Weidling says. “We try
not to run many small ads.”

Noting that half of Western Mer-
chandisers’ retail stores are located
in malls, Weidling observes, “We get
good results from advertising in the
mall tabloids, but we try not to run
ads of less than a half-page.” She
says the company does not advertise
music in the Sunday papers. “Our
biggest day to advertise is Thurs-
day—maybe that’s when people are
looking at the papers to get ready for
the weekend,” she conjectures.

Weidling says merchandising aids
are plentiful “as far as major promo-
tions are concerned. but I find
there's ot as much available on new
artists as there used to be.”

Ned Berndt, vice president and
general manager of Florida’s Q Rec-
ords & Tapes, says he has no com-
plaints about the aid servicing from
manufacturers. “We tend to do large
displays. We prefer flats and try to
get from 50 to 100 per artist to do
three-dimensional setups. And we
have no problems doing this.”

Ad allowances are a “little down,”
Berndt notes. “I think what’s hap-
pening is that there’s not that much
to advertise. I've found that as long
as we have a good promotion to pro-
pose, there’s not that much of a
problem getting manufacturer sup-
port.”

As a case in point, he cites the co-
operation of WEA, CBS. PolyGram
and MCA in underwriting his com-
pany’s “Music, Love And Kisses”
Valentine’s Day sale. “It was a
smash,” he says. “Sales were up a
phenomenal amount.” Berndt cred-
its this success to a major switch to tv
advertising.

For this project, Q Records allo-
cated 10% of its advertising budget

(Continued on page 26)
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HIGGINS HEAVEN—Bertie Higgins autographs coples of his debut Kat Fam-
ily album, “Just Another Day in Paradlise,” during a recent in-store appear-
ance at a Turtles outlet in Atlanta.

NewLP/ Tope Releases

This listing of new LP/Tape

to-the ml on new prod "l’ho

and radlo prog s to be up-

are used: LP—

album; 8T—8-track cariridge; CA—cuuﬂo Mumnh rocordo and/or hpn in a set appear within

par

POPULAR ARTISTS

ALABAMA
Mountain Music
LPRCAAHL14229
8T AHS14229
CA AHK14229 ...

AUTRY, GENE
Gene Autry
LP Columbia FC37465
CAFCT37465

BARE, BOBBY
Ain‘t Go Nothin’ To Lose
LP Columbia FC37719
8TFCA37719
CAFCT37719

BECK. JEFF
Wired
LP Epic Audiophile HE43849
BLACK UHURU

Tear it Up
LP Mango MLP9696

BLUE OYSTER CULT
Extraterrestrial Live
LP Columbia KG37946 (2)
8T KGA37946
CAKGT37946

BRIGGS, BRIAN
Combat Zone
LP Bearsville BRK362 7.

BUMPUS, CORNELIUS
A Clear View
LP Broadbeach 2

CARLISLE, STEVE
Sings WKRP In Cincinnati
LP MCA 5304
CA MCAC5304....

CASH, JOHNNY
Johnny Cash Sings Precious Memories
LP Priority PU33087
CAPUT33087
The Gospel Road
LP Priority UG32253

CASH, JOHNNY, JERRY LEE LEWIS,
CARL PERKINS

The Survivors

LP Columbia FC37961

8TFCA37961

CAFCT37961
COLLINS, JuDY

Times Of Qur Lives

LPElektra E160001 ................ccviini. $8.98
COOLEY, SPADE

Spade Cooley

LP Columbia FC37467

CAFCT37467

DALTREY, ROGER
Best Bits
LP MCA 5301
CA MCAC5301....

DAVID & THE GIANTS
David & The Giants
LP Prionty JU37936
8TJUA37936
CA JUT37936
DYLAN, BOB
Blood On The Tracks
LP Columbia Audiophile HC43235
EARTH, WIND & FIRE
Raise
LP Columbia Audiophile HC47548
FANTASY
Sex & Material Possessions
LP Pavillion BFZ37945
CABZT737945
FERGUSON, MAYNARD
Hollywood
LP Columbia FC37713
CA9FCT37713
FLESHTONES
Roman Gods
LPIRSSP70018
FRIZZELL, LEFTY
Lefty Frizzell

LP Columbia FC37466
CAFCT37466

GANGSTERS
Gangsters
LP Montage ST72005 .......................... $8.98

HALL, JIMMY
Cadillac Tracks
LP Epic FE37701
CAFET37701

HELM, LEVON
Levon Helm
LP Capitol ST12201 .
CA4XT12201

JACKSON, MILLIE
Live & Outrageous
LP Sping/ PolyGram SP16735............... $8.98

LANE, CRISTY
Amazing Grace
LP Liberty LTS51117
8T8LTS51117
CA4LTS1117

LASLEY, DAVID
Missin’ Twenty Grand
LP EMI AmericaST17066 ..................... $8.98
8T 8XT17066 .
CA 4XT17066

LEWIS, JERRY LEE, see Johnny Cash

LEWIS, RAMSEY
Sun Goddess
LP Columbia Audiophile HC43194

MANZANERA, PHIL
Primitive Guitars
LP EG Editions EGED 14

MARTIN, MOON
Mystery Ticket
LP Capitol ST12200
8T8XT12200 .....
CA 4XT12200

McCRARYS
All Night Music

LP Capitol ST12198 ...

CA4XT12198

MCcILWAINE, ELLEN
Everybody Needs It
LP 8lind PigBP1081

LOS MICROWAVES
Life After Breakfast
LP Posh Boys PBS121

MURPHEY, MICHAEL
Michael Martin Murphey
LP Liberty LT51120
8T8LT51120
CA4LT51120

NOEL & THE RED WEDGE
Peer Pressure
LP Scotti Brothers ARZ37944
CAAZT37944

NOONE, PETER
One Of The Glory Boys

LP Johnston ARZ37369
CAAZT37369

O'BRYAN
Doin’ Alright
LP Capitol ST12192
8T 8XT12192
CA4XT12192

ONE WAY

Who's Foolin’ Who
LPMCA5279... .
8T MCAT5279 .
CAMCAC5279....

PACE SETTERS

Edikanfo
LPEGEGM112
PAYCHECK, JOHNNY
Lovers & Losers
LP Epic FE37933
8TFEA37933
CAFET37933

PERKINS, CARL, see Johnny Cash

RIGGS
Riggs
LP Full Moon /Warner Bros. FMH3655. ..

$8.98

(Continued on page 34)

Retailing

Retail Web Expansion Continues
Number Of Outlets Grows, Though Stores Are Smaller

® Continued from page 3

gional mall or separate regional mall
store.

The Record Bar’s present 139-
store universe could grow by as
many as 15 new stores by year’s end,
president Barrie Bergman feels.
Bar’s stores would either be smaller
freestanding locations or more mali
locations.

Paul David of Stark sees about 12
openings in his crystal ball. That
would bring the chain’s total to 140.
He seeks from 2,400 to 3,000 square
feet, primarily in malls. His Cam-
elot/Grapevine stores are currently
testing a video software/electronic
games section within the present
stores.

The Boston area Strawberries
stores are eyeing more stores in Con-
necticut, according to Neal Levy.
There’s a second Springfield, Conn.
store set and a good possibility of
some outlets in the Hartford-New
Haven area. A possible six openings
would bring Strawberries to a 30-
store total.

Integrity Entertainment chairman
of the board Paul D. Kase envisions
three more stores adding to the
chain’s Wherehouse/Big Ben’s
present 136 in the Western states.

The current 52 Listening Booth
stores cross country from its
Pennsauken, N.J. home office will
add two and possibly as many as
four more than that in 1982. Presi-
dent Jerry Shulman stresses that he
will continue to open in mall loca-
tions.

Dave Burke, founder of the
Recordland, Cleveland, chain sees
six more stores in his future. He’s
thinking of 3,000 square foot mall
locations, five hundred more feet, in
which he will probably house video
and perhaps electronic games, for
his chain which would be nearing a
40-store total if his plans work out.

The Sound Shops, a division of
Central South Music, expect to add
six more stores to their mid-South
empire, according to Ann Gass, ex-
ecutive secretary to president Randy
Davidson who was unavailable. The
new stores would bring the chain’s
total to more than 40.

Turtles out of Atlanta expect to
open two or three more shops. They
are currently at 23 stores. In two
existing stores, they are adding space
and in two more they are doubling
their space before 1983, according to
general manager Joe Martin.

Roundup Music, the in-house mu-
sic distribution wing of the North-
west Fred Meyer discount depart-
ment stores, are all out for recorded
product, according to Lou Lavin-
thal. Not only will the four new
Meyer stores have enlarged record/
tape/accessories sections, but it’s
possible that several more separate
Music Market stores will be added.

in Southern California, both Mu-
sic Plus and Licorice Pizza expect
more stores. Jim Greenwood of
Pizza anticipates five additions,
“perhaps smaller but more efficient.
Plus, Lou Fogelman forecasts “three
or four more if we’re lucky.”

The Western Merchandisers’ re-
tail wing, which soared to 93 stores
in 24 months with several major
chain acquisitions, isn’t stopping
there. Retail topper John Marma-
duke has 12 more on his blueprint
board to join his Hastings/Record/
SoundTown/Disc melange.

The Baltimore-Washington Kemp

www americanradiohistorv.com

Mills Records stores will move into
the twenties sometime this year. Its
existing 16 stores will grow by four
or five, according to Howard Apple-
baum. In the Bay area, Rainbow
Records’ current 17 might add three
or four more, according to Jason
Gilman.

Largest percentage growth na-
tionally could come from Big
Daddy’s, the Ben Eartel Chicago-
land group. Presently nine strong,
Bartel has five signed leases in his
desk and sees the possibility of five
more before we throw away the 1982
calendars.

No chain canvassed throws out
the possibility of more stores, but Al-
lan Rosen of Flipside, Lubbock, Tex.
sums it up for some recalcitrants
when he says the deal must be the
sweeetest before he pops for a lease.
Joining him in that sentiment are
folk like Angela Singer, Circles/

Hollywood, Phoenix; Mary Ann
Levitt, the Record Shop, Min-
neapolis; Ira Heilicher, Great Amer-
ican/Wax Museum, Minneapolis;
Jay Jacobs, Music Jungle/Paradise,
Knoxville; and Don Jenna, DJ’s
Sound City, Seattle.

An insight into independent
dealer growth comes from Evan
Lasky, president, Danjay Music,
Seattle and Denver, which is now
franchisor to some 80-odd Budget
Tapes & Records stores from the
Northwest to the upper Midwest.
Lasky looks for eight or 10 more
franchises in 1982. Budget is reno-
vating a downtown Portland site,
where it will open in a new type en-
vironment for those stores.

The millions of dollars spent an-
nually by U.S. industry chains for
renovations will continue. There is
no apparent dropoff in refurbish-
ment.

Change Set For New Releases

CINCINNATI-Billboard’s monthly New LP & Tape Releases fea-
ture changes to a weekly format with this issue, positioned in the maga-
zine’s iew Retailirg department. Billboard invites all record companies
to have their newly released or immediately imminent product listed by
submitting the following information: artist(s), title, tape configura-
tions, manufacturer’s prefix/number and list price.

Companies shounld send order materials or the appropriate informa-
tion on company letterhead to: Bob Hudoba, manager of directory serv-
ices, Billboard Publications, Inc., 2160 Patterson St., Cincinnati, Ohio
45214. Al listings are free of charge.

THE TOWN THAT
ARRESTED SANTA

GLAUS

A charming, fully-illus-
trated story with a merry
cast of Christmas char-
acters in the newly dis-
covered village of For-
gottenville. Children of
all ages will delicht to
this unique classic tale
rich with the true mean-
ing and tradition of
Christmas.

Santa and Forgotten-
ville’s citizens are almost

tricked by Dr. S. Neak’s candy-cane recipe. All ends well when a young

child comes to Santa’s rescue.

Soon to be a major Cartoon Feature! All the magic, color and fantasy
you’d expect in a story destined to become a Christmas classic.

Auvailable in dynamic stereo LP (TR 108) and

cassette (TRC 108).

Call or write for early discounts and prices.

TRAQ RECORDS

40 Whitney Ave., Syosset, NY 11791
(516) 921-6560, (516) 921-6566

B
‘Tkt Towe That .Ftrrl
b SAHIﬂ I:I..WS

Contact
MICHAEL SMOLANQFE
Prosident,
Bevarly Hilerast yqpe)
1 NARM Convantjon
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‘82 NARM Convention Designed
To Tackle Most Crucial Issues

® Continued from page |

home tape; 2. counterfeiting; 3.
“turning the industry around”; and
4. opportunities presented by the
Gift Of Music campaign.

If there is a positive note to be
struck in a climate of concern, Co-
hen points to the convention
theme—“The Magic Of Music”—it-
self “People are listening to as much
music as before,” explains Cohen.
“The problem is that the consumer is
listening to the same two or three
artists, instead of six. There are
fewer albums by hit artists, some-
thing we can see by how long top hits
stay around on the charts and the
number of singles released from
them.”

Hardly discounting home taping’s
role in the industry's fortunes,
NARM will be confronted with dif-

ficult decision-making as a result of
legislative attempts to put a royalty

- on blank tape.

The issue is compounded by a de-
cision of its sister group, VSDA
(Video Software Dealers Assn.) to
condemn the proposed royalty and
copyright owner control of rental in
the amendment to the ‘Betamax’
Bill.

Cohen, who serves as executive
vice president of VSDA, has previ-
ously stated that a NARM decision
would be made following an address
by Stan Cornyn of the Warner Com-
munications Record Group Satur-
day (27), during which he is ex-
pected to reveal results of a new
Warner hometaping study. But, Co-
hen suggests that the NARM board
could decide its stand at a meeting
Thursday (25) before the Cornyn

from conferences.

Billboard’s NARM Team

LOS ANGELES—Billboard staffers who will be attending NARM,
and who may be contacted through the magazine’s booth (# 15) in the
convention center, are: Paul Grein, Irv Lichtman, Jim McCullaugh,
John Sippel and Sam Sutherland and Gerry Wood, from editorial: Ron
Carpenter, Joe Fleischman, Miles Killoch and Christine Matuchek
from sales; Donna DeWitt, from circulation; and Gary Rosenberg,

Executive vice president Jerry Hobbs, publisher Lee Zhito, associate
publisher/director of charts Bill Wardlow and associate publisher Tom
Noonan will also be in attendance, as will Sally Stanton from Billboard
Information Network on the BIN booth (# 14).

DON’T SHOP AROUND

NOW YOU CAN FIND IT ALL WIiTH ONE CALL
TO C&M ONE STOP

® 1000's & 1000's OF TOP SELLING & CATALOGLP's,
& CASSETTES IN STOCK.

® ALL THE TOP SELLING SINGLES & DISCOS — OLDIES TOO!
(TITLE STRIPS AVAILABLE)

® SUPER SELECTIONOF $5.98 BUDGET LINES
e RECOTON, SOUNDGUARD, DISCWASHER —
RECORD CARE PRODUCTS.

® TDK, MAXELL, SONY & AUDIOMAGNETICS
BLANK VIDEO & CASSETTES

® SANYO & SMALL ELECTRONICS.

® DISCO LIGHTING SUPPLIES
® SAVOY & PEERLESS PRODUCTS.
® PFANSTIEHL NEEDLES
® DURACELL BATTERIES.

WE SERVICE: RECORD SHOPS —
COLLEGES — DISC JOCKEYS —

VENDORS & JUKEBOX

OPERATORS

o s e ]
QUR TOLL FREE ORDER LINE
800-638-0596

YLAND

JAN INFORMATION POLICY
CH FOEMS

talk. Yet, Cohen adds, a decision
may be taken after the Cornyn ad-
dress and may incorporate a poll of
NARM regular members.

On futures, NARM is planning a
“Magic Of Digital Music” program
Sunday (28). “Pragmatically,” says
Cohen, “digital records may be X
years off, but even if it is, we must
talk now about its introduction.”

The Sunday business period is
also marked by—as its theme sug-
gests—the realities of today’s somber
business climate. “Face The Music:
Let’s Reverse The Downward Trend”
will include an address by Bob Sum-
mer, president of RCA Records,
who will offer “Counterfeiting & Pi-
racy: A New Action Program,” while
James Bonk, executive vice presi-
dent of Stark Record & Tape Serv-
ice, will declare, “Yes, Virginia,
There Are Promotion Alternatives
To Radio Airplay.”

On Monday (29), NARM’s role in
home video product is represented
with a seminar/workshop session,
“The Video Software Marketplace:
The Role Of The Record & Pre-
corded Tape Merchandiser,” chaired
by Russ Bach, vice president of mar-
keting development at WEA Corp.

Although Cornyn’s address,
tagged “The Seven Plagues Of
Sammy Ricklin,” is being portrayed
as having possible crucial signifi-
cance to NARM position on blank
tape royalties, his talk will be pre-
ceeded by the results of yet another
study through Warners, Mickey
Kapp and Dr. Martin Fishbein’s
“Changing Trends In Consumer Buy-
ing Patterns Of Prerecorded Music:
A Review Of Timely Market Re-
search.”

Although NARM’s “Gift Of Mu-
sic” institutional campaign has re-
ceived the support of major label en-
tities, its funding approach—Y-cent
per album shipped, net returns—
might be aired in an aura of contro-
Versy.

Further insight into the campaign
should be revealed as part of the
opening business session Saturday
(27), including “The Next Step:
Capitalizing On The ‘Gift Of Music’
Momentum—An Institutional Adver-
tising Campaign.” This will follow
the keynote address by Terry Ellis,
co-chairman of the Chrysalis Inter-
national Group of Companies.

Activities Set

NEW YORK — NARM conven-
tion spouses and guests will get a
aerobics exercise session, hear about
sexuality, divorce, the two-job fam-
ily diets and situations whereby two
families are merged as a result of re-
marriage.

A tradition at NARM is again re-
peated when spouse/guests can at-

As always, the NARM conven-
tion marks the start of a new presi-
dent’s term. Succeeding John
Marmaduke is the president of
Lieberman Enterprises, Harold
Okinow, an atypically reserved
but influential man, as this per-
sonal appraisal by Billboard’s
3 John Sippel illustrates.

LOS ANGELES—NARM
president John Marmaduke will
hand his gavel to a man who har-
kens back to the Renaissance. He
could be a tonsured head abbot
reading the Old Testament in a
cloistered refectory.

The abbot whispered the way
the president of Lieberman En-
terprises speaks, especially when
he’s on the phone. The effect is
startling. In an industry where
bellowers prevail, the listener
finds himself homing in so hard
to hear Okinow that total con-
centration results.

Respect builds easy in associ-
ation with Okinow. This writer
calls him “Think Tank.” Until
you get to know Okinow, he’s
enigmatic. You sense introver-
2 sion; immediately that’s dis-
3 pelled when you become ac-
quainted as this scribe did in
1977 when NARM was conduct-
ing regional seminars to acquaint
its members with the efficacy of
barcoding. Stting next to the red-
headed Okinow one morning

" New NARM Chief Okinow
Is A Contemplative Man

scratched through to the real
thinking man. The imperturabil-
ity stripped away easily. Intro-
verted Okinow never was! Re-
served, yes.

As that first” Century Plaza
barcoding session proceeded,
Okinow warmed up. Toward the
end of the tedious day-long semi-
nar, Okinow’s deceptive wit and
keen appraisal of the many ruts
and potholes ahead honed my
interest in a subject that had me
yawning and nodding the entire
morning. At subsequent such
gatherings 1 covered, Okinow’s
influence subtly emerged. When
the next NARM convention dis-
sected barcoding for the entire
membership, the bespectacled
native St. Paulian was on the
dias, quietly moderating the dif-
ficult subject.

“Quiet” does not describe Oki-
now. If there were an adjective
between “studious” and “silent,”
you’d apply it to him. He’s con-
templative. A byproduct of his
contemplation is NARM’s “Gift
Of Music” campaign. Okinow
shuns credit, “Itisn’t new. Lots of
people thought of it,” he counters
when you talk about his lead-
ership. But he introduced it to the
board and spearheaded its ac-
ceptance. And he’s still on the
case. During his acceptance, he’ll

(Continued on page 35)

Retailers Favor Print Ads
In ‘Weekend’ Supplements

® Continued from page 24

to print, 25% to radio and 65% to tv.
Spots run from Feb. 6 through 13.
Berndt is convinced that the ads not
only brought in more buyers from
the usual demographic pattern, but
new buyers in the 34- to 49-year-old
range.

Q Records started putting the Val-
entine’s proposal together in No-
vember and presented it to the label
reps in early January. “The day be-
fore it was to go on tv,” Berndt says,
“we were still finishing the commer-
cials. But the most difficult part was
the media buying. You can get more
tv time for your money, but you

have to know that the rates aren’t
fixed and that you can bargain.”

In reaching the Miami-Ft. Lau-
derdale-Tampa areas covered by his
stores, Berndt also used print ads,
concentrating on the Friday and
Saturday “weekend” sections that
carry album and movie reviews and
allied entertainment features.

“I can say this to retailers,” Berndt
advises. “The more cooperative you
are with the manufacturers, the
more willing they’ll be to cooperate
with you. If you refuse to work with
them until you need money, you're
going to be the last one they think
of.”

For Spouses & Guests

tend “Spouse Day In Beverly Hills”
on Saturday (27) from 11 pm to 4
pm. This includes “A Shopping
Spree On Rodeo Drive” and lunch-
eon at Le Bistro.

The aerobics exercise session is
scheduled on Sunday (28) from 7:30
am to 8 am. From 9 to 12 that morn-
ing, spouse seminars will be con-
ducted on “The Two Job Family,”

“His Children, My Children, Our
Children” and “The Opportunities
and Responsibilities of Sexual Free-
dom.” From 2 pm to 4 pm, the
schedule calls for “The Diamond
Method,” described as a new dietary
formula for “health, vitality and suc-
cess,” including a food preparation
demonstration by Harvey and Mari-
lyn Diamond.

and special banquets.

NEW YORK-—Recording stars once more come out
for a NARM convention, although this year several
performances reflect the boom in exercise product. As
usual, entertainment will be a key factor in luncheons

The initial entertainment takes place at Saturday’s
(27) Installation & Merchandiser of the Year Award
luncheon, with Richard Simmons, courtesy of Elektra
Records, offering “The Richard Simmons Show.” This
segment, appropriately, is dubbed “Operation Reach.”
That night at the 16th annual Scholarship Foundation
dinner CBS will host a performance by James Taylor.

On Sunday (28), the Country Music Luncheon will
star Don Williams, courtesy of MCA Records. From 4

Entertainment Has Artists & ‘Annie’

to 5 p.m., another exercise star, Carol Hensel of Mirus
Records, will provide a dance and exercise program.
Of special interest at 7 that evening. CBS is hosting a
screening of “Annie” at Grauman’s Chinese Theatre.

The label is releasing the soundtrack of the film version

of the still-running smash musical, thus giving CBS
both the original cast and soundtrack albums.

On Monday (29) a luncheon to “Celebrate Some-
thing Special” will feature De-Lite’s Kool & the Gang.
NARM’s “Gift Of Music” Awards Banquet that eve-
ning is emceed by Rich Little, star of Boardwalk’s
“First Family Rides Again” album, and features
RCA’s Rick Springfield.

www.americanradiohistorv.com
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ntroducing TDK AD-X.
The normal bias tape with
uper Avilyn technology.

New TDK AD-X is the first nonhal new AD-X can easily

bias audio cassexte to use TDK's
Avilyn magnetic particle—based
on the renownec Super Avilyn for-
mulation that has kept TDK the
leader in audio and videotape

technology:
The Avilyn advan-
tage offered in AD-X

handle strong signal
irput without over-
saturation.

When you hear tae
b-illiant playback re-
sulting from the highker

MOL and
lower bies

FREQUENCY RESPONSE AND MaXiMUN
CQUTPUT LEVEL

+0 ﬂﬂal

TN

| FREQUENCY SESPONSE-20dE

OUTPUT (dB)
Lo
3

30 10K 20k
FREQUENCY (H2)
Avilyn magnetic particle acieves
higher saturation and lower noise.

To ensure years of
reliable use, AD-X is
housed in TDK's Labo-
ratory Standard Mech-
anism, and protected
by TDK’s lifetime war-
ranty. With :ts distinc-
tive packaging, you
won't miss it.

is demcnstrably clear.
You now can recard

and play back—in the
normal bias/EQ position
with complete campatibility for
any cassette deck over a wider dy-
namic range anc with far less dis-
tortion. Ev=n at higher recording
levels, the increased headroom in

So for high quality recordings
that your deck can in the normal bias/EQ position,
“improv=""so much. snap in the new TDK AD-X. You'll
The new AD-X has  discover that the Avilyn advantage
truly versatile applicztions. Its means superior overall performance
h:gher sensitivity mexes it ideal for  for you

all-round home enter-ainment use @ l DK
®

and also suitable for zny cassette
p-ayer. THE MACHINE FOR YOUR MACHINE

noise voa won't believe

Record at higherlevels
with far less distertion.

©198 TOK Electrorees Corp
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Special Mart Product Thrives In Hard Times

Fragmentation May Be An Advantage

LOS ANGELES—How can al-
bums turn profits if they seldom
reach even the bottom rungs of any
chart, don’t get significant airplay,
feature little-known performers and
stay trapped in a dealer’s bins with-
out benefit of store displays or post-
ers?

For the mass market mainstream,
the answer is they can’t. But in the
realm of special market product
emanating from small independent
labels, the prospect of market sur-
vival is by no means slim, even in a
soft marketplace troubled by poor
retail capitalization that impedes in-
ventory development.

In fact, among the healthier small
and medium sized indies and their
distributors, there’s some evidence
that their more streamlined scale po-
sitions them for the growth of a new
music market analogous to the “nar-
rowcast” video world—a market in

which the fragmentation of public
taste so problematic to the branch
giants and the larger pop and soul
indies may actually be an advan-
tage.

Consider such dramatic left-field
career breakthroughs as those made
by Rounder Records’ George Tho-
rogood and The Destroyers, Wind-
ham Hill’s George Winstori and
Slash Records’ The Blasters. In each
case, seemingly non-commercial
music—Thorogood’s raucous, bluesy
rock, Winston's meditative solo pi-
ano essays or The Blasters’ raw rock
traditionalism—has struck a public
chord yielding sales that perked up
retail and turned heads among big
league labels. And for the labels in-
volved, much lower overhead and

By SAM SUTHERLAND

more conservative expectations have
translated into comparatively higher
profits relative to the net volume
sold.

Those LPs are only the most dra-
matic examples, however, and a host
of other, more resolutely esoteric la-
bels are able to see bottom line black
ink after selling only five or even
four digit volumes of product. With
production and marketing budgets
at a fraction of those dictated by the
platinum goals set at the majors, the
industry’s savvier small labels and
their distribution partners can not
only make money, they can set
trends influencing the trade’s pop-
oriented monoliths.

“Look what's happened with
Mirus Music and the Carol Hensel
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exercise project,” notes Harvey Kor-
man, vice president and general
manager of Cleveland’s Piks Corp.,
which distributes a host of smaller
labels as well as the better known,
mainstream-oriented independent
labels. “There was nothing going on
with this kind of concept, but they
had ideas and they developed them,
and now there must be 15 different
exercise albums out there.

“But who started it? That’s a per-
fect example.”

Closer to the mainstream, the mu-
sic available from such labels offers
similar surprises. “Windham Hill’s
case is a mind-blower,” asserts Len
Singer, head of Phoenix’s Associated
Distributors, commenting on the
1981 success of George Winston’s
“Autumn.” It’s so far out in left field,
yet that record was selling like a pop
record in my marketplace, going
into the top 10 at many accounts de-
spite the lack of a full-time jazz radio
station in the market.”

The fact that Winston’s LP did
garner jazz radio play in many other
radio markets is itself a clue to the
small indies’ ability to transcend cat-
egories, since the music involved
isn’t conventional jazz but rather a
highly melodic, classically influ-
enced form of chamber jazz remi-
niscent of Keith Jarrett’s improvi-
sational work for ECM.

Such successes have helped trans-
form the allure of smaller labels
among the more ambitious inde-
pendent distributors, even as the
economy dampens retailers willing-
ness to experiment with eclectic fare.
And one underlying trend that
nearly all distributors agree on as
helping special marketlabels is a sig-
nificant improvement in the techni-
cal quality of their products as well
as their marketing professionalism.

“There’s no question about that,”
agrees Hal Brody, whose House Dis-
tributors in St. Louis has specialized
in small and medium-sized label
merchandise since it opened its
doors in 1974. “There’s been an in-
crease in the professionalism among
the small labels. The manufacturers
have certainly responded not only in
their ability to market, but also in
their ability to produce high-quality
masters.”

Distributors and labels alike point
out that the smaller initial quantities
needed for this area of merchandise
prove an asset in attaining excellent

pressing quality, while the general
technological curve in the studio
now enables even the most eclectic
folk, ethnic, jazz and avant-garde
artists to utilize multi-channel gear
of a higher caliber than was the
norm in the market five or ten years
ago.

Smaller labels in fact shoot for au-
diophile standards in some cases,
utilizing higher grades of vinyl,
pressing at smaller manufacturing
sites that cater to high-end goods
and, in some cases, even resorting to
half-speed mastering and other pre-
mium disk techniques. The tiny
Clean Cuts jazz line, for example,
has made virgin vinyl and poly/pa-
per inner sleeves a fixture of its re-
leases, while Windham Hill, which
used half-speed masters on a num-
ber of regularly priced albums, has
experimented with the introduction
of a higher priced audiophile line.

The heart of the matter, however,
remains the performances and art-
ists themselves, and it’s here that
most advocates of special market la-
bels feel the slump affecting the ma-
jors is an asset.

Notes Steve Marmaduke of West-
ern Merchandisers, which has
started handling smaller lines as part
of its Denver mdependent distribu-
torship, “Time magazine’s top ten
records for 1981 points up the via-
bility of these labels, in that four of
the top ten are from small, inde-
pendently distributed labels. The
most creative music that I hear, per-
sonally, is coming from those labels.

“Consumers are becoming very
aware of the music. No matter what
we may try to tell ourselves about
their knowledge during the past five
years, those consumers are increas-
ingly better educated about what’s
available. Those buying small indie
label rock records are simply tired of
the processed rock’n’roll the majors
have to offer, and while they may
have started with more adventurous
bands on the majors, like Talking
Heads or the Police, now they want
to hear new bands like the Blasters
or X.”

Moreover, as the economy
squeezes corporate investment in
new talent, and tightening playlists
further deter the majors from experi-
menting with more specialized prod-
uct, veteran musicians with prior
deals at mainstream companies are
popping up on the gourmet inde-
pendents. Brody of House Distribu-
tors also points out that the emer-
gence of acts like the Dillards or

(Continued on page 41)
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Audiophile Recordmgs Are No Longer A Novelty

By ALAN PENCHANSKY

CHICAGO—Audiophile record-
ings continue to play a key support-
ing role in the merchandise mix to-
day, along with providing stores a
link between analog phono disks
and the coming digital audio disk
expected to be on the market in less
than a year.

Audiophile LPs and cassettes are
the industry’'s high performance
models, contributing diversity, lustre
and profits, and helping to restore
some of the perception of value in
prerecorded product lost in recent
years. Decalers, however, have
greater difficulty inventorying au
diophile product today as the num-
ber of titles has grown dramatically
and admittedly not all of it is first
class.

Audiophile production was at first
a novelty in itself—whether direct-
disk, digitally mastered, half-speed
mastered or import pressed. Now,
though, audiophile disks and tapes
are sclected on the basis of artist and
repertoire, so wide has the sclection
become.

The field was pioneerced by small
companics with both an obsession
for quality and something the ma-
Jors apparently lacked-cars.” The
U.S. leaders in technology and ex-
pertise continue to be Telarc,
Shetfield Lab Records, Mobile Fi-
delity Sound Lab, M&K Real Time
Records, Nautilus Recordings,
Delos Records and Varese Sara-
bande Records.

Major record companies soon
caught sight of the audiophile con-
sumer, however, and are working
hard 1o close the technical gap. CBS,
RCA and MCA all have brought
forth their own series for the sound
buff, and CBS® CX-encoding system
1s being touted as a major sonic in-
novation.

Major importers in the field in-
clude Discwasher, AudioSource
Brilly Imports and PolyGram Spe-
cial Imports.

The market share of some early
leaders has been dramatically cur-
tailed because of the product abun-
dance. Telarc Records, for example,
is unhikely to match the 125,000-plus
unit sales on its landmark *1812
Overture” recording, the first digital
version. Threc other digital record-
ings of the picce now exist and more
are likely to follow—a statistic that
characterizes the explosion of digital
work today.

Nonetheless, it’s felt that audio-
phile market saturation remains far
off, and labels say total sales will
continue to grow as more consumers
discover the product for the first
time.

For 1982, sound specialty labels’
stghts are seton a miniature medium
once thought limited to taking dicta-
tion: the music cassette.

The cassetie’s frequency response
and dynamic range have opencd up
dramatically, and the tape medium’s
imperviousness to damage and
smooth, tick-less uniform output are
major advantages. The disk’s high
fidelity preeminence—at least in
analog—is scriously challenged,
some audiophile firms believe.

Prerecorded cassette audio qual-
ity has charted a steady upwards
course over the last halt dozen years.
Companies such as RCA, CBS. Sine
Qua Non, and Vanguard today are
duplicating for the audiophile.

The very finest prerecorded au-
diophile cassettes, however, now
come from a number of small cot-
tage duplicating houses ¢cmploying
the low-yield and costly “real-time”
process—the master tape operates at
normal speed as do the sluve decks.

This has inherent advantages over
the high-spced methods.

Prices of these one-to-one copies
hover in the $17-18 range and the
value is not easily dramatized to the

consumer, resulting in moderate
sales to date. A number of com-
panies, however, have recently c¢n-
tered the market.

Nautilus Recordings is debuting

its line this spring with four titles
from the firm’s catalog of half-speed
mastered disks. A counter merchan-
diser and other selling aids will be
offered to support the cassettes

being duplicated on Maxell tape.
Other suprliers of real-time dupli-
cated cassettzs are Mobile Fidelity
Sound Labs, AAG Music, In Sync
tContinued on page 32)
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Dealers Bullish On Future Of Home Video Game Sales

MARCH 27, 1982, BILLBOARD

NEW YORK-The markup may
not be as attractive as it could be just
yet, but prominent record retailers
are enthusiastic about the prospects
of home video game sales.

However, dealers say that it’s still
too soon to tell whether the car-
tridges will draw a new population
of record buyers into their stores.

Lou Fogelman, president of the

Music Plus chain in Los Angeles. is
typical of those exccutives who see
the games as “plus business.” He
says that he’s convinced video games
sales do not take away from the mu-

sic dollar. “The key is to develop an
identity with the video consumer.
We'll always be a record store, but
the more involved we get with soft-
ware the better positioned we'll be to

The way to kids’' minds
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Tele-Story’s new
“Growing Up Smarter?”
series features
many exclusive
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lure consumers away from toy and
hardware stores.”

In San Francisco. Bob Tollifson,
vice president of marketing for the
Record Factory chain of 29 stores
says he's excited by the plus-profit
potential of the games. But he isn’t
entirely sure that he’s selling to a
new audience. I think we're selling
to the same people who buy rec-
ords,” Tollifson opines. “We're just
taking advantage of the traffic. No-
body can handle video games better
than a record retailer. Department
and stereo stores don’t know how to
merchandise the product properly.
When a video game is hot. it’s like a
new release. Other games sell stead-
ily as catalog goods. And the rest die
ofl.”

The outlook for the games is also
bright at the Record Bar, based in
Durham. N.C. Reade White-Spun-
ner. the chain’s manager of special
products, says that about 110 stores
will carry Atari’s Pac-Man cartridge
and that 53 of these stores will be-
come full video game centers.
“We're looking for alternative prod-
ucts, and video games fit right in
with our image as 4 home entertain-
ment center.” she notes. With proper
in-store merchandising displays, we
feel we can capitalize on mall loca-
tions to make people aware of our
involvement, which comes at a time
when there’s nothing happening
with new record releases.”

Mel Goldstein, the accessories
buyer for the Record World/TSS
chain. Freeport, N.Y.. argues that
dealers are afraid that if they don’t
carry the games, they'll lose poten-
tial sales. “T understand the attitude,
but I won’t be stubborn if they don’t
sell.” he says. “We brought 15 Atari
and seven ActiVision games into
three of our best stores earlier this
month on a test basis and we'll see
how they do. First reports were that
the same people buying prerecorded
product bought the games. So I'm
not convinced we'll see so many new

faces.”
(Continued on page 41)

Audiophile

® Continued from page 29

Labs, Delos Records and Desmar
Records. Dubbing, in many cases, is
done from the original master tape
usually after being transferred to a
digital recorder.

The US’s first audiophile label
was L.A -based Sheffield Lab Rec-
ords. It's new product line. set to de-
but this year, is “Sheffield Treas-
ury,” offering two titles initially, at
$13.98 list. These recordings are
identical to direct disks released ear-
lier, but have been cut from analog
back-up tapes. A good ear and a
pretty good stereo rig are needed to
tell apart these tape releases from the
widely acclaimed direct-disks,
Sheffield says.

The technical development in
which potential audiophile interest
is greatest is, of course. digital
recording. It now seems a good bet
that digital audio disks will be a real-
ity before next Christmas rolls
around.

Digital audio disks are widely
touted as a panacea for industry ills
ranging from counterfeiting and pi-
rating to consumer indifference. At
the NARM convention, a demon-
stration of the Sony/Philips Com-
pact Disc system will be offered and
one whole morning presentation is
devoted to digital, sponsored jointly
by NARM and the SPARS record-
ing studio organization. It promises
dealers an excellent opportunity to
check out the technical future for
themselves.
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Music Plus Avoids ‘Klondike’ Mentality On Video

® Continued from page 24

Bugs like that needed to be worked
out.”

Other “bugs.” “What’s a 24-hour
period? What happens if there’s a
holiday? What do you charge the
customer? Questions like that con-
stantly came up.

“It also requires a special type of
salesperson. someone as knowl-
edgeable and enthusiastic about
movies as they are about music.

“And at first we put in X-rated
product but we had a hard time han-
dling it. We didn’t want to display it
openly. But the kids were just too
uncomfortable handling it so we

took it out. That’s not to say, though,
we wouldn’t put X back in if we
move more seriously into the video
business.

“We are also operating with one
inventory because we can’t afford to
buy one rental and one sale inven-
tory. So we don’t have that much
depth. We know operating with one
inventory is hurting us a little bit.
But if a hot new title comes out, like
an ‘Ordinary People,” we will get a
few extra pieces. Now we have some
163 titles on VHS and 81 Beta.

“Like everything else you need
depth and selection. I'd say if you
are thinking about seriously being a

video dealer, you need 1,000 titles.
And that takes a lot of money.

“Our average sale for a cassette is
a few dollars over list. List prices
range from $39.95 to $99.95. Rental
is $5 per day and $10 for the week-
end. That’s not very competitive in
this town but it is if you have the
right selection and proper service.
It’s nice to be able to charge $1 per
day for rental but what if you have
to wait in line 45 minutes? I've seen
that happen. What the hell is $1
then.””

® January 1982-Present—*I think
we will expand in the prerecorded
video area. It’s been a slow process

Video Rental: Programs At A Glance

Walt Disney Home
Video

MGM/ CBS Home
Video

Twentieth Century-
Fox Video

Paramount Home
Video

Thorn EMI Video
Programming
Enterprises (TEVPE)

Warner Home Video

Cartoon shorts for rental only are licensed to dealers for $22.50 for a 13-
week period. The fee for rental-only feature films for the same period is $26,
with the exception of three $30 titles: “Dumbo,” “Alice In Wonderland” and
“Watcher In The Woods.” “Dumbo” is eligible for both sale and rental,
while the other two are rental-only. There are also sale titles.

Called “First Run Home Video Theater,” MGM/CBS Home Video’s
rental plan was launched last month. It releases one title per month, prior to
that title’s appearance on cable or pay tv, at a cost to dealers of $60 per cas-
sette for four months. After four months, the titles become available for sale
or rental. All “First Run” titles are red cassettes packaged in clear plastic
boxes. Titles are: (Feb.) “Tarzan The Ape Man,” (March) “S.0.B.,” (April)
“Rich And Famous,” (May) “All The Marbles,” (June) “Whose Life Is It
Anyway?,” (July) “Pennies From Heaven.” Titles can be ordered up to 30
days prior to release. All other MGM/CBS titles are for sale only.

Under Twentieth Century-Fox Video’s lease/rental plan, dealers lease ti-
tles for a six-month period for rental only to their customers. After six
months, a title either reverts to sales, is renewed as rental-only or is taken out
of circulation for reintroduction at a later date. Cost to dealers for the six
months is $75 for “A” titles and $45 for “B” titles. Each lease/rental title is
specially packaged, and each cassette has its own serial number to discourage
unauthorized duplication. Orders are taken quarterly, with monthly ship-
ments. All other Twentieth Century-Fox titles are available for sale.

Paramount adds a surcharge to account for rental activity of its titles. De-
pending on the title, the company charges between $1 and $25 extra on the
base wholesale price. This surcharge is also part of a title’s suggested retail
price. Dealers are free to sell or rent in any combination.

A formal rental program from Thorn EMI will be announced officially in
April and will consist of surcharges added to titles to account for rental activ-
ity. There will be different “tiers” of rental surcharges, depending on a title’s
popularity.

The “Dealer’s Choice” program from Warner Home Video consists of a
three-tiered classification of titles. “A” and “B” titles are for rental only, at
different pricing schedules, and “L/P,” or “lease/purchase,” titles may be
rentéd or sold. “L/P” is the equivalent of an instaliment plan. Rental-only
“A” titles are available to dealers in 28-day cycles. The first cycle costs $22,
the second $18, the third 315, the fourth $13 and subsequent cycles $12. “B”
title fees are exactly half. Tapes can be returned at the end of any cycle. A six-
month fee is also available: $84 for “A” titles and $42 for “B” titles. Fees for
“L/P” titles also descend at the end of each 28-day cycle, until the full dealer
purchase price for the cassette (between $30 and $90) is met. If the dealer
decides not to purchase the tape, he has the option of returning it to WHV at
the end of any cycle. Fees are $11, $9, $8, $6, $5 and $4 thereafter. Once the
full price is paid, a title becomes the dealer’s, to sell or rent as he sees fit.

but I see the figures every week and
there’s been growth. We’ve picked
up quite a few transactions since
Christmas and we're increasing our
title offerings.”

Video games are added. “It’s a hot
item. I’s a less expensive commit-
ment in inventory. And at least you
know what the hell you are doing
because you know whether or not
you own the inventory. One of the
frustrating things about the video
business is that you can’t sell the
product. What a terrible thing. It’s
my ambition as a retailer to make
the sale. I realize rental is important
but not being able to sell product
goes against my grain.

“Right now games are not a sig-
nificant part of our business but I'm
selling everything we can get. Let’s
face it, with the record industry
down, this is a traffic builder and it’s
basically the same clientele. The
market is more than records now.
We're not down on the music indus-
try but for record retailers who want
to service the market, this is the way
to go. If we don’t do it, then Sears, K-

mart and others will serve that mar-
ket.

*“Adults are coming in with dollars
to spend and more than one cus-
tomer had come in for prerecorded
video or video games and has wound
up purchasing records.”

Brands of games carried are Atari,
Intellivision, ActiVision and Imagic.

“We’re chasing them, they are not
chasing us. Atari I get two step while
Intellivision I get direct. Those guys
want you to pay their bills. They are
very concerned about that. They can
sell that merchandise elsewhere. It’s
not like the record business used to
be. When you’re dealing with video
games suppliers you have to sign a
purchase order for the year.

“We are enthusiastic about all
these areas and we may add the
videodisk in the future. It also gives
us a chance to cross promote LPs
and videotapes. We've done well
with the various video music tapes
that are available—Blondie, Fleet-
wood Mac, the Kinks and others.

“We’re the razor blades for all
those razors.”
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Come see and play and play Mattel
Intellivision and learn how to profit from
Intellivision at BOOTH C behind the
Hospitality Suite (Video Game Row).

Free drawing for a Mattel Intellivision
sponsored by Mattel, Inc. and Middle West
Distributors, Inc.—video game

specialists.
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New Vidisks Ready For Dealers

LOS ANGELES — NARM mem-
bers who have expanded their busi-
ness to cover video software, and
those considering such a move, can
look for a substantial flow of new
productin the videodisk format dur-
ing the second quarter, augmenting
titles coming on videocassette (sep-
arate story, this issue).

RCA SelectaVision will be intro-
ducing its first wave of stereo soft-

ware during the May/June period,
designed to complement its new
stereo-capable videodisk players.

At least 10 video music titles will
be in that first wave featuring such
artists as Rod Stewart and the Who.
“Pippin” is also expected to be in
that first stereo video music group.

RCA is expected to promote and
highlight stereo software and hard-
ware in a major way.

KNDCKS YOU OUT "BUY"ROUND 1
Their debut album on

" HANDSHAKE RECORDS
Produced by: Bill Pfordresher

BRUZER A punching

brand of rack

NANDSHAKE

FW/FWT37747

DISTRIBUTED BY CB.S.

On the movie side, a new pattern
of 8-10 monthly releases is also
being put in place for 1982. New ti-
tles include: “The China Syn-
drome,” “Apocalypse Now,” “One
Flew Over The Cuckoo’s Nest,”
“The Maltese Falcon,” “Shogun,”
“Easy Rider,” “The Hobbit” and
“Escape From New York.” “Star
Trek II” will feature two episodes
from the popular television series—
“The Trouble With Tribbles” and
“The Tholian Web.”

Also on the CED format but from
MGM/CBS shortly are such titles as
“Tarzan The Ape Man,” “Charlie
Daniels Band” (in stereo), “Vic-
tory,” “Westworld,” “Viva Las

Vegas,” “The Pirate,” “Seven Brides

For Seven Daughters” and “Great
Fights Of The 1970s.”

One possible MGM/CBS video-
disk plum, although it wasn’t con-
firmed at presstime, might be Simon
& Garfunkel’s recent concertin New
York’s Central Park (in stereo).

“Physical,” the Olivia Newton-
John video music disk from MCA
Videodisc was slated to ship in
March for the laser optical camp.

Other laser disks from Pioneer
Artists upcoming are the “La Fille
Mal Garde” ballet, “Pippin” and
“The Eve,” another video music
project.

Twentieth Century Fox Video is
promising “Murder By Decree” on
the optical format, while Paramount
is promising “The Conversation”
and “War Of The Worlds.”

LOS ANGELES—One branch
of repertoire that’s not daunted
by a recessionary economy in the
U.S. is kidisks.

Riding on a demographic tidal
wave and further buttressed by a
continual release of new, widely
accepted licensed moppet char-
acters, kiddie labels report black
bottom lines whose profit is
being turned into consistently at-
tractive new releases.

Surfing the crest of the ascend-
ing wave of U.S. births is less-
than-five-years-old Kid Stuff
Records. In 1982, president Irv
Schwartz will release a Space
Shuttle album, three exercise
packages by major licensed
names and a string of albums by
characters such as Bugs Bunny,
Porky the Pig and Roadrunner
from an agreement just con-

‘Kidisks’ Riding High
As Labels’ Sales Surge

By JOHN SIPPEL

cluded with Warner Bros. for
Looney Tunes.

Schwartz and longtime kiddie
record sales executive Jerry Wei-
ner put their blue chips on mod-
ernizing their new line with perti-
nent releases. They garnered
attention with their moppet ver-
sions of “Grease” and “Saturday
Night Fever” several years ago.

Since that time, Kids Stuff has
built more than 100 different ti-
tles. Key sellers have been prod-
uct by established licensed char-
acters such as Raggedy Ann &
Andy; Strawberry Shortcake;
Benji; Barbi; Monchhichi; Mar-
maduke and Nancy and Sluggo.
At least six record and/or cas-
sette packages will be released
from the Looney Tunes’ charac-
ters in 1982, along with six to

(Continued on page 40)

First Smash
Hit Release

GUARANTEED

STREET SOUNDS/STRATFORD, INC. 815 Second Ave., New Hyde Park, N.Y. 11040

Phone: (212) 343-6920, (516) 352-4200

NEW YORK’S NEWEST and MOST EXCITING LABEL

Presents

W.A.G.B. BAND
“I CAN GET YOU OVER”

To Put You In The Mood To Groove!!

Telex: 510-223-0823

GECFF'S RECORDS &
INTERNATIONAL Ltd &

ATTENTION: RECORD CHAIN BUYERS & TAPE RACKERS

WE OFFER U.K. & E.E.C. MANUFACTURED GREATEST HIT PRODUCT BY TOP LINE
ARTISTS SUCH AS DIANA ROSS, HANK WILLIAMS, RAY CHARLES, CREEDENCE, BREAD,

THE WHO AND MANY MORE.

WE CARRY ALBUMS & A PARTICULARLY WIDE RANGE OF
CASSETTES FOR YOUR MID-PRICE RACKS & ARE STRONG ON

T.V. PACKAGES.
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E
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SCRATCH BAND
Featuring Danny Flowers
LPMCAS6300. ........... . .....
CAMCACS5300.........ccoeeeees o, $8.98

SHOTGUN
Ladies Choice
LP Montage ST72007 ....... ... .....
CA4XT72007...... ...... . ...

SONS OF THE PIONEERS
Sons Of The Pioneers
LP Columbia FC37439
CAFCT37439

STAMPLEY, JOE
I’'m Goin’ Hurtin’
LP Epic FE37927
8TFEA37927
CAFET37927

STEALER

Stealer
LPMCAS5292...... . ... ... .. ....$8.98
CAMCAC5292..... ... ... . . ... $8 98

SUN

Let There Be Sun
LP Capitol ST12204 . .$898
8T 8XT12204 . . ... . .. ..$8.98
CAA4XT12204 ... ... . e $8.98

SWOLLEN MONKEYS
After Birth Of The Cool
LP Cachalot CA128

TOTO

Toto IV
LP Columbia FC37728
CAFCT37728

TUCKER, TANYA
Live
LPMCA 5299 ...
8TMCA 5299 ... ..
CAMCAC5299 . . .

VARIOUS ARTISTS

Raiders Of The Lost Dub
LP Mango MPLS9705

VARIOUS ARTISTS
Rodney At The ROQ. Vol. 2
LP Posh Boy PBS123

VARIOUS ARTISTS
The Secret Policeman’s Other Ball: The
Music

LPIsland ILPS9698

WARD, JACKY
Night After Night
LP AsylumE160013 .. ...

WEAVER, PATTY
Patty Weaver
LP Warner Bros 8SK3665

WEBB, JIMMY
Angel Heart
LP Columbia FC37695
CAFCT37695

WHISPERS
The Best Of . . .
LP Solar BXL14242 L $8 98

WILDE, KIM

Kim Wilde
LP EMI America ST17065 . ... ..$8.98
8T 8XT170 . .......$8.98
CA4XT17065 ...... coccoes oen o L $8.98

WILLIAMS, DENIECE
Niecy
LP Columbia FC37952
8T FCA37952
CAFCT37952

XAVIER

Point Of Pleasure
LP Liberty LTS1116 ..
8T8LT51116.. .. P
CA4LTS1116. . ...

. ..$898
...$8 98
$8 98

$8.98

$8.98

$8 98

.. .$8.98
...$8 98
$8 98

New LP/TapeReleases.

10, ROYAL LONDON ESTATE, WEST ROAD, TOTTENHAM, LONDON N. 17.
TELEPHONE: 01-808 5301 (5 lines), 01-807 0249 TELEX: 295944 GEOFFS

UK OFFICE CONTACT
IVOR YOUNG
STEVE BRINK

www americanradiohistorv com

JAZZ

DAVIES, DENNIS RUSSELL, see Keith
Jarrett

IRAKERE
Cherkere Son
LP Milestone M9103

JARRETT, KEITH, DENNIS RUSSELL
DAVIES
Ritual
LPECM11112 ..

JOHNSON, EDDIE
Indian Summer
LP NessaN22
THORNHILLS'S, CLAUDE, ORCH.
Claude Thornhill’s Orch.
LP CircleCLP19
TYNER. McCOY

13th House
LP Milestone M9122

. $9.98

CLASSICAL

ALKAN, CHARLES-HENRI
Etudes
Smith
LP Arabesque8| 273 (3) .................... $23.94
CA91273(3).
BACH, JOHANN SEBASTIAN
Tri- Centennul Recording Project The
Welil Tempered Clavier, Bk. 1

Martins

LP Arabesque 65053 (3) ... ....... . ... $29.94

CA75053(3) ... ... . oL $29.94
CHOPIN, FREDERIC

Preludes

Lima

LPArabesque 6506 .. . $9.98

CA 7506 . . .. ....$9.98

HAYDN, FRANZJOSEPH
Wind Divertimenti
Consortius Classicum, Klocker

LP Arabesque 80832 (2) .
CA90832(2) ..

MOZART, WOLFGANG AMADEUS
4 Hand Piano Music
Newman, Lubin

LP Arabesque 8125 ..
CA912

RAVEL, MAURICE
Daphnis Et Chloe
London Symph. Orch. & Chorus. Previn

LP Angel Digital DS37868 .. $1098

SCHUMANN, ROBERT
Four Symphonies
Dresden State Orch., Sawallisch

LP Arabesque 81023(3) ... . .. . . . .
CA91023(3) ...

VERDI, GIUSEPPE
La Traviata
Scotto, Kraus, Bruson, Philharmonia
Orch., Ambrosian Opera Chorus, Muti

LP Angel Digital DSCX3920

CLASSICAL
COLLECTIONS

. $15.96
$15 96

..$798
$7.98

.$23.94
$23.94

BAMBERG ORCH. & BERLIN PHILH.
Venetian Polychoral Music
LP Arabesque 8086 . .
CA 9086 . -

$7 98
....$7.98

SPOKEN WORD

BRIDESHEAD REVISITED (Excerpts)
Sir John Gielgud

LPCaedmon SBR501 ... . ... ... %2295

CA SBC501. e $22.95
BUNNICULA

Lou Jacobi

LP CaedmonTC1700.... ....$8.98

CACP1700 ....$8.98

{Continued on opposite page)
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A Contemplative Man, Okinow Is New NARM Chief

® Continued from page 26

reveal another strategy to strengthen
it.

Okinow is deeply involved in
whatever he does. He started work-
ing parttime in a family business,
Joasting & Schilling, St. Paul, in
high school. It was a restaurant sup-
ply house. When he started fulltime
after graduating with a Bachelor’s in
business administration from the
Univ. of Minnesota, he went
through the ovens, pots, pans and
silverware stages, breaking ground
into kitchen design. In between he
was a salesman, stockroom clerk,
purchasing director finally ending
up in engineering.

When the business was sold in the
mid ’50s, Okinow became a manu-
facturers’ rep in cafe equipment. In
1960, he added Data Systems Inc., a
data processing bureau in the Twin
Cities.

A 1959 event changed his life. He
married Sandra Lieberman. By
1966, Okinow and Lieberman En-
terprises chairman of the board Da-
vid Lieberman were talking about
taking Acme Music from independ-
ent label distribution to rackjobbing
Okinow chose to throw his lot with
the new venture.

For four years, Susan Distribut-
ing, the rack operation, plodded
along, Okinow recalls. Then in 1970,
Susan opened in Chicago and Lie-
berman Enterprises nudged the rack
frontrunners. The upward spiral
went into high gear as Lieberman
acquired Taylor Electric, Mil-
waukee (1974); Musical Isle, Chi-
cago (1975); Musijcal Isie, Kansas
City-St. Louis, 1976 and ABC Rec-
ords & Tapes, a national racker in
1978,

It was right after that Okinow
urged NARM to research barcod-
ing. The basic barcoding project
eventually prodded NARM into its
present development of uniform in-
dustry paper procedures.

Today Licberman Enterprises is
one of the three largest rackjobbers
in the world. Its 900 employes in
nine branches serve more than 2,500

New
LP/ Tape

Releases |

® Continued from opposite page

CRIME & PUNISHMENT (Excerpt)
James Mason
LP Caedmon TC1691 $8.98
CACDL51691 $8.98

FREDDY THE DETECTIVE & SELECTED
POEMS BY FREDDY THE PIG

Pat Carroll

LP Caedmon TC1698 $8.98

CACP1698 $8.98
GOD EMPEROR OF DUNE

Frank Herbert

LP Caedmon TC1694 $8 98

CACDL51694 $8.98
HISTORIES OF GARGANTUA &
PANTAGRUEL (Abridged)

James Mason

LP Caedmon TC1675 $8.98

CACDL51675 $8.98

A NECKLACE OF RAINDROPS & OTHER
STORIES

Joan Aiken
LP Caedmon TC1690 $8.98
CACP1690 $8 98
NICHOLAS NICKLEBY
Roger Rees
LP Caedmon TC1702 $8.98
CACP1702 $8.98
NIGHT
Elie Weisel
LP Caedmon TC1701 $8.98
CACP1701 $8.98
PEOPLE ANIMALS & OTHER
MONSTERS
Jack Prelutsky
LP Caedmon TC1699 $8.98
CACP1699 58,98

rack locations in 45 states, while its
companion one-stops ship product
to more than 1,000 customers.
Ahead? Okinow wants Lieberman
Enterprises to take open display of

prerecorded cassettes to its ultimate.
He’d like Lieberman’s good ex-
ample to persuade the industry to
follow step.

Okinow sees no major change in

modus operandi as president of
NARM. He wants to see the “Gift Of
Music” working nationwide. When
Okinow, wife Sandra and 20-year-
old son, Stephen, a junior at

Brandeis Univ.,, Waltham. Mass.,
take their annual hiatus, wherever 1t
might be, he wants plenty of evi-
dence that “Gift Of Music” is mov-
ing goods.

Peop

e buy more

RCA VideoDiscs from the

dealers who display more

RCA VideoDiscs,

You know that great displays make for
great sales—especially in a new category like
videodiscs. Ask any of our 48 display contest
winners; they’ll tell you how sales increased
when they created exciting RCA VideoDiscs
displays. That’s how to make “hard-selling
software” sell even harder.

You'll increase sales, too, when you create
a spectacular display—especially with our new
"showoff” revolving Display Rack.

But even the biggest display probably

GHTS, VOLUME |
IMAD ALI'S
ST FIGHTS

WALY DISNEVS.

MARY POPPINS

© RCA 1982

CHAMBERLAIN / MIFUNE

)

Frctpeli

www americanradiohistorv.com

can’t contain the huge selection of RCA
VideoDiscs. So we've designed a special
Take-One box which holds 100 eye-catching
brochures listing our complete collection.
Offer them 1o your customers—because the
more they know about RCA VideoDiscs, the

more they’'ll buy.

Contact your RCA distributor to get these
profit-makirig displays, and see how they keep
customers coming back into your store.

Nipper said it, “Show and sell.”

GA -

\ VideoDiscs |¥
Tradermnarks ® Hurd-selling sSOoftware

35
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New Titles, Promo Campaigns Boost Video Software

® Continued from page 21

Ben Tenn, vice president of retail
products for Disney, says the com-
pany is planning a major summer
promotional campaign called “Dis-
ney American Summer.” Exact de-
tails were not available at press time,
but Tenn indicates the program is
designed to enable dealers to “sell a
very sellable product, a turn-key
promotion that will enable many
dealers who are not currently into
video to get into it easily and profit-
ably. It’s especially suited to the
record retailer.”

Disney is also beefing up its POP
act with posters, and other materials.

Family Home Entertainment:
Shipping right now is “Gumby,
Vols. I and 1I”; by means of promo-
tion, a rubber “Gumby” doll is in-
cluded in each package.

Other new titles include “Beyond
Atlantis” and “Slave Of The Canni-

bal Gods,” which FHE distributes
for Wizard Video.

The company specializes in acqui-
sition of series, so that they have fol-
low-up material to successful titles.
Second quarter releases include
“Captain Nemo, Vols. I and I1,”
“Grandizer,” “Gumby, Vols. Il and
IV,” “Force Five, Vols. Il and 111"
and “King Arthur, Vols. I and 11.”

Media Home Entertainment: Two
new science fiction horror films, a
documentary on “inexplicable phe-
nomena” and a martial arts film are
part of the second quarter offerings
from Media Home Entertainment.
Titles are “Day Of The Animals,”
“The Dark,” “The Force Beyond”
and “Kill And Kill Again.” All have

. a list price of $54.95.

MGM/CBS Home Video: New ti-
tles include “Kismet,” “The Prisoner
of Zenda,” “Early Days,” “Great
Fights of the ’60s” and the Simon
and Garfunkel “Concert In Central

Park.” In June, “Tarzan The Ape
Man,” which has been part of the
company’s “First Run” rental-only
program, will be made available for
sale.

Upcoming rental-only titles:
April, “Rich And Famous”; May,
“All The Marbles”; June, “Whose
Life Is It Anyway?”; and July, “Pen-
nies From Heaven.”

MGM/CBS vice president sales
Sol Melnick foresees a possible pro-
motion for the Simon and Garfun-
kel tape, which he points out is a
strong addition to the company’s
current music catalog.

A heavy promotional campaign
will also back the MGM/CBS
“Nicholas Nickelby” package, a
$300 set of specially packaged tapes
containing the entire eight-hour per-
formance of the Broadway show.
POP materials will be placed in se-
lect stores, and customers order the
title direct from MGM/CBS.

Ly

Massacre,

THE BEST
WAY TO
INCREASE
YOUR RECORD
SALES?

SELL VIDEO.

It’s a fact that a lot of record retailers — no matter how
big or how small, or where they're located — have
discovered the difference video can make on their bottom
line. By increasing store traffic, bringing in new customers,
and stimulating sales in every department.

Tapes, discs, games — Video Trend, one of the country’s
leading wholesalers, has what you want In video. The hot-
test titles like: "French Lieutenant's Woman,” “Clash of
the Titans.”” “Stir Crazy,”” “Dumbo,”” "‘Texas Chainsaw
Mommy Dearest,’”” "'Fort Apache, the
Bronx,”” and “"‘Paul McCartney's Rock Show.’’ Plus the
hottest games from Activision. Intellivision and Apollo.

And the quickest service. Because as record veterans
ourselves, we know what you know: You can’t give the
people what they want...unless you have it.

Get it from Video Trend. Call toll-free at one of the
numbers below.

WIDEO T

Your complete video one-stop.

24611 Crestview Court, Farmington Hills, MI 48018
1-800-521-0242 (Toll Free) or 313-474-0300 {Call collect in Michigan)

www americanradiohistorv. com

Nostalgia Merchant: Second-
quarter titles include “Rock, Rock,
Rock,” with Chuck Berry and
Frankie Lyman; “Shall We Dance,”
with Fred Astaire and Ginger Rog-
ers; “Stage Door”; “Kitty Foyle”;
“Laurel & Hardy Comedy Classics
No. 87; “Pardon Us,” Laurel &
Hardy’s first film together; “Black
Beauty”; ‘“Courage Of Black
Beauty”; “Son Of Monte Cristo”;
and “l Remember Mama.”

Paramount Home Video: “Ma-
hogany” is set for March release at
$66.95 list price, and “Gallipoli,”
also for March, at $79.95. April fea-
tures, for which no pricing informa-
tion is yet available, are “Time Ban-
dits,” *Bang The Drum Slowly” and
“Hud.” .

Thomm EMI Video Programming
Enterprises: “Heartland,” a new title
which was on the Top-10 lists of
many film critics, will be the benefi-
ciary of a special promotional thrust
from TEVPE, as will recently ac-
quired titles from Thames Tele-
vision International.

TEVPE also plans extensive POP
materials, and will be adding trailers
to the end of its releases promoting
other titles.

New titles are “Honky Tonk Free-
way”; “The Mirror Crack’d”; “Dead
Of Night,” 1945 movie with Michael
Redgrave; and “Two-Way Stretch,”
a 1960 Peter Sellers movie. Other
second-quarter releases will be an-
nounced later.

Twentieth Century-Fox Video: A
special salute to Marilyn Monroe
will focus on seven titles starring the
late actress: “Bus Stop,” “Some Like
It Hot,” “The Seven Year Itch,”
“How To Marry A Millionaire,”
“The Misfits,” “There’s No Business
Like Show Business” and “Gentle-
men Prefer Blondes.” Two of the ti-
tles are new; others have been re-
packaged.

Dealers receive an extra $5 rebate
on each title sold, and distributors
also get an extra margin. Promotions
at the consumer level include adver-
tisements in national magazines and
look-alike concerts around the coun-
try.

“There will be extensive public-
ity,” says Twentieth Century-Fox
vice president and general manager
Jack Dreyer. He explains that Mil-

ton Green, a Hollywood photogra-
pher, will be offering a videotape of
his pictures of Monroe. A photo ex-
hibit will be displayed in stores.

The company is also releasing
tapes on the art of film and photog-
raphy at $59.95 each. One will be in
stereo. “This will be something
people will want to acquire,” Dreyer
says, “It’s a new combination of art
forms.”

Twentieth Century-Fox will have
“French Lieutenant’'s Woman”
available for sale.

It is also likely that Twentieth
Century-Fox Video will release the
following titles for sale in the second
quarter: “On Golden Pond,” “Es-
cape From New York,” “Lenny,”
“Everything You Always Wanted
To Know About Sex But Were
Afraid To Ask,” “Return Of The
Pink Panther,” “Public Enemy,”
“Juggernaut,” “Griffin & Phoenix”
and “Return Of A Man Called
Horse.”

New titles for rental only will in-
clude “Modern Problems” and
“Taps.”

Vestron Video: New titles include
“Tribute” with Jack Lemmon, “The
Changeling” with George C. Scott
and Melvyn Douglas, “Picnic At
Hanging Rock,” an Australian film,
“Madame Rosa” with Simone Sig-
noret” and “La Grande Bour-
geoisie” with Catherine Deneuve
and Giancarlo Giannini. These will
be shipping in May, backed by ex-
tensive display promotional mate-
rials, such as four-color posters and
informational brochures.

Wamer Home Video: “Arthur”
will be available for rental, as one of
WHV’s “A” titles, April 19. Other
new titles, part of the “L/P” lease/
purchase category, include “So
Fine,” “The Looney, Looney Bugs
Bunny Movie,” “The Late Show,”
“Look Back In Anger,” “Agatha,”
“The Last Of Sheila,” “Portnoy’s
Complaint,” *“Splendor In The
Grass, “McCabe And Mrs. Miller,”
“THX1138” (George Lucas’ first
movie), “Night Moves,” “Ode To
Billy Joe,” “Tut, The Boy King,”
“Roman Plunder” with Jacques
Cousteau and a full-length Spyro
Gyra concert. Other releases are still
being planned.

When Carole King, one of the most
gifted composers and vocalists of our
generation, decided to do her first
television special, her producers chose

us. Third Coast Video.

The result was, “Carole King, One to
One.” A 90-minute celebration of her life
and music recorded on one inch video

3CY
THIRD COAST VIDEOINC.

501 N. Interregional Hwy. Austin, Texas 78702 (512) 473-2020

tape and then edited and posted on some
of the finest audio and video equipment
in the country. Ours.

For complete information regarding
what our facilities can do for you, give
us a call.

Third Coast Video. We’ll make you
look and sound like a king.
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LOOK TO THE FUTURE

*w
MATTEL ELECTROMES &  fourno Voeo [Inonies hold the key.
>*x X
introducing

7\%\ ' THE
The Atari® series by Mattel: nCTIon )k
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SERIES”
The second generation of video games
for the Atari® video computer system. Six new portable electronic games ;
X with the Arcade pizzazz! *
1 e Astroblast” ® Frogs & Flies™ /
# Space Attack” ® | ock’'N Chase™*
® Pro Football™ ® Tron** Deadly Disks
® Big League Baseball™ e [nternational Soccer
® Tank Battle™ ® Dark Cavern
BREAKTHROUGH" with ten new
winners. The excitement, the involvement, the )\
‘LOCK'N CHASE " is a trademark of DECO Used under license Strategles - a” n the palm Of your hand!
* 1981, Walt Disney Productions. Each cartridge sold separately. Cartridge
names subjec! to change
% The incredible innovation in musical
technology...
Lets anyone play like a professional
drummer, even if they've never played
before!
The compact electronic drum set with
real drum sounds includes four drum pads-
snare, tuneable tom tom (five octave range), gl s nsEnxw i |
cymbal and floor tom. Its computer memory sem s Esswn |
}( not only remembers, but helps to compose. * v
- It records, it plays back, and even includes JIN
a headphone jack.
Call today for order information:
CHICAGO NEW YORK LOS ANGELES DENVER
7000 N. AUSTIN AVE. 430 W. 54th STREET 6912 N. TUJUNGA 150 RIO GRANDE BLVD.
NILES, IL 60648 NEW YORK, NY 10019 N. HOLLYWOOD, CA 91605 DENVER, CO 80223
312/647-0800 212/582-6405 213/985-7602 303/629-1960
800/323-4243 800/223-4057 800/423-2564 800/525-6094
MIAMI DALLAS PORTLAND ATLANTA
2588 STIRLING AVE. 1350 MANUFACTURING ST. 5761 N. E. COLUMBIA BLVD. 2080 PEACHTREE INDUSTRIAL CT.
HOLLYWOOD, FL 33020 SUITE 110 PORTLAND, OR 97218 SUITE 105
305/925-0407 DALLAS, TX 75207 503/249-8397 CHAMBLEE, GA 30341
214/698-9300 404/458-2828

www.americanradiohistorv.com
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Children's records are BIG business.

ond TROUBADOUR Records leads the way with:

ingaé | songs

for the VEry young

sung by

Rj 8

with
Ken Whiteley

REN

Pf1 .

!’JV‘ ;

'VIRTUALLY DOUBLE
PLATINUM

CERTIFIED GOLD CERTIFIED PLATINUM

See us in the N.A.R.M.
Exhibit Area (Booth #44)

BONAPARTE

RECORDS

LOS

ANGLLES ¥

CALLTOLL-FREE
FOR A 1982

CATALOGUE

1-800-221-2949.

CERTIFlED GOLD

RECORDS
(416) 222-2592

‘Kidisk’ Labels See
Increase In Sales

® Continued from page 34

eight more albums. Strawberry and
Raggedy exercise albums will bow at
NARM. Veteran Shelly Tirk is na-
tonal sales manager.

Former RCA and more recently
Request Records sales chief Gene
Scttler has just joined Kids Stuff,
overseeing a new international li-
censing concepl.

Pioneer Peter Pan Records. which
has more than 500 albums available
on LP and cassette, isn't standing

stll. either. During the remainder of

the year vice president Jim Monag-
han sces another dozen new titles on
the horizon. Included will be four
more picture disks by Scooby Doo.
Puff the Magic Dragon and Casper
at $6.98.

Marty Kasen's Peter Pan line, now
in its fourth decade. spans the gamut
from classic material like Robin
Hood. Davy Crockett and bible
storics 10 Batman, Superman. the
Flintstones and Popeye.

Like Kids Stutf. Peter Pan has 7-
inch 45 r.p.m.singles, books and rec-
ords and has moved strongly as the
first tot line to produce Spanish lan-
guage translations of its many Eng:
lish language bestsellers.

Sesame Street Records expects 10
release abouta dozen new albumsin
1982. In October. 1981. Art Denish
and Shy Raiken of Sesame released
their first 10 books & records ($2.49)
and books and cassettes ($4.9%)
Those two new segments will be en
larged. 100. In 1982 The line s ap-

proximately 60 difterent titles, based
primarily on the long-viewed tv
series on PBS.

Disney Records goes to NARM
this year. torrid with its new “Mou-
sercise” album, which may rival its
“Mickey Mouse Disco™ package in
crossover sales, according to Bob
Pavlaka, the Burbank-based label's
sales boss. Awaiting delivery in the
next few months is the important
$13.98 two-LP rerecording digital of
“Fantasia,” the revolutionary 1940
marriage of classical music and ani-
mation. and “Bambi.” as a picture
disk, the cighth released by Disney
The studio’s biggest current motion
picture project, “Tron.” is coming in
late summer and Disney has the
moppet disk rights. Another label
has taken the soundtrack rights.

Disney, Peter Pan and Sesame
Street Records all supply retail loca
tions with in-store merchandising
and self-merchandising fixtures.
Weiner says Kids Stuff will have
such in-store sales builders available
Soun.

Typical of the novice labels com-
ing into the field is Troubador Rec-
ords, Toronto label headed by its
chief artist, Ratti. The 33-year-old
writer/entertainer/producer.  who
has had his own Dominion tv spe-
cial. has three of his own albums
available with a fourth being pro-
duced currently. He also has two al-
bums by Fred Penner and oue by
Chris and Ken Whitely

Dealers Tie Theft Problem
To Nat’l Economic Woes

® Continued from puge 24

saw a dramatic increase in casselte
thefts last year and we've talked to
Stark, our supplier. about the pros-
pects for a new tape package.” He
warned that losses could amount to

the point where “the destrability” of

DISTRIBUTION BY BAD.

TOLL-FREE 800’221'2949

BONAPARTE/STTEE
AMERIC
PISIRI

INCORPORATING STIFF AND CELLULOID

DO YOU STOCK
IMPORTS ?

BRITAIN’S

FOREMOST EXPORTER.

ENGLISH & EUROPEAN RECORDS

] Amsteroam
:

BRUSSELS

NEW YORK 212-4311880|
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carrying tape product will diminish
it manufacturers fail to develop a
new package soon.

Record Factory has spent well
over $100.000 on electronic protec-
tion for its stores in recent years, ac-
cording to Tollifson, who feels the
best way (o fight internal theft is to
motivate employees. The chain has
been awarding cash bonuses of $10-
$100 to store workers who assist in
the apprehension of shoplifting sus-
peets. “A clerk who jumps over a
counter and runs out to catch a sus-
pect shows me something about his
dedication that deserves reward,”
Tollifson says. “It means a hell of a
lot more than the cost of the tape.”

The executive feels that the com-
pany’s policy of offering employees
an opportunity to buy stock in the
chain after working for a month
strengthens commitment to the firm.
“We give them an incentive to watch
the bottom line. And we have a lib-
eral loan-out policy. Employces who
steal don’t take their jobs seriously
and they evenlually weed them-
selves out.”

Lou Fogelman, president of Mu-
sic Plus in Los Angeles, and Pauline
Corin, operations supervisor for the
Record World/TSS chain in Free-
port, N.Y., assert that a low person-
nel turnover at their companies has
stabilized internal shrinkage. “If you
can't buy it and you want it bad
enough, you're going to steal it,”
says Fogelman, “so security is a top
consideration, whether the economy
is up ordown. You're always vulner-
able. Internally, we try and keep our
people happy. Externally, our ap-
proach is to alleviate the administra-
tive burden for our stores so that our
people can spend more time ac-
knowledging the consumer’s pres-
ence.”
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Special Market Product Is Thriving In Hard Times

® Continued from page 28

John Hartford on these labels attest
to the greater financial solvency of
the companies involved.

If these factors all earmark the
special market labels as carrying
much potential, hard marketing re-
alities must be recognized, too—and
the same dollar squeeze and market-
ing conservatism curtailing broad
inventory investment from the ma-
jors’ catalogs is felt even more
acutely among the smaller lines.

Complains Jerry Richman, long a
proponent of and supporter for
small label goods via his own Rich-
man Bros. Records in Pennsauken,
N.J, “For us to get these little labels
into stores is nigh on impossible in
this economy. How can you expect
accounts to pay in 60 days when they
have to pay WEA and CBS, too?”

That sentiment is echoed across
the board, with distributors all say-
ing it’s tougher than ever to convince
dealers to make bin space available
to fringe product. Yet most of these
distributors also point out that they
have another advantage over the
majors—closer street ties to the small,
specialty dealers that are most open
to carrying such lines.

Perhaps more significant, nearly
every distributor specializing in spe-
cial market merchandise has an ear-
lier background in retail, and firms
like Piks, Associated and Richman
Bros. all have separate, ongoing re-
tail operations that make that retail
sensitivity a built-in condition of
their business.

Thus, Robin Cohn of City Hall
Records in San Rafael, Calif,, an-
other specialty distributor with retail
roots and a commitment to small la-
bels, qualifies his belief that this sec-
tor “is becoming a bigger and bigger
part of the business” by saying,
“What I'm seeing isn’t necessarily a
significant expansion. But the inter-
est that was there has held up despite
the slump—it hasn’t diminished.”

That resilience underscores how
such material, properly inventoried
and marketed by knowledgeable
store personnel willing to spin the
disks instore, can tap a durable col-
lectors’ market. And in many cases,
these buyers develop a label loyalty
unknown by the big league majors.

When those labels can sustain vol-
ume in a down market, the gap sepa-
rating them from the high volume
vendors would seem almost cer-
tainly to narrow—and that factis un-
derlined by such first-time NARM
attendees as Cohn, who’s moving
closer toward that organization,
rather than assume its members
have little in common.

Dealers Bullish

@ Continued from page 32

The competition among dealers
selling the games on Long Island is
keen, Goldstein says. In the first 11
days of the company’s test period,
the executive notes that Record
World dropped the price of Atari’s
Asteroid cartridge. which lists for
$38, 10 $28.99 from $32.99. “There's
lowballing all over the place. Every-
body seems to carry the games. So if
we can’t get the margin we’re happy
with, it won’t pay for us to keep
them. We'll turn our dollars over to
better use.”

Goldstein speaks from experi-
ence. Last fall. the chain test-mar-
keted videocassette sales for three
months. The results were unsatisfac-
tory. and in December the chain sold
off the last of its $35,000 wape inven-
tory. “We know when we make er-
rors and like to be sensible about it,”

he explains. LEO SACKS

Meanwhile, Richman points out
the steep recent growth in attend-
ance to conventions held by the Na-
tional Assn. of Independent Record
Distributors (NAIRD), formed as an

alternative to NARM and expressly
aimed at small, specialized firms.
Perhaps the real answer lies not in
the future, but in the industry’s past,
a past i which the independent en-

trepreneur has repeatedly been the
conduit for new trends. Even with
small labels facing a tougher sell
than ever because of dealers’ conser-
vatism, and despite the chronic

problems in prompt collection of
payment, it's worth remembering
that mainstream majors like Atlantic
and Elektra were once “left-field,”
“fringe” indies.
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‘FAMILIAR, COMFORTABLE’ MUSIC

Radio Programming

WABC Reborn As SuperRadio?

® Continued from page 3

mark was recently acquired by ABC.

Sklar seems like he’s comfortably
back in his old WABC bag as he de-
scribes the new format as “contem-
porary,” but not necessarily “adult/
contemporary. The energy level is
up a bit,” Sklar explains.

ingriam

. Barsky:-

Sklar said the
format will include
such artists as Barry
Manilow, Fleet-
wood Mac, the Bee
Gees, the Eagles,
Hall and Oates, the
Police, Olivia New-
ton-John, Billy
Joel, the Cars, Bar-

bra Streisand, Neil Diamond and
the Supremes. “The music will be fa-
miliar and comfortable. We're aim-
ing this at middle America—25 to 49,
but we'll be skewing up and down,”
he said. '

Sklar said the Super Radio clock
has been designed based on research
of what is now being done “at the
most successful stations in the coun-
try.” There is room for eight local
commercials an hour plus two na-
tional commercials that affiliates
must carry.

Through computerized switching,
Sklar emphasized that there will be
great opportunities for affiliates to
localize the programming. He said
there will also be “extensive on-air
contests and promotions.” He de-
clined to disclose details at this time.

Mike Hauptman, vice president in
charge of ABC Radio Enterprises,
under which this new network falls,
predicted that the new creation of
the new network is necessary be-
cause radio is undergoing profound
changes and “ABC as the leader
must respond to these opportuni-
ties.”

He said there was a great need for
this full-format service because
“profits are being squeezed and op-
erating revenues are going down” at
the station level. He claimed that the
new ABC service would cost less
than if produced locally and that it
“probably could not be produced lo-
cally.”

And he predicted that the Sklar-
designed format “will increase sta-
tion revenues and profitability by
increasing audiences, with the best
on-air talent, programming and pro-
motions, the technology to custo-
mize our broadcasts for a local
sound and a total marketing support
program achieved through no other
method.”

ABC has retained the Marschalk
Co. unit of Interpublic to develop
customized advertising and promo-
tion for affiliates. Hauptman said
that this marketing component will
include both production and place-
ment of advertising. National and
local contests and promotions will
be custom produced and coordi-
nated for local stations, as will musi-
cal identifications, he explained.

Sklar anticipates that “Super-
Radio stations will originate their
own morning drive time program-
ming and, in some markets, after-
noon drive as well. We'll supply for-
mat, jingles, contests and even, in
some markets, help to find talent.
The interfacing of equipment, data
flow to stations and cue commands
will create a collaboration between
SuperRadio and our stations—a
partnership if you will—each partner
doing what it does best.”

SuperRadio’s signal will be sent to
World Communications for uplink-
ing via Westar IIl. The Associated
Press downlink nearest the affiliated
station will receive the program and
deliver it to the station.

Dan Ingram reacted to the devel-
opments with the comment, “It’s like
Christmas. Radio has been local for
30 years. For the first time we will be
nationwide.” But he added less en-
thusiastically, “I'll have to learn
about computers.” Ingram expects
to work an afternoon shift, similar to
the one he now has at WABC.

SuperRadio will be the second
satellite-delivered network for ABC
Enterprises. The unit is about to de-
but an all-talk network. ABC Enter-
prises also operates Watermark and
the ABC Marketing Services, which
produces and markets syndicated
advertising and marketing cam-
paigns for radio stations.

Ivan Braiker has been named
partner and president of Satellite
Music Network. Braiker joined the
company in July last year as vice

Bralker Fournier

National Programming

president and general manager.
Prior to that he was general manager
of WIRE-AM/WXTZ-FM Indian-
apolis and was general manager of
Belo Broadcasting. Under Braiker’s
direction SMN has expanded to four
24-hour satellite-delivered networks
serving 150 affiliates. Braiker super-
vises a staff of 22 at the Mokena, Ili.
studios and 14 employees at the net-
work’s headquarters in Dallas. SMN
was formed in March of last year by
Kent Burkhart of Burkhart/
Abrams/Michaels/Douglas & As-

soc., Jim Rupp of WCCO-AM-FM-
TV Minneapolis, John Tyler of Sat-
ellite Radio Network and KATT-
AM-FM Oklahoma City and Roy
Bliss of United Video.

Ken Fournier has been promoted
to vice president of marketing for
SMN, moving up from program-
ming and management consultant.
He will direct all marketing and pro-
motional services for the network.
He came to SMN from the TM
Companies, where he was advertis-
ing and promotion manager.

WWCK-FM Wins Triple Honors

NEW YORK — WWCK-FM
Flint, Mich. is a triple winner in Bill-
board’s Radio Competition for 1981.
In the latest round of judging,
WWCK has been named AOR Ra-
dio Station of the Year for medium-
sized markets, station program di-
rector Mark Miller has been named
Program Director of the Year and
the station’s “Buffalo Dick’s Radio
Ranch” has been named the top lo-
cally produced special program-
ming.

WQFM-FM Milwaukee has been
named Station of the Year for Major
Markets and Jeff Sattler of KDKB-
FM Phoenix has been named Pro-
gram Director of the Year for major
markets. Air Personality of the Year
for major markets went to Tony Yo-
ken formerly of KTXQ-FM Dallas.

Tom Gongaware of WQDR-FM
Raleigh has been named Air Person-

Wity of the Year for medivmn mui-
kets and Schuyler formerly of
WOVV-FM Fort Pierce, Fla., has
won that award for small markets.

In the miscellaneous category,
WIJR-AM Detroit has won the Sta-
tion of the Year award for major
markets for its talk and MOR for-
mat. J.P. McCarthy of WIR-AM
wins as Air Personality of the Year
for major markets in the miscel-
laneous category.

In the foreign and military cate-
gory, Benny Brown of Radio
Luxembourg has been chosen as Air
Personality of the Year.

Miller has been program director
of WWCK for the past year and was
music director a year before that.
He's been with the station, on and
off, for four years. The station has
been doing AOR for the past ten
years, having dropped elements of

top 40 in 1971. It became a Burk-
hart/Abrams/Michaels/Douglas &
Assoc. consulted SuperStar station
about four years ago. The winning
special programming on the station
is a satire of Howdy Doody, which
has been running on Saturday nights
for a little more than a year. The
show is produced by Jeff Lamb.

WQFM has been in an AOR for-
mat for the past seven years. Until
nine weeks ago, it was programmed
by Brent Alberts, who left to be pro-
gram director of WYFC-FM Rock-
ford, Ill. Lee Arnold is the new p.d.,
but he has made, and plans, no staff
changes. “This is a great staff,” he
says. Mike Wolf continues as music
director. What has been added is the
consultation of Sebastian/Casey &
Assoc. “I believe Steve Casey’s mu-

(Continued.on page 51)
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Dahl’s ‘Supper Club’
Set For Network Bow

By MOIRA McCORMICK

CHICAGO-Steve Dahl goes na-
tional this week. The controversial
Chicago air personality debuts his
“Steve Dahl Supper Club” Sunday
(21) at 8:00 pm over the ABC Rock
Radio Network. Forty-two stations
have reportedly picked up the pro-
gram so far, and “Supper Club” pro-
duced Marsha Jordan says their pro-
jected target is 80 stations.

Observers in Chicago have been
wondering whether this weekly two-
hour spinoff of Dahl and sidekick
Garry Meier’s notorious afternoon
drive show on ABC-owned WLS-
FM might be a watered-down ver-
sion of the abrasive, often tasteless
Dahl Chicagoans have grown to tol-
erate and love. Rumors have been
circulating, in fact, that there have
been clashes between Dahl and the
network over material they found
offensive, and that Dahl has had to
tone down his act.

Dahl insists, however, that he has
not had to compromise his singular
style. “A watered-down version of
my show isn’t going to do me any
good,” he says. “l wouldn’t let a
show get out that I didn’t consider
up to par.”

Dahl says that there have been no
major clashes between himself and
the ABC network over censorship,

matters of questionable taste, e.g.,
references to minorities and the
handicapped.

Network clearance was also re-
quired, says producer Jordan, for
the parody songs Dahl performs
with his band Teenage Radiation,
but that was the extent of censorship.
sorship.

“We have not changed the essence
of what we do,” says Dahl, adding
that an initial period of orientation is
necessary. “The first four shows are
intended to ‘educate’ the rest of the
country, to get them used to what
we’re doing, he describes. “If we did
on the network right off the bat what
we do here in Chicago, Cedar Rap-
ids, lowa would blow up.

“We have to sensitize the network,
too,” Dahl continues. “People think
we’'re mean and sick and weird, and
we're not. At first they’re apprehen-
sive, then they find out that we're
professionals.

“We have a good working rela-
tionship,” says Dahl of the network,
adding, “You’re always going to
have fights with censors, and you're
always going to have to push a little
further.

“Supper Club” is pre-taped at
Chicago Recording Company stu-

but that he has been requested to
follow the usual FCC guidelines in

dios four weeks in advance in front
of a live audience.

__ Out Of The Box___

HOT 100/AC

PROVIDENCE—-Olivia Newton-John’s “Make A Move On Me” (MCA)
and Meco’s “Pop Goes The Movies” (Arista) are the hottest tunes on the air
right now at WHIJJ-AM, according to music director Ron St. Piere. “Olivia
sounds just great on the air,” he says. “Its uptempo feel is very much like the
groove ‘Physical’ struck. And the Meco tune is a natural, especially in light of
the succéss we had with the ‘Hooked On Classics’ medley.” Another track he
expects to add shortly is “Shanghai Breezes,” the new single from John Den-
ver’s forthcoming RCA LP. “For a long time he reminded me of Neil Diamond
in that he sounded nothing like his old self. But this record is a return to that
stringy ‘Rocky Mountain’ simplicity we all remember.”

AOR

LINCOLN, Neb.—KFMQ-FM program director Tom Barker says that
Dwight Twilley and Huey Lewis are the hottest new acts in the market at the
moment. “We're sort of breaking the rules on the Lewis record, ‘Picture This’,”
he says. “It’s unusual for us to jump on relatively new artists, and here we are
playing two songs, the rocking ‘Working For A Living’ and the slower single,
‘Do You Believe In Love.” I've liked the Chrysalis band for a long time and
besides, rules were meant to be broken.” Barker is also enthusiastic about
“Scuba Divers,” the new Twilley album on EMI America. The station is play-
ing “Somebody To Love,” whose catchy hook is generating phone calls from
listeners, the programmer notes.

BLACK/URBAN

NEW ORLEANS—“If itain’t funk or a ballad, it ain’t happening here,” says
WAIL-FM program-music director Barry Richards. “That’s why we’re on the
West Street Mob's remake of Sly Stone’s ‘Sing A Simple Song’ (Sugarhill) and
‘Freaky Behavior’ from the ‘Night Cruising’ album by the Bar-Kays (Mer-
cury). Both tunes have killer funk appeal.” This week’s ballad hit is “There’s
No Guarantee” by Peabo Bryson, whose previous single, “Let The Feeling
Flow,” was a “monster” for the singer in New Orleans, Richards reports. He
adds that he spent five hours earlier this month taking calls from listeners at-
tempting to identify the artist performing the medley of Stevie Wonder songs
(“Tribute to Stevie Wonder” by Stars On 45). Richards feels the Radio Rec-
ords medley will break pop due to the “tremendous response” the track is re-

ceving 1in the market. COUNTRY

TOPEKA-“It’s the brightest disco-country sound I've heard in my six years
in country radio,” says KTPK-FM operations manager Marlene Adkison,
speaking about the new Columbia single by Calamity Jane, “I've Just See A
Face.” “It may sound too rock-oriented for hardcore country stations, but the
modern ones should check into it. They are the only female group I know of
working in country music today.” Adkison is also big on “Kansas City Lights”
by Steve Wariner (RCA). “We like it for obvious reasons, the regional connec-
tion and all. It’s a smooth pop-country song that communicates the message,
‘There’s no place like home.” " Finally, she applauds Mo Bandy’s “Someday
Soon” (Columbia), which she first heard performed by Crystal Gayle. “It’s a
nice melody with an interesting story, something Tom T. Hall might do. It’s
deep enough to get the feeling across.”
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ASCAP members

won 16 Dove Awards 1n 198l.
- More than all the other
licensing organizations combined.

DOTTIE RAMBO
DOTTIE RAMBO

JOHN T. BENSON
PUBLISHING CO.

RUSS TAFF

DINO KARTSONAKIS
PAUL SMITH

PAUL SMITH
MICHAEL OMARTIAN
KURT KAISER

BOB MacKENZIE
RON HUFF

RON HUFF

DON WYRTZEN
EDWIN HAWKINS
EDWIN HAWKINS
KEN HARDING

Gospel Songwriter of the Year '
Writer of Gospel Song of the Year “WE SHALL BEHOLD HIM”
Publisher of Gospel Song of the Year “WE SHALL BEHOLD HIM”

Male Vocalist of the Year

Gospel Instrumentalist of the Year

Of the Imperials — Gospel Group of the Year

Of the Imperials — Contemporary Gospel Album of the Year “PRIORITY”

Producer of Contemporary Gospel Album of the Year “PRIORITY”

Producer of Inspirational Gospel Album of the Year “JONI'S SONG”

Producer Gospel Album of the Year — Children’s Music “KIDS UNDER CONSTRUCTION”
Producer Gospel Album of the Year —Worship Music “EXAITATION”

Producer of Gospel Album of the Year — Worship Music “EXALTATION”

Producer of Gospel Album of the Year —Musicals “THE LOVE STORY"

Artist — Inspirational Gospel Album of the Year (Black) “EDWIN HAWKINS LIVE”
Producer — Inspirational Gospel Album of the Year (Black) “EDWIN HAWKINS LIVE”
Producer of Traditional Gospel Album of the Year “ONE STEP CLOSER”

American Society of Composers, Authors & Publishers

QSCOP

We've always had the greats.
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Billboard. Singles Radio Action

Playlist Prime Movers *

Playlist Top Add Ons

PRIME MOVERS -NATIONAL

OLIVIA NEWTON-JOHN—Make A Move On Me (MCA)

JOAN JETT AND THE BLACKHEARTS—| Love Rock 'N’ Roll (Boardwalk)
JOURNEY-0pen Arms (Columbia)

+ PRIME MOVERS-The two products
registering the greatest proportion:
ate upward movement on the
station’s playlist as determined by
station personnel are marked % .

o ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked oo,

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

mesm* PRIME MOVERS mummm

BERTIE HIGGINS~Key Largo (Kat Family)

OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)

VANGELIS~Chariots Of Fire (Polydor)

mmmm ® TOP ADD ONS mmemm

ELTON JOHN-Empty Garden (Geffen)
JUNYOR-Mama Used To Say (Mercury)
BARRY MANILOW~ Let's Hang On (Arista)

s BREAKOUTS mesmmsas

THE CHARLIE DANIELS BAND-Still In Saigon
(Epic)

RAY PARKER JR.-The Other Woman (Arista)

THE CARS-Since You're Gone (Elektra)

KFI-AM—Los Angeles
(Roger Collins—MD)

% % YANGELIS—Chariots Of Fire-Titles 8-5
% % RICK SPRINGFIELD—Don't Talk To Strangers 25-16
% TOMMY TUTONE—867-5309/ Jenny 13-9
+ STEVIE NICKS—Edge Of Seventeen 22-14
* LEROUX—Nobody Said It Was Easy 29-23
oo BARRY MANILOW— Let's Hang On
oo JUNIOR-Mama Used To Say
® DONNIE IRIS—-My Girl A
© JOHN DENVER—Shanghai Breezes A
® MECO—Pop Goes The Movies-Part One X
© TOM TOM CLUB-Genius Of Love X
® CHARLENE-('ve Never Been To Me X
® ATASTE OF HONEY—1'll Try Something New X
® KOOL AND THE GANG—Get Down On 1t X
® THE HUMAN LEAGUE—Don't You Want Me X
® STELLA PARTON—I'll Miss You X
© DAVID LASLEY—If | Had My Wish Tomght X
o GEORGE DUKE—Shine On X
o ('BRYAN-Gigolo X
© DR HOOK—Baby Makes Her Biue Jeans Talk X
* ROBERTA FLlCly-Makmg Love
® GLASS MOON—0n A Carousel X
© BOB AND DOUS McKENZIE—Take Off X
© PAUL DAVIS—65 Love Affair B

© QUARTERFLASH—Find Another Fool B
© VAN HALEN—Oh Pretty Woman B
© DARYL HALL AND JOHN OATES—Did It In A Minute B

KRTH-FM-Los Angeles
Grossman—M0)

% % BERTIE HIGEINS—Key Largo 14-7

% % QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 19-13

+ VANGELIS—Chariots Of Fire-Titles 8-3

* %OIGE BENSON—Never Give Up On A Good Thing
-17

% ROBERTA FLACK—Making Love 23-19

oo MIKE POST—Theme From Magnum P.I.

oo GREG GUIDRY—Goin' Down

© JOHN DENVER—Shanghai Breezes A

© JUNIOR—Mama Used To Say A

© DARYL HALL AND JOHN DITB-Dld It InAMinute X

© BARRY MANILOW-Let's Hang On X

® THE BEATLES-The Beatles Movie Medley X

© TOMMY TUTONE—867-5309/ Jenny B

© THE ). GEILS BAND—Freeze-Frame B

© CHARLENE-|'ve Never Been To Me B

© DENIECE WILLIAMS—It's Gonna Take A Miracle B

KIMN-AM—Denver
(Doug Ericson—MO0)
% % BERTIE HIGGINS—Key Largo 11-4
% % JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N’ Roll 14-7
+ HUEY LEWIS AND THE NEWS—Do You Betieve In
Love 16-11
W OLIVIA NEWTON-JOHN—Make A Move On Me 19-12
* VANGELIS—Chariots Of Fire-Titles 23-13
oo ELTON JOHN—Empty Garden
® QUARTERFLASH—Find Another Fool B
® DARYL HALL AND JOHN OATES-Did It in A Minute B
® GREG GUIDRY—Goin' Down B
o CHARLENE—{'ve Never Been To Me X
o FOREIGNER—Juke Box Hero X
® MIE POST—Theme From Magnum P.I X
© TOMMY TUTONE—867-5309/Jenny X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
1 27 ?OLMA NEWTON-JOHN-Make A Move On Me 13-

% % VANGELIS—Chariots Of Fire-Titles 20-14

+ TOM TOM CLUB-Genius Of Love 28-15

% SOFT CELL-Tainted Love 22-16

% THE ). GEWLS BAND—Freeze-Frame 24-20

oo JUNIOR—Mama Used To Say

oo KOOL AND THE GANG—Get Down On It

© GEORGE BENSON—Never Give Up On A Good Thing A

® ATASTE OF HONEY—I'll Try Something New A

© ROBERTA FLACK—Making Love A

© CHARLENE—|'ve Never Been To Me A

© THE POINTER SISTERS—Should | Do It B

© FRED PARRIS AND THE FIVE SATINS—Memories Of
Days Gone By X

© DARYL HALL & JOHN OATES-Did It In A Minute X

© NEIL DIAMOND—On The Way To The Sky X

® CHRIS REA—Loving You X

© WAR-You Got The Power X

® LE ROUX—Nobody Said it Was Easy X

© GEORGE DUKE—Shine On X

© HUEY LEWIS AND THE NEWS—Do You Believe In
Love X

KOPA-AM—Phoenix
(Chaz Kelley—MD)

% % OLIVIA NEWTON-JOHN—Make A Move On Me 209
% % ABBA-When All Is Said And Done 28-18
* PAUL 0AVIS—65 Love Affair 27-22
oo RAY PARKER JR.~The Other Woman
oo ELTON JOHN—Empty Garden

© DAN FOGEL BERG—Run For The Roses A
® GREG GUIDRY—-Goin' Down X

KCPX-AM—Salt Lake City
{Gary Waldron—MD)
% HUEY lsms AND THE NEWS—Do You Believe In
Love 15-7
* % THE G0-GO’S—We Got The Beat 12-8
* LE ROUX—Nobody Said it Was Easy 17-9
+ ROD STEWART—Tonight I'm Yours 33-14
+ STEVIE NICKS—Edge Of Seventeen 28-18
®® MECO-Pop Goes The Movies-Part One
o THE CHARLIE DANIELS BAND—Still In Saigon
o JOHN DENVER—Shanghai Breezes A
© FOREIGNER-Juke Box Hereo A
® QUARTERFLASH—Find Another Fool A
© ALDO NOVA-Fantasy A
© LITTLE RIVER BAND—Man On Your Mind A
® THE HUMAN LEAGUE—Don't You Want Me A
© DUKE JUPITER-I'll Drink To You X
© CHRIS CHRISTIAN—Make It Last X
® LULU-Who's Foolin' Who X
® CHRIS REA—Loving You X
® TOM CHAPIN-Jeannie X
® LAURA BRANIGAN-AI| Night With Me X
® PAUL DAVIS-65 Love Affair B
® XOOL AND THE GANG—Get Down On it B
© WILLIE NELSON—Always On My Mind B
© DAVID LASLEY—If | Had My Wish Tonight B
© THE BOYS BAND—Please Don't Stop Me B

KOAQ-AM-Denver
{(Nilan Sledge—MD)

%% OUANA ROSS—Mirror Mircor 5-3

%% CLIFF RICHARD-Daddy's Home 6-4

% JOAN JETT AND THE BLACKHEARTS -1 Love Rock ‘N’
Roll 14-11

* CHILLIWACK—| Believe 15-12

“ STEVIE NICKS—Edge Of Seventeen 17-14

oo NEIL DIAMOND—0n The Way To The Sky

oo ELTON JOHN—Empty Garden

© THE HUMAN LEAGUE-Don't You Want Me A

© CHARLENE-|'ve Never Been To Me B

® QUARTERFLASH—Find Another Fool X

© DR. HOOK—Baby Makes Her Blue Jeans Talk X

© TOMMY TUTONE-867-5309/Jenny X

® GREG GUIDRY—Goin' Down X

® PAUL OAVIS—65 Love Affair X

© THE BOYS BAND—Please Don't Stop Me Baby X

® BUCKNER AND GARCIA—Pac-Man Fever X

o FOREIGMER-Waiting For A Girl Like You X

® MIKE POST—Theme From Magnum P.|. X

© QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways X

KLUC-FM-Las Vegas
{Oave Van Stone—M0)

+ % JOURNEY—Open Arms 1-1

s % JOAN JETT AND THE BLACKHEARTS—I Love Rock
"N’ Roll 11-6

% QUARTERFLASH-Find Another Fool 14-10

% THE ). GEILS BANO—Freeze-Frame 16-11

% RICK SPRINGFIELD—Don't Talk To Strangers 24-18

oo ROLLING STONES—Hang Fire

o ELTON JOHN—Empty Garden

© THE HUMAN LEAGUE-Don't You Want Me A

® THE CARS—Since You're Gone B

© DUKE JUPITER—|'ll Drink To You B

© CHARLENE-|'ve Never Been To Me X

KZZP-FM—Mesa
{Steve Goddard—MD)
& OLEVIA NEWTON-JOHN—Make A Move On Me 12-8
% RICK SPRINGFIELD—Don't Tatk To Strangers 18-12
% GREG GUIDRY—Goin' Down 20-17
s PAUL DAVIS—65 Love Atfar 25-20
w ABBA~When All Is Said And Done 26-22
oo ELTON JOHN—Empty Garden
oo THE CARS—Since You're Gone
® GLASS MOON—0n A Carousel A
© JOHN HALL BAND-You Sure Fooled Me A

KRSP-FM (FM-103)—Salt Lake City
(Lorraine Windgar—MO0)

+ % ROD STEWART—Tonight I'm Yours 6-4

% % STEVIE WONDER-That Girl 10-7

# THE ). GEILS BAND—Freeze-Frame 14-11

“ HUEY LEWIS AND THE NEWS—Do You Believe in
Love 15-12

+ RICK SPRINGFIELD—Don't Talk To Strangers 24-19

© TOMMY TUTONE-867-5309/Jenny A

© ROLLING STONES—Hang Fire A

© DARYL HALL & JOHN OATES—Did It in A Minute A

© THE CARS—Since You're Gone B

© GAMMA-Right The First Time X

© ALDO NOVA—Fantasy X

© JAY FERGUSON-Shite Noise X

® PRISM—Don't Let Him Know X

KFMB-FM—San Diego
(Glen McCartney—MD)
% % JOURNEY-0Open Arms -1
% % ROD STEWART —Tonight I'm Yours 4-2
% YANGELIS—Chariots Of Fire-Titles 6-4
# THE ). GEILS BAND—Freeze-Frame 9-6
# TOMMY TUTONE-867-5309/ Jenny 11-8
oo ELTON JOHN—Emopty Garden
® DARYL HALL AND JOHN OATES—Did It in A Minute B
® THE HUMAN LEAGUE—Don't You Want Me X
® LE ROUX—Nobody Said It Was Easy X

KKXX-FM—Bakersfield
(Doug Deroo—MD)
s % STEVIE NICKS—Edge Of Seventeen 11-6
# % THE GO-GO’S—We Got The Beat 17.7
% TOMMY TUTONE-867-5309/ Jenny 12-8
% VANGELIS—Chariots Of Fire-Titles 18-11
* PRISM—Don't Let Him Know 2117
oo LE ROUX-Nobady Said It Was Easy
oo THE CARS-Since You're Gone
© THE BEATLES—The Beatles Movie Medley A
® GREG GUIDRY—Goin' Down X
® ALDO NOVA—Fantasy X
® KISS-IX
® FOREIGNER-Juke Box Hero X
© ROLLING STONES—Hang Fire X

Based on station playlists through Tuesday (3/16/82)

TOP ADD ONS -NATIONAL

DARYL HALL AND JOHN OATES—Did It In A Minute (RCA)

ELTON JOHN—-Empty Garden (Geffen)
CHARLENE-1've Never Been To Me (Motown)

® JOURNEY—Stane In Love X

® AC/DC—For Those About To Rock X

® SIMON AND GARFUNKEL—L ate in The Evenings L
® SIMON AND GARFUNKEL—Mrs. Robinson L

© SIMOM & GARFUNKEL-The Boxer L

© SIMON & GARFUNKEL-Homeward Bound L

® SIMON & GARFUNKEL —Scarborough Fair L

© SIMON & GARFUNKEL-Kodachrome/Maybelline L

KGGI-FM (99-1-FM)—Riverside
(Stave 0"Neil—MD)

¥ % RICK SPRINGFIELD—Don't Talk To Strangers 22-16

s % THE ). GEILS BAND—Freeze-Frame 25-17

% MIKE POST—Theme From Magnum P.1. 20-18

* GEORGE DUKE—Shine On 26-21

+ JOHN DENVER-Shanghai Breezes 30-27

® |RENE CARA-Anyone Can See A

© DAN SEALS—Can't Get You Out Of My Mind A

© THE BOYS BAND-Please Don't Stop Me Baby A

o ('BRYAN—Gigolo A
© BOBBY CALDWELL-Jamaica A

® DARYL HALL & JOHN OATES-Oid It In A Minute X

® CHARLENE-I've Never Been To Me X

® JUNIOR—Mama Used To Say X

® BOMNIE RAITT—Keep This Heart In Mind X

® OAK RIDGE BOYS—Bobbie Sue X

® HUEY LEWIS AND THE NEWS—Do You Believe In
Love X

KFXM-AM—San Bernardino

{Jason McQueen—MD)
%4 JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N’ Roll 14-7
% % THE ). GEILS BAND—Freeze-Frame 15-9
s OLIVIA NEWTON-JOHN—Make A Move On Me 3.1
# THE 60-60"S—We Got The Beat 5-2
# ROD STEWART—Tonight I'm Yours 7-4
oo THE BEATLES—The Beatles Movie Medley
o THE CARS-Since You're Gone
© DONNIE IRIS—My Girt A
® MIKE POST—Theme From Magnum P.I. A
® ROLLING STONES—Hang Fire B
© QUINCY JONES FEATURING JAMES INGRAM-One
Hundred Ways B
® SISTER SLEDGE—My Guy B

KRQQ-FM—Tucson
{Zapolian/Hart—MD's)
+ % BERTIE HIGGINS—Key Largo 3-1
% OLIVIA REWTON-JOHN—Make A Move On Me 22
s THE J. GEILS BAND—Freeze-Frame 6-3
+ THE POLICE~Spirits In The Material World 9-6
+ QUINCY JONES FEATURING JAMES INGRAM-One
Hundred Ways 19-14
oo CHARLENE-I've Never Been To Me
oo QUARTERFLASH—Right Kind Of Love
© ANNE MURRAY—Another Sleepless Night X
® MIXKE POST—Theme From Magnum P.1. X
© DARYL HALL AND IOHN OATES-Did It In A Minute X
® LE ROUX—Nobody Said It Was Easy X
® PAUL OAVIS—65 Love Affar B
® RICX SPRINGFIELD—Don't Talk To Strangers B
® GREG GUIDRY=Goin' Down B

KTKT-AM—Tucson
(Bobby Rivers—MD)
% % YANGELIS—Chariots Of Fire-Titles 12:5
% % SISTER SLEDGE—My Guy 15-12
s OLIVIA NEWTON-JOHN—Make A Move On Me 6.4
+ STEVIE NICKS—Edge Of Seventeen 18-16
# ROBERTA FLACK—Making Love 30-26
© DARYL HALL & JOHN OATES--Did It In A Minute A
© CHARLENE—|'ve Never Been To Me A
© BARRY MANILOW—Let's Hang On A
© CARPENTERS-Beechwood 45789 A
© JOHN DENVER—Shanghai Breezes B
© BARBRA STREISAND—Memory B
® WILLIE NELSON—Aiways On My Mind B
© ELTON JOHN—Empty Garden X
® FRED PARRSS AND THE FIVE SATINS—Memories Of
Days Gone By X
® RUPERT HOLMES—The End X
© DR. HOOK—Baby Makes Her Blue feans Talk X

Pacific Northwest Region

mmmm% PRIME MOVERS mmm

OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)

O'BRYAN-The Gigolo (Capitol)

JOURNEY-0pen Arms (Columbia)

mmam® TOP ADD ONS memmm

CHARLENE—1've Never Been To Me (Motown)

ELTON JOHN-Empty Garden (Geffen)

BARRY MANILOW=-Let's Hang On (Arista)

ssmems BREAKOUTS mueeess

AL JARREAU-Teach Me Tonight (WB)

EDWIN STARR-Tired Of It (Montage)

RICHARD DIMPLES FIELD-If It Ain't One Thing,
It's Another (Boardwalk}

KFRC-AM—San Francisco
(Jim Peterson—MD)
% O’'BRYAN-Gigolo 13-7
ok OUVIA NEWTON-JOHN—Make A Move On Me 15-

* VMGEUS—Chanots Of Fire-Titles 19-12

% JUNIOR—Mama Used To Say 22-17

# THE POLICE—Spirits In The Material World 25-15

oo RICHARD DIMPLES FIELD—If It Ain't One Thing It's
Another

oo EDWIN STAR—Tired Of It

@ STARS ON 45—Stars On Stevie A

© DARYL HALL & JOHN OATES—Did it In A Minute B

o GEORGE DUKE-Shine On B

© THE POINTER SISTERS—Should | Do It B

© DUKE JUPTTER-1'l} Stick To You X

© DAVID LASLEY—If | Had My Wish Tonight X

® WALDO—You Bring Out The Freak In Me X

 TOMMY TUTONE-867-5309/ Jenny 10-4

+ THE G0 GO'S—We Got The Beat 11-7

oo ELTON JOHN-Empty Garden

oo DAN FOGELBERG—Run For The Roses

© WAYLOM AND WILLIE-Just To Satisfy You A
© EDDIE SCHWARTZ—Over The Line A

© GAMMA—Right The First Time A

® JOHN HALL-You Sure Fooled Me A

© DUKE JUPITER-1'll Drink To You X

® JOHN DENVER—Shanghai Breezes X

© BARBRA STREISAND—Memory X

® THE HUMAN LEAGUE—Don't You Want Me X
© DARYL HALL AND JOHN OATES—Did It In A Minute B
© CHARLENE—('ve Never Been To Me B

© GENESIS—Man On The Corner B

® RAY PARKER JR.—The Other Woman B

® DAVID LASLEY~If | Had My Wish Tonight B

KIOY-FM—Fresno
(Ron Rogers—MD)
% % MECO—Pop Goes The Movie Part | 24-18
% % BARBRA STREISAND—Memory 26-19
% NEIL DIAMOND—0n The Way To The Sky 17-11
s LARRY CARLTON-Sleepwalk 23-15
% OLIVIA NEWTON-JOHN—Make A Move On Me 24-18
© ROBERTA FLACK—Making Love X

KJR-AM—Seattle
(Tracy Mitchell-MD)
oo CHARLENE—|'ve Never Been To Me
oo AL JARREAU—Teach Me Tonight
© SIMON AND GARFUNKEL—Wake Up Little Sister A

KEZR-FM-San Jose
(Bob Harlow—-MD)
¥ % JOURNEY—Open Arms 1-1
% % STEVIE WONDER—That Gir| 2-2
% YANGELIS—Chariots Of Fire-Titles 6-3

KRLC-AM —Lewiston
(Steve MacKetvie—MD)
J % JOURNEY—Open Arms 1-1
% % POCO—Sea Of Heartbreak 4-2
% OLIVIA NEWTON-JOHN—Make A Move On Me 13-7
+ WILLIE NELSON-Always On My Mind 16-9
+ RICK SPRINGFIELD—Don't Talk To Strangers 21-16
oo CAROL KING—0ne To One
oo EDDIE RABBITT—| Don't Know Where to Start
© THE BEATLES—The Beatles Movie Medley A
© THE CHARLIE DANIELS BAND-Still In Saigon A
® BOBBY CALDWELL-Jamaica A
® WAYLON & WILLIE-Just To Satisfy You A
® VIC ASHER-1'll Take Wacha Got A
© ELTON JOHN—Empty Garden B
© DARYL HALL & JOHN OATES—Did it In A Minute B
© BARRY MANILOW—Let's Hang On B
® ATASTE OF HONEY—1'll Try Something New X
© CHARLENE -I've Never Been To Me X

KGW-AM —Portland
{Janise Wojniak—MD)
% % BERTIE HIGGINS—~Key Largo 6-3
% % YANGELIS—Chariots Of Fire-Titles 5-4
% STEVIE WONDER-That Girl 9-7
+ QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 18-13
# LARRY CARLTON-Sleepwalk 20-15
oo STEVIE WOODS—Just Can't Win ‘Em All
oo GREG GUIDRY—-Goin’ Down
© JOHN DENVER-Shanghai Breezes B
© GORDON LIGHTFOOT—Baby Step Back B

KPLZ-FM—-Seattle
(Jeff Ing—MD)
% % PAUL DAVIS—65 Love Affair 26-21
% % MECO-Pop Goes the Movies-Part One 27-22
% OLIVIA NEWTON-JOHN—Make A Move On Me 15-11
+ THE POINTER SISTERS—Should | Do It 18-15
% AL JARREAU-Teach Me Tonight 28-25
oo GEORGE BENSON—Never Give Up On A Good Thing
oo BARRY MANILOW—Let's Hang on
® ELTON JOHN—Empty Garden A
© ATASTE OF HONEY—I'll Try Something New B
. :lCHIEL SMOTHERMAN-—Do | Ever Cross Your Mind

KYYX-FM—Seattle
{Elvin ichiyama —MD)

% % OLIVIA NEWTON-JOHN—Make A Move On Me 6-1

% % HUEY LEWIS AND THE NEWS—Do~ou Believe In
Love 10-5

% THE ). GEILS BAND—Freeze-Frame 14-11

% PAUL OAVIS—65 Love Atfair 20-14

# LE ROUX—Nobody Said It Was Easy 21-16

oo JOAN JETT AND THE BLACKHEARTS—| Love Rock
"N’ Roll

oo BARRY MANILOW-Just Hang On

® THE BEATLES—The Beatles Movie Medley A

© WILLIE NELSON-Always On My Mind A

© DARYL HALL AND JOHN OATES—Did It In A Minute B

o GEORGE BENSON—Never Give Up A Good Thing B

© NEIL DIAMOND—On The Way To The Sky B

© PIA ZADORA-1'm In Love Again X

© CHARLENE-!'ve Never Been To Me X

® THE BOYS BAND—Please Don't Stop Me Baby X

® ATASTE OF HONEY—11l Try Something New X

© JOHNNY L THE DISTRACTIONS—Complicated Now A

KJRB-AM -Spokane
{Brian Gregory—MD)
% % JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N’ Roll 4-1
v ALABAMA—Love In The First Degree 11-6
% LOVERBOY—When It's Over 17-9
# THE POLICE—Spirits In The Material World 14-11
# SAMMY HAGAR-I'll Fali In Love Again 23-18
© DR. HOOK—Baby Makes Her Blue Jeans Talk A
© RAY PARKER JR.—The Other Woman A
© THE CHARLIE DANSELS BAND-Still In Saigon A
® THE BEATLES—-The Beaties Movie Medley A
® THE CARS—Cruiser A
© GENESIS—Man On The Corner A
® VAN HALEN—Oh Pretty Woman X
© THE GO G0'S—We Got The Beat X
© PRISM—Don't Let Him Know X
® THE HUMAN LEAGUE—Don't You Want Me X
© TOMMY TUTONE—867-5309/Jenny X
© ROLLING STONES-Hang Fire X
o ALDO NOVA—Fantasy X

KCBN-AM—Reno
(Jim O'Neil—MD)
J % ROD STEWART—Tonight I'm Yours 18-13
% % PAUL OAVIS—65 Love Affair 26-21
% RICK SPRIMGFYELD—Don't Talk To Strangers 28-22
s ATASTE OF HONEY—I'll Try Something New 31-26
oo CHARLENE—|'ve Never Been To Me
oo JOHN OENVER—Shanghai Breezes
® THE HUMAK LEAGUE—Don't You Want Me A
© THE CARS—Still in Saigon A
© ROBERTA FLACK—Making Love B
© DARYL HALL AND JOHN OATES-Did It In A Minute B
® ROLLING STONES—Hang Fire B
© THE CARS—Since You're Gone X
® BETTYE LAVETTE-Right In The Middle X

KSFM-FM—Sacramento
{(Mark Preston—MD)
W BERTIE HIGGINS—Key Largo 10-5
% % OLIVIA NEWTON-JOHN—Make A Move Dn Me 14.7

wWWWwW americanradiohistorv.com

THE BEATLES—The Beatles Movie Medley (Capitol)

THE CHARLIE DANIELS BAND-Stili In Saigon (Epic)
THE CARS—Since You're Gone (Elektra)

+ RICK SPRINGFIELD—Don't Taik To Strangers 17-12
s THE ). GEILS BAND—Freeze-Frame 18-13

* KOOL AND THE GANG—Get Down On It 19-15

oo TOM TOM CLUB-Genius Of Love

oo STEVIE NICKS—Edge Of Seventeen

® GEORGE BENSON—Never Give Up On A Good Thing B
© GREG GUIDRY—Goin' Down X

KTAC-AM-Tacoma
(Sean Carter—MD)

s VANGELIS —Chariots Of Fire-Titles 4.2
% % CLIFF RICHARD - Daddy's Home 10-6
+ STEVIE WONDER-That Girl 13-11
* SISTER SLEDGE—My Guy 16-12
% LARRY CARLTON—Sleepwalk 17-13
oo WAYLON & WILLIE-Just To Satisfy You
oo CARPENTERS—Beechwood 45789
® BARRY MANILOW-Let's Hang On A

© ROBERTA FLACK—Making Love A
® GREG GUIDRY—Goin’ Down A

North Central Region

mmem % PRIME MOVERS mummm

RICK SPRINGFIELD~Don't Talk To Strangers
(RCA)

JOURNEY-0pen Arms (Columbia)

STEVIE NICKS—Edge Of Seventeen (Modem)

mmme® TOP ADD ONS mamems

DARYL HALL AND JOHN OATES—Did It InA
Minute (RCA)

SISTER SLEDGE~My Guy (Cotillion)

GENESIS—Man On The Corner (Atlantic}

sssmesn BREAK QU TS nesmes

THE CHARLIE DANIELS BAND-Still In Saigon
(Epic)

SHEEMA EASTON—When He Shines (EMI-
America)

THE INNGCENCE—Hold My Hand (Boardwalk)
e R A T T

WGCL-FM—Cleveland
(Jay Stone—MD)
# % RICK SPRINGFIELD—Don't Talk To Strangers 6-3
% % BERTIE HIGGINS—Key Largo 15-7
% VANGELIS—Chariots Of Fire-Titles 16-9
% QUARTERFLASH—Find Another Fool 21-19
* gOMVL HALL & JOHN OATES-Did it In A Minute 24-

oo THE CHARLIE DANIELS BAND-Still In Saigon
oo THE INNOCENTS—Hold My Hand

© ROLLING STONES—Hang Fire A

© RAY PARKER JR.—The Other Woman A

® LULU-Who's Foolin’ Who A

® TOMMY TUTONE—867-5309/Jenny B

® KOOL AND THE GANG—Get Down On It B
® MECO-Pop Goes The Movies Part 1 X

© GEORGE DUKE—Shine On X

© OAVID LASLEY—if | Had My Wish Tomight X
© ELTON JOHN—Empty Garden X

CKLW-AM - Detroit
(Rosalee Tromgley—MD)
s RICK SPRIMGFIELD—Don't Talk To Strangers 15-11
s STEVIE NICKS—Edge Of Seventeen 18-15
* THE POINTER SISTERS—Should | Do It 25-21
oo DARYL HALL AND JOHN OATES-Did it In A Minute
o SHEENA EASTON-When He Shines
® GEORGE DUKE—Shine On A
® ATASTE OF HONEY—1'll Try Something New A
® RICHARD DIMPLES FIELD—If it Ain't One Thing tt's
Another A
® SURVIVOR-Summer Nights X
© GORDOM LIGHTFOOT—Baby Step Back X
© BARBRA STREISAND—Memory X
© BUCKNER AND GARCIA- Pac-Man Fever X
© ROLLING STONES—Hang Fire X

WKRQ-FM—Cincinnati

(Tony Garvzzo—MD)
1 21 IOA; JETT AND THE BLACKHEARTS—| Love Rock
'N'Roll 1-1
% % JOURNEY—Open Arms 2-2
+# LOVERBOY —Working For The Weekend 4-3
* FOREIGMER—Juke Box Hero 10-5
+ ROD STEWART—Tonight 'm Yours 1913
oo TOMMY TUTONE-867-5309/Jenny
*o OAN FOGELBERG—Run For The Roses
© BOB AND DOUG MCKENZIE—Take Off L
© JOAN JETT AND THE BLACKHEARTS —You're Too
Possessive L

WZZP-FM—Cleveland
(Bob Mciay—MD)
sk JOURNEY-0Open Arms 1-1
% % STEVIE WONDER—That Girl 2-2
* OLIVIA NENTON-JOHN—Make A Move On Me 6-3
+ THE POINTER SISTERS—Should | Do It 8-5
+# STEVIE NICKS—Edge Of Seventeen 13-10
oo SISTER SLEDGE-My Guy
© QUARTERFLASH—Find Another Fool X
© ANNE MURRAY —Another Sleepless Night X
® MIKE POST—Theme From Magnum P.1. X
© PIA ZADORA—!'m In Love Again X
® RICK SPRINGFIELD—Don't Talk To Strangers B

WDRQ-FM—Detroit
{Deena Rimmer—M0)
% % THE WHISPERS—in The Raw 19-10
ok tz;gozlcz BENSON—Never Give Up A Good Thing
-21
s TOM TOM CLUB-Genius Of Love 11-9
% GEORGE DUKE-Shine On 18-15
% ATLANTIC STARR—Circles 21-19
oo O'BRYAN-Gigalo
oo RICHARD DIMPLES FIELD—If It Ain't One Thing it's
Another
. AIMZHAEL FRANKS AMD S. RENEE DIGGS—Love Duet

® LTD—April Love A
© THE ). GEILS BAND—Freeze-Frame B
® A TASTE OF HOMEY—1'll Try Something New B

WBZZ-FM—Pittsburgh
{Chuck Tyler—MD)
% % JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N Roll 2-2
% % RICK SPRINGRIELD—Don't Talk To Strangers 24-17
 KELLY MARIE—Feels Like I'm In Love 1.1
+ OLIVIR NEWTON-JOHN—Make A Move On Me 127
 THE 60-60°S—We Got The Beat 16-11

© CHARLENE-!'ve Never Been To Me A

® JUNIOR—Mama Used To Say A

© QUINCY JOMES FEATURING JAIES INGRAM~One
Hundred Ways A

© VAN HALEM—Oh pretty Woman B

© DARYL HALL & JOHN OATES—-Did It In A Minute B

® QUARTERFLASH~Find Another Fool B

® [RENE CARA-Anyone Can See B

© KOOL AND THE GANG—Get Down On It X

. ILIUEV LEWIS AND THE NEWS—-Do You Believe In

ove X
® GENESIS—Man On The Corner X

WFFM-FM—Pittsburgh
{Jay Cresswell—MD)
oo DOMNIE IRIS—My Girt
oo GENESIS—Man On The Corner
® DARYL HALL AND JOHN OATES-Did It In A Minute A
© CAROL KING—One To One A
o EARTH WIND AND FIRE—Let's Groove A
® BARRY MANILOW-Let's Hang On A
o RANDY GOODRUM—Savin' It Up A
o 0’JAYS—| just Wanna Satisfy A
© JOHN DENVER—Shanghai Breezes B
o ROBERTA FLACK—Making Love B
© GREG GUIDRY—Goin' Down B
© MIKE POST—Theme From Magnum P.1. B
© EDDIE SCHWARTZ-Over The Line B
® THE SPINNERS—Never Thought I'll Fall In Love B

WXKX-FM—Pittsburgh
(Clark Ingram—MD)
% % STEVIE MICKS—Edge Of Seventeen 5-3
+ % QUARTERFLASH—Find Another Fool 7-5
# PIA ZADORA—1'm In Love Again 11-6
* THE ). GEILS BAND—Freeze-Frame 10-8
s FOREIGNER—Juke Box Hero 13-10
oo THE CHARLIE DAMIELS BAND--Stil} In Saigon
oo DARYL HALL & JOHN OATES—Did It In A Minute
© DUKE JUPITER—I'll Drink To You A
© RICK SPRINGFIELD—Don't Talk To Strangers B
© STEVIE NICKS—Kinda Woman B
L] FOIEGIEII-Bveak itupB
© JOURNEY—Escape
© HUEY LEWIS AID T'HE NEWS—Do You Believe In
Love B

WYYS-FM—Cincinnati
(Barry James—MD)
+ % BERTIE HIGGINS—Key Largo 2-1
+ % JOURNEY—Open Arms 3-2
% STEVIE WONDER—That Girl 7-4
# SISTER SLEDGE-My Guy 117
+ NEIL DIAMOND—O0n The Way To The Sky 13-8
oo OLIVIA NEWTON-JOHN—Make A Move On Me
oo ROBERTA FLACK—Making Love

WNCI-FM—Columbus
{Steve Edwards—MD)
% % JOURNEY—Open Arms 1-1
% % STEVIE Wonder—That Girl 2-2
% OLIVIA NEWTON-JOHN—Make A Move On Me 6-4
* NEIL DIAMOND—0n The Way To The Sky 13-
s VANGELIS—Chariots Of Fire-Titles 17-1
oo DARYL HALL AND JOHN OATES-D:d It In A Minute
oo SISTER SLEDGE—My Guy
© JOHN OENVER-Shanghai Breezes A

WXGT-FM—Columbus
L 2 TH.R-GO'S’—TN! eot The Beat 8-4

s OLIVIA NEWTON-JOHN—Make A Move On Me 10-5
+ THE J. GEILS BAND-Freeze-Frame 16-8

# STEVIE NICKS—Edge Of Seventeen 20-13

# RICK SPRINGFIELD—Don't Talk To Strangers 21-17
© FOREIGNER-Juke Box Hero X

© BOB AND DOUG MCKENZIE-Take Off X

. RFLASH—-Find Another Fool X

® LE ROUX—Nobody Said It Was Easy X

® ROLLING STONES—Hang Fire X

© DARYL HALL & JOHN OATES-Did It In A Minute X

WKIJ-FM—Louisville
{Kevin 0'Neil—MD)
s % BERTIE HIGGINS—Key Largo 5-3
% % OLIVIA NEWTON-JOHN—Make A Move On Me 13-4
% YANGELIS—Chariots Of Fire-Titles 12-7
+ SISTER SLEDGE—My Guy 14-10
+ THE POINTER SISTERS-Should | Do It 17-12
oo DARYL HALL AND JOHN OATES—Did It In A Minute
oo RICK SPRINGFIELD—Don't Talk To Strangers

WKWK-AM—Wheeling
{Greg McCullough—MD)
oo EDDIE RABBITT—| Don't Know Where To Start
oo BARRY MANILOW=Let's Hang On
© CAROL KING—One To One A
© STARS ON 45-Stars On Stevie A
© GORDON LIGHTFOOT—Baby Step Back A
© TOM CHAPIN-Jeannie A
® TIGHT FIT—The Lion Sleeps Tonight A
© ROYAL PHILHARMONIC ORCHESTRA CONDUCTS—
Hooked On Thaikovsky X
© STEVE CARLISLE—I'll Fall In Love Again X
© LINDSEY BUCKINGHAM It Was | X
© LAURA BRAMIGAN--AIl Night With Me X
® SWING—Tweedly Dee X
® STELLA PARTON—!'ll Miss You X
® DAN SEALS—Can't Get You Out Of My Mind X

Southwest Region

mmsm® PRIME MOVERS mmmmm

STEVIE WONDER- That Girl (Tamla)

OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)

QUINCY JONES FEATURING JAMES INGRAM -
One Hundred Ways (A&M)

RS s —— e =

(Continued on page 48)

¢ Copyright 1982, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying,recording,orother-
wise, without the prior written
permission of the publisher.
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Patrick Rains

& Associates
Congratulates

their Grammy Award
winning clients:

= Al Jarreau

BEST POP VOCAL PERFORMANCE, MALE—
"BREAKIN AWAY"

BEST JAZZ VOCAL PERFORMANCE, MALE
“"BLUE RONDO A LA TURK"

= David Sanborn

BEST R&B INSTRUMENTAL PERFORMANCE —
"ALL I NEED 1S YOU"
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SUPER
PROGRAM
PROGR;

It's more than that. A lot more.

It's the programming and promotion
that's made ABC one of the acknowl-
edged leaders in radio broadcasting
today.

When you go with Superadio,
along with the best on-air talent, musi-
cal selection and rotation in the busi-
ness, you'll also get the kind of promo-
- tion and marketing support you can’t
get from anyone else.

Because ABC has the best talent
around today. On and off the air. That’s
why nobody makes money 1n radio
like ABC. Or competes as well in
major markets.

Superadio will make all that

expertise available to you. 24 hours a
day. 7 days a week. So your station can
compete successfully in your market
and make more money.

We’ll plan your media. Customize
TV commercials for your station. And
most important, pay for the space and
TV time you need to become a major
voice in your market?

Superadio’s total program provides
you with bigger and better on-air
promotion, as well as the best musical
sound in radio. And everything
Superadio does for you will be cus-
tomized to reinforce your station’s
local identity.

And if you need to find top notch

*Applies only to stations in the top 1 through 89 Arbitron TV ADI’s. Terms for other markets will vary.

www.americanradiohistorv.com
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ADIOS

ISN'TJUST

IMMING.

on-air performers for your local
hours, we can help you there too. The
Superadio Directory of recommended
talent, complete with air checks and
resumes will make that possible.

Your local success is important to
us. Our success depends on it.

What's more, we’ll provide you
with access to the experts who have
built the largest audiences in history.
Like Rick Sklar —the man whose pro-
gramming made WABC, New York,
the most listened-to station in

America. And Pat Pantonini, whose
award-winning promotions are among
the most effective in the industry. Not
to mention the most imitated.

Superadio provides you with
everything you need to build a bigger
audience, and keep it. The strongest
programming on the air. And the best
marketing program off the air.

So call David Polle1 collect at
1-(212) 887-5051. Because Superadio
is one radio program you can'’t afford
to miss.

SUPERADIO =ss....-

www.americanradiohistorv.com
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® Continued from page 44

mmmme TOP ADD ONS nmmmm

CHARLENE~|'ve Never Been To Me (Motown)

A TASTE OF HONEY-1'll Try Something New
(Capitol)

LARRY CARLTON -Sleepwatk (WB)

e BREAK QU TS e

THE BEATLES - The Beatles Movie Medley
(Capitol)

JOHNNY & THE DISTRACTIONS—Com plicated
Now (A&M)

FAT LARRY’S BAND—Act Like You Know (De-
Lite)

KVIL-FM-Dallas
{Chuck Rhodes—MD)
% % STEVIE WONDER-That Gurl 4 |
% % QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 15-9
+ BERTIE HIGGINS—Key Largo 9-6
% CLIFF RICHARD—Daddy’s Home 12 8
 YANGELIS—Chariots Of Fire-Titles 16 12
© JOHN DENVER—Shanghai Breezes B

KEGL-FM—Ft. Worth
(Saundra Bobek—MD)
% YAN HALEN—Oh Pretty Woman 12-8
% % BRVAN ADAMS—Lonely Nights 19-13
% QUARTERFLASH—Find Another Fool 8-3
% HUEY LEWIS AND THE NEWS—Do You Believe In
Love 10-6
* RICK SPRINGFIELD—Don't Talk To St

oo STARS ON 45-Stars On Stevie

© WILLIE NELSON-Always On My Mind A

© DARYL HALL AND JOHN OATES—O1d It In A Minute A
© RICK SPRINGFIELD—Don't Talk To Strangers X

© CHARLENE-|'ve Never Been To Me B

© JOHN DENVER-Shanghai Breezes B

© LARRY CARLTON-Sieepwalk B

KBFM-FM—McAllen-Brownsville
(Kenny Garcia—MD)

% % OLIVIA NEWTON-FOHN—Make A Move On Me 13-6

% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 15-11

% MIXE POST—Theme From Magnum P.I. 11-9

* KOOL AND THE GANG—Get Down On It 2412

+ VAN HALEN-Oh Pretty Woman 19-15

oo QUINCY JONES FEATURING JAMES INGRAM -One
Hundred Ways

oo ATASTE OF HONEY—-1'li Try Something New

© CHARLENE-|'ve Never Been To Me A

© LAURA BRANIGAN—All Night With Me A

© DAVID LASLEY—1f | Had My Wish Tonight A

® THE BEATLES—The Beatles Movie Medley A

KOFM-FM—0klahoma City
(Chuck Morgan—MD)
% % OLIVIA NEWTON-JOHN—Make A Move On Me 15-8
% % BOB AND DOUG McHENZIE-Take Off 169
% YANGELIS—Chariots OF Fire-Titles 17-10
% HUEY LEWIS AND THE NEWS—Do You Believe in
Love 20-12
% THE POINTER SISTERS—Shoutd | Do It 19-13
® SNEAKER-Don't Let Me In X
® PRISM—Don't Let Him Know X
© LE ROUX—Nobody Said 1t Was Easy X
© POCO—Sea Of Heartbreak X
® ROBERTA FLACK—Making Love X

2417
oo GAMMA—Right The First Time
oo JOHNNY AND THE DISTRACTION—Complicated

Now
© SURVIVOR—Summer Nights A
® GENESIS—Man On The Corner X
® THE CARS—Since Your Gone X
® LE ROUX—Nobody Said It Was Easy X
® ELTON JOWN—Empty Garden B
© ALDO NOVA-Fantasy B
© DARYL HALL AND JOHN QATES-Did It In A Minute B

KRLY-FM—Houston
(Blake Lawrence—MD)
oo ATASTE OF HONEY—!'tl Try Something New
oo FAT LARRY'S BAND—-Act Like You Know
® BRICK-Sure Feels Good A

WEZB-FM—New Orieans
(Jerry Loosteau—MD)
% % JOAN JETT AND THE BLACKHEARTS— | Love Rock
‘N Roll 5-1
% % QUARTERFLASH—Find Another Fool 11-6
 KOOL AND THE GANG—Get Down On It 15-10
* THE GO GO’S—We Got The Beat 14-11
# RICK SPRINGFIELD—Don't Talk To Strangers 19 14
oo QUINCY JONES FEATURING JAMES INGRAM—0ne
Hundred Ways
oo CHARLENE—|'ve Never Been To Me
® |RENE CARA—Anyone Can See X
® VAN HALEN-0Qh Pretty Woman X
o DARYL HALL AND JOHN OATES—Did It In A Minute B
© THE POINTER SISTERS—Should | Do It B

WTIX-AM—New Orleans
{Gary Franklin—-MD)

% % STEVIE WONDER—-That Girl 2-1

% % WILLIE NELSON—Always On My Mind 17-13

% THE ). GEILS BAND—Freeze-Frame 20-15

% SISTER SLEDGE—My Guy 22-16

% VANGELIS—Chariots Of Fire-Titles 24-19

o THE BEATLES-The Beatles Movie Medley

oo CHARLENE-I've Never Been To Me

® ROBERTA FLACK—Making Love A

© DR. HOOK—Baby Makes Her Blue Jeans Talk A

o PA ZADORA—'m In Love Again A

© FOREIGNER— Juke Box Hero B

© RAY PARKER JR.—The Other Woman B

. MI.IMLI.AID JOHN OATES—Did it in A Minute B
~Find Another Fool B

. KIII DENVER—Shanghai Breezes B

© BARBRA STREISAND-Memory B

o IENE CARA—Anyone Can See X

KEEL-AM—Shreveport
(Kevin Davis—MD)
% % STEVIE WONDER—That Girl 5-3
Jr% OLIVIA NEWTON-JOHN —Make A Move On Me 12-6
% QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 13-7
+ CLIFF MICHARD—Daddy's Home 26-13
# CHILLIWACK—| Believe 21-14
e LARRY CARLTON—Sleepwalk
® WILLIE MELSON—Always On My Mind A
© DAN FOGELBERG—Run For The Roses A
© THE BOYS BAND—Piease Don't Stop Me Baby A
o TOMMY TUTONE-867-5309/ Jenny A
© PAUL DAVIS—65 Love Aﬁau B
* SISTER SI.EDGE-My Guy B/
© THE POINTER SISTERS - ShouldIDoIlB
© VAN HALEN—Oh Pretty Woman X
© JOHR DENVER—Shangha: Breezes X
© RUPERT HOLMES—The End X
© FOREIGNER - Juke Box Hero X
o IRENE CARA—Anyone Can See X
® GINO VANRELLI-The Longer You Wait X
® GREG GIHORY—Goin' Down X
o T.6. SHEPPARD—Only One You X
© SHMOKEY ROBINSON-Teil Me Tomorrow X
© ANE MURRAY —Another Sleepless Night X
© EARTH, WIND AND FIRE—-Wanna Be With You X
o DR m-Baby Makes Her Blue Jeans Talk X
© PRISM-Don't Let Him Know X

KHFI-FM—Austin
(Ed Yolkman—MD)
o STEVIE MICKS—Edge Of Seventeen B
® PAUL DAVIS 65 Love Affair B
© CHARLENEI've Never Been To Me A
© DARYL HALL AND JOHN OATES-Did It In A Minute A
© THE BEATLES-The Beatles Movie Medley A
© GLASS MOON-0n A Carousel A
® GREG GUIDRY-Goin' Down X
© VAN HALEN--Oh Pretty Woman X
© DONMIE IRIS—My Girl X

KLYU-FM -Dallas
(Rivers/Morgan—MD's)

% % BERTIE HIGGHNS —Key Largo 1 1

%% JOURNEY —Open Arms 10-6

+ OLIVIA REWTON-JOHN—Make A Move On Me 20-14

+ PAUL DAVIS—-65 Love Affair 22-16

% BARBRA STREISAND—Memory 25-21

oo BARRY MANILOW-Let's Hang On

oo ROBERTA FLACK-Making Love

® AL MRREAE-Teach Me Tonight B

© DAN FOGELEERE—Run For The Roses A

© |ENMRFER WARNES—Come To Me A

© WIEHAFL MURPHEY~What's Forever For L

KFMK-FM—Houston
(Jerry Steele--MD)
J % OLIVIA NEWTON-JOHN—Make A Move On Me 9-3
% % STEVIE WONDER—That Girl 10-7
+ OAK MDGE BOYS—~Bobbie Sue 13-10
 BERTIE HIGGINS—Key Largo 17-12
“ BARBRA STREISAND-Memory 29-21
@0 BARRY MANILOW~Let's Hang On

WFMF-FM—Baton Rouge
(Wayne Wathins—MD)

s % YANGELIS—Chariots Of Fire-Titles 23-19

% % RICK SPRINGFIELD—Don't Taik To S|

% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 36-30

 THE POINTER SISTERS-Should | Do It 38-33

oo RICK SPRINGFIELD—Don't Tatk To Strangers

© QUARTERFLASH—Find Another Fool B

WLS-FM—Chicago
{Dave Denver—MD)
% % TOMMY TUTONE-867-5309/Jenny 33-26
% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 36-30
% FOREIGNER—Juke Box Hero 18-15
oo PAUL DAVIS—Cool Night
© RICK SPRINGFIELD—Don't Talk To Strangers B
© QUARTERFLASH—Find Another Fool B

WZUU-FM—Milwaukee
{Bill Sharron—MD)
s % JOURNEY—Open Arms 1-1
% % STEVIE WONDER—That Girl 4-2
% ALABAMA—Love In The First Degree 8-5
% BERTIE HIGGINS—Key Largo 9-6
+ THE POINTER SISTERS—Should I Do It E1-7
oo OLIVIA NEWTON-JOHN—Make A Move On Me
oo JOHN DENVER—Shanghai Breezes
® CHARLENE-'ve Never Been To Me A

KDWB-AM—Minneapolis
{Karen Anderson—MD)

% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 15-11

% % PAUL DAVIS—-65 Love Affair 20-13

 CUFF RICHARD-Daddy’s Home 16-14

% CHILLIWACK-| Befieve 21-15

# LE ROUX—Nobody Said it Was Easy 23-20

oo SISTER SLEDGE—My Guy

®o GREG GUIDRY—Goin' Down

© NEIL DIAMOND-0n The Way To The Sky X

® MECO-Pop Goes The Movies Part 1 X

o THE BOYS BAND—Piease Don't Stop Me Baby X

® BARRY MANILOW-Let's Hang On X

25-21
% ROD STEWART—Tonight I'm Yours 7-5

% KOOL AND THE GANG—Get Down On It 18-12

* SISTER SLEDGE-My Guy 19-17

oo QUARTERFLASH~Find Another Fool

oo GREG GUIDRY—Goin' Down

© RAY PARKER JR.—The Other Woman A

© THE ). GEILS BAND—Freeze-Frame B

© DARYL HALL AND JOHN OATES—Did It In A Minute B
© CHARLENE-I've Never Been To Me B

© ELTON JOHN—Empty Garden B

© JUNIOR-Mama Used To Say B

KINT-FM—EI Paso
(Patty Zibbo—MD)
# % VAN HALEN—-Oh Pretty Woman 7-4
+ # THE 60 60'S—We Got The Beat 135
+ TOMMY TUTONE-867-5309/Jenny 19-15
+ DWIGHT TWILLEY—Somebody To Love 23-16
oo OLIVIA KEWTON-JOHN—Make A Move On Me
oo STEVIE NICKS—Edge Of Seventeen
o DONNIE IRIS—My Girl A
o ALDO NOVA—Fantasy A
© GAMMA—Right The First Time A
® STARS ON 45—Stars On Stevie A
® MECO—Pop Goes The Movies Part | A
© A TASTE OF HONEY—I'll Try Something New B
© GENE COTTON-If | Could Get You B

KILE-AM—Galveston

(Scott Taylor—MD)
oo ROLLING STONES—Hang Fre
oo STARS ON 45—Stars On Stevie
© THE BOYS BAND—Piease Don't Stop Me Baby A
© THE HUMAN LEAGUE—Oon't You Want Me A
® THE BEATLES—-The Beatles Movie Medley A
® PRISM-Don't Let Him Know B
® GLASS MOON-0n A Carouse| B
® WILLIE NELSON-Aiways On My Mind B
© ANNE MURRAY—Another Steepless Night X
® GEORGE DUKE-Shine On X
® IRENE CARA-Anyone Can See X
® MECO—Pop Goes The Movies Part 1X

KVOL-AM-Lafayette
(Phil Ramkin—MD)
@0 DARYL HALL AND JOHN OATES=Did It In A Minute
oo LITTLE RVER BAND-Man On Your Mind
© LAURA BRANIGAN-All Night With Me A
© WILLIE NELSON—Always On My Mind A
© DAVID BOWAE—Cat Eyes A
® ATASTE OF HOMEY—I'll Try Something New X
© CHARLEME—|'ve Never Been To Me X
© DAVID LASLEY—1f | Had My Wish Tonight X
o DWIGHT TWILLEY-Somebody To Love X
© ELTON JOHN-Empty Garden X
o CHRIS REA-Loving You X
o SNEAKER—Don't Let Me In X
© TOM TOM CLUB—Genius Of Love X
o BARBRA STREISAND—Memory X
© JOHN DENVER—Shanghai Breezes X
© GLASS MOON-0n A Carousel X
© TOM CHAPIN-Jeannie X

KTSA-AM—San Antonio
(Charkie Brown—MD)

W % JOURREY-0pen Arms 3-1

% % DAANA ROSS—Mirror Mirror 8-5

* m%m AND THE BLACKHEARTS -1 Love Rock ‘N’
Roil 20-14

% KOOL AND THE GANG—Get Down On It 23-19

% QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 30-25

oo PAUL DAVIS-65 Love Affair

® MCK SPRINGFIELD-Don't Talk To Strangers B

© HUEY LEWIS AND THE NEWS —Do You Believe In
Love X

o OAK MDGE BOYS-Bobbie Sue X

® YANGELIS—Chariots Of Fire-Titles X

o BOB AND DOUG McKENZIE - Take Off X

o STEWIE NICKS—Edge Of Seventeen X

® QUARTERFLASH--Find Another Fool X

Midwest Region

msmm% PRIME MOVERS mummm

HUEY LEWIS AND THE NEWS- Do You Betieve In
Love (Chrysalis)

STEVIE WONDER—That Girl {Tamla)

PAUL DAVIS—65 Love Affair (Arista)

memm® TOP ADD ONS spumem

OLIVIA NEWTON-JOHN--Make A Move On Me
{MCA)

RICK SPRINGFIELD—Don’t Talk To Strangers
(RCA)

JOHN DENVER-Shanghai Breezes (RCA)

e BREAK OUT S mae—

THE BEATLES-The Beatles Movie Medley
(Capitol}

LITTLE RIVER BAND—Man On Your Mind
(Capitol)

CAROLE KING—0ne To One (Atlantic)

e e S S

WLS-AM—Chicago
(Dave Denver—MD)

% % STEVIE WONDER-That Girl 21-12

KSLQ-FM-St. Louis
(Johnnie King—MD)
+ % KENNY ROGERS—Through The Years 8-1
% % DAN FOGELBERG—Leader Of The Band 7-2
* QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 14-7
 BERTIE HIGGINS—Key Largo 20-10
+ NEIL DIAMOND—On The Way To The Sky 24-18
oo OLIVIA NEWTON-JOHN-Make A Move On Me
oo ALABAMA-Love In The First Degree
® POCO-Sea Of Heartbreak A
® OAK RIDGE BOYS—Bobbie Sue A
® CLIFF RICHARD—-Daddy's Home A
® ABBA- When All Is Said And Done B

KSTP-FM (KS-95)-St. Paul
{Chuck Napp—MD)
% JOURNEY-Open Arms 1-1
* % STEVIE WONDER-That Gurl 4-2
% OLIVIA NEWTON-JOHN—Make A Move On Me 8-6
+ BERTIE HIGGINS—Key Largo 12-7
# VAMGELIS—Chariots Of Fire-Titles 14-10
e THE BEATLES-—-The Beatles Movie Medley
® GREG GUIDRY—Goin' Down X
® PAUL DAVIS—65 Love Affair X
© QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways X
® RICH LITTLE-The Big Game X
® CHARLENE-I've Never Been To Me X

WIKS-FM-Indianapolis
(Tom Gilligan—M0)
s % FOREIGNER—Juke Box Hero 6 |
% % ROD STENART—Tonight I'm Yours 16-13
% LOVERBOY—Take Me To The Top 24-15
% HUEY LEWIS AND THE NEWS—Do You Believe In
Love 25-17  *
+ YAN HALEN—Oh Pretty Woman 21 18
e GENESIS—Man On The Corner
oo ASIA-Heat Of The Moment
© THE CARS—Since You're Gone X
© Rolling Stones—Hang Fire X
© MAXUS—Nobody's Business X

KBEQ-FM—Kansas City
(Maja Britton—MD)
% % STEVIE WONDER-That Girl 8-5
% % HUEY LEWIS AND THE NEWS—Do You Believe In
Love 10-7
+ THE POINTER SISTERS—Should | Do It 13-9
% LE ROUX—Nobody Said It Was Easy 16-11
* PAUL DAVIS 65 Love Affair 23-14
oo LITTLE RVER BAND—Man On Your Mind
© THE BEATLES—The Beatles Movie Mediey A
© RAY PARKER JR—The Other Woman A
® GLASS MOON—On A Carousel B
® CAROL KING—One To One DA
© BOB AND DOUG McKENZIE -Take Off NA
© THE J. GEILS BAND-Freeze-Frame NX
© TOMMY TUTONE-867-5309/Jenny NX
® THE GO 60’S—We Got The Beat NX
© JOAN JETT AND THE BLACKHEARTS~| Love Rock ‘N’
Roll NX
. FIlSI-Don t Let Him Know NX
—Find Another Fool NX
L] VM HALEN—Oh Pretty Woman NX
© STEVIE NICKS—E dge Of Seventeen NX
© SISTER SLEDGE—My Guy DX
© NEIL DIAMOND —0n The Way To The Sky DX
© AN MURRAY—Another Sleepless Night DX
® IRENE CARR—Anyone Can See DX
© JOHN DENVER-Shanghai Breezes DX
® CLIFF MICHARD-Daddy's Home DX
©® CHARLERE - 1've Never Been To Me DX

WISM-AM —Madison
{Barh Starr—MD)
% % THE POINTER SISTERS—-Shouid | Do It 17-10
% % PAUL DAVIS—65 Love Affair 22-14
% NEIL DIAMOMD—On The Way To The Sky 11-8
% LARRY CARLTON-Sleepwalk 20-13
% CHILLIWACK—| Believe 24-17
© SNEAKER-Don't Let-Me In A
© BARRY MANILOW-Let's Hang On A
© LE ROUX—Nobody Said It Was Easy A
© DEMIECE WILLIAMS—1t's Gonna Take A Miracle A
© JENNIFER WARNES - Come To Me B
© LOU AND BARTON—Brand New Love B
® LE ROUX—Nobody Said It Was Easy B

WZEE-FM—Madison
(Matt Hudson--MD)
% OLIVIA NEWTON-JOHN—Make A Move On Me 14 6
% % RICK SPRINGFIELD—Don't Talk To Strangers 20-13
% THE G0-GO'S-We Got The Beat 7-3
+ BERTIE HIGGINS-Key Largo 12-8
+ PAUL DAVIS—65 Love Affair 16-12
oo YANGELIS—Chariots Of Fire-Titles
oo CAROL KING—One To One
© THE CARS-Since Your Gone A
© GENESIS—Man On The Corner A
© DARYL HALL AND JOHN OATES—Did It In A Minute X
 DONNIE IRIS--My Girl B
© BILL CHAMPIN—-Take It Uptown B
© CHARLENE-|'ve Never Been To Me B
® GREG GUIDRY-Goin' Down B

WLOL-FM—Minneapolis
{Phil Huston-MD)
% % OLIVIA NEWTON-JOHN—Make A Move On Me 9-4
% % THE ), GEILS BAND—Freeze-Frame 11-7
* ROD STEWART—Tonight I'm Yours 12-8

les Radio Action.

Bazed on station playlists through Tuesday (3/16/82)

+ STEVIE NICKS—Edge Of Seventeen 159
 BERTIE HIGGINS—Key Largo 17 11
oo DARYL HALL AND JOHN OATES—-Did It In A Minute
oo ROLLING STONES—Hang Fire
© JOAN JETT AND THE BLACKHEARTS | Love Rock ‘N
Roll A
© ELTON JOHN-Empty Garden A
® JON HALL—You Sure Fooled Me A
o DR. HOOK—Baby Makes Her Blue Jeans Talk X
© SHOOTING STAR-Hollywood X
© TOMMY TUTONE-867-5309/Jenny B
. TH! BOYS BAND-Don't Stop Me Baby B
—Find Another Fool B
. VAI HALEN-Oh Pretty Woman B

WOW-AM—0maha
{Jim Corcoran—MD)
% % YANGELIS—Chariots Of Fire-Titles 10-7
%% PAUL DAWIS—65 Love Affair 13-10
% ALABAMA—Love In The First Degree 5-2
# OLIVIA NEWTON-JOHN—Make A Move On Me 7-3
oo DARYL HALL AND SOHN OATES—Did It In A Minute
oo QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways
© YAN HALEN—Ch Pretty Woman N
® ROD STEWART-Tonight I'm Yours N
© JOAN JETT AND THE BLACKHEARTS—| Love Rock ‘N’
Roll N
® THE ). GEILS BAND—Freeze-Frame N
© BOB AND DOUG McKENZIE—Take Off N
© THE GO-60'S— We Got The Beat N
® STEVIE NICKS—Edge Of Seventeen N
© MCK SPRINGFIELD—Don't Talk To Strangers N
o TOMMY TUTONE-867-5309/ Jenny N
© QUARTERFLASH-Finad Another Fool N

KXOK-AM-St. Louis
(Lee Douglas—MD)
% % BERTIE HIGEINS—Key Largo 12-6
% % VANGELIS ~Chariots of Fire-Titles 13-9

WSPT-FM-Stevens Point
{Brad Fuhr—MD)

%% JOAN JETT AND THE BLACKHEARTS 1 Love Rock
"N’ Roll 1-1

% % THE ). GEILS BAND—Freeze-Frame 7-2

% OLIVIA NEWTON-JOHN—Make A Move On Me 13-9

 TOMMY TUTONE—867 5309/Jenny 17-12

% YANGELIS—Chariots Of Fire-Titles 19-13

oo QUINCY JONES FEATURING JAMES INGRAM—One

Hundred Ways

oo BERTIE HIGGINS—Key Largo

© ROLLING STONES—Hang Fire A

© THE HUMAN LEAGUE—Don't You Want Me B

© DARYL HALL & JOHN OATES—Did It In A Minute B

© ELTON JOHN-Empty Garden B

© GAMMA—Right The First Time A/0

® THE CARS—Since You're Gone X

® GENESIS—Man On The Corner

KFYR-AM—Bismarck
(Dan Brannan—MD)
%4 THE POINTER SISTERS—Should | Do it 6-3
+ % ROD STEWART—Tonight I'm Yours 13-7
% OLIVIA NEWTON-JOHN—Make A Move On Me 16-9
% VANGELIS—Chariots Of Fire-Titles 18-11
* RICK SPRINGFIELD—Don't Talk To Strangers 20-16
© GREG GUIDRY -Goin' Down A
© CHARLENE-|'ve Never Been To Me A
® VAN HALEN-Oh Pretty Woman A
® THE CARS—Since You're Gone A
® ELTON JOHN—Empty Garden X
© DARYL HALL & JOHN OATES— Did It In A Minute X
© THE GO-GO'S—we Got The Beat X
© A TASTE OF HONEY—1'll Try Something New X
® LE ROUX—Nobody Said It Was Easy X
o BARBRA 0—Memory X
© QUARTERFLASH—Find Another Foot X
© SISTER SLEDGE—My Guy X
o THE POLICE-Sprits In The Material World X
® NEIL DIAMOND—On The Way To The Sky X
® JOAM JETT AND THE BLACKHEARTS-i Love Rock ‘N’
Roll B
® PAUL DAVIS—65 Love Affair B

KIOA-AM—DES MOINES
(AW, Pantoja—MD)
% % OLIVIA NEWTON-JOHN—Make A Move On Me 15.9
s % ALABAMA—Love In The First Degree 14-11
* HUEY LEWIS AND THE NEWS—Do You Believe in
Love 22-18
% SISTER SLEDGE My Guy 24-20
 PAUL DAVIS—65 Love Affair 29-21
oo ELTON JOHN—Empty Garden
oo THE BEATLES-The Beatles Movie Medley
® THE CHARLIE DANIELS BAND—Still In Saigon A
® CHARLENE-I've Never Been To Me B
o RICK SPRINGFIELD-—Don't Talk To Strangers 3
® AL JARREAU -Teach Me Tonight B
© MICHAEL SMOTHERMAN— Do | Ever Cross Your Mind

X
® GORDON LIGHTFOOT-Baby Step Back X

KEYN-FM-Witchita
(Terri Spring—MD)
oo THE POINTER SISTERS—Should | Do It
oo QUARTERFLASH—Find Another Fool
© DARYL HALL AND JOHN DATES—Did It In A Minute A
® THE BEATLES-The Beatles Movie Medley A
© BOB AND DOUG McKENZIE—Take Off X

Northeast Region

s PRIME MOVERS mmmem

JOAN JETT AND THE BLACKHEARTS—| Love
Rock "N’ Roll {Boardwalk)

QUINCY JONES FEATURING JAMES INGRAM -
One Hundred Ways (A&M)

JOURNEY-0pen Arms (Columbia)

smmm® TOP ADD ONS maemm

ELTON JOHN—Empty Garden (Geffen)

OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)

DARYL HALL AND JOHN OATES-Did It In A
Minute (RCA)

e BREAK QU TS mae—

THE CARS—Since You're Gone (Elektra)

PIA ZADORA-I'm In Love Again (Elektra/Curb)

CHI-LITES—Hot On A Thing Called Love (20th
Century)

WXKS-FM—Boston

{Joey Carzelio—MD)

% JOAN JETT AND THE BLACKHEARTS-| Love Rock
'N' Roll 1-1

% % THE CHI-LITES—Hot On A Thing Called Love 23-12

% FRED PARRIS AND THE FIVE SATINS--Memories of

Days Gone By 21-18

# THE SUGARHILL GANG—Apache 24-13

* ROBENTA FLACK—making Love 25-21

oo ELTON JOHN-Empty Garden

oo PIA ZADORA-I'm In Love Again

© DENIECE WILLIAMS—1t's Gonna Take A Miracle A

© DR. HOOK—Baby Makes Her Blue Jeans Talk A

© THIRD WORLD-Try Jah Love A

® CAROL KiNG—One To One A
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o O'BRYAN-Gigolo A

© DAVID LASLEY—1f | Had My W:sh Tomight X
© RAY PARKER JR.—The Other Woman X

© FOREIGNER —Juke Box Hero X

© GEORGE DUKE-Shine On X

© BARBRA STREISAND—-Memory X

® LE ROUX—Nobody Said It Was Easy X

® PRISM—-Don't Let Him Know X

WABC-AM—New York City
{James Golden—MD)
% % BERTIE HIGGINS—Key Largo 21-8
¥ % JOURNEY-0pen Arms 11-9
* AR SUPPLY—Sweet Dreams 24-10
# THE POINTER SISTERS—Shoutd | Do It 31-26
oo QLIVIA NEWTON-JOHN—Make A Move On Me
oo GREG GUIDRY—Goin Down
® DARYL HALL AND JOHN OATES—-Dud It in A Minute A
® CHARLENE—|'ve Never Been To Me A
® OAK RIDGE BOYS—Bobbie Sue B
© PAUL DAVIS—65 Love Affair B
© MECO—Pap Goes The Movies Part 1 B
© CAROL KING—One To One B
© TERRY CASHMAN-Talking Baseball X

WVBF-FM—Boston
(Reg Johns—MD)
s % ALABAMA—Love In The First Degree 11 8
¥ % SISTER SLEDGE My Guy 23-20
% CLIFF RICHARD-Daddy's Home 12-10
* QUINCY JONES FEATURING JAMES INGRAM—Ore
Hundred Ways 17-15
% NEIL DIAMOND—0On The Way To The Sky 25-23
oo ROBERTA FLACK—Making Love
oo OLIVIA NEWTON-JOHN—Make A Move On Me
® PAUL DAVIS-65 Love Affar A
© GORDON LIGHTFOOT—Baby Step Back A

WBEN-FM -Buffalo
(Roger Chrisian—MD)
% % DR. HOOK—Baby Makes Her Blue Jeans Talk 21-13
% % QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 24-15
% TOMMY TUTONE—-867-5309/Jenny 28-17
% RICK SPRINGFIELD—Don't Talk To Strangers 34 21
% BARBRA STREISAND—Memory 38 24
©e ROLLING STONES—Hang On
®e THE CARS—Since Your Gone
® GENESIS—Man On The Corner A
© ELTON JOHN—Empty Garden A
© A TASTE OF HONEY—I'll Try Something New A
® THE CHARLIE DANIELS BAND-Still In Saigan A
® THE POINTER SISTERS—Should | Do It X
© BARRY MANILOW-Let's Hang On B
© CHARLENE—|'ve Never Been To Me B
© LULU-Who's Foolin Who B

WKTU-FM—New York City
(Michael Ellis—MD)

% % QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 19-14

s % STONE-Time 24-22

* SOFT CELL—Tainted Love 9 7

+ SMOKEY ROBINSON—Tell Me Tomorrow 12-11

# THE GO G0’S—Our Lips Are Sealed 14-13

oo ATLANTIC STARR—Circles

© BEACH BOYS—Don't Make Me Wait A

o ELEKTRIK FUNK—0n A Journey A

© RONI GRIFFITH—The Best Part Of Breaking Up A

® MAXINE SINGLETON—Don't You Love it Up A

® T.C. CURTIS-Body Shake X

© SHALAMAR-A Night To Remember X

© BUCKNER AND GARCIA—Pac-Man Fever X

© ELOISE WHITAKER—Don't Turn Your Back On Love X

® KLEEER-Taste The Music X

© THE HUMAN LEAGUE—Don't You Want Me X

© LINDA GLIFFORD—Don't Come Crying To Me X

© JIMMY ROSS—Fall In To A Trance X

® CHERI-Murphy’s Law B

® SHARON BROWN—| Specialize In Love B

® MEL BROOKS—it's Good To Be The King B

WFLY-FM—Albany
{Jack Lawrence—MD)
% % OLIVIA NEWTON-FOHN—Make A Move On Me 8-3
% % THE GO 60’S—We Got The Beat 18-11
* JUNIOR—Mama Used To Say 30-25
oo CHARLENE—|'ve Never Been To Me
© THE HUMAN LEAGUE —Don't You Want Me X

WTRY-AM—Albany
(Bill Cabiti—MD)

% JOAN JETT AND THE BLACKHEARTS—| Love Rock
‘N*Roll 1-1

% % ROD STEWART—Tonight I'm Yours 11-7

 THE ). GEILS BAND—Freeze-Frame 15-10

s BERTIE HIGGINS—Key Largo 19-11

% MCK SPRINGFIELD—Don't Talk To Strangers 20-14

oo YANGELIS—Chariots Of Fire-Titles

oo DARYL HALL AND JOHN DATES--Did it in A Minute

® STEVIE NICKS—Edge Of Seventeen A

© FRED PARRIS AND THE FIVE SATINS —Memaories of

Days Gone By X
© NOOL AND THE GANG—Get Oown On It B
 PAUL DAVIS-65 Love Affair B

WGUY-AM —Bangor
(Jim Randall—MD)
% % THE ). GEILS BAND - Freeze-Frame 3-1
1 2 HI.IEYglIIIS AND THE NEWS—Do You Believe In
Love 9-4
 KOOL AND THE GANG—Get Down On It 18-12
% RICK SPRINGFIELD—Don't Talk To Strangers 25-17
© DAVID LASLEY—If | Had My Wish Tonight A
® THE BEATLES—The Beatles Movie Medley A
o DR. HOOK —Baby Makes Blue Jeans Talk A
© ROLLING STONES—Hang Fire A
© FRED PARRIS AND THE FIVE SATINS—Memories Of
Days Gone By B
o DARYL HALL AND JOHN OATES-Did It in A Minute B
© ATASTE OF HONEY-1'll Try Something New B
© ROBENTA FLACK—Making Love B
o ALDO NOVA-Fantasy X
© SHOOTING STAR—Hollywood X
© GREG GUIDRY—Goin’ Down X
o LE ROUX-Nobody Said It Was Easy X
© EDDAE SCHWARTZ-Over The Line X

WTIC-FM-Hartford
(Rick Denahue—MD)

£ 23 JOARI JmlMD THE BLACKHEARTS - Love Rock
°N'Roll 1-

% % STEVIE WONDER—That Girl 2-2

# JOURNEY—Open Arms 3-3

+ WICK SPRINGFIELD—Don't Taik To Strangers 22-16

% KOOL AND THE GANG—Get Down On It 25-19

oo QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways

oo DR HOOK—Baby Makes Her Blue Jeans Talk

® LE ROUX—Nobody Said 1t Was Easy A

® ROBEXTA FLACK—Making Love X

WBLI- FM-Long Island

(Bill Terry—MD)
% % BERTIE HlGﬂlS-Key Largo 10-5
% % THE POINTER SISTERS—Should 1 Do 1t 9-7
% VANGELIS—Chariots Of Fire-Titles 17-12
* SISTER =My Guy 20-17
* STEVIE MICKS—-Edge Of Seventeen 26-23
oo NEIL DIAMOND—-0n The Way To The Sky
© PAUL DAVIS—65 Love Affair B
® LE ROUX—Nobody Said It Was Easy B
® GREG GUIDRY=Goin' Down B
® CHARLENE -|'ve Never Been ToMe X

Playlist Prime Movers
Ploylist Top Add Ons @

WKCI-FM—New Haven
(Dandy Lyons—MD)
% JOURNEY—-Open Arms 1-1
% % STEVIE WONDER—That Girl 2 2
* BERTIE HIGGINS—Key Largo 3 3
* FRED PARRIS AND THE FIVE SATINS—Memories Df
Days Gone By 8-4
* OLIVIA NEWTON-JOHN—Make A Move On Me 10-6
oo KOOL AND THE GANG-Get Down On It
oo ELTON JOHN—Empty Garden
© THE BEATLES—The Beatles Movie Mediey A

WNBC-AM—New York City

(Lyndon Abell-MD)
% % SHEENA EASTON-You Could Have Been With Me

31
+ & BARRY MAMILOW-Somewhere Down The Road 9-6
+ DAN FOGELBERG—L eader Of The Band 10-8
% SREAKER—More Than Just The Two Of Us 11-9
* BERTIE HIGGINS—Key Largo 21-17
o GREG GUIDRY-Goin’ Down
oo DARYL HALL AND JOHN OATES—Did It In A Minute
® CHARLENE-|'ve Never Been To Me X
© FRED PARIS AND THE FIVE SATINS—Memories Of
Days Gone By X

WPJB-FM—Providence
(Mike Waite—MD)
% % BERTIE HIGGINS—Key Largo 7-5
% % JOURNEY—Open Arms 9-6
% DAN FOGELBERG—Leader Of The Band 8-7
+ VANGELIS—Chariots Of Fire-Titles 12-8
+ ROD STEWART—Tonight I'm Yours 139
oo THE CARS-Since You're Gone
oo DARYL HALL AND JOHN OATES—Did it In A Minute
o DR HOOK—Baby Makes Her Blues Jeans Talk A
© TOMMY TUTONE-867-5309/ Jenny A
® THE BEATLES—The Beatles Movie Medley A
® PRISM—Don't Let Him Know X
© VAN HALEN-Oh Pretty Woman X
© THE POLICE—Spirits In The Material World X
© GLASS MOOK-0n A Carousel X
® ROLLING STONES—Hang Fire X

WPRO-FM—Providence
{Gary Berkowitz—MD)
L2 Os.IVIA NEWTON-JOHN—Make A Move On Me 23-

1
% % RICK SPRINGFIELD—Don't Talk To Strangers 22-15
« YANGELIS—Charots Of Fire Titles 13-7
+ HUEY LEWIS AND THE NEWS-Do You Believe In
Love 14-9
+ KOOL AND THE GANG~Get Oown On It 24-19
oo QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways
oo STEVIE NICKS—Edge Of Seventeen
® THE BEATLES-The Beatles Movie Medley A
. VAN HALEN—Oh Pretty Woman A
BARBRA STREISAND —Memaory X
. non AND DOUG lclENlIE—Take ot X
© ROLLING STONES—Hang Fire X
© DARYL HALL AND JOHN OATES-Did It In A Minute B
© GREG GUIDRY~Goin' Down B

WHFM-FM—Rochester
(Kelly McCann—MD)

% OLIVIA NEWTON-JOHN—Make A Move On Me 8-5

+ 4 QUINCY JONES FEATURING JAMES INGRAM-Dne
Hundred Ways 10-7

% STEVIE WONDER—That Girl 12-8

% YANGELIS—Chariots Of Fire-Titles 20-12

oo DARYL HALL & JOHN OATES—Did It in A Minute

oo THE BEATLES—The Beatles Movie Medley

® DAVID LASLEY—f | Had My Wish Tomight A

o TOMMY TUTONE-867-5309/ Jenny A

 BARRY MANILOW—Let's Hang On B

® RAY PARKER JR.—The Other Woman B

WFTQ-AM—Worchester
(Gary Melan—MD)
oo PRUL DAVIS—65 Love Affarr
oo THE POINTER SISTERS—Should | Do It

WACZ-AM—Bangor
{Michael 0'Hara—MD)
% ROD STEWART—Tonight I'm Yours 11-7
+ % OAK MDGE BOYS—Bobbie Sue 14 10
% PAUL DAVIS—65 Love Affair 22-18
% LULU-Who's Foolin’ Who 28-25
% LE ROUX—Nobody Said It Was Easy 30-26
oo BERTIE HIGGINS - Key Largo
oo DR. HOOK—Baby Makes Her Blue Jeans Talk
© KOOL AND THE GANG—Get Down On It A
® GREG GUIDRY—Goin' Down A
© THE BEATLES-The Beatles Movie Mediey A

WIGY-FM—Bath
(Willie Mitcheli—MD)

% % JOAN JETT AND THE BLACKHEARTS-| Love Rock
‘N' Roli 1-1

% HUEY lg'ISAlD THE NEWS—Do You Believe In
Love 3-

% OLIVIA NEWTON-JOHN —Make A Move On Me 9-4

 THE GO G0°S—We Got The Beat 13-§

s RICK SPRINGFIELD—Don't Talk To Strangers 18-10

oo CHARLENE-'ve Never Been To Me

oo ELTON JOHN—Empty Garden

o SHOOTING STAR—Hollywood A

© GAMMA-Right The First Time A

© MARTIN BRILEY—| Don't Feel Better X

© GENESIS—Man On The Corner X

© CLIMAX BLUES BAND - Breakdown X

© DR. HOOK—-Baby Makes Her Blue Jeans Talk X

© GREC GUIDRY-Goin’ Down X

© PAUL DAVIS—65 Love Affair X

© DOWNIE RAITT—Keep This Heart In Mind X

© THE JOHN HALL BAND —Crazy X

© FOREIGNER-)uke Box Hero X

© ABBA-When All Is Said And Done X

© SAMMY HAGAR-1'll Fall In Love Again X

© VAN BALEN--Oh Pretty Woman X

© TOMMY TUTONE-867-5309/Jenny X

© VANGELIS—Chariots Of Fire-Titles X

© DIANA ROSS —Mirror Mirror X

o DARYL HALL AND JOHN OATES-Did It In A Minute B

©® ROLLING STOMES—Hang Fire B

® GLASS MOON—On A Carousel B

WTSN-AM —Dover
{Jim Sebastisn—MD)
% % THE POINTER SISTERS—Should | Do It 10-8
% % NEIL DIAMOND-On The Way To The Sky 14-9
 OLIVIA NEWTON-SOHN—Make A Move On Me 11-6
 HUEY LEWIS AND THE NEWS~Do You Believe In
Love 1813
+ QUINCY JONES FEATURING JAMES INGRAM-One
Hundred Ways 27-23
oo RAY PARKER M. —The Other Woman
oo THE CARS—Since Your Gone

(Continued on page 50)

¢ Copyright 1982, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying,recording, orother-
wise, without the prior written
permission of the publisher,
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VERY TOUCHING—Bob Hamilton, program director of KRTH-FM Los An-

geles, gets a warm reception from the Clean, Athletic & Talented Cheer-

leaders who stopped by the station to promote the single ““l Love To Touch
Young Giris”’ by Destiny recording act Clean, Athletic & Talented.

Mike Harrison_ |

'Living With The Tube

LOS ANGELES—Most radio
broadcasters suffer, to one degree or
another, from screenis envy. Deep
down inside they're jealous of that
other medium’s major physical at-
traction, its attention-getting tube.

The wave of video-consciousness
that has gripped the record industry
is further aggravating radio’s
screenis envy—that, along with the
spectacular  prolif-
eration of cable and
pay TV services
popping up around
the nation cutting
into radio’s former
lock on modal pro-
gramming.

The prospect of
services such as MTV becoming
readily available to the public is
making radio’s tweeters turn green.

Some radio stations have become
so stricken that they’re aligning
themselves with local music-ori-
ented tv narrowcast channels in full-
time simulcast partnerships. And the
concept of occasional tv-radio con-
cert simulcast has become wide-
spread and commonplace. Radio

seems more than willing to be used
as tv’s hi fi stereo voice, until, per-
haps, technology catches up and
televisions are built with stereo ca-
pabilities (it’s just around the cor-
ner)—a sure sign of screenis envy
and, most likely, a passing phase in
radio’s continuing search for an
identity among media.

In the long run, radio will outgrow
this. Radio and television are vastly
different media on every level from
theory to practical application.

No matter how you label it, pack-
age it or slice it, video is just another
form of television. Radio remains
the theatre of the mind. There will
always be a need and demand for
audio-media (meaning, audio-only
media). The radio stations that suc-
ceed to their fullest potential in this
coming age will be those that take
advantage of the fact thay they are
not the tube, that they are tremen-
dously different, and play upon that
difference.

Mike Harrison, broadcaster and
consultant, operates Goodphone
Communications, Woodland Hills,
Calif.

KIXZ-AM Wins Listeners
Via ‘Personality’ Approach

AMARILLO—At the time KIXZ-
AM switched formats from rock to
country in 1979, the station found it-
self in the unenviable position of
holding up the cellar of the Amarillo
ratings market.

That position has changed dras-
tically: with new management and a
“personality-oriented” country for-
mat, KIXZ is leading its competition
with a whopping 21.6 share in 12-
plus listenership. (Its nearest com-
petitor at 13.2 is KGNC-AM, a
beautiful music station.)

Nor does program director Dugg
Collins expect to see this lead dimin-
ished as the Skw prepares for its an-
nual spring ratings race. He chalks
up KIXZ’s clearcut popularity with
Amarillo residents to an emphasis
on DJ individuality and on-air free-
dom for its personalities.

Collins encourages his staff to “‘go
on the air and be yourself.” He’s
aware, he admits, that “personality
radio” seems to be on the decline,

but he stands firm nonetheless that
i's what has put KIXZ so far in
front.

“I'm sure a lot of program direc-
tors would not agree with doing
things like this—in fact, a few years
ago, I probably would not have done
it this way, either—but it’s working
for us here in Amarillo. You can
meet soneone who listens to the sta-
tion, and they’re always talking
about what one of the jocks said on
the air.”

Also, Collins retains an open-door
policy for artists who want to drop
by the station when they're in town
and chat on the air. (Recent visitors
to KIXZ include the Kendalls, Steve
Wariner and Eddy Raven.)

“l realize we are one of the few ra-
dio stations around who will still
take the time to talk with artists on
the air when they come by ... and
usually we’ll play the record on the

(Continued on page 75)

Radio Programming

Pro-Motions

Chrysalis Takes To The Highway

NEW YORK —Chrysalis Records
is mulling the purchase of yet an-
other 200 miniature Volkswagen
vans which the label sent to pro-
grammers and music directors across
the country last month in support of
the new Huey Lewis and the News al-
bum, “Picture This.” Response to
the promotion has been *‘over-
whelming,” reports Jack Forsythe,
the label’s vice president of promo-
tion. The News Waggons, as they’re
called, were manufactured by the
Tamco Company in Japan. Each
van is powered by a 9-volt transistor
battery; the underside of each car-
riage holds a phonographic needle
that plays disks at 33% r.p.m.

*x Kk K

Chrysalis is also having fun with
UFQ’s “Mechanix” LP. Last week-
end, the company gave away pairs of
mechanic’s overalls in conjunction
with  WMMR-FM Philadelphia.
The Levis were emblazoned with
logos of the group and the station.
Three weeks ago, two listeners to
KMJX-FM Little Rock were flown
by helicopter to a local venue where
UFO performed with Ozzy Ozborne.
Ozborne, it should be noted, in-
spired WLUP-FM Chicago to hold
an anchovie-eating contest last week
at a local retail outlet to promote his
“Diary of a Madman” album. Says
Harvey Leeds, Epic’s associate di-
rector of national album promotion,
“It was truly a disgusting promotion.
But then, Ozzie is a pretty insane

guy.”
* K K

When the Waitresses played Per-
kins Palace in Los Angeles last
month, KROQ-FM Los Angeles
asked its listeners to vote for the res-
taurant where their favorite wait-
resses were employed. Over 800 bal-
loteers said they could be found at
any one of the Hamburger Hamlet
chain’s five locations, and sure
enough, two of the eatery’s brightest
stars, Isabelle and Darnelle, were on
hand to introduce the band. While
in town, the group autographed
copies of their Polygram/Ze disk,
“Wasn’t Tomorrow Wonderful,” at
the Liccorice Pizza outlet in Canoga
Park on Topanga Canyon Blvd.

*x K*X *

Stations across the country are
having laughs calling “867-5309”
and asking for “Jenny.” The name
and number are taken from the cur-
rent single by Columbia artist
Tommy Tutone. It was front-page
news in Cleveland, where the Plain
Dealer caught wind of WMMS-
FM’s involvement; it seems a local
middle-aged woman received a rash
of calls and was “quite perturbed
about it,” according to Linda Kirish-
jian, Columbia’s manager of na-
tional album promotion. In Dallas,
two stations, KZEW-FM and
KTXQ-FM, gave away different
types of Princess telephone models.
Of course, KZZP-AM-FM morning
man Jonathon Brandmeier had the
biggest ball. Famous for calling ev-
eryone from the Ayatollah to Alex-
ander Haig while on the air, Brand-
meier called the number in various
area codes. Invariably, Kirishjian re-
ports, it was disconnected. Jocks at
WMJQ-FM Rochester also tried—
but failed—to reach the artist’s inspi-
ration.

* * K

Everyone has their favorite snack,
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By LEO SACKS

from eggs and beans to spaghetti
with mussels to barbequed beef with
asparagus tips. Recognizing that
programmers subsist on more than
cigarettes and coffee, Atlantic pro-
motion reps recently delivered
copies of Kevin Godley and Lol
Creme’s latest Mirage LP, “Snack
Attack,” to jocks with a little some-
thing to hold them over until dinner.
At WDVE-FM Pittsburgh, local rep
Mark Fritzkes brought along Big
Mac sandwiches from MacDonalds.
In Miami, Steve Jones visited the
AOR stations with boxes of M&Ms
and bags of Frito’s And in Buffalo,
Ted Musarro stormed WGRQ-FM
with a bag full of chicken wings.

*x Kk K

Who'll hit the first home run for
your favorite professional baseball
team? Arista Records wants to know.
A track from the new Krokus LP,
“One Vice At A Time,” features the
track “Long Stick Goes Boom,”
which inspired the label’s midwest
regional promotion man, Dave Lon-

VK

Vi

THE BEATLES MOVIE MEDLEY
The Beatles, Capitol 5100

i— STILL IN SAIGON
The Charlie Daniels Band, Epic 14-02828

SINCE YOU'RE GONE
The Cars, Elektra 47433

cao, to propose the contest. Richard
Palmese, Arista’s senior vice presi-
dent of promotion, is convinced that
the heavy metal band from Switzer-
land has the commercial potential of
AC/DC, and is investing in season
tickets to a select number of baseball
teams, along with balls and bats, to
make the contest especially sweet for
music lovers who take their hardball
seriously.
* * XK

Darryl Beatty, a 22-year-old lis-
tener to KLS-FM Atlanta, has been
married three times. Now he’s en-
gaged to be married for a fourth
time. He popped the question to his
16-year-old girl friend while on a
trip to Toronto, where the station, in
conjunction with PolyGram Rec-
ords, flew them to meet and dine
with Bob and Doug MacKenzie at
Barbarians, a popular restaurant.
The couple was joined by contest
winners from WYSP-FM Phila-
delphia, WWDC-FM Washington,
D.C., and WBCN-FM Boston.

Survey For Week Ending 3/27/82

Chart Brékouts

BELLAMY BROTHERS
For All The Wrong Reasons, Elektra/Curb 47431

LEON EVERETTE
Just Give Me What You Think Is Fair, RCA PB13079

P

THE 0'JAYS

p

DENIECE WILLIAMS
It's Gonna Take A Miracle, ARC/Columbia 18-02812
| Just Want To Satisfy You, Philadelphia Intl 02834

THE BAR-KAYS
Freaky Behaviour, Mercury 76143

No Chart Breakouts This Week
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Based on station playlists through Tuesday (3/16/82)

Playlist Prime Movers
Playlist Top Add Ons @

MARCH 27, 1982, BILLBOARD

® Continued from puge 48

® STEVIE NICKS—Edge Of Seventeen A

© ROBERTA FLACK—Making Love A

© THE BEATLES-The Beatles Movie Medley A

© KOOL AND THE GANG—Get Down On It X

© A TASTE OF HONEY—|'ll Try Something New X

® JIGSAW-You Bring Out The Best In Me X

. RFLASH—Find Another Fool B

® ROLLING STONES—Hang Fire B

® PAUL DAVIS—65 Love Affar B

® JOHN DENVER-Shangha) Breezes B

© FRED PARRIS AND THE FIVE SATINS—Memoaries Of
Days Gone By B

WFEA-AM—Manchester
(Keith Lemire—MD)

%% THE POINTER SISTERS—Should | Do It 8-3

s % OLIVIA NEWTON-JOHN—Make A Move Dn Me 13-4

* THE ). GEILS BAND—Freeze-Frame 17-5

+ BERTIE HIGENS—Key Largo 10-6

% HUEY LEWIS AND THE NEWS—Do You Believe In
Love 14-7

oo THE BEATLES—The Beatle Movies Medley

oo DARYL HALL AND JOHN OATES—Did it In A Minute

® ROLLING STONES—Hang Fire A

© KOOL AND THE GANG—Get Down On it A

® A TASTE OF HONEY—1'll Try Something New A

© ROBERTA FLACK—Making Love A

® OAVID LASLEY—If | Had My Wish Tonight A

® VANGELIS—Chariots of Fire-Titles X

® QUARTERFLASH—Find Another Fool X

® GLASS MOON-0On A Carousel X

o STEVIE NICKS—Edge Of Seventeen X

© ANNE MURRAY—Another Sleepless Night X

© FRED PARRIS AND THE FIVE SATINS—Memores Of
Days Gone By X

® STELLA PARTON—'ll Miss You X

© STEIVE WONDER-That Girl B

® GREG GUIDRY—Goin' Down B

® SISTER SLEDGE-My Guy B

WHEB-AM—Portsmouth
(Rick Dean—MD)
© DARYL HALL AND JOHN OATES-Did It In A Minute A
© KOOL AND THE GANG—Get Down On 11 A
© BARRY MANILOW-Let's Hang On A

WBBF-AM —Rochester
(Jay Stevens—MD)
ok %Ml NEWTON-JOHN—Make A Move On Me 17

+ % MEIL DIAMOND—On The Way To The Sky 19-15
o VANGELIS—Chariots Of Fire Titles

® MECO-Pop Goes The Movies-Part One B

® SISTER SLEDGE—My Guy B

WPST-FM—Trenton
{Tom Taylor—MD)
* % SOFT CELL~Tainted Love 6-4
% % RICK SPRINGFIELD—Don't Talk To Strangers 28 18
% THE J. GEILS BAND—Freeze-Frame 18-11
+ TOMMY TUTONE-867-5309/Jenny 16-12
% THE HUMAN LEAGUE-Don’t You Want Me 29-24
oo THE BEATLES-The Beatles Movies Medley
oo THE CHARLIE DANIELS BAND—Still In Saigon
© DARYL HALL AND JOHN OATES-Did it In A Minute B
© THE CARS—Since Your Gone B
© ROLLING STONES—Hang Fire B
® GENESIS—Man On The Cornor B
© ALDO NO¥O-Fantasy B
® MIKE POST—Theme From Magnum P.1 B
© SIMON AND GARFUNKEL—Wake Up Little Susie A

WRCK-FM—Utica Rome
(Jien Reitz—MD)
% % THE ). GEILS BAND—-Freeze Frame 11.7
¥ % STEVIE NICKS-Edge Of Seventeen 13 10
* JOAN JETT AND THE BLACKHEARTS -1 Love Rock ‘N’
Roll 1-1
* THE G0 60’S—We Got The Beat 2-2
% TOMMY TUTONE-867-5309/Jenny 7-5
o ELTON JOHN—Empty Garden
e DUKE JUPITER—I'll Drink To You
© THE CHARLIE DAMIELS BAND—Still In Saigon A
© THE CARS—Since Your Gone B
® PAUL DAVIS—65 Love Affair B
© ROLLING STONES—Hang Fire B
® ALDO NO¥O—Fantasy B

Mid-Atlantic Region

mmmm% PRIME MOVERS mamm
VANGELIS—Chariots Of Fire—Tities (Polydor)
RICK SPRINGFIELD—-Ocn't Talk To Strangers
(RCA)
ALABAMA-Love In The First Degree (RCA)
mmmm® TOP ADD ONS s
KOOL AND THE GANG—Get Down On It (De-
Lite)
VAN HALEN-Oh Pretty Woman (WB)
MECO—Pop Goes The Movies Part | (Arista)
s BREAKOUTS m——
THE BEATLES—The Beatles Movie Mediey

(Capitol)

EDDIE RABBITT—| Don't Know Where To Start
(Elektra)

STARS ON 45--Stars On 45 111: A Tribute to
Stevie Wonder (Radio)

WCAU-FM—Philadelphia
(Roy Lawrence—MD)
% % SISTER SLEDGE-My Guy 37-20
% % RICK SPRINGFIELD—Don't Talk To Strangers 43-23
 SOFT CELL—Tainted Love 34-25
% MIKE POST—Theme From Magnum P.1.41-27
% THE POLICE—Spirits In The Material World 46-36
oo MECO—Pop Goes The Movies Part |
® NEIL DIAMOND—0n The Way To The Sky A
o HUEY LEWAS AND THE NEWS—Do You Believe In
Love A
® LARRY CARLTON-Sleepwalk A

WPGC-FM—Washington, D.C.
(Bruce Kelly—MD)
% % OLIVIA NEWTON-JOHN—Make A Move On Me 3-1
% % VANGELIS—Chariots Of Fire-Tittes 15-10
% CHARLENE—'ve Never Been To Me 17-12
% RAY PARKER JR.—The Other Woman 27-17
% QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 26-19
oo VAN HALEN—Oh Pretty Woman
oo KOOL AND THE GANG—Get Down On It
® GREG GUIDRY-Goin’ Down A
o LE ROUX—Nobody Said It Was Easy A
© ROLLING STOMES—Hang Fire X

WCAO-AM—Baltimore
(Scott Richards—MD)
% % ALABAMA—Love In The First Degree 3-1
%% VANGELIS—Chariots Of Fire-Titles 8-4
oo THE BEATLES—Movie Medley
oo EDDIE RABBITT—i Don't Know Where To Start
® PATTI AUSTIN-Baby Come To Me A
© SIMONM & GARFUNKEL—Wake Up Little Susie A
® CHARLENE—|'ve Never Been ToMe B

© ELTON JOHN—Empty Garden B
® LE ROUX—Nobody Said It Was Easy X
© WILLIE NELSON—Always On My Mind X

WIFI-FM—Philadelphia
(Don Cannon/Verna Mckay—-MD)
% % OAX RIDGE BOYS—Bobbre Sue 9-5
% % MIKE POST—Theme From Magnum P.I. 22-17
# JUNIOR—Mama Used To Say 23-18
s VAN HALEN--Oh Pretty Woman 24-19
* STEVIE NICKS—Edge Of Seventeen 26-21
oo SOFT CELL-Tainted Love
oo DARYL HALL AND JOHN OATES-Did It In A Minute
© ROLLING STONES—Hang Fire A
® THE BEATLES-The Beatles Movie Medley A
© GEORGE DUKE—Shine One A
© DAVID LASLEY—If | Had My Wish Tomight A
o DR. HOOK—Baby Makes Her Blue Jeans Talk B
© QUINCY JONES FEATURING JAMES INGRAM—Dne
Hundred Ways B
© SISTER SLEDGE-My Guy B
© NEIL DIAMOND—On The Way To The Sky X
© BARBRA STREISAND—Memory X
® IRENE CARA—-Anyone Can See X
© GREG GUIDRY—Goin' Down X
® ROBERTA FLACK-Making Love X
© CHARLENE-|'ve Never Been To Me X
© KOOL AND THE GANG—Get Down On It X
© TOMMY TUTONE-867-5309/Jenny X
® ATASTE OF HOMEY~1'll Try Something New X

WRQX-FM—Washington D.C.
{Frank Holler—MD)
% % RICK SPRINGFIELD—Don't Talk To Strangers 20-8
% % ALABAMA—Love [n The First Degree 18-10
+ THE 60 60°S—We Got The Beat 13-7
% VANGELIS—Chariots Of Fire-Titles 16-12
* THE ). GEILS BAND—Freeze-Frame 22-15
oo BERTIE HIGGINS—Key Largo
oo THE BEATLES—The Beatles Movies Medley
© DARYL HALL AND JOHN OATES—D)d It In A Minute A
© HUEY LEWIS AND THE NEWS-Do You Believe In
Love X
® THE POINTER SISTERS—Should | Do Il X
. l.OVERNV-Workmg For The Weekend X
—Find Another Fool X
L PMIL DAVIS—65 Love Affair B
® SISTER SLEDGE—My Guy B
© CHILLIWACK—! Believe B

WAEB-AM—Allentown
(Jefferson Ward—MD)
% % RICK SPRINGFIELD—00n't Talk To Strangers 17 9
%% PAUL DAVIS—65 Love Affair 22 15
% YANGELIS—Chariots Of Fre-Titles 18 12
+ JOHM DENVER-Shanghai Breezes 27-20
v CHARLEME-{'ve Mever Been To Me 28-22
o EDDIE RABBITY—| Don't Know Where To Start A
© DARYL HALL AND JOHM OATES—Did It In A Minute A
© THE BEATLES—The Beatles Movie Medley A
© A TASTE OF HONEY—{'ll Try Something New B
© ROBERTA FLACK—Making Love B
© BARBRA STREISAND~-Memory B
© BARRY MAMILOW-Let's Hang On X
® STEVIE WOODS—Just Can't Win 'Em Al X
® JUICE NEWTON—The Sweetest Thing X
© SHEENA EASTON—You Could Have Been With Me X
© DARYL HALL & JOHN OATES-| Can't Go For That X
® LITTLE RIVER BAND—Take It Easy On Me X
© BARRY MANILOW-Somewhere Down The Road X
® ROD STEWART—Tonight 'm Yours X
© SIMON & GARFUNKEL—Wake Up Littie Susie A

WFBR-AM —Baltimore
(Andy Szulinski-MD)
% % OLIVIA NEWTON- IOHN—Make A Move On Me 2-1
% w BERTIE HIGGINS—Key Largo 4-2
 QUINCY JONES FEATURING JAMES INGRAM - One
Hundred Ways 10-5
% PAUL DAVIS—65 Love Affair 15 10
# RICK SPRINGFIELD-Don't Talk To Strangers 20-11
oo KOOL AND THE GANG—Get Down On It
oo STARS ON 45—Stars On Stevie
® THE BEATLES—The Beatles Movie Medley A
o EDDIE RABBITT—I Don't Know Where To Start A
o ELTON JOHN—Empty Garden X
© DARYL HALL AND JOHN OATES—Did It In A Minute X
® PATTI AUSTIN-Baby Come To Me B
® GREG GUIDRY—Goin’ Down B

WCCK-FM—Erie
(Bilt Shannon—MD)

%% JOAN JETT AND THE BLACKHEARTS - Love Rock
‘N’ Roll 2-1

% % BOB AND DOUG McKEMZIE ~Take Off 10 2

* OLIVIA NENTONUOHN—Make A Move On Me 16 12

% VAN HALEN-Oh Pretty Woman 22-17

* ROLLING STOMES—Hang Fre 34-25

oo THE CHARLIE DANIELS BAND—Still In Saigon

oo BILLY SQUIER—Oon't Say No

® ALDO MO¥O—Fantasy X

® SHOOTING STAR-Hollywood X

© FRED PARRIS AND THE FIVE SATINS—Memores Of

Oays Gone By B

o JOURNEY—Escape B

© DARYL HALL AND JOHN OATES-Did It in A Minute B

© DONNIE IRIS—-My Girl B

WKBO-AM—Harrisburg
(Bill Trousdale—MD)
oo AL JARREAU-Teach Me Tonight
o¢ FRED PARRIS AND THE FIVE SATINS—Memores Of
Days Gone By
® CHARLENE-|'ve Never Been To Me A
© DARYL HALL & JOHN OATES—Did It In A Minute A
o GORDON LIGHTFOOT—Baby Step Back A

oo GENESIS—Man On The Corner

oo THE CARS-Since You're Gone

© CHUBBY CHECKER—Running A

© THE BEATLES—The Beatles Movie Medley A

© JOAN JETT AND THE BUACKHEARTS - Crimson And

Clover X
WFBG-AM—Altoona
(Tony Booth—MD)

% DR. HOOK —Baby Makes Her Blue Jeans Talk 28 21

%% CHARLENE-|'ve Never Been To Me 30-23

* THE 60 6O'S—We Got The Beat 20-14

* PAUL DAVIS—65 Love Affair 24 15

+# STEVIE MICKS—Edge Of Seventeen 23-17

@o QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways

oo DARYL HALL & JOHN OATES-Did It in A Minute

© TOMMY TUTONE-867-5309/Jenny A

© DOMNIE IIS—My Girl A

© WILLIE NELSON—Always On My Mind A

© THE CHARLIE DANIELS BAND—Still In Saigon A

© LAURA BRANIGAN—AIl Night With Me A

® MECO—Pop Goes The Mowes Part1A

® SISTER SLEDGE My G

L RICKSNIIGHELD-Don t Talk To Strangers B

© VAN HALEN—Oh Pretty Woman B

© GENE COTTON-If | Could Get You X

* THE BOYS BAND—Don't Stop Me Baby X

© ATASTE OF HONEY—I'll Try Something New X

© BARRY MANILOW—Let's Hang On X

© JOMN DENVER-Shanghai Breezes X

© KOOL AND THE GANG—Get Down On It X

© GEORGE DUKE—Shine On X

© NEIL DIAMOND—0n The Way To The Sky X

® LE ROUX—Nobody Said It Was Easy X

WYRE-AM—Annapolis
(Chuck Bradley—MD)
% % ROBERTA FLACK—Making Love 19-10
% % THE 60 GO'S—We Got The Beat 25-13
# THE POINTER SISTERS—Should | Do It 16-8
* HUEY LEWIS AND THE NEWS—Do You Believe In
Love 23-15
# SISTER SLEDGE-My Guy 20-17
© DR. HOOK—Baby Makes Her Blue Jeans Talk A
© DARYL HALL & JOHN OATES-Did It In A Minute A
® CHARLENE-1've Never Been To Me A
© CAROL KING—One To One A
© GENE COTTON-If | could Get You A
® RICK SPRINGFIELD—Don'l Talk To Strangers B
® STELLA PARTON-I'll Miss You B
® FOREIGNER-Juke Box Hero B
© QUARTERFLASH—Find Another Fool B
© ATASTE OF HOMEY—|'ll Try Something New X
© GLASS MOON-0n A Carousel X
® JIGSAW—You Bring Out The Best In Me X

WQRK-FM—Norfolk
(Bruce Garraway—MD)
% % BERTIE HIGGINS-Key Largo 8 2
* % YANGELIS—Chariots Df Fire-Titles 21-13
+ JOURNEY—Open Arms 1.1
» QUINCY IOIES FEATURING JAMES INGRAM - 0One
Hundred Ways 11-8
+ STEVIE WONDER—That Girl 12-10
© GREG GUIDRY—Goin’ Down X
® PAUL OAVIS—65 Love Affair X

WQXA-FM-York
(Dan Steele—MD)
%% THE 60 GO'S—We Got The Beat 14-7
% % THE ). GEILS BAND—Freeze-Frame 21 15
+* RICK SPRINGFIELD—Don't Talk To Strangers 28-21
®o THE BEATLES—The Beaties Movie Medley
oo TOMMY TUTONE-867-5309/Jenny
® THE CARS—Since Your Gone A
® GENESIS—Man On The Cornor A
© MECO-Pop Goes The Movies-Part One A
® NEHL DIAMOND—On The Way To The Sky X
© THE SUGARHILL GANG—Apache X
® QUARTERFLASH—Find Another Fool X
© GREG GUIDRY=Goin' Down X
© ROLLING STONES—Hang Fire X
® RAY PARKER JR.—The Other Woman X
® DAVID LASLEY—If | Had My Wish Tonight X
© KOOL AND THE GANG—Get Down On It B
© DARYL HALL AND JOHM OATES—Did It In A Minute B
* ROBERTA FLACK—Making Love B
® A TASTE OF HONEY—1'll Try Something New B

Southeast Region

= % PRIME MOVERS s
JOAN JETT AND THE BLACKHEARYS—| Love
Rock "N’ Roll (Boardwalk)
THE GO GO"S—We Got The Beat (1.R.S.)
OLIVIA NEWTON-JOHN—Make A Move On Me
(MCA)
mmm® TOP ADD ONS smmm
WILLIE NELSON—Always On My Mind
(Columbia)
DARYL HALL AND JOHN OATES—Did It In A
Minute (RCA)
QUINCY JONES FEATURING JAMES INGRAM —
One Hundred Ways (A&M)
v BREAKOUT S enm—
T. 6. SHEPPARD~Finally (WB)
THE BEATLES—The Beatles Movie Medley
(Capitol)
THE CHARLIE DANIELS BAND—Still In Saigon
(Epic)

WGH-AM—Norfolk
(Beb Canada—MD)
% v SISTER SLEDGE My Guy -1
+ % BERTIE HIGGINS—Key Largo 4-2
# THE POINTER SISTERS—Should | Do It 11 8
% PAUL DAVIS -65 Love Affair 12-9
+ JOHMN DENVER—-Shanghai Breezes 13-10
oo DORNIE IRIS—My Girl
oo WAYLON & WILLIE- Just To Satisfy You
© DUKE JUPITER-I'll Drink To You A
© AL MARTINO-If | Loved You A
® CHRIS REA—Loving You A
® BILL CHAMPLIN-Take It Uptown A
© ROBERTA FLACK—Making Love B
© BARRY MANILOW-Let's Hang On B
© THE BEATLES—The Beatles Movie Medley B
® THE ). GEILS BAND—Freeze-Frame X
® GLASS MOON—0n A Carousel X
© DAVID LASLEY—If | Had My Wish Tonight X
© ATASTE OF HONEY—|'ll Try Something New X
© MICHAEL SMOTHERMAN—Do | Ever Cross Your Mind
X

© FOREIGNER—)uke Bax Hero X

® GEORGE DUKE—Shine On X

© ALDO NOVA—Fantasy X

® JUNIOR-Mama Used To Say X

® PATTY WEAVER—One Love Too Late X
© VAN HALEN—Oh Pretty Woman X

WRVQ-FM—Richmond
(Bill Thomas—MD)
% % VANGELIS—Chariots Of Fire-Titles 23-16
4 % ALABAMA—Love In The First Degree 25-19
* DAI:’)ETTMDTHE BLACKHEARTS—| Love Rock ‘N’
Roll 3-1
* GREG GUIDRY-Goin' Down 27-20
% PAUL DAVIS—65 Love Affair 26-21

WZGC-FM—Atlanta
(John Young-MD)

e JOAN SETT MD THE BLACKHEARTS—| Love Rock
‘N Roll 1-1

% % VANGELIS—Chariots Of Fire-Titles 2-2

% CHARLENE-1've Never Been To Me 19-10

% THE ). GEILS BAMD—Freeze-Frame 17-13

% KOOL AND THE GANG—Get Down On It 22.17

oo WILLIE NELSON—Aiways On My Mind

oo 1, G. SHEPPARD —Finally

® MIKE POST—Theme From Magnum P.1. A

© DARYL HALL AND JOHN OATES-D1d It In A Minute B

© RAY PARKER JR.—The Other Woman B

® PAUL DAVIS—65 Love Affair B

* ROBERTA FLACK—Making Love B

® LE ROUX—Nobody Said It Was Easy X

WQXI-FM—Atlanta
(Jeff McCartney—MD)
% % THE GO GO'S—We Got The Beat 7-2
% % WILLIE NELSON—Always On My Mind 13-8
+ RICK SPRINGFIELD—Don't Talk To Strangers 19-10
% CHARLENE-I've Never Been To Me 24-17
# THE ). GEILS BAND—Freeze-Frame 26-20
oo 1.G. SHEPPARD—Finally
oo TOMMY TUTONE—867-5309/ lenny

WBBQ-AM—Augusta
(Bruce Stevens—MD)
% % YANGELIS— Chariots Of Fire-Trtles 9-2
% % THE 60 60"S— We Got The Beat 13-7
+ THE ). GEILS BAND- Freeze-Frame 14-9
% CHARLENE- i've Never Been To Me 28-15
 QUINCY JONES FEATURING JAMES INGRAM - One
Hundred Ways 24-16
® THE CHARLIE DANIELS BAND —Still In Saigon A

® 1.6. SHEPPARD—Finally A

© THE BOYS BAND—Please Don't Stop Me Baby A
© BARRY MANILOW-Let's Hang Dn A

© ROLLING STONES—Hang Fire A

© GEQRGE DUKE—Shine On X

© KOOL AND THE GANG—Get Down Dn It X

© NEIL DIAMOND—On The Way To The Sky X

© TOM TOM CLUB-Genius Of Love X

® MIKE POST-Theme From Magnum P | X

o ELTON JOMN—Empty Garden X

© THE HUMAN LEAGUE-Don’t You Want Me X

© WILLIE NELSON—Always On My Mind B

® LE ROUX—Nobody Said It Was Easy B

o DR HOOX—Baby Makes Her Blue Jeans Talk B
© DARYL HALL AND JOHN OATES-Did it In A Minute B
© TOMMY TUTONE—867-5309/Jenny B

WKXX-FM—Birmingham
(Chris Trane—MD)
*% JOAN JETT ASID THE BLACKHEARTS - | Love Rock
‘N’ Roll 10-

% % OLIVIA NEWTON-JOHN- Make A Move On Me 12-8

% HUEY LEWIS AND THE NEWS - Do You Believe In
Love 19-14

 THE 60 GO'S— We Got The Beat 15-10

% QUINCY JONES FEATURING JAMES INGRAM - One
Hundred Ways 23-17

oo RICK SPRINGFIELD-Don'l Talk To Strangers

oo DARYL HALL AND JOHN OATES-Did It In A Minute

© THE BEATLES—The Beatles Movie Medley A

® 7.6. SHEPPARD—Finally A

© QUARTERFLASH-Find Another Fool B

® WILLIE NELSON—Always On My Mind B

® CHARLENE-|'ve Never Been ToMe B .

WAYS-AM—Charlotte
{Lou Simon—MD)

* % MIKE POST— Theme From Magnum P 1. 10-5

% % ALABAMA - Mountain Music 13-9

+ STEVIE NICXS— Edge Of Seventeen 16-13

% WILLIE NELSON— Always On My Mind 18-14

 JOAN ;ET;’ AND THE BLACKHEARTS- ! Love Rock ‘N’
Roil 13-1

oo T.G. SHEPPARD-Finally

@ FOREIGNER-uke Box Hero

© THE BEATLES—The Beatles Movie Medley A

© KOOL AND THE GANG—Get Down On It A

© GENERAL JOHNSON ANO THE CHAIRMAN —Beach
Fever A

® CARL CARLYON—| Think It's Gonna Be Alnight X

® DR HOOK-Baby Makes Her Blue Jeans Talk X

® RICK SPRINGFIELD—Don't Talk To Strangers X

® PAUL DAVIS—65 Love Affair X

© CHARLENE-|'ve Never Been To Me B

© DARYL HALL AND JOHN OATES—Did It In A Minute B

® THE 60 GO'S—We Got The Beat B

© TOMMY TUTONE-867-5309/Jenny B

WBCY-FM —Charlotte
{Bob Kaghan-MD)
% % MIKE POST— Theme From Magnum P.I. 4-1
% % THE GO 60'S— We Got The Beat 5-4
% VANGELIS— Chaniots Of Fre-Titles 7-6
% QUARTERFLASH- Find Another Fool 12-8
% RICK SPRINGFIELD- Don't Talk To Strangers 19-9
oo QUINCY JONES FEATURING JAMES INGRAM-0One
Hundred Ways
®o THE CHARLIE DAMIELS BAND-Still fn Saigon
® THE BEATLES-The Beatles Movie Medley A
® BONMNIE RAITT—Keep This Heart In Mind A
© ROLLING STONES—Hang Fire A
® BILL CHAMPLIN=Take It Uptown X
© RAY PARKER JR.—The Other Woman X
© BRYAN ADAMS—Lonely Nights X

WHBQ-AM—Memphis
{Charles Duvall-MD)

% % QUINCY JONES FEATURING JAMES INGRAM - One
Hundred Ways 9-6

# & THE POINTER SISTERS— Should 1 Do It 14-11

# STEVIE WONDER- That Girl 13-10

% NEIL DIAMOND— On The Way To The Sky 16-12

+ GREG GUIDRY- Goin' Down 17-13

oo ROBERTA FLACK—Making Love

oo CHARLENE-|'ve Never Been To Me

© BARRY MANILOW=Let's Hang On A

© T1.6. SHEPPARD—Finally A

© WILLIE NELSON—Always On My Mind B

© JOHN DENVER-Shanghai Breezes X

© DENIECE WILLIAMS—|'ts Gonna Take A Miracle X

® SISTER SLEDGE—My Guy X

© GEORGE BENSON—Never Give Up On A Good Thing X

WMC-FM (FM-100)—Memphis
(Tom Prestigi -MD)
%% BERTIE HIGGINS— Key Largo 8-4
% 4% THE POINTER SISTERS— Should | Do It 10-5
+ CLIFF RICHARD - Daddy's Home 11.7
# OLIVIA NEWTON-JOHN— Make A Move On Me 148
* LEROUX— Nobody Said It Was Easy 17-12
oo NEIL DIAMOMD—0n The Way To The Sky
oo STARS ON 45--Stars On Stevie
® SISTER SLEDGE—My Guy X

WHYI-FM—Miami
(Mark Shands—MD)

% % KOOL AND THE GANG— Get Down On It 6-1

% % LOVERBOY— Working For The Weekend 9-5

# THE 60 60’S— We Got The Beat 12.7

% VAN HALEN— Oh Pretty Woman 18-10

v SOFT CELL—~ Tainted Love 1613

@ JOAN JETT AND THE BLACKHEARTS—Crimson And
Clover B

® YANGELIS—Chariots Of Fire-Titles B

o TOM TOM CLUB—Genius Of Love B

© THE ). GEILS BAND—Freeze-Frame X

® GREG GUIDRY—Goin’ Down X

© ROD STEWART—Tonight 'm Yours X

® STARS ON 45—Stars On Stevie X

o THE POINTER SISTERS—Should | Oo It X

. HUEY LEWAS AND THE NEWS—Do You Believe In
Love X

® RAY PARKER JR.—The Other Woman X

WANS-FM—Anderson

(Sam Church—MD)

s JOAN JETT AND THE BLACKHEARTS - | Love Rock
‘N Roll 7-3

% % FOREIGNER~ Juke Box Hero 8-6

% THE ). GEILS BAND- Freeze-Frame 11-6

# STEVIE NICKS— Edge Of Seventeen 13-12

* PRISM— Don't Let Him Know 20-17

oo ROLLING STORES-Hang Fire

oo QUINCY JONES FEATURING JAMES INGRAM—One

Hundred Ways

® GENESIS—Man On The Corner A

® THE CARS—Since You're Gone A

® PETER CETERA-Living In The Limelight B

© BYRAN ADAMS - Lonely Nights B

© DARYL HALL & JOHN OATES—-Did It In A Minute B

© TOMMY TUTONE—867-5309/Jenny X

WISE-AM—Asheville
{John Stevens—MD)
% % VANGELIS- Chariots Of Fire-Titles 22-10
e VAN HALEN— Oh Pretty Woman 21-14
* JOlllllﬂ'T AND THE BLACKHEARTS— | Love Rock ‘N’
Roll 1-
+* RICK SPRINGFIELD— Don't Talk To Strangers 24-17
* THE HUMAN LEAGUE - Don't You Want Me 30-21
oo THE BEATLES-The Beatles Movie Medley
© WILLIE NELSON-Always On My Mind A
© BARRY MANILOW-Let's Hang On A
® RAY PARKER JR.—The Other Woman A
® ROLLING STONES—Hang Fire A

www americanradiohistorv com

» DAVID BOWIE-Cat People A

© NOOL AND THE GANG—Get Down On It X

© DAVID LASLEY—If | Had My Wish Tonight X

© DWIGHT TWILLEY—Somebody To Love X

© CHARLENE-|'ve Never Been To Me X

© TOM CHAPIN—Jeannie X

o ATASTE OF HOMEY—1'll Try Something New X

© DARYL HALL AND JOHM OATES—Did it In A Minute A
o TOMMY TUTONE-867-5309/Jenny B

WQXI-AM—Atlanta

()J. Jackson—MD)
% % WILLIE NELSON—Always On My Mind 16-6
%% CHARLENE-I've Never Been To Me 179
# PAUL DAVIS—65 Love Affair 19-13
oe THE BEATLES—The Beatles Movie Medley
® CHILLIWACK—| Believe B
© STARS ON 45-Stars On Slevie X

WSGN-AM—Birmingham
(Sandra Chandier—MD)

% % CLIFF RICHARD-Daddy's Home 4-1

% % QUINCY JONES FEATURING JAMES INGRAM—0One
Hundred Ways 5-2

# THE POINTER SISTERS—Should i Do It 7-4

# OLIVIA NEWTON-JOHN—Make A Move On Me 8-5

% FRED PARRIS AND THE FIVE SATINS—Memorses Of

Days Gone By 20-15

© CHARLENE~|'ve Never Been To Me B

® ALABAMA-Mountain Music B

® GEORGE BENSON—Never Give Up On A Good Thing B

© DARYL HALL AND JOHN OATES—Did It in A Minute B

© THE BEATLES—The Beatles Movie Mediey B

WCKX-FM—Tampa
(Colieen Cassidy—MD)
% % CHARLENE -1've Never Been To Me 6.4
%% STEVIE WOMDER=That Girl 7-5
* QUINCY JOMES FEATURING JAMES INGRAM—0ne
Hundred Ways 14-11
% OLIVIA NEWTON-JOHN—Make A Move Dn Me 22-17
# SISTER SLEDGE-My Guy 23-19
oo THE BEATLES—The Beatles Movie Medley
oo GEORGE BENSON—Never Give Up On A Good Thing
® GEMESIS—Man Dn The Corner B
® RICK SPRINGFIELD—Don't Talk To Strangers B
© BARRY MANILOW-Let's Hang On A

WFLB-AM—Fayetteville
(Larry Canon—MD)
% % OUIVIA NEWTON-JOHN—Make A Move On Me 18-6
% % THE ). GEILS BAND—-Freeze-Frame 22-8
% THE 60-GO'S-We Got The Beat 28:21
% MIKE POST—Theme From Magnum P.I. 32-25
% TOM TOM CLUB—Genius Of Love 35-28
oo DARYL HALL AND JOHN OATES-Did It In A Minute
oo BARRY MANILOW—Let's Hang On
® WILLIE NELSON—Always On My Mind A
® THE BEATLES—The Beatles Movie Medley A
® LITTLE RIVER BAND—Man On Your Mind A
© BOYS BAND—{'m On Time A
© THE J. GEILS BAND-Freeze-Frame B
® RICK SPRINGFIELD—Don't Talk To Strangers B
© A TASTE OF HONEY-I'll Try Something New B
o JUNIOR—Mama Used To Say B
® CHARLENE-|'ve Never Been To Me B
© GEORGE DUKE—Shine On D
o ('BRYAN-Gigolo D
@ STARS ON 45—Stars On Stevie D

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)
% % YANGEUS —Chariots Of Fire-Titles 7-3
s % OLIVIA NEWTON-JOHN—Make A Move On Me 12-6
% QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 15-10
% CHARLEME-|'ve Never Been To Me 22 13
# PAUL DAVIS—65 Love Affair 20-14
oo QUARTERFLASH—Find Another Fool
oo DARYL HALL AND JOHN OATES=Did Il In A Minute
« BOB AND DOUG McKENZIE-Take Off A
© THE BEATLES—The Beatles Movie Medley X
© RAY PARKER JR.—The Other Woman X
© BARRY MANILOW—Let's Hang OnX
® SISTER SLEDGE—My Guy B
® RICK SPRINGFIELD-| Don 't Talk To Strangers B

WAAY-AM —Huntsville
(Jim Kendricks—MD)
# % NEIL DIAMOND—-0n The Way To The Sky 10-8
% % CHARLEME—|'ve Never Been To Me 15-10
o LARRY CARLTON-Sleepwalk A
© JOHN DENVER-Shanghai Breezes A
* GORDON LIGHTFOOT-Baby Step Back A
© CLIFF RICHARD-Daddy's Home X
® GEORGE BENSOM—Never Give Up On A Good Thing X
® GREG GUIDRY~Goin' Down B

WIVY-FM-Jacksonville
(Dave Scott—MD)
*k Jonglm AND BLACKHEARTS—| Love Rock ‘N’
Roll 3-1
%% OLIVIA NEWTON-JOHN—Make A Move On Me 11-8
# THE GO-G0'S—We Got The Beat 9-7
# THE J. GEILS BAND-Freeze-Frame 13-9
+ STEVIE MCKS—Edge Of Seventeen 17-10
® KOOL AND THE GANG—Get Down On !t B
© CHARLENE -|'ve Never Been To Me B
® ELTOM JOHN-Empty Garden B
© DARYL HALL AND JOMN OATES—Did It In A Minute B

KLPQ-FM—Little Rock
(Bob Lee—MD)

% % JOURNEY— Open Arms 1-1

1 2 lOARI JEH ng THE BLACKHEARTS - | Love Rock
‘N Roli 11-

* THE GO GO'S— We Got The Beal 169

* VAMGELIS— Chariots Of Fire-Titles 23-12

% OLIVIA NEWTON-JOHN— Make A Move On Me 32-20

oo :lllEY LEWIS AND THE NEWS—00 You Believe In
ove

oo GREG GUIDRY—Goin" Down

® CHARLENE-|'ve Never Been To Me A

o BARBRA STREISAND—Memory A

® RAY PARKER JR.—The Other Woman A

© JOHN HALL BAND-You Sure Fool Me A

© BRYAN ADAMS—Lonely Nights X

o SURVIVOR-Summer Nights X

© STELLA PARTON=|'ll Miss You X

® MECO—Pop Goes The Movies-Part One X

© DAVID LASLEY—1f | Had My Wish Tonight X

© THE HUMAN LEAGUE-Do You Want Me B

© NEIL DIAMOND—On The Way To The Sky B

© GLASS MOON-0n A Carousel B

WINZ-FM—Miami
(Johnmy Dolan—MD)

% % THE GO-GO"S—We Got The Beat 5-3
% % STEVIE WONDER—That Girl 7-5
% JOURNEY—Open Arms 8-6
% THE SUGARHILL GANG—Apache 10-7
t VANGELIS—Chariots Of Fire-Titles 13-8

oo QUARTERFLASH—Find Another Fool
© THE ). GEILS BAND—Freeze-Frame B
© BERTIE HIGGINS—Key Largo B
© TOMMY TUTONE-867-5309/ Jenny X
© TOM CHAPIN-Jeannie X

* M{m AND THE BLACKHEARTS —| Love Rock ‘N’
oll 21-16

oo THE BEATLES—The Beatles Movie Medley

oo 1.G. SHEPPARD-Finally

© STARS ON 45—Stars On Stevie A

© KOOL AND THE GANG—Get Down On It A

o TOMMY TUTONE-867-5309/Jenny A

© RAY PARKER JR.—The Other woman X

© DARYL HALL AND JOHN OATES-Did It In A Minute X

® CHARLENE-I've Never Been To Me X

© CHARLEY PRIDE-Mountain Of Love D

© FRED PARRIS AND THE FIVE SATINS—Memores Of
Days Gone By D

® GREG GUIDRY—Goin' Down B

® QUARTERFLASH—Find Another Fool B

® MIKE POST-Theme From Magnum P.I. B

© WAYLON & WILLIE-)ust To Satisty You D

© THE 60 60'S—We Got The Beat N

WMAK-FM—Nashville
(Charley/Phil Stanley—MD)
% % PAUL DAVIS—65 Love Affair 15-9
%% CHARLENE—!'ve Never Been To Me 24-18
% STEVIE WONDER-That Girl 5-1
% GREG GUIDRY-Goin' Oown 14-8
+# MECO—Pop Goes The Movies Part | 26-20
oo JOHN DENVER-Shanghal Breezes
® ELTON JOHN—Empty Garden A
® WILLIE NELSON-Always On My Mind B
© SMOKEY ROBINSON-Tell Me Tomorrow B
© GEORGE DUKE-Shine Dn B
© RICK SPRINGFIELD—Oon't Talk To Strangers B
© STEVIE WOODS—Just Can't Win "Em afl X
® ATASTE OF HONEY—1'll Try Something New X
® DAVID LASLEY—If | Had My Wish Tonight X
® [RENE CARA—Anyone Can See X
© NEIL DIAMOND—0n The Way To The Sky X
© JUNIOR—Mama Used To Say 0/A
© DONMIE IRIS—My Girl D/A
© HUEY LEWIS AND THE NEWS—-Do You Believe In
Love X/D
® SNEAKER-Don't Let Him Know X/D
© RAY PARKER JR.~The Other Woman X/D
© TOMMY TUTONE-867-5309/Jenny X/D
© PRISM—Don't Let Him Know X/D
© DARYL HALL AND JOHN OATES--Did It In A Minute
x/D
© DR HOOK—Baby Makes Her Blue Jeans Talk X/D
© JOHN HALL-You Sure Fooled Me X/D

WWKX-FM —Nashville
(John Anthony—MD)
% % THE GO-GO'S—We Got The Beat 14-8
% % VANGELIS—Chariots Of Fire-Titles 23-10
+ STEVIE NICKS—Edge Of Seventeen 25-14
* RICK SPRINGFIELD—Don't Talk To Strangers 29-19
% QUINCY JONES FEATURING JAMES INGRAM—One
Hundred Ways 28-21
© THE BEATLES—The Beatles Movie Medley A
© VAN HALEN-0h Pretty Woman A
© THE CHARLIE DANIELS BAND—Stiil In Saigon A
o TOMMY TUTONE—867-5309/Jenny A
© THE HUMAN LEAGUE-Don't You Want Me A
© CHARLENE-|'ve Never Been ToMe B
© DARYL HALL AND JOHN OATES-0id It In A Minute B
© ELTON JOHN—Empty Garden B
© ROLLING STONES—Hang Fire B
® BARRY MANILOW-Let's Hang On B
© CHRIS REA—Loving You X
® DAVID LASLEY—If | Had My Wish Tonight X

WBIW-FM—0rlando
(Terry Long—MD)

% % VAN HALEN-0h Pretty Woman 22-15

% % JOAM JETT AND THE BLACKHEARTS —I Love Rock
‘N'Roll 1.1

+* ROD STEWART—Tonight I'm Yours 15-9

“ DIANA ROSS—Mirror Mirror 16-10

% THE 60-GO'S—We Got The Beat 23-16

ee ALDO NOVA-Fantasy

oo DONNIE IRIS—My Girl

© WAYLOM & WALLIE—Just To Satisfy You A

© CHARLENE —I've Never Been To Me A

© ATLANTIC STARR-Circles A

© BRYAN ADAMS—Lonely Nights B

© THE HUMAN LEAGUE-Secrets B

o SAMMY HAGAR-I'll Fall In Love Agan B

© DUKE JUPITER-1'1l Orink To You X

o GAMMA-Right The First Time X

© THE KINKS=Destroyer X

© GEORGE DUKE—Shine On X

© ATASTE OF HONEY—1'll Try Something New X

© JOHN DENVER-Shanghai Breezes X

© DAVID LASLEY —1f | Had My Wish Tonight X

© THE SUGARHILL GANG—Apache X

© SNEAKER—Oon't Let Me In X

© STELLA PARTON-|'ll Miss You X

© ROBENTA FLACK—Making Lave X

® MECO—-Pop Goes the Movies Part | X

© ANNE MURRAY—Another Sleepiess Night X

WSGF-FM—Savannah
{).P. Hunter—MD)

© MIKE POST—Theme From Magnum P.1. A

© RICHARD DIMPLES FIELD—If it Ain't One Thing It's
Another A

® ATASTE OF HONEY -1l Try Something New A

© DARYL HALL & JOHN OATES—Did It In A Minute A

© FRED PARRIS AND THE FIVE SATINS —Medley
Memories Of Days Gone By A

© BARRY MANILOW-Let's Hang On X

© WILLIE RELSON—Always On My Mind X

© ATLANTIC STARR—Circles X

® NEIL DIAMOND—0n The Way To The Sky X

© JUNIOR—Mama Used To Say X

© RAY PARKER JR.~The Other Woman X

© BARBRA STREISAND—Memory X

© EARTH, WIND AKD FIRE—Wanna Be With You X

® VAN HALEN—Oh Pretty Woman X

© EDDIE SCHWARTZ—Over The Line X

© SNEARER—Don't Let Me In L

© TOM CHAPIN-Jeannie L

© THE CHARLIE DANIELS BAND-Still In Saigon L

WRBQ-FM—Tampa
(Pat Mckay-MD)
oo THE BEATLES-The Beatles Movie Medley
oo DARYL HALL AND JOHN OATES-Did It In A Minute
© BARRY MANILOW-— Let's Hang On A
© GEORGE DUKE- Shine On A

WSEZ-FM—Winston-Salem
Mahoney-MD)

% % JOURNEY—0pen Arms 1-1

% % OLIVIA NEWTON-JOHN—Make A Move On Me 12-6

 THE GO GO'S—We Got The Beat 20-9

# DR HOOK—Baby Makes Her Biue Jeans Talk 30-20

* PAUL DAVIS—65 Love Affair 31-23

oo DARYL HALL & JOHN OATES-Did it In A Minute

oo ROLLING STONES—Hang Fire

(Continued on page 52)

WHHY-FM—Montgomery
{Meil Harrison—MD)
% % THE ). GEILS BAND—Freeze-Frame 17-11
% % SISTER SLEDGE -My Guy 18-12
% OLIVIA NEWTON-JOHN—Make A Move On Me 8-4
 CHILLIWACK-| Believe 9-5

¢ Copyright 1982, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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STUDIO GATHERING—Roxy Myzay, left, of Rolling Stone Productions and

Tom Berry, center, of SRO Management watch ski-hatted Doug McKenzie

(Rick Moranis) flip through some music scores as partner Bob McKenzie

(Dave Thomas) waits out a taping break. The two were in the studio for an up-
coming Rolling Stone “Rock Star Guest DJ”’ show.

LGoodphone Commentaries
To Whom It May Concern

By MICHAEL R. LEE, Ph.D.

To: Program Director

From: General Manager

Re: Promotions

Tom. I think we should attempt to
consolidate our efforts on the air
guitar contest and balloon races. I'm
talking about some toked out kid
thinking he’s Jimmy Page perform-
ing “Stairway To Heaven” while he
flies off into the sunset. Can you
imagine what the release form will
look like? Let’s talk.

To: Chief Engineer

From: General Manager

Re: Technical Operations

The fact that we have been off the
air six times in the last 10 days dis-
turbs me. Marvin suggested today
that we have an off-the-air contest
(as in guessing when we would next
go silent). but I told him that we
would be off the air before we could
get the contest on.

My real concern, as you know, is
that the station isn’t the loudest on
the dial. You're giving me too much
of this “fidelity” crap, Herb. I want
the kids' ears to be burning with our
sound. You're talking “crisp highs”
and “defined lows™” when what 1 de-
mand is lots of loud. Comprende?

To: Sales Manager

From: Program Director

Re: New sales promotion

Our latest intensive lifestyle re-
search breakout indicates a fascina-
tion by our core listeners with some-
thing called *“bondage.” 1 am
convinced that many of our females
would like to be bound or vice-versa.
Why not a slavery-type contest? The

winner gets two jocks for a day. I'm
sure Terry and Greg would be per-
fect for it. When you have some
sponsor interest, let me know.

To: General Manager

From: Traffic

Re: Monday’s log

As you will note. Monday's log
shows 67 commercials between 10
and 11 a.m. Promises made by the
sales department as well as our man-
datory network make-good policy
assure that this situation will re-oc-
cur near the end of every month.

To General Manager

From: Program Director

Re: Staff party

It is my feeling, Jim, that we
should cancel this year's staff party.
Aside from being a waste of money
and my personal aversion to seeing
grown men act like baboons, I think
it would be bad for staff morale. As
you know, most of the people work-
ing here think everyone else is a
creep. There could be manifest an-
tagonism, even aggression. Are we
going to sponsor a staff rumble?

To Staff:

From: General Manager

Re: Staff party

The staff party for next week has
been postponed so that the owners
might attend. Our incredibly high
morale will keep us looking forward
to that time when our beloved own-
ers return from their trip around the
world.

Michael R. Lee, Ph.D. is president
of Brown Bag Productions, Denver.

WWCK Wins Three

® Continued from page 42

sic research is the finest anywhere.”
Arnold says.

Jeff Sattler, winner of P.D. of the
Year for major markets, has been
programming KDKB for two years.
He used to do an air shift too, but he
took himself off last June. He came
to the station from KCBQ-AM-FM
San Diego where he handled news,
air shifts and “a little bit of every-
thing.” He started in radio in 1975 at
KRSY-AM Rosswell, N.M.

Gongaware, personality winner
for medium markets, has been doing
morning drive on WQDR for the
past 14 months and he’s been on the
station for two and a half years. He

came to WQDR for WDNC-AM
Durham and began his career at
WDAD-AM Indiana, Pa.

The double awards at WJR—one
to the station and one to McCarthy—
marks the second time the Detroit
morning man has been honored by
Billboard. In 1970, McCarthy
shared top honors with William B.
Williams of WNEW-AM New York.
McCarthy has been morning man at
WIJR since 1958 and has been with
the station since 1956. WIJR is pro-
grammed by Joe Martell, who suc-
ceeded Dan Griffin in September.
Griffin went on to become chief pro-
grammer at the RKO Radio net-
works.

Radio Programming
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WBMX-FM Sticks To ‘Game Plan’

Black Contemporary Station Recovers Lost Ground

CHICAGO—"Nothing beats con-
sistency and repetition,” says
WBMX-FM program director Lee
Michaels. “You get a game plan and
you stick 10 it.”

Michaeis should know. Inconsist-
ency and too many game plans, he
says, were the prime factors that
knocked WBMX off its four-year
perch as Chicago’s top black radio
station, a decline begun some 2%
years ago. Now. under Michaels® di-
rection, black contemporary WBMX
appears to be gaining back ground
lost to WGCI-FM, the urban con-
temporary station currently top-
rated in Chicago music radio.

WBMX took a 2.1 share in the fall
Arbitron ratings book, far behind
WGCI's 6.9. However, says Mi-
chaels, the latest Media Trend rat-
ings show WBMX with an 8.9 share
in their targeted audience of 18 to
34-year olds, ahead of WGCI's 7.9.
and with a 6.3 share in the 25 to 54
group, ahead of WGCI's 5.1. WGClI
holds a 5.9 over WBMX’s 5.1 share
in overall ratings nevertheless: Mi-:
chaels attributes this to WGCI’s
heavy share of the teenage audience.
“We're not interested in targeting
the teens.” he says.

WBMX, privately owned by Eg-
mont Sonderling, came to the fore in

By MOIRA McCORMICK

1975 as Chicago’s first full-time
black FM radio station. Its only
competition at the time was WVON-
AM, “The Voice of the Negro,” sy-
nonymous with Chicago black radio
for over a decade.

“WBMX literally wiped the listen-
ers from WVON." recalls WGCl/
WVON general manager Marv Dy-:
son. “People were going to FM radio
in droves.”

WBMX reigned in the black radio
market for the next four years, pro-
gramming contemporary black mu-
sic and extending public services
and promotions to Chicago’s black
population. In mid-1979, the depar-
ture of program director Ernest
James and an ensuing series of pro-
gram directors adversely affected
WBMX’s programming and general
direction.

Michaels, who was with WGCI at:
the time, recalls, “WBMX had got-
ten very commercial—it was the
sound of a ‘successful’ radio station.
The disk jockeys weren't giving the
people what they wanted—they
talked too much; played too many
hits and not enough new music.

“The market outgrew the station.”
he observes. “WBMX did not
change with the times. It was just a
black music radio station and it
was—junky.”

KJAZ Sets Radio Guide

By JACK McDONOUGH

ALAMEDA, Calif. — KJAZ-FM
has created a poster-sized, 25x38
“Bay Area Radio™ guide which lists
the 26 AM and 36 FM stations in the
Bay Area market. along with nota-
tion of frequency. city of license, of-
fice and request-line phones. sched-
ule of newscasts and special
programming.

One thousand of the original press
run of 1.500 copies have already
been distributed, says general man-
ager Mike Day. to ad agencies,
KJAZ clients and media personnel.

WPKX-AM
Shifts To
MOR Format

WASHINGTON — WPKX-AM,
sister station to the Billboard FM
Country Music Station of the Year,
changed its format this past
Wednesday (16) to the syndicated
MOR “Music Of Your Life” format
now heard on more than 100 stations
nationwide.

The sister station, WPKX-FM
(Kix 106) will continue to program a
country format.

The AM station, according to gen-
eral manager William Sherard, will
now use a Sinatra-Como-Manilow
format, encompassing non-rock mu-
sic from the 1940s through the 1980s.
“In this case we will focus on the hits
that have direct appeal to those
lovers of popular music who were
disenfranchised in the early ’'60s
when adult stations in Washington
stumbled over each other in an ef-
fort to keep up with the latest rock
craze.

Sherard said that the format is
“the most singularly successful AM
format in the last 10 years,” that it
“ain’t big band, but old Top 40 hits
from that (pre-rock) era.”

WPKX-AM operates at 730 on
the dial out of Alexandria, Va. Itis a
5, kw daytimer.

www.americanradiohistorv.com

Day says that the calendar. done
on white posterboard with black
type and black and gold trim. is an-
other device in the continuing cam-
paign of the new KJAZ ownership
(Billboard, Sept. 23. 1981) to capture
the attention of the market’s ad
people.

In other KJAZ news, DJ Bob Par-
locha, who does a Tuesday-Sunday,
7 to midnight KJAZ airshift that in-
cludes a weekly “Black Masters”
program, has inaugurated a new
program titled “Groove Mer-
chants.” which will focus on the his-
tory and development of important
jazz labels.

The show, set for a late February
debut on either Tuesday or Friday
nights, will first feature the Fantasy/
Prestige catalog in a 13-week series
of one-hour shows underwritten by
the label and Leopold's Records of
Berkeley. ’

At the same time, WGCI had be-
gun a major promotional push.
“WBMX was sitting here doing a lot
of things wrong, and WGCI was sit-
ting there playing 50 minutes of mu-

(Continued on page 62)

KWAM Boosts
Memphis Blues

By JEAN WILLIAMS

LOS ANGELES—Since Mem-
phiss KWAM-FM (Magic 101), a
100,000-watts r&b/blues-formatted
station, went ¢n the air Jan. 4, some
area record retailers claim their sales
have increased tremendously. par-
ticularly in the blues area.

Floyd Blackwell, operations man-
ager at the former all-gospel music
station maintains that Memphis has
always been known as the home of
the blues. “But until we came in,
very little blues could be heard on
the air.

“We saw the void and came in to
fill it. We went into the streets taking
to people, asking them what they
wanted to hear. So many told us they
wanted to hear blues records.”

Blackwell notes that at least one
blues disk is played each hour, sand-
wiched between top r&b disks. He
adds that Z.Z. Hill's “Down Home
Blues™ is the most popular LP in
Memphis.

A couple of major retail record
dealers in the area. Cathy Gordon of
Selecto Hits and Jim Byrd of Pop
Tunes, agree that Z.Z. Hill has one
of the most popular albums in the
city.

Says Byrd: “KWAM has defi-
nitely made an impact on this mar-
ket. I'initially didn’t think I would be
able to tell the difference in the sta-
tions because I thought KWAM
would be playing what the other sta-
tions play. But when they play some-
thing new we can tell immediately
because we begin to sell it. Appar-
ently it must have a lot of listeners.

“For example,” Byrd continues,
“KWAM started playing an old Al-
bert Collins album. We couldn’t get
enough of them. We sold 250 copies
but that was because that's all we
could get. He (Collins) has recorded
two albums since that one.”

According to Selecto’s Gordon,
“They’re playing everything. I’s dif-

(Continued on page 62)

JOIN FORCES WITH ALLIANCE

Handshake Records’ newest artist,

ALLIANCE

(FW/FWT 37935}

Unites YOU with a new rock 'n’ roll dimension.
Their debut album due in April
Managed by Stan Bernstein

Also, look for the first TRILARK album rw/rwr 37994
from HANDSHAKE RECORDS in May.

ECO

HANDSHAKE

DISTRIBUTED BY C.B.S.

advogiiig '8_86L ‘22 HOYVYIN
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B Radio Singles

MARCH 27, 1982, BILLBOARD

® Continued from page 50

© BARRY MAMILOW—Let's Hang On A

© CHARLENE—|'ve Never Been To Me A

© ATASTE OF HONEY—1'll Try Something New A
© TOMMY TUTONE-867-5309/Jenny A

© STARS ON 45--Stars On Stevie A

© RICK SPRINGFIELD—Don't Talk To Strangers B
© MECO—Pop Gaes The Movies Part | B

© GREG GUIDRYGoin' Down B

© WILLJE NELSON--Always On My Mind B

© BARBRA STREISAND—Memory B

© DAVID LASLEY—If | Had My Wish Tonight X

© ROBERTA FLACK—Making Love X

© THE BUGGLES—| Am A Camera A

WCSC-AM—Charleston
(Chris Bailey—MD)
% % JOAN !ET‘ISMD THE BLACKHEARTS—| Love Rock
‘N’ Roll 7-
% % OLIVIA NEWTON-JOHN—Make A Move On Me 9-6
* PAUL DAVIS-65 Love Affair 12-8
* THE ). GEILS BAND-Freeze-Frame 17-11
* RICK SPRINGFIELD—Don't Talk To Strangers 2115
oo ROLLING STONES—Hang Fire
oo THE BEATLES-The Beatles Movie Medley
© THE CHARLIE DAMIELS BAND—Still In Saigon A
® TG SHEPPARD—Finally A
© JOHN DENVER—Shangha) Breezes A
© PUA ZADORA—i'm In Love Again A
© RICK SPRINGFIELD— Don't Talk To Strangers A
© ATLANTIC STARR—Circles A
© DENIECE WILLIAMS—|'ts Gonna Take A Miracle A
® BILL CHAMPLIN-Take it Uptown X
© NICK LOWE-My Heart Hurts X
® JUNIOR—Mama Used To Say X
© BOBBY CALDWELL-)amaica X
© AURRA—-Make Up Your Mind X
© STARS ON 45—Medley 33 A
® CARPENTERS—Beechwood 45789 A

WSKZ-EM—Chattanooga

(David Carroll - MD)
% % OLIVIA NEWTON-JOHN--Make A Move On Me 7-5
% % THE ). GEILS BAND—Freeze-Frame 12-8
* THE GO 60'S—We Got The Beat 9-6
* LE ROUX—Nobody Said It Was Easy 11-11
% YANGELIS—Chariots Of Fire-Titles 19-14
oo THE CHARLIE DANIELS BAND--Stili In Saigon
oo DARYL HALL AND JOHN OATES—Did It In A Minute
© TOMMY TUTONE—867-5309/Jenny A
© DR HOOK—Baby Makes Her Blue Jeans Tali B
© ALDO NOVA—Fantasy X
© THE CARS—Since You're Gone X
© ROLLING STONES—Hang Fire X
© THE HUMAN LEAGUE—Don't You Want Me X

WJDX-Jackson
(Lee Adams—MD)
% % OLIVIA NEWTON-JOHN—Make A Move On Me 8-3
* % THE G0 GO’S—We Got The Beat 13-11
% PAUL DAVIS—6S5 Love Affair 16-13
* SKYY—Call Me 22-17
oo DARYL HALL AND JOHN OATES—Did it In A Minute
oo THE J. GEILS BAND—Freeze-Frame
© STEVIE MICXS—Edge Of Seventeen X
© MECD—Pop Goes The Movies-Part One X
© FOREIGNER—)uke Box Hero X
© VAN HALEN-On Pretty Woman X
© JOAN JETT AND THE BLACKHEARTS—| Love Rock ‘N
Rolt X
© QAX RIDGE BOYS—Bobbie Sue X
© 0'BRYAN—Gigolo X

WOKI-AM—Knoxville
(Gary Adkins—MD)

J% ROD STEWART—Tonight I'm Yours 1-1

%% JOAN JETT AND THE BLACKHEARTS—| Love Rock
N Rolt4.2

* THE ). GEILS BAND—Freeze Frame 159

* THE GO GO’S—we Got The Beat 1810

* IRENE CARA—-Anyone Can See 24-16

oo THE CHARLIE DANIELS BAND—Still tn Saigon

o0 7.6, SHEPPARD— Finally

© CHARLENE - |'ve Never Been To Me A

© THE BEATLES—The Beatles Movie Mediey A

® JUNIOR—Mama Used To Say A

© CAROL KING—One To One A

© A TASTE OF HONEY—I'll Try Something New A

© ALDO NOVA—Fantasy B

© RAY PARKER JR.—The Other Woman B

© DARYL HALL & JOHN OATES—Did it In A Minute B

© JIMMY BUFFETT—It's Midnight And I'm Not Famous

YetB

© TOMMY TUTONE—867-5309/ Jenny B

© THE HUMAN LEAGUE—Don’t You Want Me B

© ROLLING STONES—Hang Fire B

® THE BOYS BAND—Please Don't Stop Me Baby B

® LULU-Who's Foolin Who X

© BILL CHAMPLIN-Take It Uptown X

© MECO—Pop Goes The Movies Part | X

® DAVID LASLEY - | Had My Wish Tomight X

© TOM CHAPIN—Jeannie X

© GAMMA—Right The First Time X

WONN-AM—Lakeland
(Allan Rich—MD)
% % OLIVIA NEWTON-JOHN - Make A Move On Me 12 5
* % POCO—Sea Of Heartbreak 15-9
% CRYSTAL GAYLE—You Never Gave Up On Me 20-13
* PAUL DAVIS—65 Love Affair 23-15
% WILLIE NELSON-—Always On My Mind 2819
oo SISTER SLEDGE—My Guy
oo GORDON LIGHTFOOT—Baby Step Back

KLAZ-FM—Little Rock
{Rhonda Kurtis—MD)
s % WILLIE NELSON-—Always On My Mind 2010
% % RICK SPRINGFIELD~Don't Talk To Strangers 21 11
% STEVIE WONDER--That Girl 2 1
% YANGELIS—Chariots Of Fire-Tities 11-6
* OLIVIA NEWTON-JOHN-Make A Move On Me 13-7
oo 1.G. SHEPPARD—Finally
oo WAYLON & WILLIE—)ust To Satisfy You
« JOHN DENVER—Shanghai Breezes A
© MAC DAVIS—Midnight Crazy A
© DR HOOK—Baby Makes Her Blue Jeans Talk A
© GREG GUIDRY—Goin' Down A
o EDDIE RABBITT—| Don't Know Where To Start B
® SISTER SLEDGE—My Guy B

WKXY-AM—Sarasota
(Tony Williams—MD)
s % STEVIE NICKS—Edge Of Seventeen 14-9
% % THE ). GEILS BAND—Freeze-frame 21-18
% LE ROUX~Nobody Said It Was Easy 24-21
% RICK SPRINGFIELD—Don't Talk To Strangers 26-23
© YAN HALEN--Oh Pretty Woman X
© ALDO NOVA-Fantasy X
© MIKE POST—Theme From Magnum P.| X
® BRYAN ADAMS~Lonely Nights X
® THE BEATLES—The Beatles Movie Medley X
© THE CARS—Since You're Gone A
® ROLLING STONES—Hang Fire A
© ELTON JOHN—Empty Garden A
© THE CHARLIE DANIELS BAND— Still In Saigon A

WSGA-AM —Savannah
{(Ron Fredricks—MD)
s % OLIVIA NEWTON-JOHN ~Make A Move On Me 7.2
Je s CHARLENE |'ve Never Been To Me 14-8
% QUINCY JONES FEATURING JAMES INGRAM —One
Hundred Ways 15-12
% PAUL DAVIS 65 Love Affair 21-16
% ALABAMA—Mountain Mustc 27-22
oo THE CHARUIE DANIELS BAND— Still in Saigon
oo STARS ON 45—Stars On Stevie
© 1.6 SHEPPARD—Finally A
© DAM FOGELBERG-—Run For The Roses A

F

Radio Prdgrcmming

Vox Jox

D.C. DJ Stern Joining WNBC-AM

WASHINGTON — Controversial
Washington AM radio personality
Howard Stern, whose critics target
his abrasive and often off-color
morning drive time routines and
patter at WWDC-AM-FM as every-
thing that's wrong about anything-
for-ratings radio, will be moving to
New York this summer—to a long
term contract with WNBC-AM.

Stern, whose on-the-air taste-
lessness recalls the Steve Martin
character who found the formula to
turn dog dirt into gold—in his case a
large (but not necessarily fond) au-
dience and a handsome salary—
came to the attention of several NBC
radio executives in New York after
being recommended by a local sta-
tion affiliate here, WRC-AM.

The network executives feel that
Stern is just what they need. “What
we have todo,” NBC radio executive
vice president Bob Sherman told the
Washington Post, “is to force people
to listen to AM by giving them an
appealing personality. ... We feel
Howard amply fills that descrip-
tion.”

Typical of Stern’s approach to hu-
mor was for him to suggest, shortly
after the Air Florida air crash into
Washington’s 14th Street bridge in
January, that he might call the air
line and ask for a schedule of flights
from Washington’s National Airport
to that 14th Street bridge.

At WNBC, Stern will join the
similarly outrageous morning man
Don Imus. Stern will work afternoon
drive. Stern’s contract with WWDC
ends July 31.

* * %

WPLJ-FM New York staged a
“Thanks For The Hits” party Tues-
day night (16) at the Bottom Line for
the benefit of record promotion
people from both major labels and
independents. A highlight of the
evening was a skit by morning man
Jim Kerr and frequent comedian
guest on Kerr’s show, Gary Yudman.
Kerr, dressed in a skirt, played music
director Dorothy Vanturini and
Yudman played various satirical
promotion stereotypes. Yudman
also did imitations of New York
Mayor Ed Koch, and presidents Re-
gan, Carter and Nixon. Among
those attending were WPLJ jocks
Tony Pigg, Carol Miller, Pat St.
John, Mark Coppola, Bob Morrone
and Jimmy Fink. ... Conspicuously
absent from the Bottom line decore
were the familiar WNEW-FM drink
napkins. For the WPLJ night they
were plain white. ... Lee Brooks,
program director of KMPL-AM
Sikeston, Mo., is looking for a morn-
ing man at his MOR station. His ad-
dress is Box 907, Skieston, Mo.
63801.

* * *

WPLJ took first second and third
place in the station-produced cate-
gory of top commercials in the New
York Market Radio Broadcasters
Assn.’s seventh annual Big Apple
Radio Awards. WRKS-FM tied
with the ABC FM outlet for second
place. WPLJ won second place for
its work on local rock club, Mothers,
and WRKS, also known as “Kiss”
won for its work on the dance club,
Starbuck’s. WPLJ’s first and third
place honors were for commercials
for a local restaurant. WYNK-FM

Vox Jox is edited by
Douglas E. Hall and coordi-
nated by Leo Sacks in New
York.

morning man Bruce Bradley and af-
ternoon man Steve O’Brien were
program hosts. Presentations were
made by the following jocks: Gor-
don Spencer of WNCN-FM Jim
Aylward of WRFM-FM, Peter Rob-
erts of WPAT-AM-FM, Bob
Granger of WRTN-FM, Art Ray-
mond of WEVD-FM, Chuck Leon-
ard of WRKS-FM, Jim Ferguson of
WGSM-FM, Maryann Roque of
WKHK-FM, Bob E. Lloyd of
WFAS-AM, George Edwards, of

WQXR-AM-FM, Scott Muni of
WNEW-FM and Ernie Sprance of
WVOX-AM New York.

* * *

Ray Lincoln is the new morning
man at KEYI-FM Austin, coming to
the station from KOGO-AM/
KPRI-FM San Diego. . .. Jim Bat-
tan has joined KPRI-FM San Diego
as host of the station’s 6 to 11 p.m.
show. He comes from WERC-AM
Birmingham, Ala. ... Moving from

the mid-day shift to the morning
drive slot is Allan Stagg of WABX-
FM Detroit. Rhonda Hart assumes
Stagg’s 10 am. to 2 p.m. program.
... Mike Roberts has joined WCLR-
FM Skokie as the Bonneville sta-
tion’s new all-night air personality.
... And Bill Riales has left his pro-
gramming position at WRDC-AM/
WQAZ-FM Cleveland, Ms., to be-
come the morning drive man at
WAZF-AM Yazoo City, Ms.

FCC Axes Report

By BILL HOLLAND

WASHINGTON-The FCC, con-
vinced “the quantity of information
generated by the universal reporting
requirement is unnecessary,” axed
the detailed broadcaster annual fi-
nancial report that the commission
has required since 1938.

The FCC action Friday (12) fol-
lowed a 1980 rulemaking suggesting
elimination of the report and is ef-
fective immediately—licensees will
not have to file the 1981 Form 324,
due April 1.

The National Assn. of Broad-
casters sang the praises of the FCC
action, and added that broadcasters
will continue to collect basic finan-
cial information “while maintaining
the confidentiality of individual
submissions.”

The Commission this past week
also made it clear by public vote that
it will not seek new office space in
nearby suburban Virginia nor
Southwest D.C. but instead will try
to renew its present leases and secure
additional space.

The FCC had initially asked the
General Services Administration to

Debut New Bill
On Licensing

WASHINGTON — Representa-
tive Al Swift (D-Wash.) introduced
a bill in the House Telecommu-
nications subcommittee to eliminate
the comparative licensing renewal
proceeding of the FCC in a move to
get some broadcast legislation
passed through Congress at a time
when the subcommittee is tied up
with what the members feel is more
important AT&T divestiture legisla-
tion.

The bill, H.R. 5752, introduced
March 8, would streamline the sys-
tem to judge a licensee on past per-
formance and not against competing
parties’ promises of future program-
ming policies. Only if renewal was
denied a station would the FCC be
allowed to consider other applica-
tions.

The bill is similar to legislation
sponsored on the Senate side by Sen.
Howard W. Cannon, (D-Nev.), and
would require the FCC to okay the
renewal of a license if the station has
adequately served the public inter-
est.

The Swift legislation is co-spon-
sored by seven Congressmen, all of
them on the Telecommunications
Subcommittee, and it replaces an-
other bill introduced last session that
also included sections on reforming
FCC cross-ownership rules.

www.americanradiohistorv.com

try and find it a new home under one
roof —the Commission is presently
spread out in four locations.

However. the suggestion, first
broached in February of last year,
drew spirited criticism from D.C.
government officials and bureau-
cracy watchdogs when it was hinted
that the FCC might move to
Rosslyn, Va., across the Key Bridge.
Later GSA attempts to find space in
the Southwest Federal Center Plaza
and the Hoffman Building in Alex-
andria, Va., eight miles away, drew
similar howls of protest, including
some rather loud ones from FCC
employees.

In making its decision, the Com-
mission decided that “besides the in-
convenience of the Alexandra loca-
tion” there was also “'the inability to
reasonably predict space because of
budgetary uncertainty concerning
the future number of employees.”

Washington Roundup

FCC Executive
Addresses IBS

WASHINGTON — “The FCC
could have chosen a system, but it
couldn’t have chosen the best. The
five systems are so close it was
unable to choose.”

That was FCC Broadcast Bureau
chief Larry Harris’ explanation of
how the commission came to turn
over selection of an AM stereo sys-
tem to the marketplace in its de-
liberations March 4.

Harris, speaking to the Inter-
collegiate Broadcasting System na-
tional convention here the day after
the agency acted, argued that if the
FCC had chosen a system. one of the
losing companies would have tied
the matter up in litigation for two to
three years.

Harris also reported that the Com-
mission is negotiating with Canada
for U.S. stations broadcasting on
Canadian clear channels to increase
their power and, in the case of day-
timers, to go to full 24-hour service.

New Deregulation Bills

WASHINGTON — Two new
broadcasting deregulation bills,
more extensive than either FCC
deregulatory guidelines or any of the
recently passed or waiting legisla-
tion on .he Hill, has been introduced
in the House.

Rep. James Broyhill (R-NC), who
is the ranking Republican on the
House Energy and Commerce Com-
mittee but who does not serve on
that committee’s telecommu-
nications subcommittee, introduced
the bill Feb. 24, saying his legislation
would “remove the noose of govern-
ment from the necks of radio and
television broadcasters” and adding
that FCC regulations like the fair-
ness doctrine and the equal time
provisions have been ‘“wolves in
sheep’s clothing.”

The legislation would repeal both
rules, along with FCC rules on radio
frequency allocations in a “fair, ef-
ficient and equitable” manner (re-
placing them with “marketplace in-
centives” instead in remaining
allocations).

The two proposals, H.R. 5584 and
5585, would also repeal parts of the
present law concerning FCC license
revocation and suspension proce-
dures because penalties already exist
in criminal statutes, the so-called pe-
tition-to-deny applications for re-
newal of FCC licenses. They would
also call for the elimination of com-
parative license renewal hearings,
and codify the FCC deregulation
guidelines on format changes, ascer-

tainment of public needs, commer-
cial length, program logs and public
affairs programming. These deregu-
lation rules apply to television as
well as radio.

Sources on the Hill fear the exten-
sive bills might not have an easy
time of it in subcommittee. even
though it has been assigned this
week. Telecommunications subcom-
mittee chairman Rep. Tim Wirth
(D-Colo.) and the committee
presently have their hands full with
lengthy common carrier hearings on
the recently restructured AT&T. Al-
ready there are three deregulation
bills being held up in the subcom-
mittee—all three by members of the
subcommittee (Billboard, Dec. 19).

One source said there was vir-
tually “no chance” that the legisla-
tion would come up for hearings this
session, adding that the progress for
such a bill appears to be “very slow
now.”

Asked why the Congressman de-
cided to offer the two pieces of legis-
lation now, the official explained
that Broyhill is ““a very influential
guy” who “wanted to get his views
known” and that “just by getting the
bills out there, others will see it and
eventually, the existence and sup-
port will start to grow.”

It was also suggested that House
members now supporting a similar,
but slightly less extensive bill intro-
duced by Rep. James Collins (R-
Tex.)—held up in subcommittee—
might look favorably on the new
Broyhill bills.
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(through 1980) $10 each wood Qne. one hour. —10 Years Ago M| Bl a DO | EVER CROSS YOUR MIND
Please specily supplements desired: ~April 2-4. Rock Year 1965, Rock 1. My Hang-Up Is You, Freddie Hart, g'cgaglssmofﬁeémaf‘b Epc I:é?’%,” (Songs Of Bandrer-Koppelman/ f tyes
Ycars: Portrait of an Era. Westwood Capitol a5 | a1 | 18 sﬁ'gg'ﬁgﬂ WA(;H/ orsey. )
Onc, three hours. 2. A Thing Called Love, Johnny Cash & Billy Joel, Columbia 18-02628 (April/ Impuisive, ASCAP)
) ) April 3, Burrito Bros., Janie Temple Evangel Choir, Columbia 4% | 43 | 18 | CANT GO FOR THAT @
[0 Please send me more information on . . 0 R . ' 1
Record Research books and supplements. Fricke, Silver Eagle, ABC Entertain- 3. Cry, Lynn Anderson, Columbia a7 | a2 Psrg'sm”nggs#m}?“%es' 163 Mol (et iy ey Clr G, CAID)
Check or money order for Jullamountin U S, ment. one l19ur. _ 4. Only Love Can Break A Heart, Sonny Juice Newton, Capito! 5046 (Steriing/Addison Street ASCAP)
uunasrs must accompany order. U.S_ orders April 3, Kinky Friedman, Country James, Capitol 48 | 42 | 19 gO?LDNIGHTA 5
add $2.00 for postage and handling. Over Sessions. NBC : . Al His Chi i aul Davis, Arista 9645 (Web IV, BMI)
seas orders add $10.00 per book and $1.50 o 4 Serry R hour. . z G:)od's (b, Giellky) (it L 49 | 45 | 20 [ COMIN' IN AND OUT OF YOUR LiFE
per supplement. Al Canadian orders add . pril 4. Jerry Reed, Country Star . Hearted Woman, Waylon Jennings, Barbra Streisand. Cotumbia 18-02621 (Songs Of Bardier-Koppelman/ Landers-
20% to total (unless paid in U.S. dollars). Countdown, RKO Two. three hours. RCA Whiteside/Emanuei, ASCAP)
Name /\pril 5. Jcn—y Reed, Counlry 7. When You Say Love, Bob Luman, Epic 50 47 21 IWOULDN’T HAVE MISSED IT_ FOR THE WORLD
Address Closeup, Narwood Productions. one 8. I'll Still Be Waiting For You, Buck i (e, W [ (Bt e, (IS
City hour. . _ Owens & His Buckaroos, Capitol ) Superstars are awarded to those products demonstrating the grestest airpiay gains this week (Prime Mavers).
State April 5. Carmen McRae, Music 9. We Can Make It, George Jones. Epic * Stars are awarded to other products demonstrating significant gains. @ Record'ng Industry Assn. of America seal
Zin Makers. Narwood Productions. one 10. What Rin't To Be, Just Might Happens, for sales of 1,000,000 units (seal indicated b)t{ d?t).IA_ILgm{d‘iini Intt'.lystryI l;sn.ofAfnerica seal for sales of 2 000,000
hour. Porter Waggoner, RCA units (seal indicated by triangle).
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Survey For Week Ending 3/27/82

kex? Rock Albums & Top Tracks

G Copyright 1982, Billboard Pubiications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form
or by any means, electronic, mechanical. photocopying, recording..or otherwise, without the prior written permission of the publisher.

Rock Albums Top Tracks
anis | aask ("8 ARTIST—Title, Label atis | gast |Gn"  ARTIST—Title, Label
1 1|20 J. GEILS BAND—Freeze Frame, EMI-America 1 2| 10 PRISM—Don’t Let Him Know, Capitol
2 2 |15 JOAN JETT—I Love Rock And Roll, Boardwalk 2 1 8 VAN HALEN—Pretty Woman, Warner Bros.
3 3|23 THE POLICE—Ghost In The Machine, A&M 3 4 7 ALDO NOVA—Fantasy, Portrait
4 | 5|10 | SAMMY HAGAR—Standing Hampton, Geffen 4| 3| 16 | JOAN JETT—| Love Rock & Roll, Boardwalk
S| 4119 LOVERBOY—Get Lucky, Columbia 5 5| 11 SAMMY HAGAR—!'ll Fall In Love Again, Geffen
6 | 6|10 | PRISM—Small Change, Capitol 6| 6| 10 | BRYAN ADAMS—Lonely Nights, A&M
7 7|18 THE CARS—Shake It Up, Elektra 7 7 7 LE ROUX—Addicted, RCA
GO EEE s GO LIVERATe I, (Feiaiiell 8| 12| 4| RICK SPRINGFIELD—Calling Al Girls, RCA
9 |10 | 17 BRYAN ADAMS—You Want it, You Got It, A&M 9 9 3 TOMMY TUTONE—867-5309/ Jenny, Columbia
U s | ey (LU R s, (e 10 8| 19 THE J. GEILS BAND—Freeze-Frame, EMI-America
0000 O )l S LIChe=lesy S [FEEs, b 11| 11| 17|  THE POLICE=Spirits In The Material World, A&M
B | 08 | ey ULLa LSRR G (g BEES RS 12| 18| 19| QUARTERFLASH—Find Another Fool, Geffen
U8 08 B D137 (30 GO 15 LIS S=Heims ik, Giarate 13| 13| 15 | PETER GETERA—Living In The Limelight, Full Moon/Warner Bros
14 | 18 8 TOMMY TUTONE—Tutone 2, Columbia ’ '
15 8 | 24 GENESIS—Abacab, Atlantic 14| 10| 10 BOB AND DOUG McKENZIE—Take Off, Mercury
16 | 16 | 19 022Y 0SBOURNE—Diary Of A Madman, Jet 15| 14| 19 LOVERBOY—Working For The Weekend, Columbia
17 | 21 | 2| RICK SPRINGFIELD—Success Hasn't Spoiled Me, RCA 16 | 21| 4  GAMMA—Right The First Time, Elektra
18 (23| 5 BONNIE RAITT—Green Light, Warner Bros. 17120 7 THE GO-GO'S—We Got The Beat, IR.S.
19 | 27 3 | GAMMA-3, Elektra 18 | 15| 18 THE CARS—Shake It Up, Elektra
| 20 | 22 7 |  JOHNNY AND THE DISTRACTIONS—Let It Rock, A&M 19| 16 | 20 0zzY O0SBOURNE—Flying High, Epic
| 21 | 29 5 | DWIGHT TWILLEY—Scuba Divers, EMI-America 20 | 30 8 JOAN JETT—Crimson And Clover, Boardwalk
2122 |15 | 16 AG/DC—For Those About To Rock, Atlantic 211 19| 20 THE J. GEILS BAND—Centerfold, EMI/America
g 23 |17 | 35 JOURNEY—Escape, Columbia 22 | 17 7 WRABIT—Anyway, Anytime, MCA
@® 24 |26 | 5 THIN LIZZY—Renegade, Warner Bros. 23 | 28 UFO—The Writer, Chrysalis
3| 25 | 19|37 | FOREIGNER—4, Atlantic ‘ 24 | 24| 22 | QUARTERFLASH—Harden My Heart, Geffen
g | 26 | 38 | 3| JAY FERGUSON—White Noise, Capitol 25| 27| 3| JOHNNY AND THE DISTRACTIONS—Complicated Now, A&M
2 ol ‘:“I‘;‘;ofosw‘é“m:ﬁ;fem; Foemans AL 26 | 20| 2| HUEY LEWIS AND THE NEWS—Workin' For A Livin', Chrysalis
S| 29 |20 | 30 | THE ROLLING STONES—Tattoo You, Rolling Stones Records ;; 2'25 "25 gm‘::: I:'I"S'L_LLEO:ISS"”CS(Z"i\y ;0°C:°:Aeé/\EM"Amer'°a
O 3 | 30 9 SOFT CELL—Non-Stop Erotic Cabaret, Sire [ '
Tl 31|32 5 UFO—Mechanix, Chrysalis 29 | 39 2 THIN LIZZY—Hollywood, Warner Bros.
Z| 32 24| 10 WRABIT—Wrabit, MCA 30| 23| 20 JOHN HALL—Crazy (Keep On Fafling), EMI/America
33 25 | N BOB AND DOUG McKENZIE—Great White North, Mercury 31 ; |  DAVID BOWIE—Cat People Putting Out The Fire, Backstreet
34 |36 | 5 GLASS MOON—Growing In The Dark, Radio Records 32 CHARLIE DANIELS BAND—Still In Saigon, Epic
35 | 40 4 VAN MORRISON—Beautiful Vision, Warner Bros. 33 | 43 | 10 SOFT CELL—Tainted Love, Sire
36 | 46 2 SIMON AND GARFUNKEL—Concert In Central Park, Warner Bros. 34 DUKE JUPITER—I'll Drink To You, Coast To Coast
37 | 34| 10 DONNIE IRIS—King Cool, MCA 35 | 31 3 SAMMY HAGAR—There's Only One Way, Geffen
38 | 33 | 14 PETER CETERA—Peter Cetera, Full Moon/Warner Bros. 36 | 32| 27 THE POLIGE—Every Little Thing She Does Is Magic, A&M
39 | 31 | 19 ROD STEWART—Tonight I'm Yours, Warner Bros. 37| 25| 24 GENESIS—Abacab, Atlantic
40 | 37 9 JIMMY BUFFETT—Somewhere Over China, MCA 38 | 38 3 JAY FERGUSON—White Noise, Capitol
41 | 43 3 CHUBBY CHECKER—The Change Has Come, MCA 39 | 34| 10 LOVERBOY—When It's Over, Columbia
42 | 39 | 29 TRIUMPH—Allied Forces, RCA 40 | 44 8 POLICE—Secret Journey, A&M
43 | 45| 2 ANGEL CITY—Night Attack, Epic 41| 26| 5 STEVIE NICKS—Edge Of Seventeen (Live), Modern Records
44 | 48 | 2 | DUKE JUPITER—Duke Jupiter | Coast To Coast 42| 56| 2| BONNIE RAITT—Keep This Heart, Warner Bros.
45 % HUMAN LEAGUE—Dare, A&M 43 m GENESIS—Man On The Corner, Atlantic
46 UTOPIA—Swing To The Right, Bearsville a4 | 42 6 NOVO COMBO—Tattoo, Polydor
47 | 42 | 3 SHOOTING STAR—Hang On For Your Life, Virgin/Epic a5 | 45 LOVERBOY—Lucky Ones, Columbia
48 | 49 6 THE WAITRESSES—Wasn't Tomorrow Wonderful, Polydor 46 | 33| 17 AC/DC—For Those About To Rock. Atlantic
49 | 41 7 JANIS JOPLI:—FareweII Song, Columbia a7 | 46| 35 FOREIGNER—Urgent, Atlantic
50 | 44 | 35 STEVIE NICKS—Bella Donna, Modern Records 48 | 40| 10 THE GO GO'S—Our Lips Are Sealed. | R.S.
49 | 48 4 NICK LOWE—Stick It Where The Sun Don't Shine, Columbia
Top Adds 50 | ICTSEp | TRIUMPH—Say Goodbye, RCA
g 51 | 41 8 0zzY OSBOURNE—Over The Mountain, Epic
52 1 47| 20 TRIUMPH—Fight The Good Fight, RCA
1 ASIA—Asia, Geffen 53 | 50 5 RICK SPRINGFIELD—Love Is Alright Tonight, RCA
2 | CHARLIE DANIELS BAND—Windows, Epic 54 | 52| 5| THIN LIZZY—Angel Of Death, Warner Brothers
3 MOON MARTIN—Mystery Ticket, Capitol 55 | 55 7 07ZY 0SBOURNE—Kll Epi
4|  CAROLE KING—One To One. Atlantic "L =P |
5 |  LEVON HELM—Levon Helm. MSS/ Capitol 56 | 37| 9| JANIS JOPLIN—One Night Stand, Columbia
6 ROGER DALTRY—Best Bits, MCA 57 | 58 5 FOREIGNER—Juke Box Hero, Atlantic
7 KARLA BONOFF—Wild Heart Of The Young, Columbia 58 | 49| 32 ROLLING STONES—Start Me Up, Rolling Stones Records
8 THE JAM—The Gift, Polydor 59| 35| 15 AC/DC—Let's Get It Up, Atlantic
9 J.J. CALE—Grasshopper, Mercury 60| 51| 6 THE WAITRESSES—I Know What Boys Like, Polydor
10 DREGS—Industry Standard, Arista

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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smsnszensonisnseniss ROCK DEPARTS
i Jazz Takes Over At
i Dillon’s In West L.A.

By CARY DARLING

i
Eﬁ. LOS ANGELES—Live rock
¥ music is out and jazz is in at Dil-
¢ lon’s, a popular nightelub in the
Westwood section here. Jazz
bowed March |1 with a perform-
ance by Joe Williams and began
its regular engagement Monday
(22) with Morgana King.
“l think it’s time,” says Herb
;7 Bromberg, owner of the club
which also houses a restaurant
and a disco. “There aren’t
enough clubs in this city doing
Jazz on a 365-day a year policy.
IU's enjoyable for me because |
% like the music but it is a business
too. This building is in a good lo-
cation. People in this part of town
can now see live jazz.”

Bromberg denies he was hav-
ing any problems with rock. 1
Jjust lhoughl I would do better
with jazz,” he comments. “Rock
is faddish. You have your peaks
and valleys. Jazz appeals to a
smaller audience but it’s like the
classics. It has a loyal audience. If
you're doing the job well, these
people will be your customers
forever.”

So far, he has gotten no com-
plaints from his rock audience.
“The underground word around
here is quick so our audience
knew for some time about the
conversion.” he says. “We redid
the disco room just for them be-
cause of this changeover. The

Fr

N

s

jazz acts Thursday through Sun-

kids thanked me for that. If they
want live rock, they know they
can easily go somewhere else.”

Unlike his live rock room,
Bromberg is experiencing no val-
leys with his disco. “Disco died
but not in this building,” he com-
ments.

The jazz room seats 250
people. For the changeover,
Bromberg installed an 18-foot by
18-foot stage as well as new light-
ing and sound equipment. The
booking policy calls for blues on
Monday nights, Latin jazz on
chnesddy nights and big name

day nights. Tuesday nights are
dark.

Initially booked are Arthur
Prysock. Freda Payne, Pee Wee
Crayton, Shelly Manne, Mongo
Santamaria and Moacar Santos.
There are two shows on Thurs-
day and Sunday at 9:30 and
11:30 p.m. There are three shows
Friday and Saturday at 9:30, 11
p-m.and 12:30 a.m. Admission is
$10.

Advertising is being carried
over KKGO-FM, the commer-
cial jazz station here, and
through local newspapers. Previ-
ously. Bromberg booked mostly
local new wave and hard rock
acts in what has become the jazz
room.
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Pianist Rises As Promoter

By JACK McDONOUGH

SAN FRANCISCO—Minor acts
which in these tight economic times
may face increasing difficulties in
finding either a label 1o record them
or an agent to book them might take
heart from the experience of veteran
blues pianist Mark Naftalin. He has
been able 1o parlay years of experi-
ence at booking himself at every
imaginable venue in the Bay Area
into a “mulii-faceted enterprise”
emphasizing production of shows

now done under the rubric “Mark
Naftalin Presents.”
Through these shows. and

through his many other activities,
Naftalin—an alumnus of the original
Butterfield Blues Band who has
been on his own since 1970—has be-
come an instrumental force in cham-
pioning and expanding the blues
tradition in the Bay Area, which
most observers agree is one of the
most fertile grounds for blues in the
nation outside Chicago.

TOP QUALITY

8X10

db- PRINTS

LITHOGRAPHED DN HEAVY GLOSS STOCK

BLACK & WHITE 8x10's
500 - $45.00 1000 - $65.00

COLOR PRINTS
1000 - $311.00

SEND 8x10 PHOTO - CHECK OR M.O
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES DN REQUEST

ﬁ: ¥ PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

Naftalin’s broad ranging activities
now include:

The Blue Monday Party, which
Naftalin dubs “The West Coast’s
Longest Running R&B Show and
Dance.” held every week at the
Sleeping Lady Cafe in Fairfax in
Marin County. The Blue Monday
Party. which celebrates its third an-
niversary in April, regularly pro-
vides an invaluable platform for
such Bay Area blues stalwarts as
Charlie Musselwhite, John Lee
Hooker, Queen Ida. Luther Tucker.
Lowell Fulson. Sonny Rhodes, J. J.
Malone and many others, who work
with a house band that usually con-
sists of Naftalin, guitarist Bobby
“Mr. Goodfingers™ Murray. drum-
mer Francis Clay, bassist Henry
Oden. tenor saxman Dr. Wild Willie
Moore and vocalist Charles Houff.

As of Feb. 22, the first hour of
the Blue Monday Party is broadcast
live on KTIM-FM (San Rafael) and
sponsored by Redwood Bank. The
live broadcast. from 9 to 10 p.m.,
leads into the long-established Mark
Naftalin’s Blues Power Hour. a pro-
gram of recordings and commen-
tary.

The Marin County Blues Festi-
val and the Sonoma Country Blues
Festival. both of which Naftalin or-
ganized and produced last year (in
association with Doug Morrison) as
part of the local county fairs. Naf-
talin says the Marin tair, which nor-
mally draws 18,000 patrons per day.
drew 25.000 last July 4. the first day
of the blues program. The Sonoma
Fair followed a month later and also
drew well. Naftalin says he expects a
switch to a 1 to 7 p.m. program this
year from the previous 3 to 9 p.m.
slot. Naftalin prepared an eight-
page newsprint souvenir program

{Continued on page 56)

Green
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GREEN POSTURES-—AI
takes a bow following his rousing
performance at the 13th annual
Dove Awards ceremonies, which
capped the Gospel Music Assn.'s
Gospel Music Week.

10 Years For
Wes Yoder &
Dharma Firm

By KIP KIRBY

NASHVILLE—When Wes Yoder
moved here in 1972 to open the
Dharma Artist Agency. he was sur-
prised to find himself running the
only contemporary Christian book-
ing/management company in Nash-
ville.

Today, 10 years later, Dharma is
no longer Nashville's sole Chrstian
booking and management agency.
but it's the oldest and one of the
most innovative in searching out
new ways to expose talent.

In 1975, Yoder’s was the first
Christian agency to sponsor a booth
at the National Entertainment &
Campus Activities Assn. (NECAA)
convention. In February. he show-
cased Christian artist Benny Hester
at the NECAA on a bill with the re-
grouped Association. The results of
that gamble netted Dharma about a
dozen college bookings for Hester.
Yoder is also working to capitalize
on the secular AC success of Hester’s
Myrrh single. “Nobody Kncews Me
Like You.” which went into the 40s
on the Billboard Adult Contempo-
rary chart,

Currently. Dharma books Benny
Hester, Richie Furay, Jamie Owens-
Collins and Leon Patillo. He books
and manages David Meece. Scott
Wesley Brown, Marty McCall &
Fireworks, and newly-signed artist
Michael Card, who records for the
Zondervan label.

A large portion of Yoder's efforts
are directed toward the dual fronts
of the secular and international mar-
kets. He's openly concerned with
what he views as “the increasing
fragmentation™ of the contemporary
Christian scene. fearing that internal
dissensions will weaken the music’s
total saturation potential.

“1 don’t see a conflict existing be-
tween the secular and Christian
market.” he says. 'l certainly want
my acts to have hit records. In fact,
within the next two or three years,
I'm convinced we'll see Christian
artists with across-the-board hits.
These will be performers deeply
commitied to their beliefs. vet
deeply competitive. t00.”

Yoder is delighted. for example,
that MCA thinks enough of the
AOR potential for Marty McCall &
Fireworks® newest LP. “Sightseeing
At Night,” that the label isn’t plan-
ning to issue the album on Songbird.

(Continued on page 59)
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Country Acts Dig
For New Venues

By ROBYN WELLS

NASHVILLE—AIthough country
acts are cropping up on radio play-
lists in every format from AOR to
adult contemporary, they haven’t
yet conquered the venue arena with
the same across-the-board success.

I's not unknown for country art-
ists to play rock venues—Johnny
Paycheck cracked the Roxy in L.A.
in 1976, and clubs such as the Rain-
bow, Park West and the Bottom Line
have offered occasional country
headliners among their diverse mu-
sical fare—yet the majority of Nash-
ville-based record companies and
booking agencies have been slow 1o
eye these outlets as avenues for
breaking their country acts.

The jury is still out on whether a
country act's appearance in a non-
traditional market is reflected in in-
creased sales and airplay for their
product. However, the picture may
be changing.

CBS. which has booked selected
country acts in rock clubs for at [east
five years, recently launched a
“Rock’N Country Tuesdays™ cam-
paign at Boston’s Paradise (Bill-
board, Feb. 20). showcasing such
traditional acts as Merle Haggard,
George Jones and Ricky Skaggs.

The dates are being promoted on
both a leading AOR station and a
developing country outlet. CBS is
investigating launching similar cam-
paigns in Philadelphia, Hartford,
Washington and New York. Acts
which will play rock showcase dates
during ‘82 include Rosanne Cash,
Lacy H. Dalton. Calamity Jane and
Skaggs.

RCA. which successfully booked
Alabama in rock clubs last year,
recently featured Razzy Bailey in a
showcase at New York’s Savoy. Be-
cause Bailey has yet to crossover, the
show was billzd as “Country Comes
To Broadway.” The label will also
place Gary Stewart and Dean Dil-
lon, who are considered honky-tonk
singers, in some rock venues on their
tour kicking off in April.

“Clubs have never really thought
of it as a problem to play country
acts. It's beer. more of a.perception
problem for booking agencies and
record companies.™ says Stan Strick-
land of Regency, which books coun-
try acts like Waylon Jennings. Jerry
Reed, the Thrasher Brothers and
Bailey.

In fact. several clubs say they are

{Continued on page 69)

Raitt Reckons She Will
Shake Fans With 8th LP

By SAM SUTHERLAND

LOS ANGELES—After a 12-year
recording career paced by consistent
critical bouquets and frustratingly
modest sales, Bonnie Raitt relishes
the prospect of shaking up fans and
critics alike with the stylistic left turn
taken on her current album and
tour.

Originally perceived as a folk and
blues performer upon her recording
debut in 1971, Raitt’s credentials as
an electric slide guitarist and rock
vocalist have been glimpsed only
rarely outside her life shows. On
record, she’s placed greater empha-
sis on interpreting blues, soul and
contemporary pop material.

Yet “Green Light,” her eighth
Warner Bros. album. finds Raitt

partnered with the four members of

the Bump Band. a smaller and much
more rock-oriented ensemble than
any of Raitt’s own stage bands dur-
ing the past decade.

“I'm expecting to get slammed on
this,” she laughs, anticipating the
dismay of her older fans and long-
time critical admirers.

Raitt’s new role as lead guitaristin

a rock band might have smacked of

purely commercial strategies had
she undertaken that shift in AOR ra-
dio’s heyday. Now. however. she
agrees that the swing toward softer
adult/contemporary fare on the air-
waves makes Raitt’s rocking some-
thing of a gamble, and she defends
the move as a natural one.

“It was set organically by the
people 1 was playing with, rather
than by a conscious career decision
on my part,” she explains. “I have
this body of songwriters I've always
relied on. and a body of r&b mate-
rial I've pulled from as well, and
that's tended to dictate how my past
records have sounded. And 1 love
Jackson Browne, but at this point
how many more of his songs can |
cover?”

Instead, Raitt is using her Bump
Band context for a much narrower,

uptempo focus than in the past. And
she’s the first to admit that while
rock has long been a constantin her
live dates, she’s fared less well in the
studio when working up recorded
versions.

“I never thought it was as—1 hate
to use this term because of its sexism,
but ir’s the only one that 'works,
really—ballsy as it should have
been,” Raitt observes of her past
rock essays. “The energy of the live
shows has never really come across
on the records, so I'd rather not try
and put it down as a production
thing, tied to whoever was produc-
ing me at the time.”

Ironically, it was Raitt’s ennui
over her career that actually fueled
the second wind she now seems to be
enjoying. After a long string of al-
bums expected to post gold or plati-

{Continued on puge 56)
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Raitt Reckons She Will
Shake Fans With 8th LP

® Continued from page 55
num sales, with only onc actually
cresting past the former certification
level. Raitt says she was herself
wearving of the “cry wolf™ holding
pattern her sales suggested.

A renegotiation of her contract
with Warner Bros. tollowed her
Asher collaboration, “The Glow,”
and here Raitt frankly admits that
the then-heated battle between
Warner and another major helped
her capture much more lucrative
terms. “By finally getting a lot of
moncy from my contract. | was able
to take some time off to concentrate
on political work,” explains the
long-time activist and founding
member of Musicians United for
Safe Energy (MUSE).

“Ironically, that gave me the
chance to work with a whole new
group of different people outside my
own band. | was out for about six
months, and I used four different
bands, including mine, so | could
save money on the overhead for
those benefits by not having to fly
my own players to every date.”

In shifting from her ensemble to
dates with the Midwestern-based
Doug Maynard Band, John Hall’s
group from New York and Jim
Byfield and the Brothers of the
Night. an Oklahoma-based outfit,
Raitt says she became convinced of
the need to stretch beyond her style’s
previous boundaries.

Thus. her introduction to the
Bump Band-—-drummer Ricky Fa-
taar, bassist Roy Ohara, organist lan

McLagen and guitarist Johnny Lec
Schell-—came at a propitious mo-
ment. “My producer. Rob Fraboni,
had put them together about two
ycars ago to back Ian’s solo record-
ings, and 1 went out to Shangr-La
Studios in Malibu to see the facihity.
where | heard the band,” she recalls.

“l just wanted to strip down to
roots music, and I'd gotten tired of
doing that same old combination.
And I fit into the Bump Band format
really well, between getting into
more rock'n’roll through the various
band members I'd done benefits
with.”

On Raitt’s current tour, she’s us-
ing her former band’s drummer
Dennis Whitted, in lieu of Fataar,
who'd already committed to other
work. And she promises the live
shows will reflect her new rock edge.
Of the new band arrangement, she
remarks that she's more a member of
the band than the featured star: “I
always wanted to join Little Feat
when they were still together, and if
this record happens, [ want to let
other singers come up front.”

Meanwhile, Los Angeles fans will
have a look at Raitt'srevved-up new
order April 3 when she plays the
Hollywood Palladium—a date. she
proudly notes, that will shock her
more “sensitive older fans because
of its dance emphasis, reflected by
the festival seating set for the date.
Opening will be the veteran East
Coast band NRBQ, which provided
two songs on the current LP.

for more than 50 years the Ellls ﬂudltonum
has been the place in Memphis for touring
music shows, stage productions, rock, country,
gospel and blues concerts. €llis has two halls,
one seats 4300 the other, 2400. Underground
parking, contemporary lighting and specially
controlled acoustical ceiling panels for great
sound. €llis has the largest stage in Memphis
and a stage lift that allows performers to play
to their audience from floor or stage level.
The price? Call and you won't believe the
sound you hear. Plan to make ,
your music beautiful in Memphis. F

Ellis Auditorium Musm Halls

Part of the beautiful Cook Convention Center

Call Guy Coffey (901) 523-2082

Pianist Rises
As Promoter

® Continued from page 53

tor the Marin Fesuval and gave
away 4.000 copics.

A series of four monthly Rhy-
thm & Blues Explosions at the
Cotati Cuabaret. for which Naftalin
as producer has mounted “a promo-
non campaign as extensive as we
would get il we hired someone out-
side 1o do it.” The campaign in-
cludes local printads and visits to lo-
cal radio. television and newspapers
with comp tckets and copies of the
featured artist’s records. The [irst
gig, Feb. 6--which Naftalin terms
“very successiul—-as good-looking
and good-sounding a show as you'll
find anywhere” headlined Charlie
Musselwhite, who has a new album,
“Curtain Call,” (with the Dyna-
tones) on War Brides/Solid Smoke.
This show drew 350 at $5 per. as did
the Mar. 6 show featuring Percy
Mayfield. In a separate cvent Naf-
talin presented Albert Collins & the
Icebreakers at the Cabaret Feb. 14
Nafialin’s band plays at all these
events as well.

The Percy Mayfield Northern
California tour, with Naftalin
presenting Mayfield (as well as
backing him with his band) at five
Buay Area clubs March 4-8. Naftalin
says he also wants to produce May-
ficld on vinyl: “There’s no question
he has some great albums in him.”

Special appearances of Naf-
talin’s Rhythm & Blues Revue at the
1981 Monterey Jazz Festival and at
the traditional New Year’s Eve party
at Bimbo’s in San Francisco’s North
Beach.

Videotapings. directed by Mi-
chael Prussian, (with audio by Phil
Edwards) of three of the Blue Mon-
dav Parties at the Sleeping Lady.
Thus far the finished program tapes,
featuring many of the musicians
named above as well as vocalist Es-
ther Jones. have aired on PBS chan-
nels in Chicago, Minneapolis and
San Francisco. The Chicago airing
was accompanted by simulcast on
WXRT-FM.

Naftalin also says that. if he finds
the financing, he intends to come to
market with a recording from a ses-
sion last July 3 at the Sleeping Lady,
the night preceding the Marin Fair.
The LP, as presently projected,
would contain three tunes from
Mayvfield. one featuring Jones and
Fulson. one with Jones’ vocal alone,
one cach from Hooker. Musselwhite
and Mississippi John Waters, and
two from the Naftalin band. Nat-
talin says Prussian expects to create
from this program “the first blues
videodisk.™

Talent
~ Talk

Recent weeks have brought a
flurry of splits between major acts
and their respective management
teams: first came news that Styx and
fong-time manager Derek Sutton
had parted ways over conflicting ca-
reer blueprints, despite Sutton’s ac-
knowledged key role in carrying the
Midwest rockers into platinum terri-
tory. Now confirmation comes of
Rod Stewart’s parting from manager
Billy Gaff, and reports of pending
litigation in which Air Supply is ex-
pected to scek dissolution of its pact
with Bestall-Reynolds. In each case,
sources have thus far minimized
comment. terming the splits “ami-
cable”
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Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of sellouts and
dates(s).

e POLICE, JOAN JETT & THE BLACKHEARTS—$151,180, 15,000, $10.50,
Fantasma Prods., Hollywood (Fla.) Sportatorium, seflout. March 12.

® ROD STEWART—$130,627, 12,544, $11 & $10. Sound Seventy Prods., Bir
mingham Jefferson (Ala.) Civic Center, sellout, March 11.

® POLICE, JOAN JETT & THE BLACKHEARTS—$116,930, 11,602, $10, Fan
tasma Prods., Jacksonville (Fla.) Memorial Colsieum, sellout, March 13.

e BLACK SABBATH, WRABIT—$114,438, 12,023, (15,000), $9.75-$8.75,
Schon Prods., Met Center, Minneapolis, March 13.

® UFO, SAXON—$112,493, 10,196, $11.50, $10.50 & $9.50, Contemporary
Prods., International Amphitheatre, Chicago, seilout, March 13

e POLICE, JOAN JETT & THE BLACKHEARTS—$103,908, 10,000, $10.50,
Fantasma Prods., Lakeland (Fla.) Civic Center, sellout, March 14.

e ROD STEWART—$94,049, 8,744, $11.75 & $10.75, Contemporary Prods.,
Kansas Coliseum, Wichita, sellout, March 13.

® B-52'S, NO SISTERS—$79,228, 8,500, $1025 & $9.25. Bill Graham
Presents, San Francisco (Calif.) Civic Auditorium, sellout, March 13.

o DARYL HALL & JOHN OATES, DONNIE IRIS—$76,212, 8,064 (9,662 capac-
ity), $9.50 & $8.50, Brass Ring Prods., Univ. of Toledo (Ohio) Centenrual
Hall, March 12.

® GRATEFUL DEAD—$%$74,332, 7,697, $10.50 & $9.50, Bill Graham Presents,
Univ. of Calif. at Davis Recreation Hall, sellout, March 14.

o JIMMY BUFFETT—$72,840, 7,188 (12,647), $11-%$8, in-house promotion,
Univ. of Texas Frank Erwin Special Events Center, Austin, March 7

e PEABO BRYSON, BRANDI WELLS—$72,205, 5,300, $15, $12.50 & $10,
Electric Factory Concerts, Academy of Music, Philadelphia, two shows, one
sellout, March 4-5.

o GRATEFUL DEAD-%$61,750, 6,500, $9.50, Bill Graham Presents, Reno
(Nev.) Centennial Coliseum, sellout, March 13.

e JIMMY BUFFETT—$57,723, 6,102 (9,000), $10 & $9, Pace Concerts, La.
State Univ. Assembly Center, Baton Rouge, March 11.

e 0ZZY OSBOURNE, UFO—$61,512, 6,475 (8,500), $9.50, Mid-South Con
certs, Hirsch Memorial Coliseum, Shreveport, La.. March 2.

e BLACK SABBATH, WRABIT—$57,388, 6,573 (10,100), $9.50 & $8.50. Star
date Prods., Dane County Coliseum, Madison, Wis., March 12.

e PRINCE, THE TIME, SUE ANN—%$54,060, 5,850 (7,500), $10, Schon
Prods./Talent Coordinators of Amer., Met Center, Minneapolis, March 7.

e BLACK SABBATH, WRABIT—$48,823, 5,800 (7,200), $9.50 & $8.50, Star
date Prods., Brown County Arena. Green Bay, Wis., March 10.

® MICKEY GILLEY, T.G. SHEPPARD, REBA McENTIRE—$47,648, 5,168
(6 322), $9.50 & $8.50, C.K. Spurlock, Asheville (N.C.) Civic Center, March

° MICKEY GILLEY, T.G. SHEPPARD, REBA McENTIRE—$47,647, 4,927
(7,654), $9.50 & $8.50, C K. Spurlock, Cumberland County Memorial Audi
torium, Fayetteville, N.C. March 5.

® 0ZZY OSBOURNE, UFO—$46,722, 5,421 (10,000), $9 & $8, Mid-South Con-
certs, Pine Bluff (Ark.) Convention Center, March 5.

® DARYL HALL & JOHN OATES, DONNIE IRIS—$43,653, 4,032, $11.50,
$10.50 & $9.50, Brass Ring Prods., Univ. of Mich. Hill Auditorium. Ann Ar
bor, sellout, March 14.

e B-52'S, THE JUDY’'S—$38,412, 4,508 (8,050), $9, Fahn & Silva Presents/
Touring Co., El Paso (Texas) County Coliseum, March 5.

e J. GEILS BAND, U-2—%35,064, 3,691 (4,333), $9.50, Mid-South Concerts,
Auditorium North Hall, Memphis, March 12.

® PURE PRAIRIE LEAGUE, CORBIN HANNER BAND—$33,206, 3,592, $9.75.
Di Cesare Engler Prods., Stanley Theater, Pittsburgh, sellout, March 12.

® QUARTERFLASH, TOMMY TUTONE—$26,768, 3,346, $8, Contemporary
Prods., Univ. of Okla, Lloyd Noble Center. Nroman, sellout, March 10.

o RENAISSANCE—$26,434, 3,000, $10 & $8.50, Electric Factory Concerts,
Tower Theatre, Philadelphia, sellout, March 5.

o EARL KLUGH—$25,131, 2,363 (2,800). $11.50 & $9.50, Northwest Releas
ing Co., Moore Theatre, Seattle, two shows, March 13.

® NYLONS—$23,846, 2,216 (2,400), $11 & $9. Concert Prods. Int'l, Massey
Hall, Toronto, March 4.

® QUARTERFLASH, TOMMY TUTONE—$20,928, 2,616, $8, Contemporary
Prods., Old Lady of Brady, Tulsa, Okla.. sellout, March 9.

o PRINCE, THE TIME—$19,431, 1,952 (3,000), $10 & $9, Electric Factory
Concerts/Talent Coordinators of Amer., Tower Theatre. Philadelphia,
March 13.

e B-52'S, DENNY DENT'S TWO-FISTED ART ATTACK—$17,300, 1,766
(3,500), $10, Fahn & Silva Presents/Michael Schivo, Univ. of Nev.
MCDermott P.E. Plaza, Las Vegas, March 7.

o FERRANTE & TEICHER—$16,886, 1,858 (2,801), $9.50 & $8.50, Northwest
Releasing Co., Symphony Hall, Salt Lake City, Utah, March 13.

e QUARTERFLASH, TOMMY TUTONE—$16,290, 2,000, $9 & $8, Contempo
rary Prods., Cotillion Ballroom, Wichita, Kan., sellout, March 11

e UFO, SAXON—%$13,122, 1,396 (2,400), $9.50 & $8.50, Stardate Prods.. Riv-
erside Theatre, Milwaukee, March 12.

e EARL KLUGH—$11,880, 1,264 (2,700), $10 & $8.50, Northwest Releasing
Co., Opera House, Spokane, Wash., March 11.

e ALDO NOVA, SEQUEL—$11,608, 2,902, $4, Albatross Prods., Paramount
Theatre, Seattle, seliout, March 11.

e ALDO NOVA, SEQUEL—%$10,646, 2,716, $3.92, Albatross Prods./Double
Tee Promotions, Paramount Theatre, Portland, Ore.. sellout, March 13,

e DAVID CROSBY, PUZZLE—$10,098, 1,188 (2,000), $8.50, in-house promo-
tion/Double Tee Promotions. Euphoria. Portland, Ore., two shows, March
12-13.

o MINK DEVILLE, HAWK—$9,392, 1,105, $8.50, Concert Prods..
combo, Toronto, three sellouts, March 8-10.

e CLANCY BROTHERS—$7,877, 931 (3,500), $10. $9 & $7, D1 Cesare Engler
Prods./Jennifer, Stanley Theatre, Pittsburgh, March 11.

e STEP—$4,075, 815 (880), $5, Feyline Presents, Boulder (Colo.) Theatre,
March 10.

e JOHN HARTFORD, NEW GRASS REVIVAL—$2,632, 405 (1,000), $6.50, in-
house promotion/Double Tee Promotions, Euphoria, Portland, Ore.. March
11.

Int’l, El Mo

Copyrighted and compited by Amusement Business. a Billboard Publications. Inc. publi
cation. Boxscores are comptiled every Tuesday. f you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764-7314.
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Classical

Arabesque Cassette Line
Moving Into Budget Market

CHICAGO—New York’s Ara-
besque Recordings is rerouting its
prerecorded classical cassette line to
the budget market. According to
marketing chief, Bob Knox, dealer
tape cost has been slashed to $2.35
and cassettes are being repackaged
in Norelco boxes.

The move puts Arabesque into the
booming budget classical cassette
field alongside such suppliers as
Moss Music Group and Sine Qua
Non. The same Arabesque titles
originally listed at $8.98 and $9.98
(digital) notes Knox.

Knox says Norelco boxes will re-

AIDS OPERA IN U.K.

place paperback book-sized pack-
aging and the revamped series will
debut with 21 titles this month. The
over-sized packaging, developed for
the Caedmon division’s spoken
word product, has proven largely
unusccessful with record dealers, re-
veals Knox.

According to Arabesque, the
series will have a nationally adver-
tised price of $4.98. Knox says that
multi-cassette titles included in the
release are packaged in 6%-inch by
9%-inch opera packs. He adds that
five of the initial titles are digital
recordings.

Player Sets Arts Program

LONDON—A §2 million arts
sponsorship, spread over three years,
by the tobacco firm John Player and
Sons is principally aimed at winning
a wider audience for opera in Brit-
ain.

The scheme basically involves
ticket subscription programs run by
the English National Opera, the
Welsh National Opera, Opera North

and Scottish Opera in many major’

cities here. It raises business spon-
sorship of the arts in the UK. to
around $15 million annually.
Subscription schemes help to
guarantee bigger audiences, find
new opera supporters and provide
financial advances for new produc-
tions. John Player is backing this
year’s Glyndebourne production of

Gluck’s “Orfeo,” David Bintley’s
new work, “The Swan Of Tuanola,”
for Sadler’s Wells Royal Ballet and
Ballet Rambert’s national tour, plus
backing the John Player Heritage
Concerts.

However, the sponsorship has met
opposition. John Player and Sons,.
already pumping money into British
sport, but now facing government
restriction on this kind of promo-
tion, is criticized by the anti-smok-
ing campaign ASH.

David Simpson, director of ASH,
says: “IU’s a cynical and deliberate
attempt to get around the restric-
tions on cigarette advertising. And
this sponsorship aims to lend credi-
bility to the shoddy operations of the
tobacco industry.”

Von Dohnanyi Joins Cleveland Orch.

CHICAGO—The Cleveland Or-
chestra’s sixth music director is set to
come aboard in 1984. He is Chris-
toph von Dohnanyi, currently music
director and principal conductor of
the Hamburg State Opera, who will
serve as music director designate for
two seasons.

Dohanyi’s four-year contract calls
for a yearly commitment of approxi-
mately 18 weeks including Sev-
erance Hall subscription concerts,
Blossom Music Center concerts and
concert tours, according to the or-

chestra. Dohnanyi is the successor to
Lorin Maazel, whose tenure ends
this year.

Dohnanyi made his Cleveland
Orchestra debut on Dec. 3, 1981
and is next scheduled to conduct the
orchestra in summer 1983. Accord-
ing to the orchestra, Dohnanyi will
glve up his Hamburg appointment
in 1984.

Dohnanyi, who records in Europe
for Decca/London, is married to so-
prano Anjua Silja and is the grand-
son of famed composer Ernst von
Dohnanyi.

Plan Museum For Chaliapin

MOSCOW-—The Soviet ministry
of culture has gone ahead with plans
for a museum commemorating leg-
endary opera singer Fiodor Chalia-
pin and aiso providing a historical
view of Russian “vocal arts” over the
centuries. The center is now taking
shape in an old wooden mansion in
Sadovoya Square here.

The new museum is to be an affil-
iated institute of the Glinka Central
Museum of Music Arts and will also

function as a center for studies of
Russian opera in general. A special
concert house is to be built for per-
formance and vocal festivals.

Chaliapin’s son has assisted the
designers in reconstructing the inte-
rior as it was at the turn of the cen-
tury when the singer and his family
lived there. Many exhibits have al-
ready been acquired by the organ-
izers, including stage costumes, a pi-
ano, furniture, drawings and
paintings.

April 23-25 are the dates of the 60-hour Chi-
cago Symphony WFMT-FM Marathon, aiming to
raise $550,000 in its seventh year. Previous
marathons have delivered $2,600,000, a record
amount. ... The Utah Symphony is seeking an
associate conductor for its upcoming season.
Robert Henderson is vacating the post to devote
more time to his duties as music director of the
Arkansas Symphony in Little Rock. ... David
Loebel, music director of the Binghamton (N.Y.)
Symphony Orchestra, has joined the Cincinnati
Symphony as assistant conductor. . . . Violinist/
composer Efrem Zimbalist, still active at age 92,
was honored at a special Reno Philharmonic
Symphony concert March 9. An orchestral ver-

____Classical Notes |

sion of Zimbalist's “Concert Phantasy On Rim-
sky-Korsakov's Le Cog d'Or"” recently completed
by the composer, had its world premiere. ...
New York's WNCN-FM will inaugurate its new
two-story live performance studio with a special
four-hour broadcast April 21. Leading classical
music performers and composers are scheduled
to take part. ... Architect and artist Reino
Aarnio is the new head of the Sibelius Society
which meets at New York's Finland House. He
succeeds critic and record curator David Hall.

.. EMI has waxed Rimsky-Koraskov's “Sche-
herazade” and Ravel's ““Bolero” and “Daphnis &
Chloe” with the Philadelphia Orchestra and Ric-
cardo Muti.

N
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Jazz

20 College Musicians Will Team With
Maynard Ferguson For National Tour

LOS ANGELES—Maynard Fer-
guson will team with 20 t2p college
jazz players in an ambitioLs summer
touring package being zscomed as
the first in an annual series of tours
targeted for the collegiate market.

Dubbed the “U.S. Cdllege All-
Star Jazz Band.” the ensenble is the
culmination of a three-year project
helmed by executive producer
Fran< Kohler, who’s since secured
the agency involvement of Inter-
national Creative Management.
ICM is now booking the dates, ex-

pected to start in June.

Kohler expects future editions of
the band to be assembled through
actual auditions and competitions,
but for the initial junket players are
being enlisted through a blue chip
advisory board of jazz educators
from 43 different campuses, along
with former North Texas State Univ.
jazz mentor Leon Breeden.

Fueling anticipation for the series
isits underlying focus on tapping the
growing number of high school and
college musicians actively playing

jazz. Kohler also contends that re-
vived interest in jazz amonag the gen-
eral collegiate population has as-
sisted in procuring Ferzuson and
enlisting ICM’s involvement.
Kohler says the project is de-
signed as a series commzrcial ven-
ture, but adds that he’s hoping to ob-

tain course credit and scholarship
support for those studer.ts picked.
All members will receive regular sal-
aries during their tenure with the
group. SAM SUTHERLAND

LOS ANGELES-The entry to
guitarist Larry Carlton’s Hollywood
recording studio offers one of the
most improbable security measures
to be found in any local facility—a
three-foot high, folding wooden gate
designed to keep his 18-month-old
daughter from wandering from the
stairs and into the studio.

Room 335, as Carlton has dubbed
his basement recording lab, is
clearly a home-grown studio, but in
its current format offers everything

the blue chip session veteran needs

when producing himself or other
artists: fully MCI-equipped, iaclud-
ing a fully-automated mixing con-
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RECORDS

Larry Cariton’s Home 335 Studio

sole and 24-track capability, the
room allows Carlton to add guest
solos and fills to other artists’ works
by simply bringing the tapes home
and overdubbing there.

“I bought this house in 1972 with
the idea of building a studio,”
Carlton says of his Hollywood Hills
home, which commands a view of
the Cahuenga pass and the San Fer-
nando Valley. “l bought a funky 16-
track tape deck and all the toys, but
didn’t have any acoustic treatment
done.”

Even so, he would later record a
number of albums, both his own and
those for other clients, in that early
incarnation of Room 335, before
having the room acoustically rede-
signed and the MCI gear installed.

Now the studio looks poised to get
notoriety as the origin for Carlton’s
first sleeper crossover success,
“Sleepwalk,” a languid instrumental
remake of Santo and Johnny’s 1959
single hit. Carlton’s single version is
posting solid adult contemporary
gains, rising this week to a starred
14 on Billboard’s Adult Contempo-

(Continued on page 88)

Clean Cuts
Label Makes
Market Dent

® Continued from page 21
as well as one of Heyrman’s own
proteges, pianist Jessica Williams.

Its first major breakthrough, how
ever, came when alto saxophonist
Phil Woods approached Adelphi for
a recording project. Woods was sub-
sequently signed to deliver one LP
for Adelphi itself and one for Clean
Cuts, and his first live set, released
on the latter, captured respectable
jazz format airplay.

That set also drew attention to
Clean Cuts’ insistence on pressing its
disks on virgin vinyl and slipping
them into two-piece inner sleeves of
paper and polyvinyl.

“Both Tom Sitler and I come from
a long background in retail, so we
both felt it was important to come
with a quality product,” asserts
Heyrman in defense of those costly
measures.

“We also feel you can achieve that
quality having to go to a full audio-
phile record at the higher prices they
fetch.”

The chief investment, he adds, is
in production time, but the neces-
sary slowdown in reaching market
isn’t a problem given the label’s av-
erage annual output of two LPs.

Heyrman says that the turning
point behind Clean Cuts’ decision to
amicably leave Adelphi and work
directly with its 15 distributors came
with the second Jessica Williams al-
bum, “Orgonomic Music.” which
saw release at the beginning of 1981.
A slow but steady seller that gener-
ated critical attention, Heyrman
credits that record and the Woods
live disk as consolidating Clean Cuts
at retail.

As for his own retail emphasis,
Heyrman—a former store manager,
chain treasurer and executive at
firms including For The Record,
Record & Tape Collector and Music
Liberated—feels it’s at the root of his
firm’s approach: “I consider that ex-
perience to be invaluable. I'd love to
take every artist in this business into
a store and have them see how rec-
ords are sold, and what goes over
with the buying public.

“It’s the one place where you can
play a record and actually see the
public’s reaction first-hand.”
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Spector Records [nternational is proud
to present VERNON BURCH'S

available on 7" SRI-BO0Q21 from the
album “PLAYING HARD TO GET”
SW-70005.

CALL YOUR LOCAL CAPITOL
RECORDS SALESMAN TODAY FOR
YOUR ORDER.

Management: TONY SOBEL
Directions: ZIPONKI ENTERPRISES

SPECTOR RECORDS INTERNATIONAL

DISTRIBUTED BY CAPITOL RECORDS, INC. ©1982 Spector Records Intermational, Inc. All Rights Eeserved « Printed in US A
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General News

WBMX-FM Sticks To ‘Game Plan’

Black Contemporary Station Recovers Lost Ground

® Coutinved from page 51

very shallow, and had no overall va-

station, we do participate in the

Survey For Week Ending 3/27/82

Soul LPs.
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By MIKE HENNESSEY*

pain is a late developer among Western European
countries as far as prerecorded music sales are
concerned, but the indications are that the market
is catching up fast.
Despite a certain amount of social and eco-
nomic turbulence created by the uneasy transition
from Franco's dictatorship to the untidy fiexibility of democ-
racy, therecord industry on the whale takes an optimistic view
of its future,

It may well be that unemployment is running above the two
million mark (12% of the workforce); that turnover in 1981
was an estimated 10% down on the figure for 1980; that infla-
tion is running at around 14%; that there is a 20% luxury tax
on records, and that it takes the average Spaniard a whole day
to earn enough money to by a full-price prerecorded cassette
or LP record.

" It may also be that distribution in Spain leaves much to be
desired; that only a few hundred of the country’s 10,000
points of sale are fully-fledged, specialist record dealers; and
that high fidelity equipment has penetrated only 5% of
Spain’'s nine mitlion homes.

But Spain’s 38.5 million people have always been voracious
consumers of music and provided that the music industry can
contain the late-arriving but fast-developing home taping
problem, some modest optimism about the future seems ade:
quately justified. Reinforcing the argument for optimism is
the fact that the Spanish music industry has.a bountiful sup-
ply of creative talent and enjoys one unique advantage over its
counterparts in continental Europe—the lucrative export mar-
ket provided by the other Spanish-speaking countries around
the world. More than 300 million of the world's population
speak Spanish.

Ariola, which has its Latin American division in Barcelona,
derives an estimated $4 million of its turnover from exports to
South America. One of the label’s major artists, Camilo Sesto,
sells more than 1.5 million records in Mexico alone each year;
and RCA’s Manuel chalked up 1.2 million sales in Mexico last
year—just to name two of the many Spanish artists with good
export track records.

Hispavox, a particularly active exporter of product, claims to
have increased its turnover from Spanish-speaking countries
by 130% last year.

Unquestionably the most galvanizing stimulus to inter-
national sales of Spanish product in recent years has been
provided by the incomparably successful Julio Iglesias who, in
two years with CBS, has become the multinational’s biggest-
selling artist worldwide selling more than 20 million records.
Although nobody in the Spanish industry is supposing for a
minute that the Iglesias phenomenon is going to set up a
worldwide clamor for Spanish music and artists of all kinds, at
least some of the attention focused on the superstar has
spilled over on to some of his fellow artists.

And this at a time when Spain seems to be particularly
strong in local talent and when many companies are placing
more emphasis.on developing sales of domestic repertoire.

English-speaking repertoire still dominates the Spanish
market and the most influential radio stations continue to fa-
vor Anglo-American recordings. SER, for example, one of the
most important Madrid stations, allocates 60% of its music
airtime to international repertoire. But while it is true to say
that most of the Spanish industry’s turnover comes from in-
ternational product, in unit terms, Spanish repertoire prob-
ably has the ascendancy because a much higher proportion of
domestic product finds its way on to low-price albums and
cassettes. Naturally the multinationals like Ariola, EM!, RCA,
PolyGram and CBS, which account for about two-thirds of the
total industry turnover, derive about three-quarters of their

Mike Hennessey is Billboard's International Editorial Director in London.
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sales from in-

ternational rep-

ertoire. Whereas
companies like
Belter, Hispavox and
Zafiro rely principally on
domestic product for their
income.

Because: Spain is a relatively low income country
where sophisticated record playing equipment has been
slow to penetrate, the advent of the cheap cassette
player has meant that sound carrier growth has favored
prerecorded cassettes rather than disks. As a result, 60% of
industry turnover comes from prerecorded cassettes and
40% from records. In unit terms the cassette is even more
predominant, which reflects the fact that rack operations dis-
tribute cassettes only, including a large proportion of Spanish
budget repertoire. Whereas an international hit witl sell equal
proportions of cassettes and albums, a Spanish hit will sell
three, or even as many as five, cassettes to every one LP.

The slow penetration of sound carrier hardware into Span-
ish homes has given rise to much industry speculation as to
how the home entertainment market will develop now that
technology can offer a wide range of alternatives. Jose-Luis
Gil, managing director of Hispavox, believes that the record
may have zassed its peak as a source of home entertainment
and that penetration of high fidelity audio equipment may
have reached a plateau.

““The development of the Walkman and the growth in color
television acquisition—especiallyswith the soccer World Cup
due to the held in Spain this year—could mean that many
people will bypass hi fi equipment,” he says.

But Stig von Bahr, managing director of CBS, reads the
signs differently. *“ think it will take two years for Spain to get
to where, say, the U.K. is today in terms of video and the gap
will be filled by a surge in-hi fi sales,” he says. *‘! think the

video explosion will not come until Spain enters the Common

Market in 1984.”

Most commentators, however, see the World Cup as pro-
viding an immense stimulus to sales of color tv receivers
and videocassette recorders and, as in most other countries,
opinion in the industry is divided between those who would
seek to offset declining record sales by entering ‘the video
market and those who believe that if the record industry has a
role at all in the video boomt, it will be simply that of distribu-
tion.

So far no Spanish record company has moved into video
software production or distribution. RCA will be starting this
'year through its joint venture with Columbia -Pictures and
CBS, too, will be making its first video moves. WEA, when it
opens its rew Spanish operation later this year under the di-
rection of Ben Bunders, will also be operating in the video
field.

But Enrigue Garea, head of Discos Columbia, believes that
the only role for the record industry in video is that of using its
existing distribution set-up to bring existing product to the
consumer. And Esteban Morencos, head of Zafiro, sees no
connection-between the record market and the video market
which, he says, will be served by different outlets,

When it comes to determining the penetration degree of
video recorders, accurate figures are hard to come by and esti-
mates vary sewilderingly from 60,000 to 250,000, with quali-

A (Contjnued on page S-12)

The soccer ball, flamenco guitar and grapevine
pictorially evoke the land of sun, sand and san-
gria. This year, worid attention focuses on Spain
because of the World Cup soccer competition. The
12th World Cup, expanded from 16 to 24 nations,
begins June 14th in Vigo with the finais in Madrid
on July 11. Anticipation Is aiready bullding and
tourism Is expected to reach an ali-time high. Fia-
menco is a widely recognizable style of Instrumen-
tal or vocal music originating In southern Spain
that Is intensely rhythmic and dramatic and usu-
ally accompanied by the clapping of hands and
stamping of feet. Citrus fruit and grapes are
among Spain’s chief agricultural products and of-
ten wind up together as ingredients in sangria, an
dced drink usually of red wine that has been di-
luted, sweetened and spiced. Such wines as sherry
and Malaga are aiso well lsnown. There will be
much hand-ciapping, foot-stomping and sangria
celebrating Spain’s hosting of the World Cup.
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RISE OF ROCK ENERGIZES
WIDENING TALENT VISTAS

_ith an increasing acceptance at international lev-
els, Spanish talent is alive and kicking and pro-
ducing high levels of adventurous, imaginative
and creative entertainment.

And the talent scene is particularly well served
by the management companies, often booking agencies as
well, which have sprung up over the past 15 years. There are
around 10 really big ones, around 50 at medium size level and
at least 400 one-man operations of varying peaks of effi-
clency.

In Spain. artists mainly work in what are termed ‘‘galas,”
stage presentations which run for one, two or three days and
take place in night clubs, dance-halls and discotheques. The
summer months are busiest, July, August and September.
when local government authorities contract acts for summer
“fiestas" to help boost the hectic tourist season.

Numerous events are also staged in bull rings, sports halls
and football stadiums, the latter now accepted as prime sites
for showcasing the Spanish rock boom.

Early on, Spanish musical acts bought their own sound and
lighting equipment in order to compete with slick tours com-
ing in with foreign bill-toppers. More recently, rental com-
panies have emerged to provide sound, lights. operators,
trucks and anything else needed, so that many Spanish art-
ists have sold off their own costly equipment and now go out
on the road with rented equipment only.

Spanish artists most in demand in Spain through 1981

5

bt

Jose Luis Perales

Rocio Jurado

were: Juan Manuel Serrat, Rocio Jurado, Jose Luis Perales,
Miguel Rics, Orquesta Mondragon, Juan Pardo, Manolo Esco-
bar, Duo Dinamico, Victor Manuel, Rocio Durcal, Mocedades,
Triana, Fecos, Pequena Compania, and Maria Jimenez.

Fees far these biggest of tne big local acts range from the
peseta equivalent of $6,500 to $8,500 per night.

But absent from the Spanish scene in the past year were
Julio Iglesias, Camilo Sesto, Miguel Bose and Raphael, though
the fatter did manage one or two concert appearances. Apart
from the fact that these superstars cost a fortune to book,
their international contracts and commitments have pre-
vented them from spending too much time in their native
land.

In today's music scene in Spain, comedy acts play a major
role and among the most successful are: Andres Pajares, Fer-
nando Esteso, Martes y Trece, Maricamen and her puppets,
Eugenio, Arevalo, Tip y Coll. Their performances cover the
whole of Spain, though some clearly have special regional ap-
peal. Others are particularly adaptable, notably Gila who has
scored heavily in Latin American territories.

There's a predictable enthusiasm in Spain for traditional
music and for flamenco, and the key artists include Manolo
Escobar, Rocio Jurado, Maria Jimenez, Isabel Pantoja, Ma-
nazanita, Manolo Sanlucar, Felipe Capuzano. El Fari. Lola
Flores, Los Chichos and Paco de Lucia.

(Continued on page S-14)

Rocio Durcal

Miguel Rios
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Victor Manuel with Ana

Camilo Sesto

Juan Manuet Serrat
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Maria Jimenez with key Movieplay executive Juan Santabaya.

I. ’ r‘ . ;

A group of Hispavox artists and executives at a celebratory
party.

Queen Sofia of Spain, second from right, with Jose Luis Gil,
director-general of Hispavox, left, and the recording duo
Enrique y Ana.

MULTINATIONAL LABELS DOMINATE;
BUSY INDIES CLAIM CREATIVE SPACE

he record industry in Spain started developing as a
profitably organized business some 20 years ago.
The major share of the market then went to purely
Spanish companies. Most have consolidated their
status; most are now veteran outfits with quarter
of a century of music-making behind them.
In more recent years, many smaller companies have come
and gone. Some have survived, thanks to cost-cutting and
tight budgeting. The emergence of the audio cassette config-
uration, which now accounts for 60% of total sound-carrier
sales in Spain, greatly helped the smaller entrepreneurs, an
occasional chart hit or regional break-out helping the bottom
line.
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