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sz BEST YET TO COME? s

'Bright Days Ahead,
| Say Execs At IMIC

By MIKE HENNESSEY & PETER JONES

ATHENS—In a defiantly upbeat
keynote address, Dick Asher, deputy
president and chief operating officer
of the CBS Records Group, assured
delegates at Billboard’s 12th Inter-
national Music Industry Conference
(IMIC) here that as an ailing patient,

Court Upholds
In-Store Radio
Play Decision

This story prepared by Douglas E.
Hall in New York and Bill Holland in
Washington.

NEW YORK-—The U.S. Supreme
Court has let stand a Second Circuit
Appeals Court decision here favor-
ing ASCAP and seven of its music
publisher members who had sued
Gap Stores Inc., a national clothing
chain, for playing copyrighted songs
without license via in-store radio
broadcasts.

(Continued on page 22)

the record industry is due for a
“miraculous recovery.”

Opening the meeting’s first day,
April 27, Asher established a posi-
tive and emphatically optimistic
mood which provided an encour-
aging response (o the conference
theme, “The Challenge Of Change.”

Throughout the three-day assem-
bly of leaders of the world’s music
industry, the mood was vigorously
sustained. Bob Summer, president
of RCA Records, and chairman of
the confab’s inaugural session, “Au-
dio Strikes Back,” aligned himself
with the sentiments expressed by
Asher in asserting that “although the
industry has sagged a bit, it has its
best days ahead.”

Executive vice president of Poly-
Gram Jan Timmer, who followed
Asher as second keynote speaker of
the day, underlined the part that
technology had played and could
play in bringing prosperity not only
to the hardware industry but also to

(Continued on page 57)

Page 10.

Everyone's talking about The Sherbs and their masterful new album,
“Defying Gravity!” SD 38-146. Following the success of their debut Ip,
“The Skill,” The Sherbs come back with another powerful release that,

once again, captures the sound that is uniquely their own. On Atco Records

and Cassettes. A Division of Atlantic Recording Corp. Produced by The

Sherbs and Richard Lush.

{Advertisement)
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Concert $$ Are Up Nationwide

Rock Still On Top, As Number Of SRO Shows Increases

NASHVILLE — U.S. concert
grosses are running ahead of last
year’s totals, according to a Bill-
board survey of venue managers,
and the number of shows booked
and sold out has increased.

Rock remains the top attraction in
all locations, while several superstar
pop acts such as Kenny Rogers
and Diana Ross have broken house

By CARTER MOODY
gross records in major arenas. And
country group Alabama recently
sold out two shows in the 12,900-seat
Charlotte, N.C., Coliseum within a
few hours.

While privately owned venues ap-
pear to be in the black, some public
facilities are booking fewer concerts.
Managers cite various reasons, in-
cluding municipal and state budget

cuts that have hurt promotion ef-
forts, competition from private
venues and often inflexible rent con-

tracts written into their charters.
Facilities ranging in size from
3,000 to 18,000 seats in every region
of the country report that concerts
produce 30%-50% of their income
through ticket sales, concessions and
(Continued on page 47)

Labels Still Targeting AM Outlets

Despite Audience Decline, Strategies Are Unaltered

NEW YORK —Major label execu-
tives foresee no departure from
current promotional strategies with
AM radio stations, despite new Ar-
bitron findings that only 22% of lis-
teners under 25 years of age tune in
to the waveband in the nation’s top
three markets.

In fact, promotion executives can-
vassed by Billboard are optimistic
that the coming of AM stereo will
breathe new life into the dial and

® FOUR RETAIL CHAINS will test CBS Records’ one-sided single
concept, to help the major—and perhaps the industry—evaluate the con-
sumer potential of the 99-cent disk. Page 3.

e HOME VIDEOTAPING will be offered as a subscription service next
year, when ABC Broadcasting plans to introduce its Home View Net-
work. This will enable VCR owners to tape programming for a monthly
fee, via a decoder to unscramble the tv signal. Page 3.

e IS RADIO READY for British techno-pop? Soft Cell’s “Tainted
Love” is highly popular with programmers in several key markets; oth-
ers won’t go near it. Some observers see the record as a watershed.

® BLACK MUSIC may again be becoming more political, more so-
cially conscious. Certain records, currently popular, support the con-
tention. The Rhythm & The Biues, page 10.

e BILLBOARD’S TRENDSETTER awards for 1981 were presented to
five industry innovators during IMIC in Athens last week. Page 74.

e GERMAN POP MUSIC, long dominated by foreign imports, has em-
braced a new core of exciting domestic talent that’s now making an im-
pact on the international scene. Special report, pages 60-64.

By LEO SACKS

improve market shares for current
AM powerhouses.

They say it's business as usual at
WNBC-AM New York, KFI-AM
Los Angeles and WLS-AM Chicago,
the dominant AM stations in those
markets. But, they add, their AM
promotional campaigns aren’t lim-
ited to those territories, especially
since country radio is such a potent
force on the AM dial.

“The lower demographic age

gronp is still a big record buyer,”
statzs Gordon Anderson, vice presi-
dent of national promotion for the
CB53 associated labels. “They’ve
really got to love AM to listen to it.
So a viable AM top 40 gets the same
consideration as an FM station
does.”

Label executives note that AM isa
strenger force in Chicago than in
New York or Los Angeles. But they

(Continued on page 22)

It's a match made in honky to1k heaven . . . GARY STEWART and DEAN
DILLON, two of country's most respected singers/songwriters, are to-
gether for the first time on their new album—"“BROTHERLY LOVE.” Pro-

ducer Eddie Kilroy has combined these two talents in country's new male

duet . . . also look for single releases drom both Stewart and Dillon forth-
coming from this album. Currently on a major market U.S. Tour, spreading,
what else, “BROTHERLY LOVE." #AHL 1-4310 on RCA Records.

www.americanradiohistorv.com
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ALVIN, SIMON AND THEODORE ROCK OUT!

ift of music.

Those Platinum-making Chipmunks are back with
an album that’s a sure-fire chip off the old rock!
“Chipmunk Rock” includes the Grammy-award
winning songs “Bette Davis Eyes” and “Jessie’s
Girl” as well as eight more rock and roll favorites
guaranteed to keep the album and the Chipmunks

engraved in the hearts of America for a long,
long time!

duced by Janice Karman and Ross Bagdasarfan““’

0
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General News

NEW YORK-—To stimulate the
45s market, CBS Records is now
testing its concept of one-sided sin-
gles (Billboard, Feb. 6). The label
releases four titles in the format
this week, marketing them through
four retail chains.

The outlets are TSS/Record
World in New York, Kemp Millin
Washington, Music Plus in Los
Angeles, and Record Factory in
San Francisco.

In all locations, the one-sided

CBS Is Testing One-Sided 45s At Retail

By ROMAN KOZAK

singles will be sold at 99 cents each.
According to Stephen Reed, assist-
ant to the president at CBS Rec-
ords Division, some designated
stores in the chains will sell only
the one-sided single, some will sell
only the regular two-sided version,
and some will sell mixtures of the
two.

Reed says that after about six
weeks, the company will know
how well the new format is ac-
cepted by consumers, and then will

decide whether to continue with
the program.

The four titles are “Personally”
by Karla Bonoff, “Fool For Your
Love” by Jimmy Hall, “Still They
Ride” by Journey, and “I Just
Want To Satisfy You” by the
O’Jays.

The one-sided singles will be
packaged in special sleeves, and
point-of-purchase materials have
been developed.

See Super Disk Mart Expanding

Merchandising Is Key To Increased Audiophile Sales

This story prepared by Laura Foti
in New York and Sam Sutheriand in
Los Angeles.

NEW YORK — Audiophile rec-
ords—those digital and half-speed-
mastered albums selling for $15 and
more—continue to provide record
and audio dealers with steady sales.
Regular customers include audio-
philes and collectors, although the
market appears to be expanding.

Many stores stocking the product
call attention to it to attract new buy-
ers. In fact those dealers experi-
encing the strongest sales attribute
their success to strong merchandis-
ing—cross-filing in regular record
bins, in-store demonstration, stick-
ers, special promotions on individ-
ual titles, flyers and the like.

The one disappointing area of au-
diophile software, according to deal-
ers, are cassettes. “There’s not much

Aussie Concert
Tour Firm Goes
Into Receivership

By GLENN A. BAKER

SYDNEY—The profitability for
Australian promoters of touring in-
ternational acts has again been
called into doubt, with the news that
one of the country’s largest and most
firmly established concert tour com-
panies, Garry Van Egmond Promo-
tions, has gone into voluntary re-
ceivership.

Listed debts are in excess of
$500,000, the single largest amount
owing to Overseas Touring Inc., rep-
resenting George Benson’s Austral-
ian tour earlier this year.

Van Egmond’s firm conceded de-
feat after three consecutive tours fin-
ished in the red: those of Benson,
Johnny Mathis and the Kinks. The
promoter has been operating for 20

(Continued on page 49)

COMPUTERIZE

NASHVILLE—Warner Bros. Mu-
sic will install an on-line computer
system sometime within the next 12
months, introducing instant encod-
ing and transmission of songs to any
of its branches worldwide.

The computer, now being pur-
chased by Warner Communications
Inc., will provide total catalog access
electronically; it will also allow
analog tapes assembled by one WB
Music office to be transmitted dig-
itally and then de-encoded into
analog form again at the other end,
with no generation loss.

business there, much less than I ex-
pected,” says Art Schulman, director
of stores for Laury’s Discount Rec-
ords in Chicago.

“Cassette sales are so-so,” says
Mike Racz, head of RDA Associ-
ates, advertising agency for New
York’s Harvey Sound. “A $19 cas-
sette is a difficult sale to make. The
high-end car stereo owner is the
most likely marketing possibility.”

Harvey has been one of the most
aggressive promoters of audiophile
records. Empty sleeves are located in
the front of the store and often win-
dow displays feature the software.
The store has worked with Mobile
Fidelity on promotions for “Sticky
Fingers,” “The White Album,”
“Nights In White Satin” and a
Frank Sinatra album.

“We believe in the single title
push, not generic promotions,” Racz
says. “The appeal of ‘The White Al-
bum’ is to Beatles’ fans more than to
audiophiles. If you just show the ti-
tles as a way to improve the sound
on your audio system, you’ll lose
customers.

“People buy these records spon-
taneously,” he continues, “based on
a desire for that particular album.
We’d lose the appeal to a specific fan
if we advertised across the board.”

Harvey gives away special lim-
ited-edition T-shirts during these
promotions, with album graphics on
front and the Harvey logo on the
back.

Strong titles, according to Racg,
are what he terms “modern clas-
sics”—artists like Judy Garland and
Frank Sinatra. “We’ve seen a shift to
an archival outlook on these rec-
ords,” he says. “For me, that’s per-
fect. A great slogan would be, ‘If you
want to own this record forever,
you’ll buy it on audiophile.””

Brand new releases, such as those
by the Police and Kim Carnes, also
do well. “Either they’re current, or
they’re digging back 20 years,” Racz
notes. “With records that are about
two years old, that everyone’s sick of,

By KIP KIRBY
The system is tentatively slated for
Warners’ Los Angeles, New York,
Nashville and London offices, al-
though it could later be linked to sat-
ellite branches in Germany, France
and ltaly.

Tim Wipperman, managing di-
rector of Warner Bros. Music’s
Nashville division, believes this will
further assist the publishing con-
cern’s efforts to pitch songs inter-
nationally. “If I find out that Rod
Stewart is cutting an album in Lon-
don tomorrow and one of my writers

you don’t have the rekindled inter-
est.”

Classical sales are also sig-
nificiant, at Harvey and elsewhere.
Because the serious audiophile is of-
ten a classical music buff as well, ti-
tles from Telarc, Denon and others

(Continued on page 18)

ABC Setting Up
Home Tape Web
For VCR Owners

NEW YORK-In the midst of
Congressional attempts to deal with
video home taping, ABC Broad-
casting reveals it will offer a pro-
gramming service for VCR owners,
enabling them to nightly tape mov-
ies and shows for a $19.95 monthly
fee.

The system, using a new Sony de-
coder that unscrambles the signal,
will be tested this summer, with
plans to offer the service nationally
next year.

ABC, which calls the service
Home View Network, plans to lease
Sony VCRs at a fee of $29.95 monthly
and sell the units at competitive
prices.

Eventually, all of the five ABC-
owned stations will offer the service,

(Continued on page 74)

FUND ESTABLISHED

U.K. Vid Assn. Sets
Antipiracy Campaign

By PETER JONES

LONDON-A tough new crack-
down on video piracy is under way
in the UK. The British Video Assn.
(BVA) has established a $500,000
fighting fund, and launched a cam-
paign to have the 1956 Copyright
Act strengthened. This would in-
crease penalties for those convicted
of video piracy.

The association, which represents
software manufacturers, believes
that illegal product may account for
as much as 50% of U.K. video sales
this year, which are projected at
$350 million (Billboard, March 6).

The first antipiracy victory
claimed by the BVA in its new drive
sees a Midlands couple agreeing to
pay $1.3 million in damages (and
court costs) to five major video soft-
ware manufacturers, plaintiffs in le-
gal action accusing the couple and
nine others of producing and selling
illegal video videocassettes.

This was the result of mid-April
raids conducted by investigators
posing as buyers of illegal product,
carried out on the BVA’s behalf by
the antipiracy unit of the British
Phonographic Industry. Under a
“search and seize” order, the raiders
hit a “secret” factory sited above a
gambling business in the Midlands.

The unit took away a large quan-
tity of allegedly illegal tapes, labels,
artwork and associated items. And a
total 46 videorecorders were also re-
moved from the premises. The al-
leged counterfeiting involved the
manufacture, distribution and sale
of videocassettes of top titles includ-
ing “Superman,” ‘““Watership
Down,” “Lord Of The Rings,”
“Blazing Saddles,” “Dirty Harry,”
“Chariots Of Fire” and “Clash Of
The Titans.”

Altogether 11 defendants were in
court for the initial hearing in Lon-
don April 20, a twelfth said to be in
Spain. Plaintiffs in the action were
Warner Communications, Thorn-
EMI Video Programmes, 20-Cen-
tury Fox Film Co., Video Pro-
gramme Distributors and Metro-
Goldwyn-Mayer Film Co.

ABC-TV Raises ASCAP
Fees Before Rate Decision

By IS HOROWITZ

NEW YORK-The ABC tele-
vision network has raised its interim
performance fee to ASCAP from
$3.8 million to $5 million annually,
even as it is locked in adversary con-
frontation with the rights organiza-
tion before the U.S. District Court
here over rate adjustments.

The controversy stems from a roy-

Warner Music To Transmit
Songs Via New Digital Code

comes up with a song that’s perfect
for him, we can encode and transmit
the tape immediately,” Wipperman
says. “Our staff in London will have
the song in their hands the same day
to pitch.”

Wipperman is currently over-
seeing an in-house cost breakdown
to determine the financial effec-
tiveness of the projected system; but
he expects the computerization,
once installed and operative, to save
the company “considerable money”
in time, mailing costs and overseas
postage.

www.americanradiohistorv.com

alty structure frozen during pend-
ency of the failed antitrust suit
brought by CBS against the licens-
ing organization, an action that oc-
cupied court attention for more than
11 years.

Although final word on the CBS
suit was written more than a year
ago, and an agreement on new rates
and retroactive claims has since
been concluded with the CBS tv
web, private negotiations have so far
failed to result in deals with ABC
and NBC.

Only last week, ASCAP peti-
tioned the court to raise NBC’s in-
terim fee from its present $4.48 mil-
lion a year to $8.5 million, the fee
being paid by CBS in 1982. This sets
the stage for another court-assisted
rate setting procedure, as mandated
by the society’s consent decree with
the government when it cannot
reach agreement with a music user.

While ABC may look upon its $5
million as adequate until such time
as a complete schedule of license
fees is determined, ASCAP’s view is

(Continued on page 72)

Defendants named were Charles
and Marilyn Noble, Richard Green,
John Davies, Bedworth Video Li-
brary, Steven Johnson, Pangbourne
Musical Distributors Ltd., Crafts-
man Binders (trading as Northamp-
ton Paper Company), Xpress Print-
ing Company Ltd., Hoare and Cole
Ltd., K and S Commercial Photos—
plus the absent Alan Esparza.

It was said in court that investi-
gations into the counterfeiting ring

(Continued on page 36)

Retailers Cool
To Antipiracy
Funding Plan

By IRY LICHTMAN

NEW YORK — Merchandisers
would be reluctant contributors to
NARM-administered funding in
support of anticounterfeiting efforts.

Though key merchandisers con-
cede the problem requires an all-in-
dustry effort, they declare that a
formula advanced at the recent
NARM convention by RCA Rec-
ords president Bob Summer (Bill-
board, April 10) would lead to fur-
ther escalation of recording prices,
putting an additional squeeze on
profits.

Further, they intimate that the
campaign may be ill-timed in view
of the recent pass-along by labels of
a one-cent increase in album prod-
uct to finance NARM’s proposed
“Gift Of Music” institutional cam-
paign.

Although the “Gift Of Music”
idea required a %2-cent per LP fund-

(Continued on page 18)
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General News

Chains Mull Product Fill Options

Individual Store Buying, Drop Shipping Are Alternatives

LOS ANGELES—Though central
buying and warehousing dominates,
U.S. retail chains with farflung
stores have studied, or are studying,
autonomous individual store buying
or drop shipping in special situ-
ations.

By JOHN SIPPEL

Even longtime champion of cen-
tral buying/warehousing face spe-
cial circumstances, such as new re-
leases by established artists that
necessitate central buying and drop
shipping to distant stores within the
chain, if not chain wide.

DISTINGUISHED COMPANY—Terry Ellis and Chris Wright, co-chairmen of
the Chrysalis Group of Companies, were this year's honorees at the T.J. Mar-
tell Memorial Foundation Dinner, which raises funds for leukemia research.
Pictured with Ellis, left, and Wright, right, are Chrysalis artists Pat Benatar
and Leo Sayer, who performed “‘The Star Spangled Banner” and *‘Land Of
Hope And Glory” respectively at the April 24 event in New York.

JIM JIMIRRO

James Jimirro is president of Walt’

Disney Telecommunications & Non-
Theatrical and is one of the most out-
spoken voices in the video industry.
He is the subject of Billboard’s fifth in
a series of candid talks with leading
executives in the video industry. Here
he contrasts the foreign and U.S.
home video markets; discusses sales
vs. rental; addresses Disney’s laser
optical videodisk plans; and reveals
that the company is prepping its first
original home video program.

LOS ANGELES—Jim Jimirro is
no ‘nostalgia merchant’ but if he had
his way he might opt to move the
clock back three years and start the
home video business in the U.S. all

Judge Orders
Settlement Sealed
In Nero-RCA Suit

NEW YORK-—After three
days of plaintiff testimony,
U.S. District Court Judge Wil-
liam C. Conner here put on
record and then ordered sealed
a settlement between pianist-
conductor Peter Nero and RCA
Records.

The non-jury trial con-
cluded April 21, ending more
than two years of legal hassle
between Nero and RCA over
the former’s charge that the la-
bel deliberately manufactured
cut-outs of his album product
after he left the label in 1968.
Nero claimed breach of con-
tract, “economic disparage-
ment” and loss of standing in
the music community as a re-
sult of RCA’s actions.

Before the trial ended, only
Nero and his agent had offered
testimony.

By JIM McCULLAUGH

over again—as a rental business, of
course.

If the industry had got off on that
foot originally, he suggests, the busi-
ness might not be the sea of foment it
is now but might even possess some
of the characteristics of a Disney
movie—happiness and mirth in a
contented land of studios, distribu-
tors and retailers—all making a
profit.

“What you have in America,” he
observes, “is a situation where you
can’t get back to the truth because
certain patterns and policies have
been around for the past few years. |
used to think that it took 15,000
years to establish tradition. In the
video industry it takes 15 minutes.

“We’ve made a lot of mistakes in
the U.S. as an industry. One finds
that if you make modest mistakes
over a short period in this industry,
it’s too hard to change.”

While Disney’s rental and sales
activity is up, claims Jimirro, the
video industry still “has an identity
crisis. It should be at least 18-24
months before the industry shakes
out. [ don’t think the industry knows
what it is yet. We still have a situ-
ation where studios, distributors and
retailers are not working for com-
mon goals and where théy mistrust
and are suspicious of each other.

“The challenge,” continues Ji-
mirro, “is how can you convince re-
tailers that they can make money
with studio rental programs. Retail:
ers have been used to one way of
doing business and they don’t want
to change. Human nature says
people don’t like to change. One ob-
vious problem in the U.S is that you
have too many video stores. Retail-
ers say they can’t make money with
studio rental plans. Fact is you can’t
make money on anything if there are
too many stores. You’ve got too
many cassettes chasing too few cus-
tomers.”

Record Bar purchasing chief Ed
Berson states that he is constantly
studying the fastest and least expen-
sive method for reaching his 140
stores across the U.S. At present,
80% of inventory is shipped from
Durham, N.C. All singles are bought
direct by stores from their closest
one-stops.

“We have been conferring with
our suppliers on the basis that they
must provide a widespread chain
like ours with a different, specific set
of policies than they would in direct
shipping a single independent retail
store or a group of, say, three to five
stores.” Berson is saddled with an
additional problem in the introduc-
tion of video games (Billboard, April
24) where a new group of vendors
create new logistical problems.

Larry Mundorf, purchasing top-
per of the 130-odd Camelot Grape-
vine stores, echoes Berson, stating
that 85% to 90% of his stores’ inven-
tory stems from N. Canton, Ohio. He
has an added burden in that even on
new cassette releases, he prefers the
tapes going to N. Canton, where
they can be more facility boxed for
the stores. Like Berson, he sees a
shift to more direct drop shipping to
his outlets in 26 states.

Musicland Group’s vice president
of software merchandising, Fred
Traub, who shepherds purchasing
and delivery for its approximately

(Continued on page 20)

Foreign Vid Market Is ‘Starting
Over’ Point, Says Disney Exec

While it’s impossible to try and
unfold the events of the past three
years, suggests Jimirro, it’s not too
late to ‘do it right’ in the foreign mar-
ket.

“You don’t often get a second
chance,” he says, “but this time we
can correct our mistakes.”

The Disney executive believes
there’s more potential in the foreign
market for videocassettes than the
U.S. Reasons? 75% of VCRs are out-
side the U.S.; there’s no pay tv in
foreign markets to siphon off cus-
tomers; and over the air broadcast tv
is not nearly so prolific as it is in the
U.s.

Disney Home Video entered the
foreign videocassette market in 13
countries (11 Western European,
Australia and South Africa) in late
December and the early barometer
is extremely positive, he notes. While
Disney rents and sells in the U.S., it
“will never sell outside the U.S.”

(Continued on page 36)

Publishers
File Suit Vs.
Disk Retailer

NEW YORK-Two music
publishers have taken the rare
step of bringing civil actions
against a retailer and its presi-
dent, charging willful copyright
infringement.

In the aftermath of a recent
plea of guilty to criminal copy-
right infringement by Cheapo
Records, based in Cambridge,
Mass. and its president, Allen
Day, Northern Songs Ltd. and
Arc Music filed separate suits
Tuesday (28) in U.S. District
Court in Boston over the sale of

(Continued on page 67)

 Executive Turntable |

Record Companies

Dennis White is named president and chief operating officer of the Capitol
Magnetic Products division of Capitol Records Inc., and president and chief
operating officer of its Musicden Retail Corp. White, a 20-year veteran of the
label whose most recent post was as vice president, marketing, for Capitol, now
reports directly to chairman Bhaskar Menon. He replaces Ed Khoury, who
recently moved to vice president, personnel and industrial relations, for Capi-
tol Industries/EMI Inc. Replacing White as Capitol’s vice president, market-
ing, is Walter Lee, most recently the label’s sales vice president.

A
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White

Blackburn

Rick Blackburn named senior vice president and general manager for CBS
Records in Nashville, from vice president and general manager. ... In a re-
structuring of the a&r department at A&M Records in Los Angeles, Jordan
Harris has been appointed head of the division. He was vice president, a&r.

- David Anderle, director of new talent at A&M, continues in that position, tak-

ing on the new responsibilities in overseeing all aspects of a&r in coordination
with Harris.

Dave Rothfeld joins Vanguard Records in New York as executive vice presi-
dent. Most recently, he was consultant to Pickwick International for the Sam
Goody retail chain, after many years as head of the E.J. Korvette record de-
partment. Also at Vanguard, Wendy Simon upped to director of classical artist
relations. She was assistant to the president, a position she will continue to

hold. ... Sterling Devers upped to vice president, administration, sales and
marketing, PolyGram Records, New York. He was director of sales adminis-
tration. ... Steve Hoffman named catalog research and development coor-

dinator for MCA Records in Los Angeles. He has been with the label since
1977.

Kravitz Newman

Michael Abramson joins Island Records in New York as vice president of
promotion. Previously director of national promotion for Chrysalis Records,
he most recently headed his own firm, Michael Abramson Promotions. . ..
Robyn Kravitz upped to associate director, AOR promotion, Arista Records,
New York. She was national album promotion coordinator. . .. Joel Newman
named to the newly created post of vice president, West Coast operations,
Handshake Records. Based in Los Angeles, he was director of West Coast op-
erations for the label. ... Ken Baumstein appointed manager, product man-
agement, RCA Records, New York. He was production coordinator/associate
producer for Dick Clark Productions.

Joe Grippo joins Concord Records as national director of sales and mar-
keting. Based in New York, he had been executive vice president and general
manager of Malverne Distributors for the past 16 years. ... Barbara Bolan
named national director of sales for IRS in Los Angeles. She was Western sales
director for the label. . . . Michael Mathews joins Faulty Products Records in
Los Angeles as national promotion director. He was director of marketing for
Regency Records. . . . Dick Blase named director of special products for Viking
Records in Burbank, Calif. He will coordinate the development of a private
label and expand the label into supermarket and direct response promotions.

Publishing

Pam Lee joins House Of Gold Music Inc. in Nashville as publishing admin-
istrative assistant. She was gospel editor for Record World.

R Related Fields

At Warner Communications Inc. in New York, David Haas appointed vice
president and Edwin Hamowy named vice president, strategic planning. Haas
was assistant controller; Hamowy was senior planning execu-
tive. ... Carolyn McClain named executive director of
NARAS in Nashville. She was special assistant with Loretta
Lynn Enterprises. . .. Audrey Strahl joins the RIAA and its
i RIAA/Video division as public relations director. A former
press officer for Sire Records, Strahl most recently headed her
own press and marketing consulting firm.

At Allison-ElectroSound in Los Angeles: Bob Barone
upped to division vice president in charge of operations; Neil
Vance named division vice president in charge of engineer-
ing; and Mark Chayet appointed West Coast divisional sales manager. . . . Re-
naud Delapraz upped to national product manager and Mark Carey named
sales administration manager at Studer Revox America Inc. in Nashville.

Teri Zehentner upped to vice president, national sales manager, the Mura
Corp. in New York. She was national sales manager. . . . Jennifer Bohler joins

(Continued on page 67)
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DUE IN CHRYSALIS ALBUMS

General News
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Rushent Champions

New Device Tracks Counterfeits

LOS ANGELES—The as-yet-un-
titled Pat Benatar album, due in
September, will carry a unique anti-
counterfeit device, already being
used by Levi Strauss, world’s largest
jeans makers on 10 million of its la-
bels.

Each Chrysalis LP will contain a
self-addressed “warranty” card,
containing a special incentive offer
to boost 1ts return to Light Signa-
tures, a Century City firm here,
which will process it same day for its
authenticity. On the currently blank
portion of the printed insert in each
prerecorded cassette will be the

. same information, which can also be

MAY 8, 1982, BILLBOARD

mailed back in an envelope.

Chrysalis president Sal Licata will
be supplied on a daily basis with full
information in printout form of each
returned card. For example, the
printout will carry date received; se-

By JOHN SIPPEL

lection number, album title, manu-
facturing plant, city of purchase,
name and address of purchaser, cost
paid for the album, name and ad-
dress of retailer who sold the album,
and whether the album was “au-
thentic” or “counterfeit.”

Light Signatures has developed a
computerized concept, based upon
its Signa One console, manufactured
exclusively for it by Recognition
Equipment, Dallas. When the blank
cards or insert are passed through
the Signa One a computer-gener-
ated light beam converts the minute
pattern which exists in the wood
pulp to a unique number which is
then crystographically printed to the
paper.

Ronald Katz and Joseph DeLuna,
principals in Light Signatures, claim
the possible 16-digit number will
never be duplicated in an album

K-tel Plans ‘Hooked On Swing’

NEW YORK-—K-tel has taken on
the Swing Era as its most immediate
follow-up to its worldwide hit,
“Hooked On Classics.”

Called “Hooked On Swing,” the
package will be marketed in the U.S.
by RCA Records, which released the
“Hooked On Classics” album and
single in the U.S.

The 90-song swing effort is con-
ducted by veteran bandleader Larry
Elgart and is due for release late in

May, according to RCA. Elgart
fronts a studio band named the
Manhattan Swing Orchestra. The set
was cut in New York, while the clas-
sics released was recorded in Lon-
don by the Royal Philharmonic Or-
chestra conducted by Louis Clark.
In several weeks, RCA plans to
market its own in-house concept
along the lines of the classics set, a
tribute to Broadway tagged
“Turned-On Broadway.”

run, even if the unit were to sell into
the multi-millions. They demon-
strated their claim by enlarging a
quarter-inch paper area 1,000 times,
revealing an intricate pattern which
the light beam records numerically
on each card or integral tape insert.

Approximately 5,000 cards or in-
serts can be printed hourly. The
readback takes between six and
eight seconds for a single person op-
erating the equipment. The Signa
One would be leased or the printing
and readback can be done on the
firm’s premises here. Both execu-
tives estimate the cost per printing of
the card or insert would be $.015 and
$.025 respectively. The printout of
the full consumer information in-
cluding authenticity would be from
10 cents to 20 cents dependent upon
volume generated. The authenticity
check alone would be from | to 10
cents, depending upon quantity.

The Light Signatures method
works on anything made of natural
materials. The Levi Strauss labels
are made of leather. Plastic works
equally well, Katz states.

Eventually, should the Light Sig-
natures system become more widely
utilized in the industry, the firm can
supply wanding equipment which
permits the check of authenticity
anywhere in the chain of distribu-
tion.

The system is presently quartered
under strict electronic surveillance
including armed officers here.

NEW YORK-—“There’s a
whole generation of American
kids who are still listening to their
mom and dad’s music, and
sooner or later, they will say,
‘enough’.”

The remarks belong to Martin
Rushent, the English producer
currently at number 15 on Bill-
board’s Top LPs & Tape chart
with the Human League’s
“Dare” LP on Virgin. He offers
more: “The old rock guitar
sound that you hear on just about

oMy

~

Martin Rushent

Rock’s New Sounds

By ROMAN KOZAK

every American rock album is
pure nostalgia. It’s like that milky
saxophone sound that my par-
ents love so much from the dance
halls of the ’40s. But it doesn’t
have anything to do with any-
thing any more.”

As a producer, Rushent is cer-
tainly identified with rock’s
newer generation: Bram Tchai-
kovksy, Ian Gomm, Rachel
Sweet, the Buzzcocks, the Stran-
glers, Telephone, 999 and Dr.
Feelgood. As an engineer, he’s
worked with more established
acts: Supertramp, Yes, the Who,
Led Zeppelin and Emerson,
Lake & Palmer.

And now he’s reached agree-
ment with Arista for his produc-
tion company, Genetic Sound
(outside the U.S,, Island distrib-
utes Genetic). First Arista release
will be the Rushent-produced
LP, “Homosapien,” by former
Buzzcock Pete Shelley. The other
act signed to Genetic, in Britain,
is the Members.

“The idea for Genetic Records
came to me and Alan Winstan-
ley, who was my engineer in the

(Continued on page 72)
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Governor’s Conference
on . ‘Music

Join us!

May 15 & 16

Woody Herman’s Club,
Hyatt Regency Hotel

New Orleans

Music industry speakers and artists conducting seminars and work-
shops on song writing * video music * making deals ¢ building an act ¢
contracts * copyrights ¢ publishing ¢ recording ¢ promotion ¢ agents

and management

Featuring Jim Halsey, Woody Herman, Jim Fogelsong, Dr. George Butler
Registration 8:30 AM ® Seminars 10 AM-5 PM ® Donation: $10 daily, $15 for both days

Call Ellis Pailet, (504) 945-0000 for reservations

Louisiana Music Com

Lynn Ourso, Director

PO. Box 44185/Baton Rouge, LA 70804/(504) 342-6022
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Slow & Steady Wins Race;
Asia Tops Yes, ELP LPs

By PAUL GREIN

LOS ANGELES—Vangelis’
“Chariots Of Fire” (Polydor) jumps
to No. | in its 22nd week on Bill-
board’s Hot 100. That’s longer than
any other record has taken to reach
No. I since the start of the rock era in
1955. The old record of 21 weeks was
shared by Nick Gilder’s “Hot Child
In The City” (Chrysalis, 1978) and
Robert John’s “Sad Eyes” (EMI
America, 1979).

Three rock era singles have taken
20 weeks to reach No. 1: the Mir-
acles’ “Love Machine” (Tamla,
1976), Walter Murphy & the Big
Apple Band’s “A Fifth Of Beetho-
ven” (Private Stock, 1976) and K.C.
& the Sunshine Band’s “Please Don’t
Go” (TK, 1980). Two more took 19
weeks: Thelma Houston’s “Don’t
Leave Me This Way” (Tamla, 1977)
and Rick Springfield’s “Jessie’s Girl”
(RCA, 1981).

The record for the slowest climb to
No. 1 was held for nearly a decade
by the Marvelettes’ “Please Mr.
Postman” (Tamla, 1961), which took
15 weeks to hit the top. That record
was broken by the Raiders’ “Indian
Reservation” (Columbia, 1971),
which did the trick in 16 weeks.

The Raiders’ record was tied by
Helen Reddy’s “I Am Woman”
(Capitol, 1972) and Neil Sedaka’s
“Laughter In The Rain” (Rocket,
1975) before in turn being broken by
Frankie Valli’s “My Eyes Adored
You” (Private Stock, 1975), which
took 18 weeks. That record was tied
by Freddy Fender’s “Before The
Next Teardrop Falls” (ABC/Dot,
1975) before being toppled by the
aforementioned Miracles’ smash.

Four other records have reached
No. | in 18 weeks: Marilyn McCoo
& Billy Davis Jr.’s “You Don’t Have
To Be A Star” (ABC, 1977), Abba’s
“Dancing Queen” (Atlantic, 1977),

Andy Gibb’s “Love Is Thicker Than
Water” (RSO, 1978) and the Captain
& Tennille’s “Do That To Me One
More Time” (Casablanca, 1980).

In all cases we’re talking about the
number of weeks a record had been
listed on the Hot 100 at the time it
made its first appearance at No. 1.
Thus we're not counting Chubby
Checker’s “The Twist” (Parkway,
1962), which returned to No. | in its
27th week or Andy Gibb’s “I Just
Want To Be Your Everything”
(RSO, 1977), which returned to the
top in its 22nd week.

“Chariots” is the first instrumen-
tal to hit No. 1 since Herb Alpert’s
“Rise” (A&M, 1979), the first song

(Continued on page 66)

Coming Soon!

The first release from
Stewart Brothers Productions

BRUCE STEWART
“KEEP IT UP”

b/w
“2 AM In The City”

For foreign distribution &
licensing contact:

Wayne Stewart
Stewart Brothers

Productions
P. O. Box 5265
North Hollywood, Ca. 91616
(916) 645-1145 / (213) 506-5978
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Krokus singlemindedly play no-holds-barred  on market after market. Dallas, Houston,
rock and roll with a power that stacks up  San Antonio, Lubbock and El Paso
against any other band out there.  have dll fallen, and the Krokus LP
Krokus are delivering the big crunch of ’82.  has just become the Lone Star state’s
One Vice At A Time’s bulleting upward surges  hottest album (#1 in many areas).
on the sales and airplay charts | KROKUS . At Krokus first headlining
show the band’s following to be | onEVICE ATATIVME! date, the house was packed
dramatically and loudly expanded. .. at 115% capacity. Last week
They’re now creating hard rock | : they took L.A. by force, and
havoc with a breakout U.S. tour weres | the band’s steamroller effect
that’s having a startling effect | 755§ charges on...Your city is next.

| AL9591

Featuring the explosive cuts “Long Stick Goes Boom and “American Woman”

AMERICA IS SUBMITTING TO
THE GRIP OF KROKUS.

THE ALBUM CHARTS:
%'A‘!%m Billboard-78** ‘

R&R-24* Hard /FMQB-28*
*
Produced by Tony Platt for Teepee Productions, Ltd. and Krokus. Alh’m Nemo&-z 5
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High NAME PE  §°3 Wgh Low Ciose Change
13/16  9/16 Altec Corporation - 32 11/16 % 11/16 + 1/16
36% 26% ABC 6 752 35% 35% 35% - %
35% 25% American Can ,-; 7 129 27% 2T% 27% - %
5% 5% Automatic Radio - 4 28 5% 5% 5% Unch.
47% 36% CBS 7 471 422 41%h  42% + W
7% 41% Columbia Pictures 14 387 70% 70 70 - %
7V 5 Craig Corporation 21 10 6% 6% 6% - %
58% 47 Disney, Walt 17 723 57% 56% 56% - %
4 2% Electrosound Group - - - - 3 Unch.
6% 3% Filmways, inc. - 187 5% 5% 5% + %
17 14 Gulf + Western 4 618 15% 15% 15% - %
15% 10% Handleman 7 33 13% 13% 13% - %
6% 3 integrity Entertainment 3 2 3% 3% 3% Unch.
7 5% K-tel 4 5 6% 6% 6% Unch.
59 36  Matsushita Electronics 9 488 44 43% 43% - %
54% 38 MCA 13 222 S51% 51 51 - %
57% 49% 3M 9 406 55% 547 55% - %
65% 49 Motorola 1" 697 63% 617% 62 - 1%
40", 30 North American Phillips 4 50 39% 38% 38% - %
10% 6% Orrox Corporation - 16 9% 9% 9% - %
16% 10% Pioneer Electronics 10 - - - 12% Unch.
23% 16% RCA 10 2209 2% 21 21% + %
18 12 Sony 10 1505 13% 13% 13% - %
32 22% Storer Broadcasting 14 922 29% 28% 29 - %
3% 2% Superscope - 7 3% 3% 3% - %
34% 27% Taft Broadcasting 9 898 33 31 33 + 1%
3% 50% Warner Communications - 2129 56% 56% 56% - %
OVERTHE Sales Bld Ask OVER THE Sales Bid Ask
COUNTER COUNTER
Abkco - Y2 1% Kustom Elec. 80 1% 1%
Cetron Corp. 510 1-5/16 1% Recoton - 2% 3%
Data Packaging 100 6 6% Reeves
Josephson Int'l - 8% 8% Comm. 3030 32 32%
Koss Corp. 840 5% 5% Schwartz Brothers - 2 3

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameada, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, inc.

New LP Fights Flab With Classics

NEW YORK—Women will have
the opportunity to trim down with
the classics on a new London Rec-
ords’ album due May 17.

The label division of PolyGram
Classics Inc. has produced “The
Classic Aerobic Woman,” which
contains 16 classical melodies culled
from the London catalog, along with
a 24-page booklet.

The $8.98 album will also be mar-
keted on cassette with a 12-inch
sleeve that also contains the booklet.
In support of the release, PolyGram

has prepared a 30-second tv com-
mercial for use by dealers on a co-op
basis, and an end-cap to fit over a
waterfall rack. In addition, dealers
will receive the booklets, which can
be hung from displays.

While the booklet offers complete
instructions on all the dances, it also
includes articles by health and
beauty experts, including skin and
beauty specialist Christine Valmy. A
coupon is enclosed for a discount on
her new book, “Christine Valmy’s
Skin Care & Makeup Book.”

ATTENTION

MERCHANDISERS

For more than 10 years. Primo has been printing
T-Shirts for Tour Promotions. Stage Preductions. Reck.
Country. Gospel and Biues Concerts.

Tha price? Call (217) 898-5100 and sae what Prime
reaily meoans.

Satisfled custemers include CBS. Paramount
Picteres. Sam Ash. Sosthside Jehnny. Jim Sielaman
a4 Neat Loat.

PRIMO ENTERPRISES

5825 BROOKLYN UEENS EXPRESSWA
WOODSIDE, NEW YORK il

SFX is Britain's fastest growing
fortnightly music magazine. Each
issue has live interviews with
groups like The Police, Human
League, Genesis, Pete Shelly,
James Brown, PaulMcCartney and
lan Dury. SFX plays excerpts and
reviews the latest records, all on
a high quality 1 hour C60 cassette.
For a 1 year (26 issue) subscrip-
tion, send cheque, money order
or use American Express, Access
or Mastercard, including all num-
bers and signatures and full name
and address to the value of $75.,
13 issue $40 to . . . SFX Subscrip-
tion Dept, 513 London Road,
Thornton Heath, Surrey, England.

General News
"~ Market Quotations

MGM/UA Home
Group To Have
Record Wing

By LAURA FOTI

NEW YORK—-MGM/UA Home
Entertainment Group, the newly
created division of MGM/UA En-
tertainment Co., has been divided
into two separate divisions, one of
which will contain a soundtrack-ori-
ented record company.

Cy Leslie, formerly president of
CBS Video Enterprises, is chairman
and chief executive officer of the
Group. He is responsible for the ac-
quisition, marketing and distribu-
tion of all home entertainment prod-
ucts for the MGM and United
Artists film libraries, including
videocassettes and disks, cable, non-
theatrical use, recorded music, pub-
lishing and emerging new tech-
nologies in the home entertainment
field.

The Group is divided into the
Home Video Division, headed by
Myron Hyman, and the Ancillary
Rights Division, headed by Peter
Kuyper. Hyman was formerly exec-
utive vice president of CBS Video
Enterprises; Kuyper was co-chair-
man of MGM/CBS Home Video.

According to Hyman, the Group
will be in the record business only as
it relates to soundtracks—at least for
the time being. “It’s not our plan to
become a full-fledged record com-
pany,” he says.

MGM and UA both sold their
record divisions several years ago,
and now license their soundtracks to
PolyGram and Capitol, respectively.
The MGM license with PolyGram,
however, expired last Friday (30),
and the UA/Capitol license expires
next year, according to Hyman.
“New soundtracks will be available
to us, which gives us the opportunity
to maximize another asset we have,”
he says. The MGM/ UA Home En-
tertainment Group will either li-
cense soundtracks or handle them it-
self, he adds.

The Group will continue to be
heavily involved in video music—
signing artists, producing and ac-
quiring programming for cable and
home video markets.

Many MGM/CBS employees
have chosen to remain with the new
company. Jim Mervis is vice presi-
dent of programming for the Group,
Ronna Wallace director of program-
ming, Sol Melnick national sales
manager and Jack Heller director of
advertising and creative director.
Bill Gallagher, formerly president of
MCA Records, vice president of dis-
tribution for Columbia Records and
most recently a consultant, has been
named vice president marketing and
sales.

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070

“There’s a rumor \
going around about
a company that has
stock record album
covers in full color
called “Instant Album
Covers” (available in
quantities as low as
100) plus 8 other
fascinating services.”’

""To find out more
about this rumor call .

@Assocmtes. Tnc.

160 EAST pd, A

MY, M.T. 2 TEL. 758-1332

Serving the graphic needs of the recerd industry since 1852..

Amaturo To
Purchase
WDRQ-FM

DETROIT — Joe Amaturo’s
Amaturo Group has agreed to
purchase WDRQ-FM for ap-
proximately $5 million, the last
remaining station of what had
been the Charter Broadcasting
chain.

Monte Lange, chief of Ama-
turo’s radio division, says, “We're
looking at a couple of different
formats and we’re talking to a
bunch of consultants. We may do
a departure from our strength
area.” Amaturo has done well
with urban contemporary at
WMIJIQ-FM Houston and
KMJM-FM St., Louis and the
syndicated MOR Schulke II for-
mat at WWJF-FM (Joy-107) Ft.
Lauderdale.

www americanradiohistorvy com
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u. S Prepares Goody
Case For High Court

By LEO SACKS

NEW YORK-The U.S. Justice
Department, as expected, will ask
the Supreme Court to reinstate the
convictions of Sam Goody Inc. and
vice president Samuel Stolon on
counterfeit tape trafficking charges
if a Federal appellate court denies a
Government petition to rehear the
case en banc.

Federal prosecutor John H. Ja-
cobs says he received notification
Monday (26) from the office of U.S.
Solicitor General Rex Lee that the
Government will take the case to the
High Court if it fails to win a favor-
able ruling from the full U.S. Court
of Appeals for the Second Circuit.
The Government filed its petition
for a rehearing Wednesday (28).

A three-judge Appeals Court
panel ruled in March that the Gov-
ernment could not appeal a lower

court order which set aside a jury’s
conviction of the retailer and the ex-
ecutive and granted a new trial for
the defendants (Billboard, March
27, 1981).

Judge Thomas C. Platt, who pre-
sided at the five-week trial in Fed-
eral District Court in Brooklyn last
year, voided a jury’s conviction of
the defendants on counts of inter-
state transportation of illicit mer-
chandise and copyright infringe-
ment because of the risk that the
jury’s deliberations might have been
“tainted” by prosecutorial miscon-
duct, among other charges.

The Appeals Court said that while
it disagreed with Platt, his decision
to hold a new trial could not be ap-
pealed. However, Judge Walter R.

(Continued on page 72)

AVAILABLE VIA MAIL-ORDER

Radio Jock Bows Album Series

By DOUGLAS E. HALL

NEW YORK —Jim Aylward, local
air personality who helms the morn-
ingdrive on beautiful music-format-
ted WRFM-FM, has gone into the
mail-order record business.

Associating with RCA Special
Products, the DJ is creating a series
of album packages entitled “Beau-
tiful Music, Beautiful Memories,”
which will be sold along the lines of
a club operation.

It debuts with a $12.98 three-LP
boxed set, featuring 30 songs se-
lected by Aylward, plus a booklet of
liner notes by the DJ. Drawing
largely upon RCA catalog reper-
toire, the set features such artists as
Jack Jones, the Anita Kerr Singers,
Brook Benton, Eddie Fisher, Chet
Atkins, Perry Como, Ed Ames,
Peggy Lee and Pearl Bailey.

The box is selling through a direct

mail campaign to 600,000 con-
sumers identified as mail-order disk
buyers. A response of 2,000 was re-
ceived in the first week, Aylward
claims, and RCA is now planning
future monthly releases through vol-
ume five.

The jock says future packages will
not be so heavily dependenton RCA
repertoire; the vaults of a variety of
labels will be tapped. Johnny Mathis
is one artist to be featured in an up-
coming release, entitled “Misty.”

The project is seen as the latest ex-
ample of Aylward’s unorthodox ap-
proach. Despite broadcasting on a
beautiful music station, he displays
a strong air personality; he also
plays a good deal of foreground mu-
sic that is not WRFM’s usual fare.

(Continued on page 25)

 All Labels
* Weekly Specials
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TAPE DISTRIBUTORS

Lowest Priced One Stop
« Largest Selection Of Pre-Recorded Cassettes
« Same Day Service
« Send For Free List
« WE SHIP WORLDWIDE « WHOLESALE ONLY

U.S. Tape Distributors

220 West 19th St., N.Y., N.Y. 10011
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General News

Long U.S. Road For ‘Tainted Love’

Some Stations Love Techno-Pop Single, Others Hate It

LOS ANGELES—It’s the record
that wouldn’t die. More than eight
months after hitting No. 1 in the
UK. and four months after first
cracking the American pop singles
chart, Soft Cell’s “Tainted Love” is
still moving up.

Or maybe inching up would be
more like it.

The Sire release. now ranked 47th
in its 17th week on the Hot 100, is a
smash in some markets and a total
flop in others. The record is number
two this week at KIQQ-FM in Los

Scott, Kevorian
Make Magic
With Remixes

NEW YORK-Tee Scott and
Francois Kevorian are not immedi-
ately recognizable names to those
outside New York’s active dance
music community, yet each can be
said to have made some national im-
pact with remixes of records which
subsequently became major black
hits.

Scott’s remix of Junior’s “Mama
Used To Say” is acknowledged as
having enhanced the record, and
PolyGram is hoping lightning will
strike twice with his work on “Too

Late,” the British artist’s second U.S.

single.

The popular New York DJ also
remixed Roberta Flack and Donny
Hathaway’s “Back Together Again,”
Lenny White & Twennynine’s
“Fancy Dancer,” and disco hits
“Happy Days” by Northend featur-
ing Michelle Wallace and a special
12-inch version of “Love Is The
Message” for Brooklyn’s BC Rec-
ords.

Kevorian has done a&r for the
dance music indie Prelude since

(Continued on page 53)

CHU-BOPS

NEW YORK-Chu-Bops, the
bubblegum housed in three-inch al-
bum cover reproductions, is about to
market a series of 16 Beatles albums,
largely pinpointing its efforts
through more than 1,600 music-re-
lated accounts.

The Beatles concept is the third in
the two-year-old product line to
have a single theme, the others being
a series of eight Elvis Presley albums
marketed last October and a CBS
Records series introduced last
Christmas. There have been five
“mixed” series releases.

The CBS release marked the de-
but of Album Graphics Inc. as the

By PAUL GREIN

Angeles, WHYI-FM in Miami and
WCAU-FM in Philadelphia and
number eight at WKTU-FM in New
York and KRLA-AM in L.A. But
many other stations haven't gone
near it.

“It’s a scary record for some
people,” concedes Michael Ro-
senblatt, Sire’s a&r director, who
picked up “Tainted Love” for the
States. “Programmers say it's too
electronic or too English, they're
afraid of alienating their listeners.
All the records on the radio try to
sound the same: this one does stand
out.

HOUSE PARTY—MTV video jockeys
J.J. Jackson and Mark Goodman
draw the winning name in the net-
work’s “House Party” contest. Win-
ner was 15-year old Rob Kettenburg
of Mt. Clemons, Mich., whoreceives
a wide-screen tv and stereo system
worth more than $7,000. He also will
be the host at a party for his family
and friends which will be taped by
MTV for telecast on the WASEC
video music channel.

“The record came out well before
the Human League hit and was the
first with this sound in quite awhile,
since M’s ‘Pop Musik’ (als6 on Sire)
or Gary Numan’s ‘Cars.’

“We got a lot of major market
adds in the beginning in New York,
Boston, Philadelphia and Miami,
but the secondaries didn’t fall in
line. Programmers can be a little
more progressive in the urban cen-
ters where there’s a heavier ethnic
population.”

(These facts apart, “Tainted
Love” is also being watched with in-
terest because—along with the Hu-
man League’s “Don’t You Want
Me”—it represents the first signifi-
cant breakthrough in the U.S. mar-
ket by the new English techno-pop
bands. Others of the genre: Ultra-
vox, Visage, Duran Duran, Haircut
One Hundred, Spandau Ballet, A
Flock Of Seagulls and Altered Im-
ages.)

Rosenblatt thinks prospects for
records like “Tainted Love” are im-
proving. “People are starting to
wake up,” he says. “They’re not au-
tomatically throwing new wave rec-
ords in the bin anymore. With the
success of Soft Cell, the Human
League, the Go-Go’s and Joan Jett,
people are having to take second
and third listens to this stuff.”

To encourage fence-sitting top 40
programmers to add Soft Cell,
Warner Bros. last week sent out an
edited promo version of the
“Tainted Love”/“Where Did Our
Love Go” medley which has been a
big hit in dance clubs through its
full-length 12-inch version.

The medley single will not be sent
to AOR stations which have already
given Soft Cell substantial play.
“We even got on the Sebastian sta-
tions,” enthuses Rosenblatt. “There
was Soft Cell in the top 20, right
alongside Asia. Krokus and Iron
Maiden.”

Bubblegum Album Card Manufacturer
Will Market Series Of Beatle Mini-LPs

By IRV LICHTMAN

owner of the Chu-Bops concept.
The jacket fabricator acquired rights
to Chu-Bops from the Amurol divi-
sion of Wrigley’s, although Amurol
continues to supply the bubblegum.
In addition to making the mini jack-
ets, AGI had also acted as agent for
Wrigley in making licensing deals.

According to Gary Mankoff, vice
president of AGI’s consumer prod-
uct division, Amurol was willing to
give up the product line due to di-
minishing sales in confectionary
outlets—aware, says Mankoff, that
products of this type had limited
“novelty” life within this distribu-
tion system.

Billboard Sets Buyer’s Guide

CINCINNATI-Billboard’s Directory here is now preparing its 23rd
annual International Buyer’s Guide. Companies not in the current
guide are invited to submit information for the 1982-83 edition on their
letterhead, giving details as requested below.

Categories for which listings are offered include Record Companies
(list owned and licensed labels and foreign licensees): Music Publishers
(specify licensing affiliation). Sheet Music Jobbers: Wholesalers (indi-
cate type: if a distributor. list labels. but no more than 35): Associations;
Catalog Services: Licensors: Plating, Processing & Pressing Plants;
Record Promotion; Custom Duplicators/Packaging & Labeling (list
configurations): Record & Tape Supplies (specify supplies offered ).
Accessories; Promotional Merchandising Aids: and Store Futures. List-
ings will be for the U.S. and 70 foreign countries.

Those wanting free listings should reply with the above relevant in-
formation on or before May 7 to Bob Hudoba. Billboard Publications
Inc., 2160 Patterson St.. Cincinnati. Ohio 45214.

Mankoff feels, however, that the
line can continue to generate strong
sales life through music-related
stores, where there is virtually non-
existent competition for Chu-Bops.

He adds that the Beatles product
offers, through the stature of the
singing group, a longer shelf-life
than other Chu-Bops offers and he
intends to seek other than music-re-
lated outlets for the series.

“Our aim is to stick with the Bea-
tles series for a much longer period
than other Chu-Bops,” says Man-
koff, who indicates that there won't
be another Chu-Bops offering until
the fourth quarter of this year.

Chu-Bops completes its second
year in June, and Mankoff reports
that worldwide sales have hit the 100
million mark, which, at 35 cents per
Chu-Bops, has generated $35 mil-
lion in retail sales. Dealer cost is
about 20 cents.

The product is also available in
Japan, Germany, Australia, Eng-
land, France and Scandinavia, often
in local album hits and in the native
language.

The Beatles series covers product
by the foursome from “Meet The
Beatles” to the new “Reel” album.
Although there are no official cross-
ties with Capitol Records, Mankoff
feels the label’s current high-pow-
ered “Reel” campaign will benefit
both the recordings and the AGI
product.
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JUNIOR Ji—During a U.S. visit to promote his album *

e
Ji,” British artist Junior

chats with Guenter Hensler, president and chief operating officer of PolyGram
Records. While in the U.S., Junior taped “The Merv Griffin Show” and Soul
Train.” He also appeared at New York’s Paradise Garage disco.

| The Rhythm & The Blues |

Fields’ Single Success
Is A Sign Of The Times

By NELSON GEORGE

NEW YORK—When this writer
first heard Richard “Dimples”
Fields’ “If It Ain’t One Thing, It’s
Another,” there was no way to pre-
dict that it would be a future No. |
soul record.

Yes, it had a hook and not a bad
litle melody, but would radio pro-
grammers play it? Wouldn'’t au-
diences react negatively to Fields’
litany of woes, interspersed with
Bible quotations?

Well, Ruben Rodriguez and the
folks in Boardwalk’s black promo-
tion team got it on the air, and, as the
saying goes, the 'phones lit up.

One partof'its success lies in that it
sounds different from everything
else on the market. As on Fields’ de-
but single, “She’s Got Papers On
Me,” the lyric isn’t just sung, but
dramatized via the spoken word.
Betty Wright’s memorable rap did
the trick on “Papers.”

Another aspect of the rise of “If It
Ain’t ...” was that it deals directly
with today’s often dismal economic

and political conditions, and the so-
cial implications of both. A friend in
the record business, who hates the
song, still called it “the ‘“What’s Goin
On’ of 1982” and he may be right.

In an essay entitled “Can You
Blame The Colored Man?: The Top-
ical Song In Black American Popu-
lar Music,” Paul Fryer of the Uni-
versity of Keele noted, “Political and
topical songs . . . have always devel-
oped in cycles, for the response of
singers, and, more importantly,
record companies, is dependent on
external stimulus.”

He cites the early 1970s as the last
period in black music when many
topical songs were recorded, includ-
ing the work of Gamble & Huff (e.g.
“For The Love Of Money,”), Mar-
vin Gaye’s “What's Going On?,”
Curtis Mayfield’s “Superfly,” and a
series of Norman Whitfield record-
ings with the Temptations (e.g.
“Papa Was A Rolling Stone”).

All that music was fueled by the

(Continued on page 53)

New Product Thrust
For Rothfeld At Vanguard

NEW YORK-—An accelerated
program of product development
and marketing is being mapped at
Vanguard Records with the addition
of Dave Rothfeld to its top manage-
ment echelon as executive vice presi-
dent (see Executive Turntable).

One of his immediate challenges
will be the implementation of a
budget cassette program that will be
aimed at both conventional and
non-traditional outlets, says May-
nard Solomon, Vanguard co-presi-
dent. Over the long term he will
oversee the company’s transition to
digital disk.

Rothfeld is expected to draw
heavily on his decades-long experi-
ence as founder and head of the
record departments at the Korvette
chain, at its height one of the na-
tion’s largest retailers of recorded
product through its more than 50
stores.

“We have felt for some time that

there are opportunities being ne-
glected even in these difficult times
for the industry,” says Solomon,
“and we feel Dave can help us real-
ize them.”

The hope also is to parlay certain
recent successes at Vanguard into
still greater volume producers. Solo-
mon points specfically to disco and
r&b, where current expansion has
been notable, with four promotion
people on staff solely concerned
with these product areas.

While Rothfeld’s heaviest indus-
try experience has been on the retail-
ing front, early on in his career he
was active as a label executive.

In the 1950s he ran Oceanic Rec-
ords and was associated with
Urania, both labels involved with
classical repertoire, the area of con-
centration for Vanguard in its initial
years, and still a significant part of
the label’s total effort.
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[DIONNE WARWICK
FRIENDS IN LOVE

Dionne Warwick. Johnny Mathis. all three charts—Top 40, A/C by Stevie Wonder, and seven
Say one name. Then the other. And and R&B. others composed by today’s top
suddenly the whole world of And that’s just the beginning. contemporary songwriters. All
popular music sweeps over you. Dionne Warwick’s Friends In Lcve masterfully produced by Jay
Now they'’re together—for the first  is an album ablaze with star- Graydon, the Grammy Award-
time—for an historic musical quality material and production. In  winning producer of Al Jarreau,
event. “Friends In Love” is an addition to the title single, the LP Manhattan Transfer and George
electritying duet, a soaring, spine-  features a second duet with Benson. Friends In Love—
tingling experience that grips Johnny Mathis, a new song written it captures all the excitement of
and touches the heart. And the Dionne Warwick, the Queen of
response has been equally “Friends In Love” AS0673 Song. at her incandescent best.
electrifying: “Friends Iin Love” B.B.:Pop:53“* A/C:16 **

is simultaneously bulleting up R&B:43* * © 1982 Arista Records, inc. IR ST\
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FOR QUINCY JONES, FIVE GRAMMYS
AND A SCOTTY MADE IT
AVERY GOOD YEAR.

As producer or artist, there's no doubt ft's tough to win a Scotty Award. If you think you know a super achiever,
Quincy Jones is a winner. But when you win one, it means something. you can enter that artist in this year's Scotty

The recent Grammy awards are proof And you can share that something with Awards. Were now accepting nominations
of that. Quincy walked off with five, including someone less fortunate, because welll for recordings that reach gold or platinum
producer of the year and three for his award $1,000 in your name to the Muscular status in 1982. And well donate $100
album “The Dude’ Dystrophy Association. That money goes to Muscular Dystrophy for each qualified

its hi : “ toward helping kids like Geoffrey nomination.

S his outstanding work on “The McWiliams i
Dude’” that's made Quincy Jones our latest — . So contact your 3M Field Repre-
Scotty winner. A |We Irll'alsto award a $5,000 mt;sutc A jentact}lve for (jetans ang norfmnatgn fgrms.
: o , scholarship to a promising new artist chosen oin Quincy Jones and go for a Scotty.
We're proud of our association with by the toppScotts A 9 It's the sure sign of a wir?ner. Y

the album. Its platinum status proves it's a
winner. And congratulations are due

not only to Quincy, but to engineer Bruce
Swedien and Westlake Studios.

A Scotty Award recognizes more
than sales success. It recognizes the artistry
that accounted for those sales.

Only six a year are awarded to super
achievers in any category of music. Just
to qualify, you have to go gold or platinum
by RIAA standards. And you have to
master on Scotch® Recording Tape. For all
that, Quincy Jones deserves a lot of credit.

Geoffrey McWilliams,
MD Poster Child for
Los Angeles.
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~ QeneralNews

Industry
Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable events.

May 2-5, National Cable Tele-
vision Assn. convention, Las Vegas
Convention Center.

May 4-8, American Women In Ra-
dio & Television conference, Hyatt
Embarcadero, San Francisco, Calif.

May 14, Entertainment and Sports
Industries conference, Sheraton
Centre, New York. :

May 15-17, Ninth annual Musi
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

May 19-21, Muscle Shoals Music .

Assn. record and producers’ semi-
nar, Joe Wheeler Park, Muscle
Shoals, Ala.

May 28-31, Morris Diamond’s
Ninth annual Music Industry Tennis
Tournament, San Vicente Country
Club, Ramona, Calif.

June 3-6, Fourth annual Black
Music Assn. (BMA) conference,
New Orleans Hilton, New Orleans,
La.

June 3-6, The National Assn. of
Independent Record Distributors
and Manufacturers convention,

Philadelphia Centre Hotel, Phila-.

delphia, Pa.

June 4-6, The New World Of Digi-
tal Audio conference sponsored by
AES, Rye Town Hilton, Rye, N.Y.

June 5-8, National Assn. of Music
Merchandisers (NAMM) conven-
tion, Georgia World Congress Cen-
ter, Atlanta.

June 6-9, Consumer Electronics

- Show, McCormick Place,
McCormick Inn, Conrad Hilton Ho-
tel, Chicago.

June 6-10, Broadcast Promotion
Assn. 26th annual seminar, St.
Francis Hotel, San Francisco, Calif.

June 7-13, Country Music Fanfair,
Tenn. State Fairground, Nashville.

June 25-26, Summer Soul ’82 Na-
tional Talent Search (black contem-
porary and gospel) sponsored by the
Black Music Committee of the
Nashville Music Assn., Tenn. Per-
forming Arts Center, Nashville.

July 9-25, Montreux Jazz Festival,
Montreux, Switzerland.

July 15-18, Pori Jazz Festival,
Pori, Finland.

July 16-18, North Sea Jazz Festi-
val, The Hague, Holland.

Aug. 1-3 Gospel Radio Confer-
ence, Holiday Inn, Estes Park, Colo.

Aug. 1-7, Christian Artists’ Music
Seminar In The Rockies, Estes Park,
Colo.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno,
Nev.

Sept. 18-26, Georgia Music Week
Atlanta.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 30-Oct. 4, Eighth annual
Musexpo ’82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 15-20, VIDCOM, Cannes.

Nov. 18-21, Billboard’s Video En-
tertainment/Music Conference,
New York.

DEMO TAPE DISPUTE

Hearing Set In Jarreau Case

LOS ANGELES—A hearing to
enjoin Bainbridge Records from
selling an early ’60s taped perform-
ance by Al Jarreau has been slated
by Superior Court Judge Dickran
Tevrisian Jr. here.

The Warner Bros. jazz singer filed
suit here against Bainbridge Enter-
tainment Co., J.S. Productions of
California and Toni and James
Sotos, lowa residents. His complaint
alleged that while a University of
lowa student, he had made a “demo
tape” for the Sotos brothers, Illinois
club owners, who led him to believe

Damages Sought
In ‘Elvira’ Suit

LOS ANGELES—The writers of
the Rivingtons’ 1962 hit song,
“Papa-Oom-Mow-Mow,” want $10
million in damages from Dallas Fra-
zier, BMI, Acuff-Rose Publishing
and MCA Records in a Federal Dis-
trict Court suit here.

Alfred Frazier, Laura White, John
E. Harris and Turner Wilson, writers
of the Rivingtons’ record, claim “El-
vira,” the Oak Ridge Boys hit, was
copied from their song, copyrighted
through Beechwood Music in 1962.

WET WELCOME—The Piimsouls brave a spring shower

it would be used solely to demon-
strate his vocals in a campaign
which they would conduct to further
his career.

In their filing, the defendants
show a single-sentence release of the
tape by Jarreau.

In his affidavit, Jarreau claims
Warner Bros. Records forked out $1
million since 1975 to advance his ca-
reer. Since signing with the label,
Jarreau states he has sold 2,365,000
albums. His sales by album are as
follows: “Glow,” 160,000; “Look At
The Rainbow,” a two-pocket album,
400,000; “All Fly Home,” 360,000,
“This Time,” 475,000; and *“Breakin’
Away,” 870,000. On the final album,
Jarreau tells the court, WB has spent
$500,000.

In his affidavit, Jarreau says CBS
offered to prepare a demonstration
tape for $1,000, but that an uniden-
tified CBS rep twice failed to contact
him. In the interim, he got a gig at
the Troubador, where on his last
night WB chairman Mo Ostin audi-
tioned and inked him.

Jarreau and his manager, Patrick
Rains, claim the early tape is not
representative of his artistry and will
damage his career.

A

)

b Y
to perform for fans

during a free concert and autograph session in the parking lot of the Where-
house In Anaheim, Calif. The Los Angeles-based quartet was plugging a new
single on its own Shaky City label distributed by Bomp Records.

Crutchfield In Panorama Push

By CARTER MOODY

NASHVILLE—Jerry Crutchfield,
long-time Nashville producer cur-
rently marking his 20th year with
MCA Music, is broadening the
firm’s musical involvement through
its new Panorama record production
wing,

The division is a re-activation of
Panorama Records, formerly a disco
label under MCA Music in the late
1970s, which was distributed by
RCA Records. Crutchfield, vice
president and director of operations
for MCA Music’s Nashville branch,
and Leeds Levy, presidentof MCA’s
publishing division in Universal
City, Calif., are now using the Pano-
rama division and logo strictly for
new country songwriters/perform-
ers they want to develop into major
artists.

So far, the only artist appearing
on the logo, distributed by MCA
Records, is Lee Greenwood, whose
debut release, “It Turns Me Inside
Out,” from the LP “Inside Out,”
reached the top 20 on the Billboard
Hot Country Singles chart.

“Itis designed for new writers who
also want to record,” he says. I've
seen too many good MCA Music
writers get turned down by major
record labels. Sometimes we’ve been
fortunate, as with Barbara Fairchild

getting signed to CBS Records, but
with lots of others we were not.”

The artists signed to Panorama
will write under MCA Music, but
Crutchfield emphasizes that hit
songs from other publishers will not
be automatically turned down. “For
one thing, we’re assuming that our
artists will already have quite a lot of
material. Yet, a performer can di-
minish in his or her writing output,
so in that case we’d still be searching
for songs.”

In addition to his exclusive pro-
duction of all Panorama projects
and other country acts on MCA Rec-
ords, Crutchfield continues to ex-
pand into the gospel realm. Last
year he won a GMA Dove award for
the Hemphills’ “Workin’” album,
and now produces Christian artists
Cynthia Clawson, Doug Oldham
and football star-turned-singer
Terry Bradshaw.

Among the songwriters on his
MCA staff, besides Greenwood, are
Mike Campbell, Dave Loggins, Del-
bert McClinton and Dennis Atkins.
Crutchfield says the company is
considering hiring two or three new
writers, stressing that he looks for
those who can develop fresh ideas,
not simply structure songs commer-
cially.
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PP&M’s Appeal Crosses
Demographic Boundaries

By ROMAN KOZAK

NEW YORK—“Folk music is like
a good kitchen tool. It’s really a
functional thing,” says Mary Trav-
ers, one-third of Peter, Paul & Mary,
the veteran group that helped
launch the folk-rock movement in
the early ’60s and which has re-
united for a limited number of
shows per year.

Managed by Kevin Hunter,
PP&M (they call themselves that,
too) recently returned from a tour of
Australia and Japan. In Australia,
an LP that they recorded live during
their 20th anniversary concert at the
Savoy in New York has been re-
leased by Festival Records.

In the U.S,, they have no record
label, and are looking for the “right
chemistry,” says Peter Yarrow. But
disk deal or not, PP&M is a viable
live attraction, cutting through gen-
erational and demographic lines.
The group is going out on tour, be-
ginning June 22 at Saratoga, and
playing such other outdoor festivals
in July as Tanglewood and Mer-
riweather Post; indoor theatres, too.
They will take August off and then
do some more shows in September.

“We will be doing about 35 shows
a year, not counting benefits,” says
Travers. “We used to do 190 shows a
year before we broke up in 1970, but
we would be crazy to do that now.
But even in our heyday we never did
the Madison Square Garden type of
shows. An audience of 3,000 is ideal,
because you can still have an inti-
mate relationship with the people.”

The return of Peter, Paul & Mary
comes at a time of greater political
activism, and all three members of

the group say that they very much
feel a part of that after the apathetic
’70s. They do benefits and help poli-
ticians sympathetic to their causes,
which include women’s rights, nu-
clear disarmament and abolition of
the death penalty. Among their suc-
cesses, Yarrow says, was getting
Nestle’s to accede to the boycott of
the company’s controversial infant
formula.

“We feel that we are a legitimate
part of what is happening now,” says
Yarrow. “And to be recognized as
having value is very good. We feel
very honored.”

PP&M always leavened their so-
cial concerns with entertainment al-
most geared for children, and that
has not changed much. Travers says
she would love to be on the “Muppet
Show,” while Yarrow is currently
working on the third animated “Puff
The Magic Dragon” special for
CBS-TV. In the latest instalment,
Puff helps out a young boy who is
ridiculed by his peers for being crea-
tive and “different.”

“Doing only about 35 shows, that
leaves 305 day free,” points out Paul
Stookey, reached at his home in
South Blue Hill, Maine.

When not working with PP&M,
Stookey says he works at his own
animation studio and his recording
studio where he plays with contem-
porary Christian groups, including
his own Body Works Band, which
will have an LP out in June on the
NewPax label. distributed by Ben-
son. Stookey describes his music as
“experiential gospel.”

(Continued on page 72}

Act-ivities

Mamas & Papas: Sky High

NEW YORK—The third week of
June has been set for a video concert
by the Mamas and Papas at a unique
location: the helicopter pad atop the
World Trade Center, the tallest
building in Manhattan.

The concert, which will be re-
corded by a mobile unit from the
Power Station Studios and broad-
cast live by WPLJ-FM, is being pro-
duced and directed by the Reock
Wars organization, which in 1978
produced and taped a performance
on the same platform by its own
Year One Band.

The Individuals, Chain Gang,
Jimmy Spicer, Marshall Crenshaw,
Cosmetic featuring Jamaaldeen Ta-
cuma, Steve Almaas & Beat Rodeo
and Curtiss A. are all helping the NY
Rocker celebrate its 50th issue with a
benefit concert for the music paper
at Danceteria, which made its facil-
ities available at no charge. ... Sat-
urday Night Live’s Eddie Murphy is
recording a live album for Charlie
Koppelman’s new label at the
Comic Strip in New York.

After the IRS, the FBI and the Po-
lice, what else is left but the LAPD?
Those are the initials of a new com-
pany, Los Angeles Personal Direc-
tion, formed by Miles Copeland
with Mike Gormley, former vice
president at A&M Records. Repre-
sented by the new enterprise are
Oingo Boingo and Wall Of Voodoo.

Jerry Butler is reviving his Foun-
tain label, via indie distribu-
tion, with an album on himself,
“Ice’N'Hot,” due in a couple of
months. ... Four members of the
Trammps have been indicted in
Philadelphia for failing to file Fed-
eral tax returns on more than $1.3
million income. The charges were
filed by the IRS through U.S. Attor-
ney Peter Vaira, who said the action
should remind people of their obli-
gation to file “accurate and truthful”
tax returns.

A recent concert by the Fleshtones
at the Lingerie Club in Los Angeles
turned into a jam session with mem-
bers of the Go-Go’s, the Rod S