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= TECHNOLOGY ALSO SPOTLIGHTED

NAB Addressing AM Future

By DOUGLAS E. HALL

NEW ORLEANS — A record
number (2,000) of radio program-
mers gather here this week for the
fifth annual National Assn. of
Broadcasters Radio Programming
Conference. Some of them are wor-
ried about how to cope with the
cloud over AM radio; others are
concerned with the impact new tech-
nological developments will have on
the radio programming field.

Raids Signal
New Singapore
Piracy Stance

By ANITA EVANS

SINGAPORE—-Two surprise po-
lice raids, which netted about
$23,000 worth of allegedly illegal
recording equipment and more than
15,000 allegedly pirated tapes, may
mark the end of local authorities’ in-
difference to this country’s thriving
tape piracy business.

In the eyes of the local record in-

(Continued on page 59)

The conference steering com-
mittee, led by Mutual Broadcasting
president Marty Rubenstein, has put
together a Sunday-night-to-
Wednesday-noon program to deal
with these concerns.

Speaking of the problem facing
AM, NAB radio vice president
Wayne Cornils comments, “That’s
the reason we have Gerry Cagle
(program director of KFRC-AM
San Francisco and Billboard 1982
Hot 100/AC Program Director of
the Year for Major Markets) speak-
ing on Monday and Tuesday. Cagle
is programming a successful station
and doing top 40 on AM, something
that’s not supposed to work any-
more.”

Technological developments are
being covered in several sessions.
The key one takes place Tuesday
morning: “What Programmers Must
Know About The New Technol-
ogies,” hosted by NAB senior vice
president for research Larry Patrick;
the session will look at satellite
dishes, digital, cable and other de-
velopments.

(Continued on page 65)

wide. Page 3.

out. Page 19.

ORLEANS “ONE OF A KIND” RADIO RECORDS 90012. The one of a kind
vocals of Orleans are stronger than ever for their Radio Records debut re-
lease. This great American band will sing its way into your hearts and to
the top of the charts. Produced for the Empire Project by Don Silver ard

Ben Wisch. Distributed by Atlantic Recording Corp.

{Advertisement)

TV License Ruling Stirs Storm
ASCAP, BMI Weighing Impact Of Court Decision

By IS HOROWITZ

NEW YORK—-ASCAP and BMI
are girding for a potential chain re-
action of financial battering in the
wake of the Federal Court decision
here declaring. blanket licensing of
performance rights for independent
television stations in violation of
antitrust laws (Billboard, Aug. 28).

Meanwhile, the All-Industry
Television Station Music License
Committee, five of whose members
brought the class action suit, has
scheduled a meeting in Chicago this
Tuesday (31) to frame a set of rec-
ommendations for Federal Judge
Lee P. Gagliardi to consider when
he issues an order implementing his
ruling against the music groups.

Although pro forma predictions
of reversal upon appeal were issued
immediately following the court de-
cision, licensing insiders are not
downplaying the seriousness of the
setback.

Atissue is an annual take of about
$80 million, or approximately one-
third of all performance revenues re-
alized by ASCAP and BMI. The sen-
ior society is estimated to earn some
$50 million from independent tele-

e NEW ORLEANS is a unique radio market, Rollye Bornstein finds as she
develops a market profile of Crescent City stations from WVOG, 600 on the
AM dial, to WAIL, 105.3 on the FM dial. Page 22.

e ARBITRON’S DIFFERENTIAL survey treatment caused controversy in
a number of markets when it was introduced this spring. There are some par-
ticular arguments in the New Orleans market. Page 20.

® MONUMENT RECORDS, once a force in country and pop music, has
been reactivated. CBS will be distributing the Nashville-based label world-

o RAINBOW RECORDS chain is having success with an innovative $1 re-
bate plan on prerecorded tape purchases. But now the coupons are running

® CBSISSETTING UP a massive promotional campaign with 25 selected
AOR stations around the country. Discwasher and Panasonic are involved.
The contest uses coupons, too. Page 3.

® NATIONAL VIDEO is riding the wave of video rentals, and is expanding
into Meyer stores. Page 19.

promo clips. Costs average $65 to $80. Page 4.

vision, with $30 million going to
BML

Ed Cramer, president of BMI, tags
the Gagliardi opinion as “the most
significant decision in decades in
terms of potential impact.” He sees
*“utter chaos” the prospect in clear-
ing music for indie tv if the decision
is upheld.

The BMI chief also points to the
possible erosion of laboriously built
up reciprocal relationships between
US. and European licensing au-
thorities.

The latter have long grumbled
about passing on collections for per-
formances of U.S. copyrights in Eu-
ropean movie houses, since similar
levies are not permitted in the U.S.
However, transfers of collections
from foreign film use on local tele-
vision have so far contained the pro-
tests of foreign proprietors of film
music copyrights.

But that revenue flow abroad is
now placed in jeopardy by the court
action; its terms would affect all the

{Continued on page 70)

California Senate Passes
Recording Tax Break Bill

LOS ANGELES—Gov. Jerry
Brown is now the final arbiter of
state legislation exempting inde-
pendent engineers, producers, pro-
duction firms and recording studios
from a retroactive tax bite, following
senate passage last Friday (20) of AB
2871, an assembly bill designed to
clarify certain tax exemptions.

That legislation was amended
April 12 to reverse the thrust of the

state Board of Equalization’s contro-
versial reading of the Revenue and
Taxation Code as it would pertain to
music interests, following the bill’s
initial introduction by assem-
blywoman Gwen Moore on March 1
(Billboard, May 1). Moore’s bill, de-
signed to clarify available exemp-
tions for cable tv subscription fees,
was broadened to address the Board

(Continued on page 68)

BOOMERANG. THE NEW SHOES ALBUM. Shoes rock’n'roll right back to hit
the target with BOOMERANG (60146) containing sterling originals “May-
day,” “In Her Shadow” & *The Tube.” Produced by Shoes, BOOMERANG,
music that just keeps comin’ back at you on Elektra Records & Cassettes.

{Advertisement)

® A&MIS ASKING clubs and tv cable outlets to pay for duplicating video

THEY'RE TURNING HEADS AGAIN!

"I WISH YOU COULD HAVE TURNED MY HEAD

I SOHGIIN ¥IW IEAL O

(AND LEFT MY HEART ALONE)’

THE NEW SMASH SINGLE FROM THEIR MONSTER ALBUM. . .

.MCA RECORDS

AND COMING
OAK RIDGE BOYS CHRISTMAS ALBUM

A VERY SPECIAL

FOR THE NOLIDAYS,

I
MO A -52095

MCA-5294
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KENNY LOGGINS stars in his greatest album ever!
Action-packed with hits! Bound to leap up the charts! It's “HIGH ADVENTURE™!
Includes the smash single, “DON'T FIGHT IT,” featuring KENNY LOGGINS with STEVE PERRY.
ON COLUMBIA RECORDS AND TAPES.

SEE KENNY IN ALL HIS GLORY ON THE “HIGH ADVENTURE” TOUR:

9/1 Phitadelphia, PA @ 9723 Washington. B.C. # 9/4-5 Cuyahoga Falls, BH @ 9/6 Chicago. IL @ 9/8-9 Detroit. Mi @ 9/10 Indianapelis. IN ® 9/11 East Troy, Wi ® 9/13 Normal. I ® e
9/14 Carhondale. Il @ 3715 Columbus, OH @ 8/17 Cincinezti, OH @ 9/BBowling Green. OH @ 9/13 Nashville. TN @ 10/1-6 Los Angeles, CA @ 10/8 Irvine. CA ® 10/9-10 Concory, LA "F
#F

Produced by Bruce Botnick and Kenny Loggins. Management: Larry Larson & Associates. “Columbia” is a trademark of CBS Inc. © 1982 CES Inc.
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General News

By SAM SUTHERLAND

LOS ANGELES—CBS Records is
eyeing theatrical exhibition for its
promotional clips after staging two
separate test projects via major West
Coast theatre chains.

Although the premise of screening
label film or videotape clips on mo-
tion picture bills isn’t a new one, ex-
perimental boxoffice runs for clips
by Epic’s Aldo Nova and Colum-
bia’s Men At Work signal several re-
finements of the oft-considered but

seldom tried technique. Overall,
CBS’ strategy in bringing the musi-
cal pieces onto movie screens is
aimed at providing much tighter
control over the screenings and
exerting closer cross-merchandising
linkages.

The Aldo Nova test, conducted
here on local screens during March
and April, included screenings on
major feature bills at 20 theaters.
That project provided the basic out-
line for the current Men At Work
tests in Seattle and San Francisco.

Among the key elements and advan-
tages:

® CBS purchases their three-week
billing outright on a flat per-screen
weekly basis, said to provide the ma-
jor and its Columbia label with more
precise control over which feature a
clip will be paired with, and what
screening times are affected.

® After tying in with a local retail
chain, CBS offers moviegoers a dis-
count on the act’s album. A coupon
distributed to theater patrons when
they receive their tickets can be re-

deemed at any of the participating
stores.

® Label merchandising materials
are displayed in theater lobbies,
reinforcing the consumers’ exposure
to the act on screen. Complementing
these are similar displays in the
stores participating in the company.

® Theater owners provide local
CBS sales and promotion staff with
free passes, enabling the label em-
ployees to bring industry contacts to

_ screenings.

According to Peter Rosenfelt, di-

CBS Eyes Theater Airing For Video Promo Clips

rector of special projects for CBS’
central marketing team, the Epic
and Columbia tests’ major break-
through.has, indeed, been in achiev-
ing better control over how the film
clips are used—in the most recent in-
stance, a gain allowing much more
precise measurement of the total au-
dience reached as well as closer tar-
geting of the clips to an appropriate

moviegoing audience.
The current Men At Work push
also sees the Australian new music
(Continued on page 68)

Mood Is Upbeat At
RCA Records Meet

By IS HOROWITZ

NEW YORK—-RCA Records has
entered into a new long-term deal
with A&M, is preparing for early en-
try into digital disks, and is mapping
new marketing strategies for cas-
settes and video.

These were among highlights that
surfaced during a meeting here last
week attended by more than 400
company personnel at which the
company also reaffirmed its com-
mitment to new artists and black
music.

In the half-day session at label
headquarters here, described by
RCA Records president Bob Sum-
mer “unabashedly” as a “‘pep rally,”
staffers also witnessed presentations
of fall product liberally sprinkled
with new talent as well as star acts.

Summer’s upbeat keynote ad-
dress, in marked contrast to recent
gloomy utterings elsewhere in the in-
dustry, promised a bright future for
the company.

Special attention to midline mer-

Doubleday Buys
WMET Chicago
For $9.5 Million

NEW YORK-—In his third major
radio station purchase in the past six
months, Doubleday Broadcasting
president Gary Stevens has signed a
deal with Metromedia to buy
WMET Chicago for $9.5 million.

Combined with the purchase of
WAVA Washington in February for
$8 million and WTFM (now WAPP)
New York in May for $9.7 million,
the fast-moving Stevens has spent
$27.2 million to build up his com-
pany to a full legal complement of
seven FMs. All are in AOR formats.
Doubleday also owns two AMs, but
Stevens has so little faith in AM’s fu-
ture that he has told the Doubleday
board that he will acquire no addi-
tional AMs and may, at some future
date, dispose of the two the company
owns.

Stevens say he will “leave WMET
alone. We didn’t make any changes
in Washington.” The new stations
are joined with KPKE Denver,
WLLZ Detroit, KDWB-AM-FM St.
Paul and KWK-AM-FM St. Louis.

Metromedia is selling WMET to
clear the way for its acquisition of
WFLD-TV Chicago from Field
Communications for $136 million.
FCC regulations prohibit a com-
pany from acquiring a tv station in a
market where it owns a radio prop-
erty. Metromedia is also selling
WTCN-TV Minneapolis to Gannett
Broadcasting and WXIX-TV Cin-
cinnati to Malrite Communications
which raise funds for the purchase
of WFLD. The sale of the two tvs
and WMET will net Metromedia
$130 million.

chandising in every music category
will be continued, he said. He de-
scribed direct marketing as “one of
America’s growth businesses.” He
made special note of RCA’s “rededi-
cation to a program of high quality
recording, pressing and packaging.”

It was Jack Craigo, division vice
president, RCA Records—U.S.A.
and Canada, who ticked off com-
petitive achievements. He placed
RCA as No. 2 in chart activity for
contemporary albums the first six
months of 1982, as compared to No.
7 a year ago. In contemporary sin-

(Continued on page 11)

Fead Named
At Monument;
CBS Deal Set

By KIP KIRBY

NASHVILLE—Coinciding with
the announcement of a negotiated
pressing and distribution deal with
CBS worldwide, Monument Rec-
ords has appointed Bob Fead,
former president of Alfa Records, as
president of the label. Fead will
head Monument’s new West Coast
office to position the Nashville-
based independent more strongly in
the fields of pop and rock.

CBS, which distributed Monu-
ment product from 1971-1975, will
press and distribute all Monument
product domestically and inter-
nationally in all territories excluding
Japan, Australia, New Zealand,
Hong Kong and Singapore. Monu-

(Continued on page 68)

Billboard Radio
Convention Set
For January

NEW YORK—On-the-air as-
pects of radio broadcasting, with
a heavy emphasis on the day-to-
day operations of programming
a station, will be the focus of Bill-
board’s Radio Programming
Convention next January. Dates
are Jan. 20-22; venue is the
Huntington-Sheraton Hotel in
Pasadena, Calif.

Sessions will be both general
and specific, covering all aspects
of programming operations, in-
cluding music, air personalities,
promotions and production. The
event will cover most music-ori-
ented music formats, including
AOR, Hot 100, adult contempo-
rary, country and black.

Convention director is radio
consultant and Billboard col-
umnist Mike Harrison, working
in conjuction with the maga-
zine’s radio programming editor,
Douglas E. Hall.

(Continued on page 8)

MGM/UA Vid Drops
Rental-Only Program

By LAURA FOTI

NEW YORK-MGM/UA Home
Video is instituting a number of
changes in its operation, including
the dropping of the rental-only
“First Run Home Video Theater”
program, according to vice president
of sales and marketing Bill Gal-
lagher.

-Gallagher says the decision was
made for a number of reasons, in-

cluding a lack of understanding and
acceptance of the plan at retail and a

new emphasis by MGM/UA on
“selling through rather than selling
to.”

The company has the MGM film
library and much of the UA library
at its disposal, giving it a large selec-
tion of classic titles. In addition, it
has made a commitment to such
non-film programs as “The Com-
pleat Beatles” and “The First Barry
Manilow Special.” All of this consti-
tutes a strong sale catalog, says Gal-
lagher, and MGM/UA will concen-
trate on such titles.

AOR Stations To Launch
‘Ticket To Rock’ Contest

By LEO SACKS

NEW YORK-—-Rock radio ini-
tiates a different kind of ticket give-
away next month when 25 AOR out-
let, bolstered with prizes from
Panasonic, Discwasher and Epic
Records, launch an ambitious na-
tional contest called “Ticket To
Rock.”

The promotion, which is tied to

IFPI-GEMA Dispute Over
Royalty To Arbitration?

By MIKE HENNESSEY

MUNICH-The continuing fail-
ure of the German group of IFPI
and GEMA to reach agreement on a
mechanical royalty contract will re-
sult in the dispute going to arbi-
tration unless there is a positive out-
come to the meeting of the two
parties set for Sept. 7.

With the talks between IFPI and
BIEM (the European mechanical
rights bureau) deadlocked, the na-
tional groups of IFPI have been en-
deavoring to make interim agree-
ments with their own mechanical
rights societies pending the signing
of a new IFPI/BIEM contract (Bill-
board, Feb. 20).

The principle obstacle in reaching
agreement, both nationally and in
the pan-European context, is the im-
possibility of finding an acceptable
base for the 8% mechanical royalty

now that recommended retail prices
are a thing of the past in most BIEM
territories.

(The BIEM area includes all of
Western Europe, except the UK.
and Ireland and Czechoslovakia,
Hungary, Poland and Yugoslavia.)

Dr. Hans Sikorski, a member of
both the GEMA and BIEM boards,
says: “It looks very much as though
we might finally have to settle for a
system which nobody really wants—
a fixed fee per unit or per minute of
playing time—because of the diffi-
culty in finding an acceptable way of
calculating the price on which to
base the 8%.”

Sikorski notes that a recent check
carried out by GEMA in Munich
record stores revealed that the same
album was being offered to the pub-

(Continued on page 58)
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the fall ratings sweep and is exclu-
sive to each market, involves a
scratch-off game card customized
with the call letters of each “Ticket
to Rock”™ station. More than 7 mil-
lion cards, shaped like concert tick-
ets, have been shipped to the partici-
pating stations, which will distribute
them to their retail sponsors in Sep-
tember.

Danny Socolof, who designed the
sweepstakes for his Contemporary
Marketing firm in St. Louis, is secre-
tive about the identity of the sta-
tions. But he says that Heftel, San-
dusky and Doubleday properties are
represented in such markets as New
York, Cleveland, Denver, Dallas,
Houston and Washington, D.C.

“I’s the first national game pro-
motion of its type for broadcast,”
says Socolof, noting that “Ticket to
Rock™ has been endorsed by AOR
consultants Lee Abrams and John
Sebastian. “It reinforces call letters,
involves sponsors and promotes ac-
tive forced listenership, but it's also
fun to play.”

Instant prizes include 500 port-
able stereo cassettes from Pioneer,
5000 Discwasher record care units,
40,000 “Ticket To Rock™ T-shirts
manufactured by Contemporary
Marketing, and 50,000 “Ticket to
Rock™ record albums featuring acts
on the Epic roster. A grand prize, the
“Rock Dream Fantasy,” features an
all-expense paid vacation for two to

(Continued on page 6)

“We sell to a distributor, who sells
to a retailer, and then the chain ends
because the major revenues at retail
are from rental. That is not selling

(Continued on page 68)

Firm Acquires
Sedaka Titles

NEW YORK-The Neil Sedaka
catalogs, Kiddio Music and Top Pop
Music, have been acquired by the
Entertainment Company Music
Group.

The purchase, long anticipated in
the trade, was made from movie pro-
ducer Martin Poll and financier
Saul Steinberg, who are reported to
have paid $3.5 million for the cata-
logs five years ago. No figure was
disclosed on the current transaction,
which also includes a commitment
for Sedaka’s future output.

Included in the Sedaka catalogs
are such standard material as
“Laughter In The Rain,” “Love Will
Keep Us Together,” “Solitaire” and
“The Hungry Years.”
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FOR RECORD & TAPE PRODUCT

Generol News

WEA Code Offers Common ID

By SAM SUTHERLAND

LOS ANGELES—WEA has for-
mally unveiled a new product num-
bering system that organizes Warner
Bros., Elektra/Asylum and Atlantic
record and tape product under a
common identification scheme for
the first time in the companies’ his-
tories.

As confirmed earlier by Warner
Bros., the first label to institute the
five-digit selection number format,
the move is aimed at permitting a
single number that will coincide
with the UPC numbering developed
for industry bar codes.

As outlined in an Aug. 13 letter
mailed by WEA regional branch
managers to their accounts, the for-
mat of five-digit selection number
and single digit configuration code
that has appeared on recent Warner

Bros. albums is being used on all
WEA product, excepting the
Warner-distributed ECM and Gef-
fen labels and Elektra’s classical
Nonesuch line.

WEA is also alerting accounts to
the use of an alphabetical price code
to appear on product carrying other
than $8.98 list tags. Under that
scheme, for example, $5.98 list mer-
chandise would add a “B” at the end
of the catalog number and configu-
ration series. The memo also ex-
plains the presence of an added digit
on product spines, a “g” appearing
several spaces in front of the selec-
tion number.

That extra number is said to be for
use with international shipments,
and is not part of the actual catalog
or selection number.

Five different configurations are
provided for under the system: 12-

NAB To Spotlight
Urban Contemporary

By NELSON GEORGE

NEW YORK-—Urban contempo-
rary formats are getting particular
attention at this year’s NAB Radio
Programming Conference. Not only
are they getting attention in the usual
Sunday (29) and Monday (30) night
format rooms, but there’s another
look at the format on Monday after-
noon.

The format is being looked at
from two viewpoints, according to
Ron Riley, moderator of the session
on urban contemporary, member of
NAB’s conference steering com-
mittee and operations manager of
WCAO/WXYYV Baltimore.

“One, we’ll try to be a guide to
anyone who might be interested in
utilizing this format at their station,”
Riley explains. “Two, we’ll talk
about how the format has been al-
tered and refined over the last few
years.”

Noting the title of the afternoon
session is “The New Realities of Ur-
ban Contemporary,” Riley com-
ments, “As the title implies urban is
in a new stage when you consider its
success around the country.”

Scotty Andrews, program director
of WVEE Atlanta, will discuss pro-

MILLER TO
AOR GROUP

NEW YORK-—Chris Miller, pro-
gram director of KLOL Houston,
has been named chairman of Bill-
board’s AOR Radio Advisory Com-
mittee.

He succeeds Neal Mirsky, who re-
signed when he left WSHE Ft. Lau-
derdale and the radio field to take a
position with MTV.

Serving on Miller’s committee are
Dave Hamilton, national p.d. for
Doubleday stations; Tom Owens,
pd. of WQFM Louisville; Frank
Cody, director of affiliate relations/
program development for NBC’s
Source; and WNEW-FM DJ Pete
Fornatale.

gramming, including the applica-
tion of research and use of crossover
records and jazz.

Amos Brown, program director
Indianapolis’ WTLC will talk about
community involvement and the Ar-
bitron’s DST program and Lee
Siomonson of WRKS about the
problems and pleasures of selling
urban contemporary to advertisers.

Riley, whose WXYV is Balti-
more’s number one FM station, says
the problems of selling the format
should spark a constructive dia-
logue. “We've found that it’s impor-
tant to research our audience to
show advertisers the dollar potential
of our predominantly black listen-
ership. There are still a lot of mis-
conceptions about our listeners, in
terms of their earning power, that we
have to cut through. We’ll present
some ideas on how to do it.”

Arbitron’s DST, which many
credit with aiding urban contempo-
rary, may be the source of some con-
troversy. Andrews of Atlanta’s
WVEE says “many are using that as
an excuse to explain why urban is
doing so well against their format.
But if you look around the country
at the urban stations that are doing
well they are the same as before. In
our case we moved from a 10.3 to a
11.2, which probably would have
been our regular movement. We've
been trending upward since 1977, so
this was nothing new.”

Riley adds, “It depends on who
you are and who you work for” if
you like DST. “All it does is more ac-
curately measure a particular au-
dience. That’s it, period.”

The diversity of approaches found
under the urban contemporary ban-
ner will be explored. Andrews notes
that “no two urban contemporary
formats sound the same. A lot of re-
cent research and study goes into
understanding who you want to
reach and how. Take, for example,
the New York market. WKTU has a
strong Latin following. WRKS has a
young black base, while WBLS has
also had a black base, but with an
older audience.”

Billboard (ISSN 0006-2510) Vol. 94 No. 35 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental US. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from K10
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billbeard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.

inch singles, denoted by an “0” fol-
lowing the selection number; LPs
(“17); cassettes (“4”); 7-inch singles
(*7”) and 8-track tapes (“8”).

Thus, a typical album selection
number provided by WEA as an ex-
ample might read “9 23694-1B,”
with the “9” representing the inter-
national code; the next five digits
being the actual selection number;
the “1” following that number sig-
nifying an LP; and the “B” flagging
the selection as a midlined $5.98
title.

Album product is numbered se-
quentially upward from specific
starting numbers outlined by label
in the memo. Singles, by contrast,
are numbered in reverse, counting
backwards. Thus, Elektra/Asylum
LPs are now counting upward from
60000, while that company’s singles
start at 69999 and proceed down-
wards.

As for price codes, 26 different al-
phabetical codes (excepting “D” for
$8.98, which will not appear on
spines, and including AA for the
highest list, $39.98) are provided.

The changes affect only new re-
leases, with catalog titles to retain
their original selection numbers. Ad-
ditionally, it's known that certain
new releases assigned catalog num-
bers under the old label systems
have been released concurrent with
other titles numbered under the new
scheme.

A&M Charging
For Duplication
0t Promo Clips

LOS ANGELES—In what could
be a precedental move, A&M Rec-
ords is now asking clubs, cable tv,
pay systems and other outlets for the
label’s promotional video and film
clips to begin paying for all dupli-
cating costs.

The new policy was announced
Tuesday (24) by Martin Kirkup, the
label’s vice president of artist devel-
opment, who says.that A&M has
suspended all promotional servicing
for 10 days prior to that action. The
company has already begun notify-
ing larger video outlets of the im-
pending change.

A&M’s move is actually aimed at
framing a consistent policy for all
users, not just at introducing a fee
structure, since major systems in-
cluding Warner-Amex’s MTV and
HBO had already been paying for
transfer of audio and video tracks
from label master videotapes.

Kirkup says typical duplication
costs average from $65 to $80 per
tape, depending on the format.
“MTYV uses very high quality sound,
and provides for a separate stereo
audio track, so the cost to them runs
a bit higher,” he adds.

Although the policy has only just
been formalized, Kirkup said there
was no sign of any defections. “I
think the major systems will all fall
in line,” he asserts.

Expect 500 Firms
At Eighth Musexpo

NEW YORK-—-Over 500 com-
panies from 40 countries are sched-
uled to attend the eighth annual In-
ternational Musexpo 82 conven-
tion, Sept. 30-Oct. 4 in Bal Harbour,
Miami Beach, Fla., according to
Roddy Shashoua, president of Inter-
national Music Indusgries, Ltd.

www.americanradiohistorv.com

Executive Turntable

At Eillboard in New York, Howard Levitt is promoted to the new post of
production editor. He joined the magazine in December, 1981 as copy editor.
Succeeding him in that position is Peter Keepnews, former managing editor of
Record World.

Record Companies

Dan Young is upped to vice president of international at PolyGram Records
in New York. He was director of inter-
| national for the label. ... Oscar Fields joins
Warner Bros. Records, in Los Angeles as vice
president of black music sales. He was vice
president of special markets for Elektra/Asy-
lum Records. . . . Steve Barri is named to the
newly created post of vice president of crea- F
tive affairs for Motown Records in Los An- ?#‘
geles. He was an independent record pro- Fields
ucer.

Jack Reynolds is promoted to director of special markets for Capitol Rec-
ords in Los Angeles. He has been with the label since 1975, serving most
recently as district manager for the Detroit
sales office. .. . Andi Stevens is upped to di- 5
rector of a&r production/international at
Boardwalk Entertainment in Los Angeles.
She joined the label in 1980 as executive as-
sistant to Neil Bogart. . . . Janice Azrak is ap-
pointed public relations director for Elektra/
Asylum Records in Nashville. She has been
with the label for more than five years,
serving most recently as tour press director in

b e

o

Young

Stevens

Azrak

Los Angeles.

Ed Preston resigns as general manager of RCA Canada to assume a similar
position with Roger Whittaker Enterprises in Toronto. . . . Bob Fead is named
presicent of Monument Records in Los Angeles. He was president of Alfa
Recosds. Named general manager of Monument’s Nashville operation is Bob
Hunka, who was general manager of Velvet Apple Music (story, page 3). ...
Jay Jacobs joins Kids Stuff Records in Hollywood, Fla. as director of finance
and operations. The 26-year marketing veteran was owner of a seven-store re-
tail ckain in Knoxville. . .. Tom Bee is appointed vice president of Radio Free
America Records in Albuquerque. He was a writer/ producer for Motown.

Marketing

Murray Frank joins Al Franklin's Musical World in Hartford, Conn. as vice
president and general manager. He was with Sam Goody Inc. for 27 years.

Publishing

Paul Bezilla is named general counsel for K-tel Music in Los Angeles. He
was counsel for the firm’s Winnipeg division.

Video/Pro Equipment

AtHome Box Office in New York, four vice presidents have been appointed
in the programming division. Fred Cohen is vice president of HBO Enterprises,
a new division covering ancillary sales and coproduction activities, such as
program sales, domestic and foreign syndication, international programming
and worldwide home video. He was director of coproductions.

Also at HBO, Mack Perryman is named vice president of programming op-
erations; Bob Kreek is appointed vice president of film acquisition; and Lee
DeBoer is upped to vice president of Cinemax. Perryman was director of
scheduling; Kreek was director of film acquisition; and DeBoer was director
of programming for Cinemax and program services.

Related Fields

Mary MclInnis Boies is appointed vice president of corporate information
for CBS Inc. in New York. She joined the corporation in 1981, serving as assist-
ant general attorney, office of the general counsel.

e B

CLASSICAL CABLE—Cellist Carter Brey appears on “Young Concert Artists
Presents,” a program on Group W Cable of upper Manhattan. The serles, part
of Group W’s community programming, spotiights local artists in their 20s.
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Honorary Chairmen: |"JE 4 TOPS Honorary Celebrity Committee:
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Mr. Clive Davis
Mr. Robert Hooks

Ms. Lena Horne
Mr. Michael Masser
Mr. Arthur Mitchell
Ms. Leontynne Price
Mr. William Robinson

Mr. Levi Stubbs
Mr. Luther Vandross

Mr. Ben Vereen
Ms. Dionne Warwick

Mr. Ahmet Ertegun
Mr. Kenny Gamble

Mr, John Hammond
Mr. Jerry Wexler

The Artis’t Ball is sponsored by the National Association For Sickle Cell Disease, Inc.
and the Sickle Cell Disease Foundation of Greater New York

An Aretha Franklin & Milton Williams Affair “An Affair To Remember”
Tickets On Sale Now —$100 Per Person, BLACK TIE, R.S.V.P. To: (213) 784-2585

International Ballroom Beverly Hilton Hotel, Beverly Hills, California * September 14, 1982
Reception: 7:30 p.m. to 8:30 p.m./Dinner and Dancing: 8:45 p.m. to 9:45 p.m./Show: [0:00 p.m. to |I:15 p.m.

Tickets for The Artis't Ball are available at: 9454 Wilshire Boulevard, Suite 302, Beverly Hills, California 90212
Attn: Sid Pazzoff; Lazarow & Company (213) 273-8900.

Make Your Check Payable To: THE ARTIS'T BALL For The Benefit of Sickle Cell Anemia
Tax EXEMPT NOS: EX 139269/237175985

We'’re Selling Out. Make Your Reservations Now.

ARETHA

Founder & Chairwoman

“Singing The Theme Song” .
and her smashing duet with The 4 Tops 5

www.americanradiohistorv.com
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HI! This is John Doremus.

“Firsts” are not new to us but the
L.A. office is in a special tizzy just
now...as our own Bill Stewart
interviews Warner Bros.” porcine
superstar and prima ballerina
assoluta, Miss Piggy! You’ll soon
hear all about it on TWA. .. through
Miss Piggy’s Aerobique Exercise
Workout Album. Slim while you

snooze!
4 1k

(E5-

Seeking to inform...as well as
entertain... American Airlines
continues its business series, with
Bache account-exec Patrick
Hines concentrating on the bond
scene, interviewing “How’'m 1
doing?” Mayor Ed Koch of New
York, 32-year-old U.S. Treasurer,
Angela Buchanan...and Bob
Crandell, president of American
Airlines.

Delta Airlines’, John White has
selected an interview in depth
with Diana Ross to lead off “Show
case,” a channel hosted by yours

truly, and, of course, featuring her
music on RCA records.

Western Airlines offers a charm-
ing “first™..from “Georgia” to
“Brazil,” a program on the legen-
dary music of the Peer-Southern
Group, with president and music
buff Ralph Peer himself as genial
guide...In September, famed
deejay Wolfman Jack reproduces
his popular “Graffiti Gold” show
aloft...another “first” for the
“champaign airline.”

USAir is currently featuring an
interview on that chart-topping,
award-winning country group,
Alabama, along with their hits.

Ev
We're looking forward to
November...that's when we
debut our new five-channel cable
radio system via our associates
Satellite Syndicated Systems
using Satcom III transponder 6’s
audio subcarriers...to offer 24-
hour formats in country, big
bands, comedy, show tunes and
gold from the 50’s & 60’s. It’s excit-
ing to ride the wave of the future!

Eo

=%

It was a thrill to learn that our own
John Doremus Show is now being
heard on both morning and even-
ing drive, via KZZL-FM, in Sioux
City. PD Roger Miller, that’s over
5 hours of me a day! Thanks, too,
to WBCO in Battle Creek and
WCSY, South Haven, for your
longtime confidence in the show
...let’s hear it for the great state
of Michigan!

-

Thanks for listenin’

A

JOHN DOREMUS

V@ wsic
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Arif, Aretha Back On Top;
And Now, It’s Miller Time

By PAUL GRIEN

Aretha Franklin and Arif Mardin,
who teamed on some of the hottest
records of the early '70s, are both
back in peak form this week, with
separate Arista hits.

Franklin’s “Jump To It,” pro-
duced by Luther Vandross, jumps to
No. 1 on Billboard’s black chart
(and to number 59 pop). It’s the
Queen of Soul’s 18th No. 1 black hit,
and her first in more than five years,
since “Break It To Me Gently” in
June, 1977.

Mardin, meanwhile, moves into
the top 10 with Melissa Manches-
ter’s “You Should Hear How She
Talks About You,” which leaps five
points to number six. It's Mardin’s
17th top 10 pop hit, which is impres-
sive, but what’s even more impres-
sive is that those hits have encom-
passed 11 different artists.

The list includes the Young Ras-
cals’ “Good Lovin’” (1966/#1),
Dusty Springfield’s “Son-Of-A
Preacher Man” (1969/ # 10), Brook
Benton’s “Rainy Night In Georgia”
(1970/ # 4), Roberta Flack & Donny
Hathaway’s “Where Is The Love”
(1972/ #5), Danny O’Keefe’s “Good
Time Charlie’s Got The Blues”
(1972/#9), Hall & Oates’ “She’s
Gone” (1976/#7) and Carly Si-
mon’s “You Belong To Me” (1978/
#6).

Mardin’s hottest year to date was
1975, when he had the Average
White Band’s “Pick Up The Pieces”
(#1) and “Cut The Cake” (#10)
and The Bee Gees’ “Jive Talkin’”
(#1) and “Nights On Broadway”
(#7). But the act with whom he’s
had the most top 10 hits over the
years is Aretha Franklin: “Bridge
Over Troubled Water” (1971/ #6),
“Spanish Harlem” (1971/ #2), “Rock
Steady™ (1971/#9), “Day Dream-
ing” (1972/#5) and “Until You
Come Back To Me” (1974/ #3).

The Franklin sessions were co-
produced with Jerry Waxler and
Tom Dowd, who also joined Mardin
on the classic “Dusty In Memphis”
album. The Young Rascals smash

CHICAGO * NEW YORK : LOS ANGELES

To get a
good idea of
what a great
idea we have
in Image
Watches

paste your
color logo here
OR EVEN BETTER

Send us your
color logo

(Any size, letterhead,
photo, brochure, artwork)

along with $14.50
and we’ll rush you a
personalized working
watch sample as our

convincer!

Your company logo in full color
is the dial of a handsome wrist-
watch. Goldentone case, leather
strap, jeweled Swiss movement
with | year limited warranty

Men’s and women’'s sizes

Remarkably inexpensive even in
small quantities.

Christmas Delivery
Guaranteed

IMAGE WATCHES

(manufacturers)

Suite 470 ® 9300 Wilshire Blvd.

Beverly Hills, CA 90212
(213) 273-9012

*Money Back Guarantee

Attn: Mr. Bryant

was coproduced with Dowd, the
Flack and Hathaway hit with Joel
Dorn.

“You Should Hear How She
Talks About You” is not only Mar-
din’s biggest hit in years, it’s already
matched the number six peak of
1975’s “Midnight Blue” as Man-
chester’s highest-charting single to
date.

Mardin also produced Aretha
Franklin’s 1981 album “Love All
The Hurt Away,” which yielded a
top 10 r&b hit in the title track, a
duet with George Benson. But
“Jump To It” is Franklin’s first No. 1
black hitsince moving from Atlantic
to Arista two years ago.

This is the fourth year in a row
that Arista has secured a No. | r&b
hit, with Franklin’s record preceded
by Ray Parker Jr. & Raydio’s “A
Woman Needs Love” in 81, Tom
Browne’s “Funkin’ For Jamaica”
(on Arista/GRP) in ’80 and GQ’s
“Disco Nights (Rock Freak)” in’79.

“Jump To It” is the second No. 1
black hit in less than a year for pro-
ducer Luther Vandross, following
his own “Never Too Much” on Epic
last October. Vandross also pro-
duced the week’s highest-debuting
r&b single—Cheryl Lynn’s remake of
Marvin Gaye’s “If This World Were
Mine” (Columbia), which bows at
70.

* Kk K

Miller Magic: The Steve Miller
Band’s “Abracadabra” jumps to No.
1 on this week’s pop chart, becoming
Capitol’s first No. 1 hit since the
Knack’s “My Sharona” three years
ago. In the same time, sister label
EMI America/Liberty has collected
four No. 1 hits: Robert John’s “Sad
Eyes” (October, 1979), Kenny Rog-
ers’ “Lady” (November, 1980),
Sheena Easton’s “Morning Train”
(May, 1981) and Kim Carnes’ “Bette
Davis Eyes” (May, 1981).

Capitol has had many sizable hits
in this period—Neil Diamond’s
“Love On The Rocks” and Juice
Newton’s “Queen Of Hearts” both
reached number two—but none
mustered the strength to go all the
way.

This is the Steve Miller Band’s
third No. 1 pop single, following
“The Joker” (January, 1974) and
“Rock’n’Me” (November, 1976).
Only three acts have amassed more
No. | hits while on Capitol: the Bea-
tles (18, including five on Apple),
Paul McCartney & Wings (six, in-
cluding three on Apple) and Nat
“King” Cole (four, including one by
the King Cole Trio).

Two other Capitol acts have had
three No. | hits: the Beach Boys and
Helen Reddy. And six acts have had
two: Johnny Mercer, Les Paul &
Mary Ford, Glen Campbell, Grand
Funk and, on Apple, George Harri-
son and Ringo Starr.

“Abracadabra” also enters Bill-
board’s black singles chart this week
at 85. It’s Miller’s second black radio
hit, following “Fly Like An Eagle,”
which made the r&b top 20 in 1977.
On the pop chart, it peaked at num-
ber two.

* * K

Fast Facts: Frank Zappa this week
cracks the top 40 on the singles chart
for the first time, as his collaboration
with daughter Moon, “Valley Girl”
(Barking Bumpkin/CBS), jumps
seven points to 34. Zappa’s only pre-

(Continued on page 70)
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General News
Chartbeal

P .
SURPRI

SE APPEARANCE—Sipple Wall

Y b ¥ o
ace makes a surprise guest appear-

ance with B.B. King at the Montreux Jazz Festival. Wallace was on a Euro-
pean concert tour promoting her first Atlantic album, “Sippie.”

AOR’s ‘Ticket To Rock’

® Continued from page 3

any th-ee concerts in the world plus
$5,000 cash for each trip, or a $25,000
cash equivalent.

The game cards were sold to the
stations in lots of 50,000, and most
stations purchased 100,000 tickets
for $12,500, according to Socolof.
He adis that some stations bought
as many as one million tickets.

Other portions of the contest in-
clude a “listener game,” where win-
ning nambers are read over each sta-

tion, and a ‘second chance”
sweepstakes, which insures that the
“Rock Dream Fantasy” and other
prizes are awarded.

Socolof, who made separate deals
with each company, says he pitched
the promotion for a year to as many
as 100 rock, top 40 and adult con-
temporary stations. “It was a first
come, first served situation in each
market,” he explains. “There was no
bidding.” He hopes to inaugurate
“Ticket To Rock 2” in the spring.

Are you looking for a
great player with a first
class track record?

Then call (213) 906-3656.

Join band or tours—sessions.

BENJAMIN ASHBURN

February 9, 1928 - August 17, 1932

I Will Never Forget
Our Friendship
And Will Cherish
Your Memory Always

MICHAEL S. GUSICK

ACCORD/TOWNHOUSE RECORDS
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contributors

have been full-time
for the last

pop charts
They

Tavares
to the R&B and

ears running.

d The Jacksons:

Now, Tavares triumphantly returns with

“New Directions" 1-4357), the title
debut

and the attitude of their smas
album on ured is the current

hit single “Penny For Your Thoughts
(PB—13292). Sporting 2 new label, 2
§ sure-fire hit material an
jtude toward change-

direction" continues 10

RCA -5

Records and Tapes
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LOS ANGELES—Rod Stewart
accuses his longtime manager. Wil-
liam A. (Billy) Gaff, of acting illic-
itly as a California booking agent
and of fraudulently representing
him in a Superior Court complaint
here.

Prior to filing the $30.2 million
damages suit, Stewart filed a peti-
tion with the California Labor Com-
mission, charging Gaff had illegally
acted as a booker without a state li-
cense. The complaint contends such
a petition has original jurisdiction
over such controversy, and, if the
Commissioner were to rule in the
singer’s favor, all contracts between
the two would be null and void and
all sums paid by Stewart to Gaff
would be void.

The suit claims Gaff acted in an
agent’s role in procuring record con-
tracts, publishing agreements, con-
cert, tour and tv and motion picture
engagements.

It’s claimed Gaff also acted as a
business investment counselor to

FAITHFULL FAN—Duran Duran key-

boardist Nick Rhodes greets Ma-

rianne Faithfull following the

group’s New York appearance with
Blondie.

For The Record

Joe Chiccarelli produced Oingo
Boingo’s new A&M single, “Private
Live,” not David Kershenbaum, as
indicated in a recent review.

COLORADO MOUNTAIN
HIGH COUNTRY HOME

Total seclusion on enclosed Ranch with
security gate. Ideal for musicians, writers, com-
posers and groups to relax, write and rehearse.
Room to install equipment for demo studio. Only
two hours to Boulder and the famous Caribou
Ranch Recording Studio. Surrounded with recrea-
tional activities:

= Magnificent powder skiing at four major
Colorado ski areas
Keystone, Arapahoe Basin, Breckenridge &
Copper Mountain
Plus 30 minutes to Vail, 2 hours to Aspen

Sailing on Lake Dillon

Cross country skiing

Gof

Harseback riding

Rackpacking

Jeeping

Jfngging and Biking paths

Tennis at John Gardner year-round club

Located only 1% hours from Denver’s Stapleton
Airport, West on I-70, in Colorado’s most exciting
recreation area.

New 3 bedroom, 32 bath, custom home. Large
living area incorporates solarium with whirltub,
room for studio, garage, and fully equipped kitchen
$650,000. Occupancy can be immediate. You can
still enjoy the spectacular fall season in the Col
orado mountains. Call Ann McCrerey (303)
668-3600 for further details.

McCrerey Realty =
P.0. Box 676, Frisco CO 80443
(303) 6683600

General News

Rod Stewart Sues Manager
For $30.2M In Damages

Stewart, wherein the complaint
states Gaft advised the plaintiff to
invest nearly $3 million in a pro-
posed hotel operation, in which
Stewart suffered *“great financial
loss.™

Gaff is also accused of diverting
soundtrack distribution to his own
music publishing entities without in-
forming Stewart. In addition, it’s al-
leged the defendant obtained valu-
able publishing links with members
of Stewart’s supporting band and
opening acts on concert tours.
Gaff is accused of mismanaging
concert tours and recording sessions,
resulting in “huge cost overruns and
nonpayment of employees.” The
suite charges Gaff owes Stewart
$200.000 from a deal the defendant
made for his own publishing firm
with Stewart.

Stewart notified Gaff in late
March that he wanted to terminate
his contract. In April, Gaff filed suit
against Stewart and his accountants.
charging misappropriation of
moneys. In July, Gaff is alleged to
have filed a similar suit in a New
York jurisdiction. Also in July, Gaff
dismissed Stewart and his Carol-
wood firm from his Superior Court
suit here.

WB: Asks Ruling
On Stewart $3$

LOS ANGELES—Warner Bros.
Records is asking Superior Court
here to determine how the label will
pay $177.488 in mechanical royal-
ties on its use of Roderick “Rod™
Stewart compositions for the quarter
ending June 30, 1982.

The label claims it is stymied in
making the payments by written
warnings from both Stewart and
Riva Music, the Billy Gaff publish-
ing firm. stating each has first right
to the payment.

The plaintiff offers to put up the
quarterly payment for disbursement
to the court-directed party with the
clerk of court here.

Gaff, who claims to be Stewart’s
personal manager, and the singer,
who claims he is through with Gaff,
are in the midst of a running legal
skirmish (see separate story on this

page).

Billboard Radio
Convention Set
For January

® Continued from page 3

Harrison notes, “The conference
will feature representatives of differ-
ent formats. brought together in ses-
sions of common interest, to com-
pare notes and share ideas. The old-
fashioned method of segregating ev-
eryone into their own isolated ‘for-
mat session’ is a limited concept in
today’s rapidly evolving radio
scene.

“The sessions will go around the
clock into the night, including seri-
ous dinner sessions, as opposed to
dinner ‘shows.” Today’s radio broad-
caster is a dedicated professional
looking for a lot more out of a con-
vention than just an excuse to party.
Our plan is to give them just that and
a lot more in terms of their interest,
needs and perspective.

Details of the convention agenda,
speakers and registration informa-
tion will be published in forthcom-
ing issues of Billboard. In the in-
terim, further information is
available from Kris Sofley, conven-
tion manager at (213) 859-5319.

www americanradiohistorv com

_ Market Quotations._

As of closing, Aug. 26, 1982

Annual (Sales

High e NAME P-E 100s) High Low Close Change
13/16 Y% Altec Corporation - 111 % Va % + 1/16
44Y; 26% ABC 7 2931 44%: 43% 43% +
35% 25% American Can 9 569 30% 30% 30% + %
7% 4 Automatic Radio 4 26 6% 6% 6% Unch.
a7% 33% CBS 6 2226 45 43%  43% + %
TVa 5 Craig Corporation 21 4 6% 6" 6% Unch.
59% a7 Disney, Walt 15 6663 55% 51% 53% — 2%
4 2% Electrosound Group — 2 2% 2% 2% + %
17 1Y% Gulf + Western 4 719 14%  13% 14% + %
15% 10 Handleman 7 109 14% 14%  14% Unch.
6% 1% Integrity Entertainment 2 4 1% 1% 1% +
7 3% K-tel 7 7 4% 4% 4% Unch
59 36 Matsushita Electronics 9 166  45%: 44%  44% — %
67% 38 MCA 15 1257 67 65 65% + %
61'% 48% 3M 10 3696 60% 59% 59% Unch.
69% 49 Motorola 13 4352 71% 69% 70% + 1%
a1 30 North American Phillips 6 70 412 40% 4% + %
10% 5% Orrox Corporation - 153 7% 6% 7 + %
16% 10 Pioneer Electronics 17 - - - 1% Unch.
23% 15% RCA 9 5242 21 20%  20% + %
17% 11 Sony t 18484 14% 14% 14% — %
34Y% 19 Storer Broadcasting 15 442 26% 24% 25% + 1
3% 2 Superscope - 18 2% 2% 2% + %
34% 27% Taft Broadcasting 8 119  33% 32% 32% + %
63% 35  Warner Communications 8 7613  40% 38%: 39% + 1%
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO - V2 1% Kustom Elec. - 1% 1%
Certron Corp. 2200 1 13/16 Recoton 300 2% 2
Data Packaging - 6 6% Reeves
Josephson tnt'l 1200 8% 8% Comm. 88600 29 29%
Koss Corp. 3900 4 a'% Schwartz Bros. - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sotd or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange. Inc.

MCA First Half Operating Income Up

LOS ANGELES—MCA, Inc. re-  nues of $38.125,000. Operating in-
ports a small operating income in-  come for the same period was down
crease for the first half of 1982 forits ~ $459,000, $3.855.000 this year com-
records and music publishing divi- pared to $4.314,000 last.
sion, even though revenues were off Overall, MCA’s net income for the
slightly. Revenues for the division first half of 1982 was $62.882,000. up
were down for the six months ended $7.791,000 from $55.091.000 for the
June 30. $1.446.000. to $79.516.000  same period last year. Earnings per
this year from $80.962.000 in the  share were $2.63 for six months and
same period for 1981. Operaling in- $1.61 for three months, up $.32 and
come was up $989.000, $12,114,000  $.31 from comparable periods a year
this year compared to $11,125,000 a ago. MCA chairman Lew Wasser-
year ago. man attributed the overall increase
to the success of two films, “On
Golden Pond™ and “E.T.” The com-
pany’s second quarter net income
was its highest ever, while the first
half net was its second highest.

For the three-month period ended
June 30, the division’s revenues were
$34.016.000, a decline of $4.109.000
from last year’s second quarter reve-

Allentown Record Company, Inc.
Custom Molders of 12” Phonograph Records

a subsidiary of

:-f| ELECTROSOUND GROUP, INC.

SYLVANIA 18102

NTOWN, PENN
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Wide Variety
Of Music On
Cable In Sept.

NEW YORK-—-A Teddy Pen-
dergrass concert, taped earlier this
year in London, will debut on Home
Box Office Sept. 11. Included in the
special is an exclusive interview with
the artist, taped in Philadelphia after
his release from the hospital follow-
ing an automobile accident.

“Sweeney Todd,” the Stephen
Sondheim musical, premieres Sept.
12 on the Entertainment Channel
(for a review, see p. 42). Angela
Lansbury recreates the role she
played on Broadway.

Leos Janacek’s two-act opera
“The Excursions Of Mr. Broucek”
will be telecast on Bravo Sept. 13.
Performed by the Indiana Univer-
sity Opera Theatre, it’s the American
stage premier.

MTV: Music Television offers a
Labor Day special Sept. 6 with inter-
views with the Rolling Stones, Pete
Townshend, Robert Plant, Fleet-
wood Mac, Genesis and Journey.

All these and more constitute mu-
sic on cable for September.

On HBO. besides Teddy Pen-

{Continued on page 70)

Generol News

Billboard photo by Chuck Pulin
STOUT CREW—The Chieftains set up for filming a Guinness Stout commer-
clal to air in Ireland and Europe. The commercial was shot in New York by an

Irish film crew.

_ CableWatch_

N.Y.’s Group W Offers
The Sounds Of The City

By LAURA FOTI

The city has a beat all its own, and

through the technology of cable tv,

MJS Entertainment
of New York, Inc.

47-31 35th Street
Long tsiand City, N.Y. 11101
Phone: (212) 784-0360
(1) 800-221-1552
Telex: 422479

Entertainment Corporation
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that beat can be seen as well as
heard.

Group W Cable of uptown Man-
hattan has made a commitment not
only to community programming,
but to the unique musical sounds of
such neighborhoods as Harlem and
the “Barrio.” The racial make-up of
the area served by Group W is 39%
Hispanic, 30% black and 31% white.

“We try to appeal to that audience
with a mix of everything from salsa
to classical to progressive jazz to reli-
gious music to punk rock,” says
Richard Derman, executive pro-
ducer of community programming
for Group W. “We show musicians
with a following in our area.”

Current programming includes
“Joyful Noise,” the religious music
series; “Music City,” a jazz show
hosted by WKTU-FM disk jockey
Carlos De Jesus; “Young Concert
Artists Presents” and “Keyboard
Specials,” two classical shows; and
others. Upcoming is a doo-wop spe-
cial.

There is no special funding for the
programming, according to Der-
man. “We get a limited budget from
corporate.” Artists receive no money
for their appearances, but do get a
copy of the videotape and, of course,
the exposure. Derman is trying to set
up a network among other Group'W
operations so the music shows could
appear elsewhere around the coun-
try.

* Kk K

One of the better-represented mu-
sical acts on cable and home video
has been Fleetwood Mac, both sepa-
rately and as a group. Mick Fleet-
wood’s “The Visitor,” “Bob Welch
And Friends” for cable and RCA
videodisk, Stevie Nicks’ Home Box
Office special, a Warner Home
Video documentary—these will now
be joined by another HBO special,
this one to be taped at the Los An-
geles Forum Oct. 4 and 5, and to air
in February.

“We explored all the options, in-
cluding a live pay-per-view per-
formance, and HBO is absolutely
the right choice,” says Mickey Sha-
piro, the band’s lawyer and execu-
tive producer of such projects as this
one, “Bob Welch And Friends,”
“The Visitor” and an upcoming
Christine McVie special.

“It’s sad that a lot of people think
the record business is over,” he con-
tinues. “ “Mirage’ (Fleetwood Mac’s
latest album) is as brilliant and com-
mercially accessible as ‘Rumours,’

(Continued on page 63)
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_The Rhythm & The Blues |

A Fond Farewell To
Two Very Special Men

By NELSON GEORGE

Recent weeks have seen the death
of two significant figures in black
music, Commodores manager Ben-
jamin Ashburn and singer Joe Tex
(Billboard, Aug. 28). Both contrib-
uted in their special ways to the
growth and enjoyment of that music.

Ashburn was a strong-willed and
shrewd businessman, who did well
by the six members of the Commo-
dores. The key
thing about him
from an industry
viewpoint was not
that he “discov-
ered” the Commo-
dores (he wasn’t the
only one to see their
talent early on), but
that he was able to grow as the group
did. With the aid of a good staff,

Ashburn was able to make deals that
both brought the Commodores’ or-
ganization income and helped de-
velop the band’s image.

When the Commodores debuted
in the early *70s, self-contained acts
were, in the wake of Sly & the Fam-
ily Stone, the “in” thing in black mu-
sic; the Commodores were just one
of many. But with almost every al-
bum, the band became more visible
just as its music was becoming more
sophisticated.

Black managers have a bad repu-
tation in some Qquarters (Richard
Pryor’s recent settiement against Da-
vid Franklin hasn’t helped their im-
age). Ashburn was well aware of the
stereotypes that worked against him.

The following quote, taken from

(Continued on page 55)
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Arbitron Sets
New System Of
Monthly Reports

NEW YORK—It's almost a matter
of semantics. Arbitron is planning to
discontinue its monthly reports in
five markets, but it will continue to
issue data on a monthly basis. This
data will cover a three-month period
on a rolling basis, with the oldest
month dropped and the newest
added each month.

In what has been described as a
“major victory” for the Arbitron Ra-
dio Advisory Council, the rating
service has announced it will replace
the generally disliked printed
monthly service with a new one, de-
livered by a printout from a new mi-
crocomputer, which Arbitron will
shortly offer in the major markets
where the monthlies have been
available: Philadelphia, Cleveland,
Boston, Houston and Detroit.

Arbitron is now working up arate
card on this new terminal, which the
rating service has designated the
CD-110. A spokesman for Arbitron
said that it was not anticipated that
radio stations would object to this
added charge.

Kool Is Coming

PolyGram’s slate of major album
releases for the fall includes “As
One” by Kool and the Gang. This
was omitted from the new product
survey in Billboard’s Aug. 28 issue.

. Gen

album “Nothing To Fear” at a San Diego Licorice Pizza.

1982 Chica

' Heartland Beat
goFest Ends

On A Profitable Note

By MOIRA McCORMICK

ChicagoFest 1982 ended on a
profitable note. Overall attendance
at the Fest, Aug. 4-15 at Navy Pier,
was down 30,000 from last year’s to-
tals—804,000 turnstiled as compared
to 833,000. But revenues from the
Fest totalled $6 million plus, up
from 1981’s $5.4 million. The City of
Chicago’s estimated profit is $7-
800,000, according to Jill Myers, as-
sistant director of marketing for Chi-
cagoFest.

As previously reported (Billboard,
Aug. 21), bad weather, more than
Operation PUSH’s black boycott,
was blamed for the attendance de-
crease.
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The lowest-attended day was also
the rainiest. 33,000 turned up Aug. 7,
when Gregg Allman headlined the
Main Stage, only 3000 of whom ar-
rived after 3:00 p.m. when precipi-
tation was at its worst. Allman was a
last-minute replacement for Stevie
Wonder, who had cancelled because
of the boycott. “We had 2.4 inches of
rain that day alone, which abso-
lutely ended it,” says Joe Pecor, di-
rector of marketing.

Heaviest-attended day was Aug.
11, when a crowd of 110,000 forced
officials to close the gates at 9 p.m.
The Doobie Brothers, in the midst of
their “farewell tour,” were head-
lining.

Frank Sinatra’s appearance, eas-
ily the most impressive booking
coup in Fest history, drew 93,000 to
Navy Pier Aug. 10.

Dates for ChicagoFest 1983 are
scheduled to be Aug. 3-14.

* Kk *

Renowned Chicago blues label
Alligator Records is branching fur-
ther into reggae with debut domestic
albums by two Jamaican recording
stars.

“Youthman Penitentiary” by Edi
Fitzroy with the Roots Radics Band
and “Forward” by the Abyssinians,
both artists previously unavailable
in the U.S., saw release in mid-Au-
gust.

Long known for its fine waxings
of “American roots music,” Alliga-
tor has since 1979 been expanding
its catalogue to include Jamaican
roots as well. Alligator’s first reggae
release was the debut album of Eng-
lish/Jamaican band Black Slate.

“Reggae wasn’t really available
domestically when we started with
it,” notes Mindy Giles, Alligator vice
president of marketing and promo-
tion. “It was very hard and very ex-
pensive to get.” Now, says Giles, reg-
gae is available on several domestic
labels, including Shanachie, Heart-
beat, and Nighthawk.

Giles notes that Alligator’s latest
reggae releases encompass the old
and the new. The Abyssinians have
been consistent top sellers in Ja-
maica for over 10 years, while Fitz-
roy burst onto the Jamaican scene
with three top 10 hits in 1982.

Fitzroy, says Giles, is “real
plugged into the media,” working as
an accountant for the Jamaican
Broadcasting Co. He started singing
just three years ago.

The Abyssinians, she adds, have a
reggae standard (“Satta Massa-
gana”) to their credit. Their Alliga-
tor debut features reggae stars
Robbie Shakespeare on bass,
“Horsemouth” Wallace on drums,
Earl “Chinna” Smith on guitar and
Pablo Black on keyboards.

www americanradiohistorv com
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_ Rock’n'Rolling

Rockin’ At The Hops With
A New Brand Of Brew

By ROMAN KOZAK

Are you ready for Rock’n’Roll
Beer?

The brew (yes, it exists) is only
available in the St. Louis area, but a
first batch of the suds is going to San
Francisco for distribution in Califor-
nia this week, and it looks like the
Nashville, Dallas and Albuquerque
markets will get to taste the stuff in
the near future.

Rock’n’Roll Beer |
is the brainchild of &
Joe Edwards, best
known as the au-
thor of the book
“Top 10s & Trivia
Of Rock’N’Roli
and Rhythm &
Blues 1950-1980”
which is based on Billboard charts.

Edwards also owns Blueberry
Hill, a nostalgia restaurant and- bar
which is popular with visiting musi-
cians. Last Christmas, Edwards had
the idea of selling his own house
brand of beer, and what name
would be more natural for his
rock’n’roll bar? He contacted the
Royal Brewing Co. in New Orleans,
which makes the regionally popular
Dixie Beer.

“It’s hard to say for sure if it’s the
same beer, but it’s a safe assump-
tion,” says Edwards about the two
beers. “But it’s a premium beer, not
something like Billy Beer or J.R.
Beer.”

Edwards expected trouble with
the Bureau of Alcohol, Tobacco &
Firearms over the beer’s slogan, “1
sold my soul to rock’n’roll,” but
none materialized. The beer became
his bar’s favorite, and its story got

picked up by a news agency, which
prompted Edwards to seek outside
outlets for it. That was initially diffi-
cult, he indicates, because St. Louis
is the home of Anheuser-Busch.

But 10 weeks ago he got his beer
into the St. Louis market, and he has
already sold 10,000 cases of the stufT.
He also sells air-filled beer cans, ash-
trays, bumper stickers, buttons, ca-
lendars, can holders, caps, cups,
frisbees, jackets, key chains, etc., all
with the Rock’n’Roll Beer name and
logo, showing a black leather jack-
eted biker smoking a cigarette and
holding a can of brew.

Edwards says he doesn't have the
capital toinvest in anything as major
as the coming Who tour, which
Schlitz is underwriting (see separate
story), but he has sponsored a six-
band concert at a local park, and he
will be doing other promotions with
local acts. There is also a case of the
beer at the Checkerdome whenever
a rock act plays.

“I know a lot of rock artists have
tried the beer and liked it, and I hear
Sammy Hagar drank it onstage.
Hopefully we can start tying more of
that in.”

* Kk K

George Thorogood is back in the
U.S. after numerous dates with the
Rolling Stones in Europe (and be-
fore that in the U.S.), and though we
didn't ask him about what Mick Jag-
ger is really like, we did ask how he
felt about playing in front of sta-
dium crowds and recording for a
major record label, EMI America,

(Continued on page 65)
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Industry
Events

A weekly calendar of upcoming
conventions, awards shows, seminars
and other notable evenis.

Aug. 29-Sept. 1, National Assn. of
Broadcasters radio programming
conference, Hyatt Regency, New
Orleans, La.

Sept. 12-15, National Radio
Broadcasters Assn. annual conven-
tion, MGM Grand Hotel, Reno.
Nev.

Sept. 13-17, London Multi-Media
Market, Tower Hotel, London.

Sept. 17-19, Monterey Jazz Festi-
val, Monterey County Fairgrounds,
Monterey, Calif.

Sept. 18-26, Georgia Music Week,
Atlanta.

Sept. 29-30, CBS FM Radio na-
tional sales seminar, St. Regis Hotel,
New York.

Sept. 30-Oct. 4, Eighth annual
Musexpo '82, Sheraton Bal Har-
bour, Bal Harbour, Fla.

Sept. 30-Oct. 4, Videxpo '82,
Sheraton Bal Harbour, Bal Har-
bour, Fla.

Oct. 4-8, 17th Castlebar Inter-
national Song Contest, Castlebar,
Ireland.

Oct. 5, National Assn. of Record-
ing Merchandisers one-stop advi-
sory committee meeting, Warwick
Post Oak Hotel, Houston.

Oct. 6-8, National Assn. of
Recording Merchandisers retailers
advisory committee meeting, Hous-
‘tonian, Houston.

Oct. 7, Recording Industry Assn. of
America/National Assn. of Record-
ing Merchandisers regional traffic
and transportation workshop, WEA
Corp., Burbank.

Oct. 8-11, Country Music Talent
Buyers seminar, Hyatt Regency,
Nashville.

Oct. 11, Country Music Assn. tv
awards show, Grand Ole Opry,
Nashville.

Oct. 12-14, International Tape/
Disc Assn. second annual European
home video seminar, Palais des Fes-
tivals, Cannes.

Oct. 12-16, Grand Ole Opry birth-
day celebration, Opryland, Nash-
ville.

Oct. 14-16, National Music Sound
& Video Show, Hilton Hotel, New
York.

Oct. 15-20, VIDCOM, Cannes.

Oct. 18-22, 13th annual Video
Expo New York, New York Passen-
ger Ship Terminal.

Oct. 19-20, Wax Works/Video
Works second annual Mid-America
~holesale sound & video show, Ex-
ecutive-Inn Rivermont, Owensboro,
Ky.

Oct. 20-22, National Assn. of
Recording Merchandisers’ rackjob-
bers conference, Registry Resort,
Scottsdale, Ariz.

Oct. 23-27, Audio Engineering
Society, Disneyland Hotel, Ana-
heim.

Oct. 28-31, Neewollah Inter-
national Festival, Independence,
Kan.

Oct. 29-31, Yamaha World Popu-
lar Song Festival, Tokyo.

Nov. 4-6, National Assn. of
Recording Merchandisers independ-
ent distributors’ conference, Inter-
continental Hotel & Spa at Bona-
venture, Miami.

Nov. 8-10, Subscription Television
Assn. over-the-air pay tv conference
and exposition, Airport Hyatt, Los
Angeles.

Nov. 9-12, ABC Radio Networks
affiliates board meeting, Sheraton
Plaza, Palm Springs.

Nov. 12-14, Nashville Music Assn.
Entertainment Expo '82, Municipal
Auditorium, Nashville.

General News

New Strategies Outlined At RCA Meeting

® Continued from page 3

gles the rise was from No. 3 to No. 2,
he said.

Most dramatic increase was in
black product. Craigo claimed the
No. 5 spot for the label in black al-
bums, as against the prior ranking of
No. 35. Black singles gains were al-
most as impressive, rising from No.
21 to a current No. 3. Even in coun-
try, where RCA has dominated the
charts for years, Craigo claimed fur-
ther gains in chart share.

He made special note of six plati-
num albums so far this year, only

one less than “that other label on
Sixth Avenue” (CBS).

Craigo suggested new termi-
nology for the industry, calling the
“record business” outdated. With
cassette activity increasing so dra-
matically and other technological
delivery systems on the horizon, he
said he felt that “prerecorded music
business” was a more apt term.

“Cassettes are our future,” said
Craigo, hinting at new variations of
the configuration upcoming not
wedded to disk counterparts.
Among these he specifically men-

tioned cassettes that would contain
“four and six songs.”

In the presentation by Joe Mans-
field, division vice president, con-
temporary music, new RCA artists
Tane Cain and Steel Breeze had
their product sampled. On-the-
boards releases by label big hitters
Hall & Oates, Diana Ross and Jef-
ferson Starship were also heard.

The signing as a solo artist of
Nona Hendryx was announced by
Robert Wright, director of black
music a&r, and selections by other
new roster additions, Forecast. Alfie

Silas and Eric Robinson, were
played. Eight new black albums, in-
cluding titles by Evelyn King, Carl
Carlton, Skyy, Tavares, and a re-
united New Birth, are due shortly.

An audiovisual presentation by
Jerry Bradley, division vice presi-
dent, Nashville, previewed new
product by Dolly Parton, Steve
Wariner, and Louise Mandrell and
RC Bannon.

Highlights of the Red Seal fall list
were a patriotic album featuring
Leontyne Price and a set by James
Galway with Nashville artist Sylvia.

uct picture.

It will include coverage of the ever-widening mar-
keting channels for Kiddie Records, such as TV and
movie-inspired characters. It will report on the mar-
keting mix of disk, tape, audio, and video products plus
the assortment of related accessories geared to this
merchandising phenomenon.

To reserve advertising space
or for more information,

New York 212-764-7356
Los Angeles 213-859-5316

Billboard.

Special
FEditorial
Focuson...

Here's an important opportunity for Billboard readers to
get a timely update on the rapidly expanding world of
children’s music. Billboard’s special editorial section on
Kiddie Records, to be published September 25, will provide
retailers and radio programmers with the latest reports and
analysis of what this market is all about and how to tap into
it most effectively. It will cover everything from Mickey
Mouse to Sesame Street . . . tracking the demographics that
have led to a revolution in child buying power and sales
sophistication aimed at this market.

The section also will cover the manufacturing side—
who is producing what, from the major labels to the
small independents, as well as the specialty and
religious labels that play a key role in the youth prod-

call:

Coming in the September 25 issue of Billboard . . .

For readers, Billboard’s Kiddie Records special
section is a chance to meet the creators and innovators
of this unique market segment—and obtain insight
in how to best profit from it.

For advertisers, this is an excellent opportunity to
cash in on the high reader attention and interest the

section will command.

n

l 1l {

ISSUE DATE: September 25, 19821

' P -

AD DEADLINE:
SEPTEMBER 10, 1982

=

2\

1 T

i
iy

NN
N

s

www.americanradiohistorv.com

ayvognlg ‘2861 'v H3aW31d3S

11


www.americanradiohistory.com

SEPTEMBER 4, 1982, BILLBOARD

B|Ilboard

Founded 1894
The International Newsweekly Of Music & Home Entertainment
©Copyright 1982 by Biltboard Publications, Inc.

Bitiboard Publications Inc., 1515 Broadway, New York, N.Y. 10036 (212) 764-7300.
Telex: 710581-6279. Cable: Billboy NY. 9107 Wilshire Bivd., Beverly Hills, Caliif.
90210 (213) 273-7040. Telex: 66-4969. Cabie: Billboy LA.

Publisher: Lee Zhito (L.A.) Editor-In-Chief: Gerry Wood (N.Y.)

Associate Publisher: Thomas Noonan (L.A.)
Associate Publisher/Director of Charts: Bill Wardlow (L.A.).

Managing Editor: Adam White (N.Y.) LA. Bureau Chief: Sam Sutherland
Executive Editor: Is Horowitz (N.Y.) News Editor: irv Lichtman (N.Y.)

Offices: Cincinnati—2160 Patterson St., 45214 Ohio, 513 381-6450. Los Angeles—
9107 Wilshire Blvd., Beverly Hills, Calif. 90210, 213 273-7040. Editorial Staff; Paul
Grein, Music Research Editor; Earl Paige, Retailing Editor; John Sippel, Marketing
Editor; Sam Sutheriand, Jazz Editor, Record Reviews. London—7 Carnaby St., W1V
1PG, 01 439-9411. Editorial Staff: Mike Hennessey, International Editorial Director;
Peter Jones, International Editor; Alex Fowler, Editorial Assistant. Milan—Piazzale
Loreto 9, ftaly. 28-29-158. Nashville—14 Music Circle E., Tenn. 37203, 615 748-
8100. Editorial Staff: Kip Kirby, Bureau Chief/Country Music Editor; Carter Moody,
Reporter. New York—1515 Broadway, New York 10036, 212 764-7300. Editorial
Staff: Enrique Fernandez, Latin Editor; Laura Foti, Video Editor; Is Horowitz, Com-
mentary/Classical Editor; Douglas £. Hall, Radio Programming Editor; Radcliffe Joe,
Venues Editor; Peter Keepnews, Copy Editor; Roman Kozak, Venues/Rock Editor;
Howard Levitt, Production Editor; Irv Lichtman, Music Publishing Editor; Robyn
Wells, Editorial Assistant. Tokyo—Utsunomiya Bidg., 19-16 Jingumae 6-Chome, Shi-
buya-ku, Tokyo 150. 03 498-4641. Editorial: Shig Fujita. Washington—733 15th St.
NW., D.C. 20005, 202 783-3282. Editorial Staff: Bill Holland, Bureau Chief.

Special Issues: Earl Paige, Editor; Ed Ochs, Assistant Editor; Bob Hudoba, Directory
Services Manager; Rand Ruggeberg, Assistant Directory Manager.

Intl Correspondents: Austria—Manfred Schreiber, 1180 Wien, XVIII, Kreuzgasse 27.
0222 48-28-82; Australia—Gienn Baker, P.0. Box 261, Bautkham Hills, 2153 New
South Wales; Belgium—Juul Anthonissen, 27A Oude Godstraat, 3100 Heist op den
Berg. 015 241953; Canada—David Farrell, Box 201, Station M, Toronto M6S 4T3.
519 925 2982; Czechoslovakia—Dr. Lubomir Dourzka, 14 Zeleny Pruh, 147 00
Praha 4 Branik. 26-16-08; Denmark—Knud Orsted, 22 Tjoernevej, DK-3070 Snek-
kersten. 02-22-26-72; Finland—Kari Helopaltio, SF-01860 Perttula. 27-18-36;
France—Michael Way (Chief Correspondent), 12 Rue du Faubourg Poissonniere,

75010 Paris. 01-246 8749. Henry Kahn, 16 Rue Clauzel, 75009 Paris. 878-4290;

Greece—John Carr, Kaisarias 26-28, Athens 610; Holland—Willem Hoos, Bilderdijh-
laan 28, Hilversum. 035-43137; Hungary—Paul Gyongy, Orfoutca 3/b, 1026 Buda-
pest 11, Tel: 167-456; Ireland—Ken Stewart, 56 Rathgar Road, Dublin 6, Ireland.
97-14-72; Israel—Benny Dudkevitch, P.0. Box 7750, 92 428 Jerusalem; Italy—Vit-
torio Casteili, Via Ramazzotti 20, 21047 Saronna (Milan). 02-960 1274; Kenya—Ron
Andrews, P.0. Box 41152, Nairobi. 24725. Mexico—Marv Fisher, Apartado Postal
11-766, Mexico 11, D.F. 905 531-3907; New Zealand—AnnlLouise Martin, 239
Hurstmere Road, Takapuna, Auckland 9. 496-062; Phifippines—Ces Rodriguez, 11
Tomas Benitez, Quezon City 3008. Poland—~Roman Waschko, Magiera 9m 37, 01-
873 Warszawa, 34-36-04; Portugal—Fernando Tenente, R Sta Helena 122 R/c,
Oporto; Romania—Octavian Ursulescu, Str. Radu de la La Afumati nr, 57-B Sector 2,
Bucharest 0.P. 9. 13-46-10. 16-20-80; South Africa—Suzanne Brenner, 9 Dover St.,
Westdene 2092, Johannesburg; Spain—Ed Owen, Planta 6-3D, Espronceda 32, Ma-
drid 3. 442-9446. Sweden—Leif Schulman, Brantingsgatan 49, 4 tr. 115 35 Stock-
holm. 08-629-873; Switzerland—Pierre Haesier, Hasenweld 8, CH-4600 Olten, 062-
215909; U.S.S.R.—Vadim D. Yurchenkov, 14 Rubinstein St., Ap. 15 Leningrad,
191025 15-33-41; West Germany—Wolfgang Spahr (Chief Correspondent), 236 Bad
Segeberg, An der Trave 67 b, Postfach 1150. 04551-81428, Jim Sampson (News
Editor), Liebherrstr. 19, 8000 Munchen 22. 089-227746. Yugoslavia—Mitja Volcic,
Dragomer, Rozna 6, 61 351, Brezovica, Ljubljana. 23-522.

Director of Marketing & Sales: Miles T. Killoch (N.Y.).
Director of Promotion: Charles R. Buckwalter, Jr. (N.Y.).

Director of Sales, Video/Sound Business: Ron Willman (N.Y.); European Sales Man-
ager: Peter Mockler (U.K.); Marketing Services Manager: John F. Halloran (N.Y.);
Production Manager: John Wallace (N.Y.); Production Coordinators: Ron Frank,
Tom Quilligan (Cincinnati); Production/Sales Coordinator: Christine Matuchek
(LA.); Sales Coordinator: Robin Solomon (N.Y.); Production/Sales Coordinator:
Sharon Allen (Nashville).

Account Executives: New York—Norm Berkowitz, Ron Carpenter (212-764-7356);
Los Angeles—Diane Daou, Joe Fleischman, (213-859-5316); Mashville—John
McCartney, Southern Manager (615-748-8145); Classified Advertising Manager—
Jeff Serrette (N.Y.) (212-764-7388).

International Sales: Australia—Geoff Waller & Assoc., 64 Victoria St., North Sydney
2060, Sydney 4362033, Telex 790-70794; Canada: Contact Norm Berkowitz in N.Y.
Office; France: Ann-Marie Hounsfield, 6 rue Ancelle, 92525 Neuilly/Seine, Cedex 1-
745-1441; ltaly: Germano Ruscitto, Pizzale Loreto 9, Milan, 28-29-158; Japan:
Hugh Nishikawa, Utsunomiya Bldg., 19-16 Jingunae, 6-Chome, Shibuya-ku, Tokyo
150 03-498-4641 Telex: 781-25735; Mexico: Marv Fisher, Apartado Postal 11-766,
Mexico 11, D.F., 905-531-3907; New Zealand: Mike Bailey, F.J. Assaciates, P.0. Box
1367, Wellington, 723745; Spain: Rafael Revert, General Manager, c/o Radio Ma-
drid 232-8000; David Safewright, Post Restante, Madrid 429-9812; United King-
dom: Patrick Campbell, European Advertising Sales Represeatative, 7 Carnaby St.,
London WIVIPG 439-9411 Telex: 851-262100; Austria, Belgium, Denmark, Fin-
land, Germany, Greece, Holland, Norway, Portugal, So. Africa, Sweden, Switzerand:
contact, Peter Mockler, London Office.

Director of Research and Database Publishing: Martin R. Feely (N.Y.)

Divisional Controller: Don 0'Dell (Cincinnati); Director of Business Affairs: Gary J.
Rosenberg (LA.); Circulation Manager: Donna De Witt (N.Y.); Conference Coor-
dinator: Kris Sofiey (L.A.); Managing Director/ International Operations: Mike Hen-
nessey (London); License & Permissions Manager: Georgina Ellen Challis (N.Y.).

. BILLBOARD PUBLICATIONS, INC.

Chairman And President: W. D. Littleford. Executive Vice Presidents: Gerald S.
Hobbs, Jules Perel, Patrick Keleher. Vice Presidents: William H. Evans Jr., Treas-
urer; Lee Zhito, Billboard Operations; John B. Babcock, Product Development; Mary
C. McGoldrick, Personnel; Ann Haire, Circulation; Michael Feirstein, Legal. Secre-
tary: Ernest Lorch. Corporate Manager: Robert Lewis, General Manager of Publish-
ers Graphics.

Subscription rates payable in advance. One year, $125 in U.S.A. (except Alaska, Hawaii, Puerto
Rico, Canada). Other rates on request. Allow 3 to 6 weeks delivery first copy. Published weekly.
Secondflass postage paid at New York, N.Y. and additional mailing offices. Postmaster, please
send changes of address to Bill-

Commentary

The Independent Contribution

By ROBIN HOOD BRIANS

No matter what the television ads would have you believe,
most of the oil discovered in North America was discovered by
independent oil operators. And it’s no exaggeration to say that
most of the big artists on major labels today were helped along
the way by independent labels.

Small, indie labels were the farm
leagues of this business before they ei-
ther disappeared or were consumed.
They had to work on limited budgets
and they made sure that each act
proved itself on a regional scale before
it got that national push.

But when one of the independents
working with a dozen or so acts finally
got one established, it knew it would ei-
ther have to sell them to a major or lose
them when contract renewal time came
around.

With so many of the indies gone to-
day, the majors no longer have strong
farm leagues from which to draft their
new acts.

It’s not unlike the king who in a night
of drunken anger ordered his peasents
put to death. Then, in the sober light of
dawn he looked over the castle walls
and asked why no one was working in
the fields.

There are lots of other reasons, how-
ever, why small labels are gone. Some
couldn’t get enough airplay as radio sta-
tions kept shortening playlists until
some play only 20 records. Some couldn’t get their money from
distributors. Some couldn’t keep up with the ever-growing ex-
pense of providing the diversity of product needed in the mar-
ket (singles, albums, 8-tracks, cassettes).

And some, I’m afraid, ruined their own futures by not paying
artists as they should.

Record companies are not the only ones hurting today. As ra-
dio in smaller markets try to emulate their big-city brothers
(even being programmed from elsewhere), they fail to serve
their local areas. And they hurt themselves in the process.

Brians: “Radio stations can’t see past their
current rating periods.”

Somewhere in that group there may have been a regional act
with the potential that could have helped him make a few bucks
that night, or at least to break even. One of the regional acts he
helped might have broken into the national charts and owed
him one when it came time for the big
home show.

It's been said that listening to the
same 20 records over and over is a good
substitute for a frontal lobotomy. One
thing is for certain: You can grow tired
of a good record before you have the
time to buy it, if it is played in rapid-fire
sequence. This is no help to the artist.

When stations announce they are go-
ing to play a big star’s album, front to
back with no interruptions, they might
as well go ahead and tell listeners to rig
up their cassette decks. This shows an
incredible lack of cooperation between
radio stations and the music industry.

It's sad that radio stations can’t see
past their current rating periods ... to
next year, and the year after.

Maybe the old methods of distribu-
tion and promotion, and the relation-
ships between record companies, radio
stations, distributors, retailers and art-
ists just doesn’t work well anymore.

I know a country artist from East
Texas who hasn’t been on a major label
for more than five years. Still, his recent
tv offer on only a few stations sold more
albums in six weeks running than any other album he ever had.
As he expands to other stations, he projects sales of 250,000 to
500,000.

And he’s the label, the publisher, the producer, the artist, the
distributor and the retailer. Wanna figure the profit margin on
that! For him, and many others like him the record industry
isn’t sick. It’s booming.

Cheer up friends. No demand will long go unsupplied in this
country. People want records, and they’ll find a way to get
them.

‘With so many indies gone, the majors no longer have
strong farm leagues from which to draft their new acts’

I was talking to a station owner in Louisiana the other day
who had lost $8,000 the night before on a national act he had

booked in partnership with a local club. He was crying in his
beer. “Where are all the regional acts we used to have,” he
mourned. “We could at least come out even, or maybe make a
few bucks booking those guys. But now there only seem to be
national artists, and they want $15,000 or more a night.”

I had to smile, but without much pleasure, as I replied. “Do
you remember all those nobodies who came to you with records
the last three years asking for a spin or two? Do you remember,”
I asked, “telling them that you couldn’t play their records be-
cause they weren’t yet in the top 20?”

The answers to the problems of the industry will come to us
the same way that most of the needs of this great nation have
been met—by the hungry little guys (or gals) working in one-
room offices somewhere. They will figure out how to put all the
elements together and market them in a more efficient way that
is also more convenient for the consumer.

As we wait for a solution let’s not blame the recession on
video machines, or the loss of Elvis or the Beatles.

There is someone today who can help straighten out our in-
dustry. For a peek at that person, go to the mirror and take a
long look.

Robin Hood Brians is a recording artist and songwriter who
also operates a recording studio in Tyler, Texas.
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A Needed Reminder

Thanks to Gerry Wood for his letter to Lisa-(Insight,
Aug. 21). At a time when our industry has to pick itself
up by the bootstraps and do some careful soul search-
ing, his letter to this young lady reminds us of why we
got into this business in the first place. It really struck
home.

Ed Nuhfer
Promotion-Marketing Manager
Warner Bros. Records

Atianta

The Magic Of Music

Gerry Wood's response to the letter from Lisa Blake
was very positive and encouraging. However, he forgot
to include one other universal language possibly spo-
ken.

In the film “Close Encounters of the Third Kind," it
was a musical chord which ultimately allowed the hu-
man beings to communicate with the extra-terrestrials.
This might have been Steven Spielberg's commentary
on the significance of music in the future.

We in the music industry are indeed worried about
the future of our business. However, the point Wood

made so well is that it's impossible to imagine any kind
of life without music around to celebrate it.

The music business does not have to be a dying in-
dustry, as some are calling it. It is our responsibility to
keep it strong and healthy. Perhaps we have lost a bit
of perspective on the often overlooked magic of the
music itself. | hope all of us remaining in this business
never lose sight of the real issue at hand: Sustaining
the universal love of music.

Jude Wilder

Customer Merchandising
CBS Records

New York City

Servicing College Radio

| find it distressing and somewhat ironic that some-
one like Clive Davis can merit so much attention for his
comments on new music (Billboard, July 31) when his
company, Arista, refuses to service the biggest driving
force in presenting new wave—college radio.

If he thinks he is ever going to hear Peter Shelley or
the Bus Boys (or for that matter, Haircut 100 and A
Flock of Seagulls) on one of the local top 40 stations
around here, he is kidding himself. The record would

have to hit the top 10 before any of the stations in this
town look twice at it.

| also work part-time at a local commercial station

that Arista services. | think it is safe to say that 90% of

the records they ship there don’t get within 50 feet of a

tonearm. On the other hand, those records would be

played here, where they refuse to send anything.

So, wake up, Clive.

Tyler Rutt

Music Director, KMSA

Grand Junction, Colo.

More Radio Surveys Due

Your in-Depth coverage of the Los Angeles radio
scene by Rollye Bornstein (Aug. 21) was great. | hope
you will follow it up with further reports in other cities,
especially New York and Chicago.

David Silberman
Quantum Arts Group
New York City

Editor’s note: Yes, Billboard’s radio market
profiles will span the coasts, stopping this
week in New Orleans (site of the National
Assn. of Broadcasters meet) and later in other
markets, including New York and Chicago.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to 1s Horowitz, Commentary Editor, Billboard, 1516 Broadway, New York, N.Y. 10036.
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CH8201

CHUCK BERRY:
THE GREAT TWENTY-EIGHT
The master of rock and roll with 28 of
his greatest hits, sequenced and
- packaged like never before - a dynamite _
double album.

CH8400

THE DELLS

A glittering collection of the Dells’
greatest sides. Aimed at today's market,
the album includes Stay In My Corner,
Love Is Blue, Oh What A Night! and Give
Your Baby A Standing Ovation.

MUDDY WATERS & HOWLIN' WOLF
wisn
ERIC CLAPTON - STEVE WINWUOH
BILL WYMAN - CHARLIE WATTS

PAUL BUTTCRIOIELD  MIKY BLOOMTIELD
O7IS SPANN  KUDERT SUMLIN - DUTK DUKN

MUDDY & THE WOLF:
MUDDY WATERS & HOWLIN' WOLF
The "'Blues Fathers'' together with
their illustrious rockin’ sons. Muddy
Waters with Mike Bloomfield, Paul
Butterfield and Donald ""Duck’’ Dunn.
Howilin' Wolf with Eric Clapton, Steve
Winwood, Bill Wyman, Charlie Watts and
lan Stewart.

CH8500

C

bl
G

~ARETHA FRANKLIN

ARETHA FRANKLIN:
ARETHA GOSPEL

Aretha'’s first record, the historic
CHESS album recorded when she was
only 14 years old: gospel favorites sung
with a raw emotional intensity.

CH8203
"

B S e L
LTS it T
b : ",

WIZARDS ﬂm&
el SOUTHSIDE

HOWLIN' WOLF — MUDDY WATERS — SONNY BOY WILLIAMSON
80 DIDDLEY -~ LITTLE WALTER — JOHN LEE HOOKER

WIZARDS FROM THE SOUTHSIDE
A rockin’ blues party album with
heavy cuts by Muddy Waters, Howlin'

Wolf, Sonny Boy Williamson, Little
Walter, John Lee Hooker and Bo
Diddley. The Wizards are ready to cast
their spell.

CH8300

biowin’ gald

JOHN KLEMMER:
BLOWIN’ GOLD

The classic fusion album that has
defined the course of jazz-rock since
1970. A 2-record set that includes the
complete ‘‘Blowin Gold’’ album plus
John's finest work from “Eruptions’” and
""All The Children Cried"".

CHESS RECORDS are back, looking and sounding like never before, and at midline prices too!
' Records and tapes available from

BALTIMORE —WASHINGTON: Schwartz Brothers BUFFALO—~CLEVELAND: Action Music CHARLOTTE: Schwartz Brothers CHICAGO: MS Distributing
DALLAS—HOUSTON: Big State Records DENVER: Big State Dist. DETROIT: AMI Record Dist. HARTFORD: Aquarius Record Dist. HONOLULU: Microphone Music
LOS ANGELES: California Record Dist. MEMPHIS: Select O Hits MIAMI: Pickwick Dist. MINNEAPOLIS: Pickwick intl. NASHVILLE: Music City Record Dist.
NEW ORLEANS: All South Record Dist. NEW YORK —~BOSTON: Sunshine Record Dist. PHILADELPHIA: Schwartz Brothers PHOENIX: Associated Record Dist.
SAN FRANCISCO: City Hall Records SHREVEPOQRT: Stan's Record Service

CHESS RECORDS, 96 West Street, Englewood, N.J., 07631
Division of Sugar Hill Records, Ltd.
www americanradiohistorv.com
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Retailing

Ga. Dealer’s Dream Comes True

Lewis’ Dreamboat Annie’s Stores Make It In Macon

By JOHN SIPPEL

LOS ANGELES—When Mike
Lewis resigned as manager of
Peaches, Fraser, Mich. in Septem-
ber, 1979, he and his wife, Debbie,
herself an industry veteran, decided
to go into retail somewhere for them-
selves.

Little did they realize the bottom
was starting to drop out of the indus-
try. They chose to hie back to Mike’s
hometown, Macon, Ga., where In
the face of a continuing recessive
market, they have opened three
Dreamboat Anni€’s stores.

A month ago, the third, a 1,400
square footer in a Warner Robins,
Ga. strip center, opened. Thus it’s
been ever upward for the Lewises.

The first mall store in Macon
grossed $250,000 its first 12 months
after a pre-holidays start in 1979.
Now they anticipate hitting
$750,000 gross by July, 1982 with
three locations.

“I feel we are successful because |
was a hometown boy and knew this
market. Lots of people here helped
me. It was good word-of-mouth that

did it
avers.
He places a strong emphasis on
service. For example, he feels every
customer should know the progress
or failure of a special order. “When
we finally can’t get the record, we try
to give the customer a full explana-
tion as to why,” Lewis explains. He
also tries to help with hard-to-get
singles. His next project is to stock
collectors’ 45s in greater depth.

Lewis admits the going has been
rough. Like so many, he started on a
shoestring. He started buying direct
and continues to buy that way, ex-
cept for regular hard-to-get product
which he buys from Nova Distribut-
ing, Atlanta, which he lauds for its
fill.

His first real estate pick was a dud.
He took over a 6,000 square foot lo-
cation in the Macon Westgate Outlet
mall. The mall, he felt, was a natural,
for it houses primarily stores which
are bankrolled by national brand
name manufacturers who are selling
private label, cutout and irregular
merchandise.

His store bombed because it was

" the 29-year-old Mike Lewis

New Merchandising Show Set

NEW YORK —More than 400 au-
dio/video blank tape and acces-
sories dealers are expected to attend
the first Retail Merchandising Show
hosted by A.l. Rosenthal Assoc., the
12-year-old blank tape and acces-
sories distributor.

The two-day event, scheduled
Sept. 13-14 at the Golden Nugget
Hotel in Atlantic City, will feature
Monday and Tuesday morning
panel discussions on merchandising
and advertising techniques, while
more than 20 firms will exhibit at the
hotel during the afternoons.

According to Hugh Boyle, vice
president of A I. Rosenthal, based in
Warminster, Pa., the Monday panel-
ists will be: Ron Willman of Bill-
board magazine, moderator; George

Calvi, vice president of sales at
Recoton; Mike Golacinski, market-
ing coordination manager, Memo-
rex; Jon Kelly, president of Audio
Technica U.S.; and John Maye, na-
tional sales manager of home enter-
tainment products, 3M.

The Tuesday session, moderated
by Sid Davis of Music/Video Re-
tailer, features Jack Battaglia, na-
tional sales manager, Memorex,
Doug Chatburn, national sales man-
ager, TDK; Ed Dougherty, national
sales manager, Savoy Manufac-
turing; Bruce Maier, president,
Discwasher.

Retailers interested in attending
the event can contact Beth Mac-
Causland at A.I. Rosenthal Assoc. at
(215) 441-8900.

too big. “Macon likes smaller
stores,” Mike now admits. When he
moved into a 1,900 square foot space
in the same mall, business picked up.
Lewis started by offering discounts
under his competition and he con-
tinues.

Presently, he breaks down his vol-
ume as follows: singles, 10%; acces-
sories, 5%; and the remainder in al-
bums. He’s just begun a crash
program to accelerate accessories,
which he moved up front and into
glass display cases, except for his
Savoy carrying cases, which he
stacks near the register.

Advertising on WMAZ-FM, pop,
WDEN-FM, country, and WDDO-
AM, black, keeps his traffic up. He
does his own spots, which demon-
strate product and stress price. He’s
never been a print ad fan, but
recently he ran a $5.98 midrange al-
bum promotion with WEA, using
the local newspaper and it paid off
to the point where he’s going to use
that ploy again.

The Lewises opened the second
store in October, 1981 in a north Ma-
con strip center. The 1,600 square
footer is advantageously located, he
feels.

His Warner Robins store, too, ap-
pears potentially good. He is next
door to a 42,000 square foot super-
mart in a SAC military base which
has a 60,000 population.

Right now, he and Debbie, who as
Debbie Rekowski worked at the
PolyGram Cleveland branch, are
managing the three stores. Warner
Robins is 20 miles from Macon. The
schedule is rough because the Ma-
con stores are 10 hours daily six days
per week, while the military base city
outlet is 12 hours daily.

My-Disk Joins
CBS Label Fold

NEW YORK-—-My-Disc Records
has joined CBS Associated Labels.
The dance, r&b and pop oriented la-

bel is headed by Donnie Linton, Lou
DeBiasi and Ed O’Loughlin.

| SN

IN-STORE ROOST—Members of Arista group A Flock Of Seagulls sign auto-
graphs at Mother’s Record and Tape Co. in Virginia Beach, prior to opening
for the Police in a sellout concert at Norfolk Scope.

Mainstream Outlets
Click In Milwaukee

LOS ANGELES—“The - record
business is always changing. We saw
the downturn coming in the econ-
omy. We studied the situation and
decided we could take some lessons
from our past. Low prices, good se-
lection, fast turnover, cheaper rent.
Those were all elements of our early
success.”

That’s the way Jim Peterson of
Mainstream Records, the five-store
full-line Milwaukee area chain, ex-
plains the opening of his first Main-
stream Discount Outlet store last Oc-
tober.

“Manufacturers  continually
raised prices over the past couple
years, erasing our once $2 to $3 off
list pricing,” Peterson, a 10-year re-
tailer. explains.

The first East Side 450 square foot
outlet store was the antithesis of the
five 2,000 to 4,000 square foot Main-
stream stores. Peterson calls the out-
lets (the second of which opened in
the black Northwest neighborhood
two months ago) “basic and clean”

Contact us today...

WAUKEGAN;IL 60085
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stores. He cut way down on interior
decorating in order to convey an im-
age of economy to price-conscious
patrons.

The Mainstream outlets carry
Billboard’s top S0 best-selling al-
bums, along with specific repertoire
thrusts. The first store appeals to
“new music,” customers. Soul is fea-
tured in the other outlet location, a
550-square foot store.

The $8.98 list albums special for
$5.99 and shelf at $6.99. The top 100
singles sell for $1.49.

Cutouts are featured at 99 cents or
six for $5. “We tend to take cutouts
that don’t move out of the regular
stores and bin them in the outlets at
the lower price,” Peterson says.

LPs are featured in the regular
stock. “We carry from 200 to 300 ti-
tles in cassette. They are displayed in
the plastic sleeve pages, which hold
eight cassettes each, manufactured
by Creative Store Equipment. I've
found them most practical and have
used them for six years. They expose
both sides of the cassette and the
customer can easily page through
the 360 tapes in the wall unit,” Peter-
son states.

Peterson did a crash two-week
program when each of the two stores
opened on FM radio. He used
WQFM, WLPX-FM and WKTI-
FM for the new wave store and
WLUM-FM for the black store.

Does he feel the discount outlets
cut into his regular stores’ business?

“There’s a certain customer shop-
ping for price. I want that business.
He’ll drive to get that reduction.”

Sears Sets
RCA Disk Plan

NEW YORK—A videodisk pilot
program in Sears stores will begin in
October that will make every RCA
SelectaVision title (about 300 alto-
gether) available through the store
or direct order.

Jeff Baker, manager of national
accounts for RCA Videodisks, ex-
plains that all Sears stores will be
participating in the program. Any
disk title not in stock at the store will
be shipped directly from RCA to the
customer’s home in a week to 10
days.

To support the program, order
forms and RCA catalogs will be
available in Sears’ home entertain-
ment departments. The chain has
been selling RCA disks since Au-
gust, 1981, although the player it
carries is the Hitachi brand.
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Midlines / Special Report

Retallers Racks Wary Of Price Increases

By IRV LICHTMAN

NEW YORK-—When manufac-
turers lower list prices of front-line
goods by as much as $3 and make
commensurate wholesale price ad-
Justments, there’s little to complain
about. Right?

And two years after CBS intro-
duced its “Nice Price” $5.98 midline
albums with an enviable, musically-
varied diet of some 400 releases, the
retail/rack community remains en-
thusiastic, overcoming initial bitter-
ness over terms of a few labels who
called for returns on product shifted
to midlines at new, lower wholesale
prices.

But immediately, midlines got on
with ever more price-conscious con-

sumers, who were given additional
incentives to buy the product through
aggressive price-point promotions
of 3-for-$10 and the like.

Up to thespring of this year, it was
clear sailing for $5.98s, bolstered
since the CBS move by thousands of
albums from catalog-rich labels.
Yet, as retailers and racks continue
to appreciate midlines—they gener-
ally account for 10% to 20% of their
album volume—many feel their pop-
ularity is threatened.

They fear that the goose that laid
the golden egg may be giving birth
to industrywide wholesale price in-
creases that could seriously impede
midline movement. In the spring,
they perceived the threat as valid.

Two culprits as retailers and racks

view it are WEA and RCA, which
sagged their spring spirits with
wholesale price increases. WEA was
deemed the prime perpetrator with
increases of as much as 30 cents,
while RCA upped its wholesale tag
about 16 cents.

At this writing, many retail/rack
enterprises have introduced two-tier
pricing, isolating WEA and RCA
product from promotions and
charging prices reflecting a “new”
$6.98 pricing category of their own,
with shelf prices above the $5.98
level itself.

“Originally, midlines were a great
shot in the arm,” comments Joe
Schreyer, album buyer at Largo Mu-
sic, the racker out of Maryland.
“But, now it’s being abused by man-

Developing Artists Get A Break

Variable Pricing Gives Incentive To Consumers, Dealers

By ED HARRISON

LOS ANGELES—Just as catalog
product is benefiting from variable
pricing, so are releases by new and
developing artists which are being
specially priced below $8.98 list.

With retail prices ranging from
$4.98 to $6.98, both consumers and
retailers are getting price breaks as
incentives for experimenting with an
artist of unproven stature.

Perhaps the most successful of
these variably priced releases by a
new or developing act has been
A&M’s release of the Human
League’s ““Dare” as part of its $6.98
Developing Artist series. Propelled
by the top five single “Don’t You
Want Me,” the album has since
rocketed into the top 10 on the Bill-
board album chart while reverting
back to an $8.98 price.

Other- variably priced new re-
leases currently on the chart include
Haircut One Hundred’s “Pelican
West” on Arista, “A Flock Of Sea-
gulls” on Jive/Arista, both at $6.98;
Bow Wow Wow’s “Last Of The
Mohicans” EP on RCA listing at
$5.98, a Missing Persons “Mini LP”

on Capitol at $4.98 and Chas Jan-
kel’s “Questionnaire” on A&M at
$6.98.

A&M’s Developing Artist series
was initiated in January and spear-
headed by the release of the Human
League’s “Dare.” According to Da-
vid Steffen, A&M vice president of
sales, the album sold about 200,000
units at the $6.98 price before re-
verting back to $8.98 as it now ap-
proaches gold status.

Steffen says that an LP earmarked
for Developing Artist needs more
than price going for it. “If there is
enough of a hook, we’ll put it in the
series,” he says. “With Human
League, we knew we had an album
that was a success in England and
because of its success, the trend
shops in the U.S. would be aware of
it and there would be enough of a
buzz at AOR.

“Unless you get mass media be-
hind it, it will sell somewhat but not
at the platinum level,” says Steffen.

Steffen points to the Chas Jankel
LP “Questionnaire,” a No. | dance
record for seven weeks, as benefiting
from club exposure, and the mo-
mentum he generated on his first re-

WIDE RANGE OF CATALOG TITLES

lease. Johnny & the Distractions had
built a strong Northwest base earlier
and was the reason that LP was in-
cluded in the series.

“Just saying it’s a developing artist
and pricing it two bucks cheaper
doesn’t mean a lot,” says Steffen.

In addition to the lower price,
A&M has also given its accounts ex-
tended dating, 120 days instead of
the usual 60, and also guarantees the
product. “It takes that burden off of
him, especially in these days of lim-
ited returns,” says Steffen. “If we be-
lieve in it enough, then we can guar-
antee it to them.”

Steffen says it’s up to the label’s
discretion when to revert back to
normal list and terms, but he adds
that “you have to have enough mo-
mentum to charge the extra few
bucks.”

Capitol Records introduced a
series of “Mini LPs” seven months
ago variably priced from $4.98-
$5.98. Its first one, a collection of live
tracks by Iron Maiden, “sold as
many as the group’s full-price al-
bum,” says Walter Lee, vice presi-
dent of sales.

(Continued on page 18)

Lower Prices Spur Video Sales

By LAURA FOTI

NEW YORK-The pricing may
differ, but the philosophy is the
same for midline video and album
product. As with records, the reason
for video midlines is to spur sales, es-
pecially of a wide variety of catalog
material.

Unlike records, prices for “mid-
line” videocassettes range from $30-
$50. With retail prices of major mo-
tion pictures $60 to more than $100,
midline product really is in the
middle of the spread.

The past year has seen an in-
creased trend to higher and higher
list prices, not only on “hot” titles,
but on plenty of “turkeys” too, ac-
cording to retailers. Paramount, the
studio that led the race for higher
prices last month, began a reversal of
that trend when it launched its new
Gateway Video line, with prices
from $29.95 to $44.95. Other major
studios are expected to follow.

The Gateway line contains seven
titles, with “Space Seed” the lowest
priced. This is the episode from the
television series that inspired the
new movie “Star Trek 1I: The Wrath
Of Khan,” and it is expected to do
well primarily because of its price.

“We'll be pushing ‘Space Seed,”
says Chaz Austin, video buyer for
California’s Nickglodeon. “It’s less
than $30 and we know it will sell
well.”

Austin says titles between $30 and
$55 attract extra attention simply by
virtue of their lower prices. “Any-
thing in that range, people will look
at a second time. If it’s $100 they’ll
look at it and walk away. They cer-
tainly aren’t willing to take a chance
at that price. I think the studios are
recognizing that.

“A tape doesn’t even have to be
under $50, but $79-385 is too much,”
Austin continues. “Often people will
buy an extra film if it’s low-prlced ?

Nickelodeon places non-moving
titles on sale; “The Bees” and “The
Swarm” are two examples. “Some
move at the lower prices, some you
can’t even give away,” he says.

Best candidates for midline
movers? Horror films, sports and
music. “The demographics are lower
for people who buy music—they
simply don’t have the bucks,” says
Austin,

Nickelodeon’s stock of “midline”
music videocassettes includes the
Charlie Daniels Band and REO
Speedwagon in concert, both from

MGM; “The Best Of Blondie”; and
two Harmony Vision titles, “Jimi
Plays Berkeley” and “Pink Floyd at
Pompeii.” The latter two list for
$54.95, while the others are $49.95.

Horror and cult films are espe-
cially appropriate for the midline
market, according to Jeff Tuckman,
vice president of acquisitions and
operations for A&H Video Sales, a
New York-based distributor. Tuck-
man is also a partner in Independent
United Distributors, with a full cata-
log of $49.95-list titles. He believes
low prices can lead to high volume,
and that these titles are more likely
to sell than rent.

“There’s a lot of movies shown
only in drive-ins that have never
really been seen,” Tuckman asserts.
“Kung Fu movies fall into this cate-
gory.” So do titles like “Gator Bait,”
Flash And The Firecat” and “On
The Air Live: Captain Midnight.”
Music titles include “Kool & The
Gang Live In Concert” and “Jimi
Hendrix Live At Rainbow Bridge.”

When Magnetic Video founder
Andre Blay launched his new com-
pany earlier this year it was with a
series of titles priced at $49.95.
“We’re not a budget label,” he says,

. (Continued on page 18)
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ufacturers.

“At Largo, WEA and RCA prod-
uct take a back seat when we offer
special promotions. It's a shame be-
cause midlines are perfect when you
think of how much of this product
reflects music of the *60s and ’70s,
which is now in a big revival. The in-
creases were a backward move and
contrary to rational thinking.”

Echoes Barrie Bergman of the 400
Record Bar retail chain, “Midlines
are a good promotional item and
WEA and RCA have taken them-
selves out of the picture. Midlines
can’t just sit there. They have to be
promoted aggressively. I've always
thought of midlines as the gateway
to variable pricing, which I think is a
good idea. The book industry does
it. They’re not afraid to adjust pric-
ing based on the nature of the book.
I think midline price increases are a
crime.”

While hardly an advocate of
wholesale increaeses, Alan Rosen,
head of the 18-store Flipside of Lub-
bock, Texas, notes a competitive ad-
vantage in the WEA and RCA
moves.

“We’re not in the habit of giving
midlines away, so we generally sell
them at list price. The WEA and
RCA moves have forced my com-
petitors into a more realistic pricing
structure.” Carl Keel, Flipside’s al-
bum buyer, notes, as many retailers
do, that unless there’s a special pro-
motion going on for midlines, they
are treated in-store as part of regular
album inventory. “When we do

something, all midline labels are
treated the same.”

Evan Lasky of Danjay Music in
Denver, franchiser of 80 Budget
Tape & Record outlets, says he’s
been a part of the midline success
story literally from day-one, al-
though he fears a general wholesale
price increase that would put the
product “into a new price range.
That’s all new ground again. That
bothers me.”

Lasky, who relies heavily on mul-
tiple price promotions ranging from
3-for-312 to 3-for-$14, recalls that
when CBS reported its midline series
on a Thursday, he had a self-pro-
duced tv spot making the rounds
that Monday. “We do much better
than average on midlines, ranging
between 22% and 25% of total album
volume.” Twice a year, Lasky’s com-
pany offers “full-blast, all media
promotions™ on midlines.

The 70-store National Record
Mart, based in Pittsburgh, is triple-
tier pricing resulting from the WEA
and RCA moves and a higher price
from a distributor of Arista product,
according to George Balicky, vice
president of merchandising who also
is the firm’s album buyer.

And he, too, claims short-shrift for
WEA and RCA in promotions, par-
ticularly their absence from a 2-for-
$10 midline special. Also, carousel
displays near the front of each store
purposely neglects product from
both companies.

As for a general price increase re-

(Continued on page 18)

Inmtroducing the Sweet Country Sounds of

QUINTESSENCE

and their honest, clean single

MIDNIGHT ...

from the new LP

Conialng complele Sound-
track fram tha naw Horror
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TRAQ RECORDS

40 Whitney Ava
Syosset, NY 11791
(516) 821-0551
(516)-921-088T

THE RECORD THAT WILL
DANCE OUT OF YOUR STORE!
Enoch Light & The
Light Brigade

BIG BAND FEVER

Featuring 48 greal melodles
from the Big Band Era

Seagull LG 8205

—

SEAGULL RECORDS

(A product of Project 3 Records)
Orstributed by Arista Records
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Accord Records, located in the townhouse at 141 E.
63rd St., New York, N.Y. 10021, (212) 838-6565. Michael
Gusick, President; Walter Maguire, Vice-President/
General Manager.

Accord Records is the leading independent company
inthe MIDLINE field featuringalbums by:John Mayall,
Jimi Hendrix, Gladys Knight, Porter Wagoner, Andrae
Crouch, George Benson, Oak Ridge Boys, Mickey Gilley,
Roy Orbison, Carmen McRae, Small Faces, Sha Na Na,
Edwin Hawkins, Freddie Fender, Little Richard, Bill Haley,
Alan Price, Melba Moore, Johnny Cash, the “Toronto
Rock’'n Roll Revival” with Chuck Berry, Alice Cooper,
Chicago and Bo Diddley, Jeff Beck, Rod Stewart,
Yardbirds, Canned Heat, lke and Tina Turner, Coleman
Hawkins, Melanie, Dennis Yost, B.J. Thomas, Nina
Simone, Whispers, Ohio Players, Charlie Louvin, Gerry
and the Pacemakers, Archies, Buzzy Linhart, Roy Wood,
Kingfish, Joe South, Doctor John, Paul Anka, Cecil
Holmes, Four Aces, Patsy Cline, Tommy Roe, Joe
Stampley, Louis Armstrong, Grant Green, Mac Dauvis,
Cornell Dupree, Spooky Tooth, Raymond Froggatt, Wes
Montgomery, Joe Tex, Carl Perkins, Mik Kaminsky, Soft
Machine, Johnny Paycheck, Beau Brummels, Mama
Cass, Count Basie, Flora Purim, Woody Herman, Ben
Vereen, Lena Horne, Al Hirt, Humble Pie, Animals,
Johnny Tillotson, Sarah Vaughan, Lovin’ Spoonful, Hoyt
Axton, Jimmie Rodgers, Duke Ellington, George Jones,
John Davidson, Frankie Lymon, Tommy James, Minnie
Riperton, Patti Page, Dinah Washington, Norman
Connors, B.B. King, and Bob Marley.

Accord Records features a full line of budget product.
Top stars—top names—top albums.

Townhouse Records delivers
the hits with Stella Parton,

Herman Brood, the Markley
Band, Charlie Ross, Jorge
Dalto and many more.

Distributed exclusively in the U.S.A.
by Capitol Records.
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Low Prices Pay Off |
For European Labels

By BRIAN OLIVER

LONDON—-The midprice cate-
gory is here to stay, say European
record companies. Most acknowl-
edge that it is becoming an increas-
ingly important marketing tool in a
generally static and highly price-
conscious marketplace.

In the past two years or so, the re-
vamping of catalog albums in their
original sleeves, but under a mid-
price banner, has paid off hand-
somely for many European labels,
with some companies reporting a
sales uplift of over 60% in the open-
ing months of the introduction of a
midprice range.

“Midprice product is certainly on
the increase and is now an ever-
growing part of the record market in
Europe,” says EMI Records Lon-
don-based director of international
operations, Richard Lyttelton.
“Most companies have seen a reduc-
tion in catalog sales over the last
three years because it is generally
more difficult to sell older product
now. As a way of rekindling catalog
sales, I don’t think anyone is not
looking into midprice now.”

Lyttelton says that virtually every
European territory is currently ex-
ploiting the potential of midprice
lines: “Itis now a fact of life—and it’s
here to stay.

“But it is purely related to the
movement of back catalog,” adds
Lyttelton. “In the old days, albums
that were one or two years old were
still easy to sell. Now, anything that
has been out for over six months is
classed as ‘old.” That sort of situation
has a severe effect on the operation
of a record company and it makes it
more difficult to manage stocks.
Hence the growing importance of
midprice to give you sales you might
not otherwise have had.”

It is generally accepted by Euro-
pean record company executives
that CBS has made much of the run-
ning in the ‘branded’ midprice cate-
gory—with its well-conceived, and
aptly-named, Nice Price series
which was imported from the U.S.
some 18 months ago.

CBS affiliates in France, Ger-
many, Scandinavia, Holland and
the U.K. have already got behind
the Nice Price concept in a big way.
The idea involves selling original al-
bums by leading artists in their origi-
nal packaging (although gatefold
sleeves for single albums are re-
placed by single fold), and the track
listing and sleeve design remain
exactly the same. Apart from a dif-
ferent catalog number and a Nice
Price flash on the cover, the only
thing that distinguishes them from
the original releases is the price—a
reduction of some $4 at retail in the
U K. for example.

Nice Price was launched in Eu-
rope in the early spring of 1981 with
35-40 albums by major CBS/Epic
artists such as Bob Dylan, Santana,
Simon & Garfunkel, Abba, Ted Nu-
gent and Johnny Mathis. “Now the
best from CBS costs less” shouted its
extensive trade press advertising,
supported by a barrage of point of
sale merchandising.

Up to 110 Nice Price albums are
now available in some territories.
CBS U.K. has just launched its first
series of Nice Price double albums.
In the U.K. alone, over one million
units are thought to have been sold
since the midprice line was first in-
troduced.

“Nice Price is going very well,”
says CBS U.K.’s senior director
Tony Woolcott. “There is no doubt

that midprice is here to stay as an ef-
fective marketing tool. Five years
ago, it did not feature in the market-
ing mix at any level—whether retail
or record company. But consumers
have now become more price con-
scious, gnd discounting by retailers,
which is growing throughout Eu-
rope, is a manifestation of that.”

Most of WEA Records European
affiliates offer midprice lines, al-
though the marketing strategy to
support them varies from one terri-
tory to another, it seems. Some fol-
low a Nice Price-style ‘branding’ ap-
proach (such as WEA Germany’s
Rock Archives series of re-releases,
which involves a Rock Archives
flash on the front of the original al-
bum sleeves by major artists).

"Other territories have adopted a
similar approach to WEA’s U.K.
company. Some 18 months ago,
WEA U K. launched its X-tra Value
series under which classic albums
are offered to consumers in their
original sleeves purely on a mid-
price proposition, with no reference
to X-tra Value on the sleeve. The
X-tra Value tag is used only in pro-
motional material aimed at dealers.

There are now 120 titles in the
X-tra Value series, including albums
by artists like Fleetwood Mac, the
Doors, Boney M, Joe Walsh, Otis
Redding, and Alice Cooper. About
750,000 units have been sold in the
U.K. alone.

“We do not go as heavy on brand-
ing or merchandising as Nice Price,”
explains WEA Records U.K. mar-
keting manager Stuart Till. “We
don’t feel it is effective. The con-
sumer is only interested in a particu-
lar album and is loyal to that title . . .
not Nice Price or X-tra Value. We
are simply taking an existing album
that is still selling quite well and giv-
ing an attractive price bonus to con-
sumers.”

Till says WEA uses its midprice
product to “perk up” catalog sales:
“At the point sales begin to tail off
on an album, and it would normally
become a candidate for deletion, we
move it down to midprice and sales
pick up again.

But not all European labels have
moved into the midprice category as
enthusiastically as CBS or WEA.
A&M is just one company that has
only ‘dabbled’ in this area in various
territories so far. “We would prefer
not to sell our albums at midprice,”
says A&M’s UK. marketing chief
John Cokell, who launched 15 origi-
nal untouched albums by artists like
Herb Alpert, Joan Armatrading,
Squeeze and Supertramp in the
midprice category for the first time
last March.

“We don’t like doing it,” he adds.
“But it has been forced on us by the
trend set by other companies. When
someone like CBS is selling fairly
new albums at midprice, it is diffi-
cult for us to ask retailers to pay full-
price for ours. The problem with
something like midprice is that ev-
eryone eventually jumps on the
bandwagon ... and retailers don’t
know where to put all the product.
But you have to demand in-store
profile to make it work because the
lower margin means you can’t af-
ford a full scale promotional push.”

EMI is one of the latest recruits to
the midprice ‘branding’ concept in
order to rework its back catalog. It
has just launched 30 titles on a newly
formed midprice label, Fame, which
will be marketed in the U.K. by

(Continued on page 60)
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DOMINION MUSIC CORPORATION, national distributcr of America’s hottest
mid-pricec catalog for over five years, now presents America's most exciting
$3.98 BUDGET CATALOG.

DOMINION offers you: Dynamite Jackets, Origina  Artists. Merchandising
Tools, Morz Adver lsmg, More Tracks and More Music — MOR, Country, Pop,
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T EXGLUSIVE NATIONAL DISTRIBUTOR FOR K-TEL RECORDS EARES MID-PRICED LINE
DOMINIDON MUSIC CORPORATION @ 11311 FIFTH ST, HOPKINS, MN 55243 e (612} 932-4159 e (800) 328-6117
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Midlines / Special Report

Lower Prices Giving Developing Artists A Break

® Continued from page 15

“It told us that when you take a
developing act between studio al-
bums and you have product repre-
sentative of the group, there is a
market foritand it keeps the group’s
name and image alive,” says Lee.

A Missing Persons “mini LP” is
also meeting with retail enthusiasm.
“They weren’t ready for a studio LP
but they had some tracks and we put
them out as a mini,” Lee says. “It’s

exceeded our fondest expectation.

“With a new artist, when the con-
sumer isn’t sure, we want to make it
easy for us to break the artist and lay
a base,” adds Lee.

Forthcoming “mini LP” releases
include Avalon on Capitol and Talk
Talk on EMI/Liberty, both in July.

RCA Records and its Associated
labels earlier this year announced
the introduction of A Real Deal, a
new line of albums and tapes with a

suggested list of $6.98 that will hope-
fully attract consumers to its new
and developing artists.

The new line will allow a&r to de-
velop new talent while affording
marketing the opportunity to pene-
trate the marketplace by providing
dealers the ability to stock and mer-
chandise the line with attractive
pricing and supports.

States Larry Gallagher, division
vice president, branch marketing:
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“We recognize the development of
new acts as our number one priority
in 1982 and we will be supporting
this new line with specialized adver-
tising and merchandising programs
to aid dealers in stimulating con-
sumer demand.”

So far, RCA has released albums
by Slow Children, Norman Saleet,
Merge, Michael Wycoff, Robert
White and Jimmy Mack with new
releases to include Leslie Pearl, Paul
Overstreet, Fredi Grace & Rhine-
stone, 805, Plush, the Jack Street
Band, Wynd Chimes and Steven &
Sterling.

Looking back at MCA’s short-
lived Rising Star series priced at
$5.98, Sam Passamano, executive
vice president of MCA Distributing
says: “We’ve done a lot of research
on it and for what it costs it doesn’t
make sense. If you're going to go
back to $8.98 at sales of 50,000, you
might as well put it out at $8.98.”

During the time of its existence,
four albums were rleased in the Ris-
ing Star series: two on MCA. one on
Rocket and one on Infinity, where it
was pioneered.

Jim Lewis, vice president of mar-
keting at PolyGram, says the label
experimented with a few artists at
$5,98 about a year ago “and found
that advertising was more important
than low price.

“Getting radio, merchandising
support and advertising, you'd sell
as many as if the album were dis-
counted. But at the lower price you
can’t afford the advertising and mer-
chandising.

“We thought about doing it again
but we’ll reserve it for our midline
catalog,” says Lewis.

Says WEA’s Skid Weiss: “We
haven’t gone into a variable price
structure with new releases. Our
only variably priced product is our
$5.98 midline.

Dealers, Racks
Wary Of New
Price Increases

® Continued from page 15

sulting from WEA and RCA in-
creases, Balicky says, “We're trying
to keep prices down. We don’t feel
we should penalize all labels.”

Bill Thom, retail director of the
16-store Music Peddler chain in De-
troit, claims that in other retail situ-
ations anyone paying $3.50 or so for
wares might retail such product at
around $7 “if they need to. We need
room for play.

“I think the whole concept of mid-
lines ts great, but I don’t understand
why our cost has to go up for prod-
uct that’s seven or eight yecars old
and all costs have been recouped.”

Yet, Music Peddler, Thom notes
is happy with midline volume, about
15% of album dollars. The chain
usually gets $5.94 as a shelf-price,
but promotions usually reflect a 3-
for-$12 offer.

Serious as they are, retail/rack
complaints about label pricing can
be viewed as a fact of inflationary-
spiral life. Yet, they must admit that
midlines are a manufacturer concoc-
tion and good medicine at that in an
ailing economy. Manufacturers
made man-bites-dog-news and the
retail/rack trade wouldn't be con-
cerned about midline pricing if the
concept was a dud. The irony is that
success of midlines is breeding dis-
content. And perhaps that will al-
ways be a sign that something good
is making its way to the récording
fan.

“But we're always open to vari-
ably priced new act albums. Any-
thing we can do that would be to the
advantage of the artist, to us and the
retailer. we’d consider.”

CBS experimented with the Nu
Disk, a 10-inch four-song release
that lasted for only four albums.
CBS now selectively releases prod-
uct by new artists with an ARC pre-
fix, says Tom McGinnes. vice presi-
dent marketing,

“When the album takes off we
drop the A from the prefix and it’s
no longer sold on a guarantee,” says
McGinnes.

Despite the lower price and return
guarantees from the manufacturers,
retailers feel that albums in new and
developing artist series won't sell at
any price unless there is consumer
fanuliarity with the artist, which
usually comes via radio airplay.

“Radio must play it.” says Bobby
Tollifson of the Record Factory in
San Francisco. “You have to hear it
or your friends have to like it before
anyone is going to buy it. A $6.98
price doesn’t mean anything. If it's a
hit six months from now it will mean
more,” says Tollifson.

“A group that the public can’t
identify with won’t move,” says a
Tower Records spokesperson. “The
Human League did well but there
aren’t enough of those groups that
will sell. Well known acts at the right
price is something I'd like to see
more of.”

New Lines
Spur Sales Of
Videocassettes

® Continued from page 15

“but not enough thought has been
given to orderly development of the
market.

“Pricing practices should be based
on what a product’s net worth to the
company is rather than its net worth
to the consumer.” Blay continues.
“That doesn’t mean I'll never go
above $49.95. Some titles will be
higher. But there should be consist-
ency. and a value for the con-
sumer. Some pricing irresponsibility
is going on. and it will put dealers
out of business.”

Horror movies from companies
like Wizard Video and Budget
Video have built strong followings
with their titles like “Night Of The
Living Dead.” “Vampyr,” “Texas
Chainsaw Massacre” and “I Spit On
Your Grave.” Prices are $44.95-
$54.95 and the titles sell well because
“people like to be scared,” as Budget
sales manager Steve Stumbriss puts
1t

Wizard president Charles Band
adds, “These films haven’t been ac-
cessible to a wide audience, but they
are horror films with a following.
Since they've been successful theat-
rically, they sell.” And the low prices
don’t hurt.

Paul Profy, general manager of
New York's Video To Go chain,
says, “Lower prices do help sales.
There are some hard-core rental
people, but even they have their own
top 10 and will occasionally break
down and buy something, especially
if it’s in the $30-$50 price range.”

He notes that Magnetic Video
(now 20th Century-Fox Video) ran a
sale last year on Beta-format titles,
priced at $39.95, that was very suc-
cessful. “I Spit On Your Grave” is
also a big seller because of its price,
he says.
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Rainbow Rebate Scores

LOS ANGELES—The 16-store Bay area Rainbow Records’ chain
anticipates running out of 30,000 preprinted checks before the end of
August in a month-long $1 rebate on each prerecorded tape purchase.

“That’s actually more than 30,000 cassettes and a few remaining 8-
tracks sold, for the checks carry the wording, ‘not good for more than
$5," to safeguard us against someone writing a large check and disap-
pearing,” John Torall, chain president, states.

“We took a page from the slough of rebates on tv,” Torell avers. “We
set up a separate checking account for the promotion. Each store reports
daily checks with their sales. The clerk merely fills in the amount up to
$5 and the name of the customer. We do not cash the checks. They can
be deposited in the customer’s account or can be cashed by him in his

Torell invited the local branch managers and principals from Pacific
Records & Tapes and Pickwick Distributing to a dinner meeting several
months ago. Everyone present, MCA, WEA, Capitol, PolyGram and
CBS and the two independents, went along with the promotion.

Rainbow hired local comic Bobby Slayton to do the commercials on i
radio. The 60-second spots were written by Rudy Paige. Spots ran on
KMEL, KSJO, KSOL, KTIM and KECR, all FMers; and KFRC and

&,

" New Video Releases

This listing of video releases is designed to
enable wholesalers and retallers to be up-to-
date on availlable new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(Laservision). Where applicable, the sug-
gested list price of each titie Is glven; otherwise,
“No List" or “Rental” Is Indicated. All Informa-
tion has been ied by the manufact s
or distributors of the product.

THE ADVENTURES OF THE
WILDERNESS FAMILY
Robert F. Logan, Susan Damante Shaw
Beta & VHS Media Home Entertainment
M203..i e $59.95

.ALLTHE MARBLES
Peter Falk
Beta MGM/UA Home Video
MB800112
VHS MV800112..

BENJI
Beta & VHS Vestron Video

BLACKBEARD'S GHOST
Peter Ustinov, Dean Jones, Suzanne
Pleshette, Elsa Lanchester
Beta & VHS Walt Disney...................... $69.95
CUTTER’S WAY
Jeff Bridges, John Heard
Beta MGM /UA Home Video
M8700154
VHS MV700154
DEATH STALK
Vic Morrow, Vince Edwards
Beta & VHS Video Gems........c...ccocvneeen $659.95

DEVIL TIMES FIVE
Gene Evans, Sorrell Booke, Shelly
Morrison
Beta & VHS Media Home Entertainment
M213 e $49.95

ELVIS ONTOUR
Beta MGM/UA Home Video
MB600153
VHS MV6001563..

FANTASTIC BALLOON VOYAGE
Beta & VHS Video Gems...................... $69.95

FOUR FEATHERS
Beau Bridges, Jane Seymour, Simon
Ward, Harry Andrews
Beta & VHS Thorn EM1Video 617 ........ $69.95

GENEVIEVE
Dianah Sheridan, John Gregson, Kay
Kendall
Beta & VHS Blay Video.........ccccceeereeen. $49.95
GOODBYE, NORMA JEAN
Misty Rowe, Terrence Locke, Preston
Hanson

Beta & VHS Thorn EMI Video 616 ........ $6569.95
HAWMPS
Slim Pickens, Jack Elam, Denver Pyle
Beta & VHS Vestron Video

Missing from the list of U.S.
software/hardware manufac-
turers in Billboard’s Aug. 28
guide to home video was:

Data Age Inc.

14683 Big Basin Way

Saratoga, Calif. 867-2960

Electronic video game car-

tridges
Brand: Data Age
The company’s Herb

Hirschfield has appointed the
following industry distributors
for the U.S.: Schwartz Bros.,
Lanham, Md., Philadelphia and
Charlotte; Action, Cleveland;
MIS, Miami; Big State, Dallas;
Sound Video Unlimited, Chi-
cago, Los Angeles and Denver.

INCOMING FRESHMEN
Ashley Vaughn, Leslie Blalock, Richard
Harriman, Jim Overbey

Beta & VHS MCA Videocassette ........... $39.95
JAPANESE CONNECTION

Beta & VHS Video Gems...........c..eeeeee $59.95
JAZZ SINGER

LV Paramount Home Video LV2305 ...... $29.95
JOHNNY WOODCHUCK'S

ADVENTURES

Beta & VHS Family Home Entertainment$49.95
KEY LARGO

CED RCA SelectaVision ....................... $21.98

AKING'S STORY
Narrated by Orson Welles

Beta & VHS Electric Video ................... $69.95
THE KNACK—LIVEAT CARNEGIE HALL
LV Pioneer Artists PA-82-016 ............... $24.95

THE LEGEND OF SLEEPY HOLLOW
Narrated & Sung By Bing Crosby
Beta & VHS Walt Disney...................... $69.95

LITTLE DARLINGS
LV Paramount Home Video LV1301 ...... $29.95

LITTLE RIVER BAND
Beta & VHS Thorn EM1 Video 808 ........ $49.95
ALITTLE SEX
Tim Matheson, Kate Capshaw, Edward
Herrmann, Wallace Shaw

Beta & VHS MCA Videocassette ........... $69.95
KENNY LOGGINS ALIVE

LV Pioneer Artists PA-82-109............... $24.95
THELONGEST YARD

Burt Reynolds, Eddie Albert
LV Paramount Home Video LV8708 ...... $29.95

THE LOVE BUG
Dean Jones, Michelle Lee
LV Walt Disney 12AS ...

THE MANY ADVENTURES OF WINNIE
THEPOOH
LV Walt Disney 25AS ... $34.95

MARATHON MAN
LV Paramount Home Video LVB789 ...... $35.95

DAVE MASON, LIVE AT PERKINS
PALACE
LV Pioneer Artists PA-82-021 .............. $24.95
MAZE featuring FRANKIE BEVERLY —
HAPPY FEELIN'S —LIVE IN NEW
ORLEANS
LV Pioneer Antists PA-82-023 ............... $24.98
MICKEY MOUSE & DONALD DUCK
CARTOONS
Collection One
LVWaltDisney 69AS ............coooveicnnnns $34.95
MONTENEGRO
Susan Anspach, Erland Josephson, Per
Oscarsson

Beta & VHS Thorn EMI Video 619 ........ $69.95
MURDER ONTHE ORIENT EXPRESS
CED RCA SelectaVision ...................... 4.98

MY BLOODY VALENTINE
Paul Kelman, Lori Hallier, Neil Affleck
LV Paramount Home Video LV5431 ...... $29.95
NFL’'81 OFFICIAL SEASON YEARBOOK
CEDRCA SetectaVision ....................... $19.98
NEIGHBORS
CED RCA SefectaVision ..........ccc.......... $29.98
NEW FACES
Paul Lynde, Alice Ghostly, Ronny
Graham
Beta & VHS Etectric Video .................. $69.95
NIGHT CROSSING
John Hurt, Jane Alexander, Glynnis
O’Connor, Doug McKeon, Beau Bridges
Beta & VHS Walt Disney...................... $69.95

NORTH DALLAS FORTY
Nick Nolte, Mac Davis, Charles Durning
LV Paramount Home Video LV8773 ...... $29.95
ON GOLDEN POND
LV 20th Century-Fox 9037 ...$39.956
THE ONE & ONLY GENUINE, ORIGINAL
FAMILY BAND

LVWalt Disney 42017AS .........coccovvenn. $34.95

PATTON
LV 20th Century-Fox 1005-80............... $49.95
(Continued on page 43)
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Video Rental Pioneer Expanding

National Video’s Berger Moves Into Meyer Stores

By EARL PAIGE

LOS ANGELES — Doomsayers
predict the demise of video rental
due to cable television’s growth, or
to legislation. But Ron Berger, presi-
dent of the National Video franchise
chain based in Portland, insists the
rental boom is far from reaching a
plateau.

Berger has strong—and controver-
sial—feelings on rental. He was one
of the few retailers to support
Warner Home Video’s rental-only
plans; he is “very pro-Mathias.” Na-
tional Video’s 127 stores rent hard-
ware as well as software.

Berger is bringing his operation
into 68 Northwest Fred Meyer su-
perstores and also plans to open
stores in Japan. Three Fred Meyer
Video One Stop outlets will open
each month for the next 27 months
with inventory according to local
demographics. Training/sales of-
fices are being established in Phila-
delphia and Denver.

The Video One Stop outlets will
operate as National Video fran-
chises, with National Video in-
vesting $25,000 in initial inventory
per store. Fred Meyer does $1.2 bil-
lion in sales a year. “For our inven-
tory and franchise rights as well as
our training and on-going consult-
ing, we will receive 50% of the prof-

its,” Berger says. Video One Stop ex-
pects to invest $15,000 to $30,000 in
supplies and the like.

The plan calls for a 400 square
foot booth in the middle aisle of the
store staffed by three people. Rental
fees charged are $2-$4. Feature films
only are stocked, with no adult, for-
eign or educational titles.

The high-traffic easy-parking am-
bience of the Meyer superstores fits,
exactly with Berger’s idealized view
of where video rental is going. He is
a pioneer in the one-day-only rental
idea for both movies and players,
and believes dealers should never
have gone for longer rental periods.

The movie rental customer, Ber-
ger finds, closely parallels the film
processing customer and visits stores
frequently. Mainly for this reason,
Berger has never been in favor of
record/tape dealers’ getting into
video rental.

“Many of their locations are poor,
and parking is often terrible. I see
the 7-11 convenience location as
ideal.”

National Video offers a VIP mem-
bership card good in every store;
Berger sees the system going to com-
puter optical-wand readout very
soon. The plastic card is actually an
application blank that effectively al-
lows the dealer to debit the customer
for each transaction. A two-movie

minimum is often involved.

Franchisees vary in how they
handle renewal of VIP membership.
Some charge $9.95 for the card, oth-
ers a $2-$3 renewal to cover paper-
work. Still others give the card away.

Berger credits National Video’s
quick growth in large part to its in-
novation in solving the deposit
problem for customers. It had
reached a point where some plans
were worse than renting a car, Ber-
ger notes, with deposits as high as
$400.

The chain grew from a first store
in Waco, Tex., where 20 now exist
statewide, to clusters here and there.
Good nucleus stores in Denver make
Colorado a big area with 15 outlets.
Growth was actually slower around
here, but now there are 26 Oregon
outlets. The company has 18 stores
in Canada.

Next innovation for National
Video will be a computer read-out at
the counter with a bar coded pack-
age and the credit card scanned by

.optical wand. Results: a near-instant

receipt documenting all details of
the rental. “The computer knows all
the customers and the inventory and
the rental rate for that day,” Berger
notes. Obviously, movie rental roy-
alty data tracking is an eventual pos-
sibility.

Thls Imlng ol new LP/Tape releases is de-

New LP/ Tape Releases

JACKSON MICHAEL GREGORY
, Cartoons & Assorted Candy

llers and radio prog
mers to bo up-to-the minute on available new
product. The foliowing contiguration abbrevia-
tions are used: LP—album; 8T-—8-track car-
tridge; CA—cassette. Muitiple records and/or
tapes In a set appear within p: th tollow-
ing the manufacturer number.

POPULAR ARTISTS

ALEXANDER. WILLIE
Solo Loco
LP 8omp 4020
COHEN, JOE
Writings On My Wall
LP Friendship Store Music FSM2000 ...... $8.98
CONJUNTO LA REALIDAD
Asi Es Mi Tierra
LP Salsa Internacional LP732
GABRIEL, JUAN
Cosas De Enamorados
LP Pronto PALO702
HIGH FASHION
Feelin’ Lucky
LP Capitol ST-12214
JANOT, OSCAR
Musical Direction Alfredo Domenech
LP Peerless MS2270
KILLERS
The Killers
LPHuh? No! NR13900 ......................... $8.98
McDONALD, MICHAEL
If That's What It Takes
LPWarner Bros. 23703
PATSY
Patsy
LP Roperry RR-1628................ . ......... $6.98
VAN ZANT, JOHNNY, BAND
The Last Of The Wild Ones
LP Polydor PD16355
WAILL, VICTOR

Abusadora Vuelve Conmigo
_ LP Aithambra ALS176

JAZZ

BAKER, CHET

Peace
LPENJA4O16 ... $8.98
COREA, CHICK, see Bennie Wallace Trio

FLANAGAN, TOMMY
Giant Steps (in Memory Of John
Coltrane)
LPENJA4022. ... $8.98
FREE FLIGHT |
Free Flight |
LP Arabesque 8130.
CA9130
FREEMAN, CHICO
Tradition In Transition
LP Elektra/Musician 60163

GOMEZ, EDDIE, see Jeremy Steig
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LP ENJA 4026 ..................................... 8.98

McBEE, CECIL, SEXTET
Compassion
LPENJA304T .. $8.98

MONTOLIU, TETE
Songs For Love

LPENJA 2040 ...$8.98

PETERSON, PAT
Introducing
LPENJA4020. ... $8.98

SCOTT, TOM
Desire
LP Elektra/ Musician 60162

SEBESKY, DON

Compositional Jazz (Based On Themes

Of Bach, Bartok & Stravinsky)

Sebesky, Faddis, Brookmeyer, Foster, Joe

Back, Gordon Back, Davis, Madison, Royal

Philh., Rabinowitz
LP Arabesque 8128
CA9128

SHAW, wOODY
Lotus Flower
LPENJA4O1I8...... .o $8.98

SMITH, JIMMY
Off The Top
LP Elektra/ Musician 60175

STEIG, JEREMY, & EDDIE GOMEZ
Outlaws
LP ENJA 2098

..-$8.98

CALIFORNIA CITATION—PonGram group Cameo signs autographs during a

recent in-store appearance at Big Ben’s in Los Angeles. The session took

place following a presentation from the State of California commemorating
Cameo for its efforts in a statewide voter registration drive.

VARIOUS ARTISTS
Echoes Of Enja—Sampler
LPENJA4000......c..ooiiieeeineec e $6.98

WALLACE, BENNIE, TRIO, & CHICK
COREA
Bennie Wallace Trio & Chick Corea
LPENJAGO28.....cooviiiiiiiiniei e $8

CLASSICAL

GILBERT & SULLIVAN
Patience, The Gondoliers (excerpts)
Green, Briercliffe, Fancourt, D'Olyly Carte
Opera Co., Sargent
LP Arabesque 8095-2L(2) ..
CA9095-2L ..

JONES, DANIEL
Two Symphonies
BBC Orch., Thomson

LP Arabesque 8081
CA9081....

MOZART, WOLFGANG AMADEUS
Piano Concerto K488; Haydn: Piano
Concerto InD
Mozartean Players, Lubin, Wilson

LP Arabesque digital 6510...
CA 7510

WEILL, KURT
The Threepenny Opera: Theatre Songs
From Berlin Requiem, Happy End,
Mahagonny, Der Silbersee
Lenya, Soloists Chorus Orch., Rueggeberg

(Continued on page 40)

....$18.96
...$16.96

..$7.98
..$4.98

..$9.98
..$9.98

©
ayvoalug ‘¢e6l ‘v H3gW3ILd3S

19


www.americanradiohistory.com

20

SEPTEMBER 4, 1982, BILLBOARD

Radio

Programming, AM Stereo Units
Are Major NAB Meet Topics

By ROBYN WELLS

NEW ORLEANS—Programming
is the focus of the National Assn. of
Broadcasters convention here Sun-
day (29) through Wednesday (1),
but with AM stereo now a reality
(Billboard, Aug. 14), much of the
buzz on the exhibitors floor will cen-
ter around the system manufac-
turers.

Leading the pack is Kahn Com-
munications, which will play record-
ings of the eight stations currently
using its AM stereo system, includ-
ing WNBC New York and WLS

Chicago. Harris will have a receiver
tuned to WNOE New Orleans,
which will be broadcasting with the
firm’s STX-1 AM stereo exciter.
Harris will also be displaying its
autotron business computer system,
9,000 series program automation
systems and digital micromac audio
console.

Motorola, which recently became
the first system tested by Delco, is on
hand with equipment and literature,
using the pitch, “Don’t buy a tempo-
rary AM stereo system.” The system
has been tested on WIRE Indianap-
olis and Motorola has filed for FCC

‘Radio Wayne’ Keeps
Tight Rein On NAB

WASHINGTON—-They don’t call
Wayne Cornils “Radio Wayne” for
nothing. Cornils, probably more
than any other single person, has
moved the National Assn. of Broad-
casters over the past six years into
serving its radio members in a mean-
ingful way.

In 1976, Cornils joined NAB, then
a tv-oriented trade organization,
which, according to many of its ra-
dio members, virtually ignored ra-
dio. Cornils, with a solid midwest ra-
dio background, has done much to
change the NAB.

“We really had no idea what we
were doing, but it turned out all
right,” he modestly recalls of how he
put together the first Radio Pro-
gramming Conference in Chicago in
1978. “We had 583 attending the
first conference.” Cornils is counting
on 2,000 to show up this week in
New Orleans.

Ten years ago there was no radio
department at the NAB, and as the
National Assn. of Radio Broad-
casters was being formed, Cornils,
then an NAB board member and
still a radio broadcaster from KFXD
Boise, pushed hard for radio repre-
sentation.

WNBC Sets
Satellite B’cast

NEW YORK—-WNBC claims
to be the first AM station broad-
casting in stereo to transmit its
signal via satellite. The trans-
mission is being done in conjunc-
tion with the NAB Radio Pro-
gramming Conference.

The New York station’s signal
will be heard at the Kahn Com-
munications booth on the exhibit
floor and the NBC suite. WNBC
is using the Kahn-Hazelton sys-
tem and began broadcasting in
stereo Aug. 8.

In 1976 Cornils took a year’s leave
of absence from KFXD to jon NAB
as director of membership. In May,
1978 he was promoted to vice presi-
dent for radio. He’s still on leave
from KFXD.

Under Cornils’ leadership, the
NAB has not only introduced an an-
nual Radio Programming Confer-
ence, but established a radio period-
ical, “Radioactive.”

Looking back over these accom-
plishments, Cornils says, “We've
changed in five years. Our staff of
four has almost become full-time
meeting planners. We're just an-
nouncing radio management semi-
nars that will be held the end of Sep-
tember in Chicago, in Atlanta in
October and in Oklahoma City in
November.” Cornils and his staff are
also already working on the radio as-
pects of the NAB spring convention,
which will be held in Las Vegas.

And he is looking forward to im-
plementing the recommendations of
the NAB’s Futures Committee,
which has told the organization that
NAB needs to be more involved in
radio programming, promotion and
marketing.

As for day-to-day operations,
Cornils sees his department as a
clearinghouse for radio broad-
casters. “We give out a lot of advice.
We’re a source of information, from
where to find a consultant to where
to get a station’s call letters and logo
printed on promotional balloons.

Cornils sees “exciting times”
ahead for radio and the NAB:
“We've spent the last five years plac-
ing a greater emphasis on radio.
With Ed Fritts taking over as presi-
dent (Billboard, August 21), I'm sure
the new regime will continue this.”
Fritts is a radio broadcaster from In-
dianola, Miss. He moves up to the
presidency from board chairman
and is succeeded in that job by Bill
Stakelin, a radio broadcaster from
Orlando, Fla.

-Radio This Week-

e DOUBLEDAY HAS AGREED TO BUY WMET Chicago from Metro-
media for $9.5 million, bringing the fast growing chain to a full legal compli-
ment of FMs, seven and all AORs. Page 3.

e WHILE ARBITRON will discontinue its monthly reports, it will con-
tinue to issue data on a monthly basis, but these new listings, offered via com-
puter terminal and sold to subscribing stations, will contain a three-month

average. Page 10.

e IN A SYNDICATED PROMOTION pulled together by Contemporary
Marketing, Epic Records, Pioneer and Discwasher have joined forces in a pro-
motion breaking on 25 AOR stations this fall that will see more than 7 million
tickets given away, one of which will award a top prize worth $25,000. Page 3.

e WBNX NEW YORK, hoping to cater to Gotham Latin tastes, has
changed its programming from a mix of salsa and ballads to a Latin dance
music format they call “Salsa-Rengue.” Page 56.

acceptance, expecting to have its
equipment on sale in early October.
Absent from the convention is Mag-
navox, the fourth major contender
in the AM stereo competition.

As for new programming, news
and information features are the
major thrust for the ABC, CBS and
NBC radio networks. ABC Talk-
radio will be showcased separately
from the network’s other program-
ming. ABC is also spotlighting its
new short-form weekly feature,
“Movienews,” which is hosted by
film critic Roger Ebert and airs on
the FM Network; *“Dr. Paul
Donahue,” an information feature;
and “American Top 40.”

CBS’ AM news service is debuting
its 12-week ‘‘Managing Your
Money” series, composed of five 90-
second segments per week, via its
“Byline Magazine” news feature
syndication service. The network is
also focusing on its sports coverage,
kicking off with Monday night NFL
play-by-play Sept. 13.

The network is also changing the
long-form programming for Radio-
Radio. It is dropping concerts be-
cause of the number of concert pro-
grams available and the declining
numbers of groups on tour. In its
place, RadioRadio is developing
longer music specials ranging from
two to six hours. The shows will be
available either fully or partially
produced, with the latter option al-
lowing stations to give the specials a
local flavor. On tap Oct. 30 is a two-
hour Halloween special called
“Night Moves,” which is 80% music,
20% holiday stories and greetings.
RadioRadio’s first “flexy-format”
show is a three-hour year-end count-
down, “The Great 1’s Of ’82,” airing
Dec. 18.

NBC is expanding its Talknet pro-
gramming, effective Sept. 6. Week-
nights, Bruce Williams will broad-
cast 8 to 11 p.m., with the segment
rerun from 2 to 5 a.m. Sally Jessy
Raphael will be on the air from 1]
p-m.to2 a.m. Asof Sept. 11, Talknet
will expand to weekends, with long-

(Continued on page 25)
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Angeles recently awarded a listener

with a gold kruggerand in conjunction with the station’s “She Got The Golid-

mine, | Got The Shaft” goid weekend, promoting Jerry Reed’s current single.

Pictured from ieft are RCA’s Carson Schreiber, KHJ morning drive person-

ality Lee Sherwood, contest winner Georgeanne Smith and KHJ p.d. Lon
Heiton.

Panels To Probe
Radio-Label Dealings

By LEO SACKS

NEW ORLEANS—The changing
nature of the relationship between
radio and the record business is ex-
pected to be the focus of panels on
the AOR, top 40 and adult contem-
porary formats scheduled for the
NAB Radio Programming Confer-
ence.

John Young, the WZGC-FM At-
lanta program director who will
moderate a panel on top 40 radio,
says he hopes to explore how the for-
tunes of the radio industry are tied to
the economic health of the record in-
dustry. “It’s a mistake to think that
the financial pressures affecting la-
bels can’t impact broadcasters,” he
notes. “I'm not saying that we should
be record company stockholders,
but one day the same pressures are
going to catch up with radio.”

Young says that “labels aren’t the
only ones who won’t take risks. Look
at the secondaries. They used to be
the breakers. Now they’re the slow-
est to go. The best we can hope for at
NAB is an honest evaluation of our
business climate. Each year there is a

new bandwagon and a new guru to
lead people down the trail of the
Pied Piper. And invariably, there are
those gullible few.”

WBAL Baltimore program direc-
tpr Ira Apple anticipates a debate on
the fate of AM music programming
at his panel on adult contemporary
radio. “Can AM do anything with
music and is that the direction to go?
I don’t think so,” he comments.
“Being a full-service station, in-
volved in the community, heavy on
talk, news and information, finding
good talent—that’s what’simportant.
Radio is not going to fall apart just
because the music business is hurt-
ing.”

Consultants Jeff Pollack and John
Sebastian, moderators of two AOR
panel discussions, agree with.Chris
Miller, program director for KLOL-
FM Houston, that radio is “not im-
mune” to the pressures that grip the
record business. But the executives
qualify their reasoning in different
ways.

(Continued on page 35)

DST Sparks New Orleans Debate

By WANDA FREEMAN

NEW ORLEANS — Arbitron’s
Differential Survey Treatment faces
mixed reviews here. The disadvan-
taged stations are openly skeptical
about the spring results, while the
ratings winner defends his validity.

The number one station is urban-
contemporary WAIL-FM, with a
dazzling 12.9. Program director
Barry Richards brought the station
from a 3.7 to a 5.2 in fall 1980; then
to an 8.4 last spring and a 10.6 last
fall. The latest number looks like just
another leap in a steady climb.

Still, WAIL’s competitors think
DST played too big a part in the rat-
ings. Hot 100 WEZB, which has kept
double digits and the top spot since
spring '80 and hit 11.5 last fall, is
stunned this time with an 8.6.

“I think it’s ludicrous, it’s ridicu-
lous,” says B-97 general manager
Bob Reich. “I don’t think it’s fair to
anyone. What makes it look bad is
what it did for the other black sta-
tions. Barry Richards is doing a
great job, his station sounds really
good. But I think it takes away from
the authenticity when the con-
sistently low-rated black stations al-
most double their audiences.”

WWW.americanradiohistorv.com

WYLD-AM went from 1.9 to 3.2;
WBOK from 1.7 t0 3.2; and WNNR
(WAIL’s AM sister) went from 2.3 to
33.

Interestingly though, black adult
contemporary station WYLD-FM—
WAIL'’s top competitor among black
music stations—actually slipped
from a 6.8 to a 6.4. And while all
other non-ethnic FM’s suffered, al-
bum rock station WRNO-FM
jumped from 7.3 to 8.5, close enough
to bite WEZB. And WTIX, a Hot
100 AM, went up from 5.0 to 5.6.

B-97’s Reich says he plans to write
a letter of complaint to Arbitron,
and that his station will rely more on
qualitative research in the future.

“We're never going to have a large
ethnic audience,” he says. “Clients
always look at numbers, but many of
them also look for lifestyle. We more
or less know how popular we are; we
had 40 or 50,000 people at our raft
race this year, twice that of last year.

“We’re also looking at our Cume.
WAIL has a 3,089 and we’ve got a
3,180. So we still have more total lis-
“teners, and WAIL’s audience seems
to listen longer. If we had not shown
increases there, we’d be very con-
cerned.”

Other stations, too, are exploring

new avenues, even as they curse the
problem. Eric Anderson, general
manager of country stations
WNOE-AM-FM, and calls DST “a
Depraved Survey Treatment.

“I managed black stations for 15
years,” he says, “and I always felt we
were under-reported. But I want to
know why they didn’t set up a
sample survey. They put DST in ev-
ery market with a black population
over 10 percent. There was no test
market done.”

_ Vox Jox__

WAPP Seeking
Morning Team

Dave Hamilton, national program
director of the Doubleday stations,
who also wears a second hat as p.d.
of the chain’s newest addition,
WAPP, is looking for a morning
team for the AOR station known as
“The Apple.”

When one is located, Ted Canna-

(Continued on page 32)
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New Orileans Market Profile

The New Orleans radio market can be summed up in three
words: “Does Not Apply.” If it works throughout America, it
won’t in New Orleans. In 1964, at the height of Beatlemania,
the Fab Four actually lost money playing New Orleans. Things
haven’t changed much since. In fact, it’s best to treat this city as
a foreign country. To a great extent it looks, reacts and sounds
like one. Rollye Bornstein recently visited the city to sort
things out in time for this week’s NAB, and here’s what she
Sfound.

AM

600: WVOG. This daytimer’s call letters say it all. The “Voice
Of God” is religion, the paid variety, with gospel music as a
filler. But things weren’t always so conservative on 600. Back in
the *50s this dial position was the home of WMRY, a black out-
let known as “Mary” (see 940). After that, it became WYFE, an
all-girl country station owned by Connie B. Gay, and then
WWOM, the “Wonderful World of Music”—beautiful music—
before seeking solace in the Good Book.

690: WTIX. I was fully prepared to hear another legendary
top 40 outlet foundering through the ’80s, and what I found is
probably the most pleasant surprise of the market. WTIX
sounds good. As their slogan, “The station you grew up with
plays the music you grew up with,” notes, WTIX is primarily
oldies. Not your standard oldies, but music geared to the mar-
ket: obscure Ernie K. Doe hits, Huey Piano Smith classics and
of course the more traditional Miracles, Temptations and the
like, blended with a very acceptable selection of currents. It’s
obvious that program director Bob Mitchell knows this market.
And he should. He grew up here in the *50s, hanging around
Shad O’Shea at WNOE. Back then he was still little Lonnie
Methern. He left the market in order to program WTMA in
Charleston and WMBR in Jacksonville before returning to
WNNR in the early *60s. A shakeup claimed his job, and he
spent years driving a Borden’s Milk truck before landing a part-
time weekend shift on WTIX, which he later parlayed into the
position of program director. His love and respect for New Or-
leans is evident in both his programming and his morning drive
shift.

Another personality to catch is midday man Bob Walker. His
“original oldies hour” is chock full of all sorts of goodies. And
don’t forget afternoons with Captain Humble. Humble is in ac-
tuality long time New Orleans personality Hugh Dillard, whose
biggest claim to fame is the fact that he was once trapped in a
washroom with the Beatles. Now, for all you trivia buffs: When
Todd Storz purchased WTIX in the early *50s it wasn’t on 690.
It was on 1450. A few years later he had a chance to buy
WWEZ, which was on 690. Seizing the opportunity, he donated
number one 1450 to the public school system, retained the
WTIX calls, and “Tix the Tiger” was reincarnated on 690.

800: WSHAO. If you dial by this AM daytimer, what you’re
going to hear is a station in a state of transition. It’s under con-
tract to Music Of Your Life, but, seeking a younger sound, p.d.
John Grey has deleted several MOYL cuts and added a more
contemporary blend aimed primarily at listeners in their 30s.
The slogan is “Y our station playing your music,” and at present
Grey is looking for suitable personalities and newspeople to
complement that music.

For those of you wondering how WSHO came into being:
The late Stanley Ray owned WBOK at 800. Carman Macri
bought WIBW at 1230 and changed the calls to WSHO. In fact,
George Wilson was once general manager of WSHO during its
MOR days in 1964. Just after George left, Macri did something
very notable. He swapped frequencies with Stanley Ray. The
notable part is that Macri swapped a full time facility on 1230
for a daytimer on 800 and /ost money in the deal. Remember:
“Does Not Apply.” Prior to going MOY L, WSHO was country.

870: WWL. Ask anyone outside of New Orleans to name the
most notable station in the market and they’ll tell you WWL.
The problem is, not many people inside the city limits concur.
They've got the power (50 kw clear channel), but as for the pro-
gramming, it’s as if three different stations reside on the
frequency. When I caught them, they had a one-hour program
dedicated to the History of Tabasco Sauce, and that’s probably
the most mass appeal topic I've heard them discuss. 6 to 9 a.m.
is a news block, 9 to 6 p.m. it’s open phones, 6 p.m. to midnight
it’s paid religion (why not? After all, they’re owned by Loyola
University), and midnight to 6 a.m., just like it has been for
years—it’s The Charlie Douglas Road Gang. Charlie, by the
way, was once p.d. of WNOE here.

940: WYLD. Originally WTPS, owned by the Times Pica-
yune, WYLD came into existence on this frequency with
WMRY’s old ownership from 600. Like “Mary,” WYLD has a
long-standing tradition of serving the black community. Com-
munity involvement is probably the most notable thing about
WYLD today. Program director E. Rodney Jones prides him-
self in community relations. The station is involved in every-
thing from the Budweiser Superfest to school programs. Their
ongoing promotion is the “WYLD card” good for discounts on
merchandise throughout the city, and though they may sound
like many AM black stations at first listen, Jones feels a particu-
lar responsibility towards the younger generation, a group ig-
nored by most facilities, and he dayparts accordingly to attract
teens with both music and personalities.

990: WNNR. Another daytimer. This one’s black religion
and the AM counterpart to the number one station in town,
WAIL. Years ago it was soul music. The jocks were all white

guys imitating blacks, the most notable of whom was “Poppa
Stoppa.” Poppa was several people, including Clarence
Hamann, and for a while Ed Muniz, who today owns the facil-
ity, was “Sonny Stoppa.”

1060: WNOE. A James A. Noe station. The name may not
have relevance if you’re not from New Orleans, but Jimmy’s
daddy, James A. Noe, was once the governor of Louisiana, and
Jimmy’s former brother-in-law was none other than Gordon
McLendon. Even though Storz and McLendon never officially
competed during the hey day of top 40, unofficially they both
had vested interests in this market.

Today WNOE-FM is country, making the switch about six
months after WNOE-FM. But unlike the FM, p.d. Joe Patrick
says this station is appealing primarily to men 35-54. They’re
quite a bit harder than the FM, with a 50/50 mix of currents
and gold, and some of that gold includes early Marty Robbins
and Johnny Horton. Their slogan is “country 10,” and in addi-
tion to a generous helping of country personality, you’ll hear
quite a bit of sports, Paul Harvey, and the Original Oldies Show
at one each afternoon.

But back to the good old days and before. 1060 was originally
WBNO, which stood for Baptists of New Orleans. When Jimmy
Noe bought it from the church, he agreed to run their 11 p.m.
service in perpetuity. Even though the teens tuned it out, it
really wasn’t a problem until the advent of “WNOE Surround-
ing Sound” in the late *50s. Basically, “surrounding sound” was
reverb. Since more reverb was required on music than voice to
achieve the image they were after, more was used on all the in-
puts where music was played. The church’s remote came in on
one of those inputs. At 11 p.m. listeners must have believed
God himself was delivering the sermon, and by midnight the
score was Baptists 1 —Surrounding Sound 0, and so ended that
concept.

Among the more notable WNOE jocks are Jim Stewart, who
is still in the area currently negotiating with a station to return
to the air, and Bill Taylor, who owns Country Consultants in
Pasadena, Calif., both of whom provided much of the back-
ground information contained here. Gary Owens was also at
WNOE back then, as was Shad O’Shea, now with Fraternity

Here’s how the numbers look

Spring Fall Spring
Call Frequency 82 ‘82 81
WAIL 103.5 12.9 10.6 8.4
WEZB 97.1 8.6 11.5 10.3
WNOE-FM 101.1 6.8 8.4 6.7
WYLD-FM 98.5 6.4 6.8 5.6
wBYU 95.7 59 7.5 7.7
WTIX 690 5.6 5.0 7.8
WAJY 101.9 5.0 5.7 5.9
WWL 870 4.8 4.8 3.9
WQUE 93.3 4.5 5.2 6.2
WGSO 1280 4.4 5.1 3.0
WwWSMB 1350 3.7 3.5 5.2
WNNR 990 3.3 2.3 2.3
WBOK 1230 3.2 1.7 1.8
WYLD-AM 940 3.2 1.9 1.6
WNOE-AM 1060 2.6 2.8 2.0
WWIwW 1450 2.3 1.4 24
WSHO 800 2.0 2.4 2.8

All figures are from the respective Arbitron reports listing
audience shares for persons 12 years old or older, Monday
to Sunday, 6 a.m. to midnight for the Arbitron metro survey
area.

www americanradiohistorv com

Records in Cincinnati.

1230: WBOK. Like WYLD, WBOK is a black fixture in this
market. P.d. Hank Spann, who returned to the city after a stint
in the record business, has taken this station from a 1.7t0 3.2 in
the last book, and even with a less than desirable nighttime sig-
nal, he attributes much of the increase to his music selection. It’s
being called “The Music Maker” and “New Orleans Music
Mix.” That mix is about 70% current. A sample half hour in-
cluded George Benson, Jennifer Holliday, Rafael Cameron,
Atlantic Starr, James Brown, and Aretha Franklin as well as a
plug for their “all request boogie line” and a network newscast
from Sheridan.

1280: WGSO. Originally this frequency was licensed to one
of the first stations in the market, WDSU-AM-FM-TYV, but it’s
been WGSO for some time, owned these days by Insilco. P.d
Ted Landphair has recently resigned to start a sports news-
paper here and’Insilco’s Nina Newhouser has taken over his
post at this news/talk outlet. While the emphasis is on news,
WGSO also does Astros play by play, and when I heard them
on a Sunday afternoon they had a lively talk show including a
celebrity guest from California; impressive for weekend pro-
gramming. At night they run RKO’s America Overnight.

1350: WSMB. It stands for Sanger-Maison Blanche, two of
the oldest names in the city, and while WWL is probably per-
ceived as the old-line New Orleans station outside the market,
WSMB has that reputation to those within the city.

Check out morning drive. You’ll hear a sample of their per-
sonality talk format, the Nut and Jeff Show. Nut is Roy Rob-
erts. Jeff is Jeff Hug, both of whom have been here well past
two decades. You can hear it in their voices and their current
content: These People are New Orleans. Almost everyone at the
station has been here at least 10 years, which might account for
the fact that 50% of WSMB’s listeners don’t listen to any other
radio station. Their slogan is “Building On To A Tradition,”
and tradition seems to be synonymous with WSMB.

1450: WWIW. The format is listed as Big Bands, Swing and
New Orleans Jazz. A sample half hour included Andy Wil-
liams, Brook Benton, Pat Boone, Si Zentner, Bobby Darin and
Dinah Washington, but that is not necessarily what any other
half hour may sound like.

P.d. Bob Middleton, who at one time was at WSMB, believes
in hiring people sympathetic with the format and music and
then giving them almost unlimited freedom to execute it. In ad-
dition to the music, which is all done in house, you’ll hear CBS
Mystery theatre and Yankees (yes, New York Yankees) play by
play. But perhaps the most notable point of WWIW is the atti-
tude of the air staff. All seem genuinely happy to work there,
and all have the highest regard for Middleton. Larry Regan
from midnight to 6 a.m. is another mainstay in the market, and
his 3 to 6 a.m. talk show has several callers (known as “the ras-
cals”) who've been with him every night for years.

1540: KGLA. When I learned that this station was foreign
language, I naturally assumed French. Maybe, Cajun. Well,
surprisingly enough, KGLA is Spanish, and about the only
thing I can tell you about this frequency is that it used to be
known as “Command Radio” when it was owned by the Cost-
ellos (of WRNO). However, that short lived venture came to an
end when it was permanently knocked off the air after being hit

by a barge.
FM

93.3 WQUE. “All summer long it’s one great song after an-
other in stereo on WQUE Q-93.” Insilco’s FM is a 100kw adult
contemporary outlet programmed by Phil Zachery. Morning
man “Scoot in the morning” has been around this market for
several years, including a stint at WNOE, and, by the time you
read this, John Chommie will have arrived from WHSY in Hat-
tiesburg to do evenings. Music director Chris Brian does after-
noons. As for the music, a sample half hour in the evening in-
cluded Abba, the Jacksons, Melissa Manchester, the Beach
Boys, Ray Parker Jr. and Chicago. If you haven’t heard RKO’s
Night Time America, you can catch Bob Dearborn live from
midnight to 4 a.m.

95.7 WBYU. “Bayou” they call it; it's the Shulke I beautiful
music sister station to WSHO.

97.1 WEZB. Currently number two in the market, a sample
midday half hour on WEZB included Donna Summer, Greg
Guidry, the Hollies, a Fleetwood Mac “three way,” and the
Steve Miller Band. A *“three way” is, you guessed it, three hits
by one artist—and listeners were informed that the next “three
way,” featuring Bread, would be coming up at 1:30. P.d. John
Shomby has recently left to go to KAFM Dallas, and while no
one locally has been named to fill his shoes, national p.d. Dan
Vallie continues to oversee this outlet from Pittsburgh. (They’re
located in the Hyatt, by the way, so if you’re at the convention
why not stop by for a tour?)

Mornings are handled by Cajun Ken Cooper, who has to be
one of the most impressive personalities in the market. He han-
dled quite a bit of information in the minimum amount of time
and was quite convincing on a live spot. Billboards around
town read “Cajun Ken Cooper: have you heard his laugh?”
Well, in the half hour I listened, I didn’t.

98.5 WYLD. Appealing to an older crowd than WYLD-AM,

A p-d. Brute Bailey calls this station Full Service Black Adult

Contemporary, and that describes it as well as I could. Cur-
rently, they’re fifth in the market with a tasteful blend of soft

(Continued on page 26)
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Record Labels And Radio: Who’s Calling The Shots?

Radio’s relutionship with ithe
record industry has deteriorated in re-
cent times, as each has sought 1o pro-
tect its interests in the fuce of increas-
ing competition (for broudcusters, the
ratings game) and adversity (for
record companies. slumping sales).
This has impacied upon the two in-
dustries’ mutual dependence, as
Rollye Bornstein documents in this,
the second part of a two-part special
report.

LOS ANGELES—“Radiostations
that just play singles don’t take the
time to listen. They just allow record
companies to dictate what they
play,” says Alonzo Miller, music di-
rector of KACE, an urban contem-
porary outlet in Los Angeles. With
an ample supply of quality current
product, urban radio is regarded by
many as being in the best position of
all formats, and Miller feels his rela-
tionship with the record industry is
positive and mutually beneficial.
Yet he also believes he must look be-
yond the weekly singles list when
programming KACE. “That means
we're playing mostly album cuts.
Eight out of 10 times that cut will be-
come a single if' it isn’t already, but
that’s not the point. Regardless of its
status, we're programming the music
that our audience wants.”

Programming the music that a sta-
tion’s audience wants often means
relying on something beyond the
current hits. “Regardless of what’s
selling on the singles chart, adults
aren’t buying singles. It’s not a wise
move to use a chart that’s irrelevant
to your format,” says Jim Wood,
who relies heavily on research to
program country-formatted KNEW
and KSAN in San Francisco. “The
first thing that research told us was
that nobody. no adult that is, likes
currents. They just don’t test well,
because adults react negatively to
unfamiliar product. For that reason,
new currents are given the lowest
priority on our rotation system. But
we do need them, and we do play
them. They seem to refresh the radio
station, add sparkle. It’s to the point
where we play them as novelty rec-
ords keeping up with trendiness, not
as our mainstay. Teenagers are at-
tracted to the latest. Adults prefer
the familiar.”

Jim Sumpter of First Media’s
KFMK in Houston agrees: “Adults
listen differently than kids. It takes
them much longer to be aware of a
record. Take Bertic Higgins. The
record was played to death on many
stations, but only after a national tv
campaign were most adults even
aware who he was.”

“It’s true,” says Gary King. pro-
gram director of WIBO and WFMF
in Baton Rouge. “Some AC stations
play too much current material.
many play it too early and then some
dostay onittoolong. It's a judgment
call. There’s no magic answer in a
chart. Who says you've got to have
30 currents anyway? Proper use of
oldies is extremely important, espe-
cially when current AC product
really doesn’t fit what you're doing.
Actually, the lack of suitable current
material has turned out to be a hless-
ing for me. I'm picking up the fringe
from FM and top 40 by not playing
currents to death.”

Like urban, country is a format
resplendent with quality current
product. But even so. programmers
are starting not to rely solely on the
singles being touted by the record
companies. “Often a record com-
pany will release what we feel is the
wrong cut as a single.” says Ted
Cramer, program director of
WMAQ Chicago. “Rather than play
something we feel is wrong for our
audience, we’ll play an album cut by

that artist when it fits. The product
seems to run in cycles. By the time a
company 1s releasing a third or
fourth single oft an album, it may
not be something we want to air.”

What's being said is that in order
to be successful, programmers are
going to have to actually program
something. “In an adult oriented
market, the days of accepting the

out. A p.d. will need to rely on re-
search and every means available to
him, including his own creativity
and ingenuity, to determine inde-

(Continued on page 27)

current charts as a valid indicator of
what you should be playing are
over,” says San Francisco’s Wood.
Currents and charts factor in here,
but they’re no longer the sate way

It was a hot and steamy summer
night in Meridian, Mississippi.

The Temple Theater was filled

to overflowing. 2 shows—
standing room only—

1.G. Sheppard sang

songs of love like only

he can and they loved

him every one—

ayvosanllg ¢86l ‘v H3gW3Ld3S

The Silver Eagle was there.
Don’t miss it. It's on over
400 of America’s top
country stations via

The ABC Entertainment
Network.

RAPIS
Networks

Produced by
DIR Broadcasting
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1. Category: Radio Station Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary. c. Country; d. Black;
e. Latin; f. Miscellaneous.

Requirements: A written presen-
tation which must include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement, promotional and adver-
lising activities. A tape presentation
and other related materials also may
be submitted but are not mandatory.

Announcing

Radio Awarde

COMPETITION

. . . honoring the year’s best

Radio Stations
Program Directors
Air Personalities
Record Promotion Executives

Rules For Entering

- Billboards 1982

Here’s your chance
to nominate your
candidates in each
category.

Winners to be se-

lected by Billboard’s
distinguished Radio
Advisory Committee.

USE THE FORMS BELOW TO
NOMINATE YOUR CHOICE.

Awards will be presented according to market size in three categories: markets numbered one to 30, 31 to 100, and below
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

II. Category: Program Director Of
The Year

a. AOR: b. Top 40/Adult Con-
temporary: ¢. Country: d. Black;
e. Latin; f. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming. a summary of station
activities and composite tape of the
station’s sound of no more than 30
minutes in length.

III. Category: Personality Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country; d. Black:
e. Latin; f. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
1 and Sept. 30, 1982. The aircheck
must be on cassette or reel to reel at
7% i.p.s. with music telescoped, rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form. here included.

1V. Category: Special Programming

a. Station produced: b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry
a. Chief Executive in Charge of
Promotion; b. National Promo-
tion Person; c¢. Regional Promo-
tion Person: d. Local Promotion

Person: e. Independent Promo-

tion Person

Requirements: Nomination by of-
ficial nominating ballot.

VI. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year
Requirements: Same as for U.S.
and Canadian air personalities.
Submit all entries to: Douglas E.
Hall, Radio Programming Editor,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

L DEADLINE ALL ENTRIES—Nov. 30, 1982

i

I

RECORD PROMOTION PERSON
NOMINATING BALLOT
Annual competition for the 1982
Billboard Radio Awards

of

CHIEF EXECUTIVE

the following record promotion persons for the annual competition in
the following categories:

ENTRY FORM

RIR PERSONALITY COMPETITION

Please affix this label to your air personality's air check.

t

,nominate

PLEASE PRINT:

JUDGES:

Air Personality

Does air personality select music?

Station City

Yes_ No___
Personality has been with station since___ —
mo. yr.

Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
Use ONLY one column. Leave rest blank for future judging.

Format

REGIONAL RATING

FINAL RATING

Voice

Timing

Music selection

Salesmanship

Personality definition

Interest- stimulation

Compatability with format

Ability to relate to audience

Please send to: Attn:

IN CHARGE OF PROMOTION
Name of Person
Company City
NATIONAL .
Name of Person Company City
REGIONAL
Name of Person
Company City
LOCAL
Name of Person
Company City
INDEPENDENT
Name of Person
Company City

Nominations, 1982 Radio Awards

Douglas E. Hall
Billboard

1515 Broadway

New York, N.Y. 10036

Presentation

Content

—
ion

Creativity

Originality

TOTAL TOTAL

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Billboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOV. 30, 1982
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Programming, AM Stereo Units Are NAB Meet Focus

® Continued from page 20

time talk show host Bernard
Meltzer's new financial program,
airing 8 p.m. to midnight, Saturday
and Sunday.

Mutual Broadcasting is promot-
ing its new two-and-a-half-minute
“Sports Health Tips” program and
its expanded, three-minute daily re-
gional college football reports. The
network is also featuring its 13-week
symphony series broadcast from the
Lincoln Center and its six-hour “In-
ternational Country Music Festi-
val,” hosted by Lee Arnold and air-
ing Oct. 22 and 29. Once again,
Larry King will broadcast his over-
night program live from the conven-
tion and will host the “Making
Money With Your Mouth” lunch-
eon.

Westwood One is debuting six
new programs at the NAB. “Buffalo
Dick’s Radio Ranch,” promoted as
the “Howdy Doody” show of the
'80s, is a one-hour weekly program
targeted at rock stations. A pop ver-
sion of “In Concert” is a 90-minute
twice monthly program geared
toward AC and Hot 100 formats.
“Star Trak Specials” are weekly one-
hour music and interview shows
aimed at AC and Hot 100 stations. A
48-hour special called the “Pop
Years,” the history of pop music
from the *50s through the *80s, is also
aimed at AC and Hot 100 stations.
“American Music—The Source, The
Soul, The Sound,” a 26-hour history
of black music hosted by Sid
McCoy, is geared toward urban con-
temporary outlets. And “The Laugh
Years—History Of Comedy On Rec-
ords” are six three-hour programs
hosted by Dr. Demento, for any for-
mat which “has the nerve.”

Watermark is promoting its new
“Musical” show, a three-hour
weekly program saluting hits from
the stage and screen, geared to MOR
and easy listening stations. The show
recently went on the air with 30 do-
mestic stations and five inter-
national outlets. Watermark is also
pushing its “TV Tonight With Ron
Hendren.”

TM is focusing on its 48-hour
“Royalty Of Rock” special. It is also
featuring a series of six tv commer-
cials called “My Best Friend,” tar-

STILLER,
MEARA BOW
OUT OF NAB

NEW ORLEANS—*It’s a tacky
way of doing things.” comments
Marty Rubenstein, president of Mu-
tual Broadcasting and chairman of
the NAB Radio Programming Con-
ference steering committee, on the
last-minute pullout of Stiller &
Meara from their role in the confer-
ence here.

The cancellation was so last-min-
ute that all programs and literature
list the comedy team as appearing.
They were scheduled to entertain
during the Monday ‘‘Making
Money With Your Mouth” lunch-
eon. No reason was given for the
cancellation.

Substituting are Bert Berdis and
Alan Barzman. Berdis was one half
of the radio commercial creative
team Dick & Bert, co-founder of the
“Radio: It’'s Red Hot” campaign,
and creator of the radio character
Chickenman. Berdis recently joined
Barzman of Alan Barzman & Co.
which won this year’s Clio Award
for best humorous radio commer-
cial. Barzman is a former writer for
Stan Freberg.

geted for 25-34 demographics. “Im-
pact” is its new 1d. package for
contemporary radio stations. And
TM is also previewing its video sales
training film, “How To Sell Com-

mercial Jingles Successfully.”
McGavren Guild will be on the
scene with its hot air balloon, as well
as promoting its “Captain Radio”
advertising campaign and its “Lis-

tening To Listeners” study and se-
lectively distributing a new refer-
ence book, “Delson’s Dictionary Of
Radio & Record Industry Terms.”
RKO Radio Networks is discussing

the three-meter earth stations
recently offered to 300 stations and
the shift in broadcast site to Dallas
for “America Overnight” with new
host Mitch Carr.

MONTH-TO-MONTH
SUSCITATION

Tune in to MUSICIAN every month and
turn on to the most varied music format
available. Every issue of MUSICIAN
Magazine brings you more in-depth
coverage of new music than you could
hear all year. Unlike other music
publications, we don't talk about today’s

www americanradiohistorv.com

recording artists, we talk to them. Join the
discussion and discover the difference.

Where the music comes alive!

B e offer!

O Check enclosed

P.O. Box 1923, Marion, OH 43305.

$9.00 for 12 issues (1 year): the lowest price

DBill me (no issues will be sent until

Detach coupon and mail with your check or money order to MUSICIAN,

payment is received).

Name

Street

City State

Zip
I N BN BN N BN BN NS BEN BEN NN BNE BN B B

DJ229
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Radio

A Profile Of The New Orleans Radio Marketplace

® Continued from page 22 but you’ll also get a generous help-

ing of Spyro Gyra.

wave has apparently not altered the
programming philosophy of Mike

soul, light jazz, current urban and g9 5 'WRNO. The fact that  Costello. Mike, in addition to being
oldies. That's not to say you won’t ~ WRNO is the only FM radio station p.d., is also part owner (his brother
hear the Soul Sonic Force. You will,  in America to be simulcast on short owns the major part) and morning

drive personality. One listen to his
show tells you Mike is a New Or-
leans native, but as many of his lis-
teners are also from this area, his ob-
vious accent and local references

20% OFF ON ORDERS PLACED AT THE NAB!
VISIT THE BILLBOARD SUITE AND LISTEN TO

CONTAINING THE TOP 100 SONGS OF A DECADE
BASED ON THE AUTHORITATIVE YEAR-END CHARTS OF

Billboard

Now available in one complete package are superbly-reproduced recordings of ten
years' top original hits, on 7Yz ips stereo tape.

O Complete set contains 10boxed 7-inchreels of tape

O Aseparate tape for each year, 1960 through 1969

O Each tape contains the top 10 songs of the year, in rank order

O Label copy includes title, artist, rank, timing, intro, fade

D 1000 Hz tones at the top of each tape; 25 Hz tones between selections
O 100titlesin all

0 Complete collection: $300

O All original hits—original artists—original recordings

Programmers are playing more oldies than ever. But high-quality reproductions are hard
to find. Rare records are expensive. Assembling an oldies library canbe achore and a
drain on your budget.

Now RSl has prepared a programming resource that can be counted on for selection and
quality. The top 10 best-selling songs of each year of The Sixties have been assembled
with meticulous care, in top-quality tape reproductions of the original recordings. Each
selection has been superbly equalized and processed for maximum clarity atbroadcast
levels. You can’tgetbetter-sounding copies or a better-documented choice of top hits.

This special programming package is available now, FOR BROADCAST USE ONLY.
There’s nolimit to the years of use you’ll have for this classic gold collection. So place
your order now forimmediate handling and quick delivery!

If you are not absolutely satisfied with the technical quality, return the tapes
to us within one week for a full refund.

ORDER FORM

Record Source Internationai
A Division of Billboard Magazine
1515 Broadway
New York, NY 10036

O YES! Ship me THE SIXTIES library immediately! Enclosed is my station check or
purchase order for $300 (plus tax, where applicable).

0O Please send me alist of the titles included in THE SIXTIES. There is no costor
obligation.

SHIPTO:
Name:

Station cali letters:

Street address:

City, state, zip:

(State sales tax: California: 6%; Massachusetts: 5%; New Jersey: 5%; New York: 8%; Ohio:5%2%; Tennessee:
6%%,; Virginia: 4%)
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seem to be positives.

WRNO is number three in this
market—and as for why, once again
refer to “Does Not Apply.” When [
first tuned them in, you could have
paid me a great sum of money to tell
you what I was listening to, and the
only conclusion I would have drawn
was that they were not country. The
three-record segue I heard included
Melissa Manchester, Billy Preston
and Gary U.S. Bonds, and it wasn’t
until I heard the line “FM 100,
where we let the good rock roll,” that
I realized this was AOR—New Or-
leans style.

101.1: WNOE. Formerly beau-
tiful music, this station returned to
the format it signed on with years
ago: country. TM Country this time
around, with a beautiful music pres-
entation. “Stereo Country 1017
they’re calling it, and it's number
four this book.

101.9: WAJY. WWL’s sister sta-
tion is known as “Joy 102.” The ap-
proach is MOR beautiful music, and
the format is Shulke II. P.d. Mike
Bourgeois is happy with the result.

105.3: WAIL. Number one WAIL
is really the Cinderella story in the
market. More than two years ago,
owner Ed Muniz, whoisan entrepre-
neur in every sense of the word, felt
his black station WXEL would fare
better if it were country. He applied
for the call letters WAIL (formerly
onan AM in Baton Rouge) with Way-
lon Jennings in mind, and hired a
guy to program the facility. He soid
time to competing stations so they
could alert listeners that WXEL was
changing formats and black music
could now be heard on their stations,
and systematically blew off his ad-
vertisers. Two days before the in-
tended switch, his p.d. backed out of
the deal. One day before the change,
he heard WNOE-FM had just
locked up the TM country package
he’d been eyeing. Faced with jump-
ping out the window or salvaging his
black format, he chose the latter. By
this time the call letter change had
come through, the records had been
given away, and the station, which
incidentally was located in Slidell,
28 miles out of town, was in trouble.
Enter one Barry Richards. Barry was
a fast talking Easterner with several
impressive call letters under his belt
and was instantly intimidating to
most of the staff. He promised ridic-
ulous success, and he delivered.

Unlike most urban facilities,
WALIL truly has no color. The staff is
thoroughly professional: news di-
rector Ben Suddeth comes from
WWL, chief engineer Alan Perkins
has made something out of nothing
more than once, and Barry Rich-
ards, “The Hunk of Funk,” can-out-
talk even B. Mitchell Reed when he
gets in gear.

* * %

A couple of final notes: New Or-
leans is home to some of the finest
musicians in America, including the
infamous Ernie K. Doe of “Mother-
In-Law” fame, and believe it or not,
Ernie has a weekly radio show—
Thursday nights 7 to 8:30 on public
radio WWOZ 90.7. I heard it. I still
don’t believe it.

When I arrived in New Orleans, I
was prepared for another dull radio
town (there are so many these days).
What I got was far from dull. Going
back to “Does Not Apply.” I should
have expected it. By far the most
unique feature of this market is its
localism. Never have I heard so
many local accents and local refer-
ences. At first the sound was foreign
and unnerving. It couldn’t work in
Des Moines. But referring back to
radio’s biggest assets (local and live),
New Orleans radio isright on target.
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Record Labels And Radio: Who’s Calling The Shots?

® Continued from page 23
pendently the needs of his audience.

So where does that leave radio’s
relationship with the record indus-
try? “I'm a firm believer that we
need each other,” says Walt Turner,
p-d. of Gannett’s KSD St. Louis,
“They sell records, we program ra-
dio stations. It’s hand in hand, but
it’s separate, too. If it doesn’t fit, you
don’t play it.” Alonzo Miller agrees.
“There are a lot of negatives from
both sides, but both realize that
without the other, they wouldn’t be
as successful.”

“But they would exist,” notes
KFMK’s Sumpter. “If all the record
companies went broke tomorrow, I'd
still have over 20 years of oldies to
play. It really isn’t as intertwined as
some people think.”

“Honestly, our involvement with
one another has diminished,” says
Wood. “I don’t consider much of the
input I get from record companies
anymore. I'm going to play the prod-
uct consistent with my station’s im-
age regardless of what’s on top or
who’s playing it.” Lee Masters, sta-
tion manager of WAVG Louisville,
goes a step further: “It might be
healthy if each industry had no con-
tact with the other at all. Stations
could be programmed better and
record companies could find new
and inventive ways to market prod-
uct.”

“Record companies have no obli-
gations to release product to fill the
format needs of broadcasters,” says
country consultant Bill Taylor. “The
sole duty of the record company is to
sell records, and when either indus-
try discovers it can exist without the
other, we quickly discover that it’s
been a marriage of convenience, not
a lasting love.”

Warner Bros.’” Stan Cornyn also
questioned the validity of that mar-
riage in “The Day Radio Died,” the
well-known speech he delivered at
the 1975 NARM convention. “The
point is,” he said then, “as long as
the record business looks at radio as
it is now, as long as we persist in
thinking of it as our total exposure
medium, we're tied to radio’s au-
dience. An audience of single kids.”

Since Cornyn’s speech in 1975, an
interesting change has taken place.
Radiois no longer looking at “an au-
dience of single kids.” Stations are
aiming their programming directly
at adult tastes and mentality, but
where are the record companies?
“They still promote product based
on a teenage mentality,” says Jim
Wood. “By the time I add a record,
the record company is off it. The
promo guy’s bonus plan is over and
he’s worried about the next one—
and that’s the time the company
should be promoting the first one.

“There’s no group effort in that
industry. It’s as if promotion and
sales aren’t working together. When
I first add a song, it's on a low rota-
tion that won’t produce sales to
adults. If adults will buy it, they’ll do
it when it’s in a higher rotation and
that won’t be for weeks. The record
company has three other projects in
the meantime.”

“Record companies react to ra-
dio,” says Ken Kohl, p.d. of KOMO
Seattle. “Not only are they not tak-
ing the lead, but it’s only after radio
beats them over the head that they’ll
realize things may be changing.
Back in the late '60s, when free form
radio was a factor, they didn’t know
what we were doing, and they were
still hitting us with singles. Now con-
temporary full service radio is de-
parting from their accepted norm,
and they’re not equipped to deal
with this either. It will take them for-
ever to notice that. Hey, things are
changing.”

“It takes an adult six or eight
weeks to catch on to most product,”
says Houston’s Sumpter. “And the
record companies aren’t savoring
this success. It’s ‘get it added, and go

on to the next project.” But adults
don’t listen like that.”

It’s become a cliche to say that
consumer spending power lies with
the 25-49 demographic, continues

Sumpter, “but record companies act
as if they don’t believe it. Even when
the music is right, the marketing’s all
wrong. Take an artist like Cher, who
probably has the greatest appeal to

the over-25 group. She’s marketed in
a pair of punk rock sunglasses. How
can you expect a return on an invest-
ment like that?”

(Continued on page 32)

In the past year, the CBS FM
radio stations have added
over one and a quarter
million new listeners, making
us America’s second largest
FM group. We’ve got seven
innovative approaches to the
same special target —
sophisticated, big-spending
young adults. The CBS FM
Group — all together different
and all together right!

W78 1980 e
emd eno AR
MILLION  MILLION. wii'{ o

Source: Arbitron, Spring TSA Cume P12+

The CBS Owned
FM Radio Stations

1/4 vmrION

NEW

LISTENERS
All Together Different

KNX-FM
Los Angeles
Mellow Rock

KMOX-FM
St. Louis
Adult Contemporary

KRQR
San Francisco
Album Rock .

WBBM-FM
Chicago
Hot Hits!

WCAU-FM
Philadelphia
Hot Hits!

WCBS-FM
New York
Solid Gold

WEEI-FM
Boston
Soft Rock

Represented nationally by CBS FM National Sales
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Billboard Singles Radi

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

JOHN COUGAR-)ack And Diane (Riva/Mercury)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/Warner Bros.)
CROSBY, STILLS AND NASH—Wasted On The Way (Atlantic)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station's playlist as determined by station personnel.

* % KEY PRIME MOVERS —the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
oADD-ONS—AIll records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS -Biliboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H—Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

X PRIME MOVERS mmmm

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

JOHN COUGAR--Jack And Diane (Riva/
Mercury)

CROSBY, STILLS AND NASH—Wasted On The
Way (Atlantic)

s ® TOP ADD ONS mmmm

KENNY LOGGINS WITH STEVE PERRY-Don't
Fight It (Columbia)

JOE JACKSON—Steppin’ Out (A&M)

STEEL BREEZE-You Don't Want Me Anymore
(RCA)

s BREAKOUTS sasessms

OLIVIA NEWTON-JOHN—-Heart Attack (MCA)
THE WHO--Athena (MCA)

KKXX-FM—Bakersfield
{Doug DeRoo—MD)
%% JOHN COUGAR—Jack And Diane 3-1
% % MEN AT WORK—Who Can [t Be Now 14-6
4 JIACKSON BROWNE-Somebody's Baby 19-7
 AMERICA-You Can Do Magic 27-19
% JOAN JETT AND THE BLACKHEARTS - Do You Wanna
Touch Me 29-25
oo THE WHO-Athena
oo PAUL CARRACK—| Need You
® SANTANA-Hold On B
© FLEETWOOD MAC—Gypsy B
® GLENN FREY—Party Town B
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

A
© GLENN FREY—-The One You Love A
® REQ SPEEDWAGONSweet Time A
® THE CLASH—Should | Stay Or Should | Go A
® HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
« THE FOUR TOPS—San Hearts X
© WALTER MURPHY—Theme From E.T.X
o JOHN COUGAR-Hand To Hold On To L

KIMN-AM—Denver
(Gloria Avila-Perez—MD)
4 % CHICAGD~Hard To Say I'm Sorry 2-1
% % PAUL McCARTNEY —Take It Away 4-2
% CROSBY, STILLS AND NASH-Wasted On The Way 5-

4
% THE ALAN PARSONS PROJECT~Eye In The Sky 8-6
% JOHN COUGAR—Jack And Diane 10-7
@ GLENN FREY—The One You Love
oo THE WHO-Athena
® SANTANA—Hold On B
© AFLOCK OF SEAGULLS~I Ran B
© WALTER MURPHY—Themes From E.T. B
o STEVE WINWOOD-Still In The Game A
o TANE CAIN-Holdin' On A
© KIM CARNES—Voyeur X
© .38 SPECIAL—You Keep Runnin’ Away X
o JERMAINE JACKSON—Let Me Tickle Your Fancy X
® REQ SPEEDWAGON—-Sweet Time X
® ROBERTA FLACK—I'm The One X
® MHSSING PERSONS -Words X

KOAQ-FM—Denver
(Altan Sledge—MD)
% % MICHAEL McDOMALD —| Keep Forgettin® 23-19
% % RANDY MEISNER—Never Been In Love 25-21
% THE ALAN PARSONS PROJECT~Eye In The Sky 9-5
* THE G0-60'S—Vacation 10-6
 THE POINTER —American Music 11-8
@ GLENN FREY—The One You Love
oo OLIVIA NEWTON- JOHN—Heart Attack
® KiM CARNES—Voyeur B
© MEN AT WORK—Who Can It Be Now B
® TOTO—Make Believe B
® JUICE NEWTON—Break It To Me Gently A
« TANE CAIN—Holdin’ On X
® 38 SPECIAL—You Keep Runnin’ Away X
© WALTER MURPHY—Themes From E.T. X
» JERMAINE JACKSON—Let Me Tickle Your Fancy X
© JOAN JETT AND THE BLACKH| —Do You Wanna
Touch Me X
o STEVE WINWOOD-Still In The Game X
® MISSING PERSONS - Words
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
o STEEL BREEZE-You Don't Want Me Anymore X
o CHICAGO—Hard To Say I'm Sorry X

KLUC-FM—Las Vegas
(Dave Van Stone—MD)

% % EDOIE MONEY—Think I'm In Love 7-5
%% MEN AT WORX—Who Can It Be Now 119

% WICHAEL McDOMALD -1 Keep Forgettin® 20-16
% RANDY MEISNER—Never Been In Love 22-19
 SANTAMA—Hold On 25-21
oo JUICE NEWTON—Break It To Me Gently
o STEEL BREEZE—You Don't Want Me Anymore
® STEVE WINWOOD-Still in The Game A
» KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

8

© .38 SPECIAL-You Keep Runnin’ Away B
o DOM HENLEY—johany Can't Read B

KFI-AM—Los Angeles
(Phil Staniey—-MD)

% % CHICAGO—Hard To Say I'm Sorry 2-1

*k IIERIAIIE JACKSON-Let Me Tickle Your Fancy
78

% JACKSON BROWKE—Somebody's Baby 16-9

 MICHAEL McDONALD—| Keep Forgettin' 19-12

% JOHN COUGAR—Jack And Diane 23-14

oo OLIVIA NEWTON-JOHN—Heart Attack

oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight

It

© KIM CARNES-Voyeur B

© SANTANA-Hold On B

© REQ SPEEDWAGON—Sweet Time A

© THE MOTELS-Take The LA

© THE GAP BAND—You Dropped A Bomb On Me A

® TONI BASILLE-Mickey A

o KOOL AND THE GANG-Big Fun X

o DON HENLEY-Johnny Can't Read X

© WILLIE NELSON—Let It Be Me X

o DOLLY PARTON—| Will Always Love You X

© LAURA BRANIGAN—Gloria X

© TANE CAIN-Holdin' On X

o STEEL BREEZE-You Don't Want Me Anymore X

® 38 SPECIAL-You Keep Runnin’ Away X

o HUEY LEWIS AND THE NEWS—Workin® For A Livin' X

® RICK JAMES—Hard To Get X

© QUARTERFLASH-Night Shift X

® JOSIE COTTON—He Could Be The One X

® ELVIS COSTELLO—Man Out Of Time X

© GLENN FREY—The One You Love X

KiQQ-AM—Los Angeles
(Robert Moorhead -MD)
© ARETHA FRANKLIN-Jump To it B
© SYLVIA—Nobody B
o DON HEILEY-Johnny Can't Read B
® JOE JACKSON-Steppin’ Out B
L] sEIIV LOGGINS WITH STEVE PERRY—Don't Fight it

® QUARTERFLASH-Night Shift B

© EL CHICANO—Groovin' B

o BOBBY CANDWELL-AIl Of My Love A

o SHEENA EASTON—-Machinery A

o FLEETWOOD MAC-Gypsy A

® GLENN FREY—The One You Love A

 REO SPEEDWAGON—Sweet Time A

o STEEL BREEZE-You Don't Want Me Anymore A

© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
® THE FOUR TOPS—Sad Hearts X

© TORONTO-Your Daddy Don't Know X

® KOOL AND THE GANG—Big Fun X

o TIERRA-Hidden Tears X

® JOE COCKER AND JENNIFER WARNES —Up Where We

Belong X
® CHRISTOPHER ATKINS - How Can | Live Without Her
X

© THE CLOCKS—She Looks A Lot Like You X
® TANE CAIN-Holdin’ On X

® SANTANA—Hold On X

© THE DUKES—Mystery Girl X

® PAUL CARRACK-I Need You X

® KARLA BONOFF—Please Be The One X

® JUICE NEWTON—Break It To Me Gently X
® KIM CARNES—Voyeur X

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
% % CHICAGO—Hard To Say I'm Sorry 2-1
# % A FLOCK OF SEAGULLS—| Ran 16-10
% JERMAINE JACKSON—Let Me Tickle Your Fancy 22-
19
 SANTAMA—Holdin' On 25-22
% LAURA BRANIGAN—Gloria 29-25
oo JOHN COUGAR—Jack And Diane
oo OLIVIA NEWTON-1IOHN-Heart Attack
« KOOL AND THE GANG—Big Fun A
o MICHAEL McDONALD—| Keep Forgettin' A
® EVELYN KING—Love Come Down A
® EL-CHICANO-Groovin' A
© TONI BASILLE—Mickey A
o HAIRCUT OME HUNDRED~Favourite Shirts X
® RICK JAMES—Hard To Get X
© THE FOUR TOPS—Sad Hearts X
® THE GRASS ROOTS—She Don't Know Me X
© STEEL BREEZE—You Don't Want Me Anymore X
© SANTAMA—Hold On X
o KIM CARNES - Voyeur X
® TANE CAIN—Holdin’ On X
® TOTO—Make Believe X
‘o HUEY LEWRS AND THE NEWS—Workin' For A Livin' X
® JOSIE COTTON—-He Could Be The One X
® JOHN COUGAR—Hurts So Good X
® RANDY MEISNER—Never Been In Love X
® MEN AT WORK—Who Can it Be Now X

KRTH-FM—Los Angeles
(Dawid Grossman—MD)
% % CHICAGO—Hard To Say I'm Sorry 2-1
% % CROSBY, STILLS AND MASH-Wasted On The Way

10.7
% ASIA—-Only Time Will Tell 13-8
* LAURA BRAMIGAN-Glosia 19-15
* KENNY ROGERS—Love Will Turn You Around 16-13
oo OLIVIA NEWTON JOHN—-Heart Attack
oo JOE IACKSON-Steppin’ Out
© EVELYN KIIIG-Love Come Down A
® SYLVIA-Nobod
o JUICE IMOI—Break 1t To Me Gently B
® SANTANA—Hoid On B
© ELTOM JOHN—Biue Eyes B

Playlist Top Add Ons e

Based on station playlists through Tuesday (8/24/82)

TOP ADD ONS -NATIONAL

KENNY LOGGINS WITH STEVE PERRY-Don't Fight It (Columbia)

KIM CARNES-Voyeur (EMI-America)
KOOL AND THE GANG-Big Fun (De-Lite)

» GLENN FREY—The One You Love B

® KIM CARNES -Voyeur B

© JOHN COUGAR-Jack And Diane B

® XOOL AND THE GANG—Big Fun B

® STEEL BREEZE-You Don't Want Me Anymore X

KOPA-FM—Phoenix
(Chaz Kelley—MD)
% % MELISSA MANCHESTER—You Should Hear How
She Talks 15-10
%% HERB ALPERT—Route 101 20-13
 KENNY ROGERS—Love Will Turn You Around 10-7
% DARYL HALL AND JOHN OATES-Your Imagination

1412
 MICHAEL McDONALD—| Keep Forgettin’ 27-24
oo ROBERTA FLACK~I'm The One
® JUICE NEWTON—-Break It To Me Gently X
® RANDY MEISNER—Never Been In Love X
© WILLIE NELSON—Let It Be Me X
® OLIVIA NEWTON-HOHN—Heart Attack X

KGG! (99-1-FM)—Riverside
(Steve O'Neil—MD)

% % CHICAGO—Hard To Say I'm Sorry

i DONNA SUMMER—-Love Is In Contml {Finger On
The Trigger) 2-2

4 JACKSON BROWNE-Somebody's Baby 16-14

% MICHAEL McDONALD—| Keep Forgettin’ 20-18

% DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And

I'm Telling You I'm Not Going 26-22

oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight

It

oo OLIVIA NEWTON-JOHN-Heart Attack

© KOOL ANO THE GANG—Big Fun B

© GLENN FREY—The One You Love B

© KARLA BOMOFF —Please Be The One B

© RANDY MEISNER—Never Been In Love B
© STEEL BREEZE--You Don't Want Me Anymore A
o FLEETWOOD MAC—Gypsy A

o JUICE NEWTON—Break It To Me Gently A
® JOSIE COTTON—He Could Be The One A
© STEVE WINWDOO--Still In The Game X

o DOLLY PARTON—1 Will Always Love You X
® JOE JACKSON-Steppin’ Out X

KCPX-FM—Salt Lake City
(Gary Waldron—MD)

% % JOHN COUGAR—Jack And Diane 18-5
% % AMERICA—You Can Do Magic 19-12
 SANTANA—Hold On 28-18

4 JACKSON BROWNE—Somebody's Baby 14-10
% KiM CARNES-Voyeur 37-28
o ELTON JOHN—Biue Eyes A
© THE GAP BAND—You Dropped a Bomb On Me A
® GLENN FREY—The One You Love A
o THE FOUR TOPS—Sad Hearts A
® KOOL AND THE GANG—Big Fun A
® SHEENA EASTON—-Machinery A
o ALABAMA-Close Enough To Perfect A
© MICHAEL McDONALD~| Keep Forgettin' B
© RANDY MEISNER—Never Been In Love B
o SYLVIA-Nobody B
® THE MOTELS—Take The L B
® STEEL BREEZE-You Don't Want Me Anymore B
© KANSAS-Right Away B

KRSP-FM (FM-103)—Salt Lake City
(Lorranie Windgar— MD)

% % JOHN COUGAR-Jack And Diane 5-4

% % MEN AT WORK—Who Can It Be Now 17-11

+ EDDIE MONEY—Think I'm In Love 7-5

% THE G0-GO’S—Vacation 9-6

% ASIA-Only Time Will Tell 12-8

oo KENNY LOGGINS WITH STEVE PERRY—Don't Fit It

oo THE WHO—-Athena

© ROBERT PLANT--Burning Down One Side B

® SANTAMA-Hold On B

© KIM CARNES—Voyeur B

® REO —Sweet Time A

© STEEL BREEZE-You Don't Want Me Anymore A

o DON HENLEY—Johnny Can't Read X

® GLENN FREY—Party Town X

© JUDAS PRIEST—Another Thing X

® SCORPIONS—No One Like You X

o PETE TOWNSHEND—Face Dances Il X

® ROXY MUSIC—Take A Chance With Me X

© URIAH HEEP—That's The Way It Is X

KFMB-FM—San Diego
(Glen McCartney— MD)
% % ELTON JOHN-Blue Eyes 13-9
% JACKSON BROWNE —Somebody’s Baby 17-14
% MELISSA MANCHESTER-You Should Hear How She
Talks 19-15
 MICHAEL McDONALD—| Keep Forgettin' 23-18
* AMERICA-You Can Do Magic 25-19
® TOTO—Make Believe B
o ROBERTA FLACK—1'm The Dne B

o FLEETWOOD MAC—-Gypsy

o MICHAEL MARTIN IUIMEY What's Forever For A
® GLENN FREY—The One You Love X

® SANTANA-Hold On X

XTRA-AM-San Diego
(Jimm Richards—MD)
% % CHICAGO—Hard To Say I'm Sorry 2:1
s % MCOLETTE LARSON—I Only Want To Be With You
75
* JOHN COUGAR—Jack And Diane 3-2
* MISSING PERSONS—Words 4-4
% KIM WILDE-Kids In America 6-6
oo A FLOCK OF SEAGULLS—I Ran
oo STEEL BREEZE—You Don’t Want Me Anymore
© TON) BASIL-Mickey B
® THE GAP BAND-You Dropped A Bomb On Me A
© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

A
© .38 SPECIAL—You Keep Runnin’ Away X
® SANTANA—Hold On X
© TANE CAIN-Hoidin’ On X

KRQQ-FM—Tucson
(Zapolian/Hart—MD)
% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky 1) 1-1
% % JOHN COUGAR—)ack And Diane 13-4
% PAUL McCARTNEY—Take It Away 8-5
+ ELTON JOHN—Blue Eyes 17-11
% JACKSON BROWNE-Somebody's Baby 29-21
o FLEETWOOD MAC—Gypsy A
® SANTANA—Hold On A
» KARLA BONOFF—Please Be The One A
® ROBERTA FLACK—['m The One A
® .38 SPECIAL-You Keep Runnin’ Away A
® STEEL BREEZE—You Don't Want Me Anymore A
® NAZARETH—Love Leads To Madness X
» AMERICA-You Can Do Magic X

® THE CLOCKS—She Laoks A Lot Like You X

© RANDY MEISMER—-Never Been In Love X

© WALTER MURPHY—Themes From E.T. X

® KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

X
® STRAY CATS—Rock This Town X

KTKT-AM—Tucson
Bobby Rivers—MD)
% % ELTON JOHN—Blue Eyes 53
% % AMERICA—You Can Do Magic 22-16
% MICHAEL McDOMALD-| Keep Forgettin' 23-18
 JACKSOM BROWNE-Somebody's Baby 24-21
* OIOMNE WARWICK—For You 27-24
o FLEETWOOD MAC—Gypsy A
© WILLIE NELSON-Let It Be Me A
® JOE COCKER AND JENNIFER WARNES—-Up Where We
Belong A
© GLENN FREY~The One You Love B
® RONNIE MILSAP—He Got You B
® JUICE NEWTON-Break It To Me Gently X

Pacific Northwest Region

mmmm* PRIME MOVERS mmmm

ELTON JOHN--Blue Eyes (Geffen)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

MELISSA MANCHESTER—-You Should Hear How
She Talks About You (Arista)

mmen® TOP ADD ONS mumem

TOTO-Make Believe (Columbia)

KIM CARNES-Voyeur (EMI-America)

HUEY LEWIS AND THE NEWS—Workin' For A
Livin' (Chrysalis)

meemsen BREAKOUTS mesm—m

THE WHO—Athena (Warner Bros.)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)

KRLC-AM—Lewiston
(Steve MacKelvie—4D)
% MICHAEL McDONALD-I Keep Forgettin’ 17-13
& WILLIE NELSON—Let !t Be Me 19-14
* JOHN DENVER—Seasons Of The Heart 15-10
* JACKSON BROWNE—Somebody's Baby 5-9
% STEVER FORBERT—When You Walk In The Room 24-
28
® R H. FACTOR~Glued To The Tube A
® ALABAMA-Close Enough To Perfect A
© KARLA BONOFF—Please Be The One A
@ PAUL CARRACK~| Need You A
o FLEETWOOD MAC-Gypsy A
© DIONME WARWICK—For You B
o STEVEM BISHOP—If Love Takes You Away B
« BOBBY CALDWELL—AIl Of My Love B

KCNR-FM—Portland
(Richard Harker—MD)
% % CHICAGO—Hard To Say I'm Sorry 2-1
% % MELISSA MANCHESTER—You Should Hear How
She Talks 4-2
% MEN AT WORK~Who Can It Be Now 6-4
+ THE ALAN PARSONS PROJECT—Eye In The Sky 9-5
 KENNY ROGERS—Love Will Turn You Around 14-10
oo TOTO—Make Believe
oo STEVE WINWOOD—Still In The Game
@ RANDY MEISNER-Never Been In Love B
® B.E. TAYLOR GROUP—Never Hold Back B

KCBN-AM—Reno
(Jim O'Neil—MD)
% ELTON JOHN—Blue Eyes 8-4
% % THE ALAN PARSONS PROJECT—Eye In The Sky 12-

7
% JOHN COUGAR—Jack And Diane 13-8
 MEN AT WORK— Who Can It Be Now 19-14
4 JACKSON BROWNE —Somebody's Baby 24-19
oo REQ SPEEDWAGON—Sweet Time
oo GLENN FREY—The One You Love
® JOSIE COTTON—He Could Be The One B
© TANE CAIN—Holdin’ On B
@ JUICE NENTON—Break It To Me Gently B
© RAYYNS—Raised On The Radio B
® HAIRCUT ONE HUNDRED—Favourite Shirts B
® THE FOUR TOPS—Sad Hearts B
o KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
B

® SANTANA-Hold On A

® STEEL BREEZE-You Don’t Want Me Anymore A
® KOOL AND THE GANG—Big Fun A

o THE MOTELS-Take the LA

© THE WHO—Athena A

KSFM-FM—Sacramento
(Mark Preston—-MD)
% % ELTON JOHN—Biue Eyes 17-13
0 3 1 BROWNE-Somebody's Baby 25-20
% THE ALAN PARSONS PROJECT—Eye In The Sky 15-12
% GLEEN FREY—The One You Love 29-22
% ASIA—Only Time Will Tell 18-16
@o MEN AT WORK—Who Can If Be Now
oo KIM CARNES—Voyeur
o FLEETWOOD MAC-Gypsy A
o SYLVIA—Nobody A
® SANTANA—Hold On A
« JOHN COUGAR—Jack And Diane B
© JERMAINE JACKSON—-Let Me Tickle Your Fancy B

KFRC-AM—San Francisco
(Xate Ingram—MD)
% % FLEETWOOD MAC-Hold Me 7-5
# % THE GAP BAND—You Dropped A Bomb On Me 10-6
% JOHN COUGAR--Jack And Diane 20-10
 SOUL SOMIC FORCE—Planet Rock 14-12
 EDDIE MONEY—Think I'm In Love 17-13
oo HUEY LEWYS AND THE NEWS—Workin' For A Livin’
oo HOWARD JOHNSON-So Fine
® A FLOCK OF SEAGULLS—| Ran A
o TIERRA-Hidden Tears A
© GLENN FREY—The One You Love B
© GRAND MASTER FLASH AND THE FURIOUS FIVE—The
Message B
. SMIAM-HoI
© QUARTERFLASH-| nght Shift X
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o Action.

Breakouts

BREAKOUTS-NATIONAL

OLIVIA NEWTON-JOHN—Heart Attack (MCA)
THE WHO-Athena (Warner Bros.)
FLEETWOOD MAC-Gypsy (Warner Bros.)

KPLZ-FM—Seattle
(Greg Cook—MD)
% % ELTON JOHN—Blue Eyes 7-4
4 % PAUL DAVIS—Love Or Let Me Be Lonely 10-7
s PAUL McCARTNEY—Take It Away 4-2
“ MICHAEL MARTIN MURPHEY —What's Forever For

11-9
# JACKSON BROWNE-Somebody's Baby 21-19
oo JUICE NEWTON-Break It To Me Gently
© RANDY MEISNER—Never Been In Love B
® KARLA BONOFF—Please Be The One B

KUBE-FM—Seattle
(Tom Hutyler—MD)
% % THE ALAN PARSONS PROJECT—Eye In The Sky 20-

13

¥ % ELTON JOHN—-Blue Eyes 25-17

% DONNA SUMMER-Love Is In Control (Finger On The
Trigger) 9-5

“ MEN AT WORK—Who Can Jt Be Now 15-9

% BILLY IDOL—Hot In The City 22-16

oo TOTO—Make Believe

o KiM CARNES-Voyeur

© HUEY LEWIS AND THE NEWS—Workin' For A Livin' A

o AFLOCK OF SEAGULLS-! Ran A

© GLENN FREY—The One You Love A

® JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me B

© MICHAEL McDONALD—| Keep Forgettin' B

© AMERICA-You Can Do Magic B

KJRB-AM—Spokane
(Brian Gregory—MD)
% % MELISSA MANCHESTER-You Should Hear How
She Talks 6-4
% MICHAEL McDONALD—| Keep Forgettin’ 18-12
 TOTO-Make Believe 22-17
# JUICE NEWTON—Break It To Me Gently 25-21
* AMERICA—You Can Do Magic 28-24
© ROBERTA FLACK—I'm The One B
© REQ SPEEDWAGON-Sweet Time B
® STEVIE WONOER—Ribbon In The Sky B
® GLENN FREY—The One You Love A
o KIM CARNES-VoyemA
o FLEETWOOD MAC—Gyp
] EEIIIY LOGGINS VIITH SI'EVE PERRY—Don't Fight It

© STEEL BREEZE-You Don't Want Me Anymore D
® .38 SPECIAL-You Keep Runnin’ Away X

KTAC-AM—Tacoma
(Bruce Cannon—MD)
% % JOHN DENVER—Seasons Of The Heart 14-10
% % CHRIS CHRISTIAN—Ain't Nothin’ Like The Real
Thing 15-11
% AMERICA-You Can Do Magic 16-12
% WALTER MURPHY—~Theme From E.T.17-13
% GREG GUIDRY-Into My Love 18-14
© WILLIE NELSON-Let It Be Me B
© KARLA BONOFF—Please Be The One B
o STEPHEN BISHOP—If Love Takes You Away B
o FLEETWOOD MAC-Gypsy B
© FLORENCE WARNER-Only Love X
© AVERAGE WHITE BAND—Easier Said Than Done X

North Central Region

mumm X PRIME MOVERS mummm

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

JOHN COUGAR~-Jack And Diane (Riva/
Mercury)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

memm® TOP ADD ONS mammas

KENNY LOGGINS WITH STEVE PERRY—Don't
Fight It (Columbia)

KIM CARNES—Voyeur (EM1-America)

AFLOCK OF SEAGULLS—I Ran (Jive/Arista)

e BREAK OUTS smmsmes

OLIVIA NEWTON-JOHN—Heart Attack (MCA)
MICHAEL STANLEY BAND —When |'m Holding
You Tight (EMI-America)

WBBM-FM—Chicago
Davis—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
%% JOHN COUGAR-Jack And Diane 5-2
4 ASIA-Only Time Wil Tell 14-10
J MICHAEL McDOMNALD—1 Keep Forgettin’ 19-14
+# THE KIND-Loves By You 33-27
os AFLOCK OF SEAGULLS—~I Ran
oo KIM CARNES-Voyeur
© THE WHO—Athena A
® OLIVIA NEWTON-JOHN-Heart Attack A
® STEEL BREEZE-You Don't Want Me Anymore A
© ROBERT PLANT—Burning Down One Side A
© RANDY MEISNER—Neves Been In Love X
® BILLY SQUIER—Emotions In Love X
© REO SPEEDWAGON—Sweet Time B
© HUEY LEWRS AND THE NEWS—Workin' For A Livin' B
® THE GAP BAND—You Dropped A Bomb On Me B
® SANTANA—Hold On B

WKRQ-FM—Cincinnati

(Tony Galluzzo—MD)
%% ASIA-Only Time Will Tell 10-6
%% WHEELS—Amaretta 13-4
% JOHN COUGAR—)ack And Diane 17-10
* EDDIE MONEY—Think I'm In Love 11-8
% JOAM JETT AND BLACKHEARTS Do You Wanna

Touch Me 1512

oo THE ALAN PARSONS PROJECT-Eye In The Sky
oo THE MOTELS—~Only The Lonely
® GLEEN FREY—Party Town X

WYYS-FM—Cincinnati
(Barry James—MD)
%% PAUL McCARTNEY—Take 1t Away 9-5
% % PAUL DAVIS—Love Or Let Me Be Lonely 11-6
* BHLL CHAMPUN-Sara 13-8
J THE ALAN PARSONS PROJECT—Eye In The Sky 159

* gICI;AEL MARTIN MURPHEY -What's Forever For
1-1

® WALTER MURPHY—Themes From E.T. A

o JACKSON BROWNE—-Somebody's Baby A

© THE HUMAN LEAGUE-Don't You Want Me X

© SOFT CELL-Tainted Love/Where Did Your Love Go X

WLYT-FM—Cleveland
(Smoher—MD)
oo MICHAEL STANLEY BAND—When I'm Holding You
Tight

® ROXY MUSIC—Take A Chance With Me A
o JACKSON BROWNE—-Somebody's Baby A

© ROBERT PLANT—Burning Down One Side A
© HUEY LEWES AND THE NEWS—Workin' For A Livin' A’
© MARSHALL CRENSHAW—Someday, Someway A
© MICHAEL McDONALD—| Keep Forgettin' A
® PAUL DAVIS—Love Or Let Me Be Lonely X
® KIM WILDE—~FKids In America X

CKLW-AM —Detroit
(Rosalie Trombley—MD)

1 21 ngg CELL-Tainted Love/Where Did Our Love Go
10-

% % JOHN COUGAR—)ack And Diane 159

* ELTON JOHM—Blue Eyes 22-17

* THE ALAN PARSONS PROJECT—Eye In The Sky 28-23

® THE 60-60'S—-Vacation B

o FRANK ZAPPA-Valley Girls B

® EVELYN KING—Love Come Down B

® MICHAEL McDONALD-| Keep Forgettin' B

. {BOE COCKERAND JENNIFER WARNES—Up Where We

elong A

© OLIVIA NEWTON-JOHN-Heart Attack A

o SANATAMA-Hold On X

© A FLOCK OF SEAGULLS -1 Ran X

© JUICE NEWTON-Break It To Me Gently X

© KM CARNES—Voyeur X

® DON HENLEY-Johnny Can't Read X

WDRQ-FM—Detroit
(Deena Rimmer—MO0)
s QZONE-L'il Suzy 17-9
% % YAZ-Situation 21-10
% CAMEO—Alligator Woman 20-15
* SUNRIZE-Who's Sticking It 29-20
% EVELYN KING—Love Come Down 7-4
o0 MICHAEL McDONALD-| Keep Forgettin’
oo ROSE ROYCE-Still In Love
© MELBA MOORE-Love's Comin At Ya B
© STEPHANIE MILLS—Keep Away Girl B
® TAVARES—A Penny For Your Thoughts A

WIUJ-FM—Louisville
(Dave McCann—MD)
“# HERS ALPERT—Route 101 10-5
J % ELTON JOHN—Blue Eyes 21-11
% THE ALAN PARSONS PROJECT—Eye In The Sky 14-10
% JACKSON BROWNE—-Somebody's Baby 20-13
* gncum MARTIN MURPHEY-What's Forever For
4-14
oo RONNIE MILSAP—He Got You
o BARRY MANILOW—Oh Julie B
© NICOLEYTE LARSON~| Only Want To Be With You B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
© WALTER MURPHY~Themes From E.T. B
® GLENN FREY—The One You Love B
® CHRIS CHRISTIAN-Ain't Nothin' Like The Real Thing

X
o MICHAEL McDONALD—| Keep Forgettin’ X

WBZZ-FM-Pittsburgh
(Chuck Tyler—MD)
s CHICAGO—Hard To Say I'm Sorry 2-1
s FLEETWOOD MAC—Hold Me 4-2
% THE MOTELS—Only The Lonely 5-3
% JOHN COUGAR-Jack And Diane 9-4
 MELISSA MANCHESTER—You Should Hear How She
Talks 14-10
oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight

It
oo OLIVIA NEWTON-JOHN—Heart Attack
o MICHAEL McDONALD—| Keep Forgettin' B
® JERMAINE JACKSON—-Let Me Tickle Your Fancy B
® REQ SPEEDWAGON-Sweet Time B
® TOTO—-Make Believe B
© LAURA BRANIGAN-Gloria A
© ELTON JOHN-BIue Eyes A
® KIM CARNES-Voyeur X

WHYW-FM—Pittsburgh
(Jay Crosswell—MD)

% % THE ALAN PARSONS PROJECT—Eye In The Sky 9-5

% % THE POINTER SISTERS—American Music 11-7

% PAUL McCARTNEY-Take It Away 14-10

% JACKSON BROWNE-Somebody's Baby 20-14

% MICOLETTE LARSON—| Only Want To Be With You
17-13

® SANTANA—Hold On A

e J0E CMKEI AND JENNIER WARNES-Up Where We
Belong

(] sumou —Eye Of The Tiger (The Theme From Rocky
X

WXKX-FM—Pittsburgh
(Craig Jackson—-MD)
% % THE MOTELS—0Only The Lonely 5-3
% % CHICAGO—Hard To Say I'm Sorry 6-4
J GLENN FREY—Party Town 11-9
4 JACKSON BROWNE-Somebody's Baby 19-13
% APRIL WINE—Enough Is Enough 14-11
) KEIIIY LOGGINS WITH STEVE PERRY—Don't Fight

. IEO SPEEDWAGON—Stillness Of The Night B

o CROSBY, STILLS AND NASH—Daylight Again B

@ .38 SPECIAL--You Keep Runnin' Away B

© MICHAEL McDOMALD—| Keeo Forgettin' B

© MICHAEL STANLEY BAND—When I'm Holding You
Tight A

© CROSBY, STILLS AND NASH—Southern Cross A

© TOTO—Make Believe A

® REQ SPEEDWAGON—Sweet Time A

(Continued on opposite page)
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® Continued from opposite page

® FLEETWOOD MAC--Love In Store X

© CHICAGO—What You're Missing X

© JOURNEY-0Only Sofutions X

© AMERICA-You Can Do Magic X

© AXE-Roch ‘N’ Roll Party In The Streets X
© DON HENLEY—Johnny Can't Read X

© RANDY MEISNER—Never Been In Love X
© APRIL WINE-If You See Kay A

WKWK-AM—Wheeling

MICOLETTE LARSON—I Only Want To Be With You
20-15

THE POINTER SISTERS—American Music A

THE ALAN PARSONS PROJECT—Eye In The Sky A
MICHAEL MARTIN MURPHEY—What's Forever For A

Southwest Region
mmmX PRIME MOVERS mmms

CROSBY, STILLS AND NASH-Wasted On The
Way (Atlantic)

MELISSA MANCHESTER-You Should Hear How
She Talks About You (Arista)

CHICAGO—Hard To Say I'm Serry (Fullmoon/
Warner Bros.)

e TOP ADD ONS mussmmm

WALTER MURPHY~Themes From E.T. (MCA)

MICHAEL MARTIN MURPHEY-What's Forever
For (Liberty)

RONNIE MILSAP—He Got You (RCA)

s BREAKOUT S s

FLEETWOOD MAC-Gypsy (Warner Bros.)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)
ALABAMA~Close Enough To Perfect (RCA)

KHFI-FM—Austin
(Ed Volkman—MD)

%% JOHN COUGAR—Jack And Diane 11-3

%% MICHAEL McDONALD | Keep Forgettin’

* 2%M:I;AEL MARTIN MURPHEY-What's Forever For
-1

% AMERICA-You Can Do Magic 26-19

© KENNY ROGERS—Love Will Turn You Around B
® ROBERTA FLACK—I'm The One X

@ BILLY IDOt~Hot In The City X

® SYLVIA-Nobody A

© THE MOTELS—Take The L A

® A FLOCK OF SEAGULLS—| Ran A

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)
% % THE ALAN PARSONS PROJECT—Eye In The Sky 10-
7
%% MICHAEL McDONALD—| Keep Forgettin’ 14-10

% ELTON JOHN-Blue Eyes 11.9
% JERMAINE JACKSON-Let Me Tickle Your Fancy 20-

16
% AMERICA-You Can Do Magic 28-21
oo FLEETWOOD MAC-Gypsy
@ REO SPEEDWAGON—Sweet Time
© KQOL AND THE GANG-Big Fun A
© GLENN FREY-The One You Love A
. gnm LOGGINS WITH STEVE PERRY—Don't Fight It

© SANTAMA—Hold On B
© TANE CAIN—Holdin’ On B

KZFM-FM—Corpus Christi
(John Steele—MD)

%% ZAPP-Dance Floor 10-4

% % DREAMGIRLS FEATURING JENNIFER HOLLIDAY—
And | Am Telling You )'m Not Going 12-4

* SYLVIA-Nobody 15-7

* J‘!l]ﬂllli JACKSON—Let Me Tickie Your Fancy 16-

* MICHAEL McDOMALD—| Keep Forgettin' 17-12
oo THE GAP BAND~You Dropped A Bomb On Me
@@ ARETHA FRANKLIN—Jump To It

© SANTANA—Hold On A

© KOOL AND THE GANG—Big Fun A

© KIM CARNES—Voyeur A

WKVU-FM-Dallas
(Rivers/Mergan—MD)
%% KENNY ROGERS~Love Will Turn You Around 4-2
%% PAUL DAVIS—Love Or Let Me Be Lonely 9-7
% THE ALAN PARSONMS PROJECT—Eye In The Sky 14-9
* AMERICA—You Can Do Magic 15-11
* JACKSON BROWNE—Somebody's Baby 21-16
oo GLENN FREY—The One You Love
© MICHAEL McDOMALD-| Keep Forgettin' B

KVIL-FM-Dallas
(Denise Chuck Rhodes—MD)
oo ELTON JOHN-Blue Eyes
©@ WALTER MURPHY—Themes From ET.

KINT-FM—EI Paso
(Patty Zippo—MD)
% % JACKSON BROWNE—Somebody’s Baby 27-17
% % KANSAS-—Right Away 31-21
% DON HENLEY—Johnny Can't Read 37-24
* JOSIE COTTON—He Could Be The One 33-23
* MICHAEL McDONALD-| Keep Forgettin' 40-29
oo THE MOTELS—Take The L
®o THE FOUR TOPS—San Hearts
© SHEENA EASTON-—Machinery A
© OLIVIA NEWTON-JOHN—Heart Attack A
© KOOL AND THE GANG—Big Fun A
© THE GAP BAND—You Oropped A Bomb On Me A
© ELVIS COSTELLO—Man Qut Of Time A
L} Il(':‘ll:ﬂ STANLEY BAND—When I'm Holding You
Tight
© ARETHA FRANKLIN-Jump To It B
© THE CLOCKS—She Looks A Lot Like You B
® STEEL BREEZE—You Don't Want Me Anymore B
® RICK JAMES—Hard To Get X
L] %MID JOHANSON—We've Gotta Get Out Of This
lace X
© THE 0JAYS—Your Body's Here With Me X

KILE-AM —Galveston
(Scott Taylor—MD)

% % JOAN JETT ANO THE BLACKHEARTS—Do You
Wanna Touch Me 6-1

% % MELISSA MANCHESTER-You Should Hear How
She Taiks 4-3

* JOHN COUGAR—-Jack And Diane 12-7

% THE ALAN PARSONS PROJECT—Eye In The Sky 13-9

% ELTON HOHN--Blue Eyes 2011

oo REQ SPEEDWAGON—Sweet Time

®o OLIVIA NEWTON-JOHN-Heart Attack

© KENNY LOGGINS-Oon't Fight It B

© GLENN FREY—The One You Love B

© STEEL BREEZE—You Don't Want Me Anymore B

© MICHAEL MARTIN MURPHEY—What's Forever For B

© THE CLOCKS—She Looks A Lot Like You B

© TANE CAIN—Holdin’ On A

© EVELYN KING—Love Come Down A

© KOOL AND THE GANG—Big Fun A

® BILLY SQUIER-Emotions In Motion X

© MISSING PERSONS—Words X

® BLUE STONE-Single Again X

KFMK-FM—Houston
{Kirk Patrick-MD)

Y% FLEETWOOD MAC—Hold Me 6-3

*k gIOSB', STILLS AND NASH—-Wasted On The Way
-4

% SYLVIA-Nobody 10-6

* BARRY MANILOW—Oh Julie 18-11

 THE ALAN PARSONS PROJECT—Eye In The Sky 20-12
oo RH, FACTOR-Glued To The Tube

oo DOLLY PARTON—| Will Atways Love You

© WILLIE NELSON—Let It Be Me B

© JOHN DENVER-Seasons Of The Heart B

KRLY-FM—Houston
(Steve Harris—MD)
® PIECES OF A DREAM—Mt. Airy Groove A
® SUNRIZE—Who's Sticking It A
© GOODIE—Do Something X
© MIDNIGHT STAR-Hat Spot X
© MELBA MOORE-Love's Comin’ At Ya X
© STEVIE ARRINGTON—Way Out X

KVOL-AM—Lafayette
(Phil Rankin—M0)
% % JOHN COUGAR-Jack And Diane 8-5
Yo ASIA—Only Time Will Tell 15-10
% JACKSON BROWNE—Somebody's Baby 16-11
* MICHAEL McDONALO-| Keep Forgettin’ 21-14
* STEVE WINWOOD-Still In The Game 29-24
o ALABAMA-Close Enough To Perfect
®e EVELYN KING—Love Come Down
© SANTAMA-Hold On B
@ JUICE NEWTON--Break It To Me Gently B

ing

© TANE CAIN-Holdin’ On B

© KIM CARNES-Voyeur B

© GLENN FREY-The One You Love B

© HNRCUT ONE HUNDRED—Favourite Shirts A

© SPYS—Don't Run My Life A

© DON HENLEY—-Johnny Can't Read A

© SHEENA EASTERN—Machinery A

© THE WHO—Athena A

© DOLLY PARTON-| Will Always Love You X

© THE CLOCKS—She Looks A Lot Like You X

© ROBENTA FLACK~I'm The One X

© STEEL BREEZE-You Don't Want Me Anymore X
© ROBERT PLANT—Buzning Down One Side X

© KOOL AND THE GANG—Big Fun X

© ARETHA FRANKLIN-)ump To It X

© MICHAEL MARTIN MURPHEY—What's Forever For X
© JOSIE COTTON—He Could Be The One X

© RONME MILSAP—He Got You X

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)

Yok CHICAGO—Hard To Say I'm Somry 3-1

Jk RAY PARKER JR.—Let Me Go 11-8

* A FLOCK OF SEAGULLS—| Ran 18-10

% THE ALAN PARSONS PROJECT—Eye In The Sky 17-13

* JOHN COUGAR—Jack And Diane 20-16

oo TANE CAIN-Holdin’ On

®o STEEL BREEZE-You Oon't Want Me Anymore

© KOOL AND THE GANG-Big Fun A

© MARSHALL CRENSHAW-Someday, Someway X

© AMERICA-You Can Do Magic B

© SANTAMA-Hold On B

© TOTO—-Make Believe B

WEZB-FM—New Orleans
(Jerry Lousteau—MD)
% % CHICAGO—Hard To Say I'm Sorry 2-1
%% MELISSA MANCHESTER-You Should Hear How
She Talks 10-4
% JOAM JETT AND THE BLACKHEARTS-Do You Wanna
Touch Me 9-7
* JOHN COUGAR—Jack And Oiane 14-11
% THE ALAN PARSONS PROJECT—Eye In The Sky 27-21
oo FLEETWOOD MAC—Gypsy
@ THE GAP BAND—-You Dropped A Bomb On Me
° gilﬂ' LOGGIMS WITH STEVE PERRY—Don't Fight It

© KOOL AND THE GANG—Big Fun B

© ELTON JOHN—Blue Eyes B

® TOTO—Make Believe X

© REQ SPEEDWAGON—Sweet Time X

© OLIVIA NEWTON-JOHN—Heart Attack A

WQUE-FM—New Orleans
(Chris Bryan—MD)

%% LESLIE PEARL—!f The Love Fits Wear It 7-3

% % MELISSA MANCHESTER-You Should Hear How
She Talks 12-5

% THE ALAM PARSONS PROJECT—Eye In The Sky 13-6

* ROBERTA FLACK—I'm The One 17-10

% ASIA-Only Time Will Tell 24-13

oo JUICE NEWTON—Break it To Me Gently

oo LAURA BRANIGAN—Gloria

L] g:ﬁ OD%KEI AND JENNIFER WARNES-U p Where ‘e
long

© GLENN FREY—The Ore You Love B

© STEVE FORBERT—When You Walk In The Room B

© SANTANA-Hold On B

© DIONNE WARWICK—For You B

WTIX-AM—New Orleans
{Gary Franklin—MD)
1 24 ?llOSlV, STILLS AND MASH—-Wasted On The Way

Jek MEN AT WORK-Who Can it Be Now 13-10

* MICHAEL McDONALD—| Keep Forgettin® 22-17
* JOHN COUGAR—Jack And Diane 25-20

% JACKSON BROWNE—Somebody's Baby 26-21
oo SANTANA—Hold On

©o MICHAEL MARTIN MURPHEY—What's Forever For
© 38 SPECIAL~You Keep Runnin’ Away B

© BARRY MANILOW—Oh julie B

© REQ SPEEDWAGON—Sweet Time B

© RONNIE MILSAP—He Got You B

© TANE CAIN—Holdin On A

© STEVE WINWOOO-Still In The Game A

© GLENN FREY—The One You Love A

© ARETHA FRANKLIN—Jump To tt A

© OLIVIA NEWTON-JOHN—Heart Attack A

KOFM-FM—0klahoma City
(Chuck Morgan—-MD)
%% MELISSA MANCHESTER-Y ou Should Hear How
She Talks 5-1
%% PAUL McCARTNEY—Take It Away 15-12
* ROBERTA FLACK—I'm The One 19-17

les Radio Action.

Based on station playlists through Tuesday (B/24/82)

% JACKSON BROWNE-Somebody's Baby 20-18
* RONNIE MILSAP—He Got You 27-25
© GLENN FREY-The One You Love A

KEEL-AM—Shreveport
(Andy Taylor—MD)

% % KEMNY ROGERS—Love Will Turn You Around 2-1

Yo CROSBY, STILLS AND NASH—-Wasted On The Way
32

% WILLJE NELSON--Let It Be Me 19-14

* AMERICA—You Can Do Magic 22-17

* MICOLETTE LARSON-I Only Want To Be With You

2421

oo JOF COCKER AND JENNIFER WARNES - Up Where
You Belong

oo RONMNIE MILSAP-He Got You

© DIONNE WARWICK—For You A

Midwest Region

mmmm & PRIME MOVERS mmms

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

JACKSON BROWNE-Somebody's Baby
(Asylum)

PAUL McCARTNEY~-Take It Away (Columbia)

mmmm® TOP ADD ONS mmemm

KENNY LOGGINS WITH STEVE PERRY—Don't
Fight It (Columbia)

KOOL AND THE GANG-Big Fun (De-Lite) .

STEVE WINWOOD-Still In The Game (Island)

s BREAKOUTS

OLIVIA NEWTON-JOHN~-Heart Attack (MCA)
SHEENA EASTON—Machinery (EM1-America)

KFYR-AM—Bismarck
(Dan Brannan—MD)
%ok MELISSA MANCHESTER-You Should Hear How
She Talks 6-2
% % JOHN COUGAR—Jack And Diane 12-8
* EDDIE MONEY—Think I'm In Love 15-13
* BILLY IDOL—Hot In The City 19-14
* CROSBY, STILLS ANO NASH —Wasted On The Way 5-

3
© ASIA-Only Time Will Tell B
© MICHAEL McDONALD-| Keep Forgettin’ B
© JACKSON BROWNE—Somebody's Baby B
© DOLLY PARTON-| Will Atways Love You X
© THE ALAN PARSONS PROJECT—Eye In The Sky X
© MARSHALL CRENSHAW—Someday, Someway X
© WILLIE NELSON—Let It Be Me X
© TOTO-Make Believe X
© 38 SPECIAL-You Keep Runnin’ Away X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© TANE CAIN-Holdin’ On X
© SANTAMA—Hold On A
© AMERICA-You Can Do Magic A
. :[NIIV LOGGINS WITH STEVE PERRY—Don't Fight It

® STEEL BREEZE-You Don't Want Me Anymore A

WLS-AM—Chicago
(Dave Denver—MD)

% % JOHN COUGAR—Jack And Diane 7-3

# % MELISSA MANCHESTER-You Should Hear How
She Talks 9-8

* GARY U.S. BONDS—0ut Of Work 13-11

* PAUL McCARTNEY—Take It Away 14-13

* fmﬂ, STILLS AND MASH-Wasted On The Way

®o JACKSON BROWNE~-Somebody’s Baby

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

X

WES-FM—Chicago
{Dave Denver—MD)
% % JACKSON BROWNE—Somebody's Baby 41-24
# & MEN AT WORK—Who Can It Be Now 35-23
* JOHN COUGAR-Jack And Diane 7-3
* GARY U.S. BONDS—Out 0f Work 1311
* Cﬁ.’:ﬂ, STILLS AND MASH—Wasted On The Way
18-
®o THE KIND-Loved By You
© THE WHO—Athena A
© KENNY LOGGINS AND STEVE PERRY-Don't Fight It X

KIOA-AM—Des Moines
(A W. Pantoja—MD)
Yok PAUL McCARTNEY -Take It Away 11-6
% % MELISSA MANCHESTER—You Should Hear How
She Talks 12.7
* ELTON JOHN-BIue Eyes 16-10
* THE ALAK PARSONS PROJECT—Eye In The Sky 15-11
* JOHN COUGAR-Jack And Diane 18-12
oo KARLA BONOFF—Piease Be The One
oo THE FOUR TOPS—Sad Hearts
© MICHAEL MARTIN MURPHEY - What's Forever For B
© STEVE WHWWOOD-Still In The Game B
© JOE JACKSON—Steppin’ Out B
® GLENN FREY—The One You Love A
© SANTANA-Hold On A
© RONMIE MILSAP—He Got You A
© JUICE BEWTON—Break It To Me Gently X
© TANE CAIN—Hoidin’ On X
© NICOLETTE LARSON-| Only Want To Be With You X
© WILLIE NELSON—Let It Be Me X
© JERMAINE JACKSON—L.et Me Tickle Your Fancy X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© DIONNE WARWICK—For You X

KMGK-FM—Des Moines
(Michasl Stene—MD)
% % THE ALAN PARSONS PROJECT—~Eye In The Sky 8-6
Y JOE JACKSON-Steppin’ Out 18-13
* CROSBY, STILLS AND NASH—Wasted On The Way 4-
3

% STEVE WINWOOD-Still In The Game 20-17

* JACKSON BROWNE—Somebody's Baby 21-19
© THE WHO--Athena A

© SHEENA EASTON—Machinery A

© TOM| BASILE—Mickey A

© FLEETWOOD MAC—Gypsy A

© CROSBY, STILLS AND MASH-Southern Cross A

WIKS-FM—Indianapolis
(Jay Stevans—MD)
Jei PAUL McCARTNEY —Take It Away 21-10
%% JACKSON BROWNE—Somebody’s Baby 20-15
* FLEETWOOD MAC—Hold Me 8.5
* MEN AT WORK—Who Can It Be Now 19-16
* RANDY MEISNER—Never Been In Love 25-23
oo STEVE WINWOOD-Still in The Game
®e GLENN FREY—The One You Love
© THE STEVE MILLER BAND—Abracadabra B
© MICHAEL McDONALD -1 Keep Forgettin’ B
@ TOTO—Make Betieve B
© TANE CAIN-Holdin' On B
® STEEL BREEZE—You Don't Want Me Anymore X
© 38 SPECIAL-You Keep Runnin’ Away X
© KANSAS—Right Away X
© JOHMNY YAN-ZANT BAND-It's You A

KBEQ-FM—Kansas City
(Maja Britton—MD)
% % CHICAGO—Hard To Say I'm Sorry 31
Je i PAUL McCARTMEY—Take It Away 5-3
* CROSBY, STILLS AND NASH—Wasted On The Way 7-

4
% KENNY ROGERS—Love Will Turn You Around 9-5
* JOHN COUGAR—ack And Diane 10-6
© OLIVIA NEWTOM-JOHN—Heart Attack A
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It A
® STEEL BREEZE—You Don't Want Me Anymore A

WISM-AM—Madison
(Barb Starr—MD)
% % DIONNE WARWICK—For You 25-15
%% RONNIE MILSAP—He Got You 27-18
s MICHAEL McDONALD—| Keep Forgettin® 18-11
* gTEVE FORBERT—When You Walk In The Room 29-
1

* JUICE NEWTON—Break It To Me Gently 30-22
® GLENN FREY—The One You Love B

© PAUL CARRACK—| Need You B

© SYLVIA—Nobody A
o FLEETWOOD MAC—-Gypsy A

© KARLA BONOFF—Please Be The One X

WZEE-FM—Madison
(Matt Hudson-MD)
% % JOHN COUGAR—Jack And Diane 10-6
s % ASIA—Only Time Will Tell 11-7
* THE ALAN PARSONS PROJECT—Eye In The Sky 15-12
* JACKSON BROWNE —Somebody's Baby 22-16
* l;;l%l!ﬂls AND THE NEWS—Workin' For A Livin®
© GLENN FREY~The One You Love A
© FLEETWOOD MAC—Gypsy A
© OLIVIA NEWTON-JOHN—Heart Attack A
® ABC—The Look Of Love A
© STEEL BREEZE--You Don't Want Me Anymore A

Playlist Prime Movers
Ploylist Top Add Ons @

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
B

© LAURA BRAMIGAN—Gloria B

© MICHAEL McDONALD-! Keep Forgettin' B

© DON HENLEY - Johnny Can't Read B

© ROBERTA FLACK--1I'm The One B

© AMERCA—You Can Do Magic B

© JOE COCKER AND JENNIFER WARNES - Up Where We
Belong X

© HARCUT ONE HUNDRED—Favourite Shirts X

® JOSIE COTTON—He Could Be The One X

WKTI-FM—Milwaukee
(John Grant—MD)

%% JOWN COUGAR--Jack And Oiane 8-4

s % THE ALAN PARSONS PROJECT—Eye In The Sky 15-
10

% MEN AT WORK—Who Can It Be Now 1712

s ASIA—Only Time Will Tell 18-17

& MCHAEL —| Keep Forgettin’ 20-19

© GLENN FREY—~The One You Love B

© ROXY MUSIC—Take A Chance With Me A

© AMERICA—You Can Do Magic A

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

A
© HUEY LEWRS AND THE NEWS—Workin' For A Livin’ X
® GEMESIS—Paperiate X

KDWB-AM—Minneapolis
(Karen Anderson—MD)
Yo PAUL McCARTNEY—Take It Away 6-2
Yk JACKSON BROWNE-Somebody's Baby 11-8
% JOHN COUBAR—Jack And Diane 20-16
 MICHAEL = Keep Forgettin’ 21-19
s AMERICA-You Can Do Magic 23-21
® TOTO—Make Believe A
©® RANDY MEISNER—Never Been In Love X
© MISSING PERSONS—Words X
© MEN AT WORK—Who Can It Be Now X
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
® KIM CARNES—Voyeur X

WLOL-FM—Minneapolis
(Phil Heston—MD)
% % JOHN COBGAR- Jack And Diane 12.5
% ASIA—Only Time Will Tell 17-11
% MEN AT WORK--Who Can It Be Now 117
% BILLY IDOL-~Hot In The City 15-10
ve MICHAEL McDOMALD-| Keep Forgettin® 24-19
oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight

It
oo KOOL AND THE GANG—Big Fun
© REO SPEEDWAGON-Sweet Time B
® .38 SPECIAL-You Keep Runnin’ Away B
® DON HENLEY—Johnny Can't Read B
® A FLOCK OF SEAGULLS—| Ran B
© JOE JACKSON--Steppin’ Out B
© THE MOTELS—Take The LA
© GLENN FREY—The One You Love A
© TONI BASILLE-Mickey A
© BILL CHAMPLIN—Sara X
© JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X
© JERMAINE IACKSON—Let Me Tickle Your Fancy X
© KiM CARNES—Voyeur X
© TANE CAIN-Holdin" On X
© THE CLOCKS—She Looks A Lot Like You X
® STEEL BREEZE-You Don't Want Me Anymore X
® $PYS—Don't Run My Life X
 FLEETWOOD MAC—-Gypsy X
© JOSIE COTTON—He Could Be The One X

KSLQ-FM—St. Louis
(Johainie King—MD)

Y CHICAGO—Hard To Say I'm Sorry 1-1

Y% SURVIVOR— Eye Of The Tiger (The Theme From
Rocky 1) 2-2

* FLEETWOOD MAC—Hold Me 4-3

% CROSBY, STILLS AND NASH—Wasted On The Way 7-

4

% ASIA-0Only Time Will Tell 15-11
e JACKSON E—Somebody's Baby
oo TOTO-Make Believe

Qyévog17ig ‘2861 ‘v H3AaWILd3S

KSTP-FM (KS-95)—St. Paul

(Chuck Napp— MD)
% % KENNY ROGERS— Love Will Turn You Around 4-2
% % CROSBY, STILLS AND NASH— Wasted On The Way

86
% MELISSA MANCHESTER— You Should Hear How She
Talks 10-8
% AMERICA-~ You Can Do Magic 19-12
% JACKSON BROWNE— Somebody's Baby 20-14
© ELTON JOHN—Blue Eves B

{Continued on page 30)
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® Continued from page 29

© MICHAEL McDOMALD - Keep Forgettin' B

® JJICE NEWTOM—Break It To Me Gently X

© TOTO-Make Believe X

© MICHAEL MARTIN MURPHEY—What's Forever For X
® PAUL DAVES—Love Or Let Me Be Lonely X

o HERB ALPERT—Route 101 X

@ REC SPEEDWAGON—Keep The Fire Burnin' X

WSPT-FM—Stevens Point
(Brad Fuhe/Marie Stage—MD)
*% JOHN COUGAR-Jack And Oiane 8-1
% % ASISA—Only Time Will Tell 14-6
* TIE] JSSA MAMCHESTER—You Should Hear How She
alks 4-4
% MEN AT WORK—Who Can [t Be Now 15-8
% MICHAEL McDONALD—| Keep Forgettin' 19-12
oo A FLOCK OF SEAGULLS -1 Ran
oo OLIVIA NEWTON-JOHN—Heart Attack
© THE WHO—Athena A
© GLENN FREY—The One You Love A
L] lémnv LOGGINS WITH STEVE PERRY—Don't Fight It

@ TANE CAIN—Holdin' On B

© KIM CARNES—Voyeur B

© REQ SPEEDWAGON—Sweet Time B

© DON HENLEY—Johnny Can't Read X

® THE CLOCKS—She Looks A Lot Like You X
® JOE JACKSON-Steppin’ Out X

© STEVE WINWOOD-Still In The Game X

© JON STEVENS—Lover My Love X

KEYN-FM-Wichita
(Pat Pearman—MD)
* % MELISSA MANCHESTER—You Should Hear How
She Talks 8-5
* % THE G0-60’S—Vacation 9-8
* ELTON JOHN—Blue Eyes 15-11
% JACKSON BROWNE—Somebody's Baby 17-14
% AMERICA-You Can Do Magic 22-17
o SHEENA EASTON—Machinery
© GLENN FREY—The One You Love A
o STEEL BREEZE-You Don't Want Me Anymore A
© SANTANA—Hold On X
© MICHAEL MARTIN MURPHEY-What's Forever For X
© THE CLOCKS—She Looks A Lot Like You X
© STEVE WINWOOD-Stil In The Game X
© TANE CAIN-Holdin' On X
© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
© WALTER MURPHY~Theme From E.T. X

Northeast Region

mmemk* PRIME MOVERS mmmm

CROSBY, STILLS ANO NASH—Wasted On The
Way (Atlantic)

CHICAGO—Hard To Say I'm Sorry (Fullmoon/
Warner Bros.)

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

meu® TOP ADD ONS summmm

WILLIE NELSON~—Let It Be Me (Columbia)
SANTANA-Hold On (Columbia)
KIM CARNES—Voyeur (EMI-America)

s BREAK OU TS ssesmess

OULIVIA NEWTON-JOHN—Heart Attack (MCA)
FLEETWOOO MAC—-Gypsy (Warner Bros.)
THE WHO—Athena (Warner Bros.)

WFLY-AM—Alba ny
{(Jack Lawrence—MD)

Y MELISSA MANCHESTER--You Should Hear How
She Tatks 7-4

# % PAUL McCARTNEY—Take It Away 9-5

% THE 60-60°S—Vacation 10-8

* JOHN COUGAR—Jack And Diane 18-10

% ASIA-Only Time Will Tell 16-13

oo SANTANA—Hold On

oo KIM CARNES—Voyeur

® AMERICA—You Can Do Magic B

@ B.E. TAYLOR GROUP—Never Hold Back B

© HUEY LEWIS AND THE NEWS—Workin' For A Livin'B

@ JUICE NEWTON—Break It To Me Gently A

® .38 SPECIAL—You Keep Runnin’ AwayA
© ROBERTA FLACK~I'm The One A

o FLEETWOOD MAC-Gypsy A
® AFLOCK OF SEAGULLS—I Ran X

WTRY-AM—Albany

(Bilt Cabill—MD)

% % SURVIVOR—Eye Of The Tiger (The Theme From
Rocky I} 1-1

% % JACKSON BROWNE—Somebody's Baby 16-13

s ASIA-Only Time Will Tell 17-14

% JUICE NENTON—Break It To Me Gently 24-20

% AMERICA—You Can Oo Magic 30-24

oo KiM CARNES-Voyeur

oo OLIVIA NEWTON-JOHN—Heart Attack

© DICKY GOODMAN—-Hey ET. B

© REQ SPEEDWAGON—Sweet Time B

© KENNY LOGGINS AND STEVE PERRY—Don't Fight it

® GLENN FREY—The One You Love B

© TANE CAIN—Holdin' On B

WACZ-AM-Bangor
{Michael 0’'Hara-MD)
% % HUEY LEWIS AND THE NEWS—Workin' For A Livin’
20-10
% % JOHN COUGAR-Jack And Diane 23-13
* JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me 24-14
* A FLOCK OF SEAGULLS—| Ran 25-15
% ELTON JOHN—Blue Eyes 28-20
oo APRIL WINE-If You See Kay
oo OLIVIA NEWTON-JOHN-Heart Attack
® JACKSON BROWNE—Somebody's Baby B
© RANDY MEISNER—Never Been In Love B
© MICHAEL McDONALD-| Keep Forgettin' B
© JUICE NEWTON-Break It To Me Gently B
© SANTANA—Hold On B
© TON) BASILLE—Mickey A
© GLENN FREY—The One You Love A
© KOOL AND THE GANG—Big Fun A
® KIM CARNES—Voyeur A
® JOE JACKSON—Steppin’ Out A
® FLEETWOOD MAC-Gypsy A

WGUY-AM—Bangor
{Jim Randall-MD)
% % THE STEVE MILLER BAND—Abracadabra 2-1
% % CHICAGO-Hard To Say I'm Sorry 11-8
* JOE JACKSON—Steppin' Out 20-15
* KOOL AND THE GANG—Big Fun 25-20
% SANTAMA-Hold On 29-24
© ABC—The Look Of Love A
® STEEL BREEZE-You Don't Want Me Anymore A
© OLIVIA NEWTON-JOHN—Heart Attack A
© MICHAEL McDONALD~| Keep Forgettin' B
© EVELYN KING—Love Come Down B
o KIM CARNES—-Voyeur B
© ARETHA FRANKLIN-Jump To It B
© TANE CAIN—Holdin' On X
© RANDY MEISNER—Never Been In Love X
© THE CLOCKS—She Looks A Lot Like You X
o JACKSON BROWNE~-Somebody's Baby X
® SPYS—Don't Run My Life X
© THE MOTELS—Take The L X
© THE FOUR TOPS—Sad Hearts X
© THE HUMAN {EAGUE -~ Love Action X
© JOSIE COTTON—He Could Be The One X
© WALTER MURPHY—Theme From E.T. X
© THE GAP BAND-You Dropped A Bomb On Me X

WIGY-FM—Bath
(Wilie Mitchell-MD)

+ % CHICAGO—Hard To Say I'm Sorry

% DONNA SUMMER—Love Is In Contml (Finger On
The Trigger) 14-9

* JOHM COUGAR-Jack And Diane 6-6

% MELISSA MANCHESTER-You Should Hear How She

Talks 21-11

 AFLOCK OF SEAGULLS—! Ran 20-14

oo FLEETWOOD MAC—Gypsy

oo LAURA BRANIGAN ~Gloria

© GLENN FREY—The One You Love B

® KIM CARNES—Voyeur B

© ASIA-Only Time Will Tell B

o ELTON JOHN-Ball And Chain B
REQ SPEEDWAGON—Sweet Time B

L] KENIV LOGGINS WITH STEVE PERRY—Don't Fight It

. TMECAII-HoIdm OnX

@ SANTANA-Hold On X

® AMERICA-You Can Do Magic X

@ URIAH HEEP-That's The Way It Is X

@ PAUL DAVIS—Love Or Let Me Be Lonely X

o Wi N MURPHEY —What's Forever For X
o JUICE NEWTON-Break It To Me Gently X

© THE MOVELS—Take The L X

© CHRISTOPHER ATKINS—How Can | Live Without Her
X

© STEVE FORBERT—When You Walk In The Room X

© JOSIE COTTON—He Could Be The One X

© THE POINTER SISTERS—American Music X

© JOAN JETT ANO THE BLACKHEARTS-Do You Wannc
Touch Me X

© ORLEANS—One Of A Kind A

® APRIL WINE-1f You See Kay A

WVBF-FM —Boston
(Reg Johns—MD)
% % CHICAGO—Hard To Say I'm Sorry 3-1
ok gnsosn, STILLS AND NASH~Wasted On The Way
* HERB ALPERT—Route 101 12-8
% WALTER MURPHY—Themes From E.T. 18-10
% MICHAEL MARTIN MURPHEY~What's Forever For
19-13
oo ELTON JOHN—BIue Eyes
oo WILLIE NELSON—Let It Be Me
® MICHAEL McDONALD—| Keep Forgettin' A
© DOLLY PARTON-| Will Aiways Love You A
© BOBBY YINTON—It Hurts To Be In Love X

WXKS-FM—Boston
(Joey Carvello—MD)
% % LAURA BRANIGAN—Gloria 5-1
s % ARETHA FRARKLIN—Jump To It 9-6
% THE CLASH—Rock The Casbch 21-15
% ASIR-Only Time Wil Tell 22-17
% AFLOCK OF SEAGULLS—| Ran 10-7
oo JUICE NEWTON—Break It To Me Gently
o THE LIMIT—She's So Divine
© JOSIE COTTON—He Could Be The One B
© THE FOUR TOPS~Sad Hearts B
© SCORPIONS—No One Like You B
® VIDEEO-Thang B
© TANE CAIN-Holdin' On A
® .38 SPECIAL—You Keep Runnin' Away A
® THE GAP BAND—You Dropped A Bomb On Me X
® KIM CARNES—Voyeur X
© MARSHALL CRENSHAW-Someday, Someway X
© STEEL BREEZE-You Don't Want Me Anymore X
© THE MOTELS-Take The L X
© SHEENA EASTON—Machinery A
© OLIVIA NEWTON-JOHN—Heart Attack A

WBEN-FM —Buffalo
{Roger Christian—MD)
% % JOHN COUGAR—Jack And Diane 8-5
Jr % MEN AT WORK—Who Can It Be Now 10-7
% MICHAEL McDONALD~| Keep Forgettin' 16-9
% LAURA BRANIGAN—Gloria 25-12
* SANTANA-Hold On 32-20
oo AFLOCK OF SEAGULLS—| Ran KA
oo ARETHA FRANKLIN=Jump To It KA
© KOOL AND THE GANG—Big Fun A
© OLIVIA NENTON-JOHN—Heart Attack A
© THE WHO-Athena A
© ROBERT PLANT—Burning Down One Side A
© RED SPEEDWAGON—Sweet Time A

WTSN-AM—Dover
{Jien Sebastian—MD)
* % FLEETWOOD MAC—Hold Me 1-1
%% CHICAGO—Hard To Say I'm Sorry 3-3
% PAUL McCARTNEY —Take It Away 5-4
# MELISSA MANCHESTER-You Should Hear How She
Talks 8-5
% ELTON JOHN-Blue Eyes 10-7
oo SANTANA-Hold On
oo TOTO—Make Believe
o SHEENA EASTON-Machinery A
© ROBERTA FLACK—I'm The One A
© REQ SPEEDWAGON-Sweet Time A
© GLENN FREY—The One You Love A
o STEEL BREEZE-You Don't Want Me Anymore A
L 2HHSTOPHEI ATKINS—How Can | Live Without Her

© JOE JACKSON-Steppin’ Out A

® PAUL CARRACK~| Need You A

© STEVIE WONDER—Ribbon In The Sky A

® NICOLETTE LARSON—I Only Want To Be With You B
© KOOL AND THE GANG—Big Fun B

® WALTER MURPHY—Theme From E.T.

WTIC-FM—Hartford
(Rick Donahue—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
*k CIZOSBV, STILLS AND NASH-Wasted On The Way

5.
* THE G0-60’S—Vacation 7-6
% ARETHA FRANKLIN-Jump To It 18-11
% MEN AT WORK—Who Can It Be Now 24-16
oo JOHN COUGAR-Jack And Diane

les Radio Action.
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oo SANTANA-Hold On
© KOOL AND THE GANG—Big Fun A
® TOTO—Make Believe B

WBLI- FM Long Island
erry—MD)
1 24 SUINIVOR-Eye 0f The Tiger (Theme From Rocky

1
*k CIQSBV STILLS AND NASH-Wasted On The Way

* IELISSA MANCHESTER—You Should Hear How She
Talks 13-12

% PAUL McCARTNEY-Take It Away 12-11

% KENNY ROGERS - LLove Will Turn You Around 14-13

oo MICHAEL McDONALD—| Keep Forgettin'

® ASIA-Only Time Wil Tell B

© ELTON JOHN—Blue Eyes B

® JACKSON BROWNE—Somebody's Baby B

® BILLY IDOL—Hot In The City X

WFEA-AM—Manchester
(Johnny Rogers—MD)
s % OONNA SUMMER-Love is In Control (Finger On
The Trigger) 23-16
s ROBERTA FLACK—I'm The One 25-19
* JACKSON BROWNE—Somebody's Baby 26-20
% MICHAEL MARTIN MURPHEY—What's Forever For

28-21

% JUICE NEWTON—Break It To Me Gently

© NICOLETTE LARSON-| Onty Want To Be With You B

© MARSHALL CRENSHAW-Someday, Someway B

© WALTER MURPHY—Theme From E.T.B

® JOE COCKER AND JENNIFER WARNES-Up Where We
Belong B

© KIM CARNES—Voyeur A

® JOE JACKSON-Steppin’ Out A

© RONNIE MILSAP-He Got You A

® REO SPEEDWAGON—Keep The Fire Burnin' X

© JERMAINE JACKSON—Let Me Tickle Your Fancy X

® DICKY GOODMAN—Hey E.T. X

WKCI-FM—New Haven
{(Danny Lyons—MD)
s % ELTON JOHN-Blue Eyes 10-5
s JACKSON BROWNE-Somebody's Baby 18-13
% THE STEVE MILLER BAND—Abracadabra 11-8
% MICHAEL McDONALD -1 Keep Forgettin' 19-14
% GLENN FREY—The One You Love 29-25
oo KOOL AND THE GANG—Big Fun
oo WILLIE NELSON—Let it Be Me
© FLEETWOOD MAC—Gypsy A
© PAUL CARRACK—I Need You A
© LAURA BRANIGAN-Gloria X
® SYLViIA—Nobody X

WKTU-FM—New York City
{Michael ENis—MD)

s EVELYN KING—Love Come Down 8-3

s ALICIA MEYERS—| Want To Thank You 15-12

* SURVIVOR—Eye Of The Tiger (The Theme From

Rocky 1) 1-1

* RAY PARKER JR.~Let Me Go 16-15

* SOUL SONIC FORCE--Planet Rock 21-17

oo TIlﬂ.ls.‘il MANCHESTER-You Should Hear How She
alks

oo SWEET PEA ATKINSON—Dance Or Die

© GINO SOCCI0—Remember A

WHEB-FM—Portsmouth
(Rich Dean—MD)

% % JACKSON BROWNE—Somebody's Baby 15-11

s % MEM AT WORK—Who Can It Be Now 19-16

% MICHAEL McDOMALD | Keep Forgettin’ 27-17

* RANDY MEISNER—Never Been In Love 29-25
 MARSHALL W-Someday, Someway 25-20

© DONMA SUMMER—Love Is In Control (Finger On The
Trigger) B

© TOTO-Make Believe B

@ GLENN FREY—The One You Love B

© KOOL AND THE GANG—Big Fun B

© KIM CARNES—Voyeur A

® JUICE NEWTON—Break 't To Me Gently A

© PAUL DAVIS—Love Or Let Me Be Lonely X

© A FLOCK OF SEAGULLS—1 Ran X

© OLIVIA NEWTON-JOHN—-Heart Attack A

WPJB-FM—Providence
(Todd Chase—MD)
% CROSBY, STILLS AND NASH—Wasted On The Way

93

% % MELISSA MANCHESTER-You Shou!d Hear How
She Talks 14-5

 ASIA-Only Time Will Tell 18-7

% KENNY ROGERS-Love Will Turn You Around 19-8

* THE 60-G0’S—Vacation 25-15

© OLIVIA NEWTON-JOHN~Heart Attack A
© MICHAEL McDOMALD~-| Keep Forgettin' A
© RANDY MEISNER—Never Been In Love A
© REQ SPEEDWAGON—Sweet Time A

® 38 SPECIAL-You Keep Runnin’ Away A
© GLENN FREY~The One You Love A

© LAURA BRANIGAN—Gloria A

© TANE CAIN-Holdin' On X

© ROBERTA FLACK—!'m The One X

® KIM CARNES-Voyeur X

WPRO-FM—Providence

(Tom Cuddy—MD)
% % FLEETWOOD MAC-Hold Me 5-2
s BILLY 100L—Hot In The City 8-6
 JOHN COUGAR-)ack And Diane 16-13
% THE ALAN PARSONS PROJECT—Eye In The Sky 20-16
% MEN AT WORK—Who Can It Be Now 19-14
® ASIA-Only Time Wil Tell B
© TOTO—Make Believe B
© KOOL AND THE GANG—Big Fun B
® KIM CARNES—-Voyeur B
® JUICE NEWTON—Break It To Me Gently A
® AMERICA-You Can Oo Magic A

WBBF-AM—Rochester
(Mike Vickers—-MD)
% KENNY ROGERS—Love Will Turn You Around 3-2
Y ELTON JOHN-Blue Eyes 6-4
oo WILLIE NELSON-Let It Be Me
® —ROBERTAFLACK
® I'mThe One X

WHFM-FM—Rochester
{Aimee Peck—MD)
% % RANDY MEISNER—Never Been In Love 32-22
%% SANTANA—Hold On 34-24
% MARSHALL CRENSHAW-Someday, Someway 12-7
% THE ALAN PARSONS PROJECT—Eye In The Sky 1510
# KIM CARMES—Voyeur 39-28
oo REQ SPEEDWAGON—Sweet Time
oo THE MOTELS-Take The L
@ STEEL BREEZE-You Don't Want Me Anymore B
® JUICE NEWTON—Break It To Me Gently B
o KENNY LOGGINS WITH STEVE PERRY—Oon't Fight It

B
© MICHAEL MARTIN MURPHEY—What's Forever For A
© KOOL AND THE GANG—Big Fun A
© GLENN FREY-The One You Love A
© WALTER MURPHY—Themes From E.T.A
© LAURA BRANIGAN-Gloria X
© WILLIE NELSON—Let It Be Me X
© DON HENLEY—Johnny Can't Read X
® JOE JACKSON-Steppin’ Out X
© SHEENA EASTON—Machinery A

WPST-FM—Trenton
(Tom Taylor—MD)

* % JOHN COUGAR—Jack And Diane 7-5

% % MEN AT WORK—Who Can It Be Now 18-13

% AFLOCK OF SEAGULLS- Ran 20-17

% NICOLETTE LARSON—| Only Want To Be With You
3525

% JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 27-23

oo FLEETWOOD MAC—Gypsy

oo THE WHO-Athena

® SHEENA EASTON—Machinery A

© OLIVIA NEWTON-JOHN—Heart Attack A

@ KENNY LOGGINS WITH STEVE PERRY—Don't Fight It B

© THE MOTELS-Take The L B

® GLENN FREY--The One You Love B

© REQ SPEEDWAGON—Sweet Time B

WRCK-FM—Utica Rome
(Jim Reitz—MD)
% % JOHN COUGAR-Jack And Diane 1-1
% % JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 84
s ASIA-Only Time Will Tell 12-8
 KIM ‘WILDE~Kids in America 14-11
* WISEMG PERSONS—Words 22-15
oo BED SPEEOWAEDN-Sweet Time
oo THE WHO-Athena
@ SANTAMA—Hold On A
© URIAH HEEP—That's The Way It Is A
® ROBERT PLANT—Burning Down One Side X
© KANSAS—Right Away X
© B.E TAYLOR GROUP—Never Hold Back X
@ TANE CAIN-Holdin' On X
© DON HENLEY—Johnny Can't Read X
© BILLY SQUIER—Emotions In Motion X

Playlist Prime Movers
Ploylist Top AddOns @

Mid-Atlantic Region

memmk PRIME MOVERS e

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

THE ALAN PARSONS PROJECT—Eye In The Sky
(Arista)

CHICAGO—-Hard To Say I'm Sorry (Fulimoon/
Warner Bros.)

mmmm® TOP ADD ONS mmamm

REQ SPEEDWAGON—Sweet Time (Epic)
KOOL AND THE GANG—Big Fun (De-Lite)
AFLOCK OF SEAGULLS~| Ran (Jive/Arista)

e BREAKOU TS sasemes

FLEETWOOD MAC—Gypsy (Warner Bros.)
OLIVIA NENTON-JOHN—Heart Attack (MCA)
THE WHO-Athena (Warner Bros.)

WAFB-AM—Allentown
{Jefterson Ward-MD)
* % AMERICA—You Can Do Magic 19-13
s % MICHAEL McDONALD—| Keep Forgettin’ 21-17
% MICHAEL MARTIN MURPHEY—What's Forever For

12-9
% JACKSON BROWNE-Somebody's Baby 18-10
 THE STEVE MILLER BAND—Abracadabra 22-18
® SHEENA EASTON—-Machinery A
o FLEETWOOD MAC—Gypsy A
) JOC COCKER AND JENNIFER WARNES—Up Where We
Belong A
L RMDV MEISNER—Never Been In Love B
© GLENN FREY—The One You Love B
© MARSHALL CRENSHAW-Someday, Someway X
© KIM CARNES—Voyeur X
o DOLLY PARTON—I| Will Always Love You X
® LESLIE PEARL—f The Love Fits Wear It X
o GLENN FREY~I Found Somebody X
® JUICE NEWTON—Love's Been A Little Bit Hard X
® KARLA BOMOFF—Personality X
® WILLIE NELSON—Always On My Mind X
© RONNIE MILSAP—Any Day Now X
© ALABAMA-Take Me Down X

WFBG-AM —Aitoona
(Tony Booth—MD)
* % JOHN COUGAR-Jack And Diane 7-3
%% MEN AT WORK—Who Can It Be Now 11-8
* THE ALAN PARSONS PROJECT—Eye In The Sky 16-11
W MICHAEL McDOMALD—| Keep Forgettin' 19-14
% ASIA—Only Time Will Tell 23-12
©® SHEENA EASTON—Machinery B
© ALABAMA-Clase Enough To Perfect B
© MICHAEL MARTIN MURPHEY—What's Forever For B
® SANTANA—Hoid On B
o FLEETWOOD MAC—Gypsy B
o STEVE WINWOOD—Still In The Game X
® SPYS—Don't Run My Life X
© TANE CAIN-Holdin' On X
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
| Am Telling You 1'm Not Going X
© JOE JACKSON—Steppin’ Out X
© B.E. TAYLOR GROUP—Never Hold Back X
© QUARTERFLASH--Night Shift X
© THE DUKES—Mystery Girl X
® FRANKE AND THE KNOCKOUTS—Morning Sun X

WYRE-AM—Annapolis
(Mike 0’Meara—MD)
s % MICHAEL McDONALD—| Keep Forgettin’ 21-16
% % ASIA-Only Time Will Tell 23-17
* AMERICA—You Can Do Magic 25-18
% TOTO—Make Believe 27-21
% JUICE NEWTON-Break It To Me Gently 30-23
oo Kbk CARMES-Voyeur
oo ROBERTA FLACK-I'm The One
© MICHAEL MARTIN MURPHEY—What's Forever For B
© WALTER MURPHY~Themes From ET. B
© ROBBIE PATTON-Louise X
® JOE JACKSON—Steppin’ Out X
@ SANTANA—Hold On A
® JOE COCKER AND JENNIFER WARKES—Up Where We
Belong A

(Continued on opposite page)
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Playlist Prime Movers
Playlist Top Add Ons @

® Continued from opposite page

WBSB-FM—Baltimore
(Rick James/ Jan Jeffries—MD)
% % JOHN COUGAR—Jack And Diane 10-6
Y KENNY ROGERS—Love Will Turn You Around 11-8
% MICHAEL MARTIN MURPHEY—What's Forever For
25-23
% AMERICA-You Can Do Magic 27-25.

® SHEENA EASTON—Machinery A

© TONI BASILE—-Mickey A

® THE FOUR TOPS—Sad Heart A

© KOOL AND THE GANG-Big fun A

© WILLIE NELSON—Let it Be Me X

o THE GAP BAND—You Dropped A Bomb On Me X
© DON HENLEY—Johnny Can't Read X

@ BILLY PRESTON—I'm Never Gonna Say Goodbye X
@ SYLVIA—Nobody X

© KANSAS—Right Away X

© STEEL BREEZE—You Don’t' Want Me Anymore X

© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
t Am Telling You I'm Not Going X
® CHRISTOPHER ATKINS—How Can | Live Without Her.

X
® ROXY MUSIC—Take A Chance With Me X
@ MICHAEL McDONALD-| Keep Forgettin’ X
© MICHAEL MARTIN MURPHEY—What's Forever For X
© WALTER MURPHY—Themes From E.T. X
® TOTO—Make Believe X
® HUEY LEWIS AND THE NEWS—Workin’ For A Livin’ X
® BILLY SQUIER—Emotions In Motion X

® AMERICA—You Can Do Magic B

® STEVE WINWOOD—Stili In The Game B

® STEEL BREEZE—You Don't Want Me Anymore B

® MISSING PERSONS—Words B

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It

L] éln[ CAIN-Holdin’ On X
WPGC-FM—Washington, D.C.

(Bruce Kelly—MD)
Y& CHICAGO—Hard To Say I'm Sorry 1-1

© TANE CAIN—Holdin' On X
® STEEL BREEZE—You Don't Want Me Anymore X
® A FLOCK OF SEAGULLS—1 Ran X

© MISSING PERSONS—Words X

© KIM CARNES—Voyeur X

@ SHDOTING STAR—Where You Gonna Run X

@ KANSAS—Right Away X

WISE-AM—Asheville
(John Stevens—MD)

% % THE ALAN PARSONS PROJECT—Eye In The Sky 10-

© MICHAEL MARTIN MURPHEY—What's Forever For B
® .38 SPECIAL—You Keep Runnin’ Away B

® A FLOCK OF SEAGULLS—| Ran B

© FLEETWOOD MAC—Gypsy A

® LAURA BRANIGAN—Gloria A

© THE GAP BAND—You Dropped A Bomb On Me A

© OLIVIA NEWTON-JOHN—Heart Attack A

© KOOL AND THE GANG-Big Fun X

© STEEL BREEZE-You Don't Want Me Anymore X

® QUARTERFLASH—Night Shift X
WQXI-AM—Atlanta

* KIM CARNES-Voyeur 28-26 . © THE CLOCKS—She L.ooks A Lot Like You X © KIM CARNES—Voyeur X % THE ALAN PARSONS PROJECT—Eye In The Sky 10- 6

©9 MICHAEL McDONALD-| Keep Forgettin © THE MOTELS—Take The L X © SANTANA-Hold On X 7 % IACKSON BROWNE—Somebody's Baby 19-11 (1. Jackson—MD)

@@ GLENN FREY—The One You Love — — — © TANE CAIN—Holdin’ On X % JACKSON BROWNE—Somebody's Baby 13-11 s MEN AT WORK—Who Can It Be Now 14-10 Yk SURYIVOR—Eye Of The Tiger (The Theme From
© SANTANA-Hold On A WNVZ-FM—Norfolk © JUICE NEWTON—Break It To Me Gently X % THE POINTER SISTERS—American Music 14-12 % 38 SPECIAL—You Keep Runnin’ Away 25-2 Rocky 11) 1.1

® LAURA BRANIGAN~Gloria X

@ TANE CAIN—Holdin’ On X

® 38 SPECIAL—You Keep Runnin' Away X

® STEEL BREEZE—You Don't Want Me Anymore X
© THE WHO—Athena A

WCAO-AM—Baltimore
(Scott Richards—MD)

*ok mcram MARTIN MURPHEY—What's Forever For
15-1

Yk BARRY MANILOW—0h julie 17-12
% THE ALAN PARSONS PROJECT—Eye In The Sky 11-4
% ROBERTA FLACK—I'm The One 10-9

% PAUL DAVIS—Love Or Let Me Be Lonely 14-11

e KOOL AND THE GANG—Big Fun

oo SYLVIA—Nobody

© JUICE NENTON—Break It To Me Gently B

© GLENN FREY—The One You Love B

© DIONNE WARWICK—For You B

© BOBBY CALDWELL-Ail 0f My Love A

© DOLLY PARTON—| Wil Atways Love You X

® ALABAMA-Close Enough To Perfect A

WFBR-AM —Baltimore
{Andy Szutinski—MD)
Yok CHICAGO—Hard To Say I'm Sorry 1-1
Yok FLEETWOOD MAC—Hoid Me 2.2
% CROSBY, STILLS AND NASH—Wasted On The Way 4-

J
 THE POINTER SISTERS—American Music 6-4
* ELTON JOHN—Blue Eyes 10-7
®e JUICE NEWTON—Break It To Me Gently
®e XO0L AND THE GANG~Big Fun

(Steve Kelly—MD)
Je % MICHAEL McDONALD | Keep Forgettin' 35-29
%% KOOL AND THE GANG—Big Fun 42-32
* AMERICA-You Can Do Magic 36-30
* STEVIE WONDER-Do | Do 29-23
% KIM CARNES - Voyeur 38-31
@ KENNY LOGGINS WITH STEVE PERRY—Don't Fight
It
@@ QUARTERFLASH-Night Shitt
@ BARRY MANILDW—Oh Julie B
® REQ SPEEDWAGON—Sweet Time B
® STEEL BREEZE—You Don'l Want Me Anymore B
@ BILLY SQUIER—Emotions In Motion A
® SHEENA EASTON—Machinery A

WCAU-FM—Philadelphia
(Glen Kalina—~MD)
% % MEN AT WORK—Who Can It Be Now 25-13
* % JOHN COUGAR=Jack And Diane 29-14
% THE ALAN PARSONS PROJECT—Eye In The Sky 31-21
% AFLOCK OF SEAGULLS—I Ran 33-22
% LAURA BRANIGAN—Gloria 36-25
ee STEEL BREEZE—You Don't Want Me Anymore
e REQ SPEEDWAGON—Sweet Time
© RANDY MEISNER—Never Been In Love B
® AMERICA-You Can Do Magic B
@ JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me B
© QUARTERFLASH—Night Shift A
® KOOL AND THE GANG—Big Fun A
® JOSIE COTTON—He Could Be The One A
© THE GAP BAND—You Dropped A Bomb On Me X
® PAUL DAVIS—Love Or Let Me Be Lonely X

WIFI-FM—Philadelphia

(Don Cannon/ Yerna McKay—MD)
Je JOHN COUGAR—Jack And Diane 18-11
% % THE ALAN PARSONS PROJECT—Eye In The Sky 19-

5
% JERMAINE JACKSON—Let Me Tickle Your Fancy 29
18

% ASIA—Only Time Will Tell 23-19
% PAUL DAVIS—Love Or Let Me Be Lonely 28-24
oo STEVE WINWOOD—Still In The Game
oo AFLOCK OF SEAGULLS—| Ran
@ MICHAEL McDONALD—| Keep Forgettin' B
® KIM CARNES—Voyeur A
© GLENN FREY—The One You Love A
© NICOLETYE LARSON—1 Only Want To Be With You X
© EDDIE MONEY—Think I'm In Love X
® AMERICA—You Can Do Magic X
® BILLY IDOL—Hot In The City X
® RANDY MEISNER—Never Been In Love X
© SANTANA-Hold Me X
WRVQ-FM—Richmond
(Bill Thomas—MD)
% % JOHN COUGAR—Jack And Oiane 18-10
% % TOTO—Make Believe 23-16
* MEN AT WORK—Who Can It Be Now 20-14
* JOAN JETT AND THE BLACKHEARTS— Do You Wanna
Touch Me 22-15
* JACKSON BROWNE—Somebody's Baby 26-18
®e REQ SPEEDWAGON—Sweet Time
oo JOE JACKSON—Steppin’ Qut
® KIM CARNES-Voyeur B

% AMERICA-You Can Do Magic 19-15
oo FLEETWOOO MAC-Gypsy
© BARRY MANILOW—Oh Julie X

WRQX-FM—Washington, D.C.
{Nlen Burns—MD)

Yok MELISSA MANCHESTER—You Should Hear Mow
She Talks 5-2

Yo JACKSON BROWNE —Somebody's Baby 13-10

% THE STEVE MILLER BAND—Abracadabra 2-1

% JOHN COUGAR—Jack And Diane 14-12

% JERMAINE JACKSDN—Let Me Tickle Your Fancy 17-

@ GLENN FREY—The One You Love B

@ TOTO—Make Believe B

© RAYYNS—Raised On The Radio B

© STEEL BREEZE-You Don’t Want Me Anymore

WANS-FM—Anderson-Greenville
(Rod Metts—MD)

Y% CHICAGO—Hard To Say I'm Sorry 1-1

Je e ASIA—Only Time Will Tefl 2-2

% JOHN COUGAR—)ack And Diane 5-4

% CHEAP TRICK—If You Want My Love 7-7

% THE ALAN PARSONS PROJECT—Eye In The Sky 11-10

oo THE WHO-Athena

®e KENNY LOGGINS WITH STEVE PERRY—Don't Fight
It

© QON HENLEY—Johnny Can't Read A

® URIAH HEEP—That's The Way it Is A

® STEVE WINWOOD~Still In The Game B

® AMERICA—You Can Do Magic B

% AMERICA-You Can Do Magic 28-24

oo OLIVIA NEWTON- JOHN—Heart Attack

oo SHEENA EASTON—Machinery

® ALABAMA-Close Enough To Perfect A

® ABC—Look Of Love A

@ STEEL BREEZE—You Don't Want Me Anymore B

® THE MOTELS—Take The L B

@ GLENN FREY—The One You Love B

© DON HENLEY—johnny Can't Read B

© STEVE WINWOOD - Still In The Game B

® KOOL AND THE GANG—Big Fun A

® ROBERT PLANT—Burning Down One Side A

© TONI BASILLE-Mickey A

© JOSIE COTTON-He Could Be The One A

© KENNY LOGGINS WITH STEVE PERRY—Don't Fight It
A

® JUICE NEWTON—Break 1t To Me Gently X

© LAURA BRANIGAN—Gloria X

@ ROBERTA FLACK—I'm The One X

@ URIAH HEEP—That’s The Way It Is X

© HUEY LEWIS AND THE NEWS—Workin' For A Livin' X
® TANE CAIN—Holdin’ On X

© WALTER MURPHY—Themes From E.T. X

© DOLLY PARTON—I Will Always Love You X

WZGC-FM—Atlanta
John Young—MD)
* % JOHN COUGAR—)Jack And Diane 5-1
* & PAUL McCARTMEY—Take It Away 12-7
* MICHAEL McDonald—1 Keep Forgettin’ 16-11
* MEN AT WORK—Who Can It Be Now 15-12
* JACKSON BROWNE—Somebody’s Baby 17-14
oo SYLYIA—Nobody

% % JOHN COUGAR—Jack And Diane 2-2

% MICHAEL McDONALD—1 Keep Forgettin' 13.9

© MICHAEL MARTIN MURPHEY—What's Forever For B

© JACKSON BROWNE —Somebody's Baby B

© DONNA SUMMER—Love Is In Control (Finger On The
Trigger) A

@ AMERICA-You Can Do Magic A

WQXI-FM—Atlanta
(Jetf McCartney—MD)
Je % MICHAEL McDONALD I Keep Forgettin' 16-10
%% A FLOCK OF SEAGULLS—| Ran 30-24
* JOHN COUGAR—Jack And Diane 1-1
% SURVIVOR—Eye Of The Tiger (Theme From Rocky IIt)
2:2

% MEN AT WORK—Who Can It Be Now 129
ee FLEETWOOD MAC—Gypsy

®e SYLVIA—Nobody

@ GLENN FREY—The One You Love B

® PMERICA—You Can Do Magic B

® ROXY MUSIC—Take A Chance With Me X
® 38 SPECIAL—You Keep Runnin’ Away X

WKXX-FM—Birmingham
(Rocky Jones—MD)

Jr CHICAGO—Hard To Say I'm Sory 1-1

Yo CROSBY, STILLS AND NASH—Wasted On The Way
5.4

* JOHN COUGAR—Jack And Diane 10-9
& MELISSA MANCHESTER—You Should Hear How She
Talks 12-10

(Continued on page 32)

® SYLVIA-Nobody B

® RAVYNS—Raised On The Radio A
® BILLY PRESTON—!'m Never Gonna Say Goodbye X
® ALABAMA—Close Enough To Perfect A 3
WOULD LIKE TO SAY THANK YOU
121 %;%&Eﬁ;?ﬂlove Is In Control (Finger On D
* % DOLLY PARTON~| Will Always Love You 7-3
s TOP 40/HOT 100 RADIO PANEL
: ?Eglggov;ag;yla&ga—n}i‘;v? EaNnDrLgi\-:S Without Heer NETWORK / 1 & - I'c{'l)
o ST tobosy CKLW-AM DETROIT KQWB-AM FARGO WEZB-FM NEW ORLEANS WUNBC-AM NEW YORK 2
© JOE COCKER AND JENNIFER WARNES—Up Where We KATI-AM CASPER KRLA-AM LOS ANGELES WFBG-AM ALTOONA WNCI-FM COoLUMBUS m
o 1 . KBBK-FM BOISE KRLC-AM LEWISTON WFBR-AM BALTIMORE WNDU~-FM  SOUTH BEND %
:mlizmslakovgo.ﬁttTMeaeéonteIwBB KBEQ-FM KANSAS CITY KRLY-FM HOUSTON WFEA-AM  MANCHESTER WOKI-AM KNOXVILLE g
o TANE CAINHarin On# oY KBFM-FM MCALLEN-BROWNSV.TX. | KROD-AM EL PASO WFFM-FM  PITTSBURGH WOMP-FM BELLAIRE 2
P B L KCBN-AM  RENO KRAQ-FM  TUCSON WFLB-AM FAYETTEVILLE WOW -AM  QMAHA -
-:ENNYLOGGINSWITHSTNEPEW—DMTFightIt KCNR-FM  PORTLAND KRSP-FM SALT LAKE CITY WFLY-FM  ALBANY WPGC-FM  WASHINGTON Qe
o MISSING PERSONS—Words X KCPX—FM  SALT LAKE CITY KRTH-FM LOS ANGELES WFMF-FM  BATON ROUGE WPHD-FM  BUFFALO I
 BUEY LEWIS AMD THE NEWS- ok For A L X KDVV-FM  TOPEKA KSEL-FM LUBBOCK WFOX-FM GAINESVILLE WPJB-FM PROVIDENCE w
o 38 SPECIALYou Keep Runnin’ Away X KDWB-AM MINNEAPOLIS KSET-FM EL PASO WFTQ-AM WORCESTER WPRO-FM PROYIDENCE r
o QUARTERTURSH e it X KDZA-AM  PUEBLO KSFM-FM  SACRAMENTO WGBF-AM  EVANSVILLE WPST-FM  TRENTON o
 AFLOCK OF SEAGULLS - Kan 1 KEEL~AM SHREVEPORT KSKD-FM SALEM WGCL-FM  CLEVELAND WQEN-FM  GADSDEN o
© NICOLETTE LARSON.. | Oy Wont To Be ith You X KEGL-FM FT. WORTH KDSG-FM  SALINA WGH -AM  NORFOLK WARK-FM  NORFOLK 3
i 1 et S KELO-FM SIOUX FALLS KSL@-FM ST. LOUIS WGLF-FM TALLAHASSEE WQUE-FM NEW ORLEANS )
WCCK-FM—Erie — KENI-AM ANCHORAGE KSLY-AM SAN LUIS OBISPO | WGRD-FM GRAND RAPIDS WQUT~-FM  JOHNSON CITY
i) KEYN=FM WICHITA KSTP-FM ST. PAUL WGUY-AM BANGOR WAXA-FM  YORK
4 CHEACS o To o oy 2 KEZR-FM SAN JOSE KSTT-AM DAVENPORT WHB ~AM KANSAS CITY WAXI-AM ATLANTA
3¢ ASIA=Only Time Wil Tel 15.8 KFI -AM LOS ANGELES KTAC-AM TACOMA WHB@-AM MEMPHIS WAXI-FM ATLANTA
A e KFMB-FM SAN DIEGO KTKT-AM  TUCSON WHEB-FM  PORTSMOUTH WRBQ-FM  TAMPA
22 TAKECAN- i On KFMK~FM  HOUSTON KUBE-FM SEATTLE WHFM-FM  ROCHESTER WRCK~-FM UTICA
o THE ALAN PARSONS PROJECT—Eye In The Sky B KFMZ-FM COLUMBIA KVIL-FM DALLAS WHHY-FM  MONTGOMERY WRKR-FM RACINE
B aTTE s orp Foreetin' B KFRC-AM  SAN FRANCISCO KVOL~AM LAFAYETTE WHOT-AM  YOUNGSTOWN WRAK-FM  GREENSBORO
* REDSPEEDNACON- Sce(Tine KFXM-AM SAN BERNARDINO KWLO~AM WATERLOO WHYI-FM MIAMI WRAX-FM WASHINGTON
« URIAHHEEP— That's The Way It 5 A KFYE-FM FRESNO KYNQ-AM FRESNO WIFI-FM PHILADELPHIA WRV@-FM  RICHMOND
® QNS LeCOMS WIFH STEVE PERRY - Don't Fight KFYR-AM BISMARCK KYYA-FM  BILLINGS WIGY-FM BATH {ME} WSEZ-FM WINSTON-SALEM
© ROBERT PLANT= Burning Down One Side X KGGI-FM SAN BERNARDINO KYYX-FM SEATTLE WIKS-FM INDIANAPOLIS WSGA-AM SAVANNAH
e [Need fau X KHFI-FM  AUSTIN KZFM-FM CORPUS CHRISTI {ﬂ%@é'iﬂ ’Eﬁ’éﬁms ﬁgag-m gaxﬁ%gom
KHYT-AM  TUCSON KZZP-FM MESA S KZ-
Southeast Region KIDD-AM MONTEREY WABB-FM MOBILE WISM-AM MADISON WSPT-FM  STEVENS POINT
* PRIME MOVERS KIIK-FM DAVENPORT WACZ-AM BANGOR WIVY-FM  JACKSONVILLE WSSX~FM  CHARLESTON
— — KIIS-FM LOS ANGELES WAEB-AM ALLENTOWN- PA. WJBQ-FM PORTLAND WTIC-FM HARTFORD
JOHN COUGAR—Jack And Diane (Riva/ KILE-AM GALVESTON WAKX-FM DULUTH WJdDA-FM MEREDIAN WTIX-AM NEW ORLEANS
Mercur: = -
MELISSAMAYN)CHESTER-YouShouIdHearHow KIMN-AM  DENVER WANS-FM ~ ANDERSON WIDX-AM ~ JAGKSON WTRU-AM  MUSKEGAN
She Talks About You (Arista) KINT-FM EL PASO WAXY-FM FT. LAUDERDALE WIX@-FM  JACKSON {MI} WTRY-AM ALBANY
CHICAGO~Hard To Say I'm Sorry (Fullmoon/ KIOA~AM DES MOINES WAYS-AM CHARLOTTE WKBO-AM HARRISBURG WTSN-AM  DOVER
Warner Bros.) KIQQ-FM LOS ANGELES WAZY-FM LAFAYETTE WKBW-AM BUFFALO WVAE-FM CHARLESTON
mmmm® TOP ADD ONS s KITY-FM SAN ANTONIO WBBF-AM ROCHESTER WKCI-FM  NEW HAVEN WVBF-FM BOSTON
SYLYIA-Nabody (RC) KJRB-AM  SPOKANE WBBM-AM  CHICAGO WKD@-FM  HENDERSON WVIC-FM LANSING/E.LANSING
Y I KKFM=FM COLORADO SPR WBB@-FM AUGUSTA WKEE-FM  HUNTINGTON WWKX-FM  NASHVILLE
KENNY LOGGINS WITH STEVE PERRY-.Dor't KKLS-AM RAPID CITY WBCY-FM CHARLOTTE WKFR-FM  KALAMAZOO WWWT-FM  BINGHMATON
Fight It (Columbia) KKLV-FM  ANCHORANGE WBEN-FM BUFFALQ WKJJ-FM  LOUISVILLE WXGT-FM  COLUMBUS
P eacolTs KKQV-AM WICHITA FALLS WBJW-FM ORLANDO WKRG-FM MOBILE WXIL-FM PARKERSBURG
T — KKRC-AM SIOUX FALLS WBLI-FM LONG ISLAND WKRA-FM  CINCINNATI WXKS-FM  BOSTON
FLEETWOOD MAC—Gypsy (Warner Bros.) KKXX-AM BAKERSFIELD WBSB-FM BALTIMORE WKTI-FM MILWAUKEE WXKX-FM PITTSBURGH
OLIVIA NEWTON-JOHN—Heart Attack (MCA) KKYK-FM LITTLE ROCK WBZZ-FM PITTSBURGH WKTU-FM NEW YORK WXLK~-FM ROANOKE
L ) KLP@-FM LITTLE ROCK WCAO-ANM  BAL TIMORE WKWK-AM  WHEELING WYOR-FM  YORK/HANOVER
e g 3 KLUC-FM LAS VEGAS WCAU-FM  PHILADELPHIA WKXX-FM BIRMINGHAM WYFM-FM  YOUNGSTOWN
KLVU-FM DALLAS WCCK-FM  ERIE WKXY-AM SARASOTA WYKS-FM GAINSVILLE
WKBO-AM—Harrisburg KMGK-FM DES MOINES 3%2-":2 égtgrggs WKZW-FM  PEORIA UYRE—éz ANNA;OLISI
PP et KNBQ-FM  TACOMA - WLAN-FM  LANCASTER WYYS-FM  CINCINNAT
W;E;[:;Ff;%r‘fo:;OL . KOAQ-FM DENVER WCKS-Fr  COCOA BEACH WLOL-FM  MINNEAPOLIS WZAT-FM  SAVANNAH
(Bob Canada_MD) KOFM-FM OKLAHOMA CITY WDGC-FM  DURHAM WLS -AM CHICAGQ WZEE-FM MADISON
& PAUL McCARTNEY—Take It Away 2.1 KOPA-FM PHOENIX WCSC-AM  CHARLESTON WLS -FM CHICAGO WZGC-FM  ATLANTA
x WICHAEL WDORALD-  Yegp Foreurin 163" 2 KOZE-AM LEWISTON WDJX~-FM  DAYTON WLYT-FM  CLEVELAND WZOK-FM ROCKFORD
trICHAElMAKTINMURPNEY—What'sForeverFor8~ KPLZ-FM SEATTLE WDOR-FM DAYTONA BEACH WMC -FM  MEMPHIS WZYP-FM HUNTSVILLE
* JUICE NEWTON Breah It To Me Gently 179 KPUR-AM AMARILLO WDRC-FM  HARTFORD WMEE-FM FORT WAYNE WZYQ-AM FREDERICK
= e LOCGINS MITHSTEVE PERRY=ort KQIZ-FM  AMARILLO WDR@-FM  DETROIT WNAP-FM INDIANAPOLIS WZZR-M GRAND RAPIDS
oo OLIVIA NEWTON-JOHN—Heart Attack
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® Continued from page 31

% JACKSON BROWNE—Somebody's Baby 16-11

oo SANTANA-Hoid On

oo JUICE NENTON—Break It To Me Gently

o SYLWA-Nobody A

® TOTO—Make Believe B

® MICHAEL McDONALD—| Keep Forgettin' B

® PAUL DAVIS—Love Or Let Me Be Lonely X

® WALTER MURPHY—Theme From £.7.X

© LARRY ELGART AND HIS MANHATTAN SWING
ORCHESTRA—Hooked On Swing X

WAYS-AM—Charlotte
{Lou Simon—MD)
# % JOHN COUGAR—)ack And Diane 5-3
# # MELISSA MANCHESTER—You Should Hear How

She Talks 12.7
+ THE GAP BAND—You Dropped A Bomb On Me 23-19
% BARRY MANILOW—Oh Sulie 18-16
% JERMAINE JACKSON—Let Me Tickle Your Fancy 14-

12
oo GLENN FREY-The One You Love
oo ALABAMA—Close Enough To Perfect
© THE WHO—Athena A
© SHEEMA EASTON—Machinery A
® MISSING PERSONS—Words X
® TOTO—Make Believe X
© KOOL AND THE GANG—Big Fun X
© MEN AT WORK—Who Can It Be Now X
© AMERICA—You Can Do Magic X
® HUEY LEWIS AND THE NEWS—Workin' For A Livin’ X
® BILLY IDOL—Hot In The City X

WSKZ-FM—Chattanooga
(David Carroll—MD)
# % ELTON JOHN—-Blue Eyes 12-8
4 % MEN AT WORK—Who Can It Be Now 18-14
# JOHN COUGAR—Jack And Diane 6-2
4 MICHAEL McDORALD~| Keep Forgettin' 16-12
# AMERICA—You Can Do Magic 23-20
oo FLEETWOOD MAC—Gypsy
oo KENNY LOGGINS WITH STEVE PERRY—Don't Fight
It

® STEEL BREEZE—You Don’t Want Me Anymore A
® REQ SPEEDWAGON—Sweet Time A

® AFLOCK OF SEAGULLS—( Ran X

® TANE CAIN—Holdin' On X

® KANSAS-Right Away X

® ROXY MUSIC—Take A Chance With Me X

® ABC—The Look Of Love A

WDGC-AM—Durham
(Jon Van Peit—M0D)
# % CHICAGO—Hard To Say I'm Servy 1-1
%% MELISSA MANCHESTER—You Should Hear How
She Talks 4-3

% THE ALAN PARSONS PROJECT~Eye In The Sky 8-7

+ DONRA SUMMER—Love Is In Control (Finger On The
Trigger) 11-8

+ JOAN JETY AND THE BLACKHEARTS—Summertime
Blues 21-12

oo GLENN FREY—The One You Love

oo REQ SPEEDWAGON—Sweet Time

® .38 SPECIAL-You Keep Runnin' Away B

© M CARNES-VYoyeur B

© MICHADL MARTIN MURPHEY—What's Forever For A

© LikliRk BRAMIGAR—Gloria A

@ PAUL DAVIS—Love Or Let Me Be Lanely X

© TANE CAIN—Holdin' On X

© WALTER MURPHY—Themes From E.T.X

WFLB-AM —Fayetteville s
(Larry Canon—MD)

4 # ROBERTA FLACK—!'m The One 11-8

% % JOHN COUGAR—Jack And Diane 16-10

# THE ALAN PARSONS PROJECT—Eye In The Sky 17-11

# JACKSON BROWNE —Somebody's Baby 27-17

+ SYLIVA-Nobody 32-24

oo SANTANA—Hold On

oo JOE COCKER ANO JENNIFER WARNES—Up Where

We Belong

© OLIVIA NEWTON-)JOHN—Heart Attack A

© SHEENA EASTON—Machinery A

o ALABAMA—Ciose Enough Ta Perfect A

® EVELYN KING—Love Come Down A

® JOE JACKSON—Steppin’' Out A

© KIM CARNES-Voyeur B

© MICHAEL MARTIN MURPHEY—What's Forever For B

© ARETHA FRANKLIN—Jump To It B

® 38 SPECIAL-You Keep Runnin' Away B

© KOOL AND THE GANG-Big Fun B

® WALTER MURPHY—Theme From E.T. B

® THE CLOCKS—She Looks A Lot Like You D

® A FLOCK OF SEAGULLS—I Ran X

® STEEL BREEZE—You Don’t Want Me Anymore X

© GLENN FREY—The One You Love X

© DENNY RANDALL AND THE ROCKOPHOMIE
ORCHESTRA—Theme From ET.X

® RONNIE MILSAP—He Got You X

® THE DUKES—Mystery Girl X

o THE FOUR TOPS—Sad Hearts X

® KANSAS—Piay On X

® PATSY—Teach Me Teacher X

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)
4 # CHICAGO-Hard To Say I'm Sorry 2-1
# % MELISSA MANCHESTER—You Should Hear How
She Talks 3-2
# CROSBY, STILLS AND NASH—Wasted On The Way 6-
4

# THE ALAN PARSONS PROJECT—Eye In The Sky 87

# PAUL DAVIS—Love Or Let Me Be Lonely 15-7

oo JOHN COUGAR—Jack And Diane

@ OLIVIA NEWTON-JOHN—~Heart Attack

® GLENN FREY—The One You Love A

® LAURA BRANIGAN—Gloria B

@ SANTANA-Hold On 8

© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
® JUICE NEWTON—Break It To Me Gently B

WYKS-FM—Gainsville
(Karl Ksufman—MD)
# % JOWN COUGAR-Jack And Diane 10-6
# % ASIA-Only Time.Will Tell 18-14
% MICHAEL McDOMNALD—| Keep Forgettin' 27-17
# JACKSON BROWNE —-Somebody's Baby 2818
4 AMERICA—You Can Do Magic 33-13
@ REQ SPEEDWAGON—Sweet Time
oo THE WHO—Athena
® JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me B
® 38 SPECIAL—You Keep Runnin’ Away AB
® KiM CARNES—voyeur AB
@ HUEY LEWIS AND THE NEWS—Workin' For A Livin’ AB
® TANE CAIN—Holdin' On AB
® JUICE NEWTON—Break It To Me Gently AB
® RAVYNS—Raised On The Radio AB
® RAY PARKER JR.~Let Me Go B
® ABC—The Lexicon Of Love BA
® KANSAS—Right Away X
® B.E. TAYLOR GROUP—Never Hold Back X
© HAWKS—Steppin' Out X
© DREAMGIRLS FEATURING JENNIFER HOLLIDAY—And
I'm Tefling You I'm Not Going X
® NICOLETTE LARSON—| Only Want To Be With You X
® GLENN FREY—The One You Love X
® ROBERT PLANT—Burning Down One Side X
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Radio

LYesterHitsJ

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.
POP SINGLES-10 Years Ago
1. Alone Again (Naturally), Gilbert
0'Sullivan, MAM
2. Long Cool Woman, Hollies, Epic
3. I'm Still In Love With You, Al Green, Hi
4. Brandy (You've A Fine Girl), Looking
Glass, Epic
5. Hold Your Head Up, Rod Argent & Chris
White, Epic
6. Baby Don't Get Hooked On Me, Mac
Davis, Columbia
7. Goodbye To Love, Carpenters, A&M

8. You Don't Mess Around With Jim, Jim
Croce, ABC
9. Rock & Roll, Part 2, Gary Glitter, Bell

10. Back Stabbers, 0'Jay's, Philadelphia

International

—

POP SINGLES-20 Years Ago
1. Sheila, Tommy Roe, ABC-Paramount
2. Loco-Metion, Littie Eva, Dimension
3. Breaking Up Is Hard To Do, Neil
Sedaka, RCA Victor |
. You Don't Know Me, Ray Charles, ABC-
Paramount
. Party Lights, Claudine Clark, Chancellor
. She's Not You, Elvis Presley, RCA Victor
. Things, Bobby Darin, Atce ~
. Roses Are Red, Bobby Vinton, Epic
. Vacation, Connie Francis, MGM
. Little Diane, Dion, Laurie

F

O W~ oL

TOP LPs—10 Years Ago
. Chicago V, Columbia
. Honky Chateau, Elton John, Uni
. Big Bambu, Cheech & Chong, Ode
Never A Dull Moment, Rod Stewart,
Mercury
. School's Out, Alice Cooper, Warner Bros.
6. Moods, Neil Diamond, Uni
7. Greatest Hits, Simon & Garfunkel,
Columbia
8. Live, Carlos Santana & Buddy Miles,
Columbia

9. Trilogy, Emerson, Lake & Palmer,
Cotillion

Pl ol i ]

o

10. Carney, Leon Russell, Shelter

TOP LPs—20 Years Ago
1. Modern Sounds In Country & Western
Music, Ray Charles, ABC-Paramount
2. West Side Story, Sound Track, Columbia
. The Stripper & Other Fun Songs, David
Rose & Ork, MGM
. Peter, Paul & Mary, Warner Bros.
. Pot Luck, Elvis Presley, RCA Victor
. Roses Are Red, Bobby Vinton, Epic
. West Side Story, Original Cast, Columbia
. It Keeps Right On A-Hurtin’, Johnny
Tillotson, Cadence
9. The Music Man, Sound Track, Warner
Bros.

[ 2]

OO0~ O U

10. Stranger On The Shore, Mr. Acker Bilk,

Atco

COUNTRY SINGLES—10 Years Ago
1. Woman (Sensuous Woman), Don Gibson,
Hickory
2. If You Leave Me Tonight I'll Cry, Jerry
Wallace, Decca
. When The Snow Is On The Roses, Sonny
James, Columbia
4. Here | Am Again, Loretta Lynn, Decca
S. Bless Your Heart, Freddie Hart, Capitol
6. I'm Gonna Knock At Your Door, Billy
“Crash" Craddock, Cartwheel
7. The Ceremony, Tammy Wynette & George
Jones, Epic
8. There's A Party, Jody Miller, Epic
9. | Can't Stop Loving You, Conway Twitty,
Decca

(2]

10. If You Touch Me (You've Got To Love

Me), Joe Stampley, Dot

SOUL SINGLES—10 Years Ago
1. Power Of Love, Joe Simon, Spring
2. Back Stabbers, O'Jays, Philadelphia
International
3. I'm Still In Love With You, Al Green, Hi
. Pop That Thang, Isley Brothers, T-Neck
. Lookin’ Through The Windows, Jackson
5, Motown
6. Good Foot, Part 1, James Brown, Polydor
7. Starting All Over Again, Mel & Tim, Stax
8 Everybody Plays The Fool, Main
Ingredient, RCA
9. This World, Staple Singers, Stax

[

10. (They Long To Be) Close To You, Jerry

Butler & Brenda Lee Eager, Mercury

Vox Jox

® Continued from page 20

rozzi, who is handling mornings
now, is expected to move to mid-
days, a slot just vacated by Michael
Stevens, who has left the station. Ste-
vens is brother of Pat St. John, mid-
day man on rival WPLJ New York.
Assistant p.d. Joe Krause is work-
ing the midday shift now, but he is
planning to take himself off the air
to concentrate on programming
duties when a new morning team is

lined up.
*x Kx %

A.J. Roberts upped to operations
director of KBZT San Diego. He
was assistant p.d./acting operations
director. . . . Bud Polacek steps down
as general manager of WZGC At-
lanta to purchase KTYL-AM-FM

Labels & Radio

® Continued from page 27

“Record companies are too youth-
ful in their outlook,” says consultant
Andy Bickel, formerly p.d. of AC
WBT in Charlotte. “Al Ham should
be thanking them. They’re directly
responsible for the growth of ‘Music
Of Your Life.’ They have no aware-
ness of the needs of adult listeners.”

“Or buyers,” says Masters. “That
adults don’t buy records is crazy.
Look at mail order figures. Or look
at stereo stores. It's obvious these
people are into music. They're cer-
tainly buying the hardware. Stores
are selling a ton of stereos, but you
walk into a stereo store and most
don’t look like record stores. They're
appealing to the 25-plus buyer in the
way they look and the way they treat
the customer. Record stores, on the
other hand, are intimidating to
adults. To sell adults they've got to
look like McDonald’s—non-offen-

sive, mass appeal.”

“The way it stands now,” says
Gary King of Baton Rouge, “if an
adult goes into a record store and
looks at the average kid behind the
counter, he’s out as soon as he’s in.
The product he wants may be right
there, but the merchandising of it

kills the sale,”

“For a creative industry, there’s
no real'creative thinking going on in
the marketing of records,” states
Louisville’s Masters. “Record com-
panies need to analyze their attitude
financially. Instead of spending
their entire budget on getting a p.d.
to add a record at a particular sta-
tion, they should concentrate on
things like creative pricing for new
acts. Airplay equals sales is no
longer an infallible equation. 'm in
no way advocating business deci-
sions on the creative, artistic side.
These people need creative freedom,
but record companies should at least
be making sound business decisions
on the business side. And they're

not.”

“It’s obvious that record com-
panies live on emotion,” echoes Jim
Wood of KNEW and KSAN in San
Francisco. “They buy the station in
the market which plays their prod-
uct. Now if the station that’s number
one, the station that is a proven
product mover, has a very tight list,
it will be bypassed on a record buy.
That doesn’t make sense. Record
companies better wake up to the fact
that radio program directors do not
comprise the biggest group of record
buyers. The public does, and they
better go out and find out what these

people want.”

The record industry’s perspective
on its all-important relationship with
radio will be documented in a forth-

coming issue of Billboard.

www americanradiohistorv com

Tyler, Tex. ... Orrin McDaniels is
named general manager of WWRL
New York. He was heading up his
own consultancy firm in Wash-
ington. ... Dr. Laurence Gregory
Jones is the new p.d. of WHRK
Memphis, succeeding Ron Olson.
Most recently at WGCI Chicago,
Jones was an afternoon jock at
WHRK and will continue doing that
shift. Also at WHRK, Herb Knee-
land (Herb the K) is named morning
drive personality, succeeding Olson.
He was at KWAM-FM Memphis.

* Kk K

Bob Harlow exits as p.d. of KEZR
San Jose to assume group program-
ming duties for Brandon Communi-
cations. Operations director Russ
Gerber takes over programming
duties for the station. ... Ray St.
James is the new p.d. of WNYS Buf-
falo, succeeding Phil Chordas. St.
James was at WCKS Cocoa Beach,
Fla. (CK-101).

Robert Lind is named general
manager of WEZW Milwaukee, suc-
ceeding John Timm, who resigns to
purchase an interest in WTTN-AM-
FM Watertown, Wis. Lind was sales
manager of WINS New York. ...
Howard Stern starts his afternoon
drive shift at WNBC New York
Monday (30). He was morning drive
man at WWDC Washington (DC-
101). ... KPPL Denver (K-People)
have a new husband and wife morn-
ing team, Tim and Ev Kelly. Most
recently at WAKY Louisville, the
two started working together at
WPGC Washington, before moving
on to WRKO Boston and KFI Los
Angeles. ... Russ King has been
named director of advertising and

(Continued on page 68)

Vox Jox is prepared and edited
by Robyn Wells in New York (212
764-7342), with additional infor-
mation from Rollye Bornstein.

GREAT
JINGLES
STATION ID’S

Call or write
for a free demo

CONTINENTAL
RECORDINGS

210 SOUTH STREET
BOSTON, MA. 02111

. i ADDRESS ALL ADS: JEFF SERRETTE
Pos'ut.non hetmted Sikbosrd Job Mart, 1515 lmlm. New York,
= Position Ay, "znz?isz':"ﬁ. 'lz.\'z:s‘lw 88 lI:ul:l.‘:
Available m card when calling ta your sévortiiomen,
= Services
.$10 per inch I—[ PAYMENT MUST ACCOMPANY ORDER _!-—
!
{ Name
WE ACCEPT | adaress. i
ALL MAJOR : City State Zip !
CREDIT CARDS = Telephone B -
| —————— e =
ATTENTION

617-426-3131

COUNTRY OLDIES

Available on mono or stereo carts. 15 ips
reels. Virtually all titles available

Bill Taylor
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104
(213) 791-4838

Call or write now
for a demo on your
weekly three hour
presentation of that
great music from
the past!

TIMBERLINE PRODUCTIONS
Box 9541 So. Station, Denver CO 80209
(303) 756-9091

URBAN & BLACK MUSIC DJ'S
Why not give listeners the news, artist bios
and inside info they really want?

Why just give time, temps and sports scores?
Why not tailk about:

+ The isley Brother who died

- Why Rick James changed his name

- How Ray Parker got filthy rich by age 16
All that and much morel!l For your free
sample, write:

THE LPJ LETTER

“JOB HUNTING”

NATIONAL BROADCAST TALENT CO-
ordinators can heip. NBTC specializes in
placing qualified D.J.s, news people, P.D.s,
sports, sales & management. Our client
stations need experienced radio people.
For confidential details, including regis-
tration form, enclose $1.00 postage &
hand"'r‘\? to: NATIONAL BROADCAST
TALENT COORDINATORS, DEPT. L, P.O.
Box 20551, Birmingham, AL 35216 (205-
822-9144).

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios, Monthly
Calendar, Country Trivia. We do the
research! You sound informed! Send

for FREE sample.

inside Country
6000 Fulton Ave., Sulte 12-B
Van Nuys, CA 91401

POSITION WANTED

ANNOUNCERS

We make you a pro aircheck. Send us one
hour of your show on reel or cassette. Tape
will be edited and sweetened for major
market sound, only $35. For extra copies,
send $3.00 each. Specity reel or cassette.
Send check or money order to:

SOUND DEA PRODUCTIONS, P.0. Box 6528.
Concord, CA 94524. (415) 687-9027.

! EMBROIDERED EMBLEMS |

| We make emblems for the broadcast in- |

| dustry. Promote your station with low-cost, |
high-quality emblems. Will be the hottest

| items your station has to offer. Will outlast |
any T-Shirt or sticker.

| FIREBALL MGMT. |

P.O. Box 588
| Freeport, NY 11520 [
I (516) 223-1244 i

PROGRAM DIRECTOR

Air personality. Major market experience
in Denver, Salt Lake, San Francisco.
Family man looking for a medium market
station. Available in September

RENO HURSH
Box 922,Finley, CA 95435
(707) 263-1468

| Crazie Bemle Is looking for a small radio
ation D.J. job. C talent and air
personality are great! | am willing to work
just tor experience, not money!
(For letter of recommendation, tape and
resume) call Crazy Bemie at (312) 421-0428.
Call collect or write to:
2355 W. Ohle St.
Chicage, L 60612
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Radio

~ Out Of The Box

HOT 100/AC

HOUMA, La.- KHOM-FM program-music dircctor Roy Vicknair likes
“the nostalgic appeal™ of new singtes by Frankie Ford (“Growing Pains™ on
SYC Records) and Anne Murray (“Hey Baby!™ on Capitol). “Everyone re-
members Frankie's 'Sea Cruise’.” says the programmer. “and while we get a lot
of regional product that doesn’t fit our sound, *Growing Pains’ is just right for
our 30-plus demos.” The Murray tune, a remake of the Bruce Channel hit, “is
upbeat, strictly our bag. As a conservative AC. this is right in our ballpark.
Another add he has found acceptable to the station’s format is Barry Mani-
low’s “Oh Julic™ (Arista). “I can’tsay it's one of his best. butonly our audience

knows for sure.™
AOR

ODESSA, Tex.—The Who have “really hit home™ with their new single,
“Athca™ (Warner Bros.), suys KUFO-FM music director Steve Driscoll, who
hears strains of “Listen To The Music™ by the Doobie Brothers laced through
the track. “If this is their farewell, iU's a great way to cap a brilliant career.
think 1U's one of the best songs they've ever done.”™ Another local favorite is
George Thorogood and the Destroyers, and the programmer is plugging the
arust’s first EMI America single. “Nobody But Mc™ from the "Bad To The
Bone™ LP.“He’s just the King of the Boogie. a great musician. a natural talent.
He does a great job on the Human Beings remake.”™ He also likes a cut from the
Michael Stanley Band’s scif-titled album called “In Between The Lines” (EMI
Amcrica), which he calls **a very identifiable brand of rock'n’roll.”

BLACK/URBAN

NEWARK—"I'm always on the lookout for progressive. accessible funk.”
notes music director Fred Mills of WNIR, who likes *777-83117" by the Time
(Warner Bros.) because it has both teen and adult appeal. He's also excited
about two tracks from “The Real Deal™ album by the Isley Brothers (T-Neck),
the ballad “All In My Lover’s Eyes™ and “Are You With Me?.” which Mills
calls “the spunk cut.™ The broadcaster fecls strongly that Evelyn King’s voice
has improved and digs two songs from her “Get Loose™ LP, “Betcha She Don’t
Love You™ and “Back To Love™ (RCA). He also tikes the title song and the cut
“Hard To Get Around” from the BB&Q Band’s “All Night Long™ album

e COUNTRY

NEW YORK - The unpredictability of George Jones is documented on the
cut “No Show Jones™ from a new album by the singer and Merle Haggard
called “A Taste Of Yesterday’s Wine™ (Epic), and WHN program director
Dene Hallam likes it cnormously. “Everbody in country music has a nick-
name. and George knows how to poke fun at himself in a very good-natured
way.” He enjoys the “patriotic™ sound of the Wright Bros.” “Made In The
U.S. A" (Warner Bros.) and Larry Gatlin and the Gatlin Brothers Band’s It
Sure Feels Like Love™ (Columbia). which reminds the program director of the
Eagles’ “Take It To The Limit.” Hallam also predicts that T.G. Sheppard’s
“War Is Hell (On The Homefront Too)” (Warner Bros.) will become a number
one hit. “They ripped off the "‘Summer ol '42" movie plot and putitinto a song
abouta boy who loses his virginity to a woman whose husband is at war.”

LEO SACKS

"~ Format Turntable

KFXM San Bernardino is chang-
ing its format from Hot 100 1o AC.
Craig Powers, consulting p.d., de-
clined to discuss details of the
change, butsaid he would announce
them shortly. Powers was p.d. at the
station two years ago. He has been
working at KIIS Los Angeles and
will continue to work there week-
ends. * * *

WRNG Atlanta has become
WCNN in a move {rom telephone
talk 10 all news carrying the CNN
Radio Network. With the change,

the station let go about a dozen
staffers, mainly talk show hosts and
board operators.

* ok ok

Satellite Music Network has
signed WKAE Secottsboro, Ala.:
KJBR Josesboro, Ark.: WEIC-FM
Charleston, [ll.. and WMPA Aber-
deen, Miss. to SMN’s satellite-deliv-
ered AC StarStation format. SMN
also signed up WEIC-AM 1o the
Country Coast to Coast satellite
service.

(Continued on page 65)

Meet up with the
Billboard Gang
at NAB

August 29th - September 1st
in New Orleans

Get the latest scoop from

Doug Hail
Mike Harrison
Tom Noonan
Sally Stanton
Robyn Wells
Gerry Wood

Norm Berkowitz
Rollye Bornstein
Georgina Challis
Nancy Erlich
Marty Feely
Wanda Freeman

Hospitality Suite 2524
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Rock Albums & Top Tracks
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Rock Albums

BILLY SQUIER—Emotions In Motion,
Capitol

ROBERT PLANT—Pictures At Eleven, Swan Song
FLEETWOOD MAC—Mirage, Warner Bros.

JOHN COUGAR—American Fool, Riva/Mercury
(Polygram)

EDDIE MONEY—No Control, Columbia (EP)
BAD COMPANY—Rough Diamonds, Swan Song
MEN AT WORK—Business As Usual, Columbia
STEVE WINWOOD—Talking Back To The Night,
Island

JUDAS PRIEST—Screaming For Vengeance,
Columbia

SOUNDTRACK—Fast Times At Ridgemont High,
Asylum

A FLOCK OF SEAGULLS—A Flock Of Seagulls, Jive/
Arista

SANTANA—Shango

PETE TOWNSHEND—A!! The Best Cowboys Have
Chinese Eyes, Atco

DON HENLEY—| Can't Stand Still, Asylum
THE WHO—Athena, Warner Bros. (12 inch)
SPYS—Spys, EMI/America

.38 SPECIAL—Special Forces, A&M

URIAH HEEP—Abominog, Mercury

REO SPEEDWAGON—Good Trouble, Epic
CROSBY, STILLS AND NASH-Daytight Again,
Atlantic

KENNY LOGGINS & STEVE PERRY—Don't Fight It,
Columbia (45)

GENESIS—Three Sides Live, Atlantic

THE ALAN PARSONS PROJECT—Eye In The Sky,
Arista

THE CLASH—-Combat Rock, Epic

JOHNNY VAN ZANT BAND—Last Of The Wild Ones,
Polydor

GEORGE THOROGOOD—Bad To The Bone, EMI-
America

MARSHALL CRENSHAW—Marshall Crenshaw
Warner Bros.

JOHN WAITE—Ignition, Chrysalis
JON ANDERSON—Animation, Atlantic
RUSH—New World Man, Mercury (12 inch)

JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me?, Boardwalk (12 inch)

ASIA-Asia, Geffen

GLENN FREY—No Fun Aloud, Elektra/Asylum
THE GO-GO’S—Vacation, I.R.S.

APRIL WINE—Power Play, Capitol

NAZARETH-2 X S, A&M

RANDY MEISNER—Never Been In Love, Epic (12
inch)

TORONTO—Get It On Credit, Network
SURVIVOR—Eye Of The Tiger, Scotti Bros.

THE MOTELS—AIl Four One, Capitol
SCORPIONS—Blackout, Mercury

SHOOTING STAR—IIl Wishes, Virgin/Epic
AXE-Offering, Atco

STRAY CATS—Built For Speed, EMI-America
WARREN ZEVON—The Envoy, Asylum

THE STEVE MILLER BAND—Abracadabra, Capitol
PAUL CARRACK—Suburban Voodoo, Epic
MICHAEL STANLEY BAND-M.S.B., EMI-America

THE LORDS OF THE NEW CHURCH-Open Your
Eyes, I.R.S. (12 inch)
JOE JACKSON—Night And Day, A&M

Top Adds

THE WHO—Athena, Warner Bros. (12 inch)

RUSH—New World Man, Mercury (12 inch)
STEEL BREEZE-Steel Breeze, RCA

DON HENLEY—| Can't Stand Still, Asylum

TANE CAIN—Tane Cain, RCA
HUGHES/THRALL—Hughes/ Thrall, Boulevard/CBS

KENNY LOGGINS AND STEVE PERRY—Don't Fight, Columbia
(12 inch)

THE FiXX—Shuttered Room, MCA

PINK FLOYD—When The Tigers Broke Free, Harvest (12 inch)
JOHNNY VAN ZANT BAND—Last Of The Wild Ones, Polydor
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Survey For Week Ending 9/4/82

Top Tracks

ARTIST-Title, Label

BILLY SQUIER—Everybody Wants You, (IS
Capitol ‘"2"1
EDDIE MONEY—Think I'm In Love, Columbia

ROBERT PLANT—Burning Down One Side, Swan
Song

JACKSON BROWNE—Somebody's Baby,
Asylum (45)

BAD COMPANY—Electricland, Swan Song

JUDAS PRIEST—You've Got Another Thing Coming,
Columbia

JOHN COUGAR-Jack And Diane, Riva/Mercury,
Polygram

A FLOCK OF SEAGULLS—!| Ran, Arista

.38 SPECIAL—Chain Lightning, A&M

FLEETWOOD MAC—Hold Me, Warner Bros
FLEETWOOD MAC-—Gypsy, Warner Bros.

STEVE WINWOOD-Still In The Game, Island

THE CLASH—Should | Stay Or Should | Go?, Epic

SURVIVOR—Eye Of The Tiger (The Theme From
Rocky I11), Scotti Bros.

ROBERT PLANT—Worse Than Detroit, Swan Song
EDDIE MONEY—Shakin’, Columbia

KENNY LOGGINS AND STEVE PERRY—Don't Fight
It, Columbia

JOHN COUGAR—Hurts So Good, Riva/Mercury
(Polygram)

GENESIS—Paperiate, Atlantic
JOHN WAITE—Change, Chrysalis

THE ALAN PARSONS PROJECT—Eye in The Sky,
Anista

SAMMY HAGAR—Fast Times At Ridgemont High,
Full Moon/Asylum

ASIA—Only Time Will Tell, Geffen

CROSBY, STILLS AND NASH—Wasted On The Way,
Atlantic

THE ALAN PARSONS PROJECT—You're Gonna Get
Your Fingers Burned, Arista

REO SPEEDWAGON—Stillness Of The Night, Epic

THE LORDS OF THE NEW CHURCH—Open Your
Eyes, L.RS. (A&M)

URIAH HEEP—That's The Way It Is, Mercury
DON HENLEY—Johnny Can't Read, Asylum
THE STEVE MILLER BAND—Abracadabra, Capitol
APRIL WINE—Enough Is Enough, Capitol
DAVID JOHANSEN—Animals Medley, Blue Sky
SPYS—Don't Run My Life, EMI-America

JOSIE COTTON-He Could Be The One, Elektra
SANTANA—Nowhere To Run, Columbia

THE WHO-Athena, Warner Bros.

THE MOTELS—Mission Of Mercy, Capitol
GLENN FREY—Party Town, Elektra/Asylum
THE GO-GO’S—Vacation, I.R.S.

PETE TOWNSHEND-Stardom In Action, Atco
DURAN DURAN—Hungry Like The Wolf, Capitol
STEVE WINWOOD-Valerie, Island

MICHAEL STANLEY BAND—In Between The Lines.
EMI-America

REO SPEEDWAGON-—Keep The Fire Burning, Epic
ROBERT PLANT—Pledge Pin, Swan Song
805—Young Boys, RCA

JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me, Boardwalk

SANTANA—Hold On, Columbia

BILLY SQUIER—Emotions in Motion, Capitol
JOURNEY—0nly Solutions, Columbia
TORONTO-Your Daddy Don't Know, Network
KANSAS—Play The Game Tonight, Kirshner (Epic)
THE SHERBS—We Ride Tonight, Atco

PETE TOWNSHEND—Face Dances I, Atco
NAZARETH—Love Leads To Madness, A&M

JOAN JETT AND THE BLACKHEARTS—Summertime
Blues, Boardwalk

GEORGE THOROGOOD—Nobody But Me, Capitol
(12 inch)

HAIRCUT ONE HUNDRED—Favourite Shirts, Arista
THE MOTELS—0nly The Lonely, Capitol
ROXY MUSIC—Avalon, Warner Bros.

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio

A weckly calendar of upcoming
network and syndicated music spe
cials. Shows with nudtiple dates indi-

cate local siations have option of

broadcast time and dutes.

Aug. 30, Greatest Live Albums Revisited,

g:)ntim't)ou; Htistory 0f Rock And Roll, Rolling by ABC’s Rock Radio Network. The progrant. The hookup also included ﬁ ) | 1 TS () T O
e (G OTS, GG LT result: 67.000 tickets were sold ABC’s WPLJ New York and KLOS Crosby. Stills & Nash, Atiantic 4058 (Putzy Pulzy. ASCAP)
Aug. 30, Larry Elgart, Music Makers, Nar A - Q] N ' '
wood. one hour within tive hours for Shea Stadium Los Angeles. 3] 10 LOVE WILL TURN YOU AROUND
- Kenny Rogers. Liberty 1471 (Lionsmate/Deb Dave/Briarpatch. ASCAP/BMI)
Aug. 30, T.G. Sheppard, Country Closeup, 4 4] 11 ROUTE 101
Narwood, one haur. Format Panels At NAB Herb Arert, ABM 2422 (vving/ Calauin, BMO)
Sept. 1-15, Jim Morrison: 3 Hours Of Magic, ﬁ 51 8 BLUE EYES
BBC Rock'Radio, London Wavelength, three ® Continued from page 20 stronger in ratings and revenues. is:( 5 %t:g IJTohAnWAGYeffen 7-29954 (Intersong, ASCAP)
hours. Nlker memierds T 05 s off There's been too much of a diatribe Paul McCartney. Columbia 18-03018 (MPL Communications, ASCAP)
Sept. 3-5, Fleetwood Mac part one, Off The CF GIDUSIER Uell Uixe Hoil @ against the format by critics and ﬁ? 8| 8 WHAT'S FOREVER FOR
Record, Westwood One, one hour. _ the two industries were alike at one press, simply because they're out of Michael Murphey. EMI-America 1466 (Tree. BMI)
Sept. 3-5, Donna Summer part one, Special time and that “they have to make a B 8 71 11 HOLD ME
e . : touch with the masscs. Fleetwood Mac, Warner Bros. 7-29966
Edition, Westwood One, one hour. joint commitment to each other once ellack cave (hat e ceec s v o WALl L
. ) S | . Pollack says that he sees a turn- (Fieetwood Mac, BMI/Red Snapper, ASCAP)
Sept. 3-5, Johnny Paycheck, Live From Gil- again because onc can’t be profit- e T ey J— 9 9| 10 AMERICAN MUSIC
ley’s, Westwood One, one hour. able without the other. Music is the ;mnuf,lclurm SN I O N Pointer Sisters. Planet 13254 (RCA) (Ensign/Parker McGee. BMI)
Sept. 3-5, Pat Benatar, In Concert, Westwood key 10 AOR. and the labels haven't . TR, opes th R 10, 10 9 EYE IN THE SKY
One, one hour = : ference will affirm his belief. “*Sta- The Alan Parsons Project. Arista 0696 (Woolfsongs/Careers. BMI)
' ' been aggressive with new talent.oncie looking to evaluate their | fY| 11| 8|  LOVE OR LET ME BE LoNELY
Sept. 3-5, Rock Year 1970, The Rock Vears: Vioul cantitnlavi et Zepntlinkfon tons are g, "0 v ¢ the ,
’ ¢ play PP jock presentation or the balance of Paul Davis. Arista 0697 (Porpete/Clarence Scarborough, EMI)
Portrait Of An Era, Westwood One, one hour. - d p | @ HIEE ol | s M THE ONE
Sept. 3-5, Roger Miller, Weekly Country Mu Sebastion insists that the relat old and new music in their libraries. Roberta Flack, Atiantic 4068 (Antisia. ASCAP)
sic Countdown, United Stations, three hours. Scbastian msists that the relation- in addition to the impact home tap- ﬁ% Bl s YOU CAN DO MAGIC
Sept. 3-6, Foreigner, AC/DC, Asia, Paul §h'P between the record and radio ing and video games are having on America, Capitol 5142 (Aprit/Russell Ballard, ASCAP)
McCartney, Ozzy Osbourne, Billy Squier, John industries has always been separate. album and concert ticket sales.” he Bz 3 EVEN THE NIGHTS ARE BETTER ,
8 “The soals were alwavs different R . el o Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)
Cougar, Jethro Tull, Robert Plant, Rolling 1€ g o d I explains. I'm hearing morc and 5] 15 13 If THE LOVE FITS WEAR IT
Stones, Source Summer Special, NBC, two sclling records versus winning listen- more new music as I travel across the Leslie Pearl. RCA 13235 (Michael 0'Connor, BMI/0'Connor. ASCAP)
hours. ers. One of the problems we have to- country. and to me. that's a positive ig 18| 5 | ONLY WANT TO BE WITH YOU
Sept. 3-6, Special Tribute: Elvis Presley, Dick ~ day is that we don’t have any leaders sign. We may not see the monster Nicollette Larson. Warner Bros. 7-29948 (Chappell. ASCAP) %
Clark’s Rock Roll & Remember, United Stations, taking us in new and exciting musi- sellers of years ago. so it means ad- i? 4 ¢ B?ORHnYeouamick Arista 0701 (Garden Rake/Warner-Tamerlane, BMI/Entente %
four hours. ] cal directions. And the more medi- justing to midrange bands with Sweet Harmony/WB. ASCAP) ' r_,{
Sept. 3-6, Iron Maiden, the Source, NBC, one ocre pr()duc[ the labels release. the modest sales polcnliul.“ 18 16 16 TAKE ME DOWN b4
hour. more we're going to rely on music of . o A1E Alabama, RCA 13210 (Chinnichap/Careers/\rving/Down 'N° Dixie, BMI) m
Sept. 3-6, 48-Hour Continuous History Of  (he past” Fome yommee KF1 Los Angeles air personality 191 17| 171 LOVE'S BEEN A LITILE BIT HARD ON ME .
: € past. Bohby Rich concludes: “You rarely luice Newton. Capitol 5120 (Bobby Goldsboro/House Of Gold. ASCAP/BM1) X0
Rock And Roll Weekend, Rolling Stone Produc OR . T . y : > o v £ IS
e AOR programmers. he continues, learn anything new at these confer- if‘f 5| 4 ﬁ ;TNILESOMEC i (R (G ) 5
. ) ) . . : " i o G . 2 itli n, Columbia 18- b .
Sept. 4, Air Supply, On Stage Tonight, CBS _h‘{\fe to be I]A]OI’L hl‘J|llS|'1 and p'(m eqc‘cs. hulnl_ you're cl|\A‘lyS.‘le‘mlnAd€?d i\z sl 3 BREAK IT T0 ME GENTLY =
RadioRadio, 90 minutes. tive dhoullwlml the [ormdl doces an_d of sometking old. _And since radio Juice Newton, Capitol 9822 (Northern. ASCAP) %
Sept. 4, Ed Bruce, Bellamy Brothers, Earl can do. We need 1o believe more in gous in cycles, that's not such a bad ﬁ? 29| a 1 WILL ALWAYS LOVE YOU -
Thomas Conley, David Frizzell, Country Report oursclves to make the format even thing.” | | Eglly Pgr[;onS RCA 13260 (Velvet Apple. BMI) r°__’
! N B 4 MEBODY'S BABY
Eountdown Weedeck Radio Network, four Zﬁ Jackson Browne, Asylum 7-69982 (Elektra) (Jackson Browne/Kortchmar. ASCAP) E
ours. 24| 4|  OHJULE o
Sept. 4, Various artists, Supergroups in Con- Survey For i Bairy Manilow, Ansta 0698 (Shaky. BMI) >
cert, ABC Rock Radio, two hours. 3 e IR » R T T (Tree/Five Of A Kind, BMI) 5
. o R ™ arla Bonoff. Columbia 18- ree/Five ind,
" S:pt. 485, Sam & Da(;lfe,ﬁlhlhgg Shatner, the &"w Y) % | 2 5 HEY BABY
thorl ehesv oundtrack e 60s, Watermark, Or req ou s Anne Murray. Capitol 5145 (LeBill/Unart, BMI)
ree hours. 27 27 6 EYE OF THE TIGER
Sept. 5, Superfest: Quincy Jones & Friends, Survivor, Scotti Bros. 502912 (Epic) s
{Holy Moley/Rude, BMI/WB/Easy Action, ASCAP)
PRl ¢ ccr" 1252, Bicowd Pubicatons nc Mo partof ins oubicaton may be reprosced 28 1281 ({17400 SHOUID NEAR HOW SHE TAS A0 fOU
: . : ; y i y - electroniC, mechamcal. Melissa Manchester, Arista 0676 (Snow/Body Electric/Warner-Tameriane. BMI
AB(S;e}gt' :’}?'zo Nova, :nsm’ Best of the Biscuit photocopying. recording, or otherwise. without the prior written permission of the publisher. ﬁ B 3 | :EISES: FOz;in(gE'ﬁ'I:r' rista (SnowiBodytlectuciiaineqlameriane )
ock Radio, one hour. Michael McDonald, Warner Bros. 7-29933 (Genevieve. ASCAP/Edzactly, BMI)
Sept. 5, Todd Rundgren, BBC Rock Hour o ﬁ B 3 HE GOT YOU
London Wavelength, one hour. o OLIVIA NEW-JOHN ﬁ al s ﬁi"uig“ﬁk'”v& ?;C:ﬁolrfé% (Chriswood, BMI/Murfeezongs. ASCAP)
Sept. 6, Margaret Whiting, Music Makers, Heart Attack, MCA 52100 Joe Cocker And Jennifer Wares. Island 7-99996 (Atlantic) (Famous. ASCAP
Narwood, one pour. _ — FLEETWOOD MAC Ensign, BMI)
Sept. 6, Gail Davies, Country Closeup, Nar- bl Gypsy, Warner Bros. 7-29918 32 (19 9 SARA
L. I3 LI, o ' : Bill Champlin, Elektra 47456 (SH. ASCAP/Thickolit, BMI)
Sept. 6, Rock Books, Continuous History Of . THE WHO - dIEN THEMES FROM E.T.
Rock And Roll, Rolling Stone Productions I Athena, Warner Bros. /-29905 Walter Murphy, MCA 52099 (MCA. BMI)
0 : K] 21 7 AIN'T NOTHING LIKE THE REAL THING/YOU'RE ALL | NEED TO GET BY
" Sept. 10-12, Fleetv;)ood Mac, part two, Off Chris Christian, Boardwatk 7-11-149 (Jobete. ASCAP)
e Record, Westwod One, one hour. 35 23 7 SEASONS OF THE HEART
Sept. 10-12, Lee Greenwood, Live From Gil :) ﬁ John Denver, RCA 13270 (Cherry Lane, ASCAP)
" - 40 2 ABRACADABRA
ley's, Westwood One, one howr - 347 T. G. SHEPPARD The Steve Miller Band. Capitol 5126 (Sailor. ASCAP)
Sept_. 10-12, Donna Summer part two, Spe War Is Hell—Warner/Curb 7-29934 ﬁ mn THE ONE YOU LOVE
cial Edition, Westwood One, one hour c BARBARA MANDRELL Glenn Frey, Asylum 7.69974 (Elektra) (Red Cloud/Night River, ASCAP)
Sept. 10-12, Rock Year 1971, The Rock : 0 38 | 31| 18 ANY DAY NOW
perator, Long Distance Please—MCA 52111
Years: Portrait Of An Era, Westwood One, one Ronnie Milsap. RCA 13216 (Intersong. ASCAP)
hour. o ﬁ THE WRIGHT BROTHERS 39 |39 | 13|  THE DOCK DF THE BAY
Sept. 10-12, Van Halen, the Source, NBC, two \J Made In The U.S.A ~Warner Bros. 7-29926 il e - y;‘el;??i};iénﬁ;'&ell;eve In A Dream 5-02836 (Epic) (Irving. BMI)
hours. The Motels, Capitoi 5114 (Clean Sheets, BMI)
Sept. 10-12, Brenda Lee, Weekly Country 41 | 37| 16 BE MINE TONIGHT
Music Countdown, United Stations, three hours. Neit Diamond. Columbia 18-02928 (Stonebridge. ASCAP)
10- Monkees, Di q 42 41 10 | FOUND SOMEBODY
Sept. 10:12, the Monkees, Dick Clark's Rock . iﬁ"’f CHERYL LYNN Glenn Frey. Asylum 47466 (Elektra) (Red Cloud/Night River ASCAP)
Roll & Remember, United Stations, four hours. v If This World Were Mine—Columbia 18-03204 43 m I'M NEVER GONNA SAY GOODBYE
Sept. 11-12, John Entwhistie, Henry Kiltz, Pe- ﬁ}\? ATLANTIC STARR Billy Preston, Matown 1615 (Transuniversal/Artie Butler, ASCAP/The Dreamerie
ter, Paul & Mary, Soundtrack Of The 60s, Water o BMI)
Perfect Love—A&M 2435
mark, three hours. —— M a e ROSANNA
Sept. 12, David Johansen, Paul Carrack with m ﬁ RANDY CRAWFORD Toto, Columbua 18 02811 (Hudmar, ASCAP)
Nick Lowe, BEC Rock Hour Lyo don Waveleneth Look Who's Lonely Now—Warner Bros 7-29987 & 43|12 HOOKED ON SWING
' ur, vondon Wavelengin, Larry Elgart And His Manhattan Swing Orchestra, RCA 13219 (ASCAP/BMI)
one hour. 45 45 25 ALWAYS ON MY MIND
Sept. 12, Jon Anderson, King Biscuit Flower Willie Nelson, Columbia 18-02741 (Screen Gems-EMI/Rose Bridge. BMI)
Hour, ABC Rock Radio, one hour. a7 146 | 19 g’s GONm. TAKE ARg"((IAICLEb B
Sept. 13, Les Brown, Music Makers, Nar- s |4 | 12 LSS'&C&E Hiams. ARC/Columbia 18-02812 (Vogue BMI)
wood, one hour. u ﬁ GLENN FREY Dr. Hook, Casablanca 2351 (Polygram) (Deb Dave/Briarpatch, BM1)
Sept. 13, Roy Clark, Country Closeup, Nar \ The One You Love, Asylum 7-69974 49 |47 | 22 EBONY & IVORY
wood. one hour. Paul McCartney & Stevie Wonder. Columbia 18-02860 (MPL. ASCAP)
N 't 13, Great Bass. Conti . of 43 BILLY PRESTON s0 |48 | 13 00 1 00
ept. 13, Great Bass, Continuous Hlstorv < I'm Never Gonna Say Goodbye, Motown 1615 Stevie Wonder, Tamla 1612 (Motown) (Jobete/Black Butl, ASCAP)
Rock And Roll, Rolling Stone Productions, one

hour.

National Programming
Specials  ABC Helps Sell Who Tickets

A live press conference by a major
touring group carried by a radio net-
work may be just the way to boost
ticket sales for the tour.

At least that was the experience of
the Who, who announced their up-
coming tour—perhaps their last—at
an Aug. 21 press conference carried

and a second show was added. Simi-
lar sales boosts were noted in other
venues around the country.

DIR Broadcasting personality
Lisa Robinson hosted the press con-
ference, which lasted for three min-
utes and was carried by 1.800 Rock
Radio affitiates. DIR produced the

Billboard ®

ontemporary

Survey For Week Ending 9/4/82

€ Copyrnight 1982 Billboard Publcauons. Inc
No part of this pubiication may be reproduced
stored in a retrieval system. or transmitted. in

any form or by any means. electronic. mechani-
cal, photocopying, recording. or otherwise
without the prior wrnitten permission of the pub-
lisher
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These are the most popular singles as compiled from radio station
airplay reports.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

HARD TO SAY I'M SORRY
Chicago, Full Moon/Warner Bros. 7-29979
(Double Virgo, ASCAP/Foster Freeze, BMIY

Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
+ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
— for saies of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000
units (seal indicated by triangle).

Sept. 17-18, Source Music Magazine, NBC.
Sept. 17-19, Joe Walsh, the Source, 90-min-
utes. This week's highest superstarred/starred chart entries in the formats listed.
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SEPTEMBER 4, 1982, BILLBOARD
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der $29.00.

frequency.

ADS ONLY)

MARKETPLAGE

Check Type of Ad You Want

ADDRESS ALL ADS: Billboard Classified.
1515 Broadway. New York. N.Y. 10036
Phone: Jeff Serrette 212/764-7388
(800) 223-7524 Toll Free

All major credit cards accepled

[] REG. CLASSIFIED: $1.45 per word—Minimum ad or-

7] DISPLAY CLASSIFIED Ad. $60.00 per inch, 4 inser-

tions $54.00 per, 26 insertions $49.00 per, 52 inser-
tions, $39.00 per. Price discounts based on consecutive issue

[] FANCY BORDER, $5.00 PER INSERTION.
[] (JOB) POSITION WANTED: $25 per inch.
(] REVERSE CHARGE: $6.00 per insertion. (DISPLAY

[J FOREIGN ADVERTISEMENTS: (Outside the U.S.))
Regular $ 75 per word, minimum ad order $22.00.

O DISPLAY CLASSIFIED ADS: $48.00 per inch, $40.00
if the ad runs 4 or more times.

(] BOX NUMBER c/o Billboard, $5.00 service charge.

Check Heading You Want

XXXXXXX

CCO

AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS

NAME [] Amer. Express

ADDRESS [] Diners Club
[]Visa

CITY STATE ZIP [] Master Chg.

TELEPHONE Bank #__

% ok ek ok sk sk sk ke ok ok sk ok ok ok ke ok kb ke ke ke ke ok

FOR SALE

CUT-OUTS

8 Track and Cassettes
Our Specialty
!t you are a distributor, rack job-
ber or exporter, contact J S J to-
day Call or write for free catalog
J S J DISTRIBUTORS

6620 w. Belmont, Chicago. iil. 60634
(312) 286-4444

EXPORTER & U.S.A.
WHOLESALER-ACGESSORIES
7", 12, LP & TAPE. ALL LA-
BELS. BUY ELSEWHERE—PAY

MORE.

STRATFORD DIST. INC.
815 SECOND AVENUE
NEW HYDE PARK, NY 11040
NY—212-343-6920. 516-352-4200
800-645-6558 Telex 6852201

*EXPORT EXPERTS *
Etficiency . . . our specialtyll
Hew anlﬁ.ﬁ:;lm Coumtry

PROMPT SERVICE TO ALL COUNTRIES
RECORDS, TAPES, AUDIO, VIDED
B00D PRICES — G000 ALL

Maxi Music

150 Massau Sirest. (Sulle 1438)
Mew York, MY, 10038

Phone (212) 962-4930 e
X TELEX 239063 Maxi
Domeslic nquiries ‘Welcoma

SAME DAY SHIPMENT . . . and

LOW DEALER PRICES

...onLPs-CASSETTES -8 TRs
ALL MAJOR LABELS & CURRENT HITS

wrile for our

TOP 1000 LIST

and price scheduie

ety

O

ouR

BOKESL,)

TALDAOING
P

| ="

H, corp. 312/298-5300

1233 Rand Rd. * Des Plaines, IL 600168

BLOWFLY

Albums, 8Trucks, and Casseiles nOw .
in stock. Thousasads: of Gihor Elins
available at bldget proes. Gal o

write for our frise ganl catalog: -~ ™ *

RECORD-WIDE DISTRIBUTORS -

&

1755 [Hase Drive 5
Fenton {5t Lomz] MO GS026 P
{314} -343-7100

ASSORTED LP’S

$249.00 PER THOUSAND. ALL MADE
IN USA-50 DIFFERENT IN EACH BOX.
ALL CHARGES COLLECT—SEND BANK
DRAFT OR LETTER OF CREDIT.

GLOBAL RECORD SALES
3 Chepstow Street
Manchester, Engtand M15EN
TELE: 061-236-5368/9
TELEX: 667822 SEND FOR LIST

WILLIE NELSON
“Diamends in the Rough

never-bedore relaased album containing
the first 13 songs Willie ever wrole & ma-
orded. Avallable on LP, CA & BT from:

Delta Records, Box 225
Macogdoches, TX 75961
(713) 564-2509
call ar wrile for ires catalog

TOBISCO - 6144 Hwy 290 W - AUSTIN, TX 78735

Cut-Duts
Overruns

AL

MIDLINES
Call or Write
for FREE Calalog:

{213) 767-6803

11219 Randall 5t. Sun Valley, CA 91352

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowening ours Major label LPs
as low as 50¢. Your choice. Wnite for free hstings
Scorpio Music, Box 391-BC, Cornwells Hts., Pa
19020, USA. Dealers only.

FOR SALE: %" UMATIC RECORTEC VIDEG
Tape Winders. In California Call 714/592-4414.
Out of State Call Toll Free 1-8@/854-7930.

THE ORIGINAL GYPSY METROMEDIA LI
Masters and artwork can be bought for $20,000.
"GYPSY" (2-record set) and “In The Garden.”
Write: Doug Lee, 810 1st St. So., Hopkins, MN.
55343,

BUTTONS

| The best AUOE. ROCK and NEW-
MUSKC  accessories  availahle
aywhere from  Canada  and
Britain

We pay all US Customs
charges and now ship
UPS. dally to the USA
Send for free samples and
catalogue to

MAUGHTY BITS
Music Promotion & Merchandlsing
P.O, Box 157, Stallon 0"
Teronlo, Onbarks, Canada MET 273

(RS buttons, buttons, BUTTONS! sesee w ~3
Send tor a Butten Master Sampler pak to see all the newest of
lcur 60.000 designs' Custom orders from %" to 3" for yowl
DIOMo needs as low as 5¢ with 5 day delivery and no plate or
l extra color bogus charges' Stop dealing with middiemen and l
pocket the extra dollars from dealing with the world's largest
ldlSl of licensed and novelty pins with full return and lerml
privileges!
Send for our ‘82 catalog NOW! ! 1 l
Button Master, P 0. Box 129 Budgeport, PA 13405
[ 1-1800) 523-1197-{national} 11 you don'l have a phone - [}
1-(215) 277-1966-(PA) rectory listing or business card
—don' waste your time
v eE B M = m—

il
EPHEMERA
P.0. BOX T23

|#15) 552-41399
SF., CA 34101

(] HOME VIOED (] BUSINESS

] SONGWRITERS OPPORTUNITIES
[ JOBS AVAILABLE (] REAL ESTATE
(] HELP WANTED [ FOR SALE

[ COLLEGES (] GOLDEN OLDIES

[J REHEARSAL SPACE

(] ANNOUNCEMENTS
] OTHER

[ MISCELLANEOUS
(] DISTRIBUTING SERVICES
[J (JOBj POSITION WANTED

Credit Card Number;

|

K %k sk ke ks ke sk ok ke ok ok ok ok ok

Expires

Signature

POSTERS

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles. Calif. 90006
(213) 732-3781
DEALERS ONLY

T-SHIRTS

TEE SHIRTS

LOWEST PRICES IN THE INDUSTRY
CUSTOM PRINTED OR BLANK
QUALITY WORK LOW MINIMUMS
RUSH JOBS OUR SPECIALTY FREE CATALOG

PLYMOUTH MILLS

EMPIRE STATE BLDG. SUITR.511O
350 5thAYE NY.10118(212) 594-0120

SONGWRITERS

— NEWSLETTER
SACRAMENTO SONGWRITERS
ASSOCIATION
Produce Award Winning Songs
Associate Producer
FREDERICK LOVE
BRITISH THEATRE ASSOC.
(916) 363-4352
Via Canada/Alaska

SONGWRITERS

Here’s Your Big Chance !!

Production company seeks up-
tempo contemporary Top 40 type
songs as well as ballads for pos-
sible recording by male star.

Submit unreturnable cassette
and material to:

C.B.llI, INC.
6255 Sunset Blvd. — 110-20
Hollywood, CA 90028

\
Via Satellite mé{n L Tk
SACRAMENTO EL S\ it
| soNewnmERs Ry S
| ss7000 LN 2SS,
ADV AR NAND
Y
Jo Cary fars, " n %
L treelos Proelons et Bt ‘(:\r i
(916) 363-4352 P e R

SONGWRITER: THE GUILD WAS ORGAN-
ized to help writers produce good songs and sell
them. We've been very successful on placement.
National Songwriters Guild, 2421 Walnut Rd.,
Pontiac, MI 48057,

EMPLOYMENT -
OPPORTUNITIES

RADIO JOBS!

10,000 radio jobs a year for men and women
are listed in the American Radio Job Market
weekly paper Up to 300 openings every
week!! Disk Jockeys, Newspeople and Pro-
gram Directors, Engineers, Sales people.
Small, medium and major markets, all for-
mats. Many jobs require little or no ex-
perience! One week computer list $6.00.
Special Bonus, six consecutive weeks only
$14.95—you save $21.
AMERICAN RADIO JOB MARKET
6215 Don Gaspar Dept. 2
Las Vegas, Nevada 89108

wwWw.americanradiohistorv.com

NOTICE

NOTICE

HOW DO YOU
MAKE YOUR CLASSIFIED
AD PAY?

By running it consistently
— consecutive weeks —
for impact!! Rarely does a

prospective customer re-
ply to an ad the very first
time it appears. Therefore,
make sure you are in the
right place when that cus-
tomer is ready to buy.
Remember, the very week
he or she is ready, your
advertisement should be
in POSITION. Stay ALIVE
and SATISFIED with an
ACTIVE CLASSIFIED!H

CHART RECORD
SERVICES

THE FASTEST, MOST DEPENDABLE
SERVICE IN THE WORLD

Altn: INTEANATIONAL AADID STATIONS. DISCOTHEQUES
and PRIVATE COLLECTORS.
Subscribe 1o owr AUTOMATIC ARMAW SERVICE for 45's.
LPs. and Cassettes from all Ihe charts.

Special Orders welcome

AIRDISC USA

P.O. Box 835, Amityville, N.Y. 11701

VIDEQ DEMOS

VIDEO DEMOS
FROM CONCEPT TO CABLE
PRISM PICTURES, INC.

Contact: David Lazar
(212) 889-2507

WHEN REPLYING
TO ADVERTS
PLEASE
MENTION
BILLBOARD MAGAZINE

. KEY to
Eglslgette Secqut):! _

Model CS-1000 Cassette Sentry allows the

display of cassettes n your 8-track hand

hole display

Model CS-2000 Casselte Sentry aliows

open display for self service application.

Available m 12" or 8 9/16" lengths.

1. Moided with tough durable ABS plasiic
Re useabie many umes

2 Units are opened at checkout wilh 4 Special key

3 Smpe tu one  Econuimidl dnd solves
pre reeoided casselle displdy  prablems

4. Cuslomers have more freedom to shop
This yenerates addiional sales

S Al necessdry informalion is exposed while
cassette 1 secured 0 the Sentry Graphics
dlburm titie and mucae progrdm

CS 1000

CS 2000
Pat Pending

Manufactured by

C & D SPECIAL PRODUCTS

Cherokee Trace Industnal Park
309 Sequoya Drive
Hopkinsvitle, Kentucky 42240
Phone (502)885 8088

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—Ampex bulk and

reel master tape from %'’ to 2"’
Cassette duphcation availlable Call for
brochure

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

LOW COST CASSETTES
High-Speed Duplication
Std C-10. C-20, C-60 and C-90 high grade
cassettes with or without box Able to
supply any other length at competitive
prices High speed duplication available

at lowest prices, Fast Turnaround.
RECORTEC, INC. (415) 962-0220
475 Eflis St. Mt. View, CA 94043

BOXES FOR
AUDIO & VIDEOQ

BOXES FOR
STERED 8 & CASSETTES

12" Pilter Prool Heights & form M. Baautitul

Stock designs & cusiom printing
IN STOCK—INSTANT SHIPMENT
Low Prices—Free Samples

PAK-WIK CORPORATION
128 Tiveli 5L, AMbamy, NY 12207
(518) 465-4556 Collec!

VHS & BETA BOXES

PROFESSIONAL

H BLANK TAPE
T @TDIK  MBASF

MEMOREX

Custom Cut 8 Track and cassettes.
90 different lengths in one minute in-
crements. Prices start at .85.
« 8-T & Cass Duplicators
- Low cost Shrink Wrappers
- Tape Players & Recorders
« Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Florda call collect (813) 778-4442
BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach. Florida 33510
Master Card & Visa Welcome

/ TALENT

WANTED:

DANCE SONGS

ORIGINAL RECORDINGS
FOR TV SOUND TRACK

MAIN STREET MEDIA

185 Pier Ave.
Santa Monica, CA 90405

(Returned with pre-paid envelopes only)

RECORD AND VIDEO OUTLETS
PROFIT
WITH MUSIC VIDEO!

We carry the most complete line

of music related video in the

world, because that's all we sell.

The Doors, Stones, Beatles,

Go-Go’s, Duke Ellington, Su-

premes and countless others.
Don’t delay!

For wholesale information write:

VHI VIDEO HEAVEN INC.
WHOLESALE SALES

P.0. Box 144C, Holland, Mich. 49423

EVERYTHING'S VIDEOCASSETTES! FEA-
TURES, ROCKVIDEO, CI IC TELEVI-
SION, RELIGIOUS, SPOR’] CATALOGUE
$3.00. AMATEUR, PROFESSIONAL XXX-
VIDEO: $2.00 (SIGN “OVER 21"). ALTERNA-
TIVE VIDEO, 171 WEST ADAMS, STOCK-
TON. CALIFORNIA 95204.

REAL ESTATE

IRIS COURT
Moultrie. Colguitt County

GEORGIA

Situated on a highly prosperous and
sophisticated agricultural regton is this
remarkable 1853 Greek Revival manor
skillfully moved to its present 300-acre
mtni-plantation site and restored to its
classic perfection in 1965 by renowned
architect Edward Vason Jones
Privately situated in a setting of pine
forests, the gracious estate provides a

terraced pool and poolhouse, fenced
tennis court and private 5'% acre lake
1 hour to Tallahassee

$1,600,000

SOTHEBY’S
INTERNATIONAL REALTY

3207 Paces Ferry Place. N.W. Allanta Georgia
30305. Telephone 404/266-3434

Exclusive local representative broker

MATTCO REALTORS

514 S. Main Street. Moultrie. 6A Tel. 912/985-1145

Brochure #BB27-03

(Continued on page 40)
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RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

RECORD PRESSING

45's AND LP's
COLORED VINYL

SPECIAL PACKAGING
CLALITY WORK
FAST SERVICE

Call Al Cohven for quoles

INDUSTRIES
(201) 3:44-4214

RECORD PRESSING & TAPES

Quality work and good service;
Limited time special: 500 Lp albums pressed,
500 full-color front jackets printed and fabri-
cated from your color photo or slide & 300
Casseftes or B-tracks of your album, $1,685.
Deduct $330 for Black & White jacket. Also,
500 45 rpm complete, f1275. Savmgs for 1,000
or more, and re-orders. Ask for prices.

VILLE PLATTE RECORD MFG.
P.0. Drawer 10 (318) 353-2104 Vile Phite. LA 70586

DISTRIBUTING SERVICES

$8.98 LP.'s & TAPES

FOR
$4.99

With SERVICE and SELECTION.

All non-believers call:

U.E.S.
DISTRIBUTING

1-800-243-8838

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE

Best Selection—Best Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
+ MEMOREX - FUJI - ASTROCADE * SHURE
. AMARAY - SCOTCH - SAVOY - RECOTON
EVEREADY AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many, many
more!
SEND FOR FREE CATALOG
Al. ROSENTHAL ASSOCIATES
Dopl. A. 1035 Lowis Dr.. Warminstor, PA 18974
DEALERS ONLY  [215) 441-8900
TOLL FREE ORDERING: (800) 523-2472

PROFESSIONAL
SERVICES

= R RN RRRR
ACT I
LIMOUSINE SERVICE

Serving the music industry
with  (something special)
good service and good rates—
late model Limousines and
Vans available. We also offer
personal protection. Licensed
and bonded—serving N.Y.,
N.J., Conn., and PA. 24-Hr.
service.
(201) 772-1900

We make deals!
L 2

* 100% custom pressings

X full in-house processing (plating)
1 label printing on premises
*
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(213) 979-8545
{212) 308-2300

we can supply sleeves/jackets

packaging/shipping/fulfillménts
It's PRC...

The pressing plant of the 80's

PUBLISHERS

Publishers rely on %1,
our recording industry

“tipsheet” for the best

® Accuracy—A+
verified reporting
® Value—A+

more information, lowest cost
® Timeliness—A+
up-to-the-minute data
® Results—A+ we get cuts!!
For your FREE SAMPLE call:
1-800-4858-3639—ext BR7

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving im
porters with consolidation and per-
sonalized attention.

DARO EXPORTS, LTD.

1468 Coney island Ave.

Brookiyn, N.Y. 11230
Cables: Expodaro

POSITION WANTED

SOUND ENGINEER/
MUSIC PRODUCER

with five years of professional experience
in business, technical and artistic aspects
of sound recording and music production.
Seeks to affiliate with major record com-
pany, music producer, or top flight record-
ing studio, that can make full use of talents
and abilities.

Willing to relocate for solid career oppor-
tunity. Serious inquiries only.

WILLIAM BLOOM
48 Woodland Rd,. Roslyn N.Y. 11576

516 627-4800 Home
516 883-8913 Bus.

MARKETING MAVEN
IVY LEAGUER

2 years' experience in advertising, sales
promo, publicity & production for int'l
phenomenon. Fr,Gm,ltal.

BOX 7479

Biilboard, 1515 Broadway
New York, N.Y. 10036

CORPORATE
LAW SPECIALIST
1982 J.D. GRADUATE
with media experience seeks man-
agement position in T.V. Radio.
Box 7478
Billboard Publ., Inc.

1515 Broadway, New York, N.Y. 10036

| COMEDY MATERIAL

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER. P.O.
Box 402-B, Pinedale. CA 93650.

FREE SAMPLE OF RADIO'S MOST POPU-
lar jumor service! Write on station letterhead:
O’Liners, 1237 Armacost, #6-A, Los Angeles, CA.
90025. (213) 479-1767.

NOT COMEDY: CURRENT ARTIST BIOS,
daily calendar, much more for weekly pros! Write
on letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801.

HELP WANTED

RETAIL
SUPERVISOR

Very successful and inno-
vative national record chain
seeks individual with busi-
ness skills. Ideal candidate
should have a minimum of
2 years retail management
experience, 2 years super-
visory experience, com-
petent in staffing, problem

solving and making sound
financial decisions

Send resume with salary his-
tory to

BRUCE SHORTZ
V.P./Retail
WESTERN

MERCHANDISERS
P.O. Box 32270

Amarillo, TX 79120

SALES MANAGER
BUYER

For established rack jobbers dis-
tributor located in Southeast.
Must be experienced and know!-
edgable in all facets of rack job-
bing operations.

Send resume with salary re-
quirements to:
BOX 7481

Billboard, 1515 Broadway
New York, NY 10036

AGENT NEEDED BY PROFESSIONAL
versatile drummer with 10 years experience—
promo package—all facets of music. Anthony
Johnson. (415) 337-8205.

GOLDEN OLDIES

GOLDEN OLDIES FOR SALE-WORLD'S
largest selection of popular 45 rpm oldies in our
new 1982-83 catalog. $3.00 postpaid from Con-
tinental Records, Box 2103, Bramalea, Ontario
L6T 3S5.

General News

RKO/Nederlander Has The Blues

Videotapes Two All-Star Concert Revues In Chicago

By MOIRA McCORMICK

CHICAGO — RKO/Nederlander
Productions continues its foray into
taped concerts with “The Blues: Liv-
ing And Legend.” a package of two
in-concert revues shot at Chicago’s
Stages Music Hall Aug. 11 and 12.

RKO/Nederlander develops and
produces programming for pay tele-
vision and other video markets

worldwide. Currently considered
the country’s largest packager of live
talent for the stage, RKO's produc-
tions have been mainly theatrical/
variety until recently.

The company’s musical produc-
tions include “Bobhy Vinton In Las
Vegas,” “Neil Sedaka In Concert,”
and “To Basie With Love.” a tribute
to Count Basie featuring Stevie
Wonder, Lena Horne, and Dionne
Warwick. “The Blues: Living And
Legend™ spotlights veteran  blues
artists Willie Dixon. Otis Blackwell.
and Jimmy Witherspoon, as well as
“legends-in-the-making™  Albert
Collins. Son Seals. and Koko Tay-
lor.

“As music is getting more and
more on tv. and tv is realizing the
dollar value of music and how im-

Billboard photo by Alan Sitten
GROUP VETS—Former Eagle Joe Walsh works with Lionel Richie on a track
for Richie’s first LP apart from the Commodores, set for release Oct. 1. The

pair were cutting at A&M Studios in L.A.

portant it is to their target audience,
they’re looking to expose music in a
meaningful manner.” says Niles Sie-
gel. RKO/Nederlander executive
producer of the program. “We give
them a dollar vehicle. which is a
good. exciting, informative pro-
gram.”

RKO/Nederlander has “an ag-
gressive commitment to the arts,”
says Siegel. “We're not like network
television—we want to entertain but
innovate, by capturing classic artists,
by committing important things to
tape.” )

“Blues™ is considered to be one of
RKO’s more important projects.

“There is a resurgence in the de-
mand for blues,” says co-producer
Ned Monell.

Adds Ron Tanet, executive vice
president of Television Theatre Co.,
technical producers of this and other
RKO programs, “No one's taken ad-
vantage of current technology to put
these legendary musicians on tape.
This is an historical document.”

The project was born last May
when Monell and producer Michael
Millius caught Koko Taylor live at
Tramps in New York. Thrilled by
the Chicago-based Alligator Rec-
ords artist’s performance, Millius
and Monell passed on the excite-
ment to Siegel, along with a proposal
for an entire program dedicated to
the blues.

Millius, director of creative affairs
at MCA Music and a longtime blues
fan, selected the talent, “We went for

(Continued on page 55)

BUSINESS OPPORTUNITY

BOOKING BANDS IS BIG BUSINESS—
JOIN NATIONWIDE INDEPENDENT
OFFICES, $10.000 TO $15,000 MINI
MUM INVESTMENT. FINANCING AVAIL-
ABLE. $1,500 DOWN PAYMENT

SEND FOR FREE BROCHURE

Horizon Management, Inc.
106 Main St., #1
Binghamton, N.Y. 13905

INTERESTED IN PURCHASING COMPANY
in Entertainment Field. Must be Profitable.
Will pay up to $2 million, all cash. Box 7482,
Billboard, 1515 Broadway, New York, NY 10036.

ANNOUNCEMENTS

J. JASON HILL
VOCALIST

Managers, Agents, Prod and R "
Companles Belleve in me! And 1'li pro-
duce, Versatlle Dynamic Professional,
Highly motivated young maie vocalist.
Unlimited range, seeks work as a Record-
ing artist, preferably solo. Contact J. Jason
Hill at (212) 864-2527 anytime after 8 P.M.
or write Box 7480, Billboard, 1515 Broad-
way, New York, NY 10036,

AVAILABLE NOW—-AMAZING NEW MA
UAL ‘HOW TO GET THAT RECORDING CON-

TRACT’ write: STARMAKER, Suite 215, 9903
Santa Monica Boulevard, Beverly Hills, CA
90212.

DEADLINES
FOR
FUTURE ISSUES

SEPT. 11th ISSUE—AUG. 30th

SEPT. 18th ISSUE—SEPT. 3rd
SEPT. 25th ISSUE—SEPT. 13th
OCT. 2nd ISSUE—-SEPT. 20th
OCT. 8th ISSUE—SEPT. 27th
OCT. 16th ISSUE—OCT.4th
OCT.23rd ISSUE—-OCT. 11th

www.americanradiohistorv.com

New LP/ Tope Releases

® Continued from page 19

LP CBS Masterworks import
M237864(2) ... ..
CAM2T37864(2) .

YSAYE, EUGENE
Six Sonatas For Unaccompanied Violin

Kremer
LP Eurodisc 27 264 MK

.No List
.No List

CLASSICAL
COLLECTIONS

BAUMANN, HERMANN
The Romantic Horn Vol. ||, Works By
Schumann, Schoeck, Von Weber

LPArabesque 8092 . .$7 98
CA 9002 . ...$4 98
CALLIOPE DANCES
A Renaissance Revel
LP Nonesuch 1-79039 . . ...81198
CA4-79039. ... ...$11 98

COLLEGIUM VOCALE OF COLOGNE
The Most Beautiful Madrigals
LPCBS Masterworks.mport
M337851 (3) . NoLst
CAM3T 37851 (3) No List
LIMA, ARTHUR, see Joao Carlos Martins

MARTINS, JOAO CARLOS, & ARTHUR
LIMA
Bach Meets Chopin: —Preludes

LP Arabesque 8132-2 (2) e e $15.96
CA9132-2.............. $ 996
NEW YORKTRUMPET ENSEMBLE
Art Of The Trumpet

LP Vox Cum Laude D-VOL 9015

ODETTE, PAUL
Venetian Lute Music
LP Arabesque 8131
CA9131 . .
PAVAROTTI, LUCIANO
Yes, Giorgio {(Soundtrack)
(See listing under Theatre/ Films/ TV)

RAMPAL, JEAN PIERRE
Yamanakabushi (Japanese Melodies,

Vol. Il
LPCBSFM37295. ... . ... .. .. ..No List
CAFMT 37295 ... ..o No List

SPOKEN WORD

ARTHUR CLARKE’S 2010: ODYSSEY

TWO

Arthur C. Clarke
LPCaedmonTC1709 . .. .. .......
CACP1709..........cco e oo L

DAVID COPPERFIELD
Roger Rees

LP Caedmon TC1706..
CACOL51706

DEATH IN VENICE
Jose Ferrer

LPCaedmonTCZOQO(Z) .$17.96
CACDL52090 .. . ... ... ... $17.96
DEVIL & DANIELWEBSTER
Pat Hingle
LP Caedmon TC1591 $8 98
CACDL51591 ..$8.98
FOUNDATION’S EDGE
Isaac Asimov
LP CaedmonTC1710 . $8.98
CACP1710 ...$8.98
MEN OF IRON
lan Richardson
LPCaedmonTC1704..... ... .......... .$8.98
CACDL51704. .......... ... .......$8.98

NO MAN’S LAND

Sir John Gielgud, Sir Ralph Richardson
..$17.96
...$17.96

LPCaedmon TRS369(2). . ... .
CACDL5369 .. . ... .
THREE MEN IN ABOAT

George Rose
LP Caedmon TC1711

CACOL51711 .
CHILDREN'S
INSIDE-OUT
Slim Goodbody
LP CaedmonTC1712.. . ... ... ... $8.98
CACP1712 .. ... ... S $8.98

M| CASA ES SU CASA
Michele Valeri
LP Caedmon TC1708

CACP1708...... ... ...
THE PHANTOM TOLLBOOTH
Pat Carroll
LP CaedmonTC1703.. $8.98
CACP1703.. $8.98

SING CHILDREN SING: SONGS OF
ITALY (Unicef series)
LP Caedmon TC1697

CACDL51697

THE TALE OF THE SHINING PRINCESS
Lilliah Gish
LP Caedmon TC1707 ........... ...... ... $8.98
CACP1707

WINNIE THE POOH & KANGA & ROO
Carol Channing

LP Caedmon TC1685

CACP1685

To get your company’s new album
and tape (no EP’s) releases listed, ei-
ther send release sheets or else type
the information in the above format
on your letterhead. Send to Bob Hu-
doba, Billboard, 2160 Patterson St.,
Cincinnati, Ohio 45214.
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PRODUCERS’ COMPONENTS—Recoton of Long Island City, N.Y. offers the
“Producer Series” of video improvement accessories including stabilizers,
enhancers, RF converters, stereo sound simulator and combination units.

Busy Bun.ur
C e
- o

§ F S = -

BETA TO BETA—Video Take-Out of

N. Hollywood, Calif. offers video ca-

bles for dubbing from either format
VCR to VCR. Price is $8.95.

Sy # o oaf *
LIQUID CLEANER — TEAC has
added the VCL-20 VHS head
cleaner, $19.95. With a liquid ciean-.
ing system, It's designed to elimi-
nate oxide deposits.
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Return Problems Minimal
On MGM/UA Vid Rentals

NEW YORK—-When studio-run
rental-only plans went into effect,
many expressed doubts that all cas-
settes would be returned to the stu-
dio at the end of the rental period.
But according to Bill Gallagher, vice
president marketing for MGM/UA,
all product has been coming back.

“Qur experience to date has been
that we announce a title, take orders
on it, and offer our dealers a 120-day
window before the picture is shown
anywhere else other than theatrical.

“Our first release under the ‘First
Run Home Video Theater’ program
was ‘Tarzan The Ape Man.’ That
title has now been recalled to be re-
leased as a sale cassette, and 97%
have come back to us,” relates Gal-
lagher. “Tarzan The Ape Man” is
now being widely shown on cable
television.

Where’s the other 3% of the “First
Run” rental-only red cassettes?
“Video stores in Florida, Texas and
California serve a big market of
people who buy cassettes from the

VIA LOCAL DEALERS

South American market. We think
that 3% is out of the country.”

MGM/UA’s experience with
“S.0.B.,” its second rental-only title,
was a bit different. Just before the
three-month rental period ended,
MGM and CBS parted company,
and the rights to “S.0.B.” reverted to
CBS.

“When we recalled the red ver-
sions of ‘Tarzan,” we rewrote orders
for sale copies. We couldn’t do that
with ‘S.0.B.” because it wasn’t ours
any more,” says Gallagher. The
problem was compounded when
CBS/Fox decided not to release
“S$.0.B.” as a sale cassette and deal-
ers refused to return their tapes.

“We had found that dealers who
had been renting ‘Tarzan’ bought
three sale copies when it went out of
the rental mode,” Gallagher says.
“We took orders for 14,000 cassettes.
When we told this to Fox, they de-
cided to release ‘S.0.B.’ for sale and
we got our red cassettes back.”

Video Aid Offers Extended Service

NEW YORK-The same people
who brought you extended service
contracts for new and used cars are
now applying the same concept to
the home video market. Video Aid
Corp. of Middletown, N.Y. sells
video service contracts through au-
thorized local video retailers who set
their own prices.

Just as Fleet Aid provided service
for automobiles, Video Aid allows
purchasers of home video equip-
ment to extend their labor and parts
warranties two years after the manu-
facturer’s coverage ends. So far,
Video Aid has signed up between

300 and 400 dealers in 28 states, and
expects to have all 50 states covered
by September.

As an example of a typical con-
tract, two-year labor and parts cov-
erage for a VCR would have a list
price of $159.50. The typical manu-
facturer warranty, says Video Aid
national sales manager Joel Jaye,
covers only three months labor and
one year parts; the company picks
up after that.

Equipment covered includes
VCRs, videodisk players, video cam-
eras, television sets and projection
tvs.

Swiss Clubs Getting Music Clips

CBS, EMI, PolyGram In Joint Marketing Venture

By PIERRE HAESLER

ZURICH—-Video Promo, the
combined marketing venture set up
by CBS, EMI and PolyGram here, is
now supplying its compilation music
video films to Swiss video clubs
seeking suitable material.

The formation of the combined
venture followed queries from
nightclubs that had invested up to
$50,000 in video systems, but had no
access to appropriate music pro-

rams.

EMI’s Teddy Meier, who origi-
nated the Video Promo idea, says,
“The ‘videotheques’ suddenly real-
ized that the local market was
unable to supply video programs for
disco entertainment and had to copy
music shows off-air. This proved
neither popular, nor strictly legal.”

Setting up the new service took
some time, as the record companies
were unable to supply suitable
videocassettes on the spot. But
within weeks of launching the new
service, the number of discos inter-
ested rose to 35, and with around
300 major nightclubs in the territory,
the list of subscribers is steadily in-
creasing,

Andy Knecht from CBS says the
new service is proving an exciting
promotional tool for dance music.
“As our 60-minute programs con-
centrate specifically on the artist and
the song—as opposed to, say, the
record sleeve or record company it-
self—we believe a particularly strong
impression is made on the viewer.
The recent success of bands like
Quick and Men At Work is at least
partly due to the effectiveness of
such disco video promotion.”

Some 15 promo clips are included
on every compilation cassette, each
separated with an intermission to al-
low disk jockeys maximum flex-
ibility for presentation.

The three companies involved re-
ceive a wide variety of excellent
video material from their affiliate
companies abroad. Says Meier,
“The numerous video clips at our
disposal allow for very inexpensive
production costs on our disco pro-
grams.

“We've also introduced a return
system whereby discos receive a new
tape on returning the old one. Eighty
percent of the cassettes used are cop-
ied on U-matic, which is the most
popular disco video system in Swit-
zerland, and the average cost of pro-
duction works out at just $200 for
each company per month—really
peanuts.

“As ours is a free service, commer-
cial music program productions are
unlikely to gain any ground here,”
he continues. “Besides, the Swiss are
not keen on having commercials in-

cluded in such programs.”

As most Swiss discos do not stage
live music, new use of video is not
detrimental to live acts. The new
service doesn’t infringe copyright
laws either, as discos using it make a
monthly royalty payment to SUISA,
the local copyright society.

It now seems likely that the suc-
cess of the combined venture by the
three majors will force their com-
petitors to enter into similar projects,
as many industry observers believe
almost all Swiss discos will have
video systems installed before long.

WHOLESALE/MAIL ORDER FIRM

Video Heaven Serves
The Home Music Market

NEW YORK—Music on video is
in a class by itself, and now there's a
company set up to serve that special-
ized market.

Video Heaven Inc. (VHI) of Hol-
land, Mich. is a wholesaler/mail or-
der operation with about 100 video
music titles: everything from “Hul-
labaloo” and “Shindig” to “The
Timex All-Star Jazz Show,” to con-
certs by James Taylor, Cream,
Yvonne Elliman, James Brown,
Harry Chapin and others. Movies
offered include *“Performance,”
“Woodstock,” “Let It Be,” “Union
City,” “One Trick Pony,” “The Punk
Rock Movie,” “Times Square” and
“Lisztomania.” There are six Elvis
Presley offerings, three Judy Gar-
land specials and a tribute to Jim
Morrison. All product comes from
established video software com-
panies or from record companies.

The company was founded two
years ago when partners (and broth-
ers) Larry and Al Wagenaar noticed
“a lack of proper music video distri-
bution.” Larry Wagenaar, head of
operations, says, “We’ve been grow-
ing considerably, and with the in-
creasing use of stereo you’ll see an
even bigger boom in this genre.”

He adds, “We’ve seen an increase

in the business as people become
aware that there is music on video. A
wide area of the market has not been
exploited.”

Video Heaven obtains its product
from the studios directly, or from
distributors. Videodisks have just
been added to the catalog. “They
seem to be catching on,” Wagenaar
says.

The business was predominantly
mail order at first, but, says Wage-
naar, “Retail is catching up as deal-
ers realize these titles rent quite
well.” VHI is focusing much of its at-
tention on record stores now, too,
even though video activity there is
mostly confined to sales.

“A lot of record stores haven’t got-
ten into video because the manufac-
turers haven’t been able to reach the
small individual stores. But we can.”
And the emphasis on music means
Video Heaven has done a lot of the
searching for music titles that record
stores are a natural to carry.

The company also offers select
video accessories such as head clean-
ers, storage boxes and add-on “black
boxes.” Most appropriate is the
stereo simulator that Vidicraft will
offer beginning next month.

Music Is Their Main Message

Jo Jones & King Make It Prime International Focus

NEW YORK-—A number of com-
panies in the field of video distribu-
tion include music programming in
their catalogs. But three women here
have made music a prime focus of
their offerings for international dis-
tribution, and are also making a
name for themselves in such other
areas as documentaries, children’s
programming, feature films, and
sports.

The three women are Jo Manuel,
Judith Jones and Cynthia King of Jo
Jones & King. Together they have
been taking their message around
the world—as well as their product.

Music titles available for U.S. and
foreign markets include the 1982
Werchter Festival in Brussels, with
appearances by the Steve Miller
Band, Talking Heads, Mink De
Ville, U2, the Members and Allez
Allez; Mick Fleetwood’s “The Vis-
itor”; an hour-long special with
Stevie Nicks; “The Roches”; the re-
cent No Nukes Concert held in Hol-
land and featuring the Stranglers,
the Sound, Bad Manners, Dave Ed-
munds and others; this year’s “Reg-
gae Sunsplash™; and “Bob Marley
Live At The Santa Barbara Bowl.”

www americanradiohistorv.com

According to Judith Jones,
“There’s more opportunity in tele-
vision for new programming. Eng-
land has five rock magazine-type
shows; Germany has four, for ex-
ample. The home video market is
not moving right now; there aren’ta
lot of new things going on.” But Jo
Manuel cautions, “You do have to
watch how much programming you
take on because you like it.”

Cynthia King adds, “Being small
gives us an advantage because we
can operate on a personal level. We
don’t want to sell anything we don’t
like—and we can give more time to
the things we do like than can a large
company where it would get lost in
the catalog. We never want to be a
huge public company.”

Jo Jones & King does a lot of
“producer-coddling,” according to
King. “In many cases, we’re dealing
with their life’s creation, which no
other distributor will carry.” This
programming often meshes well
with what Jones describes as “small
television stations that are crying for
programming that other distributors
don’t want to bother trying to
reach.”

Of course, music video distribu-
tion is not without its problems. “In
many cases the emphasis at record
companies is misplaced. If they
charged a reasonable royalty rate
things woud be a lot better for every-
one.” Manuel adds, “If the record
companies started charging for the
use of their clips, they'd get paid for
them. It’s as simple as that. Yet
they’re charging too much for music
clearances that they end up losing
money.”

“They don’t understand the
broadcast markets,” she continues.
“Record companies are charging
more than their product is worth and
they don’t even realize it.”

The company is currently devel-
oping three jazz projects, one with
Fat Lady Productions of New York,
one a historical look at jazz, and a
series of one-hour specials looking at
such artists as Carla Bley. Another
pet project is bringing the recent
“Amarcord Nino Rota” album to
video. Jo Jones & King would like to
intersperse the music (performed by
Bley and others) with footage from
the films of Federico Fellini.
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Video

SWEENEY TODD—The Entertainment Chan-
nel, premieres Sept. 12. Directed by Terry
Hughes; produced by Bonnie Burns for RKO/
Nederlander. 2% hours.

Yes, theater can be transiated to the small
screen. It's a rare occurrence, but every now and
then it happens; that special combination of tal-
ent, taste and professionalism. All of the above
are found in “Sweeney Todd,” produced for The
Entertainment Channel.

Angela Lansbury recreates the role of Mrs.
Lovett that she played on Broadway for a year,
while George Hearn stars in the title role. The
leads and entire supporting cast shine—both
dramatically and vocally—in this production, a
particularly noteworthy fact since the camera

‘OBSCENE’ VID
IN U.K. TRIAL

LONDON-—The first prosecutions
over video software available on
general rental terms in Britain, test
cases under the Obscene Publica-
tions Act, are to be brought within a
few weeks by the Director of Public
Prosecutions.

The videocassettes, initially seized
by police investigators, include “The
Driller Killer,” “S.S. Experiment

*Camp” and “I Spit On Your Grave.”
Prosecutions can come under one of
two acts, one which provides a pen-
talty of forfeiture of product and the
other a full jury trial under criminal
law.

The second course is favored by
the National Viewers and Listeners
Assn., headed up by Mary White
house, who says prosecutions would
bring home to the government the
“urgent need for legislation to con-
trol video material which can be
seen by children at home.”

Video Reviews

closeups naturally lend a different feel to the
proceedings. Subtle nuances of the musical are
more apparent; the intensity of the stage per-
formance is captured and perhaps even sur-
passed.

Of course, much of that intensity is due to
the play itself. Stephen Sondheim's music and
lyrics and Hugh Wheeler's book are classics in
every way, and are shown to their best advan-
tage in this well-staged, brilliantly directed per-
formance (actually shot over four days).

As in the original Broadway production, sets
are moved about by the company, costumes are

period (19th century London) and make-up is
gruesome. Ali details contribute beautifully to
the tension so necessary to this long-lived myth.

"“Sweeney Todd” is truly a horror show, but,
unlike most of today's fare, not a shallow, sensa-
tionalistic story. The picture painted is of a
doomed mankind, able to face the awful truth
with humor. Says Sweeney, “The history of the
world, my sweet/Is who gets eaten and who
gets to eat.”

This production is poetry for all the senses,
and goes a long way toward promoting the
recently maligned “promise of cable tv.’

ONE  WAY

/

New-Qn T

he Chc:rtsﬁl

' MOVIES - AWAY

“TAXI DRIVER”

Columbia Pictures Home Entertainment—27

Robert De Niro stars as Travis Bickle, the psychotic New York cab driver
who attempts to assassinate a presidential candidate and win the affection of a
teenage prostitute, played by Jodie Foster. Cybill Shepard also stars in the pic-
ture. The film attracted much attention in 1981 because of its parallels to the
case of attempted presidential assassin John Hinckley Jr.

“Taxi Driver” retails for $84.95. For more information concerning the film,
contact Columbia Pictures Home Entertainment in Los Angeles at (213) 954-

4950.

This column is designed to spoilight video features making their debut on Bill-

board’s Videocassetie Top 40.

LACK OF TV FARE CITED

Video Sales Soar In Danish Market

COPENHAGEN — Danish video
sales are now 60% as much as record
sales, and will soon outpace them,
according to Stafan Fryland, man-
aging director of PolyGram Records
and Video.

Rental trade alone will bring in

We don’t let anything come

At Third Coast Video you get
a perfect sync on first genera-
tion audio and one inch video
tape every time.

It’s a merger of video and
audio accomplished bﬂ the
interfacing oFtwo high tech
studios. And it includes every-

between your audio and video.
Especially a lot of generations.

THIRD COAST VIDEOINC.

501 N. Interregional Hwy. Austin, Texas 78702 (512) 473-2020

thing from our 50’x56’sound
isolated shooting stage and
one inch on line computer-
ized video assembly to our
CMX 340X editing and 24
track MCL

Give us a call. And let us
show you what losing a Tew
generations can add to your
next project. It’s a loss you
can’t miss.

about $23 million this year, with
more than 800 outlets supplying
software to 100,000 VCR owners.
One reason for the health of the in-
dustry is the lack of light entertain-
ment programming and feature
films on government-owned Danish
television. Most major movies avail-
able for video rental are too expen-
sive for the broadcast network to ac-
quire.

Chief software distributors are
Metronome-Warner Video and AB-
Collection. followed by Esselte with
its CIC catalog. Select Video has
Walt Disney and other family view-
ing titles, while Irish handles locally
produced feature films.

Besides specialist outlets, Exxon,
Shell and BP gas stations also stock
rental videocassettes, as do coop
stores and a number of super-
markets.

PolyGram claims a 6% market
share with its selection of Chaplin
movies, feature films and programs
from Swedish radio-tv.

Says Fryland, “We are looking to
improve on that share in the future,
and concentrating on the small inde-
pendent dealers with a good, com-
prehensive stock selection. We feel it
is most important that the record in-
dustry should benefit from an in-
volvement in this rapidly growing
market.”

On the hardware side, 95% of all
video recorder sales are still made
through the traditional radio shops.
Danes have a great loyalty to these
outlets, particularly the larger retail
chains, and almost invariably go
there to buy their entertainment
hardware.
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These are best selling videocassettes compiled from retail sales,
including releases ir both Beta & VHS formats.

TITLE
Copyright Owner, Distributor, Catalog Number

ON GOLDEN POND
CBS-Fox Video 9037

JANE FONDA'S WORKOUT
KVC-RCA, Karl Video Corporation 042

GOLDFINGER
CBS-Fox, Video 4595

DIAMONDS ARE FOREVER

CBS-Fox Video 4605

CAT PEOPLE

Universal City Studios, Inc., MCA Distributing Corp. 77008
ROCKY Il

CBS-Fox Video 4565

TRUE CONFESSIONS

MGM/UA Home Video 800145

DR. NO

CBS-Fox Video 4525

RAGTIME

Paramount Pictures, Paramount Home Video 1486
ABSENCE OF MALICE

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10005

PRIVATE LESSONS

Universal City Studios, Inc., MCA Distributing Corp. 71008
MAKING LOVE

CBS-Fox Video 1146

STRIPES

Columbia Pictures Industries, Inc.,

Columbia Pictures Home Enter. 10600

SOME KIND OF HERO

Paramount Pictures, Paramount Home Video 1118
DRAGONSLAYER

Paramount Pictures, Paramount Home Video 1367

ABBOTT AND COSTELLO MEET FRANKENSTEIN
Universal City Studios, Inc., MCA Distributing Corp. 55074

CANNERY ROW

MGM/UA Home Video 800143

OUTLAND

Warner Brothers Pictures, Warner Home Video 20002

HALLOWEEN 11
Universal City Studios, Inc., MCA Distributing Corporation 77005

TIME BANDITS
Paramount Pictures, Paramount Home Video 2310

THE FRENCH LIEUTENANT'S WOMAN
Jumiper Films, CBS-Fox Video 4586

CLASH OF THE TITANS
MGM/UA Home Video 700074

THE BORDER

Universal City Studios Inc., MCA Distributing Corp. 71007
ARTHUR

Orion Pictures, Warner Home Video 22020

RETURN OF THE PINK PANTHER

CBS-Fox Video 9031

RICHARD PRYOR LIVE IN CONCERT

Vestron VA-4000

TAXI DRIVER

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10542

CAMELOT

Warner Brothers Pictures, Warner Home Video 11084

AN AMERICAN WEREWOLF IN LONDON (ITA)

Universal City Studios Inc., MCA Distributing Corporation 77004
NEIGHBORS

Columbia Pictures industries Inc., Columbia Pictures Home
Entertainment 10445

TARZAN THE APE MAN

MGM/UA Home Video 800109

MAGIC

Embassy Home Entertainment 1501

BODY HEAT

The Ladd Co., Warner Home Video 20005

BUDDY, BUDDY

MGM/UA Home Video 800142

THE MANY ADVENTURES OF WINNIE THE POOH

Walt Disney Home Video 25

CASABLANCA

CBS-Fox Video 4514

STAR TREK: SPACE SEED

Paramount Pictures, Paramount Home Video 60040
AEROBICISE

Paramount Pictures, Paramount Home Video

THE, LAST DETAIL

Columbia Pictures Industries Inc., Columbia Pictures Home
Entertainment 10357

A NIGHT AT THE MOVIES—DIAL M FOR MURDER
Warner Brothers Pictures, Warner Home Video 11156

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by
dot). A Recording Industry Of America seal for sales of 50,000 units plus (32,000,000 after returns) (Seal indicated
by triangie). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale.

{Seal indicated by ITA seal).
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Video

New Video Releases

® Continued from page 19 SWEPT AWAY Beta& VHS Electric Video .$69.95 TARZAN, THE APE MAN TATOO
: CED RCA SelectaVision ... .$19.98 Bo Derek ) Beta & VHS CBS-Fox Video. .$659.98
PENNIES FROM HEAVEN LA SYLPHIDE A TALE OF TWO CITIES ce'&)ol\qggn{ougAHomerao $24.95
Steve Martin, Bernadette Peters, 4 3 X " v THE THREE CABALLEROS
Chri her Walk Paris Opera Ballet Version, Adapted By Dirk Bogarde, Dorothy Tutin Beta MBB00 109 $79.95
nistopher Walken Pierre Lacotte Beta & VHS Blay Video. . .$49.95 VHS MVE00109.. $79.95 Beta & VHS Walt Disney. $69.95

Beta MGM/UA Home Video MBROO 147 .Rental

VHS MVR0O0147 Rental
PETE'S DRAGON
LV Wait Disney 42010AS . .$44.95

THE PHANTOM T TOLLBOOTH
Beta MGM/UA Home Video

MB5001565. $49.95
VHS MV500155. $49.95
THE PIRATE

Gene Kelly, Judy Garland
CED MGM/UA Home Video

MD100101 $24.95
Beta MB700101 $69.95
VHS MV700101 $69.95

PLAY IT AGAIN, SAM
Woody Allen, Diane Keaton, Tony
Roberts
LV Paramount Home Video LVB112 .$29.95
PLAY MISTY FOR ME
Clint Eastwood, Jessica Walter, Donna
Mills

LV MCA Videodisc $29.95
PRETTY BABY
CED RCA SeiectaVision $27.98

RACE FOR YOUR LIFE CHARLIE BROWN
Charlie Brown, Lucy, Linus, Snoopy
LV Paramount Home Video LV8850 .$29.95
RAGGEDY MAN
Sissy Spacek, Eric Roberts, Sam
Shepard
LV MCA Videodisc 10-032. $29.95

RAGTIME
LV Paramount Home Video LV 1486 ...... $35.95

REVENGE OF THE PINK PANTHER
CED RCA SelectaVision $24.98

RICH & FAMOUS
Jacqueline Bisset. Candice Bergen

CED MGM/UA Home Video
MD100111 ..$24.95
Beta MBB0O111 .$79.95
VHS MvV800111 .$79.95
ROCKY
Beta & VHS CBS-Fox Video.... $69.98

ROMEO & JULIET
Laurence Harvey, Susan Shantall
Beta & VHS Blay Video... .. .$49.95

ROSEMARY'S BABY
LV Paramount Home Video LV6831 .$35.95

ROUGH CUT
LV Paramount Home Video LV1213 ......$29.985

sSOs8
Julie Andrews, William Holden, Shelley
Winters, Richard Mulligan, Larry
Hagman, Loretta Swit, Robert Vaughn,
Marisa Berenson, David Young

Beta & VHS CBS-Fox Video. .$59.98
THE SEARCHERS
CED RCA SelectaVision .$24.98

THE SEDUCTION
Morgan Fairchild, Andrew Stevens,
Michael Sarrazin, Vince Edwards
Beta & VHS Media Home Entertainment
M196. .$59.95
THESEDUCTION OF JOE TYNAN
Alan Alda, Meryt Streep, Barbara Harris

LV MCA Videodisc 10-024. .$29.95
SEMI-TOUGH

CED RCA SelectaVision .$21.98
SERIAL

LV Paramount Home Video LV1191 ......$29.95

SEVEN BRIDES FOR SEVEN BROTHERS
CED MGM /UA Home Video

MD10091 $24.95
Beta MB700091 $69.95
VHS MV700091 ... $69.95

THE SEX MACHINE
Agostina Belli
Beta & VHS Media Home Entertainment
M214. $49.95
SHANE

LV Paramount Home Video LV6522 ......$29.95
SHERLOCK HOLMES DOUBLE FEATURE
Il: THE WOMAN IN GREEN

Henry Danielle, Hilliary Brooke

Beta & VHS Electric Video

THE SOUND OF MUSIC
Julie Andrews, Christopher Plummer

LV 20th Century-Fox 1051 $49.95

SPACED OUT
Barry Stokes, Glory Annen, Lynne Ross

Beta & VHS Thorn EMI Video 614 $59.95
STAR WARS

Beta & VHS CBS-Fox Video $79.98

CED& LV $34.98
THE STING

Paul Newman, Robert Redford;"Robert
Shaw

LV MCA Videodisc 11-001 .$29.95
A STRANGER IS WATCHING
Rip Torn
CED MGM/UA Home Video
MD100144 $24.95
Beta MB800144 $79.95
VHS MV800144. $79.95
THE STUD
Joan Collins, Oliver Tobias
Beta & VHS Thorn EMI Video 618 ........6§69.95
SWAN LAKE
The Royal Ballet
LP Pioneer Artists PA-82-018 $69.95

To get your company's new video re-
ieases listed, send the following infor-
mation — Title, Performers, Distributor/
Manufacturer, Format(s), Catalog Num-
ber(s) for each format, and the Suggested
List Price (if none, Indicate “No List” or
“Rental")—ta Bob Hudoba, B8iliboard,
2160 Patterson St., Cincinnati, Ohio 45214.

Would you prefer to
watch these video cassettes
in black and white or color?

Chances are you wouldn’t deliberately watch these
color VHS video cassette releases in black and white.
But you'll still be listening in black and white if
you don't take advantage of the stereo soundtracks
encoded with Dolby noise reduction on these and
many other recent VHS releases.

Today, thanks to the new stereo-format VHS
video cassette, TV sound is finally coming of age.
Many VHS recorder models and pre-recorded VHS
titles with stereo sound-tracks are already available*
To enjoy this new development, all that’s necessary
is to connect one of the new recorders to your
stereo music system.

The key to the quality sterea sound these recorders
and cassettes can provide is Dolby B-type noise
reduction (the same system used in your audio
cassette deck). Like audio cassettes, video cassettes
are inherently noisy, because of their narrow sound-
tracks and slow recording speeds. By significantly
diminishing tape hiss, Dolby noise reduction makes
possible not only low-noise stereo sound, but
higher overall fidelity as well. That’s why Dclby

www.americanradiohistorv.com

B-type noise reduction is featured in the new stereo
VHS recorders and is used to encode the sound-
tracks of pre-recorded stereo VHS releases.

Stereo VHS cassettes play back on conventional
mono recorders at least as well as conventional
cassettes, so you can start building up a library of
stereo tapes now (look for the word “stereo” and
the familiar OO® logo an the box). But visit your
home electronics dealer soon for a demonstration
of stereo television sound which at long last catches
up with the color television picture.

*Among those offering stereo VHS recorder models with Dolby NR are
Akai, Curtis-Mathes, G.E., Jensen, JVC, Magnavox, Panasonic,
].C.Penney, Quasar, RCA, and Sylvania. Most distributors of pre-
recorded VHS video cassettes are now regularly releasing stereo titles
encoded with Dolby NR, including feature films from 20th Century-Fox,
MGM, Paramount, United Artists, and Universal.

X1 Dolby

Dolby Laboratories Licensing Corp., 731 Sansome Street, San Francisco,
CA 94109, 415-392-0300. “"Dolby"” and the double-D symbol aretrademarks
of Dolby Laboratories Licensing Corp. $82/4122.
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- MGM/UA, Cannon In License Deal

NEW YORK —In a new twist to home video acquisition, MGM/UA has
agreed to acquire rights to 23 feature films, most not even yet completed.
The licensing agreement, with Cannon Films, is, for the most part, for films
currently 1n production.

MGM/UA will have exclusive U.S. and Canadian home video rights
(videocassette and disk) to such films as “Lady Chatterley’s Lover,” now in
national theatrical distribution; “That Championship Season” with Bruce
Dern, Stacy Keach, Robert Mitchum, Martin Sheen and Paul Sorvino;
“The Wicked Lady” with Faye Dunaway, Alan Bates and John Gielgud;
and “Sahara” with Brooke Shields.

Titles in pre-production to be released by MGM/UA for home video in-
clude “Sword Of The Valiant” with Sean Connery and Miles O’Keeffe; *10
To Midnight” with Charles Bronson; and “Mata Hari” with Sylvia Kristel.

Negotiations for the acquisition were handled by Ronna Wallace,
MGM/UA’s vice president of programming, west coast; Benton Levy,
MGM/UA’s director of business affairs; and Yoram Globus, president of

the Cannon Group, parent company of Cannon Films.

TONI TAPING—Toni Basil has videotaped her first Chrysalis single,

“Mickey,” with Video Transitions. She directed the piece; Simon Lait pro-
duced.

IN FRENCH MARKET

Porn Dominates Vid Sales

PARIS—Pornographic videotapes
still account for over 50% of all soft-
ware sales in France. Average retail
cost per unit is $70. With more than
70,000 sold last year, straight sale
revenue alone stands at around the
$5 million mark.

Porn’s market share is declining
steadily, though, from its peak of
80%. Major distributors like RCA
and Warner will not touch it, nor
will reputable magazines accept
porn advertising. Cassettes have (o
be sold in plain cartons, and in a bid
to prevent foreign porn from cash-
ing in on the public exhibition mar-

ket, authorities have slapped on a
duty of no less than $42,000 per title.
Even so, turnover is still increas-
ing by 10% annually, and very dis-
creetly retail outlets other than sex
shops are stepping in, particularly in
the Montmartre district of Paris.
Some department stores even stock
porn on video alongside other cas-
settes in their disk departments. and
mail-order trade is growing.

In the long term some kind of re-
strictive legislation seems probable,
but in the meantime porn is proving
a profitable field for small busi-
nesses. HENRY KAHN

LIVE SURPRISE—Ted Nugent heid a surprise party for listeners of Detroit’s

WRIF-FM, who were invited to a video shoot for an unnamed artist. Winners of

the promotion got to see Nugent perform songs from his latest Atiantic album,

“Nugent.” Clips are being produced on “Bound And Gagged” and “No No
No”’ from the album.

Pro Equipment & Services

Asia Luring Australian Artists
Cheaper Studios, Creative Climate Attract Top Bands

By GLENN A. BAKER

SYDNEY—As Australian record-
ing studios increase prices to match
their facilities, more and more Aus-
tralian acts are looking towards
Asian studios both to cut expenses
and to provide a stimulating creative
climate.

Two major Australian rock bands,
Paul Kelly and the Dots (Mush-
room) and the Eurogliders (Poly-
Gram), have recently recorded al-
bums at Cinema Audio Studio in
Manila, adding to the pop emigra-
tion.

This 24-track studio features an
Eastlake room built under the super-
vision of Tom Hindley. It’s owned
by 1950s Filipino movie star Jose
Mari C. Gonzales, who converted
the garage he once used to house his
collection of 13 cars.

Its rates are around a third of
comparable Australian studios and
roughly a quarter of fees charted in
similar U.S. recording centers.

INDEPENDENT THRUST

Paul Kelly and the Dots spent two
months in the Philippines, of which
five weeks was spent in actual
recording chores. Says Kelly: “I
guess it is rather like a poor man’s
Monserrat. It has a computerized
desk and is not all that different
from Richmond Recorders in Mel-
bourne, where we usually record.
We had to take out a few outboard
pieces, but that was about it.

“However, the economics of the
exercise were rather attractive. The
total cost of studio time, air fares, ac-
commodation and general expenses
added up to what it would have cost
us to do the album in Australia. Be-
cause in Manila we couldn’t call up
some guy from around the corner to
come in and add an instrument, we
had 1o do everything ourselves.
That’s made the album very much a
band statement.”

Eurogliders’ manager Brian Pea-
cock flew to Manila on the sugges-
tion of Dots’ manager Barry Earl, af-
ter he’d been unable to book any

Creative Workshop Grows
Via New Studio Addition

By KIP KIRBY

NASHVILLE—Seven years after
Creative Workshop opened its doors
as one of Nashville's first “pop-ori-
ented” recording facilities, owner
Buzz Cason has added a second stu-
dio adjacent to the original building.

Designed by George Augspurger
of L.A’’s Perceptions Inc., Creative
II features a 32-track Sphere Eclipse
C automated console, Studer 24-
track and 2-track tape machines,
Studer half-inch mastering units
and A80s, custom two-way JBL/
TAD monitors, and extensive digital
and electronic outboard effects.

The addition of Creative II to the
original Westlake room now pro-
vides both Dolby and dbx noise re-
duction system capabilities for
chients.

Both Creative rooms will be cater-
ing more directly to independent en-
gineers, notes studio vice president

CREATIVE lI—Nashville sheriff Fate Thomas cuts the
Workshop’s second studio facility. Looking on at the celebration festivities
are Creative Workshop president Buzz Cason, left; studio vice president

Brent Maher, though there are three
in-house engineers available as well:
Mabher, Lee Peterzell and Todd Cer-
ney.

Maher views the increased em-
phasis on independents as reflective
of the ongoing trend among major
recording capitals. “Clients are now
developing allegiance to individual
engineers rather than to studios
themselves in many cases,” he says.
“With today’s technology, they can
demand more.”

Creative Workshop II offers a nat-
ural wood decor, parquet floors, a
large isolation room and two smaller
booths, and a ‘*‘reasonably live”
sound. Its logo is an acoustically
functional mural made of seven
kinds of woods, and a combination
of woods are blended throughout
the studio, which also contains
Southern Writers Group and Buzz
Cason Enterprises.
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Brent Maher, center; and Montez Nugent, studio manager, right.
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ribbon to open Creative

studio time in Australia during a lo-
cal recording boom period from De-
cember, 1981 to the early new year.
His act was then based in the city of
Perth, a western center so isolated
from the rest of Australia by virtue
of ludicrously expensive air fares
that travel to Asian cities is cheaper
than travel to, say, Sydney or Mel-
bourne.

Peacock’s previous act the Dugites
had imported UK. producer Bob
Andrews (ex-Graham Parker’s Ru-
mor) into Perth to work on an album
at the new Plant Studio there in
1980. However, they weren't all that
pleased with the facility and Pea-
cock wanted to record the Euro-
gliders elsewhere.

He says: “We found, like the Dots,
that we could save money by record-
ing overseas. We got the album in on
a $40,000 budget and that included
six weeks in Manila and an Austra-
lian remix. We had no problems
recording there at all. There are
good equipment hire places where
you can get pretly well everything
you need.”

The Dots’ album, “Manila.” was
produced by Kelly himself, with
Australian engineer Chris Thomp-
son. The Eurogliders used Filipino
engineer Dindo T. Aldecoa and Brit-
ish producer Lem Lubin, who’d pre-
viously worked with Jjudie Tzuke,
the Clash and the Vibrators.

Says Peacock, himself a veteran
Australian rock musician and song-
writer: “PolyGram wasn’t exactly
wild about the idea of going to Ma-
nila, certainly not in the beginning,
because they could see too many
things going wrong.

“I had to watch costs all the way.
even used advance-purchase excur-
sion air fares. But in the end Poly-
Gram was very pleased with the way
it all came out.”

But Peacock warns: “Though in
our case it worked out well, it may
not be the same for all other bands.
Signs are, though. that the practice is
spreading.

“After all, if international bands
can record in Jamaica or Switzer-
land, why can’t Australian acts do
the same thing in Asia?”

Nimbus Nine Offers
‘Flexible’ Environment

NEW YORK-This city’s newest
recording facility, Nimbus Nine, has
been opened here by Geoff Daking,
a commercial and pop music record-
ing engineer and producer.

According to Daking, who claims
to have built at least six New York
City recording studios in the past 10
years, Nimbus Nine was designed
and built on the premise that a com-
pact, flexible recording environment
geared toward eight to 10 piece ses-
sions, would be welcomed by artists,
record labels and advertising
agencies.

The unit features a 24 track Tri-
dent Series 80 console, MCI tape
machines, JBL model 4430 studio
speakers, a wide range of SMPTE
code hardware for film and video
mixing, Bryston amplifiers and API
limiters. Also included are AKG and
EMT reverbs, and a full comple-
ment of esoteric components, in-
cluding the new Publison unit from
France.

The firm’s clients include Rod
Stewart, Meat Loaf, Herbie Mann
and Buddy Rich as well as Coke,
Pepsi,- Exxon, Chevrolet auto-
mobiles and Sasson designer
sportswear.
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In New York, at Unique Recording Studio,
Jurgen Korduletsch producing Claudja Barry's
new album for Mirage. Engineering is Michael
Finlayson,

At Soundworks, Novo Combo completing
recording of PolyGram album with Elliet Schei-
ner producing and engineering, assisted by Mi-
chael Morongell. . .. Ed Watson mixing his up-
coming album for Charlies with Ralph Moss
engineering and Eddie Osorio assisting.

Robert Fripp producing the Roches for
Warner Bros. at Blue Rock Studio with engineer
Craig Leon. . . . Rupert Holmes and Eddie Koryin
producing Tyler Von Jeebes for The Holmes Line
with Michael Ewasko behind the board.

At Park South Studios, Public Image Ltd. are
self-producing their latest album with Chris Ter-
gensen as engineer and assistant Bob Miller.

Paul Simon overdubbing for his forthcoming
digital LP at Soundmixers. Producing are Lenny
Waronker and Russ Titelman. . . . Canadian rock
group Saga working on album project with engi-
neer Darroll Gustamachio. . . . Tony Outeda has
Nick Jameson in to cut some singles with engi-
neer Neal Ceppos, while Sandy Linzer and Dr.
Buzzard's Savannah Band continue working
with engineer Tim Bomba.

Marking its 22nd year of providing sound-
tracks and original scoring, Servisound Inc.
recently installed new consoles and signal proc-
essing equipment to serve its video, film, radio
and multi-media clients. The new equipment in-
cludes a 24-track Syncon I, two additional Allen
& Heath multi-track consoles and a Harmonizer.
Servisound's capabilities now include high
speed duplication of quad recording for multi-
language and multi-media production.

At Pyramid Sound in Ithaca, New York, Felix
Pappalardi producing Bibleblack (ex-members
of Black Sabbath, Rainbow and “Jesus Christ
Superstar”). The project is being engineered by
Buddy Pollack.

In Philadelphia at Queen Village Recording
Studios, producer Walter Kahn finishing up proj-
ect with Karen Young for Atfantic with engineer
Lorenzo Wright. ... David Morris and Roger
Meltzer working on single for Archie Bell and
also completing a project on Garfield Fleming.

In Chicago, at the Chicago Recording Com-
pany, Capitol recording artists Duran Duran are
working on forthcoming single with Hank Neu-
berger as engineer. . . . Steve Camp working on
new LP for Word with engineer Neuberger. . ..
Grey-Star, a Midwest band fronted by former
Black Qak Arkansas vocalist Ruby Starr, com-
pleted tracks produced by Phil Bonanno.

In Ann Arbor, Mich., the Stingrays currently
working on album project with producer Tom
Connor at Solid Sound.

At Studio A in Dearborn Heights, Mich., pro-
ducer Don Shaw cutting tracks with High Blood
Pressure. . . . Eric Morgeson producing and en-
gineering a single on Shelly Lyons. . . . Dave At-
kins mixing tracks on Evelyn for Country In The
City Records. ... The Caruso’s self-producing
their latest project. . . . Janet Van Gordon finish-
ing up her first album which was produced by
Lenore Paxton and engineered by Morgeson.

At Reel Sound in Bloomfield Hills, Mich., Tom

Burns self-producing his debut release with en-
gineer Jamie Ascenzo and assistant Brian As-
cenzo.

In Los Angeles, at Jennifudy Studio, John
Parker and Brian Potter producing Alphie for
RCA

In San Rafael, Marty Balin mixing new mate-
rial at Tres Virgos Studios with Bob Hodas engi-
neering and Gordon Lyon as assistant engineer.

Studio Track

... The Pirates mixing tracks for the Haiku la-
bel. Engineering is John Cuniberti with Lyon as-
sisting. . .. Dana Mlbert just finished up tracks
for Done By Mirrors Music with John Paul Hoppe
producing and David Blossom and Karin Kirsh
engineering.

At Different Fur Recording in San Francisco,
Bill Summers finishing his latest LP on MCA
with Stacy Baird as engineer and Howard John-

¥

ston assisting. .. . Stu Cook, former bassist for
Creedence Clearwater, produced an album for
The Explosives. Baird and Johnston are engi-
neering. . . . David Cohen, formerly with Country
Joe and the Fish, just completed an album of
original material with Mark Needham engineer-
ing and Don Mack and Johnston assisting.

At Commercial Sound Studio in Las Vegas,
Tony Orlando completing production on his al-

bum, being produced by himself and Brooks Ar-
thur. The project is engineered by Robin Free-
mand and Bob Garretson. . . . Timi Yuro is
overdubbing vocals on tracks with Willie Nelson
for album to be released in Europe.

Editor’s note: All material for the
Studio Track column should be directed
to Erin Morris in Billboard’s Nashville

office.
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Benson To Play South Africa
To Be First Major Black Act At Sun City Superbowl

Billboard photo by Chuck Pulin
WHO FANS—Fans line up in front of the Ticketron office in Grand Central Sta-
tion in New York to purchase tickets for the Who, set to play Oct. 12 at Shea
Stadium. 70,000 tickets were sold in two days and a second show was added.

Who ‘Farewell’ Tour Will
Include Stadium Concerts

NEW YORK-The Who, one of
the most popular attractions in pop-
ular music, is making its “farewell”
tour of the U.S. this fall. The tour,
which will include some stadium
dates, is being sponsored by Schlitz
beer.

Altogether, the Who is expected to
play 34 cities in the U.S. including
two shows at Shea Stadium in New
York, Oct. 12 and 13, and a date in
Philadelphia’s 100,000 capacity JFK
Stadium. Shea Stadium will have a
capacity of 70,000 for the shows,
since tickets were also sold for the
floor of the stadium. The first Shea
concert sold out within two days,
and the second show, which was
added later, was expected to sell out
within the week.

After a couple of warmup dates in
Britain, the U.S. tour will begin at
the Capitol Centre in Largo, Md. on
Sept. 22, and the first leg will end at
the Los Angeles Coliseum, Oct. 29.
The group will then take a month off
before returning Nov. 26 at Atlanta’s
Omni. The tour is booked by Pre-
mier Talent and there are appar-
ently still a few open dates.

No details have yet been an-
nounced about Schlitz’s participa-
tion in the Who tour. The band ac-
tively sought a corporate sponsor for
its tour, even putting an advertise-
ment in an advertising industry
trade paper announcing its avail-
ability.

The tour is billed as a “farewell
tour,” with the band concentrating

in the future on recording and indi-
vidual projects. But at a press con-
ference announcing the tour, singer
Roger Daltrey indicated that it may
not be the last time the Who play to-
gether live. “This is the first farewell
tour,” he joked.

By SUZANNE BRENNER

JOHANNESBURG—The signing
of America’s George Benson to play
a seven-date season at the Sun City
Superbowl in Bophuthatswana, 100
miles outside this city, is being pro-
jected here as a contemporary music
coup bordering on the sensational.
First concert is Aug. 28.

Benson’s acceptance of the deal
(he’s managed by Ken Fritz Produc-
tions) makes it virtually certain that
he’ll be the first major black star to
play the 7,000-seat venue. It comes
in the context of ongoing sensitivity,
particularly in the U.S,, to perform-
ances by black artists in South Af-
rica. The O’Jays recently announced
that they would no longer appear
there (Billboard, Aug. 21).

Gladys Knight and the Pips and
Ben Vereen, though advertised by
Sun City as “coming attractions,”
didn’t appear, reportedly because of
political considerations.

But according to Benjy Mudie,
marketing executive of WEA South
Africa, the South African market
ranks in the world top five for sales
of Benson albums. All his releases
here have gone gold or double gold,
though it should be added that in
this territory, gold is 20,000 LP units
and 25.000 singles.

Disappointing Crowd At
Atlantic City Rock Show

By MAURIE ORODENKER

ATLANTIC CITY—For the first
time since 1976, when an Atlantic
City Pop N Rock Festival was
staged at the Atlantic City Racetrack
in suburban Hamilton Township, a
major outdoor rock event was held
here Aug. 8.

Everything went smoothly—ex-
cept for the boxoffice, which was hit
by the “Atlantic City mentality” of
the resort’s rock fans and overcast
skies in nearby Philadelphia. Only
7,100 persons showed up at 2 p.m.
for the concert featuring Blue Oyster
Cult, Aldo Nova and the Dregs.

Billed as The Dr Pepper Rock
Bowl, with the soft-drink sponsor
kicking in with radio spot advertis-
ing in the Philadelphia-South Jersey
market, the outdoor concert was
staged in Bader Field, a resort air
field some five blocks from the
beach and boardwalk. The concert
was promoted by East Coast Con-
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certs of Philadelphia, headed by Ste-
ven Starr and Greg Benedetti. They
looked for a crowd of at least 7,500
for the airport stadium, which has a
capacity of 10,000.

With tickets going at $10.50 each
and the city getting 6% of gross ticket
sales, there was a short $71,000 in the
till. Benedetti says the gross fell short
of the break-even point and the pro-
moters lost a bit of money. Only
3,500 tickets were sold in advance,
and the promoters looked for nice
weather to bring down the fans from
Philadelphia. While the sun was
shining brightly here, it was overcast
in Philadelphia with rain forecast—
enough to discourage fans from tak-
ing the hour’s drive from the city.

Benedetti also blamed the “Atlan-
tic City mentality”: at this time of
the year, he said, young people
among the natives prefer to enter-
tain themselves with radios on the
beach. And instead of putting out
$10 for a live concert with top qual-
ity names, they prefer to spend a few
dollars for a few beers at some rela-
tively inexpensive bar, where they
can hear the same top names from a
jukebox.

However, industry attention has
focused on Benson and his eventual
crowd-pulling success, for his appeal
is to a large extent in the local black
market of South Africa. The artists
who have previously visited the Su-
perbowl have essentially drawn
white audiences.

Following fast on confirmation of
the Benson trek, it was revealed that
Liza Minnelli would celebrate her
return to the stage after more than a

year’s absence with nine concert ap-
pearances at the same venue. Sol
Kerzner, head of the Southern Sun
group which runs Superbowl, says
that’s the biggest number of concerts
booked for one artist since Frank Si-
natra was there a year ago.

With the boxoffice for Minnelli
opening this week (1), a rush for
tickets, top price $50, is anticipated.
Tickets for Benson range from
$15.50 to $30.50.

Tokyo Amphitheater Set
For Complete Refurbishing

By SHIG FUJITA

TOKYO — The operators of
Tokyo’s Hibiya Tagain Tagai On-
gakudo, an amphitheater located in
the Hibiya public park next to the
Imperial Palace, are completely re-
furbishing it to make it into an inter-
nationally recognized entertainment
center.

The reconstruction and installa-
tion of the latest electrical and sound
equipment should be completed by
April, 1983. The existing concrete
seats are being removed, replaced by
comfortable wooden seats, and a
much wider stage is being built.

The hall, mostly used for music
and dance performances, had a seat-
ing capacity of 6,000 when it was
opened in 1923. Margot Fonteyn
danced there prior to World War II;
Frank Sinatra sang there on his first
visit to Japan many years ago.

Rock concerts have been staged
here in recent years, but have at-
tracted complaints from local resi-
dents, and guests in the Imperial Ho-
tel, about the volume level.

Similar complaints from residents
about loud music from rock and jazz
concerts resulted in the Denen Coli-
seum, originally a tennis stadium,

banning such events earlier this
year. As a result the 1982 “Live Un-
der The Sky” concert, part of an an-
nual series given by leading U.S.
jazzmen for the past five years, was
called off.

The restructuring of the Hibiya
Ongakudo means there will be no
outdoor stage for concerts in Japan
until the spring of next year.

It seems likely that, because of the
rash of complaints about pop and
rock concerts, the new Hibiya On-
gakudo will also shut out rock
bands, though Japanese promoters
are ready to argue the point.

The reconstruction work is ex-
pected to cost an estimated $1.15
million.

Talent Forum
Rescheduled

The Billboard Talent Forum,
originally slated to take place Sept.
8-10 in Newport Beach, Calif,, has
been rescheduled for March, 1983.
For further details, see Billboard’s
Aug. 28 issue, page. 4.

Blondie Cancels U.K. Concert Tour

LONDON—American rock act
Blondie has cancelled its U.K. tour,
scheduled to start in Scotland on
September 1, due to poor ticket
sales.

Mick Cater, promoter for the tour,
says: “The group had a great show
planned, but although we sold more
tickets than most bands could hope
for in the current economic climate,
it just wasn’t enough to cover the
costs involved.

“The Stones’ tour earlier this year
took so much money out of the mar-
ket that now everyone is suffering
because fans just don’t have the cash
to buy concert tickets.”

Meanwhile, Blondie’s guitarist

Chris Stein has launched his Animal
Records label here via Chrysalis.
First three single releases are by Iggy
Pop, Gun Club and Walter Sted-
ing—the first recording artist man-
aged by Andy Warhol since the Vel-
vet Underground.

Stein says the label aims to present
a mixture of styles without compro-
mising artists and “plans to reintro-
duce an element of wildness to ra-
dio—particularly in the U.S”
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THE POLICE .
THE ENGLISH BEAT
Municipal Auditorium, Nashville
Tickets: 312.50, $10.50,
general admission

“Ee-0-oh, Ee-0-oh" may not have the impact
of "Give Peace A Chance” as a youth culture slo-
gan, but the chant must have been repeated
100 times in unison Aug. 17 by the 7,577 who
saw the Police in their two-hour, 18-song show.
It was the only Southern stop in their current
tour, but may not have sold out because of a
Memphis date in June.

The concert ran the gamut, from the some:
what trite power-pop of “De Do Do Do, De Da Da
Da,” "Roxanne” and “Don't Stand So Close To
Me" to the mood-setting pieces such as “lnvis-
ible Sun.” And while the pop tunes aroused the
Nashville audience to the most visible excite-
ment levels, the mind-rockers were where the
Police delivered their most convincing perform-
ances, often reproducing studio effects faith-
fully with a minimum of instrumentation and vo-
cals. Smoke and lighting tricks sometimes
helped, but music made the show.

Ironically, the echo in the cavernous arena
(with 7,000 permanent seats, the main floor fes-
tival) helped the band create domes of sound on
a few pieces. On “Shadows In the Rain,” for in-
stance, lead singer Sting played an upright
bass (which glowed on stage) and hit some liter-
ally show-stopping licks that were amplified and
allowed to reverberate up to a full minute. The
trick blasted everyone in the house—with both
awe and pain—and got repeated on other num-
bers.

The vocal chants on “Invisible Sun” circled
the arena’s steel-and-concrete walls in what one
studio engineer in the crowd called a “jacuzzi of
sound.” A three-piece brass section added a
much-needed lightness to about half the songs,
matching vocal tones on “Spirits In The Material
World" and “Roxanne,” creating with saxo-
phone a type of “sax-anne/Roxanne” refrain on
the latter. Andy Summers had numerous brassy
and orchestral effects built into his guitar, fed
through a synthesizer.

Trouble is, the sonic boom frequency of
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Sting’s bass tricks combined with the 3.5 sec-
ond reverb time of the arena to force some
people out-—or to put in ear plugs. At one point,
a building staffer crawled out on a beam high
above the audience, carrying a flashlight. Was
he checking for stress cracks? And the sound
engineers, positioned toward the back of the
main floor, may have been unaware of sound
problems. They wore headphones—or, were they
ear muffs?

And what a shame that poor sound mangled
the intricate ska/reggae/punk rhythms and
melodies of the English Beat, a seven-member
‘two-tone” group from Birmingham, England.
Even if their intense songs about daily, worldly
copes and hopes were delivered well, all but a
few tunes fell into the neophyte audience like
foreign casseroles.

Except to lucky listeners on the front floor,
the loud biracial vocals of Ranking Roger and
David Wakeling were crushed by an even louder
mix of Everett Morton's drums (or, to those
seated near the rafters, screeching treble
tones). Lean rhythm guitar slashes were lost,
but Saxa's saxophone blasts were a saving
grace.

The group unfortunately left out melodic and
accessible tunes such as “Walk Away” and
“Drowning” from their “Wha’ppen” LP and in-
stead played 40 minutes of heated, frantic
tunes—not a good approach to a new Southern
audience. The mix and material came together
only on “Get A Job" and “Save It For Later,” and
even then the lighting crew had trouble finding
the lead singers. CARTER MOODY

KENNY ROGERS
LARRY GATLIN & THE
GATLIN BROTHERS BAND
Brendan Byrne Arena
Meadowlands, N.J.
Tickets: $17.50. 815 & $12.50

Not many artists with country followings can
open a show with a spray of lasers and smoke
effects set to “Chariots Of Fire." But now that
Kenny Rogers is firmly entrenched in the mass
appeal realm, he can afford to cater to the vary-
ing tastes of his audience without offending any
of them.

Performing in the round, with his band
Bloodline playing in a floor level pit in the center
of the stage, Rogers put no distance between
himself and the crowd. For the first two songs,
he circled the stage, continuously collecting
reams of flowers and cards. Then he launched
into a well-polished hit parade which reflected
his various influences, from Lionel Richie Jr.'s
“Lady” to the First Edition’s “Ruby, Don't Take
Your Love To Town™ to straight country story
songs like “The Gambler” and “Lucille.”

Twice during the show, four screens were
lowered for video presentations. The first was of
Rogers' current feature film, “Six Pack,” set to
“Love Will Turn You Around”’; the second was of
“Coward Of The County,” with Rogers singing
the title tune. But for the most part, Rogers was
the show, completely at ease as he tossed auto-
graphed tambourines and frisbees into the
crowd and urged the audience to sing along.

Opening act Larry Gatlin and the Gatlin
Brothers Band also seemed to adapt well to
playing in the round. The three slowly rotated

about the stage, using eight standing mikes.
Their impeccable harmonies highlighted tunes
like “Broken Lady,” “Take Me To Your Loving
Place” and “All The Gold In California.” Al-
though Gatlin used to have a reputation for oc-
casionally being temperamental while perform-
ing, he was extremely congenial during this
show. ROBYN WELLS

TALKING HEADS
Forest Hills Stadium, New York
Admission: 315

It's.hard to believe that a short time ago Talk-
ing Heads was playing the scruffy venues of the
punk era. Today they seem to the arena born, so
smooth—slick, even—is their showmanship. At
Forest Hills the Heads, in their enlarged two-
tone format, treated the near-capacity crowd to
a performance of studied and impeccable efe-
gance.

Burning Spear opened the show with a pleas-
ant, rich set that somehow failed to move the
audience. There was nothing audibly or visibly
wrong with their performance, but one suspects
that the concertgoers were not in the mood to
succumb to Burning Spear's hypnotic rhythms,

Talking Heads, on the other hand, electrified
their audience. Utilizing their musical resources,
as well as lighting and choreography, with the
greatest restraint imaginable, they took the sta-
dium on a well planned tour of their best known
songs—with a new untitled tune thrown in—
pitching high and low but always on the mark.
David Byrne's athletic antics were all the more
breathtaking for being subdued and his voice, in
the trademark demented style that is the band's
sole souvenir from the punk era, was smoothly
encased in Dolette McDonald's, and occasion-
ally Nona Hendryx's, backup vocals.

Talking Heads' recent flirtation with funk has
flowered into a full-blown affair, perhaps a mar-
riage. Black music has enriched them and they,
in turn, have treated it with craftsmanship and
respect. The concert at Forest Hills showed that
good taste is the best, perhaps the only, ground
where all musical traditions can meet as peers
and even dare embrace. ENRIQUE FERNANDEZ

Billboard photo by Chuck Pulin

PIER DATE—Rickie Lee Jones piays

the Dr Pepper Music Festival in New
York,

Survey For Week Ending 9/4/82

Boxscore

The following are amang the top concert grosses nationwide reported through the survey week. Included are act(s),
gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of seliouts and
dates(s).

e GENESIS, ELVIS COSTELLO & THE ATTRACTIONS, BLONDIE, A FLOCK OF
SEAGULLS, ROBERT HAZARD & THE HEROES—$918,776, 58,335 (90,000
capacity), $15.75, Electric Factory Concerts, JFK Stadium, Philadelphia,
Aug. 21.

e POLICE, TALKING HEADS, JOAN JETT & THE BLACKHEARTS, THE ENG-
LISH BEAT, A FLOCK OF SEAGULLS, SPOONS—$776,480 (Canadian),
38,824 (50,000), $26 & $22, Tridecca, CNE Exhibition Stadium, Toronto.
Aug. 13.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-
NIE SHORR—$613,691, 42,538, $17.50, $15 & $12.50, C. K. Spurlock/
Monarch Entertainment Bureau. Brendan Bryne Meadowlands Arena, E.
Rutherford, N.J., two sellouts, Aug. 19-20.

e POLICE, CORBEAU, THE ENGLISH BEAT, A FLOCK OF SEAGULLS—
$367,133 (Can.), 23,686 (25,000), $15.50, Savase/Fosel/Sabourin Prods.,
McGill Stadium, Montreal, Aug. 11.

e QUEEN, BILLY SQUIER—%324,663, 24,824 (30,000), $13.50 & $12.50,
Concert Prods. Int'l, Maple Leaf Gardens, Toronto, two shows, Aug. 2-3

e REO SPEEDWAGON, JOHN COUGAR—$285,765, 26,730, $11 & $10, Con-
temporary Presentations, Myriad Convention Center Arena, Oklahoma
City, two seliouts, house attendance record, Aug. 18-19.

e ASHFORD & SIMPSON, MAZE W/FRANKIE BEVERLY, LAKESIDE, PEABO
BRYSON, PATRICE RUSHEN—-%$217,045, 15,900, $15 & $12.50, Michael A.
Rosenberg Presents/Ricky Walker, Omni, Atlanta, sellout, Aug. 21.

e CROSBY, STILLS & NASH—%$212,062, 16,732, $13.50 & $10.50, Ron Delse-
ner/Tony Ruffino-Larry Vaughn Prods., Nassau Coliseum, Uniondale, N.Y.,
sellout, Aug. 14.

e POLICE, ENGLISH BEAT, THEATRE—$187,761, 13,880 (15,000), $15 &
$13.50, in house promotion, Castle Farms Music Theatre, Charlevolit,
Mich., Aug. 15.

o CROSBY, STILLS & NASH, KANSAS—$170,198, 14,750 (20,000), $13.50 &
$11.50, Electric Factory Concerts, Hersheypark Stadium, Hershey, Pa.,
Aug. 10.

e OAK RIDGE BOYS, JANIE FRICKE—$160,000, 23,564, $8 & $6, in-house
promotion, lowa State Fair Grandstand, Des Moines, two sellouts, Aug. 20.

e QUEEN, BILLY SQUIER—-$157,075, 13,453 (17,048), $12.75 & $10.75,
Pace Concerts, Summit, Houston, Aug. 20.

e QUEEN, BILLY SQUIER—$149,100, 11,760 (19,012), $13.25 & $11.25,
Coast-to-Coast Prods., Reunion Arena, Dallas, Aug. 21.

e ALABAMA, JANIE FRICKE—$144,600, 11,908, (16,000), $12.50, Fowler
Prods., Met Center, Minneapolis, Aug. 13.

o KENNY ROGERS, LARRY GATLIN & THE GATLIN BROTHERS BAND, LON-
NIE SHORR—$142,487, 9,786 (11,543), $15 & $12.50, C.K. Spurlock, New
Haven (Conn.) Coliseum, Aug. 15.

e STRAY CATS, RIPPTIDES—$129,567, 13,200, $10.75 & $9.75, Avalon At
tractions, Hollywood (Calif.) Paladium, three sellouts, Aug. 21-23.

' @ BARBARA MANDRELL, STEVE WARINER—$125,000, 14,000, $10& $8, in-
house promotion, Illinois State Fair Grandstand, Springfield, two sellouts,
Aug. 7.

e JAMES TAYLOR, KARLA BONOFF—$124,340, 9,000, $13.50 & $12.50, Fey-
line Presents, Red Rock Amphitheatre, Den r, sellout, Aug. 20.

e OAK RIDGE BOYS, T.G. SHEPPARD—$119,340, 14,000 (22,672), $8.50, in-
house promotion, Kentucky State Fair Grandstand, Louisville, two shows,
Aug. 17.

e OAK RIDGE BOYS, RONNIE MILSAP—-$115,106, 17,261, $7 & $6, in-house
promotion, Wisconsin State Fair Grandstand, W. Allis, sellout, Aug. 13.

e BLACK SABBATH—$111,760, 9,634 (14,675), $12.50 & $10.50, Monarch
Entertainment Bureau, Brendan Bryne Meadowlands Arena, E. Rutherford,
N.J., Aug. 22.

o BARBARA MANDRELL, RICKY SKAGGS—$110,000, 10,110 (11,400), $12
& $10, in-house promotion, Charlotte (N.C.) Coliseum, Aug. 13.

e GAP BAND, ZAPP W/ROGER, AFRIKA & BAMBAATAA & SOUL SONIC
SOURCE, GOODIE—$105,762, 10,484, $10.50 & $9.50, Contemporary
Prods./W.G. Enterprises, Kiel Auditorium, St. Louis, sellout, Aug. 13.

e DOOBIE BROTHERS—$105,660, 8,791 (12,000), $12.50 & $10, Electric
Factory Concerts, Riverfront Coliseum, Cincinnati, Aug. 10.

e BARBARA MANDRELL~—$105,000, 10,500, $12 & $8, in-house promotion,
Irvine Meadow Amphitheatre, Irvine, Calif., sellout, Aug. 5.

e GO GOS, ALLY—$103,941, 9,000, $11.50 & $10.50, Feyline Presents, Red
Rock Amphitheatre, Denver, seliout, Aug. 16.

e BARBARA MANDRELL, RAY STEVENS—$102,032, 9,000, $12.50 & $10,
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Varnell Enterprises, Arizona Coliseum Theater, Phoenix, sellout, Aug. 4.

e BARBARA MANDRELL—$100,100, 10,500, $12 & $10, in-house promo-
tion, Pondersoa Park, Salem, Ohio, sellout, Aug. 15.

o OAK RDIGE BOYS, T.G. SHEPPARD—$97,763, 16,005 (20,148), $7 $6 &
$5, in-house promotion, Missouri State Fair Grandstand, Sedalia, Aug. 22.

o GO GOS, THE BLASTERS—$97,750, 8,500, $13 & $11.50, Bill Graham
Presents, Univ. of Calif. Greek Theatre, Berkeley, Calif., sellout, Aug. 14.

e LOVERBOY, POINT BLANK—$97,100, 9,710, $10, Paradise Island Prods./
Rebound Promotions, Timberwolf Amphitheatre, Cincinnati, sellout, Aug.
22.

o GENESIS—$94,290, 9,109, $10.50, Contemporary Presentations, Myriad
Convention Center Arena, Oklahoma City, sellout, Aug. 15.

o OAK RIDGE BOYS, T.G. SHEPPARD—$93,696, 6,802 (9,532), $15 & $13,
Western Prods., Sioux City (lowa) Auditorium, house gross record, Aug. 21.

e OAK RIDGE BOYS, JANIE FRICKE—$92,734, 7,780 (9,200), $12.50 &
$11.50, in-house promotion, Metro Centre, Rockford, Ill., Aug. 19.

e AL JARREAU, DAVID SANBORN-$92,673, 7,238 (9,000), $12.50 &
$11.50, Feyline Presents, Red Rock Amphitheatre, Denver, Aug. 22.

e OAK RIDGE BOYS, T.G. SHEPPARD—$91,298, 7,802 (9,532), $15 & $13,
West Central Prods., Sioux City (lowa) Auditorium, Aug. 21.

® POLICE, THE ENGLISH BEAT-$90,291, 7,577 (9,900), $12.50 & $10.50,
Cumberland Concert Co., Nashville Municipal Auditorium, Aug. 17.

o SCORPIONS, GIRLSCHOOL—$90,134, 10,604, $8.50, Feyline Presents,
Tinsley Coliseum, Albuquerque, N.M., sellout, Aug. 20.

o DOOBIE BROTHERS—$89,187, 7,736 (7,500), $12.50 & $11.50, Contem-
porary Presentations, Metro Centre, Rockford, Ill., Aug. 21.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publi-
cation. Boxscores are compiled every Tuesday. |f you wish to file your concert report,
please cali Patricia Bates in Nashville at 615/748.8120; Ancil Davis in New York at 212/
764-7314; or Hedy Weisbart in Los Angeles at 213/273-7040.
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' New Rock Club In Brooklyn Will Feature Name Acts
Dane Trox NEW YORK -—Brooklyn is getting opens with a CKlCCI‘[ by Franke & ment, promoter John Scher’s New

its own large-capacity rock dance/ the Knockouts and the Good Rats. Jersey based company, which is be-
By BRIAN CHIN concert club with the opening Fri- Among the artists expected to play coming more active in the New York
day (27) of Brooklyn Zoo in the venue in the future are the Jim City market
It’s been a week ruled by the unexpected and offbeat, a good sign amid late Sheepshead Bay. . Carroll Band, the Shirts, Rick Der- . i
summer doldrums. ABC will undoubtedly be lumped with Human League in The 1,500 capacity club, which ringer, and Leslie West. Bookmg_ 1s It will also have yldeo. _Own_er of
the writeups of critics and minds of programmers hearing the album “The was converted from a bowling alley,  done through Monarch Entertain- the Brooklyn Zoo is Yuri Orlikov.

Lexicon of Love” (Mercury) for the first time. Despite their common part-
schoolish, part-theatrical lead voices (do a/l British men sing like that?), and
equally incisive pop-song talent, ABC is a much more human creation than the
League, and it’s as obvious as the popped bass strings and the acoustic orches-
tral sections on almost every cut.

“Tears Are Not Enough” and “Poison Arrow” have already circulated as

®
&Ilbomd q Survey For Week Ending 9/4/82
imports; other worthwhile cuts include “Show Me” and “Date Stamp,” along

D D
Wl[h Ihe LOOk Of LOVC, Whlch is alSO available in a de-mixcd' l‘fcel-[he-

f!.lnk lqng verison on Neut_ron/U.K. import. !f therf? 1s a theoretical lf_:aS[‘P'os' ¢ Copyright 1982, Biliboard Publications, Inc No part of this publication may be reproduced
sible-distance between white and black music, I think ABC has achieved it. stored in a retrieval system. or transmitted. in any torm or by any means, electronic. mechanical
e g : WNT; pnotocopying. recording, or otherwise. without the prior written permission of the publisher
Similarly, if Shakatak were an American group, their excetlent “Night
Birds” album (Polydor) would probably shoot right onto the jazz chart. Meat-
ier and less AC-oriented than what’s called jazz-funk in America, most of the
second side provides entertaining off-peak material, especially “Easier Said

TITLE(S), Artist, Label TITLE(S), Artist, Labe!

Than Done.” SITUATION-Yaz—Sire 42| 44| 5| LETS ROCK OVER AND OVER—Feel—Sutra (12 inch)
X * % (12 inch) BSK 0-29950 SUD 098
These are the breaks: unusual rap and rhythm material appears from all 2| 12| FACE TO FACE—Gino Soccio— Q1 4 |Sr?chH)o(}RF7(i§ YOU—Bobby 00 Records (12

over this week. Wham’s “Enjoy What You Do (Wham Rap)” (Columbia 12- RFC/Atlantic (LP all cuts)
inch) became unobtainable on import just as it was breaking; luckily, it’s been 3| 9| LOVEIS IN CONTROL—Donna Summer—Geffen

%\( 20 | 13| 109 (GIVE ME SOMETHING | CAN REMEMBER)—
released in typically artful vocal and instrumental mixes by Francois Kevor- i& (12 inch) GEF 7-29982 (LP) GHS-2005
6
7

Chas Jankel-A&M (12 inch) SP-17196

B =z B

kian. Bob Carter (of Linx and Junior’s recent hits) provides a hectic rock pro- 4| 8| JUMPTO [T—Aretha Franklin—Arista ERI WHO(LC;?Ug S}ECN;%;E;M At Work—Columbia
duction, and the rapper shouts, “I don’t have a job, but I have a good time”— (12 inch) CT-718 . ; )
entirely appropriate. 7| 7| WALKING ON SUNSHINE—Rocker's Revenge- % | 2 LOVEFZCOCP':II)Nm%TJA—Me'ba Moore—EMI-America
Other dialect raps: Ronnie Jones, newly signed by L.A.-based Chalet Rec- Streetwise (12 Inch) 2203 , . o T
6| 12| BABE, WE'RE GONNA:LOVE TONITE—Lime—Prism 50 3 | IN THE GROOVE—Tomorrow’s Edition—

ords, has recorded a cover of the German hit, “Don’t Turn Around (The Kom-
missar),” which is a weirdly effective fusion of tunky glide and militaristic
hup-two hip-hop. Prelude has signed the original version, by Falco, for the
US.

Captain Sensible’s “Wot!,” currently available on A&M/U K. import, and
due to be released domestically in the next couple of weeks, also catches the ear
with a seemingly random but indisputably well-put-together combination of
Cockney MC-ing and funk bottom: it’s gathered some marginal radio play and
a street-jock following pretty quickly.

(12 inch) PDS 435 RFC/Atlantic (12 inch) DMD 309
5| 16| GLORIA-Laura Branigan—Atlantic 45 (1 ALL NIGHT LONG-B.B. Band—Zanza (12 inch*)
(12 inch®) DMD 338 Import

DO YOU WANNA FUNK—Patrick Cowley Featuring 57 LET ME TICKLE YOUR FANCY—) Jackson—
Syluester— (Megatone) (12 Inch) MT 102 Motown (LP cut) 6017 e

8| 15 °°Mﬂ,‘ ??%%gge Clash—Epic UNDER THE BOARDWALK—The Tom Tom Club—Sire

(LP) 5 _ (12 inch) 0-29930

21| 4| LOVE COME DOWN—Evelyn King—RCA (12 inch) DON'T GO WALKING OUT THAT DOOR—Richard Jon

PD-13274 GO WALKING OUT TH
12| 9| MYHEARTS NOT IN IT—Brenda Jones—Wave it altue /EWSHaxid 2 (e RO

oy
oo
—

N

X

X
o0

X B X -
B X- X-5b
i

Krisma’s “Miami” (Atlantic 12-inch), produced in ltaly and edited for (12 inch) DL 1215 58 | 2| YOU DROPPED A BOMB ON ME—The Gap Band—
America by John Luongo, also has its fans, though it’s a rather forbidding, ex- 15| 8! ITSHOULD HAVE BEEN YOU—Gwen Guthrie—lsland Total Experience (LP cut) TE-1-3001
tremely turbulent electronic piece with little melody that keeps breaking and (12 inch) DMD 344 33 | 48 | 16 | FEELS GOOD—Electra featuring Tara Butler—
rebreaking. Very rhythmic; it may fit best in less groove-oriented rock clubs. 13| 10| 12| SO FINE-Howard Johnson—A&M (12 INCH) SP- ﬁ Emergency EMDS (12 inch) 6527

PR 12048 m? RESPECT. Zngs Wastingon-y Dis (12 nc)
. . 14 141 10 | DIRTY TALK—KIein & MB0-2 L

Notes on mainstream music: Loleatta Holloway’s featured performance on g (12 inch) ein & MBO-25 West ﬁ m THE LOOK OF LOVE—ABC—Mercury (LP Cut)
the Salsoul Orchestra’s “Seconds” shines far more brightly in a new 12-inch 15 11| 17| PLANET ROCK—Soul Sonic Force—Tommy Boy SRM-1-4059
version remixed -by -Shcp Pctti_bone. Much harder than the LP cut, the remix (12 inch) TB-823 ﬁ 59 | 2| RADIO—Members—Arista
also features a stinging telling-it rap. .. . Sharon Redd’s “Beat The Street” also 39| 5| REDD HOTT—Sharon Redd—Prelude (LP-all cuts) (12 inch) CP-720
hits much harder in a just-released Francois K. remix in vocal and instrumen- PRL 14106 ' ﬁ 61 | 5| CHECKING YOU OUT—Aurra—Salsoul (12 inch) SG
tal versions that make the most of the production’s references to Human 17| 17 | 11| SOONER OR LATER/DONT STOP WHEN YOU'RE 369
League and ‘D’ Train. || s UACATIONY Srahiam Warner Bros. (LP) WBS-50065 | ‘58 | 60 | 5| DON'T TURN YOUR BACK ON LOVE-Freddie

Prelude will release a commercial 12-inch disk and special “12-inch cas- (12 inch) Px v James—Arista (12 inch) CP 716
sette” of these cuts, separately, and of ‘D’ Train’s “Walk On By” and “D Train 22| 6| WHITE WEDDING—Billy Idol—Chrysalis (12 inch) SULMCS R | B gF ;Hg nGE'L‘;)S#E%O(;G_Q
Theme.” Collectors will be interested in a new Columbia compilation, ETC 5002 ﬁ EOUMEIRS, )

“Chocolate Cream,” which collates some of CBS’ biggest black hits of the 20| 13| 12| YOU AND ME JUST GOT STARTED—Linda Taylor— m DANCE OR DIE—Sweet Pea Atkinson—Island
1970s, including Labelle’s “Lady Marmalade,” Joe Tex’s “Ain’t Gonna Bump Prelude (12 inch) PRLD 629 (12 inch) 0-99997
No More,” Wild Cherry’s “Play That Funky Music” and Johnnie Taylor's 21| 18 | 14| M A WONDERFUL THING BABY/I'M CORRUPT/ s 2w 2"1;5 frfCEhL)"2‘;‘1125”5"'“3“‘““355—""&5‘ i
“Disco Lady,” all in the longest available versions. Jackie Moore’s “This Time ANNEE '™ ??TSYSIJ(EP[;AS%?(Y;GQ? Creole and The 62| 63| 5| DANCEFLOORZapp—Warner Bros, (LP) WEL
» : : R ; oconuts—Sir —Lapp— o
Baby” also makes an appearance, though in a single-length version. % 28| 7| LOVE CASCADE/A WAY YOU'LL NEVER BE—Leisure 23583
Process—Columbia (12 Inch) 44-02989 Y| X | STEPPIN 0UT-Joe Jackson—ASM
: . 23 | 16 | 14 | RIGHT ON TARGET—Paul Parker—Megatone (12 (LP Cut) SP4906
' 4 A\ \ inch) MT101 64| 65| 2| MOVE ON/STREET PLAYER/MECHANIC—Fashion—
| o | P ?}*7 27 3 | THE MESSAGE—Grand Master Flash—Sugar Hill Arista (12 inch) MINI CP-719
k (12 inch) 584 65 | 66 4 | EYE OF THE TIGER—Nighthawk—RFC Quality (12
. 25| 23| 17| DO WHAT YOU WANNA DO—The Cage with Nona inch) QRFC 020
Another reason Why Ieadlng Hendryx—Warner Bros. (12 inch®) 0-29969 66 | 70 | 2| SHY BOY—Bananarama—London
prOfGSSional discothe ue d. c o k 26 | 28 6 | IT'S PASSION—The System—Mirage (12 inch) DM- (12 inch)
9 S OCHOYS el 1| s ABRACADABRAThe Steve il B Coptal(F) | &7 | & | 5 | RAY VIION-Maon Mrtn-
read DANCE MUSIC REPORT. ST-12216 Capitol (LP) $T-12200
Top disc jockeys know the importance of keeping up on the ﬁ 32| 6| SKICLUB OF GREAT BRITAIN—Haircut One 68 | 68 | 4| TEMPTATION—New Order—Factory
latest imports. That's why leadin%dnsc jockeys from coast to Hundred —Arista (12 inch) (12 inch) (mport
coast read DANCE MUSIC REPORT. | 31| 11| DANCING IN HEAVEN (ORBITAL BEBOP)—Q-Feel— | 63 | 69 | 3| IMAGINATION—BB. & Q-Band.
They trust DMR's concise, in-depth coverage of the newest Jive/Arista (12 inch) BJ 12004 Capitol (LP cut) 12212

overseas dance records to keep them well informed and out in 30 { 29 | 21| | RAN-—A Flock Of Seagulls—Jive/Arista 70 m DA DA DA YOU DON'T LOVE ME, | DON'T LOVE YOU

front. Read the IMPORTS column in DANCE MUSIC REPORT and (12 inch) JIVE T14 AHA AHA AHA—Trio—Mercury (12 inch) MDS 4019

see why serious disc jockeys don’t spin without It. ﬁ}( 38 3| DO IT TO THE MUSIC—Raw Silk—West End nin 9 | HAPPY HOUR/KEEP ON MOVING'/KEEP IT IN THE

(12 inch) WES 22148 FAMILY—Deodato—Warner Bros. (LP) Bsk 3649
SUBSCRIBE DAN CE M USIC REPO RT 32| 25| 38 | KEEP ON/YOU'RE THE ONE FOR ME-D. Train- 72| 51| 13 | OVER LIKE A FAT RAT—Fonda Rae—Vanguard
L bl 33|35/ 9 TOR(?;S:]:;E((:LSI)!EP}:ALEMSI?E Cell—Sire (12 inch) 1 (I2Hell gey'Ss
R ~Soft Cell=Sire (12 inch) I |73 | 55 | 17 | THANKS TO YOU=Sinnamon—Becket
- ) 12 inch) BKD 508
= 34| 37 6 | BACKTRACK—Cerrone—Pavillion (12 inch) 429- ( )
E —Sh y Remix), Overdrive,

DISCO & DANCE REC. i Ll g g 02961 74| 26 | 16| DISC CHARGE—Boystown Gang—Moby Dick

MAIL ORDER SERVICE Jan, Race, Toto Coelo, Eddie Grant, Talk Taik, Du- 35 | 34 | 11 | NSIDE OUT-Qdyssey—RCA (12 inch) (LP all cuts) 241

Retail » DJ - Imports & U.S T e ploy SEICI TBsemior Fonig ) PD-13218 75| 54| 15 | | WANT CANDY—Bow Wow Wow—RCA

= T kg & D int g B e 36 | 36 | 12| ILOVEA MAN IN A UNIFORM—Gang Of Four— (LP cut) CPL1-4314 .
Tortuga, T.0.P., Patrick Hernandez, Fatback Band, Warner Bros. (LP) WB1-23683 76 | 46 | 17 | LIVE IT UP-Time Bandits—Columbia
Telax—4758 158 IM PT-DISC ;:"89; PB?[D':;(‘!'::-J':Una'ne:ﬂaatimn:hgzlg:'ggn‘fi ﬁ LX] 4 | YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU— (12 inch) 44-022829
HH L LG P DR s Melissa Manchester—Arista (LP Cut) AL 9574 771 771 s ! WORD uUP-L _B ick
= Go-Yazoo, Jump Shout Lisa (Remlx), 2 egacy—Brunswic
ki omer bt Ganit Rovrtion e || | 3 (30| 15| 001DO-Seve oot Tams (2 nc) 22
d ris. Send 1 FREE Hists of e James, Judy B., Imagination T
Imports, 12 Discs, and U.S. LP's, (eder) Tanva, Vorage. Ratonl 39| 41| 7| SHECANT LOVE YOU—Chemise—Emergency (12 | '°| 78| ©| LOVENEVER LOOIED BETTER—Trlrk—Handshake
i an y 3 tnch) EMDS-6528 .
We export to DJs In all countries (retalt tinez, Don Ray, Junlor (Remix), o 79 | 53 | 13 | DEETOUR—Karen Young—Atlantic
on‘:y). Sweet DBran:I'y,PIBlue F;a(h:ar, CLapn. 40 | 40 | 13 KEEPL IN T(\)/UCtH (BO&Y. Toh B(\;B)Ys)ozslhades of (12 inch) DMD-4829
ilczecslas]shippedlipmoaiatelyU.p. o= Graham, Kiein a:em(.ae.g..x )'E.s?gz ﬁ 2| 3 HUN(;O;: ["(e[n : ﬁéLF_IT)c ) D —Capitol 80 | 55 | 16 | DANCE WIT" ME—Rick James—Motown
We give personal attention to your needs | Laura Branigan, Marsha Raven, (LP . t) W0l uran Duran—Lapi & (12 inch*)
Johnny Chingas. o
MQ)LEH?‘A?Jspgls’EEE?vR‘ROS:’ cl—:"-" M:;'?e-‘:";' (ﬂ:{r‘;' R':*,’""I:::)' Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.  *non-commercial 12-inch
PRONE (iI6n6s4200a8 :‘::‘;:ﬁtﬁ%‘::c,&m' (Remixes). Superstars are awarded to thosesfroducts dem:g;t;atilﬁ the ir:at:stdaudie:tce t(BSPOf‘S%fP" 1‘5 U.S. regional disco lists. {(Prime Mwérs).
+ otars are awar 0 other products demonstrating significant response.
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Three Acts Lead CMA Nominees

Nelson, Skaggs, Alabama Named In Five Categories

NASHVILLE-Ricky Skaggs and
Alabama, two acts virtually un-
known only three years ago, have
emerged in a dead heat with veteran
Willie Nelson by scoring the most
nominations in the 1982 Country
Music Assn. Awards balloting.

Skaggs, Alabama and Nelson
have each racked up positionsin five
different categories—and all three
are up against each other for top
honors in the prestigious CMA en-
tertainer of the year category.

The second-round balloting by
CMA’s nearly 7.000 industry mem-
bers also produced the finalists for
this year’s annual Hall of Fame per-
former/non-performer divisions.

Winners will be announced Mon-
day, Oct. 11 during the CMA’s [6th
annual Awards Show telecast live
via CBS-TV from the Grand Ole
Opry House in Nashville.

Here is a complete list of all CMA

finalists by category:

Entertainer: Alabama, Barbara Mandrell,
Willie Nelson, Oak Ridge Boys and Ricky Skaggs.

Male vocalist: Merle Haggard, George fones,
Ronnie Milsap, Willie Nelson, Ricky Skaggs.

Female vocalist: Rosanne Cash, Janie Fricke,
Emmylou Harris, Barbara Mandrell, fuice New-
ton.

Single: “Always On My Mind,” recorded by
Willie Nelson on Columbia; “Crying My Heart
Out Over You" by Ricky Skaggs on Epic; “I'm
Gonna Hire A Wino To Decorate Our Home" by
David Frizzell on Warner/Viva; “It Turns Me In-
side Out” by Lee Greenwood on MCA; and “Love
In The First Degree” by Alabama on RCA.

Album: “Always On My Mind,” Willie Nelson
(Columbia); “Big City,” Merle Haggard (Epic);
“Bobbie Sue,” Oak Ridge Boys (MCA); “Moun-
tain Music,” Alabama (RCA); and “Still The
Same Ole Me,” George Jones (Epic).

Song: “Always On My Mind,” written by
Johnny Christopher, Wayne Thompson & Mark
James, published by Screen Gems-EMI/Rose
Bridge, “Elvira,” by Dallas Frazier, Acuff-Rose
Publications; “I'm Gonna Hire A Wino To Deco-

rate Our Home,” Dewayne Blackwell, Peso Mu
sic/Wallet Music; “It turns Me Inside Out,” fan
Crutchfield, Duchess/Red Angus; “You're The
Reason God Made Oklahoma,” Larry Collins &
Sandy Pinkard, Peso/Watlet/ Senor/Cibie.

Vocal group: Alabama; Larry Gatlin and the
Gatlin Brothers Band; Oak Ridge Boys; Statler
Brothers; Tompall and the Glaser Brothers.

Vocal duo: David Frizzell and Sheily West;
Merle Haggard and George Jones; Waylon jen-
nings and Willie Neison; Conway Twitty and Lo-
retta Lynn; Don Williams and Emmylou Harris.

Instrumental group: Alabama; Charlie Dan-
iels Band; Grand Ole Opry Staff Band; Oak Ridge
Boys Band; Ricky Skaggs Band.

Instrumentalist: Chet Atkins; Floyd Cramer;
Johnny Gimble; Charlie McCoy; Hargus “Pig"”
Robbins.

In the Horizon Award category,
introduced for the first time last year
to recognize substantial career
growth and development, finalists
are John Anderson, Rosanne Cash,
David Frizzell, Lee Greenwood and
Ricky Skaggs.

Hall of Fame finalists in the in-
active performer/non-performer
group include Rod Brasfield, Flatt &
Scruggs, Lefty Frizzell, George Mor-
gan and Ernest “Pop” Stoneman. In
the Hall of Fame non-performer
(active or inactive) category, nomi-
nees are Roy Horton, John Latr,
Don Law, Wesley Rose and Cindy
Walker. And in the active per-
former/non-performer Hall of
Fame division are finalists Jimmy
Dickens, Benny “Whitey” Ford,
Bradley Kincaid, Marty Robbins
and Floyd Tillman.

g

ALABAMA AT BAR—Randy Owen of RCA group Alabama takes time out to
sign an autograph for Record Bar manager Gary Lewis, left, during Record

Bar’s Vendor Day at the Summer Summit in Hilton Head, S.C.

I
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EDITORIAL

New Talent, New Horizons

In a time when any ray of optimism in the record industry is welcome,
there comes a bright spot from balloting by the Country Music Assn.

The organization’s nearly 7.000 members. apparently influenced less
% by self-serving political considerations and more by sheer talent and
substantiated record/concert sales, have put two new acts, Ricky
Skaggs and Alabama, up in the big leagues with nominations in no
fewer than live separate categories.

This accomplishment (which finds them tieing superstar Willie Nel-
son for the highest number of individual nominations this year) is im-
pressive. It is made all the more remarkable by the fact that three years
7 ago, few in the industry even knew who Ricky Skaggs and Alabama

Alabama was just beginning its breakthrough on the strength of its

49

first RCA single, “Tennessee River,” after years as a regional band with
moderate chart success on MDJ Records. Skaggs was a respected blue-
grass musician who had joined Emmylou Harris' Hot Band. replacing
Rodney Crowell. g
1t’s doubtful whether, three years ago, either of these acts expected to
score No. | singles within their first year on a major label. Alabama
could not have foreseen that all of its three RCA albums would receive
consecutive platinum certification. And when Skaggs delivered “Wai-
tin’ For The Sun To Shine” to Epic, neither he nor the record company
could have forecast that his debut LP would log (to date) 44 weeks on

Nashville
_ Scene |

By KIP KIRBY

-

SKAGGS CELEBRATION—Epic artist Ricky Skaggs, center, ended his 13-

date West Coast tour with a headlining date and post-performance party at

Los Angeles’ Country Club. The party was thrown not only to celebrate his

tour conclusion, but his 28th birthday and his second number one single, “t

Don't Care.” Joining Skaggs in the celebration are, from left, artist Billy Bur-
nette and actor Gary Busey.

' Talent Buyers Seminar
Expanded To Five Days

NASHVILLE—For the first time
in its 11-year history, the Country
Music Assn.’s annual Talent Buyers
Seminar will be expanded this year
to five days. Keynoter for the semi-
nar, which runs Oct. 8-12 at the
Hyatt Regency Hotel, will be Ger-
rold R. Rubin, president of Need-
ham, Harper & Steers, L.A. Rubin
will address the 1982 Talent Buyers
Seminar theme, “Adapting To The
New Reality.”

In its new extended five-day for-
mat, the seminar will feature eve-
ning roundtable discussions with 10
registrants per table in a one-on-one
situation. Topics for roundtables are
slated to run from dealing with con-
tract rider demands and casino tal-
ent buying to ensuring proper sound
and lights and presenting country
acts via tv and cable.

Among the roundtable leaders
confirmed for the seminar are Rick
Blackburn, CBS Nashville; Holmes
Hendrickson, Harrah’s Reno; Stan
Moress, Scotti Brothers; Bill Luther,
Von Braun Center, Huntsville, Ala.;
Dave Douds, William Morris
Agency, L.A; Bill Lackey, Lackey
Sound & Lights, Seattle: Jimmy Jay,
United Talent; and Ray Pilzak,
Amusement Business.

Registrants attending the 1982
Talent Buyers Seminar will be
treated to two three-hour talent
showcases held at the Tennessee
Performing Arts Center. The first,
slated for Saturday, Oct. 9, will be
emceed by comedian George “Goo-
ber” Lindsey and Ronnie Prophet
and will feature Charly McClain,
Razzy Bailey, Calamity Jane, John
Anderson, Tammy Cline and Jim
Stafford. The second showcase on
Sunday, Oct. 10, will headline the
Burrito Brothers, B.J. Thomas,
George Strait, Sami Jo Cole, Gary
Morris and Stella Parton, with em-
cees Brenda Lee and Danny Davis.
Two more acts are scheduled to be
announced.

Additionally, for the first time this
year, the seminar will include a
“mini-seminar” hosted by Bob Cole
of WPKX-FM Alexandria, Va. and
Irving Waugh entitled “The Explod-
ing Cable and Satellite Market.”

Although attendees at this year’s
Talent Buyers Seminar will not re-
ceive a ticket to the annual CMA
Awards Show and party in their reg-
istration fee, they will receive invita-
tions to attend the Grand Ole Opry
Spectacular Tuesday, Oct. 12, a con-
cert featuring the 62 regular Opry
members.

You would have to have been on an under-
ground archeological digging expedition for the
past year or so not to have heard about the un-
predictable exploits of country's favorite prodi-
gal son, George Jones. For as many perform-
ances as he shows up to do, there are an equal
number that he doesn't. But ol George may be
getting the last laugh. He's written a song on his
newest album entitled “No Show Jones.” It's an
hilarious account by the entertainer himself
about his mysterious com-
ings and goings, and indi-
cates he's not overly per-
turbed by the reputation
his antics have earned
him.

Says the chorus: “They
called me No Show Jones/
I'm very seldom on the
stage singing my songs/My whereabouts are un-
known. ..." It's one of the funniest cuts on the
new Jones-Merle Haggard album—aithough
probably not as funny to those unfortunate
enough to be caught sitting in the audience
when the Possum neglects to show.

On a recent Friday the 13th, Alabama found
itself up in Minneapolis headlining an 18,000-
seat auditorium on the same evening that rock
supergroup the Doobie Brothers were also ap-
pearing in town. We haven't heard how the
Doobies fared (they are on their farewell tour
before the group officially disbands), but Ala-
bama managed to sell out every one of its tick-
ets.

The Statler Brothers have fans in the N.Y.
Mets. That's why baseball buffs lining up in the
Shea Stadium stands are seeing the Statlers’
video of “Whatever" airing over the park’s dia-
mond-vision scoreboard telescreen. The Statlers
are also guesting on Conway Twitty's upcoming
syndicated tv special, being produced by Jim
Owens Entertainment of Nashville. One of their
sequences features the Stats out at the Nash-
ville Sounds' Greer Stadium, doing batting prac-
tice with Twitty.

By the way, we didn't intend to miff the resi-
dents of Norfolk, Va. when we raised a question
last week about their recent Tricentennial cele-

(Continued on page 51)
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more than 350,000 sales units.

The risks are too costly today.

But the good news is, it does still happen. Despite the negative head-
lines, the closed-door signing policies, the cutbacks and winnowing of
rosters, good music is as irresistible as ever. Thus, unknowns like Ricky Z
Skaggs and Alabama still manage to flout the odds and emerge to claim
our attention, our air time, and what economists refer to as our “discre-

tionary dollars.”

dependently of the others.

of new talent.

the country album charts, spawn four successful singles, and rack up

I’s sad that fewer deserving new acts are being signed today. Every-
one realizes the strength of country’s star system rests with talent we
have yet to recognize. And it's true that prevailing economic winds have
clamped a viselike grip on record companies’ money flow. Labels
frankly admit there is no longer room for the luxury of discovering,
signing, developing, building and launching several new artists a year.

Such a breakthrough requires a concentrated effort on the part of la-
bels, radio and retail. It means recognizing that all three elements are
working toward compatible goals, and that neither can function well in- Z

If record companices take the chance on a new artist with what they
hope is hit potential, then radio program directors must be willing to

take the same chance and play new product. [f radio is willing to devote g
%% airtime to new records by less-than-household-word acts, retailers must

be willing to give their records exposure through space in the bins. 3

Perhaps the success of Ricky Skaggs and Alabama in this year's CMA
Awards nominations will translate into a more conducive atmosphere
for other new artists. Certainly the example is there. Country’s strong
suit, after all, has always been the loyalty of its fans and its appreciation

Many in the industry believe that it’s time for a unified effort by
record companies, radio and retail to help maintain country’s solid im-
age. During the flattest period of the current recession, country music
continues to sell, and sell well. But without creating a new echelon of
future stars, country stands to lose its edge.

KIP KIRBY
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Foster To Host Country TV Series

NASHVILLE—Nashville song-
writer Jerry Foster will host a 26-seg-
ment series of half-hour syndicated
tv shows entitled “Night Life,” to be
produced by Videoworld in Hender-
sonville, Tenn.

The talk/interview shows will fea-

ture country music guests and high-

lights from their careers, as well as a
live performance. Talent already
slated for “Night Life” includes
Hoyt Axton, the Burrito Brothers,
Gail Davies, Con Hunley, Lee
Greenwood, Terri Gibbs, Rex Allen
Jr., Gene Cotton, Leon Everette,
Stella Parton, Jerry Reed, George
Strait, and Marty Robbins.
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Writer; Publisher, Licensee; Label & Number {Dist. Label)

LOVE WILL
TURN YOU AROUND—Kenny Rogers (X. Rogers, D.
Malloy)

K Rogers, E. Stevens, T. Schuyler, D. Malloy; Lionsmate/
Deb-Dave/Briarpatch, ASCAP/BMI; Liberty 1471

SHE GOT
THE GOLDMINE (I Got The Shaft)—lerry Reed (R. Hall)
1. Dubois; House Of Gold, BMI; RCA 13268

I'M NOT THAT LONELY YET—Reba McEntire (J. Kennedy)
B. Rice, M.S. Rice; Swallowfork, ASCAP; Mercury 76157 (Polygram)
WOMEN DO KNOW HOW TO

CARRY ON—waylon Jennings (C. Moman)

W. Jennings, B. Emmons; Waylon Jennings/Vogue/Baby
Check/Welk, BMI; RCA 13257

SHE'S NOT REALLY CHEATIN'

(She’s Just Gettin’ Even)—Moe Bandy (R. Baker)

R. Shaffer;, Baray/Wood Hall, BMI; Columbia 18-02966

DANCING YOUR MEMORY AWAY —Charly McClain (Chucko)
E. Burton, T. Grant; Barnwood, BMI; Epic 14-02975

FOOL hearted memory—George Strait (B. Mevis)
B. Hill, B. Mevis; Make Bellevus/Welback, ASCAP; MCA 52066

NOBODY—syivia (. Collins)
K. Fleming, 0. Morgan; Tom Collins, BMI; RCA 13223

WHAT'S FOREVER FOR—Michael Murphey (). E. Norman)
R Van Hoy; Tree, BMI; Liberty 1466

BIG OLE BREW—Mel McDaniel (Larry Rogers)
R. Smith; Blendingwell/Bad Ju-Ju, ASCAP; Capitol 5138

WHATEVER—The Statier Bros. (Jerry Kennedy)
H Reid, D. Reid; American Cowboy; Mercury 76162 (Polygram)

THIS DREAM’S ON ME —Gene Watson (R. Reeder, G. Watson)
F. Koller; Coal Miners, BMI; MCA 52074

PUT YOUR DREAMS AWAY —Mickey Gilley (). E. Norman)
R. Leigh, W. Holyfield; United Artists/Lion-Hearted/ides 0f March, ASCAP; Epic
03055

I'M GONNA HIRE A WINO TO DECORATE
OUR HOME—David Frizzell (S. Garrett, S. Dorff)

D. Blackwell; Peso/Wallet, BMI; Yiva 50063 (Warner Bros.)
| JUST CAME HERE

TO DANCE-David Frizzell & Shelly West (S. Garrett, S. Dorff)
T. Skinner, J. L. Wallance, K. Bell, Hail-Clement (Welk),
BMI, Warner/Viva 7-29980

HEAVENLY BODIES—Earl Thomas Conley (N. Larkin, E. T. Conley)
£ Lifton, G. Nissenson; Blue Moon/Meritark/April, ASCAP; RCA 13246

DREAMS DIE HARD —Gary Morris (M. Morgan, P. Worley)
C. Rains; Jensing/Chick Rains, BMI; Warner Bros. 7.29967

| WISH YOU COULD HAVE TURNED

MY HEAD—0ak Ridge Boys (R. Chancey)

S. Throckmorton; Tree, BMi; MCA 52095

YESTERDAY'S WINE—Merle Haggard & George Jones (B. Sherrill)
W. Neison; Willie Nelson Music, BMI; Epic 140-3072

HEY BABY—anne Murray (J. E. Norman)
B Channel, M. Cobb; Le Bill/Unart, BMI; Capitot 5145

NOTHING BUT THE RADIO ON—Younger Brothers (R. Chancey)
J. Reid. J. Shte; House 0f Gold, BMI; MCA 52076

GET INTO

REGGAE COWBOY—BeIIamy Brothers (Bellamy Bros. J. Brown)

D. Bellamy, Bellamy Brothers®amous, ASCAP Elektra/Curb 7-69999

| WILL ALWAYS LOVE YOU/DO | EVER

CROSS YOUR MIND —Dolly Parton (D. Parton, G. Perry)

D. Partor; Velvet Apple, BMI; RCA 13260

LIVIN' IN THESE TROUBLED TIMES—crystal Gayle (A. Reynolds)
R Cook, P. Donnelly, S. Hogin; Roger Cook Music/Cookhouse, BMI; Columbia
1803048

YOUR BEDROOM EYES—verm Gosdin (B. Fisher)
R Landers; Nub-Pub, ASCAP; AMI 1307 (NSD)

I'LL BE YOUR MAN

AROUND THE HOUSE—Kieran Kane (). Bowen)
K. Kane; Cross Keys, ASCAP; Elektra 47478

HE GOT YOU —Ronnie Milsap (R. Milsap, T. Collins)
R Murphy, B. Wood; Chriswood, BM1/Murfeezongs, ASCAP; RCA 13286

LOVE BUSTED—Billy ‘Crash’ Craddock (B. Killen)
A Rhody, R. Lane, Tree, BMI, Capitol 5139

LET IT BE ME—willie Neison (C. Moman)

M. Curtis, P. Delange, G. Becaud; MCA, BMI; Columbia 18-03073
1 DIDN'T KNOW YOU COULD BREAK

A BROKEN HEART—joe Stampley (R. Baker)

). Dickens, J. Carry; Baray/Mullet, BMi, Epic 03016

SHE’S PLAYING HARD TO FORGET—Eddy Raven (I. Bowen)

K. Stegall, E. Kahanek; April, ASCAP/Blackwood, BMI; Elektra 47469
SOME OF MY BEST FRIENDS ARE

OLD SONGS—Lovise Mandrell (E. Kilroy)

D. Goodman, J. Raymond, B. Borchers, M. Vickery; Tree, BMI; RCA 13278

SOUL SEARCHIN'—Leon Everette (R. Dean, L. Everette)
B. Rice, M. Rice; Swallowfork, ASCAP; RCA 13282

SHE'S LYING—Lee Greenwood (1. Crutchfield)
I Crutchfieid; Unichappell/fan Crutchfieid/MCA, BMI; MCA 52087
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Writer; Publisher, Licensee; Label & Number-{Dist. Label) 3% ;5 Writer: Publisher, Licensee; Label & Number (Dist. Label)
YOU TURN ME ON, I'M A RADIO—Gail Davies (6. Davies) 76 3 SOME NEVER STAND A CHANCE—The Family Brown (J. Feeney)

1. Mitchell; Crazy Crow, BMI; Warner Bros. 7-29972

MISTAKES—Don williams (D. Williams, G. Fundis)
R Feldman; Jensing/Narwahl/Sweet Glenn, BMI; MCA 52097

AIN'T NO MONEY —Rosanne Cash (R. Crowell)

R. Crowell; Coolwell/Granite, ASCAP; Columbia 18-02937
NOTHING BEHIND YOU, NOTHING

IN SIGHT—John Conlee (Bud Logan)

H. Howard, R. Peterson; Tree, BMI; MCA 52070

I'M DRINKIN’ CANADA DRY—Burrito Brothers (M. Lloyd)
J. Cymbal, A. Roberts; Ensign/Colgems-EMI, BMI/ASCAP; Curb 03023 (CBS)

BACK IN DEBBIE'S ARMS—Tom Carlile (G. Kennedy)
T. Carlile, Opa-looka, ASCAP, Door Knob 82-180

NEW WAY OUT—Karen Brooks (B. Ahern)

R. Sharp; Gee Sharp, BMI; Warner Bros. 729958

YOU STILL GET TO ME IN MY

DREAMS—Tammy Wynette (G. Richy)

AL. Owens, B. Shore; First Lady/Tapage, BMI/ASCAP; Epic 14-03064
LOVE'S GONNA FALL HERE

TON|GHT—Razzy Bailey (B. Montgomery)

K. Franceschi; Casa De Oro, SESAC; RCA 13290

MAKIN’ LOVE FROM MEMORY —Loretta Lynn (0. Bradley)
Nilda Qaniel, S. Linard; Coal Dust/King Coal, SESAC/ASCAP; MCA 52092
YOU'RE SO GOOD WHEN

YOU'RE BAD—charley Pride (N. Wilson)

B. Peters; Royalhaven, BMI; RCA 13293

CLOSE ENOUGH T0

PERFECT—Alabama (H. Shedd, Alabama)

€. Chambers; Accredit/Raindance, BMI; RCA 13294

SOME DAYS IT RAINS ALL NIGHT LONG—Terri Gibbs (E. Penny)
E. Penny; Chirlin, ASCAP; MCA.52088

BORN TO RUN—[mmyluu Harris (B. Ahern)
P. Kennerley; irving, BMI/Rondor {London) PRS; Warner Bros. 7-39993

BREAK IT TO ME GENTLY —Juice Newton (R. Landis)
D. Lampert, J. Seneca; Northern, ASCAP; Capitol 9822

THE KILLING KIND—Bandana (S. Cornelius, M. Daniel)

RJ. Friend, ). Dowell; Hossier, ASCAP/ New Albany, BMI; Warner Bros. 7-29936
IF MY HEART HAD

meows—Amy Wooley (R. Chancey)

D. Frazier; Acuff-Rose/Glad, BMI; MCA 52084

| DON'T CARE—Ricky Skaggs (Ricky Skaggs)
W. Pierce, C. Walker; Cedarwood, BM; Epic 14-02931

IF § EVER NEED A LADY—silly Parker (J. Gibson)
G. Chrysler; South Town, BMI; Soundwaves 4678 (NSD)

HONKY TONKIN'—Hank williams Jr. (). Bowen)
H. Williams, Fred Rose/Hiram/Rightsong, BMI, Elektra/Curb 47462

GEORGIA ON A FAST TRAm—Johnny Cash (). Clement)

BJ. Shaver; ATV, BMI Columbia 1803058

SOME MEMORIES JUST WON'T

DIE—Marty Robbins (8. Montgomery)

B. Springfield, House of Gold, BMI; Columbia 18-02854

ARE THE GOOD TIMES REALLY OVER (I Wished A Buck
Was Still Silver)—Merle Haggard (M. Haggard, L. Talley)

M. Haggard, Shade Tree, BMI; Epic 14-2894 )

BACK TO BELIEVING AGAIN—Marie Osmond (T. Collins)
R. Bourke, B, McDilt; Chappell, ASCAP/Hall-Clement (Welk), BM}; Elektra/Curb
769995

IN THE DRIVER'S SEAT—John Schneider (T. Scotti, J. D'Andrea)
J. Harrington, J. Pennig; Flowering Stone/Lisa Dann, ASCAP; Scotti Bros.

03062 (CBS)

(I'M NOT) A CANDLE IN THE WIND—Bobby Bare (A. Reynolds)
B. Rice, M.S. Rice; Swallowfork, ASCAP; Columbia 03149

EVER, NEVER LOVIN'

YOU—Ed Bruce (T. West)

£ Bruce, P. Bruce, G. Ray; Catico/Tree/Sugarplum, SESAC/BMI; MCA 52109

WAIT TILL THOSE BRIDGES ARE GONE—Ray Price (R. Permington)
D. Kirby, W. Robb; Milstone/Aimarie, ASCAP/BMI; Dimension 1035

SOUTHERN FRIED—8ill Anderson (B. Anderson, M. Johnson)
B. Anderson; Stallion/lowery, BME; Southern Tracks 1007

WALK ME 'CROSS THE RIVER—lerri Kelly (M. Lloyd)

D. Stockard; Keily & Lloyd, ASCAP; Carrere 03017 (CBS)

YOU PUT THE BLUE

IN ME—The Whites (R. Skaggs)

R. Carnes, J. Carnes, C. Hardy; Elektra/Asylum-Refuge Kross Keys, BMI/ASCAP;
Hektra/Curb 769980

WAR IS HELL (ON THE HOMEFRONT TOO)-T.6. Sheppard (8.
Killen)

C. ;:lnam, D. Wilson, B. lones; Tree (Tree Group), BMI/Cross Keys (Tree
Group), ASCAP; Warner/Curb 7-29934

1 WISH |1 HAD A JOB TO SHOVE—Rodney Lay (1.8. Barnhilt)

R. Rogers, B.R. Reynolds; Sister John/Antebetlum, BMI; Churchill 34005 (MCA)
1 AIN'T GIVING UP ON HER

YET—Jack Grayson (B. Vaughn, J. Grayson)
Jack Grayson; Temar, ASCAP; Joe-Wes 81006 {MCA)
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B. Brown; Terrace, ASCAP; RCA 13285

OPERATOR, LONG DISTANCE PLEASE—Barbara Mandrell (T.
Colli

| lllr::sn)ﬁng, D. Morgan; Hall-Clement (Welk Music Group), BMI; MCA 52111
COULD IT BE | DON'T BELONG

HERE ANYMORE—MMgo Smith (B. Fisher)
M. Phillips, D. Zepp; Cameron Foster, BMI; AMI 1309 (NSD)

IF YOU COULD SEE YOU THROUGH

MY EYES—Skip & Linda (P. Baugh, L. McBride)
L Henley, }. Hurt; House Of Gotd, BMI; MD) 68178

OLD FRIENDS-
Roger Miller, Willie Neison (with Ray Price) (W. Nelson, R. Miller, C. Moman)
R. Miller; Rirhond, BMI; Columbia 18-02681

MADE IN THE U.S.A.—The wright Brothers (G. Klein)
C. Moman, B. Emmons; Vogue/Baby Chick, BMI; Warner Bros. 7-29926

WOMEN IN LOVE—Kin Vassy (L. Rogers)
B. McDill; Hall-Clement (Welk Group), BMI; Liberty 1469

TAKE ME DOWN—alabama (H. Shedd, Alabama)
J.P. Pennington, M. Gray; Chinnichap/Careers/Irving/Down
"N Dixie, BM); RCA 13210

DON'T IT BREAK YOUR HEART—Steve Wariner (T. Collins)
M. David, A. Jordan; Collins Court/Jack and Bill (Welk Music Group), ASCAP;
RCA 13308

(So This Is) HAPPY HOUR—snuft (. Gernhard)

S. Gitlette, D. MacKechnie; Ensign, BM1/Augie, ASCAP; Eiektra/Curb 7-69996
ALICE IN DALLAS

(SWEET TEXAS)—Wyvon Alexander (). Shook)

M. Haggard, D. Kirby; Shade Tree/Tree, BMi; Gervasi-660 (F&C)

IT'S LIKE FALLING IN LOVE (OVER AND OVER)—The Osmond

Brothers (R. Hall) )
R Murrah, S. Anders, R. Alives; Blackwood/Magic Castle, BMi/April/Widmont,
ASCAP; Elektra/Curb 7-69969

FOOL'S GOLD—Jimmi Cannon (3. Dorft)
D. Stalker, S. Berg; Peso, BMI; Warner Bros. 7-29949

COWBOY IN A

THREE PIECE BUSINESS SUIT—Rex llen Js.
D. Blackwell; Peso/Wallet, BMi; Warner Bros. 7-29968

PYRAMID OF CANS—Mundo Earwood (B. Cannon, ). Coltiery, J. Darrell)
B. Cannon, B. Corbin, ). Darrell; Sawgrass, BMI/Saball, ASCAP; Primero 1009

LOVE NEVER DIES—Gary Wolf (). Chambers)
J. Chambers, L Jenkins; Gallien, BMI, Columbia 18-02986

BLUE RENDEZVOUS—Lioyd David Foster (B. Montgomery)
W. Newton, T. Dubois; House Of Gold, BMI; MCA 52061

HEARTBREAK EXPRESS—DoIIy Parton (D. Parton, G. Peery)
D. Parton; Velvet Apple, BMI; RCA 13234

| JUST CUT MYSELF—Ronnie McDowell (B. Killen)
C. Jones, M. Lantrip; This Side Up/Cross Keys, ASCAP; Epic 14-02884
HERE COMES THAT FEELIN'

AGAIN—Ralph May (R. Ruff)
C. Rains; Jem Song/Choskee Bottom, ASCAP; Primero 1006

SHE ONLY MEANT TO USE H'M—Wayne Kemp (D. Walls, W. Kemp)
C. Quillen, D. Cody; Jack and Bill/Hall-Clement, ASCAP; Mercury 76165
(Polygram)

LIVING MY LIFE WITHOUT YOU—Lobo (Lobo)
). Raymond, Lobo; Tree, BMI/Boo, ASCAP; Lobo-X

DON'T WORRY ABOUT ME BABY —Janie Fricke (). E. Norman)
B. Channel, K. Kane, D. Allen; Old Friends/Duchess/Posey, BM)/Cross Keys,
ASCAP; Columbia 18-02859

IT'S HARD TO BE THE DREAMER—Donna Fargo (). Bradley)
J. Chambers, L. Jenkins, C. Twitty; Galleon, ASCAP/Algee, BMI; RCA 13264

D.0.A. (Drunk on Arrival)—Johnny Paycheck (B. Sherrill)
M.P. Heeney, L Lee, E. Hudson; Cedarwood/Algee, BMI; Epic 14-03052

SHE JS THE WOMAN—Snper Grit Cowboy Band (C. Mattocks)
C. Wright; Hoodswamp, BMI; Hoodswamp 3005

(WHAT A DAY FOR A) DAYDREAM—Jon & Lynn (E. Kilroy)

J. Sebastian; Hudson Bay, BMI; Soundwaves 4677 (NSD)

WASTED ON THE WAY—crosby, Stills & Nash (Crosby, Stills & Nash, S.
Johnston, S. Gursky)

G. Mash; Putsy, Putsy, ASCAP; Atlantic 4058

THERE | GO DREAMIN’ AGAIN—Jan Gray (). Florez) .
). Wilson, ). MacRae, B. Morrison; Combine/Southern Nights, BMI; Jamex 45-
006

TIL YOU'RE GONE—8arbara Mandrell (T. Collins)

W. Aldridge, T. Brasfield; Rick Hall, ASCAP; MCA 52038
JUST HOOKED ON COUNTRY

PART 1 & 11—Albert Coleman’s Altanta Pops (A. Coleman)
Medley; Not listed; Epic 14.02938

COUNTRY BOY'S SONG—Karen Taylor (T. Sparks)
T. Sparks, 1. F. Dockery; Bil-Kar/SESAC/Sparks Gotta Fly,
BMI; Mesa-1112 (NSD)

(S. Garrett)

Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). 4 Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seai
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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® Continued from page 49

bration! We certainly didn't realize that the
town of Norfolk was chartered by King Charles |l
in 1682, thus making it most definitely three
centuries old.

Sportscaster-turned-actress Jayne Kennedy
was in Nashville two weeks ago at Audio Media
Studio overdubbing her first album, which she
calls an exercise album with aerobics. This al-
bum—and its title single, “Love Your Body'—
will be the first releases for Charlie Fach's new
PolyGram-distributed label, Compleat Records.
To get into the proper mood during her vocals,
Jayne was clad in leotard and leg warmers and
performed all the exercises right along with the
music.

Now that the late Lefty Frizzell has made it
into the top five finalists for induction into the
1982 Country Music Hall of Fame (due in large
part, no doubt, to the tireless efforts of John Be-
land and Gib Guilbeau of the Burrito Brothers),
Warner Bros. is approaching the CMA with an
original idea. The fabel thinks it would be inter-
esting to have John Anderson, David Frizzell and
Merle Haggard perform a special medley of
Lefty's hits during the CMA's annual October tv
awards show. All three singers readily admit his
vocal influences on their own styles, and Friz-
zell, of course, is also Lefty's brother. Anderson
has recorded Lefty's classic ““Long Black Veil”
for inclusion on his soon-to-be-released new WB
album.

Anderson headlined a concert recently with
Gail Davies and Lee Greenwood at the Michigan
State Fair. No problem with sagging concert im-
petus here—the triple billing drew 20,000 fans.
The show was co-sponsored by WCXI-AM-FM
and Stroh's Beer.

Quote of the Week: “| don't have sex appeal
s0 | guess I'll have to rely on my talent,” from
Marty Robbins after he got five standing ova-
tions from two performances at Jamboree
USA.

Knoll Records’ Gene Cotton and his band
American Ace recently did a two-night benefit
for the Manna food fund at Nashville's new
Bluebird Cafe. Both shows were sellouts, so Cot-
ton added a third performance and played a
complete set for 17 people.

Lee Greenwood’s wife Melanie (who's a
trained choreographer) will be a dance instruc-
tor on “Dancin’ USA,” one of the programs now
slated for airing on Nashville's new cable net-
work bowing in early 1983. Jacky Ward will host
the show, and Melanie will demonstrate steps
and routines to current hit country songs.

A Sheppard By Any Other Name: T.G. Shep-
pard will talk about his past careers (including
stints as pop artist Brian Stacy and as RCA pro-
motion man Bill Browder) and aliases for an up-
coming People magazine profile.

Us magazine readers responded to that
publication’s first annual Readers’ Poil by nam-
ing Barbara Mandrell their favorite variety star
of the year. She edged out such luminaries as
Kenny Rogers, Diana Ross, Barbra Streisand,
Cher and Dolly Parton to accomplish this feat,
making her the most decorated across-the-
board awards favorite in country music's higher
echelon.

Nashville’s Hall of Fame Motor Inn on Music
Row is staging its own top female vocalist com-

Nashville Scene

petition to run every Tuesday-Wednesday night
until the first week in October. Prizes for the
grand prize winner include a studio session at
Stargem, promotion on a single, and a spot with
Jim Vest and the Nashville Cats on a showcase
held during the annual DJ Convention week.

Estes Park, Colo. has been chosen as the site
for the Colorado Country Music Hall of Fame, al-
though we have not yet learned exactly who or
what this projected museum will feature or pro-
mote. Are there that many country graduates
from Colorado 77?7

And for those industry diehards who insisted
on dancing in the streets, there was plenty of
music from Epic artist John Scott Sherrill and
his band, Wolves In Cheap Clothing.

Okay, we promised no more mechanical bull
references for a while ... but here's a concept
that goes ol metal El Toro one better: a Dunking
Machine. It's the latest innovation at the ever-
enterprising Bobby Mackey’s Club up in Ken-
tucky. On a sweltering summer night, customers

are invited to climb into the dunking machine
while friends (??) try to dump them into 480
gallons of ice cold water below. What we say is,
with friends like this, who needs enemies?!

Scene’s country candor award goes to Paid
Records’ Jebry Lee Briley, who explained to a
Knoxville reporter her reason for turning from
jazz to country: “I can't say it's not for commer-
cial reasons. | still do some jazz in my act, but
right now country is where the money is.” Britey
was quick to add, though, that she does “love
country.”

Cowboy's, in nearby Tullahoma, is an up-and-
coming watering hole that's recently showcased
such pop and country acts as Wayne Newton,
Dr. Hooks, T.G. Sheppard, lerry Lee Lewis, Rick
Skaggs and Mel Tillis. But it's drying up tempo-
rarity Sept. 19 for a “family show” that features
Lawrence Welk alumni Myron Floren and Ava
Barber. Wait a minute! Didn't Welk do “cham-
pagne music"?

Chart Fax

Rogers Takes Topper
Turnabout With ‘Love’

By ROBYN WELLS

After three consecutive misses at
the top spot, Kenny Rogers bounds
back to the No. | position with
“Love Will Turn You Around.” The
single is his 10th country chart-top-
per as a solo artist. He has scored an
additional two No. | tunes with duet
partner Dottie West, plus supplying
background vocals on a third West
topper, “What Are We Doin’ In
Love.”

“Love Will Turn You Around” is
Rogers’ first No. | single since “I
Don’t Need You” held the top spot
for two weeks in August, 1981. Rog-
ers’ followup releases—“Share Your
Love With Me,” “Blaze Of Glory”
and “Through The Years”—peaked
at five, nine and five, respectively.

It only took nine weeks for “Love
Will Turn You Around™ to reach the
country summit, making it one of the
fastest charting singles of the year.
Both of Alabama’s 1982 toppers—
“Mountain Music” and “Take Me
Down”—hit the premier position in
nine weeks, as did Conway Twitty’s
“Slow Hand.”

The ascent of “Love Will Turn
You Around” matches the pace set
by Rogers’ most recent topper, “I
Don’t Need You.” But Rogers’ fast-
est charting No. 1 single to date is

“Lady,” his debut 1980 release with
producer Lionel Richie Jr., which
shot to the top in a sizzling six weeks.
Rogers’ previous fastest charting
single was “Coward Of The Coun-
ty,” which nailed down the country
summit in seven weeks.

Finally, “Love Will Turn You
Around” marks Rogers’ first chart-
topper with producer David Malloy.
The tune becomes Malloy’s second
No. 1 single this year, following Ed-
die Rabbitt’s “Someone Could Lose
A Heart Tonight.”

* Kk K

Reba McEntire appears to have
stalled at three this week with “I'm
Not That Lonely Yet.” Nonetheless,
it’s McEntire’s best showing to date,
eclipsing “Today All Over Again,”
which peaked at five in 1981.

* Kk K

Willie Nelson’s “Always On My
Mind” is No. | on the album chart
for the 12th week, making it his
longest running chart-topping LP.
“Stardust” was his previous top solo
album, holding down the premier
position for 11 weeks in 1978. That
same year, his duet album with Way-
lon Jennings, “Waylon & Willie,”
also scored 11 weeks in the top spot.

JOHNSON

LOI

For distribution, contact:
MAIDEN MUSIC, INC.
9818 Golf Course Drive
Disputanta, Virginia 23842

(804) 991-2447
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FAEAR
TITLE
i * f Artist, Label & Number
2|58 ontube
40| 40| 6 STICKIN' TOGETHER
The Kendalls, Mercury
SRM-1-4046 {Polygram) PoOL
41| 41| 40| STILL THE SAME OLE ME
George Jones, Epic FE
MOUNTAIN MUSIC 37106 cBs
Kabama, RCA AHLI 4229 42| 37| 11| LOVE TO BURN
WAITIN' FOR Ronnie McDowell, Epic FE
THE SUN TO SHINE 38017
Ricky Skaggs, Epic FE 43( 43| 22| LAST TRAIN TO HEAVEN
37193 CBs Boxcar Willie. Main Street
INSIDE ST 73001 (Capitol) AP
Ronmie Milsap, RCA AHL1 44| 45| 54| STEP BY STEP @
11 RCA | « Eddie Rabbitt, Elektra 5E
LOVE WILL TURN YOU 532 WEA
AROUND 45| 47| 96| GREATEST HITS A
Kenny Rogers, Liberty LO The Oak Ridge Boys, MCA
51124 AP 150 MCA
'ﬂﬁe%g}am g FE 46| 50| 65| FANCY FREE A
y L f
37593 8s ls’geogon Ridge Boys, MCA ek
JUST SYLVIA
Sylvia, RCA AHL-1-4263 pa | 47| 88| 17 a’g‘ﬁ'ﬁf L(i;:mf%nn op
FAMILY'S FINE BUT THIS | 42| 51| 67| cARRYIN' ON
ONE'S MINE THE FAMILY NAMES
Izl;zg Frizzel, Warner/Viva Oavid Frzell & Shelly
HIGHWAI'I‘AOTEﬁ " West, Warner Bros. BSK WEA
G ELS010 (Eewrs) . wer | 49| 52| 44| DESPERATE DREAMS
SOMEWHERE IN THE S e -
ARS 50| 49| 12| PISTOL PACKIN' MAMA
A ne L ki ) Hort Ao, Jremah B
THE WANMITH THE 51| 42| 23| wiNDows
GOLDEN THUMB | The Charlie Daniels Band
Jerry Reed, RCA AHL1-4315  RCA Epic FE 37694 8BS
QUIET LIES 52| 56| 99| GREATEST HITS A
e | o i FA ML
SOUTHEAN SOMPORT 53| 53| 76| SEVEN YEAR ACHE
¥y y, Elektra '
60005 WEA gg;asr;ne Cash, Columbia JC -
ITE
z‘mgﬁkvgﬁdiu V:A%A 54| 57| 9| FAMILY AND FRIENDS
3295 MCA Ricky Skaggs. Rounder
INSIDE OUT 0151 IND
Lee Greenwood, MCA 5305 McA | 55 46| 12| SOFT TOUCH
FEELS SO RIGHT A Tammy Wynette, Epic
Aabama RCA AHL1 3930  RCA 37980 CBS
GREATEST HITS A Pr| 61| 76| JUICE A
Willie Netson Juice Newton, Capitol ST
Columbia KC2 37542 CBS 12136 CAP
BLACK ON BLACK 57| 58| 3| OH GIRL
Waylon Jennings, RCA Con Hunley, Warner
L1 4247 RCA Brothers 1-23693 WEA
THE VI:EESS!JRE ISON@® 58 59| 8| THE ROY CLARK SHOW
H 5
ﬂ:’l‘m /'c(',’rb'“‘“'szs WEA LIVE FROM AUSTIN CITY

THE BEST LITTLE
WHOREHOUSE IN TEXAS
Motion Picture Soundtrack

MCA 6112 MCA
THE LEGEND GOES ON

The Statler Brothers

Mercury SRM-1-4048

(Polygram) POL
SHE'S NOT CHEATIN'
(SHE'S JUST GETTIN'
EVEN)

Moe Bandy, Columbia FC
38009

cBS
T00 GOOD TO HURRY
Charly McClain, Epic FE
38064 cBS

STRAIT FROM THE HEART
George Strait. MCA 5320 MCA
LISTEN TO THE RADIO
Don Williams, MC 5306
NUMBER ONES

Conway Twitty, MCA 5318
16TH AVENUE

Lacy ). Dalton, Columbia

FC 37975 CBS
UNUMITED

Reba McEntire, Mercury
SRM-1-4047 POL
GREATEST HITS A

Kenny Rogers, Liberty LOO

1072 CAP
MY HOME'S IN

ALABAMA A @

Mabama_RCA AHL1-3644 RCA
HEART BREAK EXPRESS
Dgggy Parton, RCA AHL 1

4

MCA

MCA

RCA
WHEN WE WERE BOYS
The Bellamy Brothers,
Elektra/Curb E1-60099 WEA
BOBBIE SUE
Oak Ridge Boys. MCA 5294  MCA
BUSTED
John Contee. MCA 5310 MCA

THE DAVID FRIZZELL AND

SHELLY WEST ALBUM
Warner/Viva BSK 3643
STRAIT COUNTRY
George Strait, MCA 5248

CIMARRON
Emmylou Haris,
Warner Bros. BSK 3603

| AM WHAT | AM @
George Jones, Epic JE
36586

THIS DREAM’S ON ME
Gene watson, MCA-5302

WEA

MCA

WEA

cBsS

MCA

61

62

63

65

66

67

69

70

2!

12

3

74

75

65

62

63| 83

60

54

68

67

55

69

70

2!

75

14

3

147

175

46

226

24

21

101

14

61

31

UMITS
Roy Clark, Churchill CR
9421

GREATEST HITS
The Bellamy Brothers,
Warner Brothers 26397-1
MICHAEL MARTIN
MURPHEY

Michael Martin Murphey,
Liberty 51120 CAP
THE BEST OF
EDDIE RABBITT ®
Elektra 6 235

ROWDY
Hank Williams Jr
Elektra/Curb 6€ 330

GREATEST HITS A
Waylon Jennings, RCA
AAL1-3378 RCA

BET YOUR HEART ON ME
Sohnny Lee, Full Moon/
Asylum SE 541 WEA

STARDUST A
wilheSNeIson Columbia JC

SEASONS OF THE HEART
Sohn Denver PCA AHL1
4256 RCA

CHARLEY SINGS
EVERYBODY’S CHOICE
Pride. RCA AHL1-4287 RCA

GREATEST HITS A
ﬁnv;:OMuuay, Capitol SO0

MCA

WEA

WEA

WEA

CAP
JACK GRAYSON SINGS
Jack Grayson, Joe-Wes JW
8100 MCA
SUGAR FREE
Dave Rowland, Elektra €1
60011 WEA
TALK TO ME
Cindy Hurt,
Churchill CR-9422 MCA

SOME DAYS IT RAINS ALL
NIGHT LONG
Terri Gibbs. MCA 5315

SHARE YOUR LOVE A
ll(fsgy Rogers, Liberty LOO

MCA

CAP
FINALLY
T.G. Sheppard,
warner/Curb BSK 3600 WEA
AINT GOT NOTHIN’ TO
LOSE
Bobby Bare, Columbia FC
31719 Cas

vy Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

“ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn, of America
seal for sales of 500,000 units (sesl indicated by dot). A Recording Industry Assn. of America seal for sales of

1,000,000 units (seal indicated by triangle).
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advosdild ‘2861 ‘v 43aW31d3S
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New Assn. Seeks Own TV Awards Show

By IS HOROWITZ

NEW YORK-The Assn. for
Classical Music has set as its top pri-
ority the es:ablishment of a classical
awards television show separate
from the annual Grammy TVer.

The group, now possessor of a
charter as a non-profit corporation,
holds its first general membership
meeting early this month, some two
years after its initial call to action.
Implementation of the organization
was delayed pending clearance and
approval of the charter.

The National Academy of Re-
cording Arts & Sciences has always
given short shrifi to classical awards
on its national television show.
charges Gerald Widoff, artist man-
ager and former retail record retailer
and producer.

A member of the ad hoc com-
mittee involved in getting the ACM
off the ground, Widoff maintains
that the Academy treats classics on
its show as an “embarrassment.” Itis
always “on and off in a hurry,” he
says.

While the ACM would prefer
tieing in with the Grammy concept

in a distinct classical show, talks to
this end with the Academy have not
been productive. according to Wi-
doff. He says the ACM awards show
may go its own way entirely, seeking
exposure at first via public television
or a cable channel.

Other members of the ad hoc
committee are Ira Moss and Marvin
Saines of the Moss Music Group. In
a letter to persons in the classical
community they say the ACM gen-
eral membership meeting will be
held at 5:30 p.m,, Sept. 9, at Merkin
Hall, a concert facility here at 129
West 67th Street.

Modeled largely after the Country
Music Assn., the ACM hopes even-
tually to be as forceful and success-
ful a promoter for its music. In-
creased radio airplay for classics will
be sought, and the association hopes
to make its presence felt in the areas
of education, publishing, recording,
concerts and composing.

“We will be active as a concerted
voice and ardent advocate,” the let-
ter states.

ACM membership is open to all
individuals and businesses inter-

(Continued or page 65)>

Deutsche Grammophon
celebrates the

i{00th Birthday of

The Berlm Philharmonic

E‘RUNP!UMARMONE
100}

‘SIX DELUXE CENTENARY
LIMITED EDITIONS

e

Grammoshon

Specially-priced!

Herbert von Karajan -
Beethoven; Moazarl, Mendelssohn, Biahms, -
Tchaikovsky. Mussorgsky, Strauss

2740 261 - 7LP

Early Recordings - Vol. |

Mikisch, Blech, Walter, Knappertsbusch,
Wleiber, Fried, Pfitzner, Strauss

2740 259 - 5 LP Mono

Withelm Furtwangier -
Haydn, Mozart: Beethoven Schubert
Schumann, Wagner, Bruckrrey, Strauss
2740 260 - .6 LP Mono

Vol. 3

Music Director since 1955

—.elebrated Soloists * Vol. 4
Anda, Ferras, Gilels, Kempff,

“a, Mutter, Rostropovich, Zeltser
2740 262 - 5LP

Vol. 2 Distinguished Guest Conductors-Vol. 2
4bbado, Bohun, Fricsay, Jochum,
Kubelik, Maazel, Rostropovich

2740 263 - 6 LP

Herbert von Karajan - DIGITAL - Vol. 6
Haydn, Mendelissohn, Otfenbach,
J. Strauss, Bruch

2741 008 - 4 LP DIGITAL

...and these new DIGITAL RELEASES:

v

Grammcnton

SAINT-SAENS: ORGAN SYMPHONY

2532 045

KARAJAN-BERLIN PHILHARMONIC

BRAHMS: VIOLIN CONCERTO
MUTTER - KARAJAN

G
STRAUSS: EMPEROR WALTZ

Berlin
Philharmonic

L

| hrome-cassette available
2532 032

BERLIN PHILHARMONIC BRASSES
Gabrieli - Scheidt - Zelenka

HAYDN: SYMPHONIES
KARAJAN - Berlin Philharmonic

KARAJAN - Berlin Phitharmonic

2532 026

sudre

Chrome-cassette available

2532 066

BRUCKNER: SYMPHONIES
KARAJAN - Berlin Philharmonic

By
Grammephen

..p..
Chrome-cassette avaitable

2632037
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Wine & Cheese
Win Sales At
Laury’s Stores

NEW YORK—Combining live
music with wine and cheese par-
ties drew some 2,500 people to
Laury’s three suburban record
stores in the Chicago area last
Sunday (22) and boosted sales
volume three-fold over normal
Sunday expectations.

The events, jointly mounted by
Laury’s and Chicago’s classical
music station WFMT, kicked off
the final leg of a month-long pro-
motion pushing the various
product lines of PolyGram Clas-
sics.

London product was offered at
reduced prices the first week of
August, followed by a week de-
voted to Deutsche Grammophon
and another to Philips. From the
22d 1o the end of August the en-
tire catalog of PolyGram is on
sale.

Sales price for a $10.98 sug-
gested list album, normally sold
in the stores for $9.98, fell 10
$8.89 for the duration of the sale.
Midlines carrying a $6.98 tag
were offered at $5.39.

Spots on WFMT kept con-
sumer interest high, says Laury’s
principal Art Shulman, and the
station contributed further by
working out barter deals with a
caterer for the Sunday splurge of
cheese and dips, and with a wine
supplier for the beverages.

Musically, a woodwind trio
provided the entertainment at
Laury’s Deerfield store, a string
quartet at Evanston, and a brass
quintet at Niles.

While Shulman is happy over
the bumper sales generated by
the promotion at a time when
turnover generally is not too im-
pressive, he claims equal pleas-
ure at goodwill points won. “We
made a lot of friends,” he says.

On the label level Shulman
worked with John Harper, Poly-
Gram vice president, and re-
gional rep Richard Schweer.
Coordinator for WFMT was sta-
tion sales manager Rich Marsch-
ner.

Classical
Notes

The second release of Sefel Records will be
moving out to dealers shortly, promises Bob
Herrington, label rep. Four digital albums of
standard repertory performed by Arpad Joo and
the London Symphony make up the release,
held back until pressing quality standards were
met, says Herrington. . . . Anna Moffo is recipi-
ent of the Philadelphia Art Alliance’s 1982
Medal of Achievement.

Musicmasters has scheduled a series of fall
sessions to record a second volume of works
composed or arranged by Fritz Kreisler, again
with violinist Oscar Shumsky as soloist. Admin-
istrative assistant Anne Gilman corrects a state-
ment in a recent Billboard review. The first al-
bum in the series was not released earlier on
Musical Heritage Society, she points out. ...
Nonesuch will be paying special promotional at-
tention to its complete recording of the Virgil
Thomson opera, “Four Saints In Three Acts,”
just released.

Composers Recordings Inc., until now an LP-
only label, is mapping a belated entry into the
cassette market. It is currently testing a cas-
sette sampler containing 12 excerpts from its
vast catalog of contemporary works. Introduc-
tions on the cassette, which lists at 35, are by
composer William Schuman. Two LPs of Elliott
Carter material are highlights of the CRI product
list this fall, says label head Carter Harman.
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General News

® Conrtinued from page 9

an interview 1in early 1979, displays
Ashburn’s determination to over-
come such roadblocks and his justi-
fiable pride in the Commodores’
achievements. “One thing that is
needed in this business is for black
artists and managers to have true in-
tegrity in dealing with each other.”
he said. *Y ou don’t need to con or lie
10 your artists. You don’t have to
cheat them. If you play it straight
and win, as the Commodores have
won, the results are astronomical for
everybody involved. There is no
other business in the world that gives
you the monetary benefits and pres-
tige. 1 walk through a club and
people want to shake my hand. I'm
just the manager. But it sure feels
good.”

*x * X

In his prime, Joe Tex was a wry,
amusing entertainer with a sly vocal
delivery and an effervescent person-
ality. Tex's humor was so pervasive
it often seeped into live versions of
his straight ballad, *Hold What
You've Got.” More characteristic
were the comedy-soul songs such as
“Skinny Legs And All,” “Men Are
Gettin® Scarce,” and “l Gotcha,”

The Rhythm & The Blues

lecherous tunes that were as funny
as they were funky. Tex wasn’t the
greatest of the 1960s soul singers, but
through his personality, he carved a
special niche for himself in pop his-
tory.

* X %

According to Jermaine Jackson,
there will be a Jackson Five reunion
tour starting in June, 1983. “IC’ll be a
national tour and I'll be working
with my brothers regularly for the
first time since they signed with
Epic,” he says. There probably won’t
be a reunion album a la the latest
Temptations release; instead, Jer-
maine will do some solo hits during
the set, including material from his
fine new album “Let Me Tickle
Your Fancy.”

Berry Gordy’s name has been
listed as producer or co-producer on
a number of recent Motown re-
leases. On “Tickle.” Gordy is cited as
executive producer and co-producer
with Jermaine. I give him cassettes
of all my songs and he criticizes and
helps improve them,” says Jackson.
“He doesn’t necessarily come down
to the studio, but follows the album
through every stage. He still has a
great sense of song structure, of how
things should build and flow. He

RKO/Nederlander Tapes
Blues Shows In Chicago

® Continued from page 40

the legends behind the scenes,” he
says. “Someone like Muddy Waters
is already exposed enough.”

The chosen veterans were Wiilie
Dixon, author of innumerable blues
and rock’n’roll classics, such as
“Back Door Man” and 1 Just Want
To Make Love To You™: Otis Black-
well, composer of “Don’t Be Cruel,”
“All Shook Up.” and other Elvis
Presley smashes; and Jimmy With-
erspoon. a 28-year veteran who hit
with “Ain’t Nobody’s Business” in
1952.

Alligator Records artists Albert
Collins, Son Seals, and Koko Tay-
lor, all popular blues artists, filled
out the non-veteran portion of the
roster.

Appropriately, “the home of the
blues” was chosen as shooting site.
“We were going to do it in New
York,” says Television Theatre Co.’s
Jonathan Stathakis. “Blues” pro-
ducer, “but then we realized it made
all the sense in the world to do it in
Chicago.”

The program was taped over two
nights at Stages Music Hall, which
was filled to capacity with invited
guests. Collins, Taylor, and Seals
taped the first night and Dixon,
Blackwell, and Witherspoon the sec-
ond. Brief interviews with the artists,
conducted by John Driver, were also
taped on the scene. to be inter-
spersed later with the concert foot-
age.

The show was shot with five cam-
eras, utilizing some eight hours of
videotape, monitored by the Chi-
cago-based video truck Telemation.
Sound was recorded separately on
the 24-track Canadian mobile unit
Le Mobile.

“The Blues: Living And Legend”
was originally set as a package of
two 60-minute shows, which could
also stand separately. Due to the vol-
ume of videotape. however. Sta-
thakis says the possibility of making
three 75-minute shows is being dis-
cussed. “There’s so much good foot-
age,” he enthuses.

protects me from losing songs in the
mix by maintaining a perspective on
the entire project.”

Two members of Devo sing back-
ground vocals on “Tickle,” the result
of a friendship started backstage at a
New York television show. “We're
definitely gonna work together in
the future,” Jackson says. “Some-
time next year I hope to produce
them. They have a different kind of
sound and I like it.”

*x * %

Short Stuff: Maze featuring
Frankie Beverly has had an under-
ground hit with *Before I Let Go” in
the New York area since last spring.
While this single from “Live In New
Orleans” has long since faded from
the national charts, it remains a fa-
vorite of local black clubs and port-
able cassette carriers. Sugar Hill
Records, never slow to pick up a
trend, has released a rap version of
the tune called “Do You Want To
Rock™ by the Funky Four. That New
Jersey label also has a rap version of
the Dazz Band’s “Let It Whip” by
the Treacherous Three (featuring
Philippe Wynne). ... I'll be inter-
esting to see how well the debut Van-
ity 6 album on Warner Bros. does.
This interracial female trio, Brenda,
Susan, and Vanity 6 herself (she says
that’s her family name), have writ-
ten, often with members of the Time,
eight sexually explicit songs in styles
that range from funk (“If A Girl An-
swers (Don’t Hang Up)”) to new
wave (“Bite The Beat”). The album
doesn’t fit in any particular musical
slot, which is a problem. And are ra-
dio programmers as ready to play
music this sexually upfront by
women? They haven’t been crazy
about Prince’s more outrageous
songs. Vanity 6 will be opening for
Prince and the Time this fall, which
should make for quite a hot tour. . ..
A lengthy interview with Quincy
Jones by this writer is featured in the
September issue of Musician maga-
zine. ... Any fan of the girl group
sound of the early 1960s (Ronettes,
Shirelles, etc.) should pick up a copy
of Alan Betrock’s “Girl Groups: The
Story Of A Sound” (Delilah Press.
$8.85, 176 pages), a comprehensive
history of a short-lived but lively
musical genre.

For the record: In last week’s coi-
umn I wrote about comedy in black
music, but somehow left out one of
the funniest entertainers around, the
irrepressible Millie Jackson. Her two
live albums are as funny as most
straight comedy albums and just as
wicked.

FL@OQ RECORDING STUD\OS

T THIRD STREET AnANMATE OHIO 45202 (
SlNGLES

2 ZAPP—DANCE FLOOR

i’s

ZAPP I

71 WILLIAM “BOOTSY” COLLINS—THE ONE GIVETH,

THE COUNT TAKETH AWAY

Thanks for recording with us.
A X X X X X X X X XX XXX XXX
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TITLE i i 3 TITLE
Artist, Label & Number @ | g | § | Aist Label & Number
(Dist. Label) E|3|=x (Dist. Label)
4| JUMPTO IT WEEKS 3913918 ( 1
:rLetgﬁao;vanHm LUNEY AT 18l o Junior, Mercury
SRM-1-4043 (Polygram) POL
) 43 | 4| HOTFUN
THROWIN' DOWN @ 4 Daylon, Liberty (151126 CAP
Rick James, Gordy 60056GL
{Motown) no |41 |41 9 $0YAL JAM
he Crusaders With B.B
?h‘:PGat;a;aﬁd,wTolg Ku!g And The Royal
Experience TE-1-3001 Philharmonic Orchestra,
(Polygram) POL MCA MCA 2-8017 MCA
ZAPP Il 21421 g!\?yo(isr?w't‘o(r;d Warner
e WA Bros. 1-23687 WEA
JEFFREY OSBORNE ir m IF THAT'S WHAT IT TAKES
Jeffrey Osborne. A&M SP- ) m Michael McDonald, Warner
4896 RCA Bros. 23703-1 WEA
DONNA SUMMER 44 |44 | 9| ON THE FLOOR
Donna Summer, Geffen Fatback Band, Spring SP-1
GHS 2005 (Warner Bros.) WEA 6736 (Polygram) POL
KEEP IT LIVE @ fr|53 | 3| NOW IS THE TIME
g&ﬁﬁ"d' Motown - Lou Rawls, Epic FE 37488 CBS
THE OTHER WOMAN @ ﬁ 9 3 ff!!(?l];e:l?niEBmthers
s Bm AERAL Bridge BR 101936 IND
wwrioie A6 2| AL NG LN
328?; o e 43 (48 | 19 1LZ(;\lIE ME TENDER v
KEEPIN' LOVE NEW
Howard Johnson, A&MESP B.B. King, MCA MCA 5307  MCA
48%5 RCA (49 |50 [ 4 | CUPID'S IN FASHION
DREAMGIRLS Average White Band, Arista
gnginal Cast, geﬂe;\ GHSP ﬁ AL 8594 IND
D (Lt [e5 Wer 55 | 3| CAMERON ALL THE WAY
THE REAL DEAL Rafae! Cameron, Salsoul
gesg(l)% Izg)l'h;rs, T-Neck B SA-8553 (RCA) RCA
B ME UP
LET ME TICKLE YOUR S b s hIJhE.e HaEc(gk,
FANCY Columbia FC 37928 CBS
Jermaine Jackson, Motown 52 | 52 3 FANDANGO
?TII;EET - N Herb Alpert, AGM SP3731  RCA
Ashford & Simpson, Capitol 53|33 7 S"l.l. IN LOVE
ST-12207 op o i T wea
THIS ONE'S FOR YOU
Teddy Pendergrass, P.|.R. 54 (35 {10 | CURRENT
FZ 38118 (Epic) CBS Heatwave, Epic FE 38065 CBS
STEVIE WONDER'S EDDIE MURPHY
ORIGINAL ﬁ mﬂ Eddie Murphy, Columbia
MUSIQUARIUM | @ & S CBS
Stevie Wonder, 56 |56 | 55 | BREAKIN' AWAY @
Tamla 6002TL2 (Motown) IND A Jarreau, Wamer Bros
TANTALIZINGLY HOT ESKp3STE WEA
Siephanie Mills, Casablanca 57 |59 | 71 | STREET SONGS A
NBLP 7265 (Polygram) POL Rick James.
WE GO A LONG WAY Gordy G& 10021 )
BACK (Motown) iN
Bloodstone, T-Neck FZ 58 | 47 | 32 | LOVE IS WHERE YOU
38115 (Epic) CBS FIND T
MY FAVORITE PERSON The Whispers. Solar $-27
IEE' ())'lays, PR FZ 37999 - ﬁ (Etektra) WEA
pic g LrL suzy
I’Pﬂ THFE 9“5 L © mn Ozone, Motown 6011ML IND
Illgag;ta ack, Atlantic e 60 |62 | 19 QLTSS'E'EEUSMM
SE!‘l{it—'ét:‘rFEA&M o Liberty LT-51121 o
4883 ' Rea [ 61 |57 |17 :UFM(cha :NAR
au rtney,
Sal‘r':rI'?-CAAwAFLl-AiZOB RCA Columbia TC 3y7462 CBS
SNEAKIN' OUT 62 |51 | 5| THE SEQUENCE
Stacy Lattisaw, Cotillion ! The Sequence, Sugar Hill
900021 (Atlantic) WEA SH 267 IND
HAPPY TOGETHER 63 |63 | 6| GREATEST HITS
Odyssey, RCA AFL1-4240 RCA Shalamar, Solar BXL1-4262
!‘E AEFA%NE Elekt 64 |54 |14 g:&M HOT *
ieces ream, Elektra iN
60142-1 WEA The Reddings, Believe In A
HEREBWE G(C) ‘:.«%:m Dream FZ 37974 (Epic) CBS
Bobby Bland, MCA
512397)' o MCA 5|3t EEr\Ecng?s.E Aﬁd SP
SO EXCITED 3721 RCA
SR Go0 o (66|66 ( 14| OFFRAMP
RO NN ECM-14216 (Harnér Bos)  WEA
arry Graham, Warner Bros.
BSK 3668 wea | 67 |67 | 46 SOM&ETHIEG SPEE:IAL A
Kool & The Gang, De-Lite
él#f e:]l;gz':latv:(():itMyAN L DS?Z 8502 (Polygram) I POL
CCLP 2021 (Polygram) POL |68 [70 |10 | WISE GUY
STRAIGHT FROM THE Kid Creole And The
HEART Coconuts, Sire SRK 3681
Patrice Rushen. Elektra E1 (Warner Bros.)
60015 WEA 169 (69 | 51 | NEVER T00 MUCH @
D TRAIN Luther Vandross, Epic FE
IlJ {roasin, Prelude PRL ) 37451 N
¥ WD 170 |61 {13| ILL DO MY BEST
NIECY Ritchie Family
Deniece Williams, RCA AFL1-4323 RCA
REUNION 1% 5171158 | 16 | THE ONE GIVETH THE
The Temptations. CO_UN]’: TAKFTH AWAY
Gordy 6008GL (Motown) IND Hfem B%?‘;YSKC;G'?;S« -
DOWN HOME e
7 Hill Malaco MAL 7206 D |72 |72 | 13 #.Ewo DIIﬂENSIONS
LET ME KNOW YOU EALTamatics
Stanley Clarke, Epic FE Capitol ST-12205 Cap
33086 cBS |73 164 12| TRUST ME
WHO’S FOOLIN' WHO Jean Carn, Motown
One Way, MCA MCA 5279 MCA OML IND
FRIENDS @ 74 | 68 | 42 | SKYYLINE @
Shalamar, Solar S-28 Skyy, Salsoul SA-8548
(Elektra) WEA (RCA) RCA
AS WE SPEAK 75|71 | 7| FACE 70 FACE
David Sanborn, Warner Gino Soccio, RFC Atlantic
Bros. 1-23650 WEA SD 19358

¢ Superstars are awarded to these products demonstrating the greatest sales gains this week (Prime Movers).
 Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales fo 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of
1,000,000 units (seal indicated by triangle).
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WBNX Utilizing ‘Salsa-Rengue’

Format Is A Blend Of Salsa, Dominican Merengue

By TONY SABOURNIN

NEW YORK —Hoping to cater to
New York Latin tastes, WBNX has
recently changed its programming
from a mix of salsa and ballad to a
Latin dance music format they call
“Salsa-Rengue” (salsa and Domini-
can merengue). According to the
AM station’s programming director,
Jimmy Jimenez, “this move fills in
the void created by WIJIT’s move
into the ballad market (Billboard,
July 24) and gives some overdue rec-
ognition to the ever-growing Do-
minican population of the metro-
politan area.”

The new format, initiated in mid
July, comprises a mix of alternating
salsa and merengue cuts with a two
new songs-one oldie rotation. Bal-
lads, which make up approximately
4% of the total programming, are
represented mostly by boleros, inter-
preted by salsa singers like Hector
Lavoe and Ismael Miranda.

Jimenez also explained that this is

the final phase of a process which
started a couple of years ago when
DJ Polito Vega’s afternoon (2-6
p-m.) slot was dubbed “Salsa-
Rengue.” “The response was such,”
stated Jimenez, “that people on
the street refer to Polito as Salsa-
Rengue.”

“This is a hot, exciting city,”
added Jimenez, “and even ballad
listeners go out and spend their
money in nightclubs where salsa and
merengue are played. Therefore, we
feel BN X is unique in format, as well
as more in agreement with the taste
of the community.” According to
Jimenez, his market is composed of

Ariola Meet Cancelled

MEXICO CITY—Ariola has can-
celled its sales convention planned
for the end of the month in Aca-
pulco. The cancellation is seen as a
sign of the austerity mood dominat-
ing the Mexican industry since the
most recent peso devaluation.

Dancers versus listeners may be
one way of characterizing New
York’s Latin radio audience. The
dancers are not always dancing, of
course; they may be lounging at the
beach, but somewhere in their
heads, if nowhere else, there’s a
dance going on. Their listening
pleasure: r&b and Latin dance mu-
sic. The listeners sometimes go danc-
ing, but what they want most is to
hear a melody, an arrangement, and
some lyrics that will speak of that
which concerns them most, love. The
ballad is their pleasure.

Most, though not all, of the listen-
ers are women; most of the balla-
deers they listen to are strikingly
handsome young men. The dancers
are men and women (they dance in
pairs), but the whole Latin dance
music scene has a definite macho air
about it. The young urban male,
tough from his boxer shoes to his
lightweight stereophones, is tuned in
to something that will make the city
around him dance.

This polarization is influencing
programming. WJIT’s move from its
heavy salsa format into softer Latin
pop sounds has been countered by
WBNX’s recent decision to concen-
trate on salsa and merengue (see
story this page). And the city’s r&b
stations are segueing into Latin cuts
more often these days.

The music itself is being shaped
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ongwriters Ruben Amado, left, and Javier Santos, right,

by the public, though perhaps less
noticeably. We can expect the more
musically oriented dance bands to
increase their instrumental record-
ings, cuts like Ray Barretto’s “La
Cuna” which can fluidly cross over
into r&b formats. On the other hand,
we will hear more thoughtfully writ-
ten, clearly articulated romantic lyr-
ics coming from tropical singers—it
goes without saying that they must
be good looking males—who can
cross over into Julio/El Puma/Em-
manuel territory. In this respect, it
will be interesting to watch the radio
fortunes of a long awaited all-bolero
LP from Ruben Blades.

* * %

Musica Latina is a magazine de-
voted to (what else?) Latin music.
Heavily into salsa, it includes pieces
on major artists and industry figures
and thére are even classifieds where
struggling artists can advertise their
chops. The inside back cover has ads
for the promoters of local Latin
bands like Sonora Ritmica and So-
nora Paramera, and if you've never
heard of them, it’s because you’re
not Dutch. Musica Latina is pub-
lished in Holland. Juega, Hans!

*x * *

The Italians are coming!
Prompted by the success in the U.S.
Latin market of Italy’s Baby Rec-

{Continued on opposite page)

receive awards from Beechwood Music executive Jorge G. Cruz, for the sales
of 750,000 copies of ““1 + 1 = 2 Enamorados,” recorded by Luis Miguel on
Mexico’s Capitol label.

young, recently-arrived Dominicans
and Puerto Ricans who don’t have
full control over the English lan-
guage and want to preserve their
culture, especially their music. Al-
though the latest Arbitron ratings
don’t yet reflect the results of its new
programming, Jimenez claims that
“word of mouth is very positive.”

In addition to Vega and Jimenez
himself, who hosts a half-hour call-in
program at 9 a.m. called “Ayuda”
(“Help”) in which topics of general
interest are discussed, other DJs are
Fermin Luna (9:30 a.m. to 2 p.m.)
and Jose Elias Pena (7:30 to 10 p.m.).
WBNX broadcasts from 9 a.m. to 6
p-m., and from 7:30 p.m. to 10 p.m.

In addition, Jimenez boasts that
the station has the most complete
news coverage team of any New
York Latin radio station, with corre-
spondents in the Dominican Repub-
lic, Puerto Rico and Miami, as well
as the two New York anchorpersons,
Maria Luisa Martinez and Hector
Pablo Roa.

MEXICO CITY—Following the
second 1982 major devaluation
August 5, the Mexican record and
tape industry has set general plans
for another price hike of around
30% across the board to adjust to
the rapidly changing economics of
the country. There was a similar
price increase earlier this year
shortly after the initial devaluation
in February.

Barring any government price
control, most labels are now poised
to make the upward adjustment ef-
fective this month. Some have
even moved in a swifter fashion by
jumping wholesale prices as of late
last month. The cost of a wholesale
LP changes from between 170 to
180 pesos to approximately 236
pesos. In terms of retail pricing the
cost to the public goes from around
260 pesos to 350 pesos.

Translating into dollars is im-
possible since the parity of the peso
to the dollar fluctuates too rapidly.
Peso parity in August ranged from

PESO DEVALUED AGAIN

Mexican Labels Plan $ Hike

69.50 to 130 to the dollar, even
more in the black market.

Retail buyers here are accepting
the new price changes with reser-
vations. Some feel that there will
be a drop in sales. Other just shrug
and are reconciled to the abrupt
change. The general consensus of
the industry, though, is that when
things do stabilize there will be an
upward trend in public buying of
musical software. “It is too early to
say,” remarked one anonymous
top exec, “but we must get on track
before the year end’s traditional
surge of purchasing.”

One objection to the price hike is
the fear that the sale of catalog
items will diminish substantially,
with a resulting loss of store traffic.
“It’s not a matter of greed.,” ex-
plains one label executive, “but
merely trying to stay alive within
the galloping inflation.”

Besides the major labels in AM-
PROFON, all labels within the
PROFONEX fold are going up in
their price structuring.

VIA CABLE TV SERVICE

Mexico Gets Video Music Outlet

By ANNE GEYER

MEXICO CITY—-Inspired by
MTV in the U.S., Cablevision, the
cable television service owned by
Televisa, has launched Musicable, a
six-hour daily, all-music program on
channel 16 here, which previously
only programmed recent films. The
bulk of the programming is English-
language music, primarily rock, and
some music in Spanish.

According to Musicable program
director Eugenio Dubenard, the
move from films to music during
daytime and prime early evening
hours was prompted by censorship
pressures that prevented most films
from being aired before 10 p.m. dur-
ing the week and 9 p.m. on Friday
and Saturday.

Musicable’s programming is com-
posed entirely of promotional videos
provided at no charge by record
companies. “It’s a perfect relation-
ship,” comments Dubenard. “We re-
ceive the tapes free of charge and
their artists are being promoted free
of charge.”

Musicable currently receives
videotapes from RCA, Ariola, EMI-

Media Sets
Videocassettes

LOS ANGELES—Media Home
Entertainment Inc. has jumped into
the Spanish language videocassette
market by releasing seven films in
U.S. cities with large Hispanic popu-
lations; among the films is a music
feature with Atahualpa Yupanqui
and Mercedes Sosa. The films are
the first of 25 titles acquired by
Media for distribution throughout
the Spanish speaking world.

Though these releases are original
Spanish language films, Media is
currently dubbing six of its biggest
English sellers into Spanish for re-
lease in Spanish language markets.

According to Ronnie Hadar, vice
president for interntaional sales,
Media has found markets for Span-
ish language films in other English-
speaking countries like South Af-
rica, Australia and New Zealand
and plans to distribute the video-
cassettes in these markets as well.

www.americanradiohistorv.com

Capitol, PolyGram, Gamma and
WEA. However, the supply is in-
sufficient and tapes are often re-
peated several times in an evening,
though never more than once in a
single hour. :

The repetition doesn’t bother
Dubenard, who claims that Musi-
cable, which is being promoted as
“radio with images,” works much
like radio programming. “Like ra-
dio, you don’t listen all day, and the
more popular songs are repeated
more frequently.” .

A typical evening’s program will
include clips of Donna Summer, the
Rolling Stones, Sheena Easton,
Journey, Foreigner, Dr. Hook, the
Eagles, Who, Ambrosia and Fleet-
wood Mac—with a little Kenny Rog-
ers and Anne Murray sandwiched in
for good measure.

The lack of Spanish music is due
to a scarcity of tapes of Spanish-lan-
guage artists. “We're trying to con-
vince the record companies here to
do video tapes when they release
new albums, just as they do in the
States with English-language art-
ists,” explains Dubenard.

Dubenard believes the music pro-
gram will help lure the 12 to 34 age
group, a market which he feels has
been ignored by cable television in
Mexico. He claims they are already
receiving hundreds of phone calls a
week from youngsters who ask for
their favorite artists.

By December, Musicable, cur-
rently staffed by only four people, is
slated to have an on-air, on-screen
jock who will take telephone
requests during the broadcast. Other
plans include Musicable’s own pro-
ductions, including interviews with
recording artists, stereo broadcast, a
musical news segment, daily or
weekly announcement of the Bill-
board top 10, and the transmission
of full-length televised concerts.
(Musicable has bought the rights to
NBC’s “Midnight Special,” but no
decision has been reached on
whether to use the show in segments
or as whole concerts.) And once the
quantity of tapes by Spanish-lan-
guage artists has increased, Musi-
cable may branch into two entities—
one for music in English, the other in
Spanish.

Though Musicable required no

original investment, and currently
spends only $2,500 a month on its
production staff, future expend-
itures, like everything else in Mexico
these days, depend on the effect of
the peso devaluations.

Survey For Week Ending 9/4/82

TITLE-Artist, Label &
Number (Distributing Label)

JOSELUIS
RODRIGUEZ

— | ISMAEL MIRANDA
Exitos de los 50, Fania 0798

- | MENUDO

Por amor, Padosa 1012

— | ELGRAN COMBO

Nuestro aniversario Combo 2026

-~ | ROBERTO CARLOS
Camay mesa, CBS 12315

FELIPE RODRIGUEZ
16 exitos. TTH 1830

— | SOLEDAD BRAVO

TH 1214

— | WILLIECOLON

Los 14 exitos, Profono Int'l 1402

-~ | LUIS PERICO ORTIZ
Sabroso, Perico 320

TITO RODRIGUEZ
15 inolvidables exitos, Latino 4152

EDNITA NAZARIO
Ednita, Padosa 1015

LOS CONDES

Los grandes exitos de Los Condes,
The Music Stamp 007

LUIS MIGUEL
Un sol, Odeon 73189
WILLIECOLON Y RUBEN

BLADES
The Last Fight (Banda Sonora),
Fania 616

15| — | DANNY RIVERA
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1
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l L Los 15 grandes exitos, Velvet 6015
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OAS Music Division Sets
Live Pedro Vargas Album

NEW YORK—As part of its pres-
tigious Inter-American Musical Edi-
tions series, the Technical Unit on
Music of the Organization of Ameri-
can States has produced what many
feel could be the last recordings by
the Mexican singer Pedro Vargas.

The double album, in which Var-
gas sings 18 of the tunes he made fa-
mous, was recorded live during the
homage paid to the singer on Sep-
tember of last year, at Washington’s
Kennedy Center. At that time, the
performance, which included a cere-
mony attended by the diplomatic
corps and celebrities from Latin
America and the United States, was
telecast to Mexico and the U.S.

The record was presented last
month in Washington by the Secre-
tary General of the organization,
Alejandro  Orfila.  Arrangements
were made to transmit the presenta-
tion ceremony directly from Vargas’
home in Mexico, where the singer,
who is seriously ill, is confined.

So far, 13 albums have been re-
leased by the OAS. The most recent,
besides the Vargas album, are
“Homage To Alberto Williams,” an
Argentine composer, by pianist Lia
Cimaglia Espinosa; and “Homage
To Alberto Ginastera,” probably the
most important and best known Ar-
gentine classical composer, per-
formed by the Washington Quartet,

Immigration Woes Hit

Officials Won’t Issue Documents For

By TONY SABOURNIN

NEW YORK-The refusal of the
Dept. of Immigration and Natural-
ization to change the existing immi-
gration status of those Cuban musi-
cians who came to the United States
in the Mariel boatlift is preventing
the Latin jazz venue Soundscape
from representing the Latin New
York sounds in the Berlin Festival,
according to Soundscape manager
Verna Gillis.

Gillis, who was asked to partici-
pate in the festival by George
Gruntz, musical director and pro-
ducer of the Berlin Festival, hoped
to bring Cuban percussionist Daniel
Ponce and his group New York Now
plus two other bands. However, she
was met by the constant refusal of
the Dept. of Immigration and Nat-
uralization which claims that Ponce,
as part of the group of Cubans who
came to the United States in the Ma-
riel boatlift, was given a “Cuban en-
trant” status. “This means,” says
Gillis, “Daniel can’t be issued a
passport or traveling papers, an un-
fair situation for an artist of his cali-
ber who is in international demand
and which prevents him from devel-
oping his craft.”

This edict has forced both Gillis
and Gruntz to seek a solution to
their problem through other means,
so far unsuccessful. According to
Gillis, George Gruntz wrote to Rob-
ert Blucker, consul general of the
American Consulate of West Ger-
many, requesting help in this matter.
“Mr. Blucker answered that his of-
fice could do nothing to remedy this
situation since this was a matter un-
der the jurisdiction of the Depart-
ment of Immigration and Natural-
ization,” relates Gillis. Gillis herself
wrote to President Reagan explain-
ing the situation, still to no avail.

Congressman Ted Weiss’ office,
on the other hand, has been lending
his support to Ponce’s cause. Ellen

with Leon Fleisher as conductor.

According to Efrain Paesky, coor-
dinator and director of the series and
director of the Inter-American
Council of Music, the first 10 record-
ings have received critical praise all
over Latin America and the U.S. for
their high musical and technical
quality. Paesky intends to produce
around 25 recordings a year to cap-
ture the great musical wealth of the
continent.

CBS Mexico Tops
AMPRYT Awards

MEXICO CITY—-CBS Mexico
has taken the lion’s share of the
awards presented by the Mexican
show business journalists’ associ-
ation AMPRyT at its annual awards
banquet. CBS artists like Manoella
Torres, Vikki Carr, Vicente Fernan-
dez and others took a total of seven
awards, with the executive director
of the year award going to CBS head
Armando de Llano.

Other artists winning AMPRyT’s
awards included Jose Jose, Oscar
Athie, Los Joao, Amanda Miguel,
Rigo Tovar, Diego Verdaguer, Bea-
triz Adriana, Los Babys, Prisma and
Menudo. Venus Rey, who heads
Mexico’s musicians union, received
a special award.

Wallich, district assistant to Con-
gressman Weiss, said that her offices’
efforts to help the percussionist
started in September, 1981, when a
request to obtain refuge travel docu-
ments for Ponce was made to the Im-
migration and Naturalization Serv-
ices regional office of Burlington,
Vermont. This request was sub-
sequently denied. Another request
to the refugee parole division of im-
migration in Washington in October
was also refused, citing that Ponce’s
reason “did not constitute a emer-
gency, such as a grave illness—the
only case in which exceptions are
made for refugees.” says Wallich,
“We have just sent another letter to
John Rebsamen, director of the ref-
ugee parole division, outlining the
limitations in career opportunity
that Ponce and other Cuban refugee
musicians are being subjected to.”
Another musician whose case is
similar to Ponce’s is Ignacio Berroa,
drummer for the Dizzy Gillespie
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ords artists Ricchi e Poveri, on Mex-
ico’s Musart label for their Spanish
language records, Musart’s U.S. dis-
tributor, Musical Records and
Tapes, is releasing an LP by Al Bano
and Romina Power (Tyrone Power’s
daughter). According to Musical
Records promotion manager Alba
Eagan, the Miami-based company,
whose Mexican-oriented product
seldom gets airplay in that city, is en-
joying top listings with the Italians.
The Italian boom is only six weeks

old, but Musical Records is already

planning a promotional tour for
Ricchi e Poveri sometime in Octo-
ber, and possibly a concert in the

Miami area.

*x Kk K

The LAMAS (Latin American
Music in Alternative Spaces) Sum-
mer Music Festival has been on
again this year in New York. The
festival’s four concerts, held at dif-
ferent public sights through the city,
have featured Tania Maria, Mario
Rivera, Jorge Dalto, Alfredo de 1a Fe,
Paquito D’Rivera and Bobby Sa-
nabria.

The William Morris Agency con-
firms its agreements to represent
CBS artists Julio Iglesias and José
Luis Rodriguez. American tours are
planned for both artists, Jose Luis in
October of this year and Julio in
March of 1983. Vice president of in-

Cubans

Overseas Travel

and Paquito D’Rivera jazz groups,
who recently had to forsake tours
with both bands to the Far East for
the same reason. Berroa can’t under-
stand the authorities’ refusal to let
him travel. “It’s incredible, consid-
ering that during my travels with
Dizzy and Paquito, more than Cu-
ban folklore I'm representing the
United States. Furthermore,” he
adds, “the irony is that Immigration
sees fit to issue travel papers to Cu-
ban artists, like Noel Nicola and
Sara Gonzalez, for touring in the
US>

On his behalf, Daniel Ponce
stated “since we came to this coun-
try, we have strived to develop our-
selves economically and artisti-
cally—without recurring to federal
ald programs—by recording and
performing with top artists. To pre-
vent me from traveling abroad in
the pursuit of the artistic goals I
came seeking to this country, it’s
simply not fair.”

BIRTHDAY PARTY-Cuban percussionist Daniel Ponce receives birthday

greetings from saxophonist Mario Rivera at a party organized by Daniel’'s
manager, Verna Gillis, center, at the Village Gate in New York. Fellow Cuban
musician Paquito D’Rivera, right, cheers them on.
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ternational operations Dick Allen
will represent both singers.

The lonely bull is charging at the
Latin market these days with both
horns. One is A&M’s new Latin
wing, A y M (Billboard, Aug. 12).
The other is Herb Alpert’s own
“Fandango” LP, which A&M claims
is nimero uno in current Venezue-
lan charts. ... Spanish saxophonist
Pedro Iturralde, known for his spe-
cial brand of flamenco jazz, is being
introduced to the U.S. via the “A

Collection Of Jazz” songfolio pub-
lished by Song of Songs Music. ...
Phonogram is releasing Mexican
singer Fernando Riba’s latest LP in
Spain, England, Ireland, Holland,
Belgium and Luxembourg, with
probable expansion into Germany,
Austria, Switzerland, Sweden, Nor-
way, Finland and Denmark. ... Ar-
gentine singer Valeria Lynch, the
Mexican stage’s Evita, is visiting
Puerto Rico, Miami and Los An-
geles this month.

Survey For Week Ending 9/4/82

JOSE LUIS RODRIGUEZ
Dueno de nada, CBS 30301

3 | LOS YONICS

Rosas Blancas, Profono 3074

— | VICENTE FERNANDEZ
Es la diferencia. CBS 20628

ALBERTO VAZQUEZ
15 exitos, Tefediscos 1024

9 | RICCHIEE POVERI
Sera porque te amo, Musart 14525

— | LUIS MIGUEL
Un sol, Odeon 73189

— | LOS HUMILDES

Quinto aniversario Fama 617

— | JOSEJOSE

15 exitos de ayer, Telediscos 1027
FESTIVAL JUGUEMOS A
CANTAR

15 exitos infantiles, Musart 1823

LOS BUKIS
Profono 3050

EL MILAGRO
Mar 132

RIGO TOVAR

Rigo en serenata, Profono 3077
MAR