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SPECIAL OCCASION—President Reagan accepts a leatherbound copy of

Billboard’s March 19 edition from Sam Marmaduke, chairman of the Country

Music Assn. The issue celebrated the CMA’s 25th anniversary. The occasion

was a White House reception hosted by President and Mrs. Reagan Tuesday
(15). Story, page. 3.

NARM Study Boosts ‘Gift’ Push

Suggests Expanding Campaign Into Major Markets

By IRY LICHTMAN

NEW YORK The National
Assn. of Recording Merchandisers
(NARM) claims that a tracking
study of its ~Gift Of Music™ cam-
paign. launched last November in
four test markets, justifies the indus-
try’s support of the program. It also
suggest that expansion into major
markets would be worthwhile.

The $250.000 program entailed
television and radio advertising in
Phoenix. Greensboro/Winston-Sa-
lem. Cincinnati and Portand. Ore.
Milwaukee and San Antonio were
“control™ markets. The tracking

Promoters Snub Bud Boycott

By NELSON GEORGE

NEW YORK- Despite a recent

statement by the National Assn. of

Black Promoters (NABP) in support
of Rev. Jesse Jackson's national boy-
cott of all Anheuser-Busch products,
a number of major black promoters
have agreed to co-promote the Bud-
weiser-sponsored SuperFest con-
certs this summer.

The 14-citv. black-oriented tour is
being promoted nationally by Mi-
chael Rosenberg’s Marco Produc-
tions in association with black pro-
moters in individual markets. W.G.
Garrison and Basil Kimbrew in the
South. Al Haymon in New England.
Teddy Powell in New York. George
Woods in Philadelphia and Tiger
Flower Productions in Washington,
D.C. arc among those participating.

Rosenberg will go 50-50 with the
black promoters this year, as op-
posed to last summer., when Marco
Productions took 60% of any co-pro-
motion. I made the concession to
make these dates an equal partner-
ship.” says Rosenberg. “This means
they'll have to put up 50% of the up-
front money.”™ At a press confercnce
in New York a few wecehs ago (Bill-

(Continued on page 68)

study was continued for Valentine’s
Day.

NARM's Joc Cohen. who has
shifted to a marketing and merchan-
dising focus at the trade group, now
regards the “Gift Of Music Ine”
body as “fully operational™ a nd says
its advisory board of participating
manufacturers has “basically said
to go forward based on the results.”™
Cohen is seeking a higher contribu-
tion from manufacturers above the
current half-cent per LP on netship-
ments. to three-fourths of a cent or
once cent. An additional “strategic
study”—to determine the dynamics
of gift-giving and competition faced
by recordings with other products—
is due this month.

According to the tracking study.
NARM and its ad agency. Humph-
rey Browning MacDougall of Bos-
ton, say that during the five-week
“flight.” advertising awarcness in-
creased 200% among adults and
100% among teens in the test market
areas. All advertising sported the
theme “Give The Gitt Of Music.
There's No Better Way to Wrap Up
Your Feelings.™

Among conclusions cited in the

study which includes 16 bar-
graphs -are:

® “itis very clear that people who
can ‘recall” the Gift Of Music cam-
paign are positively disposed toward
records and tapes as gifts vs. those
who are not aware of the campaign.
Over time. as more and more people
become aware of the campaign. very
positive results should occur in the
sile of records and tapes as gifts.”

e “Records and prerecorded
tapes behave quite differently. with
records showing greater response to
advertising than tapes. Tapes may

{Continued on page 68)

CBS Selling Half
0f UA Music

NEW YORK CBS Inc.. which
completed its $67.780.000 cash ac-
quisition of the United Artists Music
catalog in January. is planning the
sale of 50% of this segment of its
CBS Songs publishing division un-
der a limited partnership basis. It
would lcave CBS as a general part-
ner.

(Continued on page 60)

e VIACOM'S RADIO DIVISION has a new president. Norm Feuer,
former president and general manager of KBZT San Dicgo. He takes up the
new post April 4. Radio. page 12.

e HOME COMPUTERS represent the centerpicce of the new Hastings
superstore in Austin. The frec-standing. 8.000 square foot unit will devote ex-
tensive space and inventory to these products when it opens next month. Re-
tailing. page 25.

e BROADCASTER DON BURDEN has quictly re-established himself in
the business. The former president of Starr Broadcasting is minority owner of’
KPEN, an AC outlet in Los Altos, Calif.. and he claims some success pursuing
listeners and profitability. Radio. page 12.

® JACK CRAIGO is the new president of Chrysalis Records U.S.. and as
such, will be renewing an association with CBS, where he worked tor 20 years.
Specifics of Chrysalis’ p&d deal with the major are detailed in depth for the
first time. Page 3.

e PHILADELPHIA RETAILER Donny Weiss is looking to expand his
Music Odyssey chain this year. and will be emphasizing larger units to accom-
modate what he calls “the growing amount of new merchandise.” Retailing.

page 25.
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“REMINISCING" by LINDA NAIL on GRAND PRIX RECORDS (GP 12) offers a
variety of songs which highlight the vocal range and style of this fine artist.
Two duets with label mate Danny White-quarterback of the Dallas Cow-
boys give Linda's first album an added attraction, The title cut “REMI-
NISCING” will be released as a single March 16—look for it!! National dis-
tribution by: FISCHER & LUCUS INC. (615) 329 2228.  (Advertisement)

B.J. THOMAS'S credentials of six gold singles and over 40 million album
units sold to date have established him as one of the industries super star
attractions. His new single “WHATEVER HAPPENED TO OLD FASHIONED
LOVE” (38 03492), now exploding at radio, reflects the kind of sound that
has become B.J.'s trademark and key to success. B.J. THOMAS, “NEW
LOOKS,” FC 38561. produced by Pete Drake, is now available on Colum

bia/Cleveland International records and cassettes. (Advertisement)
(Advertisement)

e RECORD RENTAL has not yet developed into aninternational problem
for the music industry except in Japan, according o a new IFPI report. al-
though the practice continues to require close monitoring. Page 9.
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RADIO CITY MUSIC HALL WISHES TO EXTEND SPECIAL THANKS TO
BETTE MIDLER AND HER STAFF,
JERRY EDELSTEIN, AND INTERNATIONAL CREATIVE MANAGEMENT
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PORTSMOUTH AIRLIF

T—Members of the Boston-based group Berlin Airlift sign copies of their debut Handshake al-

bum at Sessions Music store in Portsmouth, N.H. The in-store promotion was broadcast live over local Top 40 station

wBBX.

Ellis Explains Chrysalis Move

Jack Craigo Is Appointed President Of U.S. Operations

By ROMAN KOZAK

NEW YORK-—-A growing disen-
chantment with the nuts and bolts of
running an independently distrib-
uted label was the motivation be-
hind the year-end decision by
Chrysalis to affiliate with CBS, ac-
cording to the company’s co-chair-
man Terry Ellis.

Ellis, who is based in London,
went on the record with specifics of
the deal for the first time last week.
He was in New York to introduce
Jack Craigo, former vice president
of RCA Records/U.S. & Canada, as
the new president of Chrysalis Rec-
ords U.S. (Executive Turntable,

‘Billie Jean’
Gets Her MTV

NEW YORK-There may or
may not be more to MTV’s deci-
sion to air “Billie Jean” than
meets the eye—depending on
who's talking and whether it’s on
or off the record. The Warner
Amex channel added the Mi-
chael Jackson video clip two
weeks ago} amid rumors that
CBS/Records Group president
Walter Yetnikoff had applied
pressure to get the black-oriented
clip played on the rock music
service. Jackson is signed to CBS’
Epic label.

(Continued on page 70)

page 4). The CBS arrangement is
unique in that it basically covers
production and distribution, but
also allows the label to plug into the
CBS core marketing system.

“l am very proud of what we ac-
complished with indie distribution
the last six years,” says Ellis. “Butaf-
ter six years | asked myself, *“What is
Chrysalis all about” And what we
are about is breaking new acts. We
have been in business for nearly 15
years, and we have never signed an
established artist. We've always
signed new acts, be it Pat Benatar,
Spandau Ballet, Blondie or Ultra-
VOX.

“At the end of last year, | found

myself being a complete record com-
pany. Walking through the offices
instead of hearing music being
played in every office, you heard
murmurs of conversation, and every-
body playing with computer termi-
nals. There was no vibe. We are in
the music business, or were, and all
of the sudden | saw that we were in
the computer business. And 1
couldn’t deal with that.”

Ellis says he then took his cue
from A&M’s Jerry Moss, who also
went from independent distribution
to a deal with a major, RCA. “(Like
Moss) 1 love artists and producers
and hanging around the studio. But

(Continued on page 68)

CMA GALA, RIAA DINNER IN D.C.

Music Stars Shine On

By BILL HOLLAND

WASHINGTON-It was a star-
studded week of music in Wash-
ington, as the Federal City played
host to a pair of major industry func-
tions: the annual Cultural Award
Dinner organized Tuesday (16) by
the Recording Industry Assn. of
America (RIAA), and the gala cele-
bration Wednesday of the 25th an-
niversary of the Country Music
Assn. (separate story, this page).

Jean-Pierre Rampal and Kenny
Rogers provided the evening’s enter-
tainment at the RIAA dinner, play-
ing to a packed audience of legisla-
tors, Capitol Hill staffers, lawyers,
recording industry executives—and

just as many girlfriends, wives and
children. Nearly 1,300 people at-
tended the annual industry dinner at
the Washington Hilton, an all-time
high for the event.

This year's cultured award went to
Rep. Sidney Yates (D-liL), a long-
time arts advocate and chairman of
the House subcommittee which
funds such arts-oriented organiza-
tions as the Smithsonian Institution.
Lawmakers on the Senate side ar-
rived late at the dinner after an un-
expected evening session on the Hill.

The next evening's CMA gala,
highlighted by appearances by Pres-

(Continued on page 68)

Rental Bills: Both Sides Regroup

VSDA Reaffirms Its Stance On First Sale Doctrine

By EARL PAIGE

WASHINGTON—Proponents of
both sides of the audio and video
rental legislation issue are regroup-
ing following emotionally charged
meetings here last week.

Most vocal are those criticizing a
secret vote by the board of the Inter-
national Tape/Disc Assn. (ITA)
during the ITA seminar in Florida
March 6-9. ITA board members
moved to back repeal of the First
Sale Doctrine (Billboard. March 19).

Jack Wayman, senior vice presi-
dent of the Consumer Electronics
Group of the Electronics Industry
Assn., says he is angered by the par-
ticipation of EIA/CEG members at
ITA.

Despite lobbying efforts to sepa-

rately address bills involving rental
for audio and video recordings,
much confusion prevails, particu-
larly among members of Congress.
This is pointed up by Frank Bar-
nako, local retailer and head of the
Video Software Dealers Assn.’s leg-
islation committee. The video re-
tailer group met here March 14-15
and huddled with senators and rep-
resentatives.

VSDA’s board was addressed by
EIA/CEG. It was also addressed by
Motown Picture Assn. of America
(MPAA) president Jack Valenti and
Paramount Home Video chief Mel
Harris.

Barnako, head of five-unit The
Video Place, who is a vociferous
proponent of preserving First Sale,
says VSDA was happy to hear the

points made by Valenti and Harris
in behalf of MPAA’s concerted ef-
forts to get First Sale Doctrine re-
pealed.

VSDA’s board reconfirmed its de-
termination to defeat the proposed
“fair marketing” amendment meas-
ures of MPAA-backed bills $33 and
HR 1029.

“Our board got a real earful,” says
Barnako, now in a second term as.
VSDA persident. “We found out
how much Hollywood has spent,
how confused Congressional mem-
bers are, and how we now have to go
back to our own districts and meet
(during Easter recess) with senators
and representatives. We will bring
along consumers, too, because it is
the consumers who will eventualily

(Continued on page 70)
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Europe CD Launch:
Demand Exceeding
Player, Title Supply

By JIM SAMPSON

MUNICH—Following wide-
spread press coverage and much
stronger demand than anticipated,
the European launch of the Com-
pact Disc digital audio system is ex-
periencing a shortage of players and
repertoire. Japanese manufacturers
in particular are holding back.

Only PolyGram has begun mar-
keting CD disks. But all record com-
panies are treating the CD as a new
medium, developing new sales con-
ditions and marketing procedures.
And PolyGram concedes that a soft-
ware shortage is possible in the com-
ing months.

Two weeks after the widely her-
alded CD launch in West Germany,
France, Holland and the U.K | hard-
ware scarcity has become the main
problem in the eyes of many observ-
ers. Virtually all major German de-
partmentstores and electronics deal-
ers have demonstration units from
Philips, Sony or Hitachi (the latter
began limited CD player marketing
last December). The initial shipment
of CD players was smaller than deal-
ers expected, however, and manu-
facturers have been slow to re-sup-

ly.
P the flow of Philips players to the
UK., for example, was delayed due
to import formalities and the lack of
a technical certification. But accord-
ing to Louis ver Hulst, CD market-
ing manager at Philips headquarters
in Eindhoven, Holland, demand ev-
erywhere has “by far exceeded our

Capitol Hill

By KIP KIRBY

WASHINGTON—Capitol Hill
turned out in full force to help the
Country Music Assn. (CMA) cele-
brates its 25th anniversary here last
week. The occasion was a mix of mu-
sic and politics, as the CMA board
took advantage of the opportunity to
coordinate a series of visits to Con-
gress to lobby on behalf of the “Save
America’s Music” coalition cam-
paign.

Approximately 450 of country
music’s industry leaders and person-
alities convened at the White House
Tuesddy afternoon (15) for a two-
hour reception hosted by President
and Mrs. Reagan. After impromptu
welcoming remarks by Reagan,
CMA board chairman Sam Marma-
duke presented the president and his
wife with personally autographed
albums from each of the performers
appearing the following evening on
the CMA’s tv gala. He also pre-
sented a leatherbound copy of the
March 19 issue of Billboard contain-
ing a special tribute to the CMA,
and navy and silver CMA jackets
with the Reagans’ names embroi-
dered on them. (About his leather-
bound Billboard, President Reagan
joked.” Oh good ... I've been hav-
ing enough trouble with the press
recently.”)

On Wednesday evening, 3,000
people went to Constitution Hall for
a two-and-a-half-hour taping of the
CMA’s CBS television spectacular,
due to air April 13. The show fea-
tured more than 35 artists, including
Willie Nelson, Ray Charles, Ronnie

(Continued on page 68)

greatest expectations.”

He adds that the firm’s Dutch CD
plants have increased player capac-
ity “considerably quicker than ini-
tially planned,” and that the situ-
ation should improve in a few weeks.
although short waiting periods will
remain.

Of course, Philips never planned
to carry the entire CD hardware load
alone, but most Japanese suppliers
have curtailed or pushed back their
CD marketing plans in Europe. Pio-
neer and Sharp have postponed

(Continued on page 58)

Indigo Music
Buys Accord

NEW YORK-—-Accord/Town-
house Records, formed a little more
than two years ago as a budget and
midline reissue label, has been sold
to Indigo Music Co. of Nashville, a
company built along similar lines.

According to Michael Gusick,
founder of Accord/Townhouse with
real estate tycoon William J. Leviu,
he and his executive staffers will re-
main on as consultants for the next
year. Meanwhile, he has set up a new
reissue label, Aero Records, and a
dance-oriented label, Easy Street,
out of the same offices at 141 E. 63rd
St. here. Accord, says Gusick, will
continue to be distributed by Capi-
tol Records.
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FINANCIAL ANALYSTS TOLD

CBS Sees Strong First Quarter

By IRV LICHTMAN

NEW YORK—-CBS Records an-
ticipates a “very good first quarter”
that should help arrest its profit ero-
sion of the past two years. The com-
pany is planning to spin off a 50%
portion of United Artists Music, ac-
quired in January (separate story,
page one).

These were among music indus-
try-related matters spotlighted dur-
ing CBS Inc.’s annual financial
analysts’ meeting here Tuesday (15)
at the CBS Broadcast Center. In ad-
dition, president Thomas Wyman
mentioned the Compact Disc, not-
ing with approval that it’s “attract-
ing the kind of publicity it deserves.”

Walter Yetnikoff, president of the
CBS/Records Group, talked about

his division’s current “‘sense of mo-
mentum.” First quarter profit opti-
mism was attributable to “a bunch
of reasons,” he said. including new
artist breakthroughs, a record num-
ber of Grammy wins (21) and the
group’s ability to achieve a “bigger
bang out of the buck” through “dif-
ficult cost reductions.” The latter
were mainly staff layoffs and the
closing of the Terre Haute pressing
facility, he said.

In 1982, CBS/Records Group op-
erating profits declined 10 $22.2 mil-
lion from $58.9 million in 1981. This
was on sales of $1.1 billion (down
from $1.2 billion the year before).

While he said he was “extremely
optimistic.” Yetnikoff cautiously
added that recent reports from the
field indicated that “the feel is not

New York Video Studios
Attracting Music Projects

By LAURA FOTI

NEW YORK—Music video pro-
duction in this city is increasing. but
it’s not due to the growth of the pro-
motional clip. In fact, very few clips
are produced here, even when the
production company involved has a
New York base. Instead. New York
attracts long-form projects: made-
for-home-video concerts and cable
television specials.

The city has always been a hotbed
of commercial production activity.
and a number of producers in that
area have been investigating the
clip. Some have even tried their
hand at the five-minute format. and
concluded it is too much trouble for
the money that’s paid.

One New York commercial firm,
Jenkins, Covington & Newman,

- recently produced the clip for

Randy Newman’s “1 Love LA"
(taped. of course. in Los Angeles).
The company took the assignmentin
part because Newman’s cousin, Tim
Newman, is a partner in the firm

and was willing to lose moneyv on the
production.

“We're not going to make our liv-
ing off video clip production.” says
Gary Buonanno of Jenkins, Cov-
ington & Newman. “But we hope we
can in the future. Anyone geared
toward commercials will find the
money involved in clips is not
enough. If we'd done 'l Love LA’
on a tight budget, it wouldn't have
looked like it did. We'd like to do
more, and have had offers, but the
money is terrible.”

Other commercial houses have
also tried one or two clips and de-
cided not to pursue the business.
Gary Prince, owner of Princzko.
says, “The budgets are so low | can’t
squeeze them in. My editing is 100
expensive.”

While budgets for a typical clip
range from $15.000 to $40.000. pro-
ducers of commercials are accus-
tomed to working with amounts

(Continued on page 30)

AT CABLE AUDIO SEMINAR

wonderful, but it's been better than
in the past.”

Yetnikoff's mention of a new
group with promise, Culture Club,
as representing “transvestite rock”
was greeted with laughter from the
audience. His response was, “Don’t
knock it if it sells.”

On the CD front, Wyman
dropped a hint that the CBS plant in
Terre Haute may survive as the pro-
posed CBS/Sony pressing facility,
but a spokesman for CBS Inc. later
explained that, while Terre Haute
was under consideration, no final
decision had been made.

Asked why CBS had decided to
Join Sony in its U.S. launch of CD,
now underway with limited CBS/
Sony software and Sony players
available, Yetnikoff noted that the
joint venture in Japan manufac-
tures CD product there at a recently
expanded facility. Wyman claimed a
“fringe benefit.” After a 13-year as-
sociation, Wyman explained, there
are a “large amount of unrepatriated
earnings” and, mentioning the Terre
Haute facility, added that it “pro-
vides the basis of returning funds to
this market.” The CD plant is ex-
pected to open sometime in 1984,

Music receives big play in the an-

(Continued on page 70)

b

MUSIC TELEVISION

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 27.

Label Link With Pay Radio Urged

By BILL HOLLAND

WASHINGTON—A “new radio”
and cable audio expert says the rela-
tionship of the nation’s record com-
panies and pay radio is “very simi-
lar” to the relationship between pay-
tv and movie companies a decade
ago—and warns that unless the
record industry develops a relation-
ship with cable radio. it could get
“blindsided™ just like the movie stu-
dios did.

This is the general thesis of a talk
given by consultant and publisher
Dennis P. Waters on cable audio’s
impact on the music industry,
presented to cable audit executives
at a “Pay Radio & Cable Audio”
seminar at the Mayflower Hotel
Monday and Tuesday (14-15).

Waters suggested that cable audio
and pay radio stations try “to form a
symbiotic relationship with our
product and the record industry’s
product.” He added that in his talks
with record companies, he has found
them “very wary and not capable of
plunging into cable audio because
of the problem of upsetting their dis-
tribution system.”

Waters said that record com-
panies must begin to re-think their
distribution avenues. He suggested
that the traditional “vertical” distri-

bution system—labels taking artists’
tapes to be pressed into vinyl disks in
large numbers in a few plants, then
sent 10 wholesalers, then to retail
record stores—has been rendered re-
strictive by such new technological
developments as MTV and “home
laping” pay systems. )

Waters said that the impact on the
record industry is still “unclear,” but
that it is apparent that MTV has ex-
posed new artists’ product to the
point that it had made FM radio
open up to new acts, and that al-
ternative methods of distributing the
work of artists’ music are “substan-
tial.”

He referred to alternatives to the
traditional studio-tape-to-pressing-
plant-to-wholesaler-to-retailer proc-
ess as “distributed duplication”—du-
plication of a tape. studio or live, “at

Cleveland Int’l

In Columbia Pact
NEW YORK-—Steve Popovich,
president of Epic-distributed Cleve-
land International Records, has en-
gineered an affiliation with Colum-
bia. Result is the Cleveland
International/Columbia imprint,
whose first release is B.J. Thomas’
“Whatever Happened To Old-Fash-
ioned Love.” An album follows.

a lotof smaller centers,” such as pay-
for-play client home tapes.

Waters said he thinks such al-
ternatives will bring the cable audio
industry “into focus” with record
companies.

As an example, he suggested that
if record companies realized that
they could “dramatically decrease
costs, the cost of vinyl, pressing plant
overhead” by adapting to distrib-
uted duplication through a cable au-
dio system, both could exploit “a
controlled home taping activity.”
However, he said, “record company
executives are troubled; for the first
time, if this sort of thing is estab-
lished, it completely bypasses their
entire distribution system.”

Record companies, Waters said,
see the alternatives as “an end run to
the consumer ... and that’s scary.”
He added that as an act generates
more money, “the record companies
have less power to prevent end-run-
ning,” and that “there are lots of le-
gal loopholes (in contracts) as tech-
nologies proliferate.” Waters
suggested the record companies
“seize alternatives” rather than try to
prevent them from expanding.

More than 20 experts from the
broadcasting, cable and satellite in-
dustries spoke at the first-time semi-
nar.
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TOONEY LOONS—PolyGram’s rock doctor, Jerry Jaffe, left, carries his medi-

cine bag to the Bottom Line in New York, where the label’s irreverent Uncle

Floyd, right, speaks about his penchant for checks, stripes and plaids with
WLIR air personality Vin Scelsa.

__Executive Turntable

Record Companies

Jack Craigo is appointed president of Chrysalis Records U.S., based in New
York (separate story, page 3). He was vice president of RCA Records/U.S. &
Canada. a post from which he departed in mid-February after two years (Bill-
board, Feb. 26).

PolyGram Records has restructured its promotion, rock and video commu-
nications departments. Pop, rock, country and r&b music will be handled by
the promotion department, which has appointed Dennis Gordon national 12-
inch promotion director, and Linda Walker director of college promotion in
New York. Gordon was Southeast promotion rep for A&M Records, and
Walker was promotion coordinator for PolyGram’s rock department. The rock
division has named John Stainze vice president of a&r and Derek Shulman
director of a&r. Stainze, formerly head of West Coast a&r, will relocate to New
York. Shulman was national AOR promotion manager. In the video sector,
France Harper has been named manager of press and video communications
in New York. Randy Roberts, national singles sales director, assumes addi-
tional duties in this department.

Gordon Stainze

Atlantic Records has appointed Perry Cooper vice president of artist rela-
tions and media development, a new position, in New York. He joined Atlan-
tic in 1977 as director of artist relations. . .. Norman Stollman has been named
senior vice president of CBS Electronics for CBS Records International in
New York. He had been vice president of administration for CBS Inter-
national... . WEA International has promoted Craig Cox 1o vice presidentand
controller, based in Los Angeles. ... RCA Records Nashville has appointed
Joyce Triplett director of Nashville operations. Her last post was manager of
contract and financial services. ... Vito Samela has joined Audiofidelity En-
terprises in New York as vice president of sales. . . . Elektra/Asylum Records in
Los Angeles has named Tom Zutaut to a post in the company’s a&r depart-
ment. He joined E/A in 1980 as national singles sales director. . .. Arista Rec-
ords has promoted Linda Ruffo and Jess Auerbach to co-managers of the la-
bel’s production department in New York. Ruffo was manager of singles
production. Auerbach was pre-production coordinator.

Publishing
Judy Harris has been appointed director of Nashville operations for CBS
Songs. She joined the cémpany in 1977 and was its creative director. . .. Sal

Fernandes has been eclected assistant vice president of administration for
Broadcast Music Inc. in New York. He joined the organization in 1953 as as-
sistant credit manager. His last post was director of employee relations.

Video/Pro Equipment

CBS/Fox Video International has promoted Nadine Holt to director of pro-
duction services. She was manager of product services and is based in New
York. ... Pat Weatherford has joined Monarch Entertainment, the concert
promotion and management firm based in Montclair, N.J., as director of its
video division. She was associated with RKO-Nederlander’s sales and market-
ing activities.

Related Fields

John Lockton has resigned as president of Warner Amex Cable Communi-
cations. Drew Lewis, chairman of the board and chief executive officer, as-
sumes his duties. . . . Richard Lee has been appointed general manager of Cri-
teria Recording studios in Miami. ... Christopher Holman has been named
general manager of the Saenger Performing Arts Center in New Orleans. . ..
Lois Walker has joined Disc Mastering Inc. in Nashville as mastering engi-
neer. . . . Bonnie Pettengill has joined Starpath Corp., a video game manufac-
tureer, as advertising and creative supervisor in Santa Clara, Calif.

Billboard (ISSN 0006-2510) Vol. 95 No. 13 is published weekly (except for the last week in Decem-
ber) by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $125.00. Second class postage paid at New York, N.Y.
and at additional mailing office. Current and back copies of Billboard are available on microfilm
from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox Unwersity Microfilms, 300 North
Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard, P.0.
Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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MOLLY HATCHET’S “NO GUTS...NO GLORY.”

us spake Ron Diaz of WYNF
about Molly Hatchet's biggest re-
cord ever, "No Guts...No Glory”

It's the #2 most-added album
across the board at AOR...with its
triple guitar attack plus the gritty
vocals of newly-returned original
singer, Danny Joe Brown.

This is the one they're playing.

This is what they're saying:

"When Dave Hlubek and Danny
Joe Brown lean on each other, they
complement each other and the re-
sult is an excellent album from start
to finish.” —Rick Balis, KSHE

"It's nice to see people with long,
stringy hair come through on the
radio again.”

—Brian Christopher, WLRS

"Not only is this an excellent
album, but Danny Joe Brown is back
and that makes for classic, old-fash-
ioned rock n’' roll.”

—Chip Hobart, WAPP

“This is the Molly Hatchet sound
that made me a believer”

—Bob Church, WDIZ

“HOLD THE
SYNTHESIZERS

AND
CRANK UP THE
GUITARS...
HATGHET
IS BACK!”

"] listened to the new Molly
Hatchet album five times this week-
end and I don't hear a weak track
on the whole record.”

—Mike White, KKCI

“In the midst of all the new music
were playing, Molly Hatchet fits in
nicely” —Bruce Bond. WZZO

"‘Peacemakers’ is incredible. This
is by far their best record.’

—Brian Krysz, WWTR

“"Brash and gutsy, the Molly
Hatchet we hear on ‘No Guts...No
Glory’ is once again a smokin’ loco-
motive of a rock and roll band...a fe-
rocious session that wins our award
for the most honestly titled LP in
ages. Believe it. If you count this
band out, you ain't even close.”

—The Album Network

Molly Hatchet's
“NoGuts...No Glory.”
You best believe it!
On Epic Records

and Cassettes.

www americanradiohistorvy com

= Manacement: Pat Armstrong & Associates, Inc. “Epic.” @ are trademarks of CBS Inc. ® 1983 CBS Inc
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AUDIO DEALER STAGES EVENT

1,000 Hear CD At
Demo In Denver

By IS HOROWITZ

DENVER—-More than 1,000
people witnessed a demonstration of
digital playback systems at Rainbow
Music Hall here Sunday (13)
mounted by Listen Up, operators of
three high-end sound equipment
stores in the Denver area.

While no attempt was made to sell
Compact Disc players at the event,
which mixed live music with digital
playback, promotional feedback
and strong media coverage helped
underline the retail chain’s growing
identification with the new tech-
nology. Walt Stinson, Listen Up
president, says the live concert/dem-
onstration capped recent promo-
tional forays into digital, which have
included cooperation with three ra-
dio stations here, KBCO, KVOD
and KBPI. The latter two are among
those chosen to participate in a year-
long demonstration program by
Sony (Billboard, March 12).

CaribbeanLures
New Music Acts

By ENRIQUE FERNANDEZ

NEW YORK—-What’s the new
market for new music? It’s Latin
America, according to lan Cope-
land and John Huie of the Fron-
tier Booking International
agency and Donnie Graves,
manager of the Producers, a
group FBI has successfully
booked in the Dominican Re-
public and Puerto Rico. “You
can go down there and make
slars,”A says Huie, who saw the
Producers place six songs in the
Dominican Republic’s top 10
two weeks after the group de-

(Continued on page 56)

Listen Up is also one of the initial
retail entities chosen by Sony to
handle its digital playback system
and the software package assembled
by Sony/CBS, during early market-
ing campaigns.

The Rainbow Music Hall event
was accomplished with the coopera-
tion of Feyline Presents, a major
promoter of concerts and owner of
the hall, and loudspeaker designer
Paul Klipsch, who helped set up the
demonstration sound system.

The performing group was Grub-
stake, a folk act, part of whose set
had been prerecorded digitally on a
Sony PCM Fl cassette recorder. The
live portion segued into the recorded
section to illustrate the “live quality”
of digital reproduction.

Both analog pressings and CD
disks of the same recordings were
also played for the audience, which
also listened to a detailed descrip-
tion of the system by Stinson and
Klipsch. _

Fifty persons signed up for pur-
chase of players when available,
says Stinson, although no promise
for delivery was made and no orders
solicited. He says he views his
present effort as educational and as
setting the stage for later marketing
drives. “It looks like it will be one of
the easiest sells in my career,” says
the Listen Up chief.

Stinson traces his involvement.
with digital to last November, when
his commitment to the system be-
came firm. In February, he received
six players from Denon; the week
before the Rainbow Hall event, he
received four from Sony. No soft-
ware had yet been delivered by Sony
as of last week, although Listen Up
has been able to accumulate about
50 Compact Discs of varied reper-
toire from Japan and Europe.

(Continued on page 68)

BIG APPLE—AI Bergamo, president of
right, congratulates key members of the company’s New York branch, cited
as MCA’s branch of the year. From left: Bob Woods, George Collier, Ronald

MCA Distributing Corp., second from

McDonald, Jim Wilson, Robert Aponte and Ron deMarino.

FIRST DOMESTIC DEAL

Windham Hill Pacts
For CD Pressing

By SAM SUTHERLAND

LOS ANGELES—The Compact
Disc race may be dominated by a
field of major conglomerates, but
the first domestically pressed digital
recording using the Sony/Philips la-
ser-read format will likely be on a
small independent label.

Windham Hill Records, the tiny
but prosperous Palo Alto, Calif. pro-
ducer of instrumental recordings,
has reached an agreement with Digi-
tal Images, the new Virginia-based
manufacturing firm headed by pres-
tdent Dave Drake (Billboard, March
12), as the first U.S. licensee to have
its CD product pressed here. Drake’s
blueprint claims a $10 million in-
vestment toward fall startup for his
plant, and both Drake and Wind-
ham Hill founder Will Ackerman
confirm that one of three initial
Windham Hill CD titles will be first

Chartbeat

Hot 100 A United Nations Of Pop

By PAUL GREIN

More than a third of the singles on
this week’s Hot 100 are by foreign-
born acts, reflecting the increasingly
international flavor of the American
music market. And no fewer than 13
foreign countries are represented,
proving that the current influx is
more than just an English tech-
no-pop phenomenon. .

Holland’s Golden Earring jumps
to number 10 with “Twilight Zone”
(21/PolyGram), becoming the first
Dutch act to crack the top 10 since
Stars On 45 hit No. | two years ago.
Countrymen Vandenberg (Atco) dip
to 85 after cracking the top 40 with
“Burning Heart.”

Australia is represented by Men
At Work (Epic) at 24 and Inxs (Atco)
at 90; Canada by Bryan Adams
(A&M) at 56 and Saga (Portrait) at
83. Sweden has Frida climbing to 13
with “I Know There’s Something
Going On” (Atlantic); Germany can
claim Tony Carey (Rocshire) at 89.

The Thompson Twins, comprised
of members from the UK. New
Zealand and Nigeria, climb to 30
with “Lies” (Arista); while Oxo,
with two members each from Cuba
and Puerto Rico, moves to 41 with
“Whirly Girl” (Geffen).

The international contingent also
includes EMI/Liberty’s Sheena
Easton, from Scotland; Mercury’s
Dexy’s Midnight Runners, a British
group of Irish descent; and MCA’s
Musical Youth, a British ensemble
of Jamaican descent. The latter unit
cracked the top 10 last month with
“Pass The Dutchie;” Easton is listed
there now with “We've Got To-
night,” and Dexy’s is just one notch
away with “Come On Eileen.”

In addition, British acts account
for three of the week’s top five sin-
gles, with Culture Club (Virgin/
Epic) and Duran Duran (Capitol)
climbing to two and three, and the
Pretenders (Sire) holding at five.
And two British group veterans each
have two solo hits on the chart: Gen-
esis’ Phil Collins is posted at 39 and
93; former lead Ant Adam Ant
stands at 66 and 87.

Other British acts on the current
chart include After the Fire (Epic) at
16, Eric Clapton (Warner Bros./
Duck) at 18, Joe Jackson (A&M) at
22, ABC (Mercury) at 25, Thomas
Dolby (Capitol) at 31, Supertramp
(A&M) at 36, the Clash (Epic) at 50,
Psychedelic Furs (Columbia) at 53,
Def Leppard (Mercury) at 65, Yaz
(Sire) at 67, Naked Eyes (EMI
America) at 69, Heaven 17 (Arista)

at 74 and Olivia Newton-John (MCA)
at 98.

One other British superstar is
listed on this week’s Hot 100: David
Bowie, who has the top new single of
the week at number 54 with his EMI
debut “Let’s Dance.” This already
tops the number 67 peak of last
year's “Cat People” theme on
Backstreet, and is likely to top the 29
peak of 1981’s “Under Pressure,” a
collaboration with Queen on
Elektra.

Bowie scored five top 50 hits in his
10 years on RCA: “Fame” (#1 in
+1975), “Golden Years” (# 10in *76),
“Space Oddity” (#15 in ’73),
“Young Americans” (#28 in '75)
and “Changes” (#4] in '74).

The fast break of “Let’s Dance” is
also good news for co-producer Nile
Rodgers, whose recent productions
for Debbie Harry (“Backfired”) and
Carly Simon (“Why”) fizzled rather
than sizzled. This lofty debut is like
old times for Rodgers, who, with col-
league Bernard Edwards, produced
eight top 10 hits between 1978 and
’80 for Chic, Diana Ross and Sister
Sledge.

LR B ¢

Fan Tribute: The Carpenters’
(Continued on page 60)
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off the presses.

That coup comes despite negotia-
tions between Digital Images and at
least two interested majors, says
Drake, who adds that one of the two
giants has already made a deal, to be
announced by the firm shortly.

Drake echoes Ackerman’s obser-
vation of the significance of his first
client by noting, “We’re happy to be
able to deal with the majors, but our
initial commitment will be to inde-
pendents. In fact, in planning the
venture, we didn’t originally build
income from majors into our projec-
tions.”

Drake admits he’s heartened by
indications of major corporate inter-
est, but also acknowledges the likeli-
hood that such clients would even-
tually explore bringing their
business back in-house. “Obviously,
when the majors begin building
their own plants they’ll have some
very large plant capacities to draw
from,” he predicts.

Right now, he and Ackerman al-
low that their deal is only a prelimi-
nary one, and verbal at that. But
Digital Images isn’t seeking any ad-
vances from the label, either; the ar-
rangement with Windham Hill will
resemble a conventional product
manufacturing agreement with pay-
ments based on per unit costs esti-
mated at $3, and a fixed mastering
cost, now tentatively pegged at
about $2,500 but, like the disk cost,
subject to change once the plant is
nearer completion.

As for the progress in Digital Im-
ages’ startup, Drake reports his fi-
nancing for the Loudon County
plant is now being finalized follow-
ing a private stock offering to invest-
ors. Production equipment has been
screened, with sources for presses
narrowed to European and North
American vendors. Mastering gear
would be procured in Europe.

Drake’s indie forecast also centers
on jazz and classical repertoire as
likely to dominate early CD soft-
ware demand. The probable audio-
phile slant for initial marketing has
led Drake to place special emphasis
on designing the “clean room” envi-
ronment of the highly automated fa-
cility, which he claims will be un-
precedented in U.S. tape and disk
manufacture. Operation of the room
will draw its design from similar crit-
ical applications in the semicon-
ductor and computer industries, us-
ing procedures first developed in
biochemistry laboratories.

Legal

_ Action_ |
Richmond/CBS
Case To N.Y.

NEW YORK-Richmond Re-
cording Corp’s. long-standing anti-
trust suit against CBS Inc. has been
transferred to U.S. District Court
here from U.S. District Court in In-
diana. The suit has been in litigation
since 1981.

In its action, the parent of PRC,
the presser, charges that CBS vio-
lated federal antitrust laws by tying
manufacturing into deals it makes
with outside labels for distribution
through its record club.

In agreeing to the transfer on Feb.
22, Judge S. Hugh Dillin of the Indi-
ana court noted that . .. New York
City is the center of much activity in
the recording industry and is the lo-

(Continued on page 68)

Say Total Experience
Owes Law Firm $$

LOS ANGELES—A local law
firm, acting through a solicitor, is
suing Total Experience Records,
Hollywood, and Lonnie and Melody
Simmons for $17,457.45.

Elaine Schechter represents Sil-
verberg, Rosen, Lion & Behr, in a
Superior Court filing that claims fee
payments are due from the defend-
ants.

Claim Pickwick Owes
‘Chipmunk’ Royalties

LOS ANGELES—Ross Jr. and
Armen B. Bagdasarian ciaim in a
Superior Court complaint here that
Pickwick owes them $170,000 in roy-
alties from the album “Chipmunk
Punk.”

The two plaintiffs, acting as
trustees of the estate of Ross Bagda-
sarian Sr., allege they signed a June,
1980 deal with Pickwick for the al-
bum. They allege that they have not
received a proper accounting and
the defendant refused to pay the
contested royalties.

Musicians’ Union
Cites Manchester

LOS ANGELES—American Fed-
eration of Musicians Local 47 ap-
pears to be seriously stiffening pen-
alties for union violations, as
indicated by a Superior Court filing
against Melissa Manchester, Mi-
chael Lansing, Michael Lippman
and his firm of the same name.

In addition to seeking wages over
an alleged misrepresentation of em-
ployment to its members, the com-
plaint asks for $100,000 in punitive
and exemplary damages.

The filing alleges that the defend-
ants hired two musicians through
Jim Henken, leader, pledging five
musical tours from March 30
through Nov. 10. The local claims
that when the defendants termi-
nated the two musicians in May,
1982, they could not find further em-
ployment, as they had figured on
five more months’ work and had not
put out feelers.

The union also asks $24,399.62 at
10% interest from November, 1982,
compensation figured at $157.14
daily wages and $25 per diem,
agreed upon when they were origi-
nally hired.
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IMIC33

INTERNATIONAL MUSIC INDUSTRY CONFERENCE

AGENDA

TUESDAY, MAY 3

10:00am-6:00pm REGISTRATION

7:00pm-8:30pm WELCOMING COCKTAIL
RECEPTION

Portuguese Folk Music & Dancing
provided by Algarve Tourist
Board

WEDNESDAY, MAY 4

8:30am-9:00am

Continental Breakfast

8:30am-1:00pm REGISTRATION

9:00am-9:30am WELCOMING REMARKS
Lee Zhito
Publisher, Billboard Magazine

9:30am-10:00am KEYNOTE ADDRESS

10:00am-11:30am “THE CHALLENGE OF THE
COMPACTDISC”

It’s Promises and It's Problems

11:30am-1:00pm “THE RENTAL DILEMMA”

Disc and Videograms

1:00pm-2:30pm “IFPI, AT 50, VIEWS THE
FUTURE”

Luncheon

ALL DAY SPOUSE TOUR
sponsored by the Portuguese

National Tourist Office

THURSDAY,MAY 5

8:30am-9:00am Continental Breakfast

8:30am-2:00pm REGISTRATION

9:00am-10:00am PARTIROUNDTABLE
DISCUSSIONS

Discussions will be on the
following:

““Hits Breaking The Language
Barrier’

“Music Industry Evolving Into
Multi-Media Programming
Force”

“"Harnessing Technology For
Protection”

New Wave) Role International
“"The Midline Conceptor
Maximizing Potential Of Viable
Catalog”
“Video As Music Product Not
Promotion”

10:00am-11:00am PART Il ROUNDTABLE
DISCUSSIONS—

Registrants may now move to
anothertable discussion or

continue with original group.

11:00am-11:15am COFFEE BREAK

“New Music's (Punk, Street Music,

11:15am-2:00pm PARTIIIROUNDTABLE
DISCUSSIONS—
Roundtable Chairmen report

discussionsto entire

Conference.
2:00pm-7:00pm Free Time
7:00pm-10:00pm TRENDSETTER AWARDS

BANQUET

FRIDAY, MAY 6

8:30am-9:00am

Continental Breakfast

8:30am-12:00pm REGISTRATION

9:00am-9:30am KEYNOTE ADDRESS—
“IS THIS THE BEST OF YEARS?”’
Emilio Azcarraga

President, Televisa, S.A., Mexico

9:30am-11:00am “THEIMPACT OF NEW
TECHNOLOGY ON RIGHTS”

Satellite, Video, Common Market
Conflict, For And Against The
Blanket License

11:00am-11:15am COFFEE BREAK

11:15am-12:30pm ‘“BLACK AFRICA—THE
EMERGING MARKET AND
MORE”’

12:30pm-1:45pm  “TELEVISION—FRIEND OR
FOE?”

Promoter Or The Unwanted
Partner Role Of TV And Cable—
The Music Give-Away?

1:45pm-2:00pm WRAP-U

IMIC’83

MAY 3-6 1983

The Algarve '
PORTUGAL.:

Alvor Praia Hotel |

1
"1
:

A ]

¢

EMILIO AZCARRAGA
President, Televisa, S.A. Mexico

IMIC '83 REGISTRATION FORM

0 $575.00 (£383.) Early Bird Registration expires 4/4/83
O $675.00 (£450.) Regular Registration

0 $300.00 (£200.) Young Executive Registration

0J No Charge ... Spouse Registration

There will be'no refunds on registration cancellations after April 8.
1983. although substitutions may be made. Any cancellation prior to

that date will be subject to 10% cancellation fee. Registration will be
$75.00 higher at the door.

Note: Registration does not include hotel or air fare costs

Last Name:_ _  __

First Name
Title__ o , _ _

Company:
Address:
City: _
. PostalCode:

_ _State:

Country- _

Telephone___ _ _ —

Telex: _ _ R

Spouse Name (if attending): _— _

O lam enclosing a check in the amount of
to cover registration fees

O Please charge my registration to:

American Express Card #: _ - expires ___ _
VISA/BankAmericard #- __expires
Mastercard #: —____expires ____
Diner'sClub #: __ _ - expires ,
Signature:

wwWw americanradiohistorv com

HOTEL RESERVATIONS: Hotel space is limited and must be re-
served by March 31, 1983. to ensure availability. All room reserva-
tions must be made through Billboard. Note: Should rooms no longer
be available in the price range you have selected. next nearest price will
be secured. Prices may vary slightly due to variations in exchange rate
at time of reservations.

Please circle accommodations & rates you would like to reserve.

ALVORPRAIAHOTEL

1 Bed. Suite 2 Bed. Suite
Single Double Saql. Dbl. Sgle. Dbl
$48. $60. $148. $160. $196.  $220
£32. £40. £99. £107. £131. £147.
PENINAHOTEL
1 Bed. Suite 2 Bed. Suite
Single Double Sagle. Dbl. Sal. Dbl.
£32. £40. £99. £107. £131. £147.
$48. $60). $148. $160. $196.  $220.

Rates include continental breakfast

Arrival Date Arrival Time

Departing Date ___  _Numberof Nights____ N

Please give us your home address for special mailings.
Home Address._ _

City:_ _ _State: . _Country: ______
Please complete this form and mail to:

Europe & U.K. USA & Others

Vera Madan Kris Sofley

Billboard. Billboard

9107 Wilshire Blvd.
Beverly Hills. CA90110
phone (213) 273-7040
telex 664969 IMIC 53683

7 Carnaby St. London. W1V 1PG
phone (01)439-9411
telex 262100
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GOLDEN MUSIC—Guenter Hensler,

right, president and chief operating

officer of PolyGram Records,

delights in presenting Bobby

Caldwell with a Japanese gold disk

for the singer’s recent “Carry On”
LP.

pected to raise.

“local culture.
rights owners.

While the Swedish government is embarrassed, the music industry
2 here is also suffering from the loss of its own small share of the revenue.
Legally, one third of the money raised is supposed to go to supporting
" Of this, one quarter or thereabouts is to be returned to

News/ International

2 REVENUE BELOW EXPECTATIONS >

Swedish Levy's Slow Start

STOCKHOLM—Smart trading by public and wholesalers here has
turned the first six months of Sweden’s new blank tape levy into a com-
plete flop as far as revenue is concerned. Income to date is well under
50% of what government experts predicted, and the main reason is the
“great tape rush” that took place in the last pre-levy months.

Industry estimates suggest some 800,000 videotapes were sold last
August, the month before the levy became effective. Such a number
would normally represent six month’s volume in this market. Addition-
ally. the levy was placed at wholesale level, and most wholesalers sold
the major part of their stock to retailers at a pre-levy price last summer.

Upshoot of the government’s underestimation of these effects was an
income in the September-December period of a mere $52,000, against ;
the predicted revenue of $2 million. In the long run. it’s assumed that
things will improve, but official forecasts of earnings to this June are
now down to $5 million, less than half what the levy was at first ex-

g

JAPANESE MARKET THE EXCEPTION

Study: Little Rental Threat Now

By PETER JONES

LONDON—Record rental cannot
yet be considered a serious threat to
the music industry in most inter-
national markets, according toa sen-
ior official of the International Fed-
eration of Phonogram & Videogram
Producers (IFPI). lan Thomas, the
body’s director general, notes that
Japan is so far the only nation where
the practice has become vigorously
established.

A report on record (and video)
rental prepared by IFPI for the sec-
retariats of the World Intellectual
Property  Organization and
UNESCO notes that legal proceed-
ings undertaken by manufacturers
in certain countries have frightened
off a number of renters. It also states,
however, that “in many of these
cases, producers did not have very
strong grounds, and would have
been unlikely to win their case if it
had been defended.*

In addition to Japan, Scandinavia
has also seen considerable rental ac-
tivity, [IFPI’s Thomas acknowledges.
But in the country where the prob-
lem was most acute, Sweden, there
has apparently been a decline in the
number of outlets offering software
rental, as the result of legal action
brought by manufacturers against
the first such outlet to open.

A few rental shops have emerged
in Germany, the U.K. and Holland,
but many have been closed follow-
ing the threat or the implementation

of legal action, by either the local
record industry or authors’ society.
Thomas emphasizes the necessity of
stopping a rental explosion before it
gets started by bringing prompt legal
action against renters and by press-
ing governments to tighten legisla-
tion where necessary.

Japan remains the country with
the biggest record rental problem,
IFPI says. By last August, the num-
ber of rental shops had grown to
1,500 (compared with a total of
8,000 record dealers). Rental caused
record sales in Japan to drop by 10%
in 1981, the federation maintains.
Shops in the vicinity of rental oper-
ations have suffered sales slumps of
up to 60%.

Thomas says that, near many of
the rental shops in Japan, recording
shops have opened where clients can
bring their rented records and
record them on blank cassettes. “In
Osaka, there is an audio rental
shop.” Thomas says, “which is next
door to a record rental operation.
The shop has 20 units, consisting of
record player, amplifier and tape
deck. Customers pay 250 yen ($1.05)
to record an LP and 200 yen (85
cents) to record a cassette. Since the
shop opened four months ago it has
registered more than 400 members.”

The IFPI report notes that a bill
has been drafted to require record
renters to obtain permission from
the rights owners before they can
lend recordings for profit. It adds
that similar draft legislation is being

Polydor Japan Now Using
Uniform Coding System

TOKYO—Polydor is the first
record company in Japan (o start us-
ing the uniform point-of-sale coding
system, similar to the bar-coding
practice used in the U.S., which was
originally decreed by the Japan
Phonograph Record Assn. (JPRA)
in August last year. The trade organ-
ization ruled that the system would
apply to all records sold after April,
1984, but is now calling on record
companies to start implementing it
as soon as possible.

Takao Sakuma, JPRA executive,
says other companies are pondering
plans to start using the system. But
Polydor has become the first with its
13 Compact Disc titles just released
here, and will follow with an as-yet-
unspecified number of releases set
for April 25.

Under the system, the unified
code printed on the software pack-
aging is read by a terminal or optical
scanner. This, says JPRA, enables
“speedy and accurate grasp of the
sales situation regarding each type
of record.”

At the retail outlet, an optical
scanner attached to the cash register
records the printed code on the disk
or cassette package. passing on the
information to a computer which
prints out a breakdown of sales by
individual title.

Record companies in Japan,
which currently release more than
1,500 new titles each month, will
now be able to cull fast data on how
each is selling, efficiently control
stock and also link in sales promo-
tion activities.

prepared in France, Denmark and
the U.S.

Detailing the action it deems es-
sential to safeguard record rights
owners against rental, the report
concludes: “The distribution right is
of paramount importance to the
copyright and related rights owner
and should be defined so as to take
account of current and future mar-
keting techniques. An increasing
tendency for works to be rented
rather than sold is apparent, particu-
larly in the context of the video in-
dustry.

“While record rental is currently
not practiced on the wide scale of
video rental, it may be expected that
the concept will become more attrac-
tive as prices inevitably rise.

“Moreover, the durability both of
videodisks, in particular the Laser-
Vision product, and the audio Com-
pact Discs which are about to be
widely available might well suggest
suitability for rental. Thus, legisla-
tive action is needed as a matter of
urgency”.

Austrian Trade
Cautious On
Video Market

By MANFRED SCHREIBER

VIENNA—Despite video’s repu-
tation as a boom industry, executives
here are finding that the business is
no goldmine. The initial mood of eu-
phoria in which some record com-
panies entered the marketplace has
given way to a more subdued opti-
mism.

The variety of systems and the
high costs involved have given both
distributors and retailers food for
thought. CBS general manager Ja-
roslav Sevcik, whose company has
refused to get involved in video-
cassette distribution, says: “I am
sure that this is no lucrative business.
You can’t sell videotapes here be-
cause the prices are too high, and yet
the rental charges are low. On top of
that there is the problem of illegally
duplicated product, which really has
to be solved.” Instead of sofiware
programming, CBS has gone for
video games as the best option.

At EMI Columbia, which some
time ago set up its own video arm,
managing director Kick Klimbie is
less than overwhelmed by the way
things are going. “Personally, I am
not disappointed, but business has

(Continued on page 57)
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British Trade Called
‘Resilient’ By Study

LONDON—According to a new
survey of the British music industry,
the good news is that it is showing
“astonishing resilience™ in the face
of deep economic recession. The bad
news is that the market is “entering a
period of gradual longterm decline.”

The Mintel Market Intelligence
Report acknowledges that the ar-
rival of the Compact Disc could well
boost sales by renewing interest in
prerecorded music. But it also warns
that the CD could equally represent
“a dangerous irrelevance, increasing
the industry’s costs without sig-
nificantly increasing income.”

The report adds: “Apart from the

use of cassettes for in-car entertain-
ment, we may be seeing the begin-
ning of the end of pure audio as a
mass entertainment medium. The
videodisk offers the same sound
quality with a visual image and

73rd onven

could ultimately succeed the
present, now somewhat outmoded,
systems.”

The Mintel Report finds that
nearly half (47%) of the 15-19 age
group buy records or prerecorded
tapes at least once a month, with
14% buying at least once a week. It
sketches changes in record-buying
habits, noting that the switch from
singles to LPs that occurred in the
early 1970s has been reversed. with
singles having picked up through
the disco boom and with LPs now
“hard hit”by cassettes “both bought
and home-taped.”

Mintel refers to British Phonogra-
phic Industry figures in noting that
consumer spending on records and
tapes has risen steadily at current
values, falling back only in 1981.
“But in real terms, the price of all

(Continued on page 57)

Draws 2,500 To Holland | :

By JAN DE KRUYFF

EINDHOVEN, Holland—Bur-
geoning worldwide interest in the
accelerating development of audio
technology was vividly reflected at
the 73rd Audio Engineering Society
(AES) Convention here March 15-
18, with 2,500 people thronging the
Philips Congress Center in Hol-
land’s “town of light.” The event at-
tracted more than 125 exhibitors,
who presented a wide range of mix-
ing panels, companders, cartridges,
speakers, tape decks, jingle ma-
chines and more.

Most interest was focused on digi-
tal audio and on the Compact Disc.
Two of the main technical sessions
relating to digital audio were “Digi-
tal Signal Processing And Inter-
faces” and “Applications In Digital
Audio.” In the latter session, chaired
by Dr. Martin Jones of Neve Elec-
tronics, UK., a team from Philips
Eindhoven spoke on Compact Disc
subcode organization and process-
ing and on experiments toward an
erasable Compact Disc audio sys-
tem. Sony staged an A/B test be-
tween master tape and Compact
Disc, and Studer presented an A/B
test with a sampling frequency con-
verter.

Digital audio, in all its diverse

forms, stole the show, but there was
also abundant interest in the ses-
sions on psychoacoustics and listen-
ing tests, transducers (loudspeakers
and microphones), sound reinforce-
ment and room acoustics, and meas-
urement and instrumentation.

The third day of the convention
was set aside for a selection of tech-
nical tours: to the Hilversum head-
quarters of NOS, the Dutch state ra-
dio and television organization; to
PolyGram's Wisseloord recording
studio, also in Hilversum; to the Ey-
sbouts bell foundry with electronic
chimes at Asten; to the EMI record
and cassette manufacturing plant in
nearby Uden; to a harpsichord man-
ufacturer; to the PD Magnetics tape

‘manufacturing plant; and, of special

interest to digital enthusiasts, to the
laboratories of Philips.

New to the convention program
was a poster session in which partici-
pants had the opportunity to discuss
questions with the technical experts
presenting the papers. Topics exam-
ined included Compact Disc tape
mastering, disk-cutting in the 1980s,
a new approach to the shape of the
record stylus, and a cost-effective al-
ternative to discrete equalization.

(Continued on page 57)
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EDITORIAL

Commentary

A Well Deserved Tribute

Broadcasters and retailers have known it all along, but last
week’s glittering festivities in Washington brought it home with
stunning impact—country music has come of age.

The occasion was the kickoff of a year-long celebration of the
Country Music Association’s 25th anniversary (separate story,
page 3).

A mere 25 years ago, the image was negative. The nation’s
advertisers shunned the hillbilly onus. Why risk a product’s po-
tential by linking it with the rural unsophisticated? Even coun-
try fans hid in the cultural closet, ashamed to admit their love
for the music.

A handful of tireless visionaries—led by Connie B. Gay and
Wesley Rose—banded together determined to reverse this situ-
ation.

This they did. It wasn’t easy. It was a tough, relentless, uphill

struggle. The fledgling association harnessed the promotional
power of the record manufacturers, brought into its fold music
publishers. performing rights organizations, talent managers,
artists, broadcasters, record merchandisers and the trade press.
Representatives from all facets of the industry joined ranks for
a single purpose: to promote country music.

Through the years, CMA corralled some of country’s top
name performers 1o stage special shows before the leading ad-
vertising agencies. It preésented similar shows regularly at
NARM conventions. Eventually, CMA succeeded in eliminat-
ing Madison Avenue’s bias and gave rackjobbers confidence
in stocking country product.

Today, thanks to CMA, country music is accepted and en-
joyed from the backwoods to black-tie affairs. It is more than
an art form. It is big business.

Last week's White House tribute to CMA was well deserved.

Stunting Growth By Doctrine

By JACK VALENTI

Enactment of the Video Sales/Rental Amendment to the
Copyright Act would be a boon to consumers and to retailers.
Retention of what is known as the “First Sale Doctrine” will
continue to act as a drag on the potential growth of the prere-
corded videocassette marketplace.

Because this marketplace is new, it
may appear healthy. But underlying
this outwardly robust new marketplace
exist market distortions and inequities
which produce artificially high prices
that are harmful to consumers, retailers
and the creative community as well.

What is missing in this new industry
is the opportunity to serve the broadest
possible market in the most economical
and efficient way.

Why would a small amendment to
the Copyright Act result in such a salu-
tory outcome? Because, with the modi-
fication to the First Sale Doctrine, the
video marketplace will grow, allowing
consumers greater ease in finding titles
they want to rent or buy, at prices they
can afford to pay. Retailers would profit
from increased sales volume and lower
inventory costs for rentals. And motion
picture producers would be able to proj-
ect a source of income to potential in-
vestors to justify the enormous risks in-
volved in financing a major motion
picture.

If all of this is so, why have such dis-
tinguished and forward-looking retailers as George Atkinson
argued on this page (March 5) that the amendmentis a threat to
thousands of small businesses? Let me suggest some answers to
the concerns I have heard expressed by video retailers.

First, let there be no mistake that the studios understand that
the retailers made the current market, albeit with products that
producers initially took the risk to create. Many entrepreneurs
have entered the market, and some have succeeded hand-
somely. But many have failed, with the most common problem
the undercapitalization of their stores.

Valenti: “As realists, we have learned that
the rental market is where the mass reve-
nues exist.”

is where the mass revenues exist. The question is how to en-
hance it.
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