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LOW ENTRY COST SEEN
‘Silicon Valley’
Eyes Record Stores

By FAYE ZUCKERMAN

SAN JOSE—Most of the com-
puter sottware manufacturers based
in California’s “Silicon Valley” are
exploring the idea of using record
stores as major outlets for their prod-
uct. hoping to overcome the appre-
hension many dealers feel based on
their experience in the volatile video
game market.

Several of the major record-store
chains are already cither experi-
menting with software products or
selling such products on a regular
basis. And as software makers pre-
pare to rofl out their fall product
line, timing when to enter into the
computer product merchandising
fray is becoming crucial.

“It’s the old ‘cost-of-entry’ adage.”
says Elliot Dahan, vice president of
marketing for Creative Software,
based in Mountain View, Calif.
“Right now the cost is minimal. One
can become the first on his/her
block to carry those software titles,
which are a new type of product that
is rapidly coming in demand.” Ac-

tivision, also bascd in Mountain
View. plans to sell its computer soft-
ware through the same record deal-
ers that have been stocking its video
game products.

Most companies mention Oct. | or
thereabouts as the date retailers
should expect to receive their new
products, now being prepared for
the Christmas season. By that date.
if retailers have not made arrange-
ments to stock these products. they
may miss the boat.” notes Cathy
Carlston, director of marketing for
Broderbund Softwarce of San Rafael.
Calif. The record store. she believes.
will come to play a crucial role in the
sale of software.

With the number of computers
that have been sold in 1983, espe-
cially during the hardware price
wars (Billboard, July 2, July 9), and
with such computer hardware com-
panies as Apple. Atari and Commo-
dore initiating heavy-hitting back-
to-school promotional and advertis-

(Continued on page 54)

LABELS MULL PAY-FOR-PLAY

Vidclip $3$ Issue Heats Up

By LAURA FOTI

NEW YORK —The lines between
commercial and promotional use of
video clips are continuing to blur, as
the issue of payment for airplay is
debated by label executives.
Spurred on by NBC’s precedent-set-
ting decision to pay for cach clip
used on its new “Friday Night
Videos,” labels are investigating
methods of recouping some of their
video expenses.

To date, only Warner Bros. Rec-
ords has reportedly requested pay-
ment for airing of its clips. Kevin

Wendle, producer of “New York
Hot Tracks,” a black-oriented local
show on WABC-TV, says, “We
won’t be playing zny Warner clips,
because they’re charging $250 per
clip. It won’t hurt us, because their
only major black artists are George
Benson and Al Jarreau.”

Jarreau’s management company,
Patrick Rains & Associates, has al-
ready submitted the video clip for
“Mornin’” to Wendle. That clip. ex-
plains Shirley Klein, director of cre-
ative services, was not produced by
Warner Bros. but by the artist him-
self. “We would like ABC to use it

Session Wages Continue Slide

By IS HOROWITZ

NEW YORK —Session wages paid union musicians by Arerican and Cana-
dian record companies last year dropped by 8.8% compared to 1981, further
evidence of tighter purse strings being drawn over recording budgets in a slack

industry.

The 1982 tally, assembied from reports tc the American Federation of Musi-
cians Pension & Welfare Fund, comes to $27.111.870, down from $29,728,878
the prior year. It was the fifth consecutive vear that recording wages declined.
despite periodic increases in session rates paid under renegctiated labor agree-

ments.

—Inside Billboard -

o THE HOME COMPUTER MARKET is being targeted by Apple, which
wants to alter its image of making productonly for computer hobbyists/enthu-
siasts and businesses. Illustrating the firm’s new image is this fall’s back-to-
school merchandising strategy. Page 3.

e THE DOUBLEDAY CHAIN may be preparing to switcn all its AOR
properties to top 40 in the near future. That’s the indication following a move
in that direction by Doubleday’s KPKE Denver. Radio, page 12.

o HEARINGS ON RENTAL LEGISLATION have been scheduled by the

(Continued on page 54)

but we’re not asking them for pay-
ment,” she says.

Carlos De Jesus, host of the show
and its music consultant, adds, “It’s
obvious politics (on Warner’s part).
Lucky for me, | have other artists to
play, but I hope they come to their
senses and give the people what they
deserve.” The label. he claims.
“isn’t that ‘street” anyway, and until
they change their position | can live
without them.”

Rick Striker, an attorney with
Warner Bros., remarks only, “This is
a new area, and we’re not speaking
for publication at this point.” Other
Warner executives also refused to
comment on the policy of charging
programmers for the use of clips.

Other labels surveyed were under-
standably wary of discussing the is-
sue. Not one said there was a con-
crete policy in place. but all are
thinking about charging for their
clips. The NBC payment. reportedly
in the area of $1,000 per showing
(83,000 for a “world premiere,” pro-
vided the label gives NBC two days
exclusivity), has touched off much
of the discussion, although because

(Continued on page 54)

NEWSPAPER

Solid Crystal. 1t's CRYSTAL GAYLE'S first ever GREATEST HITS, the new
album that includes 10 of her Columbia hits, featuring the # 1 classics, “If
You Ever Change Your Mind,” “It's Like We Never Said Goodbye," and
“Too Many Lovers." Produced by Alien Reynolds. On Columbia records and
cassettes FC 38803. (Advertisement)

chairman of the Congressional subcommittec on courts, civil liberties and the
administration of justice. The pending bills on both audioand video rental will
be considered in late October. Page 3.

e MOTOWN'S DISTRIBUTION MOVE from the indics to MCA has
been challenged by one of its main distributors, Schwartz Bros,, in a $5 million
suit. A Maryland judge continued until last Friday a temporary injunction
against Motown’s departure from Schwartz Bros. Page 3.

® COUNTRY RADIO has never had much success in the Boston market,
but WBOS is betting that there arc enough fans there to support a quality sta-
tion with that format. The station recently made the switch from AOR. Radio,
page 12.

® ATARI'S CONTINUED LOSSES were the major factor in a pre-lax loss
of over $339 million reported by Warner Communications Inc. for the second
quarter. Last year, WCI reported net income ol $68 million for the same pe-
rod. Page 4.

JEFFREY OSBORNE is doing what you like . . . all over again. He touched
your heart with his debut solo album—now, Stay With Me Tonight (sp
4940) will warm your soul for a long time to come. Procuced by George
Duke for George Duke Enterprises. On A&M cassettes and discs.
{Advertisement)

{Advert: )
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TOGETHER THEY WERE

'BORN TO LOVES.. .

| The debut album from

IT'S ONE OF THE MOST | Featuring the hit single,
PERFECT UNIONS ON RECORD. | TONIGHT, I CELEBRATE MY LOVE....

Produced by 20 weHouaury
Michael Masser for Prince Street Productions. Inc. { ON RECORDS AND HIGH QUALITY XDR CASSETTES actol IDDR!

-------
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Alpha Debuts
New National
Distrib Web

By IRV LICHTMAN

NEW YORK-—A national distri-
bution service has been set up by Al-
pha Distributing, the long-estab-
lished independent distributor/
rackjobber here.

While Alpha will continue as a re-
gional distributor and racker in the
Northeast, it will provide, with other
indie distributors, sales, marketing
distribution, collection and other
functions for smaller indie labels,
according to John Cassetta, presi-
dent.

Cassetta has already made a
deal—including a two-year contrac-
tual arrangement—with a new label,
Earthtone Records, formed by Co-
lumbus, Ohio-based LP Manage-
ment, to be operated out of Alpha
offices here by veteran music man
George Lee, who has been named
president of the company. Cassetta
says he’s currently in the process of
narning “at least” seven indie dis-
tributors around the country to
handle the line, and would offer
them the security of a two-year tie.
Earthtone is bowing with an album,
“Trust Me” by Midwestern group
Money, and a single from the pack-
age, “Under Cover Lover.” A second
album is due soon by Joey Molland
of Badfinger.

Cassetta, who says he’s currently
talking to two other label operations
about a national deal, claims,
“Many people out there with smaller
labels need help with national distri-
bution. Now they have an alterna-
tive.” In confirming the contractual
ties, Lee says they extend to possible
further involvement in available

(Continued on page 60)

WELCOME, MOTOWN-Sid Sheinberg, left, president and chief operating of-

ficer of MCA Inc., greets Berry Gordy Jr., chalrman of the board of Motown

Records Inc., Iris Gordy, Motown’s vice president of production, and irv Azoft,

president of the MCA Records Group, at a recent reception welcoming Mo-
town to MCA distribution.

AGGRESSIVE DRIVE

Apple Going After
Home Computer Mart

By FAYE ZUCKERMAN

CUPERTINO, Calif. — Apple
Computer has started an aggressive
drive to woo the home computer
market. The firm’s newest promo-
tional slogan, “Home is where the
Apple is,” a company-sponsored
credit card program called “Apple
Cards,” and its donation of more
than 9,000 computers to California
schools free have led some industry
observers to believe that Apple
wants to alter its image of making
products only for computer hobby-
ists/enthusiasts and businesses.

It is believed that Apple may even
exhibit at the upcoming Winter
Consumer Electronics Show. The
company usually shows at its own

House Rental Bill Hearings Set

Subcommittee To Consider Legislation In October

By BILL HOLLAND

WASHINGTON—-The chairman
of the House subcommittee on
courts, civil liberties and the admin-
istration of justice, in a surprise an-
nouncement Wednesday (20), has fi-
nally scheduled hearings on
pending audio and video rental leg-
islation—but not until October.

Rep. Robert Kastenmeier (D-
Wisc.) announced the new sched-
uling at the beginning of two days of
morning hearings concerning copy-
right and technological change dur-
ing which the subcommittee heard
from two panels of communications
futurists and academicians.

Rep. Kastenmeier took the lobby-
ists and lawyers in the packed hear-

Together Distrib’s Labels
Make Move To Jem West

NEW YORK—Jem Records West
has acquired “about 95%” of the la-
bels formerly handled by Together
Distributors on the West Coast, ac-
cording to Jem Records president
Ed Grossi, who plans to bolster the
company’s field staff in the coming
weeks.

Grossi says the distributor began
receiving inventory at its Reseda,
Calif. warehouse late last week from
the majority of labels which To-
gether handled until it ceased oper-
ation on July 15, when its parent,
Motown Records, moved to the
MCA branch system.

Among the labels which trans-
ferred their product from Together’s
base in Chatham, Calif. to Jem were
Lifesong, Allegiance, Takoma, Van-
guard, Spring, Posse, Applause,
Montage and Houston Connection,
according to Grossi, who doubles as
vice president of Jem Records in
South Plainfield, N.J. and Jem Rec-
ords Texas, which opened a Dallas-
based distributorship in May for the
Texas and Oklahoma markets.

Distribution on the West Coast is
not new to Jem, which has handled
such independent labels as Posh
Boy, Hannibal, Frontier, Rough
Trade and Rhino there for some
time. “It’s given us a good base to
work from,” says Grossi, “and the
new lines should broaden our
breadth. Unlike the old-time indies,
we're pot dependent on any one la-
bel.”

Asked about contractual relation-
ships with the new labels, Grossi
says that he is exploring their feasi-
bility, but that he is “skeptical” of
their usefulness. “I question whether
they're essential,” he says. “Our ex-
perience is that relationships can’t
be dictated by pieces of paper. It’s a
give-and-take situation, tied to mu-
tual benefits. They’re only good
when something goes wrong.”

LEO SACKS

ing room by surprise with the an-
nouncement. However, the
chairman did not announce any
date for further hearings on the
House version of the home taping
bill, a bill which would exempt non-
commercial home taping from copy-
right infringement and would pro-
vide a royalty to copyright owners to
compensate for revenue lost by the
home taping habits of American
consumers.

An aide to the chairman said after
the hearing that the scheduling of
the two rental bills did not preclude
scheduling the home taping bill, but
that it “would certainly not be
scheduled (on a date) before the
rental bills.”

The audio rental bill (H.R. 1027)
hearing has been set for Oct. 13. The
video rental bill, with its controver-
sial section on the repeal of the First
Sale Doctrine, has been scheduled
for Oct. 27.

Timothy Boggs, counsel in the
Washington office of Warner Com-
munications Inc., said that he was
“very pleased that the chairman has
begun both the overview hearings
(on copyright problems) and the
particular hearings dealing with spe-
cific issues.”

RIAA chairman Stan Gortikov,
co-founder of the music industry’s
Save America’s Music Coalition, re-
acted by spreading his arms out and
saying, with a smile, “Finally!” He
added that he was “extremely hope-

END OF YEAR, SAYS DIGITAL IMAGES

U.S. CD Plant Delays

By IS HOROWITZ

NEW YORK-Digital Images no
longer looks to September as the
launch month for its Compact Disc
pressing plant. The enterprise is now
targeting “late November or early
December” as the time when initial
product will be shipped.

The necessary clean rooms are al-
ready under construction, says Digi-
tal Images president Dave Drake,
and the current timetable calls for
moving into the company plant in
Sterling, Va. on Aug. 15. “We finally
nailed down the last piece of financ-
ing,” he says. A commitment of $10
million to $11 million is projected.

If the company’s plans are imple-
mented on schedule, it will become
the first facility in the U.S. to press
the new laser-read disks. The plant

being set up in Terre Haute, Ind. by
CBS/Sony is not due to be in oper-
ation until well into 1984,

Digital Images’ initial pressing ca-
pacity will be 10,000 CDs a day on a
three-shift basis, and the company
expects to operate on a seven-day-
per-week schedule, says Drake. He
claims a backlog of orders that will
keep the plant busy for three to four
months. Windham Hill and Sine
Qua Non are among a number of la-
bels already pacted for production,
he adds, with discussions well un-
derway with a half dozen other com-
panies, including some majors.

Early on, Digital Images will not
undertake mastering chores, which
will be handled for it by Philips in
Eindhoven, Holland. This will con-
tinue for several months, says Drake,

www.americanradiohistorv.com

ful” that the subcommittee would
favorably report out the record
rental legislation in the fall.

A source close to the subcom-
mittee said that one of the reasons
Kastenmeier has been slow in mov-
ing on the pending legislation this
spring and summer was that his sub-
committee staff was new, and had to
be “brought up to speed.” Also men-
tioned was the change in subcom-
mittee membership after the mid-
term elections last fall. In addition,
Kastenmeier was hopeful that the

(Continued on page 54)

Hearing Held On
Schwartz Bros.
Suit Vs. Motown

NEW YORK-A temporary in-
junction against Motown Records’
departure from distribution through
Schwartz Bros. was continued to Fri-
day (22) by Judge Arthur Ahalt of
the State Circuit Court for Prince
George’s County, Md. The distribu-
tor had filed a $5 million suit against
the label after Motown moved to
leave the indie ranks via a distribu-
tion deal with MCA.

- Schwartz Bros., based in Lanham,
Md., filed suit on July 15, and the
next day Judge Ahalt granted an in-

(Continued on page 62)

Opening

after which that function will also be
undertaken at the Sterling plant.

In a price schedule set by the com-
pany, cost per CD, including stand-
ard plastic case, will be $3 each for
the first 500 copies (per master), fall-
ing in graduated steps to $2.45 each
for more than 5,000 copies. Included
in the fee is a three-cent per disk roy-
alty to Philips/Sony for use of the
technology. As anticipated, the roy-
alty has been built into pressing
costs, rather than imposed as a sepa-
rate percentage on disks sold, as
originally proposed by developers of
the system.

Mastering charge per disk is given
as $950 in the Digital Images price
schedule, with additional costs for
tape transfer and preparation, if re-
quired.

Applefests; more recently, it has ex-
hibited at shows for business com-
puters.

All these changes come on the
heels of recent rumors that IBM will
be introducing a new machine, the
Peanut, targeted at the home market.

Ilustrating Apple’s new image is
this fall’s back-to-school merchan-
dising strategy, which gained mo-
mentum July 18 when company
founders Steven Jobs and Stephen
Wozniak donated Apple’s one-mil-
lionth computer to an elementary
school here as the start of a statewide
free giveaway program retail valued
at $21 million. Additionally, a new
promotion beginning July 22 and
ending Sept. 30 provides Apple
dealers with a $1,795 price tag for an
Apple lle computer, disk drive, joy-
stick and rebates on software and
monitors.

Beyond this deal, which will bring
savings estimated at more than $300
to consumers, the company has is-
sued Apple credit cards to give cus-
tomers financing on Apple comput-
ers and compatible peripherals and
software products. This revolving
credit program offers “competitive
interest rates,” and is made available
to customers who purchase a com-

puter and finance more than $825,
the company reports.

Says a company spokeswoman,
“The dealer promotion was timed to
target the back-to-school season,

(Continued on page 60)
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WCI Posts Second Quarter Loss

Atari Performance Is Key To Overall Poor Showing

NEW YORK-—Buffeted by
Atari’s $310.5 million loss, Warner
Communications Inc. has reported a
second quarter pre-tax loss of
$339,617,000, which becomes an af-
ter-tax loss of $283,417,000 on reve-
nues of $735,025,000. These results
compare to revenues  of
$923,330,000 and net income of
$68,239,000 in the second quarter of
1982.

For WCI’s recorded music and
music publishing units, lower earn-
ings were reported, with operating
income of $5.1 million versus $12.2
million last year. Revenues for the
division—including the Warner,
Elektra-Asylum and Atlantic labels
and Warner Bros. Music, the music
publishing wing—amounted to $170
million, compared to $175 million a

year ago. Steven Ross, WCI chair-
man and chief executive officer,
cited “disappointing results of sev-
eral releases and delays in the deliv-
ery of product by major artists.” The
report noted, but did not elaborate,
on the recent announcement of the
creation of two joint ventures by
WCI and PolyGram in the U.S. and
Europe (Billboard, July 16).

As for Atari, Ross stated that,
while he had revealed to the com-
pany’s shareholders at an annual
meeting in May that there would be
a substantial loss in the second quar-
ter, “a loss of this magnitude clearly
was not anticipated. The problems
of excess inventories, both at Atari
and throughout the retail distribu-
tion system, and intense competition
currently characterizing every area

VIA APPOINTMENT OF PELLEGRINO

of business in which Atari operates
necessitated substantial adjustments
to the carrying value of Atari’s in-
ventory. These adjustments, in com-
bination with a substantial loss from
current operations and the heavy
cost of revamping Atari’s distribu-
tion system, produced the loss. The
positive impact of the steps taken
over the past six months should
strengthen Atari so that it can re-
sume its traditionally strong com-
petitive situation.”

Over the first six months of 1983,
the recorded and music publishing
divisions showed a decline in oper-
ating income from $27,996,000 to
$21,256,000 on revenues of $359.-
467,000, compared to $365,107,000
last year.

Chrysalis Seeks Better CBS Ties

By ROMAN KOZAK

NEW YORK-The recent ap-
pointment of Vince Pellegrino as
vice president of merchandising for
Chrysalis Records (Billboard. July
9) is an effort to boost the com-
pany’s clout while better interacting
with the CBS Records branch appa-
ratus, says Jack Craigo. president of
Chrysalis.

Pellegrino, in his new job. reports
to Craigo. with whom he has worked
previously at RCA and CBS. Re-
porting to Pellegrino are Ken Baum-
stein, the newly named East Coast
director of merchandising; Fran
Musi, the new West Coast director of
merchandising; and Rhonda Shore,
director of press for Chrysalis. Pro-
motion and a&r report to Craigo.

“It’s really branch distribution that

CD ONLY

By SAM SUTHERLAND

LOS ANGELES—A fledgling
record company based in Scarsdale,
New York has launched its maiden
album release with a twist: the ven-
erable analog LP is being entirely
sidestepped, with plans calling only
for Compact Disc and audiophile
cassette configurations.

Veteran engineer and audiophile
manufacturer Tom Jung is the first
to describe his new Digital Music
Products Inc. as “a mom and pop
operation.” But while he outlines a

owned by CBS.

The ruling Monday (18) by Judge David Edelstein in Federal District
Court in Manhattan rejected a move by the defendants to vacate the
preliminary injuction he granted CBS on July 13 (Billboard, July 23).
The defendants have until Thurs. (28) to answer the complaint, which
stems from their alleged importation and distribution of the “Thriller”
LP from Canada. In addition to a permanent injunction, CBS is seeking
statutory damages of $50,000 for willful infringement of copyright, plus

attorney’s fees.

In a related development affecting the importation of CBS product,
Audiosource, the Foster City, Calif.-based record distributor, has
agreed to desist from importing and selling CBS recordings covered by
domestic copyrights. The agreement, based on Audiosource’s alleged
importation of CDs, is the first settlement of a claim based on the unau-
thorized handling of the new configuration, according to the company.

JIMMY’S SUIT

CBS Import Ban Continued

NEW YORK—A federal judge here last week refused to vacate a pre-
liminary injunction barring Jimmy’s Music World and its principal
owner, David Sutton, from importing and selling Michael Jackson’s
“Thriller” LP and any other CBS records that would violate copyrights

Vincent will be homing in on,” says
Craigo. “His work from the sales as-
pect of the company will be to bring
all of our releases and programs and
coordinate with Paul Smith, Tom
McGuiness and John Kotecki, who
represent the senior management of
CBS branch distribution. And then
those programs and releases will be
turned over to the branch managers
for execution.

“At that point Vincent will work
with the branch managers in coordi-
nating the placement of our national
advertising dollars with their local
advertising dollars to get the max-
imum efficiency and get the best
support for breaking singles and al-
bums,” he continues.

Craigo notes that, because of
Chrysalis’ distribution setup with

specialized label aimed at an ini-
tially limited market, Jung’s blue-
print looks ahead to CDs and cas-
settes as dominant formats. Four
cassettes recently debuted the line.

Among the elements in his oper-
ation:

® All master recordings are in-
tended to exploit the longer playing
times possible with the digitally-en-
coded disks and on cassettes. Jung
reports that his masters will typically
offer upwards of 50 minutes of pro-
gramming, and on the first four ti-
tles, shipping now on a direct mail

CBS, Pellegrino’s job is somewhat
different from that of the label’s
former sales director, who dealt
with the vartous independent dis-
tributors.

“It's a different position,” says
Craigo. “Vincent’s job function is
merchandising and sales. Merchan-
dising encompasses all of the areas
of artist development, press, the use
of media advertising, and manage-
ment actions in the company. Mar-
keting in the music business is con-
stituted by two elements, promotion
and merchandising, so his job is to
take the music from a&r and prepare
the entire merchandising, advertis-
ing and press campaign and artist
development activity as well as the
sales plan. And that sales plan be-

(Continued on page 53)

New Firm Abandons Analog LPs,
Sticks To Digital Disks, Cassettes

basis in cassette, playing times are
close to a full hour.

® With its repertoire to focus on
jazz for the near term, Jung’s artists
are recorded live to his Mitsubishi
X-80 two-channel digital system.
Dates will utilize a minimum of ad-
ditional electronics and multiple
miking, and overdubs are avoided
altogether.

® Cassette releases are being re-
stricted to direct marketing in part
because of Jung’s insistence on real-
time duplication, and in past be-
cause he intends CD to be the pri-
mary format for the firm.

® Retail distribution for the CDs.
expected to begin this fall, will side-
step conventional record/tape chan-
nels. DMP will oversee direct distri-
bution to a retail universe Jung says
will focus on CD hardware outlets
and selected record/tape stores.

® Pricing for both CDs and cas-
settes is expected to press for the
lower end of the respective pricing
spectra. DMP’s real time cassettes,
while containing more program
than other audiophile counterparts
fetching up to $20, are being sold at
$12.95, and Jung reports he’ll look
for CD tags “at the lower end of the
$16-20 range now being projected.”

Thus far, Jung has assembled a
core of recording acts with previous
credentials, including pianist War-
ren Bernhardt, guitarists John
Tropea and Joe Beck, and bassist Jay
Leonhart. The initial release, featur-
ing Bernhardt, Beck and Leonhart,
also offers the debut of Flim & the
BB’s, a fusion quartet.

www.americanradiohistorv.com

LET'S GET SERIOUS—Jermaine Jackson and Arista president Clive Davis
meet outside Davis’' bungalow at the Beverly Hilis Hotel following Jackson’s
recent signing to a worldwide deal with the label.

_Executive Turntable

Record Companies

A&M Records in Hollywood has appointed Charlie Minor senior vice fresi-
dentof promotion. He was executive vice president of promotion and has jeen
with the company for 10 years. . .. Warner Bros. Records in Burbank has pro-
moted David Altschul to vice president of business and legal affairs. He has
been director of business affairs for the last two years. ... MCA Records ir Los

Harris

Minor Altschul Horowitz

Angeles has appointed Zach Horowitz vice president of business affairs and
law. He was director of West Coast business affairs. ... Bruce Harris -oins
RCA Records in New York as director of East Coast a&r. He held a sirilar
position with Epic Records for the past six years. ... Columbia Recorcs in
New.York has named Jeanne Mattiussi West Coast manager of artist develop-
ment and video. She was national manager of artist development for Chrysa-
lis. ... Atlantic/Elektra Records has appointed three assistant controllers.
They are Jerry Feigin, formerly director of accounting and financial analvsis;
Ron Sarner, who transfers from Warner Communications’ corporate account-
ing department; and Colin Reef, who was director of accounting for Elektra.

Derek Webb takes on new duties as dance music coordinator for Solar Eec-
ords in addition to his retail marketing research responsibilities. . . . Pamela
Newman has been appointed regional promotion manager for Chrysalis F.ec-
ords in the Northeast. She had covered the territory for Eric Heckman Promo-
tion. .. . Ray Buck has been named sales manager of CMS Records in Maunt
Vernon, N.Y. He had been with Vanguard Records.

Marketing
American Can Co., Greenwich, Conn., has elected Alfred Goldstein execu-
tive vice president in charge of retail store groups (including Sam Goody £nd
Musicland), direct marketing and catalog businesses. He has been American
Can’s senior vice president since 1979. . .. Gordon Morrison has been named
West Coast sales manager for Peter Pan Industries in Los Angeles.

Publishing

Danny Strick has been named director of East Coast creative operations for
CBS Songs in New York. He has been vice president of West Coast creative
operations for United Artists Music since
1979. ... Victoria Clare joins the Chrysalis
Music Group as West Coast professional
| manager. She was director of publishing and

a&r for the Destiny Entertainment Corp. . ..
BMI has appointed Joe Moscheo vice presi-
dent of Nashville operations. He has been
with BMI for six years as director of affiliate
relations there.

Video/Pro Equipment

Robin Montgomery has been named director of marketing for Embassy
Home Entertainment. She was director of marketing for RCA/Columbia P c-
tures Home Video. ... Michael Clark assumes the newly
created position of vice president of network sales for Viaccm
Productions. He was vice president of current programmiag
for Showtime. ... Timothy Clott has been promoted to vice
president and general manager of Paramount Home Videoin
Los Angeles. He has been vice president of sales and admin s-
tration since 1982.. . . Steve Seidmon has been named director
of research for Nickelodeon and MTV in New York. He has
been with the Warner Amex Satellite Entertainment Co. since
1981 as program research manager.

Clare

Clott
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MEAT LOAF’S

Crotetva/

Coteta/

ON THE RADIO—NEW SINGLE, “RAZOR’S EDGE,’ SHIPS THIS WEEK!

Croteha/

ON MTV™—LOOK SHARP FOR THE “RAZOR’S EDGE” VIDEO!

Crobetw/

ON TOUR—MEAT LOAF CUTS OUT FOR CROSS-COUNTRY CONCERTS!

7/23 Salisbury, MA il 8/30 Cornwall, England
7/24 Poughkeepsie, NY 8;31 Milan, I:aly
7/25 Wildwood, NS s 9/1  Genoa, ltaly
7/28 New York,'NY 9/3 Ni‘:rem'berg, Germany
7/29 Philadeiphia, PA 9/4 Kaiserslautern, Germany
7/30 Moosic, PA 9/6  Circuskrone, Munich, Germany
8/1 Cleveland, OH 9/7 Philipshalle, Diisseldorf, Germany
- 8/2 Indianapolis, IN 9/8  St.Jzcobshalle, Basel, Switzerland
8/4 Detroit. Ml 9/10 Metropole, Berlin, Germany
8/5 Chicago,IL 9/11 Stadt Park, Hamburg, Germany
8/7 Milwaukee, Wil 9/13 House Of Culture, Helsinki, Sweden
8/8 Madison, WI 9/15 Drammenshalle, Drammen, Oslo, Norway
8/10 GraniteCity, IL 9/17 Isstzdion, Stockholm, Sweden
8/12 Denver,CO 9/18 K.B.Hallen, Copenhagen, Denmark
8/14 Los Angeles, CA : . Meat Loaf 9/21 Brigaton Ce’ntre, England’
3% Donsington, England Midnight At The | 9128 Wembiey Entiana
gﬁz gan Selbastisan, Spain L.ost And Found ggg g:,rm‘iiniharzn, gEIngI:nd
arcelona, Spain erdeen, Englan
8/25 Madrid, Spain 9/29 Edinburgh, England
8/28 Rome, italy FE 38444 ¢ 9/30 Glasgow, Scotland

“RAZOR’S EDGE.” FROM THE ALBUM, “MIDNIGHT AT THE LOST AND FOUND"’
MEAT LOAF. ON EPIC’-CLEVELAND INTERNATIONAL'RECORDS AND CASSETTES.

Produced by Tom Dowd for Tom Dowd Productions.
Cleveland International Records s a dwision of the Cleveland Entertanment Company. “Epic.’'gs  are trademarks of CBS Inc. #® 1383 CBS Inc

WWWw.americanradiohistorv.com
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News

DIGITAL LEGERDEMAIN—Members of the American Symphony Orchestra

League pay rapt attention to a demonstration of the Compact Disc by Robert
Woods, right, Telarc Records’ Grammy-winning producer. The introduction
to CD was a feature of the league’s recent Chicago conference.

Stax Artists To Reunite
At Elvis Presley Tribute

By ROSE CLAYTON

MEMPHIS—A reunion of Stax
Records artists, songwriters and mu-
sicians will highlight this city’s sixth
annual Tribute To Elvis.

The jam will be held Aug. 15, the
final night of the event, in the Mud
Island amphitheatre to honor Estelle
Axton, co-founder of the Stax labél
and recording studio, with Memphis
State Univ.’s Distinguished
Achievement Award for the Crea-
tive & Performing Arts. Participat-
ing on the program will be Carla and
Rufus Thomas; Donald “Duck”
Dunn and Steve Cropper of the orig-
inal Booker T. & the M.G.’s; Wayne
Jackson of the original Mar-Keys;
Andrew Love, who joined Jackson
in the Memphis Horns; the Bar-
Kays, David Porter, Johnny Christo-
pher, Mark James and Charlie Rich.

Rich is a former recipient of the
award, along with B.B. King, Sam
Phillips, and Jerry Lee Lewis. Lewis
has dropped in for the jam each
year.

The long-awaited dedication of
the Elvis Presley Trauma Center in

the City of Memphis Hospital will
also take place on Aug. 15, at 9 a.m.
An auction to raise funds for equip-
ment for the center will be sponsored
by the Elvis Presley Memorial Foun-
dation Aug. 13 at the Howard John-
son Motor Inn. The Presley memo-
rabilia auction brought in more than
$3,000 last year.

Other events scheduled include: a
“Love Me Tender” musical tribute
at Libertyland amusement park; an
“Elvis Legacy In Lights,” sponsored
by the Pink Palace Museum, a “Sym-
pzonic Tribute To Elvis” with guest
artist Ben Wiseman, who wrote 52
songs recorded by Elvis, on Mud Is-
land; and an Elvis craft festival with
exhibits of hand-made items featur-
ing Presley that have been made by
fans, across from Gracelend Man-
sion.

The activities will culminate with
the traditional candlelight ceremony
at Graceland at 11 p.m. on Aug. 15.
The event, sponsored by the Inter-
national Federation of Elvis Presley
Fan Clubs, attracted more than
14,000 fans last year.

2.

%

By PAUL GREIN

LOS ANGELES—David Foster
figures he’s “right at the border-
line” of stage three on the classic
“four stages of a career”:

® Who's David Foster?

@ Get me David Foster.

® Get me a young David Foster.

® Who’s David Foster?

But the 33-year-old Canadian,
who in the past 12 months has pro-
duced No. 1 pop, black, country,
rock and adult contemporary hits,
is taking aggressive steps to pro-
long his stay in stage two. He hopes
to do this by broadening his
middle-of-the-road musical image,
by stepping into new areas like
film scoring and by cutting back
somewhat on his songwriting and
arranging on the albums he pro-
duces.

In the wake of his recent AOR
success with the Tubes, Foster is
looking to produce his first new

«PRODUCER PROFILE:=

Foster Broadening His Image

music act, Berlin. And he’s ex-
pected to begin work on his third
Tubes album, which may be a rock
opera. Foster has also recorded his
first solo album, a lush instrumen-
tal set of what he calls “romantic
baby-making music.” All of this is
an attempt to avoid becoming
stamped, though Foster says it’s
only in the past six months that

he’s come to realize that there is an
identifiable “David Foster sound.”

“It started when I played on the
Dolly Parton record ‘Here You
Come Again.’ I played the acoustic
piano part and thought it would be
great to play that exact same part
on a Fender Rhodes. I've been
doing it ever since, to the point that
now I've got to stop doing it be-
cause I'm hearing other people do
it. That’s the first step in it becom-
ing overused. It’s like with Michael
McDonald, where the very thing
he created would be the thing that
would strangle him. I could see
that happening to me too.”

One precaution Foster is taking
to avoid sound burn-out is curtail-
ing his songwriting and playing on
his productions. “I've been trying
to get away from that,” he says.
“That’s why I have only one song
on the new Tubes album, com-
pared to four last time. And I'm

(Continued on page 58)

Heartland Beat

Cactus Flowers As Chicago Indie

By MOIRA McCORMICK

Chicago has long suffered from

an extremely low profile in the na-
tional music scene, and one of the
reasons seems to be its lack of an
identifiable indie label. San Fran-
cisco has its 415 and Ralph, Los An-
geles its Slash, Bomp and Posh Boy,
Minneapolis its Twin Tone and At-
lanta its DB label; but the Windy
City has yet to nurture an independ-
ent whose name would be as inex-
tricably tied to Chicago as the afore-
mentioned labels are to their home
towns.

Tom Sondag hopes to change all

that, however, with his newly insti-
tuted Cactus Records. The 30-year-
old car dealer (who runs suburban
Schaumburg Datsun with his father)
has been plotting his entry into the
indie recording business for several

Summer’s

The always unpredictable nature
of the music business is underscored
this week in the hot chart action
greeting Donna Summer’s album
and single “She Works Hard For
The Money.” The album jumps to
number 19 in its third chart week, al-
ready topping the number 20 peak
of last year’s much-ballyhooed
“Donna Summer” collection, pro-
duced by Quincy Jones. And the
single jumps to number eight, top-
ping the 10 peak of the biggest single
from the last album, “Love Is In
Control.”

The “She Works Hard” single also
jumps to No. | on the black chart
and holds at number three on the
dance/disco survey. It’s only the sec-
ond No. | black hit of Summer’s
eight-year chart career, following
1979’s smash “Bad Girls.” (The clos-
est runner-up, “Love To Love You
Baby” and “Hot Stuff,” each
reached number three black.)

If “She Works Hard” manages to
hit No. | on the dance chart, it would
also be her first No. 1 in that field
since 79, when she and Barbra
Streisand scored with “No More

Tears (Enough Is Enough).”

The most surprising aspect of
Summer’s current comeback is that
it’s coming on PolyGram, which she
bolted three years ago to sign with
Geffen Records. Also, it’s for an al-
bum produced by Michael Omar-
tian, who had little prior experience
in black pop, especially compared
to the master of the form, Quincy
Jones.

Just as Jones’ smash success with
Michael Jackson’s “Thriller” helped
obscure the fact that he’d fallen
short with “Donna Summer,” Omar-
tian’s current success with “She
Works Hard” is helping to offset his
disappointing run with Christopher
Cross’ “Another Page” LP.

* * %K

UK. Monopoly: The Eurythmics’
single “Sweet Dreams” (RCA) leaps
to number six this week, extending
the British domination of this year’s
pop music scene. Since January, 20
acts have broken through to their
first top 10 single. Of these, 12 are
from Britain, compared to just five
from the U.S. and one each from

Chartbeat

Here & The Time Is Right

Canada (Bryan Adams), Holland
(Golden Earring) and Guyana (Eddy
Grant).

In the first seven months of 1982,

there were also 20 acts that scored
their first top 10 hits. But only four
of them were from Britain, while a
commanding 15 were from the U.S.
One (Vangelis) was from Greece.

The four U K. acts to notch their

first top 10 singles in 1982, through
July, were the Royal Philharmonic
Orchestra, the Human League, Asia
and Soft Cell. The 12 to have broken
through so far this year are the
Clash, Phil Collins, Culture Club,
Duran Duran, Musical Youth, the
Pretenders, Dexy’s Midnight Run-
ners, After The Fire, Naked Eyes,
Kajagoogoo, Madness and now the
Eurythmics.

The five American acts to have

scored their first top 10 singles so far
this year are Patti Austin & James
Ingram, the Greg Kihn Band,
Thomas Doiby, Prince and the
Tubes. The 15 who achieved this
breakthrough last year by this point

(Continued on page 60)
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years, and it looks like his first re-
lease has gotten off to a solid start.

“Try To Beat The Heat,” the de-
but LP of longtime Chicago club
darlings B.B. Spin, has already es-
tablished a reorder pattern in its sec-
ond week of release, according to
MS Distributing sales manager Rick
Chrzan, who claims that is the most
impressive showing for local inde-
pendent product in recent memory.
“It shows the name is worth some-
thing, as well as the music,” he re-
marks.

Sondag (whose stint as a rock gui-
tarist once upon a time helped fuel
his desire to get into the record in-
dustry) plans to establish Cactus via
a “slow and methodical approach,”
which involes limiting new signings
to two artists per year and releasing
17 songs minimum per artist per
year. His eventual goal is a five-
band stable.

Sondag feels his car dealer experi-
ence has given him the business
sense to better run his record com-
pany. “I'm not pressed to make a liv-
ing off this,” he adds. “Selling cars
takes care of the rent and my bad
habits.”

Sondag’s choice of B.B. Spin as
inaugural signees stemmed from
their performance at last year’s Mid-
west Music Exchange showcase,
which he says impressed him to the
extent that he pursused them for six
months before signing them. “He

seemed genuinely interested in giv-
ing us the first step,” comments Spin
leader Johnny Moe.

Spin’s next release is slated for
February, and in the meantime Cac-
tus’ second signing (most likely the
“electropsychedelic” band Age Of
Rage) should have product on the
streets. Sondag plans to sign two
more acts in 1984 and continue to
put out product from his first brace
of artists.

* % %

On the subject of independent
recording, Chicago’s most prolific
and longest-standing self-recorded
group has just put out its first mini-
album.

Phil 'n’ the Blanks, whose Pink
Records has seen six separate re-
leases from the band since its incep-
tion in winter 1980, released in mid-
month a six-song EP entitled “Head
Screwed On,” which leader Phil
Bimstein says has already begun re-
ceiving airplay on WXRT-FM.

. Phil 'n’ the Blanks were produc-
ing, promoting and marketing their
own records well before it was the
thing to do, and to date have two 45s,
two albums, a Trouser Press maga-
zine “Flexi-Disc” and the EP to their
credit. Whereas most bands put to-
gether their own labels for the sole
purpose of attracting a major com-
pany, Phil ’n’ the Blanks treat each

(Continued on page 58)

RCA Banks On ‘La Cage’ LP

NEW YORK—-RCA Records is
placing an unusual bet that it has a
winner in the original cast album of
Jerry Herman’s new musical, “La
Cage Aux Folles,” an adaptation of
the hit French play and motion pic-
ture. The label plans to record the
show here Aug. 4 for release as the
musical opens in New York on Aug.
21. Labels, when they do record cast
albums, have been cautious in com-
mitting themselves to shows in re-
cent years, waiting to determine
their reception after they open on
Broadway.

The show, with a book by Harvey
Fierstein, winner of a Tony this year
for his play, “Torch Song Trilogy,”

has received unusually high praise
during its Boston tryout.
In somewhat less of a gamble, the
-label recently marketed the cast al-
bum of “Zorba,” a revival of the
1968 John Kander-Fred Ebb musi-
cal, currently on tour and preparing
for a Broadway run this fall. It stars
Anthony Quinn, who played the role
of Zorba in the original film ver-
sion, though not on Broadway,
where the role was played by Her-
shel Bernardi. The RCA caster was
cut last May by Tom Shepard in
Burbank, Calif. Shepard, vice presi-
dent of RCA Red Seal, will also pro-
duce the “La Cage Aux Folles” al-
bum.

JE S —
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HEAR THE LIGHI
THE COMPACT DISC HAS ARRIVED!

/' THE COMPACT DISE RELEASE
THAT SETS THE WORLD STANDARD
Now Shipping! 100 Tiles! _Poputar & Classical!

ABC=DEXYS - BEST SELLING SDUNDTRACKS
LEONARD BERNSTEIN - BERNARD HAITINK
HERBERT VON KARALAN  LUCIANO PAVARDITI
SIR GEORG SOLTI - JOHN WILLIAMS and the BOSTON POPS
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John Scher
and
Everyone at Monarch Entertainment
Salutes
THE BYRNE MEADOWLANDS ARENA
and its Entire Staff on
Their Second Birthday
And Specnal Thalll(s to All The Great Acts,
Managers and Agents That Played

Mth US During 'rhe Past Y’ear
Date © Mtractions ‘ : o Gross
19_8_2 ‘:’Z‘ & ;f” éw\;jv . :
July 2 Suuthsnde Johnhy and the Asburyiukes/ﬁary U s Bonds; T $206,104

o “Franke & the Knockouts SOLD 0
July 9 .Foreigner/ Ilu!:e Jupiter Poe ' - 16,965 $195,615
July 10 Foreigner/Duke Jupiter 17,336 $204,787
August 7 Doobie Brothers 16,639 $196,186
August 13 Croshy, Stills & Nash SOLD OUT! 20,227 $237,618
August 14 Blondie/David Johansen/Duran Duran 14,435 $133,891
August 19 *Kenny Rogers/Larry Gatlin & the Gatlin Brothers/Lonnie Shorr SOLD OUT! 21,269 $306,845
August 20 *Kenny Rogers/Larry Gatlin & the Gatlin Brothers/Lonnie Shorr SOLD OUT! 21,269 $306,845
August 22 Black Sabbath/Johnny Van Zant 9,634 $111,760
September 10 Willie Nelson/Delbert McClinton SOLD OUT! 20,083 $290,743
September 14 Fleetwood Mac/Men at Work SOLD OUT! 20,340 $288,208
September 30 Jethro Tull/Saga 14,666 $171,914
October 7 Heart/John Cougar 17,855 $210,756
October 10 The Who/David Johansen SOLD OUT! 20,062 $315,453
October 22 Judas Priest/Iron Maiden SOLD OUT! 17,823 $208,264
October 30 Utopia/Gary U.S. Bonds/Southern Cross (WDHA Halloween Party)
November 6 Jefferson Starship/38 Special 16,238 $186,354
November 12 Reo Speedwagon/Survivor 15,627 $198,545
November 14 Van Halen/Joe Whiting and the Bandit Band SOLD OUT! 17,944 $227,061
November 15 Van Halen/Joe Whiting and the Bandit Band SOLD OUT! 17,944 $227,061
December 11 Pat Benatar/Saga SOLD OUT! 21,001 $260,969
December 12 Joe Jackson/The Persuasions/Joe Piscopo 11,933 $137,190
December 26 Billy Joel soLD OUT! 20,608 $288,683
1983
February 13 Aerosmith/Pat Travers 16,147 $181,750
February 22 **Eric Clapton/Ry Cooder SOLD OUT! 20,883 $2317,503
March 27 Billy Squier/Def Leppard SOLD OUT! 20,937 $238,335
April 1 Tom Petty and The Heartbreakers/Nick Lowe & Paul Carrack 16,000 $187,743
April 8 Beach Boys/Greg Kihn Band 14,701 $158,857
April 16 Grateful Dead SOLD OUT! 20,579 $261,030
April 17 Grateful Dead SOLD OUT! 20,580 $261,030
April 23 Frank Sinatra/Buddy Rich Band SOLD OUT! 21,086 $354,157
May 5 Journey/Bryan Adams SOLD OUT! 20,511 $252,541
May 6 Journey/Bryan Adams SOLD OUT! 20,511 $252,541
May 7 Journey/Bryan Adams 17,97 $216,464
May 27 Kinks/Sheriff SoLD OUT! 18,007 $219,716
June 24 Stevie Nicks/Joe Walsh 20,037 $247,348
June 26 Rick Springfield/Sparks 13,457 $131,431
. \
coming vp August 25: Asia/Chris De Burgh
July 14: Daryl Hall and John Oates/Scandal August 30: Jackson Browne
July 15: Marvin Gaye/Millie Jackson/Manhattans September 1: Neil Young
August 9: Supertramp/The Fixx September 2: Loverboy
August 11: Kenny Rogers/B.J. Thomas* September 18: Styx
*Produced In Association with C.K. Spurlock  **Produced In Association with Jerry Weintraub of Concerts West
NEW JERSEY HAS A CREAT ARENA!!

www.americanradiohistorv.com
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WEA and PDU.

vestigations.

counterfeiting racket in Italy.”

Major Raid Staged In Milan

By VITTORIO CASTELLI

MILAN—In what is being called the most important antipiracy oper-
ation to date on behalf of the Italian record industry, cassettes, copyright
society stamps and equipment valued at around $500,000 were seized by
police in a July 11 raid on premises in Monterenzio, a village near Bologna.

Included in the haul were 20,000 allegedly pirated cassettes, four million
labels carrying stamps of SIAE (Societa Italiana degli Autori e Editori) said
to be counterfeited, 700,000 plastic bags carrying the RCA logo and three
cassette assembly machines. Material on the tapes consisted mostly of cur-
rent hits and was drawn from virtually all Italian major record companies,
including EMI, RCA, PolyGram, CGD, CBS, Ariston, Ricordi, Carosello,

While there’s some doubt about whether police will able to arrest the two
men believed responsible for the pirate activities, the two joint owners of
Linea Grafica, a factory based in Castel Maggiori, where fake labels are
alleged to have been printed, have been detained, following lengthy in-

A spokesman for SIAE says this was definitely the biggest raid yet in
northern Italy, adding: “It’s a genuinely severe blow to the whole tape

LONGTERM AGREEMENT BEGINS AUG. 1

News/ International

— TAPES, EQUIPMENT SEIZED——

Thorn EMI Music Profits Drop

Worldwide Recession, Downturn In U.S. Are Blamed

By PETER JONES

LONDON—-Though Thorn EMI
posted an unexpectedly high 16%
pre-tax profit upturn for the finan-
cial year ended March, 1983, the
music business sector, reeling under
the effects of worldwide recession,
showed a drop of 40% compared
with the previous year.

Says Sir Richard Cave, chairman,
in his report to shareholders: ‘Partic-
ularly difficult trading conditions
were experienced in North America,
where prompt action was taken to
reduce costs.” But he adds an upbeat
note: “Despite the lack of any mar-
ket growth in Europe, there were sig-
nificant profit improvements in the
UK., Italy, Germany and Scandi-

navia.”

EMI To Distribute RCA Benelux

By WILLEM HOOS

AMSTERDAM-As of Aug. I,
RCA Benelux product is to be dis-
tributed in Holland and Belgium by
EMI Services Benelux (ESB), the
distribution arm of record company
EMI Holland.

The unspecified longterm deal
was initiated by Don Burkhimer, a
U.S. executive recently imported as
the new managing director of RCA
Benelux. The company, set up in Oc-
tober, 1980, has been distributed by
Inelco, a local company currently
rumored to be having “heavy finan-
cial problems.”

Initial industry speculation here,
once RCA decided not to renew with
Inelco,. was that the major would
link with Record Service Benelux
(RSB), a distribution unit set up
jointly by Ariola Benelux and WEA
Benelux.

ESB is headquartered in Uden, in
southern Holland. It’s located near
EMI Holland’s pressing plant,

which has a 400-strong workforce
and presses for Benelux, Scandi-
navia and other European terri-
tories.

It seems likely that ESB will also
handle Dutch and Belgian distribu-
tion of RCA Benelux video reper-
toire. RCA’s Dutch branch is setting
up a video department, which will
begin operations in the fall. The la-
bel’s Belgian RCA branch, which
merged with the Dutch operation to
form RCA Benelux in April, 1979,
has had a video division for the past
two years.

Prior to that merger, RCA Inter-
national had a Benelux license and
distribution deal with Inelco. RCA
Benelux currently has about a 5%-
6% share of the Dutch record mar-
ket, and EMI Holland some 15%-
16%.

Roel Kruize, EMI Holland man-
aging director, says the RCA-EMI
distribution deal will help retailers
in their ordering patterns. But it is
part of what seems a drastic reshap-

ing of the record distribution side of
the business in the Benelux terri-
tories. It’s considered likely that
PolyGram Holland will ink a distri-
bution deal with RSB before the end
of the year.

This stems from PolyGram Hol-
land management’s plans (Bill-
board, July 2) to axe nearly a quarter
of its 1,036 workers here. Those
plans, if agreed on, would mean the
closure of PolyGram Record Serv-
ices (PRS), PolyGram Holland’s
Amsterdam-based distribution cen-
ter, fusing its activities with RSB.

Final decisions on PolyGram Hol-
land’s economy plans have to be
reached in August, and the Dutch
labor unions are raising heavy ob-
jections to the proposals. They say
redundancies were being planned in
anticipation of an already discussed
Warner Communications/Poly-
Gram merger. And they see this as a
form of “deception,” which might
well color the mood of the meetings
to agree the cutbacks.

French Radio Hit On Publishing

Record Companies Criticize Stations For 50% Deals

By MICHAEL WAY

PARIS—French radio stations’
practice of refusing to give airplay to
a local record unless given a 50%
share of the publishing was con-
demned last week by Jean-Jacques
Tilche, president of Intersong,
France, as “a form of payola.”

For several decades, the major
French commercial radio stations,
Radio Luxembourg, Europe I and
Radio Monte Carlo, have been im-
posing this sanction. And although
they claim that they limit their co-
publishing condition to a small per-
centage of programmed local mate-
rial, there are those who believe the
proportion to be as high as 30%.

Says Tilche: “All publishers and
record companies are opposed to the
co-publishing condition. But we
have to go along with it because of
pressure from artists who say ‘If you
don’t concede the 50% publishing
share, my record won’t be played’.”

There is no law in France forbid-
ding radio stations from owning mu-
sic publishing companies. But there
are some industry executives who
believe that it might be possible to
claim that the co-publishing condi-
tion represents abuse of dominant
position.

It’s been suggested that an effec-
tive way of ending the practice

would be for French record com-
panies to combine in refusing to
make their product available to ra-
dio stations operating on the co-pub-
lishing rule. “But,” says Tilche, “it is
just impossible to get all the record
companies to act in concert.”

The position has become exacer-
bated since the election of Socialist
president Francois Mitterand in
May, 1981, because all the main
French radio stations have since in-
creased their spoken-word pro-
grams, making the scramble for the
reduced amount of music time on
the air more hectic than ever.

At a time when French record
sales are in the doldrums, opposition
to co-publishing has become more
strident. Record and publishing
companies argue that allocating 50%
of publishing income to radio sta-
tions deprives the music business of
vital capital to invest in new product.

Says Lucien Ades, president of the
French record producers’ associ-
ation, Syndicat National des Edi-
teurs de Musique (SNEP): “The
term ‘co-publishing’ is a misnomer
because at no time do the radio sta-
tions jointly invest in new product

. with the publishers. The deal is

made only after the disk is re-
corded.”

At the 1983 MIDEM in Cannes,
the French industry staged a round-

table session to examine the prob-
lem, but it proved inconclusive.
More recently, SNEP has filed a
complaint with Michele Cotta, presi-
dent of France’s broadcasting
watchdog group, the Haute Autorite
de I’Audiovisuel.

Meanwhile, Ades, whose personal
estimate is that up to 50% of French
music played on the radio is co-pub-
lished, reports that a recent SNEP
council meeting, attended by repre-
sentatives of PolyGram, WEA, CBS,
RCA, Pathe Marconi-EMI and
other record companies, voted
unanimously to lodge an official

" protest with the radio stations.

For all the French music indus-
try’s opposition, the radio stations
understandably show no inclination
to change their ways.

For Albert Emsalem, head of light
music at Europe I, which broadcasts
to a total potential audience of some
27 million people in all but the ex-
treme south and southwest of
France, co-published records ac-
count for some 20%-30% of the aver-
age 100 given airplay each day.
Along with Radio Luxembourg
(RTL) and Radio Monte Carlo, Eu-
rope I broadcasts on long wave, as
the government refuses to count-
enance the U.S.-style radio network
which would result from the stations

(Continued on page 51)
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Taking an exchange rate of $1.50
to the pound sterling, Thorn EMI
music divisions saw profits slashed
from roughly $54.9 million (36.6
million pounds) to $31.5 million (21
million pounds). Full group pre-tax
profits for 1982-83 were $183 mil-
lion, as against $157 the previous
year, on total sales of $4,072 million
(against $3,652 million).

The 1981-82 returns had shown a
substantial increase in music divi-
sion profits, from $34.7 million to
$62 million, based on the exchange
rate then in effect of $1.70 to the
peund sterling. That upturn offered
sharp contrast to the depressed con-
dition of the division a couple of
years earlier and helped put the par-
ent company’s profitability into a
situation way above most expecta-
tions.

At this time last year, Cave was
quick to single out the music divi-
sion for its efforts in boosting profits,
emphasizing that most of the im-
provements had come from the Eu-
ropean areas. The central feature
this year, he says, is “the severe
downturn in profits overseas, stem-
ming largely from the U.S. Buta fur-
ther factor in our results has been the
substantial start-up costs of overseas
video software activities.

“By way of contrast with the U.S.
fall-off, in the U.K. the abolition of
hire purchase controls in July, 1982
and the lowering of interest rates
stimulated demand for durable con-
sumer goods. We’ve maintained a
pelicy of investing in the home en-
tertainment and high technology en-
gineering businesses. In the former,
we’ve responded to the strong
through-year demand for VCRs by
continuing to invest heavily in rental
equipment. Thorn EMI Ferguson
had another good year and consoli-
dated its brand leadership in tele-
vision sets and VCRs.”

Cave says Thorn EMI Films again
incurred losses, though he adds he is
encouraged by positive reviews of
new movies now in the international

marketplace. And the development
of the market for prerecorded video-
cassettes continued through the
UK, Europe, North America and
the rest of the world. Losses overall
in the film/leisure division were, in
fact, nearly halved from the previ-
ous year, to $6.7 million.

In the new accounts, a charge of
nearly $40 million is shown against
“extraordinary items.” Cave says
this includes a provision to cover the
total amount invested in the VHD
videodisk project, following the
group decision to suspend plans for
the launch of this system.

Total worldwide workforce of
Thorn EMI now stands at 91,544,
compared with 97,524 at the time of
presentation of the previous year’s
accounts.

One Arrest In
Dutch Seizure
Of Motown LPs

AMSTERDAM-—Dutch" police
have so far arrested one man on sus-
picion of involvement in offenses re-
lated to the massive seizure of Mo-
town album product carried out by
officials of Netherlands copyright
organization BUMA/STEMRA
(Billboard, July 16).

While the nationality of the man
has not been revealed, Roland
Mooty, of the copyright body, says
he is not a Dutchman. He adds that
he believes more suspects will be
picked up by the police soon.

The seized software, originally es-
timated to run to “several hundred
thousand” units, comprised catalog
repertoire of such big-name acts as
Stevie Wonder, Diana Ross and Mi-
chael Jackson. Total value, estimates
BUMA/STEMRA, is around $2
million. Mooy says: “Our informa-
tion is that the records and tapes are
overpressings from Spain, and we
have strong indications that no

(Continued.on page 51)
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Commentary

A Coalition Of Independents

By TOM SILVERMAN

The recent defection of key independently distributed labels
to major label distribution has raised new questions about the
future of those that remain.

Creativity is not the problem. Indies have traditionally been
the creative centers for both musical and marketing advances.
The 12-inch single, for example, was an indie invention and, in
retrospect, may be viewed as the most important tool developed
by the record industry in decades. Rhythm & blues and its
progeny (funk, rap and disco) sprang from independent roots.

It’s a fact of life that indie labels have always had to look for
areas where major label competition is low or non-existent. As
major label priorities are currently aimed almost exclusively on
the immediate return on investment, their classical, jazz and
esoteric wings face new attrition. There will be more niches
opening up for indie labels to pursue.

There used to be six major label distributors. PolyGram’s
pending merger with WEA will bring that tally down to five. If
antitrust responses fail, it shouldn’t surprise us to see one of
those five merge with another before 1985. As it stands, four out
of the five remaining majors are owned by film or television in-
terests. Think about it.

‘To compete on better
terms . . . to speak with
a more powerful voice’

Independent labels now number nearly 100, yet it is doubtful
if they make up 8% of the record industry’s dollar volume. How
can they function with their limited financial resources, despite
unlimited creativity and energy?

They fall short of the majors wherever economies of scale are
a factor. Artist development is probably the most important,
because without major artists, growth is severely curtailed. It is
an expensive process that is normally not self-financing. Indie
labels just do not have the resources to compete with the majors
in the areas of video and tour support.

Other areas in which major labels have obvious advantages
are radio time-buys, trade advertising budgets, in-house legal
staff, access to detailed and computerized sales information,
flexibility with free goods for promotion, public relations, and

Trade paper charts present another handicap to effective art-
ist development for the indie, with their heavy reliance on radio
input. Ideally, a pop singles chart would be sales-based, so that
the emphasis in the business could return to selling records in-
stead of to getting radio adds.

To compete on better terms with the major labels, and to
speak with a more powerful voice generally in the record indus-
try, some 30 independent la-
bels have recently formed a
group to attack jointly both
immediate and longterm
problems. The Independent
Label Coalition (ILP) is invit-
ing others to join so that we
may face together the prob-
lems we share.

Those that appear to be of
most immediate concern are
timely payments by distribu-
tors, stronger promotion (ra-
dio, retail and club) by dis-
tributors, an antipiracy
network, more exposure for
indies in the charts and
trades, compiling information
on international licensing
and, eventually, exploring the
possibility of bonding or insuring payables with distributors.

Add to this a pool of available information for labels consid-
ering leaving major distribution, or for new labels just getting
underway.

What about the future? One hundred indie labels can con-
tinue competing with each other for their cumulative 8% of the
market and remain relegated to “niche” exploitation. If so, the
other four or five major labels, with their 92% of the business
and their high-powered marketing machines will continue to
encroach upon the independents’ share.

This trend stands a chance of reversal only ifindependent la-
bels unite in a suitable organization, without giving up the in-
dependence which insures creativity, responsiveness and ex-
citement.

Silverman: “Of most Immedi-

ate concern are timely pay-

ments by distributors and
stronger promotion.”
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More Carpenter, Please

| appreciated Paul Grein's article on the tribute to
Karen Carpenter in Long Beach, Calif. (Billboard, July
9). Her voice had a warmth and richness that none
other compares to; the loss is one that can't ever be
replaced.

That's why it seems especially vital now that Rich-
ard Carpenter should be compelled to release whatever
material hasn't yet been issued. I'm eagerly antici-
pating the “Voice Of The Heart” album, naturatly, and
| fervently hope more recordings follow, such as a Car-
penters’ “Rarities” album that could serve as a collec-
tion of various unreleased material which isn‘t cohe-
sive enough to represent a regular “new"” album.

And of course there's the mysterious solo album.
What can one say about the reluctance to release the
album? It's unbelievable that those in charge would
deprive Karen's admirers of such a large part of the
limited material we'll ever get to hear from her. Surely
whatever reasons exist for withholding the album can't
outweigh the gratification and pleasure that would re-
sult from its release.

It's a shame that an image stood in the Carpenters’
way and kept Karen from receiving the full credit she
deserves. | know that behind that wholesome, exagger-
ated image lies one of the most important voices of
music history, and in my opinion the best singer of all
time.

Jim Pierson
Ft. Worth

Anglophiles, Take Note

Tom Remes’ letter (July 23) states that “since the
Beatles, the British have been (rock) music's biggest
influence.” Although the Beatles were geniuses in their
own right, they were heavily influenced by Americans,
notably Bob Dylan, Buddy Holly and Chuck Berry,
among others. The blues sound of the great bands like
Cream and the Rolling Stones originated, of course,
from Chicago, Memphis and Detroit. Jimi Hendrix, the
most imitated guitarist in rock, was from Seattle.

Lyrically, | would sooner put my money on Bob

Letters To The Editor

Dylan, Chuck Berry and Bruce Springsteen than on Du-
ran Duran, which is cited for excellence by Remes.
Lennon and McCartney wrote great songs, but they are
not necessarily “superior” to their American counter-
parts.

Also, Remes goes on to complain about commercial-
ism in American music. England's Clash, who claim to
be leading the fight against this dreaded disease, have
a 12-inch dance single of “Rock The Casbah,” espe-
cially tailored for discos!

Robert Michaels
New York

A Never-Ending Debate

One more letter regarding the never-ending debate
over which is better, British or American music.

Why must one jump on either bandwagon? As a seri-
ous music listener (and assistant manager of a record
store) I'm convinced there’s major talent on both sides
of the Atlantic. Kool & the Gang, Stevie Nicks and Mi-
chael Jackson need not be pitted against Kate Bush,
Musical Youth or Fun Boy Three. There’s room for all
tastes.

Abby Rubman
TSS Records
Lawrence, N.Y.

More Than Forgettable

| would like to comment on the relative absence of
black artists on the Hot 100 chart. The recent influx of
“new music” is not the culprit, for during the “British
invasion” of the mid '60s black artists (Aretha Frank-
lin, Wilson Pickett, the Supremes, et al.) were in their
heyday on pop radio. More accurately, the blame today
falls on the poor quality of recent black releases.

Throughout most of the '60s and '70s, pop and soul
charts overlapped thanks to truly creative producers
like Phil Spector, Leiber & Stoller, Bert Berns, Jerry
Wexler, and the staffs at Motown and Stax. With the
exception of artists like Donna Summer, Stevie Wonder
and Michael Jackson, today's black records sadly fall
into one of three distinct categories: lifelessly ren-
dered pop ballads, mindless rap, or monotonous funk.

There is absolutely nothing soulful about the space
age or space age soul music. The glorious sounds of
gospel-inflected r&b are gone, only to be replaced by
riffs that are more than forgettable.

Bobby Lauser
San Francisco

Who'’s To Blame?

There is more than one reason for the current slump
in the record industry. Radio wants to blame it on rec-
ords; the record industry blames it on programmers.

Surely, the consumer must be even more confused,

_ when his prime concern is how to spend his disposable

income in a fashion that will provide the most enter-

tainment value per dollar. | would imagine it's very dif-

ficult for him not to feel ripped off when entering a
record store, as | did, and seeing an $8.98 retail price
tag on the latest Bryan Adams album, with a still larger
record company sticker extolling the virtues of this
specially priced $6.98 album.

Until the entire marketing chain, from a&r depart-
ment to record retailer, is coordinated with a common

goal, we will not be able to achieve the synergistic ef-

fect that will bring the record/music industry back on
track.

Gene Tognacci

Starstream Communications

Houston

In Defense Of Imports

Why don't the big companies stop complaining
about imports? If their sister companies in other coun-
tries are smarter, with better products—well, it's all in
the family.

If people are demanding long versions, give it to
them. The European companies are doing it. Our sales-
men tell us that many people would rather do without
than pay twice as much for half. All those imports that
made it to the U.S. deserved to be sold.

Jim Callon, President
JDC Records
San Pedro, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 15156 Broadway, New York, N.Y. 10036.
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SWEETS FOR BASIL—After sitting in on the New Music Seminar’s video panel, Chrysalis’ Tonl Basllis
presented with platinum and gold singles for “Mickey” and .a gold LP for “Word Of Mouth.” From left
are Chrysalis’ Jeft Aldrich, AKA Management’s Mark Meinhart and Chrysalis president Jack Craigo.
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SLEEPING BAGS AND BEER—SImon & Garfunkel fans camp out at Record

Theawre, one of Akron, Ohlo’s ticket outlets, for the reunion tour. The tour has
reportedly sold over 106,000 tickets in less than two weeks.
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LISTON UP—Keyboardist Lonnie Liston Smith, center, appears at a recent party for light L3 £ 4 Q
heavyweight champ Michael Spinks, left, at New Jersey's Club 88. The baxer congratu- BL QW ON THE AIR WAVES—Kaurtis Blow, left, and Run, center, of Profile Record’s Run- =
lates Smith on the release of his new Doctor Jazz LP, “Dreams Of Tomorrow,” which fea- p m.C., cut promotion spots for New York’s WRKS. Having a good laugh is Manny Belia, -
' tures vocals by Smith’s brother, Donald. national promotien director for Profiie. ©
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KEEPING UP WITH THE JONESES—The Jones Girls celebrate thelr recent signing to RCA and the upcoming release 5
of the “On Target” LP. Pictured from left are manager Myrna Williams; RCA’s Gregg Geller and Basil Marshall; Brenda = 4

Jones; the label’s Robert Wright; and Valerie and Shirley Jones. A DAY TO REMEMBER—Los Angeles Mayor Tom Bradiey presents Cotillion’s

Johnny Gill with a proclamation designating June 13 Johnny Gill Day. Gill,

who is celebrating the release of his self-titled LP, teamed up with Los An-

geles’ KACE to send 10 underprivileged kids to summer camp.

ML 1 A R e : 8 A
POT OF GOLD—Guitar In tow, former Rainbow keybcardist Tony Carey prepares for the release
of his Geffen Records debut LP, featuring the single ““West Coast Summer Nights,” in Frankfurt, NEW NAMES AT NASHVILLE NARAS—The officers for 1983-84 are, front row from left, trustee

Germany, with, from left, engineers Mathias and Nigel Jopson and producer Peter Hauke. John Sturdlivant; president and trustee Jim Black; trustee Joz Moscheo, and executive director
Carolyn McClain. Pictured in the back row, from left, are vice presidents Fred Vall and Harold
Bradley; trustee Don Butler; first national vice president Bill lvey, and secretary John Knowles.
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KPKE Denver Shifts To Top 40

Will Doubleday’s Other AORs Also Make The Move?

By LEO SACKS

NEW YORK—The switch to top
40 for Denver's KPKE signals the
return of the format to the Double-
day chain. More importantly, it
raises the possibility that the broad-
caster’s other AOR properties will
make a similar transition in the near
future.

“We will follow the cume,” prom-
ises Doubleday president Gary Ste-
vens, who notes that four years ago,
the chain’s properties were pro-
grammed as top 40 stations. But they
switched to AOR because “we were
getting our heads beat in by the al-
bum rockers,” he says.

Times have changed, however,
and Stevens notes, “You can’tignore
the gains top 40 has made in the past
year. KPKE’s shift could have been
gradual, but we chose to jump in
rather than wait, We feel it’s an un-
der-represented format in the mar-
ket.”

Doubleday group consultant Bob
Hattrik, faced with competition
from four other AOR stations in the
Denver/Boulder region, says that
KPKE could have continued to
“battle for a piece of the pie, but it
seemed to make more sense to create
our own following.”

The change has been three
months in the making, according to
Hattrik, who describes it as a musi-
cal melange of album rock and adult
contemporary formats. “We're tak-
ing the strongest songs in the market
and intensifying their rotation,” he

says. “It’s research-based and hyper-
current,” which means that he won’t
play music recorded before 1981.
That he kicked off KPKE’s new
sound at midnight Wednesday (20)
with “Every Breath You Take™ by
the Police should come as no sur-
prise, either. “It’s a No. | song,” he
notes. The rotation was in place Sat-
urday (23).

Hattrik, a former Doubleday vice
president who rejoined the chain
earlier this year but still maintains
his consulting firm in St. Louis, says
that current music comprises 65% of
the rotation in each market, up from
30% in January. “We've added jin-
gles, increased our rotation patterns

and broadened our demographic
target potential. We’re still plugging
Krokus, but we’re also playing
‘Flashdance’.” he points out.

KPKE program director Mark
Bulke will stay at the station, al-
though the consultant says that he
will “probably” look at new air per-
sonalities in the coming weeks, in-
cluding a newsman.

As to the fortunes of WAPP here,
which posted a flat spring book,
Hattrik says he is excited about the
station’s future in the market, noting
that crosstown competitor WPLJ has
“blown away its core” with its switch
to a more modern rock sound. “We’d
be nuts to change,” Stevens adds.
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be relocating to Fargo, N.D.

a.m. duties.

KFRC’S LEE IS FIRED

Joke Costs Jock His Job

SAN FRANCISCO—Longtime KFRC evening personality Bill Lee
was abruptly fired July 14 for joking about the disease AIDS on the air.

The incident started when two station secretaries came up with a little
ditty making light of the serious AIDS situation in the Bay Area, sung to
the tune of “America The Beautiful.” Lee, who was to go on the air at 5
p.m., heard it, taped it, and played it going into his stop set at :08 on July

That error in judgment cost Lee and one of the women their jobs and
netted the other staffer a formal warning and suspension. Lee is said to

" As KFRC had been taking KGO-TV to task for firing Lioyd Lindsay
Young recently, KGO radio took the opportunity to make the firing of
Lee the subject of a three-hour talk show. Meanwhile, at the RKO sta-
tion, veteran jock Jack Armstrong moves into Lee’s former 6 to 10 p.m.
slot, while weekender Bobby Ocean assumes Armstrong’s 10 p.m. to 2

Vox Jox

Chris Shebel Gets KZZP Phoenix Morning Slot

By ROLLYE BORNSTEIN

There will be a changing of guard
on the infamous KZZP Phoenix
morning show, the shift Jonathan
Brandmeier brought about when he
abruptly vacated it last year to join
Chicago’s WLUP. Once again the
Windy City is involved, as PD
Charlie Quinn has selected WLS-
FM midday jock Chris Shebel for
that slot. He’s the second WLS jock
to resign in less than a week (over-
nighter “Slim” was the first), and ru-
mor has it another resignation may

Charlton H. Buckley Buys
Portland’s KYTE/KRCK

PORTLAND—Charlton H. Buck-
ley’s acquisition of KYTE/KRCK
here has signaled some changes in
the market, including a format
change for KYTE and the resigna-
tion of KYTE/KRCK GM Ron
Saito, who becomes GM of King’s
KGW here. He replaces Jim Wood-
yard, who, after three years manag-
ing KGW, is accepting another as-
signment within the company.

Saito, who had been with King
since 1969, resigned as GM of
KINK, KGW’s FM, last year to be-
come GM of KYTE and KRCK,
then KLLB-FM. He says he plans
no changes at KGW. “We're doing
very well for an AM station in a mar-
ket with very high FM penetration.
We've got a competitive format, and
I don’t see any changes,” he says.

Saito’s replacement at KYTE/
KRCK has not been named, but op-
erations manager Robin Mitchell
expects a decision in the next few
weeks. “This is Charlton H. Buck-
ley’s first property,” says Mitchell,

“and he’s on the acquisition trail.
He’s negotiating and close to a major
market property. The GM here will
ultimately be head of the radio divi-
sion, and the next GM will most
likely be raised from the ranks.”

The fate of KYTE has already
been decided; as of Aug. 1, the AM
country facility will shift to an auto-
mated contemporary approach.
“We've been using automation on
all nights for some time,” says
Mitchell. As for the format, “the
cume for country has been shrinking
for some time. There was a point
when KYTE was the No. | country
station in the market. The decline is
not due to any fault of the staff, but
AM has softened.

“KJIB, the FM country station,
has achieved dominance, and since
"JIB is sold in combo with its AM fa-
cility (country-formatted KWIIJ),
competing against that became an
awesome task. The switch was really
a business decision on Buckley’s part
to build the cume.”

Artigue Resigns WUSN Post

CHICAGO—Charles Artigue has
resigned as general manager of First
Media’s WUSN here. “I came to
Chicago to put this station on the air,
and that job as far as I can do it is
concluded,” says Artigue of the suc-
cessful FM country outlet he joined
two years ago after managing First
Media’s Phoenix property, KOPA.

“I knew and the company knew |
would be returning to Arizona,
where 1 lived for 25 years once the
station was in the position it now is,”
he continues. “I still own a house in
Phoenix, I have school-age children,
and that’s where I plan to raise them.

“There are probably two or three
offers I'll be taking a long hard look

at. The company has a facility in
Phoenix, which Gary Guthrie has
done very well with since I left. He’s
happy there, and I would not even
attempt to indicate that I'm inter-
ested in returning. That’s his job
now.

“First Media is a great company.
Glenn Potter is probably the finest
group head in the country and all
can say is [ wish they had a second
property in Arizona,” Artigue says.

Artigue, who plans to leave by
mid-August, says his replacement
has not been named. “We have
looked at a lot of applicants, but so
far no decision has been reached,”
he says.

be in the offing. Shebel replaces
Dave Otto, who exited the station
last week over the usual “philosoph-
ical differences,” and starts Aug. 8.
Joining him on the show will be
Otto’s holdovers, KZZP news direc-
tor Paul Talbott and anchor Natalie
Windsor.

Otto has been a fixture in the mar-
ket for years in one way or another.
He had been on both KOPA and
KZZP before leaving for Houston in
1981, only to return a year later to re-
place KZZP afternoon drive host
Steve Goddard, who segued into
middays. Otto regained his morning
slot when Brandmeier left, and now
Goddard will regain afternoons as
afternoon host Lou Simon moves
into the midday shift. Until Shebel’s
arrival, weekender Roger Cary will
carry on.

* K Kk

Are changes in the offing at
KSHW St. Louis? Robb Wolken has
already resigned as GSM at the Cen-
tury outlet, and the word is that PD
Rich Balis will also resign to take
over for Fred Jacobs, who recently
left his PD post at Detroit’'s WRIF.
Speaking of Century, Steve Sands’
former PD post at WAIT has been
filled in-house. Morning man Eddie
Hubbard (another alumnus of

WIID, where Sands is now PD)
adds programming to his list of
duties at the nostalgia outlet.

Going back to Detroit for a mo-
ment, one PD opening that has been
filled for sure is that of WHYT. Lee
Malcolm has left the “Hot Hits” out-
let and the broadcasting industry
(gee, they even had a good book.
Could it have been something they
said?), and the new PD is Steve
Goldstein. He comes to the Cap
Cities outlet with one of the better
track records in the industry, having
just programmed the 1080 Corp.’s
WTIC-FM in Hartford to great suc-
cess. Good gig and good company,
and Tom Barsanti’s looking for
someone great to replace Goldstein.
In Detroit, Steve will have the final
say but will also be working within
the confines of Mike Joseph’s for-
mat. His first order of business, as
he’ll be an off-air PD, is to fill the
morning shift Malcolm held down.

*x x X

In the wake of the Bill Lee firing
(separate story, this page), PD Gerry
Cagle has a jock opening at one of
America’s great radio stations.
Tapes can be sent to KFRC San
Francisco. Regarding the changes at
KYTE (separate story, this page),

BOSTON AOR OUTLET MAKES SWITCH

PD Berry Burks and morning man
Gary Gallagher, both highly recom-
mended by the station and both with
major market experience, are look-
ing. You can reach them at (503)
222-1841.

Word is that Multimedia’s
WAKY/WVELZ is on the block. The
one-time top 40 giant turned oldies
outlet at 790 and the class B beau-
tiful music FM facility at 106.9 are
said to be going for $4 million.

Top 40, last year seen as the for-
mat of the past, is fast becoming the
format of the future. Doubleday,
WPLJ, WWSH, and many more are

making the switch. In Toledo, the

latest top 40 entrant is WRQN, for-
merly WKIQ. The only thing set in
granite at this point is the morning
show, direct from WIOT across
town as Buck McWilliams and
newsman Chris O’Conner will be
handling AM drive. ... In San
Diego, the word is there’ll be no staff
changes, but Gannett’s KSDO-FM
will also move from AC to top 40 in
the vein of the company’s highly
successful KIIS-FM Los Angeles,
with Dave Parks remaining as oper-
ations manager and Jeff Lucifer
continuing as PD.

*x kX K
(Continued on page 21)

WBOS Putting Faith In Country

BOSTON-—Several years ago, the
late Bob Luman was looking over
the Epic Records sales reports. The
country singer had a top 10 single on
the charts, selling well throughout
the country. Glancing down to the
total number of units ordered from
the Boston branch, he exclaimed,
“One copy! They’ve sold one copy!
What do they do up there?” The
thing they obviously didn’t do was
listen to country music.

Even with “Urban Cowboy” and
country’s rise in popularity, Boston’s
image as a non-country town has not
changed greatly since then. But
some area residents feel that’s a mis-
conception, and WBOS here, which
just switched from AOR, believes
there are enough country fans
around to support a quality station.

WDLW, an AM licensed to Wal-
tham, has had moderate local suc-
cess. It fell from a 1.1 to .6 overall in
the spring Arbitron report, “but they
really don’t have the signal to fully
compete,” says newly appointed
WBOS PD Dean James.

James should know. He joined

www.americanradiohistorv.com

WBOS, a class B facility at 92.9, last
week. And he came from WDLW,
where he handled morning drive
and served as the station’s assistant
PD.

“Since 1977, when WTTK signed
off, there’s been no full-coverage
country station. DLW came on in
1979, but to really be successful,
you've got to have the signal,” says
James, who admits that residents in
Boston’s city limits will not make up
the majority of his audience.

“The bulk will come from the
north and south shore,” he says. “We
reach Fall River, Rhode Island, New
Hampshire. We catch a piece of
Connecticut, Vermont and Maine.
We'll be billing ourselves as ‘New
England’s country.’

“Central Boston is important, but
looking at our coverage and the
available listeners, I think we have
the potential of doing a 3.5. Not this
fall, maybe in a year and a half. We
know we’ll never be No. 1, but we
think we can be quite successful.”

The station, automated since the
switch last week, will debut its live,

full-service personality format Aug.
15. James will handle mornings, fol-
lowed by Dan Roberts of WKEZ
Cape Cod. Joe McMillan of WVBF
here will do afternoons, and Dan

Justin from WCGY Lawrence will’

handle nights. Additionally, Susan
Darwin from WDLW will anchor
morning news, and Channel 7’s
Shane Hollet will handle weather.
“Our music will be contemporary
and geared toward the market,” con-
tinues James. Core artists include
“Kenny Rogers, Crystal Gayle,
Linda Ronstadt. We'll play the
Eagles, Pousette Dart Band, Jim
Croce and Dan Fogelberg, too. We'll
go back as far as 1973, but that
doesn’t mean we’ll play everything
that’s been a hit in the last 10 years.”
Recognizing the need for traditional
country oldies, James plans “a coun-
try oldies program on Sunday morn-
ings going way back. We’ll also have
an in-house countdown program on
Sunday nights.”
WBOS slipped from a 1.0 to .8 in
the spring ’83 Arbitron survey. Ear-
(Continued on page 13)
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Pittsburgh Veteran Bogut Jumps From KDKA To WTAE

By JOHN MEHNO

PITTSBURGH—Although he de-
scribes his on-air style as “under-
whelming,” Jack Bogut has created
an uproar in this market. After
working three months without a
contract, Bogut ended 15 years in
morning drive at KDKA for a com-
bined radio and tv deal with Hearst’s
WTAE, beginning Aug. 8.

“I think it was time for a change,”
says the 47-year-old Bogut. “And I
think Westinghouse thinks it’s time
for a change. The chance to do radio
and television on a regular basis was
simply too good to pass up. I'm a
little embarrassed at all the atten-
tion. I didn’t think it was that big a
deal.”

Bogut, this market’s best known
and highest paid radio talent, was
only the third morning host on
KDKA since 1954. The impact of his
move was increased because it
means that the team of Larry
O’Brien and John Garry will vacate
WTAE’s morning shift after eight
years, moving to the same shift on
FM sister WHTX.

Bogut has signed a five-year deal
at WTAE to work from 5:30t0 9a.m.
on radio and host a 10 to 11 a.m.
weekday tv show. O’Brien and
Garry have two-and-a-half years
left in their current contract, and an
extension is being worked on.

Bogut’s departure is viewed as an-
other blow to the once-invincible
50,000-watt KDKA, which failed to
reverse a two-year ratings decline in
the most recent Arbitron. Although
KDKA is registering its lowest num-
bers to date, Bogut’s were the sta-
tion’s strongest.

“After this came out, I called
(WTAE vice president and general
manager) Ted Atkins and thanked
him,” says Dianne Sutter, station
manager at adult contemporary
WWSW and all-talk WTKN. “He’s
picking up the tab, and every station
in the market will benefit from this.
A lot of one station buys went
directly to KDKA because of their
history. With the loss of Bogut, it’s a
whole new ball game.”

Atkins has about $500,000 an-
nually tied up in morning drive tal-
ent at his two stations. A formal pro-
motional campaign will debut labor
day, and WTAE is already selling a
combined AM/FM package at rates

comparable to KDKA’s. Chuck -

Brinkman, morning man at
WHYW, calls the moves the biggest
he’s seen in nearly 25 years in the
market.

“I'm personally affected because
we’re right next to WHTX on the
dial, and the stations are virtually
tied now,” says Brinkman. “Ob-
viously, a lot of people are going to
leave AM to follow O’Brien and
Garry over. Everybody’s going to
have to do a lot of thinking about
this.”

One person who won’t is Steve
Kingston, program director at con-
temporary WBZZ, who doesn’t see
much direct impact from the
changes. Kingston says he’s encour-
aged that Atkins plans to soften

WBOS Putting
Faith In Country

® Continued from opposite page

lier this year, Maxanne Sartori
joined as program director in an ef-
fort to bolster those numbers. But
with the announcement of the
switch from AOR, both Sartori and
station manager Barry Skidelsky
have resigned.

WHTX’s contemporary sound dur-
ing O’Brien and Garry’s shift and in-
crease information segments. He fig-
ures that will keep the hit-oriented
audience at his station, which is sec-

ond overall in the market.

Bogut’s move was discussed ex-
tensively on KDKA’s evening talk
shows. Host John Cigna jokingly
played a Bogut promo halfway

through and then stopped it. The
following night, Bogut was inter-
viewed briefly by Cigna. All-news
KQV got into the act with its daily
phone-in poll, the unscientific re-

sults showing that most listeners will
stay with KDKA, even without Bo-

gut.
Privately, the Hearst radio people
(Continued on page 14)
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falo, that is.

perfect fit.
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And it darn near killed him. The buf-

But that wasn'’t the first first for
Charlie Douglas. He also pulled off the
first live broadcast from atop a rodeo
bull. It lasted four seconds, broke a few
records and three ribs.

In fact, Charlie’s list of firsts is long,
but not nearly so long as if he were doing
the telling. Now Charlie’s got a new first.
He’s probably the first D.]. to leave a job
(13 years at WWL in New Orleans) with-
out giving up his board shift.

Because Charlie, and WWL, are now
with Music Country Radio Network,

a nationwide, all-night, live country music
variety program that has an impressive
list of firsts all its own. It’s a winning mix
of top tunes, guest interviews, listener
call-ins and the latest in news, sports and
weather. Music Country Radio Network
is a joint venture of WSM, Inc., and the
Associated Press, and is the only pro-

gram of its kind on the air. No wonder
one-of-a-kind Charlie Douglas is a

Listen to him. He always has some-
thing to say—Charlie’s one more reason
why Music Country Radio Network is the

only place to be in the country at night.

Represented by the = e
Christal Company. OV N
Contact Sofia Man- 4C &c&“"o
nos, 202/833-5922. 48030
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FCC Takes Unusual Step
In RKO License Renewals

By BILL HOLLAND

WASHINGTON—The FCC has
decided to make all 164 of the appli-
cants for the licenses of RKO Gen-
eral’s 14 remaining broadcast prop-
erties party to a single hearing
involving the future of RKO’s KHIJ-
TV in Los Angeles. This unusual ac-
tion is an attempt to resolve the re-
maining questions concerning
RKO’s qualifications to be a broad-
cast licensee, and to clear up the
lingering confusion that surrounds
the pending renewals of those 14 li-
censes.

The Commission in 1980 denied
renewal for three RKO tv stations.
The Court of Appeals here later
upheld the Commission’s decisions
on one of the stations, but remanded
the fate of the other two back to the
FCC for further consideration. One,
WOR in New York, has since been
granted a five-year renewal after
special legislation passed by Con-
gress allowed renewal in exchange
for a move to Secaucus, N.J., making
it the state’s first commercial tv sta-

tion. The fate of the remaining prop-
erties continued to hang in the bal-
ance as the Commission opened the
license renewal cases to competing
applicants in May.

The 13 properties include 11 radio
stations: WHBQ Memphis, WOR
and WRKS-FM New York, WRKO
and WROR-FM Boston, KRTH-
FM Los Angeles, WGMS-AM-FM
Bethesda and Washington, KFRC
San Francisco, WAXY-FM Ft. Lau-
derdale and WFYR-FM Chicago.
WHBR-TV in Memphis is also part
of the collective group now an inte-
gral part of the FCC’s KHJ-TV deci-

sion.

The Commission will use the Los
Angeles tv station’s case to decide
how RKO’s basic character quali-
fications for all the stations have
been hurt by its “lack of candor,” as
the Commission originally found,
“in providing details of the IRS in-
vestigations” into RKO activities

(Continued on page 58)
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When you come to the
end of the line...

call

1-800-COC-LIN

Beverly Glen Hospital Cocaine Hotline

STATION: WLUP Chicago
CONTACT: Sandy Stahl, promo-
tions director
CONCEPT: Formal Cubs invita-
tions
EXECUTION: Morning man Jona-
than Brandmeier (who has a long-
running battle with the Chicago
Cubs, since he made manager Lee
Elia the centerpiece for his morning
humor a few months back) recently
read the following letter to the editor
printed in the Chicago Sun-Times:
“At a recent game, a large percent-
age of men in the box seats were
bare-chested. If I pay $8.50 for my
seat, do I have to look at sagging
bellies, drooping shoulders and
beads of sweat flying all over?”
Brandmeier took the ball and ran
with it, inviting 100 Loop listeners to
a Cubs game and supplying each
with a tuxedo along with the tickets.
Listeners who won by answering
trivia questions, smashing glassware
on the phone and doing other ridic-
ulous stunts met prior to the game at
a bar across from Wrigley Field,
where the station picked up the tab
and passed out the tickets. In addi-
tion to the tuxedo-clad fans, male
and female alike, Brandmeier per-
sonally escorted the author of the
letter, Edna Schuette, and her guests
to the game. An amusing and memo-
rable follow-through on an other-
wise average bit.

* kK

STATION: KFJC-FM Los Altos,
Calif.

CONTACT: Doc Pelzel, station su-
pervisor
CONCEPT:
Louie”
EXECUTION: KFJC is a Northern
California college station, and this
idea might only work in that atmos-
phere, but it is unique. Two years
ago music director Stretch Riedle
did a 90-minute program featuring
33 versions of “Louie Louie,” the
Richard Berry composition made in-
famous by the Kingsmen. (Those of
you who remember that rendition in
1963 will recall all the furor sur-
rounding possible dirty lyrics. While
the lyrics weren’t clear, they weren’t
dirty either, but one South Carolina
jock, Bill Taylor of WTMA Charles-
ton, was flooded with entries when
he offered to send listeners a list of
“all the four letter words” in the
song. They included such nasties as
“ship,” “girl” and “fine.”)

KDKA’s Bogut
Joins WTAE

® Continued from page 13

say they can’t believe that West-
inghouse let anybody hire Bogut
away. He came close to leaving in
1973, but Westinghouse matched
the offer Bogut had received from
Cecil Heftel, who had just pur-
chased WKTQ.

KDKA'’s current GM, Dan Friel,
is the third GM in four years, and
the station has been without a pro-
gram director since April. The in-
consistency of management makes it
difficult to predict what’s ahead in
mornings, but most observers be-
lieve that KDKA won’t replace Bo-
gut per se, opting instead for a show
that leans more on news and infor-
mation.

“You can’t count Westinghouse
out,” says Sutter. “I'd love to put the
nail in the coffin and say that’s it for
them, but you can’t. They have the
resources, and they’re not going to
give up. To count them out would be
extremely foolish. This is going to
get a lot hotter before it’s over.”

“Maximum Louie

wwWw.americanradiohistorv.com

Pro-Motions

Around the same time that
Riedle’s program aired, KALX
Berkeley completed a listener survey
that showed their audience’s favorite
rock song was none other than
“Louie Louie.” They came up with
50 versions. Stretch came back last
year with a “Lou-a-thon” featuring
88 versions. KALX responded by as-
sembling 200.

Now KFJC, with 300 versions in-
house and growing, has put together
“Maximum Louie Louie.” Start date
is Aug. 19 at 6 p.m. No one is sure
when it will end. From that point on,
the only item played on KFJC will
be “Louie Louie.” Versions in reg-
gae, disco, jazz, marching band,
MOR, easy listening, classical, elec-
tronic, blues, punk, religious (?) and
comedy will all be featured, along
with live performances of the rock
icon by local bands. All that will be
interspersed with interviews with
“Louie Louie” composer Richard
Berry and several contests. The sta-
tion has already distributed T-shirts
and buttons with the international

red circular “no” symbol and “Louie
Louie” in black written in the center.

Among the prizes will be Rhino
Records’ latest release, an album of
nothing but “Louie Louie,” includ-
ing the Sandpipers’ MOR version
and Black Flag’s hardcore punk ren-
dition.

* KX %K

STATION: WGAR Cleveland (AC)
CONTACT: Dolores Doran, promo-
tions director

CONCEPT: “Family Crude”
EXECUTION: Air personality John
Lanigan has turned a routine club
appearance into an attention-getting
event. Each Thursday night, the jock
hosts “Family Crude,” a takeoff on
“Family Feud” with listeners and
their families, or a group of friends,
answering questions that wouldn’t
be asked on tv. The prize is small—a
bottle of champagne provided by
the club—but the concept is right on
target for the AC demos the station
is trying to reach, the group un-
touched by “Be the fifth caller to rip
me off for...”

'Most Added Records ]

The week s five most added singles at
Billboard’s reporting stations in each of four formats.

# of Billboard’s  # of Billboard’s
stations stations
adding record now reporting
Title, Artist, Label this week record
s e we“ B od ”HUI. 1007 7 [
*_ # 7 _J 153 Stations)
1 “Tell Her About It,” Billy Joel,
Columbia 96 9%
2 “Don’t Cry,” Asia, Geffen 80 80
3 “Making Love Out Of Nothing At
All,” Air Supply, Arista 45 49
4 “Human Nature,” Michael Jackson,
Epic 40 104
5 “Far From Over,” Frank Stallone, 21

Records 38 38
e —— e =
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. e 2w “ (80 stations) %a-> S0
1 “I Can Make You Dance,” Zapp,

Warner Bros. 40 40
2 “Cold Blooded,” Rick James, Gordy 29 59
3 “Bet’cha Gonna Need My Lovin’,” La

Toya Jackson, LARC 25 37
4 “Highrise,” Ashford & Simpson,

Capitol 23 49
5 “Too Much Mister,” Natalie Cole,

Epic 23 34
@%3;&@‘2 ? i&iﬁi” e » 5;5@ f& CG!INT“\’W?@ x gwgwj—
T R et e # leSlatmn.'ij e af>®

1 “Sometimes I Get Lucky And Forget,”

Gene Watson, MCA 52 77
2 “Nobody But You,” Don Williams,

MCA 50 50
3 “Don’t You Know How Much I Love

You,” Ronnie Milsap, RCA 38 106
4 “Scarlet Fever,” Kenny Rogers,

Liberty 35 38
5 “Too Hot To Sleep,” Louise Mandrell,

RCA 29 88

7 +."  ..i ADULT CONTEMPORARY - .

His el S & 0% «(84 Stations) faw 3

1 “Humal-nﬂNature,” Michael Jackson,

Epic 47
2 “Making Love Out Of Nothing At

All,” Air Supply, Arista 24
3 “Garden Party,” Herb Alpert, A&M 19 35
4 “Baby, What About You,” Crystal

Gayle, Warner Bros. 19 24
5 “Tell Her About It,” Billy Joel,

Columbia 16 16
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Billboard
for Brilliant
Exposure
at NAB/RPC

with special Expanded Coverage
B of the National Association
S of Broadcasters Radio
Programming Conference.

: When thousands of radio programming influentials meet at the
T St. Francis Hotel in San Francisco for the National Association
of Broadcasters Radio Programming Conference August
28-31, Billboard will be there to shed light on the booming
market for radio programming and syndication. Bonus copies of
the September 3 issue, featuring a special Expanded Section
covering the Conference will be distributed to all the radio
programming decision-makers you want to reach:

® Radio Show Syndicators
e Station and Network Program Buyers
® Program Suppliers

® Program Consultants
e Satellite-Distributed Programmers

Whether or not you attend, make your presence feltin the midst
of the largest, most exciting gathering of hot prospects under
one roof:

If you are attending:
Letthem know you're there! Make sure all key contacts know your
booth number, hotel and any other important information.

If you are not attending:
Billboard's special Expanded Section 3 Let Billboard broadcast your message to a receptive audience of
covering NAB /RPC—a brilliant f,‘:, thousands of radio programming influentials in addition to the

Opportunlity t?] broadcast your message to G thousands more worldwide who'll be looking to Billboard for
the people who count. i
Also featured September3—a g complete Conference coverage.

SillbeardFacusonFladio Syndication. ' Billboard's special Expanded Section covering NAB /RPC—a
brilliant opportunity to broadcast your message to the people
who count.

An DEADUNE' Allgllst 19 For details contact Norman Berkowitz in New York at (212)
ISSUE DATE: Se ptem ber 3 764-7330, or call any Billboard Sales Office around the world.
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1515 Broadway, New York, N.Y. 10036
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Washington
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By BILL HOLLAND

“SCA Day—USA,” the National
Assn. of Broadcasters” (NAB) full-
day video teleconference hookup
between 21 cities, took place without
a hitch July 20 when more than 850
broadcasters, equipment manufac-
turers and engineering staffers came
together to discuss the possibilities
of the FM subcarrier channels
recently deregulated by the FCC.

Panels of experts discussed the
background and the opportunities
made available by innovative uses
of SCAs, from digital data trans-
mission to background music. The
conference was held at tv studios lo-
cated in the headquarters of the
Chamber of Commerce Building in
Washington, and phone patches
aided in fielding questions nation-
wide.

* K K

National Public Radio (NPR) an-
nounced Wednesday (20) it was sell-
ing its 20% interest in INC Tele-
communications Inc., a joint venture
that NPR formed with National In-
formation Utilities Corp. (NIU) for
a future satellite data delivery sys-
tem, for $5.5 million. The bad news
is that the funds won’t help its July
29 payroll problems, and won’t be
received by the beleaguered network
until September.

* Kk K

The National Radio Broadcasters
Assn. (NRBA) has sent a letter to
House leaders “calling on them to
separate proposed radio and tv de-
regulation. The letter, signed by
NRBA president Sis Kaplan and ap-
proved by the executive committee,
says that unless the legislation is split
up, it will continue to be “impossible
to pass radio deregulation in the
House.”

* * K

Math Was Never Our Best Sub-
ject Department: Last week, Wash-
ington Roiindup stated that the
FCC is now down to five commis-
sioners as of June 30. Close but no
cigar. It’s down to four commission-
ers as of July 1. There are now five
commission seats. and one is vacant.

* Kk K

The FCC has eliminated most sta-
tion maintenance log rules, but not
without an underlined reminder to
stations that the Commission will
continue to enforce log requirement
technical standards dealing with
AMers with unapproved directional
antennae, situations involving inter-
ference or deficient operations, ex-
perimental stations and antenna
tower lighting observations and in-

‘spection requirements.

Also eliminated are ratings data
and broadcast coverage maps re-
quirements. Ratings abuse problems
will now be sent across town to the
FTC—or to the courts.

X

MUSIC TELEVISION -

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 27.

Spring Arbitron Resulits

Following are 12 plus, average quarter hour, metro survey area figures, Monday-Sunday 6 a.m. to midnight.

station Sformat fall °82 spring ‘83 station Sformat Sfall 82 spring ‘83
ALBANY WTOB MOR 1.1 1.0
WGY AC 13.7 13.9 WSOC-FM country - 1.0
WPYX AOR 10.8 134
RON i 14y e ?AI’TTL?I\"!—' OMA Aco|1;r Y 142 123
RONERN ] bl o KTOK news/talk 123 111
ML contemporary 99 >9 KKNG beautiful 9.9 100
MWL contemporary 07 ) KJYO contemporary 2.1 9.0
WOBK talk >3 37 KEBC countr 9.9 8.5
y . K
AR CElLIiEy 7 2 KXXY country 5.5 75
WGFM contemporary 5.1 49 KZBS AC 3.9 73
WATL] Y o KOMA country 7.0 7.1
WOBK-FM AO