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Sparks Fly
During VSDA
Panel Debates

By LAURA FOTI

SAN FRANCISCO—Debates
over proposed repeal of the First
Sale Doctrine, home taping, pricing
and formats took center stage at the
second annual convention of the
Video Sottware Dealers Assn., held
here last weck.

The three-day program of semi-
nars, workshops and social events
Aug. 28-30 drew about 675 dealcrs,
distributors and supplicrs. The
record attendance, twice as high as
VSDA expected when 1t finalized
plans for the conterence in June, re-
flected the home video market’s cur-
rent and anticipated expansion, and
the increasing stature of the retail or-
ganization itself. More than 60 cx-
hibitors were on hand, and there
were close to a dozen sponsored

(Continued on page 63)

“LIFE IS SOMETHING SPECIAL" (90094) for the NEW YORK CITI PEZCH
BOYS, the group that's at the vanguard of the progressive dance music
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Audience Study

By ADAM WHITE

SAN FRANCISCO-—-Radio pro-
grammers’ rscognition that every
format attracts more than one kind
of audience will dictate their future
survival and prosperity. Yet the
tastes of these audiences within a
single formet are not necessarily
compatible.

This restarement of the audience
fragmentation issue and its implica-
tions forms -he core of a new Na-
tional Assn. of Broadcasters-com-
missioned report, “Radio Wars:
How To Snrvive In The ’80s,”

prescnted during the NAB’s Radio

Programming Conference here Aug.
28-31 at the St. Francis Hotel. Dele-
gates resporded to the study with
decidedly nuxed feclings, however,
and there wes criticism of its content
and methodology rangir.g from light
1o severe.

format.

front. Their chart-topping hits, “LIFE IS SOMETHING SPECIAL,” and

“DON’T MAKE ME WAIT,” have started a buzz on the streets that's goirg to
be impossible to stop. Available on Island Records and Cassettes. Pro-

duced by Larry Levan and Michael de Benedictus.

(Advertisen ent)

Prepared by radio research firm
Reymer & Gersin Associates of
Southtield, Mich., “Radio Wars™
studies the psychology of listeners to
nine formats, and claims that each
format’s audience subdivides into
various identifiable types: six within
album-oriented rock, three within
news/talk, and four within country,
contemporary hits, urban, adult
contemporary, nostalgia, beautiful
music and full service (MOR). The
report is the result of telephone in-
terviews with 1,300 listeners in 13
markets nationwide, conducted
from May 27 to June 22.

Given that music is no longer
enough to provide stations with their
identity, contends the study, broad-
casters must turn to new ways of pro-
gramming and promoting their

(Continued on page 16)

~Inside Billboard-

¢ WARNER-POLYGRAM MERGER TALKS are proceeding apace. de-
spite a veil of silence imposed over the negotiations by both sides. and despite
the continued threat of antitrust action in several countries. Page 3. Mean-
while, Guenter Hensler. president of PolyGram’s U.S. operations, says that the
preposed merger is not likely to affect the company’s structure. Page 4.

e ROCK MUSIC’S SHARE of the consumer dollar was lower last year
than it was in 1981, according to a comprehensive survey of buying habits
spensored by the RIAA and NARM. This and other results of the survey are
outlined in an article beginning on page 3.

® ONE-STOPS cxclusively serving jukcbox operators are predicting an
upturn, following two years during which their business has been flatorin a
downturn. Page 2.

e SUNBELT COMMUNICATIONS has purchased AC station KTWN
Minncapolis from North Suburban Radio for $3.8 million. At the same time,
Sunbelt has announced the development ot a new satellite-delivered country
Radio. page 12.

e THE HOME COMPUTER INDUSTRY came under close scrutiny at a .
series of seminars in San Francisco last week, sponsored by the research firm DAYS.
Future Computing. Page 6.

 Rise In Paper Cost
. Spurs Jacket Hike

By IRV LICHTMAN

NEW YORK —Rccord companies
will be paying more for album jack-
ets as a result of a price increase of at
lcast 6% on paper board instituted
by major suppliers. It’s the first in-
crease in two years.

Key fabricators were individually
formulating higher pricing strategies
last week, with at least two. Shore-
wood Packaging and Ivy Hill. plan-
ning post-Labor Day hikes of 7%.
Since the average cost of a jacket
runs about 20 cents, this means that
lapels will be paying 1.4 cents more
tor their jackets.

Termed a “sudden™ jolt by fabri-
cators, the price increases by such
mills as International Paper, Fed-
cral, Westvaco and Continental For-
est Industries come after several at-
tempts by some mills--oneas recently
as four months ago—to obtain more
money for their goods. However,

these increases were rescinded after
eliciting httlz support among com-
petitors. The last increase took effect
in August, 1581,

In addition to Shorewood and Ivy
Hill, others who plan immediate
price increases cite other cost factors,
such as lator and general oper-
ational expenses. They include
Queens Litho and Album Graphics
Inc. Ivy Hill's Ellis Kern, who visited
the compan's plant in Terre Haute
last weuk poted a “big labor in-
crease™ via a new contract that is
about to be signed.

Shorewood's Floyd Glinert, re-
flecting the view of other fabricators.
sees little ctance that the mills will
back off, c¢ting an “upbeat econ-
omy” and a conuinuing, though
modest, inlationary spiral. But,
when queried about business condi-

(Continued on page 61)

MICHAEL MARTIN MURPHEY has been a creative innovator throughout i

diverse career. His Liberty debut LP yielced three Top 10 country hits and
his new Liberty album THE HEART NEVER LIES (LT 51150) has already

given birth to another ground breaking hit “DON'T COUNT THE RAINY

(Advertisement)

(Adverti it)
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Adrian Belew conquers music’s frontiers with

~

I his new album, “Twang Bar King'" Last year,
his first solo LP, “Lone Rhino," knocked the rest

of the competition out of the running. Now
the “Twang Bar King” rules alone.

Produced by Adrian Belew

Island Records

Distributed by Atco Records

- On Cassette

1983 Atlontic Recording Corp. @A Worner Communications Co

A Division of Atiantic Recording Corporation
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MAXELL ADVANCES
STATE OF THE ART
TECHNOLOGY TOA ,

HIGHER STATE.

MAXELL INTRODUCES THREE NEW PREMIUM PRODUCTS.

SRR

Over the years, Maxell has been the leader in the tion for HGX Gold Videotape. Its superfine particles
audio/video/computer software business. And the deliver brighter chroma levels and higher audio
advanced tape technology used to create our three sensitivity. And the binding process, using molecular
new products will keep us on top for years to come. fusion, gives our new VHS and Beta video cassettes
For the new XL-S Recording Tape, we developed a unmatched durability.
superfine Epitaxial formulation. This greatly For the new Gold Standard Floppy Disks, which
increases its dynamic range, making the XL-S the exceed the industry standards in error-free perfor
1deal tape for all high performance recording needs mance and durability, we have developed an improved
and perfect for digital audio disc recording. jacket. It is heat- resistant to 140° to withstand drive 1
We also developed a totally new EpltaXJal formula- heat without thermal expansion and without risk of ,<

mustracking. This further extends disk life.

But product advances alone won't sell new products.
So Maxell backs you up with one of the best
| marketing programs in the industry. And that gives

you profits few can match.
maxell
T’S WORTH IT

€ 1983 Mox eric

h N 070/4

maxe.\\ it 2O

MINI-FLOPPY DISK

2.HD |

- Density @ Double Track 96 ¥B!
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News
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EPIC GETS EXILED—Newly-signed Eplc Records group Exlle gathers with la-
bel executives after their first Nashvllie appearance at the Stockyards. Pic-
tured, from left, are the group’s Marlon Hargis, Sonny Lemaire, J.P. Penning-
ton and Les Taylor; senior vice president of E/P/A Records Don Dempsey;
CBS Records Nashville’s senior vice president Rick Blackburn and senior
vice president of marketing Paul Smith; and Exlle’s Steve Goetzman.

Warner-PolyGram Merger Plans
Move Ahead Despite Problems

By MIKE HENNESSEY
and PETER JONES

HAMBURG—AIlthough the
Warner Communications and Poly-
Gram hierarchies have imposed a
strict veil of silence over the state of
the negotiations now going on to
consummate a merger between the
two multinational recording inter-
ests, indications are that, antitrust
hazards notwithstanding, the fusion
of the two giants is proceeding
apace.

The declared strategy of the two
groups (Billboard, July 9, 16, Aug. 6)
is to tackle the merger bid in two dis-

Study: Rock Purchases Down
RIAA/NARM Report Also Documents Cassette Trend

By IS HOROWITZ

NEW YORK —Consumers spent a
smaller share of their record dollars
on rock last year than in 1981 and
markedly increased the share spent
on cassettes.

These are among the results that
stand out in a comprehensive survey
of buying habits sponsored by the
RIAA and NARM, which also
shows an aging music consumer who
is spending more of his music money
in record and tape stores than in
other retail outlets carrying record-
ings.

The survey is an update of an ear-
lier report that documented three
years of buying trends. It is con-
ducted on a continuing basis by
NPD Special Industry Services and
presents data taken from a panel of
13,000 households who maintain
diaries describing all purchases. The
data is then extrapolated on a na-
tional basis.

Rock accounted for 34% of all
record purchases in 1982, compared
to 43% the year before, the survey
shows. While the maturing music
audience is given as a factor explain-
ing the shift, survey sponsors also

RCA/Columbia Sets Plans
For British CED Launch

By MIKE HENNESSEY

LONDON—RCA/Columbia Pic-
tures plans to spend $3 million to
launch the CED videodisk system in
the UK. In conjunction with Hi-
tachi, the company will bring the
system to the marketplace in mid-
October, with the expectation of sell-
ing 100,000 players by the end of
1984.

Announcing the CED plans at a
presentation here Wednesday (31),
Roy Pollack, executive vice presi-
dent of RCA Corp,, said the estimate
was for one million disks to be sold
during the same period.

RCA/Columbia will make nearly
100 titles available for the launch.
Disks will retail here at between 10
pounds ($15) and 13 pounds
($19.50). The players will range in
price from 200 pounds ($300) for the
monaural VIP 101P to 260 pounds
($390) for the stereo VIP 201P,
which is equipped with infra-red re-
mote control and full visual search
facility.

Pollack said the U.K. had been
chosen as the first market outside the
U.S. because of the substantial con-
sumer commitment to video in Brit-
ain. He noted that four million
households in the U.K. have VCRs,
a penetration of 25%, compared with
_five million (7.5%) in the U.S.

In a statement to Billboard after
the launch party, Pollack said: “The
UK. is the world’s hottest video
market and is obviously the place for
us to start. We will evaluate the re-
sponse of U K. consumers before we
determine our marketing strategy
for the rest of Europe and Japan.”

He maintained that the decision
of Thorn EMI to abandon the intro-
duction of the VHD system in the

UK, and the fact that the Philips
LaserVision system, launched a year
ago in Britain, had not exactly taken
the country by storm, did not impair
his optimism over the viability of
CED.

Pollack said he was encouraged
by the success of the system in the
U.S. market, where between the
launch in 1981 and the end of this
year more than 500,000 players will
have been purchased and more than
a million disks sold. “Shortly we

(Continued on page 64)

speculate that many respondees may
be reporting new music as pop
rather than rock. IU’s up to diary
keepers to identify music categories
on their own.

While most other music categories
figuring in 1982 record purchases
held steady at retail—country at 15%,
black/disco at 7%, jazz and chil-
dren’s each at 3%—pop/easy listen-
ingrose from 11% to 14%, gospel and
classical each from 4% to 6%, and
shows/soundtracks from 3% to 4%.
Repertoire preferences in the direct
marketing sector showed practically
no change, except for rock, which
declined a modest two percentage
points from 29% to 27%.

Cassettes accounted for 28% of all
album purchases at retail in 1982,
soaring from 18% the previous year.
In direct marketing the rise was from
26% to 32%. LPs declined at retail,
from 68% to 62%, while they in-
creased their direct marketing share
from 51% to 53%. Singles increased
at retail, largely due to greater sales
of 12-inch versions, the study indi-
cates.

By age, the 15- to 19-year-old
group declined as a factor in total re-
tail purchases by two percentage
points to 16% and the 20-24 group
dropped from 27% to 23%, while the
25-34 group rose one point to 27%.
and the 35-plus group from 24% to
29%. Whites comprise 90% of retail
record buyers, 57% of buyers are

(Continued on page 66)

AFTER TWO TOUGH YEARS

tinct components: first Europe,
where a 50/50 merger is planned,
and then the U.S., where the balance
would be 80% WCI and 20% Poly-
Gram.

The principals remain confident
that the deal will go through, with
the most serious opposition to the
marriage coming from the German
Federal Republic. The other critical
markets are France and the UK.

Assistance in preparing this story
provided by Phillip Hill in Paris and
Wolfgang Spahr in Hamburg.

The situation in France, where the
merger would involve a combina-
tion of Phonogram, Polydor, Barclay
and WEA, is that the move would
give the new group a minimum mar-
ket share of 40%. Alain Levy, presi-
dent of CBS France, has estimated
the share at between 45% and 48%.

Louis Hazan, PolyGram France
president, confirms that an applica-
tion for approval of the merger was
lodged at the beginning of August
with the Direction Generale de la

CBS: Almost
500 Deletions

NEW YORK-—Almost 500 al-
bums are listed as deletions in the
latest edition of CBS Records’
semi-annual numerical inven-
tory catalog. All areas of reper-
toire are affected.

Return authorizations cov-
ering deleted product must be re-
ceived by CBS branches by Dec.
30in order to be honored, states a
note in the catalog, and returns
must be received at the CBS
plant in Carrolton, Ga., by
Jan.27.

A large number of audiophile,
half-speed mastered LPs, among
them titles by such artists as Chi-
.cago, Meat Loaf and REO
Speedwagon, are tagged as dele-
tions. In the classical section, the’
mono recording of the Bach
“Goldberg Variations” by Glenn
Gould, a staple of the Master-
works catalog for the past 25
years, was also among the casu-
alties. Gould rerecorded the
work shortly before his death
earlier this year.

Jukebox One-Stops See Upturn

By JOHN SIPPEL

LOS ANGELES—While their
business has been flat or in a down-
turn over the past two years, one-
stops exclusively serving jukebox
operators see an upturn ahead.

“Arcades have had it with video
games,” states Wayne Dunbar of
Phil’s, Oklahoma City. “We had an
auction in this area recently of video
games. They were going as low as
$300 for machines that once sold for
$3,000.” Some of his coin-operated
game-route owners can’t find takers
at any price for some video games,
Dunbar says.

Phil’s serves an eight-state area in
which Dunbar says he has 300 ac-
counts, who buy 60% country and
the remainder in pop-rock singles.
He complains about the lack of
deals, where once operator one-
stops got 300 free with 1,000. He says
it’s closer to 10% freebies today when

he gets them. MCA offers the best
deals, with WEA and RCA a “step
behind,” he says.

Red Elkins of Elkins, Charleston,
W. Va,, says deals are almost gone.
He complains that because he is a
small one-stop, he doesn’t get the
same deal as the big ones. Elkins,
who serves about 100 accounts in
three states, says the economy
sagged so badly in the past year that
his business is down as much as 40%.
He singles out CBS Records for re-
buke, stating that since they started
shipping from Carroliton, Ga., the
delay is up to a week, and that the
CBS computer has double-billed
him a few times.

Eastern One-Stop, Philadelphia,
is down 10%, according to Bruno Gi-
daro. He estimates he has 1,500 to
2,000 customers in five Northeastern
states. Like his peers, he says collec-
tions went down several years ago
and notes that operators find the

www americanradiohistorv com

first place to cut cost is the number
of new releases they buy. He does
60% of his business in pop-rock,
while country and soul split the re-
mainder evenly.

Tony Galgano of Lorimar/Gal-
gano Records, Chicago, finds busi-
ness steady.

Brud Oseroff of Mobile, Pitts-
burgh, reports business is up. “We’re
more aggressive. We have six people
working on a selection of eight
WATS lines. We sell the entire coun-
try.” He says he uses UPS trucks to
ship most of his 1,300 customers,
while the West Coast gets service via
UPS second-day air. Mobile’s sales
by repertoire to juke ops are 30%
each for country and pop-rock, 20%
for black music and the remainder
miscellaneous.

Oseroff and Dunbar had trouble
when a recent MCA Joan Jett record
had no cutoff groove. As others do,

(Continued on page 66)

Concurrence et de la Consomma-
tion, the branch of the French fi-
nance ministry which deals with
antitrust matters.

In the UK., where such applica-
tions are not required, the Office of
Fair Trading, which is charged with
monitoring such mergers, reveals
that itis aware of the proposed Poly-

Gram/Warner link but has not yet -

made any recommendation.

The German cartel office in Ber-
lin also confirms that the merger
proposal has been presented. The
office will make its decision in mid-
October. Officials of the office are
currently looking into the facts and
figures of a union which would
bring together Phonogram, Polydor,
Metronome and WEA.

Meanwhile, in the U.S., the Jus-
tice Dept. says that “the matter was
sent over to the Federal Trade Com-
mission to look at.” An FTC spokes-
man says the agency cannot com-
ment on any possible complaints or
even acknowledge their existence.
The Justice Dept. comment, how-
ever, is telling in that it acknowl-
edges some sort of lodged complaint.

PolyGram president Jan Timmer,
who 1is believed to have initiated
merger talks with Warner this Janu-
ary, turned up a week or so ago ata
WEA International meeting in the
unlikely location of Bad Segeburg, a
town of 16,000 residents north of
Hamburg. A WEA staff photogra-
pher took shots of Timmer with
WEA International president Ne-
suhi Ertegun and vice president
Siegfried Loch, but WEA declined

(Continued on page 64)
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PolyGram To Stay The Course

Hensler Sees No Dramatic Changes After Merger

By ROMAN KOZAK

NEW YORK-Expect no dra-
matic changes in the structure of
PolyGram Records in the U.S. fol-
lowing its proposed merger with
Warner Communications, says
Guenter Hensler, president and
chief executive officer of PolyGram
Records Inc.

The linkup is still several months
away pending resolution of legal
questions both here and abroad
(separate story, page 3) and Hensler
is understandably reluctant to com-
ment in detail. However, in a wide-
ranging interview on the occasion of
his 25th anniversary in the music
business, Hensler made the follow-
ing points:

@ The restructuring of PolyGram
in the last few years into a more
streamlined operation ought to re-
main intact following the Warner
merger.

® PolyGram does not pursue su-
perstar or custom label deals. for
their own sake.

® Soundtracks and classical music
will remain an integral part of Poly-
Gram’s repertoire.

® PolyGram is already beginning
to see reorders on its initial August
shipments of Compact Discs in the
us.

® Signings at PolyGram are not a
unilateral decision but are rather
done “by committee,” with the
heads of the rock, pop, black and
country divisions given wide discre-
tion in their respective areas.

Hensler, who has been running
PolyGram in the U.S. since Novem-
ber 1981, says he started in the music
business in his native Germany after
earning a Masters degree, working
first with EMI-Electrola before join-
ing PolyGram in 1968. At PolyGram
in Germany and the U.S., he worked
in classical music, corporate plan-
ning, and liaison with the American
company before moving per-
manently to the U.S. to run Poly-
Gram’s classical music department
in 1980.

He then moved to executive vice
president of distribution and oper-
ations and, two years ago, to the top
spot. While Hensler admits that the
company has had its ups and downs
during his time there, he says the sit-
uation is currently upbeat with the

TO HANDLE OWN LATIN PRODUCT

RCA Splits With Caytronics

NEW YORK-RCA will manu-
facture and distribute its own Latin
product after terminating its decade-
old licensing agreement with Cay-
tronics Record Corp.

“RCA has been very satisfied with
its relationship with Caytronics,”
says Jose Menendez, division execu-
tive vice president of operations at
RCA Records. “However, the rapid
development of the U.S. Latin mar-
ket requires a substantial expansion
of our Latin music distribution ca-
pability, and we have chosen to or-
ganize that effort under RCA Rec-
ords’ U.S. operation.”

Caytronics has distributed RCA
Latin product since 1973, Caytron-

AUGUST AWARDS

By PAUL GREIN

LOS ANGELES—Loverboy and
the Police each collected their third
consecutive platinum albums in Au-
gust, to lead the month’s RIAA certi-
fications.

Loverboy’s “Keep It Up” went
gold and platinum simultaneously
on Aug. 12, becoming the group’s
third platinum album in 18 months.
The Police’s “Synchronicity” went
gold and platinum on Aug. 30, and
also yielded the month’s only cur-
rent gold single, “Every Breath You
Take.” It’s the trio’s first million-sell-
ing single, despite three previous top
10 hits.

Two other albums went platinum
in August: Bryan Adams’ break-
through set “Cuts Like A Knife” and
the soundtrack to “Staying Alive.”
The latter represents the first time a
soundtrack to a film sequel has gone
platinum.

August’s total of four platinum al-
bums represents a gain over last Au-
gust, when there were three. But for
the year to date, platinum -albums
still lag behind 1982 figures, 28 to 37.
There were 10 gold albums in Au-
gust, up from eight in August, 1982,
though for the year to date, gold
albums continue to trail last year,
65 to 74.

The month’s biggest surprise
among gold albums was Gladys

ics, which will remain responsible
for all RCA inventory it manufac-
tured prior to the change, will con-
tinue to sell its existing inventory un-
til the supply is depleted. RCA’s
manufacturing and distribution
agreement with the Caytronics-
owned Salsoul label remains in
force.

RCA is not the first of the U.S.
majors to take control of the distri-
bution of its own Latin product. In
1979, CBS formed Discos CBS, a di-
vision of CBS Records Inter-
national, which maintains sales of-
fices for its Latin product in Coral
Gables/Miami, Los Angeles, Puerto
Rico, New York and San Antonio.

Knight & the Pips’ “Visions” on Co-
lumbia. It’s the veteran group’s
fourth gold LP, but its first in more
than seven years. Also surprising
was the gold certification of David
Bowie’s “Aladdin Sane,” which was
released in May, 1973. Bowie’s pre-
mier EMI America album, “Let’s
Dance,” went platinum in July, and
his “Serious Moonlight” tour is the
summer’s hottest.

Also in August, Donna Summer
collected her 11th consecutive gold
album (discounting Casablanca’s
“Walk Away” repackage), while
George Benson notched his seventh
gold album in a row, which consti-
tutes his entire Warner Bros. output.

Neverthless, the gold certification
of Benson’s “In Your Eyes” album
represents a drop-off from the plati-
num status of his last studio album,
“Give Me The Night.” In the same
way, the gold award for Joan Jett &
the Blackhearts’ “Album” is a come-
down from the platinum level of
their last release, “I Love
Rock’n’Roll.”

Here’s the complete list of August
certifications:

PLATINUM ALBUMS

Loverboy’s “Keep It Up,” Colum-
bia. Their third.

The Police’s “Synchronicity,”
A&M. Their third. -

Bryan Adams’ “Cuts Like A

success of “Flashdance,” “Staying
Alive” and Def Leppard, as well as
John Cougar, Vangelis, Golden
Earring, the Scorpions and the
Moody Blues.

“With ABC and Dexy’s Midnight
Runners, there are a lot of new art-
ists or artists that have not been in
the forefront for a long time that we
have broken. And we have proven
that we have the ability to do that,”
says Hensler. “Also, right from the
beginning, we decided to get into
soundtracks, and to do it smartly,
which has led us to be the premier
soundtrack company. I don’t think
there is any question about that.”

Asked if PolyGram’s American
operation will be profitable this
year, Hensler replies, “We don’t talk
about profits here, but I think you
can add two plus two.”

Hensler says that soundtracks will
continue to be an important segment
of the company’s business. He adds
that PolyGram enters into limited
risk agreements on soundtracks, so
that they do not have to sell that
much to be profitable. He says that
even on a film like “War Games,”
for which PolyGram released the
soundtrack LP a couple of months
after the picture came out in the
US., PolyGram still expects to do
well, since the LP did coincide with
the worldwide release of the picture.

“The ideal situation is where the
movie and soundtrack promote each
other and move each other up—for
example, a ‘Flashdance’ or ‘Chariots
Of Fire,” where you use music to pro-
mote the film—but it’s also the other
way around, and if the movie is seen
by a lot of people, it gives us more
exposure.”

In terms of the classical depart-
ment, Hensler says that it is being
moved from separate offices into the
company headquarters on Seventh
Ave. because the ‘townhouse it oc-
cupies will be torn down soon. He
adds that while the department is
not the “most flamboyant,” it is nev-
ertheless “a solid business in itself,
and it’s a very stable business no

(Continued on page 63)

Loverboy, Police Lead
RIAA Certifications

Knife,” A&M. His first.
“Staying Alive” soundtrack, RSO.
GOLD ALBUMS

Donna Summer’s “She Works
Hard For The Money,” Mercury.
Her 11th.

David' Bowie’s “Aladdin Sane,”
RCA. His eighth.

George Benson’s “In Your Eyes,”
Warner Bros. His seventh.

The Police’s “Synchronicity,”
A&M. Their fifth.

Gladys Knight & the Pips’ “Vi-
sions,” Columbia. Their fourth.

Loverboy’s “Keep It Up,” Colum-
bia. Their third.

Joan Jett & the Blackhearts’ “Al-
bum,” Blackheart/MCA. Their sec-
ond.

The Fixx’s “Reach The Beach,”
MCA. Their first.

Eddy Grant’s “Killer On The
Rampage,” Portrait/Ice. His first.

“Staying Alive” soundtrack. RSO.

CURRENT GOLD SINGLES

The Police’s “Every Breath You
Take,” A&M. Their first.

OLDIES/CHILDREN’S
GOLD SINGLES

Elvis Presley’s “A Fool Such As
I,” RCA. His 16th.

Elvis Presley’s “Wear My Ring
Around Your Neck,” RCA. His
17th.

“Return Of The Jedi,” Disney-
land/Vista.

www.americanradiohistorv.com
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OLYMPIC CONTENDER—Kenny Rogers makes a successful clean and jerk

with the 200 miilionth record pressed at RCA’s Indlanapolis plant, a copy of

his “Eyes That See In The Dark” LP. Rogers pressed the disk personally at a

recent ceremony at the plant. The city’s mayor, Willlam Hudnut, right, looks :
on. :

" ExecutiveTurntable |

Record Companies

Arista Records in New York has made three appointments to its national
album promotion department. Sean Coakley has been named national album
promotion director, and Paul Yeskel has been named associate national album
promotion director. Both come to the label from Atco Records. In addition,
Jeff Cook has.been promoted to national field album promotion director. He
was Southeast regional promotion director.

Ted Daryll has been appointed director of a&r for PolyGram’s pop division
in New York. He was director of a&r for the label’s black division. . .. Marco
Babineau has joined Geffen Records in Los Angeles as director of album pro-
motion. He was national AOR director of A&M Records. . . . Lindsay Gillespie
has been appointed director of sales and marketing for Attic Records in To-
ronto. He has been with the company for four years. Attic has also announced
the retirement of Tom Williams, who had been vice president since the com-
pany’s formation in 1974.

Publishing

Nadine Goodman has been promoted to copyright manager for ATV Music
Corp. in Los Angeles. She was assistant to the director of administration for
April-Blackwood Music. . . . Five executives at G. Schirmer Inc. have been ap-
pointed vice presidents in the firm’s New York headquarters. They are Neil
Baudhuin, James Ferrara, Barry O’Neal, Bruce MacCombie and Howard
Scott.

Video/Pro Services

CBS/Fox Video has named Vince Larinto Western zone manager of con-
sumer product sales in Los Angeles. He was director of finance for Embassy
Home Entertainment. . . . Donna Alda has been named director of promotion
for MTV in New York. She was assistant manager of advertising and promo-
tions for the Walter Kidde Corp. ... Bob Conrad has been appointed director
of new franchisee support for National Video Inc. in its Portland, Ore. offices.
... Ed Gargano has joined Nickelodeon as vice president of advertising sales in
New York. He was with WCBS-TYV there. . . . Angela Schapiro has joined the
Disney Channel as vice president of sales and affiliate relations. She was sen-
ior vice president of The Entertainment Channel. Art Reynolds steps down
from vice president of sales and marketing for the channel and will serve as a
consultant.

Harvey Schein has joined Skyband Inc. in New York as president and chief
executive officer. He had left a similar post at PolyGram Corp. in June, 1982.
... Shellie Yaseen has been promoted to director of marketing for Video Serv-
ices Corp. She was West Coast director of the firm’s subsidiary, Audio Plus
Video International, and will operate from a Midwest base. ... Joseph Yurt
has been named director of operations and creative services for Louisville Pro-
ductions, a national film and video production firm in Louisville. He had
headed the retail production group of Production Associates in Tampa.

George Currie has been named vice president and general manager of Sony
Professional Audio Products in Park Ridge, N.J., and Roland Martin becomes
vice president of communications for Sony Consumer Products Company. He
was vice president of the firm’s business development division. In addition,
Jeff Evans and Ernie De Los Santos have been named sales managers for the
Western and Central regions of Sony Pro Audio.

Related Fields

The New York-based PRC Recording Co. has made three promotions. Rich-
ard Bushnell has been named plant manager at the company’s Compton,
Calif., plant; Robert Ascoli has been appointed sales manager for contract
packaging and fulfiliment services; and Steven Glaza has been named super-
visor of production control at its record plant. ... Frontier Booking Inter-
national has recruited Rick Arnstein as special services coordinator in its New
York office. He was owner of the New Orleans Booking Agency. ... Kim
Kibble has joined.the Benson Co. in Nashville as a member of the public rela-
tions staff. . . . Jack Craig has been appointed national sales manager of Audio
Environments, a music supplier for restaurants, airlines, etc., based in Seattle.
He was marketing and sales manager for the Airphone Corp.

Biflboard (ISSN 0006-2510) Vol. 95 No. 37 is published weekly (except for the last week in Decem-
ber) by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $135.00. Second class postage paid at.New York, N.Y.
and at additional mailing office. Current and back copies of Billboard are available on microfilm
from KTO Microform, Rte 100, Millwood, N.Y. 10546 or-Xerox University Microfilms, 300 North
Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Biltboard, P.0.
Box 1413, Riverton, N, 08077, (609) 786-1669.
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News

200 ATTEND SERIES OF SEMINARS

Meet Looks At Home Computers

By FAYE ZUCKERMAN

SAN FRANCISCO—The health
of the home computer industry and
computer software retailing and dis-
tribution were among the major is-
sues debated here Aug. 29-31 during
a series of seminars sponsored by a
Richardson, Tex. marketing re-
search firm.

To an audience of about 200,
dominated by computer product
manufacturers, William Bowman,
chairman of educational software
manufacturer Spinnaker, predicted
that IBM, whose new machine is
slated for an October release, along
with Apple, Coleco, Atari and Com-
modore, will emerge as the major
home computer makers. “These are
the top five,” he said. “Texas Instru-
ments computers have too limited a
software base.”

Bowman also termed Timex, Ra-
dio Shack and Commodore’s VIC-
20 “too weak to succeed.” But he
added that Commodore 64 comput-
ers are expected to reach a pene-
tration of more than one million
during the next 12 months.

Many of the seminars’ attendees
said they found the panel on com-
puter hardware disappointing be-
cause IBM and Texas Instruments
did not participate. And while ques-
tions from the audience as well as
panelists’ comments alluded to the
two computer makers, IBM and TI
company representatives in attend-
ance preferred not to comment.

Penelist Dan Ross, vice president
of Timex, concluded, “We seem to
ignore the value of being consistent.
Our industry is young and we really
do not have enough information to
judge consumer preference in most
areas. However, we must be alert to
these preferences and act respon-
sibly rather than designing ‘kama-
kaze’ computers.” According to
seminar sponsor Future Computing,
the street price of the Texas Instru-
ments computer has nosedived to
less than $100 from $1,000 in 1979.

Also stressing the need for con-
sistency were Richard Buoy, vice
president of Sholastic Inc., and Jim
Levy, president of Activision. Buoy
mentioned lack of software compati-
bility, piracy and 100% returns pol-
icies as contributing to industry’s in-
consistency and volatility.

Buoy advised: “Be prudent about
returns. Software should be judged
and looked at closely, especially the
$9.95 titles.” He also questioned the
validity of closely adhering to soft-
ware distributor reports on how cer-
tain titles sell. “I can assure that our
products are selling very well, but we
will never appear on Softsel’s top
100 chart because Softsel does not
distribute our products,” he said.

Activision’s Levy talked of “panic
marketing and retailing.” Noting
that the industry is still “only a few
years old,” Levy asserted, “Those
companies that make quality prod-
ucts will see fewer returns and gain
greater profitability.” Such com-
panies, he suggested, will gain a
greater market share over the long
term.

Software manufacturers Sierra
On-Line, Electronic Arts, Data-
most, HES, Synapse Software and
Sirius Software offered presenta-
tions in which they discussed the
changing distribution chain. Offi-
cials of several firms said they have
started to build networks of manu-
facturer representatives in an at-
tempt to get more product
prominently placed on retailers’
shelves.

Explained Ted Gillam, president
of TG Products, a joystick company,
“Distributors are getting too big.
They carry many of my competitors
and don’t care that much about get-
ting my product out there.” Gillam
announced at the seminars that his
company will be entering the soft-
ware market.

Severat companies noted that while
60% of software sales today is in the
entertainment category, they will be
expanding their lines to include

Seven Charged By Labels
With C’right Infringement

LOS ANGELES—Seven defend-
ants charged in a criminal action
with possession of stolen property
have now been slapped with a civil
copyright infringement suit in Fed-
eral District Court for the Eastern
District of California.

Named as defendants in both the
federal suit and the criminal com-
plaint already filed at Fresno Mu-
nicipal Court are Walid Ali Shama,
Adil Muhammed Musleh, Saleen
M. Rashid, Abdulluha A. Musleh,
Sadi Talab Rashid, Jamal J. Khalil
and Joudeh A. Nijmeddin. Plaintiffs

Eamings Up
For Handleman

NEW YORK — Earnings in-
creased 30% to $2,376,000 in the first
quarter ending July 30 for Handle-
man Co., the giant racker. Sales for
the period climbed 5.6% to $57,-
601,000.

The quarterly earnings compared
to $1,546,000 in the same period last
year, while comparable sales were
$54,528,000.

In the new period, earnings before
taxes were $4,383,000, compared to
$3,370,000 in 1982. Earnings per
share for the period were 53 cents,
compared to 41 cents last year.

behind the copyright action com-
prise a group of Latin recording
manufacturers, including Discos
CBS, Ramex Records Inc., Profono
Inc. and Fama World Circles Inc.

The municipal complaint was
filed following an Aug. 7 swap meet
in nearby Sunnyside, where local
police apprehended the seven men
and charged them with selling stolen
property. Sadi Taleb Rashid was ad-
ditionally charged with conspiracy.
Defendants were allegedly involved
in marketing bogus tapes on the four
plaintiff labels, and police also
seized “certain American currency
and cashier’s checks” which the civil
action requests be transferred to fed-
eral court jurisdiction.

The federal filing alleges that ille-
gally copied works, originally copy-
righted by the plaintiffs but pro-
duced and sold by the seven men,
were valued at more than $500,000.
The suit states that the Fresno police
confiscated $30,000 in currency and
cashiers’ checks from the defend-
ants.

The federal courtis asked to assess
damages of no less than $500,000.

Veteran record industry investi-
gator M.L. “Bud” Richardson, now
a private consultant, assisted Fresno

_police in carrying out the investi-

gation.

business and personal productivity
software.

The biggest obstacle facing these
companies, contended Jerry Jewell,
president of Sirius Software, is decid-
ing on the best way to change a com-
pany’s image. This is the challenge
facing his company, he noted, as it
begins to market personal produc-
tivity and educational titles.

Additionally, many software mar-
keters predicted that the record re-
tailer will soon play a major role in
the sale of educational, personal
productivity and entertainment soft-
ware.

The seminars concluded with a
discussion by Harry Fox, president
of Spectravideo, on standardizing
hardware to increase software com-
patibility. His company’s machines
are based on the MSX standard,
which is endorsed by 14 hardware
manufacturers in Japan.

oD

Photo by Chuck Pulin

BREAKFAST OF CHAMPIONS—Bob and Doug McKenzle (aka Dave Thomas

and Rick Moranis) inhale beer and donuts while discussing their upcoming

Polydor LP and their first feature film, “Strange Brew,” at the Sky Rink Ice
skating rink in New York.

Heartland Beat

Chicago May Legalize Street Singing

By MOIRA McCORMICK

Chicago is the only major city in
the country where street singing is
outlawed. New Orleans, Boston, San
Francisco, and New York nurture
their curbside minstrels, while Chi-
cago’s buskers must constantly keep
an eye out for the friendly men in
blue. Street musicians here have
been arrested, threatened and has-
sled on a continual basis.

Considering the number of major
recording artists who got their start
warbling for spare change (among
them Patti Smith, Greg Kihn and
the Violent Femmes), not to mention
the delight and diversion brought to
all by the subway strummers, this is
widely regarded as a disgraceful
state of affairs. This is especially true
in light of Chicago’s otherwise hal-
lowed musical heritage.

But perhaps not for long. The
Chicago City Council is scheduled
to vote soon on a proposed ordi-

nance legalizing street performing
upon purchase of a $10 permit from
the Council on Fine Arts.

The ordinance recently passed the
City Council Committee for Cul-
tural Development & Historical
Landmark Preservation under the
sponsorship of Alderman Bernard
Stone and George Hagopian (Stone
has since been replaced by Gerald
McLaughlin). It was drawn up by
Chicago attorney Robert Wyn-
brandt, a member of the non-profit
group Lawyers for the Creative Arts.

“We're almost positive the vast
majority (of the council) will ap-
prove the ordinance,” says Hago-
pian, adding that he expects 85% of
the council to vote yes.

It all started when street per-
former Destiny Quibble sought out
lawyer Wynbrandt over a service
mark problem. Quibble, a 30-year-
old native of Davenport, Iowa, who
publishes poetry under her given
name of Cynthia Haring, soon real-

ized that street singing had a sup-
porter in Wynbrandt. Enlisting his
aid for her frequent busking partner,
the oft-arrested virtuoso violinist
David Smith, Quibble began look-
ing into the various avenues of legal-
ization for their craft.

There were two ways to do it,” she
explains. “We could have filed suit
against the city, citing the First
Amendment. Or we could propose
an ordinance and put it through the
City Council, which would involve
some restriction of time, place and
manner.” In either case, she adds,
“We wanted to do this peacably and
amicably.”

They opted for the latter plan.
And as their efforts grew, their cause
was taken up by local press.

Ironically, Quibble’s efforts to le-
galize street singing haven’t left her
much time to busk. “I know a lot of
aldermen, and I'm always lobbying
for votes,” she says. In addition,

(Continued on page 64)

Chartbeat

‘Flashdance’: A Second Number One

By PAUL GREIN

“Flashdance” this week becomes
the first soundtrack to produce two
No. 1 singles since “Saturday Night
Fever” and “Grease” five years ago.
The album accomplishes this feat as
Michael Sembello’s ‘“‘Maniac”
moves up to No. 1 on the heels of
Irene Cara’s top-charted title tune.

“Grease” also yielded two No. 1
hits—John Travolta & Olivia New-
ton-John’s “You’re The One That I
Want” and Frankie Valli’s title track.
And “Saturday Night Fever” pro-
duced four No. 1 singles—the Bee
Gees’ “How Deep Is Your Love,”
“Stayin’ Alive” and “Night Fever”
and Yvonne Elliman’s “If I Can’t
Have You.”

While the Cara and Sembello sin-
gles are PolyGram’s biggest hits of
the year, neither artist is signed to
the label. Sembello is signed to
Warner Bros., Cara to Al Coury’s
Network Records. What’s more,
Donna Summer, whose “She Works
Hard For The Money” is Poly-
Gram’s third biggest single of the

www.americanradiohistorv.com

year, is also signed to another label,
Geffen. :

“Maniac” is the fourth No. 1 hit
for producer Phil Ramone, following
Paul Simon’s “50 Ways To Leave
Your Lover,” Barbra Streisand’s
“Evergreen” _and Billy Joel’s “It’s
Still Rock’n’Roll To Me.” And all
four of these singles are featured on
albums that also reached No. I:
“Still Crazy After All These Years,”
the “A Star Is Born” soundtrack,
“Glass Houses” and the “Flash-
dance” soundtrack.

It’s a doubly strong week for Ra-
mone, who’s listed in the top five
with two singles and two albums.
Besides “Maniac” and the “Flash-
dance” album (which holds at num-
ber three), he represented by Billy
Joel's “Tell Her About It” single and
“An Innocent Man” LP both of
which move up to number five.

Sembello also has multiple chart
victories to celebrate this week. Jef-
frey Osborne’s “Don’t You Get So
Mad,” which Sembello co-wrote,
jumps to number 27 on this week’s
pop chart and to number. three

black. And Sergio Mendes’ “Rain-
bow’s End,” on which Sembello is
the uncredited lead vocalist, jumps
to number 52 pop.

Finally, in the sign of the times de-
partment, ‘“Maniac” this week
moves up to number 34 on the adult
contemporary chart. Perhaps the
song’s AC success shouldn’t come as
too much of a surprise: Irene Cara’s
equally rhythmic “Flashdance” has
been listed on the AC chart for 20
weeks, and the survey also includes
such trendy acts as the Eurythmics,
Culture Club and Naked Eyes. AC
clearly isn’t just for Anne Murray
anymore.

*x K K

Odds & Ends: If Phil Ramone is
the hottest producer on the chart this
week, Jim Steinman is a close sec-
ond. Bonnie Tyler’s “Total Eclipse
Of The Heart,” which Steinman
wrote and produced, leaps to num-
ber eight, and Air Supply’s “Making
Love Out Of Nothing At All,” which
he also wrote and produced, jumps
to 15. It’s Tyler’s first top 10 single

(Continued on page 63)
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Take Us For
anted

With 24 tracks going, you don't
have time to reach over and adjust
for tape-induced level variation.
You want to be able to forget about
the tape.

Which is why we test every reel
of our 2" Grand Master® 456 Studio
Mastering Tape end-to-end and
edge-to-edge. To make certain you
get a rock-solid readout with
vitually nc tape-induced level
variation from one reel of 456 to

another or within a single reel.

No other brand of tape under-
goes such rigorous testing. As a
result, no other brand offers the con-
sistency of Ampex Tape. The consis-
tency that lets you forget our tape
and concentrate on the job.

AMPEX

Ampex Corporation « One of The Signal Companies@

Ampex Corporation, Magnetic Tape Division
401 Broadway, Redwood City, CA 94063
415/367-3809
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CRYSTAL BALLS—Men At Work members pose with the Crystal Giobe

e

Awards they recelved in recognition of their success outside Austraila. Group

members, from ieft, Ron Strykert, Coiin Hay, John Rees, Jerry Speiser and

Greg Ham are fianked by Austrailan Consul General Dennis Cordner, left, and
CBS Records international president Allen Davis.

Labels Ready

Action Vs.

Tokyo Tape Rental Store

By SHIG FUJITA

TOKYO—Judges and lawyers
from the Tokyo District Court car-
ried out an inspection of the Kara-
kuja Crystal tape rental store here
Aug. 25 and ordered photographs to
be taken as possible evidence. The
inspection followed a request from
17 record companies who claim such
rental operations violate national
copyright laws.

Among the complainants are Nip-
pon Columbia, Victor Co. of Japan
(JVC), King Records and Teichiku.
They all intend to jointly atgue in
court that the tape rental shops
should be ordered to cease operating
because, they allege, they are
“openly producing and selling pi-
rated versions” of copyrighted
prerecorded tapes.

Harakuju Crystal is part of a
chain of 30 tape rental shops run by
a company headquartered in Ku-
rume City in southern Japan. It
stocks 2,000 prerecorded tape titles
and contains three high-speed
recording machines which, it’s
claimed, can record at 15 times nor-
mal speed.

Customers can buy blank tapes at
the shop, rent a recorded tape for
around $1, and, for a further dollar,
use a recording machine. A 60-min-
ute tape can be run through and re-
corded in just three minutes, accord-

ing to the record companies. It's
further alleged that customers can
use a tape editor on the premises,
and that a machine to copy the tape
label is also part of the in-store hard-
ware.

As the record manufacturers file
their District Court submissions,
Kazuhiko Shimokawa, president of
the Crystal operation, counters that
his stores merely rent tapes and
recording machines, and that it is
entirely up to the customer whether
he wants to record something in the
store.

Shimokawa pleads that this is
within the scope of the “copying for
private use” proviso as permitted
under the national Copyrnight Law.
He says his business does not contra-
vene any laws and that he will con-
test any suit backed in court by the
Japan Phonograph Record Assn.
(JPRA).

Since this type of rental operation
started here in the summer of 1981, it
has proved a popular idea with
young people. There are now more
than 90 outlets nationwide.

Seven record companies sued the
Crystal chain and one other similar
outfit in the fall of 1982, asking the
Fukuoka District Court for an order
suspending tape rental in the
Kyusha area. This matter is still be-
fore the court.

STEWART LEADS RESURGENCE

Hot Sales Summer In Portugal

By FERNANDO TENENTE

LISBON—Rod Stewart won the
summer sales bonanza contest in
Portugal easily, with “Body Wishes”
topping the LP chart for five weeks
and the single “Baby Jane” also
reaching No. 1. This retail action
was undoubtedly triggered by the
success of Stewart’s July open-air
concert in Lisbon’s Restelo Stadium,
before an audience of more than
30,000.

The summer holiday period in
general has been a tonic for the Por-
tuguese record industry, which has
been hit hard by inflation and by a
national incomes policy that has left
the average citizen with little money
to spend on leisure.

In unit terms, sales were down by
some 40% in the first five months of
this year compared with the same
period in 1982. Price increases, how-
ever, helped balance the books in fi-
nancial terms to cover around 80%

of that dip in unit sales. During the
summer, around a million Portu-
guese emigrants returned home for
holidays and helped boost sales, es-
pecially of domestic product.

Tourists from other countries, no-
tably Spain, find Portugal a bargain
holiday center in terms of currency
exchange, a factor which also helped
build record/cassette sales. An al-
bum here costs less than $4, which is
an incentive to buy both local and
international product. Prices are
substantially higher in France and
West Germany, two territories
where many Portuguese people find
year-round employment.

In addition to Rod Stewart, there
have been outstanding sales for Da-
vid Bowie (the 12-inch single and LP
“Let’s Dance™), the Police album
“Synchronicity,” Mike Oldfield’s
“Crises” and Kajagoogoo’s “White

(Continued on page 58)

News/ International

German Industry Revenues Dip
Trade Group Reports 6% Decline In Second Quarter

By JIM SAMPSON

MUNICH-The two-year trend
that has seen music sales concen-
trated in a few top hits, with negli-
gible catalog activity and only sin-
gles and budget tape turnover
improving significantly, continued
into the second quarter of 1983 in
West Germany. German record
companies report a 2% increase in
overall shipments for the first six
months, but a 6% drop in revenues.

The figures of the record industry
association Phonoverband, claiming
to represent 90% of German retail
sales (the rest being imports, illegal
and non-member product), show
that total second quarter shipments
improved 4% to 33.1 million records
and tapes.

Singles were again strong, up 14%
in the quarter. The 25.6 million sin-
gles moved in the first half of this
year is a new German record for any
six-month period. The Phonover-
band suggests that this reflects “cre-
ative impulses,” as well as consumer
preference for the cheapest way of

buying the latest hits.

The album side of the industry
ledger remained stable, with vir-
tually the same number of units
shipped in the second quarter of
1983 as during the same period last
year. Format sales have shifted sig-
nificantly, however, with cassette
sales gaining ground on disks.

The Phonoverband notes sales of
“more than 250,000 Compact Discs
since March” in Germany, still too
few for inclusion in the quarterly
statistics.

Biggest loser in the second quarter
was budget LP sales, down 26% from
the same period last year. Full price
LPs rebounded slightly, with nine
million shipped, only 4% below the
figure for the second quarter of
1982. Full-price cassette shipments,
2.6 million in the second quarter, im-
proved by 8%, while budget tape
units shot up 22% to six million. The
cassette share of the German album
market has increased from 28% in
1977 to 39% today.

The Phonoverband analysis
points to the cassette’s 69% pene-

BRITISH CHART CONTROVERSY

tration of German households, up
9% from the 60% of 1977, combined
with the effects of home taping na-
tionwide, in explaining the format
shifts.

Budget tapes are especially popu-
lar, according to the Phonoverband,
because their low-priced repertoire
makes home taping hardly worth-
while. But the continuing weakness
of full-price, full-profit product re-
sults in lower overall income. The
Phonoverband estimates that gross
revenues by its members in the first
half of 1983 declined by 6%.

The Phonoverband sees no cause
for “fateful resignation” in the fig-
ures, however. German record com-
panies are seeking new ways of ex-
ploiting their resources, as shown by
a significant “cosmetic” change in
the new report.

Whereas association members
used to call themselves record com-
panies or record manufacturers, the
firms are now “program suppliers,”
in anticipation of an increasing
share of revenues coming from
sources other than the peddling of
plastic.

Battle Raging Over ‘Freebies’

LONDON-—-Arguments over the
marketing ethics of offering free
gifts with singles as a sales stimulus
rage on in the record business here,
with one veteran managing drector
talking of “chart idiocy” and refer-
ring to an aura of “self-annihila-
tion” hovering over the industry.

The toughly worded attack, on the
heels of A&M Records’ offer of a
free video of Annabel Lamb per-
forming her top 100 entry “Riders
On The Storm,” shrinkwrapped to
the 45 (Billboard, Sept. 3), came
from Walter Woyda, chief executive
of PRT (Pye Records & Tapes).

At the company’s annual sales
get-together, Woyda said, “It seems
now to be a case of the more you give
away, the better you do. So the
higher the price of the article given
away with the record, the better the
chances of that particular record in
the chart.” But, he continued: “At
the end of the day, isn’t this market-
ing situation also decreasing the
value of the product and that of the
artists involved?”

He added: “Since last year, many
changes have taken place within the
record and music business, but the
marketplace has become much,
much tougher for both records and
video. Now we have almost an in-
dustry self-annihilation taking
place, and some of today’s examples
of chart idiocy are bearing this out.”

Bob England, Towerbell Records
managing director and mastermind
of Chas & Dave’s Cockney-style
chart successes, points to the prob-
lems created for small labels by give-
away gifts and “freebie” marketing
policies. “If this trend of gifts with
records goes unchecked, then it’ll be
the smaller companies which suf-
fer,” he says. “They’ll go to the wall.
They’re the ones who are bringing
on the musical talent in the first
place, and yet they’ll simply be
driven out of the business if they
can’t compete on the same terms as
everyone else.”

England is calling for an industry-
wide return to a chart featuring only
records on seven-inch black vinyl.
“The record industry today seems to
be moving miles away from what it
should be doing, which is selling
music,” he says.
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“I’'s a diminishing market, yet
we’re spending more and more get-
ting into it. Giving away things is no
longterm answer. It’s more the road
to ruin. Pm trying to get all British
Phonographic Industry members to
support a campaign for a singles
chart made up of seven-inch ordi-
nary disks only,” England says.

He adds, however, that he’s sure
Gallup, the market research firm
now compiling Britain’s charts, is
being “quite scrupulous” in policing
the chart activities. Gallup has been
very critical in recent weeks of some
merchandising methods now used
and insists the firm is paid to moni-

tor record sales, not those of T-shirts
Or posters.

Meanwhile, Jay Crawford, head
of music for prominent commercial
station Radio Forth, says he is mak-
ing it a matter of policy to take no
notice of record promotion men en-
thusing about records hitting the
chart. He says: “I'm interested in
programming records that the pub-
lic wants to hear because they like
the music, not because there’s a free
article of clothing in it for them, or
it'sin 12-inch or picture-disk format.

“So I'm ignoring the chart, be-
cause it has become unreliable in

(Continued on page 58)
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Commentary

Designing An Industry’s Future

By MALCOLM E.A. KAUFMAN

To the nearsighted, the home video game business is all over.
Just like the hula hoop, the CB radio, or any other craze or swift
phenomenon. Finished, kaput, done. Perhaps true, at least in
the short term.

To the farsighted (those who don’t have red ink inching up to
their throats), the business has just be-
gun; before it can be fully resurrected, it
must first be crucified. There are plenty
of industry participants who are under-
going a full-scale crucifixion right now.

The first crack in the facade appeared
in November, 1982, when Games By
Apollo filed Chapter XI during a period
that seemed overwhelmed by consumer
demand. Only six months later, Data
Age, Quaker Oats’ U.S. Games subsidi-
ary, and Zimag pulled the plug when
their products failed to fill demand for
the Atari VCS owner.

Concurrently, marketing wizards
were being touted in the press as the
new industry saviors who were going to
solve problems for the producers,

ing and communicate to the consumer.

Data Age is a perfect example of a
company where failure resulted from
an emphasis placed on fancy offices
with high overhead. Little attention was
paid to the creative bottom end, which
was held up by four newly emigrated
Taiwanese nationals who were respon-
sible for new game development.

Companies brought in more and more engineers to design
the new products. But somewhere along the line, creativity was
forgotten. Where were the executives with the “golden guts”
who could spot potential market bestsellers?

Next came the mad dash into licensed games from coin-op.
Translations worked for some but not for others. The easy ap-
proaches were not working, and virtually no one was preparing
for the future.

To make matters worse, hardware wars were raging. In the
summer of 1982, Texas Instruments lowered its suggested retail
price of the TI1 99/4A from $450 to $299, and in the fall, Com-
modore repositioned its VIC-20 by advertising its versatility as
a game system and a computer—*“a real computer for the price
of a toy.”

Kaufman:

“Somewhere along the line,
creatlvity was forgotten.”

1983 is a major question. Inventory problems are widespread,
from the manufacturer through the distributor and the retail-
ers. And no one knows how long it will take to work out of this
inventory problem.

Is much advanced product planning taking place? No way.
“Let’s take care of the red ink before we
start thinking about the future” is the
typical approach.

This blood-letting will pass. And the
ground will be set for a resurrection of
the home video game business. The key
manufacturers or providers of product
may be different in 1985 than in 1983,
but there will be a business.

The power of the computer (gener-
ally speaking) and the thrilling enter-
tainment that it provides cannot be held
down. It offers too much to the con-
sumer in the way of fun and entertain-
ment. It is the only form of entertain-
ment around.

For this business to be resurrected,
the consumer has to be “de-confused”
from all the pricing strategies and over-
abundance of product, and “turned on”
by first-rate product—original, innova-
tive, excellent, new stuff.

Fewer but more innovative, first-rate
games will emerge as they are devel-
oped by creative game designers, and
not by programmers whose typical
background has been in the aerospace
and computer industries and who are already returning to those
industries. Unfortunately, for every 100 game programmers,
there is probably only one true game designer, a craftsman with
a vision of a game in his head that he can communicate to
someone else to execute. Programmers and designers are not
one and the same.

Additionally, there is a shortage of good creative directors
with a knowledge of graphics, sound, programming and play
appeal to turn the ideas from storyboard form into good, long-
lasting games. Those who understand the medium and the
technology and are committed to game excellence are the true
craftsmen and professionals. The simple fact is the industry is
so young it hasn’t as yet weeded out all the dilettantes and
honed the skills of the ones who wish to play in this industry in
the 1990s.

‘This blood-letting will pass. The ground will be set
for a resurrection of the home video game business.’

Thus, price of hardware became the paramount factor while
value was all but ignored. Retailers were getting clobbered as
manufacturers lowered hardware prices to encourage buying,
which left virtually no profit margin where there had once been
35% for hardware and software. Retailers looking to software to
support their business found their software margins doing
double duty upholding the hardware as well.

And on yet another front, consumers who purchased game
systems in 1981 or 1982 were becoming increasingly sophis-
ticated and knowledgeable. While they initially purchased sev-
eral games, they soon found all games were really variations on
a half-dozen designs and would rather swap them with their
friends than shell out the $20 to $25 per new game.

Couple this new sophistication with those players starting to
suffer from burnout and the fact that the socio-economic seg-
ment of the market willing and able to put out $100 for a game
system and several hundred more for software may not be as
deep as originally thought. Perhaps out of the 85 million tele-
vision households in the country, no more than the current 15-
20 million game systems would be bought!

As the hardware battle escalated, the glut of software on the
market inevitably caused price-cutting in software, too. As soft-
ware margins diminished for manufacturers, distributors and
the beleaguered retailers, many were forced out of business.

There is a lot of blood in the streets these days. Between
Atari, Mattel and Texas Instruments, in excess of $500 million
was being written off by the end of June, 1983. The balance of

Another commodity, probably more scarce than the creative
talent, is the executive with a “nose” for what makes a good
game—similar to Fred Silverman, who during his ABC pro-
gramming days was referred to as the “man with the golden
gut,” or like the record industry executive with “the golden
ear.”

Those who choose to be winning executives will need to un-
derstand the difficulties in creating game software and not try
to control creativity. Much of the best game talent has left the
large corporate structure to work in smaller settings, and most
of the innovative product thinking and creative game develop-
ment is now being hatched independent of the large corpora-
tions.

If corporations which are, in effect, assembly, marketing and
distribution conduits can bring themselves to appreciate the
game development process and give up the insecurity which
makes them want absolute control, then a productive bonding
of creativity and corporate financial strength can be forged to
the overall benefit of the industry.

During this period of red ink and retrenchment, there beats a
very strong and vibrant creative heart whose output will burst
upon the scene to give rise to the next generation of video
games. This industry is just starting!

Malcolm Kaufman, former vice president of finance for Sega
Enterprises, is president of Malcolm E.A. Kaufman & Associates,
a video game talent agency based in Beverly Hills, Calif.
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More Credit Due Blondie

In the article by Roman Kozak, “'New Groups Slump
With Second LPs" (Billboard, Aug. 27), Blondie is cited
as one of the new-music groups dependent on hit sin-
gles to remain successful. This is a misconception.
Blondie didn't achieve a major hit single on the album
“tat To The Beat,” although the album went platinum.

| don't see why Blondie was mentioned in the ar-
ticle. It is on a much higher level of success than A

Flock Of Seagulls, with whom it was compared. Blondie
followed up its first major-selling album, *‘Parallel
Lines,” with two more platinum albums, two gold al-
bums and four gold singles, according to an earlier edi-
tion of Billboard.

Blondie's most recent LP, “The Hunter,” did in fact
go gold, which was accomplished without a hit single.
Maybe the drop in sales on this album wasn't Blondie's
fault, but was due to bad promotion. “The Hunter” did
contain at least three other hit-potential songs, but

www.americanradiohistorv.com

Chrysalis didn't bother with a second release, possibly
because it was too busy working out a distribution deal
with CBS.
| can see questioning the ability of A Flock Of Sea-
gulls to continue successfully without hits; they've
been around only a year. But it's time to give Blondie a
little more credit. They've proved they have a certain
lasting quality. Deron Giulinai
Music Director, KLOA
Ridgecrest, Calif.
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Urban Programmers Blast Study

‘Street Ears,” Not Research, Called Key To Success

SAN FRANCISCO-The psy-
chographic profile of the urban lis-
tener, prepared by Reymer & Gersin
Associates, went over like the pro-
verbial lead balloon at the format
clinic Monday (29) moderated by

urban program
RPC directors Barry

Mayo of WRKS
Report New York and

Donnie Simp-
son of WXKS Washington.

There are four kinds of urban
contemporary fans, the study con-
cluded. “Involved Experts” are “ego
tists” because they think they know
more about music than the others.
“Heavily blue collar,” they want
news spliced with a music mix com-
posed of currents and some oldies.
They also like contests which require
knowledge and “strokes” which ex-
tol their taste in station selection.

“Escapist Individuals” like the
format because it helps them to “for-
get their problems,” the study says.
Dominated by 18-plus females, the
group is split between its preference
for old and new music but likes in-
formation and disdains “DJ talk.”
“Music Followers”—the most
“trendy” urban fans, according to
the survey—are largely Hispanic and
listen to “keep up” with the latest re-
leases, while “Mellow Admirers”
enjoy a “relaxing” sound weighted
with oldies from a station that bills
itself as the market “leader.”

“You're a fool if you let any study
dictate the programming of your sta-
tion,” Mayo maintained. “When a
man can’t make a decision on a

record that he throws on the turn-
table and immediately reacts to, he’s
in trouble, especially if he has com-
petition.”

“I'm not a research person, I just
try to be good,” stated Simpson. “I
program by feel.” Noting that he’d
rather spend $12,000 “on a guy in a
record store with good ears” than
$30,000 for a study, Simpson said
that his idea of research involved
“going to the movies or playing bas-
ketball with the brothers in the play-
ground. That’s how you find out
what people are talking about. No
research firm can give you ears to
the street.”

Mayo, discussing the differences
in the urban sound on a national
level, said that the term “urban” is
often “misleading.” Defining the
format as “a compilation of black-
based music that appeals to whites
and Hispanics,” he explained that
an “urban” station in Chicago might
sound “black” to a New York lis-
tener; on the other hand, “urban” to
a New Yorker could be construed as
“pop” in Detroit. “Take it from me,”
he added. “If you don’t know your
market, you’ll do yourself real harm
by imitating an urban station some-
where else.”

The “urban” moniker, according

RPC 1984

Next year’s Radio Program-
ming Conference, RPC 7, will be
held in Atlanta, informs the NAB.
Dates are Aug. 26-29.

DOUG BROWN NAMED IN MINNEAPOLIS

Sunbelt Acquires KTWN,
Readies Country Network

By THOMAS K. ARNOLD

MINNEAPOLIS—In its second
announced radio station takeover
this summer, Sunbelt Communi-
cations has purchased AC station
KTWN here for $3.8 million from
North Suburban Radio. At the same
time, Sunbelt has announced the de-
velopment of a new satellite format.

Starting Jan. 1, says Terry Robin-
son, Sunbelt’s chairman of the board
and president, the Transtar Radio
Network will beam its new country
format to what he hopes will be 50
radio stations nationwide. “We al-
ready have 10 commitments without
really any publicity,” he says. “Even
before we announced the format, we
received calls from people saying, ‘If
you go country you can count on
us’.”

At KTWN, longtime Malrite ex-

‘Cerphe’ Moves
To WWDC-FM

WASHINGTON—“Cerphe’s up
at DC-101” is the new lineup news at
WWDC-FM here, and it’s no mis-
spelling. Don “Cerphe” Colwell, for
14 years a well-known air person-
ality at WAVA and WHFS, is leav-

.ing WAVA to join arch-rival
WWDC next Monday (12).

The airshift waves are parting to
"make room for Colwell-Adam
Smasher’s 3 to 7 shift will become 2

$t0 6, and Ernie Kaye’s 7 to midnight

_shift will now be 10 to 2 a.m. Cerphe
‘will be demonstrating his mellif-
luence at the mike from 6 to 10 p.m.
Colwell says DC-101 gave him a
longterm contract, which he never
had at WAVA,

ecutive Doug Brown (most recently
VP and GM at KLAK/KPPL Den-
ver) will assume the same title at the
class C FM outlets. This marks a re-
turn to Minneapolis for Brown, who
had been GM at KEEY there since
1977. He joined Malrite in Cleve-
land in 1975 as local sales manager
for WHK, and nine months ago was
upped to VP of Malrite’s western di-
vision and transferred to Denver.

Robinson says that at this point he
is still undecided as to whether he
will change KTWN’s format when
the transfer takes effect in mid-Sep-
tember. The announcement comes a
short time after a similar one regard-
ing Sunbelt’s purchase of KRAB
Seattle for $4 million from the Jack
Straw Memorial Foundation, which
has been operating it as a non-profit
block-programmed station. A new
format there hasn’t been decided
upon either, although Robinson as-
serts “there will definitely be a
change” once that transfer takes ef-
fect in mid-October and the station
goes commercial. No personnel have
yet been named, although Robinson
says he will appoint a GM shortly.

Robinson admits the purchase of
two radio stations in such a short
time is a bit unusual, but adds, “We
have been in the station acquisition
business for seven years, and we're
always in the market to buy if the
deal makes sense with our invest-
ment objectives.”

The Colorado Springs-based Sun-
belt Communications also operates
radio stations KQEO/KZZX Albu-
querque, KYFE Fresno and
KVOR/KSPZ Colorado Springs,
along with the Research Group and
the Transtar Radio Network.

o “image”

to Mayo, is a term used to sell black
radio to white advertisers. He said
that in New York, where his FM
competitors include WBLS and
WKTU, “no one station has more
than a 65% black audience, which
makes (urban) something other than
a black format, to me.”

Most urban outlets, he continued,
don’t have the same “community
thrust” as traditional “black” sta-
tions because of their attempt to
for the general market.
“The distinction exists, and most
black radio programmers are pissed
about it,” he acknowledged. After
years of community involvement in
such activities as voter registration
drives, sickle cell telethons and
‘shoes for kids,” they feel ripped off. I
can understand it.” (LF)

WEIRD AND DEMENTED—"WeIrd Al” Yankovic works on his “l Love Rocky
Road” video. He recently appeared with Dr. Demento at the Bottom Line in
New York as part of their 15-city tour of the Northeast and Midwest.

Vox Jox

Collier Leaves WGAR For WRSW

By ROLLYE BORNSTEIN

After 10 years, Chuck Collier
leaves his WGAR Cleveland mid-
day shift to join the FM side of the
Nationwide operation there as music
director and evening personality on
country-formated WKSW. He re-
places Bob McGhee, who exits the
station. Filling Collier’s former mid-
day slot is WGAR evening person-
ality Steve Cannon, and the word is
’GAR may well fill the 50 kw eve-
ning show with jazz.

Meanwhile, over at 3WE, acting
PD Ray Marshall has been formally
installed in that position at Gan-
nett’s WWWE in the wake of its for-
mat reversion to AC and the depar-
ture of PD QOogie Pringle.

* * *

After almost a decade at the
“Mighty Met,” KMET, Sam Bel-
lamy, who has programmed the leg-
endary Metromedia Los Angeles
AOR for the past eight years, has re-
signed the post. VP/GM Howard
Bloom has not yet announced a suc-
cessor at the once-dominant rocker,
which bills itself these days as
“K-Metal.”

Changes at the Roq, as KROQ-
AM-FM Los Angeles GM T. Pat-
rick Welsh relinquishes that post to
assist KROQ owner Ken Roberts
full-time in a new entertainment di-
vision. Filling his successful shoes at
the Spanish daytimer and “Rock Of
The ’80s” flagship is Michael
Brandt, the GSM at Century’s

AUDIENCE ANALYZED IN DEPTH

Camel (KMEL) in San Francisco.
Prior to his trek out west over four
years ago, Brandt had been a New
York radio account exec with
WNEW and WMCA; he also has a
couple of rep firms under his belt.
Meanwhile, air personality Scott
Mason is upped to operations man-
ager, working with PD Freddie
Snakeskin.
* * *

Congratulations to one of our fa-
vorite people. Second-generation
broadcaster and WCLR PD Dave
Martin is now a vice president at the
Bonneville-owned station. Chroni-
cling his career, you’ll find PD stints
at such notables as Chicago’s WCFL

(Continued on page 64}

Top 40 Growing In Complexity

SAN FRANCISCO—Remember
the good old days of top 40 radio?
Everything used to be so simple—
just play the 40 (or 30) most popular
songs in the country, and the au-
dience will follow.

Now, things

RPC have become
more compli-

Report cated.  The
name’s been

changed to the more sophisticated
sounding contemporary hits, and,
according to the “Radio Wars”
study, programming, too, has be-
come much more sophisticated.

Today’s top 40—or contemporary
hits—audience consists of four dif-
ferent groups of listeners, each look-
ing for something different in their
stations, said Harvey Gersin, execu-
tive vice president of independent
research firm Reymer & Gersin, at
the contemporary hits clinic, held
Monday (29). The key to a success-
ful top 40 radio station, he said, is to
find out which group is dominant in
your marketplace and gear your
programming accordingly.

“While they were fairly equal in
our nationwide survey,” Gersin ex-
plained, “they fluctuate hugely
within each market. One of these
segments could be the driving force,
and that’s the one you should aim to
please.”

The four categories of contempo-
rary hits listeners are “Get-Me-Up
Rockers,” “New Music Trendies,”

www.americanradiohistorv.com

“Romantics” and “Funny DJ Fans,”
Gersin said.

The “Get-Me-Up Rockers” are,
overall, the youngest group, with at
least half of them in their teens.
They are social people, Gersin said,
and like to keep up with the latest
music. “They like music that gets
them up, gets them going. It’s got to
be lively and uptempo.”

This type of listener, he added,
likes to hear the hits instead of new
or unfamiliar music; they prefer
hard rock and urban to soft rock;
they like contests, but not jingles,
news, or DJ talk. They are also pre-
dominantly men.

“New Music Trendies,” on the
other hand, are mostly women, ages
18 and over, Gersin stated. They are
also most likely to switch around,
mostly to AOR and some AC, and
prefer new music to old. “They want
to be on top of music and what’s go-
ing on in music. They listen to con-
temporary hits as if it were a mood-
enhancing drug, so they can feel bet-
ter.” Little jock talk, no contests, and
lively and/or new wave tunes appeal
to them most, he added.

The “Romantics,” heavily blue-
collar, listen to get in a romantic
mood and thus favor a heavy dose of
oldies, Gersin said. “This is the
group that used to listen to top 40
years ago.” To capture this share of
the contemporary hits market, Ger-
sin advised, program lots of oldies

and have plenty of jock talk, news,
and contests.

Also favoring lots of jock talk are
the “Funny DJ Fans.” In fact, to
them the personality of the DJ is of-
ten more important thian the music.
They're generally older than the
other top 40 listeners and also listen
less frequently. They like to hear fa-
miliar music and a lot of oldies—but
mostly “funny, unpredictable,
folksy” jocks.

Keeping these four distinctions in
mind, Gersin advised programmers,
gear your station toward the one
which appears most dominant in
your market. “It’s a matter of deter-
mining where your opportunities lie.
And once you develop your seg-
ment, develop a strategy to go after
it.”

Panelist Dan Vallie of EZ Com-
munications termed the report “a bit
vague” and told the audience, “I
think- you have to have a certain
amount of relativity. Just because
one group doesn’t want as much in-
formation doesn’t mean they don’t
want any.” But he did agree that the
disparity between types of music
cannot be ignored.

“The most important point is for
the listener to know what the station
is doing at any particular time,” Val-
lie said. “You need to establish a
strong position so the listener knows
what to expect at all times. Unfortu-
nately, you can’t please all, so do
whatyou can.” (TKA)
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The Silver Eagle takes great pride in presenting two programs
featuring the highlights of this special benefit concert aiding in
Produced bv the prevention of child abuse. Recorded at the Reunion Arena in

DIR Broadicasting Dallas, Texas.

=R ' September 10—Rosanne Cash and Lee Greenwood
September 17—The Oak Ridge Boys
The Silver Eagle—On over 400 of America’s top country
stations via the ABC Entertainment Network.
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LISTENERS CALLED UNUSUALLY LOYAL

‘Extras’ Cited As Key In Country

SAN FRANCISCO-The big dif-
ference between the four basic types
of country listeners, who overall are
characterized by a greater sense of
both loyalty and tradition than other
listeners, is not so much the pro-

gramming con-
RPC tent as the “ex-
Report

tras.”

That’sthecon-
clusion of the
“Radio Wars” research, as discussed
during the Monday (29) country for-
mat clinic. Harvey Gersin and Dave
Clemensen of Reymer & Gersin said
.a 13-market survey of 1,300 listen-
ers—246 of whom listen to strictly
country stations—revealed that they
share a common love for all kinds of
country music, traditional as well as
modern.

But where the four types—dubbed
“Radio Worshippers,” “Full-Service
Thinkers,” “Continuous Music On-
lies” and “Hip Switchers” by the
“Radio Wave” researchers—differ, is
in the type and the amount of sup-
plemental programming, such as
news, talk, sports, and jock patter,
they are willing to accept, a factor
that may well determine their listen-
ing habits.

“The question is really not what
type of country they like, because
they like it all,” Clemensen said.
“The question is how much other
programming they want to hear in
addition to the music.” “Radio Wor-

IT’S BEAUTIFUL

SAN FRANCISCO-If nothing
else, the NAB-sponsored “Radio
Wars” study has proven one thing
about the stereotypical somnambu-
lant beautiful music listener: he
doesn’t exist.

RPC
Report

“A lot of the
stereotypes in
the landscape of
beautiful music
listening simply
aren’t true,” said Dave Clemensen,

shippers,” he added, constitute
about 27% of the sampled audience.
These listeners, mostly women and
blue color workers, are more in-
volved with country radio than the
others. “They love radio and they
love country,” Gersin commented.
“They look up to radio, and get very
involved with it.”

The kind of programming “Radio .

Worshippers” like best, he added, is
folksy and cheerful; they like jingles,
contests, and news, but consider mu-
sic their priority.

The “Full-Service Thinker,” on
the other hand, reportedly listens for
mental stimulation, not just music.
Constituting 29% of the surveyed
country listeners, they are mostly
men, and listen to radio a bit less
than the other categories. “They like
music, but what is also important to
them is news and talk—they listen to
learn things that will make them
more interesting people,” Gershin
said. “They listen to think.” As a re-
sult, the programming that appeals
most to full-service thinkers includes
lots of news, talk shows, live sports
reports, and even call-in programs.

The largest type of country listen-
ers, into which 38% of the listeners
fall, is the “Continuous Music On-
lies,” Gersin claimed. Mostly
younger women, the listeners in this
category are pretty much the direct
opposite of full-service thinkers—
they want music, and nothing else.

vice president of the independent re-
search firm Reymer & Gersin.
Speaking at the Tuesday (30) beau-
tiful music format clinic, Clemensen
said that contrary to popular, pre-
conceived opinion, beautiful music
listeners are as involved with, and as
loyal to, their radio stations as any
other category of listener.

“As a result,” Clemensen said,
“there is plenty of room in your mar-
ket for your beautfiul music station

the major labels.
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“They kind of fit the cliche we all
have about beautiful music listen-
ers,” Clemensen added. “They love
country, and that’s all they want—
the music. If there ever was a seg-
ment that says ‘Shut up, just play the
music,’ this is it.”

And the smallest category of
country listeners, with only 6% of the
sampled audience, is labeled “Hip
Switchers.” A sort of country version
of the stereotypical AOR musi-
cophiles, “Hip Switchers” consider
themselves music experts, Clemen-
sen said.

Keeping these four categories in
mind, panelist Joel Raab said, a suc-
cessful programming strategy would
be to pinpoint a target audience
made up of one or more of these cat-
egories and then gear programming
toward it. “Unless you are in a mar-
ket dominated by country music,
you have to combine segments if
you’re going to be a profitable radio
station,” Raab, program director of
WHN New York, stated.

The key to that, he added, is com-
promise, with enough individuality
to maintain the station’s identity:
play oldies, but don’t overdo it; keep
jock talk concise and interesting;
and don’t focus on the “Hip Switch-
ers” because there are so few of
them—instead, devote a few hours of
special programming to them each
week. (TKA)

Stereotypes About Audience
For Format Called Wrong

to carve out a unique identity for it-
self.”

As in the case with most of the
eight other formats included in the
study, there are four distinct types of
beautiful music listeners.

The largest category, labeled
“Background Music Fans” by the
“Radio Wars” researchers and con-
stituting 35% of the sampled listen-
ers, “are really the only people in the

_audience who even come close to

matching the stereotype,” Clemen-
sen commented. Mostly women, at
least half are 65 and over; they are
loyal to their stations, and while pre-
ferring programming that is tradi-
tional, laid-back and instrumental,
they are unlikely to switch stations in
the face of a more contemporary
sound “because they have nowhere
else to go,” Clemensen stated.

“To them, it is the only radio they
can stand,” he said. “They hate ev-
erything else. It’s like an old friend, a
companion.”

A second category, the “Anti-Talk
Escapists,” consists of 22% of the
sampled audience. Again, these lis-
teners are mostly older women, but
instead of listening for a background
sound they listen “to feel better; to
escape depressing, unpleasant
stuff,” Clemensen said. They are
much more tolerant of other formats
like nostalgia and soft rock than the
background music fans, he added,
but they despise news, talk and other
non-musical interferences.

The smallest category (17%) is
“Nostalgic Radio Nuts.” This group,
Clemensen said, consists mostly of
men 45 and over and a surprisingly
large number of white-collar minor-
ities (as opposed to the thrée other
groups, which are mostly blue-collar
whites). “There’s a real harkening
back to the good old days of radio,”
Clemensen said. “These are the
people radio has left behind.”

Programming that appeals most
to the “Nostalgic Radio Nut,” he
said, is a blend of big band, MOR

(Continued on page 64)
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AOR Demographic
Called Most Complex

SAN FRANCISCO—AOR listen-
ers are fragmented into six “cluster”
groups, making them radio’s most
complex demographic, according to
the results of the AOR *“Radio
Wars” profile.

RPC
Report

Raymer &
Gersin  senior
research analyst
Mark Kassof
said the study,
which delineates the psychological
differences of AOR listeners, is de-
signed to help programmers con-
struct a loyal core by piecing to-
gether “a coalition” of the segments
“with the most in common.” From
the tenor of programmers gathered
at the AOR format clinic, however,
the blueprint only seemed to cloud
such issues as how AOR outlets
should confront new music adds and
the erosion of listeners to the rock
and soft-rock contemporary hits for-
mats.

The analysis is broken down as
follows:

o “Mindless Loyals,” who ac-
count for 22% of the format’s listen-
ing core, prefer “an up, cheerful”
presentation — music they can

Group W To Sell
WPNT Pittsburgh

NEW YORK—Group W has
agreed to sell its Pittsburgh FM
outlet, WPNT, to 27-year radio
veteran Saul Frischling, presi-
dent of H-R /Stone Inc.-The sale
is expected to take place by the
end of the year, pending ap-
proval by both the FCC and
Group W’s board of directors.

Frischling says that WPNT is
the first of several stations he
hopes to buy. Group W also op-
erates an AM station in Pitts-
burgh, KDKA. Pittsburgh is the
only market in which the com-
pany has two stations.

‘Mood-Chang

“boogie” to—so that they won’t
“have to think,” said Kassof. “Tell
them that your station takes their
mind off of their problems,” he rec-
ommended.

e “Uninvolved Disloyals” (22%)
are not attached to any one station, ac-
cording to the study. They are pre-
dominantly white collar, upscale
males in the 18-34 group. Kassof
suggested that stations appeal to
their “negative psychology.” “Tell’
them that you don’t have what they
don’t like,” such as contests, jingles
and chatterbox personalities, he
suggested.

® “Plugged-In Smarts” (18%),
while generally blue collar and
lower scale economically, perceive
themselves as “extremely trendy
music aficionados” who want a “so-
phisticated tone that keeps them
ahead of the crowd,” he said. “They
aren’t nay-sayers. Tell them your
station is the one for thinking
people.”

® “Cheerful Trendy Followers”
(14%) listen to the station that their
friends do, said Dave Clemensen,
vice president of the research firm,
who recommended that program-
mers serenade this segment with “an
overdose of cheerfulness.” He called
these blue collar listeners in the 12-
24 bracket the most susceptible to
“peer pressure” among the format’s
followers.

® “DJ And Dinosaur Lovers”
(13%), AOR’s most “musically con-
servative” fans, the study states, lis-
ten for “social motivation.” “They’re
really into jocks,” said Kassof.
“They listen to and for the person-
alities. They want familiar music. . ..
they want a friend.”

® “Social Crossovers” (11%) are
“real followers,” Clemenson con-
cluded. “They love radio.” Heavily
blue collar-based with strong prefer-
ence for contemporary hit music, he
said that “they want a station they
can look up to. Tell them you’re No.
1if possible.” (LS)

ing’ Role Of

AC Format Is Stressed

SAN FRANCISCO—“Cheer-Me-
Up DJ Lovers” comprise the largest
segment of the adult contemporary
listening audience, at 43%, accord-
ing to the “Radio Wars” study.

The segment, dominated by 18-34

women  with
RPC strong top 40
Report

preferences, fol-
lows the format
for ‘“‘emotional
reasons to help change their mood—
they listen to radio to give them a
lift,” said researcher Mark Kassof,
adding that “compatible” air per-
sonalities mean more to the group
than “one star DJ.”

Other components of the adult
contemporary pie, the study says,

Reporting RPG

Billboard’s coverage of the
NAB’s 1983 Radio Programming
Conference, held at the St.
Francis Hotel in San Francisco
Aug. 28-31, was provided by radio
editor Rollye Bornstein, associ-
ate radio editor Leo Sacks and
correspondent Thomas K. Ar-
nold. Also contributing was editor
Adam White. Concluding reports
from the conference will appear in
next week’s issue of the magazine.

are the super-loyal 25-34s known as
“Laid-Back Oldie Fans” (27%), who
listen primarily for companionship,
especially at work; the “Info-
Maniacs” (18%), whose “sizable
egos” are best satiated with lots of
news and familiar music; and the
“Surprise-Me Trendies” (12%), a
“fringe” group of 18- to 24-year-olds
noted for their “individualism” and
thirst for uptempo neéw music, in-
cluding the urban variety.

“The strength of the format is that
it’s a great second choice for a lot of
people,” said program director Bob
Hughes of WLTT Washington at the
adult contemporary clinic Tuesday
(30). “That’s why it doesn’t do any
good to promote the format as one’s
favorite station.”

Panelist Mike Novak, the pro-
gram director of KYUU here,
stressed the importance of delivering
“exactly what you say you’re going
to do.” Novak, whose playlist is 50%
current compared to earlier this year
when there were “one or two” new
adds on the air, cautioned stations
not to change “midstream” on their
listeners. Because AC has become “a
catch-all sound,” the programmer
noted that he now plays on “the au-
dience perception” of his station as
“adult” while still programming
“hit” records. (LS)
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A Live Affair of the Heart

Ricte,

On ABC’s SUPERGROUPS
September 3

Rick Springfield—Singer, Actor, Rock Superstar

Supergroups recently went to Springfield,
liinois, to capture the excitement of Rick
Springfield performing Jessie’s Girl, Affair
of the Heart, The Human Touch.and

songs from his current across-the-board
smash album Living In Oz.

Rick Springfield appearing on
Supergroups In Concert via the
ABC Rock Radio Network over 300
of America’s best rock stations
September 3.

Produced by
DIR Broadcasting

— 54
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RPC Reaction To Audience Study Is Mixed |Ysste(Hits |

® Continued from page 1

product. This entails appealing to
the psychology of the consumer, just
like consumer marketers—“the sell-
ers of cigarettes, beer and cosmet-
¢s.” Programmers must communi-
cate to listeners how their stations
satisfy those listeners’ needs and de-
sires. In the future, “Radio Wars”
emphasizes, “Radio’s competition
will be fought in the listeners’
minds.”

Criticism of the Reymer & Gersin
research surfaced informally
throughout the Radio Programming
Conference and specifically during
the various format clinics, and it fo-
cused on a number of alleged defi-
ciencies. For instance, Bob Cole, PD
of country-formatted WPKX in
Washington, said, “The problem is
that of 1,300 interviews in 13 cities,
there were no sample objectives in
either the format preferences in
those cities as reflected by Arbitron
or some other ratings service, nor
was there an age objective at all set.
So what we’re talking about is 1,300
random calls to people 12-plus.
That's hardly scientific by today’s
radio standards, especially those of
country radio in the ’80s.”

“Radio Wars” was presented in
detail during the format clinics by
executives of Reymer & Gersin, who
were put on the defensive on more

than one occasion. Debate became
heated during the AOR clinic, for

example, where the panel discussing

(Separate reports from the various

RPC format clinics appear in this is- -

sue on pages 12, 14.)

In its analysis of the AOR au-
dience, “Radio Wars” identifies six
listener types, while pointing out
that overall, they like to listen with
their friends and “follow the crowd”
more than any other listeners. They
also think of themselves as “music
experts” and listen to the format
only for music, according to the
study.

Assistance in preparing this story
provided by Leo Sacks and Thomas
K. Amold.

But when it comes to new music,
three of the AOR listener types, rep-

resenting a slim majority at 54%, are .

receptive to hearing it on such sta-
tions; three are not. New music in
this case doesn’t necessarily mean
new wave rock, just new music by
rock artists.

Listeners tuned to the contempo-
rary hits/top 40 format generally
want a “trendy, uptempo station
with a lot of current music and not
much news or talk,” says the NAB-
commissioned research. Their tastes
are said to be broader, and radio is
more of a personal experience for
such fans. Thereafter, the contempo-
rary hits audience splits four ways,
with a slight majority (54%) wanting
“a lot of oldies” as part of their pro-
gramming mix. :

uptempo music, funny, friendly per-
sonalities and contests; the single
smallest (12%) wants “a lot of” new
music and few oldies, spiced with “a
bit of urban”—but no crossover
country.

In other conclusions: “Radio
Wars” claims that beautiful music
fans are emotionally involved with
the format: nostalgia-format listen-
ers are a lot like the AOR audience,
believing they know more about
music than the average person;
news/talk listeners tune in “to think
and to learn” and to maintain an
edge in awareness of news and cur-
rent events; fans of full service
(MOR) stations seek the same intel-
lectual stimulation that news/talk
listeners do, but not to the same de-
gree.

Despite the exhaustive detail and
presentation of its research (one
main document, and nine separate
reports broken out by format), the
study emphasizes that markets and
formats “may include” some differ-
ent audience segments than those
delineated within its pages, or seg-

ments that are different in size and
proportion.

Its main point, however, is that
programming to any specific for-
mat’s audience extends to serving
different audience needs. Listeners
to all formats are different, the docu-
ment states, and “not just . .. in age,
sex or income, but ... psychologi-
cally.”

Consequently, for programmers
to survive and prosper within to-
day’s intensely competitive market-
place, they must recognize the exist-
ence of more than one audience
option, and must identify exactly
which segment they wish to target.

“Radio Wars” was conducted in
the following 13 markets: Albany/
Schenectady/Troy, Atlanta, Chi-
cago, Denver, Greensboro/Win-
ston-Salem/High Point, Houston,
Memphis, New York, Omaha, Or-
lando, Portland, Sacramento and
San Diego. One hundred listeners
were surveyed in each; the markets
were selected to provide representa-
tion of U.S. geographic regions.

' Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats.
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# of Billboard’s
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES-10 Years Ago

. Let's Get It On, Marvin Gaye, Tamla

Brother Louie, Stories, Kama Sutra

. Delta Dawn, Helen Reddy, Capitol
. Say, Has Anybody Seen My Sweet Gypsy

Rose, Dawn featuring Tony Orlando, Bell

. Touch Me In The Morning, Diana Ross,

Motown

. Loves Me Like A Rock, Paul Simon,

Columbia

. Live And Let Die, Wings, Apple
. We're An American Band, Grand Funk,

Capitol

. Gypsy Man, War, United Artists
. Here | Am, Al Green, Hi

POP SINGLES-20 Years Ago

. My Boyfriend's Back, Angels, Smash
. Hello Mudduh, Hello Fadduh, Allan

Sherman, Wamer Bros.

. W !lad A Hammer, Trini Lopez,

Reprise

. Blue Velvet, Bobby Vinton, Epic
. Candy Girl, Four Seasons, Veelay
. Heat Wave, Martha & the Vandellas,

Gordy

. Mockingbird, Inez Foxx, Symbol
. The Monkey Time, Major Lance, Okeh
. Blowin' In The Wind, Peter, Paui &

Mary, Warner Bros.

. Hey Girl, Freddie Scott, Colpix

TOP LPs—10 Years Ago

. Brothers And Sisters, Allman Brothers

Band, Capricorn

. VI, Chicago, Columbia
. The Dark Side Of The Moon, Pink Fioyd,
Harvest

. Foreigner, Cat Stevens, A&M
. We're An American Band, Grand Funk,

Capitol

. Touch Me In The Morning, Diana Ross,

Motown
A Passion Play, Jethro Tull, Chrysalis

. Killing Me Softly, Roberta Flack, Atlantic
. Innervisions, Stevie Wonder, Tamla
. Fresh, Sly & the Family Stone, Epic

TOP LPs—20 Years Ago

. My Son, The Nut, Allan Sherman,

Warner Bros.

. Trini Lopez At PJ's, Reprise
. Little Stevie Wonde_r The 12 Year Oid

Genius, Tamla

. Moving, Peter, Paul & Mary, Warner
Bros.

. Bye Bye Birdie, Soundtrack, RCA Victor
. West Side Story, Soundtrack, Columbia

. Peter, Paul & Mary, Warner Bros.

. Days Of Wine And Reses, Andy Williams,

Columbia

. Shut Down, Various Artists, Capitol
. Lawrence Of Arabia, Soundtrack, Colpix

COUNTRY SINGLES—-10 Years Ago

1.
2.
3

10.

You've Never Been This Far, Conway
Twitty, MCA

The Corner Of My Life, Bill Anderson,
MCA

If Teardrops We're Pennies, Porter
Wagoner & Dolly Parton, RCA

. Slippin’ Away, Jean Shepard, United
Artists
. Blood Red & Goin' Down, Tanya Tucker,

Columbia

. Everybody's Had The Blues, Merle

Haggard, Capitol

. Darling You Always Come Back, Jody

Miller, Epic

. Drift Away, Narvel Felts, Cinnamon
. You're The Best Thing That's Happened

To Me, Ray Price, Columbia
Kid Stuff, Barbara Fairchild, Columbia

il adi o

-~

SOUL SINGLES—10 Years Ago
Let's Get It On, Marvin Gaye, Tamla

. Who's That Lady, Isley Brothers, T-Neck
. Here t Am, Al Green, Hi
. Baby I've Been Missing You,

Independents, Wand

. Theme From “Cleopatra Jones,” Joe

Simon featuring the Main Streeters,

Spring

. Gypsy Man, War, United Artists
. Stoned Out Of My Mind, Chi-Lites,

Brunswick

. I've Got So Much To Give, Barry White,

20th Century

. There It Is, Tyrone Davis, Dakar
. |f You Want Me To Stay, Sly & the

Family Stone, Epic
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THREE HOURS OF.. MORE HITSI MORE STARS! MORE
MUSICI LESS TALKI HOSTED WEEKLY BY MG KELLY

Cash in on the
success of the

nation’s #1 adult
contemporary

weekly countUP
program.

Almost 200 stations
already havel

Don't get left out in
your market. Call
Susan Jacobi at

(212) 975-6917.
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Billboard. Singles Radio Action

Playlist Top

BILLY JOEL—Tell Her About It (Columbia)
BONNIE TYLER—Total Eclipse Of The Heart (Columbia)
MEN WITHOUT HATS—The Safety Dance (Backstreet)

Based on station playlists through Tuesday (8/30/83)

TOP ADD ONS -NATIONAL

PRINCE—Delirious (Warner Bros.)
THE MOODY BLUES—Sitting At The Wheel (Threshold)
THE FIXX—One Thing Leads To Another (MCA)

mined by station personnel.

personnel.

*%KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station’s playlist as determined by station personnel.
*PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

®oKEY ADD-ONS—the two key records added at the stations listed as deter-

oADD-ONS—AIl records added at the stations listed as determined by station

BREAKOUTS—Billboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

Pacific Southwest Region

mmm* PRIME MOVERS mmmm

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

BILLY JOEL-Tell Her About It (Columbia)

TACO-Puttin’ On The Ritz (RCA)

mmmam® TOP ADD ONS =

THE FIXX-One Thing Leads To Another (MCA)

THE MOODY BLUES-Sitting At The Whee!
(Threshoid)

THE KINKS-Don't Forget To Dance (Arista)

m BREAKOUTS s

DONNA SUMMER-Unconditional Love (Mercury)
BRYAN ADAMS-This Time (A&M)

KDZA-AM~Pueblo
(Rlp Avita—M.D.}

%% MICHAEL JACKSON—Human Nature 7.1

Y% LAURA BRANIGAN-How Am | Supposed To Live
Without You 52

Y BILLY JOEL-Tell Her About It 19-5

% JACKSON BROWNE-Lawyers In Love 17-6

% AIR SUPPLY-Making Love Out Of Nothing At All 24-10

oo THE FIXX-One Thing Leads To Another

oo BRYAN ADAMS-This Time

® THE POLICE—King Of Pain

© KENNY ROGERS WITH DOLLY PARTON-Islands In

The Stream

© THE BEE GEES-Someone Belonging To Someone

© SHEENA EASTON-Telefone (Long Distance Love Affair)

© THREE DOG NIGHT-It's A Jungle Out There

© AL JARREAU-Trouble In Paradise

® STEVIE NICKS-If Anyone Falls

© THE MOTELS-Suddenly Last Summer

© HUEY LEWIS & THE NEWS—Heart And Soul

KFMB-FM (B100)-San Diego
{Glenn McCartney—M.D.)

Jed MICHAEL JACKSON-Human Nature 3-1

Y DONNA SUMMER-She Works Hard For The Money

2-2
* MICHAEL SEMBELLO-Maniac 4-4
% BILLY JOEL-Teil Her About It 5-5
% LAURA BRANIGAN-How Am | Supposed To Live
Without You 9-6
oo BONNIE TYLER-Total Eclipse Of The Heart
oo MANHATTAN TRANSFER-Spice Of Life
© CULTURE CLUB-'ll Tumbie 4 Ya
© F R DAVID-Words
® JENNIFER WARNES-Nights Are Forever
© THE COMMODORES—Only You

KGGI-FM (99-1-FM)-Riverside
(Kraig Hubbs—W.0.)

Jek MICHAEL SEMBELLO-Maniac 2-1

Y CULTURE CLUB-I'll Tumble 4 Ya 4-3

% MICHAEL JACKSON-Human Nature 84

% AIR SUPPLY-Making Love Out Of Nothing At AHl 9-5

% STACY LATTISAW-Miracles 20-17

oo MEN WITHOUT HATS-The Safety Dance

oo BONNIE TYLER-Total Eclipse Of The Heart

© PRINCE-Deirious

© THE MOODY BLUES-Sitting At The Wheel

© MADNESS—it Must Be Love

© HERBIE HANCOCK—Rockit

KNS-FM—Los Angeles
{Michael Schaefer—M.D.)
Je EURYTHMICS-Sweet Dreams 1-1
s % TACO-Puttin' On The Ritz 9-3
% SHERRIFF-When I'm With You 7-5
* WHAM-Bad Boys 11-9
% MEN WITHOUT HATS-The Safety Dance 15-10
oo THE TALKING HEADS-Burning Down The House
®o ELYIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book
© DONNA SUMMER-Unconditional Love
© THE FIXX-One Thing Leads To Another

© MIGUEL BROWN-S0 Many Men,So Little Time
© HUEY LEWIS & THE NEWS—Heart And Soul
© GLEN SHORRDCK-Don't Girls Get Lonely

© CARLY SIMON-You Know What To Do

KKXX-FM-Bakersfield
{Dave Kamper—M.D.)
s BONNIE TYLER-Total Eclipse Of The Heart 11-1
Jei BILLY JOEL-Tell Her About It 14-8
% STRAY CATS—(She's) Sexy 4 17 25-14
% AIR SUPPLY-Making Love Out Of Nothing At All 24-18
* SPANDAU BALLET-True 27-19
oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© THE FIXX-One Thing Leads To Another
© THE POLICE-King Of Pain
© ROD STEWART-What Am | Gonna Do

KLUC-FM-Las Vegas

(Randy Lundquist—M.D.)
sk THE POLICE—Every Breath You Take 1.1
s BILLY JOEL-Tell Her About It 3-2
% NAKED EYES-Promises Promises 84
% MICHAEL JACKSON-Human Nature 13-7
% ASIA-Don't Cry 128
oo BONNIE TYLER-Total Eclipse Of The Heart
oo PRINCE-Delirious
© THE FIXX-0One Thing Leads To Another
© THE MOODY BLUES-Sitting At The Whee!
© THE MOTELS-Suddenly Last Summer

KOAQ-FM--Denver
{Allan Sfedge—M.D.)
oo THE ANIMALS-The Night
oo AGNETHA FALTSKOG-Can't Shake Loose
© PRINCE-Delirious

KRSP-AM-Salt Lake City
{Barry Moll—M.D.)

oo THE ANIMALS-The Night

oo BRYAN ADAMS-This Time

® THE MOTELS-Suddenly Last Summer

© PRINCE-Delirious

© THE MOODY BLUES-Sitting At The Wheel

© HEART-How Can | Refuse

KRTH-FM-Los Angeles
{David Grossman—M.D.)

%% TACO-Puttin’ On The Ritz 3-1

Jek MEN WITHOUT HATS-The Safety Dance 2-2

* WHAM-Bad Boys 6-4

* CULTURE CLUB-{'ll Tumble 4 Ya 5.5

% SHALAMAR-Dead Giveaway 9-7

oo DONNA SUMIEH—UncnndltmnaI Love

© PRINCE-Delirious

© TEARS FOR FEARS-Change

© THE KINKS-Don't Forget To Dance

© MADNESS-It Must Be Love

© STACY LATTISAW-Miracles

© THE FIXX-One Thing Leads To Another

KZZP-FM—-Phoenix
{Randy Stewart—P.D.)
%% MICHAEL SEMBELLO-Maniac 1-1
%% BILLY JOEL-Tell Her About It 12-3
% MICHAEL JACKSON-Human Nature 14-5
% MEN WITHOUT HATS-The Safety Dance 17-10
% BONNIE TYLER-Total Eclipse Of The Heart 21-11
oo ELTON JOHN—Kiss The Bride
oo JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing
© SPANDAU BALLET-True
© THE POLICE—King Of Pain
© THE MOODY BLUES-Sitting At The Wheel

XTRA-AM-San Diego
{Jim Richards—M.D.)

Yok EURYTHMICS—Sweet Dreams 2-1

Jede MEN WITHOUT HATS-The Safety Dance 3-2

% TACO-Puttin' On The Ritz 7-5

% DONNA SUMMER-She Warks Hard For The Money
-7

12
* WHAM-Bad Boys 16-11
oo THE MOODY BLUES-Sitting At The Wheel
oo MADNESS—it Must Be Love
o JOBOXERS-Just Got Lucky
© KENNY ROGERS WITH DOLLY PARTON-islands In

Stream
© RICK JAMES—Cold Blooded
© PRINCE-Delirious

KIMN-AM--Denver
{Gloria Avila-Perez—M.D.)

Yo BILLY JOEL-Teil Her About It 4-1

%% MICHAEL JACKSON-Human Nature 5-2

% MEN WITHOUT HATS-The Safety Dance 10-6

% JACKSON BROWNE-Lawyers In Love 11.7

* ASIA-Don't Cry 128

e THE MOODY BLUES-Sitting At The Wheel

@o THE FIXX-One Thing Leads To Another

© ROD STEWART-What Am | Gonna Do

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© THE KINKS-Don't Forget To Dance

© THE MOTELS-Suddenly Last Summer

© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book

KIQQ-FM-Los Angeles
{Robert Moorhead—W.D.)

o THE POLICE—King Of Pain

© THE FIXX-One Thing Leads To Another

@ THE KINKS-Don't Forget To Dance

© EURYTHMICS-Who's That Girt

© HERBIE HANCOCK—Rockil

© BRYAN ADAMS-This Time

o CHEAP TRICK-Dancing The Night Away

Pacific Northwest Region

mmm % PRIME MOVERS =mmm

BILLY JOEL-Tell Her About It (Columbia)
RICK SPRINGFIELD-Human Touch (RCA)
MICHAEL SEMBELLO-Maniac (Casablanca)

mmmam® TOP ADD ONS mmmm

PRINCE-Delirious (Warner Bros.)
GEORGE BENSON-Lady Love Me (Warner Bros.)
ROBERT PLANT-Big Log (Es Paranza)

mmmmmm BREAKOUTS uammmm

HUEY LEWIS & THE NEWS-Heart & Soul
(Chrysalis)

MEN AT WORK-Dr. Heckyll & Mr. Jive
(Columbia)

KBBK-FM-Boise
{Tom Evans—M.D.)
Yo ASIA-Don't Cry 14-8
s FRANK STALLONE-Far From Over 15-9
% BILLY JOEL-Tell Her About It 19-13
% NAKED EYES-Promises Promises 18-14
% AIR SUPPLY-Making Love Out Of Nothing At All 21-15
oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
oo STEVIE NICKS-If Anyone Falls
© THE POLICE—Xing Of Pain
© AGNETHA FALTSKOG-Can't Shake Loose
© LITTLE RIVER BAND-You're Driving Me Out Of My

Nind
© GEORGE BEISON—Lady Love Me
© ROBERT PLMIT-BlE
© MADNESS-It Must Be Love
© THE MOTELS-Suddenly Last Summer
© SERGIO MENDES—Rainbow's End
© ELYIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

KCNR-FM—Portland
{Richard Harker—M.D.)
& MIGHAEL SEMBELLO-Maniac 9-3
s JAGKSON BROWNE-Lawyers In Love 11-5
% BILLY JOEL-Tell Her About It 16-10
% LAURA BRANIGAN-How Am | Supposed To Live
Without You 15-12
“* NAKED EYES-Promises Promises 18-13
© JEFFREY OSBORNE-Don't You Get So Mad
© ELTON JOHN—Kiss The Bride

KFRC-AM-San Francisco
{Kate Ingram—M.D.)

Jek WHAM-Bad Boys 3-1

Yok MIDNIGHT STAR-Freak-A-Zoid 5-4

% SPANDAU BALLET-True 10-5

% RICK SPRINGFIELD-Human Touch 14-7

* STRAY CATS—~(She's) Sexy + 17 15-8

oo MEN AT WORK-Dr. Heckyl & Mr. Jive

oo HUEY LEWIS & THE NEWS-Heart And Soul

© BERLIN-Masquerade

® LINDSEY BUGKINGHAM—Hohday Road

© PRINCE-Delirious

KJRB-AM~-Spokane
{Brian Gregory—M.D.)
s BILLY JOEL-Tell Her About It 6-3
133 AIH SUPPLY-Making Love Qut Of Nothing At Al

* LAUHA BRANIGAN-How Am | Supposed To Live
Without You 8-4

% HERB ALPERT—Garden Party 18-9

© JENNIFER WARNES—Nights Are Forever

© GEORGE BENSON-Lady Love Me

© NAKED EYES-Promises Promises

© MADNESS-it Must Be Love

© THE FIXX-One Thing Leads To Another

© DONNA SUMMER-Unconditional Love

o LEE GREENWOOD-Somebody's Gonna Love You

KNBQ-FM-Tacoma
{Sean Lynch—M.D.)
s MICHAEL JACKSON-Human Nature 5-2
sk JACKSON BROWNE-Lawyers In Love §-3
% BILLY JOEL-Tell Her About It 12-4
% RICK SPRINGFIELD-Human Touch 15-8
* AStA-Don't Cry 20-9
© ROBERT PLANT-Big Log
© GEORGE BENSON-Lady Love Me
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© QUIET RfOT-Cum On Fee! The Noize
© LAURA BRANIGAN-How Am | Supposed To Live
Without You
© HUEY LEWIS & THE NEWS—Heart And Sout
© THE MOODY BLUES-Sitting At The Whee!
© PRINCE-Delirious
© BRYAN ADAMS-This Time
© DEF LEPPARD—Foolin’

KRLC-AM-Lewiston
(Steve Tracy—M.D.)
Je % MICHAEL JACKSON-Human Nature 2-1
Yo BILLY JOEL-Tell Her About It 3-2
* JENNIFER WARNES—Nights Are Forever 11-6
% HERB ALPERT-Garden Party 12-8
* SERGIO MENDES—Rainbow’s End 14-9
oo JUICE NEWTON-Tell Her No
oo STARBUCK-The Full Cleveland
© KENNY ROGERS WITH DOLLY PARTON-Istands In
The Stream
© LEE GREENWOOD-Somebody's Gonna Love You
© EDDIE RABBITT-You Put The Beat In My Heart
© B.J. THOMAS—New Looks From An Old Lover
© ANNE MURRAY-A Little Good News

KSFM-FM-Sacramento
(Mark Preston—M.D.)

Y MIDNIGHT STAR-Freak-A-Zoid 20-10

Je RICK JAMES—Cold Blooded 15-11

Y FRANK STALLONE-Far From Over 2117

% WHAM-Bad Boys 25-18

% STACY LATTISAW-Miracles 29-22

oo PRINCE-Delirious

oo THE GAP BAND-Party Train

© THE POLICE—King Of Pain

© THE §.0.S. BAND-Just Be Good To Me

© MEN WITHOUT HATS-The Safety Dance

© MADNESS-It Must Be Love

© MEN AT WORK-Dr. Heckyll & Mr. Jive

KTAC-AM-Tacoma
{Rob Sherwood—M.D.}
Yok BILLY JOEL-Tell Her About It 74
Y AIR SUPPLY-Making Love Out Of Nothing At All

10-7
% JENNIFER WARNES—Nights Are Forever 13-9
% THE KINKS-Don't Forget To Dance 20-16
% SPANDAU BALLET-True 24-18
oo JUICE NEWTON-Teil Her No
oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© THE BEE GEES-Someone Belonging To Someone
® EDDIE RABBITT-You Put The Beat In My Heart

KUBE-FM~Seattle
{Tom Hutyler—M.D.)
Y MICHAEL SEMBELLO-Maniac 1-1
#% BILLY JOEL-Tell Her About It 124
% AIR SUPPLY-Making Love Out Of Nothing At All 17-8
* RICK SPRINGFIELD-Human Touch 18-15
% NAKED EYES-Promises Promises 23 19
oo GEORGE BENSON-Lady Love M
oo KENNY ROGERS WITH DOLLY PAHTOH—Ishnds in
Stream

© THE MOODY BLUES-Sitting At The Wheel
© JUICE NEWTON-Tell Her No

© ROBERT PLANT-Big Log

© THE FIXX-One Thlng Leads To Another

KYYA-FM-Billings
(Charlle Fox—M.D.)
%% BILLY JOEL-Teil Her About it 7-3
Yok JACKSON BROWNE—Lawyers In Love 10-5
% BONNIE TYLER-Total Eclipse Of The Heart 151}
% SHALAMAR-Dead Giveaway 27-24
% THE POLICE-King Of Pain 28-25
oo MADNESS-It Must Be Love
*o BOB SEGER AND THE SILVER BULLET BAND-OId
Time Rock ‘N' Roil
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© ROBERT PLANT-Big Log

KYYX-FM-Seattle
{Eivin Ichiyama—M.D.]

Y THE TALKING HEADS-Burning Down The House
21

%k STRAY CATS~(She's) Sexy + 17 6-3
* THE POLICE—Xing Of Pain 11-4

* ROMAN HOLLIDAY-Stand By 7-5

% THE FIXX-One Thing Leads To Another 13-6
© DFX 2-Emotion

© BIG COUNTRY-In A Big Country

© MADNESS—it Must Be Love

© GARY MYRICK-Messages fs You

© PRINCE-Delirious

© |NXS-To Look At You

© HEART-How Can | Refuse

© THE BONGOS—-Numbers With Wings

North Central Region

mmm % PRIME MOVERS mmmm

BILLY JOEL-Tell Her About It (Columbia)

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

MICHAEL JACKSON-Human Nature (Epic)

e ® TOP ADD ONS mummm

BRYAN ADAMS-This Time (A&M)
PRINCE-Delirious (Warner Bros.)
THE MOTELS-Suddenly Last Summer (Capitol)

mm— BREAKOUTS s
STEVIE NICKS-If Anyone Falls (Modern)
s _ == il — ]

WBZZ-FM-Pittsburgh
{Chuck Tyler—M.D.)
s EURYTHMICS-Sweet Dreams 1-1
% RICK SPRINGFIELD—Human Touch 5.3
% MEN WITHOUT HATS-The Safety Dance 8-4
* ASIA-Don't Cry 159
oo PRINCE-Deiirious
oo STACY LATTISAW-Miracles
© BONNIE TYLER-Total Eclipse Of The Heart
® AIR SUPPLY-Making Love Out Of Nothing At All

WCCK-FM~Erie
{d.J. Sanford—M.D.)

s % RICK SPRINGFIELD-Human Touch 2-1

Y JIM CAPALDI-Living On The Edge 12-7

s FRANK STALLONE-Far From Over 16-11

% BILLY JOEL-Tell Her About It 20-14

* DEF LEPPARD-Stage Fright 24-18

oo :#EE)IIA EASTON-Telefone (Long Distance Love

alr,

oo CROSBY, STILLS AND NASH-Raise A Voice

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© THE POLICE—King Of Pain

© CULTURE CLUB-I'll Tumbie 4 Ya

© BOB WELCH-fever

© ELVIS COSTELLO AND THE ATTRACTIONS—Everyday
| Write The Book

© GRAHAM PARKER-Life Gets Better

© BRYAN ADAMS-This Time

© MADNESS-It Must Be Love

© THE MOTELS-Suddenly Last Summer

© JUICE NEWTON-Tell Her No

© MITCH RYDER-TFe Thrill Of It All

WGCL-FM—Cleveland
(Tom Jefferies—M.D.)
%% MICHAEL SEMBELLO-Maniac 3-2
Je BILLY JOEL-Tell Her About It 6-3
% MEN WITHOUT HATS-The Safety Dance 155
% PAUL ANKA-Hold Me Tit The Mornin’ Comes 14-6
% NAKED EYES-Promises Promises 19-7
oo ROD STEWART-What Am | Gonna Do
oo MICHAEL STANLEY BAND-My Town
© GEORGE BENSON-Lady Love Me
© MADNESS—it Must Be Love
© THE MOTELS-Suddenly Last Summer
© EDDY GRANT-J Don't Wanna Dance
© PRINCE-Delirious
© BRYAN ADAMS-This Time
© RICK JAMES—Cold Blooded
© JOAN JETT AND THE BLACKHEARTS-Everyday

© STEVIE NICKS-If Anyone Falls
© UNKNOWN STRANGER-Lose Strikes

WHTX-FM—Pittsburgh

(Kelth Abrams—¥.D.)
%% MEN WITHOUT HATS-The Safety Dance 3-1
s MICHAEL JACKSON-Human Nature 4-2
% ASIA-Don't Cry 12-5
% BILLY JOEL-Tell Her About It 10-7
% EDDY GRANT-I Don't Wanna Dance 18-13
oo BONNIE TYLER-Total Eclipse Of The Heart
© STRAY CATS—(She's) Sexy + 17
© KANSAS—Fight Fire With Fire
© ROBERT PLANT-Big Log
© BRYAN ADAMS-This Time
© THE MOTELS-Suddenly Last Summer
© PRINCE-Delirious

www.americanradiohistorv.com

STEVIE NICKS—If Anyone Falis (Modern)

HUEY LEWIS & THE NEWS—Heart & Sout (Chrysalis)
BRYAN ADAMS—This Time (A&M)

WHYT-FM-Detroit
(Lee Maicoim—M.D.)

oo :”EE)IA EASTON-Tetefone (Long Distance Love
3,

oo THE MOODY BLUES-Sitting At The Wheel

© THE FIXX-One Thing Leads To Another

© MADNESS-It Must Be Love

WHYW-FM-Pittsburgh
(Jay Cresswel—M.D.)
s BILLY JOEL-Tell Her About It 7-4
%% GEORGE BENSON-Lady Love Me 9-5
% PAUL ANKA-Hold Me Til The Mornin’ Comes 10-7
* AIR SUPPLY-Making Love Out Of Nothing At All 128
% SPANDAU BALLET-True 18-13
oo BONNIE TYLER-Total Eclipse Of The Heart
e PEABO BIYSONIIOBEITA FLACK-Tonight |
Celebrate My L
© KENNY noc:ns wn‘u DOLLY PARTON-Islands In

The Strea
. SEHGID MEnnEs-Rainbow's End
® CRYSTAL GAYLE-Baby, What About You
© THE MOTELS-Suddenly Last Summer

WKDD-FM-Akron
(Matt Pattrick—M.D.)
% MICHAEL JACKSON-Human Nature 9-3
%% BONNIE TYLER-Total Eclipse Of The Heart 1513
% ELTON JOHN—Kiss The Bride 20-18
* THREE D0G NIGHT-I Can't Help It 29-26
% JUICE NEWTON-Tell Her No 30-28
oo STYX-High Time
oo THE KINKS-Don't Forget To Dance
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© PAUL ANKA-Hoid Me Til The Mornin' Comes
© THE POLICE—King Of Pain
© STEVIE NICKS-If Anyone Falls
© BETTE MIDLER-AIl | Need To Know
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

WKJJ-FM-Louisville
{Jim Golden—M.D.)
%% RITA COOLIDGE-AIl Time High 3-1
%% LAURA BRANIGAN-How Am | Supposed To Live
Without You 5-3
% BILLY JOEL-Tell Her About It 10-6
% MICHAEL JACKSON-Human Nature 12-8
% SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love 25-20
© SPANDAU BALLET-True
© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
© THE KIIIKS-Dont Forget To Dance

WKRQ-FM—Cincinnati
{Tony Galluzzo—M.D.)
%% MICHAEL SEMBELLO-Maniac 2-1
Yk BONNIE TYLER-Total Eclipse Of The Heart 3-2
% MICHAEL JACKSON-Human Nature 6-3
% MEN AT WORK-It's A Mistake 10-6
% THE POLICE—King Of Pain 16-12
oo BILLY JOEL-Tell Her About It
oo SHALAMAR-Dead Giveaway

WOMP-FM-Beflaire

{Dwayne Bonds—P.D.}
Yo JACKSON BROWNE—Lawyers In Love 1.1
%% MEN WITHOUT HATS-The Safety Dance 6-3
% AIR SUPPLY-Making Love Out Of Nothing At All 11-7
% BONNIE TYLER-Total Eclipse Of The Heart 21-11
% RICK SPRINGFIELD-Human Touch 16-13
oo HUEY LEWIS & THE NEWS-Heart And Soul
oo PRINCE-Delirious
© THE MOODY BLUES-Sitting At The Whee!
© BRYAN ADAMS—This Time
© THE TALKING HEADS—Burning Down The House
© THE KINKS-Don't Forget To Dance
© JOAN JETT AND THE BLACKHEARTS-Everyday

People
© STEVIE NICKS-If Anyone Falis
® BIG RIC-Take Away

WXGT-FM—Columbus
(Teri Nutter—M.D.)
Y MEN WITHOUT HATS-The Safety Dance 20-12
%% TACO-Puttin’ On The Ritz 28-20
% BILLY JOEL-Tell Her About It 13-8
* ASIA-Don't Cry 129
% STRAY CATS—(She's) Sexy + 17 27-22
oo AIR SUPPLY-Making Love Out Of Nothmg At All
®o THE MOODY BLUES-Sitting At The W
© ELTON JOHN—Kiss The Bride
© THE TALKING HEADS-Burning Down The House
© BRYAN ADAMS-This Time

Southwest Region

mmmk PRIME MOVERS =mmm

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

BILLY JOEL-Tell Her About It (Columbia)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

mmmam® TOP ADD ONS =

THE MOOOY BLUES-Sitting At The Wheel
(Threshold)

KENNY ROGERS WITH DOLLY PARTON-Islands
In The Stream (RCA)

THE FIXX-One Thing Leads To Another (MCA)

mmmmmm BREAKOUTS msm
STEVIE NICKS-If Anyone Falls (Modern)

KAFM-FM-Dallas

(Pete Thompson—M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 3-1
%% MEN WITHOUT HATS-The Safety Dance 2-2
% AIR SUPPLY-Making Love Out Of Nothing At All 6-4
% THE POLICE—Xing Of Pain 12-7

 SPANDAU BALLET-True 19-11

®e STEVIE NICKS-If Anyone Falls

oo PRINCE-Delirious

© DEF LEPPARD-Foclin’

© BRYAN ADAMS-This Time

© DONNA SUMMER-Unconditional Love

© THE MOODY BLUES-Sitting At The Wheel
© THE MOTELS-Suddenly Last Summer

KBFM-FM—McAllen-Brownsville
{Bob Mitcheli—M.D.)

Jei BILLY JOEL-Tell Her About It 8-4

Yk MICHAEL JACKSON-—Human Nature 10-5

% JACKSON BROWNE-Lawyers In Love 11.7

* ASIA-Don't Cry 12-8

% MEN WITHOUT HATS-The Safety Dance 19-10

oo STEVIE NICKS-If Anyone Falls

oo AL JARREAU-Trouble In Paradise

® THE MOODY BLUES-Sitting At The Wheel

* ROD STEWART-What Am | Gonna Do

© THE MOTELS-Suddenly Last Summer

© THE KINKS-Don't Forget To Dance

KHFi-FM-Austin
{Ed Volkman—M.D.)
s FRANK STALLONE-Far From Over 1714
sk THE POLICE-King Of Pain 28-18
% ELTON JOHN-Kiss The Bride 23-19
Y SPANDAU BALLET-True 29-21
* LITTLE RIVER BAND-You're Driving Me Out Of My

Mind 30-26

oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

oo ROBERT PLANT-Big Log

© SHEENA EASTOM-Telefone (Long Distance Love Affair)

© THE FIXX-One Thing Leads To Another

® THE MOTELS-Suddenly Last Summer

© THE TALKING HEADS-Burning Down The House

© PRINCE-Delirious

* DEF LEPPARD—Foolin'

@ BILLY IDOL-Dancing With Myself

@ JOE WALSH-| Can Play That Rock ‘N’ Rolt

KILE-AM—Galveston
{Scott Taylor—M.D.}
% MICHAEL JACKSON-Human Nature 13-1
s BILLY JOEL-Tell Her About It 21-8
% BONNIE TYLER-Total Eclipse Of The Heart 28-11
* MEN WITHOUT HATS-The Safety Dance 29-16
% SPANDAU BALLET-True 36-22
oo STEVIE NICKS-If Anyone Falls
oo THE MOODY BLUES-Sitting At The Wheel 8
© THE POLICE-King Of Pain
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© ROBERT PLANT-Big Log
© STYX-High Time
© KAJAGOOGOO0-Hang On Now
© THE FIXX-One Thing Leads To Another
® PRINCE-Delirious
© THE MOTELS-Suddenly Last Summer
© SERGH) MENDES—Rainbow's End

KKBQ-AM-Houston

{Patty Hamilton—M.D.)
s STRAY CATS—(She’s) Sexy + 17 169
oo THE GAP BAND-Party Train
oo ROD STEWART-What Am | Gonna Do
© SPANDAU BALLET-True
© THE FIXX-One Thing Leads To Another
© ARCANGEL-Tragedy
© PETER SCHILLING-Major Tom (Coming Home)
® STACY LATTISAW-Miracles
® THE 5,05, BAND-Just Be Good To Me

KVOL-AM-~Lafayette
(PhIl Rankin—M.D.)
%o MICHAEL JACKSON-Human Nature 4-1
sk JACKSON BROWNE-Lawyers In Love 5-2
% BILLY JOEL-Tell Her About It 9-5
* ASIA-Don't Cry 19-12
% SPANDAU BALLET-True 27-18
@ ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book
oo STEVIE NICKS—f Anyone Falls
© THE FIXX-One Thing Leads To Another
® KENNY ROGERS WITH DOLLY PARTON-slands In
The Stream
© MADNESS—it Must Be Love
© ROD STEWART-What Am | Gonna Do
© THE MOODY BLUES-Sitting At The Wheel
® AGNETHA FALTSKO0G—Can't Shake Loose
© SERGI0 MENDES—Rainbow's End
© EDDY GRANT-! Don't Wanna Dance
® EDDIE RABBITT-You Put The Beat In My Heart
© GRAHAM PARKER-Life Gets Better
© THE COMMODORES-Only You
© CARLY SIMON-You Know What To Do

KZFM-FM—Corpus Christi
[John Steele—M.D.)

% BILLY JOEL-Tell Her About It 15-10

sede STRAY CATS—(She's) Sexy + 17 20-11

% JACKSON BROWNE-Lawyers In Love 19-13

% NAKED EYES-Promises Promises 23-20

®o AIR SUPPLY-Making Love Out Of Nothing At All

o DEF LEPPARD—Foolin

® RICK SPRINGFIELD-Human Touch

© ROD STEWART-What Am | Gonna Do

© AGNETHA FALTSK08-Can't Shake Loose

© ROBERT PLANT=Big Log

o KANSAS—Fight Fire With Fire

® STEVIE NICKS-I Anyone Falls

© PABLO CRUISE-Wili You Won't You

WEZB-FM-New Orleans
(Nick Dazoo—M.D.)
sk AIR SUPPLY-Making Love Out Of Nothing At All 1-1
sk BILLY JOEL-Teil Her About It 10-4
% BONNIE TYLER-Total Eclipsé Of The Heart 18-
% MEN WITHOUT HATS-The Salety Dance 15-11

(Continued on page 19)
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® Continued from puge 18

* SPANDAU BALLET-True 25-1%

oo SHEENA EASTON-Telefone {Long Distance Love
Affair)

oo MADNESS-It Must Be Love

© JACKSON BROWNE-Lawyers In Love

© PRINCE-Delirsous

© THE ANIMALS-The Night

o THE MOODY BLUES-Sitting At The Wheel

WFMF-FM—Baton Rouge
{Johnny “A"—M.D.}

4 MICHAEL SEMBELLO-Maniac 1-1

*« LAURA BRANIGAN-How Am | Supposed To Live
Without You 15-11

* FRANK STALLONE-Far From Over 20-15

* AIR SUPPLY-Making Love Out Of Nothing At All 2217

* JUICE NEWTON-Tell Her No 25-21

oo KENNY ROGERS WITH DOLLY PARTON-(slands In

The Stream

oo GEORGE BENSON-Lady Love Me

© BONNIE TYLER-Total Echpse Of The Heart

o SPANDAU BALLET-True

© SHALAMAR-Dead Giveaway

© THE POLICE-King Of Pain

WQUE-FM—New Orleans
{Chris Bryan—M.D.)

* % GEORGE BENSON-Lady Love Me 1314

& NAKED EYES-Promises Promises 20-15

* SPANDAU BALLET-True 22-17

* JUICE NEWTON-Tell Her No 23-19

* THE POLICE-King Of Pain 24-20

* BONNIE TYLER-Total Ectipse Of The Heart

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© MANHATTAN TRANSFER-Spice Of Life

WTIX-AM—-New Orleans
(Barney Kilpatrick M.D.)

% JACKSON BROWNE-Lawyers In Love 7-3

* & MEN WITHOUT HATS-The Safety Dance 10-5

* SHALAMAR-Dead Giveaway 11-§

* BONNIE TYLER-Total Echpse 0f The Heart 23 14

 LAURA BRANIGAN-How Am | Supposed To Live
Without You 25-19

oo THE MOODY BLUES-Sitting At The Wheel

oo STEVIE NICKS—if Anyone Falls

o THE FIXX-One Thing Leads To Another

© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

© THE KINKS-Don't Forget To Dance

o KENNY ROGERS WITH DOLLY PARTON-isiands In
The Stream

© SHEENA EASTON-Telefone (Long Distance Love Atfair)

© TEARS FOR FEARS-Change

© BRYAN ADAMS-This Time

o THE $,0.5. BAND-Just Be Good To Me

© DONNA SUMMER-Unconditional Love

© EDDY GRANT-I Don't Wanna Dance

Midwest Region
mmm % PRIME MOVERS memm

BILLY JOEL-Tell Her About 1t (Columbia)

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

mmmw® TOP ADD ONS mmaamm

BRYAN ADAMS-This Time (A&M)

THE MOODY BLUES-Sitting At The Wheel
(Threshold)

PRINCE-Delirious (Warner Bros.)

mamsmen BREAKOUTS mmmme

STEVIE NICKS-If Anyone Falls (Modern)
HUEY LEWIS & THE NEWS-Heart & Soul
(Chrysalis)

KBEQ-FM—-Kansas City
{Todd Chase—M.D.}
* & ASIA-Oon't Cry 22-16
% BONNIE TYLER-Total Eclipse Of The Heart 2419
* SPANDAU BALLET-True 33-29
# TACO-Puttin’ On The Ritz 34-30
* THE HUMAN LEAGUE-(Keep Feeling) Fascination
3531
oo THE POLICE-King Of Pain
e BRYAN ADAMS-This Time
© PRINCE-Delinous
® AGNETHA FALTSKOG—Can't Shake Loose
© MADNESS-It Must Be Love

KDVV-FM-Topeka
{Tony Stewart—P.D.}
% MEN WITHOUT HATS-The Safety Dance 10-3
& BILLY JOEL-Tell Her About It 12-6
* AIR SUPPLY-Making Love Out Of Nothing At All 16-9
 BONNIE TYLER-Total Eclipse Of The Heart 22-13
* THE POLICE-King Of Pan 35-27
®e BRYAN ADAMS-This Time
e ROD STEWART-What Am | Gonna Do
o THE MOODY BLUES-Sitting At The Wheel
© THE ANIMALS-The Night
© AGNETHA FALTSKOG-Can't Shake Loose
© STEVIE NICKS-If Anyone Falls
© JOAN JETT AND THE BLACKHEARTS-Everyday

People
© HUEY LEWIS & THE NEWS—Heart And Soul

KDWB-AM—-Minneapolis
(Lorrin Palagi—P.D.}
% MICHAEL JACKSON-Human Nature 10-6
* % SHALAMAR-Dead Giveaway 13-
* FRANK STALLONE-Far From Over 18-14
* JIM CAPALDI-Lwing On The Edge 20-17
+ JEFFREY OSBORNE-Oon't You Get So Mad 28-19
oo LAURA BRANIGAN-How Am [ Supposed To Live
Without You
oo BRYAN ADAMS-This Time
o BONNIE TYLER-Total Eclipse Of The Heart
« SHEENA EASTON-Telefone {Long Distance Love Affar)
© ROD STEWART-What Am | Gonna Do

KEYN-FM—Wichita
{Don Pearman—M.D.)
4 MICHAEL JACKSON-Human Nature 9-4
% BILLY JOEL-Tell Her About It 15-7
#* NAKED EYES-Promises Promises 18-13
* ASIA-Don’t Cry 17-14
* CULTURE CLUB-J'il Tumble 4 Ya 13-9
ee STEVIE NICKS-I{ Anyone Falls
oo THE MOODY BLUES-Sitting At The Wheel
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
® THE FIXX-One Thing Leads To Another

© THE MOTELS-Suddeny Last Summer

o KANSAS-Fight Fire With Fire

® THE TALKING HEADS-Burning Down The House
o STYX-High Time

o ROBERT PLANT-Big Log

© ROD STEWART-what Am | Gonna Do

© JUICE NEWTON-Tell Her No

® GEORGE BENSON-Lady Love Me

KFYR-AM—Bismarck
(Dan Brannan—M.D.)
*% MEN AT WDRK-It's A Mistake |-1
& THE PDLICE-Every Breath You Take 2-2
* RICK SPRINGFIELD-Human Touch 6-4
% BILLY JOEL-Tell Her About It 14-10
* MEN WITHOUT HATS-The Safety Dance 19-15
® ASIA-Dont Cry
o SPANDAU BALLET-True
® JOBOXERS-Just Got Lucky
© THE COCONUTS-If | Only Had A Bran
® STEVIE NICKS-if Anyone Falls
© DONNIE VANN-I Can Feel A Breeze

KIOA-AM-Des Moines

(Mike Judge—M.D.)
% MICHAEL JACKSON-Human Nature 3-1
4% BILLY JDEL-Tell Her About It 4-3
* JENNIFER WARNES-Nights Are Forever 11-6
* HERB ALPERT-Garden Party 14-9
 SPANDAU BALLET-True 25-15
®e JEFFREY OSBORNE-Don't You Get So Mad
ee THE COMMODORES—Only You
© EDDIE RABBITT-You Put The Beat In My Heart
© BONNIE TYLER-Total Eclipse Of The Heart
© SHEENA EASTON-Telefone (Long Distance Love Affair)
o MANHATTAN TRANSFER-Spice Of Life
© STARBUCK-The Full Cleveland
o TANYA TUCKER-Baby I'm Yours

KKLS-AM-Rapid City
{Randy Sherwyn—P.D.)

* % STEVIE NICKS-Stand Back 1-1

* % ASIA-Don't Cry 4-2

% JACKSON BROWNE-Lawyers In Love 9-4

4 MICHAEL JACKSON-Human Nature 11-8

* NAKED EYES-Promises Promises 14-9

®e STEVIE NICKS-if Anyone Falls

oo BRYAN ADAMS-This Time

© ROD STEWART-What Am | Gonna Do

© GEORGE BENSON-Lady Love Me

o THE KINKS-Don't Forget To Dance

© ROBERT PLANT-Big Log

o MADNESS-It Must Be Love

KMGK-FM-Des Moines
[Michaet Stone—M.D.}
* % MICHAEL SEMBELLO-Maniac 2-1
% MICHAEL JACKSON-Human Nature 7-2
+ JACKSON BROWMNE-Lawyers In Love 10-4
* ASIA-Don't Cry 13-5
+ BONNIE TYLER-Total Eclipse Of The Heart 16-7
®o PRINGE-Delirious
oo THE MOODY BLUES-Sitting At The Wheel
© ROD STEWART-What Am | Gonna Do
® AGNETHA FALTSKOG—Can't Shake Loose
© THE FIXX-0One Thing Leads To Another
o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© THE MOTELS-Suddenly Last Summer
© BRYAN ADAMS-This Time

KQKQ-FM-Omaha
(Jay Taylor—M.D.)
* % MICHAEL SEMBELLD-Maniac 2-1
& MICHAEL JACKSON-Human Nature 6-2
* BONNIE TYLER-Total Eclipse Of The Heart 14-3
* MEN WITHOUT HATS-The Safety Dance 9-4
# BILLY JOEL-Tell Her About It 12-6
© THE MOODY BLUES-Sitting At The Wheel
© ROD STEWART-What Am { Gonna Do
© PRINCE-Delinous
© MADNESS-It Must Be Love
© BRYAN ADAMS-This Time
o THE MOTELS-Suddenly Last Summer
© THE TALKING HEADS-Burning Down The House
o DEF LEPPARD-Fooln’

KRNA-FM—lowa City
{Bart Goynshor—P.D.)
*% MEN WITHOUT HATS-The Safety Dance 4-1
% ASIA-Oon't Cry 10-4
* MICHAEL JACKSON-Human Nature 12-5
* BILLY JOEL-Tell Her About It 8-6
* QUARTERFLASH-Take Me To Heart 15-10
®o THE MOTELS-Suddenly Last Summer
®o ROD STEWART-What Am | Gonna Oo
© THE TALKING HEADS-Burning Down The House
© PRINGE-Delmrious
o SHEENA EASTON-Telefone (Long Distance Love Affair)
o STEVIE NICKS-if Anyone Falls

KSTP-FM (KS-95)-St. Paul
(Chuck Napp—M.D.)

4% MICHAEL JACKSON-Human Nature -1

* % TAGO-Puttin’ On The Ritz 6-3

* BILLY JOEL-Tell Her About It 7-5

* AIR SUPPLY-Making Love Out Of Nothing At All 8-6

* DDNNA SUMMER-She Works Hard For The Money

10-7

o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© GEORGE BENSON-Lady Love Me

® CULTURE GLUBI'll Tumble 4 Ya

o BONNIE TYLER-Total Eclipse Of The Heart

WCIL-FM—Carbondale
(Teny Waitekus—P.D.)
* 4 MEN WITHOUT HATS-The Safety Dance 6-1
% AIR SUPPLY-Making Love Out Of Nothing At All 7-2
* BONNIE TYLER-Total Eclipse Of The Heart 163
* RICK SPRINGFIELD-Human Touch 18-8
* JOAN JETT AND THE BLACKHEARTS-Fake Friends

25-10

oo KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

oo ROBERT PLANT-Big Log

© THE POLICE-King Of Pain

o THE KINKS-Don't Forget To Dance

© STYX-High Time

* R.E.M.-Radio Free Europe

© MALCOLM MCCLAREN-Double Outch

© DEXY'S MIDNIGHT RUNNERS-Jackie Wilson Said

© THE TALKING HEADS-Burning Down The House

© AGNETHA FALTSKOG-Can't Shake Loose

© BRYAN ADAMS-This Time

WKAU-AM-FM-Appleton
[Rich Allen—M.D.)

4 MICHAEL SEMBELLO-Maniac 3-1

% BONNIE TYLER-Total Echipse Of The Heart 11-4

* JACKSON BROWNE-Lawyers In Love 10-6

+ MEN WITHOUT HATS-The Safety Dance 14-7

% BILLY JOEL-Tell Her About It 13-8

oo MADNESS-It Must Be Love

#o BRYAN ADAMS-This Time

® SHEENA EASTON-Telefore (Long Distance Love Affair)

o GEORGE BENSON-Lady Love Me

© THE ANIMALS-The Night

« KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

o THE KINKS-Don't Forget To Dance

o JOAN JETT AND THE BLACKHEARTS-Everyday
People

© THE MOTELS-Suddenty Last Summer
© THE TALKING HEADS-Burning Down The House

WKTi-FM—Milwaukee
{John Grant—M.D.)
& MICHAEL SEMBELLO-Maniac 1-1
% % DONNA SUMMER-She Works Hard For The Money

22
* EURYTHMICS-Sweet Dreams 4-3
* BILLY JOEL-Tell Her About 1t 9-4
* MEN WITHOUT HATS-The Safety Dance 157
® THE FIXX-One Thing Leads To Another
® JEFFREY OSBORNE-Don't You Get So Mad
© BRYAN ADAMS-This Time
© PRINCE-Delinous
© ELTON JOHN—Kiss The Brde
© JIM CAPALDI-Lwing On The Edge

WKZW-FM-Peoria

(Mark Maloney—M.D.)
& QUARTERFLASH-Take Me To Heart 3-1
% MICHAEL SEMBELLO-Maniac 4-2
* EURYTHMICS-Sweet Dreams 8-4
* JACKSON BROWNE-Lawyers in Love 10-5
* MEN AT WORK-It's A Mistake 13-6

WLOL-FM—Minneapolis
{Gregg Swedberg—M.D.}
4 MEN WITHOUT HATS-The Safety Dance 5-1
& BILLY JOEL-Tell Her About It 7-5
# ASIA-Don't Cry 10-7
# FRANK STALLONE-Far From Over 17-12
* BONNIE TYLER-Totai Echpse Of The Heart 19-13
oo STEVIE NIGKS-If Anyone Falls
oo HUEY LEWIS & THE NEWS-Heart And Sout
o THE MOODY BLUES-Sitting At The Wheel
© WHAM-Bad Boys
o SHEENA EASTON-Telefone (Long Distance Love Affair)
o ROBERT PLANT-Big Log

WNAP-FM-Indianapolis
{Larry Mago—M.D.)

# % THE POLICE-Every Breath You Take 1-1

* % CULTURE GLUB-I'll Tumble 4 Ya 5-3

+ LAURA BRANIGAN-How Am | Supposed To Live
Without You 6-5

* BILLY JOEL-Tell Her About )t 10-6

* BONNIE TYLER-Total Eclipse Of The Heart 15-11

®o SPANDAU BALLET-True

oo KENNY ROGERS WITH DOLLY PARTDN-Islands In
The Stream

© SHEENA EASTON-Telefone (Long Distance Love Affair)

® SERGI0 MENDES—Rainbow's End

© JEFFREY 0SBORNE-Don't You Get So Mad

WRKR-FM—Racine
(Steve Warren—P.D.)
© PRINCE-Delinious
o AGNETHA FALTSKOG—Can't Shake Loose
© CEE FARROW-Should | Love You
© BRYAN ADAMS-This Time

WSPT-FM-Stevens Point
(Dianne Tracy—M.D.}
+ * BONNIE TYLER-Totai Eciipse Of The Heart 1-1
% MEN WITHOUT HATS-The Safety Dance 2-2
% BILLY JOEL-Tell Her About It 6-3
* RICK SPRINGFIELD-Human Touch 12-4
% TACO-Puttin’ On The Ritz 16-10
*e KENNY ROGERS WITH DOLLY PARTON-{siands In
The Stream
®e THE MOODY BLUES-Sitting At The Whee!
® 2,2, TOP-Sharp Dressed Man
© THE TALKING HEADS-Burning Down The House
© ELTON JOHN-Kiss The Bride
o HEART-How Can | Refuse
© STEVIE NICKS-If Anyone Falls
© THE MOTELS-Suddenly Last Summer
o WHAM-Bad Boys
© JOBOXERS-Just Got Lucky
o DEF LEPPARD-Foolin’

oo MEN AT WORK-Dr. Heckyll & Mr. Jive

oo HUEY LEWIS & THE NEWS-Heart And Scul

© KENNY ROGERS WITH DOLLY PARTON-Isfands n
The Stream

© MADNESS-It Must Be Love

© JAMES INGRAM WITH PATTI AUSTIN-Fow Do You
Keep The Music Playing

© STEVIE NICKS—if Anyane Falls

o ANNE MURRAY-A Littie Good News

© SPARKS-Get Crazy

© KANSAS-Fight Fire With Fire

WBEN-FM-Buffalo
{Roger Christian—M.D.)
% DONNA SUMMER-She Works Hard For The Money

10-5
% BONNIE TYLER-Total Eclipse Of The heart 18-8
* KENNY ROGERS WITH DOLLY PARTOM-Islands in
The Stream 33-11
# SPANDAU BALLET-True 2516
% LITTLE RIVER BAND-You're Orving Me Out Of My
Ming 30-28
oo THE MOODY BLUES-Sitting Al The Whzel
oo THE TALKING HEADS-Burning Down The House
o BRYAN ADAMS-This Time
© ROO STEWART-What Am | Gonna Do
o PRINCE-Delirious
o THE MOTELS-Suddenly Last Summer

WBLI-FM—Long Island
(Bill Terry—P.D.}
% THE POLICE-Every Breath You Take 1-1
% TACGD-Puttin’ On The Ritz 13-8
* MEN WITHOUT HATS-The Safety Dance 16-9
% BILLY JOEL-Tell Her About It 17-11
* MICHAEL JACKSON-Human Nature 15-_3
ee STRAY CATS-(She's) Sexy + 17
oo KENNY ROGERS WITH DOLLY PARTON-Isiands (n
The Stream
© THE POLICE-King Of Pan
© SPANDAU BALLET-True
© SHALAMAR-Dead Giveaway
© ROD STEWART-What Am | Gonna Do

WCAU-FM—Philadelphia
(Glen Kalina—M.D.)
% BONNIE TYLER-Total Eclipse Of The deart 112
* % ROBERT PLANT-Big Log 31-28
* SHEENA EASTON-Telefone (Long Distance Love
Affair) 36-33
 THE ANIMALS-The Night 38-34
% THE TALKING HEADS-Burming Down Tne House

9-35

oo STEVIE NICKS-If Anyone falis

e HUEY LEWIS & THE NEWS—Heart Anc Soul

® THE BEE GEES-Scmeone Belonging To Someone

o KENNY ROGERS WITH OOLLY PARTON-Islands in
The Stream

© THE POLICE-King Of Pam

o STACY LATTISAW-Miracles

© JOAN JETT AND THE BLACKHEARTS-Everyday
Peopie

© THE 5.0.5. BAND-Just Be Good To Me

WFLY-FM—Albany
(Jack Lawrence—M.D.}
*« MICHAEL SEMBELLO-Maniac -1
% MEN WITHOUT HATS-The Safety Dance 3-2
% BONNIE TYLER-Total Eclipse Of The Heart 5-4
* TACO-Puttin On The Ritz 9-7
% BILLY JOEL-Tell Her About It 19-11
*e ROD STEWART-What Am | Gonna Do
oo THE KINKS-Don't Forget To Dance
o THE POLICE-King Of Pain
® SHEENA EASTON-Telefone (Long Distarce Love Affair
o THE TALKING HEADS-Burning Down T1e House
© DONNA SUMMER-Unconditional Love
© MADNESS-It Must Be Love
© PRINCE-Delinous
© THE MOTELS-Suddenly Last Summer
© QUIET RIOT-Cum On Feel The Noize

WZEE-FM-Madison
{Matt Hudson—M.D.}
* % BDNNIE TYLER-Total Eclipse Of The Heart 2-1
% TAGO-Puttin’ On The Ritz 20-3
J BILLY JOEL-Tell Her About It 16-6
* MEN WITHOUT HATS-The Safety Dance 17-8
* RICK SPRINGFIELD-Human Touch 18-10
oo HUEY LEWIS & THE NEWS-Heart And Soul
oo MADNESS-It Must Be Love
© DEF LEPPARD-Foolin’
© THE MOODY BLUES-Sitiing At The Wheel
© PRINCE-Delirous
® THE FIXX-One Thing Leads Ta Another
o LAURA BRANIGAN-How Am [ Supposed To Live
Without You
© THE MOTELS-Suddenly Last Summer

WZOK-FM—Rockford

(Tim Fox—M.D.)
* & JACKSON BROWNE-Lawyers In Love 4.1
& BILLY JOEL-Tell Her About 1t 6-2
+ DAVID BOWIE-China Gurl 7-3
* ASIA-Don't Cry 95
* RICK SPRINGFIELD-Human Touch 10-6
oo BONNIE TYLER-Total Eclipse Of The Heart
oo FRANK STALLONE-far From Over

Northeast Region
mmsm % PRIME MOVERS memm

BONNIE TYLER-Totai Eclipse Of The Heart
(Columbia)

BILLY JOEL-Tell Her About It (Columbia)

MEN WITHOUT HATS-The Safety Dance
(Backstreet)

mmmmm® TOP ADD ONS

PRINCE-Delirious (Warner Bros.)

ROD STEWART-What Am | Gonna Do (Warner
Bros.)

THE POLICE-King Of Pain (A&M)

s BREAKOUTS masamaas

STEVIE NICKS-If Anyone Falls (Modern)

JOAN JETT AND THE BLACKHEARTS-Everyday
People (Blackheart/MCA}

HUEY LEWIS & THE NEWS-Heart & Soul
(Chrysalis)

WGUY-FM—Bangor
{Larry Clark-M.D.)

* & SHALAMAR-Dead Giveaway 8-1

& ASIA-Don't Cry 14-6

+ BONNIE TYLER-Total Eclipse Of The Hzart 23-10

* JACKSON BROWNE-Lawyers In Love Z4-16

* BRYAN ADAMS-This Time 27-18

®e PRINCE-Delirious

oo HERBIE HANCOCK-Rockit

© DONNA SUMMER-Unconditional Love

o WHAM-Bad Boys

© THE FIXX-0ne Thing Leads To Another

© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
{ Wnte The Book

o CLUB HOUSE-Do It Again Mediey With Billi Jean

o THE KINKS-Don't Forget To Dance

® JOAN JETT AND THE BLACKHEARTS-Everyday
Peaple

® AGNETHA FALTSKOG—Can't Shake Loose

© ANNE MURRAY-A Little Good News

* MANHATTAN TRANSFER-Spice Of Lite

WHEB-FM—Portsmouth
{Rick Dean—M.D.)
% BONNIE TYLER-Totai Eclipse Of The Heart 5-1
% ASIA-Don't Cry 10-7
% SHALAMAR-Dead Giveaway 12-8
* STRAY CATS-(She's) Sexy + 17 16-1%
* THE POLIGE-King Ot Pain 18-14
®o SPANDAU BALLET-True
oo THE MOTELS-Suddenly Last Summer
© MICHAEL JACKSON-Human Nature
o THE MOODY BLUES-Sitting At The Wteel
© ROD STEWART-What Am | Gonna Do
® MADNESS-It Must Be Love
© JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing
© AGNETHA FALTSKOG-Can't Shake Locse

WHFM-FM-Rochester
{Marc Cronin—M.D.)
%% BONNIE TYLER-Total Eclipse Of The Heart 5-1
& MEN WITHOUT HATS-The Safety Cance 6-2
* BILLY JOEL-Tell Her About it 14-7
* ASIA-Oon't Cry 158
 STRAY CATS-(She's) Sexy + 17 22-13
oo ELVIS COSTELLO AND THE ATTRACTIONS-
Everyday | Write The Book
oo GEORGE BENSON-Lady Love Me

WIFI-FM (1-92)—Philadelphia
(Doug Welldon—M.D.}

oo TRAVARES-Deeper In Love

oo MEN AT WORK-Or. Heckyll & Mr. Jive

© JOAN JETT AND THE BLACKHEARTS-Everyday
People

© JOE ESPOSITO-Lady, Lady, Lady

© LITTLE RIVER BAND-You're Driving We Qut Of My
Mind

® PRINGE-Delirious

© MARY JANE GIRLS-All Night Long

® STEVIE NICKS-]f Anyone Falls

WACZ-AM-Bangor
{Michael 0'Hara—M.D.)
%% MICHAEL SEMBELLO-Maniac 3-1
* % MEN AT WORK-(t's A Mistake 8-4
* ROD STEWART-Baby lane 7-5
* QUARTERFLASH-Take Me To Heart 16-11
* JOAN JETT AND THE BLACKHEARTS-fake friends
15-12

WIGY-FM—Bath
(Scott Robbins—M.D.)
& MICHAEL SEMBELLO-Mamiac 2-1
*% JACKSON BROWNE-Lawyers In Love 8-4
* BILLY JOEL-Tell Her About It 14-6
* RICK SPRINGFIELD-Human Touch 11-§
* MEN WITHOUT HATS-The Safety Dance 17-10
oo STEVIE NICKS-If Anyone Falts

wwWwW americanradiohistorv com

oo KANSAS-Fight Fire With Fire

© STRAY CATS—(She's) Sexy + 17

® THE TALKING HEADS-Burning Down The House
© THE MOTELS-Suddenly Last Summer

o MADNESS-It Must Be Love

© THE MOODY BLUES-Sitting At The Wheel

© AGNETHA FALTSKOG-Can't Shake Loose

© PRINCE-Delirious

WKCI-FM (KC-101)-New Haven
{Stef Rybak—M.D.)

% MICHAEL JACKSON-Human Nature 6-1

% BONNIE TYLER-Total Eclipse Df The Heart 10-3

* MEN WITHOUT HATS-The Salety Dance 13-9

#* ASIA-Don't Cry 17-13

% THE POLICE-King Of Pain 28-19

®e THE FIXX-One Thing Leads To Another

oo KENNY ROGERS WITH DOLLY PARTON-Islands In

The Stream

o THE TALKING HEADS-Burning Down The House

* MADNESS-(t Must Be Love

® GEORGE BENSON-Lady Love Me

© ROBERT PLANT-Big Log

WKFM-FM-Syracuse
(John Carucci—P.D.)
% MICHAEL SEMBELLO-Mansac 1-1
%% RUFUS FEATURING CHAKA KHAN-Ain't Nobody
138
* MICHAEL JACKSON-Human Nature 17-9
* AIR SUPPLY-Making Love Out Of Nothing At All 18-10
 SPANDAU BALLET-True 21-12
oo STEVIE NIGKS-If Anyone Falls
oo BRYAN ADAMS-This Time
o THE POLICE-King Of Pain
® ROD STEWART-What Am | Gonna Do
© THE ANIMALS-The Night
© KENNY ROGERS WITH 0OLLY PARTON-Islands In
The Stream
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
1 Wnite The Book
© JOAN JETT AND THE BLACKHEARTS-Everyday

People
© AGNETHA FALTSKOG-Can't Shake Loose
© DONNA SUMMER-Unconditional Love
© JOBOXERS—just Got Lucky
o MINOR DETAIL-Canvas Of Life

WNBC-AM-New York City
{Babette Stirland—M.D.)

4 % EURYTHMICS-Sweet Dreams 2-1

% MICHAEL JACKSON-Human Nature 8-3

* BILLY JOEL-Tell Her About It 9-5

* LAURA BRANIGAN-How Am | Supposed To Live
Without You 13-11

* BONNIE TYLER-Total Echpse Of The Heart 17-12

oo RITA COOLIDGE-AN Time High

® ELTON JOHN-Kiss The Brde

o PEABO BRYSON/RDBERTA FLACK-Tomght |
Celebrate My Love

WOKW-FM-Ithaca
(Denny Alexander—M.D.)
% FRANK STALLONE-Far From Over 12-9
% JIM CAPALDI-Living On The Edge 16-12
+ ASIA-Don't Cry 17-13
# BILLY JOEL-Teli Her About It 20-15
* MICHAEL SEMBELLO-Maniac 25-20
®e MANHATTAN TRANSFER-Spice Of Life
oo THE MOTELS-Suddenly Last Summer
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing}
o DEF LEPPARD-Foolin'
® AGNETHA FALTSKOG-Can't Shake Loose
© CHEAP TRICK-Dancing The Night Away
© JOBOXERS-just Got Lucky
® BOB WELCH—Fever
© SHEENA EASTON-Teletone (Long Distance Love Affair
o PRINCE-Delrious

WPRO-FM—Providence
{Tom Cuddy—M.D.)

4% RICK SPRINGFIELD-Human Touch 6-3

% JACKSON BROWNE-Lawyers In Love 7-4

+* LAURA BRANIGAN-How Am | Supposed To Live
Without You 8-5

* BILLY JOEL-Tell Her About It 9-6

* BONNIE TYLER-Total Eclipse Of The Heart 18-10

® STRAY CATS—(She's) Sexy + 17

o DONNA SUMMER-Unconditional Love

© SHEENA EASTON-Telefone {Long Distance Love Affair)

© MADNESS-It Must Be Love

© PAUL ANKA-Hold Me ‘Til The Mornin® Comes

© THE POLICE-King Of Pain

® ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Wnte The Book

© THE FIXX—One Thing Leads To Another

© THE MOTELS-Suddenly Last Summer

o ROD STEWART-What Am | Gonna Do

© SERGI0 MENDES—Rainbow's End

WPST-FM-Trenton
(Tom Taylor-—M.D.}
*% MICHAEL SEMBELLD-Maniac 1-1
*% MEN AT WORK-It's A Mistake 4-3
# BILLY JOEL-Tell Her About It 5-4
* DONNA SUMMER-She Works Hard For The Money 7-5
* MEN WITHOUT HATS-The Safety Dance 9-7
®e JOAN JETT AND THE BLAGKHEARTS-Everyday
People
oo CARLY SIMON-You Know What To Oc
® THE MOTELS-Suddenly Last Summer
o THE MOODY BLUES-Sitting At The Wheel
o STACY LATTISAW-Muracles
o BRYAN ADAMS-This Time
© PRINCE-Delinous
© ROD STEWART-What Am | Gonna Oo
o DEF LEPPARD-foolin'
© MANHATTAN TRANSFER-Spice Of Life
o STEVIE NICKS-If Anyone falls
© MEN AT WORK-Dr. Heckyll & Mr. Jive

WRCK-FM-Utica Rome
{Jim Rietz—M.D.)
4k BILLY JOEL-Tell Her About It 15-9
% BONNIE TYLER-Total Eclipse Of The Heart 20-13
# THE POLICE-King Of Pain 25-15
* NAKED EYES-Promises Promises 21-16
* ELTON JOHN-Kiss The Bride 26-20
@ STEVIE NICKS-If Anyone Falis
oo MADNESS-It Must Be Love
o DEF LEPPARD-Foolin'
© QUARTERFLASH-Take Me To Heart
® ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
o SPANDAU BALLET-True
o THE MOODY BLUES-Sitting At The Wheel
© QUIET RIOT-Cum On Feel The Noize
© THE MOTELS-Suddenty Last Summer
© MINOR DETAIL-Canvas Of Life

WSPK-AM—-Poughkeepsie
(Chris Leide—M.D.}
% MICHAEL JACKSON-Human Nature 4-1
% BONNIE TYLER-Total Eclipse Of The Heart 6-2
* BILLY JOEL-Teil Her About It 7-3
* JACKSON BROWNE-Lawyers In Love 8-4
* ELTON JOHN-Kiss The Bride 105
®e THE FIXX-One Thing Leads To Another
oo JOAN JETT AND THE BLACKHEARTS-Everyday
People
o THE POLICE-King Of Pain
* THE MOODY BLUES-Sitting At The Wheel
o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

WTRY-AM-Albany
{Bill Cahill—M.D.)
%% MICHAEL SEMBELLO-Maniac 2-1
% JACKSON BROWNE-Lawyers In Love 6-3
% RICK SPRINGFIELD-Human Touch 5-5
 JOURNEY-After The Fall 8-6
* MEN WITHOUT HATS-The Safety Dance 10-7
*o ANNE MURRAY-A Little Good News
oo THE MOODY BLUES-Sitting At The Wheel
© THE POLICE-King Of Pain
© SHEENA EASTON-Telefone (Long Distance Love Affarr)
© THE FIXX-One Thing Leads To Another
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© THE TALKING HEADS-Burning Dows The House
© PRINCE-Delinous
© BRYAN ADAMS-This Time

WTSN-AM-Dover
{Jim Sebastian—M.D.]
* 4« MICHAEL SEMBELLO-Maniac i-1
* % EURYTHMICS-Sweet Dreams 3-2
* MEN WITHOUT HATS-The Safety Dance 19-4
* NAKED EYES-Promises Promises 15-6
# ELTON JOHN-Kiss The Bride 26-14
»o BONNIE TYLER-Total Eclipse Of The Heart
ee ROD STEWART-What Am | Gonna Do
® THE POLICE-King Dt Pain
o KENNY ROGERS WITH DOLLY PARTONislands In
The Stream
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© FRANK STALLONE-Far From Over
© THE MOODY BLUES-Sitting At The Wheel

WXKS-FM-Boston
(Jeni Donaghey—M.D.}

© MICHAEL JACKSON-P.Y.T (Pretty Young Thing)

® ROD STEWART-What Am | Gonna Do

© MADNESS-It Must Be Love

© HIGH INERGY-Back In My Arms Again

o WHAM-Bad Boys

o DONNA SUMMER-Unconditional Love

© SMOKEY ROBINSON AND BARBARA MITCHELL-
Blame It On Love

© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

© JUICE NEWTON-Tell Her No

© PRINCE-Delinous

o MANHATTAN TRANSFER-Spice Of Life

© THE POLICE-King Of Pamn

« SHEENA EASTON-Telefone (Long Distance Love Affair)

Mid-Atlantic Region
wmmm % PRIME MOVERS mmwm

AIR SUPPLY-Making Love Out Of Nothing At All
(Arista)

MICHAEL JACKSON-Human Nature (Epic)

JACKSON BROWNE-Lawyers In Love (Asylum)

s ® TOP ADD ONS mmmam

THE FIXX-One Thing Leads To Another (MCA)

MADNESS-It Must Be Love (Geffen)

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia)

s BREAKOUTS s
STEVIE NICKS-If Anyone Falls (Modern)

WAEB-AM-Allentown
(Mike Chapman—M.D.)

& BILLY JOEL-Tefl Her About It 1.1

% MICHAEL JACKSON-Human Nature 2-2

* LAURA BRANIGAN-How Am | Supposed To Live
Without You 6-3

 AIR SUPPLY-Making Love Out Of Nothing At Al 10-5

* GEORGE BENSON-Lady Love Me 159

@ JACKSON BROWNE-Lawyers In Love

e AL JARREAU-Trouble in Paradise

© SERGI0 MENDES-Rainbow's End

© PEABO BRYSON/RDBERTA FLACK-Tonight |
Celebrate My Love

WBSB-FM-Baltimore
{Jan Jefteries—M.D.)
%% MEN WITHOUT HATS-The Safety Dance -1
% MICHAEL JACKSON-Human Nature 9-2
* JACKSON BROWNE-Lawyers In Love 10-4
* AIR SUPPLY-Making Love Out Of Nothing At All 14-11
# STRAY CATS—(She’s) Sexy + 17 19-15
oo STEVIE NICKS~If Anyone Falls
oo PRINCE-Deiinous
© BONNIE TYLER-Total Eclipse Df The Heart
o THE POLICE—King Of Pain
© RO0 STEWART-What Am | Gonna Do
o THE FIXX-One Thing Leads To Another

WCIR-FM—Beckley
{Boh Spencer—M.D.)

% MICHAEL SEMBELLO-Maniac {-1

4 MICHAEL JACKSON-Human Nature §-2

* AIR SUPPLY-Making Love Out Of Nothing At All 7-3

* RICK SPRINGFIELD-Human Touch 4-4

 JACKSON BROWNE-Lawyers In Love 13-6

o KENNY ROGERS WITH DOLLY PARTON-islands In
The Stream

© THE POLICE-King Of Paim

© BRYAN ADAMS-This Time

o PEABO BRYSDN/ROBERTA FLACK-Tomght |
Celebrate My Love

© SHEENA EASTON-Telefone (Long Distance Love Affair)

© RONNIE MILSAP-Don't You Know How Much | Love
You

WFBG-AM-Altoona
(Tony Booth—M.D.)

% FRANK STALLONE-Far From Over 23-13

% SPANDAU BALLET-True 30-21

* ROBERT PLANT-Big Log 3529

* MADNESS-It Must Be Love 38-30

* HEART-How Can | Reluse 39-31

© THE FIXX-One Thing Leads To Another

o THE MOODY BLUES-Sitting At The Wheel

© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© ROD STEWART-What Am | Gonna Do

® STAGY LATTISAW-Miracles

o DEF LEPPARD-Foohn'

© THE ANIMALS-The Night

® ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book

o STEVIE NICKS-If Anyone Falls

© PABLO CRUISE-Will You Won't You

® AL JARREAU-Trouble In Paradise

o HUEY LEWIS & THE NEWS—Heart And Soul

(Continued on page 20}
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Based on station playlists through Tuesday (8/30/83)

Ploylist Prime Movers W
Ploylist Top Add Ons @

® Continued from page 19

WKRZ-FM-Wilkes-Barre
{Jim Rising—P.D.)
% QUARTERFLASH-Take Me To Heart 51
% DAVID BOWIE—China Girl 9-3
* JACKSON BROWNE—Lawyers In Love 10-4
* THE HUMAN LEAGUE—(Keep Feeling) Fascination 13-7
 SPANDAU BALLET-True 20-13
o BRYAN ADAMS-This Time
®o PRINGE-Delirious
o PAUL ANKA-Hold Me Til The Mornin' Comes
o THE POLICE-King Of Pam
o SHEENA EASTON-Telefone (Long Distance Love Affarr)
o THE MOODY BLUES-Sitting At The Wheel
o MADNESS-It Must Be Love
o GRAHAM PARKER-Life Gets Better
© GARLY SIMON-You Know What To Do
o STEVIE NICKS-If Anyone Falls
© AGNETHA FALTSKOG-Can't Shake Loose
o HUEY LEWIS & THE NEWS-Heart And Sout
© STYX-High Time

WNVZ-FM-Norfolk
{Steve Kelly—M.D.)

* % MICHAEL JACKSON-Human Nature 8-4

4% BONNIE TYLER-Total Echpse Of The Heart 11-6

* ASIA-Don't Cry 13-8

* FRANK STALLONE-Far From Over 22-1§

#* STRAY CATS—(She's) Sexy + 17 24-20

o SHEENA EASTON-Telefone (Long Distance Love Affair}

© THE POLICE-King Of Pan

© HEART-How Can 1 Refuse

o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream

© THE BEE GEES-Someone Belonging To Someone

© PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love

© MADNESS-It Must Be Love

© ROBERT PLANT-Big Log

WOQXA-FM—York
(Dan Steele—M.D.}
* % JACKSON BROWNE-Lawyers In Love 12-8
# % MICHAEL JACKSON-Human Nature 14-10
* NAKED EYES-Promises Promises 17-13
* SPANDAU BALLET-True 23-18
# FRANK STALLONE-Far From Over 24-21
®e THE KINKS-Don't Forget To Dance
e PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
o KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© JUICE NEWTON-Tell Her No
o SHEENA EASTON-Telefone (Long Distance Love Affair)
© THE MOTELS-Suddenly Last Summer
© PRINCE-Delirious

WRQX-FM—Washington
(Mary Tatem—M.D.)

oo STEVIE NICKS-If Anyone Falls

e THE FIXX—One Thing Leads To Another

o BONNIE TYLER-Total Eclipse Of The Heart

© ROD STEWART-What Am | Gonna Do

© THE KINKS-Don't Forget To Dance

WRVQ-FM—Richmond
(Jim Payne—M.D.)
% TACO-Puttin’ On The Ritz 3-1
* % BONNIE TYLER-Total Eclipse Of The Heart 9-7
* MICHAEL JACKSON-Human Nature 10-8
* SPANDAU BALLET-True 23-16
* AIR SUPPLY-Making Love Out Of Nothing At All 31-26
oo MANHATTAN TRANSFER-Spice Of Life
oo MIDNIGHT STAR-freak-A-Zoid
o THE BEE GEES-Someone Belonging To Someone

WXIL-FM—Parkersburgh
{Paul Demille—M.D.}
% BONNIE TYLER-Total Eclipse Of The Heart 1.1
*% MICHAEL SEMBELLO-Maniac 2-2
* RICK SPRINGFIELD-Human Touch 3-3
#* LOVERBOY-Strike Zone 16-5
+ JOE ESPOS!TO-Lady, Lady, Lady 27-18
oo JUICE NEWTON-Teil Her No
oo BRYAN ADAMS-This Time
© LITTLE RIVER BAND-You're Driving Me Out Of My

Mind

© JEFFREY 0SBORNE-Don't You Get So Mad

© JOAN JETT AND THE BLACKHEARTS-Everyday
People

o MADNESS-It Must Be Love

© PAUL YOUNG-Wherever | Lay My Hat

o MEN AT WORK-Dr. Heckyll & Mr. Jive

© HUEY LEWIS & THE NEWS—Heart And Soul

© MITCH RYDER-The Thrill Of 1t All

WXLK-FM—Roanoke
(David Lee Michaels—M.D.)
* % SNUFF-Bad Bad Billy 1-1
% SPANDAU BALLET-True 20-13
* JEFFREY 0SBORNE-Don't You Get So Mad 19-14

* STARBUCK-The Full Cleveland 22-16

# MEN WITHOUT HATS-The Safety Dance 29-25
ee THE KINKS-Don't Forget To Dance

oo EDDIE RABBITT-You Put The Beat In My Heart
© THE MOTELS-Suddenly Last Summer

© MADNESS-It Must Be Love

o THE FIXX-One Thing Leads To Another

WYCR-FM-York
(J.J. Randolph—M.D.)
% MICHAEL SEMBELLO-Maniac 1-1
% BILLY JOEL-Tell Her About It 10-4
* MEN WITHOUT HATS-The Safety Dance 18-8
+* ASIA-Don't Cry 19-10
* AR SUPPLY-Making Love Qut Df Nothing At All 17-12
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© THE MOTELS-Suddenly Last Summer
© THE ANIMALS-The Night
© ROBERT PLANT-Big Log
© THE KINKS-Don't Forget To Dance
o STEVIE NICKS-If Anyone Falls
o THE TALKING HEADS-Burning Down The House
o THE MOODY BLUES-Sitting At The Wheel
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Write The Book
o THE FIXX-One Thing Leads To Another
© MADNESS-It Must Be Love
© DONNA SUMMER-Unconditional Love

WZYQ-FM—Frederick

{Kemosabi Joe—M.D.)
*% AIR SUPPLY-Making Love Out Of Nothing At All 2-1
* % DONNA SUMMER-She Works Hard For The Money

* MICHAEL JACKSON-Human Nature 13-8

#* JACKSON BROWNE-Lawyers In Love 11-9

* RICK SPRINGFIELD-Human Touch 14-11

oo BONNIE TYLER-Total Eclipse Of The Heart

oo THE MOTELS-Suddenly Last Summer

o SPANDAU BALLET-True

© THE BEE GEES-Someone Belonging To Someone
© DFX 2-Emotion

© MADNESS-It Must Be Love

Southeast Region
mmmm % PRIME MOVERS =mmm

BONNIE TYLER-Total Eclipse Of The Heart
(Columbia}

MICHAEL JACKSON-Human Nature (Epic)

BILLY JOEL-Tell Her About It (Columbia)

mmmmm® TOP ADD ONS smmmm

PRINCE-Delirious (Warner Bros.)

THE MOODY BLUES-Sitting At The Wheel
(Threshold}

THE MOTELS-Suddenly Last Summer (Capitol)

e BREAKOUTS maswm

STEVIE NICKS-If Anyone Falls (Modern)
DONNA SUMMER-Unconditional Love (Mercury)

WAEV-FM-Savannah
{4.D. North—M.D.)

% MICHAEL SEMBELLO-Maniac -1

* % BONNIE TYLER-Total Eclipse Of The Heart 10-2

* MICHAEL JACKSON-Human Nature 12-6

* LAURA BRANIGAN-How Am | Supposed To Live
Without You 13-8

* SPANDAU BALLET-True 24-17

oo THE MOODY BLUES-Sitting At The Wheel

oo ROD STEWART-What Am | Gonna Do

© STACY LATTISAW-Miracles

© BRYAN ADAMS-This Time

o STEVIE NICKS-If Anyone Falls

© LITTLE RIVER BAND-You're Driving Me Out Of My
Mind

WANS-FM-Anderson/Greenville
(Rod Metts—M.D.}

% MICHAEL JACKSON-Human Nature 8-3

% BILLY JOEL-Tell Her About it 11-5

* ASIA-Don't Cry 14-8

* BONNIE TYLER-Total Eclipse Of The Heart 17-10

* SPANDAU BALLET-True 26-20

eo STEVIE NICKS-If Anyone Falls

oo MADNESS-ft Must Be Love

© SERGI0 MENDES-Rainbow's £nd

© THE MOTELS-Suddenly Last Summer

© THE MOODY BLUES-Sitting At The Wheel

© BRYAN ADAMS-This Time

© PRINGE-Delirious

© THE FIXX-One Thing Leads To Another

WAXY-FM-Ft. Lauderdale
(Kenny Lee—M.D.)
% BONNIE TYLER-Total Eclipse Of The Heart 3-1
%% MICHAEL JACKSON-Human Nature 4-4
# CULTURE CLUB-I'l Tumble 4 Ya 5-5
* EURYTHMICS-Sweet Dreams 10-7
* PAUL ANKA-Hold Me 'Til The Mormin* Comes 11-8
oo SERGIO MENDES-Rainbow's End
oo GEORGE BENSON-Lady Love Me

WBBQ-FM-Augusta
(Bruce Stevens—M.D.)
* % BONNIE TYLER-Total Echipse Of The Heart 12-1
* % ASIA-Don't Cry 16-10
* AIR SUPPLY-Making Love Out Of Nothing At All 20-11
* JEFFREY OSBORNE-Don't You Get So Mad 27-17
+ SPANDAU BALLET-True 28-18
oo PRINCE-Delirious
oo MANHATTAN TRANSFER-Spice Of Life
© MADNESS-it Must Be Love
o THE MOODY BLUES-Sitting At The Wheel
© AGNETHA FALTSKOG—Can't Shake Loose
© DONNA SUMMER-Unconditional Love
© ROD STEWART-What Am | Gonna Do
© THE MOTELS-Suddenly Last Summer
© STEVIE NICKS-If Anyone Falls
© BRYAN ADAMS-This Time

WBGM-FM-Tallahassee
{Jack Norris—M.D.)
* % LAURA BRANIGAN-How Am | Supposed To Live
Without You 20-12

% NAKED EYES-Promises Promises 21-13

* FRANK STALLONE-Far From Over 23-16

* SHALAMAR-Dead Giveaway 28-19

* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 37-25

oo STEVIE NICKS-If Anyone Falis

oo JOAN JETT AND THE BLACKHEARTS-Everyday
People

© PRINGE-Delirious

© HEART-How Can | Refuse

© SERGI0 MENDES-Rainbow’s End

© THE KINKS-Don't Forget To Dance

© THE $.0.S. BAND-Just Be Good To Me

© THE COMMODORES-Only You

© BETTE MIDLER-AIl | Need To Know

o MEN AT WORK-Dr. Heckyll & Mr. Jive

WCGQ-FM—Columbus
{Bob Raleigh—M.D.}
& STRAY CATS—(She's) Sexy + 17 20-16
*% LAURA BRANIGAN-How Am | Supposed To Live
Without You 22-18
4 JUICE NEWTON-Tell Her No 28-24
* HEART-How Can [ Refuse 29-25
* THE TALKING HEADS-Burning Down The House
30-26
oo ROD STEWART-What Am | Gonna Do
ee STEVIE NICKS-Ii Anyone Falls
o KENNY ROGERS WITH DOLLY PARTON-Islands ln
The Stream
o SPANDAU BALLET-True
© ELTON JOHN-Kiss The Bride
© KAJAGOOGOO-Hang On Now
© MADNESS-It Must Be Love
© BRYAN ADAMS-This Time
© AGNETHA FALTSKOG-Can't Shake Loose

WCSC-AM—Charleston
{Chris Bailey—M.D.)
% MICHAEL SEMBELLO-Maniac 4-2
% JACKSON BROWNE-Lawyers In Love 7-4
* BILLY JOEL-Tell Her About It 9-6
* ASIA-Don't Cry 9-6
* BONNIE TYLER-Total Eclipse Of The Heart 13-7
oo MEN AT WORK-Dr. Heckyll & Mr. Jive
oo STEVIE NICKS-If Anyone Falls
© ROD STEWART-What Am | Gonna Do
o THE MODDY BLUES-Sitting At The Wheel
© THE MOTELS-Suddenty Last Summer
© PRINCE-Detirious
© AGNETHA FALTSKOG-Can't Shake Loose
© JDAN JETT AND THE BLACKHEARTS-Everyday
People
o BRYAN ADAMS-This Time
o MANHATTAN TRANSFER-Spice Df Life
© DONNA SUMMER-Uncondittonal Love
© THE COMMODORES-Only You
© STACY LATTISAW-Miracies
© HUEY LEWIS & THE NEWS-Heart And Soul

WDCG-FM—Durham

{Randy Kahrich—M.D.)
%% THE HUMAN LEAGUE-(Keep Feeling) Fascination

21
% TACO-Puttin’ On The Ritz 10-3
* MICHAEL JACKSON-Human Nature 11-5
* BILLY JOEL-Tell Her About It 15-8
* BONNIE TYLER-Total Echpse Of The Heart 23-14
@ FRANK STALLONE-Far from Over
© GEORGE BENSON-Lady Love Me
© SPANDAU BALLET-True
© THE POLICE-King Of Pain
© ROBERT PLANT-Big Log
® JUICE NEWTON-Tell Her No

WFLB-AM—Fayetteville
{Larry Canon—M.D.)

% AIR SUPPLY-Making Love Out Of Nothing At All
14-4

* % SPANDAU BALLET-True 18-5

* SERGIO MENDES-Rainbow's End 17-9

* FRANK STALLONE-Far From Over 24-13

* KENNY ROGERS WITH DOLLY PARTON-(slands In

The Stream 36-31

oo ANNE MURRAY-A Little Good News

oo DONNA SUMMER-Unconditional Love

o THE FIXX-One Thing Leads To Another

© EDOIE RABBITT-You Put The Beat In My Heart

© THE MOTELS-Suddenly Last Summer

o AL JARREAU-Trouble In Paradise

© STEVIE NICKS-If Anyone Falls

o PABLO CRUISE-Will You Won't You

© THE COMMODORES-Only You

© CEE FARROW-Should | Love You

© DEF LEPPARD-Foolin’

© JOBOXERS—Just Got Lucky

WHHY-FM-Montgomery
(Mark St. John—M.D.)
* % MICHAEL JACKSON-Human Nature 6-2
* ASIA-Don't Cry 9-4
* AIR SUPPLY-Making Love Out Of Nothing At Al 116
* BILLY JOEL-Tell Her About It 187
* JEFFREY 0SBORNE-Don't You Get So Mad 17-10
oo PRINCE-Delirious
oo DONNA SUMMER-Unconditional Love
* THE COMMODORES-Only You
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Wnte The Book
o THE MOTELS-Suddenly Last Summer
© BRYAN ADAMS-This Time
© ANNE MURRAY-A Little Good News

WHYI-FM-Miami
(Frank Amadeo—M.D.)
*% STEVIE NICKS-Stand Back 6-3
% STACY LATTISAW-Mtracles 8-5
* BONNIE TYLER-Total Eclipse Of The Heart 17-10
* GRAND MASTER FLASH AND FURIOUS FIVE-New
York, New York 23-15
oo STEVIE NICKS-it Anyone Falls
o PETER SCHILLING-Major Tom (Coming Home)
© JACKSON BROWNE-Lawyers In Love
© SPANDAU BALLET-True
® JEFFREY 0SBORNE-Don't You Get So Mad
© BETTE MIDLER-Only In Miami
© GEORGE BENSON-Lady Love Me
© PRINGE-Defirious
« THE MOODY BLUES-Sitting At The Wheel
© EDDY GRANT-I Don't Wanna Dance

WINZ-FM-Miami
(Mark Shands—M.D.)
* & AIR SUPPLY-Making Love Out Of Nothing At All 1-1
*% FREEZE-1.0.U. 33
* PLANET PATROL-Cheap Thrills 7-5
* TACO-Puttin’ On The Ritz 8-6
* BONNIE TYLER-Total Eclipse Of The Heart 28-12
oo MADONNA-Holiday
oo WHAM-Bad Boys
© THE S.0.5. BAND-Just Be Good To Me
© SPANDAU BALLET-True
© PRINGE-Definious

WIVY-FM—Jacksonville
(Dave Scott—M.D.)

*% LAURA BRANIGAN-How Am | Supposed To Live
Without You I-1

% AIR SUPPLY-Making Love Out Of Nothing At All 3-2

* BILLY JOEL-Tell Her About It 7-4

# SPANDAU BALLET-True 14-11

* KENNY ROGERS WITH DOLLY PARTON-Islands tn

The Stream 24-17
o BONNIE TYLER-Total Echipse Of The Heart
o DENIECE WILLIAMS-I'm So Proud

WIXV-FM-Savannah
{J.P. Hunter—M.D.}
% BONNIE TYLER-Total Eclipse Of The Heart 2-1
* % MICHAEL JACKSON-Human Nature 8-6
+ THE POLICE-King Of Pain 25-15
% STYX-High Time 26-17
% RICK JAMES—Cold Blooded 29-22
o PAUL YOUNG-Wherever | Lay My Hat
oo BRYAN ADAMS-This Time
© JUICE NEWTON-Tell Her No
o THE MOODY BLUES-Sitting At The Wheel
© KANSAS-Fight Fire With Fire
© HUEY LEWIS & THE NEWS-Heart And Soul
© MADNESS-It Must Be Love
© THE MOTELS-Suddenly Last Summer
© GRAHAM PARKER-Life Gets Better
© CHARLIE-Heartaches Began

WJDQ-FM—Meridian
{Chuck McCarthey—P.D.)

% BILLY JOEL-Tell Her About It 11-3

% FRANK STALLONE-Far From Over 22-12

* SPANDAU BALLET-True 25-18

* KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream 36-19

* SHEENA EASTON-Telefone (Long Distance Love
Aftair) 35-24

© PRINCE-Delirious

o THE MOTELS-Suddenly Last Summer

© THE FIXX-One Thing Leads To Another

© ROD STEWART-What Am | Gonna Do

© PAUL ANKA-Hold Me ‘Til The Mornin' Comes

© STEVIE NICKS-If Anyone Fails

© THE §,0.8. BAND-Just Be Good To Me

o LEE GREENWO0OD-Somebody's Gonna Love You

WIDX-AM—-Jackson
(Bill Crews—M.D.)
* % MICHAEL JACKSON-Human Nature §-1
% MEN WITHOUT HATS-The Safety Dance 5-2
* JACKSON BROWNE-Lawyers In Love 9-6
* BILLY JOEL-Tell Her About It 10-7
* BONNIE TYLER-Total Eclipse Of The Heart 15-10
oo THE MOODY BLUES-Sitting At The Wheel
oo DONNA SUMMER-Unconditional Love
© THE MOTELS-Suddenly Last Summer
© EODIE RABBITT-You Put The Beat In My Heart

WKRG-FM-Mobile

{Scott Griffith—P.D.}
* % THE HUMAN LEAGUE-(Keep Feeling) Fascination
21

* % JACKSON BROWNE-Lawyers In Love 3-2

* MEN WITHOUT HATS-The Safety Dance 7.5

* BONNIE TYLER-Total Eclipse Of The Heart 18-7
* THE POLICE-King Df Pain 34-25

e BRYAN ADAMS-This Time

oo PRINGE-Defirious

o THE MOODY BLUES-Sitting At The Wheel

© THE MOTELS-Suddenly Last Summer

* JOAN JETT AND THE BLACKHEARTS-Everyday
People

WKXX-FM-Birmingham
(Steve Davis—M.D.)
* % MICHAEL SEMBELLO-Maniac 3-1
% MICHAEL JACKSON-Human Nature 8-4
* RICK SPRINGFIELD-Human Touch 10-6
* BILLY JOEL-Tell Her About It 159
* AIR SUPPLY-Making Love Out Of Nothing At All 20-16
© THE POLICE-King Of Pain
o JEFFREY 0SBORNE-Don't You Get So Mad
© ELTON JOHN-Kiss The Bride
© MADNESS-It Must Be Love
© ROD STEWART-What Am | Goana Do
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© JEFFREY 0SBORNE-Don't You Get So Mad
o THE MOTELS-Suddenly Last Summer
© DONNA SUMMER-Unconditional Love

WOKI-FM—Knoxville
(Gary Adkins—M.D.)
% MICHAEL SEMBELLO-Maniac 1-1
% MEN WITHOUT HATS-The Safety Dance 2-
* BONNIE TYLER-Total Eclipse Of The Heart 7-
* BILLY JOEL-Tell Her About It 11-5
* FRANK STALLONE-Far From Over 18-11
® MIDNIGHT STAR-Freak-A-Zoid
o SHEENA EASTON-Telefone {Long Distance Love Affair)
© ELVIS COSTELLO AND THE ATTRACTIONS-Everyday
| Wnte The Book
© STYX-High Time
© BRYAN ADAMS-This Time
o LIQUID GOLD-What She’s Got
© PRINCE-Delirious
o HUEY LEWIS & THE NEWS-Heart And Soul
o JOAN JETT AND THE BLACKHEARTS-Everyday
People
© THE ANIMALS-The Night
o KANSAS-Fight Fire With Fire
 THE COMMOD ORES—Only You

4
3

WQEN-FM-Gadsden
{Leo Davis—M.D.)
* & FRANK STALLONE-Far From Over 10-3
* % MEN WITHOUT HATS-The Safety Oance 14-7
* KENNY ROGERS WITH DOLLY PARTON-Islands in
The Stream 25-15
* RICK JAMES-Cold Blooded 27-21
% THE $.0.8. BAND-Just Be Good To Me 35-27
[ SF:EENA EASTON-Telefone (Long Distance Love
Affair)
oo MADNESS-It Must Be Love

© BRYAN ADAMS-This Time
© ROD STEWART-What Am | Gonna Do
o MEN AT WORK-Dr Heckyll & Mr. Jive

WQUT-FM—Johnson City
{Dave Adams—M.D.)
# % JOURNEY-After The Fall 9-4
* % JACKSON BROWNE-Lawyers In Love 10-6
* LAURA BRANIGAN-How Am | Supposed To Live
Without You 14-10
* CULTURE CLUB-I'll Tumble 4 Ya 18-13
# ASIA-Don't Cry 28-22
oo THE FIXX-One Thing Leads To Another
oo THE MOTELS-Suddenly Last Summer
© AIR SUPPLY-Making Love Qut Of Nothing At All
© ELTON JOHN-Kiss The Bride
© ROBERT PLANT-Big Log
© SHALAMAR-Dead Giveaway
® STEVIE NICKS-If Anyone Falls
© THE TALKING HEADS-Burning Down The House
© MEN AT WORK-Dr. Heckyll & Mr. Jive

WOXI-FM-Atlanta
[Jetf McCartney—M.D.)
* & BILLY JOEL-Tell Her About It 14-8
* % THE POLICE-King Of Pain 25-15
# THE TALKING HEADS-Burning Down The House

27-20
© KENNY ROGERS WITH DOLLY PARTON-Islands In
The Stream
© THE FIXX-One Thing Leads To Another
© SHEENA EASTON-Telefone (Long Distance Love Affarr)
® THE MOTELS-Suddenly Last Summer
© PRINGE-Delirious

WSEZ-FM-Winston-Salem
{Steve Finnegan—M.D.)
% MICHAEL SEMBELLO-Maniac 1-1
# % BONNIE TYLER-Total Echipse Of The Heart 8-3
* MICHAEL JACKSON-Human Nature 13-4
* MEN WITHOUT HATS-The Safety Dance 15-11
* SPANDAU BALLET-True 27-18
oo JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Piaying
©e ROD STEWART-What Am | Gonna Do
© PRINGE-Delirious
o THE FIXX-One Thing Leads Te Another
© THE MOTELS-Suddenly Last Summer
© STACY LATTISAW-Miracles
o STEVIE NICKS-If Anyone Falls
* THE KINKS-Don't Forget To Dance
o THE MOODY BLUES-Sitting At The Wheel

WSKZ-FM—Chattanooga
(Eric Page—M.D.)
%% BONNIE TYLER-Total Eclicse Of The Heart 6.1

* % JACKSON BROWNE-Lawyess in Love 4-2
* FRANK STALLONE-Far From Over 7-5

* ASIA-Don't Cry 126

* MEN WITHOUT HATS-The Safety Dance 13-7
© THE FIXX-One Thing Leads To Another

© MADNESS-It Must Be Love

© THE MOTELS-Suddenly Last Summer

© THE MOODY BLUES-Sitting At The Wheel

© AGNETHA FALTSKOG-Cant Shake Loose

WWKX-FM—Nashville

{Brian Sargent—M.D.)
# % BONNIE TYLER-Total Eclipse Of The Heart 1-1
% MEN WITHOUT HATS-The Safety Dance 3-3
* BILLY JOEL-Tell Her About It 10-4
* AIR SUPPLY-Making Love Qut Of Nothing At All 12-6
* JACKSON BROWNE-Lawyers In Love 17-13
oo THE M0ODY BLUES-Sitting At The Wheel
ee STEVIE NICKS-If Anyone Falls
o THE POLICE—King Of Pain
o THE FIXX-One Thing Leads To Another
© THE MOTELS-Suddenly Last Summer
© PRINCE-Delirious
© PAUL ANKA-Hold Me 'Til The Mornin' Comes

WYKS-FM—Gainsville

{Lou Patrick—M.D.)
* & ASIA-Don't Cry 2.1
* % MEN WITHOUT HATS-The Safety Dance 6-3
* FRANK STALLONE-Far From Over 9.5
* ROBERT PLANT-Big Log 137
* JAMES INGRAM WITH PATTI AUSTIN-How Do You
Keep The Music Playing 17-11
oo STEVIE NICKS-If Anyone Falls
oo THE FIXX-One Thing Leads To Another
© THE MOTELS-Suddenly Last Summer
© THE MOODY BLUES-Sitting At The Wheel
© AGNETHA FALTSKOG-Can't Shake Loose
* DEF LEPPARD-Foolin’
© ROD STEWART-What Am | Gonna Do

WZGC-FM-Atlanta

{John Young—M.D.)
% BONNIE TYLER-Total Echipse Of The Heart 6-1
% MICHAEL JACKSON-Human Nature 4-2
* MEN WITHOUT HATS-The Safety Dance 11-5
* AIR SUPPLY-Making Love Out Of Nothing At All 13-8
* THE TALKING HEADS-Burning Down The House
2922
oo THE MOODY BLUES-Sitting At The Wheel
oo PRINGE-Delinous
© DONNA SUMMER-Unconditional Love
© THE FIXX-One Thing Leads To Another
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© ELTON JOHN-Kiss The Bride
© THE MOTELS-Suddenly Last Summer

O PIRACY...
T'S BAD BUSINESS !

call

VSDA’S ANTI-PIRACY HOTLINE

toll free

800-257-5259

www americanradiohistorv com
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Dick Clark’s “National Music Survey” has rocketed
to the top on over 520 Mutual stations across the
country. And nowy, it’s sounding better than ever.

With more music to bring you more listeners.
Fewer commercial breaks, to keep them tuned
in to your station. And to give you the finest
sound on the dial, Mutual’'s now broadcasting
“National Music Survey” in stereo —via satellite.

Let Dick Clark take your station up the charts,
behind the scenes, and into the hottest sounds
of today’s music. With Dick Clark and Mutual,

the sound of success never sounded better.

Dick Clarks National Music Survey
Mutual .l

MUTUAL BROADCASTING SYSTEM

www.americanradiohistorv.com
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Rock Albums

ARTIST-Title, Label

THE POLICE-Synchronicity, A&M
10

ASIA-Alpha, Geffen
JACKSON BROWNE—Lawyers In Love, Asylum

ROBERT PLANT—The Principle Of Moments,
Atlantic

HEART—Passionworks, Epic
KANSAS—Drastic Measures, CBS Associated
LOVERBOY —Keep It Up, Columbia

STEVIE NICKS—The Wild Heart, Modern
THE FIXX—Reach The Beach, MCA

STRAY CATS—Rant N’ Rave With The Stray Cats,
EMI-America

THE MOODY BLUES—The Present, Threshold

TALKING HEADS—Speaking In Tongues, Sire

AC/DC—Flick Of The Switch, Atlantic

DEF LEPPARD—Pyromania, Mercury

THE MOTELS—Little Robbers, Capitol

ELVIS COSTELLO—Punch The Clock, Columbia
QUIET RIOT—Metal Health, Pasha

MEK WITHOUT HATS—Rbythm Of Youth,
Backstreet

DANNY SPANOS—Pission In The Dark, Pasha
ZEBRA—Zebra, Atlaatic

BILLY JOEL—An Innocent Man, Columbia
DAVID BOWIE—Let's Dance, EMI/America
QUARTERFLASH—1ake Another Picture, Geffen
STEVIE RAY VAUGHAN-Texas Flood, Epic

BIG COUNTRY—Tne Crossing, Mercury

JOE WALSH-You Bought It—You Name It, Full
Moon/Warner Bros.

THE ANIMALS—Ark, |.RS.
DIO—Holy Diver. Warner Bros.
CONEY HATCH--Outa Hand, Mercury

MICHAEL STANLEY BAND-You Can't Fight
Fashion, EM! America

CHARLIE—Charlie, Mirage

2.1. TOP—Ehminator. Warner Bros.
PRISM—Beat Street, Capitol
DFX2—Emotion, MCA

ELTON JOHN-Too Low For Zero, Geffen

JOAN JETT AND THE BLACKHEARTS—Album,
Blackheart/MCA

RAINBOW —Street Of Dreams, Polydor

THE BREAKS—The Breaks, RCA

RICK SPRINGFIELD~Living In 0Oz, RCA

PETER SCHILLING—Error In The System, Elektra
BRYAN ADAMS—Cuts Like A Knife, A&M
DONNIE IRIS—Fortune 410, MCA

GRAHAM PARKER—The Real Macaw, Arista

BONNIE TYLER—Faster Than The Speed Of Night,
Columbia

FASTWAY —Fastway, Columbia

ERIC MARTIN BAND—Sucker For A Pretty Face.
Elektra

MINOR DETAIL—Minor Detail, Polydor
AXE—Nemesis, Atco

HELIX—No Rest For The Wicked, Capitol
THE KINKS—State Of Confusion, Arista

THE STRAY CATS—Rant 'N" Rave With The Stray Cats, EMI
! America

THE MOODY BLUES—The Present, Threshold
RAINBOW-Street Of Dreams, Polydor (12 Inch)
MICHAEL STANLEY BAND-You Can't Fight Fashion, EMI

America

HUEY LEWIS AND THE NEWS—Heart And Soul, Chrysalis (45)
DOKKEN—Breaking The Chains, Elektra

GENESIS—Mama, Atlantic (45)

GREG LAKE—Manoeuvers, Prism

THE PAYOLAS—Hammer On A Drum, A&M

THE MOTELS—Suddenly Last Summer, Capitol (12 Inch)
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Survey For Week Ending 9/3/83

Top Tracks

ARTIST-Title, Label
THE POLICE—King. Of Pain, A&N
3 |

ASIA—-Don't Cry, Geffen
TRIUMPH—AI! The Way, RCA
THE FIXX—0ne Thing Leads To Another, MCA

THE STRAY CATS—(She's) Sexy + 17, EMI-
America

| KANSAS-Fight Fire With Fire, Epic

HEART—How Can | Refuse, Epic

ASIA-The Heat Goes On, Geffen

ROBERT PLANT—Other Arms, Atlantic

JACKSON BROWNE—Lawyers In Love, Asylum
ROBERT PLANT—In The Mood, Atlantic

THE POLICE—Wrapped Around Your Finger, A&M
TALKING HEADS—Burning Down The House, Sire
THE POLICE-Synchronicity 11, A&M

LOVERBOY—Queen Of The Broken Hearts,
Columbia

DANNY SPANOS—Hot Cherie, Epic
JACKSON BROWNE—For A Rocker, Asylum
BILLY JOEL-Tell Her About It, Columbia
STEVIE NICKS—Enchanted, Modern
ASIA-True Colors, Geffen

MEN WITHOUT HATS-The Safety Dance,
Backstreet

THE MOODY BLUES-Sitting At The Wheel,
Threshold

BONNIE TYLER-Total Eclipse Of The Heart,
Columbia

BIG COUNTRY—In A Big Country, Mercury
Y&T~-Mean Streak, A&M

THE POLICE—Every Breath You Take, A&M
QUARTERFLASH—Take Me To Heart, Geffen

STEVIE RAY VAUGHAN—Pride And Joy, Portrait,
Epic
DIO—Rainbow In The Dark, Warner Bros.

THE HUMAN LEAGUE—(Keep Feeling) Fascination,
A&M

EZEZI)| THE MOTELS—Suddenly Last Summer, Capitol

| QUIET RIOT—Slick Black Cadillac, Pasha/Epic
! DAVID BOWIE—China Girl, EMI-America
THE FIXX—Saved By Zero, MCA
1.1. TOP-Sharp Dressed Man, Warner Bros.
| LOVERBOY-Strike Zone, Columbia
| JOAN JETT~The French Song, MCA

THE EURYTHMICS —Sweet Dreams (Are Made Of
This), RCA

| DEF LEPPARD —Foolin, Mercury

| CHARLIE-It's Inevitable, Mirage

STEVIE NICKS—Nothing Ever Changes, Modern
DFX 2—Emotion, MCA

BRYAN ADAMS--This Time, A&M

DAVID BOWIE--Criminal World, EMI-America
AC/DC—Flick Of The Switch, Atlantic

| DEF LEPPARD—Rock Of Ages, Mercury
ZEBRA-Who's Behind The Door. Atlantic

JOE WALSH—I Can Play That Rock 'N' Roll, Full
Moon/Warner Bros.

MICHAEL SEMBELLO—Maniac, Casablanca
RICK SPRINGFIELD—Human touch, RCA

JOAN JETT AND THE BLACKHEARTS—Fake Friends
Blackheart/MCA

THE ANIMALS-The Night. I.R.S.

DAVID BOWIE—Modern Love, EMI-America
STEVIE NICKS—-Stand Back, Modern

THE KINKS-State Of Confusion. Arista
DONNIE IRIS=Do You Compute, MCA
ROBERT PLANT—Big Log, Atlantic
ASIA—Daylight, Geffen

JACKSON BROWNE—-Cut It Away, Asylum
LOVERBOY—Hot Girls In Love, Columbia

1

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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~ New On TheCharts |

This weekly feature is designed 10 spoilight new artisis
on Billboard’s pop. country and black music charts.

MADONNA

This lady Madonna has plenty of

children at her feet—dancing chil-
dren. that is. as her self-titled Sire
Records debut foxtrots its way up
the Top LPs & Tape chart to 188,
The high energy tunes on this LP
are not surprising coming from Ma-
donna, who studied dance at the
Univ. of Michigan and performed
with New York dance troupes for
two years. An acting stint followed
before she set her sights on a musical
career, which she pursued in Paris as
part of Patrick Hernandez’ touring
entourage. Spurred by an itch for in-
dependence, Madonna moved back
to New York, where she taught her-
self to play the drums. guitar and
keyboards and established a strong
following on the local circuit.
Produced by Reggie Lucas, the LP
features five Madonna originals and
a cut produced by John “Jellybean™
Benitez, “Holiday,” currently mak-
ing its ascent on Billboard’s dance

LEW KIRTON

When Lew Kirton talks, people
listen. Evidence of this is “Talk To
Me." the title cut from the Caribbean
singer’s Believe In A Dream debut,
which jumps to 47 on the current
Black Singles chart. Success is noth-
ing new for Kirton, who, at age 13,
landed a No. | record. “What About
You,” in his homeland. The silky
smooth tenor is a productof an Ang-
lican Church choir in Barbados. His
strectwise sound traces back to the
Lew Drayton Three, a street corner
trio that harmonized the hits of Ray
Charles. Otis Redding and the Plat-
ters.

From that humble corner Kirton
went on to tour with the Blue
Rhythm Combo and the Everly
Brothers before joining the Invita-
tions, with whom he recorded the
Polydor hit “Say The Girl Is Crazy
Opting for a solo career in 1976, Kir-
ton left the group, honed his per-
forming skills while touring with
Tina Turner, Bobby Womack and
Carla Thomas. and eventually re-

KIX BROOKS

Kix Brooks supposedly acquired
his unique sobriquet from his un-
usually well developed activity be-
tore birth. The nickname certainl
seems 10 have proven prophetic. as
Brooks kicks his first single as an art-
1st. “Baby. When Your Heart Breaks
Down,” to a starred 88 on the Hot
Country Singles chart this weck. The
Louisiana native is no novice as a
songwriter—he now holds down the
top spot on the same chart as co-
writer of John Conlece’s “I'm Only In

=

MUSIC TELEVISION *

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. page 27.

chart. The video of her first Sire
single, “Everybody,” demonstrates
Madonna’s concept of a total per-
former and brings to mind a female
version of Michael Jackson.

Formore information. contact Fred
De Mann. 9200 Sunset Blvd., Pent.
house 15, 1.os Angeles, Calif. 90069;
(213) 550-8200.

corded his “Talk To Me” LP.

Produced by Kirton and Russell
Timmons. the LP, which ships late
this month, could make Kirton the
talk of many towns.

For more information. contuct La
Verne Perry, CBS Records Associ-
ated Labels, 51 W. 52nd St.. New
York. N.Y. 10019 (212) 975-7003.

e
il

Despite a variety of jobs, includ-
ing stints working in Alaska on the
oil pipeline and in New England in
advertising. Brooks has always re-
turned to music as his chosen career.
After settling in Nashville and
spending some time refining his
skills. Brooks became involved with
Don Gant’s publishing organiza-
tion. Old Friends/Golden Bridge,
and shortly thercafter signed on as
an exclusive writer.

Brooks’ debut as an artist testifies
to the strong dimension his varied
experiences have added to his music.

For more information. contact Don
Gant Enterprises, P.O. Box 121076,
1225 16:h Ave. S., Nushville, Tenn.
37212; (615) 329-0490.
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GOODPHONE COMMENTARIES

Drawing Up A Battle Plan
To Win The Ratings War

By ANDY BICKEL

Each station in your market is
fighting for a share of the audience,
and the success of their capturing
that share can make the difference
between life and death for their fi-
nancial survival. There are ad-
vances, sneak attacks, commando

field—if they come to you they beat
themselves.

® Security of forces: You must
have a strong staffin all areas—man-
agement, personalities, creative, etc.
Don’t forget that there are two bat-
tlefields for radio: on the air, and

Featured
Programming

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates
indicate local stations have option of
broadcast time and dates.

Sept. 5, lron Maiden, Inner-View, Inner-View
Network, one hour.

Sept. 5, Thomas Dolby, Guest D.J., Rolling
Stone Productions, one hour.

Billboard

dult

ontemporar

These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

HOW AM | SUFPOSED TO
Laura Branigan, Atlantic 7
EMI)

raids, retreats and routs. Arbitrons sales. A strong sales force that un- S A A
> 1L s ept. 5, Heart, Rockline, Global Satellite Net- HUM
6 0 Tl (1 Bk GO, . ?.m‘a'.‘ds your goal can inflict great  york, 90 minutes. | 7| ikl Tockson Epic 3404026 (Porcara/lohn Bettis/WB, ASCAP)

And just as armies stake out a bat- inancial and psychological damage Sept. 5-11, Andy Russell, Music Makers, Nar- ﬁ a7 TELL HER ABOUT IT

tlefield position before the fight, so on your enemy. wood Productions, one hour. Billy Joel, Columbia 38-04012 (Joet Songs, BMI)

i i . i d [ ] ise: i . 4 3| ALL TIME HIGH

) do.radlo stations Thqse with goo Surpr}se Never attack. w:thqut Sept. 5-11, thnny Lee, Country Closeup, Rita Coolidge. AGM 2551 (Blackwood, BM)
ratings and substantial resources surprise. It's your greatest aid to vic- Narwood Productions, one hour. ﬂ. 6l 7 MAKING LOVE OUT OF NOTHING AT ALL
tend to adopt defensive postures, tory. Be deceptive; make them be- Sept. 7, Eivis Costello, The Source, NBC, Live Air Supply, Arista 1.9056 (Lost Boys, BMI)
while stations not as fortunate usu- lieve you’re weak when you're via Satellite. 'ﬁ nyis LADY LOVE ME e et
ally go on the offensive, waging war strong, strong where you're” weak. Sept. 8-11, Dave Brubeck, Dr. John, Herbie g::lrze Benson, Warner Bros. 7-29533 (Hudmar, ASCAP/Newton House/Careers,
against the established leader in the Keep your foe off balance. Bait him, ~ Mann, Don & Deanna On Bleecker Street, Con- 7| s | 11| BLAME T ON LOVE
market. The stations with the small- then crush him. tinuum Network, one hour. Smokey Robinson With Barbara Mitchell, Tamla 1684 (Motown) (Chardax, BM1)
est shares and limited resources of- ® Concentration and economy of ~_ S¢pt-3-11, The New York Bands, Rack Chron- LI e W oo ener Bios, 7-29593 (WarnerTamerlane, BMI/John Betts
ten engage in guerrilla tactics, mak- effort: Use what resources you have  icles, Westwood One, one hour. ASCAP) ' ' ' '
ing quick raids on choice segments to use to gain your objective—butno __ Sept 9'”'“'8 New York Bands, Rock Chron- 9 | 7| 16 | HOLD ME 'TIL THE MORNIN' COMES
of everyone else’s audience. more or no less. Never overextend |cless, the;t\?(lxo: ﬂ"e'ko([)‘: shour." The'S || s ::‘gf";;.h':gﬂ': '33603897 (Sauwanko/Foster Frees, BMI)
The concept of total warfare even your resources; avoid gambling. NBCepS)d n.1im’1tes oc eagulls, The source, Crystal Gayle, Warner Bros. 7-29582
i i 7 i ' ) /Asylum/Mopage /Cotiltion/ M Stars, BM

apphes to the planning processes of That's why the pros kick on fourth Sept. 9-11, Brenda Lee, Solid Gold Country, (Elektra/ Asylum/Mopage /Cotiltion/Moon & Stars, BM)
radio stations. The importance of down : " |6 RAINBOW'S END

: “. . - United Stations, three hours. Sergio Mendes, A&M 2563 (Warner-Tamerlane/Haymaker, ASCAP/David Batteau,
strategic planning for broadcasters ® Flexibility and mobility: Keep Sept. 9-11, David Frizell, Weekly Country BMI)
has become crucial in the market- your chain of command simple so Music Countdown. United Stations. three — 'ﬁ' 16| 4 TRUE ) )
place of the '80s. Not having a strate- that you may go over to the offensive Sept. 9-11, Al Green, Dick Clark's Rock Roll il 3 lss"u‘"‘:;‘; ?:"Te"'-[c;’r';g: 442720 (Reformation, ASCAP)
gic plan. in radio today is as poten- quickly. You must be ready to take And Remember, United Stations, three hours. Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb Brothers/Unichappell,
tially dlSaSFIOUS as not having a advantage of the enemy’s unreadi- Sept. 9-11, Paul Weston, Great Sounds, s I grnlz)m —
battle plan in warfare. ness. United Stations, four hours. Herb Npmm ASM 2562 (Carbert, BMI)

To help you better understand the ® Simplicity of plan: The more Sept. 9-11, U2, Off The Record Special, West- - AR DON'T YOU KNOW HOW MUCH 1 LOVE YOU w
concept of radio as total warfare, complex your plan, the more oppor- wood One, two hours. Ronnie Milsap, RCA 13564 (Kelso Herston, BMI) %
I've listed below, in condensed form, tunities it has to fail. Keep it simple Sept. 9-11, George Benson, part ane, Special JRCHIE LT L e, sy ~
10 principles of warfare taken in and to the point. Above all, it should Edition, Westwood One, one hour. E&a|boksa;o/n8/’§?)bena tkijEpitol G28% (lmRiincERsiree oo ndbernSy rgn
spirit from an actual textbook on allow you to concentrate your Sept. 9-11, Back To School, Dr. Demento, 17 | 8| 13|  EVERY BREATH YOU TAKE @
warfare and strategy. I've reworded strengths against your enemy’s Westwood One, two hours. #r| 2 TheuPolice. A&Mo 2542 (Maagetic/ﬂegzatta/||ie£a|. BMI) g
most so that they relate to radio, but weaknesses. Sept. 3 11, Stevie Hicks, Loverboy, fock A YT Gernand oA 52257 (?:lrjoss Keys/Unichappell/Van Hoy, ASCAP/BM!) =
the changes can’t begin to hide their e Cooperation: It's imperative  bum Countdown, Westwood One, one hour. 19 | 10| 10| ITSAMISTAKE ' o
warlike content. As you read . that everyone at your station under- Cof:tp;(') :'u;sfh:o? o:zaZhesrl::mt' The ol sl 2 m: ::)::)o& Columbia 38-03959 (April, ASCAP) =

. wn, Westw b ur.

through them, think of how each e LR EE ) e Coit's (ol Sept. 9-11, Gene Watson, Live From Gilleys, America, Capitol 5236 (April/Russell Ballard/Poison Oak, ASCAP) o
principle might apply to you, your toward its realization. Just as you Westwood One. one hour 2|13 1 WORDS -
station and your market. strike at your enemy’s weak point, so Seot. 9-11. Stevi u"‘. ks Elvis Costelk F.R. David,. Carrere 101 (PolyGram) (ASCAP) o

® Objective: Above all else, the may he at yours R Mt S e ol2®| 2 TOTAL ECLIPSE OF THE HEART =

fth C battle d J p) T Iy is it vi Prism, Off The Record, Westwood One, one hour. Bonnie Tyler, Columbia 38-03906 (E.B. Marks/Lost Boys, BMI) E

success of the ratings battle depends ® Morale: Not only is it vital that Sept. 10, Ringo's Yellow Submarine, ABC-FM ﬁ YOU PUT THE BEAT IN MY HEART ‘ 3
on you and your staff having a clear your staff have a high morale, but so Radio Network, one hour. Eddie Rabbitt, Warner Bros. 7-39512 (Malven/Cottonpatch/Dejamus, ASCAP) >
understanding of the goal of your must your competition if they are to Sept. 10, Oak Ridge Boys, Rosanne Cash, Lee Br| | 6| uwrsmiove _ -] )
t E h & St If d ¢ ” Jackson Browne, Asylum 7-69826 (Elektra) (Night Kitchen, ASCAP) [}
stauon. Everything you do shou win. you can undermine your Greenwood, Silver Eagle Stars For Children V, ﬁ | s DONT FORGET TO DANCE
c.ontnbute to the eventual rqallza- enemy’s morale you’ve won more part one, ABC Entertainment Network, 90 min- The Kinks, Arista 1-9075 (Davray, PRS)
tion of that goal. Remember, if you than halfthe battle—and you can en- utes. m| a1 ;Um"‘('cg" THE R‘rjl’l
have planned .inte]ligently, follow- ter the combat with an awesome ad- Sept. 10, Temptations, Solid Gold Saturday nlalis Mafoo,'.mm 1333,73 Wk
ing that plan will make you the win- vantage. If your enemy has lost Night, RKO Radioshows, five hours live. Louise Tucker, Arista 1-9022 {Chartel, Arista, BMI)
ner. hope, he has lost the battle. Sept. 10-11, Irene Cara, Hot One, RKO Radio- I }'E,u ':‘mt"o i

® Offensive action: A war has ® Administration: Once the battle shaws, one hour. ] } ﬁ % | 2|  SoicoNE BELONEE TO sﬁ,,}é‘},s,."[" 4
never been won without going on plan has been agreed on, the admin- Sept. 11, Producer Profile, Martin Rushent, The Bee Gees, RSO 8152357 (PolyGram) (Gibb Brothers/Unichappell, BMI)
the offensive. But when you do, al- istration should provide the com- Rolling Stones Continuous History Of Rock And || s ;:ko::'%%s ngm;?ﬁca 8170 (Rondor/Aimo, ASCAP)
ways go against your enemy’s weak- mander with the maximum re- L G138 593 BRI TV R R, n|n|w AL Tmsy LOVE ' '
ness—never go against his strengths. sources when he needs them. - Sept. 11, Jefferson Starsh;:p, Twisted Sister, Debarge, Gordy 1660 (Motown) (lobete, ASCAP)

Find his weak spot and exploit the I'll add one more principle, one I ':ﬁ BISCU;: ARG AN EE b m g:nl;fnzgol:es Motown 1694 (0Id Fashion, ASCAP)
opportunity. Try to pick the battle- believe in more than any of the oth- " rs one hour. A u| 8|2 NEVER GONNA LET YOU GO '
X ept. 11-14, Nazareth, Rockweek, Continuum : ;
ers: a]ways use your cCommon sense. Radio Network one hour ﬁ . . Sueiﬁl&cMendes, ALM 2540 (ATV/Mann & Weil, BMI)
New LP & Tape oYr(n):erlZea]rir;]OSt guaranteed that no Sept. 12, Robert Piant, Inner-View, Inner- gichaeASSCeAnF\’;mello, Casablanca 812516.7 (PolyGram) (intersong/Famous/Warner
LAl View Nefwork, one hour oS
Releases, page 25 Andy Bickel i - ! ' : IETIE) |  DONT GET SO MAD
» Pag " lf s Rl sed Sept. 12, Rindy Ress of Quarterflash, Guest # Jefirey Osborne, A&M 2561 (Almo/March 9/Gravity Raincoat/WB, ASCAP/
consuttant. D.J., Rolling Stone Productions, one hour. Naymaker/Warner-Tamerlane, BMI)
Sept. 12, Dave Davies, Triumph, Rockline, BB E"h: AGAIN ) .
Ak khkhhhkhhhkhhhkhhhhkhk khhkhkhkkkkh | ClobalSatelie Network, 90 minutes. =1 R s P e e
™~ »* Sept. 12-18, Anita 0'Day, Music Makers, Nar- Eurythmics, RCA 13533 (Sunbury)
: THE ScH;lNRINE RE:‘.II_-ITFOa BEI)NIGHT | wood Productions, one hour. o [ n TELEFONE (LONG DISTANCE LOVE AFPAD) | -
L i . - heena Easton, America 8172 (Mighty Mathison/Slapshot, BM!I
x * Sept. 12 1_8, Sylvia, Country Closeup, Nar ﬁ m SPIE OF LIFE
x # | Wood Productions, one hour. Marhattan Transfer, Atlantic 7:89786 (Rod Songs/DIA/Samuic/Aimo, ASCAP
e OPEN 24 HOURS > Sept. 16-18, Duran Duran, The Source, NBC, 0| n| 19| Loy " : ® _ ! )
x ’ * 90 minutes. e e Ir.m(';‘r;:'n‘\sgod, MCA 52199 (Vogze/’Welk/ChriswaId/Hopn/MCA, BM1/ASCAP)
L H ; ... WHAT A FEELIN
& LARR Y PARKER S » 6 Sept. 1613, j".“ Ed Broyvn,The Browns, Solid Irene Cara, Casablanca 811440-7 (Polygram)
- * old Country, United Statloqs, three hours. (Chappell/Famous/GMPC/Alcor, ASCAP)
x o Sept. 16-18, loe Bushkin, Great Sounds, 2| N 6 Eu. TUMCBLEA YA
i i ulture Club, Virgin/Epic 34-03912 (Virgin/Chappell, ASCAP
. * U"g:dtsfglfgsbf'o:t Dick ks Rock Rl And o || LN To thOW _—— )
* pt. 1b-1o, Diom, Dick Llark's Kock Kol An Bette Midler, Atiantic 7-89789 (ATV/Mann And Weil/Braintree/Snaw, BMI)
* Remember, United Stations, four hours. “|aln TAKE ME TO HEART
* : Sept. 16-18, Tom T. Hall, Country Count %?r%g:;? Geffen 7-29603 (Warner Bros.) (Narrow Dude/Bonnie Bee/Good/
: by dovgn, United Stations, three hours. ) | w0l 1 HOW DO YOU KEEP THE MUSIC PLAYING
ept. 16-18, Loverboy, Heart, Eurythmics, lames Ingram With Patti Austin, Qwest 7-29618 (Warner Bros.) (WB, ASCAP)
* * Off The Record, Westwood One, one hour. 6| 33| 8 ONE MIND, TWO HEARTS
* * Sept. 16-18, Pat Travers, Saxon, In Concert, o e | :{;’i‘%.ﬁ:’gx‘:'[os”sz (Hear No Evil/ Miricott, BMI)
* * Westwood One, one hour. . John Denver & Emmylou Harris, RCA 13562 (Cherry Mountain, ASCAP)
x »* Sept. 16-18, Chaka Khan, Budweiser Concert 2] 5 u ALL THE LOVE IN THE WORLD
x »* Hour, Westwood One, one hour. ol oA o gﬁo':rﬁmWa{ow&%ng Pl(-)9032 (Gibb Brothers, BMI, admin. Unichappell, BMI)
4l . WER
* * Sept. 16-18, ZZ Top, Off The Record Special, . . . .
= George Fishoff, MMG 9 (George Fishoff/White Forest, ASCAP
* - > oy »* Westwood One, two hours. 50| 43| M4 STOP IN THE NAME OF LOVE )
x 206 S. Beverly Dr. *  Sept. 16-18, George Benson, part two, Spe- The Hollies, Atfantic 7-89819 (Stone Agate, BMI)
x at Charleville, Beverly Hills, CA » cial Edition, Westwood One, one hour. T et e ) ) — -
_ ) . o those products demonstrating the greatest airplay gains this week (Prime M X
x (213) 274-56?8' »* We:tep;;) dl(s) le&o RO(;'kabﬂIy, Rock Chronicles, ® Recording Industry Assn. of America seal for sales of l,wo,(l)olunits (seal i:diyu?ed by d::st)‘.'A R:cordinx In‘:uesrtsr)y
™ Telephones at Each Dining Booth * s:t 0 '1‘8- K';‘:‘sa‘;“’kob P —— Aesn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
ARk kA AR AR A AN AR A AN AR AN A AR A Kk & B o Koo HODEN Hany oct A

bum Countdown, Westwood One, one hour.
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Rainbow Enters Vid Rental Fray

Bay Area Record Chain Branching Out In Top Store

By EARL PAIGE

SAN FRANCISCO — The Bay
Area remains a major U.S. battle-
ground for record/tape chains mov-
ing into video rental. The latest to
enter the fray is 18-unit Rainbow
Records, which this month is intro-
ducing video rental at its top store in
suburban Greenbrae.

“We have to be into video rental,”
says Rolf Filosa, the six-year-old
chain’s controller. “Otherwise, cus-
tomers have still another reason to
shop at Wherehouse, Tower and
Record Factory, which are all into it
now.”

Rainbow, under the direction of
its president John Tyrell, is the sec-
ond major local chain to enter the
video rental field within the past two
months. Thirty-unit Record Factory
recently took the plunge in subur-
ban Colma; like Rainbow, it tar-
geted its top store as a pilot oper-
ation (Billboard, June 18).

Like Record Factory and other

chains now getting involved, Rain-
bow got into video early but was not
structured for rentals. “We signed a
distribution agreement that we
wouldn’t rent,” Filosa explains.
“Then the video specialty stores that
didn’t sign the agreement sprung up
all over the Bay Area. The bottom
dropped out of the sales market, and
we decided to wait until conditions
changed.” Record Factory also
flirted with video three years ago be-
fore dropping it.

Rainbow’s video bid, while re-
flecting national patterns of record/
tape chain entry, does have its own
exclusive twists. For one thing, a co-
founder of Rainbow, Jason Gilman,
who sold out his interests to his fel-
low founder Tyrell two years ago, is
also in video here.

After Gilman sold out as part of
an agreement he retained one rec-
ord/tape store, Embarcadero Rec-
ords. Gilman now has a separate
video store, Family Video Playhouse,
adjacent to one of Rainbow’s units

FORMER RAINBOW PRINCIPAL

on Sutter here and he is planning
more.

Record Factory executives cred-
ited Wherehouse’s success with trig-
gering that chain’s entry into video,
and Filosa also points to the Integ-
rity Entertaining chain. “We’ll prob-
ably go three-tier in rental pricing
like Wherehouse, though we are still
working out the fine details,” he
says.

A banner will shortly go up an-
nouncing “Video Rental Soon” at
the 3,500 square foot Greenbrae
Rainbow. At a store of that size,
Rainbow’s executives feel a com-
petitive inventory of 700 titles can be
accommodated, with VHS probably
dominating Beta by a 4:1 ratio.
Existing impact plastic tracks for
LPs can be adapted easily for video-
cassettes.

Rainbow will tighten up space de-
voted to LPs. It already displays
prerecorded cassettes openly along
walls using the Sensormatic shop-

(Continued on page 26)

Gilman Building New Video Chain

By JOHN SIPPEL

LOS ANGELES—Retailing vet-
eran Jason Gilman, who sold his in-
terest in Rainbow Records two years
ago, is building another San Fran-
cisco area chain, which is devoted to
video. He retains the single-unit Em-
barcadero Records (separate story,
this page).

Gilman is in his first month in
video software and accessories with
Video Playhouse in downtown San
Francisco. The first-floor 600 square
foot location is off to a fast start; Gil-
man says it'’s doing so well that he’s
pondering a larger location, perhaps
2,000 square feet, with a broader in-
ventory base.

Gilman did some planning before
he opened his first video specialty
store, which has a theatre-like at-
mosphere. All store personnel, for
example, are garbed in black pants,
white shirts and ushers’ vest-like
jackets. Browser boxes are cus-
tomized so that Beta and VHS
videocassettes and videodisks fit
snugly into the display fixtures.

Gilman estimates that 70% of his
800 different titles are VHS, 20%
Beta and 10% videodisks. New re-
leases and fast movers are on his
“hit” wall near the register.

Accessories are still building. So
far, pegboard hooks display blank
Memorex, TDK and Maxell video
tape, along with the Videolink line

RECORDS = 8 TRACK TAPES « BASSEITES

SEND FOR FREE
CATALOG LISTING

Huge Selection of
Manufacturers’
Deletions, Overruns,
CIoseouts. TRADE ONLY)

POP x SHOWS ~ MOVIES x JAZZ
COUNTRY & WESTERN » ROCK
CLASSICS ~ INSTRUMENTALS
VOCALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

SURPLUS RECORD

and Tape Distributors

Building 5A, PO Box 479 1120 West Exchange Avenue WORLD WIDE
Passaic, N.J. 07055 Chicago, IllmonsG 609

203 778-0877 (212) 695-6117 (312) 376-84 TELEX 133404
NY WELLS « PETER HYMAN  MERRILL OR JACK ROSE  NY RECORD PAS

IMMEDIATE DELIVERY

84-184 Dayton Avenue

of accessories ranging from patch
cords to switches and various types
of cable. Gilman carries movie post-
ers and a line of gourmet popcorn
that boasts 10 flavors at prices from
59 cents to $1.49.

Playhouse is pushing its $25 an-
nual membership video club,
wherein members get two movies
per month free. Daily rental fees are
$1.99 for current releases, $2.50 for
catalog and $3.50 for X-rated titles.
Videodisks run $2 daily. The week-
end special is $3.99 across the board
for Friday through Monday morn-
ing. Playhouse recently mailed its
first club newsletter, which specifies
specials and details of the store’s
special reservation program for
members.

Gilman has not set the date for the
opening of his second store opening,
nor has he chosen its location. But he
knows that he hopes to carry a full
line of giftware in the larger store.

Surplus Distrib
To Consolidate
In Chicago Site

CHICAGO—Surplus Record &
Tape Distributors will consolidate
its operation in a southwest down-
town Chicago site (Billboard, Sept.
3), owners Manny Wells and Merrill
Rose confirm.

“We just bought a building, after
renting the same location for several
years,” Wells states. The warehouse
is 60,000 square feet, with additional
space for the administration area.

The major surplus distributor-
ship, begun 13 years ago by Wells
and Rose, has had East coast ware-
house space in Passaic, N.J. for the
past six years, prior to which it was
quartered in Rochelle Park, N.J.
Wells and Pete Hyman will remain
in the East, with a sales office in ei-
ther New Jersey or the New York
City area. Rose says that Mickey
Kozzi will manage the merged Chi-
cago warehousing.

Pair Records, a subsidiary of Sur-
plus, will also warehouse in Chi-
cago. Sam Goff of Pair will base
with Wells and Hyman.
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" NewProducts

Blackbourn Inc. of Eden Pralrle, Minn. adds an eight-pack video game album
to its line of audio storage products. The vinyl covered album fits on a book-
shelf and houses all Atari game cartridges.

Tt dme e

bim il e

Apple Computer’s new monochrome 12-inch video display monitor displays

24 80-character lines with high resolution graphics in P31 green phospher.

The monitor also has a tilt mechanism. The U.S. suggested retail price is
$229 and includes a 90-day warranty.

WHAT SELLS
BESIDE(S)

BUMPER STICKERS

CHES

BUTTONS

Many record stores are finding iong profits in rock-n-roll
accessories from C.P. Rock! Posters, tour programs, buttons,
patches, etc. Everything in our huge selection is fully licensed
and absolutely guaranteed to sell!

Call toll free 1-800-852-3087
in California 1-800-852-8871

Write for a free complete catalog
Wholesale and retail requests welcome!
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LPRCAAFL1-4854 $8.98 LP RCACPL1-4858 $9.98
This listing of new LP/Tape releases is designed Al?o/:'IwnS‘O(jfEG CA AFK1-4845 $8.98 DIE'EXE)EU;J%:\Ne CACPK1-4858 $9.98
o enable retailors 200 "f’ldi:I p’°“"";“::f’;'°7:" EP Hip City HCR 101 $6.98 BRANCA. GLENN LP RCAAFL1-1683 $8 98 HAWAII
up-to-the minute on available new product. The o LP digital AKC1-4740 $12.98 o Underground
following configuration abbreviations are used: ADICHIE Sgpn&g::;y&_fjo. 3 (Gloria) N e OLgesalr:;x?SR 1Ooré;r
LP—album; EP—extended play. CD—Compact Bless This Mess b/w Everyday CAdigital AKK 1-4740 $12.98
Disc; CA—cassette; 8T—8-track cartridge. Mul- EP Adichie AR-C7771 No List B'_’I;IO\‘:\.INEFi TdOM DORSEY. TOMMY . see Frank Sinatra H:AY‘\:VHARD, NcI|CK
i i ithi ockin’ Radio : ‘ ick Heywar
tiple records and/or 'apf:em,::::,:‘:::,w,:,h,',: AKLAFF, PHEEROAN LP Arista ALB-8107 (RCA) $8.98 EXPRESSION LP Arista ALB-8106 (RCA) $8.98
E::em eses following Fits Like A G|oé:8207 . o508 CAAC8.8107 $8.98 The Expression CAACB-8106 $8.98
8 EP Gramavision (PolyGram) . BRUCE. MICHAEL LP OZSSP6-4975(AM,‘RCA) :g 98 HORIZONTAL BRIAN
ALLEN, DEBORAH Rock Rolls On GRS 228 Vertical A )
Cheat The N-gHttt 8514 5 08 LP Euro Tech ET-4-27-1 $8.98 FABER, GEORGE, & STRONGHOLD é‘;‘é‘}‘%g"gg?‘a'“c’"” 86001 (AM/RCA) :g_gg
= LP RCA mini MHL1-851 9 George Faber & Stronghold :
HK1.8514 $5.98 CHRISTIE, LOU
POPULAR ARTISTS CAM Lou Christie Does Detroit BSoundlimagel2or 8 s SE8108 JACKSON. JOE
ATLANTICSTARR LP 51 West Q16260 GT Néglr&%fc)gvagosmm
Yours Forever COMATEENS GT =
LP A&M SP4948 (RCA) $8.98 ’ . LP A&M SP 4976 (RCA) $8.98 JANKEL, CHAS
Pictures On A Strin .
ADAMS, BRYAN CACS 4948 $8.98 LB Mercury Virgin 813 078-1 EES3 $8.98 Chazablanca
Cuts Like A Knife BLUEZQO (PolyGram) $8.98 GODWIN, PETER LP A&M SP 12503 $5.98
€D A&M CD-4919 {RCA) 2Bv2 CAB814078-4 $8.98 Correspondence CACS 12503 $5.98
LP Polydor 815 025-1 (PolyGram) $8.98 JENNINGS. WAYLON
CAB815025-4 $8.98

Waylon & Company
HALL, DARYL, & JOHN OATES

Rock & Soul. Part 1 {Continued on page 53)

Survey For Week Ending 9/10/83

Midline LPs.

€ Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced. stored in a retrieval system. or transmitted, in any form
or by any means, electronic. mechanical. photocopying, r1:cording. or otherwise, without the prior written permission of the publisher.
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E S Suggested
| = |28 5|3 List
| £ |25 Z 2|58 Prices
v | ® | | NI T | & |, | NI LP,
T |5 | 5| Atist Cassettes. || @ | b5 | &5 | Artist Dist Cassettes.l
g | & | Label, No. (Dist. Label) 8 Track = ] g | = L__L:ibel,_&;. (Dist. Label) Co 8-Track
DAVID BOWIE 1972 2y EEEELYBUI;AK Thrilf 1972
The Rise And Fall MCA 37040 wea | 598
01, gy, Sardust 27 30| 7| JUDAS PRIEST 1977
—_— Sin After Sin [
THE WHO Columbia PC-34787 | c8s
Who's Next 1’
| MeA s e 28| 25| 5| STEELY DAN 1980
- 1 Gaucho
3| 363 | cAROLE KING 1971 | | wew 31220 Mea | 598 |
apestry 29| 38| 27| KENNY LOGGINS 1977
+ | LpicPE343 16 — CBS 1 Celebrate Me Home
4 | 4|11 | STEELY DAN 1977 I | Columbia PC-34655 [ |
o we | 598 || 30 4761] DAN FOGELBERG 1972
| _ LU Home Free
5 71(63] g_ILLY ,JWOEL 1974 ) | ]| EeicStckPC31751 | cBs 3
| Fano Wan 31| 39| 3| ELTON JOHN 1977
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Now Playing

This Type Of Game Teaches Typing

By FAYE ZUCKERMAN

Computer programs that teach
typing skills have become consistent
top-sellers for most major merchan-
disers of software. In order to use a
computer, one must know how to
type. and it is believed that many
first-time computer users or buyers
lack that skill.

“Master Type” by Lightening
Software, Palo Alto, and “Type At-
tack™ by Sirius Software are shoot-
‘em-up arcade games in which game
play centers on teaching typing
skills. Says Jerry Jewell, president of
Sirius, “When most people complete
a couple of rounds of “Type Attack.’
they know how to type.” “Type At-
tack”™ is available for Commodore,
Apple and Atari computers.

Another new typing program for
the Commodore VIC-20 is “Sprint

Type.” from Computer Software As-
sociates of Randolph, Mass., which
teaches typing by rote. A sentence
appears on the screen, and the user is
timed on how fast the sentence is
typed. “Sprint Type” will also report
the number of errors and will keep
track of typing speeds, reporting the
fastest during each session.
*x kK

Have you been to the dentist
lately? Such a grim reminder is the
theme behind “Jawbreaker” from
Sierra On-Line and Activision's
“Plaque Attack.” both of which pro-
vide fast action and a challenge.

“Jawbreaker,” now available for
Apple and Commodore VIC-20
computers, is a maze arcade game in
which giant jaws with a full set of
shining white teeth are being chased
through a candy store by children. If
one of the youngsters catches the

Christmas album

Holiday Season.

Order Now.

or Starland today

4642 Western Avenue
Lisle, lllinois 60532

Christ |

The Smurfs™, Ted E. Bear'" and The Raccoons™
carol their way down profit lane this Holiday
Season, each with a new and exciting

Available in records and cassettes, the
Christmas albums, in addition to their other
releases, make these characters the pick of the

Contact your local representative

312/960-5100
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jaw, all its teeth fall out. But if the
Jaws can manage to outrun the chil-
dren and eat all the candy on the
maze, a giant toothbrush will brush
the teeth clean and allow for another
turn in the candy store. Players have
the choice of eating candy to a classi-
cal music selection or to the regular
beeps of an arcade game.

In “Plaque Attack.” a toothpaste
tube must shoot plaque-causing
food away from a full set of teeth.
One hard level to shoot away is

when the strawberries attack. And if

a piece of fruit lands on a tooth, one
watches as the tooth decays.
* k%

Gessler  Publishing  Company,
known for its foreign-language teach-
ing materials, will be entering the edu-
cational software arena with “Poker
Pari,” a card game in French, and
“Anagramas HispanoAmericanos.”
a geography lesson in Spanish.
These new titles will be made avail-
able for the Apple Ile computer.

With a suggested price of about
$39.95, the programs are expected 1o
contain high resolution graphics.
When answering correctly on the
French program, the users are re-
warded with “Bravo!™

* kK

Communicating home computers is
an idea that the Yankee Group, Bos-
ton, Mass., predicts will be reality by
the fourth quarter of 1985. The re-
search company finds that more
than one-fifth of the 22 million per-
sonal computer homes in 1985 will
be outfitted with modems. Cur-
rently. 4.5 million homes have com-
puters.

Though some are skeptical about
the computer becoming a major
force in the home so soon, the study
outlines the growth of these silicon
chip marvels as beginning in 1983,
with a number of home terminals re-
ceiving software from cable deliv-
eries. Then, in the next few years,
more than two million video game
console owners will become con-
nected to direct telephone lines. ac-
cording to the study. Additionally. it
concludes that 1.5 million tele-
phones with computer capabilities
will soon be installed in U.S. homes.

The report explains: “The cultural
separation of the Bell operating
companies from their parent com-
pany (AT&T) is proceeding even
more rapidly than the physical
breakup. ... The operating com-
panies are beginning to explore op-
portunities in markets far afield
from their traditional business—pay

(Continued on opposite page)

sssssssssssBIG TURNOUT EXPECTED

. Merchandiser Show Set

## LOS ANGELES—More than 500 area retailers are expected to attend
2 the second annual Retail Merchandiser Show Sept. 11-12 at Harrah's,
?’. Atlantic City, sponsored by A.l. Rosenthal Associates.

'-E The Warminster, Pa. accessories distributor has 20 participating man-
Ei’ ufacturers who will exhibit during the two-day event. The list includes
Es Scotch, BASF, PD Magnetics, Maxell, Fuji, Memorex, Sony and TDK,
i tape manufacturers: Dynasound, Savoy Leather, and Innovative Con-
! cepts, home entertainment storage units; Recoton, Discwasher and
i Allsop, disk and tape care materials; Eveready batteries; and Nortron-
¥ icsand Wabash, floppy disks and other computer software; Video Spe-
B cialties, video accessories; Wico, video game accessories and American

5: Express, travel certificates.

P

% Those attending will be given entry blanks from which will be chosen
% winners of prizes including a Ford Escort and a 14-foot Hobie sailboat.
E; Retailers will also see a preview of fixture and display materials to be
? provided by exhibiting product makers.

- - )/

7 s bl 3
RECORD CROWDS—Fans flock to Album Den, Midlothian Turnpike, Rich-

;’ ASY £

mond, Va. for an in-store appearance by Scandal.

Rainbow Records Enters
Bay Area Vid Rental Fray

® Continued from page 24

lifting guard system (“You can't
imagine what it does to cassette sales
to have them so accessible,” Filosa
says.).

Rainbow, like other chains getting
into video rental, will probably es-
chew a club rental plan. The chain
plans to stock videodisks but has not

Chains Attend
VSDA Meet

SAN FRANCISCO-Rain-
bow Records and Record Fac-
tory, two locally based record/
tape chains newly involved with
video rental (separate story, this
page). sent executive contingents
to the national Video Software
Dealers Assn. (VSDA) meeting
here Aug. 28-31, adding notice-
ably to the mix of video special-
ty and record/tape outlets now
renting video titles.

Following VSDA’s June board
meeting in Chicago, another
huddle was held here Aug. 29 be-
tween VSDA leaders and board
members of the National Assn.
of Recording Merchandisers
(NARM), which sponsors
VSDA. NARM retail chains ex-
panding into video were repre-
sented by NARM president Lou
Fogelman, Tower’s Russ Solo-
mon, Jack Eugster of Musicland
and Paul David of Camelot.

Full coverage of VSDA will
appear in Billboard's Sept. 17 is-
sue, in the Video and Retailing
sections.

decided whether to rent them. VCR
rental is also being considered.

Adult titles will be stocked. too,
but Filosa says that displays will be
discrect. Pointing to Wherehouse’s
success with adult merchandise as
an indication of that product cate-
gory’s strength, Filosa says that
Rainbow wants to maintain a family
shopping image and will thus
handle adult titles *“carefully.”
(Record Factory displays adult
goods at one end of an 80-foot video
rental wall display in its Colma
store.)

Reflecting another national pat-
tern, Filosa says Rainbow will prob-
ably use a different name for its
video departments—most likely
“Rainbow Video Theatre”—because
the Rainbow Records name is
closely identified with just records,
tapes and related accessories. A
heavy local print and radio cam-
paign is planned for the entry.

Despite Rainbow’s new move into
video, Filosa stresses, *We never in-
tend 10 go too far away from records
and tapes. That's our business.” The
chain has ignored video games and
remains cool toward computer soft-
ware, he indicates.

In the past, Rainbow has ex-
tended into traditional accessories,
emphasizing blank tape. Bins of
blank tape in all units punctuate Fi-
losa’s contention that the chain is
now a major force in that category.
Two Rainbow stores also offer Com-
pact Discs.
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MTV Adds & Rotation

This report does not include those videos in recurrent or oldie rotations. For further
information. contact Buzz Brindle. director of music/programming.
MTV(212)944-5399.

NEW VIDEOS ADDED:
Alarm, “The Stand,” IRS
Asia, “The Smile Has Left Your Eyes.” Geffen
Peter Baumann, “Strangers In The Night,” Portrait
Tim Finn, “Through The Years,” Oz
Friday, “You Don't Want To Know,” no label
Grand Alliance, “Helpless,” A&M
Inxs, “To Look At You,” Atco
Joan Jett, “Everyday People,” MCA
Kinks, “Don’'t Forget To Dance,” Arista
Nils Lofgren, *‘Across The Tracks,” Backstreet
Minor Detail, “Canvas Of Life,” Polydor
Moody Blues, “Sittin" Behind The Wheel,” Threshold
Rainbow, “Street Dreams,” Polydor
Spys, “Midnight Fantasy,” EMI America
Units, “Girl Like Me,” Epic
Mari Wilson, “Just What I've Always Wanted,” London
HEAVY ROTATION (3-4 plays a day):
Asia, “Don’t Cry.” Geffen
Jackson Browne, “Lawyers In Love,” Asylum
Def Leppard, “Foolin’,”” Mercury
Fixx, “One Thing Leads To Another.,” MCA
Billy Idol, “Dancing With Myself,” Chrysalis
Billy Joel, ““Tell Her About It,”" Columbia
Kansas, “Fight Fire With Fire,”” Kirshner
Loverboy, “Queen Of The Broken Hearts,.”” Columbia
Robert Plant, “Big Log,” Atlantic
Police, “Every Breath You Take,” A&M
Quarterflash, “Take Me To Heart,” Geffen
Bob Seger, “Makin’ Thunderbirds,” Capitol
Donna Summer, “She Works Hard For The Money,” Mercury
Stray Cats, “Sexy + 17, EMI America
ZZ Top, “Sharp Dressed Man,”” Warner Bros.
MEDIUM ROTATION (2-3 plays a day):
Bryan Adams, “This Time,” A&M
Animals, “The Night,” IRS
B-52's, “Legal Tender,” Warner Bros.
B-52’s, “Song For Future Generations,” Warner Bros.
Charlie, “It’s Inevitable,” Mirage
Culture Club, “T’ll Tumble 4 Ya,” Epic
DFX 2, “Emotion,” MCA
Ronnie Dio, “Rainbow In The Dark,” Warner Bros.
EBN/OZN, “AEIOU,” Elektra
ELO, “Rock ’n’ Roll Is King,” Jet
Eurythmics, “Love Is A Stranger,” RCA
Joan Jett, “French Song,” MCA
Journey, “After The Fall,” Columbia
Men At Work, “Dr. Heckyll And Mr. Jive,” Columbia
Men Without Hats, “Safety Dance,” Backstreet
Quiet Riot, “Cum Feel The Noise.”” Pasha/CBS
Shalamar, “Dead Giveaway,” Solar
Rick Springfield, “Human Touch,” RCA
Frank Stallone, “Far From Over,” RSO
Talking Heads, “Burning Down The House,” Sire
Bonnie Tyler, “Total Eclipse Of The Heart,” Columbia
Neil Young, “Wondering,” Geffen
LIGHT ROTATION (1-2 plays a day):
A Flock Of Seagulls, “Talking,” Jive
Adrenalin, “Angel In The Day,” Musical Signature
Axe, “Heat In The Street,”” Atco
Aztec Camera, “Oblivious,” Warner Bros.
Big Country, “In A Big Country,” PolyGram
Bouncing Balls, “*American Anthem,” Tender
Jim Capaldi, “Living On The Edge.” Atlantic
Cobra, “Blood On Your Money,” Epic
Coney Hatch, “First Time For Everything,” Mercury
The Cure, “The Walk,” Sire
Dave Edmunds, “Information,” Columbia
Cee Farrow, “Should I Love You,” Rocshire
Fastway, “We Become One,” Columbia
Fleshtones, “Right Side Of A Good Thing,” IRS
Herbie Hancock, *Rockit,” Columbia
Helix, “Heavy Metal Love,” Capitol
Human League, “Mirror Man,” A&M
Iron Maiden. “Trooper,” Capitol
JoBoxers, “Just Got Lucky,” RCA
Elton John, “Kiss The Bride,” Geffen
Kajagoogoo, “Hang On Now,” EMI America
Kissing The Pink, **“Maybe This Day.” Atlantic
Little Girls, “How To Pick Up Girls,” PVC/Jem
Eric Martin Band, “Sucker For A Pretty Face.” Elektra
Motorhead, “One Track Mind,” Mercury
Gary Myrick, “Message Is You.” Epic
Naked Eyes, “Promises, Promises,” EMI America
Graham Parker, *‘Life Gets Better,” Arista
Plimsouls, “A Million Miles Away,” Geffen
Will Powers, “Adventures In Success,” Island
R.E.M., “Radio Free Europe.” IRS
Ramones, “Time Has Come Today,” Sire
Peter Schilling, *Major Tom,” Elektra
Spandau Ballet, “True,” Chrysalis
Danny Spanos, “‘Excuse Me,” Pasha/CBS
Michael Stanley, “My Town,” EMI America

{Continued on page 64)
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Software Booms For Handleman

Rackjobber Serving 250 Mass Merchandiser Accounts

By JOHN SIPPEL

LOS ANGELES—Front-running
Handleman Co. is now serving more
than 250 accounts nationwide repre-
senting more than a dozen mass
merchandiser chains with home
computer software.

Steve Strome, vice president of
Handleman’s home computer divi-
sion, says he feels comfortable with
the new product category because it
closely parallels the record/tape/ac-
cessories trade. Handleman, that in-
dustry’s oldest rackjobber, is also the
first rackjobber in the U.S. solely to
offer software to its accounts.

“Computer software comple-
ments our existing business,” Strome
says. “In both activities, we deal with
multiple vendors, maintain broad
inventories of many different types
of product, work on new releases
and have different configurations,
such as 43s, cassettes and LPs, or the
computer’s cartridge, disk and cas-
sette configurations.”

Strome says Handleman is now
serving such chains as Sears, K-
mart, J.L. Hudson, Murphy's Mart
and Jamesway with software and ac-
cessories. He stresses that Handle-
man is racking “third party-pro-

duced software.” This software
enlarges the base of the mass mer-
chant, in that up to Handleman's en-
try. the chains had primarily been
selling software bought direct from
hardware manufacturers.

Handleman, under Strome’s
aegis. tested the software waters for
over a year before making the com-
mitment in April. At the same time
(fall 1982) that Strome and Syl
Schaeffer, the firm’s chief financial
officer and vice president/treasurer,
made a formal presentation to man-
agement for computer software,
Handleman was considering other
potential new product areas, they
say.

Recalling discussions with poten-
tial software vendors, the Handle-
man duo say they went into profit
margins, advertising programs, in-
ventory levels and inventory protec-
tion, among other matters.

Neither will specifically discuss
brands or individual products being
offered, but offer that the tickets in
the new departments run from $11
or $12 to more than $200.

New customized fixtures have
been created, and there is already a
good selection to fit individual de-

INSIDE DEPARTMENT STORES

partment requirements, both state.
As was the case with early tape sales.
computer software is merchandised
either with locked fixturing or from
behind a counter. Strome expects
this anti-pilferage concept to remain
in effect for some time. as it did with
prerecorded tape.

Home computer software is cur-
rently stocked regionally, but not in
all 17 Handleman warehouses.
Eventually, it well could be invento-
ried everywhere, Strome says. Store
departments normally carry both
computer hardware and software,
and store personnel and Handleman
service reps are being educated in ei-
ther local or regional seminars, con-
ducted by the rackjobber.

Replenishment and new product
ordering are handled via a system
very similar to the computerized
program with which Handleman
has long handled records, Strome
notes. Signage for the departments is
supplied by Handleman. Advertis-
ing, when available, has been chan-
neled into daily newspapers.

Former Atlanta branch manager
Mike Negrin is chief software buyer,
working out of the firm’s headquar-
ters in Bloomfield. Mich.

Two New ComputerLands Open

By FAYE ZUCKERMAN

LOS ANGELES—The two newest
ComputerLand locations are inside
department stores and take up about
800 square feet of space each. The
first one opened Aug. 3 inside the
Thousand Oaks, Calif. branch of
Bullock’s department store. Another
ComputerLand is based inside a
branch of Meier & Frank, a Port-
land-based chain.

ComputerLand plans to place
several other stores inside depart-
ment stores. Bullock's has agreed to
allow 22 of its stores to take on com-
puter products, while Meier &
Frank has provided for only one of
its eight stores to support a Comput-
erLand.

The company is currently in-
volved in negotiations with other
major companies to arrange similar
outlets. The department store Com-
puterLand outlets are owned and
operated by independent Comput-
erLand franchisees.

At each ComputerLand, depart-
ment store charge cards can be used
to purchase computer products.
ComputerLand reports that it will
sell a broad range of software, com-
puters and computer literature.

“ComputerLand’s expansion into
upscale department stores is a natu-
ral step in our evolution as a mar-
keter of personal computers.” says
Michael Shabazian, president of
ComputerLand’s newly formed U.S.
division. “Analysts predict that per-
sonal computers will penetrate 50%
of American households over the
next three to four years from the cur-
rent 8%.”

ComputerLand, believing that the
growth of the home computer indus-
try has a far greater potential than
the business and professional mar-
ket, has chosen upscale customers as
a target to be in a “better position to
serve the home market and increase
our share of that market as it grows,”
Shabazian notes.

ComputerLand Corp., started
nearly seven years ago, has become
the world’s largest retailer of per-

www americanradiohistorv com

sonal computer products worldwide.
[t recently opened up its 500th store.

In recent months, the company
has reorganized its operation, setting
up four divisions, which are over-
seen by a triumvirate consisting of
company founder Edward Faber and
Patricia and William Millard. The
four new divisions are:

e ComputerLand United States,
responsible for all purchasing and
distribution and marketing services
for the American Stores. Michael
Shabazian acts as president.

® ComputerLand International,
headed by Michael McConnell, for-
merly senior vice president which
will take charge of the 100 stores out-
side the United States.

® ComputerLand Corp. Services,
a division responsible for worldwide
financial control and planning. Bar-
bara Millard, daughter of founder
William Millard, is at the helm.

® ComputerLand Corporate Pol-
icy, which will oversee franchise re-
lations. Kenneth Waters has been
appointed president of this division.

. Now Playing

® Continued from opposite page

television metering and billing,
video games, video transport, and
internal wiring of hotels and apart-
ment buildings.”

* * %

Here are some new titles coming
out: CBS Software has introduced
“Blueprint™ for the Atari 2600. The
object of the game is to save a “damsel
in distress™ by clearing several screens
that involve building contraptions
and uncovering secret code words.

The game has a morbid side to it.
When the main character misses a
move, he is blown up and a lengthy
scenario of him floating to heaven
appears.

In a less light tone is the com-
pany’s “Solar Fox,” a space arcade
game that entails manuevering
around matrixes without being hit
by fireballs. The game involves fast
reflexes. Interestingly, one presses
the fire button to slow the ship
down.

x K x

New conversions: Creative Soft-
ware will be converting all of its
home application software for the
Commodore 64.

Gamestar of Santa Barbara has
introduced “Star League Baseball”

for the Commodore 64. It will cost
$31.95. A version for the Atari com-
puters should be out by mid-Sep-
tember.

DataSoft has introduced “Moon
Shuttle,” for the Commodore 64,
and “Genesis™ for Atari computers.

Electronicarts’ *“Hard Hat Mack.”
by Michael Abbot and Matthew Al-
exander, is now available for the
Atari computer. As seen on the
Apple [le. the software is a more
complicated “Donkey Kong-style™
labyrinth climbing game. The idea
of the game is to climb steel girders
while avoiding a number of menac-
ing characters and falling tools. A
three-level elevator is used to get to
the top. On the third level, one must
drop steel blocks through holes in
the girders into the rivet machine.

Finally, Sirius will be rolling out
“Gruds In Space™ for the Apple as
well as “Capture The Flag.” themed
around the actual hide-and-seek
game, for Atari computers and the
Commodore VIC-20. “Capture The
Flag” is a split-screened game in
which players make their way
through a three dimensional appear-
ing maze to capture a flag. [t can be
played by two players or one player
against the computer; you can also
watch the computer play itself.
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NEW YORK-Video music on
television is proving itself a powerful
contender in the race to air new rec-
ords, and the results are being felt at
the retail level. MTV and its cable
and non-cable relatives are boosting
record sales across the country, of
both major acts and newcomers, say
record dealers.

Video, in fact, has become second
only to radio as a promotional force.
Impact is spotty, with numerous
local shows and cable’s limited pen-
etration. But in those markets with
strong video music visibility, the ef-
fect is being felt.

“MTV and other music programs
have been very helpful in opening
up a lot of record sales to groups
who wouldn’t ordinarily get sales—
especially new wave groups,” says a
buyer for Record World & TSS in
New York.

Retailers
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See Music TV

Boom

As A Boost To Record Sales

“It adds excitement to the big acts
as well,” he adds. “And it leads the
local radio stations to move more ad-
venturous programming on the air.
Radio still has a greater impact—it’s
available everywhere. MTV pro-
gramming is limited. There are
many areas that don’t have it. Still,
tv is a visual medium, and I think the
combination of music and video
stays with people longer.”

“We can't quote statistics,” says
Sterling Lanier, president of the
Record Factory, Brisbane, Calif,,
“butin talking to my store managers

By MARCIA GOLDEN

and buyers, I feel that MTV has
helped. It’s noticeable by the re-
sponse ot people coming in to try
new groups. And the local radio sta-
tions are now trying to change their
own formats and give more play to
new groups. The one thing about
MTV that limits it here is that we
don’t have strong cable penetration
in our area.”

MTV’s impact on radio program-
ming and record sales is fairly sea-
sonal, according to Lew Garrett, di-
rector of sales for Camelot Music,
based in North Canton, Ohio. As

P

video software dealers have found,
warm weather draws consumers out
of the house and away from the tv
set. Sales usually slack off until fall,
when the weather cools off. Garrett
says the most noticeable impact of
MTYV on record sales occurred back
in February, March and April;
slowed for the summer and could
bounce back in the fall.

“Still, the impact of music video
has been good regarding record
sales,” he says. “There is a definite
tie-in between play on MTV and the
sales of records.” Garrett says the

“primary increase in sales has been
in the second level groups and the
developing acts. It’s tough to say if
we sell more Billy Joel after he runs
on MTV.1ts easier to see the impact
on a Stray Cats. And I think MTV
made groups like Men At Work.”

According to Garrett, “Radio and
MTV go hand-in-hand in selling
records. You can go so far with ra-
dio, but you can’t put a tv in your
car.”

Bruce Bell, video marketing man-
ager for the Listening Booth,
Pennsauken, N.J. agrees with Garret
regarding MTV and music video’s
shortcomings in market penetration.
“I don’t think they get the audience
of radio,” he said. “Butstill, I'd have
to say ‘absolutely yes’ that MTV has
had a positive impact on our record
sales.”

(Continued on page 31)

WARMING HIS BLOOD—While in Atlanta for the X-Ceptional Jazz
Rick James, left, makes a surprise appearance on the city’s Video Music
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‘Danspak’: Sony Experiments

By LAURA FOTI

NEW YORK-—Sony is taking a
chance on new artists with its Video
45 program. Its initial release last
year featured Jesse Rae; upcoming
releases from Tony Powers, Blotto
and A Flock Of Seagulls illustrate
the company’s willingness to sup-
port new music.

But the most intriguing—and dar-
ing—video 45 to date is by a group of
New York-based experimental rock
and electronic music artists.
“Danspak” is a 20-minute collection
of five video clips set to music by
Shox Lumania, Man Parrish, Living

Fast Forward

VHS Hi-Fi Competing With Beta

By KEN WINSLOW

With three VHS machines in use
for each Beta, it’s been inevitable all
along that VHS would follow Beta
Hi-Fi to market. And now that 10
leading Japanese manufacturers of
VHS VCRs have fully agreed to all
hi fi specifications—including the
noise reduction system—they should
be well on the way to closing Beta's
hi fi lead within a year.

Vastly improved audio reproduc-
tion quality in the LV and CED
videodisk formats has been estab-

THREE LABELS JOIN

lished, thus improving their reputa-
tion as high-quality audio/video
formats. This is just what the music
industry needs to solidify its growing
commitment to video.

Hi fi reproduction in the video
formats seems to have caught many
software producers unprepared. It’s
now up to them to start mastering
the clearly better audio/video prod-
uct that the four videocassette/disk
formats can now handle.

The similarity in performance
specs between Beta Hi-Fi stereo
VCRs from Sony, Toshiba, Sanyo

FOLD

More Jukehox

NEW YORK-Video Music In-
ternational, manufacturer of the
Startime Video Jukebox, has signed
agreements with Warner Bros. Rec-
ords, A&M and Jive Records to use
video clips. These labels join Arista,
EMI America, Capitol, Liberty, IRS,
Destiny, Delta Vision, Pacific Arts
Video, Solid Oak, Hit Bound, Gef-
fen and Alligator Records as soft-
ware suppliers to the jukebox com-
pany, according to Douglas Fox-
worthy, vice president of software
and acquisition.

It's anticipated that CBS, MCA,
RCA, PolyGram, Elektra/Asylum
and Atlantic will sign agreements
before the end of September with
VMI, a Los Angeles-based firm.

VMI was granted, under the terms
of the agreements already signed,
rights to use the clips for an undis-
closed royalty. Mechanical license

Pacts Signed

and synchronization fees will be
paid by VMI when applicable, ac-
cording to Foxworthy, who adds
that union, guild trust and pension
fund contributions will also be
made.

Royalties to labels are determined
not by the number of times a song is
selected but by the simple fact that
the clip is on the jukebox. Labels are
paid a royalty for every location with
a jukebox.

The jukebox itself contains two
industrial-grade VCRs. One plays
40 clips, while the other plays com-
puter graphics during those times
when the first machine is searching
out the next clip on the tape. The
company expects to replace the sec-
ond tape with one which will show
advertising beginning in the spring
of 1984.

and other Beta branders, and VHS
stereo units due next year from JVC,
Panasonic, Quasar and others, will
be so close that it will be virtually
impossible to hear the difference.
Both Beta and VHS have accom-
plished their great audio leap for-
ward by adopting a rotating audio
head technique but that’s about all
they have in common.

JVC rates its pre-prototype VHS
Hi-Fi demonstrator as having a 20-
20,000 Hz frequency response, a bet-
ter than 80 db dynamic range, less
than 0.3% harmonic distortion, less
than .005% wow and flutter, and bet-
ter than 60 db in channel separation.

The VHS branders have almost
all come to market with fixed audio
head stereo machines. Except for a
relatively quick introduction and
withdrawal by Marantz, Beta fixed-
head stereo has been restricted to the
educational user of Sony’s Beta-for-
mat machines.

Two points need to be understood
about the swing to hi fi by both for-
mats. First, all current and planned
Beta and VHS hi fi machines will
continue to provide for fixed-head
audio recording and playback, thus
maintaining full compatibility with
existing videocassettes.

Second, VCR owners making
their own hi fi recordings of even
mono material can now use the
slower and more economical long
and extra-long-play speeds in both
formats with assurance of good au-
dio. Its quality is almost totally de-
pendent on the rotating head speed
instead of the reduced linear (supply

(Continued on page 30)
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and Richard Bone.

The artists responsible for the
video portions of the tape are Merrill
Aldighieri and Joe Tripician of Co-
Directions Inc., a video music com-
pany. Work by the husband-and-
wife team has been exhibited at the
Whitney Museum of Art; both were
also involved with the dance-rock
club Hurrah.

The five conceptual pieces com-
prising “Danspak” were all com-
pleted within the last two years. Says
Aldighieri, “They’re not so much
narration-oriented as mood-setting,
often implying three or four stories
at the same time. They're dreamlike,
open to a lot of interpretations. This
makes them more enjoyable as
pieces to be watched over and over
again.”

Aldighieri claims her four-year
experience as a video jockey at Hur-
rah made her “aware of what gets
boring quickly.” It also taught her
that money is not always the answer.
Tripician points out, “Each piece on
‘Danspak’ cost less than $5,000 to
produce—but then, we weren't paid.
We actually put our own money up
for them to be mastered for Beta Hi-
Fi.” The two also took advantage of
their connections with local video
studios to achieve cost-effective pro-
ductions.

Tripician, a freelance video edi-
tor, worked out a barter system, ex-
changing his time for use of equip-
ment. “We really want to help break
these bands,” he says. “This is a way
for them to get exposure.”

The pieces are “a strange combi-
nation of film and video, with ani-
mation effects,” according to Aldi-

¥ e

ghieri. Many of the effects are
achieved with the transfer from
lémm film to videotape. “As an en-
gineer, you have to ride the equip-
ment like you’re at a rodeo,” she
says. “Or playing a musical instru-
ment,” Tripician adds.

The pair had conversations with
Sony software chief John O’Donnell
over a period of two to three months,
explains Aldighieri. “He told me it
was a lot of work getting together
with the major record companies,
and I convinced him to go with an
independent production company.
There are no rights problems, and
i's exciting because there are no
widely distributed records out.
‘Danspak’ could be an interesting
adventure for Sony.”

Co-Directions owns the copy-
rights to the video portions of the
program, as they exist with the mu-
sic. Profits from ‘Danspak’ sales will
be shared between Co-Directions
and the acts involved. Two of the
songs, Richard Bone’s “Alien Girl”
(U.K'’s Survival Records) and Man
Parrish’s “Hip Hop Be Bop (Don't
Stop)” (Importe 12), are available
on record.

The other three, which are not, are
“Boat Talk” by Living and “Fall-
ing” and “Pointy Headgar” by Shox
Lumania. The latter group began as
a video band, playing only on video
and never live.

Sony will promote “Danspak”
with commercials on MTV. Aldi-
ghieri adds, “Joe and | are open to
all ideas and will be active any way
we can, possibly with in-store demos
and giving talks to VJs in clubs.”

=, i

AFTER THE LAST DOLLAR ON EARTH—Todd Rundgren and Utopia shoot a

promotion clip for the group’s new Sony Video 45s. The footage will be used

for tv commercials plugging a Sony-sponsored contest in which the winner
will get a limo ride to Rundgren’s video studio in Bearsville, N.Y.
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This listing of video releases is designed to
erable whoiesalers and retallers to be up-to-
dite on avallable new product. Formats In-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gesled list price of each titie is given; otherwise,
“Mo List” or “Rental” is indicated. All Inlorma-
tion has been plied by the 1 ers
or distributors of the product.

THE AMAZING WORLD OF PSYCHIC
PHENOMENA
Hosted By Raymond Burr
Beta & VHS Vidamerica (Vestron
Video) R-988
ATOM AGE VAMPIRE
Alberto Lupo, Susanne Loret
Beta Video Yesteryear 999 $49.95
VHS 999. $52.95
AVALANCHE
Rock Hudson, Mia Farrow
Beta & VHS Embassy
Home Entertainment $59.95
CED $29.95

BACHELOR & THEBOBBY SOXER
Cary Grant, Shirley Temple, Myrna Loy
Beta & VHS Nostalgia Merchant .$34.95

THEBEST OF THE BENNY HILL SHOW,
voL. 3
Bata & VHS Thorn EMI Home Video ... $59.95

BEYOND EVIL
John Saxon, Lynda Day George, Michael
Dante, Mario Milano

Beta & VHS Media Home
Entertainment M244

BLACK DRAGONS
Bela Lugosi, Clayton Moore, Joan
Barclay, George Pembroke

$34.95

$49.95

Beta Video Yesteryear 92 . $39.95
VHS 92 $42.95
BLOODY MAMA

Shelley Winters, Robert De Niro, Don
Stroud, Pat Hingle
CED Vestron Video VC4048.

BOOTS & SADDLES
Gene Autry
Beta & VHS Nostalgia Merchant

BORNLOSERS
Tom Laughlin
CED Vestron Video VC3016.

BORNEO
Martin & Osa Johnson; Narrated By

Lowell Thomas; Commentary By Lew
Lehr

No List

$29.95

No List

Beta Video Vesleryear 100 $49.95
VHS 100.. : .$62.95
BRINK OF LIFE

Eva Dahlbeck, Ingrid Thulin, Bibi
Andersson, Max Von Sydow, Erland

Josephson
Beta Video Yes(eryear {[] $49.95
VHS 111 $52.95

KATE BUSH, LIVEATHAMMERSMITH
Beta & VHS Thorn EMI Home Video ...... $49.9

CARBON COPY
George Segal, Denzel Washington

LV Embassy Home Entertainment $34.95
CLASS OF 1984
Perry King, Roddy McDowall, Timothy
Van Patten
LV Vestron Video VL5022 No List
THE CONQUEROR
John Wayne, Susan Hayward, William
Conrad
Beta & VHS MCA Home Video. $39.95
CRAZY MAMA

Ann Sothern, Cloris Leachman, Linda
Purl, Stuart Whitman, Jim Backus
Beta & VHS Embassy
Home Enteriainment $59.95
CED . . $29.95

THEDAYS OF WINE & ROSES
(1959’s Telecast)

Beta & VHS MGM/UA Home Video $29.95
DEVIL GIRL FROM MARS
Beta & VHS Nostalgia Merchant $34.95

DILLINGER
Warren Oates, Michelle Phillips,
Richard Drevfuss, Cloris Leachman

CED Vestron Video VC4049 No List
DR. DETROIT
Dan Aykroyd, Howard Hesseman,
Donna Dixon
Beta & VHS MCA Home Video. $69.95
CED . . $29.98

DONQ, SONOFZORRO
Douglas Faitbanks, Mary Astor, Donald
Crisp, Warner Oland, Jean Hersholt

Beta Video Yesteryear 971 $69.95
VHS 971, $73.95
A DOONESBURY SPECIAL
Beta & VHS Pacific Arts Video
PAVR537 $39.95

DRESSED TOKILL
Angie Dickinson, Michael Caine, Nancy
Allen
LV Vestron Video VL4050
FALLING IN LOVE AGAIN
Elliott Gould, Susannah York, Stuart
Paul, Kaye Ballard
Beta & VHS Embassy
Home Entertainment .$59.95
CED $29.95

THEFLYING DEUCES

Laurel & Hardy
Betz & VHS Nostalgia Merchant

FORCE 10 FROM NAVARONE
Harrison Ford, Robert Shaw, Barbara
Bach

LV V'estron Video VL4051

No List

$34.95

No List

New Video Releases

FOREVER EMMANUELLE

Beta Vestron Video VB3039 No List

VHS VA3039 No List
G-MEN VS. THE BLACK DRAGON

Rod Cameron

Beta & VHS Nostalgia Merchant (2) $74.95
GIRLGROUPS: THESTORY OF A
SOUND

Beta & VHS MGM/UA Home Video ......$59.95
GODSEND

Beta Vestron Video VB3043 No List

VHSVA3043 No List
GRACEKELLY

Cheryl Ladd, Lloyd Bridges, Diane Ladd,
Alejandro Rey, tan McShane
Beta & VHS Embassy
Home Entertainment
THE GREATEST COMEBACK EVER
(New York Yankees’ 1978 Baseball
Season)
Beta & VHS Vidamerica (Vestron
Video) R-953
GUNG HO!
Randolph Scott, Noah Berry Jr., J.
Carrol Naish, Sam Levene, Rod
Cameron, Robert Mitchum

$59 .95

$34.95

Beta Video Yesteryear 993 $49.95
VHS 993 $52.95
HALLOWEEN Il
Jamie Lee Curtis, Donald Pleasence
CED MCA Home Video $34.98
HIGHBALLIN'

Peter Fonda, Jerry Reed, Helen Shaver

Beta Vestron Video VB304 2 No List
VHSVA3042 No List
HIGH ICE
David Janssen, Tony Musante
Beta Vestron Video VB4065 No List
VHSVA4065 . No List
HOLT OF THE SECRET SERVICE
Jack Holt
Beta & VHS Nostalgia Merchant (2).......$74 .95
THE HOUSE ON SORORITY ROW
CED Vestron Video VC4050. No List

THE HUNCHBACK OF NOTRE DAME
Charles Laughton
Beta & VHS Vidamerica (Vestron Video)
R-938. $34.95

ISPITON YOUR GRAVE

LV Vestron Video ZLO16 .No List
INOLD AMARILLO
Roy Rogers
Beta & VHS Nostalgia Merchant $29.95
THE ITALIAN STRAW HAT
Beta Video Yestervear 966 $49.95

VHS 966 $52.95

JUNIOR G-MEN (12 EPISODE
UNIVERSAL SERIAL)
The Dead End Kids, The Little Tough
Guys

Y
Beta & VHS Video Yestervear 109 $119.95

EDGAR KENNEDY SLOW BURN
FESTIVAL

Edgar Kennedy
Beta Video Yesteryear 120 $39.95
VHS 120 $42.95

THE KENNEL MURDER CASE
William Powell, Mary Astor, Eugene
Pallette, Ralph Morgan, Jack Larue
Beta Video Yesteryear 93 $49.95

VHS 93 $52.95
KWAIDAN

Beta Video Yesteryear 977 $69.95

VHS 977 $73.95
L1QUID SKY

Anne Carlisle, Paula Sheppard. Bob
Brady

Beta & VHS Media Home

Entertainment M252 $59.95

THELITTLE PRINCESS

Shirley Temple

Beta & VHS Nostalgia Merchant $34.95

LOVEATFIRSTBITE
George Hamilton, Susan Saint James
LV Vestren Video VL4052, No List

MAD MAX

Mel Gibson
CED Vestren Video VC4030 No List
MARTY/AWIND FROM THE SOUTH
(1950°'s Telecast)

Beta & VHS MGM/UA Home Video . $39.95
A MATTER OF TIME
Liza Minnelli, Ingrid.Bergman
Beta Vestron Video VB4028 .No List
VHS VA4(28 .No List

MILLION DOLLAR MONA
Candy Samples, Blaine Bygraves

Beta Videc Yesteryear 954 $49.95

VHS 954. $52.95
MORE THAN A VOYEUR

Beta Videc Yesteryear 941 $49.95

VHS 941 $52.95

MOTHER LODE
Charlton Heston, Nick Mancuso

Beta Vestron Video VB4070 No List
VHS VA4070 No List
MY TUTOR
Caren Kaye, Matt Lattanzi, Kevin
McCarthy, Irene Golonka
CED MCA Home ..$34.98
NATIONAL LAMPOON'S CLASS
REUNION
LV Vestran Video VL5021 No List
NIGHT IS MY FUTURE
Mai Zetterling, Birger Melmsten
Beta Video Yesteryear 116. $49.95
VHS 116 $52.95
NOW & FOREVER
Cheryl Ladd, Robert Coleby
Beta & VHS MCA Home Video. $59.95
CED $29.98

THE ONION FIELD
John Savage, James Woods, Franklyn
Seales, Ronny Cox, Ted Danson
Beta & VHS Embassy Home
Entertainment $59.95
CED £29.95

RIDE RANGER RIDE
Gene Autry, Smiley Burnette, The Sons
Of The Pioneers, Max Terhune, Chiet
Thundercloud, The Tennessee Ramblers

Beta Video Yesteryear 110 $39.95
VHS 110. £42.95

RUNNING SCARED

Beta & VHS Thorn EM| Home Video $59.95
SAVANNAH SMILES
Bridgette Anderson, Mark Miller,
Donovan Scott
LV Embassy Home Entertainment $34.95

SECOND THOUGHTS
Lucie Arnaz, Craig Wasson, Ken Howard
Beta & VHS Thorn EMI Home Video .§59.95

SINBAD THE SAILOR
Douglas Fairbanks Jr.. Anthony Quinn,
Maureen O'Hara
Beta & VHS Vidamerica (Vestron
Video)R-218
SMOULDERING FIRES
Pauline Frederick, Laura La Plante, Tully
Marshall

534.95

Beta Video Yesteryear 990 549.95
VHS 990 %52.95
SOUTHERN COMFORT

Keith Carradine, Powers Boothe, Fred
Ward, Franklyn Seales, Peter Coyate
Beta & VHS Embassy
Home Entertainment 459.95
CED $29.95

THE SPOILERS
John Wayne, Randolph Scott, Mariene

Dietrich
Beta'& VHS MCA Home Video.

SPRINGTIME IN THE SIERRAS
Roy Rogers, Andy Devine, Jane Frazee,
Chester Conklin, Bob Nolan & The Sons
Of The Pioneers, Trigger

Beta Video Yesteryear 102
VHS 102

THE SUGARLAND EXPRESS
Goldie Hawn, Ben Johnson, Michael
Sacks, William Atherton

Beta & VHS MCA Home Video.

SUMMER HEAT
Beta & VHS Vidamerica (Vestron
Video) R-626
SUNSET SERENADE
Roy Rogers
Beta & VHS Nostalgia Merchant

SWAMP THING
LV Embassy Home Entertainment 334.95

(Continued on page 53)

$39.95

$49.95
$52.95

$59.95

334 .95

$29.95
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Issue Date: October 8
Ad Deadline: September 23

The International Newsweekly
of Music and Home Entertainment

Billboard Delivers

...video trade news to the worid
...and your news to the video trade

Whether or not you can make it to the shows at Cannes, you can
make sure your presence is felt. Advertise in Billboard’s special
October 8 issue (ccvering VIDCOM and MIJID), and Billboard’s
bonus distribution will deliver your message to attendees at both
conventions—as well as to Billboard’s weekly readership of
thousands of video’home computer professionals worldwide.

For full details, call Ron Willman in
New York at (212) 764-7350, Diane
Daouin Los Angeles at (213) 859-5312,
or contact any Billboard Sales Office
around the world.
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Billboard.

1515 Broadway, New York, N.Y. 10036 Sydney, Australia: 436-2033.

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316:
Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321;
Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641;
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Video

Eddy Grant Lets Others
Take Care Of His Visuals

By ROB PATTERSON

NEW YORK —Eddy Grant is one
black artist whose videos have re-
ceived extensive play on MTYV,
which was no doubt a factor in the
recent chart success of his singles
“Electric Avenue” and “I Don’t
Want To Dance.” But while Grant is
noted in his musical career for exer-
cising broad artistic control—he pro-
duces and engineers his records him-
self and markets them (everywhere
but in the U.S.) through his Ice la-
bel—when it comes to video, he’s
happy to relinquish control to those
he trusts.

“Basically, the videos have noth-
ing to do with me,” Grant explains.
“I say whether I like the script or not,
and for the rest of it | employ profes-
sionals—Steve Barron (of Limelight
Film & Video) and his crew, who
have good ideas that I like.

“The things that I know about I
demand total control of,” Grant
continues. “But there’s no point in
being egotistical-you don’t achieve
the best results. I have no wish to be
a director of video. I am a musician
and all which that entails. I have no
wish to become Steve Barron, so his
job is really safe.”

The Barron-directed videos for
“Electric Avenue” and “l Don’t
Want To Dance” both share visual
qualities which many hear in
Grant's music—portraying the singer
in warm, humanist terms while add-
ing a high-tech lustre, achieved on
the videos through effects and ani-
mation. Grant’s involvement with
effects extends back to a feature film

(unreleased as yet here) by director
Joe Massott of Grant’s famous 1981
Notting Hill Carnival show (also an
album), with certain sequences fea-
turing a psychedelically animated
figure of Grant.

The singer admits he “quite liked”
those early effects, and he favors ex-
ploring the video medium’s visual
potential. “I like anything that en-
hances the quality of the music, and
I also like new ideas, inasmuch as
any idea can be new. And I like ex-
perimental-type things.”

But Grant is at a loss to explain
what might separate his videos from
that of other black artists. “Some-
body made an observation about my
videos the other day that I'd never
thought about. It was a black Ameri-
can girl who said, ‘You know, they
don’t make videos like yours for
black artists.” I thought, that’s funny,
very strange, | never thought about
it that way. She said, ‘Well, you’re
not presented in a way an ordinary
black artist would be presented on
video, and maybe that’s why you’re
successful in that medium.’

“She particularly pointed out one
thing in ‘I Don’t Want To Dance.’
She said, “You don’t see a black art-
ist just walking down the road with
his guitar.’ And I thought again, that
is a peculiar observation.

“It must be something about the
way she sees, or the way people here
see the definition of a black artist,”
concludes Grant. “l am black be-
cause I am black.”

. Fast Forward__

® Continued from page 28
to takeup) tape speed used to obtain
the longer play capacities.

In the case of VHS, pushing audio
through the rotating heads has in-
creased its effective writing speed
something like 1700% from 3335
centimeters (1.334 inches) per sec-
ond to 580 centimeters (23.2 inches)
per second. Roughly the same hap-
pens in Beta. The effect is like walk-
ing out of a closet and into a concert
hall.

The high-level audio/video signal
mixing or over-recording technique
developed for VHS Hi-Fi is called
Depth Muitiplex (D-MPX) record-
ing. As described by JVC, during the
prior relative movement of a hi fiau-
dio head down its track, an FM au-
dio signal is “deeply” recorded—
through the entire magnetic layer of
the tape.

JVC Releasing
New VHD Titles

TOKYO-The Victor Co. of Ja-
pan (JVC) was set to release a new
batch of 30 VHD videodisk titles
Monday (5). The release, which in-
cludes 14 feature films, pushes the
company’s total catalog since the
launch this April to 249 titles.

There are no music titles in the
new batch, though it does include
the classical “Swan Lake,” recorded
in the Soviet Union’s Bolshoi
Theatre. The movie titles include
“Psycho,” “The Godfather,” “The
Wiz" and the recently released
“Merry Christmas, Mr. Lawrence,”
starring David Bowie.

The other titles in the release
schedule include video art packages,
including one of photographs of
Mount Fuji by Yoshio Matsumura.

The video head immediately fol-
lowing the hi fi’s audio head track
next records the FM video lumi-
nance and chrominance signals in
only the upper magnetic layer, leav-
ing both beep recorded audio and
shallow recorded videosignalsin the
same track, to be picked up by the
same heads during playback. As has
been seen with Beta Hi-Fi, the
recording of both audio and video
signals in the same lateral area of the
tape will, under certain conditions
produce an observable but un-
wanted crosstalk. The same poten-
tial exists in VHS Hi-Fi.

To reduce crosstalk as much as
possible, VHS has taken advantage
of its high-level, dual audio and
video head recording technique to
employ different azimuth angles (i.e.
off the perpendicular to the track
width) between the audio and video
heads so they can read their respec-
tive signal layers while only picking
up a minimum of the undesired
“other” signal.

A basic VHS VCR uses at least
two video heads, but special effects-
capable models can use a total of
three, four or five video heads. The
azimuth angles for the two basic
video heads are plus or minus de-
grees, while the angles for the audio
heads are set at plus or minus 30 de-
grees.

JVC candidly admits to the pres-
ence of video crosstalk. It maintains
that “even in the most extreme situ-
ation (slowest speed, dark back-
grounds), crosstalk will not exceed
20%, or a figure well below the ob-
jectionable threshold level of 30%.”
We can look forward to VHS Hi-Fi
as an eye-opening audio experience.

(Ken Winslow is publisher of the
Videoplay Repori. a Washington
newsletter analyzing developments in
video hardware und sofiware.)
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These are best selling videocassettes compiled from
retail sales, including releases in both Beta and VHS
formats.

TITLE

Copyright Owner, Distributor, Cataiog Number

WEEKS

48 HOURS K ;ﬂ

Paramount Pictures. Paramount Home Video
1139

JANE FONDA'S WORNOUT A (ITA)
KVC-RCA, Karl Video Corporation 042

AN OFFICER AND A GENTLEMAN A (ITA)
Paramount Pictures, Paramount Home Video 1467

PORKY'S
CBS-Fox Video 1149

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

ALICE IN WONDERLAND (ITA}
Walt Disney Home Video 36

THE VERDICT
CBS-Fox Video 1188

YOU ONLY LIVE TWICE
CBS-Fox Video 4526

STILL SMOKIN’
Paramount Pictures, Paramount Home Video 2315

DURAN DURAN
Thorn/EMI TVD 1646

PLAYBOY VIDEO VOLUME 3
CBS-Fox Video 6203

FIRST BLOOD @ (ITA)
Thorn/EMI 1573

MAD MAX
Vestron V-4030

THE BEASTMASTER
MGM/UA Home Video 80026

THE OUTSIDERS
Warner Brothers Pictures, Warner Home Video 11310

WINNIE THE POOH (ITA)
Walt Disney Home Video 025

AIRPLANE 1I: THE SEQUEL ®
Paramount Pictures, Paramount Home Video 1489

GREASE @ (ITA)
Paramount Pictures, Paramount Home Video 1108

THE TOY (ITA)
RCA/Columbia Pictures, Home Video 10538

ARPLANE! A (ITA)
Paramount Pictures, Paramount Home Video 1305

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox Video 6255

BLADE RUNNER A (ITA)
Embassy Home Entertainment 1380

THIS IS ELVIS
Warner Brothers Pictures, Warner Home Video 11173

SOPHIE'S CHOICE @ (ITA)
CBS-Fox Video 9076

STAR TREK II-THE WRATH OF KHAN (ITA) A
Paramount Pictures, Paramount Home Video 1180

DISNEY'S STORYBOOK CLASSICS
Walt Disney Home Video 121

ROAD WARRIOR ®
Warner Brothers Pictures, Warner Home Video 11181

MY FAVORITE YEAR
MGM/UA Home Video 800188

STAR TREN: THE MOTION PICTURE A (ITA)
Paramount Pictures, Paramount Home Video 8858

BAD BOYS
Thorn/EMI 1633

STRAWBERRY SHORTCAKE [N BIG APPLE CITY (ITA)
Family Home Entertainment, MGM/UA Home Video 338

SIX WEEKS
RCA/Columbia Pictures Home Video 91001

THE MISSIONARY
Thorn/EMI 1605

SATURDAY NIGHT FEVER @ (ITA)
Paramount Pictures, Paramount Home Video, 1307 A,
11134

SAVANNAH SMILES
Embassy Home Entertainment 2058

PLAYBOY VIDEO VOLUME 2 @
CBS-Fox Video 6202

THE FINAL COUNTDOWN
Vestron V-4047

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

LOVESICK @
Warner Brothers Pictures, Warner Home Video 20011

THE COMPLEAT BEATLES @
MGM/UA Home Video 700155

This Week
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A
These are mbst _populal v-ideocassette _lentals, in b-o_th
Beta and VHS formats, compiled from a survey of re-
tailers and wholesalers.

TITLE

Copyright Owner, Distributor, Catalog Number

48 HOURS
Paramount Pictures, Paramount Home Video
1139

PORKY’S
CBS-Fox Video 1149

THE VERDICT
CBS-Fox Video 1188

SOPHIE'S CHOICE (ITA)
CBS-Fox Video 9076

HIGH ROAD TO CHINA
Warner Brothers Pictures, Warner Home Video 11309

FIRST BLOOD (ITA)
Thorn/EMI 1573

THE BEASTMASTER
MGM/UA Home Video 800226

MAD MAX
Vestron V-4030

THE TOY (ITA}
RCA/Columbia Pictures, Home Video 10538

SIX WEEKS
RCA/Columbia Pictures Home Video 91001

ROAD WARRIOR @
Warner Brothers Pictures, Warner Home Video 11181

MY FAVORITE YEAR
MGM/UA Home Video 800188

AN OFFICER AND A GENTLEMAN. (ITA}
Paramount Pictures, Paramount Home Video 1467

FRANCES
Thorn/EMI 1621

BEST FRIENDS
Warner Brothers Pictures, Warner Home Video 11265

STILL SMOKIN
Paramount Pictures, Paramount Home Vide 2315

NIGHT SHIFT
The Ladd Co., Warner Home Video 20006

1, THE JURY
CBS-Fox Video 1186

LORDS OF DISCIPLINE
Paramount Pictures, Paramount Home Video 1433

SAVANNAH SMILES
Embassy Home Entertainment 2058

THE STING Il
Universal City Studios Inc., MCA Distributing Corp. 71015

ARPLANE II-THE SEQUEL
Paramount Pictures, Paramount Home Video 1489

PLAYBOY VIDEO VOLUME 3
CBS-Fox Video 6203

KISS ME GOODBYE
CBS-Fox Video 1217

STILL OF THE NIGHT
CBS-Fox Video 4711

CLASS OF "84
Vestron V-5022

THE FINAL COUNTDOWN
Vestron V-4047

YOU ONLY LIVE TWICE
CBS-Fox Video 4526

THE OUTSIDERS
Warner Brothers Pictures, Warner Home Video 11310

JANE FONDA'S WORKOUT (ITA)
Karl Video Corporation 042

THAT CHAMPIONSHIP SEASON
Cannon Films, inc., MGM/UA Home Video 800221

THE MISSIONARY
Thorn/EMI 1605

TIMERIDER
Pacific Arts, Video Records; MCA Distributing Corp. 528

NATIONAL LAMPOON'S CLASS REUNION
Vestron V-5021

ROCKY 1l @ (ITA)
CBS-Fox Video 4708

BLADE RUNNER A (ITA)
Embassy Home Entertainment 1380

LOVESICK
Warner Brothers Pictures, Warner Home Video 20011

PLAYBOY'S PLAYMATE REVIEW
CBS-Fox 6355

CREEPSHOW
Laurel Show Inc./Warner Brothers Pictures, Warner Home
Video 11306

THIS IS ELVIS
Warner Brothers Pictures, Warner Home Video 11173

@ Recording Industry Of America seal for sales of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording industry Of America seal for sales of 50,000
units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals of at least $1,000,000 at wholesale. (Seal
indicated by ITA seal).
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Retailers See Music TV Boom Boosting Record Sales

® Continued from puge 28

Market penetration is important
in judging the impact of music
video, particularly a format like
MTV, which is limited 1o areas with
access to cable, says Stuart Schwartz.
president of Harmony Hut, Lan-
ham, Md. “Music video has 1m-
pacted record sales, but the impact
has been spotty, mostly because
MTV is not available throughout
our store areas, particularly in the
Baltimore arca. Howcver, we were
getting identifiable sales feedback
earlier this year in our New Jersey
stores,” he adds. “The only reason
we could tell was that the titles that
moved were not items getting radio
air play. We're also selling more
units of hit titles this year, especially
in the last six to eight weeks.”

At present, Schwartz finds radio is
still the most importantdraw for rec-
ords. “MTV is just not fully
around,” he says. “Most of the major
urban areas are not covered by
MTV. Washingion, D.C.. for ex-
ample, has no cable tv. So radio still
has the greatest penetration.” In
stores in uncabled arcas, Schwartz
has aired videotapes of MTV pro-
gramming m the showroom and has
been able to see a definite sales re-
sponse.

According to Jim Greenwood,
president of Licorice Pizza in Glen-
dale, Calif. “MTV and music video
have been magnificent new ways of
experiencing new music. The me-
dium packages new stuff and the
combination of audio and video to-
gether has more of an impact and 1s
more powerful than audio alone. Al-
though,” he adds, “radio play is still
important, and we're fortunate to
have progressive radio stations in
our area, which will give new groups
air ume.”

The only complaint dealers have
1s the narrowness of MTV and
broadcast music video program-
ming. “I’d like to see them play more
videos,” one dealer requested. ““in-

~ Music
_Monitor

® Bee Gees Belong: The Bee
Gees have completed a video clip for
“Someone Belonging To Someone,”
their sccond single from the RSO/
PolyGram soundtrack *Siaying
Alive”” The clip features perform-
ance segments by the group and film
footage from the movie. Director
was Charlie Allen for Cinema East.

® Prime Cut: A current KEEFCO
project is “Prime Time,” a video clip
for Haircut 100. Director on the
project was Keith Macmillan.

® Dogs Revisited: Master Digital
of Venice, Calif. recently completed
a video clip for Three Dog Night,
“I’s A Jungle” was taken from the
group’s new EP. Roger Pryor and
Paul Addis produced, Kit Hudson
directed and Ed Barger handied
camera work. Original group mem-
bers Cory Wells, Chuck Negron and
Danny Hutton play multiple roles,
drifting through the singles bar
scene.

® Q&A: “Video Rockade” is an-
other rock game show, this one pro-
duced by Videowest of San Fran-
cisco for the Warner-Amex QUBE
cable network. The interactive show
features interviews with rock artists;
viewers may answer questions about
the artists and their music. Planned
for the first five episodes are appear-
ances by Toto, Jefferson Starship,
the Go-Go’s, Ultravox and the Eng-
lish Beat.

stead of playing the same ones over
and over—although I supposc they
have some sort of agreecments.”
Another would like to see differ-
ent kinds of groups aired as well. “I

setl 60% r&b.” says Gasper Milazo,
general manager of the Detroit-
based Angott Record & Tape Sales
distributors. “And [ have MTV and
waltch it. But there are few blacks on

the air. with the exception of some-
one like a Michael Jackson or a
Prince. There are blacks appearing
on other cable stations. although
not often.

“Regardless of these shortcomings
though,” he adds. “I think music
video has helped record sales. It's
like having another merchandising
aid.”

‘sales efforts easier and more

THE 1983 CO-OP SOURCE DIRECTORY

MEANSBUSINESS

The definitive, co-op information reference

book that makes your job easier, your time
more productive, your profits more rewarding.

You've got all the work you can handle, and more.
Keeping up with your research. Managing and training
your sales staff. Even making sales presentations. How
can you keep up with the latest in today’s co-op
advertising programs? How can you be sure you don't
miss out on promising ways 1o bag more advertisting
dollars?

No problem, as long as the 1983
CO-OP SOURCE DIRECTORY is
handy on your desk. It puts
over 3,000 unduplicated
co-op programs right at :
your finger tips. With all the
accurate, up-to-date informa-
tion you need-- set up the
way you need it. To help make
your research as well as your

TRYIT FOR 15 DAYS FREE

The CO-OP SOURCE DIRECTORY isissued twice
yearly- —in March and in September. Try the March issue
in your office. See how usefulitisinlocating co-op

programs. How easy it istouse. How
much sheer information it gives you.
Thenif youdon'tagree itwillmore
than pay for itself, returnitin
15days. Yourisk nothing, except
missing out on a lot of ways

toincrease sales

You can save 9% on the fuli
$132 price of a 1983
subscription by sending
payment of only $120
with your coupon. That's
asavingsof $12 just
for paying in advance.

productive.

A unique cross-reference system
lets you choose from three conven-
ient ways to find the information you
need. The Trademark Index gives
you the product’s brand name, manu-
facturer's name, page of product sum-
mary. A Manufacturer’s Index lists all
programs available in your area of
interest. Gives you quick facts on all the
programs. (Very often it provides all the
information you need). A Product

MAIL COUPON NOW FOR FREE 15-DAY TRIAL
YES! | want to be sure I'm not missing out on any co-op
opportunities Please send the Marchissue of the CO-OP
SOURCE DIRECTORY | understand | may return it within
15days if 'm not completely satisfied.

] Billmefor$132.00 for the two 1983 issues.
] tamenclosing paymentof $120.00
(Isave $12.00)

Classification lets you check out your Name
product by its generic heading, guickly Title
finding where to look for further details. C

The details of each program include all you IS —= E
need to decide on marketing strategy: eligible Address
media, timing and accrued allowances.

o . City State Zip

participation, specs, media requirements, ad
aids, method of reimbursement, claim Signature

documentation. Right down to names, addresses
and phone numbers of people to contact.

When you need even more, there's the CO-OP DATA
BASE These customized reports are available at modest
cost; each 1s checked with the manufacturer. In four
formats: mailing label, program summary, trademark
index, manufacturer's index.

Phone ( ) —

To order by phone, call the

°'°p Circulation Dept. at (800) 323-8079
c_source
d"‘GCtor‘l SRDS Co-op Source Directory

BCDEF 3407 5201 0ld Orchard Road, Skokie, IL 60077
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Pro Equipment & S

Key Hawaiian Studios Surviving
Island Facilities Rely On Word Of Mouth For Business

By DON WELLER

HONOLULU—Hawaii's three
major recording studios have sur-
vived the recent economic recession
by targeting different markets and
establishing a good rapport with
those they service.

Each of the three studios—Com-
mercial Recording, Sea West, and
Sounds Of Hawaii—has a well-
known identity in the islands and
abroad, and each has felt the eco-
nomic crunch differently. One thing
they all seem to have in common is a
strong reliance on word of mouth as
their chiet (and usually only) source
of promotion.

Donn Tyler, owner and general
manager of Commercial Recording,
hadn’t felt the adverse effects of the
economy until recently. “We've
been affected more this year than
last year.” he says. *“In fact, 1982 was
our biggest year. This year it seems
that things have slowed down tre-
mendously. I'm not sure whether to
attribute that to the traditional ‘lag
factor,” where Hawaii’s economy al-
ways lags a minimum of six months
behind the mainland in showingany
effects—boom, recession, or what-
ever.”

The key to understanding Com-
mercial’s 18-year history can be
summarized in one word: diver-
sification. Tyler estimates that about
35% of his business comes from local
albums. He says that while he did

quite a bit of mainland-client album
recording last year, that area has
slowed down this year.

“You have to keep in mind.” he
says, “that we are extremely diver-
sified. We're the only studio in town
that not only does 24-track music
recording, but also a great deal of ra-
dio, tv and film work. In addition,
we've been doing a lot of mainland
work for commercials.”

Tyler continues, “A lot of music-
oriented studios have traditionally
shunned jingles because it's a whole
different approach to recording. It’s
a much faster way of recording, it's
very specialized. and people used to
concentrating on records really
aren’t geared for it. It’s also true that
a lot of studios, just to stay alive,
have tried to solicit that market.”
But, Tyler says, his studio has had
the commercial market “since we
opened because we felt that you had
to be diversified to be successful
here.”

Commercial Recording offers its
clients a Tangent 3216 console, Am-
pex MM 1200 24/16-track recorders,
JBL 4333 speakers and Crown DC-
300 amp, as well as a Lexicon 224
digital reverb computer, among
other equipment.

As for the digital recording trend,
Tyler says. “We're sort of disregard-
ing it at this point. We do plan some-
time this year to do a digital record-
ing, but as far as investing in the
equipment is concerned, we're going

to stay with analog until digital has
proven itself.”

This doesn’t mean that Tyler is
content to keep Commercial in the
status quo. Tyler sees Commercial,
which offers more than one studio,
as the high-tech facility in Hawaii, as
well as its most diversified. He cites
Commercial’s work in 35mm mag-
netic film soundtracks to support
that contention.

He adds: “Studios are falling all
over themselves to get into audio for
video, particularly with promotional
clips for new mainland recording
acts. On the mainland, the major
studios all seem to be converting to
some phase of that. But we've always
done sound for film. And we're in-
stalling an Adams-Smith computer-
controlled synchronizing system to
electronically interlock any machine
in the building.”

Regarding rates, Tyler says that as
far as the local market is concerned,
“We're about the highest in town.
We're competitive with the main-
land, in fact quite low for what we
offer. Our basic rate is $100 an hour
down to $75 an hour for long peri-
ods of time.”

While Tyler cites a number of
publications in which he’s adver-
tised, he sees most of the publica-
tions today as aimed more 1o engi-
neers, studio owners and technicians
than to the record producer. He adds
that he’s tried direct mail with lttle

(Continued on page 33)

ervices

Improvements In Place In
Australia’s Studios 301

SYDNEY—Studios 301, based
here, has significantly upgraded its
cassette mastering and disk cutting
facilities. This is the second major
improvement of the operation in the
past nine months. Earlier this year,
Studios 301 introduced the first
commercially available digital
recording and mastering system in
Australia.

As a result of the most recent
equipment modifications, Studios
301 will launch the XDR cassette
series, which is expected to exceed
performance standards of current
prerecorded cassettes. “In many re-

Empire Gets AFA
Vid Editing Facility

NORTHVALE, N.J.—AFA Sys-
tems has designed, built, tested and
installed a one-inch computerized
video editing facility at Empire
Video, New York. According to
Tom Canavan, manager of the AFA
Systems Division, the system was de-
signed and built according to speci-
fications submitted by Lenny Dav-
idowitz, principal and chief editor of
Empire Video.

Canavan says that the entire facil-
ity was wired and tested at his com-
pany’s plant in Northvale, N.J., then
re-installed and re-tested at Empire
Video. The new facility includes a
CMX model 340 editing system,
which is designed to accept an up-
grade to a model 3400 system.

spects, it will also outperform the
standard vinyl disk,” according to a
spokesperson for Studios 301.

The XDR mastering process in-
cludes an automated quality control
system that injects specific tones
onto the master cassette tape. These
serve as a reference calibration to as-
sure quality control in the manufac-
turing process. Additionally, an up-
grading to one-inch master tape
provides greater phase stability and
dynamic range, according to Studios
301’s engineers.

As part of the improvement pro-
gram, the firm has added a second
Sony PCMI610 digital system for
dedicated use in cassette and disk
mastering. The studio’s engineers
say they have been able to extend
frequency response and increase the
dynamic range of the cassette master
by using high quality source mate-
rial such as digital recordings.

“The availability of half-inch two-
track Studer tape machines provides
another improvement in both disk
cutting and cassette mastering.
Many studios in this country and
abroad are beginning to use this
half-inch two-track format for final
mixes,” the studio says.

Monitoring at the studio has been
improved in mastering room three
with the installation of JBL model
4430 constant directivity loud-
speakers, which Studios 301 engi-
neers say provide a more uniform
dispersion of high and mid-range
frequencies.

VIDEO

STORAGE

CASES

Holds Both VHS
and Beta Tapes

With your apex printer
you'll print label copy
right on your cassette.

Print up to 5,000 units per hour.

Ideal For:
Duplication,
Rental and Retail

While providing permanent protection, JMC cases also
give an attractive consistency to any coilection of
valuable video cassettes. Our case holds both VHS
and Beta formats and is available with a fuli

graphic window, haif-window or plain with a
leather-grain finish. In addition to stock
colors white, black or brown, custom
colors are available on order. Made of
High-Impact Co-Polymer Propylene,
JMC Video Storage Cases are

the attractive answer to

video cassette protection.

HIGH IMPACT
SCRATCH RESISTANT

NORELCO BOXES
201:334-2020” o OFT POLY BOXES

'(I?SIISIAY BLACK, WHITE AND BLUE IN STOCK
SAME DAY :
SHIPMENTS CALL TODAY:

Orders Taken By 10 am
Shipped by 4:30 pm

No Minimum Order- Buy Direct From Manufacturer.
" The Most Competitive Prices in the Industry!
Jus | Joyce Molding Corporation

501 Division Street Boonton, New Jersey 07005

201-334-2020
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Save time, money, trouble, space.
Eliminate inventory problems, costly label overruns.
Save 4¢ or more per cassette.
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Key Hawaiian Studios Are Surviving

® Continued from page 32

success, and that what little advertis-
ing he now docs is locally based for
local clients.

Donna Keefer, who, with her hus-
band Rick, owns Sca-West Studios/
Hawaii, echoes that policy regarding
promotion. “We rely on word-of-
mouth, and we stay busy enough,”
she states. “Most of those coming
over here from the mainland or for-
eign countries know we cut so-and-
s0’s album, and that's why they’re
here. Personal contacts is what it
boils down to.”

According to Keefer, Sca-West
disregards jingles “primarily be-
cause we're known as a rock'n’roll
studio.” Besides, being located an
hour’s drive from the city along the
North Shore of Oahu, she contends
it wouldn’t make sense to go after
jingles since the studio is not near ad
agencies and media buyers. Begun
in Seattle in 1970 and relocated to

Hawaii in 1979, Sea-West is more of

a “getaway from the city type of stu-
dio,” states Keefer.

Keefer claims that Sea-West,
known for its work on Crosby Stills
& Nash’s “Daylight Again” on At-
lantic, “Australian Crawl” on EMI,
and other national and foreign best-
selling LPs, hasn’t been affected by
the recession. “We’ve done very well
this year,” she says. “We've more
than doubled our business com-
parcd to the same time last year.”

Sea-West's clientele come from lo-
cal, national and international
sources. “I think we getabout 25% of
our business from local producers,
and of the remaining 75%, about
half’ comes from foreign countries.
and half from national producers,”
Kecfer explains.

“Because of this, while studios on
the mainland, particularly in L.A.,
have had to deal with record com-
pany cutbacks, we haven’t really felt
that effect at Sca-West. Yes, foreign
countrics have had hard times. But
generally speaking, studios in other
countries cost more than they do in
America, so that always helps us.”

Sca-West charges local clients $85
an hour, and both mainland and
forcign producers $100 an hour or a
block book rate ot $900 a day. For
that charge, the studio offers an
MCIJH-24 24-track recorder, a cus-
tom-designed 32-input Console with
Deane Jensen 918 pre-amps and
Jensen transformers used through-
out, an Ampex ATR-102 Stereo 2
Track mixdown Recorder. and other
state-of-the-art equipment.

“Our biggest addition in equip-
ment is the Synclavier 11 digital syn-
thesizer,” says Keefer. “It’s the only
one in the state of Hawaii. It's being
used a lot in film scores.

“Generally speaking, we're al-
ways buying outboard gear—at least
a new item cach month. In fact, our
newest piece of equipment is a Sony
PCM F1 digital sterco mastering
machine. Therefore. we can mix
down in cither analog or digital,
whichever the client wants.” Sea-
West seems to be Hawail's only stu-
dio investing in digital at this tme.

Herb Ono. owner and chief engi-
necr of Sounds Of Hawait, isn't very
impressed with the sound differ-
ences current digital equipment of-
fers. “Today your prime sound goes
back to the tube sound,” he explains.
“People here still like tube micro-
phones. Vintage mikes like the M-
49s create a warmer and better qual-
ity sound, [ think. Right now. I have
over $20.000 worth of those mikes.
which we use all the time.”

Known to cater almost exclusively
to local recording artists and pro-
ducers, Sounds Of Hawaii offers a

custom-built Neve 24-track console,
a Lyric 24-track tape machine, and a
host of other Ampex tape machines
among 11s more noteworthy gear.
Ono charges a variable rate for his

studio—anywhere from $80 to $100
per hour. “But | try to be flexible,”
he says.

He doesn’t advertise to promote
the studio, noting, “we’ve been in

business since 1960, and we just
work very closcly with the big pro-
ducers in Hawaii. So word of mouth
is the way we promote.”

Ono admits feeling the effects ot a
sagging economy. “We've been
doing badly, in fact, since 1979,” he

says. “For the past two months,
we've been picking up business,
workmg about 10 to 12 hours every
day. Looking back, I'd have to say
last year was probably our worst
year. We spent about half the year
Just fixing up our equipment.”

MORE RECORDING S

"UDIOS

USE CROWN MONITOR AMPS

THAN ANY OTH

“R BRAND.

If you're going for gold, you've

got to have the best — the best
talent, the best writing, the
best equipment. You'll leave
nothing to chance.

That’s why most studio
professionals choose Crown
monitor amplifiers.

crown.

They know they’ll get the
clearest highs, the most accu-
rate mid-range, the most solid
lows with Crown amps.

Sonic accuracy has always
been the first goal — and the
hallmark — of Crown engineer-

ing. Crown amps are powerful,

but never at the loss of sonic
accuracy. Crown amps are
reliable, but our first concern
1S sonic accuracy.

Crown amps will never get
in the way of the music. With
Crown, you’ll know for sure
when you’ve got a gold.

*See Billboard's Imiernational Recording
Equipment & Snudio Directory, 1982-1983.

1718 West Mishawaka Road, Elkhart, IN 46517 (219) 294-5571
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By ERIN MORRIS

NEW YORK

At Quadrasonic Recording Studio, John Hanti
and Louis Tropea producing Screaming
Sneakers for London Phonogram EP. Dave Ogrin
is engineering. . .. Dutch Robinson, former lead
singer of the Ohio Players, is producing an al-
bum with AKU-AKU on Half Moon. Ogrin is at the

board. . . . Malaria cutting tracks with producers
Hanti and Tropea and engineer Ogrin. ... Fat-
back recording album tracks for Spring with pro-
ducers Gerry Thomas and Bill Curtis. Ron Saint
Germaine is at the controls.

Paul Lawrence Jones 1, Skip Anderson and
Steve Williams producing Melba Moore at Celes-
tial Sounds. Carl Beatty is engineering, with
Larry DeCarmine assisting. ... Arista artist

Studio Track

Kenny G. cutting album tracks with producers
Wayne Brathwaite and Kashif. Darrol Gusti-
machio and John Smith are engineering, with
Ron Banks assisting. . . . The Invisible Man Band
mixing tracks for their upcoming release with
producer Clarence Burke and engineer Chuck
Ange.

John Morales and Sergio Munzibai producing
LaToya Jackson for LARC Records at Blank Tapes.

Butch Jones is engineering the project. ...
Richie Vetter producing Africali for Easy Street
with co-producer D. Pettit and J. Arlotta. Arlotta
is at the controls.

At Greene Street Recording, Pumkin produc-
ing a 12-inch single by Disco 4 for Profile. Roddy
Hui is engineering with assistance from Bart
Adams.

Engineer Michael Barbiero has been mixing

We've raised the speed limit.

Our new DP-80 high-speed duplicating system runs at an amazing 480 i.p.s.
That’s faster than any other duplication system. Twice as fast.
Designed especially for large production runs of music cassette tapes, the new
DP-80 system means higher product quality because the masters can now be
prepared at 7.5 i.p.s. That’s twice as fast as any other system too.
Hear how the Otari DP-80 “Faster Masters” system can make better sounding
cassettes, and bigger profits for you.
Make tracks — fast—to booth 442 at the 74th Audio Engineering Society
Convention at the New York Hilton, October 9-12.
Otari Industrial Products Division, 2 Davis Drive, Belmont, CA 94002,
Telephone: (415) 592-8311, TELEX: 910-376-4890.

EEHB” Technology You Can Trust

Audio Tape Duplicators & Video Tape Loaders

© OTARI Corporation. 1983
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the new Trio album with producer Klaus Voor-
mann at Media Sound Studios.

ELSEWHERE

At Patmos Productions in Jackson, Mo.,
Debby Buie cutting debut album tracks with
producers James Griffin and Johnny Crocker.
Griffin is engineering the sessions. ... Vantage
Point cutting tracks for its new single, with Rob-
ert Rosenthal producing. ... Griffin producing
and engineering Christian artist Gary Anglin for
Shepherd. . .. Johnny Vincent producing Nolan
Struck for Ace Records single.

At Studio 4 Recording in Philadelphia,
Booker Newberry cutting tracks for new release
on'Montage. Bobby Eli is producing, with Joe Ni-
colo and Obie engineering.

Pat Wilson cutting album tracks, with Lloyd
Haller producing, at Sheffield Recording Ltd. in
Phoenix, Md. Bill Mueller is at the controls.

At Yamaha Research & Development Studio,
South African artist Letta Mbulu working with
producer Caiphus Semenya and engineer Gerry
Brown. ... Brooks Arthur producing Japanese
artist Junko Yagami with engineer Bob Merritt
and assistant engineer Stan Katayama. . .. Bra-
zilian act Santa Cruz finishing American debut
album with producer Laudir Olivera and engi-
neer Keith Seppanen. ... Motown's DeBarge
cutting album tracks with producers Iris Gordy
and Eldra DeBarge. Barney Perkins is engineer-
ing the sessions.

At Rivendell Recorders in Pasadena, Tex.,
contemporary Christian rock group Petra is fin-
ishing its sixth album. Jonathan David Brown is
engineering and producing the album. . . . Steve
Adams is completing production of single on art-
ist Skeeter Pates. David Rogers is behind the
board.

At Reelsound Studios in Detroit, Prota-zha is
laying tracks for its upcoming release. Tom
Burns is producing the project, with Jamie As-
cenzo engineering.

In Briarcliff Manor, N.Y. at Wizard Sound
Inc., lan Hunter recording his new Columbia al-
bum, with Max Nerman producing and Mike
Scott engineering. ... Al DiMeola cutting LP
tracks for next Columbia release, with Dennis
McKay engineering and co-producing with Di-
Meola. ... Scott producing the Armband with
engineer Phil Magnotti. ... Treble Boys record-
ing new single for Firstake, with Randy Adler
producing and engineering.

At Syncro Sound in Boston, the Cars begin-
ning production of their forthcoming LP for
Elektra. Thom Moore and Walter Turbitt are at
the console. . . . Cheap Trick mixing tracks for its
next LP on Epic. fan Taylor is engineering, with
Moore seconding.

In North White Plains, N.Y. at North Lake
Sound, Rocky currently laying tracks for his de-
but album on Roulette, with Elliott Rothpeart
and Chris Cassone producing. Cassone is engi-
neering.

Editor’s note: All material for the
Studio Track column should be di-
rected 1o Erin Morris in Billboard’s
Nashville office.

Neve Console
Used For ‘Jedi’

SAN RAFAEL, Calif —In a move
aimed at creating the best sound-
track possible for its boxoffice hit,
“Return Of The Jedi,” Lucasfilm
Ltd. purchased a Neve music con-
sole for the recording of the movie’s
sound. Tim Holman, chief engineer
for Lucasfilm, says that his firm se-
lected the Neve console “because
there were no film consoles of suf-
ficient quality to meet our stand-
ards.”

Lucasfilm purchased the Neve
model 8108 console and, with the
help of a Neve engineer, modified
the unit to meet their specifications.
With the help of Dolby Labora-
tories, Lucasfilm was able to deter-
mine the actual flux levels present
on magnetic film masters, and used
that knowledge to calibrate the PPM
meters on the Neve console to repre-
sent “a realistic flux level consistent
with low distortion,” Holman says.

Holman says he is impressed with
the Neve’s bussing, as well as its as-
signment matrix. He says that the
central matrix, coupled with Necam,
allows his company to easily create a
12-track mixdown.


www.americanradiohistory.com

_Pro Equipment

Mitsubishi Electric Agrees
To Buy Digital Company

PISCATAWAY, N.J.—Mitsubishi
Electric Sales has entered into an
agreement to acquire Digital Enter-
tainment Corp., a Connecticut-
based professional audio company
formed in 1982 by Tore Nordahl.

According to Lou Dollenger, na-
tional sales manager of the profes-
sional digital audio division of Mit-
subishi Electric, the move represents
a commitment to professional audio
by Mitsubishi which is expected to
provide “important technological
and financial support” to Digital
Entertainment.

Yoshito Yamaguchi, chairman of
Mitsubishi Electric, says that his
company sees professional audio
and video as areas of tremendous
growth, and has decided that “the
time is ripe to increase our invest-
ments in these areas.” He continues,
“The success of the new Compact
Disc technology has opened the
doors for increased activity in the
entertainment areas, and this ven-
ture will be uniquely suited to devel-

oping new and exciting ways to mar-
ket cur technologies.”

Along with Mitsubishi’s digital
audi> products, Digital Entertain-
men-. Corp. will also develop and
market a pew system of interactive
digital audio storage devices, music
software manufacturing equipment,
entertainmz2nt-related business com-
pute- systems, and other related pro-
fessional andio products, according
to Dollenger.

Yzmaguchi will serve as the firm’s
chairman, while Nordahl will con-
tinue as its president and chief exec-
utive officer. Prior to forming Digi-
tal Entertainment Corp., Nordahl
was president of Rupert Neve, a
British manufacturer of recording
consdle equipment.

Irmediate expansion plans for
the firm include the staffing of of-
fices in New York, Los Angeles, and
Nashville. Regional sales and techni-
cal suppor. services will be main-
tained at these facilities.

Photo by Joe.Stevens

INVISIBLE MUSIC—Clarence Burke of the Invisible Man’s Band brings his in-
visible man into the studios with him for the recording of ““Sunday Afternoon,”
a single to be released on Move ‘N’ Groove Records.
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Publishing

PHOTOCOPYING TARGETED

MPA Maps Legislative Needs

By PETER JONES

LONDON-The Music Publish-
ers’ Assn. here has outlined the areas
of legislation it is looking for from
the British government in the near
future, including tougher measures
against the photocopying of music
so that possession of multiple in-
fringing copies becomes a civil of-
fense, irrespective of origin.

According to the trade group
document: “We consider blanket li-
censing is not the solution for music.
It would not only lose performance
and sales income for composers but
also destroy the music publishing in-
dustry and the printed music retail
trade.”

Predictably, the MPA also seeks a
levy or royalty on sales of blank au-
dio and visual tapes “to help com-
pensate for the huge losses being
suffered as a result of home taping.”

Also sought is an increase in the
term of copyright protection from 50
to 70 years, with preservation of the
indefinite term of protection for un-
published works. It seeks a 50-year
period of protection instead of the

Print On

_ Print

Hal Leonard Publishing, which
has evolved as a mighty pop print
force over the past several years
(starting with its deal with Chappell
Music), cites success for its comput-
erized on-line order system designed
to speed delivery to dealers. Imple-
mented last May and providing each
sales rep with his own keyboard and
terminal, the system allows all or-
ders, including stock orders, to be
“routinely” shipped within 24-48
hours. The company says dealers are
receiving shipments “at least two
and even three days faster.” The
company’s recent deals include
product by the Police and A Flock
Of Seagulls. And in another devel-
opment, Hal Leonard’s new 1983-84
catalog, with 88 pages, is now avail-
able through sales reps by calling
(414) 774-3630.

A new addition to Warner Bros.
Publications’ $5.95 series of folios is
“The Best Of Bob Seger & the Silver
Bullet Band” ($5.95). A $6.65 series
of separate volumes for “very easy
piano,” all-organ and read-ease pi-
ano arrangement is called “Fantastic
TV-Movie Songs.” And what is
“very easy piano?” “Larger Chords,
larger words and big notes,” all by

(Continued on page 66)

New Theatre Projects
For Entertainment Co.

NEW YORK-The Entertain-
ment Co. is expanding its base in the
world of the musical theatre. Start-
ing off recently as the subpublisher
of the score of the hit musical,
“Cats,” the Charlie Koppelman-run
publishing/production firm is also
the publisher of “Preppies,” the Off-
Broadway production with music
and lyrics by Gary Portnoy and Judy
Hart Angelo.

In addition, the upcoming “Mari-
lyn: An American Fable,” based on
the life of Marilyn Monroe, will con-
tain such Entertainment Co. copy-
rights as “I'll Help You Through
The Night,” “I Want You Back,” “It
Could Be Wild,” “Don’t Be Afraid.”

www.americanradiohistorv.com

present 25 years for published edi-
tions.

The MPA also projects a case for
the abolition of the statutory record
license provisions. “The music copy-
right owner should have freedom to
approve who uses his property for
recording purposes as does the
owner of literary works.”

Another point incorporated in the
publishers’ demands is provision
that the present law on commis-
sioned works is untouched, “except
for clarification.” The MPA says:
“Any infringing arrangement or or-
chestration of a musical work must
be automatically vested in the copy-
right owners.”

And finally, the association asks

the government for conversion dam-
ages for photocopying infringement.

The publishers, presenting their
summation of legislative needs as
the British government, along with
the EEC authority, ponder possible
copyright changes, plead for “a
copyright act which is clear, can be
easily understood by users, caters for
today’s legal, technical and commer-
cial needs and totally protects copy-
right owners, specially in all the vari-
ous areas of broadcasting,
communication, reproduction and
storage.”

They also ask for general clari-
fication of the position of copyright
within the context of the EEC and
Treaty of Rome.

Northern Files Suit Over
Sesame Street Parodies

By IRV LICHTMAN

NEW YORK-A contention that
two songs on a Sesame Street album,
“Born To Add,” infringe on Lennon
& McCartney copyrights “Let It
Be” and “Hey Jude” is the subject
of a suit in U.S. District Court aere.

The action Aug. 25 by Northern
Songs, holder of many copyrights by
the songwriting team, follows a letter
of complaint from the West Coast le-
gal representatives of ATV Music,
which controls Northern Songs, and
a denial of infringement by Sesame
Street (Billboard, Aug. 27).

According to the Northern suit,
against five defendants, the chil-
dren’s album infringes on its two
copyrights via parodies called “Let-
ter B” and “Hey Food.” The suat de-
mands removal of the album from
the marketplace, in addition to $1
million in punitive damages accord-
ing to copyright statutes.

Besides Sesame Street, the other
defendants are Distinguished Pro-
ductions, a division of Sesame
Street; Splotched Animal Music, a
publishing firm; Christopher Cerf, a
producer of the set and one of the au-
thors of the two songs; and Norman
Stiles, a co-author, with Cerf, of
“Hey Food.”

In addition to the Beatles pa-
rodies, other selections on the album
parody name acts and songs, includ-
ing Bruce Springsteen (“Borr. To
Add”) and the Rolling Stones (“(I
Can’t Get No) Co-Operation™).

While the original letter on ATV’s

behalf was sent by its West Coast le-
gal representative, Mason & Sloane
of Santa Monica, the suit was filed
by Stuart, Zavin, Sinnreich & Was-
serman, the New York-based law
firm that represents Northern Songs.

A legal spokesman for Sesame
Street said last week that the com-
pany’s policy is not to comment on
litigation in process.

Half Century
Of ‘Popeye’

NEW YORK-“I'm Popeye
The Sailor Man” has just
reached 50, making it almost as
old as its publisher, Famous Mu-
sic.

Sammy Lerner, the song’s 80-
year-old writer, recalls he had
three hours to “write an illiterate
melody for an illiterate lyric for
an illiterate character.” Lerner
was assigned to write the song for
the character’s cartoon appear-
ances through Paramount Pic-
tures, the parent company of Fa-
mous Music.

Lerner, who also wrote scripts
and songs for other Paramount
shorts, is also the writer of an-
other durable song, “Is It True
What They Say About Dixie.” In
addition, he’s collaborated with
such notable writers as Richard
Whiting, Hoagy Carmichael,

Burton Lane and others.

MUSIC PUBLISHERS!

Your key to success in the turbulent 80’s
is your ability to keep abreast of all
opportunities to get your songs
recorded. Let Song Plugger help you by
bringing you the hottest, inside, contact
information available. Subscribe today.

6 months (13 issues)..... $65
1 year (26 issues)....... $120
CALL OR WRITE TODAY!

DEPT. BBB, P.O. BOX 3839
HOLLYWOOD, CA 90078 - (213) 761-5859

35

ayvogTlig ‘€861 '0L H3IGWILd3S


www.americanradiohistory.com

36

SEPTEMBER 10, 1983, BILLBOARD

Southern Club Pool
Holds Fourth Confab

By RUSSELL SHAW

ATLANTA—-The Dixie Dance
Kings, a record and video pool made
up of over 125 club jocks from North
Carolina, South Carolina, Georgia,
Florida and Alabama, held its
fourth annual convention here on
Aug. 15-16. The two-day event fea-
tured a series of seminars, shows and
award presentation to promotion
people, clubs, record labels and
dance-related acts, all of whom were
voted on by members of the pool.

Following several panel discus-
sions, the first day’s events were cli-
maxed by a benefit performance at
The Saint, a local club, for the Cen-
ter for Disease Control’s Acquired
Immune Deficiency Syndrome
(AIDS) research fund. Artists who

Video Comes To
Atlantic City's
Little John's

ATLANTIC CITY, N.J.—The
former Olivet Presbyterian Church,
which was transformed seven years
ago into Little John’s, the resort’s
leading discotheque, has been trans-
formed again. Little John’s is now a
video club—creating a special effects
concept which uses large screens to
show videos to the accompaniment
of music being played on the dance
floor.

Still retained are some of the fea-
tures the venue had when it was a
church, notably the stained glass
windows. But with the change from
disco to video, Little John’s is being
renovated by the three remaining
original owners: James Cooper,
Stanley Feinstone and Frank Sira-
cusa. The renovations will mostly in-
volve video equipment. Serving as
manager will be Tom Donofrio, with
Chris Tortu as assistant manager.

Entertainment wiil feature dance
music, mostly by local bands, with
spot bookings of name groups. The
sounds will lean mostly to top 40.
Negotiations are going on to bring in
the Eurythmics as the first big name.

The church closed its doors in
1976. A local group later purchased
the building, as well as an adjoining
hotel and parking lot. The hotel was
demolished and parking space for
more than 200 cars was provided.
The entire venture reportedly cost in
excess of $300,000.

performed included Loverde of
Moby Dick Records; Cee Farrow of
Rocshire Records; Claudja Barry of
Personal Records; Pamela Stanley
of Komander Records, and Syl-
vester, currently on Megatone Rec-
ords.

Several equipment demonstra-
tions were conducted the next after-
noon, and the event was closed with
an awards ceremony at the
Peachtree Ballroom of the Westin
Peachtree Plaza Hotel. Award win-
ners included: independent promo-
tion person, regional—Jim Daven-
port, Ole Bear Productions;
independent promotion person, na-
tional—Rusty Garner, Endless Mu-
sic; in-house promotion person, re-
gional—Larry King, Atlantic
Records; independent promotion
person, national—Denny O’Conner,
Bobcat Records; club of the year,
Southeast region—Limelight, At-
lanta; independent label of the
year—Megatone Records; major la-
bel of the year—Warner Bros.; best
new artist—Human League; and
dance record of the year—the
“Thriller” LP, Michael Jackson. DJs
of the year were: North Carolina—
Doug Neems, Scorpio, Charlotte;
South Carolina—Jim Marshall, Les
Jardin, Charleston; Florida—Tony
Vega, OP’s, Jacksonville; Ala-
bama—Jim Locke, Atlantis, Hunts-
ville; and Georgia—Joe Messina,
The Saint, Atlanta. Messina also

won the overall DJ of the year award
for the Southeastern region.

Photo by Chuck Pulin
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Photo By Chuck Pulin
UPLIFTED-Tubes lead singer Fee Waybill is carried offstage.during a per-
formance by the group at Pier 84 in New York.

Don’t Call Them Political;
Just Call Them The Call

By ETHLIE ANN VARE

LOS ANGELES-—Michael Been,
lead singer and songwriter for Mer-
cury Records group the Call, gets a
little tired of hearing his band re-
ferred to as “political.” Just because
songs like “The Walls Came Down”
and “Back From The Front” use war
asa metaphor, he says, doesn’t mean
that this Santa Cruz quartet is some
kind of bargain-basement Clash.

“l wasn’t writing about the
Falklands or Beirut or Pakistan,”
says Been. “I was talking about the
human psyche, about what it is
within us that is capable of such
beauty and such horror. That ter-
rible polarity is what intrigues me.”

Been, dressed in somber colors
and wearing the facial expression of
an abused basset hound, isn’t an
easy person to talk to. As much as he
is immersed in making music—
something he had wanted to do since

- he first saw Elvis Presley on the Ed

Sullivan show—he strains against
the demands of making that music
commercially viable.

“The bottom line of music is the
antithesis of the bottom line of the
music business,” says Been, whose
songwriting heroes are Bob Dylan
and Robbie Robertson. “Maybe 1
only write songs for people who
have had experiences like me.
Maybe 1 don’t write for mass ap-
peal.”

Still, in spite of himself, Been has
produced music that is appealing to
the masses. The Call, along with
such bands as R.E.M., U2 and the
Alarm, is finding an audience hun-
gry for meat in their music. But the
thought that such “message music”
may be timely appalls its creator. “I
say it’s a pretty tragic situation when
matters of life and death are treated
as something trendy,” grimaces
Been.

Even so, there are things that
make Been almost happy—a word he
flinches from. He was pleased that
the Band’s Garth Hudson played

Photo by Chuck Pulin
ELVIS ELVIS—Elvis Costello plays
Pier 84 in New York.
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keyboards on the Call’s debut album
and its more successful followup,
“Modern Romans.” He admits that
there are days when the black cloud
of the cosmos lifts a little, times
when he communicates with people
through his music. His writing even
contains a feeling of promise here
and there.

Hollywood Park
Racetrack Hosts
Police Concert

NEW YORK—The Police accom-
plish another first when they play
Hollywood Park in Los Angeles,
Tuesday (6). The concert, promoted
by Andy Hewitt of Parc Presenta-
tions, the concert arm of the Neder-
lander Organization, will be the first
rock show ever held at the racetrack.

“Why not have a concert there?”
asks lan Copeland, president of
Frontier Booking International,
which booked the date. “The Police
have played the area since the (1982)
US Festival, and we wanted to do
something different. We looked at
the Rose Bowl, Dodger Stadium, the
Coliseum and Anaheim Stadium.
One passed on it, another just
doesn’t want any rock shows, and
another had an exclusive arrange-
ment with David Bowie.

“So partly by elimination and
partly by choice we picked Holly-
wood Park. It has good parking, it’s
in the right part of town, and it's
something new to do,” adds Cope-
land, who is eapecting between
60,000 and 80,000 people at the
venue.

Opening acts are Berlin, the Fixx
and the Thompson Twins. Tickets
are $15 and $17.50 on the day of the
show.

Richard Thompson Strives
To Expand Cult FoIIowmg

LOS ANGELES—Who is Rich-
ard Thompson, and why do critics

keep saying such nice things about

him?

Until recently, that would have
seemed an appropriate question for
most mainstream programmers and
marketers confronting Thompson’s
name near the top of year-end best
album polls in key national and lo-
cal media like Rolling Stone and the
Village Voice. Despite recording
credits spanning more than 30 al-
bums internationally, including four
of his own solo sets and seven re-
corded with then-wife Linda
Thompson, the British guitarist,
songwriter and singer remained vir-
tually unknown here outside a small
cult following.

Recent months find Thompson
making up for lost time, aided by his
record company, Hannibal, which is
adding special radio mini-albums
and video promotion plans betray-
ing its own impatience with the per-
former’s cult limitations. His latest
solo set, “Hand Of Kindness,” has
only flirted with the bottom rungs of
the Top LPs & Tape Chart since its
late spring release, but both Thomp-

I u'if i

Photo by Attila Csupo
OUT OF HIDING—Veteran British
songwriter and guitarist Richard
Thompson tries heightening his low
American profile with a recent in-
store swing through Los Angeles’
Rhino Records, plugging his latest

Hannibal album.

son and Hannibal are saving their
major push for this fall, when a pro-
spective tour and a new video project

will be ready.
“I think in America, out of sight is
definitely out of mind,” suggests the
(Continued on page 40)

TOP QUALITY

8X10
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

Q®

i
™

BLACK & WHITE 8x10's
500 - $55.00 1000 - $80.00

COLOR PRINTS
1000 - $376.00

SEND 8x10 PHOTO - CHECK OR
PRICES INCLUDE TYPESETTING ANO FREIGHT
SAMPLES ON REQUEST

I LT

Sprin ﬂeld MO 65803
(417) 869- 9433 or 869-3456

reunion arena

19,200 SEATS

777 Sports St. « Dallas, TX 75207
(214) 658-7070


www.americanradiohistory.com

Talent & Venues

_ Rock’n’Rolling

Hard Rocking Motorhead
Back In The U.S.A.

By ROMAN KOZAK

“How does it feel to be considered
the world’s best punk rock/heavy
metal band? I don’t know. But if it
gets me over to here as often as it has,
then it’s great,” says Lemmy Kil-
minster, bassist and vocalist for Mo-
torhead.

We had breakfast/lunch with him
and drummer Phil Taylor recently at
the PolyGram offices in New York,
where the members of Motorhead
visited as part of a U.S. tour during
which they played at clubs in
Queens and Brooklyn. It's the Brit-
ish band’s first visit to the U.S. since
guitarist Eddie Clarke left to form
Fastway and was replaced by former
Thin Lizzy guitarist Brian Rob-
ertson.

“Pd been a fan of the Thin Lizzy
guitarist for a long time, and I asked
Lemmy, ‘Why don’t we give Rob-
ertson a try?,” says Taylor. “If any-
body was capable of stepping into
Eddie’s shoes, he was. So Lem calls
him and he says, ‘Yeah.’

“He joined us onstage in Detroit,
never having heard one of our songs
in his life,” continues Lemmy. “It’s
true. You know what it’s like. You go
to a gig, see one number and then
head for the bar. Everybody does it.
And that’s what he did at our gigs.
So he didn’t know any of our songs.
We had six hours of very intense re-
hearsals, which we all forgot that
night. There was a lot of very inter-
esting ad libbing going on.”

Motorhead plays very basic hard
rock, and it is one of the few acts able
to attract both heavy metal and
punk audiences. “In our last New
York gig it was pretty much half and
half,” says Lemmy, admitting that
sometimes there is some tension. “I
was talking to the audience from the
stage last night in Monireal, and
there was this kid there with his hair
all spiked out. He was on his own in
the crowd. And I'said, ‘You are look-
ing at this guy sideways and check-
ing him out, but you should put your
arm around him because he had the
guts to come in here.’ He was risking
a beating to be there, and that’s
something as far as I’'m concerned.
And the audience cheered the guy.”

“A concert is something that
people supposedly pay their money
for to have a good time,” adds Tay-
lor. “And we are there to put on the
best possible show that we can. If's a
drag to be onstage and see fights,
and it hasn’t happened to us very
much at all. In eight and a haif years,
the fights we’ve seen we could count
on one hand, and those few we have
seen quite upset us, because who
needs that shit when you’re play-
ing?”

Though the band’s new LP, “An-
other Perfect Day,” has broken into
the U.S. charts, it’s hardly a runaway
hit. But, say the members of Motor-
head, they are not about to pander
for any sort of mass appeal.

“We’re realists and we don’t try to
kid ourselves,” says Taylor. “We
know that we won’t get a lot of air-
play.”

“But we’re not looking for any
kind of top 40 singles,” adds
Lemmy. “I want to tell the American
listening audience that we will not
compromise our music, but if they
like 1t fast and honest, then. . .

“You could buy a used car from
me, if I could afford to buy one to
sell it to you,” continues Lemmy,

who says he just bought a house, but
he’s nowhere near wealthy.

“This is not the business, from this
point of view, where you can get
rich, unless you’re a Rod Stewart.
But I don’t care if I die poor, or if I
die tonight. I’ve had a hell of a time.
I've lived three ordinary people’s
lives. 'm 37. Before I was in a
rock’n’roll band I worked in a wash-
ing machine component factory.
And that was no fun at all. So to hell
with that.”

* * *

Dieter Meier, lead singer of Yello,
the techno-pop group recently
signed to Elektra, doesn’t look much
like a rock musician. He looks a bit
like a slightly shady European busi-
nessman who’s made good.

But Meier, whose business has in-
cluded being a professional poker
player in his native Switzerland, is
more than a musician. He’s a con-
ceptual artist and a filmmaker. He’s
given away money at street corners,
and has raised money as well—all in
the name of art. He has put a plaque
in the sidwalk in front of the Kessel
train station promising to return
there March 23, 1994, between 3 and
4 p.m.

“In my last exhibition, ‘The Fake
Magician,’ I played a guy with su-
perhuman powers. The exhibition
before that, “The Smile,’ T bought
myself blocks of marble and a ham-
mer and chisel, and being a total di-
lettante on this 1 tried just to make a
face that would smile at me. I was
working on this face in a very kid-
like way until I got this smile, and
that was the piece. Some others
looked like Aztec gods and others
like Greek statues run over by a

bus.”

Meier is currently in New York
working on a film, a “low budget
thriller” of which he is the co-writer,
co-producer and director. “It’s the
story of a young girl singer who, in
order to get her first record out, gets
involved in some pretty heavy
things. But it has a good ending, not
a sad ending,” he says, adding that
Yello will write the soundtrack. He
describes the music of Yello as very
much like soundtracks “to movies
that don’t exist.”

He also says his music is much like
the statues of the Smile that he made
by trial and error. “In the music, we
don’t start with a composition and
then rehearse it and record it. In-
stead, it is very much music where
we use this beautiful possibility
where we can record on tape the
unique moment. It’s very much the
approach of a painter who can use
sound as paint.”

And you can dance to it. “What
we are trying to do with the whole
club and disco scenes is that you try
to have a certain beat. Because a
beat is very human and has always
been here. Then we try to fill this
beat with new sounds and new ideas.
And I have nothing against the idea
that you can dance to it. I think that
people can dance in the new jungle
that is our cities is something very
important,” he says.

Yello may go out on tour with a
conceptual piece next year, Meier
says. In the meantime, Yello videos
are out on the road, being shown in
selected clubs around the country as
part of special video nights centered
on the group.
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Talent & Venues

SUPERTRAMP
Brendan Byrne Arena,
Meadowlands, N.J.
Tickets: $13.50

Since they burst onto the rock scene in 1974
with ““Crime Of The Century,” Supertramp has
been regarded as one of the most professional
and talented bands around. The group’s Aug. 9
trip to New Jersey Byrne Arena was the band's
“farewell” visit before founding member Roger
Hodgson departs Supertramp to embark on a
solo career.

In a stunning rock show, Supertramp seemed
to reach back for something extra and rendered
a truly unforgettable performance. The mem-
bers of Supertramp—Hodgson, Rick Davies,
John Helliwell, Dougie Thompson and Bob Sie-
benberg—take the music very seriously and play
with the seasoned cool of master musicians.

Hodgson's abilities are so overwhelming it's
somewhat staggering. Besides being the com-
poser of some of the band’s biggest hits, he also
sings and plays keyboards and guitar. It was
Roger who visibily moved the audience when he
walked to the microphone and announced, “This
is a very special tour for Supertramp. At the end
of this tour, Il be leaving, but if the music
grows, then it's good. I'd like to take this oppor-
tunity to thank everyone who's given us so much
support over the years, and this is my song for

“you.” With that said, Hodson and the band
broke into one of their biggest hits, “Give A -

Little Bit.”

Later in the evening, Hodgson remarked,
“This song is for all of you who have avoided be-
coming vegetables.” Right on cue, the band
broke into “The Logical Song.” One could close
his eyes and swear the record was being piped
in via the PA system. Supertramp’s ability
to reproduce their sound in a concert sit-
uation is nothing short of extraordinary. Their
set was chock full of hits and included “Good-
bye Stranger,” “Dreamer,” “Bloody Well Right,”
“It's Raining Again” and a stunning version of
“Fool's Overture.”

It is difficult for this observer to believe the
loss of Roger Hodgson will not severely impact
on his band’'s popularity. Nonetheless, the
group's “farewell tour” with Hodgson is an
event unto itself and should not be missed by
anyone who cares about rock'n‘roll.

LOU O'NEILL JR.

PETER GABRIEL
THE CALL
Greek Theatre, Los Angeles
Tickets: $13.95

There are those rare moments when
rock'n'roll becomes a transcendent experience,
when the emotion of the audience and the cha-
risma of the artist combine to lift the perform-
ance to an almost spiritual, magical level. Peter
Gabriel's Aug. 15 show at the Greek Theatre was
one such experience.

The sold-out show was dotted with unclaimed
seats, as an unseasonable threat of rain kept a
few patrons from the open-air venue. But the
6,000 who attended received a 90-minute gift.

Gabriel appeared onstage like his namesake
angel, shrouded in fog and blue light. The set,
stunning in its simplicity of white hexagonal
platforms, came alive with a computerized light-
ing system (designed by Gabriel and Jonathan
Smeeton) so compelling that the lights received
their own ovation.

Wearing monkey make-up and a simple white
suit, Gabriel brought to life his amalgam of Third
World rhythms, melodic ballads and industrial
noise in what became a live concept video. Ca-
reening around the stage like a simian appari-
tion, Gabriel hung upside down, crouched and
crawled (his arms free thanks to a head mike)
and embraced the audience with his presence.
The crowd rose in waves, reaching out to him.

Musicians David Rhodes, Larry Fast, Jerry
Marotta and Tony Levin gave impeccable back-
ing as Gabriel worked through “Shock The Mon-
key,” “San Jacinto,” “The Intruder,” “Not One
0f Us,” “Games Without Frontiers,” “Solsbury
Hill" and more. When he reached the almost
evangelical “Lay Your Hands On Me,” Gabriel
was carried aloft by the outstretched arms of
the audience, allowing himself to be conveyed
over the first 30 rows of the orchestra in a
touching example of contact and trust.

At the second encore, Gabriel left the au-
dience chanting the chorus of “Biko" as the
band filed offstage. The singing continued even
as the crowd itself filed from the theatre.

Gabriel personally introduced his opening
act, the Call, saying “! hear a lot of new stuff,

Talent In Action

and not all of it comes from the big pumping or-
gan inside. This does.” The Mercury recording
group than gave 30 minutes of highly charged
and emotional music, including the popular air-
play song “The Walls Came Down" and the
stunning “‘Back From The Front.”

ETHLIE ANN VARE

THE TUBES
Universal Amphitheatre, Los Angeles
Tickets: $13.50, 312, $10.50

Ever since the Tubes went from A&M to Capi-
tol, the San Francisco menage has made a con-
certed effort to become commercial. And, to the
dismay of the cult that grew up around “What
Do You Want From Life" and “Don't Touch Me
There,” that effort has been successful.

So what of the outrageous, notorious Tubes
live extravaganza? it got so out of hand at one
point that lead singer Fee Waybill moaned,
“What am | supposed to do? Kill a chicken on-
stage every night?”

There was no chicken killing at the Amphi-
theatre on Aug. 15, but a full house of ecstatic
fans was treated to a spectacle nonetheless. For
an hour and 45 minutes, the Tubes combined
broad comedy, scatological theatre and music
into what can only be called your money's
worth.

Waybill is the center of attention here, going
through about a dozen costume changes as he
sings/acts material drawn mostly from the two
Capitol LPs. Working off two scantily clad and
very athletic female dancers, Waybill and the
ever-changing set got more and more elaborate,
leaving the audience to wonder, “How are they
going to top that one?,” after each number.

If there’s a drawback to this splashy enter-
tainment, it’s that the rest of the band become
extras and the music incidental. Not that the
newer songs are that outstanding: the Tubes are
sort of Jefferson Speedwagon cum Loverjourney
now.

But Prairie Prince is still a great double-kick
drummer, as evidenced by a long solo that never
got boring, and Bill Spooner added gentle vocals
to “Don’t Want To Wait Anymore.” Dancer Mi-
chelle Green sang harmony on “Monkey Time"
to good effect, and “Mr. Hate” came off with
high-voltage power (even if the rape scene was
in awesomely poor taste).

There was a reminder of the old Tubes when
the show closed on good old Quay Lewd,
dressed as Louis XIV in 12-inch platforms, mug-
ging through “White Punks On Dope.” At the
denouement, the high-tech boiler room set
crashed down around the band like the climax
of a James Bond film, and the group returned to
encore with straightforward renditions of “Talk
To You Later” and “She's A Beauty.”

The audience was on its feet time and time
again, eating up the sensory overload with rel-
ish. The Tubes are the Ringling Brothers of
rock'n'roll, and you can't beat a night at the cir-
cus. ETHLIE ANN VARE

ROSANNE CASH
Phoenix Theatre, Petaluma, Calif.
310, $12.50

Rosanne Cash just keeps getting better at her
almost unique high-octane blend of rock and
country. There are rock females who scream
louder and country females who croon softer,
but few (aside from Cash's own relative Carlene
Carter) who can put the two genres together
with such verve. How many other young ladies
who play the folk-style acoustic guitar with a
band that contains one of the world’s best steel
guitarists could get away with romping all over
the stage in a go-go outfit of dark miniskirt and
white booties?

As she did two years ago, Cash opened a na-
tional tour with a warm-up date (July 23) at a
Sonoma County venue, this time a sit-down the-
ater rather than your standard full-bar-and-
dance-floor club. She was backed by an abso-
lutely outstanding Nashville quintet, which in-
cluded, besides Hank DeVito on steel, drummer
Larrie Londin, bassist Mike Joice, pianist/saxo-
phonist Richie Conhatta and guitarist Vince Gill.
Gill, introduced by Cash as now an RCA prop-
erty, drew a lot of reaction from the crowd with
his instinctively strong and melodic playing.

That it was a warmup date was not apparent
as Cash and company worked skillfully up and
down the emotional scale of a generous 18-song
set. Cash's forte is her beauteous array of in-
triguingly-imaged mid-tempo numbers like
“Seven Year Ache,” “No Memories Hangin’
Round” and *“! Could Never Do Nothin' Right.”
She stepped down for the wonderful ballad,

“Maybe I'll Just Go Away,” and gleefully
pumped out 3 bunch of thumpers, among them
“Ain't No Money,” "Right Or Wrong,” “"Anytime
| Want To,” “Man Smart, Woman Smarter” and
her zesty trademark take on Steve Forbert,
“"What Kinda Girl Do You Think | Am?”

JACK McDONOUGH

ALTERED IMAGES
The Palace, Los Angeles

Tickets: $8.50

Considering that Portrait recording artists Al-
tered Images haven't a hit to their credit (unless
you count the popular radio dedication song
"Happy Birthday"), it was a surprise that their
Aug. 13 appearance was sold out to the point
that fans were begging in the streets for tickets.

Singer/actress Clare Grogan is the focal point
of the Scottish band, and personal rabid devo-
tion to her seems to fire the coterie. Her elec-
tronic mouse vocal style and endearing Valley
Girl personality do make a pleasant change from
the cold and distant pose of many new music
performers. Dressed in a skimpy black cocktail
dress and what looked like mommy's high heels,
Grogan was not so much vamping as pretending
to vamp.

Most of Altered Images’ material is strong,
dance-oriented stuff, with “Don't Talk To Me
About Love" a potential hit single. The genuine
skin drum kit is crashingly mastered by new-
comer David Wilde, and Jim Prime's synth com-
plements without overwhelming. Other good
tunes included “See Those Eyes,” “Turn Away,”
and | Could Be Happy”—a song which saw Gro-
gan encourage the audience to do just that.

The 70-minute set included a second encore
to shouts of “We want Clare,” to which she re-
plied “You want me, you got me!” The band re-
prised “Don't Talk To Me About Love,” urging
the crowd to sing in call-and-response. Since the
song had just broken out, the potential chorus
didn't know the words to respond with. But they
clapped happily in time.

In keeping with the mood, fans who jumped on
stage with flowers and kisses received hugs and
“thank you's” from the band instead of the
usual chuck-"em-off-the-podium.

ETHLIE ANN VARE

HEARTFIXERS

Moonshadow Saloon, Atlanta
Admission: $1

Over the last decade, several young, predom-
inantly white blues bands have arisen, such as
the Nighthawks, the Fabulous Thunderbirds,
George Thorogood & the Destroyers, Roomful Of
Blues and Stevie Vaughn's Double Trouble. Be-
fitting Atianta’s blues tradition, all these im-
ports have garnered immense followings in this
market—but up until now, there hasn't been an
indigenous blues ensemble that could rightfully
take its place alongside these luminaries of the
“blue wave” movement. That is, until the Heart-
fixers came along.

Newly signed to Atlanta's Landslide Records,
the Heartfixers debated their album before a vir-
tual SRO crowd of 550 at the Moonshadow Sa-
loon, Aug. 5. Recorded live at the same venue
seven weeks earlier, the record serves as a sam-
pler of a typical Heartfixers performance—blues
feeling and conviction mixed with rock drive and
energy. These are two potentially antagonistic
qualities, but somehow the Heartfixers seem to
make the combination work.

The blues authenticity of this quartet is best
encapsulated by the talents of “Chicago Bob"
Nelson, their lead singer and harmonica player.
A vocalist in the Otis Rush-Magic Sam tradition,
this veteran of John Lee Hooker's band is at his
best on slow, testifying blues numbers, such as
BB. King's “The Jungle” and Dr. John's philo-
sophical “A Losing Battle.” However, he is ca-
pable of propulsive delivery on more active
numbers. On the faster tunes, which draw heav-
ily from Texas blues, New Orleans soul, and se-
lections from the Chuck Berry catalog, the star
attraction is guitarist Tinsley Ellis, who is not
only a precise, fiery player but a consummate
entertainer, with a bag full of stage antics.

Boosted by the rhythm section of bassist
Jimmy Bullard and drummer Mike McCauley,
the Heartfixers have achieved a reputation as a
dance band as well as a concert act. Their four
sets at the Moonshadow spotlighted both attrib-
utes, and also documented that the Heartfixers
are ready to be compared favorably to many of
their long-extant “blue wave” colleagues.

RUSSEL SHAW
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Survey For Week Ending 910,83

Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s).

¢ SIMON & GARFUNKEL—$861,090 (Canadian dollars), 43,622 (45,000),
$25, $22.50, $20 & $17.50, Perryscope Prods./Concert Prods. int'l./Don-
ald K. Donald, B.C. Place Stadium, Vancouver, Aug. 22.

e BETTE MIDLER—$565,000, 24,664, $25, $18.50 & $13.50. Nederlander
Org., Greek Theater, Los Angeles, four sellouts, Aug. 11-14.

¢ MAZE WITH FRANKIE BEVERLY, GLADYS KNIGHT & THE PIPS, ARETHA
FRANKLIN, THE TEMPTATIONS—$498,000, 28,064, $20, $17.50 & $15,
Cleveland (Ohio) Stadium, sellout, Aug. 13

¢ MICHAEL STANLEY BAND—$473,070, 41,070, $13 & $11, in-house, Blos:
som Music Festival, Akron, Ohio, two sellouts, two night attendance record
Aug. 16-17.

e BETTE MIDLER—-$363,301, 24,692, $19.50 & $11.50, in-house, Concord
(Calif.) Pavilion, three sellouts, gross box office record, Aug. 20-22.

¢ SUPERTRAMP~$324,742, 29,065 (40,000), $15 & $11, in-house, Alpine
Valley Music Theatre, E. Troy, Wis., Aug. 27-28.

e DAVID BOWIE—~$320,550, 27,600, $15, Pro Motion Concerts/Whisper
Concerts, Scope, Norfolk, Va., two sellouts, Aug. 24-25

e AL JARREAU—$257,250, 16,763, $16.50 & $15, Bill Graham Presents,
Greek Theater, Berkeley, Calif., two sellouts, Aug. 26-27.

¢ GEORGE CLINTON & THE P-FUNK ALL STARS, BAR-KAYS, LAKESIDE,
MTUME, ANGELA BOFILL-$242,475, 17,133, $15 & $11.50, Marco
Prods., Reunion Arena, Dallas, seliout, Aug. 27

¢ WILLIE NELSON, BOBBY BARE—$237,687, 15,979 (18,000), $15.40,
$14.30& $12.69, Feyline Presents, Red Rocks, Denver, two shows, Aug. 22-
23.

¢ DAVID BOWIE—$231,402, 15,277, $16.50 & $15, Evening Star Prods., The
Coliseum, Phoenix, Ariz., sellout, Aug. 17.

e POLICE, MINISTRY—$210,437, 14,709 (17,000), $15 & $12.50, Schon
Prods., Met Center, Minneapolis, Minn., Aug. 25.

o RICHARD PRYOR, JULIA & CO.—$207,875, 9,799 (9,000), $25.25, Barry
Mendehlson/Murry Schwartz, Sanger Performing Arts Center, New Or
leans, three shows, Aug. 9-11,

o RICK SPRINGFIELD, QUARTERFLASH—$197,775, 16,175, $12.50, Beaver
Prods., Reunion Arena, Dallas, sellout, Aug. 26.

o NEIL YOUNG—$191,555, 16,736 (18,300), $12.50 & $10, Electric Factory
Concerts, Spectrum, Philadelphia, Aug. 29.

e DEF LEPPARD, KROKUS—$169,785, 15,000, $12.50 & $11, Charlevoix
Prods., Castle Farms Music Theater, Charlevoix, Mich., sellout, Aug. 27.
¢ CHARLIE DANIELS BAND, MARSHALL TUCKER BAND, MOLLY HATCHET,
SUPER GRIT COWBOY BAND-$164,250, 12,529 (15,00), $14.50 &
$12.50, Rascals Prod./Starmount Agency, Ernie Shore Field, Winston-Sa-

lem, N.C., Aug. 28.

¢ OAK RIDGE BOYS, LEE GREENWOOD—$135,572, 15,502 (16,000), $10 &
$8, in-house, Indiana State Fair, Indianapolis, Aug. 28.

¢ OAK RIDGE BOYS, LEEGREENWOOD~$128,222, 10,813, $13.50& %10, in
house, Pine Knob Theater, Clarkston, Mich., sellout, Aug. 27

¢ RICK SPRINGFIELD, QUARTERFLASH-—-$127,543, 10,916 (12,604),
$12.75 & $11.75, Pace Concerts, Summit, Houston, Texas, Aug. 27,

¢ RICK SPRINGFIELD, QUARTERFLASH~—$125,183, 10,421 (12,812), Pace
Concerts, Frank Erwin Center (Univ. of Texas), Austin, Aug. 28.

e CHICAGO, ALAN KAYE—$124,244, 10,928 (16,000), $13.50 & $9.50, in
house, Concord (Calif.) Pavilion, two shows, Aug. 28.

e ASIA, CHRIS DEBURGH—$123,635, 9,989 (16,000), $12.50 & $10, Electric
Factory Concerts, Spectrum, Philadelphia, Aug. 27.

e HENRY MANCINI & THE BOSTON POPS—$122,752, 8,787 (14,000), $20,
$15 & $12.50, Monarch Ent. Bureau, Brendon Byrns Meadowlands Arena,
E. Rutherford, N.J., Aug. 28.

e HENRY MANCINI & THE BOSTON POPS—$119,802, 9,599 (12,000), $15 &
$10, Civic Arena Corp., Pittsburgh (Pa.) Civic Arena, Aug. 27

e DEF LEPPARD, KROKUS—$117,747, 11,615, $10.50 & $9.50, Frank J
Russo Presents, Providence (R.l.) Civic Center, sellout, Aug. 24.

e DEF LEPPARD, URIAH HEEP—-$115,553, 11,199, $11.50 & $10.50, Jam
Prods., Peoria (lll.) Civic Center, sellout, Aug. 19.

e DEF LEPPARD, URIAH HEEP—$113,577, 9,950, $12.50 & $11.50, Jam
Prods., Five Seasons Center, Cedar Rapids, lowa, sellout, Aug. 18.

e ASIA, CHRIS DEBURGH—$112,167, 9,258 (10,500), $12.50 & $10.50, Don
Law Co., Centrum, Worcester, Mass., Aug. 19.

e SUPERTRAMP—$111,460, 9,419 (12,000), $12.50 & $11.50, Don Law Co.,
Centrum, Worcester, Mass., Aug. 17.

e LOVERBOY, ZEBRA—$109,894, 9,676, $11.50, Sunshine Promos, Ft,
Wayne (Ind.) Coliseum, sellout, Aug. 27.

e TALKING HEADS—$105,167, 9,000, $12.65 & $11.55, Feyline Presents,
Red Rocks, Denver, Colo., sellout, Aug. 26,

e DEF LEPPARD, KROKUS—$102,000, 10,200, $10, John Scher Presents
(Monarch), Rochester (N.Y.) War Memorial, sellout, Aug. 25.

e ALABAMA—$98,775, 7,902, $12.50, Fowler Promos., Bismarck (N.D.) Ci-
vic Center, sellout, fastest sellout record, Aug. 12,

o SUPERTRAMP—$97,142, 8,610 (14,349), $12.50 & $10.50, Schon Prods.,
Met Center, Minneapolis, Minn., Aug. 29.

o {RON MAIDEN, FASTWAY, CONEY HATCH-$95,375, 8,459 (9,900),
$11.50 & $10.50, Cross Country Concerts, New Haven (Conn.) Coliseum,
Aug, 26.

¢ OAK RIDGE BOYS—$94,555, 10,300 (11,484), $8, in-house, Pondersoa
Park, Salem, Ohio, Aug. 7.

e TEMPTATIONS, FOUR TOPS, MARY WELLS—$94,397, 6,870 (8,405), $15,
$12.50 & $10, Brass Ring Prods., Cobo Theater, Detroit, Aug. 27

e GEORGE BENSON-—$92,950, 6,068 (7,200), $16.75, DiCesare-Engler,
Stanley Theater, Pittsburgh, two shows, Aug. 12

o OAK RIDGE BOYS—$89,028, 8,547 (10,742), $12 & $9, Variety Attractions,
Alien County Fair, Lima, Ohio, Aug. 26.

e MEN AT WORK, INXS—$86,079, 8,601 (12,000), $10.50 & $9.50, Sunshine
Promos., Market Square Arena, Indianapolis, Ind., Aug. 27,

e TALKING HEADS~$83,250, 6,660 (7,181), $12.50, Don Law Co., Cape Cod
Coliseum, S. Yarmouth, Mass., Aug. 20.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi
cation. Boxscores are compiled every Tuesday. tf you wish to file your concert report,
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at

212/764-7314; or Linda Deckard in Los Angeles at 213/859-5338.
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Richard Thompson Strives

® Continued from page 36

unrepentant folk-rocker who first
captured atiention as one of the
founders of Fairport Convention.
“Without actually touring, it'd be
hard to make any impact at all.”

In that respect, Thompson isn’t at
all bitter about an American career
punctuated by frequent critical bou-
quets but bedeviled by an erratic
profile as a recording act—despite
often indifferent promotion and sig-
nificant omissions in the American
release for his total UK. and Euro-
pean output.

Veteran manager Jo Lusuig had
pursued various American club tour
commitments for the two Thomp-
sons during their contracts with Is-
land and Chrysalis in the 70s. But
Thompson himself is again equit-
able in seeking out the snags: “There
were a lot of factors. Having chil-
dren was sometimes difficult for a
tour, and it was hard to get record
company support. So it was a combi-
nation of us and them, of internal
and external affairs.

“But it was frustrating. There
must have been two or three tours
that were pretty much set up, only to
fall through.”

The Thompsons did finally tour,
garnering sold-out houses and an
even brisker flood of strong press
notices, in the spring following the
release of their 1982 album, “Shoot
Out The Lights.” An earlier string of
club dates here and in New York
saw Thompson performing solo, and
generating strong response. Ironi-
cally, however, it was the couple’s
split soon after the tour that finally

prompted Time magazine to devote
an unexpected full page feature to
them.

Richard Thompson appears un-
fazed even by that twist of media
fate, however, saying only that it
saved the need for explaining his
private tragedies to interested fans.
Instead, he prefers to relish the be-
lated attention his new work is
receiving. Among other things,
Thompson agrees that both “Shoot
Out The Lights” and “Hand Of
Kindness” vindicate the belief,
shared with producer and Hannibal
founder Joe Boyd (who also helmed
many of the Fairport projects), that
a return-to-basics thrust in the al-
bums offers a fresh alternative to the
more conventional multi-channel
techniques used on most pop dates.

Both sets were recorded essen-
tially live, with all key instrumental
and vocal parts captured together.
Boyd has characterized the usual
emphasis on technical perfection as
“a case of improving the sound at
the expense of the performance.”

As for Thompson’s writing and
arranging, which fuse the traditions
of English and Scottish balladry
with the legacies of Leo Fender and
Chuck Berry, Thompson minimizes
any formal folk-rock concept.
“There’s two statements [ could
make which you can’t put together,”
he says playfully. “One is that what
we do is only part of the British tra-
dition—it’s nothing more than that,
and nothing less. And the other
statement is that all we play is
rock’n’roll.

“But you can’t put the two to-
gether. It doesn’t make sense.”

Talent & Venues

_Act-ivities

David Johansen, the Raybeats,
Jefl Baxter, the B-52s, Max Wein-
berg of the E Street Band, Josie Cot-
ton, Peter Frampton and Robbie
Kreiger are all featured performers
in the Ventures tv special “Walk,
Don’t Run,” produced by Rosen-
berg/Fraker Productions. The Ven-
tures, meanwhile, have also released
their 81st domestic LP, “NASA 25th
Anniversary Commemorative Al-
bum” on Tridex Records.

The 1983 International Computer
Music conference will be held Oct.
7-10 at the Univ. of Rochester’s
Eastman School of Music in Roches-
ter, N.Y. Last year the conference
was held in Venice, and next year it
will be in Paris. Keynote speaker this
year is James A. Morer of the
Lucasfilm Audio Studio.

Rockpool is adding a reggae chart
to its newsletter. ... Great White
Hope, Steeler, Armoured Saint and
Stormer, four West Coast heavy
metal acts, withdrew their merchan-
dising and packed up their booths
during a show at Perkins Palace in
Pasadena recently because they felt
that 20% of the merchandising gross
was too much to pay to the venue.

The Empire Rock Club in Phila-
delphia is reopening Friday (9) after
being closed for a year and a half.
The 350-capacity club plans to play
regional bands as well as some na-
tional acts. . . . Three survivors of the
carly New York new music scene
have formed a circa-1963 folk trio.
Members of the Washington
Squares are Tom Goodkin, ex-U.S.
Ape; Lauren Agnelli, ex-Nervus Rex;

and Bruce Paskow, ex-Invaders.
Featured in the new Billy Idol video
for “Dancing With Myself” are
“mutants, mannequins and the af-
termath of World War III,” while
the Barry Manilow video for “You’re
Looking Hot Tonight” shows Mani-
low’s band members “transformed
into beautiful women . .. who even-
tually strip down to red hot negli-
gees,” press releases tell us.

Lead vocalist Stan Ridgeway and
keyboardist Bill Noland have left
Wall Of Voodoo. They pian to form
a new band. ... Rhino Records has
changed the cover of its “Early Pro-
ductions Of Frank Zappa” EP, fea-
turing six songs produced by Zappa
(five of which were also written by
him) before he formed the Mothers
Of Invention. The original cover de-

picted a “crazed, frolhmg-at -the-
mouth caricature of Zappa,” says
Rhino, and Zappa didn’t like it. The
new cover will feature a copy of the
original Donna Records label.
Things have been busy at the
switchboard of PolyGram Records
in Los Angeles, since the company’s
telephone number is featured on the
video of Martin Briley’s “Put Your
Hand On The Screen,” now being
shown on MTV. ... More on Rhino
Records: It’s releasing an LP featur-
ing various renditions of “Louie.
Louie,” by among others, the Kings-
men, Black Flag, and the Rice Univ.
Marching Band. . . . Danny Johnson,
former guitarist for Alice Cooper,
Rod Stewart, Rick Derringer and
others, has his own group now,
called the Bandits.
ROMAN KOZAK

V//////////////////////A
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CONTACT SUSAN PRUDOWSKY
(205) 772-9626 EXT. 20

SIS

THE NEW AND

WE ALSO
EXCLUSIVELY
DISTRIBUTE
ROCK, PUNK,
NEW WAVE

HEAVY METAL
INDIE LABELS

AND

AD/claudio gobbi

FROM ITALY
AND ALL
INTERNATIONAL
LABELS

WE ALSO
RELY
ON A WIDE RANGE
SELECTION
OF ALL
NEW ITALIAN
RELEASES

WE ARE
IN A POSITION
TO EXPORT
WITHIN
24 - 48 HOURS
FROM ORDER
ALL OVER
THE WORLD

DISCO MUSIC
LABEL FROM ITALY!

Here are some of the available brand new releases

FAXE/TIME FOR CHANGES
TWILIGHT / BOXER
ESAVU / BREAKIN' UP

ROBI BONARDI / | WANT YOU BABY | REALLY DO
KLAPTO / MISTER GAME

ITALIAN NEW WAVE

NOT MOVING / SAME 7"

NOT MOVING / MOVIN'OVER 7"
GATHEREO / SAME (COMPILATION) LP
OIAFRAMMA / ALTROVE 12"

FIRST RELATION / V.A. LP

FRIGIOAIRE TANGO / SAME LP
A.T.R.0.X. / NIGHT'S REMAINS LP (W/TH TUXEDO MOON)
STEVE PICCOLO / DOMESTIC EXILE LP
STEVE PICCOLO / AOAPTATION LP
LISFRANK / NAN MASK EP12”

NEON / SAME EP12”

BISCA BISCA / SAME EP12”

LITFIBA / SAME EP12”

OTHERS

MAURIZIO ANGELETT!/ GO FLY A KITE (FOLK ROCK)
VANAOIUM / SAME (HEAVY METAL)

VANAOIUM / A RACE WITH OEVIL (HEAVY METAL)
VANEXA / SAME (HEAVY METAL)

MALLARO / IN A OIFFERENT CLIMATE (ROCK )

ITALIAN 12" DISCO

D.F. PAM / ON THE BEAT

DONNA EYES / GOD KNOWS

MIKE CANNON / VOICES IN THE DARK
CRUISIN' GANG / AFFAIR A GO GO

J.0. JABER / OON'T STOP LOVIN’

TWINS / NOT THE LOVING KIND

DOCTOR CAT / FEEL THE DRIVE
GAZEBO / | LIKE CHOPIN

KOMA / CAVRONES

BARRY MASON / BODY

THE BLACK ANGEL / CHANGE AN ANGEL
HIPNOSIS / PULSTAR

BRANO {MAGE / ARE YOU LOVING?

SKY CREACKERS / YOU SHOULO BE OANCING
BILLY JEAN /| NEEO YOU

MANUEL / TANGO

MIRAGE / WOMAN

FAKE / DONNA ROUGE

RALPH RIVER BANO / STRANGE VIBRATION
SILVIE STONE / CHARNING PRINCE
CHEAPS / MOLIENDO CAFE

TOPO / BA BA GO GO

LOS ANGELES T.F./ EVER LIVING FEVER
O’GAR/PLAYBACK FANTASY

DEBORAH KINLEY / GUERRILLA

STUPID SET/DON'T BE COLD

FUN FUN / HAPPY STATION

GAZ NEVADA /1.C. LOVE AFFAIR

CLUBHOUSE / BILLIE JEAN MEOLEY WITH DO IT AGAIN
KOXO / SHAKE T UP

BLUE GAS / SHAOOWS FROM NOWHERE
ALBERTO CARRARA / Oi1SCO KING
THE NiPS / SUNSHINE REGGAE
TABISCO / TABISCO

MISTER FLAGIO / TAKE A CHANCE
1UOY / THE ISLANO OF SUN

JOE YELLOW / LOVER TO LOVER
JOCK HATTLE / CRAZY FAMILY
MARX & SPENCER / STAY

TALKO / PSYCHO FLASH

AMIN PECK / SUICIDAL

RYAN PARIS / DOLCE VITA

ASSO /DO IT AGAIN

RIS / LOVE'N'MUSIC

TIME / SHAKER SHAKE

RIO / COPACABANA

DIANA EST / LE LOUVRE
BAHAMAS BAND / SUMMER SHOW

'.__ D'SCOTTO s.r.l. - via Santa Maria, 94 --20093 Cologno Monzese - (Milano) - ltaly

Telephone (02) 2538351 - (02) 2547951 - ASK for Paolo or Gerry
Telex 340864 DISCOT |
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[ s, e v |
1| 9| ROCKIT-Herbie Hancock—Columbia WEEKS

(12 Inch) i

Pr| ¢ | 11 | SPEAKING IN TONGUES-Talking Heads—Sire
(LP-all cuts) SR1-23883
| 10 | 3 | HOLIDAY/LUCKY STAR-Madonna—Sire (LP Cuss)
23867
| 6| & | JUSTBE GOOD TO ME~The 5.0.5. Band-Tabu (12
Inch) 429-03956
5| 2 |12 | SWEET DREAMS—Eurythmics—RCA (12 inch)
PD 13502
ﬁ 7 9 | OUT IN THE N!GHT-Serge Ponsar—Warner Broz.
(12 Inch) WB0-20124
YX| ¢ | 5| BUILD ME A BRIDGE-Adele Bertei—Geffen (12
Inch) 0-20128
8 | 5|13 | STATE FARM/NOBODY'S DIARY—-Yaz-Sire/ Warner
(12 Inch) 20121
9 9 9 | GETIT RIGHT—Aretha Franklin—Arista (12 Inch)
AD 19043
Y| 24 | 4 | ADDICTED T0 THE NIGHT/CHOIR PRACTICELipps
Inc.—Casablanca (LP Cuts) 8110221
10| 3| 8| DOITAGAIN BILLIE JEAN MEDLEY—Slingshot—
Quality (12 Inch) QUS 044
Y| 25 | & | SEARCHIN' ('VE GOTIA FIND A MAN)—Hazel
Dean—TSR (12 Inch)
13| 13 | 9| 1 DONT WANT TO TALK ABOUT {T—Pamela
Stanley—Komander (12 Inch)
Y| 18 | 5| ANT NOBODY—Rufus featuring Chaka Khan—
Warner Bros. (7 Inch) 7-29555 (12 Inch*)
ﬁ 15 6 | EVERY BREATH YOU TAKE-Otis Liggett—Emer3ency
(12 Inch) EMDS 6538
16 | 12 9 | STAND BACK-Stevie Nicks—Modern (7 Inch)
7-99863 (12 Inch*)
Y| 19 | 7| 1 WANTED TO TELL HER-Ministry—Arista (LP Zut)
AL 68016 (12 Inch*)
1| 20 | 7| BAND OF GOLD-Sylvester—Megatone (12 Inch)
MT 114
Y| 32 | 3| SLANG TEACHER/CHICKEN OUTLAW—Wide Bo~
Awake—RCA (12 Inch) PD 13503
Y| 31 | 3| PUT OUR HEADS TOGETHER—The O'Jays—P.LE. (12
Inch) 47904073
P! 39| 3| THE MAN WITH THE FOUR WAY HIPS—Tom Tom
Club—Sire (LP Cuts) 23916
22|22 | 8| DEAD GIVEAWAY—Shalamar—Solar (12 Inch) (
66999
23 | 11 | 12 | SHE WORKS HARD FOR THE MONEY—Donna
Summer—Mercury (7 inch) 8123707 (12 mch*)
ﬁ 27 6 | COLD BLOODED-Rick James—Gordy (12 Inch
4511 MG
33 4 | MAJOR TOM (Coming Home)—Peter Schilling—
Elektra (12 Inch) 0-66995
26 | 21| 7| AELO.. (Sometimes Y)—EBN/OZN—Elektra
(12 Inch) 67915
27 | 17 | 7| PIECES OF ICE-Diana Ross—RCA (12 Inch) P)
13568
28 | 16 | 14 | SO MANY MEN, SO LITTLE TIME—Miguel Brovn—
TSR (12 inch) TSR 828
| 61 | 2| CONFUSION-New Order—Streetwise (12 Inch)
SWRL 2213
30| 2 | 7| GUILTY/ANGEL EYES/ON THE GRID—Lime—Prism
(12 Inch) 1020
ﬁ 37 3 | ALL OVER YOUR FACE—Ronnie Dyson—Cotillicn (12
Inch) 0-96989
PY| 14 | 10 | rLLTUMBLE 4 YA~Culture Club—Epic (12 Inzh)
49-03913
ﬁ 62 2 | SWEEPSTAKES—Nursery School—Epic (12 Inch) 49-
04023
34 35 5 | BAD BOYS—Wham U.K.—Columbia
(12 Inch) 44-03933
35| 28 7 | TO SIR WiTH LOVE—Vicki Sue Robinson—Profie
(12 Inch) PRO-7025
36 | 36 5| HIGH 2NOON—[wo Sisters—Sugarscoop (12 Inzh) SS
424
Br| 41| 4| UES—Ben Steele and His Bare Hands—Vanity (12-
Inch) VAN 3031
38 | 23 | 13 | LO.U.~Freeez—Strectwise (12 Inch)
SWR2210
¥ 44| 3| BODY WORKHot Streak—Easy Street (12 In:h)
7503
40 | 43 5 | STOP AND GO-David Grant—Chrysalis
(12 Inch)

photocopying, recording. or otherwise, without the prid* written permission of the publisher.
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HIGHRISE-Ashford and Simpson—Capitol
(12 Inch)

TAKE A CHANCE ON ME-Waterfront Home— Bobcat
(12 Inch) AS 1722

PILOT ERROR—Stephanie Mills—Casablanca (12
Inch) 8141681

GET OFF MY CASE—The Comateens—Mercury (12
Inch) 8140791

MY TURN TO LOVE YOU-Lenny White—Elektra
(7 Inch) 69813 (12 Inch*Re-Mix)

FAR FROM OVER—Frank Stallone—RSO (12 Inch)
8153431

DANCE TO THE MUSIC-Junior Byron—Vanguard (12
Inch) SPV 65

DANCE SISTER—New York Citi Peech Boys—Island
(12 Inch) 0-76993

MANIAC—-Michael Sembello—Casablanca (7 inch)
8125167 (12 inch*-Remix)

LOVE THISS WAY—-Lee Prentiss—MSB (12 Inch) MSB
12-182

CHINA GIRL/SHAKE IT-David Bowie—EMI-America
(12-Inch) 7809

FIRST, LAST FOR EVERYTHING—Endgames—Flip (12
Inch) FL801

WHAT | GOT IS WHAT YOU NEED-Unique—Prelude
(12 Inch) D663

WHAT'S SHE GOT—Liquid Gold—Critique (12 Inch)
CR1 1001

PUTTIN' ON THE RITZ-Taco—RCA (12 Inch) KD
1001

YOU BROUGHT THE SUNSHINE-Clark Sisters—
Elektra (12 Inch) 67993

GET WET—C-Bank—Next Plateau
(12 Inch)

SHINE ON ME-0One Way—MCA (LP Cut)
MCA 5428

WHEN WILL | SEE YOU AGAIN—Magda Layna—
Megatone (12-Inch)

JUST IN TIME—Raw Silk—West End
(12 Inch) 22159

| LOVE YOU-Yello—Elektra
(12 Inch) 0-67917

FOR YOUR LOVE/BEAT MY DRUM—Claudja Barry-
Personal (12 Inch)

PROMISES, PROMISES—Naked Eyes—EMI-America
(12 Inch)

(KEEP FEELING) FASCINATION—-The Human
League—A&M (7 Inch) A&M 2547

INFATUATION-Upfront—Silver Cloud
(12 Inch)

DOUBLE DUTCH—Malcolm McClaren—Island (12
Inch) 96999

CHEAP THRILLS—Planet Patrol-Tommy Boy (12
Inch) TB 835

ONE DAY—-APB—Import
(12 inch)

HOT SUMMER NIGHTS—Love Club—West End (12
Inch) 22158

BUILD ME UP BUTTERCUP-Torch—Pacific (12 Inch)
SAP 1XX

ROCK THE BEAT—Chill Town—A&M (12 Inch) SP-
012071

PARTY TIME—Kurtis Blow—Mercury
(12 Inch)

GO DEH YAKA (GO TO THE TOP)—Monyaka—Easy
Street (12 Inch)

WHAMMY/LEGAL TENDER/SONGS FOR THE FUTURE

GENERATION~The B52's—Warner Bros. (LP Cuts)
23819

SAFETY DANCE—Men Without Hats—Backstreet (12
inch)

CAVERN—-Liquid Liquid—99 records (12 inch & LP)
99-11EP

FREAK-A-ZOID—-Midnight Star—Solar (12 Inch)
9-67919

MY SPINE IS THE BASELINE/ACCRETHONS/ ALL

LINED UP—-Shriekeack-~Warner Bros. (LP Cuts)
WB1-23874

LET NO MAN PUT ASUNDER—First Choice—Salsoul
(12 Inch)

LOVE ME TONIGHT—-Attitude—RFC/Atlantic
(12 Inch) 0-86998

Compiled by the Music Popularity Chart Dept. of Billbazrd from a nztionwide club survey of the most requested dance songs.  *non-commercial 12-inch

* Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

Talent & Venues

Dance Trax

By BRIAN CHIN

Albums: The Gap Band’s “Jammin’ " (Total Experience), their fifth, again
proves them one of the most reliable black music acts. Co-produced by Gap
member Ronnie Wilson along with Lonnie Simmons, it’s another top-notch
mix of ballads and uptempo funk. Best cut, and a crossover natural: *Jammin’
In America,” with its pop-rock influences and compulsive sing-along. Also:
“Shake A Leg,” “Jam The Motha,” and the distinctively island-flavored “I Ex-
pect More.”

Rick James’ “Cold Blooded” (Gordy) is flawlessly played, with a number of
very uncliched rhythm tracks relieving what's become an almost oppressive
preoccupation with kinky sex. Best candidates for instrumental 12-inches: *1-
2-3,” “U Bring The Freak Out” and “Doin’ It.”

An interesting and overlooked album: “London Style,” by Bill Summers &
Summers Heat (MCA), which, as its title suggests, does a switch by playing off
European influences (which play off American ones). Best: a crisp ska-style
“It’'s Over,” the rock “Privacy” and “Burnout,” and the more American-sound-
ing “City Boy Lover.” * *x %

Singles: The burgeoning popularity of scratch is now resulting in a regular
supply of sound effects-filled records. One that brings off some neat musical
uses of that trick is the Dynamite Two's rap “Can’t Stop Till I Reach The Top™
(Silver Screen 12-inch, 147 W. 24th St., New York, N.Y. 10011). Its horn ar-
rangement is jerked back and forth, as if it were being sucked back into the
speaker. DJs Jazzy Jay and Danny Krivit were mix consultants; there’s also a
laid-back second version on the flip. “Two, Three, Break,” by the B-Boys (Vin-
tertainment 12-inch, 2067 Broadway, Suite 27, New York, N.Y. 10023) is more
in the stark rhythmic vein of “Rockit,” with turntable credit going to Chuck
Chill-Out.

Progressive pop-disco(!): Miner Detail’s “Canvas Of Life” (Polydor promo
12-inch) puts standard Eurodisco tempo and A Flock Of Seagulls-type sounds
together in a totally unexpected and accessible combination.

Randy Crawford gets the techno-pop treatment on “Nightline” (Warner
Bros. 12-inch); Will Crocker’s mix is full of sudden transitions. Paul Young’s
“Sex” (Columbia 12-inch) is a heavy-duty series of breaks in percussive
“street” style, intertwining rhythm box and copious drop-in/drop-out sound
effects. The official “A” is an obscure Whitfield/Gaye song, “Wherever I Lay
My Hat (That’s Home),” resurrected in the spooky, slightly perverse Soft Cell
mode. * * *x

Notes: Prelude has issued a second edition of its “Mastermixes” double al-
bum, which has been co-marketed by local urban contemporary radio stations.
This year’s model was executed by Shep Pettibone and Tony Humphries (one
disk apiece) and is “remixed” not only through quick editing, but with gener-
ous rhythm-box overdubs as well.

Some important words were lost in our outburst last week regarding major-
label restrictions on import activity: we meant to make note of one particular
label’s anti-import stand as being inconsistent with its «ntimely domestic re-

lease of the U.K. singles of one of its former acts. Timely U.S. release is, of

course, the ideal solution to the entry of unavailable import material into the
domestic market.

NPO

ES e —————————— e
Another reason why dance music
professionals read Dance Music Report

Top disc jockeys know the importance of keeping up on the
Jatest Imports. That's why leading disc jockeys from coast to
coast read DANCE MUSIC REPORT.

They trust DMR’s concise, in-depth coverage of the newest
overseas dance records tc keep them well informed and out in
front. Read the IMPORTS column in DANCE MUSIC REPORT
and see why serious disc Jockeys don’t spin without it.

1year-25 issues %@“
Vi _-tial

] U.S. $35.

[J Canada/Mex $40.

O International $80.
Please include your name, address, zlf) code
and occupation on a separate sheet of paper

with your remittance. All subscriptions paid
inU.S. dollars.

DANCE MUSIC REPORT B -EoeR:-In}
Keeping you #1
210 E. 90th St. New York, N.Y. 10028 (212) 860-5580

FIDIESS MUSIC

PROMOTIONS

NEW YORK ® LOS ANGELES

Rusty Garner would like to

thank the

DIXIE DANCE KINGS

for voting ENDLESS MUSIC,
“Best Independent Club Promoter

-National,

1982-83.”

“Cujoy the wugic. it's our middle namel”

Representing: MOTOWN, EMI, CAPITOL, STREETWISE, MOBY DICK, VANITY, LARC, PERSONAL

FOR INFORMATION CONTACT RUSTY GARNER (213) 760-1979 or (212) 246-5520

NEW 12”—Antonlo Rodriguez (remix), Artificials,
Business, Dynamic 7 (new), Divine (new), Gaby
Lang, Mayana, Endgames (new), Nightmoves, Gina
LaMour, Manu DIBango, Loni Gamble, Ben Steele,
Earlene Bentley, Shannon, Gary's Gang (new),
Jayne Edwards, Love Bug Starski, Very Cheri, Cha-
rade, Newtrament, Quando Quango, Techno’s, Jes-
sica Willlams (remix, inst.), Gazebo (new), D.F. &
Pam, Amanda Lear, Rhetta Hughes (new), Raw Silk,
Gillian Lane, I.M.S., Hazell Dean
{mega-mix), Joe Yellow, American
Fade (U.S. remix), Maxine Dee (U.S.
remix), Eurythmics, Harlow, Alexan-
der Robotnick, Vicki Sue Robinson,
Atmosphere, Vision, Norma Lewis,
Pamela Stanley, Tapps, Celi Bee (re-
mix), Lime, Voyage, Miquel Brown,
Shaune Jackson, Twins, Azul y Ne-
gro, Pink Project.

MAIL O DISC RECORDS

855e Conklin St.

Farmingdale, NY 11735
Phone (516) 694-0088

Same day service for DJs or-

dering before noon New York

time.

Call for our new catalog featuring;

* new lower prices on import and domes-
tic 12

« budget line disco classic 12" and LP.

We export to DJs in all countries (retall

only). Telex—4758 158 IM PT-DISC

www americanradiohistorv com

IMPORT LP's—Voyage | & i, Mix
Your Own Stars, Nancy Martinez,
Vogue, Studio 57.

“Off The Record”
by Doug Shannon
a complete DJ's guidebook
Call for Details.

DISCO & DANCE REC.

MAIL ORDER SERVICE
Retail « DJ « Imports & U.S.
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Billboard’s Fifth International Video Music Conference
November 17-19, 1983/Huntington Sheraton Hotel/Pasadena, California
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Thursday, November.17th

9:00AM .—  5:00PM
2:00PM — 12:30PM
2:30PM — "&30PM

H65:00PM- — - 8:00PM

Friday, November 18th

HO0AM — 5:00PM
9:30AM — 10:00AM
10:00AM —+ 40:30AM
10.30AM — §2:00PM

12:00PNt —~ - 1:30PM

1:30PM —  3.00PM
3:00PN — 4130PM
A:30PM —  600PM

6:00PML— 8:00PM
8:00PM — 11:00PM

Saturday, Novernber 191h

Registration.
Welcoming Remarks ‘ :

“Let's Get It On: The How$ and Whys of Programming” :
The Conference opigns With threerhours of presentations of music oriented
television shows and channels by their programmers, who will discuss theis
philosophies and explain how dedislons are mada.
Welcoming Cocklqil Reception |

Registration
Continenfal Breakfaist
intfroduction & Keynote Address
"Parf§ Of The Whole: Lighting. Art Directioniand Chdfeography”
Experts in the field explain tiow, through their talents, different-moods ean
be created and problems salved. Plenty of hrﬁa'qu questions and answers,
“The Computet Age:Graphics and Animation” - -
Computer graphics ondlgnunqhon.p(acredﬁﬁg a brave new world of video art ta
accompany music; ' ottt
Luncheon
“Fix 1t in The Mix: Audio and Video Pre- and Post-Production Techniques”
What preparations can be.mhade betore shaating takes place, and what miracies can be
worked inrthe editing suite; +
“AUnique Vision: Artists and Directors”
Top nameslin video music discuss their craft.
VIDEO EXHIBITS — open to the industry
VIDEO MUSIC SHOWCASES =+dpen to thg industry

9.00AM — 5:00PM ' Registration

9:30AM —-10:00AM
10:00AM £511:30AM

11:30AM — _ 1:00PM

1:00PM = 2130PMt
2BOPM —  4:00PM

~4:00PM ~  5:30PM

5:30PM .. 7:30PM

- Continental Breakfast
“An Hour or More: The Futura For Long-Form Programs”
Marketing music on videocassette: \,/ideodis}:, and selling rights fgpobte Jna o’rherbuﬂets.
"On The Beam: Satellite Delivery™ i
Sofeliifes-ore-openingiup the enﬂ_re,gipbe for concerts and other special events
Luncheon i
“Selling The Artist: Videéo As Prorhotion”
Label executives and managers discuss different yses for video 1o further omo@isf’chreer
“Making the Scene: Clubs and Campuses” S
How is video used to keep{heporfy spirit goln& chpi ‘VJs'.and other programmers
offer their tips. '
VIDEO EXHIBITS — open to the industry

7:30PM — 8:30PM T TVIDEO SHOWCASES — open to the industry
8:30PM . 10:00PM Billt{oqrdﬂlDF@ﬂ/lUSlC AWABBS QEREME)NY — - Oper tothe ingldstry
For details on showcase submissions and exhibit space contact: Laura Foti (212) 764-7300, New York ¥ Kris Sofley (213) 273-7040, Los Angeles
== oS e o e e e — REGISTRATIONFORM — — — — — — — — — — — — — — — — — — — — — ]

BE PART OF THE MOST REGISTRATION FEES: O lam enclosing a check in the amount of §_
COM PREHENSIVE VIDEO 5275 -BEFORE OCTOBER 3’ 1983 | wish to charge my registration to

MUSIC CONFERENCE :‘jﬁg - AFTER OCTOBER 3, 1963 . e B e
- uaen nta anelists
— REGISTER NOW! 0 CARD NUMBER _ _ EXP.DATE

Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door SIGNATURE
Bi"board's will be an additional $50. Absolutely no refunds after October 21,
. " 1983. Cancellations before October 21, 1983 must be in writing

Fl"h ln'erna'lonal and will be subject to a 10% cancellation fee. Information on hotel

Video Music Conference | accommodations will be mailed to you upon receipt of your
November 17-19 1983 completed registration form

MAIL COMPLETED FORM TO:

Billboard's Fifth International Video Music Conference

9107 Wilshire Boulevard, Suite 700, Beverly Hills, Californla 90210 U.S.A.
Telephone (213) 273-7040

Huntington Sheraton Hotel | LASTNAME FIRST NAME INITIAL
Pasadena,Califomia | LT I T T T T T T T TTTTTTTTTTY CITTTITTTITTICT (O
TITLE FIRST NAME OR NICKNAME FOR BADGE
LTI T T T I I T eI T T T I T I ITITI 1
COMPANY

HEEEEEEEEEEEEEEEEEEEEEEENEEE D EREEE [ 1]

e [TTTITTIT0 (T II I -
Q (L:IT][Y ][ JL}I ﬂ l I | I l I STATE ZIP Billboard®

EEEEEENEENEEERESREREEE
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Latin

A

EL BARRIO SWINGS—A crowd of 10,000 Latin music lovers gathers in East
Harlem for one of this summer’s block parties sponsored by Latin station
WJIT and promotion firm Tejeda Talents.

Survey For Week Ending 9/10/83

.smboo.d@ akin LP &
Seecial Survey s s

€ Copyright 1983, Billboard Publications, Inc. No part of this publication may be reproduced

stored in a retrieval system. of transmitted. in any form or by any means. electronic. mechanical,
photocopying, recording, or otherwlise, without the prior written permission of the publisher.

NEW YORK CALIFORNIA
ARTIST—Title, Label &
Number (Distributing Label)
EL GRAN COMBO VARIOS ARTISTAS
. La universidad de la salsa, 12 supergrupos, Ambar
. Combo 2034 5007
2| 4 | JOSELUIS RODRIGUEZ 21 2 [ LOSYONICS
Ven, CBS 30305 Con amor, Profono 3100
3| 6 | JOHNNY VENTURA
Volando alto, Combo 2033 33 #(l)jdg,N N(ii:ll‘as()';lfwgl
4} 2 | CAMILO SESTO
15 exitos de amor, Telediscos 1505 |10 ';‘lgf(E;Bleg!)%OEODRIGUEZ
| < [ MENLDO 5| 3 | LOSCAMINANTES
e coleccion, Profono 1601 Supe perder, Luna 1088
6( 3 | LUISMARIANO Y SU 6! 7 | LOSHUMILDES
(L)R(JIUEt)SIA Borinasen 1453 Chulita, Profono 3110
a calambrina, Borinquen
7| - | BOBBY VALENTIN ih= PIMPINELA
ronco 126
8| 8 | LOSBUKIS
8| - CELlA, RAY Y ADALBERTO Muy romanticos, Profono 3102
Tremendo trio, Fania 623 9 = UEL BOSE
9| 5 | OSCARD'LEON = Al
10| — | LOS CORAZONES SOLITARIOS
0] - fgaga’g’sofm 0705 Prefiero olvidarte, Mar (nt'l 143
11| — ! ROCIO DURCAL
o 12 %?HSO,EG&%BO?TO MUGRED! Sus 16 grandes exitos, Ariola 0751
12| 10 | JULIO IGLESIAS 12 — | NAPOLEON
Julio, CBS 50333 Tiempo al tiempo, Profono 3106
13| - | VICTOR WAIL 13| 12 | RAPHAEL
El super, Alhambra 80108 En carne viva, CBS 80305
14| — | WILLIE COLON/HECTOR LAVOE| 14 | — | GRUPO PEGASO
Vigilante, Fania 610 El no te quiere, Remo 1006
15| 7 | AIDITAY FELIPE 15| — | VICENTE FERNANDEZ
Por primera vez, Global 923 La diferencia, CBS 20628
FLORIDA TEXAS
ARTIST-Title, Label & ARTIST=Title, Label &

Number (Distributing Label)
EL GRAN COMBO

La universidad de ia salsa.
Combo 2034

2 | 1 |JOSELUIS RODRIGUEZ
Ven, CBS 30305
3 [ — | LUPITAD'ALESSIO
Sentimiento al desnudo, Orfeon 054
4 | 4 | JOHNNY VENTURA
VYolanto alto, Combo 2033
5 {15 | CELIA, RAY Y ADALBERTO
Tremendo trio, Fania 623
6 | 3 | DYANGO
Bienvenido al club, Odeon 9000
7| 7 | PIMPINELA
CBS 11317
8 | 12 | THE BAD STREET BOYS
Cheek to Cheek, JAP 525
9 | 13 | RAPHAEL
Enamorado de la vida, CBS 80367
10 | 9 | WILLIE COLON/HECTOR LAVOE
Vigilante, Fania 610
11 | - | LISETTE
CBS 10333
12 | 2 | OSCARD’LEON
TH 2241
13 | 6 | ROBERTO CARLOS
CBS 12320
14 | — | AMANDA MIGUEL
El sonido vo!. 2, Profono 3093
15 | 11 | COSTA BRAVA
Profono 3114

11
12

14
15

12

10

13

Number (Distributing Label)

LA MAFIA
Electrifying, Cara 050

RAMON AYALA

El amo de la musica nortena, Freddie
1262

JUAN GABRIEL
Todo, Aricla 0750

GROUPO MAZZ
The Force, Cara 051

LOS BUKIS

Yo te necesito, Profono 3090

LITTLE JOE

No quierc mas amar, WB 6177

VICENTE FERNANDEZ
15 exitos vol. 2, CBS 20672

GRUPO PEGASO
El no te quiere, Remo 1006

MENUDO

De coleccion, Profono 1601

LITTLE JOE
Roots, Freddie 1260

CHELO
La mortaja; Musart 1840

RENACIMIENTO 74

Vas a llorar, Ramex 1079

JOSE LUIS RODRIGUEZ
ven, CBS 30305

JUAN VALENTIN
Dimelo de frente, Musart 10921

JOSE LUIS PERALES
Entre el agua y el fuego, CBS 80357

Boost For Spanish FM In Gotham

FCC Clears Way For New WHBI Owners’ Debut

By ENRIQUE FERNANDEZ

NEW YORK-—Spanish-language
commercial FM broadcasting in this
city is getting a boost this month as.
WHBI goes on the air under its new
Global Broadcasting Group own-
ership, thanks to an FCC decision
denying an appeal by the Newark
Radio Group, Global’s rival for
ownership of the station.

According to Global’s chairman
Guy LeBow, the multilingual sta-
tion’s Spanish programming “will
be brought in line with New York’s
Spanish-speaking population and
their programming demands.”

“We don’t have enough of the
kind of music most New York Latins
are used to hearing,” says LeBow.
He explains that under Global’s
management, WHBI will increase its
hours of Spanish programming and
will put a greater emphasis on the
tropical dance music (salsa, me-
rengue, etc.) favored by New York’s
Puerto Ricans, Cubans and Domini-
cans.

LeBow stresses that the station
will continue its commitment to
multilingual broadcasting to the ap-
proximately three dozen national
groups, including different Hispanic
nationalities, within its listening
area. “We have devised a slogan for
our station: ‘You don’t have to “X”
to enjoy the beautiful music of
WHBL’ The slogan will change for
each of our several national consti-
tuencies.”

Global is going ahead with its
September air debut in spite of the
fact that the Newark Radio Group
still has some legal recourse left.
“We're ignoring it on advice of our
attorney,” says LeBow. “We've de-
cided to take the risk of going on the
air.”

The station will operate from stu-
dios on 515 Madison Ave. in Man-
hattan, where the antenna s also lo-
cated. Plans to build a new antenna
have been approved by the FCC.

Global is a three-man company.
LeBow, as the firm’s chairman, has
various responsibilities, including

Notas

TH Expanding In U.S. Mart

NEW YORK-—“There’s market
research that shows we’re losing
Latin record buyers as they become
acclimated to the U.S. There may be
a steady flow of Latin immigrants,
but very quickly they start switching
to American music. Besides, the
Latin population is going through
such hard economic times that buy-
ing records has become a luxury.
How can you buy records when you
can hardly pay for groceries and the
rent?” This bleak outlook comes
from TH Records executive Oscar
Llord. Does this mean his company
is going into a period of retrench-
ment? Hardly.

TH is planning to open its own
promotion office in New York, and
Llord was in the city recently to get
the ball rolling. The Miami-based
company, an affiliate of Venezuela’s
powerful indie, has offices in various
U.S. cities, and the opening in New
York is a sign of an increased inter-
est in this submarket. (RCA has
recently started to run its Latin
American operations from New
York). The new TH office will
handle New York promotion, while
sales will continue as the province of
local company Audiorama, which
will house the new promotion oper-
ation.

This combination of a pessimistic
outlook and a push for growth is
typical of the paradoxical state of
the Latin record industry in the U.S.
The ills of the industry have been
discussed in these pages many times
before, but it’s worth reconsidering
them briefly:

¢ Home taping. Though some dis-
agree, most industryites agree that
its negative effect is as powerful on
the Latin market as on the American
mainstream record industry (and on
the rest of the world, for that matter).

 Piracy. On the whole, it’s felt
that piracy is a greater problem with
Latin product than with mainstream
records.

* The economy. Given the pre-
carious employment and financial
status of the Latin population, the
economic hard times have hit the
Latin record industry hardest.

www americanradiohistorvy com

+ Foreign economies. Since the
U.S. Latin record industry is inex-
tricably bound to the record indus-
tries in Latin countries, the collapse
of foreign currencies has played
havoc with the stateside affiliates
and associates of Latin American
companies.

« Imports. A result of those eco-
nomic conditions, the flooding of the
U.S. Latin market with cheap im-
ports has had a disastrous effect on
U.S. companies, whose licensed
product cannot compete with this
perfectly legal “contraband.”

* The media. Industryites com-
plain that tv advertising has become
prohibitive. Radio, on the other
hand, has yet to keep up with the
growth of the population—New
York, with a larger Latin population
than many Latin American cities has
yet to enjoy a full-time commercial
FM Latin station.

* Assimilation. American hege- |

mony in pop music extends to the
U.S. Latin population. Sooner or
later Latins in the U.S. cross over to
mainstream American sounds.

If things look that bad, why is
RCA following CBS’s example and
opening its own offices for the U.S.
Latin market? And why are majors
like EMI and WEA brewing plans to
enter this market more forcefully?
Why are the majors negotiating with
top Latin tropical music stars to en-
ter a field that has been exclusive in-
die territory? Why Menudo-mania?
Why Julio Iglesias fever?

There is no surer sign of the con-
tradictory state of things in the Latin
market than the industry talk con-
cerning Discos CBS, the major’s of-
fice for the U.S. Latin market and
Puerto Rico. Some swear the major
is about to fold its office and revert
the license to Caytronics, which used
to handle the label before the Discos
offices opened and which will no
longer handle new RCA product
when the latter opens its own U.S.
Latin operation. Others claim Discos
CBS is enjoying an unprecedented
boom, boosted by its electronics di-
vision in Puerto Rico. Everyone
awaits word from the major which
will clarify this enigma.

community relations. Raul Alarcon
Jr. will oversee Spanish and Ro-
mance language programming, and
Emil Antonoff is in charge of Euro-
pean and Middle Eastern program-
ming. In addition, Alex Chu is Glo-
bal’s advisor  on Asian
programming.

Global is launching a strong com-
munity relations campaign which
includes charitable contributions to
the Jackie Robinson Foundation,
the Latino TV Group and the Presi-
dent’s Group To Aid The Handi-
capped. In addition, the station will
sponsor internships and scholar-
ships to various area colleges.

WHBI is approaching such com-
panies as Kellogg, Coca-Cola and
Miller Brewing to propose a 15-sec-
ond commercial every hour during
the station’s round-the-clock broad-
casting that would change languages
with the different programming.
WHBI will charge a flat fee for the
service, and proceeds will go to char-
ity under the sponsor’s name. Le-
Bow anticipates that this program
will generate $200,000 a year from
each sponsor.

Besides increasing and tailoring
its Spanish-language programming,
WHBI is looking to satisfy a need for
Latin American classical music pro-
gramming in New York. LeBow says
that he hopes to sponsor live con-
certs by major Latin American clas-
sical performers and composers.

Survey For Week Ending 9/10/83

Puerto
Rico
TOP LPs-

¢ Copyright 1983, Biliboard -Publications,
Inc. No part of this publication may be fre-
produced, stored in a retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying, re-
cording, or otherwise, without the prior
written permission of the publisher

This TARTIST~Title, Label &
Week

'Number (Distributing Label)

EL -RAN COMBO

La universidad de la
salsa, Combo 2034

2 | 7 | RUBENBLADES
El que la hace la paga, Fania 624

3 | 3 | DANNYRIVERA
TH 2229

4 | 6 | GUILLERMO DAVILA
TH 2246

51 5| JOSEJOSE
Mi vida, Pronto 0705

6 | — | JULIOIGLESIAS
Momentos, CBS 50329

7 | — | ALEXYLAORQUESTA
LIBERACION
Laslocas, Karen 73

8 | 4 | MIAMISOUND MACHINE
Rio, CBS 10330

9 [ 12 | GLENN MONROIG
Hola, Mamoku 1001

10 | 2 | SILVESTRE
Artel 1983

11 | — | CAMILO SESTO
15 exitos de amor, Telediscos 1505

12 | - | MENUDO
Una aventura ilamada menudo,
Padosa 1018

13 | = | CAMILO SESTO
Con ganas, Pronto 0704

14 | — | ROBERTO CARLOS
CBS 12320

15 | — | FERNADITO VILLALONA
El mayimbe, Kubaney 40006
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SPECIAL
PREPUBLICATION

Coming this Fall, the
1983/84 editions of
two of Billboard's most
popular and widely-
used directories.

\ e :
e et Enaisteie
ik Sourenank of e iagar aned Home Entertmne :
T Wal

The International

BUYERS GUIDE

The International

RECORDING STUDIO &

THE 1983/84 INTERNATIONAL BUYER’S
GUIDE—to be published September 30, 1983. A
special 25th Anniversary Edition—bigger and bet-
ter than ever. Filled with the most comprehensive
listings by category and geographical area; thou-
sands of names, addresses and telephone num-
bers for:

* Record companies * Exporters

EQUIPMENT DIRECTORY

THE INTERNATIONAL RECORDING STUDIO AND
EQUIPMENT DIRECTORY—to be published Octo-
ber 8, 1983. The professional’s guide to recording
and mastering studios, professional recording
equipment manufacturers, blank loaded and bulk
tape products—in the U.S. and around the world.

* Music publishers * Equipment c

0 Whole:alers Manufacturers Regular.prlge $20.00 .

* Distributors * Suppliers Prepublication offer, just $17.00.
* One Stops * Industry Services

* Rack Jobbers & Organizations

Importers

AND NEW THIS YEAR—
manufacturers, wholesalers, hardware,
software and accessories for « Compact
Disc ¢ Video Disc * Video Cassettes
* Video Games

A complete International Guide to the

Music and Home Entertainment Indus-
tries. Remember, no orders will be accepted at

prepublication prices after September 30,
1983. Reserve your copy now by returning

By reserving your copies now, you
guarantee receipt of these valuable di-
rectories and take advantage of SPE-
CIAL PREPUBLICATION SAVINGS. So
why not order today!

Our Silver Anniversary Edition price will
be $35.00 Prepublication Offer, just

Please add $3.00 for postage and handling for the Buyer’s All orders will be shipped promptly upon publication.
Guide, $2.00 for IRESD, AVT This offer expires September 30, 1983

=T T T 1T U P P 0 1 1 T 1 X 1 1 ¥ F T 1 1 T 1 T J § § T ¥ 1 T T J 1 N T T [T J J T J F [ T T [} ]
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$30.00 the coupon below today!

. L J r ' 1 [ I 1 r rF I rFr F 71’y yF r 33 r 2 F Py P PP P ;7 1P 7 7y P 71 1P rr e r 1 I rF |
= Billboard, 1515 Broadway, New York, N.Y. 10036 ____Mycheckenclosed =
] Please send me- Please charge my: ]
: copies 83/'84 International Buyer’s Guide O American Express gard Elurr?ber =
] Special Prepublication price $30 (I save $5) g \A;IasserCard Mzrs‘ier’gz:szank . i
i copies 83/84 International Recording Studio and - i
i Equipment Directory Name i
] Special Prepublication Price $17 (I save $3) Address i
i Don’t forget our 83/84 Audio/Video/Tape Directory City State Zip :
= Available now $20.00 Signature i
i i
] ]
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1AS JUST BEGUN

NY ROGERS

DEBUTS ON RCA RECORDS

5> THAT SEE IN THE DARK?”

Includes the

hit single ¥V A MAJOR MUSICAL EVENT!

ISLANDS IN THE STREAM  p—
(Duet with Dolly Parton) °f&™*®

;.
f

Produced by
Barry Gibb, _
Karl Richardson* AN
and Albhy Galuten* “ﬂ" ﬁ‘ﬁkﬁb
*For Karlbyhy Productions S Records and Casset:es
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The best is yet to come!

Now in production: “The Gambler I1”’

O,

CBS ENTERTAINMENT
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A Billboard Advertising Supplement

SEPTEMBER 10, 1983 BILLBOARD
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EYES THAT SEE IN THE DARK

Kenny Rogers' debut album for RCA Records was produced
by the team of Barry Gibb, Karl Richardson, and Albhy Galu-
ten. Eight of its ten songs were written by various combina-
tions of Barry and his two brothers, Maurice and Robin Gibb,
who together form The Bee Gees. The remaining two songs
were written by Barry Gibb and Albhy Galuten. The first single
released from the album is titled *‘Islands in the Stream’” and
is a duet by Kenny and Dolly Parton.

Gibb was interviewed in July, 1983.

Question: What was your first thought when it was sug-
gested that you produce Kenny Rogers' new album?

Barry Gibb: My first thought was, ‘How wonderful!,” be-
cause of the challenge. He's the thoroughbred country
singer and the major male artist in this country. | was very flat-
tered because people like that don’t often approach someone
like me. This was unique and | was very pleased. | looked for-
ward to this project from the beginning—as opposed to Bar-
bra Streisand who | was terrified to produce until | started
working with her—and [ thoroughly enjoyed it.

Q: You have written all of the songs on the album. Could you
tell me a little about the album’s title song, ““Eyes That See in
the Dark?"

Gibb: Tome, that songis very contemporary and we weren't
sure it would suit Kenny when we first wrote it. But we sent it
along with the first three songs we'd written for Kenny. The
immediate reaction was that it was a hit single and that, no
matter what else we cut, we'd do “'Eyes That See in the Dark.”
It ended up as the title of the album. He's done a beautiful
performance of a song I'd like to have sung myself.

Q: That must be hard, in your position as a writer/producer,
to watch little gems float away. Do you ever regret giving up a
song?

Gibb: If you wrote a song, it never really floats away. It's still
yours. But it's true, you do go through that and sometimes
find yourself thinking, ‘God, | wish | hadn’t given that one
away.' But you can’t be like that. You have to be objective and
just keep on writing. We have enough faith in our writing that
everyone gets the strongest songs we can give them. You
can't hold songs back.

Q: Are all your songs written on order for a particular proj-
ect?

Gibb: Yes, it's very rare that we put songs away, even for
ourselves. The only time we do that is when it’s not been of-
fered to anyone else first and | think that’s only happened
twice. On this album, all of the songs were written with Kenny
in mind.

Q: Was "‘Islands in the Stream’’ always conceived as a duet?

Gibb: No, at first, it was just another song for Kenny. The
idea of a duet (with Dolly Parton) came later on.

Q: Were other songs considered for duet treatment?

Gibbs: Well, no, because if you look at the other ten songs, it

INTERVIEW WITH B A RRY GIBB

was the only one that really lent itself because it has plural
title. It works for one but it really works for two. We also, al-
ways thought of one of the songs the Gatlin Brothers sangon,
“‘Evening Star,”” as sort of a duet. The Gatlins, by the way,
were tremendous.

Q: Had you ever worked with Dolly Parton before she came
in to sing with Kenny on *Islands in the Stream?"”

Gibb: No, never, and that was the cream on the cake for me
because Dolly is my favorite female singer at the moment. |
think she’s just amazing. It came together quite unusually: we
were looking for the right female singer to record with Kenny
bearing in mind he’d recently done a duet with Sheena Easton
(*‘We've Got Tonight''). This needed to be a little more un-
usual. Kenny and Dolly had never done a duet before al-
though they’d sung on television together. Once it was sug-
gested, it was the only way to go. Being in the studio with the
two of them was a great experience. They're very loose with
each other, very relaxed. They did all the vocals live. There
were no separate overdubs from each artist.

Q: On the other song that the Gatlins add harmonies to,
“Buried Treasure," there seems to be a real edge on Kenny's
vocal. Did you consciously work for that?

Gibb: | love the way he sings that one. It could be a very big
record. Yes, he did work hard on his vocals but that just comes
along with the procedure of making records. What we call the
duet with us, The Bee Gees, is another example. ‘““Living with
You'' is essentially just a pop song with a little powerhouse put
in there. It's good, | think, that Kenny is doing some harder
songs, a littie harder. He wanted to break new ground and
that's what | think we did.

Q: What inspired you to write *'Buried Treasure?"

Gibb: The song is really about Kenny and his wife. It's him
singing to Marianne and saying that all the stuff they have, all
their material surroundings are things they don't really need
because they have each other.

Q: How well did you know them when you wrote that?

Gibb: Hardly at ail (laughs). What isinteresting is that | went
to stay at the ranch in Georgia for one night and the song was
written after that so it’s fair to say | did know them although
I'd only met them for one day—a lot can be seen in a second.
Another song on the album, ‘‘Hold Me," is also about Kenny
and Marianne. It's aimed at every couple that's been married
awhile.

Q: “This Woman' is a different kind of love song.

Gibb: | think “This Woman'' could be a hit record. | don't
know if they'll ever release it but I'll stand by that. | like its
punch and that's why we opened the album with it.

Q: Did you have a woman in mind when you wrote it?

Gibb: No, not me personally. But you see, writing songsis a
little like acting. You assume roles. You can't write about bro-
ken hearts all the time without being miserable but the same

is true for writing happy songs. You have to assume the role.
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Q: It must be easier to adopt a role when you know who's
going to sing a song.

Gibb: Of course, because you already have a role in front of
you which, in this case, is Kenny Rogers. If you know the kind
of roles Kenny can assume then you know the kind of song
that will work for him and his public.

Q: How do you see Kenny's persona in the eyes of the pub-
lic?

Gibb: Kenny isn't going to appreciate this but [ think he has
sort of a father image. It's a very solid, warm feeling you get
when you look at the guy or hear him sing. It's terrific. When
he's on television, he comes across as a very warm person,
which is what he really is. There's a very big space in this busi-
ness for someone like that and Kenny has captured it. Some-
one once asked me what | thought made John Travolta spe-
cial and I said it was the way he moves. Kenny Rogers is just
Kenny Rogers, a very warm, very strong family man.

Q: How did Kenny surprise you?

Gibb: By being a very gentle person, much more gentle than
I would have thought. He's sensitive and thin-skinned to the
point where he gets hurt. Now, | don't mean naive. That’s the
wrong word entirely. He's very intelligent and also very sensi-
tive, something that you don't automatically expect.

Q: What didn’t surprise you about him?

Gibb: Hmm, that's hard. What didn't surprise me, | sup-
pose, is that he is the talent he's made out to be, that he
hasn't just been sold. Everyone in our business is the victim of
high-publicity hype. No one is ever quite as good as they're
made out to be. This is a larger than life business but Kenny
stands up. That didn't surprise me because that's the reason
| wanted to work with him.

Q: What was your method for producing this album?

Gibb: Once the songs were selected, Kenny didn't have
much to do with cutting the tracks which were done in Florida.
But during the time in LA, cutting his vocals, there was a lot of
intense to-ing and fro-ing about exactly how they should be.
There was possibly a little more anguish on Kenny's part than
he might have experienced on the last few albums. He would
get unhappy about things. In other words, the full spectrum of
emotions came out of the guy; | expect a little more than on
previous albums.

Q: Do you consider that part of your role as producer?

Gibb: Oh, sure.

Q: How do you take an artist of the stature of a Kenny Rog-
ers or, say, a Barbra Streisand, and start to push them?

Gibb: Well, it's a little easier when you think that they're all
record producers themselves to begin with. Kenny makes rec-
ords himself. It's not like we have to push too hard. They come
prepared to be pushed. There's no point in using a producer
unless you're prepared to be pushed a littie bit. You've got to
get a camaraderie going and both the artist and the producer
work for that. We meet in the middle and it works.
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Lelan Rogers with
Marianne and Chnis-
topher Cody Rogers

(Lelan Rogers is currently General Manager of Kenny Rog-
ers Productions in Los Angeles. He has enjoyed a long career
in various aspects of the music business. In the mid-sixties he
produced a Texas, acid-rock cult band called The Thirteenth
Floor Elevators and in 1958, at the age of 27, he produced
“That Crazy Feeling,”” the first hit single by his little brother,
Kenneth Ray Rogers.)

Lelan: The first person to recognize the charisma Kenny
had was my wife, Hazel. | was managing a group Kenny was in
called The Scholars. He was playing bass and singing har-
monies; two other guys were singing the leads. Kenny had one
song to sing himself. | believe it was **Moonlight in Vermont."
The rest of the group didn't have much faith in him as a singer
and steered him off but one Saturday morning we were doing
a free show and he just insisted on singing his song. When he
stepped up and began to sing, there were some little girls in
the audience that just damn near fainted from all the scream-
ing. My wife was next to me in the front row—and I'll never
forget this—she nudged me and said, ‘“‘Lelan, there’'s your
star in the group.” As usual, | said, “Oh no, you don't know
who you're talking about. That's my kid brother.”

The Scholars broke up when one of the lead singers got a
solo offer. Unbeknownst to my wife, | took our household
money and took Kenny into the studio. ‘We're brothers," | told
him, ‘and in this together.” We cut “That Crazy Feeling,”" a bal-
lad, and | was playing it for a record distributor friend when
Don Gensen heard it. He was with a newly formed label called
Carlton Records and looking for product. He leased it from us
and two weeks after it was out it went to number one in Hous-
ton. Eventually it broke into the Top 20 nationally. We got
Kenny to Philadelphia and a spot on American Bandstand.
Then, he did one of those little regional tours of the East that
Dick Clark put together. The record company was located in
New York City and they brought him there for his first time.
They did a lot of radio interviews and he was a star and he
knew it. His head got so big he couldn't scratch the top of it
with his own hand.

With a disk jockey friend of ours, | booked him to do a pa-
rade in Corpus Christi, Tex., and he let it be known that he
had signed enough autographs and wasn’t signing any more.
He was 18 at the time. He cut a second record for Carlton
which was a total stiff and they dropped him like a hot potato.
It was eight or ten years before anybody asked him to sign an-
other autograph. He's since told me that was areal awakening
experience for him. As soon as he had another record out,
years later, he went out and stood on the corner looking for
some autographs to sign and he’s been signing them ever
since.

Gl e

o “ e

Keany ;t age 17.

KENNY ROGERS:

THE

EARLY YEARS

INTERVIEW WITH

LELAN ROGERS

§&§§

A later edition of The First Edition: (I-r) Mickey Jones, Kin
Vassy, Mary Arnold, Terry Williams, and Kenny Rogers.

Kenny with The Scholars
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DICK CLARK

"One Kenneth Rogers—that's Kenneth—appeared
on ‘American Bandstand' in March of 1958, per
forming That Crazy Feeling.' You want the real
truth: I don't remember a damn thing about it I've
seen pictures of it since, we were both considera
bly younger and leaner, and, needless 1o say, he
had no beard And the man made absolutely no
impression on me. Now there was one [ missed!”

KIN VASSY

I met Kenny 1 Housion, Tex, in the early ‘60s,
back in the lolk days. One night we wenf to the Ter
race Club where a liltle jazz trio was playing Of
course, it was the Bobby Doyie Trno. | remember
there was a tall, Iriendly guy playing stand up
bass and singing lead icnor in a kind of copy of the
Four Freshman. [t was Kenny in a tuxedo Soon af
ter, Kenny joined the New Christy Minstrels, which
brought us closer musically After the Reatles hit,
everybody slarfed writing their own songs be
cause you could see thal the tolk thing was pretty
much over. Mike Settle, Terny Williams and Thelma
Camacho decided 1o form a group, and | was sup
posed to be the bass player 1 got cold feet at the
very last minute because | igured it would take six
montis ol near-starvation 1o pui the group fo-
gether, so | stayed with the group | was in. They
said, 'Gosh, that just leaves us with Kenny, Kenny,
why he’s all mohair suils and culflinks! He's just too
straight for us!” Eventually, I ended up in the group
... 18 months later = but it was after they'd had
their biggest hit. The first time | heard TJust
Dropped In (To See What Condition By Condition
Was In),'Tgot veryill ‘cause [KNEW it was going to
be a huge hit and I'd missed it!"

TERRY WILLIAMS

"How did the First Edition get to be Kenny Rogers
and the First Edition? We ..., Mike and Thelma
had finally left the group and Kenny and I still had
the name. We'd had a record called 'But You
Know [ Love You', which had done very well na-
tionally. The follow up got good response on the
East Coast, but on the West Coast, everybody
wanted ‘Ruby, Don't Take Your Love to Town.' We
thought, " Well, here's our chance to get maybe two
records on the charts at the same time." We didn't
want to put both out under the same name be-
cause we were afraid distributors would pull the
first single. So we put Kenny Rogers and the First
Edition on 'Ruby’ because he was singing lead on
the song. The next thing we knew, we were two mil
lion and five with 'Ruby’ and had blown the other
record out of the water.”

DON SCHLITZ, Author of "'The Gambler”

"l was working as a computer operator at night,
writing songs whenever [ could. Then, one day the
phone rang and someone said that Kenny Rogers
cut The Gambler’ last night on a session. What
that meant to me was that I could quit my day job
at last. To get one song cut by Kenny Rogers can
make a career. If's that simple You can't say the
same about Culture Club or Heaven 17; that's for
sure!”

LARRY BUTLER, Producer

"The reason 1 originally signed Kenny to United
Artists was because of the quality he had in his
voice to express emotion. Our business is based
entirely on emotion. [ was a big fan of the First Edi-
tion. Everyone in that group was great, yet when
ever Kenny would open his mouth, there seemed to
be a certain magic. [ knew there was a place for
him in country music.”
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The Gambler is Appearing at the Golden Nugget.
October 21, 22.
Atlantic City.

The Best Has ]ust Begun For Us, Too.
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KENNY
ROGERS:

FUTURE

INTERVIEW WITH

KEN KRAGEN

(Ken Kragen has managed Kenny Rogers since 1967
when Rogers was the bass player of The First Edition. Kra-
gen began his career with folk acts like The Limelighters and
The Smothers Brothers and now. along with Rogers, also
guides the careers of Lionel Richie, Dottie West, Kim Carnes,
Michael Nesmith. Lindsay Buckingham and Ronnie Laws.)

Question: Kenny Rogers has enjoyed a very successful five
years. How can you hope to maintain this pace? How can you
say "'the best has just begun?”

Ken Kragen: The exciting prospect here is that, at the mo-
ment when everybody says, **Kenny can't get any hotter” or
““How can Kenny accomplish anymore,’ we're looking ahead
to bigger and better things. Every six months, for the past six
or seven years, since Kenny went on his solo career, we sit
down and do a basic written game plan outlining our objec-
tives for the next six months and also looking much farther
down the road. This Fall's layout is a manager's dream. It
starts with the release of the RCA album on the first of Sep-
tember; then on September 18th, the HBO show begins air-
ing; October 10th Kenny and Dolly appear on the CMA
Awards. October 15th is the release of Liberty Record's
Twenty Greatest Hits album, which is coming with a huge
push. And then, the second week in November, “The Gam-
bler” sequel airs for two nights on CBS. And finally, the
“World Hunger Media Awards’ are presented at the United
Nations November 22nd. Attendant to all of these career
events are the cover of People magazine, the cover of TV
Guide, the Playboy interview, and 15 or 20 different syndi-
cated column pieces. It is a perfect Fall giving Kenny terrific
momentum to go into next year.

The big thing about management is that you can't create
something out of nothing. The artist has to give you some-
thing to work with. In Kenny's case, fortunately, hegives you a
lot. For years Kenny did interviews in which he said "It's likely
that I'll last up there for two or three years and then it'll start
to fade.” He always predicted that. About two years ago, |
went to him and said “Where is it carved in stone that you
have to cool off?”” He said let's examine why artists cool off
and see if we can do something about it. What we came up
with was that careers basically slow down because artists stop
doing the things that made them successful in the first place.
They got hot going out and working with the local radio
people, they got hot playing concerts across the country, they
got hot doing a certain amount of television. Once they are
successful their time becomes less available, they get tired of
the road, they pull back in all of the exposure and perform-
ance areas and since those are the things that sell them, the
records slack off. As record sales slow the artist can't go out

and perform and it becomes a big, vicious circle and tiie ca-
reer starts to slide in the opposite direction. So we felt that
oneof the things that he had to do was to continue as much as
was physically possible of the same things that had made
Kenny successful to that point. The other thing that's very in-
teresting is people tend, as they get very successful, to be
afraid to take chances creatively. They won't try new music.
They continue to repeat the things that they did all along.
There's a delicate balance there. If you go too far afield, you
can alienate people. On the other hand, if you fail to change at
all, people start taking you for granted. Kenny has, by his as-
sociation with Lionel Richie, and then Barry Gibb, continued
to grow. To me, the Lionel Richie association was the key one
because it established that Kenny could successfully move
away from a country producer and, not only get away with it,
but have the biggest record of his career. **Lady.” On the
other hand, the move with Barry Gibb has turned out to be,
creatively, the most adventurous because Barry has written
songs which really take Kenny in directions that are totally dif-
ferent. “*'She Believes In Me'" and a song like “"Lady” are not
that far removed from each other musically, but between
“Lady’ and "*Eyes That See In The Dark'" there is a big jump.

Q: Did Kenny express any trepidation to you about that?

Kragen: No, Kenny loves change. Look at his career. He's
gone from jazz to folk to rock to country. The common de-
nominator is his ability to pick songs and the quality of the
people he associates with.

Q: How did the move to RCA from Liberty fit into the overall
plan?

Kragen: We had a wonderful run at Liberty. And Jim Mazza
is unquestionably one of the most talented, brightest men in
the record business. However, when you're in a company for a
long period of time, as Kenny was, and have success after suc-
cess after success, it is just human nature that sooner or later.
they get pretty comfortable with you. You may have a nice,
good, strong relationship but the excitement, the thrill, the
drive is not the same. One way that you pump new energy into
a career is to make a change.

Q: Even though RCA is a new company, you've been work-
ing hard, getting them excited. Why?

Kragen: We always do with every company we work with.
That's part of what our management technique is. Both my-
self and Lelan Rogers, and Harriet Sternberg as well, are ac-
tively working to cultivate that kind of excitement at RCA,
CBS-TV, and HBO. We work hard to do that, . . . it's very. very
important. You keep looking for fresh new approaches that
will excite those who sell Kenny to the public.

Q: Doesn’t RCA give you international advantages?

Kragen: RCA has a super-strong international operation.
Kenny has never been fully developed internationally despite
some very good work in certain countries by the EMI represen-
tatives. Part of EMI's problem was Kenny's lack of touring
overseas in the last few years. It's tough, financially, and artis-
tically to go over there where you're not as well known. How-
ever, a key to the RCA deal was that they recognized the value
of Kenny's potential overseas. Part of our agreement with
RCA was that Kenny would commit to touring overseas and
really making something happen on an international basis
and that's what we plan to do in 1984. We're already working
on a tour for March which would include Hawaii, Australia,
New Zealand, Hong Kong, Manila and Japan. There will also
be atour of Europe.

The international market is very important to us from two
points of view. One, we must open those markets and let
those people see what a great show Kenny gives. The other
one is that we need to take the pressure off of the American
and Canadian markets which we have been playing repeat-
edly for five or six years now. Kenny needs a little breather
here, His business has stayed consistently high (he just fin-
ished a tour that sold out completely) but how many times can
we ask people to come even though Kenny changes the show
every year and improves it?

Q: You've worked with Kenny for 16 years. How has your
personal relationship changed? Is it a strain being someone's
personal manager, being the point man for this activity?

Kragen: The relationship has varied over the years. It goes
up and down. Kenny is a pretty easy person to work with and
certainly the nicest thing about him is he's thoroughly rational
and professional. He doesn't get terribly excited about good
things but he doesn't get particularly upset about bad things.
He stays very even, which makes the relationship far less vola-
tile than 1 would imagine most manager/client relationships
are.

I'm not a manager who dictates to his clients. | work out
with them aplan that they can grow with. The key is that they
enjoy their life, that they have a good time doing what they're
doing and that they get out of it what they want, At the same
time, Kenny has always told me that my job as amanageris to
get him to do things he doesn't really want to do that are im-
portant for him. Sometimes, | think that that doesn’t make
you the most popular guy in the world. But the relationship
has really matured into a pretty good understanding of each
other and a one where we can accomplish a great deal very
easily and quickly.

One of the great things about Kenny Rogers as a client is
there isn't anything | can put him in where he won't deliver.
Even if | make a mistake and put him in something wrong,
he'll turn it around and make a score. | remember several
years ago, putting him into the "*World's Largest Country Mu-
sic Show'" at the Pontiac Silverdome. We arrived there to find
total chaos with 65,000 people watching. He and Dottie West
hosted the show and they pulled it off. | thought when | got
there, **Whoops, what did | get him into?”” The show turned
out to be very successful and turned out to be a great career
event for him. In the end, it's Kenny who makes it happen.
That's why | can say, “'The Best Has Just Begun.”
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KIM CARNES

"Having known Kenny for a while, it was a chal-
lenge when he asked Dave and [ to write a con-
cept album for him. Gideon s songs were really de-
signed for him; not only the character Gideon, but
Kenny's vocal style as well (I think his vocals on
‘One Place in the Night' and '‘Good Friend' are es-
pecially chilling). To be in the studio and watch
the album become a reality will clways be a high-
light.”

GEORGE BURNS

“['ve only worked with Kenny Rogers once or twice.
But [ can say this  he's doing so well, I'm thinking of
raising a beard.”

CHET ATKINS

"From what little ['ve known of Kenny, [ think ['ve
always been impressed by his intelligence. It's
been part of his success. He has handled himselt
and his career very well . . picking the right songs
and being on television . I really admire his pro-
fessionalism and I think he has done a fine job 1n
everything he's chosen to do from music to movies.
I have a great deal of respect for him

BURT REYNOLDS

"He's a gentleman, « friend, and a great talent.
Obviously, talent will win out if you just persevere.
Kenny is a great example of that truth.”

BOB SEAGREN, 1976 Olympic Gold
Medal Winner, Pole Vault

"Kenny and | used to be neighbors, before he hit
the success trail. We played tennis together, and
became Ifriends. He's a unique man, and a very
generous one. One time, when we were on a trip
together, [ said how [ felt guilty that he was doing
ail the treating. He explained how he liked to enjoy
what he had, and to share it. 'I've been down and
I've been up’, he said, 'and up is better '

SHEENA EASTON

"Working with Kenny on our duet, 'We've Got
Tonight,” showed me that you don't always have to
be in the studio for three months in order to get a
hit. From his first phone call to me to the song being
played on the radio took only three weeks, yet it
was one of my biggest records. I learned a lot from
Kenny's professionalism He was ready to work
right through Christmas Eve, if necessary, just to
make 1t perfect.”’

DOTTIE WEST

"Kenny Rogers has always been respected, even
belore the huge hits. [ can remember when he was
playing the Exit Inn in Nashville, even then his
fans thought of him in a special way. He's a survi-
vor and a believer and his generosity has been no-
ticed. My fans know what Kenny Rogers did for me.
He gave my career a new beginning when | was
the first woman he sang with. Kenny is a hero for
people, a real Ali-American who does for people
what Elvis did but in his very own, special way. He
could probably run for President and win it he
really wanted to. Qur friendship is everlasting.”
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Kenny Rogers

A great sound
were proud to
help bring
to the world.
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‘In “Iribute to Kenny “Rogers ...

Whose talent, generosity and
special caring has brightened
the lives of children everywhere.

‘With Love,
“Barbara & $Marvin “Davis
and The Children’s Diabetes Foundation
at Denver

A Sign of Excellence.

In this imperfect world, there are few signs of excellence. The
name of Kenny Rogers is one such sign. Excellence in recorded
music, in live performance, and in his Lion Share Recording
Studios.

Excellence is also the tradition and goal of Mitsubishi Electric.
Together with Kenny, we are certain to achieve excellence in
digital audio recordings at Lion Share Recording Studios.

We appreciate Kenny's confidence in us.

Yoshito “"Super” Yamaguchi
Chairman
Mitsubishi Electric America Inc.

Tore Nordah! ® Sonny Kawakami ® Lou Dollenger @ Bill Van Doren ® Shoki Ikeda
Digital Entertainment Corporation

Il"iiiﬂ
Thanks, Terry and Jay.
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Kenny Rogers returns to his
most famous character in a
four-hour, two part sequel to
his greatest television success,
Kenny Rogers as The Gambler.
Linda Evans joins Kenny and his
sidekick, Bruce Boxleitner, in
this thrill-packed western ad-
venture filmed on location in Ari-
zona and Northern California.
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KRAGEN AND CO
{112 NORTH SHERBOURNE DR
LOS ANGELES CA 9008%

1 0
DEAR KENNY . NI Nx w‘: £oR
125 MILLION PEOPLE WORLDWIDE TUNED IN TO THE GRAMMY AWARDS EXPECTING 1ERRE e B | s3 0,000 go o™ e T Cles wodE
TO SEE FRANX SINATRA HOST AND ON COMES A BEARDED HILLBILLY. FOR 20 AR 10 GIMATEY g WEELET o anE BT ekt T e wY
MINUTES THE SWITCHBOARD LIT UP, ASKING IF YOU OR CHARLIE DANIELS WERE ™ OF’DER(,SS of AF w ot Fﬂ s {GINAk BOEG 1067° o EN90Y
KENNY ROGERS. YOUR WIFE'S GOWN LOOKED CONSIDERABLY BETTER THAN YOU AT R Ty AwaD scht wad A Rmve, BOUE  cENnED 51ncE w
LID AND I RECOMMEND YOU SEE HER DESIGNER BEFORE EXPOSING YOUR FAT wONEY e, AR YE \SY“’ES’MNA ' GHED » AN g PASSE FOR somﬂ
BODY TO OWR CHILDREN AROUND THE WORLD. I'M SENDING YOU THE $10,000 TuXeD0 Wn as NO© Eﬁg for * GTENED e g MOURS T cnECt o wIT! KE
BUT ONLY IN THE FORM OF A STUNT CHECK FOR THE RISK YOU TOOK as OFFE A et cF s P v gL DAY Agacﬂ"m el ’
FERFORMING IN FRONT OF A LIVE AUDIENCE. YOU CAUSED HAVOC WITH MY wt VI oF ) gor TYO Fvg yor ¥E! 1Y, PLERSE
STAFF, THE ENTIRE MAKE-UP DEPARTMENT QUIT AFTER PUTTING THEIR 120 Bt IR our 0% ch A “AL p1FFIE% T ne OV
YEARS OF ACCUMULATED EXPERIENCE INTO TRYING TO MAKE YOU LOOK GOOD AND pr & vs‘ﬁ?(’ww ™ uanet Jork 5%
FAILING. THIS MAY SOUND LIKE A NASTY TELEGRAM BUT IT ISN'T. I WANT 9IPE" on YOU R swe VE ¢
YOU BACK NEXT YEAR IF JOHN DENVER ISN'T AVAILABLE. RE:;GE& w 1
VARMEST REGARDS, \;Ncﬁ‘i“ ,

PIERRE COSSETTE

PIERRE COSSETTE

"Everything that ever happened to Kenny, he
earned from the very lirst bootstrap | was his
agent when he worked as a sideman for the Kirby
Stone Quartet. | saw him with the First Edition. He
went through all the things that make a star: rejec-
tion, round-the-clock work, putting it together and
keeping it together, making the dollars meet. Ev-
erything that has ever happened to him comes
from his own talents, his own eflorts, his own tenac-
ity and dedication to his profession. And that's the
truth!”

We’re proud
to be part

ONGRATULATIONS of the team

BASH, GESAS & CO. Best Wishes

IRWIN
& ROWAN

www americanradiohistorvy com


www.americanradiohistory.com

3

-

(O NEAIRIES R1
PRI SIS T 8.}

i\ : ai
ORISR 15 5200 ( 1LF A [US T
to be l‘elt;.iu- Oct lf " b "

h“ -

Wateh fo jﬁi



www.americanradiohistory.com

Dear Kenny,

Everybody already knows you’re the greatest, and I
second that motion . ..

PRIy

LOVE,

www americanradiohistorvy com



www.americanradiohistory.com

OUR THANKS
AND OUR APPLAUSE...
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It's a privilege to be associated
with you and to have the opportunity
to see “beyond the star’...to the
great genzleman you are.

Your desize to retu n the special
magic to ycur fans makes Kenny
Rogers not anly a superstar
entertainer but a supersta- person.

In the final analysis...the world is
not just abot fragrance or music. ..
the world is about oeople.
People. Coming together
...to make dreams ‘
come true.

Thank you, Kenny. &=
It's been our pleasure.

Fichard E. Meyer
Fresident and Chief Executive Officer
Eeecnam Cosmetics U.S A,
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Kenny Rogers Pop smger and pop icon
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KR-24

A Billboard Advertising Supplement

THANK YOU

KENNY ROGERS

AND LARRY BUTLER

“YOU DECORATED MY LIFE
“LOVE THE WORLD AWAY”
“GOODBYE MARIE”

“IN AND OUT OF YOUR HEART"
“| COULD BE SO GOOD FOR YOU”
“I'LL JUST WRITE MY MUSIC
AND SING MY SONGS”
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CONGRATULATIONS

KENNY

B.]. & Gloria Thomas, and
Ralnsong Management
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INTERVIEW WITH

DICK LOWRY

Continued from puge KR-22

resign at the end. There's no way | can play this preacher who
hangs out in bars, who's a womanizer, who's not faithful to
anyone unless at the end t repent.”

Here | am starting a day's work and he's sayin' he wants to
change everything. The ending was supposed to be him as the
preacher, marrying these two people. | said, “Well, let me
think about it.”” You see, Kenny and | have a style that has de-
veloped between us. There are things we have found that are
just right for him to do. Kenny knew what was right for this
character. That sermon in Coward was probably one of the
best scenes in all of our pictures put together. The night be-
fore we were going to shoot the sermon, we went over to this
little bitty church, out in the woods. We rehearsed until about
11 o'clock that night with him just walking around in there,
standing behind the pulpit. The dialogue was still coming at
that point. it still was not set. It was a little nerve wracking be-
cause we had two long sermons to shoot. | told him I'd shoot
the congregation first so, in essence, our first shot the next
day would be a rehearsal for him because his back would be to
the camera. Then, when the day came, he just breezed
through it. That morning, he went in there and said to the ex-
tras, **Don't react to me as Kenny Rogers, the recording star,
but rather as the leader of your congregation. If | say some-
thing funny, laugh; if you feel moved, don't be afraid to show
it. Forget these cameras.”” He and | were in such synch we
shot it in a day.

Q: How did you experience Kenny's progression as an actor?

Lowry: Each time we worked it was obvious to me how much
he had learned from the previous time. But with him or any-
one else, when you learn something you lose a little bit of what
was real natrual. You trade up but in any trade you give away
something. There was something very naive and endearing
about Kenny in Gambler I. Some of those naive, endearing
things are gone and have been replaced by things that are
more learned and more studied.

Q: You've said that you feel a responsibility to Kenny's fans.
What do you think their expectations are of a Kenny Rogers
role?

Lowry: Kenny's fans expect a guy with strong moral values
who lives and abides by them without beating people over the
head with them. He has a sense of humor, a sense of style,
with a sense of self-deprecation that is very attractive. | think
people love to see someone doing right effortlessly. | don't
mean there might not be blood, sweat and tears involved, but
rather that the decision to do right is made quickly . . . and he
never, even when he plays a preacher, preaches about it.
Kenny instinctively knows these things. That was the point of
resigning in Coward. Although it bothered me we had a wom-
anizing preacher, | couldn’t find a solution. But Kenny did.

Q: What should we expect in Kenny Rogers as The Gambler,
Part 11?7

Lowry: At this stage of the game, it's real hard to say. We
shot some spectacular sCenery, some wonderful action, and
some marvelous performers, both character types and big,
big stars.

Q: Did you feel you could ask more of Kenny as an actor this
time?

Lowry: It comes without asking. Sometimes he’d say to me,
“| feel uncomfortable doing this but if you assure me | don't
look like a jerk, I'll do it.”” Kenny is a good movie-goer and |
think he knows what he enjoys seeing and, in turn, tries to
give it when he’s performing. He didn’t enjoy running from a
nine-foot Kodiak bear but he knew why he had to do it.

Kenny Rogers in The Gambler—Part II.

Credits: Special Issues Editor, Ed Ochs; Assistant Editor,
Robyn Wells; Editorial Director, Patrick Snyder; Quote boxes,
Kip Kirby, Edward Morris, Ethlie Ann Vare; Cover art & design,
John Coutter Design.
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Congratulations, Kenny

Great Working
With You

Ziffren
Brittenham
& Gullen
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Thank you' Mr. Rogers

for a memorable evening!!

Sincerely,
Htlanta

Songs recorded by Kenny
Rogers

“Just Dropped In (To See What
Condition My Condition Was In)

“Are My Thoughts With You”

‘Makes Me Wonder If | Ever Said
Goodbye”

“Lay It Down”

“She Even Woke Me Up To Say
Goodbye”
“The Son Of Hickory Holler's Tramp”

“Sunshine "
*Then | Miss You"
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KENNY ROGERS

ESTABLISHES THE

ORLD
HUNGER
MEDIA
AWARDS

Vi

Kenny and Marianne at the 1982 World Hunger Media Awards

On November 22, 1983, Kenny and Marianne Rogers will
present the Second Annual World Hunger Media Awards at
the United Nations in New York City. Like the First Annual
Awards ceremony held at the U.N. in November, 1982, a pres-
tigious gathering from the worlds of business, diplomacy, en
tertainment and the media will witness the distribution of
$100,000 in prizes to winning members of the media chosen
by a blue ribbon panel of judges.

Kenny and Marianne endowed this awards program in
1982, “'to encourage, honor and reward those journalists, film
makers, photographers and writers who have made signifi-
cant contributions in bringing public attention to the critical
issues of world hunger.” The goal of the awards program is to
foster the education of the American people with regard to the
many issues that fall under the broad category of hunger,
from Third World agriculture to school funch programs. it
identifies hunger as a political problem that can be solved if
the electorate is properly informed and motivated. The ter-
rible fact ts that enough food is produced to feed everyone on
the planet. As Kenny and Marianne stated, “*We firmly believe
that once adequately informed, the American people will re-
spond to the problem with the energy, ingenuity and gener
osity that are the hallmarks of our best moments as a na-
tion."

The inspiration for the Awards came from the late singer
humanitarian, Harry Chapin, who was an old friend of the
Rogers. Chapin was a tireless worker for many social causes
but especially those associated with hunger. Before Chapin
was killed in 1981, Rogers once asked him what he would do
with a million dollars for the cause. Knowing that even that
much money was insignificant in actually feeding hungry
people, Chapin suggested the Media Awards. In the year after
his death, the Rogers’ created the program and committed
themselves to ten years of prize giving. In addition, they com
pletely fund the cost of administering the awards.

The 1983 Awards will be judged by a panel of six that in
cludes Ambassador Anwarul Karim Chowdhury, minister,
Bangladesh Mission to the United Nations; Ann Crittenden,
former reporter for The New York Times and a winner in the
1982 Awards for Best Newspaper coverage; Roy Fisher, Dean
of the School of Journalism, University of Missouri; Pat Car-
bine, Publisher, Ms. Magazine; Marge Benton. chairperson,
Save the Children Foundation; and William Ayers, member of
the board of directors of World Hunger Year, Inc. The World
Hunger Media Awards are administered by World Hunger
Year, Inc., in association with Martin Rogol. This New York
based non-profit organization was founded by Harry Chapin,
who was posthumously honored with the Awards’ first Special
Achievement Award. Its $20,000. provided funds for two
Congressional internships, in 1982, focusing on hunger re-
lated issues.

The winners of the 1982 World Hunger Media Awards cov
ered a broad spectrum, from major newspapers like The New
York Times and Christian Science Monitor to a small maga-
zine called Seeds published by a Baptist church group in
Decatur, Georgia. Other honorees included the writer/pro-
ducer of an episode of Lou Grant: the author of “Diet for a
Small Planet”: a local television reporter from New Orleans
who journeyed to Haiti; and a photographer from the Min
neapolis Tribune who brought chilling images back from the
Indian subcontinent. Ali together thirteen individuals shared
awards in six categories

Nominations are now closed for the 1983 Awards and
the panel of judges will meet in mid-September to begin eval
uating the entries. Winners will be announced at the U.N. cer-
emony on November 22
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It hasn’t changed in sixteen years.
You have the talent, I’ve got the phones.

Ken Kragen
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MILLER TIME—WSMV-TV talk show host Dan Miller makes a point during a
recent interview in Nashville with MCA artist Lee Greenwood on *Miller &
Co.”

Country

Skaggs’ Hits Electrify Bluegrass

Singer’s Non-Purist Approach Sparking Resurgence

By EDWARD MORRIS and
ANDREW ROBLIN

NASHVILLE—Paced by the
growing appeal of Ricky Skaggs,
whose first two albums for Epic have
gone gold, bluegrass music is mak-
ing its biggest showing in the coun-
try music market since the 1960s,
when such bluegrass acts as Flatt &
Scruggs, Jim & Jesse and the Os-
borne Brothers routinely charted in
the top 100.

In addition to Skaggs, the Whites,
Delia Bell and Rick & Janis Carnes
have all recently enjoyed significant
chart activity. Skaggs has had five
No. I country hits; the Whites have

Nashville Scene

Names, Not Songs, Are The Same

By KIP KIRBY

Les Acree at WMC Memphis
phoned in last week to mention that
10 songs now on Billboard’s Black
Singles chart carry the same titles as
songs now or formerly on the
charts—even though they aren’t the
same songs. These titles include
“Miracles,” “1.0.U.,” “Crazy,”
“Shine On,” “Cheap Thrills,” “Party
Time,” “Talk To Me,” “Say It

Again,” “This
Time” and “You
And L7 The

“L.O.U.” which is
on the country
chart by Lee Green-
wood is, of course,:
now up for CMA
Awards as song of
the year and record of the year; its
black namesake is by a group called
Freeze.

And from Van Beydler, music di-
rector at Waynesville, Mo.’s KJPW-
AM, we have the following chuckle:
Van says that he wasn’t able to air
last week’s syndicated “Country Ses-
sions” program on the station be-
cause it never arrived. And who was
the scheduled guest on that particu-
lar segment? None other than Mr.
No-Show himself, George Jones.

* K* *

It staried out country, but from
the looks of Billy Bob’s upcoming
concert schedule, the Fort Worth
nightclub is branching out in new
directions. Among the acts slated to
perform in August and September
are Christopher Cross, Phyllis Hy-
man (star of Broadway’s hit musical
“Sophisticated Ladies”), Marshall
Tucker, ~he Go-Go’s, Kansas, Little
River Band with Chris Deburgh, Air
Supply, and Hispanic group La
Mafia (what a great name), replac-
ing Tierra. However, Billy Bob’s
isn’t neglecting its country clientele:
on the rcster this month and next are
Bobby Bare, Lynn Anderson with
Gary Merris, John Conlee, David Al-
lan Coe and Tanya Tucker.

Joumalists Assn.

Presenting Benefit

NASHVILLE—The National En-
tertainment Journalists Assn. will
present a “Honky Tonk Wednesday
Night” 3ept. 14 at the Cannery here.
Proceeds will go toward maintaining
the gromp’s scholarship fund.

Artists appearing at the benefit
will be Cedar Creek, Becky Hobbs
and Terry McMillan. Tickets are $4
each.

AUTHOR OF JOSE CUERVO

Speaking of Tanya Tucker, she’s
just been added to the lineup of
scheduled talent appearing at Enter-
tainment Expo "84 Nov. 18-20, spon-
sored by the Nashville Music Assn.

Loretta Lynn will be written up in
a winter issue of Ladies Home Jour-
nal as part of the magazine’s “pri-
vate lives” series. Preceding Loretta
in the articles will be Barbara Wal-
ters, Bonnie Franklin and Valerie
Bertinelli. Not bad company to be
in—and Loretta is the only musical
act.

Barbara Mandrell hosted the Aug.
25 edition of the “Tonight Show,”
which (as MCA Records is quick to
point out) makes for a big change
from the days when the program’s
talent coordinators couldn’t even be
convinced to use the perky singer as
a guest performer. Barbara’s numer-
ous network tv appearances—plus
her own NBC series—have, of
course, shown everyone that when it
comes to hosting, there aren’t many
better than she is.

* * %
Rex Allen Jr. will be back on the
recording scene shortly, now that

he’s inked with Moon Shine Rec-
ords; his first single for the label is

(Continued on page 48)

Jordan Serves Another Round

NASHVILLE—Cindy Jordan has
the kind of success story that gives
the music business its frenzied mo-
mentum. The first song she ever
wrote bagged her both a publishing
and a major record deal; then it
went on to become a No. | country
hit for another artist. But like most
other success stories, Jordan’s has
been a trifle more ragged around the
edges than her press releases will one
day recall.

To date, Jordan’s sole contribu-
tion to country music history has
been the authorship of “José
Cuervo,” that tipsy tribute to tequila
which became Shelly West’s first
solo chart topper earlier this year.
Currently in Nashville to plug her
other songs, Jordan says she was a
cocktail waitress in Torrance, Calif.,
in 1977 when she was moved to put
her enthusiasm for the potent drink
into words.

At about the same time, Heublein,
the makers of the drink, conferred
upon Jordan the title of “Miss José

Cuerva,” even before the company
knew about the song.

When KLAC in Los Angeles an-
nounced a country talent search,
Jordan responded by entering a tape
of “José Cuervo.” The resulting air
exposure caught the attention of
publisher Al Gallico, who signed the
song for his company and then took
it to Mashville to pitch to Johnny
Duncan. (It was originally written as
a “man’s song.”)

After Duncan passed on the offer,
Jordan says she restructured the
song to a woman’s point of view and,
in 198J, cut it herself on the custom
label Bullhead Records. In this
form, she took the record back to
KLAC, where it was added to the
playlist as an extra. Warner Bros.’
Andy Wickham heard the song,
liked :t and agreed to put it out as a
single. That’s where the success
endec—at least for the moment. Jor-
dan’s version, in spite of its great lo-
cal stength, never cracked the na-
tional charts, and she was quickly
dropped from the Warner label.

However, like Gallico & Wick-
ham, producer Snuff Garrett had
also taken notice of the song’s poten-
tial and, through his co-producer
Steve Dorff, prevailed upon Shelly
West to cut “Cuervo.”

Jordan still labors on the West
Coast as a singer and writer. She is
still in search of a label, but she is re-
alistic about which of her talents
opens doors. “I find that I'm better
off as a writer than as a struggling

- artist, because as a writer, everybody

talks to you.”

Like the happy hangover “José
Cuervo” recounts, the Heublein
company reports its own more than
tolerable morning after. According
to Ron B. Schlossberg, Heublein’s
national brand manager, sales of
Cuervo are up 27% since January,
and the rise has been particularly
noticeable in such places as Texas,
Arkansas and Louisiana, where the
brand was virtually ignored before.
He concedes that Jordan’s song may

havehelped. by ARD MORRIS
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had three in the top 10; and Delia
Bell’s self-titled album, produced by
Skaggs’ one-time mentor Emmylou
Harris, has been on the country chart
for 16 weeks.

Bluegrass patriarch Bill Monroe
will have his new MCA album cutin
late October; while Monroe seldom
charts anymore, the new album will
be given a boost by his performances
with the Oak Ridge Boys, Larry Gat-
lin, Emmylou Harris, Barbara Man-
drell, John Hartford, Willie Nelson,
Waylon Jennings, Skaggs, Mel Tillis
and Johnny Cash. MCA reports
that, even without much airplay,
Monroe’s albums have been selling
40,000 to 50,000 units each.

Skaggs’ third album, “Don’t
Cheat In Our Hometown,” is due
out at the end of this month. It will
contain five songs made famous by
the Stanley Brothers, one of the most
revered groups in bluegrass. On two
of the tracks, “Don’t Step Over the
Line” and “Vision Of Morher,”
Dolly Parton duets with Skaggs. In
October, “Highways And Heart-
aches,” Skaggs’ second album, will
become one of the first country al-
bums to be released as a Compact
Disc.

In an attempt to gain some com-
mercial clout and attention for their
music, Nashville area bluegrass per-
formers and fans have estatlished
the Nashville Bluegrass Music Assn.
International, and are seeking affi-
liation with the Nashville Music
Assn. The new group has already
presented three local bluegrass con-
certs in cooperation with the Ten-
nessee Performing Arts Center and
has a membership of about 400. Acts
featured on the concert series were
the Osborne Brothers, the Whites
and Country Gazette.

Charmaine Lanham, coordinator
for the association, acknowledges
that bluegrass music has suffered in
its bid for popularity from quarrels
among the commun