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CBS FILING CITED
Germany To Delay
WCI/Poly Decision

By IS HOROWITZ

NEW YORK-—The West German
Cartel Office was asked last week by
Warner Communications Inc. and Po-
lyGram to delay a decision on their
proposed merger of recording inter-

ests so that a “lengthy filing” by CBS

in opposition to the transaction could
be reviewed.

The government office, which was
due to rule on the proposal by early
December, said it would extend the
deadline until March 15. The Berlin
agency must approve mergers that
could concentrate market strength in
any industry to the point where com-
petitive  enterprises might suffer
unduly.

Both David Horowitz, WCI office
of the president, and senior vice pres-
ident Elliot Goldman, generally cred-
ited as one of the prime architects of
the proposed merger, were in Ger-
many last week.

No direct statements from princi-
pals of either WCI, PolyGram or
CBS could be obtained at presstime.
It’s known, however, that Walter
Yetnikoff, president of the CBS/Re-

cords Group and an outspoken critic
of the planned merger, was recently
in Europe and may have petitioned
the cartel office personally. It was
Yetnikoff who recently restated his
position that CBS would actively so-
licit major record industry partners if
the Warner-PolyGram merger were
consummated.

Approval by the cartel office is
considered key to the plan, since it is

(Continued on page 70)

By BILL HOLLAND

WASHINGTON—Opponents of
First Sale Doctrine repeal legislation
suffered a crippling blow last week
when the Reagan Administration,
through cabinet and departmental
letters to Congress, gave unqualified
and full support to proposed bills
which would abolish the doctrine for
records and audio/visual works.

Observers here say the additional
clout of the Administration nod to
copyright owners should help in get-
ting additional votes to aid in passage
of the bills now pending both in the

Senate and the House.

The letters represent the views of
the Justice Department, the Com-
merce Department, the National En-
dowment for the Arts and the Cabi-
net Council on Commerce & Trade.
The latter, in addition to some of the
departments listed above, also re-
flects the views of the Department of
the Treasury, the U.S. Trade Repre-
sentative, the Office of Management
& Budget, the Department of Labor
and the White House Domestic Poli-
cy Chief.

The letters, all of which conclude
with statements of support for S. 32,

NBC Radio Edict: Don’t Give Playlists To Trades

By ROLLYE BORNSTEIN

NEW YORK-—AIl NBC-owned
and operated stations have been di-
rected by the NBC Radio Division to
cease reporting playlist information
to trade publications. The directive to
stations was dated Oct. 27, and the
trades, including Billboard, were in-
formed of the new policy last week.

A prepared statement from Mi-
chael Eskridge, president of NBC

Now, just in time for Christmas, MGM/UA Home Vileo releases Pink
Floyd The Wall on Stereo VHS and Beta HiFi Stereo video-cassettes.
Specially priced at only $39.95. Twenty-seven sonqgs that rocked the

rock world. M 400268.

(Advertisement)
uct. Page 3.

Radio, explained, **Obviously the in-
formation our stations provide for
the trades on their music selection
must be totally accurate. We do not
feel that the net benefit to us for this
service justifies the effort required to
maintain the safeguards for such
accuracy.”’

Eskridge would not elaborate fur-
ther on this statement, but the new
policy apparently reflects concern

over the widely discussed problem of
“paper adds.” This is generally de-
fined as the alleged practice of re-
porting selections to the trades that
are not actually being aired on a
station.

However, NBC policies concern-
ing station visitation by record label
representatives and independent pro-
motion people—currently permitted

(Continued on page 70)

¢ RACKJOBBERS COULD SAVE as much as $1 million a year through the
standardization of paperwork and the increased application of electronic proce-
dures, delegates to NARM’s annual rack conference in Scottsdale, Ariz. were
told. Reports from the conference are on pages 3 and 4.

¢ IBM’S FIRST HOME COMPUTER will hit the market in January, the
| technology giant confirmed last week. Third party software firms are now rac-
ing to develop their own programs for the new computer. Page 3.

¢ DOUBLEDAY'S ST. LOUIS PROPERTIES, KWK-AM-FM, have been
sold. Buying the AOR combo for $4.5 million is the partnership of Larry Robin-
son, Larry Pollack and Tom Embrescia. The stations had been on the block for
several months. Radio, page 12.

¢ THE MUSIC LICENSING BATTLE between performing rights groups
and independent television stations inched forward last week. A panel of three
appellate judges heard ASCAP and BMI argue for the overturn of last year's
ruling that the blanket license violates antitrust law. Page 3.

* BOOTLEGGING OF VIDEO CLIPS and televised concerts is on the in-
crease, according to the antipiracy division of the RIAA, which is devoting
more of its time to dealing with the problem. Video, page 48.

* LATIN SUPERGROUP MENUDO has signed an international recording
pact with RCA Records. The deal calls for at least one English-language album
a year from the Puerto Rican teen outfit in addition to Spanish-language prod-

Gov’t Urges First Sale Repeal

Agencies Call Removal ‘Incentive To Create’

The Record/Rental Amendment of
1983, and S. 33, the Consumer Video
Sales/Rental Amendment of 1983, or
their House equivalents, H.R. 1027
and H.R. 1029, are responses to re-
quests from the chairmen of the Sen-
ate and House Judiciary Committees
for federal views on the bills.

In the Nov. | letter from the Cabi-
net Council on Commerce & Trade,
the Administration position is stated
in these words: *“The First Sale Doc-
trine, as applied to copyrighted pho-
norecords and audio/visual works,
seriously undermines the incentive to
create fostered by the copyright sys-
tem. The Cabinet Council is con-
vinced that enactment of these mea-
sures would enhance the incentive to
create . ... " It adds: “Accordingly,
the Administration believes that the
strengthened protection for intellec-
tual property embodied in H.R.
1027 ... and H.R. 1029 will restore
the incentives which new audio and
video technology have taken from the
creators of these works. Such protec-
tion clearly will be beneficial to the
public and should be provided.”

The letter also points out that

(Continued on page 70)

HEADPINS: Not new wave, but a tidal wave of rock 'n" roll. Their

brand new album, LINE OF FIRE (SGR 9031), already platinum
north of the border, 1s hard hitting Canadian rock with a chain saw edge,
now on vinyl. Get into the LINE OF FIRE with the first single JUST

ONE MORE TIME (SGR 90001) as it lodges its bullets into the

charts.

On Solid Gold Records (distributed by MCA).

(Advertisement)

ARE YOU MISSING THE BEAT?

whar THE ENGLISH BEAT. | L

The best of the English Beat. No kidding, their best songs plus new tracks

The cassette even has 4 bonus tunes! What a deal! What? No, ’ €
The English Beat. Only on LR.S.

2

&[98 Internatanal Record Synducate, tne. Manufactpred and distributed by ASN Records, T

www.americanradiohistorv.com


www.americanradiohistory.com

The hit single
“Why ME?h 7 ‘-2!_)46.4-, 12"-0-20156
The forthcoming album

What A Feeih’ GHS/M5G 4021

Also featuring the songs "Fle;'s_hi‘ignf(';‘ e
and “The Dream (Hold On To Your Drea

». u

)

-~ -'01‘3-—-1 .

i . Produced by Giorgio Moroder
GEFFEN ; ) - On Geffen Records and Caszettes
: . ] = Manufactured and distributed by Warmer Bros, Records Inc,
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News

FANCY FUNDRAISER—Barbra Streisand poses as the honored guest at a
recent dinner dance hosted by the music industry division of the United
Jewish Appeal Federation in New York. With Coretta Scott King as fea-
tured speaker, the UJA dinner raised over $1 million. Pictured from left are
the Federation’s music industry division chairman Eric Kronfeld; the din-
ner's executive co-chairman, CBS Records Group president Walter Yetni-
koff; Streisand; King; and Canadian Prime Minister Pierre Trudeau.

INDIE TV ROYALTY FUSS

ASCAP, BMI Appeal
Blanket License Ruling

By IS HOROWITZ

NEW YORK—The five-year-old
legal hassle between performing
rigats groups and independent televi-
sion stations over music licensing
inched forward last week when a
panel of three appellate judges heard
ASCAP and BMI argue for the over-
turn of last year’s Federal District
Court decision that the blanket li-
cense violates antitrust law.

Because of the heavy sums at
stake, said to total about $80 million
anaually, as well as the potential of a
major upset in traditional ways of li-
censing music users, the losing side in
the Federal Appeals Court action is
considered certain to petition redress
in the U.S. Supreme Court.

The District Court order handed
down by Judge Lee P. Gagliardi last
December continued the blanket li-
cense arrangement with indie tv sta-
tions until February, 1984, pending
action on an appeal by ASCAP and
BML. It also cut back the fees paid to
the licensing organizations during
the interim period by about 25%.

Meanwhile, the possibility of a
clear-cut victory by the Buffalo
Broadcasting Co., plaintiffs of record

in the class action involving more
than 700 independent tv stations
across the country, had both ASCAP
and BMI weighing retrenchment op-
tions. One effect was the elimination
earlier this year of cash advances to
prospective writer and publisher
affiliates.

Appellate judges who heard argu-
ments last Tuesday (1) were Ralph
W. Winter, Richard Cardamone and
Jon Newman. Short oral presenta-
tions buttressed formal written briefs
submitted last spring.

Attorney Jay Topkis, on behalf of
ASCAP, focused on court-approved’
rate fixing agreements in 1969 that
tagged blanket license agreements as
fair and reasonable. Such agreement
by the stations *“‘estopped” them from
claiming them illegal at this time, he
stated.

The BMI argument, delivered by
Robert Sisk, stressed that pertinent
elements of the case involving the
CBS television network were ignored
by the District Court. It also ignored
the implications of sections in the
Copyright Act of 1976 which com-

(Continued on page 78)

By JOHN SIPPEL

SCOTTSDALE, Ariz.—Standard-
ization of essential paperwork and
the increased application of electron-
ic procedures point the way toward
cost-cutting efficiencies that can save
individual rackers as much as $1 mil-
lion a year. This was the assessment
of speakers at the annual National
Assn. of Recording Merchandisers
(NARM) rack conference, held here
last week at the Posada Hotel.

Bob Schneider, executive vice pres-
ident of Western Merchandisers, pre-
dicted $1 million in savings as rack-
ers adapt to computerization. “As we
reduce costs, and enhance product
delivery through telecommunica-
tions, we can channel more energy
into selling and customer services,”
Schneider said.

He maintained that “We can’t rest
until 100% of our albums are UPC
bar coded. Discuss this urgent prob-
lem with conformists at your one-on-
ones (with labels).” Billboard’s cur-
rent Top LPs & Tape chart shows
barcoded product on 92% of the top
100 and 91% of the top 200.

Schneider named numerous racks
and retailers who are benefitting
from continually moving more into
electronically capturing marketing
data. Musicland, the nation’s largest

Menudo Signs
International Deal
With RCA Records

By IRV LICHTMAN

NEW YORK—Menudo, the Lat-
in teen sensation, has signed an inter-
national recording pact with RCA
Records, calling for, in addition to
Spanish-language product, at least
one English album a year.

The Puerto Rican group, whose
Profono label albums are big Latin
chart sellers here, bow on the label
with a Spanish-sung album, “A Todo
Rock,” which has already garnered
account orders of 200,000, according
to Jose Mendendez, RCA vice presi-
dent of operations, who along with
Menudo creator Edgardo Diaz, pres-
ident of Padosa Productidns, an-
nounced the deal Thursday (3). The
album is also being released immedi-
ately in Puerto Rico and Mexico. A
single from the album, “Chickle De
Amor,” is also on release.

(Continued on page 76)

retail chain, and CBS’ Carrollton,
Ga. plant are both electronically pro-
cessing all returns, he said. Many in-
dustry manufacturing plants are
monitored on a scattered basis.
“UPC is working, it’s mushrooming
because it’s cost saving,” Schneider
explained.

Labels must quickly standardize
the positioning of the UPC code
number in the upper right hand cor-
ner of the album backliner, Schneider
recommended. He added that UPC
numbers must be assigned to every
album in the catalog to make it possi-
ble to take telecommunications to the
“Nth degree.”

Schneider lauded CBS Records for
having assigned a UPC number to

Benefits of Computerization Touted
At NARM Rackjobber Conference

each album. In accomplishing total
adaptation of UPC to its catalog,
Schneider said, CBS made it possible
for the Record Bar to go on-line via
computer two months ago, ordering
all CBS product from Carrollton.

A month ago, Western Merchan-
disers and Pickwick’s Musicland
adopted a similar procedure. Three
or more days can often be saved by
such telecommunications, Schneider
said.

The next step in the electronic link
between Record Bar and CBS will be
the transmission of invoices, with the
computer sorting and matching in-
voices as part of the procedure. Mu-
sicland and Record Bar are now cap-

(Continued on page 68)

One-Stop Accounts
In Plea For Equity

SCOTTSDALE, Ariz. — One-
stops and their customers should be
accorded the same marketing advan-
tages provided customers who buy
direct from branches and indepen-
dent distributors. This thrust for eq-
uity was the theme of the Thursday
morning (3) conference of NARM’s
first annual gathering for the-one-
stop segment of the industry.

In an unusual programming ap-
proach, Art Kruglick and Jeff Lake,
partners in six local Rolling Stone Re-
cord & Tape stores, pied for the same
rights and privileges accorded direct
buying customers. “It is my hope that
all one-stop customers be treated not
as an enemy but a valid customer,”
Lake concluded his portion of a semi-
nar he shared with Kruglick.

Both illustrated their dependency
in growing from one store in 1976
with the aid of City 1-Stop. Kruglick
noted the one-stop’s assistance in
providing overnight current hit and
catalog service; a returns policy that
includes a “l13-month” return; con-
stant new release information; cata-
log sales history which insures more
accurate buying and deleting; elec-
tronic order transmission that re-
quires six minutes; bookeeping in-
struction; advice for acquiring gross
capital; merchandising support; ad
dollars, and “a place to go where you
get an answer.”

Lake pointed the finger at manu-
facturers, who, he said, lack under-
standing of how their recordings are

IBM Home Entry: Software Firms Prepare

By SAM SUTHERLAND

LOS ANGELES—The January
introduction of IBM’s first home
computer, confirmed Tuesday (1) by
the technology giant, finds third par-
tv computer software firms racing to
fill an information gap in develop-
ment of their own programs for the
long-rumored PCjr.

. IBM wasted little time in meeting
the expected November unveiling of
the product, holding a major press
conference in New York to display
two different versions of the system.
While technical writers as well as
some computer industry executives
cffered minor criticisms of the basic
PCjr system, priced at $669, as well
as the more powerful $1,269 version,
faw observers diverged from the view
that IBM’s entry into home comput-
ing will generate major shifts in the
marketplace.

Software suppliers appear to take
that scenario for granted, based on a

spot check of top third party firms.
Virtually every firm contacted ac-
knowledged plans for converting or
creating programs for the PCjr,
which is being launched with an
available library of programs already
relying on several third party
sources.

Among  programs ready for use
with the product are game and home
management titles from Sierra On-
Line, Software Publishing Corp. and
Information Unlimited Software.
Companies including Broderbund,
Creative Software, Datamost, Epyx
and Synapse confirm plans to make
programs available for the PCjr next
year.

It’s unclear, however, just what
these product development plans will
entail for each firm. “A lot of infor-
mation is still missing on the PCjr,”
explains Synapse Software’s Jon
Loveless, whose questions about the
smaller cousin to IBM’s already suc-
cessful PC personal computer echo

those of his peers.

Loveless notes that Synapse last
week released its first game for the
PC itself, the successful ‘“Shamus” al-
ready offered for four other machines
and licensed for a fifth. “We’re told
programs developed for the PC will
translate directly to PCjr,” notes
Loveless. “But we don’t know what
the graphic and color configuration
on the new machine will be. For the
PC, a separate board is being sold,
and we don’t know whether that
board will be integrated into the PCjr
or sold separately as with the PC.”

Synapse has no plans at present for
targeting non-entertainment titles to
the PCjr, but Loveless predicted it
was likely such programs would be
eyed for the new machine.

The question of program conver-
sions was mulled similarly at other
firms, many of which already offer ti-
tles for the PC and are thus, like Syn-
apse, waiting to assess whether major
reprogramming will be demanded.

Dean Marion, vice president of
marketing and communications for
Datamost, notes that his firm has yet
to see the machine. “We're expecting
to get ours momentarily,” he reports,
adding that while Datamost already
offers its own PC titles, “reliable ru-
mors” have cautioned the company
against assuming these programs will
mate with PCjr. Thus, while Data-
most currently offers three games
and three home application programs
for the PC, Marion says these are not
necessarily the most likely candidates
for his firm’s entry into PCjr
software.

At Creative Software, Kari Curtis
confirms “three or four” programs
are expected for the new IBM home
computer by early next year, possibly
in time for the Winter Consumer
Electronics Show in Las Vegas. Like
a number of software executives, she
suggests IBM’s traditional domi-
nance in main frame computer tech-

(Continued on page 70)

sold to the consumer. ‘“The hierarchy
at the labels must get out into the
field. It’s hard to get a feel behind a
big desk. Get out and see sales clerks;
make them feel important,” he said.

“When label reps visit our stores,
clerks bend over backwards to pro-
mote the product. The majority of
the labels make no effort to service
us. I am frustrated and offended
when label field people say ‘Go direct
and I'll get you ad dollars’ or ‘I can’t
get you merchandising material, as
you are not really my customer.”

Lake said that when he opened in
1976 he cultivated two local AOR

(Continued on page 68)
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Good Month For Gold, Platinum

October Album Certifications Up On Last Year’s Totals

By PAUL GREIN

LOS ANGELES—The industry
was handed a treat rather than a trick
in October, with gold and platinum
album certifications well ahead of the
same month a year ago.

The Recording Industry Assn. of
America certified 16 gold albums in
October, up from 10 in October,
1982. For the year to date, there have
been 86 gold albums, compared to 92
at this point Jast year.

The RIAA also certified five plati-
num albums in the month, up from
three last October. In the first 10
months of the year there were 36
platinum albums, compared to 42 in
the same period last year.

The top artist of the month was
Kenny Rogers, who achieved plati-
num with his debut RCA album
“Eyes That See In The Dark” and
gold with his first single for the label,
“Islands In The Stream.” It’s Rogers’
first platinum studio album in two
years. His last Liberty albums, “Love

Will Turn You Around”” and “We've
Got Tonight,” stopped at gold.

“Eyes” is Rogers’ eighth platinum
album in just over five years. He
scored his first, “Ten Years Of
Gold,” in July, 1978.

Also in October, Billy Joel collect-

ed his sixth consecutive platinum al-
bum with “An Innocent Man,” Air
Supply garnered their fourth in a row
with ‘‘Greatest Hits,”” and Asia
scored its second straight with
“Alpha.”

The month’s final platinum album
was Quiet Riot’s “Metal Health” on
Pasha/Epic. It’s the only debut al-
bum to be certified platinum thus far
in 1983 (discounting “Jane Fonda’s
Workout Record,” which topped the
million mark in January.)

October’s total of 16 gold albums
includes four by country-based art-
ists (Kenny Rogers, Wille Nelson &
Ray Price, Dolly Parton, Ricky
Skaggs), two by new rock acts (Stray
Cats, Men Without Hats) and one by
a black music act (Midnight Star).

For the year to date, country has
accounted for 15 gold albums, while
new rock has produced 13 and black
music has yielded 12.

Willie Nelson & Ray Price’s “San
Antonio Rose” is Nelson’s third col-
laborative album to go gold so far
this year. “WWII,” his second album
of duets with Waylon Jennings, went
gold in March; “Poncho And Lefty,”
a collaboration with Merle Haggard,
was certified gold in July.

One of the month’s gold surprises
was Julio Iglesias’ album “Julio.” It’s

RACKJOBBERS HIT PUSH FOR 6-BY-12

the first U.S. gold album for the in-
ternational recording star, whose ma-
jor bid for pop acceptance, an album
produced by Richard Perry, is due
next year.

Here’s the complete list of October
certifications.

PLATINUM ALBUMS

Kenny Rogers’ “Eyes That See In
The Dark,” RCA. His eighth.

Billy Joel’s “An Innocent Man,”
Columbia. His sixth.

Air Supply’s ‘“Greatest Hits,”
Arista. Their fourth.

Asia’s “Alpha,” Geffen. Their
second.

Quiet Riot’s “Metal Health,” Pa-

sha/Epic. Their first.
GOLD ALBUMS

Kenny Rogers’ ‘‘Eyes That See In
The Dark,” RCA. His 13th.

Willie Nelson & Ray Price’s “San
Antonio Rose,” Columbia. Nelson’s
12th; Price’s second.

Billy Joel’s ”"An Innocerit Man,”
Columbia. His ninth.

Dolly Parton’s “Greatest Hits,”
RCA. Her sixth. :

Little River Band’s “Greatest
Hits,” Capitol. Their fifth.
Air Supply’s ‘“‘Greatest Hits,”

Arista. Their fourth.
(Continued on page 76)

Cassette Packaging Plan Attacked

By JOHN SIPPEL

SCOTTSDALE, Ariz.—Manufac-
turers’ present campaign to establish
a 6-by-12 inch prerecorded cassette
blister pack would syphon millions of
dollars from U.S. rackjobbers’ prof-
its, Pickwick rack president Jim
Moran cautioned at the fourth annu-
al NARM Rackjobbers Conference
here Tuesday (1).

Moran  suggested rackjobbers
forcefully project their own-version
of the “more practical” 4-by-12 vacu-
um packaging. He then demonstrat-
ed a 4-by-12 vacuum-formed, clear
PVC plastic case in which a folded
sheet of graphics would provide al-
bum data and spinal title information
at each end of the case.

The Pickwick executive related the
economies 4-by-12s provide over 6-
by-12 packages. Using a standard
Pickwick LP fixture as an example,
Moran showed how 225 4-by 12-inch
units can be displayed. In contrast,

150 6- by 12-inch units fit in the same
fixture. .

Moran, backing the statements of
keynoter. Stewart Horton, said rack-
jobbers and their discount merchant
customers cannot afford such a con-
striction of product. Both Moran and
Horton stressed the theory of gross
margin return on inventory. “We
create serious problems when we get
less merchandise in the same amount
of space,” Moran stated. Where dis-
count departments utilize horizontal
fixtures, 441 4-by-12 pieces occupy
the same linear space as 299 6-by-12
blister pack cassettes, he said.

In order to convert the present
horizontal fixturing from 4-by-12 to
6-by-12 packing, Moran said, the
parts alone would cost $40 per rack.
Using as an example 1,500 accounts
each with four fixtures,-such conver-
sion, Moran estimated, would cost
$240,000. “Remember, too, when we
reduce the amount of cassette inven-
tory we lose potential sales as well as

Action On Industry Bills
Faces Congressional Delay

WASHINGTON—Those hoping
for further action on home taping,
jukebox fee and video and audio rent-
al bills now pending on the Hill
might have to wait until next year, if
plans both in the Senate and House
to finish business by Thanksgiving—
and perhaps earlier—are accom-
plished within the next few weeks.

Already there are projected plans
to adjourn by Nov. 18, if business on
nearly completed legislation is fin-
ished by that time, with no return to
the Hill planned after Thanksgiving.
A deadline of Dec. | is also being
studied by the legislators.

If Congress is able to finish bills
considered essential—a major tax bill,
the continuing resolution and defense
appropriations—observers here say
that there is indeed a chance that the
members will adjourn by Thanksgiv-
ing, making this Congress the first in

18 years to go home so early. Last
year the legislators found themselves
on the Hill all the way to New Year’s
Eve working on a stopgap funding
bill.

Late news from the office of Sen.
Edward Zorinsky (D-Neb.) indicates
that the powerful chairman of the
Senate Judiciary Committee, Sen.
Strom Thurmond (R-S.C.), has signed
on as a co-sponsor of the pending
Jukebox Bill, which would set aside
current escalating license fees in favor
of a one-time-only fee. In addition to
Thurmond, Sen. Ernest Hollins (D-
S.C.)), who is not a member of the
committee, has also become a co-
sponsor of the bill. The two senators
become the 12th and 13th to sign up
as Co-Sponsors.

A staff member in Zorinsky’s of-.
fice says he doubts that there will be
hearings on the bill until the next ses-
sion of Congresss, however.

making it imperative that our service
people visit accounts more frequent-
ly, again adding to our costs,” he
added.

Additionally, Moran stated that
labor to refixture each of the 1,500
locations would require seven hours
at $6.50 per hour, or $45.50 times
1,500 locations, adding wup to
$68,250. He said that if discount de-
partment executives can be con-
vinced to add the two additional fix-
tures required to equal the inventory
carried on four 4-by-12 fixtures, it
would require an outlay of $275 per
fixture, or 3,000 more fixtures for the
1,500 accounts, for a total of
$825,000. It would take $1,133,250
just to refixture the 1,500 locations,
Moran pointed out.

Additional freight and carton costs
will be incurred if the industry moves
universally to 6-by-12 cassette pack-
aging, Moran predicted. Using a 300-
cassette shipment from Minneapolis
to a Bismark, N.D. account as an ex-
ample, Moran illustrated a $1.70 ad-
ditional freight charge and the use of
2.8 more cartons at 50 to 65 cents
each. Warehousing of 6-by-12s
would require 33% more cubage,
Moran further estimated.

The present plastic spaghetti box
folders used by most rackers *‘are the
ugliest,” but do reduce shrinkage,
Moran said. He described the WEA
Compact Disc pack re-sized to 4-by-
12 as a possible packaging solution.
He also showed an aluminum molded
transparent one-piece openable case
which he and four packaging experts
had designed in a two-hour Minne-
apolis session.

CBS sales executive Paul Smith
was questioned by the audience as to
whether a manufacturer could pro-
vide the Norelco-boxed cassettes
with quantities in nested plastic 4-by-
12s along with flats of the printed al-
bum inserts. Smith could not provide
a definite answer, but said he would
research the matter.

Moran had suggested earlier the
possibility of manufacturers shipping
merely quantities of the Norelco-

(Continued on page 78)
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PUTTIN’ ON THE PALACE—RCA recording artist Taco hams it up with
friends after a recent performance at Hollywood’s Palace. Strutting their
stuff from left are the label’s West Coast merchandising director Don War-
dell; Paul Atkinson RCA division vice president of West Coast a&r, contem-
porary music; Taco and his manager Dann Moss; and Ralph Peer of the
Peer Southern Organization.

__Executive Turntable

Record Companies

Harold Childs has been appointed senior vice president of urban/black music
for PolyGram in New York. He was national director of album promotion for
A&M Records . . . James Murphy has been named director of public relations
for RCA Records in New York. He was di-
rector of news and information at RCA Vi-
deodiscs . . . Capitol Records has promoted
Gary Culpepper to director of business affairs
in its Hollywood headquarters. He was direc-
tor of the entertainment law depart-
ment . . . Henry Root has been upped to asso-
ciate director of business and legal affairs for

Childs MCA Records in Los Angeles. He was an at-
torney for the label.

In Burbank, Calif., Ear] Sayles has been promoted to director of black music
marketing for WEA. He was East Coast regional black music marketing mana-
ger ... A&M Records has made three appointments. In Los Angeles, J.B.
Brenner has been named national director of album promotion. He was asso-
ciate national director of album promotion. Al Cafaro has been upped to asso-
ciate national director of East Coast album promotion in New York. He was
promotion manager. Chuck Oliner has been named associate national director
of Midwest album promotion. He was national promotion director for
Chrysalis.

Streetwise Records, New York, has appointed Greg Riles national promotion
director. He was Billboard’s dance music coordinator . . . Peter Clancy has been
appointed manager of press, promotion and artist relations at Philips Records in
New York. He was press and artistic relations officer for PolyGram Classics
... Myrl Tarkington has been appointed director of national public relations
and publicity for Permian Records in Dallas. She was in the public relations
department of Braniff Airlines.

Murphy

Video/Pro Equipment

Tom Kobayashi has been elevated to president and chief executive officer of
Hollywood’s Glen Glenn Sound. He was executive vice president . . . Debbie
Pfaelzer has joined Scene Three Inc. in Nashville as client services manager. She
was unit manager of Chicago’s Telemation Mobile Productions’ Mobile divi-
sion ... Thorn EMI Home Video has appointed Leonard Spilka financial con-
troller for North American operations, based in New York. He was director of
royalty distribution for ASCAP.

The ViMart Corp. in Los Gatos, Calif. has named Andrew Soderberg market-
ing manager and Joseph Albanese sales manager. Soderberg was a systems prod-
uct manager for Atari. Albanese was Western sales manager for the Imagic Corp
.. . Almon Clegg has been appointed general manager of the audio and commu-
nications systems divisions at the Matsushita Technology Center in Seacaucus,
N.J. He was assistant general manager of the product engineering division.

Related Fields

Paul Smith has joined Variety Artists International in Los Angeles as an
agent. He was with Premier Talent in New York . . . New York’s Hooker Enter-
prises has appointed Nicole DiRado general manager. She was in promotion at
the Boardwalk Entertainment Co. ... Todd Barkan has joined the United En-
tertainment Complex in New York to head its jazz department. He was the
owner of the Keystone Korner, a jazz club in San Francisco . . . Diane Duffy
has been appointed director of artist development at Mike’s Management in
New York. She was assistant to the president at Chrysalis Records . . . Keith
Myers has joined Wakefield Manufacturing, a Phoenix-based custom record
pressing and cassette company, as vice president of marketing and sales. He was
vice president and sales manager for QCA Inc. in Cincinnati.
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News

1,000 AT CMJ CONVENTION

Meet Draws College Programmers

NEW YORK—College radio pro-
grammers emerged from the recently
convened CMJ Convention at the
Sheraton Hotel here with “a more re-
alistic’” vision of commercial pro-
gramming philosophies, according to
organizer Robert Haber.

Haber, who publishes the alterna-
tive tip sheet New Music Report and
CMJ Progressive Media magazine,
estimated that more than half of the
1,000 attendees at the Oct. 20-22
meet were college radio program-
mers. Seminars on marketing, man-
agement, programming, promotion
and independent labels contributed
to the understanding, according to
Haber, “that Arbitron and advertiser
requirements dictate programming
requirements that the casual listener
can’t always appreciate.”

He added that many of the college
programmers *“‘probably perceived of
AOR as ‘the bad guy’ at the start of
the convention and ultimately came
away with a different perspective
when the realities of running a tight
ship were explained to them.”

KMET Los Angeles program di-
rector Mike Harrison, who delivered
the keynote address, urged college
programmers to “be smart” and “fill
the void for good eclectic music” in
the market. “You're being amateur-
ish if you try and compete against the
professional AOR stations, because
you can’t,” he said. “Why duplicate
what the commercial stations are do-
ing when you can play reggae, jazz,
alternative and local music?”

He added, “Anybody who’s still
playing the Clash on college radio is
wasting valuable air time.”

Norm Winer, who programs
WXRT Chicago, said that he was
frustrated by the concept that “I’'m
only as good as my next idea.” He
said that the public deserves “inspira-
tional” programming, and that with
the right “imagination,” radio can
still make “a cultural impact.”

Denis McNamara of WLIR
Hempstead, N.Y. told the gathering
that ““you have to compromise to be a

commerical outlet,” and that college
programmers *“will never know real
pressure” until they are faced with
the challenge of a ratings period. On
a lighter note, WMMS Cleveland
programmer John Gorman said,
“horizontal, vertical, modal, new
wave, whatever the sound, make it
entertaining. People seem to forget
that’s the business we’re in.”

At the college media marketing
and promotion panel, moderated by
Larry Butler of Warner Bros. Rec-
ords, the timing of when to add or
drop a record was raised. It was
pointed out that if a college station
does stay with a particular artist, the
act will ultimately cross into another
radio format, at which point college
stations can remain fresh by playing
alternative cuts from the band’s
catalog.

The video panel was moderated by
Todd Rundgren, who complained
that “the field is compromised by re-
cord companies that choose songs
based on accessibility instead of in-
vention or the challenge they pose to
the viewer.” ’

At the independent label panel,
moderated by Walter O’Brien of Im-
portant Records, the “trials and
tribulations™ of starting and main-
taining an independent operation
were addressed. Even getting the
right product back from the factory
can be an ordeal, according to Neil
Cooper of Reach Out International
Records. “Don’t assume that any-
body is doing anything right,” he
said, relating that the first 100 copies
of the James Chance tape he released
featured “Swan Lake.”

Participants in the artists panel in-
cluded Clarence Clemons, Steve Van
Zant, Nona Hendryx, Rundgren, T-
Bone Burnett, Cyndi Lauper, Lee
Donan of Din, Jim Messina, Jules
Shear, and Peter Baumann, who
mused that “Every time I start work
on a new record, I wonder if the
world really needs it.”

The managers panel, moderated by
more of a vested interest managers
have in their clients than the labels
their acts record for. It was stressed
that college media should turn to the
group’s management when they find

" labels uncooperative in their requests

for information and materials. It al-
ways gets me when I hear anybody at
arecord company tell me that they’re
as committed to an artist as I am,”
said manager Mike Lembo.
Presentations at the convention in-
cluded awards for Musician as maga-

- ‘zine of the year, Warner Bros. Re-

cords as top label, WXRT as the best
commercial station in the U.S., and
WNUR Chicago as the top college
outlet.

LEO SACKS & ROMAN KOZAK

MAKING THE PAYOFF—A&M Records president Gil Friesen, left, congrat-

ulates Paul Hyde, center, and Chris Taylor of the Payolas after a recent

show at the Universal Amphitheatre in Los Angeles. The Canadian quintet

is currently touring in support of their A&M debut LP “Hammer On A
Drum.”

Heartland Bealt

Chapin’s Songs A Smash In Chicago

By MOIRA McCORMICK

Two and a half years after the
death of singer/songwriter Harry
Chapin, a staged musical revue of his
repertoire is a boxoffice smash in
Chicago. ““Harry Chapin: Lies And
Legends” has been selling out the
380-seat Apollo Theatre Center ever
since its mid-October premiere, ac-
cording to theatre producer Stuart

Oken.
The five-member ensemble cast

presents two hours of Chapin’s story-
songs in what director Sam Weisman
describes as an “emotional journey,”
with Chapin’s “Story Of A Life”
loosely providing theme and continu-
ity. Chapin’s best-known songs high-
light the revue, including “Taxi,”
“Cat’'s In The Cradle” and

“WOLD.”
“We’re trying to re-create the

thing that made Harry popular—his
storytelling ability,” says Weisman.
“He could bring people into a room
and inspire a sense of community in
them, that they’d been touched or af-

Chartbeat

Richie Rates For Six Years Straight

By PAUL GREIN

Lionel Richie’s “All Night Long
(All Night)” moves up to No. 1 this
week, making this the sixth consecu-
tive year that a song written and pro-
duced (or co-produced) by Richie has
topped the pop chart.

The streak started with the Com-
modores’ “Three Times A Lady,”
which hit No. 1 in August, 1978.
That smash was followed by the

open.

blues.

SINGER GETS $5,000

Song Fest Winners Announced

NASHVILLE—The American Song Festival in Hollywood has named
Jeffrey Pescetto of Baltimore as its vocal performance grand prize winner for
1983. The selection carries a $5,000 award. i

Winners of the Festival’s professional songwriting competition are Robbin
Thompson and Eric Heiberg, Richmond, Va., rock’n’roll category; Bob Cor-
bin, Pittsburgh, gospel; Candy Parton, Los Angeles, and Becky Hobbs,
Nashville, country; Alan Roy Scott and Skip Cottrell, Los Angeles, rhythm
and blues; Pamela Ann Barlow, Janet Minto and Gary Pickus, Los Angeles,
top 40; and K.A. Parker and Gary Pickus, Los Angeles, easy listening and

In the amateur songwriting categories, the winners are Kenneth Geist,
Belmont, Mass., rock’n’roll; Bob Warren, Pontotoc, Miss., country; Joseph
Salvo, Richmond Hills, N.Y., top 40; Lindy Holland, Dallas, open; George-
Michael Elian, Richard Ash and Barbara Rothstein, Los Angeles, easy lis-
tening; George Uetz, Cincinnati, folk; Carlo Ditta, New York, gospel; and
Frann Leslie Hart, Joel Wachbrit and Colin Hall, Los Angeles, rhythm and

Grand prize winners will be announced this month.

Commodores’ “Still” in ’79, Kenny
Rogers’ “Lady” in ’80, Richie’s duet
with Diana Ross, “Endless Love,” in
’81, Richie’s solo debut, “Truly,” last
year, and now “All Night Long.”
Only three other songwriters in
modern times have equalled this
achievement. Barry Gibb wrote or
co-wrote at least one No. 1 hit a year
for six straight years, from ’75 to ’80;
John Lennon did it for seven years in
a row, from ’64 to 70, and Paul

McCartney scored for eight straight
years, from '64 to ’71. =

Besides moving up to No. 1 on the
pop chart, “All Night Long” holds at
No. 1 for the fourth straight week on
the black chart, moves up to No. 1 on
the AC chart, and vaults from 40 to
16 on the dance/disco chart. This
broad-based activity has produced a
smashing chart debut for Richie’s
second album, “Can’t Slow Down,”
which bows at number 15 this week.
(Richie’s year-old debut album is also
on the rebound, jumping to number
55.)

Richie’s pop success is keeping
alive an impressive record held by the
Motown family of labels. At least one
Motown single has reached No. 1 on
Billboard’s pop chart in 20 of the past
21 years. From 1963 (Stevie Won-
der’s “Fingertips”) to 1983, the label
has hit the summit in every year ex-
cept 1975.

Richie has almost single-handedly
kept this record alive in recent years.
Since 1978, Motown has only had
one No. 1 hit which Richie didn’t
write and perform: Diana Ross’ 1980
smash “Upside Down.”

We can’t help but note that as Ri-
chie moves up to No. 1 this week, his
former colleagues, the Commodores,
are struggling with their latest release
“Only You.” The record inches up
another notch to number 56.

(Continued on page 76)
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fected some way, which is the special
domain of theatre. His works are lit-
tle theatre pieces—oral movies, he
liked to call them.”

Theatrical productions of Chapin’s
work had been attempted before with
varying degrees of success, according
to Weisman. Harry himself had
starred in a Broadway multi-media
revue called ““The Night That Made
America Famous” in 1975, which
generated mixed reviews and ended
in an aborted run. “It was the wrong
vehicle for Harry’s music—too over-
stated and overblown,” recalls
Weisman.

The following year, West Coast
Actor/producer Joe Stern and his
partner, actor William Devane, ap-
proached Chapin with the idea of
producing a more simplified staged
collection of his tunes. The result was
*Chapin,” which ran on a workshop
basis for eight months at Los Ange-
les’ Improv in 1977.

Weisman was one of the five cast
members of “Chapin,” which
marked the beginning of his associa-
tion (and friendship) with Chapin
and his manager Ken Kragen. Hav-
ing long held the belief that Chapin’s
music might be more universally ac-
claimed were it mounted in a success-
ful theatrical venture, Weisman con-
vinced him to give the revue idea
another go in 1981. “Kragen got the
ball rolling,” says Weisman, and that
led to plans for a theatre project star-
ring Chapin, with five other perform-
ers. After several weeks in the the-
atre, the show would be taped for pay
television. It was in the planning and
negotiating stages until the spring of
1981, when Chapin was killed in a
car accident.

Chapin’s friends and collaborators
adopted a “show must go on” out-
look, but it took another year before
the project truly began to take shape.
Weisman met the Apollo Theatre’s
Oken last fall while scouting for a
300- to 500-seat venue. New York’s
midsize houses being booked solid,
and the Midwest being ‘““Harry’s cen-
ter of popularity,” in Weisman’s
words, the Apollo seemed the logical
choice for the premiere of “Lies And
Legends.”

The cast includes George Ball, a
seasoned stage and television actor
and veteran of “dozens of musicals”;
his wife Amanda McBroom, singer,
actress and Grammy-nominated
songwriter (“The Rose”); Chicago
native John Herrera; Anne Kerry,
most recently seen as Dudley
Moore’s wife in the film ‘“Lovesick”’;
and actor John Ohrbach. Chapin’s
brothers Tom and Steve provided
musical direction and arrangements.

- The onstage band is comprised en-

tirely of Chciago musicians, includ-
ing conductor Rokko Jans on key-
boards, cellist Jocelyn Davis,
drummer Bill Hansen, bassist Tom
Mendel, and John Chappell on guitar
and banjo.

Weisman is careful to point out
that “Lies And Legends” was “not
created for Harry’s fans; it works as a
legitimate theatre piece, and it intro-
duces Harry to people who have nev-
er heard of him.”

* K K

Chicago’s Larry Kaplan is a law-
yer in love with the bright lights of
the music biz, in which he’s been
dabbling since the early *60s. A demo
here, a demo there, a song contest
here, local airplay there, but nothing
earthshaking enough had occurred to
coax the 33-year-old aviation attor-
ney into throwing over his partner-
ship in the law firm of Conklin &
Adler.

Last fall, Kaplan became one of
three finalists in the Chicago Song
Contest, the city’s official search for a
new anthem. He didn’t win (and the
contest remains in limbo), but he did

(Continued on page 76)

MTV Announces
‘Asia In Asia’
Contest Winners

NEW YORK—Two of the five
winners of MTV’s “Asia In Asia”
contest sent in entry forms picked up
at local record stores. In all, more
than 500,000 entries were received;
more than 2,000 record retailers
around the country gave forms out in
their stores.

The five winners are Patty Giar-
usso, 22, of Cranston, R.I.: Nick
Kreatsoulas, 19, of Warren, Ohio;
Jon Luiz, 20, of Manchester, N.H.;
Mike Stout, 30, of Gallup, N.M.; and
Denise Upton, 30, of Niles, Ill. Luiz
sent in an entry obtained from Straw-
berries; Stout picked up his entry
blank at Record Bar.

Each winner will be flown first-
class with a guest to Tokyo to see
Asia perform at the Budokan. The
concert, to take place Dec. 6, will be
televised live via satellite on MTV
and simulcast by Westwood One.
The prize also includes five days and
four nights in a luxury hotel, $1,000
spending money, personalized plati-
num albums of Asia’s “Alpha” LP,
and more.

The event is being presented in
conjunction with Geffen Records and
Sun Artistes Ltd. It is MTV’s largest
cross-promotion to date.
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The third consecutive
platinum album
featuring the hits:
AFFAIR OF THE HEART
HUMAN TOUCH

And the new hit:
SOULS ¢:-13650
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“CUT LOOSE"..

Presenting the first solo LP from Paul Rodgers.

Featuring
the hit single,

“Cut Loose? ;s
T S ——

Once the voice of Free, then Bad Company, now Paul Rodgers has “Cut Loose”

Produced by Paul Rodgers.
I — ———

On Atlantic Records & Cassette:

lntic Bacnrdinn Corn A Warnar Coo

www.americanradiohistorv.com
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Jr., left, receives a gold record from
Guy Deluz, general manager of EMI-Odeon, for his LP “Alo Alo Brazil” on
the Brazilian tv show “Cassino Do Chacrinha.”

News/ International

FOLLOWING FIREBOMB ATTACK

SYDNEY—John Hayes, executive
director of the Australian Record In-
dustry Assn. (ARIA), has resigned
his post following an incident of vio-
lence described as *“‘reminiscent of the
Al Capone gangster era.”

Hayes, one of the most effective
figures in the international antipiracy
movement, was alarmed by a fire-
bomb attack on his house. He awoke
in the early hours to find his front
porch ablaze and swiftly evacuated
his two small children and his wife,
who is eight months pregnant. He
tendered his resignation from ARIA
shortly afterwards, stating, “The
safety of my family is paramount.”

It seems certain that the attack,
which police have confirmed as the

Digital Talks Planned In Britain

Meeting Between BPIl, APRS Agreed On At Seminar

LONDON—Talks are planned be-
tween the British Phonographic In-
dustry (BPI) and the Assn. of Profes-
sional Recording Studios (APRS) as
part of a “clearing the air” process,
especially over controversial aspects
of digital product. The decision to get
the two sides together came at a digi-
tal seminar here organized by APRS
together with the trade magazine
Music Week.

Technical experts were on hand to
clear up misunderstandings and mis-
conceptions about digital recording
technology. But it was Chris Stone of
the Society of Professional Audio Re-
cording Studios (SPARS) in the U.S.
who raised the subject of U.S. studio

C’right Changes
At Standstill In
West Germany

BONN—Moves to amend West
Germany’s copyright law have come
to a standstill with the recent change
of government. According to DMV,
the national music publishers’ associ-
ation, a first reading should take
place in parliament before the end of
the year, but second and third read-
ings, necessary for full and final ac-
ceptance, will have to wait until
1984.

The present draft of the bill still in-
cludes a ban on the copying of music
and provision for a blank tape levy.
The amount of levy suggested re-
mains “insufficient,” the publishers
say, as evidenced by protests from
the economics ministry.

the previous year.

the 1982 returns.

down, 21%, to $40.22 million.

TAPES UP SLIGHTLY

Japan Record Production Down

TOKYO—Japanese record production for the first nine months of 1983
came to 107.1 million units, down 3% from the same period last year, ac-
cording to statistics from the Japan Phonograph Record Assn. (JPRA). In
monetary terms, the output totalled some $461.8 million, also down 3% on

Production of prerecorded tapes totalled 69.85 million units, compared
with 69.59 million for the first three quarters of 1982. Total monetary value
was up 2% from the previous year, to $374.2 million. Total value of records
and tapes in the first nine months was $836.06 million, down just 1% from

Tape.production in Japan in September showed a 22% dip from. the same
month in 1982, with just 7.37 million tapes produced. Value was similarly

Record production here in September dropped 5% from 1982, to 11.65
million units. The value was down 11%, to $47.65 million. Of the records,
8.71 million were of Japanese repertoire.

In the tape production sector, Japanese domestic repertoire accounted for
6.61 million units, only 719,000 being of international material. But here
most tape sales are for “karaoke" sing-along music, a massive profit area
peculiar thus far to the Japanese marketplace.

owners’ fears that inaccurate or mis-
leading descriptions of digital record-
ings, especially on Compact Disc,
would *“downgrade the value of a po-
tentially superb quality product
which could restore the flagging for-
tunes of the record industry.”

He called for ‘““a clear-cut consum-
er clarification code” on which
SPARS and APRS could work to-
gether. And Monty Presky, co-chair-
man of BPI’s technical committee,
endorsed the idea of record compan-
y/studio talks to settle the whole
“contentious matter of labeling digi-
tal product.”

The record companies were
warned they must be prepared to pay
much more for digital recording ses-
sions. A realistic rate is in the range
of $200 to $225 an hour, said APRS
chairman Peter Harris. Martin Jones
of Neve International had said that
the cost of setting up a digital studio
is around twice that of building an
analog studio.

Said Harris: “If these ratres aren’t
met, the record industry can expect
independent studios eventually to
disappear, leaving only subsidized in-
house record studios.”

Bjorn Bluthgen of PolyGram told
seminar attendees that recording
technology was moving ahead faster,
much faster than its customer, the re-
cord industry, can cope with it. He
predicted a future when Compact
Discs will, via digital sub-codes, offer
full-color graphics, color still pic-
tures which can change every 12 sec-
onds, and the equivalent of an entire
set of sleeve notes for every track on
the album. A black box, he ex-
plained, will link CD player and tele-

vision screen to display visuals.

Already a fact in a production
sense, but not yet on the market, is
the digital microcassette, with three
hours of playing time, on tape which
moves only six millimeters a second
compared to the current one and sev-
en-eighths inches per second for mu-
sic cassettes.

work of experts, is directly related to
Hayes’ vigilant work against audio
and, specifically, video piracy. Since
becoming head of ARIA in 1978, fol-
lowing two years as business affairs
manager for CBS and 12 years in the
legal field, he’s racked up one success
after another, virtually eradicating all
traces of audio piracy in this country,
an impressive feat considering Aus-
tralia’s proximity to Asian hotbeds of
piracy.

As director general of the Austra-
lian Video Copyright Assn., his ef-
forts were being directed towards the
video/film area with similar signs of
success when the firebomb incident
occurred.

The attack was not preceded by
any specific threats, and Hayes
claims he won’t be surprised “if the
culprits are not identified.” Although
the violence has horrified the indus-
try, he says: “There is a degree of
consistency with what happens in
other countries where, according to
IFPI, shotgun blasts, booby traps,
physical attacks and violent threats
are not uncommon for people in my
kind of job and position.” According-
ly, he has engaged the services of a
fulltime house guard until “I feel the
need for this protection has passed.”

Apart from his sterling antipiracy

DG’s Ebert Hits Lack Of
German Talent On Charts

HAMBURG—The dominance of
international material on West Ger-
man charts has to be broken to give
local productions a better chance, in-
sists Klaus Ebert, deputy managing
director of Deutsche Grammophon,
who points to the bleak statistic that
only 20% of all chart placings are oc-
cupied by national product.

“In a way this is good, but on the
other hand it leads to an indepen-
dence which presents a great chal-
lenge to us,” Ebert says. He adds that
consumer thinking has changed: No
longer do fans of one style of music
scorn all other styles. Rather, today’s
hit records contain elements of many
styles.

So to meet the public’s varied
tastes, a creative a&r department is
vital, says Ebert. “That’s why we
have product managers who put their
life and soul into music and artists.
Knowledge of legal contracts and
marketing is only secondary. I see a
healthy polarity between a&r staff
and members of other departments,
whether it’s  sales, legal or
admunistration.

“In the long run, you only achieve
success with flair, intuition and an
eye for something new and different.
Our policy could never be that of the
plagiarist, content just to copy
something.”

Ebert also emphasizes the chang-
ing demographics of record-buying.
“We have to take into account that
the one-time Beatles fan is now a
well-established family man. We
have to realize that the low birth rate
will greatly reduce the teenage mar-
ket over the next few years.

“In 1985, we’ll have 40% fewer
14- to 19-year-olds, but a much great-
er proportion of people over 55,” he
notes. Nor can increased leisure time
be relied on to boost the market: Mu-
sic will be in stiff competition with
sports, do-it-yourself, travel, books,
television, and activities.

Gone in today’s market is the phi-
losophy of “Let’s give it all a try,”
says Ebert. “The times are over when
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we smothered the customers with
product, hoping that one or another
would be a hit. We shall produce less,
but at the same time we’ll bring bet-
ter quality onto the market.

“Also, if our policy is no longer to
buy expensive artists for a great deal
of money, then we must invest in
building up our own acts, which
means acts that have their own style
and their own consumer target group
and are not interchangeable with oth-
ers.

Australian Piracy Fighter Resigns

work, Hayes’ resignation is a loss to
the music industry in a number of ar-
eas. Although he has sometimes been
seen as a dogmatic lobbyist with an
occasional penchant for ‘“‘overkill,”
his level of enthusiasm and dedica-
tion to record industry causes has
earned him considerable respect and
admiration.

Apart from the two previously
mentioned positions, he has also been
general manager of the Phonograph-
i¢ Performance Co. of Australia and

trustee of the PPCA’s Performer’s
Trust Foundation. In fact, he stress-
es: “Piracy was just one aspect of my
work. | believe my most important
achievement was helping make
ARIA a much more professional op-
eration with a greatly improved
profile.”

Hayes is currently considering
consultancy offers in a number of
business areas.

BVA Seeks Link
With IFPI Video

LONDON—A(fter a year or so
of informal links on an ad hoc ba-
sis, the British Videogram Assn.
(BVA), the national video indus-
try watchdog group here, is seek-
ing formal affiliation with IFPI
Video.

The British organization will
make a contribution to the IFPI
Video budget and also encourage
its own members to join the video
division of IFPI in their own
right. BVA general manager Nor-
man Abbott is set to be BVA's
representative on the World Vid-
eo Council, IFPI Video’s govern-
ing body.

BVA is the 22nd national
group to affiliate with the IFPI
division.

Today’s

bestinvestment.
Now warehoused in USA.

Sales Office:
ICM Inc.
P.O.Box 12634
Overland Park, KS 66212
(913) 888-0900
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Commentary

Copyright At The Crossroads

By JON A. BAUMGARTEN

As early as 1945, Prof. Zachariah Chaffee described the rela-
tionship between copyright and technological innovation as
follows:

“Copyright is the Cinderella of the law. Her rich older sisters,
Franchises and Patents, long crowded
her into the chimney corner. Suddenly
the Fairy Godmother, Invention, en-
dowed her with mechanical and electri-
cal devices as magical as the pumpkin
coach and mice footmen. Now she
whirls through the mad mazes of a glam-
orous ball.”

The magical devices noted by this
scholar were motion pictures and radio.
Since that time copyright has come face
to face with over-the-air, cable, subscrip-
tion and direct broadcast television; sat-
ellite, microwave and laser interconnec-
tion, network and delivery systems;
photocopying and microform reproduc-
tion, further enhanced by electronic
search capabilities; computer input, ma-
nipulation, retrieval and transmission;
vastly improved means of audio and vid-
eo recording; object code, bubble and op-
tical/digital storage; software and firm-
ware; etc.

Those of us fortunate to practice law
on the cutting edge of copyright have to
develop new vocabularies. Where we
once spoke of paragraphs, scenes and lyrics, copying and para-
phrasing, licenses and options, we now talk about bits, bytes and
pixels, downloading, downlink intercepts, and reverse engineer-
ing, vertical blanking intervals, source code escrows, and beta
testing.

Fascinating? Yes! But glamorous? I suggest that, from the
viewpoint of copyright proprietors, the result has not altogether
been one of glamor. To a great extent, and increasingly so, the
new technologies tend toward erosion of both copyright owners’

Baumgarten: “Technology, we are told
by some, will make copyright o_bsolete."

® It has changed the locus of infringement, moving it from
public activity to private or semi-private contexts and raising
practical problems of detection and enforcement, as well as con-
cerns over intrusion (e.g. home audio and video recording, intra-
corporate photocopying, program and
data base appropriation).

® It has distorted traditional roles
played by publishers and consumers of
copyrighted works. The consumer is
now capable of serving as the publisher,
creating copies as and when needed, on
demand (e.g. photocopying, audio and
video recording, software duplication).

® It has created an enormous public
appetite for immediate access to copy-
righted works, one having little patience
for the niceties of property and contrib-
uting to resurrection of the old misguid-
ed shibboleths of copyright (e.g. as a
“monopoly” or “obstacle” to-dissemina-
tion) as well as to new ones (e.g. equating
“public air waves” with “public do-
main,” and creating a false dichotomy
between the “private” interests of au-
thors and publishers and a higher “pub-
lic” good).

For copyright to survive, a number of
steps must be taken, including education
as to the values of the copyright system
and the dignity of intangible property;
copyright owners’ own reexamination of existing permissions
and marketing systems; litigation, where necessary; and innova-
tive legislation. The latter may be particularly important, but
practically quite difficult because of perceived political problems
in causing alleged consumer “‘deprivations.”

One of our problems is that the very speed of technology
means that copyright owners are often playing catch-up, seeking
relief after the public has become accustomed to appropriating
the intellectual property of others for free, an attitude that is not

‘The very ingenuity that has produced these technologies
should be able to dewse the laws to accommodate them’

rights and their abilities to control or secure compensatlon for
the use of their works. Equally disturbing, these developments
have contributed to popular, political, and in some cases even to
judicial denial of the fundamental legitimacy of copyright.

The technological revolution clearly holds great promise, but
whether the copyright system will survive the headlong rush to
fulfill that promise or be trampled in a technocratic stampede
deserves the most careful consideration. This concern goes well
beyond the particular interests of individual copyright owners,
for our system is based on the Constitutional premise that the
public interest is best served by assuring economic incentive to
creative effort.

This premise, I might add, has in the past proved itself mani-
fold in the richness of this country’s scientific, intellectual and
artistic products and in the diversity of the channels of commu-
nication open for expression of the most conventional—or he-
retical—of views.

Technology’s impact on copyright owners undoubtedly takes
several forms. In can be seen, for example, as having the benefi-
cial effect of offering new or expanded market possibilities. But
to stop there would be superficial, for it has other, troubling ef-
fects (on prior or more traditional markets, as well as on the real-
ity of those newly made possible). Let me briefly catalog some.

® It has made reproduction of copyrighted works a simple
and relatively inexpensive task, moving even commercial piracy
to within easy reach and mobility (e.g. record, tape, and comput-
er software and chip piracy).

® It has decentralized unauthorized duplication, generating
forms of infringement that assume significance principally when
it is recognized that they must be viewed on a cumulative or ag-
gregate basis (e.g. photocopying, concert bootlegging, off-air
recording).

R
easily countered.

Yet, if copyright is to continue to serve the interests of both
creators and society, our legislators must accept the recent ad-
monition of Sen. Charles Mathias, chairman of the copyright
subcommittee of the Senate Judiciary Committee, that:

“Failing to protect (rights of copyright owners) is not excused
by the fact that new technologies have made the protection of
those rights more difficult. The very ingenuity of our age that
has produced these remarkable technologies should be able to
devise the laws to accommodate them.”

I must concede, of course, that my conclusion to this point
rests on an assumption—namely, that copyright should survive.
This is an assumption that has, on occasion in the past and more
often of late, been questioned. Technology, we are told by some,
will make copyright obsolete.

I do not accept this assertion. Some specifics of copyright law
may change—some may have to change—but the basic princi-
ples of copyright, the dignity of creations of the intellect as well
as of physical labor and the encouragement of creative effort
through economic reward will, I think, bear retention.

The alternatives are not acceptable: a diminishing of creative
commitment and investment; a minimizing of alternative, even
beneficially redundant, channels for expression; and the substitu-
tion of some institutional, central or official authority in the pro-
cess of creation, selection and publication.

Jon Baumgarten is a partner in the law firm of Paskus, Gordon &
Hyman, with offices in New York and Washington, D.C. He is a
Sformer general counsel of the U.S. Copyright Office.

Letters To The Editor

‘Arbitron Isn’t Forever’

| read with amazement the lead article on the
memo from Burkhart/Abrams (Oct. 22). They ac-
tually think they can simply cut off new bands,
blacklist them and make them go away.

Well, sorry, guys. There ain't no way to stop
what has already started. You either keep new mu-
sic or you die. The groundswell has only just be-
gun. People are literally sick of listening to the
same old stuff vear after year and have reacted by
buying records by new artists. They have acted
where it counts, with their dollars.

Your precious ratings science is going to have to

be reconcocted. Arbitron isn’t forever. Humanity fi-
nally has a chance for a comeback. it already lives
on college stations. Let's hope it can go elsewhere.
Jack Kanter

Musicland Group

San Antonio

A Place Of Honor

Thank you for Ken Kragen's well-written, brave

and inspiring commentary, "Prejudice Is No Ab-
straction” (Oct. 15). | was particularly thrilled to
see his wide-ranging opposition to prejudice
against “men and women of different races, reli-
gions and sexual preferences.” I've put the article
on my wall in a place of honor.

www.americanradiohistorv.com

I've worked in AOR radio for six years and, in my
own way, I've always fought the ugly, irrational
and often unconscious prejudices that keep us
away from great black records, and from pursuing
the multi-racial audience | know is there. I've feit
very small, isolated and powerless in this struggle.
But knowing that such a diverse and influential
group as Lionel Richie, Kenny Rogers and the
Clash believe as | do, that we have a responsibility
to use our power for the benefit of all people,
strengthens my resolve to keep fighting and re-
vives my hope for the future.

Karen Peterson
WLIR, Hempstead, N.Y.
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_"re you sure your pre-recorded cassettes do offer state-of-the-art
0 und quality? Do you use BASF chrome tape?

- corded cassettes can fully share in

e tremendous success of the compact

assette system, which has become the

’ E_‘_‘f.
he wo id, if the sound quality matches that

one music entertainment system in
personal recordings on state-of-the-art
apes; €.9. BASF’s chrom= tapes.

y of the tapes used for pre-recorded
tes suffer from outdated recording
-- resulting in a dull overall sound

.- of the world’s leadirg manu-
; Of pure chrome tapes. offers you

‘with its unique concept:

“chromium dioxide tape at 120 us EQ

What is behind it?

BASF'’s pure chrome audio tapes ére true
low noise tapes. This allows the use ge of the
120 us EQ, being the common star.dard for
pre-recorded cassettes anyhow, resulting
in an ideally balanced load charac*eristic.

No surprise that one of the world’s leading
record review magazines, the British

“The Gramophone” writes in its “Ceitics’
Choice” (12/82).

“Against a profusion of riches the selection
of merely six cassettes is difficult mdeed,

but the first choice is not. It must be the
astonishing HMV chrome issue of Jochum’s
digital Bavarian performance of Bach’s
Mass in B minor, where the choral sound has
an incisive clarity that makes one think one
is listening to the master tape! A remarkable
achievement”

Do we really need to argue any more?

Leading music companies are already using
BASF chrome tape for their top quality
MusiCassettes. Find out what they already
know. Put state-of-the-art sound quality in
your pre-recorded cassettes with BASF
chrome tape.

BASF Aktiengesellschaft
Gottlieb-Daimler-Str. 10
D-6800 Mannheim 1
Telephone: 06 21/4) 08-1
Telex: 4 64 990 basf d

BASF Systems Corporation
Crosby Drive

Bedford, MA 0173C

Tel: (617) 271-4000



www.americanradiohistory.com

12

NOVEMBER 12, 1983, BILLBOARD

Radio

PARTNERSHIP PAYS $4.5 MIL

Doubleday Sells Its
St. Louis AOR Combo

ST. LOUIS—After several months
on the block, Doubleday’s KWK-
AM-FM here has been sold. Buying
the AOR combo for $4.5 million is a
partnership of Larry Robinson,
Larry Pollack and Tom Embrescia.

While this is the first facility the
group will own jointly, it was
Embrescia who sold Robinson and
Pollack  their first acquisition,
WBBG/WMII Cleveland, for $6.2
million in January 1982. Robinson
and Pollack, two Cleveland jewelers,
have no other broadcast interests.
Embrescia, who owned Milwaukee’s
WMGHF briefly before selling it to Jo-
sephson earlier this year, also owns
Indianapolis’ WMLF, the former
WIFE-AM, which is now a “Music
Of Your Life” outlet, as is WBBG.
WMII is adult contemporary.

“We feel we'll be able to do some
interesting and innovative things” in
St. Louis, says Robinson. “We had
good beginners’ luck in Cleveland.
We’ll take the same ideas of compre-
hensive research, large promotional
budgets and good personnel practices
to achieve the same objectives.”

As for the future of KWK’s AOR
format, Robinson notes that the sta-
tion is regaining respectable shares in
the market, and he says he feels AOR
has viability. But he adds, “We have
a precept to find out what listeners
want and provide it. We'll constantly
monitor listeners tastes and do the
best possible job of serving them, but

we will be an absentee owner. We’ll
leave the day-to-day management of
the station to the people there, and
we’re confident that we’ll have an ex-
cellent staff of people native to St.
Louis, including those who are al-
ready at the station.”

Doubleday president Gary Stevens
sees the sale as an opportunity to
“upgrade.” As the chain owned the
full allotment of seven FM outlets,
Stevens has been thwarted in his ef-
fort to acquire another facility “in a
top 10 market. With the sale, we’ll
move quickly on an acquisition,” he
adds. FCC approval is expected by
February.

Vox Jox

Perry St. John Exits KSO/KGGO

By ROLLYE BORNSTEIN

Perry St. John has resigned his
VP/GM position at Des Moines’
KSO/KGGO, with no immediate
plans announced. St. John, who start-
ed with the station as a jock in the
late *60s, moving up to PD and final-
ly GM several years ago, is replaced
by former KGGO GM and KSO
GSM Bill Wells, who most recently
was general sales manager at KRNT/
KRNQ across town. Also exiting
KSO and not yet replaced is GSM
Ron Granzow.

* K* %

Likewise resigning a VP/GM gig
is WDIA Memphis’ Chuck Scraggs.

Price Steps Down From
GM Post At KGB/KPQP

By THOMAS K. ARNOLD

SAN DIEGO—In a sudden but
not altogether unexpected move, Jim
Price resigned Tuesday (1) after 10
years as general manager of KGB-
FM and the recently revamped
KPQP-AM.

Neither Price nor station owner
Michael Brown were available for
comment. But station insiders report
Price’s abrupt decision to quit—just
three days after smilingly hosting
KGB’s annual Halloween party for
clients—came about after a stormy af-
ternoon meeting with Brown over lay-
offs Price didn’t want to implement.

[HANK YOU
| FINER& 1 OEWE

“l Remember It Well” made its record
album debut in 1958, the same year we
. presented our first daytlme television /
schedule. To celebrate our 25 years |
| of Daytime Television, we're airing |
special “Anmversary Minutes”’
following our daytime shows
starting Monday, November 7,
featuring the wonderful mu- |
sic of “‘1 Remember It Well” |
with brand new lyrics.

Thanks Lerner and
Loewe for helping make
our 25th Anniversary
an exceptionally
| memorable one.

ABC Television
Network

——

—

|

*‘Both stations are doing well,” one
source says. *“The FM has once again
become the No. | rock station in the
market, and the AM made a surpris-
ingly strong showing in the last Arbi-
tron book with its new (nostalgia)
format. Jim felt cutting back on the
staff at this point was just greed on
their parts, so he made the biggest
cut he could make—himself."”

Price and Brown had disagreed
sporadically in the past over budget-
ary matters, the source says, and in
almost every instance, compromise
was affected that on the surface, at
least, appeared to placate both par-
ties. But Price had been growing in-
creasingly frustrated with conditions
at the station “‘and this was really the
last straw,”” the source says.

Price, 48, joined KGB in the
spring of 1974 and oversaw the devel-
opment of the then-fledgling AOR
station into this city’s consistent top
five market leader through the estab-
lishment of such institutions as the
KGB Chicken, the annual “Home-
grown” albums, and the KGB Sky
Show fireworks extravaganza. Prior
to joining KGB, Price helped devise
an all-news format at KSDO-AM
here in 1971.

Businessman To Buy
WRC From NBC

WASHINGTON—Local busi-
nessman Joseph Della Ratta has
agreed in principle to purchase
WRC here from NBC Radio. The
sale is unrelated to the operation
of WKYS, NBC’s FM property
here.

The sale to Della Ratta, for an
undisclosed sum, pending approv-
al by the NBC board of directors
and the FCC, would give the real
estate developer his first broad-
cast property. Della Ratta Inc.,
which the businessman founded,
has holdings in Pennsylvania,
Maryland, Virginia and Colo-
rado.
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CONVENTION
July 5-8, 1984
L’ Enfant Plaza
Washington, D.C.
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While he's pursuing other interests,
Ernest Jackson, GSM at the Viacom
outlet, has been named acting
GM ... Moving up to GSM at Me-
tromedia’s WASHington is account
exec Renie Freedman, who replaces
Bill Hopkinson.

John Gaston returns to St. Louis.
The one-time KWK GSM, who has
most recently been serving as GM at
San Francisco’s KFOG, joins Ama-
turo’s urban outlet, KMJM, as gener-
al manager. He replaces Barry Bak-
er, who's now VP/GM for
KPLR-TV there.

* Kk K

A 10-year veteran of the WOWO
Ft. Wayne afternoon slot, Young
Chris Roberts has been upped to pro-
gram manager at the Price Communi-
cations station, replacing Chris Wit-
ting (Vox Jox, Nov. 5). Roberts will
keep his afternoon shift.

* Larry Dixon now concentrates
fully on his KVIL Dallas afternoon
gig, returning the PD chores for the
time being to morning legend Ron
Chapman, who also holds the VP/
promotion manager title at the newly
acquired Blair facility. Assisting him
will be his able-bodied promotion as-
sistant Tricia Crisp.

KPPL Denver operations manager
and PD Robin Mitchell assumes the
music director chores as well at the
Malrite facility, as MD/evening jock
Rick Brady rides off into the sunset

. Across town at KLIR, now that
PD Mike Anthony has moved to
Duffy’s Portland outlet, KCNR, Joel
Grey is formally upped from assis-
tant PD/MD to program director at
the Duffy Denver outlet. He's been
acting the part for the past few
months.

* * %

Don Cox didn't have to change his
area code after all. The former Y-100
(WHY]) Ft. Lauderdale/Miami after-
noon guy is now at Miami/Ft. Lau-
derdale’s I-95 (WINZ-FM) doing late
afternoons (5-9 p.m.).

Christy Max is upped from week-
ends to overnights at Mike McVay’s
WMIJI Cleveland, leaving Jenny
Cheeks out and about and looking
for air work. You can reach her at
(216) 371-2079.

The changeover from WLOM-FM
to WHFS (call letters and staff, not
to mention format—Billboard, Oct.

29) is complete. Mellow Rock 99 is
gone in favor of WHFS’ acclaimed
progressive approach.

* Kk %

Drew Wilder treks across South-
ern Connecticut from his PD post at
Danbury’s WLAD to Norwalk’s
WNLK, where he starts as PD next
week while continuing his weekend
air gig at New Haven’s WELI . ..
Alexandria Chaklis is upped to eve-
ning news anchor at Ted Atkins’
WTAE Pittsburgh, replacing Ron
Rininger, while Steve Hammill is
given the nod as a permanent part-
time anchor there.

First a book, then a major motion
picture, now a whole radio station, as
Stephen King, author of “The Dead
Zone,” has acquired WACZ Bangor
and aptly retitled it “The Zone,”
WZON.

Cox’s Charlotte nostalgia outlet,
WSOC, turned 50 last month. The
calls, by the way, originally stood for
“Serving Our City.” We always
thought it should have been Sound Of
Charlotte, but in either case it's better
than the city’s oldest facility, WBT,
which at sign-on in 1921 denoted
“Watch Buick Travel.”

Condolences to the friends and lis-
teners of Johnny Merrell, who suc-
cumbed to a heart attack recently.
For the past two years, the longtime
Midwest personality has been han-
dling mornings in his home town on
Wichita’s *‘Music Of Your Life” out-
let, KAKZ. At 58, his nearly 40-year
on-air career included several years
as Wichita’s “Morning Mayor” on
KFH. {Continued on page 23)

MUSIC TELEVISION *

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials. Page 33

WAVA Makes The Move
From AOR To Top 40

NEW YORK—'When the sum
total of the two AORs doesn't equal
the share (of the one top 40 outlet),
that means trouble,” philosophizes
Doubleday president Gary Stevens,
and so it is that WAVA Washington
has followed on the heels of the com-
pany’s Denver outlet KPKE in mak-
ing the switch from AOR to top 40.

The move surprised virtually no
one, as the station has been evolving
gradually into a top 40 outlet over
the past few months. But on Oct. 28
at 6 p.m., the change was more dra-
matic. A top 40 jingle package and
liner cards touting '‘all new, all hit”
WAVA 105 mixed with a strictly hit
sound left listeners no doubt as to the
new direction.

Additionally, Randy Kabrich, re-
sponsible for the success of Durham/
Raleigh’s G-105 (WDCG), has been
hired as PD. Kabrich’s top 40 back-
ground also includes PD posts at
Malrite’s WZUU Milwaukee and
Cleveland’s WGCL. WDCG after-

noon personality Marc Mitchell is
coming on board to do afternoons on
WAV A, a shift vacant since Cerphe’s
move to WWDC several weeks ago.
Former PD John Larson is being
transferred to the company’s Chica-
go outlet, WMET, as assistant PD.
Kabrich has been replaced at WDCG
by assistant PD and midday person-
ality Rick Freeman.

Commenting on the current mar-
ketplace, Kabrich says, *Q-107
(WRQX) is a good radio station, but
they can be beaten. Our own worst
enemy at this point is ourselves and
our hard rock AOR image,” which
Kabrich feels is a detriment in at-
tracting female demos to the new
contemporary sound.

“I can hear a lot of 1979 WLS in
WRQX,” Kabrich continues. “The
same basics for Q-107 I used in build-
ing WDCG, so looking at it competi-
tively I’'m approaching it from, ‘How
could I beat myself in Raleigh/
Durham?’ ”

ROLLYE BORNSTEIN
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PEOPLE WHO BUY MAXELL TAPE

g et

According to research, not only do people who buy Maxell audio tape
buy over 40% more cassettes in a year than the average cassette buyer,
but they also purchase almost twice as many records as the average record
buyer.

After all, people who are willing to pay more for an exceptional tape
like Maxell must love good music. And can afford to buy the albums they

really want. .

So if youre wondering how you can boost record ITIEXE“
sales, maybe you should stock up on the tape that sells
in record-breaking numbers.

Maxell.

©1983 Maxell Corporanon of Amenca, 60 Oxford Drive, Moonachie N J 07074 IT S ' ~ ORI‘H IT

www.americanradiohistorv.com
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NEW TITLE FOR STAKELIN

Changes Made At Ad Bureau

NEW YORK—"A new day is
dawning” at the Radio Advertising
Bureau, according to president and
chief operating officer Bill Stakelin,

WDIA Veteran
Williams Dies

MEMPHIS—Nat Williams, a per-
sonality at WDIA here dating back
to the days when Rufus Thomas
ruled the airwaves, died of a stroke
here Oct. 27. He was 76.

Williams, a pioneer in black radio,
is believed by many to have been the
South’s first black disk jockey. In ad-
dition to his 24 years at WDIA, he
was also a respected journalist and
teacher. Among his students at
Booker T. Washington High School
here were Marion Barry, the mayor
of Washington, D.C., and Benjamin
Hooks, a former FCC commissioner
and current executive director of the
NAACP.

who took on a third title as chief ex-
ecutive officer last week. Stakelin,
who assumes the title held by long-
time RAB president Miles David,
says the promotion is more than a ti-
tle change.

“Miles’ former title caused some
confusion as to what he and I do, spe-
cifically,” Stakelin says, adding that
David will consult the organization
without a title for the remainder of
the two-and-a-half years left on his
contract.

“You can look for a more aggres-
sive and visible RAB with its new
management team,” he says, noting
the recent hiring of senior vice presi-
dents Ben Scrimizzi (marketing and
sales) and Danny Flamberg . (cre-
ative).

Stakelin points to the 40-day ad-
vertising blitz currently underway in
Detroit, where the Detroit Radio Ad-
vertising Group is coordinating
about 800 presentations to the auto
industry. The campaign will culmi-
nate in a gala luncheon there Dec. 12.

' Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

3 of Billboard’s

3 of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
e - o : "ﬂ\T[m E ; O B 7
¢ ST (184 Siations) R s
1 “Undercover Of The Night,” Rolling
Stones, Rolling Stones 97 97
2 “Union Of The Snake,” Duran
Duran, Capitol 49 111
3 “Owner Of A Lonely Heart,” Yes,
Atco 49 108
4 “Twist Of Fate,” Olivia Newton-
John, MCA 46 133
5 “If I'd Been The One,” .38 Special,
A&M 45 45
e TN B {94 Stationg): i
1 “Magnetic,” Earth, Wind & Fire,
Columbia 48 48
2 “I Still Can’t Get Over Loving You,”
Ray Parker Jr., Arista 34 34
3 “Joanna,” Kool & The Gang, De-Lite 28 66
4 “Baby I’m Hooked,” Con Funk Shun,
*  Mercury 27 77
5 “How Come U Dont Call Me
Anymore,” Stephanie Mills,
Casablanca 23 37
e e (115 Stations) ; R
1 “Show Her,” Ronnie Milsap, RCA 60 64
2 “The Sound Of Goodbye,” Crystal
Gayle, Warner Bros. 39 115
3 “Sentimental OI’ You,” Charly
McClain, Epic 36 63
4 “I Call It Love,” Mel McDaniel,
Capitol 32 63
5 “Runaway Heart,” Louise Mandrell,
RCA 29 73

1 “I Guess That’s Why fl;;y

The Blues,” Elton John, Geffen 14 31
2 “Say It Isn’t So,” Daryl Hall & John

Qates, RCA 12 44
3 “Suddenly Last Summer,” Motels,

Capitol 11 33
4 “One Particular Harbor,” Jimmy

Buffett, MCA 10 13
5 “Break My Stride,” Matthew Wilder,

Private 8 51

MORNING MUGGERS—WKTU New
York air personalities Jay Thomas,

left, and Chip Cipolla demand cof- -

fee in their “Jay Thomas Mugger”
mugs, which are given away for
various and usually irrelevant rea-
sons during their morning show.

White Moves Up,
McHale Resigns
At Selcom Inc.

NEW YORK—A series of organi-
zational changes at Selcom Inc. last
week saw the promotion of Tom
White to vice president of special
projects. He was vice president of
Eastern operations for Selcom Radio,
which is merging with Torbet Radio.

In other changes, Selcom executive
vice president Bill McHale has re-
signed. In his place, a management
team consisting of newly appointed
senior vice presidents Barbara
Crooks and Donn Winther has been
installed. They were Selcom vice
presidents and join senior vice presi-
dent Bill Smither on the team.
Winther will oversee Eastern opera-
tions and Crooks will control the
Western territories under the new
alignment.

Three other appointments find
Bob Tiernan moving to the Selcom
Dallas office as vice president and
general manager, a post he held in St.
Louis, and Larry Goodman and
Scott Donahue, sales managers in the
New York and Chicago branches, be-
ing promoted to general managers.

Duckman Joins
WXTR As PD

WASHINGTON— Well-known
Washington radio personality Bob
Duckman, who was heard daily on
WASH-FM here for the past 14 years
until current PD Bill Tanner’s arrival
early this year signaled massive staff’
changes, has been appointed PD of
WXTR-AM-FM, licensed to La Pla-
ta, Md. He replaces Jim Herron, who
leaves the station.

In addition to his programming
duties, Duckman will also handle
morning drive on the primarily si-
mulcast operation, while former
morning man Steve Michaels moves
to afternoons. “We're shifting a few
people around,” says Duckman, *“‘but
the staff will pretty much remain in-
tact. The personalities will continue
to complement the music. Oldies are
fun, and the station will be, too.

“We’'re really in a very good posi-
tion,” Duckman continues. “Wash-
ington has undergone so many
changes recently. ‘Extra’ has the lux-
ury of knowing exactly what they
are. The people here know, the listen-
ers know, so we'll just reinforce the
fact that we're Washington’s oldies
station.”

The move reunites Duckman with
Bill Dalton, the man who as GM of
WASH hired him in 1969. After a
varied career with Metromedia, Dal-
ton resigned, subsequently purchas-
ing WXTR-AM-FM two years ago.
He now serves as president/GM of

the suburban AM daytimer and class
R TR e 104 1 o
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Billboard

RADIO AWARDS

RULES

1. All entnes must have arred within the eligibility penod of Jan. 1, 1983 through Dec. 31,
1983 and must be submitted prior to Jan. 1, 1984.

2. Al entries must be accompanied by the official entry blank printed below which may
be duplicated. A separate entry blank 1s required for each category entered.

3. Atelescoped aircheck of the work under consideration iIs mandatory for all categories
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes.

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER-
SONALITY OF THE YEAR categores are open to all U.S. and Canadian broadcasters.
Awards will be presented for small, medium and major markets. (Arbitron market size will
apply In the U.S.; population figures will determine Canadian classification. Awards will
further be divided into six format categones: contemporary (contemporary hits, AC, top
40). urban (including black). country, AOR (including new wave), MOR (including nostal-
gra), and miscellaneous. which includes any format not mentioned above, i.e. news/talk,
oldies, Spanish In addition to the entry blank and cassette, applicants as follows must
also provide:

a) Radio Station Of The Year: A written presentation descnbing station's program-
ming. on-arr promotions, off-air adverising, community involvement, target audi-
ence, goals and posiioning statement in addition to a brief history of station’s per-
formance over the last five years. Support materials, 1.e. promotional items, sales
pieces, may also be included.

b) Program Director Of The Year A written presentation describing entrant’'s program-
ming philosophy, station’s ratings history (documentation must be included), target
audience, objectives and positioning as well as entrant's background, motivational
skills and personal goals.

¢} Ar Personalty Of The Year Cassette must contain a telescoped archeck of one
complete hour of actual ar time.

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcaster
(miitary, commercial and state-owned stations) outside the U.S. and Canada. Cassette
must contain a telescoped aircheck of one complete hour of actual ar time, and 1t 1S
suggested a one-page outline of station, format and market be included.

6 FEATURED PROGRAMMING. Two awards will be given, one to a locally produced
program by an individual station and one to a syndicated program including network,
syndicator and AFRTS productions. Program may be a regularly scheduled feature or a
one-time special ared within the eligibility period. In addition to the entry blank and tele-
scoped cassetle arrcheck of the program, a written description including dates aired,
personnel involved and target audience must also be included. Syndicated applicants
must also provide station ine-up

7 Judging will be supervised by Billboard's Radio Adwisory Board. A list of members is
avallable upon request

8 Finalists will be announced no later than June 10, 1984. Awards will be presented at
the Billboard Radio Conference July 5-8, 1984, at L'Enfant Ptaza. Washington, D.C.

BILLBOARD RADIO AWARDS
1983 ENTRY FORM
NAME:

STATION:

ADDRESS:

CITY STATE ZIP:

PHONE:

CATEGORY ENTERING: (check one only)

STATION OF THE YEAR
in present format since: mo:

yr:

PROGRAM DIRECTOR OF THE YEAR

in present position since: mo: yr:
PERSONALITY OF THE YEAR
daypart_______ _since: mo: yr:

INTERNATIONAL PERSONALITY OF THE YEAR

military commercial
market: daypart____

FEATURED PROGRAMMING
station produced___syndicator/network produced__

MARKET INFORMATION:

(American entrants state Arbitron market served and size)

MAJOR 1-30 # market
MEDIUM 31-100 # market
SMALL 101-over # market

(Canadian applicants state market and metro population:

AOR
— MOR/nostalgia
____ other (please describe):

____ contemporary hit/
adult contemporary

_urban/black

____country

All entries must be submitted no later than Jan. 1, 1984 to:

Rollye Bornstein Radio Editor
Rillhnard Manazina 9107 Wilchira Rlvd Reverlv Hilia CA 90210
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Florida AM Combines Country With Public Service

By ROLLYE BORNSTEIN

NEW YORK—This week the
temperature is in the mid-80s on the-
Florida Coast, and listeners to Or-
mond Beach’'s WDAT (Daytona
metro) are hearing Christmas music.
They’ve been listening to it on the
full-time AM facility, soon to be
known as WXMS, since Oct. 28, but
how long after the “holiday” season
they’ll continue to hear it has yet to
be determined.

GM Jeff King admits “it’s a way to
draw attention to ourselves.” But he
also reveals the Christmas aspect is
being used to promote the station’s
new public service-based format.

“When we took over the station
last May there was $600 on the
books,” says King, who was appoint-
ed to the GM post eight weeks ago,
having previously served as music di-
rector and an air personality there.
“We needed to demonstrate to the
community that after four years of
neglect (by previous ownership) this
station was serious about doing what
broadcasters should be doing—serv-
ing the public need.”

While this sounds lofty, in fact it
does represent the high ideals of sta-
tion principal Tom Hale, who feels
everything including increased reve-
nue will follow good will.

“We were looking for something to
do on an AM property that would at-
tract people to the station and turn
around the negative image,” says
King. The idea that evolved was to
continue musically with the modern
country format, targeted to females,
35-plus (“In many ways it's a blue
collar version of a full-service AC”),

" while gearing sales, promotions and
on-air promos to public service.

The Christmas music (“Right now
we’re using four cuts an hour,” King
notes) was a way to emphasize the
public service vignettes, which the
station has made available to the
nearly 100 human care service agen-
cies in Volusia County. Each cut is
preceded and followed by a PSA.

King asks that the messages “ad-
dress the issue in relatable human
terms, not ‘We have 83 chapters and
1,800 staffers.” ”” He suggests that the
average PSA misses the people who
need help most. Agencies are often so
bureaucratic, he says, that. “unless

you know specifically who or what to

ask for, you may not receive help.”

In addition to the more than 10
specially produced PSAs aired each
hour to inform the public how to take
advantage of the services offered,
promotions and sales efforts are also
tied into the concept.

“We're working on a giveaway
with Delta to send someone home for
Christmas anywhere Delta flies.
We've got a job-a-thon planned.
We'll be giving away free holiday
telephone calls,” King says. On each
of the contest entry blanks, the listen-
er is asked to list his favorite charity.
“The organization with the most
mentions at the end of the year will
be presented with a utility vehicle by
the station.”

“Right now I'm spending more
time on PR than sales,” notes King,
whose background includes pro-
gramming and managing two Florida
religious outlets, as well as serving as
production director for two country
stations there. “We're giving clients
the opportunity to purchase time at
reasonable rates, and 50% of our fee
goes to their favorite non-profit
organization.

“We’ve attracted a lot of attention
from advertisers who otherwise
might have ignored the station—Mc-
Donald’s and Seven-11 are both on
the air. And for people with no ad
budget, we're offering to take items

in trade. Down the line we’ll auction-
off the merchandise, with 50% going
to a human care group.” Already,
revenue is up 1500%, and King sees

the station in the black by next

_spring.

The future of the format remains
to be seen, but King sees public ser-

vice as the cornerstone of any future
effort. “AM broadcasters must aban-
don the tried and true,” he says,
pointing out that his market is actu-

ally more fortunate for AM than
most, as the median age of 52 is more
inclined to stick with the band than

_(Continued on page 16)

Why Our Cassettes Sound Better.

"It definitely sounds better!” yells the lab-coated model in this silly photograph.
Read on for details.

Cassettes from Warner Bros., Elektra/Asylum and Atlantic
sound better than ever because they are better than ever.

Here are the real reasons why:

B At WEA Manufacturing, we're using improved cassette shells
which provide better tracking and azimuth control

B Werecord only on premium quality tape using first generation

masters

B We are the first major manufacturer to use the Dolby HX Profes-
sional* system—giving you cleaner highs and louder louds,

regardless of your playback equipment

Record companies such as Warner Bros,, Elektra/Asylum and Atlantic
are striving to meet the demands posed by sophisticated consumers
and advanced playback equipment. At WEA Manufacturing, we're
proud to implement the new technologies which meet these

challenges.

reproduction.

cassette player.

cassette.

ABOUT DOLBY HX PRO:

Dolby HX Pro is a process which
monitors the music being
recorded and adjusts tape bias—
instantaneously—to suit the
material. The result is a dramatic
improvement in high-frequency

Unlike noise reduction systems,
Dolby HX Pro is used only during
the recording process. So you get
better fidelity and a playback level
increase of up to 6 db with any

It's a difference you'll hear on
every cassette we manuchture,
because the difference is in the

WEA Manufacturing: Music Made Better

*Dolby and the double-D symbol are trademarks of Dolby Laboratories Licensing Corporation
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KOGO’s Switch To All-News Format Nears Completion

By THOMAS K. ARNOLD

SAN DIEGO—KOGO'’s transfor-
mation into an all-news station will
be complete by Nov. 14, when the

last holdovers from the former mar-
ket leader’s ill-fated “Radio Maga-
zine” format are phased out.

The format switch officially began
Oct. 1 with the hiring of Joe Gilles-

pie, formerly executive editor at
Group W’s WINS New York, as pro-
gram director. But Gillespie spent
most of the ensuing month and a half
interviewing prospective staff mem-

bers and refining the format instead
of implementing anything dramatic
right from the start.

“How many times do you get the
chance to come back to a town you

NOVEMBER 12, 1983, BILLBOARD

presents a

1- spin'tedi !altmemat:ive to the high cost

of weekend talent. The Ed Busch Weekend Talk Show.

Many people consider Ed Busch’s
four-hour weekend talk show the
most high-spirited radio talk show in
the business. And with guests ranging
from Isaac Asimov to Jerry Lewis,
Ed’s show will be a real hit with your
weekend listening audience.

But you may find him most
attractive because of the people who
won't be around while his show is on.

Your weekend talent, for
example. You'll no longer have to
chase them down, to fill in gaps in
your schedule. Or pay them to sit idly
by, waiting for the ballgame to end.

In fact, the only person you’ll
need to air Ed Busch’s program is a
board operator.

You can broadcast the show live
if you choose, from 4 to 8 PM, ET,
every Saturday and Sunday. Or you
can pre-record the program and
reposition each modular, one-hour
segment to suit yourself.

Since each hour is a complete
show in itself, you can even delete
segments. That's flexibility.

Because Ed Busch provides 12
minutes per one-hour segment for
local avails, that’s good business.

And although the show is
available only to AP members, you
aren't required to carry any other AP
programming in order to get the
Ed Busch Show. That’s even
better business.

Interested? Call Sofia Mannos at
(202) 955-7243 for our free demo tape,
and more information about the
surprisingly affordable Ed Busch
Weekend Talk Show.

Ed will give your listeners plenty
to talk about.

And give your talent the
weekend off.

Associated Press Broadcast Services.Without a doubt.

WwWWWwW.americanradiohistorv.com

really like and put together, from the
ground up, what you feel will be the
best news station in the country?”
says Gillespie, who served as VP/
news and PD of news/talk KSDO-
AM here from 1977 to 1979.

Unlike KSDO, which has more
talk than news, KOGO will feature
news from 6 am. to 11 p.m. daily
from a variety of sources, including
the AP radio news service, either the
NBC or ABC network, and a staff of
35 that includes six full-time on-air
reporters.

Only broadcasts of ballgames by
the San Diego Chargers (football),
Clippers (basketball) and Sockers
(soccer) will interrupt the station's
all-news format, Gillespie says. The
overnight slot will continue to be oc-
cupied by the syndicated Larry King
talk show.

Part of the reason Gillespie sees
the station headed for success comes
from the two top news talents he’s
bringing over from television: Gene
Cubbison, formerly a reporter with a
local CBS affiliate will cover local
government and political affairs for
KOGO, and Hal Brown, a reporter
with the ABC affiliate, will become
morning anchor.

Other staff members coming
aboard are midday anchor Rick Eb-
bert, who worked for KOGO for 16
years until leaving in 1980 to work
for state assemblyman Larry Stirling,
and North County bureau chief
Rusty Dornin, who covered the
northern part of San Diego county
for Oceanside radio station KEZL
for several years.

News director Greg Tantum, a
three-year veteran of KOGO, will re-
tain his position and is thus reunited
with Gillespie, with whom he had
once worked at KSDO. Larry
Knight will also remain as afternoon
anchor.

Gillespie says “about half a dozen™
current KOGO staffers will be let go
in the transition, although he would
not say who they are. But station
sources speculate that most of the
current airstaff—including Perry Al-
len and Martin Milner, the former
“Adam 12 tv star whose hiring ear-
lier this year was heralded by the sta-
tion as a major coup—will be
terminated.

Still, Gillespie insists no decisions
are final. “We’re seeing if there is a
role for them—is there something
they can do?”

AM Combines
Country, PSAs

® Continued from page 15

younger demos. “Many of us are
wringing our hands over what people
want. Give them a reason to partici-
pate and listen.

“AMs will continue to be viable,
especially those based on service.
Frankly, if I were an FM playing 92
minutes of continuous music and
watching competition like MTV
creep up on me, I might be even more
concerned.”

&
£

A

RADI
PROGRAMMING

CONVENTION
July 5-8, 1984
L’ Enfant Plaza
Washington, D.C.
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RKO's exclusive Black Sabbath conce+, Black Sabbath Captured Live includes
recorded live on their North American tour,  cuts from their hot new album Born Again
will air the weekend of November 19th. including the single “Trashed.”

This premiere group now features former ~ Only RKO and Patrick Griffith Productions,
Deep Purple vocalist lan Gillan and ELO Inc. could produce a show that captures
drummer Bev Bevan. ihe full fever of these legendary performers.

RO RADIO NETWORKS 722 —n

Hit it big in your market ky calling RKO at (212) 764-6702 now!

A subsidiary of RKO General, Inc.
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mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

©®ADD-ONS—AIll records added at the stations listed as determined by station

Pacific Southwest Region

summm® TOP ADD ONS =mem

THE ROLLING STONES-Undercover Of The Night
Atco

oum( uzv)rou-Jouu-Twist Of Fate (MCA)

THE nm-s;‘nrhmicll}'! gA&N .

OURAN DURAN-Union Of nake SCamtol)

YES-Owner Of A Lonely Heart (Atco

KDZA-AM-Pueblo

Rip Avia-40.0.}
oo THE ROLLING STONES-Undercaver Of The Night
oo ELTON JOHN- Gess Thats Why Tey Cl I The

» YES-Owner Of A Lonely Heart
© DURAN DURAN-Urion Of The Snake

© BARBRA STREISAND-The Way He Makes Me Feel
© DEBORAH ALLEN-Baby | Lied

o QUIET RIOT-Cum On Feel The Noize

o LOVERBOY—Queen Of The Broken Hearts

© DARYL HALL AND JOHN OATES-Say It Isn't So
© ASiA-The Smile Has Left Your Eyes

o CULTURE CLUB-Church Of The Poison Mind

KFI-AM-Los Angeles
(Steve LaBean-M.D.)
oo DIONNE WARWICK ANO LUTHER VANOROSS—How
Many Times Can We Say Goodbye
oo DEBARGE-Time Will Reveal
© ANNE MURRAY-A Little Good News

KFMY-FM—Provo
(Keith Greer-M.0.)
oo THE ROLLING STONES—Undercover Of The Night
oo JOBOXERS—Just Got Lucky
© OLIVIA NEWTON-JOHN-Twist Of Fate
© MELISSA MANCHESTER-No One Can Love You More
Me

Than
© THE HUMAN LEAGUE—Mirror Man
© PETER SCHILLING—-Major Tom (Coming Home)
© RICK SPRINGFIELD-Souls

KGGI-FM (99-1-FM)-Riverside
[Kraig, Hubbs—¥.D.)
© KOOL ANO THE GANG—Joanna

KHYT-AM-Tucson

{Sherman Cohen—M.D.)
oo RAINBOW-Street Of Dreams
oo PAUL SIMDN-Allergies
© MANHATTAN TRANSFER-Spice Of Life
@ BiG COUNTRY-In A Big Country
o DEBARGE-Time Will Reveal
© THE ROMANTICS-Talking In Your Sleep
© EARTH, WIND & FIRE-Magnetic
© OLIVIA NEWTON-JOHN-Twist Of Fate
© RAY PARKER JR.-I Still Can't Get Over Loving You
© REAL LIFE-Send Me An Angel
© STRAY CATS-I Won't Stand In Your Way

KIIS-FM—Los Angeles

{Michael Schaefer-M.0.)
¢ THE POLICE-Synchronicity |1
oo THE ROLLING STONES-Undercover Of The Night
© BARBRA STREISAND-The Way He Makes Me Feel
® CULTURE CLUB—Karma Chameleon

KIMN-AM-Denver
{Gloria Avila-Perez—M.0.)
oo THE POLICE-Synchronicity I
oo YES-Owner Of A Lonely Heart
® DLIVIA NEWTDN-JOHN-Twist Of Fate
© KiM CARNES-Invisible Hands
© BIG COUNTRY-In A Big Country
© DURAN OURAN-Union Of The Snake
© THE ROLLING STONES-Undercover Of The Night
© QUIET RIOT-Cum On Feel The Noize

KIST-AM-Santa Barbara

{Dick Williams—M.D.)
© BARBRA STREISAND-The Way He Makes Me Feel
© ELTON JOHN-! Guess That's Why They Call It The

Blues
© {RENE CARA-Why Me
© KLIQUE-Stop Doggin’ Me Around
© RICK SPRINGFIELD-Souls
* JOBOXERS-Just Got Lucky
© THE POLICE-Synchronicity I
© THE ROLLING STONES-Undercover Ol The Nighl
@ PETER SCHILLING-Major Tom (Coming Home)
© MEN WITHOUT HATS-) Like
® MELISSA MANCHESTER-No One Can Love You More

Than Me
© THE ROMANTICSTalking in Your Steep

KKHR-FM—Los Angeles
(Dave Hali-M.0.)
oo MADONNA-Holiday
oo THE ROLLING STONES-Undercover Of The Night
o THE POLICE-Synchronicity 1

KKXX-FM-Bakersfield
{Dave Kamper-M.D.}
oo THE POLICE-Synchronicity 11
oo ELTON JOHM-! Guess That's Why They Call it The

Blues
@ PETER SCHILLING-Major Tom (Coming Home)
© KIM CARNES—nvisible Hands
© DURAN DURAN-Union Of The Snake

KLRZ-FM-Provo
(Bob O'Neil}
oo |RENE CARA-Why Me
o¢ PRINCE-Delirious
© JACKSON BROWNE-Tender Is The Night

KLUC-FM-Las Vegas
{Randy Lundquist-—M.0.)
oo JOBOXERS-Just Got Lucky
®o KIM CARNES—nvisible Hands
© DURAN OURAN-Union Of The Snake
© THE ROLLING STONES-Undercover Of The Night
© STRAY CATS- Won't Stand In Your Way
© PAUL SIMON-Allergies
© THE ALAN PARSONS PROJECT-You Don't Betieve
© THE MOODY BLUES-Blue World

KOAQ-FM—Denver

{Allan Sledge-¥.0.)
oe OLIVIA NEWTON-JOHN-Twist Of Fate

®e BIG COUNTRY-In A Big Country
© DURAN DURAN-Union Of The Snake
© YES-Owner Of A Lonely Heart

KOPA-FM-Scottsdale
(Art Morales—M.0.)
© JOHN COUGAR MELLENCAMP-Crumblin' Down
© OLIVIA NEWTON-JOHN-Twist Of Fate
* RICK SPRINGFLELD-Souls

KPKE-FM-Denver
(Mark Bolke—.D.)
© SHEENA EASTON-Telefone (Long Distance Love Affair)
© PETER SCHILLING—Major Tom (Coming Home)
© GENESIS-That's AR
© THE $.0.5. BAND-Just Be Good To Me
© RUFUS AND CHAKA KHAN-Ain't Nobody
© ASiA-The Smile Has Left Your Eyes
© 38 SPECIAL! I'd Been The One
© THE ROLLING STONES—Undercover Of The Night

KRQQ-FM-Tucson
(Zapo¥an/orris-4.D.)

Lonely
© DEBARGE-Time Will Reveal
© 38 SPECIAL! I'd Been The One
© KOOL AND THE GANG-Joanna
© EARTH, WIND & FIRE-Magnetic
© OLIVIA NEWTON-JOHN-Twist Of Fate
© ASIA-The Smite Has Left Your Eyes
© MICHAEL SEMBELLO-Automatic Man

KRSP-AM-Salt Lake City

(Barry Moll-M.0.)
oo DLIVIA NEWTON-JOHN-Twist Of Fate
oo THE POLICE-Synchronicity |
© BIG COUNTRY—In A Big Country
© DURAN OURAN-Union Of The Snake

KRTH-FM—Los Angeles
(David Grossman—M.D.)
oo THE MOODY BLUES-Blue World
©o THE ROLLING STONES-Undercover Of The Night
© PAT BENATAR-Love Is A Battiefield
© DEBARGE-Time Will Reveal
© JEFFREY OSBORNE-Stay With Me Tonight
© RICK SPRINGFIELD-Souls

KSDO-FM-San Diego
(Mike Preston—M.0.)
© MANHATTAN TRANSFER-Spice Of Life
© OLIVIA NEWTON-JOHN-Twist Of Fate
© PETER SCHILLING-Major Tom (Coming Home)
© DURAN DURAN-Union Of The Snake
® THE POLICE-Synchronicity If

KSLY-AM-San Luis Obispo
(Tom Walsh-M.0.)
© PETER SCHILLING-Major Tom (Coming Home)
© JOBOXERS-Just Got Lucky
© THE ROLLING STONES-Undercover Of The Night
© YES-Owner Of A Lonely Heart
© THE COMMODORES-Only You
. MELI?‘SA MANCHESTER-No One Can Love You More

Than Me
© RAINBOW-Street Of Dreams
* KOOL AND THE GANG-Joanna
© MADONNA-Holiday

KZZP-FM-Phoenix

(Steve Gozzard-M.0.)
®o THE ROLLING STONES-Undercover Of The Night
oo OLIVIA NEWTON-JOMN-Twist 0! Fate
© LOVERBOY—Queen Of The Broken Hearts
© BIG COUNTRY-In A Big Country
® MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
© THE HUMAN LEAGUE-Mirror Man .
© DARYL HALL AND JOHN DATES-Say It Isn't So

XTRA-AM—San Diego
(dim Richards—M.D.)
®e THE ROLLING STONES-Undercover Of The Night
oo YES-Owner Of A Lonely Heart
© 38 SPECIAL-If I'd Been The One
© THE ROMANTICS-Talking In Your Sleep
© MANHATTAN TRANSFER-Spice Ot Life
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DURAN DURAN-Union Of The Snake
© THE POLICE-Synchronicity I

Pacific Northwest Region

mmmm® TOP ADD ONS =
THE ROLLING STONES-Undercover Of The Night

Atco)
38 SP(EGIAI.)-" I'd Been The One SA&W
OLIVIA NEWTON-JOHN-Twist Of Fate E CA)
DURAN DURAN-Union Of The Snake (Capitol)
RAY PARKER JR.-| Still Can't Get Qver You

(Arista)

KBBK-FM—Boise
{Tom Evans-M.D.}
oo THE ROLLING STONES—Undercover Of The Night
*o NAKED EYES-When The Lights Go Out
© BIG COUNTRY—n A Big Country
© IRENE CARA-Why Me
@ JACKSON BROWNE-Tender Is The Night
© BARBRA STREISAND-The Way He Makes Me Feel
© 38 SPECIALH! I'd Been The One
© HEART-Allies

KCNR-FM—Portland
{Richard Harker—M.0.)

oo BILLY JOEL-Uptown Girl

= PAUL MCARTNEY AND MICHAEL JACKSON-Say
Yy 33y

KFRC-AM—San Francisco
{Kate Ingram—M.0.)
oo PETER SCHILLING-Major Tom (Coming Home)
oo RAY PARKER JR.-| Still Can't Get Over Loving You
© EARTH, WIND & FIRE-Magnetic
® KOOL AND THE GANG-Joanna
© DURAN OURAN-Union Of The Snake
© JOURNEY-Send Her My Love

Based on station playlists through Tuesday (11/1/83)

TOP ADD ONS -NATIONAL

THE ROLLING STONES-Undercover Of The Night (Atco)

YES—Owner Of A Lonely Heart (Atco)
DURAN DURAN-Union Of The Snake (Capitol)
OLIVIA NEWTON-JOHN-Twist Of Fate (MCA)

KGHO-FM-Hoquaim
(Steve Larssn-.0.)
* ELTON JOHN-| Guess Tha's W Thy Cal 1 Te

© B1G COUNTRY—In A Big Country

© MANHATTAN TRANSFER-Spice Of Life

© PAUL SIMON-Allergies

© THE ROLLING STONES-Undercover Of The Nighl
© RAY PARKER JR.—| Stil Can't Get Over Loving You
© DEBORAN ALLEN-Baby | Lied

© 38 SPECIALIf I'd Been The One

KHOP-FM—-Modesto
{David Allyn Kraham—3.0.)
oo EARTH, WINO & FIRE-Magnetic
®o THE ALAN PARSONS PROJECT-You Don't Believe
© KOOL AND THE GANG-Joanna
© DURAN DURAN-Union Of The Snake
© THE ROMANTICS-Talking In Your Sleep
© 38 SPECIAL-if I'd Been The One
© OLIVIA NEWTON-JOHN-Twist Of Fate
© THE POLICE-Synchronicity 1|
© YES—Owner Of A Lonely Heart
© PETER SCHILLING—Major Tom $Coming Home)
© STRAY CATS—{ Won't Stand In Your Way
. 5':{.3“ JOHN- Guess That's Why They Call it The

KIDD-AM-Monterey
{Rick Boyd-M. 0.)
© THE POLICE-Synchronicity ||
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DARYL HALL AND JOHN OATES-Say Il Isa't So
© IRENE CARA-Why Me
© MELISSA MANCHESTER—¥o One Can Love You More

Than Me
© DEBARGE-Time Will Reveal
© CULTURE CLUB-Church Of The Poison Mind
© KIM CARNES-invisible Hands
© BIG COUNTRY—In A Big Country
® YES—Owner Of A Lonely Heart
o ﬂ.ﬂm JOHN-| Guess That's Why They Call It The
ues

KITS-FM-San Francisco
{Michelle Meisner-M.D.)
©o THE ROLLING STONES—Undercover Of The Night
oo 38 SPECIAL-If I'd Been The One
© MAOONNA-Holiday
© ALABAMA-Lady Down On Love
© KOOL ANO THE GANG-Joanna

KJRB-AM-Spokane
(Brian Gregory—#.0.}
© AL JARREAU-Troubie In Paradise
© THE CARPENTERS-Make Befieve It's Your First Time
o ALABAMA-Lady Down On Love
. guou JOHN-I Guess That's Why They Call It The
Jues
© PAUL SIMON-Allergies
© GRYSTAL GAYLE-The Sound Of Good Bye
© LINOA RONSTADT-What's New

KMJK-FM-Portland
(Steve Naganuma-M.D.)
®o THE ROLLING STONES-Undercover Of The Night
oo PAUL SIMON-Allergies
© OLIVIA NEWTON-JOHM-Twist Of Fate
© DEBARGE-Time Will Reveal
© DURAN DURAN-Union Of The Snake

KNBQ-FM-Tacoma
{Boau Roberts—M.D.)
®o THE ROLLING STONES-Undercover Of The Night
oo OLIVIA NEWTON-JOHN-Twist Of Fate
© THE ROMANTICS-Talking tn Your Sleep
© YES-Owner Of A Lonely Heart
© 38 SPECIAL-If I'd Been The One

KOZE-FM-Lewiston
{Jay McCah-M.D.)
oo THE ROLLING STONES-Undercover Of The Night
oo 38 SPECIAL-If i'd Been The One
® THE MDOOY BLUES-Biue World
© RUFUS AND CHAKA KHAN-Ain't Nobody
© DARYL HALL AND JOHN OATES-Say It Isn't So
® KiM CARNES-Invisible Hands
© PEABO BRYSON/ROBERTA FLACK-Toright |
Celebrate My Love
© YES-Owner Of A Lonely Heart

KSKD-FM-Salem
{Len Mitchell-M.D.)
oo THE M0ODY BLUES-Blue World
@o THE ROLLING STONES—Undercover Of The Night
© OLIVIA NEWTON-JOHN-Twist Of Fate
© THE POLICE-Synchronicity 1)
© RUFUS AND CHAKA KHAN-Ain't Nobody
© ALABAMA-Lady Down On Love
© STRAY CATS-| Won't Stand In Your Way
© DURAN DURAN-Union Of The Snake
© THE ALAN PARSONS PROJECT-You Don't Believe
© SPANDAU BALLET-Gold

KTRS-FM—Casper
{Jamie Sears)
®o OLIVIA NEWTON-JOHN-Twist Of Fate
oo 38 SPECIAL-I I'd Been The One
® RAY PARKER JR.-I Still Can't Get Over Loving You
© MATTHEW WILDER-Break My Stride
© OURAN DURAN-Union Of The Snake
© LINDA RONSTAOT-What's New
© THE MOOOY BLUES-Blue World

KUBE-FM—Seattle
{Tom Hutyler-M.0.}
©o MICHAEL STANLEY BAND-My Town
oo THE POLICE-Synchronicity 11
© ELTON JOHM-! Guess That's Why They Call It The

Blues
© THE ROLLING STONES-Undercover Of The Night
@ OLIVIA NEWTON-JOHN-Twist Of Fate
© DURAN DURAN-Union Of The Snake
@ RiCK SPRINGFIELD-Souls

KWOD-FM—Sacramento
(Mr. E4-M.D.)
oo EURYTHMICS—Love Is A Stranger
@ tRENE CARA-Why Me
© THE HUMAN LEAGUE-Mirror Man
© QUIET RIOT-Cum On Feel The Noize
© THE ROLLING STONES-Undercover Of The Night
© YES—Owner Of A Lonely Heart
® STRAY CATS—{ Won't Stand In Your Way

KWSS-FM-—Gilroy

(Chis. Koight—1.0.)
®e BIG COUNTRY—n A Big Country
© JOBOXERS-ust Got Lucky

KYNO-FM-Fresno
{Jeff Davis-M.D.)
© OEBARGE-Time Will Reveal
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DARYL HALL AND JONN OATES-Say It isn't So
© KOOL AND THE GANG-Joartna
© QUIET RIOT-Cum On Feel The Noize

KYYA-FM-Billings
{Charlie Fox—M.D.)
oo THE ROLLING STONES—Undercover Of The Night
oo DURAN DURAN-Union Of The Snake
© THE HUMAN LEAGUE-Mirror Man
© EURYTHMICS—Love Is A Stranger
© STRAY CATS-| Won'l Stand In Your Way
© OLIVIA NEWTON-JONN-Twist Of Fate
© THE POLICE-Synchronicity I
© BIG COUNTRY—In A Big Country
© RICK SPRINGFIELD-Souls
© RAY PARKER JR. Still Can't Get Over Loving You

North Central Region

summm® TOP ADD ONS =mem

THE ROLLING STONES-Undercover Of The Night
(Atco)

YES-Owner Of A Lonely Heart (Atco)

DURAN DURAN-Union Of The Snake (Capitol)

THE POLICE-Synchronicity Il (A&M)

38 SPECIAL-If I'd Been The One (A&GM)

WABX-FM~Detroit
{Paul Christy—.0.)
oo SPANDAU BALLET-Gold
©o 38 SPECIAL-If I'd Been The One
© DURAN DURAN-Union Of The Snake
© MATTHEW WILDER-Break My Stride
© ALABAMA-Lady Down On Love
© REAL LIFE-Send Me An Ange!
© JOURNEY-Send Her My Love
© KANSAS-Everybody's My Friend
© CHEAP TRICK-I Can't Take it

WBWB-FM-Bloomington
(Randy Lioyd-M.D.}
oo THE ROLUING STONES-Undercover Of The Night
®e THE POLICE-Synchronicity Il
© LOVERBOY-Queen Of The Broken Hearts
© QUIET RIOT-Cum On Feel The Noize
© YES—Owner Of A Lonely Heart
© ALABAMA-Lady Down On Love
© JEFFREY OSBORNE-Stay With Me Tonight
© BARBRA STREISAND-The Way He Makes Me Feel
© OURAN OURAN-Union Of The Snake
® THE ALAN PARSONS PROJECT-You Don't Believe
© EODIE AND THE CRUISERS—On The Dark Side
© OLIVIA NEWTON-JOHN-Twist Of Fate

WCIL-FM—Carbondale
{Tony Waitekus-P.D,)
®o THE ROLLING STONES—Undercover Of The Night
o PEABO BRYSON/ROBERTA FLACK-Tonight |
Celebrate My Love
© KISS-Lick it Up
® RICK SPRINGFIELD-Souls
© DAVID BOWIE-Modern Love
® KIM CARNES-Invisible Hands
© EDDIE AND THE GRUISERS-On The Dark Side
® THE POLICE-Synchronicity ||
© OLIVIA NEWTDN-JOHN-Twist Of Fate
@ YES—Owner Of A Lonely Heart

WDMT-FM-Cleveland
{Oean Dean-M.D.)
© STEPHANIE MILLS-How Come U Don't Call Me
Anymore
© RAY PARKER JR.-I Still Can't Get Over Loving You
® RICK JAMES-U Bring The Freak Out
© TWILIGHT 22-Electric Kingdom
© SHANNON-Let The Music Play
© THE LATEST-Starting Over
© MELBA MOORE—Keepin' My Lover Satisfied
o MADONNA-Holiday
© TYRONE DAVIS—| Found Myself When | Lost You

WDRQ-FM-Detroit
(Brian White—M.0.)
e TWILIGHT 22—flectric Kingdom
oo WAS (NOT WAS}-The Party's Broken Up

WGCI-FM—Chicago
(Gram Armstrong—P,0.)

© GEORGE BENSON-In Your Fyes

© EARTH, WIND & FIRE-Magnetic

© GEORGE CLINTON-Navian Nut

© 0'BRYAN-Sou! Train's A Comin’

WHYT-FM-Detroit
(Lee Maicolm—M.D.}
oo YES-Owner Of A Lonely Heart
oo DURAN DURAN-Union Of The Snake
® MATTHEW WILDER-Break My Stride
© JEFFREY 0SBORNE-Stay With Me Tonight
© RUFUS AND CHAKA KHAN-Ain't Nobody
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

WKDD-FM-Akron
(Matt Pattrick—P.0.}
oo THE ROLLING STONES-Undercover Of The Night
®o YES—Owner Of A Lonely Heart
© THE ALAN PARSONS PROJECT-You Don't Believe
® PAUL SIMON-Allergies
© PETER SCHILLING-Major Tom (Coming Home)
© LOVERBOY-Queen Of The Broken Hearts
© JOBOXERS-Just Got Lucky
© MATTHEW WILOER-Break My Stride

WKRQ-FM-Cincinnati
{Tony Galluzze-M.D.)
oo FRANK STALLONE—Far From Over

www.americanradiohistorv.com

e 38 SPECIAL1 1'd Been The One
© DARYL HALL AND JOHN OATES-Say Il Isn't So

WKTI-FM-Milwaukee
(Dasmy Clayton-.D.)
© QUIET RIOT-Cum On Feel The Noize
© STRAY CATS- Won't Stand In Your Way
© YES-Owner Of A Lonely Heart
© EURYTHMICS—Love Is A Stranger
© THE ROLLING STONES-Undercover Of The Night
© THE HUMAN LEAGUE-Mirror Man
© PEABO BRYSON/ROBEATA FLACK-Tonight |
Celebrate My Love
© DURAN DURAN-Union Of The Snake

WKZW-FM-Peoria

(Mark Majosey-M.0.)
oo THE ROLLING STONES—Undercover Of The Night
o ELTON JOHN- Goess That's Why They Calt It The

Blyes
© THE POLICE-Synchronicity 1
© OLIVIA NEWTON-JOHN-Twist Of Fate

WLS-AM (AM/FM)—Chicago
(Dave Oenver—M.0.)

©o PAT BENATAR-Love Is A Battiefietd

© PEABO BRYSON/ROBEATA FLACK-Tonight |

te My Love
© THE ROLLING STONES—Undercover Of The Night
© MIGUEL BROWN-So Many Men, So Littie Time

WNCI-FM—-Columbus
(Steve Edwards-M.D.)
oo LOVERSOY—Queen Of The Broken Hearts
o DARYL HALL AND JOHN OATES-Say It Isn't So
© JACKSON BROWNE-Tender s The Night

WSPT-FM-Stevens Point

{Dianne Tracy-M.D.) .
®o THE ROLLING STONES-Undercover Of The Night
oo 38 SPECIAL1 I'd Been The One
. sll..;sﬂﬂ JOHN-{ Guess That's Why They Cali It The

© DEBARGE-Time Will Reveal

© NAKED EYES-—When The Lights Go Out

© DARYL HALL AND JOHN OATES-Say It Isn't So
© JOURNEY-Send Her My Love

© THE POLICE-Synchronicity I

WXGT-FM—Columbus
(Teri Nutter-4.0.)
®o 38 SPECIALT I'd Been The One
©o THE ROLLING STONES-Undercover Of The Night
© MICHAEL STANLEY BAND-My Town
® RICK SPRINGFIELD-Souls
© THE HUMAN LEAGUE-Mirror Man

WZEE-FM-Madison
{Matt Hudson—M.0.)
© DURAN DURAN-Union Of The Snake
© CULTURE CLUB-Church Of The Poison Mind
© THE POLICE-Synchronicity Il
© YES-Owner 01 A Lonely Heart
© PEABO BRYSON/ROBERTA FLACK-Tomght |
Celebrate My Love
© JOBOXERS-Just Got Lucky
© OLIVIA NEWTON-JONN-Twist Of Fate
© THE ROLLING STONES-Undercover Of The Night

WZOK-FM-Rockford
{Tim Fox-M.D.)
©o MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
oo THE ROLLING STONES—Undercover Of The Night
© MICHAEL STANLEY BAND-My Town
© THE HUMAN LEAGUE—Mirror Man
@ YES—Owner Of A Lonely Heart
© QURAN DURAN-Union Of The Snake

WZZR-FM—Grand Rapids
{Oon Schueiler)
®e 38 SPECIAL-II I'd Been The One
oo THE ROLLING STONES-Undercover Of The Night
© ELO-Stranger

g
- ® EARTH, WIND & FIRE-Magnetic

© SPANDAU BALLET-Gold

© DURAN DURAN-Union Of The Snake
© PAUL SIMON-Allergres

* ALDO NOVA-Aiways Be Mine

® YES—Owner Of A Lonely Heart

® KANSAS-Everybody's My Friend

Southwest Region

mmmm® TOP ADD ONS =mem

THE ROLLING STONES-Undercover Of The Night
(Atco)

THE POLICE-Synchronicity (I (A&M)

OLIVIA NEWTON-JORN-Twist Of Fate (MCA)

DURAN DURAN-Union Of The Snake (Capitol)

YES-Owner Of A Lonely Heart (Atco)

KAFM-FM-Dallas
{Pete Thompson-M.D.}

* eo OLIVIA NEWTON-JDHN-Twist Of Fate

oo MATTHEW WILDER-Break My Stride

© OURAN DURAN-Union Of The Snake

® THE POLICE-Synchronicity I

© IRENE CARA-Why Me

@ YES-Owner Of A Lonely Heart

© STACY LATTISAW-Miracles

® NAKED EYES-When The Lights Go Out

© THE ROLLING STONES-Undercover Of The Night

KAMZ-FM—E! Paso
{Geergia Saylor—M.0.}
oo LINDA RONSTADT-What's New
oo ALABAMA-Lady Down On Love
® MARY JANE GIRLS-Boys
© OEBORAH ALLEN-Baby | Lied
© THE POLICE-Synchranicity 1|
© RUFUS AND CHAKA KHAN-Ain't Nobody

KBFM-FM—McAllen-Brownsville
{Bob Mitcher—M.0.)

oo PAUL SIMON-Aliergies

oo THE ROLLING STONES-Undercover Of The Night

® RICK SPRINGFIELD-Souls

o THE POLICE-Synchronicity 1i

© QLIVIA NEWTON-JOHM-Twist Of Fate

© 38 SPECIAL-If I'd Been The One

© DURAN OURAN-Union Of The Snake

KHFI-FM-Austin
(Ed Volkman-M.0.)
oo YES—Owner Of A Lonely Heart
oo RAY PARKER JR.- Still Can't Get Over Loving You

© THE ROMANTICS-Tatking In Your Sleep

© THE ROLLING STONES—Undercover Of The Night
© JOE JACKSON-Memphis

© NAKED EYES—When The Lights Go Out

KILE-AM—Galveston
(Scott Tayter—M.D.}
oo THE POLICE icity 11
o0 38 SPECIALf I'd Been The One
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say
© OLIVIA NEWTON-JOHN-Twist Of Fate
@ YES~Owner Of A Lonely Heart
© STRAY CATS-! Won't Stand In Your Way
* DURAN DURAR-Union Of The Smake

© DEBORAH ALLEN-Baby | Lied
© JEFFREY OSBORNE-Stay With Me Tonight

KISR-FM—Fort Smith
{Rick Hayes-M.D.)
©0 38 SPECIAL-Hf 1'd Been The One
0 PAUL SIMON-Aliergies
© OLIVIA NEWTON-JOHN-Twist Of Fate
© STRAY CATS~| Won't Stand In Your Way
© KIM CARNESnvisible Hands
© DURAN DURAN-Union Of The Snake
© THE POLICE-Synchronicity II
© BIG COUNTRY—n A Big Country
© DEBORAH ALLEM-Eate | Lied
© THE ROLLING STONE 5-tinercaws Of The Night

KITE-FM—Corpus Christi
{Todd Tucker-M.0.)

oo QUIET RIOT-Cum On Feel The Noize

oo THE POLICE-S, 1]

© OLIVIA NEWTON-JOHN-Twist Of Fate

© DURAN DURAN-Union Of The Snake

© LOVERBOY-Queen Of The Broken Hearts

© BIG COUNTRY—in A Bi;h.Cwntry

. ::.TON JOHN-! Guess That's Why They Calt Il The
ues

© STRAY CATS-) Won't Stand In Your Way

KKBQ-FM-Houston

{Pat Hamitten-M.D.)
oo BARBRA STREISAND-The Way He Makes Me Feel
oo THE ROLLING STONES-Undercover Of The Night
© THE POLICE-Synchronicity |

KROK-FM—Shreveport
{Peter Stewart-M.0.)

oo ALABAMA-Lady Down On Love

oo 33 SPECIAL( |'d Been The One

© JENNIFER HOLLIOAY Am Love

© RICK SPRINGFIELD-Souls

© SERGE-| Want Money

© JOBOXERS-Just Got Lucky

© DEBORAH ALLEN-Baby | Lied

© STACY LATTISAW-Miracies

- ® STRAY CATS-{ Won't Stand In Your Way

© NAKED EYES-When The Lights Go Out
© RUFUS AND CHAKA KHAN-Ain't Nobody

KSET-FM-EI Paso
(Cat Simon-M.0.}
oo PAUL McCARTNEY AN MICHAEL JACKSON-Say

Say
oo ASIA-The Smile Has Left Your Eyes
® YES-Owner Of A Lonely Heart
® KISS-Lick It Up
© THE ROLLING STONES-Undercover Of The Night
© HEART-Allies
© QURAN DURAN-Union Of The Snake
© THE POLICE-Synchronicity |1
® THE ALARM-The Stand

KTFM-FM-San Antonio
(Joe Nasty-M.D.)
®o RAY PARKER JR.~I Still Can't Get Over Loving You
©o INOUSTRY-State Of The Nation
© DARYL HALL AND JOHN OATES-Say It Isn't So
© ALABAMA-Lady Down On Love
® KLIQUE-Stop Doggin' Me Around
© CULTURE CLUB—Church Of The Potson Mind
© KOOL AND THE GANG-Joanna
© LINDA RONSTADT-What's New
© YES-Owner Of A Lonely Heart
* HEART-Allies

KZFM-FM—Corpus Christi
(John Steele-M.0.)
© PAUL McCARTNEY AND MICHAEL JACKSON-Say
Say Say

WABB-FM—-Mobile
(Paul Fulier-M.D.)
©o DURAN DURAN-Union Of The Snake
@ THE RDLLING STONES—lindercover Of The Night
© IRENE CARA-Why Me
© BIG COUNTRY-In A Big Country
© JOBOXERS-Just Got Lucky
© THE POLICE-Synchronicity 11
® ASIA-The Smile Has Left Your Eyes
© PETER SCHILLING-Major Tom (Coming Home)
© 38 SPECIAL-If I'd Been The One

WEZB-FM—New Orleans
(Nick Bazoo-M.D.)
oo PAT BENATAR-Love Is A Battiefield
®o ELTON JOHM-I Guess That's Why They Call It The

Blues
© [RENE CARA-Why Me
© THE ROLLING STONES-Undercover Of The Night
* JOURNEY-Send Her My Love
* DURAN DURAN-Union Of The Snake
© THE HUMAN LEAGUE-Mirror Man

WFMF-FM—Baton Rouge
{Johnny “A"-M,0.}

© OLIVIA NEWTON-JOHN-Twist Of Fate

© DAVID BOWIE-Modern Love

WHHY-FM—Montgomery
{Mark S§t. John—M.D.}
oo JENNIFER HOLLIDAY-! Am Love
®o THE ROLLING STONES-Undercover Of The Night
. gLTON JOHN-] Guess That's Why They Call It The
lues

(Continued on page 20)
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® Continued from page 18

WKXX-FM-Birmingham

© THE POLICE-Synchronicity 1|
. S'l'.gl JOHN-I Guess That's Why They Call It The

© NAKED EYES-When The Lights Go Out

{Kevin MeCarthy-M.D.) © STRAY CATS— Won't Stand In Your Way
© |RENE CARA-Why Me © RAINBOW--Street Of Dreams
o CULTURE cLlll—Chuvdl Of The Poison Mind © KISS—Lick If Up
® RICK SPRINGFIELD-Souls © YES—Owner Of A Lonely Heart
© MICHAEL STANLEY BAND-My Town © DURAN DURAN-Union Of The Snake
© DEBARGE-Time Wil Reveal © PAUL SIMON-Ailergies
© JENNIFER HOLLIDAY-| Am Love © THE MOODY BLUES-Bive World
© THE ROLLING STONES—Undercover Of The Night © DAVE VALENTINE—Loquito
® STRAY CATS-! Won't Stand In Your Way © KANSAS-Everybody's My Friend
WMC-FM (FM-100)-Memphis KFYR-AM-Bismarck

{Tom Prestigiacome—M.D.)
®e THE POLICE-Synchronicity Il
oo OEBARGE-Time Will Reveal
© PAUL SIMON-Allergies

WQEN-FM—Gadsden
(Leo Davis-M.0.)
oo THE ROLLING STONES—Undercover Of The Night
oo DEBORAH ALLEN-Baby | Lied
@ STRAY CATS— Won't Sund ln Your Way
© THE POLICE-Synchronicity
© LINDA RONSTADT-What's Nn
© MICHAEL SEMBELLO-Automatic Man
© BIG COUNTRY-In A Big Country
© THE POINTER SISTERS— Need You

(Sid Hart1-M.0.)
© JACKSON BROWNE=Tendes Is The Night
« DARYL HALL AND JOHN OATES Say It sn't o
o EURYTHMICS—Love Is A Stranger
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)

KHTR-FM-St. Louis
(Ed Scarborsugh-P.0.)
oo OLIVIA NEWTON-JOHN-Twist Of Fate
o JACKSON BROWNE-Tender s The nm
o THE ROLLING STOIES—Undermver Of The Night
© DURAN DURAN-Union Of The Sna
© IRENE CARA-Why Me
® RICK SPRINGFIELD-Souls
© DARYL HALL AND JOHN OATES-Say It Isn't So

© THE ROMANTICS-Talking In Your Sleep © THE POLICE-Synchronicity I

WTIX-AM—New Orleans KIIK-FM-Davenport
(Bamey Kilpatrick—M.D.) {Jim 0'Hara—M.D.)

oo THE ROLLING STONESUndercaver Of The Night © RICK SPRINGFIELD-Souls

oo BIG COUNTRY-In A Big Country © DEBARGE-Time Will Reveal

© THE POLIGE-Synchronicity 11

© BOB SEGER-0id Time Rock & Roll

© WILLIE NELSON WITH WAYLON JENNINGS-Take It
To The Limit

® OLIVIA NEWTON-JOHN-Twist Of Fate

. gu'on JOHN- Guess That's Why They Call It The

lues
© KOOL AND THE GANG-Joanna
© RAY PARKER JR.I Still Can't Get Over Loving You

WTYX-AM-Jackson
{Wayne Scoti-M.D.)
® KISS-Lick It Up
© BIG COUNTRY—In A Big Country
© JOBOXERS-Just Gat Lucky
© ALABAMA-Lady Down On Love
© YES-Owner Of A Lonely Heart
© THE ROLLING STONES—Undercover Of The Night
© RUFUS ANO CHAKA KHAN-Ain't Nobody
o SLTDII JOHN Guess That's Why They Call It The
lues

WWKX-FM-~Nashville
{Brian Sargent-M.0.}
oo THE ROLLING STONES-Undercover Of The Night
oo THE POLICE-Synchronicity I
© DURAN DURAN-Union Of The Snake
© MATTHEW WILDER-Break My Stride
© NAKED EYES-When The Lights Go Out
© THE COMMODORES-Only You
© KOOL AND THE GANG-Joanna
© THE MOODY BLUES—Bive World
o JEFFREY OSBORNE-Stay With Me Tonight
© BIG COUNTRY-In A Big Country
© OLIVIA NEWTON-JOHN-Twist Of Fate
® KIM CARNES-Invisible Hands
@ ELTON JOHM-! Guess That's Why They Call It The
Blues
© DEBARGE-Time Will Reveal
© JOBOXERS-Just Got Lucky
© PAT BENATAR-Love Is A Battlefield

Midwest Region
mmm® TOP ADD ONS mmmm

OLIVIA NEWTON-JOHN-Twist Of Fate (MCA)

BOYES-Owner Of A Lonely Heart (Atco)

THE ROLLING STONES-Undercover Of The Night
(Atco)

THE POLICE-Synchronicity |1 (A&M)

STRAY CATS-| Won't Stand In Your Way (EMI-
America)

KAY|-FM-Tulsa
(Phit Williams—M.0.)
© OLIVIA NEWTON-JOHN-Twist Of Fate
© YES-Owner Of A Lonely Heart
© OURAN OURAN-Union Of The Snake
© STRAY CATS- Won't Stand In Your Way
© THE ROLLING STONES—Undercover Of The Night

KBEQ-FM-Kansas City
(Pat McKay-M.D.}
© OLIVIA NEWTON-JOHN-Twist Of Fate
© THE ROLLING STONES—Undercover Of The Night
© DURAN DURAN-Union Of The Snake
© YES-Owner Of A Lonely Heart

KDVV-FM-Topeka
{Tony Stewart-P.D.)
oo LOVERBOY-Queen Of The Broken Hearts
oo THE POLICE-Synchronicity Il
o STRAY CATS-I Won't Stand In Your Way
© RAY PARKER JR.-I Still Can't Get Over Loving You
© THE ROLLING STONES-Undercover Of The Night
© 38 SPECIALHT I'd Been The One
@ THE ALAN PARSONS PROJECT-You Don't Believe
@ RICK SPRINGFIELO-Souls
@ OLIVIA NEWTON- JDHI—Tmst Of fate
o YES-Owner Of A Lonely Hear
* PEABO BHYSDH/IOBEHTA FLAGK-Tonight |
Celebrate My Love

KEYN-FM-Wichita
{Don Pearman—M.D.}
®e 38 SPECIAL-1f I'd Been The One
oo JOBOXERS-Just Got Lucky
© OLIVIA NEWTON-JOHN-Twist Of Fate
@ YES-Owner Of A Lonely Heart
o STRAY CATS-I Won't Stand tn Your Way

KFMW-FM-Waterloo
{Kipper MaGee—M.D.
oe THE ROLLING STONES-Undercover Of The Might
oo KANSAS—Everybody's My Friend
© DURAN DURAN-Union Of The Snake
© DARYL HALL AND JOHN OATES-Say It Isn't So
o RICK SPRINGFIELD-Souls
© KIM CARNES-Invisible Hands
© BIG COUNTRY-In A Big Country
© JOBOXERS—Just Got Lucky

KFMZ-FM—Columbia
{Jim Wlllnm-n D. )

© PAUL SIMON-Allergies

© THE POINTER SISTERS Need You

© RUFUS AND CHAKA K HAN-Ain't Nobody
© THE POLICE-Synchronicity Il

KJYO-FM-Oklahoma City
(Oan Wilson-M.0.)
oo THE ROLLING STONES—Undercover Of The Night
oo 38 SPECIAL! ('d Been The One
© THE ALAN PARSONS PROJECT-You Don't Believe
© SPANDAU BALLET-Gold
© PAUL SIMON-Allergies
© NAKED EYES—When The Lights Go Out
© STRAY CATS- Won't Stand In Your Way
© OLIVIA NEWTON-JOHN-Twist Of Fate
o S’LTDI JOHN- Guess That's Why They Call It The
ues

KKLS-FM-Rapid City
{Randy Sherwyn-P.0.)
oo THE POLICE-Synchronicity 11
oo STRAY CATS— Won't Stand In Your Way
® YES-Owner Of A Lonely Heart
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DARYL HALL AND JOHN OATES-Say It Isn't So
© MICHAEL STANLEY BAND-My Town
© PETER SCHILLING-Major Tom (Coming Home)

KKRC-FM-Sioux Falls
{Adam North-M.D.)
© DARYL HALL AND JOHN OATES-Say It isn't So
© RICK SPRINGFIELD-Souls
© LOVEABOY-Queen Of The Broken Hearts
© MICHAEL STANLEY BAND-My Town
@ THE ROLLING STONES—Undercover Of The Night
® GULTURE CLUB-Church Of The Poison Mind
* BIG COUNTRY-In A Big Country
© DURAN OURAN-Union Of The Snake
© |RENE CARA-Why Me

KKXL-AM—Grand Forks
(Den Nordine-M.0.)
© {RENE CARA-Why Me
© THE POLICE-Synchronicity 11
@ YES-Owrnier Of A Lonely Heart
© PETER SCHILLING-Major Tom (Coming Home)
® JACKSON BROWNE-Tender Is The Night
© DURAN DURAN-Unicn Of The Snake
® OLIVIA NEWTON-JOHN-Twist Of Fate
® ELTON JOHN-1 Guess That's Why They Call It The

Blues
@ BIG COUNTRY-In A Big Country

KMGK-FM-Des Moines
{Jim Roderts—M.0.}
e THE POLICE-Synchronicity Il
o YESOwner Of A Lonely Heart
© ELTON JOHN-I Guess That's Why They Call It The

Blues
© BIG COUNTRY-In A Big Country
© PETER SCHILLING—Major Tom (Coming Home)
© OLIVIA NEWTON-JOHN-Twist Of Fate
© HEART-Allies
© QUIET RIOT-Cum On Feel The Noize
© MANHATTAN TRANSFER-Spice Of Life
© THE ROLLING STONES—Undercover Of The Night
© THE ALAN PARSONS PROJECT-You Don't Believe

KQKQ-FM—0maha
(Jay Taylor-M.0.)
oo THE POLICE-Synchronicity Il
oo YES-Owner Of A Lonely Heart
© DURAN DURAN-Union Of The Snake
® STRAY CATS-| Won't Stand In Your Way
* RUFUS AND CHAKA KHAN-Ain't Nobody

KQWB-AM-Fargo
{John Erdahi-N.D,)
© DARYL HALL AND JOHN OATES-Say It Isn't So
© YES—Owner Of A Lonely Heart
© OLIVIA NEWTON-JOHN-Twist Of Fate
@ DIONNE WARWICK AND LUTHER YANDROSS—How
Many Times Can We Say Goodbye

KRAV-FM-Tulsa
{Gary Reynolds—M.D.)
oo MATTHEW WILDER-Break My Stride
© DARYL HALL AND JOHN OATES-Say It Isn't So

KRNA-FM-lowa City
{Bart Goynshor-P.D.}
oe THE ROLLING STONES-Undercover Of The Night
oo STRAY CATS-I Won't Stand In Your Way
© BIG COUNTRY-In A Big Country
© KIM GARNES—Invisible Hands
@ RICK SPRINGFIELD-Souls
o |[RENE CARA-Why Me
® ELTON JOHN-I Guess That's Why They Call It The

Blues
@ RAINBOW-Street Of Dreams

WEBC-AM-Duluth
{Dlck Johnson—M.D.}
@ THE POLICE-Synchronicity ||
© OLIVIA NEWTON-JOHN-Twist Of Fate
® JOBOXERS—just Got Lucky

WLOL-FM—Minneapolis
(Gregg Swedberg-M.D.)

oo DURAN DURAN-Union Of The Snake

oe YES—Owner Of A Lonely Heart

@ THE POLICE-Synchronicity I

© THE ROMANTICSTalking_In Your Sleep

© PRISM-I Don't want To Want You

Northeast Region

mmmmm® TOP ADD ONS mmmm

THE ROLLING STONES-Undercover Of The Night
(Atco)

DURAN DURAN-Union Of The Snake (Capitol)

OLIVIA NEWTON-JOHN-Twist Of Fate (MCA)

YES-Owner Of A Lonely Heart (Atco)

RAY PARKER, JR.-I Still Can't Get Over You
(Arista)

WBEN-FM-Buffalo
{Reger Christian—M.D.)
oo THE ROLLING STONES-Undercover Of The Night
oo THE POLICE-Synchronicity I
© DURAN DURAN-Union Of The Snake
© THE FOUR TOPS—| Just Can't Walk Away
© BiG COUNTRY-In A Big Country
. :LTOII JOHN-I Guess That's Why They Call It The
lues
© OLIVIA NEWTON-JOHN-Twist Of Fate
© PAUL SIMON-Aliergies
© YES-Owner Of A Lonely Heart

WCAU-FM-Philadelphia
{Glen Kalina-M.0.)
®o THE ROLLING STONES-Undercover Of The Night
oo THE FOUR TOPS Just Can't Walk Away
© THE POLICE-Synchronicity 1!
@ STRAY CATS— Won't Stand In Your Way
© MADONNA-Holiday
© JENNIFER HOLLIDAY- Am Love
© DIONNE WARWICK AND LUTHER VANDROSS—How
Many Times Can We Say Goodbye
© CULTURE GLUB—Churth Of The Poison Mind

WERZ-AM—Exeter
(Scott Mackay-M.D.)
© THE POLICE-Synchronicity Il
® ROLLING STONES-Undercover Of The Night

WFEA-AM (13 FEA)~Manchester
{Rick Ryder-M.D.}

oo DIONNE WARWICK AND LUTHER VANOROSS~How

Many Times Can We Say Goodbye

oo MUEV LEWIS AND TNE NEWS-Heart And Soul

© DARYL HALL AND JOHN OATES-Say It Isn't So

© OLIVIA NEWTON-JOHN-Twist Of Fate

® JOE “BEAN" ESPOSITO-Lady, Lady, La¢

© PAUL SIMON-Allergies

© LINDA RONSTADT-What's Hew

© KOOL AND THE GANG-Joanna

© THE HUMAN LEAGUE-Mirror Man

© THE FOUR TOPS— Just Can't Walk Away

© JEFFREY OSBORNE-Stay With Me Tonight

® KIM CARNES-invisible Hands

WFLY-FM-Albany
{Jack Lawrence—M.D.)
oo THE POLICE-Synchronicity I
oo THE ROLLING STONES-Undercaver Of The Night
© NAKED EYES-When The Lights Go Out
© ELTON JOHN-! Guess That's Why They Calt It The

Blues

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

o OLIVIA IEVITOIHDNI—Tmsl Of Fate

© DURAN DURAN-Union Of The Snake

© MICHAEL SEMBELLO-Automatic Man

© YES-Owner Of A Lonely Heart

© KOOL AND THE GANG-Joanna

@ RICK SPRINGFIELD-Souls

© 38 SPECIAL-T I'd Been The One

WGFM-FM-Schenectady
{Tom Parker-M.D.)
@ THE ROLLING STONES—Undercover Of The Night
© DIONNE WARWICK AND LUTHER VANDROS:
Many Times Can We Say Goodbye
© NAKED EYES-—When The Lights Go Out

WGUY-FM—Bangor

(Bil Pasha-M,D.)
oo SPANDAU BALLET-Gold
oo MADONNA-Holiday
© KOOL AND THE GANG-Joanna
@ CYNOI LAUPERGirls Just Wanna Have Fun
© THE ROLLING STONES—Undercover Of The Night
© EDDIE AND THE CRUISERS—On The Dark Side
© BARBRA STREISAND-The Way He Makes Me Feel
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DURAN DURAN-Union Of The Snake
© BETTE MIOLER—Favorite Waste Of Time
© JOHN COUGAR MELLENCAMP-Crumblin' Down
© LOVERBOY—Queen Of The Broken Hearts
© DARYL HALL AND JOHN OATES-Say It Isn't So
© JEFFREY OSBORNE-Stay With Me Tonight
© THE ROMANTICSTalking In Your Sleep

WHFM-FM-—Rochester
{Marc Cronin-M.0.)
oo THE ROLLING STONES-Undercover Of The Night
oo DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
© STRAY CATS-| Won't Stand In Your Way
© RUFUS AND CHAKA KHAN-Ain't Nobody
* RAINBOW-Street Of Dreams

WHTT-FM-Boston

(Rick Peters—M.D.}
oo THE ROLLING STONES—Undercover Of The Night
o ELTON JOHN-I Guess That's Why They Call it The

Blues
© DURAN DURAN-Union Of The Snake

WIGY-FM-Bath
{Scott Robbins-M.D.}
o0 OLIVIA NEWTON-JOHN-Twist Of Fate
oo YES—Owner O A Lonely Heart
@ DURAN DURAN-Union Of The Snake
© THE ROLLING STONES-Undercover Of The Night
® HEART-Aliies
® 38 SPECIAL-If i'd Been The One
o THE COMMODORES—Only You
© THE FOUR TOPS-I Just Can't Walk Away
@ JENNIFER HOLLIDAY-I Am Love
© EDDIE AND THE CRUISERS—On The Dark Side
@ SPANDAU BALLET-Gold

WKBW-AM-Buffalo
{John Summers-M.D.)
© THE POLICE-Synchronicity 1|
© OLIVIA NEWTON-JOHN-Twist Of Fate
© DEBORAH ALLEN-Baby | Lied -

WKCI-FM-New Haven
{Stef Rybak—M.D.}

= ALIUTA NEWTAM ALY Toia AL Fae

© DURAN DURAN-Union Of The Snake

© ALABAMA-Lady Down On Love

© RAY PARKER JR.—| StiHl Can't Get Over Loving You
© MATTHEW WILDER—Break My Stride

© MARHATTAN TRANSFER-Spice Of Life

WNYS-FM-Buffalo
[Kely McCamn-M.0.)
© KIM CARNESInvisible Hands
o RICK SPRINGFIELD-Souls
© THE POLICE-Synchronicity I
© ROLLING STONES-Undercover Of The Night

WPHD-FM-Buffalo
{Harv Moore-P.,D.)
oo THE ROLLING STONES-Undercover Of The Night
oo 38 SPECIAL-If I'd Been The One
© YES—Owner Of A Lonely Heart
© ALDO NOVA-Always Be Mine
© THE ROMANTICS-Talking In Your Skeep
© SPANDAU BALLET-Gold
© KANSAS-Everybody's My Friend
© PAUL ROOGERS—Cut Loose
© THE ALAN PARSONS PROJECT-You Don't Believe
© THE MOODY BLUES—Blue World

WPXY-FM-Rochester
(Tom Mitchell)
oo THE ROLLING STONES-Undercover Of The Night
@o 38 SPECIAL-If I'd Been The One
© OLIVIA NEWTON-JOKN-Twist Of Fate
© THE POLICE-Synchronicity I
© DURAN OURAN-Union Of The Snake
@ BIG COUNTRY-In A Big Country
© YES—Owner Of A Lonely Heart
© STRAY CATS-| Won't Stand In Your Way

WRCK-FM-Utica Rome
{Jim Rletz-M.D.}
oo THE ROLLING STONES-Undercover Of The Night
oo 38 SPECIALf I'd Been The One
® THE POLICE-Synchronicity Il
© YES-Owner Of A Lonely Heart
® KISS-Lick It Up
© DURAN OURAN-Union Of The Snake
© RAINBOW-Street Of Dreams
© THE MOODY BLUES-Blue World
© SPANDAU BALLET-Gold
© MARSHALL CRENSHAW-Whenever You're On My Mind
© THE ALAN PARSONS PROJECT-You Don't Believe
© KANSAS-Everybody's My Friend

WSPK-FM (K-104)-Poughkeepsie
{Chris Leide-M.D.)

oo THE POLICE-Synchronicity |1

*o RAY PARKER JR.-| Still Can't Get Over Lovmg You

® YES—Owner Of A Lonely Heart

© JEFFREY OSBORNE-Stay With Me Tonight

© RICK SPRINGFIELD-Souls

© STRAY CATS-| Won't Stand In Your Way

© DURAN DURAN-Union Of The Snake

© INDUSTRY-State Of The Nation

© ELO-Stranger

© DEBORAH ALLEN-Baby | Lied

© BIG COUNTRY-In A Big Country

WTIC-FM—Hartford
(Mike West-M.0,}
oo SHANNON-Let The Music Play
oo RAY PARKER JR.-| Still Can't Get Over Loving You

WTSN-AM-Dover
(Jim Sebastian-M.0.)
oo CULTURE CLUB—Church Of The Poison Mind
o0 g:.TOII JORN-I Guess That's Why They Call It The

ves
© ALABAMA-Lady Down On Love
© JOBOXERS—Just Got Lucky
© MATTHEW WILDER-Break My Stride
© MICHAEL JACKSON-P.Y.T. (Pretty Young Thing)
© STRAY CATS-| Won't Stand In Your Way
© THE ROLLING STONES-Undercover Of The Night
© KIM CARNESHnvisible Hands
© OLIVIA NEWTON-JORN-Twist Of Fate
@ THE POLIGE-Synchronicity 11

WXKS-FM-Boston

(Geni Donaghey—M.D.)
© PETER SCHILLING-Major Tom (Coming Home)
© JOBOXERS-Just Got Lucky
© BARBRA STREISAND-The Way He Makes Me Feel
© GRAND MASTER FLASH AND MELLE NEL-White

Lines (Don't Do It)

© SOUTHSIDE JOHNNY AND THE JUKES-Trash It Up
© DARYL HALL ANO JOHN OATES-Say It Isn't So
© BIG COUNTRY-In A Big Country
@ GLORIA GAYNOR-| Am What | Am
© THE ROLLING STONES-Undercover Of The Night
© INDUSTRY-State Of The Nation
© DEBARGE-Time Will Reveal
© RAY PARKER JR.-| Still Can't Get Over Loving You
® KIM CARNES-Invisible Hands
® NATIVE-Take A Chance On Love

Mid-Atlantic Region

¢ TOP ADD ONS mmmm

THE ROLLING STONES-Undercover Of The Night
(Atco)

THE POLICE-Synchronicity Il (A&M)

OLIVIA NEWTON-JOHN-Twist Of Fate (MCA)

BOYES-Owner Of A Lonely Heart (Atco)

38 SPECIAL-If I'd Been The One (A&M)

WBLI-FM-Long Island
(Bill Terry-P.D.}
oe THE POLICE-Synchronicity II
®o OLIVIA NEWTON-JOHN-Twist Of Fate
@ YES—Owner Of A Lonely Heart
© THE ROLLING STONES—Undercover Of The Night
© DURAN DURAN-Union 01 The Snake
@ ALABAMA-Lady Down On Love
© JACKSON BROWNE-Tender Is The Might
® (RENE CARA-Why Me
@ THE HUMAN LEAGUE-Mirror Man
© JOBOXERS—Just Got Lucky
© DEBARGE-Time Will Reveal
© RUFUS AND CHAKA KHAN-Ain't Nobody
® ASIA-The Smite Has Left Your Eyes
@ CULTURE CLUB—Church Of The Paison Mind
@ JOURNEY-Send Her My Love
@ DIONNE WARWICK AND LUTHER VANDROSS—How
Many Times Can We Say Goodbye

WBSB-FM-Baltimore
{Jan Jefferies-M.D.)

s SLTON JOHN-| Guess That’s Why They Call It The
lues

oo YES-Owner Of A Lonely Heart

@ NAKED EYES-when The Lights Go Out

© THE ROLLING STONES-Undercover Of The Night

www americanradiohistorv com

© THE POLICE-Synchronicity 11
© OLIVIA NEWTON-JOHN-Twist Of Fate

© 38 SPECIAL-I! I'd Been The One
© GEE FARROW-Should | Love You

WBZZ-FM-Pittsburgh
{Chuck Tyler-M.0.}
®e PAT BENATAR-Love Is A Battiefield
oo THE ROLLING STOMES—Undercover Of The Night
© OLIVIA NEWTON-JOHN-Twist Of Fate
© JENNIFER HOLLIDAY-| Am Love
o YE. Of A L

A Lonely Heart
© JACKSON BROWNE-Tender Is The Night

WFBG-AM-Altoona
{Tony Booth-M.0.)
oo THE ROLLING STOMES—Undercover Of The Night
oo RAY PARKER JR.-I Still Can't Get Over Loving You
© 38 SPECIAL-If I'd Been The One
© SPANDAY BALLET-Gold
© PAUL ROOGERS—Cut Loose
© MATTHEW WILDER-Break My Stride
© JENNIFER HOLLIDAY-| Am Love
© OLIVIA NEWTON-JOHN-Twist Of Fate
© THE POLICE-Synchronicity
@ YES—Owner Of A Lonely Heart
© KIM CARNES—invisible Hands
© JOBOXERS-fust Got Lucky
© PETER SCHILLING-Major Tom (Coming Home)

WHTX-FM-Pittsburgh
(Keith Abrams-M.D.)
© [RENE CARA-Why Me
© DARYL HALL AND JOHN OATES-Say It Isn't So
© DEBARGE-Time Will Reveal
© KLIQUE-Stop Doggin' Me Around
® PAT BENATAHwe Is A Battlefield
@ YES-Owner Of A Lonely Heart
o THE POUGE-Synchromcnty H

WPST-FM-Trenton
{Tom Tayler-M.D.)
oo THE ROLLING STOMES—Undercover Of The Night
oo OLIVIA NEWTON-JOHN-Twist Of Fate
© DURAN DURAN-Union Of The Snake
© THE POLIGE-Synchronicity Il
© KLIQUE-Stop Doggin' Me Around
© NAKED EYES—When The Lights Go Out
© ALABAMA-Lady Down On Love
® YES-Owner Of A Lonely Heart
© DEBARGE-Time Will Reveal
® EARTH, WIND & FIIE-mﬂntic
* THE MOODY BLUES-Blue World
© JEFFREY OSBORNE-Stay With Me Tonight
© 38 SPECIAL-IT I'd Been The One
© MATTHEW WILDER-Break My Stride

WQXA-FM-York

(Oan Steeie—M.D.)
oo THE ROLLING STONES-Undercover Of The Night
oo 5'&2" JOHN-I Guess That's Why They Call It The

© KOOL AND THE GANG-Joanna
© MELISSA MANCHESTER-No One Can Love You More

han Me
© DARYL HALL ANO JOHN OATES-Say It Isn't So
© IRENE CARA-Why Me
© KIM CARNES-lnvisible Hands
© BARBRA STREISAND-The Way He Makes Me Feel

WRQX-FM—-Washington
(Mary Tatem—M.0.)

o THE POLICE-Synchronicity I

oo OEBORAH ALLEN-Baby | Lied

WHYW-FM—Pittsburgh
(Jay Cresswell-M.0.)
oo LINDA RONSTADT-What's New
®o THE CARPENTERS-Make Believe It's Your First Time
© BARBRA STREISAND-The Way He Makes Me Feel
© ELTON JOHN-| Guess That's Why They Call It The

Blues
© THE FOUR TOPS-I Just Can't Walk Away

WILK-AM-Wilkes Barre
{Joe Montione—P.0.)
oo KISS—Lick It Up
oo THE ROLLING STONES—Undercover Of The Night
© THE MOODY BLUES-Blue World
© HEART-Allies
© OLIVIA NEWTON-JOHN-Twist Of Fate
© MEN WITHOUT HATS-I Like
® KOOL AND THE GANG-Joanna
© NAKED EYES-When The Lights Go Out

WKEE-FM—Huntington
(Gary Miller-M.0.)
oe 38 SPECIAL-If I'd Been The Ore
oo YES—Owner Of A Lonely Heart
@ THE ROLLING STONES-Undercover Of The Night
© THE ALAN PARSONS PROJECT-You Don't Befieve
© RODNEY DANGERFIELD-Rappin' Rodney
© THE POLICE-Synchronicity 11
© OLIVIA NEWTON-JOHN-Twist Of Fate
© PETER SCHILLING-Major Tom (Coming Home)
© RUFUS AND CHAKA KHAN-Ain't Nobody

WKHI-FM-Ocean City
{Jack Gillen-M.D.)
oo THE POLICE-Synchronicity Il
oo MINOR DETAIL-Hold On
© THE HUMAN LEAGUEMirror Man
© LOVERBOY—Queen Of The Broken Hearts
© ASIA-The Smile Has Left Your Eyes
© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye
© GULTURE CLUB—Church Of The Poison Mind
© tRENE CARA-Why Me
® JOBOXERS—Just Got Lucky
© THE POINTER SISTERS— Need You
© OLIVIA NEWTON-JOHN-Twist Of Fate
© BIG COUNTRY-In A Big Country
© DURAN DURAN-Union Of The Snake
© PAUL SIMON-Allergies
@ NAKED EYES-When The Lights Go Out
@ YES-(wner Of A Lonely Heart
© THE ROLLING STONES—Undercover Of The Night

WKRZ-FM-Wilkes-Barre
{dim Rising-M.0.)
oo THE ROLLING STONES—Undercover Of The Night
oo THE MOODY BLUES-Blue World
© YES-Owner Of A Lonely Heart
© DURAN OURAN-Union Of The Snake
© ELTON JOHN-! Guess That's Why They Call It The

lues
© THE ROMANTICS-Talking In Your Sleep
* STRAY CATS-I Won't Stand In Your Way
© DOKKEN-Breaking The Chains
© RUFUS AND CHAKA KHAN-Ain't Nobody
© OLfVIA NEWTON-JORN-Twist Of Fate
© THE ALAN PARSONS PROJECT-You Don't Believe
© RAY PARKER JR.-| Still Can't Get Over Loving You
© 38 SPECIALf I'd Been The One
@ EARTH, WIND & FIRE-Magnetic
© DEBORAH ALLEN-Baby | Lied

WKTU-FM-New York City
{Frankie Blue-M. D.)

oo 1.1, TOP-Sharp Dressed Man

oo MIDNIGHT STAR-Wet My Wistie

© CULTURE CLUB-Church Of The Poison Mind

© ANITA BAKER-Ange!

© DIONNE WARWICK AND LUTHER VANDROSS-How
Many Times Can We Say Goodbye

© JEFFREY OSBORNE-Stay With Me Tonight

© DARYL HALL AND JOHN OATES-Say It Isn't So

© [NSTANT FUNK-(Just Because) You'll Be Mine

@ DAVE VALENTINE-Loquito

@ MANYANA-Skips A Beat

WMAR-FM-Baltimore
{Jim Payne—M.D.)
oo LOVERBOY-Queen Of The Broken Hearts
oo THE ROLLING STONES—Undercover Of The Night
© THE ROMANTICS-Talking In Your Sleep
® KOOL AND THE GANG-Joanna
@ OLIVIA NEWTON-JOHN-Twist Of Fate
© RAY PARKER JR.-1 Still Can't Get Over Loving You
© ELTON JOHN-1 Guess That's Why They Call it The

Blues
@ 38 SPECIAL-If I'd Been The One
© KANSAS-Everybody's My Friend

WOMP-FM-Bellaire
{Dwayne Bonds-P.D.)
oo DURAN DURAN-Union Of The Snake
®o THE ROLLING STONES-Undercover Of The Night
© KOOL AND THE GANG—Joanna
© KISS-Lick It Up
© RUFUS AND CHAKA KHAN-Am't Nobody
o RAY PARKER JR.-I Still Can't Get Over Loving You
® OLIVIA NEWTON-JOHN-Twist Of Fate
© PAUL SIMON-Allergies
. %AELISSA MANCHESTER-No One Can Love You More
han Me

© JUICE NEWTON-Dirty Looks
a YEC Nwnar Of & Lanohe Hoart

WUSL-FM—Philadelphia
(Fred Baggs)
oo ELBOW BONES AND THE RACKETEERS-A Night In
New York

oo HERBIE HANCOCK-Autodrive

© KOOL AND THE GANG-Joanna

© GLORIA GAYNOR- Am What | Am

© THE ROLLING STONES—Undercover Of The Night
o EARTH, WINO & FIRE-Magnetic

© HERBIE HANCOCK-Autodrive

WVAF-FM—Charleston
(Jay Jarvis—.0.}

oo ?hEuSSA MANCHESTER-No One Can Love You More
an Me

oo :LTDH JOHN-I Guess That's Why They Call It The
lues

© ELO-Stranger

© OEBARGE-Time Will Reveal

@ THE POINTER SISTERS— Need You

© MATTHEW WILDER-Break My Stride

WYCR-FM-York
(J.J. Randolph-M.D.)
* DARYL HALL Aun JOHN DATES-Say It Isn't So
© DURAN DURAN-Union Of The Snake
© YES—Owner Of A Lonely Heart
© RICK SPRINGFIELD-Souls
© ELTON JOHN-I Guess That's Why They Call It The

Blues
© 38 SPECIAL-If I'd Been The One
© THE MOGOY BLUES-Biue World
© LINDA RONSTADT-What's New
© PAUL YOUNG-Wherever | Lay My Hat
© THE ROLLING STONES—Undercover Of The Night

WZYQ-FM-Frederick
{Kemosabi Joe—M.D.)

oo DEBORAH ALLEN-Baby ( Lied

®o 38 SPECIALIf I'd Been The One

© THE POLICE-Synchronicity 11

© THE ROLLING STONES—Undercover Of The Night

© RAINBOW-Street Of Dreams

@ KISS-Lick It Up

© ALDO NOVA-Always Be Mine

© RODNEY DANGERFIELD—Rappin' Rodney

Southeast Region
mmmmm® TOP ADD ONS mmmm

DURAN DURAN-Union Of The Snake (Capitot)

YES-Owner Of A Lonely Heart (Atco)

BIG COUNTRY-In A Big Country (Mercury)

THE ROLLING STONES-Undercover Of The Night
(Atco)

DEBARGE-Time Will Reveal (Gordy)

WAEV-FM-Savannah
{Scott Rodgers—M.D.)
oo THE COMMODORES—Only You
oo OLIVIA NEWTON-JOHN-Twist Of Fate
© PAUL SIMON-Allergies
© THE POLICE-Synchronicity Il
© RAY PARKER JR. Still Can't Get Over Loving You
© CULTURE GLUB—Church Of The Poison Mind
© STRAY CATS-! Won't Stand In Your Way
© BIG COUNTRY-In A Big Country
© DURAN DURAN-Union Of The Snake

WANS- FM—Anderson/GreenvnIle
(Rod Metts-M.D.)

e THE ROLLING STONES-Undercover Of The Night

oo DURAN DURAN-Union Of The Snake

© PAUL SIMON-Allergies

© THE COMMODORES-Only You

© JENNIFER HOLLIDAY-| Am Love

38 SPECIAL-If I'd Been The One

© BIG COUNTRY-In A Big Country

© THE POINTER SISTERS— Need You

. EBLm JOHN-I Guess That's Why They Call It The

I

ues
© CULTURE CLUB-Church Of The Poison Mind
@ KLIQUE-Stop Doggin' Me Around

WBBQ-FM-Augusta
(Bruce Stevens-M.D.)
®e THE ROLLING STONES-Undercover Of The Night
oo DURAN DURAN-Union Of The Snake
@ PETER SCHILLING-Major Tom (Coming Home)
. SLTON JOHN-I Guess That's Why They Call It The
lues
® OLIVIA NEWTON-JOHN-Twist Of Fate
® THE POLICE-Synchronicity I
@ JENNIFER HOLLIDAY-| Am Love
© JEFFREY OSBORNE-Stay With Me Tonight
© THE COMMODORES—Only You
© JOBOXERS—Just Got Lucky

WBCY-FM—Charlotte
{Bob Kaghan—M.D.}
oo MATTHEW WILDER-Break My Stride

(Cantinind nn naoa 771
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Rex Reed

FAST-PACED”

Judith Crist

2.8 8 & & ¢

Jeffrey Lyons

“Tempting”

Gene Shalit

“Rewarding”

Clive Barnes

Pan Ams 747s From Coast To Coast. The Critics Choice.

You know how toughi it is to please a critic. But we managed Of course, a big production needs stars. So Pan Am’s First
to please the world’s toughest critics with our flights between Class features Five Star Dining. Champagne. Caviar. Food and
New York and Los Angeles and San Francisco. service normally reserved for international flights.

Maybe that’s because no other airline makes such a big What'’s more, we offer complimentary helicopter service
production out of flying coast to coast. between JFK Airport and midtown Manhattan, or JFK

All our planes are big, roomy 747’s. Our First Class and Newark Airport, for our First and Clipper Class passengers.
Sleeperette® Seats are so big they're called Space Seats. And our Next time you fly coast to coast, call your Travel Agent,
Clipper® Class seats are big on legroom, elbowroom and Corporate Travel Department or Pan Am. And catch the biggest

thinking room. hit across the country.

=9 Pan Am.You Can't Beat The Experience:

www.americanradiohistorv.com
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Billboard Singles Radio Adtion . = :

Based on station playlists through Tuesday (11/1/83)

® Continued from page 20 ‘

© THE ROMANTICS-Talking In Your § © DIONNE WARWICK AND LUTHER VANDROSS-How  ® KOOL AND THE GANG-Joanna © EURYTHMICSLove Is A Stranger
© YESOwner Of A Lonely Heart L =) Many Times Can We Say Goodbye o YES-Owner Of A Lonely Heart o THE POLIGE-Synchronicity I * WZGC-FM-Atlanta
o NAKED EYES-When The Lights Go Out © ELTON JOMN-I Guess That's Why They Call It The {Jobn Young—H.D.,
© OLIVIA NEWTON-JOHN-Twist Of Fate WRBQ-FM-Tampa : Blves oo YES-Owner Of A Lonely Heart
© JOBOXERS-Just Got Lucky {Ms. Diana Thomas—M.0.) WSEZ-FM-Winston-Salem o DURAN DURAN-Urion Of The Snake WXLK-FM-Roanoke oo THE ROLLING STONES-Undercorer 0f The Night
© DURAN DURAM-Lnion Of The Snake e CULTURE CLUB—Church Of The Poison Mind [Steve Fiamegan-M.D.) © OLIVIA NEWTON-JONN-Twist Of Fate {Don 0' Shea-M.D.) © DEBARGE-Time Will Reveal
© STRAY CATS- Won't Stand In Your Way oo YES-Owrer Of A Lonely Heart oo QUIET RIOT-Cum On_Feel The Noize © EDDIE AND THE CRUISERS-0n The Dark Side . oo SPANDAU BALLET-GCold © IRENE CARA-Why Me
© THE ROLLING STONES-Undercaver Of The Night © JOURNEY-Send Her My Love oo CULTURE CLUB-Church Of The Poison Mind © DEBORAH ALLEN-Baby | Lied oo THE ROLLING STONES-Undercover Of The Night © OUIVIA NEWTON-JOHN-Twist Of Fale
© DURAN DURAN-Union Of The Snake © THE FOUR TOPS Jus: Can't Walk Away
WCKS-FM—Cocoa Beach o THE COMMODOAE;  HUEY LEWIS AND THE NEWS-Heart And Soul
coa Beac MMODORES-Orly You WIZAT-FM-S h © CULTURE CLUB~Churct- Of The Poison Mind
s Lowe 0} . WSFL-FM-New Bern WSSX-FM-Charleston e 3"32'"3 o MICHAEL STAWLEY SAND-Hy Tomn
o You - {Jobn Paace—$0.0.) Bil Martia-¥.D. ummers-M.D. i . i
oo ELTON JOHN! Guess That's Why They Call It The WRVQ-FM—Richmond oo EARTH, WIND & FIRE-Magnetic oo DUNAN BURAR-Unon OFThe Stake © THE ROLLING STONES-Undercorer Of The Night . ?#‘Tﬂ'&‘#&?smmw
Bhes STy - |Jim Payne-M.0.} 0 THE ROLLING STONES-Undercover Of The Night oo STRAY CATS-! Won'l Stand In Your Way © DURAN DURAN-Union Of The Snake « JEFPREY OSBONE Sio i 1o TM?KN .
© THE CARPENTENS-Make Believe It's Your First Time @0 YES-Owner Of A Lonely Heart © EURYTHMICS-Love Is A Stranger © THE ROLLING STONES-Undercover Of The Night @ VES-Ownes Of A Lonely Heart o PETER SCHILLING-Hajor Tom (Coming Home)
© CLIFF RICHARD-Never Say Die © DURAN DURAN-Union Of The Snake © KIM CARNESInvisible Hands © 38 SPECIAL-J I'd Been The One © DEBARGE-Time Wil Reveal o BIG COUNTRY-In A Big Country )
© MICHAEL MURPHY-Dor't Count The Rainy Days « HUEY LEWIS AND THE NEWS—Heart And Soul @ ASIA-The Simile Has Left Your Eyes © CULTURE GLUB-Church Of The Poison Mind © OLIViA NEWTON-JOHN-Twist Of Fate o JEANIFER HOLLIDAY-| A Love
WDCG-FM-Durham
{Randy Kabrich-M.0.)
© MICHAEL STANLEY BAND-My Town
© THE HUMAN LEAGUE-Mirror Man
© KIM CARNES-Invisible Hands
© IRENE CARA-Why Me
o THE POLIGE-Synchronicity 1
© OLIVIA NEWTON-JOHN-Twist Of Fate
© YES-Owner Of A Lonely Heart
© DURAN DURAN-Union 0f The Snake
WFLB-AM-Fayetteville
{Larry Canon—.D.)
o CRYSTAL GAYLE-The Sound Of Good Bye
oo KODL AND THE GANG-Joanna :
© QUIET RIOT-Cum On Fesl The Noize g
© DURAN DURAN-Union Of The Snake
o THE FOUR TOPS Just Can't Walk Away
o JENNIFER WARNES/CHATS THOMPSON-AH The
ight Moves .
o PAUL SIMOM-Allergies
WFOX-FM—Gainesville

{Alan DuPriest—#.0.)
oo GULTURE CLUB—Church Of The Poison Mind
oo RUFUS AND CHAKA KHAN-Ain't Nobody
© NAKED EYES-When The I.ights Go Qut
° ;I_:nrmwmzs/ CHRIS THOMPSON--AIl The -

. Righ
® MELISSA MANCHESTER-No One Can Love You More
Than Me

© 38 SPECIAL-If I'd Been The One
© PAUL SIMON-Allergies
© DEBORAH ALLEN-Baby | Lied

WHYI-FM—Miami
{Frank Amadeo-M.D.)
oo YES-Owner Of A Lonely Heart
@ DEBARGE-Time Will Reveal
© SURVIVOR—Caught in The Game
© BIG COUNTRY-in A Big Country
© SHALAMAR-You Can Count On Me
© DARYL HALL AND JOHN DATES-Say It Isn't So
© DURAN DURAN-Union Of The Snake

WINZ-FM-Miami -
{Mark Shands—M.D.}

o TWILIGHT 22-Electric Kingdom

oo BIG COUNTRY-In A Big Country

© SHALAMAR-You Can Count On Me
© HUEY LEWIS AND THE NEWS—Heart And Soul

When was the
last time you
failed toread

' Billboard >

o SR o o Chances are you can’t remember a week that you failed to read an _

WISE-AMAsheville issue of the International Weekly of Music & Home Entertainment.
oo AL Skt o Yo Ees You're not alone.

oo SPANDAU BALLET-Gold

= THe POLE Sy 1 AMONG RADIO SUBSCRIBERS:

© DURAN DURAN-Union Of The Snake
© YES-Owner Of A Lonely Heart
© CULTURE CLUB-Church Of The Poison Mind

© DETER SCHILLING oo To o o) o 88% read or look through every issue

© THE POINTER SISTERS— Need You
WKZQ-FM-Myrtle Beach e They spend an average of over an hour
.:murfmzngxlazwmnmmss-m and a ha|f reading eaCh Copy

© DEBARGE-Time Will Reveal

© ALABAMA-Lady Down On Love . H q
::lsénawu%mh:a:mtmém ® They l’efel’ to |t an average Of 4.7 tlmes
© JENNIFER HOLLIDAY] Am Love .

© TAVARES-Deeper In Love

 CHEAP TRICK.A Can' Take I | AMONG RETAIL SUBSCR'BERS:

WNFY-FM—Dayttl)na Beach
{Brian Douglas-M.D. ) =
2 THE BOLLIG STONES drdcoms Of he i 93% read or look through every issue

© DURAN DURAN-Union Of The Snake

= K00, D THE SAME o * They spend more than two hours with each copy.

© MICHAEL SEMBELLO-Automatic Man R

 CLIT MEMARD-Hever So _ * They refer to it an average of more than 6 times

Die
© JENNIFER WARNES/CHRIS THOMPSOM-AN The

Right Moves . ’ . . .
SPMLMDGERS Gl Doesn’t it make sense that your advertising message should appear
© REAL LIFE-Send Me An Angel

© ALDG NOVA s e e in the one medium which virtually every important industryite
WNOK-AM-Columbia reads week in and week out?

{Hunter Herring—M.D.}
oo JOURNEY-Send Her My Love
oo YES—Owner Of A Lonely Heart
© THE POLICE-Synchronicity 11

o DURAN DURAN-LUnion Of The Snake ‘

 DARYL HALL AND JOAN GATES-Soy I ' S °®

o JOBOXERS-Just ot .

« LOVERBOY_Queen Of The Broken Hearts I r The International Newsweekly of
o 38 SPEGIAL-I 16 Been The One . ]

o THE ROLLING STONES-Undercover Of The High wmMusic _and Home Entertainment

WNVZ-FM-Norfolk 1515 BROADWAY, NEW YORK, N.Y. 10036

[Steve Kelty-M.D.) New York ¢ Beverly Hills e Nashville e Toronto ¢ London ¢ Paris e Hamburg ¢ Milan ¢ ide .

© BIG COUNTRY-In A Big Country 9 ; Madrid * Tokyo ¢ Sydney
© KIM CARNESInvisible Hands

© DEBORAH ALLEN-Baby 1 Lied

© YES-Owner Of A Lonely Heart

© DEBARGE-Time Wil Reveal

© THE ROLLING STONES-Undercover Of The Night

WOKI-FM—Knoxville
{Gary Adkins—M.D.)
© ELTON JOHN-I Guess That's Why They Call It The
Blues
o KISS-Lick 1t Up
© MATTHEW WILDER-Break My Stride
o JEFFREY OSBORNE-Stay With Me Tonight
© DURAN DURAN-Union Of The Snake
© THE ROLLING STONES—indercover Of The Night
o LINDA RONSTADT-What's New
© 38 SPECIAL-If I'd Been The One
o THE MOODY BLUES-Biue World
o RAY PARKER JR.-i Stil Can't Get Over Loving You

a BEAN MIFE Cand Mo An Annal

wWwWWw.americanradiohistorv.com
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YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Keep On Truckin’, Eddie Kendricks,
Tamla

. Midnight Train To Georgia, Gladys

Knight & the Pips, Buddah

. Angie, Rolling Stones, Rolling Stones

. Heartbeat It's A Lovebeat, Defranco

Family, 20th Century

. Paper Roses, Marie Osmond, MGM

. Photograph, Ringo Starr, Apple

Space Race, Billy Preston, A&M

. Half-Breed, Cher, MCA

. All' 1 Know, Garfunkel, Columbia

. Top Of The World, Carpenters, A&M

—

W~ W; P g N

—

POP SINGLES-20 Years Ago

1. Sugar Shack, Jimmy Gilmer & the
Fireballs, Dot

. Deep Purple, Nino Tempo & April Stevens,
Atco

. Washington Square, Village Stompers,
Epic

. It's All Right, Impressions, ABC-
Paramount

. Mean Woman Blues, Roy Orbison,
Monument

. I'm Leaving It All Up To You, Dale &
Grace, Mentel-Michele

. Maria Elena, Les Indios Tabojaras, RCA
Victor

. Busted, Ray Charles, ABC-Paramount

. Bossa Nova Baby, Elvis Presley, RCA
Victor

10. | Can’t Stay Mad At You, Skeeter Davis,

RCA Victor

Woe ~N o > & w N

‘noon drive will

TOP LPs—10 Years Ago
. Go&gbye Yellow Brick Road, Eiton John,
M

—

. Goats Head Soup, Rolling Stones, Rolling
Stones

Capricorn

. Los Cochinos, Cheech & Chong, Ode

. Angel Clare, Garfunkel, Columbia

. The Smoker You Drink The Player You
Get, Joe Waish, Dunhill

. Let's Get It On, Marvin Gaye, Tamla

. 343, Isley Brothers, T-Neck

. Innervisions, Stevie Wonder, Tamla

. Life & Times, Jim Croce, ABC

O W oo~ (o X w nN

—

. Brothers & Sisters, Allman Brothers Band,

TOP LPs—20 Years Ago

1. In The Wind, Peter, Paul & Mary, Warner
Bros.

. The Second Barbra Streisand Album,
Columbia

. Ingredients In A Recipe For Soul, Ray
Charles, ABC-Paramount

. Elvis’ Golden Records, Vol. 3, RCA
Victor

. Trini Lopez At PJ’s, Reprise

. Peter, Paul & Mary, Warner Bros.

. Moving, Peter, Paul & Mary, Warner Bros.

. My Son, The Nut, Alan Sherman, Warner
Bros.

. The Barbra Streisand Album, Columbia

. Bye Bye Birdie, Soundirack, RCA Victor

oSO - w nN

—
[=X -]

COUNTRY SINGLES-10 Years Ago

. Paper Roses, Marie Osmond, MGM

. Sawmill, Mel Tillis, MGM

. Country Sunshine, Dottie West, RCA

. We're Gonna Hold On, George Jones &
Tammy Wynette, Epic

. Don’t Give Up On Me, Jerry Wallace,
MCA

. Ridin’ My Thumb To Mexico, Johnny
Rodriguez, Mercury

. The Most Beautiful Girl, Charlie Rich,

(-] -~ (-] o £ N =

Epic

. 'Til The Waters Stop Runnin’, Billy
“Crash" Craddock, ABC

. I'm Your Woman, Jeanne Pruett, MCA

. Sing About Love, Lynn Anderson,
Columbia

ow

SOUL SINGLES-10 Years Ago

. Midnight Train To Georgia, Gladys
Knight & the Pips, Buddah

. Space Race, Billy Preston, A&M

. Hey Girl (I Like Your Style),
Temptations, Gordy

. The Love | Lost (Part 1), Harold Melvin
& the Biue Notes, Philadelphia
International

. Check It Out, Tavares, Capitol

. Get It Together, Jackson 5, Motown

. You’re A Special Part Of Me, Diana Ross
& Marvin Gaye, Motown

. Funky Stuff, Kool & the Gang, De-Lite

. | Can’t Stand the Rain, Ann Peebles, Hi

. Let Me Be Your Lovemaker, Betty
Wrinht Aletan

—

&, W

— .
[=X'-X--] ~Nohun

® Continued from page 12

Oldies impresario Larry Crockett
moves from weekends to mid-morn-
ings at WRAL Raleigh, where
Rowell Gorman comes off the air to
devote his hands to full-time produc-
tion . .. Jack Alix, now VP/GM at
WKPE (Cape 104) Orleans/Hyan-
nis, is importing several Southerners
into Massachusetts. Coming on
board from Norfolk are WGH’s John
St. John doing mornings and
WNVZ’s T.J. Stevens doing nights
and serving as music director. After-
be handled by
Charleston, S.C.’s Chris Bailey from
WCSC.

WMGK Philadelphia has filled
that morning opening, with Jeff
Shade coming from Providence’s
WSNE, where he also did “PM Mag-
azine.” Doug Schaub, who was hold-
ing down that shift until a final deci-
sion was made, returns to weekends
at the Greater Media facility

. WPIX New York has a research
department, as evidenced by the ap-
pointment of a research director. The
New York Market Radio Broadcast-
ers Assn.’s Mpyriam A. Lopez
now handles that post ... Joe John-
son, part of the Love 94 (WWWL
Miami) morning show, stays later at
the station these days, having just
been named music director for the
AC outlet . . . Bob Salsberg, who de-
fected to tv as an assignment editor,
is back in the WBZ Boston radio fold
as assistant PD... Westinghouse
promotion director makes good:

One-time WOWO Ft. Wayne and
WBZ promotion manager Barbara
Crouse has been promoted again, go-
ing from account exec to national
sales director for WBZ . . . Speaking
of clear channels, WBAL Baltimore
has added the ‘“Noon Newshour”
(just like it sounds) to its daily lineup.
* kK

We spent a fun-filled five hours at
the St. Louis airport last week prov-
ing that TWA indeed stands for “Try
Waiting Awhile” but it gave us a
chance to hear plenty of St Louis radio
while enjoying the hospitality at the
Ambassadors Club. While KWK was
touting its ‘“‘original commercial-
free” status and promising *“55 min-
utes of commercial-free music this
hour,” we switched over to KHTR,
which for a minute we thought was
claiming to be music free. As it
turned out, the promo was hyping a
“free music” weekend. Hit Radio
sounds about like you’d expect it to:
plenty of reverb, lots of hits, jingles,
contests, liner cards and a good-
sounding afternoon guy, John Frost.
In fact he sounded better than any-
one we've heard on CBS-FM’s Los
Angeles outlet . .. On Z-100
(WZEN), we caught Dr. Jocken-
stein’s rap and patiently waited for
more of the same. However, no more
shuckin’ and jivin® was to be heard in
the 20 minutes we stayed glued to the
frequency. In fact, all we got was pro-
duced liners saying “More music and
less talk,” which was really too bad,
because we have a suspicion Dr. J.
had plenty to say. The music, de-

_ Washington Roundup_

By BILL HOLLAND

“It’s a good AM stereo exciter but
not a great AM stereo exciter” is the
summation of the FCC’s sci-tech of-
fice on the Harris Model STX-1A’s
harmonic distortion test results.
Therefore, the Mass Media Bureau
has proposed to waive finicky sci-
tech rules to allow type acceptance
for the Harris unit.

The FCC notice seeking comments
on the matter follows the recent an-
nouncement by Chrysler Corp. pick-
ing Motorola receivers over the more
expensive multi-system AM stereo
receivers, a one-two punch that prob-
ably has done little to cheer up Harris
executives. Final decision rests on the
number of stations with Motorola
equipment.

The FCC’s report on the Harris
unit concludes that the quality of
sound between stereo and mono
mode “would not be so great as to
cause most listeners to discontinue
listening,” a phrase that rings of
damning-with-faint-praise to observ-
ers here.

* kK

Radio broadcasters have little to
fear from the increasing popularity of
cable, according to Joe Tiernan of the
National Radio Broadcasters Assn.
(NRBA), who has compiled the re-
sults of several surveys (Group W,
RTNDA, RAB and CBS-FM) that
show an actual increase in daily lis-
tening. The RAB research, for exam-
ple, says radio listening is up from an
average two hours and 40 minutes in
1970 to three hours and 21 minutes.

* Kk Kk

Douglas J. Bennet, a 45-year-old
Harvard PHD, Phi Beta Kappa, for-
mer Capitol Hill aide and top admin-
istrator in the U.S. aid program, has
been elected the new president of be-

leaguered National Public Radio
INIDD)Y

In the announcement meeting Oct.
28, Bennet dismissed questions about
his lack of broadcast or journalistic
background by pointing out his
strengths in management. Bennet
was picked from a field of nearly 100
applicants.

* Kk K

The National Assn. of Broadcast-
ers (NAB) is planning a 25- to 30-lo-
cation teleconference Feb. 23 to help
radio and tv station owners with the
ins and outs of political candidate ad-
vertising during the upcoming presi-
dential election year.

* K K

The FCC has denied a petition for
reconsideration by Newark Radio
Broadcasting in its bid to become the
new licensee of WHBI-FM Newark,
which the Commission, after strip-
ping the license from Cosmopolitan
Broadcasting back in 1974, had
granted to the Global Broadcasting
Group in September for interim
operation.

* Kk Kk

Former NAB chairman Donald A.
Thurston was re-elected as chairman
of the board of Broadcast Capital
Fund Inc. (BROADCAP) Oct. 26 at
its annual meeting here. BROAD-
CAP is a private, non-profit venture
capital fund to assist minorities in the
acquisition of broadcast properties.
Thurston has served in that position
since 1981.

* Kk &,

The U.S. Supreme Court agreed
Oct. 31 to hear an appeal by the FCC
over the scope of the so-called Sun-
shine Act, which requires federal
agencies to hold open meetings. ITT
sued the FCC in 1979, arguing that
some overseas telecommunications
conference discussions some FCC
Commissioners attended violated the

ant
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Vox Jox

scribed as “black contemporary’ in
the SRDS, was wonderful . . . Over
on KMJM, we found the music a bit
mellower during the set we heard
than the continuous beat germaine to
Z-100, and by the time we got around
to checking out the AC and country
outlets, we found a non-stop going to
Baltimore. We weren’t planning on
it, but it was leaving, so we got a
chance to drive around the East
Coast for a couple of days.

WAYVA gave us a surprise Friday
(separate story, page 12), going all-
out top 40, while WXTR was true to
its great oldies format. .. While
we’re on the subject of oldies, Satur-
day nights in Philadelphia are

enough to make even casual fanatics
switch their area code to 215. Be-
tween our favorite, Hy Lit’s Satur-
day night oldies party at Ripley’s on
WSNI, and Mike St. John’s surpris-
ingly good “Original Saturday Night

ASIATIC CONFERENCE—ABC Rock Radio Network was the scene of a re-
cent conference with Geffen group Asia. Pictured from left are KLOS Los
Angeles PD Tommy Hadges; WRXL Richmond PD Charlie West; WYSP Phil-
adelphia air personality Pam Merly; Asia's Carl Palmer; WKLS Atlanta PD
Alan Sneed; the network’s director of programming Denise Oliver; DIR

Oldies Show” on WMGK, not to
mention the AM band resplendent
with WFIL, it was sensory overload
listening to one of our favorites on
Magic, while missing another on
WSNI. When St. John played “Oh
My Angel,” we were convinced he
must have bound and gagged Julian
Breen in a closet somewhere to get
away with that on a Greater Media
station.

* Kk &

Should you be dialing around the
Omaha band, you’ll find KEFM at
96.1. The new class C outlet features
Schulke’s easy listening fare . .. Dr.
Dave returns to Kokomo’s Z-93,
WZWZ, as PD and afternoon jock on
the top 40 outlet, where Tammy
Lively now does nights, coming from
WIOU, the AM side of the operation.
Still to be filled is a morning shift. If

you're interested, contact the Doc.

Faa

Broadcasting’s executive vice president Peter Kauff and president Bob
Meyrowitz; and John Wetton of Asia.
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BILLBOARD RADIO JOB MART |

+ Position Wanted

ADDRESS ALL ADS: JEFF SERRETTE
mentd m ll:n 1515 smum Now York.

= Position sae: (212) 764-7388 (locally) or
Available u%n §f$’3ﬁ. '3‘{;.:' i-sm -2:::1;:'":“
- Services
- $30.00 per inch r-l PAYMENT MUST ACCOMPANY ORDER ==
: Name = o

WE ACCEPT = i
ALL MAJOR L Gay State_ zp |'
CREDIT CARDS : Telephone = l

SERVICES

DEEP VOICE?

WHY are some voices deep and others are not?
HOW can you get more control over YOUR
voice? LEARN about a vitamin that adds reso-
nance! FIND out how to get a personal voice
analysis. A MUST for all announcers. HURRY
this ts a limited publication. SEND $5.00 to:

VOICE STUDIES
P.O. BOX 71-B

NEPTUNE BCH. FL. 32233

CLASSIFIED

ADVERTISING

PAYS.

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current artist bios. Monthly

Calendar. Country Trivia. We do the
research! You sound informed! For

more information write
Inside Country
6000 Fuiton Ave., Suite 12
Van Nuys, CA 91401

WE NEED RADIO PEOPLE

Once again, a very busy time. NATIONAL
currently has job orders from radio stations in
New York City, California, Virgin Islands, An-
chorage, Texas, Florida, Pennsytvania, Wyo-
ming, Oklahoma lowa, Kansas, Missouri,
plus many others, with new ones every day.
These openings are for announcers, pro-
?rammers. news and sales. We need quali-
ied radio personnel to help fill these jobs.
NATIONAL places coast to coast. If you are
seriously seeking radio employment, don’t
delay. For complete details. including regis-
tration form, enclose $1.00 postage and han-
diing to:

NATIONAL BROADCAST
TALENT COORDINATORS
DEPT. L, PO BOX 20551
BIRMINGHAM, AL 35216
ACT NOW: 205-822-9144
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ARTIST—Title, Label

A

-

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

PAT BENATAR-Live From Earth, Chrysalis
YES-80102, Atco

RAINBOW-Bent Out Of Shape, Mercury
THE MOTELS-Littie Robbers, Capitol

THE ROLLING STONES-Undercover, Rolling
Stones

BIG COUNTRY-The Crossing, Mercury

EDDIE MONEY-Where's The Party?, Columbia

THE ROMANTICS—in Heat, Nemperor
THE POLICE-Synchronicity, A&M
QUIET RIOT-Metal Health, Pasha

MICHAEL STANLEY BAND-You Can't Fight
Fashion, EMI-America

JACKSON BROWNE-Lawyers In Love, Asylum

THE MOODY BLUES-The Present, Threshold
ALDO NOVA-Subiject, Portrait
KiSS—Lick It Up, Mercury

SURVIVOR-Caught In The Game, Scotti Bros.

PETER SCHILLING-Error In The System,
Elektra

SAGA-Heads Or Tales, Epic

DURAN DURAN-Seven And The Ragged Tiger,

Capitol
HEART-Passionworks, Epic
THE DOORS-Alive, She Cried, Elektra

ROBERT PLANT-The Principle Of Moments,
EsPeranza/
Atiantic
38 SPECIAL-Tour De Force, A&M
BLUE OYSTER CULT-The Revolution By
Night, Columbia

DARYL HALL AND JOHN OATES-Rock 'N Soul

Part 1, RCA
ASIA-Alpha, Geffen
CULTURE CLUB-Colour By Numbers,
Virgin/Epic
1. 1. TOP-Elininator, Warner Bros.
PAUL RODGERS-Cut Loose, Atlantic
NIGHT RANGER-Midnight Madness, MCA
BILLY IDOL-Don’t Stop, Chrysalis
MOTLEY CRUE-Shout At The Devil, Elektra
STREETS-1st, Atlantic
BOB DYLAN-Infidels, Columbia
DEF LEPPARD-Pyromania, Mercury
STEVIE NICKS-The Wild Heart, Modern

PAUL McCARTNEY-Pipes Of Peace, Columbia

8ILLY JOEL-An Innocent Man, Columbia

TOMMY TUTONE-National Emotion, Columbia

TALKING HEADS-Speaking In Tongues, Sire
DOKKEN-Breaking The Chains, Elektra

WAS (NOT WAS)-Born To Laugh at
Tornadoes, Geffen

THE FIXX-Reach The Beach, MCA
KANSAS-Drastic Measures, CBS
AC/DC—Flick Of The Switch, Atlantic

PAUL KANTNER-The Planet Earth Rock And
Roll Band, RCA

SOUNDTRACK-Mike's Murder, A&M

Top Adds

THE ROLLING STONES-Undercover, Rolling Stones
38 SPECIAL-if I'd Been The One, A&M (12 Inch)
BILLY IDOL-Don't Stop, Chrysalis

BOB DYLAN-Infidels, Columbia

THE ALAN PARSONS PROJECT-The Best Of The Alan
Parsons Project, Arista

BLUE OYSTER CULT-The Revolution By Night, Columbia
Z. Z. TOP-Eliminator, Warner Bros.

NIGHT RANGER-Midnight Madness, MCA

DURAN DURAN-Seven And The Ragged Tiger, Capitol
PAUL RODGERS—-Cut Loose, Atlantic
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ARTIST—Title, Label

AT B ATAR-Lo A

WEEKS
AT #1
3

HUEY LEWIS AND THE NEWS-Heart And [
Soul, Chrysalis

JOHN COUGAR MELLENCAMP—Crumblin’
Down, Riva/Mercury

RAINBOW-Street Of Dreams, Polydor

JOHN COUGAR MELLENCAMP—-Pink Houses,
Riva/Mercury

YES-Owner Of A Lonely Heart, Atco

THE ROLLING STONES-Undercover Of The
Night, Rolling Stones

BiG COUNTRY-In A Big Country, Mercury
QUIET RIOT—Cum On Feel The Noize, Pasha
GENESIS-Just A Job To Do, Atlantic

MICHAEL STANLEY BAND-My Town, EMI-
America

ALDO NOVA-Monkey On Your Back, Portrait
THE MOTELS-Suddenly Last Summer, Capitol
GENESIS-Mama, Atlantic

THE ROMANTICS-Talking In Your Sleep,
Nemperor

SURVIVOR-Caught In The Game, Scotti Bros.

PETER SCHILLING-Major Tom (Coming
Home), Elektra

THE MOTELS-Little Robbers, Capitol
KISS~Lick It Up, Mercury
DEF LEPPARD-Foolin’, Mercury

HUEY LEWIS AND THE NEWS-| Want A New
Drug, Chrysalis

JACKSON BROWNE-Tender Is The Night,
Asylum

DURAN DURAN-Union Of The Snake, Capitol

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say, Columbia

THE POLICE-King Of Pain, A&M

28
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16
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19
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-
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14
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| MOTLEY CRUE-Shout, Elektra

GENESIS-It's Gonna Get Better, Atlantic
SAGA-The Flier, Portrait/Epic
GENESIS-That's All, Atlantic

DAVID BOWIE-Modern Love, EMI-America

CULTURE CLUB—Church Of The Poison Mind,
Virgin/Epic

YES—-Our Song, Atco

38 SPECIAL-If I'd Been The One, A&M
MOTLEY CRUE-If Looks Could Kill, Elektra
THE POLICE-Synchronicity (I, A&M

STEVIE NICKS-If Anyone Falls, Modern

TALKING HEADS—Burning Down The House,
Sire

ROBERT PLANT-Big Log, EsPeranza/
Atlantic ’

HELIX-Heavy Metal Love, Capitol
THE FIXX-One Thing Leads To Another, MCA

ROBERT PLANT-In The Mood, EsPeranza/
Atlantic ]

THE MOODY BLUES-Sitting At The Wheel,
Threshold

THE POLICE-Wrapped Around Your Finger, !
A&M

STRAY CATS—(She's) Sexy + 17, EMI-
America

Di0-Rainbow In The Dark, Warner Bros.
TAXXI-Maybe Someday, Fantasy

THE MOODY BLUES-Blue World, Threshold
GRAND PRIX-Shout, Chrysalis

BILLY JOEL-Uptown Girl, Columbia
HEART-Sleep Alone, Epic
DOKKEN-Breaking The Chains, Elektra
ASIA-The Smile Has Left Your Eyes, Geffen
GENESIS—Home By The Sea, Atlantic

THE ROMANTICS-Rock You Up, Nemperor
GENESIS-Illegal Alien, Atlantic

ROBERT PLANT-Other Arms, EsPeranza/
Atlantic

HEART-How Can | Refuse, Epic
THE ANIMALS-The Night, |.R.S.
THE DOORS-Gloria, Elektra

12

JACKSON BROWNE-For A Rocker, Asylum

| —

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.

Radio

_ Pro-Motions

STATION: KRBE Houston (adult

contemporary)
CONTACT: Sherry Abrams
CONCEPT: Television tie-ins
EXECUTION: As television faces
increasing competition from cable,
many stations find local outlets, espe-
cially UHF independents, anxious to
engage in co-promotions. In Hous-
ton, KRBE and Channel 39 have got-
ten together on the KHTV Gold
Trivia Contest. Each day, KRBE
midday jock Catfish Crouch asks a
trivia question, the answer to which
was revealed on a KHTV program
the previous day. It sounds like a lot
of watching, but the first correct call-
er wins an ounce of pure gold ($477
on the current market), with all other
correct callers within a 20-minute pe-
riod registered for four weekly draw-
ings, and a grand prize drawing later
this month. The weekly drawings
(which may be entered by postcard as
well) award a Curtis Mathis tv val-
ued at $1,000, while the grand prize
is a new Corvette.

* A K

STATION: KBEQ Kansas City
(contemporary hits)
CONTACT: Tom Tradup, producer,
Q-Zoo
CONCEPT: Not
President
EXECUTION: KBEQ morning man
Bobby Mitchell has decided not to
run for President (if he did, the equal
time provisions would just about
wipe out KBEQ's format). However,
he has taken out a full page ad in the
local Manchester, N.H. paper, the
Union Leader, advising residents that

running for

they can submit his name on a write-
in ballot for the Feb. 28 primary. In
the ad, “an open letter to the voters
of the great state of New Hamp-
shire,” Mitchell, who calls the state
*“the gateway to Kansas City,” prom-
ises to reserve 25% of the seats at all
games played by the Chiefs, Royals,
Kings and Comets in Kansas City for
residents of New Hampshire, since
there are no professional franchises
locally. Tickets include free nachos.
Further, he agrees that all automo-
bile license plates in America will
bear the N.H. state motto, “Live
Free Or Die,” to be manufactured by
convicts in New Hampshire prisons.
Additionally, all national monu-
ments, Congress, Yellowstone Park,
and Arthur Bryant’s barbeque res-
taurant of Kansas City, would imme-
diately be moved to the state, to an
area between Manchester and Con-
cord, to be determined later. The
most the station can hope to gain is
some possible naticnal attention
while residents of the Granite State
ponder the meaning of it all.

* Kk X

STATION: KYUU San Francisco
(contemporary hits)
CONTACT: Katie Eyerly
CONCEPT: Airline timetables
EXECUTION: KYUU morning per-
sonality True Don Bleu will be taking
off into the wild Bleu yonder. In con-
junction with Pan Am, the station
has Bleu flying around the world as
quickly as possible. The listener who
guesses closest to the exact number of

(Continued on page 39)
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_ New On The Charts

CLARENCE CLEMONS
& THE RED BANK ROCKERS

The big man with the horn has
stopped long enough at the corner of
E Street and Columbia to lay down a
solo debut for that label, “Rescue,”
which shuffles its way up to 182 on
the Top LPs & Tape chart.

As an outlet for his own musical
direction and local talent, Clemons
opened the Big Man’s West club in
Red Bank, N.J. As the house band
became the Red Bank Rockers, Cle-
mons added longtime friend John
Bowen as lead vocalist and fulfilled a
dream with this LP. “It’s the perfect
example of having a dream, an idea,
and sticking to it until it works out,”
says Clemons of the project.

Born in Norfolk, Va., Clemons at-
tended Maryland State College on a
music and football scholarship as a
sociology major. Brief stints with the
Newark Bears and the original Jersey
Generals and counseling for mentally
retarded youth eventually gave way
to joining Norman Selden’s band

Joyful Noise. .
“Rescue” is the musical workout

you’d expect from the Big Man and
features a host of hot musicians, in-
cluding guitarist David Landau, key-
boardist Ralph Schuckett and the
Boss himself.

For more information, contact

LARRY WILLOUGHBY

Houston-born Larry Willoughby,
entering the Hot Country Singles
chart this week at starred 82 with
“Heart On The Line (Operator, Op-
erator),” spent seven years as a fire-
man until cousin Rodney Crowell
slipped him the word that fellow Tex-
as artist Guy Clark needed a rhythm
guitarist/background singer on the
road.

That began Willoughby’s entry
into professional music. He toured
and recorded with Clark for two
years, concentrating on songwriting
on the side and studio singing with
major artists. In 1981, he signed with
the Oak Ridge Boys’ publishing/pro-
duction company in Nashville; at the
beginning of this year, he signed with
Atlantic America and began cutting
his own just-released album, ““Build-
ing Bridges.”

Produced by Rodney Crowell, the
LP contains a number of Willough-
by’s original material, plus two of
Crowell’s, and several guest artists,
including Rosanne Cash and Hank
DeVito. From fighting flames to kin-
dling them musically is a long haul;
but for newcomer Willoughby, the
transition is a welcome one.

For further information contact
Ted Hacker, Creative Artists Manage-
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Westwood One has contracted
with guitarists Sammy Hagar and
Neal Schon, bassist Kenny Aaronson
and drummer Michael Shrieve to re-
cord six of their Northern California
concert dates later this month for a
90-minute radio special to air in Jan-
uary. The one-off series of shows, fea-
turing material written by Hagar and
Schon, will be taped by Westwood’s
mobile Concertmaster. A live LP for
Geffen Records is also planned.

* K* %

Free delivery and installation of a
13-foot satellite dish is the prize if
your station signs on as a Satellite
Music Network affiliate before Dec.
15. Timed to the introduction of the
syndicator’s new “Rock America™
format (Billboard, Oct. 22), the give-
away is ‘““one of the most exciting an-
nouncements [ have ever made,” ac-
cording to SMN chairman John
Tyler. We feel the same way. It re-
minds us of the ethnic bank we know
that gives you $1,000 for each toaster
you bring in.

* K *

The first offering from Rigel Radio
Productions of Woodbridge, N.J., is
an interview special with Michael
Stanley of the Michael Stanley
Band. Hosted by Dennis Elsas of
WNEW-FM New York, the “Speak

Featured Programming

Easy” debut is available on disk in
both 60- and 90-minute configura-
tions. The bartered program, set to
air early next month, can be obtained
from executive producer Matthew
Baumlin at (201) 324-1189.

* X %

Mutual’s Yuletide specials warm
the cockles of the heart. First, there’s
“Dick Clark’s Fantasy Christmas
Party,” a three-hour gala featuring
such guests as Marshall Crenshaw,
Def Leppard, Mitch Ryder, Smokey
Robinson, Fleetwood Mac, and the
Stray Cats. Country music faves Ed-
die Rabbitt and the OQak Ridge Boys
are profiled in words and song in a
second three-hour bonanza hosted by
Lee Arnold of WHN New York. You
pick the dates: Dec. 17 or 18.

* * %

NBC Radio has a new affiliate—
KGRL Bend, Ore .. .Blair Radio is
now repping WAEV Savannah, vot-
ed 1983 radio station of the year by
the Georgia Assn. of Broadcasters

. .Suzanne Olson, a former director
of international marketing and ad-
ministration for Elektra/Asylum Re-
cords, oversees the newly created in-
ternational division for Westwood
One in Los Angeies.

LEO SACKS.

THE BOOKISH TYPE—Legendary producer George Martin, left, talks with

Pat St. John on the ABC Rock Radio Network’s feature “Rocknotes.” Dur-

ing the seven-part interview, which aired recently, Martin discussed his

new book “Making Music” and Paul McCartney’s new LP “Pipes Of Peace,”
which he produced.

-

SEEKING
MANAGEMENT REPRESENTATION

ANDREW SIMMONS, THE AUSTRALIAN SINGING
SENSATION, HAS MARKED THE LAUNCHING OF HIS
AMERICAN RECORDING CAREER WITH THE RELEASE
OF HIS ADULT CONTEMPORARY SINGLE:

“CAN YOU FEEL THE LOVE”
(Recommended in Billboard Oct. 18th)

PORTFOLIO /TAPES/ RECORD
NOW AVAILABLE FOR REVIEW BY
MANAGEMENT CO.’S
Contact:
NORAND PRODS.
3230 POLARIS #8 LAS VEGAS, NV 89102

(702) 362-7500

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Nov. 7, Simon Kirke of Bad Company and
Wildlife, Guest D.J., Rolling Stone Produc-
tions, one hour.

Nov. 7, Paul Kantner, Rockline, Global
Satellite Network, 90 minutes.

Nov. 7, Quiet Riot, Inner-View, Inner-View
Network, one hour.

Nov. 7-11, Rolling Stones, Inside Track,
DIR Broadcasting Network, 30 minutes.

Nov. 7-12, Y&T, BBC Rock Hour, London
Wavelength, one hour.

Nov. 7-12, Britain's Best, America's Next,
Rock Over London, London Wavelength, one
hour.

Nov. 7-12, Oingo Boingo, OMNI/Pent-
house College Rock Concert, London Wave-
length, one hour.

Nov. 7-13, Eddie Rabbitt, part two, Coun-
try Closeup, Narwood Productions, one hour.

Nov. 7-13, Andrews Sisters, Music Mak-
ers, Narwood Productions, one hour.

Nov. 7-13, Human League, Telephone,
Newsweek-FM, Thirsty Ear Productions, 30
minutes.

Nov. 11-13, Eartha Kitt, The Great
Sounds, United Stations, four hours.

Nov. 11-13, Charlie Rich, Dick Clark's
Rock Roll And Remember, United Stations,
four hours.

Nov. 11-13, T.G. Sheppard, Solid Gold
Country, United Stations, three hours.

Nov. 11-13, Hank Williams Jr., Weekly
Country Music Countdown, United Stations,
three hours.

Nov. 11-13, Artists And Rockers, Rock
Chronicles, Westwood One, one hour.

Nov. 11-13, Moody Blues, The Source,
NBC, two hours.

Nov. 11-13, Jack Lacy, Alan Freed,’60s
Top 40, Don & Deanna On Bleecker Street,
Continuum Radio Network, one hour.

Nov. 11-13, Stray Cats, In Concert,
Westwood One, 90 minutes.

Nov. 11-13, Lacy J. Dalton, Live From Gil-
ley's, Westwood One, one hour.

Nov. 11-13, Pointer Sisters, Budweiser
Concert Hour, Westwood One, one hour.

Nov. 11-13, Pointer Sisters, Pop Concert,
Westwood One, one hour.

Nov. 11-13, Rainbow, Off The Record Spe-
cial, Westwood One, one hour.

Nov. 11-13, One Way, Special Edition,
Westwood One, one hour.

Nov. 11-13, Stan Freberg, Dr. Demento,
Westwood One, two hours.

Nov. 11-13, Motels, Rainbow, Rock Album
Countdown, Westwood One, two hours.

Nov. 11-13, Anita Baker, Zapp, The Count-
down, Westwood One, two hours.

Nov. 12, Waylon Jennings, Part One, Sil-
ver Eagle, ABC Entertainment Network, 90
minutes.

Nov. 12-13, Art Garfunkel, Soundtrack Of
The 60s, ABC Watermark, three hours.

Nov. 13, Dire Straits, Breaks, King Bis-
cuit, ABC Rock Radio Network, one hour.

Nov. 13-19, Tomorrow’s Imports, inter-
view with Souixsie & the Banshees, Rock
Over London, London Wavelength, one hour.

Nov. 13-19, Jim Messina, OMNI/Pent-
house College Rock Concert, London Wave-
length, one hour.

Nov. 14, Dave Davies, Guest D.J., Rolling
Stone Productions, ong hour.

Nov. 14, Def Leppard, Inner-View, Inner-
View Network, one hour.

Nov. 14-20, Alvino Rey & the King Sisters,
Music Makers, Narwood Productions, one
hour.

Nov. 14-20, Ronnie McDowell, Country
Closeup, Narwood Productions, one hour.

Nov. 18-20, Reba McEntire, Weekly Coun-
try Music Countdown, United Stations, three
hours.

Nov. 18-20, Porter Wagoner, Solid Gold
Country, United Stations, three hours.

Nov. 18-20, Mamas & the Papas, Dick
Clark's Rock Roll And Remember, United
Stations, four hours.

Nov. 18-20, Buddy Greco, The Great
Sounds, United Stations, four hours.

Nov. 18-20, Culture Club, Hot Rocks, Unit-
ed Stations, one hour.

Nov. 18-20, Madness, The Source, NBC,
one hour.
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These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number {Dist. Label) (Publisher, Licensee)
ALL NIGHT LONG (ALL NIGHT) WEEKS
Lionel Richie, Motown 1698(MCA) 1

ISLANDS IN THE STREAM

Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb
Brothers/Unichappell, BMI}

UPTOWN GIRL

Billy Joel, Columbia 38-04149 (Joel Songs, BMI)

TONIGHT | CELEBRATE MY LOVE

Peabo Bryson/Roberta Flack, Capitol 5242 (Almo/Prince Street/Screen
Gems EMI,ASCAP/BMI)

HOW MANY TIMES CAN WE SAY GOODBYE

Dionne Warwick And Luther Vandross, Arista 1-9073 (Goldrian, ASCAP)
SPICE OF LIFE

Manhattan Transfer, Atlantic 7-89786
(Rodsongs/D3A/Samusic/Almo,ASCAP)

SAY SAY SAY

Pau! McCartney And Michael Jackson, Columbia 38-04168 (MPL
Communications/Mijac, ASCAP)

THE WAY HE MAKES ME FEEL

Barbra Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome, ASCAP)

Spandau Ballet, Chrysalis 4-42720 (Reformation, ASCAP)

TROUBLE IN PARADISE

farreau, Warner Bros. 7-29501 (Mighty Mathieson/Garden
Rake/Slapshot,BMI)

ONLY YOU

Commaodores, Motown 1694 (0Id Fashion, ASCAP

A LITTLE GOOD NEW

Anne Murray, Caprtol 5264 (Chappell/Bibo, ASCAP)

BREAK MY STRIDE

Matthew erder Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears, BMI)
BABY I L

Deborah AIIen RCA 13600 (Posey/Unichappell/Van Hoy, BMI)
WHAT'S NEW

Linda Ronstadt, Asylum 7-69780 (Elektra) (Marke/Warner
Brothers'erenck/Reaganesque [rim-Co, ASCAP)

DON'T COUNT THE RAINY DAYS

Michael Murphey, leerty 1505 (Tree/Ensign/United Artists/Ides Of
March BMI/K

MAKING LOVE OUT OF NOTHING AT ALL

Air Supply, Arista 1-9056 (Lost Boys, BM!

LADY DOWN ON LOVE

Alabama, RCA 13530 (Maypop/Buzzherb, BM1)

TIME WILL REVEAL

DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP)

TOTAL ECLIPSE OF THE HEART

Bonnie Tyler, Columbia 38-03906 (E.B. Marks/Lost Boys, BMI)
MAKE BELIEVE IT'S YOUR FIRST TIME

Carpenters, A&M 2586 (Music City, ASCAP)

NEVER SAY NEVER AGAIN

Lani Hall, A&M 2596 (Taliafilm, ASCAP)

SAY IT ISN'T SO

Daryl Hall & John Oates, RCA 13564 (Hot-Cha/Unichappell, BMI)
NEVER SAY DIE

Cliff Richard, EMI-America 8180 (Sookloozy/Chappell, BMI/ASCAP)
TENDER IS THE NIGHT

Jackson Browne, Asylum 7-69791 (Elektra) {Olas/Kortchmar/Night
Kitchen,ASCAP)

SUDDENLY LAST SUMMER

The Motels, Capitol 5271 (Clean Sheets, BMI)

TELEFONE (LONG DISTANCE LOVE AFFAIR)

Sheena Easton, EMI-America 8172 (Mighty Mathieson/Slapshot,BMI)
| NEED YOU

Pointer Sisters, Planet 13639 (RCA) (Porchester/Dale
Kawashma/Orca/Day To Day, ASCAP/Neches River, BMI)

| GUESS THAT'S WHY THEY ALL IT THE BLUES

Elton John, Geffen 7-29460 (Warner Bros.) (Intersong, ASCAP

LADY LOVE ME

George Benson, Warner Bros. 7-29533 (Hudmar, ASCAP/Newton
House/Careers, BMI)

HOW AM | SUPPOSED TO LIVE WITHOUT YOU

Laura Branigan, Atlantic 7-89805 (April/Is Hot, ASCAP/Blackwood, BMI)
| JUST CAN'T WALK AWAY

Four Tops, Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)
THE SOUND OF GOODBYE

Crystal Gayle, Warner Bros. 7-29452 (Parquet/Lawyers Daughter, BMI)
TELL HER ABOUT IT

Billy Joel, Columbia 38-04012 (Joel Songs, BMI)

NO ONE CAN LOVE YOU MORE THAN ME

Melissa Manchester, Arista 1-9087 (Chappell, ASCAP)

SEND HER MY LOVE

Journey, Columbia 38-04151 (Twist And Shout/Weed High
Nightmare/Colgems-EMI, ASCAP)

P.Y.T. (PRETTY YOUNG THING)

Michael Jackson, Epic 34-04165 (Eiseman/Hen-Al/Kings Road/Yellow
Brick Road, ASCA Pg

ALLERGIES

Paul Simon, Warner Bros. 7-29453 (Paul Simon, BMI)

LADY, LADY, LADY

Joe “Bean” Esposito, Casablanca 814430 (Polygram)
(Intersong/Famous/GMPC, ASCAP)

ONE PARTICULAR HARBOUR

Jimmy Buffett, MCA 52298 (Coral Reefer, BMI)

ONCE BEFORE | GO .
Peter Allen, Arista 1-9082 (Wootnough/Jemava/Warner-Tamerlane/Mitk
And Cookies, BMI)

PROMISES, PROMISES

Naked Eyes EMI-America 8170 (Rondor/Almo ASCAP)

YOU PUT THE BEAT IN MY HEART

Eddie Rabbitt, Warner Bros. 7-39512 (Malven/Cottonpatch/Dejamus, ASCAPY

BABY, WHAT ABOUT YOU

Crrstal Gayle, Warner Bros. 7-29582
(Elektra/Asylum/Mopage/Cotillion/Moon & Stars, BMI)

HUMAN NATURE

Michael Jackson, Epic 34-04026 (Porcara/John Bettis/WB, ASCAP)
RAINBOW'S END

Ser%io Mendes, A&M 2563 (Warner-Tamerlane/Haymaker, ASCAP/David
Batteau, BMI)

KING OF PAIN

The Police, A&M 2569 (Magnetic, BMI)

TAKE IT TO THE LIMIT .

Willie Nelson And Waylon Jennings, Columbia 38-04131 (Cass County/Red
Cloud/Nebraska, ASCAP)

DON'T YOU KNOW HOW MUCH | LOVE YOU

Ronnie Milsap, RCA 13564 (Kelso Herston, BMI)

YOU KNOW WHAT TO DO

Carly Simon, Warner Bros. 7-29484 (C'est/Maya Productions/Redeye,
ASCAP/Hythefield, BMI)

Q Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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National Video’s Berger:New Flap |  NewProducts |

Retailing

Support Of First Sale Repeal Angers VSDA Members

By EARL PAIGE

LOS ANGELES—Ever since Na-
tional Video chief Ron Berger began
testifying in support of First Sale
Doctrine repeal at Capitol Hill hear-
ings, he’s been a controversial figure
among his colleagues. However, his
maverick position at the most recent
hearings caused even more of a stir.

A number of Video Software Deal-
ers Assn. (VSDA) directors are com-
plaining bitterly about Berger’s ap-
pearance during the Oct. 27 House
Judiciary subcommittee hearings on
the embattled Consumer Video
Sales/Rental Amendment of 1983,
the so-called First Sale repeal bill. “I
know they (VSDA members) are say-
ing that in San Francisco (at VSDA’s
convention) I was supposed to have
said I would never testify again. They
misunderstood what I said,” Berger
argues. “What I said in San Francis-
co was that I would not testify again
unless my dealers asked me to do so.”

Berger’s testimony, favoring H.R.
1029, seemed all the more galling to
VSDA leaders who amassed the
trade group’s largest asssault to date
on Capitol Hill. Only two of VSDA’s
15 directors failed to show, and so
many other dealer and distributor
people came that VSDA’s Oct. 25
board meeting looked like a mini-
convention, according to several di-
rectors. “We invited them all. There

were about 30 people,” says Jack
Messer, a director from Ohio who is
particularly critical of Berger.

As head of a Portland, Ore. fran-
chise firm that he took public and
then reacquired under private owner-
ship, Berger held off joining VSDA
or recommending that his stores join,
insisting he was uncomfortable be-
cause the group, an adjunct of the
National Assn. of Recording Mer-
chandisers (NARM), allows whole-
salers to join. However, just prior to
VSDA's August convention, Berger
did join.

Of his following the dictates of his
franchisees, Berger explains, “At the
VSDA convention, I was surprised at
the nearly unanimous opposition to
H.R. 1029 and the tone of the opposi-
tion. I decided to see if my percep-
tions were off, and so at our annual
dealer convention, Oct. 17 in Fort
Lauderdale, I put the issue before 113
of our 200 store owners.” Berger says
that after a debate between studio
representatives and independent dis-
tributors, the vote went “100 to 3 to
favor the bill.”

To charges by VSDA directors
that he has “brainwashed” his fran-
chisees or that he has sold out to the
studios, hoping to gain exclusive dis-
tribution windows for titles through
the 200 National Video stores, Berger

IN FACE OF TOUGH COMPETITION

responds in an understanding tone.

He insists that VSDA’s basic mem-
bership of entrepreneural dealers
finds it difficult to consider that fran-
chise operators have a different view:
“Our operators view themselves in
more of a partnership with the stu-
dios. They seem to feel the studios
have as much of a right to maximize
their profits from rentals as stores do.
Our objection (to VSDA’s stand) is
not so much one of substance as one
of tone. We feel that if we are to ar-
rive at a workable plan, no matter
what that might be, we’re going to be
more successful if we treat the stu-
dios fairly.

if we don’t, I'm afraid the studios
will simply find other outlets for
marketing  prerecorded  movies,
whether by setting up their own
chains of stores, going to videodisk
only, deciding to do more with cable
television, working with cable televi-
sion, working with mass merchandis-
ers or whatever.”

Berger claims National Video is
moving ahead despite business condi-
tions that have allowed others
growth in video franchising. He says
that a training school is now open in
the Chicago area, and that the 500th
franchise sale was announced at the
national convention even though
onty 200 stores are now in operation.

Video Show’s Owners Surviving

LOS ANGELES—With the possi-
ble passage of video rental legislation
auguring the prospect of even tough-
er competition between record/tape
chains, mass merchandisers and
smaller video specialty shops, Chris
and Rudy Neely, operators of Video
Show in suburban Fullerton here, are
determined to be survivors.

“We're going to survive because
our (total store volume) percentage

of sales is growing, it’s 40% already,”
says Chris, who held down Video
Show while her husband was lobby-
ing in Washington as part of the re-
cent Video Software Dealers Assn.
(VSDA) effort.

Moreover, Chris Neely believes
pioneer video specialty dealers have
learned enough tricks of the trade to
out-perform the come-lately record/
tape chains and mass merchandisers,

TOUR PROGRAMS

BUTTONS

WHAT SELLS
BESIDE(S)
RECORDS?

2

POSTERS

LOVERBOY ll:! \ﬂl‘\!‘fi!?;j
" BUMPER STICKERS

Many record stores are finding long profits In rock-n-roll
accessorles from C.P. Rock! Posters, tour programs, buttons,
patches, etc. Everything in our huge selection is fully licensed
and absolutely guaranteed to sell!

California Posters
6601 Elvas Avenue
Sacramento, California 95819

PAINTER HATS

Cali toll free 1-800-852-3087
In California 1-800-852-8871

Write for a free complete catalog.
Wholesale and retail requests welccme! ]

the latter touted as likely to benefit
from any eventual new video rental
legislation.

Like many video specialty dealers,
Chris and Rudy envision various sce-
narios. One would be a return to the
confusion of studio rental plans that
stymied them when they opened their
small store in 1981 on North State
College Road. Another might be
mass merchandisers obtaining exclu-
sive release “windows™ on certain
titles.

Thus, Chris and Rudy are lobby-
ing vigorously against passage of the
Consumer  Video  Sales/Rental
Amendment of 1983, and have visit-
ed Congressman William Danne-
myer of the 39th district here. “Rep-
resentative  Dannemyer  didn’t
indicate which way he would vote
(on the bill), but he did say his gut
level feeling was that big business has
already got theirs and it was best to
go with the young, small and new
businesses,” Chris says. “We were
happy with the visit and Rudy got
other appointments in Washington as
a result.”

Tracing Video Show’s history, she
points out that the store was atypical
in that originally it was a testimonial
outlet for franchiser Video Cross
Roads International, founded by Jim
Lahm. The Neelys were always
“catching jealous flak™ from other
VCRI stores and independent deal-
ers. The store’s name change is a re-
sult of reorganization now taking
place at VCRI.

VCRI franchise affiliation had its
ups and downs. The Neelys say
Lahm taught them a lot, but some
policies were rigid. “We've just
changed from a two-day rental for-
mula to a more flexible one. It was $8
for two days, $6 for club members for
two days, but there was no provision
if a customer wanted a movie for just
one night,” Chris says. “Now we can
accommodate that customer” (at $5
for one day).

" (Continued on page 28)
www americanradiohistorv.com
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RCA’s Christmas videodisk promotion will be highlighted by a free six-
pack of stereo music disks for anyone buying a stereo player. Consumers
will have a choice of two six-packs.

Pioneer Video of Montvale, N.J. recently introduced the LD-¥1000, an in-

dustrial laser videodisk player that is tailorec for external computer con-

trol In original equipment, industrial and other high usage environments.

Typical applications include simulators, high level CAl systems and arcade
video games.
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15¢ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.

Special Volume Rates

We Buy Used and
Obsolete Cards

Other Designs Available
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5331 N Tacoma Indianapolis. ndiana 46220
[317) 251-3918 or {317) 2834321
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Gonzales Music Emerging As Louisiana’s Largest Chain

LOS ANGELES—Sixteen-year-
old Gonzales Music, which is bidding
to become the largest Louisiana-
based retail chain with the imminent
addition of five units in Baton Rouge,
reflects steady and careful growth,
according to general manager Ran-
dall Anderson.

Anderson sees Gonzales Music’s
success as all the more significant in
light of the fact that, because of its
oil-based economy, the area of Loui-
siana in which it is based has been
one of the last regions in the U.S. to
recover from the recession.

Gonzales Music began as a single
store in the town of Gonzales in 1967
and currently consists of 11 Music
Center units, which basically circle
New Orleans and Baton Rouge, and
a one-stop. Anderson says the chain’s
growth reflects a trend to new store
siting.

Chain founder Roy J. Shaw, 41, is

working with a real estate developer
in Baton Rouge, Anderson says.
“Developers feel that America is
about ‘malled out,”” he notes.
“There’s saturation. The new trend is
to a cross between the older strip cen-
ter and the outside shopping center,
which in Baton Rouge we’re calling
the theme shopping center.

“What’s hurting malls,” Anderson
continues, “is that there are just no
longer enough anchor stores, the
larger department outlets. Now
shopping center developers are look-
ing for a new type of anchor—gro-
cery and drug stores. They also like
record stores.”

Gonzales’ move into Baton Rouge,
where it will first open in a French-
themed Acadian Village center,
marks dramatic growth in several
ways. Until now, the chain has for
the most part not confronted such
national competition as Cam-=lot En-

terprises, Record Bar and Sound
Shop directly in the metro New Or-
leans and Baton Rouge markets.

In addition, Music Center has not
previously gone heavily into radio.
“*Our customers listen to mostly New
Orleans and Baton Rouge radio,
where we couldn’t serve them,” An-
derson notes.

The Baton Rouge invasion will
also be a test of how well Music Cen-
ter’s full list philosophy holds up.
The chain has remained at list for
years because it features a record
club with a buy 10, get one free offer,
averaging out $8.98 LPs to $8.16,
Anderson says. Singles are sold at
list, too, with prices working out to
$1.99 via the club.

The record club also gives Music
Center a vehicle to reach its custom-
ers via an 11,000-circulation newslet-
ter featuring contests. The newsletter

(Continued on page 33)

How The Music Center Chain Grew

Music Center opened in 1967 in Gonzales, La., where the chain is now
headquartered. The original store was not moved for 14 years, though a one-
stop was added in Gonzales in 1973. The Music Center stores average about
3,000 square feet in size.

1971: Store #2 opened in La Place, near New Orleans. The first of two
units to try video rental, it is now being moved to the new Riverlands Shop-
ping Center.

1974: Store # 3 opened in Hammond, near the campus of Southeast Loui-
siana Univ. Store #4 opened in Baker, north of Baton Rouge.

1975: Store #5 opened as the second Gonzales unit; all stores now under
Music Center banner.

1976: Store #6 opened in Houma, south of New Orleans, and # 7 opened
in Slidell, north of New Orleans.

1978: Store #8 opened in Thibodaux, near Nicholl's College, and #9
opened in Houma.

1978-82: Renovation and relocation of stores. Store # 10, with video rent-
al, opened in Houma in 1982.

1983: Store # 11 opened in Slidell. Groundwork laid for moving into Ba-
ton Rouge next year with five stores.
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Give Us A Break Advertising
* % * SALUTES * x %

RAINB@W RECORDS

For their inovation and leadership as
exhibited in past promotional efforts in the Bay Area.

July-August 1981.....................Save the Coupons™*
......................... 7-Up Recyclathon
................... Rainbow Bonus Bucks
............ .. Buy aTape-Geta Check*
......................... 7-Up Recyclathon
Dec.’'82-March'83....... civreveenee......Free Records**
........ civieeeeennn.....7-Up Recyclathon

June-July 1982
August 1982 ...

April 1983 ........
May’'83-0Oct.'83

June 1983........
August 1983 ... ..
September 1983
The Future.......

Patrice Catanio, Advertising Director

T More to Come-Stay Tuned

*Special thanks to Bobby Slaton & Rudy Paige
** In association with Leber- Krebs, New York (Thanks Mark!)
*xx Special thanks to Robert Blades & Concord Pavilion

Remember, almost anywhere you go you’ll find a Rainbow!

........... Concord Pavilion Summer
Promotion***

ceeenn......Mystery Vacation Contest
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POPULAR ARTISTS

This fisting of new LP/Tape releases is de-
signed to enable retailers and radio program-
mers to be up-to-the minute on available new
product. The following configuration abbrevia-
tions are used: LP—album; EP—extended
play; CD—Compact Disc; CA—cassette; 8T—
8-Track. Multiple records and/or tapes in a
set appear within parentheses following the
manufacturer number.

ACCEPT

Restless and Wild
LP Portrait, BFR 39213 {CBS)
CA BRT 39213......

ANT, ADAM

Strip
LP Epic FE 39108.....

no list
.no list

no list

CA FET 39108 ... ....no list
BASIL, TONI
Toni Basil
LP Chrysalis FV 41449 ... .....no list
CAFVT 4144 RO T 3 1111

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201% Lockheed Way.
Carson City, Nev 83701

P'eSSin'

_ N .

Color Separations J

I =

2832 Spring Grove A;f:nue
Cincinnati, Ohio 45225
{513)681-8400

. BIG APPLE
ENTERTAINMENT,
a leading distributor of home
entertainment products, serving
dealers from coast to coast.

OVER TEN MILLION
DOLLARS IN INVEN-
TORY AT ALL TIMES.
We sell Major Brands only:—
sPanasonic ¢JVC eAtari
*Toshiba e¢Jensen +Sony
*Sanyo eTimex <*Epson
sClarion e¢Audio Technica
*Pioneer *Activision *RCA *M.
Network *Mattel *Colecovision
*Commodore eTeac.

NAME
TITLE

COMPANY

TELEPHONE

ADDRESS

CITY

STATE

BIG APPLE

ENTERTAINMENT
15 PARK ROW,
NEW YORK CITY
NEW YORK, 10038

DEPT. BB

300 PAGE AUDIO/VIDEO/
COMPUTER, ELECTRONICS CATALOG

SEND TODAY FOR YOUR FREE 300 PAGE
BIG APPLE CATALOG OR CALL TOLL-FREE

1-800-221-3191

(2312) 233-0747

IN NEW YORK CALL:

. WE OFFER OUR
CUSTOMERS THE
FOLLOWING SERVICES:
+Daily Specials *Product infor-
mation by Phone *Export Divi-
sion +One Stop Distribution
sMonthly Newsletter on Our
Specials

. LARGE SELECTION AND

EXTRA PROFITS. Take a
bite of the Apple and call
(1-800) 221-3191

New LP/ Tape Releases

BOB
Backward
LP Dumb 7589..........
BROWNE, TOM
Rockin’ Radio
LP Arista AL8-8107

BROZMAN, BOB
Snapping The Strings
LP Kicking Mule KM-322
CARNES, KIM
Cafe Racers
LP EMI America SO-17106
CLEMONS, CLARENCE, & THE RED
BANK ROCKERS
Rescue
LP Columbla BFC 38933
DAVIS, MAC
Who's Lovin’ You
LP Columbia FC 38950 (CBS).
CA GCT 38950
EARTH, WIND & FIRE
Electric Universe
LP Columbia QC 38980
CA QCT 38980...... .
EMMONS, BLAKE
First Flight
LP Columbia FC 38995 ... ...
EXILE
Exile

LP Epic B6E 39154 (CBS)
CA B6T 391

Video Show S
Owners Survive

® Continued from page 26

...$7.50

.no list

..no list
.no list

She acknowledges that Lahm insti-
tuted two-day rental formulas be-
cause he hoped to stimulate quick
rental volume so stores could, in ef-
fect, earn enough rental income to
compensate for sales of movies even
at high 1981-82 list. She says she is
ordering 800 copies of “Raiders Of
The Lost Ark,” and expects to sell off
all but 10 or so kept for rental be-
cause she and Rudy have learned
“how to sell movies.”

She adds, *“Our whole approach is
personal. We know our customers.
We’ve never worked with deposits.
Our policy is a good smile and a driv-
er’s license. We were lucky, never
ripped off,” she says, alluding to a re-
cent local VSDA chapter session on
small claims court techniques to nab
welchers (Billboard, July 30).

Rental is going to continue to be
important to business, she feels, and
involves techniques too cumbersome
for chains to master. “We even in-
volve our five-year-old son,” she
says, emphasizing that small stores
need to be tight family operations,
too.

Among the trade tricks the Neelys
have devised is one Chris terms the
“five check points” for returned pre-
recorded videocassettes: matching
the identity of the movie with its shelf
storage case; checking to insure the
store mark is still intact; verifying
that the original leader is still at-
tached; making sure it’s rewound;
and placing the title back in library
with the weight (wound end) down.

Rental return bureaucracy, Mrs.
Neely admits, is a baffling procedure
for stores. “‘One trick we have is to
have a simple Avery label on each
movie; we just write in the customer’s
name, stamp the date and other data
with one of those adjustable daily
stampers. We learned all this the
hard way.”

Dealers’ horror stories of opening
on Monday morning to find piles of
returned movies jammed through the
door slot amuse Chris Neely, who
suggests a simple solution: “Get in
early and stay ahead of it. Those peo-
ple on the outside are being run off if
you're not open when they bring
back the movies.

“We take reservations, always
have, even months in advance, say
for New Year’s Eve (the biggest vol-
ume day of the year for video special-
ty). So on a Monday morning you
can have movies all ready for these
weekend customers that they re-
served Friday or Saturday.”

The Neelys still close Sunday, even
though competition from Licorice
Pizza and Wherehouse is heating up
in Orange County. They have one
employee, not a family member.
Their whole approach is having and
selling fun, she says. EARL PAIGE
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GRANT. AMY
A Christmas Album
LP Myrrh MSB-6768

INSTANT FUNK
Kinky
LP Sal Soul SA-8564

GIBSON, JON Té-IE JAM
Standing On The One nap
LP Constgellanon 9602681 {Etektra) LP Polydor 815 537
JONES, TOM
H@:SLSéEx:ﬂYLOU Don’t Let Qur Dreams Die Young
LP Warner Bros. 23961 LP Mercury 814 448
JUDD, PHIL
HEAVEN

The Swinger
LP MCA-36007
CA MCA-36007

Where Angels Fear To Tread
LP Columbia BFC 389387

HIGHWAY CHILE Soa
Storybook Heroes
/ . LP Moby Dick BTG-1031. ..$8.98
LP Mirus Music MRG 600003...........$6.98
CA MRGA4 60003 ... $6.98 CAIBIG2103 ~REE

HILL, KATHI, & JANET MC MAHAN
Back At The Creekbank
LP Impact RO 3721

(Continued on page 39)

IDOL, BILLY To get your company's new album and

F{?’bce': Yell = 5. tape releases listed, either send re-
rysalis 4145 ....no list F ion i

CA FVL 41450 = e lease sheets or type the mformation in

the above format on your letterhead.
Send to Kim Freeman, Billboard, 1515
Broadway, New York, N.Y. 10036.

INGRAM, JAMES
It's Your Night
LP Qwest 23970 (Warner Bros.)

it -im_-- - ._ £

THE LARGEST SELECTION /
quw Full Colog, Full Size
Yo Order Call
1-800-292-2902

"~ Send $1.00 for Mai! Order Catalogue
ARTEMIS INC., 162 W. 21ST., NE# YORK, N.Y. 1801
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PRECISION
SOUND —
IT'S
SOMETHING

Fresh Aire V is now available on high
quality recordings for the Audiophile, and
the sound is really something.

To order Fresh Aire V, the Collector
Series of Fresh Aire I-IV, or any album from
our large inventory of Audiophile record-
ings, call the toll-free number.

bt

recision Sound
& Marketing, Ltd.

To order call 1-800-547-7715
Precision Sound Marketing

1687 Willamette

Eugene, Oregon 97401

{within Oregon call 503-345-0377)
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This column offers dealers a sam-
pling of major new folio releases.

Columbia Pictures Publications is
offering a “November Harvest Spe-
cial,” in which dealers have a *‘U-Pic
Month” that allows a 50% discount
with the purchase of 50 books. As the
firm puts it, the week-by-week No-
vember promotion is a “‘no books
held back” push. Newcomers from
Columbia include “Ronnie Milsap/
Keyed Up,” ($9.95), a matching folio
of his RCA album; “50 Popular Gi-
ants-Vol. 1" ($9.95), and ““The Best
Easy Piano Book, Vol. 4" ($12.95).
There’s also an April/Blackwood
“browsers” offering in which 13
copies of Billy Joel's “An Innocent
Man” are available at a dealer cost of
$59.70, a 50% discount with one free
copy. Two each of eight other Billy
Joel matching folios are available at a
50% discount at a dealer cost of
$34.80. Two each of Dan Fogelberg’s
matching folios are being sold at
$26.38.

At Warner Bros. Publications,
“Rush Complete” has a list of
$19.95, while a classical guitar book,
“Chariots of Fire & Other Great
Movie Themes” ($4.95), and “Dan
Coates’ Top Standards” ($4.95) for
very easy piano complete the firm’s
latest releases.

Hal Leonard’s new items include

- New
_Products

Lebo/Peerless of Bloomfield, N.J.
introduces a space-saving floor
display that houses 32 cassettes
and retails for $5.50. Available in a
variety of colors, the unit’s dimen-
sions are 29V inches wide by 172
inches deep and 57 inches high.

s S
Jayson Electronic Systems of Chi-
cago has introduced a line of Ce-
lebrity software to work with the
Japanese “karaoke”, a singing ma-
chine. Each 8-track tape features
instrumental arrangements and
lyric sheets. Pop/rock, love songs,
oldies, country and Broadway mu-
sical tapes are among the selec-
tions available.

1

_ PrintOnPrint___ |

“Kenny Rogzers’ Eyes That See In
The Dark™ ($7.95), ““A Flock of Sea-
gulls” ($8.93) and “Staying Alive”
($8.35). In the country field, the
company’s rew releases are “Coun-
try Superstars Of The '80s” ($7.95),
“Easy Listening Country” (37.95),
“Ccuntry Gospel US. A" (§7.95)
and “1.O.U. & Other Top Country
Hits” ($5.95). New wave gets big
play in, you guessed it, “The Best of
New Wave Rock” ($5.95), featuring
matzrial cut by Duran Duran, David
Bowie and Culture Club.

Retailing

Artists Flock To Rochester’s House Of Guitars

By EARL PAIGE

LOS ANGELES—After 20 years
in the busmess, Armand Schau-
breeck is still as enthusiastic as ever
about his House Of Guitars in Roch-
ester, N.Y., which may be why a
seeming endless stream of recording
artists do in-store promotions there.

“They kncw in-stores with us will
be handled professionally,” says
Schaubroeck 39, who along with his
brothers Bruce, 36 and Blain, 34,
manages the unusual combined re-
cord store end musical instrument
business. “Even the unknown acts

have heard that w= make them look
good when they appear here,” Schau-
broeck says.

One key reason why acts like to
show up is the company’s growth
into a truly vertica. operation, from a
record label, Mirror Records
(launched in 1967), to the dist-ibu-
tion wing of the firm, now twice its
original size and growing stezdily.
Schaubroeck himsezlf has released six
albums on Mirror with the banc Ar-
mand Schaubroeck Steels. The lzbel’s
current release is ‘‘Here Come The
Chesterfield Kings,” featuring a1 act

that does "60s matenal.

House Of Guitars does about half
of its retail volume in musical instru-
ments and the other in a diverse mix
of merchandise wita heavy concen-
tration in records/:apes—especially
prerecorded tapes, he says. “We built
our own cases alonz one wall. Cus-
tomers can inspect the tapes closely,
but the cases are still locked. We sell
$8.98 cassettes at $5.98 and LPs at
$5.89,” he says, adding that the nine-
cent difference “just happened;
there’s no big philosophy behind it.”

(Contiiued on page 31)

| INTRODUGING SKC

THE MOST PROFITABLE VIDEO

CASSETTE TAPE YOU CAN SELL.

And one of the easiest. Easy because of
planned national consumer advertising; co-op
advertising;, merchandising programs with dis-
plays, banners, countercards, brochures; and
regional campaigns with dealer ligtings.

Also, there are consumer promotions to
generate excitement, volume discounts, a
craative pricing strategy and conwenient

warehousing.

Behind this multi-million dcllar

iniroduction is a company with the
marketing muscle to make it work.
Sunkyong, with $6.3 billion in
seles, is #62 on the Fortune 500
International List (ahead of
TDK, Fuji and Sony) and #1 in
growth—we grew a stagger-

ing 233 percent last year

alone.

Obviously we’re doing

a ot right and our SKC
brand-is a perfect ex-

ample. Learn. more
about how you can
grow" -and - profit
with Sunkyong.

7:720

Dept. GS, 30 Congress Drive, Moonachie, NJ 07074
orcall{201) 440-5006. In Californa cail (213} 327-5010.
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T (- Billhoard
7 hrings you to GES

Billboard

If you are a marketer of consumer electronics  The power of Billboard can take you

software or hardware (games, computers, there and everywhere. Because in addition to
tapes, accessories), there are times when to its regular weekly, worldwide circulation,

sell effectively, it seems you have to be every-  Billboard will be distributed to convention
where at once. Especially at the Winter Con-  attendees. Your ad in our expanded editorial
sumer Electronics Show in Las Vegas, where  section covering CES in the January 14 issue
tens of thousands of potential customers will  willbe seen all over CES...evenif youcan’'tbe.
gather under four roofs. You need to reach

them, even if you don’t go to the show.

Billboard...the trade publication that takes your
message to CES and beyond: to all the important
buyers and influentials.. . retailers, wholesalers, rack
jobbers, manufacturers, reps and other potential
customers.

Issue Date: January 14
Ad Deadline: December 23

For advertising details, call Ron Willman in New York at
(212) 764-7350, Diane Daou in Los Angeles at (213) 859-5312,
or contact any Billboard Sales Office around the world.

® The International Newsweekly of
I r Music and Home Entertainment
1515 Broadway, New York, N.Y. 10036

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145;
Toronto, Canada: 416-365-0724; London, England; (01) 439-9411; Paris, France: 1-738-4321;

Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158; Madrid, Spain: 232-8000, 231-8319;
Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033.

Las Vegas

Convention Center/Annex
Hilton Hotel « Riviera Hotel
January 7-10
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Artists Flock To House Of Guitars

conjunction with WPXY-AM-FM,
every customer received a free set of
strings and could get his guitar re-
strung by Ovation experts.

With WOMF-FM, an AOR sta-
tion, the store combined on a promo-

® Continued from page 29

Schaubroeck charactenizes the in-
ventory as “just about everything in
recorded music that is available. If
we can’t find something as a cutout,

Retailing

tion for Journey drummer Steve
Smith’s album *“Vital Information.”
WMIQ, formerly AOR-formatted
and now a top 40 station, also coop-
erates with the store on promotions.

It’s not uncommon for artists to go

out of their way to come to House of
Guitars. Dave Davies of the Kinks
was at the store for a promotion-only
tour and participated in a Warner
Bros./Gibson event. “Our wall is
pretty well filled up,” Schaubroeck
says of an area devoted to recording
acts’ signatures.

House Of Guitars is located in a
building dating to 1890 that once
housed the farm organization
Grange. A stage pnce used for dances
is now utilized for the in-stores. The
way Schaubroeck talks, the company
may well be growing out of the con-
fines of that location.

we look to imports.” House of Gui-
tars’ inventory 1s so diverse, and
made up of so many single copies of
things, that computerization would
be a real problem, he indicates.

In the last year, the firm has added
video software and hardware, spe-
cializing in music video “and just a
sprinkling of feature films with heavy
music emphasis.”” Licensed T-shirts
and jerseys are important adjuncts in
the other non-music categories. The
firm is also a Ticketron outlet.

If there are any formulae to suc-
cess that stand out above others,
Schaubroeck mentions the store’s
penchant to “show all our inventory.
We build displays from the floor to
the ceiling.”

Then there are the in-store promo-
tions House Of Guitars works with
various local stations, along with mu-
sical instrument firms. For an Oct. 22
Ovation guitar clinic publicized in

ROCHESTER

LANDMARK—The
three Schaubroeck brothers, from
left, Blaine, Armand and Bruce,
pose outside 20-year-old retail
outlet House Of Guitars.-

Software Firm
Aims To Teach
Computer Literacy

NEW YORK-—Teaching comput-
er literacy is the primary goal behind
a new software firm, Knoware Inc.,
started by several top-level veterans
of the business computer software
area in Cambridge, Mass. Thomas
Towers, former vice president of Vi-
siCorp., Archie McGill, former presi-
dent of an AT&T computer division,
and two MIT educators, John Dono- l
van and Stewart Manick, master-
minded this start-up operation. [

The company’s flagship software
package is a $95 game in which play-
ers start out in the mailroom of a cor-
poration and attempt, via a series of
problem-solving exercises, to climb
the corporate ladder. The corporate
climb involves mastering word pro-
cessing, spread sheets, data storage,
communications and other computer
skills. As players near the top—
chairman of the board—they are pre-
sented with such problems as invest-
ing the company’s money and setting
up stock portfolios.

DISC PLAYER.

You are looking at an invention so
extraordinary that High Fidelity maga-
zine has hailed it as “the most fundamen-
tal change in audio technology in more
than eighty years.”

A piece of audio equipment that
permits you to hear something you've
never heard before: perfection.

Sony is pleased to raise the curtain
on the world's first digital audio compact
disc player. The CDP-101.

THE END OF HI-INFIDELITY.

The CDP-10] uses a laser beam to
play compact discs that hold far more
musical information than conventional
records ever could. The result: fidelity
and depth of sound that no conventional

© 1983 Sony Corp. of America. Sony is a registered trademark of the Sony Corp. | Sony Drive, Park Ridge. New jersey (07656

ful too. Because the digital discs are
read by laser beam, there is absclutely
no physical wear. Nor is there any dis-
tortion from such annoyances as dust,
fingerprints or even scratches. The laser
simply sees through them.

Equally ingenious, an infrared re-
mote control lets you select tracks with-
out budging from your armchair.

While an ever-expanding li-
brary of compact discs lets you lis-
ten to your favorite artists asthough
you, and your armchair, were cen-
tered in the spotlight above.

Maybe most important, the
CDP-101 is fully compatible with the &
conventional equipment you may Own.

wWwWw.americanradiohistorv.com

Sony creates seventh row;, center. Forever.

INTRODUCING THE SONY COMPACT turntable could ever deliver.
This highest of fidelity remains faith- pact Disc Player soon. For a sound you
can't believe, from the audio innovator
you assuredly can.

SONY.

THE ONE AND ONLY

We suggest you hear the Sony Com-
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Survey for Week Ending 11/12/83
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432-05 Atlantic Avenue, Richmond Hill, N.Y. 11418

Enterprises, Inc.
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DEF LEPPARD

u2

The Largest Selection
Fully Licensed Posters
and other youth oriented merchandise

To order call TOLL FREE
1-800-221-6730
in New York 212-441-5500
New 1984 fuli color catalogue
available.

DEALERS ONLY
FUNKY ENTERPRISES, INC. ,

Ny

Billboard

Classical Albums
CHART RESEARCH PACKAGES

The definitive lists of the best-selling albums year by

year, through the entire history of the Classical LPs chart.

Based on the authoritative statistical research of the
music industry’s foremost trade publication.

THREE TITLES AVAILABLE:

Number One Classical Albums, 1969 through 1982.

Lists Billboard issue date, title, artist and label of the
number one record of each week. $20.00

Top Ten Classical Albums, 1969 through 1982. Lists

title, artist and label of every record which reached
number 10 or higher on Billboard’s Classical LPs chart.
Listed alphabetically within each year. #1 records are
indicated. $20.00

Top Classical Albums Of The Year, 1969 through

1982. The annual listings of the top albums of the yearin

rank order, as published in Billboard’s year-end special is-
sues. Includes title, artist and label for each entry. $20.00

Individual yearly lists may also be purchased separately;

see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research
Packages:

H-1 O Number One Classical Albums @ $20.00

H-2 O Top Ten Classical Albums @ $20.00

H-3 O Top Classical Albums Of The Year @ $20.00

O Individual yearly lists from___ (please
list book code number) for
(please list year(s) desired.)

Check or money order is enclosed in the amount of:

$ -
(Sorry. no C.O.D. or billing.)

Name:_ -

Company: - S —

Address: ———_

City, State. Zip:

Overseas air mail rates available upon request

STEP-UP TO
SUPER-SOUND...

SUPER SAVER—TDK'’s “Step Up
To Super Sound” promotion offers
a free SA-X, AD-S, or AD cassette
to purchasers of four matching
SA, AD or D cassettes, as well as
prize money to TDK dealers.

Louisiana Chain
Gonzales Music

® Continued from page 27

is shared with- Gonzales Music’s one-
stop store customers.

The one-stop, opened in founder
Shaw’s Gonzales house in 1973 and
initially pointed toward racking, em-
ploys 10 people. The retail operation
employs 55.

Anderson, 32, who joined Shaw
while still in high school, says that
Gonzales does not enjoy the kind of
edge that combined wholesale/retail
firms are sometimes thought to have.
A lot of our volume is charged back,
so that we don’t enjoy a great price
advantage,” he says. “We've never
kept our one-stop a secret, and we've
never had a problem of feeling we
compete unfairly with one-stop
customers.”’

Music Center has firmly estab-
lished what Anderson calls its
“niche” in music, with stores stock-
ing around 5,000 titles in both LPs
and tapes “and very deep in catalog.”
Anderson says that the commitment
to music derives from Shaw’s back-
ground as a DJ (even after opening
the first store, he held down a week-
end air shift at WLCS Baton Rouge).

EARL PAIGE

Now

_Playing

® Continued from opposite page

But AT&T should beware, notes
Steven Weissman of the Connecticut
research firm. The telecommunica-
tions giant will likely be hit with se-
lective IBM price reductions, as it is
believed IBM will succeed in reduc-
ing its manufacturing costs enough to
beat AT&T's Western Electric—
long the epitome of low-cost, high-
volume quality production.

Another difficulty facing the tele-
communications giant will be outdis-
tancing IBM’s already growing lead.
Nearly two million IBM personal
computers are expected to be pro-
duced in 1984. “AT&T will be lucky
if Western Electric can manage to
make 30,000 of their microcomputers
by 1984, Weissman says.

In the end, when the telecommuni-
cations giant and the computer giant
compete, Apple and other computer
companies will have to alter their fu-
ture strategies. It is predicted that the
new microcomputer will be devised
to employ a variety of software,
bringing about increased compatibility.

www americanradiohistorv.com
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Video

MTV Adds & Rotation

Asof 11/2/83

This report does not include those videos in recurrent or oldie rotation. For further information, contact

Buzz Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:
Bob Dylan, “*Sweetheart Like You,” Columbia
Nick Heyward, “Whistle Down The Wind,” Arista
Brian May, “Star Fleet,” Capitol
Moody Blues, “‘Biue World,” Threshold
Aldo Nova, “Monkey On Your Back,” Epic
Michael Sembello, “Automatic Man,”” Warner Bros.
Toronto, “When Can I See You,” Solid Gold
Trio, *Boom Boom,™ Mercury
Paul Young, “Wherever I Lay My Hat,”™ Columbia

HEAVY ROTATION (maximum 4 plays a day):
Asia, “The Smile Has Left Your Eyes,” Geffen
Pat Benatar, “Love Is A Battlefield,” Chrysalis
Big Country, “In A Big Country,” Mercury
David Bowie, **‘Modern Love,” EMI America
Def Leppard, “Foolin’,” Mercury
Duran Duran, “Union Of The Snake,” Capitol
Fixx, “One Thing Leads To Another,” MCA
Genesis, “Mama,” Atlantic
Herbie Hancock, “Rockit,” Columbia
Billy Idol, “Dancing With Myself,” Chrysalis
Billy Joel, **Uptown Girl,” Columbia
Kinks, *'Don’t Forget To Dance,” Arista
Huey Lewis, “Heart And Soul,” Chrysalis
Paul McCartney & Michael Jackson, “Say Say Say,” Columbia
John Cougar Mellencamp, **Crumblin® Down,” Riva/PolyGram
Motels, “Suddenly Last Summer,” Capitol
Stevie Nicks, “If Anyone Falls,” Modern
Robert Plant, “*Big Log,” Atlantic
Police, *‘Synchronicity 11,” A&M
Quiet Riot, *Cum On Feel The Noize,” Pasha/CBS
Rainbow, *‘Street Dream,” Polydor
Lionel Richie, “All Night Long,”” Motown
Spandau Ballet, “True,” Chrysalis
Talking Heads, ‘Burning Down The House,” Sire
ZZ Top, “Sharp Dressed Man,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Breaks, ‘“She Wants You,” RCA

Culture Club, “Church Of The Poison Mind,” Virgin/Epic
Dokken, *“Breaking The Chains,” Elektra

Doors, “Love Me Two Times,” Elektra

Eurythmics, ““Love Is A Stranger,” RCA

JoBoxers, “Just Got Lucky,” RCA

Paul Kantner, “‘Planet Earth,”” RCA

Kiss, “‘Lick It Up,” Mercury

Queensryche, *Queen Of The Reich,”” EMI America
Romantics, “Talking In Your Sleep,” Nemperor/CBS
Saga, “The Flyer,” Portrait

Peter Schilling, “*‘Major Tom,” Elektra

Bob Seger, *Old Time Rock 'N’ Roll,”” Capitol

Carly Simon, *'You Know What To Do,” Warner Bros.
Michael Stanley, ‘My Town,” EMI America

Stray Cats, "'l Won't Stand In Your Way,” EMI America
Donna Summer, “Unconditional Love,” Mercury
Survivor, “Caught In The Game,” Scotti Bros./CBS

.38 Special, “If I'd Been The One,” A&M

Was (Not Was), “Knocked Down, Made Small,” Geffen
Neil Young, “Cry, Cry, Cry,” Geffen

LIGHT ROTATION (maximum 2 plays a day):
Barnes & Barnes, “*Soak It Up,” Boulevard/Epic
The Beat, “Dance, Dance,” Jem
T-Bone Burnett, ““The Weapon,” Warner Bros.
C.S. Angels, “Will You Stay Tonight,” Jive/Arista
Eddie & the Cruisers, “On The Dark Side,” Scotti Bros./CBS
Elvis Brothers, *“Fire In The City,” Epic
Cee Farrow, “Should I Love You,” Rocshire
Fastway, *“We Become One,” Columbia
Gang Of Four, “Is It Love,” Warner Bros.
Peter Godwin, “Baby's In The Mountain,” Polydor
Michael Gregory, “Can’t Carry You,” Island
Horizontal Brian, ‘*‘She Was Only Practicing,” Gold Mountain
Human League, “Mirror Man,” A&M
Hunters And Collectors, “Talking To A Stranger,” Oz/A&M
Icehouse, “Hey Little Girl,” Chrysalis
Industry, “State Of The Nation,” Capitol
Juluka, “Scatterlings Of Africa,” Warner Bros.
Kansas, “Everybody's My Friend,” CBS Associated
Krisma, ‘“Nothing To Do With The Dog,” Atlantic
Cyndi Lauper, *Girls Just Want To Have Fun,” Portrait
Midnight Oil, “Power And The Passion,” Columbia
Motley Crue, “'Looks That Kill,” Elektra
Lisa Price, “Can’t Hold On Forever,” Mirus
Quarterflash, **Take Another Picture,” Geffen
Real Life, *Send Me An Angel,”” MCA
Stan Ridgeway & Stewart Copeland, “Don’t Box Me In,”” Universal
Rubinoos, “If I Had You Back,” Warner Bros.
Southside Johnny & the Jukes, “Trash It Up,” Mirage
Rick Springfield, **Souls,” RCA
Style Council, “‘Speak Like A Child,” Polydor
Tubes, “Monkey Time,” Capitol
UB40, “Red Red Wine,” A&M
X, *More Fun In The New World,” Elektra
Y&T, “Meanstreak,” A&M
Zebra, “Tell Me What You Want,* Atlantic

_ Music Programming
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Decline Is Seen In
Midline Console Sales

NEW YORK—The surge of inter-
est in digital technology, coupled
with escalating competition from a
new breed of manufacturers, is put-
ting a crimp in sales of midline con-
sole products.

Although the demise of midline
products in the $40,000 to $100,000
range is not foreseen, industry pre-
dictions are that the number of man-
ufacturers catering to this market
will gradually diminish until that
market is left to a handful of
producers.

There were close to 40 console
manufacturers showing their wares
at the recent Audio Engineering So-
ciety (AES) show here. Although a
number of those were showing mid-
line products, there was clear evi-
dence that the group was being divid-
ed into two segments: the larger,
more familiar names concentrating
on the high-end market with empha-
sis on digital, and the newer entrants
targeting small recording companies
and sophisticated home recordists.

Manufacturers, who are watching
the erosion of the midline market
with some concern, blame the slide in
part on upheavals in the recording
business. They explain that the falloff
in music recordings has forced many
studios to look to demos and jingles
as a steady source of income, and
that these types of recordings do not
require the same sophistication in
equipment as more complex record-
ings do.

Another theory is that the econo-
my is forcing more and more studio

operators to price shop when buying
equipment, and that to many a
$10,000 or $15,000 difference in price
represents a significant cost saving to
the studio operator with a tight bud-
get. “The fact that they may be buy-
ing an inferior product does not seem
to enter the picture,” observed one
manufacturer sadly.

Small, aggressive companies like
Soundcraft Electronics, for whom
midline products are the “bread and
butter” of their business, feel that
education- of the buyer could play a
significant role in stabilizing the mid-
line market. Soundcraft has just in-
troduced an inline mixing console
with the midline price of $44,000,
and feels that if buyers are educated
about the features and advantages of
such systems, the future of the mid-
line market would be assured.

However, other manufacturers,
like Neve, which feel that the future
of the console market lies with the
fast-moving digital industry, are con-
centrating almost exclusively on the
high-end market. Neve recently in-
troduced a digital mixing console
with a price tag of about $500,000.
Still others are playing it safe and try-
ing to cover all the bases with prod-
ucts for low-end, midline and high-
end buyers.

One industry observer puts the pic-
ture into perspective by saying, “In
about three years, when digital be-
comes a way of life for the recording
business, we will have a much clearer
view of exactly where the console
market is heading.”

Mixing Console Tops New
Soundcraft Product Line

NEW YORK—Soundcraft Elec-
tronics has introduced an in-line mix-
ing console with a $44,000 price tag
as part of a new line of products de-
veloped to celebrate the firm’s 10th
anniversary.

Philip Dudderidge of the British-
based firm, which has racked up
more than $10 million in sales of pro-
fessional recording equipment this
year, says of the new console, “We
have taken a fresh look at how to
work the in-line principle, and have
developed a system which we believe
is easier to understand, and much
easier to operate.”

Dudderidge describes the new
unit, designated the model TS-24, as
*“user friendly,” and explains that his

A SINGER'S DREAM!

il oar full i adio prod
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engineers have utilized a new set of
master conditions which can config-
ure the whole console at the press of
a single button for each particular
stage in recording, mixing, broad-
casting and video post-production.
“All this can be achieved without
sacrificing flexibility,” he states.

According to Dudderidge, the TS-
24 marks the beginning of a new
range of consoles from Soundcraft
Electronics which will use in-line
technology to supplement and com-
plement the firm’s existing range of
split format consoles. The unit will be
on the market in the spring.

Also new from Soundcraft Elec-
tronics are a full line of power ampli-
fiers and a microprocessor-controlled
two-track master recorder for studio
and two-track master recording.

Dudderidge says that overall sales
for the company this year are about
90% over last year, with sales in
France up 400%. Sales of Soundcraft
multitrack recorders are up about
40%, he says.

Soundcraft products are sold in
about 30 countries. Dudderidge
states that the devaluation of the
British pound has helped make the
firm’s products competitive on inter-
national markets.

He adds, “We have a broad range
of products and a healthy interna-
tional distributor network. These fac-
tors, plus the emphasis on quality in
our products, are also playing signifi-
cant roles in the company’s success.”

Dudderidge continues, “Our U.S.
and Canadian companies also enable
us ta achieve a healthy North Ameri-
can share of market through our ac-
credited dealers, and insure Ameri-
can and Canadian users a service
support that at least equals the sup-

port offered by our U.S. competi-
tors.

Pro Equipment & S

British Company
AKG Acoustics
To Give Award

LONDON—AKG Acoustics here
has created an award designed to dis-
cover and give recognition to people
who use their skills in technical de-
sign and sound recording techniques,
and to devise new equipment or pro-
duce recordings featuring original
material.

The AKG Studio Sound Award
will be presented in three categories:
professional recording, broadcast
and non-professional. Entries for the
professional recording category will
be drawn from recording studios and
associated areas, with the broadcast
entries being solicited from among
radio and tv personnel. The award in
the non-professional category is
aimed at students, semi-professionals
and amateurs with an interest in
sound recording techniques and
equipment.

According to AKG officials, the
awards will go to persons who pro-
duce material chosen by a panel of
judges as the most original and inno-
vative. They add, “The awards may
also be given for a new concept in
technology, or for the original use of
existing technology.”

They add that the awards may also
be given for “a totally unique way of
using a sound console, microphones,
remote sound processing and other
equipment. This will apply to any
stage of the production process from
the very first recorded sound to the
final production techniques.” Prod-
uct entered could be a pop single or
classical recording, or a live concert
or dramatic production.

Entries are initially invited from
European countries. The competition
will be open to international entrants
in 1985. Prizes will include the AKG
Award trophy plus about $2,500 in
cash and personalized inflight cases
for the AKG models C414 EB and
D330 microphones. First presenta-
tion will be made at the 1984 APRS
show in London.

Silvercup Studios
Forms New Wing

NEW YORK-—Silvercup Studios
here has formed a production ser-
vices division in an effort to simplify
and make more cost effective the or-
ganization of location and studio
shooting in New York, according to
Alan Suna, Silvercup’s president.
Norman Leigh has been named to
head the new division.

Suna says the new division, which
is already in operation, will “‘further
implement the concept of one-stop
shopping for film and tape producers
working in New York. Our intention
is to assist producers, as they require,
every step of the way from airport ar-
rival to a finished product.”

The new Silvercup production ser-
vices division will provide such ser-
vices as location scouting, negotiat-
ing, securing and planning; script
breakdown, clearances and permits
with city and local agencies; consul-
tations and cooperation with city and
local authorities; the selection and
hiring of crews; equipment rentals;
production forms and billing; carpen-
try; electrical and special effects; raw
stock; labs and sound transfers; and
wrapup and completion.

“This comprehensive service pack-
age creates a major support mecha-
nism for producers, thereby enabling
the saving of time and money,” Suna
says.

www.americanradiohistorv.com
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INCLUDING MODULAR SYSTEM

Sony Adds New Digital Products

NEW YORK—The Sony Corp. is
stepping up its commitment to digital
technology with the introduction of
several products designed to comple-
ment currently available digital sys-
tems. New items in the Sony digital
product line include a CD Modular
System for use with multiple profes-
sional Compact Disc players, a Com-
pact Disc analyzer, and a remote
control system for the model PCM-
3324 24-channel digital multi-track
recorder.

According to Sony engineers, the
CD Modular System consists of the
firm’s model CDS-3000 control unit
and the model CDP-3000 player. The
CDP-3000 is a variation of the Sony
CDP-5000 CD player. The control
unit is designed for programming of
Compact Discs on radio and televi-
sion stations, and for professional au-
dio production applications.

The CDS-3000 is capable of con-
trolling two disk drives either auto-
matically or manually. Cueing is
made possible with the aid of a 10-
key pad and a rotational search dial.
Through the system, up to eight pro-
grams can be handled simultaneously
and played back consecutively.

Sony engineers say that the pro-
gramming of two CD players pro-
vides for smooth and accurate segue-
ing from different source materials
and for uninterrupted airplay or pro-
duction requirements.

The model RM-3310 remote con-
trol system offers remote capability
of the recording functions of the re-
corder, as well as synchronization of
additional multi-track machines.
Simple interface of two recorders cre-
ates a 48-channel digital recording
system. According to Sony engineers,
the new system is designed for syn-
chronization of up to 15 multi-track
recorders, and will be compatible
with future Sony digital multi-tracks.

The system is comprised of two
modules—a rack-mounted audio

control unit and a system control
unit that can either be rack-mounted
or operated on a desk top. The sys-
tem command remotely controls
such functions as rewind, fast for-
ward, play, stop record, rehearse and
edit stop. It also shows function
mode switches on all channels.

Sony engineers contend that the
model RM-3310 remote control sys- .
tem considerably expands the versa-
tility of the model PCM-3324 digital
multi-track system, which they de-
scribe as “the heart of the Sony digi-
tal system.”

The model PCM-3324 is said to
combine the standard features of con-
ventional multi-track machines, such
as razor blade editing, with features
unique to a digital multi-track. Capa-
bilities include separate SMPTE
time-code track; its own control
track; and a two-analog track for
monitoring, variable crossfade on
punch in/punch out and splice edit-
ing points.

The model CDA 500 professional
Compact Disc analyzer is a quality
control system designed to support
and expand the implementation of the
complete Compact Disc digital audio
system. It was created for mastering
and manufacturing applications.

The unit consists of a nine-inch
CRT display with a built-in analyzer
incorporating an eight-bit micro-
processor. The unit interfaces with
the model CDP 5000 professional
disk player to display the data re-
corded on the disk, and to provide si-
multaneous printout.

The CDA 5000 indicates the total
playing time of each album, and the
start time of each music selection. It
also checks for any sub-code dropout
or irregularities, noise generated by
the error rate and mis-tracking of the
laser pickup. The unit also indicates
the contents of the reference sub-
codes and provides remote control to
the CDP 5000 player.

By ERIN MORRIS

NEW YORK

Dr. John cutting fracks for his new solo LP
for Clean Cuts at Orpheus Music. Jack Heyr-
man and Ed Levine are producing, with Dean
Roumanis engineering.

At Green Street Recording, Malcom
Maclaren overdubbing and mixing his new
EP for Charisma, with Rod Hui co-producing
and engineering. Joe Arnold is seconding on
the project . . . RUN/DMC completing work
on 12-inch single for profile. Hui is also co-pro-
ducing and engineering.

Producer Arthur Baker remixing material
from Stevie Nicks' Modern album. Baker is
also producing tracks for Epic act Face To
Face with Chris Lord Algae behind the board
and Roey Shamir seconding ... McCoy
Tyner laying tracks for a new album, with Pe-
ter Robbins at the controls and Steve Pecor-
ella assisting . . . Ballistic Kisses mixing
tracks with producer lvan lvan and engineer
Jay Burnett.

ELSEWHERE .

In Clearwater, Fla., at Sun-Tracs Re-
cording Studio, Dwight Saunders cutting
single tracks, with Melvin Freeman engineer-
ing and Saunders producing.

At Hit Single Recording Services in San
Diego, James Dickson is producing his next
EP for Hit Sounds, with Rick Bohlman behind
the board . . . N-E-One co-producing its next
album with producer/engineer Bohlman . . .
Joe Tedeschi producing Joyce Brooks for
her upcoming single, with Bohlman and Tedes-
chi engineering.

Slowtrain cutting tracks at Falcon Studios

. StudioTrack |

in Portland, Ore., M.D. LeClair is producing
the project, with Ric McMilland and Dave
Lohr engineering.

At Paragon Recording Studios in Chica-
go, producers Chuck Jackson and Marvin
Yancy are recording The Dells for Larc,
Marty Feldman is at the board.

Atomic Shelter cutting tracks at Criteria
Recording Studios in Miami. Matt Premate
is producing, with Ben King engineering. Pa-
trice Carrolt Levinsohn is seconding
... CBS International act Art In America is
finishing its new album, with Ron & Howard
Albert producing and engineering . ..
Road Doll is working with producer Greg Pe-
derson on its latest project. Dennis Hetzen-
dorfer is engineering, with Stefano Salani
assisting . . . dB Night cutting tracks with
producer/engineer Michael Laskow and as-
sistant Douglas Weyrick.

At Multi-Trac Recording Studios in Re-
ford, Mich., Joe Pullin & the Missiles are
completing tracks for their upcoming EP with
producer John Rapp and engineer Breck
Watt . . . Negative Approach finishing its
first album with producer Corey Rusk and en-
gineer Lloyd Grace. The album is for release
on Touch 'n Go.

Don Shaw working on self-produced pro-
ject at Studio A in Dearborn Heights, Mich.,
with Eric Morgeson behind the board.

In Huntsville, Ala., at Sound Cell, Tony
Mason is cutting an LP, with Doug Jansen
producing and engineering .

Editor’s note: All material for the
Studio Track column should be di-
rected to Erin Morris in Billboard’s
Nashville Office.



www.americanradiohistory.com

Number one for much too long.

It’s the number one cancer killer of women—breast cancer. One in
every eleven women are victims. With new prevention, super-early
detection and control procedures, we could move breast cancer off
the charts forever.

The verge of a breakthrough...

The AMC Cancer Research Center is in the midst of a technical
advance in breast cancer detection that could save countless lives.
As headquarters for the internationai Association for Breast Cancer
Research, AMC is conducting the most comprehensive Breast Cancer
study in North America...and making use of their newly installed NMR
scanner. The NMR (nuclear magnetic resonance) scanner, harmless
and x-ray free, is a revolutionary machine that can detect cancerous
celis even before lumps are formed—so treatment can begin sooner.

Members of the music industry make it happen!

For 15 years, the AMC Cancer Research Center has conducted an
annual music industry campaign. This year is no different—and at
the same time, very different. The 15th Annual Humanitarian Award
Dinner is scheduled for Sunday Dec. 4 at the Waldorf Astoria Grand
Ballroom. In the words of 1983 honoree, Bob Krasnow, Chairman,
Eiectra/Asylum Records:

“This year, unlike all others, our fundraising project embraces a
specific research purpose and a new constituency: breast cancer
and women.

“In addition to the music industry’s traditional support of AMC’s
programs, women are organizing through this event to fight back.
They have formed their own special task force, known as HIGH
PRIORITY: Women Supporting Breast Cancer Research.

“HIGH PRIORITY is tapping new funds from sources outside of the
industry and spreading the good news about progress in breast can-
cer research.

“AMC is working to eradicate this number one cancer killer among
women. Now, music industry men and women can heip”’

1983 Committee Chairmen/women

Bob Krasnow

David Horowitz

Evelyn Ostin

Robert Summer

Bruce Lundvall

Nesuhi Ertegun

Ewell Roussell

Guenter Hensler

Mo Ostin, Chuck Kaye, Mel Posner
Stanley Gortikov, Paul Cocper
Bob Pittman, Les Garland

1983 Honoree

Honorary Chairman

HIGH PRIORITY National Chairwoman
Dinner Chairman
Executive Dinner Chairman
International Chairman
Nashville Chairman

East Coast Chairman

West Coast Chairmen
Operations Chairmen
Video Chairmen

Your money funds the answer to cancer.

Be part of this critical research effort funded by the music industry.
Purchase a listing in our 15th annual program. As Bob Krasnow put it,
“the coupon tells you how...women can tell you why’

Let’s get this number one killer off the charts—now! Deadline for list-
ings of corporate and personal contributions is Friday, November 11.

1983 PROGRAM LISTINGS:

[J Bob and Sandy Krasnow (J Silver $1,000
HIGH PRIORITY fund $5,000 [J Contribution $100
(O Piatinum $3,000 [ no listing—any amount is welcome!

(7 Gold $2,000
Please make checks payable to AMC Cancer Research Center
N.E. Office
250 West 57th Street Suite 1901
New York, NY 10107
Name _ _ Title o
Company Telephone
Address

If you would like to attend the award dinner, please call the office at 212-757-6460.

All contributions are tax deductible under section 501 (c) (3) of the U.S. internai
Revenue Code.

www americanradiohistorv com
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MARKETPLAGE

Check Type of Ad You Want

{] REGULAR CLASSIFIED (ALL ADS WITHOUT THE BOR-
DER): $1.55 per word—Minimum ad order $31 00.

] DISPLAY CLASSIFIED Ad (ALL ADS WITH BORDERS OR
REVERSE LAYOUTS). $64.00 per inch, 4 insertions $58.00
per, 12 insertions. $55.00 per. 26 insertions $52 00 per. 52.in-

ts based on

R

Check Heading You Want

ADDRESS ALL ADS: Billboard Classified. *

1515 Broadway. New York. N.Y. 10036
Phone: Jeft Serrette 212/764-7388—In New York

[800] 223-7524 Toll Free—out of State

Al major credit cards accepted

issue Ire-

sertions, $42.00 per. Price
quency.

ONLY)

ONLY)

] FANCY BORDER. $5.50 PER INSERTION (DISPLAY ADS
{] REVERSE CHARGE $6.50 per insertion (DISPLAY ADS

[] BOX NUMBER c/o Billboard. $6.00 service charge
] FOREIGN ADS NOW SAME PRICE AS U.S.

PAYMENT MUST ACCOMPANY ORDER
AGENCY DISCOUNTS NOT APPLICABLE ON CLASSIFIED ADS

XXXXXXX

NAME [ ] Amer Express

ADDRESS [7) Diners Club
[]Visa

city STATE ZP__ (] Master Chg

TELEPHONE Bank =

RS SR

FOR SALE

PICTURE DISCS
CASSETTES & LP'S
Overruns, Reissues, you name it, we have it!
Our catalog lists 1,000's of titles at affordable
and profitable prices.
TRY US YOU'LL LIKE US!
Call or write for our free catalog. Dealers only.
ABA Record Distributors, Inc.
1467 Pinewood St.
Rahway, N.J. 07065
201-574-0900

MUSIC

11219 RANDALL ST. “B”
SUN VALLEY, CA 94352
(213) 767-6803

cut-outs
@ OVER RUNS AND MID-LINES ‘7

Wnte or call for current catalog’

DISTRIBUTOR
WHOLESALE ONLY

We are specialists on: 12" records,
blank audio, blank video, video games
accessories . . . Weekly sales sheets.

STRATFORD DIST. INC.

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

[ih [oRneRs 74

IMPORTS e CUT-OUTS o ACCESSORIES
ON SALE NEW POLICE LP & CASSETTE $4.95
it NEW LOCATION #rirer
31 Brookvale Ave.

West Babylon, N.Y. 11704
For Free Catalog Call (516) 587-7722

OVER 150 T.V.
TITLES

Are among the more than 3,000 budget
Aibum, 8-Track and Cassette titles In stock.
Call or write for our free giant catalog.
RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO. 63026
(314) 343-7100

WHILE OTHER PEOPLE are raising their
prices, we are slashing ours. Major label LP’s as
low as 50¢. Your choice of the most extensive
listings available. Send $5.00 for catalogs. Scor-
pio Music, Box 391-BC, Bensalem, PA 19020,
USA.

COMEDY MATERIAL

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Available Issues $50—Plus $5 poslage
HOW TO MASTER THE CEREMONIES §15 plus $3 posiage
ANNIVERSARY ISSUE (AN oitferent] S40 plus $3 postage
35 FUN-MASTER Gaa Files lall differemt}

§100 plus §10 pastage
BILLY GLASON

200 W. 54th St. N.Y C. 10019 (212) 265-1316
NO FREEBIES |'M PROFESSIONAL"

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter! In-
dividualized Service! We have it all. FREE in-
formation package. PETER PATTER, P.O. Box
402-B. Pinedale, CA 93650

(] HOME VIDEO
(] SONGWRITERS
(] JOBS AVAILABLE
(] HELP WANTED

[ COLLEGES

(] REMEARSAL SPACE
(] ANNDUNCEMENTS
(] MANY OTHERS

HEY D.J.’S

“The Bride Cuts The Cake” available on 45
rpm. $2.25 plus postage.

Write: Bowen Records
Box 344
Scituate, Mass. 02066

KATE BUSH
PUBLICATIONS!!

A newsletter has been compiled by
Kate's fans in North America. Discover
more about this talented British singer/
song-writer and her music by sending
$1.50 for the first issue.
Break-Through
Box 160
Hartney, Manitoba
ROMOXO, Canada

[ BUSINESS
OPPORTUNITIES

[ REAL ESTATE

[ FOR SALE

(] GOLDEN OLDIES

(] MISCELLANEOUS

(] DISTRIBUTING SERVICES

[ ELECTRONIC GAMES

Credit Card Number,

Expires

Signature
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DANCE FLOOR
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THE MUSIC SERVICES
MODULAR LIGHTED DANCE FLOOR

Distributors welcome — trouble free —
low cost — controllers availlable

Call or write:

*x MUSIC SERVICE »

327 S. Miller Rd.. Akron, OH 44313
(216) 867-1575

XXX XX EXXX ¥

EQUIPMENT FOR SALE

$1,000,000.00

Bankruptcy Auction
Complete tape duplicating plant Recording
studio equipment AV equipment.

Auction date-Nov. 16, 1983

Marshall Nachbar & co.
4040 No. Kedzie
Chicago. Ill. 60618
For information

312-866-9445

NEUMANN MASTERING SYSTEM
Including tape machine, SX68 Head
VG66 Amplifier Rack, Level Sets HF
Limiters, Efiiptical Equalizer and Variable
pitch and depth. $38,500.00 Dolby M16
track noise reduction $8.500.00.

Call: JIM
(513) 681-8402
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CASSETTES

Cut-outs and imports at a budget
price —we specialize in cassettes
and 8-track tapes. call or write
for free list and prices.

J S J DISTRIBUTORS

6620 W. Belmont, Chicago, IL 60634
(312) 286-4444

WHY PAY MORE ?
casselte sgtrk bianks, am tape
cass. .65 B8trk. .89

46-60.. .cass. .74 Birk. .97
61-80.. ..cass. 80 Btrk.106
81-90.... ... .. cass. 90 8irk.1.15

CASSETTE & 8TAK DUPLICATORS. CUSTOM
DUPLICATION. SHRINK WRAP & LABEL AOD 45¢

TRACKMASTER inC
1310 South Dixie Hwy. Wes!
Pompano Beach Fla.33C80
Tel: (305) 943-2334

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!
Imports, Gospel, Soul, Rock, Country &
Western, LPs, Cassettes, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!

MARNEL DISTRIBUTING CO.
P.O Box 953
Piscataway, N.J. 08854

Tel: (201) 560-9213

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths In one minute increments
Prices start at 85

- 8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Fionda call collect (813) 778-4442

BAZZY ELECTRONICS CORP.
3M8 Avenue "C' Holmes Beach. Florida 33510
Master Card & Visa Welcome

———BLANK AUDIO & VIDEO

SCHOOLS &
INSTRUCTIONS

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course
includes recording, studio, concert and video
production; artist representation and man-
agesment retailing and wholesaling; record
promotion and marketing; copyright and music
industry law; songwriters and music publishing;
and more. Employment assistance. Accredited.
Financial aid available. Write for free brochure
and career guide. MBI, Suite 4008, 2970
Peachtree Rd., N.W., Atlanta, GA. 30305.

(404) 231-3303.

CASSETTE—8-TRACK
Direct from manufacturer—below whole-
sale—any length cassettes—4 different
qualities to choose from—Ampex & Agfa
bulk and reel master tape from %" to 2"’
Cassette duplicaton avadabie Call for
brochure

ANDOL AUDIO PRODUCTS. INC.
4212 14th Ave.. Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

CASSETTE & 8 TRACK
BLANK TAPES
All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Call or write
for price list. Samples sent upon
request.

LOREN WHOLESALE, INC.
4950 W. 13th Lane
Hialeah, Florida 33012
Tel: (305) 558-3221

WHEN REPLYING
TO ADVERTISERS
PLEASE
MENTION
BILLBOARD MAGAZINE

APPAREL

BRANCO DESIGNS, INC.

Finest printable sportswear. Quality designs
our priority. Custom design concession shirts.
Wear the best!

Contact:

BRANCO DESIGNS, INC.
404 Josiane Court
Altamonte Springs, Fl. 32701
305-339-4888

DISTRIBUTING SERVICES

GENUINE STYLL HEADPHOMES, CARTRIDEES
We e &l bDast 1 ary {or below)
pricing o w trade on. SHURE AUDE
TECHMCA. PCXERING. @ATOFON. ADC  STANTOM
GANDD. SENWNEISER

(800) 223-0111
(212) 435-5100

MAGHNETRONIX INDUSTRIES
1845 adih 81, Brookiyn, NY 11204
Tolux: 426449 INTEL (ITT)

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—8est Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
» MEMOREX - FUJI - ASTROCADE - SHURE
- AMARAY - SCOTCH - SAVOY - RECOTON
- EVEREADY + AUDID TECHNICA - DYNA-

SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many. many
more! SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept A 1035 Lowis Dr  Warmnster PA 18974 [215] 441 8900

DEALYRS ONLY
TOLL FREE ORDERING: (800) 523-2472

BUTTONS
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-
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. amsaasa bultons. butions. BUTTONS! aassan

newes' 1 our 60,000 desgns We e the wor d s 1arges
dIst o Fngensed and noeElly pins wiin aver 100 new
desig s weekly! Ve “ane IWlrerurns angeventne et s
Statrerby’ien ampanies b yougotsturk with ifyou e
nay ng mce ran 30T pe Ju'Uon ynu e ge' ing ripped olf!)
Kids 'Na’ (40 * Swing 8 Ak for ar £oan attorda buck 1014
puttor Ask v w33 4'aing NOWI
o Butlon Master. P u Box 129 Bridgepart PA 19405
1-(800] 523-1197-(natlonati 1t ,0u 301" NAve g ohone
1-{215) 277-1966-(PA) dract vy 1670 0 DunIness
cd' 1 —don ' wase you' lime
TR TN

1rgeca $500r $100 Bution Maslersampler pax "o see all the E
-

BUY OR DIE

Bution addicls nesd their habitual fix. We
supply uncut humor and potent originality
straight from the scurce. Don'l deal junk! We

ush butions! T-SHIRTS also! Free illustrat-

ed order form and samples!

EPHEMERA, Inc.
P.0. Box 722

[415) 552-4199
San Francisco, CA 24101

SONGWRITING

SONGWRITERS

We bring your sorgs to hfe inexpensively with |
top session players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc Cal wrte for free sample tape

DEMOS

213 893-0257 or 565-7464 - 5313 Bakman Ave
Box 124 - No Holywood CA 91601

BLANK CASSETTE TAPES

C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication
grades. Cassette duplication, custom
lengths C-1 through C-120. Labels
Norelco type boxes, storage racks
and more. Why spend more than you

have to?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South. Riverdale. NJ 07457
(201) 835-1498

REAL ESTATE

CASSETTE TAPE
SECURITY DEVICES

OESIGNED FOR RETAIL OUTLETS
EASY-TC-USE IN-EXPENSIVE
RE-USE#£BLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMIPLES AND PRICES—
CONTACT
C& D SPECIAL PRODUCTS

309 SEQUOYA DRIVE
HOPK NSVILLE. KY 42240

5(02/885-8088

CASSETTE
LONG BOXES

al Heighls & torm it Beautiful
fing. 45 APM

¥YHS & BETA BOXES
IN STOCK-INSTANT SHIPMENT
—Free Samples

PAK-WIK CORPORATION
128 Tivoll 5L, Albany, NY 12207
518 465-4556 Collect

Low Prices

THE CONCERT CONNECTION

OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES
Multi-colored screened 2 sided domestic %ag—
ments of Jackson, Springfield, Asia, AC/DC,
Prince, Def Leppard, Men at Work, Loverboy,

Iron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO, ILL.
1-312-376-8575

BOOKING

BOOKING BANDS IS BIG BUSINESS

536

LN
Become part of North America’s Largest Enter-
tainment Agency Network. Nationwide offices
and central resources. Al training and services
provided. $17,000 investment. Financing avail-
able with $3500 minimum down payment.
Call/Write for free brochure:

Horizon Management. Inc.

106 Main Street

Binghamton, NY 13905

1-800-633-6313

VIDEO PRODUCTION

ROCK VIDEOS
SHOT FOR FREE

| am a director/cameraman with
over 20 years experience in com-
mercials and feature films. My
newest interest is Rock Videos and
in order to develop a reel for myself, |
will shoot your video for (NO FEE).
Produce it yourself or I'll produce it
for you (AT COST).

Call 212-855-0079

HELP WANTED

RADIO JOBS!

10 000 radio jobs a year for men and women are hsted
n the Amernican Radio Job Market weekly paper Up
to 300 openings every week' Disk Jockeys News-
people and Program Diectors Engineers Sales
pecople Small medium and major markets all tor-
mats Many jobs require hitie or no experience' One
week computer hist $6 00 Special Bonus six con-
secutive weeks only $14 95—you save $21

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas. Nevada 89108

STORE MANAGER

Wanted for Manhattan record store Must have
expernence In buying and knowledge in Clas-
sical, Jazz inostalgia) and Shows. Excellent
opportunities Send a fuli detailed resume to*

Box 7525, Biilboard
1515 Broadway, New York, NY 10036

GOVERNMENT JOBS $16,559-850,553/ year.
Now Hiring. Your Area. Call 1-805-687-6000

Ext. R-1304

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call

| West Shell i

' B,

Ferd Clemen
513-721-4200

www.americanradiohistorv.com

BOXES FOR e
DIO & VIDEO
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