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Atlantic Price Increase Enrages Retailers

By JOHN SIPPEL

LOS ANGELES—Major accounts
hope other manufacturers don’t fol-
low the lead set by Atlantic Records
in raising three top albums by $1 to
$9.98 list. They were told via a WEA
directive of the price hike, effective
Monday (12), on the current titles by
the Rolling Stones, Genesis and Yes.

Sterling Lanier of the 36 Record
Factory stores in San Francisco, is
representative. “I surely hope this
time the $1 increase is not a trend, as
it always has been before,” he says.
“We’re just getting the consumer in
again. We seem to be going the
wrong way. Can I sell at $5.98, as we
hoped in our holiday advertising, af-

WEA, MCA Pact Globally;
Motown, RCA Extend Ties

This story was prepared by Paul
Grein in Los Angeles and Peter
Jones in London,

LOS ANGELES—MCA Records
and Motown Records disclosed new
and separate international deals last
week, with WEA International and
RCA respectively.

® The wider agreement finds WEA
International set to begin distributing
MCA in many key territories as of
Jan. 1, with an eye toward assuming
distribution in all global markets out-
side North America (excluding the
U.K. and Ireland). “This is the first
step towards MCA getting back in
the international record business,”
says Irv Azoff, president of the MCA

Records Group.

® The Motown/RCA deal extends
existing ties between the two compa-
nies in Europe. It renews RCA’s two-
and-a-half-year relationship with
Motown for manufacturing, sales
and distribution in the U.K. and ex-
pands it to include Germany, Aus-
tria, Switzerland, France, Benelux
and Scandinavia. RCA already holds
licensing rights for Spain and Portu-
gal. In Italy, Motown continues with
Dischi Ricordi of Milan.

Though it kicks off Jan. 1 in some
markets, the MCA/WEA Interna-
tional arrangement becomes effective
later in others. Key territories ex-

(Continued on page 89)

ter getting the increase?”

Barrie Bergman of the 150-plus
Record Bars says, “We won’t sell
them. We think it’s a consumer
gouge. It’s unprincipled. Anybody
with feeling would have waited till af-
ter Christmas.”

Doug Severson, who operates sev-
en Boogie and Full Moon stores in
Michigan, states, “Just when we start
to see a ray of light down the road af-
ter a long wait, this had to happen.
I’'m going to put out fliers, telling the
customer about who raised the
price.”

“It’s real dumb” is the way How-
ard Applebaum of Kemp Mills Rec-
ords describes the WEA move. “Do
acts get that much royalty? Will the
label put the money back in advertis-
ing and marketing? We've spent a lot
of time convincing record buyers that
we are offering a bargain. We don’t
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want our customers buying just twice
a year the way they would a sports
jacket. That 18-to-24 age group has
still not benefited from the growing
recovery.”

“This will take important custom-
ers out of the market,” Al Franklin
of the two Music World stores says.
“This further complicates our billing.

Here’s another price classification.
We have enough trouble now trying
to decipher prices when we get our
invoices.”

“I’'m ready to put up signs in my
stores telling my customers to call
Atlantic Records, WCI and the local
WEA branch about this $1 increase,”

(Continued on page 94)

TEST FOR NEW PRICE POINT?

Droz Defends Atlantic’s Move

By LEO SACKS

NEW YORK—WEA Distributing
president Henry Droz, standing be-
hind Atlantic Records’ decision to up
the list price of the new Rolling
Stones, Genesis and Yes albums to
$9.98, says that accounts that “intel-
ligently projected their holiday
needs” should not suffer from the
new price point.

And to make sure that stock stays
strong on those titles, WEA this
week is offering a 10% discount off
the new $9.98 wholesale price on the
albums. The “My One And Only”
cast record, which was increased to
$10.98 in a notice to dealers last
week, is not included in the one-time

program, which runs through Dec.
29.

Droz, acknowledging that reaction
to the WEA/Atlantic move has been
negative, declines to discuss the po-
tential impact of the new price point.
But most industry observers believe
that other major labels will similarly
test the $9.98 level with selected hit
product if consumers continue to buy
the Atlantic titles at the new mark.

“Most retailers were not aware of
the price increases when they made
their sales reports last week,” says
Marty Feely, Billboard’s associate
publisher and director of research.

(Continued on page 94)

| ~Inside Billboard - :

® THE STRONG BUSINESS UPTURN noted over the Thanksgiving week-
end is continuing, with Michael Jackson’s “Thriller” and other hit album
product dominating sales. A survey of dealers and one-stops indicates that
most of them remain convinced this could be the best holiday selling season in
four years. Page 5.

® VIDEO GAME CONSOLE SALES are experiencing an unexpected surge.
Console manufacturers, attributing the upturn to low prices and consumer un-
certainty over home computer systems, predict that hardware dealers will run
out of machines before the end of the holiday season. Page 5.

® SAN FRANCISCO’S KSFO has changed hands, from Golden West to
King Broadcasting, and the station is intent on reviving its glory days of the *50s
and ’60s, with an on-air lineup strong on name value and an MOR sound aimed
at the 35-54 demographic. Radio, page 14.

® RADIO STATIONS AND RETAILERS will be joining torces with Com-
pact Disc hardware manufacturers and PolyGram Records in a series of promo-
tions aimed at stimulating consumer CD consciousness. The campaign will see
PolyGram collaborate with Sony and Technics in a number of key markets.
Page 5.

. RECORD SALES IN THE U.K. were up for the past six months, accord-
ing to figures just released by the British Phonographic Industry. LP and cas-
sette sales improved markedly over last year, with only the singles market re-
maining flat. Page 11.

¢ CED VIDEODISK PRICES are dropping. CBS/Fox Video has reduced
the suggested list price of over 225 CED catalog prices from $29.98 to $19.98. YOU CAN TELL ME GOODBYE” wil ship December 21st,
And RCA VideoDiscs has informed its distributors that it will reduce 30 CED watch for it!ll Nat'l Dist. By Fischer & Lucus, Inc. 615-329-2278.
titles to the same price point in January. Page 5. (Adverti

“COUNTRY (COW)BOY” BY DANNY WHITE (QB of the
Dallas Cowboys) ON GRAND PRIX RECORDS (GP-l), offers a
variety of songs for your listening pleasure. After charting his first record
with label mate Linda Nail, a revised version of his solo effort on “THEN

Thundering out of Holland comes HIGHWAY CHILE. Their debut album
is raw and metallic, intensely performed, versatility isn't sacrificed for vol-
ume. The headbanging brigade will soon be forced to sit up and take
notice. “HIGHWAY CHILE IS COMIN' TO GET YA" Distributed in the
United States ‘through independent distributors by Mirus Music, Inc.
[Advertisement)

Louise can heat up everyone’s long
winter nights with her hit album,

“TOO HOT TO SLEEP”,
featuring the title track hit single,

#Too Hot To Sleep”, and her
current chart - climber ...

“RUNAWAY HEART”

PB 13649

Records and Cassettes

www americanradiohistorv com - _ I 4



www.americanradiohistory.com

Atlantic/Atco Knows

Great Sound Sells
More Cassettes

YES and Atlantic/ Atco wanted the best sounding cassette
so they chose the remarkable new

AGFA

for the eagerly awaited album

~ s

For the first time, a pre-recorded cassette with
master quality sound. Much better than chrome.

Thank you Atco. Thank you YES.

FEATURING: JON ANDERSON, CHRIS SQUIRE, TREVOR RABIN, ALAN WHITE, AND TONY KAYE.

PRODUCED BY TREVOR-HORN EXCEPT “HOLD ON” PRODUCED BY TREVOR HORN & YES.
ENGINEERED BY GARY LANGAN.

YES MANAGEMENT: TONY DIMITRIADES/ELLIOT ROBERTS FOR LOOKOUT MANAGEMENT.

AGFA-GEVAERT <>

MAGNETIC TAPE DIVISION
@ 275 North St., Teterboro, NJ 07608

Billboard, December 24, 1983 (201) 288-4100
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News

QUEEN WORKS WITH CAPITOL—Members of Queen relax wnth Capltol
Records executives after signing their new contract with the label. The
photo was taken at the Record Plant Studio in Los Angeles, where Queen
has completed its new album, “The Works,” which ships in January. In the
back row from left are tour manager Gerry Stickells; Capitol marketing vice
president Walter Lee; business manager Jim Beach; label promotion vice
president Bruce Wendell, and Paul Prenter, personal manager. In the mid-
dle row from left are Queen’s Freddie Mercury; label president Jim Mazza;
and the group’s co-producer Mack. In the bottom row from left are label
business affairs vice president Bob Young and Queen’s Brian May, Roger
Taylor and John Deacon.

PolyGram Maps CD
Awareness Campaign

By IS HOROWITZ

NEW YORK—PolyGram Rec-
ords has laid the groundwork for a
series of promotional drives to stimu-
late consumer consciousness of the
Compact Disc in a program that will
involve hardware firms and radio as
well as retailers.

The campaign, which will see the
label collaborate with Sony and
Technics in a number of key markets
across the country, comes on the
heels of a three-day push in the Chi-
cago area involving three of the
Laury’s stores. That chain has pio-
neered the new format in its territory.

The latter effort, mounted jointly

To Our Readers
This is a year-end double issue
of Billboard, combining the weeks
of Dec. 24 and Dec. 31 to accom-
modate holiday printing sched-
ules. Our next regular issue will
appear the week of Jan. 2; that is-
sue will be dated Jan. 7.

with the WEA family of labels, re-
sulted in the sale of about 1,000 CDs
over the Dec. 9-11 weekend. It also
brought into its promotional orbit
the United Audio Centers, high-end
hardware dealers who provided CD
players for demonstration in the
Laury’s shops.

For the run of the campaign,
Laury’s offered all its CDs at 10% off
normal store prices, regardless of la-
bel, although radio promotion
stressed PolyGram and WEA mer-
chandise. Spots calling attention to
what its sponsors tagged a “CD Spec-
tacular” were aired on classical sta-
tion WFMT and AOR station
WXRT.

Normal CD shelf price in the
Laury’s web is $19.98 for WEA prod-
uct, $19.98 for PolyGram pops and
$21.98 for its classics, with $20.98
the consumer price for CBS titles.
Laury’s claims to have sold more
than 10,000 CDs since it began stock-

(Continued on page 86)

Dealers, One-Stops Report Sales
Maintaining Hot Thanksgiving Pace

By JOHN SIPPEL

LOS ANGELES—The strong
business upturn noted over the stra-
tegic Thanksgiving weekend (Bill-
board, Dec. 10) continues, with hit
product dominating.

Buoying a persistent feeling that
this could be the best Yuletide since
1979 is the meteoric resurgence of
Michael Jackson’s “Thriller” to No.
1 on the Billboard album chart. Deal-
ers and one-stops report the LP and
cassette moving out at a pace even
stronger, in many cases, than in its
early release history a year ago (sepa-
rate story, page 6).

*“People are coming in and staying
in the front of the store,” says Joe
Andrules of Spec’s, the Florida

Dan Davis
Steps Down
As NARM VP

NEW YORK—Dan Davis has
resigned his post as executive vice
president of the National Assn. of
Recording Merchandisers
(NARM) and its sister group, the
Video Software Dealers Assn.
(VSDA).

Davis, who assumed the post a
year ago from Joe Cohen, now a
consultant to NARM, says he
will leave his post late in January.
He plans to return to California,
where he spent over 18 years at
Capitol Records before assuming
his NARM assignment.

Davis, who officially resigned
Dec. 8, cites ‘“‘personal reasons”
for his departure. He adds that he
desired to work once again within
‘‘the bottom-line business
community.”

Davis’ action apparently nulli-
fies for the time being a contem-
plated move of NARM offices to
Los Angeles from Cherry Hill,
N.J., although this matter is likely
to be raised at a special NARM
board meeting to take place in
Chicago on Dec. 29. That move
was due to be made shortly fol-
lowing the 1984 NARM conven-
tion in March. Joe Cohen will be
among those attending the Chica-

go gathering. IRV LICHTMAN

chain, describing how patrons pur-
chase hit product in his stores. Spec’s
is up an estimated 10%-15%. Busi-
ness was beefed up by ‘““a couple hun-
dred generic tv spots. We got little
help from the labels. We began tv in
1980, went heavier last year and this
year it’s the key.”

James Bennett- of Bennett’s, Jack-
son, Miss., one-stop, feels his individ-
ual dealer customers are better.
“Those who are now left are stron-
ger. The true dealers move out more
soul. There are many good albums
selling. We are moving more accesso-

ries, especially blank tape, than in the
last couple of years.”

Jeff Boyd of Vinyl Vendors, Kala-
mazoo, Mich., also says his customer
base is strengthened. An aggressive
program to enlist new stores was con-
ducted over the past year. He finds he
is getting more business from estab-
lished chains like Crazy Larry’s, Be-
lieve In Music and even Chicago’s
Rolling Stone stores.

Seventy percent of pre-Christmas
business has been hit albums, says
Bob Giglio of Arc Distributing, Cin-

(Continued on page 91)

CED Vidisk Prices Tumble;
CBS/Fox Leads The Way

By LEO SACKS

NEW YORK—CBS/Fox Video,
in a move to stimulate sales of CED
videodisks, has reduced the suggested
list price of over 225 catalog titles to
$19.98 from $29.98.

Len White, senior vice president of
North American sales and market-
ing, said at a press conference here
Dec. 9 that the price reduction was
timed to “‘salvage’ the holiday selling
season. “We’ve seen CED rentals in-
crease rapidly, and this is a move to
slow that development,” White said,
noting that the company will have
sold between eight million and 10
million CEDs by the end of 1983.

In a related development, RCA Vi-
deoDiscs has informed its distribu-
tors that the company will reduce 30
titles in the CED format to $19.98
from $29.98 in January. The new
price point, tied to the marketing of
the company’s leader-player model
for $199 (Billboard, Dec. 10), will be
supported with a national advertising
campaign in over 22 newspapers.
Among the titles affected by the
move are “Jaws,” “War Games,”
“Blue Thunder,” “Animal House,”
“On Golden Pond” and “Chariots Of
Fire.”

The new CBS/Fox price point is
seen as a “‘significant” step in estab-
lishing consumer “collectability” of
the CED format, according to Gene
Silverman, president of Video Trend
Inc. in Farmington Hills, Mich. “The
promise of CED was that it would be
simpler and cheaper than tape,” he

Vidgame Console Sales Post Surprising Jump

By FAYE ZUCKERMAN

LOS ANGELES—Low pricing
and consumer uncertainty over
which home computer system to pur-
chase have prompted an unexpected
surge in video game console sales
during this year’s holiday selling sea-
son. The upswing offers further evi-
dence of how susceptible to quick re-
versals the video game hardware
industry has become.

Video game console makers, sur-
prised over this resurgence, predict
that hardware retailers will run out
of machines before the selling season
comes to a close. Calling the unex-
pected VCS boom an “incredible”
turn of events, Bruce Entin, vice
president of corporate communica-

tions for Atari, comments that retail-
ers will likely have trouble getting the
company’s 2600 game machines.

Entin estimates that some 3.5 mil-
lion game units will sell this holiday
season. “People were all ready to
write the obituary for this industry,”
he adds.

Mattel Intellivision and Coleco’s
video game hardware, ColecoVision,
have also attracted increased sales.
Mattel, which recently posted net
losses of $46 million, evinced surprise
over the renewed popularity of its
machine. ]

A spokeswoman for Coleco attri-
butes its healthy sales to the fact that
its VCS can upgrade to a computer
via the company’s Adam home com-

Billboard (ISSN 0006-2510) Vol. 95 No. 52 is published weekly (except for the last week in
December) by Biltboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y.
10036. Subscription rate: annuai rate, Continental U.S. $135.00. Second class postage paid
at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are
available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox Univer-
sity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send
changes of address to Billboard, P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.

puter system. She notes, “There are
some consumers who simply want a
game machine. Other consumers
cannot afford a computer. They
bought the VCS planning to upgrade
to a computer later.”

Many retailers speculate that low
pricing on the machines wooed cus-
tomers. Says John Chase of the Child
World chain of stores, “Computer
hardware has been in insufficient
supply this year.” He too was sur-
prised to find how well the VCS ma-
chines are selling at his stores,

Six-figure sales come as a pleasant
surprise to most of the third party
video game makers, whose software
sales plummeted throughout 1983.
Now they hope that the glut of heavi-
ly discounted, poor quality games
clogging the retail pipeline will push
through, and allow for higher quali-
ty, regularly prieed titles to get place-
ment on retail shelves.

Activision’s Jim Levy, placing vid-
eo game hardware penetration at
some 14 million, predicts that the ex-
cess product will work its way

wwwW americanradiohistorv com

through next year, and that retailer
stocks will be nearly balanced after
Christmas.

Video game software maker
Parker Bros. attributes increased
VCS games to consumer hesitation
about home computers and to the
low prices.

Tom Dusenberry, manager of con-
sumer electronics sales for Parker
Bros., observes that first-time video
game owners tend to purchase the
discounted, low ticket games first.
“Then they rapidly become dissatis-
fied with the quality of those games,
and purchase the premium titles,” he
says.

Meanwhile, home computer com-
panies including Apple and Commo-
dore have also reported increased
sales. They predict that computer
penetration will have increasd by
more than two million by year’s end.

Retailers charge, however, that
computer companies have not
shipped adequate numbers of com-
puters. Many believe that home com-

(Continued on page 89)

says. ‘“Well, now it’s cheaper.”

Silverman, whose firm services 350
retail accounts, says that CBS/Fox
offered him *“approximately” 178
musical and theatrical titles in the
CED format below his new distribu-
tor cost to equalize the value of his
existing inventory.
necessarily the best selections,” he
says, noting that he would have pre-
ferred the company credit him with
the difference between what he paid
for the product and what his new
¢ost amounts to.

Still, Silverman is pleased with the
timing of the move and expects the
strategy to have considerable impact
on other studios. He notes, for exam-
ple, that Paramount Home Video
will hit the street with a “Staying
Alive” CED at $19.95, a rollback
from the $29.95 price point originally
announced to distributors.

“They weren’t
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“He’s making a list/Checking it
twice/Gonna find out who's naughty
or nice.”’

Santa Claus came to town a bit
ahead of schedule this year and
judged Linda Ronstadt to be very
nice indeed, and Paul McCartney,
the Rolling Stones, Paul Simon and
Earth, Wind & Fire to be naughty as

>  hell.

How else do you explain the fact
that Ronstadt’s album *“What’s
New’ streaks into the top three this
week, while new releases by McCart-
ney and the Stones. are already head-
ing down the charts? Or that the lat-
est by Simon is apparently peaking at
377 Or that the new Earth, Wind &
Fire is struggling just to hit the top
40?

You could explain it by saying that
that’s the nature of the business: Hit
streaks will inevitably be broken, just
as there will always be albums that
come out of left field to score big.

e

Second Half Of '83 Yields

s SRR

Bumper Crop Of Hits, Misses

Here are some key albums from the
past six months that have done sig-
nificantly better or worse than
expected.

Bad news first. The disap-
pointments:

1. ““Pipes Of Peace,”’” Paul
McCartney, Columbia. This album

drops from its number 15 peak to 19

this week, becoming McCartney's
first regular studio album to miss the
top 10 in his 20-year chart career.
This despite having the No. 1 single
for the third straight week in “Say
Say Say.”

2. “Hearts And Bones,” Paul Si-
mon, Warner Bros. By peaking at
number 37, this becomes the lowest-

LPTI

e

By PAUL GREIN

charting album of Simon’'s career,
with or without Art Garfunkel. Even
1974’s “'Live Rhymin’ " managed to
hit 33. Simon’s last regular studio set,
*Still Crazy After All These Years,”

reached No. l-—but that was more

than eight years ago.

3. “Undercover,” Rolling Stones,
Rolling Stones. While McCartney’s
album has been savaged by most crit-
ics, the Stones’ latest has drawn gen-
erally laudatory reviews. That makes
this album’s slippage from number
four to number five this week all the
more surprising. The album could
just be experiencing a temporary lull,

but that in itself is unusual for the
Stones: The group’s last eight studio
albums shot straight to No. 1.

4. “Electric Universe,” Earth,
Wind & Fire, Columbia. This album
inches up one notch this week to
number 41. It’s likely to become the
group’s first Columbia album to fall
short of the top 30 since their label
debut, *“Last Days And Time,” in
1972.

S. “Alpha,” Asia, Geffen. Asia's
debut album logged nine weeks at
No. 1 and more than six months in
the top 10. But this followup wasn't
even able to crack the top five: It
peaked at number six in September.
It just goes to show how hard it is to

follow a monster album.

6. “Flick Of The Switch,” AC/
DC, Atlantic. AC/DC’s last four al-. K
bums went platinum; its last three
reached the top five. But this album
stopped at gold and peaked at num-
ber 15 in September. One possible
problem: the rise of new heavy metal
favorites like Def Leppard and Quiet
Riot.

7. “Rant’n’Rave With The Stray
Cats,” EMI America. The Strays’ de-
but album logged 15 weeks at num-
ber two, but this followup couldn’t
climb higher than number 14. The
band may have simply fallen victim
to the sophomore jinx that also af-
flicted A Flock Of Seagulls, Quarter-
flash, Aldo Nova and Saga.

8. “Album,” Joan Jett & the
Blackhearts, Blackheart/MCA.
Jett's last album, “I Love Rock’N’
Roll,” climbed to number two and
produced back-to-back top 10 single

(Continued on page 88)
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Thriller’ Album Returns To Top

LOS ANGELES—Michael Jack-
son, at least, is having a merry
Christmas. His smash Epic album
“Thriller” jumps back to No. 1 this
week as it begins its second year on
the pop chart. And his Vestron video,
*“Making ‘Michael Jackson’s Thrill-
er,”” has shipped a reported 100,000
units—the highest initial shipment in
history for an original non-theatrical
video program.

The resurgence of the “Thriller”
album is due to two main factors: the
exposure received by the “Thriller”
video and the arrival of the holiday
gift-giving season. According to CBS,
the album has now topped the 12 mil-
lion mark in the U.S,, and is selling at
a clip of more than 600,000 a week. It
reportedly sold 225,000 copies last

Monday (12) alone.

*“We went into the holidays with a
forecast of moving over a million al-
bums,” says a top CBS official. “We
had our fingers crossed, but felt that
with all that was happening, the al-
bum had that kind of potential. We
quickly upped that projection to a
million and a half, and we’ve already
gone through all of those.”

The executive sees several reasons
for the resurgence. “The Thanksgiv-
ing weekend was an explosive one for
records generally, and coincident
with that weekend was the announce-
ment of the ‘Thriller’ video and the
announcement of the Jacksons’ con-
cert tour. Each element of the expo-
sure has contributed because each at-
tracts a different audience.”

1983 Christmas Hits

This chart was compiled from retail sales re-
ports by.the Billboard Research Department
| SINGLES
IN YEAR
TITLE - ARTIST LABEL RELEASED
1. GRANDMA GOT RUN
OVER BY A Eimo N’ Patsy Soundwaves 1979
REINDEER
2. WHITE CHRISTMAS Bing Crosby MCA 1942
3. BLUE CHRISTMAS Elvis Presley RCA 1964
4. CHRISTMAS IN DIXIE Alabama RCA 1982
5. THE CHRISTMAS SONG Nat King Cole Capitol 1946
6. HAPPY XMAS John Lennon Capitol 1971
(War Is Over)
7. JINGLE BELL ROCK Bobby Helms MCA 1957
8. JINGLE BELLS Singing Dogs RCA 1955
9. ROCKIN’ AROUND THE  Brenda Lee MCA 1960
CHRISTMAS TREE
10. MERRY CHRISTMAS The Carpenters A&M 1970
DARLING
ALBUMS EAR
ARTIST TITLE LABEL RELEASED
1. KENNY ROGERS Kenny Rogers’ Liberty 1981
Christmas Album
| 2. BARBRA STREISAND Christmas Album  Columbia 1967
| 3. BING CROSBY Merry Christmas MCA 1945
4. ANNE MURRAY Christmas Wishes Capitol 1981
| 5. THE CARPENTERS Christmas Porirait  A&M 1978
6. NAT KING COLE Christmas Song  Capitol 1963
7. LUCIANO PAVAROTTI O Holy Night London 1976
8. THE TEMPTATIONS Give Love At Motown 1980
Christmas
9. WILLIE NELSON Pretty Paper Columbia 1979
10. THE CHIPMUNKS Chipmunk RCA 1962
Christmas

A spot check of top chains con-
firms the resurgence of the album.
Lou Fogelman of Music Plus notes
that the album became that chain’s
No. 1 seller again last week. *“I guess
the biggest factor is the play the vid-
eo’s been getting,” he says, “plus all
the media hype.”

Lee Cohen of Licorice Pizza cites
another factor. “The big record of
the year traditionally has a stong re-
surgence at the holiday season.
‘Thriller’ is obviously the album of
the year, so it’s what people are buy-
ing as Christmas gifts.”

Rick Giering of Budget Tapes &
Records in Denver says it’s mainly
the video. “It went on MTYV, and all
of a sudden we started selling mass
quantities of the album again. Just
when it starts to peter out he'll do
something like this and it will take off
all over again. As long as he keeps
coming up with new ways of mer-
chandising the album, I think it will
just keep on selling.”

The success of the Vestron video,
which lists for a low $29.95, is equal-
ly significant. One King Karol store
in midtown Manhattan sold 60
copies of the video Thursday (15), af-
ter receiving 240 copies earlier that
day. The store expected a shipment
of 400 more copies the following day.

PAUL GREIN

Consumers Report
Problems With
Adam Computer

By FAYE ZUCKERMAN

LOS ANGELES—Merchandisers
of Coleco’s Adam home computer
system are now warning purchasers
to test the system at home immedi-
ately, following retailer reports that
an increasing number of defective
systems are being returned. Dealers
fear an onslaught of dissatisfied
Adam owners after Christmas.

A spokeswoman for Coleco says
that the company is doing exchanges
with retailers. Coleco’s switchboard,
she adds, has been lighting up “like a
Christmas tree” with consumers re-
porting problems with their Adam
systems.

The Hartford-based company,
which is said to be monitoring retail
sales closely, places the defective rate
at 10%, which is standard. Coleco at-
tributes the defects to ‘“‘consumer
misuse,”” charging that first-time us-

(Continued on page 88)
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Record Companies

Jheryl Busby has been appointed vice president of black music for MCA Rec-
ords in Los Angeles. He was A&M’s vice president of r&b promotion and mar-
keting . .. EMI/Liberty, Los Angeles, ups Don Wasley to national album pro-
motion director. He was AOR regional promotion director for
the labels in Dallas . . . Rick Wietsma is promoted to vice pres-
ident of production for Warner Bros., based in Burbank. He
was director of production . .. In Hollywood, A&M Records
promotes Valerie Pack to a&r product coordinator. She was
assistant to the promotion director.

Maureen Kinnevy is promoted to financial administration
manager for PolyGram Special Projects in New York. She was y
senior accounting analyst with the label's finance department Busby
... Capitol Records, New York, moves Doreen I)’Agostino to a newly created
post as national progressive promotion manager. She was East Coast press and
artist development manager.

Three appointments have been made in conjunction with Atlantic/Elektra’s
restructuring of its packaging and pre-production department. Marilu Wind-
vand is upped to pre-production and product research manager; Robyn Frey
Kove is named album packaging manager; and David Fleming is appointed al-
bum and tape pre-production coordinator. Windvand was assistant to Atlantic’s
director of packaging and pre-production. Kove was operations manager for
Narwood Productions. Fleming was supervisor at Dittler Brothers, a printing
firm in Atlanta ... Sheldon Tirk is promoted to executive vice president of
Muppet Music. He was vice president of sales and marketing for Kid Stuff
Records.

Publishing
Katherine Pace is named partner and general manager of Terrace Music
Group in Nashville. She was involved in catalog administrations and copyright
management for the company . .. Warner Bros. Publications, New York, has
added two to its New York staff. Jeanne Fong is appointed manager of the copy-
right department, and Valeria Giannini joins as a sales representative. Fong was

with Chappell & Co., and Giannint was a buyer for Schirmer Music
.. . Maryellen Benenati is promoted to manager of Chappell/Intersong Interna-
tional in New York. She was an archivist and professional liaison.

Video/Pro Equipment

Michael Lambert joins HBO Enterprises in New York as senior vice presi-
dent. He was senior vice president for pay television at Viacom Enterprises
... In Hollywood, Paramount Home Video has made the following appoint-
ments: Sandra Forney is upped to director of creative services from manager of
creative services, Rose Marie Forbes moves up to sales coordinator and Carol
Jean De Simio is upped to sales service representative. Forbes was with Glen-
dale Federal Savings & Loan. DeSimio was at Complete Post Productions.

Marilynn Blend has been hired by VCA Teletronics in New York as a sales
account executive. She was national account sales manager for IBM . . . Sony
Video Software Operations, New York, has made the following appointments in
its sales department: Andrew Schofer is named marketing manager and Duncan
Fredericks field sales manager, both for Sony Video Software Operations in
New York. Schofer was with Sony’s Industrial Video department. Fredericks
was a video specialist for Sony in Dallas.

Blackbourn Inc. of Eden Prairie, Minn. promotes Phil Sykes to marketing
vice president. He was manager of the packaging company’s marketing video
products division.

Related Fields

Reid Boates has been appointed vice president of Warner Software and edito-
rial director of Warner Software/Warner Books, the company’s New York-
based computer book publishing division. He was Warner Books’ senior editor
... Jack Smith is named national sales manager for Micro Software Interna-
tional in New York. He was national sales manager for the Advent & Phase
Linear division of Jensen Sound Laboratories . . . William Warner joins the San
Francisco-based ERLA Group as executive vice president, consulting services.
He was with the Bell System and is founder and chairman of the Warner Whit-
ney Group.

Continental Recordings, Boston, ups Kenneth Zambello to assistant music di-
rector. He has been with the music production house for three years. .. Rob
Lavery is appointed art director for Peter Pan Industries in Newark, N.J. He
was vice president of Pro-Arts Screen Graphics .
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WE LIKE
TO GO
ALL
THE WAY

ON - MARY “ ... and not just play around .
IRW S - RiCK ‘ ere it counts mos ‘
LIONEL RIC P
BARGE - SN MOTOWN s ¢

¥

*Source: Independent :
study conducted by

Radio & Records
published 12/9/83.
o

e o s R T A S A e
Upon charting a new record, MOTOWN !
is the undisputed leader in taking that
record to THE TOP 5 IN THE CHARTS
(all formats averaged).While other labels
play with the TOP 100 we like to go all’
the way.. .

And We Usually Do.

‘MOTOWN CONGRATULATES*
ITS ARTISTS THAT HAVE,
EARNED THE POSITION OF'
EMINENCE IN THIS SPECIAL
ISSUE

A

MOTOWN®

© 1983 Motown Records Corporation.
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The Album: XR22016

Featuring the single:
eaturing single The Cassette: XRC22016

“|S|Gnd ln The Sun" b/W - Produced by Dennis MacKay
“Hil’OShimG Mon Amour" I' \ McnogemegéAﬁggv&Lrl;iirg?gufglt:s
XR95047 '
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The Album: XR9513
The Cassette: XRC9513

Produced by Gary Davis

% Featuring the single:
“Love Soldier”

Produced by Benjamin Wright

Available on 7” Single: XR95044
Available on 12" Single: XR95515

KC600 VINYL AND CHROMIUM DIOXIDE CASSETTE TAPE L0y

“Home Of The Artists”

' ©1983 Rocshire Records, 1240 N. Van Buren, Suite 102, Anaheim, California 92807
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TRIO SONATAS

HEINZ HOLLIGER. oboe MAURICE BOURGUE, oboe
KLAULS THUNEMANN, bassoon YOSHIO NAGASHIMA, contrabass
CHRISTIANE JACCOTTET. harpsichord and Impruovised of basse countinuo

C37-7001 BEETHOVEN SYMPHONY NO. 5 in C Minor, Op. 67
Otmar SUITNER conducting
STAATSKAPELLE BERLIN

38C37-7026 HANDEL TRIO SONATAS
Heinz HOLLIGER, oboe

38C37-7011

@v@ ’ .s"n(o
DIE GROSSE SILBERMANNORGEL
DES DOMES ZU FREIBERG BEETHOVENSYMPHONY No:
OTMAR SUITNER
J.SBach STAATSKAPELLE BERLIN
Hans 0tt0 o B

C37-7004 DIE GROSSE SILBERMANNORGEL
DES DOMES ZU FRIEBERG
J.S. BACH
Hans OTTO, organ

DENON REFERENGE
GOMPAGT DISGS.

THESE
ARE THE
FIRST CD’
YOUR
CUSTOMERS
WILL WANT
TO OWN.

38C37-7011 BEETHOVEN: SYMPHONY NO. 3
“EROQICA” in E Flat Major, Op. 55
Otmar SUITNER conducting
STAATSKAPELLE BERLIN

compac? 38C37-7032

POMESER

STEREO

GG AL RUGH

{DENON].

BEETHOVEN
SYMPHONY
NO./

0IMAR
SUITNER
STAATSKAPELLE
BERLIN

38C37-7032 BEETHOVEN NO. 7 in A Major, Op. 92
Otmar SUITNER conducting
STAATSKAPELLE BERLIN

As more and more people discover the
Compact Disc, they also learn that Denon
was the first Company to apply digital
technology to audio recording. They find out
that over the past 11 years Denon has
assembled the largest Digital library and is
currently using fifth generation Denon-
developed digital studio recorders.

It is no wonder that Denon has become

one of, if not the largest CD manufacturer in

the world and is quickly earning the

reputation for producing the “best sounding”

Compact Discs.
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38C37 7086

HANDEL  PomE=2

STERED

€37-7003

C37-7003 MOZART STRING QUARTET
NO. 17 in B Flat Major, KV 458 “HUNTING"
NO. 15in D Minor, KV 421
SMETANA QUARTET

38037 7013 ANTONIO VIVALDL: THE FOUR SEASONS
Gunars LARSENS violin
Rudolf BAUMGARTNER: direction
FESTIVAL STRINGS LUCERNE

38C37-7033

STEREQ

SMETANA QUART

38C37-7033 BEETHOVEN STRING QUARTET NO. 8
in E Minor, Op. 59, NO. 2
RASOUMOVSKY NO. 2
SMETANA QUARTET

When you combine the finest
performances of world-renowned
masterpieces with unparalleled sound
quality, you have the Denon Reference CD’s.

The first Compact Discs anyone serious
about music will want to own. From the
Company that was the first to take Digital
Recording seriously.

DENON

IMAGINE WHAT WE'LL DO NEXT.

Denon America, Inc., 27 Law Drive, Fairfield, N.J. 07006 201-575-7810
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Four Daily Hours
Of Music Slated
For UK. Channel

LONDON—Cable homes in three
regions of the U.K. will start receiv-
ing the English-language service of
Satellite TV early next year, the first
stage of what is hoped will be genu-
inely pan-European coverage by the
pioneering DBS company, now
owned by Rupert Murdoch’s News
International. By April, 50% of the
service’s. broadcast hours will consist
of music programming.

The advertising-supported enter-
tainment service, whose format relies
heavily on music, feature movies and
sports, has been renamed Sky Chan-
nel. Programming will be boosted
from three to five hours daily as of
Jan. 16, increasing to eight hours dai-
ly by April. Broadcasting has just
been transferred from the OTS satel-
lite to the new ECS-1 European
Communications Satellite, on which
Satellite TV has been allocated one of
12 transponders.

By April, the music programming
will consist of two hours of pop-ori-
ented material in the morning and
two further hours in the evening with
more of an MOR slant. The daily
“Cable Countdown” program, co-
produced with Virgin’s Cable Music,
will be dropped after Jan. 1 and re-
placed with a similarly formatted co-
production with Thorn EMTI’s rival
Music Box. Satellite TV insists that
relations with Virgin are still good,
however, and one-off acquisitions
will continue.

Also scheduled is “Live From
London,” a weekly show featuring
live concerts from the capital’s Mar-
quee Club rock venue, produced as a
joint venture with Trilion Pictures
and hosted by disk jockey Nicky
Horne.

Since it began transmitting in
1982, Satellite TV has built up a
viewership of some 500,000 -cable
homes and hotel rooms, chiefly in
Finland, Norway and Switzerland.
By the end of 1984, it plans to add up
to half a dozen further territories, in-
cluding Sweden, Denmark, Holland
and Morocco. In Britain, Radio
Rentals (Swindon), Greenwich Cab-
levision (southeast London) and Se-
lecTV (Milton Keynes) have agreed
to start re-transmissions in January.

In West Germany, the Ludwigsha-
fen network will take the service at
about the same time, with ‘Munich
following in late spring.

G

DESTINATION CALIFORNIA—“Lit-
tle Willy” is the official Australian

mascot for the 1984 Olympic
Games, and he’s apparently been
persuaded by Fable Records to
pose with a copy of the label’s re-
cent release, “Where There’'s A
Will There’s A Way” by the Little
Willy Band. Part of the proceeds
from the disk will go towards
sending Australian athletes to the
Olympics.

News/ International

BPI Figures Paint Bright Picture:

By PETER JONES

LONDON — In the past six
months, turnover for record compa-
nies in the UK. has gone up by
around 10%, with LP sales levelling
out, prerecorded cassettes gaining
more and more popularity, and only
the singles sector remaining flat.

That’s the picture to emerge from
an enthusiastically optimistic report
from John Deacon, director general
of the British Phonographic Industry
{BPI), national IFPI group, as a re-
sult of a survey of U.K. trade deliver-
ies covering the third quarter this
year.

“Record companies are now well
poised to take advantage of the usual
Christmas upsurge in sales,” Deacon
says. ‘During the middle of this year,

CBS Greatly Increases
Share Of German Charts

By JIM SAMPSON

‘MUNICH—Propelled by plati-
num product from Michael Jackson
and local group Nena, CBS signifi-
cantly improved its share of the Ger-
man sales charts in 1983. According
to trade magazine Musikmarkt, CBS
cornered nearly one quarter of the al-
bum action this year and finished sec-
ond to Ariola in the singles sector.

All record companies in Germany
trimmed their release schedules this
year, some cutting back by half.
Among music publishers, CBS Songs
had more than twice as much action
in the singles chart as number two
company Melodie der Welt.

In its first full year of operations,
Virgin Germany grabbed over 7% of
the German singles chart and nearly
5% of the albums. WEA improved
its share of both charts.

The year’s biggest losers were do-
mestic artists, who saw last year’s
chart gains quickly evaporate. And
EMI Electrola, leader of both charts
in 1982, saw its singles share nearly
cut in half while falling to third place
in the album list.

The year’s biggest singles hits in
Germany were both familiar to inter-
national listeners: Peter Schilling’s
“Major Tom” (WEA) and Nena’s
“99 Luftballoons” (CBS), followed
by Mike Oldfield’s “Moonlight Shad-
ow” (Virgin/Ariola). The only artist
with two singles among Germany’s

PRS CASE SETS PRECEDENT

hottest 30 for the year was Michael
Jackson (Epic), with *Billie Jean”
and “‘Beat It.”

Ariola regained the singles leader-
ship it had held for five of the past six
years, boasting nearly 19% of the of-
ficial German charts. CBS bettered
its share from 12.3% to 17%, fol-
lowed by EMI (12.5%), DG/Poly-
dor (10.3%), WEA (9.5%), Phono-
gram (8.8%), Teldec (7.6%),
Metronome (5.1%), RCA (4.3%),
Intercord (3.8%), Bellaphon (1.1%)
and new indie Rough Trade (1%).
Nena’s CBS debut ““Nena’” was Ger-
many’s most charted album in 1983,
according to statistics culled from
charts through mid-December. The
group outpointed “Thriller,” with
Mike Oldfield again in third place
with the album “‘Crises.”

For the first time, CBS captured
leadership of a year-end German
chart ranking breakdown, dominat-
ing albums with 24.1%, followed by
Ariola (16.9%), EMI (14.6%),
DG/Polydor (12.5%), WEA (9.4%),
Phonogram (6.7%), K-tel (6.1%),
Teldec (3.8%), Intercord (2.2%),
Metronome (1.6%) and RCA (also
1.6%), with the others well under the
1% mark.

Antitrust lawyers, probably more
concerned with actual market share
than chart performance figures, will

(Continued on page 83)
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British Composer Guilty Of Fraud

LONDON—A composer member
of the Performing Right Society
(PRS) here pleaded guilty in a North
London Crown Court, Dec. 9 to four
charges of fraud and falsification of
accounting relating to information
given by him on program returns of
live public performances of his music
in two venues.

Guitarist Roger Scarrott, 39, pro-
fessionally known as Roger James,
was handed a sentence of 15 months
in jail on each charge, to run concur-
rently, but suspended for two years
under a supervision order. He was
also ordered to pay PRS $3,600.

This was the first prosecution of its
kind in the 69-year history of PRS.
Following Scarrott’s guilty plea, a so-
ciety representative said, ‘“‘He sought
to secure royalties from the society to
which he was not entitled, by making
false information claims on return
forms for live performances.

“It was as a result of the vigilance
of society staff concerned with the

processing of program returns on live
performances that there might exist a
very small minority of members pre-
pared to influence royalty distribu-
tion for their personal advantage by
the supply of program returns con-
taining false information as to the
performance of their music.”

The society then started a major
review of its method of acceptance
and processing of program returns.
This, in turn, led to the successful
prosecution of Scarrott, who had
claimed his works had been regularly
performed at the Connaught Rooms
in London and at Pilgrims Wine Bar
in Barnet, North London.

The PRS, noting that Scarrott’s of-
fenses date back some two years,
says, “The PRS has a record as one
of the most efficient and cost-effec-
tive rights societies in the world. It is
our duty and commitment to pre-
serve this high reputation.

*This is a non-profit-making mem-
bership organization. A fraud by one

member is therefore a fraud against
other members. In view of our obli-
gations to the membership, and our
responsibilities to music users, we’ll
refer any similar cases to the
authorities.”

The charges relating to Scarrott in-
cluded two of false accounting. He
was also accused of “dishonestly pro-
curing the execution by PRS of a
check for 4,182 pounds (roughly
$6,300) by falsely representing that
program returns compiled by him
.during 1981 were true and accurate
records of the programs described.”

The fourth charge related to 1982,
when he agreed he had attempted to
procure a check for 19,842 pounds
(roughly $30,000). The Scarrott case
concerned only program returns for
live U.K. public performances, not
broadcasting returns. The PRS has
said that ‘“‘very few” of its members
would make 4,000 pounds a year
from composing royalties for live

public performances.. | .
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a base has been developed which will
allow the industry to exploit the sea-
sonal peak to the full.”

Deacon points to the uplifting sta-
tistic that retail activity in all indus-
tries in Britain has increased by 5%
in the past 12 months. He adds that
this is mirrored in deliveries of re-
cords and prerecorded tapes to the
retail trade.

He continues: “Most encouraging
is the fact that in the past half year,
turnover for record companies has
gone up by over 10%. The ratio of
tape to LP sales is now four to three,
and the rate of album sales (on tape
and disk together) has gone up 12%
since March. Early signs are that de-
mand will not slacken in the last
quarter.”

Deacon admits that singles sales,

down 11.6% in the third quarter

compared with the same period of
1982, represent a “‘flat spot.”” “But
value was only slightly down due to
the increasing proportion of 12-inch
singles purchased, for they are now
nearly 30% of sales in this sector,” he
adds.

“In the view of the BPI statistics
committee, lower sales can be attrib-
uted to some extent to the slightly
smaller number of new acts attractive
to the 15-19 age group. This group in
itself seems to be becoming less domi-
nant in the fashion market (it is de-
clining proportionately), and fashion
impetus may be moving to the album
market.

Labels’ Six-Month Turnover Up

“Even so, LP sales have not gone
up as much as could reasonably have
been expected, due as ever to the per-
nicious habit of home taping, though
also coupled with the high level of
unemployment among young
people.”

Deacon adds: “In summary, the

(Continued on page 83)

Sony Develops
Half-Size
Digital Tape

TOKYO—A half-size digital
audiocassette offering three hours
of playing time has been devel-
oped here by Sony. The format
uses helical scan technology as
employed in video recorders,
combined with 16-bit digital sig-
nal encoding.

Dimensions of the cassette are
two-and-a-half inches by two
inches, while the accompanying
recorder measures roughly six
inches by five inches by two inch-
es. No prices have been set for the
new system, which Sony now
hopes to see adopted as a world
standard for digital cassettes.

If the company is successful in
this aim, there will clearly be im-
plications for sales of Compact
Disc systems, just as analog cas-
settes, when launched, affected
conventional vinyl volume.

4

i

(213) 855-8888

After
laying down
the tracks,
lay down
and
relax.

Conveniently located between
Hollywood and Beverly Hills, Le
Parc Hotel is close to the recording
studios and west coast headquar-
ters of the major labels.

Each of the 154 suites features a
sunken living room with fireplace,
wet bar, kitchenette and private
balcony. Complimentary continen
tal breakfast and limousine service
within the area are just a few more
reasons why Le Parc has become
the Inn of the Industry.

o o s ¥
hotelde luxe
733 North West Knoll, West Hollywood, California

(800) 421-4666 - in California, (800) 252-2152
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A Hit Is A Hit Is A Hit

Do our eyes and ears deceive us, or is the MTV playlist be-
coming a shade more liberal? The addition of such video clips as
Ashford & Simpson’s “It’s Much Deeper,” Earth, Wind & Fire’s
“Magnetic” and Andre Cymone’s “What Are We Doing Here”
brings to mind the recent, provocative memorandum by radio
consultant Dwight Douglas. In it, he ‘observed that the nation
has turned “‘extremely horizontal” in its musical tastes, and that
to become hits, records must reach at least three demographic
groups. .

MTV’s Les Garland has been quoted as saying that the play-
listing of the above clips does not represent a change from its
basic rock’n’roll programming philosophy. The channel’s John
Sykes took a similar position at the recent Biliboard Video Music
Conference. He reiterated the rock commitment, but used the
deliciously vague phrase “new music” in response to a question
from the audience.

Obviously that “new music” has to be compatible with the
tastes of MTV’s targeted demographic, but it’s good news that
Les, John and their colleagues now believe that acts such as Ash-
ford & Simpson and Earth, Wind & Fire are capable of that
compatibility.

How has this come about? In part, we believe, it’s the Cross-
over Principle at work: The mass appeal of performers like Mi-
chael Jackson and Lionel Richie is so great that programmers—
in video or in radio, for that matter—ignore the implications at
their own risk.

Les Garland is on record as saying that more black acts are
beginning to fit “the MTV sound.” If the “MTYV sound” extends
to “Magnetic” and “All Night Long,” as now it does, hurrah!

This turn of events is not without irony. It was MTV’s willing-
ness, early on, to program new artists and music that brought
many in radio (especially AOR programmers) to the recognition
that their conservatism was not sufficiently in tune with the pub-
lic mood. The switch of many AOR stations to top 40 has inten-
sified the public’s appetite for hits—which, in turn, may be influ-
encing MTV to tilt just a tad more “horizontal.”

Billboard welcomes the development. Multi-format hits, the
kind that trample underfoot every programming barrier, are
good for the music business, in creative as well as commercial
terms. They reach the broadest possible universe of consumers,
and excite their taste buds for more. A hit is a hit is a hit, as
people are fond of saying.

Oligopoly Is Not A Dirty Word

By IRWIN H. STEINBERG

In a speech at Billboard’s International Music Industry Con-
ference (IMIC) in Holland in 1978 I stated the belief that the
record industry in the U.S., out of necessity, would have to move
toward oligopoly. It was there that I discovered how inflamma-
tory the word oligopoly was. You would have thought by the
L pitasne Tt % reaction that I was accusing the
~itindustry of having structural

-+« herpes.
Would you believe that a spe-
cial meeting was called at IMIC
to tar and feather me, at least
symbolically? Some even suggest-
ed that I be barred from the Stage
Delicatessen, others that my Stu-
dio 54 dancing shoes be hung up-
, side down.
{ Who were these people who re-
# acted so violently? They were not
::- the people in the major record
companies. They were primarily
Steinberg: “Some even Sug-independent producers, small la-
gested that | be barred from ¢} gwrers, their artists, lawyers

the Stage Delicatessen.” 454 managers. And this reaction
came after I expressed the thought that at the nucleus of this pos-
sible direction there existed a springboard for creative activity
such as never existed before; that oligopoly would create unsated
demand, and therein lay the opportunity for those on the periph-
ery of the oligopoly.

I was so surprised by the violent reaction that I quickly con-
ferred with Daniel Webster. Webster advised me that oligopoly
defined the market situation in which a few companies strongly
affect, but do not wholly control, the marketplace; or alternately,
a market situation in which a few producers control the demand
from many buyers.

So what the hell was everybody so violent about? I can’t be-
lieve that they preferred a placebo to a possible cure. I had to
conclude that fear was obscuring vision.

(not including distribution personnel in branch-owned distribu-
tion) needed $100 million to break even. Costs which escalated
three to six times over a period of 10 years—vinyl, independent
promotion, local advertising, interest, royalty rates—as well as
inelastic retail prices and undercapitalized retailers in a growing
market—were the prime causes.

How many such companies in the record industry had such
volume? Very few! And if company-owned distribution was fac-
tored in, the volume requirement might approach $200 million.

Now let’s look at oligopoly, or concentration. In the record
industry, I contend that as the number of competing firms de-
clines, so does the number of hit records, so that fewer hits are
being released by fewer producers. I further contend that if this
is not treated as antithetical to industrywide success, then all
participants in the industry suffer. In this contention, we will
find the opportunity.

Prof. John W. Dimmick of Ohio State Univ., in an article enti-
tled “Popular Music: Concentration & Diversity in the Record
Industry, 1974-1980,” published in the Journal of Communica-
tions (Winter ’82), wrote as follows:

“In many of the industries of mass communication, concen-
tration is a fact of life; a few.firms dominate the production and
distribution of cultural products. While on the surface, the com-
petitive structure of mass media industries might seem of interest
only to economists or lawyers in the antitrust field, the level of
concentration directly affects the choices offered to media con-
sumers. Concentration in cultural industries, as in other sectors
of the economy, leads to an increasing homogenization or lack of
diversity in cultural products.”

Prof. Dimmick went on to argue and support his contention
with data which proved that a pattern of increasing concentra-
tion is accompanied by a decline in the diversity of music. Simi-
larly, Dimmick showed that diversity is further limited during
such periods when the number of producers declines as record
companies tend to rely more heavily on producers with proven
track records.

Researchers Peterson and Berger, using data similar to the

‘In periods of very high concentration, record sales fall;
in periods of lower concentration, sales increase’

In the 1950s, shortly after Mercury’s founding, there were
1,200 active labels, many separately owned and staffed and sell-
ing through independent distributors who controlled both radio
and retail in their respective markets. A few companies were
stronger than others, but one might have to examine 25 to locate
85% of the industry’s volume.

Discounting and home taping were unknown. Independent
promotion and its costs were as remote as Pluto to Earth.

Let’s observe this data, by corporate participant, now. January
to December, 1982 Billboard chart action revealed that five cor-
porations “affect,” as Webster euphemistically would have it, the
85%. And this proportion will be skewed further via the RCA li-
aison with Arista and, similarly, MCA’s with Motown.

At the very least, I think my Studio 54 dancing shoes should
be returned and my right to once again be nourished by the Stage
Delicatessen restored.

What are the underlying causes of this change in the industry?
In talks I gave before industry groups in 1980, I concluded that a
record company with an artist roster of 50 and a total staff of 165

Irwin Steinberg, a founder of Mercury Records and former
chairman of PolyGram Record Operations, is chairman of Com-
pleat Entertainment Corp. in Nashville, and president of Domilin
Films in New York. He is also an adjunct professor at Columbia
College of the Arts in Chicago.

Dimmick Tables in an article in the American Sociological Re-
view, suggest that in periods of high concentration the conse-
quent homogeneity of the product results in unsated demand.
The lack of diversity in the musical product, they hypothesize,
leaves the tastes of some consumers unsatisfied. As a result, re-
cording sales fall from their previous levels. They show that in
periods of very high concentration, recording sales fall; in peri-
ods of lower concentration, sales increase.

I agree with these conclusions, although economic conditions
and shifting age groups can also be a factor. But why catalyze the
later two factors by failing to encourage diversity?

This brings us face-to-face with the opportunity, one that must
be developed by the outside creator, and by the companies which
are the oligopolists providing marvelous machinery for financ-
ing, reaching the audience, and for maximizing retail exposure.

However, the data clearly shows that those very companies
tend to dampen or limit creativity. The antidote is to open more
doors to independent labels and producers who, historically,
have been the trend makers, rather than trend followers.

There is an essential symbiosis here, the remaining corpora-
tions providing overhead of sales and administration which need
not be replicated by others, and the creative people who are not
part of these corporations encouraged to discover and add to the

diversity of the industry. (Continued on page 88)
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Soar into ‘84 with

The hot new LP (55-425) with
elght songs the kids really

want..."B-Boys Beware,

“Destiny;,” “Pop Lock This Rock
(To The Top),” “Scratch This,”

“Right There,” "Hot, Hot

Sound,” “B-Boys B-Dubbed”
and a remix of "High Noon.”
Call your Importe/12 Group
Distributor and cash-in on
Two Sisters.

NEW! Cassette specially EQd

Produced by Raul A. Rodriguez.
¥ Engineered by Mark Berry.

for portable sound systems by
Herb “Pump” Powers, Jr.,
Frankford/Wayne, NY (S5-425C.)

Importe/12 Records Division, Sugarscoop, Inc., 915 Broadway, New York, NY 10010
Telephone 212/505-2511, Telex 422 462 (“SCOOP’’) Distributed by:

Importe/12

California
JDC Records
San Pedro (213) 519-7393

City Hall Records
San Rafael (415) 457-9080

Colorado
Big State
Denver (303) 759-8500

Connecticut
Aquarius Distributors
East Hartford (203) 278-4061

Florida
MJS Entertainment
Miami (305) 592-6085

Georgia
Tara Distributing
Atlanta (404) 875-8271

Hawaii
Music Craft
Honolulu (808) 841-6219

lllinois

Dance Records Dist. Co., Inc.

Chicago (312) 595-6320

Maryland
The Zamoiski Company
Baltimore (301) 644-2900

Massachusetts
Sunshine Distributors
Boston (617) 668-0326

Michigan
Action Music
Detroit (313) 676-8832

New York

Action Music

Buffalo (716) 883-2555
Sunshine Distributors

New York (212) 265-3530
Outside NY (800) 223-6331

wwwW americanradiohistorvy com

North Carolina
Bib Distributing
Charlotte (704) 527-0440

Ohio

Action Music

Cincinnati (513) 531-0217
Cleveland (216) 243-0300

Oregon
City Hall Records
Portiand (503) 644-7505

Pennsylvania
Universal Rec. Dist.
Philadelphia (215) 232-3333

Tennessee
Select-O-Hit Records
Memphis (901) 523-1190

Texas

Big State

Dallas (214) 631-1100
Houston (713) 861-9251

Washington
City Hall Records
Seattle (206) 282-4820
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KING TAKES OVER IN SAN FRANCISCO

KSFO Eyes Return To Past Glory

SAN FRANCISCO—At 12:01
a.m. Tuesday (13), months of prepa-
ration became reality as King Broad-
casting acquired KSFO here from
Golden West.

The name value of the “new’ staff
alone merits publicity. Former KYA
and KSFO morning personality
Gene Nelson again does mornings,
followed by Russ (The Moose) Syra-
cuse. Syracuse first emerged in this
area as PD of KYA in 1962, moving
to KSFO 12 years ago in the same
midday shift he now occupies.

Local personality Sam VanZandt
does noon to 3, followed by Carter B.
Smith, a KSFO mainstay in the Don
Sherwood days of the late '50s, who
has continually been a factor in the
market, coming from rival KNBR.
Following sports talk and an hour of
radio drama, which also dominates
the 2-6 a.m. block, is Al Jazzbeaux
Collins, who returns to the market
doing 10-2 a.m. Collins most recently

Three Partners
Buy FairWest
From Fairbanks

DALLAS—Consultant  George
Johns, former Fairbanks Broadcast-
ing controller Bill Yde and FairWest
head Jim West, as equal partners,
have purchased FairWest from Fair-
banks Broadcasting.

The company offers a wide variety
of services to radio, including the
syndication of Al Ham’s “Music Of
Your Life”” and George Johns’ Adult
Contemporary format. It will remain
in Dallas, moving to new headquar-
ters here at 2007 North Collins Blvd.,
Suite 501, in early January. FairWest
will also open a San Diego branch.

West remains in Dallas as presi-
dent, with Yde joining him there as
VP/controller. Creative VP Johns
continues his association with South-
western Broadcasters in San Diego,
where operations VP Reg Johns will
also be headquartered.

hosted the “Milkman’s Matinee” on
New York’s WNEW-AM.

Even Dan Sorkin is back. Sorkin, a
morning institution on Chicago’s
WCFL, is known as one of America’s
most irreverent radio wits. He came
to the Bay Area in the *60s, abandon-
ing radio after a stint at KSFO to be-
come heavily involved with the anti-
drug group Synanon. Still currently
associated with that organization,
Sorkin can be heard this week (and
for many weeks, due to a liberal vaca-
tion allowance) filling in for morning
man Nelson.

The on-air support staff includes
the city’s first airborne traffic report-
er, Hap Harper (“He went up one
morning to do a news story while he
was working with Don Sherwood,”
notes KSFO’s current program man-
ager Ken Dennis. “While he was en
route, he reported traffic conditions.
It was so successful it became a fea-
ture.” With a large news and sports
department as well, the station is in-
tent on reviving the glory days.
Backed with King’s resources, the
details have been worked out—even
to the re-hiring of Hugh Heller, the
man responsible for KSFO’s recog-
nizable music ID packages in the *50s
and ’60s.

But the decision to return to the
past isn’t based on emotional desire
or even the gut reactions vital to its
initial growth. “We’re attacking a
void that our research has pinpointed
in the market,” says Dennis. “We're
not attacking any one station. We’re
positioned between KNBR and (the
big band sound) KSFO was recently
doing.”

The word “research’” would have

Don Sherwood turning over in his
grave. But Dennis does not plan to
program by numbers. “We have
weekly music meetings involving all
the airstaff. Collectively, their local
experience is astounding, and they
have input into what we play.”
While the bulk of the day is pre-
programmed, consisting of an 80%
mix of oldies leaning towards the

HOT 100.

at #1.

Please send me
| and

Name

CHARTMASTERS’

ROCK 100

Jim Quirin and Barry Cohen
The authoritative book of record rankings
for each year from 1956 to 1981

* ROCK 100 ranks the top 100 songs for each year from
1956 to 1981 based on the weekly Bjllboard

* ROCK 100 gives each hit’s title, artist, label, and number
) of weeks in the Top 100, Top 40, Top 10 and

FREE 1982 ROCK 100 Supplement
included with each new ROCK 100 order.

1983 ROCK 100 Supplements will be available for $1.00
each on May 1,1984

1982 ROCK 100 Supplements are available now
for $1.00 each.

Mail to: Chartmasters, P.O. Box 1264
Covington, Louisiana 70434

copies of ROCK 100 at $6.00 per copy
_ 1982 Supplements at $1.00 each (including post-
. | age). Total amount enclosed in check or money order is $

—— —— e —

Address

l City, State, Zip

MOR standards (Sinatra, Bennett,
Streisand, Diamond), the late night
hours belong to Jazzbeaux. “‘He has
free reign to program his own music.
That’s how he works best, and that’s
0O.K. with us,” says Dennis.

Aimed at the 35-54 demographic,
the company is launching a major
outdoor and tv mix built around the
slogan “We've got personalities.”
The campaign will run continuously
through February.

At the time of the changeover, ‘“‘all
we did was change the phone lines,”
says Dennis, who also remains pro-
gram director of KYA-FM. KYA-
AM has been spun off to Bonneville.

RODNEY ON THE STREET—hodney Dangerfield, left, raps Mth

£

WKQX Chi-

cago’s “Murphy In The Morning” host Robert Murphy about his single
“Rappin’ Rodney,” which is currently getting some respect on Billboard’s
Hot 100.

*

Vox Jox

Barrett Out At Doubleday’s WAVA

By ROLLYE BORNSTEIN

The format is in but the GM is out
at Washington’s WAVA. David J.
Barrett—who also served as Double-
day Broadcasting’s executive VP,
overseeing the chain’s WAPP New
York—has exited the Washington
top 40 outlet. No replacement has
been named as yet.

* K K

Les Tracy is out at KOME San
Francisco, and promotion director
Pat Evans moves into his PD slot at
the Infinity station. Pat, who was
MD at Chicago’s WMET under
Tripp Reeb, formerly served as PD at
ABC’s KSFX San Francisco, where
she also worked with consultant Jeff
Pollack.

And at Infinity’s WIVY Jackson-
ville, Robert John’s PD post has been
filled. Joining the company from
Greater Media’'s WHND/WMGC
Detroit, where he served as music di-
rector, is Michael Fuszner.

* K X

Back in Detroit, CKLW Windsor
has a new PD in the form of former
WCZY program director Dave
Shafer. Dave’s no newcomer to the
“Big 8.” He did mornings there
twice, from 1964-69 and again from
1971-74.

* K K

John Long, PD of several legends
including WROR Boston, KRUX
Phoenix, B-100 (KFMB-FM) San
Diego, The Big Ape (WAPE Jack-
sonville), Memphis® WHBQ, and
most recently Minneapolis’ WCCO-
FM, joins Houston-based Bill Young
Productions, heading the company’s
new video division. Young has been
producing radio spots for the concert
and touring industry for the past 12
years, and due to new competition in
the form of MTV, “Friday Night
Videos” and the like, he’s formed the
new division.

* K K

Broad Street Communications has
undergone some staff restructuring
with WELI New Haven VP/GM
Larry Getz becoming senior VP/ca-
ble program development for the
company. Moving up to station man-
ager is GSM Stanley M. Shields, and
PD Chuck Gross becomes operations
manager.

Moving up to GSM at Unity’s
KATZ/WZEN St. Louis is account
exec Thomas- Roper - .. Carol Ford
gets a new morning partner on her
FM 108 (WDMT Cleveland) morn-
ing show in the form of PD Jeffrey
B. Kelly. .. Bill Wise’s promotion
director post at 96 Rock (WKLS At-
lanta) has been filled by 97 Rock
(KSRR Houston, where WLKS PD
wuaana o aricanradiohistans.can,

Alan Sneed formerly worked) pro-
motions assistant Larry Schuster
... Joining WMYM New York as
advertising and promotion coordina-
tor is NBC-TV’s Maggie Day.

Speaking of New York, WCBS-
FM has released its list of the top 500
of all time, and all’s well with the
world.“In The Still Of The Night”’ by
the Five Satins is up there at No 1,
followed by “Earth Angel,” “Will
You Love Me Tomorrow,” “My
Way,” and “Tonight Tonight” by the
Mello-Kings. Coming in at 500 is
Creedence Clearwater Fevival's
“Proud Mary” ... Meanwhile, across
town at country-formaticd WKHE,
Rosemary Young returns from Long
Island’s WGBB. This fime around
she’ll do 8 p.m.-midnight . . . Joining
the WABC talk lineup is clinical psy-
chiatrist David Viscott. He'll appear
Friday afternoons.

* kW

Dancer Fitzgerald Sample’s new
AIM (Audience Image Marketing)
division, headed by Mike Davison,
has signed its first client. Outlet’s
KIQQ Los Angeles will be the first
benefactor of this new total position-
ing approach . . . If you’ve been try-
ing to call the L.A. Air Force to hear
the prerecorded drop-ins, and all you
got was an irate old lady, she’s not
one of them. She’s the lady who has
the phone number you dialed. The
company’s release had a typo, and
you should be dialing (213) 434-0203.

The KDKA Pittsburgh- “K-
Team” has gone through a slight
overhaul. Marvin “Goose” Goslin
joins the morning merriment from
all-news KQYV there, replacing Nellie
King, who goes back to his assistant
athletic director position at Du-
quesne Univ. . .. Speaking of sports,
Myron Cope of Pittsburgh’s WTAE
has been immortalized in song.

(Continued on page 29)

Clayton Webster Is Sued
Over ‘Rarities’ Program

By MAURIE H. ORODENKER

PHILADELPHIA—A hreach of
contract involving the syndicated
“Rarities” radio show has heen filed
by Monumental Blunders Ing. of
New York and Dave Herman, radic
personality on WNEW-FM MNew
York, against Clayton Wehster Corp.
of St. Louis. The action, calling for a
jury trial and seeking damages ex-
ceeding $10,000 exclusive of costs
and interest, was filed Dec. 1 by Ste-
ven M. Kramer, local attorney long
active in the rock music industry, in
the U.S. District Court for the South-
ern District of New York.

“Rarities,” a five-minute segment
syndicated nationally five days a
week since November, 1981, is nar-
rated by Tlerman. The unique pro-
gram features a different recording
artist and a rarely heard song of that
artist daily, Clavton Webster is a ra-
dio progrum syndicator, marketing
such programs sarionally.

Clayton Webster is also charged
with unlawful appropriation of Mon-
umentul Blunders” property rights. It
is alleged that on or about Dec. 27,
1982, there was a writfen agreement
for Monumental Blunders to produce
“Rarilies,” the agrecment b run wn-
til Dee. 31, 1983, During that period,
Monumeninl Blunders was to pro-
vide a taped “Rariliss™ program cach
month, and Clayton Webster was to
syndicate, distribute and promote the
taped program to radio stations
across the country.

The program contained a commer-

cial for Anheuser-Busch. Monumen-
tal Blunders and Herman were to re-
ceive from Clayton Webster,
depending on the number of stations
buying the program; a monthly pay-
ment of from $6,650 to $9,200. The
alleged breach of contract was a let-
ter sent to Monumental Blunders and
Herman on Nov. 4, 1983.

Clayton Webster’s reasons for can-
cellation were poor program quality,
despite repeated requests made for
the plaintiffs to improve the show
and the allegation that material used
on “Rarities” may have been made
available by the plaintiff company to
other rock music syndicated shows.
A question was also raised about the
plaintiffs obtaining all the necessary
releases for material used.

Plaintiffs also claim that the
monthly payments for October-No-
vember have been refused and are
seeking $19,950 from Clayton Web-
ster. They also charge that they have
been refused documentation showing
the number of stations airing the pro-
gram. Monumental Blunders is also
seeking return of all the master tapes
and disks of the show held by Clay-
ton Webster.,

Charge is also made of unfair
competition. It is claimed that Clay-
ton Webster has now put out a pro-
gram called “Rare Trax,” using the
same format, concept and other char-
acteristics of “Rarities,” even using
Herman’s voice.
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By BILL HOLLAND

The FCC now says it plans no
“freeze” on applications and peti-
tions for assignments from broad-
casters eager to file for the proposed
new commercial FM stations to be
added to the dial as a result of the
Commission’s Docket 80-90.

However, there will be guidelines
to deal with the procedural free-for-
all. Basically, if broadcasters had
filed before Friday (16), the filings
would be entered into the FM data
base, and won’t be precluded by any
proposals in the upcoming omnibus
rule making. After that date, those
not in conflict with any channel as-
signment in the omnibus, or any
counterproposal, will be processed
“in the normal course of business.”
Those late filings that are in conflict
will be consolidated into the rule-
making process, which means wait-
ing a longer period of time.

Broadcasters also should know,
says the Commission, that only coun-
terproposals will be accepted during
the comment period.

Last May, the FCC okayed in
principle Docket 80-90, which will
add nearly 600 allocations for new
Class Bl, C1 or C2 stations, as well

hibit the FCC from regulating elec-
tronic journalism. Packwood intro-
duced the bill in October, but there
wasn’t time to work on the proposed
legislation.

* ok Kk

And a decision is “imminent,” ac-
cording to an FCC source, on the

Washington RoUndup

problems
Larry Flynt’s attempts to decorate
his Presidential campaign broadcast
ads and interviews with hardcore sex.
Expect an item on the agenda at the
next FCC open meeting Wednesday

surrounding porn king

* K K

Members of the Radio Advertising
Bureau (RAB) might already have
heard, but the RAB published its
comprehensive radio co-op source
book this month. The semi-annual
publication lists 3,500 sources of co-
op dollars, and, according to RAB
President Bill Stakelin, is a “bonanza

for radio salespeople.”

The first volume lists 666 individ-
ual co-op sources representing 51
product and service categories as of-
fering 100% co-op programs. Addi-
tional copies of the book are available
to RAB members for $5.00 a pop
(c/0 RAB, 485 Lexington Ave., New
York, N.Y. 10017)

How to avoid spending too much
on too little mixer.

Introducing the Ramsa WR-8210A.

When you sit down in front of the new
‘Il discover a

Ramsa WR-8210A. you

to simultaneously send a cue signal to
the studio as well as a mixdown signal

What's more, Ramsa’s Phantom Mic
Power provides you with up to 48 V DC

15

as opportunities for owners of Class
A stations to upgrade their facilities
to Class B or Class C channels.

to the control room.
[n order to give you the tone control
you need, the three-band variable

level of performance, ease of operation
and flexibility you'd expect to find in
more expensive mixers.

to drive condenser microphones.
And to keep an eye on everything, the
four LED bar graph meters are designed

* * X

President Reagan gave the Corpo-
ration for Public Broadcasting (CPB)
*“‘a most wonderful holiday present,”
according to CPB President Ed Pfis-
ter. He signed H.B. 2755, the FCC
Authorization Bill, which contains
the CPB funds to be distributed to
public tv and radio. Congress ap-
proved, and Reagan okayed a 5.6%
increase: up to $145 million for fiscal
1984, $153 million for fiscal 1985,
and $162 million for fiscal 1986. Rea-
gan signed the bill Dec. 8.

* * Kk

Will Fowler deregulate the ponies?
That’s the question the National
Assn. of Broadcasters (NAB) is ask-
ing after urging the FCC on Dec. 9 to
drop policies that “unduly restrict
the broadcasting of horse race
information.”

The policies go back to a 1964 poli-
cy statement designed to prohibit
broadcasting of information that
could be used by tipsters and gam-
blers. NAB says that the FCC’s juris-
diction in this area is ‘“‘questionable”
and that there’s no public benefit to
offset the unwarranted costs on the
Commission and licensees.

* Kk ok

Good Lord! That’s the general
message of statistics to be published
in the 1984 Directory of Religious
Broadcasting, which point out a
10.2% increase in religious broad-
casting in the U.S. during 1983, ac-
cording to the National Religious
Broadcasters (NRB).

L S

AM-FM format duplication does
not equal inferior service—that’s the
judgment of the U.S. Appeals Court
here, which ruled last month in favor
of the recent FCC decision to renew
the license of WABZ in Albemare,
N.C. The station was simulcasting its
programming on its FMer, and a
challenger objected, but the Commis-
sion still found the stations’ perfor-

In fact. one of the more innovative

frequency equalizer will balance the

design features of the WR-8210A is it
lets you record, overdub and mixdown
without having to repatch.

The flexible send system allows you

highs, midrange and lows. And the
electronically balanced Mic inputs will
keep unwanted noise from coming
between you and your sound.

e

Name

Piease send me more information about the Ramsa WR-8210A.

PLEASE PRINT

3 Address
mance Superior.
* ok & City State Zip.
Expect hearings in late January or
early February in the Senate Com- l Phone ( )

munications subcommittee on Sen.
Robert Packwood’s “Freedom of Ex-
pression Act,” S. 1917, which would
give broadcast media the same pro-
tection and freedom from regulation
as print media. The bill, supported by
the major broadcast organizations,
would repeal the Fairness Doctrine
and Equal Opportunity provisions of
the Communications Act, and pro-

Return Coupon To: Panasonic Industrial Company, Professional
Audio Systems, One Panasonic Way, Secaucus, N.J. 07094.

wwWwW americanradiohistorv com

for quick response and easy reading.

The Ramsa WR-8210A. Not only is it
one of the easiest high-performance
mixers to use, but its price makes it
easy to own.

Panasonic.

PROFESSIONAL AUDIO SYSTEMS
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WERE ALREADY LISTENING FOR

Again, our congratulations to Earth, Wind &
Fire, Rickie Lee Jones,Donna Summer and Michagel
McDonald, our 1983 Scotty winners.

To qualify for our Scotty, an artist and the
production team must be super achievers in any
category of music. Their album must be mastered
on Scotch™Recording Tape. And it has to be good
enough to go gold or platinum by RIAA standards.

Lots of albums recorded on our tape do.

We're proud of

the quality of sound Scotch

we deliver. And the /@p &0\ @ &

part we play in the : \ |
A & &

success of fine artists |
like these.

And our Scotty
winners yet to come.

SCOTCH RECORDING TAPE

“Scotch" is a trademark of 3M. ©3M Company, 1983.
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AT ALL-WOMAN WWMN

‘Female’ Format Flying In Flint

By LEO SACKS

NEW YORK—Linda Lanci was
not eligible to win WWMN’s “wom-
an of the year” listener award when
the station, located in Flint, Mich.,
made it selection last week following
a month-long promotion. But Lanci,
the station manager and program di-
rector of the nation’s lone “‘female
contemporary” outlet, certainly laid
claim to the title in spirit.

The concept of all-female radio
certainly isn’t new: Sun Records pio-
neer Sam Phillips used female jocks
to lure male listeners at his properties
in Memphis (WHER) and West
Palm Beach (WLIZ) about 20 years
ago. It was also tested by program di-
rector Bob Herpe of WOMN New
Haven, and at WSDM Chicago
(billed as “ Smack Dab In The Mid-
dle” before its call letter change to
WLUP) and WNEW-FM here
(where Allison Steele got her start).

WWMN, however, gears its pro-
gramming to a female audience, and
when the station in the state’s third
largest city celebrates its second anni-
versary on Jan. 1, Lanci says that the
AM daytimer will have “beaten the
odds.”

“No one, quite frankly, ever
thought we’d last this long,” says the
programmer, who handles the mid-
day shift and doubles as music direc-
tor and weekend air personality at
AOR “brother” station WWCK.
“But we’ve given it our all, and it’s
starting to pay off.” Response from
listeners on the phones and through
the mail leads her to believe that
“Flint’'s New Woman” will cop a 2
share in the winter Arbitron, up from
the .9 registered in the spring book.

The sound, targeted to the 18-40
age group, is described by Lanci as
“beautiful, hit-oriented soft rock.”
The narrowcasting concept does not
exclude male performers, however.

5,000-WATT COUNTRY AM

Fire Destroys WNAX Yankton

NEW YORK—Paul Shay and his
family got a “bird’s eye view” of the
blaze that gutted the office and studio
of WNAX Yankton, S.D.

Shay, the music director of the
AM country outlet, known as “Your
Big Friend In The Midwest” for its
five-state reach, lives across the street
from the three-story brick building
which housed the station. A fire of
undetermined origin swept through
the structure just after midnight on
Dec. 9, causing over $1 million in
damage, according to Shay. “Every-
thing was destroyed—records, equip-
ment, production gear, everything,”
he says.

Two employees, in the building at
the time of the fire, escaped un-
harmed and ran three blocks to a fire
station, he says. Firefighters, ham-
pered by zero-degree weather, battled

the blaze for 24 hours and remained
on the scene for another 12 hours. A
Yankton fire marshall was quoted as
saying that over one million gallons
of water was pumped by his men,
notes Shay, adding that an investiga-
tion into the cause of the fire began
Dec. 12.

The country station, whose 5,000-
watt signal at 570 on the dial covers
the Dakotas, Minnesota, Iowa and
Nebraska, was back on the air five
hours after the blaze, broadcasting
from a makeshift studio at the side of
the WNAX transmitter in Mission
Hill, S.D., three miles northeast of
Yankton. Two local stations, adult
contemporary-oriented KYNT and
AOR-formatted KQHU, have assist-
ed the station with news and weather
copy and equipment during its hour
of need. LEO SACKS

YOU DON'T HAVE
TO GO BROKE
TO GO
FIRST CLASS...

|

...you can rent a Lincoln for what others charge for
compacts, or you can choose from a whole range of
economy cars to super sports. Call our toll free num-

bers now.

213-645-4500 * In California 800-262-1271  World Wide 800-421-5606

renta car

9775 Airport Bivd. I
Los Angeles, Ca. 90045 ==

Her adds last week included the lat-
est singles by Lionel Richie and Cul-
ture Club, augmenting a rotation
highlighted by Jeffrey Osborne, Billy
Joel, Elton John, Dionne Warwick,
the Motels, Crystal Gayle and the
Carpenters.

“People ask me why we’re doing
this in Flint,” Lanci says, “and my
response is, ‘Why not?’ This is a town
that needs something. Don’t forget,
we had the highest unemployment in
the nation at 25% not too long ago.”

The station, which reaches some of
Lansing and Detroit, used to pro-
gram three hours of talk each day.
The plan was shelved when Lanci re-
placed Marsha Kloor as station man-
ager, and since then listenership has
improved, according to Lanci.

Her team, which consists of Diane
Brewer (mornings), music director
Sally Ryann (afternoons) and news
director Susie Essex, works out of a
studio decorated with newspaper and
magazine clippings, hanging plants
and a stained glass window embla-
zoned with the “Flint’s New Wom-
an”” monicker. “It’s a homey kind of
atmosphere,” says Lanci. “When
you’re on the air, you want to be as
up as possible.”

KKGO To Build
New AM Facility

LOS ANGELES—KKGO, this
city’s highly regarded jazz outlet, has
been granted permission to construct
an AM facility licensed to Hesperia,
Calif. according to KKGO president
Saul Levine.

The 5,000-watt daytimer at a fre-
quency of 540, lying northeast of the
metropolitan area, will, with its
southwest directional pattern, cover
Los Angeles, San Bernardino, River-
side and Orange County.

According to Levine, once the en-
gineering study was complete and the
application filed for, no competing
applicants came forth. Currently un-
der construction, target air date is
July 1, with the call letters KKAR
applied for.

While an all-news and information
format has been decided upon, no
staff as yet have been hired or consid-
ered. The company has agreed to be-
come the exclusive CNN news affili-
ate for the Southern California area
and plans a mix of 60% CNN fea-
tures, 40% local origin.

S MRREE
THIS SHIP AIN'T SINKING—Pic-
tured during the final episodes of
KABC Los Angeles’ live broadcast
of Ringo Starr's “Yellow Subma-
rine” are, clockwise from top, ABC
Watermark president and “Yellow
Submarine” producer Tom
Rounds; Corrine Baldassano, di-
rector of programming for the
ABC Contemporary and FM radio

networks; Starr; and Gary Owens.
www americanradiohistorvy com

KEYI Austin Circumvents
Jock’s Non-Compete Clause

AUSTIN—When Dave Jarrott,
this city’s most popular morning
man, left his four-year shift at K-98
(KHFT) Oct. 15 at the end of his con-
tract to join forces with its AC com-
petition, Key-103 (KEYI), K-98 was
granted a temporary injunction pre-
venting Jarrott’s new employer from
using his name or likeness on the air
until his 90-day non-compete clause
expires Jan. 16.

Key-103 took the issue to trial, and
the outcome was mixed. “‘I could not
go on the air live for 90 days within a
70-mile radius of Austin, but I could
do prerecorded commercials,” says
Jarrott. With that flexibility, the sta-
tion devised a plan whereby Jarrott
took to the studio each morning at
Key-103 and taped the commercials
live, incorporating his breaks on ei-
ther side, just minutes before playing
them back on the air.

The tie-in, which provides Key-
103 listeners with much the same ma-
terial Jarrott presented on K-98, pro-
vides sponsors with the real
advantage. For a 60-second rate, they
get billboarded spots. “We're sold
out through December,” says Jarrott.
“We increased the morning drive
rate after two weeks of this.”

At K-98, PD Roger W. Garrett
has unsuccessfully filled the morning
drive slot once, with former Key-103
personality Ray Lincoln, who de-
parted recently. Regarding Jarrott,
he says, “We took the man for his le-
gal word. Dave was just testing the
non-compete clause.”

Counters Jarrott, “They’ve had
seven months’ notice. As early as last
March I told them I would not renew
my contract.”

KATY BEE

Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

Title, Artist, Label

-

4+ of Billboard’s # of Billboard’s

stations stations
adding record now reporting
this week record -

“So Bad,” Paul McCartney,

Columbia 84 - 84
2 “Nightbird,” Stevie Nicks, Modern 51 97
3 “Yah Mo B There,” James Ingram

with Michael McDonald, Qwest 50 81
4 “An Innocent Man,” Billy Joel,

Columbia 44 113
5 “Middle Of The Road,” Pretenders,

Sire S 36 110

“Action,” Evelyn “Champagne” King,

1

RCA 24 55
2 “Running With The Night,” Lionel

Richie, Motown 21 76
3 “Yah Mo B There,” James Ingram

with Michael McDonald, Qwest 18 66
4 “Encore,” Cheryl Lynn, Coelumbia 18 63
5 “Something’s On Your Mind,” D

Train, Prelude 17 77

Dolly Parton, RCA 48 48
2 “We Didn't See A Thing,” Ray

Charles & {rcorge Jones, Columbia 39 76
3 “Nothing Like Falling In Love,”

Eddie Rabbitt, Warner Bros. 38 83
4 “Cioin, Goin, Gone,” Lee Greenwood,

MOA 36 88
5 “Three Times A Lady,” Conway

Twitty, Warner Bros. 35 40

#g

Christopher

Cross, Warner Bros. 18 31
2 “An Innocent Man,"” Billy Joel,
Columbia 15 27 _
3 “Almost Over You,” Sheena Easton,
EMI America 13 40 N |
4 *“Save The Last Dance For Me,”
Dolly Parton, RCA 13 23
5 “Your Precious Love,” Meil Sedaka
10 40

& Dara Sedaka, Warner/Curb
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STATION: WVLK Lexington (AC)
and others

CONTACT: Tom Richards, produc-
tion director

CONCEPT: Cabbage Patch Dolls
EXECUTION: By far the biggest gift
demand this season is the Cabbage
Patch Doll. Sensing the publicity
such a giveaway would generate, sev-
eral outlets around the country have
secured one or two of these dolls, but
VLK happened upon more than
they could handle. The only consid-
eration (other than a lot of money)
was a promise that the station would
use them as on-air promotional items
exclusively. In this case, 'VLK
awarded a doll to a specified caller,
who phoned the station after a se-
quence of five artists (any song, even
Christmas selections) were aired in
order. By not limiting the artists to a
particular song, the station was able
to use the same five image artists
throughout the promotion.

In the case of New York’s WHN,
the dolls arrived in a Brinks truck to
be given away to the 50th caller each
time a Dolly Parton song is played
...Across town at WKHK, the
morning team has “Dougie Rick” up
for adoption in a cash and prizes con-
test where listeners are asked to
count the number of songs aired
... WHWH Princeton is keeping lit-
tle “Gilda Maggie” in the vault of a
client bank, and she will be awarded
to the person who comes closest to
guessing the exact date Gilda
emerged from the cabbage patch
... Many other variations on a
theme have occurred, but perhaps
the best is occurring on KUBE Seat-
tle. That station is seeking qualified
adoptive parents by asking listeners
to write in describing why their fam-
ily would make a good home for a
loveable, lonely cabbage patch kid.
Over 100 letters a day have been re-
ceived, ranging from desperate to hu-
morous. Each winner must appear at
the station, sign the adoption papers
and recite the “parents’ oath.”

*x *x %
STATION: 98 Rock (WIYY) Balti-
more (AOR)
CONTACT: Richard D. Byrd, direc-
tor of creative projects
CONCEPT: Thanksgiving on the
Mayflower
EXECUTION: Several outlets
around the country, such as Denver’s
AC, KHOW, tied into this non-for-
mat-specific jewel with Mayflower
Moving & Storage. Tongue-in-cheek
on-air promos advertised the chance
to win a traditional Thanksgiving
dinner on the “Mayflower.” In Balti-
more, the feast included a full-course

FCC Approves

U.S.-Canada
AM Agreement

WASHINGTON—A new U.S.-
Canada AM broadcasting agreement,
‘two years in the making, has been ap-

proved by the FCC, with noteworthy

features that will permit pre-sunrise
and post-sunset operation for U.S.
stations near the Canadian border as
long as protection is given to co-
channel Canadian stations, and an
elimination of former barriers forbid-
ding assignment of new clear channel
stations within 650 miles of the
border.

The new agreement, announced by
the Commission Nov. 18, replaces
the North American Regional
Broadcasting Agreement (NARBA).
It incorporates an agreed plan of all
the AM assignments the U.S. and
Canada have recorded, notified and
accepted under the old agreement,
plus additional assignments agreed
on at the Regional Administrative
Radio Conference held in Rio de Ja-
neiro.in 1981.

meal with the morning team. Denver
offered wine, candlelight and dinner
music along with the tuxedo-clad air
staff. The bottom line was that win-
ners never got whisked off to New
England, didn't even see much water,
but had a great time on a fully decked
out 10-ton moving van. The winning

Pro-Motions

keeper at the local zoo who thought
she deserved the meal with the morn-
ing team because “‘I spend five days a
week slinging hippo manure, so it’s
only fitting that I spend Thanksgiv-
ing with the two biggest manure
slingers in broadcasting.”

* * %
STATION: KSJO San Jose (AOR)

CONTACT: John Cotter

CONCEPT: contest entry

EXECUTION: Since many on-air
contests require nothing more than
registration, KSJO has instituted a
hotline connected to an automatic
answering device that lets listeners
register for various giveaways. On
the air, the 90-minute cassette is

stopped at random intervals, netting
the appropriate amount of winners.
Listener response has been higher
than it was when previous methods
were used: 3,400 entries were record-
ed ovér a one-week period, and listen-
ers to this format are more likely to
participate by phone than by tradi-
tional mail-in methods.

WIYY listener was a hippopotamus

You're loking

at aman who could_e some good news.

The new AP Network News.

As Program Director, your job
is to get and keep listeners. To do
that you need good strategy, deter-
mination and the best tools to
work with.

At AP Network News, we want

to help. That's why we're generating

an additional 24 dynamic, drive-
time news updates each day. All free
of commercial clearances.

A two-minute NewsWatch
highlights breaking news at the
bottom of the hour. Our 60 second
NewsMinute features the top stories
at two minutes before the hour.

We've added these reports to our
schedule of hourly newscasts,
already available in 2% and five
minute versions.

Our new reports are short, and
they're jammed with reliable infor-
mation. You'd expect that from AP.

What’s more, they add un-
matched flexibility to your overall
programming.

And AP Network News actually
helps you keep listeners tuned to
your station while keeping them
tuned-in to the world.

There’s more. AP Network

News has expanded its feature pro-
gramming, from consumer affairs to
computer news. It’s information
programming you and your
audience will enjoy.

Best of all, our increased service
comes without an increase in cost.

So, if you can use some good
news in your ratings battle, call
Glenn Serafin at(202) 955-7200 for
more information and our latest
demo tape. He'll explain how AP
means good news for your lis-

teners—and good news for
you at ratings time.

Associated Press Broadcast Services. Without a doubt.
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Psychic Predicts Good Grosses, Emphasis Programming

By ROLLYE BORNSTEIN

LOS ANGELES—Spot rates will
g0 up as commercial loads go down,
sales of stations will make some own-
ers overnight millionaires, beautiful
music will hold its own and AOR
will continue to decline in 1984, pre-
dicts nationally known psychic Page
Bryant.

Bryant, one of the first psychics to
hold a full-time radio shift, started
her on-air career in 1974 at Tampa’s
WDAE and WLCY-TV, moving to
Ft. Lauderdale’s WFTL prior to relo-
cating in Flagstaff. From her Arizo-

na base, she became a daily part of
Gary Owens’ afternoon show on
KMPC Los Angeles, is a regular
KTAR Phoenix feature and is cur-
rently heard three times a week on
WTKN Pittsburgh’s Scott Cassidy
show. Her perspective on radio is
limited to her on-air experiences, and
the following predictions reflect her
psychic impressions:

“I think you’re going to find as far
as networks are concerned that
there’ll be more of them popping up
in 84, and a lot more of them going
down. A few will be outstanding and

doing well, but for the most part it
will be a shakedown.” Regarding one
network steeped in talk, Bryant says,
“I think they’ll go downhill severely
in ’84, and go out totally in 85, or at
least change direction dramatically.”
Of another similarly-formatted ven-
ture, she says, “I feel good with that.
I see a major management change
making the difference. They’ll be-
come very innovative, very strong.

“Sales of radio stations will in-
crease a lot. You won’t start really
seeing the trend till late in the year; it
will continue heavily through ’85, but

in *86 a lot of people are going to find
out they’re stuck with a lot of gar-
bage and no way out. Look for sales
in Tampa, Miami, Pittsburgh, Oma-
ha, New York, Los Angeles, Dallas
and Houston, probably in that order,
and probably in the second half of the
year.

*“1984 is a ‘4’ year in terms of nu-
merology. Four is a hard-work num-
ber, a keep your nose to the grind-
stone effect. Finances will improve in
all facets, but the real emphasis will
be on programming. There will be
more concern with formats than

Did You
Hear

What
Rick Dees
Said This

Now every market

~ America’s most

“is saying.

KIIS.

Week-End?

can hear what one of

creative and success-
ful air personalities

RICK DEES’ WEEKLY
TOP 40, a weekly four hour
countdown from The United
Stations, is hosted by Rick
Dees, Los Angeles’ premier
morning personality from

'RICK DEES’ WEEKLY
- TOP 40 is already broadcast

Rick Dees is 1983’s
biggest success story|
in personality radio.
His ingenious wit,
his irresistible
charm, his cast of s

comedic characters 'I'he
will attract new |

listeners and keep

them coming back
week after week.

i

BASIS

on some ofthe e
hottest radio statlons
‘including WHTZ i in
New York, KIIS
in Los Angeles* i 3
WKQX in Chicago,
KYUU in San Fran-a :
cisco, WASHin |
Washmgton, WZGC
in Atlanta, WGCL in
‘Cleveland, WRBQ i mw
Tampa%St Peters-
burg . . . nine of the
‘top ten Arbitron
rated markets and
the llst groWs dally.& |

 DON'T MlSS THIS UNIQUE

' PROGRAMMING OPPORTU-
NITY. CALL THE UNITED
STATIONS AT (703) 556 9870
‘TO RESERVE THIS \

' PROGRAM. AVAILABLE ON
A MARKET- EXCLUSIVE
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sales, more innovation. You’ll see
general managers more interested in
programming than they have been.

“You’ll also see a great deal of
changeover of personnel, more of a
turnover than we’ve seen in any one
year, and that trend will increase fur-
ther in 1985. You’ll find top level ex-
ecs constantly looking over their
shoulders. The role of consultant will
start to change. Jobs there will be less
plentiful, and duration of contracts
shorter.”

Arbitron, too, will face some chal-
lenges, according to the lecturer and
author. “They’ll continue to be
steady, but faced with new competi-
tion. Birch will continue to make
great inroads—look to autumn of
this year as a positive turning point
for Birch. But a new company will
come up, possibly in 85 at the latest,
and the combination of Birch and
that company will have Arbitron
making some changes. I also see a
new system, possibly a phone-in sys-
tem like the 800 numbers where peo-
ple can call in and report what
they’re listening to.

“FM will show good steady in-
come, but will start showing many
format changes in ’84; in fact, there
will be more FM switches than AM
changes then. You’ll start seeing talk
and information playing a part on
FM. AM will continue in that talk di-
rection, and financially make a come-
back. At least it will stabilize in '84,
but stations will continue to change
hands.

“Country will continue its level-
ing-off process. Big AM stations that
changed to the format a few years
ago will look for alternatives, and
start playing ‘gold country.’” You’ll
see nostalgia in general on the up-
swing, but not the big-band format,
more of the early rock or the Sinatra-
Como era.

“Urban will fairly well hold its
own, leveling off also in ’85, but a big
fad will come out of urban in *84. It’s
this ‘scratch music.” It will be very
big but totally gone by ’85.

“I see specialty shows on the in-
crease, both on networks and locally,
dealing with survival, planning,
growing-type features. I see stations
offering college courses like tv now
does, and, strange as it sounds, I see
an all-weather format coming up.”

Getting more specific, Bryant sees
Gannett selling some radio proper-
sies, purchasing others. “Something
will occur in June that will boost
their earnings tremendously. They’ll
be down until the middle of the year,
then up.

“Doubleday is solid financially,
more so than most companies. For-
mat-wise, they’ll make some moves,
and personnel-wise as well, but Gary
Stevel will remain. If he were to make
a move, it would be of his own
choosing.”

As for Malrite, Bryant sees them
selling one or two radio stations and
going more heavily into tv. Marty
Greenberg and Duffy “are in a solid
position. You’ll see slow, careful
growth. They’ll do fairly well in "84,
and emerge in *85.” While seeing the
CBS FM Group as strong, Bryant
does predict “a major management
change in '84.”

Bryant also predicts that a major
trade association will be faced with
some problems: “T see people moving
away from them into a new organiza-
tion that will be discussed in "84 and
formed in ’85.

“On the whole it will be a good
year for radio. The dollar won’t buy
as much as it did for the advertisers
in the past, but as for gross revenue,
you’ll see an increase.”
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RKO’s Dick Bartle y Prospects For More ‘Solid Gold’

By ROLLYE BORNSTEIN

LOS ANGELES—“I'm still miss-
ing a true stereo copy of Shelley Fa-
bares’ ‘Johnny Angel’ ”’, muses Dick
Bartley, host of RKO’s popular “Sol-
id Gold Saturday Night.” “It’s on the
‘Here’s Shelley’ LP, and there aren’t
many around in stereo. I could also
use a clean stereo version of Gene
Chandler’s ‘Duke of Earl.” ”

While the original hit master is
mandatory, Bartley, unlike most col-
lectors, quickly passes up an original
label, the first 45 pressing or an early
78, in favor of quality. The music
may come from analog days (the
show concentrates on 1956-72) but
Bartley’s thinking is clearly digital.
“There are probably a lot of people
with a bigger collection, but I can’t
imagine there’s anyone with a better
one.”

Self-described as ‘“‘a stereo detec-
tive,” Bartley boasts of rarities in-
cluding “the original stereo jukebox
single of Paul Anka’s ‘Put Your
Head On My Shoulder’”. But he
quickly adds, “we’ve got to move on
CD. There’s just no comparison.

“‘He’s A Rebel,” ‘Da Do Ron
Ron,’ ‘Surfin’ USA,” ‘Town Without
Pity’—those were the first singles I
bought—New York, East Coast top
40.” (Bartley lived in Schenectady
and Syracuse before moving with his
family to Lynchburg, Va. while in ju-
nior high.) “Those weren’t oldies;
they were, and are, just good songs.
‘Rubber Soul’ was the album that got
me into collecting albums. Before
that I bought singles, but this was an
album that spoke to me.”

It was Bartley’s first job, at
WWOD in Lynchburg while he was
still in high school, that got him in-
volved with oldies. “We had to play
the top 30 hits, like the long version
of ‘Inna Gadda Da Vida’ (I still play
the short version on the national
show). The station had a tremendous
oldies collection, and the one format
rule they did have was two oldies to
one current, so I was exposed to a lot
of products.”

Through college radio (his degree
is in English lit) and a full-time job at
Charlottesville’s WELK, Bartley’s
career ‘“‘never left me time to decide if
this is what I wanted to do,” Jumping
to Chicago in 1975, first at WBBM-
FM and then WFYR three years lat-
er, Bartley became PD in 1980, a post
he held until early *82 when he opted
to concentrate full-time on his mid-
day shift and new network show.

The idea for a weekly oldies show
started during PD Dave Martin’s
tenure. “I said, ‘Let’s play the Crys-
tals, Creedence, Motown; people will
go nuts for it.” So Dave started doing
it himself in May 1980 and gave it to
me in July.

“I learned a lot from that show—
about chart positions not meaning
anything in terms of what people
want to hear. Good-time fun party
records with good memories associat-

ed with them—Dion, Motown, girl |

groups, specific Beatles titles like
‘Twist and Shout’ ”.

While Bartley’s local offering was
bringing in number-one ratings,
RKO Radio Networks “ran some re-
search asking PDs and GMs what
they wanted,” remembers Bartley.
“Third on the list was a weekend old-
ies show.” The choice was a natural
one, and in January, 1982, “Solid
Gold Saturday Night” was born.

What differentiates Bartley’s show
from previous efforts is the “live” ap-
proach. It’s broadcast via satellite
from 6 to 11 p.m. central time on Sat-
urday, and Bartley himself mans the
13 request lines and eight toll-free
numbers. “My theory is that not ev-
erybody wants to participate, but for

those who do for those for whom the
promise is real—they’re investing an
enormous amount of time getting
through to make that request, and
they really ought to talk to someone

who can play it. It also helps me keep
a pulse on what’s going on,” he says.

What Bartley has discovered from
the phones is “that there are definite
regional pockets of interest in the

way rock’n’roll is perceived. ‘Beach
music’ for instance, is big in the
southeast. Not like Jan & Dean, but
relatively obscure r&b oldies of the
’50s and *60s that peaked between 30

and 70 nationally. Chicagoans aren’t
into that. What ‘Solid Gold Saturday
Night’ is challenged to do is to find
the highest common denominator

(Continued on page 31)

The History of Rock

is Rollin’ again.

from Bill Haley to Boy
George.

The original HISTORY
was a blockbuster, air-
ing on over 200 stations,
attracting millions of
enthusiastic listeners.
Now each new hour
is chronologically
balanced around
several themes—
a daily music
magazine,

Now available in an
all-new one-hour daily
strip! HISTORY OF ROCK
& ROLL. 30 years of the
biggest hits and stars
in music,

5 days a week!

Put the most spec-
tacular show in radio
history in your future.
HISTORY OF ROCK &
ROLL. Where history

MUusiC never ends.

RADIO SPECIAL FEATURES
A Division of

Call now for
market exclusivity

1-800-423-5084
(213) 883-7400

;

Totally new production! One hour daily! And bartered!

DRAKE-CHENAULT ENTERPRISES, INC., 8399 Topanga Canyon Blvd., Canoga Park, CA 91304,

wwwW americanradiohistorv com

never stops. Where the
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SPECIAL THANKS

DON & DAVID ARDEN’S
MANAGEMENT

THE ALBUM
“AIR SUPPLY’S
GREATEST HITS”
DOUBLE

PLATINUM
AND GROWING

THE SINGLE

“MAKING LOVE
OUT OF
NOTHING AT ALL”

GOLD
AND GROWING

AIR SUPPLY’S NEXT
STUDIO ALBUM
SESSION BEGINS IN
FEBRUARY

WITH JIM STEINMAN
PRODUCING.

A VERY
SPECIAL THANKS
TO JIM STEINMAN

SPECIAL THANKS TO:

CLIVE DAVIS

ABBEY KONOWITCH

DON IENNER AND THE
ARISTA FIELD PROMOTION STAFF

LOU MANN

STEVE RUBIN

JOHN PALMESE

BARBARA SHELLEY

NEIL PORTNOW

HOLLY FERGUSON

DENNIS FINE

MELANI ROGERS

HARRY ANGER

MARGGY VANGELLI

DON DAVENPORT

RICK BISCEGLIA

THE RCA DISTRIBUTION CO
BARRY SEIGEL

RICHARD FELDSTEIN

TASCO SOUND AND LIGHTS:
TERRY PRICE AND JOE BROWN

CONSOLIDATED TRUCKING

EXPOSURE PUBLIC RELATIONS:

HEIDI ROBINSON
1.C.M:

STEVE JENSEN AND 1 tRRY RHODES
WINTERLAND:

DEL FURANO AND MICHAEL JOHN
JET EXECUTIVE TRAVEL
ROCKBILL: ’

STEVE DESSAU
EGO TRIPS:

JIM BODENHEIMER
PAUL GROSS
TISHA FEIN
SOLID GOLD:

DEBBIE GENOVESE
P. G. PRODUCTIONS:

PATRICK GRIFFITH

AND ROB DOLLINGER.

RICK BLASKY

DR. JOACHIM KEINER
DORUS STERM
RICARDO BLUNCK

AIR SUPPLY PROMOTERS:

NEDERLANDER ORGANIZATION SHARON RERICK
LARRY VALLON LOUIS MESSINA
TERRY PARSONS RAY WILLIAMS
CONTEMPORARY KEN PEIFFER

SCON PRODUCTIONS HERB CHESBOROUGH
DONALD K. DONALD LEONARD SNYDER
MICHAEL COHL IRVING SQUIRE

H. STEVEN NORTON STEVE ALPER

JOE FUTIA F. JOSEPH CARRAGHER
RON RAWSEN BEACH CLUB

ZEV GRUBER RAY VERSER

LARRY DOLEN DREW ARMSTRONG
BILL CARMEN DESERT SUN

BUSTER BONOFF JIM McNEIL

BEN SEIGEL EDWARD HADDAD
RICH ENLGER BRUCE KAPP

DAVE LUCAS MOLLY AHEARN
CECIL CORBETT LARRY STEIN |
ALEX COOLEY FANTASMA
RUFFINO/VAUGHN CELLAR DOOR

THIRD COAST WALLIS BARR

MID SOUTH CONCERTS JAMES REYNOLDS
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THE ALBUM
“BORN AGAIN”

THE SINGLE:
“ZERO THE HERO”

“THE HEAVY
METAL LEGEND”

THEIR 13th YEAR

THEIR 13th ALBUM:

“BORN AGAIN’

THEIR SINGLE: |
“ZERO THE HERO”

BLACK SABBATH'’S
1984 NORTH AMERICAN
WINTER TOUR

JANUARY, 1984

1-16 CALGARY

{-17 EDMONTON
1-19 VANCOUVER
1-20 SEATTLE

1-23  PORTLAND

1-25 SAN FRANCISCO
1-26 LONG BEACH
1-29 SALT LAKE CITY
1-31 DENVER

FEBRUARY

AMARILLO
TBA
SAN ANTONIO
HOUSTON
DALLAS
BEAUMONT
LITTLE ROCK
NEW ORLEANS
BIRMINGHAM
JACKSONVILLE
LAKELAND
MIAMI
ATLANTA

- ST. LOUIS
DAYTON, OHIO
TBA
TOLEDO, OHIO
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JET STAFF L.A. SPECIAL THANKS TO: BLACK SABBATH TOUR PROMOTERS
PAT SICILIANO MO OSTIN SENATOR RENTALS DONALD K. DONALD JACK ORBIN
LORA COLVARD CARL SCOTT P. G. PRODUCTIONS: C.PI. LOUIS MESSINA
LARRY ROSS BOB REGEHR PATRICK GRIFFITH FESTIVAL EAST CONCERTS DON FOX
SANDY HAMBLETON DONNA McNALLEN AND ROB DOLLINGER  MONARCH ENTERTAINMENTS  ALEX COOLEY
RUTH McCARTNEY JO BERGMAN BAS HARTUNG RUFFINO/VAUGHN DAVE LUCAS
GEORGE GERRITY AND MATTHIEU VAN SWEEVELT FRONK RUSSO MICHAEL SCHIVO
THE WB PROMOTION STAFF DAVE THORN CELLAR DOOR
ROCHELLE STAUB DON LAW -
KENNY PUVOGEL ELECTRIC FACTORY CONCERTS
NANCY GILKYSON CROSS COUNTRY CONCERTS
THE WB SALES STAFF BELKIN PRODUCTIONS
TASCO: BRUCE KAPP
;{fﬁfgﬁf Rl,f'K . TERRY PRICE AND JOE BROWN JERRY MICKELSON
LINDSAY WILLIAMS LINDSEY CLENNELL PLEASE NOTE SO L
HARRY MOHAN EXPOSURE PUBLIC RELATIONS: RANDY LEVY
HEIDI ROBINSON Our New Address UNITED CONCERTS
1.C.M.: Jet Management DAN ZELISKO
TERRY RHODES AND STEVE JENSEN Jet Recor%s RILEY O’CONNOR
WINTERLAND : JOHN BAUER CONCERTS
DEL FURANO AND MICHAEL JOHN 8730 Sunset Bivd. BILL GRAHAM PRESENTS
CAL STAR TRAVEL Suite 200 AVALON ATTRACTIONS
UPSTAGING LA 90069 BARRY FEY
. 1.} - =1l
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DECEMBER 24, 1983, BILLBOARD

Billboard. Sing

Playlist Top Add Ons e

les Radio Action

mined by station personnel.

eoKEY ADD-ONS—the two key records added at the stations listed as deter-

oADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmmmm® TOP ADD ONS mmwmm

PAUL McCARTNEY-So Bad (Columbia)

K.C.Give It Up (Meca)

BILLY JOEL-An Innocent Man (Columbia)

CYNDI LAUPER-Girls Just Want To Have Fun
(Portrait)

SHEENA EASTON-Almost Over You (EMI-
America)

WFLY—Albany
(Jack Lawrence-P.D.)
oo PAUL McCARTNEY-So Bad
®e K,C. AND THE SUNSHINE BAND—Give It Up
© THE MOTELS—Remember The Night
© THE PRETENDERS-Middle Of The Road
© ROBERT PLANT-In The Mood
© DEBORAH ALLEN-Baby 1 Lied

WGUY-Bangor
{Jim Randait-P.D.}
oo |RENE CARA-The Dream
oo NIGHT RANGER—(You Can Still) Rock In America
o THE PRETENDERS-Middle Of The Road
© CHRISTOPHER CROSS-Think Of Laura
© GLORIA GAYNOR-I Am What | Am -
© MIDNIGHT STAR-Wet My Whistie
@ JOHN COUGAR MELLENCAMP-Pink Houses
© BONNIE TYLER-Take Me Back
© NAKED EYES-When The Lights Go Out
© BARRY MANILOW-Read 'Em And Weep
© DEBORAH ALLEN-Baby | Lied
© 38 SPECIAL-If I'd Been The One
© PAUL McCARTNEY-So Bad
@ K.C. AND THE SUNSHINE BAND-Give It Up
© THE ALAN PARSONS PROJECT-You Don't Believe

WHTT-Boston
{Rick Peters—P.D.}
oo JUMP 'N THE SADDLE-The Curly Shuffle
oo RE-FLEX-The Politics Of Dancing
@ IRENE CARA-The Dream
© GHRISTOPHER CROSS-Think Of Laura
® RICK SPRINGFIELD-Sous
© KOOL AND THE GANG-Joanna

WXKS—-Boston
{Geni Donaghey-P.D.}

oo K.C. AND THE SUNSHINE BAND-Give It Up

o MUSICAL YOUTH-She's Trouble

© DONNA SUMMER-Love Has A Mind Of Its Own

. .Wld‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

@ JUMP 'N THE SADDLE-The Curly Shuffle

© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

© PAUL McCARTNEY-So Bad

© THE §.0.S. BAND-Tell Me If You Still Care

@ NENA-99 Luftballons

@ PATTI LABELLE-If Only You Knew

WKBW-Buffalo
(Sandy Beach-P.D.)

oo STEVIE NICKS-Nightbird

© PAUL McCARTNEY-So Bad

WNYS-Buffalo
(Ray S1. James-P.D.)
@ JUMP 'N THE SADDLE-The Curly Shuffle
© KOOL AND THE GANG-Joanna
© DEBORAH ALLEN-Baby | Lied
© GHRISTOPHER CROSS-Think Of Laura
© MADONNA-Holiday
® RICK JAMES-Ebony Eyes
@ K.C. AND THE SUNSHINE BAND-Give It Up
. ilaMf‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
There
@ STEVIE NICKS-Nightbird
© PAUL McCARTNEY-Se Bad
© SHANNON-Let The Music Play
© ELTON JOHN-I Guess That's Why They Call It The
Blues

WTSN-Dover
{Jim Sebastian—P.D.)
oo DOLLY PARTON-Save The Last Dance For Me
oo PAUL McCARTNEY-So Bad
© ROBERT PLANT-In The Mood
© THE FIXX-The Sign Of Fire
© SPANDAU BALLET-Gold
© MADONNA-Holiday
@ REAL LIFE-Send Me An Angel
@ BILLY JOEL-An Innocent Man
© CYNDI LAUPER-Girls Just Wanna Have Fun

WERZ-Exeter
{Jack 0’Brien-P.D.}

© JUMP 'N THE SADDLE-The Curly Shuffle

@ NATIVE-Take A Chance On Love

. gATIﬂES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

© K.C. AND THE SUNSHINE BAND-Give It Up

© PAUL McCARTNEY-So Bad

© U2-1 Will Follow

© U2 Will Follow

© SHEENA EASTON-Almost Over You

© MICHAEL STANLEY BAND-Someone Like You

© RICK JAMES—Ebony Eyes

WTIC-FM—Hartford
{Mike West-P.D.)
oo CHRISTOPHER CROSS-Think Of Laura
oo NENA-99 Luftballons
@ BILLY JOEL-An Innocent Man
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo

B There
@ JUMP *N THE SADDLE-The Curly Shuffie

13FEA (WFEA)-Manchester
{Rick Ryder—P.D.)

oo K.C, AND THE SUNSHINE BAND-Give It Up

oo PAUL McCARTNEY-So Bad

® YES-Owner Of A Lonely Heart

© LIONEL RICHIE-Running With The Night

@ NATIVE-Take A Chance On Love

© RICK JAMES—Ebony Eyes

© JOHN COUGAR MELLENCAMP-Pink Houses

© STEVIE NICKS—Nightbird

© RAY PARKER, JR.-| Still Can't Get Over Loving You
© ROBERT PLANT-in The Mood

KC101 (WKCI)-New Haven
{Loo Catz-P.D.)

oo K.C. AND THE SUNSHINE BAND-Give It Up

oo CYNDI LAUPER—Grls Just Wanna Have Fun

© 38 SPECIAL-If I'd Been The One

© THE PRETENDERS-Middle Of The Road

© PAUL McCARTNEY-So Bad

© THE MOTELS—Remember The Night

© CHRISTOPHER CROSS-Think Of Laura

@ KOOL AND THE GANG-Joanna

WCAU-FM-Philadelphia
{Scott Walker—P.0.)

oo RICK JAMES-Ebony Eyes

®o DOLLY PARTON-Save The Last Dance For Me

© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

L] JA'?IES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

© SHEENA EASTON-Almost Over You

© PAUL McCARTNEY-So Bad

@ K.C. AND THE SUNSHINE BAND-Give it Up

o THE PRETENDERS-Middle Of The Road

© JOHN COUGAR MELLENCAMP-Pink Houses

© EDDIE MONEY-Big Crash

© IRENE CARA-The Dream

@ RAY PARKER, JR.- Still Can't Get Over Loving You

© THE FIXX-The Sign Of Fire

WJBQ-Portland
(Brian Phoenix-P.D.)
oo K.C. AND THE SUNSHINE BAND-Give It Up
oo PAUL McCARTNEY-So Bad
@ NATIVE-Take A Chance On Love
© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
© GHRISTOPHER CROSS-Think Of Laura
© THE PRETENDERS-Middle Of The Road
© CYNDI LAUPERGirls Just Wanna Have Fun
@ BILLY JOEL-An Innocent Man

WPRO-FM-Providence
{Tom Cuddy-P.D.}
@ BILLY JOEL-An Innocent Man
o JOHN COUGAR MELLENCAMP-Pink Houses
o JEFFREY OSBORNE-Stay With Me Tonight
© SPANDAU BALLET-Gold
© CHRISTOPHER GROSS-Think Of Laura
© DEBORAH ALLEN-Baby | Lied
© PAUL McCARTNEY-So Bad
© [RENE CARA-The Dream
o STEVIE NICKS-Nightbird
© ROBERT PLANT-In The Mood
© K.C. AND THE SUNSHINE BAND-Give It Up
© MIDNIGHT STAR-Wet My Whistle
. #MES INGRAM AND MICHAEL McDONALD-Yah Mo
There

98PXY (WPXY)—Rochester
{Tom Mitchel-P.D.)

oo JUMP *N THE SADDLE-The Curly Shuffle

oo BILLY JOEL-An Innocent Man

© K.C. AND THE SUNSHINE BAND-Give It Up

© MIGHAEL JACKSON-Thriller

© ROBERT PLANT-In The Mood

© THE PRETENDERS—Middle Of The Road

o STEVIE NICKS-Nightbird

WHFM-Rochester
{Charley Lake-P.D.}
oo KISS-Lick It Up
oo K,C, AND THE SUNSHINE BAND—Give It Up
© LIONEL RICHIE-Running With The Night
© RAY PARKER, JR.-| Still Can't Get Over Loving You
@ STEVIE NICKS-Nightbird
o JEFFREY OSBORNE-Stay With Me Tonight
© THE PRETENDERS-Middle Of The Road
@ TONI BASIL-Over My Head

WRCK-Utica Rome
(dim Rietz-P.D.)
oo HUEY LEWIS-I Want A New Drug
oo PAUL McCARTNEY-So Bad
® THE PRETENDERS-Middle Of The Road
© RE-FLEX-The Politics Of Dancing
© SHANNON-Let The Music Play
© STEVIE NICKS-Nightbird
o U2-| Will Follow .
© GYNDI LAUPERGirls Just Wanna Have Fun
© K.C. AND THE SUNSHINE BAND-Give It Up

Mid-Atlantic Region
mmmmm® TOP ADD ONS wemwem

PAUL McCARTNEY-So Bad (Columbia)

STEVIE NICKS-Nightbird (Modern)

JAMES INGRAM WITH MICHAEL McDONALD-
Yah Mo B There (Qwest)

THE PRETENDERS-Middle Of The Road (Sire)

SHEENA EASTON-AImost Over You (EMI-
America)

WFBG-Altoona
{Tony Booth-P.D.}
oo PAUL McOARTNEY-So Bad
oo K.C. AND THE SUNSHINE BAND-Give It Up
© SHEENA EASTON-Afmost Over You
. .éATlf‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
ere
© NIGHT RANGER-(You Can Still) Rock In America
© GHRISTOPHER CROSS-Think Of Laura
© THE PRETENDERS-Middle Of The Road
® U2 Wilt Follow

B-104 (WBSB)-Baltimore
{Jan Jefferies-P.D.)

oo CHRISTOPHER CROSS-Think Of Laura

o BILLY JOEL-An Innocent Man

© THE ROMANTICS-Talking In Your Steep

@ CULTURE GLUB-Karma Chameleon

© THE PRETENDERS-Middle Of The Road

© IRENE CARA-The Dream

© JOHN COUGAR MELLENGAMP-Pink Houses

© SHANNON-Let The Music Play

WMAR-FM—Baltimore
(Gary Franklin-P.D.)

© THE PRETENDERS-Middle Of The Road

@ BILLY JOEL-An {nnocent Man

Based on station playlists through Tuesday (12/13/83)

TOP ADD ONS -NATIONAL

PAUL McCARTNEY-So Bad (Columbia)

BILLY JOEL-An Innocent Man (Columbia)
STEVIE NICKS—Nightbird (Modern)
AMES INGRAM WITH MICHAEL McDONALD-Yah Mo B There (Qwest)

o STEVIE NICKS-Nightbird

© CYNDI LAUPER-Girls Just Wanna Have Fun

@ NENA-99 Lufthallons

© |RENE CARA-The Dream

° .éA#IES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

WOMP-FM—Bellaire
({Dwayne Bonds-P.D.)
®e PAUL McCARTNEY-Se Bad
oo STEVIE NICKS-Nightbird
© DOLLY PARTON-Save The Last Dance For Me
© TONI BASIL-Over My Head
© PRINCE-Let's Pretend We're Married
@ REAL LIFE-Send Me An Angel
© JOHN COUGAR MELLENCAMP-Pink Houses

V-100 (WVAF)—Chatleston
{Bab Spence—P.D.)

oo CHRISTOPHER CROSS-Think Of Laura

oo JUMP 'N THE SADDLE-The Curly Shuffle

© SPANDAU BALLET-Gold

© THE FOUR TOPS-| Just Can't Walk Away

© SHEENA EASTON-Almost Over You

© MICK HEYWARD-Whistle Down The Wind

© NAKED EYES-When The Lights Go Out

WZYQ-Frederick

(Kemasabi Joe-P.D.)
oo KISS-Lick It Up
oo STEVIE NICKS—Nightbird
© THE PRETENDERS-Middle Of The Road
® REAL LIFE-Send Me An Angel
» EDDIE MONEY—Big Crash
* RODNEY DANGERFIELD-Rappin’ Rodney
© MATTHEW WILDER-Break My Stride
© JUMP 'N THE SADDLE-The Curly Shuffle
© GENESIS-That's All
© THE FIXX-The Sign Of Fire
© DOLLY PARTON-Save The Last Dance For Me
© THE MOTELS-R ber The Night

WKEE—-Huntington
{Steve Hayes-P.D.)
oo PAUL McCARTNEY-So Bad
oo STEVIE NICKS-Nightbird
© SHEENA EASTON-Almost Over You
@ DOLLY PARTON-Save The Last Dance For Me
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© MICHAEL STANLEY BAND-Someone Like You
© RICK JAMES-Ebony Eyes
© ROBERT PLANT-In The Mood
© DEBORAH ALLEN-Baby I Lied
® THE MOTELS-Remember The Night
® BILLY JOEL-An Innocent Man
© JUMP °N THE SADDLE-The Curly Shuffle

WBLI-Long Island
{Bill Terry-P.D.)
L] cHﬁISTDPHEH CROSS-Think Of Laura
ee BILLY JOEL-An Innocent Man
o JEFFREY OSBORNE-Stay With Me Tonight
© STEVIE NICKS-Nightbird
© GENESIS-That's All
© RAY PARKER, JR.-I Still Can't Get Over Loving You
© GULTURE GLUB-Karma Chameleon
© ROBERT PLANT-In The Mood
© RICK JAMES-Ebony Eyes

WBLS-FM—New York
(Frankie Crocker-P.D.)
* BARBARA MASON-Another Man
© JENNIFER HOLLIDAY-Just Let Me Wait
o .klaMf‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
There

Z-100 (WHTZ)-New York
{Scott Shannon—P.D.}

eo D TRAIN-Something’s On Your Mind

oo OLIVIA NEWTON-JOHN-Twist Of Fate

© CULTURE CLUB-Karma Chameleon

© MATTHEW WILDER-Break My Stride

© THE ROMANTICSTatking In Your Sleep

© JUMP °N THE SADDLE-The Curly Shuffle

© CHRISTOPHER CROSS-Think Of Laura

@ K.C. AND THE SUNSHINE BAND-Give It Up

WKTU-New York City
(Frankie Blue-P.D.)

oo CHERYL LYNN-Encore

© SPOONIE GEE-The Big Beat

© ART OF NOISE-Beat Box

© THE ROLLING STONES-Undercover Of The Night

© TONI BASIL-Over My Head

* WARP 9-Beat Wave

© CON FUNK SHUN-Baby I'm Hooked

o TWO SISTERS-B-Boy Beware

© THE PUPPETS-The Way Of Life

@ LAID BACK-White Horse

© TOM BROWNE-Cruisin’

WKHI-Ocean City
(Jack Gillen-P.D.}
oo PAUL McCARTNEY-So Bad
oo |RENE CARA-The Dream
© STEVIE NICKS-Nightbird
. JMﬁES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© SHEENA EASTON-Almost Over You
© THE §.0.S. BAND-Tell Me If You Still Care
© ROBERT PLANT-In The Mood
© REAL LIFE-Send Me An Angef
® RE-FLEX-The Politics Of Dancing
® THE PRETENDERS-Middle Of The Road
» JEFFREY 0SBORNE-Stay With Me Tonight
® THE MOTELS: ber The Night

B-94 (WBZZ)-Pittsburgh
{Steve Kingston-P.D.)
oo THE PRETENDERS-Middle Of The Road
oo DEBORAH ALLEN-Baby | Lied
© THE $.0.S. BAND-Tell Me If You Stilt Care
© 38 SPECIAL-1f I'd Been The One
. g!.TDN JOHN-I Guess That's Why They Call It The
ues

WHTX-Pittsburgh
{Keith Abrams—P.D.}
o THE 5.0.5. BAND-Tell Me If You Still Care
© 38 SPECIAL-If I'd Been The One
@ BILLY JOEL-An Innocent Man
® RICK JAMES—Ebony Eyes
© KOOL AND THE GANG-Joanna
© PAUL McCARTNEY-So Bad

© THE PRETENDERS-Middie Of The Road

© REAL LIFE-Send Me An Angel

o .IDCHN TRAVOLTA AND OLIVIA NEWTON-JOHN-Take
A Chance

WHYW-Pittsburgh

{Jay Cresswell-P.D.}
© CHRISTOPHER CROSS-Think Of Laura
© CULTURE GLUB-Karma Chameleon

WPST-Trenton
{Tom Taylor-P.D.}
oo NENA-99 Luftballons
oo REAL LIFE-Send Me An Angel
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© PAUL McCARTNEY-So Bad
© RE-FLEX-The Politics Of Dancing
© THE FIXX-The Sign Of Fire
© BILLY JOEL-An Innocent Man
© DOLLY PARTON-Save The Last Dance For Me
o STEVIE NICKS-Nightbird
© THE PRETENDERS-Middle Of The Road

Q107 (WRQX)-Washington
{Allen Burns-P.D.)
o JEFFREY 0SBORNE-Stay With Me Tonight
© GENESIS-That's Al
© JOHN COUGAR MELLENCAMP-Pink Houses
© CULTURE GLUB-Karma Chameleon
© KOOL AND THE GANG-Joanna
© BILLY JOEL-An Innocent Man
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo

B There
© CHRISTOPHER GROSS-Think Of Laura

WILK-Wilkes Barre

{Joe Montione-P.D.)
o ELTON JOHN-I Guess That's Why They Call It The

Blues
®o THE PRETENDERS-Middle Of The Road
© CYNDI LAUPER-Girls Just Wanna Have Fun
© RAY PARKER, JR.—I Still Can't Get Over Loving You
© THE TALKING HEADS-This Must Be The Place
© ANNE MURRAY-A Little Good News

WKRZ-Wilkes-Barre
{dim Rising-P.D.)
© MANHATTAN TRANSFER-American Pop
© THE PRETENDERS-Middle Of The Road
© RE-FLEX-The Politics Of Dancing
© DEBORAH ALLEN-Baby I Lied
© SHEENA EASTON-Almost Over You
© HERB ALPERT-Red Hot
© PAUL McCARTNEY-So Bad
@ STEVIE NICKS-Nightbird
© K,C. AND THE SUNSHINE BAND—Give It Up
© CYNDI LAUPER-Girls Just Wanna Have Fun
© LIONEL RICHIE-Running With The Night
© SHANNON-Let The Music Play
© JAMES INGRAM AND MIGHAEL McDONALD-Yah Mo
B There
© THE MOTELS—Remember The Night
© DOLLY PARTON-Save The Last Dance For Me
® BONNIE TYLER-Take Me Back
® PAUL SIMON-Allergies

Q106 (WQXA)-York
{Dan Steele-P.D.)
oo YES-Owner Of A Lonely Heart
oo REAL LIFE-Send Me An Angel
© DEBORAH ALLEN-Baby | Lied
. JA'f‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© SHANNON-Let The Music Play
© DEBARGE-Time Will Reveal
o THE ROMANTICS-Talking In Your Sleep
© THE MOTELS—Remember The Night

WYCR-York
{J.J. Randolph-P.D.)
@ SHANNON—Let The Music Play
© THE PRETENDERS-Middle Of The Road
© CHRISTOPHER GROSS-Think Of Laura
© THE FIXX-The Sign Of Fire
© THE MOTELS-Remember The Night
© CYNDI LAUPER-Girls Just Wanna Have Fun
© STEVIE NiCKS-Nightbird
@ PAUL McCARTNEY-So Bad
© BONNIE TYLER-Take Me Back
© SHEENA EASTON-Almost Over You
® RICK JAMES-Ebony Eyes
@ |RENE CARA-The Dream
© BOB DYLAN-Sweetheart Like You

Southeast Region
mmmm® TOP ADD ONS mmmm

PAUL McCARTNEY-So Bad (Columbia)

STEVIE NICKS-Nightbird (Modern)

BILLY JOEL-An Innocent Man (Columbia)

SHEENA EASTON-AImost Over You (EMI-
America)

JAMES INGRAM WITH MICHAEL McDONALD-
Yah Mo B There (Qwest)

WANS-Anderson/Greenville
{Rod Metis-P.D.)

®o PAUL McCARTNEY-So Bad

oo SHEENA EASTON-Almost Over You

© NENA-99 Luftballons

© STEVIE NICKS-Nightbird

© SHANNON-Let The Music Play

© BONNIE TYLER-Take Me Back

@ BILLY JOEL-An Innocent Man

o THE PRETENDERS-Middle Of The Road

© THE MOTELS—Remember The Night

© CHRISTOPHER CROSS-Think Of Laura

WISE-Asheville
{John Stevens—P.D.)
e PAUL McCARTNEY-So Bad
oo RICK JAMES—Ebony Eyes
@ SHEENA EASTON-Almost Over You
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

Wwaanar o aricanradiabhictan ~om

© K.C. AND THE SUNSHINE BAND-Give It Up

© |RENE CARA-The

© PEABO BHYSDNIRDBEHTA FLACGK-You're Looking
Like Love To Me

© REAL LIFE-Send Me An Angel

© THE FIXX-The Sign Of Fire

© THE MOTELS-Remember The Night

© CULTURE CLUB-Karma Chameleon

© JOHN COUGAR MELLENCAMP-Pink Houses

© CHRISTOPHER CROSS-Think Of Laura

94-Q (WQXI-FM)—Atlanta
(Jim Morrison-P.D.)

© THE ROMANTICS-Talking In Your Sleep

© KOOL AND THE GANG-Joanna

© CHRISTOPHER GROSS-Think Of Laura

© THE FIXX-The Sign Of Fire

© PAUL McCARTNEY-So Bad

o JATT‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

© IRENE CARA-The Dream

V-103 (WVEE)-Atlanta
(Al Parks-P.D.)
© PHILIPPE WYNNE-Wait Till Tomorrow
© WOMAEK & WOMAEK-Love Wars
© LOVE BUG STARSKI-You Gotta Believe
© PLANET PATROL-| Didn't Know [ Loved You
© TONI BASIL-Over My Head
® DAZZ BAND-Joystick
© GRANDMIXER D.ST.—Crazy Cuts
© SOUTHSIDE JOHNNY AND THE JUKES-Get Your
Body On The Job
© INDEEP-The Record Keeps On Spinning
© EARTHA KITT-Where Is My Man
© SYLVESTER-Too Late
© THE JONES GIRLS-2 Win U Back

2-93 (WZGC)-Atlanta
{Chris Thomas~P.D.}

®o PAUL McCARTNEY-So Bad

eo STEVIE NICKS-Nightbird

© NENA-99 Luftbatlons

© IRENE CARA-The Dream

© K.C. AND THE SUNSHINE BAND-Give It Up

@ BILLY JOEL-An Innocent Man

© RICK JAMES—Ebony Eyes

© THE PRETENDERS-Middle Of The Road

© THE FIXX-The Sign Of Fire

© CHRISTOPHER CROSS-Think Of Laura

WBBQ-FM-Augusta
(Harley Drew—P.D.}
oo PAUL McCARTNEY-So Bad
oo STEVIE NICKS-Nightbird
© IRENE CARA-The Dream
© DOLLY PARTON-Save The Last Dance For Me
© NENA-99 Luftbaflons
© K.C. AND THE SUNSHINE BAND-Give It Up
© NIGHT RANGER-(You Can Still) Rock In America
© SHEENA EASTON-Almost Over You
@ BILLY JOEL-An Innocent Man
® RICK JAMES-Ebony Eyes
o THE PRETENDERS-Middie Of The Road

WSSX~Charleston
{Bill Martin—P.0.)
oo STEVIE NICKS-Nightbird
oo NENA-99 Luftballons
© THE DOORS—Gloria
@ BONNIE TYLER-Take Me Back
® THE ALAN PARSONS PROJECGT-You Don't Believe
® REAL LIFE-Send Me An Angel
@ BILLY JOEL-An Innocent Man

CK101 (WCKS)~Cocoa Beach
{Mike Lowe-P.D.)
oo PAUL McCARTNEY-So Bad "
oo JOHN TRAVOLTA AND OLIVIA NEWTON-JOHN- =
Take A Chance
© SHEENA EASTON-Almost Over You
@ BILLY JOEL-An lnnocent Man

WNOK-FM—Columbia
{Jeff Clark-P.D.)
o PAUL McCARTNEY-So Bad
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
© NENA-99 Luftballons
© IRENE CARA-The Dream
© MICHAEL STANLEY BAND-Someone Like You
© THE PRETENDERS-Middle Of The Road
© THE MOTELS—Remember The Night
© LIONEL RICHIE-Running With The Night
© STEVIE NICKS-Nightbird
© REAL LIFE-Send Me An Angel
© EDDIE MONEY-Big Crash
© SHANNON-Let The Music Play
® JEFFREY OSBORNE-Stay With Me Tonight
@ KISS-Lick It Up
o ROBERT PLANT-In The Mood
© SPANDAU BALLET-Gold

WNFI-Daytona Beach
{Brian Douglas-P.D.)

© STEVIE NICKS-Nightbird

o RODNEY DANGERFIELD—Rappin’ Rodney

© 38 SPECIAL-If I'd Been The One

® PAUL McCARTNEY-So Bad

WDCG-Durham
{Rick Freeman—P.D.}
®e BILLY JOEL-An Innocent Man
oo STEVIE NICKS-Nightbird
@ RAY PARKER, JR.- Still Can't Get Over Loving You
© NIGHT RANGER-(You Can Still) Rock in America
© CHRISTOPHER CROSS-Think Of Laura

WFLB-Fayetteville
(Larry Canon-P.D.)
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
oo THE PRETENDERS—MIddIe 0f The Road
© JUMP 'N THE SADDLE-The Curly Shuffle
@ BILLY JOEL-An {nnocent Man
© PEABO BRYSON/ROBERTA FLAGK-You're Looking
Like Love To Me
© NEIL SEDAKA AND DARA SEDEKA-Your Precious

Love
© MADONNA-Holiday
® REAL LIFE-Send Me An Angel

WFOX-FM—Gainesville
{Alan DuPriest-P.D.}

© REAL LIFE-Send Me An Angel

© THE PRETENDERS-Middie Of The Road

© RICK JAMES-Ebony Eyes

© PAUL McCARTNEY-So Bad

WRQK-~Greensboro
{Pam Conrad-P.D.}
®e CULTURE CLUB-Karma Chameleon
oo JOHN COUGAR MELLENCAMP-Pink Houses
o THE DOORS-Gloria
® PAUL McCARTNEY-So Bad
© THE ROMANTICS-Talking In Your Sleep

© ROBERT PLANT-In The Mood

© CHRISTOPHER CROSS-Think Of Laura

© THE MOTELS—Remember The Night

© MICHAEL STANLEY BAND-Someone Like You
© HEADPINS-Just One More Time

@ SHEENA EASTON-Almost Over You

WOKI-Knoxville
{Doe Fidley-P.D.)

oo PAUL McCARTNEY-So Bad

oo CHRISTOPHER GROSS-Think Of Laura

© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

© SHEENA EASTON-Almost Over You

@ K.C. AND THE SUNSHINE BAND-Give It Up

© NENA-99 Luftballons

© MUSICAL YOUTH-She's Trouble

© THE MOTELS-Remember The Night

© JUMP ’N THE SADDLE-The Curly Shuffle

© BONNIE TYLER-Take Me Back

© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

@ DOLLY PARTON-Save The Last Dance For Me

© STEVIE NICKS-Nightbird

1-95 (WINZ-FM)—Miami
{Keith Isley-P.D.)

oo MATTHEW WILDER-Break My Stride

oo DEELE-Body Talk

® JENNY BURTON-Remember What You Like

© KOOL AND THE GANG-Joanna

© MICHAEL JACKSON-Thriller

© NENA-99 Luftbalions

© EVELYN “CHAMPAGNE" KING-Action

o CUBA GOODING-Happiness Is Just Around The Bend

@ REAL LIFE-Send Me An Angel

© EARTHA KITT-Where Is My Man

Y-100 (WHYI)-Miami
{Robert Walker-P.D.)
oo PAUL McCARTNEY-So Bad
© MATTHEW WILDER-Break My Stride
© KOOL AND THE GANG-Joanna
@ GENESIS-That's All
© THE $.0.S. BAND-Tell Me If You Still Care

WKZQ-FM—Myrtle Beach
{Henry Kaye-P.D.}
oo PRINGE-Let's Pretend We're Married
ee GEORGE THOROGOOD AND THE DESTROYERS-
Rock ‘N’ Roll Is King
© THE §.0,S, BAND-Tell Me If You Still Care
© STEVIE NICKS-Nightbird
© DOLLY PARTON-Save The Last Dance For Me *
© BARBRA STREISAND-The Way He Makes Me Feel
© EVELYN “CHAMPAGNE” KING-Action
© BOB DYLAN-Sweetheart Like You
© MIDNIGHT STAR-Wet My Whistle
© JOHN COUGAR MELLENCAMP-Pink Houses

WSFL-New Bern
{Scott Kerr-P.D.)
oo BILLY JOEL-An Innocent Man
oo PAUL McCARTNEY-So Bad
© DOLLY PARTON-Save The Last Dance For Me
@ RICK JAMES-Ebony Eyes
® RE-FLEX-The Politics Of Dancing
© SHEENA EASTON-Almost Over You

WNVZ-Norfolk
{Steve Kelly-P.D.}
®e CULTURE CLUB-Karma Chameleon
oo JUMP 'N THE SADDLE-The Curly Shuffte
© RODNEY DANGERFIELD—Rappin’ Rodney
© MADONNA-Holiday
© LINDA RONSTADT-What's New
© ATLANTIC STARR-Touch A Four Leaf Clover

WRVQ-Richmond
(Bob Lewis—P.D.)
oo BILLY JOEL-An Innocent Man
oo PAUL McCARTNEY-So Bad
© REAL LIFE-Send Me An Angel
© CHRISTOPHER CROSS—Think Of Laura

WXLK—Roanoke
{Russ Brown-P.D..)
oo NENA-99 Luftballons
oo PAUL McCARTNEY-So Bad
© MADONNA-Holiday i
@ THE MOTELS—Remember The Night
o STEVIE NICKS-Nightbird
o THE PRETENDERS-Middie Of The Road
o EDDIE MONEY-Big Crash
® BILLY JOEL-An innocent Man
© ROBERT PLANT-In The Mood
© RAY PARKER, JR.-I Still Can't Get Over Loving You

WAEV—Savannah
{J.D. North-P.D.)
®o THE MOTELS-Remember The Night
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
© PAUL McCARTNEY-So Bad
© BONNIE TYLER-Take Me Back
© CHRISTOPHER CROSS-Think Of Laura
© DEBORAH ALLEN-Baby | Lied
@ JUMP 'N THE SADDLE-The Curly Shuffle
@ BERTIE HIGGINS-Whenever You Fall In Love

7-102 (WZAT)-Savannah
{Ray Williams—P.D.}
oo PAUL McCARTNEY-So Bad
@ BILLY JOEL-An Innocent Man
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© STEVIE NICKS-Nightbird
© CYNDI LAUPER-Girls Just Wanna Have Fun

WSEZ-Winston-Salem

{Bab Mahaney-P.D.}
oo OLIVIA NEWTON-JOHN-Twist Of Fate
oo THE ROMANTICS-Talking In Your Sleep

(Continued on next page)
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North Central Region
mmmm® TOP ADD ONS memmm

PAUL McCARTNEY-So Bad (Columbia)

JAMES INGRAM WITH MICHAEL McDONALD-
Yah Mo B There (Qwest)

MADONNA-Holiday (Sire)

BILLY JOEL-An Innocent Man (Columbia)

STEVIE NICKS-Nightbird (Modern)

- WKDD-Akron
{Matt Pattrick-P.D.}
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
ee THE MOTELS-Remember The Night
© STEVIE NICKS—Nighthird
© NENA-99 Luftballons
© THE PRETENDERS-Middle.Of The Road
© MICHAEL STANLEY BAND-Someone Like You
@ SHEENA EASTON-Almost Over You
© MADONNA-Holiday
© ROBERT PLANT-In The Mood
© BONNIE TYLER-Take Me Back
@ BILLY JOEL-An Innocent Man

WBWB-Bloomington
{John Heimann—P.D.)
®e PAUL McCARTNEY-So Bad
@e BILLY JOEL-An Innocent Man
© SHANNON-Let The Music Play
o K,C, AND THE SUNSHINE BAND-Give It Up
@ KISS-Lick It Up
@ BOB DYLAN-Sweetheart Like You
@ THE MDTELS-Remember The Night
© THE PRETENDERS-Middle Of The Road

WCIL-Carbondale
{Tony Waitekus-P.D.)
oo THE 0AK RIDGE BOYS-Santas’ Song
®e AL JARREAU-The Christmas Song
® PAUL McCARTNEY-So Bad
© LIONEL RICHIE-Running With The Night
© STEVIE WOODS-Ain't That Peculiar
© THE WEATHER GIRLS-Dear Santa
® BILLY SQUIER—Christmas fs The Time To Say | Love
© GENESIS-That's All
@ JDHN COUGAR MELLENCAMP-Pink Houses
© THE PRETENDERS-Middie Of The Road
@ BILLY JOEL-An Innocent Man

WGCI-Chicago

(Gram Armstrong—P.D.}
@ KOOL AND THE GANG-Home Is Where The Heart Is
o HERBIE HANCOCK-Autodrive

WLS-AM-FM—Chicago
{Steve Casey-P.D.)
oo CULTURE CLUB-Karma Chameleon
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

Q102 (WKRQ)-Cincinnati
{Tany Galluzzo-P.D.}
®e PETER SCHILLING-Major Tom (Coming Home)
oo ELTON JOHN-I Guess That's Why They Calf It The
Blues

FM108 (WDMT)—Cleveland
{Babby Magic-P.D.)

© CHIC—Give Me The Lovin’

© STEVIE WOODS-Ain’t That Peculiar

® PIECES OF A DREAM-Fo-fi-Fo

o 0’BRYAN-Soul Train's A Comin' )

o JEFFREY OSBDRNE-Stay With Me Tonight

o J.BLACKFOOT-Taxi

© ROYAL CASH-Radio Activity

© DONNA SUMMER—Love Has A Mind Of Its Own

© GRANDMIXER D.ST.-Crazy Cuts

o CHERYL LYNN-Encore

@ EVELYN “CHAMPAGNE” KING-Action

© MIDNIGHT STAR-Wet My Whistle

o NONA HENDRYX-B-Boys

© TAVARES-Words And Music

© SPOONIE GEE-The Big Beat

© PEABO BRYSON/ROBERTA FLACK-You're Looking

Like Love To Me
o THE JONES GIRLS-2 Win U Back

WGCL—Cleveland
{Bab Travis—P.D.}
oo THE PRETENDERS-Middle Of The Road
®e CHRISTOPHER CROSS-Think Of Laura
o JEFFREY O0SBORNE-Stay With Me Tonight
© THE MOTELS-Remember The Night
© STEVIE NICKS—Nightbird
@ REAL LIFE-Send Me An Angel
@ PAUL McCARTNEY-So Bad
© MICHAEL STANLEY BAND-Someone Like You
© SHANNON-Let The Music Play
@ [RENE CARA-The Dream
© JAMES INGRAM AND MICHAEL McDDNALD-Yah Mo

B There
© RICK JAMES-Ebony Eyes

92X (WXGT)—Columbus
{Adam Coak-P.D.}
oo MATTHEW WILDER-Break My Stride
oo LIONEL RICHIE-Running With The Night
© MICHAEL JACKSON-Thriller
WNCI-FM—Columbus
(Tom Watson-P.0.)
oo RUFUS AND CHAKA KHAN-Ain't Nobody
oo LIONEL RICHIE-Running With The Night

© MATTHEW WILDER-Break My Stride
© BARRY MANILOW-Read 'Em And Weep

WABX-Detroit
{Paul ChristyP.D.)
oo U2-| Will Follow
®e PAUL McCARTNEY-So Bad
® DIANA-ROSS-Let's Go Up
@ BOB DYLAN-Sweetheart Like You
© STEVIE NICKS-Nightbird
o JAMES INGRAM AND MICHAEL-McDONALD-Yah Mo

B There
@ ROBERT PLANT-tn The Mood

WDRQ-Detroit
{Brian White-P.D.)
® THE FALBACK-Up Against The Wall
® FELIX & JARVIS-Jam The House
© MELBA MOORE-Living For Your Love
© TEENA MARIE-Midnight Magnet
© ANITA BAKER-You're The Best Thing Yet
© HERBIE HANCO CK-Autodrive
o BARBARA MASON-Another Man

WHYT-Detroit
{Steve Goldstein—P.D.)
oo KOOL AND THE GANG-Joanna
e THE PRETENDERS-Middle Of The Road
® STEVIE NICKS—Nightbird
© CHRISTOPHER CROSS-Think Of Laura
© JOHN COUGAR MELLENCAMP—Pink Houses
© MADONNA-Holiday

WZZR-Grand Rapids
{Max McCann-P.D.}
oo RICK JAMES-Ehony Eyes
@e PAUL McCARTNEY-So Bad
© MICHAEL STANLEY BAND-Someone Like You
© JEFFREY 0SBDRNE-Stay With Me Tonight
@ BONNIE TYLER-Take Me Back
© NENA-99 Luftballons
© |RENE CARA-The Dream

WNAP—indianapolis

(Larry Mago-P.D.}
@e QULTURE GLUB-Karma Chameleon
®e CHRISTOPHER CROSS-Think Of Laura

WZPL-Indianapolis

(Gary -Hotfman-P.D.}
®e PAUL McCARTNEY-So Bad
®e RE-FLEX-The Politics Of Dancing
©.SHANNON-Let The Music Play
® RICK JAMES-Ebony Eyes
© B0B DYLAN-Sweetheart Like You
@ MICHAEL STANLEY BAND-Someone Like You
@ CYNDI LAUPER-Girls Just Wanna Have Fun
© EDDIE MONEY-Big Crash
© CHRISTOPHER CROSS-Think Of Laura
© RUFUS AND CHAKA KHAN-Ain't Nobody
© [RENE CARA-The Dream
© MADONNA-Holiday

WKTI-Milwaukee
{Dallas.Cale-P.D.)

© JUMP °N THE SADDLE-The Curly Shuffle

@ BILLY JOEL-An Innocent Man

© SHANNON-tet The Music Play

® PAUL McCARTNEY-So Bad

» KOOL AND THE GANG-Joanna

© THE PRETENDERS-Middle Of The Road

KZ93 (WKZW)—Peoria
{Mark Maloney-P.D.)
@e ROBERT PLANT-In The Mood

WZOK—Rockford
.(Jetf Davis-P.D.)
~ee JOHN COUGAR MELLENCAMP-Pink Houses
oo MADONNA-Hotiday
© THE PRETENDERS-Middle Of The Road

WSPT-Stevens Point
{Jay Bouley-P.D.)
@e BILLY JOEL-An Innocent Man
oo PAUL McCARTNEY-So Bad
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© MADONNA-Holiday
© SHEENA EASTON-Almost Over You
© JUMP 'N THE SADDLE-The Curly Shuffle
© LIONEL RICHIE-Running With The Night
© BONKIE TYLER-Take Me Back
© JEFFREY OSBOANE-Stay With Me Tonight

Midwest Region
e . TOP ADD ONS s

BILLY JOEL-An Innocent Man (Columbia)

STEVIE NICKS-Nightbird (Modern)

KOOL AND THE GANG-Joanna (De-Lite)

JUMP 'N THE SADDLE-The Curly Shuffle
(Atlantic)

PAUL McCARTNEY-So Bad (Columbia)

KFYR—-Bismarck
(Sid Hardt-P.D.)
® JOHN COUGAR MELLENCAMP-Pink Houses
® YES—Owner Of A Lonely Heart
@ BILLY JOEL-An Innocent Man
o THE PRETENDERS-Middle Of The Road
© PAUL McCARTNEY-So Bad

KFMZ—Columbia
{Kevin Young—P.D.)
o THE PRETENDERS-Middle Of The Road
© THE MOTELS-Remember The Night
@ BILLY JOEL-An Innocent Man
® STEVIE NICKS-Nightbird
© PAUL McCARTNEY-So Bad

KIIK-Davenport
{Jim 0'Hara-P.D.)
oo JEFFREY O0SBORNE-Stay With Me Tonight
oo PAUL McCARTNEY-So Bad
© THE ALAN PARSONS PROJECT-You Don't Believe
© THE MOTELS-Remember The Night
© THE PRETENDERS-Middle Of The Road
© DOLLY PARTON-Save The Last Dance For Me
© CHRISTOPHER CROSS-Think Of Laura
© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© SHEENA EASTON-Almost Over You
® JUMP 'N THE SADDLE-The Curly Shuffle

KMGK-Des Moines
{Jim Roberts—P.D.)
oo PAUL McCARTNEY-So Bad
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
® DOLLY PARTON-Save The Last Dance For Me
® REAL LIFE-Send Me An Angel
o JEFFREY OSBORNE-Stay With Me Tonight
o DEBORAH ALLEN-Baby | Lied
® STEVIE ‘NICKS-Nightbird

WEBC-Duluth
{Dick Jahnson-P.D.}
oe BILLY JOEL-An Innocent Man
oo DEBARGE-Time Will Reveal
o JEFFREY 0SBORNE-Stay With Me Tonight
o JUMP 'N THE SADDLE-The Curly Shuffle
© KOOL AND THE GANG-Joanna
o STEVIE NICKS-Nightbird
© JOHN COUGAR MELLENCAMP—Pink Houses
© SPANDAU BALLET-Gold

KQWB-Fargo

(Craig Roberts-P.D.)
oo BILLY JOEL-An Innocent Man
oo MADONNA-Holiday

KKXL-FM—Grand Forks

{Don Nordine-P.D.}
@ CHRISTOPHER CROSS-Think Of Laura

© JOHN COUGAR MELLENCAMP-Pink Houses
© MADONNA-Holiday

o THE PHETENDERS-M|ddIe 0f The Road

© ROBERT PLANT-In The Mood

@ BILLY JOEL-An Innocent Man

@ REAL LIFE-Send Me An Angel

© THE MOTELS—-Remember The Night

© DOLLY PARTON-Save The Last Dance For Me
® NENA-99 Lufthallons

KRNA-lowa City
{Bart Goynshar—P.D.)
@e BILLY JOEL-An Innocent Man
oo JACKSON BROWNE—For A Rocker
© ROBERT PLANT-In The Mood
© LIONEL RICHIE-Running With The Night
© THE PRETENDERS-Middle Of The Road
@ THE MOTELS—Remember The Night
@ SPANDAU BALLET-Gold

Q104 (KBEQ)—Kansas City
{Pat McKay-P.D.)

© JUMP ’N THE SADDLE-The Curly Shuffle

@ KDOL AND THE GANG-Joanna

© THE MOTL S-Remember The Night

® STEVIE NICKS-Nightbird

@ JACKSON BROWNE-For A Rocker

WLOL-Minneapolis

(Tac Hammer-P.D,)
@o-GHRISTOPHER CROSS-Think Of Laura
we THE POLICE-Wrapped Around Your Finger
© KOOL AND THE GANG-Joanna
© JOURNEY-Ask The Lonely
® JACKSON BROWNE-For A Rocker
© ROBERT PLANT-In The Mood

KJ103 (KJYO)-Oklahoma City
tDan Wilson-P.D.)

© NIGHT RANGER—(You Can Still) Rock In America

@ THE PRETENDERS-Middle Of The Road

@ CHRISTOPHER CROSS-Think Of Laura

@ BILLY JOEL-An Innocent Man

@ STEVIE NICKS-Nightbird

© PAUL McCARTNEY-So Bad

KQKQ—-Omaha
{Jerry Dean-P.D.}
oo JEFFREY OSBORNE-Stay With Me Tonight
@e THE FIXX-The Sign Of Fire
@ STEVIE NICKS-Nightbird
@ BILLY JOEL-An Innocent Man

KKLS-FM-Rapid City
(Randy Sherwyn—P.D.)
@ DURAN DURAN-Union Of The Snake
® RAY PARKER, JR.-| Still Can't Get Over Loving You
@ LIONEL RICHIE-Running With The Night
@ GENESIS-That's All
© MADONNA-Holiday
© KOOL AND THE GANG-Joanna
@ B0B DYLAN-Sweetheart Like You

KKRC—Sioux Falls
(Dan Kiley—P.D.)
oo BILLY JOEL-An Innocent Man
oo THE PRETENDERS-Middle Of The Road
© STEVIE NICKS-Nightbird
© ROBERT PLANT-In The Mood
© THE MDTELS-Remember The Night
o DEBORAH ALLEN-Baby | Lied
© REAL LIFE-Send Me An Angel
® JOHUN COUGAR MELLENCAMP-Pink Houses
© CULTURE CLUB-Karma Chameleon
© CHRISTOPHER CROSS-Think Of Laura
o NIGHT RANGER-(You Can Still) Rock In America
© SPANDAU BALLET-Gold

KHTR-St. Louis
{Ed Scarborough-~P.D.)
@ NAKED EYES-When The Lights Go Qut
@ THE ALAN PARSONS PROJECT-You Don't Believe
© NIGHT RANGER—(You Can Still) Rock In America
® PAUL McCARTNEY-So Bad
© THE PRETENDERS-Middle Of The Road
© ROBERT PLANT-In The Mood
® GENESIS-That's All
@ RAY PARKER, JR.—I Still Can't Get Over Loving You
@ JOHN COUGAR MELLENCAMP-Pink Houses
® DEBARGE-Time Will Reveal
@ THE FIXX-The Sign Of Fire

KDVV-Topeka
(Tomy Stewart-P.D.)
ee CHRISTOPHER CROSS-Think Of Laura
oo THE MOTELS—Remember The Night
@ BONNIE TYLER-Take Me Back
L] .éAMES INGRAM AND MICHAEL McDONALD-Yah Mo
There
@ JUMP 'N THE SADDLE-The Curly Shuffle
@ KISS-Lick 1t Up
@ MADONNA-Holiday
o THE PRETENDEHS Middle Of The Road
® STEVIE NICKS-Nightbird
® REAL LIFE-Send Me An Angel

KAYI-Tulsa
{Phil Williams-P.D.}

® [RENE CARA-The Dream

L] i!'ATT]Es INGRAM AND MICHAEL McDONALD-Yah Mo
ere

© CHRISTOPHER CROSS-Think Of Laura

@ NIGHT RANGER-(You Can Still) Rock In America

KRAV-Tulsa

(Rick Allan West-P.D.}
@ LIONEL RICHIE-Running With The Night
@ GENESIS-That's All
© CHRISTOPHER CROSS-Think Of Laura
@ BILLY JOEL-An Innocent Man

KFMW-Waterloo
{Kipper MaGee-P.D.)
@ KOOL AND THE GANG-Joanna
o MADONNA-Holiday
@ JOHN COUGAR MELLENCAMP-Pink Houses
® THE FIXX-The Sign Of Fire
© REAL LIFE-Send Me An Angel
© ROBERT PLANT—In The Mood
@ PAUL McCARTNEY-So Bad
@ NENA-99 Lufthallons
@ JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© THE PRETENDERS-Middle Of The Road

KEYN-FM—Wichita
{Ron Eric Taylor-P.D.}
oe PAUL McCARTNEY-So Bad
®e STEVIE NICKS-Nightbird
@ BILLY JOEL-An Innocent Man
@ THE PRETENDERS-Middle Of The Road

les Radio Action

Based on station playlists through Tuesday (12/13/83)

Southwest Region
mmmm® TOP ADD ONS mamsm

PAUL McCARTNEY-So Bad (Columbia)

JAMES INGRAM WITH MICHAEL McDONALD-
Yah Mo Be There (Qwest)

STEVIE NICKS-Nightbird (Modern)

DOLLY PARTON-Save The Last Dance For Me
(RCA)

BILLY JOEL-An Innocent Man (Columbia)

WFMF-Baton Rouge
(Randy Rice-P.D.)

© THE ROMANTICS-Talking In Your Sleep

@ SPANDAU BALLET-Gold

WQID-Biloxi
{Kurt Cliatt-P.D.}
oo THE MOTELS-Remember The Night a
© DOLLY PARTON-Save The Last Dance For Me
@ |RERE CARA-The Dream
@ BILLY JOEL-An Innocent Man
@ PAUL McCARTNEY-So Bad
® RICK JAMES-Ebony Eyes
© BONNIE TYLER-Take Me Back

KXX106 (WKXX)—Birmingham
{Kevin McCarthy-P.D.}

@ CULTURE CLUB-Karma Chameleon

© RAY PARKER, JR.-I Still Can't Get Over Loving You

® THE FIXX-The Sign Of Fire

@ SPANDAU BALLET—Gold

@ DEBORAH ALLEN-Baby | Lied

@ BARRY MANILOW-Read 'Em And Weep

© STEVIE NICKS—Nightbird

@ JAMES INGRAM AND MICHAEL McDONALD-Yah Mo

B There
© RICK JAMES-Ebony Eyes

KITE-Corpus Christi
{dim 2ippo—P.D.)
oo JEFFREY 0SBORNE-Stay With Me Tonight
@e STEVIE NICKS-Nightbird
© THE PRETENDERS—Middle Of The Road
® BILLY JOEL-An Innocent Man
@ PAUL McCARTNEY-So Bad
® REAL LIFE-Send Me An Angel

KZFM—Corpus Christi
{John Steele-P.D.)
oo LIONEL RICHIE-Running With The Night

KAFM-Dallas
{John Shamby—P.D.}
oo STEVIE NICKS-Nightbird
oo SHANNON-Let The Music Play
® THE MOTELS-Remember The Night
@ JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
® PAUL McCARTNEY-So Bad
® REAL LIFE-Send Me An Angel
© JUMP °N THE SADDLE-The Curly Shuffle
© MADONNA-Holiday
@ KOOL AND THE GANG-Joanna
® MICHAEL JACKSON-Thriller

KAMZ-EI Paso
{Bab West-P.D.)
oo JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
ee STEVIE NICKS-Nightbird
© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
© LINDA RONSTADT-What's New

KSET-EI Paso
{Cat Simon—P.D.}
oo JOHN COUGAR MELLENCAMP-Pink Houses
oo STEVIE NICKS-Nightbird
@ JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© BARRY MANILOW-Read 'Em And Weep
o IRENE CARA-The Dream
o ROBERT PLANT-In The Mood
® THE MOTELS-Remember The Night
@ BILLY JOEL-An Innocent Man

© THE MOTELS-Remember The Night
@ JOHN COUGAR MELLENCAMP-Pink Houses
© DEBORAH ALLEN-Baby | Lied

KKYK-Little Rock
{Ron White-P,D.}
© YES-Owner Of A Lonely Heart
& ELTON JOHN-I Guess That's Why They Call It The
Blues

KBFM—McAllen/Brownsville
(Bob Mitchell-P.D.}

® REAL LIFE-Send Me An Angel

© THE MOTELS-Remember The Night

® BILLY JOEL-An Innocent Man

@ THE PRETENDERS-Middle Of The Road

@ PAUL McCARTNEY-So Bad

FM100 (WMC-FM)—Memphis
{Tom Prestigiacomo—P.D.)

© CHRISTOPHER CROSS—Think Of Laura

@ BILLY JOEL-An Innocent Man

WABB-FM—Mobile
{Leslie Fran-P.D.)
®e CHRISTOPHER CROSS-Think Of Laura
oo REAL LIFE-Send Me An Angel
© JAMES INGRAM AND MIGHAEL McDDNALD-Yah Mo
B There
@ DEBORAH ALLEN-Baby | Lied
@ BILLY JOEL-An Innocent Man

WHHY-FM—Montgomery
(Mark St. John-P.D.)

@e STEVIE NICKS-Nightbird

e PAUL McCARTNEY-So Bad*

® NENA-99 Luftballons

@ IRENE CARA-The Dream

© BONNIE TYLER-Take Me Back

© CHRISTOPHER CROSS-Think Of Laura

@ MADONNA-Holiday

© THE ROMANTICS-Talking In Your Sleep

@ 38 SPECIAL-If I'd Been The One

KX104 (WWKX)—Nashville
{Michael St, John-P.D.)

®e PAUL McCARTNEY-So Bad

oo JEFFREY OSBORNE-Stay With Me Tonight

@ IRENE CARA-The Dream

@ K.C. AND THE SUNSHINE BAND-Give It Up

@ CYNDI LAUPERGirls Just Wanna Have Fun

@ BILLY JOEL-An innocert Man

® RICK JAMES-Ebony Eyes

. i;AMES INGRAM AND MIGHAEL McDONALD-Yah Mo
There

B-97 (WEZB)-New Orleans
{Nick Bazao-P.D.}

@e 38 SPECIAL-If I'd Been The One

ee STEVIE NICKS—Nightbird

© SHANNON-Let The Music Play

® PAUL McCARTNEY-So Bad

. .éA#IES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

@ THE PRETENDERS-Middle Of The Road

® GENESIS-That's All

o MATTHEW WILDER-Break My Stride

@ BILLY JOEL-An Innocent Man

@ THE ROMANTICS—Talking In Your Sleep

@ JOHN COUGAR MELLENCAMP-Pink Houses

@ IRENE CARA-The Dream

© RAY PARKER, JR.—I Still Can't Get Qver Loving You

@ DEBORAH ALLEN-Baby | Lied

WTIX-New Orleans
{Robert Mitchell-P.D.)
oo PAUL McCARTNEY-So Bad
oo THE PRETENDERS-Middle Of The Road
© JUMP ’N THE SADDLE-The Curly Shuffle
© MADONNA-Holiday
@ JOHN COUGAR MELLENCAMP—Pink Houses
@ BILLY JOEL-An Innocent Man
© CHRISTOPHER CROSS-Think Of Laura
® STEVIE NICKS-Nightbird
@ IRENE CARA-The Dream
© DIANA ROSS-Let's Go Up
© SIMON TOWNSHEND—'m The Answer

KTFM-San Antonio
{Phil Thorman-P.D.}
@e CYNDI LAUPER-Girls Just Wanna Have Fun
oe U2-| Will Follow
@ PAUL McCARTNEY-So Bad
@ BILLY JOEL-An Innocent Man
@ LUTHER VANOROSS-I' Let You Slide
@ STEVIE NICKS-Nightbird

KISR-Fort Smith
{Rick Hayes-P.D.)

oo STEVIE NICKS-Nightbird

®e CHRISTOPHER CROSS-Think Of Laura

. .éA#'ES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

© KOOL AND THE GANG-Joanna

© SPANDAU BALLET—Gold

© JUMP ’N THE SADDLE=The Curly Shuffle

@ BERTIE HIGGINS-Whenever You Fall in Love

@ REAL LIFE-Send Me An Angel

© DOLLY PARTON-Save The Last Dance For Me

@ BILLY JOEL-An Innocent Man

@ HEADPINS-Just One More Time

© DEBARGE-Time Will Reveal

@ SHEENA EASTON-Almost Over You

Q104 (WQEN)—Gadsden
{Roger GaitherP.D.)

ee PAUL McCARTNEY-So Bad

oo RICK JAMES—Ebony Eyes

© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo

B There

© |RENE CARA-The Dream

@ BILLY JOEL-An Innocent Man

® STEVIE NICKS-Nightbird

© THE PRETENDERS-Middle Of The Road

@ KOOL AND THE GANG-Joanna

@ SHEENA EASTON-Almost Over You

© MUSICAL YDUTH-She's Trouble

KILE-Galveston
(Scatt Taylor-P.D.}
e PAUL McCARTNEY-So Bad
@ DOLLY PARTON-Save The Last Dance For Me
o NENA-99 Luftballons
@ SHEENA EASTON-Almost Over You
L] JM?IES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
© THE MOTELS-Remember The Night
© THE PRETENDERS-Middle Of The Road
® STEVIE NICKS—Nightbird
@ RDBERT PLANT-In The Mood

94TYX (WTYX)-Jackson
{dim Chick-P.D.)

®e STEVIE NICKS-Nightbird

oo THE PRETENDERS-Middle Of The Road

@ BILLY JOEL-An innocent Man

@ LINDA RONSTADT-What's New

@ GENESIS-That's All

© MATTHEW WILDER-Break My Stride

© ROBERT PLANT-In The Mood

® THE FIXX-The Sign Of Fire

wwwW americanradiohistorv com

KTSA-San Antonio
(Joe Masty-P.D.}
@ THE ROMANTICS-Talking In Your Sleep
@e KOOL AND THE GANG-Joanna
@ CULTURE CLUB-Karma Chameleon
© 38 SPECIAL-If 1'd Been The One
@ GLADYS KNIGHT AND THE PIPS-Hero
. JAT]ES INGRAM AND MICHAEL McDONALD-Yah Mo
B There
® STEVIE NICKS—Nightbird
@ JEFFREY 0SBORNE-Stay With Me Tonight

KROK—Shreveport
{Peter Stewart-P.D.)
@e JOHN COUGAR MELLENCAMP-Pink Houses
@ JAMES INGRAM AND MICHAEL McDONALD-Yah

Mo B There
© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
® PAUL McCARTNEY-So Bad
© MADONNA-Holiday
® REAL LIFE-Send Me An Angel
@ SHEENA EASTON-Almost Over You

Pacific Southwest Region

mmmmm® TOP ADD ONS memssm
CHRISTOPHER CROSS-Think Of Laura (Warner

Bros.)
PAUL MccAnTNEY—So Bad (Columbia)
BILLY JOEL-An Innocent Man (Columbia)
DEBORAH ALLEN-Baby | Lied (RC
STEVIE NICKS-Nightbird (Modern)

KKXX—Bakersfield
{Dave Kamper-P.D.)
oo NENA-99 Lufthallons
oo JUMP 'N THE SADDLE-The Curly Shuffle
o THE PRETENDERS-Middle Of The Road
© PAUL McCARTNEY-So Bad
© KOOL AND THE GANG-Joanna
@ JOHN COUGAR MELLENCAMP-Pink Houses
® BILLY JOEL-An Innocent Man

KIMN—benver

(Daug Erickson-P.D.)
®e JEFFREY 0SBORNE-Stay With Me Tonight

Plaglist Top AddOns @

@e PAUL McCARTNEY-So Bad

® STEVIE NICKS-Nightbird

@ BILLY JOEL-An Innocent Man

@ DOLLY PARTON-Save The Last Dance For Me

© JAMES INGRAM AND MICHAEL McDONALD-Yah Mo
B There

@ THE PRETENDERS-Middle Of The Road

@ MADONNA-Holiday

© THE FIXX-The Sign Of Fire

@ ROBERT PLANT-In The Mood

@ THE MDTELS-Remember The Night

©DEBORAH ALLEN-Baby | Lied

KPKE-Denver
{Mark Balke-P,D.)
© THE POLIGE-Synchronicity 11
© MATTHEW WILDER-Break My Stride
@ CULTURE GLUB-Karma Chameleon

QlO3FM (KOAQ) Denver

(Jack Regan-P.D.}

. #¢ CULTURE CLUB-Karma Chameleon

oo {RENE CARA-The Dream

@ CHRISTOPHER CROSS-Think Of Laura

@ JOHN COUGAR MELLENCAMP-Pink Houses

® PAUL McCARTNEY-So Bad

® DOLLY PARTON-Save The Last Dance For Me

@ PEABD BRYSDN/ ROBERTA FLACK-You're Looking
Like Love To M\

@ THE PHETENDEHS-MlddIe 0f The Road

KLUC-Las Vegas

(Dave Anthony-P.D.)
@e PAUL-McCARTNEY-So Bad
oo MICHAEL STANLEY BAND-Someone Like You
@ RE-FLEX-The Politics Of Dancing
© NIGHT RANGER-(You Can Still) Rock In America
© SHANNON-Let The Music Play

KFl-Los Angéfes
(Jhani Kaye-P.D.)
© MADONNA-Holiday

KIIS—Los Angeles
(Michael Schaefer-P.D.}
@e BILLY JOEL-An Innocent Man
@@ RE-FLEX-The Politics Of Dancing
® CHRISTOPHER CROSS-Think Of Laura
@ THE MOTELS-Remember The Night
@ THE FIXX-The Sign Of Fire
@ JOHN COUGAR MELLENGAMP—Pink Houses

'KIQQ-Los Angeles

{Paula Matthews~P.D.)
© THE $.D.S. BAND-Tell Me If You Still Care
© CHRISTOPHER CROSS-Think Of Laura
@ THE TALKING HEADS-This Must Be The Place
@ HEADPINS-Just One More Time
@ QUIET RIOT-Metal Health
@ MIDNIGHT STAR-Wet My Whistle
® RICK JAMES-Ebony Eyes
© THE PRETENDERS-Middie Of The Road
@ THE SUGAR PLUM GANG-Christmas Rap
© HARD CHOIR LINE-AIl Right

KRTH-Los Angeles
{Bob Hamilton-P.D.}
oo GENESIS-That's All
oo MIDNIGHT STAR-Wet My Whistle
@ PAUL McCARTNEY-So Bad
© DEBORAH ALLEN-Baby | Lied
@ ELTON JOHN-| Guess That's Why They Call It The

Blues
® SHANNON-Let The Music Piay
@ BILLY JOEL-An Innocent Man
© THE PRETENDERS-Middie Of The Road

KOPA—Phoenix
{Art Morales-P.D.}
© OEBDRAH ALLEN-Baby | Lied
@ THE FIXX-The Sign Of Fire
© CHRISTOPHER CROSS-Think Of Laura
© NENA-99 Luitballons

o JEFFREY 0SBORNE-Stay With Me Tonight

KZZP—Phoenix
(Charlie Quinn-P.D.}
oo JOHN COUGAR MELLENCAMP—Pink Houses
ee THE PRETENDERS-Middle Of The Road
® THE MOTELS-Remember The Night
@ CULTURE CLUB-Karma Chameleon
® GENESIS—That's All
o RAY PARKER, JR.-| Still Can't Get Over Loving You
© KOOL AND THE GANG-Joanna

K96 (KFMY)—Provo

(Keith Greer-P.D.)
@ RUFUS AND CHAKA KHAN-Ain't Nobody
o JEFFREY 0SBORNE-Stay With Me Tonight
@ STEVIE NICKS-Nightbird
@ DEBORAH ALLEN-Baby | Lied

KDZA—Pueblo
{Rip Avita-P.D.}

® REAL LIFE-Send Me An Angel

© LIONEL RICHIE-Running With The Night

© MADONNA-Holiday

@ JUMP *N THE SADDLE-The Curly Shuffle

@ [RENE CARA-The Dream

® SHANNON-Let The Music Play

@ DOLLY PARTON-Save The Last Dance For Me

L] i!'AT’flEs INGRAM AND MICHAEL McDONALD-Yah Mo
ere

@ NIGHT RANGER—(You Can Still) Rock In America

© RICK JAMES-Ebony Eyes

@ CYND! LAUPERGirls Just Wanna Have Fun

@ PAUL McCARTNEY-So Bad

KGGI-Riverside
{John Valpe-P.D.}
oo GLADYS KNIGHT AND THE PIPS-Hero
oo PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
© DEBORAH ALLEN-Baby | Lied
® RICK JAMES-Ebony Eyes

KRSP-Salt Lake City .
{Steve Carlson-P.D.}

oo THE PRETENDERS-Middle Of The Road

ee BILLY JOEL-An Innocent Man

® REAL LIFE-Send Me An Angel

® CHRISTDPHER CROSS-Think Of Laura

© DEBORAH ALLEN-Baby | Lied

@ JUMP 'N THE SADOLE-The Curly Shuffle

KS103 (KSDO-FM)-San Diego
{Mike Preston-P.D.)

ee DEBARGE-Time Will Reveal

e REAL LIFE-Send Me An Angel

© SHANNON-Let The Music Play

@ SPANDAU BALLET-Gold

© NAKED EYES-When The Lights Go Qut

© BARRY MANILOW-Read 'Em And Weep

© JOHN COUGAR MELLENCAMP-Pink Houses
‘o GHRISTOPHER CROSS-Think Of Laura

® THE MDTELS-Remember The Night

@ THE PRETENDERS-Middle Of The Road

@ PAUL McCARTNEY-So Bad
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ARTIST—Title, Label

WEEKS
AT #1

90 Atco
GENESIS—Genesis, Atlantic

THE ROLLING STONES-Undercover, Rolling
Stones
38 SPECIAL-Tour De Force, A&M

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

THE ROMANTICS—In Heat, Nemperor
SOUNDTRACK-Two Of A Kind, MCA

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

BILLY IDOL-Rebel Yell, Chrysalis

DURAN. DURAN-Seven And The Ragged Tiger,
Capitol

EDDIE MONEY-Where's The Party?, Columbia

07zY OSBOURNE-Bark At The Moon, CBS
Associated

BLUE OYSTER CULT-The Revolution By
Night, Columbia

NIGHT RANGER-Midnight Madness, MCA

THE ALAN PARSONS PROJECT-The Best Of
The Alan Parsons Project, Arista

THE PRETENDERS-Learning to Crawl, Sire
BOB DYLAN-Infidels, Columbia

PAUL RODGERS-Cut Loose, Atlantic
U-2-Under A Blood Red Sky, Island
STREETS-1st, Atlantic

MOTLEY CRUE-Shout At The Devil, Elektra
BIG COUNTRY-The Crossing, Mercury
RAINBOW-Bent Out Of Shape, Mercury
THE POLICE-Synchronicity, A&M

THE MOTELS-Little Robbers, Capitol

Z. Z. TOP-Elininator, Warner Bros.
RE-FLEX-The Politics Of Dancing, Capitol

ROBERT PLANT-The Principle Of Moments,
EsPeranza/Atlantic

PETER SCHILLING—Error In The System,
Elektra

DARYL HALL AND JOHN OATES-Rock 'N Soul
Part 1, RCA

CULTURE CLUB-Colour By Numbers,
Virgin/Epic
HEADPINS-Line Of Fire, MCA

MANFRED MANN—Somewhere in Afrika,
Arista

KISS—Lick It Up, Mercury
VANDENBERG-Heading For A Storm, Atco
DON FELDER-Airborne, Elektra

ALDO NOVA-Subject, Portrait
ABC—Beauty Stab, Mercury

HEAVEN-Where Angels Fear To Tread,
Columbia

THE DOORS-Alive, She Cried, Elektra

PAT BENATAR-Live From Earth, Chrysalis
CYNDI LAUPER-She's So Unusual, Portrait
PAUL McCARTNEY-Pipes Of Peace, Columbia

SIMON TOWNSHEND-Sweet Sound, 21
Records

JUMP 'N THE SADDLE-The Curly Shuffle,
Atlantic

THE FIXX—Reach The Beach, MCA

ALCATRAZZ-No Parole From Rock 'N’ Roll,
Rocshire

GIRLSCHOOL,—Play Dirty Mercury
REAL LIFE-Heartland, MCA/Curb
DOKKEN-Breaking The Chains, Elektra

Top Adds

GEORGE THOROGOOD—Rock 'N Roll Christmas,

EMI/America (45)
THE PAYOLA$-Hammer On A Drum, A&M

ABC-Beauty Stab, Mercury

STEVIE N1ICKS—Nightbird Modern (45)
THE MOTELS-Little Robbers, Capitol
HEADPINS;-Line Of Fire, MCA/Solid Gold

PREVIEW-Preview, Geffen
THE ENGLISH BEAT—Best Friends, IRS (12 Inch)

IAN ANDERSON-Walk Into Light, Chrysalis

RE-FLEX-The Politics Of Dancing, Capitol

’
.

HE D
Fz | dz |z 0
2 13 |11
3 1 7
4 | 5 9
5|8 8
6 | 4 8
7 |10 | 6
8 |6 |7
9 19 |4
10 | 7 |10
11 {16 | 5
12 |20 | 4
13 |22 | 6
14 |27 | 4
1521 | 3
16 |11 | 9
17 |23 | 5
18 |17 [ 24
19 |18 | 16
20 (14 | 5
21 (19| 5
22 |26 | 5
23

24 |30 |12
25 |15 1 6
26 (36 | 2
27 |13 |12
28 (12 |11
20 | [Ep
30 |33 | 14
31125 | 6
32 |59 | 4
33 (40| 3
34 |37 | 2
35 |24 6
36 |34 | 3
37 |29 | 14
38 | 48 | 10
39 |28 | 8
40 |39 | 8
41 |31 | 6
42 | 42 | 3
43 | 32 |15
44 | 35 | 13
45 | 53 | 22
46 | 46 | 16
47 | 47 |12
48 1 50 | 9
49 | 51 | 8
50 |38 | 2
51 41| 2
52 |43 | 2
53 | 49 |10
54 | 55 | 9
55 |45 | 7
56 | 44 | 2
57 | 54 | 25
58 | 57 | 11
59 |52 | 5
60 | 56 | 15
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ARTIST—Title, Label
8 SPECIA d Bee e One WEEKS
AR 1
THE ROMANTICS-Talking In Your Sleep,
Nemperor
YES—Owner Of A Lonely Heart, Atco

JOHN COUGAR MELLENCAMP-Pink Houses,
Riva/Mercury

DURAN DURAN-Union Of The Snake, Capitol
GENESIS-That's All, Atlantic

THE ROLLING STONES-She Was Hot, Rolling
Stones », *

THE ROLLING STONES-Undercover Of The
Night, Rolling Stones

SOUNDTRACK-Ask The Lonely, MCA

HUEY LEWIS AND THE NEWS-| Want A New
Drug, Chrysalis

BLUE OYSTER CULT-Take Me Away,
Columbia

THE ALAN-PARSONS PROJECT-You Don’t
Believe, Arista

STREETS-If Love Should Go, Atlantic
YES-It Can Happen To You, Atco

0ZZY OSBOURNE—Bark At The Moon, CBS
Associated

GENESIS-Just A Job- To Do, Atlantic

EDDIE MONEY-Big Crash, Columbia

THE POLICE-Synchronicity 11, A&M

BIG COUNTRY-In A Big Country, Mercury
BILLY IDOL-Rebel Yell, Chrysalis

PAUL RODGERS-Cut Loose, At'antic
YES-Changes, Atco

THE PRETENDERS-Middle Of The Road, Sire
ALDO NOVA-Monkey On Your Back, Portrait

NIGHT RANGER-(You Can Still) Rock In
America, Capitol

38 SPECIAL-Back Where You Belong, A&M

HUEY LEWIS AND THE NEWS—Heart And
Soul, Chrysalis

JOHN COUGAR MELLENCAMP-Crumblin’
Down, Riva/Mercury

VANDENBERG-Friday Night, Atco

PETER SCHILLING-Major Tom (Coming
Home), Elektra

THE ROLLING STONES-Too Tough, Rolling
Stones

BLUE OYSTER CULT-Shooting Shark,
Columbia

U2-Eleven O'Clock Tick Tock, island
MOTLEY CRUE-If Looks Could Kill, Elektra

DARYL HALL AND JOHN OATES-Say It Isn't
So, RCA

DON FELDER-Bad Girls, Elektra
RAINBOW-Street Of Dreams, Polydor

THE MOTELS-Little Robbers, Capitol
SAGA-The Flier, Portrait/Epic
GENESIS-Illlegal Alien, Atlantic
KROKUS-Stayed Awake All Night, Arista

Z.Z. TOP-T.V. Dinners, Warner Bros.

QUIET RIOT-Cum On Feel The Noize, Pasha
PAT BENATAR-Love Is A Battlefield, Chrysalis
ROBERT PLANT-Big Log, EsPeranza/Atlantic
THE MOTELS-Suddenly Last Summer, Capitol
GENESIS—It's Gonna Get Better, Atlantic

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say, Columbia

THE DOORS-Gloria, Elektra

THE ROLLING STONES-Too Much Blood,
Rolling Stones

CYND! LAUPER-Time After Time, Portrait
BOB DYLAN—Neighborhood Bully, Columbia
KISS—Lick It Up, Mercury

ASIA-The Smile Has Left Your Eyes, Geffen

CULTURE CLUB-Church Of The Poison Mind,
Virgin/Epic

RIOT-Born In America, Quality

THE POLICE-King Of Pain, A&M
DOKKEN-Breaking The Chains, Elektra
AXE,~| Think You'll Remember Tonight Atco
HELIX-Heavy Metal Love, Capitol

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.
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. New On TheCharts

This weekly feature is designed to spotlight new artists
on Billboard’s pop, country and black music charts.

&
!
o

CYNDI LAUPER

Preceded by lots of positive press, Cyndi Lauper’s Portrait debut “She’s So
Unusual” has spawned its first charting single, “Girls Just Want To Have Fun,”
which moves up to 69 in its second week on the Hot 100.

An example of truth in advertising, everything about the singer is unusual,
from her modern gypsy dress to her high-strung vocals. A Brooklyn native,
Lauper began playing guitar at the age of 12 and during college discovered some
harmonics in her voice. “It’s kind of like whistle notes, and you can hear them

on this album,” she says.

In 1977, Lauper joined saxophonist/keyboardist John Turi to form Blue An-
gel, which released a critically acclaimed album for Polydor three years later.

Although Lauper doesn’t like singing other people’s material, “She’s So Un-
usual” contains some unique covers that she says “enabled me to keep my integ-
rity and meant something to me.” A Robert Hazard tune, “Girls Just Want To
Have Fun” epitomizes Lauper’s rambunctious and witty style and sets the tone
for the album, which also includes Prince’s classic “When You Were Mine” and
a lovely Lauper/Rob Hyman original entitled “Time After Time.”

For more information, contact David Wolff & Josepnh Zynczak, 65 W. 55th
St., New York, N.Y. 10019; (212) 977-9340.

DREAMBOY

Formerly known as Foreplay, the
new moniker Dreamboy seems more
appropriate for the Detroit quintet,
whose electrified funk has taken
them from high school talent shows
to the Black LP chart, where their
self-titled Qwest EP moves up to 63.

The Dreamboys are lead singer/
songwriter Jeff Stanton, guitarist Jeff
Bass, keyboardist Jimmy Hunt, bass-
ist Paul Stewart Jr.,, and drummer
George Twymon. A good-looking
and flamboyant group, Dreamboy’s
goal from the beginning was “to be
something that males and females
could relate to,” says Stanton. At the
same time the group is interested in
creating a mystique and subsequently
has only made one live appearance
for a benefit at Detroit’s Roostertail.
“When a band goes through the bar
scene, everybody gets so used to see-
ing them that they burn out before
they really get started,” Stanton says.

Stylistically, Dreamboy falls in
with the likes of Prince and the Time,
although Stanton asserts, “The only
thing we want to label it is the sound
of the '80s. We admire Prince as a ge-
nius, and he’s opened up a whole new
block of music. Now we've just
moved our house to that same
block.”

For more information. contact Ed
Eckstine, Qwest Records, 7250 Bever-
ly Blvd., Suite 207, Los Angeles,
Calif: 90036, (213) 934-4711.

GRANDMIXER D. ST.

Grandmixer D. St. has emerged
from the New York hip-hop scene to
the Black Singles chart, where his
Celluloid/Island debut “Crazy Cuts”
moves up to 58.

His name is taken from New
York’s Delancey St., famous for its
immigrant groups and ethnic mixes
that have created a vast array of cul-
tures surrounding the street in Man-
hattan’s Lower East Side. But it was
on the West Side that Grandmixer
got his start as a disk jockey at the
Roxy.

The club was once the hub of hip-
hop, and working there, Grandmixer
not only helped popularize the genre
but also became one of the first hip-
hop artists to write and produce his
own records. His first release was last
Feburary’s “Cuts It Up,” which gar-
nered significant airplay in New
York but eluded the charts.

With his group the Infinity Rap-
pers, Grandmixer has toured the
world, getting especially warm recep-
tions in France and England. In addi-
tion, he has worked with the
Gotham-based avant-garde funk
group Material, including a gig with
them at the Montreux Jazz Festival
and an appearance on their last sin-
gle. His latest collaboration was with
Herbie Hancock on the latter’s
“Rockit” single.

For more information contact Jean
Karakos, c¢/o Celluloid Records,
(212) 730-7911, or Ruben Rodriquez,
Island Records, (212) 477-8000.
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. The Most Beautiful Girl, Charlie Rich,

Epic

. Goodbye Yellow Brick Road, Elton John,

MCA

. Time In A Bottle, Jim Croce, ABC
. Leave Me Alone (Ruby Red Dress),

Helen Reddy, Capitol

. Hello It's Me, Todd Rundgren, Bearsville
. The Joker, Steve Miller Band, Capitol
. Top Of The World, Carpenters, A&M
. Just You 'N’' Me, Chicago, Columbia
. If You're Ready Come Go With Me,

Staple Singers, Stax

. Never, Never Gonna Give You Up, Barry

White, 20th Century

oW 00 ~J on (2] - QI N
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POP SINGLES-20 Years Ago

. Dominique, Singing Nun, Philips
. Louie Louie, Kingsmen, Wand
. You Don’t Have To Be A Baby To Cry,

Caravelles, Smash

. There! I've Said It Again, Bobby Vinton,

Epic

) Smce | Felt For You, Lenny Welch,

Cadence

. Be True To Your School, Beach Boys,

Capitol

. Drip Drop, Dion DiMucci, Columbia
. I'm Leaving It Up To You, Dale & Grace,

Montel-Michelle

. Everybody, Tommy Roe,-ABC-Paramount
. Popsicles And Icicles, Mermaids,

Chattaheechee

[—RT-X-"] -~ oD N —
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TOP LPs—10 Years Ago - _

. Goodbye Yellow Brick Road, Elton John,

MCA

. The Joker, Steve Miller Band, Capitol
. Ringo, Ringo Starr, Apple
. Jonathan Livingston Seagull, Neil

Diamond, Columbia

. Quadrophenia, The Who, MCA
. The Singles, 1969-1973, Carpenters,
A&M

. You Don’t Mess Around With Jim, Jim

Croce, ABC

. Life & Times, Jim Croce, ABC
. Mind Games, John Lennon, Apple
. Imagination, Gladys Knight & the Pips,

® Continued from page 14

“Chipped Chopped Ham And My-
ron” by the Flyboys is getting a lot of
play on the station. Over the instru-
mental riffs, members of the band
shout Cope’s favorite expressions,
which include “yoy” and “okle-dok-
le”...Not to be outdone, B-94
(WBZZ Pittsburgh) morning guy Ba-
nana Don Jefferson and afternoon
jock Bruce Kelly, in the true Buchan-
an & Goodman tradition, have come
up with “Cabbage Patch Fever.”

* Kk K

Cousin Brucie’s 92K (WKGL
Middletown, N.Y.) has a new lineup
now that PD Ken Windheim’s on
board. No major changes, just rear-
rangement, as Windheim now does
mornings, Gary Manheim middays,
Bob Weil afternoons and Matt Paul-
son nights. Staff and company expan-
sion have Windheim looking for tal-
ent, so you may want to send him a
tape . .. Moving up to PD at Ashe-
boro’s WGWR/WCSE is Penny S.
Nance, who retains her music direc-
tor title... Rocky Leonard leaves

Uniontown, Pa.’s WPQR to join up
with former 'PQR cohort Jerry
Gyurke at country-formatted WASP
in Brownsville, Pa.

‘What do former Oakland A’s an-
nouncers do? Well, one of them,
Monte Moore, owns a radio station,
KTIP Porterville, Calif., and new to
the AM/FM combo is afternoon
drive jock and music director George
Feola from Lakeport, Calif.’s KBLC.
He replaces Jeff Cotta. Moving up
into Dave Stephons’ night shift is El-
don K...Bertram D. Ashe moves
from middays to mornings, picking
up an MD title along the way, at
Boyce, La.’s WBCE. Former over-
nighter Wade Hampton fills the mid-
day slot, with David Metoyer coming
in doing all nights . . . In Tyler, Tex.
at Big Thicket’'s KTYL, Pat
O’Briant leaves the FM side to do
mornings and program the AM.
Moving up from overnights into the
10-2 FM shift, and picking up
O’Briant’s music director chores, is
Joel Davis. Sabra moves into full-
time overnights, and Janet Drake

Vox Jox

Billboard

Pop Albums
CHART RESEARCH PACKAGES

The definitive lists of the best-selling albums year by year,
through the entire history of the Top LPs charts.

Based on the authoritative statistical research of the
music industry’s foremost trade publication.

moves into sales. Morning co-host

Bobbie Kerns takes over Drake’s for-
mer news and operations duties.

* Kk K
WCSY-AM-FM  South Haven,

Mich. picks up KalaMusic’s “Lite
Contemporary” format . . . Fair-
banks’ WKOX Framingham (Bos-
ton) takes advantage of new daytime
hours, extending its broadcast day to
‘pre- and post-sunrise hours.

’83 NRBA Survey Finds
AC Still The Top Format

WASHINGTON—The National
Radio Broadcasters Assn. (NRBA)
tabulated the results of its new 1983
programming survey last Wednesday
(14), and initial conclusions show
that once again the adult contempo-
rary format is the most popular for
AM and FM stations nationwide, al-
though country music is gaining
ground.

Twenty-nine percent of the sta-
tions reporting were AC. Country
stations accounted for 28%.

There was also a change in the per-
centage of reporting stations’ market
size. This year, 48% were medium
market, 27.5% small market and
24.5% large market. Last year half of
the stations reporting were small
market, 35.5% medium and only

4. 14.5% large market.

Some of the changes, NRBA says,
are due to the surprising jump in sta-

responses to the survey. Last year,
1,900 stations responded (27%), but
this year, there were 3,351 (44%). An
NRBA staffer says the increase
makes the new survey “more accu-
rate” in spotting nationwide trends.

Four different types of stations
were surveyed this year; FM, AM,
AM daytimer and AM/FM simul-
cast. Top FM formats were AC,
country and top 40, which edged out
beautiful music for the number three
spot this year. Top AM formats were
AC, country and news talk, which
took the number three spot from reli-
gious. Oldies jumped from number
five to four.

Top five AM/FM simulcast for-
mats were country, AC, hit, AOR
and religious. Top five AM daytime
formats were country, AC, religious,
oldies and news/talk.

BILLBOARD RADIO JOB MART

= Position Wanted

ADDRESS ALL ADS JEFF SERRETTE
Billboard Job Mart. 1515 Brnadwag [New York
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TOP LPs-20 Years Ago

. The Singing Nun, Philips
. In The Wind, Peter Paul & Mary, Warner

Bros.

. The Second Barbra Streisand Album,

Columbia

. Trini Lopez At PJ’s, Reprise
. Elvis’ Golden Records, Vol..3, RCA

Victor

. Peter, Paul & Mary, Warner Bros.
. Washington Square, Village Stompers,

Epic

. Surfer Girl, Beach Boys, Capitol
. Ingredients In A Recipe For Soul, Ray

Charles, ABC-Paramount

. Joan Baez In.Concert, Vanguard

COUNTRY SINGLES-10 Years Ago

L

If We Make It Through December,
Merle Haggard, Capitol

2. Amazing Love, Charley Pride, RCA
3. If You Can't Feel It, Freddie Hart, Capitol
4. Somewhere Between Love &
Tomorrow, Roy Clark, Dot
5. '{hg Most Beautiful Girl, Chariie Rich,
pic
6. Last Love Song, Hank Wiliams Jr., MGM
7. Let Me Be There, Olivia Newton-John,
MCA
8. Love, Tom T. Hall, Mercury
9. Love Me/Crawlin’ On My Knees, Marty
Robbins, MCA
10. You Ask Me To, Waylon Jennings, RCA
SOUL SINGLES-10 Years Ago
1. If You're Ready Come Go With Me,
Staple Singers, Stax
2. Never, Never Gona Give You Up, Barry
White, 20th Century
3. Living For The City, Stevie Wonder,
Tamla
4. Come Get To This, Marvin Gaye, Tamla
5. Rockin’ Roll Baby, Stylistics, Avco
6. ‘River, Joe Simon, Spring
7. Until You Come Back To Me, Aretha
Franklin, Atlantic
8. Cheaper To Keep Her, Johnnie Taylor,
Stax
9. The Love | Lost, part one, Harold Melvin
& the Blue Notes, Philadelphia
‘International
10. This Time I'm Gone For Good, Bobby

Blue Bland, Dunhill

THREE TITLES AVAILABLE:

Number One Pop Albums, 1947 through 1982. Lists
Billboard issue date, title, artist and label of the number one
album of each week. $50.00.

Top Ten Pop Albums, 1949 through 1982, Lists title,
artist and label of every album which reached number 10
or hlgher on Billboard’s Top LPs chart. Listed alpha-
betically within each year. #1 albums are indicated. $50.00.
Top Pop Albums Of The Year, 1956 through 1982.
The annual listings of the top albums of the year in rank
order, as published in Billboard’s year-end special issues.
Inclues title, artist and label for each entry. $50.00.
Individual yearly lists may also be purchased separately;
see coupon below. $5.00 per list.

Billboard Chart Research N
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research
Packages:

B-1 O Number One Pop Albums @ $50.00
B-2 O Top Ten Pop Albums @ $50.00
B-3 O Top Pop Albums Of The Year @ $50.00

O Individual yearly lists from—(please
list book code number) for.

(please list year(s) desired.)
Check or money order is enclosed in the amount of:

$

(Sorry, no C.0.D. or billing.)

Name:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.

« Position N.Y. 10036, Phone: (212) 764 7388 (locally] or
(800) 223-7524 (Dut of State}, Use any major
Available credit card when calling in your advertisemenl
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CURRENT AND CLASSIC AIRCHECKS

Current Issue # 45 features KLAC/Dean Day, KMPC/Robert W. Morgan, WBBM-FM/Dick Biondi, KIIS/Tim Kelly, KFI/C.K.
Cooper KUTE/Charlie Fox, San Francisco's Hot Hits KITS, and Cleveland’s CHRs WRCQ & WGCL. 90-minute cassette,
] $5.5

Classm Issue # C-38 features KHON/Aku- 1954, KRLA/Johnny Darin-1969, K100/Billy Pearl-1974, WMCA/Harry Harrison-
1968, KF1/Kris Eric Stevens & Mark Taylor-1977 & KHJ/Machinegun Kelly & Dave Sebastian- 1976. Cassette, $10.50,
Special Issue # S-25 features Riverside/San Bernardino and Las Vegas! San Bernardino’s CHRs KFXM & KGGI, AORs
KCAL-FM & KOLA and Oldies KMEN. From Las Vegas, CHRs KLUC & KUDO, AOR KOMP and A/Cs KENO, KMJJ &
KMZQ. Cassette, $5.50.

NEW! VIDEO AIRCHECKS # 1 features KIIS/Big Ron O'Brien-1983, 10Q/Real Don Steele-1977, KFRC-1981, KFRC's
Mobile Studio-1983, K101/Bobby Ocean, KROQ-1983 & K101/Chuck Browning-1983. Specify VHS or BETA, $39.95,
CALIFORNIA AIRCHECK - Dept. BB - BOX 4408 - SAN DIEGO, CA 92104 - (619) 460-6104

INSIDE ATTENTION
Designed With g?&ﬂ:ﬁl In MANAGERS - PROGRAM
Mind  Current artist bios  Monthly DIRECTORS

Catendar. Country Trivia We do the
research! You sound informed' For

We wish to thank the hundreds of radio stations
throughout the United States that have used our cost
free to the radio station placement service in 1983. If
you are in need of an announcer and (any format),
news or sports person, we can usually accommodate
you immediately. NATIONAL can make a presentation
within 24 hours of your cali, and put you in touch with
those you are interested in, within another 24 hours.
We have male, female and minority registrants for ev-
ery size market. Contact NATIONAL today:

more information write
inside Country
6000 Fuiton Ave., Suite 12
Van Nuys, CA 91401

NEWS

* PAUL WILLIAMS TURNS DIRECTOR

* FLEETWOOD'S ZOO CANCELS DATES

¢ DIRECTOR ALTMAN RAPS T.V.
M*A*S*H

This is just a taste of the hot news you

will get in the WEEKLY WIRE™ report.

Give your listeners news they'll remem-

NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L, PO Box 20551
Birmingham, AL 35216
Call now: (205) 822-9144

POSITION WANTED

ber YOU for. Optional air quality inter-
view material available. 13 weeks
$36.00/26 weeks $70.00/52 weeks

$135.00.
WEEKLY WIRE"
ENTERTAINMENT NEWS SERVICE
1268 W. Shannon St.
Chandler AZ 85224
(602) 899 0377

POSITION AVAILABLE

I'M SEEKING AN ENTRY LEVEL POSI-
TION AS DISC JOCKEY IN N.Y. STATE
OR NEW ENGLAND. AVAILABLE IN
SPRING 1984. AAS IN RADIO BROAD-
CASTING. CONTACT:

TOM TORTORELLA
212-254-5755

WHEN REPLYING

AM PERSONALITY T0 ADVERTISERS
Strong adult morning personality.
Nevada AM MOR. Sajary. DOE PLEASE
PD, KBET, Box 11710, Reno NV MENTION

89510 E.O.E.
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Billboard. Sing

les Radio Action.

Based on station playlists through Tuesday (12/13/83)

Playiist Top Add Ons @

® Continued from previous page

XTRA-AM-San Diego
{dim Richards—P.D.}
oo PAUL McCARTNEY-So Bad
oo RE-FLEX-The Politics Of Dancing
© THE FIXX-The Sign Of Fire
© ROBERT PLANT-In The Mood
. ELTDN JOHN-| Guess That's Why They Call It The
lues

KSLY-San Luis Obispo
{Joe Collins-P.D.)
® THE PRETENDERS-Middle Of The Road
© THE DOORS-Gloria
® REAL LIFE-Send Me An Angel
* ROBERT PLANT-In The Mood
* EDDIE MONEY-Big Crash
® NENA-99 Luftballons
© CHRISTOPHER CROSS-Think Of Laura
@ STEVIE NIGKS-Nightbird
© B0B DYLAN-Sweetheart Like You
« PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me
® [RENE CARA-The Dream
@ SHEENA EASTON-Almost Over You
© K.C. AND THE SUNSHINE BAND-Give It Up
® MICHAEL STANLEY BAND-Someone Like You

KIST-Santa Barbara
{Dick Williams—P.D.}
© K.C. AND THE SUNSHINE BAND-Give It Up
® STEVIE NICKS—Nightbird
® IRENE CARA-The Dream

13-KHYT-Tucson
{Sherman Cohen—P.D.)
oo PAUL McCARTNEY-So Bad
oo BARRY MANILOW-Read 'Em And Weep
® STEVIE NICKS~Nightbird
® SHEENA EASTON-Almost Over You

® K.C. AND THE SUNSHINE BAND-Give It Up

© HEADPINS-Just One More Time

® NENA-99 Luitballons

® DEBORAH ALLEN-Baby ! Lied

® BILLY JOEL-An Innocent Man

. blATIf‘ES INGRAM AND MICHAEL McDONALD-Yah Mo
ere

KRQQ-Tucson
{Guy Zapolian-P.D.)
oo JOHN COUGAR MELLENCAMP-Pink Houses
oo PAUL McCARTNEY-So Bad
© K.C. AND THE SUNSHINE BANDGive It Up
© DEBORAH ALLEN-Baby ! Lied
® GENESIS-That's All
® SPANDAU BALLET-Gold
* CHRISTOPHER CROSS-Think Of Laura

Pacific Northwest Region

mmmm® TOP ADD ONS s

PAUL McCARTNEY-So Bad (Columbia)

BILLY JOEL-An {nnocent Man (Columbia)

SHANNON-Let The Music Play

Emer%ency/Mrra

STEVIE NICKS-Nightbird (Modern)

CHRISTOPHER CROSS-Think Of Laura (Warner
Bros.)

KYYA-Billings

{Jack Bell-P.D.)
oo STEVIE NICKS—Nighthird
oo PAUL McCARTNEY-So Bad

© THE PRETENDERS-Middle Of The Road

@ BILLY JOEL-An Innocent Man

© REAL LIFE-Send Me An Angel

© THE ROMANTICS-Talking In Your Sleep

* JOHN COUGAR MELLENCAMP-Pink Houses

® GENESIS-That's All

® NAKED EYES-When The Lights Go Qut

* MICHAEL MURPHY-Don't Count The Rainy Days
© CHRISTOPHER CROSS-Think Of Laura

KBBK-Boise
(Tom Evans—P.D.)
oo PAUL McCARTNEY-So Bad
oo |RENE CARA-The Dream
® DOLLY PARTON-Save The Last Dance For Me
. élANrI'ES INGRAM. AND MICHAEL McDONALD-Yah Mo
There
© REAL LIFE-Send Me An Angel
® LIONEL RICHIE-Running With The Night
® SPANDAU BALLET-Gold
* KOOL AND THE GANG-Joanna
* MADONNA-Holiday

KYNO-FM—Fresno
{John Lee Walker-P.D.)
® [RENE CARA-The Dream
© DEBORAH ALLEN-Baby ! Lied
© LIONEL RICHIE-Ruaning With The Night
* BARBRA STREISAND-The Way He Makes Me Feet

KWSS—Gilroy
(Dave Van Stone-P.D.)
. JAerlEs INGRAM AND MIGHAEL McDONALD-Yah Mo
B There
* DEBARGE-Time Will Reveal
® CULTURE CLUB—Karma Chameleon
* JOHN COUGAR MELLENCAMP-Pink Houses
® CHRISTOPHER CROSS-Think Of Laura
® THE MOTELS-Remember The Night
* KOOL AND THE GANG-Joanna
© RAY PARKER, JR.-| Still Can't Get Over Loving You
© THE PRETENDERS-Middie Of The Road
* STEVIE NICKS—Nightbird

KGHO—-Hoquaim
(Steve Larson-P.D.)
oo [RENE CARA-The Dream
@ JUMP 'N THE SADDLE-The Curly Shuffte
© JOHN COUGAR MELLENCAMP-Pink Houses
® NENA-99 Luftballons
© CHRISTOPHER"CROSS-Think Of Laura
© THE MOTELS-Remember The Night
® REAL LIFE-Send Me:An Angel

KHOP—Modesto

(David Allyn Kraham-P.D.}
@e BILLY JOEL-An Innocent Man
@ JUMP 'N THE SADDLE-The Curly Shuffte
® DOLLY.PARTON-Save The Last Dance For Me
® PAUL McCARTNEY-So Bad
© LINDA RONSTADT-What's New
® RE-FLEX-The Politics Of Dancing
© JOHN COUGAR MELLENCAMP-Pink Houses
® REAL LIFE-Send Me An Ange! -
® 38 SPECIAL-If I'd Been The One
© THE PRETENDERS—Middle Of The Road

KCNR-Portland
{Treviyn HoldridgeP.D.)
oo JOHN COUGAR MELLENCAMP-Pink Houses
ee ROBERT PLANT-In The Mood
© NAKED EYES-When The Lights Go Out
© STRAY CATS—I Won't Stand In Your Way

KMJK—Portland:

{Jon Barry-P.D.}
® THE PRETENDERS-Middle Of The Road
® BILLY JOEL-An Innocent Man
* JEFFREY 0SBORNE-Stay With Me Tonight
® CHRISTOPHER CROSS-Think Of Laura
* NENA-99 Lufthallons

KWOD-Sacramento

{Tom Chase-P.D.)
© THE ROMANTICS-Talking In Your Sleep

@ BILLY JOEL-An Innocent Man
© MICHAEL JACKSON-Thriller
® STEVIE NICKS-Nightbird

© SHANNON-Let The Music Play

© NAKED EYES-When The Lights Go Qut
© THE FIXX-The Sign Of Fire

© SHANNON-Let The Music Play

© THE PRETENDERS-Middle Of The Road

KSKD-Salem
(Len Mitchell-P.D.)

" ee PAUL McGARTNEY-So Bad

®e CHRISTOPHER CROSS-Think Of Laura

© THE PRETENDERS-Middle Of The Road

® BILLY JOEL-An Innocent Man

® KISS-Lick It Up

* SHANNON-Let The Music Play

© NIGHT RANGER—(You Can Still) Rock In America
® CYND! LAUPER-Girls Just Wanna Have Fun

# U2-1 Will Follow

® BOB DYLAN-Sweetheart Like You

® IRENE CARA-The Dream

® MICHAEL STANLEY BAND-Someone Like You

KFRC—San Francisco
{derry Cagle-P.D.)
o JAMES INGRAM AND MICHAEL McDONALD-Yah
Mo B There
oo EVELYN “CHAMPAGNE™ KING-Action
© ATLANTIC STARR-Touch A Four Leaf Clover
* WHAM U.K.-Young Guas (Go For It)
® PAUL McCARTNEY-So Bad

KITS-San Francisco
{Jeff Hunter-P.D.)
oo JOHN COUGAR MELLENCAMP-Pink Houses
oo ROBERT PLANT-In The Mood
© THE TALKING HEADS-This Must Be The Place
@ DOLLY PARTON-Save The Last Dance For Me
© BONNIE TYLER-Take Me Back
* IRENE CARA-The Dream
® STEVIE NICKS—Nightbird
® PAUL McCARTNEY-So Bad
® STEVIE WONDER-Happy Birthday
® EARTH, WIND & FIRE-Magnetic

KUBE-Seattle
{Bob Case-P.D.)
@e BILLY JOEL-An Innocent Man
oo THE PRETENDERS-Middle Of The Road
© CHRISTOPHER CROSS-Think Of Laura
© JOHN COUGAR MELLENCAMP-Pink Houses
® GENESIS-That's All
* NAKED EYES-When The Lights Go Out
® SPANDAU BALLET-Gold
® THE FIXX-The Sign Of Fire

KJRB-Spokane
{John Sherman-P.D.)
* CHRISTOPHER CROSS-Think Of Laura
® SHEENA EASTON-Aimost Over You
© NEIL SEDAKA AND DARA SEDEKA-Your Precious

Love
® PAUL McCARTNEY-So Bad
© JAMES INGRAM AND MICHAEL McDONALD-Yzh Mo

B There
® BILLY JOEL-An Innocent Man

KNBQ-Tacoma
(Sean Lynch-P.D.)
® NENA-99 Luftballons
* JOHN COUGAR MELLENCAMP—Pink Houses
@ BILLY JOEL-An Innocent Man
© THE PRETENDERS-Middle Of The Road

© THE ALAN PARSONS PROJECT-You Don't Believe

@ PAUL McCARTNEY-So Bad

® CHRISTOPHER CROSS-Think Of Laura

© BONNIE TYLER-Take Me Back

© [RENE CARA-The Dream

® DOLLY PARTON-Save The Last Dance For Me

© JAMES INGRAM AND MICHAEL McONALD-Yah Mo
B There

© BOB DYLAN-Sweetheart Like You

BILLBOARD’S
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COUNTRY P
MUSIC .
SOURCE-
BOOK

Be a part of Billboard’s highly respected
Country Music Sourcebook and you earn
the undivided attention of an entire industry.
Because Billboard’s Country Music Source-
book is referred to repeatedly by thousands
of top executives that move the country
music market in Nashville and across the

nation. It’s their best

network to the infor-

mation they need. It’s your best access to
the prospects you need to reach all year:

Ad Deadline: January 27
Issue Date: March 3 |

Speak out in Billboard’s 1984-85
Country Music Sourcebook today,

and be heard round the country all year.

For full details call John McCartney
in Nashville at (615) 748-8145, or
contact any Billboard Sales Office

around the world.

Talent Buyers

(auditoriums, arenas, fairs, expos,
amusement parks, major nightclubs and
hotels, colleges, concert promoters)
Record Companies
Radio Stations
Artists
Managers
Booking Agents
Publishers
Related country music firms
and organizations

.. alllisted in the Sourcebook, all slated
to receive the Sourcebook. In addition,
the Country Music Sourcebook will be
distributed at the Country Radio Seminar
in Nashville this March. That means

even more country coverage for your
product or service.

Billboard

1515 Broadway, New York, N.Y. 10036

A

The International Newsweekly of Music and Home Entertainment

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316;
Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321;
Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29- 158
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641;
Sydney, Australia: 436-2033.

BILLBOARD’S COUNTRY CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY
SINGLES AND ALBUMS, YEAR BY YEAR

1948-1982
1948-1982
1946-1982

® Number One Country Singles,
e Top Ten Country Singles,
® Top Country Singles Of The Year,

® Number One Country Albums,

1964-1982

® Top Ten Country Albums,

1964-1982

® Top Country Albums Of The Year,

1965-1982

FOR INFORMATION, WRITE:
Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York NY 10036
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Retailing

Camelot Pushing Video Rentals

Variety of Promotions Utilizes Computerized Roster

By EARL PAIGE

LOS ANGELES—Camelot Enter-
prises is targeting its video rental
club membership in a series of pro-
motions, led by the chain’s “Join A
Friend’” push, which encourages pre-
sent members to recruit new ones,
says Kevin Kilro, video department
director working out of the Port Ri-
chey, Fla. unit.

Utilizing the membership roster of
6,000 maintained on computer at
Camelot’s North Canton, Ohio head-
quarters as a resource, other promo-
tions are rolling out, including a mail
order offer. Here, in conjunction with
MGM/UA, Camelot is offering “The
Wall” free for any order of “The
Compleat Beatles” at $69.95.

Camelot even sent each of its club
members a Christmas present, the
$9.95 list book “Rating The Movies.”
“That’ll pay off,” says Kilroy. “It
gets people into the product, and it’s
great for catalog volume.”

Another ploy for “cloning” mem-
bers is the gift certificate program.

Kilroy emphasizes that club mem-
bers enjoy an automatic 10% dis-
count on everything, including the
gift certificate. Because lifetime
memberships are $50, the club mem-
ber saves $5.

In the works is a promotion built
around “Thriller” that Camelot has
still to firm up. “We’re beginning to
see what prerecorded music video
products can do,” says Kilroy. He
says “Flashdance” was a prime
indicator.

But nothing currently tops “Join A
Friend,” conceived by vice president
Joe Bresi. For getting a friend to join,
the present member earns five free
movie rentals, each worth $3. The
grand prize in the promotion is a trip
for two to Los Angeles, offering five
nights and four days including a tour
of Universal Studios and $400 in
pocket money. Second prize is 50 free
movie rentals, and third prize is a
case of T-120 blank videotapes.

As might be anticipated, Camelot
believes rentat o1 video is here to
stay—pending, of course, the out-

AT TUCSON’S SOUND BARRIER

come of federal legislation. In fact,
after only a brief test in two Florida
units, Camelot is now renting CED
videodisks throughout the nine full-

line video departments.

What has helped accelerate rental
is the vast sophistication in transac-
tion time at the counter, Kilroy says.
Camelot has gone to the quick-rental
card and has installed night drops in
several units despite being mall ori-
ented. “The night drop here at Port
Richey has been phenomenal,” he
says.

Because of mall regulations and
because some customers live a long
distance from a Camelot store, night
drbps have proven difficult to line up,
Kilroy says, but not impossible.

Kilroy does not wax philosophical
about the future of rental or why peo-
ple will go on renting. “We’re selling
home entertainment excitement,” he
says flatly, “whether it’s via rental or
sale. We're offering what we believe
the consumer wants to respond to.
We're creating excitement.”

Video Growth Affects Music Sales

LOS ANGELES—For record/
tape retail veteran Ed Hardy, explo-
sive growth for home video sales is al-
ready eclipsing his original inventory
base in recorded music. Owner of the
single-unit Sound Barrier in Tucson,
Hardy reports that video sales now
account for 70% of his total dollar
volume.

One effect of adding video in April
has been a greater focus on the cate-
gories of records/tapes that turn
more often, says Hardy, who ended
up in Arizona with Record Bar and
also had stints with Leonard Silver,
Pickwick and King Carol. He opened
Sound Barrier two years ago.

Being “full-line”” in both music and
video becomes too capital intensive,
Hardy indicates, and space is also a

consideration—Sound  Barrier
2,600 square feet. “We carry ba51ca1-
ly the top 200 LPs (and cassettes)
along with some catalog pop and easy
listening. We have little demand for
classical or country.”

As an indication that Sound Barri-
er isn’t going to drop music altogeth-
er, the store does stock singles, and
Hardy is “just starting to get into
Compact Disc.” LP pricing on new
releases runs $6.99 with catalog at
$7.49 and singles at $1.59. “We also
feature sales regularly at $5.98 on
LPs,” he says.

Hardy’s decision to jump into vid-
eo came when he realized there was
no competition “for miles around
and it (video) was growing like mad.”
Sound Barrier’s location in northwest
Tucson also spurred Hardy on. He’s
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situated next door to a high-traffic
Super Cuts and near a pizza restau-
rant in a strip that has “the highest
grossing Safeway in Arizona.”

While acknowledging that
Safeway and other grocery chains are
jumping into video rental, Hardy
says, “They (Safeway) only have a
small rack of records so far.” He says
his big competition is probably
Wherehouse, the giant West Coast-
based chain that has paced video
rental for several years. Wherehouse
has three Tucson units.

“We went in at $1, $2, and $2.50 a
day on movies because we saw what
Wherehouse was doing. The thing
with their $1 movies is, try to find
them once you're in there. We've also
cut back on our $1 and $2 movie se-
lection because this is where the mar-
ket is going.”

Hardy says he has never had a
movie club. “We are, however, rent-
ing machines. Our deal is a machine
and three movies for $10.95, Monday
through Thursday.” As is becoming
a trend with record/tape stores enter-
ing video, Sound Barrier’s hours are
unusually long: 9 am. to 11 p.m.
Monday to Thursday, extended to
midnight Friday and Saturday; and

Hardy says his video library is
growing so fast “I can barely esti-
mate it, especially with ‘Raiders’ like
it is now. I'd say 2,000 titles is about
where we are.” Sound Barrier has
never ventured into videodisk or vid-
eo games either dedicated cartridge
or computer.

EARL PAIGE

Federated Opens
Audio ‘Superstore’

LOS ANGELES — Federated
Group is taking the audio store con-
cept to the supersize level with its
newest store here in Carson, a two-
level, 24,300 square foot outlet that
includes a component furniture sec-
tion. The emphasis on audio now
finds Federated’s 17 units carrying
Compact Disc players from six man-
ufacturers, says store spokesman
Gary Wolfson.

Federated continues to pace the
market here in video rental, advertis-
ing “Raiders Of The Lost Ark” plus
eight other titles at 98 cents per day.

Ad copy plugs “hundreds of titles.”
wwwW americanradiohistory com
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Adcom of East Brunswick, N.J. introduces its first new line of Dual turnta-

bles since its distributorship deal with the West German company. Both

the 500 and 600 series feature sophisticated suspension systems with

tonearm, platter and complete drive system isolated from the base by four
independent shock absorbers.

2

The Covox Co. of Eugene, Ore. introduces the Voice Master, a digital
speech recording device that allows Commodore 64 owners to enter indi-
vidual words or phrases through a microphone and play them back in any
order with simple BASIC instructions. Each word requires about 400 bytes,
and the addressable vocabulary size is limited only by available memory.
Voice Masters for other popular computers will be on the market soon.

To overcome heat damage sustained by cassettes in car sound systems,

Fuji has introduced the GT-| series. The cassettes feature heat resistant

shells and heavy-duty base and binders. The tapes can endure tempera-
tures up to 230 degrees.

1.

.. the famous recording
company of the 40’s,
50’s, early 60’s .

GOSPEL
ROCK
BLUES

We're still shipping those ORIGINAL RE-
CORDINGS by the ORIGINAL HIT ART-
ISTS. Cash in on the constant demand for
\ Specialty’s Little Richard, Larry Williams,
Lloyd Price, Sam Cooke’s GOSpeI Soul Stir-
rers, Pilgrim Travelers, etc. by contacting me.

Joey Mattia
Specialty Records
8300 Santa Monica Bivd.
Los Angeles, CA 90069

Phone (213) 656-7711
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MAXELL ADVANCES
STATE OF THE ART
TECHNOLOGY TOA

HIGHER STAIE.

MAXELL INTRODUCES THREE NEW PREMIUM PRODUCTS.

Over the years, Maxell has been the leader in the tion for HGX Gold Videotape. Its superfine particles
audio/video/computer software business. And the deliver brighter chroma levels and higher audio
advanced tape technology used to create our three sensitivity. And the binding process, using molecular
new products will keep us on top for years to come. fusion, gives our new VHS and Beta video cassettes

For the new XL-S Recording Tape, we developed a unmatched durability.
superfine Epitaxial formulation. This greatly For the new Gold Standard Floppy Disks, which
increases its dynamic range, making the XL-S the exceed the industry standards in error-free perfor
ideal tape for all high performance recording needs mance and durability, we have developed an improved
and perfect for digital audio disc recording. jacket. It is heat-resistant to 140° to withstand drive

We also developed a totally new Epltax1a1 formula- heat without thermal expansion and without risk of

mistracking. This further extends disk life.

But product advances alone won't sell new products..
So Maxell backs you up with one of the best
marketing programs in the industry. And that gives

you profits few can match.
| maxell
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Second-Hand Disks Pay Off For San Francisco Chain

By EARL PAIGE

LOS ANGELES—DPrincipals of
decade-old Used Record Shoppe see
the trade-in and second-hand side of

the record business continuing to
grow and gain respectability. Used
records, in fact, have allowed the
three-unit San Francisco chain to en-
large its new product offerings.

One element not often considered
as crucial for conventional record/
tape store location is that of locating
used record outlets near major traffic
arteries.

“Our philosophy has been to stay
near Highway 101 as we add stores,
because in the used record business
you have to make it extra convenient
in that customers are bringing rec-

v
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Sony creates seventh row, center: Forever.

INTRODUCING THE SONY COMPACT turntable could ever deliver.
DISC PLAYER. This highest of fidelity remains faith-
You are looking at an invention so ful too. Because the digital discs are
extraordinary that High Fidelity maga- read by laser beam, there is absolutely
zine has hailed it as "the most fundamen- no physical wear. Nor is there any dis-
tal change in audio technology in more tortion from such annoyances as-dust,
than eighty years.” fingerprints or even scratches. The laser
A piece of audio equipment that simply sees through them.

permits you to hear something you've Equally ingenious, an infrared re- _—

never heard before: perfection. mote control lets you select tracks with- \
out budging from your armchair. -

While an ever-expanding li-

Sony is pleased to raise the curtain
on the world's first digital audio compact

brary of compact discs lets you lis-
ten to your favorite artists as though

disc player. The CDP-101.
THE END OF HI-INFIDELITY.

you, and your armchair, were cen-

tered in the spotlight above.

The CDP-101 uses a laser beam to
play compact discs that hold far more

Maybe most important, the
CDP-101 is fully compatible with the

musical information than conventional
conventional equipment you may own.

We suggest you hear the Sony Com-
pact Disc Player soon. For a sound you
can't believe, from the audio innovator
you assuredly can.

SONY.

THE ONE AND ONLY

records ever could. The result: fidelity
and depth of sound that no conventional

© 1983 Sony Corp. of America. Sony is a registered trademark of the Sony Corp. | Sony Drive, Park Ridge, New Jersey 07656
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ords to you,” says Tom Strange,
manager at the chain’s nine-month-
old Mill Valley unit.

Used Record Shoppe has a unique
history in store location in that
founders Jim Throckmorton and
Marty Arbunich originally opened at
701 Irving in San Francisco on a bal-
cony of a Record Factory unit, in
1973. Three years later, when the 30-
unit Record Factory opened a unit in
San Rafael, Used Record Shoppe was
invited to lease next door.

The proximity to Record Factory
is no accident, according to Ernie
DeLisle, the San Rafael manager,
who has been with Throckmorton
and Arbunich from the start. He
notes that each store generates its
own traffic, but that they are totally
complementary.

Noting the first departure from the
cozy relationship with the chain,
Strange says the move to Mill Valley
in May did not involve an adjacent
Record Factory. “Also, Record Fac-
tory is moving about four blocks
away in San Rafael and we’re stay-
ing.”” This means, say Strange and
DelLisle, that more new records and
tapes will be carried. “We're 50%
new product in Mill Valley,” Strange
says, “but in San Rafael we did not
want to compete that much with Re-
cord Factory.”

On the question of adding more
stores, the three managers are re-
served. The company is not just in re-
tail. Arbunich, an avid private collec-
tor, launched Solid Smoke Records
as a label featuring '50s music and
then shuttered it. Now he’s launched
a new label, Double Dare.

Strange and DeLisle indicate that
Arbunich felt Solid Smoke was tak-
ing too much of his time. The co-
owner for the past year or so has di-
rected more attention to the stores.
Strange, DeLisle and White, all in-
dustry veterans in their 30s, offer a
combined experience that finds all
three units operating comparatively
autgnomously.

All buy separately. Co-owner
Throckmorton, whose specialty is
bookkeeping, is the glue that holds
the operation on course. The chain
employs 15 people.

Over the years, Used Record
Shoppe’s very name has at times wor-
ried management. “We’re playing up
just the ‘Record Shoppe’ part of the
name in our logo,” says Strange. He
says the chain has a strict policy of
discouraging home taping and has
never rented.

Moreover, a policy of high-quality
used disks, along with a practice of
offering test play in the store as well
as a guarantee, finds Used Record
Shoppe enjoying a reputation that
has spread internationally. “We get
people in here from Europe, and they
go wild when they find they can try
out records,” says Strange.

(Continued on page 36)
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Store Branches Out Into Video Rental & More

LOS ANGELES—While many
record/tape stores are diversifying
into video rental, few have branched
out as much as DJ’s Music & Video.
The store—located in Temecula, be-
tween here and San Diego—has ad-
juncts ranging from musical instru-
ments and lessons to a video arcade
next door with 33 machines.

Managing all this demands a so-
phistication that is being supplied by
a Star Tracer computer. Cheryl Du-
blino, one of four co-owners, says
that getting a handle on the complex-
ity of video rental was a first priority.
Volume runs 200-300 movies daily,
jumping to 500-700 on weekends.
The solution was bar coding the
membership card to match the bar
coded library folder.

“If six people dump movies all at
once on Monday morning and one is
broken,” Dublino says, ‘“‘we can in-
stantly match the bar coding and
identify the customer.” She says that
computerization has streamlined the
whole video rental process.

Opening in 1979 in just 1,200
square feet, the store went to video
early this year in a new 2,300 square
foot location. The size accommodat-
ed the musical instrument .depart-
ment and the burgeoning video hard-
ware section. Four music teachers
are employed.

The growth in video rental has
been explosive, Dublino says. “We
started with just 40 movies. Now we
have 1,400 and more every day.”

There is no audio hardware, but
this might be the next product expan-
sion. The four owners, brothers Jim
and Dom Dublino and their wives
Cheryl and Marie, all in their 30s, are
intrigued by the Compact Disc.

Then there’s the arcade. Now situ-
ated in a shopping center, DJ’s oper-
ates an annex arcade with 33 video
games handled by a supplier/con-
tractor. The arcade idea evolved as a
way for music students waiting for
lessons to entertain themselves. It’s
now a profit center, too.

It all adds up to a lively location.
There’s a Slater Bros. grocery on one
side of DJ’s and the Winchester mov-
ie theatre and a fast food restaurant,
Naugles, on the other side.

Despite the arcade, the Dublinos
have never carried video games in the
store. “We just touched on it, and it
was so changeable, so hard to han-
dle,” Cheryl says. They likewise may
take a pass on computer sofiware,
not wanting to go too far in diversifi-
cation. However, because the store
revolves around its own computer,
Cheryl isn’t ruling out computers yet.

DJ’s involvement in musical in-
struments and lessons derives from
Jim’s and Dom’s early career as mu-
sicians in a club act called Fun Fac-
tory. In fact, DJ’s was initially called
DJ’s Music Factory. “They still keep
their hand in, doing parties for
friends and so on,” says Cheryl. The
two couples were Orange County res-
idents. “We took a drive and fell in
love with the area,” she says, describ-
ing it as “semi-rural, with minimum
developments of an acre.”

Happily, DJ’s has no nearby com-
petition. “It’s 35 minutes to Where-
house, Licorice Pizza and the other
chains (nearer San Diego).” All the
same, LPs and tapes are discounted
to $7.98. In addition, the store stocks
a plentiful offering of midline and
regularly features sale prices.

In music, Cheryl says the inven-
tory is full-line except classical. “We
feel that if we can’t offer a more com-
plete selection we will special order
it.” Singles are maintained only on a
top 20 basis; here, too, special order-
ing is involved.

Acknowledging that the store
opened in the depths of the record in-
dustry slump, Cheryl says, “All our

Retailing

friends warned us. We never knew
the good times.” But there was the
benefit of having a lock on the bur-
geoning community of Temecula,
plus the video.

So far, DJ’s has not felt the com-
petitive thrust of Licorice Pizza and
Wherehouse in video rental, with
their $2 pricing, because DJ’s was al-
ways at that price: ‘““We used to drive
around Orange County and be
amazed at the prices dealers were
getting for rental.” DJ’s does offer
every seventh movie rental free. Club
membership is $25 yearly or $75 for
lifetime. While all video inventory
initially was VHS, Beta is now mak-
ing a comeback. “We bought out a
competitor (video store) and that
brought up our Beta ratio,” Cheryl
says. DJ’s never experimented with
videodisks.

Describing DJ’s as a “mini K-
mart” for all its diversification,
Cheryl Dublino says there is a cross-
pollenation between record/tape and
movie customers, ‘“‘especially in
product like ‘Flashdance.” In fact, we
initially saw adding video in terms of
prerecorded video concerts.”

Giant $39.95 hits like “‘Raiders Of
The Lost Ark’ will revolutionize the
video retail business, the Dublinos
think. In terms of total transactions,
not volume, rental is still 80%. The
store is signing on with the Video
Software Dealers Assn. to join in the
First Sale Doctrine battle.

Cheryl says 70 copies of “Raiders”
sold out immediately. “I wish we had
‘Star Wars’ at $39.95 instead of
$69.95,” she adds. EARL PAIGE
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FOUR STORES SET FOR REMODELING

Retailing

JR’s Chain Continues Expansion

By MOIRA McCORMICK

CHICAGO—The JR’s Music
Shop chain here continues to grow,
having recently opened new outlets
in Milwaukee and downstate Illi-
nois, with another pair of stores set to
debut early next year at unspecified
locations. In addition, says president
Bob Kennedy, at least four of the
chain’s 22 existing outlets are to un-
dergo remodeling to the tune of
$50,000 each with completion set for
next June.

Kennedy says that the unusual
holiday openings of the Milwaukee
and Washington, lll. locations were
necessary because of lease arrange-
ments. “Rather than waiting till next
year, we chose to open now,” he ex-
plains, adding that “a lot of nights
and weekends,” were devoted to the
projects. The Milwaukee outlet
opened in early November, the
Washington store Dec. 1. Kennedy
says he prefers not to reveal the loca-
tions of the two stores set for opening

in March, 1984, due to incomplete
leases.

The four JR’s Music Shops sched-
uled for remodeling include the flag-
ship store at the Yorktown Mall in
suburban Lombard, as well as those
located in Peoria, North Riverside,
and Ford City in Southern Chicago.
Kennedy says the remodeling will
update these stores’ look to that
found in the newest JR’s outlets, with
“gray, modernistic, neon-lit”
interiors.

In addition to new openings and
remodeling, JR’s continues to cen-
tralize its administration and inven-
tory in a new 8,000 square toot cen-
tral office/warehouse in suburban
Rolling Meadows. Computerization
of those procedures has been under
way since last August, according to
Kennedy, and is ‘“‘complete in all
areas save inventory control, which
will be implemented completely by
February.”

Previously, Kennedy says, admin-
istration and warehousing had been

Thank you for making _
us # 1 again—
Merry Christmas & Happy
New Year to all.
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headquartered in three separate
buildings, including the back of the
Rolling Meadows store.

Another innovation expected for
the first of the year is the test addi-
tion of video software to the Rolling
Meadows outlet of JR’s budget
branch, Oranges. Video titles will be
sold outright or rented at $3-5 per 48-
hour period, according to Kennedy.

Mickey Mouse
Dealer Offer
From Disney Vid

sLOS ANGELES—Walt Disney
Home Video will launch a new dealer
promotion starting Jan. 1 whereby
dealers ordering 12 qualifying video-
cassette titles from the company’s
new catalog will receive a. free men’s
or women’s Mickey Mouse watch.

Over 50 Disney feature films and
cartoon titles may be applied towards
the watch offer, including ‘“Tex,”
“The Love Bug,” “Mary Poppins”
and “Something Wicked This Way
Comes.” Disney titles scheduled to
be removed from the market as of
Jan. 31 also apply to this promotion.
These include ITA Golden Video-
cassette Award winners “‘Pete’s
Dragon,” “‘Alice In Wonderland,”
“Bedknobs And Broomsticks,” “The
Many Adventures Of Winnie The
Pooh’ and six cartoon collections.

The seven titles offered in Walt
Disney’s “Wrapped And Ready To
Give” Christmas promotion, all
Muppet Home Video titles, and Bill
Burrud’s “Amazing Animal World”
titles do not qualify. The offer ends
Jan. 31.

Used Record
Shoppe Chain

® Continued from page 34

Used records are not shrink-
wrapped but are integrated with new
copies in alphabetized sections. New
product remains sealed. One turnta-
ble is available in each store. “We
have a 10-minute limit unless we’re
not crowded,” notes Strange, adding
that all three units are in high-traffic
locations.

Prices paid for used LPs range
from 50 cents to $2. If the record was
originally purchased from the store,
Used Record Shoppe will offer a cus-
tomer $2.50. However, $3 in trade
value is offered. In fact, the trade val-
ue allows the stores to sell new prod-
uct at $7.99, a comfortable list in
highly competitive San Francisco.

While day-in, day-out collectors
come in with three or four used rec-
ords, the chain also buys whole lots.
The stock of a mail order record mar-
keter recently swelled inventory by
10,000 titles.

Used Record Shoppe got into em-
phasizing quality years ago, say De-
Lisle and Strange, because San Fran-
cisco is a center for used: record
stores. What causes most damage to
disks, according to Strange, is just
plain carelessness.

“Kids just don’t think. They take
out an LP and slap it around. Then
they bring it in for trade and the cov-
er is often perfect but it’s all nicked.
They paid $8 for it, but we just won't
bother with anything that is going to
be a problem.”

The Used Record Shoppe manag-
ers note that while second-hand re-
cordings remain an integral part of
the chain’s success, emphasis is-grow-
ing in the area of cutouts and import
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YOGI’'S ON THE GO—Worldvision Home Video star Yogi Bear makes his

debut at New York’s Thanksgiving Day Parade before making an in-store
appearance with his pal Scooby Doo at the Video Shack there. The two are
working hard to promote the Worldvision videocassettes “Yogi’s First
Christmas” and “Scooby & Scrappy Doo.”

Survey For Week Ending 12/24/83

Billboarde

Top25
Video Games.

5 These are the best selling home video games ‘ s | -
= compiled from retail outlets by the Billboard s|glz|s
f'g. research department. ﬁ‘% g é
E TITLE 2= § £
Manufacturer, Catalog Number
Q-BERT-Parker Brothers 5360
POLE POSITION-Atari CX 2694
3 | 8illE POPEYE—Parker Brothers 5370 sje|®
4 | 4 |43 | MS. PAC-MAN-Atari CX 2675 °
5 | 7 | 67| FROGGER-Parker Brothers 5300 o o0
6 | 6 | 39| CENTIPEDE-Atari CX 2676 ¢ e
7 16| 7 DIG DUG-Atari CX 2677 °
8 | 9 |13, MR. DO'Coleco 2622 o o
9 | 5|23| JUNGLE HUNT-Atari C-2688 °
10| 14 [ 17| KANGAROO-Atari CX 2689 ol s
11|10 | 49| RIVER RAID-Activision AX-018 ° °
12| 13| 25| BURGER TIME-Intellivision 4549 ° °
13| 12 | 65| PITFALL-Activision AX-108 ° °
14| 8 | 29| ENDURO-Activision AX-026 .
15111 |25 MINER 2049ER-Tigervision 7008 °
16 | 17 |17 | DECATHLON-Activision AZ 030 °
17 |22 | 41 DONKEY KONG JR.—Coleco 2601 ° °
18 (20 | 9 TIME PILOT-Coleco 2679 ° o |
19 {24 | 41 ZAXXON—Coleco. 2435 G o
20 | 23 33| KEYSTONE KAPERS—Activision AX 025 °
2121 |23 | ROBOT TANK-Activision AX-028 °
22|19| 5 JOUST-Atari CX2691 L
|23 m SPACE SHUTTLE-Activision AX 033 d i
24 ﬁ DONKEY KONG—Coleco 2451 o |o|e
25|15 |11 | DEATH STAR BATTLE-Parker Bros. 5060: °
*Denotes cartridge availability for play on hardware configuration.
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Our games have birthdays,
but they don't get old.

Say Happy Birthday to two of the Why don’t these games get old?
biggest hits in the business. Because they were designed
Pitfall™ Billboard's #1 Gamefor ~ 0roundanoriginal idea. A big

15 weeks straight. And it's still a ;crjlea.'An?r:_r;atan]]al:es Terr}rr]nore
top-selling hit affer a year. No BIUUSLINS: TRANTHAROSNIES

wonder they named it Billboard's ~ €198SICS:
Game of the Year. So blow out the candles, and

Kaboom!” Itwasinone-and-a-half  Wish for more of the same from

G : Activision. Because your wish is
million homes before its second
. birthday. It's the kind of fimeless ~ 2ound focome frue.
- fitle that new players start out We put you in the game.
~ with. And veterans come back to.

i .
5 ot s ‘& . E‘T‘ & . e Vo
= B i o . % . g
e T L w,@f: k .

¥ .\. ek . X = - -
@ "FOR'YSE WITH mE_ATARI’VZ-GK)'O"‘WDEO COMPUTER SYSTEM™ ATARI:'2GOO"‘AND VIDEC COMPUTER SYSTEM™ ARE TRADEMARKS OF ATARI, INC. ALSO FOR USE WITH SEARS TELE-GAMES™ VIDEO ARCADE ™ TELE-GAMES  AND VIDEO ARCADE ~ ARE
. 'TRADEMARKS OF SEARS, ROEBUCK AND CO. ©1983 ACTIVISION, INC.
L
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This listing of new LP/Tape releases is designed

cords and/or tapes in a set appear within paren-
theses following the manufacturer number.

_NewlP/TapeReleases

ié.ts AIRA 101 ... $5.98

to enable retailers and radio programmers to be POPUL A AIRA 3001 ... $5.98

up-to-the minute on available new product. The AR ARTISTS MAXWELL CLASS'CAL
following configuration abbreviations are used: Juvenile Junk

LP—album; EP—extended play; CD—Compact EP P.G.T. Producti R h Trad i

Disc; CA—cassette; 8T—8-Track. Multiple re- CAMPBELL, ROYCE e ARRIAGA

Solo Guitar

Symphony in D Mi
LP RedBud RB1012.......ccccvvcceenceeee... $8.98 M o

VARIOUS ARTISTS
Christine {(Motown Picture

MAGNUM Soundtrack) LP Fidetio FL 3332 {Qualiton).............$7.98
Hot Nights . . LP Motown 6086ML (MCA|................$8.98 BARTOK ’
LP Allentown International Recording Art- CA 6086MC.........cocvvircieeenen. $8.98 Piano Works

English Chamber Orch., Lopez Cobos

“THEY LAUGHED
WHEN WE SAT DOWN TO
THE TYPEWRITER AND

STARTED TO PIAY...”

Eight years ago, my partner Sam Holdsworth and I played music for
a living. And although there were dozens of music magazines
already in the market, not a single one of them satisfied our
musical interests or appealed to our sense of the art. Realizing the
need for such a publication, we set aside our instruments and
Musician Magazine was born.

For the next two years, Musician built its credibility by delivering
- the most in-depth interviews with the most interesting and in-
fluential artists, providing information that serviced the music professional
while satisfying the active music consumer,

In 1979, we caught the interest and imagination of the entire music industrywhen
we published a very special Paul McCartney interview that broke his long silence
on the Beatle years, and produced it on record in cooperation with CBS Records.
After the album’s second pressing, Musicianbecame the first publication ever to be
recognized by the National Academy of Recording Arts & Sciences (NARAS) with
a Grammy nomination.

Since then, we have continued to strengthen our position and impact on the
market. In 1981, Musician was bought by Billboard Publications to continue
publishing as the leading consumer music magazine. We consistently upgraded
our look and improved upon a format that had already become the new standard
for other magazines to follow - Musician has won fifteen art and design awards
from both the Art Directors Club and Society of Publication Designers. And just
this past October, Musician was voted “Magazine of the Year,” 1983, by 4,000
executives from the fields of recording, radio, video and publishing at the New
Music Awards in New York City.

Now, as 1984 begins, we find ourselves with over 400,000 readers, -\
with the typical reader being anything but typical: writers, ,/’
producers, programmers, engineers, record executives, - \
artist management and, of course, the largest
and mostaccomplished musicianaudience
around. The story continues butwe
believe the moral has been told. '\

-

Whether your involvement with \
music is for profit or pleasure, you '\
owe it to yourself to subscribe to \
Musician today. \

LI

Gordon P Baird, Publisher

Robert Hagopian
LP Etcetera ETC 1012 {Qualiton}..... $12.
CA ETC XTC 1012 oo

BEETHOVEN

Symphony No. 6 Pastorale
Budapest Symphony, Charles Munch

LP Fidelio FL 3352 (Qualiton}.............. $7.98
BEETHOVEN

Sonatas For Cello & Piano,

Nos. 1 & 2

Variations on Magic Fiute

Rattai, Bogunia

LP Calliope CAL 1693 {Qualiton)....$10.98

CA CAL 4693 i $10.98

Sonatas for Cello & Piano Vol. 2
Nos. 3-5

12 Variations on Judas Maccabaeus
LP Calliope CAL 1694............ ..........$10.98
CA CAL 4694 ...crirerrererrenreeen $10.98

BERLIOZ

Symphony Fantastique

Budapest Symphony, Charles Munch

LP Fidelio FL 3349 (Qualiton).............$7.98
BOCCHERINI

Quintets for Strings, Night Music of

Madrid

Boccherini Quintet

LP Fidelio FL 3229/30 (Qualiton)....... $7.98
BRAHMS

Symphony No. 3, Academic Overture

Budapest Symphony, Tamas Pal
LP Fidelio FL 3350 (Qualiton.............$7.98

CARULLI, FERDINANDO
Six Serenades for flute & guitar
Peter Ludas Graf, fiute; Konrad
Ragossni%, guitar
LP Claves 304 (Qualiton)............. $12.98
CLEMENTI
Three Sonatas for Piano
Agnes Gillieron
LP Calliope CAL 1660 (Qualiton).....
CA C-4660 .
HAMARI, JULIA
Operatic Recital
La Clemenza di Tito, Marriage of
Figaro
LP Hungaroton 12321 (Qualiton)....... $9.98
HANDEL
Two Italian Cantatas

Magda Kalmar, Franz Liszt Orch.
LP Fidelio FL 3346 (Qualiton).............$7.98

HAYDN
Two Violin Concerti {C maj. & A maj.)

Alberto Lysy, Camerata Lysy
LP Claves D 8303 (Qualiton)............ $12.98

MARTON, EVA
Scenes & Arias
La Forza Del Destino; Tristan Und
Isolde
LP Hungaraton SLPX 12454 (Qualiton) $9.98
MOZART .
Trio Sonatas for Violin & Piano
Petr-Messiereur, Stanislave Bogunia
LP Calliope CAL 1664 (Qualiton)....$10.98
CACALC 4664 $10.98
Trio Sonatas for Violin & Piano, Vol. 2
Petr Messiereur, Stanislav Bogunia
LP Calliope CAL 1665 (Qualiton).... $10.98
CA CALC 4665 ..o, $10.98

MOZART

String Quartets, Nos. 18 & 19
The Talich Quartet

LP Calliope CAL 1243 (Qualiton)..... $10.98

CACAL 4243 e $10.98
MOZART

String Quartets, K 421 & K 465
The Bartok Quartet

LP Fidelio FL 3332 {Qualiton}.............$7.98

MOZART & BEETHOVEN
Quintets for Piano & Winds
Sandor Falvai Quintet
LP Fidelio FL 3347 {Qualiton).............$ 7.98

SATIE, ERIK
Music For Piano Duet
Wyneke Jordans & Leo Van
Doeselaar
LP Etcetera ETC 1015 (Qualiton)....$12.98
CAETC XTC 1015 s $12.98

SCOTTO, RENATA
Live In Paris

«
[N
wo
00 o

Ivan Davis, piano

LP Etcetera 2002 (Qualiton).............. $12.98

CA ETC XTCiiieeerreeerercrermninneee $12.98
SCHUMANN

Requiem Op. 148 {Requiem for

Mignon)

Budapest Choir, Hungarian State
Orchestra: Forrai
LP Fidelio FL 3348 (Qualiton............$7.98

STREICH, RITA, & MAUREEN
FORRESTER

- Vocal Duos by Schumann,

Mendelssohn, Brahms
LP Etcetera ETC 1010 (Qualiton)....$12.98
CAETC XTC 1010 ... $12.98
UITTENBOSCH, ANNEKE
C.P.E. Bach
The Prussian Sonatas for
Harpsichord
LP Etcetera ETC 1011 {Qualiton).....$12.98
CAETC XTC 1011 s $12.98

VARIOUS ARTISTS
Melodies Japonaises for Cello &
Piano
Andre Navarra, Annie d’Arco
LP Calliope CAL 1674 (Qualiton).....$10.98
CACALC 4674 ... $10.98

VARIOUS COMPOSERS
Romantic Piano Transcriptions
Rian De Waal
LP Etcetera ETC 1016 (Qualiton).....$12.98
CAETC XTC 1016 o $12.98

wwWwW americanradiohistorv.caa

To get your company's new album and
tape releases listed, either send release
sheets or type the information in the
above format on your letterhead. Send
to Kim Freeman, Billboard, 1515 Broad-
way, New York, N.Y. 10036.
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YOUNG CONSTITUENTS—Mercury/PolyGram recording artists Big Country

draw a fair crowd during an in-store at Tower Records in Sherman Oaks,
Calif. Shown from left signing copies of their debut album, “The Crossing,”
are Stuart Adamson, Mark Brzezicki, Bruce Watson and Tony Butler.

SALE/RENTAL AT PATHMARK

Grocery Video Trial A Success

LOS ANGELES — Pathmark
Stores has informed Win Records
and Video, Long Island City, N.Y.,
that the trial phase of an experiment
in the sale and rental of prerecorded
video in its supermarkets is a success.

Sam Weiss of Win set up the
$50,000 trial department in a pre-
selected Pathmark outlet several®
months ago. Fixturing, Weiss says,
was a joint effort. Weiss says he feels
that all 80 of the Pathmark stores in
the East will eventually have video
departments.

An atmosphere of open merchan-
dising was created, with Win taking
all prerecorded Beta and VHS pack-
ages, breaking them open and insert-

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, Ireland

The Nation’s
Distributor of
pre-recorded

video cassettes
and discs. Call or
write for the most
complete catalog

in the industry!

NEW YORK
430 West 54th Street
New York, N.Y. 10019

(212) 582-6405

FLORIDA
2300 West Oakland Park Blvd.
Ft. Lauderdale, Fla. 33311
(305) 731-3688

CALIFORNIA
2020 Broadway
Santa Monica, Cal. 90404
(213) 453-0521 - {800) 631-7006 {nat'l}
(800) 348-0009 [California only]

MINNESOTA
129 West Lake Street
Minneapolis. Minn. 55408
(612) 823-6291

ing a Styrofoam block into the empty
carton and re-shrinkbagging it. These
dummy containers are placed out in
stock. All videocassettes are main-
tained behind the counter in storage
boxes.

The Pathmark stores will not have
a video club. Customers pay a deposit
and rent for $3 per day, Weiss said.
Pathmark departments will also sell
videocassettes. Thus far, no video-
disks are being stocked or rented.

Weiss worked out the stocking ar-
rangement with Jack Futterman of
Pathmark. JOHN SIPPEL

Tower Favorable
Toward Romox
Software Units

LOS ANGELES—Response to
Romox electronic software distribu-
tion units has been favorable among
Tower Records stores, which were
included in the company’s test mar-
ket. “The unit saves us having to do
stock balancing,” says Mike Joy,
manager of the Concorde Tower Re-
cords in California.

The only complaint retailers have
about the unit is that it doesn’t offer
most of the top-selling software titles.
“It only offers a limited number of ti-
tles,” Joy says.

The positive response to the Ro-
mox system by Tower Records is
welcomed by the chain, whose vice
president of sales Stan Goman admits
that Tower has had a difficult time
dealing with computer software.
“Initially, we failed miserably at sell-
ing such products,” he says.

Meanwhile, company chairman
Paul Terrell reports that the machine
has been updated to include self-run-
ning demonstrations of the game. He
plans to offer third-party vendors
commercial time on the unit for a fee.

Romox has currently signed 32
vendors and offers 117 titles. Termi-
nals have been placed in bookstores
as well. It is believed that select
Wherehouse record stores will begin
to carry the units.

In addition to offering the termi-
nals in America, Terrell has investi-
gated the foreign market and will
start to distribute software electroni-
cally in Canada, Germany, France
and the UK.

Some feel that Romox might do
well in foreign markets where soft-
ware imported from the U.S. is near-
ly double the price. “The cost is only
that of an international telephone call
while the game is being download-
ed,” Terrell notes.

Retailing

Softwaire Centres Stages Long Beach Opening

By FAYE ZUCKERMAN

LONG BEACH, Calif—Soft-
waire Centres International recently
opened a store here via grand open-
ing festivities that included free give-
aways and demonstrations by manu-
facturer representatives. Bill Budge,
who authored “Pinball Construction

‘Set,” was there showing prospective

customers some tricks and gimmicks
for his popular program.

Ashton-Tate’s West Coast repre-
sentative explained “dBase II” to a
crowd that numbered about 75. Con-
tinental Software set up self-running
demonstrations for its “Ultra File”
package on the store’s two IBM dis-
play units.

The store, which measures 3,000
square feet, opened for business near-
ly six weeks ago. Computer software
is displayed face forward along the
walls. Educational software is sepa-

rated out and labeled. Due to its cost,
business/home management soft-
ware is strategically placed behind
the main counter.

Some 2,000 software packages are
sold there, explain Rod Ohlwiler and
Jack McDonald, the store owners.
Nearly 20% of the store’s sales are
entertainment software titles, with
Broderbund and Electronic Arts ti-
tles the top sellers, they say.

The business/home management
area makes up the bulk of their sales,
“about 50%,” says McDonald. Edu-
cational software sales are about
15%.

“A big draw is our books,” Ohl-
wiler comments. The store’s book
displays appear in rows down the
center of the store. Some 100 differ-
ent computer book titles are offered.
Off to the side, computer magazines
are on sale.

Customers, generally students,
come into the store to browse its
book selection. “Usually, a person
who is contemplating buying a com-
puter will purchase an introductory
book and read about the industry be-
fore making a buying decision,” says
McDonald. But, adds Ohlwiler, “We
get a group of technically-oriented
customers who want to buy books.”

A common scene at their store,
they say, is a youngster dragging his
or her parents into the store to inves-
tigate software. “Many times people
analyze software offerings for various
computer systems before making a
hardware purchase,” Ohlwiler notes.

Additionally, a number of their re-
peat customers are first-time comput-
er owners who have bought software
from a mass merchandiser and then
come by the store to learn how to use
1t.

TO MAKE A CASSETTE TAPE SOUND LIKE MUSIC,
YOU'VE GOT TO KNOW WHAT MUSIC SOUNDS LIKE.

Think about it. What other tape manufacturer aiso builds professional
recording equipment including 24-track and digital studio tape
recorders? What other tape manufacturer has 72 years of experience as a
matjor record company? Other tape manufacturers may talk about “digital
ready,” but do you know Dernon developed the digital recording process

in 19727

www americanradiohistorvy com

music.

DENON muwma DX4/90
DENON maesics DX7/90
DENON E&5Esw DX8/90

DENON DXM /90 [

1t is this unigue combination of technical and musical expertise that
led Renon to use Dynamic Distortion Testing to optimize DX cassette
tape performance in the presence of real musical signals, not mere
laboratory test tones. The result is the most musical of al! cassette tape.

Denon DX-Cassette tape. When we claim it's better. we say it with
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Billboard.

mputer Software

© Copynright 1983, Bilboard Publications Inc- No part of this publication may be reproduced, stored in a retrieval system or transmitted, in
any form or by any means, electronic mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher.

ENTERTAINMENT TOP 20 o0k ®—Carvage % Cassote
© o] [ %]
A = o - -
g2 E z B &
=
v | % | @ @ |l @ - = @ g = 5
R R 2/ 28 |S | E|EE83 8 & &
£ | Title Manufacturer Remarks < | < | O = RBE |- © |©
1 1 12 | LODE RUNNER Broderbund Arcade-Style Game L] L] (24
2 | 2 | 12 | ZORKI infocom Text Adventure Game L] L] L] L] L] . L] L]
3 7 11 | EXODUS:ULTIMA 1li Origins Systems Inc. Fantasy Role-Playing Game L4
4 | 6 | 12 | WIZARDRY Sir-Tech Fantasy Role-Playing Game ]
5 | 3 | 12 | CHOPLIFTER Broderbund Arcade-Style Game L] (2 4 L 2
6 5 12 | PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game L4 . L4
i
7 | 4 | 12 | ZAXXON Datasoft Arcade-Style Game . ok ok
8 | 11| 3 | Q*BERT Parker Bros. Arcade-Style Game L 2 * 2
9 | 18| 8 ARCHON Electronic Arts Strategy Arcade Game . L4
10| 9 | 12 | FROGGER Sierra On-Line Arcade Game L] ok | ok L]
11| 13 | 12 | TEMPLE OF APSHAI Epyx Fantasy Role-Playing Game L] ok | ok L]
12| 15 | 12 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game L] L]
13| 8 | 12 | BLUE MAX Synapse Diagonal Scrolling Arcade Game ok | ok
14| 16 | 12 | HARD HAT MACK Electronic Arts Arcade-Style Game L4 L] L]
15| 20 | 2 | PITSTOP Epyx Action Strategy Game L] L] .
16 M POLE POSITION Atari Arcade-Style Game L 4
17 w FLIGHT SIMULATOR Microsoft Simulation Package L
18| 12 | 12 | LEGACY OF THE LLYLGAMYN  Sir-Tech Adventure Game L4
19| 17 | 9 | STAR LEAGUE BASEBALL Gamestar Arcade-Style Game %
20| 10 | 12 | JUMPMAN Epyx Action Strategy Game ° ok | ok *
Educational program that teaches touch typing to
1 1 12 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in L] ] L] L4
18 different lessons.
3 part learning game designed to teach very young
2 | 2 | 12 | FACEMAKER Spinnaker children (age 4-12) the computer keyboard & memory ] P [ 0d | o
: skills by asking them to work with a human face.
Learning adventure that encourages problem-solving
3 3 12 | IN SEARCH OF THE MOST Spinnaker & sharpens the mind of the player (age 10 to adult) ® L] L] L]
AMAZING THING who searches for the most amazing thing.
Learning game that helps children (age 5-9) write
4 6 12 | STORY MACHINE Spinnaker sentences, paragraphs and simple stories. The story ® [ 2 [ 2 ]
1s then animated on the screen & can be saved.
Collection of 6 fun learning games designed to prepare
5 | 5 | 12 | KINDERCOMP Spinnaker young children age 3-8 to read, spell & count while L4 9 | *0 L4
also familiarizing them with the keyboard.
No aduit supervision & friendly interactive package
6 | 4 | 12 | EARLY GAMES Counterpoint Software, Inc.  composed of 9 educational, entertaining games L] ok | ok L] ok
designed for children age 2%z to 6.
Teaches basic definitions, number line operations,
7 8 12 | ALGEBRA | Edu-Ware & MSA Co. sets & equation reduction rules. Part 1 of 6 volume L4 °
seres covering first-year course in Algebra.
Interactive educational typing program designed for
8 | 7 | 9 | TYPING TUTOR Microsoft ages 7 o adult .
Learning Adventure that teaches ages 10 to adult an
9 SNOOPER TROOPS | Spinnaker organizational approach to deductive reasoning by ° ° ° °
role-playing as a detective to solve the mystery.
] Contains over 600 problems in addition, subtraction,
10| 10 | 3 | MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for L] L] .
students age 6-12, with game at the end.
1 1 12 | THE HOME ACCOUNTANT  Continental Home & Small Business Financial Management Program L] L] [ L] L] L] L] L]
2 2 12 | PFS:FILE Software Publishing Information Management System L4 ° L4
3 3 12 | BANK STREET WRITER Broderbund Word Processing Package L4 L4
4 | 4 | 4 | DOLLARS AND SENSE Monaogram Home Financial Package . .
5 | 5 | 12 | PFS:REPORT Software Publishing Information Management System o L4 L4
6 | 6 | 12 | PFSIWRITE Software Publishing Word Processing Package L4 L4
7 9 2 HOMEWORD Sierra On-Line Word Processing Package L4 °
8 | 10 3 MULTIPLAN HesWare Electronic Spreadsheet ®
9 m THE TAX ADVANTAGE Continental Tax Preparation Program L4 L4 L4 L4 L L4
10 w QUICK BROWN FOX Quick Brown Fox Co. Word Processing Program ok

B Nel
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< MNAacentta
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Retailing

SOFTWARE CHART ANALYSIS

Arcade Games Maintain Momentum

By FAYE ZUCKERMAN

Conversions of popular arcade vid-
eo games to computer media contin-
ue to show *“hit” qualities, just as
they did when they were first con-
verted to be played on video game
machines. The marked movement of
“Q-Bert,” which jumps from number
11 to number 8 this week on the en-

tertainment software chart, under- .

lines the fact that classic arcade titles
consistently command healthy sales.

“Zaxxon” and “Frogger,” two
other arcade conversions, have main-
tained top positions on the entertain-
ment chart for nearly 11 weeks.
“Zaxxon” moved into the No. 1 posi-
tion for two weeks seven weeks ago.

This week’s new entry, ‘‘Pole Posi-
tion,” is a top arcade game that has
also enjoyed healthy sales as a video
game. This week, the title, which en-
ters the chart at number 16, is said to
be Atari’s second-best seller on the
2600 game system.

Billboard
Pop Singles

CHART RESEARCH
PACKAGES

The definitive lists of the top hits year by year,
through the entire history of record charts.

Based on the authoritative statistical re-
search of the music industry’s foremost trade
publication.

THREE TITLES AVAILABLE:

Number One Pop Singles, 1941 through
1982. Lists Billboard issue date, title, artist
and label of the number one record of each
week. $50.00.

Top Ten Pop Singles, 1947 through 1982.
Lists title, artist and label of every record which
reached number 10 or higher on Billboard’s pop

singles charts. Listed alphabetically within
each year. #1 records are indicated. $50.00.

Top Pop Singles Of The Year, 1946 through
1982. The annual listings of the top hits of the
year in rank order, as published in Billboard’s
year-end special issues. Includes title, artist
and label for each entry. $50.00.

Individual yearly lists may also be purchased
separately; see coupon below. $5.00 per list.
Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

A-1 O Number One Pop Singles @ $50.00
A-2 O Top Ten Pop Singles @ $50.00

A-3 O Top Pop Singles Of The Year @ $50.00

O Individual yearly lists from
(please list book code number) for
__ (please list year(s) desired.)

Check or money order is enclosed in the
amount of:

(Sorry no C.0.D. or billing.)

Name:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.

“Pole Position” entered the ar-
cades in January, 1983. Atari li-
censed the rights to the game from
Namco, and its arcade division took
charge of the game’s distribution. It
was an overnight success in the
arcades.

Game action entails driving in the
yearly Japanese grand prix at the Fuji
racetrack. As in the Japanese race,
gamesters need to qualify for a race
or pole position. Once qualified, play-
ers drive against eight other cars.

The home computer version of the
title shipped in early November. It is
offered only as a cartridge for Atari
computers.

Another new entry onto the Bill-
board computer charts is the 1983
version of “Tax Advantage,” pub-
lished by Continental Software. It en-
ters the chart at number 9, and is said
to have sold some 9,000 copies the
first week it entered the marketplace.
The IBM version goes into distribu-
tion this week.

Authored by the programming
team of Harry Koons and Henry Hil-
ton, the tax program prepares and
can print information directly onto
1983’ tax forms. It also integrates
with the company’s “Home Accoun-
tant.” Hence, one’s financial infor-
mation can be transformed onto a
“Tax Advantage” diskette, put into
“tax” form, and then printed out
onto the appropriate IRS form.

Now
_Playing

Apple Software
Offers Course
In Music Theory

By FAYE ZUCKERMAN

A Sherman Oaks, Calif. company
that until now was primarily con-
cerned with publishing music in-
struction books and sheet music has
launched the only music theory com-
puter software instruction package
for Apple computers. Developed by
composer/arranger/author  Sandy
Feldstein, the package includes three
volumes accompanied by supplemex-
tal textbooks and diskettes. ’

The package, entitled “Practical
Theory Of Music,” sequentially takes
the user through a series of tasks
which must be successfully complet-
ed before moving up a level. The user
is reinforced not only visually, but
aurally.

Alfred Publishing Co. Inc. spear-
headed the introduction. The entire
package will cost $199.95 suggested
retail, or $79.95 for each volume and
two diskettes when sold seperately.

*x * X

And now for more music: A new
entry in the teach-yourself-music-at-
home field comes from a joint ven-
ture between Hal Leonard Publish-
ing and Syntauri Corp. of Los Altos,
Calif. Leonard’s music teaching
books, “Medley Way For Piano” and
Syntauri’s “Simply Music,” a soft-
ware package for Apple computers,
have been combined to form a music
learning package.

The first course takes the learner
through introductory keyboard exer-
cises to some advanced classical se-

(Continued on page 42)

www americanradiohistorvy com

41

| Video
Music Programming___ |-
MTV Adds & Rotation

Asof 12/14/83

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:
Bluebells, “Cath,” Sire
Irene Cara, “The Dream,” Network
Jimmy CIiff, “Reggae Nights,”” Columbia
Elvis Costello, “Let Them Talk,” Columbia
End Games, “Love Cares,” Virgin/MCA
Europeans, “Animal Song,” A&M
Firefall, “Runaway Love,” Atlantic
Girlschool, “Play Dirty,” Mercury
Headpins, “Just One More Time,” Solid Gold/MCA"
Hilary, “Kinetic,” MCA
Hyts, “Backstabber,” Gold Mountain/A&M
Jimmy The Hoover, “Tantalize,” Columbia
Danny Johnson, “Love Thang,” Lipstick
Kraut, “All Twisted,” Faulty/Cabbage
Let’s Active, “Every Word Means No,” IRS
Police, “Wrapped Around Your Finger,” A&M
Lionel Richie, “Running With The Night,”” Motown
Carly Simon, “Hello Big Man,”” Warner Bros.
Sparks, ““All You Ever Think About Is Sex,” Atlantic
Bill Wyman, “New Fashion,” A&M

HEAVY ROTATION (maximum 4 plays a day):

Asia, “The Smile Has Left Your Eyes,” Geffen
Big Country, “In A Big Country,” Mercury
Culture Club, “Karma Chameleon,” Virgin/Epic
Doors, “Gloria,” Elektra
Duran Duran, “Union Of The Snake,” Capitol
Genesis, “That’s All,” Atlantic
Heaven, “Rock School,” Columbia
Journey, “Send Her My Love,”” Columbia
Daryl Hall & John Oates, ““Say It Isn’t So,” RCA
Huey Lewis, “Heart And Soul,” Chrysalis
Huey Lewis, “I Want A New Drug,” Chrysalis
Paul McCartney & Michael Jackson, “Say Say Say,” Columbia
John Cougar Mellencamp, “Crumblin’ Down,” Riva/PolyGram
John Cougar Mellencamp, “Pink Houses,” Riva/PolyGram
Stevie Nicks, “If Anyone Falls,” Modern
Night Ranger, “Rock In America,” Camel/MCA
Aldo Nova, “Monkey On Your Back,” Epic
Robert Plant, “In The Mood,” Atlantic
Police, “‘Synchronicity II,” A&M
Rainbow, ““Street Dream,” Polydor
Romantics, “Talking In Your Sleep,” Nemperor/CBS
Lionel Richie, “All Night Long,” Motown
Rolling Stones, “Under Cover Of The Night,” Rolling Stones
Rick Springfield, “Souls,” RCA
Stray Cats, “I Won’t Stand In Your Way,” EMI America
.38 Special, “If I'd Been The One,” A&M
U2, “Sunday Bloody Sunday,” Island
Yes, “Owner Of A Lonely Heart,” Atlantic
ZZ Top, “TV Dinners,” Warner Bros.
MEDIUM ROTATION (maximum 3 plays a day):
ABC, “That Was Then, This Is Now,” Mercury
Alcatrazz, “Island In The Sun,” Rocshire
Adam Ant, “Strip,” Epic
Blue Oyster Cult, “Shooting Shark,” Columbia
Jackson Browne, “Tender Is The Night,” Asylum
Irene Cara, “Why Me,” Geffen
Rodney Dangerfield, “Rappin’ Rodney,” RCA
Dokken, “Breaking The Chains,” Asylum
Bob Dylan, “Sweetheart Like You,” Columbia
Don Felder, “Bad Girls,”” Asylum
Fixx, “Sign Of Fire,” MCA
Daryl Hall & John Oates, “Jingle Bell Rock,” RCA
Industry, “State Of The Nation,” Capitol
Elton John,“That’s Why They Call It,” Geffen
Cyndi Lauper, “Girls Just Want To Have Fun,” Portrait
Lords Of The New Church, “Dance With Me,” IRS
Midnight Oil, “Power And The Passion,” Columbia
Eddie Money, “The Big Crash,” Columbia
Motley Crue, “Looks That Kill,” Elektra
Ozzy Osbourne, “Bark At The Moon,” Epic
Stan Ridgeway & Stewart Copeland, “Don’t Box Me In,” Universal
Spandau Ballet, “Gold,” Chrysalis
Billy Squier, “Christmas Is The Time To Say I Love You,” Capitol
Survivor, “Caught In The Game,” Scotti Bros./CBS
The Alarm, “The Stand,” IRS
George Thorogood, “Rock And Roll Christmas,” Capitol
X, “True Love, Part Two,” Elektra

LIGHT ROTATION (maximum 2 plays a day):
AC/DC, “Flick Of The Switch,” Atlantic
Ashford & Simpson, “It’s Much Deeper,” Capitol
Adrian Belew, “I'm Down,” Island
Big Country, “Fields Of Fire,” Mercury
Black Sabbath, “Trashed,” Warner Bros.
Blasters, “Red Rose,” Sire
Blue Peter, “Don’t Walk Past,” Ready
Bongos, “Numbers With Wings,” RCA
Kim Carnes, “Invisible Hands,” EMI America
Clarence Clemons, “Woman's Got The Power,” Columbia
Comateens, “‘Late Mistake,” Virgin/Mercuiy
Crack The Sky, “Mr. D.J.,”” Criminal
Andre Cymone, “What Are You Doing Here,” Columbia
DeBarris/Knight, “Obsession,” Gold Mountain
Depeche Mode, “Everything Counts,” Sire
Ronnie Dio, “Holy Diver,” Warner Bros.
Earth, Wind & Fire, “Magnetic,” Columbia
Echo & the Bunnymen, ‘‘Never Stop,” Sire
Eddie & the Tide, “Running Wild, Running Free,” Spin v
Enforcers, “Sudden Impact,” Viva

ayvodTg ‘€861 ‘v¢ Y3gwadad

v

(Continued on page 47) J


www.americanradiohistory.com

42

DECEMBER 24, 1983, BILLBOARD

STANDING TALL—NBA star Tree
Rollins of the Atlanta Hawks -poses
with fan Dorothy Rosenblum dur-
ing a Turtles’ recent in-store pro-
motion to mark the opening of the
chain’s 29th store in Atlanta. A
sidewalk sale of $2 albums tripped
up several pedestrians.

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockheed Way.
Carson City. Nev 83701

Retailing

® Continued from page 41

lection. The beginning level encom-
passes Leonard’s first four books and
costs $99. As for Syntauri, its “Sim-
ply Music” consists of four- or five-
octave keyboard, software with a self-
demonstration portion and a sound
synthesizer.

* * K

Two on one: Boston Celtic Larry
Bird and Philadelphia 76er Julius
“Dr. J” Erving have teamed up with
Electronic Arts programmer Eric
Hammond to create a basketball sim-
ulation game.

The game reproduces seemingly
real-life images of players moving
about a basketball court. To make
real-life graphics, Hammond studied
films of Bird and Erving, who go one-
on-one in the game, says company
president Trip Hawkins.

Entitled “One-On-One,” the game
is only available on Apvle computers
at a $40 suggested retail price. Atari
and Commodore versions are slated
for 1984 launches. In the game, look
for a 24-second-shot clock, a score-
board and a backboard which shat-
ters if a player makes a forceful dunk.

* * K

Retailer casualty: Although un-
available for comment, the Intellec-
trix store chain, based in San Anto-
nio, reportedly liquidated its

~ Now Playing

S TR 2 . . ...

{ Color Separations %

C 'STOMPRESSING

At cragy =

2832 Spring Grove Avenue
Cincinnati, Ohio 45225
{513)681-8400

Marketing

2 o

Leading Wholesaler of
All Brands of Audio/

Video Tape, Computer
Diskettes, Recorder/

Computer Care &
Accessories

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC, 1-800-672-2802
Raleigh/Cary, 919-467-3302
P.0O. Box 884 Dept. BB Cary, NC 27511

1984 Rock Star Calendars
High Quality Full Color

GNP OFFERS FULLY LICENSED PRODUCTS
OF THE BIGGEST SELLING ROCK STARS.

A DAVID PETERS

wm FOL/ICE
; AGAM ANT

1984and beyond. ..

e e $7.99 RETAIL

HAVE YOUR FAVORITE ROCK STARS
AROUND ALL YEAR LONG WITH 12
EXCITING PHOTOS IN EACH CAL-
ENDAR READY TO.TRIM AND. FRAME .

CALL: (206) 285-6838

Great Northern Publishing Inc.
P.O. Box D
Seattie, Washington 98109

computer wares and closed up its es-
timated 15 stores. The retail outlet
sold Texas Instruments, Atari and
Commodore products only. It was a
victim of 1983’s severe price slashing
and the resulting glut of heavily dis-
counted product during the market’s
shakeout.

Mitchell H. Kaliff, the chain’s
buyer, noted in an interview earlier
this year that the stores’ sales were
higher than expected. He said that
other local retailers used Intellectrix
stores as a model to scheme their way
into the computer business. After
nearly four years, one of the oldest
computer store chains appears to
hdve permanenlty posted the
“closed” sign in its windows.

* K K

New conversions: Carol Shaw-cre-
ated “River Raid” now plays on In-
tellivision systems. It will cost
$34.95. On the Intellivision, River
Raiders can start at more advanced
levels, the software’s publisher Ac-
tivision notes.

Look for Broderbund to roll out
“Drol” on diskette for Commodore
64 and Atari computers. In game
play, users are expected to save a lit-
tle girl and her beanied brother, who
have wandered off. It will cost
$34.95.

Print On
_ Print

This column offers dealers a sam-
pling of major new folio releases.

Hal Leonard Publishing has made
an exclusive print representation
agreement with Neil Diamond’s pub-
lishing companies, calling for Hal
Leonard to represent Diamond’s
songs in all areas of print, including
matching folios to all albums by the
superstar. First project under the
deal is a matching piano/vocal folio
of “Classics—The Early Years.” Pri-
or to the agreement, Hal Leonard
produced several Diamond publica-
tions on a project-by-project basis.
Also at Hal Leonard, the company
and Syntauri Corp. have joined
forces to offer a new learning pro-
gram for beginning keyboard stu-
dents. Deal combines Hal Leonard’s
“Medley Way For Piano” teaching
method books with Syntauri’s “Sim-
ply Music”Apple 1I-based computer
music system.

Newcomers from Warner Bros.
Music Publications include “An
American In Paris Plus 43 Creative
Piano Solos,” compiled and edited by
Dan Coates ($8.95), “Elvis Costello’s
Everyday I Write The Book”
($14.95) and Dan Coates’ “The Best
In Pops—Piano Solo Arrangements”
($5.95).

Cherry Lane Music has marketed
the first collection of Def Leppard
Music—appropriately called “Def
Leppard” ($9.95), and part of Cherry
Lane’s “Play It Like It Is” series of
guitar books.

Columbia Pictures Publications’
new entries include “Theme From
Ice Castle Plus 15 Pop Classics™
($6.95); “I'd Rather Be Playing
... Book 3, a series of $4.95 publi-
cations with a dozen songs for piano/
vocal, easy piano, Big Note piano,
easy organ and guitar; and, from Big
3, “50 Easy Clarinet Solos™ ($9.95).

www americanradiohistorv com
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THE COMPUTER GENERATION—Art Linkletter previews the computer

version of his non-fiction book, “Kids Say The Darndest Things,” at Home-

Computer Software’s Sunnyvale, Calif. headquarters. The game is called

“Kids Say The Darndest Things To Computers” and will premiere at the
Consumer Electronics Show in January.

sumer Electronics Show, Jan. 7-8.

director Alan Schwartz.

Music Plus Plans CES Trip |

; LOS ANGELES—Perhaps the best informed group of store managers
; on 1984 home electronics and accessories will be the 29 Music Plus and
two Videon store bosses who take their second annual junket to the Con-

In conjunction with Maxell and its Southern California rep, Jack Car-

ter & Associates, Music Plus toppers Lou Fogelman and Dave Berkowitz

- will shepherd the 31 managers, along with accessories buyers Shelly
Tucker and Dave Bradley, chief buyer Mitch Perlis and creative services

The Music Plus entourage assembles in Pasadena, where buses will
transport them to Las Vegas. There they will visit the Convention Center

show base starting at noon on Saturday. )
“ Fogelman says that managers and six assistant managers on the trip

will be asked to make written recommendations to purchasing as to

which new products they viewed at CES should be introduced in their
“ stores.

PSSITREI

”

. . . if you care even a
little about top 40
music from 1955 to
1983, you couldn't
spend a more
satisfying $14.95 ...

. » » a wonderful
holiday present.”

—D. Hinckley
New York Dally News

“Great for sounding
like a know it all on
the air! Seriously good
info . . . like an extra
brain in the palm of
my hand!”

—Rockin’ Richard
disc jockey

THE BILLBOARD BOOK OF

TOP40 HI

1955 TO PRESEN'[__

4 No\/

INTRODUCTION BY CASEY KASEM

The book is the definitive listing of the 7,269 records that have
made the Top 40 of Billboard Magazine’s Top 100 Charts since 1955,
and includes over 300 rare and exciting photographs.

Reaction to the book from both the public and professionais in
radio and the music business has been ecstatic. Such personalities as
Scott Muni, Hy Lit, Arnie Ginsburg, Bruce “Cousin Brucie’ Morrow,
Don Imus, Gary Owens and Dick Bartley consider it “absolutely

indispensable.”

Write to: Billboard Publications, PO. Box 2013, Lakewood N.J. 08701

————_———ﬂ
rCard

Please RUSH me THE BILLBOARD
BOOK OF TOP 40 HITS (#75117) at
$14.95 for 15 days-FREE examination. If
not delighted | may return it within 15
days for credit or refund.
Please include proper sales tax in the

- states of NY, OH, MA, CA, TN, NJ & VA
Also add $1.50 postage and handling to
all orders.

[J Enclosed is my check or money order
in the amount of $.

[] Charge my credit card Exp.

[J American Exp [] Visa [] Mastel
Card No.

Signature

Name

Address

City

State Zip
Note: All orders subject to credit approval
DRKL 0510
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DIZZY DAY-—Jazz legend Dizzy Gillespie is honored at Blues Alley in Wash-

ington, where Nov. 16 was proclaimed Dizzy Gillespie Day. Joining the
trumpeter are Mildred Bautista, Mayor Marion Berry’s cultural advisor, and
Blues Alley VP Jeff Lettes.

CDs Due From Windham Hill

LOS ANGELES—Windham Hill
leaps into the Compact Disc market
this month with five CD titles and
plans for five more early in 1984.

Label founder (and first artist)
William Ackerman had signaled the
small Northern California label’s in-
tention of transferring its masters to
the new laser-read format early.
Windham Hill was the first company
to contract with Virginia-based Digi-
tal Images for CD production. S

But Digital Images failed to meet

its original schedule of CD manufac-
turing by late 1983. David Steffen,
A&M’s sales vice president, says
Windham Hill’s early start on its CD
catalog made it practical to give some

ALBUM_SERIES REVIEW

of A&M’s existing CD capacity to
permit manufacturing of the distrib-
uted label’s product.

Steffen adds that the label’s long-
standing audiophile image augurs
well for Windham Hill’s CDs, which
also influenced A&M’s readiness to
give some of its capacity over. Suppli-
ers included Nippon Columbia.

Windham Hill’s initial offering in-
cludes Ackerman’s “Passages,” ““‘Sol-
id Colors” by Liz Story, George
Winston’s “December,” ‘“‘Shadow
Dances” by Shadowfax, and the la-
bel’s 1982 sampler album of various

roster acts. Another five are expected -

to ship sometime during the first two
months of 1984.

‘Philharmonic’ Series Has
Something For Everyone

LOS ANGELES—PolyGram’s
generous release of 10 LPs embracing
the best of the “Jazz At The Philhar-
monic” concerts shapes up as one of
the two or three most entertaining se-
ries of 1983.

There’s not a bomb in the batch,
although some of the music is repeti-
tious, and there probably are too
many long cuts devoted to ad-libbed
blues solos. Still, there’s something
on all 10 albums for everyone devot-
ed to jazz.

“Bird & Prez At Carnegie Hall
1949” will attract the most attention.
Saxophone titans Charlie Parker and
Lester Young blow feverishly on four
tracks, including two blues, “Lester
Leaps In” and ‘“Embraceable You.”
Roy Eldridge, Buddy Rich and Flip
Phillips are also audible.

“The Coleman Hawkins Set” dis-
plays the Bean’s tenor on seven titles
with small combo backing. “Stuffy,”
“Time On My Hands” and “Yester-
days” are included. The sessions
track back to 1950-57.

“The Rarest Concerts” offers
Hawkins, Young, Eldridge, Charlie
Shavers, Bill Harris, Buck Clayton,
Benny Carter, Willie Smith, Ben
Webster, Gene Krupa and other stel-
lar jazzmen romping through three

Thiele To Release
Ellington Product

NEW YORK—Two albums by
Duke Ellington’s orchestra will be is-
sued every year on the Doctor Jazz
label here as a result of a contract
signed last week by the late bandlead-
er’s son, Mercer Ellington, and Doc-
tor Jazz president Bob Thiele.

All masters offered in the coming
series will be previously unreleased
performances by Ellington’s big band
and his various small groups.

cuts, a 22-minute blues bash from
1953 the standout. Dizzy Gillespie is
heard soloing 1954 style on “The
Challengers,” with Eldridge, Phil-
lips, Harris and Webster contributing
valuably to Diz’ imaginative trumpet
tooting.

“The Challenges” (a subtle differ-
ence in LP titles) also showcases Diz,
with the same group, while “The Ella
Fitzgerald Set” comprises 12 ever-
greens—all tasty—sung by the First
Lady. Charlie Parker appears on her
frenetic version of “Flyin” Home.”

The Canadian piano virtuoso Os-
car Peterson is heard on two albums,
“One O’Clock Jump 1953” and
“Blues In Chicago 1955.” The first
offers three tracks, “Jump” running
14:52 with a sterling lineup of Shav-
ers, Eldridge, Harris, Carter, Phil-
lips, Webster, Young, Herb Ellis,
Ray Brown and J.C. Heard. “Blues”
has Peterson’s piano, Illinois Jacquet,
Ellis, Rich, Gillespie and other stal-
warts collaborating cohesively.

“Norgran Blues 1950” teams
Young, Phillips, Rich, Harry Edison,
Hank Jones and others on four titles
taped at Carnegie Hall, and the 10th
set is titled “Gene Krupa & Buddy
Rich: The Drum Battle.” Lionel
Hampton, Barney Kessel and Buddy
DeFranco all pop up as soloists, ef-
fecting relief from the noisy, boring
preponderance of percussion.

The quality "of sound varies
throughout the series. Some is poor,
some is acceptable and some is good.
Credit promoter/producer Norman
Granz for assembling so many jazz
giants of the 20th century. Graphics,
and annotation by Bob Porter, are of
average quality. Barry Feldman is
the executive producer, and Steve
Baldwin competently engineered the

entire release.
' DAVE DEXTER JR.

© shows,

CABLE PROJECT FOR DISNEY CHANNEL

Steve Allen Opens ‘Music Roomy’

By SAM SUTHERLAND

LOS ANGELES—Classic jazz per-
formers play key roles in a new cable
music project helmed by Steve Allen,
and it’s hardly an accident: ““Steve
Allen’s Music Room,” a series of six
one-hour music specials slated for
airing over the Disney Channel next
year, actually stems from a cable jazz
series planned by the veteran
entertainer.

“The original concept was some-
thing I devised for a company called
UTYV,” explains Allen. “It was just to
be limited to jazz. We’d take an hour,
book all the great orchestras and mu-
sicians, and that was it.”

Instead, Allen says, the prospec-
tive cable partner went under, a vic-
tim of the financial vulnerability of
the cable marketplace. Then, a new
outlet materialized via overtures
from Disney’s Jim Jimirro.

Allen and Jimirro agreed to shift
the focus beyond jazz, with the pro-
jected host and producer supplying a
new, broader goal. “The criteria were
simply that it should be very good
music,” Allen recalls.

Thus, the six shows taped here
over the past two weeks offer a mix of
traditional pop stylists and veteran
jazz and big band artists, a mix which
somewhat underscores the degree to
which pre-rock pop is now directly
adjacent to “straight-ahead” acoustic
jazz. Artist pairings include Sarah
Vaughan with Henry Mancini, Rose-
mary Clooney with Lou Rawls and
Joe Williams with Paul Williams.
Steve Lawrence and Eydie Gorme
and a package offering Burt Bachar-
ach, Carole Bayer Sager and Antho-
ny Newley complete the first six
with Allen’s. wife, Jayne
Meadows, featured on two of the
programs.

Allen himself is hardly apologetic
about the musical mix, his own disin-
terest in modern rock and pop (an at-
titude he evinced in rock’s infancy)
unchanged. “If the sound of people
throwing up could sell, you could be
confident that someone would be
most eager to record it,” he says.

On a more serious note, however,
Allen contends that older jazz and
pop performers may have a reach lit-
tle understood by the industry’s

mainstream. Arguing that there’s “a
counter-movement to the record

business as it’s existed in recent
years,”” he suggests there’s a younger
adult market for traditional fare, one
he’s witnessed during his own live
concerts and lecture tours.

Thus, while he expects that. thre
show’s initial appeal will be to older
adults who’ve followed Allen since
his emergence during television’s
“golden age” in the ’50s, the prolific
composer, comedian, pianist and
writer clearly hopes he’ll pull youn-
ger viewers raised on rock but ready
for jazz and classic pop.

The show’s format, he notes, is it-
self rooted in the straightforward live
format of ’50s television. “It was very
much like slipping into the groove of
those nights on the old ‘Tonight’
show when we’d specialize in music,”
he observes.

In those less structured days, the
presence of a major performer could
easily yield spontaneous changes in
plans to accommodate longer sets or
impromptu collaborations with Allen
or other guests. Toward that end, the
“Music Room” taping was conduct-
ed without tight scripting. Allen en-
couraged band members to speak up,
‘“as they would in rehearsal,” a form
of exchange shared with his past vari-
ety series. :

Less obviously, Allen’s own kin-

ship with musicians and his respect
wwWwW americanradiohistorv com

for strong playing has inspired some
unusual elements to the new series.
With a blue chip big band assembled
from such musical strongholds as
Terry Gibbs’ big band and the cur-
rent “Tonight” orchestra, Allen in-
sisted on keeping the players on cam-
era throughout much of the taping.
“When we had them do solos, we su-
perimposed their names every time,”
he says. “I feel very strongly about
that kind of identification.”

Given his bandstand support, Al-
len can hardly be blamed. Among the
17 members of the core band assem-
bled for the tapings are such veterans
as Gibbs, Frank Capp, Alan Broad-
bent, Pete and Conte Candoli, Med
Flory, Plas Johnson, Jerome Rich-
ardson, Dick Hyde and Tommy
Tedesco.

With the initial six shows finished,
Allen says the fate of the project rests
with the Disney Channel and its au-

dience. But if viewer response is
strong enough, he hopes to create fu-
ture shows around unknown new tal-
ent. Another concept close to Allen’s
heart—and one familiar from his ear-
ly days in television—would be the
development of theme shows around
single composers or styles.

Allen’s  producing the show
through his own Meadowlane Pro-
ductions, and his experiences in cre-
ating for cable point up one problem
area critical for music. Legal clear-
ances and cable usage fees posed
snags for the initial shows, as when
last minute problems over certain
Bacharach copyrights arose.

Allen contends that publishers
seeking the highest fees for cable us-
age may be pricing their songwriting
and composing clients out of the
market. “T think it would be smart
for music publishers at this point to
be cooperative in clearing music for
the medium,” he argues.

Billboard
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ARTIST
Title. Label & Number

bl Last Week
il Weeks on Chart

2 15 HERBIE HANCOCK
Future Shock, Columbia
FC 38814

3 |11 BOB JAMES

Foxie, Columbia FC 38801
DAVID SANBORN
Backstreet, Warner Bros
23906-1

GEORGE WINSTON
December Windham Hill
C-1025

4 (17 JEAN-LUC PONTY
tndividual Choice, Atlantic
0098
6 |35 JARREAU @
Jarreau Warner Bros. 1-23801
819 AL DIMEOLA
Scenario Columbia FC 38944
10| 7 TOM SCOTT

Target, Atlantic 80106
(10 12| 9 | MICHAEL FRANKS
| Passionfruit, Warner Bros
1-23962

37 GEORGE WINSTON
Autumn, Windham Hill C-1012
PAT METHENY GROUP
Travels, ECM 23791-1 (Warner
Bros )
EARL KLUGH
Low Ride, Capitol ST-12253
GEORGE WINSTON
Winter Into Spring, Windham
Hill C-1019
SPYRO GYRA
City Kids, MCA 5431
16 (13 11 SHADOWFAX

| Shadowdance Windham Hill

WH-1029 (A&M)

17 (15 12
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@16 33
17 77

15 |11 19

MANHATTAN TRANSFER
Bodies And Souls, Atlantic

80104-1
32 3 | LINDA RONSTADT

What's New, Asylum 60260
(Elektray

WYNTON MARSALIS
Think Of One Columbia

FC 38641

RONNIE LAWS

Mr Nice Guy, Capitol
ST-12261

HIROSHIMA

Third Generation, Epic

FE 38708

VARIOUS ARTISTS

An Evening With Windham Hiil
Live, Windham Hiil C-1026
(A&M)

STANLEY
CLARKE/GEORGE DUKE
The Clarke/Duke Project 11,
Epic FE 38934

OREGON

Oregon, ECM 1-23796 (Warner
Bros )

RANDY CRAWFORD
Nightline, Warner Bros
23976-1

JAMAALADEEN TACUMA
Show Stopper, Gramavision
GR 8301 (Polygram)

19 18|25

{217 24 |19

20| 9

1,23 )35 3

=i
{25) 34 | 5

26 26 7

22111
31| 81
43 | 58
38 76
m FREDDIE HUBBARD

- =

& | &

= = ARTIST

2 | = Title, Label & Number

L= s (Dist. Label)

27 |27 |1 AL JARREAU &
Breakin' Away, Warner Bros
BSK 3576

28 |28 5 HUBERT LAWS
Make It Last Columbia
FC 38850

29 (29|29 MILES DAVIS
Star People, Columbia
FC 38657

30 (3013 HERB ALPERT

Blow Your Qwn Horn A&M
SP-4949

(31)| CXEZEI) SADAO WATANABE
Fil Up The Night, Musician

72297 (Elektra)

JOHN MCLAUGHLIN, AL

DIMEOLA, PACO,

DELUCIA

fassion Fire & Grace,

Columbia FC 38645

LARRY CARLTON

“nends, Warner Bros 1-23834

GROVER WASHINGTON

JR. A

‘Minelight, Elektra 6E-305

KEITH JARRETT

Standards, Vol. |,

+CM 1-23793 (Warner Bros.)
FAT METHENY GROUP

(fframp, ECM ECM-1-1216
‘marner Bros.)

EARL KLUGH/BOB JAMES
w0 Of a Kind, Capitol
51-12247

DAVID SANBORN

As We Speak, Warner Bros

1-23650

32 |23 |23

33 | 25|27
34 | 36 |161

35

36

Sweet Return, Atlantic
80108-1

40 42 |54 GROVER WASHINGTON
JR.
he Best Is Yet To Come
Elektra 60215
41 (41|25 RAMSEY LEWIS
Les Fleurs Columbia FC 38787
42 JIMMY SMITH

Keep On Comin' Vol. One,
Musician 60300 (Elektra)
43 WILL ACKERMAN
Past Light, Windham Hilt
WH-1028 (A&M)
STEVE SMITH
Vital Information. Columbia
FC 38955
DAVE GRUSIN AND THE
NEW YORK/ L.A. DREAM
BAND
Dave Grusin And The New
York/ L.A. Dream Band
GRP A 1001
TANIA MARIA
Come With Me_Concord Jazz
CJ 200
GEORGE BENSON @
The George Benson Collection,
Warner Bros. 2HW 3577
PAT METHENY & LYLE
MAYS
As Falls Wichita So Falls
Wichita Falls, ECM- 1-1190
(Warner Bros.)
49 39| 7 PAQUITO D’ROVERA

| Live At The Keystone Korner,

| Columbia FC 38899
50 [33|15 JACO PASTORIUS
Invitation, Warner Bros
23876-1

44 |44 9

45 | 45 43

46 | 46 27

47 50 108

48 48 131

G Co%vright 1683, Billboard Publications, Inc. No part of this publication may be reproduced,

store

in a retrieval system, or transmitted, in an
| photocopying, recording, or otherwise, without

form or by any means, electronic, mechanical,

e prior written permission of the publisher

@) Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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FOR SALE

OVER 150 T.V. .
TITLES

e gmong  the more Shan 3000 udgel
Blbum, 8- 'IEBG} ana Cassetie illcs in stock.

Gl e o mt cakakg

. “nsﬂqnn-wruz wimnuﬁns NG,
Raiiii oo, L M. 63828
i g\‘!}ﬁ‘s—?‘w :

DOLLAR A RECORD! For 80% of our stock.
Original labels. 1942-83 oldies. Catalogues
$1.45: 45’s, Box 286, Lemoyne, Pa. 17043-0268.

CASSETTES

Billboard Classified Advertising

TOLL
FREE
CLASSI-
FIED
ADS
HOTY
LINE!

GOSPEL, GOSPEL, GOSPEL

Savoy cataloé on 8 track at cut out prices.
Other black gospel LP's and cassettes also
available. Send for catalog to:

SALISBURY DISTRIBUTING CO,, INC.

Sallsbury MD 21801
(301) 546-1500

Marketplace

To order an ad...check the type of ad you want...
[J Regular classified (ads without borders): $1.55 per word, per
insertion. Minimum ad order, $31.00

[ Display classified (all ads with borders): $64.00 per coiumn perinch,
per insertion; 4 insertions $58.00 per; 12 insertions $55.00 per; 26
insertions $52.00 per; 52 insertions $42.00 per. Price discounts are

WIN A CD PLAYER

QL Records will give a com-
pact Disc Player to the first
person who can correctly an-

based on insertions in consecutive issues.
[] Reverse ad (display ads only): add charge of $6.50 per insertion.
[J Box Number c/o Billboard: add service charge of $6.00.

Check the heading you want...

[ Help Wanted [] Position Wanted [] For Sale [] Wanted to Buy
[J Used Equipment for Sale [] Golden Oldies [] Comedy Material
[] Distributing Services [ Video Hardware [] Video Software

[ Business Opportunity [] Schools and Instruction

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Bank #

Expiration date

charge the cost of your classified advertising.
[ American Express [] Diners Club [] Visa [] Master Charge
___Creditcard #

Your signature

Need to get your ad in fast? Call Jeff Serrette...

CALL
NOW
(It’s free!)
TO
PLACE
YOUR
AD!

[212:764-7388
in N.Y. State)

Visa/M.C. Ml Res. add 4%
C.0.D. add $9.00
(CMD 64 e Apple ® IBM)

Features: Inv. control ® customer
mailing/files ® check disbursement
o profit/loss statement acct ledger-
ing ® expense/income graphs
Controls: VHS e Beta ® CED o
Laser ® Games ® 45's @ LP's ®
Disc ® Cassette ® 8 track

Cut-outs and imports at a budget
price —we specialize in cassettes
and 8-track tapes. call or write
for free list and prices.

J S J DISTRIBUTORS

6620 W. Belmont, Chicago, IL 60634
(312) 286-4444

ROCK CALENDARS
DEF LEPPARD * ADAM ANT
and THE POLICE

Many Other Titles Available!

swer 5 guestions concerning
EINSTEIN’S RICE BOYS all-
digital LP ““Civil Rice”. Ques-
tion #4-Name the longest
song and the shortest song on
the record.

Merry Christmas and Happy
New Year to all of our friends,
from Rob and Robin at QL
Records.

==
~ RECORDS ||

oortane Call or Write to: Coral Gables FL/(305) 446-2477
Company COMPUTER GREENWORLD DISTRIBUTION B e e
20445 Gramercy Place, Box 2896

Address EO STORE (213) 5'5%rg%n7%e, CA 98509 K

MUSIC AND VID! . [CA, AK, HI] PICTURE DISCS
CIIy State Zip OWNERSI (800) 421-2085 frott FREE] Overruns, F&fs::;r;’susn:r::n we have it!

COMPUTERIZE NOWI SALES REPS Oué catafito%lhsts 1,000's of titles at atfordable
Telephone - and profitable prices.
TRY US YOU'LL LIKE US!
CUSTOM We're looking for qualified reps out- Call or wntzfor our free catalog, Dealers only.
- R R = . 99 9 g q P

Please fill in the information below if you wish to SOFTWARE $ .95 side of the L.A. areato represent our ABA Recard Distributars, inc.

line. Contact:
Paul Marotta at (213) 533-8075

Rahway, N.J. 07065
201-574-0900

CLOSE OUT SALE!

Thousands of new LPs must go!
Imports, Domestic, color, picture discs, photos,
magazines, Beatle Dolls, video, film,
collectibles!

CATALOG $1 (refundable)

GOLDEN TREASURES-B
P.O. Box 601
Bentonville, AR 72712

CLOISONNE
CUSTOM PINS
FIRED ENAMEL
Jewelry Wholesale
For Your Tour, Band or Business

Lowest Price & Finest Quality in

In NY State phone 212/764-7388...Outside N.Y. VIDEO DEPOT INC.

0 O R PEOPLE are raisi thei
State phone toll free §0(0)/223-7524. 35272 Hampshire b s et ous Mo et L0535 | 88 Coll o Wite sor Free Sample &
) leonla Ml 1 Igw_ as 00._Your choice of t ermost lextexésw: 4
EEEEEEESSEESEEESESESEEESSEESSEEEESEEEEESSEEEEEESEEEEEE (313) 421—2598 lplisg"I]vﬁsaiz,aIIB?)E(IeQQSeL%%?SBZ?]SIZIe:Ian,\gSI98;0, ; Price Sheet
USA.

CLEAR SKIES

Send $9.99 for full documentation

REAL ESTATE

DISTRIBUTOR 25106 Burnaby St., Spring, TX 77373
713) 350-2786
CINCINNATI ANNOUCEREM ot e — 4
We are specialists on: 12” records,
blank audio, blank video, video games
B | L L B o A R D B L D G MASTER PLACEMENT accessories . . . Weekly sales shgeets. . BUDGET CASSETTES! .
' SERVICE e o o
64,000 sq. ft. for sale orlease. Heavy power, off street park- Rejected? Master Passed On? STRATFORD DIST. INC. tals inc'lugin"g "Cogttonf-Ey;ed Joet.”i
i ; i If your master has been passed on, or, all or write for free calalog:
ing, 30,000 ft. of well planned & beautiful 9ff|ces. O.n bus o by the Maror Labels, 86 Denton Ave. vERrT REcicel Hollang <
stop. Below market rentai or sale. Immediateily available, or, you ]L;]sttdhave not bﬁen 7\%‘.% té) get g$5d394r3 %g;oPasr:(é 2;71:238 0. Box 25326
A . - ot theri ecision makin xec- -343- 5 -877- Nashville, TN 37202
ideal for distributors, volume mail users, publishers, as- e to ave your ﬂn,shedgproduct = 800-645-6558, Telex 6852201 51815) 242.0951
ditioned, send us your tape for a free

sembly, printers etc. For details call.

e
West Shell Ferd Clemen
ACALTORS J

513-721-4200

evaluation. Label shopping is our spe-
cialty. Our placement of record mas-
ters for new acts includes: Capitol,
RCA, Warner Bros., Columbia, MCA,
A&M Record Compames as well as
marnly fine labels outside of the U.S.A.

FOR RENT

OFFICE SPACE

BUTTONS

aansang huttons, buttons, BUTTONS| eanas

ATLANTA GEORGIA

Lovely Tudor home on acre lot.
Has professionally designed
studio acoustically suitable for
professional 24 track record-
ing. Includes professional

FAMOUS STAR’S
ESTATE

&
RECORDING STUDIO

11/, totally private acres. Huge 6 bed-
room, 6%, bath traditional plus 3,000
sq. ft. guest house/professional record-
ing studio and pool. Toluca Lake, CA

in: Japan, United Kingdom, Germany,
France, Australia, South America, and
Canada We promise you a prompt and
courteous reply!
Send é ur cassette 1o

ORD REVIEW BOARD

Hollywood Callforma 90028
ASE Please)

RUN YOUR CLASSIFIED ad in America’s #1

55th & 7th Ave.—2 win-
dowed a/c jac. off w/secy
space to share w/entert.
law firm & record co. On
full tower flr. of N.Y. Shera-
ton Htl.—Recpt., conf. rm.,
file spc. and other ameni-

Ordera $500r $100 Button Master sampler pak ioseeall the
newest of our §0.000 designs' We're the worid’s largest
dist of licensed and novelly pns witn over 100 new,
designs waekly! We take full returns and even take returns
of olher buttoncompanies’ stutf you got stuck with!If you're
paying more than 40¢ per button, you re getting ripped oftt!
Kids that can't swing 8 98 for an p can atford a buck for a
button' Ask for our ‘83 catalog NOWII

+ Button Master. P 0. Box 129 Bridgepor!. PA 19405
1-(800} 523-1197-(mational) If you dont have a phone
1-(215) 277-1966-(PA} directory hsting or business

card—don’t waste your ime

. Consumer Music M: ine, ABC audited, $1.25 . .
monitor systems. $950,000.00 per v:Zdrd.rDiiglay $?§g.z(();(r)l%exl~lcgl;;:nnxinch. Ma. ties—2%2 yr. sublt. avail -
. s jor credit cards accepted. Call Cindy: Musician .
PATRICIA A. WARNER Michael or Karin Hart Magazine, (617) 281-3110. immed.
FINE HOMES BEIHGWElHDISN TEI‘I'DI.IGH

(404) 455-3586
ACKERMAN & COMPANY
(1-800) 241-8767

T-SHIRTS
o5 = u

(212) 765-4936

COMEDY MATERIAL

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy. Box 20093-A,
Long Beach, CA 90801.

FREE SAMPLE OF radié’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter! In-
dividualized Service! We have it all. FREE in-
formation package. PETER PATTER, P.O. Box
402-B. Pinedale, CA 93650

A division of Merrill
Lynch Realty
(213) 788-5400

CHART RECORD
SERVICES

THE FASTEST, MOST OEPENDABLE
SERVICE IN THE WDRLD

Attn. INTERNATIONAL RADIC STATIONS OISCOTHEQUES

OLDIES TRIVIA
CONTEST
Cash prizes - free 60’s tape. For further
information send S.A.S.E. to:
PAUL DE ROGATIS
36 Bailey St. #3A
Dorchester MA 02124

EPHEMERA, Inc

P.0. Box 723 San Francisco, CA 34100

IBER-TEES
1-800-821- GE'DT

0 DE J and PRIVATE COLLECTORS.

CASSETTE
LONG BOXES

i 1|:|rr| fit. Beauriful

PROFESSIONAL COMEDY MATERIAL el : - 5 e
(The Service of the Stars Since 1940) i ¥

Subscrbe to our AUTOMATIC AIRMAIL SERVICE tor 45's.
LPs. and Casseftes from all the charts
Special Orders Welcome

AIRDISC USA
P.O. Box 835, Amityville, N.Y. 11701

SWEATSHIRTS

THE CONCERT CONNECTION
OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES

'"l'\

B MR
B 'E'.l :|'|_-Il FI.I

INQUIRE ON STATION

FUN-MASTER

LETTERHEAD: “THE COMEDIAN" 'J'HS & BETA BOXES
m:l:‘;:%?f‘?gczggel_‘ensegnﬁg?gle: gglfgei"g/%c Musfc INS THUCT’OHS 12 Available Issues $50—Plus $5 postage N STOCK-INSTANT SHIFMENT
Prince, Def Leppard. Mo ot Work. Loverboy, RECORD SOURCE “HOW TO MASTER THE CEREMONIES™ . _ S15 plus 83 postage sppie Ryt 14
ron Maidon, o B s e ANNIVERSARY |SSUE (A difierenl] $40 plus 53 postage Low Prices—Fres Samples
R?Jnsh, deenﬁumbh priineg aLch ran Duran, UN'IIVEIRSI(TY MUSI.C‘ SCIi(gLA(l;SHIPS are lNTERNATIONAL 35 “FUN-MASTER" Gau Files fall ditterent) PAK-WIK

T ot mope . Teee pos o 1515 Broadway e 120 Tall S, Albany, NY 12207
1-312-376-8575 booklet $5.00 with SASE and 3 stamps. Al Bab- New York, NY 10036 e Erl LA H0otSi21 )85 se 518 465-4556 Collect

cock, PO Box 381172, Miami FL 33138.

L e aomsse \AAANN ATRQLLEANT G ST O YOO s

e e 4 . g4 cmm PV
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NEED SHOW AND HIGH ENERGY
DANCE ACTS. MUST TRAVEL -

LEGAL SERVICES

EXPERIENCED LAWYER/AGENT for profit-
able investment relationship with Yale song-
writer. Jobete wants new demo. He needs cash

Video
Music Programming |

BLANK CASSETTE TAPES

to produce it. Dan Glenn Productions (804) 463-

6116.

SCHOOLS &
INSTRUCTIONS

IMMEDIATE OPENINGS AVAILABLE.
Call:
Harry aFIoros

at
HARRY FLOROS MANAGEMENT
(216) 758-4209

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course
includes recording, studio, concert and video
production; artist representation and man-
agement retailing and wholesaling; record
promotion and marketing; copyright and music
industry law; songwriters and music publishing;
and more. Employment assistance. Accredited.
Financial oid available. Write for free brochure
and career guide. MBI, Suite 4008, 2970
Peachtree- Rd., N.W., Atlanta, GA. 30305.
(404} 231-3303.

SPEECH IMPROVEMENT
&
FOREIGN DIALECTS

Foreign and regional accent efimination for ac-
tors and business professionals Acquire any
foreign dialect for professional roles. Individ-
val programs for articulation. stuttering and
voice problems.

SAM CHWAT, MS, CCC-SP
N.Y.S.-LICENSED SPEECH PATHOLOGIST
THE NEW YORK COMMUNICATION CENTER

(212) 242-8435

RARE PERSONALITY
MID-DAY OPENING )
Our Mid-day personality is moving to full-time
production “director affer six years. His re-
placement must be a mature, stable young/
middle adult-oriented personality with natural
enthusiasm and audience empathy . . . quick-
wit (no comedians) ... can handle phones
with brevity . . . comfortable and motivated in
public. .
Superb working environment . . . glamour -
market . . . legendary  personality station
... fabulous.new state of the art studio build-
ing . .. highly respected “people’ company.
Aircheck and Resume: ;
Doug Erickson, Operations Director
KIMN Radio
5350 West 20th Avenue
Denver, CO. 80214
JEFFERSON-PILOT

BROADCASTING—
AN EQUAL OPPORTUNITY EMPLOYER

RADIO, T.V, AGENCY JOBS

UP TO 500 OPENINGS EVERY WEEK, DJ.'S, NEWS,
PD'S, ENG.. SALES, IN AUSTRALIA, CANADA, U.8.,
ALL MARKETS, FOR BEGINNERS TO EXPERIENCED,
INTRODUCTORY OFFER ONE WK. COMPUTER LIST
$8.00 OR SAVE $38.05, 7 CONSECUTIVE WKS. FOR
$17 95. A.C.A. JOB MARKET HAS THOUSANDS OF
JOBS YEARLY IN 3 COUNTRIES.

A.C.A JOB MARKET
452 W, DEARBORN ST.
DEPT. C. BOX 945
ENGLEWOOD, FLORIDA 33533

GOLDEN OLDIES

DISCOUNT OLDIES
BY PHONE

MAIL-ORDERS ALSO ACCEPTED
215-649-7565

SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADIO STATIONS
SEND FOR CATALOG-OVER 10,000 OLDIES

DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA. 19072

TELEPHONE SALES
PERSON

Salesperson wanted for Long lIs-
land, New York growing One-
Stop. Must have knowledge and
experience in Disco/Dance music.
Excellent opportunity, two posi-
tions available immediately.

CALL
(516) 249-6417

45 RPM RECORDS
THOUSANDS IN STOCK
Rusic ol e 502 ' T

RECORDS UNLI

T8 Belair Rd.. B: are, Md 21736

RECORD COLLECTIONS WANTED to buy.
Call either Terry or Terry (519) 744-1370 or

(416) 523-0502

| ME MINE
BY GEORGE HARRISON
Limited edltion book—signed by him and num-
bered—Printed on antique paper and enclosed in
slip case—450 pages—49 plates, facsimlle repro-
duction of song lyrics. Original price $495.00—now
reduced to the very low price of $295.00. Call or

write:
BOOKSMITH
133 Town Center
Boca Raton FL. 33432
(305) 368-1370

PROMOTION
DIRECTOR

Needed for top L.A. radio station. Min. 4
yrs. experience. Creative yet orga-
nized. Must have knowledge of music
business with emphasis on new music.
Good writing skills, merchandising and
advertising experience preferred. Con-
tacts in record and movie industry help-
ful and some experience in the fashion
industry. Salary negotiable. Send re-
sume to:

Personnel Department
KROQ FRM
117 So. Los Robles
Pasadena CA 91101
Please no phone calls

UNUSUAL COLLECTOR'S LP’s! Send for, Vin-
ylgram! Only $1 (refunded with order). Boo Boo
Wax Museum, 957 Grand Ave., Groover City,

CA 93433. (805) 481-1888.

RADIO JOBS! ——r——

10.000 radio jobs a year for men and women are listed
in the American Radio Job Market weekly paper Up
to 300 openings every week!! Disk Jockeys. News-
people and Program Directors Engineers. Sales
peopte Small medium and major markets all tor-
mats Many jobs require httle or no experience' One
week computer list $6 00 Special Bonus. six con-
secutive weeks only $14 95—vou save $21

AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89108

C-60 as low as 50¢
C-90 as low as 67¢
Master. music and duplication
grades. Cassette duplication. custom
lengths C-1 through C-120. Labels
Norelco type boxes. storage racks
and more. Why spend more than you

have to?
Call or write for catalog.

IMAGE MAGNETICS
91 Ri. 23 South. Riverdale. NJ 07457
(201) 835-1498

® Continued from page 41

CASSETTE DUPLICATION

In reat time or at high speed in Stereo/Mono.
Custom loaded BASF and Maxell tape avail-
able in normal, high and CHROME. Fast turn-
around. BEST RATES in the U.S. or we will
refund 25% on any order.

BENNETT CORP.
(805) 255-3170

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY-TO-USE IN-EXPENSIVE
RE-USEABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES ANO PRICES—

CONTACT
C& D SPECIAL PRODUCTS

309 SEQUOYA DRIVE
HOPKINSVILLE KY 42240

502/885-8088

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths in one minute increments.
Prices start at 85.

- 8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies.

CALL TOLL FREE 1 (800) 237-2252

in Flonda calt cotlect (833) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C Holmes Beach. Florida 33510
Master Card & Visa weicome

English Beat, “Best Friends,” IRS

Randy Fredrix, “The Hunter,” Salsoul
Freur, “Doot Doot,” Epic

Grand Prix, “Shout,” Chrysalis

Herbie Hancock, “Autodrive,” Columbia
Heart, “Allies,” Epic

Nick Heyward, “Whistle Down The Wind,”

Arista

Hunters And Collectors, “Talking To A Stranger,” Oz/A&M

Howard Jones, “New Song,” Elektra
Phil Judd, ‘“‘Dreamin’ Away,” MCA

Kansas, “Everybody’s My Friend,”” CBS Associated

Love Tractor, “Spin Your Partner,” DB
Machinations, ‘“‘Pressure Sway,” Oz/A&M

Jack Mack & the Heart Attack, “Can I Get A Witness,” No Label

Manfred Mann, ‘“Demolition Man,” Arista
Brian May, “Star Fleet,” Capitol

Naked Eyes, “When The Lights Go Out,” EMI America

Nena, “99 Luftballoons,” Epic
New Order, *“‘Confusion,” Streetwise

Olivia Newton-John, “Twist Of Fate,” MCA

Norm Norman, “You’re A Zombie,” Rocshi
Parachute Club, “Rise Up,” RCA

Joe Perry Project, “Black Velvet Pants,” M
Pool, “Dance It Down,” Moment

Will Powers, “Kissing With Confidence,” Is
Real Life, “Send Me An Angel,” MCA
Paul Rodgers, “Cut Loose,” Atlantic

Ie

CA

land

Rubinoos, “If I Had You Back,” Warner Bros.

Saga, “Catwalk,” Portrait

Sons Of Heros, “‘Living Outside Your Love,” MCA

John Kay & Steppenwolf, “Hot Night In A
Suburbs, “Love Is The Law,” Mercury

Cold Town,” Allegiance

Talking Heads, “This Must Be The Place/Naive,” Sire

Taxxi, ‘“Maybe Someday,” Fantasy
Tom Tom Club, “Pleasure Of Love,” Sire

Simon Townshend, “I’m The Answer,” 21/PolyGram

Trio, “Boom Boom,” Mercury

Tommy Tutone, “Get Around Girl,” Columbia
Twisted Sister, “You Can’t Stop Rock "N’ Roll,” Atlantic

Monte Video, “Shoop Shoop,” Geffen
Tom Waits, “In The Neighborhood,” Island
Bob Welch, “I’'ll Dance Alone,” RCA

Wendy & the Rockets, “Play The Game,” Oz/A&M

cassette astrk blanks, 3m tape

WHY PAY MORE ?

1-45.... .....cass. .65 B8trk. .89
46-60 ..cass. .74 B8trk. .97
61-80 ..cass. .80 Btrk.1.06
81-90. cass. .90 Btrk.1.15

...ca
CASSETTE & B8TRK DUPLICATORS. CUSTOM
DUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER iNnC
1310 South Dixie Hwy. West
Pompano Beach Fla.33C6
Tel: (305) 943-2334

BLANK AUDIO & VIDEO
CASSETTE—8 TRACK
Direct from manufacturer—below wholesale—any
length casseties—4 different quahties to choose from—
Amgex & Agfa bulk and reel master tape from %" to
2° Cassette duplication avatlable. VHS-T-120's $6.00
Call for brochure
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave. Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

DISTRIBUTING SERVICES

BUSINESS OPPORTUNITY

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Selection—Best Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
. MEMOREX * FUJI - ASTROCADE - SHURE
. AMARAY - SCOTCH * SAVOY - RECOTON
. EVEREADY - AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many. many
more' SEND FOR FREE CATALOG

A1, ROSENTHAL ASSOCIATES
Dept A 1035 Lows Dr Warmenster PA 18974 [215] 441 8900

DEALERS ONLY
TOLL FREE ORDERING: (800) 523-2472

SOUND STUDIO
One of the largest and best equipped in
Michigan. Located on a 5 acre estate in
Ann Arbor and 20 miles west of Detroit
Metro airport. For complete details call:

VR Business Brokers
(313) 769-9426

GEMUINE STYLI. HEADPHOMES. CARTRIDGES
Al 1 r W

P i He rade | iIJI]IIZi
TECHMIGE,  PKERMG. ORTOFSA.  ADC  STANTOW
BRADG, SERMHENER
(800) 223-0111
(212) A35-51040
MAGNETROMNIX INDUSTRIES

18E0 46th 51, Brooklyn, MY 11204
Telex 426449 INTEL {ITT)

- PROMOTION

TEST MARKET YOUR RECORD!
Your record needs Promotion, Airplay and
Distribution, (regional/national), for a suc-
cessful “'test market’’ campaign. We offer
these services 1o fit any budget or product.

SONGWRITING

SONGWRITERS

We bring your songs to hfe inexpensively with
top session players from THE DOOBIE BROS
BOZ SCAGGS THE JACKSONS GEORGE

BENSON etc C\a-l write for free sample tape
213 893 0257 or 665-7464 - 5313 Bakman Ave
Box 124 - No Ho lywood CA 91601

* 10 BE SET 70 MUSIC *
Your Songs or Poems may

EARN MONEY FOR YOU

Send Poems or Songs for
FREE EXAMINATION

Columbine Records
6753 Hollywood Blvd.
Studio W, Hollywood, Ca. 90028

CASSETTE & 8 TRACK
BLANK TAPES
All lengths 2 min. thru 96 min. Best
Prices and Best Quality. Calil or write
for price list. Samples sent upon
request.
LOREN WHOLESALE, INC. S
4950 W. 13th Lane Lo
Hialeah, Florida 33012

Tel: (305) 558-3221

POSTERS

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

JIM MORRISON—
DEAD AND LIVING
IN PARIS

Unbelievable 14X17 Poster
of Paris Graveside showing
bust, headstone, graffiti.
Suitable for framing. Perfect
gift. Only $5.00

EQUIPMENT FOR SALE

NEUMANN MASTERING
SYSTEM

Including tape machine, SX68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Elliptical Equal-
izer and Variable pitch and depth. Make Offer

Call: JIM
(513) 681-8402 -

CLASSIFIED
ADVERTISING
PAYS.

APPAREL

BRANCO DESIGNS, INC.

Finest printable sportswear. Quality designs
our prionty. Custom design concession shirts
Wear the best'

VIDEO STORES

We pay CASH for your pre-re-
corded tapes that are no longer
renting.

VIDEO BROKER
BUYS (213) 781-8030 SELLS

Contact:
BRANCO DESIGNS, INC.
404 Josiane Court

Altamonte Springs, FI. 32701
' 305-339-4888

LEATHER T-SHIRTS & Jeans. Write for our
new fall color catalog: $3.00. Nickel Leather
Ltd., 129 Woodgate Place, Brandon, MS 33042.
(601) 825-7523.

TALENT

FINISHED MASTERS DANCE orientated new
music available for release. Seek interested la-
bels or distributors. IMOAN PRODUCTIONS
3903 Fernwood, Los Angeles, CA 90027 (213)
661-9589.

ATTENTION: ARTISTS WITH original materi-
al and track record. Leading company will pro-
duce music video on percentage/royalty/fee ba-

VIDEO CASSETTES
PROFESSIONAL QUALITY

LOWEST PRICES AVAILABLE
T-120 $599 L-750
Call for low prices on TDK, Fuiji, Sony,
Maxell, etc.

VINYL VIDEO
STORAGE CASES s 1 -49

Large Movie List/Including Adult films

(212) 946-1445/
(800) 221-2040
VIDEO REPLAY SALES INC.
246 Avenue U, Brooklyn NY 11223
'Dea/er inquiries invited

sis. Send photo, resume, demos. Vidway

Productions, 157 W. 57th St., Suite 1402, New
York, NY 10019.

DANCE FLOOR

* Kk k ok ok ok ok ok %
THE MUSIC SERVICES x»
MODULAR LIGHTED DANCE FLOOR
Distributors weicome — trouble free —
low cost — controllers available
Call or write: *

MUSIC SERVICE *
327 S. Miller Rd., Akron. OH 44313
{216) 867-1575

ISR RS

* % Kk ok k kK

CED

STUDIO FILM & TAPE, INC,

Low Pass Evaluated Tape

Se a4 1m0 2"
cgv' *Monthly Specials ?L@
30 Day Guarantee
Reloads of Major Brands

MUSIC DIRECTOR/
ALITY

ayvoa18 ‘€861 ‘v¢ ¥3gIWI0Aa

MISCELLANEOUS

crralerny
i Umied

New York, NY 10019 NEW CREDIT CARD! Nobody refused! Also 4 p
Mike Cassone, (212) 245-8492/586-3700 3 ' : . Pecan Ave.
"Serving The Music industry For Over 35 Years" Yalgi(Mastercard. Call (805) 687-6000 Ext. C- Plantatlon FL 33318

Paris Connection
P.O. Box 17601

CA-SONG RECORDS AND PROMOTION
1756 Broadway Suite 7G
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MANAGEMENT AND DIRECTION

MAJOR WAY MANAGEMENT
DANA MILLER-BARRY GROSS
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Billboard

Nineteen eighty three was the year in which the music in-
dustry, in the United States at least, could feel good again
about being the music industry. And to paraphrase the titie

of one of the albums responsible . . . what a feeling!

Blockbusters by Michael Jackson, the Police, Def Leppard
and David Bowie, plus the “Flashdance” soundtrack, gener-
ated domestic sales of close to 30 million units, and lifted
both spirits and profitability. The success of these releases
and of 