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AC Stations
Grope With
Then & Now

By PAUL GREIN

This iy the fourth article in a five-
Part series Surveying programimers on
the direction key formats are likely 1o
take in 1984

LOS ANGELES—The popularity
of contemporary hit radio has forced
many adult contemporary stations to
decide whether they want to retain
their traditional AC approach or
adopt a hpper, more contemporary
stance.

There are potential problems asso-

{Continued on page 66)
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HISTORIC DECISION

High Court Betamax Ruling
Casts Doubt On Taping Bills

By BILL. HOLLLAND

WASHINGTON-—The Supreme Court, in a five to
four vote, ruled Tuesday (17) in the so-called Betamax
case that non-commercial, private home videotaping of
off-the-air copyrighted programs is legal and does not
constitute copyright infringement.

The legal core for the majority opinion, which was read
from the bench for emphasis by Justice John Stevens, was
that the Court found that “‘time-shifting”—recording a
program for later viewing—does not harm the copyright
owners in the movie industry, and therefore falls under
the “*fair use” statute of present copyright law. The Court
also said it did not find proof that non-commercial home
videotaping had caused any financial harm to the Holly-
wood copyright owners.

The legality of audio home taping was not at issue in
the original action and is not addressed in the High
Court’s decision.

The long-awaited Betamax decision comes as a crush-
ing defeat for the studios and a victory for the manufac-
turers of videocassette recorders in the Sony Corp. of
America vs. Universal City Studios case.

(Continued on page 67)

WASHINGTON-—While movie studios were girding
for a renewed legislative assault on the home taping issue,
early Congressional action was scen as unlikely in the
wake of the Jan. 17 Supreme Court decision.

Reaction on Capitol Hill from key copyright-oriented
legislators was expectedly resolute and stoical, but pep-
pered, nevertheless, with darkly pessimistic remarks con-
cerning the fate of any home taping bill that would re-
quire compensatory royalties for copyright holders on the
sale of VCRs and blank tape.

Despite the calls for Congressional guidance explicitly
mentioned in both the majority and dissenting opinions of
the Court, insiders say it appears highly unlikely that the
Congress will try to pass any bills in this election year that
could be seen by opponents as ‘“‘anti-consumer™ legis-
lation.

Most of the opinions were offered off the record, but
one important legislator issued a statement that came as
close to a death knell as anyone supporting a home taping
royalty bill has ever publicly heard.

Rep. Robert D. Kastenmeier (D-Wisc.), chairman of
the House subcommitee on courts, civil liberties and the
administration of justice and a long-time supporter of

(Continued on page 67)

Growth Pains
Greet Studio
Vidclip Boom

This story prepared by Faye Zuck-
erman in Los Angeles and Laura Foti
in New York.

NEW YORK-—The burgeoning
use of video clips to promote theatri-
cal movies, sparked in part by the
success of “Flashdance,” has raised
concerns: who pays for the clips’ pro-
duction and has final approval over
their content, and how they are dis-
tributed. There are currently no stan-
dards; the issues are dealt with on a
case-by-case basis.

The motion picture studios and the

(Continued on page 70)

With single saies of over 300,000 copies on her current hit. "So Many
Men. So Litle Time.” MIQUEL BROWN’S new aibum entitled
“MANPOWER’ is sure to be a big success. Brown's vocals are as
powerful as lan Levine’s production. Already receving strong club action
are the cuts "He's A Saint. He's A Sinner.” 'Beeline” and "Manpower
Independently distributed on TSR RECORDS (TLP1216). cassette avall
able. video in production. (Advertisement)

%-'Hﬁf—--/ Borowr -Inside Billooard

M a M P O W E R

e COPYRIGHT HOLDERS face a tough hattle against the challenges
posed by developing technology. That was the message delivered last week hy
Michael Freegard. chief exccutive of Britam's Performing Right Society, at a
meeting of the executive bureau of the International Confederation of Authors’
& Composers’ Societies, of which he serves as chairman. Page 3.

o COMPACT DISC PRICES ure dropping at a number of New York retail
outlets as the result of intensified competition. This lowballing has drawn heated
criticism from dealers whao have tested the CD waters i other parts of the coun-
try. Page 3.

e BIRCH RADIO, which will reorganize as a wholly-owned subsidiary of
parent Birch Research Corp.in March, has signed the Ted Bates advertising
agencey toa full-service. one-year contract. The rescarch firm has also agreed to
measure the New York and Boston markets for Young & Rubicam. Radio. page
14.

o CORPORATE SPONSORSHIP of major rock tours took an intriguing
turn fast week with Coca-Cola’s announcement that it will sponsor Duran Dur-
an’s upcoming North American trek. This pits Coke head-to-head against ity
chief competitor, Pepsi-Cola, which is bankrolling the Jacksons™ 1984 tour. Page
4.

® COMPUTER BOOKS ure shaping up as a profitable item for a number of
record/tape chains, Dealers say the books encourage browsing and have
brought in new business. Page 3.

o A COUNTRY FORMAT will be available via satellite from Transtar 11,
which is prepaning for a Feb. 20 debut. Operations manager Tom Casey prom-
ises an approach similar to that of Transtar's adult contemporary format. Ra-
dio, page 14.
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EURYTHMICS—THEY'VE GOT THE GOLDEN TOUCH.

¢ NEW ALBUM: “TOUCH,”

#o K tht SINGLE: “HERE COMES THE RAIN
AGAIN” ! t TOUR
MARCH.

(Advertisement)
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SEE JANE WIN—Jane Fonda, left, toasts her Billboard 1983 # 1 Award for

top-selling videocassette with Stuart Karl, head of Karl Video Corp., as

Diane Doau, Billboard’s home entertainment manager, looks on. Fonda’s

“Workout” has stacked up as a video chart perennial since its release
nearly two years ago via KVC.

OTHER DEALERS CRITICIZE TACTIC

PRS Chief- Tough Year Ahead

Freegard Warns Of Technology’s Challenges To C’right

CANNES—Another tough year
for creators of intellectual property
was forecast here by Michael Free-
gard, chief executive of Britain’s Per-
forming Right Society (PRS) and
chairman of the European committee
of the International Confederation of
Authors’ & Composers’ Societies
(CISAC).

Here for a meeting of CISAC’s ex-
ecutive bureau, Freegard said the
continuing challenges of developing
technology were going to mean a
more determined effort than ever on
the part of defenders of copyright
protection to see that music creators
were justly remunerated for the use
of their works.

He noted, however, that there were
some signs now of recognition of the
need to strengthen copyright laws.
And he added that he was hopeful
that there would be a harmonization
upwards of the laws relating to intel-

CD Lowballing Hits New York

NEW YORK—The lowballing of
Compact Disc product at retail out-
lets here has sparked some heated
criticism of the practice from retail-
ers who have tested the waters in oth-
er parts of the country.

“The last thing in the world that
we need is a CD price war,” states
John Schulman of the five-store
Laury’s ¢hain in Chicago, where CD
titles are generally priced in the
$18.98-$21.98 range.

A flurry of CD lowballing here has
seen such outlets as clubMart of
America, Record Hunter and Elroy
Enterprises been advertising the la-
ser-read disks from $12.99 to $14.99.

NMPA Schedules
Fifth Song Awards

NEW YORK—The National Mu-
sic Publishers’ Assn, will present its
fifth annual song awards March 20 at
the Beverly Hills Hotel in Beverly
Hills, Calif.

NMPA members vote for winners
in nine categories. The gospel, Latin,
Broadway and movie works are
nominated by members of the trade
association, while chart positions in
the trade control eligibility of easy
listening, country, rhythm & blues
and pop entries. Top award is song of
the year.

clubMart’s David Rothfeld, who
has been merchandising CDs from
CBS for $12.99 at the card member-
ship retailer’s lone outlet here, notes
that, while he’s marketing a discount
price, “Nothing is permanent.”” The
price, he states, “could change
tomorrow.”

Rothfeld declines to discuss his
success with the “‘everyday low
price,”” which clubMart recently pro-
moted in the Sunday Arts & Leisure
section of the New York Times.

Roy Imber, president of Elroy En-
terprises, whose properties include 41
Record World outlets and 12 Times
Square Stores, believes that the club-
Mart tactic makes him look bad.
“Their approach is unhealthy,” he
says. “It makes consumers who don’t
understand the loss-leader concept
think that we're thieves.”

Last week, Imber’s stores dropped
their CD prices to $14.99 from a reg-
ular shelf price of $19.99 to test the
product’s promotional value. The re-
sults, Imber says, were encouraging.

“It brought a lot of people into the
stores,” he says, noting that the disks
were placed in the Times Square sites
specifically for the sale and that he
will leave them there on a regular
basis.

CDs at the Tower Records store
here are selling for $16.99, according
to store supervisor Kenny Altman.

That same price is also working for
Jim Rose of Rose Records in Chica-
go, who says that he saw “an excep-
tional increase in sales” after Christ-
mas in five of his seven locations.
“We were appealing to new custom-
ers who may have received players
for Christmas,” he explains, noting
that his stock of 500 titles was heavily
promoted on classical station WFMT
Chicago.

Many dealers, he suggests, pro-
mote low CD prices in an arrange-
ment with local hardware merchan-
disers. In his association with the
six-unit Allied Audio chain, CD
player purchasers qualify for 10%
discounts on their first software pur-
chases at Rose.

“At this point,” advises Bob Tolif-
son, vice president of marketing for
the 30-unit Record Factory chain in
San Francisco, “anybody who messes
with CD prices is a fool.” Citing the
“sophisticated” orientation of the
product, Tolifson asks, “Do you cut
the price on fine wine?”

Record Factory stores usually fea-
ture CDs for $19.98, although some
units, like the chain’s Geary St. site,
market the disks for $17.98. “We’re
as low as anybody in the city,” says
assistant store manager Tim Olayos.

Computer Books Help To Boost Chain Business

By FAYE ZUCKERMAN

LOS ANGELES—Record/tape
retail chains now testing computer
books in selected stores are reporting
respectable profit margins and in-
creased consumer traffic.

Racker Handelman Co. of Claw-
son, Mich. recently installed book
displays in five of the 29 Atlanta-
based Turtles stores. Handelman’s
Mike Negrin and Ron Burns, a buyer
for the record stores, agree that the
books entice browsing and have
brought in new business.

Negrin notes, “The books provide
a good introduction to computers.
(Prospective) customers want to
learn about the technology before
making a buy. I also think people are
scared of asking stupid questions, so
they w- ° to be prepared.” The top
selling book at the Turtles stores is an
introduction to the Commodore 64.

Some 150 Musicland stores have
been merchandising about 50 differ-
ent book titles. According to Jack
Eugster, president of the Minnesota-
based chain, both computer software
and book titles are selling well. Soft-
ware, he says, is outselling the books.

Other record chains entering into
book marketing include Sam Goody,
Record Factory and Music Plus.

J & R Music World in New York
started merchandising books about
two months ago. The store’s manag-
er, Jan Wong, finds that books move
quickly. He also points out that
books are not heavily discounted,
and bring an acceptable margin.

Record Factory has been selling a
few titles in some of its stores. But,
according to SKU, which services
those outlets, select stores are about
to take on 15 titles.

Bill Brownell, the key Western re-

gion account manager for the Berke-
ley, Calif. company, advises record
stores considering stocking books to
start with about 15 titles. *“‘Slowly
step up the offering,” he suggests.
“You don’t want to be
overwhelmed.”

A visit to a Los Angeles Music
Plus revealed a rack of computer
books next to the computer software
area. Most of them were introduc-
tory, how-to books.

Some record store chains have yet
to investigate merchandising com-
puter software titles and books. At
least one chain in Chicago, Laury’s,
is not planning to enter the area. A
spokesman for the stores says, *‘Soft-
ware is an entirely different area from
records, and we feel a different sales
expertise is required.”

Sound Warehouse, a unit of Bro-

(Continued on page 74)
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lectual property protection in the Eu-
ropean Community.

“One of the most encouraging ele-
ments evident in the last year or
two,” Freegard said, “is that there
seems to be a growing understanding
in Brussels of the need to improve the
standard of living of authors and
composers. The Commission has put
forward some praiseworthy ideas for
consideration by the Council of Min-
isters, among them the need to
amend legislation to deal with new
technology.”

Freegard said that one of the major
challenges facing societies like the
PRS is the control of the dissemina-
tion of copyright material by satellite
and cable.

Commenting on the British gov-
ernment’s Cable & Broadcasting Bill,
Freegard said that one satisfactory el-

LONDON-—Campbell Connelly, the
last of the major British music publish-
ing houses to survive as a fully indepen-
dent outfit, has been sold to London-
based Music Sales Ltd.

Under the terms of the takeover
settlement, no purchase price is being
revealed. However, when the long-es-
tablished company was first put up
for sale (Billboard, Sept. 4, 1982), in-
dustry speculation was that the bid-
ding would have to start at the then
sterling equivalent of $10 million.

Today’s guess, taking into account
a lower exchange rate, is that the deal
was worth around $8 million, with a
long list of disappointed would-be
buyers.

As printed music publishers, Mu-
sic Sales is involved in sheet music,
songbooks and tutors. The company,
headed up by Robert Wise, has pro-
duced best-sellingr songbooks by
such top groups as the Beatles, the
Rolling Stones, the Police and Duran
Duran. Its catalog shows around
5,000 titles in print.

Music Sales has 150 of its own
printed music retail outlets. Its mail
order division sells direct to the pub-
lic. It publishes books under the Om-
nibus Press imprint and recently add-
ed a video division, producing visual
packages of its music books and
tutors.

Wise has also set up a department,
known as BAM, that is solely con-
cerned with publishing and distribut-
ing books about music, representing
the BBC and Penguin Books, among
others. Music Sales has subsidiaries
in Australia, the U.S. and many other
territories.

Of the takeover, Wise says:
*‘Campbell Connelly has a great cata-
log. And there’s been a strong revival
of interest in its standard titles, a cur-
rent chart example being ‘A Rockin’
Good Way,' the duo success for Sha-
kin’ Stevens and Bonnie Tyler. Now
Music Sales becomes a more rounded
company, picking up royalties direct
from record sales and music
performances.”

Secrecy over the actual purchase
price has been pledged by Music
Sales, Campbell Connelly trustees
and the bank involved in the transac-
tion. The CC trustees are Reginald
Munns, who joined in 1936 as finan-
cial and administration chief, and

ement is that it recognizes a factor
that had not been given recognition

in the Green Paper: that there was a

need to give ‘“uplink” protection
where direct broadcast satellites are
concerned.

He added, though, “We are not
sure that what is in the Bill will actu-
ally achieve the stated objective.
Moreover, what the Bill does not do
is to regulate the situation as regards
point-to-point satellites where signals
are destined for public reception ei-
ther by being picked up by a ground
station and broadcast to another ter-
ritory or transmitted by cable.

“It is particularly important that
copyright owners should be able to
control the use of their work right
from the start of the process, espe-
cially where it is at that stage that the
revenue is generated and There is no
prospect of getting adequate remu-

(Continued on page 64)

=LAST BIG U.K. INDIE

'Sold To Music Sales|

By PETER JONES

lawyer Leon Morgan. They ran the
company along with managing direc-
tor Roy Berry, who has been with the
firm since 1948.

The company pedigree goes back
to 1925, when the songwriting team
of Jimmy Campbell and Reg Connel-
ly set up the operation to handle rev-
enue from their first international hit,
“Show Me The Way To Go Home.”
Connelly died in 1963.

There are 15 subsidiaries within
the Campbell Connelly operation, in-
cluding Cinephone, Dash, Glendale,
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Photo by Brad Elterman
MICHAEL MANIA—Famous admirers pay tribute to Michae! Jackson for re-
ceiving the Award of Merit at the 11th annual American Music Awards in
Los Angeles (story, page 34). Pictured from left are Kenny Rogers, Jack-
son, Diana Ross, Barry Manilow and Jackson’s producer, Quincy Jones.

Delsener Pacts With
New Jersey Venue

By LEO SACKS

NEW YORK—Concert promoter
Ron Delsener i1s expected to make
*some radical changes” in the wake
of his new pact with the Garden State
Arts Center in Holmdel, N.J.

Delsener met last week with
George Zilocchi, the deputy execu-
tive director of the New Jersey High-
way Authority, which administers
the Arts Center, to discuss the feasi-
bility of corporate sponsorship for
the series of shows he will stage this
summer at the facility, which seats
5,100 under its roof and 4,500 on its
lawn.

Delsener, who will be paid a flat
fee of $35,000, was hired by the
Highway Authority despite a court
challenge by Stage One Entertain-
ment, a concert promotion firm
based in Elizabeth, N.J., which main-
tained that the agency acted illegally
when it failed to entertain bids on the
promotional contract. However,
Judge Richard Cohen of Middlesex
County Superior Court ruled Jan. 13
that Delsener’s contract with the
Arts Center was for professional ser-
vices and was not governed by the
bidding rules that bind the Highway
Authority.

The Arts Center, which staged 59
rock and pop shows and six classical
concerts last summer, dropped its in-
house booking department when Da-
vid Hart resigned in November. At
his meeting with Zilocchi, Delsener
proposed that the facility eliminate
its multi-tiered pricing system in fa-
vor of perhaps two ticket categories.

Prices last year ranged from $7 to
$25.

Should the Arts Center approve a
corporate sponsor, Delsener has
some specific ideas. “If they say they
want beer, my first choice will be
Miller Brewing,” he says. “And if
they want soda, I'll go to Dr Pepper.
I’'m loyal to those who have been loy-
al to me.”

Delsener has enjoyed relationships
with those companies over the years
through his promotions in Central
Park and at the Pier here, where he is
in the second year of a three-year
contract with the city’s Department
of Ports and Terminals.

The promoter, who will engage
some classical acts at the Arts Cen-
ter, expects to do *“‘a lot of block
booking™ this summer as the agent
for the Jones Beach and Forest Hills
Stadium venues. ‘‘Between those sites
and the Pier, we can offer top acts a
good deal,” he explains. He admits
that he is feeling the competition
from Radio City Music Hall, which
is aggressively promoting shows on
its own, but that the attraction of
summer concerts is that “‘people like
to see them outdoors.”

Delsener is in the process of re-
viewing the Arts Center’s attendance
records since 1979 in an effort to de-
termine which acts drew the best
crowds. “l want to avoid the acts
they took a bath on in the past,” he
says. “We're going to be very
careful.”

MCA Eyes Lower Soundtrack Prices

LOS ANGELES—MCA Records
has lowered the list price of its cur-
rent “*D.C. Cab" soundtrack package
to $8.98, breaking from the label’s
prior stance of pegging all sound-
track releases at $9.98.

Although the label has previously
released two country-oriented
“mini" soundtrack albums at $6.98,
MCA was among the first majors to
push full albums of film music to the
higher price point.

“I think we, like other record com-
panies, got caught up in the $9.98
syndrome for soudtracks,” explains
John Burns, senior vice president of
MCA Distributing. “There’s no real
reason why all soundtracks should be
automatically priced at that level.”

“D.C. Cab” prompted the price
move because MCA *“felt we had a
hit album regardless of the film’s suc-
cess,” Burns reports, noting promis-
ing response to separate singles fea-
turing Shalamar and Irene Cara, the

latter released by Geffen but promi-
nently featured in the film and the
MCA album release. A third track,
by Peabo Bryson, is already slated for
the next single release.

Burns adds that MCA Distribut-
ing’s experience with Motown's hit
soundtrack to *“The Big Chill,”
priced at an $8.98 list level and, ac-
cording to Burns, now beyond
850,000 units, also influenced the
new approach.

““What I think you’ll see in the fu-
ture is that we'll release soundtracks
at various price poifits,the majority of
them at $8.98,” the MCA Distribut-
ing chief says. While he allows that
some soundtracks will thus likely hit
the $9.98 level, he also sees further
development of soundtrack ‘“‘mini-al-
bums’ similar in format to those re-
leased for *‘Stroker Ace’ and “Smok-
ey And The Bandit I1.” Burns says
prices on abbreviated soundtrack sets
could be listed as low as $5.98.

WIDE-RANGING DEAL

Coke Backing Duran Duran Tour

By PAUL GREIN

LOS ANGELES—With Coca-Co-
la’s sponsorship of the upcoming
Duran Duran tour coinciding with
Pepsi-Cola’s  sponsorship  of the
forthcoming Jacksons tour, the two
leading soft drink manufacturers are
going head-to-head in bankrolling
concert tours. It's believed to be the
first time that corporate arch-rivals
have both entered the tour sponsor-
ship fray.

“People are bound to think that
this is our positioning against the
Jacksons tour,” acknowledges Coke
spokeswoman Delores Sanchez. **But
the strategy of using rock’n'roll to
reach our customers is pretty much
ongoing. Last year the Greg Kihn
Band signed with our brand Mello
Yello. We sponsored the tour, and he

did some commercials for us.”

The Kihn tour, of course, wasn't
on the same level as the Duran
Duran dates, the group's first in
North America since the album
“Rio" made them one of pop's hot-
test attractions. The trek is set to
open Jan. 30 in Calgary, with the
U.S. portion due to begin Feb. 2 in
Seattle. The tour is expected to con-
sist of about 30 dates and to close in
Miami in late spring.

While Coca-Cola declined to re-
veal how much financial backing it is
giving Duran Duran, it did make
clear that the deal is wide-ranging.
“The identification of our logo will
be pretty extensive,” says Sanchez.
“On stage there will be a full-length
red curtain with the Coca-Cola swirl,
and there will also be Coca-Cola
identification on the tickets and in all
announcements, flyers, posters and

print advzrtisements. We'll also have
the logo on the official tour T-shirts
and on vests, sweatshirts and jackets.
And we'll have an ad in the program
as well.” It's not known if Duran
Duran would be singing Coke's
praises in tv or radio spots.

Ccke and Pepsi's involvement in
the Jacksons and Duran Duran
shows, perhaps the year's two most
hotly anticipated tours, isn't the first
time soft drink manufacturers have
embraced pop music. Canada Dry
sponsored a major tour last year by
Daryl Hall & John Oates, and Dr
Pepper has had great success with a
New York concert series.

"The vouth market is very impor-
tant to soft drink producers,” says
Sancaez. Coke's Jim Rowe adds:
“Music is one way of reaching teens
and young adults. That seems to be
the strategy we're both using.”

Explosion Seen in Jazz On CDs
Labels Ready Deluge of New & Reissued Titles

By SAM SUTHERLAND

LOS ANGELES—U.S. dealers
can anticipate an upsurge in the
availability of both newly recorded
and reissued jazz recordings in the
digital Compact Disc configuration.
During the coming year, numerous
record labels, including both branch-
distributed majors and smaller spe-
cialty lines, plan to substantially
broaden their offerings in the realm
of jazz CDs.

Most dramatic is the blueprint for
hour-long jazz anthologies to be
culled from the vaults of PolyGram
Records, which signalled its goal of
adding as many as 50 unique CD ti-
tles to its current base of about 200
titles in the digital format from jazz
sources alone. That announcement,
made at a press luncheon Jan. 8 dur-
ing the Winter Consumer Electronics
Show, was pegged to two goals: ex-
ploitation of the configuration’s long-
er playing times and the conviction
that consumer demographics on ear-
ly CD hardware purchasers augur
well for jazz sales.

According to PolyGram’s Emiel
Petrone, senior vice president, Com-
pact Disc, the company’s jazz CD
anthologies could reach the market
as early as this summer.

Earlier that day, Delos Records
principal Amelia Haygood con-
firmed that the previously all-classi-
cal line would be branching out into
jazz as part of its CD effort. “We
think it’s time to enter the jazz field,
so we're leading off with names we
feel are appropriate to our likely au-
dience,” she noted. Artists expected
to release Delos recordings in the CD
format include Joe Williams, Red
Holloway, Ray Brown and Mavis

AGAC In Nashville
Plans Song Critiques

NASHVILLE—The American
Guild of Authors & Composers/The
Songwriters Guild is launching a se-
ries of song critique sessions here for
member writers.

Sessions will be held on the fourth
Monday of every month from 7-9
p.m., moderated by Tony Falzano of
AGAC. Harlan Howard, composer
of such country standards as 1 Fall
To Pieces,” “Busted” and *‘Heart-
aches By The Number,” will lead off
the program on Jan. 30. Members are
advised to call AGAC's offices in
Nashville to register for the critiques.
Attendance is free for Guild member
writers.

www.americanradiohistorv.com

Rivers.

Meanwhile, CES also witnessed a
new line of jazz cassette product from
Sine Qua Non, which will follow lat-
er this year with CD versions. The
company's Seven Star chrome jazz
cassettes are being produced using
BASF chrome running masters and
Chrome II formulation cassette tape.
Recordings are being licensed from
Choice, Contemporary and M&K
RealTime Records.

The company plans 15 titles in its
budget cassette line’s first release.
Compact Disc releases from the Sev-
en Star catalog will follow in March,
with Matsushita to press the first sev-
en titles.

Also planning its Compact Disc
entry is GRP Records, which has
contracted with JVC to produce its
digital disks. GRP claims that only
true digitally recorded and/or mixed
masters will be transferred to the CD

format, as typified by its first three
releases, “‘Dave Grusin & the N. Y./

L. A. Dream Band,” the Glenn
Miller Orchestra’s “In The Digital
Mood,” and *“‘Little Big Horn” by
Gerry Mulligan. The first two were
digitally recorded, while the Mulli-
gan set was mixed to two-track digi-
tal from its first generation multi-
track master.

Meanwhile, engineer/producer
Tom Jung will shortly begin shipping
the first titles on his Digital Music
Products (DMP) line, created ex-
pressly for the CD format. Jung has
been recording various fusion and
jazz acts using two-track Mitsubishi ~
digital gear; his programs are all
roughly an hour in length. Jung’s
DMP operation, based in Scarsdale,
N.Y., has released several titles on
cassztte, but CD is reportedly his
principal thrust.

__Executive Turntable

Record Companies

Adam Ritholz is appointed director of business aifairs for CBS Records Inter-
national, based in New York. He was with the law firm of Grubman, Indursky
& Schindler. In CRI's London office, Peter Bond is named vice president of
Asian and African operations. He was CRI's vice president of business develop-
ment for CR1 in New York . .. Capitol Records several appointments in New
York. Doreen D’Agostino is upped to national progressive promotion manager.
She was East Coast manager of press and artist development, a post now filled
by Nancy Farbman, who was assistant to the vice president of East Coast a&r.

Carol Tatarian moves up to press coordinatcr. She was Northeast advertising
coordinator. Tony Caronia’s duties as director of Capitol's East Coast classical
operations are expanded to include administration for the label's New York of-
fice. Finally, Debbie Carmody is appointed cffice services manager. She had
held the same position for a telecommunications firm.

Larry Yasgar is promoted to vice president cf singles sales and production for
Atlantic Records in New York, while retaining his title as director of the label’s
dance music department . . . PolyGram Recorcs, New York, ups Dennis Jordon
to sales administration manager. He was assistant sales administration manager
... Jeff Blake is promoted to creative/marketing services VP for Sparrow Rec-
ords in Canoga Park, Calif. He was marketing services director.

Randall Reeder is named senior vice president of the newly formed Recovery
Records in Dallas. He was vice president of Showco there . . . Rusty Hamilton
joins Solid Gold Records’ newly opened New York offices as promotion and
marketing manager. She was head of the Thunder Productions management
firm . . . Julie Bearden, Norma Moreno and Geri Sulkoski are all upped from
staff spots to supervisors at Atlantic and Elektra's accounts payable department
in New York. In addition, George Gotsulias moves up to director of accounts
payable from manager, also in New York.

Video/Pro Equipment

Jerry Sharell is named senior vice president for MCA Home Video Distribu-
tion, based in Los Angeles. He was senior vice president of MCA Records-
... Warren Lieberfarb is upped to executive vice president and general manag-
er, worldwide, for Warner Home Video in Las Angeles. He was vice president
and general manager of domestic operations . . . William G. Barker Jr. is named
senior vice president of finance and administration for CBS/Fox Video, New
York. He was vice president and chief financial officer for the division.

(Continued on page 76)
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AN FOGGE | RER
WMV D DNSES AT WA LS

Eight new songs from Dan Fogelberg.
Featuring the hit single,“The Language Of Love:
On Fuil Moon™/Epic’Records and Cassettes

Produc=d 3, Dan Fogeiberz with Ma-ty Lewis. *Full viloon'3s a trademark of Full Mocn Productions
Manegemzrt: Frent Line Nianagement, 3044 Melrase Averue, LosAngeles ZA 90069 Epic,'@é are rademarks of CBS Inc. ® 1984 CBS Inc.
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News

By PAUL GREIN

This is the first in a five-part series
on the Grammy nominees for best
new artist.

LOS ANGELES—Most of this
year's nominees for best new artist
have striking visual identities—
Culture Club, Eurythmics, Musical
Youth. But the Montreal-based
quartet Men Without Hats has al-
most no visual identity at all. In
fact, its logo (the universal ‘“‘no”
symbol overlayed on a man’s head)
has been more widely disseminated
than a photo of the act.

Men Without Hats' low profile is
part of manager/producer Marc
Durand’s strategy to stress the mu-
sic rather than the image. “‘I don’t
& want to rush into it,” Durand says.
“Unlike Culture Club, Men With-
out Hats’ appeal isn’t centered on
how they dress and their makeup.
There won’t be any Ivan dolls on
the market soon.

‘“We don't want to become a
Duran Duran, either. We won’t do
posters and layouts for magazines
like 16. We won'’t try to sell any-
thing outside of the music.”

According to Durand, the cover
of Men Without Hats’ upcoming
second album, tentatively titled
“The Dance Of Life,” will feature a
graphic rather than a photo of the
band, as did the cover of the
group's first album, the gold
“Rhythm Of Youth.”

BEST NEW ARTIST NOMINEE

Men Without Hats—Or Image

*‘The marketing was centered
around the logo more than any-
thing else,” Durand says. ‘‘Faces
are irrelevant for a group that’s not
known. Besides, when the band
isn’t really known, there are a lot of
changes in personnel so you always
have to come up with new photos.
Doing marketing of the band
around the logo, you're able to
change members without having to
change posters all the time.”

While Durand likes to be me-
thodical about laying the proper
foundation for a band, he acknowl-
edges that the overnight success in
the U.S. of Men Without Hats’ sin-
gle “The Safety Dance” didn't al-

e

low for a lot of advance planning.

“‘In the States I don’t know
what’s going to happen,” Durand
says, “‘but in Canada we have a very
good base. In Germany and Aus-
tralia, we also had time to establish
a good base. But England was like
the U.S.—even worse—because
bands come and go there so fast you
can’t tell.”

Specifically, Durand is disap-
pointed that Men Without Hats
have a bit of a novelty image in the
U.S. because of their identification
with “The Safety Dance.” “In Can-
ada there was a lot of AOR airplay
for the track ‘Living In China,’ so
in Canada the perception of the

(Continued on page 38)

Distribution: Software Firms Split

Electronic Systems Provoke Mixed Reaction At CES

By FAYE ZUCKERMAN

LAS VEGAS—The launch of two
new electronic software distribution
systems at the Winter Consumer
Electronics Show has major home
computer software firms divided over
whether to support such devices by
contributing their software titles.

Creative Software’s Elliott Dahan
praises electronic distribution, calling
it the “wave of the future.” Such
companies as Broderbund and Spin-
naker, however, have chosen not to
support it.

In essence, the new electronic dis-
tribution (or teledelivery) systems are
kiosks that copy desired software ti-
tles onto blank media. It usually
takes a few seconds to make a copy
and print out instructions.

W.M. Hawkins, president of San
Mateo, Calif.-based Electronic Arts,
dismisses the approach as *“‘hocus-po-
cus.” He adds that the economics of
these systems “do not really add up.”

Generally, the cost of electronic
distribution is high. New entry
Xante, based in Oklahoma, charges
$15,000 for its kiosk and about
$3,000 for blank media. Additional-
ly, retailers incur telephone costs, as
the software is downloaded through
phone lines.

Bob LefT, president of Softsel Com-
puter Products, the largest software
distributor, estimates that entry into
the software merchandising area
could cost a record store about
$10,000. “That is if they bought
about 100 titles for four different sys-
tgms,” he explains.

“Putting these machines in a retail
outlet legitimizes a concept that
could eventually be detrimental to re-
tailers,” he continues. “Once the idea
catches on, what would stop these

companies from going directly to the
consumer by setting up a kiosk in a
shopping center, or even going direct
to the home?”

A computer software vending ma-
chine is exactly what Nolan Bush-
nell’s new company, Cumma, exhib-
ited at the show. The president of the
Sunnyvale, Calif.,, company, Tom
Cracraft, plans to set up the vending
machines in retail outlets for test
marketing.

One major reason for retailers to
take on such systems is that inven-
torying is done through the electron-
ic system, which, for now, offers
breadth of product.

Software makers, including Epyx,
have opted to participate in electron-
ic distribution test markets in order
to be part of a new field that might
burgeon into a viable scheme. But,
Michael Katz, president of Sunny-
vale-based Epyx, cautions that these
systems negate good marketing ef-
forts and compress profit margins.

Market researchers predict that te-
ledelivery will be a $10 billion busi-
ness by 1990. According to Gary Ar-
len, a researcher based in Bethesda,
Md., teledelivery efforts planned by
Romox, Coleco, Atari, Activision
and Warner underscore the potential
magnitude of this business.

Paul Terrell, chairman of Romox,
one of the first electronic distribu-
tors, says he is pleased to see some
competitors. “Finally, people per-
ceive me as legitimate,” he says.

Romox charges retailers about
$5,000 for its machine. It has been
successfully test marketed in Tower
Records since the fall.

Another electronic distributor, PC
Telemart of Fairfax, Va., offers a
software selection in excess of 30,000

titles. The customer chooses a pro-
gram and PC Telemart has it deliv-
ered the following day.

In Aurora, Colo., electronic dis-
tributor Software Distribution Net-
work has initiated a drive to solicit
contributions from third-party soft-
ware vendors. The Colorado compa-
ny provides retailers with duplicating
machines to allow for the copying of
their titles.

Softyme, a division of Tymshare,
has started test marketing a kiosk
which, like thé Romox machine, will
download software into a terminal
for duplication.

Compact Disc Group
Unveils 1984 Plans

By SAM SUTHERLAND

LAS VEGAS—Compact Disc
Group member companies will in-
crease cross-marketing ties during
the coming year, with joint cam-
paigns touting the new digital disk
technology to both retailers and
consumers.

Meeting here during the Winter
Consumer Electronics Show, CDG
representatives revealed a number of
research and promotion programs
planned for the coming year (Bill-
board, Jan. 21). Among the projects
planned:

e CD Sales Centers, to be devel-
oped as generic retail software dis-
plays, will be tested in conjunction
with Deijon, a display firm, at rec-
ord/tape and audio hardware dealer-
ships in six markets. A key goal will
be validation of open display tech-
niques for the costly optical disks.

® Inauguration of a bi-monthly
group newsletter, covering new re-
leases in both CD hardware and soft-
ware, sales promotions, radio expo-
sure and other news, will replace the
CDG’s previous new release
mailings.

e The group will play an active
role at the upcoming NARM Con-
vention in Hollywood, Fla., slated for

March 23-26. Planned are a CDG
overview on the new industry; indi-
viduzl presentations to retail, rack
and one-stop attendees, and a com-
prehensive software/hardware dis-
play.

® CBS Records will underwrite an
extensive consumer attitude survey,
utilizing warranty card information
and guest lists from CD promotional
galas supplied by hardware manufac-
turers to develop a consumer panel.

e Statistics on imports of CD play-
ers and disks, compiled by an inde-
pendznt accounting firm from confi-
dential data supplied by manufac-
turers, will form the basis for a CD
information service.

® Generic CD retail window dis-
plays will be offered to record/tape
and audio hardware stores to attract
consumers to instore demonstrations.

® A locked Compact Disc display
case afferding full view of product
packaged in the basic Philips jewel
box will be created by Deijon for ac-
counts needing to maintain tighter
security.

e WEA, CBS, PolyGram and Sony
are expected to unite in at least one
major promotional effort.

e A major Compact Disc push is
projected for Chicago and New
York, its conclusion to coincide with
the Summer CES.

PolyGram Maps Expanded
CD Distribution Efforts

LAS VEGAS—Substantial catalog
growth and expansion of distribution
efforts are key features of Poly-
Gram’s Compact Disc marketing ef-
forts in the months ahead. During a
presentation made at the Winter
Consumer Electronics Show here on
Jan. 8, key PolyGram executives con-
firmed their selective U.S. distribu-
tion policy will be replaced by full
distribution to all current PolyGram
accounts over the next two months.

According to Emiel Petrone, Poly-
Gram's senior vice president. Com-
pact Disc, for the U.S., the Compa-
ny's present list of about 200 CD
titles will more than double, perhaps
reaching 500 by the end of 1984.

One likely spur to catalog growth
will be the company's expected move
into longer, CD-only anthologies ex-
ploiting the digital disk’s longer play-

ing times. Petrone and European CD
marxeting chief Hans Gout note
plans for a line of special jazz compi-
lations, numbering about 50 titles,
which they say could reach stores by
mid-year (separate story, page 4).
PolyGram is also planning its first
simultaneous release for Compact
Disc, LP and cassette for this Mon-
day (23), when the label releases its

new John Lennon/Yoko Ono
package.
During the presentation, Poly-

Gram officials also claimed that their
timetable for the new configuration’s
emergence as the dominant format
has been pushed ahead. Originally
predicting that *‘black vinyl would
disappear in about 15 years,” the
company now believes CD accep-
tance could hasten that development
by five years or more.

Chartbeat

Van Halen Gets ‘Jump’ On Competition

By PAUL GREIN

Van Halen virtually explodes on
this week’s pop charts. The band’s
new album, ‘1984, debuts at num-
ber 18, and its smash single *Jump”
leaps to number 20 in its third week
on the Hot 100.

Van Halen's spiraling success over
the past six years is underscored by
the fact that each of its six albums
has debuted at a higher position than
the one preceding it. “Van Halen”
debuted ,at number 149 in March,
1978; “Van Halen II" at 46 in April,
1979; *“Women And Children First”
at 35 in April, 1980; “Fair Warning”
at 26 in May, 1981 and “Diver
Down” at 24 in May, 1982.

There are other points of interest
in that release pattern. Despite Van
Halen's superstar status, it has never
entered the high-powered fall release
competition, seeming to instead pre-
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fer first and second quarter releases.
And unlike some platinum acts, the
band has maintained a steady flow of
product, releasing six albums in less
than six years.

“Jump™ is the band’s fastest climb-
ing single to -date. It’s only the
group's third single to crack the top
20, following “Dance The Night
Away” (#15, 1979) and “(Oh) Pret-
ty Woman" (#12, 1982). It also
brings the group's own songwriting
back to the forefront. Most of Van
Halen's biggest hits over the years
have been of oldies. Besides Roy
Orbison’s “Pretty Woman,” the
group has reached the top 40 with
treatments of the Kinks’ *“You Really
Got Me” and Martha & the Vandel-
las’ *‘Dancing In The Street.”

“Jump,” which has Van Halen em-
bracing synthesizer for the first time,
is almost certain to become the
group’s first top 10 hit, and may even

become a No. 1 record. **1984” also
has a shot at becoming Van Halen’s
first No. 1 album. The band’s highest
charting album to date, ° Diver
Down,” peaked at three.

* ok Kk

Bzlle’s Back: Patti LaBelle’s “If
You Only Knew" moves up to No. |
on this week's black singles chart, be-
coming the second No. 1 of her 21-
year chart career. LaBelle’s “‘Lady
Marmalade,” in 1975, was the first.

“If You Only Knew” is also the
first No. 1 black hit for Philadelphia
International Records in nearly five
years. The label collected 17 No. |
black hits between the O’Jays’ **‘Back
Stabbers™ in September, 1972 and
McFadden & Whitehead’s *‘Ain’t No
Stoppin’ Us Now" in June, 1979, but
had fallen into obscurity in recent
years. Label founders Kenny Gamble

(Continued on page 74)
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David Bowie’s ‘Serious Moonlight' Tour of Australia and New Zealand

L o « eclipsed all previcus concert attendance records Down Under.
*More thaf 30,000 geople attended the final Australasian concert in Auckland.
. _~* That’s the single biggest concert ever in the Southern Hemisphere.

. In fact, the audience outnumbered the fifth largest city’in New Zealand.
8 ' ¥ Many thanks, David.and everyone concerned.
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Melbourne: Comedy Theatre, 2_’40 Exhibition St., Melbourne VIC 3000. Phone: (03) 6623
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NOT ONLY DO WE LOOK
AND SOUND GOOD...

CERTIFIED AND TESTED

'

fm.m‘ﬂ

MIDZ HD

i W‘SECTORED/DOUBLE SIDED/ HIGH DENSITY./ DOUBLE TRACK/SETP!

maxell.swzur 120

maxell. xLs|

S maxell 120 + 604

WE LISTEN GOOD T0O.

To Maxell, performance also means responding to your
needs. Llstemng to your support requirements. And pro-
viding them.

The famous quality of Maxell audio and video tape,
floppy disks and batteries is more than matched by the
retailer support you ask for—and get.

Packaging. Pricing. Merchandising. Promotions. PO.P

All this responsive help, plus powerfully tuned-in adver-

tising, give you the programs

and the products that |

prove listening really pays off. m aXE l l ®
For both of us. ITSWORTHIT
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same period in 1982.

$1.40 to the pound sterling.

reductions initiated last year.”

piracy.

% creasing synergy between them.”

SIX-MONTH REPORT:

Thorn EMI Profits Rise

LONDON—Thorn EMI has reported a trading profit of £197.5 mil-
lion ($276.5 million) on a turnover of £1.3 billion (around $1.8 billion) in
the six months ended Sept. 30. This compares with a profit of £159.7 mil-
lion (3223.6 million) on a turnover of £1.2 billion (3.7 billion) for the

After providing for higher depreciation charges and lower interest 3
costs, pre-tax profits were £55.8 million ($78.12 million) compared with
1982’s £27.6 million ($38.64 million). Profit after taxation was £30.3 mil-
lion (342.4 million). All figures are calculated on an exchange rate of

In reporting the results, the group’s directors point out that the signifi-
cant improvement in the half-year profits has to be considered in the con-
text of the poor results posted in the first half of fiscal 1983, when trading
conditions in the U.K. and U.S. were particularly depressed.

The report notes that the music business in the U.K. showed improved
results and Capitol Music in the U.S. *‘continued to benefit from the cost
The improvements, however, were partial-
ly offset by lower aggregate profits following losses in previous years.

Sales of prerecorded videocassettes increased internationally, the re-
port notes, and the U.K. market benefited from a significant reduction in

Many of Thorn EMI’s companies are involved in various areas of cable
television in the U.K. Of the 11 pilot project licenses granted, the group
§ has been awarded two franchises and has an interest in a third. $
The report concludes: “This and developments in other markets con-
tinue to emphasize the range of longer-term opportunities in the twin ar-
eas of home entertainment and high technology engineering and the in-
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7,000 PARTICIPANTS IN CANNES

New Optimism At 18th Midem

CANNES—French minister of
culture Jack Lang was scheduled to
officially open the 18th Midem here
Monday (23) with a tour of the Palais
des Festivals, visiting some of the 250
stands.

With close to 7,000 participants
representing around 1,400 compa-
nies, Midem 1984 reflects the steadily
growing revival of the international
music industry’s fortunes.

This year's event was scheduled to
kick off Sunday (22) with a presti-
gious opening gala at which Herbie
Hancock, Joan Baez, Spandau Ballet,
Mort Shuman and Nicoletta were
billed to appear. The show was to be
covered by French television.

Set to appear in subsequent galas
were Bananarama, the Belle Stars,
the Greg Kihn Band, Nena (from
West Germany), Paul Young, Gaze-
bo, and, for the first time outside
Germany, an edition of the German
television pop show ‘‘Rockpalast”
featuring Van Morrison and the
Richard Thompson Group.

Switzerland Called CD Leader

EMI Chief Mampell Says Market Is Europe’s Hottest

By PIERRE HAESLER

ZURICH—Switzerland is shaping
up as Europe’s hottest market for
Compact Disc, according to Peter
Mampell, EMI managing director
here. Software sales are booming,
hardware prices are already falling,
and retail outlets are fighting to get
enough supplies to meet demand, he
says.

“I believe this country’s per capita
1983 CD sales will prove the highest
in Europe,” claims Mampell. *‘As a
company, we lost out through not be-
ing in a position to supply software
right from the beginning: sales during
those first few months were over-
whelming even compared with other
Européan markets.

“It once again goes to prove the
enthusiasm of Swiss consumers for
new technologies, and also the con-

siderable proportion of their high per
capita incomes that they are prepared
to spend on recorded music.”

By year’s end some hardware
prices had dropped below $500, and
Mampell predicts an even greater
boom in 1984 if the drop continues.
Disks sell here at $16 for rock and
pop material, $20 for classical titles.
The latter comprise a large slice of to-
tal CD sales; classical music tradi-
tionally accounts for around 20% of
overall Swiss record sales, and CD
prices, though higher than those for
black disks, are apparently no
deterrent.

In addition to CD, the debut last
November of Switzerland’s first sev-
en privately owned radio stations has
given a hefty boost to the local record
industry, with government-run SRG
also launching a new Third Program

Midem Debut For
Delta Music Ltd.

CANNES—A US. investment
group, said to have a successful back-
ground in the field of backing theatri-
cal ventures, is represented at Midem
here launching a new publishing con-
sortium, Delta Music Ltd., based in
London.

The parent company, Delta Con-
solidated, a financial holding organi-
zation registered in Panama, com-
prises three major investors, two
based in Florida and the other in
Texas.

Andrew Blair, a member of the
Delta team in Cannes, says: “The
group has long been keen to move
into the European music scene and
work out of a London base. It feels
that the U.S. music business is well
supervised by the majors and multi-
nationals, but that Europe is open to
a new dynamic and creative manag-
er, able to provide greater flexibility
of action than the big boys.

“Group representatives have stud-
ied the European and U.K. situation
for the past year and found a growing
demand among composers and per-
formers for a more personal kind of
management,” he continues. ‘“Now
the initial Delta founderuansmber

team has been set in London. There’s
a minimum $1 million available for
product buying, assuming the acqui-
sitions are right.

“It's basically a music publishing
idea, but it will cover other areas.
The investment group members are
maintaining a low profile at this
stage, but representatives are coming
over in mid-Midem.”

Already working from the London
office are: Charlie Crane, former cre-
ative manager of ATV Music in Lon-
don; Dennis Sinnott, previously EMI
Publishing head of copyright; former
Southern Music executive Giles
Blair; and Pete Brown, ex-manager
of rock group Queen and later with
his own Talkback Management firm.
Delta is working out of Brown’s Car-
naby St. office until new premises are
refurbished in nearby Beak St.

Says Andrew Blair: “We're here to
start building a wide catalog range
for worldwide promotion. But the
first diversification will be cable and
video production, and we're setting
up special division to work on video
copyrights for promotion in the un-
derexploited but potentially highly
lucrative overseas markets.”

on which new music for young audi-
ences is prominently featured. “We
welcome the beginning of competi-
tion in the broadcasting sector,™ says
Mampell, *“‘and we are especially
pleased to hear the government-
owned DRS 3 offering an attractive
program.

“Of course, two months of opera-
tion is not enough to register any spe-
cific sales trends influenced by air-
play of particular product,” he goes
on. “But what we can say is that the
influence of foreign stations like Sud-
westfunk from West Germany or
OE3 has definitely faded, and that in-
creased exposure will make it easier
for us to make or break new product
and artists in this market.

“On the other hand, we have to
fear that cassette sales will suffer be-
cause of more car drivers listening to
local radio programs, while home
taping may well increase again. One
station is actually playing whole al-
bums and inviting listeners to tape
them, which not only violates copy-
right but damages the industry con-
siderably. The enlarged singles and
albums charts broadcast each week
also encourage home taping.”

EMI has made no drastic changes
in its promotion policy, Mampell
says. *‘Swiss consumers still respond
best to tv programs, and the numer-
ous promo videos shown on tv are
among our most important promo-
tional vehicles, though we still need a
copyright agreement for them.”

But while Swiss record companies
still compete actively for market
share, soaring costs have forced them
into an alliance of rivals on promo-
tional matters, and late last year they
jointly underwrote the $250,000 cost

CBS Austria Reports
11.5% Sales Upturn

VIENNA-—CBS Austria has post-
ed an upturn of 11.5% in record and
prerecorded cassette sales for the fis-
cal year November, 1982-October,
1983, compared with the previous 12
months, according to a report being
readied here.

The monetary value upturn for the
same period was 42% compared with
the previous year.
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Midem this year is also character-
ized by its largest program of semi-
nars and conferences to date. On the
agenda: a meeting of the CISAC ex-
ecutive bureau; an international law-
yers’ meeting, with a special presen-
tation on how to negotiate
international record licensing agree-
ments; a meeting of the International
Music Publishers’ Assn.; and, in the
context of the classical segment of
Midem, a presentation of the best

television music productions of the~

decade by the International Music
Center of Vienna.

Another major attraction of this
year’s Midem Classique is the Euro-

pean premiere of Minotti’s children’s
opera “The Boy Who Grew Too
Fast.”

The classical sector, reintroduced
at Midem last year, has attracted
around 100 companies and is set to
present 18 concerts and run 15 press
conferences and 18 seminars during
the week. A total of 80 classical labels
from 17 countries are represented,
accordiong to Midem statistics.

A major innovation this year is the
international radio programming
seminar and market.

Full reports of the principal activi-
ties at Midem will appear in next
week’s Billboard.

‘War Of Worlds’ Vidgame Due

LONDON—Jeff Wayne's “War
Of The Worlds™ concept, which in
LP/cassette form has sold more than
four million units worldwide and not
been out of the U.K. top 200 since its
release in 1978, is to become a com-
puter, video and arcade game.

The game, which will carry the
same title, is set for release by mid-
March. It’s expected to sell through
record stores as well as in specialist

computer/video game outlets. The
game version is being written by Lon-
don-based Computer Rental Ltd. and
will be available at first for Oric and
Spectrum hardware. It will later be
marketed for Commodore 64, Drag-

on, Electron and BBC Model B
computers.

The arcade version will be part of
Wayne's involvement in the multi-
million-pound Wonderland fun park
project, modeled along the lines of
Disneyland, in the Midlands. There
will be a **War Of The Worlds™ area
of the theme park, with Martian war
machines housing concert venues of
mixed audience capacities.

*“This is a unique move,” Wayne
says. “We’re using the theme of the
book, the graphics involved in the al-
bum package and special musical
sounds and phrases from the records,
all linked into a sophisticated video
game.”

Two of New York’s classic restaurant’s. .,

..Now have a seafood match.

OCean Lh}b

m

On West 58th St., bet. 5th & 6th,
Open 7 days ‘till midnight, 371-7777
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Commentary

The Record On Home Taping

By IAN THOMAS

Jack Wayman of the Consumer Electronics Group and the
Home Recording Rights Coalition claims that “neither the re-
cording industry nor Hollywood can show that home taping or
rentals have caused any harm” (Commentary, Jan. 14). This
statement is simply not borne out by the facts.

Despite the U.S. Supreme Court decision last week on video-
taping, which found that the use of VCRs for time-shifting home
viewing has not caused copyright owners demonstrable hanp,
developments since the filing of the original “Betamax” case in
1976 indicate otherwise.

The court’s decision is not one which we at IFPI welcome, but
I am nevertheless encouraged to note that in the majority opin-
jon it is stated that “it is not our job to apply laws that have not
yet been written,” and suggested that “Congress...take a fresh
look at the issue.”

In a survey conducted by Warner Communications (WCQD), it
was shown that in 1980 over $600 million worth of blank tape
was used by some 39 million people to bring over $2,850 million
worth of music—and other professional entertainment—into
their homes. This is a measure of the loss caused by unautho-
rized copying to authors, composers, film and record producers,
performers and others, and is thus a measure of the harm caused
by this activity. )

The same survey found that the most common reason given
for private taping was “so I don’t have to buy it.” In other
words, if private—or ‘“home”—taping wasn’t possible, consum-
ers would be spending hundreds of millions of additional dollars
on records and prerecorded tapes.

In another survey, prepared for the Recording Industry Assn.

“The fact is that private copying is today no longer a harmless
affair. It inflicts enormous damage upon creators, performers
and producers of phonograms and videograms. It has been esti-
mated that the loss caused to the British phonogram industry in -
: U Sy 1980 amounted to £200 million
(about $300 million). Surveys
- made in Japan have shown that
*hit’ music is copied privately
. four or five times as frequently
' as the corresponding disks are
bought. Statistics from the Fed-
eral Republic of Germany indi-
I, cate that writers and composers
. alone are suffering an annual
loss of royalties amounting to
: some DM 80 million (about
$28.5 million).

“For the performers there is
even more at stake. For them it
is not only a matter of a loss of
residual payments or royalties which they would receive in re-
spect of the sale of phonograms or videograms, but their profes-
sion itself is endangered.”

In the face of these statistics, for Mr. Wayman to claim that
“the recording industry”’ cannot ‘‘show that home taping...(has)
caused any harm” is either willful disregard of the facts or short-
sighted self-interest.

The effect of private copying on the film industry is also well
documented. In a report issued by the MPAA entitled “Video-

‘A To-yalty on blank tape & record;'ng hardware won merely
recompense right holders for the copying of their work’

of America (RIAA), consumers were asked if they would have
bought the record or prerecorded tape if they had not been able
to copy it. Their responses were aggregated to determine the
numbers of albums, singles and prerecorded tapes they would
have purchased had they not copied.

The total lost sales due to private taping, according to this sur-
vey, was 324.7 million albums.

Both these surveys were, of course, commissioned by the re-
cording industry. But both were carried out by independent or-
ganizations using standard polling procedures: by National Ana-
lysts, a division of Booz, Allen & Hamilton Inc., in the case of
the WCI study, and by Audit & Surveys in the case of the RIAA
report. The WCI data was based on 2,370 face-to-face inter-
views, the RIA A report on a sample of 1354 consumers who had
tape recorded material in the past 12 months.

In a submission to the Senate Committee on the Judiciary on
April 21, 1982, the RIAA quoted Dr. Alan Greenspan, who esti-
mated that the amount of revenue lost to the recording industry
in 1981 as a direct result of home taping was approximately $900
million.

Dr. Greenspan also noted the practical effect these lost sales
have had and will continue to have on the recording industry:
“For economic incentives to work appropriately, property rights
must protect rights of capital assets whether in physical or intan-
gible form. Home taping has resulted in severe economic damage
to the owners of copyrights in sound recordings and musical
compositions.”

Finally, from the standpoint of the performers, the Interna-
tional Federation of Actors and the International Federation of
Musicians in 1982 released a joint statement. It said, in part:

cassette Recorders & the Law of Copyright” it was stated that
“the delicate economics of motion picture and television pro-
gram production are jeopardized by the proliferation of uncom-
pensated home video recording. This results in harm to produc-
ers large and small, to artists and creators, to engineers and
laborers...to all who depend upon the protection of copyright for
their livelihoods.”

The remedy sought by IFPI is not a “tax,” as Mr. Wayman re-
fers to it, but a royalty—on recording hardware and software—
which is, quite obviously, an entirely different thing. A tax is
paid to the state and used for whatever purposes the state de-
cides. A royalty is an entitlement, and it is paid to those whose
work is being used—in this case to the writers, performers and
producers.

A royalty on blank tape and on recording hardware would
merely recompense right holders for the copying of their work,
as does a royalty paid on the purchase of an album or prerecord-
ed cassette. It is not outlandish to argue that a right holder—a
writer or performer or producer—should be compensated in this
manner: That is the principle of copyright.

The view that the hardware industry can prosper without soft-
ware is self-evidently short-sighted. Ultimately, recording equip-
ment manufacturers are dependent for their sales on the supply
of sufficient recordings to play on the machinery. This pre-sup-
poses a healthy, energetic and expanding software industry. In
the present circumstances, with home taping eroding the founda-
tion of the recording industries, this is no longer the case.

Ian Thomas is director general and chief executive of IFPI, the
International Federation of Phonogram & Videogram Producers.

The Simple Approach

At times, the legal aspects of a matter overshadow
its simple nature. Take the question of using blank
tape to record copyrighted material. While | do not
use blank tape for this purpose, | did listen to a
tape sent to me by a friend who recorded songs
from his favorite artists' albums. As | listened on
my low-quality car stereo, | must admit it made me
sit up and take notice. The quality of the tape's
sound was definitely better than prerecorded tapes .
| buy.

to new lows
shamelessness.

While the legality of this issue is important, it
should be recognized that the quality of a record-
ing actually “buys” the listener. Maybe it's time
for recording artists themselves to sit up and take
notice. shudder to think.

Denise lanca
Music Director, KBOP
Pleasanton, Texas

Letters To The Editor

A Matter Of Taste

We thought we had seen almost every ex-
ample of bad taste, but your Jan. 7 issue
back cover beat all others. The ad for the
new Van Halen album is not only offensive to
children and intelligent adults, but has sunk

We are angry. We are silent when you
chose to accept the tasteless and offensive
Black Sabbath “Born Again" ad, but this is
it. In a world where our children are not safe
anywhere from molesters, pornographers
and abusers, we feel someone has to take
the responsibility to say “no” to material
such as the Van Halen ad. What next? We

Connie Pappas Hillman

Constant Communications Corp.
Santa Monica, Calif.

A Call For Discretion

Day after day artists complain about their vid-
eos not being aired on various networks. Perhaps a
suggestion would help.

We send out one-hour video shows to approxi-
mately 400 college campuses weekly, and we have
to be cautious in what we send. Record companies
do their utmost to get the videos distributed and
played, but then it's up to the networks to pick and
choose. But how can we send out a video full of
sex and violence to four million students? | find it
increasingly difficult to say yes to distributing vid-
eos that are fulf of suggestive moves, clothing, etc.

exploitation  and

With all the costs of producing these videos, |
should think record companies would use a little
more discretion in costumes and acting.

Maria R. DePaul
Rockworld Marketing Corp.
Albany, N.Y.

Carol D. Sidlow

Articles and letters appearing on this page serve as a forum for the cxpression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Amy Grant’s “Age To Age” debuted at
No. 1 in June of 1982. It is still No. 1 more than
a year-and-a-half later.

And now, after a Grammy Award, three Dove
Awards, and virtually every award possible for a

gospel album ““Age To Age’’ has achieved gold status.
It is the first album by a solo Christian artist to do so—
and it’s still winning people as well.

Amy Grant’s “Age To Age.”
Timeless. Now more than ever.

Now most of all . ..

Produced by Brown Bannister WORD
‘nllJl'l‘h, Management by Blanton/Harrell & Associates DISTRIBUTION
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Polveram Records
and

Polvdor International
present

John I .ennon and

Yoko Ono«

oko Onos

“Milk and H %

Vhlk and Honey
istorical collection of previously unreleased material. v
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FULL-SERVICE, ONE-YEAR DEAL

Birch, Ted Bates Agency Pact

NEW YORK-—Birch  Radio,
which will reorganize as a wholly-
owned subsidiary of parent Birch Re-
search Corp. in March, last week
signed the Ted Bates advertising
agency to a full-service contract cov-
ering a one-year period.

The deal, seen as a major boost to
Birch’s subscriber base, took effect
Jan. 1. The research firm will also
measure the New York and Boston
markets for Young & Rubicam in a
separate pact concluded earlier this
month.

“These are very significant acquisi-

tions for us,” says Tom Birch, who
takes over as chairman and chief ex-
ecutive officer of Birch Research
Corp. on March I. “We now have at
least some coverage from most of the
top 10 agencies in the country.”

Succeeding Birch as president of
Birch Radio will be David Gingold,
who is currently vice president of
sales and marketing. Under his direc-
tion, according to Birch, the compa-
ny’s sales have swelled from $250,000
in fiscal 1980 to $4 million in fiscal
1984.

Beginning with a client base of 80

Transtar Il Gets Ready
To Deliver Satellite Country

LOS ANGELES—Country-for-
matted Transtar II debuts Feb. 20,
uplinked from Los Angeles on Wes-
tar V, and operations manager Tom
Casey is in the throes of preparing for
that date.

“It will not sound like KZLA,”
notes Casey, who until last month
programmed that Los Angeles outlet,
which utilizes the Burns-Somerset
Continuous  Country  approach.
“That was very much of a rifle shot
format, closely targeted mainly for
major markets where you can stand
that much specialization.

“This will have more personality,
more breaks, and is designed to give
stations more flexibility locally. The
workings of it will be much like
Transtar’s  adult  comtemporary
format.™

Slated to do mornings is Transtar
AC personality Beau Weaver, who
will work a five-hour shift, 4 a.m. to
9 a.m. Pacific Time, followed by Ca-
sey from 9 to noon and Jason Wil-
liams, who has been at Cincinnati’s
WLTT,from noon to 4. Also signed
to do full-time shifts are former KHJ
and KLAC PD Charlie Cook, as well
as Transtar I's Greg Crawford. “And
we're looking for one other personal-
ity,” Casey says.

Transtar 11 is located in the Crock-
er Bank Building (also the home of
KIQQ and KMGG here) at Ca-
huenga and Sunset, which is also the
site of parent company The Research
Group's newly acquired syndicator,
Popular Media Products. That and
the fact “that there wasn't room on
the satellite in Colorado Springs’ led
to the decision to uplink here. *'But 1

American Image
Bought By Plough

MEMPHIS—Plough Broadcast-
ing Co., a subsidiary of Schering-
Plough Corp., has purchased Ameri-
can Image Productions Inc., for-
merly based in Nashville. American
Image is a leading producer of sales
libraries, image development televi-
sion campaigns for both radio and tv
stations, and audio/video promotion-
al materials.

The firm has relocated to Plough's
Memphis headquarters, although it
will continue to do much of its pro-
duction in Nashville. American Im-
age has two divisions. One handles
production for library and station im-
age campaigns, including jingles, IDs
and music backgrounds; the other
develops custom and syndicated vid-
eo campaigns for its tv and radio sta-
tion clients.

Jerry K. Williams, formerly presi-
dent of the 10-year-old company,
now serves as a vice president of
Plough Broadcasting as well as gen-
eral manager of American Image.

don’t really know about those elec-
tronic things. I just figure it's all
magic,” quips Casey.

Moorhead Plans
All-Pro Changes

NEW YORK-—David Moor-
head. All-Pro Broadcasting's new
executive vice president and chief
operating officer, plans to appoint
a new general manager this week
at the chain's black-oriented
WAWA and contemporary-for-
matted WLUM.

Moorhead. the former West
Coast regional vice president for
Metromedia, replaced Tom Wea-
ver earlier this month. Weaver,
the general manager for the Mil-
waukee stations, has returned to
Nashville, according to his
successor.

Moorhead was president of Na-
tional Broadcasting Consultants
in Los Angeles. While he won't
sell his part in the company,
Moorhead says that he will divest
himself of his plans to become the
principal stockholder of *“‘a coun-
try station in the Midwest,”
which some of National's princi-
pals are preparing to purchase,
according to the official. His suc-
cessor as president of National
will be Rick MclIntosh.

stations, Birch now serves over 300
stations and 400 advertising agencies,
the executive adds. The firm current-
ly covers approximately 200 North
American markets, having initiated
coverage of Canada last fall.

“We've experienced 180% growth
over the past five years,” says Birch.
“It’s bound to slow down, but it’s far
outpaced Arbitron’s during the same
period.” He notes that the company,
which issues 12 monthly trend re-
ports and four quarterly summary re-
ports in the top 80 U.S. markets, has
signed an average of 40 ad agencies
on a monthly basis during the last
three quarters of 1983,

The executive anticipates forming
additional wholly-owned subsidiaries
in the next few years and one as early
as April. Under the terms of the reor-
ganization, Birch explains, the parent
company will supply each subsidiary
with research statistics along with ac-
counting and personnel functions “'so
that each division can concentrate on
sales and marketing efforts.”

The arrangement. he says, enables
the company to develop ‘“‘smaller
profit centers.” The Birch manager
in New York, he notes, will look to
fiscal 1985 with a profit goal “‘that

{IRY)

will differ from the Dallas manager’s:

Comedy Network
Rings Up Attention

NEW YORK-—"We had planned
on staying a best-kept secret for a
while longer,” says Andy Goodman,
general manager of the American
Comedy Network (ACN). If the
name sounds unfamiliar, it has been
by design. The group, a consortium
of talented radio people, is a wholly
owned subsidiary of Katz Broadcast-
ing, originally designed to provide
humor services to Katz's nine owned
and operated stations.

“Dick Ferguson, the president of
Katz, is really the person behind us,”
says Goodman, a former PD of
Katz's WKIS Orlando. Basically, he
says, the company had a two year
lease on life with Katz's blessing, and
it was expected that after a year in-
house, the group would seek outside
clients, “but then the record came
out. It's certainly changed our
timetable.”

The record is a parody of the
phone company's recent divestiture
sung to the tune of Neil Sedaka’s
“*Breaking Up Is Hard To Do.”
“Breaking Up Is Hard On You"
broke on Katz's Y-94 (WYYY) in
Syracuse, it received local tv cover-
age, CBS News picked it up. Charles
Osgood did a feature, and suddenly
ACN was deluged with calls. The re-

cord is currently airing everywhere
from Scott Shannon’s morning show
on New York's Z-100 (WHTZ) to
Rick Dees’ morning offering on KIIS
Los Angeles, and the group is faced
with moving their timetable up
considerably.

Just seven months in business,
ACN features, in addition to Good-
man, the talents of former WKIS
morning personality Bob James, for-
mer WKTU New York PD and
morning man Dale Reeves, Dave
Lawrence, and voice-over talent Me-
chele George. Reeves, Lawrence and
James are all Cleveland radio veter-
ans, having worked at WGAR and
WIw.

*Like the record, it's all been good
timing,” notes Reeves. “We were all
available last year, and when Katz
was willing to develop this company,
we were ready.” Reeves, who with
Goodman and James handles most of
the writing, is also featured on most
of the character voices.

“We're putting a demo together
now, to send to stations across the
country,” says Goodman. "By defini-
tion. we do the kinds of things other
syndicators offer: drop-ins, phone
calls, political cartoons, funny com-

(Continued on page 74)

KABL Goes Up Against Arbitron

Seeks Arbitration Over KOIT-AM Listing In Fall Book

SAN FRANCISCO—On Dec. 18,
48 hours prior to the end of Arbi-
tron's 12-week fall sweep, KYA-AM
here became KOIT-AM. Notes
KABL-AM-FM general manager
Bill Clark, *It was a situation of new
call letters, new ownership and a new
format duplicating KOIT-FM.”

Knowing that Arbitron’s policy in
the case of call letter changes is to
credit the set of calls at the close of
the survey with all the listening dur-
ing the sweep, Clark began to become
concerned. The reason Bonneville ac-
quired KYA-AM was to boost
KOIT-FM’s position against KABL-
AM-FM. “But the numbers in this
book would be reflecting a ’60’s
rock'nroll format, not easy listen-
ing,” notes Clark. When he confront-
ed Arbitron with that information,
he says, they refused to change their

policy, and upon receipt of the book,
he found KYA-AM listed as KOIT-
AM.

“I don’t have a quarrel with KOIT
or Bonneville,” explains Clark. “This
is a matter between Shamrock (own-
er of KABL which uses TM's easy
listening format) and Arbitron.” And
so it is that Clark is taking the matter
to arbitration.

“They (Arbitron) put a sticker in
the book regarding the change, but
most buyers use computer runs, not
the actual book, and none of that is
reflected there,” he says. “In fact,
KOIT is now simulcasting in morn-
ing drive, so the computer only gives
combo figures.”

But the real issue for Clark is Arbi-
tron's choice of policy. “That they'd
adhere to their policy of using the last
call letters in use, when they have an-

other policy which is stated in every
Arbitron book saying ‘Arbitron re-
serves the right to exercise its best
professional research judgement in
modifying, waiving and suspending
any policy . . . that would appear un-
reasonable, illogical or impractical in
light of known conditions,” is what
we have a problem with.”

Having already gone through the
Arbitron Radio Advisory Council, a
group of radio research and manage-
ment professionals designed to arbi-
trate such matters, and come out
with its support, the next step for
KABL is an arbitration hearing with
the Electronic Media Ratings Coun-
cil, the industry watchdog over all
ratings services headed by John
Dimling.

The way that procedure works is

(Continued on page 74)
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Shannon Rejoins Meredith As VP/Staff

By ROLLYE BORNSTEIN

When Meredith  Corp.  sold
KCMO/KCEZ Kansas City to Fair-
banks last year, Steve Shannon,
broadcasting group VP and GM of
the stations, remained in town to run
the combo. Now that Fairbanks’
Dick Casper is on the scene there,
Shannon is returning to Meredith,
where he began his career in 1956.
Relocating to Des Moines as VP/
staff operations, he'll take over many
of the duties of VP/finance and ad-
ministration Bob Steinberg, who is
leaving the company for personal
reasons.

*x K %

There's lots happening in Cleve-
land. as WKSW ups afternoon jock
Jon Olson to the PD slot vacated by
Mike Scott earlier this month. While
Olson will continue his afternoon
trick. there's been a change in that
shift on the AM side of the operation
at WGAR where Paul Tapie leaves

the p.m. drive team show to do morn-
ings, replacing John Lanigan. Tapie’s
better and/or other half, Bob Becker,
is back doing news at the station,
where former assistant VP Mike
Metzger now does afternoons.
Speaking of PDs, WGAR hasn’t ap-
pointed one yet. If you've been taking
notes. you'll know the station now
features an evening “All That Jazz"”
show hosted by Barb Richards,
which is interesting in that Dave
Hawthorne, the resident jazz expert
at WDOK, has moved from week-
ends at the easy listening outlets to
nights, replacing Bobby Knight,
who's now in Cocoa Beach. Filling
Hawthorne's former weekend slot is
WUAB-TV newsman Gary Short.
Speaking of Cleveland tv news
people, former Channel 8 anchor Jim
Hale, most recently general manager
and drive time anchor at Cleveland’s
Metro Traffic, joins WHK as news
director and part of the *Breakfast
Bunch.” He replaces John Webster,

wwwW americanradiohistorv com

who now concentrates tull-time on
his local production company. In ad-
dition to Hale, the Breakfast Bunch
includes former WAYS Charlotte
personality Bill Garcia, with Dan
Coughlin doing sports and Linda
Simmonds doing traffic and weather
at the Malrite outlet. The rest of the
day includes Al Wyntor from
WDAF Kansas City in middays.
John E. Douglas from Indy's WIBC
in afternoons, Kris Taylor doing
nights and Chip Binder on
overnights.
*x K %

Rumors abound of potential sta-
tion sales. This week's goodies in-
clude WIID/WIJEZ, Plough's Chica-
go outlets, being on the block, as well
as Ron Bledsoe's WWKX Nashville
potentially changing hands. But our
favorite concerns Seattle’s KIXI-
FM. If you'll recall, Marty Green-
berg’s Duffy Broadcasting had
agreed to purchase the facility from
Wally Nelskog. Well, Wally decided

Operations

to keep it after all, and told his broker
of his intentions just after he an-
noudnced it to the staff.

Actually changing hands are
WBYG Kankakee, Ill., which is be-
ing acquired hy Gene Milner of Mil-
ner Hotels fame, who is also a former
owner of WSRF/WSHE Ft. Lauder-
dale .., WTGI Hammona has also
been sold. Buying it is Keymarket
Communications, which also owns
stations in Mississippi, Alabama and
South Carolina. "TGI at $1.8 million
is a pretty good buy. in that they have
a city grade Baton Rouge signal.
THIS IS FOR FILE 281404

Also selling is Providence’s top-
rated AOR outlet, WHIJY. and its
healthy AC AM counterpart, WHIJ.
Buying the combo from Franks
Broadcasting is the FCC—the Feder-
al Communications Corp. Inc.. that
is. Principals include Robert Fish
(75%) and Janet Karger (25%).
Fish, who started in radio 15 years

(Continued on page 16)
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VOTED BEST RADIO SPECIAL OF'83
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In a nationwide survey of rock program directors and music directors conducted bv The Album Network, WESTWOOD

ONE'’s 12-hour “US Festival Concert Special” was overwhelmingly selected Best National Radio Special of 1983.It was a
one-of-a-kind concert event that deserved unprecedented coverage. We're proud to have been able to bring it to you.

For the biggest events in radio, it’s WESTWOOQOD ONE. . .and only!

WESTWOOD ONE

New York * Los Anzeles * London

www.americanradiohistorv.com
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‘Radical Changes’ At
WSIX-FM Nashville

NASHVILLE—Competition for
country listeners is heating up in this
market, as WSIX-FM prepares for
what program director Gerry House
calls *“radical, radical changes.”
WSIX, a 100,000-watt country FM
which for years dominated country
ratings here, was soundly trounced in
the latest Arbitrons by WSM-FM
(“Nashville 957). Following its
switch to ‘*hit-oriented country” last
year, WSM-FM came out on top in
the fall Arbitron with a 13.0 12 plus.

House says he “respects” the job
WSM-FM’s PD Gregg Lindahl has
done, but intends to “go to war” to
recoup WSIX’s former high stand-
ing. House says he will be hiring
“big-time” air personalities, plans a
high-profile on-air promotional cam-
paign, and wants to infuse the station
with “new dynamics.”

Up until now, WSIX-FM has re-
fused to engage in contests, promo-
tions or listener participation ploys,
opting instead for a beautiful music
approach to the country format.

WSIX-FM was a leader, in fact, in
evolving the continuous-country type
of programming format in the U.S,,
according to House.

Two air personalitiess—Beau Kent
and “Marcie”—have already been let
go because “their sound isn’t compat-
ible with what we're planning,”
House explains. Replacements have
not been announced yet, but House
indicates that within the next three
weeks, the new higher-energy format
will began to go into effect. Now on
the air are two television spots creat-
ed by House; one utilizes the fast-
talking John Moschitta of Federal
Express commercial fame.

House notes that the 13-month pe-
riod in which WSIX-AM-FM were
up for sale by General Electric
Broadcasting prior to their purchase
last November by Sky-Media Broad-
casting, a division of Foster Manage-
ment, hurt the stations. But he’s opti-
mistic about the coming fray with
WSM-FM.

ﬂ
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" EXTENSION

Record Promotion and Pop Charts:

Two Sides of the Same Coin

Saturday, February 11, 1984,
9:30 am-5 pm, 1102 Architecture, UCLA

For the first time in a public forum, UCLA
Extension presents a detailed investigation of
pop charts and their relation to record
promotion—lectures, discussion with guest
speakers, and audience participation—
conducted by Thomas Noonan, Associate
Publisher of Billboard anc Billboard’s

Director of Charts.

The major topics are Record Promotion:
An Acknowledged Profession, and Pop
Charts: The Measurement of Hit Records

Guest speakers (subject to availability) include
Russ Thyret, Vice President of Promotion,
Warner Bros. Records; Kyle Hetherington,
Associate Director of Promotion, 1.R.S.
Records; and a major recording artist.

Fee: $45

Enroll now by mail using form provided

For additional applications, use photocopy or

separate sheet giving all information requested
on form. Single admissions will be sold at the

door if space permits. For further information,
call The Arts, UCLA Extension (213) 825-9064

during business hours.

Please complete, detach, and mail to: P.O. Box 24901
Dept. K, UCLA Extension, Los Angeles, CA 90024

Name (FirsUMiddle/Lasty
Home Address

City/State

Area Code/Daytime Phone T

Record Promotion and Pop Charts 845.1

Fee: $45 EDP M8718L

[1 Check enclosed payable to: The Regents of the

University of Califorma

Charge ™ MasterCard

Authorizing Signature

MolYr Expiration Date

[T VISA

N
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® Continued from page 14

ago at WPRO Providence, has also
served as GSM and VP/GM for
WRKO Boston, while Karger was
GSM at Boston’s WXKS. Putting it
all together for the duo is TA Asso-
ciates’ venture capital division.

*x Kk %

Sacramento “Rock Of The ’80s”
fans are going to need larger anten-
nas to pick up the Rick Carroll fare
from San Francisco now that local
station KPOP has dropped the for-
mat in favor of top 40. Bill Jeffries
continues as PD, which is no surprise
since the station and its AM counter-
part have just been acquired by the
Fuller-Jeffries Group. Fuller is Bob
Fuller, with Jeffries being Bill and
J.J. Jeffries.

Moving up in the Amaturo organi-
zation is KMJQ Houston PD Jim
“Sno-Man” Snowden, who adds to
his duties as group PD/radio divi-
sion. Meanwhile, in St. Louis,
KMIJM has appointed a replacement
for Tony Gray. Programming the ur-
ban outlet now is former WBLK Buf-
falo PD Ron Atkins.

Longtime WIBC Indianapolis pro-
grammer Jed Duvall exits that post,
with no replacement named ...
Leaving the KZZC Kansas City PD-
ship is Johnny Rowlands . . . Veteran
Chicago personality Ron Dennington
moves down to the banks of the Wa-
bash, WBOW Terre Haute, as
PD ... Mike Rogers leaves morn-
ings at Milwaukee’s WMKE to do af-
ternoons across the street at WRKR-
FM Racine. That reunites him with
PD Pat Martin, with whom he
worked at WBCS there.

*x * *

*Twas not a good week for radio’s
vital statistics. The first shocking
news was the death of Wilkie In The

DiLoreto Named
To Swanson Post

NEW YORK—Gary Swanson,
president of Swanson Broadcasting,
expects Dan DiLoreto to make full
use of his *leadership skills” when
DiLoreto takes over as executive vice
president and chief operating officer
of the company on Feb. 13.

DiLoreto, picked from a pool of
seven candidates to fill the executive
slot vacated in November by Ron
Blue, will relocate to Swanson’s
headquarters in Tulsa from Miami,
where he is currently vice president
and general manager of Jefferson Pi-
lot’s WGBS and WLYF. Jim Babb,
Jefferson Pilot’s executive vice presi-
dent, is heading the search for DiLor-
eto’s replacement from his office in
Charlotte, N.C.

Arbitron-KALI Suit
Settled Out Of Court

NEW YORK-—Arbitron’s copy-
right infringement suit against Unit-
ed Broadcasting’s KALI Los Ange-
les and the Jack Masla rep firm
(Billboard, Oct. 15) has been settled
out of court.

Terms of the settlement were not
disclosed. Arbitron had sought
$55,000 in compensatory damages
from the Spanish-language station
for using Arbitron’s copyrighted au-
dience estimates when the station did
not subscribe to its service.

KALI, which circulated a two-
page sales brochure in Los Angeles
quoting female 18-plus Arbitron au-
dience estimates, according to the
suit, will repay the ratings service for
the use of the data and subscribe to
Arbitron for a one-year period, under
the terms of the agreement.

www americanradiohistorv com

Morning. Bob Wilkinson, who made
this column several times in the last
year, first left St. Louis’ KSD to
transfer to co-owned WWWE Cleve-
land, only to return to town at WIL
where he did mornings until last
Monday. Feeling a bit under the -
weather, he had been to the doctor
and was returning home when his
truck apparently crossed the center
line head-on into another car. At the
age of 35, he leaves a wife and two
kids.

Succumbing to a heart attack on
the same day was 57-year-old Her-
bert Scott, the owner of the 12-sta-
tion Great Scott chain, which in-
cludes Troy’'s WTRY. Survivors
include his wife and five children.

A brief bout with viral encephalitis
took the life of 17-year veteran KSL
Salt Lake City announcer Gaylon
Rowan, who has been heard through-
out the West doing nights and over-
nights on the 50 kw powerhouse
since 1967. He, too, leaves a family of
five children.

Well-known Canadian sportscast-
er and voice of the Ottawa Rough
Riders Ernie Calcutt died following a
stroke Jan 10. His colorful commen-
taries had been heard on Ottawa’s
CFRA/CFMO since 1961.

* * %

Joe Bilotta is upped to executive
VP of Buckley Broadcasting Corp.,
whick includes WGIL-AM-FM San
Fernando Valley, KWAV Monterey,
WDRC-AM-FM  Hartford and
WSEN-AM-FM Syracuse.

¥ ¥ x

Changes at Park Broadcasting
have WNAX Yankton, S.D. GM Ed-
die Anderson moving to Park’s Itha-
ca headquarters as VP/radio, replac-
ing Bill Fowler, who becomes a
principal in Grand Forks, N.D.’s
KNOX. Moving into the WNAX va-
cancy is KWIJJ Portland GM Don
Shore, while KWJJ GSM Jay Jus-
tice becomes GM there.

{Continued on page 19)

' Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
. HOTI00
e e e M {184 Stations}
1 “Gotta Hold On Me,” Christine
McVie, Warner Bros. 91 91
2 “Here Comes The Rain Again,”
Eurythmics, RCA 55 57
3 “Footloose,” Kenny Loggins,
Columbia 50 55
4 “Girls Just Want To Have Fun,”
Cyndi Lauper, Portrait 37 110
5 “Runner,” Manfred Mann’s Earth
Band, Arista 35 51
ik :'EE;M' L
1 “Touch,” Earth, Wind & Fire,
Columbia 32
2 “You Just Can’t Walk Away,” the
Dells, Private 1 30
3 “Livin’ For Your Love,” Melba
Moore, Capitol 28 49
4 “Somebody’s Watching Me,”
Rockwell, Motown 28 36
5 “Let’s Stay Together,” Tina Turner,
Capitol 26 28
R R ey
1 “Will It Be Love By Morning,”
Michael Murphey, Liberty 56 56
2 “I've Been Wrong Before,” Deborah
Allen, RCA 55 55
3 “Jf I Could Only Dance With You,”
Jim Glaser, Noble Vision 46
4 “Too Late To Go Home,” Johnny
Rodriguez, Epic 50
5 <Roll On (Eighteen Wheeler),”
Alabama, RCA 121
5 ADULT CONTEMPORARY
1 “I’m Never Gonna Give You Up,”
Frank Stallone & Cynthia Rhodes,
RSO 15 32
2 “This Woman,” Kenny Rogers, RCA 14 50
3 “That’s All,” Genesis, Atlantic 12 39
4 *“Nobody Told Me,” John Lennon,
Polydor 10 15
5 “Love Has A Mind Of Its Own,”
Donna Summer, Mercury 9 17
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EVIE NIGKS

SUPERSTAR CONCERT SERIES

On Saturday night, January 28, Stevie Nicks kicks off Rock
Radio’s most successful concert series on more than 400
stations with a stellar performance from “The. Wild Heart” tour.

This year WESTWOOD ONE presents 26 ninety-minute con-
certs featuring only the biggest performing acts in Rock.

We’ll feature first performances of the year and the only
performances of the year by superstars on tour.

The biggest concert acts in the business . .. and when we say
exclusively, we mean exclusively.

For the biggest events in radio it's WESTWOOD ONE . . .and
only! (213) 204-5000.

New York < Los Angeles «  London

www americanradiohistorv com
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Fall Arbitron Results

Call Format Spring 83 Fall '83
ALBANY

WGY AC 13.9 12.1
WPYX AOR 134 11.9
WFLY contemporary 5.9 7.5
WROW-AM AC 8.5 7.3
WROW-FM easy listening 6.3 7.3
WQBK-AM tatk 5.7 6.7
WGFM contemporary 4.9 6.0
WPTR country 5.0 5.7
WWOM AC 43 53
WTRY contemporary 5.8 4.1
WABY nostalgia 2.9 3.9
WGNA country 34 3.5
WQBK-FM AOR 34 2.6
BIRMINGHAM

WZZK country 12.5 12.3
WKXX contemporary 8.5 11.3
WENN black 10.4 9.8
WAPI-FM AOR 8.6 79
WATV black 6.3 7.6
WJLD black 3.7 49
WMJJ AC 7.4 4.9
WERC news/talk 34 4.8
WAGG black 5.1 4.2
WVOK country 3.1 3.7
WTWG easy listening 1.6 3.6
WAPI-AM AC 1.4 3.1
WSGN AC 38 3.0
wDJC religion 2.5 2.8
WYDE oldies 1.9 23
WRKK country 2.8 2.2
DENVER

KOSI easy listening 9.4 8.9
KOA talk 6.0 73
KPKE contemporary 3.1 6.5
KYGO country 6.0 5.9
KBCO AOR 37 5.2
KBP1 AOR 6.7 5.1
KOAQ contemporary 5.4 4.6
KHOW AC 43 45
KLIR AC 4.3 4.4
KIMN contemporary 5.3 4.2
KVOD classical 4.1 4.1
KAZY AOR 5.6 4.0
KEZW nostalgia 5.0 3.8
KPPL AC 4.6 3.5
KLZ country 4.3 33
KNUS news/talk 1.8 2.6
KRZN oldies 2.3 2.2
KBRQ-FM country 1.8 2.0
KTCL AOR 1.3 2.0
GREENSBORO

WTQR country 16.1 16.6
WQMG black 9.2 8.5
WMAG AC 3.6 7.2
WSJS AC 5.8 6.7
WKZL AOR 34 6.5
WGLD easy listening 7.1 6.4
WSEZ contemporary 7.4 4.8
WRQK contemporary 5.4 4.1
wWDCG contemporary 3.2 3.6
WEAL black 3.3 3.5
WAAA black 3.5 3.3
WBIG nostalgia 33 2.5
WHPE religion 1.8 24
WAIR black 31 2.2
WPCM country 0.7 2.2
WWMO religion 1.5 2.0
HONOLULU

KSSK AC 9.0 19.1
KULA AOR 79 13.1
KPOI-FM AOR 9.1 9.0
KUMU-FM easy listening 7.6 74
KKUA AC 6.3 6.3
KQMQ contemporary 9.9 5.9
KCCN block 5.4 5.0
KIKI contemporary 7.1 4.3
KORL nostalgia 25 43
KHVH- news 5.2 4.0
KMAI block 6.0 3.6
KDEO country 39 34
KGU news 24 2.2
KANSAS CITY

WDAF country 10.9 10.6
KYYS AOR 6.0 8.7
KBEQ contemporary 8.6 7.7
KLSI AC 7.0 7.7
KMBR easy listening 49 7.0
KCMO-AM news/talk 8.6 6.6
KPRS black 5.7 6.2
KUDL AC 5.3 59
KKCI-FM AOR 38 5.6
KFKF-FM country 6.1 5.0
KJLA nostalgia 45 49
WHB AC 4.1 4.5
KCMO-FM country 5.5 31
KMBZ AC 49 29
KZZC contemporary 2.9 2.0

Following are 12 plus. average quarter hour, metro survey Monday-Sunday 6 a.m. to midnight.

Call Format Spring 83 Fall ’83
MEMPHIS

WMC-FM contemporary 10.4 9.6
WDIA black 7.7 9.5
WZXR AOR 11.5 8.6
WHRK urban 10.5 8.5
WGKX easy listening 8.5 8.4
WRVR AC 8.8 7.8
WMC country 7.6 7.2
WLOK black 5.6 6.8
KRNB black 7.3 6.1
WLVS easy listening 3.1 5.7
WREC nostalgia 5.4 4.3
WKDJ black 1.8 34
WHBQ news/talk 2.2 3.2
KWAM religion 2.7 23
NASHVILLE

WSM-FM country 8.2 13.0
WKDF AOR 12.9 11.7
WZEZ easy listening 7.9 10.8
WWKX contemporary 9.5 8.0
WSIX-FM country 74 - 6.8
WLAC-FM AC 4.6 6.4
WMAK urban 5.4 5.8
WSM country 5.0 5.1
WVOL black 4.6 5.0
WLAC talk 5.3 4.0
WYHY AC 6.4 3.6
WAMB nostalgia 1.4 34
WMDB top 40 — 2.7
WSIX AC 32 2.0
NORFOLK

WCMS-FM country 10.6 10.6
WFOG casy listening 10.9 9.5
WNOR-FM AOR 8.6 9.5
WLTY AC 7.2 8.1
WOWI black 7.0 7.8
WNVZ contemporary 5.3 6.8
WRAP black 43 5.2
WTAR AC 3.8 5.0
WWDE AC 4.3 4.3
WMYK AOR 5.5 3.5
WNIS news 2.8 33
WPCE black 34 2.7
WXRI AC 1.5 24
WNSY-FM AC 2.4 2.2
WQKS AOR 2.3 21
OKLAHOMA CITY

KATT-FM AOR 12.3 14.2
KTOK news/talk 11.1 12.6
KKNG easy listening 10.0 10.4
KJYO contemporary 9.0 8.0
KXXY-FM country 7.5 7.8
KZBS AC 7.3 7.6
KEBC country 8.5 6.6
KLTE AC 37 54
KOMA country 7.1 5.3
KOFM AC 5.6 3.7
KJIL religious 1.9 3.5
WKY oldies 37 34
KAEZ black 1.5 2.6
PHOENIX

KTAR news 7.7 8.8
KNIX-FM country 7.4 7.6
KQYT easy listening 6.7 7.3
KKLT AC 6.8 6.5
KMEO-FM easy listening 6.6 6.4
KDKB AOR 8.9 6.3
KEZC country 3.3 515
KOY AC 4.5 5.5
KUPD AOR 7.8 54
KOPA-FM country 5.0 53
KUKQ urban 3.8 4.3
KZZP-FM contemporary 34 4.3
KOOL-FM AC 4.5 3.7
KLFF nostalgia 2.7 3.1
KJJJ country 2.6 2.8
KHEP-FM classical 1.5 23
KMEO easy listening 1.0 2.2
ROCHESTER

WEZO easy listening 13.5 14.4
WVOR AC 10.7 11.2
WCMF AOR 10.0 10.0
WHAM AC 8.7 8.4
WPXY-FM contemporary 6.9 8.0
WYLF nostalgia 33 6.8
WMJQ AOR 6.1 6.5
WBBF AC . 43 6.2
WNYR country 5.0 5.2
WHFM contemporary 5.0 34
WDKX black 4.3 31

*Indicates previous rating book was summer '83
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(Continued on page 22)

Featured
Programming

“Music & Memories,” the newest
offering from Manhattan Beach,
Calif.-baszd Strand Broadcast Ser-
vices, debuted Jan 1. The three-hour
weekly oldies show, hosted by former
KHTZ Los Angeles personality
Mike Carruthers, features interviews
with famous fossils, including An-
nette Funicello, Johnny Crawford
and the Letterman. In fact, David
Nelson can be heard explaining just
what Ozzie did for a living (didn't
you always wonder? We knew what
Ward Cleaver was up to, but Ozzie
was always home) on this week’s epi-
sode. Basically it's a look back at the
week in history, spanning your basic
rock'n’roll period: 1955-83. If you'd
like a demo, give them a call at (213)
318-1666.

* * K

The United Stations’ popular nos-
talgia feature “The Great Sounds”
moves into year two of production
next week, with WNEW-AM New
York air personality Ray Otis joining
the well-received show as host. Otis’®
voice will be familiar to even non-
New Yorkers, as he's been heard on
spots for Chrysler, Chevrolet, E.F.
Hutton, Folgers, McDonald's and
AMF, not to mention ABC-TV and
HBO. His radio career includes
many of the AM powerhouses that’
played the music of the Frank Sina-
tra/Tony Bennett era when it was
new: WXYZ Detroit, KXOK St
Louis, WHK Cleveland and KDKA
Pittsburgh.

* K X

Being an election year, the Associ-
ated Press debuted its first program
in “The Contenders” series last week.
Sent twice a week until July, the 90-
second feature comes across the AP
wire in time for morning drive use,
featuring award-winning writer Ira
Dreyfuss as chief reporter on the
campaign reports. During the weeks
of the Democratic and Republican
conventions, July 16-20 and August
20-24, the feature will move daily, re-
verting to a bi-weekly schedule until
Labor Day, when it will again be-
come a daily offering until Election
Day.

Coming to AP's audio lineup on
Feb. 3 will be three weekly 90-second
movie reviews fed during the 11:32
a.m. Eastern time feed and anchored
by film critic Chuck Rich, formerly
of WTOP Washington . .. Moving
over the wire Feb. 4 will be 15 AP
“Love And Marriage' scripts, de-
signed to look at different love rela-
tionships in time for Valentine's Day.
Written by Phil Soucheray, the fea-
ture is the second of 11 seasonal pro-
gramming packages slated for "84
from AP.

* * K

Simulcasting with HBO, ABC
Rock Radio presents David Bowie in
concert Feb. 12. Producing the spe-
cial for the radio network is DIR
Broadcasting . . . If you’re looking
for Olympic coverage, everybody’s
got it. ABC is sending 10 producers
and reporters, including Merrilee
Cox, to Yugoslavia...AP’s got a
team led by general broadcast editor
Sue Cuneff and sports director Dave
Lubeski . . . CBS has CBS-TV Sports
reporter Pat O’Brien making his
CBS Radio debut doing weekend spe-
cials with Brent Musburger and Ed
Ingles covering the action
...%“On Tour,” produced by Rob
Lynn Promotions Inc., is a half-hour
weekly bartered offering geared to-
ward AOR and contemporary out-
lets. It's described as “‘not an inter-
view but a one-on-one conversation

(Continued on page 23)
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If you haven’t heard Dale Reeves
and his pals at the American Comedy
Network (separate story, page 14) on
“Breaking Up Is Hard On You,” give
them a call in Bridgeport, Conn. at
(203) 384-9443. It’s not only the first
“down with divestiture” ode we’ve
heard, but also the best anti-tele-
phone parody since Joey Reynolds’
“Ma Bell You Got Me By The Calls”
gave new meaning to Chuck Berry’s
“Memphis” in 1977.

When we weren’t listening to that
last week, we sat here and dialed up
everyone's listen lines. At one a.m.,
Jon Anthony sounded great on
WAVA Washington—even better
than he did on Nashville’s WWKX.
We were motivated enough to make a
request, but they didn’t have any Ar-
thur Alexander.

KALK, which somehow translates
to “K-Lake” in Denison, Tex., has
been sold after debuting on the air-
waves last October. Buying the FM
outlet, which runs Satellite Music
Service’s adult contemporary format,
is, fittingly, SMN's Eastern division
manager and former KIXK Denton
principal Jim Stansell. Serving as
VP/GM is former KIKM Sher-
man ?? GM Don Renfroe.

* * X

Veteran country jock (WIRE Indi-
anapolis, WVOJ/WQIK Jackson-
ville, KSON San Diego) and pro-
grammer Lee Shannon is back in the
South, this time at Shreveport’s
country powerhouse, KWKH, where
he does middays and serves as music
director at the home of the Louisiana
Hayride. PD Pete Brier does 9 to
noon, while Frank Page continues in
mornings. And we mean continues;
he’s been at it since 1947. Afternoons
are handled by David Porter, with
Larry Rust doing nights, while Larry
Scott rides along on the all-night
trucking show.

Now that we've found Lee, he’s
wondering if we can come up with

the whereabouts of “Crazy” Bob
Fuller. He had been at WGTO
(“From the Guif to the Ocean, we're
Gainesville Tampa Orlando”—actu-
ally they’re in Cypress Springs, but
nonetheless, Bob had been there as
well as Winter Haven’s WPCV). But
now he’s gone, and Lee wants to find
him.

Speaking of country personalities,
Penny has left KVET. Penny Reeves,
who had been a part of the Austin
morning show for the past seven
years, after her first radio job at Dal-
las’ KBOX, has decided to go legit,
leave the business, wake up later and
sell real estate, not necessarily in that
order. GM Ron Rogers is launching
a nationwide talent search to find an-
other partner for morning man and
PD Tim Williams. KVET comes up
as the No. | station in Austin, and its
FM Continuous Country counter-
part KASE leads the pack with a
16.1.

And while we’re on the subject of
ratings, WLTE Minneapolis (W-Lite,
the former ‘CCO-FM) PD Paul Se-
bastian has every right to bask in his
glory. The demos look great; even the
12 plus figure has doubled. Paul
credits “listener input” for a great
deal of the increase.

* X X

WLUP Chicago’s got a new music
director: Bill Evans. If the news
sounds old, it’s probably because he's
been the Loop’s MD before. He held
the title from 1977-79 while on the
air, leaving only to return in 1981 as
an air personality. With the addition
of John Records Landecker, Bill
comes off the air.

Across town at WMET, Scott Lof-
tus joins the station, doing weekends.
He was doing mornings at country-
formatted WUSN. Over at WIJEZ
country, Nashville’s Stu Evans is
now doing mornings, swapping shifts
with PD John Charleston, who now
does afternoons. Bob Dayton does

middays (could it be the Bob Day-
ton?, we wonder aloud), with Kendall
Gordon on nights and David Earl do-
ing overnights ... Any doubts you
might have had about WCFL’s fu-
ture religious programming have
been cast aside with the station’s new
on-air logo, “AMEN-1000.” After-
noon nostalgia jock Chuck Schaden
is rumored to be talking with WAIT,
since it’s unlikely he can manage to
be ordained by March 1, when State-
wide takes over the station.

Back to Nashville a minute: If you
ever wondered what happened to for-
mer WMAK Music director Phil
Stanley when he returned to Music
City after a brief stint in L.A. at KFI,
he’s no longer selling Toyota’s and is
now doing midday weather on
WTVF, Channel 5, where former
WMAK PD Mark Damon now
hangs his hat.

* Kk *k

Now that the rating are out in
Pittsburgh, Group W's KDKA has
taken the opportunity to advertise in
the local paper that it still dominates
the market. Hearst’s WTAE took out
an equally sizable ad mentioning the
age of KDKA'’s audience . . . Speak-
ing of age, the ‘Music Of Your Life”
outlet, WJAS, has unearthed Bob
Tracy and brought him in to do
mornings. Tracey, as you'll remem-
ber (or perhaps not), was KDKA
midday personality from 1955-68,
and has been off the air since. Former
morning man Bill Brant is now
GM...Over at WAMO-FM *“Sly
Jock” (Clifton Charlton) now does
evenings.

Across the state in Philadelphia,
Power 99 (WUSL) personality Bar-
bara Sommers now co-hosts KYW-
TV’s new locally produced entertain-
ment/information show aimed at the
youth market, Saturdays from 1-1:30
p.m. ... Over at WYSP, Steve “Ste-
veski” Sutton is back—or will be,
once his WMMR non-complete

agreement is up in about 90 days. He

had been PD at 'YSP and joined

"MMR in 1981 to do middays. This

time around he’ll handle mornings.
* Kk K

WTIC-FM Hartford has a new af-
ternoon lineup. Terry Hendrix leaves
his PD-ship in Paris (Tennessee, that
is) to do noon to 3, while Neil Jack-
son returns to Connecticut to do af-
ternoon drive... CKLW Detroit
news director (and if you're going to
be a news director, CKLW is the
place to do it) Tom Bell motors
across the city to join WXYS, where
he had been a news anchor in the
“70s. This time he'll be in charge as
ND. Joining the station doing morn-
ing weather is Rob Kress, who also
handles the meteorological chores on
Channel 7, WXYZ-TV... And at
WOW Omaha, Rod Colvin is upped
to news director.

Canadian country fans will recog-
nize the name Michael Dee. In addi-
tion to his two No. | hits there, he
also finds time to do morning drive,
and now he’s doing it on BX-93
(CLBX London, Ontario), where for-
mer morning host Dave Collins now
serves as promotion manager, ac-
cording to PD Vic Folliott.

If you've ever worked in the Pacif-
ic Northwest, you've probably
worked with, or for, Norm Gregory
(PD at KZOK Seattle and KQFM
Portland, GM at KZOK, MD at
KJR more than once, etc.). These
days he’s doing afternoons at Seat-
tle's KOMO, replacing Don
Chapman.

Stephanie Bernstein is the new
promotion director for Albany’s
WTRY/WPYX ... Jane Shayne
now holds that title at Pasadena’s
KROQ. Prior to the “Rock™, Shane
was with the Samuel Goldwyn Co.,
handling co-op advertising

. Former L.A. Christal Radio
Sales assistant Ron Hale is the new
promotions director at Portland’s
KCNR, where Coleman Research

has been commissioned to do a pro-
gramming and marketing stu-
dy . .. Across town at KRCK, Carol
Richardz adds to her nighttime on-
air duties, becoming music director.
In Seattle, Patti Payne is now pub-
lic affairs director at KOMO, while
Bay Area rock journalist Sheila Rene
joins KOME San Jose as “Rock’n
'Roll Ambassador.”” She'll do inter-
views and updates, which will run

(Continued on page 22)

Washington
_ Roundup _

By BILL. HOLLAND

The National Religious Broadcast-
ers, holding its 41st annual conven-
tion here Jan. 29-Feb. 1 at the Shera-
ton Washington Hotel, has
announced that President Reagan
will address the gathering Jan. 30.
His speech will be carried live via sat-
ellite, Reagan spoke to the NRB
members last year as well.

* X *

Get your seat belts strapped, read-
ers, for this from the FCC: “Effective
immediately, the Commission will
accept applications from FM broad-
cast licensees to permit the offering
of common carrier communications
services on subsidiary communica-
tions channels (FM SCA). Because
there are pending petitions for recon-
sideration of the Commission’s deci-
sion in BC Docket No. 82-536 autho-
rizing common carrier sub-channel
services (Order FCC 83-154, released
May 19, 1983), it may be necessary
later to require applicants to amend
their applications, or even dismiss ap-
plications, depending on the Com-
mission’s decision on reconsider-
ation.” What this means is, if you are
planning to apply for common carri-
er SCAs, call your lawyer. Effective
immediately.

BILLBOARD’S
1984-85

- GOUNTRY
- MUSIG
SOURGE- —
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Ad Deadline: January 27

Issue Date: March 3

Be a part of Billboard’s highly respected

Country Music Sourcebook and you earn
the undivided attention of an entire industry.
Because Billboard’s Country Music Source-
book is referred to repeatedly by thousands
of top executives that move the country

Speak out in Billboard’s 1984-85
Country Music Sourcebook today,
and be heard round the country all year.

Artists
Managers

Publishers

Talent Buyers

(auditoriums, arenas, fairs, expos,
amusement parks, major nightclubs and
hotels, colleges, concert promoters)

Record Companies
Radio Stations

Booking Agents

Related country music firms
and organizations

. all slated to receive the Sourcebook.
In addition, the Country Music Sourcebook
will be distributed atthe Country Radio
Seminar in Nashville this March.
That means even more country coverage
for your product or service.

ik Billboard

1515 Broadway, New York, N.Y. 10036

The International Newsweekly of Music and Home Entertainment

New York City: 212-764-7356; Beverly Hills, California: 213-859-5316;

music market in Nashville and across the
nation. It's their best network to the infor-
mation they need. It’s your best access to
the prospects you need to reach all year:

For full details call John McCartney
in Nashville at (615) 748-8145, or
contact any Billboard Sales Office
around the world.

wwwW americanradiohistorv com

Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416-365-0724;
London, England: (01) 433-9411; Paris, France: 1-738-4321,
Hamburg, West Germany: (040) 631-4299; Milan, ltaly: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641;
Sydney, Australia: 436-2033.
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AVAILABLE NOW! The 1983/84
edition of three of Billboard’s
most popular and widely used
directories:

1983/84 International Buyer’s Guide

A special 25th Anniversary Edition—bigger and better than ever. Filled with
the most comprehensive listings by category and geographical area,;
thousands of names, addresses and telephone numbers for:

@ Record companies ® One Stops ® |ndustry Services

® Music publishers & Rack Jobbers & Organizations

® \Wholesalers ® Importers ® Equipment Manufacturers
® Distributors ® Exporters ® Suppliers

AND NEW THIS YEAR.—manufacturers, wholesalers, hardware, software
and accessories for, Compact Disc, Video Disc, Video Cassettes,
Video Games

A complete International Guide to the Music and Home Entertainment
Industries.

Our Silver Anniversary Edition price is $35.00.

International Recording
Studio and Equipment
Directory

The professional’'s guide to
recording and mastering studios,
professional recording equipment
manufacturers, blank loaded and
bulk tape products—inthe U.S.
and around the world.

Price $20.00

1983/84 Audio/Video/
Tape Source Book

Billboard's complete guide to
thousands of products, services,
company listings, including:

Pro equipment, blank tape, bulk
tape, video cassette components,
pre- and post-production
facilities, tape and record services,
assembly and packaging
equipment, materials, supplies
and much, much more. ..

Price $20.00

COMING IN MARCH 1984 —THE COUNTRY MUSIC SOURCE BOOK

Get your directory copies now by returning the coupon below today!

r---------------------------------------------------------------1
1 Mail to: Billboard, 1515 Broadway, New York, N.Y. 10036 :
]

g  Pleasesend me: _____My check enclosed Name 1
] ____ copies 83/84 International Buyer's ]
1 Guide Please charge my i
1 Price $35.00 [ American Express Address B 1
1 copies 83/84 International Recording Card Number :
1 Studio and Eguipment Directory Price [ VISA o ‘ City State Zip.

] Price $20.00 Card Expires :
| . o

1 cD%pég% 33/84 Audio/Video/Tape [ MasterCard e E SOREE :
: Price $20.00 Please add $3.00 for postage and handling for the Buyer's Guide, $2.00 each for IRESD, AVT. 2
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RKO" RADIOSHOWS

LIVE FROM THE

c@

WITH

KIiM CARNES

Your listeners are the stars every Sunday night at
11:00 PM (EST) for an hour of music and toll-free call-in conversation
with today’s contemporary music giants.

On January 29th Kim Carnes shares the ins and outs of
her career and her hot new album “Cafe Racers.”

Hosted weekly by Jo Interrante
and co-hosted by Father Guido Sarducci.
Every broadcast is LIVE, in stereo, via Satcom 1R.

Produced by Patrick Griffith Productions, Inc. for RKO.

For radio’s hottest, most promotable program call 212-764-6702.
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Million-Dollar Giveaway At
Heftel’'s KSSK Honolulu

By DON WELLER

HONOLULU—Heftel Broadcast-
ing, known for its big money give-
aways on mainland stations such as
Miami/Ft. Lauderdale’s Y-100
(WHYI) a decade ago, has brought
the concept to the Islands in a pro-
motion unique among area stations
which culminated in the award of
$1 million to one KSSK 59 listener
here.

From Oct. 12 through Dec. 15, the
station took out full-page ads in Ho-
nolulu’s two daily newspapers with
entry blanks for its “Million Dollar
Contest.” Each day, 10 different
names were called by KSSK’s air
personalities, with the person select-
ed given 10 minutes to call the sta-
tion, verify his or her name, and be
included as one of the finalists.

One prize was offered—S$1 million,
to be paid in installments of $20,000
per year for 50 years. The winner of
the prize was to be drawn at random
during a “millionaires breakfast” at
the Westin Ilikai Hotel on Dec. 17,
from among the 602 finalists.

The Million Dollar Contest was
enormously successful, generating
4,032,715 entries, according to sta-
tion manager Earl McDaniel. “Al-

though I anticipated that this would
be a successful promotion,” says
McDaniel, “the fact that we drew
four times the number of entries as
there are people in the state surprised
me.

*All the finalists showed up for the
drawing,” he continues, “which was
another pleasant surprise. Some peo-
ple told me it reminded them of the
end of the World Series, there was so
much suspense.” The winner, Meryl
Arakaki, found her picture on page
one of the evening newspaper.

Adult contemporary KSSK 59 was
under pressure during the recent rat-
ing book because of the July 21 death
of its world-renowned morning jock,
Hal “Aku” Lewis. Aku, as he was
known to his listeners, was a 36-year
veteran of Hawaii’s radio business,
and had spent the last 17 years with
KSSK. During that time, both the
station and Aku were almost always
rated number one in a market which
has the highest number of radio sta-
tions per capita in the U.S.

Aku was replaced by Larry Price
and Michael W. Perry, and this rat-
ing period was seen by many as a test

® Continued from page 19
during morning drive news.

Bucky Albright is leaving his oper-
ations manager post at Greenville,
Tex.’s KGVL/KIKT March 1. He’s
leaving the country/A C combo to re-
turn to Wisconsin in search of snow.
If you've got an impending North
Woods opening, you can reach him
at (214) 455-1400.

* X %

George Francis of WMAGic High
Point has been named president of
the Piedmont Radio Assn. VP is
WRQK's Tom Armshaw, with
WTOB’s John Woods as treasurer
....Now that Al Pryor is director of
special projects for Newark’s
WBGO, Wylie Rollins joins the pub-
lic jazz as PD. He had been with
NPR’s “Jazz Alive” show
... Ray Kennedy, formerly of Den-
ton’s KNTU, is now “*Head DJ” (we
don’t invent these titles) and music
coordinator at the *Magic Time Ma-
chine,” KERA-FM Dallas.

Vox Jox

James D. Peacock is upped to
manager of the research department
at Arbitron’s Laurel headquarters-
...Dave Klemm signs Lexington's
WLAP ... Schulke adds WFBG
(FM-98) to its easy listening stab-
le . .. Ron Ropiak leaves his morning
drive slot at Norwalk's WNLK to do
“Talkback,” a 6-8 p.m. phone-in talk
show. . . . Decatur, Ill.’s WDZQ has
a new PD. He's Dan Jensen, who
had been morning man/MD at
WAFL Milford, Del. .. The all-new
all-star line up at Albany, Ga.’s
WIJAZ includes WDAT Daytona
Beach GM Ken Cameron doing
mornings and handling music; Kurt
Steiner, after a seven-year hiatus
from radio, in middays, and PD
Jaxon Ryle on afternoons.

Seventeen years doing mornings
was long enough for WIOO Carlisle,
Pa. vet Ben Barber, who now does 10
to noon. What does 17 years net you?
About 200 personal appearances a
year.

BILLBOARD RADIO JOB MART J|

ADDRESS ALL ADS: JEFF SERRETTE |

of the station’s strength without him.

= Position Wanted
+ Position

Available
' Services

Billboard Job Mari, 1515 Brnadw;g. New York.
N.Y, 10036. Phone: (212 764-7388 [locally| or
(800] 223-7524 (0wt of ‘State}. Use any major
credil card when calling in your advertisement

YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago
. You're Sixteen, Ringo Starr, Apple
. Show And Tell, Al Wilson, Rocky Road
. The Way We Were, Barbra Streisand,
Columbia
. 1've Got To Use My Imagination, Gladys
Knight & the Pips, Buddah
. The Joker, Steve Miller Band, Capitol
. Love's Theme, Love Unlimited Orchestra,
20th Century
. Smokin’ In The Boy's Room, Brownsville
Station, Big Tree
8. Let Me Be There, Olivia Newton-John,
MCA
9. Time in A Bottie, Jim Croce, ABC
10. Americans, Byron MacGregor, Westbound
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POP SINGLES-20 Years Ago

. There! I've Said It Again, Bobby Vinton,
Epic

. Louie Louie, Kingsmen, Wand

. | Want To Hold Your Hand, Beatles,
Capitol

. Surfin’ Bird, Trashmen, Garrett

. Popsicles And Icicles, Mermaids,
Chattahoochee

. Out Of Limits, Marketts, Warner Bros.

. Hey Little Cobra, Rip Chords, Columbia

. Forget Him, Bobby Rydell, Cameo

. Um, Um, Um, Um, Um, Um, Major
Lance, Okeh

. Drag City, Jan & Dean, Liberty
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Fall Arbitron Results
® Continued from page 18
Following are 12 plus, average quarter hour,
metro survey Monday-Sunday 6 a.m. to midnight.

Call Format Spring 83 Fall '83
SACRAMENTO

KXOA-FM AC 7.4 9.1
KSFM AC 4.5 7.2
KAER country 6.3 6.8
KEWT easy listening 8.2 6.8
KZAP AOR 79 6.8
KCTC easy listening 6.5 6.6
KRAK country 6.7 6.3
KwWOD contemporary 4.9 53
KGNR talk 4.2 5.0
KROY AOR 4.8 4.6
KHYL oldies 3.1 38
KPOP contemporary 37 3.2
KFBK news 5.2 31
KGO talk 1.6 2.7
KXOA-AM nostalgia 4.8 2.3
KNBR AC 1.0 2.2
SALT LAKE CITY

KSFI easy listening 1.3 11.5
KSL : AC 11.9 10.8
KRSP-FM AOR 8.2 9.9
KSOP-FM country 5.9 6.6
KLCY MOR 5.5 59
KLUB easy listening 35 5.1
KALL AC 4.9 4.8
KZAN country 4.2 48
KISN AC 5.2 4.7
KCPX AOR 6.0 38
KBUG AC 2.6 33
KDAB AC 2.6 3.2
KFMY contemporary 2.6 3.1
KRSP contemporary 27 24
KLRZ AC - 29 23
KSOP country 1.9 2.1
KZJO talk 1.0 2.1
KRGO country 2.9 2.0
SAN ANTONIO

KTFM contemporary 6.1 9.3
KCDR Spanish 5.2 9.1
KXZL AOR 8.2 8.0
KQXT easy listening 10.2 719
KAJA country 7.2 7.4
KISS AOR 59 6.0
KTSA contemporary 6.3 6.0
KKYX country 6.2 53
WOAI news/talk 7.3 5.0
KLLS-FM AC 59 4.9
KONO AC 3.8 4.8
KBUC-FM country 4.4 4.6
KITY contemporary 4.0 4.1
KEDA Spanish 1.9 2.6
KVAR Spanish 1.4 2.1

+ $33.00 per inch
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SERVICES

CURRENT AND CLASSIC AIRCHECKS!

Current issue # 46 features KIIS/Big Ron O'Brien, KFRC/Sue Hall, KFI/Lohman & Barkiey, Mighty 690/Jim Law,
WMET/Jerry Evans, KRLA/Dave Hull, KGFJ/Gary O'Neil, plus the KYA to KOIT.AM changeover and the KSFO
switch from Golden West to King Broadcasting. 90-minute cassette, $5.50.

Special Issue #S-26 features DALLAS-FT. WORTHI CHRs KEGL & KAFM, A/Cs KVIL, KMGC & KLVU, AORs KZEW
& KTXQ, Qldies KAAM & KRQX, plus Urbans KKDA & KNOK. 30-minute cassette, $5.50.

Classic Issue #C-39 features Denver-1974 with KIMN/Scott Kenyon, KTLK/Big Ron O'Brien & KLZ.FM/Max
Floyd, plus KRKD/Huggie Boy-1966, KHJ/Walt Baby Love-1972, KGB/Michael Spears-1971, 10Q/Jack Arm-
strong-1978, KKDJ/Jay Stevens-1375. CKLW/Bob Savage-1973 & KFl/Lohman & Barkley-1978. Cassette,

$10.50.
VIDEO AIRCHECKS # 1 is still avaitable on VHS or BETA for $39.95. Wirite or call for more details.
CALIFORNIA AIRCHECK—Dept. BB—BOX 4408—SAN DIEGO, CA 92104—(619) 460-6104

BE THE FIRST STATION
WITH THE LATEST HITS
Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45's, LP's and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:
AIRDISC U.S.A.
P.O. BOX 835
Amityville NY 11701

POSITION AVAILABLE

THE RESOLUTION
SOLUTION

‘‘GET OFF THE AIR AND GET
INTO RADIO!”

My highest paid account executives were for-
merly major and secondary market radio per-
sonalities. They have taken their talent and
ability and offered it directly to large retail ac-
counts on behalf of the biggest radio ad agency
in New York. You can do the same.

You will be trained by the finest seaff in radio.
You will have the opportunity to make more
money than will ever be made on-air. You will
control your own destiny while selling all ra-
dio media and writing/ producing the finest ra-
dio spots in New York radio.

if you are honest, hardworking, talented and
keep commitments, it is time you started earn-
ing what you are worth! We do TV to0o. Send
inquiries. resume and references to:

Box #7532
Billboard Magazine
1515 Broadway
New York, NY 10036

CLASSIFIED

ADVERTISING
PAYS.

WANT TO OWN
A RADIO STATION?

A lucrative cable FM for as little as
$10,000. Help with programming,
sales and more!
CFM Radio Network
(503) 548-6796

INSIDE COUNTRY

Designed With The Country DJ in

Mind  Current artist bios Monthiy
Calendar. Country Trivia We do thg
research! You sound intormed' For
more intormation write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

NEWS

o STEVIE NICKS IS HAPPY AGAIN
AND BACK IN STUDIO

® KENNY ROGERS SAYS BEING
BURNED ONCE TAUGHT HIM

® BARNEY-HAL LINDEN-MILLER
SAYS HE'S READY FOR ONE
MORE BIG SHOW.

This is just a taste of 1 he hot news you will get in
the WEEKLY WIRE report. Give your listen-
ers news they’ll remember YOU for. Optional
air quality interview material available. 13
weeks $36.00/26 weeks $70.00/52 weeks
$135.00.

WEEKLY WIRE
ENTERTAINMENT NEWS SERVICE
1268 W. Shannon St.

Chandier AZ 85224
(602) 899-0377

POSITION WANTED

PROFESSIONAL
DISC JOCKEY

I'M SEEKING A POSITION AS DISC JOCKEY

IN N.Y. STATE OR NEW ENGLAND. AVAIL-

ABLE IN SPRING 1984. AAS IN RADIO
BROADCASTING. CONTACT:

TOM TORTORELLA
212-254-5755

www.americanradiohistorv.com

TOP LPs-10 Years Ago

. You Don't Mess Around With Jim, Jim
Croce, ABC

. |1 Got A Name, Jim Croce, ABC

. The Singles, 1969-1973, Carpenters,
AZM

. Goodbye Yellow Brick Road, Elton John,
MCA

—

. The Joker, Steve Miller Band, Capitol

. Greatest Hits, John Denver, RCA

. Bette Midler, Atlantic

. Band On The Run, Paul McCariney &
Wings, Apple

. Jonathan Livingston Seagull, Neil
Diamond, Columbia

. Behind Closed Doors, Charlie Rich, Epic

o 00~ O LN Pl wN

—
o

TOP LPs-20 Years Ago

. The Singing Nun, Philips

. In The Wind, Peter, Paul & Mary, Warner
Bros.

. Fun In Acapulco, Elvis Presley, RCA
Victor

. West Side Story, Soundtrack, Columbia

. Peter, Paul & Mary, Warner Bros.

. The Second Barbra Streisand Album,
Columbia

. Joan Baez in Concert, Part Two,
Vanguard

. Moving, Peter, Paul & Mary, Warner Bros.

. Little Deuce Coupe, Beach Boys, Capitol

. John F. Kennedy-—The Presidential
Years 1960-1963, 20th Century-Fox
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COUNTRY SINGLES-10 Years Ago

1. | Love, Tom T. Hall, Mercury

. Jolene, Dolly Parton, RCA

. World Of Make Believe, Bill Anderson,
MCA

. Once You've Had The Best, George
Jones, Epic

. Hey Loretta, Loretia Lynn, MCA

. That's The Way Love Goes, Johnny
Rodriguez, Mercury

. I’m Still Loving You, Joe Stampley, Dot

. A Love Song, Anne Murray, Capitol

. The Last Love Song, Hank Williams Jr.,
MGM-

. Another Lonely Song, Tammy Wynette,

Epic
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SQUL SINGLES-10 Years Ago

1. Livin' For You, Al Green, Hi

2. Let Your Hair Down, Temptations, Gordy

3. I've Got To Use My Imagination, Gladys
Knight & the Pips, Buddah

4. Put Your Hands Together, O'Jays,
Philadelphia International

5. What It Comes Down To, Isley Bros., T-
Neck

6. Trying To Hold On To My Woman,
Lamont Dozier, ABC

7. Jungle Boogie, Kool & the Gang, De-Lite

8. | Miss You, The Dells, Cadet

9. Until You Come Back To Me, Aretha
Franklin, Atlantic

10. Sexy Mama, Moments, Stang

QyY081118 ‘v86T ‘82 AMVNNYF
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® Continued from page 18
with no holds barred.” You can find
out more from (212) 986-8272.

* K K

Congratulations to Drake Che-
nault’s director of public relations
and advertising, Marvin Sibulkin,
who was awarded the Legion of Mer-
it from the U.S. Army following his
retirement after a 25-year military
career. Planning the celebration was
DC head Jim Kefford, who served
with Sibulkin in Hawaii, after Sibul-
kin returned from Vietnam. Prior to

Featured Programming

leaving the service he was in the pub-
lic relations office, but his initial posi-
tion, that of Chinese Mandarin lin-
guist, will probably prove more
beneficial in the world of radio
syndication.

Deborah Meyer is upped to VP/
Western division for McGavren
Guild’s MG Media... Barbara
Hocter joins the AP Network News
team as vacation relief anchor

. Former KSHE St. Louis account
exec Mark C. Riordan joins Blair’s
St. Louis office in that capacity

Packages:

$

(Sorry, no C.O.D. or billing.)

Name:

Billboard
Pop Albums
CHART RESEARCH PACKAGES

The definitive lists of the best-selling albums year by year,
through the entire history of the Top LPs charts.

Based on the authoritative statistical research of the
music industry’s foremost trade publication.

THREE TITLES AVAILABLE:

Number One Pop Albums, 1947 through 1983. Lists
Billboard issue date, title, artist and label of the number one
album of each week. $50.00. -

Top Ten Pop Albums, 1949 through 1983. Lists title,
artist and label of every album which reached number 10
or higher on Billboard's Top LPs chart. Listed alpha-
betically within each year. #1 albums are indicated. $50.00.

Top Pop Albums Of The Year, 1956 through 1983.
The annual listings of the top albums of the year in rank
order, as published in Billboard’s year-end special issues.
Inclues title, artist and label for each entry. $50.00.

Individual yearly lists may also be purchased separately;
see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research

B-1 O Number One Pop Albums @ $50.00
B2 O Top Ten Pop Albums @ $50.00
B-3 O Top Pop Albums Of The Year @ $50.00

O Individual yearly lists from______ (please
list book code number) for

(please list year(s) desired.)
Check or money order is enclosed in the amount of:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.

. Susan Jacobi moves up to direc-
tor/program affiliate administration
for RadioRadio.

KRSN Denver GM Brad Lusk
joins Ft. Collins-based commercial
producer Eagle Syndication Inc. (if
you don’t recognize the names you
will remember the spots for such
groups as Malrite, Sandusky, Gan-
nett, Jeff-Pilot) as VP/GM . .. Mu-
tual Broadcasting System signs a
five-year agreement with UPI for di-
rect satellite uplinking of UPI's audio
and teletype services on Westar
IIT... WABC New York acquires
the radio broadcast rights to the New
York Jets football games.

* K K

Masla now reps KVON/KVYN
Napa/St. Helena, Calif., KAGC
Bryan, Tex. and KDSX/KDSQ
Sherman, Tex ... Torbet picks up
San Francisco’s KOIT-AM-FM, as
well as Decatur, Iil.'s WDZ/
WDZQ ... Blair adds Abilene’s
KWKC/KORQ to its lineup.

ROLLYE BORNSTEIN

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Jan. 22-28, Re-Flex, Rock Over London,
Lond Wavelength, one hour.

Jan. 23, Ozzy Osbourne, Rockline, Global
Satellite Network, 90 minutes.

Jan. 27-29, Razzy Bailey, Weekiy Country
Countdown, United Stations, three hours.

Jan. 27-29, Cristy Lane, Solid Gold Coun-
try, United Stations, three hours.

Jan. 27-29, Debbie Reynolds,
Sounds, United Stations, three hours.

Jan. 27-29, Stevie Nicks, Superstars Rock
Concert, Westwood One, 90 minutes.

Jan. 27-29, Three Stooges Songs, Dr. De-
mento, Westwood One, two hours.

Jan. 28, Bill Monroe, Silver Eagle, ABC
Entertainment Network, 90 minutes.

" Jan. 28-29, Anne Murray, Dick Clark's
Rock Roll & Remember, United Stations, four
hours.

Jan. 30-Feb. 5, Ray Anthony, Music Mak-
ers, Narwood Productions, one hour.

Jan. 30-Feb. 5, Gary Morris, Country Clo-
seup, Narwood Productions, one hour.

Jan. 30-Feb. 5, Pat Benatar, Off The Re-
cord Special, Westwood One, one hour.

Jan. 30-Feb. 5, Tubes, In Concert,
Westwood One, 90 minutes.

Jan. 30-Feb. 5, Steely Dan, Star Trak Pro-
file, Westwood One, one hour.

Jan. 30-Feb. 5, Lacy J. Dalton, Live From
Gilley's, Westwood One, one hour.

Jan. 30-Feb. 5, Evelyn King, S.0.S. Band,
Budweiser Concert Hour, Westwood One,
one hour.

Jan. 30-Feb. 5, Randy Crawford, Special
Edition, Westwood One, one hour.

Feb. 3-5, Cyndi Lauper, Rick Dees’ Top 40
Countdown, United Stations, four hours.

Feb. 3-5, Donna Summer, The Source,
NBC, 90 minutes.

Feb. 3-5, More Videos, Rock Chronicles,
Westwood One, one hour.

Feb. 3-5, Huey Lewis & the News, Billy
Idol, Rock Album Countdown, Westwood
One, two hours.

Feb. 3-5, Shannon, D Train, The Count-
down, Westwood One, two hours.

Feb. 3-5, Marvin Gaye, Dick Clark’s Rock
Roll & Remember, United Stations, four
hours.

Feb. 3-5, Andy Williams, Great Sounds,
United Stations, four hours.

Feb. 3-5, Loretta Lynn, Solid Gold Coun-
try, United Stations, three hours.

Feb. 3-5, Charley Pride, Weekly Country
Music Countdown, United Stations, three
hours.

Feb. 5-11, Morells, Omni/Penthouse Col-
lege Rock Concert, London Wavelength, one
hour.

Feb. 5-11, The Afarm, Rock Over London,
London Wavelength, one hour.

Feb. 6-12, Maynard Ferguson, Chris Con-
nor, Music Makers, Narwood Productions,
one hour.

Feb. 6-12, Anne Murray, Country Closeup,
Narwood Productions, one hour. —

Great
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For Week Ending

Survey

These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

| GUESS THAT'S WHY THEY CALL IT THE BLUES

Elton John, Geffen 7-29460 (Warner Bros.) (Intersong, ASCAP)
TAKE A CHANCE

Olivia Newton-John And John Travolta, MCA 52284 (Foster
Frees/Rehtakul/Zargon,BM|/ASCAP)

KARMA CHAMELEON

Culture Club, Virgin/Epic 34-04221 (Virgin/Pendulum, BMI)
JOANNA

Kool And The Gang, De-Lite 829 (Delightful, BMI)

RUNNING WITH THE NIGHT

Lionel Richie, Motown 1710 (Brockman, ASCAP/Dyad, BMI)
THINK OF LAURA

Christopher Cross Warner Bros. 7-29658 (Another Page, ASCAP)
AN INNOCENT

Bitly Joel, Columbla 38-04259 (Joel, BMI)

BREAK MY STRIDE

glleltlthew Wilder, Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears,

)
| STILL CAN'T GET OVER LOVING YOU
Ray Parker, Jr., Arista 1-9116 (Raydiola, ASCAP)
ALMOST OVER YOU )
Sheena Easton, EMI-America 8186 (Michael H. Goldsen/Carload Of
Us/Sweet Angel/Atlantic, ASCAP/BMI)
SO BAD
Paul McCartney, Columbia 38-04296 (MPL Communications, ASCAP)
THE WAY HE MAKES ME FEEL
Barbra Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome,
ASCAP)
THIS WOMAN
Kenny Rogers, RCA 13710 (Gibb Brothers/Unichappell, BMI)
SAVE THE LAST DANCE FOR ME
Dolly Parton, RCA 13703 (Rightsong, BMI)
YOUR PRECIOUS LOVE
Neil Sedaka With Dara Sedaka, MCA/Curb 52307 (Jobete, ASCAP)

GOLD

Spandau Ballet, Chrysalis 42740 (Reformation, ASCAP)

SAY SAY SAY

Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL
Communications/Mijac, ASCAP)

SHOW HER

Ronnie Milsap, RCA 13658 (Lodge Hall, ASCAP)

THAT'S ALL

Genesis, Atlantic 7-89724 (Pun/Warner Bros., ASCAP)

WHISTLE DOWN THE WIND

Nick Heyward, Arista 1- 9072 (Bryan Morrison, ASCAP)

ONE PARTICULAR HARBOU

Jimmy Buffett, MCA 52298 (Coral Reefer, BMI)

HERO

Gladys Knight & The Pips, Columbia 38-04219 (Warner House Of
Music BMI/WB Gold ASCAP

THE SOUND OF GOODBYE

Crystal Gayle, Warner Bros. 7-29452 (Parquet/Lawyers Daughter, BMI)
YOU'RE LOOKING LIKE LOVE TO ME

Peabo Bryson/Roberta Flack, Capitol 5307 (All Seasons/Corbett Music
Plus/Hearts Delight, ASCAP)

SAY IT ISN'T SO

Daryl Hall & John Oates, RCA 13564 (Hot-Cha/Unichappell, BMI)

I'M NEVER GONNA GIVE YOU UP

Frank Stallone/Cynthia Rhodes, RSO 815882-7 (Polggram) (Stigwood
International/ Famous/Robert Stigwood/Ensign, AS

YAH MO B THERE

James Ingram With Michael McDonald, Qwest 7-29394 (Warner Brosé
&useman/Hen -Al/Kings Road, BMI/Geneweve/Rodsongs PRS/Yellow Brick

THE CURLY SHUFFLE

Jump 'N The Saddie, Atlantic 7-89718 (Wise Guy, BMI)
SEND [N THE CLOWNS

Lani Hall, A&M 2616 (Revelation/Rilting, ASCAP)

TIME WILL REVEAL

DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP)

WHAT'S NEW

Linda Ronstadt, Asylum 7-69780 (Elektra) (Marke/Warner
Brothers/Limerick Reaganesque/Trim-Co, ASCAP)

ALL NIGHT LONG (ALL NIGHT) 1
Liorel Richie, Motown 1698 (Brockman ASCAP) |
WRAPPED AROUND YOUR FINGE |
The Police, A&M 2614 (Magnetic/Regatta/lllegal Songs, BMI)

EBONY EYES .
Kisc(l:(AJPa)mes And Smokey Robinson, Gordy 1714 (Motown) (Stone City,
LOVE HAS A MIND OF IT'S OWN

Donna Summer, Mercury 814922-7 (PoAygram) (Sweet Summer
Night/Sudano Songs/See This House, ASCAP/BM

NOBODY TOLD ME

John Lennon, Polydor 817254-7 (Polygram) (Ono, BMI)

NOTHING LIKE FALLING IN LOVE

Eddie Rabbitt, Warner Bros. 7-29431 (DebDave/Briarpatch,
BMI/Matlven/Cottonpatch, ASCAP)

MAKE BELIEVE [T'S YOUR FIRST TIME

Carpenters, A&M 2586 (Music City, ASCAP)

IN YOUR EYES

George Benson, Warner Bros. 7-29442 (Prince Street/Welbeck, ASCAP)
ALL THE RIGHT MOVES

Jennifer Warnes/Chris Thompson Casablanca 814603 (Polygram) (Warner-
Tamerlane/Sprockett/WB/Rewmd BMI, ASCAP)

BABY | LIED

Deborah Allen, RCA 13600 (Posey/Unichappell/Van Hoy, BMI)

UPTOWN GIRL

Billy Joel, Columbia 38-04149 (Joel Songs, BMI)

STRANGER ) )

Elo, Jet 4-04208 (Epic) (April, ASCAP)

ISLANDS IN THE STREAM

Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb
Brothers/Unichappell, BMI)

WHEN YOU FALL IN LOVE

Bertie Higgins, Kat Family 4- 04184 Ep|c) (JENLEE/Chappell/Brother
Bills/Rose Key, ASCAP/Lowery, B

| JUST CAN'T WALK AWAY

Four Tops, Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)
ONLY YOU

Commodores, Motown 1694 (0ld Fashion, ASCAP)

TONIGHT | CELEBRATE MY LOVE

Peabo Bryson/Roberta Flack, Capitol 5242 (Almo/Prince Street/Screen
Gems EMI,ASCAP/BMI)

HOW MANY TIMES CAN WE SAY GOODBYE

Dionne Warwick And Luther Vandross, Arista 1-9073 (Gotdnan, ASCAP)

O Bullets are awarded to those products demonstratmg the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Rock

Survey For Week Ending 1/28/84

Albums & Top Tracks

€ Copyright 1984, Billboard Publications, Inc. No part of this publication may be reproduced:
stored in a retrieval system, or transmitted."in any form or by any means, eiectronic, mechanical.
photocopying. recording, or otherwise. without the prior written permission of the publisher

Rock Albums

ARTIST—Title, Label

GENESIS—Genesis, Atlantic

2 113 { YES-90125, Atco
8 | 3 | VAN HALEN-1984, Warner Bros.
3 |12 | 38 SPECIAL-Tour De Force, A&M
16| 7 THE PRETENDERS-Learning to Crawl, Sire
4 |15 JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury
12| 2 JOHN LENNON-Milk & Honey, Polydor
9 (19 HUEY LEWIS AND THE NEWS-Sports,
Chrysalis
5 | 12 | THE ROLLING STONES—Undercover, Rolling
| Stones
6 | 10 SOUNDTRACK-Two Of A Kind, MCA
13| 12 BILLY IDOL-Rebel Yell, Chrysalis
11 | 13 DURAN DURAN-Seven And The Ragged Tiger,
Capitol
25| 9 0ZZY OSBOURNE-Bark At The Moon, CBS
Associated
24 | 13 BLUE OYSTER CULT-The Revolution By
Night, Columbia
17 | 15 MOTLEY CRUE-Shout At The Devil, Elektra
10 | 19 THE ROMANTICS-In Heat, Nemperor
18 | 9 MANFRED MANN-Somewhere In Afrika
Arista
7 |13 NIGHT RANGER-Midnight Madness, MCA
28 | 2 JUDAS PRIEST-Defenders Of The Faith,
Columbia
23| 6 REAL LIFE-Heartland, MCA/Curb
22 | 21 THE MOTELS-Little Robbers, Capitol
20 7 ABC-Beauty Stab, Mercury
36| 3 QUIET RIOT-Metal Health, Pasha/CBS
19 | 12 BOB DYLAN-Infidels, Columbia
29| 8 HEADPINS-Line Of Fire, MCA
14 | 11 | THE ALAN PARSONS PROJECT-The Best Of
| The Alan Parsons Project, Arista
27| 6 THE FIXX-Reach The Beach, MCA
32 | 32 | THE POLICE-Synchronicity, A&M
33} 7 CYNDI LAUPER-She's So Unusual, Portrait
21|10 | U-2-Under A Blood Red Sky, Island
26 | 8 | RE-FLEX-The Politics Of Dancing, Capitol
w| CHRISTINE McVIE-Christine McVie, Warner
10s.
34 9 HEAVEN-Where Angels Fear To Tread,
i Columbia
SOUNDTRACK-A Night In Heaven, A&M
31 (13 STREETS-1st, Atlantic
UTOPIA-Oblivion, Passport
15 { 14 | EDDIE MONEY-Where's The Party?, Columbia
m{ EURYTHMICS-Touch, RCA
30| 8 VANDENBERG-Heading For A Storm, Atco
39 ‘ 28 ROBERT PLANT-The Principle Of Moments,
| EsPeranza/Atlantic
35|21 | RAINBOW-Bent Out Of Shape, Mercury
38 | 10 | DON FELDER-Airborne, Elektra
37| 9 ALCATRAZZ-No Parole From Rock ‘N’ Roll,
Rocshire
40 | 13 PAUL RODGERS—-Cut Loose, Atlantic
41 |17 KISS~Lick It Up, Mercury
42 | 14 CULTURE CLUB-Colour By Numbers,
Virgin/Epic
mp ACCEPT-Balis To The Wall, Portrait
44 | 12 | 1. 1. TOP-Elininator, Warner Bros.
47 |13 DARYL HALL AND JOHN OATES--Rock ‘N Soul
Part 1, RCA
48 ‘ 20 | DOKKEN-Breaking The Chains, Elektra

THE PRETENDERS-Learning To Crawl, Sire

CHRISTINE McVIE-Gotta Hold On Me, Warner Bros. (12
Inch)

EURYTHMICS-Touch, RCA

ACCEPT-Balls To The Wall, Portrait

JUDAS PRIEST-Defenders Of The Faith, Columbia
BON JOVI-Bon Jovi, Mercury
SOUNDTRACK-Footloose, Columbia

VAN HALEN-1984, Warner Bros.

MANFRED MANN-Somewhere In Afrika, Arista
HUANG CHUNG-Points On The Curve, Geffen

A compilation of
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Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations.

Top Tracks

ARTIST—Title, Label

VAN HALEN-Jump, Warner Bros.

THE PRETENDERS-Middle Of The Road, Sire
GENESIS-That's All, Atlantic

38 SPECIAL-If I'd Been The One, A&M

38 SPECIAL-Back Where You Belong, A&M
JOHN LENNON,—Nobody Told Me, Polydor

THE ROLLING STONES-She Was Hot, Rolling
Stones

JOHN COUGAR MELLENCAMP—-Pink Houses,
Riva/Mercury

YES-Owner Of A Lonely Heart, Atco
YES-Changes, Atco
SOUNDTRACK-Ask The Lonely, MCA
YES-It Can Happen To You, Atco
BILLY IDOL-Rebef Yell, Chrysalis

HUEY LEWIS AND THE NEWS-! Want A New
Drug, Chrysalis

MOTLEY CRUE-If Looks Could Kill, Elektra

DURAN DURAN-New Moon On Monday,
Capitol

0ZZY OSBOURNE-Bark At The Moon, CBS
Associated

THE MOTELS—Remember The Night, Capitol

VAN HALEN-Panama, Warner Bros.

GENESIS-Just A Job To Do, Atlantic

THE ROLLING STONES-Too Tough, Rolling
Stones

RE-FLEX-The Politics Of Dancing, Capitol

THE POLICE-Wrapped Around Your Finger,
A&M

THE ROLLING STONES-Undercover Of The
Night, Rolling Stones

THE ALAN PARSONS PROJECT-You Don't
Believe, Arista

THE FIXX-The Sign Of Fire, MCA
EURYTHMICS-Here Comes The Rain Again,
RCA

NENA-99 Luftballons, Epic
THE POLICE-Synchronicity [I, A&M

ELTON JOHN-I Guess That’s Why They Call
It The Blues, Geffen

BLUE OYSTER CULT-Take Me Away,
Columbia

GENESIS-It's Gonna Get Better, Atlantic
THE ROMANTICS-Talking In Your Sleep,
Nemperor

JOHN COUGAR MELLENCAMP-Serious
Business, Riva/Mercury

EDDIE MONEY-Big Crash, Columbia

DON FELDER-Bad Girls, Elektra

ROBERT PLANT-In The Mood,
Esparanza/Atlantic

VAN HALEN—Hot For Teacher, Warner Bros.
CYND! LAUPER-Girls Just Want To Have Fun,
Portrait

JOHN COUGAR MELLENCAMP—Crumblin’
Down, Riva/Mercury

NIGHT RANGER-(You Can Still) Rock In
America, Capitol

KISS—Lick It Up, Mercury

DARYL HALL AND JOHN OATES-Say It Isn’t
So, RCA

PAUL RODGERS—-Cut Loose, Atlantic
U2—Eleven O’Clock Tick Tock, Island

THE ROLLING STONES-Too Much Biood,
Rolling Stones

QUIET RIOT-Cum On Feel The Noize, Pasha

PETER SCHILLING-Major Tom (Coming
Home), Elektra

SOUNDTRACK-Heaven, MCA

DURAN DURAN-Union Of The Snake, Capitol
CULTURE CLUB—Church Of The Poison Mind,
Virgin/Epic

STREETS-If Love Should Go, Atlantic

BLUE OYSTER CULT—Shooting Shark,
Columbia

CYND! LAUPER-Time After Time, Portrait

REAL LIFE-Send Me An Angel, MCA/Curb

THE POLICE-King Of Pain, A&M

BOB DYLAN-Neighborhood Bully, Columbia
VANDENBERG-Friday Night, Atco

BIG COUNTRY-In A Big Country, Mercury

HUEY LEWIS AND THE NEWS-Heart And
Soul, Chrysalis
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~ New On TheCharts

NICK HEYWARD

Haircut 100’s departed leader Nick Heyward is doing all right on his own, as
his solo debut for Arista, **North Of A Miraclz,” moves up to 178 on the Top

LPs & Tape chart.

Heyward left Haircut because he felt his songwriting ability was hampered by
the day-to-day duties of being the group’s frontman. *It was great at the time,”
he says. “*Suddenly it was there and, for me, suddenly it was gone.” Heyward’s
energetic writing style, made famous by Haircit 100’s “*Favourite Shirts” and
“Love Plus One,” dominates the album, while the lyrical storylines carry a little

more weight than that group’s songs.

Heyward produced *“North Of A Miracle” with the help of Geoff Emerick,
who's engineered some of Paul McCartney's zlbums and produced *‘Imperial
Bedroom™ for Elvis Costello. Costello’s keyboardist Steve Nieve makes a memo-

rable contribution to two cuts.

Heyward made his first appearance without tae Haircuts last March, billed as
Morris & the Jazz Reasons. Since then, he has toured successfully under his own
name, including a sold-out show at New York’s Ritz in November.

For more information, contact David Botterel, Flat B, “Gra Machree,” Pago-
da Ave.. Richmond, Surrey, England; (01) 948-4328.

DON FELDER

Call it a fascination with flight that
Don Felder’s first post-Eagle release
is titled **Airborne™ and 1s making a
smooth takeoff as it moves up to 187
on the Top LPs & Tape chart. He fol-
lows the footsteps of ex-Eagles Glen
Frey and Don Henley, who beat him
to the post with solo albums. But
speed does not appear an issue on this
Asylum album.

“*Airborne™ was produced Califor-
nia style, with Felder doing most of
the work 1n the studio he built at his
home there, where the Eagles often
rehearsed. Before joining the group,
Felder had run a 16-track studio in
Boston, and he says that while work-
ing on the Eagles® records, "I was al-
ways leaning over producer Bill
Szymczyk's shoulder.”

The liner notes feature a host of fa-
miliar names, including Kenny Log-
gins, Timothy B. Schmit, Jeff Lorber
and Russ Kunkel. One thing “Air-
borne’ makes clear is that Frey and
Henley were not the Eagles’ only cre-
ative influences. The album’s first
single, “"Bad Girls,” is actually a re-
worked tune that Felder and Joe
Walsh had composed during an early
morning session.

For more information, contact
Front Line Management, 9044 Mel-
rose Ave:. Los Angeles, Calif. 90069:
(213) 859-1900.

HOWARD JONES

A man and his synthesizer have
made it almost single-handedly onto
the Fot 100 with their Elektra single
“New Song,” which moves up to 68
in its second week on the chart. It’s
an upbeai tune with lyrics that read
like a self-help book: **Don’t crack
up, bend your brain, see both sides,
throw off your mental chains.”

Ar admitted optimist, Howard
Jones says, "I don't go much on sing-
ing zbout doomed love affairs and
getting all morbid.” Instead, his mu-
sic reflects his “have a go™ attitude
that, in his own life, has brought the
once disillusioned musician to his
current status.

Jones was born in Southampton,
England, and formed his first band at
age 15. Influenced by Emerson, Lake
& Palmer and Genesis, Jones studied
briefly at a music school in Manches-
ter before growing frustrated with its
stuff¥ attitudes and dropping out of
the music scene for two years. It took
a syrthesizer to lure him back into
composirg; since then, Jones has
made ovzr 200 appearances in the
Buckingtamshire area and opened
for Chine Crisis on their recent U.K.
tour.

Tte single i1s produced by Duran
Durzn's producer Colin Thurston.

Fov mare information, contact Da-
vid Stopps. (02) 968-4568.
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RETAIL GOLD—Recordland staffers Marc Pencelh left, and John Dunbar,

from the chain’s Niagara Falls unit, pose proudly with awards for partici-
pating in the Kool & the Gang “As One” album. The pair co-wrote the title
song.

Retailing

TO SERVE 225 STORES

United Readying Computer Wing

By JOHN SIPPEL

LOS ANGELES—United Rec-
ords & Tapes, the publicly held rack-
jobber/retail chain based in Hialeah
Gardens, Fla., will soon be serving
225 stores in three major discount
chains with computer software,
books,  accessories and  some
peripherals.

The Florida company has formed
International Software Industries, a
separate entity under the United cor-
porate umbrella, to handle the new
product. Sid Silverman is president of
the new wing.

ISI is servicing all 31 Richway
stores with a mix of third-party en-
tertainment and educational software
and accessories in a 40 SKU pro-

Michigan Chain Mulls Expansion

Optimism In The Air At Six-Unit Rock-A-Rolla In Flint

LOS ANGELES—Typifying the
post-recession attitude of many small
chains again pondering expansion,
six-unit  Rock-A-Rolla in  Flint,
Mich. is being targeted for revamped
operations, according to founder
Tom Dews.

The 33-year-old owner sees several
possible directions. He may open
full-line units as anchors in the cities
where he now has units, as in Sagi-
naw, where he has three. He is also
contemplating a return to the 9 a.m.-
midnight schedule he maintained
when he had more help. And he may
well close some units in order to go
with stronger ones in the same gener-
al areas.

After four difficult years, Dews is
high on the record/tape/accessories
business in 1984. He feels the woes of
the automotive industry, on which
his stores depend, are almost over.

“It started at Christmas of 1982
and it’s getting better all the time. |
was one of those who had to borrow
money from a bank at 22% to make
it. By sometime in 1984, the last of
that loan will likely be repaid,” Dews
says, adding, *I'll never do that
again.”

Dews looks at those four sparse
years as a maturation period. He says
he learned a great deal about cutting
expenses and seeking out profit mar-
gins. “You get accustomed to not re-
placing an employee when he leaves.
You buy from one-stops like Vinyl
Vendors and Statewide Distributors.

Sure, you have to pay more when the
order comes in COD. But by paying
for it immediately, you don’t strain
your cash flow.”

Despite his youth, the decade in
which Dews has been in the industry
has had its record highs and lows. I
was in my third year at Western
Michigan Univ. in Kalamazoo, but |
wasn’t sure | wanted to continue in
accounting,” he recalls. I walked
into a Boogie Record store one day.
It was just what I wanted.”

Boogie was a franchise operation
in June, 1974, when Dews opened his

450 square foot store in Flint, right

across the street from a huge mall.
With a $5,000 expenditure, Dews did
$300 the first day and he's never done
less than that in his first store, which
he still operates. His mother, Joanne,

spelled him in the store; his father,
Edwin, a worker at the Fisher Body
plant in Grand Blance, Mich., did his
books.

“It was awesome,” Dews says.
“On payday, 1 would often get the
paychecks of workers, scmetimes as
many as 10 in a week, who would in-
struct me to select an opening tape or
LP library with the entire amount.

“Overall, though, we built our rep-
utation on special orders. We try to
get the special order in less than 48
hours. We succeed 95% of the time.
Our two one-stops make it possible. I
don’t charge extra. I don’t dock them
if they fail to come in and pick up the
record or tape.”

Dews uses Billboard's charts in
country, blact rock and jazz to high-

(Continued on page 30)

Video Rental Card
Raises AVA Profile

By EARL PAIGE

LOS ANGELES—When Ameri-
can Video Assn. came up with the
idea for a national video rental card,
it was just one of several new pro-
grams for the expanding 800-store
buying group. Now, says AVA
founder John Power, so many retail-
ers want to offer the rental cards that
AVA is embroiled in hassles.

Sliceit

any way you like . .

or take the whole p:e'

Recoton will
serve all your

accessory needs
at a sweet
profit to you.

garecaran

46-23 Crane Street
L4 ng Island City, M.
212) 392-6442

Video Passport is a card that costs
consumers $29.95 a year. Card hold-
ers are entitled to the rental fee of any
participating store’s club schedule.
Because individual stores’ video club
dues and fees vary widely across the
country, Video Passport seemed to
AVA management an excellent
service.

Power says the first problem was
how to restrict the number of stores
offering to honor the national card.
“We came up with the idea of one
store per zip code. No maps, no com-
plicated formulas. We would have a
mix of both small and large stores
and it would average out.” An imme-
diate wrinkle, however, is the chain
store. “We're going to have to handle
it on a case-by-case basis,” Power
says.

While Video Passport is obviously
one more service aimed at giving
AVA’s traditionally smaller indepen-
dent outlets an exclusive edge on
competition and building AVA mem-
bership, Power indicates that the ser-
vice is not restricted to AVA mem-
bers who pay $400 dues annually.
Moreover, AVA does not charge
stores to participate in Passport ex-
cept the 70 cents per card.

Power says “around 980 stores”
have so far signed up to participate.
He claims AVA has shipped over
70,000 Passport cards.

AVA was formed in 1980 and is
primarily concerned with aiding

(Continued on nave 58)
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gram. In addition, 74 H.J. Wilson lo-
cations from Florida through Texas
are inventorying 125 selections in en-
tertainment, education and home
management, along with books and
accessories from United’s Atlanta
warehouse, where Jean Flynn, for-
merly with Young Entertainment/
Franklin Music, is the personal comi-
puterwares buyer.

In February and March, ISI will
be shipping 200 selections in educa-
tional, entertainment and home man-
agement, along with accessories and
books, to some 120 Sears stores.

Silverman says that former rack
customers, who were served with re-
corded product and accessories by
United but who chose to drop this
type of inventory, may soon be re-
turning as personal computerware
customers.

Flynn, according to Silverman, is
buying from 40 different vendors of
software. Included are such as Atari,
Commodore, Broderbund, Datasoft,
Sierra On-Line, Synapse, Spinnaker,
Sirius and HesWare, among others.

SOUNDS GOOD MUSIC

United entered the computer soft-
ware arena about nine months ago,
Silverman says, using the ensuing ex-
perience to bulwark its entry late in
1983.

Idaho Store Ties In
With Movie House

KETCHUM, Idaho—Since
Sherry Bixler of Leon and
Imogene  Moore’s  Magic
Mountain Music here took
over as manager in August,
$ 1983, she feels her best promo-
tion has been a taped music

tie-in with the local movie
house.
About every six weeks,

Bixler sends the Magic Lan-
tern Cinema a 60-minute tape
she records of from 10 to 15 of
the top album cuts she is sell-
ing. In return, the theatre
flashes a slide, showing the
record/tape/accessories stores
logo and some ad copy. The
tape runs between showings of
the movie.

Shirts Aid Wyoming Store

DOUGLAS, Wyo.—For Sounds
Good Music's Sandra Wright. rescu-
ing her business from a deef reces-
sion involved an inspired gamble in
alternative merchandise: She bought
a whole store full of T-shirts.

When Wright first opened Sounds
Good Music in 1981, the town of
5,000 was booming with mining ven-
tures. Then, over the next 18 months,
the bottom dropped out. Wright
knew she had to diversify.

As it turns out, Rain Barrel T-
Shirts, a local business, became an
ideal acquisition. She bought the
store a year ago and incorporated the
stock into the original unit. As with

many record/tape outlets, T-Shirts
are stocked in the rear, drawing cus-
tomers past the records and tapes dis-
played in the front.

Sounds Good carries a constant in-
ventory of 300 transfers, purchased
primarily from Changes, a New York
supplier that also provides poly/cot-
ton T-shirts, and Roach, a St. Louis
firm. Transfers, which run from $1 to
$2, are displayed on footboards along
a wall. Wright will apply a transfer to
a shirt free, if the garment is pur-
chased in her store.

T-shirts list from $6 to $19. Wright
stocks up to 20 styles in sizes ranging
from children’s to adults’.

"THERE'S MORE TO _

ROCK & ROLL
THAN JUST THE RECORD

DECALS

The largest selection
of rock merchandtse!
Write for a free complete catalog

ALL ITEMS
FULLY LICENSED

PAINTER HATS

CALIFORNIA POSTERS
6601 ELVAS AVENUE

SACRAMENTO, CALIFORNIA 95819

POSTERS

WALLETS

Call toll free 1-800-852-3087
In California 1-800-852-8871
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| ~_NewlP/TapeReleases

JANUARY 28, 1984, BILLBOARD

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be POPULAR ART| STS }
up-to-the minute on availabie new product. The

following configuration abbreviations are used:

LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; BT—B8-track cartridge. Mul-
tiple records and/or tapes in a set appear within
parentheses following the manufacturer num-
ber.

BODINE
Three Times Running
LP WEA International WEA 1803 (Jem) SB 98
CA WEA WEAC 1803 98

FOLEY, ELLEN
Spirit Of St. Louis
LP Epic PE 36984 (CBS)

. .no list
CAPET 36984, ...

.rio list

HALL & OATES

Al Our Love

LP Heritage Soumnd Recording Dist. HSRD
1) By SR ..$7.98
HARDKNOX

EP Rough Cut RC10001 ......................$5.98

THE HOOTERS
Amore
LP Antenna HOO 83..
CA HOO 8

MELZ, JOEY
American Made Rock & Roll
LP Fraternitv 1028........... ....$8.98

NEW ADVENTURES
Radiatops
LP WEA Iuternational WEA 1804 (Jem)SB 98
CA WEAC 1BC4 _........... 8.98

VARIOUS ARTISTS
Wild Style Soundtrack
LP Animal APE 6005 ST (Jem).
CA APEC 6805 5T

...$8.98
...$8.98

‘
¢’
)
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The odds are six to one you’ll sell
more videotape with JVCs new six pack.

We bet when lots of your customers come in to
buy a JVC [VHS] videocassette, they won't walk out with

one. They'll take horne a six pack© That’s because
when you stock JVC’s new six pack it’s easier o sell

six tapes at once. Which means it’s easier to make six

times more profit.

JVCs5 six pack gives your customers six times as
much to look forward to. And to listen to. Thev can
find a package deal that offers a better Standarc Grace

videotape than JVCs.
So make sure your customers don't miss
this JVC sales innovation. It'll look good from
any angle, in your windows and on display. It
even stacks well.
So why gamble? Get JVC’s six pack
and be a winner every time.

JVC CANADA LTD., Scarborough, Ont.

JVC

JVC COMPANY OF AMERICA, Magnetic Tape Division, 41 Slater Drive, Elmwood Park., N.J 07407

2 ODEAL TR

PR Y 2 -1 N AR TR~
TAKE HOME A SIX PACK

wwwW americanradiohistorv com

TAKE HOME A SIX PACK

VARIOUS ARTISTS
The Best of Music & Rhythm
LP PVC PVC 6902 (Jem) .
CA PVCC 6902..

COUNTRY

BANDY, MOE & JOE STAMPLEY
Hey Moe, Hey Joe

LP Columbia PC 37003 (CBS). .no list

CA PCT 37003 .no list
CHARLIE DANIELS BAND

Full Moon

LP Epic PE 36571 (CBS) no list

CA PET 36571 (CBS) no list
DUNCAN, JOHNNY, & JANIE
FRICKE

Nice 'n’ Easy

LP Columbia PC 36780 (CBS) no list

CA PCT 36780 .. no list
FRICKE, JANIE

See Johnny Duncan
MANDRELL, BARBARA

Looking Back

LP Columbia PC 37437 (CBS) no list

CA PCT 37437 .no list
McCLAIN, CHARLY

Who's Cheatin’ Who

LP Epic PE 36760 (CBS) no flist

CA PET 36760.......... .no list
McDOWELL, RONNIE

Going, Going . .. Gone

LP Epic PE 36821 (CBS) .no list

CA PET 36821 no list
MONROE, BILL

Bill Monroe & Friends

LP MCA MCA 5435 . 8.98

CA MCAC 5435 ..$8.98

NELSON, WILLIE
Bandannaland

LP Herltage Sound Recordlng Dist. HSRD
181920 .. e . $7.98
NELSON WILLIE

Always On My Mind
CD Columbia CK 37951 {CBS) ....no hist
Stardust

CD Columbia CK 35305 (CBS) no list

NELSON, WILLIE
Somewhere Over The Rainbow

LP Columbia PC 36883 (CBS).... no list

CA PCT 36883 ...no list
SKAGGS, RICKY

Highways and Heartaches

€D Epic EK 37996 (CBS) no list
WATSON, GENE

Little By Little
LP MCA 5440..... ...$8.98
CA MCAC 5440. $8.98

.
l CLASSICAL

BARENBOIM, DANIEL
Rodrigo: Conc. de Aranjuez; Villa-Lo-
bos; Guitar Conc.
Williams: English Chamber Orch.
CD CBS Masterworks MK 33208 .no list

BATTLE, KATHLEEN, & MAUREEN
FORRESTER
Mahler's Symph No. 2 in C
Saint Louis Symphony Orch,, Slatkin
LP Telarc DG 10081/82'(2) no list

BARRY TUCKWELL WIND QUINTET
LP Nonesuch 78022-1 D .$8.
CA 78022-4D

CHEN, LOUIS
Spring On A Moonlit River
LP Nonesuch 72089%-1 D .
CA7208948B..

ORKIS, LAMBERT
See Lucy Shelton

SHELTON, LUCY &
ORKIS
Gypsy Songs
LP Nonesuch 79060-1 G
CA 79060-1 G

SUBOTNICK, MORTON
Ascent Into Air/A Fluttering Of
Wings
Jullian String Quartet; Calarts 20th
Century Players
LP Nonesuch 78020-1D ....
CA 780204 D

LAMBERT

MISCELLANEOUS J

CHILDREN'S WORLD OF SPORTS
Horsebacking Riding
LP Heritage Sound Recording Dist. HSRD
$4.98

1891

VARIOUS ARTISTS
Doonesbury: A Musical
LP MCA MCA 6129.
CA MCAC..6129......

VARIOUS ARTISTS
Moore's Irish Memories
LP Nonesuch 79059-1 G ..

CA 790594 G.. s v Hna

VARIOUS ARTISTS
James Bond 21st Annlversary
LP Bainbridge BT 6253...
CA BTC 6253 ..

To get your company’s new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.
Send to Kim Freeman, Billboard, 1515
Broadway, New York, N.Y. 10036.

.



www.americanradiohistory.com

. NewProducts

Recoton’s stereo color processor is billed as a ‘‘videophile product the av-

erage consumer can use.” The model V615 allows the user to make four

tape copies simultaneously from one source and features low noise video

and stereo audio distribution amplifiers plus a four position mode selec-

tor. The user is also able to adjust color levels, tint sharpness of tape
: copies. It retails for $399.95.

PREFERRED
STOCK:

Marty Wolfson-J&R Music World-
Buyer “Vital, informative and
entertaining. MUSICIAN features a
multitude of record reviews which
create great in-store demand.
Worth carrying”

Brett Zlonis-Lebmann-The Electric
Fetus-Sales Manager “We consistently
get more requests for re-orders on
MUSICIAN than any other of the
publications we bandle. As I tell my
accounts, buy it, display it

and you'll sell it.”

A Billboard Publication

Provide your customers with the

information they want before they buy.
Stock MUSICIAN Magazine today. For
more information, call Jobn Morse
collect at (617) 281-3110.

'SPECIAL OFFER

$14 for 12 issues.

If music is your business, don’t sell yourself short.
Take advantage of this special offer for a personal
subscription and save 40% off the newsstand price.

Address

City State Zip

Store Name

Signature

Send to: MUSICIAN, Box 701, Gloucester, MA 01930. DA314

Name {

Retailing

Panel Debates Software Piracy
Views On Problem’s Magnitude Differ At CES Session

By FAYE ZUCKERMAN

LAS VEGAS—Home computer
software piracy and pricing took cen-
ter stage during a panel at the Winter
Consumer Electronic Show when a
Los Angeles-based retailer character-
ized software piracy as rampant and
pricing as holding steady.

The retailer, Joel Gilgoff of
GAMES, commented, “We see
copies of disks from customers way
before Atari even releases the title.”
He advised other retailers to “never”
allow a customer to exchange a soft-
ware title for a different title. “Main-
tain strict return policies,” the retail
firm president urged.

W.M. “Trip” Hawkins, president
of Electronic Arts, a software manu-
facturer, countered that piracy has
diminished in the last few years.
“Two or three years ago piracy was a
hobby-enthusiast activity,” he said.

With many non-computer hobby-
ists owning computers, Hawkins im-
plied that software piracy is less of an
issue. Agreeing with Hawkins was
Jordan Levy of Software Distribution
Services, based in Buffalo, who noted
that he sees little piracy. He de-
scribed Gilgoff's Los Angeles mar-
ketplace as atypical.

In respect to computer software,
all panelists agreed that prices have

Print On
__ Print

This column offers dealers a sam-
pling of major new folio releases.

Cherry Lane Music has taken over
distribution of the Proteus Books line
in the U.S. The company publishes
rock’n’roll and film titles, listing be-
tween $3.95 and $11.95. Cherry
Lane, which expects sales in the $2
million to $3 million range in the first
year, says the Proteus catalog will be
handled in a manner similar to its
music print material—that is, *“24-
hour turnaround, toll-free telephone
sales and high discounts.”

Columbia Pictures Publications
has more “Dealer’s Deal!” Pre-Pac
browser boxes on selected titles. The
self-contained stand-up display for
counter tops is part of a deal offering
a minimum 50% discount. With a
new “Juice Newton/Dirty Looks™
($9.95) personality folio, the compa-
ny also has a six-pack of the release,
offering the six at a 50% discount
($29.85 instead of $59.70). Another
newcomer for Columbia is “Country
Ladies Of The 80’s” ($8.95), a second
volume featuring songs associated
with Crystal Gayle, Janie Fricke,
Barbara Mandrell, Dolly Parton,
Dottie West, Sylvia, Terri Gibbs,
Tanya Tucker and others.

remained steady, ranging from $30 to
$50. Both computer software manu-
facturers on the panel, Hawkins Elec-
tronic Arts and Michael Katz of
Epyx, attributed staid price points to
the “quality” of software being mar-
keted today.

“Good software can hold a decent
price point,” Hawkins noted. He cau-
tioned, however, “If margins on soft-
ware begin to erode, it would ruin the
industry.”

The video game industry witnessed
such erosion when non-defunct com-
panies with poor quality product
started slashing prices, Levy pointed
out, adding that even the discounted
video games didn’t sell.

Bill Brett of Parker Bros., which
markets computer software and vid-
eo games, pegged the popular price
point for video games at about $20.
He noted that video game titles that
have been translated from arcade ma-
chines continue to sell well.

It was pointed out that while 15 of
the top 25 Billboard video game titles

are arcade conversions, few of the top
20 titles on the Billboard entertain-
ment software chart relate to arcade
machines. Brett intimated that inter-
est in arcade-titled games for com-
puters exists.

Software Distribution Services’
Levy added that sales of educational
and home management software are
rapidly increasing. He pegged 1984
as “'the year of software,” predicting
soaring software demand for Com-
modore, Atari, Apple and IBM
computers.

Demand for Texas Instruments
99/4A computer continues to be
strong, Levy observed. Few retailers
are “‘bold” enough to take on that
line of software, he added.

Furthermore, he continued, few
software firms are willing to make
products for the TI machine even
though its penetration is estimated at
more than one million. Both Epyx’s
Katz and Electronic Arts’ Hawkins
explained that it takes between eight

(Continued on page 74)
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SHANGO—Zulu Groove

FAB 5 FREDDY-—Change The 3eat
MASTERDON COMMITTEE—Funkbox
Party

T. SKI VALLEY—The U.S.A. Is The Best
TIME ZONE—Zulu Wildstyle
TRANS-LUX—Big Apple Noise

D.J. AFRIKA BAMBAATAA—Death Mix
(Live)

GRANDMASTER FLASH & MELLE
MEL—White Lines

SEXUAL HARASSMENT—K-I-S-S-I-N-G
SHANNON—Let The Music PLay
GEORGE KRANZ—Din Daa Daa (Remix)
LIME—Angel Eyes

XENA—On The Upside

G.L.O.B.E. & WHIZ KID—Play That Beat
Mr. D.J.

ROCKER'S REVENGE—There Goes My
Heart

FREEEZ—Pop Goes My Love
ARMENTA—I Wanna Be With You
EARTHA KITT—Where Is My Man

HI VOLTAGE—Love Is The Message
TWO SISTERS—B-Boys Aware
JAMAICA GIRLS—Somebody New
LIME—On The Grid

KING

SPECIALS

(Less than 10 per
title $2.95 ea.)

INDEEP—The Records Keep Spinning
FELIX & JARVIS—Jam The House
WEST PHILLIPS—Sucker For A Pretty
Face

BARBARA MASON—Another Man
PUMPKIN—King Of The Beat
RUN—D.M.C.—Hard Times

DISCO FOUR—Throw Down/School Beat
D-TRAIN—Something On Your Mind
HOT STREAK—Body Works

RICK JAMES—Cold Blooded

EVELYN KING—Action

LOLEATTA HOLLOWAY—Love Sensa-
tion (Remix)

GRANDMIXER D, ST—Crazy Cuts
LAID BACK—White Horse/Sunshine
Reggae

ELVIS COSTELLO—Everyday | Write The
Book

LUTHER VANDROSS—I Let You Slide
OUTPUT—Move For Me

3.50 ea.

PLANET CONTROL ($5.98 list)}—! Didn't
Know | Loved You

JONZUN CREW ($5.98 listy—Electro Boogie
Encounter

MINIMUM ORDER $50.0J, TERMS C.0.D. CASH OR CERTIFIED CHECK.
Please add freight e Offer expires February 29th.

TAPE KING INC.

220 West 15th Street, New York, NY 10011

(212) 675-0800

TOLL FREE: 800-221-7938, 7939

g ali labels on LP s an
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- Billboard at NARM "84

'/ -as NARM launches its 1st Annual
“Music and Video Carnival of Entertainment”’

Whether or not you plan to attend, merchandisers who keep your business
make sure your message soars at aloft. Plus, you'll reach major video
NARM ‘84 in Miami (Diplomar Hotel, disc/video cassette distributors and
March 23-27). This is the critical phase other key people representing the new
in NARM's plans for the future of mer- long form video music industry—
chandising: "Music and Video: The already booming with releases by
Winning Combination for Home Michael Jackson, The Beatles, The Who,
Enftertainment”. Billy Joel, The Police, Olivia Newton-

Billboard’s March 24 issue will cover this 0 Nd Ofher mojor arfists

very important meeting. You can cover Af the same fime, you'll reach industry

it roo—bonus distribution af the show executives who don't attend NARM—
will bring your ad right ro the high- via Billboard's regular, worldwide trade
volume record, tape and accessory circulation.

Issue Date: March 24
Ad Deadline: March 11

For advertising details, contact the Billboard Sales Office nearest you.

Sk Billboard

1515 Broadway, New York, N.Y. 10036
The International Newsweekly of Music and Home Entertainment

New York City: 212-764-7356: Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145; Toronto, Canada: 416- 365-0724;
London, England: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158;
Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033.

3132
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BI"bOOI'd Survey for Week Ending 1/28/84 NOW
Copyright 1984, B||Iboard Publications Inc. No part of this publication may be reproduced, stored in a retrieval system or transmitted, in
any form or by any means, electronic mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. CES Oﬁers
ENTERTAINMENT TOP 20 *—Osk ®—Cargge *—Casste Look At ’84
= T T @ T T w‘.r T OO
N t | : : Software Titles
L | e 7] ‘ & 8 ‘= E |2 3 = o
E 8 £ 2/ & |8 E | 8% |2 |z |2 ]
‘ s | Title Manufacturer Remarks s 0« | | 8 @ 2E |S S By FAYE ZUCKERMAN
S I —= _ ; .
1 1 | 17| zoRKI Infocom Text Adventure Game e o e e o T e o | o hThe Winter Consqg‘fjr Elec{m";cs
= S S - o —_— l I I S | Show, as usual, provided an arena for
2 | 2 17 | LODE RUNNER Broderbund Arcade-Style Game e | o0 [ L computer hardware and software
_— 1 e 1 | — L firms to show off their spring lines.
| S .
3 | 3 | 16  EXODUSULTIMA lli Origins Systems Inc. Fantasy Role-Playing Game | o L l [ The following is a glimpse at new
- ; - - — ! — 1 ! = products expected to be launched
4 | 4 | 17 | CHOPLIFTER Broderbund Arcade-Style Game e o0 | o \ during the first half of 1984.
- ——— 1 1 | i In the music realm: Syntauri Corp.
5 15| 2 | FLIGHT SIMULATOR I Sublogic Simulation Package | o | o l | of Los Altos, Calif. demonstrated
I L 9 9 I L | s L L
T ] | T T T T T “Musicland,” a series of games that
6 | 7 | 17 | PINBALL CONSTRUCTION SET  Electronic Arls Educational Arcade Game | ® ° ° i ! | | sharpens composing, editing and de-
=+ T — = T T I signing skills. For Apple computers,
7 | 13 | 17 | BLUE MAX Synapse Diagonal Scrolling Arcade Game | ok ’>0* | [ “Musicland” costs about $150, and
| =1 — = = ! : . .
the accompanying synthesizer retails
8 [ 18 _ 17 _ JUMPMAN Epyx Action Strategy Game | for $400.
‘ JULIUS ERVING AND LARRY . “Studio 64" 1s a music operating
° J Wi | BIRD GO ONE-ON-ONE Electioncs I cacEl Vel nonsicang system for Commodore 64 computers
self-
10| 5 | 17 | wizARDRY Sir-Tech Fantasy Role-Playing Game that allows the user to add self-made
- L compositions to computer software.
11| 8 | 17 | TEMPLE OF APSHAI Epyx Fantasy Role-Playing Game In essence, the program is a music
N I | R T -~ word processor with notes scrolling
12 10 | 8 | Q"BERT Parker Bros. Arcade-Style Game across the screen as the music is
+ played. It’s available on disk or cas-
13| 9 7 | PITSTOP Epyx Action Strategy Game sette, and lists for $39.95; Suq Valley,
i 1 — - — Calif.-based Entech markets it.
14| 17 | 13 | ARCHON Electronic Arts Strategy Arcade Game Musical video production/com-
: - —— — = puter software design group Dovetail
15| 8 17 | LEGACY OF THE LLYLGAMYN  Sir-Tech Adventure Game has contracted with CBS Software to
| launch music software packages for
16. 14 | 6 | POLE POSITION Atari Arcade-Style Game computer families. The initial offer-
I T - ing will include entertainment soft-
ZAXXON Datasoft Arcade-Style Game | ware that allows the user to compose
o T music and combine compositions
DEADLINEﬁ ) Infocom Text Adventure Game {‘L with game play. No price is set yet.
T The software packages will be made
BEACH-HEAD . .
A W B Aacess Sl (e Gime J available for Apple, Atari, Commo-
20 12 10 | FLIGHT SIMULATOR Microsoft Simulation Package | 1 ‘ dore and IBM PCjr software.
| I | ! | Mattel showed its continued sup-
|[ | EDUCAT o | - I 1 . 1 port for computer music. It has
| | | I N TOP 10 | | l | J launched a full-siz_ed, 49-k§y, Six-
| [ Educational program that teaches touch typing to 1 1 [ | note and polyphonic synthesizer for
1 | 1 17 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in ° L4 L4 L4 ivisi
18 different lessons. | (33 | LG,
— ‘t, — 16 different lessons. } N I i | | i fee " m
Collection of 6 fun learning games designed to prepare Eetliiorily, M alesy) LAPeay
2|4 |17 | KINDERCOMP Spinnaker young children age 3-8 to read, spell & count while ° o |eo ° made by Mattel, simulates the game
f = o alsq fam|I|arizieqhem with the kgyboard. | | | | action of *Astrosmash,” but instead
3 No adult supervision & friendly interactive package ! : | of shooting asteroids, gamesters zap
5 | 17 | EARLY GAMES Counterpoint Software, Inc. ggrsr;ggsgdm?fci ii;jr:iagggazl,‘/frlt:galn:ng games o ek ok ] [ok | musical notes descending in the same
T = : e F —t b -+ pattern as a popular song.
Learning adventure that encourages problem-solving
4 |2 17 | IN SEARCH OF THE MOST Spinnaker & sharpens the mind of the player (age 10 to adult) e | o Y Py | * K K
1 e AZ NG G ;vzz:?:z:f:rf; S;'H:ZZ";W er:azlmg :"ng S | — ‘% — = S S | : On the soft side: Datasoft debuted
i esigned to teach very young N ” kela’
S 3 17 , FACEMAKER Spinnaker children (age 4-12) the computer keyboard & memory e |0 °® ° ‘ Nibbler, ROd(. ola S arcade gz_ime
skills by asking them to work with a human face. | | themed around insatiable appetites.
o Learning game that helps children (age 5-9) write ' ' J The Chatsworth, Calif. company will
6 |7 |17 l STORY MACHINE Spinnaker sentences, paragraphs and simple stories. The story ® . o o roll out the game on Apple comput-
f B - 'LS ‘h‘i”ﬁ”?'\fga‘e? on f:e 50"3';” & can bz saved. L | . ' . ers. Datasoft unveiled its entry into
) earning Adventure that teaches ages 10 to adult an 1 / i
8 ’ SNOOPER TROOPS | Spinnaker organizational approach to deductive reasoning by * | e L] L] I f‘h N educgtlo.nal softwa_r (;1 reSalm _wnth
- role-playing as a detective to solve the mystery. ] | Heathcliffe: Fun With Spelling.
T I ) Contains over 600 problems in addition, subtraction, J[ Th_e software _featunng the _cor_mc
8 (8 | | MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for (] . ° strip character is slated for beginning
- B students age 6-12, with game at the end. | ] readers and spellers.
Educational program designed to prepare high , : .
9 m COMPUTER SAT Harcourt, Brace & Jovanovich school students and adults for the SAT (Scholastic ° ° ° ° Bartholomew stars in Creative
1 B B Aptitude Test). il - | B Software’s newest educational soft-
10 | ) Learning game teaches ¢ ages 6 to adult visual | ware, ‘‘Bumblebee.” To be made
m SPELLICOPTER DesignWare memory and spelling skills by acting as a game pilot ° ° e | o available for Commodore, Atari and
I ‘, avoiding aerial obstacies while retrieving ietters. ! l % {r | | IBM computers, the program teaches
BN HOME MANAGEMENT TOP 10 T
—— , L | | Ken Uston’s Fun And Games,
1 | 1 | 17 | THE HOME ACCOUNTANT  Continental Small Busi ' i i based in San Francisco, debuted
i it i Home & Small Business Financial Management Program L [ | 70 | :__l o_ i [} _‘T L L | “PuzzleMania,” a series of brain-
2| 2| 17| BaNK STREET WRITER ) teasing puzzles. The game \_Vlll be
= | | E— Broderbund B Word ProciessTVPackage N | ° - | marketed through Epyx, which in-
339 ' T ] troduced seven new titles. “Summer
‘ RS DOLLAR? AND SENSE Monogram Home Financial Package ® Y ! Games,” a simulation of Olympic
- = | | ) . L
] events, and a baseball game in which
. 4 i 3 I 6 | THE TAX ADVANTAGE Continental Tax Preparation Program ° . . sl | o players combine sports action with
- 2 * ——F | T actual statistics and baseball strate-
5| 6 7 | HOMEWORD Sierra On-Line Word Processing Package ° o | | [ izing, were the most talked-about
| | | gizing
| [ 1 Y + new entries from the Sunnyvale,
6 | 4 | 17 | PFSFILE Software Publishing Information Management System L] ° ° J Calif.-based software company.
=0 — — = - — - — = Illinois-based Micro Fun featured
7 | 7 | 8 | MULTIPLAN HesWare Electronic Spreadsheet r . T “Scraper Caper,” a climbing game
| S S _ = | | | W | L5 | for Atari computers.
8 10| 2 EAST SCRIPT Commodore Word Processing Package [ . New York's Thorn EMI pre-
e e = — — 1 | 45 5 | i viewed “*Computer War,” said to be a
9 | 8 | 17 | PFS:WRITE Software Publishing Word Processing Package . . takeoff on MGM's h'8h1¥ successful
o 1__ . — L | e ] “War Games.” The object of the
10| | QUICK BROWN FOX Quick Brown Fox Co. Word Processing Package 0 I game is to crack the code for the
; J (Continued on page 58)
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Arcade Titles Making Comeback

MTV Adds & Rotation

As of 1/18/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz

JANUARY 28, 1984, BILLBOARD

By FAYE ZUCKERMAN

This week’s entertainment soft-
ware chart reveals a resurgence in the
sales of action-arcade titles as Synap-
se’s “Blue Max" darts to number sev-
en and “Jumpman” by Epyx moves
to eight. Text adventure game *“Zork
I’ continues to hold the top spot, but
arcade style sports game “Julius Er-
ving & Larry Bird Go One-On-One,”
which jumps to 11 this week, is evi-
dence of the growing popularity of
sports games.

Another genre of entertainment
software, known as simulation pack-
ages, also shows signs of popularity,
as witnessed by Sublogic’s “Flight
Simulator,” which vaults to the num-
ber five position from 15. It has been
on the chart for two weeks.

This week’s new entry, ‘“Beach-
Head,” though described as a strate-
gy arcade game, is actually a World
War II simulation game, says David
Ashby, vice president of sales for Ac-
cess Software Inc. in Salt Lake City.
It was written by the company’s pres-
ident Bruce Carver, a 35-year-old
college-trained mechanical engineer.

Entering the chart at 19, *'Beach-
Head" has been selling through retail
outlets since the end of October. The
company estimates that nearly
50,000 copies have been sold.

According to Ashby, the company
has been selling its products to small
regional distributors and directly to

National Video Sets
Canadian Expansion

LOS ANGELES—National Vid-
eo, the U.S. video franchise chain,
will expand into Eastern Canada via
FNC Video Inc. Latter’s vice presi-
dent of operations, Harvey Korman,
says the company presently holds the
FNC franchise rights for the national
video system in Ontario, where it’s
established 67 franchises. FNC Video
plans to add 200 or more stores in
Eastern Canada by 1986, adds
Korman.

retail outlets. He has signed on with
Softsel and Micro D, two of the big-
gest software distributors. He also re-
ports that a major record store chain
in California has been selling the
title.

The object of the game is to cap-
ture a fortress on a South Pacific is-
iand during World War II. The play-
er controls land and sea forces which
must attain a naval victory to enter
the island, fight off attacking aircraft
while going up the beach-head, and
finally capture the fortress being held
by a “wicked” dictator.

The game's popularity stems from
its three dimensional graphics, which
give the illusion airplanes are coming
at the player. Additionally, says
Ashby, “The entire program was
written in machine language, which
means that planes and ships move ex-
tremely fast.”

Sharp title movement was not lim-
ited to the entertainment computer

software chart this week. The educa-
tional chart reveals Spinnaker’s “In
Search Of The Most Amazing
Thing” dropping to number four as
its “Kindercomp”™ moves into the
number two slot. Another title for
young children, “Early Games,”
darts to three, and “Spellcopter,” by
Designware comes on at 10.

“Spellcopter,” for ages six to adult,
is described as a “spelling adventure
game” by Peter Rosenthal, vice presi-
dent of sales and marketing for the
San Francisco company. The object
of the game is to collect letters and
then correctly spell the missing word
in a sentence. The player controls a
helicopter that is piloted over a land-
scape setting to where the letters
appear.

It is believed that Designware has
sold nearly 40,000 copies of this title,
though Rosenthal says that company
sales figures are ‘‘proprietary.”
“Spellcopter,” which sells for $39.95,
was created by Designware’s in-
house staff of computer authors.

Finally, a high school SAT prepa-
ration computer program by Har-
court, Brace & Jovanovich pops back
onto the chart this week at nine. In-
cluded on this program are more
than 1,000 vocabulary words appear-
ing flashcard style, 260 math practice
items and analyses of practice tests.
Its suggested retail price is $79.95.

Michigan Chain
Mulls Expansion

® Continued from page 25

light the top 50 albums in each cate-
gory in wall locations. The stores’ de-
sign motif utilizes barn lumber, with
a single store often requiring weath-
ered wood from as many as three old
farm buildings to create the intended
effect.

Cassettes, which are now equal to
LPs in sales, are stocked in glassed-
in, locked wall cabinetry. The top 50
in each repertoire classification are
displayed with fronts, while all other
tapes are spined.

The Rock-A-Rolla stores are
heavily into alternative merchandise.
Dews stocks buttons, T-shirts, jer-
seys, rock jewelry, protective plastic
bags for LPs and a large selection of
magazines. He highlights accessories
such as Maxell, TDK, Sony and Me-
morex blank tape; Disc washer rec-
ord and tape care kits; Imperial and
LeBo carrying and storage cases,
and, recently introduced, some leath-
er apparel.

Dews will often drive the 140 miles
to Vinyl Vendors or the 65 miles to
Statewide to pick up orders and de-
liver them to the six stores. He feels a
top priority must be given to getting
essential merchandise overnight into
his outlets. His father, still active as
an automotive worker, doubles as his
supervisor, visiting about three stores
weekly and checking them out. Each
store manager does his own ordering.

In checking out 1983 volume,
Dews found he was 60% ahead of
1982. For the first 16 days of 1984,
Dews says, he is 85% out front over
last year.

Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:
Helix, “Don’t Get Mad, Get Even,” Capitol

Billy Idol, “Rebel Yell,”” Chrysalis
Juniper, “Lies,” Allegiance
Nelsons, “I Don’t Mind,” Chicada

November Group, “Put Your Back Into It,” Brain Eater
Jeffrey Osborne, “*Stay With Me Tonight,” A&M

Randy Andy, “The People,” A&M

Tina Turner, “Let’s Stay Together,” Capitol

White Animals, “Don’t Care,” Dreadbeat
Wire Train, **Never,” 415/Columbia

HEAVY ROTATION (maximum 4 plays a day):
Rodney Dangerfield, “Rappin’ Rodney,” RCA
Duran Duran, “Union Of The Snake,” Capitol

Don Felder, “Bad Girls,” Asylum
Genesis, ‘That’s All,” Atlantic

Herbie Hancock, ‘*Autodrive,” Columbia
Heaven, “*Rock School,” Columbia

Daryl Hall & John Qates, *Say It Isn’t So,” RCA

Elton John, “That's Why They Call It The Blues,” Geffen
Cyndi Lauper, “Girls Just Want To Have Fun,” Portrait
John Lennon, “Nobody Told Me,” Polydor

Huey Lewis, “I Want A New Drug,” Chrysalis

Paul McCartney, **So Bad,” Columbia

John Cougar Mellencamp, “Pink Houses,” Riva/PolyGram

Bette Midler, **Beast Of Burden,” Atlantic
Eddie Money, “The Big Crash,” Columbia
Motley Crue, “Looks That Kill,” Elektra

Night Ranger, “Rock In America,” Camel/MCA

Robert Plant, “In The Mood,” Atlantic

Police, “Wrapped Around Your Finger,” A&M

Pretenders, **‘Middle Of The Road,™ Sire
Re-Flex, “Politics Of Dancing,” Capitol

Lionel Richie, *'‘Running With The Night,” Motown
Rolling Stones, **Under Cover Of The Night,” Rolling Stones
Romantics, “Talking In Your Sleep,” Nemperor/CBS

.38 Special, *If I'd Been The One,” A&M
Van Halen, “Jump,” Warner Bros.

U2, “Sunday Bloody Sunday,” Island
Yes, “Owner Of A Lonely Heart,” Atco
ZZ Top, "TV Dinners,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):
ABC, “That Was Then, This Is Now,” Mercury

Alcatrazz, “Island In The Sun,” Rocshire
Adam Ant, “Strip,” Epic

Eurythmics, *Here Comes The Rain Again,” RCA

Howard Jones, *New Song,” Elektra

Lords Of The New Church, “Dance With Me,” IRS
Christine McVie, “Got A Hand On Me,” Warner Bros.
Manfred Mann, **Demolition Man,” Arista

Motels, *Remember The Nights,™ Capitol
Nena, 99 Luftballons,” Epic

Ozzy Osbourne, “*Bark At The Moon,” Epic

Real Life, “Send Me An Angel,” MCA
Paul Rodgers, “Cut Loose,” Atlantic
Grace Slick, **All The Machines,” RCA

Spandau Ballet, “Gold,” Chrysalis
Talking Heads, *“This Must Be The Place/Naive,” Sire

LIGHT ROTATION (maximum 2 plays a day):
Lloyd Allen, “I Keep Looking At You,” Epic
C.S. Angels, “Independence Day,” Arista
Armband, *'I Need,”” IRS
Big Country, “Fields Of Fire,” Mercury
Kim Carnes, 'You Make My Heart Beat Faster,” EMI America
China Crisis, *Working With Steel And Fire,” Virgin
John Cafferty & the Beaver Brown Band, “On The Dark Side,” Scotti Bros./CBS
Irene Cara, “The Dream,” Network -
Jimmy CIiff, *‘Reggae Nights,” Columbia
Comateens, “Late Mistake,” Virgin/Mercury
Combo Audio, *'‘Romanticide,” EMI America
Elvis Costello, **Let Them Talk,” Columbia
Crack The Sky, “Mr. D.J.,”” Criminal
Echo & the Bunnymen, **Never Stop,” Sire
End Games, “Love Cares,” Virgin/MCA
English Beat, “'Best Friends,”” IRS
Fitz, **Audio/Video,” Topflight
Girlschool, “Play Dirty,” Mercury

Dews’ other outlets are: Saginaw,
1,500, 1,400 and 1,200 square feet;
Flint, 1,400 sqaure feet; and Owosso,
2,000 square feet. JOHN SIPPEL

ONE CALL
DOES IT ALL

... WITH BLACKBOURN’S "
Quality Video Albums for Display, Rental & Sales

The Nation’s
Distributor of
pre-recorded
video cassettes
and discs. Call or
write for the most
complete catalog

Injection in the industry! Headpins, “Just One More Time,” Solid Gold/MCA
Molded Honeys, “Running Away,” Rhino
Combo T - Hyts, “Backstabber,”” Gold Mountain/A&M
- v James Ingram/Michael McDonald, “Ya Mo B There,” Qwest
_— NEW NOSK Danny Johnson, “Love Thang,” Lipstick
\f 430 West 54th Street b » 9 p ¢
C~\ea\a\j VHS or New York. N.Y. 10019 Let’s Active, “Every Word Means No,”” IRS
DisP Beta (212) 582-6405 Enid Levine, *American Love,”” Columbia
“The Original FLORIDA Little Heros, “Watch The World,” Capitol

Machinations, *‘Pressure Sway,” Oz/A&M

Mink DeVille, *Each Word Is A Beat,” Atlantic

Naked Eyes, *When The Lights Go Out,” EMI America
Olivia Newton-John, “Twist Of Fate,” MCA

Oda, “Power Of Love,” No label

Parachute Club, “Rise Up,” RCA

Baxter Robinson, *‘Silver Strand,”” RCA

Sound Barrier, “'It's A Rock’N Roll World,” MCA
Souvenir, “Framed,” MCA

John Kay & Steppenwolf, “*Hot Night In A Cold Town,” Allegiance
Suburbs, “Love Is The Law,” Mercury

Monte Video, **Shoop Shoop,” Geffen

Yello, **Lost Again,” Elektra

2300 West Oakland Park Blvd
Ft. Lauderdale. Fla. 33311
‘ (305) 731-3688

profit making accessories!!”

blackbourninc.
10150 Crosstown Circle
Eden Prairie, MN 55344

Call TOLL FREE 1-800-328-6369

CALIFORNIA
2020 Broadway
Santa Monica. Cal. 90404
(213) 453-0521 - (800) 631-7006 [nat’l]
(800) 348-0009 [California only]

MINNESOTA
129 West Lake Street
Minneapolis. Minn. 55408 [
(612) 823-6291
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We will be at MIDEM
to discuss co-productions
for the Japanese home video and disc markets.

TOEI VIDEO COMPANY, LTD.

TOEI VIDEO COMPANY. LTD. 15-10. 3-Chome, Ginza, Chuo-ku Tokvo TOR JAPAN, Tel:5153-15311

Representing TOEI VIDEO CO., LTD.
-
DY,
4 ’ s 1
TANMT.. . =
i i i ! \ o I !.-II|.}I::
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TEL: Tokyo 403-8857
Ao e iy Contact at HOTEL MARTINEZ CONCORDE
’ Room No.411 TEL: 689191
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 AMPEX
GRAND MASTER 456

Confidence is what you buy in Ampex Grand Master® No other studip mastering tape is more consistent.
456: Confidence that lets you forget azout the tape No other mastering tape is more available, either.
and concentrate on the job. With Ampex Grand Master 456 you have the confidence
That’s because we test every reel of 2” Grand Master  of knowing we stock our tape inventory in the field.
456 Professional Studio Mastering Tape end-to-end and  Close to you. So we’re there when you need us.
edge-to-edge, to make certain you get virtually no tape- Confidence means having the right product at the
induced level variations from one reel 1o the next. The right time. That’s why more studios choose Ampex

strip chart in every box of 2" 456 proves it. AM pE X tape over any other studio mastering tape.

Ampex Comporation « One of The Signal Companies Z

Ampex Corporation, Magnetic Tape Division. 401 Broadway, Redwood City, CA 94063, (415) 367-3809
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EMPORIUM IMPORT—Singer/songwriter Rhondda Jones of Wellington,

New Zealand, is one of several international artists to record at the Sound

Emporium Studios in Nashville. She is pictured here working on a forth-

coming Epic album with producer and Sound Emporium president Jim
Williamson,

Crown’s Accessory Panels
Make Mikes Directional

CHICAGO—Crown Internation-
al of Elkhart, Ind., has added three
boundary panels as accessories for its
Pressure Zone Microphones (PZMs).
By making the PZM directional, the
new boundaries help eliminate feed-
back, audience noise and muddy
room acoustics.

Crown’s model A240 consists of a
quarter-inch thick, two-foot square
acrylic panel, to which a stand-
mounted PZM can be attached. The
A240 extends low-frequency re-
sponse as well as gain-before-feed-
back. In addition, it causes the PZM
to be sensitive to sounds approaching
the front of the panel while rejecting
sounds from the rear. The A240 in-
cludes an adjustable stand adapter,
two microphone mounting clips for
stereo recording and holes in the
boundary panel allowing the PZM to

be “flown” on nylon lines.

The Isoflector 1560 and 1590
boundaries consist of L-shaped acryl-
ic panels to which a 6LP or 6S PZM
can be attached, making the micro-
phone directional. These boundaries
are particularly appropriate for use
on lecterns.

Model 1560 has a 60-degree angle
between boundaries, while the model
1590 has a 90-degree angle. The 1560
is more directional than the 1590 and
therefore more effective in reducing
feedback. The 1590 offers the user
more freedom of movement. In addi-
tion, the Isoflector affects the fre-
quency response of ,the microphone
mounted upon it, which improves ar-
ticulation by enhancing the speech
range of frequencies.

MOIRA McCORMICK

Pro Equipment & Services

Fast Start For Image Recording

Maslin, Van Nest Buy Plant, Equipment From Zentz

LOS ANGELES—Opening a new
recording facility in this already com-
petitive studio capital normally rep-
resents a major gamble, but the two
veteran engineers behind Image Re-
cording here have launched their op-
eration with built-in advantages: Im-
age’s physical plant and much of its
basic equipment were purchased
from Allen Zentz, the veteran mas-
tering and recording engineer, while
its new owners, producer Harry Mas-
lin and John Van Nest, engineer and
general manager, have used the facili-
ty since it opened in the late "70s.

Van Nest notes that Maslin’s inter-
est in setting up a studio operation
was a natural outgrowth of his sched-
ule as a producer. “I'd managed the
studio for a while,” recalls Van Nest,

“and Harry was one of our best cli--

ents, having brought in Air Supply,
Melissa Manchester and other acts.
He was tired of having to wait for
other clients to finish using the room,
and liked the idea of having ready
access.”

The Sycamore Ave. facility was as-
sembled by Zentz in late 1978, and
immediately attracted top clients.
According to Van Nest, the first al-
bum project undertaken was no less
than “Off The Wall,” Michael Jack-
son’s multiple platinum collaboration
with producer Quincy Jones. As a re-
sult, Zentz “kept the recording pro-
file so low-keyed that most people
didn’t even realize it was a studio.”

Now Van Nest is hoping to reverse
that process, building on the
strengths of the original operation
while upgrading equipment and ex-
panding usable recording space. The
main studio, measuring 20 by 40 feet
with 20-foot ceilings, is admittedly
less acoustically live than many cli-

NEW YORK

At Greene Street Recording, Shannon is
finishing an EP for Emergency Records with
Mark Liggett, Chris Barbosa and Rod Hui
producing. Huiis also engineering, with assis-
tance from Joe Arnold . . . First Love and
the $.0.S. Band are in the studio, with produc-
ers Bernard Maclean and Jason Bryant, fin-
ishing @ 12-inch single. Hui is behind the
board.

Gene Cornish and Dino Danelli are pro-
ducing Barbara Yeager & Julie Barker at
Nimbus Nine Recording . .. David Jack-
son is producing the Pedantiks for ACME.
Chrisfgpher Howard is engineering all pro-
jects, with assistance from Michael Young on
the Barker EP . . . Howard also sharing engi-
neering duties with Frank Roszak mixing ad-
ditional music for the soundtrack of the anti-nu-
clear film “In Our Hands." Film co-producer
Stan Warnow supervised the sessions for the
June 12th Film Group.

At Unique Recording, Billy Ocean is com-
pleting an album project with producer Keith
Diamond and engineer Frank Heller.

Studio Track

Recording their next album for Slash at
Secret Sound Studio are the Violent
Femmes. Mark Van Hecke is producing,
with John Tanner and Warren Burleigh en-
gineering . . . The Executive Slacks record-
ing an EP for Dutch-based Red Records.
Youth is producing, with Tom Garltand engi-
neering and Jim Lyon assisting . . . David
Van Tieghem is mixing his latest project for
Twyla Tharp Dance Foundation. Peter
Gordon is producing, with Leanne Unger en-
gineering and Gartland assisting.

ELSEWHERE

In Tallahassee, Fla. at Lake Bradford
Studios, Tony Comer & Crosswinds are fin-
ishing their latest album, with Robert Thomas
and Comer co-producing. Thomas is at the
controls for this project.

In Charlotte, N.C. at HMC Studios, the
Glen Miller Orchestra is cutting tracks for a
new double album for release on HMC Rec-
ords. Clem DeRosa and Alan Kaufman are
producing, with David Floyd engineering.

At Granite City Studio in Mt. Airy, N.C.,

RECORDING EQUIPMENT NEEDED

Motion picture & television music production facility
is looking for the following used equipment, 2 years
old or less, excellent condition:

e Studer or Otari, 2 and 24-track recorders
w/remote

s API, Trident, Neve, Harrison, or other mix-
ing consoles w/automation

Call PMO (213) 452-3560

Archie Bell is finishing a new album, with
Charlie Sattenfield producing and Roger
Fortner behind the board.

In Muscle Shoals, Ala. at Muscle Shoals
Sound Studios, Russ Bono is in with produc-
er Jimmy Johnson and engineer Pete
Greene . . . Barry Beckett and Russ Zavit-
son are producing Cindy Wheeler, with
Green behind the console . . . Beckett produc-
ing Roger Murrah, with Greene engineering
. . . Producer Ron Chancey is mixing the Oak
Ridge Boys' product, with Les Ladd at the
board.

Also in Muscle Shoals, at Fame Studios,
Columbia act Larry Gatlin & the Gatlin
Brothers Band are working with producer
Rick Hall. Johnny Sandlin is engineering,
with Alan Schulman and Don Parson
seconding.

Richard 0'Bitts and Jerry Wallace are
producing Judy Keller at East Avalon Re-
corders in Muscle Shoals with Steve Moore,
Mark Kimberlin and Wallace at the board.

At Solid Sound in Ann Arbor, the Hearn
Sisters are recording their debut album for the
Flange Organization with producer Bill Tal-
bert and engineer Bill Poppy.

At F.0.R. in Burbank, Chic vocalist Luci
Martin is completing her debut solo EP with
producers Darryl Ross and Sheri Byers. En-
gineering are Bill Poppy and Steve Gursky.

At Beartracks Recording Studio in Suf-
fern, N.Y., Spyro Gyra is mixing a live album
that was recorded recently during a tour in
Florida. Jay Beckenstein and Rich Calandra
are producing, with  Michael  Barry
engineering.

Editor's note: All material for the
Studio Track column should be di-
rected to Erin Morris in Billboard’s
Nashville office.
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ents prefer, so Image has responded
to requests for a larger room (both
for acoustical properties as well as to
accommodate larger ensembles) by

converting a 30- by 40-foot section of -

the main structure into a second
studio.

That room, boasting 22-foot ceil-
ings, is linked to the main studio con-
trol room with video monitors. Van
Nest notes that the second room is
also used as a live echo environment.

Meanwhile, the main room un-
changed since completion in 1979, is
targeted for expansion this year.
Blueprints have been drawn whereby
the existing isolation booth would be
dismantled and the room expanded,
breaking through one wall to build a
new booth.

Zentz’ original Harrison console,
with 40 inputs and 32 outputs, has
been retained, reportedly due to fa-
vorable client comments. Van Nest

NASHVILLE—This city received
another boost in its efforts to become
a major television and film center
when Post-Masters, a new $1.5 mil-
lion post-production house, opened
its doors here last week.

The firm offers full-service video
post-production equipment with a
one-camera remote truck containing
complete lighting and audio pack-
ages. Post-Masters, which is located
in a 5,100 square foot penthouse sev-
eral blocks off Music Row, boasts the
first CMX model 3400 in the U.S,,
five Sony one-inch tape machines, an
Ampex ADO special effects unit and
an Ampex 4100 switcher.

President Tom Brannon and part-
ner/vice president Ted Johnson spent
more than two years to complete
market research for the project and
form a core group of investors. The
makers of music videos will be a pri-
mary target as clients; the editing
suite has been stereo tuned, and there

HEAR NO EViL—Pictured at the No Evil Studios in Washington, D.C. are,

confesses, however, that one likely
factor in the room’s reputation is
probably the cabling, not the console
itself: Zentz sidestepped using con-
ventional wiring to install costlier
Neumann cables throughout the
building.

The original room’s Telefunken
tape machines have been replaced,
however, with an MCI 24-track in-
stalled in their place. Plans to pur-
chase a twin multi-track were shelved
in the hopes that digital multi-track
prices might dip sufficiently to make
purchase or lease cost-effective.

Image also offers Ampex two-
track recorders with both half-inch
and quarter-inch stacks, and stocks a
Sony F1 PCM digital processor,
available to clients at no additional
charge. Thus far, Van Nest says, the
F1 is being used with a half-inch Beta
VCR.

(Continued on page 58)

New Vid Facility in Nashville

is also a small insert studio, ideal for
scaled-down shoots and product
shots.

Coming into the firm as senior edi-
tor is four-time Emmy nominee Ter-
ry Climer, whose credits include edit-
ing network specials for Olivia
Newton-John, Steve Martin and
Donna Summer. Prior to joining
Post-Masters, Climer was a design
engineer and products manager for
CMX-Orrox in California. Produc-
er/director Mike Duncan will serve
as operations manager. John Yancey
has been named operations engineer
and assistant editor. Bill Roland, for-
merly of WSMV-TV here, will serve
as chief engineer.

Post-Masters is already involved
with Sony on the development of sev-
eral promotional video projects,
Brannon says. He adds that he ex-
pects to be working closely with pro-
ducers and directors doing video
work in Nashville. KIP KIRBY

from left, Kevin Dolan of the Catholics and the studio’s Kevin Hayes and

Dave Hanbury. The occasion is the mixing of the Catholics' track for the

forthcoming compilation of D.C. bands produced at No Evil in association
with WAVA there.
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Talent & Venues

Michael Jackson In Spotlight

Wins Seven Times At Annual American Music Awards

By PAUL GREIN

LOS ANGELES—Michael Jack-
son swept the 11th annual American
Music Awards Monday (16), picking
up seven awards plus the special
Award of Merit. Jackson won in all
but one of the categories in which he
was entered, losing only the favorite
soul single award to Lionel Richie’s
“All Night Long.”

Jackson had won five American
Music Awards in 1980 and "81 for his
previous album, “Off The Wall,” but
all of those awards were in the soul
categories. This year he also swept
the pop categories. He won for favor-
ite pop and soul male vocalist, pop
and soul album for “Thriller” and
pop and soul video for “Beat It.”
Jackson also won for favorite pop
single for *“Billie Jean.”

In his eight acceptance speeches,
Jackson thanked everyone from his
producer, Quincy Jones, to such
mentors as Berry Gordy Jr. and Di-
ana Ross. He also thanked his moth-
er and father, his brothers the Jack-
sons (“who I started with”) and the
disk jockeys of America. Noticeably
absent in Jackson’s comments was
any reference to his record company,
CBS.

The highlight of thé show was the
presentation to Jackson of the Award
of Merit. Quincy Jones’ comments
were the most personal: “This is seri-
ous jelly.” Diana Ross’ remarks
seemed almost an admonishment to
Berry Gordy for his non-attendance:
“I wish Berry Gordy were here to-
night to be part of this. I'm sure he

remembers Michael’s Emmy-nomi-
nated performance on the ‘Motown
25 special.”

But.Kenny Rogers’ comments best
summed up the atmosphere in the
Shrine Auditorium. Rogers called
Jackson ‘“‘without a doubt the most
talked-about performer in the
world.”

Indeed, the pandemonium that en-
sued every time Jackson’s name was
mentioned or he was seen being es-
corted to his seat underscored the
fact that Jackson has become the hot-
test pop music attraction since the
Beatles in 1964.

All of which made Lionel Richie’s
upset win of the favorite soul single
award all the more dramatic. Richie,
who also hosted the two-hour show,
seemed surprised saying, “This is un-
believable. You've caught me off
guard tonight. Richie’s win came ear-
ly in the show, and served to inject an
element of suspense in each of the
subsequent categories in which Jack-
son was entered. If Jackson could be
beaten once, it seemed possible that
he could be beaten again—though as
it turned out, he wasn’t.

Alabama was also a big winner, be-
ing cited as favorite country group
for the second straight year and also
taking the award for favorite country
album (“The Closer You Get”) and
favorite country video (‘“Dixieland
Delight’). Willie Nelson won as fa-
vorite male vocalist in country for the
second time, while Barbara Mandrell
won as favorite female vocalist for
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the fourth year in a row. Mandrell
also hosted a touching tribute to
three music figures who died in the
past year: Marty Robbins, Muddy
Waters and Karen Carpenter.

In other categories, Kenny Rogers &
Dolly Parton’s “Islands In The
Stream” was named favorite country
single, Gladys Knight & the Pips and
Aretha Franklin won as favorite soul
group and female vocalist for the third
time, and Daryl Hall & John Oates and
Pat Benatar won as favorite pop group
and female vocalist for the second time.

Photo by Chuck Pulin

BIG DATE—Big Country plays Roseland in New York.

‘Rock Palace’ Skips The Clips

By ETHLIE ANN VARE

LOS ANGELES—Bucking the vi-
deoclip trend is ‘‘Rock Palace,” a
new live performance music show
that premiered Jan. 14. The one-hour
program follows ‘Saturday Night
Live” on NBC’s owned and operated
stations and is being syndicated na-
tionwide through Lexington Broad-
casting Services.

“There are too many music video

Philly Council
Giving $% To
Robin Hood Dell

PHILADELPHIA—The City
Council here has passed a $1 million
appropriation for major renovations
at the black-oriented Robin Hood
Dell East. The open-air venue, which
has presented city-sponsored summer
concerts for more than 50 years, re-
cently shifted to a more contempo-
rary booking policy. In the past year
it has played host to such entertain-
ers as Angela Bofill, Chaka Khan
and Peabo Bryson.

Last summer represented the Dell
East’s best season, according to city
officials. The venue reported a 31%
increase in attendance over 1982, six
sold-out shows and an average atten-
dance of about 90% of capacity for
the 23 scheduled concerts.

The Dell East can accommodate
10,000 patrons on benches and an-
other 10,000 on the surrounding
lawns. General admission at the ven-
ue is only 31, with reserved seats
priced at $5 and the front rows going
for $10.

The summer concerts at the venue
were primarily in the classical genre
until 1976, when the $7.5 million
Dell West opened to provide a sum-
mer base for the Philadelphia
Orchestra.
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shows on tv now,” says “Rock Pal-
ace” producer Randy Phillips. “It’s
over-saturated.” Executive producer
Carolyn Raskin agrees: “I've always
felt that television is about The
Event. And that means live, includ-
ing the errors and the ad libs.”

Raskin and partner Toby Lubov of
Company III Productions chose the
Palace in Hollywood for the show’s
home venue, and are taping the first
season there through March. “Rock
Palace” has a 35-show contract, and
will resume production in June. Acts
already in the can include Heart,
Sparks, Dio, Spandau Ballet, Mick
Fleetwood, Oingo Boingo, Eddie
Money, X, John Hiatt and Kim
Carnes.

**We’re making it a rock’n’roll va-
riety show,” says Raskin. ‘“Every
show has three or four acts, a host, an
occasional comic, dancers, an inter-
view if it works. I believe that ‘vari-
ety’ means ‘keep it changing.” We’re
always looking for new things.”

Taped in front of an.audience of
400-500, “Rock Palace™ is the only
non-cable program outside of “SNL”

LOS ANGELES—AnR appeal by
Kenny Rogers for his fans to bring
cans of tood to his shows at the Long
Beach Convention Center Jan. 10-11
brought in 10 tons of food. The food
was collected at the door and was do-
nated to the Long Beach Food Bank,
which feeds upwards of 40,000 poor
and hungry every week.

At presstime, Rogers was planning
to repeat the food drive at two more
shows. He was to have had a food
collection at his concerts last Thurs-
day and Friday (19-20) at the Port-
land (Ore.) Memorial Coliseum, and
at the Tacoma (Wash.) Dome Sun-
day (22). The Inter-Agency Food
Bank was the collection group at the
Oregon date; Northwest Second Har-
vest was the group tapped for the
Washington show.

If these food drives were as suc-
cessful as the one at the Long Beach
show, Rogers was said to be consid-
ering adding this feature to all his fu-
ture shows.

EFANS DONATE FOODu=ms

Rogers Acts On Hunger

that uses neither lip-synching nor
concept clips. It does, however, in-
corporate a video clip sensibility with
its quick editing, heavy lighting, and
energetic pacing.

“If you're going to keep a kid
glued to the tv at one o’clock in the
morning,” says producer Phillips,
“that show’s got to move. It can’t
have holes or dead spots.”

“Rock Palace” is sponsored by
Atari and co-sponsored by Miller
Beer. Because the show devours three
bands a week, it requires a constant
flow of acts. Phillips credits John
Harrington, the show’s talent coordi-
nator (and talent buyer for the Palace
itself), with facilitating the flow of
on-air performers.

Raskin, a veteran of ‘‘Laugh-In,”
“Laugh Trax” and the Dinah Shore
show, expects the prime audience for
“Rock Palace” to be 15 to 25 years
old, and is currently looking at radio
outlets around the country for simul-
casting the show. “Rock seems to be
the only thing that’s working today,”
she says. “It’s the only kind of variety
that gets ratings.”

Rogers took out an open letter to
his fans in the Los Angeles Times
and the Long Beach Press Telegram
before the Long Beach shows urging
them to bring a can of food. He also
did radio interviews with top local
personalities Rick Dees at KIIS and
Michael Jackson at KABC to publi-
cize the drive. Other stations were
called on to run public service
announcements.

With that publicity, 7,000 pounds
of food was collected the first night at
the Convention Center. Angther
13,000 pounds was collected the sec-
ond night, after the drive was covered
heavily on local television channels.

Rogers first became interested in
the cause of world hunger after the
death in 1981 of Harry Chapin, a fel-
low Ken Kragen management client
and hunger activist. The drive is be-
ing aided by Marty Rogol, director of
the World Hunger Media Awards.

PAUL GREIN

Dance Trax

By BRIAN CHIN

Notes on the industry: We recall that prior to the 1974 Grammy Awards, a
disco-style presentation of nominated music was held. Reports from the event
said that Gloria Gaynor’s “Never Can Say Goodbye,” nominated in the r&b
category, was the only record of the group that actually held the dance floor.
We'd suggest that a similar event this year would certainly keep a steadier beat.

But before we gloat too much about the heavily dance-influenced crop for
Grammy nominations, we'd direct our readers to a recent article by Paul Grein,
which examined the resurgence of dance as top 40 music (Billboard, Jan. 7).
We're overjoyed at the top 20 success of Madonna and Shanmon—the latter,

(Continued on page 36)
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AN ACCOLADE FOR EXCELLENCE

1983 Grammy Award Nominations

Best R&B Vocal Performance, Female

“Feel My Soul”—Jennifer Holiday (Geffen/WB)

“I'm So Proud”—Deniece Williams (Columbia)

Best Country Vocal Performance, Female

“Baby | Lied"—Deborah:Allen (RCA)
“A Little Good News"”— Anne Murray:(Capitol)

Best Country Performance by a Duo or Group With Vocal

i
i i

“‘Houston Means I'm One Day Closer To You'—
Larry Gatlin & The Gatlin Bros. Band (Columbia)

i

Best New Country Song (Songwriter’s Award)
“Baby | Lied”"—Deborah Allen shared credit with
Rory Bourke and Rafe Van Hoy
Best Video Album

“Word of Mouth”—Tony Basil (Chrysalis)

Best Jazz Vocal Performance, Duo or Group

“Why Not!”"—The Manhattan Transfer (Atlantic)

Best Vocal Arrangement for Two or More Voices
(Vocal Arrangers Award)

“Code of Ethics”—The Manhattan Transfer
Alan Paul, arranger (Atlantic)

“Down South Camp Meetin'"— The Manhattan Transfer
Janis Siegel, arranger (Atlantic)

New York

K 888 7th Avenue/New York, NY 10106/212-582-1500

CI1GENCY FOR THE pE‘RFORMING CARTS, INC.

Los Angeles

A\

Q000 Sunset Blvd./Los Angeles, CA 90069/213-273-0744 /
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OINGO BOINGO

The Palace, Los Angeles
Tickets: $13.50

The Mystic Knights of the Qingo Boingo long
ago ditched the front half of their name and
their unwieldy stage circus. But no amount of

and Kooper's soulful organ and piano could
have been lifted right off of that first LP. The
rhythm section of drummer Blumenfeld and
bassist Kulberg was solid and imaginative
throughout the set, and Katz's rhythm guitar
and harmonica flourishes added depth and
melody. These guys know their way around

Drawing on cuts from their 1982 debut al-
bum “Guitar Beat" and their current Shanachie
release "It's Only A Movie,” the Raybeats kept
the young crowd hopping with an exhausling
hour-plus set. The trio represents a new direc-
tion for Shanachie, formerly devoted to tradi-
tional Irish music and reggae.

. o airplay is going to label this revved-up oclet as their instruments. And all three vocalists were KIM FREEMAN
The following are among the top concert grosses nationwide reported through the survey week. Included are anything close to mainstream; they're more like in fine shape as well
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of the fever dream of a guilty soul. Some interesting tradeoffs helped keep BUSTER POINDEXTER

sellouts and dates(s)

Among the top concert grosses reported through Jan. 17

This belated New Year's show Jan. 10, the
first of four packed nights at the Palace, exem-
plified the energetic, neurotic music of the A&M

things lively, such as Kooper's move to guitar
to duel with Kalb and Kulberg's classical flute
work on "Flute Thing" from **Projections,"” the

Tramps, New York
Admission: 34

5 Egrz:;:qs'ﬁg:f;o%33;;:6&:2: 'sgnlo?ftio J§n$ 1102'_';\23'“ slgele i act. Even the lighting, though excellent, was group's best known album. Their biggest “hit," halifr lrheed Igg;gt?e iqugi;:::n:(?: s?ﬂzll:ﬁgtg?ﬁz
O FRANl'( SINATRA,' TOM ,DRESSER, BUbDY .RICH—$376,565, 18,773, painfully bright and contrasty. And holding the “No Time Like The Right Time," brought back OCi(Ei S A RO e
$22.50 & $17.50, Pace Concerts/Elliot Weisman, Reunion Arena, Dal green-and-purple spotlight like a magnet was memories of early progressive FM radio, and 2" ht resemblance to rJocker David Johansen
las, sellout, Jan. 12. lead singer Danny Elfman, a charismatic per- Kooper's beautifully melodic "Fly Away" thgt ident: for th | | f
e 0ZZY OSBOURNE, MOTLEY CRUE, WAYSTED Sic —$199,154, former and one of the only heads of orange  proved that folk-rock fives in the '80s. al was no accident, or e past couple

18,396 (24,000 capacity), $11.50 & $9.50, Electric Factory Concerts,
Spectrum, Philadelphia, two shows, Jan. 15-16

WILLIE NELSON & FAMILY—$161,731, 11,163 (12,604), $15.75 &
$13.75, Pace Concerts, Summit, Houston, Dec. 31

HEART, ROMANTICS—$157,685, 12,096 (12,604), $13.75, Pace
Concerts, Summit, Houston, Dec. 30,

GENESIS—$155,755, 10,611 (14,307), $15 & $12.50, Evening Star
Prods./Avalon Attractions, ASU Assembly Center, Tempe, Ariz., Jan.15,

hair in Hollywood that's probably natural.
Elfman, wearing an oversized white suit and
bobbing like a short-circuited android, led the
Qingos through a 140-minute show that includ-
ed two encores and an intermission. With three
horns filling out the sound and Steve Bartek on
classy wah-wah guitar, the band breezed

But it was the harder blues numbers that
really earned them their ovations. A younger
music fan might not understand why this audi-
ence was going wild over Kalb's soaring, lyri-
cal guitar lines or Blumenfeld's drum solo, but
it had something to do with mutual respect be-
tween band members and audience. Perhaps
Rodney Dangerfield should join these guys.

months Johansen has been spending up to
three nights a week moonlighting as a blues/
r&b/jazz vocalist backed by a trio in this tiny
New York club. And one thing is for sure: if he
ever gets tired of his rock'n'roll, Johansen/
Poindexter has a future in Vegas.

Actually, you'd be hard-pressed lo find a Ve-
gas act capable of such versatility. In a recent

e GENESIS—$124,552 ($151,331 Canadian), 10,873 (11,000), $15 through "Who Do You Want To Be,” "My Pri- . . .
& $14, Perryscope Concerts, Pacific Coliseum, Vancouver, B.C., Can vate Life,” “Nothing Bad Ever Happens,” JEFF TAMARKIN is:c:‘spt)(fllggel\ﬁi: %"ﬁg::;ﬂg;?%;;;‘?ﬁg%
Jan. 9, “ in" i -

e 7770P—$115,965, 8,590 (9,713), $13.50, Evening Star Prods./Bea- | (e osk A iman ioduaccons THE RAYBEATS Bille Holiday/Bessie Smith jazz to Latin and
ver Prods., Tucson (Ariz.) Community Center, Jan. 15 new material (| Stand Defeated,” “Lightning Irving Plaza, New York calypgo tungs. .And h|§ gruff vocal del|\(ery|

e HEART, ROMANTICS—$113,602, 8,665 (9,663), $13.50, Pace Con- Admission: $8 combined with his band'’s loose, hardly serious

certs, Reunion Arena, Dallas, Dec. 31,

QUIET RIOT, SAGA, GIRLS SCHOOL—$79,075, 7,898 (10,000), $11
& $10, Sunshine Promotions, Roberts Stadium, Evansville, Ind., Jan. 13
QUIET RIOT, SAGA, GIRLS SCHOOL—$76,222, 6,842 (8,000),
$11.50 & $10.50, Contemporary Presentations, Memorial Auditorium,
Des Moines, lowa, Jan. 15

QUIET RIOT, SAGA, GIRLS SCHOOL—$74,372, 6,594 (8,000),
$12.50 & $11.50, Contemporary Presentations, Civic Auditorium, Oma-
ha, Neb., Jan. 16

HEART, ROMANTICS—$69,641, 6,459, $11, Pace Concerts/Stardate,
Beaumont (Texas) Civic Center, sellout, Dec. 29

HEART, ROMANTICS—$63,740, 5,459 (8,589), $12.50 & $11.50,
Pace~Concerts, Convention Center Arena, San Antonio, Dec. 28

KISS, VANDENBERG, RIOT—$59,640, 5,852 (9,900), $10.50, Sound
Seventy Prods., Municipal Auditorium, Nashville, Jan. 11

DAVID COPPERFIELD—$59,587, 4,616, $15, $12.50 & $10, Brass
Ring Prods., DeVos Hall, Grand Rapids, Mich., two sellouts, Jan. 12
KISS, VANDENBERG, RIOT—$54,474, 5,188 (9,961), $10.50, Mid-
South Concerts, Mid-South Coliseum, Memphis, Tenn., Jan 7

KINKS, ROMANTICS—$51,911, 4,773 (6,750), $11.50, Jam Prods./
Stellar Entertainme.it, Louisville (Ky.) Gardens, Jan. 14

BLUE OYSTER CULT, ALDO NOVA, DOKKEN—$43,291, 4,557
(7,589), $10 & $9.50, Sunshine Promotions, Ohio Center, Columbus,
Jan. 10

DEAD KENNEDYS, T.5.0.L.—$22,750, 2,752 (3,000), $8.50 & $7,
Golden Voice, Starlight Baliroom, N. Hollywood, Calif., Dec. 31

DAVID FRIZZELL, SHELLEY WEST, MEMORIES, SOUTHERN SERE-
NADE—$21,825, 1,811 (3,000), $15 & $12, in-house, Old Miil Expo
Center, O’Claire, Wis., Dec. 31

SUICIDAL TENDENCIES, TOY DOLLS, THE BIG BOYS—$18,475,
2,100, $8.50 & $7.50, Golden Voices, Perkins Palace, Pasadena, Calif
sellout, Jan. 14

Never Strikes Twice") and worked the crowd
into a slam-dancing uproar with a hyperkinetic
“Only A Lad.”

While Oingo Boingo is often criticized for do-
ing all their songs at 78 rpm, the fact is that
when they tried to work in some slower materi-
al, half the balcony left. This collection of cra-
zies is al its best when it recklessly and irrever-
ently trashes everything we hold dear, from
melody 1o society and back again.

ETHLIE ANN VARE

BLUES PROJECT

Bottom Line, New York
Tickets: $10

“The Cafe Au Go Go proudly presents the
Blues Project,” said the Bottom Line's an-
nouncer, infroducing the semi-legendary New
York band. Was he having @ momentary mem-
ory lapse? No, and the handtul in the audience
who laughed at the intro knew why he said it. In
the mid-'60s there was possibly no other band
and no other club that better summed up the
underground music scene in New York, and it
was good to have the Blues Project back in that
kind of intimate aimosphere once again.

This early show on Dec. 20 (the third of a
four-night engagement) was as satisfying as
any that the quintet—AI Kooper, Danny Kalb,

The Raybeats are an instrumental trio from
the Midwest who sound like a '60s surf band
spit and polished for the '80s. Their show here
Jan. 6 confirmed past comparisons 1o the Ven-
tures and Booker T & the MG's, but the Ray-
beats are definitely a hot contemporary band
dedicated to a rocking dance beat and intri-
cate, flawlessly executed melodies.

Pat lrwin is impressive on both keyboards
and sax, adding a jazzy touch that is the key
element in the group's contemporary appeal.
Jody Harris has an endearing slage persona
with a humble, tongue-in-cheek sense of hu-
mor and a lickety-split guitar style. Drummer
Don Christensen pushes the swelling rhythms
along with crisp accuracy.

approach, would probably drive most Vegas
patrons back to the slot machines. Johansen's
voice was perfectly suited for this music, how-
ever, and his relaxed, good-natured manner
and general joviality spread quickly throughout
the room.

Backed by the piano-bass-drums trio the
Banshees of Blue, Johansen/Poindexter ran
through such classics as the Robins’ 1956 r&b
hit “Smokey Joe's Cafe’ and a rousing Dixie-
land/gospel singalong, **Who Threw The Whis-
key In The Well?" in addition to quite a few total
obscurities. He displayed acting ability with his
expressive mannerisms. Indeed, watching him
with drink (or maracas} in hand one could easi-
ly forget that the well-dressed barfly sitting on a

{Continued on page 38)

SONGWRITERS!
HOW DO YOU FIND A PUBLISHER?

Simple . . . just subscribe to Tunesmith, the monthly
newsletter for songwriters like you. Each month we
interview and list a dozen or more legitimate publishers
who've agreed to listen to our subscribers’ songs (and if

Steve Katz, Andy Kulberg and Roy Blumen-
feld—played at the Au Go Go in its heyday;
they communicated musically here in a manner
that only seasoned vets intimately in tune with

they’re good, publish them).

Are you missing out? To start your subscription to
Tunesmith, just mail us the coupon below.

Copyrighted and compiled by Amusement Business. a Billboard Publications. Inc Publi
cation. Boxscores are comptled every Tuesday {f you wish to file your concert report
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at

debut album, it was obvious that the Blues Pro-
ject of 1983 did not plan to update their sound,
only to perfect it. Kalb's stinging guitar leads

breaking a phenomenon as the chart breakthroughs of disco hits on TK and
Casablanca in the '70s. But some of the radio programmers’ comments in that
piece resonated unsettlingly with the kind of blanket generalizations and band-
wagoneering that contributed to disco’s 1979 burnout.

We smiled—or grimaced—at the programmers’ suggestions that Barry Mani-
low, Irene Cara and Olivia Newton-John were all vulnerable as a result of for-
mat shifting; they are all on this week's Dance Top 80.

We welcome acceptance, but we hope that formatters won’t go overboard on
the genre. First of all, it’s wrong to think that disco-goers don’t make cult hits of
ballads as well as jump songs—e.g. the current singles by New Edition and Patti
Labelle. Even “Total Eclipse Of The Heart” enjoyed local black sales when it hit
top 40 and urban contemporary formats here in New York. We also continue to
protest the lockout of rap from top 40.

Secondly, we’re already experiencing an explosion of fair-to-middling releases
looking to slot themselves into this growth segment, and it’s not likely that pad-
ding playlists with more dance/rock fusion just for its own sake will be benefi-
cial. It would be healthier for tight playlists to shake out mediocre records than
to drag them along indiscriminately.

* K ok

Send to: TUNESMITH, P.O. BOX 3839
BBA HOLLYWOOD, CA 90078
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Introducing NEW Single

"Rock To The Beat"
"In My Life"

So We Were Wrong Dept.: Tina Turner’s “Let’s Stay Together,” pop chart
watchers will note, is indeed released domestically, and a 12-inch is already
available at retail. The 5:14 version has a longer lead-out; it’s backed by a sting-
ing, danceable rocker, “I Wrote A Letter.” Turner’s nearly completed album is
scheduled for April release . . . It was John Potoker, of Sigma sound, who co-
edited Laid Back’s “White Horse™; Barracuda’s charting “Ain’t No Big Deal”
was produced by Stephen Bray and Alec Head; Steve Thompson mixed.

DOUBLE

ROUBLE INDEED—Mick

Jagger, right, visits Stevie Ray

Vaughan after the latter’s show at

New Yrok's Beacon Theatre with
his band Double Trouble.

TSMB Records Inc

www.americanradiohistorv.com


www.americanradiohistory.com

TO OUR GRAMMY NOMINEES

CATEGORY BEST GOSPEL PERFORMANCE, MALE

25 CHARIOTS OF FIRE (Album)
DINO KARTSONAKIS

CATEGORY BEST SOUL GOSPEL PERFORMANCE, FEMALE

27 DETERMINED (Album)
TRAMAINE HAWKINS

WE SING PRAISES (Album)
SANDRA CROUCH

CATEGORY BESTSOUL :GOSPEL PERFORMANCE BY A DUO OR GROUP

29 GLAD | HEARD YOUR VOICE (Track: “We Sing Praises”)
~ SANDRA CROUCH / ANDRAE CROUCH

HE'S WORTHY (Track: “We Sing Praises”)
- JEAN JOHNSON, SANDRA CROUCH,

: LINDA McCRARY & ANDRAE CROUCH

LONG TIME COMIN’ (Album)
THE WINANS :

<<<<<

l’ "t LEXICON MUSIC, INC.—P.0. BOX 2222 —NEWBURY PARK, CA 91320 2‘94/0!{(/%40/{//
m o ige 79 6 4 79 8 4
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" Talent & Venues_

BEST NEW ARTIST NOMINEE

Men Without Hats: No Image

JANUARY 28, 1984, BILLBOARD

® Continued from page 6

band is very different than in the
States. That’s because we had more
time to direct it the way we wanted it
since we didn’t get the overnight suc-
cess we did in the States.”

While “The Safety Dance” broke
in dance clubs, and in fact was a No.
1 dance hit months before it crossed
into the top three on Billboard’s pop
chart, Durand is reluctant to call
Men Without Hats a dance band.
“They’re not a dance band per se,”
he says. “They’re adaptable to the
dance scene. I expect the range of for-
mats on the second album to stay the
same.”

Men Without Hats toured in the
U.S. and Canada last July and Au-
gust and again last October, concen-
trating on 750- to 3,000-seaters. The
group plans to go out again in May
and June, again headlining clubs and
small halls.

Durand says Men Without Hats
was originally signed to a five-year
contract by Backstreet Records. The
deal, which Durand describes as a
production deal and not an artist
deal, was assumed by MCA when
Backstreet folded. Of MCA, he says,
“We really want to keep their input
to a minimum.”

MCA funded both of Men With-
out Hats’ first two videos, *“The Safe-
ty Dance” and *'I Like.” But, Dur-
and says, ‘In the future we’ll
produce the videos ourselves and sell
them to the record company if they

want them.” Both of the first two
clips were directed by Tim Pope,
with whom Men Without Hats are
likely to team again.

Durand first came to represent
Ivan, the leader of Men Without
Hats, when Ivan was in a Montreal-
based punk band, Heaven 17. At that
time, Durand says, he offered Ivan
two pieces of advice. “I told him to
writer poppier songs that would be
more suited to the radio. And I urged
him not to try to copy what was hap-
pening in England with all of the
fashion, not to try to be a second
Adam Ant or a new Madness.”

Durand acknowledges that a lot of
pundits are predicting that synthesiz-
er-based music will tail off in popu-
larity this year, as guitar-oriented
rock’'n’roll makes a comeback. But
he’s not too worried about it. “‘As
long as the music is happening, I
don’t think it matters,” he says.
“You could have a synthesizer doing
the guitar part and then what would
they say?

I think we have a unique sound. |
don’t think we sound like Kraftwerk
at all. They do everything possible to
sound electronic; we do everything
possible not to sound electronic. If
programmers look at the back of the
record to see what all the instruments
are before they even play it, that’s
their problem. That might become
our problem, but I'm not concerned
with it.”

® Continued from page 36

stool normally makes his living singing blister-
ing rock—and once fronted a band dressed in
drag. JEFF TAMARKIN

SKIP CASTRO BAND

Lone Star Cafe, New York
Admission: §7

While they've opened for such acts as
George Thorogood, the Dixie Dregs and
NRBQ, what's refreshing about this Charlottes-
ville, Va. quartet is an appealing lack of profes-
sionalism. Musically, each member is well
versed in r&b and rockabilly, and together the
Skip Castro Band displayed a reckless enthusi-
asm that caught an unsuspecting crowd by
surprise here Jan. 9.

The group worked from a traditional r&b
base, fusing rockabilly tempos with a bit of
boogie-woogie to create their own upbeat
style. Danny Beirne is a versatile keyboard
player who was equally comfortable knocking
out barrelhouse runs or leading the group’s
few quiet numbers. Guitarist Bo Randall's riffs
provided a cutting rock edge, while bassist
Charlie Pastorfield and drummer Corky
Schoonover kept the rhythm swinging.

The set's loose format allowed for several
rousing instrumental breaks, and Pastorfield,
Randall and Beirne are all above-average sing-
ers who swapped leads and harmonies during
the hour set. With two records on their own
Midnight label, this is a hard-working band that

~ TolentIn Action

seems destined to make it and determined to
have a good time on the way.
KIM FREEMAN

THE NEATS
Peppermint Lounge, New York

Admission: 810

Undaunted by a poor sound system and a
2:30a.m. time slot, the Neats launched a musi-
cal war that won over the red-eyed audience at
the Pep Jan. 14. The four-year-old Boston-
based quartet fused folk with psychedelia for
an hour's worth of riveting, no-frills rock.

Lead singer Eric Martin has a blue collar
style that is convincing in the context of the
group's hypnotic melodies and often chanted
lyrics. During most of the set, Martin teamed up
with Phil Caruso for a twin guitar attack, based
on hard driving, repeated rhythms that created
soothing layers of sound. Bassist Jerry Chan-
nell and drummer Terry Hanley provided a sol-
id, high-tempo structure for the guitar duo.

The Neats have released two records on the
Ace Of Hearts label, which refiect their moody,
muscle-bound sound. KIM FREEMAN

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, treland

MAIL O DISC RECORDS

855e Conklin St

F armingdale NY 11735
Phone (516) 694 0088

Same day service for DJs or-
dering before noon New York
time.

Call for our new catalog tesiuring:
* new {ower prices on import and domes-

tic 12"

* budget line disco ciassic 12" and LP.
We export to DJs in all countries (retall
only). Telex—4758 158 iM PT-DISC

DISCO & DANCE REC
MAIL ORDER SERVICE

Retal « DJ - Imports & U S

New 12"—Chi Chi Liah (rx), Work Force, Elaine
Charies (rx), Nancy Martinez (La Vie En Rose), Flirts
(new), Costanza, Lace. Star Flight, Visual, Shirley
Lewis, Second Image, Fascination, Trans-Lux, Major
Harris, Yvonne K., Body Games, Kano, Gazuzu, Da-
vina. Vicki Sue Robinson, Sharon Mitchel, Bryan
Loren, Charles Earland, Two Sisters (Destiny), Gay
Men, Vicki Benson, Gillian Lane (new), Tapps (new),
New Paradise, Inner System, Bobby O Medley, Tan-
ya Jackson, Art of Noise, Vera
{new), Koto (new), Master Genius,
Dee D Jackson, Liquid Liquid.

IMPORT LPs—Mix Your Own
Breaks, Electro Vol. 2 (mixed LP),
Scratch Trax (mixed LP), Passion
Tracking, 12 !Inches of Pleasure
(mix}, Motion.
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Chart
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TITLE(S), Artist, Label

RO A D DAA DAA
eorge 3 Persona

49804

WEEKS
AT #1

! NEED YOU/AUTOMATIC/JUMP-The Pointer
Sisters—Planet (LP Cuts) BX4-4705

WHITE HORSE-Laid Back—Warner Bros. (12
Inch) 0-20178

OVER MY HEAD-Toni Basil-Chrysalis (12
Inch) 4v9-42754

OWNER OF A LONELY HEART-Yes—Atco (12
Inch) 96976

BEAT BOX-Art Of Noise—Island (12-Inch)
DMD 692

ON THE UPSIDE-Xena-Emergency (12 Inch)
6541 EMDS

THE POLITICS OF DANCING-Re-flex-Capitol
(12 Inch) 8574

TOUR DE FRANCE—Kraftwerk—Warner Bros.
(12 inch)

REMEMBER WHAT YOU LIKE-Jenny Burton—
Atlantic (12 Inch) DMD 686

COLOUR BY NUMBERS—-Culture Club—
Virgin/Epic (LP-all cuts) QE 39107

NEW SONG-Howard Jones—Elektra (12 Inch)
0-66977

PUMPING VELVET/NO MORE WORDS-Yello-
Elektra (EP Cuts) EP 0-66979

WHERE IS MY MAN?-Eartha Kitt—Streetwise
(12 Inch) 2217

CRAZY CUTS-Grandmixer D. St.—Island (12
Inch) DMD 695

TOO LATE/TROUBLE IN PARADISE-
Sylvester—Megatone (12 Inch)

B-BOYS BEWARE/DESTINY-Two Sisters—
Sugarscoop (LP Cuts) SS 425

ACTION—Evelyn “Champagne” King—RCA (12
Inch) PD-13683

SAY IT ISN'T SO-Daryl Hall And John Oates—

RCA (12 Inch) PD 13679

UNDERCOVER OF THE NIGHT/TO0 MUCH
BLOOD-The Rolling Stones—Rolling Stones
(LP Cuts) 90120

ENCORE-Chery! Lynn—Columbia (12 Inch)
44-04257

PREPARE TO ENERGIZE-Torch Song-I.R.S.
(12 Inch) SP 70412

BAD TIMES (I CAN'T STAND IT)-Captain
Rapp-Beckett (12 Inch) SAT 2003A

SHARE THE NIGHT-World Premiere—Easy
Street (12 Inch) 7506

ROCKET TO YOUR HEART/MANDATORY
LOVE-Lisa—Moby Dick (EP Cuts) BTG 1031

EARTHQUAKE-Flirtations—D&D Records (12
Inch) 103

NUMBER ONE-Aida—Vanguard
(12.inch)

RUSH RUSH-Debbie Harry—Chrysalis (12
Inch) 4v9-42741

SHO0-SHOO-WAH-The World—Elektra (12
Inch) 0-66980

WATCH THE CLOSING DOORS—I.R.T—RCA
(12 Inch) JW 13699

20 QUESTIONS-Tick Tock-RCA (12 Inch)

RITESPOT-Blue Print-Fantasy (7 Inch) 941
(12 Inch*)

LIAR ON THE WIRE-Sharon Redd—Prelude (7
Inch)

RELAX—Frankie Goes To Hollywood-Island (12

Inch) 0-96975

TALKING IN YOUR SLEEP-The Romantics—
Epic (12 Inch) AS 1767

AUTODRIVE-Herbie Hancock—Columbia (12
Inch) 44-04200

NEED SOMEBODY NEW-Jamaica Girls—
Sleeping Bag (12 Inch) SLX-005

THE WAY OF LIFE-The Puppets—Quality (12
Inch) QUS 055

THE RECORD KEEPS SPINNING-Indeep—
Becket (12 Inch) BKD 5109

UNION OF THE SNAKE-Duran Duran—Capitol
(12 Inch) 8567

o | Wask | chart | TITLE(S), Artist, Label
41 [ 41| 7 | LOVE IS A BATTLEFIELD-Pat Benatar—
Chrysalis (12 Inch) 49-42734
53| 2 | I'M A SUCKER FOR A PRETTY FACE-Wes
Phillips—Quality (12 Inch) QUS-053
59| 2 | NEW YORK, NEW YORK-Nina Hagen—
Columbia (12 Inch) 44-4265
44 ! 18 | 14 | IS IT LOVE-Gang Of Four-Warner Bros.(LP
Cut) 1-23936 (12 Inch*)
45 | 35| 18 | LET THE MUSIC PLAY-Shannon-Emergency
(12 Inch) EMDS 6540
56 | 6 | LIFE IS THE REASON/MAYBE THIS TIME-
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11

10

10
14
14

Norma Lewis-E.R.C. (EP Cuts) MHLP 1001

LOVE CARES—Endgames-MCA
(12 Inch)

THE DREAM-Irene Cara—Geffen (12 Inch)

711/7293 96

POP GOES MY LOVE/SCRATCH GOES MY

DUB-Freeez-Streetwise (12 Inch)
SWRL 2215

REBEL YELL-Billy idol-Chrysalis (7 Inch)

VS§4-42762

CRUISIN’-Tom Browne-Arista (7 Inch)

ADP 9140

WE ALL NEED LOVE-Ebony—Quality (12 Inch)

QUS 048

STAY WITH ME TONIGHT-Jeffrey Osborne—

A&M (12 Inch) 12080

LOVE CATS-The Cure-Sire (12 Inch)
20161-0A

ANOTHER MAN-Barbara Mason—West End

(12 Inch) 22164

TONIGHT-Steve Harvey—London (12 Inch)

810277-1

AIN'T NO BIG DEAL-Barracuda—Epic (12

Inch)

WHITE LINES (DON'T DO IT)-Grandmaster
Flash And Melle Mel-Sugarhill (12 Inch)

SH 465

PLANE LOVE-Jeffrey Osborne—A&M (12 Inch)

SP-12089

GOT A DATE-Dionne Warwick-Arista (12

Inch) ADP 9145/711 ASI-9146

DO YOU WANT A LOVER-Hot Box—Polydor

(12 Inch) 817414-1

DR. LOVE (Remix)—First Choice~Salsoul (12

Inch) SG 419

TWIST OF FATE-Olivia Newton-John-MCA

(12 Inch) L33-1150

HERE COMES THE RAIN AGAIN-Eurythmics—

RCA (12 inch) PO-13711

BREAK MY STRIDE-Matthew Wilder—Private

I/Epic (12 Tnch) 429-04312

LET ME WAIT/SHINE THE LIGHT /SWEET
DELIGHT-Jennifer Holliday-Geffen (LP

Cuts) GHS 40144

WORKING WITH FIRE AND STEEL-China

Chrisis—Sire (12 Inch) 0-20172

MAGNETIC—Earth, Wind & Fire-Columbia (12 |

Inch) 44-04211

GOING THROUGH THE MOTIONS—-Danny Lugo
and Destinations—-C&M (12 Inch) 9211

YOU’RE LOOKING HOT TONIGHT-Barry
Manilow—Arista (Import-Promo LP Cut)

ADP-9168

WHY ME?-Irene Cara—Geffen (12 Inch)

0-20156

AFTER THE FALL-Kathy Wilson And Kwils—
BMO/Columbia (12 Inch) 4W9-04195

UNISON-Junior—Casablanca (12 Inch)

814725-1

BLUE EYED TECHNOLOGY (REMIX)-France

Joli—Epic (12 Inch)

CATCH ME-Marcia Raven—Profile (12 Inch)

PRO 7034

THE PARTY STARTS WHEN I'M WITH YOU-
Rue CaldwellCritique (12 Inch) CR! 1203
ELECTRIC KINGDOM-Twilight 22-Vanguard

(12 Inch) SPV 68

SAY SAY SAY—Paul McCartney And Michael
Jackson-Columbia (12 Inch) 44-04169

LOVE SENSATION (REMIX)-Loleatta
Holloway—Salsoul (12 Inch) SG 415

FINGER ON IT—Robbie Rae-Quality (12 Inch)

QUS 049

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.

(O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

* non-commercial 12-inch

"Ott The Record™
by Doug Shannon
a complete DJ's guidebook

Calt for Defails

DSONE

World & U.S. Premieres « Special Remixes « Special Medlies

DISCONET programs are available only to qualified disco DJs, discos, mobile discos and

radio stations. For subscription information please write or call DISCONET (division of

Sugarscoop, Inc.), 915 Broadway, Suite 610, New York, NY 10010. Telephone 212/505-2516
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WE ALSO EXCLUSIVELY WE ALSO RELY WE ARE
DISTRIBUTE ROCK, PUNK, NEW WAVE | ON A WIDE RANGE IN A POSITION
AND HEAVY METAL INDIE LABELS SELECTION OF ALL TO EXPORT WITHIN
FROM ITALY AND ALL NEW ITALIAN 24 - 48 HOURS FROM ORDER
INTERNATIONAL LABELS RELEASES ALL OVER THE WORLD
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Video

L.A. Alive With Sight Of Music

Clip Programming Saturates Local Television Stations

By ETHLIE ANN VARE

LOS ANGELES—At the cross-
roads of the television and record in-
dustries, music video programming is
saturating local airwaves. Excepting
two programs currently on hiatus,
every tv station in Los Angeles has at
least one rock video show on the air.
“And if they don’t now, they will
soon,” says Gary Hunt, producer of
“Top 40 Videos.”

Each show has a different ap-
proach to its programming concept
and choice of time slot, and each is
betting that it is hooked into the right
formula. “Everybody’s just guess-
ing,” says Hunt. “No one really
knows what works.”

Hunt-Jaffe Productions’ “Top 40
Videos” airs weeknights at 11 on
KCOP (Channel 13). The late-night
spot was chosen to counterprogram
the local news, and Hunt says the
show is geared to a 17- to 40-year-old
audience. The 30-minute program
shows one popular rock video clip af-
ter another, with an off-camera an-
nouncer introducing the songs.

“QOur contention is that people
really just want to see the videos,”
says Hunt. “If we put a comedian in
there, it would interrupt the flow of

the show.” “Top 40 Videos” is cur-
rently negotiating with KHTZ for si-
mulcast, and is being syndicated by
Columbia Pictures Television, Hunt
says.

Taking a diametrically opposing
viewpoint is “The Top,” set to pre-
miere on KTLA (Channel 5) Jan. 27.
The one-hour program is set for a 7
p.m. time slot, and will throw every-
thing but the kitchen sink into its vid-

eo mix: comedians, live perfor-
mances, conceptual art, audience
participation.

“There’s upwards of 130 video clip
shows,” says “The Top” director Da-
vid Jove of AAA Amen TV Produc-
tions. “If they want them to ‘ast,
they’re going to have to do something
more than show videos.”

The first “Top” program, pro-
duced by Paul Flattery and Harold
Ramis, features appearances by
Chevy Chase and Rodney Danger-
field alongside the Romantics, the
Hollies and Cyndi Lauper lip-synch-
ing their hits.

~Coming out of rock videos into a
wall is a bore,” says Jove. “The pro-
duction values are so high on these
videos that to come back to no pro-
duction value at all is really unbal-

anced. The interstitial material has to
be as exciting as the videos
themselves.”

“Video One,” the KHJ (Channel
9) entry, is an hour-long program air-
ing weekdays at 5 p.m. Producer/
host Tony Monziotti of Tele-Ven-
tures Corp. says the key to his suc-
cess is the show’s time slot.

“What school kid is up at 11
o’clock to watch ‘Top 40 Videos’ on a
weeknight?”” he asks. ““And what self-
respecting teenager is home at 11
p.m. on a Friday night? They’re
home after school. That’s when we
get them.”

“Video One” intersperses the clips
with short subjects by independent
filmmakers, movie trailers, and a
“garage band” segment that features
videos of unsigned bands. It is also
being offered for syndication.

One of the pioneering local rock
video shows has no plans to syndicate
outside the L.A. market. *“Goodnight
L.A.” is a production of KABC
(Channel 7), airing from 12:30-2 a.m.
Friday night/Saturday morning. The
show is simulcast over rock radio sta-
tion KLOS.

*So many of these other shows are

(Continued on page 44)
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THTLE

( 5 | RAIDERS OF THE

LOST ARK

WAR GAMES

Copyright Owner,
Distributor, Catalog Number

MGM/UA Home Video
CBS-Fox Video 4714

Principal Performers

Matthew Broderick
Dabney Coleman

Videoaisk To

Year ol
Relzase
Rating
Farm,
Price

1983 |PG

34.98

Laser

3 2 5 The Geffen Company Tom Cruise CED
‘ RISKYBUSINESS Warner Home Video DC11323 Rebecca de Mornay 1983 (R Laser RAEL
el v S Roger Moore CED  39.98
| OCTOPUSSY CBS-Fox Video 4715 s sl 1988\ |pa (F- 2 ) ol
| 5 | 12 | 12 | BLUE THUNDER RCA Video Disc 13052 Roy Scheider 1983 |R ICED 29.98
| l l
[ Warner Bros. Pictures Christopher R [ CEl [
6 9 b pher Reeve D
| E SURERMANIIN Warner Home Video DC 11320 Richard Pryor 19631 1PG Laser 39:08
Paramount Pictures X [
7 7 | 15 | FLASHDANCE Hel N o Jennifer Beals 1983 R |CED ! 29.98
TWILIGHT ZONE— Warner Bros. Pictures John Lithgow CED |
8 |1 9
01 5 | THE MOVIE Wamer Home Video DC11314  Kevin McCarthy 1983 PG pqer | 3498
[ | i - Paramount Pictures o Nic; Nolte | i
17 i ! -
° S i RCA Video Disc 13612 Eddie Murphy 1983 |R|CED | 29.98
[aads] Thom/EMI
10 : (BN | FIRST BLOOD ACA Video Disc 12143 Sylvester Stallone 1982 |R |CED |29.98
| "
Warner Bros. Pictures Chevy Chase CED 34.98
1 1 9, Vy
| & | 8 | MATIONALLAMPOON'S VACATION @' Liome Video DC11315 Christie Brinkley 1983 | R cer | 3408
e MAKING OF MICHAEL A
12| 5 3 JACKSON'S THRILLER Vestron 1000 Michael Jackson 1983 NR CED 29.95
1 Scott Colomb | .
13| 16 | 1 g _Fox Vi n C y
6 PORKY'S A CBS-Fox Video 1149-20 P e 1981 R CED |19.98
14 | Columbia Pictures Walter Matthau
4 ; EXEINp THE SURVIVORS RCA Video Disc 03057 Robin Willams UELON 12 ) (A0 el
1 |
15 | 14 | 7 | BREATHLESS Vestron VC 5017 Richard Gere 1983 |R  Laser | 34.95
| | Warner Bros. Pictures Tom Selleck |
16 | ELIENp | HIGH ROAD TO CHINA Warner Home Video DC 11309 Bess Armstrong E33) FGRRFGERJY (118959
1] 1] ! | N I —
| Universal City Studios Dennis Quaid | CED
e | SN aess MCA Home Video 40044 Bess Armstrong 1988 |[RG | heer || 298
18 ‘ 15 | 12 GANDHI RCA Video Disc 13051 Ben Kingsley 1982 PG |CED  39.98
[ = Bernice Steger |
19 | 11 | 3 | XTRO Thorn/EMI 1632 Philp Sayer 1983 |R CED  29.95
t 1 1 1 4 i
Jo Beth Williams CED 29.95
20| 18 | 10  POLTERGEIST MGM/UA Home Video MD 100165 ik NBlegs 1982 PG 2o | arge

O Recording Industry Of America seal for sales and/or rentals of 25,000 umts plus ($1.000.000 after returns) (Seal indicated by dot). & Recording Industry Of
America seal for sales of 50,000 units plus ($2.000,000 after returns) (Seal indicated by triangle). (ITA) International Tape - Disc Assn. seal for net sales and/or rentals
of at least $1.000.000 at wholesale. (Seal indicated by I1TA seal).
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SLADE STILL IN STYLE—British recording group Slade is getting plenty of

mileage from their song “Cum On Feel The Noize.” Quiet Riot took it to the

top of the charts last year, and here it's featured on Merry Go Round Enter-

prises’ video-style clothing commercials on MTV. Slade re-recorded the
song as “Cum On Feel The Fashion Noize” for the commercial.

FOR UPCOMING U.S. TOUR

MTV Links With Pretenders

NEW YORK—MTYV is undertak-
ing an extensive promotion campaign
for the Pretenders’ 52-date U.S. tour,
which begins Feb. 15 at the NBC
Arena in Honolulu and ends May 1
in New York at Radio City Music
Hall. The group is touring the States
for the first time in over two years,
supporting their just-released Warner
Bros. album “Learning To Crawl.”

MTYV will provide the same sup-
port given to the Police’s 1983 tour
plus three new elements: a national
on-sale ticket date, a Pretenders con-
cert to air on the channel in March
and a consistent MTV/Pretenders
logo on all advertising materials, and
radio tie-ins in select markets.

Preceded by two weeks of teaser
spots and the premiere of the group’s
“Middle Of The Road" video and al-
bum graphics, the campaign official-
ly got under way Jan. 14 with the ex-

clusive release of all tour dates,
venues and ticket outlets. Group
members made the -announcement
from their London rehearsal studio
with MTV VJ Mark Goodman, and
tickets went on sale 30 minutes later.

According to John Sykes, MTV’s
vice president of promction, concert
dates in Philadelphia. Cleveland,
New York and San Francisco sold
out immediately. “This proves a tour
can be broken nationally,” he says.
“Because all the promotion started at
the same time, we were able to see the
impact.”

Local promoters have chipped in
for a nationwide commercial cam-
paign on the channel, and MTV VJs
will make live reports from selected
dates as the tour progresses. The Pre-
tenders will also appear on MTV’s
monthly interview show “Liner
Notes™ at a date to be announced.

KIM FREEMAN

_ New Video Releases

This listing of video releases is designed to
enable wholesaiers and retailers to be up-to-
date on availabie new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the sug-
gested list price of each title is given; otherwise,
“No List” or “Rental” is indicated. All informa-
tion has been supplied by the f ers
or distributors of the product.

AMERICAN EMPIRE
Richard Dix, Preston Foster
Beta & VHS Video Yesteryear........ $49.95

ATOM AGE VAMPIRE

Alberto Lupo, Susanne Loret
Beta & VHS Video Yesteryear........ $49.95

ITA Seminar
Set For March

NEW YORK—The International
Tape/Disc Assn.’s 14th annual semi-
nar, ‘“Audio/Video Update 1984,”
will be held March 18-21 at the Hil-
ton Riviera Hotel in Palm Springs,
Calif.

Sessions will spotlight develop-
ments in technology, marketing and
merchandising of audio and video
hardware, blank and prerecorded
tape, videodisks, floppy disks and
video duplication. In addition, the in-
terrelationship between home video,
stereo tv, cable, direct broadcast sat-
ellite and high definition tv will be
explored.

Topics include 8mm video, the
convergence of video and photo-
graphic technologies and markets,
VCR rentals, music video program-
ming and video piracy.

For further information, contact
the ITA at 10 Columbus Circle, New
York, N.Y. 10019.

ATTACK OF THE ROBCTS
Eddie Constantine, Fernando Rey
Beta & VHS Video Yesteryear........ $49.95
THE BELLS
Lionel Barrymore, Boris Karloff
Beta & VHS Video Yesteryear....... $43.95
BLACK DRAGONS
Bela Lugosi, Clayton Moore
Beta & VHS Video Yesteryear........ $39.95
THE BOYS FROM BROOKLYN
Bela Lugosi, Duke Mitchell
Beta & VHS Video Yesteryear........ $49.95
BILLY THE KID VERSUS DRACULA
John Carradine
Beta & VHS Video Yesteryear....... $49.95.
BRINK OF LIFE
Eva Dahlbeck, Ingrid Thulin
Beta & VHS Video Yesteryear....... $49.95.
THE BUTLER'S DILEMMA
Richard Hearne, Francis Sullivan
Beta & VHS Video Yesteryear........ $43.95

(Continued on page 58)

Phato by Chuck Puiin

MICHAEL'S UNDERSTUDY—Steve
Martin puts the pressure on Mi-
chael Jackson while doing his ver-
sion of “Billie Jean” during the de-
but of NBC-TV’s “The New Show,”
which airs Fridays at 10 p.m.
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Little European Impact Seen For Kodak 8mm Hardware

By JIM SAMPSON

MUNICH—European observers
have reacted calmly to news of Ko-
dak’s impending 8mm video hard-
ware. Most of them see the step as a
response to badly slumping 8mm
home movie sales rather than a threat
to conventional VCR formats.

In West Germany, sales of Super 8
cameras and projectors have fallen
more than 50% since 1980, while
8mm film demand has dropped by
around 35%. Although Kodak de-
nies this decline was the sole motiva-
tion for entering the video market,
the firm’s profit margins have been
steadily eroded over the last 10 years,
from 15.7% in 1972 to 10.7% in
1982, while at the same time aggres-
sive marketing by rival phonographic

Video
Reviews

VARIOUS ARTISTS—*Ready,
Steady Go,” Picture Music Interna-
tional/Thorn EMI TVE 90 1959 2.
85 minutes, U.K. retail price $19.95
(roughly $28).

This program is a nostalgia-wal-
lowing rerun of highlights from
“‘Ready, Steady Go,” a Friday eve-
ning commercial television series
which dominated British small-
screen pop entertainment through
much of the '60s. The show was in-
fluential not only for its music but for
the fashion, hair styles and dance
steps of the studio audience, member-
ship in which was a highly prized and
prestigious achievement.

Dave Clark of the Dave Clark Five
bought the rights to the old Rediffu-
sion productions. This package, first
of a scheduled series, suggests it was
a shrewd investment.

Fifteen songs are involved, includ-
ing the Beatles’ “Can’t Buy Me
Love” and *You Can’t Do That” and
the Rolling Stones” “Paint It Black”
and “Under My Thumb.” Virtually
all were British top 10 singles, such
as “Yeh Yeh” by Georgie Fame &
the Blue Flames, which just missed
the U.S. top 20, and Cilla Black’s
“You're My World.”

It's a black-and-white presenta-
tion, with interview snippets scat-
tered through the lip-synched music.
A moment of pop history is laid
down early on when Keith Fordyce,
the program host with Cathy
McGowan, makes a special Billboard
presentation to the Beatles for the
group’s unique 1964 achievement in
having top three records in the Bill-
board Hot 100 in the same week. The
commemorative plaque was shaped
in the outline of a Beatle “mop-top”
hair-style.

The whole production, neatly
pieced together, fits the mood of the
time and today’s mood of enthusiasm
for pop nostalgia. The Animals, for
instance, make a debut appearance
on “RSG,” regretting the fact that all
new groups then were inevitably
compared with the Beatles.

Also included is footage of Them,
featuring Van Morrison, and Billy
Fury, who died last year and whose
last major chart appearance was in

1966. Other artists featured: the

Who, Peter Cook & Dudley Moore,
Dusty Springfield, Lulu, the Search-
ers, Sandie Shaw and Gerry & the
Pacemakers.

U.S. release is definitely planned,
says Thorn EMI, but no specific date
has been fixed. A second volume has
been edited by Dave Clark Interna-
tional for release in the U.K. this
spring. PETER JONES

suppliers has cut Kodak’s share of
the lucrative color film and photo-
graphic paper sectors, once its main
profit center.

The 8mm camera/recorders sup-
plied by Matsushita Electric will not
be available until late this year. Mat-
sushita president Toshihiko Hama-
shita has said that he does not believe
they will replace current half-inch
VCRs, and that Matsushita will
“carefully watch surrounding cir-
cumstances’’ before making any deci-
sion to market 8mm video under its
own brand name.

Kodavision hardware is expected

to be introduced at the Phonokina
event in Cologne this September, a
month after Philips launches a rival
8mm package at the Dusseldorf Hi Fi
Show. Active consumer marketing
by both companies will begin shortly
after that, though neither can give a
firm date when actual saleable prod-
uct will reach the stores.

Claus Harder, Philips’ spokesman
in Hamburg, says the company wel-
comes any partner that supports the
new system. But he stresses that
there will be no coordination between
Philips and Kodak, as that would vi-

olate antitrust legislation in West
Germany. 2
However, Philips, which had pre-
viously made no announcement of
marketing plans for a home 8mm
player or accessory tuner for time-
shift recording, now says that, since
Kodak will offer these products, it
too will market them in Europe.
The portable video market in
which 8mm will compete now ac-
counts for about 10% of West Ger-
many’s video hardware sales, or some
120,000 units in 1983. Philips, which
will manufacture its own machines,
probably at its Vienna plant, is main-

taining a sharp distinction between
this sector and the domestic VCR
market, where it remains committed
to the V2000 system.

Other contenders in the portable
sector include JVC’s VHS-C and
Sony’s Camcorder. Both are adapta-
tions of existing formats rather than
8mm designs.

Retail price of the basic camera/
recorder is expected to be around
$1,200 in the U.K., with the com-
plete system including replay unit
and tuner-timer costing between
$1,800-%$2,100.

We play more
often on MTV

than Billy Joel,
David Bowie

and Men at Work

Before your favorite video music productions go on TV,

combined.

w

a lot of them go on Scotch®” audio and video recording tape.

So even though you might not know it, we show up on

your TV every day.

“Scotch” is a registered trademark of 3M.
Magnetic Audio/Video Products Division/3M

3M hears you. ..
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Olivia Newton-dohn's Olivia In
Concert video just won the Grammy
nomination for Best Video of the
Year. Last year her Olivia Physical
video took home the Grammy for
the same category. And now
herTwist of Fate video is on the
way, and sure to be another hit.

So, on behalf of MCA Home
Video, we’d like to say, “Way to
go, Olivia! Your success in the
video market is phenomenal!

And, thanks for making all
of us in the video business a
part of that success.”

OLIVIA NEWTON-JOFN

=

o)
-
=

1

[HOME VIDEO

70 Universal City Plaza
Universai City, CA 91608
©1984 MCA Home Video, Inc,
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e Motown Family Robinson?:
Rick James and Smokey Robinson
teamed up in front of the cameras to
film *“Ebony Eyes” for Bill Parker
Productions. James wrote the song,
which appears on his Motown LP
“Cold Blooded,” about Robinson’s
singing style. The piece, produced by
Peter Allen, directed by Bill Parker
and line-produced by Christopher
McKinnon, involves the two vocal-
ists’ being stranded on a remote is-
land and rescued by the women in
their lives.

® Christmas 1914: Director Keith
Macmillan of KEEFCO recreated a
World War I scene for Paul McCart-
ney’s “Pipes Of Peace” video. En-
glish and German troops partied to-
gether between the front lines during
an unoffictal truce, shot at Chobham
Common, southeast of London.

e Cultural: KEEFCO also recently
shot Culture Club in concert at Lon-
don’s Hammersmith Odeon. Keith
Macmillan directed 11 cameras as
the band performed songs from the
“Colour By Numbers” album on
Epic/Virgin Records.

e Keeping Up With... Dove
Films, a commercial production
company, captured the Jones Girls

Jo Jones & King
Representing Toei

NEW YORK—Jo Jones & King, a
licensing company based here, is rep-
resenting Toei Video Co. Ltd. of To-
kyo, a distributor of rock and jazz
programming to the home video mar-
ket. Jo Manuel of the company has
been working with Hidenori Hayashi
of TAMT Co.,, Toei’s acquisition arm
for music programming.

“We are looking to acquire top art-
ists and are very interested in discuss-
ing co-productions,” says Manuel. Jo
Jones & King recently licensed the
heavy metal group Saxon to TAMT
on behalf of PolyGram Video of Lon-
don. TAMT has also acquired *'Deep
Purple’s Best Of Both Worlds™ and
“Black And Blue™ featuring Black
Sabbath and Blue Oyster Cult
through Jo Jones & King.

~ Music Monitor

on video for RCA. “2 Win You
Back,” from the album ““‘On Target,”
was directed by Clare Baren and pro-
duced by Rodney Hooks.

e Flashy Simon: Paul Simon is the
most recent artist to be spotlighted in
Cinemax’s “Album Flash” series.
Produced by Bob Kaminsky for DIR
Broadcasting, the show was shot by
an eight-camera mobile unit supplied
by E.J. Stewart Video.

® A Classic: “The Seventh Tchai-
kovsky Competition From Moscow,”
produced by Johnston Films in New
York, won the 1983 Award for Cable
Excellence (ACE) for best program
in the category of general entertain-
ment: music. It was produced in asso-
ciation with Armand Hammer Pro-
ductions and will be telecast on PBS
this spring.

e Amateur Night: On Wednesday
(18) night, Boston-area club Spit
screened four hours of video clips by
local artists. “Rock!... And Roll
The Video” featured performances
by Bam Bam, Berlin Airlift, Digney
Fignus, the Lifters, November
Group, Peter Dayton, Sex Execs,
Zodio Doze and others.

® Extension: The Videotape Pro-
duction Assn. has extended the dead-
line for entries to its 1984 Monitor
Awards. For the first time, this year’s
competition features a category for
music video.

® Concert Contest: A Christine
MceVie concert taped last month at
the Country Club in Los Angeles will
air Jan. 28. The performance was by
invitation only, with a large portion
of the tickets given away via a local
MTYV contest. Most of the material
was from the forthcoming ““Christine
McVie” album, her first solo effort
since joining Fleetwood Mac in 1970.
A video for the first single, “Got A
Hold On Me,” was produced by Jon
Roseman and directed by Mike
Brady.

® Hotline: MTV has instituted an
Affiliate Hotline to provide informa-
tion on programming and marketing
information. The number, updated
the first and 15th of every month, is
(212) MTV-6111.

Swiss Software Rental:
American Titles Dominate

By PIERRE HAESLER

ZURICH—Product from the ma-
jor American video producers now
accounts for more than 65% of Swiss
software rental business. Of the 50
most rented titles, almost 40 are U.S.
movies, with “Escape From New
York” and “The Dirty Dozen” head-
ing the list.

Both come from the Warner Home
Video/UA rental-only catalog,
which is handled, along with RCA/
Columbia Pictures product, by Vi-
deophon in this territory. Says Video-
phon managing director Hans Flury,
“Because of these strong catalogs, we
have achieved a market share of
around 35%. | would estimate that
CIC has a further 10% and
CBS/Fox, MGM/UA and others
probably 20% between them, so that
the Americans, who only entered the
Swiss rental market in 1981, have
reached, within two years, a total
market share of over 65%.”

With top-line product still costing
$75 or more to buy outright, the soft-
ware rental trade is expected to in-
crease 25%-30% this year, though
the sales success of budget-priced re-
leases like CIC's “Once Upon A
Time In The West” and “‘Jane Fon-
da’s Workout™ indicates a potential
sales market at prices at or below the
$50 mark. Thorn EMI Video market-
ing manager mano Magistris also

predicts increasing sales of low-
priced music video releases from
Duran Duran, Kate Bush, Genesis,
the Police, Bob Marley, Sheena Eas-
ton and others.

Rental still dominates, however,
and rental outlets continue to prolif-
erate. Estimates suggest that there
are currently 500 in business, perhaps
100 of them true video dealers, and
most have also set up mailing opera-
tions. Hardware dealers, most of
whom started videocassette rental
when video was first introduced,
have one after another pulled out as
the separation of hardware from soft-
ware distribution got under way.

Rental charges average $3-35 per
day, and last year’s turnover reached
around $12 million, with some
100,000 people renting an average of
25 titles each. The rental trade is al-
most entirely confined to VHS
copies.

Market research covering the first
six months of 1983 confirms the
overwhelming dominance of the
VHS format: 92 of every 100 VCRs
sold were VHS machines, and ru-
mors persist that Philips will eventu-
ally cease production of its V2000
system, which accounted for only
6% of sales. Overall, some 300,000
recorders are now in use in Swiss
households, a penetration of around
12.5%.
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This Week

formats.

Last Position
Weeks on Chart

TITLE

RAIDERS OF THE LOST ARK

MAKING OF MICHAEL

SALES

These are best selling videocassettes compiled from
retail sales, including releases in both Beta and VHS

Copyright Owner,
Distributor, Catalog Number

Paramount Pictures
Paramount Home Video 1376

Principal Performers

form or by any means, electronic, mechanical,

Survey For Week Ending 1/28/84

Harrison Ford
Karen Allen

1983 ‘.NR |

JACKSON'S THRILLER Vestron 1000 Michael Jackson

3l 3‘ 89 | JANE FONDA'S WORKOUT A(ITA) T’ﬁ‘;?ﬂgegc()rporaﬂono‘m Jane Fonda | 1982 |NR| uhs 5995

| 4| 4| 18] FLASHDANCE Faramount ﬂ'g:;‘g?sl; 1_45; Jennifer Beals 1983 | R | uHs [ 53995
| i o O S et

5 5 5| ecvousess TS ISy | | 7| Y | w09
o - s I, QeI | o] | e

_vl "ot BLUETHUNDER s e - I
DRIEIECE B ottty Mooy | 19| 7| 18 [ s

| ®| 12 5 PINKFLOYDTHE WAL MGM/UA Home Video MV-400268 Pink Floyd 107 R oS | 3095 |
_10[ w1 ouweo _WaItD|sneyHomeVideo24 Animated V @ s 2095
11 14! 4| AHARD DAYS NIGHT ‘(‘A/gl'j‘:éksgfg‘j‘fc’;ionsv — The Beatles | 64| G oS | 69.95
[12] 8| o] MaToNa;LAuPOONS e s ety | | R | ] ass
13 7 5| TwuHTzone-TeEwove  JmEBotesfouws | elmon | eal Y8 eess
[14| 18] 14| GANDHIe Egégc\%gb;%ggjes__  Ben Kingsley | 1es2 PG| SHS 7905
‘»;5‘7—27 DURAN DURAN.  TomEMITVD1846  DwanDwan | 1983 N;E 29.95
16 oo | cwo e e ety | 0 R e
7 o o onor meosso CodEme | | | 5 | com

—

VHS

Richard Farnsworth 1983 | PG | poi

1
69.95

{ ) ‘
| 18 | 22 4 | THE GREY FOX Media Home Entertainment M258 Jackie Burroughs
‘ 19 ‘ 20 4 | PLAYBOY VIDEO, Volume 4 CBS-Fox Video 6204 Various Artists 1983 | NR gsé 59.98
T T ‘ . T - —i T T
‘ 20 I 33 ; 11 | TRON Walt Disney Home Video 122 Jeff Bridges 1982 | PG gsg 39.95
|24 15| 49| ANOFFICER AND A Paramount Pictures Richard Gere 1982| R | VHS | 39.95
| | GENTLEMAN A (ITA) Paramount Home Video 1467 Debra Winger Beta 2995
| [ Universal City Studios "~ Dennis Quaid j VHS | 1
22 0 | ARSI MCA Distributing Corp. 80044 Bess Armstrong 1983 | PG Beta | e
4 -~
= F— — ——— — v
123 21 9| THE DARKCRYSTAL Thorn/EMI 1966 Jen, Kira 1962 PG| $HS | 7995
S : ~ U S | SRS
| STAR TREK II—THE WRATH Paramount Pictures William Shatner VHS
24| 29 62| oEkHAN (TA) A Paramount Home Video 1180 Leonard Nimoy 1982| PG| poa | 3995
25 J 27 16 | POLICE AROUND THE WORLD 1. R. S. video 001 The Police 1982 | NR | \B/:E 33.95
| | L
|~ | THE MAN FROM SNOWY ‘ Kirk Douglas VHS ‘
26 ‘ 40 ‘ 16 RIVER CBS-Fox Video 1233 Tom Buriington 1982 | PG Beta 59.98
1 —— — T E T B —
27 19| © BREATHLESS Vestron V5017  Richard Gere 1983 R | pHS ﬁ‘s‘:mg !
- -
28| 3 \ 4 | AROUND THE WORLD The Michael Todd Co. David Niven 1056] G| VHS | 1945 :
‘ IN 80 DAYS Warner Home Video 11321 Shirley MacLaine Beta el
S— +—— —— — - — S — —_— _—
| Universal City Studios Anthony Perkins VHS
29 32 13| PSYCHONle MCA Distributing Corp. 80008 Vera Miles B & Beta | G
|———T— — — ———— - - ——— _ -
'Y
30 39 8| EDDIEMURPHY—DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1083| R(TYHS | 5905
\ Beta
| | | |
] 1 T T )
| g David Bowie VHS |
1 31 23 8 | THE HUNGER MGM/UA Home Video MV-800281 Catherine Deneuve 1983| R Beta 79.95
: t — —_——— — R —
" Charles Bronson VHS
‘ 32 30 8 l 10 TO MIDNIGHT MGM/UA Home Video MV 800282 Lisa Eilbacher 1983| R | Beta 79.95
— 8 ———— . - - il /) SO | — _ 14
| RCA/Columbia Pictures Walter Matthau i VHS
(e ) O BRI Home Video 10521 Robin Williams 19683] R | gotg | 799
34 I 25 6 | A WALT DISNEY CHRISTMAS '83 Walit Disney Home Video 92 Animated 1983 G \é:tz 39.95
T —1— _ B T . S
Universal City Studios Dan Aykroyd VHS
35| &) 17 [RRIDETRO IR MCA Distributing Corp. 80001 Donna Dixon B & Beta B
| | [ Warner Brothers Pictures Steve Martin | VHS
36 ‘ 13 | THE MAN WITH TWO BRAINS Warner Home Video 11319 Kathteen Turner 1983 R Beta 69.95
ey o | n - . o Figger Moore e [t VHS
37 37 10| LIVE AND LET DIE CBS-Fox Video 4633 Jane Seymour 1975| PG Beta 69.98
.| THE YEAR OF LIVING - v Mel Gibson i L~ VHS ]
38 35 16 ' DANGEROUSLY MGM/UA Home Video 800243 Sigoumey Weaver 1983) PG| pon I 5
SR | S S| ettt S . - e U1 S L !
39 28 12 | JANE FONDA’S WORKOUT KVC-RCA, Karl VHS
| ! ‘ FORP.B. & R. Video Corporation 046 Jane Fonda | 1983 NR| poia | 5995
——r— o —— —— = T ———f—VHsﬂ'— r
40| 36 | 15 | GIRL GROUPS MGM/UA Home Video 600194 various 1983 NR 59.95
| Beta

L Recording Industry Of America seal for sales and/or rentats of 25,000 units plus (31,000,000 after returns) (Seal indicated by dot) A Recording tndustry Of
America seal for sales of 50,000 units plus ($2,000.000 after returns) (Seal indicated by triangle). (ITA} International Tape/Disc Assn. seal for net sales and. or rentals

of at least $1.000,000 at wholesale. (Seal indicated by ITA seal).
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f— = - —
«|2|°
$ % s l
z| & ¢ _ 5% ¥
2| 5|3 Copyright Owner, 5 8 S £
S| = | TITLE Distributor, Catalog Number Principal Performers L&l ‘ 2
1 ) RAIDERS O 0 AR Paramo P € d O ord aR =
Fa 0 ome deo 6 aren Alle 5 Beta
The Geffen Company Tom Cruise i VHS
2 % | L (RS B Warner Home Video 11323 Rebecca de Mornay 1983 | R | geta
I - : : i
Warner Brothers Pictures Christopher Reeve <| VHS
3 3 ’ Sl [RSURERMANIIN Warner Home Video 11320 Richard Pryor 1983 PG| gopy
4| 8| 5| MAKING OF MICHAEL . VHS
e sl B Ll B Vestron 1000 Michae! Jackson 1983 |NR| goi>
e RCA/Columbia Pictures Roy Scheider VHS
S| 4| 12| BLUE THUNDER Home Video 10026 Malcolm McDowell  |1983 | R | geta
Paramount Pictures g VHS
6| 7| 18| FLASHDANCE A L Jennifer Beals 1983 |R | g
. v Warner Brothers Piclures “John Lithgow T, VHS
7| 6] 6 TWILIGHT ZONE—THE MOVIE Warner Home Video 11314 Kevin McCarthy 1983 PG| geory
8| 5| o NATIONAL LAMPOON'S Warner Brothers Pictures _ Chevy Chase 1983 |R | VHS
VACATION Warner Home Video 11315 Christie Brinkley Beta
RCA/Columbia Pictures , N [ VHS
9 9| 15| GANDHI i Ben Kingsley 1982 PG| goa |
10 | 12| 8| BREATHLESS Vestron V5017 Richard Gere 1983 |R | #HS
11| 11| 10| THE DARK CRYSTAL Thorn/EMI 1966 Jen, Kira 1982 [pG| gHS
= Dawn Associates David Emge VHS
12| 15| 3| DAWN OF THE DEAD Thorn/EMI Video 1977 Gaylen Ross 1978 1R | Beta
o Universal City Studios " Dennis Quaid VHS
13 | 13 5] JAWS3 MCA Distributing Corp. 80044 Bess Armstrong 1983 |PG Beta
RCA/Columbia Pictures Walter Matthau 1o Tvhs
L‘ 4| 141 8| THESURVIVORS Home Video 10521 Robin Williams 1983 |R | geya
Paramount Pictures Nick Nolte VHS
15| 10| 31| 48 HOURS Paramount Home Video 1139 Eddie Murphy 196301R Beta
] : Richard Farnsworth VHS
16 | 20 2 | THE GREY FOX Media Home Entertainment M258 Jackie Burroughs 1983 PG Bela
e o David Bowie 1 VHS
17 | 16| 8| THE HUNGER MGM/UA Home Video MV-800281 2anC JOWe  l1983 |R | 31>
. Jason Robards VHS
18 | 17 | 11 | MAX DUGAN RETURNS CBS-Fox Video 1236 o s 1983 PG| goo
oy P Charles Bronson VHS
19 | 18| 7| 10 TO MIDNIGHT MGM/UA Home Video Mv-800282 | 1a" &3 Brons 1983 |R | §0°
20 | 23| 9 | EDDIE MURPHY—DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983 |R gg‘g
\ KVC-RCA VHS
21| 21 l 39 | JANE FONDA'S WORKOUT Karl vidoo Corporation 042 Jane Fonda 1982 NR| gri>
I | 1 . . E— R
- Sunn Classic Pictures/Warner Bros Inc.Dee Wallace VHS
22 cuJo Warner Home Video 11331 Daniel Hugh-Kelly 1983 | R Beta
T | THE MAN WITH TWO Warner Bros. Pictures Steve Martin VHS
23 | 26| 13 BRAINS Warner Home Video 11319 Kathleen Turner 1983 | R Beta
Universal City Studios ~ Anthony Perkins VHS
24 | 19 13 | PSYCHO Il e MCA Distributing Corp. 80008 Vera Miles 1983 | R | Bota
warner Bros. Pictures ~ Burt Fie?\old_s onl vAs
25| 33| 13 | STROKER ACE Warner Home Video 11322 Jim Nabors 1983 PG Beta
Robert Duvall VHS
26 | 27 | 16 | TENDER MERCIES o Thorn/EM! 1640 Betly Buckiay 1983 PG| 31>
27 | 22| 8 | PINKFLOYD THE WALL MGM/UA Home Video MV-400268 Pink Floyd 1979 |R ‘é;‘g
(R T % o ~ Universal Gity Studios Dan Aykroyd il "'vHs
28 | 28| 18 | DR.DETROIT ¢ (ITA) MCA Distributing Corp. 80001 Donna Dixon s | [l | Beta
29 | 25| 19 | THE MAN FROM SNOWY RIVER  CBS-Fox Video 1233 Kik Douglas | gg5 [og | VHS
Tom Burlington Beta
I R - e | I,
Warner Bros. Pictures Tom Selleck VHS
30 | 39 | 31| HIGH ROAD TO CHINA A Warner Home Video 11309 Bess Armstrong 1983 PG Beta
Warner Brothers Pictures q VHS
31| 32| 21 | THE OUTSIDERS * e o Matt Dilton 1983 PG| goo
O T o a - ..o DanMonahan Tia VHS
32| 24| 25| PORKY'S A CBS-Fox Video 1149 Wyatt Knignt 1982 |R | gh°
33 | 31| 49| AN OFFICER AND A Paramount Pictures Richard Gere 1982 | B | VHS
| GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger Beta
L [
| : Paul Bartel VHS
34 | 35| 15 | EATING RAOUL CBS-Fox Video 1291 May Woranov 1982 iNRl e
= || e == St I
Sean Penn VHS
135 | 30 | 20 ; BAD BOYS Thorn/EMI 1633 AL 1983 | R| g
1 R N
| RCA/Columbia Pictures Perry Lang VHS
}—36 40 | 16 | SPRING BREAK Home Video 10513 David Knell 1983 | R | gota
B . N e W= -
B Paul Newman VHS
37 | 36| 29 ' THE VERDICT CBS-Fox Video 1188 e 1982 |R | g5
o | THE YEAR OF LIVING N R "~ Mel Gibson o loe | VHS
38 | 29| 16 | DANGEROUSLY MGM/UA Home Video 800243 Sigourney Weaver 1983 |PG Beta |
2o | an | 10 |1 ame . - Chuck Norris VHS
39l 38 | 12 I LONE WOLF McQUADE Vestron V-6008 g oS 1983 [pG | yH>
L — = —_ _
| ., | SOMETHING WICKED THIS ! . Jason Robards VHS
L4Ol 34 14| 4V COMES walit Disney Home Video 166 Diane Ladd 1983 PG Beta |

L4 Recording Industry Of America seal for sales and or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of
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A Dream Machine For 1984

By KEN WINSLOW

The real Home Entertainment
marriage of audio and video is still
stuck at the courtship stage. A fully
functionally integrated audio/video
product has yet to hit the market.

The bandwidth, dynamic range,
signal to noise, head and transport
specifications of tape devices for re-
cording audio or playback of video
and/or audio continue to improve.
At the same time, half-inch Beta and
VHS tapes are steadily creeping
down in price.

The time has come to look at the
design philosophy that forces tape
technology buyers starting out in au-
dio and in video into separate cassette
formats—particularly the high end
buyer.

Clip Programs
Saturate L.A.

® Continued from page 40

interchangeable,” says producer Bob
Burris. “People look to us for some-
thing unexpected.”

“Goodnight L.A.” utilizes news-
reel footage, jazz and country clips,
animated short subjects and under-
ground videos. “We will also use an
occasional live performance,” adds
executive producer David Kellogg,
“but it has to be really entertaining.
We're not into watching people hold
their guitars.”

Emphasizing live performance
over video clips is “Rock Palace”
(separate story, page 35) running late
Saturday night on KNBC. The local
NBC affiliate also shows network
heavy-hitter “*Friday Night Videos,”
produced in New York. Showtime’s
“Rock Of The *80s” is another show
that stresses live bands.

“Prime Time Videos,” currently
waiting for the go-ahead to produce
another series of 60-minute programs
for KTTV (Channel 11), was the
only rock video show at the prime 9
p.m. time slot. According to produc-
er Melody Jackson, the strength of
the show was its tie-in with Metro-
media relative  KMET-FM. The
show had KMET disk jockeys as
hosts, and gave a strong local slant to
its programming.

Also waiting on the shelf is KNXT
(Channel 2)’s “*MV Network.” The
program originated as a local pro-
duction, **MV3,” and was picked up
by CBS for a trial. Shown at 7 p.m.
on Saturday, it included hosts, danc-
ing, rock news and star interviews.

Peter Schlesinger, manager of
KCOP-TV program operation and
development, says that the Assn. of
Independent  Television  Stations
(INTV) convention and the upcom-
ing National Assn. of Television Pro-
gramming Executives (NATPE)
meeting will showcase a glut of video
clip offerings.

There is plenty of evidence that the
broadband signal handling capabili-
ties of half-inch videotape systems
can offer fantastic audio, as Beta Hi-
Fi and PCM digital decks now dem-
onstrate. It’s time to start to package
together these top-grade audio capa-
bilities into a single video and/or au-
dio-only recorder/player using half-
inch videocassette.

In order to offer high quality, au-
dio signal routing will continue
through the rotating video head
drum assembly, as Beta Hi-Fi and
VHS Hi-Fi now on the market in Ja-
pan have shown to work so well.

We are not proposing a new for-
mat, but rather a new packaging con-
cept that would take the final steps in
bringing audio and video together for
the consumer who wants this
capability.

To be sure, there are and will al-
ways be cost and configuration rea-
sons to preserve current separately
dedicated audiocassette and video-
cassette recording and/or playback
formats.

We think it is time for manufactur-
ers to begin to introduce an all-pur-
pose combined video and/or audio
half-inch format-based recorder/
player as a centerpiece for consumer
home entertainment systems.

Beta Hi-Fi decks have brought
good audio to video but have so far
omitted the kind of audio input mon-
itoring, metering and control capabil-
ities that the audio manufacturers
have so well refined for a consumer
whose current prime interest lies in
hi-fi audio recording and playback,
and who can be expected to develop
similar recording and playback inter-
ests in video if given the appropriate
equipment.

Our concept of a thoroughly inte-
grated recorder/player design would
be a half-inch Beta or VHS transport
offering the consumer the capabilities
of a television broadcast or cable tv
channel RF recorder; a video/audio
recorder able to handle split signals
from the same source (the separate
audio and video outputs of a tv tuner)
or different sources (a tv tuner for
video, an AM/FM tuner for audio);
or just broadband, audio-only re-
cording of an FM or digital nature.
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