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STUDY ON FILM INDUSTRY

Vid Rentals Seen
Remaining On Top

By FAYE ZUCKERMAN

NEW YORK-—Curtailed growth
of video retail outlets, starting in
1985, and VCR owners' ongoing in-
clination to rent movies will cause
sluggish retail orders for home video
theatrical releases in the future. This
is the scenario offered by a new, com-
prehensive study of the film industry
by the investment firm Goldman,
Sachs & Co. Author is Richard P. Si-
mon.

High Court Will
Rule On ‘Sorry’

By BILL HOLLLAND

WASHINGTON-—The U.S. Su-
preme Court has entered a four-year-
old music industry copyright case
pitting songwriters against publish-
ers. At issue is the knotty legal ques-

It contrasts sharply with the high-
ly quoted home entertainment study
by F. Eberstadt & Co. (Billboard,
Jan. 21) which projected consumer
tendencies by 1988 to purchase prere-
corded video product rather than
rent it. The Eberstadt report was con-
tinually referred to during panels and
speeches at last week's NARM con-
vention i Florida.

The Goldman, Sachs research (en-
titled "The Movie Industry: The Big
Picture™) urges the major motion
picture studios to “participate more
fully™ in repealing the First Sale Doc-
trine. This marks one of the strongest
calls yet by an outside organization
for repeal of the Doctrine. Notes the
study, "Despite price reductions on
videotape, we believe rentals will
continue to donmunate the industry
over the foresecable future.”

First Sale Doctrine is the subclause
of copyright law that says that the

RETAILERS WOOED AT NARM

Vid Terms of Endearment

By TONY SEIDEMAN

HOLLYWOOD, Fla—The home
video industry stepped up its attempt
to woo music retailers to higher lev-
cls of involvement than ever before at
this year's NARM convention here.
But the prospects for transtorming
music video into a major profit center
for record retailers, at least in the
short term, appear uncertain if the
March 23-26 convention was a guide.

Though some music retailers were
enthusiastic enough to have already

made the leap, many others were un-
certain about whether home video is
a business they should even be 1n,
voicing doubts about returns policies,
rental, product pricing and the in-
vestment they'd need to make in or-
der to get started in the business.

Assistance in preparing this story
provided by Fred Goodman.

Even some of the home video man-
ufacturers advised caution. I for one
will not tell you that every record

Agee To Keynote IMIC '84

LOS ANGELES—One of America’s leading industrialists, William Agee, will
keynote the International Music Industry Conference (IMIC) next month in Ire-
land. The Billboard-sponsored event takes place May 13-17 at the Hotel Europe,

Killarney.

Agee’s topic will be "Oligopoly: The Impact Of Mergers And Takeovers On
An Industry”—one of obvious current interest in the music business, in light of
the presently stalled Warner/PolyGram merger of recording interests.

Agee is chairman and chief executive officer of Semper Enterprises Inc. He is the

former chairman and chief executive officer of the Bendix Corp., and more recently
had served as president of Allied Corp. He is currently a member of the presidential
advisory committee on trade negotiations and recently served on the executive com-
mittee of President Reagan’s privite sector survey on cost control.

(Continued on page 69)

tion of who is entitled to a share of
mechanical royalties in pre-termina-
tion licenses when a song’s copyright

(Continued on page 69)

first sale of a product is the last one
over which the manutacturer has
control, thus allowing rctailers to

{Continued on page 69)
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~ -Inside Billboard -

o NARM CONVENTION coverage, including reports on the key pancls, the
major issues discussed, and the winners of NARM's annual scholarships and
“Gift Of Music™ awards, can be found on pages 3, 4, 6, and in the Retailing
section, pages 20-24.
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e HIGH SPEED VIDEO DUPLICATION may be making its debut on the
home video scene sooner than expected. Sony plans to exhibit the system it has
developed at the Consumer Electronics Show in June. Page 3.

rm

¢ KATZ BROADCASTING is buying WWLT Gainesville, Ga. for $5.5 mil-
lion. The company plans to compete in the Atlanta metro area with the Class C
FM, which is Jocated 34 miles northeast of downtown Atlanta. Radio. page 12.

e CBS RETURNS POLICY has aroused the ire of retailers. Under the terms
of a recent directive, the company 1s refusing returns on selected hit titles for
specified periods of time. Page 3.

e RETAIL TIE-INS with consumer brands for rebate offers have been an-

store in the country should be in the
video business,” said Rob Blatiner,
president of RCA/Columbia Pic-
tures Home Video.

But the voices from the home vid-
co industry were anything but uni-
form. “Let us not confuse the music
video business with the movie rental
business,” said Vestron Video presi-
dent Jon Peisinger in his co-keynote
address. “Selling music video is the
same as selling records and tapes,” he
claimed, “and you, the record mer-
chandiser, (are) best prepared to take
advantage of this dynamic new sale
business.”

Peisinger’s background centers on
record industry experience; Blat-
tner’s is primarily marketing-based.
The two opinions reflected the split
in the home video industry’s camp—
though both sides want music retail-
ers aboard, they are uncertain about
what the price of admission will be,
or even what kind of ship will end up
sailing.

The only sure thing was that video
dominated this convention. which
lived up to its pre-conference billing
as " The First Annual Music & Video

(Continued on page 69)

nounced by CBS and Warner Bros. Records-—the former with Procter & Gam-
ble, the latter with Canada Dry. Page 74.

GHETTO BLASTER (MCA-5429) is the 47th album released by the CRUSAD-
ERS, capping a series of individual and group releases thal's unparalleled

Even more remarkably. the album finds the group exploring new directions and
crealing new sounds, evident on their new single “NEW MOVES™ (MCA-
52365). Joining founding members Joe Sample and Wilton Felder is drummer,

¢ KFRC PROGRAM DIRECTOR Gerry Cagle has resigned after nearly
four years with the San Francisco top 40 outlet. RKO’s Walt Sabo will program
the station until a permanent replacement is named. Radio, page 12.

MADE IN FRANCE s the first album of the New French Rock to be
released in the U.S. Contains several smash European chart-toppers
from Chagrin d’Amour, Bernard Lavilliers, Kas Prod-
uct, Etienne Daho, Charlelie Couture and others. Don't
miss this opportunity 1o get French on CACHALOT Records and

eon Ndugu Chancler. Available on MCA Records and Casseties. Cassettes! Look for the eye-opening videos from Rockamerica.
{Advertisement) (Advertisement) (Advertisement)
N

7" 12" & CASSETTE SINGLE. 7" AVAILABLE IN SPECIAL LIMITED-EDITION FOUR-COLOR POSTER SLEEVE!
FROM THE MULTI-PLATINUM LP. SEVEN AND THE RAGGED TIGER ON CAPITOL
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Radio’s hottest new comedy service is here!

Who is A.C.N.? We're a new company with a fresh angle on
radio comedy. Each week we write and produce a package of
short-form features that are topical, funny, and carefully ori-
ented towards the unique demands of morning radio. We
look to create talk as well as laughs, and we're succeeding
— our song parody ‘‘Breaking Up Is Hard On You” was both a
national story and a best-selling single.

In less than 6 months, we've added 27 stations to our

growing network and now we're ready for you!

|

|

Cn

WKTU-FM/New York
WCAU-FM/Philadelphia
WCZY-FM/Detroit
WAAF-FM/Boston
WHYI-FM/Miami
KSD-FM/St. Louis
WWLT-FM/Atlanta
WWWE-AM/Cleveland
WIQI-FM/Tampa
KOPA-FM/Phoenix
WZPL-FM/Indianapolis
WTVN-AM/Columbus

WVOR-FM/Rochester
WZZK-FM/Birmingham
WDBO-AM & WWKA-FM/Orlando
WFYV-FM/Jacksonville
KWEN-FM/Tulsa
WAEB-AM/Allentown

WSYR-AM & WYYY-FM/Syracuse
WVIC-FM/Lansing
WSSX-FM/Charleston
WFTQ-AM/Worcester
WKZL-FM/Winston Salem
WZYQ-FM/Frederick
CHUM-AM/Toronto

The American Comedy Network, the new way to win in the morning.
Call or write today for a free demo: ACN, Park City Plaza, Bridgeport, CT 06604 (203) 384-9443

www.americanradiohistorv.com
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News

o
§ HOLLYWOOD, Fla.—Following
a year in which they lost their largest
labels, independent distributors at
the NARM convention here last
week were courting business with a
feisty underdog demeanor.

Through panels and presentations,
private talks and public statements,
the indies sought to create an on-the-
rebound image, beginning with their
role as host of the convention’s wel-
coming cocktail reception, an annual

But if the party was a superficial pub-
lic show of muscle, the indies’ prod-
uct presentations and merchandiser

§ event invariably hosted by a major.

} meetings were rife with pledges,

promises and a can-do attitude,
meant to dispel any notion that inde-
pendent distribution is down for the
count.

“My company is definitely com-
mitted to being a record distributor,
regardless of rumors,” declared Jim
Schwartz, owner of Maryland-based
Schwartz Bros., during a meeting
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In NARM Bid For New Business

with rackjobbers. **We took our shots
last year but just had our best month
since losing Motown. We have a lot
of catalog lines, are enjoying charting
records, and think we’re going to get
back up to the 20%-25% chart
share.”

Present chart successes and the
need to expand the chart showing of
future independent releases proved a
major topic for both distributors and
manufacturers at all presentations.

“We need reports,” Billy Emerson
of Big State Distributing in Texas
told merchandisers. **The fact of the
matter is that that's the name of the
ballgame.”

By FRED GOODMAN

On the label side, Marty Scott,
president of Jem Records, said his
outfit is *‘making an effort to put out
more commercial records.” He sug-
gested that continued chart success
for Utopia—which has a pressing
and distribution deal with Jem’s
Passport label—could bring other es-
tablished acts to the indie fold.

“A lot of bands are interested in
coming to us on P&D deals,” said
Scott. “If we keep selling Utopia, we
will get them. These records can and
should be sold by us.”

As examples of Jem’s more com-
mercial slant, Scott also pointed to
charting Jem albums by Elvis Presley

and the Everly Brothers, as well as
forthcoming titles by Wendy O. Wil-
liams, Dr. Buzzard’s Original Savan-
nah Band, David Knopfler and
Manfred Mann vocalist Chris
Thompson.

“I don’t believe we can compete
with the majors for their artists,” said
Scott. “But we can compete with
them for the consumers’ dollars.”

Other labels showcasing titles in-
cluded GRP and Tommy Boy
Records.

GRP’s Bud Katzel said that his
company is currently concentrating
on albums by Dave Valentin and
Homi & Jarvis, with new releases by

guitarist Kevin Eubanks and GRP
co-owner Dave Grusin slated for
April.

Tommy Boy president Tom Silver-
man said the hip-hop house would be
tying in with Atlantic Records on the
release of the '‘Beat Street” sound-
track, which includes a track by
Tommy Boy act Soulsonic Force.
Under the arrangement, which will
see Atlantic and Tommy Boy co-op-
ing on the release, Tommy Boy will
release a 12 inch single, while Atlan-
tic works the soundtrack album.

Although independents were seek-
ing greater exposure and display
space for their releases via all mer-
chandisers, a plea to the rackjobbing
community was particularly pointed.

“Racks, don't give up on us yet,”
said Emerson. **We will be here hook
or crook, and we will be back in
greater strength. It’s not just a job for
us. These are family businesses, and

(Continued on page 66)
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SO, WHAT’S NEW?—Greeting Linda Ronstadt after her performance at the

NARM Scholarship Foundation Dinner are, from left, WEA’s Henry Droz;

Elroy Enterprises’ Roy Imber, chairman of the 1984 NARM conventlon; and
American Can/Pickwick’s Al Goldstein.

SONY PLANS JUNE EXHIBITION

A

In-Store

Promo Pusﬁéa For CD

Software, Hardware Firms Unveil Plans At NARM

By IRV LICHTMAN

HOLLYWOOD, Fla.-—Manufac-
turers of Compact Disc software and
hardware, hoping to realize predic-
tions of a $200 million business this
year, say a key to mass market CD
penetration lies in in-store demon-
stration of the system.

In an attempt to prove the point,
the first in a planned series of low-
priced demonstration packages con-
sisting of a CD player, software sam-
plers and available point-of-purchase
material was unveiled at the NARM
convention here during Compact

High Speed Video Duping Near?

By TONY SEIDEMAN

NEW YORK-—High speed video
duplication may be making an earlier
than expected appearance on the
home video scene, with Sony Com-
munications Products Co. confident
enough in the system it has created to
plan exhibiting the new machine at
the June 3-6 Summer Consumer
Electronics Show.

But even though the machines may
be ready, signs are that the video du-
plicators aren’t, with many of them
apparently reluctant to make the
move into the new technology.

A move into high speed duplica-
tion, especially via a system such as
the one Sony is proposing, would
have considerable impact on the
home video business itself. Currently,
video duplicators use a master/slave
system, with one player unit feeding
2,000 or more VCRs a real time sig-
nal. Duplicating a two-hour movie
takes two hours of master and VCR
time, and the vast majority of the
work is done by hand.

Sony’s high speed duplication sys-
tems will operate at a 70:1 time ratio,
using one ‘‘mother” machine feeding
10 “printers,” which will in turn feed
10 “loaders.” Unlike present duplica-
tion systems, the Sony unit will not
duplicate directly onto video-
cassettes, but onto *‘pancakes” of vid-
eotape—flat reels—which will then
be loaded into videocassettes.

Sony Tape Sales Co. president
John Hollands sees only about four
sure customers for the machines at
present: the top four duplicating
firms in the U.S. These are Bell &
Howell/Columbia Video Services,
VCA Videocassette Duplication,
CBS/Fox Video and Technicolor
Videocassette.

Between them these firms handle
80%-90% of the videocassette dupli-
cation business in the U.S., Hollands
estimates. Given the six-figure cost of
the Sony high speed duplication units
and the rate at which they produce
product, only the largest duplication
outfits will have need for the units,
Hollands opines.

At the same time that the ma-
chines increase the level of automa-
tion, and thus reduce costs, they’ll
also cut down on the flexibility of
videocassette duplication systems.
While the master/slave systems can
duplicate anywhere from one to
2,000 copies of a title at a time, Hol-

lands believes the high speed units
will be most economical with pro-
grams needing a run of 50,000 or
more units.

At Sony Communications Prod-
ucts, the division that developed the
unit, president Phil Stacks says that
given the low number of potential
customers, the decision to create high
speed machines was a *‘systems’ one

by Sony, meant to promote the cor-.

poration’s  technological ability,
boost tape sales, and help the Beta
format more than to make a profit off

of high speed duplication itself.
Stacks sees the machines going on
(Continued on page 72)

Disc  Group with
merchandisers.

As a starter, 600 retail accounts,
on a first-come, first-served basis, can
obtain for $300 a Sony CDP 202
player (listing at $700), samplers
from CBS, PolyGram and WEA, and
p-o-p material from all labels willing
to be part of the deal.

Jerry Shulman, CBS Records’ di-
rector of market development, who is
arranging the initial package con-
cept, is hopeful that other labels will
make similar deals with other CD
hardware companies so that a larger
universe of retailers can provide in-
store CD demonstrations at low cost.

Shulman, who told retailers that
CBS would administrate the fullfil-
ment of the initial demonstration
package, said buyers of the package
would be required to sign a form
agreeing to make the player available
for in-store demonstration for at least
12 months and to utilize all p-o-p ma-
terial supplied. Shulman said the
CBS sales force would solicit the
package, which is being allocated to
branches and sold on a one-machine-
per-store basis.

Shulman and other executives, in-
cluding Hans Gout, senior vice presi-
dent of the PolyGram Group, strong-
ly advised retailers to establish a
demonstration presence for CD in
their stores. Shulman said retailer
“demonstration, education and pro-
motion” would put the laser-read
disk over, while Gout said the Euro-

meetings

CBS Returns Plan Draws Fire

Retailers Balk At Freeze On Selected Album Product

NEW YORK—AIlthough record
manufacturers have traditionally dis-
couraged retailers’ attempts to return
hit product, CBS Records found it-
self the target of ire at last week’s
NARM convention because of a re-
cent company directive that refuses
returns on selected hit titles.

“There is no change in our existing
return policy,” Paul Smith, senior
vice president and general manager
of marketing for CBS Records, told
retailers attending a product presen-
tation. “We are simply insisting that
certain records not be returned until
you are otherwise told.”

Smith added that CBS will rarely
apply the directive, and then only on
top 10 items still showing upward
sales. The company also pledged to
keep any returns moratoriums brief.

Since January, CBS has refused re-

turns on the soundtracks to “Yent!”
and “‘Footlose,” as well as the most
recent albums by Michael Jackson,
Culture Club, Billy Joel and Quiet
Riot. Of those, *“Footloose,” Jack-
son’s “Thriller’” and Culture Club’s
“Colour By Numbers” are still on
hold.

Despite the label’s efforts to down-
play the move as simply *‘a directive”
and not a policy switch, several re-
tailers objected to both its creation
and the manufacturer’s insistence on
providing verbal rather than written
notification.

A post-convention survey of a doz-
en large retail and one-stop accounts
found only two at all familiar with
the change.

Objections raised by retailers dur-
ing the Florida meet included re-
quests for more notice on impending
return freezes. And although Smith

www.americanradiohistorv.com

picdged two weeks’ notice in the fu-
ture, he would not commit the manu-
facturer to providing direct written
notification to accounts.

“We leave it up to our sales reps to
inform the accounts,” said Tom
McGuiness, vice president of sales
for CBS.

McGuiness also stressed that the
company would be very selective
about freezing titles. “There might be
six a year,” he said. “*A record would
have to be in the top 10 and bulleting.
There are accounts around the coun-
try that, because of recycling or
whatever, will return a piece of prod-
uct and buy it at the same time.

“We've been looking at RA’s for
years and telling accounts that it's
crazy to return something like Mi-
chael Jackson. We just reached a
point where we said, ‘Don’t do it." ”

FRED GOODMAN

pean experience with CD showed
that “if you demonstrate it well, it’ll

sell like hell.”

The meetings, hosted by the Com-

pact Disc Group, which also provid-
ed a demonstration of 12 CD players
along with software from 15 record
companies in its first NARM appear-
ance since being organized last May,
generally underscored a positive re-

>
2
sponse to CD, although startup prob- =

lems were addressed.
Some merchandisers said

o
that —

shipping cartons for CDs, particular- g
ly from CBS, were not thick enough &

(Continued on page 66) g
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NARM Awards Star: Jackson

Captures ‘Gift’ Prizes For Best Selling Album, Single

By PAUL GREIN

LOS ANGELES—Michael Jack-
son became the first solo artist to win
NARM ““Gift Of Music” awards for
both best selling album and best sell-
ing single, when the 26th annual
NARM Awards were presented
Monday (26) at the trade associa-
tion’s convention in Hollywood, Fla.

Jackson's “Thriller” was cited as
best selling album, while *Billie
Jean" edged the Police’s “Every
Breath You Take” and Irene Cara’s
“Flashdance . . . What A Feeling” to
be named best selling single. The only
previous acts to win both awards in
the same year were groups—the Bea-
tles ('64 and '68), the Monkees ('66)
and the Bee Gees ('78).

Jackson also became the first black
artist to win the key NARM awards
of best selling album of the year and
best selling album by a male artist.

And Jackson received the first
NARMI award for best selling music
video for his Vestron release, ‘*Mak-
ing Michael Jackson’s ‘Thriller’.”

The award to *‘Billie Jean" marks
the second year in a row that Epic
has walked away with NARM’s best
selling single award: Survivor’s “Eye
Of The Tiger” on Scotti Bros./Epic
won last year. And the award to
“Thriller” marks the second time in
the past three years that Epic has
claimed the best selling album: REO
Speedwagon’s “Hi Infidelity” won
for 1981.

In other categories, Linda Ron-
stadt won her third award for best
selling album by a female artist, with
“*What’s New”" It’s her first NARM
award stnce her reign as the indus-
try's top female album artist in 1976-
77. And Donna Summer won her
sixth award for best selling black mu-

AT FOUNDATION DINNER

12 Get NARM Scholarships

HOLLYWOOD, Fla. — Twelve
1984 NARM Scholarships were pre-
sented here Saturday (24) during the
association’s scholarship foundation
dinner, which featured a perfor-
mance by Linda Rondstadt and an
orchestra conducted by Nelson
Riddle.

The awards bring to 222 the num-
ber of scholarships given out since
the inception of the foundation in
1966. More than $900,000 in finan-
cial assistance has been awarded over
the past 18 years.

The winners are: Kimberly Avila,
father employed by Capitol Indus-
tries, Hollywood, Calif. (PolyGram
Records scholarship); Claire Conol-
ly, employed by Camelot Music in
Indianapolis (Kid Stuff Records
scholarship); Joseph Csizmadia, fa-
ther employed by Capitol Magnetic
Products in Connecticut (Theodore
Izenstark Memorial Scholarship);

Brook Hillman, mother employed by
Win Records in Long Island City,
N.Y. (CBS Records scholarship).

Lisa Koe, employed by RCA Rec-
ords in New York (A&M Records
scholarship); Lynn Lameier, father
employed by CBS Records in Nash-
ville (Joseph & Marie David Memo-
rial Scholarship); Steven Lichtman,
father employed by Billboard maga-
zine in New York (Harry Chapin
Memorial Scholarship); Trang and
Trinh Nguyen, mother employed by
Capitol Records in Winchester, Va.
(Joel Priedman Memorial Scholar-
ship and Record World scholarship,
respectively); Christy Pas, father em-
ployed by RCA Records in New
York (American Can Co. scholar-
ship); Linda Sohl, employed by Sam
Goody in New York (David Kapp
Memorial Scholarship), and Stephen
Winhusen, father employed by Swal-
lens in Cincinnati (Shelly Siegel Me-
morial Scholarship).

sic album by a female artist, with
**She Works Hard For The Money.”
She won every year from 1975-79.

In jazz, George Winston's “De-
cember” on. A&M-distributed Wind-
ham Hill was NARM’s choice as the
year's best seller. Winston is the dark
horse winner of an award won the
past five years by Chuck Mangione,
the Crusaders, George Benson, Gro-
ver Washington Jr. and Al Jarreau.

Here’s the complete list of winners:

Best selling album—M ichael Jack-
son's “Thriller,” Epic; single—Mi-
chael Jackson's “'Billie Jean,” Epic.

Best selling album by a new artist
(five awards)—Bryan Adams’ “Cuts
Like A Knife,” A&M; Culture
Club's “Kissing To Be Clever,” Vir-
gin/Epic; Duran Duran's *'Rio,”
Capitol; Eurythmics' “'Sweet Dreams
Are Made Of This,” RCA: Quiet Ri-
ot’s “*Metal Health,” Pasha/Epic.

Best selling album by a group—the
Police’s  *‘Synchronicity,” A&M;
male artist—Michael Jackson’s
“Thriller,” Epic; female artist—Lin-
da Ronstadt’s *“What's New,”
Asylum.

Best selling black music album by
a group—Midnight Star’s **No Park-
ing On The Dance Floor,” Solar;
male  artist—Michael  Jackson’s
“Thriller,”” Epic; female artist—
Donna Summer’s **'She Works Hard
For The Money,” Mercury.

Best selling country album by a
group—Alabama’s “The Closer You
Get,” RCA; male artist—Kenny
Rogers’ “Eyes That See In The
Dark,” RCA; female artist—"‘Dolly
Parton’s Greatest Hits,” RCA.

Best selling jazz album—George
Winston’s “‘December,” Windham
Hill. Classical album—Placido Do-
mingo’s “‘Perhaps Love,” CBS. Gos-
pel/spiritual album—Amy Grant’s
“Age To Age,” Myrrh/Word.

Best selling movie soundtrack—
“Flashdance,”” Casablanca. Original
cast album—"Cats,” Geffen. Chil-
dren’s album—*Moucercise,” Dis-
ney. Music video—""Making Michael
Jackson's ‘Thriller’,” Vestron.

A&M Act ‘On Tour’ Via Video

LOS ANGELES—Faced with the
dilemma of a new album from a de-
veloping act whose U.S. tour has
been delayed until late spring, A&M
Records is bundling concert and con-
ceptual video footage to create a vid-
eo club tour for exposure in the
interim.

Prompting the promotion, which
has already brought the video tour
package into five markets, is the sec-
ond label release by Simple Minds, a
British band now midway through an
overseas tour. “We wanted to get
Simple Minds over here earlier than
we were able to, which now won't be
until May or June,” explains Jeff
Gold, head of the label’s recently
formed special markets division.

*The problem—which isn’t a bad
one to have—is that the band’s doing
so well in Europe that their tour
commitments there have worked out
to be longterm.”

Since the band’s airplay base here
remains centered on new music for-
mat and college stations, Gold’s de-
partment assembled the tour concept
to bolster the band's profile until
those American dates begin. Gold
notes that the label has about 45 min-
utes of good concert footage avail-
able, as well as six conceptual clips,
including material from the new
“Sparkle In The Rain™ album. The
resulting video program thus com-
prises one hour and 15 minutes—a
headlining “set™ for the show, which
opens with clips from two other label

acts, Language and the Expression.

Retail and radio ties have been set
up for each market, focusing on
smaller alternative dealers and those
stations airing the band’s records.
Flyers have been used at the clubs,
offering patrons discounts on the
group's new album, obtained only
when the flyers are redeemed at the
participating retail store.

Gold says the strategy of booking
the video package on midweek, off-
peak nights has thus far clicked. At
Atlanta’s 688 Club, for example, the
Tuesday night booking attracted 300
ticket buyers. Milwaukee’s Park
Lane drew 700 a week later, with a
tie to WMSE, a college radio outlet
there; Carnaby's in  Washington,
D.C,, linked with WHFS and landed

about 350 patrons, a sellout St. Lou-
is” Rathskeller reported more than
700, tying with Washington Univ.
station KWVR, and in Madison,
Wisc., a sell-out crowd of 200 packed
the New Bar, which cross-promoted
with  WORT at the Univ. of
Wisconsin.

According to Gold, another 30
markets are being eyed for the tour,
which he acknowledges has utilized a
modest budget: “It's very cheap. The
cost essentially involves duplication
of the tapes, printing flyers and set-
ting up instore displays. We've even
been able to tap into existing ad dol-
lars thus far.”

The label is urging clubs to keep
the ticket prices low—3$2 and $3, ac-

(Continued on page 66)

GRP Marketing CDs Via Telarc

NEW YORK-—GRP Records has
arranged to market its Compact
Discs to audio stores through Telarc
Records, while retaining its network
of independent distributors for sales
to traditional record and tape outlets.

The jazz-oriented label expects de-
livery of its first three CDs this week
and, in all, is planning to release sev-
en titles in the format by the end of
the year. The initial release presents
CD versions of “Dave Grusin & the
N.Y./L.A. Dream Band,” a re-re-
cording of original Glenn Miller ar-
rangements called “In The Digital

Mood,” and Gerry Mulligan’s *“‘Little
Big Horn.”

The first group of CDs is being
manufactured for GRP by Sanyo in
Japan, with later production also to
come from JVC, according to Larry
Rosen, co-founder of the label.

Telarc president Jack Renner says
the arrangement with GRP is in ling
with his company’s new policy of
linking with non-competitive lines
for exploitation in the audiophile
market. The classical label has re-
cently expanded its marketing and
rep network.

N
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LAUGH TRACKS—A&M founder Herb Alperf, left, seconds that emotion

while Smokey Robinson enjoys a joke at the National Music Publishers

Assn.’s fifth annual Song Awards in Beverly Hills. The duo shared honors

while presenting Sting and “Every Breath You Take” with the NMPA'’s easy
listening award.

__Executive Turntable

Record Companies

Warner Bros. Nashville promotes Nick Hunter and Vic Faraci to senior vice
presidents, the former of promotion and sales, the latter of marketing. Both were
vice presidents of their respective departments. In the label’s Burbank headquar-
ters, Jim Wagner is promoted to director of advertising. He was national mer-

\.';f

Banks

Wagner

Singleton

chandising director . . . Ernie Singleton is appointed national director of black
music promotion for MCA in Los Angeles. He was national director of black
music marketing for PolyGram . . . Debbie Banks is appointed director of artist
development for CBS Nashville. She was manager of press and public informa-
tion for Epic/Portrait/Associated Labels. In the label’'s New York office, Ger-
ardo Villacres is named director of business affairs administration for CBS Vid-
eo Enterprises. He was assistant director of business affairs for CBS/Fox Video.
Narvelan Hunt is named national trade liaison for PolyGram’s urban contem-
porary/black music division, based in Los Angeles. She was an administrative
assistant in that division . . . In New York, Emergency Records appoints Rich
Weinman director of its newly created promotion and development department.
He was affiliated with Musico Inc . . . Lisa Lipkin moves up to operations coor-
dinator for Profile Records in New York. She was an administrative assistant
... Renee Fuhrman and Jason Whittington are promoted to sales representa-
tives for WEA in Los Angeles. Both were inventory representatives. And Dell
Perez is named WEA's Dallas regional credit manager. He was an assistant
credit director . . . In Hollywood, Jeremy Hammond is upped to international
promotion manager for Capitol/EMI. He had held a similar post for EMI Inter-
national. And Dan Davis is appointed director of merchandising for Capitol
Data Systems there. He was executive vice president of NARM and VSDA.

Publishing

Frank Banyai departs his post as international vice president at United Art-
ists Music after 13 years. He has not announced future plans.

Marketing

Kerry Stinson is named assistant manager of the Cat’s Records & Tapes out-
let in Nashville. He's been part of the store staff for six months . . . Mort Weiner
is named sales director of TWE/USA, the Los Angeles-based domestic distribu-
tion arm of Trans World Entertainment, a video manufacturer and distributor.
He was vice president of sales and distribution for 20th Century-Fox Records.

Video/Pro Equipment

Robert Norton is named director of business affairs for Media Home Enter-
tainment in Los Angeles. He was an attorney with the law firm of Parkinson &
Wolf . . . In New York, Steven Hewill is appointed director of HBO’s music and
variety programming. He was director of special programs for CBS
Entertainment.

The new technology products group of the Panasonic Industrial Co., Secau-
cus, N.J., adds two staffers. Nick Hudak joins as national manager of systems

(Continued on page 72)
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| IT'S GOT A RHYTHM ALL ITS OWN.

| The first solo journey by

the lead singer of America's %
premier rock’'n’roll band.
| Steve Perry.““Street Talk!” |
Featuring the hit single,

‘Oh Sherrie!....

' On Columbia Records

=8 ' and Cassettes.
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News

SIMON & SCHUSTER, CROWN

Two Book Firms Get Into Video

By TONY SEIDEMAN

NEW YORK—Two major book
publishers made moves into home
video last week, with Gulf + West-
ern subsidiary Simon & Schuster cre-
ating a Simon & Schuster Video Pub-
lishing Group, and Crown Publishers
finishing the first in what will proba-
bly prove to be a series of video
releases.

N.J. Lets Scher
Off The Hook

TRENTON, N.J.—A state probe
of John Scher, the most active con-
cert promoter in New Jersey, has
ended with no finding of criminal
conduct. Thomas Cannon, a spokes-
man for State Attorney General Ir-
win I. Kimmelman, said on March
16 that the investigation into Scher’s
activities had been closed.

“The attorney general is satisfied
there were no violations of law,”
Cannon said. However, he would not
disclose the exact nature of the inves-
tigation. When Kimmelman an-
nounced the beginning of the investi-
gation last July, he said the antitrust
section of his office would look into
Scher’s activitics and that of his
Monarch Music Corp. to determine
whether they were in compliance
with state law.

Kimmelman’s announcement last
summer came on the heels of Scher’s
indictment by a federal grand jury
here on charges of violating antitrust
laws while promoting concerts in up-
state New York. Scher pleaded no
contest to the charges and in January
was fined, placed on probation and
ordered to perform community

work.
MAURIE H. ORODENKER

Both companies will be directing
their efforts towards information-
rather than entertainment-oriented
product. At Simon & Schuster, Va-
leri Cade, president of the new group,
describes what her company will be
producing as “entertaining non-en-
tertainment product.”

Simon & Schuster will be both pro-
ducing its own home video material
and buying from outside sources,
says Cade. No projects are currently
in the works, and no purchases set,
but the company plans to exploit its
library of book titles as a source for
much of its home video material.

Assistance in preparing this story
provided by Kip Kirby in Nashville.

Crown has finished one title, deal-
ing with learning to speak conversa-
tional Spanish. In this case, the
Crown video is based on a record, not
a book, growing out of Crown’s series
of albums teaching 26 different
languages.

Crown is not yet ready to form a
group, sources close to the company
say, but it has been marketing video
via its mail order catalog for over a
year, and has experienced some
success.

Home video industry reaction to

the book publishers’ move was posi- *

tive. At Ingram Video, a firm which
handles both books and video, vice
president Joani S. Lehman is enthusi-
astic about book publishers moving
into video.

“I think it’s a very logical strategy
for diversification,” Lehman says.
“A whole area of original program-
ming can be based on the same mar-
keting strategies they use with their
best-selling books.”

Lehman points to Jane Fonda’s

Chartbeat

Mardin Pushes Collins To Top

By PAUL GREIN

Film themes account for two of the
week’s top three singles, with Kenny
Loggins’ “Footloose” (Columbia)
holding at No. 1 for the second
straight week, and Phil Collins’
“Against All Odds” (Atlantic) jump-
ing four notches to number three.

*Qdds” is Collins’ second top 10
hit, and the 18th (!) for his producer,
Arif Mardin. That total is impressive
by any standard, but is doubly so
when you consider that it’s com-
prised of 12 different acts.

There are producers in the rock era
who have had more top 10 hits, but
in most cases they were aided by an
ongoing association with one super-
star act.

Mardin hasn’t ridden any artist’s
coattails to the top. He co-produced a
series of hits in the early '70s on
Aretha Franklin, and also scored
back-to-back hits in 1975 with the
Average White Band and the Bee
Gees, but otherwise has earned all of
his hits with different acts.

Here’s a complete list of Mardin’s
top 10 records, biggest hits first.

1. “Jive Talkin’,” Bee Gees,
1975, #1.

2. “Pick Up The Pieces,” Aver-
age White Band, 1975, #1.

3. “Good Lovin’,” Young Ras-
cals, 1966, #1.

4. “Spanish Harlem,”
Franklin, 1971, #2.

5. “Against All Odds,” Phil Col-
lins, 1984, # 3 so far.

Aretha

6. “Until You Come Back To
Me,” Aretha Franklin, 1974,
#3.

7. “Rainy Night In Georgia,”
Brook Benton, 1970, #4.

8. *“You Should Hear How She
Talks About You,” Melissa
Manchester, 1982, #5.

9. “Where Is The Love,” Rober-
ta Flack & Donny Hathaway,
1972, 5.

10. “Daydreamin’,” Aretha
Franklin, 1972, #5.

11. “You Belong To Me,” Carly
Simon, 1978, #6.

12. “Bridge Over Troubled Wa-
ter,” Aretha Franklin, 1971,
#6.

13. “She's Gone,” Daryl Hall &
John Oates, 1976, #7.

14. “Nights On Broadway,” Bee
Gees, 1975, #7.

15. “Rock  Steady,”
Franklin, 1971, #9.

16. “Good Time Charlie’s Got
The Blues,” Danny O’Keefe,
1972, #9

17. “Son Of A Preacher Man,”
Dusty Springfield, 1969, #10.

18. “Cut The Cake,” Average
White Band, 1975, #10.

The Franklin sessions were co-pro-
duced with Jerry Wexler and Tom
Dowd, who also joined Mardin on
the classic “Dusty In Memphis™ al-
bum. The Young Rascals smash was
co-produced with Dowd, the Flack/
Hathaway hit with Joel Dorn.

Aretha

“Workout” tape as an ideal example.

“There are a lot of natural tie-ins to
be explored here,” she says.

Product manager Mary Linthicum
says that Ingram Video is about to
add Houghton-Mifflin’s “Watching
Birds With Roger Tory Peterson,”
based on the author’s longtime best-
selling book, “The Peterson Field
Guide To The Birds,” in its distribu-
tion line.

Part of Simon & Schuster's distri-
bution will be handled by Paramount
Home Video, which will deal with
getting the product to home video
specialty stores. Simon & Schuster

also plans to use direct marketing,
and intends eventually to enter the
educational and instructional fields
via its Coronet Films subsidiary.

PERSONAL GIFT—Ethel Gabriel tries out an IBM personal computer, a gift

to her from RCA Records, where she recently retired from after 43 years in
a&r. Looking on is Bob Summer, RCA president, who presented her with
the gift at a recent retirement party.

NARMites managed to make it
through a four-inch downpour in Mi-
ami-Hollywood during registration
day Friday (23). But, as the songwrit-
er said, *“The sun’ll come out tomor-
row,”” and it did with brilliance
through the convention . . . The
question of whether there is life after
the Los Angeles “Gift Of Music” test
campaign was unresolved at NARM.
Although NARM consultant Joe
Cohen said he wanted to leave the
confab with a decision one way or an-
other, he complained that not enough
label biggies showed up to settle the
matter . . . Las Vegas a strong candi-
date for NARM ’85.

NARM'’s emphasis on labels doing
their number in presentations took
away from the usual out-of-hotel
bashes, said more than one delegate.
One chain principal just wanted to
thank MCA for its boat party and
was hard-pressed to corner a label
representative to say “thanks.” CBS’
Jerry Shulman puts CBS’ top Com-
pact Disc issue so far at 20,000—it’s
Michael Jackson’s “Thriller,” natch.
Runner up is a classical album by the
late pianist Glenn Gould, at 8,000
copies. MGM/UA Home Video top-
per Cy Leslie thinks the success of
CD will be a boon to the laser-read
videodisk system.

Guenter Hensler, PolyGram Rec-
ords chief, says the field has been ask-
ing for catalog on Spinal Tap, the bo-
gus rock group that is the subject of a
new film. PolyGram has the sound-
track, but there’s no old albums, as
listed in a “bio” of the group.

Suits Them Fine: Merrill Rose
says Surplus Records & Tape was
sued by a gentleman who claimed
copyright infringement on the Paul
McCartney/Michael Jackson hit,
*“Say, Say, Say.” Seems the plaintiff
bought a copy at one of the Rose
stores. Merrill, however, called to tell
CBS’ Paul Smith about the suit, and
the fact he made “‘only 60 cents” on
the record. Smith agreed to have CBS
lawyers handle the case for him.

The sound quality of the opening
business session pitch left a lot to be
desired, but more damage may have
been done by a really awful Compact
Disc presentation by the Compact
Disc Group. Fortunately, the thing
was abandoned after the first meeting
with one-stoppers. . . . Elektra Rec-
ords is said to have spent more than
$60,000 to bring in Linda Ronstadt
and Nelson Riddle’s orchestra for the
NARM Scholarship Awards night.
Based on audience reaction—you
could hear a pin drop while Linda
sang—it was well worth it ... Many
a panel discussion was dulled by
NARM’s traditional legal advice that

~N
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NARM Briefs

pricing is verboten.

Moss Music Group putting out a
12-inch single featuring Jimi Hendrix
on bass/guitar. From the Douglas
Celluloid label, it features Lightnin’
Rod singing a tune called “Doriella
Du Fontaine.” MMG has the $4.98er
for U.S. and Canada. It was cut in
1969 by Alan Douglas.

Tommy Boy Records president
Tom Silverman, who last year
bucked the indie distribution system
by setting up his own sales office in
California to sell direct to that area’s
one-stops, will soon set up a similar
operation in Washington, D.C.
Asked during an indie merchandiser
meeting if he planned on circumvent-
ing distributors totally in the future,
Silverman replied in the negative, but
added that four of his distributors
have folded in the last two years,
stinging Tommy Boy for $150,000.

Hip-hop flick “Beat Street” has
been collecting corporate tie-ins. Two
firms already on board are Magna-
vox, which will have a “‘Beat Street”
boom box,and Puma sneakers. The
tie with Puma has already had
unique repercussions: During a trade

show, breaker crews appearing in the
flick were flown into Chicago to pro-
mote the sneaker. But at least one
dancer, upon meeting the president
of Puma, told him publicly that the
sneaker ‘“‘sucks.”” As a result, the
breaker was hustled into a back
room, put with Puma’s design peo-
ple, and asked to make improve-
ments. The result is a new sneaker,
and Chino, the Bronx-born breaker,
is in on a consulting basis and down
for royalty.

All of VSDA’s board members
were housed in an annex here, except
for Jack Messer. The Cincinnati vid-
eo dealer broke several ribs in an ac-
cident—in Tahiti. But that’s another
story, one which Sony blank tape
contest winners were talking about.

Like the other 10 VSDA board
members here to meet with NARM’s
directors, Messer was originally at
the remote annex. “I just explained
how hard it was to get across the
street for meetings,” he explained.
Messer participated in NARM?’s vid-
€o panel, too.

Edited by IRV LICHTMAN

KAMP Associates Reviving
Bihari Masters, Copyrights

LOS ANGELES—Important vin-
tage recordings and song copyrights,
developed by the Bihari brothers
from the late "40s and administered
through the early *80s, will be revived
by KAMP Associates, four industry
principals who recently acquired
these assets from Jules Bihari.

KAMP is composed of former
Chicago rackjobber Morey Alexan-
der, who has been here over two de-
cades as a producer; Don Pasin, for-
mer vice president of Premier
Albums; Ron Kerr, owner of Sound-
stage Studios, Nashville; and Bob
MacKenzie, a former executive of
Benson Publishing, Nashville.

Alexander and Pasin will head a
rejuvenated Kent Records, using that
Bihari label name to release albums
from the combined Flare, Big Town,
United, Modern and Cadet catalogs
amassed by Lester, Jon, Saul and
Jules Bihari. Alexander estimates
that he has over 5,000 masters, in-
cluding performances by B.B. King,
Elmore James, Jesse Belvin, Etta
James, Lightnin’ Hopkins, Ike &
Tina Turner, Little Richard, Roy
Milton and Lowell Fulson, along
with many big bank and rock’n’roll
masters.

Kent will unveil approximately 30
albums “in the budget category” at
NARM. Alexander estimates there
will be five “Black Gold” compila-
tions of historically important r&b
and rock singles and 25 blues-orient-
ed packages. Another 35 to 40 LPs
and cassettes will follow through
1984 along with a singles series
which will include significant reis-
sues of pop and soul hits.

McKenzie, along with Alexander
and Pasin, will reactivate the Modern
Music (BMI) publishing catalog,
which holds several thousand copy-
rights, including over 300 B.B. King
originals, held with Lucille Music.

KAMP is based at 1100 Glendon,
Los Angeles 90024.

JOHN SIPPEL

For The Record

Contrary to the headline of a re-
cent article (Billboard, March 31),
the recording group Atlanta is not di-
rectly involved in lawsuits over bank
funds. The participants in the suits
are various backers and promoters of
Atlanta and other musical acts and
Bank South N. A. and certain of its
ofﬁcgrs.
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AGENDA

Billboard.

IMIC'84

SUNDAY, MAY 13th:

12:00PMto 6:00PM
7:00PMto 9:00PM

Registration
Welcoming Cocktail Reception
Sponsored by M.C.P.S.

MONDAY, MAY 14th:

8:00AMto 1:00PM
8:30AMto 9:00AM
9:00AMto 9:15AM
9:15AMto 9:45AM
9:45AM to 11:15AM

11:15AM to 11:30AM
11:30AMto 1:00PM

1:00PM to 2:00PM
2:00PMto 6:00PM
2:00PMto 6:00PM

Registration

Continental Breakfast

Introduction To IMIC’84

Keynote Address

“CD — Is The Market Too Compact?”

An in-depth analysis of Compact Disc to determine if
it's living up to market expectations.

Coffee Break

‘‘Declaration Of Independents”’

A surge of fresh vitality is hitting the record industry thanks
to new-born independent firms. A panel representing
leading indies in the UK, US and elsewhere.

‘““The Home Taping Issue’

A no-holds barred discussion of home taping.

Golf Tournament

Sponsored by R.I.M.PA.

Individual Business Meetings

TUESDAY, MAY 15th:

8:00AMto 1:00PM
8:30AMto 9:00AM
9:00AM to 10:30AM

10:30 AM to 11:30AM

11:30 AM to 12:30PM

12:30PMto 1:30PM

Billboard

REGISTRATION FEES: INDIVIDUAL
registration is for one or two members of the
same firm. CORPORATE registration is for 3 or
more members of the same firm. SPOUSE
registration is at no charge, but please provide
requested information for spouse registration.

LAST NAME

Registration

Continental Breakfast

‘‘Is Intellectual Property In Trouble?”’

A panel of reknown world experts on intellectual property
rights probe their worth today and tomorrow.
Roundtables Part |

Shirt-sleeve group discussions on key issues chaired by world

recognized authority in each of six topics.

Roundtables Part Il
Same chairmen, groups change to allow delegates to
participate in more than one discussion.

Roundtables Part Il
Each roundtable chairman returns to the rostrum to report to

IMIC "84

FIRST NAME

REGISTRATION FORM

May 13-17, 1984

0O $600.00 (£400.00) - INDIVIDUAL REGISTRATION PRIOR TO MARCH 9, 1984

0O $450.00 (£300.00) PER PERSON - CORPORATE REGISTRATION PRIOR TO MARCH 9, 1984
0 $700.00 (£466.00) - INDIVIDUAL REGISTRATION AFTER MARCH 9, 1984

O $550.00 (£366.00) PER PERSON - CORPORATE REGISTRATION AFTER MARCH 9, 1984
ONO CHARGE - SPOUSE REGISTRATION

1:30PMto 3:30PM

3:30PMto 7:30PM
3:30PMto 6:00PM

May 13-17,1984

Hotel Europe

Killarney, Ireland

the entire attendance the individual session highlights; then
opens questions and answer discussion to total attendance.
Luncheon

Noted speakers during luncheon (to be announced)

Tour Of Killarney (open to all attendees)

Individual Business Meetings

WEDNESDAY, MAY 16th:

8:00AMto 1:00PM
8:30AMto 9:00AM
9:00AM to 10:00AM

10:30AM to 12:00PM

12:00PM to 12:15PM
12:15PMto 2:00PM

2:00PMto 7:00PM
7:00PMto 8:00PM

8:00PM to 11:00PM

Registration

Continental Breakfast

‘“Publishing — The New Discipline”

Leading authorities explore the exciting dimensions of
music publishing today.

‘“Black Africa — The Giant Awakens”’
Specialists point the way as that great untapped market —
and sourcespring of creativity — beckens.

Coffee Break

‘‘International Crossover’’

Can a hot artist in one market be established in another?

A case history of how one company an its superstarare doingiit.

Individual Business Meetings
Trendsetter Reception

Sponsored by the Irish Record Industry
Trendsetter Awards Banquet

THURSDAY, MAY 17th:

8:00AMto 1:.00PM
8:30AMto 9:00AM
9:00AM to 10:30AM

10:30AM to 12:00PM

12:00PM to 12:15PM
12:15PMto 1:45PM

1:45PMto 2:30PM
2:30PMto 4:30PM

Hotel Europe

Registration

Continental Breakfast

“The Song’s The Thing”

A special panel of noted songwriters explore music's future
in light of technological developments.

“Talent Tackles The Times”

Noted artists form a panel to probe the promise of a new era.
Coffee Break

“Video Music — Is It Saleable?”’

What is video music’s future?

IMIC’84 Recap

Farewell Reception
With special presentation on IMIC'85.

Killarney, Ireland

SPOUSE NAME

TITLE

ADDRESS

COMPANY

CITYy

STATE

COUNTRY

TELEPHONE

ZIP.

TELEX

Enclosing a check Oin the amount of $

Signature:

Account #:

.Billmy O American Express 0O MasterCard/BankAmericard 0O Diners Club

Exp. Date:

HOTEL/TRANSPORTATION INFORMATION:

Hotel space is limited. Please place your reservations early to ensure availability.  gjnql

HOTEL EUROPE:

Double uite

DUNLOE CASTLE HOTEL: ARRIVING: ____
Single Double Junior Suite

If the room you have requested is NOT available, a reservation will be made for $a $60.00 $35.00 $53.00 $110.00 DEPARTING:

the most similar accommodations in the SAME hotel. g@ga' £40.00 £ £23.00 £35.00 £ 73.00 I
Circle accommodation & rate requested: Room price based on '83 exchange rates.

Billboard has made arrangements for group transportation and special reduced rates on rental cars, cabs Please reserve: [0 RENTAL CAR O LIMOUSINE

and limousines. If you are interested in making reservations for any of these services, please provide the

following information:

ARRIVING AT

AIRPORT. Carrier:

0O CAB 0O SPACE ON BUS

Estimated Time of Arrival:

DEPARTING FROM

Flight #:

AIRPORT. Carrier:

Flight #:

Time of Departure:

MAIL COMPLETED

Cancellations must be made prior to April 13th and are subject to a 10% cancellation fee. Absolutely no cancellations accepted after April 13th. Registrant

USA & OTHERS: Kris Sofley, 9107 Wilshire Bivd., Beverly Hills, CA 90210 USA e Telephone: (213) 273-7040 e Telex: 664969
FORM TO | UK & EUROPE: Vera Madan, 7 Carnaby St., London, W1V 1PG, ENGLAND e Telephone: (01) 439-9411 e Telex: 262100

substitutions may be made. Registration does not include airfare or hotel accommodations.
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HAULING IN THE OATS—RCA’s dynamic duo, Daryl Hall & John Oates,
take time out from their 27-date overseas tour to pick up goid awards from
executives at the RVC Corp., RCA’s joint venture with JVC In Japan. After
doing nine concerts there, RVC presented the group with gold disks signi-
tying Japanese sales in excess of 200,000 copies for their album “H,0.”
Pictured from left are John Oates; band member Charlie DeChant; Seijiro
Udo, president of UDO artists, which promoted the Japanese dates; band
member Mickey Curry; Daryl Hall; band member G.E. Smith; Brian Doyle of
Champion Entertainment, the group’s management firm; group member
Tom T-Bone Wolk; RVC’s director of international a&r Minoru Ishijima; and
Champion’s Anthony Aguilato.

Edinburgh Dealer’s Prices
Spur Dispute With Virgin

LONDON—A dispute over retail
price-cutting between Virgin Records
and Edinburgh dealer Gordon Inglis
is heating up here, following the lat-
ter’s disclosure that he is selling top-
line product from the Thompson
Twins, Simple Minds and other acts
at around $5. Normal U.K. prices go
up to $8.50 or more.

In a letter to the trade publication
Music Week, Inglis attacks dealers
who complain about price-cutting by
the High Street multiple chains. ‘Do
you really think a bit of black plastic
priced at six pounds ($8.75) is good
value?” he asks. ‘‘High prices kill the
record business and certainly put off
the public who now have a vast
choice on which to spend their dis-
posable income.”

Inglis concludes: “If you have not
got the buying power or the sense to
be able to sell albums cheap then
tough luck. If you can’t sell records,

go anu seil books or fruit and
vegetables.”

Following publication of his letter,
Inglis accused Virgin of trying to dic-
tate pricing policies in his shop. The
company has told him he is selling
below cost and must revert to normal
retail prices, he claims.

“It is scandalous that a company
should dictate a retail price,” he says.
“I sell cheap to sell more records. I
buy in bulk and am able to pass on
the discount to the public and still
make a profit. It’s obvious my prices
are causing embarrassment for Vir-
gin with other Edinburgh retailers,
but I should be allowed to decide my
own pricing structure.”

Virgin marketing manager Jon
Webster admits the company objects
to Inglis selling below cost. He says
Inglis is “‘upsetting the trading patern
in Edinburgh. We don't particularly
want to support his form of trading.
It’s counter-productive.”

News/ International

41% OF ADULTS CALLED DUBBERS

U.K. Study Details Home Taping

By PETER JONES

LONDON—Some 41% of the
adult population of the U.K. now ad-
mit to making some kind of music re-
cording at home, according to a new
national survey. And more than half
the country’s owners of tape record-
ing hardware say that compensation
should be paid to record companies
and artists who lose out financially
because of home taping.

The British Market Research Bu-
reau (BMRB) survey reveals that
nearly 30% of all aduilts make re-
cordings from the radio, while one in
four record from records.

Using these figures as a calculation
base, the British Phonographic In-
dustry now estimates that lost retail
sales in Britain last year amounted to
316 million pounds (around $450
million) and says it’s “quite possible”
the figure could have been nearly
three times as much, though a “very
likely™ assessment would be in the re-
gion of 550 pounds ($800 million).

The BPI estimates that, in 1983,
some 673 million recordings were
made with an equivalent retail value
of 3.14 million pounds (some- $4.5

20,000 Tapes
Seized in Nigeria

LONDON—IFPI's new antipir-
acy offensive in Nigeria scored an
early success when a container-load
of around 20,000 cassettes from Sin-
gapore was nabbed when it was off-
loaded at Port Harcourt.

The software, all on the bogus
GMI label, included product from
Michael Jackson, Kenny Rogers,
Dolly Parton and Bob Marley. The
IFPI says it’s the biggest haul yet of
illegal music material in Nigeria.

As an immediate followup, Mike
Edwards, IFPI antipiracy coordina-
tor, will fly to Nigeria later this
month at the invitation of the nation-
al record industry there and the Per-
forming Musicians Assn. of Nigeria.
He'll supervise further antipiracy ac-
tions and meet with government offi-

(Continued on page 62)

Philips Plans VHS Sales In UK.

End Seen Near For Company’s Own V2000 System

By WILLEM HOOS

EINDHOVEN—Dutch electron-
ics giant Philips plans to sell VHS-
format videocassette recorders in the
U.K. The move is widely seen as sig-
naling the beginning of the end for
Philips’ own V2000 system.

Philips acquired a VHS manufac-
turing license from Matsushita last
year, but initially said that, together
with Grundig, the West German
company it is in the process of taking
over, it would only market the hard-
ware in territories where V2000 was
not available, primarily North Amer-
ica, Australasia and Asia.

However, V2000's sales penetra-
tion has been disappointing even in
the European markets where the two
companies are strongest, reaching a
maximum 20% share in West Ger-
many and falling below 5% in the
UK.

Despite costly and persistent pro-
motional efforts, this situation is
worsening as VCR markets settle
down and VHS begins to establish
worldwide dominance. So though
Philips says it will continue to sell
V200 machines in the U.K. while
there is demand, and though there

are no immediate plans for Philips-
/Grundig-manufactured VHS equip-
ment to be marketed in other Euro-
pean territories, the implication of
the new move is clear. -

Design and manufacture will be
centered on Philips’ plants in Vienna
and Krefeld, West Germany. No in-
dication of volume has been given,
but competition for other VHS firms
will inevitably become tougher. Ob-
servers believe Philips has much to
gain and nothing to lose by selling
VHS in Europe and could greatly in-
crease the share of VCR sales going
to non-Japanese manufacturers.

Coincident with this concesssion
to VHS supremacy, Philips is launch-
ing a 16-hour V2000 model (the VR
2840) and a front-loading machine
(VR 2350) to give maximum tape

' economy. Both are stereo machines.

Philips says that “in the short
term” it has no plans to introduce the
VHS system into other markets, but
the expectation is that it can only be a
matter of time before Philips VHS
players become generally available in
Europe, at least in the EEC
territories.

Says Jan Geel, a public relations
official at Philips in Eindhoven: “The
introduction of VHS machines into

other markets will only be considered
if the market situation demands it.
We decided on launching VHS in the
U.K. because sales of the V2000 sys-
tem are lower than anywhere else in
Europe, largely due to the lack of
available software when the system
was launched in the U.K.” Geel
claims that the V2000 system is
ahead of Betamax in Holland, Ger-
many and Austria.

Grundig will also be making VHS
players and, according to the Philips
statement, “following its own pro-
duction and marketing plans.” This
could be taken to mean that the pos-
sibility of the VHS players being sold
in European markets other than the
U.K. should not be ruled out.

Announcing Philips’ move into the
VHS format in London on Tuesday
(27), Derek Hazell, head of Philips
Video U.K., said that with the V2000
system Philips and Grundig had, at
best, a potential for only two million
sales in Europe, because it had ar-
rived in the video scene too late.

Matsushita will be producing the
first Philips VHS machine. In the
fall, Philips will launch its own VHS
players, initially incorporating Japa-
nese-made VHS decks with existing
Philips electronics.

www.americanradiohistorv.com

million), up 30% on 1981, amount-
ing to 466 million hours of music. In
1983, the record industry sold just 70
million hours of music. At the same
time, blank cassette sales are estimat-
ed to have increased from 50.1 mil-
lion units in 1978 to 81.1 million last
year.

The survey reports that 31% of
home tapers said the last recording
they made was “quite likely” to have
replaced a purchase, with 18% say-
ing it was “very likely”” and 10% that

it “definitely”
purchase.

Says BPI: “On average, 31% of the
retail price of recorded music goes to
rights owners. So last year the mini-
mum figure for financial loss to
rights owners due to home taping
was 98 million pounds (around $142
million). And that figure rises to a to-
tal 303 million pounds (some $440
million) if the ‘very likely’ and ‘quite
likely’ levels of purchase replacement
are used in the calculations.”

replaced a retail

Soviet Rock Crackdown
Meeting With Resistance

LONDON—In the wake of hard-
hitting statements on ‘“ideologically
dangerous and banal Western pop
music” by Soviet leader Konstantin
Chernenko last year, news agency re-
ports here suggest that many Russian
rock groups have been forcibly dis-
banded, while Komsomol *‘opera-
tional detachment patrols” are out
smashing black market trade in for-
eign records. But nationwide resis-
tance from young Soviet pop fans re-
mains strong.

At the First of May Day Park of
Culture, the record library was found
to contain only 14 LPs of Soviet
songs or melodies, compared to more
than 140 of Western product, “‘most
of which propagate the cult. of vio-
lence,” according to Young Commu-
nist League officials. The group Kiss
is singled out for mention: “You can
see from the sleeve that the group

uses Fascist symbols.”

Black market activity shows some
foreign records changing hands for
the ruble equivalent of $120, and au-
horities are reportedly “curious to
know where young people get that
sort of money.”

One official is reported as saying:
*“Young people here who get carried
away by such music are of a very low
spiritual culture. You might be look-
ing at the faces of slaves. You can see
the spiritual devastation, the obvious
signs of profound poisoning.”

A Russian doctor, in a Moscow
Radio interview, opined: “The noise
of rock is like a series of alarm signals
which continuoiusly switch the body
to a state of defense, causing surges of
concentrated energy which must be
released somewhere. Where it goes is
clear from rock concerts in the West,

(Continued on page 62),
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Commentary

Why Not A Clip Meritocracy?

By JAMES MICHAEL CARROLL

MTV'’s reported move towards paying for video clips is an im-
portant step for a fledgling industry and art form. It has great
potential to become a model for the industry. But as the manager
of several local acts who are in the transition between local and
national audiences, I believe it raises serious concerns.

There can be little doubt at
this time about the importance
of MTV to record sales and
the excitement it has brought
to the music business. Artists
have gone from unknowns to
stars, and superstars have
achieved unequalled sales suc-
cess. Popular music has
moved hacl 1 the mainstream
of popular culture.

MTYV has been good to the
record business, and the re-
cord business, by submitting
free programming material,
has been good to MTV. As
MTV becomes profitable it
seems only right that it, like other programming outlets, begin to
pay for the product it shows and sells.

MTV’s greatest competition comes from shorter-form (30-,
60- and 90-minute) clones. The agreements MTV is proposing
with the major labels show a concern for exclusivity and an ap-
parent willingness to make major concessions to major program
suppliers. They also suggest an assumption that the audience will
accept greater repetition and some mediocre product that has
been guaranteed exposure. This could be called the HBO/Show-
time Syndrome.

Carroli: “MTV may be limit-
ing its own future.”

By devoting substantial money and guarantees to the major
labels, MTV assures itself of continuing product but also runs
the fatal risk of stagnation. There are already criticisms that,
with some very notable exceptions, it has degenerated into a
bland diet of soft drink commercial knockoffs, with an extra
helping of T&A. Cultural and financial considerations on the
part of the major labels could easily lead to decisions involving
non-superstar videos that would limit the development of the art
form. Such action would plunge the music industry right back
into the problems MTV has helped to solve.

MTYV is more than a medium to sell records; it is an art form
in itself. It is also an art in its infancy, with great room for
growth and development. Its biggest potential problem is that
stagnation in programming development may cause the audience
to lose interest.

With 24 hours of programming each day, MTV is more vul-
nerable to stagnation, burnout and tuneout than its short-form
competitors. The best way to avoid these problems is to avoid
repeating the mistakes that MTV helped rectify. By guaranteeing
exposure to the major labels, MTV may be limiting its own
future.

I believe these pitfalls can be avoided if MTV maintains a free
and open meritocracy rather than confining access to the estab-
lished major labels. While the majors should be compensated for
their investment in successful programming, large payments up
front and guarantees of exposure are unnecessary. The current
state of music video and the financial success it has brought rec-
ord companies make such provisions unnecessary to lure their
investment, particularly when their current (and increasing) lev-
el of commitment dominates the market.

Rather than advancing the money to the major labels, MTV

would be better served by directing those funds to unaffiliated

‘MTV would be better served by directing funds to
unaffiliated artists and worthwhile songs’

I would suggest that MTV would be better served by broader
reach and less repetitive programming.

For the past several years, while the major labels have sup-
plied increasing amounts of music videos, there has still been
enough of a shortfall between supply and demand that an inde-
pendent seemed to have a chance. The rule was, at least purport-
edly, that everything that fit the format would be considered and
airplay would be based on audience research. This made it possi-
ble for an unknown artist on an independent label to reach a na-
tional audience.

In San Francisco, as in most other major metropolitan areas,
the expanding number of recording studios and video production
houses has made it possible for a local artist to self-produce an
EP and accompanying video. While major labels are said to be
budgeting upwards of $30,000 a clip, there are also examples of
$5,000 productions receiving national exposure.

But if MTYV is really prepared to spend hundreds of thousands
of dollars a year to major labels, and to give guarantees of expo-
sure, the avenue of independent production may be closed.

A good part of the reason for MTV’s success—and for the re-
surgence of the record business—is that MTV allowed an end
run around the narrow congestion of conservative radio pro-
grammers. MTV has not only exposed many new artists; it’s also
forced radio stations to add artists they had previously passed
over.

artists and worthwhile songs.

The potential crippling effect of forcing new artists to compete
for limited breakout exposure while guaranteeing this status to
major label releases cannot be overstated. The overriding reality
in television, as in radio, is that there is a limited amount of time
in the day, and only a limited amount of that is available for ex-
posing new artists or product. It doesn’t take many breakout
guarantees to major labels to put unaffiliated new artists at a sig-
nificant competitive disadvantage-—perhaps an impossible one.

This is similar to what radio programmers did a few years ago
when they effectively limited airplay to the major labels, and pri-
marily to the established stars. It is generally conceded that
radio’s conservatism led to audience turnoff, which severely hurt
radio itself and the music industry in general. -~ ¢

MTYV allowed the music industry to escape the stagnation
caused by radio—a stagnation that came close to choking the en-
tire industry. It would be disastrous for MTV to repeat radio’s
earlier mistake of excessively relying on major label product and
putting up barriers to the independents. That could easily lead to
a similar stagnation—a stagnation that would hurt MTV more
than anyone.

James Michael Carroll is an attorney and personal manager
based in San Francisco.

_Letters ToThe Editor

And Don't Forget RPM

Just to complete the record. David Farrell
showed rancor at an ad in bililboard last month by
Music Express contending that it is “Canada’s only
national music magazine.” In a letter (March 10),
Farrell corrected the misleading nature of the ad,
pointing out that his own publication, The Record,
and a monthly called The Canadian Musician both
enjoy national status.

| envy Mr. Farrell's sharp eye, and applaud his
nationalism in stating that he “would not like to
see international readers of Billboard misled on
this point.” Nor would |. So | want to point out that
in addition to the fine publications already men-
tioned, there is RPM, a Toronto-based national mu-
sic weekly that has been serving Canada for more
than 20 years.

George Pollard
Ottawa, Canada

Restore Disco Grammys

| think it's great that the Grammy Awards now
honor such diverse areas as ethnic/folk, blues,
Latin and music videos, as well as the traditional
pop, country, r&b and classical fields. But there is
still a very large category unrecognized in the
Grammys—although legitimized by its own weekly
chart in Billboard—and that is the dance/disco
category.

Certainly the preponderance of pop dance hits in
this year's nominations shows that, despite the
somewhat justifiable disco backlash, artists con-
tinue to record for this market. “I Will Survive”
definitely deserved its best disco award in 1979,
but the suspension of the category after only one
year was at best a misguided attempt to recognize
shifting tastes (the four rock categories were add-
ed in 1980) and at worst downright knee-jerk
hypocrisy.

Will NARAS suspend the rock categories next

year because some AOR stations are currently fai-
tering and top 40 stations are making a comeback?
I doubt it.

There will always be smash crossovers. But
there are certain dance recordings which simply
defy categorization in other areas. “It's Raining
Men" was this year's perfect example. Its inclusion
in the r&b category was stretching it a bit. [t was a
disco hit, pure and simple, but had such wide-
spread appeal it was seen to merit some kind of
nomination. The controversy wouldn’t have oc-
curred had the proper category existed.

Clearly there has been and will continue to be a
sizeable market and distinct category of music
which makes its impact most fully on America’s
dance floors. | urge NARAS to reinstate a best
dance/disco award at next year's Grammys to give
these artists the recognition they deserve.

Charles Carson
New York City

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

www americanradiohistorv.com


www.americanradiohistory.com

Sp

of Visua
a

ecial feature

n
ce Concerts
S include

| Music ® The Yeal’

nd The

——B‘\\\board’s No. 1

b

roduction companies.

ed
Awards for top artists, albums, |
' mes, and more. r

1515 Broadway, New York,

Please send me

1984 Talen
(please ad
and handling)

My pay
(prepay™m

Name
Add

‘ State

| Order You
a

t Almanac issue
d $1.25 per copy

ment of $——
ent requ'\red)

=

ress
City //
e Zip———

r Copy Today'

s E
& TALENT USTINGS

i

ieg of the

copie
at $5.00 each.

tor postage

is enc\osed

WWW. I
americanradiohistorv.com


www.americanradiohistory.com

12

APRIL 7, 1984, BILLBOARD

Radio

$5.5 MIL FOR WWLT GAINESVILLE

Katz Purchases Atlanta Property

LOS ANGELES—If the '70s will
be remembered as the decade that
FM gained dominance, then the *80s
will most likely go down as the era of
suburban annexation. Markets un-
der-radioed in the past are finding
out that city of license is of no impor-
tance when signal strength is ade-
quate. Indianapolis, for instance, to-
day claims two top-rated stations—
WENS, licensed to Shelbyville, and
WZPL in Greenfield—which were
considered rural outlets as late as
1978.

Similar stories can be told about
top-rated outlets across the country.
Nashville’s KX 104 (WWKX) lies in
Gallatin. New York’s latest'success
story, Z-100 (WHTZ), was consid-
ered the property of Newark until
Malrite took over last year. And
ABC plans to enter the Dallas mar-
ket soon with the acquisition of Den-
ton’s KIXK. Now with the word that
Katz Broadcasting will acquire
Gainesville, Ga.’s WWLT for $5.5
million, Atlanta too will soon face
greater competition.

Gainesville, 34 miles northeast of
downtown Atlanta, is also the home
of Shamrock's WFOX. But plans to
penetrate the Atlanta metro were put
on hold until modifications on the
signal of the Class C FM were ap-
proved by the FCC. That having
been done, construction will soon be-
gin. Currently using an adult rock
approach, WFOX should be in a po-
sition to be a major Atlanta factor by
year’s end.

The fact that Katz is also acquiring

a Gainesville property further legiti-
mizes the city as a part of the metro
area. WWLT already has a signal
“that can be heard all around I-285
(Atlanta’s perimeter beltway),” says
Katz president Dick Ferguson. “We
don’t have any illusions that we’re as
strong as Z-93 or WQXI downtown,
but you can hear (the Class C FM lo-
cated on the Hall/Gwinnett county-
line) clearly on a table radio in the
downtown Hyatt.”” And at 100 kw

" and 930 feet at 106.7, it’s a sure bet

WWLT blankets the affluent North
Atlanta suburbs and beyond.

Put on the air as WWID in 1949
by its current owners, John Jacobs
and James Dunlap, the facility has
consistently been a leader technical-
ly, being the first FM stereo station in
the state. With its new calls, WWLT,
adopted a year ago, “‘Light 106 fea-
tures an AC blend that netted the fa-
cility a .8 in the fall Arbitron.

Regarding the direction WWLT
will take, Ferguson offers no an-
swers. “We're not sure yet,” he says.
“We didn’t even know the station
was for sale 12 days ago. When we
were told about it, we went down and
put the deal together. Now we have
to figure out what we’ll do. We're
planning to file for it Monday.”

Stations on the perimeter of major
metropolitan areas are not new to
Katz, although WWLT will be the
first such outlet truly qualified to
compete in the adjacent metro area.
Worcester’'s WAAF, for instance,
more than penetrates the Boston
area, but its Class B signal 45 miles
outside of town realizes its fullest po-

Gerry Cagle Exits KFRC
After Four Years As PD

SAN FRANCISCO—With almost
two years left on his lucrative con-
tract, Gerry Cagle is a man without
worries. And so it is he smiles when
he says, “I quit Friday.”

Cagle, who has programmed
KFRC here for nearly four years, has
been one of RKO’s more colorful,
flamboyant and successful PDs. Dur-
ing his tenure KFRC has remained a
dominant top 40 factor—rare for an
AM outlet, even in sympathetic
terrain. .

“I don’t really have one reason (for
quitting),” he admits. “I wanted to
resign back in December, but I
stayed through this book. I wanted to
leave with the station sounding good,
and then it wasn’t. Now it’s sounding
the best it has since I've been here.

“Whether or not the ratings show
that is unimportant to me. What
matters is that I know it.

“When I came here I had a whole
bunch of dreams to fulfill, one of
which was the mobile studio,” he
continues. *‘I accomplished all I had
planned to, but I've still got some
dreams I can’t realize here.”

One of those dreams will not be
politics. Cagle, who prior to his
KFRC tenure spent two years in his
home state of Mississippi involved in
local government to the point of run-
ning for office, laughs when he says,
“I have not resigned to run for Con-
gress—or the presidency.

“As much as I hate —consultants, I
may do some consulting. I'm not go-
ing to move from the area, but I am
forming a new company. It’s called
‘Call me in Maui.” We’ll operate for
about six weeks, but then I'll come
back to San Francisco, and since you
won’t have to call me there anymore
I'll close it down.”

On a more serious note, Cagle ad-
mits, *“New York has always been a
challenge. I wouldn't be surprised to
be spending time there in the near
future.”

Regarding KFRC, which will be
programmed by Walt Sabo until a
successor is named, Cagle is a satis-
fied man. “It’s been the first time I've
had anything this good to say about
any situation,” says Cagle, who rare-
ly minces words. As for the future of
the RKO outlet, he sees continued
top 40 success.

“I haven't heard any rumors that
things will change, but if they ask my
advice, I think there’s a successful fu-
ture in this format on this station. In
some ways, KFRC has succeeded in
spite of me, and there’s no reason to

believe that has to change.”

Cagle's programming background
includes RKO’s KHJ Los Angeles
and WRKO Boston, Bartell’'s KCBQ
San Diego, and Doubleday’s KRIZ
Phoenix.
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tential by catering to Worcester.

Similarly, Ferguson notes,
WAAF's AM, WFTQ, has a sound
comparable to any full service AC. In
fact, WFTQ at 1440 served as a test
market for Katz’s successful Ameri-
can Comedy Network (ACN) and
has seen many of its personnel move
on to other Katz properties. PD
Dave Bernstein just left to program
the company’s similarly-formatted
WDBO Orlando.

Bridgeport’s No. | easy listening
outlet, WEZN, located at Katz’s na-
tional headquarters, likewise pene-
trates a top 10 market. Also owned
by Katz are country-formatted
WWKA Orlando and KWEN Thulsa,
and AC WSYR/WYYY Syra-
cuse. ROLLYE BORNSTEIN

KIT KATS COME BACK—Jerry Blavat, center, of Philadelphia’s WFIL-AM,

welcomes the one-hit wonders, the Kit Kats, to a station bash. Surround-
ing Blavat are, from left, group members Ronnie, Kit and Dave.

Vox Jox

Steve Goldstein Moves To WOMC

By ROLLYE BORNSTEIN

Former WHYT Detroit PD Steve
Goldstein gets to leave the Mayflow-

er boxes in his basement after all as
he segues across town to Metro-

media’s WOMC. He replaces Lorna
Ozman, who left last winter to pro-
gram Boston's WROR. Steve, who
programmed WTIC-FM Hartford
for two years before joining Cap Cit-
ies’ “Hot Hits!" outlet less than a
year ago, now faces Greater Media’s
WMIJC, WNIC-FM and WCLS (for-
merly WABX), which, like WOMC,
are all adult contemporary.

Across town at news/talk WXYZ,
John Harper is upped to program di-
rector, while Terry Pickard becomes
assistant PD. News director Tom
Bell will continue to oversee that end
of the ABC operation. Longtime Mi-
ami listeners will remember John as
producer and occasional Talkmaster
on “The Talk Of Miami,” WKAT

Speaking of South Florida,
WCKO PD Brian Illes becomes as-
sistant PD at the Ft. Lauderdale out-
let, while former WSHE PD Neal
Mirsky steps on board as PD.

* Kk X

Upstate in Jacksonville, longtime
Florida broadcaster Marshall Row-
land makes an easy $5 mil on WQIK-
AM-FM, which was just purchased
by Cincinnati-based JACOR Com-
munications. Among JACOR’s hold-
ings are former Woody Sudbrink
Baltimore religious outlet WTOW
(Towson), Parkersburg’'s WKYG/
WQAW (country/easy listening),
Toledo’s urban religious outlet
WVOI, Cincy’'s WTSJ (also reli-
gious) and WURD, a country outlet
southeast of Cincinnati.

Also sold, after several months on
the block, is Nashville’'s WWKX (li-
censed to Gallatin, where WWKX’s
AM counterpart WHIN in also avail-
able). Six and a half million bought
Group 3 Broadcasting the Class C
outlet purchased by former CBS exec
Ron Bledsoe in 1978. No changes are
planned for .KX-104, according to
Group 3 principals Gordon Smith,
Bill Summer and Jack Lease.

Milwaukee’s latest country outlet,
Malrite’s WLZZ, elevates midday
man Michael St. James to PD. Prior
to his current Malrite stint, he was
PD at country-formatted WMIL
there. Steve Schram’s operations
manager post over 'LZZ and WXUU
remains intact.

*x kK

As it turns out, Dancin’ Danny
Wright is coming to Washington’s Q-
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107 (Vox Jox, March 31), but he
won’t be doing nights. Instead he’ll
replace Dave Thompson in afternoon
drive on the ABC outlet, which was
edged out for the first time in the lat-
est Birch by Doubleday’'s WAVA.
Still on top is WMAL with an 8.4,
followed by NBC's urban leader
WKYS at an 8.0. WWDC, the mar-
ket’s sole AOR outlet, is in third
place with a 7.9, followed by a tie be-
tween WAVA and Howard Univ.’s
WHUR at a 6.2. “Q” came in at a
5.8, with WASH down to a 1.9,
'PGC at a combined 2.9, 'MZQ and
'KIX (combined) tied at a 4.5, and
all-oldies “Xtra” (WXTR) at a 2.2.

Replacing WAVA GM Alan
Goodman at his former perch as VP/
GM at Minneapolis’ WAYL/KKSS
is WFYR Chicago VP/GM Jim
Barker, who joins Entercom after
nearly 25 years with RKO. His arriv-
al sends Peter Casella scurrying back
to Pittsburgh, where he belongs. Ca-
sella, the VP/GM of WEEP/WDSY
there, has been pinch hitting since
Goodman’s departure.

While we're on the subject of
Doubleday, we've got two other
things to tell you. One is that Ross
Allie is the new GSM at KPKE Den-
ver. Allie, who was across town at
Group W's KOSI in that capacity,
replaces  Catherine  Rubenstein,
who’s now GSM at KLIR. The other
is an apology. In last week’s Bobby
Hattrik departure item we somehow
resurrected Dave Hamilton. We
meant Dave Martin, the new VP/
programming for the chain. Hamil-
ton is back in Minneapolis, has been
for more than a year. We knew that,
but writing these things at 4 a.m. is
aot without its hazards. Also, WEZ
in last week's Vox Jox should have
been WSB.

*x K Kk

The latest Seattle update has Pat
O’Day’s KYYX applying for new
call letters. Four of 'em: KQMI. We
hear he’s planning to call it “My 96.”
And the rumor from Transtar re-
garding the KRAB takeover is that
once ensconced, they plan on going
soft AC with “Transtar-41,” piloted
on New York’s WLTW.

KTUN Houston/Humble’s Rick
Stancato has rescued Larry Martin
from Syracuse. The former WNDR
personality will join the Texas AMer
upon sign-on June 1. Coming on
board as news director is WHSY-
AM-FM Hattiesburg PD Rori Du-
bose, who'll also serve as morning
anchor.

Replacing Dave Bernstein as PD
of Katz’s WFTQ Worcester (for a

separate story on Katz, see this page)
is Springfield’s Don Kelly ... Com-
ing in as operations manager at Las
Vegas” KMZQ in time for a stellar
appearance at the NAB later this
month is one-time KOME San Jose
PD Mikel Hunter ... Speaking of
former AOR PDs, Brian Krysz is
back in action. When we last left Bri-
an, he had just left Buffalo’'s WGRQ.
Now he's in Rockford programming
WYFE.

From the moving up in the world
department, we have the following
announcements: WMGG Tampa PD
Dennis Winslow is upped to opera-
tions manager at the Metroplex out-
let, while promotion director Scott
Robbins becomes manager/program-
ming and promotion . Tommy
Hutchinson goes from PD to OM at
Meridian’s WOKK, where Jessica
James is the new PD ... Adding VP
to their GM titles are Infinity’s Tony
Berardini of Boston’s WBCN, Har-
vey Pearlman of Philly’s WYSP,
Tom Chiusano of Jacksonville's
WIVY and Ed Moir of WKTU New
York. KOME San Jose's Dan Tapson
already enjoys those honors.

Now that Taft’s Dave Milner is en-
joying Portland as VP/GM of KEX
(Vox Jox, March 31), back home in
Tampa, Taft elevates WDAE station
manager Ed Sander to VP/GM and
moves WKRC Cincinnati GSM
Chris Wheat into the VP/GM seat at
WYNF ... KELI-AM-FM Tulsa
president/GM John Butler moves to
Dallas to head up Signal Media’s
broadcast division. In addition to the
Tulsa properties, Signal owns three
stations in Little Rock. What? Well,
they currently own KLRA but are
selling it, enabling them to acquire
KAAY/KLPQ.

* Kk X

Changes in Tucson have the new
owners of Sandusky’s KWFM taking
over, with former VP/GM Jim Har-
dy’s spot now filled by Steve Jacobs,
who has been managing co-owned
KCEE. KWFM PD and morning
personality Jim Ray takes himself off
the air now that he’s overseeing both
facilities as operations manager . ..
Across town at Sherman Cohen’s 13
KHYT, KSTN Stocton’s Bob O’Neil
and Tim Allen come on board doing
afternoons and evenings, respectively
... Baltimore can be hard on PDs, as
evidenced last week by the resigna-
tions of Tim Watts and Waylon
Richards. Richards had been pro-
gramming WQSR, while Watts was
in residence at Plough’s WXYV.

(Continued on page 17)
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Cincinnati’'s WKRC ‘Bugged’ By Rivalry With WLW

By LEO SACKS

CINCINNATI—A call to the Po-
lice Department’s public information
official here about the alleged “bug-
ging” of a recent WKRC staff meet-
ing at the Vernon Manor hotel pro-
duced a hearty laugh and an insight
into the competition raging between
the station and crosstown rival
WLW.

“I love it,” says the spokesman,
David Hart, who confirms that two
plainclothesmen from the city’s Dis-
trict 4 division are investigating an
incident reported to them March 25
when WKRC program director Dave
Mason traced a wire running from
the rostrum to a portable cassette re-
corder hidden in a garbage bag.

“The line was positioned under-
neath the second-floor meeting
room,” says Mason, who reports that
the tape was turned on when he in-
formed hotel security. The incident
preceeded a dinnertime ‘‘strategy ses-
sion” for 30 WKRC employees, ac-
cording to Mason, and the meeting
went on as planned. “We had to,” he
adds. “We ordered a $20 dinner for
everybody.”

Mason says the meeting, which
was listed on a signboard in the hotel
lobby, was tied to the imminent ar-
rival of results from Arbitron. He de-
clines to point the finger at any one
person, although police spokesman
Hart says the name Randy Michaels
is “one that immediately comes to
mind."”

Hart, who readily acknowledges
his status as a substitute traffic re-
porter for WKRC, notes that Mi-
chaels left his post as the station’s
program director last summer for a
similar spot at WLW. “I’m non-par-
tisan, of course, but it sure brings to
mind the old question, ‘Who’s No.
1?7’ he says.

“The competition is getting out of
hand,” says Michaels, reached dur-
ing a break from last week’s morning
WLW talk show topic, “Is sex a need
or can you live without it?”” The pro-
grammer, maintaining that he has
“no knowledge” of the “bugging” in-
cident, says it would be ‘“crazy to
play on that level.”

Last week, he recalls, one of
WLW'’s “‘giveaway cars” was vandal-
ized, although he says he is “‘unsure”
whether the incident was reported to
the police. Michaels adds that Mason
was recently spotted in a bar where
“‘obscene messages” about WLW
jocks and secretaries were carved into
a bathroon stall. “I have about as
much to do with that,” Mason re-
torts, ‘‘as he (Michaels) has to do
with the tape machine.”

Michaels, whose 50 kw clear chan-

NRBA Award
Goes To WVAB
For Fund Appeal

WASHINGTON—The NRBA
has awarded its February Merit
Award to WVAB Virginia Beach,
Va. for preempting its regular pro-
gramming to air a day-long appeal
for donations to help save the life of a
young girl who needed expensive
cancer treatment.

Two hours after hearing that
three-year-old Erika Helen Wood
needed therapy at the Sloan Ketter-
ing Institute in New York amounting
to $10,000, WVAB turned over a day
of airtime to a fund-raising effort that
netted $7,000, according to station
owner Steven Soldinger.

Soldinger says WVAB has raised
nearly $40,000 for Erika so far, and is
helping to set up a trust fund to pay
for the child’s estimated $150,000 in
medical bills.

nel station is a full-service AM com-
bining news talk, country and oldies,
insists that “we should fight it out on
the air.” Mason, however, isn’t sure
whether the competition is escalating

or deteriorating. The AC program-
mer vividly recalls that a horse head
was once delivered to the offices of
WSKS.

“There are lots of rivalries here, ”

he notes. “Anything is possible.”
Agent Joe Daily of the FBI's Cin-
cinati office says he checked around
the bureau and ‘*‘couldn’t find any-
thing.” If it was ‘‘a priority matter,”

he adds, “I'd know about it.”
WKRC general manager Harold
Calvin refuses to discuss the issue.
“It was Dave's meeting, I wasn’t
there, so I can’t comment,” he says.
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Z-100 Spot A ‘Destroyer’

NEW YORK—Z-100 (WHTZ) here is attracting a great deal of atten-
2 tion with its latest television campaign, produced by Milwaukee-based

Tour De Force. Slated to be syndicated on over 38 stations, the spot,
known as ‘‘Destroyer,” features an unlikely spokesman: John Cameron

The veteran newsreel commentator of the '40s, known more recently
for his Timex commercials, reenacts the latter role in what Tour De
Force describes as ““‘a 30-second epic of destruction.”

With a cast of characters including Hulk Hogan, the 307-pound wres-
tling champion seen in “Rocky 111,” and various extras including a full
badied housewife armed with a rolling pin, a third-degree black belt kara-
te expert and North America’s reigning “belly butting” champion, Big
Fur, Swayze ends the spot proclaiming *“*Z-100—it takes a knockin’ and

Already in the works is “‘Destroyer 11I: the celebrity sequel.”” Names of
guest stars for that mini-extravaganza will be released next month.
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New SEation Has Valley PoWer

LOS ANGELES—"We're not go-
ing to try to be an L.A. radio sta-
tion,” says KWNK PD John Camp-
bell of the new facility licensed to
Simi Valley, northwest of the San
Fernando Valley. At 670, KWNK
will be one of the first stations to sign
on since the FCC amended the ciear
channel protection provisions.

With 1,000 watts of power, direc-
tional day and night, KWNK will
cover the majority of the metro area.
But Campbell, who previously pro-
grammed KMEN (San Bernardino)/
K GGI (Riverside), admits the facili-
ty’s economic future lies in catering
to the San Fernando, Conejo (Thou-
sand Oaks) and Simi Valleys.

BEAUTY OR BEASTS?—Dan Holiander, front row left, PD WDXE AM-FM

“The three valleys really don't
have a station of their own. Simi has
no station at all, and the others li-
censed to San Fernando and Thou-
sand Oaks try to be L.A. stations,”
he says. “‘We’re going for community
involvement—a lot of local news and
high visibility.”

The music will be AC, like many
of the signals that pour into the area
from Los Angeles, but Campbell
hopes to differentiate KWNK''s style
by “‘playing a wide variety of music—
primarily currents, and basically
uptempo.”

Currently looking for an airstaff,
Campbell can be reached at 2136
Winifred, Simi Valley, Calif. 93063.

Lawrenceburg, Tenn. poses with contestants and judges for the “Woman-

less Beauty Review” sponsored by the Lawrence County unit of the

American Cancer Society. The judges, Mike Borchetta of Mike Borchetta

Promotions, center, and Chuck Dixon, right, of Stargem Records, chose
the striped beauty behind Hollander as the winner.
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By BILL HOLLAND

The National Assn. of Broadcast-
ers (NAB) and the National Radio
Broadcasters Assn. (NRBA) recently
held a *“‘nuts-and-bolts meeting” to
discuss the logistics of their first joint
radio conference, to be held in Los
Angeles Sept. 16-19.

One of the topics discussed was
what to call the joint effort, and the
resulting title rivals the Hollywood
multi-conglomerate billings: *“The
Radio Convention & Programming
Conference,” as presented by NRBA
and NAB. The two organizations
have not yet “set in stone” which will
be billed first.

At the March 12 meeting, plans
were also firmed for a joint conven-
tion committee meeting in Chicago
to talk over panel guests, topics and
scheduling.

* * *

Well, somebody's listening
NRBA director-at-large Joseph Cos-
tello, president of Gulf South Broad-
casters in Louisiana, recently wrote
the national office to alert them to
the lyrics of Queen’s top 40 hit, *“Ra-
dio GaGa,” which chastises radio for
sitting back while rock videos mes-
merize the kids. “l wonder how
many radio managers are aware of
the challenge™ in the lyrics, he writes.
Last lines of the chorus: “You've yet
to have your finest hour/Radio ra-
dio. All we hear is Radio gaga.”

* * *

KADE and KBCO, co-owned by
Centennial Wireless Inc., Boulder
Colo., have been admonished by the
FCC for having no minorities on
their staff for the past three years de-
spite Commission warnings, and
have been ordered to submit within
30 days an updated version of their
EEO program plans. Reporting con-
ditions were also placed on the li-
censes of KDHL-AM-FM, German-
town (Memphis), Tenn., and two
television stations in Texas. All were
notified that their employment pro-
files did not meet the FCC statistical
standard, that minorities and women
comprise at least 50% of the staff.

* * *

The NAACP, the League of Unit-
ed Latin American Citizens and four
other civil rights and media groups
have opposed the FCC’s prososal to
abolish the regional concentration
rule on the grounds that to do so
would be “arbitrary and capricious,”
and that applying the current waiver
procedure “more rationally” would
serve the public better.

* * *

April 3 is the hearing date for the
Daytimer’s Bill, S. 880, introduced
by Senators Larry Pressler (R-S.D.)
and Rudy Boschwitz (R-Minn.). The
legisiation would extend the FCC’s
present rule relaxation that okayed
post-sunset operation on Dec. 2 to in-
clude pre-sunrise hours, preferences
for unlimited-time assignments and
abolition of restrictions on applica-
tions for clear and regional channels.

The announcement of the hearing
broké up meetings March 8 between
the Daytime Broadcasters Assn.
(DBA) and the NAB and NRBA
concerning the possibility of a merg-
er. DBA plans to merge with which-
ever organization presents the best
plan to protect the interests of the
2,350 daytime-only stations.

* h %

A tip from the FCC on FM drop-
ins and the 684 sites proposed in the
#80-90 docket: If proposals for the
sites aren’t forthcoming from broad-
casters, the Commission will drop
the site. ‘
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Washington Roundup

The Commission is also getting
ready for thousands of alternate
“counterproposal” site suggestions,
and readying a phased application
processing system.

* k *

Competitors of the Motorola Inc.
C-QUAM AM stereo broadcasting
system, recovering from the blow
that Chrysler and now GM/Buick
have picked Motorola decorder inte-
grated circuits in Delco single-system
radios, took another shot to the body
when Motorola announced that Wes-
tinghouse Broadcasting & Cable Inc.
(Group W) has picked the system for
its six AM’s and supports the concept
of a single technical standard for AM
stereo. WBZ Boston already operates
with the system, and KDKA Pitts-
burgh is next.

* * *

In appropriations hearings on the
Senate side, FCC chairman Mark
Fowler has proposed a budget esti-
mate of $92.6 million—an increase of
$5.5 million over 1984. Fowler said
the increase is needed to continue
new services entry in radio, common
carrier and low power television,
among others.

* * *

New government and congressio-
nal relations appointments at the
NAB: Stephen 1. Jacobs as director,
congressional liaison; Theresa Gib-
son, manager, congressional liaison
and Howard Woolley, manager, con-
gressional liaison. All appointments
are within the government relations
department.

* Kk *

The NAB will be holding a two-
day workshop April 28-29 along with
the American Bar Assn. for lawyers
representing radio and television sta-
tions, offering updates on Congres-
sional and FCC legal updates, anti-
trust information, federal-state issues
and First Amendment issues.

* * *

And finally, in the you-heard-it-
here-first department, an official in
the FCC’s mass media bueau says the
Commission’s thinking of updating
its lottery equipment, getting rid of
its low-tech tickets-in-a-drum ma-
chine and springing for three of those
neat air-bubble jobs with the ping-
pong balls. Cost to taxpayers for the
ever-so efficient lottery hardware:
$800 per machine.

'Most Added Records|

. The week’s five most added singles at
Billboard’s reporting stations in each of four formats

1t of Biliboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
pE T HOTIO
: B R ___{luﬁtntiu'nﬁ 2
1 *“Oh, Sherrie,” Steve Perry,
Columbia 102 103
2 “The Longest Time,” Billy Joel,
Columbia 40 132
3 “Breakdance,” Irene Cara, Geffen 37 127
4 “It’s My Life,” Talk Talk, EMI
America 36 88
5 “Dancing In The Sheets,” Shalamar,
Columbia 31 89
TURCACK
o 194 Stations) o
1 “Lovelite,” O’Bryan, Capitol 31 42
2 “Breakdance,” Irene Cara, Geffen 26 30
3 “Freakshow On The Dance Floor,”
the Bar-Kays, Mercury 23 59
4 “There’s No Easy Way,” James
Ingram, Qwest 20 60
5 “Just My Luck,” Deele, Solar 15 61
L COUNTRY
] 4125 Stations)
1 “You’ve Still Got A Place In My
Heart,” George Jones, Epic 50 50
2 “Between Two Fires,” Gary Morris,
Warner Bros. 47 54
3 “Why Goodbye,” Steve Wariner,
RCA 42 44
4 “I Don’t Wanna Be A Meniory,”
Exile, Epic 41 42
5 “Downtown,” Dolly Parton, RCA 38 40
R (B4 Stations} &
1 “Olympia,” Sergio Mendes, A&M 18 19
2 “The Longest Time,” Billy Joel,
Columbia 14 50
3 “Someone Is Falling In Love,” Kathy
Mattea, Mercury 10 27
4 “Mystery,” Manhattan Transfer,
Atlantic 9 38
5 “Terms Of Endearment,” Michael
Gore, Capitol 8 46
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ooKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmeem® TOP ADD ONS smmmm

STEVE PERRY-Oh Sherrie (Columbia)
SLADE-Run Runaway (CBS Associated)
TALK TALK-it's My Life (EMI-America)
BILLY JDEL-The Longest Time (Columbia)

WGUY—Bangor
{Jim Randali-P.D.)
oo STEVE PERRY-Oh Sherrie
@ CAMEO-She's Strange
* SHANNON-Give Me Tonight
© JOHN LENNON-I'm Steppin’ Out
© SPANDAU BALLET-Communication
© DEBARGE-Love Me In A Special Way
© FRANKIE GOES TO HOLLYWOOD-Relax

WIGY-Bath
{Scott Robhins—P.D.)
® STEVE PERRY-Oh Sherrie
© JOHN LENNON-I'm Steppin’ Out
® SLADE-Run Runaway
© SHALAMAR-Dancing In The Sheets
© DAVIO GILMOUR-BIue Light

WHTT-Boston
(Rick Peters—P.0.)
© REAL LIFE-Calch Me 'm Falling
® BILLY JOEL-The Longest Time
© THE ROMANTICS-One In A Million

WXKS-Boston
(Sonny Joe White—P.D.)
oo SLADE-Run Runaway
oo JON BUTCHER AXIS-Don't Say Goodnight
© SHANNON-Give Me Tonight 1
® SHAKING STEVENS— Cry Just A Little Bit
© MR. MISTER-Hunters Of The Night
© SERGIO MENDES—Olympia
® STEVE PERRY~Oh Sherrie

WBEN-FM—Buffalo
{Bob Wood-P.D.)

© STEVE PERRY-Oh Sherrie

© SLADE-Run Runaway

® TALK TALK-it's My Life

© JOHN LENNON-I'm Steppin’ Out

WNYS-Buffalo
(Bill Tod-P.0.)
© SLADE-Run Runaway
© TALK TALK-t's My Life
© STEVE PERRY-Oh Sherrie
© SHALAMAR-Dancing In The Sheets

WTSN-Dover

(Jim Sebastian-P.D.)
oo BILLY JOEL-The Longest Time
oo {RENE CARA-Breakdance
© SPANDAU BALLET-Communication
© JOHN LENNON-I'm Steppin’ Out

WERZ—Exeter

(Jack 0'Brien-P.0.}
© STEVE PERRY—Oh Sherrie
© CAMEQ-She's Strange
© DEBARGE-Love Me In A Special Way
© MODERN ENGLISH-Hands Acrass The Sea
© SHAKING STEVENS-I Cry Just A Little Bit
© FRANKIE GOES TO HOLLYWOOD-Relax
© BILLY RANKIN-Baby Come Back

WTIC-FM—Hartford
(Mike Wast-P.0.)
oo [RENE CARA-Breakdance
o0 BILLY JOEL-The Longest Time
© DEMECE WILLIAMS-Let's Hear it For The Boy

KC-101 (WKCI)-New Haven
{Stef Rybak-P.0.)

oo STEVE PERRY-Oh Sherrie

oo DEBARGE—Love Me In A Special Way

@ CYNO! LAUPER-Time After Time

WJBQ-Portiand
{Briaa Phoenix-P.0.)
©o JOHN LENNON-I'm Steppin’ Out
oo SHANNON-Give Me Tonight
© FRANKIE GOES TO HOLLYWOOD-Relax
© MA. MISTER-Hunters Of The Night
© SHAKING STEVENS-I Cry Just A Little Bit
© NIK KERSHAW-Wouldn't It Be Good
© STEVE PERRY-Oh Sherrie
© THE STYLE COUNCIL-My Ever Changing Moods
© DENIECE WILLIAMSLet's Hear It For The Boy
© CON FUNK SHUN-Don't Let Your Love Grow Cold
© GINO SOCCI0-Turn It Around

WSPK—Poughkeepsie
{Chris Leide—P.0.)

oo GENESIS-tllegal Alien

oo JOHN LENNON-I'm Steppin’ Out

© SHANNON-Give Me Tonight

© TALK TALK-I's My Life

© REAL LIFECatch Me I'm Falling

© BILLY RANKIN-Baby Come Back

© THE PRETENDERS-Show Me

© BON JOVi-Runaway

© NIGHT RANGER-Sister Chyistian

WPRO-FM-Providence
{Tom Cuddy-P.D.)
oo STEVE PERRY~Oh Sherrie
oo SLADE-Run Runaway
® TALK TALK-It's My Life
© THOMAS DOLBY-Hyperactive
@ JEFFREY O0SBORNE-We're Going All The Way

WMJQ-Rochester
(Jay Stevens)

® THE PRETENDERS-Show Me

® NIGHT RANGER-Sister Christian

© SLADE-Run Runaway

WPXY-FM—Rochester
{Tom Mitchel-M.0.}

© STEVE PERRY-Oh Sherrie

® TALK TALK-t's My Life

© SHALAMAR-Dancing In The Sheets

® SLADE-Run Runaway

WGFM-Schenectady
(Mike Neft-P.D.)

*o {RENE CARA-Breakdance

oo BILLY JOEL-The Longest Time

© BILLY RANKIN-Baby Come Back

WRCK-Utica
(Jim Rietz-P.D.)
oo STEVE PERRY-Oh Sherrie
oo SPANDAU BALLET-Communication
® SANDY STEWART-The Saddest Victory
© FRANKE AND THE KNOCKOUTS-Outrageous
© DAVID GILMOUR-BIue Light
© THE STYLE COUNCIL-My Ever Changing Moods

Mid-Atlantic Region
e ® TOP ADD ONS smamm

STEVE PERRY-Oh Sherrie (Columbia)

DENIECE WILLIAMS-Let's Hear It For The Boy
(Columbia)

BILLY JOEL-The Longest Time (Columbia)

LAID BACK-White Horse (Sire)

WFBG-Altoona
{Tony Booth-P.D.)
o STEVE PERRY-Oh Sherrie
© FRANKIE GOES TO HOLLYWOOD-Relax
® JOHN LENNON-I'm Steppin’ OQut
© SHEENA EASTON-Devil In A Fast Car
o SERGI0 MENDES-Olympia

WJLK-FM-Asbury Park
{Dennis 0°Mara-P.0.)
@ SHEENA EASTON-Devil In A Fast Car
oo SHANNON-Give Me Tonight
© STEVE PERRY-Oh Sherrie
* SERGI0 MENOES-Olympia
© THE STYLE COUNCIL-My Ever Changing Moods

B-104 WBSB-Baltimore
(Jan Jetferies—P.D.)
oo DENIECE WILLIAMSLet's Hear It For The Boy
oo THE GO GO'S-Head Over Heels
© STEVE PERRY-Oh Sherrie
@ LAID BACK-White Horse
® BILLY JOEL-The Longest Time

WMAR-FM—Baltimore
(Raiph WimmerP.D.)
© NIGHT RANGER-Sister Christian-
© DENIECE WILLIAMS—Let's Rear It For The Boy
o TONY CAREY-A Fine Fine Day
© LAID BACK-White Horse
© REAL LIFE-Catch Me i'm Falling

WOMP-FM-Bellaire
{Owayne Bonds-P.0.)
oo SHALAMAR-Dancing In The Sheets
oo STEVE PERRY~Oh Sherrie
© NIGHT RANGER-Sister Christian
© DOLLY PARTON-Downtown
® SLADE—Run Runaway
© JON ST. JAMES-Oogity Boogity
© SHAKING STEVENS— Cry Just A Little Bit

WVSR—Charleston
{Chris Balley-P.D.)
oo SHEENA EASTOI—DmI In A Fast Car
oo SANDY STEWART-The Saddest Victory
@ SHALAMAR-Dancing In The Sheets
© MR, MISTER-Hunters Of The Night
© STEVE PERRY-Oh Sherrie
© THE STYLE COUNCIL-My Ever Changmg Moods
® NIK KERSHAW-Wouldn't It Be Good

WKEE-FM—Huntington
{Steve Hayes-P.D.)
®o SCORPIONS—Rock You Like A Hurricane
oo LAID BACK-White Horse
© SHANNON-Give Me Tonight
® STEVE PERRY-Oh Sherrie
® THE STYLE COUNCIL-My Ever Changing Moods

WBLI-Long Island
(Bill Terry-P.0.)
@0 OENIECE WILLIAMSLet's Hear It For The Boy
oo SHALAMAR-Dancing In The Sheets
© TALK TALK-It's My Life
© REAL LIFE-Catch Me I'm Falting
» BON JOVI-Runaway
© SHANNON-Give Me Tonight

WPLJ-New York
(Larry Berger-P.D.)

® CAMEO-She's Strange

© MADONNA-Borderfine

Z-100 WHTZ-New York
{Scott Shannon-P.0.)
oo STACY LATTISAW & JOHNNY GILL-Perfect
Combination
oo DARYL HALL AND JONN OATES-Adult Education
© BILLY JOEL-The Longest Time

WKTU-New York City

{Carlos DeJesus-P.0.)
© WORLO'S FAMOUS SUPREME TEAM-Hey D.J.
oo MADONNA-Borderline
© OOMINATRIX-The Dominatrix Sleeps Tonight
oo WEIRD AL YANKOVIC—Eat |
® JOCELYN BROWN-Somebody [lses Guy
* WORLO'S FAMOUS SI.IPIEME TEAM-Hey D.).
* DOMINATRIX-The Dominatrix Sleeps Tonight

WKHI-0cean City
{Jack Gillen-P.0.)
oo DENIECE WILLIAMS—Let's Hear Il For The Boy
oo MODERN ENGLISH-Hands Across The Sea
® SLADE-Run Runaway
@ NIK KERSHAW- Wouldnt It Be Good
o STEVE PERRY~Oh Sherrie

WCAU-FM-Philadelphia
{Scott Walker-P.D.)

oo STEVE PERRY-Oh Sherrie

oo SPANDAU BALLET-Communication

* SHANNON-Give Me Tonight

© FRANKIE GOES TO HOLLYWOOD-Relax

© JOHN LENNON-I'm Steppin’ Out

© DEBARGE—Love Me In A Special Way

Based on station playlists through Tuesday (3/27/84)

STEVE PERRY-Oh Sherrie (Columbia)

DENIECE WILLIAMS—Let's Hear It For The Boy (Columbia)
LAID BACK-White Horse (Sire)

© NIK KERSHAW-Wouldn't it Be Good
© DAVID GILMOUR-Blue Light

WUSL-FM-Philadelphia
{Jeft Wyatt-P.0.)

® THOMPSON TWINS-Hold Me Now

o TEENA MARIE-Oear Lover

© THE HUMAN BODY-Make You Shake It

® |RENE CARA-Breakdance

© TIMMY THOMAS-Little Bit Of Loving

© THE SPINNERS-Right Or Wrong

® PATTI LABELLE-Love, Need and Want You

B-94 WBZZ-FM-Pittsburgh
{Steve Kingston—P.0.)

® STEVE PERRY~Oh Sherrie

© LAID BACK-White Horse

® BILLY JOEL-The Longest Time

® THE PRETENDERS-Show Me

o JEFFREY OSBORNE-We're Going All The Way

WHTX-Pittsburgh
(Todd Chase-P.D.)
oo DEBARGE-Love Me In A Special Way
oo STEVE PERRY-Oh Sherrie
© BEALIN-No More Words
© SERG!0 MENDES-Olympia
© NIGHT RANGER-Sister Christian
© DENIECE WILLIAMS-Let's Hear It For The Boy

WPST-Trenton
{Tom Taylor-P.0.)
e XENA-On The Upside
oo STEVE PERRY-Oh Sherrie
o DEBARGE-Love Me In A Special Way
© SERGI0 MENOES-Olympia
® REAL LIFECatch Me I'm Falling

Q-107 WRQX-Washington
{Aen Bumns-P.0.)

@ BILLY JOEL-The Longest Time

® DENIECE WILLIAMHet s Hear It For The Boy

© STEVE PERRY-Oh Sherrie

WASH-FM—Washmgton D.C.
(Bill Tanner-P.0.}

oo SERGI0 MENOES-Otympia

oo DENIECE VIILLIAIS—Lels Hear It For The Boy

@ LAID BACK-White Horse

© CYNOI LAUPER-Time After Time

© RICK SPRINGFIELD-Love Somebody

WILK-Wilkes Barre
(Joe Montiene-P.0.}
oo SPANDAU BALLET-Communication
oo DENIECE WILLIAMS—Let's Hear It For The Boy
© IRENE CARA-Breakdance
© DOLLY PARTON-Downtown
© JOSIE COTTON-Jimmy Loves Maryann
© SERGIO MENDES-Olympia
o STEVE PERRY~Oh Sherrie

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.0.}
oo STEVE PERRY-Oh Sherrie
oo THE STYLE COUNCIL-My Ever Changing Moods
© THE ROMANTICS—One in A Million
© SHANNON-Give Me Tonight
© FRANKIE GOES TO HOLLYWOOD—Relax
© SPANDAU BALLET-Communication

Q106 WQXA—York
{Dan Steele—P.D.)
oo THE ALAN PARSOIS PAOJECT-Don't Answer Me
oo QUEEN-Radio Ga
© MATTHEW VIILDEI—The Kid's American
© NIGHT RANGER-Sister Christian

WYCR~York
{Mark Richards—P.0.)
© STEVE PERRY~Oh Sherrie
© SERGI0 MENDES-Otympia
® TALK TALK-t's My Life
© SPANDAU BALLET-Communication
© MISSING PERSONS—Give
© NIGHT RANGER-Sister Christian
@ REAL LIFE-Catch Me I'm Faling

Southeast Region
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STEVE PERRY-Oh Sherrie (Columbia)

DENIECE WILLIAMS-Let's Hear It For The Boy
(Columbia)

SLADE-Run Runaway (CBS Associated)

LAID BACK-White Horse (Sire)

WANS-FM-Anderson/Greenville
(Bill McCown—p.0.)

eo THE TEMPTATIONS-Sail Away

oo SHALAMAR-Dancing In The Sheets

® STEVE PERAY-Oh Sherrie

* MADONNA-Borderiine

@ BILLY RANKIN-Baby Come Back

94-Q WQXI-FM-Atlanta
(Jim Morrisen—P.0.)
© THE TEMPTATIONS-Sail Away
© DENIECE WILLIAMS-Let's Hear It For The Boy
© STEVE PERRY-Oh Sherrie

V-103 WVEE-Atlanta
(A Parks—P.0.)
o 0'Bryan-Lovelite
© ANGELA BOFILL-Special Delivery
© ONE WAY-Lady You Are
© KENNY JAMESGive Me A Little Sign
® ALISHA-AIl Night Passion
© PHIL COLLINS-Against All Odds(Take A Look At Me
N

low)
© LINDA RONSTADT~'ve Got A Crush On You
© MASTSUBARA-S.D.S.
© CHANGE-Change Of Heart

7-93 WZGC-Atlanta
{Chris Thomas—P.D.)
oo DENIECE WILLIAMS—Let's Hear It For The Boy
oo LAID BACK-White Horse
© SLADE-Run Runaway
© STEVE PERRY-Oh Sherrie

WBBQ-FM-Augusta
{Harley Orew-P.D.)

oo STEVE PERRY-Oh Sherrie

oo XENA-On The Upside

o SLADE-Run Runaway

® DOLLY PARTON-Downtown

WSSX-Charleston
{Bill Martin-P.D.)
® STEVE PERRY~Oh Sherrie
® LAID BACK-White Horse
© SCORPIONS-Rock You Like A Hurricane

WBCY-Charlotte
(Bob Kaghan-P.D.)
oo JEFFREY O0SBORNE-We're Going All The Way o
@0 TALK TALK-It's My Life
o STEVE PERRY-Oh Sherrie
© KOOL AND THE GANG-Tonight
© THE STYLE COUNCIL-My Ever Changing Moods

CK101 WCKS—Cocoa Beach
{Bobby Knight—P.0.)

© SHAKING STEVENS-I Cry Just A Little Bit

® PAUL SIMON-Think Too Much

© MANHATTAN TRANSFER-Mystery

WNOK-FM—Columbia
(Jeft Clark-P.D.)
oo REAL LIFE-Catch Me I'm Falling
oo DEBARGE-Love Me In A Special Way
o GOLOEN EARRING-When The Lady Smiles
® JEFFREY OSBORNE-We're Going All The Way

G-105 WDCG-Durham/Raleigh
(Rick Freeman-P.D.)

® AEAL LIFE-Catch Me I'm Falling

© SHALAMAR-Dancing In The Sheets

@ GENESIS-lllegal Alien

© DENIECE WILLIAMS—Let's Hear It For The Boy

WFLB—Fayetteville
{Larry Canon—P.0.)
oo JOHN LENNON—'m Steppin' Out
®o PAUL YOUNG—Come Back And Stay
© DOLLY PARTON-Downtown
® TALK TALK-t's My Life
© THE STYLE COUNCIL-My Ever Changing Moods
@ NIX KERSHAW-Wouldn't It Be Good
© SCORPIONS—Rock You Like A Hurricane
© YARBBROUGH AND PEOPLES-Don't Waste Your Time

WFOX-Gainesville
{Alan DuPriest-P.D.)
o DOLLY PARTON-Downtown
© THE TEMPTATIONS-Sail Away
© STEVE PERRY-Oh Sherrie
© GENESISliegai Alien
© THE STYLE COUNGIL-My Ever Changing Moods

WRQK—Greensboro

(Pam Conrad-P.0.)
oo MICHAEL GORE-Terms Of Endearment
@ TALK TALK-it's My Life
© BARRY MANILOW-You're Looking Hot Tonight
@ DENIECE WILLIAMS-Let's Hear It For The Boy
@ BERLIN-No More Words

WOKI-Knoxville
{Joe Fidiey-P.D.)
®o LAID BACK-White Horse
oo SERGI0 MENDES—Olympia
o STEVE PERRY-Oh Sherrie
® SLADE-Run Runaway
© DENIECE VIILLIAIS—Lets Hear It For The Boy
® Ki00 GLOVE—Good Clean Fun
© THE TEMPTATIONS-Sail Away

1-95 WINZ-FM—-Miami
(Keith Isiey-P.0.}

«o STEVE PERRY~Oh Sherrie

oo JENNY BURTON-Rock Steady

© WANG CHUNG-Dance All Day

® JULLE BROWN-! Like ‘Em Big and Stupid

Y-100 WHYI-Miami/Ft.

Lauderdale
{Robert W. Walker-P.D.)
oo STEVE PERRY-Oh Sherrie
oo THE CARS-You Might Think
© DENIECE WILLIAMS-Let's Hear It For The Boy
© SLADE-Run Runaway

WSFL-New Bern
{Scott Kerr—P.0.}
® STEVE PERRY-Oh Sherrie
@ BERLIN-No More Words
© THE STYLE COUNCIL-My Ever Changing Moods
® IRENE CARA-Breakdance
© MADONNA-Borderline
© SHAKING STEVENS-) Cry just A Little Bit

WNVZ-Norfolk
[Steve Kelly-P.0.)
® TONY CAREY-A Fine Fine Day
© THE ROMANTICS—One in A Miflion
© BONNIE TYLER-Holding Out For A Hero

1-100 WNFI-Paletka, Fla
(Brian Douglas—P.D.)

oo TONY CAREY-A Fine Fine Day

oo IRENE CARA-Breakdance

® BILLY JOEL-The Longest Time

© LAID BACK-White Horse

WRVQ-Richmond
{Bob Lewis-P.0.)
oo THE CARS-You Might Think
oo THE ROMANTICS-One In A Million
© BONNIE TYLER-Hoiding Out For A Hero
© OENIECE WILLIAMS—Let's Hear It For The Boy
© MANFRED MANN'S EARTH BAND-Runner

www.americanradiohistorv.com

WXLK-Roanoke/Lynchburg
(Russ Brown-P.D..)

ee STEVE PERRY~Oh Sherre

oo SERGI0 MENDES-Olympia

© SLADE-Run Runaway

WAEV-Savannah
{J.D. North-P.D.)
oo DENIECE WILLIAMS—Let's Hear It For The Boy
oo MATTHEW WILDER-The Kid's American
© NIGHT RANGER-Sister Christian
© LAID BACK-White Horse

WZAT-Savannah
[Ray Williams—P.D.}
®o BERLIN-No More Words
oo SLADE-Run Runaway
© DENIECE WILLIAMS-Let’s Hear It For The Boy
o SHALAMAR-Dancing In The Sheets

Q105 WRBQ-Tampa
{Mason Dixon-P.0.)
oo STEVE PERRY-Oh Sherrie
@ SCORPIONS—Rock You Like A Hurricane

WSEZ-Winston-Salem
{Bob Mahoney-P.D.)
oo THOMPSON TWINS-Hold Me Now

North Central Region
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STEVE PERRY-Oh Sherrie (Columbia)

JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before (Columbia)

SHALAMAR-Dancing In The Sheets (Columbia)

THE GO GO'S-Head Over Heels (L.R.S.)

WBWB-Bloomington
{John Heimann—P.D.)

oo STEVE PERRY~Oh Sherrie

oo SPANDAU BALLET-Communication

© SHALAMAR-Dancing In The Sheets

WCIL—Carbondale
{Tony Waitekus—P.D.)

®o KOOL AND THE GANG-Tonight

@o BERLIN-No More Words

© KAREN KAMON-Manhunt

B-96 WBBM-FM—-Chicago
{Buddy Scott-P.0.}
@0 JULIO IGLESIAS & WILLIE NELSOM-To All The
Girls F've Loved Before
oo SHALAMAR-Dancing In The Sheets
© BONNIE TYLER-Holding Out For A Hero
© DENIECE WILLIAMS—Let's Hear It For The Boy
© GENESIS-Jllegai Alien
© STEVE PERRY-Oh Sherrie

WGCI-FM—Chicago
{Gram Armstrong-P.0.}
© SHIRLEY BROWN-Leave The Bridge Standing
© TEENA MARIA-It's All In My Hands
© CULTURE CLUB-Miss Me Blind
© PATT) LABELLE-Love, Need and Want You
® THE CRUSADERS-New Moves
© THE BAR-KAYS-Freakshow On The Dance Floor
@ PIECES OF A OREAM-I's Time For Love

WLS-AM/FM—Chicago
{Steve Casey-P.D.)
© THE ALAN PARSONS PROJECT-Don't Answer Me
© KOOL AND THE GANG-Tonight
® RICK SPRINGFIELD-Love Somebody

Q102 WKRQ—Cincinnati
{Jim Fex-P.0.)

© BONNIE TYLER-Holding Out For A Hefo

© TONY CAREY-A Fine Fine Day

© TRACEY ULLMAN-They Don't Know

© CULTURE CLUB-Miss Me Blind

WGCL—Cleveland
{Bob Travis-P.0.)
oo STEVE PERRY-Oh Sherrie
o DAVID GILMOUR-Blue Light
© DEBARGE-Love Me in A Special Way
® REAL LIFE-Catch Me I'm Falfing
® THE GO GO'S-Head Over Heels

92X WXGT—Columbus

{Adam Coek-P.D.)
oo JORN COUGAR MELLENCAMP-The Authority Song
oo THE ALAN PARSONS PROJECT-Don't Answer Me
® REAL LIFE-Catch Me I'm Falling

WNCI-Columbus
{Tom Watsen-P.0.)
oo JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
oo BILLY JOEL-The Longest Time
© RICK SPRINGFIELD-Love Somebody

WCZY-Detroit
{Lee Douglas-P.0.)
© THE PRETENOERS-Show Me
© THE GO GO'S—HZad Over Heels
© IRENE CARA-Breakdance
© SHALAMAR-Dancing In The Sheets
® BILLY JOEL-The Longest Ti
© JULIO IGLESIAS & WILLIE IELSUN—TO All The Girls
I've Loved Before

WDRQ-Detroit

{Tony Gray-P.D.)
© EURYTHM!CS-Here Comes The Rain Again
© JEFF LAUBER-in The Heat Df The Night
® ('Bryan-Lovelite
© CHANGE-Change Of Heart
@ KIM FIELOS-Dear Michael

WHYT-Detroit
(Gary Berkowitz-P.0.)
oo SHALAMAR-Dancing In The Sheets
oo DENIECE WILLIAMS-Let's Hear It For The Boy
© THE PRETENDERS-Show Me
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before
® THE GO GO'S-Head Over Heels

WNAP-Indianapolis
[Larry Mago-P.D.]
© JOHN COUGAR MELLENCAMP-The Authority Song
© THE ROMANTICS-One In A Miltion
® THE PRETENDERS-Show Me

es Radio Action
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© THE GO GO'S-Head Over Heels
© TALK TALK-It's My Life

© TONY CAREY-A Fine fine Day
© BILLY JOEL-The Longest Time
© STEVE PERRY-Oh Sherrie

WZPL-Indianapolis

(Gary Hotfman-P.0.}
oe SHALAMAR-Dancing In The Sheets
oo TRACEY ULLMAN-They Don't Know
© RICK SPRINGFIELD~Love Somebody

WVIC-FM-Lansing

(Bill Martin-P.D.)
@e BILLY JOEL-The Longest Time
oo REAL LIFE-Catch Me I'm Falling
@ BILLY RANKIN-Baby Come Back
® {RENE CARA-Breakdance

WZEE-Madison
(Johnathan Little-P.D.)
© STEVE PERRY-Oh Sherrie
© JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before
o BON JOVi—Runaway
@ BILLY RANKIN-Baby Come Back
© NIGHT RANGER-Sisler Christian

WKTI-Milwaukee
(Dallas Cole-P.D.)
© SCORPIONS—Rock You Like A Hurricane
o STEVE PERRY-Oh Sherrie
© KOOL AND THE GANG-Tonight

WZUU-FM-Milwaukee
(Steve Schram-P.D.}
© JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before
® STEVE PERRY~Oh Sherrie
© SCORPIONS-Rock You Like A Hurricane

KZ93 WKZW-Peoria
{Mark Maloney-P.0.)
oo THE POINTER SISTERS-Automatic
oo IRENE CARA-Breakdance
© JOHN COUGAR MELLENCAMP-The Authority Song
® BILLY JOEL-The Longest Time

WRKR-FM—Racine
(Pat Martin-P.0.)
© IRENE CARA-Breakdance
© FRANKIE GOES TO HOLLYWOOD-Relax
© NORA-I'm Falling In Love
© COLOUR RAD!O-Shelia
© JOC JACKSON-You Can't Get What You

WZOK-Rockford
(Jeft Davis-P.0.)
e BILLY JOEL-The Longest Time
oo BONNIE TYLER-Hoiding Out For A Hero

WSPT-Stevens Point
{Jay Bouley-P.0.}
oo STEVE PERRY-Oh Sherrie
oo SHEENA EASTOMN-Devil In A Fast Car
© GENESIS—llegal Alien
© |RENE CARA-Breakdance
® JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before

Midwest Region
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STEVE PERRY-Oh Sherrie (Columbia)

TALK TALK-It's My Life (EMI-America)

NIGHT RANGER-Sister Christian (MCA)

BONNIE TYLER-Holding Dut For A Hero
(Columbia)

KFYR-Bismarck
(Sid Hardt-P.D.}
© NIGHT RANGER-Sister Christian
© TALK TALK-t's My Life
© THE PRETENDERS-Show Me
© MATTHEW WILDER-The Kid's American
© DOLLY PARTON-Downtown
© STEVE PERRY-Oh Sherrie
@ BERLIN-No More Words "

KFMZ—Columbia

(Jim Whtiams-P.0.)
. IlGHT RANGER-Sister Christian
© STEVE PERRY-Oh Sherrie

KIIK-Davenport
(Jim O'Hara-P.0.}
oo TALK TALK-It's My Life
oo (RENE CARA-Breakdance
© JOHN LENNON-I'm Steppin’ Out
® NIK KERSHAW-Wouldn't it Be Good
© SPANOAU BALLET-Communication

KMGK-Des Moines
(Al Brock-P.0.)
oo SERGI0 MENDES-Olympia
o STEVE PERRY-Oh Sherrie
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before
® SPANOAU BALLET-Communication
© SCORPIONS—Rock You Like A Hurricane
® SLADE-Run Runaway

WEBC-Duluth
{Dick Johnson-P.0.}
oo JOHN COUGAR MELLENCAMP-The Authority Song
®o THE ROMANTICS—One In A Million
o BEALIN-No More Words
© THE GO GO'S-Head Over Heels

KQWB-Fargo
{Craig Roberts-P.D.)
oo KOOL AND THE GANG-Tonight
oo BONNIE TYLER-Hoiding Out For A Hero
® BERLIN-No More Words
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© JOHN COUGAR MELLENCAMP-The Authority Song

KKXL-AM—Grand Forks
(Don Nordire—P.D.)

oo BERLIN-No More Words

oo |RENE CARA-Breakdance

© BONNIE TYLER-Holding Qut For A Hero

KRNA-lowa City
{Bart Geynshor-P.0.}
oo TALK TALK-t's My Lile
oo SLADE-Run Runaway
* IRENE CARA-Breakdance
© 8iLLY RANKIN-Baby Come Back
© STEVE PERRY-Oh Sherrie

Q104 (KBEQ)—Kansas City
{Pat McKay-P.0.)

© STEVE PERRY-Oh Shatrie

© SHALAMAR-Dancing In The Sheets

o JEFFREY O0SBORNE-We're Going Al The Way

® TALK TALK-t's My Life

KDWB-AM-Minneapolis
(Lerrin Paiagi-P.D.}

N-Radio Ga-Ga
oo BONNIE TYLER-Holding Out For A Hero

© DEBARGE-Love Me In A Special Way
® NIGHT RANGER-Sister Christian

KDWB-FM—Minneapolis
(Dave Hamitton—P.0.)
© NIGHT AANGER-Sister Christian

WLOL—Minneapolis
{Tac Hammer-P.0.)
oo BONNIE TYLER-Hoiding Out For A Hero
oo TRACEY ULLMAN-They Don't Know
@ BILLY JOEL-The Longest Time

KS103 KJYO—Oklahoma City
{Dan Wilsen—p.0.)

oo STEVE PERRY-Oh Sherrie

@o NIGHT RANGER-Sister Christian

© DENIECE WILLIAMS—Let's Hear It For The Boy

® TALK TALK-It's My Life

© VAN HALEN-1) Wait

KQKQ—Omaha

{Jerry Dean-P.0.)
@ BILLY JOEL-The Longest Time
© TONY CAREY-A Fine Fine Day
o STEVE PERRY-Oh Sherrie

KKLS-FM—Rapid City
{Randy Sherwyn—P.D.)

oo THE AOMANTICS—One In A Million

oo BONNIE TYLER-Holding Out For A Hero

© WEIRD AL YANKOVIC-Eat It

* IRENE CARA-Breakdance

KKRC-Sioux Falls
{Oan Kiley-p.0.}
@o BERLIN-No More Words
oo TRAGCEY ULLMAN-They Don't Know
© TONY CAREY-A Fine Fine Day
« BONNIE TYLER-Holding Out For A Hero

KHTR-St. Louis
{Beb Tarrett-p.0.)
oo BERLIN-No More Words
oo THE PRETENDERS-Show Me
® STEVE PERRY-Oh Sherrie
© BON JOVi-Runaway

V-100 KDVV-Topeka
(Tony Stewart-P.0.}
oo JULID IGLESIAS & WILLIE NELSON-To All The
Girts I've Loved Before
oo SCORPIONS—Rock You Like A Hurricane
© TALK TALK-It's My Life
* STEVE PERRY-Oh Sherrie
© DENIECE WILLIAMS—Let's Hear It For The Boy

KAYI|-Tuisa

{Phil Williams—P.D.}
®o BiLLY RANKIN-Baby Come Back
oo MR. MISTER-Hunters Of The Night
© TALK TALK-it's My Life
© STEVE PERRY-Oh Sherrie
© THE ROMANTICS-One in A Million

KRAV-Tulsa
(Rick Allan West-P.D,)
*e ROCKWELL-Somebody’s Watching Me

KFMW-Waterloo
{Kipper MaGee-P.0.|
® TALK TALK-It's My Life
® BILLY JOEL-The Longest Time
© IRENE CARA-Breakdance
« BONNIE TYLER-Hoiding Out For A Hero
© NIGHT RANGER-Sister Christian

KEYN-Wichita
(Ron Eric Taylor-P.D.)

oo THE PRETENDERS-Show Me
oo STEVE PERRY-Oh Sherrie

© REAL LIFE-Catch Me I'm Falfing
© TALK TALK-it's My Life

© MADONNA-Borderiine

Southwest Region
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STEVE PERRY-Oh Sherrie (Columbia)

DENIECE WILLIAMS-Let’s Hear It For The Boy
{Columbia)

IRENE CARA-Breakdance (Network/Geffen)

BERLIN-No More Words (Geffen)

WFMF-Baton Rouge
{Randy Rice-P.0.)
oo BILLY JOEL-The Longest Time

WQID-Biloxi
{Mickey Coulter-P.D.}
oo BONNIE TYLER-Holding Oul For A Hero
oo TALK TALK-t's My Life
© THE ROMANTICS-One In A Million
® NIK KERSHAW-Wouldn't It Be Good

WKXX—Birmingham
{Kevin McCarthy-P.0,)

o STEVE PERRY-Oh Sherrie

® LAID BACK-White Horse

KITE-Corpus Christi
(Ron Chase-P.D.)
®o [ AID BACK-White Horse
@0 BILLY JOEL-The Longest Time
© FRANKIE GOES TO HOLLYWOO0O-Relax

KAFM-Dallas

{John Shomby-P.D.)
®o TONY CAREY-A Fine Fine Day
*o BERLIN-No More Words
© SHALAMAR-Dancing In The Sheets
© NIGHT RANGER-Sister Christian

KAMZ-EI Paso

{Bob West-P.D.)
oo THE TEMPTATIONS-Sail Away
oo RICK SPRINGFIELD-Love Semebody
© JAMES INGRAM-There's No Easy Way
© THE CARS-You Might Think
© BERLIN-No More Words

KSET-FM-EI Paso
{Cat Simon-P.D.)
oo QUEEN-Radio Ga-Ga
@0 JULIO IGLESIAS & WILLIE NELSON-To All The
Girls {'ve Loved Before
* SPANDAU BALLET-Communication
© TALK TALK-it's My Lite
© FRANKIE GOES TO HOLLYWO0OD-Relax

KISR—Fort Smith
{Rick Hayes-P.D.}
oo TALK TALK-It's My Life
@ JOHN LENNON-I'm Steppin’ Out
® BILLY JOEL-The Longest Time
© NIK KERSHAW-Wouldn't It Be Good
* JEFFREY 0SBORNE-We're Going All The Way

KKYK-Little Rock

{Ron White-P.D.}
o RICK SPRINGFIELD-Love Somebody
oo THOMPSON TWINS—Hold Me Now

KBFM—McAllen/Brownsville
(Bob Mitcheli-P.0.)

oo SHALAMAR-Dancing In The Sheets

oo STEVE PERRY-Oh Sherrie

© IRENE CARA-Breakdance

© NIGHT RANGER-Sister Christian

© TALK TALK-it's My Life

FM100 WMC-FM—Memphis
(Robert John-P.D.)

© MANFRED MANN'S EARTH BAND-Runner

® THE CARS-You Might Think

© THE GO GO'S-Head Over Heels

® BILLY JOEL-The Longest Time

® TONY CAREY-A Fine Fine Day

© BERLIN-No More Words

Q101 WJDQ-FM-Meridian
(Tem Kelly-P.0,)

© SHANNON-Give Me Tonight

© JOHN LENNON-I'm Steppin’ Out

© STEVE PERRY-Oh Sherrie

© LAD BACK-White Horse

© THE TEMPTATIONS-Sail Away

© DAVID GILMOUR-BIue Light

® JEFFREY 0SBORNE-We're Going All The Way

WABB-FM-Mobile
{Lestie Fran-.0.}
@0 KOOL AND THE GANG-Tonight
© BONNIE TYLER-Holding Out For A Hero
® STEVE PERRY-Oh Sherrie
@ SCORPIONS-Rock You Like A Hurricane

WHHY-FM—Montgomery
(Mark St.John-P.D.)

ee STEVE PERRY-Oh Sherrie

oo SERGI0 MENDES-Olympia

KX104 WWKX—Nashville
{Michael St. Joha-P.D.}

oo STEVE PERRY-Oh Sherrie

oo LAID BACK-White Horse

© DENIECE WILLIAMS—Let's Hear It For The Boy

® SCORPIONS—Rock You Like A Hurricane

B-97 WEZB-FM—New Orleans
(Niek Bazoo—P.D.}

ee STEVE PERRY-Oh Sherrie

oo SERGI0 MENDES—Olympia

© THE TEMPTATIONS-Sail Away

* [RENE CARA-Breakdance

© DENIECE WILLIAMS-Let's Hear It For The Boy

WTIX—New Orleans
(Robert Mitchell-P.D.}
®0 TALK TALK-It's My Lite
oo STEVE PERRY-Oh Sherrie
© MANHATTAN TRANSFER-Mystery
® SERGI0 MENDES-Ofympia
© DOLLY PARTON-Downtown
© YARBBROUGH AND PEOPLES-Ocn't Waste Your Time

KITY-San Antonio
{Joe Nasty-P.0.)
oo HOWARD JONES-New SanF
oo STEPHEN BISHOP-Unfaithfully Yours (Our Love)
© SHANNON-Give Me Tonight
* SCORPIONS—Rock You Like A Hurricane
* |RENE CARA-Breakdance
® TALK TALK-It's My Life
® STEVE PERRY-Oh Sherrie

0104 WQEN—Gadsden
(Roger Gaither-P.D.}
oo BILLY RANKIN-Baby Come Back
oo DENIECE WILLIAMS-Let’s Hear It For The Boy
® STEVE PERRY-Oh Sherrie
® DOLLY PARTON-Downtown
® SLADE-Run Runaway

KILE-Galveston
{Scott Taylor-P.D.}
® STEVE PERRY-Oh Sherrie
© SHALAMAR-Dancing In The Sheets
© JOHN LENNON-I'm Steppin’ Out

93FM KKBQ-FM-Houston
{John Lander-P.0.}
oo IRENE CARA-Breakdance
oo DENIECE WILLIAMSLet's Hear It For The Boy
© TONY CAREY-A Fine Fine Day
® STEVE PERRY-Dh Sherne
© BON JOVI-Runaway

WTYX-Jackson

{Jim Chick-P.D.)
© JOHN LENNON-'m Steppin’ Out
© DOROTHY MOORE-Just Another Broken Heart
© JEFFREY 0SBORNE-We're Going All The Way
® BILLY JOEL-The Longest Time

KTFM-San Antonio

{Phi Thorman-P.D.}
oo BON JOVI-Runaway
oo JAMES INGRAM-There’s No Easy Way
© THE TEMPTATIONS-Sail Away
© SHEENA EASTON-Devif In A Fast Car
© CAMEO-She's Strange
® JOSIE COTTON-limmy Loves Maryann
© SERGI0 MENDES—Olympia

Pacific Southwest Region
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STEVE PERRY-Oh Sherrie (Columbia)

REAL LIFE-Catch Me I'm Falling (MCA/Curb)
MR. MISTER-Hunters Of The Night (RCA)
TALK TALK-It's My Life (EMI-America)

KKXX—Bakersfield
{Dave Kamper-P.D.}
oo STEVE PERRY-Oh Sherrie

les Radio Action.

Based on station playlists through Tuesday (3/27/84)

®e ROCK GODDESS-I Didn't Know 1 Loved You

KIMN-Denver

{Ooug Erickson-P.D.)
oo REAL LIFE-Catch Me I'm Failing
oo STEVE PERRY-Oh Sherrie
© MADONNA-Bordertine
© MR. MISTER-Hunters Of The Night
* GENESIS-lllegal Alien

KPKE-Denver
[Tim Fox-P.D.)
® STEVE PERRY-Oh Sherrie
@ CULTURE CLUB-Miss Me Blind
@ PAUL YOUNG-Come Back And Stay
© JOHN COUGAR MELLENCAMP-The Authonty Song

KLUC-Las Vegas
{Dave Anthony-P.D.)
oo REAL LIFE-Catch Me I'm Falling
oo STEVE PERRY-Oh Sherie
© SERGI0 MENDES-Otympia
@ SCORPIONS~Rock You Like A Hurricane
® SLADE-Run Runaway
© GENESIS-lliegal Alien

KIIS-FM-Los Angeles
{Gerry DeFrancesco—P.D.)
oo MISSING PERSONS—Give
oo STEVE PERRY-Oh Shesrie
o SCORPIONS-Rock You Like A Hurricane
© DENIECE WILLIAMSLet's Hear It For The Boy
® SLADE-Run Runaway

KKHR-tos Angeles
(Ed Scarboreugh-P.D.}
o STEVE PERRY-Oh Sherrie
o THE PRETENDERS-Show Me
© CAMEO-She’s Stvang:-
© DENIECE WILLIAMS-Let's Hear It For The Boy

KRTH-Los Angeles
(Bob Hamilton-P.D.}

© THE GO GO'S—Head Over Heels

© DWIGHT TWILLEY-Girls

KZZP-FM—Messer
{Charlie Quinn—P.D.)
®o STEVE PERRY-Oh Sherrie
oo {RENE CARA-Breakdance
© MATTHEW WILDER-The Kid's American
© BILLY JOEL-The Longest Time
® REAL LIFE-Catch Me I'm Falling
© THE ROMANTICS—Ore In A Million
« BON JOVI-Runaway

KOPA-FM—Phoenix
[Reggie Blackwell-P.D.)

@ STEVE PERRY-Oh Sherrie

@ |RENE CARA-Breakdance

© SHALAMAR-Dancing In The Sheets

© TRACEY ULLMAN-They Don’t Know

K96 KFMY—Provo
{Scott Gentry-P.0.}
© MATTHEW WILDER-The Kid's American
* IRENE CARA-Breakdance
© BERLIN-No More Words
© REAL LIFE-Catch Me I'm Falling

KDZA—-Pueblo
{Rip Avila-P.D.)
© JOHN COUGAR MELLENCAMP-The Authority Song
o {RENE CARA-Breakdance
® STEVE PERRY-Oh Sherrie
© SERGIO MENDES-Olympia
© SHALAMAR-Dancing In The Sheets

KS103 KSDO-FM—San Diego
(Mike Preston—P.D.)

® STEVE PERRY-Oh Sherrie

© TALK TALK-t's My Lite

© NIGHT RANGER-Sister Christian

® BILLY JOEL-The Longest Time

© REAL UFE-Catch Me I'm Falling

© THE ROMANTICS—One In A Million

KiST-Santa Barbara
(Dick Wiliams—P.D.)
@ JOHN LENNON-I'm Steppin’ Out
® SLADE-Run Runaway
© GENESIS-lllegal Alien
* JOSIE COTTON-Jimmy Loves Maryann
© SHANNON-Give Me Tonight
© SHAKING STEVENS-! Cry Just A Little Bit
® STEVE PERRY-Oh Sherrie

13-KHYT-Tucson
(Sherman Cohen—P.0.)
© REAL LIFE-Catch Me I'm Falling
® STEVE PERRY-Oh Sherrie
© JEFFREY 0SBORNE-We're Going All The Way
® SHEENA EASTON-Devil In A Fasi Car
© TONY CAREY-A Fine Fine Day
© JOHN LENNON-{'m Steppin’ Out

KRQQ-Tucson
{Guy Zapolean-P.D.)
oo JOHN LENNON-I'm Steppin’ Out
oo STEVE PERRY-Oh Sherrie
o FRANKIE GOES T0 HOLLYWOOD-Relax
© MR. MISTER-Hunters Of The Night

KTKT—Tucson
(Bobby Rivers—P.0.)
oo STEVE PERRY-Oh Sherrie
oo BERLIN-No More Words
© JOHN LENNON-I'm Steppin’ Out
© REAL LIFE-Catch Me I'm Falling
® SHALAMAR-Dancing In The Sheets
© MR. MISTER-Hunters Of The Night
© HUEY LEWIS AND THE NEWS-Heart of Rock'n’ Roll

Pacific Northwest Region
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STEVE PERRY-Oh Sherrie (Columbia)

SHALAMAR-Dancing In The Streets (Columbia)

BONNIE TYLER-Holding Out For A Hero
(Columbia)

THE ROMANTICS-One In A Million (Nemperor)

KYYA-Billings

{Jack Beli-P.0.)
oo BILLY JOEL-The Longest Time
oo BON JOVi-Runaway
© REAL LIFE-Catch Me I'm Falling
© TALK TALK-It's My Life

KBBK—Boise
(Tom Evans-P.D.)
®o DENIECE WILLIAMSLet's Hear It For The Boy
@o JOHN LENNON-I'm Steppin’ Out
© SPANDAU BALLET-Communication
© JOHN COUGAR MELLENCAMP-The Authority Song

KCDQ-Bozeman
{Chad Parrish-P.0.}
© KAREN KAMON-Manhunt
© NIK KERSHAW-Wouldn't It Be Good
© STEVE PERRY-Oh Sherrie
© SHANNON-Give Me Tonight
© SHEENA EASTOM-Devil In A Fast Car

KTRS—Casper
{Bill Cody-P.0.)
oo STEVE PERRY-Oh Sherrie
oo JOHN LENNON-I'm Steppin’ Qut
® GENESIS-Iliegal Alien
© NIGHT RANGER-Sister Christian
* IRENE CARA-Breakdance
« MAD ONNA-Borderline
© THE TEMPTATIONS-Sail Away
® SLADE-Run Runaway

XTRA-AM-San Diego
{Jim Richards-P.0.}

oo STEVE PERRY-Oh Sherrie

oo LAID BACK-White Horse

® TALK TALK-It's My Life

© REAL LIFE-Catch Me I'm Falling

© THE PRETENDERS-Show Me

© MADONNA-Borderfine

KSLY-AM-San Luis Obispo
{Joe Collins-P.D.} -

* MR. MISTER-Hunters Of The Night

© LAID BACK-White Horse

© JOHN LENNON-I'm Steppin’ Out

® STEVE PERRY-Oh Sherrie

© DEBARGE—Love Me In A Special Way

© SHANNON-Give Me Tonight

KMGX—Fresno
{John Berry-P.0.}
© THE PRETENDERS-Show Me
® BILLY JOEL-The Longest Time
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before
© SHALAMAR-Dancing In The Sheets
© CAMEO-She's Strange
® NIK KERSHAW-Wouldn't It Be Good
® STEVE PERRY-Oh Sherrie

KYNO-FM—Fresno
(John Lee Walker-P.D.)
oo MADONNA-Borderiine
oo |RENE CARA-Breakdance
© BONNIE TYLER-Holding Qut For A Hero
® KOOL AND THE GANG-Tonight

Playfist Top Add Ons @

KWSS—Gilroy
{Dave Van Stone-P.0.)
© MATTHEW WILDER-The Kid's American
© KOOL AND THE GANG-Tonight
© TALK TALK-It's My Life
® STEVE PERRY-Oh Sherie

KGHO-FM-Hoquaim
(Steve Larson-P.0.)
oo |RENE CARA-Breakdance
oo REAL LIFE-Catch Me I'm Falling
© SHALAMAR-Dancing In The Sheets
* STEVE PERRY-Oh Sherrie
® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Belore

KOZE-FM—Lewiston
(Jay McCall-P.D.)

oo STEVE PERRY-Oh Sherrie

oo REAL LIFE-Catch Me I'm Faliing

® TALK TALK-t's My Life

© SHALAMAR-Dancing In The Sheets

© SERGIO MENDE! ipia

KHOP-Modesto
(David Altyn Krakam-P.D.}
oo [RENE CARA-Breakdance
®o STEVE PERRY-Oh Sherrie
© TALK TALK-It's My Life
© NIGHT RANGER-Sister Christian

K0SO—Modesto
(Stan Maine-P.0.)
© STEVE PERRY-Oh Shercie
® TALK TALK-It's My Life
© ROGER DALTREY-Walking In My Sleep

KIDD—-Monterey
(John Morgan-P.D.)
oo TONY CAREY-A fine Fine Day
oo T.G. SHEPPARD WITH CLINT EASTWOOD-Make

My Day
© JEFFREY OSBORNE-We're Going All The Way
© BARRY MANILOW-You're Looking Hot Tonight

KMJK—Portland

{Jon Barry-P.D.)
oo STEVE PERRY-Oh Sherrie
oo JOKN LENNON-I'm Steppin’ Qut
© SHALAMAR-Dancing In The Sheets
® SERGIO MENDES-Olympia

KSFM-Sacramento
(Rick Gillette-P.0.)
© CAMEQ-She's Strange
© THE STYLE COUNCIL-My Ever Changing Moods
@ SHALAMAR-Dancing In The Sheets

KWOD-Sacramento
(Tom Chase-P.0.}
© THE PRETENDERS-Show Me
© BERLIN-No More Words
© THE ROMANTICS-One In A Million
© DENIECE WILLIAMS—Let's Hear It For The Boy
© BRYAN ADAMS-Heaven

CASCADE 105 (KSKD-FM)-

Salem
{Len E, Mitcheli-P.0.)
oo STEVE PERRY-Oh Sherrie
@ SHEENA EASTON-Devil In A Fast Car
* DOLLY PARTON-Downtown
® NIK KERSHAW-Wouldn't It Be Good
© SERGIO MENOE S-Olympia
* SANDY STEWART-The Saddest Victory

KITS-San Francisco
{Jef! Hunter-P.D.)
* BERLIN-No More Words
* MISSING PERSONS—Give
© THE CARS-You Might Think
® THE GO GO’S—Head Over Heels
© MATTHEW WILDER-The Kid's American
© THE ROMANTICS-One In A Million
© BONNIE TYLER-Holding Out For A Hero
© DAN FOGELBERG-The Language Of Love
© NIGHT RANGER-Sister Christian
o ROGER DALTREY-Walking In My Sieep

KUBE-Seattle
(Bod Case-P.D.)
®o BONNIE TYLER-Hoiding Out For A Hero
oo STEVE PERRY-Oh Sherrie
© JOHN COUGAR MELLENCAMP-The Authority Song
o THE PRETENOERS-Show Me
© DENIECE WILLIAMS-Let's Hear It For The Boy

KNBQ-Tacoma
{Sean Lynch—P.0.)
© KOOL AND THE GANG-Tonight
© BON JOVI-Runaway
© THE ROMANTICS-One In A Milion
* MADONNA-Borderiine

Your giff can make
a difference.
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YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Hooked On A Feeling, Blue Swede, EMI

. Bennie & The lJets, Elton John, MCA

. Sunshine On My Shoulder, John Denver,
RCA

. Seasons In The Sun, Terry Jacks, Bell

. The Lord’s Prayer, Sister Janet Mead,
A&M

. Come And Get Your Love, Redbone, Epic

. Dark Lady, Cher, MCA

. TSOP, M.F.S B., Philadelphia
International

. Mockingbird, Carly Simon & James Taylor,
Elektra

. Best Thing That Ever Happened To Me,
Gladys Knight & the Pips, Buddah
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POP SINGLES-20 Years Ago

. Can’t Buy Me Love, Beatles, Capitol

. Twist And Shout, Beatles, Tollie

. She Loves You, Beatles, Swan

. 1 Want To Hold Your Hand, Beatles,
Capitol

. Please Please Me, Beatles, Vee Jay

. Suspicion, Terry Stafford, Crusader

. Hello, Dolly!, Louts Armstrong, Kapp

. Shoop Shoop Song, Betly Everett, Vee
Jay

. My Heart Belongs To Only You, Bobby
Vinton, Epic

10. Glad All Over, Dave Clark Five, Epic
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TOP LPs-10 Years Ago

1. Greatest Hits, John Denver, RCA
2. Band On The Run, Paul McCartney &
Wings, Apple
. Court And Spark, Joni Mitchell, Asylum
. Tubular Bells, Mike Oidfield, Virgin
. The Way We Were, Barbra Streisand,
Columbia
. Love Is The Message, M.F.S.B.,
Philadelphia International
7. Goodbye Yellow Brick Road, Elton John,
MCA
8. Rhapsody In White, Love Uniimited
Orchestra, 20th Century
9. Hotcakes, Carly Simon, Elektra
10. The Sting/Soundtrack, MCA
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TOP LPs-20 Years Ago

1. Meet The Beatles, Capitol
2. Introducing The Beatles, Vee Jay
3. Honey {n The Horn, Al Hirt, RCA
4. Hello, Dolly!, Onginal Cast, RCA
5. Barbra Streisand/The Third Album,
Columbia
6. In The Wind, Peter, Paul & Mary, Warner
Bros.
7. Yesterday’s Love Songs—Today’s Blues,
Nancy Wilson, Capitol
8. There! ['ve Said It Again, Bobby Vinton,
Epic
9. Peter, Paul & Mary, Warner Bros.
10. Charade, Henri Mancini & His Orchestra,
RCA Victor

COUNTRY SINGLES-10 Years Ago

1 IE\ Very Special Love Song, Charlie Rich,
pic
2. Midnight, Me & The Blues, Mel Tillis,
MGM

3. Hang In There Girl, Freddie Hart, Capitol
4. I've Got A Thing About You Baby/Take
Good Care Of Her, Elvis Presiey, RCA
. Would You Lay With Me (In A Field Of
Stone), Tanya Tucker, Columbia

. Hello Love, Hank Snow, RCA

. There’s A Honky Tonk Angel, Conway
Twitty, MCA

. Il Try A Little Harder, Donna Fargo,
Dot

. (Jeannie Marie) You Were A Lady,
Tommy Overstreet, DOT

10. Twentieth Century Drifter, Marty
Robbins, MCA
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SOUL SINGLES-10 Years Ago

1. Best Thing That Ever Happened To Me,
Gladys Knight & the Pips, Buddah

. Lookin' For A Love, Bobby Womack,
United Artists

. Outside Woman, Bloodstone, London

. TSOP, M.F.S.B., Philadelphia
International

. Touch A Hand, Make A Friend, Stapie
Singers, Stax

. Homely Girl, Chi-Lites, Brunswick

. Honey Please, Can’t Ya See, Barry White,
20th Century

. Just Don’t Want To Be Lonely, Main
Ingredient, RCA

. It's Been A Long Time, New Birth, RCA

. The Payback, James Brown, Polydor
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® Continued from page 12

What's Charlie Van Dyke up to
these days? In addition to his KTAR
Phoenix airshift, Charlie has just
been signed as the voice of the CBS
FM Group. He'll be heard coast to
coast on the top-of-the-hour 1D’s as
well as various promotional an-
nouncements, giving the primarily
top 40 group a consistent identi-
ty ... And not to be slighted, CBS
AM in St. Louis, KMOX, also
played host to Van Dyke's talents
last week, when he spent a couple of
days filling in for Jack Carney. An-
other Carney fill-in, former KXOKer
Charlie Brown, now joins Steve Can-
non on the KMOX afternoon show.

Across town at KSHE, after-
nooner Al Hofer is upped to music
director, while former WBBM-FM
Chicago account exec Tracy Balbirer
is named director of sales research.
Coming on board as sales manager is
Susan Wolin, who previously served
in that capacity at KYKY.

* kK

In addition to KSHE, Emmis has
also gotton the FCC seal of approval
for KMGG Los Angeles, and now
that it’s official Sonny Melendres
gets the nod as morning host on the
AC outlet. He’s been in the market
more than a decade, coming in to
program KIIS (when it was on AM
only) before migrating to KMPC.

Also official is the sale of WSM-
AM-FM Nashville, which occurred
because of the takeover of the NLT
Corp. by American General, which
wished to divest itself of all non-in-
surance-related companies. Hence
Oklahoma-based Gaylord Broadcast-
ing bought the Opryland complex
and the two stations last fall.

* Kk Kk

New York’s got its first computer-
ized polling system, courtesy of
WABC. The talk station last week
asked New Yorkers whom they'd
elect if the primaries were held right
now. No word yet on the result, but
the verdict on the “Touch Vote™ sys-
tem is positive. Also on line with the
systen1 are ABC’s KGO San Francis-
co and KABC L.A_, as well as Bon-
neville’s KIRO Seattle and CBS’
KMOX, among others. If you’d like
to hear it in action, call Access Radio
at (305) 524-6904.

Across town at WNBC, Donna Fi-
ducia comes on board as *N Copter™
traffic reporter. The former Shadow
Traffic personality will be Roz
Frank’s afternoon counterpart, as
Frank continues on Don Imus’ morn-
ing show. Upped to manager of ad-
vertising and promotion at WNBC is
Janice Penino.

Looking for former WMAR-FM
Baltimore PD Gary Franklin? You
can find him back in New Orleans
doing independent promotion with
Mel Delatte, and you can hear him
locally on Channel 38, where he does
booth work . .. Moving up to DC as
production director of ABC's Q 107
(WRQX) is Z-104 Norfolk’s Dan
Alexander.

Turns out Roger Willoughby-
Ray’s appearance on Pittsburgh’s
KDKA was strictly cameo. He's one
of several dozen bodies PD Chris
Witting will traipse through the
Group W outlet in his continuing
search for a replacement for Roy
Fox, who leaves the 6 to 9 p.n. week-
day slot in a few months.

Across town at WHTX, O’Brien
& Garry have scored a weekly tv gig.
They're hosting WTAE-TV's music
video offering Friday nights at 11:30.

b S S ¢

Line of the week goes to Dayton’s
WIJAL Licensed to Eaton, the station
has applied for the new calls WGTZ
and plans on calling itself Z-93.
Kicking off the top 40 format is a
commercial-free period, but since
that phrase has become more than
trite, Z-93 is telling listeners that
they'll be playing **10,093 hits in a
row.” WING's John King will serve
as PD and morning man, followed by
Kim Faris, assistant PD John Rob-
ertson in afternoons, Ron Scott eve-
nings, Don Shannon nights and Dee
Campbell overnights.

Speaking of lines, if you haven’t
heard Jerry Galvin’s “Talkback”
program, it's a must. You'll find it
somewhere on public radio (which
we know absolutely nothing about).
WNOP Cincinnati broadcasts it on
Sunday nights, which is especially in-
teresting since WNOP is a daytimer.
Galvin is the self-professed King of
Scam, and we can’t say enough good
things about this strange program.
Dial around some Sunday evening,
you'll know it when you hear it, and
we promise it will be worth the effort.

Upped to music director at Long
Beach's Knack (KNAC) is Sylvia
Aimerito . . . Debuting an afternoon
sports program is KRLA Pasadena’s
Rich Marotta, who'll be heard in
short vignettes on Michele Ross’
show ... KEZR San Jose evening
jock Suzanne Reese adds music di-
rector to her duties.

If you're looking for WBBG
Cleveland’s Tom Armstrong, that's
exactly where you’ll find him, at least
through 1986. The 40-year Cleveland
radio vet has just signed a two-year
contract with the Robinson station
...Signing a three-year contract
with Katz's WDBO Orlando is

i 2
o

THE CLEAN TEAM—WMMS Cleveland air personalities Jeff Kinzach, left,

and Ed “Flash” Ferenc, right, accept last year’s Media Participation Award

for their help in the city’s “Cleanland Ohio” program. Making the presenta-
tion is Mayor George Voinovich.
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morning man Perry Moore, who has
been with the AM outlet for the past
14 years...Joining WKOX Fra-
mingham to do afternoons is local-
boy-made-good Scott Gibbons.

J. Michael Libbie, operations di-
rector and morning personality on
KKEZ Ft. Dodge, adds operations
director of KWMT there to his line-
up of duties. Speaking of lineups,
KWMT now sports Big John King in
mornings, followed by music director
Dale Eichor, afternoon jock John
France and Big Red, who handles 5
p-m. to signoff.

* ok Kk

Charles R. Slavik joins Jack
Roth’s KONO/KITY San Antonio
as general manager. He had been
GSM at Indy’s WNDE/
WFBQ ... PYX-106  Schenectady
music director Andy Turco adds mu-
sic director to her duties. .. Jack
Hicks is doing the 11-3 shift on
KDWB Minneapolis, but we had it
as late evenings, and as it turns out
the former afternoon jock is still see-
ing the light of day in middays. Do-
ing the late night trick is Hal Hoover.

Looking for a psychic? Lynn Glad-
hill has left WLW Cincinnati and is
looking for another haunt. You can
reach her at (513) 742-2286. Prior to
Cincy, she was at WAKY Louis-
ville ... Also looking is former
KZZP Phoenix morning anchor Nat-
alie Windsor. A veteran of the Chica-
g0 news scene, she can be reached at
(602) 833-4377.

Remember Hal Jon Norman? He
was on the air at KB in Buffalo as
well as KOMA before opting out for
a voiceover and acting career. Well,
he's back in the business as national
promotion director for L.A.-based
Top's Records.

According to the press release,
WLJE Valparaiso, Ind.’s Uncle Len
Ellis is retiring because “it's getting
harder to get to the radio station.”
Consequently, he's looking for his
own replacement at the country out-
let, so if small market mornings is
your thing, drop him a tape at 2755
Sager Road, Valparaiso, Ind. 46383.

* kK

“SHR"—that’s what Kiss FM
(WK XZ Philadelphia) is calling it.
Regardless of the name, the station
has put together a nice mailer depict-
ing its 46% increase in adults 35-
49 ... According to a local Chicago
paper, Steve Dahl and Gary Meier
saved a life unknowingly a few weeks
back. Seems just as one female listen-
er was about to swallow four bottles
of sleeping pills, she turned on Steve
and Gary, and hearing their frustra-
tions decided things weren't so bad.
(What we have to wonder is why, in
the grave act of doing oneself in,
would anyone decide to catch one
last break on WLS?)

We're also wondering about the
Secretary of Agriculture, John Block,
who made his country music debut
on Jim London’s morning show on
WMZQ. After discussing an Agricul-
ture Day proclamation, he broke into
his own rendition of **Crazy Arms.”
“Cryin” My Heart Out Over You”
and “Blue Eyes Cryin’ In The Rain,”
with his own guitar accompaniment.
Well, if the president can act . . .

Acting as chairman of the 1985
managing sales conference for the
RAB is Outlet's Dick Rakovan. ..
Schulke signs Juneau's KINY
... Changes at Key West's FM 107
(WIIS) have Bob Herrion leaving af-
ter less than a month to assist
WKWF’s general manager at the
AM Al Ham outlet. Back on FM
107, Stuart Shaw is upped to PD as
the station opts for a top 40 sound
courtesy of Peters Productions. News
director CIiff Hall Jr. handles the

morning slot, while former BBC re-
porter Judith Lungen does afternoon
news. Weekender Johana, mean-
while, gets the nod for evenings.

The latest word from WINX
Rockville, Md. is that “‘the station of
the stars” is changing to ‘“‘upbeat
adult contemporary” this Monday
(2)...James Villarreal moves from
weekends to middays at McAllen/
Brownsville's KELT, replacing Bet-
sy Britton, who goes to Austin’s
KVET. .. In case you missed the
news, KJLS Hays, Kan. switched
from country to AC. According to
music  director Kurt Brecheisen,
Hays is the home of the gas station
midway between Kansas City and
Denver on 1-70.

Signing on as news director at
WILB Detroit is WTVS-TV reporter
Bruce Brown, while former Nashville
tv reporter Earline Zealy comes on
board as an anchor . .. Planning on
flying Delta? Check out the country
music channel. KXOL Ft. Worth’s
Mac Curtis is back to hosting that
service for John Doremus.

ROCK’'N'ROLL PAROLE—Former
WMMR Philadelphia air personality
Steve Sutton, right, returns to the
air on the city’'s WYSP after 90
days of silence per his old con-
tract. Sheriff Ralph Passion
gagged the DJ and escorted him to
a local burger joint, where Sutton
made his on-air debut for WYSP.
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Rock Albums

ARTIST—Title, Label

SOUNDTRACK-Against All Odds,
Atlantic

WEEKS
AT =1
1

47

5
40 | 3
|

Survey fot Week Ending 4/7/84

Top Tracks

ARTIST—Title, Labe!

WEEKS

PHIL COLLINS-Against All Odds, AT sl
Atlantic 1

] THOMAS DOLBY-Hyperactive, Capitol
1 MR. MISTER-Hunters Of The Night, RCA

Radio

~ Pro-Motions

Station: KMEL San Francisco
(AOR)

Contact: Rick Lee, GM

Concept: “*Where’s the beef?™
Execution: The Wendy's hamburger
chain’s commercials featuring an old
woman shouting “Where's the beef?”

have captured the imagination of

program dircctors across the coun-
trv. In San Francisco. KMEL 1s ask-

away thinking 1t was the station’s
event.
* K K

Station: WDMT Cleveland (urban)
Contact: Steve Merrill

Concept: Concert promotion
Exccution: Often urban stations
alienate the older segment of the in-
ner city and black population with

SKI RACE

2 | 3 THE CARS-Heartbeat City, Elektra 2 5 5 | THE CARS-You Might Think, Elektia | ing listeners to write the station in 25 :gfnilll[rre&;f’g::ﬁn';d;if:ofr(;gl;:f
3|1 |13 VAN HALEN-1984, Warner Bros. 329 DWIGHT TWILLEY-Girls, EMI-America words or less cxpvluining why KMEL WDMT is sponsoring a series 01'-
4 4 |23 YES-90125, Atco 4 1 5 TONY CAREY-A Fine Fine Day, MCA h_:ls the beef. _Clalmmg to be the sta- events that fit well within its posi-
5 | 6 | 17 | THE PRETENDERS-Learning to Crawl, Sire 5 6 | 9 | BONJOVI-Runaway, Mercury ton that delivers the becf KMEL  igning plans while appealing to a
6 ‘ 7|6 SCORPIONS—Love At First Sting, Mercury 6 3 ‘ 3 THE ALAN PARSONS PROJECT—Prime Time, ‘ will award the grand prize entry: wide range of folks. Sponsored con-
7 112| 6 TONY CAREY-Some Tough City, MCA Arista 1.000 pounds of it—live on the hoof. certs this month include Melba
8 | 8 |10 DWIGHT TWILLEY—Jungle, EMI/America 714 |6 ‘ ROGER DALTREY-Walking In My Sleep, * ok x Moore: Sam & Dave, the Shirelles
l 9 |10 4 THE ALAN PARSONS. PROJECT—-Ammonia Atlantic Station: KTLE Tooele, Utah (AOR) and Little Anthony; and Al Jarreau.
| | Avenue, Arista 8 8 ’ 9 YES—Leave It, Atco Contact: Fred Duran, PD The Beasley outlet’s continuing
110 | 14 DAVID GILMOQUR-About Face, Columbia 9 |11 3 NIGHT RANGER,—Sister Christian, MCA Concept: Motley Pizzas “Free Album Friday ™ tends to skew
1113129 HUEY LEWIS AND THE NEWS-Sports, 10 STEVE PERRY_Oh. Sherrie, Columbia Execution: In a tie-in with three area younger. with this week’s giveaway
Chiysalis 1 51| o Ay e Lady Smies, 21| | Merchants and  WEA - Records,  being “Grandmaster Flash's Greates!
12 | 5 ‘ 10 SOUNDTRACK-Footloose, Columbia | ‘ Records (Polydor) ' KT,LE offered Ii]b:lgllicrs a clsmnccdlo Mec[s?ugccsl.u 1:9}]:Ih€ fsalz)nlévor:;:yertafl‘nz; .
| i . “spice up your Friday at i ment meludes € n 1p o
| 1? ’ o Mle':lsﬁgw MANNSomenfere I Ak l 12114 ) 8 Uils LIRSl Vi, i lli‘i‘hl \villhyxhe righ;iytb(())ij anjrﬂ:}e/ Cleveland Cavaliers Sasketballpgame_
] 14 | 20| 7 THOMPSON TWINS-nto The Gap, Arista ‘ 13 |12 110 M;ﬁl;lsﬁgED MANN'S EARTH BAND—Runner, right musicjl‘ I!n a promotion for a Aﬁer{}lhc tCzn;s play the In[d}ianaC]Pac.
_ ] ) new pizza delivery service, anyone €rs, € station presents the eve-
| 1(55 \ 13 | fg ::)GNHIOFV:?;E:JOM\:ﬁnlf:rtCLlj\/Ir;dne,s, MCA 14 : 16 | 7 DQI:OﬁQngIIEBERG—The Language Of Love, Full who phoned in and ordered a Iyargc land Breakers. local group Spell-
17 | 24 | 25 | JOHN COUGAR MELLENCAMP—Uh-Huh 15| 13 T ST s Selneloedtr GO pizza 1o he delivered 1o his home bound and Mary Wilson & the
! Riva/Mercury | 16 15| 3 | HAGAR/SCHON/AARONSON 'SHRIEy\}E Top Of \\i‘m,l:d réceweL:Pei lfﬂnw Sk " ;hc [s:?;:ng]:; Iencmdcdln heniherprice
. / / / - viotiey rue delivered piping hot ame.
18 | 15 | 11 CgrRoI?TINE McVIE-Christine McVie, Warner | The Rock, Geffen by one of the K I’LEjocks.IA[ddiEtion- o
19 | 11| 9 | DAN FOGELBERG-Windows and Walls, Ful 7] 8 STALALISE Mo 77 (0 TN6S, A ally. listencrs who signed up at the  Station: WAXY Ft. Lauderdale
Moon/Epic 18 | 20 ‘ 10 VAN HALEN-1'll Wait, Warner Bros. przza parlor. a local record outlet or (AC)
|20 28] 3 SLADEKeep Your Hands Off My Power 19 18 | 6 \ SCORPIONS—Rock You Like A Hurricane, av area clothing store became cligible Contact: Rick Shaw, PD
Supply, CBS Associated Harvest for the grand prize. "The Motley Concept: Client tie-ins
| 21 25| 2 | HAGAR/SCHON/AARONSON/SHRIEVE- 20 | 19 | 10 | SOUNDTRACK-Footloose, Columbia Crue Prize Package.” which included  pyecytion: While many program-
o | | Through The Fire, Geffen 21 21| 5 THOMPSON TWINS—Hold Me Now, Arista a Motley Crue headband. a pair of  er shun the idea of client tie-ins
E= | 22 16| 8 QUEEN-The Works. Capitol 20 27 ! 3 STEVIE NICKS—Violet And Blue, Atlantic Motley Crue gloves. the group’s lat- (and when the prize is 100 cans of
Q123 |23 | 4 | SOUNDTRACK-Hard To Hold, RCA | o3| 25| 4 | HUEY LEWIS AND THE NEWS-Heart Of Rock “C“ *‘"/’(‘)‘”71 gl‘d o tickets (o the  Spam. we can't disagree). WAXY
— | 24 | gIEEMP  STEVE PERRY-Street Talk, Columbia & Roll, Chrysalis l'Ilt::‘CiIZ\[)Thzb:):z)rr:&()tkiglultgi:;nl‘l: csgsli has used the concept 1o everyone's
m |25 33| 7 BILLY RANKIN-Growin' Up Too Fast. A&M |24 | 26 ‘ ”l\illi AALAI\:aPARSONS PROJECT-Don't Answer | li]‘c ctuti;);] N c‘cnl. and graphically tl:r\d:::[i,go: /;ecrhgl(:I,Ti%,'e}llgzd\vl:rlzlsl:rz
< | 26 | 32 | 29 | THE ROMANTICS-In Heat, Nemperor w ns I - N ST . sl PSSR, ER
g (155 TR Bt (0 £ i, Bl 5 | 2l 12 VAN HALEN—Panama. Warner Bros. proved its influence 1o three clients. ‘anq PFOHIO(!OIIS. WAXY is constant-
— 28|19 8 | ROGER DALTRY-Parting Should Be Painiess, | 26 | 22 | 3 ‘ BILLY RANKIN-Baby Come Back, A&M xoxox y ‘/;“l‘i"e'(;’cs v"lg;‘?‘!;\,"“’P‘?“""I"‘(“[i“' .
™ Atlantic 27 17 | 3 | JOHN COUGAR MELLENCAMP-The Authority Station: KY'W Philadelphia (news) Di'ckkom{: seriél‘wiﬂ'c'?{‘iug soeszc-
= | 29 | 22| 22 | 38 SPECIAL-Tour De Force, A&M Song, Riva/Mercury . , ; N R b
o ‘ i Contact: Pamela Rodi cessful on Miami's WQAM in 1966)
%130 21 9 APRIL WINE-Anrimal Grace, Capitol 28 |36 | 2 ‘ THE CARS-Magic, Elektra Concept: News-oriented promotions in the form of a costumed individual
31|34 9 HOWARD JONES—Humans Lib, Elektra 29 | 30 MISSING PERSONS—Give, Capitol Execution: When vou're an all-news “dressed up like a big chicken,” a
32|37 |3 THE GO-GO'S-Talk Show, I.R.S. 30 35| 3 | SLADE-Run, Runaway, CBS Associated outlet it's rather hard to say. "Be the  ¢lassv-looking remote vehicle, and J
33|26 | 25 GENESIS-Genesis, Atlantic 31 m‘ DAN FOGELBERG—Gone Too Far, Columbia 15th caller to rip me oft . .." CO'}*L" outgoing jocks, WAXY in one week-
| 34131 11 EURYTHMICS-Touch, RCA 32 | 28 | 4 | WANG CHUNG-Dance Hall Days, Geffen :I:t:‘(‘))n Il*}']'(:“‘l?:'(g;ﬁqlh;l‘]b\;i(;r';;:'vlieclz end ulone:l atti;lded the gl_rland Oper(;— i
JUDAS PRIEST- of Faith , d 44 i 3 mg ot Pulte Homes in Hollywood,
l 35|29 12 C0|!l\l§ﬂb|a Defenders Of The g 33 ’ 49 | 2 Jg%’{/‘ACKSON—You Can't Get What You Want, campaign. .The, lrigk Is serving the celgcbraled St. Patrick’s day at Houli-
36 BERLIN-Love Life, Geffen 34 23 |10 | THE PRETENDERS-Time, The Avenger, Sire uelly 1@ lls Lep 009 Blimes ey, e ariegepls of il
37 | 45| 4 | MISSING PERSONS-Rhyme And Reason. 35 |55 3 | BERLIN-No More Words, Geffen LUCTESICC I o Fun Day in Plantation. did a guest
Capitol One topic that worked well for shot at Treehouse Condominiums
| 38|36 8 | JOHN BUTCHER AXIS-Stare Al The Sun, Y3 || 8 e & ‘ CLE1P WIEEUp 1 (s, e KYW was the offer of CPR traiming.  and stopped by Bonaire at Wood-
| Polydor 37 |44 | 2 | DAVID GILMOUR-Murder, Columbia Touted on the air as Great Save 1984, mont. The schedule spread the jocks i
| 39 | JOE JACKSON—Body And Soul, A&M /38131 3 CHRISTINE McVIE-One in A Million, Warner a day was set aside at the Philly Civic across the two-county area. \
40 | 30| 8 DARYL HALL AND JOHN OATES-Rock 'N’ ‘ Bros. Center for two training sessions. The While on-air clutter has been a
| ‘ Soul, Part | RCA 39 34| 3 THE ROMANTICS—One In A Million, Nemperor week prior to the event. KYW did a problem with a large schedule such
|41 41 6 | THE ALARM-Declaration, IRS 40| 45 12| EURYTHMICS-Here Comes The Rain Agar, weekSlongiseniesionjcardiopulmonany S asithis BWATY Sl obiswillc fdeniit
42 - ICICLE WORKS-Icicie Works, Arista RCA resuscitation training  and  ran a endured the same schedule several
] 43 38 11| SOUNDTRACK-A Night In Heaven, A&M 41 37|10 CERISTINE McVIE-Got A Hold On Me, Warner ‘ hca‘y3 88(’)"‘0 SClhed“‘e““":;Ch netted .vcarfs buchi] prtzjduce};i a p}:cgno t}iun
ros. over 3, people n attendance. ran from Thursday through Saturday
| a4 ‘ 3|8 G?&O?YE&,?ARRING_N'E’W'S" 21 Records 42 | 29 | 8 APRIL WINE=This Could Be The Right One, These events can often be co-spon- informing  listeners  where  the
" 45 50 2 MODERN ENGLISH—Richochet Days, Sire Capitol sored (in Ihis case \\_/ilh I’rojgcl ‘V\:AKonc'ks would bg that week. If
| 46 ‘ 43 17 CYND] LAUPER_She's So Unusual, Portrait 43 | 48 | 2 ‘ THE CARS—Hello Again, Elektra ll;lcu(;’t‘hcz;l,' \\x(;hb llheh mujobrr|jl;111rlf.|1‘g it's done right, a|-§[iith[]_ c'andse'e‘rjn
0 Tiowss e o G| 4410 4 DD G- o e demes | U P P s T R S
:g | m42 =y Fs,gﬂ;;?r:JANcGK—NUO PTar:leé Cotlurgmi \’ 9 | &8 | oL 3¢ KIS
—Up The Creek, Pasha R 2 9 {
| 50| 49| 2 | MI-SEX-Where Do They Go, Epic 46 THE ALARM-68 Guns, | RS. l - %Piaff :

'I'o Adds 48 % CHRISTINE McVIE-Love Will Show Us How, |
p . Atlantic
' - i
| 1 STEVE PERRY-Oh, Sherrie, Columbia (45) 49 @ UL (Il (v V1B o itk | =
2 PAT TRAVERS—Killer, Polydor (12 Inch) 50 54| 2 ‘ HOWARD JONES-What (s Love, Elektra LK1 CLUBH ‘
3 DIRE STRAITS-Live, Warner Bros. 51 \I 41 | 7 | QUEEN-Radio Ga-Ga. Capitol 9T e ;
52 | 33| 7 | SLADE-My, Oh My, RCA ‘
= Off My P Supply, CBS \ :
BE SLADE Heg Voustands BV ERNERSBEY 53 ‘ 24| 5 JON BUTCHER AXIS-Don't Say Goodnight, L\
‘ ‘ Polydor -
| 5  KING CRIMSON-Three Of A Perfect Pair, Warner Bros. 54 | 47 | 3 ‘ MODERN ENGLISH—Hands Across The Sea, ‘ - 3
Sire !
6 JOE JACKSON—Body And Soul, A&M
J _ 55 50 ' 3 | GENESIS-Home By The Sea, Atlantic .
7+ HOWARD JONES-Humans Lib, Elekira 56 ] GREAT WHITE=Stick It, EMI-America -~ _ . =
8 THE STYLE COUNCIL—Introducing The Style Council, 57 QUEEN-The Hammer To Fall, Capitol : i X ! i
Polydor 58 | 60 | 17 38 SPECIAL-Back Where You Belong, A&M GOOD SPORTS—KF! Los Angeles and KITS San Francisco staff eat it on
‘ 9 BULLET-No Mercy, Arista 59 | 57 ‘ 5 | PAUL YOUNG—Come Back And Stay, Columbia .the slopes for Yoplait Yogur_t’s Sk|AClub Race at thg Heavenly Valiey rego.rt
' 60 | 46| 3 THE GO GO'S—Head Over Heels, | RS in Lake Tahoe: The two stations aired the promotion and came out to join
l 10 INXS—Original Sin, Atlantic (12 Inch) I l | N the race. Shown from left are Gary Phillips of Yoplait U.S.A., KITS promo-
17 —— - ‘ - — tion director Kim Kelly, listener Larry Geiser, former KITS PD and air per-
A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations. _J sonality Jeff Hunter, and Don Jankiow, president of Janklow Ingels Pro-
\

ductions Inc., developers-of the promotion.
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Retailing

Fogelman Address Focuses On

Sales Potential Of Music Video

By FRED GOODMAN

HOLLYWOOD, Fla.—Record re-
tailers need to establish themselves as
music video outlets, and existing re-
cord distribution systems should de-
liver the product, according to outgo-
ing NARM president Lou Fogelman
of California-based Show Industries.

“This unique medium is doing
more that just 1mpactmg audio

l."-::

mn.'{r::

0
i}

sales,” Fogelman said in his presi-
dent’s address during the conven-
tion’s opening business session on
Saturday (24). “It is coming into be-
ing in its own right as a new configu-
ration with tremendous growth
potential.”

Emphasizing both the effect of mu-
sic videos on record sales and the
projected growth of the home video
market, Fogelman said retailers

,; " Video Executives Urge

‘Record Store Involvement

HOLLYWOOD, Fla.—The
NARM convention’s message that
music video should be sold by re-
cord/tape stores—introduced during
the meet’s opening session by outgo-
ing president Lou Fogelman—re-
ceived enthusiastic support from
manufacturers in presentations by
John O’Donnell of Sony Video Soft-
ware and Thomas Kuhn of RCA
Video Productions.

“Music video belongs in music
stores,” saild Kuhn, president of
RCA Video Productions Inc. “It’s
very frustrating to see it buried be-
hind films.”

Both Kuhn and O’Donnell relied
heavily on the recent Eberstadt re-
port on the prerecorded home enter-
tainment industry. That report con-
cluded, among other things, that
music is likely to be the fastest grow-
ing video category over the next five
years and will favor sales over
rentals.

In a presentation dubbed ‘“‘The
Value Of A Music Video Depart-
ment: Maximizing A New Poten-
tial,” O’Donnell,, manager of Sony
Video Software Operations, said that
repeatability, impulsive viewing and
price point would all combine to
make video music more saleable than
movies. But retailers will need to

make a real floor and display com-
mitment to the product, he added.

“There is a need for separate mer-
chandising and display of music vid-
eo,” said O’Donnell, who lauded dis-
plays and sections in New York's
King Karol and Tower stores.

Cross-merchandising between vid-
eo and other configurations was also
encouraged. A television commercial
plugging both the Sony Video 45 and
Passport album by Utopia was
screened as an example of merchan-
dising towards the product fit.

Kuhn also emphasized cross-mer-
chandising, suggesting in-store stick-
ering as a means to move the con-
sumer from one section to another.
Cross-promotions with cable outlets
and clubs showing music videos were
also proposed, with Kuhn adding
that RCA will be promoting a Eu-

rythmics concert on Showtime via .

special picture disks and other record
merchandising devices.

More ambitious music videos for
the home market were forecast by
Kuhn, who added that the Kinks
and RCA Video Productions are
currently working on a feature-
length music video with a storyline.
Based on the group’s next album,

the video will not feature the band .

except for a cameo appearance by
Ray Davies. FRED GOODMAN

BUTTONS
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FULL COLOR
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fornia Poslers
1 Elvas Avenue
Sacramento, California 95819

could place themselves.in a position
“to take full advantage of an explod-
ing opportunity.”

But to fully reap the rewards of the
new technology, he said, they must
do more than sell records and
cassettes.

“The video technology has pre-
sented today’s artist with a medium
through which his creativity almost
has no boundaries,” Fogelman said.
*“His message is no longer limited to
sound. America can now sit back and
enjoy music in a way it never could.

“In 1983, approximately 10% of
U.S. tv households owned a video-
cassette recorder. By 1988 it is con-
servatively projected that almost
40% of all households will have a
VCR.

“When was the last time we had
such an opportunity to satisfy such a
growing demand for product? Who is
the customer for these new video
products? Where will this customer
come to buy these products? He is
our current customer, and he will
come to our stores if we are ready to
satisfy all of his needs, be it records,
cassettes, Compact Discs or video.”

While stressing that record retail-
ers are the natural conduit for music
video sales, Fogelman cautioned that
video manufacturers will have to be
convinced.

“There are important mutual is-
sues we need to deal with if we are to
succeed,” he said. “It is essential that
the studios and the manufacturers
view us in this new light as broad-
based software entertainment mer-
chandisers and continue to satisfy

our expanding product needs
through existing distribution
networks.

“Why put our energies into learn-
ing how to work within a new distri-
bution network when the one we cur-
rently have works so well? It’s
important to protect the integrity of
our current distribution channels so
that we all can maximize our poten-
tial and gain our fair share of this ex-
ploding market.”

The connection between music
video and the retailing community
was further served by the presenta-
tion of this year’'s NARM’s Presi-
dent’s Award to MTV. Accepting the
award, Bob Pittman, executive vice
president and chief operating officer
of Warner-Amex Satellite Entertain-
ment Co., used the moment to intro-
duce new research commissioned by
his firm that portrays MTYV as having
a greater impact on record buying
than any competing cable service.

According to Pittman, four out of
every 10 viewers surveyed said that
MTYV is very important in determin-
ing the recordings they purchase. In
addition, eight of 10 said MTV
played a greater role than HBO or
TBS in determining the music they
buy.

Aside from music video, Fogelman
reviewed NARM activities over the
past year, including the Los Angeles
“Gift Of Music” campaign.

“The Los Angeles test proved con-
clusively that an industry campaign
did dramatically affect sales,” said
Fogelman. “Five million dollars in
incremental sales were generated by
this campaign.”

Fogelman urged retailers to con-
tinue lobbying manufacturers for
support of the program. “You as in-
dividual companies have to come for-
ward and tell the manufacturers of
your support so that ‘Gift Of Music’
can be national by this fourth
quarter.”
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participate in all board meetings.

North Canton, Ohio.

= DISTRIB ADVISOR s

: Emerson Named To Board

In an innovation reflecting more balance and shifting patterns in
wholesaling, NARM has appointed Texas distributor principal Billy Em-
erson to its new board in an advisory capacity. Emerson is already spear-
heading NARM’s independent distribution advisory group and will now

One-stop and rackjobbing representation on the nine-member board
remains adequately balanced, the trade group decided, though a subtle
shift is seen. David Lieberman, founder of Lieberman Enterprises, Min-
neapolis, will now fill out the unexpired term of Detroit distributor Cal-
vin Simpson, who recently resigned. Also, director Harold Okinow, Lie-
berman president, retires from the board. Newly elected a director is Jim
Greenwood, head of the Los Angeles Licorice Pizza chain.

The current slate of officers is: Noel Gimbel, president, Sound/Video
Unlimited, Niles, I1.; Jack Eugster, vice president, head of the Musicland
Group in Minneapolis; Russ Solomon, secretary, Tower Records/Tower
Video, Sacramento; and Roy Imber, treasurer, Elroy Enterprises, Port
Washington, N.Y. Other board members are: Lou Fogelman, Show In-
dustries, Los Angeles, immediate past president; Leonard Silver, Trans-
continent Record Sales, Buffalo; and Paul David, Camelot Enterprises,

Three members of NARM’s board will additionally serve on the board
of VSDA in what Mickey Granberg, newly-named executive vice presi-
dent, says is an “interlocking” of the two groups’ management. NARM
and VSDA are staffed administratively out of Cherry Hill, N.J.

jx

Impact Of VSDA Growing;
Partnership Role Is Seen

HOLLYWOOD, Fla.—In subtle
ways, NARM’s once *‘adopted” sub-
sidiary group, the Video Software
Dealers Assn. (VSDA), gained un-
precedented impact here during the
run of NARM’s convention. For one
thing, VSDA has been elevated to
more of a partnership.

Even VSDA'’s own convention, set
for Las Vegas’ MGM Grand Aug.
26-29, made news. VSDA board
members are now predicting as many
as 2,000 delegates, double the atten-
dance of last year's event at the Fair-
mont in San Francisco. *“We had one-
half the MGM ballroom, and now
we've taken the rest,”” said Jack
Messer, a Cincinnati VSDA director
appearing on a NARM panel geared
to encouraging record/tape stores to
jump into video more vigorously.

Messer is not a member of NARM.

Messer's role epitomizes the video
group’s distinct association with
NARM. Leading NARM board
members such as Lou Fogelman of
Show Industries, and Russ Solomon
of Tower, for example, vocally prom-
ised increasing support of VSDA's
video rental bill battle on Capitol
Hill. At the same time, a dominant
theme here emerged: Music video is
more appropriately indicated for re-
cord/tape stores already increasingly
involved in video movie product.

Quietly resolved prior to NARM
was the move to a full VSDA board
comprised of three NARM board
members, with VSDA'’s representa-
tion to drop from 15 to 12.

EARL PAIGE
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68 Guns” by the Alarm was plen-
ty of ammunition for London Wave-
length to promote the Welsh group
on its March 25 edition of “The BBC
Rock Hour”—almost. The syndica-
tor, which claims 200 client stations
for the show, offered its top 50 out-
lets a Casio alarm clock giveaway to
promote the group’s live concert
(taped Feb. 14 in London). Thirty
bit, according to publicity director
Joe Trelin; the rest had a pretty good
excuse.

Some stations, such as WAPP
New York, WMMS Cleveland and
WWDC Washington, loved the con-
cept as a morning show feature, he
explains, noting that Casio delivered
$4,000 worth of clocks—or 250, re-
tailing for $16 each—in exchange for
one-time 30-second bartered spots on
both “Rock Over London” and “The
Rock Hour.” Other outlets, however,
including WXRT Chicago and
WRIF Detroit, passed on the action
because they were already swamped
with giveaways, according to Trelin.
But our favorite excuse, of courser,
was the fact that some programmers
simply don’t like the group enough to
add them, which really isn’t an ex-
cuse at all. It’s just plain dumb.

* K X

Sometimes the truth hurts, ac-
knowledges Gary Krantz, director of
affiliate relations for M.J.I. Broad-
casting, syndicators of the “Metal-
shop” and rock and country “Quiz”
shows. Other times it’s the fastest
way to better a product.

Using that premise, Krantz recent-
ly surveyed 100 AOR programmers
in the nation’s top 200 markets to
identify the strengths and weaknesses
of networks and syndicators in the
realm of “programming, punctuality,
affidavit systems and affiliate rela-
tions contacts.”

Krantz, noting a 75% response
from the PDs polled, says he realizes
that ‘““all the ads in the world won’t
do a thing unless our primary audi-
ence—our clients—are satisfied.”
Accordingly, he found, for instance,
that although the firm didn’t “rate as
high” as he thought it would, M.J.I.’s
orientation as ‘“a specialty program-

er” has enabled the company to
“‘carve a niche” in a field where “du-
plication” runs rampant.

“I’d say that was the primary com-
plaint,” Krantz states. “We asked,

Featured Programming

‘What’s your biggest beef with most
suppliers?,” and were told that it’s du-
plication, coupled with a lack of con-
sistent quality. ‘Why,’ some pro-
grammers wanted to know, ‘does the
demo sound unbelievable and then,
two months later, the show sounds
like s---?"” A similar questionnaire for
country programmers is planned for
May.

* * X

The overseas operator had a funny
nasal sound, but that didn’t stop
Charlie Robinson from making his
pitch: He was offering his services as
a European corespondent to net-
works and syndicators in the U.S.
“The networks have their reporters,
but what about the specialty pro-
gramming side?” asks the former
head of House Productions in Aus-
tralia, which gave us “The Abba Sto-
ry” nine years ago in the “‘pre-Men
At Work” days.

Robinson, who divides his time be-
tween London and Essen, Germany
(44-201-715371), has been stringing
for Radio Luxembourg and says he
has access to production facilities.
“At the very least,” he quips, “I can
keep a supplier up to date with the
latest Flock Of Seagulls record, or
something.”

* * X

Global Satellite Network, which
syndicates “Rockline,” has named
Rachel Perkoff general manager and
Christian Anthony director of mar-
keting and promotion, based in Bur-
bank. Mark Felsot is the show’s new
associate producer . . . Bob Steinberg
has been named manager of affiliate
acquisition and development for the
RKO Radio Networks . . . The Unit-
ed Stations’ newest affiliate relations
rep in New York is Bob Bartolomeo

. Len Boardman has joined Drake-
Chenault as a regional manager in
Los Angeles, where he worked for
Eastman Radio as an account execu-
tive . . . The new account exec in the
Chicago office of the CBS Radio
Networks is Jeff Chardell . . . Direct-
ing the copy flow in Washington in
his role as the AP Broadcast news
editor is veteran Ed Tobias
Torbet Radio, which has a new office
in Houston at 1800 West Loop
South (713-961-1626), has hired
account exec Andrew Uris in Los
Angeles. LEO SACKS

NRBA Presses For Action
On New Dereg Legislation

By BILL HOLLAND

WASHINGTON—The National
Radio Broadcasters Assn. (NRBA) is
trying to pull a radio-only deregula-
tion bill out of the legislative bog
caused by Congressional determina-
tion to put some regulatory safe-
guards—EEO and children’s pro-
gramming quantification, for
example—in the television section of
the ill-fated radio/tv draft bills.

The NRBA move follows a deci-
sion by the National Assn. of Broad-
casters (NAB) to step away from an
apparently implacable House Com-
munications subcommittee. NAB
was also unable to end-run the sub-
committee and forge a bill for full
committee action.

NRBA had called for a radio-only
bill as late as last summer, but
“pulled back on it,” as one official
said, while NAB was pursuing its at-
tempts to forge a bill that both the
House and the broadcasters could

agree on.

NRBA officials say one of the
main defects of the drafts of the dereg
bills is the insistence on coupling ra-
dio and television legislation in one
bill, a tactic they say ‘“has proven
fatal.”

Taking a radio-only stance is one
thing, but convincing the House sub-
committee members is another, and
NRBA is aware that subcommittee
chairman Tim Wirth and his staff
may choose to continue work on a
joint radio-tv bill. “On the other
hand,” says one official, “they might
decide to get something through this
session, and a radio-only bill stands a
much better chance right now.”

A Wirth aide confides that he feels
a radio-only bill had merit, but that
“it’s a little premature to call for it
right now, since the subcommittee is
still at work on a joint bill this week.”
He adds that the he has not yet talked
to Wirth about such a bill.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

April 1-7, Uitravox, Rock Over London,
London Wavelength, one hour.

April 2, Mamas & Papas, Who, Loggins,
Messina & Nicks, History Of Rock & Roll,
Drake-Chenault, one hour.

April 2, Slade, Rockline, Global Satellite
Network, 90 minutes.

April 2-8, Manfred Mann, Off The Record
Special, Westwood One, one hour.

April 2-8 Christopher Cross, Pop Concert,
Westwood One, one hour.

Aprit 2-8, Ed Bruce, Live From Gilley's,
Westwood One, one hour.

April 2-8, Midnight Star, Special Edition,
Westwood One, one hour.

April 2-8, Ed Bruce, Country Closeup, Nar-
wood Productions, one hour.

April 2-8, Jule Styne, part two, Music
Makers, Narwood Productions, one hour.

Aprit 2-8, Rock & Roll Goes To The Gram-
mys, BBC Rock Hour, London Wavelength,
one hour.

April 3, Beatles, Seals & Crofts, Song Re-
makes, History Of Rock & Roll, Drake-Chen-
ault, one hour.

April 4, Billy Joel, REQO Speedwagon,
America, History Of Rock & Roll, Drake-
Chenault, one hour.

April 5, Barbra Streisand, Marvin Gaye,
History of Rock & Roll, Drake-Chenault, one
hour.

April 6, Phil Spector, Quincy Jones,
George Martin, History Of Rock & Roll,
Drake-Chenauit, one hour.

April 6-7, Cars, The Hot Ones, RKO Radio-
shows, one hour.

April 6-8, Julio Iglesias, Rick Dees' Weekly
Top 40, United Stations, four hours.

April 6-8, Jerry Vale, The Great Sounds,
United Stations, four hours.

April 6-8, Monkees, Dick Clark's Rock Roll
& Remember, United Stations, four hours.

April 6-8, Willie Nelson, Solid Gold Coun-
try, United Stations, three hours.

April 6-8, Anne Murray, Weekly Country
Countdown, United Stations, three hours.

April 6-8, Roger Daltrey profile, The
Source, NBC, two hours.

April 6-8, Manfred Mann, Christine McVie,
Rock Album Countdown, Westwood One, two
hours.

April 6-8, Jeffrey Osborne, One Way, The
Countdown, Westwood One, two hours.

April 6-8, Jewish Dementia, Dr. Demento,
Westwood One, two hours.

April 6-8, Roxy Music, Capture Live, RKO
Radioshows, one hour.

April 7, Fifth Dimension, Solid Gold Satur-
day Night, RKO Radioshows, five hours.

April 7, Jessi Colter, Jerry Reed, Hank Wil-
liams, Jr., Best Of The Silver Eagle, ABC En-
tertainment Network, 90 minutes.

April 7-8, War, Music & Memories, Strand
Broadcast Services, three hours.

April 8, ZZ Top, Rolling Stone's Continu-
ous History Of Rock & Roll, ABC Rock Radio,
one hour.

April 9, Yes, Rockline, Global Satellite
Network, 30 minutes.

April 9, David Bowie, Manhattans, Pop
Reggae, History Of Rock & Roll, Drake-Chen-
ault, one hour.

April 9-15, Hank Williams Jr., Country Close-
up, Narwood Productions, one hour.

April 8, Go-Gos, Live From The Record
Plant, RKO Radioshows, one hour.

April 9-15, Modernaires, The Music Mak-
ers, Narwood Productions, one hour.

April 9-15, Roger Daltrey, Off The Record
Special, Westwood One, one hour.

April 9-15, Big Country, Berlin, in Con-
cert, Westwood One, 90 minutes.

April 9-15, Pat Benatar, Star Trak Profite,
Westwood One, one hour.

April 9-15, Future Rock Special, BBC Rock
Hour, London Wavelength, one hour.

April 9-15, Razzy Bailey, Live From Gil-
ley's, Westwood One, one hour.

April 9-15, Shannon, Dazz Band, Bud-
weiser Concert Hour, Westwood One, one
hour.

April 9-15, Melba Moore, Special Edition,
Westwood One, one hour.

April 10, Yes, 0’Jays, San Francisco Mu-
sic, History Of Rock & Roll, Drake-Chenault,
one hour.
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These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

GOT A HOLD ON ME

gggitri’ne McVie, Warner Bros. 7-29372 (Alimony, BMI/Cement Chicken,
)

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW)

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
TO ALL THE GIRLS I'VE LOVED BEFORE

f\tél&lpglesias And Willie Nelson, Columbia 38-04217 (April/Casa David,

HELLD

Licnel Richie, Mofow {Brackman, ASCAF

a
1722

)

UNFAITHFULLY YOURS (ONE LOVE)
Stephen Bishop, Warner Bros, 7-29345 (Stephen Bishop,BMI)

HERE COMES THE RAIN AGAIN

Eurythmics, RCA 13725 (Blue Network, ASCAP)

I'VE GOT A CRUSH ON YOU

Linda Ronstadt, Asylum 7-69752 (Elektra) (New World, ASCAP)
THIS WOMAN

Kenny Rogers, RCA 13710 (Gibb Brothers/Unichappell, BMI)
DON'T ASK ME
The Alan Parsons Project, Arista 1-9160 (Woolfsongs/Careers, BMI)
THE LONGEST TIME

Billy Joel, Columbia 38-04400 (Joel, BMI)
WE'RE GOING ALL THE WAY
Jeffrey Osborne, A&M 2618 (Dyad)
THAT'S NOT THE WAY (IT'S S'POSED TO BE)
Anne Murray, Capitol 53 (Nonpareil/Kazzoom, ASCAP)
HOLD ME NOW
Thompson Twins, Arista 1-9164 (Zomba)
YOU'RE LOOKING LIKE LOVE TO ME

Peabo Bryson/Roberta Flack, Capitol 5307 (All Seasons/Corbett Music
Plus/Hearts Delight, ASCAP)
BROWN EYED GIRL
Jimmy Buffett, MCA 52333 (Web IV, BMI)
MISS ME BLIND
Culture Club, Virgin/Epic 34-04388 (Virgin, ASCAP)
TERMS OF ENDEARMENT
Michael Gore, Capitol 5334 (Ensign, BMI)
50 BAD
Paul McCartney, Columbia 38-04296 (MPL Communications, ASCAP)
THEY DON'T KNOW
Tracey Ullman, MCA 52347 (Stiff, PRS)
ALMOST OVER YOU
Sheena Easton, EMI-America 8186 (Michael H. Goldsen/Carload Of
Us/Sweet Angel/Atlantic, ASCAP/BMI)
MYSTERY
The Manhattan Transfer, Atlantic 7-89695 (Rodsongs/Almo, ASCAP)
THERE'S NO EASY WAY
James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
| DON'T WANNA LOSE YOUR LOVE

Crystal Gayle, Warner Bros. 7-29356 (Sixty-Ninth Street, BMI)
LOVE WON'T LET ME WAIT
Johnny Mathis With Deniece Williams, Columbia 38-04379
(Jon Mat/Mighty Three/Friday's Child/WIMOT, Shell Sounds, BMI)
YOU'RE LOOKING HOT TONIGHT
Barry Manilow, Arista AS1-9185 (Townsway, BMI)
DONNA
Cliff Richard, EMI-America 8193 (Beechwood, BMI)
THE LANGUAGE OF LOVE
Dan Fogelberg, Full Moon/Epic 34-04314 (Hickory Grove/April, ASCAP)
THAT'S ALL
Genesis, Atlantic 7-89724 (Pun/Wamer Bros., ASCAP)
NOBODY TOLD ME
John Lennon, Polydor 817254-7 (Polygram) (Ono, BM{)
LOVE ME IN'A SPECIAL WAY
DeBarge, Gordy 1723 (Motown) (Jobete, ASCAP)
SOMEONE IS FALLING IN LOVE
Kathy Mattea, Mercury 818289-7 (PonEram) (Atlantic/Boquillas
Canyon/Cmenon/Space Case, BMI/AS!
WRAPPED AROUND YOUR FINGER
The Police, A&M 2614 (Magnetic/Regatta/lilegal Songs, BMI)
SAIL AWAY
{)heI Temptations, Gordy 1720 (Motown) (Stone Diamond/Golden Touch,

L)
A NIGHT IN NEW YORK
Eibow Bones And The Racketeers, EM| 8184 (Bar Twenty Songs/Perennial
August, BMI)
AN INNOCENT MAN
Billy Joel, Columbia 38-04259 (Joel, BMI)
JOANNA
Kool And The Gang, De-Lite 829 (Delightful, BMI)
AUTOMATIC
Pointer Sisters, Planet 13730 (RCA) (Music Corp. of
America/Fleedleedle/MCA, BMI/ASCAP)
OLYMPIA
Sergio Mendes, A&M 2623 (Dyad, BMI)
YOUR BABY DOESN'T LOVE YOU ANYMORE
Carpenters, A&M 2620 (Music Corp. Of America, BMI)
YAH MO B THERE
James Ingram With Michael McDonald, Qwest 7-29394 (Warner Bros.)
(Eiseman/Hen-Al/Kings Road, BMI/Genevieve/Rodsongs PRS/Yellow Brick
Road, ASCAP,
LOVE HAS A MIND OF IT'S OWN
Donna Summer, Mercury 814922-7 (Polygram) (Sweet Summer
Night/Sudano Songs/See This House, ASCAP/BMI)
PAPA; CAN YOU HEAR ME NOW
Barbra Streisand, Columbia 38-04357 (Ennes/Emanuel/Threesome,ASCAP)
COME BACK AND STAY
Paul Young, Columbia 38-04313 (Red Admiral, BMI)
THINK OF LAURA
Christopher Cross, Warner Bros. 7-29658 (Another Page, ASCAP)
THRILLER
Michael Jackson, Epic 34-04364 (Rodsongs, PRS/Almo, ASCAP)
99 LUFTBALLONS
Nena, Epic 34-04108 (April, ASCAP)
RUNNING WITH THE NIGHT
Lionel Richie, Motown 1710 (Brockman, ASCAP/Dyad, BMI)
| GUESS THAT'S WHY THEY CALL IT THE BLUES
Elton John, Geffen 7-29460 (Warner Bros,/Warner-
Tamerlane,BMI,Intersong, ASCAP)
KARMA CHAMELEON .
Culture Club, Virgin/Epic 34-04221 (Virgin/Pendulum, Warner-
Tamerlane BMI
ALK

T
Michael Sembello, Warner Bros. 7-29381 (WB/Gravity Raincoat/On
Backstreet/No Pain No Gain, ASCAP)

(O Bullets are awarded to those products demonstratmg the greatest airplay gains this week (Prime Movers).

@ Recording Industry Assn. of America seal for sales of

000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2000000 units (seal indicated by triangle).
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Dealers, One-Stops Pose
Questions About Video

&

L

By FAYE ZUCKERMAN

HOLLYWOOD, Fla.—Distribu-
tion outlets for home video product
took center stage here at NARM
during a panel of major video firms,
at which one-stops and record/tape
retailers raised questions about
shorter-form programming at lower
prices, selling direct and cross-
merchandising.

Jerry Sharell, representing MCA
Home Video, noted that the compa-
ny’s short-form “Twist Of Fate,” a
compilation of Olivia Newton-John’s
video clips, cost nearly $500,000 to
make and sells for $19.95. “We have
to sell a lot of cassettes to make back
that kind of money,” he added.

Saul Melnick, vice president of
sales for MGM/UA Home Video,
cautioned that “music video versus
movie video is becoming an issue,
and it shouldn’t.” He suggested
broad product mixes, and said that
manufacturers are not likely to allow
retailers to “‘cherry pick” titles.

Sharell echoed the sentiment of
most of the panelists when he warned
one-stops not to *“make the same mis-
takes with video that you made with
records. It’s important that your en-
try into this area is well thought-
out.”

In respect to selling direct, the
panelists agreed that they already
have their distribution network set

up, and plan to honor those commit-
ments. None precluded the possibili-
ty of addirig distributors.

RCA/Columbia’s Robert Blattner
said that the industry is constantly
changing. “In six months everything
could change. It’s a young business.
The answers we give you today might
be different answers next week,” he
noted.

Tim Clott, vice president and gen-
eral manager of Paramount Home
Video, reported, “We are not looking
for additional distributors. You are
here because you see a new opportu-
nity. But you are late.

“Several companies started mer-
chandising video in 1979 and are en-
trenched. If you enter this field, you
must make the commitment.”

Clott said that he would add new
distributors, and would support sev-
eral video distributors in the same
city. The home video companies usu-
ally do not commit territories to dis-
tributors, he said. Most of the panel-
ists pointed out that they are looking
to add, specifically ‘“underserviced
markets.”

Russ Bach, representing Warner
Home Video, observed that video
stores are starting to ‘‘cross-mer-
chandise” and are selling records
that relate to top-selling videos..

. NewProducts |

The Pompano Manufacturing Corp. of Pompano Beach, Fia., introduces

the Cassetter, an under-dash unlt for cars that keeps tapes organized, ac-

cessible and safe from dirt and direct sunlight. Slightly over a foot in

length, the Cassetter’s fold-down cover lights up when opened. The unit
holds 18 cassettes and retails for $49.95.

Sony’s XS-HF2 full range and tweeter component speaker system is a

small, flexible unit that can be mounted aimost anywhere in the car. The XS

HF2 incorporates a one-inch titanium diaphragm dome and a 5 1/4-inch
polypropylene cone and retails for $219.95.

Audio Dynamics Corp. of Blauvelt, N.Y. offers a new series of induced

magnet cartridges, including this SX-5E model, which retails for $75. The

SX-5E features an elliptical bonded stylus tip and is suited for turntables
that require two-and-a-half arams or more of trackina force.

Retailing

CD, VIDEO, COMPUTER PRODUCTS

High Profile For Accessories

HOLLYWOOD, Fla.—With the
advent of the Compact Disc, l,ome
video and computer software as new
product lines for record/tape and
video stores, accessory and display
firms took a high profile at the
NARM convention with products
for these new categories.

According to Peter Wish of Reco-
ton Corp., accessory items continue
ta be a “gross profit center” for rec-
ord stores. The company’s line of
headsets are selling better than ex-
pected through record/tape outlets,
he said.

Pfanstiehl has also found that ac-
cessory items for the new product
categories are selling strongly. A
spokesman for the firm said that
computer accessories are beginning
to “move quickly through retail
outlets.”

To have an impact, pointed out

Recoton’s Wish, “Packaging is criti-
cal.” He believes that the company’s
“colorful” packages provide such
punch.

Lebo Peerless Corp., a storage
casemaker from Bloomfield, N.J,
displayed new four-color packaging
featuring pictures of the storage units
on the front and side. Noted presi-
dent Patrick Mastronardo, “No mat-
ter how the cases are displayed, a pic-
ture of the product appears.”

The company will be introducing
an audiocassetite holder that stores
eight cassettes in a compact container
that could comveniently fit into a
glove compartment. The company
also offers cases for videocassettes.

Savoy of Haverhill, Mass. dis-
played prototypes of Compact Disc
and floppy carrying cases. According
to Ed Dougherty of Savoy, the com-
pany sold nearly 400,000 of its “silver

bullet” audiocassette cases in. 1983.

Also offering carrying cases for au-
diocassettes was Sound Accessories
Corp. of North Hollywood, Fla., dis-
playing a wallet-like holder for
cassettes.

As for cleaning accessories, Dough-
erty of Savoy said the company will
launch “Dustbuster II"” for Compact
Discs and floppies.

New entry Nagaoka, a Japanese
company represented here by Micro-
fidelity, Norwalk, Conn., announced
a cleaning system for CDs. The sys-
tem consists of a leather pad, a clean-
ing brush and a *‘special” brush to re-
move contaminants.

Goodtimes  Audio  Previews
showed a self-contained display unit
that allows customers to test out al-
bums.

FAYE ZUCKERMAN

D EsS G a8

3 poon Columta{o , Lid . No 14 14, 3-Chonw. Akasaka Minatr K. Tokyo 107 Jagan

WwWWwWWw.americanradiohistorv.com

2 DSYEE Y

Denon Amenica inc., 27 Law Urive, Faiiena, N.J 07006 (201) 575-281¢

N I

S e = WD (Son i s

ay¥vo81118 'v861 ‘£ Tudy


www.americanradiohistory.com

New LP/ TapeReleases

KING CRIMSON
Three Of A Perfect Pair

This listing of new LP/Tape releases is designed Have You Ever Been In Love

to enable retailers and radio programmers to be

Can’t Keep Lovin’ You

COLOUR RADIO LP Blind Pig BP 1484 ...

N A lFe lable meow product, The Colour Radio LP Warner Bros. 1-25073 (WEA)......$8.98
n n évailable new uct. . P . 1-2507 1 (WEA)....... 5 - i’ S B
following configuration abbreviations are used: t:%%!dagggztam SO (A&M):g'gg I(l:(:glLeE“v;lo?l?sKs EAV:.BZVQS;?"?S 1 2507‘(WEA) - :ggg T::;I\:?:::S oo

LP—album; EP—extended play; CD—Compact ~ ~7 % “T o T . R .
Disc; CA—cassette; 8T—8-track cartridge; CUSSICK, IAN t:yiséfﬂé%)gazoz (ReA LS&E%.I;Z In The Light Trpess_m"_gg SST I ES
NA—price not available. Multiple records and/ Danger In The Air nding 'n The Lig ire 1-25065 ( )oonsninnn. $8.98
or tapes in a set app2ar within parentheses fol- LP A&M 5P 6 4997 (RCA)..... $6.98 JACKS,ON' JERMAINE LP A&M SP 4995 (RCA) ... $8.98 CA 425065 ... ..o -$8.98
lowing the manufacturer number. CACS64997. ... ... .. $698 ST LT CRES P —=——— $8.98  THE STYLE COUNCIL
DION CTRYA BB REPO MAN l\c'xGEver %hasngin (Mgod .
- . - Sound ffen GHS 4029 (WEA) . ... $8.9
POPULAR ARTISTS 24 Original Classics ,  JACKSON, JOE L MG BAR 28018 e s698  CAMSG 4025, X
L Arlstat 206 (RCA). .$9.9 Body And Soul CA SARC39019. . . $6.98 STYX
THE EVERLY BROTHERS LP A&M SP 5000 (RCA)
BULLET 24 Original Classics CA CS 5000 ... ( » ) RIGHEIRA Caught In The Act
No Mercy LP Arisia AL9-B207 (RCA). ... $9.98 Righeira S MISEIGEILIIRCE ReLR et 8
LP Arista ALE-8201 (RCA). $8.98 Sulpiyin LN 2 I:E“',""UtsTANGS LP A&M SP 4998 (RCA). $8.98 CACS6514..... $11.98
CA AL8-8201 . . 8.98 s e s I'_':'h;‘gA MCABSGOUOSS a::?rf) 56D CACS 4998 $8.98 SYLVERS, EDMUND
CAREY, TONY_ LP LRS. SP 70041 (A&M) . . $8.98 CA MCAC 36009 ... ...... [ lse9s ROCK GODDESS Cover Girl
S T h Cit ¢ } LP Arista ALB-8195 (RCA $8.98
ome Tough City CACS 70047 oo $8.98 KASHIF Hell Hath No Fury : ’ i :
LP MCA MCA 5464 $8.98 Kashif LP A&M SP 6 4992 (RCA)... $6.98 CAALB-8195... :$8.98
CAMCAC 5464 o $8.98 DJAu\rInEpi’:\S)IE\LAND QUINTET N e AR [ R CACS 64992 $6.98  TIBBETTS. STEVE
CHAMELEONS U.K. LP ECM 1-25001 (WEA)..... ... $9.98 CA AL8-8001 .. K SAYFR. I FO (Continued on opposite page)
Script of The Bridge CA 4.25001 $998
LP MCA MCA 39014 $6.98 R e VS
CAMCAC 39014, $6.98 HORTON, WALTER Survey for Week Ending 4/7/84
g I
a s ™
< Copyright 1984. Bitlboard Publications, inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted. in any form
or by any means, electronic, mechanical, pho(ocopylr)g. recording. or otherwise, without the prior written permission of the publisher
Compiled from national relail stores and l | Compiled trom national retail stores and
one-stops by the Music Popularity Chart one-stops by the Music Popularity Chart
= Dept. of Billboard. _ | = l Dept. of Billboard _
% gc Sugg_ested — % g‘, Suggested
x = 5 List x S| =z 5 } List
] < - Prices | w [ & | © S Prices
= ;/2 | ARTIST Sa | LP, = & ‘Q ARTIST S LP,
2 G| Title T2 | pist |Cassettes,| 2 | b | & | e F2 | Dpist |Cassettes,
= % | Label, No. (Dist. Label) & | o | gTrack | = | S | tabel no (Dist Laben s& Co 8.Track |
i )|
91 | DAVID BOWIE 1972 ey | 26 22 33, LYNYRD SKYNRD 1973 |
{ The Rise And Fall Of Pronounced Leh-Nerd Ski-
| Ziggy Stardust RCa avL1-3843\EH] Nerd 5.98
THE WHO 071 MCA 37211 - MCA b
Who's Next 2713557 BOZ SCAGES 1980
Mea STl Ehlt?nb a PC-36841 CBS
-0lumbi. "
A DAN 78 T8 25| SIMON AND GARFUNKEL 1966 ‘
MCA 37214 g?un;js P(gfgzseiglence s
= olumbia . J
s [S R ACOS B 2924197 DAN FOGELBERG 1972
Columbia PE 32544 CBS E"-’"‘s? Fkrgce - B
—= pic Stocl
JE - R ——
: Columbia PC-36865 c8s {Q,S A%ffjdmng it DESTIY) I RCA 5.98
i 6| 8 | 35| ELTON JOHN 1974 - — T .
e Eiton John's Greatest Hits ) TOM PETTY AND THE
& MCA 37215 MCA 598 HEARTBREAKERS 1977
, 717119 MICHAEL JACKSON AND Tom Petty And The
‘ THE JACKSON 5 Heartbreakers
Great Songs. & Performances MCA 37143 | mca | 598 |
Motown 5-312-ML mca | 598 |37 ELVIS PRESLEY 1973
w 8| 7 | 77| JOE JACKSON 1979 Pure Gold
Look Sharp! RCA AYL1-3732 | RCA 5.98
- A&M 3187 B RCA 598 |33 16 B7| THE MONKEES 1976 l ]
- 9 | 12| 83| THE WHO 1970 The Monkees' Greatest Hits
- Live At Leeds Arista ABM 8061 | Rea 5.98
MCA 37000 | mca 598 | 344885 STEELY DAN 1972
o 10 JACKSON 5 1971 Can't Buy A Thrill |
Greatest Hits 'MCA 37040 L Mmca | 598
L Motown 5201 mca | 598 |35 DIANA ROSS (WITH
11 19| 75| THE PRETENDERS 1981 SUPREMES) 1983
Exlended Play Great Sonﬁs & Performances
Sire SIR 3563 WEA | 598 . Motown 5313ML I mca | 598
i, 1214755 ELWVIS COSTELLO 1978 36| T3[ BI[ DAN FOGELBERG 1977
This Year's Model Netherlands
i 5 { Columbia PC 35331 § €BS 7T art 23 EDI'CL S 3;68& o CBsS
- 23 B3] THE WHO 1971 ! 7
OVER 50 MILLION | ™= eaty, Bty ig An e |
Bounc Columbia PC-33848 | cBs
| TU RNTAB LES AR E MCA 37001 MCA 598 | 38[20U[9T| DAN FOGELBERG 1975 |
g ! 1437135 STEELY DAN 1980 Captured Angel
SPINNING IN THE U.S. THEY Gatcho oS s
- . MCA 37220 mca | 598 |39[39] 5[ DAVID BOWIE 1972 |
~ == ALL NEED REPLACEMENT b I LS 0 A 7 1 A R Rea | 598
N EEDLES sgtccess Hasn't Spoiled Me 40T 15137 JUDAS PRIEST T :
* RCA AYL1-4767 RCA 5.98 Sin After Sin
Customers have both wants and 161 & [BI9] DAN FOGELBERG 1974 AT i°é“&“§‘$“f§é’éi~s >
, = needs. Sooner or later, needles and e oo el L2
cartridges need replacing. 171251331 ELTON JOBN ez az 2535 VARIOUS ARTISTS =
R . . - Elton John's Greatest Hits RioU 1983
- Pfanstiehl dealers fill those needs Vol.Il 508 25 #1 *?ESJJ&"‘ 25 Years + | g8
Sl . MCA 27216 MCA . Motown M5- MC .
& wt/‘hlch gives them“ hunﬁlr’?ds of B 136 25 AEROSMITH 1975 43733 [ 4T JEFF BECK 1975
= chances to sell the “wants”). Toys In The Attic Blow By Blow
. : Columbia PC-33479 CBS Epic PE 33409 CBS
Ptanstiehl is the replacement 1934 B5| THE WHO 1978 333067 SPYRO GYRA 1979
leader, supplying over 1200 Who Are You won | 598 mfg‘rigig " LELED T s
models. We make you the expert -~ 20 1T[75[ DON McLEAN 1971 ' 4542 5 | THE BEATLES 1976 '
by providing in-store service, a - American Pie . é?o_ctkl yw {?GolzloMusic Vol. | . 5,03
copyrighted catalog system, United Artists LN 10037 CAP 5. 16T apito 0 AP .
2138 5 | NEIL B BT | ALAN PARSONS PROJECT 1979
pocket needle locators and the y Gold G 1970 Eve
best array of dealer aids in the ©~ ¥ o T ¥;?J;:%9H Ma | 598 | ‘[’;1;2‘;‘3" golgmo - RCA | 598
= business. Pfanstiehl needle profit | | Wk iy Street Survivors
 margins will be among the highest ’ B . RCA AYLI-2982 o | 598 | ok wea | 5.98
: 9130 NEIL DIAMOND 1983 1977
in the store. Sell what they need. Classios:The Early Years Changes In Latitudes,
Sell @ Columbia PC-38792 cBS Changes In Attitudes
e 54 RUSH 1975 MCA 37150 mca | 598
a ns le : Fly By Night o I T e Lk
. Mercury SRM1-1023 POL 5.98 goctk] fs‘lN lRstalzllMusm Vol. 1t s
3 4.7 3300 Washington St_» Wzukegan, IL. 60085 } 25144159 éL GREEN | 1975 B0 2733 NWKOE OLDFIELD 1973 - '
Sl : . reatest Hits Vol. |
5 : Tubular Bells
: Motown 5283 MCA 5.98 Vivgin/Enic PE SAL1G o
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Dealers Urged: Look Before Taking Leap Into Video

By TONY SEIDEMAN
and EARL PAIGE

HOLLYWOOD, Fla.—The video
business may be booming, but rec-
ord stores should take care before
making the leap into the business.

That was the unstated theme of the
video software panel here Sunday
(25), as store owner after store owner
talked about the *big bucks” they
were bringing in, but also took care
to mention the investment needed
and the complexity of the new field.

Reorganization Of
VSDA Board Set
For Summer CES

HOLLYWOOD, Fla.—The sched-
uled reorganization of Video Soft-
ware Dealers Assn. (VSDA) board
members to accommodate three
NARM directors will be further out-
lined in June at the Summer Con-
sumer Electronics Show. VSDA
members will not vote on NARM
board candidates, allowing NARM
to select its representatives on the
video specialists’ panel. VSDA's clec-
tion was last August.

Officers on VSDA's board are re-
tailer Frank Barnako of Video Place,
McLean, Va., second term VSDA
president; retailer/distributor Wes-
ton Nishimura of Video Space/Inde-
pendent Video Source, Bellevue,
Wash., also re-elected; and newly
elected treasurer John Pough of Vid-
eo Cassettes Unlimited, Santa Ana,
Calif. All three were elected to three-
year terms on VSDA's former advi-
sory board, as were retailer/distribu-
tors Arthur Morowitz of Video
Shack, New York, and Bob Bigclow
of Bigelow Video, Minneapolis.

Two-ycar electees are: distributor
Noel Gimbel, now NARM president,
Sound Video Unlimited, Niles, Ill.;
franchiser Troy Cooper, Video Gua-
lore, Lafayette, La.; retailer Jack
Messer, Vidco Store/Record Center
Cincinnati; and distributors Gene Sil
verman, Video Trends, Detroit, and
Bob Skidmore, Media Concepts, St.
Petersburg, Fla. Retailers Art Ross,
Tampa; Steve Goodman, Atlanta;
John Dinwoodie, Houston; and Jim
George, San Francisco are serving
one-year terms. Gail Pierce of Bran-
don, Fla. resigned after the election.

LP/ Tape

New

Releases

® Continued from opposite page

Safe Journey
LP ECM 1-25002 (WEA).....
CA 4.25002.....

MISCELLANEOUS

THE FANTASTIC VIOLINAIRES
Talk To Jesus

LP Malaco MAL 4389 ... . $8.98

CAMALA4389 ... .. $8.98
LA SALLE, DENISE

Right Place, Right Time

LP Malaco MAL 7417 ...............$898

CAMAL 7417 ... ..$8.98

To get your company's new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.
Please include suggested list price
whenever possible. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

“There's a market out there, and
let’s get it,”” trumpeted Bill Gal-
lagher, executive vice president and
general manager of MGM/UA
Home Video. The market Gallagher
and the other home video executives
on the podium were talking about
was one they feel is under-served by
the home video specialty store: the
sale side of the prerecorded video
business.

The home video executives
claimed that there is difference be-
tween the movie rental and music
video sales businesses, and that a real
opportunity exists for record stores
to fill a gap in the video specialty
stores’ sales skills.

But all five of the record retailer
panelists on the panel who'd gone
into video had jumped into rental as
well as sale. Each maintains not just a
selection of home video titles, but a
full-blown home video outlet within
the confines of his record store.

Such an effort requires consider-
able investment, the panelists noted,
and they recommended that any re-
cord outlet looking to go into video

Retailing

should take care in making its deci-
ston, looking into such factors as lo-
cation, local VCR population, area
videodisk penetration, and the eco-
nomic ability to make and support an
investment that could run into the
hundreds of thousands of dollars.
Getting such information isn’t easy,
however, a fact that reflects the
youth of the home video industry’s
nmusic connection.

That music video is still virgin ter-
ritory, a theme hammered home re-
peatedly by moderator Gallagher,
was picked up by Carl Rosenbaum of
the 10-unit Chicago-based Flip Side
chain. Flip Side has just put full video
selections in two of its outlets, and
sprinkles music video throughout its
Chicagoland record chain. The be-
havior of the product it carries is of-
ten unpredictable, Rosenbaum said.

“From our experience, we thought
a Rolling Stones would be hot. But
Iron Maiden blows out and the
Stones just hang there,” he
commented.

Part of Rosenbaum’s video efforts

reflect a new development in the dis-
tribution of videocassettes and disks
in record chains. He and other panel-
ists satd that while they'd started up
full-scale video efforts in some of
their outlets, they are testing the vid-
eo sale waters in some of their rec-
ord-only units by giving them a
sprinkling of music video.

Ann Lieff of the local 17-unit
Spec’s Music said that her chain is
trying the same tack, but noted that
full-scale home video rental pro-
grams formed the major part of
Spec’s video efforts. In the sprin-
kling, she said, “‘we’re going with top
20 of the basic sales titles at $39.95
and all the music videos plus
children’s.”

Care in selection of genres and for-
mats was one of the key points made
by the panel members. Children’s
programiming, exercise programming
and music titles have a reputation for
selling through to consumers in the
video marketplace, and thus were
tagged as good areas for a record
store testing video to try out. Some

panelists recommended getting out of
the Beta format entirely, with Rosen-
baum noting that because of low de-
mand he’s dropping the format from
his outlets.

But the VHS split varies from re-
gion to region, and Jack Messer of
the five-unit Video Store & Record
Center said that he was able to main-
tain full videocassette and disk lines.

Videodisk came in for major em-
phasis from Mitch Perliss of 26-unit
Music Plus, Los Angeles, which
chain has two freestanding next-door
Videon stores. Merchandising video-
disks chainwide finds Music Plus
earning what Perliss claimed is a
“49%-5% of our total volume™ after a
year and a half.

Tower, with several of its total 32
units in Los Angeles (and two free-
standing adjacent Tower Video
stores), also experiences what the
chain’s Russ Solomon called surpris-
ing videodisk strength. "1 did some
analysis before getting on this panel.
Disk compared to tape. both new and
used is, 50/50,” he said.

product line.
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Cassette Deck Demagnetizer
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For well over a decade, consumers have been
asking for Discwasher® record care accessories.
Today, you'll find them asking for the complete
line of Discwasher tape care accessories as well.

Audio consumers know that Discwasher pro-
vides a scientifically safe approach to the prob-
lems that affect their tape player’s performance.
And they trust the Discwasher name and

When consumers ask for the Discwasher® Tape
Deck CareSettm and the Discwasher® D'MAGTv,
be sure you have them both to sell.

Look to Discwasher for:

» High quality accessories that consumers

demand.

 Strong national advertising support.

* Dedicated service.

discwasher

1407 North Providence Road, P.O. Box 6021, Columbia, Missouri 65205 USA
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By TONY SEIDEMAN

HOLLYWOOD, Fla.—The home
computer software business should
be bigger than the record industry in
five vears, said panelists here Mon-
day (26) at NARM. But though a big
tuture looms, the present is clouded
by the shadow of 1983’s catastrophic
sales figures, a phalanx of competing
and confusing formats, piracy and
counterfeiting, and by the vouth of
the industry itself, said the panel, mo-
derated by  Billboard’s  Faye
Zuckerman.

“We're looking at a husiness that is

e

John Stanley proudly introduces .

ROLLING

STICKERS

A must for the
ones

COLLECTOR

’ an'

, y

includes * Super-Star Stickers
: ~ Concert Photo Stickers
* Sticker Collector Albums
* Super-Star Key Chains.

For more information contact:

50% cutout,” said Jim Levy, presi-
dent of Activision. The market has
split into two diametrically opposed
segments, he said, with the $3-§5 cut-
outs on one side, and the $19.95-
$29.95 standard priced items on the
other.

In 1983, Atari dumped between 10
million and 15 million units, said
Levy. “They killed the business,” he
added.

Sterling Lanier of the Record Fac-
tory was one of the retailers who got
fricd in 1983's bad times. He's cut-
ting back his video game/home com-
puter efforts from 32 stores to nine

Greatest R
Band!

tos of the
Grou O Rock and Roll

Now on sale at your favorite
variety or music store. If not on 3
the counters, call or write for f" Ll
your nearest dealer. -

JOHN STANLEY INDUSTRIES. INC.

Retailing

stores, and soon plans to have just
four outlets selling software, he said.

According to Lanier, his good pro-
grams are now selling at an average
rate of two turns a year. And simply
getting the right programs has often
proven time-consuming and
troublesome.

“We've tried everything,” he said,
from rackjobbers to independent dis-
tributors to direct distributions. In
the end, he recommended avoiding
the use of direct distribution, saying
that going through a wholesaler pro-
vides a retailer with more flexibility

(©1983 MUSIDORB .V

212 FIFTH AVENUE, NEW YORK,N.Y.10010 * (212) 889-2320 |

Regular COPE Glossy

Available at :

COPE Velvet Deluxe

tantly, an ongoing source of good
advice.

Nick Apostoleris of Alpha Distrib-
uting Co.. a video rackjobber, noted
that advice is onc of the key things he
can give a client. When each store he
serves moves into software, he said,
his people spend at least halt a day
training the sales clerks.

For those stores that have re-
mained in the software business,
some means ol cxhibiting the pro-
gramming is crucial, said Activision’s
Levy. His company is thinking of cre-
ating a special videocassette or disk
to illustrate hot new titles. The prob-
lem, he said. is that there is no pre-
exposure for video games, as there is
for records, which have radio expo-
sure, and videocassettes, which have
had theatrical film relcase. The only
way for a consumer to get real teel for
a title is to actually get some hands-
on experience, he said, and for that a
retailer has to be willing 1o provide a
machine and cartridges.

Retailers should even be willing to
open boxes and let consumers test
programs, said Lanier, who agreed
with Levy that exposure was the best
lure to draw consumers to the
product.

In terms of the formats stores
should carry. all of the panelists said
that the cassette 1s a dying medium
for computers in the U.S. Levy noted
that half of all Commodore 64s sold
go out the door with a disk drive, and
that once consumers get a disk drive
they tend to want to use it for all of
their programming.

Computer software can be made

t your best face forward.

Little things can make a big
difference. Choose the right
paper...for the right photo.

Why not choose the paper for your head-
shots and portfolio prints, as carefully as you
choose your clothes for a callback? Agfa

offers vou a choice of two equally fine
papers: Regular COPE Glossy and COPE

Velvet Deluxe.

Looking for a clean, crisp look? Regular
COPE Glossy will give you cool tones and
well-defined shading. Or, if you prefer a
more elegant effect—as though it was
custom-made for you—then COPE Velvet
Deluxe, with its subtle shading and warm
tones, is the perfect paper.

Let Regular COPE Glossy or COPE Velvet
Deluxe play a part in your next portfolio.

AGFA-GEVAERT <

Agfa-Gevaert, Inc., 275 North Street, Teterboro, N.J. 07608 (201) 288-4100

Bright Future Predicted For Computer Software Sales

more difficult to copy than either rec-
ords or audio cassettes, said Levy.
But hackers enjoy breaking the pro-
tection codes, he noted. And, accord-
ing to Apostoleris, counterfeiting is
becoming an increasing problem de-
spite the safeguards. He suggested
that the industry start a special pro-
gram designed to make the illegal du-
plicators aware that they are commit-
ting a crime. and that their
transgressions will be punished.

All of the panelists agreed that the
most tmportant thing tor record
stores looking to get into software to
have is patience.

The home computer software in-
dustry is where the record business
was in the '50s, said Levy. In five
years the industry will grow to the
point that any record store which has
taken care to stake out a place in the
business will be in a position 10 reap
huge rewards.

But if the record retailer is afraid
to make the move, the panelists not-
ed, the bookstore and computer soft-
ware specialty outlet will be glad to
cash in on the missed opportunity.
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Better Photos Russo Photographic Warren Asso. National Photo Midwest Photo Dean Hesketh Co. Burbank, CA Herrington Olson Norling Studios
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I © Copyright 1984, Billboard Publications Inc. No part of this publication may be reproduced, stored in a retrieval system or ransmitted, in
any form or by any means, electronic mechanicai, photocopying, recording or otherwise, without the prior written permission of the publisher.
ENTERTAINMENT TOP 20
| 5 e P |
E 3 £ 3
21 3|5 » | 3 &
T 2| = E = E
2| 5| @ s | =2 - | E e2 ., [E |8
£ 85 F . '8 & E =2 =28 8 & =
2 | Title Manufacturer Remarks » | < < [x) - &£ = (=] o
1 1 12 FLIGHT SIMULATOR Il Sublogic Simutation Package ° ° L4 i
2 | 2 | 27 | LODE RUNNER Broderbund Arcade-Style Game ° (24
| IS S N — e Sa— - § ES e B — P
3 | 3 | 27 | ZORKI Infocom Text Adventure Game ° ° ° ° ° ° ° °
4 4 | 11 | BEACH-HEAD Access Strategy Arcade Game °
1 - _ B R - B IS i I S
5 5 13 é?ééugg%\ﬂg%:%%éARRY Electronic Arts Arcade Style Sports Game °
6 6 26 | EXODUS:ULTIMA Il Ongins Systems Inc Fantasy Role-Playing Game °
——l——— § == = — e | - I —
7 9 27 | PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game ° o °
| - . —— — B - S S S| | — S ———
8 9 27 | BLUE MAX Synapse Oragonal Scrolling Arcade Gare ox o%
WS S N — S S I————— I —_— — 1t I
9 |12 | 5 | SARGONIII Hayden Chess Game ° °
10 11 | 23 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game ° ° [
11| 8 | 22 | ARCHON Electronic Arts Strategy Arcade Game ° °
12| 13 | 27 | CHOPLIFTER Broderbund Arcade-Style Game (] (£ L 2
13| 10 | 18 | Q"BERT Parker Bros Arcade-Style Game L 2 *® ®
14| 14 | 12 | DEADLINE Infocom Text Adventure Game ° ° ° ° ° ° ° °
15| 16 | 20 | FLIGHT SIMULATOR Microsoft Simulation Package | .
16 | 18 | 27 | WIZARDRY Sir-Tech Fantasy Role-Playing Game o |
17| 20 | 2 | SARGON Il Hayden Chess Game (] ox | o%
18| 15 | 21 | TEMPLE OF APSHAI Epyx Fantasy Role-Playing Game ° ok l ok °
19| 17 | 10 | DONKEY KONG Atan Arcade Style Game ° L L 2 ° L 2
- = S S NS — A e a1 — ]
20 19 | 2 gﬁ,’ STLEERSO%%TER' MURDER a5 sofware Adventure Strategy Game (] | ° ° T
L
| EDUCATION TOP 10 L
| I
Educational program that teaches iouch typing to ‘ |
1 1 27 | MASTERTYPE Scarborough ages 7 to adult n an exciting video game format in o o o o
L N 18 different lessons } 1l | I i} | | |
tnteractive music composition and learning toot enables L4 T L4
2 2 7 MUSIC CONSTRUCTION SET  Electronic Arts user to work with a library of music or compose own I \
1 1 - o 3 part learning game designed to teach very young | B i T _l ]
3 | 4 | 27 | FACEMAKER Spinnaker children (age 4-12) the computer keyboard & memory ° °® | 00 °
| skills by asking them to work with a human face
T Coliection of 6 fun learning games designed 10 prepare | o I | m
4 | 3 | 27 | KINDERCOMP Spinnaker young children age 3-8 to read. spell & count while L] °® | oo (]
also famiianzing them with the keyboard. , !
-1 L= S e I - === — |
Learning game teaches ages 6 1o adult visual }
5 8 6 SPELLICOPTER DesignWare memory and spelling skills by acting as a game pilot o e | o o
avoiding aerial obstacles while retrieving letters | |
IN SEARCH OF MOST Learning adventure that encourages problem-solving | |
6 | 7 | 27 AMSAZ|NG TlgNgHE 0s Spinnaker & sharpens the mind of the player (age 10 to aduit) o | o e | o
| | who searches for the most amazing thing + 1 |
| pr— e Educational program designed 10 prepare high [ [
7 mP gnoggglanFsoTRU?;E gaT  Barron's Educatonal Sernes  schoal students and aduls for the SAT ° ° ° ‘
(SCHOLASTIC APTITUDE TEST)
= T R —- —— — — ——— — T— — —— 4
| invader-style educational lyping game with muttileve (] (14
8 m TYPE ATTACK Sinus screens designed far ages 6 o adult | l
- - — — — — — < = —
Learning Adventure that teaches ages 0 to adult an T ™
9 | 5 | 18 | SNOOPER TROOPS | Spinnaker organizational approach to deductive reasoning by ° ° ° | °
role-playing as a detective 1o soive the myster
I S - role-playing as a detectve (o soive the mystery D S S — N S
No adult supervision & triendly interactive package | ! 4
10| 6 | 27 | EARLY GAMES Counterpoint Software. Inc. ~ composed of 9 educational. entertaining games ° ok | ok ° ok
| ! designed for chidren age 2'2 to 6 | |
| HOME MANAGEMENT TOP 10 L
— | : The new
1 1 27 | THE HOME ACCOUNTANT  Continental Home & Small Business Financial Management Program L] L] L] L] L] L] L] L] aCtion gam e
2 2 16 | THE TAX ADVANTAGE Continental Tax Preparation Program [ [ [ L] L] . . I
e . = - || Exclusively
3 3 27 | PFSFILE Software Publishing Information Management System ° e | o fro m
4 4 27 | BANK STREET WRITER Broderbund Word Processing Package o °
- i — —_— ~ — - — + — T — J[ — + e
55 [ 17 | HOMEWORD Sierra On-Line Word Processing Package ° o !
I
| T
6 6 | 19 | DOLLARS AND SENSE Monogram Home Financial Package | o [ ‘ |
SR H +, - 4 == = -= _— ~ — 4} by aib ot o
7 | 7 | 18 | MULTIPLAN HesWare Electronic Spreadsheet ° Datasoft, Inc.
— - — — - —_ 1 44—+ 1+ 1| Chatsworth, CA 91311
8 8 14 | ATARIWRITER Atari Word Processing Program L 4 1 (800) 423-5916
——— — — +——+—+—+t—+—+t 1| or(818) 701-5161
9 9 20 | PFS:REPORT Software Publishing Information Management System o o L
— = = — © 1984
1 01 m PAPERCLIP Batteries Inciuded Word Processing Package o

WwWWWw.americanradiohistorv.com

Qy¥voa1118 ‘v86T1 ' 1lddY


www.americanradiohistory.com

26

Retailing

SOFTWARE CHART ANALYSIS

‘Q-Bert’ Leaps To Superstardom

“Q-Bert,” 18 weeks on the Enter-
tainment top 20, has become a mar-
keting and licensing extravaganza,
with its stardom reaching many an-
cillary markets beyond the arcades.

Even before the two-year-old ar-
cade “hit” entered local coin-op are-
nas, its developer Mylstar, a unit of
Columbia Pictures Industries Inc., a
Coca-Cola company, sneak pre-
viewed “‘Q-Bert” for Parker Broth-
ers, which secured its home comput-
er and video game rights. T-shirts,
towels and a Saturday morning car-
toon ‘series were developed for “Q-
Bert,” which began simply as an out-
growth of several Mylstar engineers
experimenting with a three-dimen-
sional pyramid image on a computer
screen.

According to a spokesman for the
Chicago firm, “The original creators
developed the 2-D cube with 3-D ap-
pearances as a starting point. Once
the cube was developed, the art de-
partment was instructed to create a
cute character.”

At that point, he adds, the compa-
ny, a 57-year-old pinball machine
maker turned arcade machine manu-
facturer in 1981, had enough experi-
ence and marketing savvy in the
coin-op area to know “Q-Bert”
would be a ““hit,” and to start exploit-
ing the game’s ‘“‘cute” main character
before it entered the arcades.

“Q-Bert” is believed to have been
the number two best-selling arcade
game of 1982. It was the best-selling
title for video game machines in
1983, according to Billboard’s bi-
weekly video game chart. For Myl-
star, the pyramid jumping game was
its first major success in the arcade
arena. And for Parker Brothers, the
Beverly, Mass. toy giant, “Q-Bert” is
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believed to have sold in the millions.

According to Don Miffitt, director
of electronic engineering for Parker
Brothers, and Jay Smith of Western
Technologies/Smith  Engineering,
which programmed the home ver-
sions of *“Q-Bert” for the toy firm,
the title’s success stems from the
character’s *“‘cuteness” and sound ef-
fects, which evoke “empathy.”

Both groups of engineers who
worked on the translations say it was
a difficult task. “Turning between
30,000 and 60,000 bytes of code into
16,000 bytes (for a home video game)
is like converting a 700-page docu-
ment into one letter,” says Miffitt.

Smith agrees, noting, “'It’s like slic-

ing something to one-tenth its size.
The real trick is maintaining the es-
sence and feel of the game in very lit-
tle space.” He says the home comput-
er versions are closer representations
of the arcade machine than the video
game console versions because com-
puters have more memory, hence
more ‘‘space.”

“Q-Bert” is one of the few arcade
conversions to do well on the com-
puter software chart; generally, strat-
egy-adventure games and simulation
titles top the list. Its initial strong
showing, hovering around the num-
ber 10 slot, gives Parker Brothers
hope that the title is destined for the
top five. FAYE ZUCKERMAN

_Now Playing

Exhibit Details Chips’ Impact

By FAYE ZUCKERMAN

Gordon Moore, the chairman of
the board of Intel Corp., one of the
largest microchip makers, says that
when the “chip” industry started to
emerge, he scavenged his house, list-
ing those objects that would eventu-
ally incorporate high technology mi-
crochips. His list numbered 70, and
his home was devoid of microcom-
puter technology.

Recently, Moore went on a similar
quest and discovered that his home
contained 20 chip-based objects—
only four of which were found on his
original list of 70. Moore’s anecdote
illustrates how rapidly microcomput-
er technology is pervading daily life.

It also underscored Moore’s open-
ing remarks launching the first tour-
ing museum show dedicated to spot-
lighting the impact of computers on
American society. The exhibit’s
many hands-on displays will allay
rampant ‘“‘computer-phobia,” ac-
cording to Wendy Pollock, director
of traveling exhibition services for
the Assn. of Science-Technology
Centers, based in Washington, D.C.

Warner Communications Founda-
tion/Atari, Scholastic’s Wizare, Ti-
mex, Philips Ultrasound, Apple
Computer and Xerox are some of the
high technology companies that do-
nated services or equipment to the
two-year traveling show. These com-
panies are hoping to target the bur-
geoning “‘family” market and give
additional visibility to their products
via the show.
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One section of the exhibit details
how microchips are made. Another
highlights how the miniature chips
are used in the health field. A pair of
microchip glasses contains sensors
that make sounds as one approaches
objects. “This has potential for blind
people,” Pollock says.

Educational and entertainment
software is also featured. According
to Pollock, show attendees can play
with the software. Then, via a com-
puter console, they can ‘‘vent” their
opinions of the software, and call up
a listing of what others have said
about the same program.

The total cost of the exhibit hov-
ered around $1 million, she says. In-
tel was the first of the high technol-
ogy companies to actively get
involved in its planning.

The 3,000 square foot extravagan-
za debuted in San Francisco’s Ex-
ploratorium March 14. After two
months in San Francisco, the show
moves on to Portland’s Museum of
Science & Industry. It is scheduled
for Chicago, Richmond, Boston and
Durham, N.C.

* * *

Micros and entertainment: The en-
tertainment industry is the primary
target for “The Micro Show,” June
1-2 at the Los Angeles Convention
Center. The show’s organizers, L.A .-
based Live Time Productions, say the
exposition will show how television,
film and record companies can
“‘computerize.”

Speakers at the show include Da-
vid Grosse, executive director of
MIS Operations, Columbia Pictures;
Brad Peppard, director of finance,
CBS/Fox Studio Center, and Jack
Smith, owner of Dot Zero. Among
the topics included in their speeches
will be production budgeting, pro-

duction accounting, scriptwriting
systems and general accounting
packages.
- wli %
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Video
. Music Programming
MTV Adds & Rotation

As of 3/28/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:

Cheap Trick, “Up The Creek,” Epic

David Gilmour, “Blue Light,” Columbia

Heaven, “Where Angels Fear To Tread,” Columbia
Billy Idol, *“Eyes Without A Face,” Chrysalis
Cyndi Lauper, ““Time After Time,” Portrait
Madness, “The Wings Of A Dove,” Geffen
Missing Persons, “Give,” Capitol

Platinum Blonde, “Doesn’t Really Matter,” Epic
Pretenders, “‘Show Me,” Sire

Real Life, *“‘Catch Me I'm Falling,” MCA

Rock Goddess, I Didn’t Know I Loved You Til I Saw You Rock and Roll,” A&M

HEAVY ROTATION (maximum 4 plays a day):

Phil Collins, ““‘Against All Odds,” Atlantic

Culture Club, “Miss Me Blind,” Epic

Duran Duran, ‘“New Moon On Monday,” Capitol
Eurythmics, ‘‘Here Comes The Rain Again,” RCA
Daryl Hall & John Oates, “Adult Education,” RCA
Billy Idol, “Rebel Yell,” Chrysalis

Howard Jones, “New Song,” Elektra

John Lennon, “Nobody Told Me,” Polydor

Huey Lewis, “I Want A New Drug,” Chrysalis
Kenny Loggins, “Footloose,” Columbia

Manfred Mann, “The Runner,” Arista

Nena, “99 Luftballons,” Epic

Police, “Wrapped Around Your Finger,” A&M
Pretenders, ‘*Middle Of The Road,” Sire

Queen, “Radio GaGa,” Capitol

Rockwell, “Somebody’s Watching Me,”” Motown
Rolling Stones, “She Was Hot,” Rolling Stones
Scorpions, “Rock You Like A Hurricane,” Mercury
.38 Special, “Back Where You Belong,” A&M
Thompson Twins, “Hold Me Now,” Arista

Dwight Twilley, “Girls,” EMI America

“Weird Al” Yankovic, “Eat It,” Rock 'N’ Roll/CBS
Yes, “Leave It,” Atco

Paul Young, ‘“Come Back And Stay,” Columbia

MEDIUM ROTATION (maximum 3 plays a day):

Alarm, “68 Guns,” IRS

Pat Benatar, “Lipstick Lies,” Chrysalis

Berlin, “No More Words,” Geffen

Bon Jovi, “‘Runaway,” Mercury

Tony Carey, “A Fine Fine Day,” MCA

Roger Daltrey, “Walking In My Sleep,” Atlantic

Thomas Dolby, “Hyperactive,” Capitol

Dan Fogelberg, “The Language Of Love,” Full Moon/Epic
Frankie Goes To Hollywood, “‘Relax,” ZTT/Island
Genesis, “Illegal Alien,” Atlantic

Golden Earring, “When The Lady Smiles,” 21/PolyGram
HSAS, “Missing You,” Geffen

Judas Priest, “Free Wheel Burnin’,” Columbia

John Lennon, “I'm Steppin’ Out,” Polydor

John Cougar Mellencamp, *“Authority Song,” Riva/PolyGram
Night Ranger, “Sister Christian,”” Camel/MCA

Alan Parsons, “Don’t Answer Me,” Arista

Billy Rankin, “*Baby Come Back,” A&M

Romantics, “One In A Million,”” Nemperor

Tracey Ullman, “They Don’t Know,” MCA

Rick Springfield, “Love Somebody,” RCA

Wang Chung, “Don’t Let Go,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

Accept, “Balls To The Wall,” Portrait

Alcatrazz, “*Hiroshima,” Rocshire

April Wine, “This Could Be The Right One,” Capitol

John Butcher Axis, “Don’t Say Goodnight,” Polydor

Mary Buffet, “My Boyfriend’s Back,” Moby Dick

Josie Cotton, “Jimmy Loves Maryann,” Elektra

Coup, “Imagination,” A&M

Dead Or Alive, “I Do Anything,” Epic

EBN/OZN, “Bag Lady,” Elektra

Echo & the Bunnymen, “Killing Moon,” Sire

Exotic, “No Communications,” Saturn

Andy Fraser, “Do You Love Me,” Island

Go-Go’s, “Head Over Heels,” IRS

Eddy Grant, ‘“‘Romancing The Stone,” Portrait

Great White, “Stick It,”” EMI America

Heavy Pettin’, ““In And Out Of Love,” Polydor

Icicle Works, “Whisper To A Scream,” Arista

Jason & the Scorchers, “Absolutely Sweet Marie,” EMI America

Jump ’n’ the Saddle, “The Curly Shuffle,” Atlantic

Nik Kershaw, “Wouldn’t It Be Good,” MCA

King Crimson, “Sleepless,” Warner Bros.

Language, “Touch The Radio Dance,” A&M

Madonna, “Borderline,” Sire )

Modern English, “Hands Across The Sea,” Sire

Eddie Money, “Club Michelle,” Columbia

Mr. Mister, “Hunter Of The Night,” RCA

Ozzy Osbourne, “So Tired,” CBS Associated

Ratt, “Round And Round,” Atlantic

Slade, “Run Runaway,” CBS Associated

Simple Minds, “Waterfront,” A&M

Spinal Tap, “Hell Hole,” Polydor

Sandy Stewart, “Saddest Victory,” Modern
(Continued on page 72)
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INCREDIBLE EDIBLES—Rock 'N’ Roll Records artist “Welrd AI" Yankovic
presents a chocolate version of his “Eat It” single to MTV staff members.
In the bottom row from left are Yankovic’s manager Jay Levey, VJ Martha
Quinn, and Harvey Leeds, director of video promotion for Epic/Portrait/

Associated Labels. In the top row are Yankovic and VJ Mark Goodman.

New Firm Will Specialize
In Educational Cassettes

LOS ANGELES—Record indus-
try veteran Howard Silvers, who
heads Increase Inc. and Quicksilver
Records, has set up Increased Video,
a specialty videocassette company,
which will bring to market some 25
original productions over the next six
months.

Silvers, who spearheaded the start
up of specialty label Increased Re-
cords, known for the radio history se-
ries “*Cruisin’,” plans a similar ap-
proach in  launching specialty
videocassettes in the music and edu-
cational fields. His videos, he says,
will primarily be “informational.”

“Jazz and Exercise,” *‘Introduc-
tion To Computers,” “‘Sports Nutri-
tion” and “American History—The
Civil War™ are some of the titles to be
rolled out at a $29.95 suggested retail
price. I believe there is a void in the
market, and | see a need for these fea-
tures in the home,” Silvers says.

The target audience for the videos

includes the military, educators and
college students, as well as the mass
market. Silvers plans to market to
these groups through direct mail,
television and retailers. His first few
releases have been selling through
specialty video stores.

As for record stores, he says, “We
will have to wait and see how well
those outlets do selling video. The
traditional record store has not been
part of the home video market long
enough to prove any kind of success.

Video  stores the
promise.”

show most

The vice president and general
manager of Silvers’ new venture is
Arny Schorr, formerly with MGM/
CBS Video and Video Gems, who is
in charge of establishing a distribu-
tion network. He already has set up
manufacturer reps in several mar-
kets, says Silvers.

FAYE ZUCKERMAN

® Rock satire: Andy Fraser’s new
video clip “Do You Love Me™ takes
a humorous look at a ““‘Hollywood”
dance audition attended by carica-
tures of John Travolta, Ted Nugent
and Billy Idol. The clip was directed
by Don Letts and produced by Simon
Fields for Limelight Films. Fraser’s
Island album, “Do You Love Mg,” is
scheduled for April release.

® Thriller: Jerry Kramer, who di-
rected “Making Michael Jackson’s
‘Thriller,” " is working on a video re-
lease of Van Halen’s performances
and backstage activities. He will be
taping live performances in Boston,
Philidelphia and Providence, R.1L

® Showtime music: Bruce Gowers
will be directing four more “*Rock Of
The '80’s”” shows for Showtime/The
Movie Channel. The first show,
scheduled for May, will feature
Adam Ant, the Gap Band, King
Crimson, and new unsigned acts, says
Martin Schwartz, the co-executive
producer. The productions are for
Paramount Video, and Rick Carroll
is also executive producer.

e Official sponsor: Sparkomatic
car stereo, which is sponsoring the
current Yes tour, has produced a se-
ries of 30- and 60-second spots fea-
turing Yes music in video clip style
for MTV. The spots were directed by
Gary Legon, veteran clip maker for
Supertramp and America, and pro-
duced by Tim Snow for SAAS
Advertising.

e The Andy Warhol machine:
Andy Warhol Studio, based in New
York, will produce a clip for Elektra/
Asylum recording artists the Cars,

 Music Monitor

marking the company’s first clip for
an American band. According to the
clip’'s producer, Vincent Fremont,
Warhol and Don Monroe will jointly
direct the clip for the song “Hello
Again” from the group’s new album,
“Heartbeat City.” It will be shot on a
budget of about $50,000.

® Video enhancements: Under the
direction of tv veteran Phil Ramuno,
Vanity Records’ Invisible Zoo or-
chestrated the first video clip for the
hearing impaired. The clip of “*No-
body’s Girl” takes place in a court-
room, where sign-language expert
Rita Corey communicates the song’s
lyrics.

® Long-form for sale: RCA/Co-
lumbia Home Video recently released
“A Night With Lou Reed,” directed
by Clark Santee and produced by
Bill Boggs and Richard Baker. It
documents a sold-out engagement by
Reed at New York’s Bottom Line. Its
suggested retail price is $29.95, and it
features “‘Sweet Jane,” “Walk On
The Wild Side” and “I'm Waiting
For My Man.”

® Heavy country: Martin Ka-
han, known for directing heavy metal
group Kiss, will turn his directorial
skills on Nashville artist Ricky
Skaggs. He will take charge of mak-
ing a video clip for **Don’t Cheat In
Our Hometown,” Skaggs® first con-
ceptual clip.

Music Monitor welcomes contribu-

tions. Please send information on vid-

eos in production to Faye Zuckerman,
Billboard, 9107 Wilshire Blvd., Bever-
ly Hills, Calif. 90210.

Video
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Ingiram Penetrating Bookstores
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1BM computers. The Nashville ware-
house (which stocks 25,000 books,
videocassettes and disks, and com-
puter software) has had to be imple-
mented in the past six months by two
more warehouses (one in California,
one in Maryland) to handle the
overload.

Ingram averages a 90% fill rate on
all catalog titles, and a 100% fill rate
on pre-booked new releases. The
company prepays freight on all or-
ders over $500, including back
orders.

Ingram Video, a subsidiary of In-
gram Industries in Nashville and sis-
ter company of Ingram Books—
which is the single largest trade book
wholesaler in the U.S.—began ship-
ping videocassettes in June, 1982, af-
ter months of intensive research and
discussions with major film distribu-
tors and studios.

“We had two reasons for getting
into video,” observes Joani S. Leh-
man, Ingram Video’s vice president
and general manager. “First, we saw
a way to bring our bookstores into
the mass home entertainment market
through video and computer soft-
ware. We see books and video as
compatible inventory: Most best-sell-

ing books eventually become best-
selling movies and now, best-selling
videocassettes.

“Also,” she adds, “we saw this as a
way of expanding our own account
base. Here we were, already selling
product to 14,000 bookstores and li-
braries who could just as easily be
turned into potential video
customers.”

This strategy is apparently work-
ing. Today, Ingram is supplying a to-
tal of 1,200 bookstore accounts with
video product, ranging from disks
and cassettes to music videos and re-
lated accessories. Other Ingram vid-
eo customers include the Musicland
chain (encompassing Sam Goody,
Discount Records and Musicland
stores), Turtle’s in Atlanta, Western
Merchandisers’ Hastings chain, Na-
tional Record Mart, Video Ware-
house, Adventureland Video, Video
Depot, the Farm Fresh supermarket
chain, East Coast-based YVCR Inc,,
and now Waldenbooks.

Its first major test comes with the
giant Waldenbooks chain. Ingram
has placed 10 carefully selected video
titles into 850 Waldenbooks outlets
across the country, tied in with the

(Continued on page 31)
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20 L RCA Video Disc 13612 Eddie Murphy o Laser |29. 95

O Recording Industry Of Amenica seal for sales and or rentals of 25,000 units plus ($1.000.000 after returns) (Seal indicated by dot) A Recording Industry Of

Amenica seal for sales of 50.000 units plus ($2,000,000 after returns) (Seal indicated by triangle) (

(!TA) International Tape Disc Assn seal for net sales and or rentals

of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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ER WHILE IT'S STILL
30XOFFICE.

Meet Angel. She’s a high school honor student
by day, a Hollywood hooker by night.

THORN EMI Video is pleased to bring you, direct from the boxoffice,
the videocassette of this year's boxoffice smash hit, “Angel” Backed
by millions in promotion, in two months, “Angel” has already grossed
anincredible 12 million dollars. Now, “Angel” can fly to the top of your

list of top-selling videocassettes, too.
So order plenty of “Angel” videocassettes
from THORN EMI, and watch your business soar.
For more information and the THORN EMI dis-

tributor nearest you, call toll-free (800) 648-7650.

ANOTHER THORN EMI

I
THORN EMI
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Vestron Makes ‘Thrilling’ British Market Entrance

By NICK ROBERTSHAW Friday (30) with one of the hottest ti- units have already established it as mated 300,000 units sold to date in neously in Japan, South Africa
tles the industry has seen to date:  one of the U.K s all-time best sellers. the States. (through Gallo), Australia (Video

LONDON-—Vestron Video, last Jackson's  And with a retail tag of $29, the 60- As part of a major move into inter- ~ Classics) and  Holland  (Video
of the U.S. majors to enter the British minute program could eventually national markets, Vestron will re- Screer_l). French _rele_ase through
home video market, debuted here Pre-orders approaching 80,000 reach volume comparable to the esti- lease the Jackson video simulta- RCYV is set for April, with West Ger-

many, Scandinavia and other territo-

ries following before summer.

Heading the overseas push out of
London are Vestron Video Interna-
tional managing director Colin Bay-
| liss, the former MGM/UA Home

Video head recruited in February
} this year, and creative services vice

president Susan Senk, who is here
. from the States to supervise creative

and promotional aspects of the
launch.

’, | “Until six months ago we had
hardly considered other markets, be-

| cause we were concentrating so much
[ on the U.S.,” says Senk, a Vestron
staffer since the company’s inception
' 30 months ago. **We had no interna-
tional presence; we didn’t even both-
— Roger Ebert, "At The Movies” | er to acquire films with worldwide

rights, because there was no reason.

b .
One of the b‘gst films of this or any year. | e e e e

| were going into a variety of territo-
| ries, we wanted to keep complete
| control over quality, marketing and
so on rather than trust our product to

| anyone else. That’'s why we are put-
ting it out ourselves, working with lo-

| cal distributors. In the States, we
» have a reputation for aggressive mar-
] keting, and we aim to maintain that

approach in the international field.”

In the UK., Vestron is spending

| an unspecified five-figure sum on its

launch campaign, which includes

| press advertising, regional tv spots

and windows in major outlets, in-

| cluding London's Virgin Megastore

and Video Palace sites. Similar mar-

keting campaigns are under way in
other territories

portedly shown strong interest in car-
rying the Jackson video, and distribu-
tor Palace Virgin Gold’s supporting
‘ trade ads are designed to encourage

the trend, featuring a mock “We
On November 13, 1974, Karen Silkwood, l

‘ British record retailers have re-

Don’t Stock...” poster and an ironic

an employee of a nuclear facility, | message to dealers: “Cut out and

left to meet with a reporter stick in window. Stops annoying en-

from the New York Times | quiries and keeps profits to a
) minimum.”

| Besides enticing record dealers to
stock video, the lure of Jackson’s re-
‘ lease has been enough to draw at
least one powerful High Street chain,
|  Woolworth, back into the software
market, while another muitiple,
‘ Boots, is to carry the lone title in 175
' outlets as a one-off experiment.

She never got there.

“We're very lucky we could launch
with a title as strong as Michael Jack-

Available on Videocassette, CED and Laser Videodisc. | s i e s

Order now from your Embassy Home Entertainment Distributor. i i Pliese g oy

rope that happened in the States: The
' record shops and chains start carry-
- ing it and find they can make some

7 money because the kind of people fre-
quenting their shops want it. A music
video is a record with pictures, after
gll; that’s the way you have to present
ABC Motion Pictures Presents A MIKE NICHOLS FILM it.”

MERYL STREEP KURT RUSSELL CHER
SILKWOOD Music By GEORGES DELERUE

Written By NORA EPHRON & ALICE ARLEN

Executive Producers BUZZ HIRSCF and LARRY CANO
Produced By MIKE NIC40LS and MICHAEL HAUSMAN addition to “priced to sell” music

Directed By MIKE NICHOLS Released Through TWENTIETH CENTURY-FOX MIOTION product, catalog staples will be fam-
© 1984 £BC MOTION PICTURES, INC. PICTURES ily programming and  quality

LSl features.

Vestron plans a selective release
strategy, with two titles due in May
and four more in June. “We’ll be re-
leasing three or four a month from
then on,” says Senk, adding that in

. '.—- “World video markets are all de-
S EMBASSY HOME ENTERTAINMENT | veloping differently, and you have to
1901 AVENUE OF THE STARS, LOS ANGELES, CALIFORNIA 90067 tailor your releases to suit,” she says.

© 1984 EHE “In the U.K., the industry has gotten
a pretty bad name, and we’re going to
try and help clean it up a little.”
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Ingram’s Sales Booming
Via Bookstore Penetration

® Continued from page 27
national launch of the “Trading
Places” videocassette.

In April, as phase two of the pro-
gram, 100 Waldenbooks stores locat-
ed in five or six key markets with
proven VCR penetration will be
stocked with a more comprehensive
inventory of between 50 and 60 titles.
Ingram is working closely with Wal-
denbooks to formulate a full advertis-
ing campaign using co-op dollars
from major video distributors. Also
for the program, Ingram has de-
signed a special consumer microfiche
system for Waldenbooks. As part of
the special order process, consumers
can use Ingram’s video catalog listing
containing 4,000 titles by subject cat-
egory and available through a spe-
cial-order p-o-p kit.

“Special orders are a natural pro-
gression for bookstores because
they're already offering this service
for their customers,” says Lehman.

Promotion and merchandising are
key elements in the Ingram video
push—and it’s what the company be-
lieves sets it apart in the competitive
field. “We don’t sell product, we
merchandise it,” explains Lehman.
“We offer complete support services,
materials, information and market-
ing assistance to clients.”

Thus Ingram’s accounts regularly
receive free updated information
about dealer screenings highlighting
hot new releases, no-cost p-o-p kits
with posters, color brochures and
merchandising displays, dealer tags
on ads, and news on availability of
co-op advertising dollars for their
use.

The company emphasizes profes-
sional presentation, ease of ordering,
quickly-dispensed accurate informa-
tion and educational skills. This is
done through several means:

o Through Ingram’s ReadySys-
tems microfiche program, updated
weekly and sent to all subscribing ac-
counts at an annual rate of $15 (with-
out reader), or $100 (with reader).

e Through a bi-weekly video prod-
uct magazine and newsletter called
Videopedia. The newsletter updates
new hit product releases. The prod-
uct magazine contains extensive in-
formation, including pricing, free p-
o-p materials available from dealers,

best-selling products (including the
Billboard video charts), new releases
alphabetized by title, by studio and
by shipping date, and complete de-
scriptions. It is designed as a subset
of the Ingram microfiche system.

® Through Ingram’s Marquee con-
sumer publications. Marquee con-
sists of a bi-monthly two-color bro-
chure distributed free to accounts in
batches of 100 copies, or for $5 per
additional 50 copies. Marquee also
offers a free consumer poster with the
20 top-selling videocassettes and 10
top-selling videodisks.

Ingram’s return policy allows ac-
counts to turn in up to 10% of their
prior quarter’s purchases for credit.
To assist in this tracking, Ingram
sends out quarterly purchasing sum-
mary reports showing returns eligi-
bility. *“It’s a useful inventory visibili-
ty tool to help in establishing
ordering patterns, checking inven-
tory and determining what co-op dol-
lars are available to them based on
prior sales for the individual studios’
titles,” explains Lehman.

Ingram is conscientious about ob-
taining co-op dollars on behalf of ac-
counts, and relies heavily on print ad-
vertising with dealer tags. It also has
its own video promotion specialist,
Brian Woods, who works with cus-
tomers on increasing their retail traf-
fic, especially for music videos.

“The industry has looked at music
video as a promotional idea rather
than an item for sale,”” Woods sug-
gests. “But they can be good sell-
through merchandise, especially with
the advent of stereo cassettes.”

Lehman says that music videos are
projected as a growth item for In-
gram, although at the moment they
comprise only 5% of the firm’s total
video inventory. “This figure could
run as high as 25% for us by the end
of 1985, if the trend continues,” she
comments.

To increase the public’s awareness
of new video product in release and
to create music video traffic in stores,
Woods launched an Ingram *“Music
Videomania™ night last month at a
Nashville Marriott. Customers who
had gone to various stores to register
were eligible for giveaways and video
prizes, and the local sponsoring radio
station took on-air calls.

(901) 774-4944

Music Video

Producers
get it all together

e 2 Video Suites » Stereo Dolby
* Track Sweetening ¢ Titles & Opticals
e Rank Cintel ¢ Tape to Film

Call us. No obligation. 1-800-238-2636

Convenient location

video/film post production

Motion Picture Laboratories, Inc.
781 South Main. Memphis. TN 38101

Vide

tocopying, r

Billboard
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RENTALS

tte Top 40

2 Survey for Week Ending 4/7/84

! o
. | | | T
= | 2 | These are the most rented videocassettes compiled from retail reports by the Billboard Chart Re-
= | 2| 2| search Department. Both Beta and VHS formats are included
28| ° - @ -
kS a @ . S ol g
2| ul g Copyright Owner, 528 I s
= | S| = | NIMLE Distributor, Catalog Number Principal Performers | L&l |_=
DAD = P 0 P e D . oyd o =
1 Paramo ome deo ddie p 9 Be
. Matthew Broderick | VHS
2 3 4| WAR GAMES CBS-Fox Video 4714 Dabney Coleman 1983 |PG Beta
T RCA/Columbia Pictures. Dustin Hoffman VHS
3| 1| 9| TOOTSIEE Home Video 10535 Jessica Lange 1982 PG| geiq
Michael Keaton VHS
4 2 6| MR.MOM Vestron 5025 Teri Garr 1983 (PG| gota
NEVER SAY NEVER Warner Brothers Pictures Sean Connery VHS
5 4 5 1983 |PG
AGAIN Warner Home Video 11337 Barbara Carrera Beta
The Geffen Company Tom Cruise VHS
6 6| 16| RISKY BUSINESS Warner Home Video 11323 Rebecca de Mornay TeeR) || 7 Beta
10 4 | EASY MONEY Vestron 5029 Rodney Dangerfield 1983 | R \é:tsa
= ‘Paramount Pictures Harrison Ford VHS
8 7| 17| RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 |PG Beta
e , Michael Douglas VHS
9| 15 3| STAR CHAMBER CBS-Fox Video 1295 Hal Holbrook 1983 | R Beta
MAKING MICHAEL . VHS
10 91 15| JACKSON'S THRILLER A (TA) Vestron 1000 Michael Jackson 1983 |[NR Bota
Paramount Pictures John Travolta | VHS
1" 8 [l RSTANINGIALIVE Paramount Home Video 1302 Cynthia Rhodes 1983 |PG| gey
. o ; Natalie Wood VHS
12| 1 9 | BRAINSTORM MGM/UA Home Video 800314 Christopher Walken 1983 :PG Beta
— S T — T
Warner Brothers Pictures Chevy Chase VHS
13| 14 4| DEAL OF THE CENTURY Warner Home Video 11339 Sigourney Weaver 1983 IPG Beta
— ~ - B 1 —g
Paramount Pictures . VHS
14 | 16| 28| FLASHDANCE Paramount Home Video 1454 Jennifer Beals 1983 | R Beta
NATIONAL LAMPOON’S warner Brothers Pictures Chevy Chase VHS
15| 13| 19 ! 1983 | R |
VACATION Warner Home Video 11315 Christie Brinkley Beta
RCA/Columbia Pictures Ken Marshall VHS
16| 18| 3| KRULL Home Video10364 Lysette Anthony 1983 |PG| geta
EDDIE AND THE Embassy Pictures Tom Berenger VHS
17 20 2 CRUISERS Embassy Home Entertainment 2066 Michael Paré 1983 |PG Beta
B Sunn Classic Pictures/Warner Bros Inc.Dee Wallace T VHS |
U (Rle) || PO Warner Home Video 11331 Daniel Hugh-Kelly | 983 | | Beta
PORKY’S II: . Dan Monahan VHS
19 | 17 7 THE NEXT DAY CBS-Fox Video 1294 Tony Ganios 1983 | R Beta
- Jaqueline Bisset 1, VHS
20 | 23 9 | CLASS Vestron 5026 Cliff Robertson 1983 [ R Beta
Universal City Studios, Matt Dillon VHS
21 QNN | RUMBLE FISH MCA Distributing Corp. 80056 Mickey Rourke 1983 | R | Beta
. e N A | 7 |
Warner Brothers Pictures John Lithgow VHS
22| 27| 16| TWILIGHT ZONE—THE MOVIE Warner Home Video 11314 Kevin McCarthy 1983 |PG Beta
. - RCA/Columbia Pictures Roy Scheider | VHS
23 | 21| 22| BLUE THUNDER » (ITA) Home Video 10026 Maicolm McDowell | 1983 | R{ Beta
o . Mary Steenburgen VHS
24 | 19 4 | CROSS CREEK Thorn/EMI Home Video 2184 Rip Torn 1983 | R Beta
— o —3
warner Brothers Pictures Christopher Reeve VHS
25| 22| 16| SUPERMAN Il Warner Home Video 11320 Richard Pryor LR ,PG Beta
Robert Duvall [pn| VHS
26 | 24| 26 | TENDER MERCIES o Thorn/EMI 1640 Betty Buckley 1983 |PG| Beta
Y . Warner Brothers Pictures ~ David Soul | VHS
27 | 26 2 | SALEM'S LOT: THE MOVIE warner Home Video 11336 James Mason =8 INR Beta
. KVC-RCA o o VHS
28 | 29| 49 | JANE FONDA'S WORKOUT Karl Video Corporation 042 Jane Fonda 1982 |INR Beta
. Dawn Associates David Emge T, VHS
208 I I QERCEICESIDESD Thorn/EMI Video 1977 Gaylen Ross 1978 | R | Bota
THE CARE BEARS IN THE Family Home Entertainment q VHS
30| 31| 5| | AND WITHOUT FEELINGS MGM/UA Home Video F357 Animated 1983 | G| et
t
31 | 34| 19| EDDIE MURPHY—DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983 | R \B/:tz
o _Paramour;t_F’iciures Nick Nolte | VHS
32| 25 41| 48 HRS. Paramount Home Video 1139 Eddie Murphy 1983 LR Beta
e —— e !
RCA/Columbia Pictures . | VHS
33 | 30| 25| GANDHI e (ITA) Home Video 10237 Ben Kingsley 1982 lF’Gi Beta
[ S ; . - Richard Farsworth VHS
34 | 28| 12 | THE GREY FOX Media Home Entertainment M258 Jackie Burroughs 1983 PG Beta
. . HéX/CoTumEigﬁicEres_ Walter Matthau 1, I VHS
SO A NEN IELEISEENIVORS Home Video 10521 Robin Williams 1983 | R | Beta
36 | 32| 17| 10 TO MIDNIGHT MGM/UA Home Video Mv-8002g2 Chartes Bronson 1983 | R | YHS
Lisa Eilbacher Beta
37 | 33| 18| BREATHLESS e (ITA) Vestron V5017 Richard Gere 1983 | R | goiS
38 | 37| 18| PINK FLOYD THE WALL MGM/UA Home Video MV-400268 Pink Floyd 1979 | R \é:g
g THE YEAR OF LIVING e o Mel Gibson [oa] VHS
39| 38| 26 DANGEROUSLY MGM/UA Home Video 800243 Sigourney Weaver 1983 |PG Beta
1 T mer g Jason Robards 1 VHS
40| 39| 21| MAX DUGAN RETURNS CBS-Fox Video 1236 Nehal e 1983 |PG ey

ayvoaTg ‘v861 ‘L Tudv

L Recording Industry Of America seal for sales and/or rentals of 25,000 units plus (31,000,000 after returns) (Seal indicated by dot). A Recording Industry Of
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) Internationat Tape/Disc Assn. seal for net sales and/or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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o
This listing of video releases is designed to MOUNTAIN MAN © Copyright 1984 , Billboard Publications, Inc. No part of this publication may be reproduced,
enable wholesalers and retailers to be up-to- Denver Pyle, Ken Berry, Cheryl storeJ"ga retrieval system, or transmitted, form or by any means, electronic, mechanical,
date on available new product. Formats in- Miller photocopying, recording, or otherwise, wnhout t¥re prior wntten permission of the publisher. Survey for Week Ending 4/1/84
cluded are Beta, VHS (Video Home System), Beta & VHS VCI (Media Home
CED (Capacitance Electronic Disk), and LV Entertainment) $49.95
(o) s ot bt SHESSSE THE NIGHTINGALE SALES
: wise,
List” or “Rent'al';‘ is indicated.'AII informat;on Mé(;l‘(aJ;%gHesr,cgsa'rFt():rvz?d?oersheys 3998 =
has been supplied by the manufacturers or dis-
tributors of the product. Ng’ ’:gfﬁ‘aNnto.}/oEns %owseEn | | € These are the best selling videocassettes compiled from
Beta & VHS Pan Canadian Film s &S | retail reports by the Billboard Chart Research Depart-
ABE LINCOLN: FREEDOI\g EIGHI;TER Distributors . . $29.95 f S | S| 5 ment Both Beta and VHS formats are included.
Allen Williams, Andrew Prine, Brock o \ypgy PLAYMATE WORKOUT g & e ‘ 5% w =
Peters ) 2l = 3 Copyright Owner, » 8 S £ 3
Beta & VHS VCI (Media Home Victoria Cooke, Jeana Tomasina o 5| 38 LAk - s2 = = &
Eteroinaet) $49.95 Bota & VHS CBS/Fox Video $39.98 S =S| = | TITLE Distributor, Catalog Number  Principal Performers L& & 2 &
PIECES
ANIMAL QUIZ #1 A N
; Christopher George MAKING MICHAEL .
\B/;: & VHS Walt Disney Home 53995 Bota & VHS Vestron Video o list 1 ) JACKSON'S THRILLER A (ITA) Vestron 1000 Michael Jackson
ANIMAL QUIZ #2 THE PRINCESS AND THE PEA — i
Beta & VHS Walt Disney Home Liza Minnelli, Tom Conti R | KVC-RCA
e Y $39.95 Beta & VHS CBS/Fox Video $39.98 | 2 2 | 99 | JANE FONDA'S WORKOQOUT A (ITA) Karl video Corporation 042 Jane Fonda
ROCK ALERT: THE MAKING OF _ - . Ll X
ANIMAL QUIZ #3 0 | T o e = e Y T T
Beta & VHS Walt Disney Home ROUGH TRADE'S TERRITORIAL 3 Paramount Pictures Dan Ackroyd \ VHS
ViZe; ) $39.95 VIDEO 1 Q| NIRADINGRLACES Paramount Home Video 1551 Eddie Murphy e Beta | 9%
BEAUTY AND THE BEAST Bota & wHS Pon Canadian Film 05 == ' — — = — - e | |
istributors . b
. . 4 3 18 ‘ RAIDERS OF THE LOST ARK Paramount Pictures Harrison Ford 1981 VHS
sﬂ‘ﬁ:%s\f:g'(‘:gg’f}bﬂ/?d‘g Kinski 3998 RUMORS OF GLORY—BRUCE 1 Paramount Home Video 1376 Karen Allen 981| PGl gerg | 3995
BIG RED COCKBURN LIVE Al 2l Sites " The Geften Company ~ Tom Cruise VHS |
Walter Pidgeon Beta & VHS Pan Canadian Film 5 5 15| RISKY BUSINESS Warner Home Video 11323 Rebecca de Mornay 1983 | R Beta oS
Beta & VHS walt Disney Home Distributors . . $29.95 : ; ; | |
video. $69.95  SNOW WHITE AND THE SEVEN P ] '
6 8 7| STAYING ALIVE aramount Pictures John Travolta 1983 | PG VHS 3995 |
THE BOATNIKS DWARFS ‘ I Paramount Home Video 1302 Cynthia Rhodes Beta )
Robert Morse, Stefanie Powers, Phil Elizabeth McGovern, Vanessa Red —  — = = RCA/Columbia Pict Dustin oft ——t—t fvﬁf —
Silvers grave, Vincent Price | /Lolumpia Pictures ustin Hoffman |
Beta & VHS walt Dlsney Home Beta & VHS CBS/Fox Video $39.98 7 g | 9_‘_ TOOTSIE Home Video 10535 Jessica Lange 1982 | PG | Beta 79.95
W 36995 SPANISH FLY "ol ol 2l wa D - Mathew Broderick VRS | g0 |
THE CHILDREN Leslie Phillips, Terry Thomas 8| 7| 4| WARGAMES CBS-Fox Video 4714 Dabney Co’,enf;'n 1983 | PG| o= 79.98
Beta & VHS Vestron Video no list Beta & VHS Pan Canadian Film [t S _ N d Y i G T |
Distributors $29.95 Warner Brothers Pictures Sean Connery VHS
THE DISAPPEARANCE 9 10 5| NEVER SAY NEVER AGAIN A 3 1983 | PG -79.95
. STACY'S KNIGHTS | Warner Home Video 11337 Barbara Carrera Beta
Bgr':‘afl‘d"‘sgus‘hemnd' o Ryt it M, list ‘ 16 |9 28| FLASHDANCE * Paramount Pictures o i Tal s ] |
Betal SRH S estroniidee aollst THAQ:CHAMP:(S);:nSHII:OFEELIN(;O * o ] | Paramount Home Video 1454 Jemgbte? BEET | 1983 R pop | 3995
FOLLOW ME BOYSI [ |
E,ed MacMurray, Vera Miles, Lillian T:‘L"“’M : ;’:i‘iﬂs” FERVEED <00 4 l1e] 1] 4 | EASY MONEY Vestron 5029 Rodney Dangerfield 1983 R gg‘g ,’j‘s’t‘ed
ish | | i
Beta & VHS Walt DISney Home Carrie Fisher, William Katt, Burgess 1 T \ Michael Keat - TVHS | No.
Video $69.95 Meredith 12 12 6| MR.MOM Vestron 5025 ichael Keaton 1983 PG 0
B e MARRIAGE Bota & VHS CBS/Fox Video $39.98 J | - e | Beta | listing
. TIGER TOWN i | THE JANE FONDA KVC-RCA VHS
Clqud\;a Jennings, Zack Taylor, Vic- Roy Scheider, Justin Henry 13 WORKOUT CHALLENGE Karl Video Corporation 051 Jane Fonda 1984  NR Beta 59.95 |
‘%fm :‘JIHS VCI (Media Home Beta & VHS Walt Disney Home =t ? T —— — T —
Entertainment . . $49.95 video. ‘ 36995 | | 14| 15 8 DO IT DEBBIE'S WAY faymax Prod. B arownstein Prod. - peppie Reynotds 1983 | NR| 25| 395
THE HAPPIEST MILLIONAIRE WILL ROGERS: CHAMPION OF THE fomam—te—t el : — - | ]
Fred MacMurray, Tommy Steele, ~ PEOPLE . (vesia Home 15 14 41| s s A L - L 1983 R ggﬁ 39.95
GBreigr&G\?PrlsSo\:’V‘alt Dnsney Home Entertainment) - $49.95 - ‘ a
i VHS
Video $69.95 o o e Ly — 1 6 1 37 | DURAN DURAN. Thorn/EMI TVD 1646 Duran Duran 1983 NR| g0 | 29.95
listed, send the foltowing information—Title, o T — —— - = + et 1 S
McVICAR ) Performers, Distributor/Manufacturer, For- 17 | 17 7 | THE CARE BEARS IN THE Family Home Entertainment Animated 1083 g | YHS | 995
Roger Daltry, Adam Faith _ mat(s), Catalog Number(s) for each format LAND WITHOUT FEELINGS MGM/UA Home Video F357 | ‘ Beta :
Beta & VHS Vestron Video no list (s), £ (s) y !
’ and the Suggested List Price (if none, indi- [—T— I AN OFFICER AND A T P N "' . T —T 1
MORTUARY cate “No List" or “Rental")—to Kim Free 18 19 59 GENTLEMAN 4 (ITA) Pg:gmgﬂm f{ICtu;eS'de B glcgan\iNGere [ 1982 m| YHS sg.gg |
ghﬂs‘opher George, Lynda Day man, Billboard, 1515 Broadway, New York, 1 | AN A TA) - s0iiomepced ebra Winger _ Beta | 29.95 |
eorge N.Y. 10036. ia Pi i
Bota & VHS Vestron Video . no list (19| 20 21 BLUETHUNDER s AU i CI - 1983 R | ¥ 1 7995
|20 | 18| 18| PINKFLOYD THE WALL MGM/UA Home Video MV-400268  Pink Floyd | 1979 R | ‘ésg 39.95
- - i
EURYTHMICS-SWEET i . |
121 2| o] FHATHS ALBUM) DREAMS  Bomeideo o119 2055 {1 1983 | NR Boa | 2995
22 23 7| E,‘\L,EVFA%';LLONG . CBS-Fox Video 6297 Billy Joel 1983 NR ggﬁ 29.98
— S — _ — — -
I ;
Warner Brothers Pictures Chevy Chase VHS
23| 2 g i DEAL OF THE CENTURY » Warner Home Video 11339 Sigourney Weaver 1983 PG)J Beta kR
t T i ———— — - —_ ——
Sunn Classic Pictures/Wamer Bros. Inc.  Dee Wallace VHS |
241 2zijf n | S0y Warner Home Video 11331 Daniel Hugh-Kelty 1983 R | pgotp | 6995 ]
. 1 i S — —_— — | PO
| Warner -Brothers Pictures Christopher Reeve VHS
Record & o3 ‘ 24| 15| SUPERMAN il Warner Home Video 11320 Richard Pryor 1963 PG| e | 6995
; i . | Universal City Studios Matt Dillon [ | VHS
Tg%%ggge 26 [IXP  RUMBLE FISH MCA Dist. Corp. 80056 Mickey Rourke 19831 R | g 9995
—— - S S | _
| Natalie Wood VHS ‘
’ 27 26 10 | BRAINSTORM MGM/UA Home Video 800314 Christopher Walken 1983 ' PG Beta 79.95
M I ) 1 || _
28 | 33 7| TWIST OF FATE MCA Home Video 80066 Olivia Newton-donn | 1983 NR| ¥HS | 195
Try our open house pO”Cy [ ] e — T =S e T } VHS_—_
Magnetics on pl'OﬁtS for y0U 29 | 27| 23 | POLICE AROUND THE WORLD |.R.S. Video 001 The Police 1982 | NR Bela 3395 |
. i I I |
Styli P T - T =i B
y E re C DTD n 30 1 28 | 50 | THE COMPLEAT BEATLES MGM/UA Home Video 700155 The Beatles 1982 NR gsg 69.95
POWER 46-23 Crane St. L1 C.N.Y 11101 l T Embaser P :
y Pictures Tom Berenger VHS
DRIVE (212) 392-6442 l—s 1 ‘ 2 9 | EDDIE AND THE CRUISERS Embassy Home Entertainment 2066 ~ Michael Paré 1983) PG| gy UL
— - — S s EESSS S N S
"éeggggggfss 32 18 | EDDIE MURPHY—DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983 R | ¥MS 5995
— = —_— | | (N
i Warner Brothers Pictures John Lithgow VHS
— ‘ =i, | 33 TWILIGHT ZONE—THE MOVIE Warner Home Video 11314 Kevin McCarthy | 1983| PG Beta | L
| | . 4
I I | ) Walter Shenson, VHS
P R 0 M 0 I 0 N A 34 | 37 L 14 | A HARD DAY'S NIGHT Maljack Productions, Inc. 1064 The Beatles | 1964| G | Bela 69.95
| — —— —_— = — — o
35| 35 4| STARCHAMBER CBS-Fox Video 1295 Michael Douglas 1983) R | ¥MS | 5908
| 1 ' 1 T
M u s ' : VI D Eo 36| 3¢ 7| PORKY' Ii: THE NEXT DAY CBS-Fox Video 1294 ?g:y”(‘.fa”ggg” 1983 R | 9HS | 798
| | | S ER L R ) Sl
g | } 1 . 1 > i r
| B b warner Brothers Pictures David Soul | VHS ‘
37 39 5 | SALEM'S LOT: THE MOVIE 2 l 1979 | NR 59.95
Available on 1 Hour Tape Compilations to colleges, nite clubs, and ! i | | Warner Home Video 11336 JamesMason | | Beta l
other public venues throughout America. 38 | 38| 6| CROSS CREEK Thorn/EMI Homevideo 2184 A Steenburgen | ygg3| R | YHS | 7995 l
. ! ! } |
We provide: ® Newest Releases Call us today to see it you ] — —t— T
g ; . L ’ aqueline Bisset VHS N
e Quick Seorvnc'e gualify to recenvehplrotr)notnonal !39 40 l 9 | CLASS Vestron 5026 Cit Robertson [ 1983 R | goa :is(()ing
e Highest Quali i n a monthly basis. . = e = T
s 32 R4 et X [40 | 32 | 15 | NATIONAL LAMPOON'S Warner Brothers Pictures Chevy Chase I T
ow l | VACATION Warner Home Video 11315 Christie Brinkley 1 | ! Beta | . |
f £ Out of State (201) 667-4026 = »
awiEncE ntetprises j F Recording Industry 0f America seal for sales and/or rentals of 25,000 units. plus ($1,000,000 after returns) (Seal indicated by dot). & Recording Industry Of
i P In N.Y. (212) 480-0035 America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seatindicated by triangie). (ITA) International Tape/Disc Assn. seal-for net sales and/or rentals

#1 way of staying en top of video music i of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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RCA RECORDS
Proudly Announces

IN RELEASE e

* Jane Fonda’s Workout

One of the best-selling videocassettes ever released.
(Produced in association with Karl Video Corp.)

* Jane Fonda's Workout for

Pregnancy, Birth & Recovery

A comprehensive guide to physical fitness in pre-
and post-natal stages. (Produced in association with
Karl Video Corp.)

Sweet Dreams (The Video Album)

Featuring Eurythmics in a laser-lit concert, plus
three of their outstanding video clips, including
“Who's That Girl?” from the new RCA album “Touch”’
As seen on Showtime and MTV.

* Jefferson Starship

A unique program combining concert and concep-
tual footage with a comedic slant, and featuring
the greatest hits of this super-group.

Blues Alive!

Starring blues greats John Mayall, Albert King, Mick
Taylor, Etta James, Buddy Guy and Junior Wells in
an all-star jam session. (Produced in association
with Performance Video, a division of Monarch
Entertainment.)

Brothers of the Road

The Allman Brothers in concert, performing their
greatest songs and instrumentals. (Produced in as-
sociation with Performance Video, a division of
Monarch Entertainment.)

RCA's All-Star Country Music Fair

Starring Charley Pride, Sylvia, Earl Thomas Conley
and Razzy Bailey taped before an audience of
15,000 at Nashville’s Fan Fair. Soon to be seen on
the Nashville Network.

The Formation Of

* A Night With Lou Reed

Documenting the ground-breaking artist as he per-
forms recent hits and Velvet Underground classics
at New York’s Bottom Line.

Bob Welch and Friends
With guest star members of Fleetwood Mac.

- Taped at Hollywood's famed Roxy.

COMING SOON "=

Jane Fonda’s Workout Challenge

An advanced ““Workout” for those who have
mastered the original. Available this spring. (Pro-
duced in association with Karl Video Corp.)

Carly Simon

A visualization of many of her greatest hits, plus
new material, in a fully conceptual program. Avail-
able this fall.

Diane Keaton’s Heaven

Diane Keaton shares with us her satirical/whim-
sical view of what some of us will experience one
day...and how we might get there. Available in
winter of 1985.

Hot Shorts

Repubilic serial episodes from the 1940s and '50s,
re-edited and dubbed with a hilarious new sound-
track by the Firesign Theater. Available this spring.
(Produced in association with NTA.)

* Return to Waterloo

A surrealistic suspense film by Ray Davies with new
and original music by The Kinks. Available this
spring. (Produced in association with Channel 4 U.K.)

New horizons in music and video from home video’s most experienced team.

neHolland
nt, Business Affairs & Program Distribution

RCA VIDEO PRODUCTIONS, INC.

1133 Avenue of the Americas
New York, N.Y. 10036
(212) 930-4000
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The perils of
pass-along

If your routed copy of Billboard arrives
in readable condition, that’s nice. But if
the date of the issue you get is a week or
two old, that’s not so nice. Because old
news isn’t news at all.

It’s important for you to get your own
copy of Billboard, to keep up with the now
of the music and home entertainment
industry. Because Billboard is the first and
foremost weekly source of important
information, sales and rental data, charts
and news of the essentials of this business:
Retailing, Programming and Licensing.

Every week, from around the world,
Billboard provides thorough and up-to-
the-minute coverage of the international
music and home entertainment industry.
As soon as news happens, Billboard covers
that news, and reports as well as interprets
it for its readers. Billboard covers the
broad range of activities and events in the
field—in radio promotions, retail, pro
equipment, audio/video, video and com-
puter software and hardware; the people,
products and the services that make the
business so diverse.

And each week, throughout the world,
people rely on the renowned and authori-
tative Billboard charts to tell them what’s
selling in jazz and country; in rock and
classical; in video and computer software
and much, much more. For almost 90
years, Billboard has been helping its read-
ers, the movers and the shakers in music
and home entertainment, stay on top of
this exciting field.

Maybe it’s fun to read old copies of
Billboard if you're interested in history.
But getting the latest issues, hot off the
press, will help you do your job better. So
get your business news when it’s really
news. Call, write or send in the subscrip-
tion card in this issue.

A
Billboard) .

The International Newsweekly
of Music & Home Entertainment

1515 Broadway, New York, NY 10036
Telephone (212) 764-7376
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BILLBOARD CLASSIFIED ADVERTISING SECTION

Your Name

To order an ad...check the type of ad you want...

[] Regular classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

[] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

[J Reverse ad {display ads only): add charge of $6.50 per insertion.
[] Box Number c/o Billboard: add service charge of $6.00.

Check the heading you want...

[J Help Wanted [] Position Wanted [] For Sale [] Wanted to Buy

[ Used Equipment for Sale [] Golden Oldies [] Comedy Material

[ Distributing Services [] Video Hardware []Computer Software

[] Business Opportunity [] Schools and Instruction [] Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Company.

Address

City

State Zip

Telephone

Bank #

Expiration date

Your signature

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[ American Express [] Diners Club [] Visa [] Master Charge
Credit card #

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

State phone toll free 8(0)()/223-7524.

REAL ESTATE

/ a -
West Shell
3 MEALTORE 2

CINCINNATI
BILLBOARD BLDG.

64.000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available
Ideal for distributors, volume mail users, pubhshers, as-
sembly, printers etc. For details call:

Ferd Clemen
513-721-4200

(212,764 -7388
in NLY. Stata)

annaans buttons, buttons, BUTTONS! «ensnasm

Ordera $500r $100 8utton Master sampler pak tosee all the ;
newest of our 60.000 designs' We e the world s largest =

designs weekly! We take full relurns and even take retyrns

of ofher buttoncompanies stutfyougotstuck with'If you re
= paying more than 40¢ per button you regetting rigped ofilt
= v Aconatcant swing 8 98 for anipcan alford a buck for a

suiton’ Ask ‘o our C3'alog NOWH

+ Button Master. PO Box 129 Bridgepor! PA 19405

dist of licensed and novelly pins witn over 100 new E

1-(800) 523-1197-(nationa) 1t you dont have a phone m

1-{215) 277-1966-1PA) directory h151ing or business
card—don t waste yo. lime
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45 RPM RECORDS
THOUSANDS IN STOCK

of 1he 5 BO's a Bz

AECORDS UNLIMITED

T9EE Belair Rd., Baltimore, Md 21236
{301) &82-2262

3

L N A N N R

BUS
GM 4104
DIESEL COACH

Factory converted:
e Michelin Tires

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s larg-

est inventory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

e 7.5 Generator

¢ Air conditioned

e Complete kitchen & bath
® Rear lounge

CASSETTES

11m A bu

Much more!

Rk %R OR R R R %R AR AR RRRRYRRYS

far tree lisl and prices

Price negotiable
For more informatio
call

J § J DISTRIBUTORS

6620 W. Beimonl, Chicago, IL S0634
{312) 786-4444

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!

Imports, Gospel, Soul, Rock, Country & West-
em, LPs, Cassettes, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!
MARNEL DISTRIBUTING CO.
P.O. Box 953
Piscataway, N.J. 08854
Tel: (201) 560-9213

(717) 739-2743
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56 INPUT NEOTEK IlIC

Unique opportunity to own world's largest

Neotek rare rosewood cabinet Parametric
E.Q. 6 cue & aux busses 8 Etx returns. 8 ste-
reo0 sub-masters. On board patch bay, Base,

& 2-power supplies. Please call for details.

(313) 434-2141

RECORDING STUDIO
FOR SALE
WITH LIVING LOFT
In Manhattan co-op, live-work in beautifully
designed and built private/pro studio with ad-
jacent ving loft, total 2,630 sq. ft. Ideal for mu-
sician or producer. $440,000 00 without
equipment Monthly maintenance $500.00.

(212) 691-0054

MASTERING
FACILITY

Naumann Z7-32 lathe. Neve mastering

BUDGET CASSETTES!
Wilhe Nelson, Fats Domino. Bob Wills, Justin
Wilson, David Houston and many instrumen-
tals including “*Cotton-Eyed Joe ™
Call or write for free catalog.

consote. Cutterhead driver amplifier.
Studer A-80 units. Tannoy monitors
with Quad. Dolby N R units. Fairchild
670 limiter. EMT 156 PDM limiter-com-
pressor-expender. Scully 8 track 1" R &
P unit with Sync/Master remote.

Jenell Holland
MERIT RECORDS/DELTA RECORDS
P.O. Box 25326
Nashville, TN 37202
{615) 242-0951

Price to be discussed.
(514) 384-6667

SONGWRITERS

SONGWRITERS

We bring your songs 1o | e mexpensively with |

10p session players trom THE DOOBIE BROS
BOZ SCAGGS THE JACKSCONS GEORGE

13 893 025 ur bbh TInd -5y Banr Ave
Bux 124 - Ny HOywood (A 91601

SCHOOLS &

INSTRUCTIONS

BENSON eic Call wr te for free samp e lape |

MOONLIGHT DEMOS |

The Music Business Institute

A CAREER PROGRAM IN MUSIC: course in-
cludes recording, studio, concert and video
production; artist representation and man-
agement; retailing and wholesaling; record
promotion and marketing; copyright and mu-
sic industry law; songwriters and music pub-
lishing; and more. Employment assistance.
Accredited. Financial aid available. Write for
free brochure and career guide. MBI, Dept B,
3376 Peachtree Rd., N.E., Atlanta, GA
30326. (404)231-3303.

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
(213) 666-3003. 1831 Hyperion, Dept. D, Holly-

wood, CA 90027,

DANCE FLOOR

AR AR AN A A AA A AN

THE MUSIC SERVICES

¥ MODULAR LIGHTED DANCE FLOOR *
 Controllers, Gyro lites, Rain lighting, mirror %
balls, strobes, rotators and fog machines. »

Call or write:
* MUSIC SERVICE *
& 327 S. Miller Rd., Akron, OH 44313 %
(216) 867-1575 *

KA KA KA A AR R ARk

T-SHIRTS

DISCOUNT OLDIES
BY PHONE
MAIL ORDERS ALSO ACCEPTED
215 649-7565
SAME DAY SERVICE
SPECIAL DISCOUNTSTO RADIO STATIONS
SEND FOR CATALOG—OVER 10,000 OLDIES
DISCOUNT OLDIES
BOX 77-B NARBERTH, PA 19027

45 RPM WHOLESALE
U S A stores and dealers We have hundreds of hard to
get singles by such artists as Dave Clark 5. Beatles
(with Pic covers), Connie Stevens, Ray Charles (ABC),
Flrtations, Everly Bros (WB), Mary Hopkin, Elvis (color
plastic), etc. low wholesale prices Write for free whaole-
sale istng Our 15th year

CONTINENTAL RECORDS LTD.
P.0. BOX 2103
BRAMALEA, ONTARIO, L6T 3S3
416-792-2048

DISTRIBUTING SERVICES

OVER 150 T.V.
TITLES

Are among the more than 3,000 budget
Album, 8-Track and Cassette titles in stock.
Calt or write for our free giant catalog.

RECORD-WIDE DISTRIBUTORS, INC. .

NEVE CONSOLES

Several now available
pre-owned stock and Fonton (o0, Loty MO 63026
custom models. : Grsasmie0 - |

Tom Semmes Associates
(615) 292-8130
Telex 786569

qyvo818 '¥861 £ Hidy

Budget Cassettes
Rock - Pop - Country -R & B
Classical - Jazz - Children
Call or write for catatog:
Golden Circle Inc.

45 Jetferson Street Stamford, CT 06802
203-325-2436

“Hot” Selection of

Best Selling CUTOUTS
Call or write for catalog
National Record & Tape Dist.
170 Linwood Avenue
Paterson, New Jersey 07502
(201) 790-6824

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
btank audio, blank video, video
games, movies accessories . ..
Weekly sales sheets.

STRATFORD DIST. INC.

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

o
CLASSIFIED
ADVERTISING
DOESN’T
COST,
IT PAYS' WHILE OTHER PEOPLE are raising their

) prices, we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most extensive

ITALIAN, FRENCH, IMPORTS. 12", LP's,
tapes, compact disc. Largest and newest selec-
tion. Ask for free catalog. Revival Enterprises,
(305) 325-9272, 1852 N.W. 20th St., Miami, FL.
33142

THE CONCERT CONNECTION
OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES

Multi-colored screened 2 sided domestic gar-
ments of Jackson, Springfield, Asia, AC/DC,
Prince, Def Leppard, Men at Work, Loverboy,
Iron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO, ILL.
1-312-376-8575

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving im
porters with consolidation and per-
sonalized attention.

DARO EXPORTS, LTD,

1468 Coney Island Ave,

Brooklyn, N.Y. 11230
Cables: Expodaro

JE W E il

LIBER-TEES
..1:800-621-6607
= BRITISH FL

*
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RECOROING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE
Best Seiection—B8est Service—Best Filt

MAXELL + TDK - DISCWASHER - SONY
. MEMOREX - FUJI - ASTROCADE - SHURE
. AMARAY - SCOTCH - SAVOY - RECOTON
. EVEREADY - AUDIO TECHNICA - DYNA-
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many many
more! SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept A 1035 lows B Warminsier PA 18974 1215] 441 8900

OEALERS ONLY
TOLL FREE ORDERING' (800) 523-2472

www americanradiohistorv com

listings available. Send $5.00 for catalogs. Scor-
pio Music, Box 391-BC, Bensalem, PA 19020,
USA.

FREE DIAMONDS _FREE DIAMONDS

FREE DIAMONDS FREE DIAMONDS
GREATEST PROMO ITEM EVER!!

Give a genuine point .50 point diamond set in a tiffany style setting mounted
on a toothpick.
“I tied in with a local radio station and drew more than 1200 customers on a
Tuesday night giving away a free diamond to the first 1001 customers. This
night broke all records for a Tuesday night.”
Ronnie Branham of FACES 5134 Richmond Ave.
Houston, Texas Houston, TX 77056

Minimum order of 100 100-500 . .. $1.75 each 500-1000. .. $1.50
each Send cashiers check or money order to: R. Branham, 2130 Paso Rello,
Houston TX 77077 (allow 3-4 weeks for delivery) (713) 871-8785

(Continued on page 40)
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HELP WANTED

ArnIL /, 1 304, DILLBUAKLD

® Continued from page 37

¥ ACCOUNT EXECUTIVE/
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Winner Communications, Inc
37 Union Square West
New York, NY 10003

T e T T e T T T T T e T . e

LEADING
NEW YORK CITY
RETAIL RECORD
& TAPE DEALER

Box # 7544
Billboard Magazine
1515 Broadway
New York, NY 10036

ko R R R R OR R R OR R R R RN RN

ADVERTISING SALES
MAJOR TRADE MAGAZINE
We are seeking a sales rep who has a working understanding of what sells media as it
relates to the total marketing mix. Located in NY, travel 30% of the time.

To be considered for this exciting and demanding career position you must be very ambi-
tious, well organized, creative, and able to develop profitable selling concepts. You must
have a proven track record in new business development. As a team member, you will be
responding to suggestions for increasing space sales for this number one industry leader.
Knowledge of video and computers a plus. This first class operation has a meaningful
compensation package for the right person. Send resume, salary requirements and a short
statement describing youself [all submissions in confidence) to:

Box 7538 Suite 3900, 1515 Broadway
New York, NY 10036

AUDIO TECHNOLOGY
INSTRUCTORS

Full or Part Time
Immediate opportunities for Audio in-
structars with heavy muiti-track indus-
try experience. Selected candidates
will have skills in recording, operationail
techniques and video sweetening.
Please send resume to: Mr. Harry
Hirsch, Dean of Education

CENTER FOR

THE MEDIA ARTS
226 W. 26 St. New York, NY 10001
Equal opportunity employer m/f

FOUR PIECE REGGAE band, rhythm guitar,
lead guitar, drums, saxophone. Vocals a must.
Together minimum four years. One four-hour
show/week.  $200.00/week/man. May-June
(315) 463-9161.

IMPORT/EXPORT COMPANY
EXPANDING. Los Angeles based record distributor
has several positions open.

1. Telephane sales—must be aggressive, have
knowledge of all music. Previous experience pre-
ferred, but not required.

2. 12" Dance buyer/sales—must have complete
knowledge of 12 dance market, domestic and
import.

3. Export need working ¥ ge of in-
dependent lobels. Must be aggressive. Send resume
to:

led,

Box 7453
BILLBOARD MAGAZINE
1515 Broadway
New York, NY 10036

IMMEDIATE AVAILABILITY. SOUND techni-
cian for extended tour. Experience with com-
puter keyboard instrument required. Install,
maintain, test, repair synthesizer. Must have
aptitude for computer generated music, stami-
na, strong interpersonal skill, ability to act as
team member. $250.00 per week plus per diem
road expenses. Reply by April 6 to: (615) 320-
1631

CASSETTE TAPE
SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE
RE USEABLF & DISPOSABLE

9 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE KY 42240

502/885-8088

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
terent lengths In one minute increments
Prices start at 85

+8-T & cass Duphcators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supphes

CALL TOLL FREE 1 (800) 237-2252

In Flonda cali collect (8:3) 778 444,

BAZZY ELECTRONICS CORP.
3018 Avenue “C” Holmes Beach. Florida 33510
Master Card & Visa Weicome

WHY PAY MORE ?

casselte asirk blanks, 3m tape

1-45 .cass 65 Btrk 89
46-60 .cass 74 8trk 97
61-80. ...cass 80 8trk 106
81-90 . . ass 90 8trk 115

. Ci
CASSETTE & 8TAK DUPLICATORS. CUSTOM
OUPLICATION. SHAINK WRAP & LABEL ADD 45¢

TRACKMASTER ivC
1310 South Dixie Hwy. West
Pompano Beach Fla.33CG60
Tel: (305) 943-2334

STUDIO QUALITY
BLANK CASSETTES—39¢

duplicated—49¢, printed white cardboard(]
album mailers—19¢, 45 mailers—15¢,
rinted, pressure sensitive radio station la-

Call Nashville recording:
(615) 824 8658.

CASSETTE DUPLICATION

In real time or at high speed in Stereo/Mono.
Custom loaded BASF and Maxell tape avail-
able in normal, high and CHROME. Fast turn-
around. BEST RATES in the U.S. or we will
refund 25% on any order.

BENNETT CORP.
(805) 255-3170

PROFESSIONAL
SERVICES

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manufacturer—below wholesale—any
length cassettes—4 different qualites to choose from—
Ampex & Agfa bulk and reel master tape from %" to
2* Cassette -duplcation avallable UHST-120's $6.00
Calt for brochure
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Catil Toit Free 800-221-6578
N.Y. RES. (212) 435-7322

PROMO PHOTOS

24 Hour
Turn-around

We will send you 25 complimentary
8 x 10 B/W glossies on medium
weight photographic paper with
your first order of 100 or more
prints to introduce you to the fastest
turnaround time in the business.
For price list and information,
contact:

Celebrity Spotlight
Photo Service
P.O. Box 28064
Dallas, TX 75228
(214) 686-1235

BLARK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have to?
Caii or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457

(201) 835-1498

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest quality, lowest
prices, custom lengths, fast service. American
Magnetics, P.O. Box 862, Harrisburg, PA 17108.
(717) 652-8000.

POSTERS

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles, Calif 90006
(213) 732-3781

DEALERS ONLY

ANNOUNCEMENTS

XEENNEERNEE NN
TOLEDO SPEEDWAY

LOCATED IN TOLEDO, OHIO
6,000 TO 60,000 CAPACITY

IS AVAILABLE FOR ALL TYPES OF EVENTS
AND CONCERTS.

CALL:

(419) 729-1634
Yk Kk ke ke ke ke ok k k ok ok ok ok ok

* XK X KR XX
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LETTERHEAD

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York. NY 10036

RECORD PRESSING
SERVICES

RECORD PRESSING

45s AND LP's
COLORED WiNYL

SPECIAL PACKAGING
OQUALITY WORK
FAST BERVICE

Cafl Al Cohen lor quoles

PétleR Pan’

INDUSTRIES
(201) 344-4214

RUN YOUR CLASSIFIED ad in America’s #1
Consumer Music Magazine, ABC audited, $1.25
per word. Display $100.00 per column inch. Ma-
Jor credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

COMEDY MATERIAL

POSITION WANTED

FORMER FORTUNE 100
CORPORATE EXECUTIVE
{(and nite club owner)

Is seeking a highly creative and challenging position
within the entertainment industry Other expernence in-

cludes personal management, video production, book-

ing and promotion
Box #7545
BILLBOARD MAGAZINE
1515 Broadway
New York, NY 10036

WILL PAY DUES for success in music/music
video promotion. Larry Glazer, Box H-S, 1395
Lexington Avenue, New York, NY 10128.

CONSULTANT
MARKETING

DC-8/9

DANIEL C. STEINMAN
PRESIDENT
(315)458-3113

BOEING
CORPORATE AIRWAYS, INC.

Aviation Consultants
¢ CORPORATE FLIGHT DEPARTMENT MANAGEMENT
® AIRCRAFT PROCUREMENT AND DISBURSEMENT
¢ CREW EMPLOYMENT

Tx 91532

CONVAIR

P.0. BOX 2397
SYRACUSE, N.Y. 13220

- Position Wanted

BILLBOARD RADIO JOB MART }

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Job Marl 1515 Brnadw:g lmw York

+ Position NY 10036. Phone: {212 764-7388 (localiy) or
(800} 223-7524 {Out ol Stale) Use any major
Avallable credil card when calling in your advertisement
S CCO ORDER_| 4
A MPANY ==
. $33.00 per inch r | PAYMENT MUST N !
|
| Name :
|
WE ACCEPT | Address I
)
ALL MAJOR : City State 2Zip |
CREDIT CARDS : T — !
i e ey —

POSITION AVAILABLE

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Avaiable lssues $50—Pius $5 postage
HOW TO MASTER THE CEREMDNIES $15 pius $3 postage
ANNIVERSARY (ISSUE (Al ddterent| $40 plus $3 posiage
35 FUN-MASTER Gao Files [all ditferentl
S100 plus $10 posiage
BILLY GLASON
200 W. 54th St, NY C 10019 (212) 265-1316
NO FREEBIES I'M PROFESSIONALM

COMEDY WRITERS WANTED for TV standup
comic. Original jokes on subjects. Send sample.
Glassman, P.O. Box 46664, Los Angeles, CA
90046.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

DEEJAY SPECIALS! MONTHLY gagletter! In-
dividualized Service! We have it all. FREE in-
formation package. PETER PATTER, P.O. Box
402-B, Pinedale, CA. 93650

NOT COMEDY: CURRENT artist bios, daily
calendar, more! Write on station letterhead for
free sample: Galaxy, Box 20093-A, Long Beach,
CA 90801.

RADIO TV JOBS— ]

10,000 radio jobs a year for men and women are listed
in the Amencan Radio Job Market weekly paper. Up to

SERVICES

300 openings every week!! Disk Jockeys, I P
and Program Directors. Engineers. Salespeople.
Small. medium and major markets all formats. Many
jobs require little or no expenence! One week comput-
er list $6.00 Special Bonus. six conseculive weeks
only $14.95—you save $21.

AMERICAN RADIO JOB MARKET
6215 Don Gaspar. Depl 2
Las vegas, Nevada 89106

RADIO
STAFF ANNOUNCER
WANTED

Well rounded air person needed for announc-
ing and production at #1 easy listening
WSRS. Mature and mellow delivery for morn-
ing drive. Attractive New England area. Mod-
ern facilities. Salary open. Reply only it you
live in the Northeast and have 3 to 5 years ex-
perience in commercial radio. Tape and re-
sume to:

WSRS-FM
P.O. Box 961
West Side Sation
Worcester, MA 01602
EOE

$BROADCASTING JOBS
Radio, T.V., Cable

1,000's of jobs monthly. Join America’s largest job refer-
ral network. As a network member you recerve: 1. Com-
puter job placement. 2. Computer access code on
membership card {for call in to access job information)
3. Weekly job referral printout sent to you. Three month
network membership $45.00. Money order. Join now!
MEDIA MARKE
The National Broadcasting Employment Network
2406 E. Robinson St.
Orlando FL. 32803

BE THE FIRST STATION
WITH THE LATEST HITS

Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45’s, LP’s and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:

AIRDISC U.S.A.

P.O. BOX 835
Amityville NY 11701

WwwWwW americanradiohistorv com

Platinum Plus Horns

Arranged and conducted by
Robert Ryan are now available
tor record and concert dates.

Contoct Staphen Russo of

S.A.R. Productions
(818)-763-5560

{Demo topes w/credits avallable)

ACTORS, WRITERS,
PRODUCERS,
PERFORMERS

Serious Students of the
Performing Arts

Unigue counseling service pro-
vides career guidance, innovative
ideas and necessary contacts for
success. For confidential appoint-
ment call:

(301) 649-6071

ROADIE CREW BUS available for rent. The
nicest sleeper on the road. 82 MCI for quotes
call Janco first. (201) 696-7700.

USED EQUIPMENT
FOR SALE

i PRO SOUND
4 EQUIPMENT—HALF PRICE!

USED, FULL WARRANTY
BMIDAS PROO4 36x8x2 w/casey

¢ ply $4,500.00; BGW 750-B&C, 30@ :

: $650.00 ea.; SOUND PRISM 32x8x4x2 #]
B console w/case $3,000.00

(919) 274-4682 M-F

4" Trayco Duplicator

with five slaves—38 track can be converted
to cassette. 120 IPS’s or 240 IPS's—
$45,000.00. One Otari model 2700 cassette
loader $3.000.00—4 Ampex 440 Master
maker 1"—5$6,500.00. Call or write to:

(803) 427-6345
Mobile Tape Supply
Rt. #2, Box 440
Union, S.C. 29379
No Saturday calls

NEUMANN MASTERING
SYSTEM

Including tape machine, Sx68 Head VG66 Ampli-
fier Rack. Level Sets HF Limiters, Elliptical Equal-
izer and Variable pitch and depth. Make Offer

Call: JIM
(513) 681-8402

{Continued on page 42)
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2 FOR SALE

0P CoBCoCocog oo

yXx¥

# Bookings, promotions, recordings,

»

® Continued from page 40

v.."S5 RECORD COLLECTORS
and BARGAIN HUNTERS

FOR GREAT NEW
GOSPEL SOUND

I Representation, Promotion and Distribution ]
[Jneeded for female recording artists. " Top 1
) Professional”, innovative, inspirational origi-
nal songs, ASCAP. We have recorded 25 sin-IJ
gles. easy listening and large productions. )
all or write:

) Androgeni Music & Records
(619) 323-4320 or
(619) 316-0075
P.O. Box 8747
Palm Springs, CA 92263

****************

ENTERTAINMENT
HERB JACKSON AGENCY
4934 Wynnefield Ave,
Philadelphia PA 49434
(245) 877-9082

conventions and clubs—hotels and
resorts. You'll love our shows.

R R R R R R R R R R R RS

SANATY MUSIC
PRODUCTIONS
PRESENTS
PANTERA — HEAVY METAL ROCK GROUP

STEEL SHADOW — BALLET ROCK

Available for opening acts.
For More Information

Contact:
Tim Davies
(215) 724-4212
s e el et
I**************
ATTENTION

x *
- PROMOTERS, RADIO STATIONS

& ANDNIGHTCLUB OWNERS 4

¥ Popular Hollywood comedy variety Tv#
& show is available to visit your city and

video tape the best of local talent for air- 4
x ing in Hollywood. Info:

»
* “The Count Areu Show” *
x P.O. Box 46123 *
x Hollywood CA 90046 *

HRHAAXAAAAANANAN AN AN

BOOKING AGENCY SEEKING country/cross-
over singer for extensive touring throughout
U.S. with band to perform clubs, fairs, etc. Must
have three years experience in live perfor-
mances and tours and proven ability to attract
audiences. Must have at least grade school edu-
cation. Agency will book itinerary 1 year with
average 2 shows per week. Pay minimum
$350.00 per week. Will work 38 hrs per week.
Qualified applicants contact Ms. Chris Cara-
vacci at (615) 327-3334.

FREE SAMPLE COPY...

of GOLDMINE, world’s largest record collec-
tor's publication! Thousands of new and oid
rfor sale in each issue. Plus articles on re-
cording stars of the past and present. All
eras, all types of music. Sample free. 13 is-

sues $22.00
GOLDMINE
Circulation Dept. AF9,
700 East State St. lola, Wi 54990

U STUDIO FILM & TAPE, INC.
Hollywood | New York

W, (213) 4662101 | (212 977-9330

VIDEO TAPE

Low Pass Evaluated Tape
4‘0 3/4" 12" 6_’7
&¥ «Monthly Specials « 13\
30 Day Guarantee
Reloads of Major Brands

orporate giving,
Without it,a lot of
important things

X¥NNX

CLASSICS ON VIDEO—westerns, serials, for-
eign films and vintage television. Free catalog—
dealer inquiries invited. Discount Video Tapes,
Inc. 3711 W. Clark Ave., Suite B, Burbank, CA
91505. (R1R) B43-3366.

might go
business.

out of

A lot of organizations in a lot of
different fields could barely exist
without help from corporations.

Schools, job training pro-
grams, the arts and more.

To their credit, a great many
companies realize this.

Every year for the past ten
years, corporate giving
has gone up. Regardless
of fluctuations in the
economy. In spite
of unpredictable cor-
porate profits. And
that’s something the I
entire corporate com-
munity can take pride in. And
be congratulated for.

There are so many ways a

© 1984 The Advertising Council, Inc.

INDEPENDENT z
SECTOR dlnCI

www americanradiohistorv com

og:
giving thrives, so do the organi-

zations it Supports.
And everyone profits.

A Public Service of This Publication.

corporation can give. So many
ways to lend a hand.

Whether it’s giving money to
a college, making a donation to a
local hospital, or just giving a kid
a summer job— it makes a dif-
ference.

The fact is, when corporate
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SMITH LANDS AT NORMANDY-—Journey drummer Steve Smith and chief

engineer Phil Greene, left, take a break during the mixing of Smith’s new

Columbia release “Orion” at Normandy Sound in Warren, R.l. The record-

ing was mixed on Normandy’'s Ampex ATR-102 half-inch half-track
recorder.

JVC In Three-Year Deal
To Back Newport Festival

NEW YORK—JVC Co. of Amer-
ica is now the sole sponsor of the
Newport Jazz festival in Newport,
R.I. through 1986 as part of a world-
wide deal between JVC's parent Vic-
tor Co. of Japan and Festival Produc-
tions Inc., coordinator of the event.

According to George Meyer, ad-
vertising and public relations manag-
er of JVC's national products divi-
sion, the three-year sponsorship of
the Newport festival alone involves a
“seven-figure payment on JVC’s
part”. Not included in that figure are
Victor Co.’s other sponsorship ar-
rangements with jazz festivals in the
U.K,, Germany and France.

JVC sees the association with the
Newport festival primarily as a
strong marketing and promotional
vehicle. On the consumer level, an
advertising campaign highlighting
the connection is expected to gener-

ate greater hi-fi equipment sales. Ac-
cording to a company survey, more
than one quarter of recent JVC hi-fi
purchasers indicated jazz as their fa-
vorite musical genre. On the trade
side, JVC is investigating co-op ad-
vertising plans with its dealers.

The Newport Jazz Festival was be-
gun in 1954 by George Wein. The
festival moved to New York in 1972
and later changed its name to the
Kool Jazz Festival when Kool Ciga-
rettes became its sole sponsor. Wein
returned to Newport to resume a
yearly festival there in 1981, while
continuing to promote the Kool
event in New York and other cities.

This year’s Newport Jazz festival
will take place at Fort Adams State
Park, Aug. 18-19. According to Mey-
er, JVC is “looking into the possibili-
ty"” of producing an album and/or a
video of the event.

~ Pro Equipment & Services

AT ANNUAL ITA SEMINAR

Upbeat View For Vid Duplicators

By SAM SUTHERLAND

PALM SPRINGS, Calif —High-
speed video duplication, “hi-fi’" audio
for half-inch VCR formats, and mar-
ket forecasts holding the promise of a
shift toward a broader home video
sales market were among the upbeat
trends for prerecorded video duplica-
tors reviewed here March 18-21 at
the annual International Tape/Disc
Assn. (ITA) seminar, held at the Ri-
viera Hilton Hotel.

With video applications dominat-
ing the ITA agenda (Billboard,
March 31), prospects for duplicators
were also singled out for Monday’s
(19) morning panel, which paired
VCA Duplicating Corp. president
Bill Follett and David Cuyler, vice
president, entertainment sales for
Bell & Howell/Columbia Pictures
Video Services Division.

Follett was first to signal the long-
awaited arrival of high speed duplica-
tion techniques for video product.
Noting the constant past speculation
accorded the problems and potential
for such methods, Follett said, ‘1984
appears to be the year.” According to
the VCA chief, the myriad technical
hurdles in developing reliable tape
formulations and trouble-free high
speed printers have now been
cleared, with technology now in
place for video duplication at speeds
as high as 100:1.

Masters used for the new high
speed systems require three times the
magnetic saturation normally needed
for real time duplication on conven-
tional slave duplication lines, while
program is transferred to uncut tape
pancakes, as in audio high-speed sys-
tems, rather than to cassettes.

If Follett stressed the technical via-
bility of high speed duplication as
ushering in practical application, he
asserted that the overall demand for
prerecorded videocassettes won’t
prompt a rapid swing away from real

time systems. Although the option of
transferring 24 hours of program in
as little as 24 minutes will spell pro-
duction time victories, the necessary
scale of economics will likely make
high speed duplicators the preferred
choice for high volume runs.

In his presentation, Bell & How-
ell/Columbia’s Cuyler stressed that
automation within the video duplica-
tion field will serve a much broader
role than merely speeding up trans-
fers. Beyond the advent of pancake
media and high speed techniques,
Cuyler forecast a swing toward more
sophisticated managemeni informa-
tion systems for inventory control,
with automated packaging and com-
puterized warehousing all within
reach.

Both executives cited the arrival of
Beta Hi-Fi stereo hardware, and the
imminent launch for the rival VHS
Hi-Fi format, as offering another im-

portant growth opportunity for du-
plicators. Demand for video pro-
grams with audio tracks capable of
exploiting these new half-inch for-
mats will place a premium on pre-
recorded copies pulled from larger
format masters.

Follett also observed that the im-
proved videotape formulations that
major blank tape suppliers have de-
veloped to reproduce these ‘“‘hi-fi”
cassettes have contributed to a rever-
sal in the quality control problems
once associated with half-inch video-
tape. When Beta and VHS tapes were
initially offered, the prevailing trade
view held that program quality on
one-inch C type master reels was in-
evitably degraded in the half-inch

copies created; with the new *hi-fi”

formats, however, there i1s now some

concern that one-inch masters may

not be able to provide adequate audio
quality to allow the finished video-
cassettes to really perform.

Audio Industry Flocks
To Paris AES Confab

By JANET ANGUS

PARIS—With over 150 exhibition
stands and demonstration booths, the
Palais des Congres here was alive
with visitors from all regions of the
audio industry for this year’s major
European Audio Engineering Society
(AES) Convention, which took place
last Tuesday through Friday (27-30).

The exhibition center proved to be
the ideal setting for this event, with
its spacious showcase area and nu-
merous demo platforms. Here, man-
ufacturers were able to display new
product in the audio field to full ef-
fect, particularly such devices as the
new CMI series 11X from Fairlight
Instruments and its new software, in-

cluding extended memory capability.

Sony Broadcast demonstrated its
ever-increasing range of digital re-
cording systems, highlighting espe-
cially the PCM 3324 24-track digital
audio recorder. The firm also showed °
off its new professional Compact
Disc modular system.

A major first at this show was the
fact that the exhibitors were permit-
ted to have speakers located on the §
stands, admittedly at a very low level €
but nevertheless doing away with the 5
cumbersome restriction of headsets. ©

Studer managed to create a splash
before the show began by launching
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B BULK TECHNOLOGY:
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for all of your recording and duplica-
tion needs.

www.americanradiohistorv.com



www.americanradiohistory.com

MNe 7, 1 T70%, DILLDUARLD

Pro Equipment & Services

NEW YORK

Full Force is finishing up tracks at Skyline
with production from former Billboard staffers
Robert Ford and J.B. Moore. Arthur Pay-
son is al the board, with Scott Ansell and
Roger Moutenot assisting. And Lou Christie
is cutting tracks there with producer Benjy
King, engineer Lincoln Clapp and assistants
Moutenot and Ansell . . . The Fearless Four
are recording a 12-inch for Elektra called
"Time Out” b/w "There's Something About
These Ladies” at Quadrasonic Sound Sys-
tems. The group is co-producing it with M2.
Engineer is Dave Ogrin, assistant engineer is
Lee Friedman.

The Reds are showing their colors at How-
ard Schwartz Studios. Mike Thorne is pro-
ducing the group's Sire EP...Richard
Scher and Lottie Golden are re-mixing an Is-
land project for Warp 9 al Evergreen with en-
gineer Rob Stevens. And EMI group Via
Afrika is there, with Stevens at the board
. .. Producer Raul Rodriguez is at Vanguard
for the Interboro Rhythm Team (I.R.T.)'s
followup single to "“Watch The Closing Doors™
for RCA . . . Profile Records' Cory Robbins
just left Frankfort-Wayne Mastering Labs,
where he finished songs for the labet's first
compilation album, due to ship mid-April.

LOS ANGELES

Oingo Boingo is working on two cuts for
the forthcoming *‘Bachelor Party” soundtrack
at Ground Control. The group is co-producing
the songs with producer/engineer Paul Ra-
tajczak. Look for the soundirack on
IRS . .. Three projects are underway al Ever-
green Recording. Michael Masser is mixing
Elektra albums for Teddy Pendergrass and
Peabo Bryson, with Rick Riccio at the con-
sole, Gary Luchs and Mike Hatcher assist-
ing. Henry Mancini, a featured artist on CBS'
1984 Olympics album, is working on his contri-
bution there with engineer Dick Bogert and
assistant Luchs. And producers John D’An-
drea and Shun Tokura are recording Sho Jo-
tai for Phonogram Records, Japan. Carmine
Rubino is at the board, with help from Luchs,
Jim Behrendt and Richie Gusano.

Midnight Star is burning out the r&b at
Larrabee Sound with producer Reggie
Calloway, engineer Taavi Mote and assistant
Sabrina Buchanek. El Chicano is there with
a CBS project, produced by Aaron Balles-
teros with engineers Randy Tominaga and
Buchanek and assistant Brad Coker. Lake-
side is mixing a new single with producer

A SINGER'S DREAM!
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Studio Track |

Steve Shockley, engineer Lenard Jackson
and Buchanek assisting. Finally, 0’Bryan is
finishing a Capitol album, with Don Cornelius
producing. Barry Rudolph is at the console,
with assistant Toni Greene . . . Capitol Rec-
ords is keeping business in the family with two
label acts at work in its studio. Steve Miller is
producing overdubs for his next album, with
David Cole at the board. And Colorblind is
mastering its “Crazy" album with producer
Rahni Harris Jr. and mastering engineer
Wally Traugott.

NASHVILLE

Two projects are underway at Bullet Re-
cording. Ronnie Milsap is laying siring tracks
for an RCA album with co-producer Rob Gal-
breath and engineer Scott Hendricks. And
Reunion Records artist Kathy Troceoli is do-
ing overdubs, with Brown Bannister produc-
ing and engineering, Jim Baird assisting
... Mitch Clark is recording two songs at
Sound Emporium for Comstock Records.
Patty Parker is producing, with Jim William-
son engineering.

Producer Jerry Crutchfield is working with
three artists at Soundshop Recording, includ-
ing two MCA acts: Lee Greenwood, with engi-
neer Ernie Winfrey, and Brenda Lee, also
with Winfrey at the board. He's also doing an
Epic album for Tammy Wynette, with Winfrey
engineering. Another Epic artist, Ronnie Mc-
Dowell, is there with producer Buddy Killen
and engineers Winfrey and Mike Bradley.
Bill Anderson is producing his own project,
with Winfrey at the board. And Killen is produc-
ing Freddie Hart's Tree International release,
also with Winfrey. Finally, Jerry Reed is pro-
ducing his own album with Larrie Londin for
J.R.P., again with Winfrey al the console.

When Lee Greenwood is not at Soundshop,
he can be found at Woodland Sound working
on a duet album with Barbara Mandrell for
MCA. Tom Collins and Crutchfield are co-pro-
ducing, with Les Ladd and Tim Farmer at the
board. Bill Walker is overseeing tracks for the
fourth annual “*Country Comes Home" tv spe-
cial there for Joe Cates Productions. Engi-
neers are Farmer and David McKinley, with
Ken Criblez assisting. Catch the show May 3
on CBS. Carol Martyn and Johnny Winters
are laying tracks for Gaiety Records with co-
producers Ladd and Don Grashey. Ladd is
doubling at the console, with Criblez and Farm-
er assisting. Producer Ron Chancey is work-
ing on string overdubs for Con Hunley’s next
MCA project, with Ladd and Farmer assisting.
Finally, in Woodland's mastering department,
Denny Purcell is finishing Mark Gray’s CBS
album and Sylvia’s next RCA single,

The following projects are underway at Mu-
sic City Music Hall: Razzy Bailey is produc-
ing Dallas group Canyon with engineer Bill
Harris. Recent signing Keith Whitley is
working on his debut album with producer
Norro Wilson and engineer Harris. Charley
Pride has an RCA album in the works, with Wil-
son and Harris handling production and engi-
neering. Harold Shedd is cutting tracks for
Price Mitchell, with engineers Jim Cotton
and George Clinton. Shedd is also complet-
ing final mixes for Glen Campbell’s Atlantic
America album. Lou Bradley is in producing
and adding string tracks for John Anderson's
latest Warner Bros. disk and engineering a Su-
san Jack record for Compleat with producer
Glen Sutton. Jack Eubanks is cutting a new
Billy Walker album for Casino Records, with
Paul Goldberg engineering. And Corbin &

MO DOLBY

ONLY DiCicAL MAXERD...

HAVE 40% MORE DYNAMIC RANGE
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Hanner are cutting new material with Cotton
engineering and Jimmy Darrel and Buddy
Cannon assisting.

OTHER CITIES

Heavy metal producer Tom Allom is work-
ing on an A&M album for Northern California
group Y&T at Berkley's Fantasy Studios

.. . Steve Becker, of Southside Johnny & the
Jukes, is producing Accent On Travvel at All
Star Sound in Bloomfield, N.J. with Joey Vi-
cari engineering and executive engineer Ger-
ry Egatz . . . At Rivendell Recorders, Pasa-
dena, Tex., Morgan Cryars is working on an
SS Records release with producer Jonathan
David Brown. Gedi Duroe is cutting tracks
there with Brian Tankersley at the board,
who is also producing a project for Hero
Shout. Wayne Watson is producing a CCM
album for Robert Crawford.

Majeslic Records act Evasive Action is
back at Morning Sun in Deland, Fla., working
on the third single from their forthcoming al-
bum. Jack Sferlazza is producing with engi-
neers Greg Rike and Rick Bailey ... In
Clearwater, Fla., Dwight Saunders is finish-
ing a single at Sun-Tracs . . . Producer Mark
Berry is at London’s Jacobs Manor Studio
wrapping cuts for the local group
Freeez . . . Two authors of children’s books
are in at Criteria Recording in Miami. Shel
Silverstein is working on a narrative for his
"Where The Sidewalk Ends" poetry collection.
Ron Haffkine is producing the CBS project
with staff engineer Oliver Masciarotti. And
Verna Mae Casacio is working with producer
Mike Lewis and vocalist Samantha Olsen
on a single to go with her book “'Santa’s Trip
To Mars.” Phil Dunne and Stan Lambert
are engineering this session. Following the
success of their "'Get Off My Case" single, Vir-
gin Records group the Comateens have
checked into Criteria for an album project. The
Romantics' producer, Peter Solley, has been
called in for the job, working with engineers
Jim Sessody and Masciarotte.

Editor’s note: All material for the
Studio Track column should be sent
to Kim Freeman in Billboard’s New
York office.

3M Uncertain
If DMS Will
Return To Market

MIAMI—Nine months after dis-
continuing all production of its DMS
digital recording system, 3M Co., St.
Paul, Minn., is uncertain whether the
line will return to the market. The
problem, according to 3M’s Richard
Mulstad, is that the pressed wood
and formica housing of the original
DMS units is not sufficiently shielded
to comply with an FCC energy level
regulation regarding electrical inter-
ference in devices incorporating com-
puter-based equipment which went
into effect last Oct. 1.

The first DMS systems were
shipped to Chris Stone at the Record
Plant in Los Angeles in February,
1979, and remain in operation there
in their original state. In addition,
there are about 100 DMS systems in
operation in recording
throughout the world, with neither
plans nor official requirements to re-
trofit the units to comply with the
FCC ruling.

One obvious solution is for 3M to
simply house the next generation of
DMS systems in a steel casing.
Whether the company will do this,
however, remains unclear. 3M is
evaluating its position in the digital
audio field, and will await the results
of that labor before bringing any new
or revised product to the digital mar-
ketplace. STEVE DUPLER

www americanradiohistorv. com

Cosmos To Use
RCA Cameras
At World’s Fair

NEW YORK—Cosmos Broad-
casting, parent company of New Or-
leans television station WDSU, has
purchased three RCA TK-47B auto-
matic studio cameras for use at the
World’s Fair in New Orleans, May
12-Nov. 11.

According to Joseph Gill, Cosmos
vice president of engineering, the
RCA cameras will be used for a vari-
ety of purposes, including feeding
coverage of the fair to network televi-
sion operations, and producing docu-
mentaries and commericals for both
exhibitors and sponsors. The fair’s
5,000 square foot telecommunica-
tions center will be manned by
WDSU personnel.

At the fair's conclusion, the TK-
47B cameras will be used for studio
production at another Cosmos-

owned station, WAVE Louisville.

VPA Begins
Award Judging

NEW YORK—Preliminary
judging has begun for the Video-
tape Production Assn. (VPA)
Monitor Awards for 1984. Candi-
dates include entries from the
U.S., Canada, U.K. and New
Zealand.

Judging will result in 1,000 cat-
egorical judgments, which will
lead to a list of finalists in the
fields of commercials (local/re-
gional), national commercials,
broadcast programming, non-
broadcast programming, test
commercials, music video for tv,
special effects and computer ani-
mation. Finalists will be an-
nounced on April 10.

Final judging for the awards
will take place the weeks of April 9
and 23, with 75 “blue ribbon” pan-
elists participating in the decision-
making. Winners will be disclosed
at the VPA banquet June 11.

studios -

 NewProducts

Overheim Electronics’ new Xpander synthesizer is a six-voice individually

programmable model that interfaces with any keyboard, guitar, sequencer

or computer with MiD1 or control voltage/gate outputs. The six voices are

individually programmable, and each contains two oscillators, 15 VCAs,

five LFOs, five envelope generators, four ramp generators, three tracking
generators, a 15 mode filter and a lag processor.

Valley People inc., Nashville, announces its first piece of test gear, the

Model 310 audio noise and level meter. Features include 10Hz to 100kHz

wide-band filter; isolated, balanced, Trans-Amptm differential inputs; “A”

weighting filter, average detector response in volumetric units, and many
more. Suggested retail price is $399.

AES Convention In Paris

® Continued from page 45
its latest development, a DASH for-
mat two-track digital recorder.

As always at AES conventions,
there were plenty of exciting new
product lines to be investigated, and
not only from the old hands of the in-
dustry. There was information on a
new range of Japanese microphones,
designated the Sanken CU 41, a uni-
directional double-condenser micro-
phone.

Another plus at this venue was the
Salle Bleue Conference Hall, where
the “intensive course” technical lec-
tures were delivered, chaired by vari-
ous leaders of the international audio

industry. Those technical sessions
covered the topics of loudspeakers,
microphones, digital processing, stu-
dio technology, measurements and
instrumentation, recording acoustics
and sound reinforcements, pyscho-
acoustic and electronic music, and
digital recording.

With other peripheral activities in-
cluding *“technical tours” to IR-
CAM, Radio France, Studio de la
Grande Arnee and various other stu-
dio and concert hall complexes in
and around Paris, not to mention the
coveted AES Awards, visitors and
exhibitors alike were kept fully
occupied.
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AMPEX
GRAND MASTER 456

Consistency is what you get with Ampex Grand Master®  Consistency proven by testing. For example, every
456. Consistency you can count on, reel after reel. reel of 2” Srand Mester 456 is t2sted end-to-erd and
case after case, year after yrear. edge-to-edge. to make certain vou get virtually no
Consistency that Jegins with manufacturing. Evary tape-inducec lavel variations frcm one reel to the

reel of Grand Master <596 Studio Mastering Tape 's made next. The strip chart in every bcx of 27 456 preves it.
from t1e finest raw materizls—base films, oxides, and But, comsistency is what you expect from the audio
binders. And they’re inspected for quality and quality leader. That s why more recording professionals
consistency every step of the way. Consistency that is have more confidence in Ampex tape than in any other

assured by over 118 stages of inspectior. AM pE x studio mastering tape.

Ampex Corporaticn « One of Tne Signel Compr|=sﬂ

ane Division, 401 Broadway, Redwood City, CA 94063, (415) 367-3809
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By IS HOROWITZ

Surely one of the noblest tasks the
recording industry can perform is to
preserve and keep available the per-
formances of great artists. Over and
above the business of recording
comes guardianship of the artistic
record.

RCA Records is going back into
the catalog of recordings of Artur
Rubinstein, a deep pool of treasure,
to reissue in a massive series of al-
bums what it considers among the
best of his recordings. As many as 15
three-disk albums are planned in a
project to be completed in 1987, the
100th anniversary of the pianist’s
birth.

The first album in the series, due
out later this month, will be the first
of a number devoted to Chopin, a
more than proper focus for an artist
who was considered one of the com-
poser’s master interpreters.

It’s interesting, too, that the
launch of this enterprise comes only
six months after Seraphim released a
batch of seven LPs by Rubinstein,
distributed among four albums, all
devoted to Chopin. Reprocessed
from original 78 r.p.m. parts, where
available, all were recorded between
1931 and 1939.

While RCA’s Rubinstein record-
ings will come from tapings made in
the *50s and later, they too are under-
going careful remastering, but in dig-
ital transfers that RCA feels will pro-
vide a truer duplication of the
original masters than former technol-
ogy has permitted.

RCA Red Seal Chief Tom Shepard
sees this effort as worthwhile beyond
its effect on the immediate project.
For one thing, the digital remastering
should help preserve the quality in-
definitely, an important archival at-
tribute. Also, one senses that at some
time before very long these and other
vintage recordings will be released on
Compact Disc, and their current re-
mastering will put them a step ahead.

Max Wilcox, who was the produc-
er of so many Rubinstein recordings,
is in charge of the remastering. The
pressings will be made at Europadisk
in New York using imported Teldec
vinyl, and packaging will be deluxe,
with special written material and
candid photos secured from the Ru-
binstein family, some of which have
never before been published. A spe-
cial “Rubinstein’ label replaces the
usual Red Seal imprint. The three-
record albums will carry a suggested
list of $29.98, as will their two-cas-
sette counterparts.

The initial package will contain the
nocturnes and waltzes of Chopin,
and that composer will be the subject
of the next four multi-record albums,
to be issued at the rate of one every
three months. The mazurkas, scher-

“"="“""Keeping Score
RCA Sets Mammoth Rubinstein Project

zos, ballades, sonatas, polonaises, im-
promptus, concertos, etc. will come
out in turn.

After Chopin, says Shepard, lined
up and awaiting their turn for digital
remastering are Rubinstein perfor-
mances of Brahms, Beethoven, Im-
pressionist composers and a host of
short works. The entire collection
will be slip-cased and released as a gi-
ant commemorative album to mark
the pianist’s centenary in 1987.

Meanwhile, RCA has no plans to
delete any of the same performances
still active in the catalog.

* ok K

“You ain’t seen nothing yet,” says
PolyGram Classics chief John
Harper about the upcoming Luciano
Pavarotti campaign in support of a
new crossover-type album by the ten-
or, and its tie-in with a cross-country
arena concert tour.

The London album won’t be re-
leased until June, but already plans
for the drive are assuming awesome
proportions, Harper says.

The album is called ““Mamma,”
and it programs a selection of popu-
lar Italian songs, arranged and con-
ducted by Henry Mancini. Record-
ing sessions were held in Geneva this
past February while Pavarotti was
appearing in local performances of
“Un ballo in maschera.” Members of
the Suisse Romande Orchestra
played the date, and a chorus was
bused in over the Alps from Italy to
add authenticity.

The campaign will hit its peak dur-
ing a set of arena concerts in August.
These will take place in Chicago,
New York, Dallas, San Francisco
and Los Angeles, says Harper.

* ok k&

Paavo Berglund and the Helsinki
Symphony Orchestra are recording
all the Sibelius symphonies. Two,
Nos. 4 and 7, have already been
taped in London; the remainder will
be recorded in Finland. Berglund was
associated with the Bournemouth
Symphony in the *70s... A playoff
concert April 13 in New York will
determine the winner of the first
Andres Segovia Fellowship Award.
The jury will include the maestro
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GOSPEL GOSSIP—Thurlow Spurr, left, is back in good health after open

heart surgery. After more than 35 years in the business, he has resumed

his work conducting the Michigan Concert Choir and is finishing four al-

bums started before his health problems. Dave Fullen, right, works on the
first album for newly formed label Purpose Records.

himself, pianist Alicia de Larrocha
and guitarist Eliot Fisk.

Andrew Davis, music director of
the Toronto Symphony, will appear
as pianist in a number of recordings
for Moss Music Group in Canada. In
one of two Gershwin albums
planned, he will be joined by another
conductor-turned-pianist, Erich
Kunzel, Recording team will be
MMG’s Julian Rice and Anton
Kwiatkowski . . . Martin Bookspan,
author, commentator and current ex-
ecutive vice president of Moss Music ”
in the U.S,, has received the Medal of -
Honor for music from the National
Arts Club.

FLAMING HER FANS—Soprano Jessye Norman prepares to

g '

autograph al-

bums during an in-store appearance at Barnes & Noble in New York. Stand-

*x Kk Kk

Items for consideration should be
sent to Is Horowitz, Billboard, 1515
Broadway, New York, N.Y. 10036.

ing in support, from left, are Nancy Zannini, Philips Records chief; Poly-
Gram Classics president Gianfranco Rebulla; label staffer Susan Mann; the
retail chain’s head buyer, Lynn Hoffman, and Philips promotion executive

Peter Clancy,
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Thurlow Spurr Gets Back On His Feet

By BOB DARDEN

People bandy about the word “legendary” much too
freely in gospel music. To be truly “legendary,” an artist
needs to create a viable, ongoing body of work that en-
dures over a number of years. A one-shot top 10 tune
won’t cut it.

There’s no question about someone like Thurlow Spurr.
In this case, “legendary” is the optimum adjective. Just to
refresh your memory, in the course of 50 gospel albums
and more than 35 years in the industry, Spurr has become
a dominant force in Southern gospel music. He’s presi-
dent of Sweetwater Records, Great Sweetwater Publish-
ing and Clear Day Publishing, he’s president-elect of the
Gospel Music Assn., and he’s been the musical director
for the GMA’s annual Dove Awards.

What else? Spurr’s the founder of the Spurrlows, now
in their 25th year. He manages and books such Christian
artists as Larnelle, Bobby Jones & New Life and Karen
Kelley. He's produced shows for 700 conventions, hun-
dreds of colleges, dozens of major corporations and for
Presidents Jimmy Carter and Ronald Reagan.

Spurr spent three years as director of music and talent
for the PTL Television network, performed in and pro-
duced another 10,000 shows of his own and produced
more than 50 albums for other artists—and much, much
more.

About a year ago, Spurr felt a dull, aching pain in his
chest. It went away, only to resurface again and again.

“Finally, on the insistence of a friend,” he says, “I went
to a doctor and told him about the pain. He made me take
a stress test and I flunked. The subsequent angiogram
showed that there was 80 and 90 and 95% in at least three
arteries.”

Shortly after celebrating his 50th birthday in late Janu-
ary, Spurr was rushed to a hospital in Orlando, Fla. The
doctors hurriedly opened the chest cavity expecting to do
three bypass operations. Before it was over, they did five.

What caused it? Since Spurr neither drinks nor smokes,
his doctors attributed it to either stress or a high choles-
terol diet. Longtime friend Linda Hilliard agreed with the
later diagnosis:

“Mr. Spurr probably holds the world’s record for fast
hamburgers, greasy french fries, chocolate milk shakes,
and late night meals in all-night diners and truck stops
from coast to coast.”

Fortunately, Spurr has just been released from the hos-
pital and is making a rapid recovery. In typical fashion,
he’s decided to use his heart attack as an object lesson for
other similarly driven Christian artists and businessmen.

“I now belong to a very unique club,” he says with a
laugh. “It’s called the Zipper Club. After they open you
up, take out your heart, work on it, put it back and start it
with an electric paddle, you become part of the Zipper
Fraternity. They say there are 200,000 of us in this elite
club. If we ever all got together, we could talk through
eternity and compare notes.

“I often asked myself, if [ had my choice of burning out
for the Lord or rusting out doing nothing, which would I
choose? Consistently I've said I'd rather burn out. Now,
after open heart surgery and a five-bypass operation, I'm
not sure that either is the answer.

“Jesus taught us that there are times we are to come
apart and rest and be refreshed and stand still and know
that He is God. I believe that God has graciously kept me
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going in spite of the fact I have misused, driven and disre-
garded warnings while doggedly pursuing every possibili-
ty of spreading the gospel through music.

“Was it worth it? Yes. But there very possibly could
have been a better, more sane way of doing it. God has
built into all of us an overload system with warning lights
and a backup system telling us when it is time to be re-
freshed. Sometimes we ignore them all until finally God
has to get our attention. He got mine.”

Spurr says he’s already back into full stride for 1984,
resuming weekend trips to MetroChurch in Edmond,
Okla., conducting monthly rehearsals of his 250-voice
Michigan concert choir and accompanying tour dates,
and performing his duties as president of Splendor Pro-
ductions. He’s also set to finish four album projects (in-
cluding one for Light Records) he was working on before
the surgery.

Will he go at the same pace as before? “Friend, I
learned a lot. I’ll never be the same. Just before the opera-
tion, I remembered an old song that goes, ‘Someday in
your heart, you’re going to need Him.” I did need Him.
And He was there.”

And for fellow musical ministers in particular: “‘Satan
has a marvelous bag of tricks that he uses over and over
again. If he can’t keep you from doing anything, he’ll try
to interest you in doing too much. There are certain God-
given laws that are in effect whether you are an unknown,
unheralded, seemingly small, insignificant person in
God’s kingdom or somebody the whole world knows.

““Yes, you can get too busy serving the Lord. You can
lose your health, your home, your friends, and yes, you
can even lose the most important thing in your life, and
that’s your relationship with the Lord. Just by getting too
busy.”

*x K K

Welcome aboard another new religious record label,
Gospel Time Records, out of Jackson, Miss. the first se-
ries of albums for Gospel Time includes the Dynamic
Golden Stars’ “Witness,” the Gospel Soul Revivers’ ‘It
Ain’t Easy,” the Sensational Brown Brothers’ “Mother’s
Prayer,” the Ballard Brothers’ “Signs Of Time” and Villa
Stamply & the Soul Supremes’ “King Jesus Is My
Friend.”

For more information and review copies, write Gospel
Time Records, Talk Of The Town Recording Studio, 408
West Pascagoula St., Jackson, Miss. 39203, or call (601)
969-1315.

*x Kk Kk

Another new gospel label is A-mek Records, which has
now released albums by four top Chicago-area church
choirs and has just signed 14 more for upcoming releases.
One of the albums, the First Church of Love & Faith’s
“God Will Take Care Of You,” is already receiving con-
siderable airplay in the South.

The first release from the newly formed Purpose label is
by Dave Fullen, entitled ““Hide And Seek.” The address
for Purpose is P.O. Box 28097, Columbus, Ohio 43228-
0097.

*x Kk Kk

Items for consideration should be sent to Bob Darden,
P.O. Box 1991, Waco, Tex. 76703.
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More On The L.A. Scene: Vine Street Sings

By SAM SUTHERLAND and
PETER KEEPNEWS

While Ozzie Cadena’s small group
bookings for the Hyatt on Sunset
have given instrumental jazz a wel-
come reprieve for Hollywood club
exposure (Billboard, March 24), a
few miles away Ron Berinstein is do-
ing much the same for vocal music.
As noted in that earlier item, the
Vine Street Bar & Grill has bucked
the trend away from jazz in small
clubs there by mounting an increas-
ingly ambitious series of bookings.

Berinstein, owner of the restau-
rant, made music part of its ambience
from the start, but an initial emphasis
on group residencies has given way
since the latter part of last year to a
more straightforward blueprint. Re-
cent months have seen Joe Williams,
Mose Allison, Morgana King, Etta
James, Anita O’Day, Betty Carter
and Esther Phillips among the styl-
ists featured; upcoming bookings
meanwhile range from this week-
end’s return for Yma Sumac, who
closes Sunday (1), to Jon Hendricks,
Full Swing and return engagements
for Phillips and Allison.

Response to the room’s recent fea-
tured acts has apparently embold-
ened Berinstein to cast a wider net,
and now instrumental acts are being
selectively booked, with Phil Up-
church and Free Flight already on
the schedule and more expected in
the months ahead.

* *x K

Label doings: PolyGram Classics
has released a two-record reissue of
early big band recordings by Quincy
Jones. “Birth Of A Band” dates from
1959 and features such artists as Phil
Woods, Zoot Sims and Lee Morgan.
PolyGram says the album was re-
leased ahead of schedule to take ad-
vantage of Jones’ high.profile at the
Grammy Awards, although there’s
nothing on it that sounds very much

like “Thriller” . .. Meanwhile, Jones
has made some intriguing signing
news. His Qwest label has just added
two well-known jazz artists to its ros-
ter: Jimmy Smith, considered by
many to be the definitive jazz organ-
ist, and Sarah Vaughn, certainly one
of the greatest living singers . . . Gui-
tarist Kevin Eubanks is the latest ad-
dition to the GRP roster. Like Jim-
my Smith, he had been with Elektra/
Musician. But that label has been do-
ing some adding to its roster as well:
McCoy Tyner’s Elektra/Musician
debut should be on the street right
about now . .. Unconfirmed rumors
have most of the Warner Bros. jazz
roster moving on. According to the
grapevine, John McLaughlin, Jaco
Pastorius, Larry Carlton and Yel-
lowjackets are no longer with the la-
bel... This one is definitely true:
James Blood Ulmer, the definitive
harmolodic guitarist, is no longer re-
cording for Columbia.
* * X

Festival news: The dates have been
set for this year’s series of Kool Jazz
Festivals. The season will begin in
Cleveland on June 7 and end on Oct.
7 in Houston. The showpiece of the
festival season, sponsored by the
Brown & Williamson Tobacco Corp.,
is the New York extravaganza, which
this year will run from June 22-July
1. No artists have been announced
yet for any of the dates, but the usual
big names are expected . .. The JVC
Co. has signed a three-year deal to
sponsor the Newport Jazz Festival—
which, like the Kool events, is pro-
moted by the ubiquitous George
Wein, who started the jazz festival
ball rolling in Newport 30 years ago.

Bassist Rufus Reid, director of the
jazz program at William Paterson
State College in Wayne, N.J., has re-
ceived grant money from the Nation-
al Endowment for the Arts, the
Rouse Co. and the Willowbrook Mall
in Wayne to stage a jazz festival

there, April 30-May 6. Among the
artists scheduled to perform are Phil
Woods, Kenny Burrell, and Continu-
um, the quintet co-led by Jimmy
Heath and Slide Hampton . .. Pro-
ducer/author Hank O’Neal has or-
ganized what he is modestly calling
“the greatest floating jazz experience
ever”: two Separate seven-day cruises
on Norwegian Caribbean Lines’ S.S.
Norway featuring performances by
such artists as Woody Herman, Diz-
zy Gillespie, George Shearing, Mel
Torme, Joe Williams and Zoot Sims.
The seagoing jazz festivals set sail
from Miami on Oct. 20 and 27, with
calls at St. Thomas, Nassau and Out
Island—and, needless to say, plenty
of music.

* Kk *

Also noted: Pianist extraordinaire
Oscar Peterson and veteran critic
Leonard Feather will both receive
honorary Doctor of Music degrees at
Berklee College of Music’s com-
mencement ceremonies on May 19.
In other Berklee news, the Boston-
based school is establishing an Al Di-
Meola scholarship fund. The guitar-
ist was a student at Berklee when
Chick Corea tapped him to join Re-
turn To Forever a decade or so
ago ... WBGO, the Newark FM sta-
tion that is the only full-time jazz
outlet in the New York/New Jersey
area, is holding its fourth annual
“Jazz-A-Thon™ April 29 at New
York’s Savoy Cabaret. All proceeds
from the 12-hour event will go to
WBGO, a National Public Radio sta-
tion. Lionel Hampton is chairman of
this year’s Jazz-A-Thon Committee.

* * *

Items for consideration should be
sent to either Peter Keepnews, Bill-
board, 1515 Broadway. New York,
N.Y. 10036, or Sam Sutherland, Bill-
board, 9107 Wilshire Blvd., Beverly
Hills, Calif: 90210.

LATINNotas

Top ACE Honors Go To Rafael

By ENRIQUE FERNANDEZ

Every year the New York Latin show biz journalists’
association known as ACE stages a gala fete honoring out-
standing talent in the Latin field. It's a combination
Grammy-Oscar-Emmy-Tony, with awards going to top
acts in all spheres of entertainment.

At this year's ceremony, Spanish singer Raphael re-
ceived ACE’s highest honor, the extraordinary merit and
distinction award. The extraordinary award in variety
went to the youthful group Menudo.

fi= L]

YOUNG VETERAN—Ex-Menudo Johnny Lozada ac-
cepts an award recognizing the ‘extraordinary
achievement” of his former group from ACE, the New
York association of Latin journalists. Also accepting
the award for RCA Records during a ceremony at the
Waldorf-Astoria are, from left, Bernardo Garza, a&r di-
rector for RCA International; Robbin Ahrold, division
vice president/communications; and Mario dela Hi-
guera, division vice president/Latin music U.S.

Mexican singer Jose Jose won the male singer of the
year award for his “Voy a llenarte toda,” and Venezuela’s
Mirla Castellanos won the female singer award for “Di
que no soy yo.” Rocio Jurado was awarded the prize for
regional music with her “Ole Cataplum,” and Jose Luis
Perales won the composer of the year laurels for *'Y como
es el?”

Jose Jose also took the LP of the year award with “Se-
cretos,” while in the salsa category the prize went to Adal-
berto Santiago, Ray Barretto and Celia Cruz for their col-
laboration, “Tremendo Trio.”

In the variety categories, Camilo Sesto scored twice,
being named as international artist of the year and win-
ning the best show award for his presentation at the Felt
Forum, while Wilfrido Vargas won the prize for band of
the year. For the second year in a row, Jose Tejeda car-
ried the promoter of the year award.

Though the grand ballroom at the Waldorf-Astoria was
filled with Latin luminaries, no one caused as much of a
stir as ex-Menudo Johnny Lozada, whose every move was
monitored by hordes of screaming admirers. Johnny was
there to accept the award won by his former group.

*x * *

The interest in chicano rock generated by Los Lobos’
Grammy is pointing to the other groups in that scene,
among them the Plugs, Los Illegals, the Brat, the Odd
Squad and others. The newly created Zyanya Records, a
division of Rhino Records, has moved into the field with
the release of three albums: “Los Angelinos Eastside Re-
naissance,” *“Thee Midnighters” and *“The History of La-
tino Rock.”

*x * *

Items for consideration should be sent to Enrique Fer-
nandez, Billboard, 1515 Broadway, New York, N.Y.
10036.
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CELEBRATING THE DUKE—The Brooklyn Philharmonic recently per-
formed three new compositions commissioned by the ASCAP Foundation
in tribute to Duke Ellington: a gospel work by Howard McCreary, a concert
work by Kevin Hanlon and a jazz work by Horace Silver. The concert also
included a new Ornette Coleman composition in honor of Ellington and ex-
cerpts from Ellington’s unfinished opera “Queenie Pie,” arranged by Mer-
cer Ellington. Pictured after the concert are, front row, from left: Stanley
Kaplan, president of the ASCAP Foundation; saxophonist Grover Washing-
ton Jr., and gospel artist Andrae Crouch. Back row, from left: Mercer EI-
lington; ASCAP managing director Gloria Messinger; ASCAP president Hal
David; Lukas Foss, conductor of the Brooklyn Philharmonic; Howard
McCreary; Kevin Hanlon; composer John Duffy, and Horace Silver.
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HE’S IDOL-

By ETHLIE ANN VARE

LOS ANGELES—BIlly Idol's ca-
reer may have taken a while to get off
the ground, but it’s definitely in orbit
now. Both of Idol's Chrysalis albums
and an earlier EP are on the charts,
the singer is selling out venues na-
tionwide on his latest tour, and his
photogenic face adorns the cover of
every fanzine around.

The 28-year-old Briton, recently
transplanted to Greenwich Village,
takes a bemused view of the sudden
hoopla surrounding a career he feels
hasn't changed one iota from his
punk days in 1977.

“At  first,”™  he  says, ‘radio
wouldn't play my records because I
had spikey hair. They said if |
brushed my hair down and was the
next David Cassidy, they might con-
sider playing me. I said £*¥** off.”

According to Idol, he just contin-
ued making the music he liked, and
waited for the world to catch up.
“Actually, I think my first album
was loads more mainstream than
‘Rebel Yell." The new album is 10
times more heavy. But I guess 'main-
stream’ now means getting onto

Berlin Expects

By JEFF TAMARKIN

NEW YORK-—When Berlin's
first album, "Pleasure Victim,” was
released in 1982, it drew as much no-
tice for its outspokenness on the sub-
ject of sex as it did for the music. Al-
though the Los Angeles sextet’s (no
pun intended) new Geffen release,
“Love Life,” is no less frank, the
group doesn’t expect it to be as
controversial.

“On the first album, the song ‘Sex
(Fm A) tended to overshadow every-
thing else.” says Terri Nunn, Berlin’s
vocalist. “But that’s because any-
thing that was previously a taboo
subject is going to make the biggest
impression.”

Still, she says, the synth-pop
group’s intention was to draw atten-
tion to the topic. “"We like to bring
things to light and hear what people
have to say. At least we know people
are listening, and they know we're
not going to be talking about mun-
dane things.”

“Love Life”” more specifically ad-
dresses the subject of intimacy in re-
lationships. “The first album was
also about relationships but was writ-
ten in a negative tone,” says bassist/
vocalist John Crawford, who wrote
all of the songs on the LP.

“This time I'm taking the view-
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heavy metal stations.”

Since he abhors the new glut of
heavy metal (though he admits a
sneaking fondness for early Led Zep-
pehn). Idol decided to base his latest
video on “Eyes Without A Face,"” the
slowest song on ""Rebel Yell.”

“It’s been three years since I put
out a relatively slow number,” ex-
plains Idol. "I felt it was about time 1
showed people that side of me.”

It was during the taping of this vid-
eo, under the direction of David Mal-
lett, that Idol overworked himself
amid smoke and flame effects to the
point that he landed in the hospital
with his eyes bandaged shut. But the
aggressive singer didn't let that stop
him; wearing sunglasses, he contin-
ued with in-stores, interviews and
performances.

Part of Idol's appeal is the sexually
threatening nature of his image:
black leather pants, tattered T-shirts,
spiked wristbands and a perpetual
sneer. When he performs, he strokes
his body and writhes in a decidedly
R-rated manner. His look, and some
of the imagery in his videos, has led
to his being branded as an S&M hero.
Idol. however, insists that he is en-

point that in a relationship you're go-
img to get hurt one way or the other.
I'm fascinated at middle class exis-
tence, and this record takes a look at
the role of relationships in  that
existence.”

With the help of Getfen's promo-
tional arm and heavy MTV exposure
for the single “The Metro” from the
debut album, Berlin graduated from
the L.A. club scene to national recog-
nition. The current single, *No More
Words,” is bulleted at number 39 on
Billboard's Hot 100, and the group is
anxious to hit the road to support the
record. They were originally sched-
uled to open for Yes on the British
supergroup’s upcoming tour, but in-
stead will headline their own tour.

“We look forward to promoting

Despite His Recent Success,
Billy Says He’s The Same OIld Punk

tirely pro-women.

“I'm kind of getting sick of these
people who call me a misogynist,” he
harumphs. “If people are threatened
by my image, good. But my songs,
and my videos if you look at them,
are very supportive of women.™

Sexual politics aside, the self-pro-
claimed Idol is being accepted mainly
for the hard-rocking beat of his mate-
rial (generally co-written with guitar-
ist Steve Stevens), the crossover ap-
peal of metallic guitar abutting
synthesizer, and Idol's surly baritone.

And all he wants to do, he says, is
exactly what he's doing. “The record
company makes so much money out
of my records compared to what I
make by creating them that it’s abso-
lutely pitiful,” insists the outspoken
singer.

“But I don't think about it too
much, because I want to make rec-
ords. I want to be in a group. I don’t
want to work for a record company,
and I don’t want to look like I work
for one.

“Spandau  Ballet look like they
work for a record company. I do my
own thing.”

Little Controversy Over Album

the album,™ says Nunn. "1t's the only
way to meet any of our fans, by play-
ing and doing in-stores. It doesn't
mean anything to hear how a record
is doing on the charts, or that it has a
bullet. The only way to see what’s
causing the bullets is to get out and
meet the people who buy the records
and go to the concerts. We've gone
from playing Madame Wong's in
L.A. 10 playing 1,500 to 3,000 seat
halls. Now we feel that we're accept-
ed and that people are out there to
see us.”

The “Love Life™ album was pro-
duced by Mike Howlett (A Flock Of
Seagulls, Gang Of Four), while the
single “*No More Words™ was pro-
duced by Giorgio Moroder and Ri-
chie Zito.

New Audiences Clings To
Second Place In Gotham

By PETER KEEPNEWS

NEW YORK—New Audiences
has never been the dominant force in
the concert business here. But as Art
Weiner, one of the firm's two princi-
pals. put it, “*We’ve pretty consistent-
ly been number two in the market for
the last 12 years.”

For Weiner and his partner Julie
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Lokin, being number two has meant
more than just trying harder; it’s
meant carving a niche for New Audi-
ences outside of the rock and pop
mainstream. Since its auspicious start
in February, 1972, with an claborate
Charles Mingus concert at Philhar-
monic (now Avery Fisher) Hall—fol-
lowed by shows at that same venue
by Miles Davis and Phil Ochs—New
Audiences has specialized in jazz and
folk concerts.

That specialization has not been
entirely by design. “We definitely at-
tempted to get the major names when
we started out,” says Lokin. “But it

SAVOY STICKUP—Trans-Lux recording artist Tony Powers, right, chats
with friends after his performance at New York’s Savoy, where he showed
his Sony video “‘Don’t Nobody Move (This Is A Heist)” as an encore. Shown
from left are rocker Rick Derringer, Aerosmith’s Steven Tyler and his date.

R.E.M. ‘Reckoning’ On
Different Musical Approach

By MOIRA McCORMICK

CHICAGO—R.E.M.’s “Reckon-
ing,” due next week on IRS, marks a
significant shift in sound and ap-
proach from the band's acclaimed
1983 debut, “Murmur.”

Seeking a more live, untouched
sound, R.E.M. knocked out the rec-
ord in 12 days last December and
January at Reflection Studios in
Charlotte, N.C.

“We wanted the record to sound a
little more like our live show,” says
Pete Buck, guitarist in the four-man
group. “A couple of the rhythm
tracks were cut live, and overdubs are
subtle.  Mitch (R.E.M. producer
Mitch Easter) calls it our ‘Kenny
Rogers period’—it’s all guitars and
you can understand the words.™

While the sound on “Murmur”
was characterized by elusive snatches
of lyrics and scattered musical refer-
ences, Buck says some of the new
tunes are more straightforward.
“We'll probably never be narrative,”
Buck says, “*but at least on a couple
of the new songs the lyrics make
sense.™

In addition, says Buck, R.E.M.
flirted with a straight ballad (‘“Time
After Time"), uncredited swatches of
James Brown-style improv and East-
ern music, and an upfront country
tune (“*Rockville”), balancing out
their more typically dense, swirling
compositions.

“I'm not a country and western
guitar player but I like the style,”
Buck remarks, crediting R.EM.’s

Jason & the Scorchers for his in-
creased interest in the genre.

The fact that R.E.M. has made
changes and refinements in its sound
is noteworthy because its sound on
“Murmur” was so widely hailed by
critics. The pride and joy of Athens,
Ga. wound up second only to the
pride and joy of Gary, Ind. in the Vil-
lage Voice's 1983 critics' poll. “Mur-
mur” tallied 986 points in the album
of the year category, to 1,305 for Mi-
chael Jackson's “Thriller.”” R.E.M.'s
album topped Rolling Stone’s critics’
list for the same honor.

“Polls are exciting, but they're not
why we do it,” says Buck, who is
joined in the band by vocalist Mi-
chael Stipe, bassist Mike Mills and
drummer Bill Berry. Still, in an ap-
parent swipe at the current wave of
Euro fashion plates, Buck adds: “It is
nice to be appreciated for what we
are and not how we look.™

R.EM. is set to tour Europe
throughout April and will trek
around America most of the summer.
While in England, the band plans to
tape a live video on British televi-
sion’s "Rebellious Jukebox,” possibly
with hot wvideo producer/directors
Kevin Godley and Lol Creme. An
American-made video for the album
cut “'South Central Rain™ is already
finished.

On top of all this activity, R.E.M.
was recently called on to back rene-
gade singer/songwriter Warren Ze-
von on a series of demo tapes record-
ed at Bill King's eight-track studio in

from your prints or negatives (same size) was tough for an outfit just starting

friendship with the recently-signed Athens, Ga.
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Doobie Brothers in 1973 and George
Thorogood & the Destroyers in 1980.
The company was the New York
promoter of choice for Little Feat for
most of that band’s existence. And
the list of top jazz and fusion acts
that have been loval to New Audi-
ences includes Weather Report, Son-
ny Rollins and Bob James.
(Continued on opposite page)
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The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
seliouts and dates(s).

e ALABAMA, JUICE NEWTON—$413,850, 26,700 (27,000), $15.50,
Keith Fowler Promotions/Salem Spirit Concert Series, Omni, Atlanta, two
shows, one sellout, March 25-26.

e VAN HALEN, AUTOGRAPH—$396,259, 31,309, $13.50 & $11.50,
Electric Factory Concerts, Spectrum, Philadelphia, two sellouts, March
20-21.

e ALABAMA, JUICE NEWTON—$287,595, 19,173 (22,000), $15,
Keith Fowler Promotions/Salem Spirit Concert Series, New Orleans Su-
perdome, March 23.

e ALABAMA, JUICE NEWTON—$284,177, 18,334, $15.50, Keith
Fowler Productions/Salem Spirit Concert Series, Birmingham (Ala.) Jef-
ferson Civic Center, sellout, March 24.

e BILLY JOEL—$247,366, 16,629, $15, DiCesare-Engler Productions,
Pittsburgh Civic Arena, seliout, March 24.

e JUDAS PRIEST, GREAT WHITE—$213,164, 17,446, $13.50 &
$11.50, Monarch Entertainment Bureau, Meadowlands Arena, E. Ruther-
ford, N.J,, sellout, March 23.

e YES—$209,289, 15,247 (18,000), $14.30, $13.20 & $12.10, Fey-
line Presents, McNichols Arena, Denver, March 20.

e BILLY JOEL—$202,552, 13,848, $15 & $12.50, Brass Ring Produc-
ticns/Concert Promotions, Inc., Omni, Atlanta, sellout, March 20.

¢ JOHN COUGAR MELLENCAMP, DAN ROSS & THE BRUNETTES, EM-
PIRE—$199,053, 17,309, $11.50, Sunshine Promotions, Market
Square Arena, Indianapolis, Ind., sellout, March 16.

e KISS, ACCEPT—$177,211, 11,748, $15.50, In-house, Radio City Mu-
sic Hall, New York City, two sellouts, March 9-10.

e SCORPIONS, JON BUTCHER AXIS—$164,037, 13,000, $12.50, John
Bauer Concerts, Seattle (Wash.) Center Coliseum, sellout, March 21.

e YES—$143,989, 12,092 (13,628), $12.50 & $10.50, In-house/
Stone City Attractions, University of Texas at Austin Frank Erwin Center,
March 17.

e DURAN DURAN, THE GRAPHIC—$132,394, 9,807, $13.50, Pro Mo-
tion Concerts Inc., Carolina Coliseum, Columbia, S.C., sellout, March 23.

e VAN HALEN, AUTOGRAPH—$131,644, 9,956, $13.50 & $12.50,
Cross Country Concerts, New Haven (Conn.) Coliseum, sellout, March
24.

e JOHN DENVER—$122,870, 7,124 (7,970), $17.50 & $15.50, Magic
Productions/ACIl/Twin Lion, Fox Theater, Atlanta, two shows, March 16-
17.

e 0ZZY OSBOURNE, MOTLEY CRUE—$121,297, 9,797 (10,160),
$12.50 & $11.50, Double Tee Promotions/Albatross Productions, Port-
land (Ore.) Memorial Coliseum, March 24.

e 0ZZY OSBOURNE, MOTLEY CRUE—$120,400, 9,887 (12,000),
$12.50, Sunshine Promotions, Thomas and Mack Center, Las Vegas,
March 16.

o SCORPIONS, JON BUTCHER AXIS—$113,433, 8,900, $13 & $12,
John Bauer Concerts, Portland (Ore.) Memorial Coliseum, sellout, March
25.

o TEMPTATIONS, FOUR TOPS—$105,415, 7,796, $15, $13.50 & $10,
Brass Ring Productions, Hill Auditorium, Ann Arbor, Mich., two sellouts,
March 23.

o ENGLEBERT HUMPERDINCK—$104,727 (127,767 Canadian), 5,381
(6,000), $23.50, $21.50 & $19.50, Concert Productions International,
O'Keefe Center, Toronto, Ont., two shows, March 12-13.

e BILLY IDOL, CHEQUERED PAST—$103,062, 8,750, $12.75 &
$11.75, Fahn & Silva Presents, Del Mar (Calif.) Fairgrounds, sellout-
house gross and attendance records, March 15.

e JUDAS PRIEST, GREAT WHITE—$102,595, 8,340 (10,000), $12.50
& $10.50, Cross Country Concerts, New Haven (Conn.) Coliseum, March
22.

e SCORPIONS, JON BUTCHER AXIS—$101,592, 8,500, $12, John
Bauer Concerts, Spokane (Wash.) Coliseum, sellout, March 24.

e JUDAS PRIEST, GREAT WHITE—$100,090, 8,687 (9,826), $11.50 &
$10.50, Frank J. Russo, Providence Civic Center, Rhode Island, March
25.

¢ RODNEY DANGERFIELD, REX MEREDITH—$88,720, 5,678, $16.50
& $13.50, Brass Ring Productions/Pioneer Productions, Kleinhans Mu-
sic Hall, Buffalo, N.Y., two sellouts, March 23.

e WILLIE NELSON—$78,217, 5,810 (8,992), $13.50 & $12.50, Con-
temporary Presentations, Tulsa (Okla.) Convention Center, March 18.

e BARBARA MANDRELL, LEE GREENWOOD—$77,145, 5,382 (8,420),
$15, Varnell Enterprises, Prairie Capitol Convention Center, Springfield,
Ill. March 24.

e .38 SPECIAL—$75,635, 6,577 (10,000), $11.50, Mid-South Con-
certs, Little Rock (Ark.) Barton Coliseum, March 25.

¢ THE PRETENDERS, THE ALARM—$73,359, 5,970 (7,525), $12.50,
$10, $9.50 & $7, Evening Star Productions, ASU Activity Center, Tem-
pe, Ariz., March 12.

e .38 SPECIAL—$67,292, 5,842 (6,886), $12 & $11, Contemporary
Presentations, Prairie Capitol Convention Center, Springtfield, lll., March
14.

e JOHN COUGAR MELLENCAMP, DAN ROSS & THE BRUNETTES—
$65,826, 5,810, $11.50, Sunshine Promotions, Louisville (Ky.) Gar-
dens, sellout, March 12.

e JOHN COUGAR MELLENCAMP, DAN ROSS & THE BRUNETTES—
$65,009, 5,743, $11.50, Sunshine Promotions, Hara Arena, Dayton,
Oh., sellout, March 14.

e HEART, EDDIE MONEY—$64,423, 5,931 (8,000), $11.50 & $10.50,
Sunshine Promotions, Freedom Hall, Johnson City, Tn., March 16.

e WAYNE NEWTON—$61,327, 3,071 (4,200), $25, $20 & $15, Frank
J. Russo, Wang Center, Boston, March 21.

e .38 SPECIAL, GOLDEN EARRING—$59,673, 5,407, $11.50, Contem-
porary Productions, Kiel Auditorium, St. Louis, sellout, March 16.

e WAYNE NEWTON—$54,736, 2,939 (3,167), $20, $18 & $16, Frank
J. Russo, Providence Performing Arts Center, Rhode Istand, March 20.

Copyrighted and compiied by Amusement Business. a Biliboard Publications. inc. Publi
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report
please call Melinda Newman in Nashville at 615/748-8132; Ancil Davis in New York at
212/764-7314: or Linda Deckard in Los Angeles at 213/859-5338

Talent

REUNION TOURS A SPECIALTY

’60s Live At Cannibal Agency

By JEFF TAMARKIN

NEW YORK-—What do David
Crosby, the Band, Blue Cheer, Roger
McGuinn and Hot Tuna have in
common? One, they all have roots in
the '60s. Two, they are all now or
have recently been represented in
their concert bookings by the Canni-
bal Agency of New York, run by Mi-
chael Gaiman.

Gaiman, an alumnus of the John
Scher concert promotion organiza-
tion, specializes in reunions of acts
that made their biggest splash in the
late "60s. although he has also booked
tours by more modern acts such as
James Blood Ulmer and Public Im-
age Ltd.

Much of the audience Gaiman's
shows attract consists of those in
their teens and early 20s, most of
whom were too young to take part
during the original heyday of these
acts. Gaiman attributes this fact 10
that very problem: that the young
fans feel they nussed out on some-
thing. "*A lot of these people are look-
ing for an alternative to what's being
exposed on radio and MTV today,”
he says.

Gaiman is currently responsible
for a package featuring Crosby and
McGuinn, the founders ot the Byrds,
and Rick Roberts, former Flying
Burrito Brothers and Firefall leader.
The month-long tour has sold a re-
spectable number of tickets, as did a
Gaiman-booked tour by the reconsti-
tuted Band (minus writer/guitarist
Robbie Robertson).

Not all reunion efforts live up to

BIGGER.

reunion arena
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their pre-publicity, Gaiman admits.
Last year's Hot Tuna dates had mar-
velous pre-tour ticket sales, even sell-
ing out Nassau Coliscum on Long Is-
land. But after word-of-mouth
reports indicated the band featuring
one-time Jefferson Airplane members
Jorma Kaukonen and Jack Casady
wasn't up to snuff, sales on future
dates died.

Among Gaiman's future plans are
a Blue Cheer reunion and a tour by a
group called the San Francisco All-
Stars. featuring such stalwart San

Francisco musicians  as  Merle
Saunders, Joey Covington and John
Dawson, who have worked with, re-
spectively. Jerry Garcia, Jetterson
Airplane and the New Riders Of The
Purple Sage.

In New York they'll be joined by a
similar act called the Dinosaurs. with
Grateful Dead lynicist Robert Hunt-
er. Quicksilver Messenger Service
guitarist John Cipollina and ex-mem-
bers of Country Joe & the Fish and
Big Brother & the Holding
Company

Gotham’s New Audiences

® Continued from opposite page

But for the most part, Lokin and
Weiner—whose competition over the
years has included Howard Stein,
Radio City Music Hall and most no-
tably Ron Delsener—have focused
on acts with a limited but enthusias-
tic following, “*“We get ‘em on the way
up,” jokes Lokin, “and we get 'em on
the way down.’

Among other things, this approach
has meant learning to live without a
lot of record company support, since
most of the acts New Audiences pro-
motes don’t have major-label deals.
Lokin, Weiner and their associate
Jim Grant write and produce their
own radio spots, and are called on to
employ considerable ingenuity in de-
ciding where to place them, since
they seldom present a show by an act
that’s receiving significant local air-
play. (This has been particularly true
since the city’s only commercial jazz

station, WRVR, changed formats in
1980.)

So, for example, a recent Avery
Fisher Hall show by pianist George
Winston, whose atmospheric albums
don't precisely fit any local format,
was advertised on AOR-formatted
WNEW-FM and classical WNCN.
And a Carnegie Hall show by Bob
James. Hubert Laws and David San-
born was plugged via both ads and a
ticket giveaway on urban contempo-
rary station WBLS.

Weiner, Lokin and Grant—whose
primary New York venues, in addi-
tion to Carnegie and Avery Fisher,
are Town Hall and the Beacon The-
ater—don’t limit their concert activi-
ties to that market. They promote
several shows a year in both Boston
and Washington, usually with part-
ners based in those markets, and they
have presented shows in Philadelphia
and Connecticut

It happens every dayl Talent

buyers and others in the Touring

Talent Industry are called upon to make quick ii
decisions. Experience alone is not enough. A lack of
current information leads to that lost opportunity or
bad decision that can cost thousands of doliars. That's
the reason industry leaders like Avaion, Blil Graham,
Contemporary, JAM, John Scher, PACE and many
others including major clubs, colleges, facilities, record
labels, and tour support services subscribe to P.O.L.L.
Promoters On