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AFTER RIAA SERIES

CBS Pulis Ad $%
From L.A. Times

This story prepared by Sam Suth-
erland and Earl Paige in Los Ange-
les, and Leo Sacks in New York,

LOS ANGELES—CBS Records
last week suspended co-op advertis-
ing dollars for space buys in the Los
Angeles Times by major Southern
California record/tape chains. The
move, believed to affect all major ac-
counts who advertise with the news-
paper, followed major news stories
published in the Sunday (20) and
Monday (21) editions criticizing the
Recording Industry Assn. of Ameri-
ca (RIAA) for its approach to inves-
tigating suspected product pirates
and counterfeiters.

Although CBS executives declined
comment, sources at both Licorice
Pizza and Music Plus confirmed that
CBS was on hold with its Times ad
dollars. At Tower Records, regional
advertising director Mike Pompei
also verified the suspension, noting,
“They (CBS) were mum with me on
why the hold was put cn. All I was
told was that, at this point and in the
immediate future, there would be no
ad support, not just with Tower, but
all retatlers.”

The freeze was reportedly issued
by Paul Smith, senior vice president
and general manager of CBS Re-
cords, with the CBS branch office
here notifying accounts. Reliable
sources trace the decision to division
chief Walter Yetnikoff, with the pull-
out believed to be retaliation against
the three reports filed by staff report-
er Willliam Knoedelseder Jr.

(Continued on page 58)

CHAINS, ONE-STOPS, RACKS UPBEAT

CD’s Retail Share Growing

By JOHN SIPPEL

LOS ANGELES—Compact Disc
sales are carving out significant gains
in overall share of album revenues,
according to a national survey of re-
tail chains, one-stops and rackjob-
bers. Although many dealers remain
critical of early CD marketing poli-
cies among key vendors as too re-
strictive, those chains now in the
forefront of the emerging digital disk

Producers Hike Vidclip Costs

By TONY SEIDEMAN

The “bargain basement™ years of video clip costs are coming to an end, with
producers now demanding a sharp increase in payments that they claim have

been kept artificially low.

The music video industry has evolved to the point where top clip producers
can demand extra dollars and actually have a chance to get them. as a select pool
of "name” video creators has gained in power and reputation. Acts that have the
power to choose the video people they want to work with tend to lean towards
the established producers and directors, making certain that these top names
will have a constant stream of major talent to work with.

Members of this group are saying they will no longer settle for budgets they
consider inadaquate. And they feel that other members of the production com-
munity are also growing tired at working for low wages in order to amass credits
in a glamorous business.

(Continued on page 61)

market report gradual but positive
growth in overall share.

At Radio Doctors in Milwaukee,
Mike Mowers offers contrasting per-
centages between retail and one-stop
activity, noting that 15% of the gross
at the company’s all-classical retail
outlet now stems from the digital
software. As a one-stop, however,
“It’s less than half of 19%.” Mowers
notes that the retail arm’s level of ac-
tivity now merits a quarterly Com-
pact Disc catalog, maintained by
computer, with approximately 1,200
titles now stocked.

“I'm starting a punch-card offer,”
he adds, “with one free (CD) with ev-
ery 20 purchased. It's amazing how
some people come in and buy 10 at a
time." Radio Doctors’ retail outlet
also benefits from on-air plugs via lo-
cal FM stations WFMR and WQFM,
which obtain CDs on tradeout.

Jim Petersen of the seven Main-
stream Record stores in that market
credits Radio Doctors, his major sup-
plier, with maintaining a lock on
CDs locally. Petersen, like others in-
terviewed, notes that he's still waiting
for the Sony Compact Disc players
promised some months ago by CBS,
which is supplying the units at low

cost to aid in
strations.

in-store  demon-

Latest developments in CD technol-
ogy unveiled ar PolyGram's plant in
Hanover. Germany. Page 3.

Joe Bressi of Camelot says the lack
of demonstrators is slowing CD sales.
He offers the digital disks in 100 of
his 150-plus stores, but has demon-
stratton hardware in only 50. Over-

(Continued on page 58)

CBS Offering
Discount On CDs

By IS HOROWITZ

NEW YORK—In the first major
label discount program to emerge in
Compact Disc marketing, CBS Re-
cords will offer accounts an extra
20% off CD billing during the month
of June for all orders totalling 60 or
more units.

Accounts participating in the pro-
gram will thus pay $10 for each CD,
rather than the regular $12.50. CBS
does not specify a suggested list price

(Continued on page 58)

Inside Billboard
* RECORD/TAPE STORES have significantly improved their share of the
prerecorded music market against discount and department stores, according to

a five-year trend report on consumer purchasing habits just released by the
RIAA. Page 3.

* KEY HOME VIDEO ISSUES are on the agenda for the Video Software
Dealers Assn.'s first manufacturers advisory panel, to be held Jun 19-21 at LaCosta
near Carlsbad, Calif. The meeting has taken nearly a year to firm up. Page 3.

® WAIL NEW ORLEANS, which rose to the top and back down again in the
ratings, is changing formats. The urban station will be switching to Churchill's
“Radio One™ easy listening approach. Radio, page 12.

e VHS HI-FI HARDWARE is facing a sharply curtailed software market.
with some of the nation’s leading video duplicating houses reporting severe re-
production problems. But VCR manufacturers, and at least one top software
firm, deny that there are difficulties with the format. Video. page 26.

¢ TOUGH ANTIPIRACY LEGISLATION appears close to passage in Con-
gress. The new law would include stiffer provisions for dealing with piracy and
counterfeiting on an international level. Page 6.
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VAN STEPHENSON has brought to lie a “MODERN DAY
DELILAH” (MCA-52376) with his debut hit single, already cutting s
way 1o the top of the pop charts and AOR playlists. “MODERN DAY
DELILAH” is only the first hit from VAN STEPHENSON’S
strong debut album, “RIGHTEQUS ANGER®™ (MCA-5482), pro-
duced by Richard Landis. Available on MCA Records and Cassettes.
{Advertisement)

THE GREG KIHN BAMD elevated temperatures with their hit sin-
gle “Jeopardy.” KIHNTAGIOUS (60354) i1s quaranteed 1o keep
those fevers rising. Chunky pop/R&B rhythms highlight the new album,
featuring the first single, “Reunited” (7-63736). Recommended are
“Rock," reminiscent of their # 1 “Jeopardy, " the pop/funky ""Make Up"
and the hooky “Worst That Can Happen.” The 10 new songs are
KIHNTAGIOUS! (Advertisement).

® THE JACKSONS head the list of major artists with albums due in June.
Also on the June schedule is Bruce Springsteen's long-awaited new album, and
followups to platinum projects by Prince and Jane Fonda. Eight movie sound-
tracks, including Prince’s “*Purple Rain,” are on the schedule. Page 4.

(Advertisement)
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News

MEETING OF THE VOICES—Four famous faces discuss their perfor-
mances at a benefit marking the 100th anniversary of the Metropolitan Op-
era May 13 in New York. Pictured from left are John Denver, French singer
and budding politician Yves Montand, Lionel Richie and Piacido Domingo.

Good News For Record Stores
RIAA Study: Music Retailers Increase Market Share

By FRED GOODMAN

NEW YORK — Record/tape
stores have significantly improved
their share of the prerecorded music
market against discount and depart-
ment stores. That’s just one of the
findings in a newly published five-
year trend report on consumer pur-
chasing habits released by the Re-
cording Industry Assn. of America
(RIAA).

The report, the latest in an ongoing
analysis begun in 1979 with the Na-
tional Assn. of Recording Merchan-
disers (NARM) and N.P.D. Special
Industry Services, also provides year-
to-year comparisons on product

VSDA, Manufacturers To Meet

By EARL PAIGE

LOS ANGELES—Home video is-
sues from bar coding and standard-
ized packaging to returns and co-op
advertising will be discussed when
the first Video Software Dealers
Assn. (VSDA) manufacturers’ advi-
sory panel gathers June 19-21 at La-
Costa near Carlsbad, Calif.

NARM Offering
Lower Dues For
Small Companies

NEW YORK—The National
Assn. of Recording Merchandisers
(NARM) has lowered its member-
ship dues for smaller companies. The
drive to beef up the organization of-
fers special rates for regular and asso-
ciate memberships, and is applicable
to renewals as well as first-time
members.

In the regular membership catego-
ry, which covers retailers, rackjob-
bers, independent distributors and
one-stops, a special dues of $200 a
year for companies reporting up to $1
million in volume is being offered.
The rate offers a double savings,
since the former {nimum member-
ship fee was ) year for compa-
nies doing up’§fr ¢ 50,000. The spe-
cial rate is t! lowest regular
membership due -.ARM has offered
in its 26-year history.

Dues for associate members, in-
cluding manufacturers, professional
organizations, marketing firms and
other interested non-retailing firms,
will now be $300 for those with under
$1 million in volume. The fee had
been $600.

With VSDA and the Hollywood
studios still locked into a battle over
video rental legislation, the meeting
has taken nearly a year to firm up,
according to VSDA secretary Wes-
ton Nishimura, a Bellevue, Wash.
dealer and distributor. It was at
VSDA'’s 1983 convention last August
in San Francisco that Cy Leslie of
MGM/UA Home Video urged both
sides to get together.

Nishimura insists that the long
dealy derives from the need to devel-
op topics, and downplays any mutual
antipathy over video rental legisla-
tion. Nor, he indicates, does the La-
Costa meeting indicate any thaw or
breakthrough in proposed video rent-
al activity on Capitol Hill.

Rather, Nishimura says, VSDA is
stressing the future. For example,
one topic will be original program-
ming for home video. “This is noth-
ing like a boycott of Hollywood,” he
says. “It's more an evolutionary
move as we see programming coming
from HBO and other sources rather
than feature films.

*“*The Compleat Beatles’ is one

dramatic case. Much music video is
in this area—it’s basically program-
ming that has a longer lifespan than
does a movie, how-to, concerts and
soon.”

All the same, representatives of
MTYV, HBO and other original pro-
gramming sources were not invited
to LaCosta. “That could come later.
Right now they (the studios) are jeal-
ouly guarding their contacts outside
the theatrical avenues, producers and
so forth,” Nishimura says.

One other hot topic new to the
agenda is that of including MPAA
ratings or their equivalent on pack-
ages, currently the subject of legisla-
tion in several states (Biliboard, May
26). Another topic, returns, will be
addressed in two parts: stock balanc-
ing and how to handle defective
product.

Expected at LaCosta are VSDA
president Frank Barnako, McLean,
Va. retailer; VSDA treasurer John
Pough, Orange County, Calif. retail-
er; and Arthur Morowitz, head of
New York-based Metro Distributors,

(Continued on page 62)

trends. consumer purchasing and
market size, based on a survey of
13,000 households.

In both the retail and direct mar-
keting sectors, rock music remains
the leader, with a 35% share in retail
and 30% in mail order. Country and
pop/easy listening are next with 13%
and 14% shares respectively at retail
and 20% and 19% by direct market-
ing. Black/dance recordings account
for a significant 11% of sales at re-
tail, but garner only 4% of mail order
sales.

The rise in sales share for music
specialty stores continued in 1983,
and has been on of the few steady
trends across the five years of the
study. Such stores accounted for
45% of all record and tape sales in
1979; the figure has risen steadily
since 1980, and is now 54%. Both de-
partment stores and discount chains
have been the losers, dropping from
9% to 4% and 30% to 25%
respectively.

Cassettes captured 37% of the re-
tail market in 1983, up from 28% in
the preceding year and the compara-
tively minuscule 7% share from the
study’s initial year. Among direct
mail outfits, cassettes now account
for 43% of all prerecorded music
sales.

The erosion of LP sales is also be-
ing aided by singles, which have en-
joyed a small but steady resurgence
over the last two years. Representing
only 4% of prerecorded music sales
in 1980 and °’81, the configuration
now accounts for 6% of all record-
ings sold.

Despite the test marketing of
NARM's “Gift Of Music” program
and the increased focus of that orga-
nization on holiday gift programs,
gift purchases of prerecorded records
and tapes remained level at 22% of
all purchases in 1983. At retail, gifts
fell off 1% to 24%, while gift pur-

PolyGram Maps CD Expansion

Marketing Plans, Technological Developments Unveiled

By MIKE HENNESSEY

HANOVER—Major plans to
broaden the market for the Compact
Disc system and to expand its appli-
cations were announced- Tuesday
(22) by Philips/PolyGram.

A visit to the PolyGram CD plant
in Langenhagen by U.K. consumer
press and television reps was one of a
five-day series of presentations. Me-

BILLBOARD CONVENTION 22

Agenda Set For Radio Meet

LOS ANGELES—The agenda for the Billboard Radio Programming
Convention in Washington, D.C., July 5-8, has been set by the 25-mem- $

ber advisory panel (see page 11).

attendees.

nounced then.

i Prior to the official start Thursday (5), an all-day seminar designed to

acquaint small and medium market PDs with the tactics and tools em-
ployed in more competitive arenas will. be conducted by Double-
day vice president of programming Dave Martin. Martin is currently lin-
ing up top name guest lecturers to provide insight into their various areas
of expertise. While there will be no extra charge for the special session,
preregistration is required, and admittance will be restricted to 50

Advisory board members are now confirming panelists, with a list of
moderators expected to be released in next week’s issue of Billboard. The
finalists in the Billboard Radio Awards Competition will also be an-

Additionally, San Francisco-based Ichi Bon Ichi, headed by Bay Area
programmer Tom O’Hair, has been signed to operate a closed-circuit ra-
dio station throughout the three-day event highlighting the air talents
that formed the top 40 nucleus in the *50s and '60s. Individuals may sub-
mit suitable airchecks or receive additional information regarding the
Billboard Radio Programming Conference from Kris Sofley, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif. 90210.

aa > W

dia delegations from Norway, Swe-
den, Finland, West Germany,
France, Austria, Belgium, Holland
and Italy also visited the plant.

Among the CD innovations un-
veiled were:

e A CD-based hi fi rack system.

® Integrated CD centers, and CD
changers taking up to 10 disks and
offering full random access.

e Compact Discs incorporating
combinations of music, spoken word,
text and graphics.

e An in-car CD player expected to
hit the market in 1985-86.

e A professional CD reproduction
system for recording and broadcast-
ing studios and discotheques with
two players, a console and a VDU
monitor.

¢ CD-ROM (Read Only Memory),
a high-density information storage
system. The capacity of a CD-ROM
disk is equivalent to 150,000 A4
pages. The CD-ROM system also has
a potential application in the field of
advanced, sophisticated video games.

In the three months after its Euro-
pean launch just one year ago, the
Compact Disc made its most power-
ful impact among male high fidelity
enthusiasts in the 25-50 age group.
Now, as the second main phase of its
marketing strategy, the Philips/Sony/
PolyGram partnership is seeking to
develop the CD system as a mass
market entity.

There is already evidence that the
key age range has dropped markedly,
with 20- to 40-year-olds now pre-
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dominating. And with an increasing-
ly expanding software catalog, a wide
range of new CD applications and
substantial reductions in player
prices, Philips expects sales of the
CD system to mushroom.

Philips claims that the pace of the
CD market's growth in Europe is
faster than that of color television
when it was first introduced and
comparable with the VCR explosion.

Giving figures for the U.K., Simon
Turner, product manager CD/Hi Fi,
Philips Audio, said that deliveries of
players to the trade in 1983 were
19,000. The figure is projected at
35,000 for this year and 75,000 for
next year. Estimated delivery total
for 1986 is 175,000.

By the end of this year, there will
be 1,000 retail outlets for the CD sys-
tem in the U.K., Turner predicted.
Sales, he said, are expected to be con-
centrated in the $404-$540 price
range.

Turner said that awareness of the
CD system had increased dramatical-
ly over the last year. **Our research in
the U.K. shows that whereas in Janu-
ary, 1983, 20% of hi fi owners were
aware of the system, the figure for
January, 1984, was 80%,” he said.
*Equally, the percentage of our tar-
get market who said they would be
buying the CD system in January,
1983, was 15%. By January, 1984, it
had risen to 50%.” He added that
Philips was planning a major CD
promotion campaign in the U.K. for

(Continued on page 62)

chases via mail order remained
steady at 10%.

Shifts in purchaser profile over the
last five years suggest a steady return
to pre-recession demographics, with
blacks and women accounting for a
larger percentage of sales. The black
music buyer, who accounted for 15%
of all sales in 1979 but only 10% in
1982, was back in the stores with a
13% share in '83. Women, who pur-
chased 46% of all recordings in 1979
but only 42% in 1980, captured a
44% share last year.

In addition to the increased show-

(Continued on page 62)

Western Buys
Stores, Rack
From Souvall

LOS ANGELES — Western Mer-
chandisers, Amarillo, Tex., effective
May 27, has acquired the Salt Lake
City Alta Distributing branch and
the 24 Eli’s record/tape/accessories
retail units from George Souvall,
who is retiring from the industry af-
ter 30 years.

The consolidation of the Alta rack-
jobbing and retail entities strengthens
the Sam Marmaduke family’s posi-
tion as the fourth largest rackjobber
nationally, as well as the fourth larg-
est retail chain. The addition of the
Alta and Eli’s holdings provides WM
with representation in more than 20
states stretching from Washington to

(Continued on page 61)
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News

a
Hot Album Release Schedule: June
Eight albums are set for release in June by acts that hit gold or platinum in the past 12 months, or with their last
releases. All are single-disk sets listing for $8.98 unless otherwise noted.
ARTIST TITLE LABEL DATE FORMAT
John Anderson Eye Of the Hurricane Warner Bros. June 18 Studio
Jane Fonda Jane Fonda’s New Workout
Record Columbia mid-June Exercise
Jacksons Victory Epic late June Studio
Elton John Breaking Hearts Geffen June 18 Studio
Prince/Soundtrack Purple Rain Warner Bros. June 18 Soundtrack
Rolling Stones Best Of the Rolling Stones  Rolling Stones/ mid -June Compilation
Atlantic
Bruce Springsteen Born In The U.S.A. Columbia June 4 Studio
Various Artists The Official Music Of The  Columbia mid-June Compilation
XXXIII Olympiad

ALSO DUE: SPRINGSTEEN, PRINCE, FONDA

Jacksons Top June Release List

By PAUL GREIN

LOS ANGELES—*Victory,” the
Jacksons' first album since “Thriller”
made Michael Jackson the hottest act
in pop, is due the last week of June,
topping the list of major June re-
leases. The release coincides with the
opening of the Jacksons' tour at
Rupp Arena in Lexington, Ky. (Tal-
ent, page 43).

The month’s next hottest release is
also keyed to a big summer tour:
Bruce Springsteen's “Born In The
U.S.A.” It’s Springsteen’s first band-
oriented pop album since *“The Riv-
er” in 1980.

Two other albums are slated for
June by acts that hit platinum with
their last albums. Prince will follow
“1999” with music from his forth-
coming screen debut in “Purple
Rain,” and Jane Fonda will follow
her “Workout Record” with ‘“‘Jane
Fonda’s New Workout Record.”

“Purple Rain™ is one of eight
soundtracks expected in June, which
ties into the fact that June marks the
kickoff of the summer movie season.

The other soundtracks include
“Gremlins”  (Geffen), featuring
tracks by Quarterflash, Peter Gabriel
and Michael Sembello; *“‘Ghostbus-
ters” (Arista), featuring a title track
by Ray Parker Jr; “The Natural”
(Warner Bros.), featuring a score by

New Billboard
Music Trivia
Board Game

NEW YORK-—Billboard has
entered into a licensing agreement
for a music trivia board game.

“Billboard Magazine’s Top 40
Trivia Game™ was developed by
three lawyers from Vancouver,
British Columbia—Anthony
Serka, Brian Jackson and Henry
Brown—who call themselves
“The Earls Of Esoterica.” They
have appeared on numerous tele-
vision and radio trivia quiz pro-
grams throughout Canada, win-
ning in excess of $20,000 in prize
money.

“Billboard Magazine’s Top 40
Trivia Game™ is divided into seg-
mented musical eras, with 6,000
questions of varying degrees of
difficulty.

Discussions concerning manu-
facturing and distribution are cur-
rently under way with game man-
ufacturers. Marketing is expected
sometime this year.

Randy Newman; *“The Muppets
Take Manhattan” (Warner Bros.),
“Firestarter” (MCA), “The Karate
Kid” (Casablanca) and volume two
of “Beat Street” (Atlantic).

June will also see new albums by
two veteran British pop stars. Rod
Stewart’s *‘Camouflage,” produced
by Michael Omartian, is due June 11,
to be followed a week later by Elton
John’s “‘Breaking Hearts,” Stewart’s
last album, **Body Wishes, fell short
of gold, but the first single from the
new album, “Infatuation,” is already
in the top 40. John’s last two albums
have gone gold and have produced,
between them, four top 15 hits.

Other top rock releases set for June
include Elvis Costello & the Attrac-
tions’ Goodbye Cruel World” (Co-
lumbia), Nich Lowe's “Nick Lowe
And His Cowboy Outfit” (Colum-
bia), Sparks’ “‘Pulling Rabbits Out Of
A Hat” (Atlantic), Split Enz’ *Con-
flicting Emotions™ (A&M) and a new
album by Difford & Tilbrook
(A&M), the former masterminds of
Squeeze.

June’s most star-studded album is
Columbia’s “The Official Music Of
The XXXIII Olympiad,” featuring
cuts by Christopher Cross, Toto,
Foreigner, Loverboy, Quincy Jones,

(Continued on page 61)

Joint Venture To Offer
College Vid Concert Web

NEW YORK—A video concert
network that could bring a single per-
formance to large-screen venues in
1,500 colleges to a total audience of
over three million students nation-
wide is being created as part of a joint
venture between College Satellite
Concerts Inc. and Videonet.

Videonet is one of the leading
firms involved in transmitting special
events to large screens in auditorium-
style venues. Video-auditorium con-
certs done by the company include
presentations of performances by the
Who, the Rolling Stones, and Devo,
the latter in 3-D.

Videonet will own the signal de-
coding facilities and deal with the
satellite transmission of the concerts,
according to Charles Greene, presi-
dent of CSC. Greene says that CSC
itself will on the large-screen tv
equipment at each venue, and handle
the booking of the groups and ticket
distribution.

About 500 schools will be wired up
by the end of this year, Greene says,
with 500 more getting hooked up in
1985 and another 500 the following
year. To help encourage participation
by the colleges, CSC will allow the
schools themselves to handle some of
the ticket distribution. Greene pre-
dicts that minimum attendance fig-
ures at each venue will come to at
least 3,000 people, and claims that
revenues for the schools will reach
between $100,000 and $200,000 a
year.

Current plans call for the live
transmision of four concerts in 1984,
and eight concerts a year after the
network is up and running. Although
negotiations are in progress with a

number of different major groups, no
transmision contracts have yet been
signed, Greene admits.

Schools within 150 miles of any
scheduled performance sites will not
recieve the video transmission,
Greene says, so that the video con-
certs will not reduce the grosses of
the live performances.

The current startup date for the
combined CSC/Videonet effort is
September, with a limited number of
schools in each geographical area
able to recieve and present the video
concerts.

Greene is a music industry veter-
an, with directoral and production
involvement with such artists and
groups as Buffalo Springfield, Sonny
& Cher, Iron Butterfly and Barry
White. College Satellite Concerts is a
wholly owned subsidiary of College
Satellite Network Inc.

TONY SEIDEMAN

First Tour Dates
For Springsteen

NEW YORK—Deates for first leg
of Bruce Springsteen’s tour have been
set. The jaunt, which begins June 29
in St. Paul, makes July stops in Cin-
cinnati (5); Cleveland (8,9); East
Troy, Mich (12); Chicago (15,17);
Montreal (21); Toronto (24); Sarato-
ga Springs, N.Y. (27); and Detroit
(30,31).

Barry Bell, who booked the tour
for Premier Talent here, declines to
disclose the rest of the dates, but says
the tour will continue *‘until at least
the end of the year.”

Springsteen’s forthcoming Colum-
bia album, “Born In The U.S.A.,” is
slated for June 4 release.
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RANGERS SCORE—Came!/MCA act Night Ranger stops by MCA’s Los An-

geles office to pick up platinum awards for their “Dawn Patrol” and “Mid-

night Madness” albums. Shown from left are the group’s manager Bruce

Cohn, Rangers Jack Blades, Alan Fitzgerald, Jeff Watson, Kelly Keaggy

and Brad Gillis, Camel president Bruce Bird, MCA Records Group presi-
dent Irving Azoff and Pat Glasser, the group’s producer.

__Executive Turntable

Trade Groups

Tom Silverman, founder of the New York-based Independent Label Coali-
tion, has established what he terms a *‘steering arm” to organize the Coalition’s
activities. Duncan Hutchinson is handling membership and fundraising events.
He was part of England’s Independent Label Assn. and is now working on a
doctoral project on the music business at the City Univ. of New York. David
Renzer is handling label/distributor relations. He is an attorney at the law of-
fices of F. Lee Bailey and Carl Bowen. And Jeanie Hance is handling press and
promotion. She continues other activities as an independent publicist.

Record Companies
Warner Bros. Nashville makes a series of staff changes and additions. Paige
Rowden is upped to director of production and development for the a&r depart-
ment. She was a&r coordinator for the label in Los Angeles. Cindy Finch is
promoted to director of administration. She was a receptionist. The additions
include Keni Wehrman as assistant to the a&r vice president; Sue Ann Sutton as

-

assistant to the division's executive vice presi- &
dent, Jim Ed Norman; and Ronna Rubin as |
publicity coordinator. Wehrman was with |
James Stroud Productions, Sutton was with S
Audio Media, and Rubin was media director s @ i’
for an Ohio performing arts center. i

" Pam Lewis is named media manager for ‘
. . +#l. RCA’s Nashville office. She was a publicist "

Lewis for MTV, Nickelodeon and the Movie Chan- Tepper
nel, all under the Warner Amex Satellite Entertainment banner. In the label’s
New York headquarters, Joseph Johnson is named division vice president of
employee relations. He had held the same post for RCA Communications
... Allan Tepper joins Artist International Records in New York as vice presi-
dent of operations. He was East Coast creative director of CBS Songs.

Joey Porrello is named vice president/product development for Parade Rec-
ords, a division of Peter Pan Industries, based in Newark. He was president of
Cleveland-based Our Gang Entertainment . .. Comstock Records, Shawnee,
Kan., recruits Pam Mathews and Marsha Puhl to form its in-house production
team. Mathews was a sales rep for a furniture firm. Puhl handled press relations
for a local bank.

Bob Fead joins Chicago-based Red Label Records as sales and marketing
consultant. An industry veteran, Fead was most recently consulting on an inde-
pendent basis . . . Denise Ninette Uzan joins Ascot Records in New York as
promotions director. She was an independent promoter in France . . . Stan Mor-
riss has resigned his post as president of Moby Dick Records in San Francisco.
He is planning to form his own label . . . Frank Murray joins Personal Records
in New York as promotion vice president. He was national director of club pro-
motion for Quality Records.

) Marketing
. In Durham, N.C., William Shanley joins the Record Bar chain as loss preven-
tion manager. He was regional security manager for Revco Drug Stores, Inc.

Video/Pro Equipment

Time Inc., New York, appoints three to run its video group. Jeff Bewkes is
named senior vice president for strategy and development. He was vice presi-
dent, planning and treasurer for HBO. Glenn Britt is named senior vice presi-
dent of finance. He was senior vice president of finance for ATC in Denver. And
Philip Lochner becomes senior vice president and general counsel. He was cor-
porate associate general counsel.

Walt Nichol is named vice president and general manager of new operations
and the engineering group for Group W Satellite Communications in Stamford,
Conn. He was vice president, operations and technical services for Group
W ... MGM/UA Home Video, New York, makes two appointments. Brian Se-
gall is named vice president of business affairs. He was counsel to Orion Pic-
tures. And Janet Ehman is named Midwest regional manager, working out of
Chicago . . . Steve Garfinkel joins Movielab Video in New York as operations
manager. He had held a similar post at Showtime/The Movie Channel.

(Continued on page 64)
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o . Fleetwocd Mac’s Superstar Songbird Flies Solo
With An Acclaimed Concert Now on Home Video!
Also featuring the new hit musicvideos
GOT A HOLD ON ME and LOVE WILL SHOW US HOW

sug;ested
retal price

($39.35 Canada)

CHRISTINE MCcVIE, the songwriter and
singer behind such chssic Fleetwood Mac hits
as “Don’t Stop™ and * Say You Love Me,” has
gone solo for her new, chart-topping album

CHRISTINE McVIE.

Now, vou can have a f-ont row seat for this explo-
sion of McVie magic —a live concert event
featuring the back-up talents of rock and roll
greats Mick Fleetwcod and Billy Burnette.
McVie offers a spectzcular show of her new
hits, as well as classic Fleetwood Mac favor-ites.
Plus: the two highly acclaimed new music
videos for the top-10 hits GOT A HOLD ON
ME and LOVE WIIL.LL SHOW US HOW,
currently receiving heavy radio and music-tele-
vision air time!

VHS: MA1013; Beta: MBI(Q13; 60 Minutes
© 1984 Christine McVie

National Release Date: July 5, 1984

ALSQ \$
AVAII.IBI.'E

: ﬁo,xs
e

ooy 03\\\‘\

STEREO
1011 High Ridge Roed € 1984 #estren MusicVideo Beta

0. 30> 4000 ] a
Stamibore, CT 06907 I =f|]

www.americanradiohistorv.com


www.americanradiohistory.com

JUNE 2, 1984, BILLBOARD

News

Congress In Piracy Crackdown

New Law With Tough International Slant Near Passage

By BILL HOLLAND

WASHINGTON — Congress is
close to passing a law that will in-
clude tougher specific language to
fight international piracy and coun-
terfeiting, including a section stating
that the President may withdraw,
suspend or limit the application of
duty-free treatment to any country
that fails to aid in abolishing counter-
feiting and piracy within its
boundaries.

The bill, the Generalized System of
Preference (GSP), permits limited
duty reductions for some products
from developing nations. The amend-
ment (S. 1718) containing the tough
language for protection of American
intellectual property was introduced
earlier this session by Sen. John Dan-
forth (R-Mo.).

The bill was passed by the Com-
merce Committee May 3, and now
awaits action by the Senate. It has
not been reported out yet, according
to Senate staffers, because they are
investigating a ‘‘suitable vehicle”
from the House side to attach to the
Senate bill to insure quick passage by
the Congress. Staffers indicate that
they plan to move on the bill after the
spring recess this week, although no

date has been scheduled. Little resis-
tance to the bill is expected.

In two of the most specific sections
in the amended language okayed by
the Senate committee, criteria for be-
ing excluded from or included in the
trade bill hinge on the extent to
which a nation has:

e Nationalized, expropriated or
otherwise illegally seized ownership
or control of property, including pat-
ents, trademarks or copyrights
owned by Americans.

® Provided under its law adequate
and effective means for foreign na-
tionals (Americans) to secure, exer-
cise and enforce exclusive rights in
intellectual property, including pat-
ent, trademark and copyright rights.

These are mentioned in the section
on criteria for becoming beneficiaries
of the GSP as well as the section on
reporting requirements, which will be
reviewed by the President and the
Congress within three years of
enactment.

The U.S. is said to have lost more
than 130,000 jobs and as much as $8
billion in lost sales annually due to
the burgeoning illegal markets over-
seas. The market for illicit records
and tapes alone was estimated at

Zorinsky To Testify At
Hearing On Jukebox Bill

WASHINGTON — The Senate
copyright subcommittee has resched-
uled its single hearing on the contro-
versial Coin-Operated Phonorecord
Player Act—the so-called one-time-
fee jukebox bill, S. 1734—for June 20
instead of the previously announced
June S.

Subcommitiee staffers say that
there will be 10 witnesses invited, in-
cluding the author of the bill, Sen.
Edward Zorinsky (D-Nev.). It is un-
usual for the sponsor of a measure to
testify in favor of it, and one source
suggested this *‘shows Zorinsky must
be really serious about it.”

Also invited to the June 20 hearing
are the Register of Copyrights, David
Ladd, the Commissioner of Patents
& Trademarks and Cabinet Council
member Jerry Hossinghoff, who will
oppose the bill, as well as opposing
representatives from ASCAP and
BMI and representatives of the

Amusement & Music Operators
Assn. (AMOA), proponents of the
measure.

The bill would set aside the annual
$50 license fee for a one-time fee of
$50 for new jukeboxes and less for
boxes already in service. Writers and
publishers, who received no royalties
from jukebox owners until 1978, see
the bill as another example of copy-
right erosion. The jukeboxers say the
high annual fee will drive them out of
business.

In another Capitol Hill action, this
one on the House side, there are un-
confirmed reports that after the re-
cess the subcommittee on courts, civ-
il liberties and the administration of
justice will separate the audio rental
bill from the ailing ““omnibus” copy-
right reform package. Subcommittee
staffers, however, deny that any firm
action has been planned. A similar
measure passed the Senate last June.

BILL HOLLAND

Scher Abandons Plans For
World Trade Center Shows

By LEO SACKS

NEW YORK—New Jersey con-
cert promoter John Scher has
scrapped plans for a series of 10 sum-
mer shows at the World Trade Cen-
ter plaza overlooking New York
Harbor.

Scher says that his Monarch En-
tertainment Corp. contracted with
several rock acts and ‘‘a major coun-
try star,” but that his plans were
stalled because of *“‘a crazy bidding
war” with rival promoter Ron Del-
sener for talent “unworthy” of the
price.

Delsener, he alleges, “‘did every-
thing he possibly could to sabotage”
his planned co-promotion with the
Port Authority of New York & New
Jersey, which operates the Twin
Towers in lower Manhattan. Scher
also blamed problems with union of-
ficials representing the Teamsters,
Electricians and Operating Engineers
for the cancellation of the series,
which was scheduled to begin in
June.

Delsener declined to respond to

Scher’s statement.

Scher has been performing weekly
community service at Integrity
House, a Newark-based residential
drug rehabiliation program since
January, when he was fined $10,000
and ordered to perform 400 hours of
work after pleading no contest to vio-
lating federal antitrust laws in a
scheme to divide the Upstate New
York concert promotion business.

Mario Salzano, an offical of the
World Trade Center, says the series
concept will be examined by the Port
Authority next year, and that both
Scher and Delsener have expressed
an interest in producing the shows
for their respective companies. In re-
sponse to Scher’s allegation of “‘sabo-
tage,” Salzano says: “That’s John’s
opinion.”

Delsener is in the second year of a
three-year pact with the New York
City Department of Ports & Termi-
nals for the use of Pier 84 at 44th St.
and 12th Ave. here, where he stages
summer shows.

$915 million in 1982, according to
figures published by the Recording
Industry Assn. of America (RIAA).

RIAA president Stan Gortikov,
upon returning from a fact-finding
trip in the Far East in early May as
part of a joint government/business
sector coalition, found *zilch en-
forcement™ of U.S. intellectual prop-
erty in Singapore, one of the worst of-
fending countries. He says the group
was “‘stonewalled” when it sought a
firm pledge from the government
there to crack down on the bogus-
product industries. The RIAA, as
well as book publishers, Hollywood
and other industries that have found
even bogus auto parts and hospital
appliance businesses overseas, are be-
hind the Danforth measure (Bill-
board, May 26).

FAMOUS IMAGES—Members of the Broken Edge band celebrate their co-

publishing agreement with their publishing company, Broken Image Pro-

ductions, and Famous Music. Shown from left are the group’s attorney

Lyndsey Feldman, Famous Music’s Wally Schuster, the group’s John Mark,

Famous’ Alan Melina, and Richard Fenton and Joshua Lober of Broken
Edge.

Deniece

By PAUL GREIN

Deniece Williams’ *“‘Let’s Hear It
For The Boy" (Columbia) jumps to
No. 1 on this week’s black chart, two
weeks after topping the dance/disco
chart and one week after reaching
No. 1 on the pop chart.

“Boy” is the 12th smash to top all
three charts since September, 1974,
when Billboard inaugurated its week-
ly dance chart. Here’s a complete list
of those triple-crown winners, in
chronological order.

1. “Fly Robin Fly,” Silver Conven-
tion, Midland International,
1975.

2. “Don’t Leave Me This Way,”
Thelma Houston, Tamla, 1977.

3. “Got To Give It Up,” Marvin
Gaye, Tamla, 1977.

4. “Boogie Oogie Oogie,” A Taste
Of Honey, Capitol, 1978.

5. “Le Freak,” Chic, Atlantic,
1978.

6. ‘‘Ring My Bell,” Anita Ward,
TK, 1979.

7. “Bad Girls,” Donna Summer,
Casablanca, 1979.

8. “Upside Down,” Diana Ross,
Motown, 1980.

9. “Celebration,” Kool
Gang, De-Lite, 1981.

10. “I Can’t Go For That (No Can
Do),” Daryl Hall & John Oates,
RCA, 1982.

11. “Billie Jean"/*‘Beat It,”” Michael
Jackson, Epic, 1983.

12. “Let’s Hear It For The Boy,”
Deniece Williams, Columbia,
1984.

“Boy’ also climbs to number three
on this week’s adult contemporary
chart, which is already higher than
any of these other multi-format hits
climbed on that survey. In fact, only
two others reached the AC top 10:
“Fly Robin Fly,” which peaked at
number six, and *Billie Jean,” which
hit number nine.

In the year since “Billie Jean™ and
“Beat It,” two other hits have
reached No. 1 on both the pop and
dance charts, but fell short on the
black chart. Irene Cara’s
“Flashdance . . . What A Feeling”
(Casablanca) peaked at number two
on the black chart: David Bowie’s
“Let’s Dance” reached number 14
black.

“Boy” is Williams’ second No. 1
dance hit, following “I’ve Got The
Next Dance” (August, 1979) and her
third single to top the black chart,
following ‘‘Too Much, Too Little,
Too Late” (April, 1978) and “It’s
Gonna Take A Miracle’ (May,
1979).

www americanradiohistorv com
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Cops Pop’s Triple Crown

This multi-format success makes
“Boy” an early front-runner for
Grammys for record and song of the
year, as well as the song to beat for
the Oscar for best original song.

* X %

Oh Julie: Michael Jackson’s
“Thriller” (Epic) dips to number six
on this week’s pop album chart, end-
ing a run of 71 consecutive weeks in
the top five. Only one album in the
past 20 years has logged more total
weeks in the top five: Julie Andrews’
soundtrack to “The Sound Of Mu-
sic,” which had 73 weeks.

The start of the Jacksons’ tour next
month may well push “Thriller”
back in the top five and enable it to
pass “The Sound Of Music.” But it
will take until at least early next year
for “Thriller” to top “The Sound Of
Music” for the longest run in the top
10 of any album in the last 20 years.

“Thriller” is currently in its 74th
week in the top 10, but “The Sound
Of Music” was listed there for an in-

credible 109 weeks between May,
1965 and January, 1968.

* * *

Fast Facts: Huey Lewis & the
News (Chrysalis) this week collect
their third top 10 single since last De-
cember, as “The Heart Of Rock’N-
'Roll” jumps five notches to number
eight. It follows “Heart And Soul”
(#8) and “I Want A New Drug”
(#6). Only two other acts have
notched three top 10 hits since De-
cember: Lionel Richie and Culture
Club. All of this singles action has
pushed the group’s “‘Sports” to num-
ber three in its 35th week on the pop
album chart.

And Wang Chung (Geffen) moves
up to No. 1 on the dance/disco chart
with “Dance Hall Days”/*“Don’t Let
Go.” This is the first No. 1 dance hit
for Geffen Records, which scored its
first pop No. 1 with John Lennon
and its first black No. 1 with Jennifer
Holliday.

Racket Charge Added To
Chi Concert Venue Suit

LOS ANGELES—The additional
charge of federal racketeering was
added May 7 to a 1982 suit filed in
Chicago by concert promoters Carl
and Larry Rosenbaum of Flip Side
Productions, which charged that a
group of defendants tried to monopo-
lize the Rosemont Horizon, a major
venue.

The original suit by the Rosen-
baum brothers, who also operate a
chain of record/tape retail stores,
FlipSide, in Chicago, alleged that de-
fendants Jam Productions, Chicago
Jam, Jerry Michelson and Arnie
Granat attempted to dominate con-
cert promotion by securing exclusive
rights to promote at the Rosemont
venue.

The filing, which also named the
Village of Rosemont and the Univ. of
Illinois as defendants, sought treble
damages in excess of $3 million and
injunctive relief in the antitrust ac-
tion. Granat and Michelson were de-
scribed as owners of Jam and Chica-
go Jam, interrelated corporations.
The university was named because it
owns a 12,000-seat concert facility on
its Circle campus in Chicago, which
was also involved.

Ralph Michelson, Lee Stern, Al
Granat, Robert Martwick and Nor-
man Finkle were named defendants

as owners of MFG and Tempo, two
Illinois corporations.

The recent filing, alleging that the
RICO statute had been violated,
names former Chicagoan Frank
Fried, an erstwhile personal manag-
er, as a defendant, along with Fried
cohort Paul Johnson, who was man-
ager of the Horizon when Fried was
operating the venue for the village of
Rosemont.

The May filing states that Rose-
mont entered into an exclusive con-
cert promotion pact for the 20,000-
seat Horizon with MFG/Tempo
with the understanding that such
rights would be sublicensed to Jam.
The new additional charge alleges
that Tempo and Jam required the ex-
clusive binder to enable them to de-
fraud recording artists who per-
formed there by fraudulently hiking
expenses, which were then deducted
from the acts’ fees.

Such false accounting practice falls
into the racketeering statute because
virtually every act that performed at
the Horizon crossed state lines to do
so; telephones were used to book
such artists, and Fried frequently
traveled from his home here to the
Horizon.

Federal District Judge James B.
Moran is presiding in the matter.

JOHN SIPPEL
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Ie debut album from the hardest rocking quartet in the West,
Seaturing the first single “Satisfy Me,’ is available only on Records
and High-Quality XDR Cassettes from Capirol.
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cause of CD’s superior quality.

new trends in the hi fi market.

& classical titles.

GERMAN CD SURVEY ==

Owners Want More Titles

HAMBURG—AImost all West Germany’s Compact Disc owners are
pleased with the performance and sound quality of their equipment, but
most remain dissatisfied with the still meager selection of software titles
available. Contrary to general perceptions of the CD market, it is not
classical but pop product that is in demand.

Thus reports German hi fi magazine Audio after a reader poll. Among
CD owners, according to the poll, 94.3% are satisfied with the hardware
and 84.7% with the disks, while around 50% of all those surveyed say $
they plan to replace one or more components of their hi fi systems be-

The rapid fall in player prices from $900 at the time of CD’s introduc-
tion in March, 1983, to only $400 a year later is clearly contributing to
the system’s popularity, the magazine notes, and it is also creating major

On the software side, sales have outstripped expectations: The average
owner buys 2.7 new CD disks a month at a cost of $36, and already has
24.1 disks on his shelves, of which 13.1 are pop, 9.6 classical and 1.4 jazz.

But 77.9% of those surveyed are dissatisfied with the selection of soft- §
ware available. At the top of the list of desired product are such pop acts
as the Beatles (20.7%) and Pink Floyd (21.8%). Surprisingly, though,
reports the magazine, only 3% expressed a wish for greater availability of
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German Institute Sees
Continued VCR Boom

BERLIN—West Germany’s video
boom is going to continue, according
to the German Video Institute, based
here. VCR penetration, 15% at the
end of last year, should reach 60% by
1988, the institute says, and the rapid
expansion of hardware production
facilities indicates manufacturers’
confidence in the g}arketplace.

Of the four million machines im-
ported to the European Economic
Community from Japan this year,
30% will go to West Germany, the
institute says, with overall European
sales 10% up from last year. The pre-
dicted 60% German penetration
compares with expected growth from
10% to 58% VCR ownership by
households in the U.S. over the same
period, while in Japan the institute
anticipates that 1988 will see market
saturation achieved at around 85%.

On the manufacturing side, the in-
stitute lists existing and planned pro-
duction centers. J2T, the Thorn
EMI/Telefunken/JVC joint venture,
has been making video hardware in
Berlin since May, 1982, with produc-
tion now 400,000 units annually.
Sony’s plant in Fellbach is turning

out 60,000 Beta recorders a year, and
Matsushita/Bosch subsidiary VB
Video, operating in Osterode since
January, 1981, makes 40,000 units a
year.

Grundig and Philips, European
manufacturers of V2000 hardware,
plan further factories in Furth and
Krefeld respectively, while Hitachi
came on stream last fall with a
60,000-capacity plant and Sanyo,
which has spent $89 million building
a factory in Nordlingen, will start
producing 15,000 machines a year in
late 1984.

The institute is markedly less buli-
ish on video games. Some 390,000
consoles were sold in West Germany
last year, compared with 265,000 in
1982. But with prices falling from an
average $145 to $75, turnover re-
mained constant at something above
$30 million.

Video game software volume of
1.65 million units generated nearly
$50 million. But, again, with prices
halved from 1982’s average $40, the
increase in unit sales (the 1982 figure
was 1.45 million units) was not
enough to improve earnings.

Video Equipment Featured
At ltalian Disco Exhibition

By VITTORIO CASTELLI

MILAN—The spotlight was on
video at the second annual SIB disco
exhibition, staged in the Italian resort
of Rimini, May 8-11. The event
proved a resounding success, with
some 220 exhibitors, compared to
160 last year.

There was also a substantial up-
turn in the number of general visi-
tors; there were around 8,500, com-
pared to 5,000 at the first SIB.
Officials estimate that 20% came
from abroad, mostly continental Eu-
rope but with sizeable groups from
the U.S. and U.K,, as well as strong
representation from northern Afri-
can territories and the Middle East.

The event is organized by APIAD,
the trade group representing Italian
manufacturers of disco/dance hall
equipment, and the Rimini corpora-
tion. Use of video screens as special
in-house effects was stressed, along
with the creative element of video
software.

Most foreign companies were rep-
resented by their local Italian distrib-
utors. But according to Mauro Mal-

fazzi, deputy general manager of the
fair, several major overseas firms are
opting to man their own stands at
next year's SIB. He adds: “Our
checks show an increase in actual
business turnover this year of some
20% compared with the 1983
returns.”

“The quality and range of turnout
in Rimini this year confirmed once
and for all that the Italian disco
equipment business is a major and in-
fluential part of the worldwide indus-
try,” says Nicola Ticozzi, APIAD
president.

“It’s a pity that so few Italian com-
panies went to Midem this year; they
missed a vital international showcase
for the sophistication of their goods.
Instead, AFI, the Italian IFPI
branch, represented the national mu-
sic business.

“But SIB is proving its worth in
publicizing the quality of Italy’s
wide-ranging disco products. It’s an
area of national trade now ranking
with fashion and furniture.”

News/ International

Plagiarism In German Spotlight

Lawyers Study Issue In Wake Of Ralph Siegel Case

By WOLFGANG SPAHR

HAMBURG—Following the re-
cent court case here in which publi-
sher/composer Ralph Siegel was
ruled to have lifted sections of Eur-
ovision Song Contest winner “Ein
Bisschen Frieden” from an earlier Ju-
lio Iglesias hit (Billboard, April 21),
West German lawyers have been re-
examining the question of plagiarism.

The general consensus is that such
cases, typically, are extremely pro-
tected, and that their results are dis-
tinctly uncertain. In the words of
Hamburg attorney Hartwig Ahlberg,
“Plagiarism trials are among the
most difficult disputes under copy-
right law.™

Ahlberg adds that judges are as a
rule incapable of assessing the musi-
cal merits of a case, and that few of
the expert witnesses whose testimony
decides the outcome are equipped to
explain their reasoning in a manner
comprehensible to the unmusical.
What’s more, he says, *“There are no
guidelines as to how many bars or
notes have to coincide in order to de-
termine plagiarism. The more char-
acteristic the note succession, the
fewer the notes that must coincide,
but what exactly is a characteristic
note succession?

*In the case of ‘Tea For Two’ you
could say that a very few notes would
suffice to be characteristic. Even
worse is the situation where no me-
lodic comparison is involved, but
where the plaintiff accuses the defen-
dant of adopting his arrangement. It
is extraordinarily difficult to delin-
eate the particular creative achieve-
ments of the individuals involved.”

In Germany, settlements are usu-
ally reached not so much because the

CBS Holland
Asks Payment
For Vidclips

By WILLEM HOOS

AMSTERDAM—CBS Holland is
the first major Dutch record compa-
ny to issue a detailed request for pay-
ment for the use of promotional vid-
eo clips on television programs in the
Netherlands. This follows U.S.
moves in this direction by the compa-
ny's U.S. parent. Executives of CBS
Holland are conferring with other
majors and key independents to test
feelings, and the matter is slated for
debate at a meeting of NVPI, the na-
tional IFPI group. It's expected that
there will be a major national policy
statement on video clip usage here
before the fall.

Most promotional clips shown
here feature international big names.
Only a handful of local acts have
enough money to enter this emerging
promotional arena. One domestic act
involved is the veteran rock band
Golden Earring, which had videos
done for the recent singles “*When
The Lady Smiles™ and “Clear Light
Moonlight.”

Both productions were by Dutch
director Dick Maas, who also direct-
ed the major national suspense film
“The Lift.” The clips cost some
$30,000 each, funded by U.S. compa-
ny 21 Records, and have been shown
in the U.S. and various European ter-
ritories as well as in Holland.

Television networks using promo-

tional music video clips on a regular
basis include AVRO, VARA, TROS
and Veronica.
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musical dispute is resolved as because
successful titles and large sums of
money are at stake, Ahlberg con-
cludes. As long as the trial lasts, the
collecting societies have to withhold
royalty payments pending a verdict.

The periods of time involved are
considerable. “The average length of
a plagiarism trial could be anywhere
between three and seven years,” says
attorney Raimund Benoit, adding
that musicians are generally very
happy to get some ‘‘quick money.”
He suggests that lawyers should set
up an arbitration procedure using ac-
credited experts in order to relieve
courts of the burden of plagiarism
contests.

Because of the difficulties and un-
certainties, few authors or music
publishers pursue their grievances all
the way to court. Says Munich law-
yer Axel Meyer-Wolden: *‘Since the
intent to consciously copy is almost
impossible to prove, there are hardly
any pure plagiarism trials.” Notes
Alfred Schenz, another Munich-
based lawyer: “The energy and costs
of going to court are in the majority
of cases quite out of proportion to the
amount at stake.”

Lawyer Alfred Meier says: “The
music industry has had unpleasant
experiences with this kind of trial.”
And Berlin’s Rolf Budde notes: “If

the plaintiff loses, he’s accused of try-
ing to profit from a successful piece
of music. If he wins, he may still find
himself stamped as a usurper of cre-
ative property, so there’s normally a
high degree of willingness to
compromise.”

" One of the main problems in pla-
giarism hearings, according to Ham-
burg lawyer Gabriele Schulze, comes
when a defendant claims that his
controversial melody is in fact free
public property and out of copyright,
where a traditional song or classical
work has been “‘borrowed.” “‘What
happens if a plaintiff claims to have
composed a new work and then it can
be proved that his melody is the same
as that of the second movement of
somebody's symphony?” Schulze
asks.

The weight of informed opinion
here appears to be that only where
proof of plagiarism is crystal clear
should litigation be contemplated,
and that even then plaintiffs should
not contest their case on an all-or-
nothing basis.

In pop music, the chances of acci-
dental similarity are even greater
than in classical music. At any rate,
says Alfred Meier, plagiarism was
not always be taken so ‘“‘tragically.”
In earlier times, he claims, authors
considered it an honor to be *“‘bor-
rowed” from.

U.K. Survey Finds Drop In
Audio Equipment Sales

By PETER JONES

LONDON—The British, as a na-
tion, seem to be watching more tele-
vision, especially videotaped pro-
grams, and listening less to music, a
trend also discernible through most
of continental Europe, according to a
consumer electronics survey by the
London-based Euromonitor research
group.

Britain, which accounted for near-
ly 25% of European sales of audio
equipment in 1978, now accounts for
only 17%, according to the report.
Sales of audio hardware have dipped
from 6.3 million units five years ago
to 5.3 million last year, and that
7.4% downturn is the steepest of the
period.

The report says that while the pan-
European market for VCRs is still
growing, video hardware sales in the
U.K. and West Germany have appar-
ently peaked. In the U.K., VCR sales
fell 8% last year compared with
1982, with a particularly heavy drop
in the second half. And this year, first
quarter sales were ‘very substantial-
ly" down compared with January-
March, 1983.

The number of VCRs in use in Eu-
rope is around 17.4 million, and VCR

popularity fuels demand for color
television. A total of 13.3 million col-
or tv sets were sold last year, com-
pared to 10.3 million in 1978. Coun-
tries included in the survey statistics
are the U.K.,, West Germany,
France, Italy and the Netherlands.

The total European consumer elec-
tronics market was worth some $19.2
billion in 1982, with around 40% be-
ing spent on television, 22% on home
video and the rest on audio equip-
ment. Largest market is West Ger-
many ($4.4 billion), followed by the
U.K. ($4.1 billion), well ahead of
France ($3.4 billion).

Despite the decline in sales of au-
dio equipment, the report confidently
predicts strong and consistent
growth for Compact Disc players,
which it says are “likely to become
the principal music-playing medium
by the end of the decade.™

By 1986, the report expects 2.7
million CD systems to have been sold
in Europe. The research team fore-
sees a range of new products in the
next year or so, notably in-car disk
and personal disk systems. But it sees
little success for videodisks, “‘which
were launched too soon after VCRs
to attract widespread interest.”

LADY MADONNA—Sire recording artist Madonna tries her hand at acting

with a suprised acceptance of gold and silver awards for sales of her

“Holiday” single in South Africa and England respectively. (Photo: Chuck
Pulin)
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Commentary

Dubbing The Gift Of Music

By TIM MASTEN

Just a few short years ago, when “Grease” and ‘“‘Saturday
Night Fever” were selling like hotcakes, there were already lots
of kids taping product that was shelf-priced at $5.99.

Things have changed today. They've gotten worse. You still
‘see a few records at $5.99, but this is now a sale price, not a regu-
lar shelf price. Nobody makes a lot of money anymore. What
used to be careers in the music business are becoming statements
of, “'I used to work for them, but then I went out and got a real
job.

The reason is mostly home taping—or the stealing of music. It
is widespread. I heard a grandmother say to a friend while shop-
ping, without any apparent guilt, “I'll buy it and let you tape it.”

The cold reality is that we are losing millions of dollars a year,
and along with that a lot of good people as well. Walk into an av-
erage record store and hear someone of high school age try to sel!
you a Motley Crue album. Or when you ask for the latest Roger
Whittaker album, hear them ask ‘‘Roger who?”’ Or they might
point to the latest Herbie Hancock album and say that it is his
first.

CHORUS: Why should we care? Everybody does it. Yeah, yeah,
yeah. You buy it so a friend and I can tape it, and
we’ll give the Gift of Music to someone.

The record companies keep raising prices to stay in
business, retail stores keep raising prices to stay in
business, one-time employees get better-paying jobs
to keep their families in business, the tapers get bet-
ter and the many blank tape companies cheer, the
beat will go on.

CHORUS: Why should we care? Everybody does it. Yeah, yeah,

yeah. You buy it so my son and I can tape it, we’ll
give the Gift of Music to someone.

BRIDGE: Ah, there is a new format on the rise and they call it
the “Wonderdisk.” It is small, it sounds tall, and it
will do everything but wear out.

VERSE:

VERSE: Sometime later in a shopping place the man says to

his young son, *‘Look, there is the new store where

‘The cold reality is that we are losing millions of dollars a
year, and along with that a lot of good people.’

The problems brought on by home taping are not the same for
movies and recordings. Movies can make money in theatres, on
television and through home video sales and rentals. Music on
records does not have equivalent opportunities.

Recording people work hard getting the best possible sound.
Producers work hard getting the material to the record compa-
nies. Record companies work hard carrying the product through
to the record stores. And record retailers work hard at promot-
ing and marketing the product.

All of this collective effort is thrown out the window when
people buy blank tape to record instead of buying the product.
Then, when it doesn’t sell, we even have to pay out an extra 2%
or 3% just to ship it back. Let me say it a different way.

TITLE: There Once Was A Business Called Music

VERSE: Record stealing started out small, but grew to such
proportions that everyone “knew” about it. First the

they carry the new Wonderdisks. I sure wish I had
$1,000 to buy a player and let you hear the beautiful
music that has been put on it.” And the many blank
tape corporations cheer, the beat might go on.

CHORUS: Why should we care? Everybody does it. Yeah, yeah,
yeah. You try to buy it so my grandson and I can
hear it and we’ll give the Gift of Music to someone.

I wonder how it would be if there were some sort of royalty fee
not only for songwriters, but also for all the employees in the
music business, including warehouse employees, radio disk jock-
eys, record store personnel, et al. The list could go on and on.

They all have the right to make more for what they do, and, just

as importantly, for what they know.

Let’s keep these valuable people in the music business, for the
benefit of the music business. Maybe if they got bonuses from
royalties, they would be more motivated to help reduce this

kids in their 20s knew about it, then the kids in their
teens, then the kids prior to their teens, then the kids
from 30 to 80. And the few blank tape companies

cheered, the beat must go on.

stealing from the record companies—and from themselves.

Tim Masten, a former employee of Lieberman Enterprises,

manages Disc Jockey Records, a retail store in Normal, Ill.

A Dark Age Philosophy

The Edoardo Pieruzzi commentary (May 12) re-
garding the blank tape surcharge controversy was
very enlightening. Although | am in general agree-
ment with many of the expressed views, | would
take exception with the comments on the prere-
corded tape industry.

in my 18 years' affiliation with the recording in-
dustry, change has always related to public de-
mand. | wilt concede that the 8-track cartridge
slowed cassette development in this country, but
the initial demand for prerecorded cassettes prod-
uct was not great. The industry was painfully
aware that early prerecorded cassettes were defi-
cient, and the view that a one-to-one consumer re-
corded cassette was superior to the mass pro-
duced product was valid at that time.

But the prerecorded cassette of today is a far
cry from those early efforts, and Mr. Pieruzzi's “in-
ferior quality’ and “inferior prerecorded tape’ re-
marks represent a dark age philosophy that is sim-
ply no longer true.

As an independent product analyst, | perform
regular disk and cassette quality audits, and it is
my belief that most of the major manufacturers
are very concerned with housing tape guidance.
There are several superior housings being market-
ed by domestic and foreign molders, and efforts at
further improvement are ongoing.

Tape quality represented by BASF Chrome,
BASF LHD, AGFA 600, Capitol GS and CBS Ultra IV
has provided the industry with the capability to
utilize high-speed duplication, and the results are
impressive. A:B comparisons indicate that major
duplicators are trying to produce a cassette that
matches the sound quality of the disk. In many
cases now it is difficult to identify one from the
other.

The 3M view that the incentive for home taping
would be eliminated by a better prerecorded cas-
sette is weakened by the improvements that have
occurred. Times are changing, and the high quality
prerecorded cassette is, in most cases, a reality.

Ted K. Darnell
DF Industries
Jamestown, Ind.

Letters To The Editor

Have A Nice Day

Just a brief line to let you know that | am grate-
ful to Leo Sacks and the world famous Billboard
magazine for the beautiful story on my birthday,
“72 With A Bullet” (May 26). | have been in the
recording industry for 38 years and I'm still work-
ing and enjoying every moment.

As a result of the story | have received calls
from all over the country. Once again, thank you
very kindly. Have a nice day.

Matty “Humdinger” Singer
Cherry Hill, N.J.

U.K. Wholesaler Of CDs

Billboard recently reported that East Side Digi-
tal was the first one-stop operation specializing in
Compact Discs. Although this may be true in the
U.S., | would like to draw your attention to the fact
that we have been wholesaling Compact Discs
both for our home market in the UK. and for ex-
port since August of last year.

We have a very good refationship with all the
manufacturers over here, including PolyGram,
whom we have stocked for several months since
they changed their policy of selective distribution,
and therefore we do not even have need to import
CDs.

Hope you can find room in Billboard to mention
all this to show that the Compact Disc is flourish-
ing in the U.K. as well as, if not better than, any-
where else in the world.

Stuart Persky, Record Buyer
S. Gold & Sons Ltd.
London

The Chrome Difference

| read the article about A&M'’s switch to chrome
audio cassettes with great enthusiasm (Billboard,
April 28). | believe the unacceptably poor quality of
prerecorded cassettes is an underestimated factor
in the proliferation of home taping. Contrary to At-
lantic's Dave Glew's assertion, | can tell the differ-
ence between a chrome cassette tape and a gar-
den-variety prerecorded tape in my car, Walkman
and home decks.

Bravo to A&M for taking realistic action to solve
the music industry problem of home taping.

Randal Cohen

Los Angeles

What Price Copying?

The arguments for a royalty or tax on recording
machinery and tapes may be persuasive, but also
may be applied to other media that can be used to
copy copyrighted ideas and creations.

Paper, pens, pencils, crayons, copying ma-
chines, cameras and many other devices can be
used to reproduce copyrighted material. It is likely
that if protection is granted to audio and video pro-
ducers, print and graphic artists will seek the same
rights. Once everyone gets through paying sur-
charges on an ever-increasing list of common ma-
terials, will any of us really be better off?

Ronald A. Gagnon
Vinyl Values Syndicate
Danvers, Mass.

CDs and FM Radio

Nowhere in our report on digital audio—and no-
where in Billboard's summary of April 21—do we
suggest that “FM stations should not broadcast
Compact Discs,” as Robert Conrad's letter of May
19 imagines. If this is his principal complaint with
our findings, then he is arguing with a straw man.
We do not advocate a Compact Disc boycott.

What we do advocate is a critical examination of
digital audio’s long term implications for FM radio
broadcasters. Digital audio in general, and the CD
in particular, are profound technological break-
throughs that will affect the daily operation of ra-
dio stations, affect the habits and expectations of
radio listeners, and affect the competitive environ-
ment of traditional analog broadcasting.

Unfortunately, negative side effects are part
and parcel of any important technological change.
To argue otherwise is to ignore history.

Dennis P. Waters
President, Waters & Co.
Binghamton, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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ursday, July 5th:

9:00am - 5:30pm Convention Registration

10:00am - 6:00pm “STRATEGEM"

re-Convention Workshop

ay
Designed & Conducted By Radio's Top
Talent --special sign-up required--

6:00pm - 8:00pm Welcoming Cocktail Reception
8:00pm - 1?7777

Hospitality Suites

FRIDAY, JULY 6TH:

9:00am - 5:30pm Convention Registration
9:30am - 10:00am Continental Breakfast

10:00am - 11:45am "BATTERIES NOT INCLUDED"

ExpToring Radio’'s Past & Future

11:45am - 1:15pm Lunch Break

4:45pm -
5:00pm -

3:30pm -

w

7:00pm - 2777

1:15pm - 2:15pm "WHAT DO YOU DO NOW?"

Spreading the Top 40 Demographic
Base & More

1:15pm - 2:15pm "WE'VE MET THE COMPETITION &

THEY AREN'T COUNTRY"
The ProbTems Country Radio Faces
Today

2:15pm - 2:30pm Break
2:30pm - 3:30pm “BACK TO BASICS"

Regaining The Momentum AOR Built
A Decade Ago

2:30pm - 3:30pm  "TURNING POINT"

HaTntaining [rban's Dominance In
The Face Of Advertiser Resistance
& Increasing Top 40 Competition

2:30pm - 3:30pm “BEYOND THE PLAYLIST"

The Etements 0f AT Fadio That Make
The Successful Difference When The
Music Is The Same

:45pm Break
:45pm “AM ONLY"

», W

:45pm -

AM Isn't Dead...Is Poor Programming

Ki1ling It?

3:45pm - 4:45pm “WHAT RESEARCH CAN'T DO FOR YOU"

Common Misapplications & Pitfalls;

How To Avoid Them & How To Live With

Those You Can't Avoid
:00pm Break

: 00pm BILLBOARD'S HOT 100 & AC CHART
METHODOLOGY UNCOVERED

~ wn

An Opportunity To Talk Face To Face

With The Billboard Chart Decision
Makers

Hospitality Suites

BILLBOARD'S RADIO
PROGRAMMING

CONVENTION

JULY 57, 1984

LOEW'’S LENFANT

-

PLAZA HOTEL

Saturday, July 7th: WASHINGTON, D.C.

9:00am - 5:30pm Convention Registration
9:30am - 10:00am Continental Breakfast

10:00am - 11:45am “WHAT 'S NEXT?"
Hid Career Crisis Resolutions

10:00am - 11:45am “THE DAY RADIO DIED: A DECADE LATER"
Putting 1t Together When Kecord Fromotion
And Sales Are Separate Entities Aimed At
One Demographic While Radio Is Targeting
Another

11:45am - 12:15pm Wine Reception
12:15pm - 4:00pm BILLBOARD'S RADIO AWARDS LUNCHEON
4:00pm - 4:15pm Break
4:15pm - 5:15pm "THE KIIS STORY*
Effective Fromotion Plans For Any Station

4:15pm - 5:15pm "NO STRINGS ATTACHED"
Eeeping Your Fositioning Plan Intact While
Growing With Cross Promotions That Work.
Video, Record Companies, Your Client List,
New Technology & Even The Competition Can
Be Your Ally

5:15pm - 5:30pm Break

5:30pm - 6:30pm “RAB: THE GREAT SALES FACE OFF"
Using Your Natural In-House Enemy, The Sales
Department, To Your Benefit (included will
be the RAB's highly acclaimed video presentation)

5:30pm - 6:30pm “THE ZOOKEEPER'S HANDBOOK"
Trapping, Feeding & Haising The Successful
Personality, In Morning Drive & Beyond

6:45pm - 8:15pm  BILLBNARD'S BUACK CHART METHODOLOGY UNCOVERED
6:45pm - 8:15om : I r COYERED
B8:15pm - 2?77 Hospitality Suites

Sunday, July Bth:

11:00am - 1:00pm "SYNDICATION FAIR"
njoy ontinental Breakfast While Browsing
Through The Current Network & Syndication Offerings

For information on Hospitality Suites, Group
Rates, Hotel & Travel information, please
contact Kris Sofley at (213) 273-7040.

DON'T MISS OUT! REGISTER TODAY!!!

——— o — ——— o G A —— > w— e o e REGISTRATION = am ome we o amm e cme o e e G e G G G e -

O $250.00 EARLY BIRD REGISTRATION
expires May 25¢h, 1984

O $300.00 REGULAR REGISTRATION
sfter May 25¢h, 1984

D $150.00 PANELISTS REGISTRATION

| am paying by O check in the amount of §

Canceliations may be made prior to june 7th. 1984. Al Canceftations must be in writing
and are subject to 3 10% cancellation fee. Registration substitutions may be made after
June Teh. Registration fee does not include hotel accommedations or airfare

Return completed form to:
Kris Sofley
Billboard Magazine's Radio Programming Convention
9107 Wiishire Bivd., Suite 700
Hills, California 90210 U.S.A.
sy BBRACB

1 am paying by O American Express [0 Visa/Mastercard O Diners Club

Account number: =

epiration date:

Cardholders signature:

LAST NAME:

FIRST NAME:

TITLE:

ADDRESS:

CiTY:

STATE: ZiP CODE:

AREA CODE: PHONE NUMBER:

D Please send detalls on hotel accommodatios [ Please contact me regarding Hospitality Sutte information
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WAIL Goes From Urban To AC

PD Richards Switches To AM Side In New Orleans

NEW ORLEANS—*"I made up
my mind to make a switch two or
three months ago, but there’s never a
right time to do this,”™ says WAIL
GM and owner Ed Muniz, who has
seen the urban FM rise to the top and
head back down again, prompting
him to make the decision to switch to
Churchill’s **Radio One™ adult con-
temporary approach.

Along with the switch comes a
long-awaited tower relocation nine
miles from downtown New Orleans
and 16 miles from downtown Slidell,
the site of the present tower. *“It’s the
only thing about the 80-90 rule I
like,” says Muniz. “We did require
105 miles’ separation, but now with
80 miles, we can remain 100,000
watts and move to 984 feet.” Also
slated to be on the tower are WNOE-
FM, WRNO and WLAE-TV.

“We've always had signal prob-
lems, and that’s been a- major factor
in how we’ve done over the years,”
Muniz says. “In the last ratings we
were defeated substantially by
WYLD (the other urban outlet in
town). I think if we decided to stay in
the format we could have competed
successfully, but we were so far be-
hind we would have needed just as
much promotional budget to come
back, as we would to re-establish our-
selves as a general market station. I
figured if I've got to have a massive
rebuilding either way, I’ve got to go
where the greatest chances are.

“One of the problems WAIL has
had in the past is that our audience

Confab Seeks
Airchecks

Airchecks are needed for airing
at the Billboard Radio Program-
ming Conference, to be held July
5-8 at the L’Enfant Plaza Hotel in
Washington, D.C. Tapes primari-
ly from the *50s and *60s will be
used in both a multimedia presen-
tation produced by Access Radio
and a closed circuit radio station
heard throughout the L’Enfant
Plaza during the event.

Tapes, which are returnable
upon request, will be processed
and converted to real time by
Tom O’Hair’s Ichi Bon Ichi, a
San Francisco-based production
group. Because of the time in-
volved in editing in the music on
scoped airchecks, the deadline for
submission is June 10. Please sub-
mit all materials to Rollye Born-
stein, Billboard, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

has been less affluent, and advertisers
were aware of this,” he continues.
“It’s not just a racial issue. I had a
black client who owns a nightclub ca-
tering to black clientele pick me up
last week, and as I got into his Rolls I
noticed he had WAJY (the Schulke
II station) on.

“We're not becoming a ‘white’ sta-
tion. We're trying to reach a more af-
fluent audience, and that includes
any ethnic group. Looking at the
Churchill playlist, three of the top six
tunes in one set are by black artists
we're already playing. Segregated ra-
dio is a thing of the past as far as I'm
concerned, but looking at it realisti-
cally, most segregation occuring in
radio today occurs on black
stations.”

One problem Muniz faced in the
urban format, in addition to the hard
sell involved with signing up general
market sponsors, was the reluctance
of many black-owned businesses in
the market to advertise on a white-
owned station. “'It was an advantage
WYLD had in the black community,
and I think they used it,” he says.
“I"d be lying if I said it didn’t enter
into my decision to make the
switch.”

Another factor in Muniz’s decision
was the success of his newly acquired
Mobile station, WDLT. ‘“Mobile
took off like gangbusters. Bob Bar-
nett, who used to manage the station
I owned in Little Rock, has done
things I didn’t think could be done
with the billing. We’'re using the slo-
gan ‘Lite Rock, Less Talk,” and I
have to add ‘Less Payroll.’

“Right now in New Orleans,”
Muniz goes on, "it’s going to be ‘Lite
Rock, Less Talk and even fewer com-
mercials’ in June. I’ve never seen so
many cancellation notices in my life,
but like I said, there never is a right
time to do this.

“Many of our buys, like soft drinks
and beers, came as ethnic buys, and
they don’t translate to general mar-
ket, so we're losing them. But I've
had my sales staff going around to
agencies with tapes of our Mobile
outlet, and they seem to agree there’s
a hole in the market for the for-
mat”—which Muniz says is posi-
tioned between top 40 B-97 and
Schulke II WAJY.

“Musically we're very close to
what B-97 is doing in middays.
That’s what we'll sound like 24 hours
a day, but our presentation will be
more background, similar to what
WAJY is doing.” To that end, Muniz
has hired WAIJY announcer Jim
Clark to handle the morning seg-
ment. Jim Cassidy from the Mobile

WIRK West Palm Beach
Links With Burt Reynolds

WEST PALM BEACH — Burt
Reynolds, star of stage and screen,
may soon be a star of radio as well.
Price Communications, owner of
WPCK/WIRK here, has reached an
agreement with the entertainer to
originate WIRK-FM'’s midday show
from the Burt Reynolds Ranch.

Construction is currently under
way for a permanent studio at the
ranch that will serve as the on-air
home of midday personality Long
John Miles. “It’s a barter deal,”
laughs Price senior VP Frank Os-
borne. “We'll give him Long John
and we’ll get something like Loni
Anderson in return.

“When we started to work with
Burt, we felt he’d come off well with
our country image. Beyond that, I
didn’t really know what to expect,
but he’s a down-to-earth guy con-

cerned with the state—for instance,
he mentioned that while Florida is
something like the No. 1 growth
state, it’s only 43rd in the arts. He’d
like to do something to change that—
and he’s a listener!”

Additionally, Reynolds is an ad-
vertiser, as- the complex is a horse
ranch open to the public. “We're
looking to give them publicity and
give our listeners a sense of excite-
ment,” says Osborne. ‘‘Fundamental-
ly we won’t break format, but when
somebody of interest to our listener-
ship shows up, we’ll involve them in
the show when possible.”

During those occassions, it’s likely
that Price’s soon-to-be-acquired
country-formatted KOMA Oklaho-
ma City may also be involved in air-
ing the broadcasts.

station will handle middays tempo-
rarily, and former KWIC/KZOM
Beaumont jock Sigh Morrison will do
afternoons.

“We’ll keep our news and traffic
commitment,”” Muniz states. ‘‘Ben
Suddeth (news director) will remain
with us, as will some of the personal-
ities. We'll continue as a CBS affili-
ate, but we’re dropping our agree-
ment with The Source.”

PD Barry Richards will also re-
main with Muniz, but will shift to the
AM  operation, oldies-formatted
WYAT (“Where Ya At"), doing af-
ternoons. The last hour of his show
will be devoted to his Wolfman Jack
sound- alike character, *“The Rock
"N’ Roll Pig.”

(Continued on opposite page)

VIDEO MEETS RADIO—MTV VJ Martha Quinn visits Atlanta’s WZGC while

promoting the Pretenders’ shows at the Fox Theatre there. Swapping
sweatshirts from left are WZGC account executive David Crouse, Quinn
and station air personality Lindsey.

Vox Jox

Three GMs Leave, Two GMs Named

By ROLLYE BORNSTEIN

If nothing else, this week has seen
its share of GM canges. Among the
names in the news: KYKY St. Louis
GM Ron Grubbs, who resigns to be-
come president of Savan Advertising
there (no replacement named); WOR
New York VP/GM Bob Biernacki,
who after two years in that slot leaves
to pursue other broadcasting activites
(no replacement there either); and
KOMA GM Woody Woodard, who
leaves the Storz Oklahoma City
property for advertising now that
Price Communications will be taking
over the property. Since Price is also
taking over WTIX New Orleans,
word is the GM there, Bill Engel,
will also be departing, leaving Price
VP Frank Osborne with two GM
openings unfilled.

Moving into GM slots, meanwhile,
were WPTR/WFLY Albany/Troy
account exec Keving Brower, who re-
places Dave Leonard at the country
and top 40 outlets now owned by Rob
Dyson, who is also acquiring the
Plough chain (Billboard, May 26);
and newly appointed KGU Honolulu
GM Mark Hurd, who in addition to
GM slots at San Francisco’'s KFRC,
Los Altoss KPEN and San Jose’s
KXRX, was most recently with
HMS Communications, a program
syndicator in the Bay Area.

* Kk %

One of the Bay Area’s more liter-
ate personalities, KMEL morning
host Stephen Capen, hangs up his
AOR headphones to move to Zurich,
Switzerland, where he’ll finish his
Masters and pursue a doctorate in
Jungian psychology. His air chair
will be filled by former WMET Chi-
cago morning man John MacRae.

‘The Camel, by the way, is about to

celebrate its seventh anniversary. It
was back in 1977 that KFRC-FM be-
came KMEL.

When we last talked to Bill Gable,
he was loeking back on his career,
which included impressive air stints
on CKLW Detroit, KHJ Los Ange-
les, CFTR Toronto and WHBQ
Memphis, among others, eating spare
ribs in Kentucky and wondering
whether to spend his days entertain-
ing folks or pursue a managment or
programming career. Looks like he’s
opted for the former, as George Fran-
cis has snagged him for North Caro-
lina’'s fastest growing station,
WMAG. Licensed to High Point, the
station has come from nowhere (.5)
to the number two position, 25-49.
Gable, who leaves Cincy’s WLW,
will do afternoons on the George

Johns-consulted AC outlet.

It all seems to be settled over at
KROQ Los Angeles. PD Rick Car-
roll is back full-time at the ‘“Rock Of
The '80s” outlet, though full-time
translates in-house to about three
days a week. In any event, he's back
to calling the shots on location. The
on-again, off-again Richard Blade/
KIQQ marriage is off—this time for
good, as the former KROQ midday
jock, who was slated to walk across
town to the KIQQ morning slot, will
do mornings, but not on KIQQ. He’ll
stay at the Rock, where he replaces
Mike Evans and Raymond Bannis-
ter. Evans moves to Blade’s former
midday slot, while Bannister, who
was also acting PD, will return from
vacation in a couple of weeks, to a
new, yet-to-be-determined time slot.
It won’t be 9 to midnight, though.
That shift has been taken over by for-
mer Chicago personality (WLUP and
WMET) Wild Bill Scott, while Sam
Freeze moves to weekends. The shift
realignment also moves overnighter
April into the midnight to 3 a.m. slot,
with Poorman and Swedish Eagle
teaming up on the 3-6 a.m. “all night
drive.”

X x %

Now that Steve Schram gets the
official word that he’s station manag-
er of Malrite’s WLZZ/WZUU Mil-
waukee (Vox Jox, May 26), after-
nooner Cat Michaels is interim PD.
Former GM Al Moll will spend his
days adding to his acquisitions,
which now include WISQ La Crosse,
a new full-time AM facility on 750 to
be constructed across town in La
Crescent, Minn., and a pending ap-
plication for WOFN, a Class IV out-
let licensed to Bradenton, Fla.

WLAV-AM is coming back. The

Grand Rapids outlet, which switched

to news/talk and the calls WTWN, is
back to WLAV-AM, and back to air-
ing its former playlist, which these
days has become oldies. Tony Gates,
who programs  AOR-formatted
WLAV-FM, will do the honors on
the AM side as well . . . KZAM is al-
most back. The former Seattle calls
are now licensed to Eugene, Ore., but
petitions from competing KZEL
have delayed the sign-on of the adult
rock outlet. Seems KZAM was hop-
ing to use KZEL'’s tower, and the lat-
ter now says no dice.

Former KGGF Coffeyville, Kan.
fixture Bill Miller, who more recent-
ly has been operations manager of
KAKZ Wichita, moves up to Kansas
City to assume that title at ““Music Of
Your Life” KIJLA, while Dennis
Rooney crosses town to become news
director at Dick Lamb’s KKCI ...
Longtime Fairbanks Broadcasting
production ace T.J. Byers gets the
nod as production director at Fair-
banks’ WINO/WRMF West Palm
Beach.

Upped to GSM of Group W’s
"KJQY San Diego is Joe Armao, who
has been sales manager at Group W
Radio’s L.A. office . .. Moving into
the GSM slot at Buffalo’s WIYE is
WBEN director of sports sales Don
Gilbert, who replaces Jon Ellison . ..
Curt Hansen moves up a notch from
PD to VP/operations at WEBE 108
FM Norwalk, Conn., while GSM
Jeff Ketcham becomes VP/sales for
the Connecticut outlets managed by
Vince Cremona.

Looking for the easy listening
sound of Flint’s WGMZ? Forget it.
You’'ll find AC in its place, and a new
set of calls: “Cars,” WCRZ.

(Continued on page 20).

CAMIOLO TAPPED IN PHILLY

New GM For WHAT/WWDB

PHILADELPHIA — Longtime
Philadelphia broadcaster Arthur Ca-
miolo has been named general man-
ager of Dolly Banks’ WHAT and
WWDB here, both of which are in
the process of being sold by Banks;
Independence Broadcasting Co. and
Banks Broadcasting Co.

Camiolo replaces Banks, who has
been GM of the urban AM and talk
FM since the death of her brother
William A. Banks in 1979. She re-
mains president and chairman of the
board of both companies. Camiolo
most recently managed WXTU (for-
merly WIFI), and is a previous man-
ager of WIOQ here.

Last year WXKS Boston principal
Richard Balsbaugh entered into an
agreement to purchase the AM/FM

 combo, announcing that he would

spin off the AM to a qualified local
minority group at no profit. But ac-
cording to station insiders, Bals-
baugh has had no takers, which is
causing him to re-evaluate the deal.

While it is expected he will take
over the FM once the FCC has ap-
proved the sale, it is likely the AM
will be sold separately. Balsbaugh’s
acquisition of the FM has been de-
layed pending the outcome of the
FCC'’s investigation of petitions filed
to deny the transfer.
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Radio

By BILL HOLLAND

Is there any chance for a radio de-
regulation bill this session? The NAB
and NRBA are hoping so, following
a talk with Senate commerce com-
mittee chairman Bob Packwood (R-
Ore.) and a followup staff meeting
last Tuesday. Packwood told the
broadcasters he likes the idea, but
isn't sure at this point what would be
the best way to proceed. The chair-
man is also thinking of paring down
his own Freedom of Expression Act,
which failed  in mid-May to achieve
markup, to include radio dereg as
well as repeal of the Fairness Doc-
trine and equal time provisions for
radio only. Stay tuned.

*x K K

On the House side, despite the me-
diation role of Rep. Al Swift (D-
Wash.), there has been very little
progress in bringing together broad-
caster dereg proponents and telecom-
munications subcommittee chairman
Tim Wirth (D-Colo.). There contin-
ues to be a deep split over several as-
pects of the bill, especially the peti-
tion to deny and revoke license

Washington Roundup

section and language that would al-
low the FCC to reinstate regulations
in the future if a radio dereg bill were
to pass but not work in the market-
place. Swift met last week with legis-
lators to try ironing out problems,
but with little success.

* A K

The results of the nationwide
NRBA AM stereo survey show that
of those who responded, almost half
(48.5%) have not made the move to
purchase AM stereo equipment,
10.4% are already broadcasting in
stereo and 2% have equipment on or-
der. Of the 87.6% not in stereo, 36%
have stereo capability and 3.3% have
equipment on order. The types of sys-
tems in use by the 1,255 who re-
sponded: Motorola, 40.5%; Harris,
29.8%; Kahn, 23.7%; and Magna-
vOx, 6.1%.

* * *

With all the rumors this spring
about Mutual Broadcasting being
sold, and the recent resignations
there, the irony underlining the May
17 appointment of Ron Nessen as
vice president of news does not es-
cape us. Nessen, of course, was press

FROM PIZZA TO AIRWAVES

WEEI-AM Gets A New Chief

BOSTON—William Kindler has
never worked in radio before, but
that doesn’t bother the new president
and general manager of WEEI-AM
here.

*“Just look at the Wall Street Jour-
nal,” says Kindler, who succeeds for-
mer president Jack Baker, “‘and see
how many CEOs come into a job
with no previous experience in the
field. My talent is the management of
people, to get a team functioning.”

Kindler comes to Helen Broad-
casting from the Papa Geno’s organi-
zation, a chain of pizza outlets, where
he was vice president of human re-
sources and a consultant since 1979.
He says he was “extremely impressed
with the quality and depth of the peo-
ple working at the station’ during his
first week at the helm of the news and

WAIL: From
Urban To AC

® Continued from opposite page

Says Richards, “I hate to see it
happen, but you can only perform
miracles for so long. 1'd like to try it
for one book once we get a better sig-
nal, but what can I say?

“I respect Ed’s decision. I think
there is a definite hole in the market
for what he’s going to do. ‘QUE-FM
had filled the void for a while, but
they’re more top 40 now, and no one
is doing a light rock format. WLTS,

“*Light Rock in Stereo’—maybe it will
work.”

“I hope s0,” says Muniz. “I’ve told
my former partners they won’t be
getting a note for the next few
months. I'm very serious about mak-
ing this work. I'm not only putting
myself on the line, I've also turned
down a $4 million dollar offer to sell
the station.

“It will be rough for a while, but
you know, I ran into the guy who
manages KRLY in Houston, John
Hyatt, and he told me at the NAB
that billing was better than anyone
expected. It was the best decision
they made. My situation, going from
the number two urban to general
market, paralells his in many ways.
I'm hoping the similarity will con-
tinue.” ROLLYE BORNSTEIN

information outlet, which Papa
Geno's owners Mike and Helen Va-
lerio purchased in January from CBS
Inc. for $7.5 million.

Despite his resignation as a general
partner of Helen Broadcasting, Baker
will still control *‘a modest share” of
the company. He says the parting
with the Valerios was ‘‘amicable”
and based on “philosophical differ-
ences,” and that he expects to stay in
the communications business. “I'm
not that well-equipped for any-
thing else.”

Baker anticipates *“‘a fine perfor-
mance” from Kindler despite his un-
familiarity with the field. Says Baker,
*“Lots of people with tremendous ex-
perience are terribly incompetent.”

The former president acknow-
ledges he has been working from the
offices of Blair Radio here, but that
he has no plans to formally work for
the company. “They're periodic vis-
its,” he explains. My only firm plans
are to go rafting on the Colorado
River this week.” LEO SACKS

secretary for President Gerald Ford.
He's very used to the phrase, “No
comment.” Good luck, Ron.

* A K

Former Congressman Tom Rails-
back, who served on the House sub-
committee dealing with copyright
problems, has been retained by the
NAB to represent broadcaster copy-
right interests on the Hill. Railsback
is now a partner in the Blum, Nash &
Railsback law firm here.

* A K

The NAB has asked the FCC to
accord ‘‘priority status” to daytime-
only AM licensees applying for new
full-time FM outlets that will become
available as a result of the Commis-
sion’s decision to open up the FM
band. g

The  broadcaster  association,
which teamed up with the Daytime
Broadcasters Assn. last week, asked
the Commission to give a preference
when where there are other full-time
local radio services available in the
community, and also suggested that
AM daytimers not have to divest in
order to gain priority. If they should
choose to, however, then a tax certifi-
cate should be granted. Hey, it
doesn’t hurt to ask.

Quello Tapped
For A Third
Term With FCC

WASHINGTON—If all goes well,
James H. Quello, already a two-term
FCC commissioner, will be con-
firmed for a third time following
President Reagan’s decision to nomi-
nate him for another seven-year
term.

Quello, a 70-year-old Democrat
who has served since 1974, seems to
have the wide support he needs to be
approved by the Senate because of his
reputation as an independent thinker
who nevertheless sides with many of
FCC Chairman Mark Fowler’s de-
regulation objectives. Quello also has
the support of many broadcasters,
some of whom have contacted the
White House to express their feel-
ings, as well as longstanding goodwill
on Capitol Hill among legislators.

Quello’s confirmation hearing is
tentatively scheduled for June 6, fol-
lowing the Congressional recess this
week.

Katz Taps Doug McGuire
To Program WWLT Atlanta

ATLANTA—Any doubts as to
the direction of Katz’s soon-to-be-ac-
quired WWLT here were laid to rest
when WMZQ assistant PD Doug
McGuire, steeped in country music
for the past six years, accepted the
programming post at the surburban
outlet, which is relocating its tower
to the Gwinnett/Hall County line
and is said to be dropping its light
rock approach and aiming its new
country format directly at Atlanta.

Regarding the move from D.C. to
Georgia, McGuire says, "I went
through a book called ‘Places Rated
Almanac,’ I put all the desirables in
order according to my priorities, and
Atlanta came out No. 1. When 1
heard about this opportunity, I
pitched for it real hard.

“I had two different formats in
mind and I pitched them both. When
I saw what direction Katz had in
mind, 1 knew there was only one
clear choice,” says McGuire, who ex-
pects to have his airstaff in place and

on the air by July 1.

Joining WMZQ six years ago from
his post as night jock on top 40
WWDC-AM, McGuire advanced
from weekends to nights to after-
noons, coming off the air as assistant
PD/MD when PD Bob Cole brought
Jim London in to do mornings and
moved morning man Dino DelGallo
into McGuire’s afternoon slot. Prior
to WWDC-AM, McGuire pro-
grammed surburban AC outlet
WOHN, licensed to Hearndon.

“One of the questons Katz asked
me was why I hadn’t made a move to
programming  sooner,”  admits
McGuire. “But since I came here six
years ago, I've had three PDs and
three GMs and I've learned some-
thing from each of them. Plus Via-
com was always providing me with
more tools and more learning experi-
ences, so I really wasn’t motivated to
move.” Replacing McGuire on an in-
terim basis will be Cole’s assistant,
Jenny Welsh.
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Ex-KYUU PD Mike Novak
Moves to KOSO Modesto

MODESTO, Calif—*"1t was an
opportunity to come home, and an
opportunity to get involved in corpo-
rate management, explains former
KYUU San Francisco PD Mike No-
vak about his move here as opera-
tions manager of KOSO KO-93.

*I had certain goals when I came
to KYUU three years ago, and we
more than met them,” says the Mo-
desto native. “We were No. | in the
prime demos, 18-49, and two overall
in the city, and it was time.

*“Frankly, 1 was tired, and I want-
ed some time off. To my pleasant sur-
prise, I was approached by a lot of
people here, in L.A. and New York,
but I looked at the offers, having
been a jock and a PD in San Francis-
co, and they all seemed lateral.

“The KOSO opportunity was en-
ticing, not only because it is my
hometown,” says Novak, reached
during his 10 a.m.-noon airshift. “I
remember visiting this station before
I ever got into radio when it was in a
trailer inside of a tin building. Right

now we're designing new executive
offices and studios.

“On the corporate side, I'm not
only operations manager for KOSO,
but I'll also hold that title at KKNU
(a Fresno beautiful music outlet soon
to be acquired by KOSO Inc. for
$2.65 million). In addition to direct
responsibility for those two, I'm also
national PD for Spacecom, the com-
pany that owns KOSO Inc.”

Spacecom’s holdings also include
KQEU Olympia, WXUS Lafayette,
Ind.,, and WCWC/WYUR Ripon,
Wisc. *I'll also be in charge of acqui-
sitions, and we are planning to ex-
pand in radio and maybe even low
power tv,” adds Novak.

Regarding KKNU's easy listening
format, Novak offers, ‘“‘We’'re in this
to make money, and we’ll continue in
that format as long as it’s profitable.
Right now it’s very profitable.”

In addition to Novak’s appoint-
ment, Gary Demaroney has been
upped to PD at top 40 KOSO, re-
placing Greg Ausham, who now pro-
grams KCPX Salt Lake City.

'Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week . record
- = -—
(184 Stations) o
1 “When Doves Cry,” Prince, Warner
Bros. 65 65
2 “Don’t Walk Away,” Rick
Springfield, RCA 55 92
3 “Doctor! Doctor!,” Thompson Twins,
Arista 52 104
4 “Breakin’ .. There’s No Stopping
Us,” Ollie & Jerry, Polydor 51 53
5 “Legs,” ZZ Top, Warner Bros. 34 116
BLACK s
(84 Stations) R,
1 “Talkin’ Out The Side Of Your
Neck,” Cameo, Atlanta Artists 39 39
2 “Hold Me,” Teddy Pendergrass,
Asylum 36 37
3 “What’s Love Got To Do With It,”
Tina Turner, Capitol 32 4
4 “Beat Street,” Grandmaster Melle
Mel, Atlantic 27 27
5 “(You’re My) Aphrodisiac,” Dennis
Edwards, Gordy 16 53
»  COUNTRY :
5 (125 Siations) Sl 2
1 “Let’s Fall To Pieces Together,”
George Strait, MCA 57 57
2 “Somewhere Down The Line,” T.G.
Sheppard, Warner/Curb 53 59
3 “Where’s The Dress,” Moe Bandy &
Joe Stampley, Epic 50 50
4 “Forget About Me,” the Bellamy
Brothers, MCA/Curb 49 72
5 “God Bless The U.S.A.,” Lee
Greenwood, MCA 36 113
ADULT CONTEMPORARY RS
(84 Stations) D s
1 “Almost Paradise . . . Love,” Mike
Reno & Ann Wilson, Columbia 12
2 “If Ever You’re In My Arms Again,”
Peabo Bryson, Elektra 12
3 “Alibis,” Sergio Mendes, A&M 10 29
4 “Still Loving You,” Ronnie Milsap,
RCA 9 16
5 *“It’s A Miracle,” Culture Club,
Virgin/Epic 7 44
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£ YEAR
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SCAP WRITER OF 14 YEAR

“U?2 WHERE WE BELONG™-
MOST PERFORMEL: ASCAP SONG OF THE YEAR

i PRl i N L R el e SR R TR

L.-R. BUFFY SAINTE-MARIE & JACK NITZSCHE (WRITERS);
ALAN MILINA, CREATIVE DIRECTOR & MARVIN CANE. PRESIDENT
FAMOUS MUSIC CORPORATION (PUBLISHEES)
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ERFORMED
JANIZATION

& PUBLISHERS OF

ED SONGS FOR 1983

MOST PERFORMED PUBLISHERS

MOST PERFORMED WRITERS

Kevin Adams (PRS)
Harold A-len

Burt Bacharack
Russzll Ballard (PRS)
Alan Bergman
Marilyn Bergman
irving Be-lin

Ben Bernie

iohn Bettis

Charlie Black
Jackson Browne
Johnay Burke
Irving Caesar
Jonathan Cain

John Cailis (PRS)
Irene Cara

Ken Casey

Peter Cetera
Michael Craig (PRS)
Christopher Cross
Rodney Crowell
Hal David

Richard Davies
Eldra CeBarge

Neil Diamond
Steve Diamond
Donald Fagen

Dan Fcgelberg
Keirh Forsey (GEMA)
Gler:in Fray

Erroll Garner
Marvin Gaye

Boy George (PRS)
Eddy Grant (PRS)
Marvin Hamlisch
E.Y. Harburg
Brerda Harvey-Richie
Colin Hay (APRA)
Roy Hay (PRS)
Roger Hodgson
Herman Hupfeld
Joe Jackson

Cindy |Jordan

Greg Kihn

Reece Kirk (AFRA)
Danny Kortchmar
Diane Lamperz
Simon LaBon (PRS)

jerry Leiber

Annie Lennox (PRS)
Kenny Loggins
Steve Lukather
Hanry Mancini
Dannis Matkosky
Michael McDonald
Patrick McManus
jchnny Mercer
Giorgio Moroder (SUISA)
Jen Moss (PRS)
Frark Myers

Jack Nitzsche
Phillip Oakey (PRS)
Michael Omartian
Jeffrey Osborne
David Paich

James Paterson (PRS)
Steve Perry

M.aceo Pinkard

leff Porcaro

Steve Porcard
Michael Reid

Nick Rhodes (PRS)
Lionel Richie
Austin Robe-ts
Tommy Rocco
Kenny Rogers
Kavin Rowland (PRS)
Buffy Sainte-Marie
Aaron Schroader
Bob Seger

Joe Seneca

Michael Sembello
David Stewart (PRS)
S:ephen Stills

Mike Stoller

Dorina Summer
Andy Taylor {PRS)
john Taylor (PRS)
Roger Taylor (PRS)
Jaeck Tempchin

Rod Temperton (PRS)
Stevie Wonder
Adrian Wright (PRS)
Stephen Wright
Vincent Youmans

Alrmro Music Corporation
Another Page
April Music, Inc.
Russell Ballard, Limited
Irving Berlin Music Corp.
John Bettis Music
Bibo Music Publishers

(T.B. Harms Co.)
Black Bull Music, Inc.
Blue Network Music, Inc.
Blue Seas Music, Inc.
Brozkman Music
Cheppell & Co., Inc.
Chriswald Music
Colgems-EMI Music, Inc.
Cocolwell Music
Cottonpatch Music
Cowbelia Music
CVY Music Publishing Company
Del:cate Music
Diamond Mine Music
Doubnle Virgo Music
Easy Listening Music Corp.
Famous Music Corporation
Lec Feist, Inc.
Freejunket Music
Galleon Music, Inc.
Gear Publishing Company
Genavieve Music
Gold Hill Music, Inc.
Golden Torch Music Corp.
Granite Music Corp.
Greenheart Music Ltd.
Hickory Grove Music Co.
Hopi Sound Music
Hudmar Publishing Co. Inc.

Intersong USA, Inc.
JAC Music Company, Inc.
Jobete Music Company, Inc.
Kortchmar Music
Limerick Music Corp.
Lion’s Mate Music Company
Lodge Hall Music, Inc.
Mallven Music
March 9 Music
Marke Music Publishing Co., Inc.
MCA Inc.
Milk Money Music
Music City Music
New Hidden Valley Music Co.
Night Kitchen Music
Night River Publishing
QOctave Music Publishing Corp.
Pop 'N' Roll Music
Porcara Music
Red Cloud Music Co.
Reganesque Music Company
Rehtakul Veets Music, Inc.
Rye-Boy Music
See This House Music
Stonebridge Music
Sweet Harmony Music
Sweet Summer Night Music
Threesome Music Co.
Timo-Co Music
Twist & Shout Music
Virgin Musiz, Inc.
Warner Bros., Inc.

(Warner Bros., Music Division)
WB Music Corp.
Vell Received Music
Yellow Dog Music, Inc.
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mined by station personnel.

eoKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AN records added at the stations listed as determined by station

Northeast Region
e TOP ADD ONS mmmms

OLLIE & JERRY-Breakin"...There's No Stopping
(Polydor)

PRINCE-When Doves Cry (Warner Bros.)

JEFFERSON STARSHIP-No Way Out (Grunt)

THE THOMPSON TWINS-Doctor! Doctor! (Arista)

WFLY-Albany
{Peter Clark-P.D.)
@o FACE TD FACE-10-98
@ THE ALAN PARSONS PROJECT-Prime Time
« BON JOVI-She Don't Know Me

WGUY-Bangor
{Jim Randall-P.D.)
oo JEFFERSON STARSHIP-No Way Qut
oo THE THOMPSON TWINS-Doctor' Doctor!
@ OLLIE & JERRY-Breakin'._.There's No Stopping
® PRINCE-When Doves Cry
© TINA TURNER-What's Love Got To Do With It
© ROBIN GIBB-Boys Do Fall In Love
* ROCKWELL-Qbscene Phone Caller

WIGY-Bath
[Scott Robbins-P.D.)
oo JEFFERSON STARSHIP-No Way Out
®e RICK SPRINGFIELD-Don't Walk Away
© THE THOMPSON TWINS-Doctor! Doctor!
© THE ALAN PARSONS PROJECT-Prime Time
® PAUL YOUNG-Love Of The Common People
© TINA TURNER-What's Love Got To Do With It
® FACE TO FACE-109-8
® OLLIE & JERRY-Breakin'...There's No Stopping

WHTT-Boston

{Rick Peters-P.D.)
® OLLIE & JERRY-Breakin"...There's No Stopping
« JEFFERSON STARSHIP-No Way Qut

WXKS—Boston
(Sonny Joe White-P.D.}
@o OLLIE & JERRY-Breakm'...There’s No Stopping
®o RICK SPRINGFIELD-Don't Walk Away
© PRINCE-When Doves Cry
® COREY HART-Sunglasses At Night
® PAMELA STANLEY-Coming Out Of Hiding
© ORION THE HUNTER-So You Ran
© SERGIO MENDES-Alibis
© TEDDY PENDERGRASS-Hold Me

WBEN-FM—-Buffalo
(Bob Wood-P,D.}
®o RICK SPRINGFIELD-Don't Walk Away
®e WANG CHUNG-Dance Hafl Days
© THE THOMPSON TWINS-Doctor' Doctor!

WKBW-Buffalo
{Sandy Beach-P.D.}
© THE ALAN PARSONS PROJECT-Prime Time
© MIKE RENO AND ANN WILSON-Almost
Paradise...Love

WNYS—Buffalo
(8ill Tod-P.D.)
o FIRE INC.-Tomght Is What It Means To Be Young
® PRINCE-When Doves Cry
® PAUL YOUNG-Love Of The Common People

WTSN-Dover
{Jim Sebastian-P.D.|
oo ROBIN GIBB-Boys Do Fall In Love
®e FACE TO FACE-10-9-8
© PRINCE-When Doves Cry
© THE THOMPSON TWiINS-Doctor' Doctor!
© THE CARS-Magic
® OLLIE & JERRY-Breakn'...There's No Stopping

WERZ—Exeter
{Jack 0'Brien-P.D.)
© PRINCE-When Doves Cry
© THE THOMPSON TWINS-Doctor' Doctor
® OLLIE & JERRY-Breakin'...There's No Stopping
©-PAUL YOUNG-Love Of The Common Pecple
o DEF LEPPARD-Bring On The Heartbreak
© ROBIN GIBB-Boys Do Fall In Love
© THE ALAN PARSONS PROJECT-Prime Time
* ROCKWELL-Obscene Phone Caller
® DRION THE HUNTER-So You Ran

WFEA-Manchester
{Rick Ryder-P.D.)
® MICHAEL JACKSON-Fareweil My Summer Love
® EURYTHMICS-Who's That Girl?
* DUKE JUPITER-Little Lady
® FACE TO FACE-10.9-8
® OLLIE & JERRY-Breakin'...There's No Stopping
® ROBIN GIBB—Boys Do Fall In Love

KC-101 (WKCI)-New Haven
{Stet Rybak-P.D.)

o THE THOMPSON TWINS-Doctor! Qoctor!

® PRINCE-When Doves Cry

® OLLIE & JERRY-Breakin"...There's No Stopping

WJBQ-Portland
(Brian Phoenix-P.D.)
oo PRINCE-When Doves Cry
@e RICK SPRINGFIELD-Don't Walk Away
® SERGIO MENDES-Alibis
© THE ALAN PARSONS PROJECT-Prime Time
* ROBIN GIBB-Boys Do Fall In Love
® OLLIE & JERRY-Breakin"...There's No Stopping
® ORION THE HUNTER-So You Ran
* DWIGHT TWILLEY-Little Bit Of Love
© CHICAGO-Stay The Night

WSPK-Poughkeepsie
(Chris Leide-P.D.}
®e PRINCE-When Doves Cry
oo RICK SPRINGFIELD—Don't Walk Away
© FACE TO FACE-10-98
® COREY HART-Sunglasses At Night
o THE THOMPSON TWINS-Doctor' Doctor'
© EDDY GRANT-Romancing The Stone

WPRO-FM—Providence
{Tom Cuddy-P.D.)
@e FACE TO FACE-10-9-8
e JEFFERSON STARSHIP-No Way Out
 THE CARS-Magic
® 1.2, TOP-Legs
® OLLIE & JERRY-Breakin'...There's No Stopping
© THE THOMPSON TWINS-Doctor! Doctor!

WMJQ—Rochester
(Jay Stevens—P.D.)
© PRINCE-When Doves Cry
© THE CARS-Magic
* HOWARD JONES-what Is Love
® JEFFERSON STARSHIP-No Way Out

WPXY-FM—Rochester
{Tem Mitchell-P.D.)
© PRINCE-When Doves Cry
@ PAUL YOUNG-Love Ot The Common People
® FIRE INC.~Tomght Is What It Means To Be Young

WGFM-Schenectady
{Mike Nett-P.D.)
® THE THOMPSON TWINS-Doctor' Doctor!
® COREY HART-Sunglasses At Night
@ PRINCE-When Doves Cry
© KENNY LOGGINS-I'm free

WRCK-Utica
(Jim Rietz-P.D.)
© RICK SPRINGFIELD-Don't Walk Away
© ORION THE HUNTER-So You Ran
* RATT-Round And Round
® FACE TO FACE-10-9-8
@ THE GREG KIHN BAND-Reunited
* ROCKWELL-Obscene Phone Caller
® PRINCE-When Doves Cry

Mid-Atlantic Region
mmam® TOP ADD ONS s

THE CARS-Magic (Elektra)

ROBIN GiBB-Boys Do Fall In Love (Atlantic)
ROD STEWART-Infatuation (Warner Bros.)
1.1. TOP-Legs (Warner Bros.)

WFBG-Altoona
{Tony Booth-P.D.}
© EDDY GRANT-Romancing The Stone
« JENNY BURTON & PATRICK JUDE-Strangers in A
Strange World
« ROBIN GIBB—Boys Do Fall In Love
@ OLLIE & JERRY-Breakin'...There's No Stopping
« BON JOVI-She Don't Know Me
@ RICK SPRINGFIELD-Don't Walk Away
® JOHNNY MATHIS-Simple
© PRINCE-When Doves Cry

WIJLK-FM—Asbury Park
{Dennis 0'Mara-P.D.)

® COREY HART-Sunglasses At Night

* WANG CHUNG-Dance Hall Days

® KOOL AND THE GANG-Straight Atead

o JUICE NEWTON-A Littie Love

B-104 (WBSB)—Baltimore
{Sieve Kingston-P.D.}

© THE BAR-KAYS—Freakshow On The Dance Floor

® 1.1 TOP-Legs

o THE CARS-Magic

® SLADE-Run Runaway

WMAR-FM-Baltimore
{Ralph Wimmer-P.D.)
e ROD STEWART-Infatuation
oo 1.2, TOP-Legs
® THE THOMPSON TWINS-Doctor' Doctor!
o RICK SPRINGFIELD-Don't Walk Away
* THE CARS-Magic
® SERGIO MENDES-Aibis
© PEABO BRYSON-If Ever You're In My Arms Again

WOMP-FM—Bellaire
{Dwayne Bonds-P.D.)
ee ROBIN GIBB-Boys Do Fall In Love
e MICHAEL JACKSON-Farewell My Summer Love
® EDDY GRANT-Romancing The Stone
© TINA TURNER-What's Love Got To Do With It
@ DLLIE & JERRY-Breakin'...There's No Stopping

WVSR—Charleston
(Chris Bailey-P.D.)
oo OLLIE & JERRY-Breakin'...There's No Stopping
oo BON JOVI-She Don't Know Me
© PRINCE-When Doves Cry
* JUICE NEWTON-A Littie Love

WZYQ—Frederick
(Kemosabi Joe-P.D.}
*e ROD STEWART-Infatuation
oo EURYTHMICS-Who's That Girl?
© MIKE RENO AND ANN WILSON-Aimost
Paradise...Love
* MADONNA-Borderline
© MICHAEL JACKSON-Farewell My Summer Love
© THE THOMPSON TWINS-Doctor' Doctor!
* COREY HART-Sunglasses At Night
® RATT-Round And Round

WKEE-FM—Huntington
{Steve Hayes-P.D.}
® COREY HART-Sunglasses At Night
© THE ALAN PARSDNS PROJECT-Prime Time
® 1.2, TOP-Leg
. PSYGHEDELIG FURS-The Ghost In You

WPLJ-New York

Larry Berger-P.D.)
oo BRUCE SPRINGSTEEN-Dancing In The Dark
oo THE POINTER SISTERS-Jump (For My Love}
® NIGHT RANGER-Sister Chnistian
® IRENE CARA-Breakdance

2-100 (WHTZ)-New York
(Scott Shannon-P.D.)
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Based on station playlists through Tuesday (5/22/84)

PRINCE-When Doves Cry (Warner Bros.)

OLLIE & JERRY-Breakin'...There's No Stopping (Polydor)
THE THOMPSON TWINS-Doctor! Doctor! (Arista)

@ NEWCLEUS-Jam On it

WKTU-New York City
{Carlos DeJesus-P.D.}
® THE BAR-KAYS—Freakshow On The Dance Floor
® MICHAEL JACKSON-Farewell My Summer Love
© GRAND MASTER MELLE AND THE MELFURIOUS-
Beat Street
© ART DF NOISE-Close To The Edit
® MIKE THEODORE-Hell Fire
© TINA FABRIQUE-Alive With Love

WKHI-0cean City
(Jack Gillen-P.D.}
« RICK SPRINGFIELD-Don't Walk Away
® PSYCHEDELIC FURS-The Ghost In You
© THE THOMPSON TWINS-Doctor! Doctos!
© SERGI0 MENDES-Alibis
© ROBIN GIBB-Boys Do Fail In Love
« BON JOVi-She Don't Know Me
® PRINCE-When Doves Cry

WCAU-FM-Philadelphia
{Scott Walker-P.D.)
* MIKE RENO AND ANN WILSON-Almost
Paradise...Love
® RICK SPRINGFIELD-Don't Walk Away
* ROBIN GIBB-Boys Do Fall In Love

WUSL-Philadelphia
{Jett Wyatf-P.D.}
© RUN-D.M.C.-Rockbox
© JOHN ROCCA-AAYY
® R.J.'S LATEST ARRIVAL-Shackles
@ OLLIE & JERRY-Breakin’...There's No Slopping
© HAROLD MELVIN AND THE BLUENOTES-Don't Gve
Me Up
@ SHEILA E.~The Glamorous Life
® ONE WAY-M1. Groove
® SMOKEY ROBINSON-And | Don't Love You
© STACY LATTISAW & JOHNNY GILL-Baby It's You
© HASSON & 7-11-City Life

B-94 (WBZZ)-Pittsburgh
{Guy Zapoleon-P.D.}

© MADONNA-Borderiine

® BILLY IDOL-Eyes Without A Face

® 1.1 TOP-Legs

© ROBIN GIBB-Boys Do Fall In Love

© THE CARS-Magic

WHTX-Pittsburgh
{Todd Chase-P.D.)
@ RICK SPRINGFIELD-Don't Walk Away
* ROBIN GIBB-Boys Do Fall in Love
® THE CARS-Magic
© ROD STEWART-Infatuation

WPST-Trenton

(Tom Taylor-P.D.)
«e PEABO BRYSON-If Ever You're In My Arms Again
@e MICHAEL JACKSON-Farewell My Summer Love
* COREY HART-Sunglasses At Night
© PRINCE-when Doves Cry

Q-107 (WRQX)-Washington
{Aan Bums-P.D.)

oo ROD STEWART-Infatuation

@e MICHAEL JACKSON-Farewell My Summer Love

® THE BAR-KAYS-Freakshow On The Dance Floor

WASH-Washington D.C.
{Bill Tanner-P.D.)
© NIGHT RANGER-Sister Christian
© PRINCE-When Doves Cry
© MOE BANDY AND JOE STAMPLEY-Wheres' The
Dress

WAVA-Washington D.C.

{Randy Kabrich-P.D.}
oe BRUCE SPRINGSTEEN-Dancing tn The Dark
ee ROD STEWAART-Infatuation
o EURYTHMICS-Who's That Girl?
® THE CARS-Mag'c
® THE STYLE GDUNGIL My Ever Changing Moods
® MICHAEL JACKSON-Farewell My Summer Love
® BILLY IDDL-Eyes Without A Face

WILK—Wilkes Barre

(Frank Warren-P.D.)
oo BILLY IDOL-Eyes Without A Face
ee BRUCE SPRINGSTEEN-Dancing in The Dark
© VAN STEPHENSON-Modern Day Delilah
© TINA TURNER-What's Love Got To Do with It
® MICHAEL JACKSON-Farewell My Summer Love

WKRZ-FM-Wilkes-Barre
{Jim Rising—P.D.}
®e PRINCE-When Doves Cry
oo EURYTHMICS-Who's That Girl?
® THE GREG KIHN BAND-Reunited
* SERGI0 MENDES-Alibis
® OLLIE & JERRY-Breakin"...There's No Stopping

0-106 (WQXA)-York
(Mark McKenzie-P.D.)

© MIKE RENO AND ANN WILSON-Almost
Paradise...Love

© THE CARS-Magic

® BILLY IDOL-Eyes Without A Face

© BRUCE SPRINGSTEEN-Dancing In The Dark

© MADONNA-Borderline

Southeast Region
e TOP ADD ONS s

OLLIE & JERRY-Breakin'...There's No Stopping
(Polydor)

JUICE NEWTON-A Little Love (Capital)

PRINCE-When Doves Cry (Warner Bros.)

THE THOMPSON TWINS-Doctor! Doctor! (Arista)

WANS-FM-Anderson/Greenville
{Bill McCown-P.D.}
oe PRINCE-When Doves Cry

oo 1.1, TOP-Legs

@ OLLIE & JERRY-Breakin"...There's No Stopping
® RICK SPRINGFIELD-Don't Walk Away

© TINA TURNER-What's Love Got To Do with It
@ PAUL YOUNG-Love Of The Common People

WISE-Asheville
{John Stevens-P.D.)
oo OLLIE &k JERRY-Breakin'...There's No Stopping
oo PAUL YOUNG-Love Of The Common People
© FIRE INC.-Tonight Is What It Means To Be Young
® JUICE NEWTON-A Little Love
® PAMELA STANLEY-Coming Out Of Hiding
© PRINCE-When Doves Cry

94-Q (WQXI-FM)-Atlanta

{Jim Morrison-P.D.)
® OLLIE & JERRY-Breakin'...There's No Stopping
© JUICE NEWTON-A Little Love

V-103 (WVEE)-Atlanta
(Scotti Andrews-P.D.}
© TEDDY PENDERGRASS-Hold Me
® SWITCH-Switch It Baby
© GRAND MASTER MELLE AND THE MELFURIOUS-
Beat Street

2-93 (WZGC)-Atlanta

{Chris Thomas-P.D.)
© ROBIN GIBB-Boys Do fall In Love
® JUICE NEWTON-A Littie Love
© THE ALAN PARSONS PROJECT-Prime Time
® OLLIE & JERRY-Breakin'...There's No Stopping
© LATOYA JACKSON-Heart Don't Lie

WBBQ-FM-Augusta
{Harley Drew-P.D.}
@@ RICK SPRINGFIELD-Don't Walk Away
oo PRINCE-When Doves Cry
© THE THOMPSON TWINS-Doctor! Doctor!
® LATOYA JACKSON-Heart Don't Lie
@ JUICE NEWTON-A Little Love
® OLLIE & JERRY-Breakin'...There's No Stopping

WSSX—Charleston
{Brian Philips-P.D.)
® 1.2, TOP-Legs
® HOWARD JONES-What Is Love
® RICK SPRINGFIELD-Don't Walk Away
® JEFFERSON STARSHIP-No Way Out
@ OLLIE & JERRY-Breakin'...There's No Stopping
@ PRINGE-When Doves Cry

WBCY—Charlotte
(Bob Kaghan-P.D.)
® THE THOMPSON TWINS-Doctor! Doctor!
® DAN HARTMAN-I Can Dream About You
® OLLIE & JERRY-Breakin'...There's No Stopping
® PRINCE-When Doves Cry
* YARBROUGH AND PEOPLES-Don't Waste Your Tirfie

CK-101 (WCKS)—Cocoa Beach
{Babby Knight-P.D.}

* BRUCE SPRINGSTEEN-Dancing In The Dark

® CHICAGO-Stay The Night

® LATOYA JACKSON-Heart Dont Lie

WNOK-FM—Columbia
(Peter Wolfe-P.D.)
® MICHAEL JACKSON-Farewell My Summer Love
® RICK SPRINGFIELD-Don't Walk Away
@ THE THOMPSON TWINS-Doctor! Doctor!
© ROCKWELL-Obscene Phone Caller

1-100 (WNFI)-Daytona Beach
{Brian Douglas—P.D.)
* BRUCE SPRINGSTEEN-Dancing In The Dark
® MIKE RENO AND ANN WILSON-Almost
Paradise...Love

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman-P.D,}

® MICHAEL JACKSON-Farewell My Summer Love

o NIK KERSHAW-Wouldn't It Be Good

© THE THOMPSON TWINS-Doctor' Doctor!

© THE ALAN PARSONS PROJECT—Prime Time

© YARBROUGH AND PEOPLES -Don't Waste Your Time

WFLB-Fayetteville
{Larry Canon-P.D.)
o MIKE RENO AND ANN WILSON-Aimost
Paradise...Love
* BRUCE SPRINGSTEEN-{ Dancmg In The Dark
* ROD STEWART-Inlatuation
@ JOHNNY MATHIS-Simple
® [CICLE WORKS-Whisper To A Scream (Birds Fly)
o RICK SPRINGFIELD-Don't Walk Away
© MANHATTAN TRANSFER-Mystery
® ANNE MURRAY-Just Another Woman In Love
o THE ALAN PARSDNS PROJECT-Prime Time
® MICHAEL JACKSON-Farewell My Summer Love
® JUICE NEWTON-A Little Love

WFOX—Gainesville
{Alan DuPriest-P.D.)
® JUICE NEWTON-A Little Love
o STEVE PERRY-Oh, Shernie
® MICHAEL JACKSON-Farewelt My Summer Love
® DAN HARTMAN-I Can Dream About You
@ OLLIE & JERRY-Breakin"...There's No Stopping
* THE CARS-Magic
* ROBIN GIBB-Boys Do Fall In Love

WOKI-Knoxville
{Gary Adkins-P.D.)
oo MICHAEL JACKSON-Farewell My Summer Love
@o PRINCE-When Doves Cry
© OLLIE & JERRY-Breakin”...There's No Stopping
© RICK SPRINGFIELD-Don't Walk Away
® JUICE NEWTON-A Little Love
© ROBIN GIBB-Boys Do Fall In Love
« EDDY GRANT-Romancing The Stone
© ORION THE HUNTER-So You Ran
© SERGIO MENDES-Alibis

1-95 (WINZ-FM)-Miami
{Keith Isley-P.D.)
© PRINCE-When Doves Cry
® JOCELYN BROWN-Somebody Else’s Guy
© EURYTHMICS-Who's That Girl?
© WORLD'S FAMOUS SUPREME TEAM-Hey D. ).
® OLLIE & JERRY-Breakin'...There's No Stopping
© TEDDY PENDERGRASS-Hold Me
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Y-100 (WHY1)-Miami/Ft.

Lauderdale
{Robert W. Walker-P.D.)
e MIKE RENO AND ANN WILSON-Almost
Paradise...Love
o BILLY IDOL-Eyes Without A Face
® OLLIE & JERRY-Breakin'...There's No Stopping
® ROCKWELL—Obscene Phone Caller

WKZQ-FM—Myrtle Beach
(Chris Williams-P.D.)

oo ROD STEWART-Infatuation

®e JOE COCKER-Civilized Man

@ JUICE NEWTON-A Little Love

® TEDDY PENDERGRASS-Hold Me

© DAVID GiLMORE-Love On the Arr

WSFL-New Bern
{Scott Kerr-P.D.)
® 1.1 TOP-Legs
© WANG CHUNG-Dance Hall Days
@ PRINCE-When Doves Cry
* YARBROUGH AND PEOPLES-Don’t Waste Your Time

WNVZ-Norfolk

(Je# Morgan-P.D.)
® THE BAR-KAYS-Freakshow On The Dance Floor
® PATTI AUSTIN-Rhythm Of The Street
* BRUCE SPRINGSTEEN-Dancing In The Dark
© [CICLE WORKS-Whisper To A Scream (Birds Fly)
® STYX-Music Time

® SHEILA E.-The Glamorous Life

© KENNY G-1've Been Missin' You

© STACY LATTISAW & JOHNNY GILL-Baby it's You
@ STAR POINT-Breakout

® JEFF LORBER-Seventh Heaven

© GEORGE HOWARD-Steppin’ Out

© CHERYL LYNN-This Time

WLS-AM/FM—Chicago
(Dave Deaver-P.D.)
© DURAN DURAN-The Reilex
« LAURA BRANIGAN-Sef Control
© JOE JACKSON-You Can't Get What You Want

Q-102 (WKRQ)—-Cincinnati
{Jim Fox-P.D.)

® WANG CHUNG-Dance Hall Days

® THE POINTER SiSTERS—jump (For My Love)

© BRUCE SPRINGSTEEN-Dancing In The Dark

FM-108 (WDMT)—Cleveland
(Jettrey B. Kelty-P.D.)

. :AI\UDLD MELVIN AND THE BLUENOTES-Don't Give

e Up

© PUMPKIN-Here Comes That Beat

® RUN-D.M.C.-Rockbox

@ KLEER-Intimate Connection

© REATHEL BEAN AND THE SILVER SCREEN-Rap

Master Rodney

© JIMMY LEWIS-Street Freeks

© FRESH 3 MC'S-Fresh

© LATOYA JACKSON-Heart Don't Lie

® LENNY WiILLIAMS-Always

® SUPERIORS-Be My Girl

WBJW-0rlando
{Gary Mitchell-P.D.)
® JOE JACKSON-You Can't Get What You Want
* THE CARS-Magic
* ROD STEWART-Infatuation
© VAN STEPHENSON-Modern Day Dellah

WRVQ-Richmond
{Bob Lewis-P.D.)
* YARBROUGH AND PEOPLES-Don't Waste Your Time
® THE BAR-KAYS-Freakshow On The Dance Floor
® NEWCLEUS-Jam On 1t

WXLK—Roanoke
{Russ Brown-P.D..}
® RICK SPRINGFIELD-Don't Walk Away
© THE CARS-Magic
® 1.1 TOP-Legs
© ROD STEWART-Infatuation
© THE THOMPSON TWINS-Doctort Ooctor!

WAEV-Savannah
{J.D. North-p.D.)
© ROBIN GIBB-Boys Do Fall tn Love
® JUICE NEWTON-A Little Love
® SHEILA E.-The Glamorous Life
© THE THOMPSON TWINS—Doctor! Doctor!
® TINA TURNER-What's Love Got To Do With It
® ALABAMA-When We Make Love
@ OLLIE & JERRY-Breakn'...There's No Stopping
© SERGIO MENDES-Alibis

WZAT-Savannah
{Ray Williams-P.D.}
® OLLIE & JERRY-Breakin'...There's No Stopping
® RICK SPRINGFIELD-Don't Walk Away
® PEABO BRYSON-If Ever You're In My Arms Again
* PRINCE-When Doves Cry
® MICHAEL JACKSON-Farewell My Summer Love

0-105 (WRBQ)-Tampa
{Mason Dixon-P,D.)
oo MIKE RENO AND ANN WiLSON-Almost
Paradise...Love
oo THE POINTER SISTERS-Jump (For My Love)
© THE THOMPSCN TWINS-Doctor!' Doctor!
® LATOYA JACKSON-Heart Don't Lie

North Central Region
e TOP ADD ONS s

PRINCE-When Doves Cry (Warner Bros.)
RICK SPRINGFIELD-Don't Walk Away (RCA)
L.1. TOP-Legs (Warner Bros.)

WANG CHUNG-Dance Hall Days (Geffen)

WKDD-Akron
(Nick Anthony-P.0.)
®o RICK SPRINGFIELD-Don't Walk Away
oo 1.7, TOP-Legs
® ORION THE HUNTER-So You Ran
® PRINCE-When Doves Cry
® PSYCHEDELIC FURS-The Ghost In You
© OLLIE & JERRY-Breakin”...There’s No Stopping
® JENNY BURTON & PATRICK JUDE-Strangers in A
Strange World

WBWB-Bloomington
(Bab Leonard-P.D.)

®e COREY HART-Sunglasses At Night

oo EDDY GRANT—Romancing The Stone

@ RICK SPRINGFIELD-Don't Walk Away

© BON JOVI-She Don't Know Me

WCIL-FM—Carbondale
{Tony Waitekus~P.D.}

® ROCKWELL-Obscene Phone Caller

® THE CARS-Magic

© BILLY IDOL-Eyes withoul A Face

® CHICAGO-Stay The Night

© MIKE RENO AND ANN WILSON-Aimost

Paradise...Love
® LAURA BRANIGAN-Self Control

B-96 (WBBM-FM)—Chicago
{Buddy Scott-P.D.)

® PRINCE-When Doves Cry

© RICK SPRINGFIELD-Don't Walk Away

WGCI-FM—Chicago
{Gram Armstrong-P.D.)
® CAMEO-Talking Out the Side Of Your Neck

WGCL—Cleveland
{Bab Travis-P.D.)
® ICICLE WORKS-Whisper To A Scream (Burds Fiy)

92-X (WXGT)-Columbus
{Adam Cook-P.D.}

oo LAURA BRANIGAN-Self Control

o¢ MADONNA-Borderline

@ RICK SPRINGFIELD-Don't Walk Away

© THE THOMPSON TWENS-Doctor! Doctor!

* WANG CHUNG-Dance Hall Days

WNCI-Columbus
{Marry Valentine-P.D.)
e LAURA BRANIGAN-Self Control
@ MIKE RENO AND ANN WILSON-AImost
Paradise...Love

WCZY-Detroit
{Lee Douglas-P.D.)
® 1.1, TOP-Legs
© BRUCE SPRINGSTEEN-Dancing In The Dark

WHYT-Detroit
(Gary Berkowitz-P.D.|
oo PRINCE-When Doves Cry
oo WANG CHUNG-Dance Hail Days
« RICK SPRINGFIELD-Don't Walk Away
© PEABO BRYSON-If Ever You're In My Arms Again
© THE CARS-Magic
© 1CICLE WORKS-Whisper To A Scteam (Birds Fly)

WNAP-Indianapolis
{Gary Hoftman-P.D.}

® PRINCE-When Doves Cry

* ROD STEWART-Inlatuation

WVIC-FM-Lansing
(Bill Martin-P.D.)
© EURYTHMICS-Who's That Girl?
® THE POINTER SISTERS-Jump (For My Love)
® THE CARS-Magic
© WANG CHUNG-Dance Hall Days

WZEE-Madison
{Johnathan Little-P.D.)
© PRINCE-When Doves Cry
© EDDY GRANT-Romancing The Stone
® VAN STEPHENSON-Modern Oay Delifah

WKTI-Milwaukee
{Dallas Cole-P.D.}
e 1.1, TOP-Legs
© THE THOMPSON TWINS-Doctor! Doctor!
® DAN HARTMAN-I Can Dream About You

WZUU-FM-Milwaukee
{Steve Schram-P.D.}
® KOOL AND THE GANG -Tonight
® MOTLEY CRUE-Too Young To Fall In Love Again

KZ-93 (WKZW)—Peoria
{Keith Edwards—P.D.}
© ROD STEWART-Infatuation

WRKR-FM—Racine
{Pat Martin-P.D.)
® PRINCE-When Doves Cry
® |CICLE WORKS-Whisper To A Scream (Birds Fly)
© WANG CHUNG-Dance Hall Days
© EDDY GRANT-Romancing The Stone
® RATT-Round And Round

WZOK-Rockford
(Jedt Davis-P.D.)
© THE POINTER SISTERS-jump (For My Love)
« THE CARS-Magic
© ROD STEWART-Infatuation

WSPT-Stevens Point
{Jay Bouley-P.D.
oo 1.1, TOP-Legs
oo THE GREG KIHN BAND-Reunited
© THE ALAN PARSONS PROJECT-Prime Time
© COREY HART-Sunglasses At Night
© BON JOVI-She Don't Know Me

(Continued on page 17)
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® Continued from page 16

@ WANG CHUNG-Dance Hall Days
® ROD STEWART-infatuation
© EURYTHMICS-Who's That Girl?

Midwest Region
smmmm® TOP ADD ONS mmwem

PRINCE-When Doves Cry (Warner Bros.)

RICK SPRINGFIELD-Don’t Walk Away (RCA)

ROD STEWART-Infatuation (Warner Bros.)

BRUCE SPRINGSTEEN-Dancing in The Dark
(Columbia)

KFYR-Bismark
{Dan Brannan-P.D.)
© THE CARS-Magic
* ROBIN GIBB-Boys Do Fall In Love
© JEFFERSON STARSHIP-No Way Out
@ BILLY IDOL-Eyes Without A Face

KFMZ—Columbia
{Jim Williams-P.D.|
® RATT-Round And Round
@ BON JOVI-She Don't Know Me
@ RICK SPRINGFIELD-Don't Walk Away
® THE ALAN PARSONS PROJECT-Prime Time

KIIK-Davenport
{Jim 0’Hara-P.D.)
® THE THOMPSON TWINS-Doctor! Doctor!
® BRUCE SPRINGSTEEN-Dancing In The Dark
© ROD STEWART-Infatuation
@ RICK SPRINGFIELD-Don't Walk Away
* HOWARD JONES-What s Love
@ PAUL YOUNG-Love 01 The Common People

KMGK—-Des Moines
(Al Breck-P.D.)
® PRINCE-When Doves Cry
* AOBIN GIBB-Boys Do Fall In Love
© SERGI0 MENDES-Alibis
® OLLIE & JERRY-Breakin'...There's No Stopping
o DWIGHT TWILLEY-Little Bit Of Love
® ROCKWELL-Obscene Phone Caller

WEBC—Duluth
{Dick Johnson—P.D.}
® ROD STEWART-infatuation
© THE CARS-Magic
© THE ALAK PARSONS PROJECT-Prime Time
© DAN HARTMAN-I Can Dream About You
© THE THOMPSON TWINS-Doclor! Doctor!

KQWB-Fargo

(Craig Roberts—P.D.)
@ IRENE CARA-Breakdance
© BRUCE SPRINGSTEEN-Dancing In The Dark
© THE ALAN PARSONS PROJECT-Prime Time
© THE THOMPSON TWINS-Doctor! Doctor!

KKXL-Grand Forks
{Don Nordine—P.D.)
© THE CARS-Magic
@ CHRISTINE McVIE-Love Will Show Us How
® BRUCE SPRINGSTEEN-Dancing In The Dark

KRNA-lowa City
(Bart Goynshar-P.D.}
© THE THOMPSON TWINS-Doctor! Doctor!
@ RICK SPRINGFIELD-Don't Walk Away
* EDDY GRANT-Romancing The Stone
® PRINCE-When Doves Cry
© BON JOVI-She Don't Know Me
® R.E.M.-South Central Rain

Q-104 (KBEQ)—Kansas City
{Pat McKay-P.D.)

© MADONNA-Borderline

© LAURA BRANIGAN-Self Control

© ROBIN GIBB-Boys Do Fall In Love

© TINA TURNER-What's Love Got To Do With It

KDWB-AM—Minneapolis
{Lorrin Palagi~P.D.)

ee CULTURE CLUB-It's A Miracie

eo COREY HART-Sunglasses At Night

KDWB-FM—Minneapolis
{Dave Hamilten-P.D.)

oo VAN HALEN-I'!| Wait

®e DURAN DURAN-The Reflex

© CHICAGO-Stay The Night

® MIKE RENO AND ANN WILSON-Almost

Paradise...Love
© PRINCE-When Doves Cry

WLOL-Minneapolis
{Tac Hammer-P.D.}
* MADONNA-Borderline
® THE POINTER SISTERS-Jump (For My Love)
® VAN STEPHENSON-Modern Day Delilah
© BILLY 1DOL-Eyes Without A Face
© PRINCE-When Doves Cry

KJ-103 (KJY0)—Oklahoma City
(Dan Wilson-P.0.}

@ BRUCE SPRINGSTEEN-Dancing tn The Dark

@e RICK SPRINGFIELD-Don't Walk Away

© PRINCE-When Doves Cry

KQKQ-0maha
(Jerry Dean-P.D.}
© MIKE RENO AND ANN WILSON-Almost
Paradise...Love
* ROD STEWART-Infatuation
@ RICK SPRINGFIELD-Don't Walk Away
© THE ALAN PARSONS PROJECT-Prime Time

KKLS-FM—Rapid City
{Randy Sherwyn-P.D.)
e MIKE RENO AND ANN WILSON-Almost
Paradise...Love
eo THE THOMPSON TWINS-Doctor! Doctor!
* BON JOVI-She Don't Xnow Me
© COREY HART-Sunglasses At Night
© PEABO BRYSON-If Ever You're In My Arms Again

KKRC—Sioux Falls
{Dan Kiley-P.D.)
© THE STYLE COUNCIL-My Ever Changing Moods
© BiLLY IDOL-Eyes Without A Face
© BRUCE SPRINGSTEEN-Dancing In The Dark
© DAN HARTMAN-I Can Dream About You
* THE CARS-Magic
© THE GREG XIHN BAND-Reunited

V-100 (KDVV)-Topeka
{Tony Stewart-P.D.)

oo THE THOMPSON TWINS-Doctor! Doctor!

o RICK SPRINGFIELD-Don't Walk Away

KAY|-Tulsa

(Phit Williams-P.D.}
oo BRUCE SPRINGSTEEN-Dancing in The Dark
oo RICK SPRINGFIELD-Don't Walk Away
® OLLIE & JERRY-Breakin'...There’s No Stopping
© BON JOVI-She Don't Know Me
© PRINCE-When Doves Cry

KFMW-Waterloo
(Mark Potter-P.D.)
® ROD STEWART-Infatuahion
© THE THOMPSON TWINS—Doctor! Doctor!
© BON JOVI-She Don't Know Me
® THE ALAN PARSONS PROJECT-Prime Time
© BRUGCE SPRINGSTEEN-Dancing In The Dark
@ ORION THE HUNTER-So You Ran

KEYN-Wichita
{Ron Eric Taylor-P.D.)
®o RICK SPRINGFIELD-Don't Walk Away
®e EDDY GRANT-Romancing The Stone
® THE ALAN PARSONS PROJECT-Prime Time
® PSYCHEDELIC FURS-The Ghost in You

Southwest Region

e TOP ADD ONS mumm

THE THOMPSON TWINS-Doctor! Dactor! (Arista)

PRINCE-When Doves Cry (Warner Bros.)

BRUCE SPRINGSTEEN-Dancing In The Dark
(Columbia)

OLLIE & JERRY-Breakin'...There's No Stopping
(Polyder)

KHF1-Austin
{Roger Garrett-P.D.}
® BRUCE SPRINGSTEEN-Dancing In The Dark
© MICHAEL JACKSON-Farewell My Summer Love
© ROD STEWART-Infatuation
© PRINCE-When Doves Cry
@ RICK SPRINGFIELD-Don't walk Away
© THE THOMPSON TWINS-Doctor! Doctor!
© COREY HART-Sunglasses At Night
® JEFFERSON STARSHIP-No Way Out

WFMF-Baton Rouge
{Randy Rice-P.D.)
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll

0
@ BRUCE SPRINGSTEEN-Dancing In The Dark
© SERGIO MENDES-Alibis

WQID-Biloxi
{Mickey Coulter-P.D.}
* BRUCE SPRINGSTEEN-Dancing In The Dark
® BILLY IDOL-Eyes without A Face
® 1.1 TOP-Legs
© PRINCE-When Doves Cry
© THE THOMPSON TWINS-Doctor' Doctor!

WKXX-Birmingham
{Kevin McCarthy-P.D,)
@ RICK SPRINGFIELD-Dont Walk Away
© THE THOMPSON TWINS-Doctor' Doctor!
® JUICE NEWTON-A Little Love
® EDDY GRANT-Romancing The Stone

KITE-Corpus Christi
{Ran Chase-P.D.}
© PRINCE-When Doves Cry
@ JUICE NEWTON-A Little Love
© COREY HART-Sunglasses At Night
@ OLLIE & JERRY-Breakin'...There’s No Stapping

KAMZ-El Paso

(Boh West-P.D.)
© BRUCE SPRINGSTEEN-Dancing In The Dark
@ THE THOMPSON TWINS-Doctor! Doctor'
® TEDDY PENDERGRASS—Hold Me

KSET-FM-EI Paso
(Cat Siman-P.D.)
© THE THOMPSON TWINS-Doctor! Doctor'
® OLLIE & JERAY-Breakin'. There's No Stopping
® ROD STEWART-Infatuation
© PEABO BRYSON-If Ever You're In My Arms Again
© EDDY GRANT-Romancing The Stone

KISR—Fort Smith
{Rick Hayes—P.D.)
® RICK SPRINGFIELD-Don t Walk Away
© THE ALAN PARSONS PROJECT-Prime Time
© THE THOMPSON TWNS-Doctor' Doctor!
© PRINCE-When Doves Cry
© WANG CHUNG-Dance Hall Days

Q-104 (WQEN)—Gadsden
(Roger Gaither-P.D.)
oo RICK SPRINGFIELD-Don't Walk Away
oo WANG CHUNG-Dance Hall Days
. IIMMV THOMAS—Gotta Give A Little Love (Ten Years
ater)
@ OLLIE & JERAY-Breakin ... There's No Stopping
© ROBIN GIBB-Boys Do Fall in Love

KILE—Galveston

(Dave Parks-P.D.)
® CULTURE CLUB-It's A Miracle
® L1, TOP-Legs
© JEFFERSON STARSHIP-No Way Out
® TINA TURNER-What's Love Got To Do with It
© SERGIO MENDES-Alibis
® OLLIE & JERRY-Breakin'...There's No Stopping
@ ROCKWELL-Obscene Phone Caller
© EDDY GRANT-Romancing The Stone
© ALABAMA-When We Make Love
L] TIM':V THOMAS-Gotta Give A Little Love (Ten Years
Later

93-FM (KKBQ-FM)—Houston
(John Lander-P.D.)

© MENUDO-f You're Not Here (By My Side)

© THE THOMPSON TWENS-Doctor! Doctor!

® JOE JACKSON-You Can't Get What You want

© HUMAN LEAGUE-The Lebanon

KHTR-St. Louis
{Beb Garrati-P.0.)
o L1 TOP-Legs

WTYX-Jackson
(dim Chick-P.D.)
o 1L TOP-{egs

© THE BAR-KAYS-Freakshow On The Dance Fioor
© BRUCE SPRINGSTEEN-Dancing (n The Dark
© PRINCE-When Doves Cry

KKYK-Little Rock
(Ron White-P.D.)
© DURAN DURAN-The Reflex

KBFM-McAllen/Brownsville
[Russ Williams-P.D.)

® OLLIE & JERRY-Breakin'...There's No Stopping

© PRINCE-When Doves Cry

© THE ALAN PARSONS PROJECT-Prime Time

® EDDY GRANT-Romancing The Stone

© DUKE JUPITER-Little Lady

© PEABO BRYSON-If Ever You're In My Arms Again

FM-100 (WMC-FM)—Memphis
{Robert John-P.D.)

® BILLY IDOL-Eyes without A Face

© BRUCE SPRINGSTEEN-Dancing In The Dark

© THE ALAN PARSONS PROJECT-Prime Time

Q-101 (WJDQ-FM)—Meridian
(Tom Kelly-P.D.)

® SERGI0 MENDES-Alibis

© ROD STEWART-Infatuation

© MIKE RENO AND ANN WILSON-Almost
Paradise...Love

@ JUICE NEWTON-A Little Love

@ RICK SPRINGFIELD-Don't walk Away

© PRINCE-When Doves Cry

© ORION THE HUNTER-So You Ran

® LENNY WILLIAMS-Always

© BON JOVI-She Don't Know Me

les Radio Action.

Based on station playlists through Tuesday (5/22/84)

KLUC-Las Vegas
[Dave Anthony-P.D.}
© BRUCE SPRINGSTEEN-Dancing in The Dark
® EDDY GRANT-Romancing The Stone
® MIKE RENO AND ANN WILSON-Almost
Paradise...Love
© THE CARS-Magic
© RICK SPRINGFIELD-Don't Walk Away
® COREY HART-Sunglasses At Night
© PRINCE-When Doves Cry
© THE STYLE COUNCIL-My Ever Changing Moods

KHS-FM-Los Angeles
{Gerry DeFrancesco—P.D.}
® SHANNON-Give Me Tonight
© PRINCE-When Doves Cry
* HOWARD JONES-What Is Love
o L1, TOP-Legs
© ROBIN GIBB-Boys Do Fall In Love
® OLLIE & JERRY-Breakn'...There's No Stopping
* ROCKWELL-Obscene Phone Caller

KKHR-Los Angeles

{Ed Scarberough-P.D.)
® PRINCE-When Doves Cry
@ OLLIE & JERRY-Breakin'...There's No Stopping
© THE STYLE COUNCIL-My Ever Changing Moods
® L1 TOP-legs
© VAN STEPHENSON-Modern Day Delilah

KRTH-Los Angeles
{Bob Hamilton-P.D.)
© PRINCE-When Doves Cry
© DWIGHT TWILLEY-Little Brt Of Love
© JOHNNY MATHIS-Simple

WABB-FM—Mobile
(Leslie Fran—P.0.)
© RICK SPRINGFIELD-Don't Walk Away
© MOTLEY CRUE-Too Young To Fall In Love Again

WHHY-FM—Montgomery
(Mark $t.John-P.D.}
oo 2.7, TOP-Legs
®e PRINCE-When Doves Cry
© THE THOMPSON TWINS-Doctor! Doctor!
® JUICE NEWTON-A Little Love
® OLLIE & JERRY-Breakin'...There's No Stopping
© ROBIN GfBB-Boys Do Fall In Love

KX-104 (WWKX)—Nashville
{Michael St, John-P.D.}

© OLLIE & JERRY-Breakin’...There’s No Stopping

® PRINCE-When Doves Cry

® EDDY GRANT-Romancing The Stone

© THE STYLE COUNGIL-My Ever Changing Moods

B-97 (WEZB)—New Orleans
{Nick Bazoo-P.D.)

® PRINCE-When Doves Cry

© BRUCE SPRINGSTEEN-Dancing In The Dark

© PEABO BRYSON-If Ever You're tn My Arms Agan

© ROCKWELL-Obscene Phone Calier

WTIX-New Orleans
{Robert Mitchell-P.D.)
®e MIKE RENO AND ANN WILSON-Aimost
Paradise...Love
oo ALABAMA-When We Make Love
© PEABO BRYSON/ROBERTA FLACK just Came Here
To Dance

KTFM—San Antonio
(Bill Thorman-P.D.}
© TEDDY PENDERGRASS-Hold Me
© COREY HART-Sunglasses At Night
© OLLIE & JERRY-Breakin'. There’s No Stopping
® SERGIO MENDES—Alibis
. IIMMV THOMAS—Gotta Give A Little Love (Ten Years
ater)
© FACE TO FACE-10-9-8
® THE CARS-Magic

KROK—Shreveport
{Peter Stewart-P.D.)
®e PEABO BRYSON-If Ever You're In My Arms Agam
oo THE THOMPSON TWINS-Doctor! Doctor!
© TINA TURNER-What's Love Got To Do With It
® OLLIE & JERRY-Breakin'...There’s No Stopping
© JUICE NEWTON-A Little Love
© THE ALAN PARSONS PROJECT-Prime Time
© SERGIO MENDES-Alibis

Pacific Southwest Region
mmmmm® TOP ADD ONS mumssm

PRINCE-When Doves Cry (Warner Bros.)

RICK SPRINGFIELD-Don't walk away (RCA}

2. 1. TOP-Legs (Warner Bros.)

OLLIE & JERRY-Breakin'...There's No Stopping
(Polydor)

KKXX-Bakersfield
{Dave Kamper-P.D.)
@ ROD STEWART-!nfatuation
®o THE ALAN PARSONS PROJECT-Prime Time
© DAN HARTMAN-| Can Dream About You
® 1.1 TOP-Legs

KIMN-Denver

{Doug Erickson-P.D.)
oo BILLY IDOL-Eyes Without A Face
o THE THOMPSON TWINS—Doctor! Doctor!
© PAUL YOUNG-Love Of The Common People
® 2.1 TOP-Legs

KOAQ-Denver

{Jack Regan-P.0.)
® BILLY 100L-Eyes without A Face
® THE THOMPSON TWINS-Doctor! Doctor!
© ROCKWELL-Obscene Phone Caller
® RICK SPRINGFIELD-Don't Walk Away

KOPA-FM—Phoenix
{Reggie Blackwell-P.D.)
® L1, TOP-Legs
® LATOYA JACKSON-Heart Don't Lie
® PSYCHEDELIC FURS-The Ghost In You
© THE CARS-Magic
© EURYTHMICS-Who's That Grl?
© THE THOMPSON TWINS-Doctor! Doctor'

KZZP-FM-Phoenix
{Charlie Quinn-P.D.}

® ROD STEWART-Infatuation

® THE CARS-Magic

© JEFFERSON STARSHIP-No way Out

® L1 TOP-Legs

K96 (KFMY)—Provo
{Scatt Gentry-P.0.)
® ROD STEWART-Infatuation
@ BRUCE SPRINGSTEEN-Dancing In The Dark
© COREY HART-Sunglasses At Night
© SERGIO MENDES-Alibis
® JUICE NEWTON-A Litite Love

KDZA—Pueblo
{Rip Avina—P.D.)
© BRUCE SPRINGSTEEN-Dancing In The Dark
© ROD STEWART-Infatuation
© MICHAEL JACKSON-Farewell My Summer Love
® L1 TOP-Legs
© RICK SPRINGFIELD-Don't Walk Away
© SERGIO MENDES-Alibis
© THE ALAN PARSONS PROJECT-Prime Time
® EDDY GRANT-Romancing The Stone
© COREY HART-Sunglasses At Night
® OLLIE & JERRY-Breakin’...There's No Stopping

KRSP-AM-Salt Lake City
(Steve Carlson-P.D.)

® RICK SPRINGFIELD-Don't Walk Away

© JEFFERSON STARSHIP-No Way Out

® PRINCE-When Doves Cry

© MOTLEY CRUE-Too Young To Fall In Love Again

® OLLIE & JERRY-Breakin'...There’s No Stopping

Ploylist Top Add Ons @

Pacific Northwest Region
mman® TOP ADD ONS mmwmm

THE THOMPSON TWINS-Doctor! Doctor! (Arista)

MIKE RENO AND ANN WILSON-Aimost
Paradise...Love (Columbia)

PRINCE-When Doves Cry (Warner Bros.)

RICK SPRINGFIELD-Don't Walk Away (RCA)

KYYA-Billings
{Jack Bel-P.D.)
© WANG CHUNG-Dance Hall Days
© THE ALAN PARSONS PROJECT-Prime Time

KBBK—Boise
{Bobby King-P.D.)
o THE SPINNERS-fight Or Wrong
© LENNY WILLIAMS-Always
© JUICE NEWTON-A Littie Love
© STANLEY CLARK-Heaven Sent You
© DAVID GILMORE-Love On the Air

KTRS—Casper
(Bilt Cody-P.D.}
oo MICHAEL JACKSON-Farewell My Summer Love
®o THE THOMPSON TWINS-Doctor! Doctor!
© COREY HART-Sunglasses At Night
© SERGIO MENDES-Alibis
© OLLIE & JERAY-Breakin'...There's No Stopping

KYNO-FM—Fresno
{John Lee Walker-P.D.)
® BERLIN-No More Words

KWSS—Gilroy

{Dave Van Stone-P.D.)
® DAN HARTMAN-I Can Dream About You
© RICK SPRINGFIELD-Don't Walk Away
@ MIKE RENO AND ANN WILSON-Almost

Paradise... Love

® ROD STEWART-Infatuation
© PRINCE-When Doves Cry

KGHO-FM—Hoquaim

{Steve Larson-P.D.}
© PRINCE-When Doves Cry
® OLLIE & JERRY-Breakin...There's No Stopping
© THE ALAN PARSONS PROJECT-Prime Time
© COREY HART-Sunglasses At Night
® MICHAEL JACKSON-Farewell My Summer Love

KOZE-FM—Lewiston
(Jay McCalt-P.D.)
© PRINCE-When Doves Cry
© THE THOMPSON TWINS-Doctor! Doctor!
© BON JOVI-She Don't Know Me
® THE ALAN PARSONS PROJECT-Prime Time

KHOP-Modesto
(David Allyn Kraham-P.D.)
© MIKE RENO AND ANN WILSON-Almost
Paradise...Love
® JUICE NEWTON-A Little Love
o PRINCE-When Doves Cry
© COREY HART-Sunglasses At Night
© THE THOMPSON TWINS-Doctor! Doctor’
© SERGIO MENDES-Alibss

K0S0—Modesto
($tan Maine-P.D.)
o ALABAMA-When We Make Love
® 7.1 TOP-Legs
© THOMPSON TWINS-Hold Me Now

KMJK-Portland
{Jon Barry-P.D.}
© THE THOMPSON TWINS—Doctor! Doctor!
© JEFFERSON STARSHIP-No way Out
© THE ALAN PARSONS PROJECT-Prime Time
o RICK SPRINGFIELD-Don't Walk Away
© PRINCE-When Doves Cry

KSFM-Sacramento
{Rick Gillette-P.D.)
© THE THOMPSON TWINS-Doctor! Doctor!
 RICK SPRINGFIELD-Don't Walk Away
© FACE TO FACE-109.3
© PRINCE-when Doves Cry

KWOD-Sacramento
[Tom Chase-P.D.)
© LAURA BRANIGAN-Self Control
© MIKE RENO AND ANN WALSON-Almost
Paradise...Love
© MISSING PERSONS-Right Now
© ROD STEWART-tnfatuation
© DAN HARTMAN-| Can Dream About You
© RICK SPRINGFIELD-Don't Walk Away
© COREY HART-Sunglasses At Night

KSKD-FM-Salem
{Len E. Mitchell-P.D.)
oo COREY HART-Sunglasses At Night
@o BON JOVI-She Don't Know Me
© OLLIE & JEARY-Breakin’...There's No Stopping

o PEABD BAYSON-I! Ever You're In My Arms Again

© SERGIO MENDES-Alibis
© TINA TURNER-What's Love Got To Do With It
© PRINCE-When Doves Cry

KFRC—San Francisco
{Gerry Cagte-P.D.}
© SCORPIONS—Rock You Like A Hurricane

KITS-San Francisco
{Mark Van Geider-P.D.)
oo “WEIRD AL" YANKOVIC-Xing Of Suede
oo MIKE ARENO AND ANN WILSON-Almost
Paradise...Love
® EDDY GRANT-Romancing The Stone
© MAD ONNA-Borderline

KPLZ-FM-Seattle
{Jetf King-P.D.)
© PRINCE-when Doves Cry
© RICK SPRINGFIELD-Don't Walk Away
© MIKE RENO AND ANN WILSON-Aimost
Paradise...Love
* FACE TO FACE-109-8

KUBE—Seattle
{Bob Case-P.D.)
oo 1.1, TOP-Legs
oo MIKE RENO AND ANN WILSON-Almost
Paradise...Love
© THE THOMPSDN TWINS-Doctor! Doctor!

KNBQ-Tacoma
(Sean Lynch-P.D.)
® [CICLE WORKS—Whisper To A Scream (Birds Fly)
@ WANG CHUNG-Dance Hall Days
® THE THOMPSON TWINS-Doctor' Doctor!
® RICK SPRINGFIELD-Don't Walk Away
© COREY HART-Sunglasses At Night

KS-103 (KSDO-FM)—San Diego
{Dave Parks-P.D.)

© THE CARS-Magic

* HOWARD JONES-What Is Love

© MICHAEL JACKSON-Fareweli My Summer Love

XTRA-AM-San Diego
{dim Richards-P.D.)
© WANG CHUNG-Dance Hail Days
® EDDY GRANT-Romancing The Stone
@ RICK SPRINGFIELD-Don't Walk Away
© COREY HART-Sunglasses At Night
© PRINCE-When Doves Cry
® PAUL YOUNG-Love Of The Common Peopie
® HUEY LEWtS AND THE NEWS-The Heart Of Rock &
Roll

KSLY-AM-San Luis Obispo
(Joe Gallins-P.D.)

© PRINCE-When Doves Cry

® PSYCHEDELIC FURS-The Ghost In You

® RICK SPRINGFIELD-Don't Walk Away

® COREY HART-Sunglasses At Night

© BON JOVI-She Don't Know Me

® JUICE NEWTON-A Little Love

* ROBIN GIBB-Boys Do Fall In Love

KIST-Santa Barbara
{Dick Williams-P.D.)
© JOHN LENNON-Borrowed Time
* DUKE JUPITER-Uittle Lady
© ROBIN GIBB-Boys Do Fall In Love
© THE THOMPSON TWINS-Doctor' Doctor!
© THE CARS-Magic
® RICK SPRINGFIELD-Don't Walk Away
© PAUL YOUNG-Love Of The Common People
® PRINCE-When Doves Cry
© COREY HART-Sunglasses At Night

13-KHYT-Tucson
{Sherman Cohen-P.D.)
@o JERMAINE JACKSON-Tell Me I'm Not Dreaming
© TINA TURNER-What's Love Got To Do With 1t
® RICK SPRINGFIELD-Don't Walk Away
© EDDY GRANT-Romancing The Slone
® THE THOMPSON TWINS—Doctor! Doctor!
® OLLIE & JERRY-Breakin”...There's No Stopping

KRQQ-Tucson

{Kelty Norris-P.0.)
®e RICK SPRINGFIELD-Don't Walk Away
@o PSYCHEDELIC FURS-The Ghost in You
® ROCKWELL-Obscene Phone Caller

ik Billboard.

CHART
RESEARCH
PACKAGES

and prices:

The definitive listings of the top singles and
albums throughout the history of record
charts. 30 different volumes cover all for-
mats of recorded music. Write for details

BILLBOARD CHART RESEARCH
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

KPKE-Denver

{Tim Fox-P.0.)
© SELLANRA-Dastrg In The Sheets
® BILLY [OOL—Fyes Wihaui A Face
© WANG CHUNG—Dance Hall Days
© ROD STEWART-infatuation
© CULTURE CLUB-It's A Miracie

KTKT-Tucson
{Babiy Rivers—P.0.)
© WANG CHUNG—[135z2 Hall Days
© RICK SPRENGFIELD-Das't Walk Away
© MADDNNA—Bordertine
o ROD STEWART-infatuation
© PSYGHEDELIC FURS-The Ghost In You
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e Copyright 1984, Billboard Publications. inc. No part of this publication may be reproduced ) Station: WTIC-FM Hartford (top ers to the stadium, who sat through
ShOICEDOYING. Tecoring. Of GIMBIAEE. wAROLT 1HE AT wyiien PRImSON O T8 UDISREY 40) ) 12 hours of shooting and were eligi-
Contact: Mike Dunn, promotion ble for “literally hundreds of thou-
director sands of prizes.”

ROCk Albums Top TrOCks Concept: First Annual Egg Drop Now, a year later, the film is ready

Execution: In an attempt to prove for distribution and GRS55 is co-spon-
T L nothing is impossible, 96 'TIC-FM soring the Buffalo screening. In addi-
' invited its listeners to enter a contest tion to the movie, listeners will see a
. WEEKS that would have them catching raw  classic pre-1939 car show featuring
THE CARS-Magic, Elektra eggs dropped from the top of a 23- many of the cars used in the film.
' ‘ - story building. If successful, they’d Cast members will also be on hand,
9| 2 BgéJIE;bSiS’RINGSTEEN—Born in The U.S.A, 219 Bgéllﬁgbsi:RINGSTEEmDancmg In The Dark, win $1,000. In order to enter, candi- as will the Buffalo Bisons, the minor
] dates were required to mail a short league baseball team whose home
P Sgﬁ;?pEI;KngSY:susroyi:?:g O Hy Pover 3! IS, ey, (G (e description of exactly how they field is the stadium where most of the
2ile RUSH-G'race Under Pressure. Mercur 4 | 3 RUSH-Distant Early Warning, Mercury planned to accomplish the feat. principal photography was done. The
e ) y 5| 4 1.1.TOP-Legs, Warner Bros. Ten contestants were selected, and real lure for listeners, however, is the
4 (14 SCORPIONS-Love At First Sting, Mercury 5 g JEFFERSON STARSHIP_N were asked to appear at high noon in chance to see themselves and/or their
. -No Way Out, Grunt . . . R ; .
8| 4 JEFFERSON STARSHIP-Nuclear Furniture, ¢ front of One Corporate Center in friends in a major motion picture—a
i s?:,ngt ERRYStrest Talk. Colum 715 HgERYoI%Eg\IrSys‘m? THE NEWS-Heart Of Rock downtown Hartford. Each contestant  solid conclusion to an event promot-
—Street Talk, Columbia 0 was given two chances of catching able for more than a year.
8 | 11| 7 Z.2.TOP-Eliminator, Warner Bros. 8 |10 4 THE FIXX-Deeper And Deeper, MCA the egg, without damaging it, with air * % *

7 |37 HUEY LEWIS AND THE NEWS-Sports, 9 (14| 4 BILLY IDOL-Eyes Without A Face, Chrysalis personalities on hand doing a play- Station: WELI New Haven (AC)

Chrysalis 10| 7 | 7 | ORION THE HUNTER-So You Ran, Epic by-play and listeners nearby witness- ;0 cont. Maritime Reports
10| 4 SOUNDTRACK-Streets Of Fire, MCA . . ing the fiasco. .

2l G ORION THE HUNTER-Orion The Hunte 11| 6 9 STEVE PERRY-0h, Sherrie, Columbia X *x % Execution: For the past 22 years,
—Oriol unter ) ;

Portrait 12 (12| 7 | CYND! LAUPER-Time After Time, Portrait Station: WAEB All IV)VELhI from Memof';l“DaY to Labor
20| 4 BILLY IDOL—Rebel Yell, Chrysalis 13251 4 VAN STEPHENSON-Modern Day Delilah, MCA (z:::::xporary) Gl p:.zs"a?rg;)a?hc:slt,(:ng ?:lzzg'gz‘ﬁs
6| 6 DUKE JUPITER-White Knuckle Ride, Morocco 141510 JO%JACKSON—You Can't Get What You Want, Contact: Mike Kirtner, VP/GM on weekends and holidays. Updating
15 9 JOE JACKSON-Body And Soul, A&M A&M 4 Concept: I Erred With The Phillies boating, fishing, swimming and
14| 21 VAN HALEN-1984, Warner Bros. : 15 | 17 DUKE JUPITER-Little Lady, Morocco Execution: WAEB, a Phillies Net- weather conditions on the Sound, the
28| 4 VAN STEPHENSON-Righteous Anger, MCA 16 | 23 RATT-Round And Round, Atlantic worl.( statio_n for the past two years, reports have bgen a great advertising
16 | 25| CYND! LAUPER-She’s So Unusual, Portrait 1713 SCORPIONS-Rock You Like A Hurricane, felt it was important to draw atten-  vehicle. Creating even more of a de-
211 6 RATT-Out Of The Cellar, Atlantic Harvest tion to tbe baseball team’s inept ﬁe[d- mand for adjacencnes., the station has
291 3 THE GREG KIHN BAND-Kihntageous 181 11 NIGHT RANGER-Sister Christian, MCA ing. While tbe club is off to one of its made the .craft which patrols the

! N best offensive starts ever, they Sound available to sponsors for en-

Beserkley e SCORPIONS-Big City Nights, Mercury seemed to be having a difficult time tertaining their clients
26| 4 | RUSS BALLARD-Russ Ballard, EMI-America | 5q | og THE GREG KIHN BAND_Reunited. Berserkle cm S 8 the ; .
i NIGHT RANGER_Midnight Madness, MCA ' Y winning games early in the season. _The deal is even more attractive

. ’ 21|18 ROGER WATERS-5:01 AM (The Pros And Cons Consequently, VP/GM Mike this year, as WELI is launching a
27| 4 CHICAGO-Chicago 17, Warner Bros. Of Hitchhiking), Columbia Kirtner, an obviously disgusted Phil- new ship, which like the others, will
19} 5 Rgggshi\fmgf%zl—l]'nﬁgi:ros And Cons Of 22 | 34<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>