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OUT OF THE BOX

Sales Rocket For
Jacksons, Prince

NEW YORK—First orders of the
Jacksons’ new “Victory™ album have
made CBS Records history.

The company shipped two million
units out of the box Thursday (28)
for delivery Monday (2), in time for
the opening of the group’s controver-
sial summer shows in Dallas, Jack-
sonville, Fla. and Kansas City, where
they kick off Friday (6).

Immediate orders for the Epic re-
lease were split almost evenly be-
tween rack and retail accounts as cas-
settes pulled the lion’s share of the
shipments—about 55%—in a cam-
paign CBS says will reap sales of five
million units come October. The
marketing push 1s said to cost
$500,000.

Latest news on the Jacksons concert
rour. Pages 3, 36.

Says Ron McCarrell, vice presi-
dent of marketing for Epic, Portrait,
and CBS Associated Labels, “With
or without the tour, I'm comfortable
with that sales projection. Going out
the door double platinum helps.”

(Continued on page 56)

NEW YORK-—With “When
Doves Cry™ lodged at the top slot on
the 3illboerd Hot 100, Warner Bros.
Records is claiming first-day sales of
1.3 millior copies for Prince’s “Pur-
ple Rain’ soundtrack album, and re-
tailers are confirming an out-of-the-
box explosion.

*“_f orders from our stores are any
indication.” says Bob Varcho, a buy-
er for the 150 Camelot stores, “it is as
strong as Varners says. Many of our
storzs wert through their initial or-
ders in less than three days and have
re-ardered as many as 500 copies in
the better locations.”

Prince’s chief crossover competi-
tion is expected to come from the
Jackson's *“‘Victory™ album, with
CBS Records claiming initial ship-
ments of two million copies on the
Monaday (2) release (separate story,
this page)

Eut according to Varcho, Prince
has taken an early lead at Camelot.
“Air this point I wouldn't expect the
Jac<sons to start as well,” he says.
“We had stores on our conference
calls sayir g they'd never had advance

(Continued on page 56)
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NEW from SPYRO GYRA, “ACCESS ALL AREAS,” a

specially-priced (39.98 sugg. list) 2-record set recorded LIVE, featur-

ing "Morning Dance," “'Shaker Song,” “‘Latin Streets,” “Old Sar Juan,’
and many more . . . “ACCESS ALL AREAS” s prodiced by
Jay Beckenstein and Richard Calandra for Crosseyed Bear Productions.

CD Prices Start To Tumble
WEA Cuts List; Others Mull Similar Moves

This story prepared by John Sip-
pel and Sam Sutherland in Los Ange-
tes and Is Horowitz in New York.

LOS ANGELES—The Compact
Disc market witnesses its first signifi-
cant software price cuts this week as
WEA becomes the first major manu-
facturer to slash both list and whole-
sale tallies or its entire catalog of dig-
ital audio disks. Fueling speculation
that WEA’s move may be the first
step in a trade-wide march toward
lower CD prices are reports of price
reductions under consideration at

RCA, CBS and Denon.

Meanwhile, PolyGram concur-
rently becomes the third major (afte-
CBS and RCA) to otter a discount
program on its CD catalog, with July
targeted for discounts on both pep
and classical product of about 14%
and 15% respectively.

The WEA move, however, is ths
clearest signal vet of the impending
downward trend in CD prices. Effec-
tive Monday (2). the Burbank-based
distribution giant drops its suggested
list price from $18.98 to $15.98, tied
to a wholesale cut from $11.64 to

e BMI‘S NEGOTIATIONS with the All-Industry Radio Music Licensing
Committee have broken down, with the committee advising individual stations
to sign contracts with the rights agency. At the same time, the committee is
threatening to file suit against BMI on a variety of charges. Page 3.

e THE SHELF PRICE of $8.98-list albums has increased an average of 33
cents, according to a rotating Billboard survey of record/tape chains. The sur-
vey also finds that $5.98-list albums have continued to drop in price, from $5.55
to $5.22 on average. Page 3.

e VIDEO DEALERS will be convening in Las Vegas in record numbers this
August. Registration for the annual VSDA convention is running well ahead of
last year’s level. Page 3.

¢ THE BLANK VIDEOTAPE MARKET is changing markedly, with brand
loyalty emerging as a significant factor for the first time. Retailing, page 20A.

e WTIX NEW ORLEANS, rzcently acquired by Price Communications, has
named David Gerard general manager. The station will be returning to its for-
mer oldies-oriented AC format. Radio, page 12.

e THE RATING OF RECORDS to help identify material containing pro-
fanity, sex, violence or vulgarity has been urged by the national Parent Teachers
Assn. There has been no response to the resolution yet from any record compa-

Grass-Roots Radio Keys Meet

NEW YORK-—More than a dozen seminars and workshops probing the
grass-roots issues of radio are set for this week’s Billboard Radio Programming
Convention in Washington. The event runs Thursday through Saturday (5-7) at
Loew’s L’Enfant Plaza Hotel.

Speakers and panelists are drawn from both the record and radio industries,
and there'll be presentations on the methodologies of Billboard’s Hot 100, adult
contemporary, black and country singles charts. In addition, the winners of Bill-
board's Radio Awards competition will be announced at a special luncheon
Saturday.

The convention begins Thursday with *Stratagem,” an all-day programming
workshop moderated by David Martin of Doubleday Broadcasting. Participants
include Jim Corboy from the Eisaman Johns & Law ad agency, Hugh Heller

(Continued on page 56)

$9.81. and loosens credit anc returns
policies on CDs to provide terms un-
til now offered only on LPs and
cassettes.

Double sets in the 139-title catalog
are also reduced, dropping t> $31.96
from the previous $37.96 to reflect a
wholesale base reduction to $19.62
from $23.38.

“By lowering the price of our CDs,
we are positioning this new, high-
tech format as an item for an expand-
ed market, not just the olde-, upper-
end audiophile,” commenis WEA
president Henry Droz.

*In addition to dropping the con-
sumer list price, we are establishing
parity of the configuration with al-
bums and tapes by making ir possible
for our customers to apply the same
terms and conditions, wholesaler dis-
counts and retailer volume ciscounts,
and return privileges, returns credits
and charges currently in effect for al-
bums and tapes.”

Although WEA was to alert ac-
counts of the new prices via a Friday
(29) mailing, rumors of the move
were already spreading to rrval labels
at mid-week, heightening zn appar-
ent shift in CD pricing strategies at
(Continued or page 38}

Godfather of Soul, JAMES BROWN, and Godfathe™ of Hip Hop
AFRIKA BAMBAATAA, are about to set the turntales of history
spinning with a “unk throwdown tited “UNITY”” on TOMMY BOY
(TB 847). Th2 12-inch tour de force pits Brown's classic soul screams
against Bambaataa's fiery chants in a death-defying duet hat busts out

(Advertisement)

Available on MCA Records and Cassettes (MCA2-6893) ny. Page 4. this month. Produced by Tom Silverman and Afrika Bambeataa. (Photo-
(Advertisement) graph-ANNIE LEIBOVITZ). (Advertisement)
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Following their debut album that

remained on the charts for 42 weeks
and yielded two top 10 singles,

is proud to present their new album,

FUEL FOR THE FIRES™7116 featuring the first single*
“(What) IN THE NAME OF LOVE'8-8219

Produced by Ton¥ Mansfield. *Produced by Arthur Baker. Available on EMI America Records and High-Quality XDR” Cassettes.

1984 EMl AMERICA RECOR
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‘Bad Timing’ For
Nelson/Iglesias
‘As Time’ Duet?

By KIP KIRBY and
EDWARD MORRIS

NASHVILLE—In an Ilth-hour
decision, CBS Records has pulled all
commercial copies of what was to be
its second Willie Nelson/Julio Igle-
sias single, “As Time Goes By.”

Official reason given by the label is
bad timing, although an unconfirmed
report indicates it may have been Ig-
lesias himself who stopped the re-
lease. CBS has just shipped an Igle-
sias/Diana Ross duet, “All Of You,”
slated for pop and AC radio. Like Ig-
lesias’ debut with Nelson, the suc-
cessful “To All The Girls I've Loved
Before,” “All Of You” is included on
Iglesias’ upcoming CBS album.

According to CBS Nashville senior
vice president Rick Blackburn, the
length of time “To All The Girls” re-
mained on the pop charts backed the
followup Nelson/Iglesias single onto
the heels of the Ross/Iglesias release.
Also, the label is shipping a new Wil-
lie Nelson solo album, “City Of New
Orleans,” in mid-July, with the title
cut expected to be the first single.

“We didn’t feel it made sense to
have a new Willie album out there in
the market without a new single
along with it,” says Blackburn. Later
in the year, there will also be a Nel-
son/Kris Kristofferson movie sound-
track album, *“The Songwriter.”

Copies of “As Time Goes By”
were shipped from the CBS plant in
Pitman, N.J. to the label’s branches
in full-color picture sleeves. Most of
the copies were apparently stopped
before they got into the pipeline;
however, those radio stations who
did get copies have since been ad-
vised by CBS that the record will not
be available for commercial release
and thus not eligible for chart
positioning.

The pairing of Nelson and Iglesias,
with its top five pop and No. 1 coun-
try status, established Iglesias’ name
in the US. and Nelson’s name
internationally.

Iglesias could not be reached for
comment.

i

REPEAT PERFORMANCE—Robin and Maurice Gibb pose with their awards

o (A S

during BMI’'s 1983 Most Performed Songs presentation at New York’s Pla-

za Hotel. “Islands In The Stream” is the third song for which the Gibb duo

and their brother Barry have taken the prize. Shown from left are BMI's

senior vice president Theodora Zavin, Robin and Maurice Gibb and BMI
president Edward Cramer.

Jacksons Backlash Seen Building

Radio Talks Collapse;
Stations Told To Sign
BMI Licensing Pacts

By IS HOROWITZ

NEW YORK—On the heels of an
abrupt collapse of talks between the
All-Industry Radio Music Licensing
Committee and Broadcast Music Inc.
(BMI), individual stations are being
advised by the committee to sign
pacts with the rights agency. This
comes even as the committee threat-
ens to file suit against BMI on a
spread of charges including alleged
past overcharges and “abdication of
responsibility’”’ by the BMI board.

Arena Managers Irked By Demands On Eve Of Tour

By PAUL GREIN

LOS ANGELES—A backlash ap-
peared to be developing last week to
the Jacksons’ forthcoming *‘Victory”
tour by arena managers who are re-
luctant to go along with some of the
concessions being sought by the Jack-
sons organization.

The tour kicks off Friday (6) at Ar-
rowhead Stadium in Kansas City,
and then proceeds to Jacksonville,
Fla. and Dallas. No new dates have
been announced in the last two
weeks. This is believed to be due in
part to resistance by arena managers
to some of the Jacksons’ demands.

CIliff Wallace, general manager of
the Louisiana Superdome and incom-
ing president of the International
Assn. of Auditorium Managers, says
he’s still holding the first weekend in
August for the Jacksons tour, but al-
lows that there may be only a small
chance that he’ll get the date because
he’s unwilling to grant many of the
concessions the Jacksons are asking
for.

“If I make all the concessions
they’'re asking me to make,” says
Wallace, “I'm going to lose money
on the show and the taxpayers of this
state are going to have to subsidize

200% INCREASE IN EXHIBITS SEEN

it . . . Initially, they asked for a com-
plete waiver of taxes and zero rent.”

Wallace says that his main objec-
tion is to the Jacksons’ policy of hav-
ing tickets available only by mail or-
der, and only with advance payment
to a central location in New York.

“I think it’s utterly ridiculous to
expect the masses to send money to a
location outside their normal market
area,” he says. ““I don’t understand a
system that allows the majority not
to get a product, particularly when
the money is going to be held for up
to eight weeks, and interest is going
to be made by someone else.

“I don’t understand the American
consumer permitting that to happen
more than once. Right now the con-
sumer is responding to it because it’s
a novelty, and because it’s potentially
the biggest musical event in our his-
tory. But when they stop and realize
what’s happening, I think there’s go-
ing to be an outcry.”

Wallace says he talked to Chuck
Sullivan, the promoter of the 42-date
tour, for an hour last Tuesday (26)
“trying to convince him that there
ought to be compromises in their
position.”

Sullivan’s response, according to

VSDA Confab: Explosive Growth

By EARL PAIGE

LOS ANGELES—The upcoming
Video Software Dealers Assn.
(VSDA) convention is burgeoning to
the point where the national group
has already scrapped plans to hold its
1985 event in Atlanta. As of last
week, VSDA's 1984 Aug. 26-29
home video show at the MGM
Grand in Las Vegas shows an esti-
mated 200% increase in exhibits.

Actually, growth is so explosive
that several people working on the
convention mention different tallies.
According to convention chairman
Jim George, proprietor of four-unit
San Francisco Home Video, “We
may have to turn some people away.”

George says that, in terms of dele-
gates, the concern is “not the rooms.
The MGM has 3,000. It’s the food
functions which are set at 1,400.”

VSDA last week obtained another
exhibitors’ ballroom, says Stan Sil-
verman, a coordinator at the group’s
Cherry Hill, N.J. headquarters. Sil-
verman says that 250 exhibit spaces,
each 10 by 10 feet, have been sold,
compared to 86 a year ago.

VSDA has been edgy about over-
booking and space ever since its 1983
convention at the Fairmont in San

Francisco where the food function
proved inadequate. ‘“We expected
double the 250 (delegates) we had in
Dallas in 1982,” says George of last
year’s convention, “‘and we had 700.
So this time, we again doubled the
estimates.”

However, as George and others
note, a year ago this week no promo-
tion or advance registration forms
had gone out. “We already have 700
registrants now,” says George. “and
all the monthly trades won’t hit until
early in July, when we expect a real
deluge.”

Registration is $200 and includes
four dinners, three breakfasts, three
lunches and two cocktail parties.
Rooms are $65.

It’s understood that the planned
site of the 1985 VSDA convention,
the Atlanta Hilton, is now regarded
as inadequate. Indications are that
VSDA will henceforth have to book
into cities with a convention center.
Mickey Granberg, VSDA executive
vice president, was in Chicago late
last week and could not be reached
for details on VSDA''s future conven-
tions. According to George, she was
also in Las Vegas a week earlier ar-
ranging for additional space at the
MGM Grand.

The flurry of exhibitors, says Sil-
verman, stems from a burgeoning of
computer software and accessory
firms now seeing VSDA as the prime
annual home video showcase. While
Silverman estimates that the number
of exhibitors will swell from 84 to
“around 110,” others are putting the
figure considerably higher. The sec-
ond ballroom obtained last week will
accomodate 74 spaces, Silverman
says.

With VSDA'’s convention success,
several directors note a need to con-
fer daily and stay on top of the event.
One change as a result of this is in the
selection of directors and officers.

Whereas at its last two conventions
VSDA members elected directors
and officers, the officers wiil now be
elected by the directors, according to
Jack Messer, owner of Cincinnati’s
seven-unit Video Store, who says the
change was his suggestion.

While some are viewing the change
as VSDA's way of guarding against
the influence of the large chains that
are reportedly looking at member-
ship, Messer says it is more a mani-
festation of overall growth. “You
can’t expect the members to know

(Continued on page 58)
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Wallace: “He’s representing that his
hands are tied because of his contract
with the Jacksons.

“I think Chuck understands our
position,” Wallace says. “He’s a
building person (Sullivan owns sever-
al venues in the Northeast) as well as
a promoter. But he’s trying to com-
pare his system with the Super Bowl.
I think that’s a very unfair compari-
son. With the Super Bowl, you don’t
get into a mail order campaign where
thousands and maybe millions of dol-
lars are tied up for weeks.”

Wallace says he would be willing
to go along with the mail order sys-
tem, but only if it were based out of
New Orleans. “Mail order was pre-
sented to us as the system whereby
they could limit gouging and coun-

(Continued on page 58)

Survey Finds
$8.98 Albums’
Shelf Price Up

By JOHN SIPPEL

LOS ANGELES—The shelf price
for $8.98-list album product has in-
creased an average of 33 cents to
$8.55, while $5.98s continue their
slide from $5.55 to $5.22, according
to a rotating Billboard survey. Last
taken in February (Billboard, Feb.
25), the new survey includes 20
chains nationally, comprising a total
of 1,118 units (grid, page 25).

The earlier survey’s indication of a
trend toward greater tiered album
pricing continues, especially at the
$8.98 list price point. The Recod
Bar’s Ralph King reports five-tier
pricing for $8.98 specials, while Q
Records, the Sound Shop, the Record
Shop and Record & Tape Collector
four-tier their $8.98 specials. These
chains say they put a sharp pencil to
all prices and deals provided by ven-
dors and attempt to pass on the lower
price to the consumer.

Eight of 19 chains stocking Com-
pact Discs have started to special the
smaller-sized laser-read disks at an
average discounted price of $15.61.
Shelf price for CDs dips slightly from
an average of $19.30 in the last sur-
vey of the configuration to $19.16
this time.

The price of current singles drops
three cents to $1.75. Seven of the 20
chains report an average higher price
of about 22 cents for oldies, a sharp
change from prior surveys which
found most charging the same for
current 45s and oldies.

The current canvass of U.S. chains
shows five of them charging full list
or more for $8.98 catalog albums.

Unknown at presstime is the im-
pact, if any, of the failed BMI negoti-
ations on current bargaining between
the radio committee and ASCAP,
thought to have been near a success-
ful resolution. Close observers specu-
late that BMI's continuing effort to
reach license rate parity with
ASCAP is a key element in its con-
troversy with radio.

New BMI contracts were mailed
out to stations last Monday (25) after
All-Industry negotiations were abort-
ed. The new pacts would retain rates
at previous levels for 1984, but stipu-
late an increase of about 10% for the
remainder of the contract term,
which runs through 1987. The old
agreements expired Dec. 1, 1983, but
were extended during the
negotiations.

“We're telling stations they have
no choice except to sign the licenses,”
says attorney Alan Weinschel, who
represents the broadcaster group. He
points out that the most recent con-
tract extension expires June 30 and
any subsequent public performance
of BMI music would subject non-li-
censed stations to copyright infringe-
ment suits.

However, Ed Cramer, president of
BMLI, says there will be no rush to pe-

nalize stations who miss the June 30
deadline, in view of the short notice.
“We won’t send anyone out at the
(Continued on page 58)
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Virgin Records Returning to U.S.

Distribution Through A Major Likely For British Label

By FRED GOODMAN

NEW YORK—With his new Vir-
gin Atlantic budget airline just off the
ground, Richard Branson, head of
the Virgin Group, is planning his
next trans-Atlantic landing: the re-
introduction of the Virgin label in
America (Billboard, June 30).

Although Branson initially target-
ed September for the reopening of an
American label, sources at Virgin say
it’s more likely the operation won't
bow until 1985.

“I feel we're strong enough to set
up in New York again,” Branson
says, adding that such acts as Culture
Club and the Human League—cur-
rently licensed to American labels—
will fulfill their American contracts.
“I think we were here a little too
soon,” he says of Virgin's failed first
American foray. “Our bands started
to happen in America almost the day
we pulled out.”

Tentative plans call for Virgin to
be distributed by a major, with the la-

bel doing all its own promotion and
marketing.

Aside from the added financial
muscle his company, now worth
nearly $200 million a year, provides
him with, Branson also sees changes
in the structure of the U.S. market—
particularly the specter of mergers—
providing Virgin with an opening.
And he’s now willing to challenge the
majors on their home turf.

“There’s no way those majors can
be personalized labels,” says Bran-
son. “They’re just massive machines,
and banks can’t run the entertain-
ment world very well. We, however,
now have the financial muscle to of-
fer the best of all worlds.

“I can’t see why CBS opposes the
Warner/PolyGram  merger,” he
adds, “and I can’t see how a merger
is going to make those companies
stronger. Commercially, it’s just
sad.”

Known exclusively for its work
with British bands, the Virgin label
will also be eyeing American artists.

National PTA Asks
Record Rating System

By BILL HOLLAND

WASHINGTON—The country’s
largest educational group, the nation-
al Parent Teachers Assn. (PTA), has
adopted a resolution passed at its an-
nual convention in Las Vegas late
last month to ask record companies
to label records and tapes voluntarily
in an effort to make it easier to identi-
fy material containing profanity, sex,
violence or vulgarity.

PTA officials deny the resolution
indicates that the organization is
“warring against the record indus-
try.” Rather, an official says, “We
are just asking the record companies
about this; we want to encourage.”

Within the resolution is a section
stating that the PTA “respects re-
cording artists’ First Amendment
rights to free speech to record what-
ever they desire.”

The main thrust of the resolution
states that the PTA will “urge record
companies to put a label on record,
tape and cassette covers rating the
material contained within with re-
gard to profanity, sex, violence or

vulgarity.”

Evidently, the resolution has not
yet been brought to the attention of
label executives by the PTA. “I've
gotten some press inquiries,” says
Recording Industry Assn. of Ameri-
ca (RIAA) president Stan Gortikov.
*“But at this point I have not received
anything from the PTA. When I re-
ceive anything, I will of course send it
to the member companies.”’

Gortikov adds, *“I can surely un-
derstand their feelings about this,
about children, and all I can say at
this point is that we will seriously
consider any proposal the PTA
brings to our attention.”

The RIAA chief also echoes the
possible problems cited by a CBS
Records spokesman, who, in addition
to describing records as much more
difficult to “rate” than movies, also
wondered about “who would deter-
mine what the ratings are, who will
be the judge, who would make these
decisions?”’

“We would like to develop American
talent,” says Branson. “No other En-
glish company has as powerful a set-
up worldwide as we do. We've got
our own teams in 20 countries.”

Branson, whose growing entertain-
ment empire includes 40 music and
video retail outlets in Great Britain,
has shelved plans to expand his stores
to New York.

“Tower has done what we would
have done in New York,” he says.
“Before that, I felt there was a need
for us, but I couldn’t think New York
is crying out for more record shops
now. I could be wrong, though.”

Asked how he would respond to a
rumored expansion by Tower to Lon-

don, Branson says, “If Tower comes
to London, we will come to New
York for sure.”

Aside from the label, retail outlets
and airline, the Virgin Group also en-
compasses five London clubs, three
recording studios, a music publishing
company and a film division, and is a
partner in the fledgling European
music cable channel, Music Box.

Hand-in-hand with the label,
Branson envisions a possible move
into the American video software
market. Two Virgin film titles, “Eat-
ing Raoul” and “Liquid Sky,” are al-
ready available here as videocassettes
under another company’s logo, and a
Virgin-produced Culture Club video
has been released to the home market
by CBS/Fox. Branson concedes that
he’s already mulling a Virgin imprint
for home video in the U.S.

“Our film company has a lot of
strength,” he says. “We have five
projects filming at the moment, and
they offer us strong soundtrack po-
tential as well. It looks like our Cul-
ture Club video will sell well, and 1
could envision a Virgin imprint. Hav-
ing the airplane makes it all
cheaper.”

Despite being stronger than ever,
Branson—who has long resisted go-
ing public——admits that the company
has “gotten to a size where it would
be easier if we were public.” He cites
difficulties in lining up financing for
the leasing of Virgin’s 747 jet as the
reason for his change of heart, and
says that chances are ‘“‘greater than
not” that the company will make an
offering of 10% of its stock on Brit-
ain’s Unlisted Securities Market by
the end of the year.

Cover Battle Driving Programmers ‘Crazee’

By LEO SACKS

NEW YORK — “David” is gain-
ing ground in his modern-day cover
war with “Goliath.”

The battle of the bands pits Ma-
ma’s Boys, an Irish rock trio signed
to Jive/Arista, against the platinum
men of Pasha’s Quiet Riot. Both have
laid claim to a remake of the Slade
song “Mama, We’re All Crazee
Now.”

More than 130 album rock stations
have pledged their loyalty to the ver-
sion by Quiet Riot, who shot to
prominence last year with a rousing
cover of Slade’s “Cum On Feel The
Noize.” Mama’s Boys have mustered
more than 30 stations in support of
their interpretation.

But the real story is listener reac-
tion. On that score, programmers
playing the songs in tandem are dis-
covering that “David” is whooping
“Goliath,” handily.

“It’s an interesting backlash,” con-
cedes Bill Bennett, who directs na-
tional album promotion for Epic,

\

Portrait and Associated Labels. “The
same active 15-year-old heavy metal
bangers who broke Quiet Riot are
now rebelling against them.

“I guess when you sell four-and-a-
half million records,” he says of their
“Metal Health” debut, ‘“you become
something of a target.”

The fellow on the offensive is Sean
Coakley, director of national album
promotion for Arista, who's revelling
in his role as “David.” Mama'’s Boys,
he notes, have a self-titled record in
the stores and a video of their non-
commercial single on MTV. Quiet
Riot’s new album, *Situation Criti-
cal,” isn’t due until July 16.

“My goal isn’t to obliterate Quiet
Riot,” says Coakley. “Both bands
have a future beyond this one song.
But for the moment, I quite enjoy be-
ing ‘David.’ I think it’s giving us a
distinct advantage.”

Realizing he could never gather as
many adds as Bennett, Coakley en-
couraged programmers to test his
product against the reigning champs,
who have told interviewers that cover

songs aren’t in their plans anymore.

“When we heard about their ver-
sion,” recalls Ann Carli, Jive’s man-
ager of creative services, “we were
really depressed. We figured it was
all over for us.”

Hardly. Blind “taste tests” at such
rock outlets as KGB San Diego,
WMMS Cleveland, KZOK Seattle,
WGRQ Buffalo and KSMB La-
fayette, La. unearthed convincing lis-
tener support for the boys from
Dublin.

But their biggest coup was also
their most satisfying. At WQSM Mil-
waukee, Mama’s Boys outpointed
both Quiet Riot and the original by
Slade. The score, according to Coak-
ley: Mama’s Boys 26, Slade 16, Quiet
Riot 13. “Boy, did I love that one!”
he exclaims.

Bennett is gracious in defeat—for
now. “If it makes AOR more inter-
esting to listen to, I’'m for it,” he says.

Coakley echoes that view. “It’s the
sort of boost album radio needs,” he
adds. “AOR has hits shoved down its
throat all the time. Programming-
wise, this is just for us.”
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GOLDEN GET-TOGETHER—Arista executives present members of Krokus
with certified gold awards for sales of their “Headhunter” album. Pictured
from left are Arista’s executive vice president and general manager Sal Li-
cata, the group’s Fernando von Arb, label president Clive Davis, Krokus’
Marc Storace and band manager Butch Stone.

_Executive Turntable

Record Companies

John Ford is appointed division vice president of RCA for the U.S. and Cana-
da. A l4-year veteran of RCA Canada, Ford was most recently general manager
of that division. In New York, RCA ups Joan Wiesen to manager of talent con-
tracts and business affairs. She was contract specialist, business affairs . . . David
Chackler is named vice chairman of Isgro Enterprises and president of Los An-

Chackler

Ford Pritchitt

geles-based Private I Records. He was president of Montage Music Group
... Steven Pritchitt joins PolyGram in New York as director of international
promotion. He was vice president and general manager of IPS Entertainment.

Carol Friedman joins Elektra/Asylum as creative director in New York. She
was a freelance photographer whose book “A Moment’s Notice: Portraits of
American Jazz Musicians” was published recently . . . Chrysalis makes two ap-
pointments in New York. Jerry Lembo is upped to Northeast regional promo-
tion manager and remains responsible for urban contemporary radio and club
play. And Charlie D’Atri joins as New England regional promotion manager.
He had held a similar post for Rocshire.

WEA’s New York Branch makes three promotions. Craig Kamen moves up
to special projects coordinator/singles specialist. He was a field merchandiser.
Paul McCermott fills that post from his old spot of inventory representative.
And Mike Carden slips into that spot, from radio service/merchandising dis-
play mailroom clerk . . . Stacy Weinberg joins Network Records, a Geffen-dis-
tributed Los Angeles label. She was with A&M’s creative services department.

Steven Giles assumes new duties as manager of both the Relativity and Com-
bat labels in New York. He continues to be responsible for a&r and promotion.

Video/Pro Equipment

Ian Ralfini is named vice president of Vestron MusicVideo in Stamford,
Conn. He was president of Alive Video . . . Brian Wood is appointed vice presi-
dent, video club, for CBS’s Columbia House in New York. He was the compa-
ny’s director, video club marketing . .. In Burbank, Warmer Home Video ups
James Cardwell to vice president of planning and operations, worldwide. He

. s
Raifini Cardwell
was director of planning and administration . . . VCA Duplicating makes two
appointments. In New York, Lamont Winkelman is upped to general plant
manager in the West. He was assistant general manager of VCA Duplicating/
West. And Melissa Jones is named production coordinator for the company’s
consumer division. She is a recent graduate of New York Univ.’s film school.
And VCA’s East Coast branch, S/T Videocassette Duplicating Corp. names
Doug Stone sales representative. He joins from Avalon Research in Union, N.J.
Richard Berman is promoted to executive vice president and general counsel
for Warner Amex Cable Communications Inc. and Warner Amex Satellite En-
tertainment Co. in New York. He was director of legal and business affairs for
(Continued on page 52)

Wood
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When, in the Course of human events, it becomes necessary for independent record companies to seeli

justice and equal representation for their artists, they must stand forth and declare their beliefs.

WE HOLD THESE TRUTHS TO BE SELF-EVIDENT: that an alternative method of record
distribution is necessary; that all forms of record distribution are not equal; and that every record dispersed
deserves the opportunity to be judged by the citizenry. Furthermore, each artist has certain unalienable
rights: that among these are marketing; broad distribution; and the pursuit of airplay; that to secure these
rights, various distribution systems have, through the years, been established.

THERE IS AN ALTERNATIVE.
INDEPENDENT DISTRIBUTION NETWORK

We, the undersigned, therefore, as duly appointed representatives of the INDEPENDENT
DISTRIBUTION NETWORK, do solemnly publish and declare that the independent method of
distribution does work; that we, as IDN representatives, are free and independent, and are absolved from all
allegiance to the corporate crown; and that, as free and independent artists, (abels, and distributors, we have
tﬁefu[[ power and af)iﬁty to SECURE AIRPLAY; to SECURE IN-STORE SPACE; to SECURE SALLS;
and to DISBURSE PROMPT REMUNERATION. For the support qf this declaration, with a ﬁrm
refiance upon the health of this industry, we mutually pledge to you, and to each other, our efforts, our spirit
and our knowledge.

We, the undersigned, support independent distribution:

ASSOCIATED DISTRIBUTORS MALVERNE DISTRIBUTORS C&R RECORDS
Leonard Singer Jerry Winston Alan Rubens
NAVARRE DISTRIBUTING Rose Rayce
BIB DISTRIBUTING Eric Paulsen CHERRY LANE RECORDS
Bill Norman Jerry Bix Lauren Keiser
Joe Vaynow Judd Siegel The Royal Philharmonic Orchestra

SCHWARTZ BROTHERS TRIAD RECORDS
JEM RECORDS TEXAS Jim Schwartz Chips Moman

Don Gillespie TARA RECORDS Phil Walden
Gwen Kesler Buddy Killen
JEM RECORDS WEST Randy Sanders g‘; é:([;x:am‘whm Section
B ARTIST INTERNATIONAL Jessi Colter
RECORDS Robert Duvall
LAKESIDE MARKETING LTD. Bob Williams Freddie Hart
Harvey Korman Allan Tepper Tony Orlando
Ron Schafer Justine Johns Toni Wine

INDEPENDENT DISTRIBUTION NETWORK INDEPENDENT

Irv Biegel DISTRIBUTION
Beverly Berman Vicki Rubin

& the Staff ADIVISION OF THE FOUR

———— 145 West 58" Street, Suite 6], New York, New York 10019 (212) 757-7766 b
JOMPANY. INC_

ETWORK
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Video Clips Go To The Movies

Two Firms Exploiting Film/Music Audience Crossover

by KIM FREEMAN

NEW YORK—Music clips con-
tinue to make inroads in yet anoth-
er market, as two companies hit the-
atre goers and owners with concert
shorts and vignettes as frontrunners
to feature films. Both the Los Ange-
les-based Music Theater Network (a
division of R&R Entertainment) and
Music Motions here see the venture
as today’s alternative to the cartoon
and film shorts of the past.

MTN’s first project, Concert Cine-
ma, was set to debut Sunday (1) as
five-minute concert footage clips of
Duran Duran the Police and Van
Halen opened various films in 700
movie houses throughout the U.S.

and Canada. Music Motion’s first ef-

fort is Carly Simon’s “It Happens
Every Day,” a video produced exclu-
sively for theatre use that opened
June 1 at the Davis Theatre in Do-
than, Ala., and moves into seven U.S.
cities starting July 6 at the eighth
Street Playhouse in Manhattan.

While both firms are operating on
the premise of improving the movie-
going experience and exploiting the
crossover potential of film and music
audiences, each is following a differ-
ent means to that end.

Concert Cinema makes its clips
available with and without 15-second
commercials. Sponsored clips are
available free of charge, while those
without sponsorship are rented to
theatre owners for approximately
$200 per month. Robert Kardashian,
president of R&R Entertainment and
co-founder of MTN, says that 600 of
the 700 outlets using the clips this
summer have opted for the sponsored
version. Fashion designer Pierre Car-
din is MTN’s first client, having in-
vested a reported $1,000,000 for the
brief tags.

One of MTN’s selling points is a

market research setup whereby film
and video demographics are matched
to give advertisers the ideal buying
audience. As an example, Karda-
shian notes that Duran Duran foot-
age will open “Gremlins” and the
Police will kick off “Ghostbusters.”
He adds that a test of 10 markets us-
ing an Apple Computer-sponsored
David Bowie clip resulted in an 83%
recall rate after 24 hours and gar-
nered positive reaction in viewer
questionnaires. Kardashian says he
hopes ““Madison Avenue executives
will take note of the effectiveness of
the soft sell approach.”

In addition, the company has in-
vested $500,000 into developing a
system to transfer video to 1:85/1
35mm film without loss of clarity or
frame alignment. Kardashian says
R&R is awaiting a patent on the
device.

While reluctant to discuss cost
breakdowns, Kardashian notes that
owners of the concert rights, whether
labels or artists, were paid for use of
the footage, covering everything from
song publishing fees to musician
scales.

Music Motions is operating on a
smaller scale and has not incorporat-
ed the advertising angle. The firm’s
Carly Simon video was produced by
the company’s president and founder
Tom Hayes, and funded by his part-
ner Shanti Hovanian, a real estate de-
veloper. The piece is rented to movie
houses for $200 for the first month
and $50 for the months following.

Hayes says the company’s primary
goal is to give one theatre an edge-
over the next, and that Music Motion
clips subsequently follow the same
market exclusivity distribution paths
associated with feature films.

At present, Simon is Music Mo-
tion’s only client, but Hayes claims to

be negotiating with several estab-
lished artists. He says Simon viewed
the idea as a promotional venture and
neither she nor her label, Warner
Bros., was paid for their involvement.
He notes that "It Happens Every
Day” was a prototype for the compa-
ny, and that the issue of payment to
artists and labels will be dealt with on
a case by case basis in the future. Si-
mon’s artsy vignette is tagged with a
credit trailer including “Soundtrack
available on Warner Bros.”

Both Concert Cinema and Music
Motions are using small “snipe” ad-
vertisements in film and theatre list-
ings to promote their products.

ot

SOLO SCENTS—Capitol/EMI Ame

rica executives celebrate the signing of

former J. Geils Band lead singer Peter Wolf and the release of his debut

solo album, “Lights Out.” Toasting each other, from left, are Capitol/EMI

Music Group chief operating officer Don Zimmermann, EMI America presi-

dent Rupert Perry, Capitol Records Industries president Jim Mazza, Wolf

and Bhaskar Menon, chairman and chief executive of Capitol/EM! Ameri-
ca/Screen Gems Music Group.

Chartbeat

Prince Keeps Springsteen Humble

By PAUL GREIN

Bruce Springsteen notches his sec-
ond No. | album this week with
“*Born In The U.S.A.” (Columbia).
But the Boss' single *‘Dancing In The
Dark” holds at number two on the
Hot 100 as Prince’s “When Doves
Cry” vaults to No. 1.

Prince’s smash has risen to No. 1
on the pop chart in just six weeks,
which is as fast as any single has
climbed since K.C. & the Sunshine
Band’s “That’s The Way (I Like It)”
did the trick in five weeks in 1975.

Only three other singles so far in
the *80s have climbed to No. 1 in six
weeks: Diana Ross & Lionel Richie’s
“Endless Love,” Paul McCartney &
Stevie Wonder’s “Ebony And Ivory”
and the Police’s *‘Every Breath You
Take.”

“When Doves Cry” also holds at
No. 1 on this week’s dance/disco

Garden Calls Judas Priest Damage ‘Minimal’

By STEVEN DUPLER

NEW YORK—Eyewitnesses to
the June 18 Judas Priest concert at
Madison Square Garden paint a pic-
ture of violence, vandalism and inju-
ry that might make the Garden think
twice about having the British rock
group return. An MSG spokesman,
however, insists that the venue’s
booking policy will remain un-
changed, saying the damage was
“minimal.”

According to Madison Square
Garden vice president for booking
Rob Franklin, “We’ve had other inci-
dents similar -to this in the past.
We've seen damage to the arena, pro-
fanity from the stage, audience com-
plaints, fireworks—still, we've never
banned any act from appearing here
for any reason.”

Franklin blames the daily tabloids
here for “making more out of the in-
cident than it deserved,” saying,
“There was no riot, no injuries occa-
sioned that we're aware of. Madison
Square Garden is still in business and
still in the rock’n’roll business.”

Eyewitnesses to the scene (Frank-
lin wasn’t present during the vandal-
ism) give a somewhat different ac-
count. “It was a scene of total
disbelief,”’ says one. “There were at
least a couple of thousand foam seats
flying through the air toward the
stage. I was hit by at least six of them,
and was also hit by a flying bottle.
The band didn’t seem to egg anyone
on, but they definitely seemed
amused.

“I don’t know how many people

were hurt, but I did see someone who
was cut and bleeding taken out of the
crowd. The security was nothing—
the aisles were totally packed, bottles
and fireworks flying all around.”

Another eyewitness describes see-
ing ‘‘at least one person have an M-
80 (firecracker) explode practically
on top of her head. People ran to her
assistance,” she continues, “She was
definitely injured. I don’t know what
the exact extent of the damage was,
but I was present at the Joe Jackson
concert two days after the Judas
Priest show, and they had replaced
the seat cushions on entire blocks of
seats inside the Garden. I've been to
other Priest concerts and they were
never anything like this one.”

John Sher, promoter of the con-
cert, says that he has yet to receive a
damage estimate from the Garden,
but he estimates that “there weren’t
even 1,000 seats destroyed. It was
just a combination of circum-
stances,” says Sher. *“You had a sold-
out house, a hot ticket. It was a pre-
dominately male audience, the first
week of summer, with a lot of kids
just finishing high school.

*I was in the middle of it, and I ex-
perienced no great fear or feeling of
violence or rioting going on. It was
just thousands of kids who got a little
rambunctious.”

Sher is uncertain about whether
Judas Priest will return to the Gar-
den, saying only, ““The band is still in
the middle of a tour. No one has said
positively or negatively whether the
band will be re-booked into the
Garden.

“However,” he notes, “there aren’t
that many acts today who can sell out
the Garden, and Priest is definitely
one of them. So, if they want sellout
shows, they have to deal with the
greater amount of damage that will
be inflicted during a hard rock show
as opposed to most pop concerts.”

The provisions of Sher’s contract
with the Garden require that he be
adequately insured in case of just
such an occurence. He confirms that
the damage will be covered by the in-
surance, although the Garden has yet
to deliver an estimate of the repairs.

chart, making it the first single to top
Billboard’s pop, black and dance
charts simultaneously since Michael
Jackson’s “Billie Jean™ last year.

Only two other singles have simul-
taneously topped all three charts
since Billboard inaugurated the
dance chart nearly 10 years ago.
Chic’s “Le Freak” did it in Decem-
ber, 1978; Diana Ross’ ““Upside
Down” (produced by Chic’s Bernard
Edwards and Nile Rodgers) scored in
September, 1980.

Several other records in the past 10
years have topped all three charts,
but not the same week. The most re-
cent was Deniece Williams® “Let’s
Hear It For The Boy.”

“Doves Cry” is Warner Bros.’ first
single to reach No. 1 in just six weeks
since America’s *‘A Horse With No
Name” in 1972. But it’s not Warner’s
all-time fastest breaking hit. That ti-
tle is still held by Frank & Nancy
Sinatra’s “‘Something Stupid,” which
reached No. 1 in its fifth week in
April, 1967.

(Just think what might happen if
Prince and Nancy Sinatra ever dou-
bled up for a single; it might debut at
No. 1)

But “Doves Cry” is Warner’s first
single to top the pop, black and dance
charts (simultaneously or not) and
only the second for the WEA group
of labels, following *“Le Freak.”

The triple-format appeal of
“Doves Cry” seems to be what gave
it the edge over “Dancing In The
Dark,” which is being played only on
pop-rock stations. And since ‘*‘Doves
Cry” came from behind to overtake
“Dancing,” it now appears unlikely

“Stab is with us tonight to try very hard ‘o say
something coherent about his new album.”

Drawing by Koren: © 1984 The New Yorker Magazine, inc.
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that Bruce Springsteen will snare a si-
multaneous No. 1 album and single.

But the Boss can console himself
with the week’s No. 1 album. It’s
Springsteen’s second band-oriented
pop album in a row to top the chart,
following 1980’s “The River.”
Springsteen’s 1982 acoustic album,
“Nebraska,” peaked at number three.

* K K

Idol Worship: Billy Idol notches
his first top 10 album this week as
“Rebel Yell” (Chrysalis) jumps two
points to number nine in its 32nd
chart week. With Huey Lewis & the
News’ “Sports” dipping to number
two, Chrysalis has two albums in the
top 10.

It’s not the first time the label has
pulled this off. From January to
March, 1981, Chrysalis was repre-
sented in the top 10 with both Pat
Benatar’s “Crimes Of Passion” and
Blondie’s **Autoamerican.”

But it is impressive that the label
has repeated that success with two
different acts, and with two acts that

(Continued on page 58)

Olivia Eyeing
Pop Crossover
Via New Label

OAKLAND—Current  releases
from two former major label acts,
Alicia Bridges and Tret Fure, are be-
ing groomed as crossover vehicles for
the Olivia Records combine, a pio-
neering women’s music line based
here, Bridges and Fure are being tar-
geted to a conventional pop market
via Olivia’s young Second Wave sub-
sidiary, created late last year.

According to Judy Dlugacz, the
Olivia principal who is overseeing the
Second Wave project, the decision to
launch a second label evolved in re-
sponse to Olivia’s strong image as a
women’s label. Since that line’s origi-
nal roster has continued to address
issues integral to the more specialized
women’s music market, Second
Wave has been designed as a separate
label identity.

Fure, who recorded for MCA in
the early *70s, has since re-emerged
in session work for other artists, in-
cluding several Olivia acts, while
Bridges, the Atlanta-based songstress
who reaped a major disco hit for Po-
lydor with 1978’s “I Love The Night
Life,” comes to Second Wave as a
dance-oriented pop and rock act. The
new label will be undertaking its first
video promotion push for Bridges.
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WEA TAKES A DIVE—WEA International president Nesuhi Ertegun, center,

talks with company staff about the recent signing of Australian pop group

Deckchairs Overboard. Shown with him are Martin Fabinyl, chairman of

Regular Records, the group’s label in Australia and New Zealand, and Reg-
ular’'s Ruby Merjan.

Promo Tapes Hurt Sales,
U.K. Label Gathering Told

LONDON—Promotional tapes
compiled by up to 30 independent
promotion companies and distribut-
ed free to DIJs, clubs, pubs and other
venues are costing the UK. record
industry considerable lost sales, par-
ticularly on newly released 12-inch
singles, according to Morgan Khan
of the Street Sounds label. Subse-
quent sale of duplicated copies, Khan
says, amounts to no more than legal-
ized bootlegging.

“Potential sales are being lost be-
cause DJs no longer need to buy the
singles; they get them ready-mixed
and segued via the promo tapes,”
Khan told representatives of eight
companies, including CBS, WEA,
Arista, MCA and Phonogram, at a
specially arranged meeting here.
Worse than that, he said, tapes are
being duplicated and changing hands
at up to $30 a time.

“We carried out a survey and were
absolutely stunned at how many
companies were involved in this and
how much product was being distrib-
uted in this way,” confirmed Ian Tit-
chener of Rush Release Promotions,
while Arista marketing manager Pete
Winkelman described the situation as
“commercialized home taping.”

Most promo companies compile
tapes using Industry Dubbing Li-
censes granted by the British Phono-
graphic Industry on behalf of mem-

ber companies. But Winkelman
noted: “All of us here realize that the
blanket license system has got out of
control.”

A motion to this effect was passed
unanimously at the meeting, together
with a call for future licenses to be
granted by copyright owners on a
track-by-track basis, and efforts will
be made to persuade the BPI.Council
to consider the matter.

In fact, BPI legal adviser Patrick
Isherwood wrote an open letter to
member companies earlier this year
defending the blanket license system,
claiming that suppliers of tapes were
thereby encouraged to obtain permis-
sions and make payments rather than
carry out unauthorized dubbing and
pointing out that any companies
wishing to exclude repertoire from
the scope of the Industry Dubbing
Licenses were fully entitled to do so.

No representative of the promo-
tion companies under attack attend-
ed the London meeting. But after the
meeting, Tony Prince of Disco Mix
Club and Music Mix maintained that
his operation aimed to help the in-
dustry, not hinder it. It works closely
with record companies, monitors us-
ers carefully, pays the BPI and the
Mechanical Copyright Protection So-
ciety, and in general “acts maturely
and professionally for the industry,”
he said.

News/ International

Piracy Hurting African Growth

Steep Pressing Costs Also Take Toll On Sales Volume

By RON ANDREWS

NAIROBI—Africa’s reputation as
major new source of music repertoire
is facing a serious setback if effective
action is not taken soon to counter
the tremendous growth of piracy in
these widely different territories.

With the recession biting deeper in
most African countries, music outlets
have looked to maximize profits in
the face of diminishing consumer de-
mand. The problem is further aggra-
vated by the fact that record manu-
facturing plants are being forced to
raise unit pressing costs to cover
overheads with lower unit output.
And as legitimate products rise in
cost, consumers are turning to the

less expensive alternative: pirate
products.
In every trackable situation

throughout Africa, this has had the
effect of increasing sales of sophisti-
cated pirate titles from Singapore and
Indonesia featuring international hit
artists and drastically trimming de-
mand for local artists’ material.

In West Africa, where unit sales
are much higher than in East and
Central Africa, the diminishing vol-
ume of indigenous product sales has
been counteracted by some heavy-
handed action by artists to discour-
age would-be pirates. Despite this,
however, factory output levels re-

Thorn, éo—ﬁy
In CD Pact

LONDON—Thorn EMI here
will sell Sony Compact Disc play-
ers under its own brand names,
cutting across Sony’s long-stand-
ing corporate policy of building
its own brand image by marketing
only under the Sony tag.

The Sony-Thorn deal, news of
which was first broken here, calls
for Sony to supply goods for sale
under another company’s brand
name. But the Japanese company
is not disclosing at this stage how
many CD players will be supplied
to Thorn EMI, though informed
estimates suggest it will probably
be between 2,000 and 3,000 a
month. Sony is currently produc-
ing 10,000-15,000 CD players a
| month.

French Retailers Ask: Cut Lofty Sales Tax

PARIS—Record dealers here have
sent an urgent plea for assistance to
the government’s Ministry of Cul-
ture, amid growing fears that the spe-
cialist retail sector could be headed
for near-extinction.

According to Claude Ridel, head
of the dealers’ group Syndicat des
Disquaires de France and author of
the appeal, there could at worst be no
more than 150 specialist outlets left
in two years, if the current situation
is unattended. Already, he says, the
number of stores in France whose
main activity is selling prerecorded
music has fallen from 3,000 in 1970
to a mere 600 last year, while their
share of overall disk and tape sales
has dropped from 65% in 1968 to
only 24% in 1983.

Several factors have contributed to
the present problems. To begin with,
sales volume in the French market
has been falling steadily for some
time. Only 66 million albums were
sold here last year, compared with 75
million in 1978, although singles
have marginally increased their sales
with the aid of more competitive
pricing. The impact of home taping,
the arrival of the video and home

computer markets competing for
consumers’ leisure spending and the
effect on traditional vinyl sales of CD
software availability have all played
their part as well.

More critical is the old but unre-
solved controversy over the punitive
level of sales tax on disks and tapes,
still officially regarded here as luxury
items liable for a 33 1/3% levy. Fi-
nally there is what Ridel calls “scan-
dalous competition’ from French su-
permarkets and from the powerful
FNAC discount chain, whose scale
and style of operation allow them to
sell-records at up to 40% off, bring-
ing retail prices close to wholesale
levels and undercutting smaller
stores. Between them, they now ac-
count for some 52% of sales in the
national market.

The Syndicat proposes a series of
measures to protect specialist retail-
ers. It is calling first for a reduction
in the level of sales tax. If this were
brought down to 18.6%, the organi-
zation calculates, sales volume would
increase by 12.5%, while a reduction
to 7% would mean a 20% fall in con-
sumer prices and a 25% increase in
sales. The loss of income for the state

by such a measure would be only
around $75,000, the Syndicat claims,
or an insignificant 0.065% of the
French budget.

In addition, it wants to see restric-
tions introduced on the extent of per-
mitted discounting, to 12% for cata-
log items and a maximum of 22% for
new releases. Although both FNAC
and the supermarkets would be hap-
py to back a call for lower sales taxes,
however, they would surely resist at-
tempts to control or curtail their suc-
cessful discounting policies.

Ridel notes in conclusion that if
the number of specialist stores were
reduced, as the Syndicat predicts, to
150 outlets scattered around the
country, then distribution of records
and tapes might encounter severe dif-
ficulties in some ill-served areas.

ACTIONMART

The results are fast. The
reach is vast. And the callis
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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main dramatically lower than their
peak of the late *70s.

In the Ivory Coast, as in Nigeria,
the pressing levels are affected by the
state of the economy as well as by the.
pirate product available. Singapore
has shipped millions of cassettes into
this area, but local representatives of
regulatory bodies remain powerless
to stop the problem in the face of po-
lice and customs corruption.

In one case, the IFPI representa-
tive in Nigeria had a pirate shipment
impounded and found that while
making arrangements for the de-
struction of the goods some half the

consignment had disappeared while
still technically held in customs
bonded warehouses.

Every sidewalk kiosk, shop or even
street hawker has a wide range of
completely up-to-date international
repertoire available.

In Kenya, the problem has had the
effect of causing a downturn in the
output of the country’s only factory
of more than 50% from 1981 figures.
Unit costs are consequently rising
rapidly in order to maintain self-suf-
ficiency for the factory, PolyGram
subsidiary East African Records Ltd.

(Continued on page 48)

Record Piracy, Vid Rights
Discussed By IFPI Council

HELSINKI—Music video, the
BIEM contract, record piracy and
home taping all predictably but con-
structively were addressed at the an-
nual meeting of the IFPI Council,
held here at the Conference Center,
June 19-20.

The policy statement adopted on
music video underlined the principle
that producers should insist that ev-
ery use should be paid for and that,
wherever possible, agreement with
music video users should be made by
collecting societies working on a na-
tional basis.

The council was told that negotia-
tions between IFPI and BIEM over
mechanical royalties for authors for a
new standard contract were now
close to completion, with a further
announcement promised for mid-
July.

Delegates learned of progress
made by IFPI against piracy in many
parts of the world. In Nigeria, it is
hoped that legal changes to increase
penalties and streamline enforcement
would soon be incorporated into a
military decree, while major success-
es were outlined in Greece and Saudi
Arabia, where the authorities are pre-
paring copyright legislation.

IFPI has also made ‘valuable”
contact with the Customs Coopera--
tion Council, which is looking into
forms of international action against
piracy and counterfeiting.

Other major steps forward have
been taken, the council was told, with
the adoption of blank tape royalties
in Finland and Iceland and imminent
legislation in France. Formally
launched at the meeting was an IFPI
brochure explaining the case for a
home taping royalty, which goes out

to the 68 countries affiliated with the
group.

Joining the board of IFPI was Paul
Turner, managing director of WEA
Australia and president of the Aus-
tralian Record Industry Assn.
(ARIA). He took part in a panel de-
bate on the record market of the *90s,
led by Norman Block of CBS Swit-
zerland. Other panels discussed mu-
sic video, digital technology, the role
of the state in relation to the record
industry and new perspectives for
IFPI itself.

Cassettes Register
Increases In Sales

Scranton, Pa., Rapid and large
increases in placed orders for
cassette insert cards (J-Cards)
have indicated a national desire
for rapid turnover, high quality
and reasonable prices of printed
products. KEYSTONE PRINTED
SPECIALTIES CO., INC, 321
Pear Street, Scranton, Pa. 18505,
has.large gang runs on cassette
cards printing on a rapid
turnover basis. Major companies
and small artists have been
purchasing large and small
quantities of these cards for
automatic insertion into Norelco
boxes. Hi-tech procedures allow
fast, efficient assembly and
quality. KEYSTONE'S large line
of products include 1. Labels,
2. Record Jackets, 3. Cassette
Cards, 4. Sleeves, 5. Box Wraps,
6. Packaging. Prices are available
by calling (717) 346-1761.
Customer Service can Answer
your questions. (ADV)

Julio Iglesias,

He buscado el viento

Con mi voz,

bam tocar tu oido,

Dueiio. . . de mi noche sin final.

Dulcinea
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Commentary

Music Videos: Another View

By LEN EPAND

“I’ll just watch [MTV] for, you know, as long as my eyes can
stay open. Until they pop out, I'll just watch it.”
Bob Dylan, in Rolling Stone, June 21

With a backdrop of millions of video fans alongside Bob Dy-
lan and of rumblings of a video record business that has already
begun forming a significant part of the music industry’s future, I
first reacted with dismay to singer/songwriter Joe Jackson’s an-
nouncement that he wouldn’t film any more song videos and his
accompanying explanation slamming music video (Commen-
tary, June 16).

I could well imagine the
new cause celebre engendered
by his characterizations of
music video (MV) as “... a
shallow, tateless and formula-
rized was of selling music.”

Though I believe Jackson
didn’t intend it, there it was:a
good publicity gimmick.
Would we see Joe interviewed
by “Entertainment Tonight,”
People magazine and the rest,
headlines screaming: “Music
Video: Music’s Friend Or
Foe?” With that coverage,
maybe Joe wouldn’t need vid- EPAND: “Visuals don’t dis-
eo to promote his latest LP.  tract or detract from music.

Worse, I'd be forced to suf- They  heighten  music’s
fer certain of my music impact.”
friends’ smug joy in rallying around Jackson’s view. These are
record people who've expressed resentment towards MV for the
outsized attention showered on it by the fad-hungry media and
for the heavy tax it has indeed placed upon groaning record mar-
keting budgets.

Finally, there was the disappointing prospect of no future
Jackson videos, for his are among my favorites (and, ironically
enough, in themselves refute much of his detailed
condemnation).

performance. Their sensibility is clearly music-based, and only
distantly related to the mindsets of advertising, movies and
television.

Bad videos seem to be those that, though executed profession-
ally, were conceived by someone lacking a feel for the music, lyr-
ics and/or performer. MVs are not films with soundtracks or tv
documentaries or advertisements. If your director goes into it to
try to impress Hollywood or Madison Avenue, you’re dead. Or if
he or she is so unimaginative as to interpret lyrics literally or so
abstractly as to no longer bear any relationship to the song, then
your video may do what Jackson suggests: rob the record of any
emotion, fantasy, depth, mystery or intrigue—in short, its
essence.

Artists should, therefore, take a very active role in their video
productions, for at the end of the day, they are the ones on the
screen.

I agree with Jackson that imitation has bred a library of for-
mulaic videos. But this state of affairs is normal for a successful
pop art form. By the same token, the copycats will be pushed
aside continually by a steady flow of fresh, visionary MVs.

The exciting thing is this: Everyone’s still learning, and there
are no real rules. If Jackson is shocked by a host of “shallow and
tasteless” videos, he should consider all the records about which
you could say the same.

Or maybe Jackson doesn’t like the songs from whence the vid-
eos came, or what the videos make plain: Our world is rife with
decadence, alienation, racism, sexism and exploitation. Video, on
the other hand, forms an excellent medium for socially positive
messages; it is, after all, a sort of visual poetry. And there are
many such videos that have been hugely successful.

As for Jackson’s contention that video doesn’t stand on its
own, I don’t apologize that MV’s initial reason for existence is as
a record marketing tool. I go further: A MV isn’t truly good un-
less it does work as art and sales tool, since MV implicitly should
sell the song, artist and performance.

If a music artist has no interest in being ““sold” this way, real-
izes he just can’t come off well on film, or doesn’t care to be a
video artist, that’s okay. MV isn’t necessarily for everyone. If
Jackson feels this way and devotes himself to music for the right

‘Artists should take an active role in their productions
... at the end of the day, they are the ones on the screen’

I make my living in MV, yet I agree with Jackson on certain
points. There are many ill-conceived, badly performed and so-
cially offensive song videos. But Jackson draws the wrong con-
clusions and errs in damning an entire nascent medium with
sweeping statements that miss what is really going on—even if
he does allow that there are some videos he likes.

Jackson’s first claim, that MV devalues music, seems far-
fetched, given the record industry’s improved economic perfor-
mance. That improvement has been widely attributed to the im-
pact of MTV and the plethora of MTV-inspired cable and
broadcast video shows. And well it should be. Video is the new
technology that re-excited people into caring about and buying
music (much of it “new” music like Joe Jackson’s) rather than
escaping forever into video games and personal computers.

That music may seem devalued at all when synched with vis-
uals probably stems from the fact that it is still, in most cases,
relegated to a three-inch tv speaker. But this is changing, thanks
to MTV’s stereo broadcasts, the efforts of companies like Pio-
neer Artists and Sony to market hi-fi laserdisks and cassettes,
and stereo televisions.

In, say, two years’ time, after a large population of such prod-
ucts is found in homes, watch—and listen—out.

More to the point, visuals don’t distract or detract from music;
they do the renverse. They heighten music’s impact, demanding
more attention on the song and performance; hence, a great rec-
ord that may have gone unnoticed has much greater chances of
success if properly promoted as a hot video. Hence, too, a terri-
ble video interpretation could murder it. MV remains a music-
driven medium.

At MTV, one of our most critical avenues of exposure (if
you’re not on, that means millions of people may not know you
exist), programming is determined as much by a record’s radio
and chart success as by the audience’s response to its visual nifti-
ness. (Which explains, too, why an average quality video occa-
sionally may receive a disproportionately high amount of play.)

Lastly, there’s the success of MV-styled and promoted feature
films. Here film has grown more dependent upon music, now re-
lying increasingly on record people to program its audio compo-
nents. Reverse devaluation? No. The synthesis is yielding a
growing percentage of hit records and films because a good mar-
rage of music and imagery augments the potency of each.

But Joe says the problem runs deeper, that MV strips the lis-
tener of his/her chance to draw his/her own pictures, associa-
tions and meaning from a song. True, MV provides pictures, but
good MV pictures prove as personal, entertaining, thought-pro-
voking, memorable, experience-enhancing and repeatable as
good music. In other words, it’s a case of good versus bad.

Good videos find some inspired balance of story, imagery and

www.americanradiohistorv.com

reasons, i.e. not just for commerce, he shouldn’t have a problem
if his hit-making potential is reduced.

Increasingly, MV will stand on its own. Already there are
many important video music artists who devote themselves to
their videocassette and disk releases. And prerecorded cassette
sales are beginning to support made-for-video MV productions.
These productions promise to break more barriers.

Contrary to Joe’s contention that all this becomes financially
unobtainable for new artists, he should check out MTV’s more
recent ‘“Basement Tapes” competititons. They show some amaz-
ing stuff being produced on minuscule budgets by resourceful
young bands working out of garages. Evidently, the prospects for
new blood are not only assured, they indicate that MV as a form
will climb to greater heitghts of creativity and imagination. And

they underscore that what matters most is the quality of the
ideas and the act.

Jackson accurately points out that some established artists
have met with disaster when applying themselves to video. That
situation usually arises when the acts ill-advisedly jump like mar-
ionettes into the hands of some expensive name director with
whom they share little common sensibility. They learn the hard
way that less is often more when it comes to budgets, and that
they must speak up about how they see their videos going.

Again, not everyone is going to make it in MV, but a surpris-
ing number of older stars’ careers have found new life and inspi-
ration through it. For example, the Kinks’ Ray Davies reported-
ly completed writing his brilliant song “Come Dancing” when
he was thinking about how the video should be scripted.

After considering all of this, my reaction to Joe Jackson’s
comments turned sanguine. I have to be pragmatic. With our
roster of artists beating down the doors to make videos and get
them shown, we need every available tv slot. Thanks to Joe, we’ll
have a few more. ;

But I also appreciate Jackson’s courage, which does MV the
biggest favor of all—it helps take it down from its sacred cow
status, a needed step towards its maturation.

I look forward to the day when MYV is no longer primarily the
bastard child of marketing, when MV artists and a community of
creative professionals will prosper in a fun, satisfying business, a
business that entertains its own audience with a diversity of af-
fordable, high-value video records. It’ll happen just as surely as
radio gave way to television and yet remained a healthy and pur-
poseful medium.

In the same way, MV and music will continue to coexist and
feed off each other with vitality long after the media hoopla has
eloped with the next big thing.

Len Epand is senior vice president and general manager, Poly-
Gram MusicVideo, U.S., based in New York.
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EDDIE
MONLEY 4

SUFSRSTAR CONCERT SERIES

proudly presents an exclusive live performance
by Eddie Money in his only national radio
concert of 1984. The weekend of July 7th
450 great radio stations will broadcast
this Superstar Concert on the
Westwood One Radio Network.
Recorded in front of a raucous
hometown crowd at the Fox
Warfield in San Francisco,
Eddie and his five-piece band
deliver 90 minutes of party-
time rock 'n’ roll featuring
songs from his latest LP,
Where’s The Party? and
classics like “Two Ticket; To ,
Paradise,” “Think I'm 11 Love” and
“Shakin’.” Check your local listings  §
for the station and time in your area —
it’s the station that’ll bring you the
Superstar Concert Series all summer
long and throughout the year, featuring
Duran Duran, Pretenders, Genesis,
Stevie Nicks, Pat Benatar, John Cougar
Mellencamp and many more. Don't
miss Eddie Money the weekend of July
7th, from the lzader in national radio
concerts. . . Westwood One.

brought to you by Coke

(© 1984 The Coca-Cola Company.
“Coca-Cola" is a registered trademark of The Coca-Cola Cempany.

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY !
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BACK TO OLDIES IN NEW ORLEANS

Gerard Named GM At WTIX

NEW ORLEANS—*“Initially, my
goal was to find someone in the mar-
ket,”” says Price Communications se-
nior vice president Frank Osborn of
the general managership opening at
Price’s latest acquisistion, WTIX
here. “But everyone I spoke to about
David Gerard, after mentioning his
strong drive and high integrity,
brought out his involvement in the
community, which is a very impor-
tant factor in New Orleans. That’s
the reason I felt comfortable in look-
ing outside the market.”

Other than a few trips to the city,
Gerard, who currently serves as
GSM of Outlet’s WTOP/WTKS
Washington, has yet to learn the lay

of the land. “I haven’t even seen the
facility,” he admits, “but I have con-
fidence in Frank Osborn, and I have
the same feeling about Bob Price. In
fact, Bob has been the biggest attrac-
tion in this decision.”

Gerard comes to WTIX with a
strong sales background. Before join-
ing WTOP, he was general manager
of Nationwide’s WKSW Cleveland
and GSM of Nationwide’s WSHH
Pittsburgh as well as GSM of Buffa-
lo’'s WIYE. Prior to that, he spent
several years at Cap Cities’s WKBW
Buffalo and WJR Detroit.

As for speculation about the future
direction of the outlet, Osborn com-
ments, “WTIX has excellent call let-

Don Keith, Sherry Sanders
Buy Mobile’s WZEW-FM

MOBILE—“It’s currently AOR,
and we’re going to keep it that way,”
says Don Keith of his recent acquisi-
tion. Keith, the owner of Nashville-
based American Image Consultants,
who also serves as national director
of operations for the Mack Sanders
stations and does mornings on Nash-
ville’s KZ Country (WJKZ), has pur-
chased Mobile’s WZEW-FM in part-
nership with Sanders’ wife Sherry.

Questions about the direction of
the Class A outlet, licensed to subur-
ban Fairhope, are natural in view of
Keith’s close association with the
country format on Sanders’ WIJRB/
WJIKZ Nashville, WNOX/WNKX
Knoxville and WVOK/WQUS Bir-
mingham, and the fact that his part-
ner is the former Sherry Bryce, a
well-known country singer whose
credits include several duets with
Mel Tillis.

However, Keith, who in fact has
an AOR background (prior to joining
WIRB five years ago, he was PD of
Birmingham’s WRKK), sees WZEW
positioned just where he wants it.

“It’s the only AOR in town now
that WABB-FM is definitely a con-
temporary hit station,” he notes. “As

for the speculation about country,
we’re not interested at this point.
There’s already a very good FM
country station in town, and we see
no reason to change.

“We’re looking at this as the first
acquisition of a chain we hope to
build,” says Keith of the outlet pur-
chased for $650,000, with Sanders as
the 70% majority owner and Keith
at 30%. “So we’re hoping for quick
growth, ratings- and dollars-wise.
The station is not up to its potential
now, but it does have a good image in
the market, so we’ll be building on
that. '

“We’re both going to remain pri-
marily involved with our current in-
terests,” Keith says of the arrange-
ment. “We’ll rely on the local staff in
Mobile to run the station. I'll be pri-
marily overseeing programming,
while Sherry will handle the business
end.”

Sanders is currently closely in-
volved in her husband’s chain of sta-
tions, serving on the board of direc-
tors as well as being involved in the
operation on a day-to-day basis. Nei-
ther principal has an ownership per-
centage in Mack Sanders’ current
holdings.

Thomas Takes Charge At
Flint’s New AC, WCRZ

FLINT—*“It’s a contemporary,
adult contemporary station,” says
Mark Thomas, the newly appointed
operations manager of WKMF/
WCRZ here. Thomas, who will con-
tinue to serve as program director of
country-formatted WKMF, broad-
ened his duties to include overseeing
the former easy listening WGMZ as
it began its transition to AC-format-
ted “Cars 108.”

“We decided on the name because
Flint is where it all started,” says
Thomas, referring to the city’s role in
the auto industry. The city is home to
Buick’s national headquarters, and
half of its working population is said
to be empolyed either directly by, or
in an industry related to, auto
making.

“In the fall The Research Group
did a market study, and it was pretty
cut and dried,” Thomas says. “With
no FM contemporary stations at all
(Flint does have FM urban and AOR
stations, as well as an AM contempo-
rary outlet, WTRX), we could see
the void, and the results came back
overwhelmingly in that direction.

“If I had to describe the station,
I'd say we’re heavily oldies-dominat-
ed, yet we don’t position ourselves as
an oldies station. Our two basic slo-
gans are ‘Favorites of today and yes-

terday’ and ‘Favorite songs of the
'60s and ’70s.’

“If you had to put it into percent-
ages,” he continues, “75% is proba-
bly oldies. We will play Bob Seger,
but only the more mellow cuts. It’s
definitely a music station: Neil Dia-
mond, Lionel Richie, Boy George,
the Beach Boys, Beatles and Mo-
town. The jocks are there to make it
flow together.”

Heading the lineup is morning
man and program director Michael
Kay, who comes on board from De-
troit’s WCLS (formerly WABX),
where he was an air personality.
Handling middays is Tom Fogel,
who comes from WKMP, as does af-
ternoon personality Shelley James,
who also handles musicc. WAAM
Ann Arbor’s Grant Smith does eve-
nings, while Chuck Hill, a holdover
from WGMZ’s former format, does
overnights. WHCN Hartford PD
Dan Hayden consults the outlet,
which, like "THCN, is owned by Beck-
Ross.

“At this point we don’t have a
logo,” says Thomas. “We'll be doing
focus groups to determine that, and
then we’ll hit with a tv campaign.
Right now everything is word of
mouth. But it’s catching on fast. No-
body else in town was playing this
music.”

ter recognition. The station has a
warm place in a lot of people’s hearts.
But somehow it got away from its
own roots.

“The course we’ll take is to build
on its traditon. It will be an oldies-
oriented AC with a heavy emphasis
on the music of the ‘60s.”

The station had taken the same di-
rection until a few years ago, when
WYAT signed on the air as New Or-
leans’ oldies station. At that time,
WTIX became much more current in
approach and subsequently began to
decline.

“The quickest way to bring a sta-
tion up is to build on itself,”” says Os-
born, “and that’s what we’ll be doing.
We'll spend the summer analyzing
the market, and in the fall we’ll hit
with a major promotion designed to
get the people back and keep them
there. Simultaneously, we want Da-
vid to go in and get the sales depart-
ment excited.”

VAR T 40 TR
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TALK ABOUT TOWN—Belinda Carlisle, left, and Jane Wiedlin of the Go-
Go’s motored into KMET Los Angeles to have another “Talk Show” with
program director Mike Harrison.

Vox Jox

‘Love Songs At Portland’s KKCW

By ROLLYE BORNSTEIN

If you haven’t been to Portland in
a while, you might not have noticed
that John Tilson’s KKCW is on the
air. Once the calls of the Class C out-
let were made known, speculation
was that KKCW would indeed be
CW. Forget it, country fans. “CW”
stands for Columbia Willamette, two
rivers in the area, and the format is
“love songs.”” The AC approach is
programmed by Bob Darling, and
Joe Ferguson, the former PD of
KUPL Portland (the No. 1 easy lis-
tening outlet that did go country), is
on board as an account exec.

Upped to VP is WQUE-AM New
Orleans GM Phil Zachary, and even
though the release is current, we
think we’ve told you that before.
What we probably haven’t men-
tioned is that the top 40 outlet now
has some competition from its better
half. WQUE-FM, too, has adopted
the approach, transitioning from its
former AC stance.

Bob Elmer joins Westerly, R.I’s
(Providence) WERI as station man-
ager. The former WSUB Groton
GSM was most recently GM of the
Newport/New London Tradecard
group ... WSUN Tampa GM Don
Hibbitts segues across town to Blair’s
WFLA as GSM. And joining the AC
outlet's airstaff is Magic 96
(WMGG) Clearwater’s R.J. Reyn-
olds. Over at Magic, the new lineup
includes John Lanigan in mornings,
WGUL/WPSO New Port Richey’s
Marvin Boone playing those midday
oldies, WFUN (Ashtabula, not Mi-
ami) personality Jeff Laurence in af-
ternoons and Allison Hill in eve-
nings. PD Scott Robbins slithers in
from 1 to 3 p.m.

* Kk %

The release said Paul Christy was
doing afternoons at Houston’s
KRBE. We were pretty sure he
wasn’t. Well, the one we thought
wasn’t, isn’t, but the one who is, is
really Eric Chase. Following this so
far? Eric, who is best known for his
Los Angeles airwork on KIQQ and
KFI, now programs the successful
Houston AC under his real name,
Paul Stelljes, but since there’s anoth-
er Eric Chase in the market, he be-
came Paul Christy, which rules out
potential airwork in Detroit. But
that’s okay; the climate there is not to
his liking anyway.

If you’re still reading, we’ve got a

www americanradiohistorv com

similar story for you. T.R. Boon is no
longer on San Francisco’s KYUU,
but Bobby Ocean is. The names may
be different, but the Social Security
numbers match, and since these days
Ocean can devote his full attention to
KYUU, he’s back to his familiar
moniker now that PD Ric Lippin-
cott’s on board ... Back at Lippin-
cott’s former haunt, evening person-
ality Steve Scott is acting PD at
L.A’s KHTZ ... Across town at
Magic (KMGG), Dana Lauren
lengthens her midday shift as station
vet China Smith exits.

* Kk %

The biggest thing to come out of
WDMT Cleveland’s listener com-
ments day (Vox Jox, June 30) is the
fact that Carol Ford can sleep late.
The former morning voice moves
into afternoons as Freddy James ex-
its the Beasley urban outlet. Also
leaving is midday man Mike Love, as
the Love Story becomes the Eric Fai-
son show. Doing mornings is Len
Cannon, while music director Dean
Dean the Music Machine handles
evening and Carl Mash mushes forth
on overnights.

One of our former co-workers,
Mark Watkins, moves up in the
world. The former WIBC Indianapo-
lis newsman turned KLIF Dallas
news director, who was most recently
operations manager of Sherman,
Tex.’s KITN/KZXL, is now news
director of San Antonio’s 50 kw pow-
erhouse, WOAIL Joining the John
Barger station as PD is KTAR Phoe-
nix producer/host Lee Kirk.

Exiting his post as director of news
and programming at WBBM-AM
Chicago is Joseph Durso Jr., who
opts for the wide open spaces of the

Winning Commercials
Available On Cassette

NEW YORK — Thirty-four
award-winning commercials and
public service announcements are
available on a cassette featuring the
winners of the 1984 International
Radio Festival of New York.

The cassette, representing winners
chosen from more than 700 commer-
cial entries, includes work produced
in the U.S., Canada, Australia, En-
gland and South Africa and runs for
47 minutes. Purchase price is $25.
The address is 251 W. 57th St., New
York, N.Y. 10019.

Univ. of Montana, where he’ll head
up the school of journalism.

* * %

Former KOAX Dallas operations
manager Steve Schy, who’s spent the
last year at Reno’s KROW/KNEV,
joins Seattle’s KSEA as operations
manager of the easy listening outlet

Speaking of KROW/KNEYV,
Price Broadcasting, which owns
those outlets (not to be confused with
Bob Price’s Price Communications),
adds another to its fold in the form of
KGA/KDRK Spokane. Current
owner Community Pacific Broad-
casting retains its outlets in Anchor-
age, Eugene, Gresham, Modesto and
Salinas.

Okay, call letter fans, we’ve got a
couple of changes for you. Washing-
ton’s WGAY-AM (the daytimer be-
ing sold by Greater Media so that
they can acquire WRC) becomes
WNTR when Interstate Communi-
cations takes over ... Y-106 moves
to Gainesville/Atlanta. WHLY Or-
lando stays right were it is, but
WWLT, now that Katz has taken
over, becomes WYAY, Y-106. De-
buting the new country format last
week, the station said farewell to its
former stance with a day-long pro-
motion that featured several 'QXI
jocks in vignettes culminating with a
bit which had two alleged listeners
talking after the station ‘““‘went off the
air.” The pair said something to the
effect of, “They really did it, they
went off the air. What else should we
listen to?” After “scanning” the band
live on the air (timing was perfect, as
they caught the future competition
screwing up a break), they said why
don’t we try that new station, the one
that the Journal Constitution’s been
writing about (the new Katz outlet
has received a lot of local press)?
Scanning back to 106, Alabama’s
“Close Enough To Perfect” was on,
and as the audio faded back into full
stereo, Y-106 was born. The new
lineup includes WPLO veteran per-
sonality Jim Stewart in mornings
(you may remember him-as PD of
Norfolk’s WGH, or from his WFIL
days), followed by PD Doug
McGuire 10-noon, former W-Lite
PD George Dixon noon-4, KKRC
Sioux Falls’ Mike Bradford 4-8, and
W-Lite’s Joel Williams and Denise
Alexander doing 8 to midnight and
overnights respectively.

(Continued on page 20)
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WHEN THEYRE READY T0 TALK,
SHE'S READY TO ROLL.

er BRORE

OFF THE RECORD with Mary
Turner is the most listened-to Roek
Radio interview series in the world.
Mary's special brand of interviews
are heard on more than 300 radio st3-
tions throughout the U.S., Canada,
Australia and New Zealand, and
around the world via Armed Forcas
Radioand Voice of America. She's always
first to present exclusive interviews
with the biggest names in Rock & Rcll.

Like The Rolling Stones, Journey, The
Who, Styx, Bob Seger, Rush, Foreigner,
John Cougar Mellencamp, Tom Petty,
Rod Stewart, The Police, Queen, Van
Halen, Pat Benalar, REO Speedwagon,
ASia, Flsetwood Mac, Huey Lewis &
The News, AC/DC, Jefferson Starship,
Genesis, The Cars, ZZ Top, Stray Cals,
Ozzy Osbourne, Pretenders, Men
At Work, Def Leppard, Duran Duran
and many, many more.

OFF THE RECORD Short Features
and Specials from WESTWOOD ONE,
America’s largest producer and distrib-
utor of nationally-sponsored radio
programs, concerts, specials and satel-
lite simulcasts. For more information,
call us at (213} 204-5000.

WESTWOOD ONE

New York «Los Angeles «Chicago «London
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Broadcaster Blasts ASCAP Reps

San Bernardino’s Pat Michaels Charges ‘Harassment’

NEW YORK—A San Bernardino
broadcaster has asked legislators in
three California counties to investi-
gate the licensing of ASCAP field
representatives.

Pat Michaels, president of adult
contemporary KQLM San Bernardi-
no and big band-styled KWRM Co-
rona-Riverside, has asked city coun-
cilmen in those communities to
investigate whether ASCAP field
agents can be photographed and fin-
gerprinted by police officials there.
Michaels is peeved because he says
ASCAP district managers have been
“harassing” regional businessmen in
their efforts to ascertain whether
ASCAP music is being played in un-
licensed locations.

He claims the issue “hit home”
when he learned that businessmen in
the counties of Los Angeles, Orange,
Riverside and San Bernardino were
pulling the plug on his stations in
their establishments because of the
actions of ASCAP representatives.

Describing himself as ‘“seriously
interested in bringing justice,” Mi-
chaels told the San Bernardino City
Council June 5 that ASCAP was “‘ef-
fectively blacking out” such public

service messages as KQLH’s “Crime
Alert” warnings and “Pet Patrol,”
which unites children with their lost
pets.

“When a local restaurateur tells
me that she has to pay ASCAP $700
for her tiny place, that’s not a little
fee,” Michaels says. “I'm not trying
to take away monies from composers,
but something tells me that Congress
did not mean for music makers to
collect on every song a station plays.
To me, that’s pure greed.”

Blasting Michaels as “a trouble-
maker,” ASCAP counsel Bernard
Korman questions the purpose fin-
gerprinting ASCAP agents would
serve. “The burden is on the user to
approach us for a license,” he notes.
“It’s people playing the radio without
a license that are committing the
crime. This is not an ASCAP ‘shake-
down,’ as he’s suggesting.”

In fact, the ASCAP counsel claims
that the organization has revoked
KQLH’s ASCAP license four times
since 1981. “Michaels is a very un-
usual broadcaster,” says Korman.
“The overwhelming majority of U.S.
broadcasters respect the law and do
their best to give us accurate account-

| Most Added Records.

The week'’s five most added singles at

Billboard’s reporting stations in each of four formats
3 of Billboard’s # of Billboard’s
stations stations
adding record now reporting
Title, Artist, Label this week record
1184 Stalons)
1 “Rock Me Tonight,” Billy Squier,
Capitol 69 69
2 “Sexy Girl,” Glenn Frey, MCA 55 101
3 “She’s Mine,” Steve Perry, Columbia 52 117
4 “Stuck On You,” Lionel Richie,
Motown 49 147
5 “Round And Round,” Ratt, Atlantic 29 77
1 “You Keep Me Coming Back,”
Brothers Johnson, A&M 48 48
2 “State Of Shock,” Jacksons, Epic 43 72
3 “Stuck On You,” Lionel Richie,
Motown 29 36
4 *“Ghostbusters,” Ray Parker Jr.,
Arista 22 55
5 “You, Me And He,” Mtume, Epic 20 54
o (125 Stations)
1 “Turning Away,” Crystal Gayle,
Warner Bros. 70 81
2 “Shot In The Dark,” Leon Everette,
RCA 46 46
3 “Evening Star,” Kenny Rogers, RCA 44 92
4 “Love Over Old Times,” Sylvia, RCA 37 38
5 “Way Back,” John Conlee, MCA 26 96
ADULT CONTEMPORARY
S A RIS A O ot o
1 “Leave A Tender Moment Alone,”
Billy Joel, Columbia 17 17
2 “All Of You,” Julio Iglesias & Diana
Ross, Columbia 15 15
3 “Hold Me,” Teddy Pendergrass &
Whitney Houston, Asylum 12 31
4 “Jump (For My Love),” Pointer
Sisters, Planet 10 29
5 “Second Chance,” Paul Anka,
Columbia 9 26

ings of their billings. But we’ve taped
Michaels and found that he’s per-
formed our music  without
authorization.”

According to Korman, ASCAP
has threatened to sue Michaels for
payment on four occasions since
1981. “Only then has he complied,”
the attorney says. ASCAP’s commer-
cial rate for stations is 1.725% of net
revenues after deductions from gross
sales.

Michaels says that he paid ASCAP
$20,000 last year. “I have good
friends in the record business, and if [
didn’t think musicians were already
well taken care of financially, I
wouldn’t be pursuing this,” he says.

LEO SACKS

_ Washington Roundup_

By BILL HOLLAND

Of the 15 senators, congressmen,
and present and past FCC commis-
sioners on the dais or at the head ta-
ble of the black tie dinner here June
15 commemorating the 50th anniver-
sary of the Communications Act,
perhaps the best zinger of the night
came from Rep. Tim Wirth (D-
Colo.), who has been warring with
braodcaster groups over deregulatory
legislation pending on the Hill this
year.

Echoing the now-famous admoni-
tion that the NAB couldn’t “lobby
their way out of a paper bag,” Wirth
suggested that if the audience wished
to find NAB lobbyists at the dinner,
they might be successful should they
‘“‘see anybody in a paper bag.”

Simplicity Is The Word
As WHUE-AM Goes News

BOSTON—T  Communications
president Alexander Tanger has told
his staff to “kiss,” or, “keep it simple,
stupid,” when WHUE-AM here
drops its beautiful music format and
goes all-news July 16. Sister station
WHUE-FM will continue its affili-
ation with Churchill’s easy listening
service.

Tanger, who recently bought Gen-
eral Cinema’s remaining interest in
the combo for $2.4 million (after as-
suming a $2.5 million debt), promises
a strong local news orientation to

Web Formed
For Progressive
Music Stations

NEW YORK — A former college
programmer is looking for progres-
sive music stations to swap indepen-
dent disks pressed by local bands in
their vicinity.

Gordon Polatnick, a former pro-
gram director of WMFO, the Tufts
Univ. station in Medford, Mass.,
hopes his International Local Music
Network will link progressive radio
stations and independent record
companies across the country and
around the world.

Participating stations are asked to
collect a comprehensive local music
package representing “‘the sounds of
their city,” which they can negotiate
with other member outlets for *‘an
even swap,” Polatnick explains.

Member stations receive each oth-
er's addresses and phone numbers.
The annual membership fee is $25.
The ILMN is headquartered at One
Fifth Ave., Apt. 2B, New York, N.Y.
10003; (212) 505-0275.

compete with news leader WEEI-
AM.

“We feel now we have a pretty
strong sales combination,” says Tan-
ger, who’s hired market veteran Dick
Levitan as his news director and
morning drive anchor. “We’ll go for
the short-term listener on the AM
and the longterm listener on the
FM.”

Tanger says the station will distin-
guish itself from WEEI through its
“presentation’ of the news. “We're
confident we can serve the public in a
different way,” he maintains,
“through our affiliations with Mutu-
al, Associated Press and Ted
Turner’s new radio network. That
should give us a new audience.”

He admits to modeling the station
after WINS New York, whose slogan
is “All news, all the time.” Says Tan-
ger: “Our pitch is that if you stick
with us for 15 or 20 minutes, you’ll
get a pretty good handle on the
news.” -

Unlike WEEI-AM, which broad-
casts New England Patriots football
games, WHUE-AM will not carry
any sports, according to Tanger. Paul
Roger continues as operations man-
ager for both stations, which had
been simulcasting morning and after-
noon drive 40 hours every week. Le-
vitan will also assume the FM news
directorship. And in a further show
of unity, Tanger says his sales staff
will sell both stations. LEO SACKS

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

ALL IN THE FAMILY—Staffers at WGN Chicago pose with members of the

. ABC Information Network, which WGN wiil officially join July 27. Shown

from left are WGN program director Dan Fabian, ABC Radio Network se-

nior executive vice president Bob Benson, WGN vice president and gener-

al manager Wayne Vriesman, ABC Information Network director Stuart

Krane, WGN general sales manager Kelly Seaton and ABC Radio Network
vice president John Axten.
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* K K

Although they took an arrow from
Wirth, NAB's joint board of direc-
tors got the Chief Executive Stroke at
another gathering, a cabinet-level
briefing at which President Reagan
praised the organization for its public
service campaign encouraging voter
registration and its task force on al-
cohol and drug abuse.

The NAB directors, in town for a
summer organizational tuneup, also
received briefings by Defense Secre-
tary Casper Weinberger, Transporta-
tion Secretary Elizabeth Dole and
U.S. Treasurer Katherine Ortega.

* K K

Jack Christian, vice president of
development of the NRBA since
1980, has announced that he will
leave the organization June 30 to be-
come a buyer’s representative in the
radio brokerage business.

Christian, who NRBA says played
a major part in the recent doubling of
its membership, will call his new
company Communications Brokers
Inc.,, with offices here and in
Chicago.

* ok Kk

Broadcap, NAB’s private non-
profit venture capital company estab-
lished to assist minorities in acquir-
ing broadcast properties, has a
fundraising goal of $5 million from
non-network broadcasters; $7.5 mil-
lion has already been raised from net-
work contributors. The company’s
board of directors met here June 13.

* K K

The FCC has warned applicants
involved in the RKO General renew-
al case to remember that the Com-
mission suspended the time for filing
amendments last July, and that re-
turned amendments should not be re-
submitted. It’s up to applicants to re-
solve any specific amendment-related
questions with the processing staff of
the Mass Media Bureau.

FCC Decides
To Stay Out Of
Call Letter Row

WASHINGTON—The FCC has
its mind made up about staying out
of the call letter dispute business, and
has denied petitions by the NAB and
the NRBA to reconsider its Decem-
ber, 1983 decision to leave all such
disputes up to local communities and
the courts.

The Commission, unanimously
and without comment, tabled the pe-
titions at its open meeting Wednes-
day (27). Both the NAB and the
NRBA had petitioned the Commis-
sion to reconsider the ruling early
this year, stating that the deregula-
tion proposal will prove to be time-
consuming and expensive for
broadcasters.

At the same meeting, the problem
of loud commercials fell on deaf ears
as the commission voted four to one
not to initiate a proceeding into the
problem of blaring ads.

Dissenting commissioner James
Quello said the complaints have been
*“‘constant” since he has been at the
commission. Primarily a televison
problem now in this day of com-
pressed, limited and digitalized radio,
Quello shot from the hip about loud
ads by admitting: “I tell my family
and friends, when they complain, to
go out and buy a competitor’s
product.”

BILL HOLLAND
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Billboard. Singles Radio Action

Playlist Prime Movers *

Playlist Top Add Ons e

Breakouts

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

mined by station personnel.

®ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmmmm® TOP ADD ONS s

BILLY SQUIRE-Rock Me Tonight (Capitol)
RATT-Round And Round (Atlantic)
STEVE PERRY-She's Mine (Columbia)
LIONEL RICHIE-Stuck On You (Motown)

WFLY-Albany
{Peter Clark-P.0.)
oo STEVE PERRY-She's Mine
oo SLADE-My, Oh My
® BILLY SﬂUIEI—Rock Me Tonight
o BERUIN-Now It's My Turn
© PATRICE RUSHEN-Feels So Real (Won't Let Go)
© R.E.M.-South Central Rain

WGUY-Bangor
(Jim Randal-P.0.)
@0 BILLY SQUIER—Rock Me Tonight
oo SCANDAL-The Warrior
© PATRICE RUSHEN—Feeis So Real (Won't Let Go)
© JOHN WAITE-Missing You
© ROGER GLOVER-The Mask
© ULTRAVOX-Dancing With Tears In My Eyes

WIGY-Bath
(Scett Robhins—P.0.)
© BILLY SQUIER-Rock Me Tonight
© STEVE PERRY-She’s Mine
© GLENN FREY-Sexy Girl
© JOHN WAITE-Missing You
© SCANDAL-The Warrior
© NEWCLEUS-Jam On It
© SCORPIONS-Stili Loving You
© SLADE-My, Oh My

WHTT-Boston

(Rick Peters-P.0.)
oo LIONEL RICHIE-Stuck On You
oo STEVE PERRY-She's Mine
© RATT-Round And Round
© ROBIN GIBB-Boys Do Fall In Love
© M&M-Black Stations/White Stations
@ NEWCLEUS—fam On It

WXKS—Boston

{Sonny Joe White-P.D.)
© DIFFARD & TILBROOK-Picking Up The Pieces
© PATRICE RUSHEN-Feels So Reai (Won't Let Go)
© RED RIDER-Young Thing, Wild Dreams (Rock Me)
© RATT-Round And Round

WBEN-FM-Buffalo
{Bob Weod-p,0.)

© THE JACKSONS-State Of Shock

© LIONEL RICHIE-Stuck On You

© JUICE NEWTON-A Little Love

WKBW-Buffalo

(Sandy Beach-P.0,)
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© CHRISTOPHER CROSS-A Chance For Heaven

WNYS—-Buffalo

{Bill Tod~P.0.)
© LIONEL RICHIE-Stuck On You
© BON JOVE-She Don't Know Me
© JOHN WAITE-Missing You
© BILLY SQUIER-Rock Me Tonight
© SLADE-My, Oh My

WERZ-Exeter
{Jack 0'Brien-P.0,)
o THE PRETENOERS-Thin Line Between Love And Hate
© QUIET RIOT-Mama, We're All Crazy Now
© BILLY JOEL-Leave A Tender Moment Alone
© PATRICE RUSHEN-Feeis So Real (Won't Let Go)
© ULTRAVOX-Dancing With Tears In My Eyes
© ANDY FRASER-Fine, Fine Line

WTIC-FM~Hartford
{Mike Wost-P.D.)

oo STEVE PERRY-She's Mine

oe YES-It Can Happen

© SHEILA E.-The Glamorous Life

WFEA-Manchester
{Rick Ryder-P.0.)
o TEDDY PENDERGRASS AND WHITNEY HOUSTON-

Hold Me
© CAROL LYNN TOWNES-99 1/2
© THE GO GO'S-Turn To You
@ THE THOMPSON TWINS—Doctor! Doctor!
© BILLY JOEL-Leave A Tender Moment Alone
© BILLY SQUIER-Rock Me Tonight i
© JULIO IGLESIAS AND DIANA ROSS-ANl Of You

KC-101 (WKCI)-New Haven
{Stef Rybak-P.0,)
o STEVE PERRY-She's Mine

WJBQ-Portland
(Brian Phoenix-P.0.}
o¢ THE STYLE COUNCIL-You're The Best Thing
®e ELVIS COSTELLO-The Only Flame In Town
@ BILLY SQUIER-Rock Me Tonight
© SCANDAL-The Warrior
© CHRIS DE BURGH-High On Emotion
© NEWCLEUS-Jam On It
@ BILLY JOEL-Leave A Tender Moment Alone

WSPK—-Poughkeepsie
(Chris Leide—P.D.}
oo BILLY SQUIER-Rock Me Tonight
oo SLADE-My, Oh My
© PATRICE IIUSHEN Fegls So Real (Won't Let Go)
@ BERLIN-Now It's My Turn
@ GHRIS DE BURGH-High On Emotion
© JOHN WAITE-Missing You

WPRO-FM—Providence
(Tom Cuddy-P.0.}-

© VAN HALEN-Panama

© GLENN FREY-Sexy Girl

© RATT-Round And Roynd

© SCANDAL-The Warrior

© BILLY SQUIER—Rock Me Tonight

© THE GO GO'S-Turn To You

© TEDOY PENOERGRASS ANO WHITNEY HOUSTON-
Hold Me

WMJQ-Rochester
{Jay Stevens-P.D.)
*o DURAN DURAN-The Reflex
*s MIKE RENO AND ANN WILSON-Almost
Paradise...Love Theme From Footioese
© BILLY SQUIER-Rock Me Tonight
® THE JACKSONS-State Of Shock
® DAN HARTMAN-! Can Dream Abouf You
© THE GO GO'S-Turn To You
© THE POINTER SISTERS-Jump (For My Love)

WPXY-FM-Rochester
{Tom Mitchel-P.0.)

oo LIONEL RICHIE-Stuck On You

oo SLADE-My, Oh My

© BON JOVI-She Don't Know Me

© JOHN WAITE-Missing You

© BILLY SQUIER—Rock Me Tonight

WGFM-Schenectady
{Mike Net-P.0.)

oo SLADE-My, Oh My

oo JOHN WAITE-Missing You

o GLENN FREY-Sexy Girl

© BILLY SQUIER-Rock Me Tonight

o LIONEL RICHIE-Stuck On You

WRCK-Utica
{Jim Riet2-P.0.}
oo BILLY SﬂUIEl-Rock Me Tonight
oo SLADE-My, Oh M
o RAY PARKER, JR. -Ghost Busters
® QUIET llOT-mma We're All Crazy Now
o ANDY FMSEI-FM Fine Line
© RUSH-Body Elec
o DIFFARD & TILBIODK-Plckmg U The Pieces

Mid-Atlantic Region

mmmmm® TOP ADD ONS =

BILLY JOEL-Leave A Tender Mament Alone
(Columbia)

STEVE PERRY-She's Mine (Columbia)

RATT-Round And Round (Atlantic)

BiLLY SQUIRE-Rock Me Tonigtt (Capitol)

WFBG-Altoona

{Tony Booth-P.0.)
© JOHN WAITE-Missing You
© THE STYLE COUNCIL-You're The Best Thing
© JULIO IGLESIAS AND DIANA RESS-All O You
© BILLY JOEL-Leave A Tender Moment Alone
© BILLY SQUIER—Rock Me Tonight

WJLK-FM-Asbury Park
{Dennis 0'Mara-P.0.)

© SERGIO MENDES-Alibis

© BILLY JOEL-Leave A Tender Moment Alone

© BILLY SQUIER-Rock Me Tonight

B-104 (WBSB)-Baltimore
{Steve Kingston-P.0.)

oo STEVE PERRY-She’s Mine ~

oo RATT-Round And Round

© BILLY JOEL-Leave A Tender Moment Alone

WMAR-FM-Baltimore
(Raiph Wimmer-P.0.}
© STEVE PERRY-She’s Mine
© GLENN FREY-Sexy Girt
® BILLY JOEL-Leave A Tender Mcment Alone
@ SHEILA E.-The Glamorous Life

WOMP-FM—Bellaire
{Owayne Bonds-P,0.)
© STEVE PERRY-She’s Mine
© KENNY LOGGINS—I'm Free (Hezven Helps The Man)
© M&M-Black Stations/White Stat ons
© JOHN WAITE-Missing You
© SLADE-My, Oh My
© BILLY JOEL-Leave A Tender Moment Alone
© BILLY SQUIER-Rock Me Tonight

WVSR—Charleston
{Chris Bailey-P.0.)
© GLENN FREY-Sexy Girl
© BILLY SQUIER-Rock Me Tonight
© BILLY JOEL-Leave A Tender Moment Alone
© JOHN WAITE-Missing You

WZYQ-Frederick
{Kemosabi Joe—P,D.)

oo SCANDAL-The Warrior

®o BILLY SQUIER-Rock Me Tonight

© RUSH-Body Electric

WKEE-FM-Huntington
{Steve Hayes-£.D.)

oo BILLY SQUIER-Rock Me Tonght

oo STEVE PERRY-She's Mine

© LIONEL RICHIE-Stuck On You

* GLENN FREY-Sexy Girt

® YES-t Can Happen

© CHRIS DE BURGH-High On Emotion

© GENESIS-Taking It All Too Ha d

WBLI-Long Island
(Bitt Terry-P.0.)
oo BILLY JOEL-Leave A Tender Moment Alone
oo STEVE PERRY-She's Mine
© WANG CHUNG-Dance Hall Dass
© GLENN FREY-Sexy Girl
© SCANDAL-The Warrior

WPLJ-New York
{Larry Berger—P.0.)
oo ROD STEWART-Infatuation
oo RAY PARKER, JR.-Ghost Busters
© THE THOMPSON TWINS—Doctor! Doctor!

Z-100 (WHTZ)-New York
{Scott Shannon-P.D.}
o0 VAN HALEN-Panama

Based on station playlists through Tuesday (6/26/84)

BILLY SQUIRE-Rock Me Tonight (Capitol)

GLENN FREY-Sexy Girl (MCA)
STEVE PERRY-She’s Mine (Columbia)
LIONEL RICHIE-Stuck On You (Motown)

oo TINA TURNER-What's Love Got To Do With It
© RATT-Round And Round

WKTU-New York City
(Carlos Dedesus-P.0.)
o RAY PARKER, JR.—Ghost Busters
© EVELYN “CHAMPAGNE" KING-Teenager
© OLLIE & JERRY-Breakin’...There’s No Stopping Us
© NUANCE FEATURING VIKKI LOVE-Take A Chance
o (0’BRYAN-Lovelite
© LIONEL RICHIE-Stuck On You
© JAY NOVELLE-If This Ain't Love

WCAU-FM-Philadelphia
(Scott Waiker-P.D.)

© BILLY SQUIER-Rock Me Tonight

© NEWCLEUS-jam On It

© SHEILA E.-The Glamorous Lile

© GLENN FREY-Sexy Girl

© STEVE PERRY-She’s Mine

WUSL-Philadelphia
[Jeft Wyatt-P.D,}
© PEABO BRYSON-If Ever You're In My Arms Again
© TEDDY PENDERGRASS AND WHITNEY HOUSTON-
Hoid Me
© LARNA-Prove Me Wrong
© MTUME-You, Me And He
© THE JACKSONS-State Of Shock
© LUTHER VANDROSS-Make Me A Believer
© CAROL LYNN TOWNES-99 1/2
© PRETTY POISON-In The Night Time

B-94 (WBZZ)-Pittshurgh
{Guy Zapoleon-P.0.)

oo RAY PARKER, JR.-Ghost Busters

oo 7,7, TOP-Legs

© RATT-Round And Round

© SLADE-My, Oh My

© GLENN FREY-Sexy Girl

© TONY CAREY-The First Day Of Summer

WHTX-Pittsburgh

(Todd Chase-P.0.)
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© SCANDAL-The Warrior
© SLADE-My, Oh My
o BILLY JOEL—lem A Tender Moment Alone

WPST-Trenton
{Tom Tayler-P.D.)

oo BILLY JOEL-Leave A Tender Moment Alone

oo RATT-Round And Round

© TONY CAREY-The First Day Of Summer

© FACE TO FACE-10-9-8

© R.E.M.~South Central Rain

© BILLY SQUIER—Rock Me Tonight

© JOHN WAITE-Missing You

Q-107 (WRQX)-Washington
{Alan Burns-2.0,)

© LIONEL RICHIE-Stuck 0n You

© KENNY LOGGINS-I'm Free (Heaven Helps The Mzn)

© THE THOMPSON TWNS-Doctos! Doctor!

WASH-Washington D.C.
(Bill Tanner-P.0.}
oo BRUCE SPRINGSTEEN-Dancing In The Dark
oo PRINCE-When Doves Cry
© WANG CHUNG-Dance Hall Days
© NEWCLEUS-Jam On It

WKRZ-FM—Wilkes-Barre
{Jim Rising-P.0,)
o STEVE PERRY-She's Mine
© SCANDAL-The Warrior
© JOHNNY MATHIS-Simple
© GIORGIO MORODER-Reach Out
© BILLY SQUIER-Rock Me Tonight
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

Q-106 (WQXA)-York
(Mark McKenzie—P.0.}
oo LIONEL RICHIE-Stuck On You
oo THE GO GO'S-Turn To You
© VAN HALEN-Panama
© PEABO BRYSON-If Ever You're In My Arms Agan

WYCR-York
{Mark Richards-P.0.)
© TINA TURNER-What's Love Got To Do With It
© LIONEL RICHIE-Stuck On You
. TEDDMV PENDERGRASS AND WHITNEY HOUSTON-
Hold Me
© RATT-Round And Round
© SCORPIONS-Still Loving You
© GLENN FREY-Sexy Girl

Southeast Region

mmmmm® TOP ADD ONS =mmmm

BILLY SQUIRE-Rock Me Tonight (Capitol)
GLENN FREY-Sexy Girl (MCA)

FACE TO FACE-10-9-8 (Epic)

SHEILA E.-The Glamorous Life (Warner Bros.)

WANS-FM-Anderson/Greenville
(Bill McCown-—P.0,}

oo GENESIS-Taking It Al Too Hard

oo SHEILA E,-The Glamorous Life

© BILLY SQUIER-Rock Me Tonight

© THE STYLE COUNCIL-You're The Best Thing

© SCANDAL-The Warrior

© RANDY BELL-Don't Do Me

© FACE TO FACE-10-9-8

94-Q (WQXI-FM)—Atlanta
{Jim Morrison—P.0.).

© SERGIO MENDES-Alibis

© BILLY SQUIER—Rock Me Tonight

© BILLY JOEL-Leave A Teader Moment Alone

© ROBIN GIBB-Bays Do Fall In Love

© SHEILA E.-The Glamorous Life

V-103 (WVEE)-Atlanta
{Scotti Andrews-P.0.)
© DEELE-Surrender
© RICK JAMES-Seventeen
© SHANNON-May Heart's Divided
© THE BROTHERS JOHNSON-You Keep Me Coming

Back
© BRASS CONSTRUCTION-Never Had A Girl Like You
© SKOOL BOYZ-Slip Away

WBBQ-FM-Augusta
(Harley Orew-P.0.)

oo BILLY SQUIER-Rock Me Tonight

oo SCANDAL-The Warrior

© FACE TO FACE-10-9-8

WSSX—Charleston
{Brian Philips-P.0.)

oo LIONEL RICHIE-Stuck On You

oo YES-It Can Happen

© BON JOVI-She Don't Know Me

© JOHN WAITE-Missing You

© THE GO GO"S-Turn To You

© BILLY SQUIER—Rock Me Tonight

WBCY—Charlotte

(Beb Kaghan-P.0.)
© BILLY SQUIER-Rock Me Tonight
© THE GO GO'S-Tura To You
o FACE TO FACE-10-9-8
© SHEILA E.-The Glamorous Life
© GLENN FREY-Sexy Girl

CK-101 (WCKS)—Cocoa Beach

{Bobby Knight-P.0.)
oo TEDOY PENDERGRASS AND WHITNEY HOUSTON-

Hold Me
oo RITA COOLIDGE-Something Said Love

WNOK-FM~Columbia
{Peter Weife-P.D.)

© STEVE PERRY-She's Mine

© BILLY SQUIER-Rock Me Tonight

© GLENN FREY-Sexy Girl

o JOHN WAITE-Missing You

© SCANDAL-The Warrior

© RANDY BELL-Don't Do Me

1-100 (WNFI)-Daytona Beach
{Brian Oouglas-P.0.}

oo VAN HALEN-Panama

oo COREY HART-Sunglasses At Night

© LIONEL RICHIE-Stuck On You

© GLENN FREY-Sexy Girl

G-105 (WDCG)—-Durham/Raleigh
{Rick Freeman-P.0.)

© THE JACKSONS-State Of Shock

© TONY CAREY-The First Day Of Summer

© BILLY SQUIER-Rock Me Tonight

© THE STYLE COUNCIL-You're The Best Thing

WFLB—Fayetteville

{Larry Canon-P,0.)
© GENESIS-Taking It All Too Hard
o SCORPIONS-Stilt Loving You
® STEVE PERRY~She's Mine
© SHEILA E.-The Glamorous Life
© BILLY SQUIER-Rock Me Tonight
© DOROTHY MOORE-Just Another Broken Heart

WFOX—Gainesville

{Alan DuPriest-P.0.}
© SHEILA E.~The Glamorous Life
© THE STYLE COUNCIL-You're The Best Thing
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© BILLY SQUIER-Rock Me Tonight

WRQK—Greensboro
{Pam Conrad-p.0.)

oo THE CARS-Mapic

oo GLENN FREY-Sexy Girl

© JOHNNY MATHIS-Simple

© THE 60 G0'S-Turn To You

© ROBIN GIBB-Boys Do Fall In Love

WOKI-Knoxville
{Gary Adkins-P.D.)
o QUIET RIOT-Mama, We're All Crazy Now
© M&M-Black Stations/White Stations
© TALK TALK-Such A Shame
® GENESIS-Taking It All Too Hard
® BILLY SQUIER-Rock Me Tonight
® RUSH-Body Electric
» SLADE-My, Oh My

1-95 (WINZ-FM)-Miami
(Keith Isiey-P.0.,)
© PATRICE RUSHEN-Feels So Real (Won't Let Go)
© THE EARONS-Land Of Hunger
© THE TIME-Ice Cream Casties

Y-100 (WHYI)-Miami/Ft.

Lauderdale
{Robert W. Walker-P.0.}
oo TEDIJ': PENDERGRASS AND WHITNEY HOUSTON-
Hoid Me
oo ELTON JOMN-Sad Songs (Say So Much)
© FACE TO FACE-10-9-8
© EDDY GRANT-Romancing The Stone
© SHANNON-May Heart's Divided

WISE-Asheville
(John Stevens—P.0.)
®o LIONEL RICHIE-Stuck On You
oo BILLY JOEL-Leave A Tender Moment Alone
© SCORPIONS-Still Loving You
@ SHEILA E.-The Glamorous Life
© JOHN WAITE-Missing You
© RATT-Round And Round
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

WKZQ-FM—Myrtle Beach
(Chris Williams—P.0,}

oo LIONEL RICHIE-Stuck On You

o0 BILLY JOEL-Leave A Tender Moment Alone

© STEVE PERRY-She's Mine

© BILLY SQUIER-Rock Me Toright

© THE BROTHERS JOHNSON-You Keep Me Coming

Back
© ANDY FRASER-fine. Fine Line
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© GLASS MOON-Cold Kid

WSFL-New Bern

[Scott Kerr-P.D,)
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© BILLY JOEL-Leave A Tender Moment Alone
©J.D, SOUTHERGo Ahead And Rain

WNVZ-Norfolk
{Jot Mergan-P.0.)
© KENNY LOGGINS-I'm Free (Heaven Hefps The Man)
© RAY PARKER, JR.-Ghost Busters
© YAN HALEN-Panama
© TONY CAREY-The First Day Of Summer
o JOCELYN BROWN-Somebody Else’s Guy

WBJW-0rlando
[Gary Mitchel-P,0.)

" o LIONEL RICHIEStuck On You

o JEFFERSON STARSHIP-No Way Out
© PEABO BRYSON-If Ever You're In My Arms Again
© COREY HART-Sunglasses At Night

WRVQ-Richmond
(Bob Lewis—P.D.)
oo THE ALAN PARSONS PROJECT—Prime Time
oo RICK SPRINGFIELD-Don't Walk Away
© GLENN FREY-Sexy Girl
o JEFFERSON STAISNIP No Way Out

oo RATT—Round And Round
oo GLENN FREY-Sexy Girl
© NEWCLEUS-Jam On It

WZPL-Indianapolis
{Gary Hotfman-P.0.)
oo SLADE-My, Oh My
oo MEM-Black Stations/White Stations

WVIC-FM-Lansing
{BiH Martin-P.D.)

© BILLY SQUIER—Rock Me Tonight

© THE JACKSONS-State Of Shock

© LIONEL RICHIE-Stuck On You

© STEVE PERRY-She’s Mine

© JOHN WAITE-Missing You

WZEE~-Madison
{Johnathan Littie-P.0.)
® RATT-Round And Round
 SCANDAL-The Warrior
© OLLIE & JERRY-Breakin'...There's No Stopping Us
o STEVE PERRY-She's Mine

WZUU-FM-Milwaukee
{Steve Schram-P.0.}

o RATT-Round And Round

® BILLY SQUIER—Rock Me Tonight

» LIONEL RICHIE-Stuck On You

WZAT-Savannah
[Ray Whliams-P.0.)
oo SERGIO MENDES-Alibis
oo BILLY JOEL-Leave A Tender Moment Alone

KZ-93 (WKZW)—Peoria
{Keith Edwards-P.D.)

@ WANG CHUNG-Dance Hall Days

© GENESIS-Taking It All Too Hard

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.0.)

© LIONEL RICHIE-Stuck On You

© VAN HALEN-Panama

o GLENN FREY-Sexy Girl

o ELTON JOHN-Sad Songs (Say So Much)

North Central Region
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STEVE PERRY-She's Mine (Columbia)

BILLY SQUIRE-Rock Me Tonight (Capitol)

GLENN FREY-Sexy Girl (MCA)

QUIET RIOT-Mama, We're All Crazy Now
(Pasha)

WKDD-Akron
{Nick Anthony-P.D.)
oo GLENN FREY-Sexy Girl
oo YES-It Can Happen
© SERGIO MENDES-Alibis
© RED RIDER-Young Thing, Wild Dreams (Rock Me)
© BILLY SQUIER—Rock Me Tonight
© SCORPIONS-Still Loving You

WBWB-Bloomington
{Bob Leonard-P.0.)
oo STEVE PERRY-She's Mine
oo JOHN WAITE-Missing You
© YES-It Can Happen
© RATT-Round And Round *
© GLENN FREY-Sexy Girl

WCIL-FM—Carbondale

(Tony Waitekus—P.0.)
oo DAN HARTMAN-I Can Dream About You
oo QUIET RIOT-Mama, We're All Crazy Now
© YES-It Can Happen
© SCORPIONS-Stili Loving You
© COREY HART-Sunglasses At Night

B-96 (WBBM-FM)—Chicago
(Buddy Scott-P.0.)

oo STEVE PERRY-~-She's Mine

© QUIET RIOT-Mama, We're All Crazy Now

WGCI-FM—Chicago
{Gram Armstrong—P.0.)
© RICK JAMES-Seventeen
° THE JAQKSOIS—Sme 0f Shock
© MTUME-You, Me And He
© THE VALENTINE BROTHERS-Lonely Nights
o RAY PARKER, JR.—Ghost Busters

WLS-AM/FM—Chicago
{Dave Denver-P.0.)
© THE JACKSONS-State Of Shock
© RAY PARKER, JR.—Ghost Busters
© KENNY LOGGINS—I'm Free (Heaven Heips The Man)

Q-102 (WKRQ)—Cincinnati
{Jim Fox-P.0.)
© PEABO BRYSON-If Ever You're In My Arms Again
© STEVE PERRY-She's Mine
© ELTON JOHN-Sad Songs (Say So Much)

WGCL-Cleveland
{Bob Travis-P.D.)
oo VAN HALEN-Panama
oo STEVE PERRY-She's Mine
® YES-It Can Happen
© BILLY SQUIER-Rock Me Tonight
o JOHN WAITE-Missing You
© SLADE-My, Oh My
© SCANDAL-The Warrior

92-X (WXGT)-Columbus
(Adam Cook-P.0.)

oo STEVE PERRY-She's Mine

oo BILLY SQUIER-Rock Me Tonight

© GLENN FREY-Sexy Girl

© YES-It Can Happen

WCZY-Detroit
(Lee Dougias—P.0.}
© LIONEL RICHIE-Stuck On You
© TONY CAREY-The First Day Of Summer
© PEABO BRYSON-If Ever You're In My Arms Again

WDRQ-Detroit
(Teny Gray-P.D.)
© THE BROTHERS JOHNSON-You Keep Me Coming

Back
© UNCLE JAM'S ARMY-Egypt, Egypt
© MADONNA-Lucky Start

WHYT-Detroit
(Gary Berkowitz-P.D.}

WRKR-FM—Racine
(Pat Martin-P.0.)
© BILLY SQUIER-Rock Me Tonight
© QUIET RIOT-Mama, We're All Crazy Now
© STEVE PERRY-She's Mine

WZOK~Rockford
(Jeft Davis-P.0.}
© VAN HALEN-Panama
@ JEFFERSON STARSHIP-No Way Qut
© DAN HARTMAN-I Can Dream About You
© WANG CHUNG-Dance Hall Days
© RICK SPRINGFIELD-Don't Walk Away
© ROD STEWART-Infatuation

WSPT-Stevens Point
{Jay Bouley-P.0.}

oo LIONEL RICHIE-Stuck On You

eo JUICE NEWTON-A Little Love

© GLENN FREY-Sexy Girl

© BILLY SQUIER—Rock Me Tonight

© SLADE-My, Oh My

Midwest Region
mmmmm® TOP ADD ONS smmmm

GLENN FREY-Sexy Girl (MCA)

LIONEL RICHIE-Stuck On You (Motown)
BILLY SQUIRE-Rock Me Tonight (Capitol)
YES-It Can Happen (Atco)

KFYR-Bismark
{Oan Brannan-P.0.)
© GLENN FREY-Sexy Girl
o QUIET RIOT-Mama, We're All Crazy Now
© BILLY SQUIER—Rock Me Tonight
© JULIO IGLESIAS AND DIANA ROSS-AN Of You

KFMZ-Columbia
(Jim Whilams-P.0.)
© TONY CAREY-The First Day Of Summer
® BILLY SQUIER-Rock Me Tonight
® M&M-Black Stations/White Stations

KMGK—Des Moines
{At Brock-P.,0.}
© THE STYLE COUNCIL-You're The Best Thing
© RATT-Round And Round
© SCANDAL-The Warrior
© BILLY SQUIER—Rock Me Tonight
© CHRIS DE BURGH-High On Emotion
® YES-it Can Happen
© THE HUMAN LEAGUE-The Lebanon
© JENNY BURTON & PATRICK JUDE-Strangers In A
Strange World
© BERLIN-Now It's My Turn
© JUICE NEWTON-A Little Love
© MICHAEL JACKSON-Farewell My Summer Love

WEBC—-Duluth
(Dick Johnson-P.0.)
© GLENN FREY-Sexy Girl
© JOHN WAITE-Missing You
© PEABO BRYSON-If Ever You're In My Arms Again

KQWB-Fargo
(Craig Roberts—P.0.)
oo LIONEL RICHIE-Stuck On You
oo EDDY GRANT—Romancing The Stone
© TONY CAREY-The First Oay Of Summer
© ROBIN GIBB-Boys Do Fall In Love
® GLENN FREY-Sexy Girl
® TINA TURNER-What's Love Got To Do With It

KKXL—Grand Forks
{Oon Nordine-P.0.)
© GLENN FREY-Sexy Girl
© LIONEL RICHIE-Stuck On You
© STEVE PERRY-She’s Mine
© TINA TURNER-What's Love Got To Do With It
© RATT-Round And Round

KRNA-lowa City
{Bart Goynshor-P.0.)

(Continued on page 16)
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Based on station playlists through Tuesday (6/26/84)

Playlist Top AddOns @

® Continued from page 15

o LIONEL RICHIE-Stuck On You
o GLENN FREY-Sexy Girl
o BILLY SQUIER—Rock Me Tonight

Q-104 (KBEQ)-Kansas City
{Pat McKay-P.0.)

© GLENN FREY-Sexy Girl

© BILLY SQUIER-Rock Me Tonight

© SHEILA E.-The Glamorous Life

KDWB-AM-Minneapolis

(Lorrin Palagi-P.0.)
oo LIONEL RICHIE-Stuck On You
oo THE JACKSONS-State O} Shock

KDWB-FM-Minneapolis
(Dave Antieny-P.0.)
oe L7, TOP-Legs
oo RAY PARKER, JR.-Ghost Busters
© THE ALAN PARSONS PROJECT—Prime Time

WLOL-Minneapolis
{Tac Hammer-P.D.)
oo DAN HARTMAN-! Can Oream About You
oo JEFFERSON STARSHIP-No Way Out
© LIONEL RICHIE-Stuck On You
© RICK SPRINGFIELD-Don't Walk Away

KAMZ-E|l Paso
(Beb West-P.D.)
© ROD STEWART-Infatuation
© TEODY PENOERGRASS ANO WH!TNEY HOUSTON-

Hoid Me
© RAY PARKER, JR,-Ghest Busters
© PRINCE-When Doves Cry

KSET-FM-El Paso
{Cat Simen-P.0.}
oo DURAN DURAN-The Reflex
®o CHICAGO-Stay The Night
© VAN STEPHENSON-Modern Day Delitah
© PRINCE-When Doves Cry
© DAN HARTMAN- Can Dream About You
© THE PRETENDERS-Thin Line Between Love And Hate
© JUICE NEWTON-A Little Love
© THE GO G0'S-Turn To You
© GENESIS-Taking It All Too Hard
© FACE TO FACE-109-8
© SERGIO MENDES-Aiibis
© JENNY BURTON & PATRICK JUDE-Strangers In A
Strange Warld
o COREY HART-Sunglasses At Night
© FIRE INC.-Tonight Is What It Means To Be Young
© BON JOVI-She Don't Know Me
© SHEILA E.-The Glamorous Life
© YES-It Can Happen
© JOHNNY MATHIS-Simple
© LIONEL RICHIE-Stuck On You
© “WEIRD AL" YANKOVIC— Lost Or Jeopardy

KJ-103 (KJY0)—Oklahoma City
{Dan Wilson-P.D.)

©e PEABD BRYSONI Ever You're in My Arme Again

oo LIONEL RICHIE-Stuck On You

© GLENN FREY-Sexy Girl

© YES-It Can Happen

KQKQ—Omaha
{Jerry Dean—P.0.)
© SHEILA E.-The Glamorous Life
© FACE TO FACE-10-9-8
© RATT-Round And Round
© BILLY SQUIER-Rock Me Tonight

KKLS-FM—Rapid City
(Randy Sherwyn-P.0,)

oo STEVE PERRY-She's Mine

oo LIONEL RICHIE-Stuck On You

© GLENN FREY-Sexy Girl

© EDDY GRANT-Romancing The Stone

KKRC—Sioux Falls
(Dan Kiley-P.D.) '
© TINA TURNER-What's Love Got To Do With It
© TONY CAREY-The Furst Day Of Summer
© RATT-Round And Round
© LIONEL RICHIE-Stuck On You

KHTR-St. Louis
(Bob Garrett-P.0.}
© THE JACKSONS-State Of Shock
© TONY CAREY-The First Day Of Summer

V-100 (KDVV)-Topeka
{Teny Stewart-P.D.}

© GLENN FREY-Sexy Girf

© RATT-Round And Round

KAY|-Tulsa

{Pil Witiiams—P.0.)
oo STEVE PERRY-She's Mine
oo FACE TO FACE-10-9-8
© JOHN WAITE-Missing You

KRAV-Tulsa
(Rick AHan West-P.D.)
oo DAN HARTMAN-I Can Dream About You
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Rotl

KFMW-Waterloo
{Mark Potter-P.0.)
© JOHN WAITE-Missing You
@ STEVE PERRY-She's Mine
© QUIET RIOT-Mama, We're All Crazy Now
© SCANDAL-The Warrior
© ANDY FRASER-Fine, Fine Line

KEYN-Wichita
{Ron Eric Tayler-P.D.)
oo LIONEL RICHIE-Stuck On You
oe YES-it Can Happen
© JOHN WAITE-Missing You
o CHRIS DE BURGH-High On Emotion
© BILLY SQUIER-Rock Me Tonight

Southwest Region
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STEVE PERRY-She’s Mine (Columbia)

JULIO IGLESIAS AND DIANA ROSS-AIl Of vou
(Columbia)

GLENN FREY-Sexy Girl (MCA)

SCANDAL-The Warrior (Columbia)

KISR—Fort Smith
{Rick Hayes—P.0.)
© ROCKWELL-Obscene Phone Caller
© LIDNEL RICHIE-Stuck On You
© PEABD BRYSON-If Ever You're In My Arms Again
© BILLY SQUIER—Rock Me Tonight

Q-104 (WQEN)-Gadsden
(Roger Gaither—P.0,}
oo BILLY SQUIER—Rock Me Tonight
oo BILLY JOEL-Leave A Tender Momznt Alone
© YES-It Can Happen
© SCANDAL-The Warrior
© FACE TO FACE-10-9-8
© JULID IGLESIAS AND DIANA ROSS-AI Of You

KILE-Galveston
{Dave Parks-P.0.)
© THE JACKSONS-State Of Shock
© STEVE PERRY-She's Mine
© SCANDAL-The Warrior
© SCORPIONS--Still Loving You
© GLENN FREY-Sexy Girt
© RANDY BELL-Don't Do Me
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

WTYX-Jackson
{Jim Chick—P.D.)
oo PRINCE-When Doves Cry
ee ROCKWELL—Obscene Phone Caller
© STEVE PERRY-She's Mine
o DLLIE & JERRY—Breakin'...There's No Stopping Us
© LIONEL RICHIE-Stuck On You
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
@ BILLY JOEL-Leave A Tender Moment Alone

KKYK-Little Rock
(Ron White-P,D.}

oo DURAN DURAN<The Reflex

oo PRINCE-When Doves Cry

© CHICAGO-Stay The Night

© RAY PARKER, JR.~Ghost Busters

KBFM-McAllen/Brownsville
(Russ Wiliaws—P.0.}

© SLADE-My, Oh My

© GLENN FREY-Sexy Girl

o OEF LEPPARD-Bringin' On The Heartbreak

@ RATT-Round And Round

FM-100 (WMC-FM)~Memphis
{Robert John—P.0.)

© THE JACKSONS-State Of Shock

o L2, TOP-Legs

© STEVE PEARY-She's Mine

Q-101 (WJDQ-FM)-Meridian
{Tom Kelly-P.D.)

© JOHN WAITE-Missing You

© M&M-Black Stations/White Stations

© BERLIN-Now It's My Turn

© BILLY SQUIER-Rock Me Tonight

© RATT—Round And Round

WABB-FM-Mobile
{Leslie Fran—P.0.}

e ROD STEWART-Inlatuation

oo STEVE PERAY-She's Mine

WHHY-FM-Montgomery
{Mark St.John-P.D.)

oo BILLY SQUIER-Rock Me Tonight

oo SCANDAL-The Warrior

o SLADE-My, Oh My

© SHEILA E.-The Glamorous Life

KX-104 (WWKX)-Nashville
{Michael St, John—P,D.)

© GLENN FREY-Sexy Girl

© STEVE PERRY-She's Mine

© BILLY JOEL-Leave A Tender Moment Alone

B-97 (WEZB)-New Orleans
{Nick Bazoo—P.0.)

oo VAN HALEN-Panama

oo SHEILA E,-The Glamorous Life

© JOHN WAITE-Missing You

© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

WQID-Biloxi
(Mickey Coutter—P.D.)
© GLENN FREY-Sexy Girl
© PEABO BRYSON-If Ever You're In My Arms Agan
© ROBIN GIBB-Boys Do Fall In Love

WKXX~Birmingham
{Kevin McCarthy-P,0.)
© GLENN FREY-Sexy Girl
© RATT—Round And Round
© BILLY SQUIER-Rock Me Tonight
© SLADE-My, Oh My
© JULID IGLESIAS AND DIANA ROSS-AH Of You

KITE—Corpus Christi
{Ron Chase-P,D.)

oo STEVE PERRY-She's Mine

oo VAN HALEN-Panama

© LIDNEL RICHIE-Stuck On You

KAFM-Dallas

{John Shomby-P.D.)
© STEVE PERRY-She's Mine
© THE GO GO'S-Turn To You
o SERGI0 MENDES-Afibis
© SCANDAL-The Warrior

WTIX-New Orleans

{Bruce Kramer—P,D.)
oo LIONEL RICHIE-Stuck On You
oo CHRISTOPHER CROSS-A Chance For Heaven
© MICHAEL JACKSON-Farewell My Summer Love
© SYLVIA-Victims Of Goodbye

KITY-San Antonio
(Kid Curry-P.D.)
o STEVE PERRY-She's Mine
© JULIO IGLESIAS AND DIANA ROSS-A1 Of You
o SERGIO MENDES-Alibis
o RANDY BELL-Don't Do Me
© BILLY SQUIER-Rock Me Tonight

Pacific Southwest Region

mmmmm® TOP ADD ONS mmmm

STEVE PERRY-She's Mine (Columbiz)
BILLY SQUIRE-Rock Me Tonight (Capitol)
GLENN FREY-Sexy Girl (MCA)

LIONEL RICHIE-Stuck On You (Motown)

KKXX-Bakersfield
{Dave Kamper-P.,0.)
© EDDY GRANT-Romancing The Stone
© WANG CHUNG-Dance Hall Days
© STEVE PERRY-She's Mine

KIMN-Denver
{Ooug Ericksen—P.0,)
oo STEVE PERRY-She's Mine
oo RATT—Round And Round
© BILLY SQUIER—Rock Me Tonight

KPKE-Denver
{Tim Fox-P.0.)
© DAN HARTMAN-| Can Dream About You
© EDDY GRANT—Romancing The Stone
© GLENN FREY-Sexy Girl
© BILLY SQUIER-Rock Me Tonight
© LIONEL RICHIE-Stuck On You

KLUC-Las Vegas
(Dave Anthony-P,0.)

© GLENN FREY-Sexy Girl

© YES-It Can Happen

© THE GO GO'S-Turn To You

© LIONEL RICHIE-Stuck On You

KiIS-FM-Los Angeles
{Gerry DeFrancesce-P.0.)

© 0'BRYAN-Lovelite

© VAN STEPHENSON-Modern Day Delilah

© DAN HARTMAN-I Can Dream About You

© SHEILA E.-The Glamorous Life

KKHR-Los Angeles
(Ed Scarborough-P.0,)
© ELTON JOHN-Sad Songs (Say So Much)
© ROGER-In The Mix
© JEFFERSON STARSHIP-No Way Out
© RICK JAMES-Seventeen
o EDDY GRANT—Romancing The Store
© SCANDAL-The Warrior

KOPA-FM-Phoenix

{Reggie Blackwell-P.D.}
© TINA TURNER-What's Love Got To Do With It
© LIDNEL RICHIE-Stuck On You

KZZP-FM-Phoenix
{Charlie Quinn-P.0.)

© LIONEL RICHIE-Stuck On You

o STEVE PERRY-She's Mine

© GLENN FREY-Sexy Gil

K96 (KFMY)-Provo
(Seott Gentry-P.D.)

© RATT-Round And Round

© GLENN FREY-Sexy Girl

© JOHN WAITE-Missing You

© BILLY SQUIER—Rock Me Tonight

KDZA-Pueblo
(Rip Avina-P.0.)
© GLENN FREY-Sexy Girl
© YES-It Can Happen
© JOHN WAITE-Missing You
© BERLIN-Now It's My Turn
© CHRIS DE BURGH-High On Emotion
© BILLY SQUIER—Rock Me Tonight

KRSP-AM-Salt Lake City
[Steve Carison—P.D.)

oo STEVE PERRY-She's Mine

®e BILLY SQUIER-Rock Me Tonight

© THE GO GO'$-Turn To You

KS-103 (KSDO-FM)-San Diego
{Dave Parks—P.0.)

© EODY GRANT-Romancing The Stone

© VAN HALEN-Panama

© TONY CAREY-The First Day Of Summer

o STEVE PERRY-She's Mine

© GLENN FREY-Sexy Girl

XTRA-AM-San Diego
{Jim Richards—P.0.)
@ STEVE PERRY-She's Mine
© BILLY SQUIER-Rock Me Tonight
@ BILLY JOEL-Leave A Tender Moment Alane
© FACE TO FACE-109-8
© DEF LEPPARD-Bringin' On The Heartbreak

KSLY-AM-San Luis Obispo
{Joe Collins—P.D.}

oo mn"v' PEMDERGRASS AND WHITNEY HOUSTON-

e

oo BILLY JOEL-Leave A Tender Moment Alone

© LIONEL RICHIE-Stuck On You

© STEVE PERRY-She’s Mine

© GLENN FREY-Sexy Girl

© JOHN WAITE-Missing You

© SCORPIONS-Still Loving You

© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

KIST-Santa Barbara
{Dick Willams—P,0.)
© STEVE PERRY-She’s Mine
© LIONEL RICHIE-Stuck On You
© SURVIVOR-The Moment Of Truth
° TEDdIJ"V' PENDERGRASS AND WHITNEY HOUSTON-
Hold Me
o “WEIRD AL" YANKOVIC-I Lost On Jeopardy
@ BILLY JOEL-Leave A Tender Moment Alone
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You

13-KHYT-Tucson
{Sherman Cohen—P.0.)
@ RICK JAMES-Seventeen
© GLENN FREY-Sexy Girl
© BILLY SQUIER-Rock Me Tonight
© CAROL LYNN TOWNES-3% 1/2
© KAREN KAMON—Loverboy
© JULID IGLESIAS AND DIANA ROSS-AIl Of You

KRQQ-Tucson
{Kelly Norris—P.0.)
oo GENESIS-Taking 1t All Too Hard
oo THE GO GO'S-Turn To You
© FACE TO FACE-10-9-83
o STEVE PERRY-She's Mine
© JOHN WAITE-Missing You

Pacific Northwest Region

mammme TOP ADD ONS mummm
PEABD BRYSON-If Ever You're In My Arms

Again (Elektra)

SHEILA E.-The Glamorous Life (Warner Bros.)

THE GO GO'S-Turn To You (I.R.S.)
BILLY SQUIRE-Rock Me Tonight (Capitol)

KYYA-Billings
(Jack Bel-p.0.}
oo BILLY SQUIER-Rock Me Tonight
oo QUIET RIDT-Mama, We're All Crazy Now
© FACE TO FACE-10-9-8
© RATT-Round And Round

KGHO-FM-Hoquaim
{Steve Larson—P.0.}
oo SLADE-My, Oh My
oo SCANOAL-The Warrior
o BON JOVI-She Don't Know Me
© RATT-Round And Round
@ BILLY SQUIER-Rock Me Tonight
© JOHN WAITE-Missing You
© CHERRELLE Didn't Mean To Turn You On
o QUIET RIOT-Mama, We're All Crazy Now
© SHEILA E.-The Glamorous Life

KBBK-Boise
{Bebby King—P.D.)
© LIONEL RICHIE-Stuck On You
© BILLY JOEL-Leave A Tender Moment Alone
© R.E.M.-South Central Rain
© FACE TO FACE-10-9-8
© TEDDY PENDERGRASS AND WHITNEY HOUSTON-

Hold Me
© DIFFARD & TILBROOK-Picking Up The Pieces

KCDQ-Bozeman

{Chad Parrish-P.D.)
®e BILLY SQUIER-Rock Me Tonight
oo GENESIS-Taking It All Too Hard

KTRS—Casper
(Bill Cody-P.0.,)
oo LIONEL RICHIE-Stuck On You
oo STEVE PERRY-She’s Mine
© YES-It Can Happen
© BILLY SQUIER-Rock Me Tonight
© GLENN FREY-Sexy Girl
© JENNY BURTON & PATRICK JUDE-Strangers in A
Strange World
© RANDY BELL-Don't Do Me

KMGX—Fresno
{John Berry-P.0.]
© STEVE PERRY-She's Mine
© THE G0 G0'S-Turn To You
© THE STYLE COUNCIL-You're The Best Thing

KYNO-FM—Fresno
{John Lee Walker-P.0,}
oo BAUCE SPRINGSTEEN-Dancing In The Dark

KWSS—Gilroy

{Dave Van Stone-P.0.)
© VAN HALEN-Panama
© JOHN WAITE-Missing You
© LIDNEL RICHIE-Stuck On You

KOZE-FM-Lewiston
{Jay MeCali-p,D.}

@0 BILLY SQUIER-Rock Me Tonight

oo YES-It Can Happen

© FACE TO FACE-10-9-8

© JOHN WAITE-Missing You

© BERLIN-Now It's My Turn

KHOP-Modesto
{David Altyn Kraham-P,0,)
© LIONEL RICHIE-Stuck On You
» THE STYLE COUNCIL-You're The Best Thing
© NEXT MOVEMENT-AIl | Do
© GENESIS-Taking it All Too Hard
® BILLY JOEL-Leave A Tender Moment Alone
®» BILLY SQUIER-Rock Me Tonight
© RANDY BELL-Don't Do Me

KIDD-Monterey
{Mark Diamend-P.D.)
© CHRISTOPHER CROSS-A Chance For Heaven
© NUANCE FEATURING VIKK! LOVE-Take A Thance
© GENESIS-Taking It All Too Hard
@ PSYCHEDELIC FURS-The Ghost In You
© ROBIN GiBB-Boys Do Fall In Love
© WANG CHUNG-Dance Hall Days
« EDDY GRANT-Romancing The Stone
@ RICK SPRINGFIELD-Don't Walk Away
© JEFFERSON STARSHIP-No Way Out
© EURYTHMICS-Who's That Girf?
© ROO STEWART-Infatuation
© COREY HART-Sunglasses At Night
@ THE CARS-Magic

KMJK-Portland
{Jon Barry-P,0.)
© RATT—Round And Round
© GLENN FREY-Sexy Girl
o PEABO BRYSON-If Ever You're In My Arms Again
© SHEILA E.-The Glamorous Life

KSFM-Sacramento
{Rick Gilette-P.0,)
© COREY HART-Sunglasses At Night

© GLENN FREY-Sexy Girl

® CHERRELLE-] Didnt Mean To Turn You On

® SHEILA E.-The Glamorous Life

® KENNY LOGGINS-I'm Free (Heaven Helps The Man)

KWOD-Sacramento
(Tom Chase-P.0.)

o STEVE PERRY-She's Mine

© SCANDAL-The Warrior

KSKD-FM-Salem
{Len E. Mitchel-P,D.)
®e LIONEL RICHIE-Stuck On You
oo BILLY JOEL-Leave A Tender Moment Alone
© BILLY SQUIER—Rock Me Tonight
© TRACEY ULLMAN-Break-A-Way
© RED RIDER-Young Thing, Wild Dreams (Rock Me)
© RATT-Round And Round
© JOHN WAITE-Missing You
© CHRIS DE BURGH-HKigh On Emotion
© ORION THE HUNTER-So You Ran

KITS-San Francisco
(Mark Van Geider-P.D.)
oo THE GO GO'S-Turn To You
oo SHEILA E.~The Glamorous Life
© GENESIS-Taking it All Too Hard
© NEWCLEUS-Jam On It
© PEABD BRYSON-If Ever You're In My Arms Again

KPLZ-FM-Seattle
{Jeff King-P.0.)

© SHEILA E.-The Glamorous Life

© SLADE-My, Oh My

© JOHN WAITE-Missing You

© BILLY SQUIER-Rock Me Tonight

KUBE-Seattle
{Bob Case-P.0.)
oo GLENN FREY-Sexy Girl
oo EDDY GRANT-Romancing The Stone
© PEABO BRYSOM-If Ever You're in My Arms Again
© TONY CAREY-The First Day Of Summer
© L{ONEL RICHIE-Stuck On You
© STEVE PERRY-She's Mine
© THE GO GO'S-Turn To You
© RATT-Round And Round

KNBQ-Tacoma
{Sean Lynch-P,0.)
© FACE TO FACE-10-98
© BILLY SQUIER—Rock Me Tonight
© THE GD GO'S-Turn To You
© PEABD BRYSON-If Ever You're In My Arms Again
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Hugh Heller ‘Paints Moods’ With His Station Jingles

By ROLLYE BORNSTEIN

LOS ANGELES—Think of jingles
and think of quality. It’s a good bet
the classiest jingle you can recall was
produced by Hugh Heller. “But I've
never done a jingle in my life,” laughs
Heller.

Heller's point transcends seman-
tics and money. ““A jingle is some-
thing you can quickly knock off.
Here we sit, it’s about midnight, and
I'm telling you how great I am. Set
that to music and that’s a jingle.

“What I try to do is convey a
mood, paint this moment. It’s what
radio stations are constantly doing.
They’re painting, in sound, the mood
of the moment for their city. Their
music, the things they say, the pro-
duction are all part of that montage.
Stations that successfully capture
that moment win.”

Heller’s production works because
it often creates that mood. “If it hap-
pens to be singers and musicians,
that’s fine, but an image campaign
shouldn’t be limited to that,” says
Heller—who has made image and
positioning integral parts of his phi-
Josophy since the late ’50s, when
KSFO’s “Sound of San Francicsco”
campaign led to his eventual appoint-
ment as national PD of the Golden
West chain. “Use of actors, sound ef-
fects and comedy also achieve the
goal. The reason we don’t use them
more is that they’re expensive. After
a few airings, it’s over, but we’ve
done a lot of it for KVIL (Dallas) be-
‘cause they can afford it.

Heller’s work at KVIL and co-
owned WIBC has led many people to

Hugh Heller

credit his identity campaigns with a
portion of KVIL’s great success.

“For one thing,” he notes, “we were
in stereo, so KVIL could show off
our quality better than most AMs.”

Stereo production was used by
Heller as far back as 1959. “A lot of
people asked us about that when we
did KSFO, and while you couldn’t
hear it on the radio, it made a point
on all of our promotional materials,
such as the presentations we
constantly made to the agencies in
New York.

“Another thing about KVIL: We
took a cocky attitude in our lyrics
and general approach. We didn’t ask
you to listen; we implied you were
crazy if you didn’t. And then there’s
consistency. From 1973 through to-
day, four basic notes indentify KVIL.
Repetition in that sense works. Like
the CBS thing.”

Heller conceived the simple elec-
tronic ID CBS instituted in 1967 and
uses to this day every half hour. “It’s
probably the most recognizable thing
I've done,” he says.

**Sound is so easy to suggest
things,” Heller continues. **I guess
that’s all I do. I show how you can

use interesting sound devices to paint
a mood in people’s minds to get at-
tention, and I don’t care how we get
it. But when we get through, we want
you to feel we’re special.

“I’ve got to give a lot of credit to
Ron Chapman (KVIL PD and morn-
ing personality), because he knows
how to use our work. Without proper
execution and exposure, KVIL
wouldn’t have had the same impact
with our stuff.”

It was execution that led Heller, a
college-trained musician whose back-
ground included the general manag-
ership of MCA'’s San Francisco office
as well as a successful creative post
with George Gobel’s GOMALCO, to
the KSFO PD post. “We did the
identity design, and they had prob-
lems programming it. I kept going up
to offer programming advice, and fi-
nally they said, ‘Why don’t you move
your company back here and pro-
gram KSFO?

That 1959 move led to the Golden
West national PD post, which Heller
resigned in 1973 to team up with Al-
lyn Ferguson on the first regional
videotaped tv show. “But I kept get-
ting calls to do more and more sta-
tion things because of the success
we’d had with Gene Autry. In 1964
the WMAL (Washington) campaign
was so successful that the station
pressed it on disk, to fill the requests
from transient residents such as the
ambassador from Bolivia for a copy
to take back home.”

For a while KVIL tried other “jin-
gle” syndicators, coming back to
Heller only recently. “Jim Hilliard
(president of Blair’s owned stations

division) has always been one of my
best customers,” Heller laughs. “He
sends me a check and says, ‘Do what-
ever this will buy.” He’s never even
seen one of my studios.”

Heller recently delivered a new
concept to his newest client, Hous-
ton’s KRBE. “I walked in, put an
18% -minute tape on and sad,
‘That’s it.” They looked at me and
said, ‘What do we do with it?" I told
them, ‘Play it every hour!” ” The con-
cept was of course designed to be
split into dozens of cuts of varying
length, tempo and attitude, all unique
to the market.

“That’s a problem with the so-

i .

W

called jingle companies. They got an
idea that doing radio campaigns was
a good way to make a lot of money.
They’d do one and re-sell it over and
over. It keeps the price down, they do
a lot of business, but as it gets cheap-
er, the quality suffers. Management is
trained to think in terms of the bot-
tom line.”

Given inflation and rising studio
costs—$10 an hour in 1959, com-
pared with $150 today—Heller’s cur-
rent price, compared to KSFO’s 1959
package at $56,000, has actually gone
down.

Business ability, however, has not

(Continued on page 20)

SPANKY’S RETURN— Spanky McFarlane, center, of Spanky & Our Gang,

visits staff at WMJI Cleveland during the station’s “Majic Hall of Fame”

concert series. Part of the “Happy Together '84” tour, Spanky joins '60s

rock colleagues the Turtles, the Association and Gary Puckett on the road.

Shown with her are WMJI program director Dave Popovich left, and music
director Mike Ivers.
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DOQIC
" i ’
o ®
RO iy]e
EB|5: |§5§ ARTIST—Title, Label £8/%8 382
DR DD R WEEKS
1 MK o K1)
A 0 DIa 2
2 | 1 [ 18| THE CARS-Heartbeat City, Elektra 21219 |
3 {3 9 JEFFERSON STARSHIP-Nuclear Furniture, 3| 4{15]
Grunt
43|09
44|09 SOUNDTRACK-Streets Of Fire, MCA 5| 717
515|686 ROD STEWART-Camouflage, Warner Bros. sl ol s
6 | 12| 11| RATT-Out Of The Cellar, Atlantic | 5 ol s
7|18 4 CHRIS DEBURGH-Man On The Line, A&M L g 111111
8 9|11 RUSH-Grace Under Pressure, Mercury | 9 5 9
9 | 10| 14 | STEVE PERRY-Street Talk, Columbia ' 10l 101 &
10| 7 | 12| 2.2.TOP—Eliminator, Warner Bros. ' i i
1111 9 ! BILLY IDOL—RebeI Yell, Chrysalis 121171 10
12| 6 | 9 | CHICAGO-Chizago 17, Warner Bros. 13114 4
13[(25] 2 JOHN WAITE-No Brakes, EMI-America
14113} 9 VAN STEPHENSON-Righteous Anger, MCA 14| 21| 3
15|15} 3 SCANDAL-Warrior, Epic 15/ 18| 3
16 | 16 | 19 SCORP!ONS~Love At First Sting, Mercury 16| 16| 4
17 [ 17| 20 | THOMPSON TWINS—Into The Gap, Arista
18 | 22| 4 STEVIE RAY VAUGHAN—Couldn't Stand The 17129 3
Weather, Epic 1812 9
19 | 23| 42| HUEY LEWIS AND THE NEWS-Sports, 19)15] g
Chrysalis
20| 13| 8
20| 27 | 26 VAN HALEN-1984, Warner Bros.
21 | popmmmp | QUIET RIOT-Condition Critical, Pasha 21| 251 4
22 14| 9 RUSS BALLARD-Russ Ballard, EMI-America 22| 23| 6
23| 21| 8 WHITESNAKE-Slide It In, Geffen 23108 4
24|28 3 TWISTED SISTER-Stay Hungry, Atlantic [
25| 29| 19| TONY CAREY-Some Tough City, MCA 24 m
26| 18| 6 LITTLE STEVEN-Voice Of America, 25|36 | 3
EMI/America
27 119 4 RED RIDER-Brzaking Curfew, Capitol 26 {34 | 5
28 26| 6 ROGER GLOVER-The Mask, 21 Records |
29 | 24 | 10| PSYCHEDELIC FURS—Mirror Moves, Columbia | 27 | 24 | 9
30 | CIEEEm|  BILLY SQUIER=Signs Of Life, Capitol A | &9y @
‘ . : 29 |35 4
31({33| 3 COREY HART-First Offense, EMI-America |
32 l 32| 4 ELTON JOHN-Breaking Hearts, Geffen 30| 20 l .
33|20 8 THE GREG KIHN BAND-Kihntageous,
| Beserkley 3126110
34 (39| 3 ANDY FRASER-Fine, Fine Line, Island 32 o0 | o
3536 8 R.E.M.—Reckoning, |.R.S.
36|41 | 3 PRINCE—Purple Rain, Warner Bros. ! 33|43 | 4
37| 43| 23 SOUNDTRACK—rootloose, Columbia
38 | 37 [ 36 | NIGHT RANGER-Midnight Madness, MCA 34275
39 | 30 | 11| DUKE JUPITER-White Knuckle Ride, Morocco 35 | 19 ' g
40 | 31 | 11 | MOTLEY CRUE-Shout At The Devil, Elektra 3 | 50 | 25
41|35| 16 | SLADE-Keep Your Hands Off My Power
Supply, CBS Associated 37 \ 3219
42 @ BOX OF FROGS-Box Of Frogs, Epic 38 |46 | 4
43 38| 3 TINA TURNER-Private Dancer, Capitol 39 |30 | 11
|44 (45| 4 |  SOUNDTRACK-Hard To Hold, RCA 40 | [EEE
{ 45|46 | 3 | EDDY GRANT-Going For Broke, Portrait 41144 4
46 | 34 | 10| ROGER WATERS-The Pros And Cons Of 42 |41 7 |
| | Hitchhiking, Co umbia 43 |1 45 | 7
47 | 49 | 20 | DAVID GILMOUR-About Face, Columbia 44 ’ 42 | 16
48 | 44 | 11 ORION THE HUNTER-Orion The Hunter, 4547 | 2
Portrait P 391 .
49 | mi ELVIS COSTELLC' AND THE ATTRACTIONS- ]
! ‘ Goodbye Cruel World, Columbia i g
50 | 42| 2 BILLY SATELLITE-BIlly Satellite, Capitol
48 |53 | 6
Top Adds %9 |48 3
50 ‘ 31|17
1 | BILLY SQUIER-Rock Me Tonite, Capitol (45) |
2 | DIO-The Last In Line, Warner Bros. (12 Inch) |51/52 |5
‘ | 52 | 59 | 2 |
l 3 | JOHN WAITE-No Brakes, EMI-America | 53 |38 |12 |
4 | GLENN FREY=The Alinighter, MCA ‘ 54 ‘ m
5 | PRINCE AND THE REVOLUTION—Purple Rain, Warner Bros. ‘ 55155 3
56 mb
6 BOX OF FROGS-Box Of Frogs, Epic | |
7 | HUEY LEWIS AND THE NEWS-Sports, Chrysalis 57|56 | 3
| , | 58 | 40 ‘ 10
8 LITA FORD-Dancin' On The Edge, Mercury I
9 ‘ SOUNDTRACK-Ghostbusters, Arista 59 |
| 10 | VARIOUS ARTISTS-The Official Music Of The XXIlird 60 | 57 | 19 ‘
Olympiad, Columbia ! |
I (S S— - - S

UL [}
ARTIST—Title, Label
BRUCE SPR vancing In - R
e Da 0 DIa 5

JEFFERSON STARSHIP-No Way Out, Grunt
THE CARS—Magic, Elektra

THE FiXX-Deeper And Deeper, MCA

ROD STEWART-Infatuation, Atlantic

THE CARS-Drive, Elektra

CHRIS DEBURGH-High On Emotion, A&M
RATT-Round And Round, Atlantic

BILLY IDOL-Eyes Without A Face, Chrysaiis
CHICAGO-Stay The Night, Warner Bros.
2.2.TOP-Legs, Warner Bros.

THOMPSON TWINS-Doctor Doctor, Arista

JEFFERSON STARSHIP-Laying It On The Line,
Grunt

SCANDAL-The Warrior, Epic
BRUCE SPRINGSTEEN-Cover Me, Columbia

QUIET RIOT-Mama, We're All Crazy Now,
Pasha

JOHN WAITE-Missing You, EMI-America
VAN STEPHENSON-Modern Day Delilah, MCA
RUSS BALLARD-Voices, EMI/America

RED RIDER-Young Thing, Wild Dreams (Rock
Me), Capitol

TONY CAREY-The First Day Of Summer, MCA
ROGER GLOVER-The Mask, 21 Records

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

BILLY SQUIER-Rock Me Tonite, Capitol

COREY HART-Sunglasses At Night, EMI-
America

STEVIE RAY VAUGHAN-Voodoo Chile (Slight
Return), CBS

STEVE PERRY-She's Mine, Columbia
WHITESNAKE-Siow And Easy, Geffen

ELTON JOHN-Sad Songs (Say So Much),
Geffen

RUSH-Distant Early Warning, Mercury

PSYCHEDELIC FURS-The Ghost In You,
Columbia

MOTLEY CRUE-Too Young To Fall In Love,
Elektra

BRUCE SPRINGSTEEN—No Surrender
Columbia

LITTLE STEVEN-Los Desaparicidos,
EMI/America

THE GREG KIHN BAND-Reunited, Berserkley
VAN HALEN-Panama, Warner Bros.
RUSH-Red Sector “A”, Mercury
PRINCE-When Doves Cry, Warner Bros.
DUKE JUPITER-Little Lady, Morocco
RUSH-The Body Electric, Mercury

RICK SPRINGFIELD-Don't Walk Away, RCA
EDDY GRANT—Romancing The Stone, Portrait
R.E.M.-South Central Rain, I.R.S.
SLADE-Run, Runaway, CBS Associated
SCORPIONS-I'm Still Loving You, Mercury

BRUCE SPRINGSTEEN-Born In The U.SA,,
Columbia

ANDY FRASER-Fine, Fine Line, Island
BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
BILLY SATELLITE-Satisfy Me, Capitol

HUEY LEWIS AND THE NEWS—Heart Of Rock
& Roll, Chrysalis

THE CARS-It’s Not The Night, Elektra

BOX OF FROGS-Back Where | Started, Epic
ORION THE HUNTER-So You Ran, Epic
FASTWAY-Tell Me, Columbia

BRUCE SPRINGSTEEN-Bobby Jean, Columbia

KENNY LOGGINS-I'm Free (Heaven Helps
The Man), Columbia

SCORPIONS-I'm Leaving You, Mercury

ROGER WATERS-5:01 AM (The Pros And Cons
0f Hitchhiking), Columbia
NIGHT RANGER-When You Close Your Eyes,
MCA

SCORPIONS—-Rock You Like A Hurricane
Harvest

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations. |
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Station: WQYK St. Petersburg
(country)
Contact: Bill Jenkins, program
director
Execution: Most stations try to get
above local traffic snarls in planes
and helicopters to cover the problem
more adequately. In St. Petersburg,
surrounded by Tampa Bay, WQTK
has found a novel solution in the
form of a highly visible ‘‘traffic
boat.” The 22-foot Bayliner,
equipped with ali police scanners and
transmitting equipment, cruises the
waterways updating traffic on land
18 times daily in morning and after-
noon drive. Being in the water gives
the station a closeup view of the cit-
ies’ five bridges connecting both sides
of the bay, traditionally the area's
major traffic problems.

* X %

Station: RKO Radio Networks
Contact: Larry Jenkins, Exposure
PR (818) 841-8140

Concept: See the USA in a Chevrolet
Execution: The Chevrolet Sprint
Summer Sweepstakes is a co-promo-
tion involving five West Coast radio
stations (L.A.’s KHTZ, San Francis-
co’s KYA-FM, Phoenix’s KOOL,
Sacramento’s KWOD and Salt Lake
City’s KLCY), Tower Records (in
conjunction with the California sta-
tions), Circle Records in Phoenix,
Grand Central Record Stores of Salt
Lake City and the RKO Radio Net-
works. Listeners are invited to stop in
at the local record outlet, pick up a
free color poster of Arista’s Air Sup-
ply and register to win. In each city a
grand prize winner will be selected
who will receive Chevrolet’s newest
model, the Sprint, along with an all-
expenses-paid trip for two to New
York, where they will attend Air
Supply’s concert, which will be fea-
tured on RKO’s *Live In Concert”
series.

In addition to the hotel accommo-
dations, air fare and night on the
town preceding the concert, the win-
ners will be ushered backstage after
the broadcast to receive the keys to
their new Chevy from Air Supply’s
Graham Russell and Russell Hitch-
cock. Twenty runners-up will win a
Pioneer stereo headset, a copy of
*“Air Supply’s Greatest Hits” and an
Air Supply T-shirt. Additionally,
each participating station will have
30 Air Supply albums to be given
away in conjunction with the
promotion.

* K K

Station: KGIL San Fernando Valley
(AC)

Contact: Bill Supry

Concept: Chili Bowl Five

Execution: Tying in with the new
motion picture ‘‘Chattanooga Choo
Choo” and the Magic Mountain

amusement park, KGIL turned an
annual chili cookoff into a major sta-
tion promotion. Co-hosting “Chili
Bowl Five,”” the station broadcast
live from the Burbank Equestrian
Center, where the cookoff was in pro-
gress. Listeners were invited to wit-
ness the day-long event, sample the
chili prepared by local celebrities and
participate in ongoing chance draw-
ings which awarded movie tickets, T-
shirts, passes to Magic Mountain and
a grand prize of a double date with
the co-stars of ‘“‘Chattanooga Choo
Choo.”

* Kk K
Station: Z-104 (WZYQ) Frederick,
Md. (top 40)
Contact: Kemosabi Joe
Concept: The Great Bathtub Race
Execution: Known as a *“‘Frederick
Legend,” last year’s race attracted
over 10,000 spectators and the largest
number of entrants in the history of
bathtub racing. Co-promoted by the

~ Pro-Motions

Sunrise Sertoma and the staff of
Z-104, the event is in the planning
stages all year long. The station be-
gins promoting it in the form of post-
ers, print and on-air advertising a full
six weeks prior to the actual date. Ini-
tial teases include pictures of last
year’s spectacle, the dates of the up-
coming event and large block letters
saying “‘only five weeks away’’ updat-
ed in a similar fashion and repeated
often until the week prior to the
meet, when a large ad appears saying,
“Nope, not today, next Saturday”
and mentions what’s happening.

Since not everybody is into bath-
tub racing, the day-long event fea-
tures dozens of booths containing ev-
ery food imaginable and other items
of interest, as well as several related
contests, such as swimsuit competi-
tions, with the first place winner re-
ceiving 100 record albums. Other
prizes include thousands of T-shirts,
caps, visors and frisbees, with the
grand prize winner in the Bathtub
race receiving $2,000 cash. As the
promo says, “Admission’s free. At-
tendance is mandatory.”

Get fast resuits with ACTION-
MART, the Billboard Classi-

fied. OO
O
SON
O\
OO0
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

( SHOWCASE )}

RENTAL CARS

LOS ANGELES/ SAN FRANCISCO

BRING YOUR
DRIVING GLOVES...

YOU'’LL NEED THEM!
Ler Rormee

WVOLVO ) Turbo

PEUGEOT 505
SAAB 1.

FEATURES INCLUDE:
SUNROOFS, CONVERTIBLES,
AM / FM STEREO CASSETTE
SYSTEMS, AIR CONDITIONING,
5.SPEED AND AUTOMATIC
TRANSMISSIONS,
LEATHER INTERIORS

$3995 ..

INCLUDES 100 FREE MILES / DAY

RATES
FROM

FOR RESERVATIONS CALL:
OUTSIDE CALIFORNIA
1-800-421-6808
INSIDE CALIFORNIA
1-800-345-CARS
FOR AIRPORT PICK-UP CALL:

LOS ANGELES ~ SAN FRANCISCO
{213) 670-7002 (415) 692-8224
OR CALL YOUR TRAVEL AGENT
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For a better look at what’s happen-
ing on the British pop scene, we
strongly suggest you invest in a call
to the folks at Thirsty Ear Produc-
tions for a copy of “U.K. Buzz,” their
new “audio” tip sheet.

Featuring chart-topping singles by
British bands looking for U.S. record
deals, the compilation is produced as
a radio show and hosted by the
BBC’s John Peel. It’s available gratis
from Thirsty Ear, whose president,
Peter Gordon, is paid by the record
labels to market their acts on the not-
for-sale package.

“The fee isn’t exorbitant,” prom-
ises Annie Ammann of Thirsty Ear.
“Don’t forget, most of the companies
are independent. Say it’s enough for
us to put it out and do a good job of
marketing. Not every programmer
has time for the import shops, you
know.”

The first *U.K. Buzz” shipped last
month and featured 11 perfor-
mances—designed to test market
new British groups in the U.S.—in-
cluding Fad Gadget’s “Collapsing
New People,” New Order’s “Mur-
der” and Robert Gorl’s “Darling
Don’t Leave Me.” It was mailed to
250 college stations and 30 progres-
sive album rock stations, among
them WFNX Lynn, Mass.,, WLIR
Garden City and KQAK San Fran-
cisco. A new “UK. Buzz” disk is
due in mid-July.

Thirsty Ear will launch a compan-
ion package of sorts in the coming
weeks: a sample album of unsigned
American bands for distribution to
its network of stations. For $350,
Ammann says, Thirsty Ear will press
a band’s tape and track the progress
of the song at college and commercial
stations for 30 days. “A&R people
tell us they love the idea,” she says.
*“It certainly makes their lives a little
easier.” The package is called
“SCREAM,” which stands for
“Sampler Containing Really Excit-
ing American Music.”

* * &

Want to speak out against cocaine
abuse? The National Broadcast &
Entertainment Committee Against
Drug Abuse is looking for artists to
tape spots for its “Drugs Close
Doors” campaign. The organization,
endorsed by New York Gov. Mario
Cuomo, is headed by Don Fass, presi-
dent of Continuum Broadcasting in
New York, whose number is (212)
580-9525 or 874-1325.

* K K

Westwood One simulcasts “Glen
Campbell & Friends” with Home
Box Office July 16 at 8 p.m. Filmed

Workshops On
Marketing Set
For Five Cities

NEW YORK—Radio Advertising
Dynamics will conduct a series of
two-day advanced sales and market-
ing workshops in five cities, starting
at the Doral Inn here July 9-10. The
program, titled “Everything You Al-
ways Wanted To Know About Buy-
ing & Selling Radio,” will also play at
the Century Plaza Hotel in Los An-
geles July 23-24 and at the Hilton in
San Francisco July 25-26.

RAD seminars are also set for Chi-
cago (July 16-17) and Houston, ac-
cording to president Richard Kauf-
man. Registrants will receive a
110-page course book written exclu-
sively for the program.

Kaufman, who spoke last week at
the National Black Radio Confer-
ence in Houston, can be reached at
(212) 225-1515.

Featured Programming

at the Center In The Square in
Kitchner, Ontario, the hour-long
special features duets with Anne
Murray, Kris Kristofferson, Johnny
Cash, Mel Tillis and Willie Nelson.
It’s subtitied “The Silver Anniversa-
ry Of The Rhinestone Cowboy.”
* * K

Narwood has rewarded two 10-
year vets with promotions. Ellen Sil-
ver, vice president of programming,
has been named executive vice presi-
dent, and Dave LeVan, formerly en-
gineering director, has been appoint-
ed vice president of engineering. He’s
Ted’s son . .. Dan Hudson has been
named general manager of Selcom
Radio’s Philadelphia office. He was
national sales manager of WHN New
York ... KalaMusic, based in you-
know-where, has made Bob Doll its
new rep and consultant. Doll will
market all of the syndicator’s formats
in unrated markets, baby ...
HNW&H has picked up WLLR
Davenpert, whose past reps were the
Torbet people. You probably already
know that they landed KMGG Los
Angeles.

Rise In Advertising
By Computer Firms

NEW YORK-—Radio advertising
by computer manufacturers and re-
lated ccmpanies rose to $37.9 million
last year, according to a new Radio
Advertising Bureau study.

Heading the list was IBM, which
spent $5.38 million in 1983 to market
its hardware and software products,
according to the study, representing
a 200% jump from its 1982 radio
budget.

Six other firms spent more than $1
million in radio advertising last year.
They were Automatic Data Process-
ing, a service firm, and five hardware
manufacturers: Texas Instruments,
Apple Computers, Radio Shack
Computer Centers, Kaypro Corp.
and Commodore Business Machines.

LEO SACKS

CUTTING THE AIRWAVES—Bryan
Adams drops by CFOX Vancouver
to host its “Morning Mouth Talent
Hunt” before going to New York to
record his fourth album.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

July 2, Fourth Of July Summer Beach Par-
ty with Motels, Go-Go's, Sly & the Family
Stone, United Stations, three hours.

July 2, The Producers with Jimmy Bowen,
Tom Collins, Jim Ed Norman, United Sta-
tions, three hours.

July 2-4, Great American Summer, Ra-
dioRadio, CBS, six hours.

July 2-8, Roger Waters part one, Off The
Record Special, Westwood One, one hour.

July 2-8, Tubes, In Concert, Westwood
One, 90 minutes.

July 2-8, Hall & Oates, Star Trak Profile,
Westwood One, one hour.

July 2-8, Kendalls, Live From Gilley's,
Westwood One, one hour.

July 2-8, Pointer Sisters, Budweiser Con-
cert Hour, Westwood One, one hour.

July 2-8, Crusaders, Special Edition,
Westwood One, one hour.

July 4, From Britain With Love, The Con-
tinuing British Invasion, DIR Special, DIR
Broadcasting, twelve hours.

July 6-8, Silly songs of the '60s, Don &
Deanna On Bleecker Street, Continuum
Broadcasting, one hour.

July 6, All American Rock & Roll Party
part two, ABC Youth Radio Network, two
hours.

July 6-8, Top 40 Satellite Survey with Dan
Ingram, RadioRadio, CBS, three hours.

July 6-8, Top 30 USA with M.G. Kelly, Ra-
dioRadio, CBS, three hours.

July 6-8, Jefferson Starship, Duke Jupiter,
Rock Album Countdown, Westwood One, two
hours.

July 6-8, Womack & Womack, Stacy Latti-
saw, The Countdown, Westwood One, two
hours.

July 6-8, Eddie Money, Superstars Rock
Concert, Westwood One, 90 minutes.

July 6-8, Art Rock, Rock Chronicles,
Westwood One, one hour.

July 6-8, Bonzo Dog Doo Dah Band, Dr.
Demento, Westwood One, two hours.

July 7, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

July 7, Moe Bandy, Joe Stampley, Best Of
The Silver Eagle, ABC Entertainment Net-
work, 90 minutes.

July 8, Big Country, King Biscuit Flower
Hour, ABC Rock Radio Network, one hour.

July 8, Emerson, Lake & Palmer, Yes, Eu-
rythmics, Rolling Stone’s Continuous History
Of Rock & Roll, ABC Rock Radio Network,
one hour.

For fast action, use
ACTIONMART

the Billboard
Classified.

Call Jeff Serette toll
free at (800) 223-
7524 (NY residents
dial 764-7388).

He’s Back! and
He’s Gotta Smash!

Y DOC HOLIDAY

and his Soul Survivors

New Release

ALY . “JUST MY IMAGINATION”

24:134

Distributors and Radio Dream Machine Records

Stations Contact

1621 N.E. 63rd St. Fort Lauderdale, FL 33334
(30%5) 771-4834
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These ars the most popular Adult Contemporary singles hased on
radio alr play and listed In rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

IF EVER YOWRE IN, MY ARMS AGAIN WEEKS
Peato Bryson, Elektra 7-69728 (Almo/Prince Street AT =1
ASCAP/Snow/Dyad, BMI 1

ALMOST PARADISE...LOVE THEME FROM FOOTLOOSE
Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BM1)

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
SELF CONTROL

Laura Branigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
STUCK ON YOU

Lione! Richie, Motown 1746 (Brockman, ASCAP)

BELIEVE iIN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son, BMI)

JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

SIMPLE

Johnny Mathis, Columbia 38-04468 (Blackwood, BMI/April, ASCAP)
ALIBIS

Sergio Mendes, A&M 2639 (Snow, BMI/T. Mac, PRS/Bibo/Welk/Wetbeck,
ASCAP)

DISENCHANTED )

Michael Martin Murphey, Liberty 1517 (Choskee
Bottom/Kahala/Timberwolf, ASCAP/BMI)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP)

A LITTLE LOVE

Juice Newton, RCA 13823 (Cement Chicken, ASCAP)

PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BMI)

LET'S HEAR IT FOR THE BOY e

Deniece Williams, Columbia 38-04417 (Ensign, BM!)

IT'S A MIRACLE

Culture Club, Virgin/Epic 34-04457 (Virgin, ASCAP/Pendulum/Warner-
Tamerlane, BMI)

| CAN DREAM ABOUT YOU

Dan Hartman, MCA 52378 (Multi-Level, BMI)

| PRETEND

Kim Carnes, EMI-America 8202 (Zomba, ASCAP)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, BMI)

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Stephen
Mitchell/Anidraks/Porchester, ASCAP)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation of America, BMI)
EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Bros.Music/Unichappell,BM1)

A CHANCE FOR HEAVEN

Christopher Cross, Columbia 38-04492 (New Hidden Valley/Another Page,
ASCAP/Carole Bayer Sager, BMI)

BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

SECOND CHANCE

Paul Anka, Columbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve,
ASCAP)

1 STILL DO

Bill Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

THE LONGEST TIME

Bilty Joel, Columbia 38-04400 (Joei, BMI)

HELLO ¢

Lionet Richie, Motown 1722 (Brockman, ASCAP)

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW) o

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)

LEAVE A TENDER MOMENT ALONE

Billy Joel, Columbia 38-04514 (Joel Songs, BMI)

WHAT'S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/irving/Good Single, ASCAP/BMIy
DOCTOR! DOCTOR!

Thompson Twins, Arista 1-9209 (Zomba)

ALL OF YOU

Julio Iglesias & Diana Ross, Columbia 38-04507 (Elettra/April ASCAP/B.V.
Pop SongsRotterdam, PRS/Dyad/Braintree, BMI)

GOD BLESS THE USA

Lee Greenwood, MCA 52386 (Music Corp. Of America/Sycamore Valley,

BMI1)

STILL LOSING YOU

Ronnie Milsap, RCA 13805 (Lodge Hall, ASCAP)

THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
OH, SHERRIE

Steve Perry, Columbia 38-04391 (Street Talk/April/Random Notes,
ASCAP/Pants Down/Phosphene, BMI)

| JUST CAME HERE T0 DANCE

Peabo Bryson/Roberta Flack, Capitol 5353 (Hall Clement, BMIy
TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Colgems/EMI, ASCAP)

DON'T ANSWER ME

The Alan Parsons Project, Arista 1-9160 (Woolfsongs/Careers, BMI)
VICTIMS OF GOODBYE

Sylvia, RCA 13755 (Tom Collins/Collins Court, BMI/ASCAP)

TO ALL THE GIRLS I'VE LOVED BEFORE

Julio 1glesias And Willie Nelson, Columbia 38-04217 (April/Casa David,
ASCAP)

MYSTERY

The Manhattan Transfer, Atlantic 7-89695 (Rodsongs/Almo, ASCAP)
WE'RE GOING ALL THE WAY

Jeffrey Osborne, A&M 2618 (Dyad)

LOVE WILL SHOW US HOW

Christine McVie, Warner Bros. 7-29313 (Alimony, BMI/Cement Chicken,
ASCAP)

HOLD ME NOW

Thompson Twins, Arista 1-9164 (Zomba)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). & Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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We spent the weekend driving
around Dallas, and John Shomby
will be happy to know the Lincoln we
rented was tuned to KAFM and had
two push buttons for that dial posi-
tion. While we spent little time listen-
ing, we were positively enthralled by
his AM, KAAM. Lots of stations do
oldies on the weekends in Dallas, and
he’s got a few full-time competitors,
which we sampled as well. But his
music selection on 1310 was heads
above the others—even if we did spot
two or three songs that were not the
original 45 version. The heck with
stereo; we'd rather hear them as we
remember them, though we’ve got to
admit we don’t know who else re-
members Bullet’s “White Lies, Blue
Eyes.”

WFAA’s new WRQX incarnation
also proved interesting, as did
KLUV’s Million Dollar Music
Weekend. When we tore ourselves
away from oldies, we gravitated to
KNOK-FM, which entertained us all
the way back to the airport. In be-
tween listening, we took time to at-
tend the barbecue at Jeff Pollack’s
seminar, where we addressed a lun-
cheon meeting, which was the real
reason we were in town. Contrary to
what anyone thought, we were not in
the metroplex just to join J.T. Ander-
ton of the NAB in viewing KLIF’s
12-tower directional array. Although
it was quite enthralling, we’ve seen it
before.

* K K

While we were doing Dallas, so to
speak, Billboard’s own Tom Noonan
was gracing the Bobby Poe conven-
tion in Atlanta, where he walked off
with the Lifetime Achievement
Award. Winning that honor from the
radio category was Rick Sklar, Other
radio winners at the well-attended
bash were 'QXI’s Jerry Blum for ra-
dio executive of the year, RKO’s Bob
Hamilton for national PD, and Don-
na Halper, who won her first award
as a consultant. Major market con-
temporary kudos went to Z-100 New
York for station of the year, with Z-
100’s Scott Shannon as PD and Mi-
chael Ellis as music director. Win-
ning the personality competition was
KIIS-FM Los Angeles’ Rick Dees.
Taking the large market station and
PD honors were Nick Bazoo and B-
97 New Orleans, while the medium
market awards went to KXX 106
Birmingham for station of the year
and WBCY Charlotte’s Bob Kaghan
as PD. In the small market category,
WAEV Savannah’s J.D. North was
PD, while WBBQ Augusta won the
station honors, and if we keep listing
the other recipients we may put our-

selves in competition with the Atlan-
ta yellow pages. Needless to say,
there were a lot of happy people
walking off with well-deserved
honors.

* & K

If you managed to survive the Bob-
by Poe gathering and are planning to
attend Billboard’s confab in D.C. lat-
er this week (and judging by the
growing registration, you are plan-
ning), then Q-107 PD Alan Burns
has an invitation for you. Stop on by
the mall at noon to join in the free
concert featuring the Beach Boys,
Three Dog Night, the O’Jays and Jul-
io Iglesias. Stick around later and see
the fireworks display, or better yet
take Randy Kabrich up on his offer.
The WAVA PD is inviting everyone
to his lavish apartment, which over-
looks the mall from the 11th floor.
The trick is, he’s only telling a hand-
ful of people where he lives.

And if you’ve ever wondered what
the Beach Boys do after they play the
mall, this year they fly to Miami
Beach, where they repeat the perfor-
mance for Love 94 (WLVE).

* K K

Leaving the trenches for the big
bucks is WSPD/WLQR Toledo pro-
gram manger Rick Belcher, who’ll be
off pursuing ownership opportuni-
ties. Meanwhile, news director Steve
Stewart is upped to operations man-
ager, while assistant news director
Mike Jablonski becomes news direc-
tor and retains his afternoon anchor
slot. Joining the Ohio combo as an-
chor/reporter is former WOHO To-
ledo news director Chrystal Bostain.

WTRY/WPYX Albany GM John
F. Keely adds to his duties, becoming
executive vice president in charge of
operations for the 12 Scott Broad-
casting outlets ... Upped to execu-
tive VP of Mariner Broadcasting and
GM of Boston’s WMRE is Don Sail-
ors, a former WING Dayton VP/
GM.

Attention Rockford radio fans:
Rocky Lattino has joined Z-1490. If
the name sounds strange, it’s because
Rocky, who was doing the night shift
on WROK/WZOK for the last de-
cade, didn’t use that handle. He
doesn’t want us to tell you who he
really was, so you're going to have to
do your own research on that one,
but he did want us to list his on-air
line. You can reach Rocky at (608)
365-8865, anytime between 7 and
midnight. Z-1490 is WGEZ, licensed
to Beloit, Wisc. and programmed by
operations manager Brian Wright,
who says Rocky’s the hottest thing in
the Stateline area.

* & &
While we're on the subject of
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THE SHINING LIGHT OF THE NIGHT

GREAT FOOD
OPEN 24 HOURS

LARRY PARKER’S

206 S. Beverly Dr.
at Charleville, Beverly Hiils, CA
(213) 274-5658

Telephones at Each Dining Booth
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Stateline areas, former KYUU San
Francisco night personality Dana
Michaels moves to the California/
Nevada state line as program direc-
tor of KLKT on the north shore of
Lake Tahoe ... Those of you won-
dering where 1-95 (WINZ-FM Mi-
ami) music director Sandy McBride
ventured bff to, make note that she’s
in area 904 now, as assistant PD and
afternoon personality on Jackson-
ville’s FM 99. That’s country-format-
ted WQIK-FM, owned by Marshall
Rowland, She comments that Jack-
sonville is growing. “If it’s good
enough for the Michael Jackson tour,
it is good enough for me.” Make
note, Sandy, Jacksonville also out-
ranked Miami in the '60s when the
Beatles put it on their tour, bypassing
the sun and fun capital.

New to the lineup at WMIL Mil-
waukee (which these days is still
playing country, but now does it
from its 50 kw transmitter at 106.1 in
Waukesha) is Linda Harris, “The
Nightbird,” who joins the outlet pro-
grammed by Doug Kiel from Colum-
bus’ 92X (WXGT). Rounding out
the lineup is morning man Mitch
Morgan, midday lady Joanne Beau-
champ, Ron Jones (““The Sundance
Kid”) in afternoons and Dave Ed-
wards on overnights. Handling the
news director chores on FM 106 is
Debbie Young,

Upped to news director at Mobile’s
WABB-AM-FM is reporter Ron
Reams, replacing Memphis-bound
David Page, while Mary Booth joins
the full-time news lineup in Page’s
former morning slot ... Seeing the
light of day in the Sunday afternoon
slot is KQAK San Francisco week-
end overnighter Rob Francis. The
British jock also coordinates the
Quake Sound & Light Show.

Leaving the RAB to do afternoons
on Dunkirk, N.Y.’s WDOE is pro-
duction assistant William Tynan . . .
Ever wonder what news directors of
50 kw powerhouses do in their spare
time? Well, WLW Cincinnati’s Alan
Gardner, who also hosts the midday
block with PD Randy Michaels,
spends his days pursuing a profes-
sional music career, and lo and be-
hold he’s got a record coming out on
the Mecca label. Written and per-
formed by the singing journalist (and
we thought it was weird when Adam
Smasher sang the weather reports on
Indy’s WNAP a few years back), the
ditty is entitled “Sexy Signals.”

Sticking to news is former KLIR

Denver news director Paul Jackson,
who now anchors the morning drive
casts on Denver’s KBRQ. Following
him in the midday news slot is Pat-
rick Summers, while Laura Small
does afternoon news, Ed Poplin han-
dles evening casts and Jesse Johnson
does everything else.

Moving into the production direc-
tor slot at Portland’s KCNR-AM-
FM is traffic director Bryan O’Neill,
He replaces Mike Anthony, and is in
turn replaced in the traffic depart-
ment by part-timer Tim Gordon.

* * K

Looking for oldies in Miami? Have
we got a spot for you. Everyone from
the chief engineer of WEZI there
(Mitch Wein) to Billboard’s editor
(Adam White—who knows more
about Motown than everyone in area
313 put together) raves about the
place, so you might want to remem-
ber this address: 13224 West Dixie
Highway, North Miami 33161. Ask
for John Miller, and should you need
any design work, check out Jeff I e-
vine who runs West Dixie Graphics
at the same address. He’s the only
guy we know who can reproduce the
art (full color, no less) on any label of
your choice. We favor “End.”

AM stereo comes to Naticoke, Pa.
Should you be cruising by, check out
WNAK at 730. They're using the
Kahn system, according to chief en-
gineer Ron Schacht,

Hugh Heller’s
Station Jingles

® Continued from page 17

eluded Heller, who never sells an im-
age package. Instead, all are leased
for a limited run, with ownership re-
tained by the Heller Corp. “Stations
couldn’t afford me if I were to charge
them buy-out prices, he says, “and I
couldn’t stay in business.”

The words ring true as one views
Heller’s comfortable but far from op-
ulent surroundings on a farm he
shares with his wife and oldest
daughter outside of Springfield, Mo.
“I guess our concept is for the guy
who wants custom-made suits verses
the fella who picks up a rack job. But
today when you're looking at the
amount of competition and the simi-
larity of it, more and more broadcast-
ers are realizing there’s a big return
on proper positioning and elements
like the right identity campaign.”

Sebastian Branching Out
From His EOR Approach

PHOENIX—IJohn Sebastian, who
shocked the industry last year by
closing the doors on his successful
consultancy to devote his full atten-
tion to his new EOR (eclectic-orient-
ed rock) format, has revised his stand
somewhat. He is broadening his base
to include additional AOR clients
and top 40 outlets as well as futur!
EOR stations and those looking for a
new adult contemporary approach.

“This is not to say I don’t believe
in EOR’s potential,” notes Sebastian
of the controversial format, aimed at
25- to 40-year-old males, which has
yet to be tested on an outlet which
fully covers the metro it serves. *‘I'm
still waiting for the first situation
where EOR can be fully competitive,
but I'm not going to devote all my
time to the format.

*“I’ll be back into AOR with a ven-
geance. The format is crying out for
help, and in the last sweep, all the
AORs I continued to consult while
working on EOR have handily won
the 18-34 demographic.”
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The expansion into top 40 is really
a return to the format Sebastian is
most familiar with. “'I spent 17 years
programming top 40 stations (Doub-
leday’s KRIZ Phoenix and KDWB
Denver as well as Los Angeles’ KHJ,
among others), and with its strong re-
emergence, it’s the practical thing for
me to do,” he says.

The fourth format, AC, is a new
approach for Sebastian, who says:
“We’ll be targeting 30- to 45-year-old
women with a fully researched for-
mat” comprised almost exclusively of
ballads, much like the “love songs”
approach taken by WPIX New York.
“The working title is ‘The sound of
love,” and to people not in the target
audience, it will seem very syrupy,”
he says.

Primarily an oldies-based format
with background personalities, its
typical selections include Herman’s
Hermits’ “There’s A Kind Of Hush”
and Gerry & the Pacemakers’ “Ferry
’Cross The Mersey.”

YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Rock Your Baby, George McCrae, TK

. Annie’s Song, John Denver, RCA

. Rock The Boat, Hues Corporation, RCA

. Sundown, Gordon Lightfoot, Reprise

. On And On, Gladys Knight & the Pips,
Buddah

. Don’t Let The Sun Go Down On Me,
Elton John, MCA

. Billy, Don’t Be A Hero, Bo Donaldson &
the Heywoods, ABC

. You Won't See Me, Anne Murray, Capitol

. The Air That | Breathe, Hollies, Epic

. Rock And Roll Heaven, Righteous
Brothers, Capitol
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POP SINGLES-20 Years Ago

. | Get Around, Beach Boys, Capitol

. Memphis, Johnny Rivers, Imperial

. Rag Doll, 4 Seasons, Philips

. Don’t Let The Sun Catch You Crying,
Gerry & the Pacemakers, Laurie

. Can’t You See That She’s Mine, Dave
Clark Five, Epic

. My Boy Lollipop, Milie Small, Smash

. People, Barbra Streisand, Columbia

. A World Without Love, Peter & Gordon,
Capitol

. The Girl From Ipanema, Getz & Gilberto,
Verve

. No Particular Place To Go, Chuck Berry,
Chess
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TOP LPs-10 Years Ago

. Caribou, Elton John, MCA )

. Back Home Again, John Denver, RCA

. Sundown, Gordon Lightfoot, Reprise

. Band On The Run, Paul McCartney & -
Wings, Apple

. The Sting/Soundtrack, MCA

. Greatest Hits, John Denver, RCA

. Diamond Dogs, David Bowie, RCA

. Journey To The Center Of The Earth,
Rick Wakeman, A&M

. Buddah And The Chocolate Box, Cat
Stevens, A&M

. On Stage, Loggins & Messina, Columbia

r-J o~ WL £ AN

—
=4

TOP LPs-20 Years Ago

. Hello, Dolly!, Louis Armstrong, Kapp

. Hello, Dolly!, Original Cast, Capitol

. Funny Girl, Original Cast, Capitol

. Getz/Gilberto, Stan Getz & Joao Gilberto,
Verve

. The Beatles’ Second Album, Capitol

. The Dave Clark Five Return!, Epic

. Barbra Streisand/The Third Album,
Columbia

. Cotton Candy, Al Hirt, RCA Victor

. Call Me Irresponsible & Other Hit
Songs, Andy Williams, Columbia

10. Today, Tomorrow, Forever, Nancy

Wilson, Capitol
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COUNTRY SINGLES-10 Years Ago

1. He Thinks | Still Care, Anne Murray,
Capitol

. Marie Laveau, Bobby Bare, RCA

. I'm Not Through Loving You Yet,
Conway Twitty, MCA

. Stomp Them Grapes, Mel Tillis, MGM

. This Song Is Driving Me Crazy, Tom T.
Hall, Mercury

. Rub It In, Billy “Crash" Craddock, ABC

. 1f You Love Me (Let Me Know), Olivia
Newton-John, MCA

. They Don’t Make 'Em Like My Daddy,
Loretta Lynn, MCA .

. You Can’t Be A Beacon (If Your Light
Don't Shine), Donna Fargo, Dot

. It's That Time Of Night, Jim Ed Brown,
RCA
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SOUL SINGLES-10 Years Ago

. Rock Your Baby, George McCrae, T.K.

2. On and On, Gladys Knight & the Pips,
Buddah

. Rock The Boat, Hues Corporation, RCA

. My Thang, James Brown, Polydor

. Finally Got Myself Together (I'm A
Changed Man), Impressions, Buddah

. Jive Turkey (Part 1), Ohio Players,
Mercury

. I'm Coming Home, Spinners, Atlantic

. Fish Ain't Bitin’, Lamont Dozier, ABC

. Machine Gun, Commodores, Motown

. You've Got My Soul On Fire,
Temptations, Motown
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What's Next . . . After Reaching Your Goals In Radio?

Managing
To Rise

Everyone has heard the Cinderel-
la story about how Gary Ste-
vens went from being the nighttime
jock on WMCA New York to the
general manager of KRIZ Phoenix
halfway through the initial lun-
cheon meeting with then Double-
day president Dave Scribner. If you
think you've been eating with the
wrong folks, bear in mind that the
general rule among management
candidates is a well-defined goal
system, uncharacteristically free
from crisis. Management seems to
be the “accepted” or “‘traditional”
career path resplendent with role
models and fairly rigid-yet-easily-
obtainable mileposts. While candi-
dates from the sales force are still
the preferred applicants for most
GM positions, at many companies
today those from the programming
side of radio are considered and
even preferred by a growing num-
ber of chains.

In 1964, however, that was not
the scenario Charlie Murdock
faced. Murdock's game plan was
textbook type stuff. His first
thought was to major in education
at the Univ. of Florida. *| decided
I'd go into school administration as
a means to the practical—a secure
good living.” The emotional for
Murdock was entertainment. Inter-
ested in radio since the age of four,
he jumped at the chance to work at
the college station. | was still tak-
ing the education/administration
courses which stressed forming
longterm goals in groups of five
year plans.” Murdock combined
the two with his first five year plan,
to be a chief announcer at a major
station. That accomplished at
WRVA Richmond, his next plan was
to be a program director. By 25, he
was elevated to that position at his
hometown station, WQAM Miami,
when Kent Burkhart left for Texas.

“Management had always been
my longterm goal, and watching
Kent work, | knew you didn’t have
to be the greatest on the air, you
just needed to be able to recognize
greatness, and more importantly,
you had to know how to motivate
greatness.” With an eventual GM
job in mind, Murdock went to din-
ner with Todd Storz in 1961, and
was surprised to find the WDGY
manager slot offered to him.

*“| turned it down. | told Todd |
didn't have enough sales experi-
ence and I'll never forget his reply.
He said, ‘that’s funny, | thought |
heard you sell 18 businesses today
live on the air in one hour. Besides,
if I've got the best product | can al-
ways get good sales people to sell
it | knew it was what | wanted, but
| just felt | didn't have the kind of
experience | needed.”

In order to get that experience,
Murdock, who also did afternoons
at WQAM, opened “‘Charlie Mur-
dock Trophies.” I'd sell them to all
the coaches who'd send in press
releases for the sportcast | did. The
copy became my leads.” The idea
for trophies came from a friend in
that business, “and it really was a
lot closer to selling radio than any-
one would imagine. | had to explain
to a coach why he wanted to buy
something from me that might cost
a little more than the item the com-
petition was selling. To do that |
had to learn his needs, outline the
benefits and even set up cross pro-
motions.” Occasionally, on a big
order, Murdock would provide his
DJ services free for the school's

(Continued on page WN-5)

V'sit career day at the junior high
school of your choice. It's easy
to spot future announcers, the ‘‘ra-
dio kids.” They're the smug ones in
the back of the room scoffing at
the idea of their friends setting
goals and planning a career—if
they have friends. Often their only
companion is a consuming passion
for radio and a dream. But they
know exactly where they're going.
It goes something like this: “One
day I'm gonna work a CKLW,” or
“I'm going to make it to New
York—afternoon drive!” Or even *'|
just wanna do nights here in

Springfield—man, then I'll really
have it made.”

Regardless of the specifics, all
radio goals share one fatal flaw:
They'll be reached in less than 10
years, if they're going to be
reached at all. That means most
personalities will accomplish their
lifelong ambition long before their
30th birthday. When their class-
mates of a decade ago are just
starting to attain initial success,
the radio kid has reached the top
and run out of visions. He finds
himself wondering, “What's next?”
For many it's a mid-career crisis of

amazing proportions and, for all,
success in the future depends
upon a new set of goals.
Interestingly, with all the myriad
of possibilities, “life after WABC
(or Lucky Keener 13, or the call let-
ters of your choice)” follows four
distinct paths: a movement to man-
agement; a renewed commitment
to airwork; a shift from radio to a
related (or non-related) field; or
the inability to form a new goal
structure. We'll look at the results
of all four choices starting with the
“non-choice.” What happens when
you don't know "‘What's Next?"”

Top left: JOEY REYNOLDS—On top of the worlid and on
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top of the ratings in the '60s; top right: YOUNG YONGE—
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Roby Yonge, left, in 1965, three years before his move to WABC New York, accepts a goid record with WQAM Mi-
ami music director Jim Dunlap who has since gone on to a career in programming and management; bottorn left:
SEPARATE WAYS—Seen here as budding young disc jockeys on WIL St. Louis in 1961, Gary Stevens, left, has
since advanced to the presidency of Doubleday Broadcasting while Danny Dark, center, is now one of Los Ange-
les’ top voice over talents; bottom right: TEENAGE IDOL—Legendary night time personality Rick Shaw, right, seen
here in 1967, remains in South Florida. After several related positions, he's returned to radio as program director
of RKO's WAXY Ft. Lauderdale. Ronnie Grant, left, abandoned his on air career which culminated in New York to
return to his home state to pursue radio ownership.

Renewing A Commitment to Airwork

|

Statisticany the chance of an an-

nouncer spending his entire
career in an on-air capacijty at a
maijor station in a major market is
very stim. However it does pappen,
and if this is a goal, take a lesson
from Gary Owens’ father. “My par-
ents went through the depression,”
says Owens, “‘and my father told
me, son, always have more than
one job.”

Using that advice, a jock will nev-
er have to make career decisions
on the defensive. When a jock has
to act because he has to eat, he's
no longer working on career goals,
he's dealing with immediate reality
and that difference often s‘eparates
the successful announcers from
their lesser known counterparts.

In the case of Owens, diversified
interests came naturally. Advanc-
ing from the proverbial ‘station in
the bedroom’ beginnings to a
weekly gig on South Dakota’s
KORN, Owens' early interests in-
cluded “being a cartoonist, per-
forming on television and being a
network newscaster.” With the lat-
ter goal foremost in mind, Owens
applied to Don Burden's KOIL in

Omaha and became news director.
“When JP Mitchell quit, they gave
me the morning show, too, and |
had no idea what | was doing tech-
nically, so | made jokes about how
bad | was, and read the news.” Bur-
den was ready to fire him when the
high ratings came in, and at that
point, competitor Todd Storz got
him out of town by sending an air-
check to KIMN in Denver.

“| went to KIMN as both news
man and disc jockey, and | did,
through our affiliation with Mutual,
reach my goal of doing network
news.” KIMN also provided Owens
with his first tv exposure through
the ABC affiliate KBTV. *I did the
kiddie show and came back and
did the news. One day | didn’t have
time to change, and after doing the
news in a chicken outfit with the
beak over my horn rimmed glass-
es, | was fired.”

Still interested in cartooning and
tv, but now with a greater interest
in radio, Owens took a job with
Gordon MclLendon. ‘At WNOE in
New Orleans (owned by Gordon's
father-in-law, Gov. James A. Noe), |
learned a lot about format radio,
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and that background stayed with
me to this day. Most MOR jocks
don’t know when to stop.”

Joining Crowell Collier's KEWB
Oakland and KFWB Los Angeles,
Owens' new goal of going to New
York was thwarted when the nego-
tiations between Collier and
WMGM fell through. | was doing
cartoons and selling them to maga-
zines, and | was looking forward to
doing more with television so | de-
cided, hey, Hollywood has every-
thing I'm interested in, | don’t want
to leave.”

Writing jobs on *“Bullwinkle,”
and “Fractured Flickers” were fol-
lowed by on camera roles on
“McHale’s Navy,” ““The Jack Benny
Show” and countless others in
quick succession, but Owens re-
mained true to his father's ‘more
than one job’ credo.

“I never quit a radio job no mat-
ter how good things looked. Agents
are always telling you to do that—
like Mort Sahl said, disc jockeys
are thought of as used car sales-
men—but | never quit.” However,
Owens did consider his airwork’s

(Continued on page WN-4)

Facing the
Unknown

By ROLLYE BORNSTEIN
Radio Editor

Rmnie Grant had it all planned.
He was going to be a jock in
the nation’s # 1 market. He went
as far in the mid-'60s to—upon
hearing he'd be drafted—get a job
at KOMA, Oklahoma City. He fig-
ured since Storz Broadcasting had
a policy of re-hiring anyone called
to service, he had a fairly good
chance of coming back to a more
lucrative and visible position at co-
owned WQAM, Miami. He figured
right. A couple of years later that
last brick fell into place and Ronnie
reached his dream. New York City.
Actually WWDJ was licensed to
Hackensack, but to Ronnie, the
pinnacle had been reached.

His life from that point contained
an emptiness which took him back
through Miami's Y-100 and
WMYQ, eventually returning him to
his hometown in Mississippi where
he spent several years in the log-
ging business depressed and alone
until one day it dawned on him,
“When | got to New York, | ran out
of 'goals. Until then | had always
known what I'd be doing next. Un-
consciously, | think | tore down ev-
erything | worked for so I'd have to
rebuild it again.”

The rebuilding has taken the
form of station ownership in
Greewood, Miss. Set back several
months by a near fatal car acci-
dent, a more contented Ronnie
Grant was able to put his life into
perspective once he developed
new goals that suited him.

Roby Yonge has yet to do that.
At 42, he frankly admits, “I'm
bored and I'm not happy.” Twenty
years earlier the scene was much
different. His initial goal as a
school kid in Ocala *‘was Miami. |
thought that was it."” In 1964, al-
ready in Miami, he made it to the
number one station. “Then | think |
wanted to go to KHJ. The Real Don
Steele was my hero. New York
wasn't a personal goal,” says
Yonge who reached WABC there at
25. “But it was the goal. | thought,
‘You have to go to New York. You
have to have a penthouse.’ In my
mind it represented the top. It
didn’t matter about my goals. New
York was the thing to do.”

Finding himself out of WABC and
out of goals two years later,
Yonge's energy began to scatter.
Brief work at WCBS-FM, and at-
tempts at operating a recording
studio which led to bankruptcy,
had him seeking solace again in
South Florida. Management of an
AOR outlet in West Palm Beach
lasted six months, and three
months on the air at WMYQ in Mi-
ami had him returning to New York
to try to resurrect the studio busi-
ness one final time.

Back again in South Florida a
pattern began to emerge. Roby
Yonge couldn't hold a job. *Y-100
paid me $250 a week for nearly a
year not to work. (Cecil Heftel was
in the process of purchasing WMJR
Ft. Lauderdale which later became
Y-100.) | was going to do mornings
when he got the station. | actually
only worked on the air there four
hours. | then called WMYQ and
went back there, and | think the
main reason | did that was it was
closer to where | lived.” Several
stints around town were equally
transient and often punctuated
with bizarre on air incidents often

(Continued on page WN-5)
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By ROLLYE BORNSTEIN
Without a doubt, anything you've ever wanted to hear on the
radio has been heard at one time or another on the air in
Washington. And that doesn’t include all non-broadcast
transmission such as government uses (ours and others) and
mobile phones which make the city the heaviest radio user in the
world. '

Confining our profile to the 29 Arbitron ranked stations in the
metro survey area, the element most obvious is professionalism.
The longevity alone of the local personalities, including several
announcers whose on air debuts occurred here just after World
War |l, is a testimony to the overall stability of the market.

Historically, as well, Washington radio is unique. In the major-
ity of markets, once FM penetration took hold in the '70s, con-
temporary listeners found themselves abandoning the AM sta-
tion they grew up with, as top 40 giants toppled coast to coast.
Here however, nothing of that magnitude did topple, because in
the top 40 arena, nothing of that magnitude existed.

Contemporary

Today three stations battle it out for the top 40 ears—Q-107,
WAVA and WASH. The “Q" (WRQX) has been at it since April of
'79 when, as WMAL-FM, the ABC outlet abandoned the call let-
ters and mellow rock approach in favor of head to head competi-
tion with WPGC. In September of 79, current Q-107 PD Alan
Burns took over from Al Brady Law, and under his leadership the
outlet has risen to dominance.

The most outstanding element of the “Q" is probably its well
orchestrated promotion tactics which have made the facility one
of the most visible stations in the metro. It's hard to drive across
town without spotting several Q-107 bumper stickers. Concerts,
movies and other community events are regularly sponsored by
the station. The current on air contest will award a “Summer Of
Fun” package including season tickets to Meriweather Post Pa-
villion movie passes and 107 top albums, to a listener who has
previously called in and registered.

With the addition of WPGC'’s Jim Elliot and Scott Woodsides to
mornings and the more recent arrival of Dancin’ Danny Wright to
afternoons, it appears as though Q-107 is laying a bit less em-
phasis on its “‘more music’’ promise, instead stressing the “fun”
element. Wright is sounding better than ever with bits such as
“News No One Knows"—laugh track and all. Following a jingle
which proclaims “It's happening right on Q" you're likely to hear
*“Hold Me Now'' by the Thompson Twins, “Born To Be Wild” by
Steppenwolf and Phil Collins’ **Against All Odds.”

WAVA, on the other hand, rarely reaches back past 1980 and
predominantly plays titles released within the last 18 months.
PD Randy Kabrich—who joined the station last fall when Double-
day, which purchased the AOR outlet in 1982, abandoned that
format—patterned the top 40 approach on “what KHIS-FM (Los
Angeles) would sound like if it were in Washington.” To our ears
WAVA sounds as top 40 should—the jocks such as Mark Mitch-
elt in afternoons and Tom Kent in evenings are personable yet
succinct.

The music flows and the pace and energy is constant. Follow-
ing the top of the hour ID which proclaims “WAVA Arington,
Washington, Virginia, Maryland's hottest hits: all hit 105" we
heard “"Working For The Weekend' by Loverboy (a ritual that
Kent plays every Friday evening leading into his show) followed
by a plea for votes for the “hot 8 at 8 countdown,” “Sister Chris-
tian” by Nightranger and “Love Somebody" by Rick Springfield.

The current promotion is a variation on the “Key” contest with
a first prize of a new Mercedes convertible. Other prizes include

‘vacations, car payments for a year and home entertainment

centers.

Originally the home of WARL (see country) the frequency be-
came WAVA, named not after Wa.-Va. or even Arlington, Va.
rather, after its owner Arthur V. Arndul. Later becoming the
city's first all news outlet, WAVA remained in that format until
Alex Sheftel purchased it in the '70s and went AOR.

Interestingly, in the early days of top 40, the only station
steeped in the format which covered the entire metro was Balti-
more’'s WCAO, fifty miles away. Consequently the market's first
rock’'n’roll hero was an unlikely candidate in the form of Milt
Grant. Grant was anything but hip, but hosting channel 5's dance
show from 5 to 6:30 p.m. weekday afternoons he was visible.
Brokering the time, as well as radio time for the ““Milt Grant Teen
Network™ he could also be heard weekends on daytimer WPGC
and suburban WINX, WEEL and WAVA.

Like Grant, Don Dillard was barely escapable if you liked
rock’n’roll 25 years ago. His father owned suburban WDON (to-
day spanish language WMDO, Radio Mundo owned by Lotus) and
you heard him on your way to school and on your way home since
he did morning and afternoon drive. Don's FM counterpart
WASH on the other hand was selling time to anyone who would
buy it—including nighttime host Swami Promenenda. The Dil-
lards eventually sold the station entirely to Metromedia and in
the late '60s WASH-FM went AC.

The original idea was to put an AM format on the FM dial, and
at first, most promotions involved giving away FM converters for
car radios so people would at least be able to hear the station. By
1972, though, the FM band and WASH along with it began to
take off. Building for over a decade, the move away from the for-
mat to top 40 last year surprised both the industry and the

listeners.

Initially PD Bill Tanner claimed the AC format would remain,
but one by one, the staff resigned, replaced in part by Tanner's
former Y-100 Miami co-workers. Talk around the city was any-
thing but positive as the former WASH staffers were highly visi-
ble and weli liked (six of them now compete with Tanner-in-the-
morning: Bob Duckman at WXTR; John Bodnar, KIX 106; Dave
Arlington at W-Lite; Eddie Gallaher on WWDC-AM; Jerry Clark on
WTKS; and Walt Starling, the city’s well-known traffic reporter,
now flies for 'PGC.)

Today as an adult top 40 outlet, WASH seems to be regaining
some momentum. Their current giveaway, a million dollars if you
say you listen to WASH-FM is ingrained in the listener's mind
through constant repetition. “The million dollar sound of WASH-
FM" punctuates every break. (What they mention less often is
the fact that you also must know the last three songs aired—
which can be a neat trick when they don’t back announce.) But if
the purpose is to generate talk—it's working. Several competi-
tors have mentioned WASH rising dramatically in their in-house
research.

From a musical standpoint it seems that Tanner may consider
everybody competition. WASH probably airs the widest variety
of music as well as the greatest amount of urban product among
the top 40 outlets. Tanner's morning show, though somewhat
blue, ranks high in creativity. The material is fast paced and Tan-
ner projects an image that's relaxed and easy to listen to.

Aduit Contemporary

Perhaps the only move more surprising than WASH's switch
away from its full service AC approach was the hiring of former
WASH PD Bob Hughes at WLTT. W-Lite, of course is the station
that edged out WASH and is rumored to have started all the con-
cern at Metromedia in the first place. Acquired in November
1981 by Gulf Broadcasting, the station had made the switch
from easy listening to AC under the former San Juan Racing
ownership. During the tenure of Gulf GM Ken Wolt (who as Dan-
ny Clayton was one of WRC's more successful PDs during the
station’s top 40 days) and PD Gary Balaban, W-Lite became
Gulf's pride and joy.

Its success is as much a marketing coup as it is a program-
ming victory. Remaining true to the positioning statement “Lite
Rock, Less Talk” the approach is reminiscent of an easy listening
outlet, with a typical four record sweep including Gilbert O'Sulli-
van, Alabama, Stevie Nicks and Peter & Gordon.

Departures from that approach are seldom but two of note are
Dick Seary’'s Sunday night program *‘Music Americana’’—the
folk music block is number one 25-49—and weekly Threefer
Thursdays when songs are programmed in three record sweeps
featuring one artist per set.

Until recently, WEZR could have claimed they were “light rock,
less signal.” With definite reception problems, W-Lite has not
had to take the switch of Art Keller's 'EZR from easy listening to
AC a year ago very seriously.

Licensed to Manassas, the station, put on the air in 1968, has
always had technical disadvantages. A new tower erected this
spring was supposed to correct that. Anticipating great change,
the station, overseen by national PD Dan Vallie and programmed
locally by Chuck Tyler, embarked on a large advertising cam-
paign only to find that in many areas the signal was actually
worse.

That now corrected, differences between the two outlets are
not striking. “It's EZ 106.7 with the $4,000 music guarantee,”
says midday jock Phil Simon who goes on to explain that anyone
catching less than four songs aired in a row on WEZR would win
the cash.

For a minute there we thought WHUR might have some com-
petition when we heard a set which included Roberta Flack and
Peabo Bryson, Stacey Lattisaw, Deniece Williams, and Debarge,
but we were later informed it was a “listeners’ choice’” set and
the winner who sent in her favorite four also got dinner for two. A
set of the station’s choice included Barbra Streisand, Jimmy Buf-
fett, Culture Club and George Benson.

Should you happen to be without an FM radio, strangely it's
still possible to hear WEZR simulcast on WEEL which Art Keller
no longer owns. WEEL, a one time top 40 outlet was unable to
reach its full potential operated as a country station after the
LBJ Foundation purchased it and thus was donated to George
Mason Univ. which tried an all news approach until recently. Fail-
ing that, the school turned to Keller who sat on the board of di-
rectors and asked about simulcasting. WEEL today uses 'EZR'’s
signal as if it were a satellite delivered format, deleting or adding
program content or commercials at will.

Different than W-Lite and WEZR, WPGC's approach is closer to
WASH's former stance. In fact, their chances of filling that void
are excellent. Without hesitation we say WPGC is the most un-
derrated station in the market. The music is right, the personal-
ities are on target, the only thing missing is outside promotion
and sadly that will continue to be missing as First Media’s corpo-
rate policy prohibits outside advertising, such as tv. The problem
here is that WPGC is a station rich with history. From its early top
40 days as a daytimer owned by Max Richmond (of WMEX Bos-
ton fame) “'Tiger Radio” battled the elements (and WEAM) from
its location on top of the S & W Car Barn.

Unlike half a dozen other facilities, WPGC never gave up, and
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its persistance paid off. Three things caused 'PGC to eventually
dominate the top 40 scene: increased FM listenership (PGC's
daytime programming was simulcast on its class B FM counter-
part); WRC's decision to leave the format; and PD Harv Moore.
After Moore's departure, the station under new owners First Me-
dia began to slide.’

Nonetheless, listeners continued to sample the outlet hoping
for a return of the magic. Well, years later the magic's back but
the listeners are gone, and from our way of thinking it's going to
take a sledge hammer in the form of tv and busboards to get
them back anytime soon. The listener who does stumble by, and
in all fairness the station has made considerable gains since PD
Al Casey's arrival, will probably be pleasantly surprised.

The morning team of Baker and Burd (Jeff Baker from Provi-
dence’s WPJB and David Burd of St. Louis-based Clayton Web-
ster Corp.) interact well with each other, with traffic ace Walt
Starling, and with the music, which in the hour we listened in-
ciuded Culture Club's “It's A Miracle,” *No Reply” by the Bea-
tles, the Rascals' "“Good Lovin',” Deniece Williams and Billy Joel.

The ongoing promotion is a take off on liars poker, “The Dollar
Bill Game™ where listeners with the required serial numbers win
$25 to $95, and $1,000 on Thousand Dollar Thursday.

WMAL really belongs in a class by itself. The fact is, it's the
number one station in the market and that placement is no fluke.
They've got the staff, image, longevity, and bucks to back it up.
Format? They are WMAL, and their audience knows it.

Bought by ABC in 1977 from Joe L. Albritton, even stately
WMAL took a stab at the top 40 arena producing one of radio’s
more hilarious battles as sedate jazz host Felix Grant was forced
to broadcast live from the “Mighty Mo” Drive-Ins in competition
with Johny Dark’s highly successful WEAM “Telequest” show
from Topps.

Today Grant continues at the station in the 9 p.m. to 1 a.m.
slot playing mostly jazz. The remainder of the day is full service
MOR programmed by Jim Gallant. Targeting 30-54, the line-up
includes Frank Hardin and Jackson Weaver followed by Tom
Gauger, Bill Trumble and Chris Core in afternoons, Ken Beatrice’
sports call show, Grant, and Bill Mayhugh overnights.

Using the catch phrase “The number one voice,” the current
promotion centers around the station's AM stereo status. Heavi-
ly into a tv campaign emphasizing the news and information as-
pects of the station, WMAL also carries the Redskins and Univ. of
Maryland football and basketball.

. Urban/Black

One of the first things programming people will invariably
mention about Washington is the urban influence. Proving the
point beyond population figures is WKYS, which while in third
place in the winter sweep behind WMAL and WGAY, reigned su-
preme in double digits last fall. Originally easy listening WRC-FM,
the NBC O & O went top 40 briefly in the mid '70s when WRC-
AM opted for all news, moving to disco shortly thereafter with
the WKYS calls.

Several black oriented approaches including a meliow sound
were tried with limited success until Donnie Simpson’s promo-
tion to PD in 1979. It was Simpson (who also hosts B.E.T.’s “Vid-
eo Soul” program) who took the station from also ran to mon-
ster. Keeping the desired urban approach and image in mind, his
philosophy was “it's the hits regardless of where they come
from.”

While the station appears to be heavily dayparted, it also pre-
sents a consistant image. Simpson’s morning show, for instance,
finds him warm and personable as he chats about a station base-
ball game (the team in keeping with the “Kiss" l0go is called the
“Lipsmackers”), The Jacksons’ upcoming tour and the latest in
the sports world—which Simpson knows well as a sportscaster
for WRC-TV. The music, unlike the more driving sound generally
found later in the day, is easy to handle and fits the mood of the
moment from Prince’s **‘When Doves Cry”’ to Smokey Robinson’s
“Going To A Go Go.”

“Going To A Go Go” is a song you will not hear on WDJY,
where the concept, according to PD Dan O'Neill, is urban hits.
The music mirrors the DC population base, 70% black, but
songs such as Duran Duran’s “Reflex” do make it to power rota-
tion. Going back no further than 18 months and utilizing a tight
playlist with very few ballads, the station, which O’Neill feels is an
“urban version of hot hits” maintains a constant upbeat rhythm
as it seeks the standard top 40 demos, teens and women 18-24
with a more music approach and elements like “The Capital
Countdown.”

The move from “OK-100,” black-formatted WOOK-FM, to ur-
ban “100 Hit, WDJY,” which occurred last February, retired
some of the more controversial call letters in the town. As
WOOK-AM at 1340, the station broadcast nightly from “the
goldfish bowl,” the window of the original Waxie Maxies at 7th &
T Streets, NW. Responsible for building a few careers (Wolfman
Jack is rumored to have started there) and perhaps delaying
one—Barry Richards was instantly fired for playing Phil Up-
church’s “You Can't Sit Down” under Richard Eaton’s very se-
date “Unity Viewpoint” heard daily in both drive times on all
United Stations—WOOK found itself in trouble when the FCC
voted to revoke its license for repeated violations, and more im-
portantly facing increasing competition, Unity decided to swap
the WOOK calls and format with its Spanish FM counterpart
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WFAN. In the mid '70s, the AM license was awarded to a group
which took the 1340 dial position gospel as WYCB.

Today, 'YCB competes with another former black outlet,
WUST. Perhaps more traditional than 'YCB, on WUST you're like-
ly to hear screaming and hollering and people ‘“‘getting down for
the Lord.”” Morning man Cal Hackett, who has been with the sta-
tion for 15 years, is a far cry from WUST's days when former
Stax president Al Bell was an air personality there. Back then
nights were complete with *‘Lord Fontelroy Bandy™ a Jamaican
jive jock complete with accent, the ability to rhyme anything, and
a big pink cadillac.

But the real black killer in the '60s was WOL. When Sonderling
bought the 1450 class IV outlet and changed its format from
MOR (it stood for Wise Owls Listen and featured just such jocks
as Milton Q Ford and his parrot Richard) to soul, the black battle
was over within 30 days. Put together by Sonderling’'s Frank
Ward along with PD’s Dave McNamaee and Bill Sherard, the pro-
duction values, promotion tactics, community involvement and
on air lineup of unique personalities were nothing like the inner
city had ever experienced. Sonny Jim Kelsey, Hal Atkins, Jerry
Boulding, The Tall Tan Texan-Rudy Runnels, Bob Terry-The
Nighthawk (probably D.C.'s biggest black jock ever), and Fred
Corey agent Double O Soul, even had the white suburbs
mesmerized.

Frank Ward's voice of God intro for “First Freedom News,”
“The last word in music, the first word in news’ and a commer-
cial schedule of prestigious national spots (WOL didn’t have the
orders at first, but to make them sound '"big time,"” spots were
dubbed at New York's WWRL and sent down), set them apart
from the crowd.

Also losing a license battle, today the station is owned by Cath-
erine Liggins Hughes—a well-known broadcaster responsible for
WHUR's “Quiet Storm” during her tenure there as well as the
gospel format heard on WYCB. Currently rebounding from
ground zero, WOL abandoned its black talk format for an ap-
proach that recreates the sound and energy of the oid WOL as
"The Soul Rocker Of The Great East Coast.”

If you've been pining for the return of soul radio, you'll find it
here especially at night when the Moon Man and “The More Bet-

ter Man” take to the air. More Better, a former cab driver turned.

disc jockey less than two years ago, has one of the best oldies
collections in the city and his all night show reflects that fact.
With Sponsors like “Ben’s Chili Bowl" (an advertiser since WOL's
'60s heyday) both Moon Man and More Better Man in part bro-
ker the time, making the commercial load at 3 a.m. as heavy as it
is at 3 p.m. Among the spots More Better Man weaves his
smooth magic complete with requests and dedications for every-
thing from “Come Get These Memories” to “This | Swear Is
True” to the Clovers’ local hits of the early '50s.

From a donation to Howard Univ. in 1971, WHUR was born.
Originally WTOP-FM airing CBS' “Young Sound” before the
grant, owners Post/Newsweek saw themselves faced with the
Commission of the Nixon era's break up of AM-FM-TV-Newspa-
per combos, and apparently did not see the future of FM.

Within three years, the station’s most outstanding element to
date emerged in the form of a night time block called *“The Quiet
Storm.” The tasty soft sound ranging from soul oldies to fusion
jazz is a black AC approach heavily dependent on host Melvin
Lindsey's ability to pick the music and create the mix. While oth-
er outlets have used the name and concept, the total package
often lacks the classy feel Lindsey ably builds.

The remainder of the WHUR day, led by morning man Jesse
Fax, is more uptempo sporting the phrases ‘‘Progressive 96"
and “Washington's Best Music.”

Country

The one thing that stands out in Bob Cole’s mind about the

Carter Administration is the rise in country music’s popularity
during its tenure. Even with the current group of politicais, Cole,
who saw KIX 106 (WPKX) to their highest numbers to date be-
fore joining crosstown WMZQ and doing likewise, counts such
dignitaries as vice president Bush among his regular listeners—a
far cry from the early days of WARL.

Licensed to Arlington, WARL (which {ater became WAVA) was
the home of personality Connie B. Gay. Gay the founder of the
CMA in 1956, along with tocal talent Jimmy Dean and other not-
ables also hosted channel 7's *Town And Country Time."”

Later, Alexandria’s block programmed WPIK-AM and its FM
WXRA plunged into the format. But the emphasis there, like
WEEL and other suburban country outlets, was on the local com-
munity. It was in this climate that Viacom, which had acquired
the Sonderling chain and WOL-FM with it, decided on country.
Initially dropping WOL-FM’s jazz programming and becoming
WMOD, a mixture of top 40 and oldies, PD Bill Figenshu was in
charge when the switch was made. As the story goes, since
WMAQ (Chicago) was the biggest country station at the time,
Figenshu adopted the WMZQ calls.

In 1980, Metroplex acquired WPIK/WXRA and transformed
the suburban outlets into D.C. contenders as KiX 106 WPKX-
AM-FM (a brief fling with “Music Of Your Life"" on the AM not
withstanding). (Interestingly, throughout several moves and
countiess staffers, the original WPIK phone number, Overland 3-
3000 given out each break on Norm Beasley's top 40 request
show—Beasley later became Norfolk personality and station
owner Dick Lamb—remains.)

Managed since Metroplex’s takeover by Bill Sherard, the cur-
rent differences between “KiX Country' and WMZQ are not over-
whelming. Both have committed serious promotional budgets to
the format, with KIX currently taking a more energetic on-air ap-
proach to that end while WMZQ prohibits talking over intros and
any signs of hype. Both place emphasis on their morning shows,
with former KiX morning man Jim London and former KiX eve-
ning jock Mary Ball forming the nucleus of WMZQ's offering
while KIX, after quickly cutting their losses when attempting to
bring Cleveland’'s Gary D. to prominence here, now features a
more sedate and personable John Bodnar, formerly of WASH.

While you constantly hear *‘The new KIX 106, Ten In A Row,”
'MZQ is reminding you that they’re no gimmicks *Just Country.”
The words may be different, but the message is the same. Bod-

I

nar's show, augmented by KIX veteran newsman Paul Bottoms
had him sounding relaxed just weeks into the job, with music in-
cluding Kenny Rogers, Waylon Jennings, Anne Murray, and Julio
and Willie.

L[ondon, too, sounds comfortable and Mary Ball is more than a
token partner. The only sad note, is the placing of newsman Evan
Carl. Hired for his rapid fire, ironic and cynical approach, the
newer 'MZQ stance has him performing like a restrained race
horse. Musically, 'MZQ reached further back than KIX when we
listened with Linda Ronstadt, Patsy Cline, Don Williams, the Ken-
dalls and Conway Twitty.

|
‘ Oldies/Nostalgia

If you're looking for oldies you can always rely on Extra 104.
Licensed to La Plata, former Metromedia vet Bill Dalton, who
started WASH back in '68, purchased the station in 1980 with
his former co-worker-turned-wife, Sue, and switched the subur-
ban outlet from country. Presently programmed by former
WASH personality Bob Duckman, who also does mornings, the
oldies you're likely to hear in a half hour include ‘‘Heatwave”;
“The Happy Organ'; *Hold Me, Thrill Me, Kiss Me"’; *'She Loves
You"; “Lover Please’”; "Soul & lInspiration”; “Sunny”; and
“Laugh Laugh.” And if you don't think that leaves much time for
talk, you're right. The music makes the statement.

Even so, the station with bus cards seen throughout the city
featuring a “‘Kilroy" looking character, is highly visible with tv, a
hot air balloon, and a schedule of sponsored Saturday remotes
booked virtually every weekend.

In the nostalgia arena, Duckman’s former WASH co-worker
Eddie Gallaher is heard mornings on WWDC-AM. The station at
one time had the lion’s share of the audience with personalities
ranging from Art Brown, who played the organ live while his ca-
naries chirped, to Carroll James, who is said to have played the
first Beatles record in America. Moving from top 40 to simulcast
AOR, WWDC eventually opted for nostalgia and today carries
Toby Arnold’s “Unforgettables” format after Gallaher’s morning
show.

WEAM is also rich with history. When Thoms Broadcasting
efected to drop to automated top 40 fare becoming 'The New
W‘eam.” (WRC'’s Willard Scott and Ed Waiker) the *‘Joy Boys" did
a take off which forever renamed the outlet “The New Scream.”
Names were a touchy subject at WEAM, where several jocks
would be **Jack Velvet’ or “Doug Vanderbilt,” and so it was that
*Johny Dark™ (who kept the name and today programs Balti-
more's WCAO) preceded overnighter Dick Dawn as the promo
said “It’s midnight in the nation’s capitol and this is when WEAM

oes from Dark to Dawn.” Believe it or not, this station for a
while had gonzo numbers—in spite of, or maybe because of the
mercurial GM Harry Averill who went through so many people it
seemed like the *'Jock du jour" plan.

| Leaving the format in the early '70s, WEAM tried everything,
finally settling on the big band approach which was suppoosed to
be dumped when Jake Einstein, took over. Listener reaction was
so great, the deal was eventually nixed. Now with the impending
takeover by Viacom, it again looks like the format, or what's left
of it, could disappear. Viacom miakes no statements, but the at-
mosphere at WEAM is anticipatory. Listening to the midday show
we were surprised to find one of the better MOR talents we've
heard, only to discover the station is down to a skeleton staff and
carries SMN in that time period engineered by sales manager
Bob Steinhilber.

| AOR

| Today DC-101 (WWDC-FM) stands alone in this format. We
have to believe Jake Einstein and his staff at the new WHFS (af-
ter selling his FM facility to Outlet Einstein eventually purchased
Annapolis’ WNAV-FM and reincarnated his progressive approach
ghere) would shudder at the thought of being labeled AOR. One
of America’s true eclectic stations, WHFS can only be described
as "'free form” as evidenced by its recent screening of “Where
The Boys Are'’ which for all we know, made sense to its small but
loyal band of followers.

|
By comparison, DC-101 is mainstream. Moving from easy lis-

tening to automated MOR, the outlet became DC-101, consulted
by Burkhart/Abrams, and at one point was programmed by

Here’s How The Numbers LoOk FALL WINTER

! STATION DIAL POS FORMAT '83 '84
WMAL 630 MOR 8.0 9.4
| WGAY-FM 99.5  easy listening 8.5 8.4
WGAY-AM 1050 easy listening -6 7
WKYS 93.9 urban 10.2 8.0
WRQX
(Q-107) 107.3  contemporary 6.4 6.3
WHUR 96.3 black 5.9 5.2
WWDC-FM 101.1 AOR 3.0 5.1
WMZQ 98.7 country 3.5 48
WLTT 94.7 AC 4.1 4.4
WAVA 105.1  contemporary 4.3 43
WWRC 980 news/talk - 4.1 4.2
WPGC-FM 95.5 AC 33 33
WPGC-AM 1580 AC 2 .2
WTOP 1500 news 3.6 3.3
WXTR-FM 104.1 oldies 2.0 2.7
WASH 97.1  contemporary 3.8 23
WDJY 100.3 urban 2.4 2.3
WGMS-FM 1035 classical 23 23
WGMS-AM 570 classical 6 4
WPKX-FM 105.9 country 3.1 23
WPKS-AM 730 country 7 4
WwYCB 1340 gospel 25 2.0
WHFS 99.1 progressive 7 1.7
WTKS 102.3 easy listening 7 1.5
WEZR 106.7 AC 14 1.2
woL 1450 black 1.3 1.0
WUST 1120  gospel 1.0 9
WEAM 1390 nostalgia 9 .8
WWDC-AM 1260 nostalgia .8 .6
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Dwight Douglas. Current operations manager Don Davis took
over in 1981.

With a lineup including the likes of "“The Greaseman,” Dave
Brown, Adam Smasher and Cerphe, this sole surviving AOR con-
tinues as if direct competition abounds. Targeting men 18-34,
the philosophy is one of consistancy. It is Davis' goal to sound
like a rock'n’roll station at all times. Consequently artists such as
Michael Jackson (who does not display the desired image in Da-
vis' mind) is absent from the playlist. Tieing in to appropriate
concerts and other events, DC-101 strives to be involved with
the listener's lifestyle. That goat is further accomplished through
Adam Smasher's uncanny showmanship. Smash is an entertain-
er and his knowledge of radio is far surpassed by his instinct in
marketing. He has packaged himself as a commodity his target
audience cannot afford not to buy.

The Greaseman goes beyond entertainer status bordering on
cult. Vastly different from “The Greaseman’ character he por-
trayed over a decade ago on WRC, Grease here has found new
avenues of creativity. If you are of weak stomach, or in any way
easily offended, skip the Greaseman. Bathroom humor takes on
literal connotations here. However if you want to hear one of the
most brilliant air talents ever to emerge from post-Drake top 40
radio, stick around. His play on words, clever phrasing, shock
value and unusual delivery which would have put a license in
jeopardy in days gone by, are just the fix his audience is after.
imitators find themselves thrown off the air but there is some-
thing mystical about The Greaseman that lets him get away with
it.

Hired after a decade at Jacksonville’'s WAPE, as Howard
Stern’s replacment, fans at first were resentful, seeing him as a
cheap imitation. Undaunted, The Greaseman persisted, and won,
sitting in solid first place in the station’s target demo, six points
ahead of his closest competitor.

The city’s first taste of album music came not from an under-
ground FM station, rather suburban WHMC at 1150 licensed to
Gaithersburg. Today as all comedy WJOK ('HMC lost its license
in the '70s) the signal is even more of a problem than it was in
1968. Back then Barry Richards (who was first seen dancing on
Milt Grant's tv show and later went on to host shows of his own
on Grant’s channel 20 before leaving the city to program New
Orleans WAIL) served as WHMC's operations manager and after-
noon personality. It was a departure for Richards who had been
heard on top 40 and black outlets throughout the city. Nonethe-
less his five year tenure gave DC listeners a hint of things to
come.

News/Talk

If you're coming to the nation’s center of news expecting to
find a rapid fire top 40 approach to all news reminiscent of
Group W's highly sucessful format, forget it. With no teletype in
the background and little hype, Outliet Communications’ WTOP,
run by VP/GM Michael L. Douglass seems almost above that.
With a vast professional staff it's class journalism. Opponents
however, feel the CBS affiliate would do better to adhere to a
faster rotation of shorter stories.

Known on the air as “WTOP Newsradio 15" the station devi-
ates from that approach only for play by play sports (Orioles,
Capitals, Bullets, NFL Monday Night Football, Superbowl and
World Series) and Mutual’s overnight Larry King program.

At WRC, except for a morning newsblock anchored by (Mike)
Cuthbert & Co. the emphasis is talk. Local programs throughout
the day are augmented by NBC's Talknet at night with weekend
topics ranging from gardening to psychic phenomena. Owned
for years by NBC which saw the station move from old line MOR
to top 40, the network shocked the town in the mid '70s by
abandoning that successful stance which saw the likes of pro-
gram directors Lee Sherwood and Dan Clayton to affiliate with
NBC's N.I.S. (the ilifated News and Information Service), moving
later to talk.

Once again, the fate of WRC is unclear. Purchased by Greater
Media which owns WGAY (see easy listening) there will be no for-
mal word on WWRC—as it's now officially known—until the sale
is approved later this summer. However, talk is strong that talk
will remain.

Easy Listening

Common thoughts that easy listening is a format with a prob-
lem have apparantly not penetrated the uncommon sound of
WGAY. Perhaps the finest example of a well programmed beauti-
ful music station, WGAY is also an engineering accomplishment
with probably the best FM signal in the city.

Put on the air in 1947 by John Kluge who chose the call letters
because of the bright, happy ‘‘gay” music, the station was later
acquired by Connie B. Gay, who obviously was delighted by
Kluge's call letter choice.

WGAY and its FM counterpart at 99.5 put on the air in 1960
created a beautiful music tradition maintained through its pur-
chase by Greater Media in 197 1. Now Greater Media is spinning
off the AM daytime outlet and acquiring WWRC.

Managed by Ted Dorf, the music is handled totally in-house by
operations manager Bob Chandler who, in addition to 20 years
with the station, has produced several of the easy listening cuts
heard on the station. Using a tv campaign, the positioning state-
ment “Relaxing 99" and a staff of quality announcers, WGAY
has never deviated from its original promise of providing easy
listening music. Consequently cover versions are utilized more
often than originals.

WTKS (the original WHFS) is more foreground in its approach.
Relying on the Providence based Syndicator, Carson Radio Ser-
vices, the music is fairly evenly divided between vocals and in-
strumentals and it's not unusual to hear Lionel Richie's “Hello”
and “Truly” as the station strives to play the original hits when-
ever possible. 0

Licensed to Bethesda, the plan in acquiring the class A FM was
to go news/talk complementing co-owned WTOP which explains
the 'TKS (“Talks') call letters. Because of the city of license, the
stations were unable to co-locate and the idea was aborted. Easy
listening was chosen because of its compatible demographic ap-

(Continued on page WN-4)
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Shifting From Radio to New Goals

hile those who want to go into
management or stay on the
air have relatively little trouble re-
solving their ‘‘mid-career crisis,”
air personalities who decide to
leave the business seem to experi-
ence a very turbulent period; which
differs only from those whe fail to
reach a conclusion and continue in
a crisis period for several years by
the eventual re-establishment of
goal structures and the subse-
quent effort made to accomplish
them.

For Kris Erik Stevens, the goal
was WLS. By 22, he had achieved
what was to be the culmination of a
life of work. “When | got there | was
so excited | forgot to ask how much
they'd pay. Within 60 days | began
to wonder what would be next. Ev-
erything else seemed lateral at
best. WLS was the epitome of suc-
cess to me. | just decided I'd take
advantage of every opportunity
that came my way. I'd become
number one, I'd do personal ap-

_pearances. | even made a record.”

Prior to WLS, Stevens slid
through Omaha’s KOIL, CKLW De-
troit, WQXI Atlanta and KQV Pitts-
burgh. “After four years WLS, even
with the outside interests, | started
to feel bored. | took the standard
course and figured programming
was next. Went down to Miami to
WMYQ in 197 3 and the timing was
right. | was only there six months
when we beat the AM competition.
Things were going great but | be-
gan to realize | was putting in late
nights and long hours to accom-
plish something that wasn't getting
it for me. There was a time when |
lived, breathed, slept and ate radio,
but when that feeling passed, |
couldn’t make it come back. | liked
some things about programming
but | knew I'd make more money if |
went back to Chicago.”

On the air at 'CFL the opportuni-
ty to work in a major motion pic-
ture filmed in Chicago came up,
and Stevens realized his radio days
were over. *| drove to L.A. minus a
gig, ready for the experience, the
unemployment lines, the acting les-
sons. In many ways it was very dif-
ficult. Here | was, used to making
heavy dollars, and the one thing |
didn’t want to do, was the only
thing | could do. | had no choice, |
had to go back on the air.

*| got a job at KKDJ and was do-
ing commericals on the side for
fast money when somebody said,
can you produce it, write it, record
it?—| could, and the moment |
came up with the idea of doing pro-
duction for other people, | found
my-self again. | became master of
my own destiny.

“In the beginning, people started
asking to use my equipment, and
after renting it out on a small-time
basis, | decided | could promote
that. | got on the phone and called
every agency and client in town
and said, ‘I've got this great studio
in a closet in my apartment. It
doesn’'t look too good but the
sound is tremendous, and if you
want to save money . . . We got May
Company, Zody's and Robinson’s. |
found a guy at Radio Shack who
knew about maintenance, and we
were in business. Today he's the
chief engineer at Westwood Ore.”

Stevens continued to amass
voice over clients as well, "’and in
1975 a guy came to me and said,
hey, we ought to do one of those
syndicated shows.” The 12 hours
of Christmas was sold to
Westwood One, the first of many
specials Stevens wrote and voiced.
“I'd never written a show in my life
before that,” he now admits. While
he continues to produce daily and
long-form specials, he draws the
line at marketing them.

“I know my limitations. | don't

have the expertise or time for that.
| look at my business as four
things: voice talent, studio rental,
syndicated production and cre-
ative services—conceptually tak-
ing a spot from start to finish,
copy, jingles, production, voicing.

“| instinctively knew not to put
all my eggs in one basket. | devel-
oped a lot of related goals and |
keep developing more.” In many
ways, the initial break with radio
was done in self-defense. ““| didn’t
want to keep moving. | thought if |
played another Bee Gees record,
I'd throw up. | wanted to grow up,
and | did not want to be on the air.
Business intrigued me. | went to
the local bookstore and bought a
book on how to run your own busi-
ness. The negotiation and promo-
tion intrigued me. | couldn’'t do
enough promoting, and | didn't
know how to take no for an
answer.” :

Stevens’ prescription for suc-
cess includes, ‘“believing in your-
self, setting new goals all the time
and shooting straight. People have
got to like you and believe in what
you say. You've got to meet people,
be outgoing and above all
persistent.”

Unlike Stevens, Mark Elliott, one
of L.A."s top voice over people, nev-
er dreamed of WLS or any station.
Out of high school, and out of the
service, “‘my dad set up an inter-
view for me at a local factory, and
on the way to the interview, | decid-
ed | didn’t want to do factory work.
| remembered a guidance counsel-
or at school told me | should do
something with my voice so |
thought I'd try the big rock’n’roller,
KCRG."”

On the way to the studios that
morning, Elliott passed K-PIG, a
250 watter above a bar, walked in
and was hired for the overnight
show. From there stints at KCRG,
Des Moines’ KIOA, Cleveland's
WKYC, CKLW Detroit, and KFRC
San Francisco ensued before Elliott
wound up at KHJ from 1970 to
1977.

KHJ was never really a goal. in
fact the primary goal in Elliott’s ca-
reer was leaving the business.
“When | moved to L.A. | thought I'll
do this a littie while longer, then I'll
go to law school. | guess I'm a be-
liever in karma, I've gone where life
has led me. | did not have any real
goals.”

In the spring of 77, through a
contact made by Elliott’s girlfriend,
he was put in touch with a produc-
er “who told me he had no use for
my skills, whatever they might be. |
asked if | could check back with
him and in an uncharacteristically
aggressive move | called him every
day.”

The contact led to voice over
work for “Smokey And The Ban-
dit,” “Star Wars" and ““The Good-
bye Girl.” As luck would have it, all
three movies were enormously suc-
cessful “and | had my little toe in
the door.” Leaving KHJ in the sum-
mer of '77, Elliott's first impulse
was to find another radio gig. ‘I re-
sisted that for reasons ! still don't
understand, but | certainly am glad
| did.” By fall, he had an agent and
a national account, Lincoln-
Mercury.

*“| still look back at that time and
| remember the rush I'd get when |
found I'd gotten a job from an audi-
tion. | knew | had finally found what
| was looking for. The nice thing is
that unlike radio, there is no time
limit. | listen to WOLD and think
there but for the grace of God—in
voice over, once you've established
yourself, you can be around as long
as you choose to.”

While Stevens, like many voice
talents, found a radio background
to be a hindrance, Elliott sees the

experience as a mixed blessing.
“You have a feel for time actors
don’t have, you have the ability to

._read cold, but you also tend to get

locked into one sound, and one im-
age. It took me two years before
people stopped saying, ‘Now don’t
give us your disc jockey read.’”

Michael D. Hanks (Buster Bo-
dine from WNAP Indianapolis) is
an up and coming voice over talent.
Following on the heels of his older
brother, Chuck Riley (WIBC India-
napolis), Hanks is making a name
for himself. But, unlike Riley, for
the most part happy with his very
lucrative decision to leave day to
day air work, Hanks, who came to
Los Angeles after a stint as a pro-
grammer, sees himself somewhere
far in the distance, back on the air.

“| went into programming very
naively. My goal was to take that
creativity | developed on the air
and spread it to the rest of the sta-
tion. | didn't realize that on the air |
operated in a totally sheltered envi-
ronment. In programming, politics
and reality kept getting in the way,
destroying the fantasy. The bottom
line was | hated it. | just wanted to
do my show.

“Originally, voice over work was
to me not a goal but a sideline. It's
turned out well, | get satisfaction
from it and I'll keep at it for the
foreseeable future, but honestly
I've never lost the lust to be on the
air. One day I'll save enough money
to buy a radio station, just so | can
bring back the fun.”

For Bob Kingsley, the fun start-
ed off the air. “When [ hit 30 it be-
gan to get boring,” says the host of
American Country Countdown
about day to day airwork. After
stints across the Southwest and
programming gigs at L.A.'s KLAC
and KGBS, Kingsley ‘“started to
wonder what | was doing to do. |
programmed a daytimer for three
months ’til | realized that was a
waste of time, did a midday coun-
try show on KFi, and when that was
over | got a call from Drake-Che-
nault, which was putting together a
country format.”

Kingsley freely admits proximity
and luck were his only assets re-
garding future plans. “l had no
goals, | was out of work and this
came up.” Proximity again paid off
a year later when Tom Rounds
called on Kingsley to replace Don
Bowman, the original host of Amer-
ican Country Countdown.

“It's been wondrous,” says
Kingsley of both jobs, which he still
maintains today. | found it's exactly
what | want to do. | have never had
the desire to go back on the air. |

never found that as creative as the’

freedom I've had in developing
special programs. For the first
time, I've got goals and that's to do
just what I'm doing and more of it.”
Tom Adams, too, was looking for
creativity when he left radio. His
gag sheet, “The Electric Weenie"
was an offhand suggestion form
one of his program directors—Lee
Sherwood. Started in 1970, Ad-
ams, who started radio after driv-
ing a Pepsi truck at the age of 28,
was secure enough in 1976 to
leave WIOD Miami. “It's not really a
big money maker,” he says of the
sheet from his home in Hawaii.
“But it's allowed me to be creative,
pay a few bills and work at my real
goal. I'm a month away from open-
ing up my own station and that's
what I've been striving for for 30
years in this business. KLNI 1380.
My goal is to be my own boss. |
don’t even care about the money. |
just want to spend my days enter-
taining people, answering only to
me and my listeners.” Adams,
whose air stints include KUDL Kan-
sas City, KEEL Shreveport, WNDR
(Continued on page WN-5)
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effect in planning his next move.

“In 1962, my commercial
agents told me | could better my-
self if | wasn't on a rock’n’roll sta-
tion. The industry respected those
numbers but they didn't listen.”
Owens made the switch to Gene
Autry’'s MOR powerhouse, KMPC.
Besides the increased national
voice over business, Owens came
to the attention of the creators of
“Laugh-In."” Since then his inter-
ests have grown to include numer-
ous talent residuals, real estate
and business holdings as well as a
tv sports production company and
more.

Even so, it was within weeks af-
ter Owens and KMPC parted com-
pany in 1982, as the station briefly
adopted a talk format, that he
signed a lucrative contract to do
mornings on KPRZ. “Money is part
of it, don’'t get me wrong; if there
wasn't much money in it | wouldn’t
do it, but beyond that, it's the cre-
ative spark | still feel from radio.
The immediacy, the challenge of
seeing how many ways you can
lead into the same spot where it
still sounds funny. Each day it pre-
sents me with a little something
new to work with.”

Like Owens, Wink Martindale,
who recently returned to KMPC,
enjoyed a long-running tv stint in
addition to an interest in a Califor-
nia restaurant and a chain of busi-
nesses in his home state of Ten-
nessee. WWDE Norfolk’s morning
personality Dick Lamb has perhaps
the strongest job security in the
fact that he owns the outlet, but
business plans sometimes go awry.
Take the case of WCII Louisville
morning man Bill Bailey.

Bailey, for years the top rated
jock on WAKY there, decided in
1976 to hedge his bets. Since he
had an interest in painting, he
planned on broadening that to in-
clude a service to paint houses. Se-
curing a truck and a name for his
business—"DaVinci Originals,"”
Bailey bought time from his em-
ployer. Unfortunately, his commer-
cials were so hysterical, listeners
perceived them as just another bit
and the business never got off the
ground. Additionally, the hell-rais-
ing irresponsible caricature of him-
self he created on the air was not
compatible with the type of guy
most homeowners would want to
paint their houses.

For WGN Chicago afternoon per-
sonality Bob Collins, security has
been found in a lifetime spot at the
Midwest MOR giant. After pro-
gramming Tampa’'s WALT and Bar-
tell's WOKY Milwaukee and WMYQ
Miami, Collins ‘“got to the point
where | couldn’t play one more
Bobby Sherman record. | was PD
and doing the afternoon show on
WOKY, 32-years-old and wonder-
ing how long could | be a rock’n'roll
disc jockey?”

After examining his goals, “I de-
cided | didn't want to get off the
air. The challenge and fun are still
there for me."” While his WGN con-
tract prohibits him from doing
voice overs, Collins is satisfied. “I'll
never leave. Perhaps one day I'll
move to mornings, but my long-
term goal is to continue on the air,
bettering myself.”

Those were exactly the. senti-
ments of Robert W. Morgan when
he made the move to KMPC Los
Angeles. “Originally my goal in col-
lege was to be the number one
morning man in L.A. When that
happened, (at KHJ in 1969) | got
real empty. | thought ‘is that all
there is?' It took me a year to find
out what was wrong and then it fi-
nally dawned on me, I've got noth-
ing to fight for anymore.”” Deciding

that an on-air career was in itself
the goal, Morgan attempted *‘to go
to an MOR station for longterm sta-
bility, plus | was tired of reading lin-
er cards. | went over to KMPC and
the GM told me | didn't have any
MOR experience.” At that point
WIND Chicago made an offer which
Morgan, in an attempt to gain the
necessary MOR experience, ac-
cepted. ‘“Stan Spero (the KMPC
GM) listened and eventually hired
me.” .

The goal, like Collins’, “was to
die at KMPC. | realized the only se-
curity is in a bank account or the
ability to perform. | got out of top
40 radio because | didn't want to
outgrow my demographics.” What
ironically happened was the oppo-
site. With the new nostalgia format,
Morgan found his demographics
outgrowing him. “The real prob-
lem,” he jokes about the music he
has been playing for the last few
years, “‘is that the only way you can
get payola out of these people is to
sue the estate.

“It was great working for Gene
Autry though. His legend perme-
ates the buiiding. | still think it was
one of the best decisions | made,