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Vid Sale Test

MAJOR LABELS EYE STRONG MARKET RESPONSE

AtK-MartVia CD Prices Bottom Out At New Lows

Handleman

NEW YORK—Handleman Co.,
the giant rackjobber, is going to be
racking a wide spectrum of prere-
corded videocassettes for sale only in
123 K-Mart outlets in Chicago and
Detroit.

The K-Mart test will be the largest
sale-only mass merchandising test in
home video history, and one of the
largest rackjobbing efforts ever. The
program is currently scheduled to
run through January.

Reports are that manufacturers
participating in the effort are Para-
mount Home Video, RCA/Columbia
Home Video, MGM/UA Home Vid-
eo, Vestron Video, Media Home En-
tertainment, CBS/Fox Video and
Karl Home Video.

“We are.going to test the sale mar-
ket,” says Handleman’s Don Handle-
man, who adds that the company is
*‘also going to test with other custom-
ers of ours.” Sears Roebuck and oth-
er mass merchandisers are reportedly
among the prospects.

The titles used in the test will be

(Continued on page 62)

By IS HOROWITZ

NEW YORK-—Wholesale prices
of Compact Discs settled in at new
low leve s last week, averaging 14%
to 20% 5Selow prior established price
points as manufacturers reacted com-
petitivelv to earlier cuts by the WEA
family o~ labels (Billboard, July 7).

While some record companies ap-
peared reluctant to make what ap-
peared to them a somewhat prema-
ture price adjustment, all
acknowlzdged that the reductions
will spesd penetration of the new
technolcgy at the marketplace.

CBS Records led off early last
week by locking in its ‘“‘everyday”
price at $10, regularizing the cost to
the trade at a point it had previously
pegged 2 limited-period promotion.
Former book price was $12.50.

Before the week was out, Poly-
Gram tad also frozen former dis-
count-program prices at $10 for pop
CDs and $11 for classics, down from
the former book rate of $11.75 and
$12.75 respectively.

Retaibers said they were offered
RCA laser-read disks at $10 for pop
and $10 75 for Red Seal, down 14%

“'VE BEEN WATCHING YOU (JAMIE’S GIRL),”
(MCA-52405) is RANDY HALL'’S first hit single from his MCA debut sense.'

* Page 3.

album, I BELONG TO YOU,” (MCA-5504). RANDY HALL

wrote all of the songs included in “t BELONG TO YOU,” and
production credits go 1o RAY PARKER, JR ..
MCA RECORDS, Delivering The Music Of The 80's.

(Advertisement)

.Avaiable on

from $11.70 and $12.50 in a new pro-
gram they believe will run
indefinitely.

And major independent Denon
said it will match competitive moves
by instituting a new price schedule
this week that will bring its price to
direct accounts down to $10 from the
former $12. With a 3% discount for
cash, the Denon CDs will move to
the trade at $9.70. Distributors will
pay less, a price still to be deter-

mined, but projected to be under $9.

At CBS, a spokesman says he ex-
pects reduced trade price points to
lead quickly to reductions at retail,
making possible sale to consumers at
$15 or less, a level that should spur
purchases. He describes the label’s
recent discount program as ‘‘phe-
nomenal” in boosting turnover and a
prime determinant in the pricing
m .c

In addition to the new price peg,

CBS CDs are now subject to cash dis-
count and dating programs previous-
ly limited to standard LP and cas-
sette stock. No discount for prompt
payment applied before. By the end
of this month, CBS will have 170 ti-
tles in its active CD catalog.

At PolyGram, senior vice presi-
dent Emiel Petrone says, “We made a
permanent decision to stay at the
prices we're at based on projections

(Continued on page 62)

New 24-Hour Vidclip Net Due In December

By KIP KIRBY and
TONY SEIDEMAN

NASHVILLE—MTV will get its
first national 24-hour music video
network competitor in December
with the scheduled premiere of Dis-
covery Music Network.

Based in Los Angeles, the new net-
work is reported to have considerable
financial backing, expects an initial
penetration of as many as 30 million
homes via both satellite and cable
distribution, and is anticipating an

—Inside Billboard -

e CASSETTE QUALITY will be the subject of a seminar to be held in late
August, at which bulk tape manufacturers and cassette duplicators will attempt
to convince representatives of the major labels of he importance of incorporat-
ing high-grade tape formulations and duplicating processes into their prerecord-
ed cassette lines. Page 3.

e RADIO AIRPLAY will ccntinue to play the pivotal role in breaking hit re-
cords, despite video’s obvious image-building impact. That's the consensus of
label promotion executives. Page 3.

¢ SUMMER PROMOTIONS are in full swing at chains around the coun-
try, with developing acts and catalog frequently in the spotlight. Natural season-
al ties with promoters and emphasis on cassettes also figure prominently in
many promotions. Retailing, page 27.

o KRLA LOS ANGELES has been sold to Greater Media Inc. of New Jer-
sey for a sum rumored to be in the $10 million range. It had been speculated that
the AM oldies outlet would be sold to Bonneville. Radio, page 12.

¢ RECORD/TAPE CHAINS are concerned by the increasing number of
malls housing three record storss. One chain executive says flatly, *“It makes no

e VIDEO DISTRIBUTORS are increasingly being circumvented by manu-
facturers when it comes to point-of-purchase materials. Manufacturers are be-
ginning to ship the in-store aids directly to retailers. Video, page 32.

unlimited video clip flow from
major labels via its open-door format.

Plans call for Discovery to pro-
gram a playlist of 50 to 60 current
clips encompassing pop, country,
black and rock, plus a mix of oldies
through such suppliers as Cinitel.
Overseeing this is Dain Eric, Discov-
ery’s director of programming, a for-
mer national program director for
Walter/Weeks Broadcasting.

“We think there’s plenty of room
for another music video channel with
a broader demographic reach,” says

*Discovery will be a family mu-
sic channel along the lines of a good
pop radio station.”

Discovery Music Network is the
brainchild of cable veterans Glen
Taylor and Karen Tyler, founders of
cable’s Financial News Network.
Taylor and Tyler have been formu-
lating the new network for more than
a year, in the belief that MTV’s em-
phasis on hard rock has restricted its
audience potential and created a no-
ticeable video void.

{Continued on page 62)

The FORCE MD. 's go to the head of the class with their debut LP

“LOVE LETTERS.” The girls will swoon when this Staten Istand
quintet croons their sweet street corner harmonies. includes their new

ballad, “TEARS,” and “LET ME LOVE YOU.” Ships late Au-
gust. On Tommy Boy (TB 1003). Also available on cassette. Photo-Ste-
phen Crichlow. (Advertisement).

(Advertisement)
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News

FOUR TO GO—Earl Thomas Conley accepts a special award commernorat-
ing his status as the first artist to have four No.1 country singles from one
album, all coming from his RCA record “Don’t Make It Easy For Me.” Plc-
tured from left are RCA Nashville’s natlonal country sales director Dave
Wheeler, Conley’s manager Georgeann Galante, Conley, the label’s divi-
sion vice president Joe Galante, and Columbia recording artist Rosanne
Cash. No artist has had four No. 1 pop singles from one album.

Major Label Execs To Gather
At Seminar On Cassette Quality

By STEVEN DUPLER

NEW YORK—Bulk tape manu-
facturers and cassette duplicators, in-
creasingly vocal in their efforts to
convince major labels of the impor-
tance of incorporating high-grade
tape formulations and duplicating
processes into their prerecorded cas-
sette lines, hope to bring their point
home at a seminar on cassette quality
next month.

In the first such meeting of its kind
in the U.S., almost every major rec-
ord/tape manufacturer will assemble
at the ElectroSound Group’s Sunny-
vale, Calif. tape duplicating facility
Aug. 22-24 to discuss the state of the
prerecorded cassette industry. Ac-
cording to Robert Barone, president
of ElectroSound’s Sunnyvale facility,

Labels: Video Won’t Kill Radio

Promo Chiefs Call Clip Exposure Airplay ‘Adjunct’

By LEO SACKS

NEW YORK-—Label promotion
executives, while grappling with mu-
sic video’s image-building impact, are
convinced that radio airplay will con-
tinue to play the pivotal role in
breaking hit records.

Video exposure, they contend,
works best as “an adjunet” to a com-
prehensive promotion plan. Still, the
link between radio and video is clear.
At Atlantic Records, for instance,
MTYV is serviced by Vince Faraci,
vice president of promotion for the
label, while other outlets are serviced
by the company’s video department.

The move by Atlantic affirms the
perception of the cable music channel
as an outlet programmed similarly to
a radio station. “*For our purposes,”
says Steve Meyer, MCA’s vice presi-
dent of promotion, “a total of 15, 18
or 20 showings a week on MTV is
just like getting radio play. The more
rotation, the more penetration.”

Executives concur that the resur-
gence of the hit format is due in large
measure to upbeat songs popularized
by video’s active, youthful audience.
Citing a changing musical climate for
dance and rock music, Epic promo-
tion vice president Walter Winnick
notes, “Radio is programming to a
more active audience today.”

Two years ago, Winnick remem-

Charts The Future.”

vancing technologies;
of distribution;

ware and software;

Yes, we’ve been chronicling everything from the in-
vention of the phonograph to the evolution of satellite
broadcasting, from big band era radio remotes to music
television, for four score years and ten.

But our anniversary issue will look ahead, and its
theme will be the evolution—into the 1990s and be-
yond—of the various and varied industries we serve.
There will be special research reports on:

e The future of software delivery systems, in relation
to prerecorded audio and video home entertainment;

e Copyright protection, in light of these rapidly ad-

® Scenarios for retailing and other traditional forms

® Projected developments in home computer hard-

bers working “a lot of softer records
because nobody wanted the teenage
demographic.” Epic was giving hit
radio “what we thought they want-
ed,” he says, but airplay wasn’t trans-
lating into sales. Now, he claims,
“We’re delivering singles that seem
to be connecting with active record
buyers.”

In giving a new dimension to pro-
motion staffs, video clips have shown
that they can prolong the lives of cer-
tain singles for up to a month, ac-
cording to Danny Glass, national
promotion at Chrysalis. But he says
“it’s rare” that a clip can ever
“break” a record.

“The real job starts when the re-
cord hits the air,” Glass maintains.
“Only after you’ve nurtured your air-
play do support services like video
kick in.”

“Video is the answer,” says Bill
Cataldo, PolyGram’s vice president
of pop promotion. Sensing that his
field staff in recent months was rely-
ing “too much” on MTV and inde-
pendent record promoters to aug-
ment their work load, Cataldo says
he has been stressing “the basics”
lately.

“Maybe they were getting too
complacent,” he says. “Thirty mil-
lion ‘Thrillers’ didn’t sell themselves.
There was brilliant marketing and

A MESSAGE FROM THE PUBLISHER+

Billboard Prepares To ‘Chart The Future’

This being an election year, you'll be hearing much
about the future from politicians of every persuasion
during the weeks and months ahead.

For our part, Billboard will explore the shape of
things to come in music and home entertainment in No-
vember. That's when we’ll mark this newspaper’s 90th
anniversary with a special edition, entitled “Billboard

e Radio and television broadcasting, with respect to

satellites, cable and other emerging technologies;

e Consumer demographics and related socio-eco-
nomic factors, both in the U.S. and around the globe.

Undertaking much of this research for Billboard is
Data For The Future, a highly respected think tank
which specializes in futurecasting. Directing the study
are the organization’s executive vice president, Dr. Rob
Melnick, who is also regional director of the Hudson In-
stitute’s Visions Of The Future program, and its presi-
dent, Dr. Herbert London, historian and dean of New

York Univ.’s Gallatin Division.
London is also the author of “Closing The Circle,” a

newly published cultural history of the rock revolution,
and even a modest contributor to that history: Some 25
years ago, he sang two songs released on the Buzz label.

We're confident that the results of this extensive re-
search, and a number of other special reports which will
be published in the same issue, will paint a provocative,
informative portrait of the future. We believe our effort
will result in a valuable, permanent resource that will }
help our readers chart their future in the industry. And
we hope you’ll celebrate that future with us in Novem-
ber, on the occasion of our 90th birthday. Even at that
age, we can still party like it’s Prince’s *1999.”

promotion to back them up. Nothing
simply happens in this business. Ev-
erything’s work.”

Faraci concurs that some of his
contemporaries in a position that co-
ordinates budgets for independent
promoters have been placing ‘‘more
emphasis” on video than may be nec-
essary: “Get the record played, then

(Continued on page 61)

the company has so far received con-
firmation that CBS, RCA, Capitol/
EMI, MCA, A&M and the WEA
family will all have both label and
manufacturing arm personnel in at-
tendance. PolyGram has yet to
respond.

Barone says the company's aim is
to provide a forum where ideas can
be exchanged by those individuals
and companies who are most in-
volved in the areas of quality cassette
duplication and production.

“We've invited to our facility the
people we think are most influential
in terms of pushing tape duplicating
into higher quality levels,” he says.
“They come from all areas of the in-
dustry—record/tape manufacturers,
mastering professionals, bulk tape
and particle manufacturers. We’ve
also invited Sony to come and discuss
digital mastering.”

As one of the major forces in tape
duplication in the U.S., ElectroSound
has a lot at stake in terms of seeing
major labels adopt high quality bulk
tape and duplicating processes for
their prerecorded cassette lines.

“The A&M/BASF chrome deal
(Billboard, April 28) was very impor-
tant to us,” says Barone. “Most of
the A&M, IRS and Windham Hill
prerecorded cassette product is du-
plicated on our equipment and in our
facilities.”

ElectroSound maintains three du-

Chains Concerned Over
Rise Of Three-Store Malls

By FRED GOODMAN

NEW YORK—Two is competi-
tion, but three is a crowd. That ap-
pears to be the consensus among
mall-oriented record chains compet-
ing head-to-head-to-head in the same
shopping center. :

Until the early ’70s, record/tape
shops in malls frequently enjoyed ex-
clusivity clauses in their leases, mak-
ing them the only prerecorded music
retailer in a mall. The exclusivity
clause, however, is now extinct, and
malls with two record outlets are
commonplace.

During the late *70s, malls with
three record stores began popping up
in major markets like Cleveland, Chi-
cago and New Orleans, and even

JERRY HOBBS
% 8
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such unlikely locales as Greensburg,
Pa., raising the specter that record re-
tailers might one day look back on
two-store malls as the good old days.

Such has not been the case. While
one chain executive maintains that it
is easier to go from having two record
shops to three than from one to two,
others see the three-store mall as
doomed.

“If there are three record stores in
a mall, one of them is going to get de-
stroyed and the other two are going
to struggle to make a buck,” says Jim
Bonk, executive vice president of
Camelot Enterprises. “To me, it
makes no sense.”

However, Camelot has more than
one direct competitor in three malls,
with Bonk adding that there were to
be only two record shops in each case
when his chain entered the malls.

Record Bar is in “at least four or
five” malls with three different rec-
ord outlets, according to Ralph King,
vice president of the Durham-based
chain. “You wind up splitting the
business three ways,” he says.

Maintaining that Record Bar is
moving in a different direction now,
King says the multi-shop malls are
the remnants of another era.

“We saw those three-store malls
for the first time in 79 when things
were good,” says King. “Everybody
was trying to build the biggest mall
anyone had ever seen.” Now the
chain sees openings in secondary and
regional malls built on a smaller
scale, and would prefer to build in
that setting.

“The penetration of good malls is
almost there,” says King. “Now
there are more regional and second-
ary malls being built, and they’re go-
ing for one record outlet. Historical-
ly, things have been better for us in
secondaries, and that’s our priority.
We're trying to stay away from entry

(Continued on page 61)

plication facilities, as well as being a
leading manufacturer of high speed
duplicating equipment. Barone com-
pares the state of tape quality and
tape duplication today versus five
years ago to the difference between
the “horse and buggy and the rocket
ship,” noting that as prerecorded
tape cassettes continue to outstrip vi-
nyl disks by greater and greater
lengths, the quality of those cassettes
must continue to improve.

Another company to whom the
A&M/BASF pact was of great im-
portance is Agfa-Gevaert, BASF’s
leading competitor in the high end
bulk tape industry. Agfa has been

(Continued on page 61)

Promoter Says
Jacksons’ Tour
May Be Extended

By NELSON GEORGE

NEW YORK—The possibility of
the Jacksons tour being extended an
extra month into November, and that
of a live radio or television broadcast
near tour’s end, were suggested by
promoter Chuck Sullivan at a news

conference here Wednesday (25).
Sullivan said the Jacksons were
considering his recommendation that
the “Victory” tour continue past its
current Nov. | closing concert in An-
(Continued on page 61)
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News

Hot Album Release Schedule: August
Sixteen albums are due in August by acts that have hit gold or platinum with their last albums, or in the past 12
months. All are studio albums listing for $8.98 unless otherwise noted.
ARTIST TITLE LABEL DATE FORMAT
AC/DC *74 Jail Break Atlantic Aug. 24 Five-cut mini-
album
Dennis DeYoung Desert Moon A&M Aug. 20 Studio
The Fixx Phantoms MCA Aug. 15 Studio
Gap Band Gap Band VI Total Experience/
RCA Aug. 27 Studio
Barry Gibb Now Voyager MCA Aug. 29 Studio
Herbie Hancock Sound System Columbia Aug. 9 Studio
Julio Iglesias 1100 Bel Air Place
California Columbia Aug. 9 Studio
Rick James Reflections Gordy Aug. 15 Hits
Krokus The Blitz Arista Aug. 16 Studio
Barbara Mandrell &
Lee Greenwood Meant For Each Other MCA Aug. 1 Studio
Men Without Hats Folk Of The '80s (Part III) MCA Aug. 15 Studio
Oak Ridge Boys Greatest Hits, Vol. 11 MCA Aug. 1 Hits
Kenny Rogers untitled RCA Aug. 27 Studio
S.0.S. Band Just The Way You Like It  Tabu/CBS Aug. 2 Studio
Donna Summer Cats Without Claws Geffen Aug. 27 Studio
Talking Heads Stop Making Sense Sire Aug. 27 Soundtrack

Hot Release Schedule For Aug.

Labels Defy Dog Days With Slew Of Superstar Product

By PAUL GREIN

LOS ANGELES—These are sup-
posed to be the dog days of summer,
but evidently no one told that to ma-
jor labels, which are planning an un-
seasonally strong release for August.
Fourteen albums are slated for re-
lease in the month by acts whose last
albums went gold, and two are due
by acts whose last went platinum:
Kenny Rogers and the Fixx.

Also expected in August are long-
awaited solo debuts by Barry Gibb
on MCA and Dennis DeYoung on
A&M, along with second side pro-
jects by Lindsey Buckingham on
Elektra and Andy Summers & Rob-
ert Fripp on A&M.

Adult contemporary will be well
represented in August, with major
new albums by Julio Iglesias, Herb
Alpert & the Tijuana Brass and
Frank Sinatra. “1100 Bel Air Place
California™ is Iglesias’ long-awaited
first American pop release, “Bullish”
is the Brass’ first new album in nine
years, and “‘L.A. Is My Lady” is Sin-
atra’s first collaboration with Quincy

4 ? charts.

prossssane JACKSON RECORD TIED sessssoosg

Prince Tops Five Charts

Warner Bros. artist Prince captures the top rung on five Billboard
charts this week, matching Michael Jackson’s previous record for the
broadest No. 1 crossover success in the history of the magazine’s music

The Warner Bros. artist has the top black single and the top Hot 100
entry with “When Doves Cry,”” which also tops the Dance/Disco chart,
while his “Purple Rain” album dominates both the Black Albums and
Top LPs & Tapes chart. An added grace note: “Let’s Go Crazy,” the
second single release from “Purple Rain,” is the week’s highest debut.

Those records feature Prince & the Revolution, the stage band that ap-
pears in “Purple Rain,” Prince’s dramatic screen debut. The Warner
Bros. Pictures release opened nationally Friday (27), making the com-
panion album’s chart triumph a unique instance where a soundtrack re-
cording has achieved No. 1 status prior to the film’s release.

Full details of the chart sweep are explained in this week’s Chartbeat

column, appearing on page 6, while a review of the motion picture can be
Lfound on page 45.

Jones since Jones became a superstar
producer, underlined by its appear-
ance on Jones’ Qwest label rather
than Reprise.

MCA has the heaviest August re-
lease of any major label, with four al-
bums by gold- or platinum-level acts,
in addition to Barry Gibb’s solo de-
but, “Now Voyager.”” MCA plans to
release the Fixx's ‘‘Phantoms,” fol-
lowup to the platinum “Reach The
Beach,” and Men Without Hats’
“Folk Of The 80s (Part III),” fol-
lowup to the gold “Rhythm Of
Youth,” in addition to a second
greatest hits album by the Oak Ridge
Boys and a collaboration by Barbara
Mandrell and recent gold awardee
Lee Greenwood.

Kenny Rogers' second release for
RCA, following the platinum “Eyes
That See In The Dark,” is one of the
month’s commercial highlights. The
album is pegged for release Aug. 27,
but since it’s still untitled, may slip
into September.

While most of the month’s key re-
leases carry an $8.98 list price, there
are some exceptions. AC/DC’s “ ’74

P e e e e e o el

Jail Break,” a five-cut mini-album
recorded in 1974 by the group’s origi-
nal lineup, lists for $5.98, the Talking
Heads” “Stop Making Sense,” a
soundtrack to a documentary film,
lists for $9.98.

The latter album is one of three
slated by the Warner Bros. family of
labels with a $9.98 list price. The oth-
ers are Sinatra’s “L.A. Is My Lady”
on Qwest and Keith Jarrett’s
*“Changes” on ECM.

August’s top black music releases

(Continued on page 61)

First Sale Repeal

On Hold For Now,
Says Sen. Hatch

By FAYE ZUCKERMAN

LOS ANGELES—Congressional
movement to repeal the First Sale
Doctrine has come to a standstill,
Sen. Orrin Hatch (R-Utah) told some
50 tv and motion picture executives
here Monday (23) at a gathering of
the Motion Picture Assn. of America
(MPAA).

The legislator predicted it would
be early 1985 before subcommittee
discussions on video rental/sale legis-
lation resume. He warned that if the
proposed changes only consider the
rights of authors without regard for
the consumer, “You’ll have (Ralph)
Nader types and everybody else”
coming after the entertainment
industry.

MPAA president Jack Valenti in-
troduced Sen. Hatch as a “lone
champion with guts.” Valenti added
that he would rather have one fighter
than “10 or 15 passive, languid
supporters.”

Hatch openly admitted that few se-
nior senators have taken an interest
in repealing the First Sale Doctrine.

(Continued on page 61)
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MORE SHOW BIZ—Bob Holmes, left, senior vice president and general

manager of Columbia Pictures Music Group, signs the company’s foreign

subpublishing agreement with CBS Songs, through which it will represent

Columbia’s music publishing catalogs. Shown with him are CBS Songs

president Michael Stewart, center, and Jon Dolgen, senior executive vice

president of Columbia Pictures Industries and president of Columbia Pic-
tures’ domestic operations.

Executive Turntable

Billboard Information Network (BIN) appoints two customer service repre-
sentatives. Nancy Arias, a former Arista employee and current New York Univ.
student, is handling the East Coast. And Tony Cruzalegui, a communications
student at California State Univ. of Northridge, is handling the West Coast out
of Los Angeles.

Trade Groups

The National Academy of Recording Arts & Sciences (NARAS) elects Ron
Kramer president of its Los Angeles chapter. He is a producer and co-owner of
KII Management Inc. there. Other Academy elections there include attorney
Alfred Schlesinger as first vice president, producer/musician Andre Fischer as
second vice president, editor/songwriter Peter Luboff re-elected as secretary,
and violinist Marilyn Baker as treasurer. In addition, Quadrangle Management
president Bill Traut is elected to the board of trustees, while Billboard’s chart di-
rector and associate publisher Tom Noonan is named to the editorial committee
and Motown’s Eddie Lambert continues on the tv commitee.

Record Companies
: Charly Prevost is named president of Is-
4 land Records, filling the post left by the la-
bel’s recently resigned president Ron Gold-
- = - stein. An industry veteran, Prevost has been a

L ’ ¢ consultant to Island for the past six months.
% iy & Goldstein has not announced future plans
b ‘ ...In Los Angeles, EMI America appoints
i two divisional vice presidents: Gilles Gauthier
Prevost for creative services and merchandising, and Gold

Dave Palacio for administration. Gauthier was the label’s director of creative
services, merchandising and advertising. Palacio was the label’s assistant con-
troller . . . A&M has named Jeffrey Gold national director special projects. He
continues to serve as assistant to the president.

William Almroth is named vice president, manufacturing U.S., for the CBS
Records Group in New York. He was with the Westinghouse Electric Corp
... Manuel Sosa is appointed division vice president of RCA’s Latin American
and Spain division. He was the division’s operations vice president.

Video/Pro Equipment

Linda Kahn is appointed director of acquisitions for Nickelodeon in New
York. She was Warner Amex Satellite Entertainment Co.’s national affiliate
marketing manager . . . In Burbank, Mark Zoradi assumes a new post as the
Disney Channel’s affiliate marketing director. He retains his responsibilities for
consumer promotions and cable trade advertising . . . In New York, the Arts &
Entertainment Network adds chief executive officer to Nickolas Davatzes, con-
tinuing title as president . . . Jim Pratt is named general manager of the SIN TV
Network’s new cable affiliate in Dallas/Ft. Worth. He was station manager of
KGMC-TV Oklahoma City.

Ingram Software, Nashville, appoints William Henry vice president/sales di-
rector. He was with IBM ... Jerry Firth is appointed director of the Bose
Corp.’s new OEM automotive division in Framingham, Mass. He was with the
Delco Electronics division of General Motors.

Related Fields

In Nashville, Rebecca Holderness is named research assistant and writer for
the Country Music Assn.’s public information department. She was a CMA
membership assistant . . . Greg Reibman leaves his post as editor-in-chief of
Boston Rock. He is pursuing various freelance projects. The monthly magazine
has yet to name a replacement .
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available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox Univer-
sity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send
changes of address to Billboard, P.O. Box 1413, Riverton, N.J. 0BO77, (609) 786-1669.
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INDIE LABEL POOL GROWS

Streetwise To Roulette Fold?

By KIM FREEMAN

NEW YORK—The concept of
shared services is proving a viable
path to the charts for the six indepen-
dent labels pooling resources out of
Morris Levy’s Roulette Records
headquarters here. That number may
soon rise to seven, as sources report
Streetwise’s imminent move into the
fold.

Streetwise founder Arthur Baker
has bought out his former partners,
Bob Alexander, Stephen Memishian
and Jane Rifkin. At presstime, how-
ever, he could not confirm finalized
negotiations with Levy.

Levy’s logo joins Art Kass' Bud-
dah and Sutra, Ira Pettleman’s Beck-
et, Henry Stone’s Sunnyview and
Danny Simms’ Jamaica in the use of
a common staff that handles distribu-
tion, promotion, marketing and trade
relations. Levy and Kass oversee the
operations, which are handled on a
daily basis by sales and production
manager Chuck Walz. In return for
these services, Levy owns a 50%
share in all the companies, but each
label retains creative control over
product and its own bank account.

The fold’s biggest success this year
is Sunnyview act Newcleus, whose
“Jam On It” is currently the only in-
dependent record on the Hot 100,
where it stands at 56 in its 10th week.
The group is also on the Dance and
Black Singles and Album charts.

Other charting acts for the unit in
the black and dance departments in-
clude Sutra’s Disco Three, Sunny-
view's Debbie Deb and Jamaica’s
Betty Wright. Last year, Becket's In-
deep had a long run on the black
chart with “Last Night A DJ Saved
My Life.” And Kass notes that Bud-
dah and Roulette are providing a
“steady cash flow” with their $5.98
oldies catalogs.

Kass did not renew Sutra’s distribu-
tion contract with Arista last Decem-
ber because, he says, “Indies can do 10
times a better job with street product.”
He notes that after last year's defection

of Motown, Chrysalis and Arista to
branch distribution, indie distributors
are regaining their aggressive commit-
ment to promotion.

“While there are fewer distributors
in each market, the old-timers have
survived, adjusted and are doing as
good a job as they did 15 years ago,”
Kass says. He cites Johnny Salstone’s
MS in Chicago and Billy Emmer-
son’s Big State in Dallas as two lead-
ing examples.

Kass acknowledges the recent in-
trusion of majors into the once indie-
dominated 12-inch market (Billboard
July 28), but says Sutra has no plans
to back off from the format. As the
Disco Three’s “‘Fat Boys” 12-inch re-
portedly approaches the 100,000-unit

sales mark, Kass attributes much of
Sutra’s success to the promotion
work of Charles Stettler’s Tin Pan
Apple Management firm.

The Disco Three (whose name has
officially been changed to the Fat
Boys) was promoted relatively cheap-
ly viaa WRKS New York-sponsored
“weigh-in" contest. In addition, the
group’s new moniker was hailed at a
WRKS Sutra-hosted party Friday
(27) at Roseland. The event was a
benefit for the United Negro College
Fund and featured appearances by
station air personalities, Afrika Bam-
baataa, Grand Master Flash, New-
cleus, the Fat Boys themselves and
others.

Kass and Stettler are now concen-
trating their efforts on two new Sutra
signings: 13-year-old dancer/rapper/
singer Chad Elliot and the Uptown
Express, a three-time winner of tv’s
“Star Search.” The latter group’s
first single, ““Creature Feature,” was
released on Friday the 13th and de-
livered to local radio outlets by group
members dressed in funeral garb and
bearing a coffin.

New partners in the indie alliance
include Tony Lopez’s Stadium Re-
cords, home of the artist/production
team GQ, and the Domino label,

BMI Radio License Row:
Two-Week Truce Declared

By IS HOROWITZ

NEW YORK—No punitive action
will be taken by either BMI or the
All-Industry Radio Licensing Com-
mittee during a two-week period
while the possibilities of resuming li-
censing negotiations are explored.

The truce came at the suggestion
of four radio industry groups—the
National Assn. of Broadcasters, the
National Radio Broadcasters Assn.,
the Broadcast Financial Manage-
ment Assn. and the Daytime Broad-
casters Assn.

BMI president Ed Cramer says it

Paul Williams Sings
For Nashville NARAS

NASHVILLE—Songwriter Paul
Williams will headline a benefit con-
cert for the Nashville chapter of the
National Academy of Recording
Arts & Sciences (NARAS) and Van-
derbilt’s Children Hospital, Aug. 21,
at 7:30 p.m.

The event will be held at Vander-
bilt Plaza Hotel’'s Centennial Ball-
room. Nashville singer/songwriter
Steve Davis will also perform.

Tickets, which cover the concert, a
buffet and cocktails, are $25 each and
are available from the NARAS of-
fice, 7 Music Circle North, Nashville,
Tenn. 37203.

is likely that meetings will be held be-
tween the rights organization and the
industry groups, and suitable times
are now being sought.

But he is considerably less san-
guine about a resumption of talks
with the All-Industry Committee:
Since the controversy erupted and
negotiations aborted, BMI has re-
ceived almost 5,000 signed licenses
from stations in contracts that call
for an increase in fees of approxi-
mately 10% beginning in 1985.

BMI is also buoyed by support for
its management in the controversy by
the licensing organization’s board of
directors, all from the radio commu-
nity. Letters expressing this confi-
dence have been mailed to radiio
broadcasters.

As for the All-Industry Commit-
tee, its commitment is not to institute
any legal action during the truce peri-
od. It has said it will file actions
charging improper past accounting
and seeking to restrain BMI and its
affiliates from setting license fees
unilaterally.

Negotiations between the commit-
tee and BMI broke down the end of
June, followed by the mailing of con-
tract forms to radio stations (Bill-
board, July 7). Radio performance li-
censes had been extended after
expiring the end of 1983.

with its gospel subsidiary Solomon.
Kass says he and Levy welcome new
additions.

The collective is distributed by
MS, Atlanta, Chicago, St. Louis and
Kansas City; Big State, Colorado and
Texas; California Record Distribu-
tors, West Coast; Aquarius, Boston;
Action Music, Buffalo, Cleveland,
Detroit and Pittsburgh; BIB, Caroli-
nas; Select O Hits, Memphis; Inde-
pendent Record Distributors (anoth-
er Henry Stone venture), Florida;
Malverne, New York, Baltimore,
Virginia and Washington; All South,
New Orleans; Universal, Philadel-
phia; and Stan’s Record Service,
Louisiana.

oses with friends after

performing cuts from his current MCA album “Hi-Res” at The Palace In

Hollywood. Shown from left are Ely’s manager Michael Brovsky, MCA’s

vice president of business and legal affairs Zach Horowitz, Ely and the la-
bel’s a&r vice president Thom Trumbo.

Chartbeal

Prince, Richie Burn Up Charts

By PAUL GREIN

Prince this week becomes the third
artist in the past 18 months to top
Billboard’s pop and black albums
and singles charts simultaneously.
He follows Michael Jackson, who
scored in February, 1983 with
“Thriller” and “Billie Jean,” and
Lionel Richie, who made it last No-
vember with “Can’t Slow Down”
and “All Night Long (All Night).”
Prior to last year, no artist had
achieved this four-way chart
monopoly. .

Prince joins this elite group as his
“Purple Rain” soundtrack moves up
to No. 1 on Billboard’s pop album
chart, and “When Doves Cry” holds
at No. 1 on the Hot 100 for the fifth
straight week. Both titles also hoid at
No. 1 on the black charts.

Prince also remains at No. | on the
dance/disco chart, giving him simul-
taneous control of five key Billboard
charts. Jackson also achieved this
five-chart leadership last year,
though Richie narrowly missed out
when *“All Night Long” peaked at
number five on the dance chart.

Richie makes up for that small dis-
appointment this week as ““Stuck On
You” leaps from 15 to eight on the
Hot 100. The ballad is Richie's
fourth top 10 hit from ‘“‘Can’t Slow
Down,” following ‘‘All Night Long,”
“Running With The Night” and
“Hello.”

That makes “Can’t Slow Down”
one of only four single-artist albums
in pop history to produce four top 10
hits. It followed Fleetwood Mac’s
“Rumours” and Jackson’s “Off The
Wall” and “Thriller” (which went a
few better by producing seven top 10
hits). Two multiple-artist sound-
tracks have also produced four top 10

; T T T
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ROYAL SUBJECTS—England’s
Princess Anne examines a gift
gold disk presented to her by
EMI's worldwide chairman and
chief executive officer Bhaskar
Menon, right, and label artist Steve
Miller. In town for the visit, the
Princess took a tour of Capitol's
Los Angeles studio with Milier as

royal tour guide.
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hits: ““Saturday Night Fever” and
“Grease.”

“Stuck On You” is listed in the top
50 on four Billboard charts this week:
It’s No. | adult contemporary, num-
ber eight pop, number 18 black and
number 49 country. That makes it
only the third single to crack all four
charts, following Kenny Rogers’
“Lady” (which Richie wrote and
produced) and Linda Ronstadt’s
“Ooh Baby Baby.”

“Stuck On Yeu” is Richie’s eighth
consecutive top 10 hit under his own
name. His No. | duet with Diana
Ross, “Endless Love,” has been fol-
lowed by three top 10 hits from “Lio-
nel Richie” and now four from
“Can’t Slow Down.” o

This non-stop airplay has kept
“Can’t Slow Down” in the top five
on Billboard’s pop album chart for 38
consecutive weeks. That’s the al-
bum’s entire chart life, except for its
first week, when it debuted at num-
ber 15.

“Purple Rain” is the first sound-
track to reach No. 1 before the film
went into general release since
“That’s The Way Of The World" in
1975. That’s noteworthy because
both Prince and Earth, Wind & Fire
(who did the music for “That’s The
Way"") are longtime clients of Los

Judge Upheld
On Bee Gees’

NEW YORK—A federal appeals
court has affirmed a district court
judge’s ruling setting aside a jury ver-
dict in favor of a songwriter who
claimed the Bee Gees infringed on his
copyright with their hit “How Deep
Is Your Love.”

In affirming Chicago district court
judge George N. Leighton’s decision,
the U.S. Appeals Court for the Sev-
enth Circuit has set stricter guide-
lines in determining copyright in-
fringement, according to legal
observers.

Beyond the definition of “striking
similarity” in judging plagiarism and
the district court judge’s view that
the plaintiff could not prove the Bee
Gees had ever had access to his com-
position, the appeals court held that
*“. .. circumstances indicate that the
plaintiff failed to sustain his burden
of proof on the issue of ‘striking simi-
larity’ in its legal sense—that is, simi-
larity which reasonably precludes the
possibility of any explanation other
than that of copying.”

Not in dispute was that Ronald H.

Selle, the songwriter who sued the
LY

Angeles-based managers Bob Ca-
vallo, Joe Ruffalo and Steve
Fargnoli.

Both “That’s The Way” (which
featured the No. 1 hit *‘Shining
Star””) and ‘“Purple Rain” (which
contains the No. 1 “When Doves
Cry”’) explore the dark underside of
the music business. In “That’s The
Way,” Earth, Wind & Fire portrays a
group called “The Group”; in “Pur-
ple Rain,” Prince plays a kid called
“The Kid.” (Frankly, we think this
stuff belongs on the front page.)

Finally, we should note that
“When Doves Cry” is the second sin-
gle so far this year to log five weeks at
No. 1. It follows Van Halen’s
“Jump,” which was also on Warner
Bros.

* Kk K

Film Music: Before we leave the
subject of “Purple Rain,” we should
point out that four songs from films
are in this week’s top 10. Prince’s top-
ranked “When Doves Cry” is fol-
lowed by Ray Parker Jr.’s “Ghost-
busters” at number two, Ollie &
Jerry’s “Breakin . . . There’s No Stop-
ping Us” at number nine and Dan
Hartman’s “I Can Dream About
You” at number 10.

(Continued on page 60)

In Ruling
Copyright

group, had penned a composition,
“Let It End,” in 1975 and obtained a
copyright for it that same year. He
sued the Bee Gees, among others, af-
ter hearing “How Deep Is Your
Love” when it emerged in 1978 as
one of several hits performed by the
Bee Gees in the film “Saturday Night
Fever.” A jury decided in Selle’s fa-
vor in February, 1983, but Judge
Leighton set aside the verdict in June
of that year.

“In essence,” the appeals court
ruled, “the plaintiff failed to prove to
the requisite degree that the similar-
ities identified by the expert wit-
ness—although perhaps ‘striking’ in
a non-legal sense—were of a type
which would eliminate any explana-
tion of coincidence, independent cre-
ation or common source, including,
in this case, the possibility of com-
mon source in earlier compositions
created by the Bee Gees themselves
or by others. In sum, the evidence of
striking similarity is not sufficiently
compelling to make the case when
the proof of access must otherwise
depend largely upon speculation and
conjecture.” IRV LICHTMAN
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‘Black Music Trade Group
- Recommended In Britain

LONDON—A trade association
for all people involved independently
in the black music industry has been
recommended by the Greater Lon-
don Council’s ethnic minorities com-
mittee as one way to combat dis-
crimination in the music business.

The committee’s report, “The

Black Music & Record Industry In ~

London,” looks at restrictions that
“prevent black people and black mu-
sic taking a more active role in all ar-
eas of mainstream music.”

Several areas where help is most
needed, mainly through funding, are
listed. Start-up funds to help estab-
lish recording studios with essential
equipment, the training of studio en-
gineers and general record produc-
tion facilities are high on the list.
Also noted is ‘access to suitable pre-
mises: *‘Performances at prestige ven-
ues to which black people have been
denied access at reasonable cost.”

The report suggests that the black
music industry does not have access

to either a sophisticated market or
extensive advertising resources and
recommends the establishment of a
central marketing, promotion and
distribution agency.

*“And,” it notes, “few groups have
access to manufacturing facilities for
pressing records and producing
tapes. Few of the large companies see
a commercial value in promoting
what is viewed as a limited market
product, and an agency would help
get the black music cause across.”

Ken Livingstone, controversial
leader of the GLC, says: “There’s a
great wealth of talent in the black
community and a strong desire and
enthusiasm to be more involved and
respected by the rest of the main-
stream music industry. But they’ve
been out on a limb for too long. The
establishment of a trade group of all
black people in the music industry
would help the community to appre-
ciate talents that have been sub-
merged for far too long.”

News/ International

Aussie Majors In Distrib Deal
CBS, EMI To Combine ‘Non-Competitive’ Functions

By GLENN A. BAKER

SYDNEY—Two of Australia’s six
major record companies, EMI and
CBS, have entered into an agreement
to pool their distribution services, be-
ginning Sept. 3. This innovative move
is seen as the beginning of a general
process of rationalization within the
depressed Australian music industry.

In a joint statement, CBS manag-
ing director Bob Jamieson and EMI
managing director Nick Hampton
say: “As part of our companies’ con-
tinuing moves toward more effective
use of resources and the increasing
efficiency of customer service, we’ve
concluded a deal to combine the
functions of warehousing, dispatch,
credit control and debt collection.”

These joint facilities will be located
adjacent to EMI’s Homebush factory
and operated by a separate company,
Entertainment Distributors Compa-
ny P/L, in which CBS and EMI have
a half share. The new firm will be run
by staff recruited from both
companies. '

Widespread Piracy, Smuggling Cited In Nigeria

By PETER JONES

LAGOS—W.ith an estimated pop-
ulation of 90 million, there’s a vast
and mostly untapped growth poten-
tial for the Nigerian record industry,
particularly if it can meet, unhin-
dered by piracy, smuggling and eco-
nomic problems, the huge demand
from young people for cassettes of in-
ternationa! black repertoire.

But the national IFPI group, the
Nigerian Assn. of Recording Indus-
tries, formed in 1959, has revealed a
horrendous arrtay of hassles and
hangups. Piracy and smuggling ac-
count for 30% of the sales of LPs and
piracy alone for around 85% of pre-
recorded cassette sasles, the organi-
zation says..

Annual cassette sales are around
17.5 million units nationwide, more
than half of which are smuggled into
this turbulent territory from Singa-
pore. Additionally, reveals IFPI,
some 30 million albums copied onto
tape are sold each year. The illegal
sector of the recorded music business
is now worth more than $100 million
a year.

And, though no legitimate indus-
try as such has yet been set up, the
video situation could be even more

grave. IFPI estimates that pirate op-
erators grab annual sales of over 2.5
million videocassettes.

Statistics here are, inevitably,
loosely collated. But it's estimated
that there are 10 recording studios
operating legitimately, serving 11
main record companies and some 30
smaller labels. There are seven press-
ing plants operating within legal lim-
its. Average price of Nigerian reper-
toire is around $4.15, with
international repertoire legally sell-
ing at about $4.85.

Total sales of legitimate LPs total
some 3.6 million. It’s estimated that
cassette players outnumber record
players here by five to one. Around
3.5 million prerecorded cassettes are
sold legally each year, of which 80%
are of international repertoire.

Prices are set extremely low in the
cassette field, around the $1.75 retail
level, simply because of the domina-
tion of the market by the pirated
product. And an estimated 30 million
blank tapes are sold annually, most
of which are used for the large-scale
copying og local repertoire.

Against the “official” industry sta-
tistics is the hard-to-nail illicit indus-
try, estimated to run through some
900,000 locally produced LPs and

NEW RESERACH STUDY

500,000 illegal imports. On the prere-
corded cassette side, there are esti-
mates of 7.5 million locally produced
tapes and 10 million more imported
from Singapore.

The national Copyright Decree of
1970 enables copyright owners to get
civil relief through damages, injunc-
tions or confiscation. Control of re-
production, public performance and
broadcasting rights are granted to
owners of literary and musical works
and films, while owners of rights to
sound recordings retain the rights to
reproduction only.

IPFI chose Nigeria as a priority
territory for its antipiracy operations.
The national group was expanded, a
lawyer drafted to conduct antipiracy
cases, legislation drawn up to in-
crease penalties, and a firm alliance
forged with the Performing Musi-
cians Assn. of Nigeria (PMAN).

A huge shipment of pirated cas-
settes from Singapore, intercepted
earlier this year, is the subject of an
upcoming trial. The record industry
has also teamed with other manufac-
turing industries that suffer from
product counterfeiting, with the idea
of ramming home at top government
level the need for urgent action to
curb illicit trading.

Slow U.K. Vidisk Market Seen

By PETER JONES

LONDON—Sales of videodisk
players in the consumer purchasing
sector will remain *“limited” for
many years to come, according to a
new market research survey pub-
lished here.

In the survey, CIT Research pre-
dicts that the value of sales to the
professional market, in business
training or education, will top that of
the consumer market by 1987. “And
despite technological and program-
ming improvements, the value of
consumer sales will not become high-
er until well into the 1990s and prob-
ably even later,” the report says.

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette

at (800) 223-7524.

The analysis points to the key con-
sumer drawback of videodisk players
being unable to record from televi-
sion and underlines “slow sales™ in
the U.S.,, Europe and Japan. The
withdrawal of RCA’s system is
noted.

Of the three “‘incompatible” for-
mats, CIT says Philips Laservision is
best suited to the professional market
because “the software is more robust
and suited to constant use” than
VHD, “which would still be the logi-
cal choice for the consumer market
in terms of cost and flexibility.”

The report adds: “It remains ironi-
cal that with its huge programming
support in television, its operational
stance in cable television and its com-
mand of rental tv outlets, Thorn EMI
has resolutely decided to avoid the
consumer market.”

Meanwhile, a new London busi-
ness analysis of the music industry
and its prospects predicts that the
Compact Disc system will become
“an obligatory household item” fol-

lowing the pattern of the develop-
ment of stereo players in the *60s and
*70s.

But, says the report by Key Note
Publications, in its fourth overview of
the record/tape marketplace: “The
immediate success of CD depends on
the speed with which enough players,
both household and in-car, can be
made available and the rate at which
prices drop.”

The report predicts that sales
should reach at least 50,000 units in
Britain this year, creating a market
worth between $13 million and $15
million.

The report checks out the balance
sheets of several major and indepen-
dent record companies during 1981-
82 and finds that. taking the ratio of
current assets to current liabilities as
a measure of liquidity, “it appears
that the whole industry was in dire
straits or nearly so. Companies have
survived the recession, but prospects
for the future have to be seen as
uncertain.”
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The statement stresses: “It’s im-
portant to note that this is not a
merger between the participants, nor
a takeover by either one or the other.
Combining certain non-competitive
areas of our business will bring bene-
fits to those immediately involved
and, it is hoped, eventually to the re-
corded music industry as a whole.”.

Rumors about combined distribu-
tion have been rife here for the past
three years, although most have in-
cluded PolyGram, which is still un-
sure of its global link to WEA. EMI’s
Hampton claims that he started dis-
cussions with Jamieson on the matter
about a year ago, and that there had
also been tentative discussions be-
tween their predecessors.

“As relative newcomers, we found
a common ground to undertake such
a major innovation,” he says. “We're
both strong enough in our market
share not to need this in the immedi-
ate sense, but our reasoning is that
over the next few years we’ll be able
to provide a continuing consumer
service of a high standard in an eco-

nomic climate that could very well be
worse than at present.

*“Initially, there will be nothing in
this new operation that will alert re-
tailers to the fact that there has been
a change, other than a new mailing
address on invoices,” Hampton con-
tinues. ““But in time they’ll benefit as
we introduce progressive new proce-
dures in order taking.”

Hampton forecasts the inclusion of
other record companies, major and
independent, into Entertainment
Distributors, citing it as “the future
direction of the Australian record
business."”

Such a process would certainly ap-
pear logical for companies such as
RCA and PolyGram. But most ob-
servers believe it's unlikely that the
firecely independent Festival Re-
cords will yield its distribution
supremacy.

The CBS/EMI move has resulted
in the retrenchment of around 30
warehouse staff. It was undertaken
after close consultation with the
unions involved.

IFPI/BIEM Talks Resume
On European Royalty Pact

LONDON—The IFPI/BIEM ne-
gotiations to formulate a standard
mechanical royalty contract for the
European territories were resumed
here on July 17. But the outcome was
inconclusive.

The two sides will now draft new
proposals to put to their respective
boards and, once approved, will ex-
change by mail recommendations in
an attempt to find the basis for an
agreement. If this fails, resumption of
negotiations will be deferred until af-
ter the IFPI and BIEM board meet-
ings in November.

The principal point of difficulty is
that BIEM is anxious to conclude a
standard contract which applies
through Europe, while IFPI insists
that, because of wide national varia-
tions in market conditions, there
must be flexibility in the application
of any new agreement.

Another difficult question is the
matter of whether mechanical royal-
ties on exported product should be
paid in the country of manufacture or
the country of sale. IFPI wants flexi-
bility on this issue as well.

Commenting on the London meet-

A TENDER MOMENT—CBS Sony
executives make an American
stopover to congratulate Billy Joel
on Japanese sales of “An Innocent

Man,” which total a reported
500,000 units in albums, cassettes
and CDs. Pictured from left after
Joel’s Madison Square Garden
show are CBS Sony’s promotion
manager Nori Nonaka, CBS Sony’s
international a&r general manager
Tai Obhnishi, Joel and Jack Matsu-
mura, manager of international art-
ist relations, CBS Sony.

ing, Ian Thomas, director general of
the IFPI, said that the BIEM propos-
als were too rigid. “We have to make
provision for countries like Portugal,
Italy and Greece where the national
industry has considerable difficulty
in conforming to North European
norms,” he said.

Although there has been recent
speculation about the possibility of a
flat rate mechanical royalty being
adopted, Thomas said he rules this
out “‘at least for the next two or three
years,” because, with the fiscal and
economic variations among Europan
countries, it would be extremely hard
to arrive at a universally acceptable
figure. “We continue seeking a con-
tract based on a percentage of the
published price to the dealer,” he
said.

It is now five years since the origi-
nal IFPI/BIEM contract expired. It
was replaced by a temporary agree-
ment in 1980, and negotiations to es-
tablish a replacement contract have
continued, on and off, ever since.

London Judge
Jails Dealer In
Tape Piracy Case

LONDON—A trader based here,
alleged to be dealing in pirate cas-
settes, has been sentenced to four
months in jail for contempt of a
“search and seize” order, following
British Phonographic Industry inves-
tigations into factory and warehouse
premises.

Costa Manoli of Chingford, East
London, was jailed after refusing
“point blank” to comply with the re-
quirements of the order. He was said
in court to have refused to take BPI
lawyers to the premises to allow them
to search, refused to let them search
his car and refused to name others al-
leged to be involved with him in a
counterfeiting operation.

Later, BPI investigators were let
into the premises by one of Manoli’s
employees. There, they say, they
found four recording machines in ac-
tion, with 3,000 finished cassettes,
vast quantities of blank tape and
around 400,000 inlay cards.
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Commentary

Keeping Pace With Change

By MARK JOSEPHSON

Because pop music has demonstrated throughout history that
it is a kind of entertainment people need, they are frequently mis-
led into thinking that it is more the same than different from gen-
eration to generation. Adolescents, as well as older people, fall in
and out of love, have revelations, the blues and other emotions
that pop music socializes in an acceptable way. Many of these
songs seem to have the same content, but this can obscure the
fact that prevailing social conditions are vital in the establish-
ment of taste.

The music of any genera-
tion will differ from the music
of the previous generation. To
say that at root it’s all the
same is an oversimplification
that makes it difficult, if not
impossible, to understand why
some records succeed and oth-
ers fail.

Many veterans of the new
wave scene are now expressing
disappointment that radio,
Rockpool and other elements
of the infrastructure have gone
“mainstream.” This is a grave
misreading. What has actually happened is that, as a group, we
have experienced phenomenal success. The new music commu-
nity has brought masses of people around to our way of thinking.

Rock’s left wing has not moved to the center. It is the center
and right wing elements that have moved to the left. The same
artists that so few of us supported only a few years ago are now
major international stars. A measure of our success is that the
majors, worldwide, now support artists who remain musically
distinct from the very MOR artists they are accused of having
fallen in league with.

We shouldn’t be disgruntled because the prime financial bene-
ficiaries of the movement, aside from the artists, are not mem-
bers of the original community. This is but the first of many
kinds of music we will be involved in as a group. And those
members of the underground who have established small bases
of operation are now poised to take advantage of the next big

Josephson: “Slothful over-
indulgence can kill.”

‘thing. They’ve gained the experience and capital necessary to

contribute to a mass phenomenon, and therefore the right to

cesses, but never stop looking for different-sounding artists that
will appeal to a new generation. Slothful overindulgence can kill
the best things and prevent the explorations that are so vital to
continued industry growth.

Planners of the New Music Seminar are committed to the no-
tion that cooperation and responsible action can maximize our
efforts. We envision that a new 360 degree perspective will be
accepted by the industry, and that creative and musical fusions
will derive from this encompassing viewpoint to spell new pro-
gress. At long last we could become members of a larger commu-
nity that does not view the new and unusual with prejudice and
suspicion, but will embrace innovation as a positive force.

We are at a critical point in the history of the record business.
It is ready to wither or bloom, depending on the road it takes.

‘Rock’s left wing has not
moved to the center; the
right wing has moved left’

A day will come, not too long from now, when the business of
manufacturing and distributing records will become obsolete.
The development of direct satellite broadcasting, cable delivery
systems and digital recording/playback technology in the home
suggests that people will make their own superior quality record-

ings. Record companies will be composed only of a&r, promo-
tion, publicity and legal/accounting departments. Rights societ-
ies will collect the monies for play to vast audiences that will
have to record the music to own it. Record companies will gross
less but net more.

The avenues for breaking new artists seem to become more
limited at the very time that new means of communication are
making mass audiences more accessible. This poses a paradox
that only unity of purpose in making space for new artists can
resolve. a

Despite the uncertainties the industry confronts, I remain con-
vinced that caly the active pursuit of new artists, new kinds of
music 21.¢ new ways of reaching the public will insure its long-
term viability.

profit from it financially.

If the industry in general is to prosper, it must remember the
bitter lessons of 1978-81, when the very viability of the record
business was seriously questioned. One should enjoy current suc-

Music Seminar.

Mark Josephson is head of Rockpool in New York, and a.
Jfounder along with Tom Silverman and Joel Webber of the New

Cheap At Twice The Price

What's all this fuss about the $30 price tag for
the Jackson tour tickets? | think Michael deserves
at least that much. After all, didn’t he go to Syria
and rescue that American flyer? And what about
all those home runs he hit?

Steven H. Simenowitz
Long Beach N.Y.

Don’t Blame Philips

Your June 30 article on our continuing problems
was accurate in most respects, except that our dif-
ficulty in obtaining stampers was at PolyGram, not
Philips. Philips N.V. has always been most respon-
sive and helpful to us, and they continue to be so.

Some weeks after we had forwarded master
tapes and arranged for stamper production at Po-
lyGram, we were advised that there had been a
change of corporate policy. PolyGram’s spokesper-
son told us they will no longer produce CD masters
or stampers for use by other CD pressing plants.

We do not want your readers to have an inaccu-
rate impression of our problem in getting stamp-
ers, and would appreciate your printing a correc-
tion absolving Philips of any role in our difficulties.

Dave Drake, President
Digital images Inc.
Washington, D.C.

Satanic Messages

We were shocked by the inside back cover of
the July 7 issue. The ad for the new Dio album was
sickening. We believe that it isn't right to push our
religious beliefs on others, nor is it right for record
companies, rock artists or trade publications to
push Satanic messages on us. The demonic figure
towering above the masses with both hands bran-
dishing the symbol of Satanic worship was one of
the most graphic examples we have seen.

Chuck Malley, Operations Manager
Ruth Sackman, Traffic Director
KMLB, Monroe, La.

Letters To The Editor

The Crowning Glory

I've had it. Before reading the July 21 issue of
Billboard all this Michael Jackson media hype only
made me nauseous. Now, however, I'm really
pissed off. Wearing a crown? Hey, let's not forget
who was, is and always will be the real king of
rock’n'roll.

With all due respect to Mr. Jackson, let me
know when he has accomplished, on his own, 18
No. 1 songs, 38 top 10 hits, 107 top 40 records, and
149 appearances in the top 100. Let me know when
he has put under his belt (glove, or whatever) nine
No. 1 albums, 23 top 10 albums and 84 charted
albums, etc., etc.

The facts speak for themselves, and so does the
music. It has truly been said that there have been
a lot of contenders and a lot of pretenders, but
there will always be only one king. So the next
time someone is shown wearing a crown, it better
be a man named Elvis Presley.

Mike Cibulas
Alliance, Ohio

Visual Burnout

| read the commentary by Steve Lyons (July 21)
with great interest, but § don't agree with his
statement that booming sales of VCRs indicate
that people will gladly plunk down $20 or $30 for
“video albums” in the near future.

For one thing, audio albums are able to sell be-
cause it takes the human ear quite 2 while to get
“burned out” on a particular song. The same song
accompanied by visuals takes a substantially
shorter time. There are only so many times we can
look at something before we become bored.

A second point is that a large portion of the re-
cord buying public are persons in their teens or
early 20s. How many people in this age group have
the resources for a $30 video album, even if they
already own a VCR? Not very many, | suggest.

John Baranowski
Program Director, WJOB
Hammond, Ind.

Remember The Bee Gees

Your tribute to Michael Jackson (July 28) was
one of the best features I've read since subscribing
to Billboard. It gave us all a chance to look into the
world of one of music’s most magnificent and tal-
ented performers.

However, there's one thing that bothers me. it’s
been stated in the press that Jackson is the big-
gest recording star since Elvis and the Beaties.
What about the Bee Gees? Maybe the brothers
Gibb aren’t flashy dancers and don't wear sequined
gloves, but they are among pop music’s most en-
tertaining and influential acts (remember the hys-
teria their 1979 concert tour generated?). Their
achievements in the music industry cannot be
overlooked. ,

So, congratulations to Michael Jackson for be-
coming the megastar of the '80s. But let's not for-
get the supergroup who made pop history during
the late '70s.

Todd Post
Moorhead, Minn.

Rating Record Content

The PTA's recent resolution calling for a record
rating system is as appropriate as the RIAA calling
for a rating system for books on school reading
lists. One can contemplate the scenario.

Would a “representative review panel” consist
of Walter Yetnikoff, Jerry Falwell, Robert Paimer of
the New York Times and Ricky from Menudo? We
could expect to hear Rick James grumble: “The
kids already can't see my videos. Now they can't
even buy my records.” Would most of the Prince
catalog be sold only at adult book stores? And will
Billboard get letters saying, “How come | am old
enough to defend my country, but not old enough
to buy an album by the Scorpions?”’

Although the PTA’s suggestion is well-inten-
tioned, it just doesn’t make very much sense.

. Ed Dalva
East Windsor N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

www.americanradiohistorv.com


www.americanradiohistory.com

FOR QUALITY

A&M
Chandos
Crysalis
Decca
Intercord
Island
London
MCA
Mute
Polydor

Sine qua non
Stiff

Teldec

Virgin

¢ Why are the best
musicassettes in the
charts recorded on

ROME

FOR QUALITY

BASF chrome tape?

Here’s why:

BASF chromdioxid provides the following advantages:

° High output at high frequencies
* Low modulation noise
* Low bias noise

This gives the recording:

* Brilliancy in sound
* A clean sound
* Negligible background hiss

* and here’s

+
o

o o é i -r “
I I § -10 o

H |
This chart shows a frequency 72
spectrum analysis of the g wll | |
studio 1/4" master tape =) 63 250 500 1k 2k 4Kk 10k 16k
(15 ips) of part of a recording

compared with a prerecorded chrome cassette of the same
passage duplicated at high speed at 120 s normal equalisation.

The red line shows the master, the blue line the cassetfte.
The difference between the two is negligible.

Fill in the coupon for more information.

Name - -
Company I
Address e

BASF Aktiengesellschaft BASF Systems Corporation BASF United Kingdom Limited
Gottlieb-Daimler-Str. 10 Crosby Drive 4 Fitzroy Square

D-6800 Mannheim 1 Bedford, MA 01730 London W1P6ER

Tel: 0621/4008-1 Tel: (617) 271-4000 Tel: 01-388 4200

Telex: 462 621 basfd Telex: 28649

BASF ‘

3

BASF
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OLDIES OUTLET SOLD BY WESTERN

Greater Media Purchases KLAC

By THOMAS K. ARNOLD

LOS ANGELES—Squashing ru-
mors about an impending sale to
Bonneville, Greater Media Inc. of
New Jersey announced late Wednes-
day (25) that it had purchased Pasa-
dena oldies station KRLA from the
Western Broadcasting Corp. Los
Angeles.

Greater Media president Frank
Kabela declined to state a purchase
price, other than to say his company
is paying a ‘“‘substantial price for an
excellent facility with a good reputa-
tion." Speculation, however, is that
the sale price is in the $10 million
range.

The KRLA purchase brings the
total number of radio stations owned
by Greater Media to 13. Other radio
holdings include top 40 outlet KHTZ
here, WMIX-FM Boston, WPEN/
WMGK Philadelphia, and the

WGAY-AM-FM  combo in
Washington market. The communi-
cations firm also publishes several
newspapers throughout New Jersey
and owns 26 cable television fran-
chises serving 34 towns and cities in
Massachusetts and Michigan.

The fact that KRLA is an AM sta-
tion, Kabela notes, fits in with Great-
er Media’s overall support of the fre-
quently maligned band. “We believe
in AM radio, and we believe in buy-
ing good AM facilities when they are
available to us,” he says, adding that
Greater Media’s previous acquisition
also involved an AM station: WRC
Washington, which it purchased
from NBC for $3.6 million and plans
on taking over by September.

Kabela adds that KRLA's format
will remain the same. “"We certainly
intend to capitalize on the fine repu-
tation the station has for its program-
ming,” he says.

U.S. Advertisers Eyed By
London’s Top 40 ‘Pirate’

By JOHN BRICE

LONDON—Broadcasting from a
former Panamanian cargo ship float-
ing 10 miles off the coast of England,
Laser 558, a 25,000-watt top 40 radio
station, is now reaching listeners in
Great Britain, Ireland and seven
Western European countries.

With the hope of eventually at-
tracting the advertising of such U.S.-
based multinational firms as Kodak,
the $2 million, 186-foot ship, owned
by Music Media International of
New York, began broadcasting on
AM freqeuncy 558 on May 24, ac-
cording to Jane Norris, media con-
sultant for the firm.

“We are called a pirate station,”
Norris says. “But we try to stay with-
in the law.”” The British Board of
Trade says it is illegal for any British
citizen to deal with any radio or tele-
vision station serving Britain that is

not licensed by the British
government.
The station, which broadcasts

songs from the Billboard charts, will
remain commercial-free until Sep-
tember, says Ray Lindau, director of
marketing for Laser 558. Lindau was
originally involved in the develop-
ment of a similar marketing plan for
Radio Caroline, a 40,000-watt pirate
station that also broadcast from the
waters off Britain.

“They never went on with it,” says
Lindau. **So my research just sat in
my desk until last fall, when 1 was
contacted by Laser 558. We think
there is a marketing gap that can be
filled by putting this on the air.”

Advertising rates will average $140

for 30-second spots, with six spots al-
lotted per hour, says Lindau. “We
have clients lined up,”
I am very optimistic about our suc-
cess. We already have name recogni-
tion in Britain.”

The station has been monitoring
its popularity by soliciting mail from
its listeners. Norris says that an aver-
age of 500 letters a week arrive at the
firm's offices in New York.

The ship is manned by a crew of
five, along with five air personalities,
all of whom stay aboard for six
weeks. Twenty-five percent of that
time, they are off-duty, Lindau says.

NAB Asks FCC
Not To Hear
Petition On Rule

WASHINGTON—The National
Assn. of Broadcasters (NAB) has
asked that a petition calling for a re-
consideration of the FCC's regional
concentration of control decision be
denied.

The Black Citizens for a Fair Me-
dia (BCFM) had also requested that
the agency delay its action deleting
the rule—a move that the NAB op-
posed last month. The abolished rule
prohibited ownership of three broad-
cast stations when any two are within
100 miles of the third and any two
have primary service contour. The
NAB claims the BCFM has not
raised any new arguments and that
the FCC decision is a “‘reasoned and
well-supported conclusion.™

-
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DOUBLE DIGITS—Cameo’s Larry Blackmon, left, and Tomi Jenkins, right,

play guest DJ at WDKX Rochester, N.Y. to help celebrate the outlet’s 10th

anniversary. Shown with them are station promotion manager and air per-
sonality Renie Hale, second from left, and air personality Rick Bryant.

he adds, “and’

As for staff changes, he says sim-
ply, “It’s too early to make that de-
termination.” But KRLA vice presi-
dent and general manager Burt West
is not so sure.

*1 doubt I will remain there,” says
West, who has held the top slot at the
station since January, 1981. “They
will probably bring in their own man-
agement team.

"I have no plans for the moment,”™
West adds. *'I've been in this business
for 36 years, so maybe it's time to
smell the flowers a little.”

CLIO CAPERS—WBAB Long Island production director Dennis Daniel,

right, accepts a Clio Award for best U.S. local radio campaign won by a

spot he produced for a Long iIsland dentist. Presenting the 1984 award is
the comedy team of Stiller & Meara.

Vox Jox

Collins Replaces Lake At ZZ-99

While Rollye Bornstein is off in
search of solace sans radio (by her ac-
count. that includes Kuwait, Bolivia
and major portions of Idaho), Bill-
board’s San Diego correspondent
Thomas K. Arnold is sitting in as ra-
dio editor.

Jim Collins has been upped to pro-
gram director at ZZ-99 (KZZC) in
Shawnee, Kan., part of the Kansas
City, Mo. market. He replaces
Charles Lake, who exited as PD of
the information station last week
with no announced plans. An inter-
esting sidelight: Collins had been out
of the radio industry for some time,
and Lake is the man who gave him
his initial break in getting back into
broadcasting ... B-97 in New Or-
leans has finally found a new pro-
gram director. Kris O’Kelly, former-
ly across town at WQUE-FM, moves
to the top programming slot at the
popular top 40 station to replace
Nick Bazoo, who has been appointed
program director of San Francisco’s
KMEL.

* K K

It’s official: WYLD-FM New Or-
leans program director Brute Bailey
1s moving to Los Angeles, where he'll
assume the PD position at KGFJ in
addition to acting as assistant PD at
KUTE, Inner City’s FM outlet, in
early August ... Also switching pro-
gramming duties is Tom Owens, who
moves from WQMF Louisville to sis-
ter station WEBN Cincinnati as head
of the programming staff . . . Harvey
Pearlman, vice president and general
manager of WYSP Philadelphia, is
now fulfilling the same duties at
WIID/WIJEZ Chicago. Both stations
were recently acquired by Infinity
Radio.

Meanwhile, down in San Diego,
the station manager post at Lotus
Communications’ KFSD, consistent-
ly one of the highest rated classical
stations in the country, goes to Russ
Haberle, who spent five years in sales
there before moving to KTXT/
KLPX Tucson in late 1982. Haberle
replaces Jim Price, who exited the
post after just a few short months to
assume control of Gannett’'s KSDO
combo, also in San Diego ... Peg
Dempsey, too, moves into a top man-
agement slot, succeeding John Bark-
er as vice president and general man-
ager of KMFY and WAYL in
Minneapolis-St.  Paul.  Dempsey
brings with her seven years' experi-
ence with sister Entercom stations
KTAC and KBRD in Seattle-Taco-
ma, where she most recently served
as general sales manager . . . And the
vacant program director slot at
news/talk KGU Honolulu has been
filled by Dan van Enoco, who will
double as host of the morning show.
Van Enoo comes to Honolulu from
KOH Reno, where he held a similar
double post.
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Out, with nary an explanation:
WMC Memphis general manager
Dean Osmundson, Bill Nesal, pro-
gram director of WCCC-AM-FM
Hartford, and Clay Gish, vice presi-
dent of programming for KZRQ
Houston, have all left their positions.
Replacements have not been named.

* K K

Alberto Crippa writes all the way
from Milan, Italy, to inform us that
his station, Monstella FM 103, is the
first FM station in Europe to trans-
mit with the Compact Disc system

. WLTW New York’s public af-
fairs department has been awarded
first place recognition for best public
affairs program by the New York
State Broadcasters Assn. for a *Vis-
ta” episode dealing with malpractice
and patients’ rights. **Vista’ airs Sun-
day mornings at 7 and is repeated at
11 p.m. Also garnering honors in the
annual awards bash was WDST,
Woodstock's independent FMer,
which took home three awards for
best public service announcement
campaign, best public affairs pro-
gram series and best sportscast.

Newly appointed program director
Lee Arnold made his presence at
WLLZ Detroit known by staging a
press conference directly across the
street from WRIF, his station’s
prime competitor in the local AOR
sweepstakes. Clad in full battle fa-
tigues, Arnold arrived at the press
conference by helicopter and an-
nounced, “Today we have estab-
lished a beachhead against a common
enemy: boring radio,” while a banner
circling overhead called for the com-
petitor’s “surrender”... Not to be
outdone, WRIF has created what it
calls the RIFF Rock Council to give
listeners a chance to meet with its air
personalities and staff to discuss De-
troit radio programming and promo-
tions, rock’n’roll, and musical trends
in general.

* Kk %

At news/talk KSDO-AM San Die-
go, Terry Moore, a seven-year veter-
an with the station, has been upped
to assistant news director . . . Sharon
Warantz, afer two years as director
of advertising and promotions for
Bello Broadcasting’s Dallas oldies
station, KRQX, has assumed a simi-
lar post across town at KIXK, for-
merly owned by Hicks Communica-
tions, which also broadcasts oldies.
KIXK was taken over by ABC July
16, and while the official word is that
oldies will continue, the rumor is that
a change to top 40 is imminent.

Construction of the WFOX-FM
tower north of Atlanta, slated for
completion in late August, continues.
Currently beaming its AOR pro-
gramming northward throughout
Georgia, the station’s new tower—all
1,760 feet of it—will be the tallest

man-made structure in Georgia, and
will greatly expand the station’s
broadcast range. WFOX will operate
as a Class C FM with 100,000 watts
of power, says general manager Mar-
tin Sherry, and while its new format
remains a secret, the appointment of
Dennis Winslow as program manag-
er has fueled speculation that a
change to top 40 may be coming.
Winslow spent six years program-
ming top 40 at WQXI Atlanta until
1982, when he moved over to

WMGF Milwaukee and, later,
WMGG Tampa.
* Kk K

WPNT Pittsburgh, just two weeks
after its switch from beautiful music
to AC, has hired Nat Humphries as
program director. Humphries is
scheduled to take over his new as-
signment in mid-August. He comes
to WPNT from 3WS, where he had
been the afternoon jock; he will dou-
ble as morning air personality ...
Format changes: KHIT Bremerton,
Wash., formerly KWWA, has
switched to top 40 from country. Se-
attle radio veteran Bob Wikstrom has
been named operations manager and
program director of the Bingham
Broadcasting station. And KTRH
Houston is phasing out the talk part
of its news/talk format and hopes to
become all-news by September. Wil-
liam Calm, formerly of KING Seat-
tle, is the new news director there.

KY-98 St. Louis has replaced mid-
day jock Shawn Burke with Randy
Stewart. Burke moves across town to
KSD (KS-94), where, at least for the
time being, he’ll assume a swing/fill
shift. Also in the city of the Golden
Arches, Craig Roberts leaves KHTR
to join former boss Bob Garrett at
KITS San Francisco. Roberts’ 7 p.m.
to midnight shift will be taken over
by Bruce Jones, formerly of KCMQ
Columbia, Mo. And Scott Alexan-
der’s afternoon drive shift at KWK-
FM has been filled by Steve Perun,
who is also the station’s new program
director. Before that, Perun was mu-
sic director at WLS Chicago.

* Kk X

The Sillerman Morrow Broadcast-
ing Group of Middletown, N.Y. has
reached an agreement “in principle”
to acquire all the assets of SunGroup
Inc., a publicly held media group
headquartered in Knoxville, Tenn.
SunGroup currently owns and oper-
ates five radio stations in the South-
east: WYHY Lebanon/Nashville,
WERC/WKXX in Birmingham,
WSEYV in Sevierville, Tenn., and its
sister WMYU in Sevierville/Knox-
ville. In exchange for the five sta-
tions, Sillerman Morrow has agreed
to assume all liabilities and to pay
cash sufficient to distribute $8.50 per
share.
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MWESTWOOD ONE PRESENTS

Duran Duran

Superstar Concert Series
proudly presents an exciting
performance by Duran Duran
in the British quintet’s only lLive
concert recorded for radio this
year. The weekend of August
4th more than 400 great radio
stations will broadcast this
Superstar Concert on the

Westwood One Radio Network.

Recorded in front of a capacity
crowd at the Forum in Los

Angeles, Duran Duran delivers
all the favorites from their three

B .

albums, including “The Reflex,”
“New Moon on Monday,”
“Rio,” “Hungry Like The Wolf,”
“Is There Something I Should
Know” ard “Girls on Film.”
Check your local listings for the
station and time in your area —
it’s the station that'll bring you
the Superstar Concert Series all
summer long and throughout the
vyear, featuring Huey Lewis &
The News, Pretenders, Genesis,
Stevie Nicks, Pat Benatar,

John Cougar Mellencamp

and many more. Don’t miss
Duran Duran the weekend of
August 4th, from the leader in
national radio concerts. ..
Westwood One.

SUPERSTAR CONCERT SERIES

brought to you by

© 1984 The Coca-Cola Company “Coca-Cola” is a registered trademark of The Coca-Cola Company

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY !

www.americanradiohistorv.com
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Schedule Set For Programming Conference

By THOMAS K. ARNOLD

WASHINGTON — The upcom-
ing Radio Programming Conference,
titled “Up With Radio,” will feature
more than 75 events. It’s set for Sept.
16-19 at the Bonaventure and Biit-
more hotels in Los Angeles.

Sponscred jointly by the National
Assn. of Broadcasters (NAB) and the
National Radio Broadcasters Assn.
(NRBA), the four-day convention
will begin on Sunday (16) with an
opening general session reflecting
this year’s theme; a minority broad-
casters chinic; a daytimers clinic; and
radio labs on such topics as consul-
tants, legal advice, production and
instant rating book analysis. The first
day will be capped with a *“Radio
Under The Stars” cocktail party.

The panels start Monday (17) with
a syndicators/program producers
breakfast, followed by a Jayne Ken-
nedy “Radio-Robics” workout. Pan-
els that day include such broadcast
areas as management, programming,
sales and engineering. A wine and
cheese party will follow.

Other highlights are a Tuesday

luncheon with Howard Cosell, and a
chance for engineers to tour Wold
Communications. Among the vari-
ous panels are:

® Management: Managing an AM
station to success; station acquisition
and financing; how to prepare and
use a workable radio budget; how to
improve your collection; where mu-
sic listening is going; how to motivate
and retain good employees; spotting
danger in FCC deregulation; what
the future holds for the FCC; SCAs
now; an update on AM stereo; legis-
lation of special interest to radio; net-
work executives “talking shop”; the
relationship among general manager,
program director and sales manager;
how to get more out of wire services;
the Radio Advertising Bureau’s pre-
sentation, “The Power Of Sound”;
and various management round-
tables.

e Programming: Discussions by
key programmers on top 40; the bal-
ance between sales and audience pro-
motions; programming or personal-
ity—what leads to a station’s success;
AM winners in large and small mar-
kets; music research; why stations are

'Most Added Records |

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s

# of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
e HOT 100 e e R %:
T .. (184 Stations} . . & .. o
1 “Let’s Go Crazy,” Prince & the
Revolution, Warner Bros. 100 100
2 “Drive,” Cars, Elektra 92 92
3 “Hard Habit To Break,” Chicago,
Full Moon/Warner Bros. 53 53
4 “The Lucky One,” Laura Branigan,
Atlamtic 41 41
5 “Cruel Summer,” Bananarama,
London 40 117
o . . N SRR .
194 Stations) 3
1 “Breakin’ Together,” O’Bryan, Capitol 22 34
2 “You Get The Best From Me,” Alicia
Meyers, MCA 18 37
3 “The Last Time I Made Love,” Joyce
Kennedy & Jeffrey Osborne, A&M 15 68
4 “Be A Winner,” Yarbrough &
Peoples, Total Experience 13 61
5 “Dynamite,” Jermaine Jackson, Arista 13 49
LANHES *“5 )\2;},@&:}% g ik COUNTRY < ° @ <F iy 3 ey
v ; : e L (125 Stations) - ¥ w2 ]
1 “If You’re Gonna Play In Texas
(You Gotta Have A Fiddle In The
Band),” Alabama, RCA 63 164
2 “Woman Your Love,” Moe Bandy,
Columbia 43 99
3 “Knock On Wood,” Razzy Bailey,
MCA 41 82
4 “Rock & Roll Shoes,” Ray Charles
with B.J. Thomas, Columbia 30 66
5 “I’'m Not That Way Anymore,”
Alabama, RCA 29 73
~ ADULT CONTEMPORARY
(84 Stations)
1 “Drive,” Cars, Elektra 14 15
2 “Turn Around,” Neil Diamond,
Columbia 14 14
3 “If This Is It,” Huey Lewis & the
News, Chrysalis 10 28
4 “Ghostbusters,” Ray Parker Jr.,
Arista 6 35
5 “What's Love Got To Do With It,”
Tina Turner, Capitol 6 21

changing formats; advice on planning
contests; and additional sessions on
networks, ratings, music video, non-
rated markets, service-oriented pro-
motions, program directors who sell,
manager relations, marketing
through other media, discussions
with industry executives, news, in-
house research, programming basics,
roundtables and format rooms.

e Sales: Why advertisers do and
don’t use radio; finding new sources
of revenue; changing trends in large
and small market national business;
developing dollars with other sta-
tions; selling older and younger de-
mographics; marketing your station
to the advertiser; testimonies from
successful salespeople; developing
successful co-op programs; selling
sports; selling special stations; a hy-
pothetical sales meeting; improving
collections; the new ratings game; a
production lab; audience versus sales
promotions (from the sales staff’s
viewpoint); and additonal round-
tables.

® Engineering: How to cope with
80-90 SCAs now; how to live with
AT&T’s breakup; a workshop on
testing your gear; an FCC overview;
engineers’ survival under deregula-
tion; finding and qualifying engi-
neers; an AM stereo update; an engi-
neers’ rap session; one-on-one with
engineering consultants; technical
demonstrations of new equipment;
and a first-hand view of state-of-the-
art newsroom and talk show studios.

CMA Chooses
Finalists For
B'cast Awards

NASHVILLE—The Country Mu-
sic Assn. has selected the finalists for
its annual Broadcast Personality of
the Year award competition. The
winners will be announced on the
CMA Awards show, which will be
telecast live Oct. 8 on the CBS
network.

Nominees, chosen by CMA mem-
bers, are divided into major, medium
and small market categories. Nomi-
nated in the major market group are
Charlie Chase, host of *“This Week In
Country Music” on WSMV-TV
Nashville; Deano Day of KLAC Los
Angeles; Ralph Emery, host of The
Nashville Network’s ‘“Nashville
Now” series; Joe Ladd of KIKK-
AM-FM Houston; and Nancy
Turner of WMAQ Chicago.

Medium market nominees are Jer-
ry Adams of KFDI-AM-FM Wichi-
ta, Stan Davis of WWVA Wheeling,
W. Va, Lee Shannon of KWKH
Shreveport, La., Al Snyder of
WTKC Lexington, Ky., and Claude
Tomlinson of WIVK Knoxville.

Nominees in the small market cat-
egory are Kent Crider of WKYQ Pa-
ducah, Ky., Ryan Dobry of WTCM-
FM Traverse City, Mich., J. Larry
James of KHUT Hutchinson, Kan.,
Curtis King of WKKN Rockford,
111., and Dan Williams of KEED Eu-
gene, Ore.

Billboard

RADIO AWARDS

RULES

1. All enfries must have aired within the eligibility period of Jan. 1, 1984 through Dec. 31,
1984 and must be submitted prior to Jan. 1, 1985.

2. All entries must be accompanied by the official entry blank printed below which may be
duplicated. A separate entry blank is required for each category entered.

3. A telescoped aircheck of the work under consideration is mandatory for all categornies
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes.

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER-
SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters.
Awards will be presented for smali, medium and major markets. (Arbitron market size will
apply in the U.S.; population figures will determine Canadian classification. Awards will
further be divided into six format categories: contemporary (contemporary hits, AC, top
40), urban (including black), country, AOR (including new wave), MOR (including nostal-
gia), and miscellaneous, which includes any format not mentioned above, i.e. news/talk,
oldies, Spanish. in ardition to the entry blank and cassette, applicants as follows must
also provide:

a) Radio Station Of The Year. In addition to the entry blank and cassette described
in item 3, a written presentation describing station’s programming, on-ai promo-
tions, off-air advertising, community involvernent, target audience, goals and posi-
tioning statement in addition to a brief history of station's performance over the
last five years. Support matenials, i.e. promotional items, sales pieces, may also be
included. If also entering the program director of the year category, a separate
entry, including tape and written matenials is required.

b) Program Director Of The Year. In addition to the entry blank and cassette de-
scribed in item 3, a written presentation describing entrant’s programming philoso-
phy, station’s ratings history (documentation must be included), target audience,
objectives and positioning as well as entrant’s background, motivational skills and
personal goals.

c) Air Personality Of The Year: In addition to the entry blank, the cassette must con-
tain a telescoped aircheck of one complete hour of actual air ime.

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcast-
or (military, commercial and state-owned stations) outside the U.S. and Canada. Cassette
must contain a telescoped aircheck of one complete hour of actual ar time, and it is
suggested a one-page outline of station, format and market be included.

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced
program by an individual station and one to a syndicated program including network, syn-
dicator and AFRTS productions. Program may be a regularly scheduled feature or a one-
time special aired within the efigibility period. In addition to the entry blank and telescoped
cassette aircheck of the program, a written description including dates aired, personnel in-
volved and target audience must also be included. Syndicated applicants must also pro-
vide station line-up.

7. Judging will be supervised by Billboard's Radio Advisory Board. A kst of members is
available upon request.

8. Finalists will be announced no later than June 1985. Awards will be presented at the
Biltboard Radio Conference, date and location to be announced.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Ciassi-

fied. OO
O
3O
O &
OO
Cali our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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BILLBOARD RADIO AWARDS

1984 ENTRY FORM
NAME (of entrant):

STATION:

ADDRESS:

CITY STATE ZIP:

PHONE:

CATEGORY ENTERING: (check one only)

STATION OF THE YEAR
in present format since: mo:______yr:

PROGRAM DIRECTOR OF THE YEAR

in present position since: mo: yr:
PERSONALITY OF THE YEAR
daypart _ since: mo: yr:

INTERNATIONAL PERSONALITY OF THE YEAR

military commercial
market: daypart

FEATURED PROGRAMMING
station produced___syndicator/network produced___

MARKET INFORMATION:

(American entrants state Arbitron market served and size)

MAJOR 1-30 # market
MEDIUM 31-100 # market
SMALL 101-over # market

(Canadian applicants state market and metro population:

____AOR
____ MOR/nostalgia

miscellaneous
‘(please describe):

____contemporary hit/
adult contemporary
____urban/black
____country
All entries must be submitted no jater than Jan. 1, 1985 to:
Rollye Bornstein Radio Editor
Billboard Magazine 9107 Wiishire Bivd. Beverly Hills, CA 90210
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Billboard Smgles ROd'IO Acl:lon

Playlist Top Add On

Northeast Region
mmmm® TOP ADD ONS mwwmm

THE CARS-Drive (Elektra)

PRINCE-Let's Go Crazy (Warner Bros.)
LAURA BRANIGAN-The Lucky One (Atlantic)
CHICAGO-Hard Habit To Break (Warner Bros.)

WFLY-Albany
{Peter Clark-P.D.)
® PRINCE-Let's Go Crazy
© THE CARS-Drive
© CHICAGO-Hard Habit To Break
© SPANDAU BALLET-Only When You Leave
© LAURA BRANIGAN-The Lucky One

WGUY-Bangor
{Jim Randali-P.0.)
oo ELVIS COSTELLO AND THE ATTRACTIONS-The
Only Flame In Town
oo LAURA BRANIGAM-The Lucky One
® PRINCE-Let's Go Crazy
© DENIECE WILLIAMS-Next Love
@ QUEEN-It's A Hard Lite
® CHICAGO-Hard Habit To Break
© DRAGON-Rain

WiGY-Bath
{Scott Robbins—P.D.)
®e PRINCE-Let's Go Crazy
oo THE CARS-Drive
© JERMAINE JACKSON-Dynamite
* EURYTHMICS-Right By Your Side
© LINDSEY BUCKINGHAM-Go Insane
© SPANDAU BALLET~Only When You Leave
© CHICAGO-Hard Habit To Break
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame tn Town

WHTT-Boston
{Rick Peters-.D.)
© THE CARS-Drive
o TWISTED SISTER-We're Nol Gonna Take Il
© PRINCE-Let's Go Crazy
© SAMMY HAGAR-Two Sides Of Love
© BANANARAMA-Crue! Summer

WXKS—-Boston
{Sonny Joe White-P.D.]
@ THE CARS-Drive
© PRINCE-Let's Go Crazy
® TYZIK-Jammin' In Manhattan
o LINDSEY BUCKINGHAM-Go Insane
o LAURA BRANIGAN-The Lucky One
© CHRIS DE BURGH-High On Emotion
3 :ILLV OCEAN-Canbbean Queen (No More Love On The
un)

WBEN-FM—Buffalo
{Bob Weod-P.D.)
oo EURYTHMICS—Right By Your Side
oo BANANARAMA-Cruel Summer
© SPANDAU BALLET-Only When You Leave
© THE CARS-Drive
© VAN STEPHENSON-What The Big Girls Do

WKBW-Buffalo
{Sandy Beach-P.D.)
© RONNIE MILSAP-She Loves My Car
© CHICAGO-Hard Habit To Break
© RAY PARKER, JR.-Ghostbusters
. ;AMES INGRAM-She Loves Me (The Best That | Can
e)

WNYS-Buffalo
(8itl Tod-P.D.)
© PRINCE-Let's Go Crazy
® CHICAGO-Hard Habit To Break
© LAURA BRANIGAN-The Lucky One
© VAN STEPHENSON-What The Big Girls Do
* THE CARS-Drwve

WTSN-Dover
(Jim Sebastian-P.D.}
oo LAURA BRANIGAN-The Lucky One
oo THE POINTER SISTERS-I'm So Excited
® THE CARS-Drive
© CHICAGO-Hard Habit To Break
o PRINCE-Let's Go Crazy
® SHEILA E.-The Glamorous Life
© CHRIS DE BURGH-High On Emotion
o NIGHT RANGER-When You Close Your Eyes
© [RENE CARA-You Were Made For Me
© SPANDAU BALLET-Only When You Leave
© SCORPIONS-Still Loving You
o BANANARAMA-Cruel Summer
© SCANDAL-The Warrior
© ELVIS COSTELLO AND THE ATTRACTIONS-The Oniy
Flame tn Town
© QUEEN-It's A Hard Life

WERZ-Exeter
{Jack 0'BrienP.D.)
© PRINCE-Let's Go Crazy
® CHICAGO-Hard Habit To Break
@ BONNIE TYLER-Here She Comes
© DENIECE WILLIAMS-Next Love
o LAURA BRANIGAN-The Lucky One
® BILLY SATELLITE-Satisfy Me
* VAR STEFHE!SOI—What The Big Girls Do
© DRAGON-Ra
* DIFFORD & mMOOK—PMmg Should Be Painless

WTIC-FM-Hartford

© QUEEN-It's A Hard Life

© LAURA BRANIGAN-The Lucky One

© PRINCE-Let's Go Crazy

@ THE POINTER SISTERS-I'm So Exated
* DRAGON-Ram

© PAMELA STANLEY-Coming Out Of Hiding

WPRO-FM-Providence
{Tom Cuddy-P.D.)

® PRINCE-When Doves Cry

® PRINCE-Let's Go Crazy

o LAURA BRANIGAN-The Lucky One

© EURYTHMICS-Right By Your Side

® THE CARS-Drive

® SHEILA E.-The Glamorous Life

WMJQ-Rochester
(Jay Stevens-P.0.}
® NIGHT RANGER-When You Close Your Eyes
® SAMMY HAGAR-Two Sides Of Love
© SCORPIONS-Stitl Loving You
* CHRIS DE BURGH-High On Emotion
© TWISTED SISTER-We're Not Gonna Take It

WPXY-FM—-Rochester
{Tom Mitchel-P.D.)
*o THE CARS-Drive
oo PRINCE-Let's Go Crazy
© LAURA BRANIGAM-The Lucky One
® CHICAGO-Hard Habit To Break
© VAN STEPHENSON-What The Big Girls Do

WRCK-Utica
(Jim Rietz-P.D.} \
oo PRINCE-Let's Go Crazy
oo THE CARS-Drive
© VAN STEPHENSON-What The Big Girls Do
® BILLY SATELUTE-Satisfy Me
© HOWARD JONES—Pearl In The Show
© BUS BOYS—Cleaning Up The Town
© CHICAGO-Hard Habxt To Break

Mid-Atlantic Region
mmmm® TOP ADD ONS mwemm

PRINCE-Let's Go Crazy (Warner Bros.)

TWISTED SISTER-We're Not Gonna Take It
(Atlantic)

THE CARS-Drive (Elektra)

SPANDAU BALLET-Only When You Leave
(Chrysalis)

WFBG-Altoona
{Tony Booth-P.D.}
o SPANDAU BALLET-Only When You Leave
® THE CARS-Drive
© BUS BOYS—Cleaning Up The Town
© PRINCE-Let's Go Crazy

WJLK-FM-Asbury Park
{Dennis 0'Mara-P.0.)

oo THE CARS-Drive

oo PRINCE-Let's Go Crazy

® CHICAGO-Hard Habut To Break

© SPANDAU BALLET-Only When You Leave

® QUEEN-It's A Hard Life

© THE POINTER SISTERS-I'm So Excited

o LISA LEE-I'm Taken By You

B-104 (WBSB)-Baltimore
" (Steve Kingston-P.D.)

oo PRINCE-Let's Go Crazy

oo PETER WOLF-Lights Out

© NIGHT RANGER-When You Close Your Eyes

WMAR-FM—Baltimore
(Ralph Wimmer~P.D.)
© PRINCE-Let's Go Crazy
© NIGHT RANGER-When You Close Your Eyes
* RICK JAMES-17
© SPANDAU BALLET-Only When You Leave

WOMP-FM—Bellaire
{Dwayne Bonds—P.0.}

© PRINCE-Let's Go Crazy

® THE CARS-Drive

© SAMMY HAGAR-Two Sides Of Love

© BANANARAMA-Cruel Summer

® SHEILA E.-The Glamorous Life

® CHICAGO-Hard Habit To Break

@ SPANDAU BALLET-Only When You Leave

© CHRIS DE BURGH-High On Emotion

® SCANDAL-The Warrior

WVSR—Charleston
{Chris Bailey~P.D.)

*o PRINCE-Let's Go Crazy

oo CHICAGO-Hard Habit To Break

© THE CARS-Drive

© TWISTED SISTER-We're Not Gonna Take It

@ ELVIS COSTELLO AND THE ATTRAGTIONS-The Only
Flame in Town

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© LAURA BRANIGAN-The Lucky One

WKEE-FM-Huntington
{Steve Hayes—P.D.}

oo THE CARS-Drive

oo LAURA BRANIGAN-The Lucky One

© CHICAGO-Hard Habit To Break

© PRINCE-Let's Go Crazy

{Mike West-P.0.| WBLI-Long Istand
oo THE CARS-Drive (Bill Terry-P.0.}
oo THE CARS-Drive oo RICK JAMES-17
oo PAINGE—Let's Go Crazy oo FACE TO FACE-1093
© LINDSEY BUCKINGHAM—Go Insane © EURYTHMICS-Who's That Girl?
WFEA-Manchester WPLJ-New York
{Rick Rysder-P.D.) {Larry Berger-P.0.)

® THE CARS-Drive
© CHICAGO-Hard Habit To Break

oo JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© HUEY LEWIS AND THE NEWS-If This Is It

KC-101 (WKCI)—New Haven
(Stef Rybak-p.0.)

oo PRINCE-Let's Go Crazy

oo THE CARS-Drive

 CHICAGO-Hard Habit To Break

© LINDSEY BUCKINGHAN-—Go Insane

© SHEHA E.-The Glamorows Life

WJBQ-Portland

oo THE CAAS-Drive
- e DIFFORD & TILBROOK—Parting Should Be Painless

2-100 (WHTZ)—New York
(Scott Shannea-P.B.)

oo SCANDAL-The Warrior

© PRINGE-Let's Go Crazy

© TWISTED SISTEA-We're Not Gonna Take It

WKTU-New York City
{Cartes BeJosus-P.D.)
. '[I”HEk BROTHERS JOHNSON-You Keep Me Coming
3l
* ROD STEWART-Infatuation
© MTUME-You, Me And He

Based on station playlists through Tuesday (7/23/84)

PRINCE-Let's Go Crazy (Warner Bros,)

THE CARS-Drive (Eiektra)
LAURA BRANIGAN-The Lucky One (Atlantic)
BANANARAMA-Cruel Summer (London)

© TEMPER-No Favors
@ EVELYN THOMAS-High Energy
© L'AMOUR-Let's Make Love Tonight

WKHI-Ocean City
(Jack Gitlen—P.0.}
oo LINDSEY BUCKINGHAM-Go Insane
oo [NXS-| Send A Message
© PRINCE-Let's Go Crazy
® THE CARS-Drive
© BUS BOYS—Cieaning Up The Town
@ LAURA BRANIGAM-The Lucky One
© BONNIE TYLER-Here She Comes

WCAU-FM-Philadelphia
(Scott Walker-P.D.)
oo TWISTED SISTER-We're Not Gonna Take It
oo SPANDAL BALLET-Only When You Leave
© ELVIS COSTELLO AND THE ATTRACTIONS-The Oniy
Flame In Town
© THE POINTER SISTERS-I'm So Excited
© PRINCE-Let's Go Crazy
o LAURA BRANIGAN-The Lucky One
o VAN STEPHENSON-Whal The Big Girls Do
© LINDSEY BUCKINGHAM—Go Insane

WUSL-Philadelphia
(Jet Wyatt-P.0.)

© BAR-KAYS-Dirty Dancer

© DENIECE WILLIAMS-Next Love

© DEELE-Surrender

© JAY NOVELLE-If This Ain't Love

© KLEEER-Intimate Connection

B-94 (WBZZ)-Pittsburgh
(Guy 2apoieon-P.D.)

* SCANDAL-The Warrior

© PRINCE-Let's Go Crazy

© THE POINTER SISTERS-I'm So Excited

© THE CARS-Drive

WPST-Trenton
(Tom Tayler-P.D.}
®o CHICAGO-Hard Habit To Break
oo THE CARS-Drive
® RICK JAMES-17
© PRINCE-Lel's Go Crazy
© LAURA BRANIGAN-The Lucky One

Q-107 (WRQX)—Washington
[Alan Burns~P.D.)

oo DAN HARTMAN-1 Can Dream About You

oo EDDY GRANT-Romancing The Stone

WASH-Washington D.C.
(Bill Tanner—P.0.)
© KENNY LOGGINS-I'm Free (Heaven Helps The Man)

WILK-Wilkes Barre
{Frank Warren-P.D.)
@ LIONEL RICHIE-Stuck On You
® RATT-Round And Round
© ROD STEWART-Infatuation
© ROBIN GIBB-Boys Do Fall In Love
© COYOTE SISTERS-Straight From The Heart (Into Your

Life)
© THE $.0.S. BAND-Just The Way You Like It
® ANDY FRASER-Fine, Fine Line
© THE POINTER SISTERS—'m So Excited
@ BILLY SATELLITE-Satisty Me
© NENA-AL The Movies

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.)

© PRINCE-Let's Go Crazy

@ CYNDI LAUPER-She Bop

© BUS BOYS—Cleaning Up The Town

© QUIET RIOT-Mama, Weer Al Crazee Now

© THE CARS-Drive

@ SPANDAU BALLET-Only When You Leave

Q-106 (WQXA)-York
(Mark McKenzie—P.D.|
© BANANARAMA—Cruel Summer
* EURYTHMICS-Right By Your Side
© NIGNT RANGER-When You Close Your Eyes

WYCR-York
(Mark Richards-P.D.)
oo CYNDI LAUPER-She Bop
*e HUEY LEWIS llll THE NEWS-iI This Is Il
* SLADE-My,
* ELVIS GOSTELLO AND THE ATTRACTIONS-The Only
Flame In Town
© TWISTED SISTER-We're Not Gonna Take It

Southeast Region

¢ TOP ADD ONS mmmas

PRINCE-Let's Go Crazy (Warner Bros.)
LAURA BRANIGAN-The Lucky One (Atiantic)
THE CARS-Drive (Elektra)

EVELYN THOMAS-High Energy (TSR)

WANS-FM-Anderson/Greenville
(Bifl McCown-P.D.)

oo JERMAME JACKSON-Dynamite

oo RICK JAMES-17

© EURYTHMICS-Right By Your Side

© NIGNT RANGER-When You Close Your Eyes

© GENESIS-Takmg It All Too Hard

© SLADE-My, Oh My

© PRINCE-Let's Go Crazy

© CHICAGO-Hard Habit To Break

© CHRIS DE BURGH-High On Emotion

© LAUA BRARIGAN-The Lucky One

© BONNIE TYLER-Here She Comes

WISE-Ashevilie
(John Stevens-P.D.}
oo TWISTED SISTER-We're Not Gonna Take It
oo PRINCE-Let's Go Crazy
© CHICAGO—Hard Habit To Break
® ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

@ LINDSEY BUCKINGHAM-Go Insane
© BUS BOYS—Cleaning Up The Town
* ANDY FRASEA-Fine, Fine Line

@ BONNIE TYLER-Here She Comes

94.Q (WQXI-FM)—Atlanta
(Jim Morrison-P.0.)

oo SCANDAL-The Warrior

oo PRINCE-Let's Go Crazy

® CYNDI LAUPEA-She Bop

V-103 (WVEE)-Atlanta
(Scotti Andrews-P.D.)

© RUN-D.M.C.-30 Days

© MENUDO-If You're Not Here (By My Side)

© TIMMY THOMAS—Love Is Never Too Late

© HERB ALPERT-Bullish

© GEORGE DUKE-Secret Rendezvous

2-93 (WZGC)-Atlanta
{Chris Thomas-P.D.)

oo THE CARS-Drive

o® PRINCE-Let's Go Crazy

© LAURA BRANIGAN-The Lucky One

WBBQ-FM-Augusta
(Harley Drew—P.D.)
*o LINDSEY BUCKINGHAM-Go Insane
oo PRINCE-Let's Go Crazy
© THE CARS-Drive
@ CHICAGO-Hard Habit To Break
© VAN STEPHENSON-What The Big Girls Do

WSSX—Charleston
(Brian Philips-P.D.)
oo PRINCE-Let's Go Crazy
oo CHICAGO-Hard Habit To Break
© TWISTED SISTER-We're Not Gonna Take It
© BANANARAMA-Cruel Summer
o SERGIO MENDES-Alibis
© THE CARS-Drive

WNOK-FM—Columbia
[Peter Walfe-P.D.] *

oo PRINCE-Let's Go Crazy

oo THE GO GO'S-Turn To You

© EURYTHMICS-Right By Your Side

© BANANARAMA-Cruel Summer

© THE CARS-Drve

© CHRIS DE BURGH-High On Emotion

1-100 (WNFi)-Daytona Beach
(Brian Douglas-P.D.)

© NIGHT RANGER-When You Close Your Eyes

© BANANARAMA-Cruel Summer

© SHEILA E.-The Glamorous Life

G-105 (WDCG)—-Durham/Raleigh
{Rick Freeman-P.D.}

© GLENN FREY-Sexy Girl

© CHRIS DE BURGH—High On Emotion

o EURYTHMICS-Right By Your Side

WFOX—Gainesville
[Alan DuPriest-P.D.}
© CYNDI LAUPER-She Bop
© CHRIS DE BURGH-High On Emotion
© RONNIE MILSAP-She Loves My Car
® THE CARS-Drive
@ CHICAGO-Hard Habit To Break
© BONNIE TYLER-Here She Comes

WRQK—Greensboro
(Pam Conrad-P.D.}

®e RICK JAMES-17

oo BANANARAMA-Cruet Summer

© JERMAINE JACKSON-Dynamite

© GENESIS-Talung !l All Too Hard

WOKI-Knoxville
(Gary Adkins-P.D.) -
oo DENIECE WILLIAMS-Let's Hear It For The Boy
© VAN STEPHENSON-What The Big Guls Do
® CHICAGD-Hard Habit To Break
© PRINCE-Let's Go Crazy
© DEMECE WILLIAMS-Next Love
© THE CARS-Drive
© LAURA BRANIGAN-The Lucky One

1-95 (WINZ-FM)—Miami
[Keith (siey-P.0.)

© EVELYN THOMAS-High Energy

© COREY HART-Sunglasses At Night

® PRINCE-Let's Go Crazy

© LAURA BRANIGAN-The Lucky Dne

WKZQ-FM—Myrtle Beach
{Chris Whiiams—P.0.)

© GARY MOORE-Empty Rooms

© THE CARS-Drive

© LINDSEY BUCKINGHAM~Go Insane

® PRINCE-Let's Go Crazy

® CHICAGO-Hard Habit To Break

WNVZ-Norfolk
(Jet! Mergan-P.D.}

® SHEILA E.~The Glamorous Life

@ SCANDAL-The Warrior

© HUEY LEWIS AND THE NEWS-If This Is it

* THE GO 60'S-Turn Ty You

. .I‘ISIEV LEWIS AND THE NEWS-The Heart Of Rock &

WRVQ-Richmond
{Bob Lewss-P.0.)
© LAURA BRANIGAN-The Lucky One
© JOHN WAITE-Missing You
© CHERRELLE-! Didn't Mean To Tum You On

WZAT-Savannah
{Ray Williams~P.D.)
© TWISTED SISTER-we're Not Gonna Take it
© THE CARS-Dnve
© PRINCE-Let's Go Crazy
* ELVIS COSTELLO IID THE ATTRACTIONS-The Only
Flame In Town

Q-105 (WRBQ)-Tampa
(Masen Dixon—P.D.)

© HUEY LEWIS AND THE NEWS-IF Ths Is It

© TWISTED SISTER-We're Not Goana Take it

® PRINCE-Let's Go Crazy

WSEZ-Winston-Salem
{Bob Mahoney-P.0.)

o SERGIO MENDES-Alibis

oo JOHN WAITE-Missing You

North Central Region
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PRINCE-Let's Go Crazy (Warner Bros.)

THE CARS-Drive (Elektra)

TWISTED SISTER-We're Not Gonna Take It
(Atlantic)

THE POINTER SISTERS-I'm So Excited (Warner
Bros.)

WKDD-Akron
[Nick Anthony-P.D.)
© PRINCE-Let's Go Crazy
© CHICAGO-Hard Habit To Break
© THE POINTER SISTERS-I'm So Excited
© TWISTED SISTER-We're Not Gonna Take It

WBWB-Bloomington
{Bob Leonard-P.D.)
oo THE CARS-Drive
oo SPANDAU BALLET-Only When You Leave
© BANANARAMA-Crue) Summer
® RICK JAMES-17

WCIL-FM~Carbondale
(Tony Waitekus-P.D.)
o GRANDMASTER MELLE MEL AND THE FURIOUS
FIVE-Beat Street
© HUEY LEWIS AND THE NEWS-If This Is It
© PRINCE-Let's Go Crazy
o CAROL LYNN TOWNES-99 1/2
o JOHN WAITE-Missing You

B-96 (WBBM-FM)—Chicago
{Buddy Scott-p.0.)

®o BRUCE SPRINGSTEEN-Cover Me

© BANANARAMA-Cruel Summer

© SAMMY HAGAR-Two Sides Of Love

® JOHN WAITE-Missing You

o TWISTED SISTER-We're Not Gonna Take It

© THE CARS-Drive

® PRINGE-Let's Go Crazy

© CHRIS DE BURGH-High On Emotion

WGCI-FM—Chicago
(Gram Armstrong-P.0.)
© JERMAINE JACKSON-Dynamite
© LILLO-Your Love's Got A Hold On Me
© PATTI AUSTIN-Shoot The Moon
© PATRICE RUSHEN-Gotta Find It
® JULIO JGLESIAS AND DIANA ROSS-All Of You
© TiNA TURNER-! Can't Stand The Rain

WLS-AM/FM~Chicago
(Dave Denver-p.D.)

© THE CARS-Drve

© VAN HALEN-Panama

Q-102 (WKRQ)—Cincinnati
{Jim Fox-P.D.)

@ VAN HALEN-Panama

* CHRIS DE BURGH-High On Emotion

FM-108 (WDMT)-Cleveland
(Jefirey B. Keliy-P.D.)

@ DAN HARTMAN-| Can Dream About You

© FRESH BAND-Come Back Lover

® GRIFFIN-Throw Down

© 0'BRYAN-Breaking Together

© THE ALEEMS—Release Yoursell

© SYARBROUGH AND PEOPLES-Be A Winner

WGCL-Cleveland
(Beb Travis-P.D.)
oo THE CARS—Drive
oo PAINCE-Let's Go Crazy
© RICK JAMES-17
o CHRIS DE BUAGH-High On Emotion
© LAURA BRANIGAN-The Lucky One

92-X (WXGT)—Columbus
{Adam Cosk-P.D.]
oo JOHN WAITE-Missing You
oo TINA TURNER-What's Love Gol To Do With it
© PRINCE-Let's Go Crazy
o BAKANARAMA-Cruel Summer
@ SPANDAU BALLET-Onty When You Leave

WNCI-Columbus
{Marry Valentine-P.D.)
oo R0D STEWANRT-Infatuation
oo TEDOY PENDERGRASS AND WHITHEY HOUSTON-

Hoid Me
© GLEMN FREY-Sexy Girl
© STEVE PERRY-She's Mine

WDRQ-Detroit
{Tony Gray-P.D.
© JERMAINE JACKSON-Dynamite
© DEELE-Surrender
© ALICIA MYERS-You Get The Best From Me
© HERBIE HANCOCK-Hardrock
© MIDWAY-Set It Out

WXLK-Roanoke
{Russ Brown-P.D..}
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fal

WAEV-Savannah
{J.0. North-$.0.)
© SPANDAU BALLETOnly When You Leave
© CMICAGD—Hard Habit To Break
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fall

wWww.americanradiohistorv.com

WHYT-Detroit
[Gary Berkowitz-P.D.}

@o PRINCE-Let's Go Crazy

oo BANANARAMA-Crue! Summer

© THE CARS-Drive

. :IIMLLV OCEAN-Caribbean Queen (No More Love On The
)

WZPL-Indianapolis

{Gary Hottman-P.D.)
© LAURA BRAMIGAN-The Lucky One

© SPANDAU BALLET-Only When You Leave

© LINDSEY BUCKINGHAM-Go Insane

© THE POINTER SISTERS-I'm So Excited

© PRINCE-Let's Go Crazy

© MADONNA-Borderline

© TINA TURNER-What's Love Got To Do With It

WVIC-FM-Lansing
{Bill Martin—P.0.)
® THE CARS-Drive
® BILLY JOEL-Leave A Tender Moment Alone
* EURYTHMICS—Right By Your Side
© FACE TO FACE-10-98
© SPANDAU BALLET-Only When You Leave
© PRINCE-Let's Go Crazy

WZEE-Madison

{Johnathan Littie—P.D.)
@ BILLY JOEL-Leave A Tender Moment Alone
© TWISTED SISTER-—We're Not Gonna Take It
© PRINCE-Let's Go Crazy
© JERMAINE JACKSON-Dynamite
* LINDSEY BUCKINGHAM—Go Insane

WKTi-Milwaukee
{Dailas Cote—P.D.)
© PRINCE-Let's Go Crazy
© THE POINTER SISTERS-I'm So Excited
o TWISTED SISTER-We're Not Gonna Take It

WZUU-FM-Milwaukee
{Cat Michaets-P.D.)
© OLLIE & JERRY-Breakin'...There's No Stopping Us
© JOHN WAITE-Missing You
® PRINCE-Let's Go Crazy

KZ-93 (WKZW)—Peoria
[Keith Edwards—P.0.)

© THE CARS-Drive

© JOHN WAITE-Missing You

© COREY HART-Sunglasses At Night

WRKR-FM-Racine
{Pat Martin—P.D.)
o SPANDAU BALLET-Only When You Leave
© PRINCE-Let's Go Crazy
® TYZIK-jammin’ In Manhattan
. :ILLV OCEAN-Caribbean Queen (No More Love Dn The
l.ll\)

WZOK-Rockford
{Jott Davis-P.D.}
o TINA TURNER-What's Love Got To Do With It
© COREY HART-Sunglasses At Night
o SCANDAL-The Warrior

WSPT-Stevens Point
{Jay Bouley-P.D.}
oo THE CARS-Drive
oo PRINCE-Let's Go Crazy
© HUEY LEWIS AND THE NEWS-! Want A New Drug
© LAURA BRANIGAN-The Lucky One
® THE POINTER SISTERS-I'm So Excited

Midwest Region
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PRINCE-Let's Go Crazy (Warner Bros.)

THE CARS-Drive (Elektra)

BANANARAMA-Cruel Summer (London)

NIGHT RANGER-When You Close Your Eyes
(MCA)

KFMZ~Columbia
{Jim Williams-P.D.|
© TWISTED SISTER-We're Not Gonna Take It
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town
© CHICAGO-Hard Habit To Break
© JOE JACKSOK-Happy Ending
© PRINCE-Let's Go Crazy
© LAURA BRANIGAM-The Lucky One
© THE CARS-Drive

KIIK-Davenport
{Jim 0’Hara-P.0.)
oo BANANARAMA-Cruel Summer
oo SHEILA E.-The Glamorous Life
© PRINCE-Let's Go Crazy
@ ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

WEBC—Duluth
(Dick Johnson-P.D.)

© SPANDAU BALLET-Only When You

. E?VOTE SISTERS-Straight From The Nun (Into Your

e)
© THE STYLE COUNCIL-You're The Best Thing
© CHICAGO-Hard Habit To Break
© THE CARS-Drive

KQWB-Fargo
{Craig Reberts—P.0.}
@ THE STYLE COUNCIL-You're The Best Thing
© RITA COOLIDBE-Something Said Love
© THE CARS-Drive
© ).0. SOUTHER-Go Ahead And Rain
© CHRISTOPHER CROSS-A Chance For Heaven
© TEDDY PENDERGRASS AND WHITNEY HOUSTON-
Me

Hold
© BILL MEDLEY-| Still Do

KKXL-Grand Forks
{Don Nortine—P.D.)

© GYNDI LAUPER-She Bap

© THE CARS-Drive

(Continued on page 16)
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KRNA-lowa City
(Bart Goynshor-P.D.}
© SPANDAU BALLET-Only When You Leave
© BANANARAMA—Crue! Summer
@ LAURA BRANIGAN-The Lucky One
© JOE JACKSON—Happy Ending
© PRINCE-Let's Go Crazy
© THE CARS-Drive
© BUS BOYS—Cleaning Up The Town

KDWB-FM-Minneapolis
(Dave Anthony-P.D.}

© BANANARAMA-Cruel Summer

© PRINCE-Let's Go Crazy

© HUEY LEWIS ANO THE NEWS-It This Is it

© NIGHT RANGER-When You Close Your Eyes

WLOL-Minneapolis
(Tac Hammer-P.D.)

oo PRINCE-Let's Go Crazy

oo SLADE-My, Oh My

© JERMAINE JAGKSOI-Dynamnte

® VAN HALEN-Panama

© GLENN FREY-Sexy Girl

KJ-103 (KJY0)—Oklahoma City
(Dan Wilson-P.D.)

oo PRINCE-Let's Go Crazy

oo BANANARAMA-Crue! Summer

© THE CARS-Drive

© EURYTHMICS-Rignt By Your Side

© SAMMY HAGAR-Two Sides Of Love

© SPANDAU BALLET-Only When You Leave

KQKQ-Omaha

{Jerry Dean-P.0.}
© BANANARAMA—Crsel Summer
® THE CARS-Drive

KKLS-FM-Rapid City
{Randy Sherwyn—P.D.)

© THE CARS-Drive

© CHICAGO—Hard Habit To Break

© SPANDAU BALLET-Only When You Leave

© BANANARAMA-Cruel Summer

KHTR-St. Louis

(Bob Garrett-P.D.)
@0 BILLY JOEL-Leave A Tender Moment Alone
oo TWISTED SISTER-We're Not Gonna Take It
@ BILLY JOEL-The Longest Time
© TINA TURNER-What's Love Got To Do with It
© EURYTHMICSRight By Your Side
© NIGHT RANGER-When You Close Your Eyes

V-100 (KDVV)-Topeka
{Teny Stewart-$.0.)
oo PRINCE-Let's Go Crazy
oo TWISTED SISTER-We're Not Gonna Take It
© THE CARS—Drive
@ CHICAGO-Hard Habit To Break
© LINDSEY BUCKINGHAM-Go Insane
© BANANANAMA-Cruel Summer

KRAV-Tulsa
(Rick Alan West-P.0.}
oe NEIL DIAMOND-Turm Around
o HUEY LEWIS AND THE NEWS-t This s It
© BAUGE SPRIKGSTEEN-Dancing tn The Dark

KFMW-Waterloo
(Mark Patter-P.D.)
© PRINCE-Let's Go Crazy
© SPANDAU BALLET-Only When You Leave
© CHICAGO—Hard Habit To Break
© THE CARS-Drive
© BANANARAMA-Cruet Summer
© LINDSEY BUCKINGHAM-Go Insane

KEYN-Wichita
{Ren Eric Tayler-P.D.)
wo PEABO BRYSON-If Ever You're In My Arms Again
oo PRINCE-Let's Go Crazy
© CHICAGO—Hard Habit To Break
© LAURA BAANIGAN-The Lucky One
© TWISTED SISTER-We're Not Gonna Take it
© THE CARS—Drive

Southwest Region
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PRINCE-Let's Go Crazy (Warner Bros.)

THE CARS-Drive (Elektra)

CHICAGO-Hard Habit To Break (Warner Bros.)
BANANARAMA-Cruel Summer (London)

KHFI-Austin
{Roger Garrett-P.0.)
© THE CARS-Drive
© NIGHT RANGER-When You Close Your Eyes
© LINDSEY BUCKINGHAM-Go Insane
® SCANDAL-The Warrior
® BANANARAMA-~Cruel Summer
® SAMMY HAGAR-Two Sides Of Love

WQID-Biloxi
(Mickey Coulter-P.D.)
© CHICAGO-Hard Hatut To Break
© SPANDAU BALLET-Only When You Leave
© SAMMY HAGAR-Two Sides Of Love
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll

WKXX-Birmingham
{Kevin McCarthy-P.D.)
© PRINCE-Let's Go Crazy
® THE CARS-Drive
© SPANDAU BALLET-Only When You Leave
© LAURA BRANIGAN-The Lucky One
© CHICAGO-Hard Habit To Break

KITE-Corpus Christi
(Ren Chase-P.0.)
* JOHN WAITE-Missing You
© THE GO GO'S-Turn To You
© NIGHT RANGER-When You Close Your Eyes
© SLADE-My, Oh My
. EUHYTNIIICS—ngh! By Your Side

KAFM-Dallas
{John Shomby-P.0.}
oo PRINCE-Let's Go Crazy
oo SAMMY HAGAR-Two Sides Of Love
» EURYTHMICS—Right By Your Side
© BANANARAMA—Crue! Summer
® THE CARS-Drive

KAMZ-EI Paso
{Bob West-P.D.)
© PRINCE-Let's Go Crazy
© THE §.0.5. BAKD-Just The Way You Like It
© LAURA BRANIGAN-The Lucky One
@ JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fall

KSET-FM-EI Paso
(Cat Simen—P.D.)
© HUEY LEWIS AND THE NEWS-f This Is It
© THE CARS—Drive
® RICK JAMES-17
© JOE JACKSON—Happy Ending
® LINDSEY BUCKINGHAM-Go (nsane

KISR-Fort Smith
{Rick Hayes-P.0.)
© THE CARS-Drive
o EURYTHMICS-Right By Vour Side
© BANANARAMA-Cruel Sumi
o ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Tame In Town
® QUIET RIOT-Mama, Weer All Crazee Now
© VAN STEPHENSON-What The Big Girls Do

Q-104 (WQEN)—Gadsden
{Roger Gaither-P.0.)

oo PRINCE-Let's Go Crazy

oo THE CARS—Drive

© CHICAGO-Hard Habit To Break

o CHRIS DE BURGH-High On Emotion

© LAURA BRANIGAN-The Lucky One

KILE—Galveston
(Dave Parks-P.0.)
oo BANANARAMA-Cruet Summer

© SPANDAU BALLET-Only When You Leave
© CHICAGO-Hard Habit To Break

© QUEEN-It's A Hard Life

© JERMAINE JACKSON-Dynamite

© HUEY LEWIS AND THE NEWS-II This Is It
» CYNDI LAUPER-She Bop

© LAURA BRANIGAN-The Lucky One

93-FM (KKBQ-FM)~Houston
{John Lander-P.D.)

© SCANDAL-The Warrior

© JOHN WAITE-Missing You

© PETER WOLF-Lights Out

* JERMAINE JACKSON-Dynamite

© CHRIS DE BURGH-High On Emtion

® ANDY FRASER-Fine, Fine Line

© PRINCE-Let's Go Crazy

-WTYX-Jackson

(Jim Chick-P.D.)
© BAKANARAMA—Cruel Summer
© JOHN WAITE-Missing You
@ SCANDAL-The Warrior
© THE CARS-Drive

KKYK-Little Rock
(Ren White-P.0.)

© JOKN WAITE-Missing You

o SERGID MENDES-Altis

KBFM-McAllen/Brownsville
(Russ Wiliams-P.D,)

© PRINCE-Let's Go Crazy

© CHICAGOHard Habit To Break

© TWISTED SISTER-We're Not Gonna Take It

@ LINDSEY BUCKINGHAM-Go Insane

© BUS BOYS—Cleaning Up The Town

© EURYTHMICS—Right By Your Side

@ SHEILA E.-The Glamorous Life

© BANANARAMA—Cruel Summer

© TEDOY PENOERGRASS AND WHITNEY HOUSTON-

Hold Me
@ QUEEN-It's A Ward Life
© CHRIS DE BUAGH-High On Emotion
© NIGHT RANGER-When You Close Your Eves

FM-100 (WMC-FM)~Memphis
{Rebert John—P.0.}

®¢ CHICAGO-Hard Habit To Break

o SLADE-My, Dh My

Q-101 (WJDQ-FM)-Meridian
{Tom Kelly-P.D.}

oo THE CARS-Drive

oo CYNDI LAUPER-She Bop

© PRINCE-Let's Go Crazy

© CHICAGO-Hard Habit To Break

© VAN STEPHENSON-What The Big Girls Do

© LAUNA BRANIGAN-The Lucky One

WABB-FM—Mobile
[Leslie Fran-P.0.)

oo COREY HART-Sunglasses At Night

oo JOHN WAITE-Missing You

© JERMAINE JACKSON-Dynamite

* PETER WOLF-Lights Out

© HUEY LEWIS AND THE NEWS-(f This (s It

® PRINCE-Let's Go Crazy

© THE CARS-Drive

© RICK JAMES-17

* EURYTHMICS—Right By Your Side

© BANANARAMA—Cruel Summer

WHHY-FM-Montgomery
[Mark St.John—P.D.}

o PAINCE-Let's Go Crazy

oo THE CARS-Drive

® CHICAGO-Hard Habit To Break

» LAURA BRANIGAN-The Lucky One

© TWISTED SISTER-We're Not Gonna Take it

© RONNIE MILSAP-She Loves My Car

® RICK JAMES-17

KX-104 (WWKX)—-Nashville
{Michael St. John-P.D.)
© PRINCE-Let's Go Crazy
© TWISTED SISTER-We're Not Gonna Take It
© LINDSEY BUCKINGHAM~Go Insane
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fall

B-97 (WEZB)-New Orleans
{Kris 0'Kelly-P.D.)

oo PAINCE-Let's Go Crazy

oo THE CARS—Drive

les Radio Action

Based on station playlists through Tuesday (7/23/84)

© BILLY SQUIER—Rock Me Tonight
© LAURA BRANIGAN-The Lucky One
© CHICAGO-Hard Habit To Break

WTIX-New Orleans
{Bruce Kramer-P.D.)
oo COYOTE SISTERS-Slraight From The Heart (Into
Your Life)
oo GLENN FREY-Sexy Girl

KITY-San Antonio
{Kid Curry-P.D.}
oo JOHN WAITE-Missing You
© LINDSEY BUCKINGHAM-Go (nsane
o EURYTHMICS—Right By Your Side
© BANANARAMA-Cruel Summer
® JOE JACKSON-Happy Ending
© OLLIE & JERRY-Breakin'...There's No Stopping Us

Pacific Southwest Region
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PRINCE-Let's Go Crazy (Warner Bros.)

THE CARS-Drive (Eiektra)

LAURA BRANIGAN-The Lucky One (Atlantic)

SPANDAU BALLET-Only When You Leave
(Chrysalis)

P e S
KKXX-Bakersfield

{Dave Kamper-P.D.)
oo JOHN WAITE-Missing You
oo SCAKDAL-The Warrior
® PRINCE-Let's Go Crazy
© PEABO BRYSON-If Ever You're In My Arms Agan

KOAQ-Denver
(Jack Regan—P.0.)
© PRINCE-Let's Go Crazy
© LAURA BRANIGAN-The Lucky One
© LINDSEY BUCKINGHAM-Go Insane
@ SPANDAU BALLET-Only When You Leave
© CHRIS DE BURGH-High On Emotion

KLUC-Las Vegas
(Bill Kelty-P.D.)
@ PRINCE-Let's Go Crazy
oo THE CARS-Drive
© CHICAGOHard Habit To Break
© TWISTED SISTER-We're Not Gonna Take 1t

XTRA-AM-San Diego
(Jim Richards-P.D.)
® PRINCE-Let's Go Crazy
® GLENN FREY-Sexy Gir
® SHEILA E.-The Glamorous Life
© JULIO IGLESIAS AND DIANA ROSS-AN Of You

KSLY-FM-San Luis Obispo
(Joe Collins-P.D.)
® PRINCE-Let's Go Crazy
® ELVIS GDSTELLD AND THE ATTRACTIONS-The Only
Flame [n Tows
o LAURA BlANIGAN-The Lucky One
© TWISTED SISTER-We're Not Gonna Take It
® CHICAGO-Hard Habit To Break *
© QUIET RI0T-Mama, Weer Al Crazee Now
© THE CARS-Drive

KIST-Santa Barbara
{Dick Williams—P.D.)
© EURYTHMICS—Right By Your Side
© CYNDI LAUPER-She Bop
® PRINCE-Let's Go Crazy
© TWISTED SISTER-We're Not Gonna Take Il
© LAURA BRANIGAK-The Lucky One
© THE CARS-Drive
© CHICAGO-Hard Habit To Break
© SPANDAU BALLET-Only When You Leave

13-KHYT-Tucson
(Sherman Cohen—P.D.)
oo THE CARS-Drive
oo SPANDAU BALLET-Only When You Leave
© PRINCE-Let's Go Crazy
© ELVIS COSTELLD AID THE ATTRACTIONS-The Only
Flame In Town
© THE POINTER SISTERS-I'm So Excited
® VAN STEPHENSON-What The Big Girls Do

KRQQ-Tucson
(Kelly Norris-P.0.)
oo TINA TURNER-What's Love Got To Do With It
oo LINDSEY BUCKINGHAM-Go [nsane
© THE CARS-Drive
@ SPANDAU BALLET-Only When You Leave
® PRINCE-Let's Go Crazy
© BANANARAMA-Cruel Summer

KTKT-Tucson
{Bobby Rivers-P.D.)
© SERGIO MENDES-Alibis
© PRINCE-Let's Go Crazy
© SPANDAU BALLET-Only When You Leave
© LINDSEY BUCKINGHAM-Go Insane
® CHICAGO-Hard Habit To Break

KIIS-FM—-Los Angeles
{Gerry DeFrancesce-P.0.)

© LAURA BRANIGAN-The Lucky One

© PRINCE-Let's Go Crazy

© THE CARS-Drive

@ RANDY NEWMAN-| Love LA

KKHR-Los Angeles
(Ed Scarborough-P.0.)
® PRINCE-Let’s Go Crazy
© NIGHT RANGER-When You Close Your Eyes
® LAURA BRANIGAN-The Lucky Ore

KOPA-FM—Phoenix
{Reggie Blackweli-.D.)
® THE CARS-Drive

KZZP-FM—Phoenix
(Charlie Quing-—P.D.)

oo SERGI0 MENDES-Alibis

oo BANANARAMA-Cruel Summer

© EURYTHMICS-Right By Your Side

KDZA—Pueblo
{Rip Avina-P.D.)
© THE CARS-Drive
© PRINCE-Let's Go Crazy
o VAN STEFHENSON-Wha! The Big Girls Do
© QUIET RIOT-Mama, Weer All Crazee Now

Pacific Northwest Region

mmmmm® TOP ADD ONS mmmm

PRINCE-Let's Go Crazy (Warner Bros.)

THE CARS-Drive (Elektra)

NIGHT RANGER-When You Close Your Eyes
(MCA)

BANANARAMA-Cruel Summer (London)

Playlist Top AddOns @

® SPANDAU BALLET-Only When You Leave
® CHICAGO-Hard Habil To Break

© LAURA BRANIGAN-The Lucky One

@ GENESIS-Taking I1 Al Too Hard

KWSS—Gilroy
{Dave Van Stone-£.D.)
© PRINCE-Let's Go Crazy
© EURYTHMICS-Right By Your Side
© THE CARS-Drive
® BILLY JOEL-Leave A Tender Moment Alone
® RATT--Round And Round

KOZE-FM-Lewiston
(Jay MeCali-P.0.)
oo PRINCE-Let's Go Crazy
®o THE CARS-Drive
© CHICAGO-Hard Habit To Break
© LAURA BRANIGAN-The Lucky One
© TWISTED SISTER-We're Nol Gonna Take It
© BONNIE TYLER—Here She Comes

K0SO-Modesto
{Stan Maine-P.D.)
@ IRENE CARA-You Were Made For
© ELVIS COSTELLO AND THE ATrlAcTIONS-The Dnly
Flame In Town
© RONNIE MILSAP-She Loves My Car

KMJK-Portland
{Jon Barry-P.D.}
© NIGHT NANGER-When You Close Your Eyes
© CHICAGO-Hard Habit To Break
© THE CARS-Drive
© PRINCE-Let's Go Crazy

KSFM-Sacramento
(Rick Gillette-P.0.)
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fall
© THE CARS-Drive
© BUS BOYS-Cleamng Up The Town
® PRINCE-Let's Go Crazy

KWOD-Sacramento
(Tom Chase-P.D.)
© PEABO BRYSON-If Ever You're In My Arms Again
o EURYTHMICS-Right By Your Side
© THE POINTER SISTERS-I'm So Excited
© JERMAINE JACKSON-Dynamite
© BANANARAMA~Cruel Summer
® PRINCE-Let's Go Crazy

KSKD-FM-Salem
{Len E. Mitchell-P.D.)
oo BUS BOYS-Cleaning Up The Town
®@ CHICAGO-Hard Habit To Break
@ PRINCE-Let's Go Crazy
© TWISTED SISTER-We're Not Gonna Take It
@ LAURA BRANIGAN-The Lucky One
© VAN STEPHENSON-What The Big Girls Do
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

KITS-San Francisco
(Bob Garrett-P.0.)
oo KIGHT NANGER-When You Close Your Eyes
oo JERMAINE JACKSON-Dynamite
© CYNOI LAUPER-She Bop
® HUEY LEWIS AND THE KEWS-If This Is It
© GRANOMASTER MELLE MEL AND THE FURIOUS
FIVE-Beat Street

KYYA-Billings
{Jack Bell-P,0.)
oo EURYTHMICS-Right By Your Side
oo BANANARAMA-Cruel Summer
@ PRINCE-Let's Go Crazy
© THE CARS-Drive

KCDQ-Bozeman
{Chad Parrish-P.0.)
oo PRINCE-Let's Go Crazy
oo CHICAGO-Hard Habit To Break
® VAN STEPHENSON-What The Big Guls Do
© THE CARS-Drive

KRSP-AM-Salt Lake City
(Steve Carison-P.0.)

oo PRINGE-Let's Go Crazy

oo THE CARS-Drive

@ SPANDAU BALLET-Only When You Leave

© EURYTHMICS-Right By Your Side

© CHICAGO-Hard Habit To Break

KTRS—Casper
{Bill Cody-P.D.)
oo EURYTHMICS-Right By Your Side
oo NIGHT RANGER-When You Close Your Eyes
® SHEILA E.-The Glamorous Life
® JOE JACKSON-Happy Ending
© THE CARS-Drive

KPLZ-FM-Seattle
{Jett King-P.0.)
* TWISTED SISTEH-We re Not Gonna Take it
© PRINCE-Let's Go Crazy
© SOUTHSIDE JDHNHV—NW Rodeo

KUBE-Seattle
{Bob Case-P.D.)
® PRINCE-Let's Go Crazy
© BANANARAMA—Cruel Summer
© KIGHT RANGER-When You Ciose Your Eyes
© THE CARS—Drive
© SLADE-My, Oh My

KNBQ-Tacoma
(Sean Lynch-P.D.)
© PRINCE-Let's Go Crazy
© BANANARAMA-Cruel Summer
© GENESIS-Taking tt Al Too Hard
@ SPANDAU BALLET-Only When You Leave
© THE POINTER SISTERS—'m So Excited

e e

Let’s close thebook

on forest fires.

Forest fires kill. Trees, flowers, animals,
and plants. In 1982 alone, 2,914,500 acres
of woodland went up in smoke. Because we
were careless, reckless, foolish, and rash.

Don’t let a forest meet its match. Close
the book on forest fires.

A Public Service ofThzs Magazine & The Advemsmg Council

www.americanradiohistorv.com
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SPECIAL REPORT

Loew’s L’Enfant Plaza Hotel
Washington, D.C.

Billboard’s Radio Programming Conference report was coordi-
nated by radio editor Rollye Bornstein, and written by Thomas
K. Arnold, Kim Freeman and Bill Holland. Photos: Molly Rob-
erts. Conference manager: Kris Sofley. The conference was held
July 5-7 at Loew’s L’Enfant Plaza Hotel, Washington.

Futurist Looks Ahead?Véterans Look Back

INCLUDED—

BATTERIES NOT

Clockwise from left are panelists Dr.

Arthur Harkins of Anticipatory Sci-

ences Inc., KOA Denver’s Jim Haw-

thorne, Joey Reynolds, WCAO Balti-

more’'s Johnny Dark and ABC
Radio’s Rick Skiar.

Two opposing views of radio—one advocating preparation for
the future, the other stressing the need to learn from the past—
provided the theme for “Batteries Not Included: Exploring Ra-
dio’s Past & Future,” the opening session of the Billboard Radio
Programming Convention.

Futurist Dr. Arthur Harkins spoke of the growing competi-
tion radio stations will face in the coming years from such mar-
vels of technology as satellites, computers, infra-red and laser
transmissions, and cellular mobile radios.

“‘Cellular mobile radios make it possible today for human be-
ings to become radio stations as individuals,” said Harkins, pres-
ident of the Anticipatory Sciences Inc. research group and asso-
ciate professor of education and sociology at the Univ. of
Minnesota in Minneapolis.

“At the rate computer technology is growing, it should be pos-
sible, within five years, to create artificial intelligence, so that ra-
dio stations, like certain cruise missiles capable of finding their
target, can operate without any human involvement.

“Already, there are 15 or 16 satellites up there, and by 1988
there will be 40—and still, all the satellite dishes won’t be operat-
ing to capacity. What all this means is that in the very near fu-
ture, there will be thousands of alternatives for people to listen
to. And the question becomes: What will happen to the local
market?”

Other factors that Harkins said will help bring about what he
called “a virtually infinite number of ways in which to communi-
cate” are the refinement of tiny micro-chips that may one day be
used to store individual *libraries” of personal human experi-
ences; slow scan video radios; flat screen color radios; burst and
text transmissions; electronic mail, and pencil beam satellites,
among others.

The uncertainty of the effect of this “opening up” of society,
Harkins said, precluded him from offering specific solutions to
those currently in the broadcasting industry.

“But all of these things should be looked upon as opportuni-
ties,” he maintained. “They don’t look like opportunities, be-
cause they threaten our existence. But the bottom line is that our
society is becoming increasingly information-rich, and we’re part

of it. And the one thing we do know is that our business is going
to change, although nobody knows exactly where it’s going.”

Taking a look in the opposite direction were a panel of four
radio veterans from the *50s and *60s: Johnny Dark (best known
for his days with WEAM Washington), Jim Hawthorne (KFWB
Los Angeles), Joey Reynolds (WKBW Buffalo) and Rick Sklar
(WABC New York).

Instead of merely reminiscing about radio’s “good old days”
or calling for a resurrection of the Golden Age sounds, the panel-
ists took the more moderate approach of advocating the integra-
tion of past principles with modern technologies and other in-
dustry advancements.

“T look at ratings books and I don’t see the big shares from the
past,” said Sklar, who is now vice president of ABC Radio.
“And I begin to wonder if we haven’t lost sight of the fact that
we are in show business. We do so much research, we lose sight
of our basic function, which is to entertain.”

Dark, who spent 31 years in the business and is still the pro-
gram director and an air personality at WCAO Baltimore,
agreed. “Back then, you didn’t need the voice, you just had to be
able to communicate with people,” he said. “And people who
can communicate with their audience sound like they’re having
fun on the radio.”

Accordingly, while recognizing the value of technological ad-
vancements, the four panelists suggested that a more “human”
approach to broadcasting is very much needed.

“In the old days, personalities carried the station,” said Haw-
thorne, currently program operations manager of Denver’s
KOA. “You would select people and train them to become per-
sonalities, and that shows a willingness to take risks—something
else you don’t find that often nowadays.”

“Personalities are the key,” added Sklar. “Computers might
be able to create a tv anchorperson, but that’s not real, and I
don’t think we're going to see it. Human beings are infinitely
more complex than computers; humans are emotional, and you
just can’t get that from a computer, no matter how advanced it
is.”

What’s Next For Top 40 Stations?

WHAT DO YOU DO NOW—Clockwise from left are panelists
Steve Rivers of Q-105 (WRBQ) Tampa, WHTT Boston’s Rick
Peters, KPKE Denver’'s Eric Stenberg, WCAU-FM Philadel-
phia’s Scott Walker, Chrysalis Records’ Danlel Giass, WHTZ
New York’s Scott Shannon and moderator Tom Shovan of

Hitmakers.

While top 40’s dramatic rebirth after 10 years in the ratings
cellar has turned more than a few heads in the radio industry,
equally of note is the fact that its comeback is largely due to teen
listeners.

And while top 40 programmers around the country may re-
joice in their sudden glory, they must also realize that to achieve
staying power, they must expand their listenership beyond the
teen set. That was the conclusion of a seminar titled “What Do
You Do Now?”

“CHR radio, top 40, ‘Hot Hits’—whatever you want to call
it—is currently a teen-based format, and I think a lot of people
are wondering, ‘Where does it go from here?’,” said moderator
Tom Shovan, vice president and general manager of industry tip
sheet Hitmakers. ‘‘The stations do very well in teens, but it’s im-
portant for them to get adult numbers as well, particularly in the
morning dayparts.”

Achieving that goal, Shovan and the session’s six panelists
agreed, pretty much depends on what steps a program director

takes after his initial entry into the market, which frequently
consists of little more than cranking out the hits, non-stop.

“Anyone can come into a market like that and get a 3 or 4
share,” said panelist Daniel Glass, national director of promo-
tion for Chrysalis Records. I think expansion comes with an
awareness of the market and what its needs are.”

For example, Glass said, a top 40 station coming into a market
with a very powerful club scene might tie in a series of promo-
tions with the area’s hottest nightclubs. Or, if an AOR station
traditionally hosts personal appearances by best-selling artists,
“scoop them,” Glass advised.

“You want to be hip, because people are going to want to lis-
ten to the station that knows what’s happening,” Glass said.
“That’s the way to really expand.”

Other panelists offered other methods of expanding listener-
ship, although all agreed with Glass’ main contention, that
awareness of your market is the starting point in every instance.

Program director Rick Peters of Boston’s WHTT concurred
that a good “street feel” is of vital importance. “When we first
came into the market we cranked out the hits and made our-
selves the tightest station in the market,” Peters said. “And it
was like a firestone: We couldn’t stop it, and the competition
didn’t know what to do with it.”

Now, Peters said, comes phase two: adding substance to retain
the momentum. “It’s become, ‘What else do we do to continue
being successful? How good is our street feel, and what kind of
personalities do we have? ™ ~

Steve Rivers, program director of Tampa Bay's Q105
(WRBQ), agreed. “We're tremendously involved with the com-
munity,” he said. “We entertain people, but we touch them as
well. If you listen to us, 90% of what you hear will be local. And
if anybody in the community gets out of line, we talk about them
on the air, and people like that.”

“We say what people are thinking,” added Scott Shannon, for-
merly PD of Q105, who now heads New York’s WHTZ (Z-100),
pehaps the most outrageous of the new breed of top 40 outlets.
And a listen to his station does, indeed, reveal plenty of that,
from jabs at a tv talk show host to disparaging, yet humorous, re-
marks about one of the town’s daily newspapers.

(Continued on page 22)
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‘No Strings’ Session
Views Potential For
Working Relationship
With Video Industry

/

» L

NO STRINGS ATTACHED—Pictured from left are ASCAP’s L. Barry Knittle, MJI Broadcasting's Joshua Feigen-
baum, moderator Mike Harrison of KMET Los Angeles, Jim Corboy of Eisaman, Johns & Law Advertising, Poly-

Gram’s Len Epand, and Bill Tanner of WASH-FM Washington.

The ““No Strings Attached’ session examined radio’s position
in a changing media scene with an emphasis on video as both
companion and competitor. Moderated by KMET Los Angeles
program director Mike Harrison, the panel included representa-
tives of all facets of the music industry.

Speakers included Jim Corboy, account executive with Chica-
go's Eisaman, Johns & Law advertising agency; Len Epand, vice
president of PolyGram Music Video U.S.; MJI Broadcasting
president Joshua Feigenbaum; WASH Washington program di-
rector and air personality Bill Tanner; and L. Barry Knittle,
ASCAP’s director of national sales for general licensing.

While video has lured advertising dollars away from radio,
Harrison noted that it’s also created a new audience. “The ques-
tion is how to tap into that crowd without helping the new medi-
um,” he said. Stereo simulcasts and “behind-the-scenes” station
clips, such as the ones KMET uses for community presentations,
were pointed out as useful video tie-ins.

Epand said radio tie-ins with video were important for their

ZOOLOGISTS—WWDC’s Greaseman and WGN Chicago’s
- Bob Collins discuss the care and feeding of air talent

e g

... while WDMT Cleveland’s Carol Ford, DC 101 Washing-
ton’s Adam Smasher and Q-107 Washington’s Dancin’ Dan-
ny Wright contribute their opinions.

Merging Formats,
Advertiser Resistance
In Sharp Focus At
Urban Format Panel

TURNING POINT—Debating the direction of urban radio from left

*“hipness’ factor, but cautioned against *‘screenus envy,” insisting
that video would not eclipse radio because of the latter’s
portability.

Tanner termed the expanding media situation and dispersion
of ad dollars a call to ““use your brains rather than your wallet.
Know your limitations and explore the creative potential within
them."” Tanner, whose station is currently giving away $1 mil-
lion, said the relative equality in playlists made promotions as
important as programming in maintaining and building an
audience.

Attempting to clarify the legal issues of simulcast and live
broadcast rights, Knittle noted that ASCAP’s blanket licensing
agreement covered performance rights for the Society’s 30,000
artists. He added that such factors as mechanical royalty fees
must be cleared through other, more diversified channels, and
could pose serious legal problems.

Harrison finished the session with a note of sitmple wisdom:
*“Stay a radio station and have fun with it.”

Leading Personalities Uncaged
For ‘Zoo Keeper Handbook’ Panel

Dealing with the inherent attitude conflicts between air talent
and station management was the central theme of the panel
called “The Zoo Keeper Handbook.” WGN Chicago air person-
ality Bob Collins moderated the panel of air personalities, which
consisted of WDMT Cleveland’s Carol Fod, DC-101 (WWDC-
FM) Washington’s Greaseman and Adam Smasher, and Q-107
(WRQX) Washington’s Dancin® Danny Wright.

Wright brought up the psychological push me-pull me phe-
nomenon an air talent faces: ‘““You’re supposed to be a star dur-
ing your shift, then shut the ego off when you leave the mike.”
Collins noted that the sales background most managers possess
widens the gap: *“Most managers have a ‘don’t feed the animals’
approach towards their jocks.”

Smasher and Greaseman agreed that establishing mutual ex-
pectations with management before signing contracts was the

key to smooth relations. “Go straight to the top, the owner pref-
erably,” said Smasher. “Let them know what to expect from
you, find out the station’s guidelines and decide whether or not
you can work within them.”

Addressing Greaseman, an attendee asked if one “could learn
to be outrageous.” While the question itself was skirted, it raised
the issue of the source for tomorrow’s talent. Ford suggested a
drive through middle America with the radio on, while WRKS
New York vice president and general manager Barry Mayo
claimed, “It’s our responsibility to develop new talent.”” He said
he visited a local college station to work with aspiring jocks once
a week.

“Good new talent—what about good old talent?,” questioned
consultant Donna Halper, garnering a round of applause and
loud cheers from the podium.

.

Establishing station identity in the midst of fading format dis-
tinctions and recruiting advertising dollars from the prejudices
lingering along Madison Ave. were the main topics addressed at
the “Turning Point” session on the state of urban radio, moder-
ated by Joe Loris of Impact.

Tom McNamara, news editor of USA Today’s life depart-
ment, confirmed the increasing mass appeal of black artists, cit-
ing the rising percentage of coverage the national newspaper de-
votes to these performers.

All panelists agreed that the merging of radio formats and lis-
tener tastes posed the biggest threat to urban radio’s continued
dominance. “The days when top 40 wouldn’t touch a black rec-
ord are gone,” said Barry Mayo, recently promoted to vice presi-
dent and general manager of WRKS New York. Confessing to
difficulties in distinguishing his station from its dial neighbors
WPLJ and WHTZ in song selection, Mayo said, “It scares the
hell out of me.”

www.americanradiohistorv.com

are panelists Barry Mayo of WRKS New York, moderator Joe Loris of Im-
pact, USA Today's Tom McNamara, Hardy Lang of WPLZ Petersburg, Va., Barry Richards of WAIL New Orleans, WDAS-FM Philadelphia’s
Cody Anderson and Warner Bros.” Marylou Badeaux.

o  f

To counter this identity crisis, Mayo and WDAS Philadelphia
general manager Cody Anderson stressed the pursuit of listener
loyalty. “The point is to establish a station ideology,” Anderson
said, noting that WDAS uses editorials, voter registration drives
and station-sponsored community events.

Black radio’s relatively new “‘urban contemporary” tag was
agreed upon as a code word to mollify nervous advertising exec-
utives. Noting that “black should not mean anti-white,” Ander-
son stressed the need to “‘educate rather than attack.”

The WDAS executive said that statistics are available to dis-
prove the persistent notion that blacks have little potential as
consumers. “Now it’s time for creative marketing strategies to
back the figures up,” he said. Anderson’s basic philosophy that
“if you get the loyalty, the ads will follow” was echoed by other
panelists.

Another point raised was the decline in direct record buys
from labels, reflecting the swing to retail co-op dollars and the
strained relationship between radio and record companies.
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FACING THE FACTS—Participants discuss advertising dilemmas during the “RAB: The Great Sales

SPECIAL REPORT

The ongoing war between programming and sales, as old as
radio itself, need not be as brutal as it is very often made out to

P ’ be.
rog rammers “The Great Sales Face-Off,” a Billboard Radio Programming
T d I d W .th Convention seminar sponsored by the Radio Advertising Bureau

(RAB), brought together representatives from both fields to dis-
cuss such typical stumbling blocks as commercial-free segments,
‘G
reat race-

national commercials and censorship, and revealed that the
more each side understands each other, the more likely it is they
will be able to work together.

Programmers, generally thought to favor commercial-free
broadcasting, expressed a willingness to see the sales perception
of this issue. “It’s good in that it offers the listeners fewer inter-
ruptions, but it raises the ire of advertisers by poking fun at the
people who pay your bills,” said panelist Garry Wright, creative
director of the RAB. **And there’s no reason to antagonize your
sponsors when you can do it (cater to the listener) in a more posi-
tive way.”

“If you play three hours of music and then hit the listener with
18 spots, I would think that would turn off many of the listeners
you were out to attract in the first place,” added Owen Weber,
general sales manager of Washington’s WPGC.

Wright concluded: *“You can’t ignore the basic fact that you're
going to have commercials. In many ways, commercial-free is a

Face-Off” panel. Shown from left are the RAB’s Garry Wright, WPGC Washington’s Owen Weber,
WFIL/WUSL Philadelphia’s Bruce Holberg, moderator Daniel Flamberg of the RAB, B-100 (KFMB-
FM) San Diego’s Glen McCartney, and Randy Kabrich of Washington’s WAVA.

way of postponing what you have to do: combine entertainment
with commercials.”

Also discussed by the panel were such issues as the value of
national spots in adding to a station’s overall level of profession-
alism, and censorship of commercials that might be offensive to
some listeners such as the Jaclyn Smith spot for tampons. In ad-
dition to Wright and Weber, the panel included Glenn McCart-
ney, KFMB-FM San Diego’s program and operations manager;

Randy Kabrich, program director of Washington’s WAVA; and

Daniel Flamberg, the
communications.

Panelists generally spoke in favor of working with the sales
department in attracting national advertisers, which in many in-
stances require corresponding on-air promotions, and a refusal
of possibly offensive spots in the belief that turning off any set of
listeners is unwise.

Capping the hour-long session was another showing of the
RAB’s multi-media sales film, which was first premiered at the
National Assn. of Broadcasters’ convention in Las Vegas in
April. The $100,000 clip was produced for the RAB by TM Pro-
ductions of Dallas and narrated by Orson Welles.

RAB’s senior vice president for
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BACK TO BASICS—Shown from left are moderator Steve Smith of the Album Network and panel-
ists Jeff Pollack of Pollack Communications, WKLS Atlanta’s Allan Sneed, WNEW-FM New York's
Charlie Kendall, consuitant Bobby Hattrik, WWDC-FM Washington’s Don Davis and KQDS Duluth’s

AOR Stations
Urged To Go

‘Back To Basics’
To End Slump

At the “Back To Basics” session, a well-known panel familiar
with AOR radio’s strengths and weaknesses acknowledged that
the slump the format has suffered through with the reemergence
of top 40 and the tiredness of some AOR programming can be
rectified by closer attention to listener expectations, consistency,
promotion and excitement—in short, paying attention to the
basics.

Don Davis, GM of Washington's successful DC-101
(WWDC-FM), attributed the station’s improved ratings to “the
consistency of programming straight rock’n’roll,” using a top 40
style “adapted to our format” with the utilization of ‘“‘craziness”
of morning man The Greaseman, and to promotion. ‘“We’re ev-
erywhere,” Davis told the audience. “‘Hockey games, basketball
games, being on the street.”

Charlie Kendall, PD of New York’s WNEW-FM, said that
his station, if anything, has been “‘strengthened,” and never had
to suffer through a slump and a regaining effort. *“We didn’t re-
gain, we just gained,” he said. He underscored Davis’ comments
about promotion, adding that WNEW is “‘maximizing” street-
level promotion as well as beefing up its television ad budget to
$250,000 for the fall and winter books.

Consultant Bobby Hattrik was on hand to suggest the trades
might have had a part in the downgrading of the AOR format.
Hattrik said that even though many AORs are still moneymak-
ers, “the trades have never liked”’ the format. He also comment-
ed that AOR will continue as a viable format while “the top 40s
bang up each other” in competitive station wars.

Another well-known consultant, Jeff Pollack, was more criti-

cal of those AORs whose staffs “just go through the motions,” -

leading to audience boredom. He questioned whether some
AORs, and the music they play, are exciting.

“We removed the negatives and didn’t put anything back in,”
Pollack pointed out. He suggested that if staffers approached
their jobs as “‘shows, not shifts,” using creative energy instead of
“hiding behind the banner” of AOR’s initial upsurge, the prob-
lems could be solved.

Alan Sneed of Atlanta’s WKLS put forward an inviolate rule
to make an AOR successful. “Plain and simple,” he said, *“we
cannot violate listeners’ expectations.” He added that an AOR
can expand its range of music by carefully picking hits by artists
with AOR backgrounds, what he called ‘“image-oriented
artists.”

Brian Taylor, PD of Duluth’s KQDS, pointed out that the re-
defined concept of an AOR station is important for the contin-
ued health of the format. One example, he said, is the growth of
the morning personality show at AOR stations.

All of the panelists agreed that the well-publicized stories of
the death of AOR are grossly exaggerated, and that even if some
stations are in a downward phase, by and large the format is still
a money maker, and ratings of most are still good.
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RENAISSANCE—Panelists refute the famous “The Day Radio Died” speech after 10 years of thinking. Shown
from left are Donna Halper of D. Halper Associates, Waxie Maxie’s David Blaine, moderator Jim Wood of Malrite
Communications, KLTR Houston’s Jim Herron and Epic/Portrait/Associated Labels’ Polly Anthony.

Participants in the panel “The Day Radio Died: A Decade
Later” refuted Stan Cornyn’s infamous accusation that radio
programmers had not matured with their maturing demograph-
ics, and that consequently record companies were foolish to rely
on radio as the lone source of promotion.

Jim Wood, corporate vice president/national promotion di-
rector of Malrite Communications, moderated the panel. Other
participants were Polly Anthony, director of national AC pro-

‘Death’ Of Radio,
A Decade Later

www.americanradiohistorv.com

motion and trade relations for Epic/Portrait/Associated Labels;
Waxie Maxie’s vice president and general manager David
Blaine; Donna Halper, president and music consultant of D.
Halper & Associates; and KLTR Houston program director Jim
Herron, who discussed the fact that since Cornyn’s 1975 speech,

* radio had changed significantly, yet record companies appeared

to rely on past perceptions in continuing to target young buyers.

Anthony and Blaine noted the difficulty in getting adults into
“wildly decorated” record stores, with Anthony suggesting the
alternative routes of tv and mail order sales.

Halper stressed that the programmer’s problem lay in the di-
verse and uncategorizable nature of today’s adults. “The top 40
generation has grown up, and rock’n’roll is no longer a scandal-
ized subject,” she said.

It was agreed that adults are not “‘up” on artist identification,
a factor that’s kept labels from buying spots on both AC and
country formats. Wood cited a prime example of creative mar-
keting that used the ‘‘uneducated adult” as a successful selling
point to labels: Two Malrite country stations centered Christmas
season ad spots on a classroom setting, where parents were in-
structed on the virtues of Duran Duran and other pop
phenomena.
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The various “Kiss™ stations around the country have more in
common than a set of call letters enabling them to use the word
*“kiss” in their logo.

They’ve also got a fantastic success rate, and at a seminar ti-
tled, appropriately enough, “The Kiss Story,” representatives
from five of these stations agreed that heavy promotion—often
incorporating what one general manager, Barry Mayo of WRKS
in New York, called “big, fat, juicy, red lips”—is the chief
reason.

“If there’s any way you can make ‘kiss’ out of your call letters,
do it,” Mayo advised during the July 6 session. ‘“So many of the
‘kiss’ stations are successful, and I don’t think that’s an accident.
And the reason, in our case, is that 30 seconds after you enter
New York, you’ve met our radio station—those big, fat, juicy,
red lips are on buses everywhere, and they’re not only instantly
recognizable, but impossible to forget.”

Mayo decided to go with bus placards rather than tv spots or
biliboards because “‘every station in New York is on tv, and bill-
boards aren’t that effective,” he said. ‘““‘But seeing those buses
coming at you from all directions with big red lips is like sublimi-
nal seduction. It wears on your mind.”

Supporting these off-air image promotions, Mayo said, are on-
air promotions that once again are built around the station’s
mascot set of lips. Three years ago, the station issued little plastic
cards offering discounts at a variety of retailers, similar to what
many stations at the time were doing. But the difference was that
the card was immediately tied in with on-air giveaways—Mayo
said he feels cash, preferably smaller amounts more often, is the

New Broadcaster Backlash
Leads To Discussion Of
‘What Research Can’t Do’

It was inevitable, really: After more than a decade of increas-
ingly heavy reliance on research, all of a sudden there’s a
backlash.

And so it was that seven representatives from all facets of the
music industry—radio stations, consultants, record companies
and ratings services—met to discuss “What Research Can’t Do
For You.”

Ironically, the first to speak was Birch Radio president David
Gingold, whose entire career revolves around research and its
various applications. “*Research provides an information base to
assist you,” Gingold said. “But it’s not going to solve your
problems.

“Qualitative research, for example, can be helpful in showing
you whether you’re getting the right number to help you sell, but
to make the right decisions a lot of other information has to be
gathered that research won’t tell you. You can analyze the (rat-
ings) book until the numbers go off the page, but what they
won'’t tell you are how and why you got those numbers.”

“Research can tell us about the past or the present, and it can
help us keep an artist current in the minds of the consumers, but
it can never tell us the future, or what will sell in the future,”
added Sheila Chlanda, Columbia Records’ national promotion
director. “And that’s always been our biggest challenge, so we
can stay in business.”

Radio industry members of the panel were David Martin, vice
president of programming for Doubleday Broadcasting; Steve
Warren, program director of KKYX San Antonio; Russ Brown,
general manager of WXLK Roanoke; Patton Broadcast Man-
agement president John Patton; and moderator Fred Jacobs,
president of the Media Strategists consultancy. They all agreed
that the very fact that research has often proven unreliable in the
past reduces its value.

“Research is, at best, an estimate,” said Martin, citing both
Walter Mondale’s false security over Gary Hart in the early
stages of this year’s Democratic primary and the fact that NBC,

most effective prize—so that listeners had to have a WRKS
“lips” card to win.

“The first weekend, we distributed 350,000 through Burger
King,” Mayo said, “‘and right now, we have 1.1 million of those
cards on the streets of New York, one-third of which were regis-
tered by the owners sending us back their names, addresses and
various demographic information.”

This card registration, Mayo added, has helped the station in
yet another area: The cardholders are computerized by zip code,
and the resultant list of listeners is an effective sales tool when
trying to woo new business.

Gerry DeFrancesco, program director of the phenomenally
successful KIIS-FM Los Angeles, agreed that promotion, both
off-air and on-air, is of the utmost importance, and that “Kiss”
stations, by virtue of their easily recognizable names, are in the
ideal position to take advantage of it.

While his station no longer uses a set of lips in its logo, De-
Francesco said, its bright red logo is nevertheless emblazoned on
buses throughout his market. “It’s true—you can’t get away
from them,” DeFrancesco said, as KIIS VP/marketing Chris
Conway, who moderated the panel, nodded in agreement. ‘*And
in the area of on-air promotions, too, KIIS-FM is perceived, in
Los Angeles, as the station that gives away the most money and
the most prizes.”

DeFrancesco concurred with Mayo’s beliefs that cash is the
ideal sort of prize, noting that like WRKS, KIIS-FM prefers to
dole out the bucks in small, but more frequent, doses. “Every-
body in L.A. has pretty much the same promotional budget,” he
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SPEAKING OF STATISTICS—Panelists argue the merits of research during the “Wh

KISSING TO BE CLEVER—Panelists
kiss and tell during the “Kiss Story”
session. Shown from left are WXKS-
FM Boston’s “Sunny” Joe White,
Joe Alfenito of KISS Washington,
moderator Chris Conway and Gerry
DeFrancesco of KIIS-FM Los Ange-
les, and Barry Mayo of WRKS New
York.

Programmers Discuss ‘Kiss’ Of Success

said, “‘but we just found a way to get the most mileage out of it.”

The other two panelists were Joe Alfenito, operations and pro-
motions manager of WKYS Washington, and WXKS/Boston
program director “Sunny” Joe White. They noted that they also
use lips in their various off- and on-air promotions, with Alfenito
boasting that his station has a softball team called the
Lipsmackers.

Alfenito exposes his station’s logo—a pair of giant, three-di-
mensional lips—on the backs of buses, and frequently resorts to
on-air giveaways of cash and lifestyle prizes “whenever we feel
the station needs a jolt.”

Boston’s White, however, said he will only advertise his sta-
tion’s logo—yet another set of lips, “with a touch of purple and
blue that are real sensual and real kissable,” White said, laugh-
ing—when promoting a contest of some sort, rather than purely
for image purposes.

But the panelists all agreed that no matter how good and effec-
tive the promoting job, the product—the programming, the per-
sonalities, etc.—has to back it up.

“I don’t care how much money you give away on the air,”
White said. “If the product’s not right, forget it. If they tune in .
and don't like what they hear, they’ll tune right back out.”

“You have to have the product,” added WRKS’s Mayo, *‘be-
fore you can tell people about it.”

at Re-

search Can’t Do For You” session. Shown from left are Birch Radio’s David Gingold, Co-
lumbia Records’ Sheila Chlanda, Doubleday’s Dave Martin, moderator Fred Jacobs of Me-
dia Strategies, WXLK Roanoke’s Russ Brown, KKYX San Antonio’s Steve Warren, Patton
Broadcast Management’s John Patton and research proponent Bobby Hattrik (standing).

traditionally in third place behind CBS and ABC, spends more
each year on research than the other two networks combined.
“There are no answers in research. At best, these estimates can
be a tool in the decision process, but they can’t make these deci-
sions for us.”

Martin said there are three observations he’s made on research
and its various applications to radio.

*l don’t believe any research can predict other research,” he
said. “It’s a big game—we buy Birch to see what Arbitron is go-
ing to say, and if there really is a difference between the two
numbers, who is to say which one is right? We only have esti-
mates, no reality.

“Research also cannot tell you which songs to play on your
station. Yes, it can tell you the relative popularity of a song, but
that doesn’t necessarily mean your listeners want to hear it on
your station.

*“And we have to accept that 50% of all research in the last
year failed. Sure, the other 50% is accurate, but we don’t know
which half that is.”

Adding to that last point, KKYX’s Warren said, ‘“Ten radio
stations can do research. Ten record companies can explain 1t to
us. Ten program directors with experience in all facets of pro-
gramming are going to take all this information, adapt it to their
playlist, their budget, etc., and one of them will win while the
other nine will sit back and scratch their heads.”

WXLK’s Brown, speaking as a representative of small-market
radio, advised that very often the amount of research that a sta-

tion needs can be accomplished in-house, thus avoiding the
cost—and, very often, the complications—of hiring an outside
firm.

**Big stations rely too much on research, so a lot of stuff that
might offend some people gets taken off,” Brown said. “And bit
by bit, so much gets taken off that you tend to lose the human
touch.

“I think you’re better off going out into the marketplace and
talking to the people who listen to you so that you really know
what’s going on. Take the money you would put into research,
give it away on the air, and it will be much better spent.”

*“Research can do literally anything for you, but it’s a trade-off
for what you need to know and what you can pay to find out,”
concluded Patton. “If you have unlimited resources, you can
find out just about anything. There’s too much being spent on
qualitative research and not enough on new ways to promote, to
sell, and to keep up with new technologies, which in many in-
stances is far more important.”

LEAD MAN—Doubleday’s Dave
Martin kicks off the convention
during the all-day “Stratagem.”

Select Group Attends ‘Stratagem’

A day-long seminar, “Stratagem,” conducted prior to the
opening cocktail reception at the Billboard Radio Programming
Convention, provided insight into the world of major market
programming, consultants, engineering and even the politics be-
hind the policies for a select group of small and medium market
broadcasters attending the three-day event.

The eight-hour session was produced by Doubleday VP/pro-
gramming David Martin, who single-handedly moderated it.

www.americanradiohistorv.com

Guest lecturers included consultant Mike McVay, Kiss New
York (WRKS) VP/GM Barry Mayo, ABC’s Rick Sklar, audio
expert Jim Loupas, Billboard’s Rollye Bornstein and Hugh Hell-
er, responsible for many of the legendary musical campaigns
used by such stations as Dallas’ KVIL.

In addition to the individual presentations, the group of 25
had an opportunity to spend time in one-on-one meetings with
the various speakers throughout the day.
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Not Dead Yet,
Panelists Agree
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The theme was “AM Only” July 6 at the afternoon session at
the Billboard Radio Programming Convention, but it quickly
changed to the question: Is AM radio dead? The answer was a
resounding—if highly qualified—no. i

AM stations must realize that times have changed, and they
have to “find a new position” now that FM has become the dom-
inant form of radio listening, said Randy Michaels, VP of opera-
tions at WLW/WSKS Cincinnati. *AM stations must specialize
and control the events they choose to broadcast and use the ad-
vantage of personality,”” he added.

Michaels equated the emergence of television to the emer-
gence of FM. “What tv did to radio is what FM had done to
AM,” he said.

Broadcast technology expert Jim Loupas said that AM was
somewhat responsible for its own diminution. He ticked off sev-
eral examples: *‘compression and trashy sound, watching AM re-
ceivers get smaller and smaller and going to hell, and seeing spot
loads grow greater.”

Panelists were in agreement that the present and future audi-
ence of AM must be guarded. They also agreed that once older
audiences leave, AMs face the challenge of attracting a potential
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AM ONLY—Discussing the status of AM radio from left are moderator Ted Boiton of Ted Bolton & Associates,
WLW/WSKS Cincinnati’'s Randy Michaels, Jim Loupas of James Loupas & Associates, Maurice Tunick of NBC’s
Talknet and WOL Washington’s Cathy Liggins Hughes.

audience that has never listened to the older side of the dial.

Maurice Tunick, director of NBC's Talknet, emphasized that
localized programming and programs that plumb areas of con-
cern to listeners are important to new AM inroads.

Personalities, long-form programming, audience involvement
and input are the strengths of AM radio, said Ted Bolton, presi-
dent of his own firm specializing in radio and consumer research.
His view of the underdog: AM radio might well emerge again as
a result of FM stations’ short-term planning. “FM won'’t survive
as long as AM has because they’re making the same mistakes,”
Bolton said.

Kathy Hughes, president and owner of Washington's WOL,
pointed out the importance of reaching out to new income
sources for AM stations. Hughes, who dramatically improved
WOL’s financial situation after taking it over, suggested looking
“outside the advertising agencies’ to get a different revenue base.
“Find out what the community needs and go after it,” she
advised.

Both the audience and the panelists discussed the possibility of
the formation of a trade group to meet the special needs of AM
broadcasters, much as the Daytimer Broadcasters Assn. handles
the special needs of the daytime stations, and perhaps forge some

- leverage that could make manufacturers aware, for example, of

the need to engineer better AM receivers for the market. Loupas
commented that the manufacturers of stereo receivers and tuners
only spend about $12 on the AM part of each receiver.

BEYOND THE PLAYLIST—Delving
into the depths of programming
from left are EZ Communications’
Dan Valiile, RCA Records’ Bonnie
 Goldner, Herb Crowe of 3WS
(WWSW) Pittsburgh, moderator
Mike McVay of Mcvay Media, WTVN
Columbus’ Jack Fitzgerald and Hell-
er Corp.’s Hugh Heller.

AC Strategy: More Than Just Music

With the number of adult contemporary stations growing
practically every few weeks, it has become increasingly impor-
tant for AC programmers to fight the ratings battle with more
than just music.

In a seminar titled “Beyond The Playlist,” some of the major
AC names in the country met to discuss the elements of AC ra-
dio that make the successful difference when the music is pretty
much the same.

“I think AC is a changing animal right now,” said Dan Vallie,
vice president of programming for consultant firm EZ Commu-
nications. *“And I believe, more than anything else, that what
you need to be successful is people. People have to be winners
and believe they’re winners; with the right attitude, your station
will win.” :

A winning attitude, Vallie said, most often comes across when
a station’s air staff sounds genuinely excited—something that

can often be spruced up through promotions, celebrity well-
wishings, and an overall attitude of interest and liveliness.

“The next time major acts are in town, get them to record
holiday greetings for your listeners—'Merry Christmas,’ ‘Happy
Thanksgiving,” and so on,” Vallie said. *You can tape them all at
once, and then everytime a holiday comes up you can play a
whole assortment of greetings to really personalize your station
toward your listeners.”

The value of increased listener involvement was similarly ac-
claimed by the other panelists. ‘“There is so much sharing of mu-
sic going on right now,” said Herb Crowe, program director of
WWSW Pittsburgh. “That’s not where you're going to win the
battle. You'll win with people, personalities, image, promotions
and overall attitude.”

“If the competition talks about giving away a Cadillac, you
should give away 29 Cadillacs,”” added Hugh Heller, president of

the Heller Corp. “Radio has tremendous opportunity for the
long haul—we can be real subtle, and that will make promotions
seem more like part of the programming than part of the com-
mercial load.”

Heller added that one way to set one AC station apart from
others, both within its own market and outside of it, is to localize
whatever you can. “Anything you can do on a local level will
help,” he said.

Jack Fitzgerald, operations manager of WTVN Columbus,
echoed Heller's espousal of localization, particularly for a station
such as his that finds itself in the perplexing situation of being an
AM AC whose top competitor is a soft rock FMer.

“We have to play better 25 to 54 music, just to stay even,’
Fitzgerald said. *‘And the music has to be a lot better if we hope
to pull ahead.”

Musical similarities, therefore, force stations such as his to
reach out into the community and grab listeners in a different
way, Fitzgerald said. ““We make an average of 15 personal ap-
pearances a week. It’s a big battle to get our jocks out, but the
way to do it is not being dictatorial, but educating them as to
why you want them out there and showing them it can also be
good for their own careers.”

Once a battle plan is decided on, Fitzgerald added, program-
mers should go back to the 19th century’s principles of warfare
for guidance.

“The first is ‘selection and maintenance of aim,’ the second is
‘maintenance of morale,” and the third is ‘offensive action,’”
Fitzgerald said. *“You have to make a plan, follow it through and
make sure your people are behind you, and then attack the other
guy whenever possible. And you can never be afraid to take
chances.”

1

Country music, what it is and what it isn’t, became the main
topic of the session entitled “We've Met The Competition &
They're Not Country,” one of the concurrent Friday afternoon
sessions at the Billboard Radio Programming Convention.

Acutally, as moderator Bob Cole learned, it was difficult to
keep the discussion inside the rodeo, because the panelists tended
to buck and kick as soon as they were let out of the gate. It was a
far-ranging and free-for-all session that covered everything from
image to identity crisis, all accomplished with good-natured kid-
ding. The admirable attempts at restraint made by Cole, who re-
cently resigned as director of program operations for WMZQ
Washington, were overridden.

Among the points made by the panelists during the hour-long
discussion:

® “In this day of high-tech, you need high-touch,” said Joe
Wade Formicola, operations manager and air personality at
WKIX Raleigh. “Because that’s what we're in—show business.”

® “Rather than worry about the competition, whether it be
country or AC or whatever, we should be our own competition,
establishing country authority,” said Barry Mardit, PD of
WWWW Detroit. Mardit worried about listeners dialing in the'
competition, WCXI-AM-FM, because they broadcast the De-
troit Tigers’ games. His solution: *“Stay with country, don’t get
too far away from it by playing crossovers.”

® “Country music? Well, 20% of Billboard's AC chart is al-
ready country. Country replaced the Tony Bennett kind of pop
on the AC chart. So the definition of country music is changing,
and it’s in the ear of the listener, depending on the market,” said
Formicola. *“Crossover’s been going on since the days of Patsy
Cline, maybe earlier.”

® “Do country listeners want to hear Lionel Richie?” asked
Cole, who said he found Richie’s hit single “Stuck On You™ to

Country Programming Free-For-All
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MEETING THE COMPETITION—Trouble shooting the future from left are WWWW Detroit’s Barry

SRET

"l S

Mardit, Dan Halyburton of KLIF/KPLX Dallas, Joe Wade Formicola of WKIX Raleigh, moderator
Bob Cole of WMZQ Washington, RCA Records’ Dick Heatherly and WDAF Kansas City’s Moon
Mullins.

come across country. Various panelists and members of the audi-
ence had contradictory answers predicated on the advice:
“Know your audience.” Another panelist offered: “Does the
(audience) want to eat Mexican at a Chinese restaurant?”

e “If AC stations are going to play a record that you think
your country station would play, jump on it early,” said Cole.
Other panelists agreed.

® After a discussion about the image problems country sta-
tions feel they are facing, Bob Heatherly, national promotion di-
rector of RCA Records, reminded the panelists that they must
be doing something right: “There were only 600 country stations
10 years ago; now there are 2,200 full-time.”

www americanradiohistorv com

The discussion came to a close amidst warnings of “research-
ing ourselves to death” and “homogenizing our sound,” an as-
sertion that “we're just as diversified as pop stations,” and a call
to transcend “the image of a country music listener as some guy
wearing overalls driving a pickup truck.”
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Hot Debate On
Hot 100, AC
Chart Accuracy

In contrast to seminars on AC/Hot 100 and black chart meth-
odology, the Billboard Radio Programming Convention’s dis-
cussion of country charting was surprisingly smooth and opposi-
tion-free.

At the July 6 session titled ““Billboard’s Country Chart Meth-
odology Uncovered,” moderator Don Kamerer, Billboard’s
country chart manager, first explained in detail the way the
weekly trade magazine comes up with rankings on its country
singles chart. (A booklet delineating that procedure is available
from Kamerer at Billboard’s Los Angeles office.)

The Billboard chart coordinator then turned the floor over to

~a panel of three representatives from various aspects of radio to
discuss what they get out of the charts.

Speaking on behalf of radio stations, Lee Rogers of KGHL
Billings, Mont., said the Billboard charts help his station in such
areas as the adding of records and the noting of trends.

o —

HOT 100 METHODOLOGY —Dlscussing the process behind Billboard’s pop chart from left are Co-
lumbia Records’ Mike Martucci, C&M Distributing’s Murray Berman, Q-107 (WRQX) Washington’s
Alan Burns, A&M Records’ Steve Resnick and Billboard’s Mike Mongiovi and Tom Noonan.

A spirited debate about the accuracy of trade charts highlight-
ed a two-hour seminar called “Billboard’s Hot 100 & AC Chart
Methodology Uncovered,” moderated by Tom Noonan, Bill-
board’s director of charts and associate publisher.

Noonan explained that the weekly Hot 100 charts results from
surveys of 200 retailers and 190 radio stations nationwide, while
the AC charts are based solely on airplay.

The charts represent weekly rather than cumulative action,
Noonan added; therefore, an album at number three one week
might outsell an album at No. 1 the next week, as long as the
latter album happens to be that week’s sales leader.

And the reason that the AC charts reflect only airplay, ex-
plained Mike Mongiovi, Billboard’s AC, black and jazz chart
manager, is that since the chart is basically an offshoot of the
Hot 100, he and his staff would simply be recontacting retailers.
“Also, most AC listeners buy albums,” Mongiovi added, “so
there’s no need to call the stores again.”

But repeated challenges from members of the audience kept
the two-hour discussion lively and full of spirit. Several audience

members suggested that since what’s hot in one market often
varies from what’s hot in another market, it might be wise to
regionalize the charts, either by market or by region. Noonan
was noncommital on the latter, but vetoed the former by saying
that too much hype by local promo men would so wrap up the
industry that the national charts might lose out in the long run.

Others urged more equal representation of urban stations on
the Hot 100 panel. Noonan explained that steps had been taken

in that direction, with seven major market urban outlets now on
the panel, but emphasized the need for a statistically valid sam-
ple base. )

Noonan and Mongiovi were assisted on the panel by Murray
Berman, owner and president of C&M Distributing in Washing-
ton; Alan Burns, program director of WRQX (Q-107), also in
Washington; Marty Feely, associate publisher and director of re-
search for Billboard; Mike Martucci, national AC promotion di-
rector for Columbia Records; and Steve Resnik, national pro-
gram director for A&M Records.

“But most importantly, it’s a tool to be used with other tools
to help develop the gut feeling all programmers use to make the
right choices in their individual market areas,” Rogers said.

On the record company end, Columbia Records’ West Coast
promotion and marketing manager, Craig Applequist, agreed
that the charts are an important tool to be used in conjunction
with other information.

“We use them as a gauge, as another tool, to complement our
own research,”” Applequist said. “They give us a base for some-
thing to talk about, and they’re very consistent.

“There’s another point, too: There are about 250 stations re-
porting to all the trades. That leaves another 2,000 country sta-
tions around the nation who are not involved with the trades at
all. Billboard thus becomes their consultant, and their research;
without them, how are some stations to even know what to
play?”’

Methodology Outlined At
Country Chart Session

COUNTRY COHORTS—Analyzing the criteria required to make Billboard’s country

charts are, from left, Columbia Records’ Craig Applequist, Billboard’s country

chart manager and moderator Don Kamerer, the Country Music Assn.’s Rob Par-
rish, and Lee Rogers of KGHL Billings, Mont.

Rob Parrish, director of membership development and service
for the Country Music Assn., added that the value of Billboard
and other trade charts transcends radio and touches all aspects
of the industry.

*“Managers can use the charts to see what artists they want to
take on, or what artists they no longer want to work with,” Par-
rish said. “Booking agents can use the charts to determine how
much they can get for a certain act. Songwriters and publishers
can use the charts to see how much they can expect to make off a
certain song.” )

e

"

&

BEYOND

- Mahs'w':- i

HE BULLETS—Panelists explore both the sources and the uses of Billboard’s black

charts. Pictured from left are the Black Music Assn.’s George Ware, Billboard chart director Tom
Noonan, Kemp Mill's Howard Applebaum, Black chart manager and moderator Mike Mangiovi, MCA
Records’ Ernie Singleton and WVEE Atlanta’s Scotty Andrews.

Debate On ‘Apartheid Formats’
Highlights Black Chart Session

In lieu of a forthcoming pamphlet on the subject, Billboard’s
black chart manager Mike Mongiovi outlined the procedures
used in compiling the black album and singles charts and opened
the floor to retailers and programmers.

The use of the term “‘urban” rather than “black” proved the
hottest topic, with George Ware, president of the Black Music
Assn., calling for a “re-examination of the basis of radio for-
mats.” Ware raised a round of applause by asking, “When an
urban contemporary station goes No. 1, what’s the definition of
pop? What is the purpose of these apartheid formats?”

A lively debate ensued, with Billboard’s Tom Noonan point-
ing out that a group of key major market urban stations already
reports to the Hot 100 panel and the intention is for more to
follow.
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What's Next For Top 40?

® Continued from page 17

Shannon added, however, that in his mind the personality fig-
ures foremost, and he very often goes back to his own recollec-
tions of vintage top 40 giants as a guide for the future.

*Once you know how to do it, it’s easy to show them (prospec-
tive jocks) how to do it,” Shannon said. “I disagree with people
who say there aren’t any personalities out there. They’re around,
but you have to teach them.”

Despite the need to expand listenership, teens remain the
bread and butter of top 40 radio, said Eric Stenberg, general
manager of KPKE. The Denver station went top 40 less than a
year ago and is already number two in the market among listen-
ers 12 and up—a jump Stenberg attributes to its predominantly
teen audience.

I used to hate teens,” he said, “but I think they give the sta-
tion an-aura. They help sell the entire station because they build
up 12-plus numbers, and that’s the first thing a lot of people look
at.”

Stenberg added that unlike the first time top 40 rose to promi-
nence, parents of today’s listeners grew up with rock themselves
and are thus more likely to tune into their children’s stations.

Expansion, however, is still necessary for survival, according
to Scott Walker, program director of Philadelphia’s WCAU-
FM. “You can’t be an all-teen station and survive,” he said.
“That was our major problem when Mike Joseph put us on the
air three years ago. The next step scares the hell out of me, but I
think the most important thing we can do is believe in what we
are doing and keep doing it.”
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PLOTTING THE FUTURE—Won-
dering what’s next are, clockwise
from left, United Stations Ed Sa-
lamon, Murdock Productions’
Charlie Murdock, Billboard radio
editor Rollye Bornstein and Dick
Bartley, host of RKO’s ‘“Solid
Gold Saturday Night.”

Useful Advice On
Career Direction
From Four Veterans

The seminar titled ‘*‘What's Next?,”” about mid-career crisis
resolutions, offered some useful advice on selecting one’s own ca-
reer direction.

Billboard radio editor Rollye Bornstein moderated the panel.
Offering the advice were four radio veterans whose experience in
setting goals—and then reaching them, often through sheer de-
termination—made them the successes they are today: Dick
Bartley, host of two RKO syndicated oldies shows; Charles K.
Murdock, principal of WLW Cincinnati and president of Mur-
dock Productions Inc., which produces and markets of national
cable tv shows; Ed Salamon, executive vice president in charge of
programming for The United Stations; and legendary top 40 per-
sonality Joey Reynolds.

“Winners make things happen,” said Murdock, “while losers
let things happen. If you sit down and list your goals and then
work toward achieving them, you will be creating and carving
your own future instead of following someone else’s mold. So get
prepared to make that first step yourself.”

Along the way, Murdock urged, don’t be afraid to ask your
“mentors” for advice; it’s the one thing everyone will give you. A
program director interested in one day becoming general manag-
er might want to sit down with the general sales manager, both
to learn about sales and to see what the GSM considers impor-
tant in executing such a move, he said. “'It’s all an attitude, and
that’s what success is.”

Salamon said he had that attitude several years ago, when he
decided to go into the business of establishing entertainment ra-
dio programs for nationwide syndication. At that time, however,

there was little demand for such a service, so he put his plans on 2%

hold until the climate became right.

“*Now, even the smallest syndicated show has more listeners
than the largest-cumed radio station in the country,” Salamon
said. **But it was nothing I could plan for, so what you do in that
case is prepare yourself by learning the skills so that when the
opportunity does arise, you can fit right in.”

Bartley, too, had dreams of going into syndication years ago
when he was still an air personality. And today he's there, host-
ing and producing two syndicated oldies shows, *“Solid Gold Sat-
urday Night” and “Solid Gold Scrapbook,” for the RKO
network.

“The best way to get where you want to go is to have formal
goals, at least in your mind, but at the same time be loose enough
to modify your plans and goals to fit in with your surroundings,”
Bartley said. “And be exposed to a whole bunch of things so you
can find out what you're good at, and then like a maze you can
come out knowing what to do.”

Since his days as the top jock on Buffalo’'s WKBW 20 years
ago, Reynolds has had his ups and downs, and it’s only recently
that he’s begun working toward the eventual goal that he re-
members harboring even back then: television.

“I used to go to the right people for the wrong reasons,” Reyn-
olds said. *“Now, I set my goals high, and I believe that if you put
something in your mind, like I've done now, you’ll eventually
live up to them.

“I didn’t know these things before, so I made a lot of mistakes.
Right now, though, I want to be on tv and I'm going to be on tv,
because I'm going to stay on the course until it works its way
into reality.”
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HOSPITALITY SWEETS—Conference goers gather after hours
at the Chrysalis suite. In the front row from left are WXLK Roa-

WINNERS' CIRCLE—Station personnel accepl their respective awards at Billboard’s Radio Programming Con- NODDING OFF — Russ
vention. Kneeling from the left are Bob Cole, WMZQ Washington and Johnny Dark, WCAQ Baltimore. In the first Brown of Roanoke's K-92
row are Kemosabi Joe, WZYQ Frederick, Md.; The Freakin’ Deacon, WKZQ Myrtle Beach; Barry Mardit, WWWW (WXLK) meditates before
Detroit; Tom Severino, WIRE/WXTZ Indianapclis; Chris Hampton, WOWW Pensacola; Randy Kabrich, WAVA answering an attendee’s
Washington; Billboard’s Rollye Bornstein; Bill Alexander, WDCG Durham; Barry Mayo, WRKS New York; Mike question.

Schaefer, KIIS Los Angeles; Bob Cooper, KWEN Tulsa; Gerry DeFrancesco, KIIS Los Angeles; and Mike Harri-
son, KMET Los Angeles. In the back row are Davy Crockett, WZYQ Frederick, Md.; Don O’Shea, WXLK Roa-
noke; Mike McVay, McVay Media; Tom Rounds, ABC Watermark; Chris Conway, KlIS Los Angeles; Rick Free-
man, WDCG Durham; Lee Rogers, KGHL Billings; Marc C. Little, WPDQ Jacksonville; Roy Leonard, WGN
Chicago; Gary Alexander Lee, Fen Tokyo; Bob Collins, WGN Chicago; Bob Moody, WAKY Louisville; the Grease-

man, WWDC-FM Washington; and Joey Reynolds.

noke’s Don O'Shea, Bob McNeill and Bob Lewis of Richmond'’s

WRVQ, and K-92’s Russ Brown. Standing are Chrysalis’ Jerry

Lembo, V103 Baltimore's Mark Williams and Chrysalis’ Daniel
Glass.

4

PREENING FOR THE PUBLIC—Columbia’s
Sheila Chlanda and Mike Martucci prepare to
greet guests in the label’s lounge room.

SLICK STUFF—WWDC Washing-
ton air personality Greaseman,
right, talks to fellow award winner
Bob Cole of neighboring WMZQ.

PARTY PATROL—Conference
coordinator Kris Sofley and Co-
lumbia Records’ Craig Applequist
o get ready to cruise various hospi-
/ N tality suites.
DIAL DELEGATE—Ichi Bon Ichi's
Thom C'Hair welcomes attend-
ees to his creation: WBRP, the
convention's official radio station.

CO-CONSPIRATORS—Jim Wood, left, vice president of Malrite

Communications, and Jim Loupas discuss the likelihood of

WBRP's signal reaching Bethesda with ‘‘minor technical
adjustments.”

TRUE CONFESSIONS—“Gee, | don't know,” confesses KIIS

Los Angeles' Chris Conway to WDMT Cleveland air personality

Carol Ford. “Everything sounds good to me—except that three-
month remote from Portugal.”

HOT GREASE—WWDC-FM (DC-101) Washington's Grease-
man, right, accepts his award from Rollye Bornstein and Joey
Reynolds.
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@ Continued from page 12

They do sometimes filter back,
don’t they? After more than a year
doing audio production at the ABC
Television Network in New York,
Phil Chordas, who two years ago was
responsible for WNYS Boston’s
switch to top 40 (he was program di-
rector there), is looking for a switch
of his own, back to radio. He can be
reached at (212) 666-5634 . . . Mean-
while, KCBQ San Diego is looking

for a “‘together” promotions director.
Interested parties can contact Joe
Patrick at the country-formatted
AM-FM combo at P.O. Box 1629,
San Diego, Calif. 92112.

* K *

KXGO Arcata-Eureka, Calif., has
been purchased by Stardust Corp.,
which is controlled by James Nelly,
former owner of KUJ-AM-FM Wal-
la Walla, Wash. The seller is Record
Plant Broadcasting Co. Inc., a sub-

_ Washington Roundup |

By BILL HOLLAND

Following complaints from many
broadcasters about the impasse be-
tween BMI and the All-Industry Mu-
sic License Committee over the new
BMI performance royalty contract,
four broadcast associations have
joined forces in an atempt to rectify
the situation.

The NAB and the NRBA, togeth-
er with the Daytime Broadcasters
Assn. (DBA) and the Broadcast Fi-
nancial Management Assn. (BFM),
have issued a joint statement making
a unified plea *“‘for a resumption of
good faith negotiations.” The state-
ment made it clear the groups “are
neither finding fault nor casting
blame,” but are “simply calling for a
cessation of hostility” and a return to
the bargaining table.

The broadcast groups have called
upon the All-Industry Committee to
refrain from bringing threatened liti-
gation, and upon BMI not to press
copyright infringement actions for
two weeks.

el Sk

Last March, the FCC decided that
limited broadcast partnership inter-
ests could be exempted from owner-
ship attribution rules because the
limited partner would not have influ-
ence or control over daily station op-
eration. The NAB agrees, and is now
asking the FCC to deny a petition for
reconsideration of the ruling put for-

ward by a San Francisco law firm of
Michael Couzens, which believes the
Commission “incorrectly interpret-
ed” the rule and Congressional
intent.

* Kk K

The old 7-7-7 ownership rule has
undergone a study by the FCC’s gen-
eral counsel’s office, and might be re-
placed by a more generous 12-12-12
figure so that broadcasters could own
a dozen AMs, FMs and VHF tv sta-
tions. That’s what the vote by the
Commissioners Thursday (26) elimi-
nating the old 7-7-7 rule will mean.

* Kk %

In case you missed it, the Demo-
cratic party platform includes a sec-
tion on broadcasting and communi-
cations that critics say is virulently
anti-deregulation, and in fact en-
dorses the fairness doctrine and the
equal time provisions. The man be-
hind the government regulated pub-
lic interest words? Rep. Tim Wirth
(D-Colo.), chairman of the House
telecommunications subcommittee,
who is also up for re-election.

* & K

And finally, James H. Quello, who
was initially sworn in as an FCC
Commissioner in April, 1974, was
again sworn in for another full seven-

Vox Jox

year term Thursday (26).

sidiary of the Los Angeles-based
Record Plant recording studio, and
the sale price is reported as $425,000
... A short jaunt across the Pacific:
Radio stations KHEI and KVIB
have been sold to William S. Sanders
by Valley Isle Broadcasting Ltd. Val-
ley Isle is currently operating both
stations as debtor-in-possession un-
der the jurisdiction of the U.S. Bank-
ruptcy Court in Honolulu; Sanders,
who is paying $395,000 for both sta-
tions, is currently co-owner of several
stations in California and New Mexi-
co, including KKZZ and KOTE in
Lancaster-Palmdale, Calif, and
KPER in Hobbe, NM. ... Two
Midwest radio stations have also
changed hands recently. KLBB St.
Paul has been sold by Malrite of Min-
nesota Inc. to LCC Inc. for $800,000,
and WMLF Indianapolis was sold by
Chagrin Valley Broadcasting Co. to
Benirah Indiana Inc. for the same
amount, plus a $75,000 covenant not
to compete.

* Kk K

Over at WLS-AM-FM, the ABC-
owned stations in Chicago, Jack
Johnson is the new sales manager.
Jackson, who had been an account
executive there since September,
1981, replaces Jerry Ryan, who
moves south to become general sales
manager at KIXK, the new ABC sta-
tion in Dallas ... WAIT (AM 82),
Chicago’s “great hits” station, has
added two new programs to its line-
up. Chuck Schaden is hosting the
“WAIT Radio Theater” Mondays
through Fridays from 7 to 11 p.m.,
and Dick Buckley is spinning jazz
disks there every Saturday from 8
p.m. to midnight . . . Out in San Die-

go, XTRA-FM (91X) jock Paul “Sal
Paradise” Sansone, who recently
joined Rick Leibert Productions in
Los Angeles as director of marketing,
has taken his popular Sunday night
**Adventures With Paradise” show to
the concert stage. In conjunction
with local promoter Ron Sobel, the
new music station’s eccentric person-
ality is hosting local shows at the Ro-

deo nightclub every Tuesday night,
night, featuring such off-the-wall (for
San Diego) acts as Fishbone, And
And And and the Violent Femmes

. Former Phoenix DJ Jonathan
Brandmeier, who had hosted the
morning show on KZZP prior to his
departure for Chicago’s WLUP (The
Loop), returned to Arizona recently
for a brief concert in front of more
than 20,000 fans as part of an Arizo-
na  Wranglers football game
promotion.

* Kk %

Cliff Nash is the new promotion
director at WTRY/WPYX Albany,
N.Y. Nash has been with the upstate
combo for three years, most recently
as news director and morning per-
sonality on WPYX . .. Across town,
William J. Cranney has been named
program director of country-format-
ted WPTR. Cranney, who is also
morning drive air personality on the
50,000-watter, brings 18 years in
broadcasting to the position, most re-
cently as general manager and, before
that, program director of all-news
WWCN, also in Albany, when it was
the country-formatted WOKO ...
At WIXT, the Post-Newsweek-
owned station in Jacksonville, Fla.,
the title of vice president has been be-
stowed on three station execs: general
sales manager Lynn Fairbanks, news
director Mel Martin and business
manager Keith S. Kelly ... Down
south, Nancy Hoddinott is the new
marketing director at WYAY (Y-106
FM) in Atlanta.

* K K

Two new faces have joined the
staff of KUSC Los Angeles. Ron
Radlein is the classical-formatted
public radio station’s new traffic/
continuity manager, and Brian Stu-
art has taken over as announcer/pro-
ducer, primarily responsible for the
daily noon to 5 p.m. shift . .. Across
the border in Canada, Ed Walker is
the new assistant program director of
CIME (Z-99), after a two-year stint
as music director .

| [YesterHits/

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Annie’s Song, John Denver, RCA

. Don't Let The Sun Go Down On Me,
Elton John, MCA

. Feel Like Makin' Love, Roberta Flack,
Atlantic

. Rikki, Don’t Lose That Number, Steely
Dan, ABC

5. The Night Chicago Died, Paper Lace,
Mercury

. The Air That | Breathe, Hollies, Epic

. Rock And Roll Heaven, Righteous
Brothers, Haven

8. Please Come To Boston, Dave Loggins,

Epic
9. Calt On Me, Chicago, Columbia
10. Sideshow, Blue Magic, Atco
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POP SINGLES-20 Years Ago

. A Hard Day's Night, Beatles, Capitol

. Rag Doll, 4 Seasons, Philips

. The Little Old Lady (From Pasadena),
Jan & Dean, Liberty

. Everybody Loves Somebody, Dean
Martin, Reprise

. Where Did Our Love Go, Supremes,
Motown

. Wishin’ and Hopin’, Dusty Springfield,
Philips

. Dang Me, Roger Miller, Smash

. | Get Around, Beach Boys, Capitol

. Memphis, Johnny Rivers, Imperial

. The Girl From Ipanema, Gelz/Gilberto,
Verve
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TOP LPs—10 Years Ago

. Caribou, Elton John, MCA

. Back Home Again, John Denver, RCA

. Before The Flood, Bob Dylan/The Band,
Asylum,

. Journey To The Centre Of The Earth,
Rick Wakeman, A&M

. 461 Ocean Blvd., Eric Clapton, RSO

. Bachman-Turner Qverdrive |l, Mercury

. On Stage, Loggins & Messina, Columbia

. Band On The Run, Paul McCariney &
Wings, Apple

. Tres Hombres, ZZ Top, London

. Pretzel Logic, Steely Dan, ABC

o w o0~ - A N e
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TOP LPs~20 Years Ago

—

. The Beatles—A Hard Day’s Night,
Soundtrack, United Artists

. Helio, Dolly!, Original Cast, RCA Victor

. Hello, Dolly!, Louis Armstrong, Kapp

. Getz/Gilberto, Verve

. Funny Gir, Original Cast, Capitol

. The Dave Clark Five Return!, Epic

. Cotton Candy, Al Hirt, RCA Victor

. Barbra Streisand/The Third Aibum,
Columbia

. The Beaties’ Second Album, Capito!

. Honey In The Horn, Al Hirt, RCA Victor

oW OO O LN & N
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COUNTRY SINGLES-10 Years Ago

. Rub it in, Billy “Crash” Craddock, ABC

. You Can’t Be A Beacon (If Your Light
Don’t Shine), Donna Fargo, Dot

. As Soon As | Hang Up The Phone,
Loretta Lynn & Conway Twitly, MCA

. The Man That Turned My Mama On,
Tanya Tucker, Columbia

. The Grand Tour, George Jones, Epic

. This Song Is Driving Me Crazy, Tom T.
Hall, Mercury

. Help Me/If You Talk in Your Sleep,
Elvis Presley, RCA

. The Want-To's, Freddie Hart, Capitol

. Old Man From The Mountain, Merle
Haggard, Capitol

10. Marie Laveau, Bobby Bare, RCA
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SOUL SINGLES-10 Years Ago

1. Feel Like Making Love, Roberta Flack,

Atlantic

My Thang, James Brown, Polydor

. Rock The Boat, Hues Corporation, RCA

. Rock Your Baby, George McCrae, T.K.

. You're Welcome, Stop On By, Bobby

Womack, United Artists

. Kung Fu, Curtis Mayfield, Curtom

. Tell Me Something, Rufus, ABC

. On And On, Gladys Knight & the Pips,
Buddah

9. Machine Gun, Commadores, Motown

0. Happiness Is Just Around The Bend,

Main Ingredient, RCA
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The United Stations is currently
putting the finishing touches on a
three-hour country radio special,
“The Award Winners,” for national
broadcast over the Labor Day week-
end, Aug. 31-Sept. 3. Hosted by Lori
Pinkerton and produced by Ed Sala-
mon, the special, part of the syndica-
tor’s “1984 Country Six Pack” series,
features an hour each with three acts
who won awards from the Country
Music Assn. at its most recent
awards presentation: Lee Green-
wood, Janie Fricke and Alabama.

* ok

Variety radio, the way it was in the
good old days of radio half a century
ago, is coming back to American air-
waves. WBZI (I-95) in Dayton re-
cently became the first U.S. station to
air “The Texas Night Train,” origi-
nating from 250,000-watt XERF in
Mexico. The program, says 1-95 as-
sistant general manager Dave Rich-
ley, airs a veritable potpourri of mu-
sic—country, rock, rhythm & blues,
oldies, and even some gospel and
comedy—and is hosted by a madcap
personality known as The Night-
hawk. The program will air nightly
between 11 p.m. and 3 a.m.; a nation-
al toll-free request line, (800) HIT-
1570, will put other nighthawks in
touch with the show’s zany host.

* K K

American Media of Atlanta, which
produces the “Coast To Coast Top
20” weekly countdown of top black/
urban contemporary hits, has an-
nounced its August lineup of fea-
tured artists for the two-hour pro-
gram. On Aug. 4, it's Tina Turner;
she’ll be followed by Teddy Pender-
grass (11), Womack & Womack (18)
and Prince (25). Also in with an Au-
gust schedule is The Radio Compa-
ny’s “Metalshop,” which has pushed
back its Randy Rhoads special from
Aug. 10 to Aug. 17 to accommodate
a feature interview with Twisted Sis-
ter’'s Dee Snider. Also featured will
be Fastway (3) and Kiss (24). And,
last but certainly not least, the “BBC
Rock Hour” August schedule will be
highlighted by a Psychedelic Furs
concert, recorded at London’s Ham-
mersmith Odeon and scheduled to air
the week of Aug. 5. Also heard this
month over the BBC program will be
host Ronnie James Dio and various
other heavy metalists from the Hard
Rock Cafe (12), vintage Elton John
in concert (19), and “Hitline Lon-
don” with host Richard Skinner (26).

*x k X

American Public Radio will broad-

_Featured Programming

cast live from the Montreux-Detroit
Kool Jazz Festival this Labor Day
weekend, airing a total of 24 hours of
live jazz, via satellite, on four consec-
utive evenings. The broadcasts will
be available to the more than 270
American Public Radio affiliate ra-
dio stations throughout the country.
Among the performers will be drum-
mer Roy Brooks, vocalist Betty Car-
ter, Eddie Nuccilli’s Plural Circle
(featuring Thad Jones on cornet) and
the eclectic Vishnu Wood & the Safa-
ri East Ensemble.
*x *

Fairwest is once again offering its
custom Christmas album to subscrib-
ing stations. East station’s call letters
will be produced in a singing Christ-
mas greeting on the album itself, in
addition to being featured on the cov-
er in association with a significant
landmark of that station’s home city.
More information about the album
promotion can be obtained from Jim
West at (214) 644-7800.

* K K

The Health Radio Network’s
“Let’s Talk Health” has gone satel-
lite, being beamed via RCA’s Satcom
IR to 20 stations nationwide, with
additional affiliates expected to join
the ranks shortly. The first station to
operate under the new arrangement
was Promedia Communications’
WRNY, which serves the Utica-
Rome market. Satellite transmission
officially began June 25 . . . The Ra-
dio Company’s M.J.I. Broadcasting
has five new country affiliates:
WBOS Boston, WBUK Kalamazoo,
WTHI Terre Haute, WFNC Fayette-
ville and WGNT Huntington. That
brings the number of stations that air
“Country Quiz,” a two-minute daily
trivia program about country life-
styles, to 110.

*x Kk X

A new syndication company pro-
viding radio stations with short fea-
tures and specialty programming has
been formed by Bob Baron and Steve
Roberts. Broadcast Productions East
of Long Island syndicates such shows
as “Travelog” and “Rarities In
Rock.” The latter, still in production,
is a two-hour special due for release
to subscribing stations shortly before
Christmas. THOMAS K. ARNOLD

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

MUTUAL BENEFIT—Lee Morris, left, vice president and general manager.

of WSOC-AM Charlotte, N.C., and George Barber, Mutual’s Southeast re-

gional manager, cheer the 200th broadcast of Mutual’s “Face Off,” a daily

debate which recently featured Senators Robert Dole and Edward
Kennedy.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

July 27-Aug. 2, Heavy Metal Hall Of Fame
Special, Metalshop, MJ! Broadcasting, one
hour.

July 30, John Waite, Rockline, Global Sat-
ellite Network, 90 minutes.

July 30, Fixx, Rock Over London, Radio In-
ternational, one hour.

July 30-Aug. 5, Charlie Daniels, Country
Closeup, Narwood Productions, one hour.

July 30-Aug. 5, Stan Kenton Tribute part
one, The Music Makers, Narwood Produc-
tions, one hour.

July 30-Aug. 5, Greg Kihn, Off The Record
Specials, Westwood One, one hour.

July 30-Aug. 5, Thompson Twins, in Con-
cert, Westwood One, 90 minutes.

July 30-Aug. 5, juice Newton, Star Trak
Profite, Westwood One, one hour.

July 30-Aug. 5, Deele, Budweiser Concert,
Westwood One, one hour.

July 30-Aug. 5, Chi-Lites, Special Edition,
Westwood One, one hour.

July 30-Aug. 6, Tony Carey, Guest DJ,
P.F.M., one hour.

Aug. 3, Fastway, Metalshop Specials, MJI
Broadcasting, one hour.

Aug. 3-5, Radiofree Bleecker, Don & De-
anna On Bleecker Street, Continuum Broad-
casting Network, one hour.

Aug. 3-5, Genesis, part two, Captured
Live!, RKO Radio Network, one hour.

Aug. 3-5, Duran Duran, Superstars Rock
Concert, Westwood One, 90 minutes.

Aug. 3-5, More On Critics, Rock Chroni-
cles, Westwood One, one hour.

Aug. 3-5, 10th Anniversary Of Watergate,
Dr. Demento, Westwood One, two hours.

Aug. 3-5, Ronnie Milsap, Solid Gold Coun-
try, United Stations, three hours.

Aug. 3-5, Ringo Starr, Charlie Watts, The
Big Beat, The Source, two hours.

Aug. 3-5, Merie Haggard, Weekly Country
Music Countdown, United Stations, three
hours.

Aug. 3-5, Jefferson Starship, Rick Dees’
Weekly Top 40, United Stations, four hours.

Aug. 3-5, Johnny Ray, The Great Sounds,
United Stations, four hours.

Aug. 3-5, Tommy James, Dick Clark's
Rock, Roll & Remember, United Stations,
four hours.

Aug. 4, Four Seasons, Solid Gold Saturday
Night, RKO Radio Networks, five hours.

Aug. 4-5, Bobby Bare, T.G. Sheppard, Ron-
nie Mitsap, Lee Arnold On A Country Road,
Mutual Radio Network, three hours.

Aug. 4-5, Popular Music Countdown, Dick
Clark’s National Music Survey, Mutual Radio
Network, three hours.

Aug. 4-5, Salute To The Hullabaloo Era,
Supertracks, Creative Radio Network, three
hours.

Aug. 5, Styte Council, Rock Over London,
Radio International, one hour.

Aug. 5, Tony Carey, Guest DJ, P.F.M., one
hour.

Aug. 5, Dionne Warwick, Music & Memo-
ries, Strand Broadcast Services, three hours.

Aug. 6, Peter Wolf, Rockline, Global Satel-
lite Network, 90 minutes.

Aug. 6-12, Stan Kenton Tribute part two,
The Music Makers, Narwood Productions,
one hour.

Aug. 6-12, Janie Fricke, Country Closeup,
Narwood Productions, one hour.

Aug. 6-12, Kinks 20 Year Anniversary part
one, Off The Record Special, Westwood One,
one hour.

Aug. 6-12, Jefferson Starship, Star Trak
Profile, Westwood One, one hour.

Aug. 6-12, Patrice Rushen part one, Spe-
cial Edition, Westwood One, one hour.

Aug. 10, Randy Rhoads Special, Metal-
shop Specials, MJI Broadcasting, one hour.

Aug. 10-12, Moe Bandy, Solid Gold Coun-
try, United Stations, three hours.

Aug. 10-12, Exile, The Weekly Country
Music Countdown, United Stations, three
hours.

Aug. 10-12, Dan Hartman, Rick Dees’
Weekly Top 40, United Stations, four hours.

Aug. 10-12, Woody Herman, The Great
Sounds, United Stations, four hours.

Aug. 10-12, The Spinners, Dick Clark’s
Rock, Roll & Remember, United Stations,
four hours.
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These are the most popular Aduit Contemporary singles based on
radio air play and listed in rank order.

Last Week

11

14
13
22
19

21
10
23
20
15
27

30
26

16
35
29
28
31
24
34

Weeks on Chart

10

14

16
13

20
13
20
16
23
23
12

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

WEEKS
AT =1

1

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

IF EVER YOU'RE IN MY ARMS AGAIN

gﬁ?o Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,

)
LEAVE A TENDER MOMENT ALONE
Billy Joel, Columbia 38-04514 (Joel Songs, BMI)
ALIBIS
Sergio Mendes, A&M 2639 (Snow, BMI/T. Mac, PRS/Bibo/Welk/Welbeck,
ASCAP)

SIMPLE

Johnny Mathis, Columbia 38-04468 (Blackwood, BMI/April, ASCAP)

A LITTLE LOVE

Juice Newton, RCA 13823 (Cement Chicken, ASCAP)

ALL OF YOU

Julio Iglesias & Diana Ross, Columbia 38-04507 (Elettra/Ewald Corp.
ASCAP/Dyad/Braintree, BMI)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation Of America, BMI)
ALMOST PARADISE..LOVE THEME FROM FOOTLOOSE

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)

Jump (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Stephen
Mitchell/Anidraks/Porchester, ASCAP)

| CAN DREAM ABOUT YOU

Dan Hartman, MCA 52378 (Multi-Level, BMI)

SELF CONTROL

Laura Branigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
GHOSTBUSTERS

Ray Parker, Jr., Arista 1-9212 (Golden Torch/Raydiola, ASCAP)
SECOND CHANCE

Paul Anka, Columbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve,
ASCAP)

A CHANCE FOR HEAVEN

Christopher Cross, Columbia 38-04492 (New Hidden Valley/Another Page,
ASCAP/Carole Bayer Sager, BMI)

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BMI)
TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, BMI)

BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
SOMETHING SAID LOVE

gi&al)Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifty Grand,
STRAIGHT FROM THE HEART (INTO YOUR LIFE)

Coyote Sisters, Morocco 1742 (Motown) (Welk/It Rains/Middlefield, BMI)
TO ME

Barbara Mandrell/Lee Greenwood, MCA 52415 (Collins Court/Lodge Hall,
ASCAP

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
IF THIS IS 1T

Huey Lewis And The News, Chrysalis 4-42803 (Hulex/Red Admiral, BMI)
SEXY GIRL

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)
BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

| STILL DO

Bill Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

YOU'RE THE BEST THING

The Style Council, Geffen 7-29248 (Warner Bros.) (EMI/Colgems-EMI,
ASCAP)

WHAT'S LOVE GOT 70 DO WITH IT

Tina Turner, Capitol 5334 (Chappell/irving/Good Single, ASCAP/BMI)
SHE LOVES ME (THE BEST THAT | CAN BE)

James Ingram, QWest 7-29235 (Warner Bros.) (WB/Nearytunes,
ASCAP/Warner-Tamerlane/Nearysong, BMI)

WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son, BMI)
LET'S HEAR IT FOR THE BOY

Deniece Williams, Columbia 38-04417 (Ensign, BMI)Y

SOMEBODY'S EYES

Karla Bonoff, Columbia 38-04472 (Ensign, BMI)

RHYTHM OF THE RAIN

Neil Sedaka, MCA 52400 (Warner-Tamerlane, BMI)

YOU WERE MADE FOR ME

Irene Cara, Geffen/Network 7-29257 (Warner Bros.) (Carub/AlCor,
ASCAP)

TURN AROUND

Neil Diamond, Columbia 38-04541 (Stonebridge/New Hidden Valley,
ASCAP/Carole Bayer Sager, BMI)

DRIVE

The Cars, Elektra 7-69706 (Ric Ocasek/Lido, ASCAP)

DOCTOR! DOCTOR!

Thompson Twins, Arista 1-9209 (Zomba)

| PRETEND

Kim Carnes, EM|-America 8202 (Zomba, ASCAP

DISENCHANTED

Michael Martin Murphey, Liberty 1517 (Choskee
Bottom/Kahala/Timberwolf, ASCAP/BMI)

THE LONGEST TIME

Billy Joel, Columbia 38-04400 (Joel, BMI)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

EYES THAT SEE IN THE DARK

KETE)(') Rogers, RCA 13774 (Gibb Bros.Music/Unichappell,BMI)

H

Lionel Richie, Motown 1722 (Brockman, ASCAP)

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW)

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS})
IT'S A MIRACLE

Culture Club, Virgin/Epic 34-04457 (Virgin, ASCAP/Pendulum/Warner-
Tamerlane, BMI)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Station: United Stations network
Contact: Ed Salamon, executive vice
president, programming
Concept: American Music Awards
Sweepstakes
Execution: This national promotion,
co-sponsored by Trident, is tied in
with “Dick Clark’s Rock, Roll, &
Remember,” a four-hour program
documenting the history of rock’n’-
roll and running for the five week-
ends ending Aug. 10. Listeners of the
five-week special, which is carried by
most of The United Stations’ 225
subscribers, simply have to write the
word “Trident” on a postcard and
send it to a New York postoffice box
number (Box 943, New York, N.Y.
10185) for the duration of the broad-
casts. On Aug. 20, a drawing will be
held and the winner, along with a
guest, will receive round-trip air fare
tickets to Los Angeles for next Janu-
ary’s American Music Awards, set
for the Shrine Auditorium. Also in-
cluded is transportation to and from
the airport, hotel accommodations,
and admission to a “star-studded”
party following the awards ceremo-
ny, which will be hosted by Lionel
Richie. o -

Station: WASH-FM Washington

(adult contemporary)

Contact: Kathi Kolodin

Concept: Supper with the Soaper
Execution: You'd think it would be
taboo for radio to promote televi-
sion—especially a midday soap,
which already tends to take away
some daytime numbers, especially
from AC. But that’s what WASH-
FM did recently in a promotion co-
sponsored by Pizza PiesOn, a local
Italian eatery.

Listeners filled in entry blanks at
all Pizza PiesOn locations through-
out the District; names were periodi-
cally chosen and read over the air,
with the listener being given 97 sec-
onds to respond (97 being WASH’s
position on the FM dial). Callers who
made the deadline were then given
prizes consisting of various pieces of
“General Hospital” memorabilia.
Then, each winning name was placed
into a separate drawing for the grand
prize: dinner with “General Hospi-
tal” star Tristan Rogers, a/k/a
“Commander Scorpio,” when the
popular soaper came to town for two
days of in-store appearances at sever-
al of the pizza chain’s outlets.

* Kk %

Station: KWSS Gilroy, Calif.
(country)
Contact: Palmer Pyle,
general manager
Concept: Prune-Spitting Contest
Execution: Really, what will those
small market radio stations think of

~ Pro-Motions

next? While KIIS Los Angeles is giv-
ing away thousands of dollars cash
every day, and dozens of other major
market stations are flying listeners to
fancy resorts and Michael Jackson
concerts, tiny KWSS in Gilroy, just
outside of San Jose, is staging its sec-
ond annual Prune-Spitting Contest at
the Santa Clara County Fair.

Each day of the fair’s run, Aug. 2-
12, listeners can come up to the sta-
tion’s booth between the hours of 1
and 4 p.m. and, for a 25 cent dona-
tion that will go to the Cystic Fibro-
sis Foundation, spit out prune pits to
their heart’s content, winning a vari-
ety of small prizes—*depending, ob-
viously, on the distance,” explains
general manager Palmer Pyle,
laughing.

* kX %
Station: KFAC Los Angeles
(classical)
Contact: George Fritzinger,
president
Concept: Olympics
Execution: McDonald’s isn’t the
only business tying in a sweepstakes
deal with the 1984 Olympic Games.
In a promotion geared toward adver-
tisers and longtime supporters—and
very similar, in execution, to that of
the fast-food chain—KFAC has set
up a contest offering more than
$20,000 in cash prizes and cruise
tickets, depanding on how well par-
ticipants predict the outcome of the
games.

Official entry cards, which were
published twice in Ad Week and sent
out by mail to nearly 2,000 advertis-
ers and other station supporters, re-
quired participants to guess which
country would win the gold, silver
and bronze medals in 10 different
events; the deadline for returning the
completed forms to the station was
July 15. The 70 winners of the “Mon-
te Carlo Night Cruise” off Marina
Del Rey will be announced Aug. 28;
the 13 top cash prize winners will be
notified on Sept. 20, the day of the
cruise.

* *x %

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 500
SN
o000
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!
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ROAD CREW—WBCY Chariotte, N.C. staff heip the city weicome the

“World-600 Week” while co-sponsoring a parade and fireworks display.

Shown from left are part-time air talents Khristi George, Nathan Richie and

Becky Kent; midday man Jeff Wicker, morning man Bill James, evening

woman Cyntha Clarc, promotion assistant Amantha Barbee and air per-
sonality Johnboy.

This
Week

EE|%E|$E| armST—Tite, Labe
12
2 |1 (1 BRUCE SPRINGSTEEN-Born In The USA.,
Columbia
3 |4 |6 JOHN WAITE-No Brakes, EMI-America
4 |6 |5 BILLY SQUIER-Signs Of Life, Capitol
5 5 7 SCANDAL-Warrior, Epic
6 3%l (3 JEFFERSON STARSHIP-Nuclear Furniture,
Grunt
7 8 |46 HUEY LEWIS AND THE NEWS-Sports,
Chrysalis
8 |7 |15 RATT-Out Of The Cellar, Atlantic
9 [15 [40 NIGHT RANGER-Midnight Madness, MCA
10 | CIEIEEE) | SAMMY HAGAR-V.0.A., Geffen
11 |11 { 8 CHRIS DEBURGH-Man On The Line, A&M
12 |12 | 7 TWISTED SISTER-Stay Hungry, Atlantic
13 m PETER WOLF-Lights Out, EMI/America
14 |10 (18 STEVE PERRY-Street Talk, Columbia
1519 {10 ROD STEWART-Camouflage, Warner Bros.
16 |13 | 30 VAN HALEN-1984, Warner Bros.
17 |14 | 8 | ELTON JOHN-Breaking Hearts, Geffen
18 |20 | 5 BOX OF FROGS-Box Of Frogs, Epic
19 {25 | 4 GLENN FREY-The Allnighter, MCA
20 {18 | 5 QUIET RIOT-Condition Critical, Pasha
21 (23| 4 Dt0-The Last In Line, Warner Bros.
22 |17 |12 WHITESNAKE-Slide It In, Geffen
23 12271 COREY HART-First Offense, EMI-America
24 {21 |23 SCORPIONS-Love At First Sting, Mercury
25 (49 | 2 DIFFORD & TILLBROOK-Difford & Titlbrook,
A&M
26 |16 | 13 SOUNDTRACK-Streets Of Fire, MCA
27 |26 | 8 STEVIE RAY VAUGHAN-Couldn't Stand The
Weather, Epic
28 185 2 FASTWAY-All Fired Up, Columbia
29 132 | 7 PRINCE-Purple Rain, Warner Bros.
30 |19 | 15 RUSH-Grace Under Pressure, Mercury
31137 | 2 ADRENALIN-American Heart, Rocshire
32 ({27 | 6 BILLY SATELLITE-Billy Satellite, Capito!
33 |33 |12 R.E.M.-Reckoning, I.R.S.
34 |38 | 5 ELVIS COSTELLO AND THE ATTRACTIONS-
Goodbye Cruel World, Columbia
35 (30 | 16 Z Z TOP-Eliminator, Warner Bros.
36 (31 |13 RUSS BALLARD-Russ Ballard, EM{-America
37 |48 | 2 LOU REED-New Sensations, RCA
38 |44 | 2 INXS-The Swing, Atlantic
39 (24 | 23 TONY CAREY-Some Tough City, MCA
40 |34 |13 BILLY IDOL-Rebel Yell, Chrysalis
41 |36 | 7 ANDY FRASER-Fine, Fine Line, Island
42 |EzEEmp | CYND! LAUPER-She's So Unusual, Portrait
43 |29 | 10 LITTLE STEVEN-Voice Of America,
EM!/America
44 ( 28 ! 24 1 THOMPSON TWINS-Into The Gap, Arista
45 |50 | 2 | KICK AXE-Vices, Pasha
46 | 40 | 13 | CHICAGO-Chicago 17, Warner Bros.
47 (39 | 2 LITA FORD-Dancin' On The Edge, Mercury
48 (41 | 7 TINA TURNER-Private Dancer, Capitol
2 WANG CHUNG—Points On A Curve, Geffen
2 ] SOUNDTRACK—Ghostbusters, Arista
Top Adds
1 BILLY SQUIER-Signs Of Life, Capitol
P SAMMY HAGAR-V.0.A., Geffen
3 PETER WOLF-Lights Out, EMI/America
4 CYNDI LAUPER-3he's So Unusual, Portrait
5 DIO-The Last In Line, Warner Bros.
6 QUIET RIOT-Condition Critical, Pasha
7 HELIX-Rock You, Capitol (12 inch)
8 LITA FORD-Dancin’ On The Edge, Mercury
9 ROMEO VOID-A Girl In Trouble, Columbia (12 inch)
10 | A FLOCK OF SEAGULLS-The More You Love, The More
You Live, Arista (12 inch)
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12

13
14
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16
17
18
19
20
21
22

23
24
25
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40
41

42|
43 |
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45
46
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49
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57 |
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Last
Week

g 7
4110
117
11| 4
9| 4
12| 8
6|8
8 | 10
7 |15
16| 5
10 | 11
22 2
511
141 7
15| 13
20| 6
41| 2
171 10
25| 2
18] 7
19| 29
13| 13
34| 2
53| 2
28| 5
21113
32 8
36| 7
26| 8
33| 8
43| 2
23| 19
35| 2
44 7
31| 9
38| 6
40| 8
27 ‘ 5
50| 2
24| 8
29| 17
51 2
39| 13
42 | 12
37|13
56| 2
47| 10
58 | 11
46| 7
52| 2
49| 4

Weeks
On
Chart

ARTIST—Title, Labe! ;

WEEKS
AT #1
1

JOHN WAITE-Missing You, EMI-America
THE CARS-Drive, Elektra

SCANDAL-The Warrior, Epic

SAMMY HAGAR-Two Sides Of Love, Geffen
PETER WOLF-Lights Out, EMI-America

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

JEFFERSON STARSHIP-Laying !t On The Line,
Grunt

CHRIS DEBURGH-High On Emotion, A&M
DiO-The Last In Line, Warner Bros.
RATT-Round And Round, Atlantic

NIGHT RANGER-When You Close Your Eyes,
MCA

ROD STEWART-Infatuation, Atlantic

HUEY LEWIS AND THE NEWS-If This [s It,
Chrysalis

BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia

BRUCE SPRINGSTEEN-Cover Me, Columbia
STEVE PERRY-She's Mine, Columbia

BOX OF FROGS-Back Where | Started, Epic
LINDSEY BUCKINGHAM-Go Insane, Elektra
WHITESNAKE-Slow And Easy, Geffen
ELTON JOHN-Restless, Geffen

COREY HART-Sunglasses At Night, EMI-
America

VAN HALEN-Panama, Warner Bros. |
JEFFERSON STARSHIP-No Way Out, Grunt
GLENN FREY-Smuggler's Blues, MCA

HONEYMOON SUITE-New Girl Now, Warner
Bros.

'FASTWAY-Tell Me, Columbia |
THE FIXX-Deeper And Deeper, MCA

BRUCE SPRINGSTEEN-No Surrender
Columbia

BILLY SATELLITE-Satisfy Me, Capitol

ELTON JOHN-Sad Songs (Say So Much),
Geffen

PRINCE-When Doves Cry, Warner Bros.
STEVIE RAY VAUGHAN-Cold Shot, Epic

THE CARS-Magic, Elektra
ADRENALIN-Faraway Eyes, Rocshire

BRUCE SPRINGSTEEN-Bobby Jean, Columbia
QUIET RIOT-Sign Of The Times, Pasha

LOU REED- Love You Suzanne, RCA

THE CARS-It's Not The Night, Elektra
SCORPIONS-{'m Still Loving You, Mercury

QUIET RIOT-Mama, We're All Crazy Now,
Pasha

RUSH-The Body Electric, Mercury
RATT-Back For More, Atlantic

TONY CAREY-The First Day Of Summer, MCA
HELIX—Rock You, Capitol

Z 1 TOP-Legs, Warner Bros.

ELVIS COSTELLO AND THE ATTRACTIONS- |
The Only Flame In Town, Columbia

RUSS BALLARD-Voices, EMI/America
CHICAGO-Stay The Night, Warner Bros.
BILLY IDOL-Eyes Without A Face, Chrysalis
LITA FORD-Gotta Let Go, Mercury

INXS~I Send A Message, Atlantic !
CYNDi LAUPER-She Bop, Portrait

BRUCE SPRINGSTEEN-Pink Cadillac, Columbia

A FLOCK OF SEAGULLS-The More You Love,
The More You Live, Arista

R.E.M.~South Central Rain, |.R.S.
ANDY FRASER-Fine, Fine Line, Island

SPANDAU BALLET-Only When You Leave,
Chrysalis

WANG CHUNG-Dance Hall Days, Geffen
RAY PARKER, JR.—Ghostbusters, Arista

A compilation of Rock Radio Airplay as indicated by the nation’s leading Atbum oriented and Top Track stations.
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MART PARTNERS—Participants in the National Record Mart’s annual con-

| =

vention in Champlon, Pa. get friendly during a panel break. Shown from left

are chain president Frank Fischer; RCA’s Ronny Miisap, who opened the

event with a concert; National Record Mart operations manager Lorl Win-
terburn, and Jason Shapiro, the chain’s vice president.

Dealer Keeps Sales Afloat
Off The Cape Cod Coast

By EDWARD MORRIS

OAK BLUFFS, Mass.—Charley
Walters’ Musichall is the only record
store on Nantucket island—a clear
plus for him. But there’s a minus,
too, when the summer tourist popu-
lation goes home, leaving 6,500 year-
round inhabitants during the nine-
month off-season.

Still, Walters keeps Musichall

open six days a week, all year. The 30
square foot facility stocks about
2,000 cassettes and 1,500 LPs at any
one time.
- Despite being 18 miles off the Cape
Cod coast, Walters says he has no
difficulty keeping an up-to-date in-
ventory. Records arrive from the
mainland from one to five times a
week.

The record-to-cassette ratio varies
from season to season, according to
Walters, but in the summer cassettes
-escalate to a 60%-65% share.

During the tourist season, Walters
says, he does no special promotions
and advertises only in the local news-
paper. His frontline albums are

marked at $8.49 and his cutouts are
pegged at from $1.99 to $4.99 each.
Throughout January, all of Music-
hall’s inventory is put on sale at
10%-15% markdown.

Although Musichall has a small
stock of country music, Walters says
country doesn’t sell very well. He
carries no gospel titles, videocassettes
or video games, he adds.

Most of Musichall’s customers are
25 and younger, Walters estimates.
But he says he maintains *‘a very
large classical cassette line” that at-
tracts the over-30 buyers. His classi-
cal specialty—*almost exclusive-
ly”-—is budget line series from
Philips, Allegro, Deutsche Grammo-
phon and other labels.

Hours are from 10 te 5 in the off-
season and 10 to 9 in season. Walters
has one employee to help handle the
summer traffic. Otherwise, Musichall
is a one-man operation.

Label reps have yet to call on him
on the island, Walters reports.

THE OTHER SIDE IN WEST L.A.

New Store Stands Up

By JOHN SIPPEL

LOS ANGELES — Ever think of
opening a record/tape store directly
across the street from a Tower Rec-
ords outlet?

Three weeks ago The Other Side, a
unique experiment in vertical prere-
corded inventory, opened its doors
less than 100 yards from Tower’s
Sunset Blvd. flagship store in West
Los Angeles. Four storefronts west of
The Other Side is the all-classical
Tower Records store, and next to
that is the Tower Video outlet.

“Tower is the supermarket. The
Other Side is a specialty store, cater-
ing to the collector,™ is the way man-
ager Ron Curtiss analyzes it. “We
feature primarily imports from New
Zealand, Australia and Japan. Other
countries like Germany and France
are included. We highlight special or-
ders for imports. I think our prices
on foreign pressings and tape are
competitive.”

The 1,100 square foot store con-
trasts sharply with the mamoth Russ
Solomon outlet. The Other Side is
painted a fetching yellow. Old movie
point-of-purchase materials, some
framed, and celebrity life masks dec-
orate the walls. All this merchandis-
ing material carries price tags, too.

Curtiss does not divulge who owns

the test store, but he does say it’s
partly owned by a Japanese firm,
Handle Industries, which recently
closed a Japanese gift store at the
same site. -

Curtiss admits there are some dis-
advantages to being so close to
Tower's three stores. His red exterior
sign looks so much like Tower's that
customers have brought back Tower
records and video product for ex-
change or credit. The Other Side will
have a new, redesigned sign soon, he
says.

The spillover from Tower has been
helpful. As an example, Curtiss
points out that a Tower customer
carrying the Solomon chain’s bag
bought $113 worth of Elvis Presley
records at his store recently.

The Other Side carries everything
from Australian schlock at $3.99 to a
complete Beatles package from Japan
at around $100. There is a large selec-
tion of Japanese, Australian and New
Zealand singles and EPs. Curtiss says
that he's found a good portion of his
customers go for Japanese singles
and albums featuring soundtrack
music.

Singles and EPs range from $2.99
to $5.99. Curtiss also stocks such rare
items as a Simon & Garfunkel Japa-
nese collection at $90.

For those who prefer the Austra-

Retailing

Cassettes, Concerts Among Keys
To Chains’ Summer Promotions

This story prepared by Fred Good-
man in New York, Earl Paige in Los
Angeles and Ed Morris in Nashville.

NEW YORK—With strong new
frontline product by established art-
ists like Prince, the Jacksons and
Bruce Springsteen taking care of it-
self, chains around the country are
concentrating their promotional
prowess on developing acts and cata-
log. Natural seasonal ties with pro-
moters and emphasis on the portable
cassette are also a large part of the
picture from coast to coast.

In the Northeast, where warm
weather is a precious commodity, the
Buffalo-based Cavages chain is tak-
ing advantage of the short summer
season with a three-phase ‘“Sensa-
tional Sounds At Sensational Prices”
promotion to key cassette sales. John
Grandoni, vice president for the 16-
store web, says the program is cen-
tered around a co-promotion with
Epic and Recoton that highlights
several of the label's new titles, in-
cluding Slade and Face To Face, and
the accessory manufacturer’s head-
phones. Ten portable tape players are
being given away in conjuction with
local radio station WPHD, with
CBS’s “See Red” cassette promotion
and a Warner Bros. catalog program
sandwiching the **Sensational
Sounds.™

In Maryland, the 23-store Kemp
Mill chain is also taking advantage of
the warm weather via a tie-in with
the Merriweather Post Pavillion in
Columbia. The chain is sponsoring a
weekly drawing for front row tickets
and backstage passes to the 15,000-
seat outdoor venue. The drawings are
keyed by in-store displays and tags at
the back of the chain’s radio spots.
Kemp Mill head Howard Apple-
baum reports that the labels ‘“help
where applicable,” adding that
“nearly everybody is involved™ be-
cause of the Pavillion’s healthy
schedule.

Warm weather isn’t a rarity for the
12 Spec’s Music stores in South Flor-

To Tower

lian/New Zealand scene, The Other
Side has acts like Midnight Oil, DD
Smash, Mi Sex, Body Electric and
the Church. Curtiss displays such
rare items as a Talking Heads picture
disk with Teldec mastering at $20.
He's found a good market for An-
nette Funicello albums, carrying six
different titles pressed in New
Zealand.

Japanese jazz pressings, which run
around $10.99, are also well repre-
sented. A multi-record Charlie
Parker set on Verve goes for $100.

Cassettes are stocked under glass
with spines up. About 12 prerecord-
ed videocassettes are in the same
case.

In a wall rack near the register,
The Other Side features full-color
lithographic music magazines at $5
each. Old copies go just as well as the
latest monthly, Curtiss says, to fans
who treasure the excellent color pho-
tography. i

How’'s business at the new store?
Curtiss says he's encouraged enough
to predict the store will make it. He's
preparing his first consumer advertis-
ing, to run in alternative weeklies in
this area. He's also working out rela-
tionships with local air personalities
on progressive stations that are look-
ing for unusual programming fare.

www americanradiohistorv com

ida. Instead, the chain is pulling out
all stops for the election-oriented
“Vote For Spec’s” extravaganza. Joe
Andrules, the chain’s vice president
and general manager, says ads are be-
ing run on independent and network
tv stations as well as MTV to pro-
mote all hit product from RCA,
CBS, MCA, WEA, Capitol and Poly-
Gram. Throughout August, all $8.98
LPs and cassettes will sell for $5.88.

Signage for Spec’s features an
Uncle Sam character with the logo
“Spec’s wants you to save.”” Custom-
ers will be urged to participate in a
*“vote for your favorite artist” draw-
ing. Winners will receive home com-
puters and portable stereos in what
Andrules terms “the biggest promo-
tion we've ever done.”

There have been two major sum-
mer promotions at the 28-store Disc
Jockey chain, headquartered in Ow-
ensboro, Ky. Just completed was the
“Mobile Music Campaign,” aimed at
selling prerecorded cassettes. “We
featured 20 hot titles,” explains chain
buyer Harold Guilfoil, “and support-
ed them with tent signs, headers and
banners.”

Store managers were encouraged
to compete for the best “‘mobile mu-
sic” sales ideas and displays. To cre-
ate multiple sales, the stores offered
special prices for two-item purchases,
generally ranging from two cassettes
or LPs for $5.99 up to two for $13.99.
Although the emphasis was on cas-
settes, Guilfoil says the stores were
careful to offer the same price breaks

to LP buyers.

Currently, Disc Jockey outlets are
offering a **Summer Gold Sale™ that
spotlights catalog albums that have
been certified gold. Random albums
from the catalog are stickered with
“Summer Gold” insignias which give
the buyer $1 off the regular store
price for that particular item. Such
random stickering, Guilfoil points
out, encourages browsing.

All types of music are included in
the sale. Like the Mobile Music pro-
ject, this one is supported by a full-
range of p-o-p material.

Besides giving the stores a lure to
attract customers, Guilfoil notes, the
promotions also provide the store
clerks with ways of approaching cus-
tomers with something more to say
than, “May I help you?”

“It’s not always easy to open the
door,” he says, “because you don’t
know what they’re looking for. With
these promotions, they have some-
thing to open the conversation.”

The Nashville-based, 45-store
Sound Shop network has a barrage of
summer specials, including one that
ran through July featuring a collec-
tion of Motown Michael Jackson and
Jackson 5 product. Older material, in
both cassette and LP form, was
tagged at $4.99 per unit, while “14
Greatest Hits with picture disk,
poster and glove is set at $9.99 and
“Farewell My Summer Love” at
$6.99. The promotion, which coin-
cided with the Jacksons’ tour, was

(Continued on page 28)
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Retailing

Concert Tie-Ins, Tape Promotions In Chains’ Spotlight

® Continued from page 27
advertised in newspapers only.

In cooperation with WEA, the
Sound Shops will be running an Au-
gust-long campaign, built on the la-
bels’ top 100 $6.98 titles—all of
which will be on display near the
front of the stores. Sound Shop’s
price will be $5.99 on the albums.

Starting last week and lasting for a
month, the stores are co-oping with
RCA and A&M to push the “Rhine-
stone” soundtrack album, plus the
latest titles from Joe Jackson, the Hu-
man League, Eurythmics, Timmy
Thomas, Ronnie Milsap and Sergio
Mendes. Except for *‘Rhinestone,”
which will be tagged at $4.99, the al-
bums are priced at $5.99.

In September, best selling titles
from the CBS $5.98 catalog will be
offered at Sound Shops for $3.99.
While this promotion will be adver-
tised through both print and televi-
sion, the RCA/A&M effort is “strict-
ly an in-store promotion,” according
to the chain’s publicist, Ann Gass.

In conjunction with MCA’s pro-
motion of Glenn Frey’s “The All-
nighter,” Sound Shop is sponsoring
“The Sexy Girl Pageant” at its 14
Nashville area stores. The beauty
contest will net five winners whose
pictures will be displayed in the
Nashville stores, where customers
will be encouraged to vote for the
“*sexiest”” one. The winner will be
awarded an ‘‘allnighter” package
that will include dinner and hotel ac-
commodations. The promotion is be-
ing co-sponsored by local radio sta-
tion Kicks 104.

To hype Bananarama’s self-titled
album, the Nashville part of the
chain has also arranged for the Swen-
sen’s Ice Cream stores to create and
sell during August a “‘Bananarama”
concoction for 96 cents—a price set

| Leading Wholesaler of
| All Brands of Audio/
Video Tape, Computer
Diskettes, Recorder/
Computer Care &
Accessories

*Monthly Specials
*Complete FREE
wholesale

Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC, 1-800-672-2802
Raleigh/Cary, 919 467-3302

P.0. Box 884 Dept BB Cary. NC 27511

MASS PRODUCED
PHOTOS
Genuine Glossy
Photographs
from your ariginal
photo or
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Brochure & Samples

from piant nearest you
MASS PHOTO Co.
1315-8 Waugh
Houston. TX 77818
1439-8 Mavson. N E
Atlanta. GA 30324
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to coincide with radio station 9€
Kiss, the event’s co-sponsor.

Sound Shop’s new Auburn, Ala.
outlet will stage a free mall concert in
September featuring the group Tellu-
ride. Arrangements also are being
made to get the Nitty Gritty Dirt
Band to do an in-store at the Sound
Shop in Clarksville, Tenn., this
month.

Although summer is a natural for
prerecorded cassettes, Glendale,
Calif.’s Licorice Pizza chain is going
in the other direction with an “LPs
Only” sale.

“We’re just wondering what is
happening with so much promotion
on cassette,” says Randy Gerston,
advertising director for the 34-unit
chain. Set to roll Aug. 20, Licorice
will offer LPs at $1 off when purchas-
ing any three. Advertising will be in
the Los Angeles Times and 12 re-
gional newspapers.

Characteristic of the summer pro-
motions of several chains, Licorice is
promoting in a number of directions
at once. An unusual promotion is fo-
cused on children’s product under
the theme “Summer Is For Kids At
Licorice Pizza.”

Licorice, which is also putting a lot
of energy into promotions keyed indi-
rectly around the Olympics, will
launch the kiddie project Aug. 5.

“We’re doing the headline in crayon-
like type, with some letters back-
wards. We're especially pushing vid-
eo—Disney Gold at $29, ‘Snoopy’ at
$29—but all children’s product is on
sale,” Gerston says.

While currently holding a Com-
pact Disc display contest for manag-
ers, on Aug. 6 the chain is also
launching a CD sale with prices
pegged at $14.99. It’s one of three
CD promotions set between now and

CD Turns Things Around
For Georgia’s Oz Records

By JOHN SIPPEL

LOS ANGELES—After an ac-
knowledged uphill battle during the
three and a half years he’s been in
business, Oz Records’ Steve Mills
credits the lure of the Compact Disc
with fostering a significant turn-
around in just 90 days. The 34-year-
old accountant claims the six-store
Georgia-based chain has been dra-
matically buoyed since he committed
one unit to an intensive push for
CDs.

“CBS, PolyGram and WEA sales-
men had been telling me how well
stores were doing that concentrated
on CD,” reports Mills. “‘I had decid-
ed that, because I had only one store
in Atlanta, I would follow the outlet
store trend.”

The original Oz outlet in Stone
Mountain was more than 14,000
square feet when Mills joined the ail-
ing chain, headed by Dave Kaye, as
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Special Volume Rates
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controller of its Atlanta base in 1980.
Six months later, Kaye filed for
Chapter XI, and shortly after that
handed the keys, assets and liabilities
to Mills.

One of the new owner’s first moves
was to reduce the Stone Mountain
store to just 4,000 square feet. Now
the entire back wall of that outlet is
devoted to CDs, with more than
1,000 titles inventoried since he start-
ed that category with just 100 titles
three months earlier.

Stock is displayed in glass cases
rather than spaghetti box merchan-
disers, with the remainder spread
across a wall area. That same wall
also holds speakers driven by an ex-
pensive stereo rig through which
Mills pipes CD music exclusively.
He’s found this an effective in-store
device to emphasize the higher fideli-
ty of the laser innovation.

The Stone Mountain store, like its
outlet counterparts in other retailing
fields emphasizes lower prices on all
merchandise. Mills tickets WEA CD
product at $11.99, CBS at $12.99 and
the remainder of single pocket prod-
uct at $14.99 and $15.99.

Mills avoided CD software until
his suppliers prepack ordering re-
quirements were eliminated. He al-
ready knew from several years’ expe-
rience that the store was not an
audiophile lure, noting that direct-to-
disk and half-speed LPs didn’t move.
Now he figures he turns his CD in-
ventory in 30 days.

He's introduced a monthly CD
catalog, which now carries 1,400 ti-
tles he knows he can acquire. He puts
new titles on a personal computer
from which he derives title pages for
his new, revised catalogs. He tries to
spruce up the monthlies with a new
title selection and some special deals
on particular catalogs or titles. Mills
runs approximately 500 complete
catalogs fortnightly on a Canon auto-
matic feed photocopier. He runs the
new titles and deals pages separately
and circulates them to a growing cus-
tomer mailing list.

Mills describes his typical store
customer for CDs as “between 35
and 40, a male apartment-dwelling
professional probably divorced and
not worried about what he’s spending
for CDs.” He explains his perception
of divorced buyers by noting that he
has found few couples coming in for
his newly inventoried software.

Mills says he personally knows
many customers because they come
in very regularly to find out about

(Continued on opposite page)
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Christmas.

One chain hitting prerecorded cas-
settes again without any self-con-
sciousness is Budget Tapes & Re-
cords, the 75-unit franchise web out
of Denver. “We increased our cas-
sette sales four times last summer, so
why not come right back with it?”
says Jeff Kiem, advertising director.

The campaign takes off from the
line used last year, “Tapes Are Our
Middle Name,” but has been fresh-
ened up. ““We're going with the line,
‘Budget Brings You Cassettes On
Sale.” Our main graphic is a woman
with an armload of prerecorded
cassettes.

“Because we're a franchiser, it’s up
to individual stores to decide what
price to run with. It’s usually 10%-
20% off,” says Klem.

Also given a new look is a Maxell
blank audio tape sale, with six tapes

Billboarde

plus a sun visor at $19.84 to tie in the
year. For graphics, Klem mimicked
the familiar Maxell campaign in
which a man is seen being blown out
of his living room.

“We went with a beach scene, a
towel, a cool glass of iced tea. The
tapes, UDLX 2 which usually come
in three-packs, are shrink-wrapped
along with the visor,” he says.

In the local Denver market, Bud-
get is also promoting live talent at
Red Rock with a Mount Rushmore
knockoff poster featuring Willie Nel-
son, Elton John, Eurythmics’ Annie
Lennox and George Benson. Tied in
are Feyline and local FM station
KPKE, with all catalog product by
the four acts on sale.

Also on tap is another round of
fund-raisings for KBDI-TV, the mu-
sic channel in Denver. A similar
event in March raised $9,000.

Survey for Week Ending 8/4/84

Top25

Video

This Week
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These are the best selling home video games |
compiled from retail outlets by the Biliboard
‘ research department
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