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FIRST WEA LABEL

Krasnow Says Elektra
Will Sign With MTV

By FRED GOODMAN

NEW YORK-—Elektra/Asylum
Records will sign an exclusivity pact
with MTV, according to label chair-
man Bob Krasnow. A non-specific
“agreement in principle’ has already
been hammered out with the 24-hour
music cable channel, making Elektra
the first label in the Warner/Elektra/
Atlantic triumvirate to pact with
MTV. The label is also the first rec-
ord company to publicly acknowl-
edge an exclusivity agreement.

While saying he has “really ago-
nized over this,” Krasnow adds. "I
feel that it is in Elektra's best inter-
ests to support MTV."" He specifical-
ly credits the music cable, at least in
part, for the success of Elektra artists
Greg Kihn, Motley Crue and the
Cars.

“We've had success after success
with MTV," Krasnow says, adding
that sales tor the Cars were “erratic™
and that the label “couldn’t count on
them™ before their current album. He
credited numerous factors, especially
MTYV exposure for the accompanying

videos, with the success of the
group's “Heartbeat City™ album. I
feel 1t's the model for using video as
the predominant vehicle for market-
ing records,” he says of the album’s
promotion campaign.

The pact comes (wo months after
Lou Maglia, Elektra’s executive vice
president, said the label would not
make a deal with MTV (Billboard,
June 16).

Maghia's  stance—which  ques-
tioned the legality of exclusivity pacts
and maintained that Elektra wanted
to keep all its options open in order to
work artists and their videos on a
project-by-project basis—has been
supplanted by the company’s new
policy.

Crediting MTV with having “an
almost fanatical sympathy to the mu-
sic industry,” Krasnow suggests that
MTV’'s commitment to music video
outshines other video outlets. “"Music
video is not a momentary infatuation

(Continued on page 70)

Publishers’
Letter Warns
On Imports

By IS HOROWITZ

NEW YORK —Independent dis-
tributors and one-stops across the
country are being put on notice by
the Harry Fox Agency that they may
be importing and marketing record-
ings in violation of copyright law.

In putting new muscle behind their
drive to insure that all imported re-
cordings containing protected music
are covered by mechanical licenses
secured from domestic publishers,
the notices amount to de facto warn-
ings that continued violations will
lead to legal action.

More than 30 letters mailed late
last week by the Fox Agency advised
distributors and one-stops that they
should consult with their own attor-
neys to determine whether they have
appropriate authorization for the im-
ports they handle.

The Fox Agency, which represents
the majority of U.S. music publishers

(Continued on puge 70)

CD Hardware Firms
To Sound Off In
Major Fall Ad Drive

By STEVE DUPLER

NEW YORK—If the Compact
Disc format fails to make significant
strides towurd mass-market penetra-
tion this holiday season, it won’t be
because of a lack of effort on the part
of hardware manufacturers.

Top firms say they are planning to
launch the largest advertising and
promotional campaigns the irdustry
has yet seen for the CD format this
fall. The push will come on both an
individual basis and in cooperation
with such major CD software manu-
facturers as PolyGram, CBS and
WEA.

One company that secs large-scale
promotional efforts ahead is Tech-
nics, which this fall will initiate a na-
tional print and broadcast campaign
for its SLP-8 CD player. according to
senior  product manager  Paul
Foschino.

“Technics is budgeting a large per-
centage of its overall advertising bud-
get to Compact Disc,”” he says.
“We'll be running print ads in all the

trades, as well as national consumer
publications such as Playboy, Pent-

house, Omni and  Scientific
American.

“We'll also be doing a great deal of
television advertising,”  continues

Foschino. “Starting in October, we'll
be running 30-second spots on MTV,
and in November those spots will be-
gin to air on national network
television.™

Foschino describes the ads as pro-
moting the SLP-8 in a very high-tech
fashion, making use of ™" *Star Wars'-
type effects.” He says that there will
also be a 25-second version of the
spot produced to allow for a dealer
tag to be fit in.

“The purpose of the television
spots is two-fold,” asserts Foschino.
“More than half of the narration is
devoted to a generic sell for the CD
format, as we feel there is still a lot of
educating that has to be accom-
plished before the public 1s convinced

(Continued on puge 70)

—Inside Billboard -

e LOS ANGELES-AREA RETAILERS fear moving into the fall/holiday
selling season with CBS Records’ ban on providing money for ads in The Los
Angeles Times still in effect. One dealer calls the CBS boycott “pointless. ™ Page
£

¢ THE JACKSONS BOOTLEG VIDEO CASE moved forward last week
with the arrest of a suspect in New York. The investigation into the bootlegging
and sale of a videocassette of the group's Kansas City concert is said to be con-
tinuing. Page 3.

¢ SAN DIEGO’S XHZ-I'M, which had been trying for a year to unseat long-
time AOR leader KGB-FM, had its programming and sales rights reclaimed by
its Mexican-based owner, Victor Diaz, who had been leasing them to an Ameri-
can operator. Radio, page 15.

e SHARING AD COSTS WITH LABELS is paying off. according to the
San Francisco-based Record Factory chain, which has been contributing half
the cost of a successful print campaign and wants to continue and extend the ef-
fort. Page 3.

e MOST VIDEO ROCK CLUBS knowingly commit felonies in order to
keep their screens filled, according to panelists at the recent Rockamerica Video
Seminar in New York. The theft of video material was called widespread—as
was bad sound on the clips available to clubs from conventional sources. Page 4.

e COMPUTER ORDERING is being readied by the Sound Shop record/
tape chain, which plans to institute a system whereby stores order albums, sin-
gles and accessories from their Central South Music Sales base through comput-
er terminals. Page 80.

Pssst ... . tell your friends . HANK'’S BACK! HANK’S BACK!
Hank Wilson's Back Volume Il (PRL-0002) by the incomparable
Hank Wilson.Foot-stompin’, good-time traditional country featuring
I'm Movirg On, Oh Lonesome Me, Tennessee Waltz and more!
Also features the WILLIE NELSON and HANK single “WABASH
CANNONBALL” (PR 629) Produced by Leon Russeli. Distributec
Nationally by CUE (312) 364-2865. Available on the NEW Paradise
Records & Cassettes, (Advertisement)

ELEKTRA recording ariists, STEEL PULSE, are opening for
Herbie Hancock on a 40-city national tour, August 23 through Septermber
29. Listen for the new remix of “Rollerskates’ (7-69715) from their
current Earth Crisis (60315) [P (Advertisement)

(Adver )
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News

KIMDRED SPIRITS—Members of the City of Hope Music Industry Chapter

congratulate Motown president Jay Lasker on his status as this year’s

honoree at the organization’s annual dinner. Shown from left are MCA Mu-

sic Group president Irv Azoff, CBS Music Publishing president Mike Stew-

art, Motown’s business affairs vice president Lee Young Jr., Lasker and
Warner Bros. chairman Mo Ostin.

CHAIN SHARES WITH LABELS

Record Factory: 50/50 Ad Spilit

By JOHN SIPPEL

LOS ANGELES—The 31-unit
Record Factory chain in Northern
California has proved a point for it-
self: Sometimes it pays to share in
footing the ad bill.

Following a successful six-month
print campaign, Bob Tolifson, the
chain's marketing vice president, is
seeking to expand the 50/50 split
campaign to include hourly 10-sec-
ond spots on San Francisco AM sta-
tion KRFC for five to seven days af-
ter the run of the Sunday full-page

tabloid insert page.

For almost two decades, local in-
dustry consumer advertising in the
main has been entirely bankrolled by
manufacturer advertising allowance.

“We wanted more control than let-
ting a manufacturer pay for the entire
ad allowed,” Tolifson asserts. ‘“We
felt we should be advertising what we
thought the public wanted, not what
the label wants the public to want.

“Under advertising allowance
practice, we had to advertise where
and what the vendor wished. And
more and more the allowance was di-

Jacksons Bootleg Video:
Suspect Arrested In N.Y.

By TONY SEIDEMAN

NEW YORK—An arrest has been
made in the case of the bootleg Jack-
sons concert video (Billboard, Aug.
18). But the source-of the illegal pro-
gram has not yet been discovered.

The FBI arrested 19-year-old
Dewitt Gilmore of Mt. Vernon,
N.Y., Tuesday (14) in a sting opera-
tion at a King Karol/Video 84 re-
cord/tape outlet in Manhattan. King
Karol/Video '84 fully cooperated
with the investigation, according to
officials of the FBI and the Record-
ing Industry Assn. of America
(RIAA).

Gilmore was arrested after he al-
legedly received money from FBI
agénts in payment for copies of the
Jacksons “Victory™ tour bootleg. A
search warrant was executed for his
residence at 245 Lorrane Ave., Mt.
Vernon, where three VCRs and
around 60 videocassettes were found.

According to Dave Gizzy, FBI
special agent in charge of copyright
infringement, an undercover opera-
tion was set up in order to make the
bust. The investigation is “still ongo-
ing,” says Gizzy, who says he be-
lieves a “large quantity” of Jacksons
bootlegs were manufactured and dis-
tributed in the New York metropoli-
tan area.

As for where the leads came from
that led to the bust, Gizzy says, “We
got the information from the RIAA.
Concert video bootlegs are relatively
rare in his experience, the special
agent says, commenting that he
*“hasn’t seen too many” of them.

Gilmore has been released on
bond. He could get a two-year sen-
tence and a $20,000 fine.

According to the FBI and the
RIAA, the Jacksons’ tape wasn’t the
only bootleg found on the Gilmore
premises, with numerous other con-
cert tapes and a number of feature
films also present.

A source close to the Jacksons tour
says representatives of the Jacksons
have been having conversations with
the FBI, but “they still haven't pin-
pointed the source” that made the
high-quality footage available for the
bootleg video.

CBS Times Ban Casts Yule Pall

L.A. Dealers Fear Heightened Impact Of Ad Boycoft

By EARL PAIGE

LOS ANGELES—Local retailers
here fear moving into the fall/holi-
day selling season with CBS Records’
ban on providing dollars for ads in
The Los Angeles Times still in effect.

“It’s gone too long,” Randy Ger-
ston of the 34 Licorice Pizza stores
laments of the ban, which is nearly
three months old (Billboard, June 2).
“It’s pointless,” says Alan Schwartz
of the 29 Music Plus locations.

CBS itself has never officially ac-
knowledged the ban, which material-
ized after The Los Angeles Times ran
a series of articles deemed critical of
the role played by the Recording In-
dustry Assn. of America (RIAA) in
combatting counterfeiting.

Mike Pompei of Tower specifically
points to classical marketing pro-
grams, where he says “there is noth-
ing to replace The Times. We want to

minishing,” Tolifson points out.

“Record Factory wanted concen-
tration. Instead of the multi-image
advertising the labels pushed, we
wanted to concentrate on one album,
one image. Good advertising requires
that single image. We wanted to go a
whole page on one album, one which
we felt had the greatest appeal to the
widest demographic.

*“I want to bring that customer into
our stores. Once he’s in, it’s our job
to sell him more,” Tolifson
concludes. )

Tolifson recalls that he tried to get
his first full page on Michael Jack-
son’s “Thriller.” Several weeks later,
CBS came through with a full page
on “Footloose.” He figures he’s run
about 16 Sunday full pages since
then, with CBS branch manager Jer-
ry Petti most often approving the 50/
50 split.

“Record Factory’s full pages fea-
ture the artist’s name as the biggest
element. We try for a clean ad. We
feature our $5.97 price. The sale usu-
ally runs five days,” Tolifson states.

“What we want the next half year
is a campaign behind a different
worthwhile new album every week.
We want to bolster the campaign
with the hourly spot campaign. We

(Continued on page 69)

use album covers, multiple classical
titles and variable pricing. Only The
Times allows that breadth. The large
classical inventories in our stores, es-
pecially the all-classical Sunset Strip
and Westwood stores, make The
Times imperative.”

Schwartz seconds Pompei’s think-
ing, adding that he and Music Plus

Six Of Top 10
Album Slots Go
To Black Artists

By PAUL GREIN

LOS ANGELES—In what's be-
lieved to be an all-time record, black
artists account for six of this week’s
top 10 pop albums.

Prince’s ‘‘Purple Rain” holds at
No. 1 for the fourth straight week,
while Tina Turner’s “Private Danc-
er” leaps to number four, the Jack-
sons’ “Victory™ drops to seven, Lio-
nel Richie’s “Can’t Slow Down” dips
to eight and the Pointer Sisters’
“Break Out” jumps to 10. In addi-
tion, the “Ghostbusters” soundtrack
holds at number six, largely on the
strength of Ray Parker’s smash title
track.

Black acts also account for six of
this week’s top 10 pop singles.
Parker, Turner, Richie and Prince
hold down the top four spots, while
the Jacksons drop to seven and Peabo
Bryson holds at 10.

That's not a record in terms of the
singles chart: Black acts held down
each of the top eight positions the
week of May 13, 1972, The signifi-
cance is that this black dominance
now extends to the album chart. This
hasn’t always been the case: On that
week in May, 1972, for example, only
one black artist, Roberta Flack, was
listed in the top 10 on the pop album
chart.

Also significant is the fact that the
black artists who are responsible for
this week's achievement are equally
at home at pop and black radio.
Prince and Turner, in fact, lean more
to rock than traditional r&b. And Ri-
chie, the Pointers and Parker each
have long strings of crossover hits
that make a mockery of the indus-
try's penchant for categorizing
artists.

(Continued on page 69)

U.S.-Japan Music Video Venture

JVC, Embassy Team To Produce, Manufacture, Sell

By FAYE ZUCKERMAN

LOS ANGELES—To bring more
originally produced music product to
the home video field, the Victor Co.
of Japan (JVC), independent U.S.
home video firm Embassy Home En-
tertainment, Japan’s Kyodo Tokyo
Inc. and Trans 25 have joined forces
to create a multi-million-dollar con-
cern dedicated to producing, manu-
facturing and exploiting music
programming.

The new entity will exploit its pro-
gramming for sale to all media mak-
ing home video sales a priority, ac-
cording to Andre Blay, chairman of
Embassy Home  Entertainment,
which owns a 50% stake in the joint
venture.

JVC and Kyodo Tokyo, which
jointly make up most of the remain-
ing 50% share, will take charge of
obtaining and disbursing product in
Japan. Trans 25, a New York video

and television production company,
will co-produce the short- and long-
form music videos.

The agreement binds the compa-
nies together for three years. At the
end of that period, any partner can
pull out if not satisfied with how the
music video concern is progressing.

Six titles are expected to ship dur-
ing the first year. Embassy will not
reveal when production will start.

The decision to form the partner-
ship stemmed from the fact that re-
cord labels have not taken the lead in
producing original music program-
ming, notes Blay. “There are a few
isolated incidents when record labels
initiated programs,” he says. “Up un-
til now we (the home video industry)
have been dependent on cable tv
product, which comes with a second
window (a long time lag after airing
before coming out on videocassette).

*“The record companies are still us-
ing video as a vehicle to sell records,

WwWWW.americanradiohistorv.com

not video programs. The clips are
creative, and we want to take that
creativity and make it a sale item,” he
adds.

Recoupment of funds is expected
to come from international distribu-
tion for prerecorded videocassettes to
Japan and the U.K., where music
video sales garner a better profit than
in the U.S. Television and theatrical
releases are also planned for the orig-
inal productions.

Announcement of the new video
concern was made in Japan Friday
(17) by Seiichiro Niwa, director and
general manager of JVC’s audio/vid-
eo software group; Tatsuji Naga-
shima, chairman of Kyodo Tokyo;
and Kiyoshi Tsukamoto, president of
Trans 25. All companies involved
have agreed to mutually approve the
creative elements, budgets, produc-
tion schedules and marketing plans.

(Continued on page 69)

buying chief Mitch Perlis pondered
an all-classical chainwide sale, but
shelved the idea when CBS continued
its anti-Times attitude.

“I understand CBS believes The
Times’ RIAA stories endorse crimi-
nal acts, and I agree with that stand,
that all piracy should be penalized in
proportion to its severity,” says Lico-
rice Pizza's Gerston. “But the ban
should have been symbolic and for a
short time. CBS could have gotten
press, and perhaps other labels would
have supported CBS. Now they're
(CBS) in a hole and don’t want to
step back because they'll look bad.

*Actually, some other label adver-
tising reps are becoming bitter be-
cause they feel CBS is enjoying expo-
sure at the expense of other labels,”
he adds. CBS, contends Gerston,
winds up with product in Times ads
because chains can't ignore the la-
bel’s share of market “and they still
get featured in front of the store.”

In one case, Gerston says, he went
to torturous extremes. He calculates
that five vendors’ participation in a
Times $6,000 ad runs $1,200 each. “I
went after $1,200 in radio allowance
from CBS, and they gave it to me,”
he says of his extreme effort to “be
sure CBS product is given exposure
in campaigns” and label allowances
remain even.

“Right now, the CBS ban is influ-
encing my running a ‘Footloose’ ad,”
Pompei says. I want to combine a
prerecorded videocassette with the
Columbia album, and I can’t do it be-
cause I can't get the CBS ad allow-
ance for the album.”
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Video Clubs Called Lawbreakers

Rockamerica Panelists Cite Widespread Infringement

By TONY SEIDEMAN

NEW YORK—The majority of
video rock clubs are knowingly com-
mitting felonies to keep their screens
filled, but even when they get video
legally the sound is often so bad the
programming is hardly worth using.
So said participants at the Aug. 10
Rockamerica Video Seminar, which
drew almost 1,000 record and video
industry participants to the Waldorf
Astoria here.

“I don’t think there is a single vid-
eo bar in the country that doesn’t
steal video from somewhere,”” said VJ
Bruce Forest of the club Better Days.
“I’m not condoning the fact, but it’s
very widespread.”

Clubs are hijacking video for a
number of reasons, the Rockamerica
panelists said. The primary one is the
critical need for ambient or ‘“‘wallpa-
per’ video.

Conventional video clips are no
longer good enough for keeping video
screens active and dance floors filled,
said most of the seminar participants.
This is especially true in urban areas,
they agreed.

Video clips are available at too
many outlets to have kept their ca-
chet, it was argued. A club looking to
preserve its identity as a unique and
exciting place to go has no choice but
to put together its own footage, often
by allowing VJs to cut between dif-
ferent footage on a VCR.

This frequently involves taking a
standard-issue music video and inter-
cutting it with unrelated footage.
Record labels have no recourse when
they see their clips taken apart and
altered in such a way, said Warner
Bros. national promotion manager of
music Steve Tipp.

“I find it kind of bothersome,” said
Tipp. “But if they (a club) have the

video legally, they have the right to
use it.”

What is happening, said Shelley
Howard, VJ for Jam Productions/
ShelleyVision, is the creation of a
“new creative expression,”’ a new art
form which combines audio and vid-
eo in an instantaneous, real-time mix.

Forest estimated that he uses 75%
ambient footage at his club. “It’s
what the crowd wants,” he ex-
plained. “To send people onto the
floor, I use old movie footage.”
footage.”

Other VJs said that the best foot-
age for their clubs ran the gamut
from science fiction to camp to old
musicals. All of them complained
that they didn’t want to get footage
illegally, but had no choice since so
little good ambient product has had
its rights cleared for club use.

Video club pools are solving that
problem, however, said panelists and
audience members. According to Bill

Melo, account manager for Rocka-
merica, his firm has just assembled a
collection of 125 titles ranging from
“Close Encounters Of The Third
Kind” to “Reefer Madness” to
“Woodstock.”

Clubs will not be able to play entire
films from this collection, he said,
but they can use pieces of it to enable
their VJs to have something to work
with.

Rockamerica will be charging
clubs $150 an hour for the ambient
video. The fee will buy the clubs un-
limited use of the programming, said
Mello. In each hour-long Rockamer-
ica ambient cassette, the program-
ming is divided thematically, allow-
ing for easy exploitation.

But Rockamerica isn’t the only
service providing ambient video.
Straw Weissman of Video Placement
International, who was also present
at the Rockamerica seminar, said

(Continued on page 78)

CRAZY JACK’S TO FREEMAN

Gilmore Sells Savannah Units

LOS ANGELES—Jack Gilmore,
26-year industry veteran, has sold his
two Crazy Jack’s stores in Savannah
to Ron Freeman of One-Stop Record
House, Atlanta.

Gilmore, who originally worked as
a Savannah-based resident salesman
for the late Jake Friedman’s South-
land Distributing in Atlanta, started
in 1958, left wholesaling in 1970 to
enter retail. He operated his original
2,100 square foot store for 14 years at
the same location, 830 E. Derenne
St., Savannah,

The store became prominent,
boasting one of the heaviest inven-
tories for a mom and pop store in the

U.S. Gilmore estimates his inventory
at approximately $250,000, including
reocrds, tapes, accessories and hard-
ware for both home and auto.

Gilmore opened a 1,000 square
foot record concession in a
McCrory’s store there five years ago.
Jerry Highsmith, Gilmore’s manager
since he opened his first store, re-
mains in the Savannah operation.

Freeman, who has been expanding
his retail holdings, now operates 12
Newsome’s Music Centers and four
Peppermints stores. The Gilmore
stores will be called Crazy Jack’s
Peppermints stores. JOHN SIPPEL

Cable Show Boycotting Two Labels’ Vidclips

By ANDREW ROBLIN

NASHVILLE—ON-TV’s  video
clip show “On The Air With Roger
& Roger”—seen in Los Angeles, Chi-
cago, Miami and other markets—has
launched a viewer-supported boycott
of videos coming from artists signed
to Capitol and Warner Bros. The
campaign, which began in June, ap-
pears to be aimed at pressuring the
two labels into modifying a clause in
their release agreements.

QOak Media, ON-TV’s parent com-
pany, will not sign the release agree-

Labels Getting
Grammy Forms

NEW YORK—The initial
phase of the 27th annual Gram-
my Awards process is underway
with the mailing of official entry
forms to labels.

The forms, due for return
Thursday (23), allow companies
to enter recordings to the atten-
tion of NARAS voting members
for potential nomination. They
cover releases during the first nine
months of the awards eligibility
year, which began Oct. 1, 1983.

Entry forms for releases during
the last three months of the
awards year, ending Sept. 30,
1984, will be sent to companies by
mid-September. NARAS mem-
bers will receive their full year en-
try forms that month.

Companies not in receipt of the
forms should immediately contact
NARAS awards supervisor Mar-
garet Leverence at (818) 843-
8233.

ments because they contain an in-
demnity  clause  holding  the
programmer responsible for obtain-
ing synchronization licenses from
music publishers and for making fu-
ture payments to AFTRA and the
AFM.

“We got a lot of letters from view-
ers asking why we didn’t play videos
by Van Halen, Prince and Duran
Duran,” says Roger Behr, co-host of
“On The Air With Roger & Roger.”
“We wanted our viewers to under-
stand that it was beyond our control.
We told them to write letters to us
addressed ‘Get Hip Capitol’ or ‘Get
Hip Warner Bros.’ if they wanted to
see those videos.” Behr adds that be-
tween 200 and 300 letters have come
in since the start of the campaign.

“The other labels will negotiate
(on the indemnity clause),” notes
Andrew Trentacosta, Oak Media’s
programming manager. “But Warner
Bros. and Capitol have a standard
contract that we won’t sign and they
won’t waive.”

Capitol and Warner Bros. have not
commented on the indemnity clause
or on ON-TV’s boycott.

Spokesmen for other labels say
they are willing to be flexible on the
clause. According to Liz Heller,
manager of video services for MCA,
the label will negotiate provisions
dealing with synchronization li-
censes, but not with future union
payments.

“Sometimes it's a matter of lan-
guage,” notes Harvey Leeds, director
of video promotion for Epic, Portrait
& Associated Labels. “We’ll let the
programmers draw up the clause in
language they're comfortable with
and then take it to our legal people.”
In spite of these efforts to achieve a

compromise, Leeds adds that there
have been a_few cases where pro-
grammers would not sign.

One of these programmers is
Storer Cable in Woodbury, N.J.
“QOur parent company, Storer Com-
munications, won't allow us to sign
indemnity contracts,” says Ron
Gotti, the station’s program director.
“I've sent CBS several letters ex-
plaining that if they’ll delete or modi-
fy the clause, we’ll air their videos.”

Likewise, Carol Klinger of Viacom
6 in San Francisco says, “We won’t
sign an indemnity clause. On occa-
sion we’ve gotten contracts like that,
but there are so many other videos
available that we just use them
instead.”
~ Sources at Showtime/The Movie
Channel declined to be quoted, but
acknowledged that the cable network
would not sign release agreements
calling for future union payments.

But at least one video programmer
has found a way to avoid the perils of
undefined—and potentially retroac-
tive—future payments. The producer
of NBC’s “Friday Night Videos,”
David Benjamin, notes: “We have a
different deal. We pay the label each
time we run a clip. The record com-
pany indemnifies us in return for the
payment.”

Benjamin maintains that program-
mers have no legitimate grounds for
complaining about the indemnity
clause. “Record companies give vid-
eos to the programmers for nothing,”
he says. “And if somebody demands
compensation, programmers have to
pay; that’s fair as far as I'm con-
cerned. I'm surprised that more peo-
ple who have rights, like publishers,
don’t step forward to demand
payment.”

wWWww.americanradiohistorv.com
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COMING ATTRACTIONS—Phoebe LeGere makes herself comfortable in
Epic/Portrait/CBS Associated Labels’ New York headquarters after sign-
ing her talents to Nemperor/CBS. Seated from left are LeGere’s manager,
Lynda Emon of Up Front management; Nemperor president Nat Weiss, Le
Gere, and E/P/A’s marketing vice president Ron McCarrell and promotion
vice president Waliter Winnick.

_Executive Turntable |

Record Companies

In New York, RCA promotes Peter Jones to division vice president of sales.
He was director of branch marketing and national accounts. And Randy Miller
is appointed manager of product management in RCA’s Los Angeles office. He
was with the advertising agency Deutsch, Shea & Evans there . . . PolyGram
ups Rick Bleiweiss to merchandising vice president in New York. He was vice

it i T W

Bleiweiss

Feldman

Miller

Jones

president of pop marketing. And Barry Feldman is upped to product manager of
pop catalog. He was the label’s manager of catalog exploitation.

In Nashville, Capitol/EMI America names Bonnie Rasmussen director of
publicity and a&r. She was head of her own public relations firm. Also there,
Terry Choate, who was with Tree International, is added as director of talent ac-
quisition . . . Roger Watson is appointed UK a&r consultant to Chrysalis Inc.
He has been an independent consultant for several years and earlier worked for
Chrysalis . . . MCA Nashville names Don Lanier director of a&r. He was the
label’s director of marketing . . . Alan Phillips is upped to director of marketing
for CBS Records U.K. He was a CBS marketing manager.

Chris Nelson joins New York’s West End label as national promotion direc-
tor. He was a North American rep for Arista U.K . .. In Madrid, Saul Tagarro
is named managing director of WEA Records Spain. He was the label’s general
manager . . . Jesse Maidbrey is appointed controller of Profile, New York. He
had held a similar post at Important Record Distributors . . . Stacy Banet joins
IRS as club promotion director in New York. She had been an intern for the
company . . . Joe Kolsky is named director of sales and marketing for Red
Rooster Records in Miami. He was marketing and sales vice president for New
York’s Prelude . . . Teresa Ensenat joins Elektra/Asylum as a&r representative
in Los Angeles. She was with Side One Marketing & Management.

Retail

Dick Berube joins Interstate Records in Hagerstown, Mass. as an account
executive. He was with U.S. Records . . . Bob Stubenrauch joins Navarre Dis-
tributing in Chicago as sales manager. He was with Sound Video Unlimited.

Video/Pro Equipment

In New York Paul Wagner III is appointed director of public relations for
CBS/Fox Video. He was manager of corporate affairs for American Broadcast-
ing Companies Inc . . . Anita Gandolfo is appointed controller of World Vision
Enterprises in New York. She was the firm’s director of accounting . . . George
Steele I1I is appointed director of marketing for Pacific Arts Video Records in
Los Angeles. He is a 22-year industry veteran . . . Two appointments have been
made at New York’s Campus Network. Marilyn Freeman is named director of
network development and affiliate sales. She was an affiliate sales manager for
the outfit. And Glen McClaren is named technical operations manager. He was
with Satellite Systems Corp. in Virginia Beach, Va. . . . Joe Dibuono joins Unitel
Video as vice president, corporate marketing. He was marketing vice president
at the Reeves Teletape Facilities Group.

Billboard (ISSN 0006-2510) Vol: 96 No. 34 is published weekly (except for the last week in
December) by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y.
10036. Subscription rate: annual rate, Continental U.S. $135.00. Second class postage paid
at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are
available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox Univer-
sity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send
changes of address to Billboard, P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1663.
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RCA/COLUMBIA TO DISTRIBUTE

September Bow For A&M Video

By PAUL GREIN

LOS ANGELES—RCA/Colum--

bia Pictures Home Video will distrib-
ute all product released on the A&M
Video label in the U.S. and Canada.
A&M Records is also negotiating
with RCA/Columbia International
to extend the deal worldwide, except
for A&M’s U.K. office, which han-
dles its own video distribution.

Styx’s “Caught In The Act” is set
to be the first release under the deal
in September. It will be followed by a
tape of the Police’s “Synchronicity”
tour in October, a .38 Special concert
video in November and an unsched-
uled Joan Armatrading tape which
combines concert footage with some
documentary elements.

The Styx and .38 Special videos are
set to carry a suggested list price of
$29.95, according to Laura Reitman,
director of A&M Video. The Police
tape will list for $39.95. Reitman says
A&M also plans to experiment with
shorter-length  videos listing for
$19.95.

The Styx tape was first sold
through a flyer inserted in the
group’s “‘Caught In The Act” live al-
bum, released last April. Reitman
calls that direct marketing campaign
a success, even though the album
wasn't.

“We did about 5% of the albums
that sold,” she says. “If the album
had gone platinum and we were still
able to sustain that 5%, we would
have sold 50,000 units. As it was we
sold about 4,000 units, which makes
it the top-selling direct-mail
videocassette.”

Reitman says she’s still interested
in direct marketing, though she adds
that the primary thrust will be
through retail outlets.

“We have this vehicle to reach
people,” she notes, “and it would be
almost negligent not to take advan-
tage of it. But we have to be very
careful and sensitive about that, be-
cause retailers are trying to build
their business, and we don’t want to
cut into their market.”

Reitman says RCA/Columbia Pic-
tures Home Video will handle distri-
bution and solicitation of A&M Vid-
eo product, but A&M Video will
oversee marketing and advertising,
and will determine its own pricing,
release  schedule and  product
acquisition.

“It’s exactly analagous to how
A&M Records runs,” she offers.
**Our records go through RCA, and
now our videos will too. And since
RCA Records has entered the video
distribution field, they'll be one of the
RCA-Columbia distributors.”

Reitman is assisted in A&M Video
by Z. Zimmerman, and draws on the

support staffs of A&M Records.
Reitman worked at RCA Videodisc
before moving over to A&M in June,
1983.

A&M Video plans to release at
least 15 programs over the next two
years, according to Reitman, ranging
from live concerts and conceptual
pieces to compilations of promo
clips. She says those compilations
may include both A&M and outside
artists.

Reitman stresses that A&M Re-
cords and A&M Video will aim to

Disney Launches Holiday
Music Video Promotion

By TONY SEIDEMAN

NEW  YORK—Walt  Disney
Home Video is moving to music in an
attempt to duplicate its smash hit
“Limited Gold Edition” summer
promotion (Billboard, Aug. 18) this
winter, putting its DTV pop music-
backed cartoons on sale for a Christ-
mas promotion.

The seven title-effort, bannered
“Wrapped And Ready To Give” just
as Disney’s 1983 promotional pack-
age was, will feature three DTV mu-
sic titles: the featurette ‘“‘Mickey’s
Christmas Carol,” “A Walt Disney
Christmas Gift” and “Winnie The
Pooh And Friends.”

All of the programs save “Mick-
ey’s Christmas Carol” will be priced
at $29.95. “Carol” will retail for
$39.95. As in all Disney promotions,
the programs will be available at
their low prices for a restricted peri-
od of time, and some will go off sale
once the promotion is over.

Walt Disney Home Video director
of marketing Richard Fried claims
that the advertising and merchandis-
ing efforts that will surround the title
will be among the heaviest in the his-
tory of the home video industry.

Last year’s *“Wrapped” marked
the first time any home video compa-
ny had used network television to ad-
vertise its product. This year Disney
will be sharply increasing the scope
of its broadcast spots, with a series of
30-second commercials airing on
such shows as “Dynasty,” *“Magnum
P.I.,” *“Cagney And Lacey,” *“Hill
Street Blues,” *“Remington Steele,”
“The Today Show,” *Good Morning
America” and “Saturday Night
Live,” starting Dec. 3. Cable net-
works, including MTV, will also be
used.

An extended pre-book period of

six weeks is being used by Disney to
help insure the greatest number of
pre-orders possible from retailers and
distributors. As another assist to pre-
orders, Disney has created a special
pre-book kit containing a 60-minute
promotional videocassette, large six-
color posters, a 20-page line-art
booklet, bumper stickers, buttons
and other materials.

Although Fried won't give a cost
figure on the pre-book kit, its individ-
ual elements will probably add up to

a cost of at least $30. Disney will be’

sending 20,000 of the kits to retailers.

The DTV cassettes will mix well-
known Disney animated footage with
the songs of such acts as the Su-
premes, the Doobie Brothers, Lena
Horne and Elvis Presley. Each will
carry between 13 and 16 songs and
run for about 46 minutes.

Each cassette will cover one musi-
cal category. Releases will be titled
“Pop & Rock,” “Golden Oldies” and
“Rock, Rhythm & Blues.”

Disney’s 1983 “Wrapped And
Ready To Give” promotion sold
about 180,000 units. As with the
1983 effort, this year’s promotion is
designed to sell to consumers rather
than to fuel retailers’ rental stocks.

Co-op funds will be available to re-
tailers on a 100% compensation basis
through programs adminstrated by
their distributors.

Including the titles in its new pro-
motion, Disney Home Video now has
65 programs in its catalog. Most of
the company’s library of animation
has never been on the home video
marketplace, says Fried.

Such potentially profitable inven-
tory will eventually be exploited,
Fried says, though he declines to de-
tail where, when, or how.

coordinate release schedules. She
notes that the Armatrading “‘docu-
concert,” being produced by A&M
U.K., will be released simultaneously
with her next album. That’s not the
case, however, with the Styx, Police
or .38 Special videos.

The Styx tape opens with a 10-

minute clip directed by Brian Gib- _

son. The clip is followed by concert
footage from the group’s “Kilroy
Was Here” tour.

The Police tape, set to be a joint re-
lease through A&M/IRS, was shot at
a concert in New Orleans. The “con-
ceptual concert’ piece was directed
by Godley & Creme.

.38 Special’s video was filmed at
Nassau Coliseum. It was directed by
Jim Yukich, who has also supervised
videos by David Bowie and Genesis.

. Fi

COVER GIRL—Rita Coolidge -prepares to talk about her new A&M single

“Something Said Love” on the USA Cable Network’s “Cover Story” pro-
gram. Seated with her is the show’s creator and director, Rift Fournier.

Midwest Merchandiser Basks In ‘Purple Rain’

By MOIRA McCORMICK

MINNEAPOLIS—A local mer-
chandising company here has turned
purple into gold, as Prince’s **Purple
Rain” film and soundtrack album
continue to top their respective
charts.

Nice Man Merchandising, the five-
year-old firm which has exclusively
handled Prince’s merchandising
since 1979, has ‘‘tripled volume”
since the mid-July debut of Prince’s
hit film, according to Nice Man vice
president Tony Ratchford.

“Orders haven’t been gigantic,”
says Ratchford, “but there’s been a
tremendous amount of interest” in
“Purple Rain"-related T-shirts, but-
tons and posters. Prince merchandise
is expected to account for between
30% and 40% of Nice Man's gross
sales this year, boosted by Prince’s
upcoming tour, he adds.

According to the Nice Man vice
president, production has been able
to keep up with the increased de-
mand, but the company’s computer
hasn’t fared as well with invoicing.

“We're looking at a new computer,”
confirms Ratchford. In addition, sev-
eral new phone lines have been in-

stalled in the past two weeks to ac-
commodate *“Purple Rain” inquiries.

Prince’s success notwithstanding,
Ratchford says he expects Nice
Man’s volume to swell even more in
the upcoming months, when the
Thompson Twins, A Flock Of Sea-
gulls and R.E.M. are on tour. “The
Thompson Twins are doing 80 dates,
which should account for a big part
of our gross.” -

Nice Man handles merchandising
for all of those artists, as well as Toto,
Men At Work, the Fixx, John Cou-
gar Mellencamp and Echo & the
Bunnymen. “Men At Work had been
our biggest account until this point,”
says Nice Man president Larry John-
son. “But Prince and the Thompson
Twins will surpass them.”

Johnson, a Spencer, Iowa native
who’d previously worked in Midwest
concert promotion, started his mer-
chandising business with a fledgling
Toto in the late *70s. Prince was Nice
Man’s second major acquisition.

“We silk-screened everything by
hand the first year, and we grossed
about $100,000,” he recalls. Since
that time, he adds, that figure has in-
creased over 60-fold.

Nice Man's production has of

RARE SPRINGSTEEN APPEARANCE?

course increased in sophistication as
well. T-shirt manufacturing is done
both by Minneapolis-based T-Shirt
Inc. and the Classic Co. of Ft.
Wayne, Ind. Johnson says the Classic
Co. handles most mass-merchandise
and retail orders, while T-Shirt Inc.
processes tour merchandise.

T-Shirt Inc. and Nice Man ‘‘grew
up together,” according to Johnson,
and occupy adjacent warehouses in
the same industrial park. T-Shirt
Inc.’s presses can print 500 shirts an
hour in up to eight colors, says John-
son. Buttons and posters, he adds, are
manufactured by a separate firm,
Rico Graphics. )

Nice Man employs about a dozen
people in its warehouse and manage-
ment combined, as well as ““120 field
sales reps around the country,” says
Johnson.

Fifteen different sales companies
in all are involved in Nice Man’s
merchandising, according to John-
son, including West Coast-based Par-
adise Creations, which he says “reps
us in 90% of the record chains
around the country”’; and two tele-
marketing companies, New York-
based Artemis and Roellco of Minne-
apolis, which handle mail orders.

‘This Week’s Music’ Set To Roll

By STEVEN DUPLER

NEW YORK—*"This Week’s Mu-
sic,” the first-run syndicated daily
video/dance music show co-pro-
duced by The Entertainment Televi-
sion Co. and Viacom Enterprises set
to make its national premiere Sept.
24, will boast “‘a couple of big sur-
prises within its first couple of
weeks,” according to Martin Ban-
dier, a partner with Charlie Koppel-
man in The Entertainment Co.

Not the least of those surprises,
says Bandier, will likely be a guest
appearance by Bruce Springsteen. If
so, it would mark the first time
Springsteen has performed live on a
television show.

According to Bandier, “This
Week’s Music” is currently cleared in
80% of the country, in all of the top
30 markets including Los Angeles
and New York. The production was
initially scheduled to emanate from
Philadelphia, but has been recently
changed to Modern Telecommunica-
tions’ production facility in New
York.

“We felt we had a better opportu-
nity to book the type of talent we
want on the show in New York,”
says Bandier. “It’s the media center
of the world. Every major act passes
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through here. Even though it costs us
more money to do it here, it’s almost
automatic that the acts we want will
come on the show.”

The format will take the shape of
both a half-hour daily program and a
weekly one-hour show, placed in
both after-school and late-evening
time slots, with singer/songwriter
Livingston Taylor acting as host.
Taped before a live studio audience,
the shows will feature performance
appearances by such top-selling art-
ists as Cyndi Lauper, Howard Jones,
Scandal and others, as well as video
clips played in a daily rotation simi-
lar to top 40 radio programming. The
videos will be projected onto a 100-
foot screen, which will also serve as a
backdrop for the studio audience and
professional dancers who appear on
the show.

*This will be the only music show
on television with a real interaction
between live performers and a live
audience,’’ claims Bandier. He adds
that approximately 100 high school
students have been selected from
New York-area auditions to make up
the studio audience.

Bandier predicts his show will
have no problem getting around the
MTV/record label clip exclusivity
contracts, which would seem to limit

“This Week's Music’s” ability to pro-
cure first-run clips.

“Exclusivity won’t affect us,” he
says. “For one thing, we're dealing

primarily with live talent. And as far
as our videos go, we see the show as a
hits format—not a show for breaking
hits.”

If a record breaks immediately as a
strong hit, and the video clip for the
song falls under the exclusivity win-
dows provided for MTV, Bandier
says his solution to air the song
would simply be to “make our own
videos.

“Let’s say MTYV has an exclusivity
on a particular song, and we’d like to
play it,” he says. ““We’ll just create an
ambient video on our large screen
and do it that way.”

Bandier also notes that the possi-
biltiy of FM radio simulcasts for
“The Week’s Music” is a real one,
and although nothing firm is planned
yet, he points out that the show is be-
ing shot in stereo, so “you could say
we’re gearing up for that.

“This is a show geared toward sell-
ing records,” he adds. “Our rotation,
type of audience, time slots—all that
combined with the videos and live
artist appearances will sell a lot of
records.” -

N


www.americanradiohistory.com

THE SECRETS OF
HERBIE'S SYSTEM:

1 Start with “Rockit.” the street anthem of the
year. Combine flawless jazz chops with dvnamic
“scratch” effects. Win a Grammy.

Round out the concept with “Future Shock,” an
album that’s swiftly closing in on platinum.

Star in an award-winning video that showcases" '
| your music all over the world.

mw““ 3

|
Tour with one of the most innovative stage shou®
and group of musicians in America: The Rg®kit

Band \.‘

Follow up vour success with “Sound-System,” a
new album that extends your concept of Funk,

A "y
“Scratch,” Jazz and Dance even further. e

™,

Aim right for the feet of the hug
you've awakened with “Hardro
from the new album. “" 1

Put your new beat directly ont,

extensive cross-country tour during A d
September 84 with the hotter thanever Rockit
" Band.

5 ”*
- Make sure your vast audience knows how to find
‘your records by starting an enormous campaign
~ of consumer ads and in-store promotional
. tetials.

ya very sound system.

Produced by Bill Laswelliiiiete nal
Herbie Fan:ock.

Managerment

Adam's Dad Management

‘Colurmbia,” Siaretracenarks
of CBS inc @ 1984 CB3 Inc
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Face.”

John, John Lennon, Dr. Hook.
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'~ Hits, Oldies On Laser 558 |

LONDON—Laser 558, the American-owned, ship-based radio station
broadcasting off the East Coast of England (Billboard, Aug.4), promotes
itself on the air as “all-hit radio” and “all-Europe radio.” %

So what exactly does that mean? On the basis of programming aired
during the first week of August, the station’s playlist seems long and lib-
erally laced with oldies alongside contemporary hits. Among current re-
leases played were A Flock Of Seagulls’ “The More You Live,” Frankie
Goes to Hollywood'’s “Relax,” Cyndi Lauper’s “Time After Time,” the
Thompson Twins’ “Sister Of Mercy” and Billy Idol's ““Eyes Without A

Also, Lionel Richie’s “Stuck On You,” Ollie & Jerry's “Breakin’,”
Tina Turner’s *What’s Love Got To Do With It,” Prince’s “When Doves
Cry” and the Jacksons’ “‘State Of Shock.”

Oldies aired included plenty of Motown (the Temptations, Four Tops,
Stevie Wonder, Marvin Gaye) and other *60s stars (Dylan, Sly, Wilson
Pickett). More recent names: Chic, K.C. & the Sunshine Band, Elton

Given this, a more accurate description of the format might be *all
Anglo-American hit radio.” But in terms of contemporary hits, that’s as
much a reflection of the dominance of American and British-orginated
repertoire on European charts at present.

No European-language releases were heard during the survey week.

300,000 Expected At
Dutch Audio/Video Fair

By WILLEM HOOS

AMSTERDAM—The 23rd Firato
audio/video fair, the largest such
event in Europe after the Berlin Fun-
kausstellung, will begin here Aug. 31
and run through Sept. 9 in the RAI
exhibition complex. It is expected to
attract some 300,000 visitors.

The center of interest at the 1984
event will clearly be 8mm video, with

Kodak and a number of other com-

panies planning detailed demonstra-
tions. However, Philips will only
show a prototype of its VKR-8500;
the Dutch multinational contem-

Rock Cutback Due
On Finnish Radio

HELSINKI—In a surprise policy
switch, the Finnish state network
Yleisradio is slashing its rock cover-
age by 25% as of mid-September. It
will be replaced by MOR material,
deemed more “ear-catching,” and
traffic news.

The decision has been dubbed
“shocking” and ‘‘shortsighted”by
many record company executives.
The station started experimenting
with rock in 1979, subsequently in-
creasing the music's airtime and
building a big new teenage audience.

plates no 8mm launch before 1985.

Philips has, nevertheless, hired one
of the six available exhibition halls,
giving it 4,000 of the total 24,000
square meters of exhibition space at
the biennial event.

More than 160 companies repre-
senting 400 trademarks and 20 coun-
tries will display their products, in-
cluding 23 computer firms, a
reflection of the enormous growth of
that market. In 1982, only two such
companies participated.

Also included, for the second time,
is a 33-stand exhibition of sheet mu-
sic and instruments under the banner
“Music Active.”” But this section is
smaller than it was in 1982, owing to
the recent bankruptcy of Dutch elec-
tronic organ firm Eminent and the
subsequent withdrawal of other simi-
lar companies due to lack of
competition.

Other ancillary events include the
well-established *‘Broadcast Wonder-
land,” involving almost all Dutch

. broadcasting organizations and fea-

turing live transmission from the ex-
hibition center of a large number of
television and radio programs featur-
ing domestic and international
names.

News/ International

German Market Still Slumping;
Sales Drop Again In First Half

By WOLFGANG SPAHR

HAMBURG—The West German
record market remains locked in a
deepening recession. The latest fig-
ures show a continuing decline in all
major sales categories during the first
six months of 1984,

Singles volume is more than 13%
down, while full-price pop albums
dropped 11% and budget albums
25%. Pop cassettes show a fall of al-
most 10%, while television-merchan-
dized LPs, worst hit of all, registered
a sales drop of over 30% over the
previous half year, prompting Poly-
star to announce it is cutting back
drastically on releases.

The only positive results for the
first half were a 120% increase in
maxi-single sales and expansion of
the Compact Disc sector. CD soft-
ware sales topped the one million
unit mark for the six-month period.

Despite the gloomy overall trend,
several individual companies report
increased orders, notably Deutsche
Grammophon, Teldec, Metronome
and WEA. DG managing director
Dieter Ohms says his company’s
turnover is 9% up, although the in-
dustry as a whole has registered a
10% fall, with album and cassette
volumes steady and CD sales *‘grow-
ing fast.’

With Nino De Angelo, DG’s na-
tional pop department came up with
the most successful newcomer of the
year. He has so far sold a reported
700,000 units of the single *‘Jenseits
Von Eden,” and won two gold disks
for album and cassette sales. Also es-
tablished by DG this year were Ba-
varian rock band Haindling, “Cats”
star Angelika Milster and solo per-
former Tommy Steiner.

DG's international division has
scored heavily through the slump
with Barclay James Harvest and
Robin Gibb. The division has also
signed a license deal with U.K. label
Magnet, earned a gold album for
Saga with “Head Or Tales,” sold
more than 400,000 units of Raff’s
‘Self-Control” and seen the *‘Brea-
kin’ ™ soundtrack album through to
hit status.

Classical sales are as depressed in
Germany as those for other product,
as much as 20% down on previous
years. DG, though, remains market
leader with the Archiv Produktion
and yellow labels, and Ohms says the

ltaly’s Ducale Acquires French Arion Label

By VITTORIO CASTELLI

MILAN—Italian record company
Ducale has acquired the French label
Arion, after years as its licensee for
this market. The pact, which follows
14 months of negotiation, is proceed-
ing despite the opposition, on cultur-
al grounds, of the French
government.

One third of the agreed-upon price
has been paid as the so-called “‘block-
ing minority,” and an irrevocable
sales promise agreement has been
signed for the remaining share. The
transaction is expected to be com-
plete within one year. .

For the time being, Arion’s French
board of directors will remain in
charge of the label, but significant
distribution changes have already
taken place. The previous deal with
CBS France has been cancelled and
existing stock re-purchased by Arion
for assignment to Ducale’s French
distributor Auvidis. Under a recently
concluded deal, Ducale will in turn

be responsible for Auvidis's exclusive
representation in Italy, as of Sept. 1.

Production has also been trans-
ferred. All product had been manu-
factured in France and exported
from there. Pressing will now move
to Ducale’s Brebbia factory, where
the company has in recent years been
building up its manufacturing opera-
tions for both disks and tapes.

Computerized duplication lines
have given Ducale a capacity of 4,000
C-O cassettes an hour. Recent third
party deals have included production
of Baby Records’ personalized cas-
settes, incorporating the Baby trade-
mark printed on the tape leader and
pressed onto the cassette shell and
box.

Fu. Tvcale president Davide Ma-
talon, the . ~“on acquisition repre-
sents “a turning _ ~nt.” Having ex-
panded its manufact.. «g activities,
the company is now reverting to an
emphasis on the improvement of its
catalogs and their exploitation
through a network of European

alliances.

“What we're trying to do is to put
together a chain of related but inde-
pendent companies in various coun-
tries, each dealing with the others’ la-
bels,”” Matalon says. He notes that
this is the only way specialist labels
handled by Ducale, such as Palo
Alto, Bainbridge and Pausa, can be
profitably managed.

Links in this multinational indie
network currently include Ducale,
Arion, Musikvertrieb in Switzerland,
Indisc (the new branch of Inelco) in
the Benelux territories and Teldec in
West Germany.

European concert tours for artists
signed to the label are also a possibili-
ty, according to Matalon, through
the collaboration of promoters in the
different countries involved.

“It may be hard to start because
we're currently out of the concert cir-
cuit,” he admits, “but I started in the
*50s as a promoter, so I'm not too
worried about the difficulties to be
overcome.”
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50-title Signature series is particular-
ly successful. “It offered top quality
productions of world-famous artists
like Michelangeli and Kleiber at
what you might call paperback prices
for the first time,” he says.

Teldec managing director Gerhard
Schultze reveals a 4% sales increase
for the first half of this year, mainly
from domestic and international rep-
ertoire and club sales. But he ac-
knowledges that turnover targets in
other areas, including special prod-
ucts, video games and distributed
repertoire, were not reached. Links
with such foreign labels as Stiff, Jive,
Sugarhill, Gig and Delphine helped
maintain buoyancy, he says, and im-
port and export services, with rises of
12% and 27% respectively, were
*‘particularly successful.”

Teldec’s 16% upturn in classical
turnover also bucked the prevailing
downward trend. The company’s Di-

rect Metal Mastering technology has
been taken up under license by some
26 West German and foreign compa-
nies. The group’s pressing plant has
worked at full capacity thus far this
year. And the corporate catalog of
145 CD titles will be ‘“‘greatly en-
larged” by year’s end, Schultze says.

In the general aura of gloom, Tel-

dec has scored strongly with Peter -

Maffay, Frank Duval, TMF, Richard
Clayderman, Conny & Jean, Falco,
Patto, Blancmange, Tracey Ullman

and Chris Rea. ’
Equally prominent in the buoyant
sector of the German industry is
WEA, with turnover up 26% in the
first seven months of this year, fol-
lowing on the 1983 upturn of 13%.
British newcomers Howard Jones
and Nik Kershaw each chalked up

three simultaneous chart entries.
WEA national repertoire successes
(Continued on page 67)

BPI Antipiracy Unit Stages
Coordinated Cassette Raids

By PETER JONES

LONDON— Following its biggest
U.K. operation yet, the British Pho-
nographic Industry’s antipiracy unit
needed several vans to remove confis-
cated cassette tapes, alleged to be
counterfeit, with a street value of
nearly $20 million.

There had been coordinated raids
on premises in four counties near
London in which investigators,
armed with Anton Piller “search-
and-seize” documents, took away
massive quantities of recorded and
blank tapes, print work and
documents.

Goods confiscated included dupli-
cators, half a million inlay cards and
labels, lists of available stock cover-
ing some 140 currently available pop
titles, and 20 “made in America”
U.S. releases, including *“The Official

Music Of The XXIIIrd Olympiad”
on CBS.

The raids started July 30 in Surrey.
The investigators then moved in on a
printing works in Hampshire, remov-
ing “substantial quantities” of labels
and allegedly illicit tapes. Then fol-
lowed two raids on premises in Mid-
dlesex and one in Berkshire, the lat-
ter yielding for confiscation eight
high-speed duplicators.

Most of the defendants have given
undertakings required by the BPI in-
junction not to be involved with the
manufacture, distribution and sale of
counterfeit audiocassettes. Under a
Mareva Injunction, obtained by BPI
with the Anton Piller order, a sub-
stantial part of the assets of one de-
fendant have been frozen until trial
or further order.
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‘Courts have ruled copying
for personal use is legal’

In the first place, as you well know, electronic copying has
raised both legal and ethical issues ever since modern tape re-
cording equipment came onto the market. The courts have con-
sistently ruled that copying for personal use is legal but that un-
authorized copying for commercial purposes was a violation of
copyright.

Mr. Fantel sought to underscore that fact when he stated at
the outset of his article that he would not deal with “those as-
pects of duplicating copyrighted material which are matters of
law or conscience.” He went on to say that he was writing for
those who planned to use their recording equipment legally “‘to
make a cassette copy from your CD to play in the car, or perhaps
to share the music with a friend.”” In fairness, I honestly believe
that that was a pretty good warning for Mr. Fantel to voice.

On reflection, however, I wish he had been even more explicit
about possible illegal uses of recorders—to leave absolutely no
doubt in the reader’s mind as to what he was nof recommending.
But that is a matter of emphasis, and one we will correct in the
future; it is not a case of providing readers with *‘a ‘how-to’ man-
ual for evading purchasing and bypassing copyright protection”
as you say in your letter.

In other words, while I do not believe that any article telling
how to drive a car must remind readers not to use cars as get-
away vehicles in bank robberies, because that’s so obvious, I do
believe that the situation is presently vague enough in the use of
recording equipment so that it is advisable for us to make a
greater point of reminding readers about what uses of this equip-
ment are illegal. We will strive to underscore these facts in the
future.

For that reason I thank you for your letter, although I hope
you understand that I cannot accept all of your characterizations
of Mr. Fantel’s article.

Sincerely,
William H. Honan

Dear Mr. Honan:

Thank you for responding to my letter of July 30 in which I
protested Hans Fantel’s CD copying article. Please be aware that
one of your basic facts is wrong. You state that “‘the courts have
consistently ruled that copying for personal use is legal . . .” Not
true! Yes, the Supreme Court did rule in the “Betamax” case
that video taping in the home for personal use was not a copy-
nght infringement, but it explicitly did not embrace audio tapmg
in its decision.

Further, the Court’s video taping decision focused narrowly
on timeshifting taping (which does not prevail with audio) and
the failure of the plaintiffs in the early stages of video recording
to demonstrate “‘economic harm.” Conversely, the audio sound
recording industry has proved massive economic harm year after
year.

And Mr. Fantel’s gratuitous encouragement of tape copying
*“‘to share the music with a friend” is hardly “personal use.” That
very definitely remains a “blueprint for stealing.” I'm sure you
would endorse that conviction if you created a work, copyright-
ed it, depended on its sale for your livelihood . . . and then saw
your income potential eroded by indiscriminate copying fostered
by a major New York daily. )

‘Not true! Betamax
did not embrace audio’

Certainly the spirit of your own letter and Mr. Fantel’s article
is at odds with The New York Times’ own editorial of March 30,
1984. Even your newspaper acknowledged that “the technology
that gives consumers such pleasure is eroding the income of the
producers . . .”” Further, The Times confirmed in this editorial
that “home audio recordings surely damage the industry, partic-
ularly in its classical music branch.”

Yet, Mr. Fantel comes along—despite these realities under-
scored by his employer—and very explicitly encourages the
practice with his “how-to manual for evading purchasing.”

I underscore again a theme of my letter in hoping that The
New York Times would support for other copyright creators,
rights owners, and risk-takers the same copyright protection it
diligently and properly reserves for itself. Further, I urge that
you print my original letter with the same prominence accorded
Mr. Fantel's article. Thus, my industry’s perspectives on the
damage of home taping could balance Mr. Fantel’s recipe for ex-
panding home taping.

Respectfully,
Stanley M. Gortikov

Letters To The Editor

Variety Pays Off

All of us at WDST were happy and proud to re-
ceive Billboard's station of the year award (small
market, variety) for the third time. In this age of
strict formats, consultants and narrowcasting, it's
a pleasure to be program director at a station that
presents the full spectrum of music with talk,
news and other specialty programming.

But how, one might ask, can a variety format be
successful commercially in this age of specializa-
tion? it's simply a matter of having very knowl-
edgeable music programmers and putting the right
programs on at the right time.

Our weekday drive times and midday contain a
blend of all types of today's top music—rock, jazz,
country, biues, folk, even reggae. We also play
longer tracks and the special extended versions of
songs. We have a daily two-hour jazz show. Jazz is
too good not to be played regularly. On weekends
we play classical music. All our programs have fre-
quent interviews with guests, including top musi-
cians and newsmakers.

Thanks again for the award. | would like to en-
courage all program directors to expand their mu-
sic horizons. There is a lot of great music their lis-
teners are missing. Richard Fusco

Program Director, WDST
Woodstock, N.Y.

Neither Pretender Nor Contender

| fail to understand Mike Cibulas’ reasons for
being pissed off (Letters, Aug. 4). The photograph
of Michael Jackson wearing a crown he refers to
does not have a caption proclaiming him “King of
Rock'n'roll’”" (or king of anything else). The article
on that same page in the Billboard (July 21) does
not make such a reference.

| cannot speak for Michael Jackson's reason for
posing in that costume, but | doubt that he has the
ego to think of himself as the “King.” Has Mr. Ci-
bulas forgotten that Elvis himself said he didn't
want to be thought of as the King, that there was
only one king? (Elvis was referring to the Lord.)
As for Elvis' phenomenal chart statistics, has
Mr. Cibulas considered what the statistics were for
Elvis in 1960, when he was 25 years old? What will
Michael's statistics be in the year 2,000, when he
reaches the age of 427 Comparing Michael to Elvis
isn't really fair to either of them.
| do not believe Michael is trying to compete
with Elvis, the Beatles, or even Lione! Richie. He is
neither a pretender nor a contender, but a star who
has made it on his own merit, just as Elvis did
years ago.
Gerald W. Bruner
San Diego

Still ‘The King’

With reference to Mike Cibulas’ letter (Aug. 4)
on Michael Jackson vs. Elvis Presley, all | can say
is “Atta boy Mike!” What a letter. Not only can this
guy write, he knows his stuff, too.

| admit I'm a little biased where Elvis Presley is
concerned, but | honestly feel Cibulas relayed the
sentiments of a lot us of us. Give Michael Jackson
his due; he's definitely a superstar. But it's still
nice to know that “The King,” though gone, is not
forgotten, and that he still wears the crown even
seven years after his death. Barb Douglas

Toronto

A Promising Future

| was happy to see John Sippel’s article about
Sam Harris (July 14). Only a week earlier | had
written requesting more information about this

Star Search talent winner. He has a very promising

future, and | look forward to the time when he

takes his act on the road into my area so that | will
be able to enjoy his live performances.

T. Brandt

Steubenville, Ohio

Helping New Artists

This is in response to Joseph Cooper’s commen-
tary (July 14) on new artists being “blacklisted”
on radio. As a nighttime DJ, | try to have a new
music hour after midnight. Our station would be
more than happy to play music from new artists,
but apparently the record companies feel our mar-
ket is too small. So before Cooper points his finger
at radio stations, he should look at himself and his
fellow record companies. Are they doing enough to

help new artists? Scott Pearson, KMIT
Mitchell, S.D.

Satanic Tolerance

The letter in your Aug. 4 issue regarding the ad
for Dio’s new album represents the emergence of a
frightening attitude in America today. If, as the
letter suggests, we disallow Dio's “Satanic” adver-
tisement, we must also disallow al} ads for gospel.

Music is an effective way of expressing deeply
felt emotions and religious convictions. Some of
these may be good and others bad, but in a free
country we cannot allow any of them to be sup-
pressed. As for Mr. Dio’s Satanic involvement, |
urge letter writers Malley and Sackman to buy a
copy of Kerry Livgren's first solo gospel album,
“Seeds Of Change.” Ronnie James Dio sings lead
vocals on two of the album’s best cuts.

). Todd Settle
Summexrville, S.C.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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RADIO BEAT—Pretenders drummer Martin Chambers drops by WYSP Phil-
adelphia to pose a question to air personality Anita during her “Ask Anita”

segment.

- Owner Takes Charge At Z-90

San Diego AOR’s Program, Sales Rights Reclaimed

By THOMAS K. ARNOLD

SAN DIEGO—On Sunday night,
Aug. 12, the year-long attempt by
AOR station XHZ-FM (Z-90) to un-
seat longtime rock radio leader
KGB-FM came to an abrupt end
when its Mexican owner took back
the programming and sales rights he
had been leasing to an American
operator.

After 15 minutes of dead airtime,
the station went back on the air
shortly after midnight as Noventa
FM 90, playing a haphazard mix of
hard rock, top 40 and disco selected
by owner Victor Diaz and his two
teenage sons, “who know more about

Vox Jox

Gary D. To Be The Talk Of WERE

By ROLLYE BORNSTEIN

Longtime Gary D. fans will re-
member his early prominence on
Cleveland’s WERE. Back then the
format was outrageous talk. Well,
WERE is still talking, and D. is still
outrageous, and soon the two will re-
unite. The show, still looking for an
exact time slot on the news/talker—
which carries ABC’s Talkradio and
will soon be Cleveland’s primary
CBS Radio affiliate—is said to be
more than ranting and raving. D. will
get into the issues quite a bit, accord-
ing to WERE’s management.

Meanwhile, across town at
WDMT, they’re looking for a PD/
morning man combination, as PD
Jeffrey B. Kelly and morning man
L.C. (Len Cannon) exit. Kelly jumps
across town to Booth Broadcasting,
doing 10 p.m. to 2 a.m. on WLTF
(replacing Bobby Thomas, who
moves to full-time production); while
L.C. becomes a news reporter at To-
ledo’s ABC affiliate, TV 24
(WDHO). Helping in the FM 108
search for Kelly's replacement is
Kelly—Don Kelly, that is, the sta-
tion’s new consultant, now that Bar-_
ry Mayo has ended his agreement in
order to devote his full attention to
his VP/GM gig at WRKS New
York.

* K K

Exiting the North Coast is WGAR/
WKSW Cleveland operations manag-
er Jay Clark. Clark, who prior to his
stint at the AC turned country AM
powerhouse programmed WABC
New York, WPRO-AM-FM Provi-
dence and WTIC-AM-FM Hartford,
is ready for the Greater Media chal-
lenge and thus has accepted the opera-
tions manager’s post at the company’s
L.A. outlet, KHTZ. Word is that his
first order of business will be selecting
a PD, and there’s no word on whether
he’ll be involved with KRLA once
that is acquired.

It's obvious Randy Kabrich has
come to Charlotte. Already the radio
war is heating up, as Larry Sprinkle,
morning personality on WROQ,
which he consults, picked up a tasty
tidbit in the local paper about the
possible sale of Capitol’'s WLVYV, li-
censed to Statesville. The item
claimed the outlet was up for grabs
for $5 mil. (Rumors around town
have a few well-known broadcasters
interested.) Believing that Capitol’s
Jim Goodmon could use some “help”
in determining WLVV's proper di-
rection, Sprinkle first critiqued the
current sound as “bor-ing” and then
solicited comments from “interest-
ed” listeners ... Meanwhile, up at

Capitol’'s Raleigh flagship, GSM
Martin Seligson is the latest on the
exodus trail. He follows the group
head, VP/GM and news director out
the door, all in unrelated depatures.
Format 41 comes to South Florida.
Joe Amaturo’s Joy 107 (WWIJF-FM,
which has seen everything from disco
to easy listening) will now carry the

satellite-fed AC fare from Transtar .,

... KKFX *“The Fox’ Seattle’s
Charles J. Broadus becomes VP/
GM of BENI's WPDQ-AM Jackson-
ville, Fla. while Seattle’s Carole S.
Moore joins the urban outlet as GSM
... Leaving the land of Cable
(Warner Amex in Cincy) is veteran
broadcaster John Piccirillo, who
moves north to Detroit as VP/GM of
Bob Liggett’s WCLS (WABX’s new
AC incarnation). He replaces Grant
Santimore, who resigned for health
reasons . .. If you’ve been confusing
WCLS with Baton Rogue’s WLCS,
you won’t any longer. The top 40
outlet switched to nostalgia and
picked up the new calls WXAM in
the transition.

Not only is Richard Balsbaugh’s
Pyramid Broadcasting growing by
leaps and bounds, but so is his con-
sultancy. Last week he and program-
mer Sunny Joe White announced the
signing of New York's WKTU. This
week it’s Hartford, as Sunrich (that’s
what they call their company) signs
WKSS. .

Back in Seattle, local sales vet Bill
Jensen leaves his LSM post at KIRO
to join Bingham’s newest property li-
censed to Bremerton, KHIT, as GM
... Exiting the GM post at Bis-
marck’s consistent No. 1 outlet,
KFYR (which dropped to a mere
29.4), is Tom Barr . .. Moving up at
Taft is Shawn Portman, who exits the
WDVE Pittsburgh LSM post to be-
come GSM at co-owned WSUN
Tampa.

* K K

Since Cap Cities announced it
wouldn’t be picking up any of the
KLAC Los Angeles contracts once it
acquires the Metromedia outlet, we
wonder who'll be picking up Deane
Day. Looks like an excellent person-
ality is at large . . . Speaking of excel-
lent personalities, jazz impresario Fe-
lix Grant, who survived 30 years on
WMAL (the trooper even stuck it
out when they put him in the *“Might
Mo Drive-in” remote van doing top
40 requests and dedications as the
kids munched away), will be exiting
the station at the end of the month. If
you have any need for one of the
most knowledgeable, personable jazz
hosts ever to grace the business, now
is the time to make your move.

Looking for work? If you want
your big break in Music City U.S.A.,
give Gallatin’s WWKX (KX 104) a
call. Local legend Coyote McCloud
finally got his big break with his ren-
dition of “Where’s The Beef?” and
now plans to pursue recording full-
time. Mike St. John is the man to hit
up for that one. If that doesn’t work
out, you might try Ron Kempff’s
WZKS, where Jim Zippo and Debbie
Summers are exiting their morning

slot as well.

Over in Greensboro, former Nash-
ville personality Don Geronimo (not
the same one—this one is Tom Un-
derwood, who jocked at WKOS
Murfreesboro when Tom Armshaw
owned it) moves to Armshaw’s
WRQK doing mornings with former
morning half Willie (“The Willie &
Wes Show”—Wes being Wes Jones,
a former WRQK programmer who
remains in that department) Ed-
wards. Edwards had been doing af-
ternoons until the recent switch,
which also saw the arrival of a new
PD, Tom Collins from neighboring
Winston-Salem’s WKZL, where
WMJY Long Branch, N.J.’s Steve
Christian becomes PD.

* A K

Nice going for Russ Brown, Don
O’Shea and the gang at Roanoke’s
WXLK. Their latest Arbitron has
them up from a 26.0 to a 32.0. (The
closest competitor is country-format-
ted WSLC at a 15.9.) Not only that,
but the 12.4 they managed in Lynch-
burg makes them the top contempo-
rary hit outlet there.

Finally, an all-oldies outlet in Port-
land. Actually, former all-news
KYXI is going to be bit more current
than it has been with its present news
and nostalgia format when KSGO
emerges in September. Programmed
locally with emphasis on the *60s, the
outlet will now be sold in combo with
its FM AOR counterpart KGON.
That leaves “Music Of Your Life”
KYTE as the only such station in
town.

Jack Taddeo’s replacement has
been found for Chicago’s WLAK.
Marc McCoy leaves Phoenix’s Lite
(KKLT) to join the Viacom *‘Love
Songs” outlet . . . Likewise for Rusty
Walker’s replacement at Kansas
City’s KFKF. WLLR Davenport’s
Ray Massie joins the Sconnix coun-
try outlet ... Upped to operations
manager and program director re-
spectively at Honolulu’s KGU are
Chester Chong and Dan van Eeno.

(Continued on page 22)
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that type of music than I do,” Diaz
says.

The sudden change came as a cap-
per in an ongoing fight between sta-
tion owner Diaz and San Diego Ra-
dio Co. Inc., to which Z-90 was
leased.

“With a great deal of sadness and
frustration, the relationship is end-
ed,” says general manager Bruce
Walton, who also oversees another
embattled San Diego radio station,
West Coast Media’s KIFM, recently
ordered by the FCC to surrender its
license. (San Diego Radio Co. was
put together by key West Coast Me-
dia executives to lease the program-
ming rights on Z-90.)

“I terminated 13 Z-90 staffers this
week, and that’s bad enough, but we
were basing our company’s future on
the success of the radio station, and it
appears now that it can no longer
be,” Walton says.

As a result of Diaz’s decision to
boot out the Americans, Walton
says, his company has filed an $11
million breach of contract lawsuit
against the Mexican broadcaster,
who also owns radio stations XLTN
(Radio Latina) and XHKY. Both
those stations feature Spanish-lan-
guage programming and, like Z-90,
operate out of Baja California.

“We had a series of contracts with
him (Diaz) that would give us con-
trol of the radio station for 35 years,”
Walton says. *“Obviously, his inter-
pretation of the contract was such
that he felt justified in coming in and
taking over, but we disagree.”

Diaz, who lives in LaJolla, says
one of the key reasons why he took
back the station was its poor showing
in recent Arbitron books (the station
scored a 1.2 and 1.6 in the two most
recent rating periods, compared to ri-
val KGB’s 7.6 and 7.9). Another, he
says, was San Diego radio’s insis-
tence on referring to the station on
the air as emanating from San Diego

rather than Baja California, Mexico,
which doesn’t rest well with the SCT,
the Mexican government’s equivalent
of the FCC.

“We had many other disagree-
ments too,” Diaz says. “We want to
do a professional job, and we will, as
soon as we find people who can do
it.” And then there’s the infamous
“mole people” incident, which Diaz
says was the spark which prompted
his Aug. 12 action.

On his June 8 morning show, Z-90
disk jockey Bill Hergonson, who is
also the station’s program director,
read a Copley News-owned Wireless
Flash news item jokingly reporting
that a German anthropologist report-
ed that he had discovered a tribe of
mole people living in the sewers of
Mexico City.

Three feet high and with slippery
albino skin, Hergonson read on the
air, the mole people were speculated
by the anthropologist “to have lived
in the underground Mexican tunnels
for thousands of years. Meanwhile,
other anthropologists speculate that
too much tequila was consumed prior
to the Mexican mole people
sighting.”

That item went by, apparently un-
noticed, but when Hergonson repeat-
ed parts of the report two weeks lat-
er, Diaz received a complaint from
Mexican authorities who were out-
raged over a second hand report they
had received about the broadcast.
They had heard that it accused the
government of Mexico of being so
bad that the people’s poverty has
forced them to live in the sewer.

Hergonson says he promptly
dashed off a letter of apology, along
with a Spanish translation of the ac-
tual broadcast, but that didn’t seem
to placate the Mexican authorities,
who demanded of Diaz that from
then on, everything said on the air by
Z-90 jocks would have to be translat-

(Continued on page 16)

‘Sunny 97’ Now ‘Y-97°
As WNSY Goes Top 40

NEWPORT NEWS, Va. — Re-
search consistently shows that even
under the best circumstances, call let-
ter or slogan retention is nowhere
near the top of a listener’s priorities.
Countless hours and dollars are spent
on perfecting the image that will sin-
gle a station out from the crowd. For
several years, adult contemporary
WLTY-FM in Norfolk has built a
successful identity around its “Y-96"
logo.

Among Y-96's direct competitors
for the past year has been the former
WGH-FM. WNSY, known on the air
as “Sunny 97, shared similar goals
and audience as both FM outlets
strived to be AC dominant. Even
with its recent drop in the spring Ar-
bitron book, Y-96 was the clear
leader.

Consequently, “Sunny 97"
switched to a top 40 approach, while
its AM counterpart, WNSY-AM, re-
tained its oldies-based programming.
(Both outlets where bought by Day-
ton-based Commcor, the broadcast
division of the medical corporation
Grandcor, last year.)

WNSY-FM's relationship with Y-
96 should seemingly have been dis-
tanced by the move. However, with
the new approach came a new identi-
ty campaign. “Sunny 97" became
“Y-97.”

According to newly appointed
president/GM Paul Katabian, who
replaces the exiting Don Kidwell

(Kidwell has returned to Dayton as
VP/GM of WHIO-AM-FM), the
move was well thought out. “It was a
conscious decision. We studied the
question fully, considering Y-96’s po-
sition,” says Katabian, a former pub-
lishing executive who came to Nor-
folk more than a decade ago and
began his radio career with WGH in
1981 as regional sales manager.
“Some of the reasons for the switch
should remain internal, but the fact
that WLTY was using Y-96 didn’t
change our feelings.” On whether Y-
96’s position enhanced those feelings,
Katabian would not comment.

WLTY PD Dale Parsons says the
move will not influence his future
plans. “From a format standpoint
they no longer compete with us,”
Parsons says. “We’ve invested a lot
of money in the logd and we have no
plans to stop using it now. Actually,
we have so much awareness going for
Y-96 that if they (Y-97) want to pro-
mote the ‘Y,’ we can only win.”

The move to top 40 for Y-97 took
place on Aug. 5, with the only staff
change being “our 7 p.m. to midnight
personality,” says Katabian. Larry
Hollowell has been replaced by for-
mer K-94 (WMYK) personality
Marc Carmody now that WMYK
has gone urban. Jeff Moreau remains
PD but is now aided by San Antonio-
based consultant Gary Gurns, as the
station enters into direct competition
with “Hot Hits!” WNVZ.
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RALEIGH OUTLET’S NEW PD

Marcus Takes Over At WQDR

RALEIGH — *‘After my brother
found out what the offer was, he said,
‘You belong in radio, and I belong in
the fish camp’,” says Charlie Marcus,
the newly appointed program direc-
tor of WQDR here, who recently re-
signed his programming post at
Oklahoma City's KXXY to join his
brother in the ownership of a motel
and fishing camp vacation spot in
Flordia.

“I didn’t intend to return to radio,
at least not this soon,” says Marcus.
*But when Durham Life contacted
me and told me they were going from
AOR to country, and how much they
were planning to invest in the format,
I became very interested.”

If history is any indication, the po-
sition will clearly be a challenge. Tra-
ditionally, the country format has
fared poorly in the market.

Several stations on the outskirts of
town have tried unsuccessfully to
garner market shares. Metro outlets
such as Durham’s WTIK and

WDCG also made valiant attempts,
but only recently, with former top 40
legend WKIX, has a country station
emerged as a factor. In addition to
WKIX, WPCM—to Burlington, 50
miles east on I-85, is also currently
planning to penetrate the market, in
both the ratings and sales arenas.

What makes Charlie Marcus think
that WQDR can make a difference?
“It’s not anything I'm going to do,”
he says, “so much as what the music
will do. Country music itself has
changed since most of those other
stations were in the format. I'm going
to let today's country product win
this one.

*“Another thing is, nobody has had
the signal and promotion budget we
will have,” says the veteran PD, who
has seen success not only in Oklaho-
ma City but also in Jacksonville,
where he spent 12 years program-
ming WVOJ, WMBR and WIVY,
and New Orleans, where he pro-
grammed WNOE-FM. “Our sales

'Most Added Records |

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
HOT 100
x {184 Stations) o
1 “Lucky Star,” Madonna, Sire 63 92
2 “Bop 'Til You Drop,” Rick
Springfield, RCA 59 94
3 “Some Guys Have All The Luck,”
Rod Stewart, Warner Bros. 56 56
4 “I Just Called To Say I Love You,” i
Stevie Wonder, Motown 44 101
S “Torture,” Jacksons, Epic 42 141
"""  BLACK
R S e D S R )
1 “I Just Called To Say I Love You,”
Stevie Wonder, Motown 49 49
2 “The Medicine Song,” Stephanie
Mills, Casablanca 33 38
3 “Torture,” Jacksons, Epic 32 36
4 “In The Name Of Love,” Ralph
MacDonald with Bill Withers,
Polydor 26 34
5 “Get Off (You Fascinate Me),”
Patrice Rushen, Elektra 23 47
(125 Stations) an 7
1 “City Of New Orleans,” Willie
Nelson, Columbia 114
2 “Pins And Needles,” Whites, MCA/
Curb 46
3 “She Sure Got Away With My
Heart,” John Anderson, Warner
Bros. 35 87
4 “Fool’s Gold,” Lee Greenwood, MCA 34 71
S “You Could’ve Heard A Heart
Break,” Johnny Lee, Full Moon/
Warner Bros. 34 36
3 i ADULT CONTEMPORARY 2
(84 Stations) 2
1 “I Just Called To Say I Love You,”
Stevie Wonder, Motown 22 46
2 “In The Name Of Love,” Ralph
MacDonald with Bill Withers,
Polydor 16 16
3 “Drive,” Cars, Elektra 11 64
4 “Bullish,” Herb Alpert & the Tijuana
Brass, A&M 10 26
5 “Turn Around,” Neil Diamond,
Columbia 8 64

people are on the street. The new for-
mat debuts in September, and we’ve
already been signing up advertisers.
Not small accounts, either; Coke,
McDonald’s, Pepsi.

“Laurel Smith is strong as station
manager. So is Tom Campbell, the
VP/GM over both WQDR and
WPTF.”

The on-air lineup includes WKIX
midday man Jay Butler in mornings,
followed by Marcus from 10 a.m. to
noon. Music director Robert E. Lew-
is (Lou Roberts from KXXY) han-
dles noon to 4, with KXXY after-
noon man Jim West holding down
that shift at WQDR and serving as
assistant PD.

“We're keeping the call letters,”
explains Marcus, *‘because they have
a positive image in the community.
I've already been out doing some ‘re-
search’ among the town. I hang out
exceptionally well. And if the com-
ments I'm hearing about the switch
are any indication, we're not going to
have any problems.”

ROLLYE BORNSTEIN

Raleigh’s WRDU
Readies Takeoff

RALEIGH—As WRDU nears its
September debut date, Voyager Com-
munications president Carl Venters
is putting the final touches on the
adult rock station's first promotion.
Playing up the call letters’ tie-in with
the Raliegh/Durham Airport desig-
nation (RDU), Venters has designed
a logo which uses the same herring-
bone arrow seen on signs directing
traffic to that location and has come
up with a “boarding pass" contest.

“We've planned eight club parties
between now and the first of Septem-
ber. We'll be passing out cards that
look like boarding passes inviting
people to come aboard WRDU. The
perforated portion will be good for
Delta dream vacations,” Venters
explains.

“Today the tower is at the 90-foot
level,” he continues. ‘‘We expect it
will be topped off at the end of next
week, in time for our Labor Day de-
but. We'll kick off the (adult rock)
station with 106 continuous hours of
rock'n’roll music.

“It’s all coming together,” he con-
tinues, *‘sales, traffic, most of our air-
staff. We expect to finalize a PD and
morning man this week.”” Venters has
alread lured three former WQDR
personalities to the new approach set
up by Dwight Douglas. Joining
WRDU are afternoon personality
Tom Guild, who will remain in that
shift; morning man Bob Walton, who
will serve as music director and pull a
yet-to-be-determined airshift; and
overnighter Bob Robinson.

MEMPHIS—After a decade with
Scripps-Howard's WMC-AM here,
PD Les Acree has resigned the post
to accept the operations manager po-
sition at crosstown Kix 106
(WGKX). He replaces Dana Har-
mon, who moves into a marketing
and promotion position at the First-
com station.

As it currently stands, WMC re-
mains the dominant country outlet in
town, which it has been since its con-
version to the format in 1973, when
Acree joined the outlet as the music
director. Leaving that post briefly in
1976 in order to program Nashville’s
WKDA, Acree returned as PD a
year later when Bob Young accepted
a position in Houston.

Through the years, WMC has
faced competition in the form of
WMQM-AM and KWAM-FM, fol-
lowed by WMPS-AM, WZXR-FM
and WLVS-FM, always emerging
victorious as one after another gave
up the approach in favor of other
programming, running the gamut
from news/talk to easy listening.

What is it about Acree and
WMC's newest competitor WGKX,
which at a 6.7 trails WMC-AM’s 9.2
(similar Arbitron cume numbers
have WGKX just .2 behind WMC-
AM'’s 15.8), that makes the move at-
tractive? The chance to program a
Class C FM is a factor, admits Acree,
“but more than that, it’s a chance to
go with a growing company. First-

WMC’sAcreeMo
To PD Post At WGKX
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com has actively been acquiring
properties throughout the Southwest,
and the opportunities for growth are
unlimited.”

The fact that Acree’s close asso-
ciate and boss Dean Osmundson re-
cently retired after a long stint as
general manager of the Scripps-How-
ard properties in order to run one of
the two Iowa outlets he personally
owns added to good timing. WGKX
VP/GM Craig Scott, a longtime
friend of Acree, also credits the move
to timing.

“We've been a hybrid of the ‘Con-
tinuous Country’ approach,” ex-

. plains Scott. **But all along we’ve had

a master plan which includes evolv-
ing to the next phase, which is a more
foreground approach, personalities,
information and dimensions that
have not existed up to this point.
When you begin to think of broaden-
ing in that way, you have to employ
someone who is able to manage those
dimensions.

“Les is a native of the area. His
country experience predates even his
days at WMC (Acree was formerly
associated with WMQM), and he ob-
viously knows the market.”

WMC-FM GM Don Meyers, who
took over the general managership of
the AM as well when Osmundson re-
tired, has not as yet selected a re-
placement for Acree, who begins his
new assignment next week.

ROLLYE BORNSTEIN

Arbitron’s Parent Firm
To Buy Burke Marketing

By MOIRA McCORMICK

CHICAGO—Control Data Corp.,
parent company of Arbitron Ratings,
has made steps towards purchasing
the Cincinnati-based research firm
Burke Marketing.

A letter of intent dated Aug. 1 and
signed by both parties states that
“Control Data would make a sub-
stantial investment in Burke Market-
ing, upwards of $10 million, and in
return would receive a 30% to 40%
minority interest in the company,
with an option to purchase Burke af-
ter five years,” says Arbitron spokes-
person Alison Conte.

Arbitron was rated fourth among
market research firms in total reve-
nue for 1983 ($94.2 million), and
Burke was rated fifth ($360.1 million),
but the combined revenue would put
them second only to research giant

-A.C. Neilsen ($463.6 million), ac-

cording to Conte. Currently ranked
second and third are IMS Interna-
tional worth $137.5 million, and
SAMI (Selling Areas Marketing Inc.)

at $99.5 million.

Conte says that Burke's research
emphasis in in product marketing,
and that *“they’re very good with cus-
tom studies, organized for individual
clients, whereas Arbitron is more ori-
ented towards synidcated research.
The two companies have a lot to offer
in the way of complementary
strengths.”

Arbitron’s and Burke's first proj-
ect, according to Conte, is the devel-
opment of the “people meter” and
the “product meter,” the combined
results of which reveal the demo-
graphics of particular tv viewers as
well as their buying habits. The proj-
ect is “still in the testing stages,” she
says.

At this point, says Conte, the Arbi-
tron-Burke merger is “‘not specifical-
ly related to the radio business,” but
“the combined capabilities of both
companies increase the possibility”
that their work will benefit radio at a
future point.

Owner Takes Charge At Z-90

® Continued from page 15

ed, on the air and immediately after
the English originals. Hergonson told
Diaz he could not honor such a re-
quest but instead offered to provide
Spanish transcripts of everything said
on the air to the proper authorities.

Since then, the authorities have not
responded. But Hergonson says that
Diaz, who several years earlier had
found all three of his stations forced
off the air for three months by the
powerful Mexican union in a labor
dispute, felt there was less chance of
any further trouble if he himself were
in control.

General manager Walton, howev-

www.americanradiohistorv.com

er, says he feels Diaz's major com-
plaint was that he wasn't making
enough money under the leasing ar-
rangement, and the “‘mole people”
incident was an excuse to break the
contract more than anything else.

“Almost immediately after the
signing of the contract last year, Vic-
tor Diaz began demanding more
money,"” says Walton. “Then about
four months ago we excercised an op-
tion to take over one of his other sta-
tions, Radio Latina, and he refused
to honor our action. At that point he
continued to accept our monthly
payments, but he filed a lawsuit
against us to try to have the entire
contract voided.

*‘Before that case could even be
heard, he sent us a letter last week in-
forming us that he was going to take
over the programming. The next day,
his wife walked into the studio with a
box of singles and told our announc-
ers to insert these records—mainly
American top 40 hits that didn’t fit in
at all with our programming—every
15 minutes.

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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ON THE WESTWOOD ONE RADIO NETWORK
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The weekend of September 16th, Westwood One proudly presents STAR TRAK
PROFILES: BARRY MANILOW, an exclusive two-hour special spotlighting the pop
superstar’s life and career. Barry talks about his award-winning performances onstage,
on Broadway, on television and on record, as well as love, life, fame, fans and his
latest album, 2:00 A.M.—PARADISE CAFE. Treat your listeners to an intimate
visit with the master of musical romance —contact your Westwood One representa-
tive at (213) 204-5000 and lock up exclusivity now.

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!

NOTE: IMMEDIATELY, UPON RECEIPT OF THIS AD PLEASE CONTACT TOM DRENNON AT DRENNON STUDIO (213) 874-1276
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ooKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station,

Northeast Region

mmmmm® TOP ADD ONS mmmm

ROD STEWART-Some Guys Have All The Luck
(Warner Bros.)

RICK SPRINGFIELD-Bop 'Til You Drop (RCA)

MADONNA-Lucky Star (Sire)

THOMPSON TWINS-You Take Me Up (Arista)

WFLY-Albany
{Peter Clark-P.D.)
oo MADONNA-Lucky Star
© THOMPSIN TWINS-You Take Me Up
© DONNA SUMMER-There Goes My Baby
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© ROD STEWART-Some Guys Have All The Luck

WGUY-Bangor
{Jim Randal-P.0.)
© MADONNA-Lucky Star
© JOCELYN BROWN-Somebody Else’s Guy
© STEVIE WONDER-| Just Cailed To Say | Love You
© ROD STEWART-Some Guys Have All The Luck
© SHEENA EASTON-Strut
© BILLY ID0L-Flesh For Fantasy
© RICK SPRINGFIELD-Bop ‘Til You Drop
© QUIET RIOT-Mama, Weer All Crazee Now
© ALFONSO RIBEIRO-Dance Baby
© COMBINATION-Girls Like You
@ NEIL DIAMOND-Turn Around
© NAKED EYES—(What) In The Name Of Love

WiGY-Bath
{Scott Robbins—P.D.)
© ROD STEWART-Some Guys Have All The Luck
© BILLY IDOLFlesh For Fantasy
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© SHEENA EASTON-Strut
© COMBINATION-Girls Like You
© THOMPSIN TWINS-You Take Me Up

WHTT-Boston
{Rick Peters-P.D.)
© LINDSEY BUCKINGHAM—Go Insane
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
® THE FIXX-Are We Oursetves
© LAURA BRAMIGAN-The Lucky One

WXKS—-Boston
[Senny Jae White-P.D.)
© THOMPSIN TWINS-You Take Me Up
@ RICK SPRINGFIELD-Bop 'Til You Drop
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© MADONNA-Lucky Star
© ROD STEWART-Some Guys Have All The Luck
@ BILLY 1DOL—Flesh For Fantasy
© THE STOMPERS—One Heart For Sale

WBEN-FM-Buffalo
{Bob Wood-P.D.)
© THE FIXX-Are We Ourselves
© STEVIE WONDER-| Just Called To Say | Love You
© RICK SPRINGFIELD-Bop ‘Til You Drop .
© NAKED EYES—(What) In The Name Of Love

WNYS—Buffalo
{Blli Ted-P.D.)
© ROD STEWART-Some Guys Have Al The Luck
© BILLY I00L-Flesh For Fantasy
© MADONNA-Lucky Star

WERZ-Exeter
{Jack 0'Brien-P.0.}
© BILLY IDOL—Flesh For Fantasy
© ROMED VO0I0-A Girl In Trouble
o ROD STEWART-Some Guys Have All The Luck
© RICK SPRINGFtELD—Bop ‘Til You Drop
© SHEENA EASTON-Strut
© STEVIE WONOER Just Called To Say | Love You
© ALFONSO RIBEIRO-Dance Baby

WTIC-FM-Hartford
{Mike West-P.0.)
© DONNA SUMMER-There Goes My Baby
© STEVIE WONDER-! Just Called To Say | Love You
© THOMPSIN TWINS-You Take Me Up
© THE FIXX~Are We Ourselves

WFEA-Manchester
{Rick Ryder—P.0.}
© JACKSONS-Torture
© ROD STEWART-Some Guys Have All The Luck
© NEIL DIAMOND-Turn Asound
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

" ALFONSO RIBEIR0-Dance Baby

© SHEENA EASTON-Strut

© STEVIE WONDER-I Just Catled To Say | Love You
© BILLY SATELLITE-Satisty Me

© THE STOMPERS-One Heart For Sale

KC-101 (WKCI)-New Haven
[Stef Rybak—P.D.)
© MADONNA-Lucky Star
* JOYCE KENNEUV & JEFFREY OSBORNE-The Last
Time | Made
© NEIL DIAMOND—Tum Arourd

WSPK-Poughkeepsie
{Cheis Leide—P.0.}
oo ROD STEWART-Some Guys Have All The Luck
oo RICK SPRINGFIELD-Bop "Tif You Drop
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)

© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love

@ BILLY SATELLITE-Satisty Me

WPRO-FM—Providence

(Tom Cuddy-P.0.)
© LINDSEY BUCKINGRAM-Go Insane
© STEVIE WONDER- Just Caited To Say | Love You
© RICK SPRINGFIELD-—Bop T You Drop
. ;I‘L;.V OCEAN-Caribbean Queen (No More Love On The
1)

© NEIL DIAMONO-Turn Around
© VAN STEPHENSON-What The Big Girls Do

WMJQ-Rochester
(Jay Stevens—P.D.)
© PRINCE AND THE REVOLUTION-Let's Go Crazy
© BILLY JOEL-Leave A Tender Moment Alone
© RICK SPRINGFIELD-Bop Til You Drop
© TINA TURNER-What's Love Got To Do With It
© THE FIXX-Are We Qurselves

WPXY-FM-Rochester
{Tom Mitchel-P.D.)
@ BILLY IDOLFlesh For Fantasy
© MADONNA-Lucky Star
© ROD STEWART-Some Guys Have Al The Luck
© THOMPSIN TWINS-You Take Me Up
© BILLY SATELLITE-Satisty Me

WRCK-Utica
{Jim Rietz-P.D.)
oo ROD STEWART-Some Guys Have All The Luck
oo JEFFERSON STARSHIP-Laying It On The. Line
© BILLY IDOL-Flesh For Fantasy
© ROMED VOID-A Girl In Trouble
© JOWN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© THOMPSIN TWINS-You Take Me Up
© HELIX-Rock You

Mid-Atlantic Region
e TOP ADD ONS mmmmm

MADONNA-Lucky Star (Sire)

BILLY OCEAN-Caribbean Queen (No More Love
On The Run (Jive/Arista)

ROD STEWART-Some Guys Have All The Luck
(Warner Bros.)

JACKSONS-Torture (Epic)

Based on station playlists through Tuesday (8/14/84)

ROD STEWART-Some Guys Have All The Luck (Warner Bros.)

RICK SPRINGFIELD-Bop 'Til You Drop (RCA)
MADONNA-Lucky Star (Sire)

WKHI-0cean City
(Jack Gillea-P.D.)
© THE FIXX-Are We Ourseives
© RICK SPRINGFIELD-Bop Til You Drop
© MADONNA-Lucky Star
© STEPHEN STILLS-Stranger
© HERB ALPERT AND THE TIJUANA BRASS-Buliish

(Bill McCown—P.D.)
© JULID IGLESIAS AND DIANA ROSS-AI Of You
o MADONNA—Lucky Star
@ STEPHEN STILLS-Stranger
© BILLY IDOL-Flesh For Fantasy
© THE POINTER SISTERS-¥'m So Excited
© SHEENA EASTOM-Strut
© ROD STEWART-Some Guys Have All The Luck

WCAU-FM-Philadelphia
(Scott Walker-P.0.)
oo ROD STEWART-Some Guys Have All The Luck
oo BILLY IDOL—Flesh For Fantasy
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© SHEENA EASTON-Strut

© STEPHEN STILLS-Stranger

© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

WUSL—PhlIadeIphla
(Jeff Wyatt-P.D.)
o STEVIE wonnzn-l Just Called To Say | Love You
© JACKSONS-Torture
© KURTIS BLOW-8 Million Stories
© HERBIE HANCOCK-Hardrock
© JANET JACKSON-Don't Stand Another Chance
© STEPHANIE MILLS-The Medicine Song

B-94 (WBZZ)-Pittsburgh
{Guy Zapoleon—P.D.}

oo MADONNA-Lucky Star

oo JACKSONS-Torture

@ CHICAGO-Hard Habit To Break

WHTX-Pittsburgh
{Todd Chase-P.D.}
® SHEILA E.-The Glamorous Life
© LAURA BRANIGAN-The Lucky One
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© DONNA SUMMER-There Goes My Baby

WFBG—AItoona
(Tony Booth-P.D.)

* JOYCE KENNEDV & JEFFREY OSBORNE-The Last
Time | Made Love

© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

© RICK SPRINGFIELD-Bop Til You Drop

© BILLY IDOL-Flesh For Fantasy

© SHEENA EASTOM-Strut

WILK-FM-Asbury Park
{Dennis 0'Mara-P.0.)
oo JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Stde
oo MAGONNA-Lucky Star
© ROD STEWART-Some Guys Have All The Luck
© THOMPSIN TWINS-You Take Me Up
. COWTE SISTERS-Straight From The Heart (Into Your

Life)
© THE STOMPERS—One Heart For Sale

B-104 (WBSB)-Baltimore
{Steve Kingston—P.D.)
© MADONNA-Lucky Star
© THE FIXX-Are We Qurseives
© BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

WMAR-FM-Baltimore
{Ralph Wimmer—P.D.)
@ BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© MADONNA-Lucky Star
© NAKED EYES—(What) In The Name Of Love
© RICK SPRINGFIELD-Bop Tl You Drop

WOMP-FM-Bellaire
{Owayne Bonds—P.0.)
© DONNA SUMMER-There Goes My Baby
© BILLY IDOL—Flesh For Fantasy
o ROD STEWART-Some Guys Have All The Luck
© MADONNA-Lucky Star
© SHEENA EASTON-Strut
© THOMPSIN TWINS-You Take Me Up

WVSR—Charleston
{Chris Bailey-P.D.)
o ROD STEWART-Some Guys Have All The Luck
@0 BILLY 100L-Flesh For Fantasy
© BILLY OCEAN~Caribbean Queen (No More Love On The

Run)
© BILLY SATELLITE-Satisty Me
© COMMUTER-Commuter
© NAKED EYES—(What) In The Name Of Love

WZYQ-Frederick
{Kemosabi Joe-P.D.)
oo MADONNA-Lucky Star
oo ROD STEWART-Some Guys Have All The Luck
© BILLY JOEL-Leave A Tender Moment Alone

WKEE-FM-Huntington
{Steve Hayes-P.D.)

© RICK SPRINGFIELD-Bop Til You Drop

© MADONNA-Lucky Star

© BONNIE TYLER-Here She Comes

WBLI-Long island
(8l Terry-P.D.)
oo MADONNA-Lucky Star
oo RICK SPRINGFIELD-Bop 'Til You Drop
© ROO STEWART-Some Guys Have All The Luck
© THE FIXX-Are We Ourseives

WPLJ-New York
[Larry Berger-P.0.)
* COREY HAIT—SungIasses n Night
© VAN STEPHENSON-Modern Day Detilah

Z-100 (WHTZ)-New York
{Scott Shannen-P.D.}
©o JULIC IGLESIAS ANO DIANA ROSS-AIl Of You
oo COREY HART-Sunglasses At Night
© SHEILA E.~The Glamorous Lile
© MADONMA~Lucky Star

WPST-Trenton
(Tom Taylor-P.D.}
oo RICK SPRINGFIELD-Bop 'Til You Drop
oo THE FIXX-Are We Ourselves
© THOMPSIN TWINS-You Take Me Up

Q-107 (WRQX)—-Washington
{Alan Burns-P.D.)

© BILLY JOEL-Leave A Tender Moment Alone

© CHICAGO-Hard Habit To Break

© TWISTED SISTER-We're Not Gonna Take It

© MADONNA-Lucky Star

WASH-Washington D.C.
(Bill Tanner-P.D.)

© EDDY GRANT-Romancing The Stone

© CYND) LAUPER-She Bop

WAVA-Washington D.C.
{Randy Kabrich-P.D.}
© JACKSONS-Torture

WILK-Wilkes Barre
(Frank Warren—P.D.)
© MADONNA-Lucky Star
© COMMUTER—Commuter
© STEPHANIE MILLS-The Medicine Song
© SOUTHSIDE JORNNY AND THE ASBURY JUKES-
New Romeo
© HELIX-Rock You

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.)

© HUEY LEWIS AND THE NEWS-If This Is It

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© ALFONSO RISEIRO-Dance Baby

© JOHN CAFFERTY AND THE BEAVER BROWN
BANO-On The Dark Side

© ROD STEWART-Some Guys Have All The Luck

© MAOONNA-Lucky Star

© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

© RUBBER RODEC-Any Where With You

© DEPECHE MODE-People Are People

Q-106 (WQXA)-York
{Mark McKenzie-P.0.}
© LINOSEY BUCKINGHAM-Go Insane
© THE FIXX-Are We Qurseives
© STEVIE WONDER-| Just Called To Say | Love You
© JACKSONS-Torture
© DONNA SUMMER-There Goes My Baby

WYCR-York
(Mark Richards—P.0.)
© RICK SPRINGFIELD-Bop 'Til You Drop
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
© SHEENA EASTON-Strut
© MADONNA-Lucky Star
© SPANDAY BALLET-Only When You Leave
© RUBBER RODEO-Any Where With You

Southeast Region

® TOP ADD ONS mmmmm

RICK SPRINGFIELD-Bop 'Til You Drop (RCA)

ROD STEWART-Some Guys Have All The Luck
(Warner Bros.)

BRUCE SPRINGSTEEN-Cover Me (Columbia)

BILLY IDOL-Flesh For Fantasy (Chrysalis)

WANS-FM-Anderson/Greenville

WISE-Asheville
(John Stevens-P.D.|
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
oo SHEENA EASTON-Strut
© BILLY 1D0L-Flesh For Fantasy
© JUICE NEWTON-Can't Wait All Night
© MADONNA-Luicky Star
© DONNA SUMMER-There Goes My Baby

94-Q (WQXI-FM)-Atlanta
{Jim Morrisen—P.D.)

© ROD STEWART-Some Guys Have All The Luck

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

Z-93 (WZGC)-Atlanta
{Chris Thomas-P.D.)

© ROD STEWART-Some Guys Have All The Luck

© RICK SPRINGFIELD-Bop 'Til You Drop

© SHEENA EASTON-Strut

© BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

© JOWN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WBBQ-FM-Augusta
{Karley Orew-P.D.)
© THE POINTER SISTERS-I'm So Excited
. :IL)LV OCEAN-Caribbean Queen (No More Love On The
un,

WSSX-Charleston
{Brian Philips-P.0.)
© BILLY {D0L-Flesh For Fantasy
© ROD STEWART-Some Guys Have All The Luck
* RICK JAMES-17
© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love
© BONNIE TYLER-Here She Comes

WBCY-Charlotte
{Bob Kaghan—P.D.)
© SHEENA EASTON-Strut
© RICK SPRINGFIELD-Bop Til You Drop
© NAKED EYES-(What) In The Name Of Love

WNOK-FM-Columbia
(Peter Wolfe-P.D.}
© RICK SPRINGFIELO-Bop Til You Drop
© BILLY IDOL-Flesh For Fantasy
© ROD STEWART-Some Guys Have All The Luck

1-100 (WNFI)-Daytona Beach
{Randy Van Halen—P.D.}

oo SCANDAL-The Warrior

oo DONNA SUMMER-There Goes My Baby

© LINDSEY BUCKINGHAM-Go insane

© STEVIE WONDER-| Just Called To Say | Love You

© LAURA BRANIGAN-The Lucky One

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman—P.D.)

© BRUCE SPRINGSTEEN-Cover Me

® RICK SPRINGFIELD-Bop Til You Drop

© ROD STEWART-Some Guys Have All The Luck

WFLB-Fayetteville
{Larry Canon-P.D.)
© NEIL DIAMOND-Turn Around
© JACKSONS-Torture
© HERB ALPERT AND THE TIJUANA BRASS—Bullish
© THE FORCE MD'S-Let Me Love You

WFOX—Gainesville
{Oennis Winslow—P.D.)
© SHEENA EASTON-Strut
© MADONNA-Lucky Star
© RICK JAMES-17
© ROO STEWART-Some Guys Have All The Luck
© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love

WRQK—Greensboro
{Pam Conrad-P.D.)
®o THE CARS-Drive
oo SCANDAL-The Warrior
© SLADE-My, Oh My
© PETER WOLF-Lights Out
© NIGHT RANGER-When You Close Your Eyes
© SAMMY HAGAR-Two Sides Of Love
© CHRIS OE BURGH-High On Emotion
© DONNA SUMMER-There Goes My Baby
© LINDSEY BUCKINGHAM-Go Insane
© BRUCE SPRINGSTEEN-Cover Me

WOKI-Knoxville
{Gary Adkins—P.0.)

© JACKSONS-Torture

© BILLY 100L—flesh For Fantasy

© SHEENA EASTON-Strut

© JOHN CAFFERTY ANO THE BEAVER BROWN
BAND-On The Dark Side

@ STEPHEN STILLS-Stranger

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© JEFF LYNNE-Video

© RUBBER RODEO-Any Where With You

© THOMPSIN TWINS-You Take Me Up

1-95 (WINZ-FM)—Miami
{Keith Isley-P.D.)

oo NAKED EYES—(What) In The Name Of Love

oo YNCLE JAN'S ARMY-Egypt, Egypt

© THE FIXX-Are We Ourselves

® BILLY SQUIER-Rock Me Tonight

© BRUCE SPRINGSTEEN-Cover Me

© DIANA ROSS-Swept Away

Y-100 (WHY1)-Miami/Ft.

Lauderdale
(Rebert W. Walker—P.0.}
oo STEVIE WONDER-! Just Calied To Say | Love You

www.americanradiohistorv.com

oo SCANDAL-The Warrior

@ JACK WAGNER-AIl | Need

. :IL)LV OCEAN-Caribbean Queen (No More Love On The
un,

© CHICAGO-Hard Habit To Break

© BILLY 100L—Flesh For Fantasy

© BRUCE SPRINGSTEEN-Cover Me

© SAMMY HAGAR-Two Sides Of Love

WKZQ-FM-Myrtle Beach
(Chris Williams-P.0.}
o0 JEFFERSON STARSHIP-Laying It On The Line
o0 BILLY 100L-Flesh For Fantasy
© SHEENA EASTON-Strut

(Jeffrey B. Kelly-P.D.)
© UNCLE JAM'S ARMY-Egypt, Egypt
© STEPHANIE MILLS-The Medicine Song
© WATER FRONT HOME-Hulkamania
© OENISE WILLIAMS-Black Butterfly

WGCL—Cleveland
(Bob Travis-P.D.}
oo THE FIXX-Are We Qurseives
oo NAKED EYES—(What) tn The Name Of Love
© CHERRELLE-! Didn’t Mean To Tura You On
© RICK SPRINGFIELD-Bop Til You Drop
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

WNVZ-Norfolk

(Jeff Morgan—P.D.)
© THE CARS-Drive
© LAURA BRANIGAN-The Lucky One
© EURYTHMICS-Right By Your Side
© BANANARAMA-Cruel Summer

WBJW-Orlando
(Gary Mitchel-P.D.}
o EURYTHMICS—Right By Your Side
© JERMAINE JACKSON-Oynamite
© TWISTED SISTER-We're Not Gonna Take It
© CHICAGO-Hard Habit To Break
© THE FIXX-Are We Ourselves

WRVQ-Richmond
{Bob Lewis—P.0.)
© BANANARAMA—Crue| Summer
© DONNA SUMMER-There Goes My Baby

WXLK-Roanoke
{Russ Brown-P.D..}
© BRUCE SPRINGSTEEN-Cover Me

WAEV-Savannah
{J.0. North-P.D.}

oo JOHN CAFFERTY Aun THE BEAVER BROWN
BAND-On The Dark Side

oo ELVIS COSTELLO AND THE ATTRACTIONS-The
Oniy Flame In Town

© VAN STEPHENSOM-What The Big Girls Do

© ROD STEWART-Some Guys Have All The Luck

© JUICE NEWTON-Can't Wait All Night

© NAKED EYES—(What) in The Name Of Love

© COMMUTER-Commuter

WZAT-Savannah

{Ray Willizms—P.D.)
© DONNA SUMMER-There Goes My Baby
® THE FIXX-Are We Ourselves
© RICK SPRINGFIELD-Bop Til Yoy Drop
© MADONNA-Lucky Star

92-X (WXGT)-Columbus
{Adam Cook-P.D.)

o0 JACKSONS-Torture

oo CYNDI LAUPER-She Bop

© LINDSEY BUCKINGHAM—Go Insane

WNCI-Columbus
(Harry Valentine-P.D.}
o COREY HART-Sunglasses At Night
oo STEVIE WONDER-| Just Called To Say 1 Love You

WCZY-Detroit
(Lee Douglas-P.D.)
oo BILLY IDOL-Flesh For Fantasy
oo STEVIE WONDER-I Just Called To Say | Love You
© THE POINTER SISTERS-I'm So Excited
© CHICAGO-Hard Habit To Break )
© SPANDAU BALLET-Oniy When You Leave

WDRQ--Detroit
(Tony Gray-P.D.)
© JACKSONS-Torture
© CHRIS TAYLOR-Reckless
© STEPHANIE MILLS-The Medicine Song
© CHRIS DE BURGH—High On Emotion
© CHANGE-It Burns Me Up

WHYT-Detroit

{Gary Berkowitz-P.D.}
oo NEIL DIAMOND-Turn Around
oo MADONNA-Lucky Star
© ALFONSO RIBEIRO-Dance Baby
© RICK SPRINGFIELD-Bop Til You Drop
© THOMPSIN TWINS-You Take Me Up
© CHRIS DE BURGH-High On Emotion
© THE FI