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with first Hot 100 No. 1
See page 68

Whitney Houston’s debut

tops Black Albums chart
See page 59

8mm home video titles

near in Japan
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IMIC/INTERGU Initiative

Copyright Experts Agree
On Worldwide Resolution

BY MIKE HENNESSEY

MUNICH A resolution calling
upon governments of the world to
recognize the cultural and economic
importance of the “‘copyright indus-
tries’”’ was framed by a team of
copyright experts as part of the cul-
minating session of Billboard’s 14th
International Music & Home Enter-
tainment Industry Conference
(IMIC), held here June 5-8.

“Stand up and fight—and fight
together!” was the urgent call made
by Dr. Stephen Stewart, the distin-
guished international copyright

CD ONLY

Specialty Dealers
Gear Stores to

A New Consumer

BY FRED GOODMAN

NEW YORK Compact Disc spe-
cialty stores are springing up
around the country. The new breed
of store owners, including new and
veteran music retailers, say that the
revolutionary technology, with its
unique packaging, requires special-
ized marketing. They also say it has
created a new consumer with a pro-
file that differs from the typical rec-
ord buyer.

“The overall strength of the Com-
pact Disc market is far beyond what
I expected,” says Doug Van Epps,
who opened his 1,100 square foot
Compact Disc Emporium in East
Lansing, Mich. on March 1. Al-
though he carries an inventory of
2,500 titles, Van Epps says a dealer
doesn't have to stock that many ti-

(Continued on page 20)

lawyer, who chaired the panel. Dr.
Stewart, chairman of the Common
Law Intellectual Property Institute
in the U.K., presided over a panel
that brought together for the first
time experts representing various
industries and composers, authors
and performers.

The panel, assembled as a joint
venture by Billboard and the Inter-
national Copyright Society (IN-
TERGU), whose 10th Congress im-
mediately followed IMIC, met to de-
bate ‘“The Way Ahead,” an

endeavor to establish an interna-
tional coalition to defend and update
copyright law worldwide.
Bob Summer, president of RCA
Records, provided a prelude to what
(Continued on page 76)

FLETCH the soundtrack album from Chevy Chase’s hit comedy/
thriller is guaranteed to ring up big numbers throughout the
summer. With hot new songs by established charttoppers Harold
Faltermeyer, Dan Hartman, and Stephanie Mills, among others,
the album is sure to be a multiformat smash.

‘Gitt Review  BROADCASTERS TEAM
FOR “LIVE AID’ BENEFIT

Lifts Image of
NARM Gampaign

BY SAM SUTHERLAND

MUNICH Two years after U.S. re-
cording companies abandoned the
“Gift Of Music” industry advertis-
ing push, the ongoing momentum of
the effort is being felt in the highest
recorded impact yet of gift pur-
chases on overall sales.

That’s the updated report offered
by Mickey Kapp, Warner Special
Products president and principal ar-
chitect of the five-year Warner
Communications industry research
project that initially identified gift-
giving as a ripe target for generic
promotional emphasis. Citing recent
Recording Industry Assn. of Ameri-
ca (RIAA) sales research figures,

(Continued on page 74)

ADVERTISEMENTS

BY PAUL GREIN

LOS ANGELES The various
broadcast media are cooperating to
an unprecedented degree in the
global transmission of “Live Aid,”
the all-star benefit concert to be
held July 13 at JFK Stadium in Phil-
adelphia and Wembley Arena in
London.

The event is expected to be broad-
cast in more than 140 countries, in-
cluding the Soviet Union and the
People’s Republic of China. In the
U.S., the concert will be aired in its
entirety on MTV and on the ABC
Radio Network, and 1n part on ABC-
TV and local independent stations in
all of the major markets.

“That’s a requirement I had in
talking to everybody,” says Michael
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Introducing THE INNOCENT. A breed of rock that's aggressive,
yet accessible. Its heartland beat delivers a message that can't
be taught. It can only be learned by “LIVIN' IN THE STREET.”
Debut single (B-71002) and LP (ST73100) "“Livin’ In The Street”
are available o1 RED LABEL RECORDS. Manufactured and

Distributed by CAPITOL RECORDS.

Mitchell, president of Worldwide
Sports & Entertainment, which is
producing the show, selling broad-
cast rights and handling all f1-
nances. “‘I wanted each group to co-
operate with the other. We want ca-
ble, radio, networks and indies all to
carry this show, and none of them
like that.”

Bob Pittman, MTV’s executive
vice president and chief operating
officer, echoes that point. “Never
before in the history of rock‘n’roll
has such an ensemble of artists
gathered, nor have television and

(Continued on page 74)

Importer Sued
On Issue of
Mechanicals

BY IRV LICHTMAN

NEW YORK The first known legal
action by a music publisher charg-
ing an importer with copyright in-
fringement has been filed in U.S.
District Court in New Jersey.

The action was filed June 7 by
T.B. Harms against Jem Records
Inc. It’s an outgrowth of an almost
year-old effort by publishers
through the Harry Fox Agency to
warn wholesalers that failure to ob-
tain U.S. mechanical licenses on im-
ported goods containing their pub-
lisher members’ copyrights is a vio-
lation of U.S. copyright law.

Such violations deprive publish-
ers of “multi-millions of dollars” of
income, according to Edward P.
Murphy, president of the Harry Fox
Agency, which collects mechanical
royalties on behalf of its publisher
clients. Publishers contend that

(Continued on page 76)
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Japanese Firms Releasing Music Titles

FIRST MAINSTREAM 8MM \IIDEO RELEASE

TOKYO Programming has arrived
for the 8mm video format, with five
record companies here scheduling a
July 21 release for the first main-
stream product to come out on the
new format anywhere in the world.

The five record labels involved
are CBS/Sony, Epic/Sony, Nippon
Columbia, Toshiba-EMI and
Warner-Pioneer.

The only programming to be re-
leased on 8mm video to date is adult
produet, from the U.S. firm Caballe-
ro Home Video. Even though mar-
keting efforts for the format have
been going on for some time around
the world, the July 21 venture will
mark the first release of 8mm prod-
uct aimed at a general audience.

The 8mm video standard is a uni-
versal one that was approved by
more than 120 companies. Sony
Corp. had recently begun special ef-
forts to push the format, presum-
ably to compensate for the sagging
market share of its half-inch Beta
VCR format.

Only one of the titles due out,
Epic/Sony’s “Wham! The Video,”
does not feature a Japanese act.
Both Japan and the U.S. use the
NTSC television format, so pro-
gramming made in one nation can
be broadcast in the other, and it’s
possible the 8mm “Wham!” could
find its way to the U.S.

Prices will range from the yen,

equivalent of $27.20 to $39.20, ac-
cording to length of playing time.

The first releases are music titles
only because thus far only 30-, 60-
and 90-minute 8mm videotapes are
available. In September, when the
second batch of software is set for
release, the 120-minute tapes are ex-
pected to be ready, making the re-
lease of movie titles possible.

Of the music titles, CBS/Sony has
three: trumpet player Terumasa
Hino’s ‘“Transblu,’”” pop band
Square’s “Resort” and singer Hir-
omi Go’s “Allusion.” Epic/Sony’s ti-
tles are Motoharu Sano’s “Concert
Live 84-85,” and “Wham! The Vid-

N ippon Columbia’s releases are
pop singer Naoko Kawai's ‘‘Star
Dust Garden’’ and local balladeer
Harumi Miyako’s “Forever.” To-
shiba-EMI is releasing Vivaldi’s
“Four Seasons In Kyoto” and new
music singer Yumi Matsutoya’s
“Compartment,” while Warner-Pio-
neer's sole release is pop artist
Akina Nakamori’s “In Europe.”

The 8mm videocassettes, roughly
the same size as audiotapes, are
double-sealed in the factory, with
the outer package about the same
size as that for Beta half-inch video-
tapes, but only two-thirds of the
thickness. The double packaging is
planned to prevent confusion with
audiotapes and to curb pilfering.

The 8mm software will be sold
through Sony hardware outlets as
well as major record stores with vid-
eo departments. Initial pressings
are expected to be around 1,000
units a title.

BMI Moves To Block Board Meeting

‘Conspiracy’ Charged in Latest TV Licensing Salvo

BY IS HOROWITZ

NEW YORK Broadcast Music Inc.
has asked the Federal District
Court here to block a special board
meeting called for by a group of its
shareholders whom the performing
rights organization now says are
part of a conspiracy to “fix and de-
press’” music license fees paid to
BMI by local television stations.

In a flurry of related activity last
week, a BMI board meeting in At-
lanta Monday (10) unanimously re-
jected a petition by the All-Industry
Television Station Music License
Committee to hold a special stock-
holders meeting (Billboard, June
15), and a day later filed for the
court injunction to bar the conclave.

Federal Judge Edward Weinfeld
has scheduled a hearing Tuesday
(18) for arguments on the proposed
injunction, turning down a request
by BMI for a temporary enjoinder.
Meanwhile, one of the dissident
BMI shareholders—a tv station op-
erator, as are the other defendants
in the action—filed a counterclaim
urging the court to order the meet-
ing held.

These developments come as
heated postseripts to the failed anti-
trust suit brought by the Buffalo
Broadcasting Co. against BMI and
ASCAP charging illegality of the
blanket license as a royalty collec-
tion medium for local tv, and equal-
ly unproductive attempts to arrive
at agreement on retroactive fee
claims and new license conditions.

In its complaint, BMI alleges that
the All-Industry Committee “‘is the
guiding force behind a conspiracy
now attempting to fix and depress
the price of licenses.” The document
also names as defendants Leslie Ar-
ries, committee chairman and presi-
dent of Buffalo Broadcasting, as
well as King Broadcasting, Mer-
edith Corp., Stauffer Communica-
tions, Taft Broadcasting and Tri-
bune Broadcasting.

BMI charges that the defendants
seek to “prevent or inhibit”’ BMI
from offering licenses except on

terms the committeé endorses.
They also want to “coordinate” re-
sistance by broadcasters to accept
any licenses from BMI that eall for
fees greater than 58% of the
amount paid ASCAP, says the com-
plaint. The percentage cited is the
traditional comparative formula
called for in earlier agreements.
The meeting sought by the defen-
dants, says BMI, would in effect
“turn ‘the BMI corporate machinery
into an instrument for coordinating
the conduct of BMI licenses.” It
would, the complaint continues, pro-
vide a forum for broadcasters to

“discuss the terms and rates at
which they would take BMI li-
censes. The broadcasters would
thereby eliminate competition
among themselves by replacing in-
dividual negotiations with joint ac-
tion.”

Interference with its freedom to
negotiate licenses with broadcast-
ers will reduce BMI’s revenues, and
impair or destroy “its ability to at-
tract and retain songwriters and
music publishers as affiliates,” ar-
gues the licensing organization.

(Continued on page 77)

Retailers Are Gharged
As Stray Gats Infringers

BY JOHN SIPPEL

LOS ANGELES Can record/tape
retailers be culpable in copyright
disputes over recordings sold
through their stores? That provoca-
tive question is raised in a consoli-
dated multi-district civil case pend-
ing here before local Federal Dis-
trict Judge Pamela Ann Rymer,
centering on allegations of copy-
right infringement and defamation
tied to a Stray Cats recording.

The complaint, filed across the
U.S. late last year, names various
prominent dealers as defendants
and arises from a single federal civil
action initially filed here in 1983 by
composer George Motola. In bring-
ing suit against EMI Records and
members of the now disbanded
Stray Cats, Motola’s action included
Music Plus, Tower Records and Lic-
orice Pizza as co-defendants.

Both that action and subsequent
filings in other districts center on
charges that Cats members Brian
Setzer, Leon Drucker and James
McDonnell distorted Motola’s origi-
nal lyries to “Jeanie, Jeanie, Jean-
ie,” a 1958 composition covered by

the rockabilly revival band on their
“Built For Speed” album on EMI
America. Plaintiff Motola charges
that their rendition of the song per-
verted its original content, adding
sexual allusions and expletives
without his permission.

The subsequent 1984 complaints
additionally cite violations of the
Lanham Act, contending that the
defendants falsely attribute author-
ship of the recorded version’s lyrics
to the plaintiff.

The complaint, prepared by attor-
neys John Walker of Glendale, and
David Gerber and Steven Tapia of
Loeb & Loeb here, also charges un-
fair competition. The court is asked
to determine profits that the defen-
dants accrued from the song’s
sales.

In addition, where applicable,
charges of violation of state laws
are included. For example, in the Il-
linois filing, the plaintiff contends
that the state’s deceptive trade
practices law was violated in that
Motola is listed on the label and
backliner of the album as composer
of the song as heard on the record-

(Continued on page 77)
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Amstrad Twin Tape Deck Gase Begins
British Manufacturer Says It’s Done Nothing Illegal

BY PETER JONES

LONDON Audio system manufac-
turer Amstrad was accused in the
High Court here by the British Pho-
nographic Industry (BPI) of “incit-
ing people to break the law’’ by
copying prerecorded cassettes on
its high-speed twin cassette deck
system.

Amstrad is seeking a court decla-
ration that it has done nothing un-
lawful in selling the twin-deck sys-
tem. And the company has com-
plained about a letter from BPI to
electrical dealers warning them
against selling the hardware.

BPI counsel Sydney Kentridge
opened the case, even though the in-

dustry watchdog group is the defen-
dant, because he claimed it was up
to Amstrad to prove it had acted
within the law before it could obtain
such a declaration.

However, he said the machines
were “specifically designed” to al-
low people to copy tapes at high
speed and so beat copyright laws.
‘“The equipment has been adver-
tised and sold in such a way as to in-
cite members of the public to make
recordings with a reckless disre-
gard for the rights of the owners of
the copyright,” he said.

Kentridge said a notice attached
to the twin-deck system warning
against the recording of copyright-
ed material was “inadequate.” The

Twin Tape Decks Booming
Dubbing Machines in CES Spotlight

CHICAGO Double-well audiocas-
sette decks may now account for
50% of total tape deck sales, accord-
ing to executives at the recent Sum-
mer Consumer Electronics Show
(CES) here.

First introduced about two years
ago, the double-well decks, which
feature completely separate record-
ing and playback mechanisims, now
appear in virtually every manufac-
turer’s line and in every type of
player, from Walkman to high-end
machine.

Dubbing decks are only about
25% more expensive than single-
cassette machines, executives here
said, with most units selling for un-
der $200. Panasonic was selling one
machine for more: a double cas-
sette/Compact Disc portable with a
retail price of $600.

Manufacturers at CES said they
were aware of the possible damage
the dubbing deck trend could do to
the music industry, and some were
almost apologetic. “Once a couple
of guys do it, we all have to do it as
a defensive measure,” one execu-
tive said.

Others felt differently. “A lot of
copies are being made for friends,”
admitted Technics product manager
Rick DelGuidice. But the machines
are also being used for sequential
playing, he said, with consumers
playing two tapes in a row and thus

extending the running time of the
format. Because of this, he main-
tained, the double-well players have
only hurt music sales “to a small de-
gree.”

Some had qualms about the fu-
ture, however, saying that the histo-
ry of their industry does not bode
well for the possibility of restricting
sales of the double-well video-
cassette recorder.

No double-well video machines
were on display at the show,
though, and no manufacturers an-
nounced plans to market any in the
U.S. TONY SEIDEMAN

machines are sold without a micro-
phone, he said, and could be intend-
ed for no other purpose than to du-
plicate copyrighted music illegally.

Kentridge said that about 40 mil-
lion prerecorded tapes were sold in
the U.K. in 1984, compared to 70 mil-
lion blank tapes. Amstrad had sold
more than 25,000 stereo systems in-
corporating the twin tape decks.

He added that BPI has launched a
separate High Court injunction
against Amstrad, yet to be heard,
seeking injunctions and damages.

In the current High Court hear-
ing, Anthony Grabiner, counsel for
Amstrad, claimed that BPI was in
fact seeking to have home taping le-
gitimized in order to justify its claim
for legislation imposing a levy on
blank cassettes.

He said BPI had abolished its own
system of offering a license to peo-
ple who wanted to tape recorded
music, yet now opposed Amstrad’s
claim for a declaration about its ma-
chines. The BPI claim for damages,
he added, followed formal com-
plaints from the trade group about
Amstrad advertising, complaints re-
jected by both the Advertising Stan-
dards Authority and the Indepen-
dent Broadcasting Assn.

BPI called as witnesses members
of the public who had bought Am-
strad twin cassette machines, ques-
tiong them as to their reasons for
choosing that particular type of
hardware. One said he was not de-
terred by the fact that copying
copyrighted material was illegal,
but might have been deterred if he

(Continued on page 77)

‘Mama’ Studio Album Due

Rodgers’ Last Broadway Musical

NEW YORK A studio cast album
of “I Remember Mama,”’ Richard
Rodgers’ last Broadway musical,
will be released in September.

The sessions were completed re-
cently in London and New York by
John Yap, the producer/owner of
That’s Entertainment Records, who
will release the digitally recorded al-
bum in England and Europe under
the That’s Entertainment logo. Pol-
ydor will release the album here.

“I Remember Mama,” with music

Group Cops Six Awards

Statlers in Music Gity Sweep

NASHVILLE The Statler Broth-
ers copped prizes in six of the seven
categories in which the quartet was
nominated at the 19th annual Music
City News country awards show
here last Monday (10). Awards
were determined by a mail-in vote
of the fan magazine’s subscribers.

Barbara Mandrell, still recover-
ing from a car wreck last year, cele-
brated her 25th year in show busi-
ness by accepting the “Living Leg-
end” trophy.

In a sweep that hardly gave them
enough time to walk offstage with
one award before being called back
for another, the Statlers took bows
for top entertainer, vocal group,

comedy act, country music video
(“Elizabeth’), album (‘‘Atlanta
Blue”’) and country music tv special
(‘““‘Another Evening With The
Statler Brothers: Heroes, Legends
And Friends”).

The Judds were voted the “star-
of-tomorrow” act and top duet. Lee
Greenwood took honors as best
male vocalist and for single record
of the year (‘“God Bless The
U.S.A.”"). Reba McEntire was
named top female vocalist.

Gospel act of the year acclaim
went to the Hee Haw Gospel Quar-
tet, and “Nashville Now” was sin-
gled out as the top country music tv
series.

by Rodgers and lyrics mostly by
Martin Charnin, opened in May,
1979 and had a run of 108 perfor-
mances. Rodgers died in December
of that year at the age of 77. While
the Yap album will have a decided
“original cast” flavor, “Mama” re-
mains the only Rodgers show, be-
ginning with 1943’s “Oklahomal,”
that was not followed shortly after
its opening with a cast album.

The ‘“Mama’” recording features
two members of the original cast,
George Hearn and George Irving.
Sally Ann Howes and Patricia Rut-
ledge are also featured. Norman
Newell is the musical director.

According to Ted Chapin, manag-
ing director of the Rodgers & Ham-
merstein Office, two songs dropped
from the production have been rein-
stated into both the album and fu-
ture stage productions. Chapin pre-
dicts that the reputation of Rodgers
and that of Charnin, particularly as
the lyricist for “Annie,” will spur a
number of stage productions of the
musical. And, he adds, the album of
its score will help things along.

That’s Entertainment, which has
an extensive catalog of cast albums,
marketed the revival cast album of
Rodgers & Hart's “On Your Toes”
several years ago (that album was
also released here on Polydor). It
also issued a London cast album of
a recent revival of another Rodgers
& Hart classic, “Pal Joey.”

IRV LICHTMAN

Lending a Helping Hand. Representatives of the Country Radio Broadcasters
present a check to concert promoter C.K. Spurlock, second from right, for the
USA For Africa Fund. The proceeds, collected at the recent New Faces Show
and dinner in Nashville, will be turned over to USA for Africa organizer Ken
Kragen. Pictured with Spurlock are, from left, treasurer Jeff Walker, executive
director Frank Mull and Charlie Monk, host of the annual New Faces Show and
collector of the proceeds.

Executive Turntable

RECORD COMPANIES. Don Ellis is promoted to the newly created position of
managing director for MCA Records & Music Group, U.K. In addition to his
new responsibilities, he will continue as senior vice president of MCA Inter-
national.

PolyGram Records names David Leach national director of pop promo-
tion in New York. He was promotion representative for Midway Marketing.
Also, Marggi Vangeli is elevated to manager of international promotion.
She was marketing administrator for the label.

Sylvia Rhone is appointed director of national promotion for the black
music division of Atlantic Records in New York. She joins from Elektra
Records, where she was director of marketing, special markets.

Bob Catania is promoted to national promotion director at Island Rec-
ords in New York. He was director of album promotion. Lisa Lipkin joins

A5 Semee® b

CATANIA
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LEACH

the label as production coordinator. She served in the production depart-
ment at Ross-Ellis Ltd.

Mary Martin becomes a&r talent manager for RCA Records Nashville.
She was the manager of RCA artist Vince Gill. RCA Records in New York
promotes Bruce Meltzer to manager of market research. He was adminis-
trator for that department. Replacing him is Trudi Long, who had been
market research specialist. And Patricia Belnowski is elevated to adminis-
trator of sales data. She was secretary to the staff vice president and senior
counsel at the label.

Brian Southall is appointed public relations director at EMI Music Eu-
rope & International, based in London. He was general manager of public
relations for EMI Records U.K.

Michelle Myers is elevated to manager of press at CBS Records, Nash-
ville. She served in a similar capacity for Epic/Portrait/Associated Labels,
Nashville.

DISTRIBUTION/RETAILING. Christopher Gale joins ZBS Industries, a video soft-
ware distributor, as general manager of its Western region in Los Angeles. -
He was with U.S. Pioneer Electronics.

HOME VIDEO. Playboy Video makes the following promotions in Los Angeles:
Richard V. Sowa to executive vice president; Claudia Flintermann, vice
president of ancillary marketing and distribution; and Lynn Edelstein, di-
rector of administration. Sowa was senior vice president of finance and ad-
ministration. Flintermann was director of ancillary markets. Edelstein was
director of personnel, West Coast operations.

MCA Home Video appoints Ann Schwarz director of advertising and
merchandising in Universal City, Calif. She was general manager at Pacific
Arts Video Records.

Alison Ayers is elevated to contract administrator for Media Home En-
tertainment in Culver City, Calif. She was assistant to the director of busi-
ness affairs.

Richard Pinson is named to the newly created position of national ac-
counts manager at Vestron Video in Los Angeles. He had been West Coast
regional sales director.

PUBLISHING. Tree International promotes Dan Wilson and Walter Campbell
to professional managers, sharing in the duties of former vice president
Roger Sovine, who was recently named Nashville vice president of BMI.
Wilson and Campbell served in the professional department of the Nash-
ville publishing company.

(Continued on page 70)
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Neither Pazz nor Jop.

Earl Klughs latest album,
Soda Fountain Shuffle,
defies description. Its not
jazz, its not pop, and it’s
certainly not a hybrid of
the two. Soda Fountain
Shuffle is attracting a new
kind of music buyer, and
it’s now available on
Warner Bros. Records, Cas-
settes and Compact Discs.

EdRL

The new single, “Moonlight Dancing;’ ships June 26
¢

Written and Produced by Earl Klugh for Earl Klugh, Inc. © 1985 Warner Bros. Records Inc.
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Original ‘Toot Toot’ Makes Gountry Noise

Rockin’ Sidney Rockets Onto Chart via Epic Deal

This story prepared by Kip Kirby
in Nashville and Fred Goodman
in New York.

NEW YORK The ‘“My Toot Toot”
sweepstakes races on, with the orig-
inal Rockin’ Sidney version of the
much-covered song reaching the

Billboard Hot Country Singles chart’

this week. Originally released on
the tiny Maison de Soul label out of
Ville Platte, La., the record is being
re-released by Epic this week. It en-
ters the chart with a bullet at num-
ber 63, and is the third version of
the song to chart.

The uptempo zydeco tune has
proven a hotly sought property
(Billboard, April 27). As “My Toot
Toot” and “My Tu Tu” respectively,

it has produced pop and black chart
action for Jean Knight and Denise
LaSalle.

Floyd Soileau, who owns Maison
de Soul, says he doesn’t know how
many covers of the tune are cur-
rently available. But he adds that
‘‘at least one German and one
French version” are set for release
in Europe this week, and that Cajun
artist Jimmy C. Newman has re-
cently covered it for the French
country market. A Fats Domino/
Doug Kershaw version is also avail-
able, and Soileau says other labels,
including Motown, have requested a
lead sheet.

Roy Wunsch, vice president of
marketing for CBS Nashville, says
CBS'’s acquisition of the recording

CMI Player Joins L.A. Local

AFM Enters Gomputer Age

LOS ANGELES Local 47 of the
American Federation of Musicians
here has approved for membership
a man believed to be the first card-
carrying member who plays a musi-
cal computer.

Former guitarist Joshua West
has a membership card indicating
that as a player of a Fairlight 2 CMI
(Computer Musical Instrument) he
will be receiving scale payments
equal to a single player, even
though in the time period of his mu-
sical work he uses the device to em-
ulate numerous different musical
instruments.

The Australian-made computer,
which West has owned for almost
two years, is capable of digitally re-

producing the sound of any instru-
ment to which its audio playback ca-
pability has been exposed. West
was accepted as a member of the
AFM chapter here only after he
demonstrated his instrument’s ca-
pability and discussed it with the lo-
cal’s board of directors.

West’s first project as an AFM
member will be a self-produced al-
bum on which, along with the
sounds of his $40,000 musical com-
puter, he will blend the guitar of
Jeff Baxter, one of the inventors of
the Roland guitar synthesizer, and
Lance Ong of Music Data, who will
play synthesizer keyboards.

JOHN SIPPEL

NEW YORK Film producer Saul
Zaentz and Vestron Video chair-
man Austin Furst will deliver key-
note addresses at the fourth annu-
al Video Software Dealers Assn.
(VSDA) convention, slated for
Aug. 25-29 at the Sheraton Wash-
ington and Shoreham hotels in
Washington, D.C.

Zaentz, who most recently pro-
duced the film “Amadeus,” was
also co-producer of “One Flew
Over the Cuckoo’'s Nest.” Aside
from his Saul Zaentz Co. studios,
he heads Fantasy Records.

Zaentz, Furst To Keynote VSDA

“I’ve never seen the video-
cassette as an enemy of the box-
office,” says Zaentz. “The video-
cassette gets people interested in
and talking about a film. It actual-
ly makes more fans.”

Furst, who formed Vestron Vid-
€0 in 1982, made his reputation in
home video as an executive for
Time/Life, where he worked for
several of the communication
giant’s companies, including
Home Box Office, Computer Tele-
}rision Inc. and Time/Life Films
ne.

This Man Ain’t Singin’ the Blues. At Chicago’s Streeterville Studios,

legendary rock and blues guitarist Roy Buchanan grins along with Alligator
Records president Bruce Iglauer while listening to playbacks from Buchanan's
upcoming release on the indie label, “When A Guitar Plays The Blues.” Seated
from left are engineer Justin Niebank and Buchanan. Standing are musicians
Criss Johnson, Morris Jennings, Bill Heid and Larry Exum, co-producer Dick

Shurman and Iglauer.

was “almost an accident. Jim Kemp,
our product manager, got a copy of
the Rockin’ Sidney record from pro-
ducer Huey Meaux. I knew about
the Jean Knight version on the pop
charts, but then we found out that
Rockin’ Sidney’s was the original.

“When we started checking into
the validity of the record, we found
it was a hit already in places like
Houston, Austin, San Antonio and
Dallas. It had already sold close to
70,000 copies.”

CBS will also be releasing a four-
song EP featuring the single and
three other tracks culled from Sid-
ney’s Maison de Soul album, “My
Zydeco Shoes Got The Zydeco
Blues.” Soileau says he doesn’t

(Continued on page 77)

Atlantic’s Latest Arrival. Atlantic Records celebrates the signing of the
Detroit-based group R.J.’s Latest Arrival to a worldwide contract with the label.
Standing from left are the group’s attorney/manager Jim Zumwalt, Atlantic
chairman Ahmet Ertegun, R.J., and Atlantic’s vice president/general manager of
black music operations Hank Caldwell and a&r representative Aziz Goksel.

by Paul Grein

MCA THIS WEEK scores its first
No. 1 album in nearly a decade
with the soundtrack to the smash
Eddie Murphy comedy, “Beverly
Hills Cop.” It’s MCA’s first No. 1
album since Elton John’s “Rock
Of The Westies” in November,
1975.

The label’s long absence from
the No. 1 spot stands in sharp con-

CHAR

But all of those albums yielded
No. 1 singles, as did such earlier
No. 1 soundtracks as “Grease,”
“Saturday Night Fever” and “A
Star Is Born.” The last soundtrack
to reach No. 1 without generating
a No. 1 single was MCA’s own
“The Sting.” The big hit from that
album, Marvin Hamlisch’s “The
Entertainer,” peaked at three.

‘Beverly Hills Cop’ soundtrack
brings MCA back to the top

trast to its hit-making posture in
the mid-‘70s. MCA amassed nine
No. 1 albums between March, 1973
and November, 1975, thanks chief-
ly to Elton John, who topped the
chart with six different releases.

Olivia Newton-John also
notched two No. 1 albums in that
brief span. And the label topped
the chart with the soundtrack to
another smash film, 1974’s “The
Sting.”

“Cop”’ takes over the top spot on
the heels of four top 20 singles,
two of which nearly hit the top of
the Hot 100: Glen Frey’s ‘“The
Heat Is On,” which peaked at num-
ber two, and Harold Falter-
meyer’s “Axel F,” which reached
number three.

The album hits No. 1 in its 24th
week on the Top Pop Albums
chart, and its 15th week in the top
five. Its surge to No. 1 is believed
to be due to the fact that dealers
bought quantities of the album in
anticipation of MCA’s announced
hike of the list price from $8.98 to
$9.98.

The No.1 posting of ‘““Cop”’
makes 1985 the fourth consecutive
year that at least one soundtrack
has topped the pop chart. “Chari-
ots Of Fire” reached No. 1 in 1982,
followed by “Flashdance’ in ‘83
and ‘““Footloose’’ and ‘“‘Purple
Rain” in ‘84.

BRYAN ADAMS’ ‘“Heaven’’
jumps to No. 1 on this week’s Hot
100, becoming the first hit by a Ca-
nadian artist to top the American
chart since Anne Murray’s Gram-
my-winning “You Needed Me” in
November, 1978.

We'll let Laurie Woolsoncroft of
Pacific Palisades, Calif. pick up the
story from there. “Nick Gilder hit
No. 1 one week earlier with ‘Hot
Child In The City,’ but he was actu-
ally born in Britain, though he
holds citizenship in both countries,
as does Bryan. Ironically, both
Bryan and Nick were members of
the group Sweeney Todd, which
reached number 90 in 1976 with
“Roxy Roller.’

“Gilder aside, the last Canadian-
born male artist to top the chart
was Andy Kim with ‘Rock Me
Gently’ in September, 1974; the
last Canadian group was Bach-
man-Turner Overdrive with ‘You
Ain’t Seen Nothing Yet’ in Novem-
ber, 1974.”

Here, the plot thickens. Wool-
soncroft points out that BTO was
managed at the time by Bruce Al-
len, who is now managing Bryan
Adams. (Stay with us long enough
and we'll always come full circle.)

We might add that the No. 1
posting of “Heaven” is a nice wed-
ding present for manager Allen,
who was set to marry Vancouver

tv/radio personality Jane Macdou-
gall this past Saturday.

One final note: “Heaven” hits
No. 1 just four weeks after Simple
Minds’ “Don’t You (Forget About
Me)" relinquished the top spot.
That’s the fastest turnaround in
No. 1 hits in A&M’s 23-year histo-
ry. The previous record was a five-
week gap between the No. 1 post-
ing of Herb Alpert’s “Rise” and
Styx’s “Babe” in late 1979.

BRUCE SPRINGSTEEN’S smash
album “Born In The U.S.A.” this
week wraps up 52 continuous
weeks in the top five. That’s the
longest any album has remained in
the top five since Michael Jack-
son’s “Thriller,” which was posted
there for 71 consecutive weeks,
from January, 1983 to May, 1984.
But even that isn’t the record for
the modern pop era: The sound-
track to ‘“The Sound Of Music”
logged 73 weeks in the top five.

ARETHA FRANKLIN debuts on
this week’s Hot 100 at number 54
with “Freeway Of Love,” pro-
duced and co-written by Narada
Michael Walden. That’s the high-
est chart debut for the Queen of
Soul in more than 16 years, and one
of the five highest debuts of her
more than 60 Hot 100 singles.

Franklin bowed at number 50 in
April, 1967 with her No. 1 classic,
“Respect,” and then bettered that
mark with two 1968 releases.
‘““(Sweet Sweet Baby) Since |
You've Been Gone’ debuted at
number 31 that March; “See Saw”’
bowed at number 35 that Novem-
ber. Franklin also debuted above
54 with “The Weight,”” which
popped on the Hot 100 at number
52 in February, 1969.

MOVING FROM a long-running
female superstar to the year’s top
new female vocalist, we should
note that Sade has now reached
the top five in five different musi-
cal formats. Her platinum album
“Diamond Life”’ holds at number
five on this week’s jazz chart, hav-
ing already reached the top five on
the pop and black charts.

In addition, her smash single
“Smooth Operator’’ reached the
top five on the pop, black and adult
contemporary charts, while an ear-
lier release, “Hang On To Your
Love,” peaked at number five on
the dance/disco chart
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E gh’r weeks ago when
We ‘nfroduced Freddie Jackson
foyou for thefirst time,
We said the women of America

we= ready. VYVere they ever.
Toaay, less than eight weeks
later, Freddie Jackson is
America’s new #1 Ladies' Man
vvn‘F‘ his first # single to. .
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All New!

All Barry!

“Where music and passion are always the fashion!” . geicizar

Aomori Jun Cedar Rapids Jun 25 Holmdel, NJ Jul 29, 30, 31 Little Rock Aug 27 Providence

Sapporo  Jun Chicago Jun 27, 28, 29 Detroit Aug 8,9 Lake Charles Aug 28 Hershey Oct
Yokohama Jun Milwaukee Jun 30 Worcester Aug 12,13 Fresno Sep 1 Charleston, WV Oct

Osaka Jun Cleveland Jul 2,3 Jacksonville Aug 15 Concord Sep 4,5,6 Richmond, VA  Oct
Fukuoka  Jun Springfield, IL Jul 5 Tampa Aug 16 Portland, OR Sep 9 Atlantic City Oct

Osaka Jun 8 W. Lafayette  Jul 6 Orlando Aug 17 Seattle Sep 10 Lake Tahoe Oct
Nagoya Jun 10 Cincinnati Jul 12,13 Pensacola Aug 19 Spokane Sep 11 Casper Oct
Shizuoka Jun 11 Toronto Jul 22,23 Huntsville Aug 20 CostaMesa Sep 13,14 Provo Oct

Tokyo Jun 12,13, 14 Saratoga Jul 25, 26 Baltimore Aug 22, 23 Los Angeles Oct 3,4,5 Boise Oct
Honoluiu  Jun 18,19 Portland, ME  Jul 27 Tulsa Aug 26 Hartford Oct 11 Las Vegas Nov 1,2,3
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.nternational

ers up to $400 for a first offense.

them.”

the Island label.

.hewsline...

THE IRISK FEDERATION of Phonographic Industries, the national 1FPI
branch, which compiles the weekly top 30 chart, has been linking in
recent months with all companies to ensure that the rules governing
chart compilation are as leak-proof as possible. Radio 2, which airs the
charts each Sunday, has played a major role, and disk jockeys and pro-
ducers have been brought into the talks. The Irish Music Charts Assn.
can suspend or expel members in breach of chart rules, or fine offend-

“SCREEN TEST,” the RTE production designed to find, encourage, devel-
op and showcase new talent, held seven heats leading up to the finals.
Overall winner was Fiona Kennedy, 22, an established Irish song con-
test competitor from Cork who sang “Don’t It Make My Brown Eyes
Blue” in the final. Second place went to the Stargazers, also from
Cork, whose update of “Glow Worm” is now available on record.

RONAN McNULTY, a 17-year-old Dubliner, won the top prize of $1,500 in
the European Science Contest in Barcelona, sponsored by Philips

- Electrical of Ireland. He had picked up the Aer Lingus young scien-
tist of the year award in January with his project, a system which can
transeribe music played on a piano keyboard into manuseript form in
full musical notation. The project was initially intended to help blind
composers, including McNulty’s father, but it is inexpensive and ap-
plicable to sighted musicians as well.

MARY BLACK, lead singer of De Danann, has been handed a gold disk for
sales of 15,000 units of her first solo album on the Dara label. The pre-
sentation, made at the Guinness Dublin brewery, also linked with the
10th anniversary of the group and the release of its eighth album, “An-

IRISK BAND Blue In Heaven, which has been touring with Spear Of Des-
tiny in the U.K., has released its first album, ‘“All The Gods’ Men,” on

IRELAND

KEN STEWART

PolyGram’s Austrian Wing
Reports Increase in Profits

BY MANFRED SCHREIBER

VIENNA A combination of inter-
national reorganization and cost-
cutting policies allowed PolyGram
in Austria to increase its profitabili-
ty from 0.2% to 1.8% between 1983
and 1984 on a turnover that re-
mained steady at around $12.5 ‘mil-
lion, according to company presi-
dent Wolfgang Arming.

The 1984 revenues accounted for
30.4% of the total turnover of all
member companies of the Austrian
group of IFPI. The total was some
0.7% below PolyGram’s 1983 share,
but Arming says he expects the ar-
rival of new distributed labels, in-
cludinmg A&M and ECM, to boost
his company’s market share in the
current financial year.

Analysis of earnings shows
11.2% of turnover coming from sin-
gles, 57.3% from LPs, 25.2% from
cassettes and 6.3% from Compact
Discs. In terms of repertoire, 46.6%
came from international pop, 31.1%
from domestic pop and 22.3% from
classical product. Classical reper-
toire’s share was the highest it’s
been in the company’s history.

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

In 1983, PolyGram dominated the
new CD market, selling 41,600 of
the 55,000 disks bought in Austria.
In 1984, sales increased by half to
63,000, while the CD market as a
whole doubled to 116,000 units.
Arming predicts PolyGram’s own
sales will double this year.

CD product represented 16% of
classical turnover last year, though
classical product manager Ewald
Mark] says the 320 CD titles avail-
able were not solely responsible for
his department’s success in break-
ing the 20% barrier for the first
time.

PolyGram’s share of the video
market, where the VHS and V2000
formats dominate with shares of
56% and 41% respectively, is cur-
rently more than 10%, with soft-
ware business almost equally divid-
ed between sale and rental. Arming
promises every effort to boost this
share, though he’s not an enthusias-
tic supporter of video clips, which he
calls “too heavy a burden” on costs.

A number of new moves are un-
der way to increase the company’s
competitiveness. Work has begun
on a new PolyGram building in Vi-
enna, due for completion next year,
which will house all the company’s
operations under one roof. And
sales reps are soon to be equipped
with mini-computers that include
bar code readers and can transmit
data by telephone, thereby enabling
regional reps to order stock more
rapidly than before.

BPI’s Deacon: It Was a Very Gtmd Year

Director General Cites Stabilized Sales, CD Success

LONDON The past year was “one
of the very best” for the U.K. rec-
ord business, British Phonographic
Industry director general John Dea-
con told the trade group’s annual
general meeting here, June 5.

The stabilization of sales achieved
in 1983 has been sustained and con-
solidated, the Compact Disc has be-
gun to fulfill its promise, the British
government has shown a “hearten-
ing change of mind” on the home
taping issue, and the first televised
British Record Industry Awards
show in February did much both for
sales and for the overall image of
the industry, Deacon said.

The BPI itself, he added, is much
sharper commercially, and more ef-
fective in many areas. Its growing
membership, now 130 companies, is
a direct reflection of the benefits
obrained from ‘““the many arrange-
ments and agreements which are
reached on your behalf,” according
to Deacon, who gave much of the
credit for this achievement to BPI
chairman Maurice Oberstein, who
will continue in the post for a fur-
ther two years.

Music video, though still a rela-
tively new medium for the record in-
dustry, has the potential to become
a significant profit center provided
the same marketing and distribu-
tion skills are applied that have
been developed for prerecorded au-
dio software, Deacon said. It also
represents ideal program material
for television, he continued, noting
that Video Performance Ltd. (VPL)
has been set up to ensure proper re-
muneration for use.

“We intend to avoid the mistakes
that were made in establishing
rates for the broadcasting of re-
cords,” the BPI head warned, “and
make sure that the enormous value
of our videos as program material is
properly reflected in payments for
use.”

Despite his generally optimistic
tone, Deacon stressed the work that
remains to be done, notably in the
fields of copyright reform, record
rental, piracy and the sale of hard-
ware that encourages home copy-
ing.

The government’s recent Green
Paper document on hope taping,
though welcome, undervalued the
right to copy music, Deacon said.
Though the trade value of 1984 de-
liveries was up 14% on 1983 at $410
million, the U.K. record industry’s
share of consumer expenditure has
fallen 20% in the last six years, a
drop Deacon called directly attribut-
able to home taping.

“By adding 50 pence to the cost of
a tape and five pounds ($6.25) to
the cost of a tape recorder,” he said,
“the government would be allowing
a modest payment to rights owners
and hardly denting sales of tapes
and hardware at all.”

Suggestions that collection and
distribution of levy monies might be
problematic are entirely spurious,
said Deacon. The industry, he point-
ed out, has vast experience in han-
dling rights payments.

Without adequate record rental
legislation, Deacon said, the early
introduction of digital audiocas-

settes might wreak the same havoc
in the developing CD market. “We
feel most strongly that unautho-
rized record rental should be a re-
stricted act,” he stressed, or else
the full potential of CD will never be
realized and a major contraction of
the recording industry in Britain
can be expected.

There are similar concerns, he
noted, over the proliferation of

twin-head and high-speed dubbing
tape recorders, which “‘patently pro-
vide the means to establish millions
of illicit factories in homes around
the country.” BPI efforts last year
resulted in the withdrawal of an
Aiwa machine from the market and
the curtailment of other manufac-
turers’ activities with such equip-
ment, Deacon said.

(Continued on page 64)

Amended Video Law

U.K. Crackdown on ‘Nasties’

LONDON In a crackdown on so-
called “video nasties,” new govern-
ment legislation here will make it an
offense, punishable by fines of up to
$25,000, to supply videotapes that
have been given an official censor-
ship rating.

As of Sept. 1, under the amended
Video Recordings Act, criminal
sanctions against trading in new un-
classified tapes or breaking censor-
ship ratings will apply throughout
the U.K.

Providing adult material to un-
derage youngsters will carry fines
of up to $2,500. There will be a video
evaluation committee, consisting of
four directors of the British Board

of Film Classification. Existing
tapes will be reviewed and rated, ac-
cording to age, in half-yearly stages
from September, 1986, for three
years.

While the British video industry
seems generally in favor of the new
legislation, there are wide com-
plaints about the proposed charges
for classification: roughly $5.75 per
screen minute for new films, which
comes to about $700 for a two-hour
feature.

And the industry takes exception
to the board’s refusal to exempt
even the most “harmless” of mov-
ies, such as “Mary Poppins,” from
the classification process.

oilm

Mastering
TSIDeC

Now in the
U.S. at
Europadisk, Ltd.

Disk masters cut directly in copper metal
eliminate all lacquer-related problems with
quantum improvement in frequency &
transient response, distortion, pre-echo
and noise. The new Europadisk facility

includes:

OIMM Disk Mastering—
new, state-of-the-art cutting room.

DIMM Central Plating -
mothers and stampers for any
pressing plant, worldwide.

DMM Custom Pressing—
LPs meeting strict DMM standards.

There are no license or royaity fees.

EUROPADISKSLTD),

75 Varick Street, New York, NY 10013 (212) 226-4401
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BY BARRY KORNFELD .

Let’s eavesdrop on a rock club own-
er booking a band.

“QOkay, you do three sets a night
for six nights and you get a percent-
age of the admission charge ($5
weeknights, $7 weekends).

“We keep the first $6,600, which
is the average take for 1,200 people,
and then your percentage kicks in.
You start at 30% of the take for the
next several hundred people, and
then you get 40% of the next 450,
50% of the next 450, and so on. We
don’t pay you for people you don’t
bring in, so any who don’t specifical-
ly say they came to see your band
will not be counted.

“If you draw less than 430 people,
you’ll have to pay us $1,000 for
lights and sound. Then we’ll deduct
$1 to $2 off that $1,000 for each of
the next 770 people, so that by the
time you've pulled in 1,200 people
you won’t owe us a thing. By the
way, we'd like to have the $1,000 in
advance, in case you cancel on us.

“Our advertising budget is only a
couple of hundred bucks. You
should plan on spending $1,000 to
$2,000 for a mailing to your fans.

“A cut of the drinks? What are
you, my partner! Sure, our drinks
are a little high, but you can’t ex-
pect bar prices in a nightclub. After
all, we're giving our customers live
music.”

Ludicrous, isn’t it? But it’s a deal
that really exists, set by one of New
York City’s major showcase clubs.
And there are plenty of takers. The
only difference is that it’s not for
one band playing 18 sets; it’s for 18
bands playing one set each. So di-
vide the numbers by 18 (with some
adjustments for differences be-
tween weeknights and weekends)
and that’s the deal. To sweeten the
pot, the bands typically pay another
$100 or so in van rentals, parking
and miscellaneous fees.

While the deal cited is one of the
worst in the New York area, there
are charming variants in other sec-
tions of the country. We're told, for
instance, that San Francisco clubs
require bands to buy tickets to their

Showcase Clubs

PAY-FOR-PLAY ... IT’S A LIVE ISSUE

own gigs. In Los Angeles, the sole
payment at some clubs is an unlimit-
ed guest list, while others pay noth-
ing for weeknight gigs. However, if
the band draws 48 people, it gets a
weekend gig. Thanks a lot.

I'm sure you're asking why on
earth anyone would agree to such
terms. They must be (pick one or
more): a) stupid; b) untalented; c)
amateurs. Unfortunately, the reali-
ty is more likely to be that they
(pick both): d) have little choice; e)
are desperate.

So why do they play at these
clubs? Because their only hope for
success is to build enough of a fol-
lowing to attract the attention of a
record company, make a record, and
thus achieve manumission from the

paid when we got a gig. Not much,
but enough to provide a modicum of
dignity for our efforts. And a sur-
prising number of us were able to
eke out a meager existence as full-
time musicians and performers. It’s
hard to believe that I would ever
look upon those as the “good old
days.”

I won’t bore you with the minuti-
ae of how court decisions and union
apathy brought us from there to
here. Suffice it to say that things
are what they are, and we must deal
with them as they are.

In an effort to help rock musi-
cians help themselves, our relative-
ly new administration of Local 802
(American Federation of Musi-
cians) is sponsoring a rock/r&b or-

‘How many artists

have packed itin

rather than put up
with such treatment?’

Barry Kornfeld, o musician and former
" record executive, is treasurer of AFM Local 802

in New York.

slavery of the showcase club circuit.

And you know what the odds of
that are. What’s worse, the bands
know it too. But if they don’t play
the showcase clubs they have no
chance whatsoever. So even if they
know they’re getting shafted,
they’re stuck with it. It’s the only
game in town.

In my experience, these young
people are bright, talented and dedi-
cated. However, they have one fatal
flaw: They are addicted to making
music. They pay for this heinous
crime in dollars and dignity.

It was not always thus. During
my tenure as a contemporary musi-
cian (the New York folk scene of
the late '50s to mid-'60s), we got

ganizing committee, an ad hoc
group of union and non-union musi-
cians who are dedicated to improv-
ing the rock scene. In addition to es-
tablishing a music business seminar
series and other services for the
rock community, the committee has
decided to attack the pay-for-play
aspect of the showcase scene.
We're proud that one of our sup-
porters is John Hammond Sr. But
that should be no surprise to those
who know him. John was fighting
for human rights and diginity de-
cades before it was fashionable.
What does all this have to do with
you? After all, you're not running a
showcase club, and you don’t con-
trol the owners. But the fact is that

many of you—recording and pub-

lishing people, managers and

agents—are the most important
factors in the club owner’s equa-
tion.

And think about this. If your
nephew came to you and said, “I an-
swered a ‘Songwriters Earn Big
$$%’ ad, and they told me they were
sure they could get Tina Turner to
record my song—but I would have
to send $500 to make a demo,” what
would you tell him?

Well, if you don’t come up with
the same response about pay-for-
play showcase clubs, you are tacitly
helping to legitimize and institution-
alize a similar deception.

But maybe you don't care about
any of this. Maybe you hate unions
(although this isn’t really a union
matter), and besides, musicians are
really sub-humans who deserve
what they get, especially the ones
with the orange hair and freaky
sunglasses. Okay, then let me ap-
peal to your self-interest.

How many talented artists have
packed it in rather than put up with
this kind of treatment? Make no
mistake, it’s humiliating to pay to
play. It’'s worse than all the other
slings and arrows thrown at young
performers. And some simply can’t
afford it.

Might Elvis not have gone back to
truck driving, and the Beatles, the
Stones and all the others given up
before they really began? In the
great weeding-out process, is will-
ingness to pay to play a meaningful
criterion?

We don’t expect to turn things
around overnight. And we know
that we can’t get a decent wage for
these acts in the foreseeable future
without putting most of these clubs
out of existence. But that’s no rea-
son for not returning some mini-
mum of dignity for their efforts.

The music business has always
been generous in its support of wor-
thy causes, and here is one in our
own backyard. No, I don’t think we
can compare our cause with world
hunger, or anything like that. All
we want is your good will and
the knowledge that you care.

CONTEMPORARY OLDIES

Steven Prazak’s Commentary
(June 8) overstated the case for a
dearth of melody in today’s pop mu-
sic (Dusty Springfield, really?).
But in many ways he is sadly on tar-
get.

I spent two recent weeks in clubs
in Florida and New York dancing to
songs my musically progressive
mother bought almost 20 years ago.
Heard multiple times were “I'm A
Believer,” “Baby Love,” “Day Trip-
per,”” ““Heard It Through The
Grapevine” and ‘ABC.” Past hits by
the Beach Boys, Temptations, Pres-
ley and even Sam the Sham & the
Pharaohs were much in evidence.

Of course, there many current
hits as well. But the preponderance
of tunes from the ’60s in purported-
ly contemporary clubs was remark-

Letters to the Editor

able—and something new. Even

more interesting is that with few

exceptions, it was the oldies that got

people moving. And these were peo-

ple whose birthdates often coincid-

ed with the year the single was re-
leased!

Laura Foti

RCA Video Productions

New York

A MATTER OF TIME
In response to Steven Prazak’s
Commentary on lost melodies (June
8), I feel the creative juices of the
current breed of recording artists
are flowing ever so slowly. The rec-
ord-buying public will soon tire of
this ‘‘skinny, white English boy”
music that is being churned out.

I can offer proof that this is al-
ready happening. At the Crush Bar

in Los Angeles, well over 500 peo-
ple, most of them under the age of
25, are dancing every Friday night
to soul music of the ’60s. This is hap-
pening elsewhere, too. Young peo-
ple are turning on to the music of a
past generation because they are
dissatisfied with current musical
trends.

Still, it can only be a matter of
time before really creative people
emerge once again. The record in-
dustry cannot survive on folks who
buy their product in “oldies-but-
goodies” bins.

R David Lopatin
Los Angeles

LONG OVEROUE
A big tip of the hat to Andrew John
Ohar for his letter in support of

heavy metal (June 1). He said what
many people feel. Despite a lack of
airplay, acts like Van Halen, Iron
Maiden, Ozzy Osbourne and. Deep
Purple sell millions of albums and
sell out concerts all over the coun-
try.
Please follow Andrew’s advice
and give heavy metal its own col-
umn and chart. It’s only fair, and
long overdue.
Robert Komn
Northport, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Waves Welcome at MTV. Members of Capitol recording act Katrina & the Waves visit with
MTV VJ Marc Goodman. The group recently stopped by the studio while en route to their

appearance at the Ritz in New York. Seated from left are Goodman, Katrina and group
member Kimberley Rew.

§ o ' . = = 3 VS
A Triumphant Group. MCA Racords presents Triumph with goid album certifications for their debut MCA
album “Thunder Seven." The awards were given backstage at New Jersey's Meadowlands. Standing from
left are Triumph's Rik Emmett and Mike Levine, MCA's executive vice president of marketing and promotion
Richard Palmese, Triumph's Gii Moore and group manager Joe Owens.

All Together Now. Michael Sembello plays a song from his forthcoming album, his
first for A&M. The album is scheduled to be released in July. Listeners are, from left,
A&M’s director of black a&r John McClain, label chairman Herb Albert, A&M's director
of film music David Anderle and Sembello’s personal manager Brian Avnet.

Just Sign on the Dotted Line. Dr. Gonzo has no problem reading the fine print in this contract,
as he cements a “big” recording deal with Dublab Records. Pictured with the artist backstage at
Cobb’s Pub in San Francisco are, from left, Cobb’s owner Tom Sawyer, Dublab president Pete
Juliana, producer Roger Clark and Dublab vice president Ken Morrow.

4 B

Many Thanks. Tammy Wynette poses with CBS Atlanta staffers following a branch
meeting at which the artist dropped in to thank them for the extra effort and attention
they've given her. Standing with Wynette, from left, are CBS's sales manager Barry

Mog, Southeast country marketing manager Tim Pritchett and Atlanta branch manager
Roger Metting.

i 5 B O -

Famous Faces. Famous Music staffers meet with Mercury recording artists
Animotion in Los Angeles. The publishing firm represents the group worldwide.
Standing from left are Famous Music’s Alan Meiina, group member Bill Wadhams,
Johnson-Ross Management's Larry Ross, group member Greg Smith, Johnson-
Ross’s John Johnson, the group's attorney Lindsey Feldman and Famous Music’s
Wally Schuster. Seated are group members Don Kirkpatrick, Frenchy O’Brien,
Astrid Plane and Charles Ottavio.

Happy 30th Anniversary. Conductor Bernard Haitink, right, presents the Beaux
Arts Trio with three Compact Disc players, given in honor of the Philips artists’ 30th
anniversary. The gifts were given during a party thrown by the label in Amsterdam.

The trio, from left, are Menahem Pressler, Bernard Greenhouse and Isidore Cohen.

Reaching Gold Heights. Ira Howard, senior music director of the recorded
music division of Reader’s Digest, presents the legendary Eddy Arnold, left, with
a gold record for his direct mail Digest collection “Welcome To My World.” The
award was given during a party held at the Vanderbilt Plaza in Nashville in honor

of the artist. The label's director of product development Simone Bedient looks
on.
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KLOL ‘Taping Hour’ Shelved

REACTION TO CBS VIDGLIP CHARGE GOOL

BY KIM FREEMAN

NEW YORK The relationship be-
tween CBS Records’ new policy of
charging for video clip usage and
radio outlets producing or simul-
casting video shows appears to be a
less turbulent issue than had been
expected (Billboard, June 8). At
presstime, CBS officials were tight-
lipped on the subject, but comments
from two video-involved radio exec-
utives indicate that CBS may be
willing to make special allowances
to video programs that have radio
ties. :
The most vocal radio opponent to
CBS’s policy has been KLOL
(K101) Houston, which announced
its intention of staging a “free CBS
taping hour” in protest earlier this
month. The AOR outlet’s manager
Pat Fant now says the plan “has
been shelved.” Initially, the station
threw its weight into the controver-
sy on behalf of “K101 Rockplace,” a
bi-weekly video show aired on
WTXH-TV Houston that the Rusk-
owned outlet has produced for al-
most two years.

“We are still unwilling and un-
able to pay the flat rate {that CBS]
suggested,” notes Fant. “But, first
and foremost, we are a radio station
that has to cooperate with the rest

of the record industry.”

Fant’s main beef with the usage
charge is that “ ‘K101 Rockplace’ is
not a profit center. It’s a costly sta-
tion promotion.” As such, Fant says
the show’s unique status “should be
recognized and not grouped togeth-
er with all other video shows.” Fant
stops short of specifying what that
recognition should translate into in
terms of continued free service or
cost breaks. -

Fant explains that the proposed
taping hour was announced by
“K101 Rockplace” producer and
K101 staffer Karl Van Kyle while
Fant was on vacation. ‘“But,” he
stresses, “it was not something Van
Kyle just made up.”

In addition to Fant’s decision to
cooperate with CBS, the retraction
of the taping hour was also instigat-
ed by talks with the record compa-
ny. Both Fant and CBS spokesman
Bob Altschuler refer to these chats
as “discussions” rather than appli-
cations of pressure.

As a result of these discussions,
Fant says, “CBS has not given us an
ultimatum, but the answers they
have given have been in the spirit of
‘yes, we will work with you’.”

In a related, but less heated, case,
WZON Bangor, Me. air talent/pro-
motion director Chuck Foster, who

is also the creator and host of the lo-
cal tv show “All Hits Video,” says
his response to CBS’s announce-
ment was, “It’s been nice doing
business with you.” Another twice-
weekly show, “All Hits Video” is si-
muleast Friday and Saturday nights
on WZON.

WZON’s ties with “All Hits Vid-
eos” are less strong than those be-
tween K101 and ‘K101 Rockplace,”
as “All Hits Video” had been on the
air for two years before WZON be-
gan the simulcast in January. Still,
Foster’s complaints are similar to
those of K101’s Fant.

“My show barely covers its ex-
penses,” says Foster. He claims
that Jerry Villacres, director of
business affairs for CBS Music Vid-
eo Enterprises, “quoted me a price
of $800 per month” for usage of
CBS videos, a fee Foster says
“there’s no way we can afford.” Vil-
lacres was not taking calls on the
subject.

At presstime, Foster said he
didn’t know whether CBS product
would be dropped from “All Hits
Video” when the company’s policy
went into effect Saturday (15). Ini-
tially, he says, “I was contacted by
Epic and Columbia representatives
who said, ‘For god’s sake, call the

(Continued on page 15)

WWCO0-AM Readies Switch to Stereo

Minneapolis Giant’s Move Carries a Hefty Price Tag

NEW YORK Weary proponents of
AM stereo were whooping it up last
week as WCCO-AM Minneapolis of-
ficially announced its plans to go
stereo. While the mono signal will
not be completely discarded until
Oct. 2 (WCCO'’s 61st birthday), the
station has had the largest major
market metro share in the country
for several years, and its transition
to stereo should set the standard for
other AMs who have been maintain-
ing a “wait and see” attitude on the
relatively young transmission
mode.

The AC and variety station’s chief

Homeboy Makes Good. Westwood One chief Norm Pattiz, left, and company

engineer Jerry Miller says the year-
long transformation will cost “pret-
ty close” to $200,000. That’s an un-
usually high price, Miller points out,
because WCCO did not have a ste-
reo-capable studio and had to start
from scratch last October. When
the stereo format debuts, WCCO
will have two 50,000-watt transmit-
ters.

Given the station’s unchallenged
listenership status, marketing di-
rector Jon Quick is ready with ex-
planations as to why WCCO took
the big stereo step. “Despite what
our critics might say, we still think

star Dr. Demento accept a golden “thank you" from rock sgtiris_t “Weird Al”
Yankovic for their long-standing support. Before breaking big yvnth his “Eat it”
single and video, Yankovic was a mailboy at the WWi offices in Culver City,

Calif.

there’s room for growth,” he notes.
‘We've always been a station that’s
kept up with the state of the art,
and we want to continue to deliver
the best sound.”

Creating consumer awareness of
the definition and availability of AM
stereo has long been acknowledged
as crucial to the expanded band’s
mass acceptance. In large part, lis-
teners with so-called AM/FM stereo
recievers tend to believe they al-
ready have AM stereos. To create
this awareness, WCCO has a two-
tiered plan slated.

First, according to Quick, is a
merchandising campaign with local
audio equipment and car dealers.
“We have to educate the manage-
ment and staff there on the merits
of AM stereo with the ulterior mo-
tive of convincing them that there’s
a market for AM stereo recievers,”
he notes. Part of this campaign will
entail the use of comparative listen-
ing booths at these retail outlets;
Quick says advertising discounts
for dealers carrying AM stereo
recievers may also be considered.

The second phase is convineing
and educating the consumers. To
achieve this goal, WCCO has a num-
ber of “down-to-earth” explanations
planned, for both broadeast and
print distribution. On both levels,
WCCO’s ace in the hole is its status.
“We must reinforce the fact that
the favorite radio station in the
country” is behind the new band,
Quick says. KIM FREEMAN

BY BILL HOLLAND

THE NAB HAS ANNOUNCED
the six radio networks that have
been chosen for representation on
the association’s board of directors.
The appointees, which will serve
two-year terms effective June 18,
are ABC Inc., CBS Inc., Mutual
Broadcasting, NBC Radio, Sheridan
Broadcasting and United Stations
Radio Networks.

SPEAKING OF THE NAB, the
trade group has been awarded in
the President’s Citation Program
For Private Sector Initiatives. The
Reagan program was developed
last year to encourage the growth

S Washington Roundup

of voluntary services on the part
of—that’s right—the private sector.
The NAB was cited for its-national
campaign to curb drunk and
drugged driving and for developing
Broadcap, the private, non-profit
venture capital company founded to
assist minorities in acquiring broad-
cast properties. The president
awarded the citation at a White
House ceremony Friday (14).

SOME BROADCASTERS ARE up
in arms over the recent FCC deci-
sion to approve hikes in audio ser-
vices rates, according to the NRBA,
which has received a pile of com-
plaints over the “astronomical” pri-
vate line rate increases, some said
to approach 700%. Critics are check-

(Continued on opposite page)

Programmers reveal why they have jumped on
particular new releases.

POP

WINZ-FM (I-95) Miami Beach program manager Keith Isley has had
a change of heart about General Public. While he passed on their first
single, “Never You Done That,” the former English Beaters’ latest
IRS single, “Hot, You’re Cool,” has taken Isley by pleasant surprise.
“It’s dance-sounding, yet is a real mass appeal record as well,” he
notes. One thing he never doubted is “Eight Arms To Hold You” by
the Arthur Baker-produced Goon Squad. It’s a track from the “Goon-
ies” soundtrack, and Isley far prefers it to the Cyndi Lauper single
“The Goonies ‘R’ Good Enough.” According to Isley, “Eight Arms’ is
the single local retailers say is really selling the album. Another retail-
generated add at [-95 is Lime’s “Unexpected Lover,” a strong-selling
12-inch in Miami from TSR Records in Los Angeles.

BLACK/URBAN

WILD Boston program director Elroy R.C. Smith had his picks right
on the tip of his tongue the day we called. In his opinion, Sade’s single
“Your Love Is King” has “that ‘Smooth Operator’ flavor that’s so re-
laxing it can be appreciated at any time of day by all age groups, espe-
cially the older demos.” Meanwhile, Smith says Whitney Houston’s
second offering, “Saving Al My Love For You,” is “a great followup
where she’s letting her singing abilities out even more,” and Patti La-
Belle’s “Stir It Up” has “that definitely happy sound that will remind
everyone” of the “Beverly Hills Cop” movie whence it came.

AOR

IRS Records crops up again and will be glad to hear that R.E.M. seems
to have graduated permanently from the college/alternative radio
ranks. At least that's the word from KMET Los Angeles program di-
rector George Harris, who is sinking the station’s teeth into the
group’s latest single, “Cant Get There From Here.” Harris says the
single is generating rave responses from both listeners and Los Ange-
les record buyers. Doing double duty until recently as PD of WMMR
Philadelphia, Harris says he is thrilled to see Philly faves the Hooters
taking off. He’s currently plying their single “All You Zombies” and
predicts “And We Dance” will be a “huge record” for the station down
the line. Other Met mainstays this week include “Midnight Mission”
by the Textones and “People Get Ready,” the Rod Stewart/Jeff Beck
duet from the latter’s Epic album.

COUNTRY

At WSM-AM-FM Nashville, group program director Gregg Lindah! is
doing the things one does when in love. This week, Lindahl’s musical
affections go once again to developing Warner Bros. act the Forester
Sisters, whose debut single “(That’s What You Do) When You're In
Love” blossomed into the top 10 in spring. Now it’s “I Fell In Love
Again Last Night” that the PD is plugging. “It’s filled with all sorts of
hooks,” says Lindahl of the group’s second single. “And it’s uptempo,

which is another thing we love here.” Other than that, says Lindahl,
it’s been a quiet week for outstanding country singles. KIM FREEMAN
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by Kim Freeman

Oy

GONGRATULATIONS to the ABC Radio Networks
on securing exlusive radio rights to the “Live Aid”
concert July 13 (separate story, page 1). The approxi-
mately 18-hour event will be carried on ABC’s three
Youth Networks: Contemporary, FM and Rock Radio.
Company spokesman John Abrams wants us to clari-
fy that this is not a simulcast, but live coverage and
interview bits from the two concerts at London’s
Wembley Stadium and Philadelphia’s JFK Stadium.
Rather than organizing its own fund-raising efforts,
ABC is donating what must be phenomenal produc-
tion expenses. Commercial support to defray these
costs will be kept to a minimum of 30 seconds per
hour, and a flexible five minutes an hour have been
alloted for local windows.

ABC’s Youth Network affiliates total about 450 sta-
tions. In the unlikely event that an affiliate chooses
not to carry the programming or a market is without
an affiliate, ABC is reportedly willing to make ar-
rangements so that the entire country will have access
to the historic event. Qutside of the States, ABC’s cov-
erage will be carried by the Armed Forces Radio ser-
vice, as well as unaffiliated stations in many other
countries.

All of this must make a nice exit environment for
Robert Holmgren, who is retiring from ABC after 34
years. For the past three years, Holmgren has been
director of business and administration for ABC’s
owned and operated stations.

AT LONG LAST, WCJX (96X) Miami has revealed
its format, and it’s different enough that we don’t
blame them for keeping quiet. The station’s interest-
ing history has been detailed here earlier, so we'll
jump right into the programming.

.~ “It’s going to appeal to the people who want true,
old top 40,” says Wodlinger Broadcasting’s Mark
Wodlinger of the 16-song playlist that will rotate 24
hours a day. Dubbed “Super 16,” the hit-only format
will change weekly and be announed in the Miami Her-
ald. Wodlinger has a core of six little-known local per-
sonalities, and the station will have no commercial in-
terruptions, probably for three months. It's been a
busy period for Constance Wodlinger’s firm, as they
only got final FCC approval May 20 and 96X was ex-
pected to move its return date up to Friday (14).

THE BIG-TIME TALENT referred to as being on the
move in the June 8 column is three-year KAFM Dallas
morning man Andy Barber. He is indeed on the move,
but circumstances have delayed the announcement of
his new gig for not one week but three. We hope to fill
you in next week.

We felt privileged to see a number of top 40’s best
friends last week when New York’s Museum of
Broadcasting dedicated an entire branch to the radio
medium. During a series of seminars entitled ‘“Radio
After Radio,” such notables as “Cousin Brucie” Mor-
row, Ron Lundy, Harry Harrison, Dan Ingram and
Bob Lewis staged a DJ reunion aimed at letting the
past enlighten the present. The panel was moderated
by Rick Sklar, who has also donated much of his col-
lection to the museum and put out a feeler for anyone
with tapes of Alan Freed’s early work. Formats,
WOR New York personalities and talk radio were ex-
amined in other sessions during the week. For those
who missed it, McGavern Guild kindly taped the ses-
sion, and you might get the tapes from Donna La-
Vitola at (212) 916-0559 if you're really nice.

FEAR AND LOATHING IN PHOENIX: That was
the light-hearted word from WHTZ (Z-100) New
York’s Scott Shannon in anticipation of Malrite’s an-
nual meeting, held last week in the sweltering city of
Phoenix. We suppose it was there that the Cleveland
broadcaster made its sale of WZUU-AM-FM Milwau-

kee official. Amos Communications of Sidney, Ohio is
the buyer awaiting FCC approval, and Malrite has
turned the undisclosed purchase price into an acquisi-
tion of 80% of WLUZ-TV (Channel 7) in San Juan.
The air talent juggle at WFYR Chicago has happily
come to a halt with the recruit of Jeff Elliot and Jerry
St. James to fill the morning shift. Moving after three
years in the same slot at WMJC Detroit, the duo starts
on July 15. At that time, fill-in morning man Bob Bate-

man can return to his beloved afternoon drive shift

... Best wishes for a speedy recovery go out to
WNEW-AM’s William B. Williams, host of the sta-
tion’s “Make Believe Ballroom” overnight program,
who is in the hospital for routine surgery. ‘‘Milkman
Matinee” host Bob Jones is filling in, and WNEW has
a daily mail run going to Williams in case you’re inter-
ested in supporting his spirits and Hallmark Cards.

Indianapolis-based Emmis Broadcasting has hired
the Minneapolis advertising firm Fallon, McElligott &
Rice to handle three of its stations as well as its ever-
growing corporate image. The outlets involved are
KMGG Los Angeles, WENS Indianpolis and WLOL
Minneapolis.

NORMALLY, space limitations keep us away from
running local awards radio stations or their personnel
have won. But when a station wins 75% of the awards
avaible, it’s kind of hard to ignore. Such is the case
with ABC-owned MOR outlet WMAL Washington,
which won six of eight awards offered by the Chesa-
peake Associated Press Broadcasters Assn. WMAL
triumped in the following categories: news and human
interest reporting, sports, editorials and public ser-
vice.

ABC gets the rights
to the ‘Live Aid’ show

Olivia Lawrence joins WRXL/WRNL Richmond as
general sales manager. She has served in the same
role at WHYW-FM Pittsburgh. The combo has also re-
cruited Mary Ann Jennings as assistant news direc-
tor/assignment editor. She’s from WKYU Bowling
Green, Ky. . .. Before we leave that part of the coun-
try, we must wish a happy 50th to Gilmore-owned
WSVA Harrisburg, Va.

Broadcastmg graduates looking to get their feet
wet in the real radio world may want to check into La-
ser 558, the offshore top 40 station anchored 14 miles
off the coast of London. New talents there include
WJJO Minneapolis alumnus Tommy Rivers, who's
the floating PD, and former WDIZ Orlando jock Liz
West. The station’s landlubber rep, Jane Norris, says
Laser 588 is always seeking new talent and can be
reached at (914) 967-6515 . .. Looking for a bit more
seasoned sailors is Bill Jurney, operations manager
of AC-formatted WMXX-FM Myrtle Beach. It’s a
Class A outlet now in the building process, and Jur-
ney’s criteria are “mature style with production and
live phone skills.” Air checks should be sent to him at

-P.0. Box 1497, Myrtle Beach, Va. 29578.

Linda Fox gets a quick promotion to national pro-
gramming coordinator at FairWest/Johns Co. in La
Jolla, Calif. She joined the firm in March after 13
years of major market radio ... At contemporary
Christian station WHLO Akron, William Snow joins
as general manager. He was sales vice president at
WGCL Cleveland . . . KalaMusic signs up two new cli-
ents: WQSF Williamsburg and KNGR Sacramento . . .
Promotion people take note: WTYJ-FM Fayette/
Natchez, Miss. has expanded its basically r&b format
to include tracks from the AC and pop charts. Your
help in facilitating this transition with promo records
would be greatly appreciated by one Donnie Statford,
WTYJ’s program director. He can be reached at (601)
442-9724.

THE WPIX NEW YORK vice president/general
manager post gets filled by Marvin Seller. Moving up
from the sales manager seat, Seller takes the slot that
had been temporarily handled by WPIX Inc.’s senior
vice president David Polinger. The second 'PIX pro-
motion is Ed Hurley, who moves up from business
manager to controller . . . Kirk Patrick takes the PD
slot at KLUV Dallas, just a hop, skip and jump from
his last gig as music director and afternoon drive at
KFMK Houston.

s i
Willie’s Radio Famlly After a concert at Radio City Music HaII in New York,
Willie Nelson chats backstage with supportive Gotham radio executives.
Standing from left are WAPP/WHN New York vice president/general manager
Pat McNally and creative services director Susan Storms, WHN program
director Joel Raab, Wilson, the United Stations’ Ed Salamon and Columbia
Records’ Jimmy Del Balzo.

WASHINGTON ROUNDUP

(Continued from opposite page)

ing to see if the rates match up with
phone company earnings. And of
course, they’ll be tapping the Com-
mission’s complaint process.

HKO HAS INITIATED another in-
ternal probe to check out allega-
tions that one of its radio network
executives altered and inflated data
used to determine audience ratings.
The in-house investigation is taking
place right in the middle of an FCC
license qualification hearing that
will determine the fate of its televi-
sion and radio stations.

THE MEXICAN COUNTERPART
of the NAB, the Camara Nacional
de la Industria de Radio y Televi-
sion, has been asked by the NAB to
“persuade’’ the Mexican govern-
ment to tie up the loose ends of the
Region 2 AM radio agreement. The
U.S. and Mexico have already
agreed on an okay for additional
power to international Class C AM

stations (effective last December),
but the overall bilateral agreement
is still in limbo. The NAB has been
urging the U.S. government as well.

HADIO '85, the second annual
NAB/NRBA management and pro-
gramming convention, is set for
Sept. 11-15 at the Loews Anatole
Hotel in Dallas. Here are some offi-
cial phone numbers if you should
need help or information: exhibitor
info and registration—(301) 468-
3210; registration and hotel info—
(202) 347-5900; airline info and res-
ervations— (800) 524-4450; program
advertising info—(202) 429-5419;
hospitality info—NRBA’s Linda
Blatt at (202) 466-2030 or NAB’s
Hilda Jannesson at (202) 429-5353.
Press should call either NAB’s Bob
Hallahan at (202) 429-5479 or
NRBA'’s Wendell Wood at (202)
466-2030.

the major labels.

Inn of the Industry.

hotel de fuxe

(213) 855-8888

After |
laying down
the tracks,
lay down
and
relax.

Conveniently located between Hollywood
and Beverly Hills, Le Parc Hotel is close to the
recording studios and west coast headquarters of

Each of the 154 suites features a sunken living
room with fireplace, wet bar, kitchenette and pri-
vate balcony. Complimentary continental break
fast and limousine service within the area are just
a few more reasons why Le Parc has become the

{ . PC

733 North West Knoll West Hollvwood CA 90069

(800) 421-4606. Nationwide » (800) 252-2152 in California
or see your travel agent y
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WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC

WNOK-FM Columbia, SC

WNKS (Kiss) Columbus, GA

WNFI (I-100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Buftfalo, NY

WNYS Buffalo, NY

WPHD Buffalo, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS (Kiss) Hartford, CT
WTIC-FM  Hartford, CT

WKCI (KC-101) New Haven, CT

KAFM

KAMZ
KSET

KMJQ (

WKZQ-FM Myrtle Beach, SC
WYAY (Wave 104) Myrtle Beach, SC
WNVZ  Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL
WINE (Z-98) Tampa Bay, FL
WSEZ Winston-Salem, NC

WGFM  Schenectady, NY
WFLY Troy/Albany, NY
WRCK Utica/Rome, NY

WIKS (
WEZB (

KTFM

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

WQQQ (Q-100) Aiientown, PA
WFBG Altoona, PA

WILK-FM  Asbury Park, NJ
WBSB (B-104) Baitimore, MD

WKEE Huntington, WV

WBLI Longisland, NY WKDD Akron, OH
WAPP New York, NY WBWB Bloomington, IN KKXX
WHTZ (Z-100) New York, NY WCIL-FM Carbondale, IL KIMN

WBBM-FM (B-96) Chicago, IL
WGCI-FM  Chicago, IL KPKE
WLS-AM Chicago, IL KRXY-F
WLS¥M Chicago, IL KLuc
WKRQ (Q-102) Cincinnati, OH

WKTU New York, NY

WPLJ New York, NY

WKHI  Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL Philadelphia, PA

KBEQ (Q-104) Kansas City, MO

KZZC (2Z2-99) Kansas City, KS KMJK
KDWB-AM Minneapolis, MN KPOP
KDWB-FM Minneapolis, MN KSFM
WLOL Minneapolis, MN KWOD
KJYO (KJ-103) Oklahoma City, OK KSKD

KQKQ Omaha, N

KKLS-FM Rapid City, SD KMEL
KKRC Sioux Falls, SD KSOL
KWK  St. Louis, MO KEZR
KHTR St.Louis, MO KWSS
KDVV  Topeka, KS KSLY
KAYl Tulsa, OK KUBE
KFMW  Waterloo, IA KNBQ

KEYN-FM  Witchita, KS

A weskly national iadicalor of 46 five |
s pideed reconds on the rais~
stabions reporting to Blboard's - ..
" Hot 100 chart, The stitisns in aach
reginn represent the entice panal in,
that mgion, not jusd those which have
sdded the rocomd Noed. .. ¢ . ¥

WKXX (KXX-106) Birmingham, AL

Dallas, TX

KTKS (Kiss-FM) Dallas, TX

El Paso, TX
EiPaso, TX

KISR Fort Smith, AR
WQEN (Q-104) Gadsden, AL
KKBQ (93-FM) Houston, TX

Magic102) Houston, TX

KRBE-FM Houston, TX

WSPK Poughkeepsie, NY WANS Greenville, SC IRVING, TX

WPRO-FM Providence, RI WOKI Knoxville, TN WTYX Jackson, MS

WMJQ Rochester, NY WHYI (Y-100) Miami, FL KKYK Little Rock, AR
WPXY Rochester, NY WINZ-FM (1-95) Miami, FL KBFM Mcallen-Brownsv, TX

WMC-FM (FM-100) Memphis, TN
WJIDQ (Q-101) Meridian, MS
WABB-FM  Mobile, AL

WHHY-FM  Montgomery, AL
WWKX (KX-104) Nashville, TN

Kiss) Nashville, TN
B-97) New Orleans, LA

WQUE-FM New Orleans, LA
KITY San Antonio, TX

San Antonio, TX

KWTX-FM  Waco, TX

L Baltimore, MD REGION 4 REGION 7
WVSR Charleston, WV
WEYO (Z108) Frounrick, MO IL, IN. KY, MI, OH, Wi AT SER T, Bl

Bakersfield, CA
Denver, CO

KOAQ (Q-103) Denver, CO

Denver, CO
M (Y-108) Denver, CO
Las Vegas, NV

KIIS Los Angeles, CA

WZGO (Z-106) Philadelphia, PA WGCL Cleveland, OH KIQQ Los Angeles, CA
WBZZ (B-94) Pittsburgh, PA WMMS Cleveland, OH KKHR Los Angeles, CA
WHTX Pittsburgh, PA WXGT-FM (92X) Columbus, OH KCAQ (Q-105) Oxnard, CA
WPST Trenton, NJ WCZY Detroit, MI KOPA Phoenix, AZ
WAVA Washington, DC WHYT  Detroit, Mi KZZP Phoenix, AZ
WRQX (Q-107) Washington, DC WSTO Evansville, IN KFMY Provo, UT
WOMP-FM  Wheeling, WV WNAP Indianapolis, IN KDZA Pueblo, CO
WILK Wilkes-Barre, PA WZPL Indianapolis, IN KRSP Salt Lake City, UT
WKRZ Wilkes-Barre, PA WVIC Lansing, MI KSDO-FM(KS 103) San Diego, CA
WHTF York, PA WZEE Madison, Wi XHITZ San Diego, CA
WYCR York/Hanover, PA WKTI  Milwaukee, Wi KIST Santa Barbara, CA
WZUU Milwaukee, Wi KHYT  Tucson, AZ
WKZW (KZ-93) Peoria, IiL KRQQ Tucson, AZ
WRKR Racine, W|
WZOK Rockford, IL
WSPT Stevens Point, Wi
WHOT-FM  Youngstown, OH
AK, Northern CA, ID, MT, Northern NV,
OR, WA, wY
' REG'° KYYA Billings, MT
1A, KS, MN, MO, NE, ND, OK, SD KIYS Boise, D
KTRS Casper, WY
KFYR Bismarck, ND KMGX Fresno, CA
KFMZ Columbia, MO KYNO-FM Fresno, CA
KIIK Davenport, IA KOZE Lewiston, ID
WDAY-FM (Y-94) Fargo, ND KHOP Modesto, CA
KKXL-FM Grand Forks, ND KOSO Modesto, CA

KKRZ (Z-100) Portland, OR

Portland, OR
Sacramento, CA
Sacramento, CA
Sacramento, CA
Salem, OR

KITS San Francisco, CA

San Francisco, CA
San Francisco, CA .
San Jose, CA

San Jose, CA
San Luis Obispo, CA
Seattle, WA
Tacoma, WA

Cambridge 1-Stop Boston, MA

Cavages Dewitt, NY

Central Record & Tape

Cutler's New Haven, CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA

Everett Music Everett, MA

Good Vibrations Boston, MA

House Of Guitars Rochester, NY

Music Suppliers One-Stop Needham,
MA

Northeast 1-Stop Troy, NY

Peters One Stop Norwood, MA

Record Giant Utica, NY

Record Theater Buffalo, NY

Rhody's Warwick, RI

Trans-World 1-Stop Latham, NY

S.Windsor, CT

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-10ne Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music  Bronx, NY

J&R Music World  New York, NY
J.EK. Enterprises Baitimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop  Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baltimore, MD
Musicden Edison, NJ

National Record Mart  Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, wv

Rich Brothers P NJ
Sam Goody Baltimore, MD

Sam Goody Massapequa, NY
Seasons Four Records Hyattsville, MD
Shulman Records Cinnaminson, NJ
Tape King One Stop  Hillside, NJ
The Wiz  Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

A weekly rabionsf isdicaler of w
“tamakiost” uinghs, ia, thass with
significant firkewe sales pedential baced
on initlel markat reaction, These
recards ara sot yot on the fop 30 sty
of the rebailers and ane-shaps

to Billbeard's ot 108 chast, The
mﬂ&nnmmwth
ﬂlr&mﬂlﬂ{hﬂm nod et .

¢ thagn which avw reporting the records

3
 lisbed. Y,@W Ay b £ Ms;

Camelot Atlanta, GA

Camelot Charlotte, NC
Camelot Daytona Beach, FL
Camelot Winston-Salem, NC
Coconuts Atlanta, GA
Coconuts  Jacksonville, FL
Jerry Bassin’s 1-Stop  N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA
One-Stop Records  Atlanta, GA
Oz Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Savannah, GA
Record Bar Durham, NC
Sounds Familiar Columbia, SC
Specs Records Miami, FL
Starship Records Savannah, GA
Tara Records Atlanta, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA

REGION 4

IL, IN, KY, MI, OH, Wi

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop Detroit, Ml

Buzzard’'s Nest Columbus, OH
Camelot N. Canton, OH

Central 1-Stop Columbus, OH
Flipside Records Arlington Heights, IL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,M!
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, Wi
Martin & Snyder Dearborn, M|
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wi

Rapid Sales Madison, Wi

Record City Skokie, IL

Record Works Belleville Park, IL

Rose Records Chicago, IL

Scott’s 1-Stop Indianapolis, IN

Sound Video One Stop Niles, IL

Vinyl Vendors Kalamazoo, M!

Wax Works Owensboro, KY

IA, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop  Minneapolis, MN

CML-One Stop  St. Louis, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland St. Louis, MO

Record Bar Cedar Rapids, IA

Record Bar Norman, OK

Streetside Records St. Louis, MO

The Record Shop Edina, MN

NATIONAL NATIONAL NUMBER
187 REPORTERS NEW TOTAL 186 REPORTERS REPORTING

ADDS ON. THE POWER STATION GET IT ON (BANG A GONG) capitoL 26

ARETHA FRANKLIN FREEWAY OF LOVE arisTA 91 91 STING IF YOU LOVE SOMEBODY SET THEM FREE  aam 24

TEARS FOR FEARS SHOUT  MeRCury 82 121 TOM PETTY AND THE HEARTBREAKERS MAKE IT BETTER

DEPECHE MODE PEOPLE ARE PEOPLE sire 40 127 (FORGET ABOUT ME) mca 20

RICK SPRINGFIELD STATE OF THE HEART Rca 39 89 DEPECHE MODE PEOPLE ARE PEOPLE sire 19

“WEIRD AL"” YANKOVIC LIKE A SURGEON ROCK N'ROLL 36 36 JERMAINE JACKSON (CLOSEST THING TO) PERFECT aRisTA 18

REGION 1 REGION 3 REGIO REGION 3 ON 6 -

CT, MA, ME, NY State, RI, VT FL, GA, NC, SC, East TN, VA AL, AR, LA, MS, West TN, TX CT, MA, ME, NY State, RI, VT FL, GA, NC, SC, East TN, VA AL, AR, LA, MS, West TN, TX

WZON Bangor, ME WISE Asheville, NC KHFI  Austin, TX Bee Gee Dist. Latham, NY Album Den Richmond, VA Camelot Little Rock, AR

WIGY Bath, ME WQXi-FM (94-Q) Atlanta, GA WQID  Biloxi, MS Buffalo Enterprises 1-Stop Buffalo, NY | Bibb One Stop Charlotte, NC Camelot N.Richland Hills, TX

Camelot Plano, TX
Central South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX .
Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Whershouse Metaire, LA

REGIO

AZ, Southern CA, CO, Hi, Southern NV,
NM, UT

Abbey Road One Stop Santa Ana, CA
Alta/West. Merch. Salt Lake City, UT
Associated One-Stop Phoenix; AZ
Canterbury's Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell's Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records |Irvine, CA

Record Bar Colorado Springs, CO
Record Bar Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Tower Anaheim, CA

Tower ElCajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGION 8

AK, Northern CA, ID, MT, Northern NV,
R, WA, WY

Budget Boise, ID

Budget Cheyenne, WY

Dan-Jay Tuilwila, WA

Eli's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopold’'s Records Berkeley, CA
Music People Oakland, CA
Musicland  Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop S.San Francisco, CA
Sea-Port 1-Stop Portiand, OR

Tower Campbell, CA

Tower Concord, CA

Tower Portland, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattle, WA |
Westgate Records Boise, ID
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CBS VIDCLIP CHARGE

(Continued from page 12)
main office first’.” In those calls,
Foster says, the “indication was
that they [CBS] will work with us,”
although he had yet to get that
comment from Villacres or other
CBS executives.

A recurrent comment from Fant,
Foster and WZON program director

John Marshall is the question of |

why labels will charge for video ex-
posure and not for radio exposure.
Video production costs are the unar-
guable record company retort, and

Foster has a ready response on this

point.

get, only 50% of their vinyl equiva-
lents will get on the air [on
WZON],” he says. “Record compa-
nies will have to be more frugal
with videos because the combina-
tion of video and radio exposure is
still what it takes to break a record.
The days of bands like Duran Duran
becoming absolutely huge on the
basis of video are gone.”

Assistance in preparing this story

provided by Tony Seideman in
New York.

Kaufman Schedules
Two Ad Seminars

“Of all the videos we [“All Hits”]

|

NEW YORK Radio Advertising |

Dynamics president Richard Kauf-
man has scheduled two of his “Ev-
erything You Always Wanted To
Know About Selling Radio
Advertising” seminars for the 25th
and 26th of this month. The first
will be held at the Hyatt Regency in
New Brunswick, N.J., with the sec-
ond slated for the Garden City Ho-
tel in Garden City, N.Y. The first
seminar carries the endorsement of
the New Jersey Broadcasters Assn.

Before forming his own company,
Kaufman held various sales posi-
tions at KLOS and KHJ Los Ange-
les and KSFX San Francisco. For
more information on the seminars
or Kaufman’s other services, call
(718) 225-1515.

New Dimensions
In New Venture

SAN FRANCISCO New Dimen-
sions Radio and the California Insti-
tute of Integral Studies, both locat-
ed here, have joined forces to devel-
op a new concept in educational
programs that they intend to make
available for broadeast and cassette
distribution.

Long a producer and distributor
of radio programs on holistic-health,
personal growth and new science,
New Dimensions has teamed up
with the graduate school to make
use of its expertise in psychology,
philosophy and religion. The shows
resulting from this union will proba-
bly be heard through National Pub-
lic Radio, as are New Dimensions’
other programs.

= . .

Your C
C

ountry’s

Music Country Radio Network
puts your listeners on the line with their
favorite country music stars.

Music Country Radio Network has it all! The winning mix of country
music and information, with call-in conversations between your listen-
ers and country music’s biggest stars...all live from Music City!

With Music Country Radio Network, you'll have quality program-
ming all night long at lower cost...the kind of programming that draws
regular listeners, builds audiences, and boosts ratings. Your nights wil
be more sell-able, and the results will show . in your bottom line!

Music Country Radio Networkisthe = only program of its kind

and the only place to be in the —

country at night. Call for detailed MUS]C
information today! , NTRY
For more information, contact COU

Jeff Lyman at (615) 889-6595. Radio Network..
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TOP ROCK TRACKS

adio

NRBA Survey: AG Still on Top

ieSEl'Hll:Sm

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Love Will Keep Us Together, The

[

A * L] o n
$ Compiled from a national sample of AOR radio playlists. Leadlng FM Fllll' Tlme AM Format Captain & Tennille, asm .
o * (9 8 2. When Will | Be Loved, Linda
& /)< > . - Ronstadt, capitoL
/XS /S WASHINGTON Adult contempo-  to the survey, are AC, with 28%; 3. Wildfire, Michael Murphey, epic
o/ &5/ o T y Murphey,
B 59 & /& / ARTIST TITLE rary is still in the lead as the top for-  country, 25%; top 40, 20%,; easy lis- 4. I'm Not Lisa, Jessi Colter, camroL
< - LABEL mat for FM and full-time AM sta- tening, 10%; AOR, 5%; religious,. 5. h‘;ﬁ:’gﬁ"&g Me Wait, Major
111 2 | 7 | JOHNCAFFERTY/BEAVER BROWN BAND TOUGH ALL OVER tions, according to the third annual  2%; soft rock, 2%; classical, 1%; ur- 6. Sister Galden Hair, America
SCOTTI BROS. Q . . [ i
STING 70U LOVE SOMEBODY SET THEM FREE National Radio Broadcasters Assn. ban contemporary, 1%; and oldies, WARNER BROS.
2 | s 115 3 | 2. (NRBA) programming survey. The 1%. Uy 'E!‘t;g;z"')flb\r"?"‘\“fccf°y & thelsou)
31 2| 1| g | ROBERTPLANT LTTLEBYLUTTLE | survey also finds that country re-  The top 10 AM formats showed 8. GetDown, Get Down (Get On The
ES PARANZA/ATLANTIC mains the top AM daytimer format. AC way ahead with 34%; country Floor), Joe Simon, sprinG
a | 4| 4|5 | SuPeRTRAMP CANNONBALL Is the survey just the same old next with a solid 30%; then a long 9. Hg&"nfg Wa"'gmhg ':ap" Said, Paul
BRUCE SPRINGSTEEN Gloryoavs | Stery? Not quite. AC made a whop-  fall down to news/talk at 6%; old- | 1o. cutThe Cake, Average White
S 13| 7] 5| Coman ping k’?}? of 6% over lasi1 year's fig- ies, 6%; top 40, 4%; big band, 4%; Band, ATLANTIC
NIGHT RANGER SENTIMENTAL STREET ures. The survey also shows a tri-  religious, 3%; easy listening, 2%;
6|6 6 5 | mea pling in AM stereo broadcasting, soft rock, 2%;’ and ethnic, 1%. ' POP SINGLES—20 Years Ago
7| 9|31 | 4 | HEART WHAT ABOUT LOVE ?mi a 4% slippage for AOR from The lineup was little different for 1. | Cant Help Myself, Four Tops,
ast year. AM daytimers, with country ahead 2. Mr. Tambourine Man, Byrds,
8 | 8 | 8 | 7 | JQENALSH U2 (0L TR The survey drew the highest re-  at 40%, followed by AC, 24%; reli- O oo T P
9 u 2 5 TEARS FOR FEARS SHOUT sponse to date fI‘Om §tat10ns, with giOllS, 12%; oldies, 5%; and news/ Pharaohs, MGm
MERCURY 46% of the questionnaires returned. talk, 2%. BILL HOLLAND 4. Crying In The Chapel, Elvis
10 | 7 319 E&RWHM'CS WOULD { LIE TO YOU The top 10 FM formats, according 5 :;ezcs'leiy. ’R‘cA XCTORA ]
. n My Arms Again,
Supremes, MOTO!
11 {13 14 7 ggf_EM%SOTERS ALL YOU ZOMBIES — 6. Wt:)nderful MWorlzt‘Herman‘s
Hermits, Mam
12 |12 | 32 | 4 | DiREsTRATS MONEY FOR NOTHING Promotlons 7. Help Me Rhonda, Beach Boys,
13 10 10 3 PHIL COLLINS SUSSUDIO 8. Engine, Engine # 9, Roger Miller,
:"L"""C PLEASE BE SEATED year in a row, WYNY is launching 9. :%é:our Love, Yardbirds. Epic
14| 14 |16 | 8 | TILTUESDAY VOICES CARRY WHYI (Y-100) Miami (Top 40) its cheap summer, thrills campaign 10. Hush, Hush, Sweet Charlotte, Patti
55 5 1 s | eavLyouna T G Contact: Frank Amadeo by promoting _9’_7’,-free activities. The Page, coLumBIA
COLUMBIA The Y-100 staff may need a barrel campaign has’begun with a series of TOP ALBUMS—10 Years Ago
16 | 24 | — | 2 | JEFFBECK AND ROD STEWART PEOPLE GET READY of Ben Gay for their bottoms come  bus placards.réading “How to see 1. Captai :
June 28 when the crew sets out to  New York on $0 a day,” with riders " bt él,",,f,‘:,’;‘?.‘t'cfn‘jl,',‘: 32‘:""
17 | 25 | 45 | 3 | TOMPETTY AND THE HEARTBREAKERS ~ MAKE IT BETTER sit in each of the 75,414 seats in the urged to write WYNY for a com- | 2. Venus And Mars, Paul McCartney,
Orange Bowl. The motivation for plete list of the “97 ” Th AR ) ’
RATT 2 5 N A A 5 p WA Bt !
18126 | — [ 2 | Riawre LAY IT DOWN this charitable sit-in is the first Y-  each morning at 7, listeners will be 3 ngt'hfvvi‘:d"?%'a?e', Igﬁ;m&rld'
19 2 25 7 GRAHAM PARKER AND THE SHOT WAKE UP (NEXT TO YOU) IOO/March of Dimes Seat-A-Thon, tlpped off to one item on the list. 4, Tomm! Soundtrack, The Who,
ELEKTRA and it’s only the latest of many com- N .
20| 2| 2|7 | ERCCLAPTON SEEWHATLOECANDO | mendable fund-raisers the outlet  ONE TON OF FOUD AND FUN " Cooper, aane
- as orchestrated. KFKF-FM Kansas City, Kan 6. Stampede, Doobie Brothers, waRNER
21 {18 | 12 | 8 | KIMMITCHELL GO FOR A SODA You don’t have to be a local to (country) SN e —
ROBERT PLANT SIXES AND SEVENS contribute your part to this phenom-  Contact: Ray Massie Turner Overdrive. MERCURY
2| u el >
ES PARANZA/ATLANTIC enal effort. In fact, Y-100 is extend-  Country fans here got a chance to 8. Chicago VIll, coLumsia
23| 23 [ 3 | 3 | DONHENLEY NOT ENOUGH LOVE IN THE WORLD Lng a ;}leige invitation to all mem-  be their own superstars, courtesy of 5 ) LG s B S
ers of the music business in ex- KFKF, when the station staged i 10. Hearts, Ameri
5 ) X ged its . Hearts, America, wARNER BROS
24| 27 | 3| g | THEPOWERSTATION GET IT ON (BANG A GONG) change for mentions on the station. “Kansas City We Are The World” TOP ALBUMS—20 Years A
%51 17 1111 12 | TOMPETTY REBELS Corporatnorys are encou.raged.to concert. Co-sponsored by the . ears Ago |
MCA sponsor entire seat sections with Worlds Of Fun Amusement Park ; ma'z Pop'i'";' Sg""dt'“k‘ vsta |
2% |16 | 5 | 9 | MICKIJAGGER LUCKY IN LOVE $?,000 dor(;atlons equaling 2?) radio there, the event drew more than ’ St’,'e;g’a",?é,c‘oﬂa&" Btk
’ plugs and an appearance by the 4,000 listeners, who joined voices 3. The Sound Of Music, Soundtrack,
27 | 30 | — | 2 | YANZANT YOU'VE GOT TO BELIEVE IN LOVE firm on a related tv telethon. At the for their version of the chart-top- | L Boys Today!, caprror
e N A 1 o 1, capiToL
28 _ MEN AT WORK EVERYTHING | NEED Other. enq of the range, individuals ping charity tune. Also on the bill 5. Dear Heart, Andy Williams, coLumeia
36 2 COLUMBIA tributing b 4 $
: cqull ributing etwe}:an T(IOO and $52'0 were several popular local acts who 6. Introducing Herman's Hermits,
DIRE STRAITS will receive ank- - ir ti
29| 39 | 39 [ 4 | DRGRaree WALK OF LIFE e two t yous on donated their time. . 7. Goldfinger, Soundtrack, unTep
BRUCE I RINGSIEEN TRAPPED - Rather than sending the proceeds ARTISTS .
30| 19| 9 | n | BRUCE overseas, KFKF is channeling food g‘ g:'i':‘:ianpgpl{' ﬂl"s;fﬂ:ﬁ;zcg‘ggm
31 |4 | — | 2 | BOBDYLAN TIGHT CONNECTION TO MY HEART wg;""(ci IS RIGHT and cash donations to the hometown " Dylan, coLumia ’
GLEN?; — (ad ltNeWtZOI'k ) hungry. To date, the proceeds 10. My Fair Lady, Soundtrack, coLumeia
2|21l SMUGGLER'S BLUES ult contemporary amount to more than a ton of food
MCA Contact: Cathy Lehrfeld and $5,000. KIM FREEMAN COUNTRY SINGLES—10 Years Ago
33 NEW) va . THREE SUNRISES Here’s a promotion we common folk Lot My Dastibniced. Beg
kY| 28 19 13 fﬂk-nc(;OLLle .|N$|DE ouT can really make use of. For the third 2. ¥réms'r‘l[:;)gae?é Ti;eoMorning Home,
Aa, » MELODYLAND
35 | 2 2 9 3%55" ALONE AGAIN 3. #izzii(e & The Rainman, Tanya
ucker, MCA
3 NEW’ E'A%LT& DEEP GUTS THE KNIFE 4. ll)?&(:onsider Me, Narvel Felts, asc/
5. When Will | Be Loved, Li
37 | & | — | 2 | GEORGETHOROGOOD WILLIE & THE HAND JIVE Ronstadtyomenor 1o
6. Little Band Of Gold, Sonny James,
38 | 3 | a1 | 4 | GINOVANNELLI BLACK CARS 7. Misty. Ray S
. Misty, Ray Stevens, BarnABY
TALKING HEADS ROAD TO NOWHERE Go;HieisiMylHoaliErendall.es, ok
39 NEW) SIRE 9. gz':‘e{;%\! Said It, Margo Smith, 20TH
40 | 32 | 28 | 12 | HOWARD JONES THINGS CAN ONLY GET BETTER — 10. Touch The Hand, Conway Twitty,
—— MCA
Alalain EERA&SRYFOR FEARS EVERYBODY WANTS TO RULE THE WORLD : SOUL SINGLES—10 Years Ago
42 NEW)D g%?&N DURAN A VIEW TO A KILL — 1. Give The People What They Want,
_— O’ Jays, PHILADELPHIA INTL
43 | 35 | 35 | § | WILLIE & THE POOR BOYS BABY PLEASE DON'T GO =3 29 Rogkin/|Chair; Guen| MeS e eAr
PASSPORT 3. Look At Me (I'm In Love),
44 | 37 | 40 | 4 | PAULHYDE &PAYOLAS YOU'RE THE ONLY LOVE A SMI?"‘e"‘SWs;‘"Gw s e
o ippery en wet, CLommodaores,
MOTOWN
485 | 4 2 6 %3555 JUSTICE WAYS TO BE WICKED 5. hove Won't Let Me Wait, Major
arris; ATLANTIC
46 | 46 | 43 | & | PRINCE & THE REVOLUTION RASPBERRY BERET 6. The Way We Were/Try To
gemember, Gladys Knight & the
THE FIRM SATISFACTION GUARANTEED % B3 ooty
47 | w0 | o | 15 | Alawc M hf"f* g LI 7. Sadie, Spinners, ATLANTIC
JULIAN LENNON SAY YOU'RE WRONG \ : ' - 8. The Hustle, Van McCoy & the Soul
48 | 33 | 18 | 10 | JULIAN It’s a Jungle in Here. WMMR Philadelphia’s John DeBelia poses as a caveman City Symphony, avco
49| 22| 27 | 13 | JOMNFOGERTY CENTERFIELD for a tv spot plugging the station’s “Morning Zoo™ show. Highlighted by rock- 2! What Canll Do Eorioritabsis]
WARNER BROS. waving DJs and lots of monkey business, the commerciat was produced by 10. Take Me To The River, Syl
50 | 41 | 26 | 10 | HUEYLEWIS & THE NEWS TROUBLE IN PARADISE Creative Works of Gladwyne, Pa. | Johnson, Ht
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~ Featured Programming

IN A NEAT LINK between two
facets of the music industry, Chrys-
alis Records and New York-based
Radio International are pooling
their resources to push young label
act Go West and the group’s latest
single, “Call Me.” Aptly titled “Go
West With Go West,” the joint pro-
motion centers on point-of-purchase
campaigns with retailers in 50 mar-
kets.

Through the end of this month,
Radio International is airing a Go
West contest on its “Rock Over
London’’ program, with prizes
ranging from a two-week tour of
the western U.S. to, naturually, a
phone call from the band. In return
for this, Chrysalis is including
“Rock Over London” plugs and lo-
cal affiliate information for the con-
test on all of its in-store display ma-
terial. In essence, Chrysalis gets
added radio exposure on Go West,
and Radio International taps into
the record buying traffic. Or, as Ra-
dio International president Don
Eberle puts it, “This is one of those
rare times we can effectively and ef-
ficiently tie in syndication’s concur-
rent industries.”

Along similar lines, Westwood
One appears to be making tour
sponsorships a habit. At present,
WWI is sharing Foreigner’s U.S.
tour tab with Coca-Cola. Rick

Springfield’s 35-city tour begins in

Puerto Rico on June 28, and WW1 is
sharing the bill with Chewels Sug-
arless Gum—which is sort of hu-
morous if you're one of those who
considers Springfield a “bubble-
gum’’ artist.

THE FOURTH OF JULY specials
are starting to filter in. First, from
Gotham-based DIR Broadcasting,
we have a 12-hour program entitled
“From Britain With Love IIL,”
which promises to chronicle 21
years of hits from England. The
marathon broadcast also includes
interviews that begin with Beatles
producer George Martin and come
full cirele with Julian Lennon. Also
on the DIR boards for that weekend
is the one-hour “Music Of The
‘80’s,” which features music and
comments from Madonna and Sade
... Then, from Encino, Calif.-based
Barnett-Robbins, we will be treat-
ed to “Rock 'n’ Revolution,” an of-
fering now in its third year. The
two-hour show is sponsored by Blue
Nun Wine (Hiney Wine's major ri-
val) and gives an un-narrated look
at the history of rock. For urban
outlets, Barnett-Robbins has the
two-hour “Rhythm Revolution.” It
features DeBarge, New Edition and
the Mary Jane Girls.

From Arlington, Va., Mutual Ra-
dio Network adds two new features
to its programming roster. Entitled
“Country Comments” and “Adult
Contemporary Comments,” the
feeds are just that: 20- to 30-second
comments from artists heard on
each of those formats. The intent,
according to Mutual’s programming
president Dick Carr, is to help affil-
jates better incorporate network
features into daily programming.
The bit makes for easy and interest-
ing song intros for DJs, and creates
the impression that the interviews
were conducted locally.

KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

June 21-23, Tom Petty & the
Heartbreakers, The Best Of Ev-
erything, NBC Radio Entertain-
ment, two hours.

June 21-23, Ray Lynch, Musical
Starstreams, Musical Starstreams,
one hour. .

June 21-27, Charley Pride, Coun-
try Today, MJI Broadcasting, one
hour.

June 21-27, Helix, Metalshop,
MJI Broadcasting, one hour.

June 22, Lovin’ Spoonful, Solid
Gold Saturday Night, United Sta-
tions, one hour.

June 22-23, Tina Turner, Rick
Dees” Weekly Top 40, United Sta-
tions, four hours.

June 22-23, Johnny Cash, Week-
ly Country Music Countdown, Unit-
ed Stations, three hours.

June 22-23, Wham!, On The Ra-
dio, NSBA, one hour.

June 22-23, Henry Mancini, The
Great Sounds, United Stations,
four hours.

June 22-23, Al Green, Dick
Clark’s Rock Roll & Remember,
United Stations, four hours.

June 22-29, Kathy Mattea, Steve
Wariner, The Silver Eagle, DIR/
ABC Entertainment Network, one
hour.

June 23-29, Ray Davies, Part I,
Rock Over London, Radio Interna-
tional, one hour.

June 23-29, Shannon, Dance Mu-
sic International, Radio Interna-
tional, one hour.

June 23-30, Katrina & the
Waves, King Biscuit Flower Hour,
DIR/ABC Rock Radio Network,
one hour.

June 24-30, Ray Charles/Fourth
of July Tribute, Country Closeup,
Narwood Productions, one hour.

June 24-30, Andrews Sisters, The
Music Makers, Narwood Produc-
tions, one hour.

June 24-30, Power Station, Off
The Record Specials with Mary
Turner, Westwood One, one hour.

June 24-30, Dorsey Brothers,
Encore with William B. Williams,
Westwood One, two hours.

June 24-30, Moe Bandy, Joe
Stampley, Live From Gilley’s,
Westwood One, one hour.

June 27, Tears For Fears, Paul
Young, Supergroups, DIR/ABC
Rock Radio Network, 90 minutes.

June 28-30, Kool & the Gang,
Street Beat ‘85, Barnett-Robbins,
two hours.

June 28-30, Chicago, Superstars
Of Rock, Barnett-Robbins, two
hours.

June 28-30, Bellamy Brothers,
Hot Country Gold, Barnett-Rob-
bins, two hours.

June 28-30, Elvis Presley, Jerry
Lee Lewis, Memory Makers, Bar-
nett-Robbins, three hours.

June 28-30, Huey Lewis & the
News, Superstars Rock Concerts,
Westwood One, 90 minutes.

June 28July 4, Motley Crue,
Metalshop, MJI Broadcasting, one
hour.

Billboard.

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
.reporting to the Top Adult Conternporary
Singles chart.

NEW TOTAL

RS ADDS ON
PAUL YOUNG 12 49
EVERYTIME YOU GO AWAY
COLUMBIA
SISTER SLEDGE 10 22
FRANKIE ATLANTIC
KATRINA AND THE WAVES 10 27

WALKING ON SUNSHINE
CAPITOL

DARYL HALL & JOHN OATES 10 30
POSSESSION OBSESSION rca

DEBARGE 10 55

WHO'S HOLDING DONNA NOW
GOROY

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM  Atlanta, GA
KEY! Austin, TX

WBAL Baltimore, MD
WFBR Baltimore, MD
WJBC Bloomington, IL
KBOI Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY

KTWO Casper, WY
WVAF Charleston, WV
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
WKRC Cincinnati, OH
WLLT Cincinnati, OH
WLTF Cleveland, OH
WMJI Cleveland, OH
WIS Columbia, SC
WTVN Columbus, OH
KMGC Dallas, TX

WLAD Danbury, CT
WHIO-AM  Dayton, OH
KHOW Denver, CO
KRNT Des Moines, IA
WEIM Fitchburg, MA
WENS Indianapolis, IN
WSLI Jackson, MS
WIVY Jacksonville, FL
KLSI Kansas City, MO
KUDL Kansas City, KS
KMJJ Las Vegas, NV
KMGG Los Angeles, CA
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, WI
WRVR Memphis, TN
WAIA  Miami, FL

WISN Milwaukee, Wi
WTMJ * Milwaukee, W
WLTE Minneapolis, MN
KWAY Monterey, CA
WHHY Montgomery, AL
WLAC-FM  Nashville, TN
WCTC New Brunswick, NJ
WPIX New York, NY
WWDE Norfolk, VA
KLTE Oklahoma City, OK
KOIL Omaha, NE

WIP Philadelphia, PA
KKLT Phoenix, AZ

KOY Phoenix, AZ

WTAE Pittsburgh, PA
WWSW  Pittsburgh, PA
KGW Portland, OR
WPJB Providence,
WPRO-AM Providence, Rl
WRVA Richmond, VA
KQSW Rock Springs, WY
WSGW Saginaw, MI

KSL Salt Lake City, UT
KFMB-AM  San Diego, CA
KFMB-FM  San Diego, CA
K-101 San Francisco, CA
WGY Schenectady, NY
KKPL Spokone, WA
KSD St Louis, MO
KKJO St.Joseph, MO
WIQI Tampa, FL
WWWM  Toledo, OH
KRAV  Tulsa, OK

WLTT Washington, DC
WMAL Washington D.C.,
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A
$ Compiled from a national sample of radio playlists.
s /&),
LIS
&/ e/ TILE ARTIST
I/, §\' LABEL & NUMBER/DISTRIBUTING LABEL

1 week at No. One

3 THE SEARCH IS OVER  sCOTTI BROS. 4-04871/EPIC
& SURVIVOR

10 AXEL F mca 52536
& HAROLD FALTERMEYER

10 EVERYBODY WANTS TO RULE THE WORLD  MERCURY 880659-7/POLYGRAM
& TEARS FOR FEARS

w
w

& @ nN @f/y/sw

13 SUDDENLY  JIvE 1-9323/ARISTA Y OCEAN

~
~

@ 11|14 GETCHA BACK  cariBOU 4-049C
& THE BECH BOYS
ANGEL sire 7-29008
@ g N MADONNA
7 6|8ls SAY YOU'RE WRONG  ATLANTIC 7-89567
@ JULIAN LENNON
0wl13l7 NEVER ENDING STORY EMLAMERICA 8230
& LIMAHL
JUST AS | AM  ARISTA 1-9353
€N ® AIR SUPPLY
wisl7]- YOU GIVE GOOD LOVE  ARISTA 1-9274
& WHITNEY HOUSTON
FRESH DE-LITE 880623-7/POLYGRAM
- 4 8178 & KOOL & THE GANG
12 12|11 9 DAYS ARE NUMBERS (THE TRAVELLER) ARISTA 1-9349
THE ALAN PARSONS PROJECT
SMOOTH OPERATOR  PORTRAIT 37-04807/EPIC
13 |5)4)15 G
EVERYTHING SHE WANTS  coLuMBIA 38.04840
14 |96 |12 © WHAM!
anlzl 4 WHO'S HOLDING DONNA NOW  GORDY 1793/MOTOWN
DEBARGE
2|34 EVERYTIME YOU GO AWAY coLumBia 38-04867
: & PAUL YOUNG
HEAVEN a&m 2729
W B Y & BRYAN ADAMS
19125] 5 REAL LOVE Rca 14058

DOLLY PARTON (DUET WITH KENNY ROGERS)

8266666

20|2ls CENTERFIELD  wARNER BROS. 7-29053
JOHN FOGERTY
15110110 ONE LONELY NIGHT epPic 34-04848
& REQO SPEEDWAGON
FIND A WAY  aam 2734
U|B)4 AMY GRANT
| THROUGH THE FIRE  waRNER BROS. 7-29025
2116168 & CHAKA KHAN
CRAZY FOR YOU  GEFFEN 7-20051 /WARNER BROS.
23 11819 |15 & MADONNA
28 [23|17117 RHYTHM OF THE NIGHT GORDY 1770/MOTOWN
& DEBARGE

2813114 FOREVER coLumBia 38-04931

KENNY LOGGINS

WALKING ON SUNSHINE caPrroL 5466

& KATRINA AND THE WAVES

POSSESSION OBSESSION  Rca 14098
@ DARYL HALL & JOHN OATES

FULL MOON/EPIC 34-04835/EPIC

31|38(3

R|—|2

25119113 GO DOWN EASY

¢ DAN FOGELBERG

19 ONE MORE NIGHT AaTLANTIC 7-89588

i ¢ PHIL COLLINS

NOT ENOUGH LOVE IN THE WORLD  GEFFEN 7-29012/WARNER BROS.
& DON HENLEY

MK WAKE UP NEXT TO YOU ELEKTRA 7-69654

& GRAHAM PARKER

I'M ON FIRE coLumia 38-04772

¢ BRUCE SPRINGSTEEN

2 SUSSUDIO  ATLANTIC 7-89560

& PHIL COLLINS

14 1 JUST WANNA HANG AROUND YOU  wARNER BROS. 7-29042
GEORGE BENSON

FRANKIE ATLANTIC 7-89547

SEEEEEEREEE
I

SISTER SLEDGE

NIGHTSHIFT moTOowN 1773
36 || 7|2 & COMMODORES
37 | 373314 WE ARE THE WORLD A% cOLUMBIA US7-04839
@ USA FOR AFRICA
38 |38139]3 THINGS CAN ONLY GET BETTER  ELEKTRA 7-69651

¢ HOWARD JONES
COLUMBIA 38-04809
ROSANNE CASH

| DON'T KNOW WHY YOU DON'T WANT ME

40 [35135] 4

TILL MIDNIGHT  Rca 14049

EVELYN “CHAMPAGNE" KING

O Products with the greatest airplay this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. & RIAA seal for sales of one million units.
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BARNAKO: GET DOWN TO BUSINESS

Video Veteran Urges Fellow Dealers To Shape Up

BY BILL HOLLAND

WASHINGTON Frank Barnako,
the former radio news director and,
more recently, the former first pres-
ident of the Video Software Dealers
Assn. (VSDA), is preaching the
gospel. By turns wry, deadpan,
droll and bemused, using that radio
baritone voice, he’s telling it like it
is.

His gospel? It’s simple: Get down
to business. ‘““Vacuum the rug.
Clean the windows. Take down the
‘Coming  Soon!” poster for
‘Terminator.” ” Wake up. That’s the
message he gives to his fellow video
store owners across the country.

Barnako comes across well. He
comes across just as strongly at
lunch demolishing a Reuben sand-
wich as he did when he represented
VSDA at Capitol Hill hearings last
year and helped demolish the calci-
fying old-boy connection between
Hollywood and the Hill.

The message is harsh at times.
“The challenge we all face is this:
We have to become better business
people because better business peo-
ple are becoming video retailers,”
he says. ‘“T-Eleven is not going to let
a three-week-old poster sit in a win-
dow.”

His dictum: ‘““The only way a
mom-and-pop store can survive now
is to take very good care of its cus-

tomer base. I might have 10 stores
now, but each of them is a mom-and-
pop store.”

Barnako’s 10 Video Place stores
in the Washington area are indeed
service-oriented. He says he has
60,000 members, and spends 8% of
his gross on advertising.

This has proven successful, even
though his main competitor is the
giant Erol’s family chain, a basical-
ly self-service operation with 60
branches throughout the area.
“We're competitive in pricing with
Erol’s, although we’re doing some-
thing different here,” he says. The
something, he says, is service.

“You've got to wave your flag
and promote,” he continues. “And
so many of the dealers here don’t
promote. They don’t spend a dime—
in a shopper, never mind the Wash-
ington Post or a monthly newsletter
to bring people into the stores.

“It’s outrageous. Not another
person in this town other than Video
Place and Erol’s spends $1,000 a
month in advertising. This isn’t a
hobby anymore.”

The first Video Place opened in
May, 1979 on a $17,000 investment,
Barnako says. “Now it’s 10 times
that. If a new guy, opening a shop
today, has nothing to distinguish
himself, no magnetism, no promo-
tion budget to draw customers in
from somewhere else—if he just

from coast-to-coast

- LARGEST INVENTORY OF ANY DiSTRIBUTOR:
we stock BETA as well as VHS. Immediate delivery on

all products
Large selection and extra profits

. WE OFFER OUR CUSTOMERS THE FOLLOWING SERVICES:
Daily Specials °Product Information by Phone *Export

- BIG APPLE ENTERTAINMENT. A ieading distributor
of home entertainment products serving dealers

Divisions o Distribtition sMonthly Newsletter on
Our Specials
SESOECENENEOENES RSN NN NEOERRREEREES
a ]
s 1-800-221-3191 -
@  ORCALL TOLL-FREE IN NEW YORK CALL (21212330747 @
™ [ ]
= NAME TELEPHONE :
@ TmE ADDRESS ™
= COMPANY ary :
| or ez STATE b e
a [ ]
AEEEESNESE S eSS EREREESEEEER

15 PARK ROW, NEW YORK CITY, NEW YORK, 11038

sits and waits, puts all his money
just in product on the shelves rather
than some into promotion . ...”

Once again, the main point:
“You've got to have deep pockets
and patience.” And again: “The only
way a mom-and-pop can survive is
to take very good care of the cus-
tomer base, and each of my stores
has a different customer base that
must be satisfied. In Bethesda, they
want the foreign-language version
of ‘Amarcord.” On 13th St., they
want ‘Splatter University’—d#fer-
ent audiences. I think of radio pro-
gramming to an audience—we’re
trying to satisfy people.”

And once again: “Some of my
stores are the nicest video stores in
America. They have unified colors,
unified signage. We're dealing with
an older audience than a record
store, and we want them to come
back again and again. We want it to
be a pleasant experience. We really
think we’re in show business, not re-
tailing. We're trying to get that
across to people.”

Stores Getting New Look

Licorice Pizza Redesigns

BY EARL PAIGE

LOS ANGELES Licorice Pizza has
unveiled a new store design that
places more emphasis on prerecord-
ed audiocassettes, Compact Discs
and music video. The format is the
first phase in a recently announced
plan to double the size of the chain.

Dennis Winget, vice president of
store operations for the Record Bar
subsidiary, says that Licorice’s in-
vestment in the new design, which
focuses on converting older stores
to the configuration, will find new
store construction slow at first.

According to the five-year plan
recently unveiled here jointly by
Record Bar and Licorice Pizza exec-
utives (Billboard, May 25), the
chain will add stores modestly to
the present 34 for the next few
years. ‘“For one thing, we're putting
in a computerized movie rental sys-
tem that runs about $25,000 a
store,” says Winget in explaining
the chain’s investment in existing
outlets.

Winget does not identify the cost
of other items in the new suburban
Santa Ana store, adjacent to the gi-
ant 200-store South Coast Plaza.

But he does describe a new in-store
airplay system.

That unit will combine four 25-
inch Magnavox video monitors for
programming music video. The au-
dio portion will play only CDs and
cassettes. Winget says the system
cost $5,000.

“It used to be that we would
scrounge around and get any kind
of system we could. We can no long-
er ignore the importance of high
quality in-store demo equipment,”
he notes.

Another major design item is the
separate section for cassettes. Ac-
knowledging that Tower and
Wherehouse both innovated such
sections locally, Winget says, “It's a
good idea. We adopted it.”

Evaluating the cassette inventory
at “about $80,000,” Winget says it
was not necessary to implement a
pilferage deterrant system, and
therefore to have to “wire” each
piece of product, because of the lay-
out. “People have to come into the
section by passing the main
counter, and we have an excellent
view of the whole department.”

The exterior of the department is

(Continued on page 61)

by Mike Shalett

cOUNTRY ACTS ATTRACT a
different audience than pop groups
do. But what is the demographic
makeup of a country artist’s con-
cert attendees? Here is a general
look at such an audience. The sur-
vey was conducted in what we
would consider to be a strong coun-
try market, and the band surveyed
has had chart success in country,
adult contemporary and pop.

The audience on the night of the

about the show through announce-
ments on the radio. Forty percent
said they found out about the con-
cert from a friend. Only 5% said
they read about it in a newspaper.

What radio format are they lis-
tening to? While 53% said their fa-
vorite radio station was country,
15.4% said an adult contemporary
station was their favorite, and an-
other 11% said they favor top 40.
Again, this-shows great crossover

A look at country concert-goers
reveals great crossover potential

Our LP purchasers were lighter
buyers. Half said they had only
purchased one or two records in
the past six months.

Music video has become a major
part of the marketing apparatus
for country acts. Had our respon-
dents seen a video by the group
they were seeing that night? Sixty-
seven percent said yes.

Where had they seen the videos?
Twenty-eight percent said they
had seen it on The Nashville Net-
work, 19% had viewed it on MTV,
and 5% had viewed a video by the
group on HBO’s “Video Jukebox.”

survey was made up of more wom-
en than men (the percentage
breakdown was 53.2% female and
46.4% male). Sixty percent of the
audience was between 12 and 26
years of age; the remaining 40%
was older. The numbers are equal
in strength as we go up in age
breakdown, with 9.3% between 27
and 29 years old and 9.3% over 40.
We do not see that same pattern
when surveying a pop audience.

Were these people exclusively
country music fans? While two-
thirds said that country was their
favorite type of music, half of the
remaining group said that soft
rock was their favorite, and one-
third of the remaining group listed
hard rock. In today’s ever-chang-
ing country music market, our fan
is not a uni-dimensional music lov-
er.

Half of the crowd found out

potential.

We also asked for their second
favorite station, and here we saw
even more evidence of crossover
listening. The top 40 numbers were
higher in repsonse to this question.

Do these country concert-goers
buy records and tapes? Eighty per-
cent had previously bought record-
ings by the group they were seeing
that evening. We found that most
favor cassettes over vinyl. Two-
thirds hadn’t bought an album in
the past six months. Seventy per-
cent had bought a cassette.

In terms of their volume of pur-
chases, 36% of the cassette buyers
had bought one or two in the re-
cent past, 38% had bought be-
tween three and five, and 17% had
bought between six and 10. Eight
percent of the cassette buyers said
they had bought more than 10 in
the past six months.

“On Target’ is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a
New York-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet 1s handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, is the motivation for com-
pleting the questionnaire. The av-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.
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(On the Beam

BY SAM SUTHERLAND

A weekly column focusing on de-
velopments in Compact Disc hard-
ware and software.

MUNICH UPDATE: Internation-
al music industry executives at last
week’s IMIC summit in Munich re-
ceived revised forecasts for the
Compact Disc marketplace. And
while both the statistics and the
speakers inevitably overlapped with
CD presentations already underway
at the Summer CES, a few high-

FOR WEEK ENDING JUNE 22, 1985

lights deserve mention.

Discussion of the Sony/Philips
technology and its progress to date
was focused during June 7 sessions,
including a special address from
PolyGram International chief Jan
Timmer. Timmer could be excused
for relishing the contrast in trade
reaction to CD prospects since he
first touted the technology to IMIC
attendees in 1982. That gathering,
he recalled, found some participants
greeting the advent of the new con-
figuration with “hostility,” viewing
the launch of a third audio format

with pessimism,

This year’s IMIC, he observed,
found trade leaders concerned only
that production is struggling to
meet demand. Timmer predicted
that worldwide '85 hardware sales
should hit two million units, with a
global hardware base of 100 million
CD player units attainable by 1990.

Timmer also reviewed the young
CD market’s success in outstripping
earlier forecasts with respect to
price points as well as sales penetra-
tion.

A subsequent panel on future

technologies and markets mean-
while found The Record Group’s
Stan Cornyn updating his NARM
presentation for Compact Disc. It’s
worth noting that the label veteran
has augmented his original over-
view with a new acronym—CYV, for
Compact (Disc) Video—to help
characterize the balancing act be-
tween different data needs that will
be required in developing these new
generation products.

Complete coverage of the IMIC
meetings will be included in an ex-
panded editorial section in the July 6
issue.

DEUTSCHE DIGITAL: An infor-
mal glimpse of how hardware and

etailing

software is faring in West Germany
was gleaned during our IMIC jaunt.
And while visits to a few retail out-
lets and comment from German
sources on the market hardly con-
stitute a comprehensive overview,
it’s clear that Compact Discs are
now an integral element in the over-
all recorded music market.

The earlier launch of the configu-
ration has resulted in even lower
prices than those emerging State-
side, with one Munich source report-
ing entry level home CD players
available for about 500 DM—rough-
ly $173 at the current rate of ex-
change.

Just as telling is the penetration

(Continued on page 61)
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slr ‘3, V‘Q e(‘v Compiled from a national ple of retail sales reports. ‘gf é/ éo Compiled from a national sample of retail sales reports.
&~ K3 2% Q _ 8 23 ()
/& /& /% / ARTIST TITLE /& /X/e/ TIE ARTIST
/;b J v & LABEL & NUMBER/DISTRIBUTING LABEL ‘;b \? v LABEL & NUMBER/DISTRIBUTING LABEL
] ' 1 ] BERNSTEIN: WEST SIDE STORY 06 415253 4 weeks at No. One
1 1 1 4 PHIL COLLINS aTLANTIC 291240 3 weeks at No. One NO JACKET REQUIRED 1 TE KANAWA, CARRERAS (BERNSTEIN)
2 SA. 2 2 2 WEBBER: REQUIEM  ANGEL DFO-38218
2 | 2 | 4 | BRUCE SPRINGSTEEN coLuMBIA CK 38653 BORN IN THE U.S.A, DOMINGO, BRIGHTMAN (MAAZEL)
PRINCE & THE REVOLUTION AMADEUS SOUNDTRACK  FANTASY WaM-1791
3 | 3| 3 | 4 | PRINCE&THE REVOLUTION AROUND THE WORLD IN A DAY 3| 45 s (R
4 " _ A 4 TIME WARP  TELARC 80106
5 5 4 ADONNA SIRE 2-25157/WARNER BROS. LIKE A VIRGIN 3 3 CINCINNATI POPS (KUNZEL)
5 | 4| 44 4 | sape ] S (T 5 | 5 | 4 TCHAIKOVSKY: 1812 OVERTURE  TeLARC 80041
FORTRAIT RK-39581/EPC CINCINNATI POPS (KUNZEL)
6 | 18| 24 | 3 | DIRE STRAITS warner sros. 225264 BROTHERS IN ARMS 6 {6 |7 HAYDN/HUMMEL/L MOZART: TRUMPET CON.  cas mk-37846
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
717 | 6| &4 | JOHN FOGERTY warner eros. 2-25203 CENTERFIELD 7818 MOZART: REQUIEM  L'OISEAU LYRE 411712
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
8 1 6| 7 | 4 | PINKFLOYD marvest co 6001/cammoL DARK SIDE OF THE MOON 8|7 1s COPLAND: APPALACHIAN SPRING  TeLaRc 80078
ATLANTA SYMPHONY
9 | 9 | 12| 4 | TEARS FOR FEARS MERCURY 24.300.2/POLYGRAM SONGS FROM THE BIG CHAIR 9 | 10 10 TELARC SAMPLER #1  TeLaRc 80101
’ VARIOUS ARTISTS
10| 8 | 8 | 4 | WHAM coumen ck 39595 ° MAKE IT BIG 10| 1 jn LLEGE CULLSS TRLESCLE, @seme
GLENN GOULD
11 14| 11| 4 | SOUNDTRACK mca mcap 5553 BEVERLY HILLS COP 11} 9 | 9 AVE MARIA  PHILIPS 412.629
KIRI TE KANAWA
12 | 11} 16 | 2 | PINK FLOYD cowumsia c2x 36183 THE WALL 12|14 | 1 WITH A SONG IN MY HEART  PriLPs 412625
JESSYE NORMAN, BOSTON POPS (WILLIAMS)
13010 | 13 | 4 | TINA TURNER caproL co a60a1 PRIVATE DANCER 1311517 STAR TRACKS  TELARC 80094
CINCINNATI POPS (KUNZEL)
14| 16 | 10 | 4 | LIONEL RICHIE moTown 6059 MD CAN'T SLOW DOWN 14} 13| 18 BEETHOVEN: SYMPHONIES #5 & 6 06 413932
BERLIN PHILHARMONIC (KARAJAN)
15 | 12 { 9 | 4 | DON HENLEY Gerren 2-24026/WARNER BROS. BUILDING THE PERFECT BEAST 15017115 TELARC SAMPLER #2  TELARC 80102
VARIOUS ARTISTS
16| 15| 17 4 BRYAN ADAMS a&M CD 5013 RECKLESS 16| 12 | 12 BEETHOVEN: SYMPHONY #9 G a10-987
BERLIN PHILHARMONIC (KARAJAN)
17 | 19 | 22 | 4 | HUEY LEWIS & THE NEWS GHRYSALIS VK 41412 SPORTS 17 | 16 | 13 THE BEST OF WOLFGANG AMADEUS MOZART  PHiLIPS 412-244
NEVILLE MARRINER
18| 27 | — | 2 | STEELY DAN mca 05580 BEST OF STEELY DAN 18 | 18 | 20 BIZET: CARMEN (EXCERPTS)  ERATO HBC1-5302
DOMINGO (MAAZEL)
19 | 17 | 21 | 4 | THE POINTER SISTERS PLANET PCD1-5410/RCA BREAK OUT 19| 23| 29 MAMMA  LONDON 411-959
- LUCIANO PAVAROTTI (MANCINY)
20 | 13 15 4 CHICAGO FULL MOON/WARNER BROS, 2-25060/WARNER BROS. 17 20 | 21 21 BOLLING: SUITE FOR CELLO AND JAZZ PIANO TRIO  cBs MK-39059 .
YO-YO MA, CLAUDE BOLLING
21 | 21 | 26 | 3 | LEONARD BERNSTEIN PHILIPS DG 415-2532 WEST SIDE STORY 21 | 19 | 16 GERSHWIN: RHAPSODY IN BLUE  TeLarC 80058
CINCINNAT! POPS (KUNZEL)
22| 22 | 19 | 4 | JULIAN LENNON aTLaNTIC 2.80184 VALOTTE 22| 2 | 23 BERLIOZ: REQUIEM  TELARC 80068
ATLANTA SYMPHONY (SHAW)
23 | 20 | 14 | 4 | FOREIGNER aTanTC 2-81999 AGENT PROVOCATEUR 23 | 28 | 28 PACHELBEL CANON  Rca RCD1-5468
PAILLARD CHAMBER ORCHESTRA
24 | 23 | 23 | 4 | MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE AGCD 385 FRESH AIRE 5 28| 2| 2 THE ART OF BEVERLY SILLS  anGEL Av-34017
BEVERLY SILLS
25 NEW) HOWARD JONES ELEKTRA 960390-2 DREAM INTO ACTION 25 NEW) BACH: BRANDENBURG CONCERTOS  aRcHIv 410-500
THE ENGLISH CONCERT (PINNOCK),
26 | 26 | %5 | 3 | REO SPEEDWAGON P £x39593 WHEELS ARE TURNING 26 | 26 | — BACH: ORGAN WORKS  TELARC 80049
MICHAEL MURRAY
27 NEW ) SOUNDTRACK FANTASY WAV 900-1791-2 AMADEUS 27| 27 | — GERSHWIN: RHAPSODY IN BLUE  pHiips 411-123
DICHTER (MARRINER)
28 | 29 | — | 2 | STEVE PERRY coLumaia cK 3933 STREET TALK 281 2 | 19 VIVALDI: FOUR SEASONS  arcHv 400045
- THE ENGLISH CONCERT (PINNOCK),
29 | 28 | 28 4 BILLY JOEL coLUMBIA CK 38837 AN INNOCENT MAN 291 29 | 25 HANDEL: WATER MUSIC  arcHiv 410-525
THE ENGLISH CONCERT (PINNOCK),
30 NEWD ANDREAS VOLLENWEIDER COLUMBIA MK 37827 CAVERNA MAGICA 30 NEWD COPLAND: APPALACHIAN SPRING  Pro ARTE C0D-140
D ST. PAUL CHAMBER ORCHESTRA (DAVIES
RILIROARD .IlINE 92 108& 19
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CD-ONLY SPECIALTY DEALERS SEE NEW CONSUMER

(Continued from page 1)

tles to enter the marketplace.
“People who have come here af-
ter seeing 100 titles at the record
store in the mall are overwhelmed,”
he says. “I do a lot with specialty ti-
tles, and the 30- to 35-year-olds are
amazed to see CDs by artists like
Joe Cocker and Steely Dan. You
don’t need 2,800 titles to get into it.”
In Boston, retailers Fred Jeffery,
John Pinkney and Don Rose are get-
ting ready for the July 1 debut of
their 700 square foot Boston Com-
pact Dises. “The medium itself is re-
sponsible for expanding the con-
sumer base for music,” says Rose.
““There are many consumers and po-
tential consumers who haven'’t been
in record stores in many years. By
specializing, we can design from
scratch for the CD consumer who
may be a different consumer from
the record store customer.”
Layout, design and ambiance are

all major factors for CD-only retail-
ers. “We are a very user-friendly
operation,” says Rose. “All of our
2,000 titles are being displayed out
of the clamshell, and we'll play any-
thing buyers want to hear. By the
act of ignoring the other configura-
tions, it will ingratiate us to the CD
buyer.”

Van Epps is also concentrating on
building clientele through willing-
ness to audition recordings, and
says honesty is an important com-
modity for a specialized operation.
“Some CDs are recorded poorly,” he
says, ‘‘and I just tell people to go
and buy the record and save them-
selves $5.”

Although Van Epps is located
across the street from the Univ. of
Michigan, he says students account
for only 10% of his sales at present.
And in Rutland, Vt., Eben Sheldon
of the 1,000 square foot Laser Revo-

lution says that even though there
are four colleges in his area, he
doesn’t get much business from stu-
dents yet.

“I've got one customer who goes
to the Univ. of Vermont, and he
says there are only two CD players
in his dorm,” says Sheldon. “About
10% to 15% of my business comes
from younger buyers, but by and
large most of my customers are
yuppies, doctors and lawyers.”

Rob Simonds is a partner in Min-
neapolis’s two CD Establishment
outlets, one of the first all-CD oper-
ations. “People like the concept of a
separate store,”” he says, ‘“‘and
there’s really no reason why you
need more than 500 or 600 square
feet. That gives you plenty of room
to expand. You just have to reach
the level where you don’t want to
have over 5,000 titles.”

Balancing inventory is one of the

NN

SPECIAL OFFER

or

BUY ONE
Scotch, TDK, Maxell, SONY, BASF
Audio, or Video tape

GET ONE
$8.98 LP or tape at $4.89

any 12" at $2.59
(Any title - No limit)
In New York call 718-343-6920 or 516-877-1430
Outside New York State call:

1-800-645-6558

biggest challenges facing CD-only
shops, since retailers note that the
product mix and consumer profile
are both changing rapidly.

“If 30 new releases came out on
one day, I used to buy them all,”
says Simonds. “I can’t do that any-
more. People’s buying habits are
changing because there is more
available and they are less hungry.
Things that used to be scarfed up
because it was ‘the first this’ or ‘the
first that’ just don’t sell automati-
cally anymore.

‘““Also, the people entering the
market now are buying the cheaper
players, and I think that shows that
they don’t have the same money to
spend that the original CD consum-
ers have. The technology is creep-
ing into the mainstream.”

While specialty retailers like Si-
monds see shifts in buyer profile,
major retail chains see little if any
reason to market specifically to-
wards the CD consumer. Out of six
large chains, only Record Bar re-
ports having considered CD-only
outlets.

re: ACTION!

That's what you'll get
when you advertise in

ACTIONNART

&

| the Billboard Classified.

| Calltoll free (800) 223- |
7524, NY residents dial |

| (212) 764-7388.

VAN | "
We Deliver!
THE BEST POSTERS
THE LARGEST SELECTION

“We talked about having a store-
within-a-store at one of our
Tracks,” says Ralph King, senior
vice president of marketing for Rec-
ord Bar. “But we're still in the pro-
cess of developing our inventory as
a chain. In terms of long-range
store design, we've got cassette and
CD-only stores on the board for five
years down the road.” At the mo-
ment, he adds, Atlanta is the only
Record Bar market that seems ca-
pable of supporting a CD-only out-
let.

If established chains are slow to
move towards CD-specifie stores,
that’s fine with the smaller retailers
developing the market. “The chains
think their operations can accommo-
date the configuration as it contin-
ues to develop,” says Boston Com-
pact Disc’s Rose. “The reason why I
think the market is open to indepen-
dent CD retailers is because the
large chains don’t see the need for a
specialty store.

“They look at their own stores as
being able to absorb the configura-
tion, slowly giving it more and more
floor space. They see it as a fluctua-
tion in the same consumer base, and
I don’t. By specializing, we can de-
sign from scratch. We feel we're a
little more far-sighted.”
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Qé-\ Compiled from a national sample of retail store and rack sales reports. " é s z ew eases
§/E/$ 2|z g g8
3 . .
5 S o 3 % 5l E| = § ‘2 § 2 The following configuration ab-
,§ < g TITLE Publisher Remarks >l 2|0 | 2= +-]o|o breviations are used: LP—album;
= EP—extended play, CA—casselte;
1 1 | 75 | FLIGHT SIMULATORII Sublogic Simulation Package ° e | o NA—price not available. Multiple
records and/or tapes in a set ap-
2 3 15 | F-15STRIKE EAGLE Micro Prose Air Combat Simulation Game. ® ® ® ® pear within parentheses follow-
ing the manufacturer number.
3 | 2 {83 | FLIGHTSIMULATOR Microsoft Simulation Package °
POP ROCK
THE HITCHHIKER’S GUIDE TO R ALIVE
q 5 | 26 | THEGALAXY Infocom Adventure Strategy Text Adventure. ® ® ® ® ® ° ® lY)EA.E OR
5 8 | 13 | KARATEKA Broderbund Action Arcade Game. ® (L:: g‘g %E, fg,lnlog,{ftss/m it
KID CREOLE & THE COCONUTS
6 4 4 SUMMER GAMES Il Epyx Arcade Style Sports Game ) [ [ [ In Praise Of Older Women And Other
Crimes
7 | 17| 37| ZORKI Infocom Fantasy Strategy Text Adventure ° ° ° ° ° ) ° t’;i‘_’;slz'ggfzg/;“/ $8.98
E 8 11 | 16 | BRUCELEE Datasoft Adventure Game ® ® [} g:lsaAN
LP Portrait BFR 40059/CBS/no list
; 9 (13| 7| cato spectiumHoloByte syrategic Game ° CA BFT 40059/no lst
2 R.E.M.
E 10 | NEWD> | SUPERHUEY Cosmi Helicopter Simulation ° f:i;':zs (:2972';; 37::::"““'0“
IRS IRS- y
< Micro League Int'l CA IRSC-5592/$8.98
E 1112] 6 MICRO LEAGUE BASEBALL Sports Assoc. Baseball Strategy Game ® ® ® ® TAXXI
Expose
E 12| 6 | 45 | SARGONIN Hayden Chess Game ® ® LP MCA MCA-5580/$8.98
CA MCAC-5580/$8.98
E 13 | 18 | 88 | EXODUS:ULTIMAMI Origins Systems Inc. _ Fantasy Role-Playing Game o oo |0 “WEIRD AL :APN‘:(OVIC
are To Be Stupi
14 7 8 ‘S\IE)l\! ENTUREICORSIRUCTION Electronic Arts Build your own graphic adventure game. [} (L:: ':;k;gog"a" /:f, ﬁ§°33/°"5’"° it
15| 14 | 4 | SOLOFLIGHT MicroProse Fun Flight Simulation oo |0 e BLACK
C_LARKE, STANLEY
16 | 9 | 29 [ GHOSTBUSTERS Activision Strategy Arcade Game ® ® ® fP"::dpic(:‘Eltd!OOAO 88/ lst
CA FET 40040/n0 list
17 | NEW)> | SPACE SHUTTLE Activision Shuttle Mission Simulation ® ® ® LAID BACK
Play It Straight
18 | NEW)> | MAIL ORDER MONSTERS Electronic Arts Action Arcade Construction Set ° LP Sire 1-25288/WEA/$8.98
CA 4-25288/$8.98
19 | 19 | 2 | BEACHHEADI Access Strategy Arcade Game ° Sa“c‘ﬂ'ﬁ.'éﬁﬁose
LP Qwest 1-25153/WEA/$8.98
20 | 15 3 CRUSADE IN EUROPE MicroProse Strategic Simulation [ ] [ ] [ ] [ ] CA 4-25153/$8.98
B JAZZ
i Educational program that teaches touch typing to ages 7 SPYRO GYRA &
1 | 3 | 9 | NEWIMPROVED MASTER TYPE Scarborough fo adultin an exciting video game format in 18 different ® 00 |00 | O [ Alternating Currents
€SS0nS. LP MCA MCA—5606/$8.98
CA MCAC-5606/$8.
2 2 38 TYPING TUTOR Il Simon & Schust Program That Develops Speed, and shows progress in ° ° ° ° A 8.98
uster Typing Speed and Accuracy. :IIVAJTS' ERNIE
usican
Contains over 600 problems in addition, subtraction, LP Qwest 1-25283/WEA/$8.98
3 1 73 MATH BLASTER! Davidson & Associates  multiplication, division, fractions and decimals for ) ° ) CA 4-25283/$8.98
students ages 6 through 12, with a game at the end.
No adult supervision & friendly interactive package COUNTRY
4 4 28 EARLY GAMES Springboard Software  composed of 9 educational, entertaining games designed ® [ox [ox | @ ox
BANDY, MOE
° for childrenage2 1/2t0 6. Barroom Roses
—] ) . . . LP Columbia FC 39906/CBS/no list
A Interactive music composition and learning tool enables °
= | 5| 9 | 69| MUSICCONSTRUCTION SET Electronic Arts Ser 1o work with a library of music or compose own. ° ° ® CAFCT 39906/no list
= THE BELLAMY BROTHERS—
o 6 NEW > MUSIC SHOP Broderbund Allows you to create,edit and store your comp- ositions. It ° 3%?::3_;32"8';
2 roderbun is also a music synthesizer. CA MCAC-5586/$8 98
o BROOKS, KAREN
7 | NEW)D> | HAYDEN SAT PACK Hayden Combined Sat programs. ° ° ° ° { Will Dance With You
LP warner Bros. 1-25277/WEA$48.98
Children can create a story with friends and pets names to CCEEPER D
8 6 5 BUILD A BOOK Scarborough print out and make their own book. Recommended ages 2- | @ [ ] [ ] BUFFETT, JIMMY
12. Last Mango In Paris
LP MCA MCA-5600/$8.98
9 | NEW) | NUMBER TUMBLERS Fisher-Price Recommended ages 8-12. Builds Math skills. ox T AL D
CLOWER, JERRY
An Officer And A Ledbetter
10| 7 | 3 | BANKSTREET MUSIC WRITER  Mindscape Write,edit and play back your own music compositions. ° e | o gmcc‘;g_gg:;‘;g’_;g-”
(Continued on page 61)
1 1 48 | PRINT SHOP Broderbund At Home Print Shop ° Y °
P —s
PRINT SHOP GRAPHICS An additional disk for use with the “‘Print Shop“. Supplies
E 2 | 2 | 11| [BRARY Broderbund 100 new graphics. ° °
g 3 3 90 BANK STREET WRITER Broderbund Word Processing Package [ ] [ ] [ ] [ ] D Iv I D E R CAR D s
ALL SIZES AVAILABLE
g 4 4 14 cggRRiﬂvz)Lgems MANAGING Meca Home Financial Management System [ ] I 5
§ 5 | 10 | 24 | PAPERCLIP Batteries Included Word Processing Package o | ox € and up
< 6 5 9 THE NEWSROOM Springboard The program lets you design, illustrate and print your own ° ® ® Whv Pav M o re7
E pring newspaper. The program has a built-in word processor. L
W 7 | 6 | 82 | DOLLARS AND SENSE _Monogram Home Financial Package °® ) Direct f;(;;no?i‘;:]l;?t?cturer
q Combines word processing,communications and data Sam Lempert
g 8 | 7| 9 | HOMEPAK Batteries Included management in one package. ° ° ° ° (718) 802-0300
9| 8| 16| PFS:WRITE Software Publishing  Word Processing Package ° °® °® 544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.
10§ 9 2 LETTER WIZARD Datasoft Word Processing Program [ ] [ ] [ ] Special Volume Rates
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THE PEOPLE WHO RUN New
York’s venerable Kool Jazz Festi-
val have been crossing their fin-
gers very tightly in recent days,
hoping fervently that the strike by
hotel workers there will be settled
by the time the festival begins on
Friday (21).

It’s not just that the Kool gala—
which is arguably the jazz event of
the year, not just in New York and
not even necessarily just in this
country—depends so heavily on
the business of out-of-towners,
who may well change their plans in
view of the problems created by
the hotel strike. There’s also the
very practical consideration that
the festival’s main ticket office and
information center is located in the
lobby of one of the struck hotels.
How many people will opt to fore-
go festival tickets rather than
cross a picket line?

For the record, impresario
George Wein and his staff are op-
timistic that the strike, if it's still
on, will have little if any impact.
The traditional festival kickoff on
the lawn of Gracie Mansion, the
Mayor’s official residence, is set
for Friday noon, and that night the
10-day musical marathon begins
with an impressive triple play:
Miles Davis at Avery Fisher Hall,
Ella Fitzgerald at Carnegie, and

& Peter Keepnews

Dizzy Gillespie on the Hudson
Day Liner, cruising around Man-
hattan.

BY THE TIME you read this, the
winning combo will have been cho-
sen in the Hennessy Jazz Search,
the national talent competition

sponsored by Hennessy Cognac.

Deadline considerations preclude
us from being able to report who
emerged victorious at the finals,
which were set to be held Thurs-

fying post-bop acoustics.” No, we
don’t know what that means ei-
ther.

The winner of the finals, for
which Joe Williams was set to
serve as host, was to perform at
the Playboy Jazz Festival at the
Hollywood Bowl on Sunday (16),
on a bill including Sarah Vaughan,
Buddy Rich, Horace Silver, Bob-
by McFerrin and Spyro Gyra. Ac-
cording to Hennessy, more than
400 groups submitted tapes to this,

The Kool Festival strikes again
despite some hotel problems

day (13) at the Playboy Club in
Los Angeles. But we can tell you
the names of the three finalists,
chosen at competitions in New
York, Chicago and L.A.
Representing Gotham was the
Timothy Horner quintet, a basi-
cally straight-ahead outfit. The
quintet of Ken Gueno, who favors
a Latin-jazz mixture, was the Chi-
cago entry. And the Los Angeles
band was 7th Avenue—which, ac-
cording to the press release from
which we gleaned all this informa-
tion, plays ‘“‘contemporary jazz
originals and characteristic electri-

the firm’s first jazz competition.

ALSO NOTED: Invitations have
been sent out for the first Minne-
apolis Jazz Party, a three-day ex-
travaganza modeled on the famous
Colorado Jazz Party, at which 25
musicians will play in a variety of
contexts. Among the performers
set for the Sept. 14-16 bash, for
which 325 guests will pay $125 each,
are Red Norvo, Clark Terry, Al
Cohn, Flip Phillips and Dave Mc-
Kenna. The organizers say it will
be “the premier jazz event ever in
Minnesota,” and we believe them.
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Q/> Compiled from a national sample of retail store
é_ (70 oz? and one-stop sales reports.
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o/S,
9 // e/ ARTIST TITLE
L o LABEL & NUMBER/DISTRIBUTING LABEL
@ 1113 STANLEY JORDAN  BLUE NOTE BT 85101/CAPITOL 5 weeks at No. One
MAGIC TOUCH
@ 217 GEORGE HOWARD  1Ba 1B 205/PALO ALTO
DANCING IN THE SUN
@ 9|7 EARL KLUGH  waRNER BROS. 25262-1 (CD)
SODA FOUNTAIN SHUFFLE
@ s |1 RARE SILK  raLO ALTO 8086
AMERICAN EYES
@ 5|13 SADE  PORTRAIT BFR 39581 /EPIC (CD)
DIAMOND LIFE
@ g !ls MILES DAVIS coLumsia Fca0023
YOU'RE UNDER ARREST
7|15 ANDREAS VOLLENWEIDER cOLUMBIA FM 39963 (CD)
WHITE WINDS
8 | 33| WYNTON MARSALIS  coLumBia FC 39530 (CD)
HOT HOUSE FLOWERS
@ 1013 DAVID DIGGS 78a T8 207
STREETSHADOWS
11119 GEORGE BENSON  waRNER BROS. 25178.1 (CD)
20/20
11 | ¢ [ 19| DAVID SANBORN  waRNER BROS. 25150-1
STRAIGHT TO THE HEART
12 |12 | 11| CHET ATKINS  coLumsia FC 39591
STAY TUNED
@ 16| 7 | MAYNARD FERGUSON  PALO ALTO PA 8077
LIVE FROM SAN FRANCISCO
14 |14l 15 DAVE GRUSIN GRP 1011 (CD)
ONE OF A KIND
15 | 15| 36 PAT METHENY GROUP  ECM 25000-1/WARNER BROS. (CD)
FIRST CIRCLE
197 TANIA MARIA  MANHATTAN ST-53000/CAPITOL
MADE IN NEW YORK
17 [ 11| KENNY BURRELL & GROVER WASHINGTON  BLUE NOTE 85106/CAPITOL
TOGETHERING
30| 3 KENNY G. aRISTA aL8-8282
GRAVITY
19 [13]9 WEATHER REPORT  coLumBIA FC 39908
SPORTIN' LIFE
MICHAEL FRANKS  wARNER BROS. 25272
SKIN DIVE

BILLIE HOLIDAY  vERVE 823246-1/POLYGRAM

THE BILLIE HOLIDAY SONGBOOK

EIE

ANDREAS VOLLENWEIDER cOLUMBIA FM 37827 (CD)
CAVERNA MAGICA (... UNDER THE TREE-IN THE CAVE...)

N
~N
~
~
o
~

5 STANLEY TURRENTINE  BLUE NOTE BST-85105/CAPITOL
STRAIGHT AHEAD

°

24 (18|13 YELLOWJACKETS  waRNER BROS. 1.25204

SAMURA| SAMBA

25 |27 (50 DAVE GRUSIN GrP a-1006 (CD)

NIGHT LINES

26 | 201 30 AL JARREAU  WARNER BROS. 25106-1 (CD)

HIGH CRIME

SPECIAL EFX GRP 1021 (CD)

)

MODERN MANNERS

28 (21115 WILTON FELDER wmca 5510
SECRETS
35| 3 AL DIMEOLA  MANHATTAN ST-53002/CAPITOL
CIELO E TERRA
30 [31] 5 EARL KLUGH capTOL ST-12405
KEY NOTES
31 | 26 |132 GEORGE WINSTON ®  wINDHAM HILL C-1025/A&M (CD)
DECEMBER
321322 GROVER WASHINGTON JR. ELEKTRA 60318 (CD)
INSIDE MOVES
33 |34 3 DIDIER LOCKWOOD GROUP  GRAMAVISION 18-8412-1/POLYGRAM

DIDIER LOCKWOOD GROUP

SKYWALK  zeBRa zR 5004

COIEE

SILENT WITNESS

35 |29 25 ANDREAS VOLLENWEIDER cOLUMBIA FM-37793 (CD)

BEHIND THE GARDENS, BEHIND THE WALL....
36 |23]|17 -

JEFF LORBER
STEP BY STEP

ARISTA AL8-8269
37 |35 HERBIE HANCOCK  BLUE NOTE BST-84195/CAPITOL

MAIDEN VOYAGE

38 |39 42 GEORGE WINSTON @®  wiNDHAM HILL C 1012/A&M (CD)
- AUTUMN
NEW} DAVID MURRAY BIG BAND  BLACK SAINT 8SR 0085/POLYGRAM
LIVE AT SWEET BASIL
NEWD DIZZY GILLESPIE Grep 1012 (CD)

NEW FACES

O Albums with the greatest sales gains during last two weeks. (CD) Compact Disc availabie. ® Record-
ing Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales
of one million units.

EGTERN

by Bob Darden

NEW RELEASES: Sparrow has two spectacular new
albums, Steve Taylor’s “On The Fritz” and Sheila
Walsh’s “Don’t Hide Your Heart,” as well as Rick
Cua’s hard-rocking “You're My Road.” Also in the
stores: Kathy Canada’s literate “Watchers For The
Dawn” on RedBud .. . The Joe Russell Band’s “Show
Me Preacher Man” on White Line Records ... “The
Bright Star Male Chorus Live” on Jewel ... Cheryl
Prewitt’s surprising “Choose To Be Happy” on Love-
Song ... Brian & Camille’s “Orphans In The City”
for Reignbow Productions, which has already been
added to an impressive number of radio stations for an

Taylor and Walsh head
the list of new albums

independent release . . . Jeff Benward’s self-titled al-
bum for the new Communications Records . . . “Take
Five,” Word’s first for-sale concert video sampler,
featuring performances by Amy Grant, Leon Patillo,
Randy Stonehill, Michael W. Smith and Mylon Le-
Fevre ... Ron Huff’s gorgeous two-volume “Hymns
For All Seasons.”

Brentwood Records’ first three Compact Discs:
“Beside Still Waters” by the Don Marsh Orchestra,
and “Christmastime For Singing” and “A Fresh New
Touch,” both by Bridge ... “O Joyful Light” by Mi-
chael Joncas for North American Liturgical Re-
sources ... The Continental Singers & Orchestra’s
“Now Or Never” musical with various guest artists—

- by the Damaens and “Companions For The Journey”

proceeeds to World Vision’s efforts at hunger relief
... “I've Just Seen Jesus” by Larnelle Harris on Ben-
son’s Impact label ... Charles Vickers’ “Let Your
Light Shine” (dedicated to Dr. Mary McLeod Be-

thune) ... Heavy metal band Philadelphia’s “Tell
The Truth” on the Patmeos label ... “Reflections II”

by Carey Landry, both for North American Liturgical
Resources ... The Cathedral Quartet’s “Especially -
For You” on RiverSong . . . Heavy metal heroes Jeru-
salem’s “Can’t Stop Us Now"’ on Refugee Records.

“Good News Car Tunes” from Brentwood ... “No
Other Way” by the Delegation, “Wake Up America”
by the Easter Brothers, “Southern Style” by the
Smith Brothers and “I Love Jesus Better Than Ice
Cream” by the Goads, all on Morada Records ... Bo
Capebianco’s “You Are The One” . .. Mark & Helen
Banning’s soothing “Journey To The Light” from
Creative Sound . .. The Blackwood Brothers’ “That
Brighter Day’’ ... Phil Driscoll’s “The Power Of
Praise,” John Michael Talbot’s “Song For Worship,
Vol. II” and Steve Green’s “He Holds The Keys,” all
on Sparrow.

EVENTS: Word Records’ first CD, “The Messiah,”
was among the first CDs in the Christian bookstores
in early April. Since then, Amy Grant’s “‘Age To Age”
and “Unguarded” have been delivered, along with
Russ TafP’s “Medals” and Petra’s No. 1 album “Beat
The System’” . . . The fast-growing Sparrow Corp. has
moved from its longtime Canoga Park location to
nearby Chatsworth, Calif. Sparrow’s new address is
9255 Dearing Ave., Chatsworth 91311.
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Here’s Looking at You, John. John Denver takes a turn behind the camera in
Los Angeles during the shooting of his first music video, “Don’t Close Your Eyes

Tonight,” from his RCA album “Dreamland Express.” Pictured from left are
executive producer David Catzel, Denver, executive producer Kit Thomas and
director David Hogan.

Producer Ends Partnership With Macmillan

KEEFGO’S JOHN WEAVER GOES SOLO

BY JIM McCULLAUGH

LOS ANGELES One of the long-
est-running, most prolific partner-
ships in music video has ended, with
producer John Weaver, who for the
past eight years has been partnered
with director Keith Macmillan as
KEEFCO, forming John Weaver
Productions here. KEEFCO will
still be fully operational in the U.K.
under Macmillan.

The initial project for Weaver’s
new enterprise is a long-form REO
Speedwagon special shot recently at
Kansas City’s Kemper Arena. The
10-camera shoot, for CBS Video Mu-
sic Enterprises, should result in
MTV and Showtime cable specials,
as well as a commercially available
videocassette and videodisk.

A promotional clip is also being
drawn from the footage for the
song ‘“Live Every Moment,” the

In Search of the Right Image

Seminar Studies Black Glips’ Impact

NEW YORK Making certain a
black artist’s video and musical im-
ages match was one of the key top-
ics discussed at a recent seminar at
RCA Studios here, at which the
New York chapter of the Black Mu-
sic Assn. brought a team of music
and video professionals together
with an interested audience.

‘““We’re not all shuckers and
jivers,” said Eric Meza, who heads
Meza Movies Inc., the production
company behind videos for such art-
ists as Bill Withers, Process & the
Doo Rags, the Manhattans and
Johnny Gill. Claiming that much
black video is ‘“‘not presenting the
right image of our artists,” Meza

U.S. CABLE PENETRATION reached 45.3% in May, according to the A.C.
Nielsen Co. The number is an increase of 7% over May, 1984, and rep-
resents 38,673,270 households. The leading designated market area in
terms of number of households is New York, with 2.5 million. The Los
Angeles/Palm Springs area is second, with 1.6 million; after that come
Philadelphia with 1.1 million, San Francisco/Oakland with one million,
and Boston and Chicago with 875,000 each.

JOHN DENVER AND VH-1 are getting together for a promotion, titled “VH-
1’s Dreamland Express.” The grand prize will be an evening with Den-
ver in Denver on July 5. Start date for the contest was June 4; end date
is June 24, with an entry deadline on the 25th. Denver will fly his own
Lear jet to the winner’s home airport, and take him or her to a concert
at Red Rocks Amphithéatre. Also included will be ground transport via
limousine, $1,000 spending money and dinner with John. “VH-1 Dream-
land Express” will be the network’s third promotion. Its first two in-
volved Linda Rondstadt and the Broadway show “Cats.”

BY KIDS, FOR KIDS AND ABOUT KIDS is “Kid Stuff,” a video put together by
writer/producer James ‘“Booty” Neal with a team of 14 young actors,
aged 6-13. The clip has an “Alice In Wonderland”-like theme and, the
producers claim, a very upbeat tone. A record of the song will be dis-
tributed nationally, while the clip itself is going into rotation on MTV
Networks’ kidvid cable web Nickelodeon. Neal and Mark Barkan
wrote the song.

THE MUPPETS ARE GOING MUSIC VIDED—in the pages of Muppet magazine.
The publication has created a new section called MMTV—Muppet Mu-
sic Television. Each month a Muppet character will get a full page as a
rock star. First out: Kermit the Frog as Bruce Springsteen. In the fu-
ture: Miss Piggy as Tina Turner.

COMEDY IS NOW MAKING a regular appearance on MTV, as of the June 5
premiere of the BBC production ‘“The Young Ones.” The show details
the adventures of the students at “Scumbag College” in the U.K.
Rights to 12 episodes have been purchased from Lionheart Television.

TONY SEIDEMAN

..nhewsline...

suggested that future black clips
could “get closer to the music” as
well as ‘““more sincere and to the
point.”

Robert Ford, a partner in Prep
Street Productions and Neutral
Grey Music and the producer of al-
bums for the likes of Kurtis Blow
and Full Force, said that the rea-
sons for producing a clip are often
not well thought out.

“It’s like nuclear bombs,” he said.
“The U.S. has one, the Russians
have one, the Chinese and British,
so everybody else has to have one.”
He claimed that record companies
frequently grant videos to artists
simply as a “stroke” or “‘symbol of
commitment,” and that as a result,
“You get a lot of garbage [ with art-
ists] being thrown in front of a cam-
era and let bounce around. People
get turned off to a large degree be-
cause of the formula.”

Concluded Ford, “No video is bet-
ter than a bad video.” Jeff Lee, vice
president of network operations for
Black Entertainment Television
(BET), agreed “There’s a fine line
back-and-forth between music that
is good and a visual that is good for
the artist and the image shown on
BET.”

Lee said it was BET’s policy “to
portray blacks in a positive light.”
Some videos, he said, “quite honest-
ly don’t do that.”

In this regard, Lee pointed to the
rap ‘“‘cartoon’’ videos of the Fat
Boys, and said that the network had
received letters complaining about
the videos’ image of the Boys “with
pizza all over their faces.” But he
added, that group and other rap art-
ists are highly popular at BET.

Darryl Sharpe, program director
of Consolidated Broadcasting Corp.
in Greensboro, N.C. and head of
programming on Greensboro’s 24-
hour video station TV-61, said that
MTYV exclusivity had caused his sta-
tion to program more local clips.

Sharpe was also critical of the
record companies for not promoting
their black artists and clips at TV-61
heavily enough.

fourth single from the group’s plati-
num album “Wheels Are Turning.”
Post-production is taking place at
Unitel’s new facility on the Para-
mount Pictures lot.

Bruce Gowers directed the REO
Speedwagon project, which also in-
cludes a good portion of backstage
and pre-concert footage. Weaver in-
dicates that he will be working
closely with Gowers as well as with
such other directors as Macmillan,
Kim Paul Friedman, David Lewis,
John Jopson and Joe Clark.

“Keith was spending much of his
time in the U.K.,”” notes Weaver,
‘“‘and I was running the U.S.
KEEFCO operation. This new ar-
rangement should work out well for
both of us.”

KEEFCO, one of the pioneering
video music companies and one of
the first to establish a beachhead in
Hollywood, was responsible for
more than 600 music videos, at least
50 of which are concerts.

In the U.K., KEEFCO'’s clients in-
cluded such artists as Paul McCart-
ney, Culture Club, the Who, Kate
Bush, Queen and the Clash, while
Stevie Wonder, Pat Benatar, Toto,
Journey and Daryl Hall & John
Oates were among the firm’s U.S.
clients.

Among KEEFCO’s long-form
projects are ‘‘Rock For Kampu-
chea,” Billy Squier’s “In The Dark”
and Kiss’s “Animalize Live Uncen-
sored,” a current best-selling video-
cassette title on RCA/Columbia Pic-

tures Home Entertainment’s Mu-
sicVision label.

“The reason I got into this busi-
ness in the first place eight years
ago,” says Weaver, “was because I
could see the emergence of the
home video marketplace. At that
time, of course, the emphasis was
on promotional clips. I want to con-
centrate now on home video music
projects first and promotional clips
second.

“The time is right for that now.
The exploding VCR hardware popu-
lation is already making long-form
music video projects profitable.”

COMING
in August
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The results are fast. The Y
reach is vast. And the call is II s A
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at (800) 223-7524. \. 7
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VIDEO PROGRAMMERS
LOOKING FOR THEME ORIENTED SOFTWARE?
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IT'S HERE AT LAST!

VIDEO PLACEMENT INTERNATIONAL

proudly presents
THE

M-monracell

—

™

VIDEO MONTAGES are specifically designed to provide visual
enhancement to any and all musical formats.

VIDEO MONTAGES are snippets of fast moving comedy,
DRAMA. CHASES, NEWSREELS. CARTOONS. ROLLER
SKATING. DANCING, STUNTS. EROTICA. VIDEDO GRAPHICS.
LASER LIGHT SHOWS. and all current MUSIC VIDEOS.

VIDEO MONTAGES are culled from the highest guality sources
to provide the finest reproduction. and are available in all formats.

VIDEO PLACEMENT INTERNATIONAL
240 East 27th Street, Sute BL, New York, NY 10016  212-696-9207
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Trhovich Shoots for Simple Approach

The Best Clips Are Concert Clips, Director Says

BY ETHLIE ANN VARE

LOS ANGELES The trouble with
most music videos today, says direc-
tor Tom Trbovich, is that directors
have too much of a “fix it in the
mix’’ attitude, seeing the major
duty of the director as editing, rath-
er than directing.

“That’s one of the reasons videos
cost so much money to do now,”
Trbovich says. ““More than they
should.”

For Trbovich, the best video is a
concert video, and the best attitude
is the one he uses when shooting

live television. Since his background
includes 175 episodes of “Midnight
Special” (“four 90-minute shows in
two 10-hour days on four NBC
stages”) and the Orange Bowl and
Long Beach Grand Prix, live tv is
what he knows best.

“When you're working live,” says
Trbovich, “what you see is what you
have to work with. You learn to
trust yourself, to go with your in-
stinets.

“In football, you’re playing along
with the player. If it’s third and one,
you gotta know if it’s going to be a
run or a pass, to take a chance on
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Video Bayou. John Fogerty, second from left, relaxes with friends in New
Orleans while on tocation for his recent cable special. Director Jerry Kramer is

second from right.

U2

Under A Blood Red Sky-Live
Red Rocks, Colorado/Boston

EFFANEL MUSIC/NEW YORK

Portable 24TK recording
anywhere.

RANDY EZRATTY
212 « 807 - 1100 TELEX 238 198 TLXA UR
&6 Crosby Street = New York, New York 10012

PROMOTIONAL

MUSIG VIDEO

#yailabie on 1 Hour Tape Compilations to colleges, nite clubs, and other pu huc&

venues throughout America.
We provide: e Newest Releases
e Quick Service
® Highest Quality
i o Low Cost

# 1 way of staying on top of video music

.. Lawnrence grztu/niszs s Dhe.

2
Cali us today to see if you
qualify to receive promoticnal
videos on a monthly basis.

Dial (201) 667-4026

where to point the cameras. In a
concert, you learn the song and
watch what they do.”

Trbovich’s highest-profile project
of the moment is “We Are The
World.” He directed the six-camera,
all-night shoot and he says, he knew
when he went in that no amount of
preproduction would adequately
prepare him for what he would en-
counter.

“I remember the first ‘Midnight
Special’ I did,” he laughs. “I had the
seript totally marked, blocked for
every camera angle. I was doing
Black Oak Arkansas, and they were
just tearing the place up. Halfway
through the first song, 1 said, ‘Uh,
oh, this isn’t happening.’

“I found out that’s not how you
shoot rock’n’roll. I haven’t looked at
a shooting script since that night.”

He flew by the seat of his pants
for the Rolling Stones’ pay-per-view
satellite concert in 1982, and did the
same for such specials as Bette
Midler’s HBO concert. He does,
however, follow a shooting script
when on an assignment like direct-
ing “Laverne And Shirley” or “Al-
ice.” But when it comes to rock vid-
eo, tight budgets are one more rea-
son for playing it by ear.

“You should be able to do one
song from a concert for $12,000,
easy,”” he says. “Now, I loved
Duran Duran’s ‘Wild Boys,” and I
heard that cost something like
$600,000. You can’t do that for
$12,000. But you can do a good clip
for $12,000.”

Trbovich, who began his career as
a page for ABC’s “‘Shindig,” is
starting his first feature film this
month: “The Boarding School,” pro-
duced by Mustapha Akkad (“Hal-
loween’’). But although feature
films have long been a career goal,
they are not the ultimate career
goal. Trbovich has two unfulfilled
fantasies: He wants to direct Bob
Seger in concert, and he wants to di-
rect Bruce Springsteen in concert.

“I know every lyric, every song,”
he says. “I want to capture the ex-
citement that the people in the audi-
ence are going nuts about.”

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard’s classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

AS OF JUNE 12, 1985

PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

PAT BENATAR INVINCIBLE Chrysalis

DIRE STRAITS WALK OF LIFE  Warner Bros.

GODLEY & CREME CRY Polydor

JOHN PARR ST.ELMO'S FIRE (MAN IN MOTION) Atlantic
REO SPEEDWAGON LIVE EVERY MOMENT  Epic
SANTANA {'M THE ONE WHO LOVES YOU  Columbia
RICK SPRINGFIELD STATE OF THE HEART RCA

BRUCE SPRINGSTEEN GLORY DAYS Columbia

THREE O'CLOCK HER HEAD'S REVOLVING IRS

VIDEOS ADDED
THIS WEEK

POWER
BREAKOUT
POWER
LIGHT
MEDIUM
LIGHT
LIGHT
POWER
LIGHT

BRYAN ADAMS SUMMER OF ‘69 A&M

JEFF BECK & ROD STEWART PEOPLE GET READY Epic

DAVID BOWIE LOVIN' THE ALIEN EMI America

B80B DYLAN TIGHT CONNECTION TO MY HEART  Columbia

THE FIRM  SATISFACTION GUARANTEED Atlantic

DON HENLEY NOT ENOUGH LOVE IN THE WORLD  Geffen

NIGHT RANGER SENTIMENTAL STREET MCA

TOM PETTY & THE HEARTBREAKERS MAKE IT BETTER (FORGET ABOUT ME)
THE POWER STATION BANG A GONG Capitol

TEARS FORFEARS SHOUT Mercury

POWER
ROTATION

Sneak Preview Videos

MCA

WA N W R WA WN

PHIL COLLINS SUSSUDIO Atlantic
*EURYTHMICS WOULDILIE TO YOU?
HAROLD FALTERMEYER AXELF MCA
*MICK JAGGER LUCKY IN LOVE Columbia

HOWARD JONES THINGS CAN ONLY GET BETTER Elektra
KATRINA & THE WAVES WALKING ON SUNSHINE  Capitol
HUEY LEWIS & THE NEWS BAD ISBAD Chrysalis
*MADONNA INTO THE GROOVE Warner Bros.

*BRUCE SPRINGSTEEN I'MON FIRE Columbia
‘TILTUESDAY VOICES CARRY  Epic

*WHAM! EVERYTHING SHE WANTS Columbia

RCA

HEAVY
ROTATION

—
o 9N

R e, —_
-0 wwaoa?a

**THE BEACH BOYS GETCHABACK Caribou/CBS

*DURANDURAN A VIEW TO AKILL Capitol

DARYL HALL & JOHN OATES POSSESSION/OBSESSION RCA
COREY HART NEVER SURRENDER EMI America

*ROBERT PLANT LITTLEBY LITTLE Es Paranza
SUPERTRAMP CANNONBALL A&M

SURVIVOR THE SEARCH IS OVER  Scotti Bros.

PAUL YOUNG EVERY TIME YOU GO AWAY Columbia

ACTIVE
ROTATION

JOHN CAFFERTY & THE BEAVER BROWN BAND TOUGH ALL OVER Scotti Bros.

o~ (S LR RS - AR U~ )

DEPECHE MODE PEOPLE ARE PEOPLE Sire

**THE DOORS ROAD HOUSE BLUES MCA Home Video/Elektra
PAUL HARDCASTLE 19 Chrysalis

HEART WHAT ABOUT LOVE Capitol

THE HOOTERS ALL YOU ZOMBIES Columba

*CYNDI LAUPER THE GOONIES ‘R° GOOD ENOUGH  Epic
LONE JUSTICE WAYS TO BE WICKED Geffen

MEN AT WORK EVERYTHING I NEED Columbia

GRAHAM PARKER & THE SHOT WAKE UP Elektra

GINO VANNELLI BLACK CARS HME/CBS

VITAMIN Z BURNING FLAME Geffen

“WEIRD AL" YANKOVIC LIKE A SURGEON Rock'n’'Roll/CBS

MEDIUM
ROTATION

aaaawu!:-w

o N o

N Z oo

A-HA TAKE ONME Warner Bros.

DEAD OR ALIVE YOU SPIN ME ARDUND  Epic

GO WEST CALLME Chrysalis

KING LOVE ANDPRIOE Epic

LORDS OF THE NEW CHURCH THE METHOD TO MY MADNESS  IRS
MENUDO HOLDON RCA

GEORGE THOROGOOD HAND JIVE EMI America

JOE WALSH THE CONFESSOR Warner Bros.

BREAKOUT
ROTATION

[ELI 7V G I VI R B S

ANIMOTION LET HIM GO Mercury

RUSS BALLARD FIRE STILL BURNS EMI America

KIM CARNES CRAZY IN THE NIGHT EMI America

COCK ROBIN WHEN YOUR HEART IS WEAK Columbia

RAY DAVIES RETURN TO WATERLOO Arista
DOPPELGANGER COMMUNICATION BREAKDOWN Manhattan
BRYAN FERRY SLAVE TOLOVE Warner Bros.

DAN HARTMAN GET OUTTA TOWN MCA

PAUL HYDE & THE PAYOLAS YOU'RE THE ONLY LOVE A&M
JASON & THE SCORCHERS SHOP IT AROUND EM! America
GREG KIHN BOYS WON'T LEAVE GIRLS ALONE EMI America
LIFEBY NIGHT PHONE TO PHONE Manhattan

KENNY LOGGINS FOREVER Columbia

FREDDIE MERCURY | WAS BORN TO LOVE YOU Columbia
NEW ORDER PERFECT KISS Qwest/WB

PARACHUTE CLUB AT THE FEET OF THE MOON RCA
RICHARD THOMPSON WHEN THE SPELL IS BROKEN Polydor
THE THOUGHT  EIGHT MILES HIGH  IRS

TRANSLATOR COME WITHME 415/Columbia

LIGHT
ROTATION

AR NRENWEAENNOOOD R ORE WO

HELIX DEEP CUTS THE KNIFE Capito!

1AM SIAM  SHE WENT POP  Columbia

JOE LAMONT SECRETS YOU KEEP  Private I/CBS

LONG RYDERS | HAD A OREAM Frontier

NUMAN & SHARPE CHANGE YOUR MIND Mercury
RAVEN ON&ON Atlantic

NILE RODGERS LET'S GO OUT TONIGHT Warner Bros.
ULI JOHN ROTH THE NIGHT THE MASTER COMES Capitol

NEW

ROTATION

ONDN R W AN

* Denotes Sneak Preview Recurrent. ** MTV Exclusive. .
For further information, contact Buzz Brindle, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.
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This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,
producer/production house, di-
rector. Please send information fo
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

PAT BENATAR

Invincible (Theme from
“The Legend Of Billie Jean™)
Tri-Star Pictures/Chrysalis

Cream Cheese Productions

Marty Callner

PEABO BRYSON

Take No Prisoners (In The Game Of Love)
Take No Prisoners/Elektra

Anthony Taylor/Greenback Films

Storm Thorgerson

STANLEY CLARKE

Born In The USA
Find Out!/Epic

Cinsong Productions.
Kevin Dale

NONA HENDRYX
| Sweat (Going Through The Motions)

Perfect Soundtrack/Arista
HKM Productions
Graham Henman/Michael Karbelnifoss

HOWARD JONES
Life In One Day

Dream Into Action/Elektra
Lexy Godtey
Terrence Donovan/Godley & Creme

“WEIRD AL” YANKOVIC

Like A Surgeon

Dare To Be Stupid/Rock’'n'Rol!/CBS
Jay Levey/Bob Weiss/Hamilton Cloud
Jay Levey

Clearance Guide for
Video, Film Producers

LOS ANGELES Clearing House
Ltd. has released its revised edition
of “A Producer’s Guide To Music
Clearance.” The 16-page booklet is
written specifically for video and
film producers who want to assimi-
late musie into their work and who
need to be alerted to use clearance
problems.

Free copies of the guide are avail-
able from Clearing House, (213)
469-4611.

BILLBOARD’S

VIDEO
CHARTS

e Weekly!
¢ Most quoted!
¢ Most in-depth!
¢ Recognized
nationally
and
worldwide!
THAT’S WHY:

Video retailers
rely on Billboard’s
charts and order
from them.

|

NATIONAL ACADEMY OF VIDEQ ARTS & SCIENCES

logether, we can continue to shape and define
the future of the VIDEO INDUSTRY.

Directors, Choreographers/Dancers, Editors, Cinematographer/Camera Operators,
Set/Production Designers, Costumers are invited to call NAVAS at (213) 936-9300 for
membership qualifications and information.
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Co;stq;ﬁng Legendary Stuntman Yakima Canutt and the Brilliant Gubby: Hayes*

T ahn Wayne is THE most wanted cowboy in e . : - ' these vintage Joha Waynes offer consumer ap-

- America. His name on @ Western movie SO e = N %1  peal of an irresistible price and that means

l' clways guaranteed box affice success. That "R e N BT . profits for you. And you can take that to the

.| still holds truz today for movies on video- 2L K 2P R e bank! Pardner!

tape. Now «a set of 15 of the young Duke's ¥ N et af '

early kilms are availabie on VHS Hi-Fi and
Beta Hi-Fi video cassettes al prices consumers
won't be able to resist. Once they've put on their
white hats and ridden sut wizh the Duke fo head
‘em off at the pass, theyll want the entire set.
Transierred to quality videotepe directly from
the restored original film negafives and en-
hanced by new soundtrack recordings in stereo,

Lawless Fronser

ALSO AVRILABLE:

Street Date: Early August 1985 Sagebrush Tral The Desert Trail Randy Rides Alone
Texas Terror The Lucky Texan Riders of Destiny

The Trail Beyond ~ The Man From Utah The Star Packer
The Dawn Rider ~ 'Neath The Arizona Skies  West of the Divide
Beta VHS M Blue Steel Parad:se Canyon

5 B /28
i i
STEREOQ SIEREQ sriiaters- Prioed siightly higher in Canada. Al titles are n blark anc white, appraximately one hour long Sony.andiBeia are registered trademarks of tha Sony Corporation ®

Beta Hi-Fi ks a trademam of the Sony Corporabon. Mos! Wanted Westemns 13 a trademark of the Sony Corporation of Ameria.
"George “Gabby” Hayes and/or Yakima Canutt appear in 13 5f the 15 fitms. \7[DEC3 'SQFTWA RE OPERATIONS

www americanradiohistorvy com
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Happy 25th. Roger Whittaker gets an assist in celebrating his 25th anniversary
in show business from Sony Video Software Operations and RCA Records.
Standing from left are Sony Video Software president John O’Donnell, Whittaker
and RCA Records U.S./Canada vice president John Ford.

RIAA Certifications

1
aammome video

Laserdisk Marketplace Gets New Life

Pioneer’s Combo CD Player Spurs Hardware Activity

CHICAGO Pioneer Video’s combi-
nation Compact Dise/Laser Vision
videodisk player is pumping new
life into the laserdisk marketplace,
with several hardware companies at
the recent Summer Consumer Elec-
tronics Show here moving into the
format.

But increased activity on the
hardware front may not be of imme-
diate benefit to the firm that has
singlehandedly carried the laser for-
mat since its introduction several
years ago. Virtually all of the new
entrants at the June 2-5 CES were
high-end audio firms looking to sell
their CD/LV players as a compo-
nent in audio/visual systems rather
than as a stand-alone machine,
meaning few new dollars will enter

Healthy Gold, Platinum Totals for May

NEW YORK Retailers and distrib-
utors may have complained of a soft
market in May, but the Recording
Industry Assn. of America’s video
certifications don’t show it, with
eight theatrical titles taking home
gold and 11 platinum.

Last May, when the qualifications
were considerably looser, the RIAA
certified eight gold and two plati-
num titles.

Non-theatrical titles also had a
good month. Eleven non-theatrical
titles were certified gold in May,
and five went platinum.

For theatrical produet, a year-to-
date comparision with last year’s
figures makes the home video mar-
ketplace look even stronger, espe-
cially in the platinum area. So far
this year, 64 gold and 41 platinum
certifications have been awarded;
for the same period last year, there
were 61 gold and 20 platinum certifi-
cations.

The strong platinum performace
also provides some ammunition for
the argument being made by some
distributors and retailers that hit ti-

tles have been dominating the busi-
ness this year to such a degree that
catalog is almost dead in the water.

In order to win theatrical plati-
num, a title must sell a minimum of
100,000 units worth $4 million. Gold
certification requires sales of 50,000
units worth $2 million at retail.

A total of 10 movies won both
gold and platinum, with indie manu-
facturers putting in an especially
good showing: “The Terminator”
and ‘‘Flashpoint”’ (Thorn EMI
Home Video), “The Pope Of Green-
wich Village” (MGM/UA Home
Video), ““Oh God, You Devil”
(Warner Home Video), “Night Pa-
trol’”’ and ‘“Crimes Of Passion”
(New World Video), “Dune” (MCA
Home Video), “The Cotton Club”
(Embassy Home Entertainment),
and “Supergirl” and “Bolero” (In-
ternational Video Entertainment).
In addition, Warner Home Video’s
“Cujo” was certified platinum.

Winning theatrical gold were
MGM/UA Home Video’s ‘“Ninja
II—The Domination,”” Warner
Home Video’s “Willy Wonka And

Dealers Report ‘Big Numbers’

MGM Musical Push Boffo

BY MOIRA McCORMICK

CHICAGO Retailers around the
country say they are experiencing
“big numbers” with an MGM/UA
Home Video promotion involving 10
budget-priced musicals.

The 10 titles were reduced from
$59.95 and $69.95 to $29.95 at the be-
ginning of May, according to sales
and marketing vice president Saul
Melnick. “We were going to end the
promotion in June, but it's been so
successful we’'re continuing
through July,” he says.

The budget titles are “Singin’ In
The Rain,” “Gigi,” ‘“Seven Brides
For Seven Brothers,” “High Soci-
ety,” “Till The Clouds Roll By,”
“The Unsinkable Molly Brown,”
“The Bandwagon,’’ ‘‘Bells Are
Ringing,” ‘“On The Town” and
“Royal Wedding.”

“We're also adding ‘That’s Enter-

tainment’ and ‘That’s Entertain-
ment II’ at $29.95,” says Melnick.
All titles, he adds, are tied in with
the release of “That’s Dancing” at
$79.95. ,

Though he declines to specify fig-
ures, Melnick says the musicals
have been selling ““five to six times”
as many copies at their promotion
rate than at full price. “By the end
of the promotion, we expect to be
selling 10 times as many,” he adds.

MGM/UA has launched a nation-
al print campaign for the musical
promotion, involving regional news-
papers as well as USA Today.

Jeff Tuchman of Sound Video Un-
limited in Niles, Ill., declares
MGM’s promotion “fantastic.” “We
moved 8,000 pieces where we would
normally have only moved 1,000,”
he says.

In addition to featuring the musi-

(Continued on page 77)

The Chocolate Factory,” and Em-
bassy Home Entertainment’s “Sa-
vannah Smiles” and ‘““The Howl-
ing.”

Children’s titles dominated the
non-theatrical certifications, taking
home nine of the 16 awards handed
out. Year-to-date totals for non-the-
atrical product are as impressive as
those for films, with 76 gold and 30
platinum certifications so far in
1985.

Children’s product had an espe-
cially strong hold on platinum, with
International Video Entertain-
ment’s “Strawberry Shortcake In
Big Apple City,” “Care Bears Battle
The Freeze Machine’’ and “Care
Bears In The Land Without Feel-

(Continued on page 32)
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the laser-only marketing pool.
Confirmed laser video entrants at
CES included Sansui, Alpine, NAD

.and Teac. All of the companies are

high-end audio hardware manufac-
turers looking to gain a foothold in
the video marketplace; although
none would confirm it, all are said to
be marketing machines originally
manufactured by Pioneer.

List price on Pioneer’s combo
player, the CLD-900, is $1,200. All of
the prices offered by the new en-
trants to the marketplace were in
the same range. Reflecting the
trend among the new hardware en-
trants, Sansui’s Stu Goldberg said
his company’s machine will sell in
the $1,000-$1,200 range, and added,
“We're just going to be selling it
through our normal distribution
systems; there won’t be any adver-
tising directly for it.”

Pioneer Video president Ken Kai
is optimistic about the future of his
system nonetheless. “We are back
in an expansion mode now,”” he
says, pointing to a marketing cam-
paign that will see laser video ads in
such publications as Rolling Stone,
Penthouse and Esquire, and adding
that Pioneer has decided it will keep
Ray Charles as a spokesman for at
least another year.

Demand for laser videodisk prod-
uct has been strong enough to put
Pioneer’s Carson, Calif. plant on
backorders, Kai claims. He esti-
mates current output from the facil-
ity at about 200,000 disks a month.

As Beta Hi-Fi did for Sony’s Beta
format, Pioneer’s LV/CD seems to
have given laserdisks strength in
the marketplace. Despite the high
tag on its LV/CD unit, the CLD-900
now accounts for 50% of Pioneer’s

hardware volume, according to Kai.

Rumors on the show floor were
that the strength of the CLD-900’s
performance may result in Pioneer
getting some real marketing help
by summer’s end. It was reported
that Sony, which already manufac-
tures laser video players for the in-
dustrial market, is thinking of mov-
ing into the consumer marketplace
with a combo CD/LV player.

But even Pioneer appears to be
hedging its laser bets slightly. At
the same time that the company is
readying its big laserdisk push, it
has made a deeper commitment to
the videocassette marketplace than
ever before, releasing its first Hi-Fi
VCR, and also announcing its entry
into the 8mm video marketplace.

As Sony did with its recent 8mm
announcements, Pioneer touted the
audio quality of the 8mm format as
strongly as the video quality, noting
that its player can be used as both a
multi-track digital tape recorder
that can play back 12 hours of musie
non-stop and as a two-hour VCR.

But the sound statistics on the
Pioneer player are hobbled by the
same worldwide standard that re-
stricts the figures on Sony’s units to
a low end of 50Hz and a high end of
15,000 Hz, making a strong entry
into an audiophile marketplace that
demands a minimum frequency re-
sponee of 20 Hz to 20 kHz doubtful
(Billboard, June 15).

Even though Pioneer Video
moved into the software business to
support its laser disk players, Kai
says the firm will not be doing so
for 8mm. ‘“Tape isn’t our strong
area”, he says. “I think that’s up to
the studios.”

TONY SEIDEMAN

Billboard

————e
©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced. stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES

é? Compiled from a national sample of retail store sales reports.
o
«/&/&
&/ -3
/S gy 8
> § o Copyright Owner, Principal 5 2 § g
,;? o § TITLE Manufacturer, Catalog Number Performers > a
CBSinc.
1 1 7 WHAM! THE VIDEO ® CBS-Fox Video Music 3048 Wham! 1985 | SF | 19.98
Sire Records
2 2 13 MADONNA @ Warner Music Video 3-38101 Madonna 1985 | SF [ 19.98
Picture Music Intl. y
3 3 13 PRIVATE DANCER @ Sony Video Software 97W50066-7 Tina Turner 1985 | SF | 16.95
Brockman Enterprises inc. . s
4 4 13 ALL NIGHT LONG A MusicVision 6-20420 Lionet Richie 1985 | SF | 19.95
Doors Music Company
5 5 9 DANCE ON FIRE @ MCA Dist. Corp. 80157 The Doors 1985 | LF | 39.95
Tritec Duran Vision
6 6 13 SING BLUE SILVER @ Thorn/EMI/HBO Video 2852 Duran Duran 1985 | C |29.95
Polygram MusicVideo-U.S. .
7 8 5 ANIMALIZE LIVE UNCENSORED MusicVision 6.20445 Kiss 1985 | LF |} 29.95
Universal City Studios
8 7 13 U2 LIVE AT RED ROCKS MCA Dist. Corp. 80067 U2 1984 [ C | 2995
Picture Music Intl.
9 9 13 DANCING ON THE VALENTINE @ Sony Video Software 97W5075 Duran Duran 1984 | SF | 1695
Polygram MusicVideo
10 | 10 5 TEARS FOR FEARS Sony Video Software 97W50068-9 Tears For Fears 1985 | SF ] 1695

@ Recording Industry Assn. Of America (RIAA) certification for sales of 20,000 units or sales income of $800,000. A RIAA certification for sales of 40,000
units or sales income of $1.6 million. & International Tape Disc Assn. certification for sales of $1 million at wholesale. SF short-form. LF long-form. C concert.

D documentary.
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L & MARIEL
EAN MONEY.

A newspaper reporter and a mad multiple murderer entangle in “The Mean
Season.’ the hot summer video that means cold cash. Critics raved, never said
a mean word about “The Mean Season.”

“The Mean Season sizzles... a headlong thriller. Kurt Russells break-

through movie”—NBC-TV

“With The Mean Season there is no doubt that Mr. Russell has
and offers an exclusive on the story because he likes Russell's writing style.
Colorado newspaper. Who wins? Who loses? Who lives?
means business!

arrived”—N.Y. Times .
Mariel Hemingway, Russells girlfriend, sets up the
Order lots of “The Mean Season” videocassettes today. THORN EMI
V.Y o0 3R e 3 . B VIDEO

They applauded Kurt Russell as the newspaperman whom the murderer calls
triangle as she tries to get him out of the mayhem to a small
For the distributor nearest you call 800-648-7650. It Hw
HIT VIDEOCASSETTE.

An OR'. 0“ PICTURES Release

©19% ORION PCTURES CORPORATION. ALL RIGHTS RESERVED.
¢ 1985 THORN EMI HBO Video
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Buddy Rich Band Getting

TOP VIDEOCASSETTES ***=

n
A
3-- Compiled from a national sample of retail store sales reports. Multl-Format Showcase
s/&/ 3 -8 4
& é«/ > B H 4 ® . . . .
S/ ¥/ Copyright Owner, Principal s5E| 5| & LOS ANGELES Buddy Rich and April (Billboard, April 6).
/\é” /& TITLE Manufacturer, Catalog Number Performers x| & a his band will be showcased in a The project consists of two 55-
~/ & - - number of video and audio formats minute shows, entitled “Mr. Drums
1] 2 |162| JANE FONDA'S WORKOUT A ¢ ﬁ;’r“lfo‘ii‘:n ‘g'fzgri O o0 042 Jane Fonda 192 | W& |5995 | due to an elaborate cross-polliniza- Buddy Rich And His Band, Live On
: = tion of production and licensing ef- King Street, San Francisco, The
) 1 16 g;ﬁg:REK 1I-THE SEARCH FOR E:lr':rr:gunt Pictures William Shatner - 1980 | pe 12995 forts. ‘Channel One’ Set” and “The ‘West
unt Home Video 1621 DeForest Ketley , . 5 -
- Los Angeles’ Bogue-Reber Pro-  Side Story’ Set. o
35|29 | PRMETIMEA o R RCA Vide0 PO 0 058 Jane Fonda 198¢ | NR | 3995 | ductions, in association with One Pioneer Artists, a division of Pio-
Pass Productions of San Francisco, neer Video, has obtained worldwide
4 | 3 | 14| GONEWITHTHE WIND A MGM/UA Home Video 900284 Sl'jg‘nﬁ"e?g'i 1999 | 6 |895 | produced a Buddy Rich Band con- Laserdisc digital-sound videodisk
— - cert video special at One Pass’s rights. Meanwhile, Sony Corp. has
5| 6 | 3 | THEKARATEKID ROA/Colmbla Fictures N Pot- Morita | 198 | P6 7935 | King Street Studios Soundstage in  obtained the worldwide license for
Beta Hi-Fi and VHS Hi-Fi video-
67|29 THE TERMINATOR A Thorn/EMI/HBO Video TVA2535 A. Schwarzenegger 1984 | R | 7995 cassette rights, as well as rights for
New Horizon Sony Video 8mm format with digital
7 |10 8 | WHAM!THE VIDEO ® S I ideo Music 3048 Wham! 1985 | NR | 198 y sound.
: a Cafe Records, Mobile Fidelit
8 8 29 PURPLE RAIN Warner Brothers Pictures Prince vestmn Hlt bv S d Lab Origi ! 1M R dy
v A Warner Home Video 11398 Apollonia Kotero 1984 R 29.98 . Our,l 2 {:g:ldn.a ahswr bf;()r (i
: = ings’ new subsidiary, has obtaine
9 | 4 | 16 | LIONELRICHIE ALLNIGHT LONG o  Brockman Enterprises nc. Lionel Richie 1984 | NR | 1995 Wamel' AGtIOII the audio for a double-CD and tri-
MusicVision 6-20420
: ple-LP package, as well as a double-
10| 11| 64 E:E\fngEGFEOEDA WORKOUT E;’gﬁf‘;ﬁn Video Prog. eo 051 Jane Fonda 198 | NR 5995 | LOS ANGELES .Warner Home audiocassette offering.
RAQUEL, TOTAL BEAUTY AND E— Video charges that New Horizon The project was produced in asso-
9 I , INC. . . . . .
11| 3|31 | FyNESS A e ey o e Raquel Welch 1984 | NR | 39.95 Pictures, Vestron Video and produc-  ciation with the Bravo Channel as a
P T— er Roger Cog'man violated a2 May, p_ay-cable special and has also been
12| 9 | 16 | TINATURNER PRIVATE DANCER @ Slon;] Vide‘; e CY7 Tina Turner 1984 | NR | 16.95 1980 pact calling for Warner to have licensed to the Discovery Music
- P— —— : exclusive home video rights to New  Network, to the BBC and to China
13| 12 | 72 | DOIT DEBBIE'S WAY A o 1'(‘)’3’;5‘6‘" rod. Debbie Reynolds 1983 | MR [3995 | Horizon’s feature films through as a national televison special.
Universal City Studios Paul Atreides June, 1985. qoq . Cermy 1 ER, CHORE Gl
1416 | 3 | DUNEA MCA Dist. Corp, 80161 Sting 1984 | PG-13 | 79.95 The complaint, filed in Superior clude the SQ/Tate System surround
Doore o Co Court here, alleges WCI Home Vid- soundtrack production of David
15| 17 | 8 | THE DOORS “DANCE ON FIRE* ® M"C°;Sois“‘_5('§or p_’g‘(’f{‘g7 The Doors 1985 | NR | 3995 eo, then the plaintiff’s monicker, Bowie’s “Serious Moonlight” and
PSS —— — contracted with Millineum, of which  “Dolly Parton In London” for HBO,
mount Pi R DR 8 g
16 | 19 | 79 | RAIDERS OF THE LOST ARK e R ey 1981 | P6 3995 | New Horizon was successor in in- is the producer. Steve Michelson,
FRTS— p— terest, for all films which the defen- president of One Pass, is executive
i . ; .
17 | 14 | 6 | THECOTTONCLUB A Embassy Home Entertainment 1714 D 198¢ | R (799 | dant had made and rights to all fu-  producer, and Scott Ross, vice presi-
STAR TREK ILTHE WRATH OF P—— T — ture productions through the binder ~ dent of One Pass Operations, is di-
18 | 15 120} yyana e Paramount Home Video 1180 Leonard Nimoy 1982 | PG | 39.95 pe,?}?d' laintiff claims New Hori rect;oé'. It(en Rasek dlf thi digital sur-
e plaintiff claims New Horizon  round stereo soundtrack mixing en-
~STAR TREK: THE MOTION Paramount Pictures William Shatner : on'g B
19| 25 3 PICTURE A ¢ Paramount Home Video 8858 Leonard Nimoy 1980 d 39.95 failed to keep it informed of nevy = gineer. . R
P ———— le_ases and granted home video ) The videos were previewed to the
20 | 24 | 20 ; THE SONG REMAINS THE SAME P i S Led Zeppelin 1976 | PG | 3998 rights to Vestron to three of its  industry Thursday (18) at the One
pw—— films, ‘“Love Letters,” “Death- Pass operation in San Francisco.
21| 21 | 2 | MISSINGIN ACTION T A R Chuck Norris 1984 | R |7995 | stakes” and “Suburbia.” The preview was attended by Rich
p— Warner asks the court to deter- and by Maynard Ferguson; who will
22 | RE-ENTRY | FIRST BLOOD A Thor/EVI/EO Video 1573 Sylvester Stallone 1982 | R |7995 | mine damages. be the subject of an upcoming con-
Vestron, when contacted, de-  cert video special. JIM McCULLAUGH
23| 31 | 2 | SINGIN'IN THE RAIN MGM/UA Home Video 600185 g:ggizeR"eyynoIds 1952 | NR (2995 | clined comment.
Polygram MusicVideo-U.S. ;
24 | 30 | 4 | ANIMALIZE LIVE UNCENSORED Musicvision 6.20445 Kiss 1985 | NR | 29.95
Warner Brothers Pictures Clint Eastwood
25| 28| Z | CITYHEAT Warner Home Video 11433 Burt Reynolds 1984 | PG (7995
RCA Video PD./Presley Estate q
2636 | 9 ELVIS ALOHA FROM HAWAII Modia Home Entertainment M463 Elvis Presley 1973 | NR | 29.95
27 | 38 | 7 | LET'S JazzERCIZE ﬁéf\egi‘:fgﬁ"‘%goggespo- Judi Sheppard-Missett| 1983 | NR | 3995
Universal City Studios
28 | 18 | 11 U2 LIVE AT RED ROCKS MCA Dist. Corp. 80067 u2 1984 | NR [ 2995
CARE BEARS BATTLE THE FREEZE Family Home Entertainment .
29 (32| 6 | MACHINE & MGM/UA Home Video F37 1 Animated 1983 | NR (2995
- Tritec Duran Vision
30 | 35 | 18 | DURAN DURANSING BLUE SILVER @ 1 =¢ ‘it a0 o852 Duran Duran 1985 | NR | 29.95
Paramount Pictures William Shatner
31 | NEWD | THE MENAGERIE Paramount Home Video 60040-16 Leonard Nimoy G253 | IR | EERE
Paramount Pictures William Shatner
32| 3 1l THE CORBOMITE MANUEVER Paramount Home Video 60040-03 Leonard Nimoy 1966 | MR | 14.95
World Events Prd Ltd .
33 | NEW)p | VOLTRON-CASTLE OF LION Sony Video Software 99H0019-50020 Animated 1985 { NR | 49.95
Nick Nolte
342 | 4 TEACHERS CBS-Fox Video 4728 Jo Beth Williams 1984 | R |[79.98
DURAN DURAN DANCING ON THE  Picture Music Intl.
35|21 8| yalENTINE® Sony Video Software 97W5075 Duran Duran 198 | MR | 16.95
Children’s Video Library .
36 | 33 | 8 | RAINBOWBRITE-PERILINTHEPITS G 0 Tl 00 Animated 1985 | NR | 29.95 RECOTON 3D PRO FORMULA VCR CLEANERS DO MORE THAN JUST CLEAN
: —— - HEADS! They clean the entire tape path including video and audio heads, capstan,
37123 2 RAINBOW BRITE & THE MIGHTY Children's Video Library Animated 1985 | NR | 2995 pinchroller, and tape guides. As the Pro Formula Cleaning Solution gently disolves
MONSTOMURK MENACE Vestron 1510 residual tape oxide, dust and dirt on contact, Recoton 3D captures these
Mark Hamill contaminants in a non-abrasive fibernet cleaning materiat and safely whisks them
38 | 26 | 30 | THE EMPIRE STRIKES BACK A CBS-Fox Video 1425 Harrison Ford 1980 | PG | 79.98 away. It's as simple as dropping in a cassette and pressing play...
- — Recoton 3D Cleaners maintain a sparkling VCR picture, while extending both your
39 | 27 | 13 | WHERENO MAN HAS GONE BEFORE [2ramount Pictures - @ 10.07 ‘L"’e'f)';‘a;‘dsnf‘;g‘;' 1966 | NR | 1095 VCR and Tape Library's life, and helping prevent costly repairs.
Robert Carraai Protect your video investment! Ask your dealer for Recoton.
. ober! arradine
40 | 28 | 12 | REVENGE OF THE NERDS A CBS-Fox Video 1439 Anthony Edwards 1984 | R | 7998 H E C DTD Nu
® Recording Industry Assn. Of America (RIAA) gold certification. sales of 50.000 units or suggested hist price incoime of $2 million (20.000 or $800.000 for Recoton Corporation, 46-23 Crane St., Long Island City. New York 11101 (718) 392-6442
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100.000 units or suggested list price income of $4 million (40.000 or $1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1. 1984 were certified under different criteria.) @ International Tape Disc Assn.
certification for gross iabel revenue of $1 mullion after returns or stock balancing.
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Meet Morgan Hiller
He's a rebel about to become a hero.

&~ where re;)utatlons are o g
ring JA SSPAUER LESSL N \1 \
o7 : i\\

GET TIIFF.

It's tough enough being Morgan Hiller, the new kid in school. But it's a horrendous
nightmare when the girl you want happens to “belong” to Nick, the ruthless leader of
the Tuffs. The most feared gang in school. And now Morgan's about to find out how
they got their reputation.

A romantic, action movie starring James Spader (“Endless Love”), Kim Richards
(“Assault on Precinct 13"} and Paul Mones (“Streets of Fire,” “Warriors"). With music by
Marianne Faithfull, Jim Carroll, Jack Mack and the Heart Attack.

“Tuff Turf” It hurts to be in love. Now on Videocassette.

—
-
-

NEW WORLD VIDEO
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Voltron, Defender Of The Uni-
verse, who is reportedly one of
television’s most popular animat-

\

|

', VOLTRON—CASTLE OF LIONS |
|

|

ed characters, has found a fond
l welcome in the home video mar-
| ketplace, popping up at number |
‘ 33 on this week’s sales chart.

Sony Video has combined vari-
ous segments of the tv cartoon
series to create an 83-minute pro-
gram. “Castle Of Lions” is the
first in a string of six Voltron ti-
tles scheduled to be released by
Sony.

The title tells the tale of five
teenagers whose mission is to
’ protect the planet Arus from
| evil. They do so by searching for

| five lions which, when put to-

gether, form the robot Voltron.
Voltron’s power and energy de-
feat the bad guys, and peace is
restored.

P-0-p materials promoting the
April release are a 53-inch stand-
ee, poster and display box. Vol-
tron watches and toys were also
included in the selling package to
dealers. Co-op funds are avail-
able.

’ As a special promotion, Sony is

sponsoring a ‘“Voltron, Defender
| | Of The Universe” contest open

to all videocasssette retailers.
| | The retailer who creates the best
‘ | Voltron display using the p-o-p
‘ | aids offered will win a trip for
I

— o
1‘ Blﬁfﬂ%;smm. | . S Varm

PLAYBALL ! \nhles

two to Maui. Further details of
the contest can be obtained by
calling promotion manager Mi-
l chael Rudich at (212) 418-
9506. LINDA MOLESKI

|
| RIAA CERTIFICATIONS

| (Continued from page 27)

ing” all receiving certification. The
other platinum winners in May were
Thorn EMI/Home Box Office’s
“Raquel Total Beauty And Fitness”
and Warner Music Video’s “Madon-
na—Four Clips,” the only non-theat-
rical title to capture both gold and
platinum awards.

The non-kiddie product winning
gold in May well represents the
growing variety of product in the
home video marketplace. They in-
cluded Worldvision Home Video’s
“Golf My Way,” Embassy Home
Entertainment’s “The Day After,”
MCA Home Video’s “The Doors
(Dance On Fire)” and IVE’s “Hon-
or Among Thieves.”

A non-theatrical title has to sell
40,000 units worth $1.6 million to be
certified platinum, and 20,000 units
worth $800,000 to go gold.

TONY SEIDEMAN

N
E | ACTIONNART
E EMBASSY | The results are fast. The
- ® reach is vast. And the call is
. HOME SNTERTAINMENT | et o ace a Biooard
i i Classified ad, call Jeff Serette
| at (800) 223-7524.

Artwork and Design ©B85 Embassy Home =nietanmert® *Suggestec Retail Price. Finces slightly higher in Canada. Prices subfcsto change without notice.
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Unless Dick the Bruiser, Andre the Giant and Abdullah the Butcher dont like your face.
Because if they dont, they'll pop right out of the T.V. So watch defensively.

Especially since they've teamed up with Bobo Brazil, Heather Feather and Dusty Rhodes in
a plot to overthrow the Shiek. He's the dirtiest, most cisgusting, most feared man in the ring.

This no holds barred, ruthless full length feature movie is a must for anyone who calls him or
herself a wrestling fan.

Get “| Like To Hurt People; and hope you only have to watch.

- Now on Videocassette.
“

NEW WORLD VIDEO
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retail: $39.95.

..newsline...

NEW VID KID ON THE BLOCK is Concord Video of Los Angeles, with its Fun
Learning series of 16 cassettes at a suggested list of $18.95 per title.
Playing time ranges from 45 minutes to one hour.

COMMTRON WILL DISTRIBUTE the VCP-2100 VCR through seven of its 12
warehouses on a test basis. At the same time, PortaVideo has inked a
one-year agreement with the 500-store National Video chain to supply
the VP-2100 to those outlets under the MovieMate trademark.

CRAIG CLAIBORNE'S NEW YORK TIMES VIDEO COOKBOOK will be out this fall
from Warner Home Video. The two-hour cassette features more than
20 of Claiborne’s most requested recipes. Suggested list is $29.95. Ran-
dom House Electronic Publishing recently released a Julia Child series.

HARDWARE NOTES: Infinity introduces a line of stereo television loud-
speakers, the Video Reference Standard Series; and Monster Cable de-
buts its first video connecting cable, Monster Video.

ACTIVE HOME VIDEO of Los Angeles has acquired the home video rights to
John Antonelli’s film “Kerouac,” a docu-drama based on the life and
times of writer/poet Jack Kerouac. Another new title is “Victims Fight
Back,” a documentary on victims of violent crime.

MORE BIBLE VIDEO from Magnum Entertainment, which has formed the
Guiding Image sub-label. Initial product consists of 15 titles, which will
be available in 8,000 religious bookstores throughout the U.S. and Can-
ada at a suggested list price of $39.95. Running times per title range
from 38 to 58 minutes. Hanna-Barbera recently announced an ambi-
tious series of Bible-oriented home videos.

EXERCISE MANIA CONTINUES, as Continental Video offers “Bubba, Until It
Hurts,” featuring football star turned actor Bubba Smith. Suggested

HERON COMMUNICATIONS INC. picks up domestic video rights to Trans
World Entertainment’s “Creature,” which is still in theatrical release.
The sci-fi/horror film was nominated for best horror film and best spe-
cial effects by the Academy of Science Fiction & Horror Films.

Studios File Pa. Complaint

Resorts Galled Infringers

SCRANTON, Pa. Three resorts in
the neighboring Pocono Mountains
resort area are being charged with
alleged violation of copyright laws
for showing videocassettes pur-
chased or rented at local video
stores. The action was taken by sev-
en major film production companies
who filed a civil complaint in U.S.
District Court here, seeking pay-
ment of up to $10,000 for each al-
leged copyright infringement.

The action was taken against
Buck Hill Inn, Skytop Lodge and
Vacation Charters Ltd. of Pocono
Manor. Joining in the suit are Twen-
tieth Century-Fox Films, Para-
mount Pictures Corp., Universal
Studios Inc., MGM, United Artists
Entertainment Co., Columbia Pie-
tures Inc., Walt Disney Productions
and Tri-Star Pictures.

The suit claims the resorts repro-
duced or showed such major films
as ‘“Raiders Of The Lost Ark,” “On
Golden Pond” and “Apocalypse
Now” without permission from the
film producers. Spokesmen from all
three resorts deny they violated the
copyright laws, explaining that the
resorts rented or purchased video
recordings of the films available at
local videocassette dealers.

The resorts say they have been
showing the films for their guests,
but have not been charging any ad-
mission for the viewings. W. Jack
Kalins, president of Vacation Char-
ters, notes that the film producers

already receive a royalty from the
tape’s sale price or rental fee, and
accuses them of trying to “‘control”
the videocassette industry.

The suit also alleges that the re-
sorts are using satellite dish anten-
nas to intercept transmissions of
copyrighted movies shown on cable
television programs for a fee. Sky-
top Lodge is the only one of the
three resorts that operates a satel-
lite antenna, but a spokesman says
the resort had voluntarily stopped
showing the films transmitted on
the Home Box Office satellite chan-
nel. Skytop Lodge has also volun-
tarily stopped showing films from
cassettes purchased or rented at lo-
cal video stores.

MAURIE H. ORODENKER

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
O
OO OO
O\ g
Jel®

Call our Hotline at {800) 223-7524.
and tell Jeff you want to see some
Action!

FOR WEEK ENDING JUNE 22, 1985
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<Copyright 1985, Billboard Publications. Inc. No part of this publication may be reproduced. stored in any
retrieval system, or transmitted. in any form or by any means, electronic, mechanicai, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES ™ ™*

§ Compiled from a national sample of retail store rental reports.
Q‘; g e() ) ° § ab
= ,\§ S} Copyright Owner, Principal H 2 .E
&é” \3‘? § TITLE Distributor, Catalog Number Performers 2l &
V[0 [+ | memamarenn ron S e, ]
2 1 9 THE TERMINATOR A Thorn/EMI/HBO Video TVA2535 A. Schwarzenegger 1984 R
3 3 6 THE COTTON CLUB A gr:ggg;t;;?:\‘e Entertainment 1714 [F;:g:zrl?aﬁ:re L] i
a [+ |5 | oomes gy
5 | 14 | 2 | MISSINGINACTION O s G de0 800557 Chuck Norris 198 | R
6 | 5 |« | cmvmear T, Gt |
7|7 | 5 | TEACHERS CBS-Fox Video 4728 ek ol e 198 | R
8| & | 7| soovoouste e L
9 | 8 | 15| REVENGE OF THE NERDS A CBS-Fox Video 1439 Robert fg;@g'r’c‘jes 198 | R
10| 9 | 15 | BACHELORPARTY A CBS-Fox Video 1440 Ao Hanks 1984 | R
1 1l U THIEF OF HEARTS gz::mﬂzi Eiigrt:ere\lsideo 1660 Staer‘{)ear;aB\é;vL:ﬁirams 1984 | AR
12 | NEWD | PLACES IN THE HEART CBS-Fox Video 6836 fﬁ]”c{s’;‘ye'gmuse 198 | PG
13| 12 [ 2¢ | pouice acavemy a IR o smesuees i o
14 | 10 | 7 | THE POPE OF GREENWICH VILLAGE A MGM/UA Home Video 800490 EM'i‘ka;’%eO';fke 1984 | R
15| 21 | 16 | REDDAWNA MGM/UA Home Video 800499 Patrick Swayze 1984 | PG-13
16| 15 | 10 | COUNTRY Touchstone Home Video 241 gjfj‘gi;;;‘f; 1984 | PG
17| 15| & | on.comvouoeuna B o |
tg| 2 | o | wenveneious S o ssre | Csanind | we |
19 | 19 15 gTAR TREK IlII-THE SEARCH FOR Paramount Picture§ William Shatner 1984 | pg
POCK Paramount Home Video 1621 DeForest Kelley
20 | 16 | 8 | SUPERGIRL A URA o i 217-515 P O Toole e || e
21| 20 | 5 | OXFORD BLUES CBS-Fox Video 4725 Rob Lowe 1984 | PG-13
22| 25| 18 | THEWOMANINRED A Orion Pictures ﬁjﬁ‘;l’j’e'g’fg » 1984 | PG-13
23| 18 | 10 | IRRECONCILABLE DIFFERENCES A R e gzzne‘y)[“;ﬁé 198 | PG
24| 25 | 14 | cmmesor passiona e oo |
25| 24 | 5 | NINJAIILTHE DOMINATION ® R e e L[|)gii:key 1962y IR
26| 2 | 5 | wonr pateoLs R g =k
27 | Wewb | sonowren o Cotms s e ]
28 | 17 | 14 | GONE WITH THE WIND A MGM/UA Home Video 900284 Sl'j{e“nGL‘;‘l’éi 199 | 6
2 [0 | 5 | esToom L o o
30 | 23 | 16 | ONCE UPON A TIME IN AMERICA & e flobert De Niro 1984 | MR
31| 27 | 11 { THE LITTLE DRUMMER GIRL A e ot s 6 Diane Keaton 198 | R
32| 3 | o | THEBROTHER FROMANOTHER &lé‘;e\(;?drg . Fims Joe Morton e | R
33 [ WEwD | eaiimom iove e T
34| 28 | 19 | ALLOFMEa Thorn/EMI/HBO Video TVA2715 fl“‘;";‘ o"r"nﬁirrf‘" 1984 | R
35| 31 | 40 | ROMANCING THE STONE A CBS-Fox Video 1358 e 1984 | PG
3 | % | 2| e neverenoma sromr a ToEEs e
7| % | o | wewaomaa o roncneh P potesos ||
38 | NEWp | CHOOSE ME Media Home Entertainment M-787 kee?t'ﬁyc‘;f:‘a;‘i’ﬁ;'e" 1984 | R
39 | 39 | 21 | TIGHTROPE o e o e 0 Clint Eastwood 198 | R
40 | 34 1 THE RAZOR'S EDGE l;gi\/l%olumbia Pictures Home Video 6- gg'tml:irrzgymcks 1984 | PG-13

@ Recording Industry Assn. Of America (RIAA) gold certification, sales of 50.000 units or suggested list price income of $2 million (20,000 or $800,000 for

non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100,000 units or suggested list price income of $4 million (40,000 or $1.6
million for non-theatrical made-for-home product). Tities certified prior to Oct. 1. 1984 were certified under ditferent criteria.) ® International Tape Disc Assn.
certification for gross label revenue of $1 million after returns or stock balancing.
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Figures in the Studio. Metro America act Figures On A Beach recently

AN

completed their new 12-inch single, “‘Paradise,” at Pearl Sound in Canton, Mich.
Pictured in the back row are, from left, FOAB's Chris Ewen and Perry Pell, Scott
Forman of Metro America, and Tony Kascynski, Mike Smith and Ricci Ara of
FOAB. In the front row are engineer Ben Gross, right, and producer Ivan lvan.

Video T'rack

NEW YORK

ZE RECORDS HAS announced the
winner of its “John Cale Comes
Alive On Videotape” competition, in
which young video and film direc-
tors around the country submitted
interpretations of Cale’s “Never
Give Up On You.” The judges were
MTV’s Gale Sparrow, Andy War-
hol, directors Jonathan Demme
and Martin Kahan and Overview
Productions’ Bernadette Gorman.
The winner was the “On The Air”
class of the Enrichment Center of
Yonkers, N.Y., which receives $500
and the chance to work on a video
with Overview. In addition, their
tape will be screened on MTV and
on ABC-TV’s “Good Night L.A.”

Rock video pioneer Mick Rock,
who directed the early David Bowie
clips for “‘Life On Mars,” “Space
0Oddity” and “Jean Genie,” as well
as videos for Paul McCartney, the
Kinks and others, has re-entered
the video world. Rock recently di-
rected the video for Doppelganger’s
Manhattan Records single “Com-
munication Breakdown.”

VCA Teletronics recently com-
pleted the off- and on-line editing on
a 30-second television commercial
for Atco artists Loudness. The
spot, edited by VCA’s Andrew Kad-
ison, working with Leading Edge
Media president/creative director
Dan Kushnick, incorporates previ-
ously-filmed live footage of the

(Continued on page 39)

PHILADELPHIA STUDIOS GET TOGETHER

Meetings Lay Groundwork for New Local Association

BY STEVEN DUPLER

NEW YORK Nine Philadelphia-
based 24-track recording studios
met in May, and again on Tuesday
(11), for preliminary discussions re-
garding the formation of a Philadel-
phia-only recording association.

According to Kurt Shore of Ka-
jem Recording, the group will deal
with problems and issues that are
“outside the scope of” the Society
of Professional Audio Recording
Studios (SPARS), with particular
emphasis on the need to promote
Philadelphia as a “world-class” cen-
ter for recording.

“We're trying to put our competi-
tiveness aside with this alliance,”
says Shore. “It’s to all of our bene-
fits to try and strengthen the Phila-
delphia recording community, and
make it known that recording in this
city offers many benefits to
clients.”

The eight other studios involved
in the first meeting on May 13 were
Alpha International Studios, Mod-
ern Audio, Queen Village Studios,
Sigma Sound Studios (sponsor of
the meeting), Starr Recording, Stu-
dio 4, The Warehouse and Virtue
Recording.

Topics discussed at the initial
gathering, says Shore, included in-
ter-studio auxiliary equipment rent-
als, the establishment of a client in-
formation exchange as well as a
technical information exchange,
and studio management systems.
He adds that the studio association
will meet on a monthly basis. Joe
and Phil Nicolo and Dave Johnson
of Studio 4 are the hosts of this
month’s meeting.

According to Shore, one problem
with SPARS is that it is not easy for
a national trade association to pay
close attention to issues and prob-
lems members may face on a local
scale. Strangely enough, the only
SPARS member studio in Philadel-
phia is Sigma Sound, whose owner,
Joe Tarsia, is a former SPARS na-
tional president.

Tarsia, who describes himself as
“deeply involved with SPARS,”
says his primary purpose in helping
put together the studio meeting was
to “introduce the other studios in
Philadelphia to SPARS. My ulti-
mate goal,” he asserts, “is to see
this alliance lead to SPARS mem-
bership for the studios involved.”

According to Tarsia, it would not
be to the Philadelphia alliance mem-
bers’ advantage to be “walking to a
different drummer. Producers trav-
el all over the country, and they
want to see the same outboard gear
and capabilities from studio to stu-
dio,” he notes.

According to Joe Nicolo, one diffi-
culty peculiar to Philadelphia stu-
dios is what he terms the ‘‘Sigma
stigma,” referring to the city’s best-
known recording studio, famous for
its involvement with Kenny Gamble
and Leon Huff and the soul explo-
sion of the "70s. “It’s like people
think you only come to Philadelphia
to cut an r&b record,” he laughs.

(Continued on page 42)

Audio

NASHVILLE

RECENT PROJECTS AT Disc
Mastering Inec., all mastered by
Randy Kling, include: a B.J. Thom-
as Christmas album for CBS, pro-
duced by Pete Drake; Charley
Pride’s new single for RCA, “Let A
Little Love Come In,” produced by
Blake Mevis; an RCA greatest hits
country compilation featuring Dol-
ly Parton, Waylon Jennings, Elvis
Presley, Alabama and other artists,
and a country single entitled “Mr.
T’ by Johnny Maggard.

At  Woodland Sound, the
Thrasher Brothers have been in
with producer Jerry Gillespie,
working on vocal tracks. Engineer-
ing is Les Ladd. And Word Records

Mrack

act the Florida Boys have been in
with producer Herman Harper and
engineer David McKinley, adding
string tracks. Finally, Southern
Exposure is working with producer
Dallas Clark on a new single.

Libby Lacey was in at Hilltop
Studios tracking for her new single
on K-D Records. The sides were
written and produced by Shane
Sawyer. Also, Don Acuff was in
working on his new album for the
same label, titled “Carrying On The
Family Tradition.”

Bay Le Brook, Kathie Baillie,
Alan LeBoeuf and Michael Brook
have recently been working at Stu-
dio By The Pond in Hendersonville,
Tenn. with producer Kyle Lehning.

(Continued on page 42)
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HIGH QUALITY
BULK AUDIO TAPE.
CONSISTENTLY.

Sunkyong’s SKX bulk audio tape gives you
everything a professional needs—consis-
tently high quality, reel after reel after reel.
We can offer this consistency because our entire
guality control procedure is under one roof. Ours!
The fact is, we manufacture every single component
ourselves, from the polyester base film to the label. No
cutting corners, no cutting costs.
And we have the resources to back up our claim. We're one
of the largest companies in the world outside the United
States, with 1982 sales of over $6.2 billion.
If you'd like to know more about our super quality SKX or our
other bulk audio tapes, gives us a call. Sound us out.

SUNHYORNG

235 West 132nd Street, Los Angeles, CA 90061 (213) 327-5010

BILLBOARD JUNE 22, 1985
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VIDEO TRACK

(Continued from page 37)

band with new graphics and ADO.
Also on hand during the editing was
Atlantic/Atco creative director
Shelley Cooper.

Actor Jeremy Irons has turned
his attentions away from Holly-
wood and Broadway and toward
Hoboken, N.J., at least for the mo-
ment. The star recently made his di-
rectorial debut with a clip for Carly
Simon’s “Tired Of Being Blonde.”
The video was lensed in 35mm on lo-
cation at New York dance clubs
Limelight and The Saint, as well as
the Hoboken train station. Irons
says he enjoyed the experimental,
relatively unpressured atmosphere
of a music video shoot (that is, as
opposed to feature film shoots), and
compares video today to “what B
movies were to Hollywood in the
'20s.”

MCA artist Cheyne has complet-
ed her debut video clip, for the sin-
gle “Call Me Mr. Telephone.” The
clip, filmed at Danceteria, is a mix
of live footage and conceptual mate-
rial. SoftFocus/Rockamerica’s Ed
Steinberg produced and directed
the clip, which he notes utilized the
“exact same production team we
used on the first Madonna single
and video.” That team consists of
record producers Mark Kamens
and Stephen Gerbier, a&r rep Mi-
chael Rosenblatt, art directors
Howie Montock and Martin Bur-
goine and director of photography
Peter Blank.

LOS ANGELES

NATALIE COLE’'S  single
“(D,D,D,D,D,D) Dangerous,” from
her Modern/Atco album ‘“Danger-

ous,” was videoclipped by produc-
ers Alexis Omeltchenko and Si-

mon Straker and director Oley Sas- |
sone. The team used the Bradbury |

Building here as the set for the vid-
eo, which involves “an elusive, dan-
gerous man and a chase through
Chinatown.”

Edited by STEVEN DUPLER

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

e °CUSTOM PRESSINGJ

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
(513) 681-8400

Whenitcomestotape
duplicating systems, one thingsets
ElectroSoundapart.

Nine out of ten major recording com-
panies turn out their best-selling tapes

on Electro Sound audio cassette dupli-

cation systems.

Electro Sound reproduces what
you want to hear perfectly, over and
over again. Time and time again. Again
and again.

At one top recording company, up
t0 200 Electro Sound slaves run non-
stop 24 hours a day, seven days a week.

That’s 3,500, 000 cassettes in one

Itlasts
and lasts
and lasts
and lasts
" andlasts

and lasts
and lasts
and lasts
and lasts
and lasts
and lasts

_—~—— AN _a_
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And at many companies Electro
Sound systems have been duplicating
top-quality sound since their instal-
lation nearly two decades ago.

So when you think of Electro
Sound duplicating equipment, remem-
ber one thing.

It’s the best. It’s the best. It’s the best.

It’s Electro Sound.

For more information about Electro
Sound duplicating systems, call or write
today. Electro Sound, Inc., 160 San
Gabriel Drive, Sunnyvale, CA 94086.
Telex 34-6324.

408245-6600

Distributed outside U.S. exclusively by Audiomatic
Corporation, 400 Madison Avenue, Suite 1211, New
York, N'Y 10017, Tel.(212) 308-6888.Cable Audiomatic.
Telex 12-6419. ©1985, Electro Sound, Inc.

Q) ElectroSound

Hear what you've been missing.
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“IF YOU LOVE SOMEBODY SET THEM FREE” ... : 1
The first single. |

THE DREAM OF THE BLUE TURTLES ...,
The debut solo album.

|
FROM STING. 1‘
Produced by Sting and Pete Smith.

ON A&M RECORDS, COMPACT DISC
AND BASF CHROME CASSETTE.
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Sound nvestment

A bi-weekly column spotlighting
equipment-related news in the
audio and video production, post-
production and duplication in-
dustries.

cOUNTERPOINT UPGRADES:
Counterpoint Studios in New York
has recently completed a major
overhaul and equipment upgrading.
The facility has enlarged the control
room in Studio B, instituted a num-
ber of cosmetic and acoustical im-
provements, and added new gear,
including automated SSL 6000E
consoles with Total Recall in each of
its two control rooms, two Otari
MTR-90 Mk II 24-track recorders,
four Otari MTR-12 two-track and
four-track machines, as well as new
outboard equipment from AMS,
Lexicon, Eventide and Marshall. Ac-
cording to Counterpoint’s owner
Jerry Ragavoy, all the equipment,
with the exception of the SSL
boards, was purchased from New
York’s Martin Audio.

POST GETS NEW POINT OF
VIEW: The Post Group in Los An-
geles has installed Quantel Mi-
rage’s new ‘‘floating viewpoint,”’
which enables an editor to take
three-dimensional shapes with live
video wrapped onto them and, using
a trackball, rotate the shapes in real
time with perspective, transparency
and expansion. Maury Rosenfeld,

programmer for the Post Group,
has already written about 150 pro-
grams for Mirage, and with the new
hardware, 100 programs may now
be used on-line at any time.

According to Rosenfeld, the new
trackball allows the editor a far
greater degree of control over the
motion and rotation of Mirage ef-
fects.

THE ENVELOPE, PLEASE:
Charlex, the New York-based video
production house, has garnered
nominations in an unprecendented
24 categories in the upcoming Video
Production Assn. (VPA) Monitor
Awards. The firm’s finalists include
nominations in the areas of special
effects, editing, technical graphics
design, national commercials, light-
ing director, camera work and video
engineering.

THE SONYS ARE COMING: A/T
Scharff Rentals in New York re-
ports that it expects to have the new
Sony PCM-3202 digital two-track
DASH mastering recorder in inven-
tory and ready for renting by the
end of August. The Sony machine,
which can be edited either electroni-
cally or with a blade, has digital in-
puts and outputs in both the PCM-
1610 and AES/EBU formats. It also
features a built-in SMPTE synchro-
nizer and generator, and takes 12 1/
2-inch reels at 15 ips. Other new ar-

Print your label copy
right on your cassette
with the apex printer

rivals at Scharff include the Micron
and Cetec-Vega wireless micro-
phone systems and the new NADY
701 diversity receivers.

BBE GETS JAZZY: Producer Ed
Michel recently utilized BBE's new
202R processing device while trans-
ferring vintage live jazz sessions
from monaural to digital for Con-
temporary Records, a subsidiary of
Fantasy. The releases include “At
Last,” featuring Miles Davis and he
Lighthouse All Stars (a live session
recorded in 1953), as well as Chet
Baker and Ben Webster sessions re-
corded in 1953 and 1960, respective-
ly. According to Michel, the BBE
was used to “clarify and sharpen
the sound quality. It greatly im-
proved phase relationships and
opened up the high end.”

Edited by STEVEN DUPLER

PHILADELPHIA STUDIOS

(Continued from page 47)

And the fact that New York City is
only 90 minutes away, he adds,
makes it even harder to establish
the fact that the City of Brotherly
Love is a viable alternative, with
“Jjust as much going for it as New
York” in terms of studio technology
and personnel.

Tarsia points out that the studio
communities of New York, Los An-
geles and Chicago have all had simi-
lar group meetings in the past to
discuss local issues, but that those
“loose associations” have not super-
seded SPARS membership in those
areas. “Where there’s enough of a
studio community, there's always
reason to meet, but SPARS mem-
bership lets you know what’s going
on around the rest of the country as
well,” he points out.

The current SPARS rate schedule
is a two-tiered one: Studios grossing
more than $1 million annually pay
$1,000 per year for a sustaining
membership, while those with reve-
nues under the million mark pay
$365 per year.

“Unlike the Audio Engineering
Society (AES), SPARS does not
hold annual conventions as a source
of income,” notes Tarsia. “The dues
are necessary to support ourselves
as an organization, and we don’t
feel they are prohibitive.”

AUDIO TRACK

(Continued from page J7)
NEW YORK

RAPPIN' AT Rawlston Record-
ing: Chad Elliott has been laying
tracks for a song to be used in the
upcoming feature film ‘“Rap At-
tack,” and the Fat Boys are track-
ing for their new album. Both proj-
ects are being produced by Kurtis
Blow and engineered by Akili
Walker. Producer Randy Muller
was also in, working on the upcom-
ing Brass Construction album for
EMI America. Tommy Weber engi-
neered, with Cirland Noel assist-
ing. And Ron St. Germaine was in
doing overdubs for Obago Produc-
tions with assistant engineer John
Juliano Jr.

LOS ANGELES

TORRANCE-BASED BAND Take
5 have been remixing their upcom-
ing 12-inch EP at Excalibur Re-
cording Studios with producer
Steve Singer.

OTHER CITIES

cHICAGO BLUES HEAVIES
Jimmy “Fast Fingers” Dawkins
and Phil Guy were in recently at
Soto Sound Studio in Evanston, re-
cording albums for London-based
JSP Records.

Phillip Michael Thomas (Tubbs
of “Miami Vice” fame) was in re-
cently at International Sound in
North Miami Beach, mixing tracks
for his debut album. Geoffrey
Chong was behind the board.

At New River Studios in Ft. Lau-
derdale, Capitol artist Bob Seger

has been in overdubbing tracks for
his new album. David Cole is at the
board, assisted by Ted Stein. Also,
Nemperor Records act the Roman-
tics were in overdubbing and mix-
ing their upcoming album. Co-pro-
ducing and engineering duties were
shared by Pete Solley and Gordon
Fordyce, assisted by Ted Stein.

Doc Holliday was in at Hidden
Meaning Studios in Warner Rob-
ins, Ga., mixing some new material.
Local acts Controversy and K.L.T.-
T.E.N. were also in, working with
producer/engineer David Norman.

At Iris Sound Studio in Royers-
ford, Pa., Coup D’Etat has been
tracking with engineer Steve Pon-
zetto. Also, the Stand recently com-
pleted their first single, “Heart At-
tack,” for Manor Records. Produc-
er/engineer was David Ivory.

Diamond 2 Crew have been cut-
ting their ASD Records 12-inch
“We're Getting Too Old” at Reel
Platinum Studios in Lodi, N.J. Pro-
ducing are Hernandez and Allecca.
Also, the all-female group Nasty
Rumors are finishing up work on
their “Pretty Girls” album. Hernan-
dez and Allecca are co-producing
with Dolores Gelsomine.

Anthrax has been mixing their
second album at Pyramid Sound
Studios in Ithaca, N.Y. Alex Peria-
las is engineering, with Peter Bom-
bar assisting. Carl Canedy pro-
duced.

All material for the Audio Track
column should be sent to Steven
Dupler, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

* meet all industry standards

® S.screw or sonic-sealed

® tabs-in or tabs-out

* static free color leader
or head-cleaning
leader

= prompt delivery

for any quantity

Precision - Made
Quality C-Os

SUMMIT MAGNETICS LTD
E TAT FTY BLDG 21/F

WONG CHUK HANG, ABERDEEN
HONG KONG

Telex 76264 SMTAP HX

RN 1R R R
Forget about : ‘)‘i - .
Print up to 5,000 units per hour. -"'1 ji i y
b Sava time, money, trouble, space. - €. &
& «« Eliminate inventory problems, costly label overruns. - i # . 'f}f 4 P4
® Save 4¢ or more per cassetle. S . g ‘ i S g ’y '’
4 models to choose from: 4
Two one-color table top models. -7 L
Two high production multi-color consales, {\/ ~. No. 410
that print up to three colors in one pass. No. 201 o, )(H Fiat
Cassette Spring Pad < Shield
Eézumgmmus Any size v Any Size
Special designs on request
400 Madison Avenue Apex Machine Company
New York, rq(nggrggggg% 3000 N E, 12th Terrace Call or Write
elephone: (21 - Fort Lauderdale, FL 33334
Telex: 12-6419 Telephone- (305) 566-1572 Overiand Products Co.
PO Box 567 * Fremont, NE BE025
802/721-7270 * TELEX 484522
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by Is Horowitz

A MASTER REMEMBERED: Measured against his
massive contribution to the heritage of recording, me-
morial recognition by those labels with which Eugene
Ormandy was associated during his many decades of
recording activity has so far been modest indeed.

Angel, his most recent label affiliation, has just re-
leased an “In Memoriam’ album which contains a
magnificent reading by the Maestro and his Philadel-
phia Orchestra of a longtime specialty, “Also Sprach
Zarathustra” by Richard Strauss. An early digital re-
cording, it is programmed along with a pair of Sibelius
tone poems and a never-before-released reading of
Barber’s ‘““Adagio for Strings.” Liner notes offer a
short biography of the conductor who died last March,
and a reprint from The New York Times of “an appre-
ciation” by critic Harold Schonberg.

Strangely, no special release is yet scheduled by
CBS Masterworks, for whom Ormandy directed a
long string of best-selling albums over many years.

At RCA Red Seal, 2 new Ormandy album is due in
October. It will include two Strauss performances
never issued before: “Death and Transfiguration” and
“Metamorphosen,” both taped in Philadelphia in Feb-
ruary, 1978, and among the last orchestral sessions to
be recorded by the label in analog. The four-track mas-
ter tapes have been mixed down digitally for the re-
lease.

Jay David Saks, who produced the set with Paul
Goodman as engineer, says a more elaborate Orman-
dy tribute is in the planning stages, with its exact
shape still to be determined.

DAVID & GOLIATH: An unusual alliance brings Ar-
abesque Records and CBS Masterworks togetherin a
project that will see each label release the same re-
cording—but with a difference.

Arabesque producer Ward Botsford has just re-
turned from London, where he recorded Michael Til-
son Thomas directing the Philharmonia Orchestra in
a performance of the complete “Nutcracker.” It's a

EEPING SGORE

project mounted by Arabesque, a subsidiary of spo-
ken-word label Caedmon Records, but the tapes will
be licensed to CBS for release as an all-music album.

For Arabesque, however, the same performance
will underlie a reading by Christopher Plummer of
text from Maurice Sendak’s ‘“The Nutcracker.” This
is likely to result in a three-record album, like the CBS
music-only version, to be rushed through for release
before Christmas.

Botsford says his recording may be the first to use
toy instruments in two of the scenes of the ballet, as

Two labels pay tribute
to Eugene Ormandy

called for in the Tchaikovsky score. Kazoo and toy
drum joined more traditional instruments in the
“Grandfather’s Dance” and “Battle Scene.”

It's a particularly busy period for Botsford, who
travels to Boston this week to record Handel’s
“L’Allegro ed Il Penseroso” with Banchetto Musicale,
an early music group using period instruments direct-
ed by Martin Perlman.

PROMOTION, JAPANESE STYLE: Three-minute
telephone messages to callers-in (including two min-
utes of a Chopin concerto), plus a nationwide series of
open-to-the-public piano lessons by pianist Hiroko Na-
kamura, are being used by CBS/Sony in Japan to
push its “Nakamura Chopin Series, No. 2” album. The
special telephone plug can be received by fans in four
Japanese cities.

Nakamura also appears frequently on tv tutoring
viewers on performance practices. Her first Chopin al-
bum, released last November, is already said to have
reached the 40,000 mark, a powerful sales number for
a classical album in Japan-—or here, for that matter.

< Compiled from a national sample of retail store sales reports.
o/
§/8/8
&/e/S,
& /& /TME ARTIST
L /e §' LABEL & NUMBER DISTRIBUTING LABEL
1 11 8 BERNSTEIN: WEST SIDE STORY 06 415 253 (CD) 6 weeks at No. One
TE KANAWA, CARRERAS (BERNSTEIN)
2 2 16 WEBBER: REQUIEM  aNGEL DFO 38218 (CD)
DOMINGO, BRIGHTMAN (MAAZEL)
3 |33 AMADEUS SOUNDTRACK  ranTaSY WAM 1791 (CD)
L NEVILLE MARRINER
4 4 |16 WITH A SONG IN MY HEART  PHILIPS 412 625 (CD)
JESSYE NORMAN, BOSTON POPS (WILLIAMS)
5 s 16 AVE MARIA  PHILIPS 412 629 (CD)
KIRI TE KANAWA
6 5 {36 MOZART: REQUIEM  L'OISEAU LYRE 411 712 (CDY
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
7 7 |14 GERSHWIN: PORGY AND BESS  pHILIPS 412 720 (CD)
SIMON ESTES, ROBERTA ALEXANDER
8 s |10 BEVERLY SILLS SINGS VERDI  ANGEL Av-34017
BEVERLY SILLS
9 9 | 98 HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. cBS m-37846 (CD)
WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
10 112 | 36 THE BEST OF WOLFGANG AMADEUS MOZART  pHiLIPS 412 244 (CD)
NEVILLE MARRINER
11 |13 GERSHWIN: AN AMERICAN IN PARIS  aNGEL 05-38130 (CD)
LABEQUE SISTERS
12 11412 BACH: BRANDENBURG CONCERTOS  L'OISEAU LYRE 414 187 (CD)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
13 13! s STRAVINSKY: LE SACRE DU PRINTEMPS  LONDON 414 202 (CD)
MONTREAL SYMPHONY (DUTOIT)
14 | 10| 32 BIZET: CARMEN (EXCERPTS)  ERATO HBC1.5302 (D)
MIGENES-JOHNSON, DOMINGO (MAAZEL)
15 | 151 20 CANTELOUBE: SONGS OF THE AUVERGNE,VOL. 2 LONDON 411 730 (€D)
TE KANAWA, ENGLISH CHAMBER ORCH. (TATE).
16 |17 | 288 PACHELBEL:CANON/FASCH:TRUMPET CONCERTO  Rrca fRL1 5468
PAILLARD CHAMBER ORCHESTRA
17 16| 28 MOZART: REQUIEM  pHiLIPS 6514-320 (CDY
DRESDEN STATE ORCHESTRA (SCHREIER)
18 (18|26 IN THE PINK  rca CRCI 5315 (CD)
JAMES GALWAY & HENRY MANCINI
19 | 21120 BEETHOVEN: SYMPHONIES 5 & 9 010G 413933
BERLIN PHILHARMONIC (KARAJAN)
20 1193 BAROQUE SOLOS AND DUETS  css iM 39061 (CD)
WYNTON MARSALIS, EDITA GRUBEROVA
21 NEW} BEETHOVEN: SYMPHONIES 4 & 7  0G a15.121 D)
BERLIN PHILHARMONIC (KARAJAN)
22 122115 TIME WARP  TELARC 10106 (CD)
CINCINNATI POPS (KUNZEL)
23 | 23012 DEBUSSY: THE FALL OF THE HOUSE OF USHER  aNGEL DS 38168
MONTE CARLO ORCHESTRA (PRETRE)
24 128 4 BACH: UNACCOMPANIED CELLO SUITES VOL. 3 ¢BS 39509
Y0-YO MA
25 | 20 | 48 MAMMA  LONDON 411 959 (CD)
LUCIANO PAVAROTTI (MANCINI)
26 |26 | 10 PROKOFIEV: SYMPHONY NO. 5  RCA ARCI 5035 (CD)
SAINT LOUIS SYMPHONY (SLATKIN)
27 127 8 MASSENET: MANON  ANGEL AVC 34010
BEVERLY SILLS
28 NEW} BERLIOZ: SYMPHONIE FANTASTIQUE  anGEL D3-38210 (CD)
PHILADELPHIA ORCHESTRA (MUTI)
29 | 24 | 68 BACH: UNACCOMPANIED CELLO SUITES (COMPLETE) css13m 37867
Y0-YO MA
30 | 251 46 BIZET: CARMEN (COMPLETE) ERATO NUM-751133 (CD)
MIGENES-JOHNSON, DOMINGO (MAAZEL)
31 | 31120 MOZART: EXSULTATE, JUBILATE L OISEAULYRE 411 832 (CD)
EMMA KIRKBY, ACADEMY OF ANCIENT MUSIC (HOGWOOD)
32 30|24 CAVERNA MAGICA  cBS rm-37827 (CD)
ANDREAS VOLLENWEIDER
33 NEW} BACH: MAGNIFICAT  pHILIPS 411.458 (CD)
ENGLISH BAROQUE SOLOISTS (GARDINER)
34 lag| e STRAUSS: FOUR LAST SONGS  priLips 6514-322 (CD)
JESSYE NORMAN (MASUR),
35 | 29| 40 BOULEZ CONDUCTS ZAPPA-PERFECT STRANGER  anGtL 0S-38170 (CD)
PIERRE BOULEZ, FRANK ZAPPA
36 132110 MOZART'S GREATEST HITS  c8s M-39436
VARIOUS ARTISTS
37 332 BEHIND THE GARDENS, BEHIND THE WALLS  cBs FM-37793 (CD)
ANDREAS VOLLENWEIDER
38 |35 34 VIVALDI: THE FOUR SEASONS  L'0ISEAU LYRE 410-126 (€D)
ACADEMY OF ANCIENT MUSIC (HOGWOOD)
39 |37 |488 BOLLING: SUITE FOR FLUTE AND JAZZ PIANO  ¢Bs mM-33233 (CD)
® JEAN-PIERRE RAMPAL, CLAUDE BOLLING
40 |38 10 ZARZUELA ARIAS & DUETS  c8s im-39210
PLACIDO DOMINGO, PILAR LORENGAR

(CD) Compact Disc available. ® Recording industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification for sales of one million units.

Corporate giving
Without it,a lot of important things
might go out of business.

A lot of organizations
in a lot of different
fields could barely
exist without help
from corporations.

To their credit, a
great many companies
realize this.

Every year for the
past ten years, COrpo-

rate giving has gone ways a corporation nizations it supports.

up. And that’s some- can give. So many
thing the entire cor- ways to lend a hand.
The fact is, when
corporate giving
There are so many thrives, so do the orga- |

porate community can
take pride in.

A Public Service of This Publication.
© 1984 The Advertising Council, Inc.

B all
R oG]

And everyone profits.
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Walent

At Least Three Stadium Dates

WHAM! WILL MAKE IT BIG ON U.S. TOUR

BY PAUL GREIN

LOS ANGELES Since March,
when Wham! scored its second hit
single in the U.S., the group has had
rather grand ambitions for its first
major American tour: It wanted to
headline stadiums, and didn’t even
want an opening act announced be-
fore tickets went on sale.

Even the agencies and promoters
who were working with Wham!
thought that was a bit much for an
act that was largely unknown in the
U.S. before last fall. But the duo,
George Michael and Andrew Ridge-
ley, and their managers, Jazz Sum-
mers and Simon Napier-Bell, stub-
bornly held out for what they want-
ed.

The result: Wham! will be headlin-
ing six stadium dates this summer,
with a possible seventh to be added.
With as many as three additional
dates to be announced. And the
shows are selling on Wham!’s own
strength, not as part of a package.

A Sept. 6 show at Miami Baseball
Stadium went on sale May 31, and
reportedly sold 25,000 tickets within
24 hours without any advertising.
Shows set for Aug. 30 at Hollywood
Park here and for Sept. 1 at Oak-
land Coliseum go on sale Monday
(17). A fourth show, set for Sept. 8
at Veterans Stadium in Philadel-
phia, goes on sale Saturday (22).

Two other shows were finalized

last week: Aug. 27 at Toronto’s
CNE stadium and Sept. 4 at an un-
named site in Dallas, presumably
the Cotton Bowl. Summer’s adds
that there will probably be another
show somewhere in the Midwest.

Summers says the main reason
the band wanted to play stadiums is
due to time demands. “We wanted
to play to the maximum amount of
people in the minimum amount of
time. We didn’t really want to spend
more than three weeks over there
because of our schedule.

“Even in March we knew of the
possibility of going to China, and
that also meant making a film.
George and Andrew also have to
write the next album and get it re-
corded. And they hadn’t had a break
in over a year and needed time off.

“This gives the guys a rest,
doesn’t overwork them, and shows
their strength in the marketplace.
It’s a big achievement to sell out
stadiums on the first big album
without a bill put together.

“We just decided we could do sta-
diums now, and there’s not many
bands that can do that, so let’s go
for it. We tend to do firsts in a lot of
things.”

While the group wanted to play
stadiums all along, Summers ac-
knowledges that few believed they
could do it—at least without a
strong support act on the bill to help
sell tickets.

“When we approached what was
our agent then, Premier Talent, I
think they thought we were a little
crazy saying we should do stadi-
ums,” Summers says. “I can under-
stand people being reticent and say-
ing, ‘Blimey, you can’t do this;
you've only just had your second
No. 1 single here.” But we felt confi-
dent about it, so we persevered.”

Summers says he then started
hearing from top U.S. promoters
who were enthusiastic about the
idea—provided there was a strong
support act.

“We got to a point a few weeks
ago where all the promotors were
coming to us saying, ‘Look, you've
got to put a bill together.” They

(Continued on page 48)

'Til Saturday. Epic artists ‘Til Tuesday pose with Dick Clark following a recent
“American Bandstand™ taping on which they performed their breakthrough hit,

“Voices Carry.” Pictured from left are Clark, Michael Hausman, Robert Holmes,
Aimee Mann and Joey Pesce. (Photo: Ron Wolfson)

APA Getting Ready To Rock Again

Rissmiller Boosts Agency’s Contemporary Music Thrust

BY JOHN SIPPEL

LOS ANGELES Conspicuously ab-
sent from the rock music arena
since its heyday with Janis Joplin,
the Grateful Dead and the Jeffer-
son Airplane, the Agency for the
Performing Arts (APA) is looking
to get back on track with former
concert promoter Jim Rissmiller at

Saxophonist Cracks Pop Chart

Sanhorn Reaping Grossover Rewartds

BY THOMAS K. ARNOLD

NEW YORK For more than 10
years, David Sanborn has been one
of the major catalysts behind the
pop-jazz boom. But only recently, in
the wake of the February release of
his ninth album, “Straight To The
Heart,” has the 39-year-old saxo-
phonist finally begun to reap his
share of the rewards.

Sanborn’s new album, which had
a five-week run at No. 1 on Bill-
board’s jazz chart, has also cracked
the top 100 of the national pop
charts. On the road, too, Sanborn is

experiencing greater success than
ever.

His past tours were pretty much
confined to small clubs or larger
halls as an opener. Sanborn’s cur-
rent summer tour, however, which
began April 26 in San Francisco and
is scheduled to last until mid-Au-
gust, is seeing him sell out 1,500-
seaters on his own; and for the scat-
tered dates on which he’s sharing
the bill with Al Jarreau, the crowds
have been double or even triple that.

And Sanborn recently scored the
Home Box Office movie “Finnegan
Begin Again,” which starred Robert
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Preston and Mary Tyler Moore.

Yet hand-in-hand with Sanborn’s
success in bridging the worlds of
pop and jazz has come an increasing
amount of criticism from jazz pur-
ists, who tend to equate commercial
success with selling out. Sanborn—
after six years with the same man-
agement firm (Patrick Rains & As-
sociates) and booking agency (Wil-
liam Morris)—responds with righ-
teous indignation.

“That’s why [ dislike the whole
‘pop-jazz’ label,” he says, “It implies
a dilution of an art form I happen to
have a great deal of respect for, and
that creates a lot of unnecessary
confusion, a sort of adversity be-
tween pop and jazz. It’s like saying
to jazz fans, ‘You shouldn’t listen to
this because it's pop,” and telling
pop fans, ‘You shouldn’t listen to
this because it's jazz.’

“People are going to listen to
what they want to listen to. They
don’t care about labels.”

Sanborn is even more sensitive to
jazz purists’ charges that the com-
mercial success he and other fusion-
ists are experiencing is coming at
the expense of other, more tradi-
tional jazz players.

“You mean to tell me that before
I came around these people listened
to more esoteric jazz, and now
they’re not?” he asks.

“And out of all this came the im-
plication that what I play is mean-
ingless, that it’s not ‘serious’ mu-
sic—and that’s something I resent
even more. But I got over that a

(Continued on page 48)

the helm.

Rissmiller, who has headed
APA’s contemporary music depart-
ment since last September, shep-
herds the activities of nine recently
signed attractions, including Leon
Redbone, Charley Sexton, B Movie,
Richard Marx and White Wolf.

Rissmiller acknowledges that his
signing thrust to date has been in
new and developing acts. “Granted
we haven’t signed any big names
yet,” he allows. “But the bands we
have signed are interesting musical-
ly, we all feel.

“I want to prove APA by making
some of these new attractions hap-
pen and renewing interest in some
established acts. [ want the depart-
ment to concentrate on a smaller
number of acts.”

The erstwhile West Coast concert
magnate says that APA’s interde-
partmental approach will be benefi-
cial to its acts. “APA is well inte-
grated,” he says. “Our personal ap-
pearance, legit, literary, tv, movie
and music departments aren’t com-
partmentalized.

“Why limit a musician to writing
and playing music? Experience has
proven that some musicians can
score big as actors. APA can assist
them in securing work for them in
writing title songs, scoring, full
soundtracks, even seripts.”

Rissmiller adds that he is drawing
on his concert promotion experience
in his new post. “I've always re-
called the advice and help given me
by agents with whom I've dealt. I'm
trying that same philosophy here. I
want to work out deals good for
both parties. I want to protect both
my clients and my customers.

“I'm concerned with proper expo-
sure for our acts. [ don’t just want
to put a band out on the road for
money. We have to be concerned
about the demographics of audi-
ences.

“In breaking an act, it’s impor-
tant that the audience understands
the goals of the group. Dollars
aren’t the best criteria to introduce
a new band.”

Thus far, Rissmiller has signed
two rock acts through Orange
County personal manager Mike Ja-

cobs: Living Daylights, a five-per-
son group, and Private Domain, a
quartet already signed to Danny
Goldberg’s Gold Mountain label.

Rissmiller credits Jim Gosnell of
APA’s New York office with bring-
ing in Prophet, signed to Total Ex-
perience Records. Another New
York agent, D.J. McLachlan, signed
White Wolf, a five-piece Canadian
rock group that records for RCA.

Other recent signings include
Charley Sexton, an Austin standout
managed by Tim Neece; Richard
Marx, a singer/composer managed
by Gary Kief and Tom Dunlap; B
Movie, a group on Sire that starts a
U.S. tour July 3; and Leon Redbone,
who is signed to a new label to be
headed by former Island Records
president Ron Goldstein.

Among other signings are And
And And, a new wave quartet man-
aged by Bobby Helms and Randal
Cohen; Cats, a five-piece rock group
headed by vocalist Cat Bagley, man-
aged by Alan Paresier; and Fish-
bone, a visual black band managed
by Roger Perry, signed to CBS.

Another recent recruit at the
Marty Klein-headed agency is Bob
Ringe, former Queen and William
Morris agent. Ringe, who also co-
headed RCA’s a&r department for
several years, will work in the local
APA office with Rissmiller. The
agency’s other contemporary music
booker is Nat Burgess in New York.
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WHAM! WILL MAKE IT BIG ON U.S. TOUR

(Continued from page 46)

were telling us to put the Hooters
on in Philadelphia, and Debarge
was mentioned, an idea we quite
like. Other promoters were saying,
‘You must put General Public on.’
We felt strongly we should be able
to go on sale on our own, but none
of the promoters would do this.”

Summers says the turning point
came May 31, when tickets went on
sale for the Miami Baseball Stadium
date. “By the end of the weekend
[June 2}, we’'d sold more than
30,000 tickets, and we hadn’t even
put an ad in the paper.

“On Monday morning, every ma-
Jjor promoter in the States was phon-
ing John Stoll [the Miami promot-
er], who was saying that this was
the fastest ticket ever out of Miami.
And promoters said they would put
Wham! up without a bill, which is
exactly what we wanted to do.”

Summers says that the Neder-
lander Organization is promoting
the Hollywood Park date, Bill Gra-
ham Presents has the Oakland Coli-
seum date and Steve Starr has the
Veterans Stadium date. He adds

DAVID SANBORN

(Continued from page 46)

long time ago; I'm into what I do,
and if someone wants to dwell on
that kind of cynicism, that’s their
problem.”

Sanborn adds that he feels a ma-
jor reason for what he calls a
“copped attitude” on the part of
jazz purists is that while his albums
have consistently topped the nation-
al jazz charts, he’s really not one of
their own.

“I’ve never considered myself a
pure jazz musician,” he says. “I
guess if [ were pressed to define
what I do, I'd say I play rhythm &
blues. I come from a long tradition
of listening to rhythm & blues, and
my background as a player is more
rock’n’roll than it is jazz. Even to-
day, I don’t confine myself; I listen
to jazz, the Talking Heads, Miles
Davis, classical music, opera, and
Parliament/Funkadelic, and all that
comes out in my music and my style
of playing.

“Twenty years ago, musicians
grew up in more clearly defined tra-
ditions: You were either a jazz play-
er or a rock player, but not both. To-
day, however, players like Lee Ri-
tenour and myself grew up
listening to jazz as well as rock’n-
'roll, and accordingly we draw from
a lot of different idioms.”

that Pace Coneerts will probably
promote the Dallas date.

He adds that there were never
firm plans for a 21-date American
tour, as suggested in an interview
with principals at Wham!s new
agencey, Triad Artists (Billboard,
June 15).

“That’s what you probably
should do,” Summers allows. “If
you're going to tour America, you
should go around and do 50 dates,
cover the whole country and consoli-
date your position. We didn’t have
time, though, and the band needed a
rest.”

But what’s more important in a
band’s career than consolidating
their position in the No. 1 market in
the world?

“What’s most important in a
band’s career when they're 22-year-
old guys,” counters Summers, “is
not burning them out. George has
been working non-stop for 18
months. And as he said in a recent
meeting, ‘There’s plenty of time for
me to tour America next year when
I’'m not under pressure’.”

Summers says a stadium tour
“isn’t the cheapest way of doing it,
but then we don’t have to do things
the same way as everybody else.”
He adds that tickets on the tour will
be priced at $15 and $17.50. And he
notes that talks are underway with
a corporate sponsor for the tour, as
well as with large corporations
about general sponsorships.

Wham! plans no other touring
this year, according to Summers,
but will probably tour after its third
album is released next spring.

[ ' o el e} |
Van’'s Back. Van Morrison performs
at the Beacon Theatre in New York as
part of a 10-date American tour.
(Photo: Chuck Pulin)
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KIM MITCHELL
Canadian guitarist Kim Mitchell
vaults to number 110 on the Top
Pop Albums chart with his
Bronze/Island debut, “Akimbo
Alogo.” During the late '70s,
Mitchell led Canada’s heavy met-
al outfit Max Webster. But while
touring the U.S. in 1979, the
rocker decided to quit the band.

Following the break from
Max, Mitchell produced Toron-
to’s Coney Hatch, and served as
a session player for various
groups. In 1982 he released an
EP under his own name, which
caught the attention of Anthem
Records’ Tom Berry. Berry later
teamed up with producer/man-
ager Marc Durand to form Alert
Records, and signed Mitchell to
the new label. The result was
“Akimbo Alogo,” co-produced by
Mitchell and engineer/producer
Nick Blagona, which was re-
leased in Canada last fall.

Strong record sales drew the
interest of Bronze/Island, which
eventually led to a licensing
agreement between the two com-
panies. “Akimbo”" was released
in the U.S. in March, sporting a
new cover and some remixed
tracks.

A video clip for the album’s de-
but single, “Go For Soda,” pro-
duced and directed by Robert
Bouvier, is currently being
shown on MTV. Mitchell has
been touring with RCA act Auto-
graph, playing 2;000- to 3,000-ca-
pacity halls.

Mitchell is managed by Tom
Berry, 41 Britain St., Toronto,
Canada M5A 1R7; (416) 364-
4200.

THE BEAT FARMERS

The Beat Farmers who move up
to number 200 on the Top Pop Al-
bums chart with “Tales Of The
New West,” are the first major
success for Rhino Records since
its inception.

The quartet evolved two years
ago after its members had spent
years playing in various local
rock'n’roll, blues and country
bands. In 1983 the group lived
and rehearsed in an abandoned
warehouse in El Centro, Calif.,
before heading for their new
home, San Diego.

Rhino’s a&r pecple discovered
the musicians in a local ¢lub and
signed them to the label. “Tales
Of The New West,” released in
February, was produced by
Steve Berlin (Los Lobos) and
Mark Linett. At present, there
are no plans for a video. The
Beat Farmers are preparing to
o to England to do a two-week
stint with Columbia’s Nick
Lowe, and are making plans for
additional U.S. tour dates.

The Beat Farmers are managed
by Denny Bruce Management,
Los Angeles, Calif.; (213) 475-
9108.

Talent in Action

GEORGE BENSON
ROBERTA FLACK
Radio City Music Hall, New York
Tickets: $.30, $25, %20

THE METAMORPHOSIS OF
George Benson from hot jazz gui-
tarist to cool pop crooner has been
steadily accelerating in recent
years. So it was somewhat surpris-
ing that three of the first four selec-
tions Benson performed at his sold-
out June 1 Radio City concert, the
third of three shows, were instru-
mentals—and that he played the
hell out of them.

After that, though, Benson did al-
most no guitar playing until his
powerful encore medley of “Breez-
in’," “This Masquerade” and “On
Broadway.”” For the rest of his 90-
minute set, backed by a nine-piece
band and a 28-piece string section,
the Warner Bros. artist alternately
plaved the roles of romantic ballad-
eer and glib purveyor of not-too-
raucous dance ditties—with decid-
edly mixed results.

Benson certainly has a pleasant
singing voice. And in the decade or
so since “This Masquerade,” it has
grown in range and suppleness. But
it’s not particularly distinctive. And
at Radio City, even on grandiose
ballads like “The Greatest Love Of
Al and “In Your Eyes,” it was just
a bit short on emotional impact.

Interestingly, Benson called at-
tention to his own relative lack of
character as a singer by performing
renditions of “Mona Lisa’” and
“Georgia On My Mind” that paid ex-
plicit tribute to Nat “King" Cole
and Ray Charles, respectively.
While revealing an impressive tal-
ent for mimickry, Benson also re-
minded the audience that, when he
is simply being himself, he is not in
the same class as either singer.

Roberta Flack, who opened for
Benson, has a much more impres-
sive set of pipes; in fact, she has one
of the most expressive voices in pop
music. But the material she chose to
showcase—with such significant ex-
ceptions as “Killing Me Softly With
His Song,” “The First Time Ever |
Saw Your Face” and a very moving
rendition of “Ballad Of The Sad
Young Men”’—was seldom as im-
pressive as she was.

Flack also undercut the effective-
ness of her show by making the pre-
sentation just a touch too elaborate
for its own good. With two dancers,
two backup vocalists, two grand pi-
anos for her to play (one of them on
arising platform) and various other
theatrical touches, the Atlantie ar-
tist's beautiful alto appeared at
times to be in danger of getting lost
in the shutile. PETER KEEPNEWS

DAN HARTMAN
The Palace, Los Angeles
Tickets: $12.50

DAN HARTMAN SEEMS an un-
usual choice to headline a rock club.
Even considering that he worked
for years with Edgar Winter and
Rick Derringer—and in fact wrote
Winter's AOR smash “Free Ride”—
one still associates Hartman with
the AC sound of his hit ““I Can
Dream About You.” Audience skep-
ticism about Hartman’s rock cre-
dentials kept the crowd at the Pal-

ace on May 25 light, but those who
came went away fairly pleased with
what they got.

Hartman took the stage with a
seven-piece backing band, including
outstanding backup vocalist George
Simms and hot saxophonist Carla
Brownlee. Linda Curtis added inter-
esting percussion, and bassist Ernie
Provencher contributed strong
rhythm licks. But even with all that
onstage talent, Hartman’s show re-
fused to gel. Diversity is fine, but in
this case the sudden shifts from La-
tino to soul to corporate rock
wouldn’t meld into a cohesive musi-
cal voice.

Wearing a guitar and a sleeveless
leather shirt, Hartman was a hard-
working frontman. But the curly-
haired singer with the less-than-
statuesque physique is short on cha-
risma, and never really took charge
of the room. His vocals were fine on
songs like “We Are The Young”
and “Name Of The Game,” but it
was Brownlee who first stirred real
crowd response with her cover of
“He’s A Rebel.”

In Hartman’s favor, he led the
group through extended jams of
each song, which is far preferable
to the all-too-common letter-perfect
renditions of album cuts (or, in the
case of certain female artists, lip-
synchs) we’ve been getting lately.
Still, one got the feeling that this
was a necessary tactic to fill 60 min-
utes of set with 25 minutes of mate-
rial.

Staging was haphazard, lighting
was unexceptional, and sound was
clean but without any special
oomph. All in all, the show would
have made a perfect opening act
for, say, Toto—which is just where
Hartman will be putting it for the
rest of the month. ETHLIE ANN VARE

"TIL TUESDAY
The Palace, Los Angeles
Tickets: $12.50

THE BUZZ SURROUNDING Epic
newcomers 'Til Tuesday was remi-
niscent of the first time Eurythmics
played in Los Angeles. Their May 31
show was packed to the rafters, and
a second night was added to fill tick-
et demand. Riding on the stunning
video for “Voices Carry,” the Bos-
ton quartet had set up enormous ex-
pectations for themselves—expec-
tations few groups could live up to.

Aimee Mann is no Annie Lennox.
But she is a good Aimee Mann: a
skilled bassist, excellent vocalist
and beautiful woman with good
stage presence. 'Til Tuesday’s set
may not have been the revelation
that those first Eurythmics sets
were, but it did showcase a promis-
ing band with great growth poten-
tial.

Mann was the focus of attention
for the show, taking center stage
and swaying as she played her bass.
Guitarist Robert Holmes (the one
who looks like a girl) added fine
licks and harmonies; synthesist
Joey Pesce’s fills swirled around the
hall. The only musical weak link
was drummer Michael Hausman,
whose beat from song to song var-
ied too little to propel a 65-minute
set.

Though a lack of variety was the

(Continued on opposite page)
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Headliners Set for Zoofest

Suburban Chicago Concert Series

BY MOIRA McCORMICK

CHICAGO Kenny Rogers, Dionne
Warwick and Johnny Cash are
among the headliners scheduled to
appear at Zoofest '85, to be held
here at south suburban Brookfield
Zoo, June 29-July 6. Zoofest '85 is
the second of an annual concert se-
ries dubbed “Music In The Zoo.”

The Beach Boys, Johnny Cash
and the Osmonds drew a total of
27,000 people over three days last
summer during the zoo’s 50th anni-
versary celebration, according to
Ted Beatties, Brookfield Zoo’s asso-
ciate director, who adds that 40,000
are expected to attend Zoofest '85.

Last year’s concerts were held at
the nearby Riverside-Brookfield
football field, but Zoofest '85 will
take place on zoo premises. A tem-
porary 15,000-seat outdoor arena is
being constructed in the zoo’s north-
west corner.

Emphasizing the “family enter-
tainment’’ nature of Zoofest '85's
headliners, Beattie says the con-
certs are expected “to draw more
attention to the zoo.” Ticket prices
($14.50 for all shows except Kenny

Rogers’, which runs $18.50) include
admission to the zoo. Tickets are be-
ing handled by Ticketmaster, which
has installed temporary computer
terminals on zoo premises.

Beattie says Brookfield Zoo is
hoping to raise $200,000 from Zoo-
fest '85. Last year’s concerts, he
adds netted a $50,000 profit.

Zoofest '85 is being co-sponsored
by the Chicago Tribune and five
area radio stations.

The full lineup and respective co-
sponsors are as follows:

June 29: Dionne Warwick with
the Spinners (WGCI-FM);

July 2: Kenny Rogers with Saw-
yer Brown (WGN);

July 3: Bobby Vinton with Tom
Dreesen (WJJD);

July 5: Johnny Cash and Waylon
Jennings with June Carter Cash and
Jessi Colter (WMAQ);

July 6—Loretta Lynn and Ronnie
Milsap (WUSN-FM).

Chicago-based Paramount Pro-
ductions, which specializes in corpo-
rate concert productions, is han-
dling booking and technical setup
for Zoofest '85.

TALENT IN ACTION

(Continued from opposite page)

worst flaw in 'Til Tuesday’s materi-
al, there is still some eclecticism to
be found. “You Know The Rest”
has an almost Roxy Music feel,
while “Don’t Watch Me Bleed” is an
upbeat rocker. The new composition
“What About Love” echoes early
Fleetwood Mac.

But it was ‘“Voices Carry” that
the audience was audibly anticipat-
ing, and it came across well. With-
out the clever plot-line of the video
for enhancement, the band hard-
ened the edges of the tune, putting
it over with force of musicianship
instead of visual imagery. It
worked, as did the follow-up single,
“Looking Over My Shoulder.”

The audience cheered apprecia-
tively, though many mumbled that
they had hoped for something more.
That'’s the trouble with having one
high-profile single: You have to
keep living up to it.

ETHLIE ANN VARE

LRB
Humphrey’s, San Diego
Tickets: $15

HISTORY HAS SHOWN that the
same fate generally awaits “hit ma-
chines” once top 40 success no long-
er beckons: They simply disappear
into the nether world of has-beens.
Somehow LRB, as the Little Riv-
er Band is now billed, has managed
to bend the rules a bit. Like all the
other groups whose popularity was
based primarily on a string of
sound-alike chart-toppers, this Aus-
tralian sextet practically ruled the
top 40 airwaves in the late "70s and
early '80s with such hits as “Lady,”
“Reminiscing” and “Help Is On The
Way.” But when the hits stopped
coming more than two years ago,
LRB didn’t just pull a Houdini like
all the rest; it evolved into a dynam-
ic live band that actually sounds bet-

ter in concert now than it ever did in
its commercial prime.

The group’s two-night (May 24-
25), four-show stint at this 900-seat
outdoor facility showed just how
much the band has changed in re-
cent years. No longer a generic
group running through its obliga-
tory hits to polite applause, LRB
played with a new sense of show-
manship, musical quality and force-
fulness—much of it due to lead
singer John Farnham, who joined
the band in 1982 just as its string of
hits was coming to an end.

Not only is Farnham a much bet-
ter singer than former frontman
Glenn Shorrock; he is also far more
charismatic on stage, jumping
about like a madman and enticing
the rest of the group to do the same.
Since the LRB sound was always
built more around its layered vocal
harmonies than around a single lead
voice, Farnham’s presence is a lot
more subtle than one might imag-
ine; still, his delivery brought a new
sense of passion to the old hits.

Bassist Wayne Nelson has taken a
more visible position within the
group; he shared the front part of
stage with Farnham and guitarist
Graham Goble, the group’s chief
songwriter and only remaining origi-
nal member. Nelson won some of
each night’s loudest cheers when he
took to the microphone for “Take It
Easy On Me” and “The Night Owls,”
on which he sang lead. Lead guitar-
ist Stephen Housden, too, proved a
crowd favorite with his delicate, tex-
tured playing. And keyboardist Da-
vid Hirshfelder, another newcomer
whose background is in jazz, like-
wise contributed to the group’s new-
found status as a forceful rock band
capable of blending musical finesse
with simple, infectious melodies and

song arrangements.
THOMAS K. ARNOLD

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GEORGE BENSON Radio City Music Hall May 30- $439,800 16,011 Radio City Music Hall Productions
ROBERTA FLACK New York June 1 $30/$25/$20 17,538
MADONNA Radio City Music Hall June 6-7 $294,050 17,538 Radio City Music Hail Productions
BEASTIE BOYS New York $17.50/$15.50 three sellouts
MADONNA The Spectrum May 29 $237,047 15,511 Stephen Star/The Concert Co.
BEASTIE BOYS Philadelphia $15.50/$13.50 sellout
ALABAMA Sandstone June 2 $226,530 $15,102 Feyline Presents
Bonner Springs, Kan. $15 16,000
MADONNA New Haven (Conn.) Coliseum June 3 $153,856 10,190 Cross Country Concerts
BEASTIE BOYS $15.50/$13.50 sellout
ALABAMA Thomas & Mack Center May 31 $141,927 8,009 Elks Helladorado
BILL MEDLEY Las Vegas $25/$17.50/$15.50 10,000
PATTILABELLE Greek Theatre June 7 $113,026 6,187 Nederlander
CON FUNK SHUN Los Angeles $20/$18/$12.50 sellout
ANNE MURRAY Chastain Park June 2 $94,846 5,685 Alex Cooley/Southern Promotions
Atlanta $18.50/$16.50/$13.50 6,351
FABIAN Universal City (Calif.) May 17 $86,212 5,612 In-House
BO DIDDLEY Amphitheater $16/$14.50 sellout
SHIRELLES
PLATTERS
LOU CHRISTIE
LESLIE GORE
DRIFTERS
FRESH FEST TWO Carolina Coliseum June 9 $34,865 1,715 Pace Concerts
Columbia, S.C. $11 12,385
KENNY LOGGINS Market Square Arena June 4 $79,540 5892 Sunshine Promotions
MARK McCOLLUM Indianapofis $13.50 7,308
HAPPY TOGETHER TOUR Chastain Park May 31 $77,975 6,351 Concert Promotions/Southern
Atlanta $15/$12.50/$10 sellout Promotions
PLANETARY INVASION TOUR Radio City Music Halt May 25 $77,059 4,684 Radio City Music Hall Productions
New York $20/$17.50 5,846
SPYRO GYRA Chastain Park June 1 $76,808 5,381 Mark Johnson/City of Atlanta
CRUSADERS Atlanta $18.75/$16.75 sellout Jazz Festival
LUTHER VANDROSS Jacksonville (Fla.) Coliseum May 31 $76,640 6,230 Fantasma Prods./Stage Right Prods.
CHERYL LYNN $13.50 7,000
READY FOR THE WORLD
FABIAN Circle Star Theater May 19 $68,99% 5,872 FAQ Productions/Artists Consultants
BO DIDDLEY San Carlos, Calif. $11.75 7,300
OTHERS
LUTHER VANDROSS Lakeland (Fla.) Civic Center June 2 $64,733 5,491 Fantasma Prods./Stage Right Prods.
CHERYL LYNN $13.50 10,000
READY FOR THE WORLD
ANNIE MURRAY Jacksonville (Fla.) Civic Center June 1 $60,390 4,578 Fantasma Prods.
$15 6,000
HAPPY TOGETHER TOUR Sunrise Theater June 2 $51,514 3,368 Cellar Door Prods.
Fort Lauderdale, Fla. $32/813 4,086
HAPPY TOGETHER TOUR Audobon Zoo June § $49,746 4,609 Barry Mendelson
New Orleans $13/$10/$9 6,000
LUTHER VANDROSS The Aladdin June 7 $49,028 3,001 Evening Star Prods.
Las Vegas $18/816 7,065
HAPPY TOGETHER TOUR Mud island May 30 $45,725 3,658 Mid-South Concerts
Memphis $12.50 5,000
JIMMY STURR BAND Garden State Arts Center June 2 $43,335 4,815 tn-House
MYRON FLOREN Holmdei, N.J. $11/$9/%7 5,000
PETRA Market Square Arena May 25 $39,284 5317 Petrafied Prods.
RANDY STONEHILL Indianapolis $10.50/$8.50 10,250
PETRA Kiel Auditorium May 24 $38,313 4,649 Petrafied Prods.
RANDY STONEHILL St. Louis $10.50/$8.50 10,532
SANTANA Fox Theatre June 4 $36,231 2,635 Chesapeake Concerts
Atlanta $13.75 3,985
STEVIE RAY VAUGHAN & Wash Auditorium June 8 $35,815 2,653 Brass Ring Prods.
DOUBLE TROUBLE Grand Rapids, Mich. $13.50 3,354
FLASH KAHAN
HAPPY TOGETHER TOUR Ruth Eckard Hall June 3 $32,012 2,170 In-House
Clearwater, Fla. $15.75/$14.75/ 2,182
$13.75
JIMMY STURR BAND Vernon Valley (N.J.) Action Park May 26 $29,510 4,230 In-House
MYRON FLOREN $7 unlimited
PETRA Prairie Capital Convention Center ~ May 30 $28,761 3,174 Jam Prods./Harvest Prods.
Springfield, Il $11/$9.50 5,052
JEFFREY OSBORNE Celebrity Theater June & $25,890 1,726 Evening Star Prods.
Phoenix $15 2,701
PETRA MECCA Arena May 27 $24,816 3,164 Petrafied Prods.
RANDY STONEHILL Milwaukee $10.50/$8.50 6,120
SMITHS Royal Oak (Mich.) Music Theater  June 8 $22,750 1,625 Brass Ring Prods.
BILLY BRAGG $14 sellout
DAVE GRUSIN Fox Theatre May 31 $16,082 966 Festival Prods.
LEE RITENOUR Atlanta $16.75/814.75 3,985
COMMODORES Prairie Capital Convention Center ~ May 29 $14,464 1,489 In-House
CHRIS BLISS Springfield, ll. $11.50/$10.50 5,052

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at

(213)859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Buyers Assn. Examines Slump

MEET PAINTS BLEAK CONCERT PICTURE

BY EDWARD MORRIS

NASHVILLE There was no joy in
Nashville last week as the Interna-
tional Country Music Buyers Assn.
(ICMBA) met to discuss the grim
state of the country concert busi-
ness.

While there was universal agree-
ment that conditions were dismal
for bookers and promoters, there
were varied speculations about the
causes of the slide. Among the vil-
lains most often cited were:

e Overexposure of artists on tele-
vision.

e Market distortions caused by
large fairs and corporate sponsor-
ships.

e Inept record label leadership.

e Promoters ‘“‘spoiling”” ticket-
buyers by offering them only top-
name acts.

e The adulterating effect of “Ur-
ban Cowboy” on country music.

The most outspoken assessment
came from club owner Jerry Gar-
ran, who observed: “Eight years
ago, I could put any name act in my
club and fill it. Now I don’t have two
acts under $7,500 that I can make a
dime on. I’ve never seen the club
business so bad.”

Garran echoed an observation
made earlier by a promoter in the
audience, who said, “One of the rea-
sons we’re in trouble is overexpo-
sure on tv and videos.” He also
pointed to sponsored tours as
“something that’s killing us,” since
packages of superstars are offered
at ticket prices that are sometimes
less than those charged for just one
of the stars when privately promot-
ed.

Large fairs often have the same
distorting effect on a market, a buy-
er noted, because fairs use musical
acts as just a part of the overall at-
traction’s package and not some-
thing intended to turn a profit on its
own.

‘“Managers and artists are so
greedy to get that [tour] money,”
Garran charged, “but they’re cut-

ting their nose off to spite their
face.” He added, “There are proba-
bly only 10 hard ticket draws in
country music, and six are promot-
ing their own shows. I'm just not
making money off country acts.”

Warming to an obviously sympa-
thetic audience, Garran extended
his criticism to both the country
acts and their labels. He charged
that many acts have needlessly
large entourages: “They’ve even
got bodyguards—and who in the
world would bother them? The acts
have got to be lean and mean.”

Complaining that country musie
was becoming a refuge for acts
from other fields, Garran said,
“New country acts look the same.
They have no identity. We need
somebody who looks like a star.”
Record label heads, he said, are
“computer guys’” who “don’t know
any more about country music than
James Brown does.”

Garran, who operates the Silver
Fox Club in Greenville, S.C., is mar-
ried to singer Helen Cornelius.

Keynote speaker Irby Mandrell,
who manages the careers of his
daughters Barbara, Louise and Ir-
lene, urged promoters to root out
co-op advertising dollars for their
concerts—even resorting to such
simple ploys as allowing a car deal-
ership to park its samples beside the
stage at outdoor events.

“The market is wide open,” he
proclaimed. “Everybody’s wanting
to spend money to get [product
identification] to the people.” And,
he added, “Don’t overlook regional
products for sponsorships.”

Mandrell argued that “the coun-
try music industry needs to look for
something else [like “Urban Cow-
boy”’] to get a boom going. We need
another gimmick. But I don’t know
what that would be.”

Charlie Douglas, disk jockey for
Nashville’s WSM and the Music
Country Radio Network, disagreed
with Mandrell on the need for an-
other gimmick. “I think one of the
problems was the ‘Urban Cowboy’

Tips on Sponsorship Offered

‘You Can’t Just Ask,’ Attendees Told

NASHVILLE ‘“The gate and park-
ing ain't making it. We need spon-
sors.” So said Dean Unfeker of Spe-
cial Promotions Inc., in his remarks
to the June 8 ICMBA meeting here.

Unfeker argued that artists and
managers too often miss the mark
in seeking corporate sponsorships
by making their request badly. The
most common defects, he said, are
poorly written proposals, proposals
that “carry a certain amount of ar-
rogance” and proposals that mis-
match artists and potential spon-
sors.

To increase the chances of gain-
ing sponsorship, Unfeker advised:

e “Unless you represent a major
star, you can’t just ask—you’ve got
to make a presentation.” And, he
added, “The proposal must have un-
deniable logic. It must be a slick
piece of work.”

e “Start from the bottom. Don't

assume the sponsor has your level
of expertise [in country music]. Ex-
ecutives live in a rarefied atmo-
sphere. The proposal and request
must be elementary.” Unfeker also
warned that “‘ad agencies are not
going to be in your corner.”

¢ “Know what you are and what
you have to offer. What are the de-
mographics of your audience?”

e “Know what your sponsor is
looking for. Who buys its product?”

e “Know when and where your
sponsor spends its money.”

e “Analyse your sponsor’s orga-
nization” to learn how it operates
and who's important to the appli-
cant.

e “Make everybody happy.” Un-
feker said a good proposal would
show a sponsor the cost-effective-
ness of sponsorship over straight
advertising of its product.

EDWARD MORRIS

syndrome,” he said, noting that the
movie made too many failing radio
stations look to country music for
ratings salvation. This, in turn, he
continued, brought in DJs who
didn’t understand or like country
music and who played only the hy-
brid “country” music they did un-
derstand, forcing record companies
to respond accordingly.

Mandrell concurred that country
music was being diluted: “There are
so many records with synthesizers
and strings and the country voice
buried underneath.” Labels, he
said, “have brought in executives
from L.A. and New York who don’t
know country music.” And, he not-
ed, “It’s the hardest time I've ever

5 ; pis. B i
Gosdin Gravitates. Vern Gosdin recently signed with ASCAP. He’s shown here
presenting a copy of his new album, “Time Stood Still,” to ASCAP’s Southern
director Connie Bradley. At the signing party from left are Gosdin’s manager
Robert John Jones, Bradley, Gosdin, his wife Beverly Gosdin and ASCAP’s

(Continued on page 54) Merlin Littlefieid.

SHVILLE SCENEE™

by Kip Kirby

SUMMER IS SHOWCASE season in Nashville. In
the past two weeks, there’s been a sudden upsurge in
the number of musical events and showcases. We’ve
been out at our share (even co-hosting a talent seg-
ment of the three-day Nashville Summer Lights Festi-
val featuring Gail Davies, Vince Gill, Ray Sawyer,
Vicki Carrico, John Prine and Rodney Crowell);
we're singling out two because both showcased new
acts who, in our opinion, have “record deal” written all
over them.

Webb Wilder: Remember the name. If buzzes can
be believed, this four-piece act is Nashville’s newest
sensation. Who are Webb Wilder & the Beatnecks,
and why is everybody talking about them?

Two hot nhew acts bask
in the showcase spotlight

Because they’re different—and because they’re ex-
citing. At the moment, it’s a case of seeing them live;
the band doesn’t have a label. It does, however, have
publie relations support (Network Ink), representa-
tion (attorney Bill Carter, Reba McEntire’s manag-
er), and its own ‘‘discoverer” (the Country Music
Foundation’s Jay Orr). More than that, judging from
the SRO crowds during two recent Friday night show-
cases at Bogey’s, the Beatnecks have fans in high
places.

How to describe the music? Buddy Holly meets
Chuck Berry. The Ventures visit the LeRoi Brothers.
Duane Eddy and Waylon in an all-night jam. Mod-billy
with Austin progressions. Shades of Elvis Costello
and Dave Edmunds liberally doused with Jerry Jeff
undertones.

Webb Wilder is, need you ask, a nom de guerre
used by the understatedly riotous front man of the
group, whose companionable one-liners are slow-up-
take laugh-getters. Wilder wears thick glasses, a suit
and a cowboy hat, about what you'd expect from a
man who likes to describe himself as “four-eyed” and
“the last of the Boardinghouse People.” His songs are
full of interesting characters and combine a storytell-
er’s insight with deftly placed irony, though sacrific-
ing none of the band’s rock and country lacings.

The Beatnecks have been together only three
months. Their instrumental compactness is astonish-
ing. So is the word of mouth and press response.

Feet do not remain floorbound at Wilder concerts.
Can the act translate from live to label? We'd say
yes—especially if the intermediate step includes a

ﬁ“xd

hard video sell. This act might be just what the doctor
ordered to combat airwave doldrums.

The second act is Dave Gibson, who opened the
Nashville Music Assn.’s triple-billed Spotlight at the
Performing Arts Center. Gibson preceded Pure Prai-
rie League and Poco (both scouting label situations
here) and acquitted himself so impressively that
many in the audience later though he stole the show.
Gibson, a writer with the Oak Ridge Boys’ Silverline/
Goldline Music, assembled a razor-sharp band behind
him (including virtuoso guitarist Brent Mason, re-
portedly about to sign with MCA); and he unleashed a
powerful set of high energy songs.

The set included several songs recorded by such
acts as Steve Wariner (Gibson co-wrote Wariner’s
current “Heart Trouble,” and performed it at the
show). Gibson’s songwriting and vocals, coupled with
his considerable stage charisma, make him a hot pros-
pect for record companies searching for handsome,
dynamic talent.

GEORGE JONES has joined the video revolution.
Jones shot his first clip for a new song he’s cut called
“Who's Going To Fill Their Shoes.” The song focus-
es on such irreplaceable legends as Roy Acuff, Lefty
Frizzell, Jerry Lee Lewis, Waylon & Willie, Tompall
Glaser and Elvis Presley. For that matter, the song’s
title also applies to Jones himself.

Speaking of Willie Nelson, he’s back in Austin next
month for another edition of his Fourth of July Picnic.
This one will mark the first public appearance of “The
Highwaymen’: Nelson, Waylon Jennings Johnny
Cash and Kris Kristofferson. Meanwhile, we hear
shooting has just about wrapped on the Austin set of
Willie’s long awaited movie, “Red Headed Stranger.”
Co-starring in the film are Katherine Ross and Mor-
gan Fairchild.

And, speaking of Waylon, he was on hand bright
and early two Saturdays ago to host the 10 a.m. Nash-
ville screening of Sesame Street’s first motion picture,
“Follow That Bird.” That bird, of course, is Big Bird,
who was flown into town to attend the special screen-
ing at the capacious Belle Meade Theatre, which was
packed with invited industry guests.

The movie was delightful—a certain summer boxof-
fice hit with built-in appeal for grownups and children
alike—though one invited executive later commented
that it was the most children he’d ever seen in one the-
atre. Among those attending (with progeny in tow)
were Rodney Crowell and Rosanne Cash, Vince Gill
and Karen Brooks. The music was written by Nash-
ville songwriters and produced by Steve Bucking-
ham.
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LACY J. DALTON ENDS LONG RECORDING HIATUS

BY KIP KIRBY

NASHVILLE Two years between
albums is nothing unusual in rock
music. In country, it’s almost un-
heard of.

But Lacy J. Dalton’s latest al-
bum, “You Can’t Run Away From
Your Heart,” is her first release
since 1983’s “Dream Baby’’ and
“Greatest Hits.”

So where has she been? Taking
time out, she says, to work through
career problems that included a
standoff with her record company.

“Columbia was insisting that I
change producers,” she explains. “I
didn’t want to. I'd worked with Billy
[Sherrill] ever since he discovered

FOR WEEK ENDING JUNE 22, 1985

Billboard.

me on ‘Crazy Blue Eyes,” and we’'d
had hits like ‘16th Avenue’ together.
I didn’t think it was fair for me to
switch.”

But Dalton admits she wasn’t en-
tirely satisfied with their last collabo-
ration, “Dream Baby.” It was the
first time she had taken an active
role in the production, and she recalls
that at one point, Sherrill turned to
her and said, “This is the first time
I've ever made an album by commit-
tee.” She also says there were songs
on the album such as “My Old Yel-
low Car” (now a hit by Dan Seals)
that she felt should have been con-
sidered for singles but weren’t.

Added to this was the fact that
her manager Jim Morey was becom-

ing increasingly busy with Exile
and the Pointer Sisters while his
longtime firm of Katz, Gallin &
Morey went through a painful part-
nership dissolution.

“It wasn’t an easy time for me,”
Dalton says. ‘I even considered
leaving the label at one point,
though I'm glad now I didn’t.”

Instead, Dalton says, she decided
to step back and take a hard look at
her career to determine if CBS’s
reasoning was sound. She spent
weeks studying Nashville records
she liked and found herself leaning
toward the production team of Mar-
shall Morgan and Paul Worley.

“This was just before they start-
ed having all their success with the

Nitty Gritty Dirt Band and Ricky
[Skaggs] and Eddy Raven,” she
laughs, “so Columbia wasn’t too
sure at first. Then Marshall and
Paul got a string of No. 1’s, and ev-
erything was fine. Plus I wanted
producers who would spend time
with me and my band in California
before we went in to record.”

As it turned out, Dalton cut her
album in Nashville and didn’t use
her own band on the project (she
hopes to on the next one). But she
did .ask Worley, a respected Nash-
ville studio guitarist, to help her
write one of the cuts, “The Night
Has A Heart Of Its Own,” and re-
corded another song co-written by
Morgan.

Finding songs for the new album
took forever, Dalton says. “When
you're as strong as I am, you don't
want songs so strong you end up
scaring people. I have a lot of vocal
strength, although I'm not as tough
as my image sometimes comes off.”

Dalton’s new managers are Ed
Tickner, who manages Emmylou
Harris, and Australian-born Barry
Coburn, now Tickner’s partner in
Nashville’s Meter Management.
She has switched her booking from
the William Morris Agency to En-
tertainment Artists, headed by Dan
Wojcik.

The game plan calls for Dalton to
move away from the cabarets and

(Continued on page 54)
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20 | 14 | 13 | 20 | EMMYLOU HARRIS waRNER BROS. 25205 (8.98) THE BALLAD OF SALLY ROSE 58 | 62 | 66 | 372 | WILLIE NELSON A3 CoLUMBIA JC 35305 (CD) STARDUST
21 | 20 15 | 34 | GEORGE STRAIT ® wmcaressis 898) DOES FORT WORTH EVER CROSS YOUR MIND 59 | 50 | 42 62 ALABAMA A2 RCA AHL1.4939 (8.98) (CD) ROLL ON
2| 2 \24 6 RONNIE MILSAP RCa AHL1-5425 (8.98) GREATEST HITS VOL. 2 65 | — 2 CHARLEY PRIDE RCA AHL1-5426 (8.98) GREATEST HITS VOL. 2
@) 3 || B || 8§ el TSR SIS AR HIGHWAYMAN NEW)D LEON EVERETTE MeRCURY 82403091 WHERE'S THE FIRE
24 23 16 34 EARL THOMAS CONLEY RrCa AHL1-5175 (8.98) TREADIN' WATER 62 64 — 2 LOUISE MANDRELL Rca aHL1-5454 (8.98) MAYBE MY BABY
25 26 36 6 JOHN SCHNEIDER Mca 5583 (8.98) TRYING TO OUTRUN THE WIND 63 53 53 92 THE KENDALLS MERCURY 812-7731-1/POLYGRAM (8.98) MOVIN' TRAIN
@ 2| 83| 4 CHARLY MCCLAIN eric Fe 39871 RADIO HEART NEW)D T.G. SHEPPARD WARNER/CURB 25282 T.G. SHEPPARD
27 24 2 14 SYLVIA RCA AHLI-5413 (8.98) ONE STEP CLOSER @ NEW’ VINCE GILL Rca cPL-5348 - THE THINGS THAT MATTER
34 | 31 [ 12 | BARBARA MANDRELL Mca 5566 (8.98) (CD) GREATEST HITS 66 | 69 | 73 | 196 | WILLIE NELSON A2 coLuMBIA KC 237542 (CD) GREATEST HITS
@ 32 27 13 DAVID ALLAN COE coLumsia FC 39617 DARLIN', DARLIN’ 67 55 54 82 "JIM GLASER NOBLE VISION NV-2001 (8.98) THE MAN IN THE MIRROR
0 (27 {25 |27 RAY STEVENS Mca 5517 (8.98) HE THINKS HE'S RAY STEVENS 68 | 61 51 9 THE WHITES MCA/CURB 5562/MCA (8.98) WHOLE NEW WORLD
31|30 |2 120 mmmg—ggg? e b 605, 8.98) (CD) HANK WILLIAMS JR'S GREATEST HITS 69 | 72 | 65 | 85 | GEORGE STRAIT ® wmca 5450 8.98) RIGHT OR WRONG
32 | 31 | 32 | 58 | THE STATLER BROTHERS MERCURY 818.652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE 70 | 73 | 72 | 170 | WILLIE NELSON A3 coLuMBIA FC 37951 (CD) ALWAYS ON MY MIND
@ 4 | 49 5 ATLANTA Mca 5576 (8.98) ATLANTA 71 | 70 | 68 | 171 | ALABAMA A3 RCA AHL1.4229 (8.98) (CD) MOUNTAIN MUSIC
34 | 35 | 38 | 54 | HANK WILLIAMS, JR. ® wARNER/CURB 25088/WARNER BROS. (8.98) MAJOR MOVES I Im)! 68 | 118 | ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
35 k<] 34 7 TAMMY WYNETTE erPiC 39971/CBS (8.98) SOMETIMES WHEN WE TOUCH 3 60 44 49 NITTY GRITTY DIRT BAND WARNER BROS. 25113 (8.98) PLAIN DIRT FASHION
36 28 30 10 THE KENDALLS MERCURY 824-250-1/POLYGRAM (8.98) TWO HEART HARMONY 74 68 n 31 WAYLON JENNINGS Rca AHL1-5325 (8.98) (CD) WAYLON'S GREATEST HITS - VOL. 2
37 | 8| 45 | 12 REBA MCENTIRE MERCURY 824 342-1/POLYGRAM (8.98) THE BEST OF REBA MCENTIRE 75 | 66 58 8 TERRI GIBBS WARNER BROS. 25209 (8.98) OLD FRIENDS
38 | 36 | 28 | 32 | JOHN CONLEE mca 5521 (8.98) BLUE HIGHWAY () Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of one million units, with each additional million indicated by a

numeral foilowing the symboi. *CBS Records does not issue a suggested list price for its product.
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A
Q’T Compiled from a national sample of retail store $
o /& and one-stop sales reports and radio playlists. . * Q70 (}“
&/ &/8/8 A
S/ ]/ AR |
/o /S NI ISE-I
o /& /& /@ / TmE ARTIST L/e/ /&) e ARTIST
L/ I/ .é’ PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL K ~ v/ PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
Y AN'T RUN AWAY FROM YOUR HEART LACY J. DALTON
@ 2 3 13 %_mkcﬁm'a"ﬁ?m 1 week at No. One ¢ THE OAK RID(&E B(z)s\gg @ 61 | 74 3 M.?nggAN. P.WORLEY (W.WALDMAN. JPHOTOGLO) COLUMBIA 38-04884
RONNIE MILSAP FALLIN' IN LOVE SYLVIA
@ 3 4 12 §’J.ES'A‘EE@S‘LI&Faﬁ?gﬁ‘fiﬁgaoﬁgm%ﬁMEn. M.REID) RCA 14034 52 | 26 [ 16 | 19 | gMaHER (RGOODRUM. BMAHER) RCA 13997
L WE KNOW BETTER NOW DOTTIE WEST
3 4 5 14 u(M)ABsggYvanﬁstgRs Jr?zguﬁ(g LONE WERFR’IZRS gré)%. 9—‘3}5% 53 | 57 | 6l 5 J.CRUTCHFIELD (F.MYERS, S.OEAN) PERMIAN 82010/MCA
§ @ EXILE WHEN YOU GET A LITTLE LONELY NICOLETTE LARSON
@ 5 8 12 BsnLELESN‘(\, &‘EL’,*,,‘,‘,E,LO% S LEMAIRE) EPIC 34-04864 4 46 4 8 E.G’gFEDYJR.. T.BROWN (N.LARSON. J.LEO, W.WALDMAN) MCA 52571
WHEN IN' UP WA ED BRUCE
(B 6 | 9 | 1 | BRI VASEASY o R 55| 39 | 19 | 1 | WHENGIVIN P WAS EASY Rea 2057
REENWOOD N ON THE FARM CHARLEY PRIDE
@ 8 11 10 ?(!&Fcﬁ&ﬁl))m.cooumm. M.A KENNEDY. P.ROSE) LEe MCA 52564 5% (34 (21 gn?z‘(/vls (J.G’gzsrtémum. T.SEALS. E SETSER) RCA 14045
BROTHERS ANY TIME THE OSMOND BROTHERS
@_ 10| 12 10 ﬁ‘v&lﬁlﬁg)y(ég!n%? (li’MANGFARACINA) Tnﬂ%c%l\lr\ -BrBLOE-GF\LS-?/POLYGRAM @ 63 | 7 3 J.ENORMAN {H.LAWSON) WARNER/CURB 7-28982/WARNER BROS.
WARINER M N WE MARK GRAY & TAMMY WYNETTE
11 13 12 ﬂa%%ﬁl Igo(w)f«lzjue (lifzoeems. D.GIBSON) STEVE MCA 52562 58 | 44 [ 32 18 ?&c.ﬁﬂﬂﬁsmwnﬁ‘a MANNTOUCH COLUMBIA 38-04782
MANDRELL PRETTY LADY KEITH STEGALL
@ 12 14 13 yc‘.\ay;\gsowz.gl\nggm Loz RCA 14039 75 - 2 K.LEHHG (k.S‘lr)EGALL) EPIC 34-04934
13 15 10 OPERATOR,OPERATOR EDDY RAVEN 60 64 68 4 SOMEONE'S GONNA LOVE ME TONIGHT SOUTHERN PACIFIC
E.RAVEN, PWORLEY (L WILLOUGHBY, JWILLOUGHBY) RCA 14044 JENORMAN. SOUTHERN PACIFIC (T GOODMAN. B.GOWDY) WARNER BROS. 7-29020
@ 15 17 8 LOVE DON'T CARE & EARL THOMAS CONLEY 61 53 46 8 IT'S JUST ANOTHER HEARTACHE BANDANA
N.LARKIN. £.T.CONLEY (E.T.CONLEY. R SCRUGGS) RCA 14060 E PRESTIOGE. J.E.NDRMAN (S.BOGARD, RGILES) WARNER BROS. 7-29029
12 1 2 14 COUNTRY BOY @ RICKY SKAGGS 74 2 DON'T MAKE ME WAIT ON THE MOON SHELLY WEST
R.SKAGGS (T.COLTON, RSMITH, ALEE) EPIC 34.04831 - B.BECKETT. J.E.NORMAN (J.MCBRIDE) WARNER BROS. 7-28997
OLD HIPPIE THE MY TOOT TOOT ROCKIN' SIDNEY
@ 1712 8 ., J.BOWEN (D.BELLAMY) BELLA”(ZYURBBRS(Z)5T7'-9‘/E'§ZSA @ NEW)D S.SIYMIEN,(F).SOILESJ‘ H.P.MEAUX (S.SIMIEN) EPIC 34-05430
IT'S A SHORT WA A SCHNEIDER GENE WATSO
16 | 20 | 10 | S R AL JOHN S o NEWD | O D ot & omeny Eol 20.0300)
@ 18 2 7 I'M FOR LOVE HANK WILLIAMS, JR. 72 79 3 ONE BIG FAMILY THE HEART OF NASHVILLE
J.BOWEN. H.WILLIAMS, JR. (H.WILLIAMS.JR ) WARNER/CUSB 7-29022/WARNER BROS. RMCDOWELL. £ WINFREY (R MCDOWELL. M.REID. T.SEALS) COMPLEAT 679001-7/POLYGRAM
40 HOUR WEEK (FOR A LIVIN' @ ALABAMA FOR KEE| HOLLY DUNN
19 | 23 6 H.SHEDD. ALABAEIE (Df_OGGINS. L.SILVER? D.SCHLITZ) RCA 14085 nie 3 f e:«és!'l(ﬁgung T sum’r:g C.WATERS) MTM 72052/CAPITOL
22 27 8 IT AINT GONNA WORRY MY MIND RAY CHARLES AND MICKEY GILLEY 81 2 MAKE-UP AND FADED BLUE JEANS MERLE HAGGARD
BSHERRILL (R.LEIGH) COLUMBIA 38-04860 — JBOWEN (MHAGGARD) 52595
23 28 8 LASSO THE MOON ® GARY MORRIS 76 2 A GOOD LOVE DIED TONIGHT LEON EVERETTE
S.DORFF, J.E.NORMAN (S.DORFF, M.BROWN) WARNER BROS. 7-29028 - B.RICE (R.MURRAH) MERCURY 880-829-7/POLYGRAM
SIZE SEVEN ROUND (MADE OF GOLD GEORGE JONES AND LACY J. DALTON D g WAYLON JENNINGS
2l | 26 9 B.SHERRILL (M.FIELDS. GALURSPKIN) ) EPIC 34-04876 NEW)D J.ga‘yo'élsﬂc.sAcguDGg%E.écwsﬂmD.BARNES) A14094
@ 2 31 6 HIGHWAYMAN & W.ENNINGS,W.NELSON,J.CASH,K.KRISTOFFERSON 70 52 m 17 WORKING MAN JOHN CONLEE
: C.MOMAN (J.WEBB) COLUMBIA 38-04881 B.LOGAN (J.HURT, B.R.REYNOLDS) MCA 52543
@ 2 30 8 IT'S ALL OVER NOW JOHN ANDERSON @ 7 81 3 YOU CAN'T MEASURE MY LOVE CARLETTE
J ANDERSON, L.BRADLEY, J.E.NORMAN (B.& S.WOMACK) WARNER BROS. 7-29002 R.RUFF (D.BRAMLET. B.BURNETTE) LUV 107
» 7 ¢ 6 15 LETIT ROLL&LET IT ROCK) & MEL MCDANIEL ” 50 38 18 IN A NEW YORK MINUTE RONNIE MCDOWELL
JKENNEDY (E.ANDERSON) CAPITOL 5458 BKILLEN (M.GARVIN, C.WATERS. T.SHAPIRO) EPIC FE-39954
@ 27 3 5 REAL LOVE DOLLY PARTON (DUET WITH KENNY ROGERSg 73 59 40 1 DON'T CRY DARLIN' DAVID ALLAN COE
D.MALLOY (D.MALLOY. RBRANNON. R MCCORMICK) RCA 1405: B8.SHERRILL (D.DILLON) COLUMBIA 38-04846
2 9 10 13 MY OLD YELLOW CAR DAN SEALS 78 69 67 10 GQ DOWN EASY & DAN FOGELBERG
N K.LEHNING (T.SCHUYLER) EMI.AMERICA 8261 D.FOGELBERG. M.LEWIS (J.BOLODIN) FULL MOON/EPIC 34-04835/EPIC
@ 28 34 6 1 DON'T THINK I'M READY FOR YOU ANNE MURRAY @ 83 2 PIECE OF MY HEART SANDY CROFT
JENORMAN (DORFF, BROWN, REYNOLDS, GARRETT) CAPITOL 5472 - J.WILSON (B.BERNS) CAPITOL 5471
AVE THE LAST CHANCE JOHNNY LEE “EX" BECKY
@ 3|3 7 as.LocEN. gnzncco&usr(én (W.ALDRIDGE. R BYRNE) WARNER BROS. 7-20021 NEWD 5‘ gAI‘ErRE(ggLAE{MOlf:‘ LTTEAXUGiﬁER C.VIPPERMAN) EM!-AMER’I-({)9§287§
SHE’S SINGLE AGAIN *
@D [ 5| 6 | SHESSNGLEACAN v gnerricke | [ ;| o6 | 57 | 19 | SOMEBODYSHOULD LEAVE CER I
’ NATURAL & MERLE HAGGARD T ATL
2B 1 15 | MHAGGARD R"nla!gge (F POWERS) Epch 34-04830 NEWD Dw?:L‘J!JGPA‘\% J.Egv%'NG(ngTERS. B.JONES, T.SHAPIRO) mAlgr;;I;)Aa
DIM LIGHT MOKE (AND LOUD MUSIC VERN GOSDIN GAIL DAVIES
@ EE Y 8 V.GOSDIN. R. JOEEST ('3' :ﬁ';smss RL. MAPS'IIS M.FIDLER) LOUD MUSIC) COMPLEAT 142/POLYGRAM NEW)D g[’)‘AYI‘IESPL.FSQIIgg’ggADDOCK J.PRINE) RCA 14095
@ 36 42 7 FOOLED AROUND AND FELL IN LOVE & 7.G. SHEPPARD 80 67 60 16 {F IT AIN'T LOVE (LET'S LEAVE IT ALONE) THE WHITES
RHALL (E BISHOP) COLUMBIA 38-04890 R.SKAGGS. MMORGAN (D FRAZIER) MCA/CURB 52535/MCA
THE FIREMAN GEORGE STRAIT CALIFORNI BLANTON
@ |8 4 JBOWEN. G STRAIT (M.VICKERY, W.KEMP) MCA 52586 €| — 2 J.AL}EE (D’}wme. %.I»':ETEN'ZWG SOUNIBS):IES 4570/NSD
@ 8 | 4 6 (LOVE ALWAYS LETTER TO HOME GLEN CAMPBELL 82 68 n 4 IF IT WAS ANY BETTER 'SI COULDN T STAND IT) NARVEL FELTS
H.SHEDD (C.JACKS! ATLANTIC/AMERICA 7-99647/ATLANTIC JMORRIS (E.BURTON, T.GRANT, M.MORRIS EVERGREEN 1030
13 2 7 15 DON’T CALL HIM A COWBOY CONWAY TWITTY 83 70 8 20 STEP THAT STEP © SAWYER BROWN
C.TWITTY, D.HENRY. RTREAT (D.HUPP. J.MCRAE. BMORRISON) WARNER BROS. 7-29057 R.SCRUGGS (MMILLER) CAPITOL/CURB 5446/CAPITOL
Y LOVE IS ALIVE & THE JUDDS MARGO SMITH
@ 4 | 54 3 ammzs‘z?x.m.noaamm RCA/CURB 14093/RCA NEWD AmLAIGTIOIL)/? A‘ EEBS’?)EAA(AMFIQEDY&%ROWN) BERMUDA DUNES 106
@ 43 51 5 CAROLINA IN THE PINES MICHAEL MARTIN MURPHEY 5 62 3 1 LOVE IS WHAT WE MAKE IT KENNY ROGERS
J.ENORMAN (M.MURPHEY) EMI-AMERICA 8265 JGUESS (RMURRAH, KSTEGALL) LIBERTY 1524/EMI-AMERICA
45 52 4 | DON'T KNOW WHY YOU DON'T WANT ME ROSANNE CASH 86 73 77 3 IT'LL BE LOVE BY MORNING ALLEN FRIZZELL
D.MALLOY (R.CASH, R.CROWELL) COLUMBIA 38-0480% £.ORAKE (AFRIZZELL, B.ROBERTS) EPIC 34-04870
@ 2 49 6 HE BURNS ME UP LANE BRODY 87 0 50 8 E WORK HILLARY KANTER
H.SHEDD (B.SPRINGFIELD) EMI-AMERICA 8266 E.STEVENS (K.VASSEY. B.J.WALKER JR.. DMALLOY. E.STEVENS) A 14053
49 64 3 MODERN DAY ROMANCE NITTY GRITTY DIRT BAND 88 78 78 3 YOU CAN ALWAYS SAY GOODBYE IN THE MORNING JIM COLLINS
M.MORGAN, P.WORLEY (K.BROOKS, D TYLER) WARNER BROS. 7-23027 R.BAKER (JWEATHERLY) WHITE GOLD 22250
18 58 4 1 WANT EVERYONE TO CRY RESTLESS HEART 89 20 62 16 YOU'RE GOING OUT OF MY MIND T.G. SHEPPARD
T.0UBOIS, SHENDRICKS (W.NEWTON, M.NOBLE) RCA 14086 JE.NORMAN (J.MCBEE. W.HOLYFIELO) WARNER/CURB 7-29071/WARNER BROS.
4 53 5 I NEVER MADE LOVE (TILL | MADE IT WITH YOU) MAC DAVIS %0 82 5 18 WARNING SIGN EDDIE RABBITT
) BOWEN (BMCDILL) MCA 52573 E.STEVENS. E.RABBITT. JBOWEN (E.RABBITT. E.STEVENS) WARNER BROS. 7-28089
TO BE LOV CHA L
4| 3% | 38|10 B.QRLEDGE <c.5§§sm. B.ARLEDGE) MERCURY 880-555-7/POLV(r‘:‘RCAhEII 91 | 87 | 84 | 15 {&%Ev.gx&mu) VID}‘?(C:AE 1§<|)L21L)
51 | 56 | 5 | ABARWITHNOBEER TOM T. HALL 9 | 79 | 55 | 7 | WOMENINLOVE BILL MEDLEY
JKENNEDY (T.THALL) MERCURY 800 690-7/POLYGRAM M.WRIGHT (B.MCDILL) RCA 14081
@ 58 9 3 USED TO BLUE SAWYER BROWN 93 88 80 20 THERE'S NO WAY ) © ALABAMA
R.SCRUGGS (F KNOBLOCK, B.LABOUNTY) CAPITOL/CURB 5477/CAPITOL H.SHEDD. ALABAMA (L.PALAS. W.ROBINSONN. J JARRARD) RCA 13992
4 32 2 13 WHITE LINE EMMYLOU HARRIS 9 89 75 21 GIRLS NIGHT OUT THE JUDDS
E.HARRIS. P.KENNERLEY (E.HARRIS. PKENNERLEY) WARNER BROS. 7-29041 B.MAHER (J.H.BULLOCK. B MAHER) RCA/CURB 13991/RCA
54 63 4 IF YOU BREAK MY HEART THE KENDALLS 95 84 70 14 WHO’S THE BLOND STRANGER @ JIMMY BUFFETT
) B.FISHER (M.GARVIN. B.JONES, T.SHAPIRO) MERCURY 880-828-7/POLYGRAM ) BOWEN, T.BROWN. M.UTLEY (JBUFFETT. MUTLEY. W.JENNINGS. J.LEO) MCA 52550
55 59 4 DIXIE TRAIN CARL JACKSON % 85 82 5 SHE'S GOT A HOLD OF ME WHERE IT HURTS) SHE WON'T LET GO RAY PRICE
C.JACKSON (C.JACKSON, J.WEATHERLY) COLUMBIA 38.04926  PENNINGTON (L.BACH) STEP ONE 341
56 66 4 YOU DONE ME WRONG MEL TILLIS 97 86 73 2 STHAT'S WHAT YOU DO) WHEN YOU'RE IN LOVE THE FORESTER SISTERS
H.SHEDD (R PRICE. $.JONES) RCA 14061 |LWALLACE. T.SKINNER (T.SKINNER, K.BELL. J.LWALLACE) WARNER BROS. 7-29114
18 10 29 19 RADIO HEART & CHARLY MCCLAIN 98 93 85 14 I'VE BEEN HAD BY LOVE BEFORE JUDY RODMAN
N.WILSON (S.DAVIS, D.MORGAN) EPIC 34-04777 T WEST (T DAMPHIER) MTM 72050/CAPITOL
49 3l 18 16 THERE'S NO LOVE IN TENNESSEE BARBARA MANDRELL 99 92 83 2 DON'T CALL IT LOVE DOLLY PARTON
7.COLLINS {D.MORGAN. S.DAVIS) 52537 D.MALLOY (D.PITCHFORD, T.5NOW) RCA 13987
@ 5 _ 2 HAVE | GOT A DEAL FOR YOU REBA MCENTIRE 100 | 98 86 5 STRAIGHT LACED LADY TRACY LYNDEN
J BOWEN, RMCENTIRE (M.P.HEENEY. J.LEAP) MCA 52604 R.C.BANNON (R.C.BANNON, K.MCGREGOR) RCA 18059

C) Products with the greatest airplay and sales gains this week. @ Video clip availability. ® Recording Industry Assn. O’ America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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ountry dingiles

A ranking of the top 30 country singles by sates and airplay, respectively, with reference to each titie’s composite position on the main Hot Country Singles chart.

z 3

/8 SALES s Jo/8 AIRPLAY tg

e/& 3@ e/& 8a

L/ /e ARTIST 'g g VAN ;E:’ g
1 | 2 | UTTLE THINGS THE OAK RIDGE BOYS | 1 1 | 2 | UTTLE THINGS THE OAK RIDGE BOYS | 1
2 | 3 | SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP | 2 2 | 3 | SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP | 2
3 | 5 | SHE'S A MIRACLE EXILE | 4 3 | 4 | NOBODY WANTS TO BE ALONE CRYSTAL GAYLE | 3
4 | 6 | FORGIVING YOU WAS EASY WILLIE NELSON | 5 4 | 5 | SHE'S A MIRACLE EXLE | 4
5 | 4 | NOBODY WANTS TO BE ALONE CRYSTAL GAYLE | 3 5 | 7 | FORGIVING YOU WAS EASY WILLIE NELSON | 5
6 | 9 | DIXIE ROAD LEE GREENWOOD | 6 6 | 8 | DIXIEROAD LEE GREENWOOD | 6
7 | 10 | HELLO MARY LoU THE STATLER BROTHERS | 7 7 | 9 | HELLO MARY LOU THE STATLER BROTHERS | 7
8 | 12 | MAYBE MY BABY LOUISE MANDRELL | 9 8 | 12 | HEART TROUBLE STEVE WARINER | 8
9 | 11 | HEART TROUBLE STEVE WARINER | 8 9 | 14 | OPERATOR,OPERATOR EDDY RAVEN | 10
10 | 13 | OPERATOR,OPERATOR EDDY RAVEN | 10 10 | 13 | MAYBE MY BABY LOUISE MANDRELL | 9
11 | 14 | LOVE DON'T CARE EARL THOMAS CONLEY | 11 11 | 15 | LOVE DON'T CARE EARL THOMAS CONLEY | 11
12 | 1 | COUNTRY BOY RICKY SKAGGS | 12 12 | 17 | 40 HOUR WEEK (FOR A LIVIN) ALABAMA | 16
13 | 16 | IT"SA SHORT WALK FROM HEAVEN TO HELL  JOHN SCHNEIDER | 14 13 | 16 | OLD HIPPY THE BELLAMY BROTHERS | 13
14 | 19 | oLD HIPPY THE BELLAMY BROTHERS | 13 14 | 19 | I'M FOR LOVE HANK WILLIAMS, JR. | 15
15 | 17 | rm For Love HANK WILLIAMS, JR. | 15 15 | 18 | IT'S A SHORT WALK FROM HEAVEN TO HELL  JOHN SCHNEIDER | 14
16 | 25 | 40 HOUR WEEK (FOR A LIVIN') ALABAMA | 16 16 | 1 | COUNTRY BOY RICKY SKAGGS | 12
17 | 24 | IT AIN'T GONNA WORRY MY MIND R.CHARLES/M.GILLEY | 17 17 | 22 | HIGHWAYMAN  JENNINGS, NELSON, CASH, KRISTOFFERSON | 20
18 | 8 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL | 22 18 | 20 | LASSO THE MOON GARY MORRIS | 18
19 | 20 | SIZE SEVEN ROUND (MADE OF GOLD)  G.JONES/L.J.DALTON | 19 19 | 21 | IT AIN'T GONNA WORRY MY MIND R.CHARLES/M.GILLEY | 17
20 | — | LASSO THE MOON GARY MORRIS | 18 20 | 24 | SIZE SEVEN ROUND (MADE OF GOLD)  G.JONES/L.J. DALTON | 19
21 | 29 | HIGHWAYMAN  JENNINGS, NELSON, CASH, KRISTOFFERSON | 20 21 | 25 | 1T's ALL OVER NOW JOHN ANDERSON | 21
2 | 30 | 1m's ALL Over Now JOHN ANDERSON | 21 22 | 2 | REAL LOVE DOLLY PARTON (DUET WITH KENNY ROGERS) | 23
23 | 7 | MyoLD YELLOW CAR DAN SEALS | 24 23 | 27 | 1 DON'T THINK I'M READY FOR YOU ANNE MURRAY | 25
24 | 15 | NATURAL HIGH MERLE HAGGARD | 28 24 | 6 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL | 22
25 | — | DIM LIGHTS, THICK SMOKE (AND LOUD MUSIC) VERN GOSDIN | 29 25 | 10 | MY OLD YELLOW CAR DAN SEALS | 24
2 | 18 | DON'T CALL HIM A COWBOY CONWAY TWITTY | 33 2 | 28 | SAVE THE LAST CHANCE JOHNNY LEE | 26
27 | — | DON'T CRY DARLIN' DAVID ALLAN COE | 73 27 | 29 | SHE'S SINGLE AGAIN JANIE FRICKE | 27
28 | — | 1 DON'T THINK I'M READY FOR YOU ANNE MURRAY | 25 28 | — | FOOLED AROUND AND FELL IN LOVE T.G. SHEPPARD | 30
29 | 22 | THERE’S NO LOVE IN TENNESSEE BARBARA MANDRELL | 49 29 | 30 | OIM LIGHTS, THICK SMOKE (AND LOUD MUSIC) VERN GOSDIN | 29
30 | 28 | DOWN ON THE FARM CHARLEY PRIDE | 56 3 | — | THE FIREMAN GEORGE STRAIT | 31

©Copyright 1985, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Country Singles chart.

LABEL NO. OF TITLES
ON CHART

RCA (19) 21
RCA/Curb (2)

MCA (14) 17
MCA/Curb (2)
Permian (1)

WARNER BROS. (12) 15
Warner/Curb (3)

EPIC (10) 11
Full Moon/Epic (1)

COLUMBIA 10

CAPITOL (3) 7
Capitol/Curb (2)
MTM (2)

POLYGRAM 7
Mercury (5)
Compleat (2)

EMI-AMERICA (4) 5
Liberty (1)

ATLANTIC 1

Atlantic/America (1)
BERMUDA DUNES
EVERGREEN
LUV

NSD
Soundwaves (1)

STEP ONE
WHITE GOLD

b b b

—

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

A-Z (LISTED BY TITLE)

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

16 40 HOUR WEEK (FOR A LIVIN')
(Music Corp. of America, BMI/MCA/Leeds,
ASCAP/Patchwork, ASCAP/Don Schlitz, ASCAP)
84 ALL! DO S DREAM OF YOU .
(Robbins, ASCAP)
57 ANY TIME
{Rightsong, BMi)
42 A BAR WITH NO BEER
(Halinote, BMI)
81 CALIFORNIA SLEEPING
(Cross Keys, ASCAP/Tree, BMI)
35 CAROLINA IN THE PINES
(Mystery, BMI)
64 COLD SUMMER DAY IN GEORGIA
(Tapadero, BM|/Cavesson, ASCAP)
12 COUNTRY BOY
(Ackee, ASCAP)
29 DIM LIGHTS, THICK SMDKE (AND LOUD LOUD
MUSIC)
(Comet, BMI)
6 DIXIE ROAD
(Southern Soul, BMi/Window, BMi)
46 DIXIE TRAIN
(CBS, BMI/Latter End, BMI/Bright Sky, ASCAP)
33 DON'T CALL HiM A COWBOY
(Southern Nights, ASCAP)
99 DON'T CALL IT LOVE
(Pzazz, BMI/Snow, BMI) CPP
73 DON'T CRY DARLIN'
{(Dean Ditlon, BMI/Larry Butler, BM{)
62 DON'T MAKE ME WAIT ON THE MOON
(April, ASCAP)
56 DOWN ON THE FARM
(Make Believus, ASCAP/WB, ASCAP/Two Sons,
ASCAP/Warner-Tamerlane, BMI)
69 DRINKIN' AND DREAMIN'
(Two Sons, ASCAP/Blue Lake, BMI)
52 FALLIN' IN LOVE
(April, ASCAP/Random Note, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP)
31 THE FIREMAN
(Tree, BMI)
30 FOOLED AROUND AND FELL N LOVE
(Crabshaw, ASCAP)
5 FORGIVING YOU WAS EASY
(Willie Nelson, BMI)
94 GIRLS NIGHT OUT
(welbeck, ASCAP/Blue Quill, ASCAP)
74 GO DOWN EASY
(Irving, BMI/Danor, BMI)

68 A GOOD LOVE DIED TONIGHT

(Blackwood Music, BMI/Shobi, BMI)

50 HAVE | GOT A DEAL FOR YOU

37

76

36

82
45
15

13

87

55

95

(Songmedia, BMI/Friday Night, BMI)
HE BURNS ME UP
(Unichappell, BM1)

HEART TROUBLE

(Irving, BM1/Silverline, BMI)
HELLO MARY LOU
(Unichappell, BMI/Six C
BMI) MCA

HIGHWAYMAN

(White Oak, ASCAP)
HOTTEST "EX” IN TEXAS
(Grand Coalition, BMI/Grand Alliance, BMI)

| DON'T KNOW WHY YOU DON'T WANT ME
(Chelcait, BMI/Atlantic, BM!/Coolwell, ASCAP/Granite,
ASCAP) :

| DON'T THINK I'M READY FOR YOU

(Mappy Trails, BMI/Music Corp. of America, BMI)

I NEVER MADE LOVE (TILL | MADE IT WITH YOU)
(Hall-Clement, BMI)

| WANT EVERYONE TO CRY

(Warner-Tamerlane, BMI/Writers House, BMI/WB,
ASCAP/Bob Montgomery, ASCAP)

IF T AIN'T LOVE (LET’S LEAVE T ALONE)
(Acuff-Rose, BMI)

IF IT WAS ANY BETTER (I COULDN'T STAND IT)
(Tapadero, BMI/Lynn Shawn, BMI)

iF YOU BREAK MY HEART

(Cross Keys, ASCAP/Tree, BMI/Q'Lyric, BM()

1I'M FOR LOVE

{Bocephus, BMI)

IN A NEW YORK MINUTE

(Tree, BM1/0'Lyric, BMI)

IT AIN'T GONNA WORRY MY MIND

(April, ASCAP/Lionhearted, ASCAP)

IT'LL BE LOVE BY MORNING

{Allen Frizzeil, BMI/Ski Slope, BMI)

WE WORK

(Lionsmate, ASCAP/Fishin’ Foot, BMi/Deb Dave, BMI)
WHEN GIVIN' UP WAS EASY

(Cavesson, ASCAP)

WHEN YOU GET A LITTLE LONELY

(Nick-Ov-Time, ASCAP/Screen Gems-EMI, BMI/Moon
And Stars, ASCAP/WB-Eiektra-Asylum, BMI/Mopage,
BMI)

8MI/Ch

- WHITE LINE

(Emmylou, ASCAP/Irving, BMI)
WHO'S THE BLOND STRANGER

8
92

70

7

51

LY
89
14
21

61

1

8

67

38
24

63

(Coral Reefer, BMI/Coconutley, ASCAP/Warner-
Tameriane, BMI/Biue Sky Rider Songs, BMI)
WHY NOT TONIGHT

{Tree, BMI/Cross Keys, ASCAP/Q'Lyric, BMI)
WOMEN iN LOVE

(Hall-Clement, BMI)

WORKING MAN

{Tapadero, BMI)

YOU CAN ALWAYS SAY GOODBYE IN THE MORNING
(Bright Sky, ASCAP)

YOU CAN'T MEASURE MY LOVE

(Littlefoot, BMI/Nekkid, BMI)

YOU CAN'T RUN AWAY FROM YOUR HEART
(Screen Gems-EMI, BMI/Moon & Stars, BMI/Berger
Bits, ASCAP)

YOU DONE ME WRONG

(Cedarwood, BMI/Fort Knox, BMI)

YOU'RE GOING OUT OF MY MIND

(CBS-U, ASCAP/Ides Of March, ASCAP)

IT'S A SHORT WALK FROM HEAVEN TO HELL
(Hall-Clement, BMI)

iT'S ALL OVER NOW

(Abkco, BMI)

iT’S JUST ANOTHER HEARTACHE

(Vogue, BM1/Dejamus, ASCAP)

I'VE BEEN HAD BY LOVE BEFORE

(Coal Miners, BMI)

LASSO THE MOON

(Ensign, BMI)

LET IT ROLL (LET IT ROCK)

(Arc, BM1)

LITTLE THINGS

(Reynsong, BMI)

(LOVE ALWAYS) LETTER TO HOME

{Latter End, BMI)

LOVE DON'T CARE

(Blue Moon, ASCAP/Aprit, ASCAP/Labor Of Love, BMI)
LOVE IS ALIVE

{lrving, BMI)

LOVE IS WHAT WE MAKE IT

(Blackwood Music, BMI/Magic Castle, BM1)
MAKE-UP AND FADED BLUE JEANS

(Shade Tree, BMI)

MAYBE MY BABY

(Safespace, BMI/E.C.B., BMI/Warner-Tamerlane, BMI)
MODERN DAY ROMANCE °

(Gotden Bridge, ASCAP/Mota, ASCAP)

MY OLD YELLOW CAR

(Deb Dave, BMI/Briar Patch, BMf)

MY TOOT TOOT

13
65

5

59

27

19

n

(Sid Sim, BMI/Flat Town, BMI)

NATURAL HIGH

(Mount Shasta, BMI)

NOBODY WANTS TO BE ALONE

(Almo, ASCAP/Prince Street, ASCAP/Irving,
BMI/Eaglewood, BMI)

OLD HIPPY

(Bellamy Bros., ASCAP)

ONE BIG FAMILY

(Heart Of Nashville Foundation, ASCAP/BMI)
OPERATOR, OPERATOR

(Goldline, ASCAP/Granite, ASCAP)

PIECE OF MY HEART

(WEB IV, BMI)

PLAYING FOR KEEPS

(Blackwood Music, BMI/Q’Lyric, BMI/Tree, BMI)
PRETTY LADY

(April, ASCAP/Keith Stegali, ASCAP)

RADIO HEART

(Tapadero, BMI/Tom Collins, BMI)

REAL LOVE

(Deb Dave, BMi/Mallven, ASCAP/Cotton Patch,
ASCAP)

SAVE THE LAST CHANCE

(Rick Hall, ASCAP/Terry Wood Ford, ASCAP)
SHE KEEPS THE HOME FIRES BURNING

(Tom Collins, BMI/Collins Court, ASCAP/Lodge Hall,

ASCAP)
SHE'S A MIRACLE
(Pacific Island, BMI/Tree, BMI)

(SHE'S GOT A HOLD OF ME WHERE 1T HURTS) SHE

WON'T LET GO
(Lyn Pen, BMI/Mercey Brothers, PRO)
SHE'S SINGLE AGAIN

(Blackwood Music, BM1/April, ASCAP/New and Used,

ASCAP)

SIZE SEVEN ROUND (MADE OF GOLD)

(Taylor And Watts, BMI/Algee, BMI)
SOMEBODY SHOULD LEAVE

(Tree, BMI/Choskee Bottom, ASCAP/Cross Keys,
ASCAP)

60 SOMEONE'S GONNA LOVE ME TONIGHT

(That's What She Said, BMI/Making Betts, BMI)

58 SOMETIMES WHEN WE TOUCH

(Welbeck, ASCAP/ATV, BMI/Mann & Weil, BMI)

83  STEP THAT STEP

97

(Gid, ASCAP)

STRAIGHT LACED LADY

(Warner-Tamerlane, BMI/Three Ships, BMI)
(THAT'S WHAT YOU DO) WHEN YOU'RE IN LOVE

49

93

41

(Hall-Clement, BMI)

THERE'S NO LOVE IN TENNESSEE

(Tom Collins, BMI/Tapadero, BMI)
THERE'S NO WAY

(Alabama Band, ASCAP)

TO BE LOVERS

(Acuff-Rose, BMI/Marledge, ASCAP)
TRUE LOVE

{Benefit, BMI)

UNWED FATHERS

{Tree, BMI/Big Ears, ASCAP/Bruised Orange, ASCAP)
USED TO BLUE

{Montage, BMI/Captain Crystal, BMI)
WARNING SIGN

(Deb Dave, BM1/Briar Patch, BMI)

WE KNOW BETTER NOW

(Collins Court, ASCAP/Tom Collins, BM1)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM ivan Mogull

BP Bradley MCA MCA

CHA Chappeft PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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MEET PAINTS BLEAK CONCERT PICT!

(Continued from page 50)

seen to get a record deal.”

“There are people who get hit re-
cords who have never learned what
to do on stage,” maintained artist
Eddie Reasoner. He said country la-
bels should emulate rock and sign
acts that are good on stage and try
to capture that quality on record,
rather than the other way around.

A speaker from the audience com-
plained about the appearance of
country acts and suggested there
should be some kind of dress code:
“I think when they go on stage they
should at least look like they met
somewhere before. And I think they
shouldn’t look like they’ve just over-

Billboard.

RE

hauled their bus.” Another speaker
told Mandrell, “If you're looking for
a gimmick, you should lower ticket
prices.”

Tony Conway of Buddy Lee At-
tractions told promoters they
should turn down acts that charge
them too much. “In country musie, I
honestly believe there’s no one
[who should charge] over $12.50.
We've got acts charging $25, and
it’s not going to work. In 1985 and
1986, promoters are going to have
to start promoting.”

Bill Luther, who manages the
Von Braun Civie Center in Hunts-
ville, Ala., told the buyers that it

costs $8,600 a day to run his facility
“whether we do anything or not.”
Such expense, he added, is an impe-
tus for creative promotions.

Luther said that many large com-
panies in the Huntsville area buy

- large blocks of tickets to give to

their employees. He warned,
though, “If [Reagan’s] tax package
goes through, it’s going to hurt our
business, because companies won't
be able to write off their ticket
buys.”

LACY J. DALTON

(Continued from page 51)

Vegas casinos where she’s been per-
forming into larger halls as part of
a headline package.

She’s currently touring with
Hank Williams Jr., playing such
venues as the Universal Amphith-
eatre, Red Rocks in Denver and the
16,000-seat Thomas A. Mach Arena.
She'll also work with Merle Hag-
gard in August and may do some
dates with George Jones to capital-
ize on their charting duet single,
““Size Seven Round (Made Of
Gold).” She uses a four-piece back-
up band and gets between $4,000
and $7,500 a night depending on the
booking. .

‘“We want to expose Lacy to
younger audiences in larger halls,”
says manager Coburn. “She deliv-
ers onstage like few performers, es-
pecially women. If we get her in
front of 40,000 or 50,000 people a
week, Lacy will sell albums with no
problem.”

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, cali Jeff Serette
at (800) 223-7524.

©Copyright 1985, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any

form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

RETAIL BREAKOUTS

NATIONAL NEW TOTAL NATIONAL
130 REPORTERS e o 63 REPORTERS RE%JRBTE:G

WAYLON JENNINGS DRINKIN' AND DREAMIN' Rca 44 45 DOLLY PARTON (DUET WITH KENNY ROGERS) REAL LOVE rca 22
GENE WATSON COLD SUMMER DAY IN GEORGIA epic 31 a7 W.JENNINGS, W.NELSON, J.CASH, K.KRISTOFFERSON HIGHWAYMAN 22
NITTY GRITTY DIRT BAND MODERN DAY ROMANCE  WARNER BROS. 29 107 JANIE FRICKE SHE’S SINGLE AGAIN coLumeia 18
REBA MCENTIRE HAVE | GOT A DEAL FOR YOU wmca 28 71 JOHNNY LEE SAVE THE LAST CHANCE  WARNER BROS. 17
SAWYER BROWN USED TO BLUE CAPITOL/CURB 27 93 ANNE MURRAY | DON'T THINK I'M READY FOR YOU  caprroL 17
REGION 1 REGION 4 REGION 6 REGION 1 REGION 4 REGION 6

CT, MA, ME, NY State, RI, VT

WGNA Albany, NY
WBOS Boston, MA
WYRK Buffalo, NY
WOKQ Dover, NH
WPOR-FM Portiand, ME
WHIM  Providence, Rl
WSEN-FM Syracuse, NY

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

WCAO Baitimore, MD

IL, IN, KY, MI, OH, Wi

WSLR Akron, OH

WYNE Appleton, Wi
WUSN Chicago, IL
WUBE Cincinnati, OH
WGAR-FM Cleveland, OH
WMNI  Columbus, OH
WONE Dayton, OH
WCXI-AM/FM  Detroit, MI
WWWW  Detroit, M!
WAXX-FM  Eau Claire, Wi
WROZ Evansville, IN
WGEE Green Bay, Wi
WFMS Indianapolis, IN
WIRE Indianapolis, IN

AL, AR, LA, MS, West TN, TX

KEAN-AM/FM Abilene, TX
KMML Amarillo, TX
KASE Austin, TX

WYNK Baton Rouge, LA
WZZK Birmingham, AL
KOUL Corpus Christi, TX
WTVY Dothan, AL

KHEY El Paso, TX

KPLX  Fort Worth, TX
KIKK-FM  Houston, TX
KILT Houston, TX

KSSN Little Rock, AR
KLLL Lubbock, TX
WMC-AM Memphis, TN

WRKZ Hershey, PA
WHN New York City, NY
WXTU Philadelphia, PA
WMZQ Washington, DC
WPKX Washington, DC
WWVA  Wheeling, WV

REGION 3

FL, GA, NC, SC, East TN, VA

WJAZ Albany, GA
WWNC Asheville, NC
WPLO Atlanta, GA
WGUS Augusta, GA
WXBQ Bristol, VA

WEZL Charleston, SC
WSOC-FM Charlotte, NC
WDOD Chattanocoga, TN
WUSY Chattanooga, TN
WCOS Columbia, SC
WGTO Cypress Springs, FL
WFNC Fayettville, NC

WITL Lansing, Mi
WAMZ Louisville, KY
WTSO Madison, Wi
WMIL Milwaukee, Wi
WXCL Peoria, iL
WKKN  Rockford, IL

REGIO

IA, KS, MN, MO, NE, ND, OK, SD

KHAK Cedar Rapids, IA
KSO Des Moines, IA
KLXL Dubugue, A

WDAF Kansas City, MO
KEBC Oklahoma City, OK
WOW Omaha, NE

KTTS Springfield, MO
KUSA St. Louis, MO

WOKK Meridian, MS
WKSJ-FM  Mobile, AL
KNOE Monroe, LA
WLWI  Montgomery, AL
WSM-AM Nashville, TN
WNOE New Orleans, LA
KYXX Odessa, TX
WPMO Pascagoula, MS
KBUC San Antonio, TX
KKYX San Antonio, TX
KRMD Shreveport, LA
KWKH Shreveport, LA
WACO Waco, TX
KLUR-FM Wichita Falls, TX

KFGO Fargo, ND
KWMT Fort Dodge, 1A REGIO
KFKF Kansas City, MO ﬁﬁ Sl‘t')‘\rnhern CA, CO, Hi, Southern NV,

KRST Albuquerque, NM
KUZZ Bakersfield, CA
KSSS Colorado Spring, CO

WESC Greenville, SC WIL-FM  St. Louis, MO KBRQ-AM/FM Denver, CO
WCRJ Jacksonville, FL KTPK Topeka, KS KLZ Denver, CO
WIVK  Knoxville, TN KVOO Tuisa, OK KYGO Denver, CO
WWOD Lynchburg, VA KFDI Witchita, KS KVEG Las Vegas, NV
WCMS Norfold, VA KIKF Orange, CA
WHOO Orlando, FL KNIX-FM Phoenix, AZ
WWKA Oriando, FL KSOP Sait Lake City, UT
WPAP Panama City, FL KSON-AM San Diego, CA
WKIX Raleigh, NC KCUB Tucson, AZ
WRNL Richmond, VA
WSLC Roanoke, VA
WQYK St Petersburg, FL
W&K\ West Palm Beach, FL ARKE)ﬁ 'moCANlDﬁT R
" ¥ 7 el , iD, MT, Northern NV,

WTQR Winston-Salem, NC OR. WA, WY

KGHL Billings, MT

KGEM Boise, ID

KHSL Chico, CA

KUGN Eugene, OR

KMAK Fresno, CA

KMIX Modesto, CA

- KNEW Oakland, CA
A weakly national indicater of the five KUPL-AM/FM Portland, OR

KWJJ Portland, OR
KOLO Reno, NV

KRAK Sacramento, CA
KGAY Salem, OR

most added records o the radio &
stations reporting to Billbesrd's "
Hot Country Singles chart, The stations >

in sach region raprasent the entire KMPS Seattie, WA
panel in that regien, not just those KGA Spokane, WA
which have added the records listed. KRPM Tacoma, WA

CT, MA, ME, NY State, RI, VT

Peter's One Stop Norwood, MA
Record Town Latham, NY

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

A&C Records Pittsburgh, PA
Elkins One Stop Charleston, WV
J.E.K. Enterprises Baltimore, MD
Kemp Mill  Beltsville, MD
Mobile One-Stop Pittsburgh, PA
Musical Sales Baltimore, MD

REGION 3

FL, GA, NC, SC, East TN, VA

Bibb One Stop Charlotte, NC
Dean’s Record One Stop  Richmond, VA
Lieberman Norcross, GA

One-Stop Records  Atlanta, GA
Peaches Clearwater, FL

Peaches West Palm Beach, FL
Record Bar Atlanta, GA

Record Bar Columbus, GA

Ripete Records Fayetteville, NC
Sounds Familiar Columbia, SC
Southern Music Orlando, FL
Tucker's Record Shop Knoxville, TN

iL, IN, KY, MI, OH, Wi

Ambat/Record Theater Cincinnati, OH
Arc Distributing Cincinnati, OH
Arrow Dist Solon, OH
Gemini One-Stop Cleveland, OH
National Record Mart  Akron, OH
Na(;ional Record Mart  St. Clairsville,

H

Radio Doctors Milwaukee, Wi
Singer One Stop Chicago, IL
Sounds Unlimited Niles, iL
Wax Works Owensboro, KY

AL, AR, LA, MS, West TN, TX

ABC One Stop San Antonio, TX
Camelot Austin, TX

Central South One-Stop Nashville, TN
E&R One Stop  San Antonio, TX
Handleman Co. Little Rock, AR
Lieberman Dallas, TX

Music City One-Stop Nashville, TN
Poplar Tunes Memphis, TN

Record Bar Baton Rouge, LA
Record Bar New Orleans, LA
Record Service Houston, TX

Sound Warehouse Metarie, LA
Southwest Distributing Houston, TX
Top Ten Records Dallas, TX

REGION S

IA, KS, MN, MO, NE, ND, OK, SD

Lieberman Kansas City, MO
Lieberman Minneapolis, MN
ical Sales Minneapolis, MN

Phil’s One Stop Oklahoma City, OK NM, UT

Uptown Records St. Louis, MO

Western Merch. One Stop Dallas, TX

REGIO

AZ, Southern CA, CO, HI, Southern NV,

Charts Records & Tapes Phoenix, AZ
KSG Layton, UT

Mountain Coin Denver, CO

Music Operators Fullerton, CA

Pro One Stop Tempe, AZ

Smash Record Dist Phoenix, AZ
Tower El Cajon, CA

Tower ElToro, CA

Tower Las Vegas, NV

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY .

American Stereo Eugene, OR
Major Dist. Seattle, WA
Sea Port 1-Stop  Portland, OR
Tower Fresno, CA

Ahmwd
" “beeakout” singhes, e, those with

on iretial marke! reaction. Thess

to Billbaard's Hot Country Singles
chart. The patlels i each Tegion
represent the eatire panel in that
region, not just those which are
reporting the records listed.” -

signilicant lulure salies potentisl based

recard are nal yet an 1ha top 30 lists
of the retailers and one-stops reporting
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FOR WEEK ENDING JUNE 22, 1985

Bibocrd Hot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
/8 SALES <3 $/& AIRPLAY 25
£/é 58| /&/§& 58
S/ e ARTIST |£8 3 £
1 1 ROCK ME TONIGHT FREDDIE JACKSON 1 1 1 ROCK ME TONIGHT FREDDIE JACKSON 1
2 5 SANCTIFIED LADY MARVIN GAYE 2 2 3 CAN YOU HELP ME JESSE JOHNSON'S REVUE 3
3 3 SUDDENLY BILLY OCEAN 5 3 6 RASPBERRY BERET PRINCE & THE REVOLUTION 4
4 4 ELECTRIC LADY CON FUNK SHUN 9 4 2 SANCTIFIED LADY : MARVIN GAYE 2
5 2 YOU GIVE GOOD LOVE WHITNEY HOUSTON 6 5 9 HANGIN' ON A STRING LOOSE ENDS 8
6 10 CAN YOU HELP ME JESSE JOHNSON'S REVUE 3 6 7 DEEP INSIDE YOUR LOVE READY FOR THE WORLD 7
7 DEEP INSIDE YOUR LOVE READY FOR THE WORLD 7 7 18 SAVE YOUR LOVE (FOR #1) RENE & ANGELA 11
8 8 FREAK-A-RISTIC ATLANTIC STARR 10 8 13 SUSSUDIO PHIL COLLINS 12
9 15 RASPBERRY BERET PRINCE & THE REVOLUTION 4 9 15 MATERIAL THANGZ DEELE 14
10 13 HANGIN' ON A STRING ' LOOSE ENDS 8 10 14 TOO MANY GAMES MAZE FEATURING FRANKIE BEVERLY 20
11 9 IN MY HOUSE THE MARY JANE GIRLS 24 11 17 THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER 17
12 12 EVERYTHING SHE WANTS WHAM! 13 12 5 ELECTRIC LADY CON FUNK SHUN 9
13 17 SAVE YOUR LOVE (FOR #1) RENE & ANGELA 11 13 10 DANGEROUS NATALIE COLE 16
14 11 FRESH KOOL & THE GANG 25 14 8 YOU GIVE GOOD LOVE WHITNEY HOUSTON 6
15 18 A WOMAN, A LOVER, A FRIEND J KLIQUE 15 15 11 THROUGH THE FIRE CHAKA KHAN 18
16 7 MEETING IN THE LADIES ROOM KLYMAXX 23 16 12 SUDDENLY BiLLY OCEAN 5
17 23 YOU TALK TOO MUCH RUN-D.M.C. 19 17 4 FREAK-A-RISTIC ATLANTIC STARR 10
18 16 DO YOU WANNA GET AWAY SHANNON 22 18 20 A WOMAN, A LOVER, A FRIEND KLIQUE 15
19 — SUSSUDIO PHIL COLLINS 12 19 25 TELEPHONE DIANA ROSS 28
20 21 THROUGH THE FIRE CHAKA KHAN 18 20 16 EVERYTHING SHE WANTS WHAM! 13
21 — | WONDER IF | TAKE YOU HOME LISA-LISA/FULL FORCE 21 21 23 LOVE ON THE RISE KENNY G & KASHIF 26
22 27 MATERIAL THANGZ DEELE 14 22 27 | WONDER IF | TAKE YOU HOME LISA-LISA/FULL FORCE 21
23 22 THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER 17 23 21 YOU TALK TOO MUCH RUN-D.M.C. 19
24 14 AXEL F HAROLD FALTERMEYER 35 24 26 ANIMAL INSTINCT COMMODORES 27
25 24 DANGEROUS NATALIE COLE 16 25 — WHO’S HOLDING DONNA NOW DEBARGE 34
26 28 BABIES ASHFORD & SIMPSON 32 26 — ATTACK ME WITH YOUR LOVE CAMEO 29
27 19 SMOOTH OPERATOR SADE 39 27 — 19 PAUL HARDCASTLE 30
2 — TOO MANY GAMES MAZE FEATURING FRANKIE BEVERLY 20 28 — ITCHIN’ FOR A SCRATCH THE FORCE MD'S 36
29 — DANGEROUS PENNYE FORD 48 29 — LET'S GO OUT TONIGHT NILE RODGERS 40
30 — LOVE ON THE RISE KENNY G & KASHIF 26 30 — IT'S OVER NOW LUTHER VANDROSS 44

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART

ATLANTIC (7) 14

Mirage (2)

Atlantic/ Tommy Boy (1)

Cotillion (1)

Mirage/Emergency (1)

Modern (1)

Philly World (1)
COLUMBIA 9
MCA (6) 8

Constellation/MCA (1)
Virgin/MCA (1)

MOTOWN (2) 8
Gordy (6)

RCA (4) 8
Total Experience (3)
Planet (1)

ELEKTRA (4) 7
Solar (3)

CAPITOL 6

ARISTA (4) 5
Jive (1)

EPIC (3) 5
Portrait (1)
Tabu (1)

POLYGRAM 5
Mercury (3)

Atlanta Artists (1)
De-Lite (1)

WARNER BROS. (3) 5
Paisley Park (1)
Sire (1)

A&M

PROFILE

CBS ASSOCIATED

CHRYSALIS

CRITIQUE

ISLAND
4th & B'Way (1)

JAMPACKED

JEM 1
Golden Boy (1)

MALACO 1

PALO ALTO
TBA (1)

PANDISC

- bt et e e N W

—

BLACK SINGLES A-Z

A-Z (LISTED BY TITLE)

76

T+

27

35

31

TITLE
(Publisher ~ Licensing Org.)
Sheet Music Dist.

19

(Oval, ASCAP).

ALL NIGHT

(Not Listed)

ANGEL

(WB, ASCAP/Biue Disque ASCAP/Webo Girl,
ASCAP/Black Lion, ASCAP)

ANIMAL INSTINCT

(Zomba, ASCAP)

ATTACK ME WITH YOUR LOVE

(Larry Jr., BMI/King Kendrick, BMi/All Seeing Eye,
ASCAP)

AXELF

(Famous, ASCAP)

BABIES

{Nick-0-Val, ASCAP}

BABY COME AND GET IT

(Dyad, BMI/Eiseman, BMi/Hen-Al, BMI/Kings Road,
8MI)

38 BODYSNATCHER

2

47

(Hip Trip, BMI/Midstar, BMI)

BORN IN THE US.A

(Bruce Springsteen, ASCAP)

BOYFRIEND

{Swelka, BMI)

BRING BACK YOUR LOVE

(Chappell, ASCAP/Richer, ASCAP)

CALL ME MR. TELEPHONE

(MCA, ASCAP)

CAN YOU HELP ME

(Crazy People, ASCAP/Almo, ASCAP)

CAN'T STOP

(Stone City, ASCAP/National League, ASCAP)
CAN'T WAIT TIL TOMMOROW

(Jennifer, BMi/Leigh, BMI/Walpergus, ASCAP/W8,
ASCAP/Hook And Line, ASCAP)

CHANGE YOUR MIND

{Fanny Mac, BM1)

CHEY CHEY KULE

(Philly World, BMI)

(CLOSEST THING TO) PERFECT

(Golden Torch, ASCAP/See This House, ASCAP/Gold
Horizon, ASCAP/Sudano, BMI/Black Stallion, BM1)
(COME ON) SHOUT

(Welbeck, ASCAP/Anidracks, ASCAP/Chilly D,
ASCAP/WB, ASCAP)

DANCIN' IN THE KEY OF LIFE

(Konglather, BMI/Motor, ASCAP/Cheyenne, ASCAP)
DANGEROUS

85

10

41

13

43

51

49

62

25

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

(Temp. Co., BMI)

DANGEROUS

(Welbeck, ASCAP/Anidracks, ASCAP/Stephen Mitchell,
ASCAP)

DEEP INSIDE YOUR LOVE

(Ready For The World, BMI/Excalibur Lace, BMI/Trixie
Lou, BMI)

D0 YOU WANNA GET AWAY

(Emergency, ASCAP/Jobete, ASCAP/Green Star,
ASCAP)

DON'T GET STOPPED iN BEVERLY HILLS

(Overdue, ASCAP/WB, ASCAP/Hip Trip, BMI/Lakiva,
BMI/Irving, BMI/Dark Idol, BMI)

DON'T KEEP ME WAITING

(Hip Trip, BMI/Midstar, BMI)

DON'T SAY NO

(Mighty M, ASCAP/Matak, ASCAP/RC, ASCAP/Black
Lion, ASCAP)

DOUBLE OH-OH

(Bridgeport, BMI/Duexvon, BMI)

ELECTRIC LADY

(Funk Groove, ASCAP/Zomba, ASCAP)

EVERYTHING SHE WANTS

(Morrison Leahy, ASCAP/Chappell, ASCAP)

FEEL SO REAL

(Konglather, BMI/Motor, ASCAP/Cheyenne, ASCAP)
FIDELITY

(Flyte Tyme, ASCAP)

FRANKIE

(IDG, ASCAP)

FREAK-A-RISTIC

(Almo, ASCAP/Jodaway, ASCAP)

FREEWAY OF LOVE

(Gratitude Sky, ASCAP/Polo Grounds, BM1)

FRESH

(Delightful, BMI)

GIRLS LOVE THE WAY HE SPINS

(Grandmaster Flash, ASCAP/Grandpa Lou's, ASCAP)

56 GLOW

61

82

(Stone City, ASCAP/National League, ASCAP)
HANGIN' ON A STRING

(Virgin, ASCAP/Brampton, ASCAP)

HOLD ME

(Unicity, BMI/0ff Backstreet, BMI/Limited Funds,
8MI)

HOW CAN YOU SAY THAT IT'S OVER

(Neropub, BMI/Tomjohn, BM1)

| FOUND MY BABY

(Temp. Co., BMY)

| JUST WANNA HANG AROUNO YOU

(WB, ASCAP/Gravity Raincoat, ASCAP/Unicity,
ASCAP/No Pain No Gain, ASCAP/Joh-Dan, ASCAP/AI
Dente, ASCAP)

74 | WANNA BE A B BOY
(Wicked Stepmother, ASCAP/Wedot, ASCAP)
21 | WONDER IF | TAKE YOU HOME
(Personal, ASCAP/Mokojumbi, BMI)
S8 {F YOU LOVE SOMEBODY SET THEM FREE
(Magnetic, BMI/Reggatta, BM1/lllegal, BMI)
53 I'M SORRY
(Temp.Co., BMI)
24 IN MY HOUSE
(Stone City, ASCAP/Jay Warner, ASCAP)

100 INNOCENT

(Flyte Tyme, ASCAP/Avante Garde, ASCAP)
36 ITCHIN' FOR A SCRATCH
(T-girl, BMI/T-Boy, ASCAP/Go-Glo, ASCAP)
44 IT'S OVER NOW
(April, ASCAP/Uncle Ronnie's, ASCAP/Thriller Miller,
ASCAP/MCA, ASCAP)
89 JUST ANOTHER NIGHT (WITHOUT YOUR LOVE)
(Truman, BMI/Huemar, BM1/CBS, BMI/Diesel, BMI)
37 KEEP GIVIN' ME LOVE
(Unichappell, BMi/Mr.Dupper, BM1/Chappell,
ASCAP/Richer, ASCAP)
42 KING TUT
(Oval, PRS)
73 LEADER OF THE PACK
(ADRA, BMI/K.E.D., BMI/Mokojumbi, BMI)
40 LET'S GO OUT TONIGHT
(Plan 9, ASCAP/WB, ASCAP)
45 LOST IN LOVE
(Colgems-EMI, ASCAP)
90 LOVE ATTACK
(Whooping Crane, BMI)
26 LOVE ON THE RISE
(MCA, ASCAP/Little Tanya, ASCAP/Wayne
A Braitwaite, ASCAP/New Music, BMI) MCA
81 LOVE WILL FIND A WAY
(Warner Bros., ASCAP/Brockman, ASCAP)
14 MATERIAL THANGZ
(Hip Trip, BMI/Deele Resle, BMi/Midstar, BMI)
23 MEETING iN THE LADIES ROOM
(Hip-Trip, BMI/Midstar, BMI)
92 MY T0OT TOOT
(Sid Sim, BMI/Flattown, BMI)
79 MYTU-TU
(Sid Sim, BMI/Flattown, BM1)
33 OH YEAH!
(Foster Frees, ASCAP/Shankman de Blasio,
BMI/Bleunig, ASCAP/Pat Dog, ASCAP)
64 ONE BAD APPLE
{Fame, ASCAP)
78 OUTONALIMB
(April, ASCAP/Midnight Magnet, ASCAP)
80 POSSESSION OBSESSION

—

1

S5

52

w

67

65

8

91

5

§7

92

n

(Hot-cha, BMI/Unichappell, BMI/Fust Buzza, BMI)
RAPPIN'

(Funk Groove, ASCAP/Zomba, ASCAP/Go-Glo,
ASCAP/Broome Street, ASCAP)

RASPBERRY BERET

(Controversy, ASCAP)

RHYTHM OF THE NIGHT

(Edition Sunset, ASCAP/Asista, ASCAP)

ROCK ME TONIGHT

(Bush Burnin’, BMI)

SANCTIFIED LADY

(Aprif, ASCAP/Bug Pie, ASCAP/Connie’s Bank Of
Music, ASCAP)

SAVE YOUR LOVE (FOR #1)

(A La Mode, ASCAP)

SEXY WAYS

(Stone Diamond, BM1)

SHOW SOME RESPECT

(Chappell, ASCAP/Rightsong, BMI/Soakloozy, BMI)
SMOOTH OPERATOR

(Adu, MCPS/St.John, MCPS)

STRANGE AND FUNNY

(Womack's London House, ASCAP/Ashtray, BMI)
SUDDENLY

(Zomba, ASCAP/Willesden, BMI)
SUSSUDIO

(PHil Collins, ASCAP/Pun, ASCAP)
SWING LOW

{Arrival, BMI)

TAKE NO PRISONERS (IN THE GAME OF LOVE)
(Chappell, ASCAP/Rightsong, BMI/Sookloozy, BMI)

TAKE YOUR HEART AWAY

(Stoneseee, ASCAP)

TEASER

(Shapiro Bernstein, ASCAP/Painted Desert, BMI)
TELEPHONE

(Pure Love, ASCAP)

TELL ME WHATCHU WANT

(Jobete, ASCAP/Axtriss, ASCAP/House Of Champions,
ASCAP/E.).Gurren, ASCAP)

THINGS CAN ONLY GET BETTER

(Howard Jones, BMI/Warner-Tamerlane, BMI)
THINKING ABOUT YOUR LOVE

(Larry Spier, ASCAP)

THROUGH THE FIRE

(Dyad, BMI/Foster Frees, ASCAP/Neropub, BMI/Tom
John, BMI)

TOO MANY GAMES

(Amazement, BMI)

WALKING ON THE CHINESE WALL

(Noa-Noa, ASCAP/Glass Sea, ASCAP/Make Zee, BM1)
WATCHING YOU

(Philly World, BMI)

PHILLY WORLD
PRELUDE
SELECT
SOUNDTOWN
SUNNYVIEW
URBAN SOUND

bt bt pd bt bt et gt

46 WE ARE THE WORLD
(Mijac, BMI/Brockman, ASCAP)

66 WHEN YOU LOVE ME LIXE THIS
(Willesden, BMI)

34 WHO'S HOLDING DONNA NOW
(Foster Frees, ASCAP/Garden Rake, BMI/April,
ASCAP/Random Notes, ASCAP)

15 A WOMAN, A LOVER, A FRIEND
(Regent, BMi/Lena, BMI)

6 YOU GIVE GOOD LOVE

(Little Tanya, BMI/MCA, ASCAP) MCA

97 YOU GOT ME RUNNING
(Hills Hideaway, BMI/Variena, BMI)

19 YOU TALK TOO MUCH
(Protoons, ASCAP/Rush Groove, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocatl sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Milis HL Hal Leonard
B-3 Big Three IMM. Ivan Mogull
BP Bradley MCA MCA

CHA Chappeli PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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BY JEFF HANNUSCH

He’s Got a System. Mic Murphy,
lead singer of Mirage group the
System, talks about songwriting at a
recent ASCAP East Coast songwriting
workshop.

NEW ORLEANS Street Jocks Inc.
is a newly formed group that hopes
to organize the estimated 1,000 DJs
in this dance-happy city.

New Orleans is noted for its live
music, yet discos are in many cases
outdrawing bands in head-to-head
competition, according to SJI presi-
dent Cleon C. Floyd. Today the
Crescent City’s largest DJ groups,
the Disco Players and the Sugar
Hill Bunch, regularly play to audi-
ences in excess of 1,000.

Floyd says one of SJI's primary

is hired.”

goals is to regulate the fees jocks
are paid. “We’ve had a lot of prob-
lems with jocks undercutting each
other,” he says. “We want to set
prices according to the size of a
club, admission, attendance, and if
the club-advertises. It's going to
take a lot of cooperation from the
jocks and the clubs, but we'd like to
get to the point where we can help
book jocks, and get an explanation
if a jock gets fired before a new one

‘New Orleans Street Jocks Get Together

role in breaking new releases.
James Young, who works as a DJ
under the name of Soulman Jimmy,
claims it was local club play that led
to the national breakout of records
such as Jean Knight's “My Toot
Toot” and Denise LaSalle’s cover
version, “My Tu Tu.”

Floyd predicts that SJI will have
more than 60 charter members.
More information about SJI can be
obtained by writing 2045 Huntsville
St,, Kenner, La. 70062,

New Orleans has only one con-

temporary black radio station, so

the club jocks play an important

For fast action, use

-1 _ACTIONMART

the Billboard
Classified.

Call Jeff Serette toli
free at (800) 223-
7524 (NY residents
dial 764-7388).

Billboard.

©Copyright 1985, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,

or otherwise, without the prior written perrmission ot the publisher.

NATIONAL

90 REPORTERS

ARETHA FRANKLIN FREEWAY OF LOVE ARISTA

RICK JAMES GLOW coroy

PATTILABALLE STIRITUP wmca

STEVE ARRINGTON DANCIN' IN THE KEY OF LIFE aTLANTIC
LUTHER VANDROSS IT'S OVER NOW epic

NEW TOTAL
ADDS ON
45 46
32 53
22 22
22 25
20 56

NATIONAL

142 REPORTERS NUMBER
REPORTING
CAMEO ATTACK ME WITH YOUR LOVE  ATLANTA ARTISTS 18
EUGENE WILDE CHEY CHEY KULE  PHiLLY WORLD 16
THE FOUR TOPS SEXY WAYS motown 12
LUTHER VANDROSS IT'S OVER NOW epic 12
PAUL HARDCASTLE 19 cHRysaLs 12

REGION 1

CT, MA, ME, NY State, RI, VT

WILD Boston, MA
WKND Hartford, CT
WNHC New Haven, CT
WDKX-FM Rochester, NY

REGION 2

DE, D,C., MD, NJ, NY Metro, PA, WV

WWIN-FM Baltimore, MD
WXYV Baltimore, MD
WRKS New York, NY
WNJR Newark, NJ

WOCQ Ocean City, MD
WDAS-FM Philadelphia, PA
WUSL Philadelphia, PA
WAMO Pittsburgh, PA
WDJY Washington, DC
WHUR Washington, DC

REGION 3

FL, GA, NC, SC, East TN, VA

WAOK Atlanta, GA

WIGO Atlanta, GA

WVEE Atlanta, GA

WPAL Charleston, SC
WWWZ Charleston, SC
WGIV Charlotte, NC
WPEG Charlotte, NC
WITT Chatanooga, TN
WRBD Ft. Lauderdale, FL
WQMG Greensboro, NC
WJAX-AM Jacksonville, FL
WIAX-FM  Jacksonville, FL
WPDQ Jacksonville, FL
WEDR Miami, FL

WOWI  Norfolk, VA

WRAP Norfolk, VA

WORL Orlando, FL

WPLZ Petersburg, VA
WANT Richmond, VA
WEAS Savannah, GA
WRXB St. Petersburg, FL
WWDM Sumter, SC
WANM Tallahasse, FL
WWIL-FM  Wilmington, NC
WAAA Winston-Salem, NC

REGION 4

IL, IN, KY, MI, OH, Wi

WBMX Chicago, IL
WGCI-FM  Chicago, IL
WJPC Chicago, IL
WBLZ Cincinnati, OH
WCIN Cincinnati, OH
WDMT Cleveland, OH
WJIMO Cleveland, OH
WZAK Cleveland, OH
WDAO Dayton, OH
WGPR Detroit, Mt
WJLB Detroit, MI
WKWM Grand Rapids, Ml
WTLC Indianapolis, IN
WJYL Louisville, KY
WLOU Louisville, KY
WLUM Milwaukee, Wi
WNOV  Milwaukee, WI

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

KPRS Kansas City, MO
KAEZ Okiahoma City, OK
KMJM St. Louis, MO
WESL St. Louis, MO
WZEN St Louis, MO

A weekly national indicator of the five
most added records on the radio
stations reporting to Billboard's

Hot Black Singles chart. The stations
in each region represent the entire
panel in that region, not just those
which have added the records listed.

REGION 6

AL, AR, LA, MS, West TN, TX

WXOK Baton Rouge, LA
WATV Birmingham, AL
WENN-FM Birmingham, AL
KNOK Ft.Worth, TX

KCOH Houston, TX

KMJQ Houston, TX

WJMI Jackson, MS

WKXI Jackson, MS

KLAZ Littie Rock, AR
KRNB Memphis, TN

WDIA Memphis, TN

WHRK Memphis, TN
WBLX Mobile, AL

WQQK Nashville, TN
WVOL Nashville, TN
WYLD-AM New Orleans, LA
WYLD-FM New Orleans, LA
KHYS Port Arthur, TX
KAPE San Antonio, TX
KOKA Shreveport, LA
KZEY Tyler, TX

REGION 7

AZ, Southern CA, CO, HI, Southern NV,
NM, UT

KDKO Denver, CO
KACE Los Angeles, CA
KDAY Los Angeles, CA
KJLH Los Angeles, CA
KUKQ Phoenix, AZ
XHRM San Diego, CA

REGIO

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

KRE San Francisco, CA
KSOL San Francisco, CA

REGION 1

CT, MA, ME, NY State, RI, VT

Cambridge 1-Stop Boston, MA
Cavages Cheektowaha, NY

Easy Records 1-Stop N.Quincy, MA
Hill Records E. Norwalk, CT

Mass One-Stop Boston, MA
Skippy White’s Mattapan, MA

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1One Stop New York, NY

Al Wicke Records Elizabeth, NJ

Broadway Record Museum Camden,
NJ

C&M 1-Stop Hyattsville, MD

Disc-O-Mat  New York, NY

Gola Electronics Philadelphia, PA

Harmony Music Bronx, NY

J&R Music World New York, NY

Kemp Mill Beltsville, MD

King James Records Philadelphia, PA

Olsens Record & Tape Ltd.

Washington, DC

P & L Records Philadelphia, PA

Record & Tape Collector Baltimore,
MD

Record Outlet Pittsburgh, PA
Richman Brothers Pennsauken, NJ
Sabins Records Washington, DC
Sam K Records Washington, DC
Stratford Garden City, NY

The Wiz Washington, DC

The Wiz Brooklyn, NY

Tower New York, NY

Tower Washington, DC

Universal One-Stop Philadelphia, PA
Vogels Elizabeth, NJ

Waxie Maxie Washington, DC
Webb's Dept Store Philadelhia, PA
Win's Records Long Island City, NY
Your Record Shop Baltimore, MD

REGION 3

FL, GA,NC, SC, East TN, VA

Album Den Richmond, VA

Bibb One Stop Charlotte, NC

Cals Records Jacksonville, FL

Camelot Decatur, GA

Camelot Atlanta, GA

Churchill’s Richmond, VA

D.J. Records Jacksonville, FL

Frankie's Got It Norfolk, VA

Goldmine Records Atlanta, GA

Jerry Bassin’s 1-Stop N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA

One-Stop Records Atlanta. GA

Peaches N. Miami, FL

Peppermint Records Atlanta, GA

Pritchetts St. Petersburg, FL

Record Boutique Winston-Saiem, NC

Second Act Atlanta, GA

Shazada Records Charlotte, NC

Southern Music Orlando, FL

Specs Records Miami, FL

Tidewater One-Stop Norfolk, VA

Tropicat Records Miami, FL

Tucker's Record Shop Knoxville, TN

REGION 6

AL, AR, LA, MS, West TN, TX

REGION 4

IL, IN, KY, MI, OH, Wi

All South Distributors New Orleans, LA

Big State Distributors Datlas, TX

Bowie’s Records Baton Rouge, LA

Brown Sugar New Orleans, LA

Curly Dallas, TX

Discount Records Nashville, TN

H&W Records Dallas, TX

Hastings Records Houston, TX

Kings Record Mart Dallas, TX

Mushroom New Orleans, LA

Music Center, One Stop Birmingham,
AL

Angott 1-Stop Detroit, Mi

Audie’s One Stop Milwaukee, W|
Barneys Chicago, IL

Central 1-Stop Columbus, OH
Cleveland One-Stop Cieveland, OH
Color Rite Records Chicago, IL
Damon's Detroit, MI

Detroit Audio Systems Detroit, Ml
Eklund Enterprises Kansas City, MO
Filmore Records Cleveland, OH
Fletcher's One Stop Chicago, IL
Gemini One-Stop Cleveland, OH
Greater Detroit Detroit, Mi

Jimmy's Records Chicago, IL
Kendricks Records Detroit, Mi
Metro Music Chicago, IL

Music Master Chicago, IL
Musicland Southfield, Mi

Northern Records Cleveland, OH
Old Town Record Shop Hamtramck, M|
Professional Records & Tapes Detroit,

Peaches Memphis, TN

Peaches New Orleans, LA

Pop Tunes Memphis, TN

Poplar Tunes Memphis, TN

Reeses Records Dallas, TX

Sam's Records Dallas, TX
Select-O-Hits Memphis, TN

Sound Warehouse Metarie, LA
Southern Records New Orleans, LA
Southwest Distributing Houston, TX
Stans Record Service Shreveport, LA
Sunbelt Music Dallas, TX

Tape City U.S.A. Metaire, LA
Western Merch. One Stop Houston, TX
Wherehouse Metarie, LA

|
Radio Doctors Milwaukee, Wi
Record Den Cleveland, OH
Record Rendezvous Cleveland, OH
Record Theatre N.Randall, OH
Singer One Stop Chicago, IL
Sound Asylurn Toledo, OH
Sounds Good Chicago, IL

REGION 7

AZ, Southern CA, CO, Hl, Southern NV,

REGION S IS0
1A, KS, MN, MO, NE, ND, OK, SD
Circles Phoenix, AZ

City One Stop Los Angeles, CA
Flipside Records Los Angeles, CA
Fortune Records Inglewood, CA
Jazz City Los Angeles, CA

Mait Shop Denver, CO

Mid-Cities Los Angeles, CA

Music Brokers Los Angeles, CA
On Target San Diego, CA
Riverwood Music Inglewood, CA
Sun State Los Angeles, CA

Tower San Diego, CA

Wherehouse Gardena, CA
Wherehouse Los Angeles, CA
World Of Records Los Angeles, CA

CML-One Stop  St.Louis, MO
Hudson’s Embassy St.Louis, MO
Musicland  St.Louis, MO
Musicvision Jennings, MO
Northern Lights  St. Paul, MN
Sound Town St. Louis, MO
Uptown Records St. Louis, MO

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

Evans House Of Music  San Francisco,

Leopold’s Records San Jose, CA
Leopold’'s Records Berkley, CA
Music Menu Seattle, WA
“breakout” singles, i.e., those with Music People Oakland, CA
significant future sales potential based Record Factory Oakland, CA

on initial market reaction. These Tower San Francisco, CA

records are not yet on the top 30 lists Tower Seattle, WA

of the retailers and one-stops reporting Wauzi Records . San Francisco, CA
to Billboard's Hot Black Singles chart.
The outlets in each region represent
the entire panel in that region, not just
those which are reporting the records
listed.

A weekly national indicator of
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Q’.\ Compiled from a national sample of retail store
é;' “‘; 00 oz? and one-stop sales reports. " é_ 00
&€/ 5/ /&) F
£/&/&/ &/ arust TITLE 0 /& /& /@ / arust TITLE
INNVARN Y A AR LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)" | L/IT/ /S LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*

@ s 3 14 | WHITNEY HOUSTON arisTa aL8-8212(898) 1 week at No. One WHITNEY HOUSTON J' 39 | 38 | 41 | 6 | SHANNON wmace 90267/aTLanTC (8.98) DO YOU WANNA GET AWAY
2 1 1 14 LUTHER VANDROSS €ric FE 398—8; - THE NIGHT | FELL IN LOVE | 0 | 37 27 25 THE GAP BAND TOTAL EXPERIENCE TELB-5705/RCA (8.98) GAP BAND VI
@ 3 8 7 FREDDIE JACKSON CAP—V;(—)L_ST_'IZA(;(EQB) - ROCK ME TONIGHT 41 30 30 14 PAUL HARDCASTLE PROFILE PRO 1206 (8.98) RAIN FOREST
(DR 5 | 9 || FUNCEL THE Gﬁfxgkg;gﬁ 998) 0 - _EROUND THE WORLD IN A DAY 42 | 42 | 53 | 5 | STANLEY JORDAN oLUE NOTE B 85101/CAPITOL (B.98) MAGIC TOUCH
5 6 6 16 THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8.98) ONLY FOUR YOU 52 38 33 THE TEMPTATIONS GORDY 611GL/MOTOWN (8.98) TRULY FOR YOU
6 2 2 15 MAZE FEATURING FRANKIE BEVERLY capiToL s1-12377 (8.98) CAN'T STOP THE LOVE 44 45 46 7 BILL WITHERS coLumBia FC39887 WATCHING YOU, WATCHING ME
7 7k 4 29 KOOL & THE GANG @ Dt LITE 822943.M-1/POLYGRAM (8.98) (CD) EMERGENCY 45 | 4 33 14 | GLADYS KNIGHT & THE PIPS coLumia FC 39423 LIFE
8 9 10 17 JESSE JOHNSON'S REVUE a&m 6-5024 (6.98) JESSE JOHNSON'S REVUE 46 46 37 17 WILTON FELDER mca 5510 (8.98) SECRETS
@ 12 12 | 48 BILLY OCEAN A JivE JL8-8213/ARISTA (8.98) (CD) SUDDENLY 47 24 24 6 THE REDDINGS POLYDOR 823332-1Y1/POLYGRAM (8.98) IF LOOKS COULD KILL
10 8 7 20 | SADE PORTRAIT BFR 39581/EPIC (CD) DIAMOND LIFE 48 | 43 | 54 | 28 MIDNIGHT STAR @ SOLAR 603B4/ELEKTRA (8.98) (CD) PLANETARY INVASION
1 11 13 8 CON FUNK SHUN MERCURY 824345.1M 1 (8.98) ELECTRIC LADY 43 | 41 42 10 | STEVE ARRINGTON ATLANTIC 81245 (8.98) DANCIN' IN THE KEY OF LIFE
@ 15| — 1 2 3 MARVIN GAYE coLumBia FC39916 DREAM OF A LIFETIME 50 | 50 { 56 | 36 | CHAKA KHAN A wARNER BROS. 25162-1 (8.98) (CD) | FEEL FOR YOU
13 | 10 9 25 | KLYMAXX CONSTELLATION/MCA 5529/MCA (8.98) MEETING IN THE LADIES RO_(;M—1 51 | 48 | 39 | 39 | DIANA ROSS @ RCa AFL1-5009 (8.98) (CD) SWEPT AWAY
14 14 16 8 RICK JAMES GORDY 6135GL/MOTOWN (8.98) GLOW 52 51 45 13 SOUNDTRACK MOTOWN 6128ML (8.98) BERRY GORDY'S THE LAST DRAGON
15 | 13 | 11 | 15 | DEBARGE @ GORDY 6123 GL/MOTOWN (8.98} RHYTHM OF THE NIGHT 53 | 53 | 47 | 32 | PHILIP BAILEY @ coLumsia FC 39542 CHINESE WALL
20 | 19 | 20 | RUN-D.M.C. ® PROFILE PRO 1205 (8.98) KING OF ROCK 54 | 5 | 57 | 28 | EUGENE WILDE priLLy WORLD 90239/ATLANTIC (B.98) EUGENE WILDE
@ 19 | 20 8 ATLANTIC STARR a&m sP-5019 (8.98) ) AS THE BAND TURNS @ NEW) DEELE SOLAR 60410/ELEKTRA (8.98) MATERIAL THANGZ
18 | 17 | 15 | 20 | COMMODORES motows 612am (8.98) o NIGHTSHIFT 5 | 58 | 58 | 37 | GLENN JONES roaneL18036 898) FINESSE
19 16 14 22 SOUNDTRACK A MCa 5547 (8.98) (CD) _-_EBE-VERLY HILLS COP 57 57 59 86 LIONEL RICHIE A8 mOTOWN 6059ML (8.98) (CD) CAN'T SLOW DOWN
2 | 23 | 21 | WHAM! A coLumeia r239595 (o) MAKE IT BIG NEW) NATALIE COLE MODERN 90270/ATLANTIC (8.98) DANGEROUS
21 2] 21 55 | TINA TURNER A% CAPITOL ST-12330 (8.98) (CD) PRIVATE DANCER 59 59 | 64 5 BOBBY WOMACK BEVERLY GLEN 1000-5 (8.98) B SOMEDAY WE'LL ALL BE FREE
@ 27 35 5 READY FOR THE WORLD mca 5594 (8.98) READY FOR THE WORLD 60 | 60 74 31 AL JARREAU WARNER BROS. 25706-1 (8.98) (CD) HIGH CRIME
23 23 25 12 ALEXANDER O'NEAL TaBU Fz JQ-JCJT’EPIC o ALEXANDER O'NEAL 61 61 62 9 THE EMOTIONS MOTOWN 6136ML (8.98) IF | ONLY KNEW
2 18 18 | 37 NEW EDITION A mca 5515 (8 98) (CD) NEW EDITION 62 | 64 | 52 7 GEORGE HOWARD TBA T8 205/PALO ALTO (8.98) DANCING IN THE SUN
25 | 25 | 26 | 28 | TEENA MARIE @ epc FE39528 N STARCHILD 63 | 63 49 41 KURTIS BLOW MERCURY 822420-1M-1/POLYGRAM (8.98) EGO TRIP
28 | 32 7 EARL KLUGH V-V—A_RNER BROS. 25262-1 (8 98) (c:))_ N SODA FOUNTAIN SHUFFLE 64 54 51 it THIRD WORLD coLumBia FC 39877 SENSE OF PURPOSE
@ 0 | — 2 UTFO SELECT 21614 (8.98) - UTFO 65 | 68 | — 2 HOWARD JONES ELEKTRA 60390 (8.98) B DREAM INTO ACTION
33 | 22 | 33 | WHODINI @ jive 18.8251/ARISTA (3.9:) a ESCAPE 66 | 55 | 43 | 17 | GRANDMASTER FLASH ELEKTRA 60389 (8.98) THEY SAID IT COULDN'T BE DONE
2 29 | 31 28 MADONNA A“? SIRE 25157-1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN 67 | 65 | 66 20 DAVID SANBORN WARNER BROS. 25150-1 (8.98) STRAIGHT TO THE HEART
35 | 40 8 LOOSE ENDS mca 5588 (8.98) A LITTLE SPICE | 68 | 73 68 | 30 FAT BOYS @ sutRa SUS 1015 (8.98) FAT BOYS
31 32| K |2 GEORGE BENSON WARNER BROS, 25178-1 (8.98) (CD) 20/20 i 69 [ 70 | 60 | 36 | JEFFREY OSBORNE @ A&M Sp-5017 (8.98) (CD) DON'T STOP
32 I8t 29 1 3 ASHFORD & SIMPSON @ CA;’lTOL ST-12366 (8.98) SOLID | 70 | 62 | 63 28 THE WHISPERS SOLAR 60356/ELEKTRA (8.98) (CD) SO GOOD
3|26 17 i USA FOR AFRICA A? COLUM;IA USA 40043 i WE ARE THEA WORLD M| 69 55 16 JEFF LORBER ARisTA AL8-8269 (8.98) STEP BY STEP
| N 36 | 47 | THE POINTER SISTERS A2 PLANET BXL1-4706/RCA (stss)—(co) B;?—E;{ ouTt 72 | 72 | 65 11 THE MANHATTANS coLuMBIA FC 39277 TOO HOT TO STOP IT
35 | 3% | 28 | 10 | MELBA MOO;?—EVCAPITOL ST-12382 (8.98) N READ MY LIPS i 73 | 71| 61 | 13 | SOUNDTRACK MmcCa 5561 (8.98) INTO THE NIGHT
38 44 8 RLIQUE MCA 5532 (8.98) o LOVE CYCLES 1 74 66 67 32 DARYL HALL & JOHN OATES AZ? RCA aFL1-5309 (9.98) BIG BAM BOOM
GD| 4 | 8 | 6 | PHILCOLLINS a2 Atianmic 51240 058 (0 NO JACKET REQUIRED | |(75)| 67 | 63 | 3 | DENISE LASALLE wasco 7222 859 o LOVE TALKIN'

T[] KoY G s ez IV | G e i ek, ol O e, et e ST

numeral-following the symbol. *CBS Records does not issue a suggested list price for its product.

BILLBOARD’S BLACK CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR

FOR INFORMATION, WRITE

Number One Black Singles, 1948-1984
Top Ten Black Singles, 1948-1984

Top Black Singles Of The Year, 1946-1984
Number One Black Albums, 1965-1984
Top Ten Black Albums, 1965-1984

Top Black Albums Of The Year, 1966-1984

: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York, NY 10036
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A
s/ ) CLUB PLAY 12 INCH SINGLES SALES
é’ #‘7 A > C iled from a national ple of dance ciub playlists. _é" Compiled from a national sample of retail store sales reports.
N g/ 9 v ARTIST TITL ARTIST
o/ &/ &/ TITLE £ ITLE
< o ,Sr LABEL & NUMBER, DISTRIBUTING LABEL K LABEL & NUMBER/DISTRIBUTING LABEL
BOUT YOUR LOVE ANGEL/INTO THE GROOVE & MADONNA
@ 2 3 8 IT’:I:‘ELNA‘Y; BQVAglI/lSLAND 1 week at No. One ¢ SKIPWORTH & TURNER @ 1 lo 3 SIRE 0-20335/WARNER BROS. 2 weeks at No. One
(D)| 3 | 7 | 4 | ANGEL/INTO THE GROOVE SRE 0-20335/WARNER BROS. © MADONNA @) 5 | 2] 3 | 19cHmsausavoazers © PAUL HARDCASTLE
| WONDER IF | TAKE YOU HOME

5 Mo 8] o) TG RO RS LISA LISA AND CULT JAM WITH FULL FORCE @ 2|1 2| LWONDERIF1 LISA LISA AND CULT JAM WITH FULL FORCE
@ 7 23 3 19 CHRYSALIS 4v9-42875 & PAUL HARDCASTLE 4 3 3 9 EVERYTHING SHE WANTS coLumeia 4405180 & WHAM!
(8)| § { 11 | 6 | SAVEYOUR LOVE (FOR #1) meRcury 880 7311 RENE & ANGELA 5 | 4 | 2 | 11 | DOYOU WANNA GET AWAY MIRAGE 0-96892/ATLANTIC # SHANNON

6 | 8 | 10| 7 | DANGEROUS (REMIX) MODERN 0-96885/ATLANTIC & NATALIE COLE (6)| 9 | 12| 6 | DANGEROUS (REMIX) MODERN 0-96885/ATLANTIC © NATALIE COLE
(D] 10 [ 15 [ 6 | YOU SPIN ME'ROUND (LIKE A RECORD)/MISTY CIRCLES © DEAD OR AUVE 7 1 71 6 | 15 | YOU SPIN ME ROUND (LIKE A RECORD) © DEAD OR ALIVE

EPC 49-05208 EPIC 49-05208

1°) 18 | 5 | WOULD I LIE TO YOU? rca pw14079 # EURYTHMICS 0 )| B 8 | m || et ML MG LG  TEARS FOR FEARS
@ ’ 1313 81 FUZZ DANCE (EP) SIRE 2527 3/WARNER BROS. VARIOUS ARTISTS 9 8 9 9 THINKING ABOUT YOUR LOVE 4TH & B'way BWAY414/IStAND @ SKIPWORTH & TURNER
® || @ | B || e lINGE LD Sy (D PRINCE & THE REVOLUTION 10 | 11| 7 | 9 | CALL ME MR. TELEPHONE mca 23546 ® CHEYNE
O e U HENICHI ¢ COMMODORES 11 | 12 | 11 [ 7 | HANGIN' ON A STRING (CONTEMPLATING) mca 23543 ® LOOSE ENDS

12 | 127] 12 | 8 | HANGIN ON A STRING (CONTEMPLATING) wca 23543 @ LOOSE ENDS (A2)| 2 |2 | 5 | BLACK CARS rue aws.05205 @ GINO VANNELLI
@ 2312 4 KING TUT PROFILE PRO-7070 @ PAUL HARDCASTLE 13 10 4 12 FRESH DE-LITE 880 623-1/POLYGRAM & KOOL & THE GANG

14 | 6 | 1 | 10 | CALL ME MR. TELEPHONE wmca 23546 @ CHEYNE 2 119 | 9 | SUSSUDIO ATLANTKC 0-86895 © PHIL COLLINS

15| 4 | 6 | 10 | IMAGINATION caprroL v-8638 © BELOUIS SOME 15 | 13 | 15 | 11 | THINGS CAN ONLY GET BETTER ELEKTRA 066915 © HOWARD JONES
21 21 7 TELEPHONE/CHAIN REACTION SIRE 0-20328/WARNER BROS. STYLE 16 16 16 9 FRESH IS THE WORD SLEEPING BAG SLX-00014 MANTRONIX WITH M.C. TEE
@D 22| 24 | § | BLACK CARS nve aws.05205 & GINO VANNELLI 17 { 14 | 13 [ 7 | SANCTIFIED LADY coLumsia 44-05188 MARVIN GAYE

18] 9 | 5 | 11 | SUSSUDIO ATLANTIC 0-86895 @ PHIL COLLINS 28 |~ | 2 | THE PERFECT KISS QWEST 0-20330/ WARNER BROS. © NEW ORDER

19 | 4 4 i1 | DO YOU WANNA GET AWAY MIRAGE 0-96892/ATLANTIC ¢ SHANNON 19 |15} 17 9 ROCK ME TONIGHT carito v-8640 ¢, FREDDIE JACKSON
QD 7 |2 | ¢ iﬁ"sp‘fg?zg'ﬂ" ME/FREE WORLD JESSE JOHNSON'S REVUE @0)| 21,| 21 | 6 | WOULD I LIE TO YOU? Rea pwiso79 ® EURYTHMICS

21 {16 | 7 | 9 | EVERYTHING SHE WANTS/LIKE A BABY CoLuMBIA 44-05180 * WHAM! 21N IRON ol AN OGO MBI MARE I RICH D HANSON & DAVIS
@ 4 f— | 2 | GLOW coro as3sce/moTown RICK JAMES @2)| @1 | 31 | 4 | UNEXPECTED LOVERS Tsr TR 837 LIME
) 2 ) 8| 8 || Juldn G UL LB HANSON & DAVIS B | 17| 18] 5 | SAVEYOUR LOVE (FOR # 1) MERCURY 880 731-1 RENE & ANGELA
26 { 34 | 4 | WORK THAT DREAM aam sp.12128 NOVEMBER GROUP 24| 18 | 8 [ 15 | INMY HOUSE motowN 4529MG © THE MARY JANE GIRLS

THE NATURE OF THINGS (REMIX

3 | 39 | 3 | THENATURE OF T (REMIX) NARADA MICHAEL WALDEN 25| 24| 3 | 3 | ALLHUNG UP suteasuposo ANGELA
(@6)| 31 | 36 | 4 | SQUARE ROOMS MeRcURY 822 2411 @ AL CORLEY % | 19 | 4 | 15 | NEWATTITUDE/AXEL F @ PATTI LABELLE/HAROLD FALTERMEYER
@D| %2 | — | 2 | THE PERFECT KISS QWeST 0-20330/WARNER BROS. © NEW ORDER C 2 T8 || 6 | o) Gl WP LIHATE T JESSE JOHNSON'S REVUE
39 | — | 2 | TOO TURNED ON vanGuaRD SPv-82 ALISHA 28 | 25 | 25 | 12 | MEETING IN THE LADIES ROOM CONSTELLATION/MCA 23540/MCA @ KLYMAXX

29 | 29 { 31 | 5 | PADLOCK (EP) GARAGE ITG2001/ISLAND GWEN GUTHRIE (28)| 3 | — | 2 | TOO TURNED ON vancuarp spv-s2 ALISHA
(30)| 3 | % | 3 | CELEBRATE YOUTH (REMIX) rca Po14052 # RICK SPRINGFIELD 30 | 30 | 47 | 3 | CALL ME/WE CLOSE OUR EYES CHRYSALIS 4V9.42871 ® GO WEST
N R R N T AR CIATFAIREEANES) © KIM CARNES 31 | 23 | 45 | 5 | IT'S THAT EAST STREET BEAT SUPERTRONKCS RY-008 CHOCOLATE

32 15 ] 9 BABY COME AND GET IT PLANET YD-14042/RCA & THE POINTER SISTERS 32 33 43 13 POINT OF NO RETURN ARrisTA AD1-9326 EXPOSE
(33| 40 | — | 2 | IT'S THAT EAST STREET BEAT SUPERTRONIS Rv-008 CHOCOLATE (33)| 43 | 46 | 9 | GIVE ME YOUR LOVE Tsr 1R 838 FUN FUN

3B a 5 (LOVE IS ONLY) SKIN DEEP MASTERED MASU-12001/ARTIST INTERNATIONAL LA JEUNE M {37231 13 ﬂ.?anglz?zg (FORGET ABOUT ME) ¢ SIMPLE MINDS
(@5)| 4 | — | 2 | BEST PART OF THE NIGHT (REMIX) JEFF LORBER BAND 35 | 38 | 32 | 7 | ELECTRIC LADY meRcuRY 880 636-1 CON FUNK SHUN

THE NATURE OF THINGS (REMIX

(36)| 45 | 49 | 3 | ONEFOR YOU, ONE FOR ME MCA/CURB 23548/MCA MARK SPIRO €)) NEW)D Wil a2 (0 ] ( ) NARADA MICHAEL WALDEN
@D NEWD HOT YOU'RE COOL (REMIX) IRS. SP-70986/A8M GENERAL PUBLIC @D| 8 | # | 4 | FREAK-ARISTIC aemspi2126 @ ATLANTIC STARR

38 |32 | 38| 4 | DOES ANYBODY KNOW ME?/HIT THE DECK wioe ANGLE TTw 8545/ Twin TONE  LIPPS INC. 49 | — | 2 | UNIVERSAL RADIO COLUMBIA 44.05211 NINA HAGEN
@9 # | — | 2 | LUCKY IN LOVE (REMIX) coLumia 44.05214 @ MICK JAGGER 39 [ 41 | 41 | 3 | SHAKE THE DISEASE IMPORT (MUTE.UK) DEPECHE MODE
NEW)D LET'S GO OUT TONIGHT wARNER BROS. 0-2031 1 NILE RODGERS NEW)D | FREAK FOR YOU POLYDOR 881 954-1 CAROL LYNN TOWNES
4 | 48 [ 3 | DOES HE DANCE epic 4905191 FRANCE JOL! 41 | 31 § 35| 5 | (COME ON) SHOUT MeRCURY 880 694.1 © ALEX BROWN
NEW) POSSESSION OBSESSIONJDANCE ON YOUR KNEES ¢ DARYL HALL & JOHN OATES 42 | 42 | 33 | 5 | RAPPIN' DUKE wP 1456 RAPPIN' DUKE
9) NEW) WALKING ON SUNSHINE capiToL (PROMO) © KATRINA AND THE WAVES 43 | 40 | 48 | 5 | WAITING ON MY ANGEL persona 111 JAMIE PRINCIPLE
% | — | 2 | DOUBLE OHOH caprroL vassa: GEORGE CLINTON 4 | — 1 2 | DOES HE DANCE epic 49.05191 FRANCE JOLI
NEWD BURNING FLAME (REMIX) GEFFEN 0-20325/WARNER BROS. & VITAMIN Z NEW)D BAD BOYS STARLITE B6000/FANTASY BAD BOYS FEATURING K LOVE
5 | — | 2 | GIVE ME YOUR LOVE TsR TSR 838 FUN FUN 4% | 2% ] 2 [ 10 | NEVER ENDING STORY em-AMERICA v-7854 @ LIMAHL
(@7)| %9 | 50 | 3 | SANCTIFIED LADY coLumsia 44.05188 MARVIN GAYE NEWD GET IT ON caprroL v-646 # THE POWER STATION

48 | 18 | 16 | 9 | YOU SHOULD HAVE KNOWN BETTER SRE 0-20327/WARNER BROS. T.C. CURTIS NEW)D POSSESSION OBSESSION/DANCE ON YOUR KNEES ¢ DARYL HALL & JOHN OATES

9| 0]7 | NLumsian CHAZ JANKEL 0 | — | 2 | REAL LOVE ses sav 5 9994 wammion JESSE'S GANG
&0 NEW) UNIVERSAL RADIO coLumBiA 44-05211 NINA HAGEN €D) NEW)D HUMAN NATURE IMPORT (CELEBRATION.CANADA) GINO SOCCIO

(7.} 1. CALL ME GO WEST cHRrysaLIs (7)) 1. CITY LIFE/A FLY GIRL BOOGIE BOYS cariroL

- 2. UNEXPECTED LOVERS LIME 1sr = 2. THE BATTLE SPARKY DEE VS. THE PLAYGIRLS nia

2 , 3. MATERIAL THANGZ DEELE soLar = 3. GLOW (REMIX) RICK JAMES GoroY

(e} I;gens ;{2 n’;{:;'e 4. BODYSNATCHERS/CURIOUS MIDNIGHT STAR soLar o L':;er: ;«:‘2 r:;{;\;re

ial, ial,
X | osed on club play 5. LET'S CHANGE IT UP INNER LIFE personaL X | fhart porentl
ﬁ this week. 6. DON'T PLAY WITH FIRE/WITHOUT YOUR LOVE (EP) PAUL PARKER persoNaL ﬁ renorted this week.
7. TELL ME (LP CUT) CHAZ JANKEL am
[ 8. LOVE & PRIDE (REMIX) KING erc g
] 9. SHOUT (REMIX) TEARS FOR FEARS MmErcuRY

O Titles with the greatest sales or club play increase this week. @ Video clip availability. ® Recording Industry Assn. Of America (RIAA) certification
for sales of one million units. A RIAA certification for sales of two million units. Records under Club Play are 12 inch unless otherwise indicated.
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by Brian Chin

FROM THE EAST COAST under-
ground: Some very likely national
breakouts, as well as a couple prob-
ably destined to remain local hits.
Strafe’s first major-label record,
“React” (A&M 12-inch), is a fusion
of poetic rambling and wicked
rhythm. It's a breakdance record,
like the phenomenal longterm sleep-
er from 1984, “Set It Off,” but far
more mainstream, having a polish
that makes it altogether suitable for
radio nationally. For the hard-core
cult, there’'s a skeletal 10-minute
version on the flip . . . From another
well-known New York name:
Aleem’s “Confusion” (Nia 12-inch)
is clearly the duo’s most radio re-
cord ever, mellow by their stan-
dards, with a very Kashif-like melo-
dicism. The breaks late in the cut
and the dub version do make the
necessary connections with the
Aleems’ other rough-and-tumble
party records, though. -

The Paul Simpson Connectiont’s
“Treat Her Sweeter” (Easy Street
12-inch) is in the deep New York
groove that crosses Philly-beat with
dub; it's already big with the loyal
cult of ‘““Love Is The Message”’
followers . . . Godley & Creme, of
the endless, much-celebrated video
clip direction credits, have, in “‘Cry”
(Polydor 12-inch), what will un-
doubtedly be a major rock breakout
that will cross as a low-tempo left
fielder to more disco-oriented out-
lets. Two long versions are includ-
ed, one with full vocals and another
with a dream-like, bare mix . . . Car-
olyn Harding’s “Gonna Get Your
Love” (Emergency 12-inch) sports
a lively Shannon-type rhythm, and
is a notch above the continuing
stream of clones.

FROM EUROPE: Data’s “Blow”’
(Sire 12-inch promo), from the “Ele-
gant Machinery’”’ album, crosses
Talking Heads-style Africanism
with Kraftwerk’s computer-chip
beat, and sounds like it could devel-
op the cult following of either one,
given the chance ... Mai Tai’s neo-
Chic “History” (Critique 12-inch) is
becoming a major hit single in Brit-
ain at the moment; for its type (girl
group disco), it's very well done
... Holland’s Time Bandits, who
haven’t had a single out here in

about three years, catch the same
pop-dance groove of “Live It Up”
with “I’'m Only Shooting Love” (Co-
lumbia 12-inch), a pretty clear turn-
table hit, at least.

ASSORTED CUTS: Not one cut on
Nile Rodgers’ “B-Movie Matinee”
(Warner Bros.) can be considered
as immediately commercial as any
of the big hits he’s produced in the
past couple of years; nevertheless,
we're sure his work here will be
used and re-used a lof, as the avant-
garde model of many top 40 hits to
come. Of clearest singles potential:
“State Your Mind,” the closest
thing here to a classic Chic record in
structure, and “Groove Master,” a
nearly wordless new-age disco
... Talking Heads’ ‘‘The Lady
Don’t Mind”’ (EMI U.K. 12-inch)
represents a thorough change of di-
rection, as anticipated: It’s a throw-
back to the Heads’ pre-funk dance-
rock sound but treated sonically as
a heavy dub by mixer Eric Thorn-
gren. The flip, “Give Me Back My
Name,” is just strange, melodically,
but has one of the best lines we’ve
ever heard in anyone’s song.

HEMIXES: Steve Arrington’s
“Danein’ In The Key Of Life” (At-
lantic 12-inch) is still one of our ear-
ly-summer fave raves, and sounds
very much like a pop hit—which, we
note, turned out to be very much the
case overseas for the previous sin-
gle,, “Feel So Real.” Arrington, to
make the point again, is a basically
unsung but truly significant figure
in the way funk sounds right now:
As a member of Slave, his forceful
drumming and unique vocal style
were highly influential. For proof,
check ““Stone Jam’’ and ‘“Show
Time,” two of the greatest black al-
bums of the early '80s.

“One To One,” from the current
Third World album, has been re-
mixed by Shep Pettibone for a Co-
lumbia 12-inch, and sounds like a
purely mainstream r&b record with
a really good bottom groove . . .
Rick James’ “Glow,” remixed on a
Gordy 12-inch, deserves to be a ma-
jor hit, if only to rectify the irony
that James’ biggest pop hit is by
proxy of his Mary Jane Girls pro-

DISCO/DANCE 12" —

| Hear Thunder (Remix}—7th Avenue
Paul Parker—6 Track

7o J

Some of our brand new releases are:

U.S. & Canadian 12" European 12" Disco Classics

Reduced To Tears—in Paralel Don't Be So Shy—Moti Special Touch Me Where it's Hot—Erotic Durm
Knock On Wood—Francine Kerr Music in The Night—Solid Strangers  Band

Beverly Hills Rap—Future MC'S Mona Lisa—Xtra Menergy—Patrick Comey

Let's Jam—Unknown DJ You're In The Dark—Twins Underwater—Harry Thuman

It's Not Too Latn—Sscuml SOS Fire In My Heart—Kenny Masters Feels Like I'm In Love—Kelly Marie
Aw Shucks—Farley Funkuin Keith Music and MoGon—Sandta Robinson  Susrralure— armmn

Macho Man—Sinitta
Little Bit Of Jazz (1985)—Nich Straker

Hey Hey Guy (3 Mixes)—Ken Laziow  Italo Remix #3 Lime Medey
Check It Out—Fancy No More War—Mirage it's A War—Kano
Like A Rofling Stone—Mitch Ryder No Credit Card—amancis Lear Give Mo Low-Camma
Making Love—Fonda Rae 'm Gonna Make You—Gina Lamour  Let's Start To Danca-—Bonannon
A Man Like Me—Bobby O Stranger In Cinguiss—barcis Raven  Dancing The Night Away/Love Buzz—
Eat You Up—Angie Gold You Ain't Really Down—Status 4 Vogue
Finders Kunpmrs—rmis Everybody Does It—Glamour Station  Plus Many More
Techno Tatk—Moscow TV

IMP

We have a compiete setection of all US re-
leases and all import disco records. We also
export to foreign countries.

Send for our free fiyer listing all titles we
stock, U.S. & imports. We specialize in U.S
small label product. Call us for best service
and information. (516) 684-4545

La Bamba—A Rodriguez
Hit And Run Lover—Carot Jiani

ORT O DISC RECORDS

Pk L I EARKING A

duction; it’s already appearing on
the dance chart by virtue of album
play ... Alexander Robotnick’s
“Problemes D’Amour” (Sire 12-inch
promo), as remixed and post-pro-
duced by Bruce Forest, has ele-
ments of “Dirty Talk’ and “Spank”
as well—particularly the rhythmie
drive one associates with either of

_them. Forest makes the vocals near-

ly transparent in the high end.
Just so you’re aware: Bob Dy-
lan’s “Empire Burlesque’ album,
produced with much-reported in-
volvement from Arthur Baker,
doesn’t have a particularly Baker-
sounding cut on it, though ‘“When
The Night Comes Falling From The
Sky” could be one with the right re-
mix. Its numerous sidepeople—Sly
& Robbie, Bashiri Johnson and
Richard Scher—provide a groove
not unlike the recent “Just Another
Night” ... Also: Meat Loaf’s ‘“Bad
Attitude” album (RCA) has a sur-
prising Euro-style synthesizer num-
ber produced by Jim Steinman, set
to a fast, abandoned beat, with
some witty Fairlight and tinkling
disco percussion, too.
1QC0CASSE

W
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[ ]
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NEW RELEASES

(Continued from page 21)

FRICKE, JANIE

Somebody Else’s Fire

LP Columbia FC 39975/CBS/no list
MCcENTIRE, REBA

Have | Got A Deal For You
LP MCA MCA-5585/$8.98

CA MCAC-5585/$8.98

NITTY GRITTY DIRT BAND

Partners, Brothers, And Friends

LP Warner Bros. 1-25304/WEA/$8.98
CA 4-25304/%$8.98

To get your company’s new releases listed,
either send release sheets or eise type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

HOME VIDEO

Symbols for formats are 4= Beta,
v=VHS, ¢CED and #=LV.
Where applicable, the suggested
list price of each title is given,
otherwise, “No List” or “Rental”
is indicated.

FILMS

ANCHORS AWEIGH
Gene Kelly, Frank Sinatra
& ¥ MPi Home Video MP 1182/$29.95

THE ARK OF NOAH

& V¥ Vanguard Video 8161/United Entertainment/$39.95
BACK STREET

Susan Hayward, John Gavin

& ¥ MCA Home Video 80149/$59.95

BLOOD COUPLE

Duane Jones, Martene Clark

& ¥ Video Gems VG 5050/$59.95

CHICK COREA & GARY BURTON:

LIVE IN TOKYO

& W Pacific Arts PAVR-588/MCA/$24.95

DIXIE DYNAMITE

Warren Oates, Christopher George

& V¥ united Home Video 7005/uUnited Entertainment/
$49.95

DRUMS OF THE DEEP SOUTH

James Craig, Barbara Dayton, Guy Madison
& W Video Gems VG 9008/$39.95

ESCORT GIRLS

LICORICE PIZZA

(Continued from page 18)

defined by shelved modules of white
formica covering that are easy to
clean. Each module has four
shelves. These custom-made module
display units are also used in the
store’s movie section, providing con-
tinuity.

The entire wall separating the
cassette section from the rest of the
store has shelf modules back-to-
back. They are filled with blank au-
dio and videotape, plus accessories.

From a total standpoint, CDs get
top billing as the first category cus-
tomers see upon entering. The disks
are displayed in regular LP bins.

Overall, an uncluttered look with
relatively few signs characterizes
the store. Winget explains that only
five music categories will be used:
pop-rock, classical, jazz, sound-
tracks and country.

Color motif is grey tones with a
touch of red, as in the main catego-
ry logos.

The movie department is in the
rear of the unit, in keeping with
most record/tape stores’ aim of
traffic direction. Six computer ter-
minals are used. Unlike Where-
house’s new movie sections, Lico-
rice is not displaying “live”’ copies.
Shrinkwrapped empties are used
for display and brought to the
counter, where a library copy is ob-
tained.

As Licorice stores go, this one is
on the large side, 5,500 square feet.

It will require 40 employees. Only
one other store in the chain, the
Canoga Park unit, has more.

Adding significance for the new
unit is the fact that it is helmed by
Carol Simon, the chain’s senior
store manager. Simon recently de-
signed a new store management
format that is now implemented
chainwide as part of a major crack-
down on shrinkage.

Free-standing, as are all but two
of Licorice’s units, the store occu-
pies a corner slot on Bristol, the
main artery into and out of South
Coast Plaza. Acres of parking are
immediately adjacent.

David Dixon, Maria Obrien, Marika Mann
& W Video Gems VG 2080/$59.95

GEORGE

Marshall Thompson, Jack Mullaney,

Inge Schoner

& V¥ United Home Video 7720/United Entertainment/
$39.95

GORGO

Bill Travers, William Sylvester,

Vincent Winter

& W United Home Video 6732/uUnited Entertainment/
$29.95

THE GREAT BANK HOAX

Richard Basehart, Ned Beatty,

Burgess Meredith

& ¥ Wamer Home Video 11463/WEA/$59.95

GREAT WHITE DEATH

Glenn Ford

& W Video Gems VG 6075/$59.95

HERITAGE TO GLORY

& ¥ MPi Home Video MP 1183/$29.95

HONKY

Brenda Sykes, John Nielson, Maia Danziger
& ¥ unicorn Video M-93/$49.95

HUNTED!

& WV Video Gems VG 4155/$59.95

THE HEIRESS

Olivia deHavilland, Montgomery Clift,
Ralph Richardson

& W MCA Home Video 80153/$59.95
LABORATORY

Camille Mitchell, Corinne Michaels,

Garnett Smith
& W United Home Video 7343/United Entertainment/

$49.94

THE LAST WAR

& W Video Gems VG 6065/$59.95

MADAME X

Lana Turner, John Forsythe,

Ricardo Montalban

& ¥ MCA Home Video 80154/$59.95
MAGNIFICENT OBSESSION

Jane Wyman, Rock Hudson, Barbara Rush
& ¥ MCA Home Video 80151/$59.95

MYSTERIES FROM THE BIBLE

& W Vanguard Video 1493/United Entertainment/$39.95
NO TIME FOR SERGEANTS

Andy Griffith, Myron McCormick,

Nick Adams

& ¥ wamer Home Video 11195/WEA/$59.95

NOW VOYAGER

Barry Gibb, Michael Hordern

& ¥ MCA Home Video 80187/$29.95

PROTOCOL

Goldie Hawn, Chris Sarandon,

Richard Romanus

: W Warner Home Video 11434/WEA/$79.95
11434/$34.98

RAFFERTY AND THE GOLD DUST TWINS

Alan Arkin, Sally Kellerman,

Mackenzie Phillips

& § Warner Home Video 11462/WEA/$59.95

THE RITZ

Jack Weston, Jerry Stiller

& ¥ Warner Home Video 11356/WEA/$59.95

THE RIVER

Sissy Spacek, Mel Gibson

& ¥ MCA Home Video 80160/$79.95

THE RUTHLESS FOUR

Van Heflin, Gilbert Roland, Klaus Kinski

& W Monterey Home Video 135-570/IVE/$59.95

SHOGUN: THE COMPLETE TELEVISION

MINI-SERIES

Richard Chamberlain, Toshiro Mifune,

Yoko Shimada
& W Paramount Home Video 80102/$249.95

To get your company’s new video releases
listed, send the following information—Ti-
tle, Performers, Distributor/Manufacturer,
Format(s), Catalog Number(s) for each for-
mat, and the Suggested List Price (if none,
indicate "No list or Rental")}—to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

ON THE BEAM

(Continued from page i9)

of CD software. Visits to small re-
cord/tape outlets in Frankfurt and
Munich suburbs showed substantial
shelf commitment to product, while
a pre-IMIC jaunt to a Bavarian vil-
lage in the shadow of the Alps un-
covered a small home electronics
store where the CD offerings were
significantly superior to the cas-
settes and LPs displayed. Analog in-
ventory there focused on domestic
German product, much of it budget
priced, making the CD wall dis-
plays—keyed to major international
pop and classical titles— that much

more prominent.

Less surprising was the commit-
ment to CDs evident at Munich’s
WOM, a dazzling high-tech super-
store also noteworthy for its suc-
cessful use of updated headphone
listing stations and a massive wall'
of tv monitors outside the entrance,
used to show music videos to pass-
ers-by.

Software pricing, however, was
comparable to competitive CD
prices here, although selection in-
variably turned up some enticing ti-
tles yet to see U.S. release.
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cards accepted.

: Call Toll Free 1-800-223-7524 Local (212) 764-7388

To order an ad...check the type of ad you want...
[} Regular classified (ads without borders): $2.20 per word, per
insertion. Minimum ad order, $44.00.

(] Disptay classified (all ads with borders): $72.00 per column per
inch, per insertion; 4 insertions $67.00 per; 12 insertions $62.00
per; 26 insertions $59.00 per; 52 insertions $48.00 per. Price
discounts are based on insertions in consecutive issues.

[J Count 8 words for our Box Number and address Add $6 for
handling. Only regular mail forwarded-tapes not acceptable.

Check the heading you want...

[ Help wanted [] Position Wanted [ ] For Sale [ | Wanted to Buy
[J Used Equipment for Sale [] Golden Oldies [ ] Comedy Matenat
[ Distnbuting Services [] Video Hardware
[J Business Opportumity [] Schools and Instruction [] Video Software

Send your ad copy today with payment to Bill-
board Classified, 1515 Broadway, N.Y., NY 10036

Payment must accompany order. Major credit

POSTERS. T-SHIATS
& BUTTONS

BILLBOARD CLASSIFIED ADVERTISING SECTION

Computer Software

TAPES

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE INEXPENSIVE
REUSEABLE & DISPOSABLE

5 SELECTIVE MODELS

-FOR SAMPLES AND PRICES-
CONTACT
C & D SPECIAL PRODUCTS
309 SE QUOYA DRIVE
HOPKINSVILLE KY 42240
502/885-8088

BLANK AUDIO CASSETTES
* OPTIONS o BASF o CHROME o AGFA » STANDARD
LOWEST PRICES NATIONWIDE
11045 ... .. 57 46106) ... .... 65
611080.. 74 811090 .. . ... 83
CASS BOXES SWRINK WRAP, LABELS. 8TRK'S
& PRICE BREAKS AVAILABLE
CALL (313) 933-9095 OR WRITE
AMERICAN AUDIO INC.
7834 KENTUCKY, DEARBORN MICH. 48126

RECORD MFG. SERVICES
SUPPLIES & EQUIPMENT

RECORD PRESSING
CASSETTE DUPLICATION
SEND FOR OUR PRICE LIST

CALL TOLL FREE

1-800-468-9353
925 N. 3rd St., Phila., PA 19123

INVESTORS WANTED

INVESTORS NEEDED

For jont venlure national dates with national/
nternationadl acts  14% 10, 0% retura within
4 F weeks max inquire

RICK THOMPSON PRODUCTIONS
PO Box 19471
Cincinnati, Ohio 45219
(513} 751-5106
Minimum Involvement $15.000/$20,000

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
* Audio Cassettes » Video Cassettes
® Mastering Tapes ¢ 8 Tracks
Don’t Delay—Call Today! For More Information.
Andol Audio Products, Inc.
4212 14th Ave. Brookiyn, NY 11219
Call Toll Free—{(800) 221-657B N.Y. Res.
{718) 435-7322

VIDEO/AUDIO TAPES
TDK-SONY-FUJI-KODAK

ALL THE MAJOR BRANDS FOR LESS!
Umatic-1,-C-90, D-90, T-30-60-90-120-
150

Special cuslom lengths
Professional duplicating tapes bulk or
packaged

“The King of Tapes”
VC1, 11-12 Clintonville St.

Whitestone, NY 11357
(718) 767-2200

ANNOUNCEMENTS

RUN YOUR CLASSIFIED ad in Amernca’s =1
Consumer Musie Magazime, ABC audited. 8150
per word Display 8110 00 per column inch Ma-
Jor credit cards aceepted Call Cindy Musician
Magazine 16171 2K1-3110

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 30006
(213) 732-3781
DEALERS ONLY

Licensed Rock Merchandise
Wholesale Only
Buttons. posters. tapestrnies headbands. bandanas
posicards decals, enamel pins, stickers. caps and
more' We will match any price yOu Currently recewe on
sdentical merchandise
RJF PRODUCTS, INC.
35946 Ford Aoad. Westland. Ml 48185
1.313-729-1033
We are the competition!

LARGEST SELECTION
OF CASSETTES & LPS

Low prices—same day service—Qwip service avail-
able Full ine ot blank tapes/video tapes plus over
20 000 single ttles Send $2 OC for either the 92 pg LP
5alalog or BO pg oidie catalog TODAY' Wholesale
nly
Or Call Bob
California Music
6264 Foothill Bivd., Tunjungo CA 91042
(818) 352-5953

While Other People are raising their prices.
we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most exten-
sive listings available.
For free catalog call: (609) 890-6000
or write
Scorpio Music Inc.
Post Office Box A
Trenton N.J. 08691 0020

~m wem o butlons, butions, BUTTONS! = wmsa 1
k

Order a $50 0r $100 Button Master Sampler pa
Ilo see all the newes! of Jur 60.000 designs '
Jvie re tne worla s 1argest dist of icensed and |
|n0veny pins withover 100 new designs wuklyll

We take full returns and even take returns of
Iolher button compames stuff you go! stuck
Jwith 1t you re paying more than 40¢ per button. |
Iyou re getting ripped ot K:ds that cant swing l

$898 for an Ip can atford a buck for a button

Ask tor our catalog NOWH l
|Bumm Master, PO Box 129, Bnageport. PA 19405 |
I 1-(800} 523-1187-(national) I

1-[215) 277-1966-(PA)
II! you don't have a business phone directory I
Jisting, please send $150 for the cataiog |
© e e e e et S e e

PSSTI!
THE WORD IS OUT!
FOR THE BEST PRICE ON
POSTERS!!

{Rock —Celebnty & Novelty)
ong
Buttons— Keychains—Bumper shckers —Mirrors —
Tapestnes — Sungtasses—Bondanas —
Headbands— Jewelry and more
CALL TOLL FREE
1-(800) 544-0900 (outside MI)
or (343) 674-4694
AUTOMATIC VOLUME DISCOUNTS
» free Catalog
* Ofticially icensed Products
* Retable & Personan Service
* Point of Sote dispiays
48 hrs shipping of we pay freight
NATIONAL TRENDS, INC.
2260 Scott Lake Rd.
Ponliac MI 48054
wanted—Ind reps w/est. territorles

ROCK & FASHION ACCESSORIES

Once you try us, we know you'll be hooked. So
we're making offers you won't overtook! We have
$65. rock starter kits, a sample package of fashion
accessories for 20% off wholesale price, pius we'll
beat your cost on our top 10 posters! CATALOG-
WHOLESALE ONLY.

NU MUSIC DISTRIBUTION
8948 Waitham Woods Dr.,
Baitimore, MD 21234

(301) 882-9899

VIDEQ SOFTWARE

VIDEO MOVIES
Warehouse clearance on over
10.000 cassettes both VHS &
Beta. All cassettes with original
jackets in excellent condition.
Buy all or part.

(514) 342-6492

WHAT IF THINKING
ANNOUNCES NEW RELEASES

"I WANT THAT BOY" and "RUN. RUN, RUN"
Send $3.00 postage & handling to.

RUDE RECORDS
16445 Harper
Detroit, Mich. 48224
(313) 343-9390

GOLDEN OLDIES

DISCOUNT OLDIES
8Y PHONE
MAIL ORDERS ALSO ACCEPTEL
215-649-7585 - SAME DAY SERVICE
SPECIAL DISCOUNTS 1O RADIO STATIONS
SEND 52 FOR CATALOG
OVER 10 000 OLDIES
DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA 19072

OLDIES—OVER 30,000 50's—60's—70's—80's,
R&B—Doo-Wop Rock, Try me for the one's
you've given up hope in finding. 45's—12"'s—
Lp's. Bob Fenster, 1503 Ave. J., Brooklyn, N.Y.
11230. (718) 258-7600.

AUDIO & VIDEO
VHS AND BETA
VIDEOQ CASSETTE BOXES

CARDBOARD SLIP CASES
AND MAILER BOXES

Ideal for: Duplication,
Rental & Retail

Also, compact disc boxes, flop-
py disk boxes, diskeltes, reel _Pn
reel boxes and 127 long pilfer-
proof audio casselte boxes,

IN STOCK-INSTANT SHIPMENT
BEAUTIFUL PRINTING
LOW PRICES—FREE SAMPLES

PAK-WIK CORP.

128 Tivoli 51, Albany, NY 12207
{518) 465-4556 Collect

DISTRIBUTOR
WHOLESALE ONLY
We are 127 records. blank audio,
blank video, video games. movies, ac-
cessories, hardware, €Dy, albums,
tapes ...
Stratford Dist., Inc.
86 Denton Ave.
Garden City Park NY 11040
(718) 343-6920, (516) 877-1430
(800) 645-6558, Telex 6852201

Michael Jackson "THRILLER®

t-shirt $ 950 ea
sleeveless $ 950 ea.
jersey $11'50 ea
bulton S 150 ea

Add $1 per order for shipping
CATALOG S 100
WHOLESALE INQUIRIES WELCOME

Craality Promonons
C0F Thrd Avee Ste #200RE
Sdn Mateo ¢ A AN

LP's, 8 TRACKS AND CASSETTES
AS LOW AS 22¢

Wirite lor our Iree giant calalog Retailery and
distnbutors only

RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO 63026
(314) 343-7100

WHOLESALE ONLY

WE SPECIALIZE IN 12” PRODUCT
Also current LP's. Casa & 468
Lowest Prices! Same day UPS

GLO MDSE CORP.

43.03 34th Ave. LIC. NY 11101
(718) 706.0516

Budget Cassettes
Rock - Pop - Country - R & B
Classical - Jazz - Children
Call or write for catalog
Golden Circle inc.

45 Jetterson Street Stamtord CT 06902
203-325-2436

SAM ASH STORES

MAIL ORDER SERVICE
Deul with the professionals. N.Y.C.s lurg-

est inventory and best prices on musical
struments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

ROCK & SOUL
ELECTRONICS

470 7th Ave. (bet. 35th & 36th Str.)
New York, N.Y. 10018

WE HAVE THE LOWEST
PRICES IN TOWN!!

also

LARGEST SELECTION OF
IMPORT 12 INCH RECORDS

.................... $1.09
Maxell Il ...................... 1.69
Maxell IS ..................... 2.29
TDK Sony — T-120 ............ 4.99

Panasonic, JVC, Kodak, Memorex T-
120 ALL FOR ONLY $4.49 ea.

1967 & 1969 SILVER EAGLE
MOTOR COACHES

Sleeping 8-12 people. Carpet
throughout, TV, Stereo, beta, frig.,
microwave, coller, washroom.
Charcoal exterior, 3 rooftop air
conditioners, storage bays, gener-
ators. $100,000 for pair, wilt sell
singly. Details call Sheila, (416)
923-5855.

CUT OUTS & IMPORTS
LP's, cassettes, 8 tracks and 45's, Rock,
Country R & B and Gospel. Write or phone for
free catalog.

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08954
(201) 985-9213

(201) 560-9213

DISTRIBUTING SERVICES
RICA NG DISTRIBU

« Free Catalog Featuring:
Maxell » Oiscwasher « Memorex » TOK
Recolon ® Sony * Koss = Scotch ¢ Fuji

Eveready * BASF * Allsop * Savoy
Audio Technica * Kodak * Quracell
Amaray ¢ and many more!

* 24 Hour Freight
Paid Service

¢ =Free Mailing of
Extra Profit Times

ol e, Dealers Only
. " tapm pre > Send or Call Tolt Free tor Your
Fzm ™™™ Free Copies: 800-523-2472

AL Bayanthed B srocitiis .

Dt &S L D Sduiraritei, PR TRATAICITH 441 09900

REPRESENTATIVES

WANTED
NEW HOT MV-RECORD COMPANY fully fi-
nanced 10 great projects needs reps, handle
sales country wide, worldwide. Resume, inqui-
ries held in confidence. Box 7614, Billboard
Magazine, 1515