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BPI Will Seek Damages

U.K. Gourt: Twin Deck
Incites G’right Infringement

BY PETER JONES

LONDON Amstrad did incite buy-
ers of the firm’s high-speed twin-
cassette tape deck to break the
copyright law, a High Court judge
has ruled here.

The British Phonographic Indus-
try (BPI) is expected to ask for
withdrawal of the decks, though not
the return of decks already sold.
The trade group is also seeking
damages for breach of copyright by
the hardware manufacturers.

GD THRUST
CBS Records
Revs Up New

Product Series

BY IS HOROWITZ

NEW YORK With Compact Dise
production shortfall now behind it,
CBS Records says it has set an am-
bitious catch-up program that will
see release schedules doubled and
the launch of a batch of new series
to exploit varied market segments.

Also coming is an extended CD
version of the new Billy Joel great-
est hits album.

Beginning this month, the com-
pany’s release rate jumps to an av-
erage of 40 titles a month, half pop
and half classical, as CBS seeks the
rapid buildup of a CD catalog that
currently numbers about 360 units,
says Jerry Shulman, vice president
of marketing development.

Further evidence of rapid supply
recovery comes in the decision by
CBS to return CD ordering policies

(Continued on page 84)

BPI legal chief Patrick Isherwood
called the judgment a landmark de-
cision, for both the U.K. record in-
dustry and its overseas counter-
parts. He added that it might well
be difficult for Amstrad to sell unal-
tered twin-cassette machines to a
wider audience.

“Each sale will have to be accom-
panied by adequate warning notices
about copyright infringement, no-
tices so explicit that they are likely
to make the machines unattractive
to the retailer,” Isherwood said.

Amstrad initially applied for a
declaration that it had done nothing
unlawful in selling the stereo decks.
Instead, the court ruled the compa-
ny had “incited the procurement of

(Continued on page 79)

CHARITY EFFORTS INTENSIFY

Live Aid Grows in Scope; Kragen Maps New Projects

BY STEVEN DUPLER

NEW YORK A prime time net-
work television production slated to
air this fall is one of several new
projects underway as the USA For
Africa organization moves into its
“second stage,” that of delivering
food, supplies and services.

Now that the initial fanfare of the
“We Are The World” single, album
and video is subsiding, the relief
group is planning additional pro-
jects to keep the problem of African
hunger in the public eye.

Ken Kragen, the foundation’s
president, reaffirms his earlier
statement that the next moves will
not include another album, but rath-
er will see USA For Africa branch-
ing into other media, including
print, television and film.
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“I'm looking now at other types
of events to keep things alive,” Kra-
gen says. “I want to find ways to
get the corporate community in-
volved, capitalize on what network
tv can do, get the motion picture in-
dustry involved.”

According to Kragen, it would be
asking too much of the record/tape
retail community to handle another
album. “You can’t go to the well too
many times,” he says. “The retail-
ers have gone out of their way to do
an incredible job—I mean, the mon-
ey’s come from them, and in many
cases it’s cost them a fortune.” He
cites Record Bar as an example, not-
ing that it cost the chain more than
$400,000 to sell the record.

On the print side, two projects are

(Continued on page 84)

BY PAUL GREIN

LOS ANGELES With less than two
weeks to go before the July 13 Live
Aid concerts in Philadelphia and
London, organizers claim that the
all-star charity event has a shot at
topping the 1982 World Cup soccer
match as the most widely viewed
broadcast in television history. That
match claimed a worldwide audi-
ence of 1.5 billion.

Michael Mitchell, president of
Worldwide Sports & Entertain-
ment, which is producing the fam-
ine-relief benefit show, says that as
of last Wednesday (26) the event
had cleared 420 million television

(Continued on page 84)

GEMA Says It
Plans To Quit
BIEM in 1986

BRUSSELS GEMA, the German
royalty collection agency, says it in-
tends to resign its membership in
BIEM, the European mechanical
rights bureau, effective March 26,
1986. Following a flurry of rumors,
GEMA confirmed its intentions
Thursday (27) at a BIEM board
meeting here to decide whether a
new mechanical royalty agreement
with IFPI, the manufacturer group,
should be ratified.

GEMA, the most powerful collec-
tion society in membership, has
been a severe critic of the proposed
new agreement on the grounds that
it represents continuing erosion of
copyright payments.

Says Hans Sikorski, GEMA board
member and vice president: “We
feel that our continued membership

(Continued on page 79)
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Compulsory License, Royalty Fees

AUDIO HOME TAPING BILL INTRODUCED

BY BILL HOLLAND

WASHINGTON An audio home
taping bill that would require manu-
facturers of audio tape recorders
and blank tape to pay music indus-
try copyright owners a royalty fee
of 10% of wholesale price for stan-
dard tape recorders, 25% of whole-
sale price for dual cassette record-
ers and one cent per minute of play-
ing time for blank tape was
introduced in the House of Repre-
sentatives Thursday (27) by Rep.
Bruce Morrison (D-Conn.) and at
least 10 initial co-sponsors.

The Home Audio Recording Act
of 1985 would exempt any individual
who tapes for private use, but
would not exempt from liability indi-
viduals and companies that facili-
tate home taping activities on a
commercial basis. There is no video
home taping section in the Morrison
bill.

The measure affords importers
and manufacturers of recording
equipment and tape a compulsory li-

cense to distribute their products in
the U.S.

Copyright owners entitled to roy-
alty fees would include record com-
panies, recording artists, industry-
related unions, songwriters, pub-
lishers and any other owner of a
copyright in a musical work or
sound recording ‘““‘that was trans-
mitted over radio or television or
sold in the form of records or tapes
during the pertinent period.”

Copyright owners would file
claims with the Register of Copy-
rights, and the Copyright Office
would approve and distribute the
fees, which would be transferred to
the U.S. Treasury for deposit before
distribution.

Importers and manufacturers
would file a notice with the Register
of Copyrights at least one month
prior to, or within 60 days after, the
Act’s effective date, before distrib-
uting “any audio device or any au-
dio recording medium."”

Infringement action against a
manufacturer or importer “who ma-

terially fails to comply” with the
compulsory license would be sub-
ject to liability, and a court would
have the authority to lift the license
“for up to 90 days.” If the infringe-
ment is shown to continue, the 90-
day deprivation action would be ex-
tended or ‘“rolled over.” As one
source explained, “The money owed
would keep piling up too.”

The Register of Copyrights
would have the authority to exempt
tapes and machines that are consid-
ered “unsuitable for music home
taping,” such as business dictation
machines, and those used in trade or
business, such as in commercial and
non-commercial radio stations. The
exemption would not extend to the
purchase of royalty-free equipment
by ‘“a commercial pirate.”

It would be up to copyright claim-
ants, according to the bill, to “nego-
tiate in good faith among them-
selves in an effort to agree to a vol-
untary proposal for the distribution
of royalty fees,” or to designate

(Continued on page 79)

RIAA Chairman Testifies at Trade Hearings

Summer to U.S.: Grack Down on Pirates

BY IRV LICHTMAN

NEW YORK A call on the U.S.
government to “help ensure an in-
ternational marketplace in which in-
tellectual property can be traded
with adequate protection’ was
sounded last week by Bob Summer,
president of RCA Records and re-
cently positioned as chairman of the
Recording Industry Assn. of Ameri-
ca (RIAA).

Summer’s plea came in testimony
in Washington last Tuesday (25)
before the U.S. Trade Representa-
tive, who conducted hearings on
Generalized System Of Preferences
(GSP). Under this executive man-
date, the President can provide fa-

vorable trade relationships to the
developing countries.

However, the law establishing
GSP was amended last year, with
new clauses added that provide that
such favorable treatment be accom-
panied by protection of American in-
tellectual property, including sound
recordings, marketed in affected
countries. The hearing is one of the
steps being taken to help the Presi-
dent determine whether these na-
tions can be accorded favored trade
treatment in light of the amended
law.

Summer, making his second ma-
jor statement as RIAA chairman af-
ter a keynote address to attendees
at Billboard’s 14th IMIC conference

(Billboard, June 22), noted that
member companies of RIAA “cre-
ate nearly half of the music that is
recorded, yielding a product that is
enjoyed by people throughout the
world.”

“However,” Summer continued,
“we sell our music or earn licensing
revenues in only a small portion of
the international marketplace. That
is because our recordings—like the
products of other copyright indus-
tries—are being manufactured and
sold in these markets by pirates,
who operate for their own profit,
without paying any compensation to
the American artists, publishers
and manufacturers who create the

(Continued on page 79)

WEA International: Best First Half

Worldwide Meet Charts Growth Since Merger Collapse

MONTREUX Since the formal dis-
solution last November of plans to
merge with PolyGram, WEA Inter-
national has experienced the best
first half in its history, according to
chairman Nesuhi Ertegun.

Opening a four-day meeting of
WEA managing directors world-
wide here, June 13-16, Ertegun
spoke of ‘“‘the spirit of renewed en-
thusiasm shared by all of us who op-
erated under very difficult circum-
stances during the 18-month negoti-
ations on the proposed merger.”

Convened by Ertegun and co-
chief executive officer Ramon Lo-
pez, the meeting was the first of its
kind for three years. It brought to-
gether more than 60 top WEA and
Warner Communications staffers
from around the world.

U.S. labels were represented by
Warner Bros. chairman Mo Ostin
and senior vice presidents David
Berman and Murray Gitlin, Elektra
chairman Bob Krasnow and U.K.
a&r vice president Simon Potts, and
Atlantic chairman Ahmet Ertegun,
vice chairman Sheldon Vogel and

president Doug Morris. The WCI
Record Group was represented by
senior vice president Dick Asher.
senior WCI executive Bob Mor-
gado told the meeting: “The strides
WCI has made in its debt reduction
are quite amazing. The company is
strong, and its subsidiaries are ex-
ceptionally strong, with the record
companies serving as one of the
most important backbones of WCIL.”

Reviewing growth and develop-
ment since the "70s, Ken Cooper, se-
nior vice president of WEA Interna-
tional, highlighted the dramatic
downturn in overall expenses since
1983, strong increases in foreign
signings and recording profitability
attributed mainly to the progress of
WEA U.K. under its chairman Rob
Dickins, and a near-worldwide trend
of falling LP volume and greatly in-
creased cassette sales.

It was reported that the strongest
sales gains in the first quarter of
1985 were registered by local opera-
tions in Britain, West Germany, Ja-
pan, Canada and Australia.

WEA Europe president Siegfried

Loch reported that 75% of all 1984
worldwide singles sales were made
in Europe, with product of local ori-
gin accounting for 20% of overall
European volume. The company’s
whole requirement for LP and cas-
sette production to supply the Euro-
pean market, he said, is being met
by the manufacturing facility at
Alsdorf, West Germany, making
WEA the only record operation to
achieve this with a single plant.

A similar overview of the Latin
American and Asia/Pacific regions
came from vice president Keith
Bruce, who noted that outside of
Europe, 48% of all top 10 album ti-
tles were of local origin. Of the
Southeast Asian market, he said:
“Singles are virtually dead because
of piracy, while LP sales are down,
CD sales are up, and the region will
soon experience an explosion in cas-
sette sales.”

A study of six major markets by
WEA Germany deputy managing
director Manfred Lappe shed fur-
ther light on global LP/CD/cas-

(Continued on page 79)

www americanradiohistorv com


www.americanradiohistory.com

July Hot Album Releases

Eight albums are slated for release in July by artists who hit gold or platinum with their last releases, or
in the past 12 months. All are single-disk sets listing for $8.98, unless otherwise noted.

ARTIST TITLE . LABEL DATE PRODUCER
s ¥

BREAD ANTHOLOGY/$9.98 ELEXTRA ~ JULY 26 DAVID GATES

EAGLES ANTHOLOGY/$9.98 ASYLUM Juy 26 . Gy

PATTI LABELLE PATTI/previously unreleased PHILADELPHIA INT'L LY 11 VARIOUS .

MOTELS SHOCK CAPITOL JULY 19 RICHEE VITO

RAY PM;!(ER JR. SEX AND THE SINGLE MAN ARISTA JuLy 28 RAY PARKER
0 ¥

,JOHN WAITE MASK OF SMILES CHAYSALIS JuLy 26 R g
'VARIOUS ARTISTS BACK TO THE FUTURE /soundtrack  mca . v vaRious

MAD MAX BEYOND P H

VARIOUS ARTISTS THUNDERDOME /soundtrack CAPITOL uvie . VAROUS

Soundtracks Top July Release Schedule

BY PAUL GREIN

LOS ANGELES Soundtracks fea-
turing current hit singles by two of
the hottest acts of the past year are
among the key albums due for re-
lease in July. The “Back To The Fu-
ture’’ soundtrack, featuring Huey
Lewis & the News’ “Power Of
Love,” is due on MCA Wednesday
(8), to be followed July 19 by Capi-
tol’s “Mad Max Beyond Thunder-
dome,” featuring Tina Turner’s
“We Don’t Need Another Hero
(Thunderdome).”

The “Back To The Future” sound-
track features a second cut by Lew-
is & the News, “Back In Time,” as
well as tracks by Lindsey Bucking-
ham and Eric Clapton. The lead
“Mad Max” single was co-written
by Terry Britten and Graham Lyle,
who also teamed on Turner’s Gram-
my-winning smash “What’s Love
Got To Do With It.”

Other key soundtracks due in
July include Elektra’s “Heavenly
Kid,” featuring Howard Hewett,
George Duke and Mickey Thomas,
and MCA’s “Explorers,” featuring
Robert Palmer, Red 7 and Night
Ranger.

Also due from MCA is “The E.T.
Storybook,” the boxed album fea-
turing Michael Jackson and pro-
duced by Quincy Jones that was ini-
tially released in December, 1982, at
the same time as Jackson’s “Thrill-
er.”” A protest from CBS forced
MCA to withdraw the album from
the market, though it did go on to

win a Grammy for best children’s
recording.

Ray Parker Jr., who earned his
biggest hit to date with the theme
from the film ‘“Ghostbusters,” is
slated to release his first studio al-
bum since that smash July 28. The
album, “Sex And The Single Man,”
is his last for Arista before moving
over to Geffen.

Also due in July is the Motels’
“Shock,” produced by Richie Vito.
The group’s last two albums each
went gold and generated a top 10
single, “Only The Lonely” and
“Suddenly Last Summer,” respec-
tively.

John Waite is due July 26 with

“Mask of Smiles,” his followup to
the gold album “No Brakes,” which
yielded the No. 1 hit “Missing You.”
And Patti LaBelle is due July 11
with “Patti,” and album of previ-
ously unreleased material on her old
label, Philadelphia International.
LaBelle has since signed with MCA,
where she copped a top 20 pop hit
with “New Attitude.”

Elektra is planning to release five
single-disk “Anthology” albums by
longtime label acts the Eagles,
Bread, Harry Chapin, Grover Wash-
ington Jr., and Tom Waits. All of
the albums in the series list for
$9.98.

(Continued on page 83)

Chappell & Go. Unveils
New Corporate Structure

NEW YORK A new corporate
structure has been revealed for
Chappell & Co. Inc., the parent com-
pany of the multinational Chappell/
Intersong Music Group.

According to Freddy Bienstock,
president and CEO of Chappell &
Co., formed in the wake of the ac-
quisition of Chappell/Intersong Mu-
sic from PolyGram by a number of
investors last December, the follow-
ing are newly appointed parent com-

pany executives: In New York, .

Richard P. Randall is executive vice

NEW YORK The complete Bill-
board chart history of the rock’n’
roll era, from Bill Haley’s “Rock
Around The Clock” to USA For
Africa’s “We Are The World,” is
the subject of a new book.

“The Billboard Book Of Num-
ber One Hits” by Fred Bronson
will be available next Tuesday (9)
from Billboard Publications. The
600-page encyclopedia features in-
depth profiles of all artists who
reached the No. 1 spot on the Bill-
board pop singles charts both be-
fore and after the advent of the
Hot 100 format in 1958. The book
also features many previously un-
available artist photographs.

The publication date also marks
the 30th anniversary of the ascent

Billhoard Chart History Due

of “Rock Around The Clock” into
the No. 1 position on Billboard’s
Best Sellers in Stores survey. The
single remained there for eight
weeks, and its dominance of the
chart is generally considered the
start of the rock era.

The $14.98 trade paperback is
being supported by a major pro-
motion campaign including adver-
tising and guest spots by the au-
thor. Already placed in major book
and retail chains, it is also avail-
able in six-pack counter displays.
Trade orders can be placed
through Billboard’s Jeffrey Ser-
rette, (800) 223-7524. There is a
40% discount on all orders, cash in
advance.

president and chief financial officer;
Johnny Bienstock and Irwin Robin-
son are senior vice presidents; in the
U.K., Jonathan Simon is senior vice
president; and in Holland, Ton Smits
is senior vice president.

Bienstock, affirming the success
of Chappell/Intersong’s system of
area management operating compa-
nies and the global network of inde-
pendent operating companies, said
that chief operating officers such as
Robinson, president of Chappell/In-
tersong Music Group-USA, and Si-
mon, managing director of Chappell
Music-U.K., would retain full opera-
tional responsibility for their re-
spective territories, as would other
managing directors around the
world.

Both Robinson and Simon will
also take on additional responsibil-
ities. Robinson will be responsible
for the territories of Canada, Japan
and Hong Kong, while Simon will be

(Continued on page 85)

For the Record

In the June 29 issue, “Wide Awake
In America” by U2 on the Island la-
bel debuted on the Top Pop Albums
chart at 37. This is a four-cut disk
that lists for $4.98, making it ineligi-
ble to be charted as an album. The
chart criterion employed states that
a disk must list for at least $5.98 and
contain more than four cuts, or the
equivalent in terms of minutes of
music.

Whitney Hits Gold. Whitney Houston and friends celebrate the RIAA gold
certification of her self-titied debut Arista album. Shown from left are Arista
executive vice president/general manager Sal Licata, Whitney’s father John
Houston, Arista vice president of promotion Don lenner, Whitney, Arista vice
president of r&b promotion Tony Anderson, Whitney's mother Cissy Houston,
Arista president Clive Davis and composer Lala.

Executive TurntaEIe

RECORD COMPANIES. Step Johnson is promoted to vice president of promotion
at A&M Records in Hollywood. He was national promotion director of black
music. Carol Cooper joins as East Coast associate director of black music
a&r in New York. She was a music journalist for various publications. Also,
Jeffrey Gold is named executive director of creative services in Hollywood.
He was the label’s national director of special projects.

New York Music Group appoints Randy Poe executive vice president of
the New York Music Co. and New York Music Distribution. In addition to
his new responsibilities, he will continue to preside over the Group’s pub-
lishing division. '

Atlantic Records promotes Patti Conte to the newly created position of

JOHNSON

GALLAGHER

director of media relations in New York. She was associate director of pub-
licity.

DISTRIBUTION/RETAILING. The Record Bar appoints Mike Shank senior vice
president of finance in Durham, N.C. He was executive vice president at the
Financial Institutes Assurance Corp.

Rita Brown is named assistant controller at Video Products Distributors
(VPD) in Sacramento. She was with Commtron Corp.

HOME VIDED. Bill Gallagher is appointed president of MGM/UA Home Video
in New York. He had been executive vice president and general manager of

the division.
- \
oo

p

TILL FIORAVANTI HILTON FRESTON

La Rae Petrovich is promoted to executive director of operations and
Sandra Forney to executive director of creative services at Paramount
Home Video in Los Angeles. Both were directors of their respective areas.

CBS/Fox Video elevates Stewart Till to managing director of its U.K.
office. He was sales and marketing director in London.

PUBLISHING. The following appointments have been made at Chrysalis Music
Worldwide: Bruno Kretchmar as head of publishing worldwide and man-
aging director of Chrysalis Music U.K.; Tom Sturges, creative director of
Chrysalis Music U.S.A., Los Angeles; Ronda Espy. senior director of busi-
ness affairs, copyright and administration; and Cherie Fonorow, East
Coast creative director and international manager, New York. Kretchmar
was managing director for Intersong Music U.K. and Intersong Interna-
tional. Sturges was general professional manager at Screen Gems/EMI
Music. Fonorow and Espy are longtime Chrysalis employees.
Wayne L. Erickson is named president of the Benson Co. in Nashville.
He was executive vice president and general manager of the company.
(Continued on page 78)
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The soundtrack single from
MICHAEL SEMBELLO

The 7-inch: AM 2745
The 12-inch: SP 12135

“GRAVITY.” From the motion picture Cocoon. I%
ON A&M RECORDS.

Produced by Richard Rudolph
and Michael Sembello.

&
FROM HIS A&M ALBUM DEBUT.. WITHOUT WALLS ... COMING SOON AM

(SP 5044)
®

RECORDS

INNAL A Ran . LI TR Y
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Atlantic Plans Big AG/DG Video Push

Five-Clip Tape Readied for Release to Home Market

BY JIM BESSMAN

NEW YORK In the biggest music
video project undertaken to date by
Atlantic Records, five interrelated
video clips for AC/DC’s just-re-
leased album “Fly On The Wall”
were filmed here last week for re-
lease as a 25-minute videocassette
on Atlantic Video.

The clips on the WEA-distributed
program, said to have cost more
than $420,000 to produce, will also
be offered for broadcast separately,
beginning with “Danger,” the clip
for the album’s first single, which is
expected to be ready this week.

The remaining videos—‘‘Sink The
Pink,” “Stand Up,” ‘“Shake Your
Foundations” and the album’s title
track—are currently being edited in
London together with animated
linkages, specifically the flight of a
drunken fly that flits about between
the band’s performance and the var-
ious narrative lines running
through the separate but connected
clips.

Mark Schulman, Atlantic’s vice
president of advertising and video,
says he hopes that the remaining
finished video product will be back

in a month for rush release, most
likely under the same title as the al-
bum and at a $19.98 list price.

According to Schulman, the en-
tire package is “in effect a partner-
ship” between the group and Atlan-
tic. “No question, it's the biggest
commitment in video [at Atlantic]
for one project,” he adds.

Schulman notes that AC/DC
hasn’t done video “since the impor-
tance of video has shown itself.
They have videos out, but mostly
live concert-type stuff. They feel—
rightly so—that their strength is in
performing.”

The combined ‘“Fly On The Wall”
videos are likened to “a silent come-
dy film with songs over it” by direc-
tor Brian Ward. Ward, who has pre-
viously directed clips for Sade, Art
Garfunkel and Fashion, directed the
“Fly” clips primarily at a 60- by 40-
foot space at World’s End, a former
catering hall in lower Manhattan.

The set was made to look like a
seamy joint where AC/DC, playing
an unknown new band, performs on
stage while various intertwining
scenarios develop at several distinct
locations around and about the
stage. The fly, which Ward de-

No One Artist Dominates
List of MTV Nominees

BY TONY SEIDEMAN

NEW YORK Bruce Springsteen,
Madonna and Lindsey Buckingham
have tied for most nominations in
the second annual MTV Video Mu-
sic Awards, with 10 each. David Lee
Roth followed closely, garnering
nine nominations.

There was also a multi-artist tie
for the most nominated clip, with
Don Henley’s “The Boys Of Sum-
mer,” Tom Petty & the Heartbreak-
ers’ “Don’t Come Around Here No
More,” Eurythmics’ “Would I Lie
To You,” Duran Duran’s “The Wild

‘World’ Video
Gets More Than
200,000 Orders

LOS ANGELES Orders for
more than 200,000 copies of “We
Are The World—The Video
Event” have been received by
RCA/Columbia Pictures Home
Video, positioning it as potential-
ly one of the biggest selling mu-
sic videos to date.

“Making Michael Jackson’s
Thriller” remains the biggest
selling home music video prod-
uct, with sales of cassette and
disk formats believed to be near
the million-unit mark.

The video presentation of the

“making of “We Are The World,”
narrated by Jane Fonda on
RCA/Columbia’s MusicVision la-
bel, has a suggested retail price
of $14.95. All profits obtained by
RCA/Columbia Pictures Home
Video will be donated to the USA
For Africa Foundation.

Boys” and Buckingham’s ‘“‘Slow
Dancing’’ all getting six nomina-
tions each.

Almost 50 artists recived nomina-
tions for the 17 different MTV
awards categories. The nominees
were selected via responses from
1,700 different record and video ex-
ecutives who had to chose from 760
videos that were shown on MTV be-
tween May 2, 1984 and May 1, 1985.

Winning five nominations were
Madonna’s “Like A Virgin” and
“Material Girl,” David Lee Roth’s
“Just A Gigolo/I Ain’t Got No-
body,”” Frankie Goes To
Hollywood’s ‘“Two Tribes,” Bryan
Adams’ “Run To You” and Peter
Brown’s “Zie Zie Won’t Dance.”

Roth’s “California Girls,” Bruce
Springsteen’s ‘‘Dancing In The
Dark” and “I'm On Fire,” Van Ha-
len’s “Hot For Teacher,” Bucking-
ham’s ““Go Insane’’ and Culture
Club’s “It’s A Miracle” and “The
War Song” all got four nominations
each.

Among the acts scoring high in
the nominations were Bryan Adams
and Culture Club with eight, Duran
Duran with seven, Paul Brown, Don
Henley and Tom Petty & the Heart-
breakers with six, Tina Turner and
Frankie Goes To Hollywood with
five, Prince, Van Halen, Elton John
and Simple Minds with four, and
Eurythmics, Cyndi Lauper and Shei-
la E. with three.

The MTV Awards will be telecast
live on Friday, Sept. 13 from Radio
City Music Hall in New York. The
program will be produced by MTV
in association with Ohlymeyer Com-
munications and Radio City Music
Hall Television.

A full listing of MTV Awards
nominees will be printed in next
week’s issue.

scribes as “like a Disney character
but not cute like that—he’s really
ugly and a nuisance but a fan of the
band,” crawls out of a beer can and
flies around from scene to scene
and clip to clip before being knocked
semi-conscious by rubble from the
set’s destruction.

The production crew totalled 40,
not including the animators in Lon-
don. Executive producers for Kel-
ler-Thornton Ltd. were Luke Thorn-
ton, Robin Parkinson and lain
Brown, with Ken Walz producing.
Richard Greatrex was director of
photography, Rob Wright was edi-
tor, and Sergio Simonetti was ani-
mator.

R

A “Kool” Presentation. Members of Kool & the Gang accept the BMI Most
Performed Song of the Year award for “Joanna.” Pictured from left are BMI
California vice president Ron Anton, Delightful Music’s Gabe Vigorito, band
members Dennis Thomas and Robert “‘Kool”” Bell, BMI's vice president Stanley
Catron and senior vice president of performing rights Frances Preston, BMI's
Allan McDougall, band members James “J.T.” Taylor, George Brown and Curtis
Williams, and “Joanna” co-writer Jim Bonnefond.

_by Paul Grein

PHIL COLLINS this week col-
lects his third consecutive No. 1
single, as “Sussudio’’ follows
“Against All Odds”’ and “One
More Night” into the top spot on
the Hot 100. This makes Collins
only the third male soloist to string
together three consecutive No. 1
hits, following Elvis Presley and
Andy Gibb.

And Collins’ album “No Jackets
Required” returns to No. 1 on the
Top Pop Albums chart for a sev-
enth week. The album was also No.
1 in March and April when “One
More Night” was the nation’s top
single.

That makes ‘“‘No Jacket Re-
quired” only the fifth album to be
No. 1 simultaneously with two sin-
gle releases culled from the album.
It’s in rather exclusive company,
too: the “Saturday Night Fever”
soundtrack, Donna Summer’s
“Bad Girls,” Michael Jackson’s
“Thriller” and Prince’s ‘“Purple
Rain.”

“Bad Girls” was the No. 1 album
at the same time that the title track
and “Hot Stuff” headed the Hot
100; “Thriller” was No. 1 simulta-
neously with the singles “Billie
Jean” and “Beat It”, and “Purple
Rain” reigned at the same time as
the hits “When Doves Cry’’ and
“Let’s Go Crazy”.

“Fever” tops them all, though,
for it was the No. 1 album simulta-
neously with three different sin-
gles culled from it: the Bee Gees’
“Stayin’ Alive” and ‘“Night Fever”
and Yvonne Elliman’s “If I Can’t
Have You.”

The Bee Gees also beat Collins’
current achievement of collecting
three consecutive No. 1 singles.
The trio amassed six No. 1 hitsina
row, from ‘“How Deep Is Your
Love” in December, 1977 to “Love
You Inside Out” in June, 1979. The
only other act in pop history to
string together six No. 1 hits was
the Beatles, who scored with every
single from “I Feel Fine” in De-
cember, 1964 to “We Can Work It

Out” in January, 1966.

Collins is the first male artist to
notch three straight No. 1 hits
since Andy Gibb, who topped the
chart with his first three releases
in 1977-78. But Collins still has a
way to go to take the male crown:
On three different occasions Elvis
Presley strung together five con-
secutive No. 1 hits—discounting B
sides, EP releases and reissues.

One f-f-final note: Don Beckman
of Spokane points out that “Sussu-
dio” is the third “stuttering song”
to top the Hot 100. “Su-sussudio”
follows Elton John’s “B-b-bennie
And The Jets”’ from April, 1974,
and Bachman Turner Overdrive’s
“You Ain’t Seen Nothing Yet”
from November, 1974.

than revitalize “The Allnighter.”
Coming on the heels of the slick
but rock-edged “The Heat Is On”
from the ‘““Beverly Hills Cop”
soundtrack, it has helped restore
some of Frey’s rock credibility.
That credibility has been undercut
by the light, poppy nature of
Frey’s earlier top 20 hits: the AC
ballad ‘““The One You Love’ and
the midtempo ““Sexy Girl.”

We might add that this isn’t the
first time a followup has outper-
formed the leadoff single from a
Frey album. “I Found Somebody,”
the first single from his 1982 solo
debut, “No Fun Aloud,” peaked at
number 31. The followup, ‘““The
One You Love,” sailed into the top |
15.

THE TALKING HEADS’ “Little
Creatures” debuts at number 36 on
this week’s Top Pop Albums chart,
becoming the highest-debuting al-
bum of the week and of the band’s
eight-year chart career. It’s cer-
tainly higher than the group’s first
album, “Talking Heads: 77,” which
rocketed onto the chart at number
195 in October, 1977.

Since then, the group’s entry po-
sitions have formed a nearly unin-

‘Sussudio’ is Phil Collins’
third single in a row at the top

If only Natalie Cole’s “D-d-dan-
gerous” had been a No. 1 hit, we
could have turned this into a trend
story and pitched it for page one.

GLENN FREY’s ‘“‘The All-
nighter”’ is celebrating the first an-
niversary of its release higher on
the charts than it's ever been. The
album holds at number 22 with a
bullet this week, 15 points higher
than it “peaked” in its first go-
‘round last fall.

The album was released in June,
1984, and seemed to be peaking at
number 37 last September. The al-
bum even dropped off the chart af-
ter the first two singles, ‘‘Sexy
Girl” and “The Allnighter,” com-
pleted their runs. But it was
brought back stronger than ever
by the success of the third single,
“Smuggler’s Blues,” which was
featured prominently in an episode
of NBC-TV’s “Miami Vice.”

The success of ‘“‘Smuggler’s
Blues,” which peaked two weeks
ago at number 12, has done more

terrupted upward spiral. 1978’s
“More Songs About Buildings And
Food” debuted at 154, 1979’s “Fear
Of Music”’ entered at 84, 1980’s
“Remain In Light” bowed at 70,
1982’s “The Name Of This Band Is
The Talking Heads” arrived at 84,
and 1983’s “Speaking In Tongues”
debuted at 77.

The latter album cracked the top
15, and generated a top 10 single,
“Burning Down The House.” %

FAST FACTS: Paul Hardcastle’s
“19” (Chrysalis) jumps to No. 1 on
this week’s dance/disco club play
chart, becoming Chrysalis’ third
No. 1 dance hit. It follows Blon-
die’s “The Tide Is High”/‘Rap-
ture’”’ and Huey Lewis & the
News’ “I Want A New Drug.”
Freddie Jackson’s ““Rock Me
Tonight” (Capitol) holds at No. 1
on the black chart for the sixth
straight week. That’s the longest
run at No. 1 on the black chart
since Prince’s “When Doves Cry”’
had eight weeks on top last year.
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Tomorrow's
major artists are
being launched on
MTYV today!

Katrina
and the Waves!

In a nationwide survey,
The Street Pulse Group,
a leading independent
research firmin

the music industry,
surveyed record stores
in 15 major markets to
determine if MTV
affected the record sales
of new artists.

When asked how MTV
airplay and promotion
affected the sales of
five specific artists

the reaction was
positively positive:

MTV'’s Positive Effect
on Record Sales
of New Artists: Positive

Artist Effect

Tears for Fears 95%
Katrina and

the Waves 88%

Alison Moyet 83%

Howard Jones 82%

til tuesday 80%

New artists.

New music.

New videos.

There’s always something
new on MTV.

MUSIC TELEVISION®

Source: Street Pulse Group retail research'study, May 1985.
© 1985 MTV Networks, Inc.
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..hewsline...

OLD GOLD, an independent British label with a catalog of more than 1,000
classic singles, has released its first LP compilations. The four albums,
covering the golden days of the '50s, '60s and '70s, are priced around
$5. Further releases are planned this fall, though licensing constraints
mean the product will not be distributed in the U.S. or other overseas
markets, says label founder Keith Yershon.

THE PROMOTERS OF a ‘‘peace festival” in Hiroshima this August marking
the 40th anniversary of the dropping of the first atomic bomb are un-
der fire from investors who say they have put thousands of pounds
into the project but still haven’t received any firm details. The original
prospectus issued by Post Primative Productions here had claimed
that Lionel Richie, Stevie Wonder, Bruce Springsteen, David Bowie,
Michael Jackson, Paul McCartney and Tina Turner were among the
stars keen to appear. The firm’s London office is now reported closed.

A CLASSICAL MUSIC distribution company has been set up by John Dea-
con, who founded the Conifer Records operation but quit that company
last year, with Steve Mason of the new Pinnacle Records distribution
firm. The new company, D Sharp, will be a split venture between the
two and run autonomously of Pinnacle, beginning Aug. 1. The aim is
“to provide U.K. classical independents with a distribution service
comparable to the majors, but with the repertoire expertise and enthu-
siasm of an independent.” There will be an in-house label for compos-

THE BRITISH PHONOGRAPHIC INDUSTRY’S advertising committee is finalizing
plans to promote the record industry generically, probably around the
next British Record Industry Awards event, which was televised for
the first time this year and then given a small-screen rerun because of
the level of interest. Record retailers will be involved in any generic

PETER JONES

Japan Record Assn. Signs
Agreement on Rental Shops

By SHIG FUJITA

TOKYO The Japan Phonograph
Record Assn. has reached agree-
ment with the Japan Record Rental
Business Assn. on the conditions
under which record rental shops
may rent out titles produced by its
23 member record companies. The
deal is expected to cost the stores an
average of $4,000 each this year, ris-
ing to over $7,000 by 1987.

According to Saburo Kimura,
head of JPRA’s special projects de-
partment, the association is follow-
ing the lead of copyright society
JASRAC in signing an agreement
on rental charges with the JRRBA
in accordance with the temporary
law that went into effect in June,
1984, and the revised copyright law
that became effective on Jan. 1.

A third body, the Assn. of Per-
forming Artists, is still in negotia-
tion with the JRRBA. An agree-
ment is expected shortly, probably
on the same basis as those already

Due to production difficulties,
full coverage of Billboard’s
IMIC ’85 conference, scheduled
for this issue, will appear in the
issue dated July 20. We apolo-
gize for the delay. THE EDITORS

ACTIONAART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

reached, which call for JRRBA
members to pay a sum equivalent to

_around 20 cents for every record

they rent. In total, therefore, rental
stores will probably have to pay 60
cents per transaction.

Full charges under the JPRA
agreement do not become applicable
until 1987. In the second half of
1985, stores will pay 50% of the
agreed-upon figure, and during
1986 some 90%.

The charges are also in some de-
gree retrospective, with JRRBA
members liable for all rentals since
June, 1984, though at a much lower
level, rising from one cent to six
cents per transaction over the last
12 months.

Kimura estimates that stores will
pay JPRA a monthly average of
$320 this year, rising to $540 in 1986
and $600 in 1987. He says rental
shops now charge an average $1.10
per album, with most customers
borrowing three at a time for less
than $4, or 1,000 yen.

If stores have to pay a total of 60
cents per album to the three indus-
try bodies, much of the additional
cost is likely to be passed on to the
public, who would then pay around
$1.50 per rental. '

JPRA, which is currently in the
process of signing contracts with in-
dividual rental chains and shops,
says it is confident it can sign with
all those who have contracts with
JASRAC. These total around 1,750,
while there are some 200 more that
are continuing to rent without sign-
ing and without paying the copy-
right body.

ZOMBIK BLASTS GEMA ON ROYALTIES

German Trade Spokesman Speaks Out on Contract Row

BY WOLFGANG SPAHR

HAMBURG The gloves are off in
the long-running dispute over royal-
ty levels that has divided West Ger-
many’s music publishers and record
manufacturers since the last con-
tract expired some two years ago.

On one side is the German Phono
Assn., the national IFPI branch. On
the other side is GEMA, the copy-
right society representing publish-
ers, composers and lyricists.

According to GEMA, around $20
million in royalties has already been
paid into blocked aceounts pending
resolution of the dispute, causing
severe financial difficulties for
some of its members. The society
says the prolonged holdup now
threatens to affect creative activity
at the national level.

But at the recent general meeting
of the IFPI group, spokesman Peter
Zombik dismissed these complaints,
saying that the present situation
was not due to the manufacturers
whose economic position had been
just as badly hit, but to the attitude
of the mechanical and performing
rights society.

“It was not the German IFPI
branch but GEMA itself that with-
drew from negotiations by publish-
ing new rates at the beginning of
July, 1983,” said Zombik. He added
that GEMA had applied to have the
rates fixed by independent arbitra-
tors because it knew they would be
unacceptable to the record manu-
facturers.

“We were thereupon confronted
with rates that were much higher
than in the past,” he added. ‘“The le-

China Seeks
Gooperation
With IFPI

GENEVA Plans for a major expan-
sion in the record and tape industry
of the Republic of China were an-
nounced at the IFPI council meet-
ing here June 20 by Kong Mai, sec-
retary general of the Chinese Minis-
try of Radio and Television.

Kong said that he was looking for
close cooperation with the federa-
tion and with the audio/video indus-
tries around the world. He made it
clear that the government of the
Republic is unequivocally opposed
to piracy of copyrighted material of
all kinds.

China is totally in favor of copy-
right protection in line with the best
international precedents, he said,
and legislation is in hand to intro-
duce measures that would give a
high level of protection to rights
owners.

The Chinese delegate invited
IFPI members to visit China to de-
velop trade relations. Nesuhi Erte-
gun, newly elected president of
IFPI, said he hoped that Kong’s vis-
it would be the percursor of many
future meetings and the beginning
of a productive and cooperative re-
lationship.

gal position enabled GEMA to pub-
lish tariffs at its own discretion.”
The manufacturers had chosen
the option of paying into blocked ac-
counts during the period of arbitra-
tion, and had agreed with GEMA

that only the share of royalties

based on the new tariff that they re-
garded as unacceptable should be
so deposited.

An attempt by GEMA to reduce
the level of deposits drastically
through litigation against one IFPI
member company had resulted in
complete confirmation of this inter-
im agreement, Zombik said.

“To shorten the arbitration pro-
ceedings, we offered GEMA a re-
sumption of negotiations,” he add-
ed, ‘“but they refused. GEMA'’s tac-
tics have considerably delayed the
proceedings.” The manufacturers
are as anxious for a speedy decision
as the publishers, Zombik said, but
apparently a quick decision is not in
GEMA's interests.

The aim of the West German
IFPI group, Zombik said, is to bring
local royalty rates into line with
those in other European Economic
Community territories. GEMA's
conditions for licensing are current-
ly higher than those anywhere else.
The society administers the entire
world repertoire and has used its
monopoly in West Germany to force
manufacturers to accept royalty

levels that are unprecedented inter-
nationally, Zombik claimed.

EEC rulings on free flow of
goods have exposed the West Ger-
man record industry to the full
force of European competition,
Zombik continued. While sound car-
riers licensed at lower rates in other
countries have unrestricted distri-
bution within West Germany, he
noted, the local manufacturers are
not at liberty to acquire their li-
censes where rates are most favor-
able, but have to go through
GEMA.

Zombik concluded by reiterating
that the manufacturers share the
publishers’ desire to return to con-
tractually secure conditions as soon
as possible. They reject suggestions
that they had opted for deposits into
blocked accounts as a reprisal
against GEMA and that they were
indifferent to the threat to creative
activity, he maintained. .

Misleading statements from the
publishers had given the impression
that record manufacturers are ex- -
ploiters of creative work, unwilling
to pay fairly, Zombik charged, when
in fact, they are only fighting for
the chance to compete in the Euro-
pean marketplace.

Main worid patents
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LOWERING THE BOOM ON HEAVY METAL

BY JOHN SHELTON IVANY

The mail we receive reflects the im-
portance heavy metal music has for
readers. They are one of the most
heavily dedicated group of fans, and
remain loyal to their heroes for long
periods of time. Their support is un-

black vinyl into gold and platinum.
The Recording Industry Assn. of
American can verify the numbers.

The fans feel betrayed. After 30
rebellious years, rock’n’roll is being
swallowed up by Big Brother—
MTV. What IBM is to computers,
MTV has become to rock.

‘Censorship will fail.
You can’t kill something
that refuses to die’

John Ivany is editor of Hit Parader magazine

shakable. And they are very dis-
turbed by MTV’s recent stance
against heavy metal.

That decision was made by men in
suits at the television network, but
it is the kids in T-shirts whose im-
pact will be felt at the cash regis-
ters. They are the ones who turn

SOUNDTRACKS: AN ENDANGERED

BY DOUGLAS E. HALL

There was a time when someone
like myself might write to Billboard
to complain about lack of service
from record labels. I well recall the
many letters I used to get from pro-
gram directors bemoaning poor ser-
vice. But I‘m not talking about ser-
vice this time. I'm talking about
product that was never issued in the
first place.

I must admit I did not see “Swing
Shift” and “The Man Who Loved
Women” in theatres. [ saw them on
cable. Even though the music was
not that new when I saw the films, I
still wanted to program it. And rath-
er than dealing with what I thought
would be ordering catalog product,
I took what seemed the quickest
way to acquire these soundtracks: I
went to Tower Records in New
York.

When [ asked the clerk for these
soundtracks, he took on the pained
expression of one who had been
asked for these albums many times
before. “They‘ve never been avail-
able,” he said.

Don’t dream of a hit single with-
out a video. Don’t think about a vid-
eo without MTV. And these days,
don’t think about MTV unless
you're either a superstar or into a
cutesy top 40 sound.

With the cutback of heavy metal
on MTV, the network is becoming

Never been available? Amazing, |
thought. Tower's sister store sell-
ing videocassettes had a poster in
the window for “Swing Shift.” Are
consumers flocking in such num-
bers to buy or rent videos of films
that the market for audio sound-
tracks is drying up? Maybe some
extensive marketing study could
prove me wrong, but I don’t think
that’s the case.

No, [ just think it's overkill, a re-
action that came when the record in-
dustry was slimmed down and some
babies were thrown out with the
bathwater.

Remember the days when just
about any movie, even those with
inane and banal scores, rated a
soundtrack album? Well, no more.
A lot has changed in the record busi-
ness, and there were a lot of casual-
ties in the cutbacks over the past
few years. Only one of them was
the almost automatic release of a
soundtrack for every movie that
showed up in neighborhood the-
atres.

Generally speaking, this has been
healthy. It did no one any good to

more monotonous than ever. Hey,
nothing personal, but I just can’t

watch Phil Collins’ receding hairline-

or Madonna’s bellybutton again for
at least a couple of weeks.

Let’s get it straight. If MTV own-
ers have concluded that heavy met-
al is bad for business (advertisers
don’t like it), and bad for the public
image (the church, politicians, and
mommy and daddy don’t like it),
then kill it.

Of course, there’s always a con-
tradiction. MTV did help launch doz-
ens of heavy metal bands, from
Twisted Sister to Def Leppard. This
helped MTV grow, bringing a huge
audience to the network. At the
same time, heavy metal made a for-
tune for the record companies.

Meanwhile, our culture has hit a
new low. We have been sucked into
the 24-hour superstar syndrome.
Today it’s Madonna; yesterday it
was Prince; the day before, Boy
George. I'm bored, so superhype me
to death. It feels so good.

Heavy metal’s been around for at
least 15 years. But MTV’s “discov-

produce soundtrack albums just for
cutout bins. Still, it seems to me
that things have gone too far. |
think the two examples cited prove
my point.

e Henry Mancini, that multiple
winner of Grammys and Oscars,

ery” of it was accompanied by a
strong dose of super-hype. And now
that the hysteria and profits have
peaked, it’s on to its next super-
hype: rock and wrestling. If heavy
metal is considered ‘“‘violent,” then
what about this new sham?

Cyndi, I love you. But get off be-
fore the plastic riverboat sinks into
the Mississippi mud.

It’s been said that MTV has limit-
ed heavy metal exposure because it
wants to play music that's on the
cutting edge. But since that deci-
sion, there’s been a tremendous in-
crease in airtime devoted to old vid-
eos and pretty-boy, top 40, sweet
garbage. So where is the cutting
edge?

The true greatness of rock’n’roll
has always been the free feeling it
creates in our hearts and souls. The
church, the politicians and the cor-
porations never liked it. So we
turned it up louder.

Censorship of heavy metal will
fail. You can't kill something that
refuses to die.

SPECIES

host of fine songs and collaborated
on the main theme for the Dudley
Moore film “Arthur,” wrote an ap-
pealing score for the successful
Burt Reynolds film “The Man Who
Loved Women.”” On the soundtrack,
Helen Reddy sings “Little Boys,” a

‘Remember the days
when just about any movie
rated an album?’

Douglas Hall, former Billboard radio editor, is a radio consultant and
producer based in New York.

produced a respectable score for the
Goldie Hawn film “Swing Shift.”
The movie did well at the boxoffice
and was aggressively marketed in
video outlets. Carly Simon sings the
lyries of a good song in the score,
“Someone Waits For You.”” Yet
there is no soundtrack..

e Peter Allen, who has written a

solid song. Yet there is no sound-
track.

I believe these represent two lost
opportunities for adult contempo-
rary hits. And they are only exam-
ples of many other lost opportuni-
ties.

CHEAP SHOT

Did Ethlie Ann Vare attend the
Joan Rivers School of Journalism?
Judging from her review of Dan
Hartman’s performance at the Pal-
ace in Los Angeles (June 22), it
would certainly seem so. Cheap
shots such as “the less-than-statu-
esque physique” are not what I ex-
pect from Billboard. There are more

professional ways to make a point.
Peter Mustich
White Plains, N.Y.

THE CUMULATIVE EFFECT
I found the results of the Warner

Letters to the Editor

Communications survey of the
“Gift of Music” campaign and the
comments of Mickey Kapp (Bill-
board, June 22) very interesting.
He’s perfectly correct when he
states that a campaign like “Gift”
takes a long time for the “cumula-
tive effect” to happen.

1 would compare the effect to a lo-
comotive that takes a lot of power
to get it rolling from a dead start,
but very little to keep it rolling.
Even if the power is cut altogether,
momentum will keep it rolling for
some time.

It is the momentum built up by
the campaign that is responsible for

the continued rise in gift purchases
of recordings. This rise will slacken
in time, and it would require sub-
stantially more ad dollars to build
up again than would be necessary
just to keep it going.

Back in the '30s, during the de-
pression, Old Gold cigarettes was
one of the top four brands. A finan-
cial vice president found he could
save the company millions by cut-
ting down the ad budget. A year lat-
er, he was pleased to find sales hold-
ing up. But then they began to slide,
and by the time Old Golds were be-
low 10th place in sales it was too
late. The parent company was never

able to return it to the market posi-
tion it once held.

M. Miller
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The Scorpions are live and
loose again, but you can capture
their excitement in record or video.

* Their new album, *“World Wide
Live,”” features over 80 minutes
of concert recordings including all
their greatest songs, on double
album or single “‘super chrome
tape’’ cassette.

e But that’s not all. There’s also
*’the movie’’ of their interna-
tional tour, which will be the rock
event of the summer.

o It will be premiered at rock clubs
around the country, promoted on
MTV and local radio stations with
ticket giveaways.

* Labor Day Weekend there will be
a celebratory event, featuring a

VIDEOCASSETTE

concert by the band. So be fore-
warned the Scorpions are coming.
And in August, you can own their
Feature-length concert movie,
*’World Wide Live’” on VIDEO-
CASSETTE. Follow the funloving
Scorpions as they cirde the globe
and excite their fans. See and
hear 13 explosive songs in bril-
liant VHS and Beta Hi-Fi Stereo.
And available on VIDEOCASSETTE
in August, the Feature-length con-
cert movie *’World Wide Live”’
follows the fun loving Scorpions as
they circle the globe and excite
their fans. Incdudes 13 explosive
songs in brilliant VHS and Beta
Hi-Fi Stereo.

Beta VHS

=erd [t
Manufactured and Marketed by . hﬂcﬁﬂ STEREO

PolyGram Records STEREO e

........................ MONG COMPATHLE 180NO-C OMPETIBLE

()
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Hot Top 40 Issues Debated

POE SEMINAR GETS DOWN TO BUSINESS

BY KIM FREEMAN

ATLANTA Open-minded program-
ming, paper adds, censorship and
schmoozing were the hot topics at
this year’s annual Bobby Poe Ra-
dio/Records Seminar and Awards
Banquet, held here June 21-22. Now
in its 14th year, the event is an off-
shoot of Poe’s tipsheet, The Pop
Music Survey, and this year drew
roughly 600 top 40 programming
and promotion executives to debate
various aspects of the symbiotic re-
lationship between record compa-
nies and radio.

Despite the Seminar’s reputation
as pop social event of the year,
Chrysalis Records president Jack
Craigo set things off on a business-
like note by calling for a “move to-
wards an open, creative, uncensored

joint venture between radio and rec-
ord companies” in his keynote ad-
dress. Citing the label’s dedication
to developing new talent, Craigo
lauded pop radio as the medium
“that motivates the emotional, posi-
tive consumer.” He urged radio to
work with labels toward building a
broader talent base to bolster the in-
dustry for what he called “the pro-
jected recession.”

In a session chaired by several
major market program directors,
WMMS Cleveland PD John Gorman
fielded a question on music research
techniques by noting that “consum-
ers don’t categorize music. Sophisti-
cated CHR research consists of hav-
ing two ears and using them.”

This initiated a central coavention
theme of disdain for programmers
relying too heavily on national trade

Independence Day Battle

D.C. Stations Clash Over Concert

WASHINGTON It seems like
Washington in recent years just
can’t get through the annual Fourth
of July celebration on the Mall with-
out some brouhaha. Remember
James Watt? The Wayne Newton-
Beach Boys controversy? President
Reagan’s subsequent benediction of
the nation’s oldest surfer group?
Well, this year it was the Battle of
the Radio Spots, otherwise known
as the WAVA vs. WRQX (Q-107)
ruckus.

The background: Since 1980,
ABC’s Q-107, one of D.C.’s top con-
temporary stations, had been the
exclusive radio sponsor and broad-
caster of the festivities on the Mall.
But not this year.

The price for the exclusive went
up, Q-107 passed, and one of its com-
petitors, Doubleday’s up-and-com-
ing WAVA, signed the contract
with The Love Foundation, which
promotes the July 4th concert—
which this year, in addition to the
Beach Boys, includes Christopher
Cross, the Four Tops, Joan Jett, the
Oak Ridge Boys, New Edition and
others.

However, WAV A began to claim
that Q-107 was running spots giving
the impression that they were still
the sponsors. According toz WAVA
spokesman, the station ‘““‘was at-
tempting to mislead the public that
they’ve got the concert, when, in
fact, they don’t. We do. Exclusive-
ly'”
WAVA sent Q-107 a strong
“cease and desist” telegram, and
the station changed the wording of
the spots from “. .. brings you the
Beach Boys” to “... welcomes the
Beach Boys.” But WAV A continued
to hear the Q-107 jocks announce
“things like ‘Join us for the big par-
ty’,” the spokesman says.

By last Tuesday (25), there were
grumblings about going to court
and seeking an injunction. But, ac-
cording to a WAVA source, there
was a ‘“‘meeting of the higher-ups”
from both stations, and by that eve-
ning, all of the July 4 spots on Q-107
were pulled. WAVA for its part, is
now advertising itself as the “one
and only official” sponsor « f the
Beach Boys & Friends concet.

BILL HOLLAND

Highlight Attractions. New York notables gather at the city's Museum of

Broadcasting to help inaugurate the designation of a radio-only wing during a
week of celebratory seminars dubbed *“Radio After Radio.” Standing from left

are WABC's Alan B. Colmes, WPLJ’s Jim Kerr, McGavren Guild Radio/Interep
president Ralph Guild, WCBS-FM's Harry Harrison and WRKS'’s Chuck Leonard.

charts in playlist decisions. “‘Re-
gions are getting much more frag-
mented,” said Randy Kabrich, for-
mer WROQ Charlotte PD, now on
the loose. “There’s no excuse for sit-
ting back and letting the trades tell
you what to play,” said new WBZZ
Pittsburgh (B-94) PD Nick Bazoo,
who emerged as the most vocal sup-
porter of risk-taking programming.

Bazoo recommended a turn to lo-
cal clubs for programming clues
and urged small and medium mar-
ket radio to pick up the ball once
again on breaking new acts. “Don’t
get caught in the stale bag of fol-
lowing the leader,” said Waylon
Richards of KHFI Austin, who mod-
erated a session with small and me-
dium market PDs. WQQQ Allen-
town, Pa.’s Bryan Geronimo noted
that keeping tabs on the club music
scene had “helped us pull the 18-24
girls, which is hard to do.” As far as
operating professionally on a mod-
est budget, Geronimo suggested
drawing on local universities, a tack
that once bought WQQQ 800 re-
search calls for $800.

Label servicing policies towards
non-reporting stations were criti-
cized by some, although the prevail-
ing opinion from promo reps and
programmers was that any station
that proves its ability to sell records
gets fair service.

The problem of paper adds and
proposed censorship surfaced in all
sessions, but a meeting led by rec-
ord company promotion vice presi-
dents saw the issues debated most
dramatically. Typically, the paper
add issue and its reverse of playing
records without reporting them to
trade charts was bandied about,
with few solutions offered. RCA’s
Ed Mascolo came closest of anyone
to offering a solution when he said
the responsibility for policing such
activities lay in the hands of local
promotion reps and their ability to
develop and maintain a trusting rap-
port with station contacts.

Similarly, the subject of a pro-
posed ratings system for records of

(Continued on page 16)
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Programmers reveal why they have jumped on
particular new releases.

POP

The pop pickings might be a little slim this week, but KIIS-FM Los An-
geles music director Mike Schaefer has found a record whose quality
makes up for any dip in quantity. [t comes in the form of “Love And
Pride,” by King, a new British group on Epic. “It’s in the same vein as
Dead Or Alive and Depeche Mode,” Schaefer says of the band. “The
single is a big club record already, and it has that infectious pop
sound”’—a musical combination that Schaefer says is almost manda-
tory in the Los Angeles pop market. ‘“That’s all that’s selling here,” he
notes. Meanwhile, Alison Moyet’s “Love Ressurection” (Columbia) is
a track Schaefer says he “hopes we can do something with soon.”

BLACK/URBAN

WYLD-AM New Orleans program director Donnie Taylor can’t say
enough good things about Cheryl Lynn’s “Fidelity” (Columbia). “It’s
a slick record that ought to bring her back in a big way,” he enthuses.
Taylor is particularly high on the song’s lyrics, which he says are perti-
nent “to any given relationship in today’s world.” His next pick is Alex-
ander O’Neal’s “If You Were Here Tonight” (Tabu/Epic), a ballad by
the former S.0.S. Band member that he says “should establish him as
a permanent solo artist.” Finally, Taylor asks, “What can I say about
Tina Turner’s ‘We Don’t Need Another Hero’ (Capitol) ? Anything she

does is great.”
AOR

As many AORs grow increasingly vertical, WDHA Dover, N.J. ap-
pears to be holding happily steady on its wide open music course. Pro-
gram director Mark Chernoff starts off this week’s add list with Mot-
ley Crue’s remake of Brownsville Station’s “Smokin’ In The Boys
Room” (Elektra). “It’s as good as the original,” says Chernoff. “Yet
it’s fresh enough to appeal to the generation that's never heard this
song.” Y&T’s “Summertime Girl” (A&M) “could be the group’s first
big hit,” Chernoff suggests. Surprise of the week is Carly Simon’s
“Tired Of Being Blonde” (Epic). ““I wasn’t expecting rock’n’roll, and
it’s great that AOR can play Carly again,” he says. The same goes for
Aretha Franklin’s “Freeway Of Love” (Arista).

COUNTRY

For the third week in a row, the Forester Sisters (Warner Bros.) get a
vote of support as representing just what the country radio doctor or-
dered. This week, it comes from new WXTU Philadelphia program di-
rector Bob Young, who says, “Whoever produced ‘I Fell In Love
Again Last Night’ is in touch with the needs of both modern and con-
temporary country radio.” According to Young, those needs are the
“exciting and positive sounds” present on the Foresters’ track, which
he also says “fits right into country’s move back to a romantic mood.”
Young’s second pick is Ronnie Milsap’s “Lost In the ‘50’s Tonight”
(RCA).

Washington Roundup

BY BILL HOLLAND

COMPETITION FOR ARBITRON
and other rating services? That’s
the continuing feeling at the NAB,
which, during its recent board meet-
ing, okayed a cost overview study
on a market-by-market basis to see
if an inter-industry rating service
can be cost-effective. Also being in-
vestigated this year will be alterna-
tive methodology criteria for such a
new service, including cost, sample
size, response rate, over- and under-
sampling of special segments, quali-
tative analysis and, of course, accu-
racy.

A TIP OF THE HAT to the new
NAB joint board chairman, Ted
Snider of KARN/KKYK Little
Rock. Also to John Dille of Federat-

ed Media, Elkhart, Ind. Snider, by
the way, won by the largest margin
in the history of NAB'’s joint board
chairman elections.

TWO NEW SEATS on the NAB ra-
dio board for major market group
representatives: That’s the restruc-
turing approved by the joint board
to give the board a better balance.
The members will be appointed by
the executive committee and will
serve for two-year terms.

GET ’EM OUTTA HERE: Both the
NRBA and the NAB support the
FCC’s proposed elimination of AM
acceptance criteria, which they find
artificial and unduly restrictive.
NRBA filed a petition for rulemak-
ing on the outmoded theoretical
rules in 1980, asking that they be re-
placed with standards based solely

on engineering considerations. The
20-year-old rules were set up to pro-
mote FM service. “This rationale is
now irrelevant,” says NRBA.

BROADCASTERS HAVEN'T seen
the bill yet, but there are already
grumblings about Sen. John Dan-
forth’s Clean Campaign Act, intro-
duced late last month. According to
the bill’s provisions, stations would
have to give free response time to
candidates mentioned in broadcast
ads of opponents. If a candidate
personally appears in his or her
own ad, and then rakes an opponent
across the coals, however, then the
opponent couldn’t get response
time. There’s also a section for re-
sponse time to PAC ads or spots by
a non-candidate. Danforth says the
bill would ensure “accountability.”
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o | WESTWOOD
(Coke ONE
RADIO NETWORK

SUPERSTAR CONCERT SERIES

The Westwood One Radio Network and Coca-Cola USA, co-sponsors of Foreigner’s 1985
U.S. tour, proudly present an exclusive performance by the multi-platinum Anglo-Amer-
ican band the weekend of Saturday, July 6 on the Superstar Concert Series, the most
listened-to concert series on radio. It’s Foreigner’s first national radio concert since 1982 and
the only one they'll record this year. So be sure to join Lou Gramm, Mick Jones, Dennis

Elliott and Rick Wills as they return from Europe to kick off the second U.S. leg with an
exciting 90-minute show featuring “I Want To Know What Love Is,” “Reaction To Action”
and the other hits from their Agent Provocateur album, plus all the monster songs from their
previous four LPs, including “Feels Like The First Time,” “Double Vision,” “Head Games”
and “Hot Blooded.” It’s Foreigner Over The Fourth — exclusively from Westwood One!

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!
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by Kim Freeman

(D)

THE BIG NEWS from last weekend’s Bobby Poe
convention was the announcement of Nick Bazoo’s
new gig as PD at WBZZ Pittsburgh (B-94), where he
replaces Scott Alexander. It’s a return to EZ Commu-
nications for Bazoo, who had programmed EZ’s
WEZB New Orleans (B-97) earlier in his career. The
former KMEL San Francisco programmer was ex-
tremely visible at the meeting, and was one of very
few major market PDs we noticed attending and
speaking up at every panel.

For those of you who stayed in San Francisco, you
_may recognize a familiar voice in the form of Bud
Stunt, who, with his best friend Bennett, has joined
KIOI (K101) as morning traffic reporter. He'll be
sending his updates to morning man/PD Bill Gardner
from a strategically placed hot air ballon. Also new at
the Price-owned outet is Marey Ross, who joins as
K101 controller. Ross was business manager at
WCBG/WMJI Cleveland . . . Back in Pennsylvania, 26-
year-old James Loftus joins WTLQ-FM Pittson as
general manager. He was sales manager at WFIl/
WUSL Philly.

PETE SCHULTE goes back to Gannett-owned
KKBQ-AM-FM Houston as president/general manag-
er, following his resignation from station-less Main-
stream Communications. He replaces Cos Cappellino,
who will take a brief sabbatical before announcing
new plans . . . At KOKE Austin, Ginny Welsch comes
aboard as director of promotions, music and research

Nick Bazoo lands
the WBZZ PD job

operations. Her last gig was promotions director at
WMZQ Washington . . . The FCC has yet to approve it,
but ABC and Capital Cities shareholders gave a yes
vote last week to the $3.5 million merger between the
two companies.

In the fair city of San Diego, Ken Richards gets a
promotion to vice president of Parker Broadcasting
and its country-formatted KYXY. Looks like he keeps
the PD title he’s held there for 10 years. For those of
you who can’t quite place the veteran, you might have
known him as early rocker ‘‘Brother Love’ on
WAMO-FM Pittsburgh in the '60s or, later, as “Romeo
Jones” on KKAR Pomona, Calif. . . . At San Diego pop
outlet KFMB-AM-FM (B-100), J.R. Rogers finds his
way back to radio and the combo with a new post as
research director and special events coordinator. At
KFMB-AM, Roy Robertson moves from weekend/
part-time shifts to permanent overnight man. He re-
places Robert Chenault, who moved to Detroit to pur-
sue non-radio interests . . . Across the country in New
York, WYNY joins the fray of competitive morning
teams with the July 22 debut of Harris & Harris.
That's former WHCN Hartford wakeup wonder Paul
Harris and former WAPP New York early man R.J.
Harris.

MOVING DOWN TO where we'd rather be, in Mi-
ami/Ft. Lauderdale, country station WKQS (Kiss)
nabs Bob Tracey from neighboring WJQY - (Joy 107)
for its midday slot, a post opened by Jim Richard’s
departure. A property of the Sunshine Wireless Co.,
WKQS now has a sister station with Sunshine’s pur-
chase of WQAM Miami from Storz Broadcasting.
WQAM will continue with its five-year-old country
format, and few personnel changes are expected. To
comply with FCC rules, Sunshine is selling WLQY
Hollywood to Global Broadcasting ... Down in Boca
Raton, Stephen Harlow Haas joins WSBR in the tan-
dem role of general manager and vice president of its
parent, Goldcoast Communications. Haas was lured

from WEAT West Palm Beach.

HADIO QUTLETS across the country are doing their
part to symbolically support the hostages in Lebanon.
The concept may have sprung from the overwhelming
response WRBQ-AM-FM St. Petersburg, Fla.’s Ma-
son Dixon got when he asked listeners to light their
headlights for veterans on Memorial Day. Dallas-
based Satellite Music Network has gotten strong sup-
port from its 500 affiliates for the “Headlights For
Hostages” campaign. Atlanta outlets WBS-AM-FM,
WZGC, WKLS and WQXI have joined the same effort,
while KPLX-FM Ft. Worth is asking listeners to fly
their American flags as a gesture of support.

KISA HONULULU’S Tom Dancer still has a few
openings for hot air talents to host the Thanksgiving
week fundraiser broadcast for the Statue of Liberty
Restoration Fund (Featured Programming, page 21).
He’s hoping to talk Trish Shannon into talking
WHTZ New York (Z-100)’s Scott Shannon into mak-
ing the trip. That would only be appropriate, as his
buddies John Lander from KKBQ Houston and the
well-traveled Mr. Leonard will be participating. Oth-
ers wishing to trade their time for free lodging, air
fare and an opportunity to help Lady Liberty should
call Dancer at (808) 625-2381 ... Another Aloha re-
quest comes from longtime Hawaiian radio veteran
Ron Jacobs. He’s looking for three more Stateside
stations to carry his “Hawaiian Chief” promotion.
Markets still open include Albuquerque, Baton
Rouge, Cincinnati, Ft. Lauderdale, Minneapolis, New
Orleans and San Antonio. The deal is cost-free to sta-
tions; those interested should call Jacobs at Magic Is-
lands Network, (808) 526-1134.

FORMER WREC MEMPHIS general sales manager
Jack Davis takes a new post as general manager of
Beasely’s young country outlet WKML Fayetteville,
N.C. (licensed to Lumberton) . . . In other new station
news, KQKT Seattle (KQ96) is looking for a full-time
production director. Formerly KKMI, KQ96 debuted
its “modified adult contemporary” fare in April and
began full-swing promotions in May when Jack Dia-
mond came aboard as morning man. The latest recruit
at KQ96 is local veteran Jim Hunter as weekend man,
and if you want to be the next addition, contact PD
Michael Fuszner.

HANDY KABRICH must have an in with our print-
ing firm, as they saw fit to duplicate his departure
from the PD slot at WROQ Charlotte in last week’s
column. Very kind of them, but the transaction short-
changed the “Voice of Peace” English-language mu-
sic station anchored in the East Mediterranean Sea.
The gist of what was omitted in last week’s discussion
of the station is that the Voice of Peace is operated as
a charity trust, and, therefore, cash to buy American
import releases is scarse. Product would be graciously
accepted by Grant, and should be sent to Magic 106/
Voice of Peace, P.O. Box 4399, Tel Aviv, Israel ...
Grant also informs us that “It’s a little boring out in
the middle of the sea.” As such, we’d like to ask
WKLS-AM-FM Atlanta’s Steve Mitchell to send
Grant the “Run For The Roaches” tape he kindly sent
us. It’s a thrilling account of the rocker’s ‘“Big Cock-
roach Race” complete with an on-site roach paramedic
and a lament from the owner of one prematurely
squashed contender.

For those intrigued by such earthly matters, maybe
a call to college outlet WCSO-FM Chattanooga is
worth your time. An AC by day, WCSO’s evening
and overnight fare is “Sounds Of The Environment,”
namely the ocean, thunderstorms, streams, the forest,
ete. A possible alternative to sleeping pills, the pro-
gram is the soothing brainchild of Bob Riley, who is
interested in discussing the concept with others. Call
him at (615) 697-4470 . . . If you are more intrigued by
simply making phone calls, former WHTZ New York
(Z-100) afternoon man Danny Hernandez (a.k.a. Ray
Rossi) is actively seeking a return to radio. He can be
reached at (718) 946-0827 ... Maybe he should write
the neighboring WDHA Dover N.J. PD Mark Cher-
noff, who’s looking for tapes and resumes from pro-
spective part time and weekend jocks.

Still in the Garden State, Alan “Kindly Dr.” Swan
rejoins WBUD Trenton as midday man. He was a con-
sultant and evening jock there in the '70s. He'll contin-
ue to teach nighttime broadcasting courses at Nation-
al Schools in Philadelphia .

e

Serious Kid Stuff. CJFM (FM96) Montreal air personality Chuck Philipps poses

with one of the more than 10,000 children who went through the station’s
“Kidentification” campaign. The 11-week program moved throughout the
Montreal area encouraging heightened awareness of the missing children

problem among parents.

New Rap Show in Gotham
‘Jive 106’ Debuts on WNWK

NEW YORK Being the birthplace
of rap music, it’s only appropriate
that New York now has two rap ra-
dio shows. The first, “Mr. Magic’s
Rap Attack,” has lodged sporadical-
ly at WBLS for the past two years,
and now appears to be a staple in
the station’s 9 to midnight slot Fri-
day and Saturday. Now close to be-
coming a syndicated host, Mr. Mag-
ic got his rap show started at time-
brokered WHBI Newark, N.J., a
5,000-watt outlet that reaches Man-
hattan and parts of New Jersey,
Long Island and Connecticut.

Now dressed in the WNWK calls,
the Newark station once again has a
two-hour rap show, “Jive 106,”
courtesy of Zomba Enterprises,
which owns Jive Records, Battery
Studios in London, a large publish-
ing wing and other music ventures.

The company’s director of artist
development Barry Weiss explains
that Zomba/Jive bought the time
slot as a means of developing its rap
artists and those on other labels.

Distributed in the U.S. by Arista
Records, Jive is home to Whodini,
Jazzy Jeff, Dynasty and others.
Weiss is quick to stress that “we try
to leave programming decisions in
the hands of the Diamond II,” the
DJ team that hosts the show. On the
air for slightly more than a month
and promoted by street flyers and
posters, “Jive 106" is currently gar-
nering enough listener calls to keep
five phone lines consistently tied up,
Weiss claims.

The only financial goal for “Jive
106,” Weiss says, is to break even.
Advertising rates are $75 for one-
minute spots, $50 for 30 seconds.
Naturally, Arista is already a client,
and Weiss says the Tommy Boy and
Select labels and the Roxy, a local
club, are close to coming aboard.

Should the program become a hot
item, Weiss says, “We don’t want to
go nuts on advertising. Hopefully,
never more than eight minutes per
hour.”

BOBBY POE SEMINAR

(Continued from page 14)

controversial lyric content, and the
related subject of artistic censor-
ship, were debated hotly, with the
outcome best summarized by Capi-
tol’s Walter Lee. “It’s not worth the
time we’ve spent talking about
this,” Lee said. “By the end of the
day, it’s your [programmers’)
choice whether or not to play a rec-
ord” with controversial lyrics.

The convention hallmark ‘“Radio/
Records Hot Box” saw the frustra-
tions generated by the conflicting
bottom lines at radio and record
companies brought to light. The
case of radio relying on advertising
sales and labels relying on record
sales was well illustrated in a dis-
cussion of Madonna’s “Into The
Groove.”

“Bulls**t walks, money talks”
was one attendee’s explanation of
why Warner Bros. gave the “Into
The Groove” video to MTV without
providing a vinyl version for radio.

The cut is now available on the flip
side of the singer’s “Angel,” but
when the film ‘“Desperately Seek-
ing Susan” came out, most CHR
stations were forced to tape “Into
The Groove” off of MTV to satisfy
listener demands. Claiming that the
song was put in the film before Ma-
donna got big, Warner Bros.” Stu
Cohen answered that the label got
no benefit from marketing the sin-
gle when it wasn’t on the “Like A
Virgin” album.

In addition to an active set of hos-
pitality suites, the convention’s
most lively and lengthy highlight
was the closing night awards ban-
quet and ceremony. Thirty-eight
awards were given to members of
the pop radio and record communi-
ties, while Wendy and Lisa of
Prince & the Revolution were on
hand to accept Prince’s designation
as pop act of the year.
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COLLINS STRAIGHT UP!

NoJockt Bagie

PHIL COLLINS HAS GONE STRAIGHT TO THE TOP.
AND HE’S STAYING THERE.

His album No Jacket Required is closing in on a Triple Platinum.
"SI(I;SSUC'IO" is his third number one single in a row on the Billboard Charts.
[His other two are ““One More l’lghl‘" from the same album
and ““Against All Odds ('I'ake A Look At Me Now) ¥ from the soundtrack album Agumsl AII Odds)|.

Hes also just completed a sold-out U.S. tour.

And all this has put Phil’s other albums, Face Value and Hello, | Must Be Going back on the charts.
And theyre selling fast!

(SD16029) (80035)

Phil Collins really rocks. Straight up to the top.

Produced by Phil Collins and Hugh Padgham

INTRODUCING PHIL COLLINS’ NEWEST SINGLE,
- “’“Don’t Lose My Number, *’ from the album No Jacket Requnred .

(7-89536)

On Atlantic Records, Cosseh‘es & CD’s.

© 1985 Atlontic Recording Corp. @A Warner Communications Co.
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A Slick Deal. KODA Houston general manager Dave
Pearlman, right, mugs with Associated Press correspondent

Mike Graczyk after an agreement under which the Texas AP Rock on a Roll. WGIR Manchester creates a bit of New Hampshire radio history by giving
Network will broadcast the Houston Oilers football games. away a 1985 Porsche 944, a $25,000 value the station claims is the most expensive giveaway
Known as one of the first FM stations to carry NFL action, the local scene has ever seen. Standing next to the prize are its new owner John Luiz, left,
KODA is the Oilers’ flagship station. and WGIR's general manager Bob Frisch.

BN
AT

L f

WBLS Keeps Street Pulse. Planet/RCA artist Greg Phillinganes pays a visit to the WBLS New York

. : % 3
5 — -~ E
A A SV b

team to plug the latest single from his “Pulse’ album, ‘‘Playing With Fire.” Shown from left are WBLS's
r general sales manager Maury Warshauer and program directer B.K. Kirkland, RCA regional promotion
Special Events. KFDI Wichita takes its annual involvement in the Kansas Special director Hilda Williams, the station’s vice president/general manager Charles Warfield and music director
Olympics a step further than usual with a “Buy An Athlete Breakfast”” campaign that Maye James, and Phillinganes.

raised $6,000 for the event. Posing here with some of the contenders is KFDI air
personality Jerry Adams, one of many station ‘‘ranch hands™ on hand to serve the
breakfast and keep a watch on the contests.

03
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i

PR gy v}
Tuisa’s Time. KWEN Tulsa general manager Lee Masters poses with listener Richard
Harvey, winner of a $100,000 check from the station in a promotion sponsored with the
Baer Co. Standing from left are Baer vice presidents Rick Dakin and Gary Runner, Harvey,
Masters and the Baer firm's mascot Workman Chip.

IS and Tzlling. E! DeBarge of Motown act DeBarge stops by KIIS-FM Los Angeles to
hank staticn personnel for their support on *Rhythm Of The Night.”” Standing from left are
JAotown’s Jesus Garber, KIIS morning man Rick Dees, DeBarge, and <IIS morning staffer
aul Josep1 and air talent Big Ron.

4, i
! A [ RN = Lh 4
Media Meet. A few of the 800 radio and advertising attendees gather at the 18th annual Radio Waking Up in Paradise. Julian Lennon, center, poses backstage
Workshop, a meeting sponsored by the Radio Advertising Bureau and the Assn. of National at the Waikiki Shell with KPOI Honolulu rocking morning talents
Advertisers held recently in New York. Standing from left are RAB president Bill Stakelin and board prior to one of his island shows. The early team is Rabbett, left,

chairman/Group W Radio president Richard Harris, award-winning advertising copywriter Joy Goiden, and Abbott.
ABC Radio president Ed McLaughlin and CBS Radio president Robert Hosking.
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CT, MA, ME, NY State, RI, VT

WZON Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Butfalo, NY

WNYS Buffalo, NY

WPHD Buffalo, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS, (Kiss) Hartford, CT
WTIC-FM Hartford, CT

WKCI (KC-101) New Haven, CT
WSPK Poughkeepsie, NY
WPRO-FM Providence, RI
WMJQ Rochester, NY

WPXY Rochester, NY

WGFM Schenectady, NY
WFLY Troy/Albany, NY
WRCK Utica/Rome, NY

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

WQQQ (Q-100) Allentown, PA
WFBG Altoona, PA

WJILK-FM Asbury Park, NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baitimore, MD
WVSR Charleston, WV

WZYQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBLI Long Island, NY

WAPP New York, NY

WHTZ (Z-100) New York, NY
WKTU New York, NY

WPLJ New York, NY

WKHI  Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL Philadelphia, PA

WZGO (Z-106) Philadelphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WAVA Washington, DC

WRQX (Q-107) Washington, DC
WOMP-FM Wheeling, WV
WILK Wilkes-Barre, PA

WKRZ Wilkes-Barre, PA
WHTF York, PA

WYCR York/Hanover, PA

¢ A weeidy nationsl indicsios of the five
mast added mecondy on the radn
siatiens raperting %o Balbeand™s
Hot §0 charl, The stafions in each
Fion represend (he enlice ganel in
that region, ot just thoes which have

acded the recerds fisbed. %

FL, GA, NC, SC, East TN, VA

WISE Asheville, NC

WQXHFM (94-Q) Atlanta, GA
WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC
WNOK-FM Columbia, SC

WNKS (Kiss) Columbus, GA
WNFI (1-1100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WANS Greenville, SC

WOKI  Knoxville, TN

WHYI (Y-100) Miami, FL
WINZ-FM (1-95) Miami, FL
WKZQ-FM Myrtle Beach, SC
WYAV (Wave 104) Myrtle Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL

WINE (Z-98) Tampa Bay, FL
WSEZ Winston-Salem, NC

REGION 4

IL, IN, KY, MI, OH, W|

WKDD Akron, OH

WBWB Bloomington, iIN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCIFM  Chicago, IL
WLS-AM Chicago, IL

WLS-FM Chicago, IL

WKRQ (Q-102) Cincinnati, OH
WGCL Cleveland, OH

WMMS Cleveland, OH
WXGT-FM (92X) Columbus, OH
WCZY Detroit, Mi

WHYT Detroit, M|

WSTO Evansville, IN

WNAP Indianapoiis, IN

WZPL Indianapolis, IN

WVIC Lansing, MI

WZEE Madison, W|

WKTI Milwaukee, W|

WZUU Milwaukee, Wi

WKZW (KZ-93) Peoria, IL
WRKR Racine, Wl

WZOK Rockford, IL

WSPT Stevens Point, Wi
WHOT-FM  Youngstown, OH

REGIO

IA, KS, MN, MO, NE, ND, OK, SD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, 1A

WDAY-FM (Y-94) Fargo, ND
KKXL-FM Grand Forks, ND
KBEQ (Q-104) Kansas City, MO
KZZC (ZZ-99) Kansas City, KS
KDWB-AM Minneapolis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis, MN

KJYO (KJ-103) Okiahoma City, OK
KQKQ Omaha, NE

KKLS-FM Rapid City, SD

KKRC Sioux Falls, SD

KWK  St. Louis, MO

KHTR St.Louis, MO

KDVV Topeka, KS

KAYl Tuisa, OK

KFMW Waterloo, IA

KEYN-FM  Witchita, KS

AL, AR, LA, MS, West TN, TX

KHFl Austin, TX

WQID Biloxi, MS

WKXX (KXX-106) Birmingham, AL
KAFM Dallas, TX

KTKS (Kiss-FM) Dallas, TX
KAMZ EiPaso, TX

KSET ElPaso, TX

KISR Fort Smith, AR

WQEN (Q-104) Gadsden, AL
KKBQ (93-FM) Houston, TX
KMJQ (Magic102) Houston, TX
KRBE-FM Houston, TX

KEGL Irving, TX

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsv, TX
WMC-FM (FM-100) Memphis, TN
WJDQ (Q-101) Meridian, MS
WABB-FM Mobile, AL
WHHY-FM  Montgomery, AL
WWKX (KX-104) Nashville, TN
WZKS (Kiss) Nashville, TN
WEZB (B-97) New Orleans, LA
WQUE-FM New Orleans, LA
KITY San Antonio, TX

KTFM San Antonio, TX
KWTX-FM Waco, TX

REGION 7

AZ, Southern CA, CO, HI, Southern NV,
NM, UT

KKXX Bakersfield, CA

KIMN Denver,CO

KOAQ (Q-103) Denver, CO
KPKE Denver, CO

KRXY-FM (¥-108) Denver, CO
KLUC Las Vegas, NV

KIIS Los Angeles, CA

KIQQ Los Angeles, CA

KKHR Los Angeles, CA

KCAQ (Q-105) Oxnard, CA
KOPA Phoenix, AZ

KZZP Phoenix, AZ

KFMY Provo, UT

KDZA Puebio, CO

KRSP Sait Lake City, UT
KSDO-FM(KS 103) San Diego, CA
KIST Santa Barbara, CA
KHYT Tucson, AZ

KRQQ Tucson, AZ

REGIO

AK, Northern CA, 1D, MT, Northern NV,
OR, WA, WY

KYYA Billings, MT

KIYS Boise, ID

KTRS Casper, WY
KMGX Fresno, CA
KYNO-FM Fresno, CA
KOZE Lewiston, ID
KHOP Modesto, CA
KOSO Modesto, CA
KKRZ (Z-100) Portiand, OR
KMJK Portiand, OR
KPOP Sacramento, CA
KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KMEL San Francisco, CA
KSOL San Francisco, CA
KEZR San Jose, CA
KWSS San Jose, CA
KSLY San Luis Obispo, CA
KUBE Seattle, WA
KNBQ Tacoma, WA

CT, MA, ME, NY State, RI, VT

Bee Gee Dist. Latham, NY
Buffalo Enterprises 1-Stop Buffalo, NY
Cambridge 1-Stop Boston, MA
Cavages Dewitt, NY
Central Record & Tape
Cutler's New Haven, CT
Dicks One Stop Dedham, MA
Discount Records Cambridge, MA
Easy Records 1-Stop  N.Quincy, MA
Everett Music Everett, MA
Good Vibrations Boston, MA
House Of Guitars Rochester, NY
Music Suppliers One-Stop Needham,
MA

S.Windsor, CT

Northeast 1-Stop Troy, NY
Peters One Stop Norwood, MA
Record Giant Utica, NY
Record Theater Buffalo, NY
Rhody's Warwick, Ri
Trans-World 1-Stop Latham, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World  New York, NY
J,E K. Enterprises  Baitimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baltimore, MD
Musicden Edison, NJ

National Record Mart Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richman Brothers Pennsauken, NJ
Sam Goody Baitimore, MD

Sam Goody Massapequa, NY
Seasons Four Records Hyattsville, MD
Shulman Records Cinnaminson, NJ
Tape King One Stop Hiliside, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

A waskly national indicator of
“rmaoet” sings, i, those with <
significant Tubwe tales patential based
on Inttlal market meackien, Fhes o
ratorts are nob pet os the bop 30 fiste”
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Né;rR!.PgR*’.FQ L L3, 01 NATIONAL NUMBER
TINATURNER WE DON'T NEED ANOTHER HERO ADDS  ON 183 REPORTERS REPORTING
(THUNDERDOME) capiToL 99 100 PATTILABELLE STIRITUP wmca 38
JOHNPARR ST. ELMO'S FIRE (MAN IN MOTION)  ATLANTIC 53 94 ARETHA FRANKLIN FREEWAY OF LOVE  ARiSTA 35
BILLY OCEAN MYSTERY LADY e 45 45 TOM PETTY AND THE HEARTBREAKERS MAKE IT BETTER
BRYAN ADAMS SUMMER OF '69  aam 44 141 (FORGET ABOUT ME) mca 23
PAT BENATAR INVINCIBLE (THEME FROM THE LEGEND OF JERMAINE JACKSON (CLOSEST THING TO) PERFECT  aRisTa 21
BILLIE JEAN) chRYSALSS a1 56 “WEIRD AL” YANKOVIC LIKE ASURGEON ROCKNROLL 18
REGION 1 REGION 3 REGION 6 REGION 1 REGION 3 REGION 6

FL, GA, NC, SC, East TN, VA

Album Den Richmond, VA

Bibb One Stop Charlotte, NC
Camelot Atlanta, GA

Camelot Chariotte, NC

Camelot Daytona Beach, FL

Camelot Winston-Salem, NC
Coconuts Atlanta, GA

Coconuts Jacksonville, FL

Jo;[y Bassin's 1-Stop N.Miami Beach,

Nova Records 1-Stop  Norcross, GA
One-Stop Records  Atlanta, GA
0z Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft, Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Savannah, GA
Record Bar Durham, NC
Sounds Familiar Columbia, SC
Specs Records Miami, FL
Starship Records Savannah, GA
Tara Records Atlanta, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA

REGION 4

IL, IN, KY, MI, OH, W|

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop Detroit, MI

Buzzard's Nest Columbus, OH
Camelot N. Canton, OH

Central 1-Stop Columbus, OH
Flipside Records Arlington Heights, iL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,Mi
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, Wi
Martin & Snyder Dearborn, M|
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wi

Record City Skokie, iL

Rose Records Chicago. IL

Scott's 1-Stop indianapolis, IN

Sound Video One Stop Niles, IL

Vinyl Vendors Kalamazoo, M|

Wax Works Owensboro, KY

REGION

1A, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop Minneapolis, MN

CML-One Stop St. Louis, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland St. Louis, MO

Record Bar Cedar Rapids, IA

Record Bar Norman, OK

Streetside Records St. Louis, MO

The Record Shop  Edina, MN

AL, AR, LA, MS, West TN, TX

Camelot Little Rock, AR

Camelot N.Richland Hills, TX
Camelot Plano, TX
Central South One-Stop  Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX
Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records Eil Paso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop  Houston, TX
Wherehouse Metaire, LA

REGION 7

AZ, Southern CA, CO, HI, Southern NV,
NM, UT

Abbey Road One Stop Santa Ana, CA
Alta/West. Merch, Salt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury's Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell's Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar Colorado Springs, CO
Record Bar  Sait Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Tower Anaheim, CA

Tower Ei Cajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGIO

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

Budget Boise, ID

Dan-Jay Tuilwila, WA

Eli's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopold's Records Berkeley, CA
Music People Oakiand, CA
Musicland Biilings, MT

Musicland San Jose, CA

Peaches Seattie, WA

Rainbow One-Stop S.San Francisco, CA
Sea-Port 1-Stop Portland, OR
Tower Campbell, CA

Tower Concord, CA

Tower Portiand, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattie, WA

Westgate Records Boise, ID
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Love Will Keep Us Together, The

-

A
Q . . . . Captain & Tennille, aam
. . o ~Z? Compiled from a national sample of AOR radio playlists. 2. The Hustle, Van McCoy & the Soul
& éy £ éo City Symphony, avco
£ & {_4 () . 3. Listen To w&rluat The Man Said, Paul
/& /N "/ ARTIS McCartney & Wings, capimoL
/S )/ MBS TITLE 4. Wildfire, Michael Murphey, epic
5. Love Won't Let Me Wait, Major
1111 2] s | STNG IF YOU LOVE SOMEBODY SET THEM FREE Harris, ATLANTIC
M 6. Magic, Pilot, em
2 [ 2 1 3 | g | ROBERTPLANT LITTLE BY LITTLE 7. I'm Not Lisa, Jessi Colter, capoL
ESEARANZA 8. When Will | Be Loved, Linda
3| 4| 6 | 7 | NIGHTRANGER SENTIMENTAL STREET Ronstadt, capioL
9. %qugf These Nights, Eagles,
4 |2 | —| 2 EﬁgEQ'ALEW'S & THE NEWS RONERRLOME 10. Please Mr. Please, Olivia Newton-
John, mc
5 5 | 4 | 7 | SUPERTRAMP CANNONBALL R Mer
AEM POP SINGLES—20 Years Ago
HEART WHAT ABOUT LOVE :
6 6 7 6 CAPITOL 1. ’ngagth Help Myself, Four Tops,
71 9 | 12| 6 | DIRESTRAITS MONEY FOR NOTHING 2. (1 Can't Get No) Satisfaction,
WARNER BROS. Rolling Stones, LonDON
. Mr. (l , B :
8 | 10| 16| 4 | JEFFBECKANDROD STEWART PEOPLE GET READY N amonnitee aar) By Uglier Than Thou. KWIZ Santa Ana, Calif. afternoon man John Novak, right,
4. Wooly Bully, Sam the Sham & the honors the winner of the station’s “Ugly Bartender” contest, a benefit promotion
9 | 8| 9| 7 | VEARSFORFEARS sHouT . \TVT;SZZSJIMV%': b o that raised $86,500 for the Multiple Sclerorsis Society. Newly shorn John
10| 3 1 g | JOHN CAFFERTY/BEAVER BROWN BAND TOUGH ALL OVER " Hermits,MaM Hankey of the local Factory restaurant emerged as the winner after raising more
SCOTTIBROS 6. For Your Love, Yardbirds, eric than $9,000 in 25-cent votes. At left is Dodgers catcher Steve Yeager, who
1ml s 5 7 BRUCE SPRINGSTEEN GLORY DAYS 7. Seventh Son, Johnny Rivers, served as MC of the awards ceremony.
COLUMBIA IMPERIAL
8. Crying In The Chapel, Elvis
12|15 | ToMPETTY MAKE IT BETTER (FORGET ABOUT ME) BraSie eAiarod .
. Yes, I’ b Mason,
311l 1| o | THEHOOTERS ALL YOU ZOMBIES b2 MU AL e e romotlons
COCUMBIA 10. What The World Needs Now Is
18 | 14 15 7 PAUL YOUNG EVERYTIME YOU GO AWAY Love, Jackie DeShannon. IMPERIAL
COLUMBIA q .
5 RATT LAY IT DOWN TOP ALBUMS—10 Years Ago FLESH PRESSER EXTRAORDINAIRE sidered undue stress for an animal,
15 ) 15 118 | 4 | ‘awnc 1. Captgin Fantastic & The Brown KIMN Denver (CHR) and arrests would be made.
Dirt Cowboy, Elton John, Mca Contact: J Appell or Kath With this proclamation in mind
16| 121 8 | 9 | JOEWALSH THE CONFESSOR ontact: Jacque Appell or Kathy p i nd,
WARNER BROS. 2. gﬁﬁ”l‘TuosL And Mars, Paul McCartney, Culligan Herman and McBean instead
1710|255 | ZONHENEY NOT ENOUGH LOVE IN THE WORLD 3. Ehrattt;s Jvhedviag'm The World, KIMN personality Steve Kelley dressed up as cats themselves and
antij, \WINC. & Lire, COLUMBIA i ild hi i let listeners take them for a spin on
ROBERT PLANT SIXES AND SEVENS 4. St de, Doobie Brothers, continues to build his rgputgtlon as p
18 | 20 | 2 | 5 | Esearanza aRos POl oc_’b'e oL A one of the hardest-working jocks in a cardboard breakdance floor. DJ
19 | 2 2 | PATBENATAR INVINCIBLE 5. ;3:‘;:'6%'(33':@2333" the business. His track record in- spins were $1 a turn, while WSHE
- HRYSALIS i . . 2 q
L EEP CUTS THE KNE 6. Love Will Keep Us Together, The cludes washing every window in a fans were also allowed to bring
20 | 24 | 36 | 3 | HELX Captain & Tennile, Asm 30-story Denver building, sitting in  stuffed cats as entrants.
7. Tommy Soundtrack, The Who, every seat in the Mile High Stadium
210 |2 | » |3 | B, THREE SUNRISES o and hopping on a pogo stick from  EXPENSIVE CAT FOOD
. 8. Srlnt Of America, Beach Boys, pping pogo su .
2 | 2 | 31 | 4 | BOBDYLAN TIGHT CONNECTION TO MY HEART o %"'T%f T Boulder to Denver. As with these =~ WMBD Peoria, Ill. (news/talk)
3 COLUMBIA e hese RIents Lagies: previous efforts, Kelley’s latest Contact: Gary Bruce
23|30 | — 1| 2 ig;m‘gARR ST. ELMO'S FIRE (MAN IN MOTION) 10. gelcome To My Nightmare, Alice stunt was another charity fund- WMBD is baiting Peoria trollers
QORCHISTLANTIC raiser, this time centered on shak-  with a “$10,000 Fish!” contest that’s
TATIO GET IT ON (BANG A GONG . : N : :
26 | 19 | 24 | 10 | THEPOWERS N g ) TOP ALBUMS—20 Years Ago ing the hands of 95,000 people. jointly sponsored by the venerable
25 | 27 | 39 | 3 | TALKING HEADS ROAD TO NOWHERE 1. Mary Poppins, Soundtrack, visTa The event was one of many listen- Squth§1de Worm Ranch, Heller Dis-
SIRE 2. My Name Is Barbra, Barbra ers’ suggestions, and per-hand tributing and Old Style Beer. On
26| 16 | 10 | n | EYRYTHMICS WOULD I LIETO YOU Sineisandyom UM pledges collected by KIMN will go  July 13, licensed fisherman listeners
RCA 3. The Sound Of Music, Soundtrack, Al . 1l be mvi Peoria Lak
COREY HART S EErEURTENEr RCA VICTOR ) to the station’s Good Neighbor will be invited to Peoria Lake to cast
27 | 35 | — | 2 | SOty g- :_‘:;"g::’:h”;;;‘s'?og: T°C':';I;“§M Fund, a division of a larger organi- their rods for a specially tagged
f ih L : .
28 | 28 | 37 | 4 | GEORGE THOROGOOD WILLIE & THE HAND JIVE 6. Dear Heart, Andy Willigms, olumia zation geared tpward .channe]mg channel catfish. o
EMI-AMERICA 7. Introducing Herman's Hermits, funds to those directly in neegi. The Members of the Illinois Depart-
29 | 32 | — | 2 | RUSSBALLARD THE FIRE STILL BURNS 8 ';}‘GYMFair Lady, Soundtrack, coLuai shake-out started June 16 during in- ment of Conservation will tag the
9. Goldfinger, Soundtrack, UNITED termission at the Shriners Circus in  lucky fish and act as judges in case
30 | 18 | 14 | 10 | It TUESDAY el - cerT‘[STS Aic T the Mile High Stadium. of fishy imposter attempts. WMBD
- b i ream er Delights, . .
31| 25 | 20 | ¢ | DIRESTRAITS WALK OF LIFE Herb Alpert & the Tijuana Brass, will deliver a remote play-by-play of
WARNER BROS. AZM CAT ON A HOT TURNTABLE the event, and, naturally, the catch-
32 NEW ) MOTLEY CRUE SMOKIN' IN THE BOYS ROOM COUNTRY SINGLES—T10 Years Ago gOS}:E tF%] LaudZelr(iZ]? (AOR) g{ooofoghe day walks home with
i ) ntact: Jann Zlotkin : KIM FREEMAN
1. Lizzie & The Rainman, Tanya ’
33| 4] —| 2 | BRYANFERRY SLAVETO LOVE Tucker, Mca Y What started out as your average
3 GINO VANNELLI BLACK CARS 2. Reconsider Me, Narvel Felts, asc/ cat-spinning contest turned into one
34| 381 6 | ome 3. Movin' On, Merle Haggard, capimoL of tho§e inadvertent promotion_a] - \ =
35 NEW)D STING FORTRESS AROUND YOUR HEART 4. Touch The Hand, Conway Twitty, %[Oldmmes fior WSHE host% Sl]up “' ‘TI'.\\ A\\“I{'I
| ) erman and Jim McBean. Earlier
36 | 36 | 28 | 4 | MENATWORK EVERYTHING | NEED 5. Little Band Of Gold, Sonny James, (TS Frceaf i, (90 () o P The results are fast. The
i COLUMEIE 6. Tryin' To Beat The Morning Home, T chanée to enter their feli n reach is vast. And the call is
37| 23| 13| 10 | PHILCOLLINS SUSSUDIO T.G. Sheppard, mMeLobvLanD = b ey free! To place a Billboard
ATLANTIC 7. You're My Best Friend, Don a catty breakdancing contest staged Classified ad, call Jeff Serette
38 NEWD REM. CAN'T GET THERE FROM HERE Williams, asc/pot . at a local diner. However, the Ft. at (800) 223-7524.
'ER; SE AT LOVECAN DO 8. %z::;vc;"fef'rxvyeg";‘;wegms- Lauderdale Humane Society came
AT LOV ] -
CERERER At kE 9. Just Get Up And Ciose The Door, |  loudly forward with the message
Johnny Rodriguez, MERCURY at such an activity wou € con-
40 | 31 | 19 | 9 | GRAHAMPARKER AND THE SHOT WAKE UP (NEXT TO YOU) 10. Dreaming My Dream With You,
41| 33 | 21 | 10 | KIMMITCHELL GO FOR A SODA iy Snnines xes
SRONCE (SCAND) SOUL SINGLES—10 Years Ago
42 NEW} 382'0‘\1':‘;9‘“ IN AND OUT OF LOVE 1. ag?&?{y When Wet, Commaodores, J Ac KE'S
83| 4 l 35 I 11 | DOKKEN ALONE AGAIN 2. The gustle, Van McCoy & the Soul
ELEKTRA ity Symphony, avco
M NEWD BRUCE SPRINGSTEEN STANDON IT 3. Sooner Or Later, Impressions, CUSTOM EMBROIDERED
= 4. Just A Little Bit Of You, Michael . P
45 | 37 | 27 | 4 | VANZANT YOU'VE GOT TO BELIEVE IN LOVE ’ Jackson.Momv'm : We manufacture the finest in the
:’:::: T o IOV 5. Look At Me (I'm In Love). , music and entertainment industry
joments, STANG d
46 | 38 | 26 | 11 | Xitmen 6. Eigm The Power Part 1, Isley at unbeatable prices.
= | PHIL COLLINS INSIDE OUT ros., T-NECK
47 | 4 | 3115 | ariaic 7. Take Me To The River, Syl . 5
AVIEW TO A KILL Johnson, Hi We Challenge
a8 | a2 2 3 E’},!ﬁ&" DURAN o 8. I'i Do Fgr You Anything You Want l g the Competition
8 Me To, Barry White, 20TH CENTURY To Match
49 | a4 | 32 | 1n | GLENNFREY S ER LY 9. W gfnr}ngVVe Be Friends?, War, SPORTSWEAR Our BT:CBS
NI and Quality!
50 | 40 | 25 | 14 | TOMPETTY REBELS 10. Hurt, Manhattans, coLumaia (213) 629-2869 " i
MCA o
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PLANS FOR THE “Weekend of
Aloha Statue of Liberty” fundrais-
ing broadcast (Billboard, April 27)
are moving along at a breezy pace,
says organizer Tom Dancer of
KISA Honululu and Hawaii Live
Radio. Scheduled for Thanksgiving
weekend, the event’s first coup
comes in the form of Chrysler hon-
cho Lee Iacocca, who has agreed to
drop in as cheerleader for the Ellis
Island benefit broadcast. The first
radio notables to offer their on-site
vocals are KKBQ Houston’s John
Lander and our favorite morning
guest Mr. Leonard, while a host of
other notables are rumored to be
making travel arrangements now.

To refresh your memory, the Lib-
erty love affair will be available to
roughly 2,500 FM outlets in the
States for use at their discretion.
Dancer relays that the mostly AC
presentation will be completely up-
beat, with listener pledges being
handled mostly off the air and mu-
sic interruptions kept to a minimum.
The playlist will consist of 99 AC
hits culled from the last 10 years,
with the commemorative 100th tune
left up to individual programmers.
Stations interested in carrying some
or all of the event and air talents
looking for a noble vacation should
call Dancer at (808) 625-2381.

MEANWHILE, WESTWOOD
ONE of Culver City, Calif., is in-
volved in a money-raising romance
with the same Lady. On July 4, the
network will broadcast Daryl Hall
& John QOates’ concert live from
New York’s Liberty Park. The dol-
lars here will come from ticket
sales, which Hall & Oates have
promised to the Statue of Liberty
Restoration Fund. Speaking of ro-
mance, congrats to WWI chief
Norm Pattiz, who tied the knot with
WWI regular Mary Turner earlier
this month . . . Still on the subject of
monumental radio fundraisers,
ABC Radio has set up a hotline for
stations seeking information on its
“Live Aid” eoverage (Billboard,
June 22). The number is (212) 887-
1808.

Getting back to the July 4 happen-
ings, the date marks the 15th anni-
versary of ABC’s “American Top
40 with Casey Kasem.”” Kasem,
who was inducted into the National
Assn. of Broadcasters’ Hall of
Fame in April, is recognized as a
pioneer in the top 40 format.

PAUL SHAFFER gets the nod as
permanent host of NBC Radio En-
tertainment’s monthly “Live From
The Hard Rock Cafe.”” He was
guest host of the April edition, con-
tinues as bandleader of NBC-TV’s
“Late Night With David Letter-
man”’ and is sure to maintain his
high profile on the Gotham music
scene . .. Also in New York, DIR
Broadcasting has a music/comedy
weekly dubbed “David Brenner
Live” slated for a July 17 debut.
David Lee Roth and Joe Piscopo
are the honored guests for that epi-
sode, and the 90-minute program is
promised to be mostly music. Fea-
tures on the show, for which 150
stations have signed up so far, in-
clude an oldies segment, top 10
countdown, live performances and a
listener phone-in bit. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

July 4, Daryl Hall & John Oates
Live, Westwood One, two hours.

July 4, Rolling Stones Special,
Westwood One, six hours.

July 4, Daryl Hall & John
Oates, Hot Rocks, United Stations,
90 minutes.

July 4-7, The Rolling Stones:
Time On Our Side (hosted by
Roger Daltry), Westwood One, six
hours.

July 4-7, The Chicago Story,
United Stations, three hours.

July 4-7, DeBarge, New Edition,
Mary Jane Girls, Street Beat
Rhythm Revolution, Barnett-Rob-
bins, two hours.

July 4-7, The Beach Boys Story,
United Stations, three hours.

July 4-7, Neil Young, Graham
Nash, Memory Makers, Barnett-
Robbins, two hours.

July 4-7, Various Artists, Coun-
try Six Pack, United Stations, three
hours.

July 57, Foreigner, Superstar
Concert Series, Westwood One, 90
minutes.

July 5-8, Rising Sun, Musical
Starstreams, Musical Starstreams,
one hour.

July 5-12, Ronnie Milsap, Coun-
try Today, MJI Broadcasting, one
hour.

July 512, Scorpions, Metalshop,
MJI Broadcasting, one hour.

July 6-7, David Bowie, On The
Radio, NSBA, one hour.

July 6-7, Rick Nelson, Dick
Clark’s Rock Roll & Remember,
United Stations, four hours.

July 6-7, Jan & Dean, Top 30
USA, CBS Radioradio, 90 minutes.

July 6-7, Cyndi Lauper, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

July 6-7, Dolly Parton, Weekly
Country Music Countdown, United
Stations, four hours.

July 7-13, Grand Master Flash,
Dance Musie International, Radio
International, one hour.

July 8, Carly Simon, The Hot
Ones, United Stations, three hours.
July 8-14, Phil Collins, Off The
Record Specials with Mary Turner,

Westwood One, one hour.

July 8-14, Sammy Cahn, Part II,
The Music Makers, Narwood Pro-
ductions, one hour.

July 814, Carly Simon, The Hot
Ones, United Stations, one hour.

July 814, Cars, Star Trak Pro-
files, Westwood One, one hour.

July 8-14, The Deele, The Con-
cert Hour, Westwood One, one
hour.

July 8-14, Maze, Special Edition,
Westwood One, one hour.

July 12, Tina Turner, Hot
Rocks, United Stations, 90 minutes.

July 12-14, Luther Vandross,
Street Beat 85, Barnett-Robbins,
two hours.

July 12-14, Eagles, Bryan Ad-
ams, Spirit Of Summer, CBS Ra-
dioradio, one hour.

July 12-14, Huey Lewis & the
News, Superstars Of Rock, Bar-
nett-Robbins, two hours.

Billboard.

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Aduit Contemporary
Singles chart.

NEW TOTAL

74 REPORTERS ADDS ON
KOOL & THE GANG 13 14
CHERISH oe-ute
TINA TURNER 1 1
WE DON'T NEED ANOTHER
HERO capmoL
PAUL YOUNG 1 69
EVERYTIME YOU GO AWAY
COLUMBIA
SADE 9 38
YOUR LOVE IS KING porTrar
ROSANNE CASH 9 32
| DON'T KNOW WHY YOU
DON'T WANT ME coLumia

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM Atlanta, GA
KEYl Austin, TX

WFBR Baitimore, MD
WJBC Bloomington, IL
KBO! Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY
KTWO Casper, WY
WVAF Charleston, WV
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
WKRC Cincinnati, OH
WLLT Cincinnati, OH
WLTF Cleveland, OH
WMJI  Cleveland, OH
WIS Coiumbia, SC
WTVN Columbus, OH
KMGC Dallas, TX
WLAD Danbury, CT
WHIO-AM  Dayton, OH
KHOW Denver, CO
KRNT Des Moines, |A
WEIM Fitchburg, MA
WENS [ndianapolis, IN
WYYN-FM  Jackson,
WIVY Jacksonville, FL
KLSI Kansas City, MO
KUDL Kansas City, KS
KMJJ Las Vegas, NV
KMGG Los Angeles, CA
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, Wl
WRVR Memphis, TN
WAIA  Miami, FL

WISN Milwaukee, Wi
WTMJ Milwaukee, Wi
WLTE Minneapolis, MN
KWAV Monterey, CA
WHHY Montgomery, AL
WLAC-FM Nashville, TN
WCTC New Brunswick, N
WPIX New York, NY
WWDE Norfolk, VA
KLTE Oklahoma City, OK
KOIL Omaha, NE

WIP Philadelphia, PA
KKLT Phoenix, AZ

KOY Phoenix, AZ

WTAE Pittsburgh, PA
WWSW Pittsburgh, PA
KGW Portland, OR
WPRO-AM Providence, Ri
WRVA Richmond, VA
KQSW Rock Springs, WY
WSGW Saginaw, MI

KSL Sait Lake City, UT
KFMB-AM San Diego, CA
KFMB-FM  San Diego, CA
K-101 San Francisco, CA
WGY Schenectady, NY
KKPL Spokone, WA
KSD St. Louis, MO
KKJO St.Joseph, MO
WIQI  Tampa, FL
WWWM Toledo, OH
KRAV Tulsa, OK

WLTT Washington, DC
WMAL Washington D.C,,
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Compiled from a national sample of radio playlists.

ARTIST

THE SEARCH IS OVER  SCOTT! BROS. 4-04871/EPIC 3 weeks at No. One
® SURVIVOR

@11 ]w

&
®
&

CE 3|5 |7 | GETCHA BACK CcARBOU 4-04913/EPIC
=i @ THE BEACH BOYS
(3106 | WHO’S HOLDING DONNA NOW  GORDY 1793/MOTOWN
Ei DEBARGE
[:Eﬁ 11 | 15| § | EVERYTIME YOU GO AWAY  COLUMBIA 3804867
- 1

4 PAUL YOUNG

(-]
“w
o

JUST AS | AM  ARISTA 19353

¢ AIR SUPPLY

"YOU GIVE GOOD LOVE  aRisTA 1.9274

S L & WHITNEY HOUSTON
7 sials NEVER ENDING STORY EMI-AMERICA 8230
= & LIMAHL
8 213012 EVERYBODY WANTS TO RULE THE WORLD  MERCURY 880659-7/POLYGRAM
~ & TEARS FOR FEARS
ANGEL siRe 7 29008
9 __5 i ___MADONNA
AXEL F  mca 5:536
4 12
10 i | & HAROLD FALTERMEYER
11 [ 41415 SUDDENLY  ivE 1.9323/ARISTA
| @ BILLY OCEAN
(17 HEAVEN aam 2729
‘m B3 | 71 & BRYAN ADAMS
@ 150187 REAL LOVE Rca 14058
DOLLY PARTON (DUET WITH KENNY ROGERS)
FIND A WAY  aam 2734

& AMY GRANT

POSSESSION OBSESSION Rca 14098
@ DARYL HALL & JOHN OATES

., [ FOREVER  COLUMBIA 38-04931
(16)| 21 |25 6 © KENNY LOGGINS
17 11719 7 CENTERFIELD  waRNER BROS. 7-29053
| y - ® JOHN FOGERTY
18 (127 (10 SAY YOU'RE WRONG  ATLANTIC 7-89567
| & JULIAN LENNON
19 | 14 il 15 FRESH  DE-LITE 380623.7/POLYGRAM
) | ¢ KOOL & THE GANG
% | FRANKIE ATLANTIC 7-89547
@077 |35 3 o SISTER SLEDGE
@'i'\, 2% 0|4 NOT ENOUGH LOVE IN THE WORLD  GEFFEN 7-29012/WARNER BROS
== x | 3 & DON HENLEY
(721124261 5 | WALKING ON SUNSHINE capioL 5466
== 3 @ KATRINA AND THE WAVES
23 l1sl121 11 DAYS ARE NUMBERS (THE TRAVELLER) aRISTA 19349
| ) THE ALAN PARSONS PROJECT
2 175 | YOURLOVE IS KING rortraIT 37.05408/€PIC
(2830 : fs & SADE
0130 SMOOTH OPERATOR  PORTRAIT 37-04807/EPIC
_ ® SADE

WAKE UP NEXT TO YOU  ELEKTRA 7-69654

& GRAHAM PARKER

Tl 2 | | DON'T KNOW WHY YOU DON'T WANT ME  COLUMBIA 38-04809
CZ_LI et it i & ROSANNE CASH
28 1.8. 14 | 14| EVERYTHING SHE WANTS  coLumsia 38-04840
_ * WHAM!
29 |22 |20 | 12| OMNELONELY NIGHT eric 3404848 |
¢ REO SPEEDWAGON
30 (31 | 33 | 4 | SUSSUDIO aTuanTiC 7-89560
| ® PHIL COLLINS
731 |25 |22 | 10| THROUGH THE FIRE _wammen oros 729025
} | I - & CHAKA KHAN
32 [29|23 17| CRAZY FOR YOU GEFFEN 7-20051/WARNER BROS
| - * MADONPL
33 |3224 | 19| RHYTHM OF THE NIGHT  GorDY 1770/MoTOWN
| } | & DEBARGE
NEW D | EVERYTHING | NEED coLumsia 38-04929 N
| PRl E— ¢ MEN AT WORK
35 [ 35|29 |21 ONE MORE NIGHT aTLanTiC 7-89588
- © PHIL COLLINS
36 |36 32|18 "M ONFIRE coumaia 38.04772
@ BRUCE SPRINGSTEEN
(371 NEWD> CHERISH  DE-LI"E 880869.7/POLYGRAM
e = B KOOL & THE GANG
:3_8 | NEW} FREEWAY OF LOVE  aRiSTA 1.9354
=5 - - # ARETHA FRANKLIN
(39| NEWD NEVER SURRENDER  em-ameRIca 8268 |
g & COREY HART

40 ¥|§ 5

THINGS CAN ONLY GET BETTER ELEKTRA 7-69651

(€ HOWARDLIONED)|

O Products with the greatest airplay this week. ® Video clip availability. ® Recording Industry Assn. Of

America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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Durham Dealer Pushes Video Sales
North American Boosts Business With Sell-Off

BY EARL PAIGE

DURHAM Carefully planned and
executed sell-offs of excess home
video rental inventory serve two
major purposes for North American
Video here, according to company
president Gary Messenger. Such
sales promote the idea of selling
rather than just renting, and the
film’s customers benefit instead of
used product brokers.

Recantly, the seven North Ameri-
can stores sold 3,000 pieces during a
one-dey Saturday sell-off that still
found the chain “having a great
rental day,” says Messenger, who
stress2s that he is not anti-rental.

Messenger says he pushes the
sale of home video because the busi-
ness is there for the taking. “The in-
dustry is infected with what I call
‘coitus interruptus.” We're always
telling the customer, ‘No, you can’t
buy that.” Our special sales prove
there s a sale market out there.”

Of the 3,000 pieces, Messenger
says, the chain’s 10 top-selling titles
were "“Gone With The Wind,” the
Star Trek tv series set, “Raiders Of
The Lest Ark,” the Star Trek movie
trilogy, ‘“Bill Cosby Himself,”
“High Road To China,” “Mouser-
cize,” “The Empire Strikes Back,”
“The Sound Of Music” and
“Splash.”

In what the chain calls its “dot”
sale, product is selected for sell-off
at $10 $15 and $20. For each dot-
marked package purchased, cus-
tomers can also buy any title in the
store, 2xcept adult product, at half
price. Messenger says he doesn’t
worry about selling off “Termina-
tor”’ or other hot titles ‘‘because we
do the sale on Saturday, and they’re
out on rental if they’re really hot.

We had 600 copies of ‘GWTW".”

All adult titles are priced at $25,
Messenger says, “and we sold 800
pieces chainwide.”

This year’s sale found Messenger
making several adjustments from
past specials. First, it was chain-
wide, while the chain used to rotate
the sale from store to store. A store
contest was also added.

“The store we least expected to
win led all day. It was overtaken by
the one we thought would win, but
orly during the last half hour,” he
says of the 10 a.m.-9 p.m. event.
Staffers of the top performing store
are treated to a dinner.

“There was tremendous spirit,
stores calling in every hour with tal-
lies,” he says of the 105 employees.
“We served free lunch and soft
drinks to the staff.”

Messenger says strict rules are
enforced. Staff does not know the
identity of dot-marked stock until 8
a.m. of the sale day. No product is
held on reserve or transferred from
one store to another. “We want our
customers to visit all our stores,”
says Messenger, adding that the
seven stores here, in Chapel Hill
and in Raleigh are at most 50 min-
utes distant “but most just 15 min-
utes apart.”

A principal rule is that the sale is
limited to club members and publi-
cized only in club bulletins and in-
store, for example with counter
cards. “We have plenty of people
who join the club in order to partici-
pate,” he says.

An outspoken critic of used prod-
uct brokers, Messenger has little
sympathy for those stores that
claim they would like to funnel out-
dated titles to their customers but
can’t control brokers sending in

Imported Rock Posters

Largest U.S.A. Distributor
of
ANABAS, ROCK-ON, HUNGRY TIGER

All our posters are fully authorized
for sale in the U.S.A.

Order now for immediate delivery

(800) 227-1666 or
(800) 223-9669 (CA)

Select Rock * Box 5551 * Walnut Creek, CA 94596

agents to make wholesale pur-
chases.

Messenger admits North Ameri-
can’s club fee is the highest in the
chain’s market at $50, but he notes
that it’s good for a lifetime. “Most
are $4.95-$29.95,” he says, “and lots
of stores do not have a club fee.
Ours may seem high, but look what
cable tv is a month.”

North America’s rental price is
$2.99 daily, but late charge is just $1
per day. Music video and children’s
product rent at $1. “The reason few
stores do well with music video,”
Messenger suggests, “is that you
can’t charge $3 for this product any
more than you can charge $3 for a
children’s program that’s under 45
minutes.”

Strawberries Fest. The 50-store New England-based Strawberries Records &
Tapes chain recently held its first convention. Pictured at the Sheraton
Conference Center in Sturbridge, Mass. are, from left, Steve Kakes of CBS
Records and Strawberries’ director of advertising David Alexander, director of
operations Mark Briggs and controller Herb Levine.

by Mike Shalett

TAKEN A LOOK at the new re-
lease sheets lately? They're filled
with heavy metal acts! Isn’t that
stuff dead or something?

Take a gander at who’s out or
coming out: Helix, Ratt, Scorpions,
Motley Crue, Grim Reaper, Bon
Jovi, AC/DC, Mama’s Boys, Taxxi.
What’s happening here? Who's
gonna play these guys? More im-
portant, who’s gonna buy their rec-
ords and go to their concerts?

Our data indicates that the com-
mercial popularity of heavy metal,
including its radio and video play
on mainstream outlets, hurt the

between 23 and 24. Only 9% of the
audience is 24 or older. Our record
consumer research indicates that
there are a few more 24-plus folks
buying heavy metal who are not at-
tending shows.

Metal freaks are exclusive in
their taste in music. Almost 95%
list heavy metal as their favorite
type of music. The remaining 5%
are usually female concert-goers
who grow less enthusiastic about
metal as they grow older.

Though most record buyers pre-
fer to buy cassettes, in our most re-
cent record retail survey, 66.3% of

Heavy metal is ‘cool’ again,
and its fans are buying records

image of metal and those bands
who rode the wave of popularity. It
just wasn’t “‘cool” anymore. The
hard-core base of heavy metal fans
got turned off.

The decrease of exposure, which
has been hindering heavy metal
acts over the course of the first six
months of the year, is now helping
to re-create a healthy environment
for its return. It's become ‘“cool”
again!

We are surveying a great num-
ber of acts that one would put in
the heavy metal category. Their ac-
tivity on the concert scene is cur-
rently quite high. Who is turning
out to see metal, and are they rec-
ord buyers?

In surveying several shows of
one well-known veteran metal act,
we see the following trends: The
audience is young. Fifty-six per-
cent of the crowd is 17 or younger.
Two-thirds of this segment are
males. That particular ratio of
males to females remains constant
in all segments.

There is an invisible age barrier

our metal fans preferred to pur-
chase in the vinyl LP configura-
tion. Sixty-five percent said they
had bought more than six albums
in the last six months. Half hadn’t
bought a single, and 56% hadn’t
bought a 12-inch single.

How do they find out about con-
certs and records? Fifty-seven per-
cent of our concert-goers say they
hear about a show on the radio.
Word of mouth is the second stron-
gest stimulus, with 28% saying
that’s how they find out. Record
purchases are still discovered
through radio first and foremost,
with browsing, word of mouth and
MTV runners-up.

What radio format are these peo-
ple listening to today? It wouldn’t
surprise us if they had abandoned
the medium, for in some ways the
medium has abandoned them. Still,
nearly all of the concert-goers stat-
ed that an AOR-formatted radio
station was their favorite. Their
second favorite was also an album
station.

Among record consumers sur-

‘percent had bought at least one of

veyed in record stores, there is less
of a blind sense of format alle-
giance. Only 69% cite an AOR sta-
tion as their favorite.

In markets where MTV is readi-
ly available, three-quarters of the
audience has access to and watch-
es it. Nearly 40% are heavy watch-
ers, averaging at least one hour a
day. Their viewing is split between
the afternoon and evening hours,
with our younger concert-goers
usually watching after school. The
same can be said for females over-
all. Our 18- to 26-year-old males
show a greater interst in watching
at night.

These are people who buy reec-
ords in mall-located record stores.
Better than 60% say that is where
they buy their records. Eighty-five

the group’s records. Close to 60%
had bought the group’s most re-
cent release.

“On Target” is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a
New York-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, is the motivation for com-
pleting the questionnaire. The av-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.
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Van Zant at Turtles. Geffen recording group Van Zant recently stopped by
Turtles Records & Tapes in Atlanta. Pictured during the visit are, from left: group
member Robbie Gay, Donna Wiser of Turtles, group members Johnny Van Zant

and Danny Clausman, and Greg Wofford of Turtles.
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(On the Beam

BY SAM SUTHERLAND

A weekly column focusing on de-
velopments in Compact Disc hard-
ware and software.

cD EN FRANCAIS: From its To-
kyo headquarters, Sony Corp. has
confirmed that its Sony France S.A.
subsidiary will build a new factory
to manufacture Compact Disc play-
ers and key components for its 8mm
video hardware. When completed,
the new facility, slated for Ribeau-
ville in eastern France, will be the
first Japanese CD factory to be acti-

vated outside Japan.

Sony has previously moved be-
yond its homeland to meet interna-
tional market needs, starting with
its first European color television
factory in 1974. That initial U.K. fa-
cility has since been augmented
with four other factories in France,
Spain, and West Germany, while
Sony currently operates a Trinitron
tv manufacturing plant in San Die-
go and a magnetic tape facility in
Dothan, Ala.

The electronics giant claims the
projected Ribeauville operation will
be a key element in its European

production blueprint. Startup is
scheduled late next year, with the
facility initially set to produce
10,000 CD players and 5,000 8mm
video components monthly. Sony re-
ports the operation will employ
about 250 workers.

EXTENDED PLAYERS: A spot
check of various U.S. dealers by
Billboard’s Earl Paige reflects
varying attitudes toward extended
Compact Disc programs offering
hourly playback rather than con-
ventional LP playing times.
(Continued on page 26)
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Neon, Diffused Light, Efficient Use of Space

New Wherehouse Stores Have Flashy Look

BY EARL PAIGE

SAN FRANCISCO Wherehouse is
going for more flash and pizazz in
its new super-size stores. One hint
is seen in the chain’s newest unit,
where brand logos are scrawled in
neon on mirrored walls and ceilings
radiate diffused light.

Also significant for the 137-unit
Los Angeles-based chain is an em-
phasis on slatwall displays and oth-

Ticket Wonrld,
Record World Link

NEW YORK Computerized ticket-
ing firm Ticket World has cancelled
its arrangement with the New
York-area Sam Goody stores and
signed with the Record World chain.

Ticket World, which debuted two
years ago, claims it handles as much
as 70% of all computerized ticket
sales in the New York metropolitan
area. The deal with Record World,
which covers more than 20 stores,
will raise the number of Ticket
World outlets to approximately 75.
Under its arrangement with Sam
Goody, Ticket World operated sales
locations in seven of the Pickwick-
owned stores.

er display modules that maximize
use of space.

The store in suburban Los Gatos
here, near San Jose, is the first in a
rollout of new units and typifies
Wherehouse’s strategy regarding
new ambience and layout, according
to Louis Kwiker, the chain’s presi-
dent and chief executive officer.
But he pointedly says it’s not up to
size at 6,600 square feet: New
stores will average around 7,500
square feet.

It’s obvious that Wherehouse
store designers learned well how to
conserve and exploit space in the
chain’s heretofore smaller stores.
Though the new units will be giant-
size, a compactness still exists that
directs customers from one configu-
ration to another.

Slatwall, a horizontally grooved
smooth surface material that can be
used with or without shelving, is
used throughout and lends continu-
ity. At one end of the store, comput-
er software is arrayed on slatwall
shelves at full store width. Across
the store, prerecorded audio-
cassettes are arrayed along walls.

Floor displays further dramatize
the efficient utilization of space. A
blank media unit in the computer
software section accommodates
$11,000 worth of product in 2 mod-
ule four feet high but occupying
just nine square feet of floor space.

In the Compact Disc section,

some browser modules are 14 pack-
ages wide with three rows up and
down, offering a total of 42 facings.
Other modules are as narrow as
eight and even six packages wide.
On any given waterfall shelf, depth
in a single title can be 14 packages.

An end cap CD unit has 30 fac-
ings, six packages wide but five
rows high instead of the normal
three in regular waterfalls.

A key overall layout feature in
the store is the exploitation of pre-
recorded music in CD and cassette
form inside the front entrance. Just
as important is the chain’s new
“floor video” section, which fea-
tures theft-protected product in-
stead of empties. It's placed at the
rear to draw in traffic.

The computer software section
also commands attention through a
dramatic wall of package display,
plus the neon logos on mirror sur-
face overhead. Computer software,
placed in around 90 Wherehouse
units, has not been highlighted this
heavily before.

Basic to overall store layout is the
cross-merchandising of all soft-
ware. This extends beyond directing
customers past prerecorded music
to video. As Jim Lara, senior vice
president/general merchandise
manager, explains, “We see that
20% of our VCR owner customers
are into computers.”

ALL NEW FOR 1985

. APPLE ENTERTAINMENT: A leading distributor
of home entertainment products serving dealers

from coast-toCoast.

. LARGEST INVENTORY OF ANY DISTRIBUTOR:
We stock BETA as well as VHS. Immediate delivery on

all products.
Large selection and extra profits.

. WE OFFER OUR CUSTOMERS THE FOLLOWING

SERVICES:
«Daily Specials «Product Information by Phone *Export
v Newsietter on

Divisions «One-Stop Distribution sMonthly
Our Specials

[ ] |
: 1-800-221-3191 s
@  ORCALL TOLL-FREE IN NEW YORK CALL (212 2330747 =
[
= NAME TELEPHONE =
B TIME ADDRESS ]
: COMPANY oy =
| %= STATE 2P .
[
EEE EEEDNEENNNENOAEEERNNESS EEEER

15 PARK ROW, NEW YORK CITY, NEW YORK, 11038

New Releases
ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.

POP/ROCK
AC/DC

Fly On The Wall

LP Atlantic 81263-1-E/$9.98
CA 81263-4-£/$9.98
BRANIGAN, LAURA
Hold Me

LP Atlantic 81265-1-E/$9.98
CA 81265-4-£/39.98
FRICTION GROOVE
The Black Box

LP Atlantic 81262-1-D/$8.98
CA 81262-4-D/$8.98

(Continued on page 71)

Rose Records To Open
Its Eighth Chicago Outlet

BY MOIRA McCORMICK

CHICAGO Rose Records is sched-
uled to cut the ribbon on a new Chi-
cago-area store in mid-July, accord-
ing to Rose marketing director
Ronna Hoffberg. The second Rose
Records to open this year (the other
outlet is in suburban Evanston), it
will bring the chain’s total to eight
units. Rose Records’ Irving Park lo-
cation, not directly owned by the
chain, closed several months ago.

Hoffberg says the 3,800 square
foot unit is located in a strip shop-
ping center in southwest suburban
Naperville, 16 miles west of Rose’s
Downers Grove store and 45 miles
from downtown Chicago. At pres-
ent, no other record retail outlets
occupy the Naper West Plaza, she
says.

According to Hoffberg, the new
Rose will emphasize Compact Disc,
classical, opera and Broadway cast
albums—*‘the ancillary product
lines we’re known for.”

In addition, Hoffberg says she ex-
pects the store to do a brisk busi-
ness in black music, due in part to
Naperville’s proximity to Aurora,
which has a substantial black popu-
lation. “We're also told,” she says,
“that we're likely to sell a lot of
country product.”

Music videos will be stocked, pri-
marily for sale. The store will not
carry movies.

The decision to open the Naper-
ville store was prompted largely by
what Hoffberg calls the ‘“phenome-
nal success’’ of Rose’s Downers
Grove location. “It does as well vol-
ume-wise as our State St. store,”
she says, ‘“‘but since the rent is
much lower, the bottom line is high-
er.

“And the product mix most close-
ly resembles that of our [down-
town] Wabash store: We sell the
hits, but also a lot of folk, r&b, eso-
teric music, and especially Compact
Discs.”

In recent storewide CD sales,
Hoffberg says, Downers Grove was
averaging 50% of total volume in
CD sales. She adds that it “has the
highest ratio of CD sales to overall
business,” noting, “Our thinking
was that with our strong franchise
in Downers Grove, Naperville was a
logical rollout.”

Hoffberg says she expects about
“5% cannibalism” in the Downers
Grove store when Naperville opens,
due to the towns’ close proximity to’
each other. “But we’re braced to en-
dure it,” she says. “We feel the
sales potential in Naperville will
outweigh whatever small percent-
age of business might transfer
from Downers Grove.”

Rose Records Naperville’s grand
opening is scheduled for July 26,
and marks the first time Rose will
be advertising via cable televisior.
“With four suburban stores,” Hoff-
berg says, “it’s finally beginning to
make sense.”

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
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and tell Jeff you want to see some
Action!
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(Continued from page 23)

At Disc Jockey in Owensboro,
Ky., Harold Guilfoil claims expand-
ed CDs, offering either added
tracks or longer versions of LP
cuts, “‘aren’t that much more per-
suasive in terms of luring CD pur-
chases.” He likewise contends that
LP purchasers appear unconcerned
by the longer program available on
CD.

More upbeat is Licorice Pizza
buyer Tom Marin, contacted in Los
Angeles. Marin praises the idea of
expanded CDs, citing such labels as
DMP for regularly issuing hour-
long Compact Disc titles. And, in
Miami, Spec’s Music’'s Joe An-
drules, an avowed Dire Straits fan
excited by that band’s extended cur-
rent CD/cassette album, sees such
customized programming as an add-
ed tool for retail marketers.

Meanwhile, last week’s pop CD
chart offered some possible clues to
how such titles can fare: Dire
Straits’ “Brothers In Arms’’ has ris-
en to the number four slot in just
three weeks (compared to a bullet-
ed 31 in the same edition’s pop al-
bum listings), while Steely Dan has
landed two separate compilations,
“Best Of Steely Dan” and “Decade
Of Hits,” in the pop CD’s top 30.

In fairness, it should be noted
that both those acts have fared well
with audiophiles in the past, with
Dire Straits an acknowledged CD
draw for past releases. Both also at-
tract an adult demographic custom-
er, too. That said, however, it ap-
pears that extra playing time pulls
extra sales.

HANDOM BITS: The latest jazz la-
bel to join the Compact Dise ranks is
Palo Alto, now planning its initial
flight of CDs by October . . . Digital
Music Products Inc., once based at
founder/producer Tom Jung’s
Scarsdale, N.Y. lair, has moved.
New headquarters are at 175 Dol-
phin Cove Quay, Stamford, Conn.
06902, with a separate sales office
at 200 W. 57th St., Suite 1108, New
York, N.Y. 10019. Phone at the lat-
ter location is (212) 315-4333.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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