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GE Mum on RCA/Anola Future

‘Business as Usual’ After Buyout

BY FRED GOODMAN

NEW YORK The planned acqulsl
tion of RCA Corp. by General Elec-
tric is not expected to cause any
short-term changes at the RCA/
Ariola International record division.

Although a division spokesman
says the record group has no com-
ment at this time, RCA/Ariola
sources say they do not anticipate
any immediate impact from the pro-
posed sale and are pursuing “busi-
ness as usual.”

However, the record group’s
longterm prospects with General
Electric are less clear. A press con-
ference at GE’s offices here last
Thursday (12) confirmed that RCA’s
record operations had provided vir-
tually no impetus in GE’s decision to
merge RCA into its operations.

Vid Dealers Fear
Shamp Boost in
Insurance Rates

BY EARL PAIGE

LOS ANGELES U.S. home video
dealers, facing sharp rate hikes for
liability coverage in the new year,
are warning of an insurance crisis
as they await the new rates. Some
are worried that they may be denied
coverage completely.

Concerned members of the Video
Software Dealers Assn. (VSDA) are
being referred by the trade group to
a Spokane insurance agency, Fideli-
ty Associates, which says it is offer-
ing a new coverage proposal under
consideration by VSDA. Fidelity,
seeking VSDA endorsement, says it
has found an underwriter willing to
provide coverage.

(Continued on page 68)

In outlining what he described as
RCA’s “excellent strategic fit with
GE,” John F. Welch Jr., chairman
and chief executive officer of GE,
cited RC£’s service and technology
businesses, including the NBC net-
work, the broadcast stations, aero-
space anc military contracts, com-
municaticns and t?¢ RCA Service
Co., but made no rre tion of either
the record division ,: RCA’s joint
venture with Columii« Pictures for
the markzting of \fleocassettes.
The existence of the@omparatively
small RCA/Ariola aivision—with
revenues of nearly $1 billion last
year—was not noted in any merger
press releases issued by either RCA
or GE.

Asked if GE has any interest in
being in the record business, Welch
termed the question “premature.”

(Continued on page 6.3)

DR. YORE. PRODUCTIONS says SEASUIN'S GREETINGS and
expresses it through a beautitul, seasonal duet featunng MISS
SARAH D®SH (formerly of LABELLE) and DR. YORK singing
“IT'S TOC LATE” (ASCAP). Written, arranged, produced by DR.
YORK anc recorded at York Recording Studio, this 12" release
will be in wour favorite store soon. On YORK RECORDS
{previoush PASSION RECORDS), YRC786-24.

First Deal of Its Kind

CAPITOL TO DISTRIBUTE MGM/UA VIDEO

BY TONY SEIDEMAN

NEW YORK MGM/UA Home Vid-
eo and Capi:zol Records 1ave struck
the first distribution deal between
an independent home video major
and a record company. MGM/UA’s
titles will b» available through the
Capitol braach system starting in
January.

“It’s sell-through we are primari-
ly seeking in this new association,”
says MGM,UA Home Video vice
president of sales and marketing
Saul Melnick.

Record retailers are already be-
ing served by independent video dis-
tributors, M=Inick says, adding that
“our independent distrilaution base
has been selling the record busi-
ness, and 1 would imagine they will
continue to sell record retailers.”

Capitol will have to work within

ADVERTISEMENTS

the intensely cormpetitive nature of
the video distribution business, with
several wholesalers often compet-
ing for the attention of a single
stcre, Melnick says, noting that
“tkey’re going t> have to out-per-
fcrm other peop e’ to get custom-
ers. MGM/UA will be offering no
special terms to the record label on
retarns or dating.

‘ Segmented d stribution” is the

phrase he uses to describe the sign-
ing on of Capitol, and Capitol vice
president Dan Davis confirms this.
It’s not a matter of being prohibited
from selling to video specialty
stores, but Capitol is unlikely to do
so, Davis says. “The videc business
is the video business, and the record
business is the record business.”
Negotiations with MGM/UA
(Continued on page 68)

EMI Forges China Link

Broad Pact on Music, Technology

BY SAM SUTHERLAND

LO3S ANGELES EMI Music and
Capitol Industries last week un-
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Fresh, wholesome and talent2d is DR. YORK’S new group
PETITE As the female versicn of New Edition, these four lovely
16 year olds are on their way to the top! Their debut album,
TEENS (ASCAP) was written, produced and ar-anged by DR.
YORK &nd recorded at York Recording Studio. Their first video
“SO FINE” (ASCAP YRC786-23) is from TEENS. TEENS is
avaitabl2 on YORK RECORDS and cassettes. YRC786-23.1.

veiled a new agreement with the
China Record Co. (CRC) encompass-
ing blank audio tape, cassette dupli-
cation technology and an exchange
of repertoire.

As consummated in Beijing, the
deal allows CRC access to Capitol's
exclusive XDR cassette duplication
process for manufacturing product
from both companies’ vaults on the
Chinese mainland.

The agreement also continues
Capitol Magnetic Products’ associa-
tion with CRC as a supplier of blank
magnetic tape. Under these terms,
EM1/Capitol and CRC will also ex-
change technical and manufactur-
ing information in magnetic storage
media, disk manufacture, tape du-
plication and recording studio
equipment, design and operations.

Although selective trade agree-
ments between CRC and other
Western music manufacturers have
been previously reached, the EMI/
CRC association is now claimed to
be the most comprehensive such
pact since the late '40s.

“We have had a very long histori-
cal relationship with China,” EM1/
Capitol chairman Bhaskar Menon
notes. “We are probably the only

(Continued on page 68)
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ernard Wright, just 22, has the stuff it takes to reach
out and touch people. He's an accomplished singer, writer
and arranger and a premier keyboard player. He started
gigging at 13, and he’s toured with top notch pros like Al
Jarreau. Bernard cut his first record at 16, and he plays with
a maturity beyond his years.
Bernard is aglow with talent, charisma and charm and
he's burning up the R&B charts with his
Top 5 hit, “Who Do You Love” from
his Manhattan album,
“Mr. Wright”
He's coming off
a guest appear-
ance on Soul Train
and his video is in

Power Rotation on
Black Entertainment
Television and VH-1.
There's already a strong
crossover buzz starting for

“Who Do You Love?” and it

looks like it’s just a matter of

time before Bernard Wright is a
household name on all radio
formats. We're incredibly proud of
Bernard Wright and proud that we
are a part of his success.

BERNARD WRIGHT

e

ST-53014 4XT-53014 B-50011

“Mr. Wright” featuring

“Who Do You Love.!” The
first single from a hit-filled
album by Bernard Wright.

ON MANHATTAN RECORDS
AND HIGH QUALITY XDR
CASSETTES

IXDR)

AN " '

- BERNAR

TAN ;,

Distributed by Capitol Records Management: John Kaye, Kibalo & Co., NYC ¢ 1585, Monhatton Records, o Division of Capital Recards, Inc.
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Geldof Blasts Indonesia on Bootlegging

Says Government Feasts on Bogus Live Aid Recordings

BY PETER JONES

LONDON Following the revela-
tion that around 1.5 million bootleg
Live Aid tapes and disks have been
produced in Indonesia for sale in
Southeast Asia, the Middle East and
Italy, Africa famine fund organizer

Bob Geldof stormed into action
against Indonesian government rep-
resentatives here.

According to the Band Aid
Trust’'s Kevin Jenden, proceeds
from the sales of illicit tapes of the
all-star concerts staged in London
and Philadelphia last summer would

Trade Reprisals Threatened

U.S. Wams Korea on Piracy

BY BILL HOLLAND

WASHINGTON U.S. Trade Repre-
sentatives met in Seoul last week
and told South Korean leaders that
unless that country steps up protec-
tion against the rampant piracy of
intellectual property there and re-
solves other unfair trade practices,
the U.S. would call for a withdrawal
of special trade benefits.

The action stems from a govern-
ment-initiated proceeding charging
the Korean government with the
abuses, and follows a recent letter
to the U.S. Trade Representative
(USTR) from 10 U.S. senators.

A recent report by the USTR con-
tains projection figures indicating
that piracy of copyrighted material
cost American record companies up-
wards of $40 million in 1984, while
U.S. book publishers suffered $70
million in losses, motion picture
companies $20 million and U.S. soft-
ware companies $20 million.

“If Korea insists on keeping its
markets closed and pirating our
books, movies, records and tapes,
we are simply going to retaliate,”
says the letter to the USTR from
the senators, spearheaded by Sen.
Pete Wilson (R-Calif.). “Denying
preferential treatment trade bene-
fits is a good place to start.”

Were the U.S. to deny the so-
called comparative need waivers for
Korea now allowed under the re-
cently passed GSP trade bill, that
country could lose more than $1.5
billion in trade. Korea is one of the
top three beneficiaries of the GSP
program of special trade benefits.
This is the second Reagan Adminis-
tration trade complaint against Ko-
rea this year,

The Recording Industry Assn. of
America (RIAA) is part of the Inter-
national Intellectual Property Alli-
ance (ITPA), which is serving as an
advisory board to the U.S. team that

(Continued on page 66)

have “been enough to keep two mil-
lion people alive for a month.”

Geldof followed an IFPI confer-
ence here (Billboard, Dec. 7) by pre-
senting copies of the bootleg cas-
settes, all made by major record
producers in Jakarta, to Indonesia’s
acting ambassador based in
London,

Geldof chided the Indonesian dip-
lomatic team here because his name
as fund organizer had been used on
tapes claiming to be in aid of famine
relief. “No permission has been giv-
en for their manufacture and no
proceeds are reaching the starving
people in Africa,” Geldof said. The
cassettes included some by labels
named as Billboard, Joker and
Team.

Geldof added that each cassette
had been taxed by the Indonesian
government at 15 cents a unit, so
the state itself had made the equiva-
lent of some $300,000 out of Live
Aid sales, there being no copyright
protection in Indonesian law cover-
ing foreign artists’ product. But
that government revenue, he added,
was only a fraction of what the pi-
rates had made.

Acting ambassador Pratjojo told
Geldof that his government had al-
ready been asked to look into the
bootleg situation, adding that it was
“particularly embarrassing” since
Indonesia had recently sent 100,000
tons of rice to Ethiopia. “But I must
stress that the piracy of foreign re-
cordings is definitely not unlawful

(Continued on page 66)

Joint Venture With Norby Walters Productions

Billhoard Plans Awards Show for TV

NEW YORK Billboard Publica-
tions Inc. and Norby Walters Pro-
ductions have formed a joint ven-
ture to create an annual Billboard
Awards Show to be carried on net-
work television.

The first telecast, to be aired live
from Hollywood, is scheduled for
next December.

The awards will be based on Bill-
board’s year-end chart results, with
specific categories yet to be deter-
mined. Billboard’s year-end awards
are compiled by computer from Bill-
board’s weekly, bi-weekly and
monthly charts. Points for each re-
cording are awarded equally to the
artist, the producer and the record-
ing itself.

In addition to the year-end
awards, to be revealed for the first
time during the telecast, plans also
call for non-chart-related achieve-
ment awards within the home enter-
tainment industry.

According to the agreement,
Norby Walters Productions will act
as liaison between the joint venture
and an independent tv producer, yet
to be named, who will develop the
awards telecast. Walters’ company
and Billboard will also arrange the
show’s talent lineup, host and pre-
senters.

“Billboard’s year-end awards are
an ideal focus for a tv awards show,
since they relate directly to the re-
cordings the public buys the most
and hears the most over the air-
waves,” notes Marty Feely, Bill-
board magazine’s associate publish-
er and director of research.

“As the weeks and months go
by,” Feely adds, “we’ll be finalizing
programming concepts that will
surely make the show a premier tv
event. We're delighted to be work-
ing with Norby, who combines ex-
pertise both as a music person and
one who has shown considerable
skills in tv production.”

“It’s really exciting being in-

volved in the birth of a major music
awards special,” says Walters, who
also operates one of the industry’s
major booking agencies. “The Bill-
board name has a strong public
identity, especially in view of its
widely disseminated weekly survey
of the top success stories in the
world of recordings. I'm sure the
show will be an annual favorite.”

This week’ edition of Blllboard
.marks the debut of several excit-

serve our readers’ needs.. .
At the heart of the changes are

ed each week on the Hot 100,
Black Singles and Country Smgles
charts.

Fach chart features two Hot
Movers—one in sales and one in
airplay. Hot Mover/Sales recogni-
tion goes to the single already on
the chart--but below the top 20—
that shows the week’s greatest
sales increase. Similarly, the Hot
Mover/ Airplay diztinction will pin-
point the record below the top 20
which picks up the most airplay.

to the week's hlghgst debuting

" Further explanation of the Hot

er helpful new Ell]btmartx!g[eature
o R §§ - X &

~New Blllhuartl Bhart Features Debut

ing features.designed to better
. page;61). The weekly column, by

the .new “Hot Mover’<and-“‘Hot
Shot Debut” awards being grant-~
.. ology behind the numbers and the

%

The Hot Shot Debut award goes -
record on each of the three charts, *

Movers can be found in still anoth- .

P wBE W e s

_the Hot 100 Singles Spotlight,
" which will appear each week oppo-
site the Hot-10i} Singles chart (see

Hot 100 chart manager Michael
Ellis, will provide readers with a
look at the research and method-

bullets. For the firat time, you will
learn the fascinating stories of
how records move up and down
the chart. . P

“In another change, an old =tand-
by favorite, the Hot 100 Singles
Action chart, moves from the Ha-
dio section to it§ new home oppo-
site the Hot 100 chart. (It appears
this week on page 61.) The box
provides a weekly report. of “Ra-
dio Most Added” singles and “Re-
tail Breakouts.”
.« By grouping these features to-
~gether, Billboard provides a con-
venient in-depth picture of wh
“happemng on the charts .

Fool oy s . s
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NARM Theme: ‘New Look, New Listen’

MCA Chief Azoff to Keynote 28th Annual Convention

NEW YORK With Irving Azoff,
president of MCA Records & Music
Group, set as the keynoter, the 28th
annual convention of the National
Assn. of Recording Merchandisers
will play heavily on the theme of the
Compact Disc and music video revo-
lution.

The meet, expected to draw some
1,500 tradesters to the Century Pla-
za Hotel in Los Angeles March 7-11,
carries the apt thematic banner of
“Music: A New Look, A New Lis-
ten.” Azoff, who is also a vice presi-
dent of parent MCA Inc., came to
MCA after having operated a key
management firm, Frontline Man-
agement, and co-produced such
such successful feature films as
“Urban Cowboy” and “Fast Times
At Ridgemont High.”

Following Azoff’s address at the
opening business session, there will
be an update on the Compact Disc
by Jan Timmer of PolyGram Inter-

national, including the screening of
a video on how the CD is manufac-
tured. The opening business session
will also feature a state-of-the-asso-
ciation address by NARM president
Jack Eugster of the Musicland
Group.

According to convention chair-
man Sterling Lanier of Record Fac-
tory, NARM is making “very spe-
cial efforts to attract to the conven-
tion not only the top level [store]
management and marketing execu-
tives, but store and branch manag-
ers, regional supervisors and buy-
ers as well.”

A $25 ““day pass’’ feature this
year will allow store managers and
middle managers to attend semi-
nars on merchandising, music, ra-
dio, theft, video and the music store,
among other topics. Also part of the
package are a manufacturer-spon-
sored lunch, a “for store managers
only” bash at Tower Records, a

“Boogie Independent” night, and
product presentations by Capitol,
CBS, Motown, RCA/A&M/Associ-
ated Labels, including Arista, and
WEA.

In another fee incentive, the first
two registrants per company pay
$400, while all others who register
for the full convention program pay
an even lower fee of $200.

Among the artists scheduled to
entertainment during the meet are
Arista’'s Whitney Houston and, dur-
ing the “Boogie Independent” bash,
Sutra’s Fat Boys, Dream Team’s
L.A. Dream Team and Tommy
Boy's Force M.D.’s.

The NARM best-seller awards
banquet will cap the convention,
which will also feature such tradi-
tional events as a scholarship dinner
and awards recognizing excellence
in print, radio and tv advertising.

IRV LICHTMAN

Broadcasting, Disk Mastering Eyed

Laser Tumtables Headed for Pro Market?

BY JIM McCULLAUGH

LOS ANGELES Finial Technology
& Innovation, based in Sunnyvale,
Calif., is now eyeing a professional
series of laser-optical turntables
that play conventional vinyl re-
cords.

Previously, the two-year-old Sili-
con Valley high-tech firm had re-
vealed plans for a series of consum-
er models to be introduced in mid to
late 1986 (Billboard, June 29).

The non-contact turntables use a
low-powered laser beam which
reads the audio signal via groove re-
flection, while also utilizing precise
tracking techniques adapted from
computer disk drive technology.

Turntable dimensions are 6.5
inches high, 18 inches deep and 16
inches wide. Weight is 20 pounds.
Among the features are front load-
ing and various levels of operation,
such as traditional “punch play”
and full programmability. Projected
retail price is $1,000-$3,000. Distri-
bution will be through high-end au-
dio salons.

Advantages of the new turntable,
according to Finial marketing man-
ager Michael May, are that the non-
contact approach eliminates “ticks,
pops and clicks”’; preserves the life
of vinyl records; produces a sound
quality that is “demonstrably better
than any other playback medium”’;
will even play old, warped viny! rec-
ords; and addresses the tens of bil-
lions of vinyl records that consum-
ers already own on a global basis.

To date, the pre-production con-
sumer model has been demonstrat-
ed to major record labels in Sunny-
vale, while Finial had a presence at
the recent National Assn. of Broad-
casters convention. More recently,
radio and recording engineers have
been exposed to the technology.

Now, according to Allan J. Eve-
lyn, vice president of sales and mar-
keting, two professional markets
where additional advantages can be
realized, broadcast and disk master-
ing, are being seriously addressed.
The pro models would differ from
the consumer offerings (faster
start-up and different dimensions,

for example), although they would
still be priced similarly.

Says Fred Catero, a veteran San
Francisco engineer, who was on
staff at producer David Rubinson’s
Automatt before starting his own
Catero Records a few years ago: “It
would save record labels thousands
of dolllars. Typically, you cut an ac-
etate reference from a master tape
for a vinyl LP. That’s what gets
played for the artists, managers
and labels.”

The second cut from the tape, Ca-

tero points out, doesn’t get played
but goes right to the manufacturing
process. ‘‘If there’s something
wrong with that, you won’t know it
until you're well into the disk manu-
facturing process. This turntable
would allow you to play the finished
master.”

Ingram Video Moves Into
In-Store Merchandising

BY KIP KIRBY

NASHVILLE Ingram Video takes
its first step into creative display
production when the wholesaler
launches a series of in-store mer-
chandising graphics designed to en-
able retailers to sell hot titles by dif-
ferent manufacturers under a com-
mon theme.

A first for Ingram, the display
program will kick off in March, with
a total of five separate in-store pro-
motions planned for the year. The
move is a concentrated effort to as-
sist Ingram accounts in making the
transition from rental to sell-
through.

Through Ingram’s in-house cre-
ative services department, the dis-
tributor will manufacture complete
full-color displays and standups fea-
turing six-foot-high color photo-
graphs using professional models.
The displays, targeted for sell-
through, will carry a dozen best-
selling titles two deep.

The five featured categories in-
clude Mother’s Day/Father’s Day/
graduation, children’s video, clas-
sics, how-to/education video and
Christmas. The leadoff display
ships in March.

“The program will come out at
the heaviest gift-giving times of the

year,” explains Brian Woods, direc-
tor of marketing for Ingram Video.
“Ingram will select the best titles
from various manufacturers and
merchandise these together in one
display.”

In conjunction with this annual
five-theme program, Ingram is pre-
paring Plexiglas counter units to
hold annotated “Now Playing”’ sell-
through sheets in color. Customers
will be encouraged to take a copy of
“Now Playing” so they can read
about new and best-selling product
they might want to purchase. All ti-
tles listed in each edition of ‘“Now
Playing” will simultaneously be fea-
tured in the current Ingram in-store
display campaign.

“The titles will be cross-merchan-
dised,” says Woods. “We'll use the
same display logos on the six-foot

standups that we use on ‘Now Play-

lng', ”

Woods estimates that each spe-
cial display will remain in the stores
for two or three months, depending
on re-stocking and follow-through
efforts by individual retailers. In-
gram is suggesting that its custom-
er accounts position the displays
prominently up front as traffic-
builders.

The use of special price points for

(Continued on page 65)

They Got the Whole World in Their Hands. This year's AMC Cancer
Research Center honorees, from left, Miles, Stewart and lan Copeland, continue
to stage their “Guerrilla War Against Cancer” during a benefit dinner Dec. 7 at
the New York Hiiton. The evening’s activities included guest performers and an
industry go-cart race. (Photo: Chuck Pulin)

E xecutive Turntable

RECORD COMPANIES. CBS Records appoints John Schuch West Coast director
of a&r administration in Los Angeles. He was director of copyright admin-
istration at MCA Records.

Tina Nielsen joins MCA Records as associate director of copyright ad-
ministration in New York. She was manager of copyright and licensing at
Warner Bros. Records.

Relativity Records appoints Mike Krumper director of national publicity
and Nick Cucci East Coast promotion director in New York. Krumper was
an account executive at JLM Public Relations. Cucci was director of station
relations at Thirsty Ear Communications.

Nite Records names Randy Nite president and Ray White manager of
press and artist relations in Los Angeles. Nite was editor at Warner Bros.
Television. White was an account executive at Norman Winter/ Associates
Public Relations.

HOME VIDED. David Cline is appointed vice president of sales at Embassy
Home Entertainment in Los Angeles. He was national director of advertis-
ing at Elektra/Asylum/Nonesuch Records. Also, David Bixler and Alan
Benjamin are promoted to national sales manager and national accounts
manager, respectively. Bixler was Western regional manager; Benjamin,
Southeastern regional manager.

Prism Entertainment promotes Sandra Embrey from manager of adver-

GARLAND

SHAPIRO

tising and promotion to manager of marketing in Los Angeles. Kathy Car-
penter-Hewitt joins as Southwestern regional sales manager, based in Dal-
las. She was Midwestern sales manager for United Home Video.

RCA/Columbia Pictures Home Video appoints the following in Burbank:
Jim Keegan as controller; Maria H. Orr, credit manager; Marney Maggio,
inventory supervisor; and Phyllis Holley, office manager. Keegan was
with Columbia Pictures. Orr was with Lloyds Bank California. Maggio was
with the Russ Reid Co. Holley was with Ramey Communications.

Douglas B. Hester is named director of marketing for Mirisch Video Co.
in Beverly Hills. He was with Mattel Electronics.

PUBLISHING. Harvey Shapiro is elevated to executive vice president of CBS
Songs in New York. He was vice president and general manager.

Maxyne Lang is promoted to vice president of special projects for the
Chappell/Intersong Music Group-USA in New York. She was director of
special projects, creative and director of the company’s merchandising arm.

RELATED FIELDS. Les Garland is elevated to the newly created post of senior
vice president of music programming for MTV Networks in New York. He
served in a similar capacity for MTV: Music Television and VH-1/Video
Hits One. Other promotions: Sandra H. Toscano to vice president of com-
mercial operations; Nancy Allen, vice president of marketing for Nickel-
odeon and Nick At Nite; and Ned Greenberg, vice president of research and
marketing, advertising sales. Domenick Fioravanti resigns as senior vice
president of the networks to join Independent Media Services, where he will
serve in a similar capacity.
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WHAT ABOUT EUROPE

YOU CAN HAVE ALL YOUR ANSWERS EVERY WEEK !

EUROTIPSHEET (an EMR/Billboard publication) is the only Pan-European weekly music trade and offers:
% Hot News on the European record and video industry, radio and television programming and new media.
% Editorial Spotlights on Pan-European talent, cable and satellite developments and program syndication.

% Music Tips, including records of the week and adds from the 400 leading radio and television personalities
from the 18 European markets.

% The European Hot 100 (singles & albums) based on sales and backed by the music industry organisations
as well as The European Airplay Top 50 showing the test played singles in Europe.

% Video News from the major markets, new clips produced in Europe and rotation lists from the 55 most impor-
tant European television programs.

% New Talent sections with Euro Crossover discoveries and hot new releases from the European countries.

EUROTIPSHEET GIVES YOU A COMPLETE
EUROPEAN PICTURE EVERY WEEK !
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SUBSCRIBE NOW

(or ask for your free sample)

contact Ron Betist at: Subscription rates:
EUROTIPSHEET (50 issues by first class airmail)
Stadhouderskade 35 USA/Canada US $ 140

1071 ZD - AMSTERDAM UK £ 80. Germany DM 300
The Netherlands (Europe) France FF 920 Holland Dfl 320
Tel 31-20-628483 Rest of Europe US $ 116

Telex 12938 Australasia/Japan US $ 165

EU ROTIPSHEET Email DGS1112 South America/Other Markets US $ 165
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Responses to Senate Questions

ARRC Blasts Industry on Home Taping

BY BiLL HOLLAND

WASHINGTON The counsel and
chief spokesperson for the Audio
Recording Rights Coalition (ARRC),
the manufacturer-oriented group
that opposes the audio home taping
loyalty bills now before Congress,
has presented to the Senate Copy-
right Subcommittee a series of re-
sponses to questions from legisla-
tors studying the Senate bill.

The responses form a 200-page in-
dictment of what ARRC sees as the
greediness, short-sightedness and
miserliness of a recording industry
unhurt by home taping losses and
responsible for its present health to
the manufacturers of cassette re-
corders and blank tape.

Charles Ferris, the former Feder-
al Communications Commission
(FCC) chairman and counsel to the
ARRC, asserts in his responses to
the more than 30 questions from the
subcommittee members that,
among other things, the recording
industry is trying to pull the wool
over Congress’ eyes when it says
the industry is in an overall loss po-
sition financially, that the past his-
tory of record companies makes it
clear struggling artists would re-
ceive little if any of the royalties
from a home taping bill, and that
the recording industry’s study of
home taping losses is misleading
and of no value.

Ferris’ often bellicose and flip re-
marks were contained in two thick
position papers that were submitted
to the subcommittee in addition to
nine separate response papers deal-
ing with legislator concerns over
such matters as dual port cassette
machines, the possibility of fewer
releases by non-established artists,
the implication of the Betamax Su-
preme Court decision and the fair-
ness of copying copyrighted materi-
al. Among his comments:

e On Recording Industry Assn. of
America (RIAA) chief Stanley Gor-
tikov’s testimony that record com-
panies’ profits are down: “We're all
going to have to watch the numbers
carefully—there’s some ledger-
demain going on here,” Ferris
states, adding that if 1985 profits
are down in some cases, ‘‘it’s be-
cause 1985 is being compared to the
great year of 1984.”

® On the recording industry as-
sertion that home taping bill royal-
ties would benefit struggling art-
ists: ‘“Although that argument
plays on emotional attachments to
the artistic community, it is com-
pletely unsupported by the facts—
which demonstrate that the scheme
by which the music business com-
pensates virtually all singers, in-
strumentalists and songwriters
makes it improbable that anything
but essentially insignificant monies
would ever be seen by creators . ..

Changes at Enigma Include
Intemational Expansion

LOS ANGELES Enigma Records,
the rock-oriented independent
launched in suburban Torrance in
1983, is winding up its third year in
business with the completion of dra-
matic shifts in structure, ownership
and marketing reach. The last two
quarters of this year have wit-
nessed the launch of its first Euro-
pean subsidiary, relocation to larger
quarters and the creation of a new
record label.

According to Wesley Hein, who
founded the label with his brother
Bill, Enigma first graduated to the
stature of a separate entity when
Torrance distributor Greenworld
Records Ltd. regrouped to create
Greenworld and Enigma as sepa-
rate divisions. In return for inter-
ests in the new label, Greenworld
provided the Heins with equity in
Greenworld itself.

Last June, however, the diver-
gence of the two ventures was com-
pleted when Enigma was reorga-
nized as a separate corporation.
Greenworld chief Steve Boudreau
divested his interests in Enigma
while the Heins pulled out of the
distribution entity.

Enigma Entertainment Corp., as
the reshuffled firm is now dubbed,
has now been set up to permit fur-
ther diversification. An internation-
al operation, Enigma Netherlands,
has already been launched under
the guidance of Andre Otto, with
Hein estimating about 10 albums al-
ready in release and projecting as
many as 40 titles for exploitation
there during 1986.

Hein also expects to apply the
U.S. label’s practice of subdistribut-

ing other independently produced
product to its European venture.

Domestically, Enigma itself has
been reoriented to focus more on es-
tablished acts. “Up until now, we've
released everything—one-offs, dis-
tribution deals and our own work—
under the Enigma name,” explains
Hein. “The trouble is that we now
have so many different styles of
music and different performers.”

The company has thus set up a
new label, Restless Records, as a
vehicle for its more experimental
product and single-product distribu-
tion arrangements.

With the company now relocated
to new, larger quarters in El Segun-
do, Hein confirms that he’s looking
at other new divisions. The prospect
of building a recording studio in its
El Segundo facility is deemed a ma-
jor issue for next year, although a
final commitment to that invest-
ment awaits further study. Hein
says he’s also interested in explor-
ing the feasibility of tape or disk
manufacturing in-house.

Before such larger ventures are
addressed, however, Enigma is
mulling a possible major label distri-
bution agreement. Alhtough the
company had a limited agreement
with EMI America, Hein says he is
now huddling with three different
branch entities with an eye toward a
broader pact.

“We’d like to put our product
through a major, but we don’t want
to put all of it in one basket,” he
says. “We'd still like to remain ac-
tive in the independent market,
where we feel we have special
expertise.” SAM SUTHERLAND

Little in the history of the indus-
try’s dealings with artists or in its
traditional compensation structure
suggests that it will be generous.”

e On Compact Discs: “The CD is
one of the best examples of the re-
cording industry crying all the way
to the bank. Unable to manufacture
them half as fast as they can sell
them, making elevated margins on
every sale, the record companies
still find time to say home taping is
a threat. Like the devices that made
a recording industry possible, the
CD was not invented by an enter-
tainment company—rather, it was
invented and developed by the same
industry that created the market
for records and prerecorded tape.”

The Ferris responses are part of a
series of responses recently submit-
ted to the subcommittee. Also re-
sponding were the RIAA and Regis-
ter of Copyrights Ralph Oman.

Family Portrait. Atco and Atiantic Records staffers meet with guest of honor
Pete Townshend during a “‘Live Album Party" hosted by NBC Radio
Entertainment at the network's Rockefeiler Center studios in New York. The
reception was to ceiebrate the artist’s recently released album, “White City—A
Novel.” From left are Atco’s director of national singles promotion Marc Nathan,
general manager Margo Knesz and Paul Brown, Townshend, Atco’s director of
national album promotion Michael Prince, Atlantic’s local promotion rep Bruce
Tenenbaum and vice president of artist relations and media development Perry

Cooper.

by Paul Grein

I.IONEL RICHIE’S ““Say You,
Say Me” jumps to No. 1 this week,
becoming the eighth No. 1 hit that
Richie has written by himself. Only
one writer in history has had solo
authorship on more No. 1 hits: Ir-
ving Berlin, who wrote nine. Cole
Porter and Stevie Wonder share
third place, each having solely
authored seven No. 1 hits.

Richie’s string of No. 1 singles
began in 1978 and ’'79 with the
Commodores’ “Three Times A
Lady” and “Still,” and continued in
’80 with Kenny Rogers’ “Lady,” in
'81 with the duet with Diana Ross,
“Endless Love,” in '82 with “Tru-
ly,” in ’83 with “All Night Long”
and in '84 with ‘“We Are The
World,” a collaboration with Mi-
chael Jackson.

Lionel Richie
hits the top for
the eighth time

Richie is one of only two writers
in pop history to write or co-write
at least one No. 1 hit per year for
eight consecutive years. The other
is Paul McCartney, who scored ev-
ery year from '64 to '71. In second
place is John Lennon, who scored
every year from '64 to ‘70 with
those same Beatles hits, but failed
to top the Hot 100 in '71 after the
Beatles broke up.

Finally, Richie’s “Say You, Say
Me” is the second No. 1 hit from
the film “White Nights,” following
Phil Collins & Marilyn Martin’s
“Separate Lives.”” That makes
“White Nights” the sixth film in
the past decade to spawn a pair of
No. 1 singles. It follows “Saturday
Night Fever” (which topped them
all by spinning off four No. 1 hits),
“Grease,” ‘‘Flashdance,” ‘‘Foot-

CHAR

loose” and “Purple Rain.”

The difference, of course, is that
all of those films generated No. 1
soundtrack albums, while the
“White Nights” soundtrack is only
up to number 30 on this week’s Top
Pop Albums chart. The obvious
hitch: Only one of the smash sin-
gles is on the album.

BETWEEN THEM, Dionne War-
wick, Stevie Wonder, Elton John
and Gladys Knight have amassed
64 top 10 hits on the pop chart over
the years. This week, they join
forces to earn a 65th top 10 hit,
“That’s What Friends Are For.”
The record, billed Dionne &
Friends, is the 12th top 10 hit for
Warwick, who first made the mark
in February, 1964 with “Anyone
Who Had A Heart.”

That gives Warwick a top 10
span of 21 years and 11 months.
Knight's pop history dates even
further back: With the Pips, she
first cracked the top 10 in June,
1961 with “Every Beat Of My
Heart.” That gives Knight signifi-
cant presence on top 10 hits span-
ning 24 years and six months.

Only two artists in chart history
have had longer top 10 spans.
Frank Sinatra had a span of 26
years and 10 months; Perry Como,
26 years and eight months.

Wonder scored his first top 10
hit in July, 1963, which gives him a
top 10 span of 22 years and five
months. Trailing Sinatra, Como,
Knight, Wonder and Warwick are
Johnny Mathis, Mick Jagger and
Paul McCartney, each of whom
has had top 10 hits spanning 20
years and 11 months; Diana Ross,
20 years and eight months; and
Smokey Robinson, 20 years and
five months.

“Friends” was composed by
Burt Bacharach, who, with Hal
David, wrote the vast majority of

Warwick’s hits in the '60s. Though
both Bacharach and Warwick have
scored top 10 hits in recent years,
this is their first top 10 credit to-
gether since the Grammy-winning
“I'll Never Fall In Love Again” in °
February, 1970.

This is the first time Wonder has
cut a Bacharach song since 1968,
when—under the pseudonym
Eivets Rednow—he reached num-
ber 66 with an instrumental ver-
sion of “Alfie.”

“Friends” is the 27th top 10 hit
for Bacharach, who first hit the top
10 in 1958 with Perry Como’s
“Magic Moments.”” He co-wrote
“Friends’’ with his wife, Carole
Bayer Sager, who first hit the top
10 in 1966 with the Mindbenders’
“Groovy Kind Of Love.”

HEART’S self-titled Capitol debut
album moves up to No. 1 on this
week’s Top Pop Albums chart, be-
coming Capitol’s first top-charted
album since Bob Seger & the Sil-
ver Bullet Band’s ‘“Against The
Wind” in May, 1980.

The album, which follows eight
Heart collections on Epic, is the
third label debut to reach No. 1 in
the '80s. John Fogerty topped the
chart in March with “Centerfield,”
his debut for Warner Bros. follow-
ing a 1975 solo album on Asylum.
And John Lennon & Yoko Ono
hit No. 1 in December, 1980 with
their Geffen debut, “Double Fan-
tasy,” which followed a long asso-
ciation with Capitol.

Heart’ climb to No. 1 is one of
the most remarkable comebacks in
recent pop history. Neither of the
group’s last two albums for Epic
even went gold: 1982’s “Private
Audition” peaked at number 25;
'83’s “Passionworks” topped at 39.

IT’S A GOOD WEEK for women
on the album chart. In addition to
Heart at No. 1, Barbra Streisand
in the top five and Whitney Hous-
ton and Aretha Franklin in the
top 20, both the top new entry and
the hottest album within the chart
are by female artists. Sade’s
“Promise,” the followup to the top
five “Diamond Life,” is the top
newcomer at number 26; Stevie
Nicks’ “Rock A Little,” her third
solo album, is the big jumper, surg-
ing 40 points to number 20 in its
second week.
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Pnternational

GERMANY/AUSTRIA

..hewsline...

A 10% VIDEO STORE TAX is planned in Vienna. Income would not go to
media-related projects; it’s simply the city looking for supplementary
income via a precedent-setting video rental levy. Stores already add
20% federal sales tax. Billboard’s Austrian correspondent Manfred
Schreiber says IFPI protests claiming higher taxes could price the
fledgling industry out of existence have been rejected. The surcharge
could become law next spring.

GBS AND WEA have released their first joint sampler album in Germany.
The 30-song double-LP “Hits 3" follows similar projects in the U.K. A
$400,000-plus advertising campaign is promised by special marketing
chief Uwe S. Fendt of CBS, which also manufactures the product.
WEA marketing boss Gerd Gebhardt is handling sales, distribution
and in-store support.

SILVER DISKS for Christmas are the rage in Switzerland, where Bill-
board’s Pierre Haesler says more than 40,000 CD players will move
this year. Ossie Drechsler of PolyGram mounted a massive holiday
promotion with Philips, but Japanese hardware firms are also keying
in on the booming Alpine CD market.

MICK JAGGER'S new single is available only in Germany. Because CBS
wanted “Hard Woman” off his solo album, Jagger authorized a remix
by Rick Chertoff, put together a new video and will go worldwide if
German response dictates.

PETER WOLF, who recently became one of the few Austrians to hit No. 1
in the Billboard Hot 100, returns to his native Vienna this week to cele-
brate the success. Wolf, formerly with Frank Zappa, co-wrote and co-
produced Starship’s “We Built This City.”” He also co-produced the
Commodores’ most recent album.

GOUNTRY MUSIC hits Frankfurt on April 5. British promoter Mervyn
Conn has confirmed, via a local promoter, the following acts for his
annual European tour: Johnny Cash & June Carter, Waylon Jennings
& Jessi Colter, George Jones, Janie Fricke, Bill Monroe and others.

THE FIRST MARLBORO ROCK-IN, organized by the Good News Agency, drew
372 demo entries from aspiring Swiss bands. Eight finalists played last
week in Zurich for $15,000 in prizes. The tobaeco firm plans to continue

Full-Page Agenda Ad

Blank Tape Levy: BPI's Plea in Print

BY PETER JONES

country music activities in Germany next year.

JIM SAMPSON

Encouraging Sales Projections

U.K. Video: Hopeful Report

BY NICK ROBERTSHAW

LONDON Statistics on the U.K.
video software industry made avail-
able for the first time by the British
Videogram Assn. (BVA) indicate
that reports of its recent decline
may have been exaggerated.
Distributors’ sales could match 1984
levels, the BVA says, and retailers
appear to be doing well.

“Although the number of retail
outlets has declined since the peak
year of 1983, the report says, “re-
tailers appear to be buying more
copies of the more popular titles and
renting them out more frequently.”

Citing independent research car-
ried out earlier this year, the BVA
goes on: “Retailers’ sales and rent-
als of prerecorded tapes amounted
to $700 million in 1984, or over five
times the value of distributors’
sales, and there is every indication
that this gap is growing.”

The BVA says it has not pub-
lished sales figures in the past be-
cause the number of member com-
panies contributing data is erratic,
and because retail-level income
bears so little relationship to the
value of distributors’ sales. Having
entered this caveat, however, the in-
dustry body permits itself the cau-
tious speculation that distributors’

sales peaked in 1983 at around $145
million, dropped slightly in 1984,
and fell “rather more significantly”
in the first nine months of the cur-
rent year.

However, if last quarter sales
reach a record level of $45 million,
as appears probable, then sales for
1985 as a whole will be similar to
those of 1984. ““Put another way,
distributors’ sales are remaining
fairly steady, ” the BVA concludes.

The value of U.K. domestic sales
by BVA member companies that
contributed figures was $114 mil-
lion in 1984, compared with $129 mil-
lion in 1983, $101 million in 1982 and
$43 million in 1981.

Sales were down 21% and 5% re-
spectively in the first two quarters
of this year, compared to the same
periods in 1984, and 16% in the third
quarter, when sales totalled $21.5
million at an average unit value of
$33.80 per tape. Last quarter earn-
ings of $44.7 million will be needed
if the industry is to maintain its an-
nual turnover at 1984 levels.

When exports are included, the
earnings figures rise to $131 million
in 1983, $118 million in 1984 and
$70.5 million in the first three quar-
ters of this year, 17% below the
equivalent figure for the first nine
months of 1984,

LONDON The British Phono-
graphic Industry, acting on an “in-
formed hunch” that the subject was
down for discussion, took a full-
page advertisement in The Times
here Thursday (12), suggesting a
mock agenda for the day’s top-level
Cabinet meeting of Margaret That-
cher’s government, in which a plea
for a levy on blank tapes was the
key theme.

BPI used Saatchi & Saatchi, the
advertising agency that worked on
Thatcher’s general election cam-
paign, for its eye-catching and con-
troversial media splash.

“The space was booked at short
notice and the line of the argument
worked out in just a matter of
days,” says BPI general manager
Peter Scaping. “There’s been a feel-
ing that the tide has swung a little
against the idea of a levy on blank
tape to counter financial losses sus-
tained by the music business as a re-
sult of home taping. We wanted to
get something positive going once
our informed sources had suggest-
ed the matter would be discussed at
Cabinet level.”

There has been media comment
here suggesting Prime Minister
Thatcher is not, after all, keen on
imposition of a levy on blank tape
because it would be seen as a direct
consumer tax and, therefore, politi-
cally inflammatory, especially with
a general election no more than two
years away.

The Times full-pager, listed as an
advertisement, was boldly headed:
“An Agenda For Today’s Cabinet
Meeting.”

The first point on the 10-item

Tokyo Gets New
Video Rental Plan

TOKYO Konishiroku Photo Indus-
try, the Japanese camera maker and
photographic retailer, is introducing
a video software rental scheme to
its 300 retail outlets in the Tokyo
area.

The aim of the scheme, dubbed
the Pavio System, is to give video
users a wider choice of product than
is available in conventional video
stores, where space limitations of-
ten restrict the range of catalog car-
ried.

Instead of distributing its stock
to individual shops, Konishiroku
will hold a library of titles, initially
comprising some 10,000 videotapes,
at a single Pavio Center. Customers
who become members of the
scheme will select and order rental
titles by telephoning the center. The
tapes chosen will then be dispatched
to retail outlets close to the mem-
ber’s home for collection the next
day.

Rental charges will not be paid in
cash, but debited from savings ac-
counts.

Konishiroku instituted the
scheme on an experimental basis
Sept. 1 in the Tama area of Tokyo.
and was set to extend it citywide
last week. The company aims to add
150 new titles to its catalog every
month.

agenda was: “Discuss the ineffec-
tiveness of the audio copyright law
and the fact that it has been flouted
for 20 years.”

It was followed by: “Realize that
a successful British industry is be-
ing bled through illegal recordings
on blank tapes, consider the humili-
ating fact that all blank tapes are
imported,” and ‘“‘consult your own
sense of fairness and ask whether
the people who created the music
are entitled to payment for the

home taping of their material.”

At the halfway point in the “agen-
da,” it read: “Discuss proposal for a
royalty to be paid directly by im-
porters of blank cassettes,” then
“understand that in a recent major
survey most people believed this to
be just and fair,” and “agree to the
principle of royalty payment on
blank cassettes, as have other ma-
jor European countries.”

The final notes for the “Cabinet

(Continued on page 68)
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ommentary

BY MORRIS BALLEN

Once upon a time there was a ruling
family in France known as the
Bourbons. It was said of them that
they learned nothing, and forgot
nothing. This attitude didn’t do
much for the French nation or its
people at the time.

It might be said that we have an
analagous situation today with re-
spect to the record business in gen-
eral, and cassette duplication in par-
ticular. There are some facts that
many in the industry refuse to ac-
cept, preferring to help circulate
myths that are utter nonsense. I'd
like to help explode them and, in the
process, address some of the reali-
ties in the business as they exist in
the final days of 1985.

Myth No.1: Compact Discs are
better and we all should jump on the
CD bandwagon because the days of
gramophone records and prerecord-
ed cassettes are numbered.

Reality: Better than what? Pista-
chio ice cream, or kumquats? The
fact is that each music delivery sys-
tem has its advantages, and con-
sumers are voting with real dollars
each and every day on what is bet-
ter for them. The fact that CDs are
only a few percent of the market
tells us that the market accommo-
dates all configurations.

Yes, CDs are growing. They may
stabilize at 207% or 30% of the mar-
ket, leaving them just another mu-
sic delivery system. This a far more
likely prospect than most people
suspect.

Myth No. 2: High-speed tape du-
plication is not a quality procedure.
Prerecorded cassettes are not of
high quality.

Reality: High-speed cassette du-
plication is actually of incredibly

Configuration Confusion

RECORD BUSINESS MYTHS & REALITIES

high quality. It approaches the
sound of the original master tapes
when played back on good equip-
ment. Virtually all the majors and
front-line duplicators have updated
their facilites to produce cassettes
of uniformly high quality.

Myth No. 3: Real-time cassettes
are invariably better than cassettes
duplicated at high speed.

Reality: Possibly some are when
played on the best equipment and
listened to by Golden Ears. But you
and 1 couldn’t hear the difference.
Sometimes even the Golden Ears
are fooled.

are fused together over their entire
surface, rather than being held to-
gether at just five points. In any
case, the screws are not really
serewed in; they're jammed in.

Myth No. 6: The Compact Disc is
better than the cassette.

Reality: When both are played
back on good professional equip-
ment, it is hard to tell which is the
CD and which is the cassette. The
cassette is good enough at this time,
but home playback units still need
improvement. As the latter im-
prove, consumers will become
aware of the quality of the music

‘Consumers vote
with real dollars
every day on what
is better for them’

Morris Ballen 1s president of Diskmakers [nc.,
a pressing and tape duplication plant located

in Philadelphia.

Myth No. 4: Chrome tape is much
better than ferric oxide.

Reality: Ferric tapes today are of
such high quality that brown-tape
cassettes played back are often
comparable to the masters. The dif-
ferences are exquisitely slight.

Myth No. 5: Five-screw cassette
shells are better than sonic shells.

Reality: A sonic shell is more rig-
id, and provides a more accurate
and consistent azimuth. Sonic shells

that is already on the tape.

Myth No. 7: Consumer tapes are
better than the tape used by high-
speed duplicators.

Reality: High-quality consumer
tape is artificially souped up with a
rising response curve to compensate
for deficiencies in home decks. If du-
plicators used those same tapes, the
result would no longer be true.

Myth No. 8: Gramophone records

will soon be extinct.

Reality: We've been hearing this
since the early ’60s. The fact is, you
readers will be extinct before gramo-
phone records. There are lots of con-
sumers who treasure their albums
for their graphics, economy, pro-
gram accessibility and high quality.

Myth No. 9: Digital master re-
cording is not yet as good as analog.

Reality: The merits of digital
make it inevitable that all artists
concerned with the state of the art
will adopt the technology. It’s only a
matter of time before digital be-
comes the industry standard.

Myth No. 10: Everyone agrees
that the Compact Disc will take over
the market within five years.

Reality: The very unanimity of
these prognosticators is one reason
to be skeptical. The most likely sce-
nario is that the cassette will rein-
force its status as the most widely
used format.

Consumers will want to preserve
their ability to copy program mate-
rial, for individual compilations, ar-
chival purposes or use away from
home. They will find the quality of
both cassettes and playback equip-
ment increasing, and the price de-
creasing. Cassettes will always be
cheaper to produce than CDs.

What we are seeing is the begin-
ning of a new growth cycle for the
prerecorded music industry. Old
consumers (who stopped buying re-
cordings) have been motivated by
the CD to return to the market. So |
am happy to put an end to the most
pernicious myth of all.

Myth No. 11: The record business
is moribund.

Reality: Plants are busy making
cassettes, records and Compact
Dises. The business is hot again.

A CLASS ACT

On Dec. 6, I attended John Cougar
Mellencamyp’s sold-out performance
at Madison Square Garden in New
York. The concert started a bit late
due to technical problems, which,
unfortunately, reappeared about
halfway through the show (story,
page 70).

First, John's mike went out dur-
ing the stage patter introducing a
song. But this was quickly fixed. A
few minutes later, during “I Need A
Lover,” everything went dead—no
vocals, no instruments. In frustra-
tion, John dropped the mike and
moved out of the spotlight, unable
to communicate with his audience.
This time more than a quick repair
was required; the show was stopped
for about 20 minutes.

John's disappointment over this
untimely interruption of his first
Garden appearance was painfully
evident. Before resuming his per-
formance he announced that be-
cause he felt so bad about the equip-
ment breakdown the show “was on
him.” He then proceeded with the
full concert.

[ have been to many concerts

Letters to

where there were mishaps, but nev-
er has a performer cared enough
about his fans to be willing to give
them a refund. I think a lot of fans,
including myself, will remember
what a great performance John
gave and not even request that re-
fund.

On behalf of all his fans there
that night, I'd like to say thanks to
John for remembering us. There are
too many performers who forget
who really keeps them on stage.

Melanie Jordan
Brooklyn, N.Y.

THE GOSPEL TRUTH
While it is gratifying to hear that
our review of “Unguarded” by Amy
Grant “‘has the industry buzzing,” it
was unfortunate that your colum-
nist Bob Darden felt it necesssary
to pad his opinion by taking our
writer Mark Jacobson to task for
“getting her record company
wrong”’ (Billboard, Nov. 30).
According to Scott Pelking at
Word Records, Grant’s recordings
as of “Unguarded” are sold to the
general market under A&M. In the
Christian market, her recordings

the Editor

are still sold under Myrrh, a Word

Records label. Since Esquire is a

magazine for the general market, it

hardly seems “wrong’ to cite A&M

as her label.

We do check these facts, and
that’s the gospel truth.

David Wild

Assistant Editor, Esquire

New York

BARBRA AND LINDA

In a recent Chartbeat column (Nov.
30), Paul Grein likened Barbra Strei-
sand’s “The Broadway Album” to
Linda Ronstadt's 1983 album,
“What’s New.” He noted that both
albums run against the commecial
tide, and represent creative gam-
bles.

While the tunes on Streisand’s al-
bum aren’t typical of most pop/rock
hits today, a recording of Streisand
doing show tunes, complete with
high-tech sounds from David Fos-
ter, can hardly be considered a risky
venture.

Ronstadt’s collaborations with
Nelson Riddle represented a far big-
ger—in fact, monumental—gamble.
Coming from a core audience of

rock and country fans, and with lit-
tle expectations from her record la-
bel, Ronstadt was open to inevitable
criticism. Ultimately, she triumphed
in her typically unpretentious way.
One has to wonder, if Ronstadt
hadn’t chanced it, would Streisand
have done this album? Linda also
didn’t need to make speech on her
album about the resistance she was
getting. In “Putting It Together,”
Streisand answers mock objections
from three record executives.
Streisand has a marvelous set of
pipes, but it is difficult to believe
that “The Broadway Album’ was
either courageous or something she
had a burning desire to do before
the success of “What's New.”
Rita Boyd
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10056.
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AMERICA’S TOP RADIO STATIONS KNOW THE VALUE
OF OFF THE RECORD WITH MARY TURNER...

‘Any program tha: gives T one of my highest cume hours of the entire
week is &right w1 me end Off The Recora with Mary Turer coes jusst
that. Jo cuote Alan Freed, *if you find a hit, play it.”

~Charfie Kenrdall, Program Diractor, WNEW-FM New Yok

“Mary Tu—er's OF The Racord offars intriguing looks at intrigu ng artists.
Her insight into their careers and knowledge of their music comas shinirg
throuch.”

—Bob K-anes, assistant Frograry Director, NBCN-FA#¥Bostcn

“We find Off The Resord © be a solid feature week in and wveek out.
Off Tre Pecord reflects the happening astists. It's on2 of cu- most
stable feztures. W2 refer w0 it as ‘Frcg’'s Bacstage Pass,’ whefe te stars
come out.’ :

—~{dichae. _uzek, Assistant Progranr Director WEBN'Cigzinnati

“Cff he Record is a dynamic ‘n-esview program. Mary Tumer does a
great ob anc 1 alweys has a cnsiste~tly good fineup.”
—Pzii Strizer. 2regram Director, KZOK-FM/Seattle

‘Mary pullsin the E2st artists, end the quality of the program is always
high. it's wha: | would ex2ect fram \Westwood One.”
—Mike CosteFo_ Procgrar Drrector, WRNO-FM!New Orleans

“Off Fae Record Spacrar are te standard of the industry for music and
intervaw programming  T13v've hebed increase our ratings significantly.
In "ac. we wor the ‘week=ncs wath the nelp of Mary Turner.”

—&ill Temgsevoa, Preg-am Director, KALE-AM/Ti-Cities, WA
‘Mary Turne-'s Off The Record isone of the main reasons why KMET has-
Eeen Southemn Calitorriz’s radia stetio™ for going on 20 years!”

—A'ch Pombim, Pragram Director, KMET-FM/Los Angeles

LOS AVGELES CHICATO

WASHINGTON, O.C. NEW YORK LONDON

WWW . americanradiohistorv.com



www.americanradiohistory.com

\ T

New Charity Crusade Planned

Worldwide ‘Christmas’ Aid Broadcast?

BY KIM FREEMAN

NEW YORK A second worldwide
goodwill broadcast appears to be
in the works as WSPR Springfield,
Mass. morning man George Mur-
phy attempts to orchestrate a uni-
fied broadcast of “Do They Know
It’s Christmas,” the Band Aid sin-
gle that began a year’s worth of in-
dustry charity efforts.

Last Monday (9), Murphy start-
ed his crusade to get as many out-
lets as possible to air the Ethiopian
aid single on Dec. 24 at 3:10 p.m.
EST.

On April 5 (Good Friday) this
year, Bob Wolfe of WRON Rome,
Ga. staged a similar effort using
the “We Are The World”’ single.
Wolfe says 8,000 stations in the
U.S. and outlets from 27 other
countries participated.

At presstime, Murphy had re-
ceived commitments from the
Westwood One/Mutual Networks
and the Satellite Music Network.
At the designated time, Mutual
will transmit the song via its Wes-
tar 4 satellite, while Westwood will
carry it over the Satcom 1R. Com-
bined, Mutual and Westwood will

* The “Hot 100 Singles” Action”
feature now appears opposite
the Hot 100 chart, where it
runs with “Hot 100 Singles
Spotlight,” a new weekly col-
umn by Michael Ellis. (See
page 61.)

make the song available to more
than 5,000 affiliates, according to
company spokesman Mark Feld-
man.

Satellite Music will offer “Do
They Know It’s Christmas’ over
its Starstation adult contemporary
network, which serves 200 affili-
ates including WSPR.

Additionally, Murphy, says the
Armed Forces Radio Service and
Voice Of America have expressed
interest in supporting the broad-
cast, although the details of those
international networks’ commit-
ment have not been finalized.

Initially counting on the as-
sumption that “Do They Know It’s
Christmas” would be re-released
by Columbia Records, Murphy had
hoped that the simultaneous inter-
national broadcast would re-in-
spire listeners to buy the single,
generating more funds for the
Band Aid trust. Murphy appears
undaunted by Columbia’s decision
against reissuing the single (Bill-
board, Dec. 14). The Christmas
Eve broadcast, Murphy says, is his
way of saying, “It’s still another
Christmas, and there are still peo-
ple starving.”

He adds that he hopes listeners
will be inspired to contribute to the
foundation without a re-release on
the single. “The money doesn’t
neccessarily have to go to the Live
Aid Foundation,” Murphy notes,
adding that participating outlets
might want to use the event to
bring attention to local hunger

..newsline...

BEN HOBERMAN will resign his post as ABC Radio president when Capital”
Cities finalizes its acquisition of the company, a development expected
onJan. 3. A 36-year ABC veteran, Hoberman became president in 1979
to oversee the ABC’s owned stations and its networks. Hoberman says
the only direct relationship between his resignation and the Cap Cities
takeover is “a matter of timing,” adding, “I’'m sure I would have en-
joyed working with them.” Hoberman will return to his original home
of Los Angeles and has yet to announce his plans. ABC president Fred
Pierce has not yet named Hoberman'’s successor.

HOBERMAN CLEMENTS KRIEMELMAN

JACK CLEMENTS AND ART KRIEMELMAN fill the newly created office of the
president for Westwood One’s new acquisition, the Mutual Radio Net-
work (Billboard, Dec. 14). Clements retains his post as Mutual presi-
dent with direct responsibility for network operations. Clements re-
mains in Mutual’s Arlington, Va. headquarters. Kriemelman, who was
WWTI's marketing vice president for the past year, will oversee the di-
rection and management of Mutual’s sales department and regional of-
fices. Kriemelman will be based in New York, giving Mutual a major
presence there for the first time in 20 years.

TM COMMUNICATIONS of Dallas will purchase KECK/KHAT Lincoln,
Neb. from J.P. Enterprises. The approximatly $ million acquisition is
pending FCC approval. The transaction marks the first acquisition TM
has made since going public in October. More are expected.

problems and station efforts to
solve them.

These collective broadcasts for
charity may become regular radio
fare. At present, Good Friday “We
Are The World” organizer Wolfe
is planning a similar event to cor-
respond with ‘“Hands Across
America,” the American hunger
relief project that Ken Kragen is
currently organizing for this
spring. According to Wolfe, the
tracks on that playlist will most
likely include “America The Beau-
tiful’” and “We Are The World.”

“It was a lot of work,” Wolfe
says of the original “We Are The
World”’ broadcast, “but I believe
everyone in radio and entertain-
ment is very proud of that day.”

Support Seen for
AM Upgrading

BY BILL HOLLAND

WASHINGTON The FCC’s mass
media chief says that his ideas for
giving new life to AM radio have
the enthusiastic support not just of
broadcasters, but of three of the
four sitting FCC commissioners.

Mass media chief Jim McKinney,
who is spearheading Commission
efforts to overhaul AM radio, told a
group of broadcasters at a recent
NAB Juncheon here that his highly
publicized September speech call-
ing for revitalization of AM radio
and relaxed FCC rules had been an-
swered by letters of thanks from
AM broadcasters all over the coun-
try. In addition, he said, he had re-
ceived personal notes of encour-
agement about the upcoming pro-
posals from the three
commissioners.

“They indicated that they’ll go
for the initiatives,” McKinney told
the broadcasters. ““I think we’ll see
something emerge from this short-
ly.” He added that a rulemaking
proceeding on the AM revitaliza-
tion could come as soon as this
spring.

The Commission, at McKinney's
suggestion, has already proposed
eliminating all limits on AM-FM
simulcasting. The mass media chief
has also called for upgrades for
transmitters and antennas and
scoffed at present Commission
rules for AM as having “bewhis-
kered status.”

Broadcasters, for their part, are
meeting with equipment manufac-
turers to make it clear that better-
quality AM (and AM-FM) radios
are needed, and have formed an
umbrella group, the National Radio
Systems Committee, run jointly by
the NAB and the Electronic Indus-
tries Assn.

At the luncheon, NAB president
Eddie Fritts announced that the
trade group will begin an AM
transmitter/antenna project, with
prototypes to be built on a test site
on the outskirts of Washington.
Also in the works is an AM inter-
ference study conducted by the
NAB and equipment manufactur-
ers.

Big Apples. Acting WAPP New York program director Steve Ellis, left, poses

with Columbia recording artist and E. Street Band saxophonist Clarence
Clemons. Ellis kept his feet on the ground during the heroic visit, while
Columbia’s Jimmy Del Balzo, right, accepted a lift from the Big Man.

%

Programmers reveal why they have jumped on
particular new releases.

BLACK/URBAN

The situation at WILD Boston was relatively tame last week, at least
in terms of adds. First on that list is the Temptations’ “Do You Really
Love Your Baby” (Motown), a record that music director Angela
Thomas says is logging terrific sales numbers. Standing out on the
request line is Starpoint’s “What You've Been Missing” (Elektra),
while Rene & Angela’s “Your Smile” (Mercury) has yet to crop up on
either of those research methods. “It’s a good-sounding ballad on the
air, and we really believe in it,” explains Thomas. Seasonal songs at
WILD include New Edition’s “Christmas All Over The World” (MCA)
and the Whispers’ “This Christmas” (Solar).

AOR

Finding no adds last week, KFOG San Francisco program director
John Rivers turned to two albums with “surprising strength” as key
playlist elements. From both sales and request figures, Dire Straits’
“Brothers In Arms” (Warner Bros.) is “amazing me,” he says. Refer-
ring to the album’s “remarkable depth,” Rivers says he recently added
the title track, a song he says he was not bowled over by when he first
heard it. Another package with staying power at KFOG is Bob Dylan’s
boxed-set “Biography” (Columbia). And on Rivers’ Christmas list is
anything new from local hero Huey Lewis. Also on the local front, Riv-
ers got his hands on the demo by three Jefferson Airplane founders,
Paul Kantner, Marty Balin and Jack Casady. Ironically, the yet-un-
signed trio (Billboard, Nov. 2) is doing far better than the Starship’s
current project on KFOG. In fact, Rivers reports that he dropped “We
Built This City” last week. ‘“We were getting real negative feedback
from listeners saying, in effect, ‘What do they mean they built this city

on rock’n'roll?”
COUNTRY

“It’s a coincidence; we don’t look to add or not add remakes,” says
WWWW Detroit program director Barry Mardit of two of his three
adds this week. The remakes are Glen Campbell’s version of Brook
Benton’s “It’s Just A Matter Of Time” (Atlantic) and Tom Jones’ take
on Faron Young's “Four In The Morning” (Mercury). “You have to
remember,” Mardit says, “that country listeners today weren’t neces-
sarily country listeners 15 years ago.” Both songs, according to Mar-
dit, are classic examples of what contemporary production values can
do for classic hits. Mardit’s third add is Dolly Parton’s “Think About
Love” (RCA), simply a “nice, uptempo” tune that fits the W4 needs
this week, he says. On a seasonal note, Mardit and music director Kev-
in Herring played Santa’s Elves for listeners last week with a visit to
the Christmas bin at Harmony Hut. It's a browse Mardit recommends
as a refresher course on what’s available. Found there was the Spike
Jones gem “All I Want For Christmas Is My Two Front Teeth,” a
track that joins a pool of 60 to 70 Christmas records WWWW will be
using this season. In the same pool is Alabama’s “Thistle Hair The
Christmas Bear” (RCA), an album track. KIM FREEMAN
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Affiliate Affinities. Members of the ABC FM radio advisory board gather in Los
Angeles to brainstorm on station/network relations for the next year. Shown
from left are Kernie Anderson of WBMX Chicago, Jack Roth of KITY-FM San
Antonio, Doug Matthews of KASK-FM Las Cruces, N.M., Ruth Ray of WMHE-
FM Toledo, Mike Ousterhout of WRBQ-FM Tampa, Dave Crowl of KKRZ-FM
Portland, and ABC Radio Networks' FM Network director Gloria Briggs, vice
president/senior executive Bob Benson, president Ed McLaughlin and vice
president John Axten. WBMX's Anderson and KKRZ's Crowl are new members

of the FM advisory board. .

Promotions

GO FLY A KITE
Harris Marketing, Dallas
Contact: Bob Harris
The middle of the holiday rush may
not be the best time to get hit with a
summertime promotion, but here’s
an opportunity for you forward-
thinkers set your minds to a cool
fundraiser for the Statue of Liber-
ty/Ellis Island restoration fund. It
arrives courtesy of Harris Market-
ing, a three-year-old consulting firm
run by Bob Harris, who was associ-
ated with Drake-Chenault, TM and
Fairwest before going on his own.

Harris’ “Fly A Kite For Liberty”
package includes a kit for a kite
“fly-in” during which participating
stations will ask listeners and cli-
ents to pledge money for each kite
raised during the designated day.
At a bare minimum, stations in-
volved can acquire packages of 500
stock kites, which carry the official-
ly licensed Statue of Liberty logo,
for $500. Customized kites are avail-
able in quantities as low as 5,000.
The price for that quantity is $1.05
per kite, while the cost drops by 45
cents for each additional lot of
100,000. In-market sales assistance
and logistical consulting are also
available.

Harris points out that participat-
ing stations are not required to do-

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
O
JON
e [®%
Call our Hotline at {800) 223-7524,

and telt Jeff you want to see some
Action!

nate proceeds to the Liberty fund.
The restoration effort will win in
any event, however, as a percentage
of each kite sold by Harris is desig-
nated for the campaign.

As Harris envisions it, stations
will stage the fly-in on or before
July 4, Lady Liberty’s 100th birth-
day and the projected date of her
facelift completion. He is offering
the package to radio, tv and news-
papers on a market exclusive basis
and notes that joint sponsorships
between two or more of those media
are entirely possible.

From a sales standpoint, Harris
expects that institutional and non-
traditional advertisers will be
hooked by the ‘“‘patriotic high visi-
bility,” while local retailers can get
into the act and increase traffic by
acting as offiecial kite distribution
outlets. Harris also hints that a
Guinness world record could be set
by the sponsoring organization with
the most Statue of Libery kites fly-
ing on July 4.

For more information, call Harris
at (214) 960-8733.

FORGET THE CARS, the eash, the
homes; junk is what your listeners
really want. Junk food, that is, says
Lisa Gallo, promotion director at
WTVN Columbus, Ohio. Affixing
their dial position to this weighty
gag, WTVN offered listners 610
twinkies, Hi-Ho's, Oreo cookies, ete.
The promotion garnered plenty of
local media attention, as well as a
brief bit in USA Today . . . Speaking
of big eaters, William ‘“The Refrig-
erator” Perry and his Bearish co-
horts are proving a great commod-
ity for WMET Chicago listeners.
Through the end of the football sea-
son, the Windy City AC is giving
away $100 each time the Bears
score, be it touchdowns, extra
points, field goals or safeties. Even
when the Bears lost to the Dolphins
recently, seven WMETers came out
winners by being the fifth post-
score caller. KIM FREEMAN

Toronto AM Rock Rivals Warmed by GRTC

Stations’ CanCon Programming Practices ‘Inconsistent’

BY KIRK LaPOINTE

TORONTO The Canadian Radio-
Television & Telecommunications
Commission (CRTC) continues to
put increased pressure on broad-
casters who stray from the rules or
bend them. The latest in this series
of slaps on the wrist involves CFTR
and CHUM Toronto, longtime rock
rivals on the AM dial, who have
been reprimanded by the broadcast
regulator for playing Canadian con-
tent (CanCon) during off-peak
hours.

The CRTC renewed the two sta-
tions’ licenses for four years, rather
than five, and said it would careful-
ly monitor when CanCon is played.

The commission said both sta-
tions packed CanCon into their
schedules after 10 p.m., when audi-
ences have diminished. Canadian
rules introduced in the early '70s
force AM stations to play 30% do-
mestic music between 6 a.m. and
midnight.

Upon examining playlists and
logs, the commission said it found
the stations’ practices “unaccept-
able and inconsistent” with the
rules.

In CRTR’s case, two surveys
found roughly 25% CanCon before
10 p.m. and more than 67% after 10
p.m. The station said that its CHR
format left it at the mercy of the
market, and that there often were
not enough Canadian hits to play.

In CHUM’s case, the commission
found that as little as 19% of the
musie played before 10 p.m. quali-
fied as Canadian, while the station
often jammed 100% CanCon into the
final two hours of the recorded
schedule on some days. CHUM also
cited the inconsistent supply of Ca-
nadian hits as a contributing factor
to the problems.

CFTR placed third and CHUM
fifth in the most recent Toronto rat-
ings (Billboard, Dec. 14). Both sta-
tions have been asked to submit re-
ports on their Canadian content pro-
gramming within six months.

At the same time it told CHUM
and CFTR to straighten its prob-
lems, the CRTC handed CHML

Blow Monkey Meets Blow-

Hard. RCA recording act the Blow
Monkeys’ official mascot, left,
presents infamous WXRK (K-Rock) air
personality Howard Stern with a copy
of the group’s debut EP, “‘Forbidden
Fruit.” The anonymous gorilla rushed
down to the New York station when it
heard Stern taking the group to task
for having a somewhat peculiar name.

Hamilton a three-year renewal be-
cause of CanCon shortfalls. CKDS-
FM Hamilton received a four-year
renewal because it had changed its
promise-of-performance.

Earlier this year, the commission
issued a series of shorter-than-usual
renewals which included some con-
cessions in the area of CanCon. The

B

moves have been appealed to the
federal cabinet by the Canadian In-
dependent Record Production Assn.
(CIRPA) and, more recently, the Ca-
nadian Music Publishers Assn.
(CMPA). Both trade groups say any
backing away from current CanCon
levels by stations will harm the do-
mestic industry.

Brazilian Milestones. KUTE Los Angeles program director Lawrence Tanner
gets a visit from Brazilian trio Azymuth, who stopped by after a recent Concerts
By The Sea engagement. KUTE was a co-promoter of the show and is a
supporter of the group's latest Milestone/Fantasy album *“‘Spectrum.” Standing
from left are Azymuth members Alex Malheiros and tvan Conti, Tanner, the
band's Jose Roberto Bertrami and KUTE air talent Talaya Trigueros.

THE AMERICAN
DISC JOCKEY
ASSOCIATION

1222 16TH AVE. SOUTH

NASHVILLE, TN. 37212
For Membership
information Call.

(615) 320-0454

“SANTA
CLAUS
IS
WATCHING
YOU”

LET’S BE NEIGHBORS!

Right next door to Billboard

Beverly Hills

Prestigious Wilshire-Doheny address.
Top quality building
full except for this 2,000 sq. ft. sublease.
Exciting views from all
picture-window offices.
Contact Pamela at
(213) 273-7040.
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YesterHits,,

TOP ROCK TRACKS

EMI-AMERICA

ATCO

g&m COUGAR MELLENCAMP

JUSTICE & INDEPENDENCE

A&M

ARTISTS UNITED AGAINST APARTHEID
MANHATTAN

SUNCITY

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Just In Case, Ronnie Milsap, rca

Johnny Rodriguez, MERCURY

SOUL SINGLES—10 Years Ago

the Pips, BUDDAH
5 RSg’\ul Train “75,” Soul Train Gang,

—
o

7104

Johnson joins KGAY as opera-

Carla Hyatt as promotion direc-
tor. Formerly a manager for a

the morning show ...
New York, Jeff Beck joins as pro-

training program has moved its

AL v . -
§ Compiled from national album-oriented 1. Ir:‘eaéjrrsm?n?%’a S‘LLthe It), K.C. & by Kim Freeman
S radio airplay reports. 2. Let's Do It Again, Staple Singers,
.O 3. Féy, Robin, Fly, Silver Convention,
ARTIST TITLE RCA
LABEL 4. ?F:g%{day Night, Bay City Rollers,
1| 1. 46 | STEVE NICKS TALK TO ME 5. Love Rollercoaster, Ohio Players,
2 | 5| 6 | 7 | MKE&THEMECHANICS SILENT RUNNING 6. Theme From “Mahogany” (Do You B . .
‘ ATLANTIC Bi"a‘;“a’ ‘,QVJ‘;'%Z?Q,‘W? oing To), OB KAGHAN moves to EZ duction administrator. He's fresh
3| 3 | 3 7 | PETETOWNSHEND FACE THE FACE 7. Sky High, Jigsaw, creLsea porrt]munications’ Wl(}jMWtWasP- }flrom WLIR.L(:;]g Its]an(;i, w}:]ere
8. 1 Write The Songs, Barry Manilow, Ington as program director. In € was an air ent and produc-
4 | 2| 2| 10| SIMPLEMINDS ALIVE & KICKING N joining the hit station Monday (16), tion director since 1979.
_ | 9. Fox On The Run, Sweet, capiToL Kagh 9
5 | ¢ | 7| 5 | PATBENATAR SEX AS A WEAPON | 10. Nights On Broadway, Bee Gees, aghan leaves WZNE (Z-98) Tam- s ..
CHRYSALIS ATC pa and replaces Jeff Ballentine. TEVE SCOTT joins KRTH Los
6| 4| 1| s | THECARS TONIGHT SHE COMES POP SINGLES—20 Years Ago The latter has been offered anoth- ~ Angeles as afternoon drive per-
S o~ 1. Over And Over. Dave Clark Five, er position at WBMW, a]th01_1gh it sonah_ty. He_was program director
717 9 | 7 | Gooren . ;Plc e is not known whether he will ac- at neighboring KHTZ ... WTPI
; 7 MR AR T, BYICS ACOTUMEIA cept it yet. Z-98, by the way, is Indianpolis promotes 3rookl
CAN'T STOP ROCKIN : ' ’ P rookiey
8 1 9 | 1| 7 | Wiknereros 3 1 9at Youl( EecliEct: Rmes pending a change of hands from Baxter to promotion assistant.
9 |19 23] s |2ZI0P STAGES 4. Let's Hang On, Four Seasons, DKM to Sandusky Broadeasting She is an original staffer at the
i 5. Sounds Of Silence, Simon & . Opting for snow skiing rather  young station.
0 ol e | B SR U SMALL TOWN Garfunkel, coLumein than water skiing is former  Speedy recovery wishes to Herb
: 6. Make The World Go Away, Eddie WINZ-FM Miami program direc- Allen, program director at coun-
SURVIVOR BURNING HEART . ) o LB . .
11| 1|1 7w SCOTTI BROS, 7 /F\;cglrdi\ngCoys oanc tor Keith Isley, who’s found anew  try station WFMS Indianpolis,
12| 12| 14| 6 | DIVINVLS PLEASURE AND PAIN 8. En&.a'nd Swings, Roger Miller, pop home as PD at KLRZ Provo, who survived a heart attack re-
o Utah. cently. Words of encouragement
1310 5 {10 ZET0F o SLEEPING BAG i Soodlides HighteousiBrothers: Pam Robinson gets a well-de- should be sent via the station ...
—F 10. ICan Never Go Home Anymore, served promotion to the perma- Happier news at WAXX Eau
PETE TOWNSHEND GIVE BLOOD ; : S h
1418|274 | ko Shangri-Las, ReD iRD nent PD post at urban outlet Claire, Wis. is the appointment of
15| 32| — | 2 | MR-MISTER KYRIE TOP ALBUMS—I10 Years Ago KACE Los :Ange]es. She had been  Tim Closson as music director . . .
RCA 1. Chicago IX—Chicago’s Greatest acting PD since Alonzo Miller left  Assuming the same title at anoth-
16| 16| 19 | 8 | THEALARM STRENGTH Hits, coLumeia that seat several months ago ... er country outlet, WROZ-AM Ev-
= 2. Gratitude, Earth, Wind & Fire, At Connor Broadcasting urban ansville, Ind., is Brenda Whitney
TEVIE RAY VAUGHAN I oLy : — N
17w || s |3 Crlete 3. Ame,,ca s Greatest Hits, warner outlet WJDY Salisbury, Md., Jack Benny is back—at least at
18 | 3 | — | 2 | BRUCESPRINGSTEEN MY HOMETOWN n ;"é’; I James Walston is upped to pro-  classical outlet WQXR New York,
COtUMBIA 5. Red Octopus, Jefferson Starship, gram director. He replaces Victor where the station has picked up
191 25| | 2 UEEN ONE VISION . gf:ulrg Wy e Sample and continues his after- segments of the comedian’s origi-
. (] razy r ese rs, g o 8 g 2
20 2 o 5 | rus T ErolEe Paul Simon. CocuMBiA noon drive shift. nal CBS Radio series. WQXR is
MERCURY 7. hl:g::k Of The Westies, Elton John, GOUNTRY FORMATTED now airing the Show on Sundaﬂ
THE DREAM ACADEMY LIFE IN A NORTHERN TOWN 3 - mornings, the slot in which it aire
2 | n | n| 4| WK A e T WWQQ-FM Wilmington, N.C.  from 1948 to 1954 ... Welcome
2| 112w NS THIS TIME Joni Mitchell, asyLum was recently purchased by Woolf- back to WLS-AM afternoon men
LOVERBOY ROl 1o. 5”'5 So Good, Grover Washington son Broadcasting, and the follow-  Steve Dahl and Garry Meier, who
23| 2312 | 6 | s Fay MOTOWN returned recently from a cruise on
ROGER DALTREY LET ME DOWN EASY TOP ALBUMS—20 Years Ago ’ the “Love Boat” (a.k.a. the Royal
i ] &) 8 “:;‘:C — 1. Whipped Cream & Other Delights, WZNE’s Kaghan dPnEC:;SS). The pairt_will EOt be
25 | 13 10 1 R E BIG MONE erb Alpert's Tijuana Brass, aem ocked any vacation time, howev-
:ETR:‘LIJZ - T 2. The Sound Of Music, Soundtrack, moves to er, as they broadcast their show
26 | 26 | 3| 4 | SOEVIENICKS ' i 3. Welcome To The LBJ Ranch, D.C.’s WBMW ship-to-shore during the Caribbe-
27 DIRE STRAITS WALK OF LIFE earious ATISIg et L galiaunt
15115 | 23 4. Going Places, Herb Alpert's
3 x::EE?:;NG TO LIVE AND DIE IN L.A o ing personnel changes ensued: THE NEW YEAR will bring
2 21|21} 8 A 5. The Best Of Herman's Hermits, - . will bring a
GEFFEN . "&G""Name o —- D_ale Vaught shlps. in as program  new format to WFNC-AM Fay-
29 | 34 | 37 | 4 | NIGHTRANGER GOODBYE {50 ioand SeiuiEimm g{lrectm; and morning drive man. etteville, N.C., which will drop its
THEH 7. Beach Boys Party, carioL e replaces Jeff Brown. Joanie country format for full-service AC
30 NEW)D COLUMBSOTERS R & e 8. gtt:)ceer:bgr's Children, Rolling D’Aubour moves up to assistant fare... Sticking with country, but
NECHEONDON director while filling in ing titl KMIX Tur-
31| a 1 | 4 | PAUL MCCARTNEY SPIES LIKE US ) it program / g Swapping ltles, are ur
3 | cwemor O R‘Ig_ A':Gocm“’d' Ramsey tevic the midday shift. Mark McKay lock, Calif.’s Ed Nickus and Ron
32| 28| 2[5 | JONMITCHEL GOOD FRIENDS 10. Harem Scarum, Elvis Presley, Rca has left WLBB Atlanta to put Stevens. After an amicable discus-
some gas into the afternoon slot, sion on job preferences, Nickus
TOM PETTY SO YOU WANT TO BE A ROCK & ROLL STAR GOUNTRY SINGLES—10 Ysars Ago T ” ’ J0b P ) D
B | NeEW)p MCA ) con:) C"v?lMcCall . Ao and longtime “Double Q" person-  trades his MD duties for the PD
BRYAN ADAMS T'S ONLY LOVE ' sl s S ality Tom Burton is handling mu-  chair, and Stevens settles into the
A 40 | 4 3 s 2. Easy As Pie, Billy "Crash 5 . "
Craddock, agc/00T sic duties. MD seat ... A good entry into ra-
x| ala 3 TWISTED SISTER LEADER OF THE PACK 3. Et;u;ltg Bo(y: (Youa (.hot Your Feet In Country veteran Gary Beatty dio opens up at KEYI (Key 103)
-A.), Glen Campbell, capiTo joins WQHK Fort Wayne, Ind. as  Austin, Tex., where three traffic
36 21 161 8 ((::OL(l:JnLAEMONs & J. BROWNE YOU'RE A FRIEND OF MINE 4. Secret Love, Freddy Fender, agc/ p(r:io%{ram director for the Feder]at- spotters are needed to assist re-
- 5. Where Love Begins, Gene Watson, e edia outlet. Most recently orters Cathy Conley and Rush
7 45 . 2 STARSHIP SARA CAPITO . 2 p N y y
3 GRUNT : 6. Warm Side Of You, Freddie Hart & Beajtt‘y prog{'ammed WIMT Lima,  Daniels.
38| 24 | 18 | 11 | PHANTOM, ROCKER & SLICK MEN WITHOUT SHAME ; the Heartbeats capiToL Ohio ... Up in Salem, Ore., Marsh The Los Angeles Broadcasters
8l 4 . k
39 | 27 | 24 | 8 | AEROSMITH LET THE MUSIC DO THE TALKING &':Z{'t: [;nTr:'"hEC': Becomes A Chill, tions manager. The 18-year broad-  headquarters to 1717 North Holly-
CHARLIE SEXTON BEAT'S SO 9. The Blind Man In The Bleachers, caster come directly from KRKT- wood Ave. ... Larry Kratka joins
40 NEW)D LONELY J
A Kenny Starr, mca AM-FM Albany, Ore. WBEC-AM Pittsfield, Mass. as a
41 | 33| o7 | 6. | YES HOLD ON, L0 Jcve. it ArSongH iyt feant WASH-FM Washington hires  cohort of morning personality Jo-

anne Billow. He continues his
work with WBEC’s sister FM

1. Full Of Fire, Al Green, LONDON scholarship program at the Na- ““Rock 105" 0Oldi tlet
RUSH TERRITORIES ; ) . " . 000 1es outle
3| 8| 35| 6 | wercirr 2. Love Rollercoaster, Ohio Players, tional Society of Professional En- WQSR Baltimore recruits Walt
4 NEWp | AEROSMITH SHEILA 3. Let's Do It Again, Staple Singers, gineers, Hyatt will give special at-  Jackson as a morning teammate
-~ 4. Walk Away From Love, David tention to the station’s new morn-  for Sue Serio. Jackson is fresh
45 | 77 "2 | 16 | HEART NEVER Ruffin, morown ' ing show, “Continental from WGCL Cleveland ... In St.
5. Wake Up Everybody, Harold Melvin reakfast,” and its hosts Arthur Paul, Minn., Sue Krautkramer
OHN CO! NT g
4 | 50 | s | 14| 2 UGAR MELLENCAMP  RAIN ON THE SCARECROW ) I&LtheeBhI‘u:;(éte;a:;i|iA)DE6P34|aA oy Crofion and Linda Sherman .. ioins KDWH-AM.FM a5 promo
47 | 35 | 25 | 12 | ROGERDALTREY UNDER A RAGING MOON ALl ek Paul James gets a hefty promo- tion director. She had held the
ATLANTIC 7. Love Machme Part 1, Miracles, tion at WPIX New York, where he  same post of KZZP-AM-FM Phoe-
4| . NEW) 3%5,5" THE HUNTER 8. gi),L\SMAB“?ong. Earth, Wind & Fire, ?{ss,]l]xmest.news d;]regtor dutufas. nix.
ell co ancho or
49 |-39°| a4-| 12 | STING LOVE IS THE SEVENTH WAVE 9. Part Time Love, Gladys Knight & ntnue rmitr,le\;lv;NY
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RKO Christmas Cast. ‘“‘Sesarme Street Live” has declared its Dec. 21
performance of “Save Qur Streef’ as “RKO Day."” Proceeds from the
performance at New York's Felt Forum will be donated to the RKO General
Children’s Christmas Fund. Pictured from left are John A. Gambling of WOR-AM
New York, Miss Molly (McCloskey) of WOR-TV's “Romper Room" and Chuck
Leonard of WRKS New York playing a losing round of hide and seek with “The
Count" of the ‘‘Sesame Street” cast.

Big Bucks for a Pie in the Face. WMMS Cleveland morning Zookeeper Jeff
Kinbach shows some excitement when 'MMS listener Eill McCall hits Casey
Coleman in the face with a pie. The scene took place as a special part of the
Ohio State vs. Michigan football game. Pictured from left are WMMS’s Ed
“Flash” Ferenc, Jeff Kinzbach and Casey Ccleman, McCall and “'PM
Magazine’s” Dan Coughlin. The event raised $1,000 for WMMS’s special
Christmas charity for children.

Three Ships Dock at the Rock of
New Jersey. Elektra recording artist
Jon Anderson, left, visits with WDHA-
FM Dover, N.J. to promote his new
Christmas album, ““3 Ships.” Following
a live interview, Anderson stayed to
personally sign copies far contest
winners. Pictured with Anderson are
Steve Schnur of Elektra, center left,
and WHDA's morning air personality
Kevin Cottrell and vice president/
general manager Robert Linder.

KDAY Gets Ready. MCA Records
artists Ready For The World make
themselves ready and willing to chat
with KDAY Los Angeles air personality
Don Tracy about their self-titled debut
album. Pictured at bottom from left
are John Eaton, Melvin Piley and
Willie Triplett of RFTW. Standing are
Gordon Strozier of RFTW, George
Lakes of Hi Point Enterprises, MCA
Records West Coast regional r&b
promotion manager Sarah Melendez,
Don Tracy of KDAY and Gregory
Potts of RFTW.

A Partridge and a Loop DJ. Former
Partridge Family member Danny
Bonaduce, left, chats with WLUP-FM
Chicago air personality Jonathan
Brandmeier, who flew the one-time
child star to “The Loop" to appear
onstage at a Johnny & the Leisure
Suits concert. The supposedely
“starving artist”’ performed the
Partridge classic “‘Doesn’t Somebody
Want To Be Wanted" and was well
fed by sympathetic Loop listeners
before returning home.

Rocky’s Rival Relaxes. “Rocky IV”
star Dolph Lundgren visits WAVA
Washington to promote international
good will and sign autographs
following WAVA'’s local premiere of
the film. Pictured from left are WAVA
midday personality Mike Beach,
Lundgren and the station’s sales
promotion director Frank Doherty and
promotion manager Kathy Kolodin.

Everyday Is a Classic at The Zoo. Celebrating the success of his new
Columbia single, Buddy Holly’s “Everyday,” James Taylor stops by WHTZ New
York’s “'2-100" studios. Pictured from left are Z-100 air personality Jack Da
Wack, CBS Records local promotion manager Jimmy Del Balzo, Taylor and Z-
100 program director/Zoo keeper Scott Shannon.

Opera Star Plays Guest DJ. WNCN *Classical 104.3 FM” studios host opera
singer Sherrill Milnes for a guest appearance on the station’s morning show.
Pictured from left are moming air personality Bob Evans, program director Mario
Mazza and Milnes.
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Featured Programming

MJI BROADCASTING of New
York has expeditiously become one
of this country’s leading suppliers
of innovative radio programming.
Founded in 1979, MJI produces and
syndicates eight shows: “Rock

O Products with the greatest airplay this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. & RIAA seal for sales of one million units.

')
L
@ SAY YOU, SAY ME  MOTOWN 1819 3 weeks at No. One Quiz,” “Country Quiz,” “Star
@ LIONEL RICHIE Quiz,” “Trivia Quiz,” “Rock To-
@ 3| 5|7 | THAT'S WHAT FRIENDS ARE FOR  aRisTa 19422 day,” “Coun_try Today,” “Metal-
# DIONNE & FRIENDS shop” and “Live From London.”
@ 4] 4| s | BROKEN WINGS rcai14136 Most recently, the company has
¢ MR. MISTER been selected by NARAS as the co-
@ 619 |6 | "MISSYOU wmca/cONSTELLATION 52606/MCA producer and distributor of tl‘_le 28th
KLYMAXX annual Grammy Awards radio spe-
5 | 513]g| EVERYDAY columsia 3805681 cials. As reported in our Nov. 2 is-
& JAMES TAYLOR sue, Los Angeles-based Goodphone
6 | 2| 2 |11| SEPARATE LIVES (THEME FROM WHITE NIGHTS) atLanTic 7-89498 Com_munications had been operat-
@ PHIL COLLINS & MARILYN MARTIN ing independently as the official
@ 10|15 4 | GO HOME Tamia 1817/mMoTOWN producer of one twO-hOI:lr specia}.
STEVIE WONDER Goodphone president Mike Harri-
8 |7 |6 11| YOUBELONG TO THE CITY wca 52651 son, in association with NARAS,
# GLENN FREY had developed a package of nine
@ 12117 | 5 | WALK OF LIFE  warneR 8R0S, 7-28575 two.-hour specials to be foered to
# DIRE STRAITS various formats, including CHR,
10 | 8 | 8 | 10| MORNING DESIRE rca 14194 adult contemporary, Spani§h, black,
& KENNY ROGERS AOR, country, jazz, classical, nos-
11 { g |7 |12| YOUARE MY LADY capiroL 5495 talgia and talk, for the 1986 awards
© FREDDIE JACKSON show, and was actively seeking a
@ 16118/ 4 SOMEWHERE (FROM 'WEST SIDE STORY') cOLUMBIA 38.05680 network qssociation. ]
¢ BARBRA STREISAND According to MJI president and
@ 13| 16| ¢ | N SEARCH OF LOVE  rca 14223 fgunder Joshua Feigenbaum, Har-
# BARRY MANILOW rison and NARAS approached the
91| 24| 4 | THE SWEETEST TABOO  pORTRAIT 37-05713/EPiC company because of its reputation
@ SADE for quality programming, as well as
15 {171 20| 5 | TOO YOUNG  QueST 7-28931/WARNER BROS. its Succ.esful rapport vyith stations
JACK WAGNER in multiple formats nationally. “The
16 18] 19| 5 | FREEDOM Rca 14224 Grammy Award§ are the Academy
© THE POINTER SISTERS Awards of musie,” an excited Fei-
17 |11 ] 11| 12| BENEAR ME  meRCURY 880626-7/POLYGRAM genb}ium says. “Itis a great honor
® ABC to win a Grammy, and it is a great
18 | 14 | 10| 13| HEAD OVER HEELS  weRcuRY 880 899-7/POLYGRAM priVileg(? fpr MJI to l?rir}g this event
@ TEARS FOR FEARS to the millions of radio listeners who
93| 27| 5 | SMALL TOWN  Riva s34202.7/POLYGRAM are th(? source of the artists’
¢ JOHN COUGAR MELLENCAMP | popularity.”
22 {25 3 | TALK TO ME  MOOERN 7.99582/ATLANTIC The nine special§ are all offergd
STEVIE NICKS on a market exclusive, barter basis.
21 | 15112 | 16| LOVE THEME FROM ST. ELMO'S FIRE  aTLANTIC 789528 Feigenbaum expects a total net-
@ DAVID FOSTER work carry of 600 outlets. MJI is
22 (19| 13| 10| WHO'S ZOOMIN' WHO  arista 1-9410 currently interviewing prospective
ARETHA FRANKLIN hosts for each program.
@|8|5]|3 LOVE IS THE SEVENTH WAVE  a&m 2787 When asked how MJI has sus-
# STING tained and expanded so rapidly in
24 | 20|14 | 16| PART TIME LOVER T1amua 1808 the in.dustry, Feigenbaum says,
@ STEVIE WONDER “MJI is run by the people who do
@ 38| —| 2 | MYHOMETOWN coLumeia 3805728 the vyork. Therg is a tremendous in-
BRUCE SPRINGSTEEN | centive to maintain quality pro-
26 | 31]3| 3 | THEHEART IS NOT SO SMART  GoRoy 1822/MOTOWN gramrping for stations and advertis-
EL DEBARGE WITH DEBARGE ers alike.”
27 |29 (33| 3 | "NEED YOU coumsia 38-05726 MJI first gained prominence 198l
MAURICE WHITE with the development of ‘“‘Rock
28 | 36| —| 2 | HOW WILL | KNOW aRisTA 1-9434 Quiz,” a syndic:}ted show that com-
WHITNEY HOUSTON bined local station promotions with
29 | 261 26| g | DON'T STOP THE DANCE  WARNER BROS./EG 7-28887/WARNER BROS. a national program.
BRYAN FERRY
37— 2 WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) o ®
JIVE 1.9432/ARISTA & BILLY OCEAN Bl"board
31 24|21 12| LAY YOUR HANDS ON ME  aRisTA 1:9396
# THE THOMPSON TWINS ADULT CONTEMPORARY
' MAN columsia 3805721
@)|n|—| 2| ™YoUR 2 o o MOST ADDED
33 [33] ] 3 | CHANREACTION o ias S L
DIANA ROSS reporting to the Top Adult Contemporary
34 | 34|34 4 DREAMLAND EXPRESS rca 14227 Singles chart.
JOHN DENVER NEW TOTAL
35 {25] 22|15 TAKE ON ME  WARNER BROS. 7-29011 o AHA 94 REPORTERS ADDS  ON
BRUCE SPRINGSTEEN 21 44
SAVING ALL MY LOVE FOR YOU  AriSTA 1-9381
37 [32]30]11| MIAMIVICE THEME wca 52666 o JAN HAMMER HOW WILL | KNOW apia
LIFE IN A NORTHERN TOWN  WARNER BROS. 7-28841 V’IHAM! 1 3
NEW) © THE DREAM ACADEMY ;:DYEOUR MAN coLumsia N
0 e8| )| g | BESEIIEZ0 Y cemers AMY GRANT THE SWEETEST TABOO rorTaair
NEW) TONIGHT SHE COMES  ELEKTRA 7-69589 w’l"lé; ?EEEA(';OING GETS 12 3
& THE CARS TOUGH sve

NBC RADIO ENTERTAINMENT
is offering “Billy Crystal's Count-
down To Christmas” for broadcast
through Dec. 24. The 45-minute dai-
ly series features rock’s perfect al-
bum sides, one complete side, one
fantasy side of greatest hits, and
one artist spotlight. Artists fea-
tured include the Beatles, David
Bowie, the Cars, Phil Collins/Gene-
sis, the Police, the Rolling Stones,
Bruce Springsteen and others.

NBC'’s entertainment division has
also slated the third edition of the
country concert series “Live From
Walt Disney World,” to star CMA
award-winner Gary Morris. The
one-hour special will air Sunday
(22). According to NBC, this is net-
work radio’s first live-via-satellite
country music series.

“Top 40 Satellite Survey,” via
CBS Radioradio, will be reviewing
the year’s hottest 80 hits and artists
during two special broadcasts, the
weekends of Dec. 28-29 and Jan. 4-5.
The three-hour program is hosted
by veteran broadcaster Dan In-
gram ... The Creative Radio Net-
work will begin 1986 with a new
monthly series of country music
programs. “A Salute To The Coun-
try Vocalists Of The Year” will be
hosted by Harry Newman. The two-
hour program, featuring George
Strait and Reba McEntire, will air
Jan. 18-19.

WESTWOOD ONE has named in-
dustry veteran Gary Landis direc-
tor of programming. Landis will be
responsible for overseeing all of
WWTI's current long- and short-form
programming. He was most recent-
ly director of programming for the
RKO Radio Networks ... ABC Ra-
dio Networks promotes Debbie
Bernstein Golden from manager to
director of the ABC Information
Network. She has been with ABC
since 1979 ... At the ABC Contem-
porary Network, Lynda J. Moore
is named a correspondent. She has
been associated with ABC Radio
News since 1984. JANICE GINSBERG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

Dec. 20-22, Greatest Christmas
Songs, CBS Radioradio, CBS Radio
Network, three hours.

Dec. 20-27, Christmas Special,
Country Today, MJI Broadcasting,
one hour.

Dec. 20-27, Christmas Special,
Metalshop, MJI Broadcasting, one
hour.

Dec. 21, Ghosts Of Christmas
Past, Super Gold, Transtar Radio
Network, four hours.

Dec. 21-22, Pat Benatar Special,
Hot Rocks, United Stations, 90
minutes.

Dec. 21-22, Rock’n’Roll Christ-
mas, Dick Clark’s Rock, Roll & Re-
member, United Stations, four
hours.

Dec. 21-22, Special Christmas
Show, The Great Sounds, United
Stations, four hours.

Dec. 21-22, Reba McEntire,

Weekly Country Music Countdown,
United Stations, three hours.

Dec. 21-28, Slow Dance Favor-
ites & Christmas Classics, Solid
Gold Saturday Night, United Sta-
tions, three hours.

Dec. 21-22, Dionne Warwick,
Sting, Stevie Wonder, National
Music Survey, Mutual Radio Net-
w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>