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Labels Maintain Optimism
Despite Void in Mega-Hits

BY FRED GOODMAN

NEW YORK Although the music
industry may have lacked a mega-
hit to fuel store traffic this past
Christmas, record company execu-
tives say they aren’t worried by the
resulting dip in unit sales for chart
toppers.

Rejecting the decline as an indica-
tor of any significant softening of
the marketplace, they say a record
in the six million-plus range remains
the exception rather than the rule,
and cite a strong showing by a
broad range of records as indication
of the music industry’s overall
strength.

The market assessments were
made in response to reports from
several leading retailers that holi-

Sustained Sales
Keep CD Sizzling
In January Chill

NEW YORK The Compact Dise,
which emerged as a mighty sales
performer for music merchandisers
during the holiday season (Bill-
board, Jan. 11), is heating up Janu-
ary sales, as many had predicted.
While retailers express concern
about lingering fill problems and la-
bels’ recent price increases, con-
sumer acceptance of the laser-read
configuration remains a bright spot
during an otherwise soft period, fu-
eled in part by the many new play-
ers purchased during the gift-giv-
ing season. Estimates are that there
are now more than one million CD
players in U.S. homes.
“I think it’s been a monster,”
(Continued on page 86)

day sales for top selling albums
were off by as much as 30% from
the same period in 1984 (Billboard,
Jan. 11). Those retailers said they
experienced a mild increase at best
in their overall business.

“If we had had an album at
Christmas to ignite the interest of
the entire country I think we would
have seen a repeat of what hap-
pened last year,” says Rick Dobbis,
vice president of marketing for
Chrys=~iis Records, referring to
1984’s superior holiday season.

“It’s hard to compare one year to
the other,” says Lou Dennis, vice
president of sales for Warner Bros.
“We had Prince last year and there
were also records by Lionel Richie
and Huey Lewis. The vear before

(Continued on page 84)

LISA RHODES—DEBUT—SHIVERS. Pulls together the classic
elements of rock in a melodic, hard driving album of Texas Rock
'n Roll at its best—From the title track to the first single HEAT IT
UP glowing white hot with style. Produced by Lisa Rhodes and
Andy Sa mon. On Spindletop Records, Austin, Texas. Distributed

by Iouder Records in the U.S.A.

Chain Plans Nearly 4,000 Outlets By Year's End

7-ELEVEN TO OFFER VID RENTALS

BY BILL HCLLAND

WASHINGTON The 7-Eleven
stores are entering the video rental
market on a national level and ex-
pect to offer a MovieQuik service in
half of their 7,700 stores by the end
of this year.

By placing VHS-format rental
videocassettes and machines along-
side such familiar items as Slurpies,
coffee and donuts and Chunky Meat
Burritos, 7-Eleven will at once fast-
forward itself into being the largest
video retail chain in the country.

Although the company has ex-
perimented with several rental sys-
tems at selected stores in Oregon,
Canada and New Jersey this past
year (Billboard, March 9), Capitol
area 7-Eleven spokesperson Robin
Young says that the MovieQuik ser-
vice is the outcome of the Canadian

ADVERTISEMENTS

trials, and that the first stage in the
national drive will be to put Movie-
Quik in 500 of the 650 7-Eleven
stores in the Washington, D.C. area
by year’s end.

“We expect to have the service in
150 Northern Virginia stores by the
end of this month,” says Young.
“We're going after this in a very ag-

(Continued on page 84)

Security ‘Strip” Weighed

NARM, VSDA Examine Label Plan

BY GEOFF MAYFIELD

NEW YORK The development of a
universal security system for all
prerecorded music and video prod-
uct is being investigated by the Na-
tional Assn. of Recording Merchan-
disers (NARM) and the Video Soft-
ware Dealers Assn. (VSDA).

If successful, the plan would have

| |f“§s(_quvm

The QUICKSILVER ORIGINAL MOTION PICTURE
SOUNDTRACK ALBUM (81631) will take off aster than
lightning with its three featured singles: “Quicxsilver
Lightning,” (Roger Daltrey);
From Quicksilver,” (Ray Parker Jr. and Helen Terry);and

“One Sunny Da//Dueling Bikes

“Casual Thing,” (Fiona) on the way. Sounds more like platinum
taan quicksilver! On Atlantic Records, Cassettes and CD’s.

manufacturers place security
strips—called targets in surveil-
lance lingo—on product before
units are shipped to rackjobbers,
one-stops and retailers. Individual
dealers would then have the option
of purchasing compatible security
hardware to read the targets.

A discussion at the conclusion of
last October’s NARM Retailers Ad-
visory Committee Meeting in San
Diego sparked the concept. Pam Co-
hen, NARM special projects direc-
tor, says it made sense to bring the
VSDA into the discussion because

(Continued on page 84)

Two More
Video Firms Set
Spring Promos

BY TONY SEIDEMAN

NEW YORK MCA Home Video
and RCA/Columbia Pictures Home
Video have joined the ranks of man-
ufacturers planning major spring
sales promotions.

“Be A Movie Mogul” is the title of
the MCA promotion, with 20 major
titles reduced to $24.95 for the dura-
tion of the program. Both contem-
porary and classic product will be

(Continued on page 78)
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introducing a beautiful new instrument of self-expression.

i

MELI’SA MORGAN. DO ME BABY. HER DEBUT ALBUM. FEATURING THE TITLE TRACK SMASH WRITTEN BY PRINCE. HEAR IT NOW.
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1688 CAPITOL REZORDS. NC. ON RECORDS AND HIGH QUALITY ¥DR® CASSETTES FRON TAPITOL

www.americanradiohistorv.com


www.americanradiohistory.com

IN THIS ISSUE

VOLUME 98 NO. 5

FEBRUARY 1, 1986

1

10

15

23

28

32

34

40

41

47

53

60
64
73

75

NEWS »Half of the 7,700 7-Eleven stores will be offering video
rental by the end of the year. »NARM is investigating the develop-
ment of a universal security system for all prerecorded music and
video product. »Label executives say they aren’t concerned by the
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UPDATE »Newsline. »Calendar. »Lifelines.
CHARTS »6/Chartbeat: Barbra Streisand and Dionne Warwick

demonstrate the market strength of traditional aduit contemporary
music.
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STING LEADS TO PIRACY INDIGTMENT

RIA A Operatives Finger Indonesian Manufacturer

BY FRED GOODMAN

NEW YORK A sting operation set
up by the Recording Industry Assn.
of America (RIAA) played a key
role in the indictment of a major In-
donesian tape manufacturer on pi-
racy charges by a federal grand
jury here.

Anthony Dharmawan Setiano,
a.k.a. Anthony Dharmawan, pled
not guilty to six felony counts of
copyright infringement and viola-
tions of U.S. customs law on Friday,
Jan. 17, at an arraignment hearing
in New York’s Federal Court for the
Eastern District. Setiano is co-own-
er of Jakarta-based tape duplicator
PT Inexco Graha Kirana, which
openly distributes and manufac-
tures pirated cassettes in Indonesia.
A trial date will be set this Friday
(31).

Setiano, who was arrested by
U.S. Customs Agents as he left the
Indonesian consulate on Dec. 13,
posted a $100,000 cash bond at a
preliminary hearing on Dec. 16. He
was released in the custody of the
Indonesian government and had his
passport confiscated.

According to the RIAA, Setiano
had offered 360,000 allegedly illicit
recordings for sale at $1.50 each to
MBS Enterprises, a dummy import/
export company set up in New York
by RIAA undercover operatives.
Recordings offered were on the Jok-
er, Galaxy, King and Billboard la-
bels, all well known pirate imprints
operating in Indonesia.

Edward Parapat, commercial at-
tache at the Indonesian consulate,
was alleged by the RIAA to be in-
volved in negotiating the deal for
Setiano in return for a commission.
Parapat was not charged.

“RIAA, as a member of the Inter-
national Intellectual Property Alli-
ance, has been actively working to-
ward putting an end to government
involvement in the illicit sale of in-
tellectual property,” says RIAA
antipiracy director Joel Schoenfeld.
“Indonesia is known to be one of the
leading countries involved in the
manufacturing and distribution of
unauthorized product. This case
shows the active involvement of
their government in the illegal im-
portation of such product.”

Samples of tapes, catalogs and in-

sert cards were allegedly shipped to
the U.S. via a diplomatic pouch
through the Indonesian consulate in
New York.

Another shipment of approxi-
mately 5,000 illicit cassettes was
seized by customs agents at JFK
Airport in New York. The shipment
was accompanied by fraudulent
documentation pertaining to the na-
ture and value of the contents.

Among the artists whose work is
pirated by PT Inexco in Indonesia
are Billy Joel, Michael Jackson,
Prince, Rod Stewart, Pat Benatar,
Bob Dylan, Foreigner, Huey Lewis,
Diana Ross and Phil Collins.

Aside from the imprints named in
the charges, PT Inexco also manu-

factures tapes on the Acoustic,
Black Label, Country Collection,
Granada and Audiophile logos. The
company is alleged to have a capaci-
ty to produce 2.6 million tapes per
month, selling its product world-
wide through international agents
in Saudi Arabia, Sri Lanka, Malay-
sia, Kuwait, United Arab Emirat,
Bahrain and Thailand.

U.S. customs special agents John
P. Luksic and Charles Geier acted
on the case in coordination with U.S.
Attorney Raymond Dearie and with
the assistance of the RIAA. The
case against Setiano will be prose-
cuted by Assistant U.S. Attorney
Laurence Shtasel.

WASHINGTON A recent nation-
JSyide survey, conducted by Media
General/ Azsociated Press, asked
adults 18 to 65-plus what they
thought about rock lyrics, and the
results show that even among the
1834 core rock audience, nearly
40%: feel thal the Iyrics have &
“bad effect’” on pre-teens and
teens.

Predictably, the answers of
adults 35-54, 5564 and 65-plus
showed even less enthusiasm with
rock, but it iz the answers of the
core proup who @l said they like
rock'n'voll which might come a5 a
surprise.

For example, 48% of the 1834's
answered yes to the question ask-
ing if some rock records should
ciirry warning stickers, The over-
all rezponze from all nge proups
was Do,

Of the 428% of the 185-34's an-
swering ves, 44% of them said
they should be rated like movies
carrying G, PG, PGS, R and X
ratings. Forty seven percent said
| they felt pre-teens underatand
[ rock Tyries, and 8850 said they fealt
teens could understand them.

Only 2.1% of the younger adulta

felt thal rock fyrics have a podd
| effect on children’ 3%% felt they

: Teens, Yuﬁny Adu}ts Agree in Survey

Lyrics Have ‘Bad Effects’

—

have s bad effect, nearly half—
40%—said the lyries have no el-
fect, and 10% said they didn’t
know,

Of thoze 3% of 18-34's who felt
rick lyries have a bad effect on
kids, T1% felt they stimulated
drug use, 9%, parendal disobedi-
ence, 31%, sexual activity, 7%, vi-
olent activity, 52%, laziness and
Ha; disregard for suthority.

Thirty-eight pereent of the en-
tire 18-34 sampling said they had |
been offended by & rock fyrie, |

The negative leelings of the old-
er demographic responses Loward
rock music was evident, with
many “nay’ answers to questions |
in the B pereentile. For example, |
BA% of the Hh-64's said there |
should be warning lzbels on rock |
records, and 686% of both the 55
64’5 and the 65-plas respondents
said that rock lyries have a bad ef-
fect on the behavior of chilkdren, |

The Media General gurvey wus |
conducted in mid-November and
published by the Associated Press
Jan, 18,

BELL HULLAND

Net Music Revenues Rise by 27 %

WEA International Reports Banner Year

LONDON In the most successful
trading period of its 15-year history,
WEA International says it in-
creased its net music revenues last
year by 27%, using constant rates of
exchange. )

“Our affiliates around the world
did better than expected,” says
Nesuhi Ertegun, company founder
and chairman. “Despite social un-
rest, severe economic problems,
mounting unemployment and astro-
nomical inflation in several coun-
tries, we increased our market
share practically everywhere.”

The outstanding successes of the
year came from Madonna, who
reached platinum and gold status in
most territories with a total eight
singles and two albums, and Phil

Collins, whose ‘“No Jacket Re-
quired” album hit platinum in five
markets, gold in eight and silver in
two.

In Europe, success is attributed
to the combination of strong U.S.
repertoire and powerful local talent,
particularly from the U.K., France
and West Germany, according to
WEA Europe president Siegfried
Loch.

WEA U.K. almost doubled its
market share to 11%, while local
signings Matt Bianco and Howard
Jones achieved widespread interna-
tional success. In France, WEA Fili-
pacchi recorded its best year to
date, thanks in large measure to
platinum albums from France Gall
and Michel Jonasz, and a No. 1 sin-

gle from new act Jean-Pierre
Mader. For WEA Germany it was
new band Alphaville that turned in
the strongest performance, reach-
ing platinum or gold status in six
markets with its debut album “For-
ever Young.”

Loch also acknowledges the im-
pact of new management systems
and marketing strategies on WEA
Europe’s results, and ascribes the
European success of Madonna and
ZZ Top to multinational marketing
techniques. Other notable events of
the year included the appointments
of Marco Bignotti and Manfred
Lappe as managing directors of
WEA'’s Italian and Austrian opera-
tions respectively; the 10th anniver-

(Continued on page 87)
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February Hot Album Releases

Eight albums are set for release in February by acts that hit gold or platinum wnth their last releases, or in
the last 12 months. All are single-disk studio albums listing for $8.98, unless otherwise noted.

ARTIST TITLE LABEL DATE PRODUCER

JACKSON BROWNE LIVES IN THE BALANCE ASYLUM FEB. 28 JACKSON BROWNE
JERMAINE JACKSON PRECIOUS MOMENTS ARISTA w0 FEB ﬁ%ﬁé&'foﬁ‘f&‘%ﬂﬁ_ Tom
ELTON JOHN YOUR SONGS (ballad repackage) MCA FEB. 10 GUS DUDGEON

JOHN LENNON LIVE IN NEW YORK CITY CAPITOL FEB. 21 YOKO ONO

ORIGINAL SOUNDTRACK ABSOLUTE BEGINNERS EMI AMERICA FEB. 21 VARIOUS

.(EIGINAL SOUNDTRACK THE COLOR PURPLE QWEST/WARNER FEB. 10 QUINCY JONES
ORIGINAL SOUNDTRACK FoPaLND GUT AN IBEVERLY o e, 24 VARIOUS

BRIAN SETZER THE KNIFE FEELS LIKE JUSTICE EMi AMERICA FEB. 21 DON GEHMAN

Few Superstar Albums Scheduled

Varied Valentines Among Feh. Releases

BY PAUL GREIN

LOS ANGELES With the long-
awaited Lionel Richie album still un-
scheduled at presstime, February is
shaping up as a rather lean month in
terms of superstar releases.

Among the few highlights are new
studio albums by Jackson Browne
and Jermaine Jackson, solo debuts by
Brian Setzer (Stray Cats) and Stan
Ridgway (Wall of Voodoo), a live al-
bum by John Lennon and an antholo-
gy of hit ballads by Elton John.

Several of the other key February
releases are motion picture sound-
tracks. Among them: “Absolute Be-
ginners” (EMI America), featuring
David Bowie, Sade, Ray Davies, Nick
Lowe and members of the Jam; “The
Color Purple” (Qwest), featuring mu-
sic by Quincy Jones; “9 1/2 Weeks”
(Capitol), featuring a new song by
John Taylor and existing tracks by
Joe Cocker, Eurythmics and Devo;
and “Down And Out In Beverly
Hills” (MCA), featuring a new single
by Little Richard, ‘““Great Gosh
A’Mighty!,” plus one side of theme
music by Andy Summer.

Other notable soundtracks due in
February include ‘“Wildcats”
(Warner Bros.) and “Trouble In
Mind” (Island/Atlantic).

“Lives In The Balance,” due on

Asylum at the end of the month, is
Jackson Browne’s followup to 1983’s
gold “Lawyers In Love.” “Precious
Moments,” which was pushed back
from January release, is Jermaine
Jackson’s followup to his 1984 Arista
debut, which went gold.

CTI sues Warners
over signing of
George Benson,
see page 86

Two key solo debut albums are set
for release in February. Stan Ridg-
way’s “The Big Heat” is due Feb. 10
on IRS; Brian Setzer’s “The Knife
Feels Like Justice” is slated for Feb.
21 on EMI America. Setzer’s album
was produced by Don Gehman, best
known for his work with John Cou-
gar Mellencamp.

MCA plans to release two hits an-
thologies in February: Elton John’s
“Your Songs,” a collection of his bal-
lad hits for the label; and Rick Nel-
son’s “All My Best,” a double-record
set of studio re-recordings of Nel-
son’s hits. MCA says the album was
created for direct mail marketing,
and was being planned well in ad-

vance of the singer’s death Dec. 31.

Another noteworthy posthumous
release set for February is John Len-
non’s “Live In New York City,”
which matches the “One On One”
concert video recently released on
EMI1/Sony. The performance was re-
corded in 1972 at New York’s Madi-
son Square Garden.

Two developing acts who scored
top 10 singles from their last albums
will return in February. Animotion is
due Feb. 10 on PolyGram with
“Strange Behavior,” and Dennis
DeYoung is slated for Feb. 24 on
A&M with “Back To The World.”

Veteran pop and rock acts due in
the month include ELO (Feb. 10) on
CBS Associated with “Balance Of
Power,” Elvis Costello (late Febru-
ary) on Columbia with “King Of
America,” and Ted Nugent's return
on Atlantic with “Little Miss Danger-
ous.”

Numerous country acts have new
albums slated for February. The list
is headed by Reba McEntire, who has
two albums coming out on the same
day, Feb. 10. MCA will release “Who-
ever’s In New England,” which
McEntire produced with Jimmy Bow-
en; and PolyGram, her old label, is is-
suing “Reba Nell McEntire.”

BILL HOLLAND

WASHINGTON The author of
the Senate version of the contro-
versial source-licensing bill—
which pits the performing rights
groups against broadcasters—is in
the middie of a behind-the-scenes
arm-wrestling contest with anoth-
er key legislator.

Sources close to the matter say
it’s a struggle between the power-
ful chairman of the Judiciary Com-
mittee, Sen. Strom Thurmond (R-
S.C)), and the chairman of the
Copyright Subcommittee, Sen.
Charles McC. Mathias (R-Md.).

The bill in question, the so-called

Strategies Set in Motion Behind Source Bill

Source Licensing Bill (S. 1980) in-
troduced by Sen. Thurmond in De-
cember, would amend Title 17 of
the U.S. Code (the Copyright Act)
to require that the right of music
performance be included in the
rights conveyed on any non-net-
work commercial television show
carrying protected music in syn-
chronization.”

Local station owners are in favor
of the legisiation because, they
say, they should be able to pur-
chase programming with all fees
included. Further, they find the
current blanket licensing arrange-
ments with ASCAP, BMI and SE-
SAC to be prohibitively expensive.

Broadcasters have lost their case
in the courts.

If the measure should become
law, the performing rights groups
could lose as much as $80 million in
fees annually.

In most cases, bills in the Con-
gress are first referred to subcom-
mittee, then voted out to full com-
mittee. However, the body's parlia-
mentary rules allow a Senate
committee chairman certain lati-
tudes—including the right to re-
quest that a bill be scheduled for
subcommittee hearing by a certain
date or else sent back to the fuil
committee for action.

(Continued on page 87)

Special Achievements. Bob Geldof, right, is congratulated by Billboard album
rock consultant Denis McNamara on the Lee Michaels Award he received during
the 12th annual Superstars Radio Convention (Billboard, Jan. 25) heid recently
in Fort Lauderdale, Fla. The artist was recognized for his Live Aid work. (Photo:
Jann Zlotkin)

E xecutive Turntable

RECORD COMPANIES. CBS Records International in New York appoints John
C. Ebert vice president of operations. He was vice president of facilities
engineering and building operations for CBS Inc. Manolo Diaz is named
managing director of CBS Records Spain. He was deputy managing direc-
tor for the label.

Terry Barnes is elevated to the newly created post of vice president of
creative services at Motown Records in Los Angeles. She was executive as-
sistant to the president.

WEA International promotes Claude Nobs and Jimmy Wee to managing
directors for the label’s Switzerland and Singapore affiliates, respectively.
Nobs was WEA International vice president of public relations and video
development. Wee was general manager for WEA Singapore.

Arista Records promotes Melani Rogers to senior director of national
publicity and Ed Simpson to national sales director in New York. Rogers

BARNES ROGERS SIMPSON GARBER
was director of national publicity. Simpson was associate director of region-
al marketing. In addition, the label ups Nicky Kalliongis to East Coast a&r
manager and Philip Wild to senior attorney and assistant secretary. Kal-
liongis will continue as manager of Arista’s studio. Wild was a staff attor-
ney.

Jesus Garber is appointed director of black music marketing for A&M
Records in Los Angeles. In addition to his new responsibilities, he will con-
tinue as r&b West Coast promotion director for the label.

Atlantic Records elevates Andrea Ganis from associate director to direc-

GANIS RESNIKOFF STUNTZ

VELASQUEZ

tor of national singles promotion in New York. Succeeding her is Lisa Ve-
lasquez, who had been manager.

Bruce Resnikoff is named director of MCA Records special markets and
products in Universal City, Calif. He was associate director of business and
legal affairs for the label.

CBS Masterworks elevates Bobby Finn to director of editorial services in
New York. He was managing editor of that.area.

Michael Delich joins American Gramaphone Records in Omaha as direc-
tor of marketing. He was vice president at Records and Tapes Inc.

DISTRIBUTION/RETAILING. Metro Video Distributing in New York appoints
Joani S. Lehman vice president of sales and marketing. She was vice presi-
dent and general manager of Ingram Video.

HOME VIDED. Vestron Video, Stamford, Conn., makes the following promo-
tions: Joseph Brady to vice president of finance; Larry Kasanoff, execu-
tive director of feature film programming; Karla Fuller, associate director

(Continued on page 75)
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Additional AIDS Fundraisers Planned

Research Already Benefitting From Dionne & Friends

BY PAUL GREIN

LOS ANGELES The American
Foundation for AIDS Research, the
beneficiary of revenue generated
by the current No. 1 pop and black
hit, “That’s What Friends Are For,”
is looking ahead to several followup
projects to raise more money to
combat the killer disease.

William J. Misenhimer, the foun-
dation’s executive director, says
he’s hoping to mount a concert simi-
lar to the Live Aid and Farm Aid

fundraisers—though not on that
scale—sometime this year. “We're
looking at six or seven big-name art-
ists to perform,” he says. No date
has been set for the concert, but
Misenhimer expects it will be held in
the Los Angeles area.

Misenhimer hopes to release a
various artists album containing the
Dionne & Friends single and a home
video including the videoclip.

The foundation is to receive all
the profits from the seven-inch sin-
gle and 10% of those from War-

Landscape Seeks to Establish Its Identity

New Age Label Hits U.S.

NEW YORK Landscape, a British
new age label from Beggars Ban-
quet/Coda (Billboard, Jan. 25), makes
its debut here this month as part of a
pressing and distribution deal with
Jem Records.

The Landscape series, touted as
the first U.K. new age line, will be
backed in the U.S. by a marketing
program emphasizing the identity of
the label rather than its individual
artists and recordings.

“The reason the majors haven’t
succeeded in this arena is that a new
age label’s image is pre-eminent over
its artists’ images,” says Marty Scott,
president of Jem. “We think a retail-
er is more apt to take a chance with a
new release on an imprint he recog-
nizes. We're establishing an identity
for Landscape from day one.”

That image includes the up-scale
packaging that already sets several
new age labels’ product apart from
other recordings. All Landscape re-
cordings are digitally engineered and
will be released simuitaneously in all
three configurations. LPs feature Di-
rect Metal Mastering, audiophile vi-
nyl, embossed jackets and loose
tearaway bags; cassettes are on
chrome tape. All releases come ac-
companied by a 16-page information
booklet.

First U.S. releases on Landscape

NEW YORK Frank Zappa,
whioze albumsz have been distribut:
ed by almost every major, has
pacted for his entire catalog to be
released on Compact Dise by Rvko
Dise. The three-year exclusive
agreement gives the CD-only im-
print as many as 24 releases.
Eight albums on six disks are
slated for simultancons releaze
¢ late this spring, according Lo Don
Rase, who handles afr for Byko
Dhae. “Frank has had rights rever-
| &ion on-all of us material through-
out hiz career,” says Roze, “We're
going to nse the t0-pluz-minute
formatl on most releases, which
could mean extra tracks, Efnr:.hih-jé
ing LPs, or releasing three-album
sets on two disks.” v
Hose zays Zappa has beon “com-
| pletely digital in his own studio for
| the last five vears' adding that
[ “he has gone back and done digital -
mixes of @ 1ot of his earlier récords
and made digital re-recordings of

2wy

are “Bayou Moon,” Tom Newman;
“Classic Landscapes,” Tim Cross;
“Seasons,” Claire Hamill; “Song
Without Words,” Dashiel Rae; and
“Standing Stones,” a compilation in-
cluding tracks from future releases.

Titles on Landscape include acous-
tic and electronic music, as well as vo-
cal and instrumental collections. The
label’s spring releases will include an
album of solo acoustic piano by Rick
Wakeman.

Scott says the Landscape series is
part of a broader deal with Beggars
Banquet that will see Jem issue the
entire Coda catalog of mainstream
jazz albums in the U.S. While noting
that new age has been “really an
American phenomenon,” Scott says
the new series has been well-re-
searched by Beggars Banquet head
Nick Austin and can be expected to
take a broader approach to new age
music than American labels.

“The English recording attitude is
different,” says Scott. ‘“Because of
the size of that market, a major artist
can try something out of the ordinary
while a major artist in the U.S. really
can't.”

Co-op advertising will be available
for retailers. FRED GOODMAN

a lot of the parts.” ik

As an example, Rose says,
“We're Only In 1t For The Mon-
ey,” includes new, dipitally record-
&d bass and drum parts. “The re-
cordings are truly digitally en-
hanced and as adapted as
anything from that era can be," he
SAYE.

Other releases in the initial
bateh from Ryke include “Frank
Zappa Meets The Mothers O Pre-
vention, " o two-disk version of the
three-record set “Shut Up "N° Play
Yor Guitar,” a single disk featar-
ing both “Apostrophe” and “Over-
night Sensation,” and a collection
of Fappa compositions performed ©
by the London Symphony Crohess
tra, including a previously unis-
sued 2T-minute track,

Rose says the label has “con-
firmed manufacturing capacity’
for the releases, and will back
thitm with a retail-oriented mar-
keting }*.a.mpaip:n. FRED 1;11{}!;11&!@

o
R

wick’s hit album, “Friends.” From
those two sources, Arista Records
has estimated that the foundation
will receive $500,000, but Misen-
himer says he won’t have a full ac-
counting until the end of March.
He does, however, know where
the money will be going. “Our focus
will be to fund research and provide
education,” he says. “We will not be
doing support services at this time.
It’s just a bigger job than can be
done immediately. It would take
some time just to evaluate if it's
practical.
“Our immediate focus will be on
(Continued on page 84)

Three’s Not a Crowd. Jazz artists Hubert Laws, left, and Pat Metheny, right,
join Milton Nascimento during a recording session for Nascimento’s forthcoming
Polydor album *“Encontros E Despedidas,” scheduled to be released in March.

by Paul Grein

THE BUZZWORDS in the musie
industry throughout the ’80s have
been MTV, new music, new wave,
synth-pop and dance remixes. And
no one would dispute the signifi-
cance of any of these phenomena.
But indications are that the market
is more wide open than any of us
might have thought.

For proof, we need look no fur-
ther than to the top of this week’s
pop charts. The No. 1 album for the
second straight week is Barbra
Streisand’s ‘“The Broadway Al-
bum,” in which Streisand returns
to the theater songs with which
she launched her career in the ear-
ly ’60s. The runaway success of the
album gives No. 1 presence to stan-

Barbra and
Dionne prove
AC’s strength

dards by Rogers & Hammerstein,
George & Ira Gershwin, Jerome
Kern, Leonard Bernstein and Ste-
phen Sondheim, among others.
[More about the Streisand album,
page 88.]

And the No. 1 single for the third
straight week is Dionne &
Friends’ ““That’s What Friends
Are For,” in which Dionne War-
wick is reunited with Burt Bacha-
rach, who composed most of her
'60s classics.

The point isn’t just that these
artists aren’t kids, although that'’s
undeniably true: Streisand is 43,
Warwick is 45, Gladys Knight is
41, Elton John is 38 and Stevie
Wonder is 35.

Rather, the point is that there is
a tremendous market for tradition-
al adult contemporary pop music,
if it’s special enough, and if there’s
a hook on which it can be market-
ed—as there is with both of these
projects.

Adult contemporary has also
played a key role in the success of
Sade, which jumps to number two
on this week’s pop album chart,
and of Whitney Houston, who re-
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enters the top 10 at number nine.

Indeed, Houston’s recent No. 1
pop, black and adult contemporary
smash, “Saving All My Love For
You,” could have been a hit in 1930
or 1950 or 1980. The surprise, for
some of us, was that it could be-
come such a big hit in 1985, after
the video revolution and the new
music explosion had presumably
made traditional adult contempo-
rary pop passé.

“That’s What Friends Are For”
also holds at No. 1 on this week’s
black chart. We erred last week:
It’s the second No. 1 black hit for
lyricist Carole Bayer Sager, fol-
lowing Aretha Franklin’s 1977 sin-
gle “Break It To Me Gently,”
which she co-wrote with Marvin
Hamlisch.

\IAMES BROWN this week
cracks the top 15 on the pop chart
for the first time in nearly 15
years. His “Rocky IV” hit “Living
In America” leaps eight notches to
number 15, matching the peak po-
sition of the immortal “Hot Pants
(She Got To Use What She Got, To
Get What She Wants) (Part 1),”
from the summer of '71.

At the rate it’s going, “Living In
America” has a good chance of hit-
ting No. 1. If it does, Brown will
top Tina Turner as the artist with
the longest span of time between
first cracking the Hot 100 and first
hitting No. 1. Turner, you may re-
call, took exactly 24 years between
first hitting the chart in August,
1960, with “A Fool In Love” and
first reaching No. 1 with “What's
Love Got To Do With It.”

For Brown, it would be a 27-year
climb to the top. He first hit the
chart in December, 1958, with ‘“Try
Me,” and has never climbed higher
than number three—a peak he
reached with 1965’s “I Got You (I
Feel Good).”

Just by cracking the Hot 100,
Brown has become one of only 11
artists to have scored chart hits in
the '50s, '60s, "70s and '80s. He fol-
lows Cliff Richard, Elvis Presley,
Paul Anka, Johnny Mathis,
Smokey Robinson (first with the

Miracles), Frankie Valli (first
with the Four Lovers) and Simon
& Garfunkel (formerly Tom &
Jerry).

(Some of you may want to add
Ray Charles to the list: He had hits
in the '50s, '60s and "70s, and in the
'80s was part of USA For Africa.)

Our thanks to several readers
who wrote in with this item: Matt
Wilson of Watermark, Steve Ur-
baniak of Roseville, Mich., and
Costas Zourgris of Athens.

FAST FACTS: Another Greek
reader, Vassilios Turonis of New
York, wrote in to suggest that Mr.
Mister’'s new single, “Kyrie,”
marks the first time a Hot 100 song
has had a.Greek word in its title.
Turonis adds that "‘kyrie” means
‘“‘mister,”’ and that Mr. Mister
translated into Greek would be Ky-
rie Kyrie. In any language, the
song is a smash: It jumps eight
notches to number 13 this week,
and is likely to follow the group’s
first hit, “Broken Wings,” to No. 1.

Four singles in the top 10 on this
week’s pop chart are featured in
current films. Survivor’s “Burn-
ing Heart” is from “Rocky IV,”
Lionel Richie’s “Say You, Say
Me” is featured in “White Nights,”
Billy Ocean’s “When The Going
Gets Tough” is in “Jewel Of The
Nile,”” and Paul McCartney’s
“Spies Like Us” is from the film of
the same name. A fifth top 10 hit
was introduced in a film. That's
Dionne & Friends’ ‘“That’s What
Friends Are For,” first heard in
the 1982 movie “Nightshift.”

Perry Passarotti of North Ber-
gen, N.J., notes that the Talking
Heads’ ‘““And She Was”’ recently
set a new record for the longest
run on the Hot 100 without crack-
ing the top 50. The song hung on
for 20 weeks, and never climbed
higher than number 54. The old
record was held by Chaka Khan,
whose ‘“Through The Fire” had 19
weeks on the chart, and never beat
number 60. Both records were dis-
tributed by Warner Bros.
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BRAND NEW STYLE! HOT NEW RECORD ALBUM!
TAKE A LOOK AT HER NOW!

She's stepging out with
"“Totally Minnie;" a flashy new
album and a totally outrageous new look. This year
watch her shine in a...
e Prime-Time Animated Special * Snappy Fashion Line ¢ Smash Music Video ¢ Year-Long
Celebration at Disney Theme Parks ¢ Plus— Public Appearances at all the “in"” Spots!

WHO KNOWS —THIS JUST MIGHT BE MINNIE'S YEAR!

DISNEYLAND/VISTA

RECORDS AND TAPES

For further irformation contact Jody Rubin at Disneyland/Vista
Records and Tapes, 350 S. Buena Vista, Burbank,
CA. 91521 « (818) 840-1665.

- \ © MCMLXXXVI Walt Disney Productions
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ELEKIRA
A-HA RUBEN BLADES AC/DC
GEORGE BENSON JACKSON BROWNE LAURA BRANIGAN
CHICAGO PEABO BRYSON FOREIGNER
CHRISTOPHER CRQOSS THE CARS THE MANHATTAN TRANSFER
JOHN FOGERTY DOKKEN | MARILYN MARTIN
CHAKA KHAN MOTLEY CRUE ROBERT PLANT
MADONNA TEDDY PENDERGRASS RATT
PRINCE LINDA RONSTADT SISTER SLEDGE
DAVID LEE ROTH STARPOINT TWISTED SISTER
ZZ TOP JOE LYNN TURNER YES
G Mm International
BEVERLY HILLS COP SOUNDTRACK ALPHAVILLE LAM
GLENN FREY MICHEL BERGER MATT BIANCO
NIK KERSHAW ERIC CLAPTON MARIUS MULLER-WESTERNHAGEN
MIAMI VICE SOUNDTRACK PHIL COLLINS AKINA NAKAMORI
NEW EDITION FRANCE GALL PRETENDERS
NIGHT RANGER GOLD MIKE RUTHERFORD
TOM PETTY AND THE HEARTBREAKERS HONEYMOON SUITE SHONENTAI
READY FOR THE WORLD HUMPE HUMPE SIMPLY RED
CHARLIE SEXTON AL JARREAU DONNA SUMMER
KIM WILDE MICHEL JONASZ PETE TOWNSHEND
HOWARD JONES SADAO WATANABE
HEINZ RUDOLPH KUNZE EIKICHI YAZAWA
THE HOME OF THE STARS

LOOKS FORWARD TO SEEING YOU AT

MIDEM 1986

STAND 25.01
TELEPHONE (93) 390101—EXT. 3140/3141

© 1986 WEA International Inc. A Warner Communications Company @*
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Pnternational

Sales of Western Product Plummet

Nationalism Hits Hong Kong

BY HANS EBERT

HONG KONG Call it a sudden
surge of nationalistic pride, but re-
cent music market figures here re-
veal that sales of international rec-
ord product have reached their low-
est point ever.

Norman Chang, head of PolyGram
operations in Southeast Asia, details
the development. “International rep-
ertoire, which means Western record-
ings, now constitutes around 10% of
our company sales. Even our Japa-
nese repertoire, which was doing
practically nothing a few years ago,
is faring better.”

Chang says that PolyGram and
other labels have even had difficul-
ty breaking local acts that are not
Chinese but have recorded in Can-
tonese. ‘‘Last year we worked very
hard on an album by a singer called
Rowena Cortes. It was an excellent

album, well produced, with good
Cantonese material. Unfortunately,
she is a Filipino, and that worked
against her.”

Local fans can’t “identify” with
the looks of Western artists, Chang
suggests, ‘“‘but they can emulate the
appearance and visual aspects of
Chinese and Japanese artists.

Seeking an explanation for the
dramatic drop in sales of PolyGram
international repertoire, for which
specific statistics are slow to
emerge, Chang cites the advent of
music video as a possible reason.

“Western music has always been
bought by the more affluent seg-
ment of the record-purchasing pub-
lic,” he says. “Most of these people
own VCRs. They simply tape music
videos off television, make their
own collection of video clip compila-
tions, and forget all about buying
the records.”

Appeals Gourt Overturns ‘Feelings’ Ruling

Finds for French Composer in Plagiarism Decision

BY MICHAEL WAY

PARIS Veteran French composer
Louis Gaste has won his five-year
legal battle claiming plagiarism by
the Brazilian writer Morris Albert
regarding the worldwide multi-
million-seller “Feelings.”

A Paris appeals court has over-
thrown the decision brought
against Gaste by a lower court in
April, 1984, and ruled that sub-
stantial sections of ‘“Feelings’’
were plagiarized from “Pour Toi,”
composed by Gaste in 1956 for his
wife, French stage artist Line Ren-
aud.

The appeals court ruling is valid
throughout the European Econom-
ic Community market countries.
Gaste is now instructing lawyers
to seek similar judgments in the
U.S. and in Switzerland. It was in

Musicians Endorse Anti-Apartheid Ads

More Than 50 Performers Join with SAMA Declaration

BY JOHN MILLER

JOHANNESBURG A group of
more than 50 South African per-
formers, including both black and
white acts, has come out publicly in
opposition to the government’s
apartheid policy.

Styling themselves South African
Musicians Against Apartheid, the
group announced its existence with
national newspaper ads calling on
the authorities to normalize the sit-
uation in South Africa so that “au-
thentic and meaningful change can
take place in the country.”

The SAMA declaration of Jan. 12
goes on to list a series of political
steps it says would facilitate this pro-
cess, including the release of all polit-
ical prisoners and detainees, lifting
the ban of proscribed organizations
and ending the current state of emer-
gency. [t adds, “We also note the ex-
treme difficulties experienced by
South African musicians in their at-
tempt to further South African cul-
ture in the immensely oppressive at-

mosphere pervading our country.”

The musicians urge a boycott of
the forthcoming Johannesburg cente-
nary celebrations, saying: “It is unac-
ceptable to play our music against
the backdrop of the conditions that
exist, particularly in Johannesburg
and its surrounding area, as well as
the country as a whole. We have
nothing to celebrate.”

And, they conclude: “We also
warmly welcome the international
music community’s support for the
struggle against apartheid.”

Signatory Johnny Clegg, a white
member of multiracial band Juluka
and one of the few white musicians
regarded as fully understanding the
aspirations of the black community
here, says: ““This is an historic docu-
ment because musicians have been
divided by the very nature of the
apartheid society we live in and this
is the first time they have come to-
gether in a single body.”

But he notes: “Contrary to popu-
lar belief, black musicians are not
that politically aware and are, in

»  byPETER JONES

LONDON Tnder the Joga "'Life

ish' Phonographie lm{uah'} (BPI) is
kicking off a generic campaign to
anare d grester portion of the lei- «
sare market spending. . @m&

The LK. branch of TFPI says the

“lapsed" vecord buyers and it will

ERecord Industry Awards ceremomy
{Feb. 105, Tts musical note fogo de-
sign will be featured on posters,
printed material, in-store display
pieces and in a series of H-second
“televigion commercials which will
be lannched after the awards event,
Aampaign committes chairman
Rob Dicking, t'iiyirman af &;EA

' Drive to Carry ‘Sounds Better' Logo

- § Rﬁi*ﬂl'lll-] LK., says: “Generie adver-
Sounds Better To Muosic” the Brit- ® havioral pattern of a larpe sectwnf
¥ slanted directly at the lapsed record

pmmntttrn is aimed specifically ‘at % chase froquency can be upped hy

be formally launched at the British ¢

tising is nol an easy matier. The
overall ohjective is to change the be- |

* of the ;:Dt.enual market, The cam-
+ paign we've had plotted by the Yel?
lowhammer. advertising agency is

buyer and the buver whose pur-

application of the right stimulus.”
HMV here is first of the special-
it relail chaing o eommil. itself o
ssupporting the promotion, though's
W.H: Smith is pondering the situa-
tiori, Al shops in the HMY group
are taking part and promoting the
campaign for a two-week period, .
Etamng i week bef::rre t]'n: awardzf
show. ~ J‘ g

fact, succumbing to pressures with-
in their community. Their support
for the declaration can be just as
tokenistic and expedient as the
white musicians’. It is a myth to be-
lieve black musicians always stand
together.

“There are bands that support
specific organizations such as
Inkatha and AZAPO. There are also
black bands that from choice play
white segregated clubs. There are
three reasons for musicians to have
signed the declaration: as a token,
as a response to the general moral
pressure or as a result of the inter-
national pressure following last
year’s stand against apartheid by
musicians around the world.”

The aim of the new grouping,
Clegg adds, is not to reflect interna-
tional sentiment or to gain overseas
recognition, but simply to bring a
very fragmented group of musi-
cians together on an issue that af-
fects them directly—and apply pres-
sure for change.

Media reaction to the SAMA dec-
laration has been cautiously posi-
tive, though doubt has been ex-
pressed as to whether white signa-
tories are genuinely committed or
are merely seeking to *‘save their
white skins.”

It's also suggested that white
acts may feel that support for the
declaration will give them credibil-
ity in the international marketplace.
Overseas releases by South African
acts have in recent years come al-
most exclusively from white musi-
cians, with Juluka the only multira-
cial band to license product interna-
tionally.

With top-selling black albums
achieving unit sales upwards of
150,000 copies, compared to only
20,000 units for an equivalently suc-
cessful white pop album, nearly all
white bands have in the last five
years changed their musical direc-
tion away from the white market.
Several have brought in token black
members to enhance their direct ap-
peal to the black majority.

the latter country that European
rights for “‘Feelings’ were held by
International Melodies of Geneva.

The court awarded Gaste a pro-
visional $40,000 while accountants
calculate the total earnings in
France of ‘“Feelings’ and its
French cover version, ‘“‘Dis Lui.”
In deciding in Gaste’s favor, the
court granted him 50% of the musi-
cal royalties earned in France
from “Feelings,” this based on the
extent of the plagiarism involved.

The judges also threw out the
lower court’s findings that the pla-
giarism had been totally coinciden-
tal, given the relative lack of suc-
cess of ‘“Pour Toi” overseas. The
song was never published in the
U.S.

The appeals court pointed to the
fact that “Pour Toi” was written
for a French film, ‘““Le Feu Aux
Poudres,” which was particularly

popular in Latin America, and that
it was in Brazil that “Feelings”
was published, by the Fermata
company.

But the discovery of similarities
between the two titles was coinci-
dental, the court learned. Line Re-
naud was making a television com-
mercial for mattresses in Los An-
geles in the late '70s when she
suggested the producers use
“Pour Toi"”" as a theme. But they
rejected it on the grounds that it
sounded just like ‘““‘Feelings,”’
which prompted Gaste to open le-
gal fire.

Gaste, now 77, has written some
1,000 titles, including songs for
Yves Montand. Line Renaud made
her U.S. theatrical debut recently
in West Palm Beach, Fla., in the
play “Incomparable Lulu,” an ad-
aptation of her French stage suc-
cess ‘““La Folle Amanda.”

Nation’s Best-Selling Single
Banned by German Stations

BY WOLFGANG SPAHR

HAMBURG West Germany’s 11
major radio stations have banned a
single by Austrian artist Falco on
the grounds of “tasteless and of-
fensive’ lyriecs. The situation is

Midem coverage
begins on page 64

ironic in that the Teldec release
“Jeanny” previously received 150
radio plays in a single week, has al-
ready sold 450,000 copies and is cur-
rently No. 1 on the West German hit
parade.

Radio, television and print media
have all attacked the single for al-
legedly dealing with the rape and
murder of a young girl, Jeanny of
the title. Hans Georg Berthold of
Sudwestfunk in Baden Baden says:
“Crime and the sick feelings of a
sexual murderer should not be sub-

jects for a chart record.” Bayer-

ischer Rundfunk’s Udo Reiter adds:
“We don’t want to support Falco’s
commercial success with this record
any longer.”

However, the artist and his rec-
ord company insist the media have
misunderstood the sense of the
song. “This is ridiculous,” he says,
“There is not a single word about
rape, or about Jeanny being dead, in
the whole song. At the end of the
video she is seen opening her eyes.
‘Jeanny’ is a love song. It’s certainly
not my fault if people have strange
fantasies and make the wrong inter-
pretation.”

Teldec managing director Thom-
as Stein agrees. “The whole thing is
nonsense. In fact, ‘Jeanny’ will still
be alive on the next two singles
we'll be releasing this year. We real-
ly can’t do anything about people’s
misunderstandings or misinterpre-
tations.”

A further irony is that unlike

many of today’s German chart hits,
“Jeanny” is actually sung in Ger-
man. Stein speculates that foreign
lyries, which frequently deal with
criminal or sexual topics, might
have faced similar scrutiny were it
not for the fact that 60% of the pop-
ulation speaks too little English to
understand them.

Subject matter of Falco’s single
concerns a man and girl fleeing into
a forest pursued by the police.
“They’re coming to get you,” say
the lyrics. “But they won’t find you.
Nobody will find you. You are with

e.” At the end, a news reporter
says: ‘“The girl is missing. Police
cannot rule out a criminal act.” The
song’s video clip, currently selling
for upwards of $40 on the black
market, appears to depict the laying
out of Jeanny’s body.

Produced and arranged by Rob
and Ferdi Bolland from the Nether-
lands, “Jeanny” was released last
December, but caused no controver-
sy until it reached No.1. The album
containing the song has sold 350,000
without causing any stir.
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BY BILLY TAYLOR

In its treatment of jazz, the music
business has traditionally been cal-
lous, negligent, thoughtless, incred-
ibly stupid and unbusinesslike.

Jazz is recognized worldwide as
an important American contribution
to culture, yet the music business
has left its propagation, documenta-
tion and presentation to undercapi-
talized musicians and business peo-
ple, underfunded not-for-profit or-
ganizations, a few dedicated record
executives, amateurs, opportunists
and dilettantes.

Some artists are over-exposed;
others are neglected. The jazz field
is characterized by poor planning,
poor judgment and the lack of coop-
eration and coordination between di-
verse elements of the music busi-
ness. Yet jazz artists persist in their
efforts to grow artistically and ex-
pand their audience.

Many jazz records would continue
to sell to traditional audiences and
reach new audiences if they were
properly packaged, merchandised,
kept in print and better distributed.

Miles Davis_is a positive exam- _ g

ple. His recordings have been kept
in print and have been merchan-
dised properly even during
lengthy periods of relative record-
ing and performing inactivity. Asa
result, his record sales are quite
respectable and there is a continu-
ing interest in his early work, as
well as growing interest in his cur-
rent efforts.

Dizzy Gillespie, on the other
hand, equally innovative and univer-
sally acknowledged as one of the
most influential musicians in jazz,

Jazz: America’s Music

WE'RE WASTING A NATIONAL RESOURCE

was not recorded to the extent he
deserved, and those recordings he
did make have been in and out of
print and poorly marketed.

Gillespie’s record sales, there-
fore, do not reflect either his popu-
larity or his importance as a major
figure in American music.

Forget the historical and cultural
loss for a moment. It’s just not good
business.

From personal experience, I can
state categorically that there is a
large untapped jazz audience which
transcends the arbitrary boundaries

available on a worldwide basis, the
uses of laser videodisks for archival
and other purposes, and the influ-
ence of jazz on the youth of Europe.
These and other issues taken up at
the forum demonstrated to me the
need for a more concerted effort to
build a better business support sys-
tem for jazz.

A month earlier, in a keynote ad-
dress to the Jazz Times Conven-
tion in New York, I tried to stimu-
late some thought and action in
this direction by suggesting we re-
think the process of conveying mu-

‘There’s no excuse
for the lack of
industry support
for this music’

Billy Taylor’s tour this winter will feature his
i new work,
’ memory of Dr. Martin Luther King Jr.

“Peaceful Warrior,” dedicated to the

established by the music business.
This audience, however, needs to be
developed and serviced. There is no
excuse for the lack of well-planned
effort to give consistent industry
support to this important music.

As a member of the U.S. delega-
tion to the Cultural Forum in Buda-
pest last October, I was intrigued
by the discussions about a satellite
that could make cultural programs

sic from the jazz artist to the audi-
ence.

The venues of jazz have changed.
With modern technology, the music
can be made available to a much
broader and diverse audience than
ever before. But that audience must
experience the music consistently if
that interest is to be translated into
record sales and greater boxoffice
appeal.

The appeal of jazz has been dem-
onstrated time and time again by
National Public Radio, the Voice of
America, and other less publicized
media all over the world. What does
it take to make the music industry
realize how much money it is wast-
ing by ineffective and inappropriate
business practices? In the name of
good business, why won't it
change?

On Oct. 28 my trio represented
the U.S. in a gala concert in the
Hungarian State Opera House. The
program hoped to demonstrate the
use of the arts as a positive force
for peaceful coexistence. Thirty-five
nations participated in the concert,
which was simulcast by Hungary’s
national radio and television
service,

Millions of people in Eastern Eu-
rope watched and listened to the
music of Bach, Handel, Debussy,
Kodaly, folk, opera, the music of the
Renaissance—and contemporary
jazz. The reaction to the jazz was an
excellent indication of the appeal
that jazz has for audiences attuned
to the nuances of European classi-
cal music as well as its own indige-
nous music.

I agree wholeheartedly with the
member of the Polish delegation
who stated: “I hope we will not
build new borders when technology
has given us the means and the op-
portunity to cross old ones.”

Hopefully, greed, shortsighted-
ness and inertia will not prevent the
music business from developing a
more efffective approach to the
business aspects of jazz. We are
wasting a very valuable national re-
source.

FUND RAISING AID

Charles Everett’s comments on the
recent flood of all-star charity
events (Letters, Dec. 28) were nei-
ther accurate nor fair. Those who
participated in Band Aid, USA For
Africa, Live Aid, Farm Aid, etc., did
not do so to line their pockets by
cashing on the latest trend. What
they did was to write, rehearse, re-
cord and perform for free in order
to raise money for others.

I fail to see what’s ridiculous
about raising $70.5 million for fam-
ine relief. Unless we can figure out
a way for plumbers, doctors, law-
yers, etc., to raise that kind of mon-
ey through their respective profes-
sions, let’s hope these events contin-
ue this year and in the future.

Bill Sorenson Jr.
Latham, N.Y.

CHARITY IS NOT A FAD

Charles Everett (Letters, Dec. 28)
must have a very cold heart to con-
demn the charity work of the vari-
ous Aid projects as merely “the lat-
est fad in music,” designed only to
to sell records and make money for
the artists involved. What nerve!

If this ‘““fad’” will pass in time,
let’s get as much out of it as we can
while it lasts. I personally hope to
see one soon for cancer research.

To hell with Mr. Everett and oth-
ers who think as he does. Yes, I do

Letters to

remember what P.T. Barnum said.
But I also remember what Charles
Dickens wrote in ‘“A Christmas
Carol.”
Chris Oaks, WZ0Q
Wapakoneta, Ohio

AN UNFORTUNATE DECISION

I look forward each year with great
anticipation to the NARAS an-
nouncement of Grammy nominees.
Since working in the music retail-
ing, these awards have gained in in-
terest and excitement for me. But
after learning that Whitney Hous-
ton was left out of the best new art-
ist category, much of my enthusi-
asm for this prestigious event has
diminished.

As pointed out in the Commen-
tary by Arista president Clive Davis
(Jan. 18), it is unfortunate that
NARAS has chosen to interpret
their rules so strictly this year when
in the past they have ignored their
literal definition of “new” artist.

Whitney was certainly ‘“a major
event for the industry and for music
itself,” and it’s a real shame she will
be denied the shot she truly de-
serves.

Ann M. Gleason
Stow, Ohio

the Editor

HARNESSING THE TEAMSTERS
Statements, such as those by Rep.
Robert W. Kastenmeier, that the
record industry has now recovered
from inroads into sales that may
have been caused by home taping
have no place in the argument over
that practice. The financial health of
the industry should not enter into
the discussion. It’s the principle
that’s important.

After all, you wouldn't condone
robbing rich people because they
can afford it, any more than you
would condone robbing poor people
because they have nothing to lose.
Rich or poor, theft is theft.

As supporters of music rights,
who can we turn to for help if past
supporters, such as Rep. Kasten-
meier, are no longer concerned?
Truck drivers, that’s who. They're
the ones who transport the raw ma-
terials to vinyl manufacturers; and
the finished product to record com-
pany warehouses, distributors and,
finally, to the record stores. So any
loss in sales due to home taping di-
rectly affects their jobs.

Surely, when teamsters realize
that audio home taping bills in fact
protect and benefit them, we will
gain a powerful ally and voice in our
cause.

Arlo Chan
Fermata International Melodies
Hollywood

BARBRA & LINDA: NO COMPARISON
Rita Boyd’s letter (Dec. 21) echoes
my sentiments exactly. She was
right when she said Linda Ronstadt,
who is often under-appreciated,
challenged record business wisdom,
herself and her fans by recording
“What's New” and “Lush Life.”
Despite the critical and commer-
cial success Barbra Streisand has
achieved with “The Broadway Al-
bum,” it is in no way a significant
act of courage when compared to
Ronstadt’s in recording standards.
Furthermore, these gifted singers
have taken completely different ap-
proaches, and it is wrong to com-
pare the two artistically.
Jeremy Stillman
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Stars on 45’s. Columbia Records personnel and artists gather at their
hospitality suite during the Superstars convention in Fort Lauderdale to warm up
Lee Abrams, a principal in the Burkhart/ Abrams/Michaels/Douglas consuiting
firm, which hosted the rock radio meet. Standing in front, from left: Columbia’s
Alan Oreman, Michael Steel of the Bangles, Abrams, Bangles Vicki Peterson,
Debbi Peterson and Susanna Hoffs, and Columbia’s Linda Kirishjian. In the back
are the label’s Paul Rappaport, convention guest and honoree Bob Geldof, and
Columbia’s Jim McKeon. (Photo: Jann Zlotkin)

‘Sponsoring Lifestyles’

MEGA Plan Links Gorporations, Stations

NEW YORK Picking up on the cor-
porate interest in entertainment
properties, the Marketing Enter-
tainment Group of America
(MEGA) introduced a novel plan to
link corporate sponsors with local
radio during the Superstars Radio
Convention (Billboard, Jan. 25).

On the premise that radio has not
begun to tap the budgets of corpo-
rate marketing and promotion de-
partments, MEGA executive Whit-
ten Pell has already signed on rock-
ers WMMR Philadelphia and KTXQ
Dallas for the program. For client
stations in the top 15 ADI markets,
Pell claims that MEGA’s service has
the potential to draw between
$150,000 and $300,000 in new annual
revenues.

Per MEGA'’s plan, corporations
will be offered year-long, exclusive
contracts with outlets the company
represents. This long-range pitch to

Chicago’s ‘Bad Boy’ Returning to WLUP

Dahl Ending Stormy Five-Year Relationship with WLS

BY MOIRA McCORMICK

CHICAGO Top-rated afternoon
drive personality Steve Dahl, the re-
nowned “bad boy” of Chicago’s air-
waves, is expected to return to Hef-
tel-owned WLUP (“The Loop”) fol-
lowing the Feb. 16 expiration of his
five-year contract with WLS-AM-
FM.

According to Loop program direc-
tor Greg Solk, no contracts can be
signed until Dahl's WLS term ex-
pires. As soon as it does, however,
Dabhl is likely to sign with WLUP.

Dahl and sidekick Garry Meier
first attained notoriety here
through their morning drive anties
on WLUP in 1979. However, Dahl
was fired in late 1981 by company
president Tom Hoyt for alleged “‘vi-
olation of community standards.”
He and Meier subsequently signed
a five-year contract with WLS, de-
buting on top 40/AOR WLS-FM
(now WYTZ, “Z-95.”)

The relationship between Dahl
and WLS was a stormy one, during

which he and Meier both received a
number of suspensions for miscon-
duct. Tensions were exacerbated in
September, 1984, when the duo was
moved to top 40 stalwart WLS-AM
in an effort to shore up the station’s
sagging ratings.

Dahl and Meier had been racking
up top numbers in the afternoon
drive slot, according to Dahl, when
they were approached by WLS man-

Listener buying
habits, page 23

agement last November and in-
formed that veteran morning man
Larry Lujack would be exercising a
contract option to switch to after-
noons. “They wanted to keep us on
mornings,” Dahl says, “but the
price they offered us was too low.”

WLS general manager Jeffrey
Trumper says he then “waived our
rights to exclusive negotiations”’
with Dahl and Meier, requesting

ARCARA

THE CAPITAL CITIES/ABC merger has been finalized with the following ex-
ecutive changes made as a result. Cap Cities’ executive vice president/
radio, James P. Arcara, is pro-
moted to president Cap Cities/
ABC Radio. Arcara reports to
Michael Mallardi, broadecast divi-
sion president and senior vice
president for Cap Cities/ABC.
Don Bouloukos, previously vice
president of operations for ABC-
owned radio stations, is elevated
to president of the merged firms’
owned outlets. Charles De Bare,
previously president of ABC’s 0&Os, has opted for early retirement.
Ed McLaughlin will continue as head of the ABC Radio Networks.

BOULOUKOS

that the pair present him with any
offers they received from other sta-
tions by Dec. 15. (WLS’s contract
with Dahl and Meier includes a
matching clause, with seven days to
review and match outside offers.)

According to Dahl, he and Meier
talked with other stations, including
KMET Los Angeles and WXRK
New York, but those negotiations
weren't settled by Dec. 15. On Jan.
6, Lujack moved to afternoon drive,
longtime WLS jock Fred Winston
took the morning drive slot, and
Dahl and Meier were switched to
middays.

They worked two shifts, and on
the third day were told not to come
back for the remainder of their con-
tracted period. ‘““They knew we
wouldn’t be broadecasting in their
best interests,” says Dahl.

“We knew they weren’t happy,”
confirms WLS’s Trumper, “and so
to avoid suspensions we pulled them
off the air.”

On Jan. 14, Dahl presented
Trumper with an offer from former
employer WLUP, currently enjoy-
ing No. 1 status among the city’s
AORs. WLS had not matched the of-
fer in a week’s time.

Dahl maintains that WLS waived
its right to exercise the seven-day
review period after the contract’s
expiration, which would free him up
Feb. 17. That’s not the way WLS
sees it. Trumper says the week-long
review is contractually bound to be-
gin on the 17th, effectively tacking
another week onto Dahl’s tenure.

All signs, however, are pointing
to Dahl’s imminent re-emergence on
the Loop. He says there’s no bad
blood between him and WLUP, not-
ing that all station executives in of-
fice when he was fired have since
departed. “And we had some long
conversations with [Heftel Broad-
casting chief Cecil] Heftel,” Dahl
adds, “who admitted that it was a
mistake to fire us.”

Dahl says he and Meier are ‘“‘real-

(Continued on page 16)

prospects, says Pell, is pegged to
the notion that these firms can
“sponsor the lifestyle” each station
projects in its programming. Noting
that a station’s image is more im-
portant than its actual playlist, Pell
claims that corporations are just as
anxious to create and/or promote
their overall image as they are to
plug specific products.

In addition to generating new rev-
enues, Pell says the establishment
of lengthy ties will improve the con-
tinuity and impact of promotions for

both sponsors and stations. Spon-
sors will benefit from regular expo-
sure on and off the air, while outlets
get the blessing of a hefty promo-
tion budget which can be spent on
thematically cohesive campaigns
for at least a year.

“What we're really doing,” says
Pell, “is cleaning up promotions . ..
eliminating the risk of having to
give away a pair of brown loafers
[to accommodate sales clients].
We're positioning the image of the

%

(Continued on page 16)

Programmers reveal why they have jumped on
particular new releases.

BLACK/URBAN

WAMO Pittsburgh programmer Chuck Woodson is wowing his listen-
ers with a number of tracks that he says fit into a “new, slightly slower
groove” beats-per-minute-wise. The three songs in this category in-
clude Janet Jackson’s “What Have You Done For Me Lately,” Ta
Mara & the Seen’s “Affection” and Tremaine Hawkins’ “In The
Morning Time” (all A&M). “Their energy is there,” says Woodson of
the trio, “and they’re all right in the new groove.” On the other end of
the spectrum, Woodson pulls out Zapp’s ballad “Computer Love”
(Warner Bros.). “This is very electronic, very laid back and refreshing-
ly different. A space age love song.” With these newcomer songs
sparking on the request and sales charts, Woodson cites two more es-
tablished tracks generating the same results. They are Jellybean’s
“Sidewalk Talk” (EMI America) and the Force M.D.’s “Tender Love”
(Tommy Boy/Warner Bros.)

With Aerosmith having recently sold out a 13,000 seater in Seattle,
KISW Seattle PD Beau Phillips says the band’s product is generating
equally healthy response now for the station, the “Sheila” (Geffen/
Warner Bros.) cut in particular. Phillips connects Aerosmith’s popular-
ity with a larger phenomenon involving a “resurgence of bands from
that "70s era that gave us Heart, Fogerty, Aerosmith and others. The
era,” he adds, “which perhaps produced our best hard rock acts.”
Meanwhile, Dire Straits’ “Brothers In Arms’ (Warner Bros.) “still
won't die,” say Phillips. Now seven tracks deep into the masterpiece,
KISW latest Straits add is “Why Worry,” “an unusual track for an
AOR because it’s so slow,” he notes. Phillips is also getting deeper into
Pete Townshend’s “White City” album (Atco/Atlantic) with the addi-
tion of “Second Hand Love.” “I think they might have missed the sin-
gle on this one,” he observes. “This is working better than ‘Face The
Face’ and ‘Give Blood,” for us.” And, the Del Fuegos’ “I Still Want
You” (Slash/Warner Bros.) has scored big during the football season,
notes Phillips. The band is featured in a Miller Beer commercial which
has aired on several game broadcasts bringing more astute listeners to

the KISW phone lines
COUNTRY

WSUN Tampa/St. Petersburg PD Kevin Murphy is bravely contem-
plating adding Bruce Springsteen’s “My Hometown” (Columbia) if he
can conquer the image problem inherent in putting a rock name on a
country playlist. It’s a strategy that worked with Springsteen’s “I'm
On Fire,” a strong recurrent for WSUN. According to Murphy, "My
Hometown” rated very well in listener tests, and it’s just a matter of
adding the track “without making a big deal of the fact that it’s a
Springsteen song.” According to Murphy, it's the track’s “story tell-
ing” quality that country listeners like to identify with. Sporting the
same relatable quality is Rosanne Cash’s “My Old Man” (Columbia),
an album cut which Murphy fears ‘“may be left untouched.” Another
worthy cut that may have been overlooked, says Murphy, is Ronnie
Milsap’s “It’s Already Taken™ from his RCA greatest hits package
Falling in line with more traditional choices, Murphy cites Gary Morris’
“100% Chance Of Rain” (Warner Bros.) and Don Williams' “We Got
A Good Fire Going” (Capitol). Finally, Murphy is fascinated by Ala-
bama’s latest, “She & I” {RCA). While other country programmers
have likened the track to the Police’s output, Murphy takes it back a bit
further with a Bob Dylan reference KIM FREEMAN
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MEGA PLAN

(Continued from page 15)

sponsor within the stations. Don’t
let your sponsors use your stations.
Use your sponsors.”

Addressing the possibility that
stations might balk at such a con-
crete link with a particular compa-
ny, Pell points out that every one-
off promotion is paid for with nu-
merous Sponsor mentions.

MEGA'’s fee to clients depends
upon the level of its involvement.
“That could range from proposal
suggestions,” says Pell, “to negoti-
ating and managing the whole
deal.”

According to Pell, MEGA will be
turning to non-traditional radio ad-
vertisers (such as Nabisco and Be-
atrice) in its program, with a focus
on getting a piece of the corporate
promotional pie. It’s an area where
MEGA has plenty of experience.

MEGA is a multi-faceted agency
with credentials that include align-

ing and managing tour sponsor-
ships between Schlitz and the Who,
Coca-Cola and Duran Duran, and
Sunkist and the Beach Boys. Corpo-
rate venue sponsorships, mass me-
dia sweepstakes promotions, artist
representation and merchandising
campaigns are other MEGA enter-
tainment sales and marketing func-
tions.

In addition to tying most of its
tours into local radio, MEGA's track
record in the radio industry was
highlighted most recently by “Tran-
sylvania Mania.” The national pro-
motion aired on 20 stations, and the
October culmination sent roughly
100 affiliate listeners and personnel
to Dracula’s castle in Romania for
the ultimate Halloween Ball.

“Transylvania Mania” will return
in 1986, and Pell says MEGA ex-
pects to roll out at least four “high-
profile promotions like it” this year.

With a new MEGA wing estab-
lished for customized radio offer-
ings, the company is also looking to
apply its marketing and money-rais-
ing talent to networks and syndica-
tors. With plans in this area yet to
be finalized, Pell says MEGA will
key on luring corporate dollars, con-
tinuity and visibility in promotions.

KIM FREEMAN

STEVE DAHL

(Continued from page 15)

ly excited” at the prospect of re-
turning to WLUP. He doesn’t ex-
pect many changes in the duo’s ir-
reverent approach to radio, but
since he anticipates a smooth rela-
tionship with the Loop’s manage-
ment, he says, ““We’ll be a little
more positive. There won’t be as
much material about station poli-
tics.”
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among the four office towers, merchandise
mart, hotel and renovated theatres that
will comprise its new environment.

The theatre arts, fashion communities
and related services will benefit from the
building’s classical ambiance, above stan-
dard installation, reasonable rents, long
term leases and convenient location near
all transportation.

Available: Full floors — 6,000 to 7,150 sq. ft.
Penthouse triplex — 6,000, 4,200 and 2,050 sq. ft.

By virtue of its architectural and histor-
ical significance, this stunning terra cotta
building will be the only commercial struc-
ture to survive the 42nd Street redevelop-

Today, 220 is being renovated — inside
and out — in preparation for its prestigious

Tomorrow, it will take its rightful place
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WAVA Washington is quick to
find a new program director with
the recruitment of Mark St. John,
who treks in from WAPI-FM Bir-
mingham, Ala. The WAVA seat
had barely cooled; previous pro-
grammer Smokey Rivers left for
KIOI San Francisco three weeks
ago.

WAVA general manager and
Doubleday executive Alan Good-
man says St. John’s credentials in-
clude “enthusiasm, people skills,
good formatics and an aggressive
attitude.” After interviewing 15
candidates, Goodman tips col-
leagues off to the potential in me-
dium market programmers. “The
talent there is just as sophisticat-
ed as what you’ll find in the major
markets.”

HICH PIOMBINO is out as PD
for Metromedia rocker KMET Los
Angeles. Rumors on his replace-
ment abound, but it looks like no
final word will emerge until next
week. Piombino’s predecessor,
George Harris (who's now a con-

New WAVA PD
from Ala.

sultant to KMET and Metrome-
dia’s far-healthier WMMR Phila-
delphia and WNEW-FM New
York, as well as other outlets), ad-
mits that KMET was “caughtin a
downtime period” during the Fall
Arbs. “We were in the process of
converting its listenership to an
older demo,” he notes. “We’ve got
a lot of work to do,” Harris contin-
ues, Referring to KMET’s
“Mighty Metal” days, Harris says
that fans who grew up with the
station “gave up on it” as they got
older.

THE CLEVELAND tourist bu-
reau may be gloating, but we're
sure the city’s rock’n’rollers
weren’t too impressed with USA
Today’s omission of Alan Freed in
a Jan. 22 article chronicling Cleve-
land’s desire to become home to
the Rock and Roll Hall of Fame.

The article quotes a cosmetics
saleswoman, a jazzercise instruc-
tor and even WMMS’ Kid Leo, for
whom it can probably be assumed
that the Freed connection went
without saying. Despite the fact
that Jan. 20 marked the 21st anni-
versary of Freed’s passing, the
piece makes no mention of Mr.
Rock’n’roll himself. Freed, of
course, coined the term and popu-
larized it on his “Moondog Rock’n-
"roll Party”’ for WJW Cleveland in
1951, and the rest is history . .. or
so we thought.

KANSAS CITY country kicker

KFKF joins the ranks of country
broadcasters looking to spice up
their output with the formation of
the “KFKF Country Club,” a re-
tooled morning show hosted by
station regulars Dan Roberts and
Billie Rodely. Other additions
there are Dennis St. John, who
joins from neighboring KUDL as
assistant PD and midday man, and
Dave Munday, who follows in af-
ternoon drive. Most recently, Mun-
day was production director at
KLSI Kansas City. Finally, KFKF
music director Tony Stevens
jumps over to the station’s sister
AM, KCKM, as program director
for the solid gold country outlet.
Top 40-formatted KOFM-FM
Oklahoma City appoints “the real”
Scott Miller as morning man. He
joins from WMJI Cleveland,
where he was evening jock ...
Steve Christie is the new morning
man (7-10 a.m.) at popster WZAT-
FM Savannah. He was the morn-
ing drive man at WKXX. Also,

- Spanky MacPharland is upped to

assistant program director/music
director. He continues on the eve-
ning show.

Veteran Chicago broadcaster
Joel Sebastian died Jan. 17 after a
long bout with pneumonia. Most
recently with Infinity’s WIMK
there, Sebastian’s 20-year Windy
City career included airwork with
WCFL, WLS, WGN and WMAQ.

In other Windy City breezes,
WLS-AM-FM completes a year-
long separation process, with the
FM adopting the WYTZ (Z-95)
calls. According to combo general
manager Jeffrey Trumper, the
difference in target audiences for
the two stations necessitated the
untying of their bound-together
images. “The AM attracts the 25
plus group,” he says, “while the
FM skews younger—at 18-34.”

WLS-AM had been simulcasting
Larry Lujack’s morning show
and Brant Miller’s evening show
on the FM. The evening simulcast
was dropped a year ago. InJune, a
separate PD was hired for WLS-
FM (Dallas Cole, subsequently re-
placed by Jan Jeffries). In addi-
tion, says Trumper, “We hired a
promotion person, Ed Meorrison,
for the FM.”

In August, Lujack’s simulcast
was ended. In December, jock
Paul Barsky’s morning zoo was
installed in WLS-FM’s morning
drive slot. In early January, Lu-
jack took over the WLS-AM after-
noon slot, with Fred Winston do-
ing mornings. The Lujack move
was the final straw for WLS’ “bad
boys,” Steve Dahl and Garry
Meier (see separate story, page
15).
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Chappell/Intersong Music Group—USA is proud to celebrate its 50th Anniversary Year.
We thank all of the talented songwriters, artists, affiliated companies, record producers, record companies,
and all our other friends in the music and entertainment community for their continued support since 1935.

We've been proud to represent the best during our first 50 years.

Our thanks to Billboard for starting our next half-century on the right note
by naming Chappell/Intersong Music Group—USA:

#1Top Pop Singles Publisher—1985

50 Years of @ Music

3 chappell/intersong ©
music group-usa |

LOS ANGELES NASHVILLE - NEW YORK TORONTO
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Doctor’s Orders. Dr. Ruth Westheimer charms two new fans while making an
in-person appearance to plug her “Sexually Speaking’’ program on KRZ-AM-FM
Wichita, Kan. Pictured with the good doctor are KRZ airmen David Phillips, left,
and Craig Davis.

B-100 Teddy Bear Bounce. The KFMB-FM San Diego staff is jumping for joy
with the aid of hsteners™ “shightly loved™ teddy bears. From left are B-Morning
Zoo Rich Brothers Frank Anthony and Scott Kenyon, Teddy and program
managers Bobby Rick and Pat Gaffey. The 3,000 bears collacted were donated
to the children of San Diego via the Good Bears Club.

Atlantic Starr in Gcean City. WOCQ-FM (OT 104) FM Ocean City, Md.,
assembles with members of A&M recording group Atlantic Starr. From left, front
row, are band members Wayne Lewis, Barbara Weathers, Jonathan Lewis,
Joseph Phillips and Davic Cochrane. Back row, from left, are the station’s
program director Dave Allan, midday air personalities Paul Butler and Ray
Moore, and A&M’s Woody Johnson.

Detroit’'s Wheels Deliver. Arrested WLLZ Detroit air personalities George
Baier, left, and Jim Johnson are about ready to return to the 98.7 FM airwaves
with the aid of an unidentified patrolman. The jocks, also known as *'JJ and the
morning crew,” are respansible for putting 15 tons of food into a truck bound for
the Foaod Bank of Oakland County and the Southeastern Michigan Food
Coalition.

Golden Age Award. CBS Radio
president Robert Hosking, left, and
the network’s senior vice president
Richard Brescia, right, present
Richard C. Hottelet with the
company’s prestigious Gold Mike
Award for a distinguished radio
broadcasting career. Hottelet joined
CBS in 1944 as a London-based war
correspondent with the legendary
Edward R. Murrow news team. He
was named public affairs counselor
for the U.S. Mission to the United
Nations in October.

Network Nod. Gathering at an ABC
FM Radio Network programming
meeting are program directors from
affiliate stations. Seated from left are
Ron Parker of KKBQ-FM Houston,
Gary Grian of KKRZ-FM Portland,
Ore., Mason Dixon of WRBQ-FM
Tampa, Steve Ellis of WAPP New
York and Tom Robinson of WAMX-FM
Huntington, W. Va. The network
hosted the group at New York's St.
Regis Hotel to discuss current and
new programming opportunities for
1986.

Da Wack Digs Dee. Pictured from
left are WHTZ (Z-100) New York air
personality Jack Da Wack, Twisted
Sister group member Dee Snider and
Atlantic Records’ Bruce Tennenbaum.
Snider visited the Zoo to talk about his
latest album, “Come Out And Play.”

Talented Talent Director. Rick Wills,
center, the bassist with supergroup
Foreigner, is congratuiated on his new
appointment as Westwood One
director of talent acquisitions, East
Coast. Joining in the camaraderie is
WWI vice president of artist relations
Richard Kimball, left, and company
chairman Norman Pattiz.
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Fé%tured .

WESTWOOD ONE Radio Net-
works makes a novel move by hir-
ing Foreigner bassist player Rick
Wills as the company’s director of
talent acquisition, East Coast. Wills
will be based in WWI's New York
office and will report to Richard
Kimball, vice president of artist re-
lations. Wills’ responsibilities will
encompass securing talent for all of
WWTI’'s mutliformatted concert and
interview programs.

Wills is a veteran rock musician,
having worked with such artists as
Peter Frampton, Small Faces, Da-
vid Gilmour and Roxy Music before
joining Foreigner in 1979. Wills says
he is thrilled with the appointment:
“Radio is the optimum way of get-
ting artists and their music across
to the fans, and they should do more
of it.” He emphasizes that accepting
this executive position will in no
way interfere with his work with
the band.

Wills is hoping that his firsthand
experience as an artist will help in
signing on new as well as estab-
lished talent. He notes that this ad-
vantage might also help him ease
the skepticism some artists have
about doing interviews.

Wills would like to be involved in
overall program content and hopes
ultimately to conduct interviews
himself.

Wills’ introduction to the network
came when WWI presented For-
eigner live in concert; it also fea-
tures the group in regular music
and interview programming. WWI
co-sponsored—with Coca-Cola
USA—the U.S. portion of For-
eigner’s 1985 world tour, the first
time a network helped sponsor a na-
tional tour.

DIR BROADCASTING CORP.,
the seasoned New York-based pro-
ducer/distributor, is rolling out a
new monthly AOR program, “The
Sassy Stars Of Rock & Roll.” The
one-hour music and interview se-
ries, hosted by veteran rock critic
and air personality Lisa Robinson,
is offered live via satellite. Accord-
ing to DIR, 175 stations have al-
ready cleared the show, including
WHTZ New York, KNAC-FM Los
Angeles, WPST Philadelphia,
WAAF Boston and WRIF Detroit.

The opening ‘‘Sassy Stars Of
Rock & Roll,”” broadcast Jan. 16,
featured Pat Benatar from Los An-
geles. Sting was carried live from
the Abbey Road Studios in London
on Jan. 26 as a bonus edition for ini-
tial affiliates. For those stations
who missed signing on in time for
these guests, take note that Duran
Duran is the scheduled artist for
Feb. 20.

CREATIVE RADIO NETWORK
has two new offerings for Febru-
ary: “Lionel Richie: The Love
Songs,” a two-hour special featur-
ing words and music; and “Buddy
Holly: The Day The Music Died,” a
two-hour tribute to the legendary
rock’n’roller ... NBC Radio Enter-
tainment’s “liive From The Hard
Rock Cafe” has a new title: “The

(Continued on page 22)
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Washington Roundup

A
él- Compiled from national album-oriented
(}b radio airplay reports.
<
© Gary Hart, as predicted here two say it appears that the House and
LAA;TIST e BY BILL HOLLAND weeks ago. That means that Wirth  Senate bills requiring warnings on
will be giving up his chairmanship  smokeless tobacco products or ban-
T hal|l 2| 8 | Lkl KYRIE UNANIMOUS ... That was the of the House Telecommunications ning ads for such goods from radio
2z T0P STAGES vote of the NAB’s radio board of di- Subcommittee. His successor, at  and television will get the attention
2 | 3] 3 | 11| Winersros. rectors in endorsing a historic unifi- this stage, is anybody’s guess. of lawmakers. The Senate version
3 1 1 | 13 | MIKE & THE MECHANICS SILENT RUNNING cation of the NAB and its smaller ri-  Broadcasters, who have nothing to  has already been reported out of
ATEANTIC val, the NRBA, into one organiza- say in the matter, wouldn’t mind committee.
4 | 4 5 7 | THEHOOTERS DAY BY DAY tion serving the needs of the radio Reps. Thomas Tauke (R-Iowa) or D
community. The vote follows a rec- Billy Tauzin (D-La.), both support- OLLAR SIGN ON AND OFF ...
515 7 | 10 | GETE TOWNSHEND GIVE BLOOD ommendation last month by the two  ers of broadcast deregulation and FCC field office bureaus are about
6 6 9 | 10 | STEVIENICKS | CAN'T WAIT groups’ executive committees (Bill-  recently honored by the NAB. Also  to start issuing $500 fines to sta-
MODERN board, Jan. 11). The group will have  frequently mentioned are Reps. tions that fail to identify themselves
7 7 | 10 | 10 | JHEDREAM ACADEMY LIFE IN A NORTHERN TOWN NRBA board and executive commit- Tom Luken (D-Ohio) and Al Swift properly, according to the Commis-
- tee seats, and the new NAB board (D-Wash.) and several other senior sion, which says compliance is “‘at
8 | 13| 23| 6 | DMPLEMINDS SANCTIFY YOURSELF chairman will serve as the spokes- commerce committee members. best marginal.” Station IDs must
9 o | 15 | 7 | ToMPETTY SO YOU WANT TO BE A ROCK & ROLL STAR person for the radio industry. c occur at sign-on, sign-off and hour-
pach REDIT WHERE CREDIT is due ly—and should include the call let-
10} 10] 14 11| RUSH MANHATTAN PROJECT WASHINGTON BROADCAST- ... West Virginia broadcasters who  ters and the first community of the
R ERS’ TOWER? On the table at the organized a tele/radiothon that license.
11| 18 | 31 | 3 | JHEALAN PARSONS PROJECT STEREOTOMY NAB board meeting in St. Maarten, raised more than $4 million to aid
2 | 7 2 | INxs WHAT YOU NEED Netherlands Antilles, was a propos-  flood disaster victims there received THE FCC RECENTLY UPHELD
- ATLANTIC al put forward by joint board chair-  official praise from the NAB’s joint  its amendment of FM and television
13! 33| — | 2 | HEART THESE DREAMS man Ted Snider—he’d like to see  board of directors at the annual allocation rules by determining that
CAPITOL . . . A D .
NAB expand its headquarters intoa  meeting. an existing station can be modified
14 | 14 | 19| 8 gf,‘,’?s“"’ SARA new, larger structure with room for to a superior channel as long as an
PETER FRAMPTON LYING other broadcast industry groups. MEL ALLEN, The voice of the equal channel is made available to
15| 35 | — | 2 | amawmc Snider thinks such a “broadcast Yankees from 1940 to 1964, and vet- other interested parties. Challeng-
16 NEW)D THE FIRM ALL THE KINGS HORSES tower”” would make “a very strong eran radio talk show host Earl ersargued that the FCC rules were
statement.” Nightingale are the 1986 inductees too restrictive.
172 | 2| 6 | TOMPETTY NAZCUES IV R into the NAB’s Radio Hall of Fame.
EP. TIM WIRTH (D-Colo.) has
18| 1| 13| 9 | RORRRDALTREY LET ME DOWN EASY announced his plans to run for the cHEWING IT OVER ... Now that
19|26 | 26 | 8 | QUEEN ONE VISION Senate seat being vacated by Sen. Congress is back in session, sources
20 23 28 7 é\EEFBEgSMITH SHEILA - -
[ o]+ | eweoemmom oo |- [Broadcasting Museum Planned for Chicago
22 12 6 3 ?&H&ESPRINGSTEEN MY HOMETOWN . o .
2T T | oo | s oaveen <swsc Veteran Host Donates Vintage Programming to Project
24 | 29| 6 | BONIOV SILENT NIGHT lar show, “Radio Classics,” doing work shows that originated in Illi-
25 | 311331 4 DIRE STRAITS RIDE ACROSS THE RIVER BY MOIRA McCORMICK Monday through Friday on news/ nois, such as “The Smith Family” on
WARNERIBROS: CHICAGO More than 42,000 hours talk WBBM-AM since December. WENR (later “Fibber McGee &
26 | 8 | 4 | 12 | STEVIENICKS TALK TO ME of vintage radio programming have Schaden’s collection, along with  Molly”"), and “Amos & Andy,” who
- ; been donated to the proposed Muse- material from the Broadcast Mu- began their careers on WEBH as
270 v T s (20 CAN'T STOP ROCKIN um of Broadcast Communications seum’s radio archives, will be pre- Freeman Gosden and Charles Cor-
28 | 38 | 42 | 10 | JOHN COUGAR MELLENCAMP  JUSTICE & INDEPENDENCE here by veteran radio host Chuqk sented in two of the ml}seum's SiX relll'
ilkia Schaden. The museum staff is ‘“decade rooms,” according to Ken- Midwest performers, producers,
29 | 34 | 43 | 3 | THEQUTFIELD YOUR LOVE scouting for a location, and hopes to  nedy. Each room is to be set up asa  writers and broadcasters will be the
have the facility open within the living room tailored for each decade  subject of special focus, Kennedy
30 ; 30 | 36 4 éESF'rIéN TOOLATE next 18 months, according to execu-  from the '30s to the '80s, with pro- adds.
31 | & | — | 2 | PATBENATAR LE BEL AGE tive director Beverly Kennedy. grams presented on vintage radios The Museum of Broadcast Com-
CHRYSALIS Schaden, formerly of news/talk and televisions from their corre- munications would ideally be head-
32 NEW)D ROBERT TEPPER NO EASY WAY OUT WIND-AM (which recently sponding eras. quartered in a facility of 20,000 to
: switched to a Spanish-language for- Programming is to include tapes 22,000 square feet, according to
33| 15 | 8 | 13 | PETETOWNSHEND FACE THE FACE mat), has been hosting the old-time of Jack Benny, Edgar Bergen and Kennedy. The entire project, she
3 CHARLIE SEXTON BEAT'S SO LONELY radio program “Those Were The Charlie McCarthy, the Lone Rang- adds, is likely to run into seven fig-
8|27 | we Days” weekly on classical WNIB- er, Red Skelton, Orson Welles and  ures.
35| 19 | 12 | 14 | THEALARM STRENGTH FM for nine years, as well as a simi-  others. Also spotlighted will be net- Arthur C. Nielsen Jr., of the A.C.
— Nielsen Co., is chairman of the mu-
36 | 3 | 38| 4 | STING RUSSIANS seum board. Bruce DuMont of pub-
. lic television station WTTX Chicago
37| NEwp | LOVERSOY THIS COULD BE THE MIGHT Hennes Promotes Himself is president.
e s = | Consultant Offers Freehie
39 43 _ 2 E‘J’_Q&Eg}ﬂ, ROCKER & SLICK MY MISTAKE
40 | 22 | 16 | 14 | IHESARS TONIGHT SHE COMES NEW YORK Taking a dose of its  outlets in markets of all sizes.
a1 NEW) ROGER DALTREY QUICKSILVER LIGHTNING own medicine, Chicago-based con- While the Hennes prescript}ons
sultancy firm Bill Hennes & Asso- are free, participating stations
42 | 3 [ 39 I 3 | ZToP ROUGH BOY ciates is promoting its services via  must cover his traveling expecnses.
a freebie consulting offer that ex- The offer is extended to CHR,
43 NEW) E'T'l',f»%% THE MECHANICS ALLINEEDIS AMIRACLE tends through March 15. AOR, country, oldies and AC sta-
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