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Payola Reports Spur 
Panel At NAB Meeting 
BY BILL HOLLAND 

WASHINGTON Payola, and the 
prevention of it, has been added as a 
formal topic of discussion at the 
64th annual National Assn. of 
Broadcasters convention, this week 
(12 -16) in Dallas. 

The NAB's top lawyer, Jeff Bau- 
mann, will moderate an evening ses- 
sion Tuesday (15) titled "What You 
Must Know About Employee Con- 
flicts of Interest, Sponsorship ID, 
Payola & Plugola." 

Panelists include Washington 
lawyers familiar with the intricacies 
of the payola sections of the Com- 
munications Act. Baumann, who 
was deputy chief of the FCC's mass 
media bureau before taking his cur- 
rent post, worked on several corn- 

Z -100 Seeks 

Injunction 

Over Delisting 
BY KIM FREEMAN 

NEW YORK Malrite Communica- 
tions is suing the Arbitron Ratings 
Co. over the delisting of its New 
York radio station, WHTZ (Bill- 
board, March 29). 

Arbitron's decision to delist 
WHTZ (Z -100) followed a complaint 
by WPLJ, the Capital Cities /ABC 
New York FM station and Z -100's 
primary competitor. The suit, filed 
Tuesday (8) in U.S. District Court 
here, charges the defendant with 
breach of contract, among other 
things, and says Arbitron suc- 
cumbed to pressure from Capital 
Cities /ABC. 

In Malrite's original filing, Capi- 
(Continued on page 90) 

mission payola cases during the 
'70s. 

Along similar lines, the NAB sent 
a special four -page payola /plugola 
primer to its 4,630 radio members in 
its weekly newsletter, "Radio To- 

(Continued on page 91) 

`We're Just Being More Sensible' 

VIDCLIP OUTPUT FACES TRIM 
BY STEVEN DUPLER 

NEW YORK A significant decline 
is anticipated in the number of video 
clips to be made in 1986 by several 
major labels for their artists. The 

production slowdown is being por- 
trayed by label video executives as 
a "practical and cautious" response 
to "production excesses" of recent 
years. 

Says Arma Andon, CBS Records 

Paramount, Embassy Ink 8mm Deals 
This story prepared by Jim McCul- 
laugh in Los Angeles and Tony 
Seideman in Neu' York. 

NEW YORK The 8mm video for- 
mat received a major boost last 
week from two deals for prerecord- 
ed product. 

Paramount Home Video signed a 
distribution pact last week with 

Sony Corp., and Embassy Home En- 
tertainment contracted with East- 
man Kodak. To date, Sony Video 
Software Co. has been the only 
manufacturer with a significant cat- 
alog of 8mm product. 

The Embassy deal calls for the re- 
lease of a minimum of 46 titles dur- 
ing the next 18 months; sources in- 
dicate that Paramount may be put- 

ADVERTISEMENTS 

ting out 100 programs by the end of 
the year. The titles will start coming 
out in June, marking the largest re- 
lease of feature films on 8mm to 
date. 

All will be sale priced, with nei- 
ther Paramount nor Embassy ex- 
ceeding a $30 list price, despite the 
fact that 8mm blank tape costs 

(Continued on page 90) 

JOE COCKER IS BACK! And is he red hot. Since the release of 
his new album less than a month ago, AOR Radio's been all 
over "SHELTER ME." Now they're on "YOU CAN LEAVE YOUR 
HAT ON" too, not to mention all the URBAN formats playing 
"INNER CITY BLUES." No wonder COCKER is flying across the 
counter at retail. Check it out. COCKER'S never been hotter. 
ON CAPITOL. 

Quintessential keyboard master Chick Corea presants a GRP 
debut bearing all the earmarks of a new Corea cllassic. Featuring 
heavyweights Dave Weckl on drums, John Patitucci on bass, and 
guitarists Carlos Rios and Scott Henderson. The Elektric Band 
... A highly charged, chart- bound, best -selling smash! 
(GRP -A /C -1026 GRP -D -9535) 

vice president of product develop- 
ment, "We all went video crazy for 
a few years, right up until this year. 
Now, we're just being more sensi- 
ble. What you're seeing now is not 
so much a drop -off as a return to a 
sensible and practical level of clip 
production." 

Officials from two other labels 
say that they are being more selec- 
tive this year in determining which 
acts and singles will best benefit 
from a video. _The executives say 
they are using greater care in incor- 
porating a video into an artist's 
overall marketing plan. 

The video production community 
is already feeling a slowdown, and 

(Continued on page 91) 

LaserVideo 

Plans Giant 

U.S. CD Plant 
BY SAM SUTHERLAND 

LOS ANGELES LaserVideo Inc. 
has acquired a 253,000- square -foot 
facility in Huntsville, Ala., for a 
Compact Disc manufacturing plant 
expected to produce up to 60 million 
units annually. 

Projected production yield would 
make the $50 million plant the larg- 
est CD replication operation in the 
world. Located on a 160 -acre site, 

(Continued on page 91) 
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THREE UPBEAT NEW ALBUMS 
FROM THREE JAZZ GIANTS 
ATLANTIC JAZZ MONTH BEGINS APRIL 14TH! 
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1 NEWS Music video clip production faces a significant decline. 
Payola and its prevention have been added as topics of discus- 

sion at the NAB convention. Malrite Communications is suing Ar- 
bitron over the delisting of WHTZ. The 8mm video format was 
boosted by two major deals. LaserVideo has acquired a facility to 
manufacture 60 million CD units per year. 0-3 /Blank -tape suppliers 
will be hiking the prices on consumer audio and videotapes. 4/ 
The New York International Home Video Market has exceeded ex- 
pectations in enrollment. 0-6 /Authors and composers converged 
to oppose the pending law that would end separate blanket licens- 
ing of syndicated TV music. 

4 Executive Turntable 41 Dance Trax 
38 Classical 78 Newsmakers 
38 Latin 84 Album & Singles Reviews 
39 Gospel 92 Inside Track 
39 Jazz 

9 COMMENTARY Guest Column: The recording industry is a 
paradox. Letters. 

10 RADIO Remote rock radio from London is proving worthwhile. 
Out of the Box. Newsline. 12 /Yesterhits. 0-13 /Promotions. 
0-14 /Washington Roundup. 0-15 /Vox Jox. 0-16 /Featured 
Programming. 

24 TALENT Eastman Kodak is a leading sponsor for an "America 
Rocks" satellite -feed concert. On the Beat. 0-25 /Talent in Action. 
-Boxscore. 

27 BLACK A lack of "pigeonholing" is credited for Colonel 
Abrams' international success. 0-The Rhythm & the Blues. 

31 COUNTRY 0-The OEI has voted to exclude non -country pro- 
moters. Nashville Scene. 

42 RETAILING Cassettes and video jeopardize disk sales in Chi- 
cago's Latin market. P-45/Audio Plus. 0-46 /Grass Route. 
"-Hardware Monitor. P-48/New Releases. 

49 VIDEO MUSIC Producers cite consistency for the growth of 
WTBS' audience. Video Track. 0-50 /New Video Clips. MN Programming. 

V -1 NEW YORK INTERNATIONAL HOME VIDEO 
MARKET /SPECIAL INTEREST VIDEO SPOTLIGHT 

53 VIDEO RETAILING Abuses of privacy are feared in the 
wake of National Video's plan to offer computer lists of customers. 

61 HOME VIDEO Bell & Howell is licensing Macrovision technol- 
ogy. 61 /Newsline. 

68 PRO AUDIO /VIDEO Kahn Communications has filed an 
FCC complaint against Motorola's AM Stereo System 70 /Audio 
Track. 0-71 /Sound Investment. 

A -1 AUDIO FOR RADIO & VIDEO /NAB SPECIAL 
72A CLASSIFIED ACTIONMART 
74 INTERNATIONAL GRP Records has established operations 

in Switzerland. 

76 CANADA March saw few CRIA sales certifications. 
Maple Briefs. 

79 UPDATE Newsline. 0-Lifelines. New Companies. Calendar. 

CHARTS 0.-6 /Chartbeat: Prince -penned songs are No. 1 & 2. 

Top Albums Hot Singles 
15 Rock Tracks 16 Adult Contemporary 
30 Black 27 Black Singles Action 
32 Country 28 Black 
38 Latin 31 Country Singles Action 
39 Spiritual 34 Country 
45 Compact Discs 40 Dance /Disco 
77 Hits of the World 77 Hits of the World 
86 Top Pop 80 Hot 100 

Top Video /Computer 81 Hot 100 Singles Action 

48 Computer Software 
53 Kid Video 
54 Videocassette Rentals 
61 Videodisks 
62 Videocassette Sales 
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Audio, Videotape Price Hike Anticipated 
Yen's Rise Against Dollar Cited By Manufacturers 

BY JIM McCULLAUGH 
LOS ANGELES Blank -tape suppli- 
ers will be hiking prices on consum- 
er audio and videotapes over the 
next two months. 

The increases, ranging from 2 %- 
7% from such companies as Memtek 
[Memorex], Maxell, TDK, Sony, 
Fuji, and others, are being blamed 
primarily on the weakened dollar 
versus the yen, according to ven- 
dors. "It's the trigger," says Fuji's 
Stan Bauer. 

In addition, both TDK and Maxell 
suggest that this may be only the 
first of several increases before the 
end of the year. 

"I don't like to see price in- 
creases," notes David Blaine of 
Washington, D.C.'s Waxie Maxie 
chain. "We have had a lot of success 
in the past few years aggressively 
promoting Maxell, TDK, and 
Memorex. But in order to maintain 
our margins, we may have to pass 
along increases to the consumer. 

"With a 2% increase," he adds, 
"we can be creative and do some 
manipulation such as keeping prices 
stable on certain less popular prod- 
uct within a line and raising hotter 
product. At 7%, you don't have that 
type of creativity, so you may have 
to pass it all on." 

The yen, which is currently hover- 
ing at 182 to the dollar, is at an 
eight -year high against the dollar. 

Offering perspective is Rod 
Swanson, a vice president and 
senior international economist at 

California's First Interstate Bank 
here, who contends, "The yen has 
fallen about as far as it's going to." 
He predicts the yen will stay be- 
tween 178 -182 for the balance of 
1986. 

The situation, he adds, is the fall- 
out from last September's accord 
among five major industrial na- 

'To maintain our 
margins, we must 

pass increases 
to the customer' 

tions -the U.S., Japan, the U.K., 
France, and West Germany -to 
prop up the value of non -dollar cur- 
rencies in order to achieve a healthi- 
er international trade balance. At 
that time, the exchange rate was 
242 yen to the dollar. 

Maxell national sales manager 
Mike Golacinski, however, isn't so 
sure about stability. "This may be 
the first of several price increases," 
he speculates. Last January, Maxell 
upped audio tape 5% across the 
board and "we will attempt to stick 
to that." Effective May 1, videotape 
will be hiked 2%-5% depending on 
product. Despite the increases, he 
adds, "they won't do all that much" 
to help defray raw materials in- 
creases sourced from the Orient. 
Margins, he also notes, are thin in 
the blank media business anyway. 

Like other blank media manufac- 
turers such as TDK, Maxell is utiliz- 
ing other strategies to combat the 
yen /dollar situation, such as 
reducing other costs of doing busi- 
ness. That includes non -floor partic- 
ipation at the upcoming CES in fa- 
vor of a hospitality suite. Maxell, 
too, again like other suppliers, has 
been spending more dollars on mar- 
keting campaigns and at the dealer 
level. 

TDK has also set May 1 for 2 % -7% 
hikes on audio and videotape prod- 
uct. It, too, will scale down trade 
show participation, according to 
president Hiroshi Sawano, and will 
also attempt to shift more produc- 
tion to its U.S. plants (audio tape in 
Southern California and videotape 
in Georgia). No cutbacks are 
planned at the marketing /dealer 
level. Sawano also does not rule out 
further price increases depending 
on the yen /dollar situation and has 
told the retail community it's their 
"decision on how great a portion of 
these increases will be passed on to 
the consumer." 

Joe Petite, marketing manager 
for Memtek [Memorex], which will 
put 3 % -5% increases into effect June 
1 for both audio and videotape, com- 
ments: "The situation may actually 
make a significant contribution to 
the blank tape industry, transform- 
ing it even more into a marketing - 
driven business and less price pro- 
motion- oriented, which by and large 
it continues to be. He also says the 

(Continued on page 88) 

Members To Withhold Tapes If No Agreement Is Set 

BPI Lays Down The Law on Vidclip Fees 
BY PETER JONES 

LONDON The British Phono- 
graphic Industry is planning action 
in its campaign to secure payment 
from U.K. broadcasters for promo 
videoclip use. Unless an agreement 
is reached by May 31, member rec- 
ord companies will be advised to 
stop supplying videos, the trade 
group has warned. 

In a letter to television compa- 
nies, Patrick Isherwood, BPI legal 
adviser, says: "We're not seeking 
confrontation with TV companies. 
The suggested deadline is not put 
forward as a threat, but rather to 
create an environment in which gen- 
uine negotiations can take place." 

He states in the letter that the 
current payment -free broadcasting 
"makes no commercial sense." He 
says that BPI members regard the 
principle of pay- for -play as "unchal- 
lengeable"- although they "have 
behaved very reasonably in allow- 
ing [payment -free broadcasting] to 
continue as long as it has." 

In Britain, discussions have been 
taking place between TV companies 
and the record industry over the 
subject of payment for music video 
use on TV. In addition to the "agree - 
or- else" decision, BPI is setting up a 
negotiating committee to look into 
the question of rates and conditions 
of payment. 

BPI says its "firm move" at this 
time was prompted by several fac- 
tors: 

The value of music videos to TV 
companies has increased at a rate 
parallel to the growth of demand in 

the retail market for such product. 
The promo music video has be- 

come a valuable in -home entertain- 
ment item in its own right. 

The number of TV shows rely- 
ing on music videos for content is 
now much greater than when such 
videos were first made available. 

Channel Four, a commercial sta- 
tion, has announced plans for a vid- 
eo chart show, which will rely al- 
most entirely on music videos pro- 
duced by record companies. There 
are indications, says BPI, that other 
video -based TV shows are in the 
works. 

Countries in Europe that already 
have an established pay- for -play 
principle for music videos are Aus- 
tria, Belgium, Luxembourg, Den- 
mark, Finland, France, Germany, 

Italy, the Netherlands, Norway, 
Sweden, and Switzerland. Agree- 
ments on payments vary from coun- 
try to country. 

In the U.K., payment for use of 
music videos is already being made 
by video jukebox and disco operators. 
Music Box and Sky Channel are pay- 
ing agreed -upon fees for licenses for 
Pan- European cable /satellite opera- 
tions using music videos. 

Says Isherwood: "We aim to in- 
still an element of much -needed ur- 
gency into negotiations that will fol- 
low the submission of proposals 
from our new committee. So we are 
advising members not to supply vid- 
eos free after May 31 and to notify 
TV companies that the payment 
principle will also apply from that 
date to videos already supplied." 

The Playfists A,v Hehe! 
NEW YORK Billboard this week 
makes an important addition to its 
radio coverage with the introduc- 
tion of "Power Playlists." 

The new feature (see page 20) 
provides the playlists of the coun- 
try's largest and most influential 
top 40 stations. 

The stations are chosen on the 
basis of weekly cumulative audi- 
ence, as measured by the Arbitron 
Ratings Co. 

Billboard uses Arbitron's week- 
ly cumulative audience figures to 
assign weights to radio stations 

reporting to all our charts that use 
airplay as a component. The high- 
est classifications are Platinum, 
for those stations with one- million- 
plus weekly cume; and Gold, for 
outlets with weekly cume between 
500,000 and 999,999. "Power Play - 
lists" spotlights only Platinum 
and Gold outlets. 

In devoting a page and a half to 
this feature each week, Billboard 
is providing yet another valuable 
tool to radio and video program- 
mers, retailers, and record manu- 
facturers and distributors. 
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Non -Theatrical Video Event Drawing Well 
Billboard Panel One Of Many Featured 

BY TONY SEIDEMAN 

NEW YORK This week's New 
York International Home Video 
Market, the first major conference 
devoted solely to non -theatrical 
home video product, has exceeded 
projections for registrants and ex- 
hibitors. 

The event has apparently been 
boosted by distributor and retailer 
interest in learning of new product 
lines and assessing the future of 
this home video genre. 

The market will be running from 

April 17 -20 at the newly opened Ja- 
cob Javits Convention Center here. 
It is sponsored by Bell & Howell/ 
Columbia Pictures and VCA /Tech- 
nicolor and produced by Knowledge 
Industry Publications. 

Billboard magazine is the official 
publication for the event and will 
have a panel on Friday (18) titled 
"Breaking Through: The Road To 
Non -Theatrical Video Profits" (see 
accompanying story). The panel will 
be open to all conference attendees 
free of charge. 

The market "has exceeded our ex- 

'Road To Vid Profits' 
NEW YORK Billboard is hosting 
a panel at the New York Interna- 
tional Home Video Market on Fri- 
day (18) from 11 a.m. to noon at 
the Jacob Javits Convention Cen- 
ter. 

Titled "Breaking Through: The 
Road To Non -Theatrical Video 
Profits," the panel will discuss the 
marketing of non- theatrical prod- 
uct through mass merchandise 
and other non -traditional chan- 
nels. 

Among the subjects which will 
be covered: 

What non- theatrical product 
has achieved success to date in 
mass market venues? 

Are there subjects which 
have, not yet been covered that 

might prove fertile ground for 
consumer demand? - 

What price points are most ef- 
fective for product being market- 
ed in mass market venues? 

Jim McCullaugh, Billboard's 
home entertainment editor, will 
moderate the panel. Speaking will 
be Andy Kairey, vice president of 
sales and marketing for VTR Mov- 
ie Distributors; Marcia Kessel - 
man, senior vice president and 
general manager for Coliseum 
Video; Michael Olivieri, vice presi- 
dent of sales and marketing for 
Vestron Video; and Steve Strome, 
vice president of video and soft- 
ware, the Handleman. 

The panel will be held in room 
1A03 behind the exhibit hall. 

pectations. When we put the show 
together, we were looking for 125 
booths and 2,500 trade people," says 
Marc Weinstein, president of 
Knowledge Industry Publications. 
So far there are 160 booths and 
3,000 trade preregistrations. At- 
show registrations should bring 
that number to 5,000, Weinstein 
claims. 

Signed up so far are "mass mar- 
ket buyers, producers, and people 
with product ideas looking for co- 
sponsors, and then there are a lot of 
video specialty stores," says the 
Knowledge Industry chief. He adds 
that the video specialty store count 
has topped 1,000. 

Reflecting the comments of the 
video specialty stores surveyed by 
Billboard, retailers say they are go- 
ing to the market in order to do the 
following: 

Set up relationships to enable 
them to buy direct from small com- 
panies, making up for the lower 
prices, and thus thinner margins, of 
much non -theatrical product. 

Find out what non- theatrical 
programming is available; video dis- 
tributors do not carry many such ti- 
tles, making it difficult for retailers 
to find out about them. 

Pull ahead of the competition by 
finding unique product other video 
stores in their area do not carry. 

Su Bertan of Drucker's Enter- 
tainment Warehouse says taking in 
non -theatrical programming will 
help her boost sell- through across 
the board at her store: "The more 

(Continued on page 88) 

Law Would Expand Performers' Rights 

Nashville Agents' Group To Fight Bill 
NASHVILLE The Nashville Assn. 
of Talent Directors, an organization 
composed mainly of booking 
agents, voted April 8 to oppose Sen- 
ate bill 670. The bill is an amend- 
ment to the National Labor Rela- 
tions Act; it would extend collective 
bargaining rights to entertainers by 
defining them as employees instead 
of independent contractors. 

The 16-to-7 vote followed a debate 
between Bill Haeberlin, past presi- 
dent of the International Theatrical 
Agencies Assn., and Jay Collins, 
president of Local 257 of the Ameri- 
can Federation Of Musicians 
(AFM). Haeberlin was assisted in 
his presentation by remarks from 
labor lawyer Bob Janowitz. 

S. 670, which has gained the co- 
sponsorship of Tennessee senators 
Albert Gore and Jim Sasser, is cur- 
rently in Sen. Orrin Hatch's Labor 
and Human Resources Committee. 
It has 31 sponsors and needs 50 to 
bring it out of committee. 

Haeberlin characterized the bill - 
and its companion legislation in the 
House, H.R. 2761 -as "the most 
crushing and significant issue fac- 
ing the entertainment industry to- 
day." But Collins countered with 
the argument that the law, if 
passed, would merely extend enter- 
tainers "the right to talk" enjoyed 
by workers in other fields. "There is 
nothing," he said, "that will force 
anybody to sit down and negotiate." 

Haeberlin said that only 14% of 
the AFM membership is made up of 
full -time musicians. He said that 
200,000 or more entertainers, most 

of them lounge singers, are "union - 
free." Janowitz added, "Up until 
now, purchasers [of musical talent] 
have been insulated from strikes." 
The proposed law, he argued, would 
open the door to strikes and second- 
ary boycotts against talent buyers. 

Collins said the bill's passage will 
give musicians the legal right to 
bargain collectively with club own- 
ers. As an example of the impor- 
tance of that gain, Collins cited his 
local's recent success in bargaining 
with a television station to continue 
using live musicians on its midday 

magazine program. WSMV -TV had 
announced earlier that it would stop 
the practice. 

According to Collins, the negotia- 
tions to allow the musicians to keep 
their TV jobs would have been ille- 
gal under the Lea Act, which, from 
1946 to 1980, exempted broadcast- 
ers from the necessity of bargain- 
ing with the AFM. Collins said the 
current fight to amend the Labor 
Relations Act is parallel to the long 
union struggle to repeal the Lea 
provision and broaden the union's 
right to act. EDWARD MORRIS 

Records Group Buoys Dim 

First Quarter For CBS Inc. 
NEW YORK The markedly im- 
proved performance of the CBS 
Records Group was one of the few 
bright spots in parent company 
CBS Inc.'s 1986 first -quarter re- 
sults. 

Income more than doubled for 
the records group during the quar- 
ter, to $52.2 million based on esti- 
mated revenues of $353.9 million. 
In the comparable quarter of 1985, 
the group posted income of $25 
million, based on revenues of 
$292.5 million. 

CBS attributed the growth in its 
records unit to "improved results 
in virtually all facets of the 
group's operations," and claimed 

"significant success in the U.S. 
and in key markets worldwide" 
for recent releases. 

Overall, CBS Inc. posted $16.3 
million in net income, or 56 cents a 
share, a 3% decline from the first 
quarter of 1985. Estimated reve- 
nues rose 9 %, to $1,198.9 million 
from $1,101 million in last year's 
comparable quarter. 

Profits for CBS /Broadcast 
Group declined 66 %, while reve- 
nues rose 6 %, with higher profits 
reported for the radio division. 
CBS /Publishing Group continued 
to operate in the red, although it 
cut its losses by 19 %, to $12.3 mil- 
lion. FRED GOODMAN 

Gold Dare. Label executives present "Weird" Al Yankovic with a gold disk in 

Los Angeles for his Rock'N'Roll /Scotti Bros. album "Dare To Be Stupid." 
Standing are, from left, Yankovic's manager, Jay Levey; Scotti Bros. Industries 

vice chairman Ben Scotti; Yankovic; Scotti Bros. Industries chairman Tony 

Scotti; Rock'N'Roll /Scotti Bros. Records president Tad Dowd; CBS Associated 

Labels vice president and general manager Tony Martell; Scotti Bros. Records 

president Johnny Musso; Epic /Portrait /Associated Labels vice president of 

marketing Ron McCarrell; and E /P /A vice president of promotion Walter 

Winnick. 

Executive Turntable 
RECORD COMPANIES. Vince Perrone is appointed vice president of business 
affairs for the Motown Record Corp. and the Jobete Music Company /Stone 
Diamond Music in Los Angeles. He served as counsel at the entertainment 
law firm Mitchell, Silverberg & Knupp. 

RCA /Ariola names Rick Blaskey vice president of European marketing 
and Dorus Sturm European vice president of marketing, licensed labels. 
Blaskey was vice president of international operations for Arista Records 
and will be based in London. Sturm was vice president of marketing for the 
Ariola International Group and will be based in Munich. 

MCA Records promotes Billy Brill to the newly created post of national 
singles promotion director in Universal City, Calif. He was Western region- 
al promotion manager. In addition, the label's Nashville division appoints 
Robert Frye product director. He was with Warner Bros. Music. 

PolyGram Records names Brenda Romano manager of national adult 
contemporary promotion in New York. She was regional promotion manag- 
er for Island Records in Chicago. 

PERRONE BLASKEY STURM BRILL 

Elise Mora is appointed manager of production at Arista Records in New 
York. She joins from PolyGram where she served in a similar capacity. 

Pat Papesh is named vice president of marketing and sales for Telarc 
International Corp., the Beachwood, Ohio-based classical recording compa- 
ny. She joins from American Greeting Corp. 

Orphan Records in Sterling Heights, Mich., appoints Jerry Capaldi vice 
president of a &r. He was involved in artist management. 

John Mrvos, director of a &r and talent acquisition for EMI America Rec- 

ords, is based in New York, not Los Angeles as stated in the April 5 issue. 

HOME VIDEO. James Tauber is named director of legal and business affairs 
for RCA /Columbia Pictures International Video in New York. He was man- 
ager of that area for the company. 

Beth Clearfield is promoted to manager of the story department for 
CBS /Fox Video in New York. She was an assistant to the director of the 
creative department. 

PRO AUDIO /VIDEO. Dr. Richard Small is appointed head of research for KEF 
Electronics, the U.K. -based loudspeaker manufacturer. He was senior lec- 

turer at the Univ. of Sydney, Australia. 

PUBLISHING. Cherry Lane Music Co. in Los Angeles promotes Mark Phillips 
to director of music and creative director. He was music director. 

Al Scaife is appointed vice president and general manager of the Avatar 
Publishing Group in Los Angeles. He was head of his own management and 
consulting firm. 

RELATED FIELDS. MTV Networks appoints Lee Masters vice president of VH- 
1 in New York. He was general manager of KWEN, Katz Broadcasting's 
country music station in Tulsa, and succeeds Kevin Metheny. 

Jon Baumgarten becomes a partner in the entertainment law firm of 
Proskauer, Rose, Goetz & Mendelsohn in Washington, D_ .C. He was head of 
the Washington office of Paskus, Gordon & Mandel. 

Stephen McBeth is named director of marketing for Disney's licensing 
division in Burbank. He was vice president of domestic sales and marketing 
for Disneyland Vista Records & Tapes. 

Bob Gordon joins Susan Hackney Associates in Nashville as vice president 
of special projects and television. He was operations manager for WTVF. 
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The Suite Smell Of Success! 

Suite For Flute And Jazz 
Piano by Claude Bolling and 
Jean- Pierre Rampal is now 
the longest - running album 

on Billboard's classical charts - 
still going strong after 

10 record -breaking years! 

CBS Masterworks is proud 
to join Billboard magazine 

in honoring these great 
Masterworks artists for 

their unprecedented 
musical achievement. 

l_I!'Tg: _ L.1T 
s: L31'111: HOW 

"CBS," "Masterworks, ® are trademarks of CBS Inc ©1986 CBS Inc M 33233 R.I.A.A. Gold Certification 

On CBS Masterworks Records, 
Cassettes and Compact Discs. 
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Stars Blast Source licensing At Hearing 
Senate Bill Would Affect Royalties For TV Music 

BY BILL HOLLAND 

WASHINGTON There was a star - 
spangled banner on Capitol Hill last 
week, but the stars were a dozen 
Hollywood and Nashville perform- 
ers and songwriters and the banner 
was in opposition to a pending law 
that would end separate blanket li- 

censing of syndicated TV music. 
Donny Osmond, T.G. Sheppard, 

Paul Williams, and nine others 
talked to legislators and attended 
an April 9 press conference to speak 
out against the legislation, S. 1980, 
introduced by Sen. Strom Thur- 
mond (R- S.C.). Stevie Wonder, Dolly 
Parton, Lionel Richie, Quincy Jones, 
Smokey Robinson, and Henry Man- 

cini also made pitches, via video- 
tape, to keep blanket licensing in 
place. It has been in effect for 40 
years. 

A Senate Copyright Subcommit- 
tee hearing on the bill that morning 
was the short -term reason for the 
celebrity turnout, but more impor- 
tant in the long haul is the reported 
$85 million at stake in annual fees 
paid by local broadcasters to per- 
forming -rights societies for perfor- 
mance rights to synchronized TV 
theme music. 

ASCAP, BMI, SESAC, the Na- 
tional Music Publishers' Assn. 
(NMPA), the Songwriters Guild, 
and the Motion Picture Assn. of 
America (MPAA), joining together 

Intl Showcase For Short Long -Forms 

late Rush For Fete Entries 
NEW YORK The directors of the 
upcoming International Music & Me- 
dia Conference in Montreux, Switzer- 
land (May 7 -10), say a late rush of 
long- and short-form video entries 
into the conference's Music Video 
Festival has more than tripled the 
number of submissions in the last 10 

days. 
The winning long -form and short- 

form video entries in the major cate- 
gories (best video, best direction, etc.) 
will be presenting their awards as 
part of a major televised event to be 
broadcast throughout Europe and 22 
countries outside the continent. 

According to John Nathan, North 
American conference representative, 
the surge of entries in order to meet 
the deadline tomorrow (15), indicates 
interest in the festival "not only as a 
showcase for clips, but for long -form 
productions as well." 

That makes sense, Nathan says, as 
"the marketplace aspect of IM &MC 
is very important to the overall con- 
cept of the conference, and the mar- 
ketplace here is obviously interested 
in long -forms." 

The videos which are submitted for 

judging in the Music Video Festival 
will be appraised by an international 
jury including Patrick Allenbach of 
Swiss TV; Machgiel Bakker of Music 
& Media; video director Steve Barron 
of Limelight Productions; Patrice 
Blanc -Francard of TV -6; Les Garland 
of MTV; John Martin of MuchMusic 
Network; David Ciclitira of Sky 
Channel; and jury chairman Steven 
Dupler of Billboard. 

In addition to the official jury, 
there will be a "best video" award 
judged by an international teenage 
jury. 

A few of the long -form submis- 
sions that have recently come in for 
entry into the festival include Huey 
Lewis & the News' "Heart Of 
Rock'n'Roll "; Duran Duran's "A- 
rena"; USA For Africa's "The Mak- 
ing Of We Are The World "; Phil Col- 
lins' "No Jacket Required -Sold 
Out "; Barbra Streisand's "Putting It 
Together: The Making Of The Broad- 
way Album "; Tina Turner's "Private 
Dancer "; and "A Musical Home- 
coming," featuring Dolly Parton, The 
Oak Ridge Boys, Charlie Daniels, 
B.B. King, and other artists. 

Tape Group Might Fight 
U.K. Over levy Proposal 

LONDON Tape manufacturers 
are considering legal action against 
the British government if a levy on 
blank tapes is imposed under new 
copyright moves. 

A trade group representing the 
manufacturers claims the planned 
levy would violate European Eco- 
nomic Community (EEC) law. 

Announcement of a levy is ex- 
pected in a government White Pa- 
per on copyright reform in the next 
few weeks. It's understood the in- 
tention is to add approximately 10% 
to the retail price of a blank audio- 
cassette, the revenue to compensate 
rights owners for unauthorized use 

Don't miss 
`Hardware Monitor' 
... must reading 
for all retailers. 

See page 46 
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of their music. 
But the Tape Manufacturers' 

Group, which represents producers 
of audio and video tapes, has been 
advised that a levy could be in 
breach of EEG law. The group ar- 
gues that by forcing the tape indus- 
try to make payments to the record- 
ing industry, the government would 
be intervening in a free market and 
so distorting competition. 

The group adds that a levy would 
also restrict imports or exports be- 
tween EEC countries because tapes 
carrying a levy in one EEC territory 
would face a further levy in the U.S. 

Christopher Hobbs, TMG chair- 
man, adds that the levy scheme in 
West Germany had become "an ad- 
ministrative nightmare" and that 
the tape market there had been un- 
dermined by the smuggling into the 
country of tapes free of levy. 

Hobbs says that tape companies 
in France are considering a legal ac- 
tion to challenge the acceptability 
and validity of levy's there. 

in a rare example of industrywide 
unity, felt it best, as one public -rela- 
tions spokesperson put it, "to play 
some hardball." 

It is no secret that the proponents 
of the bill -local broadcasters, as 
represented by the All -Industry 
Television Licensing Committee - 
had scored points by staging a first - 
strike press conference the morning 
of a hearing on the House version of 
the bill, H.R. 3521, which was intro- 
duced by Rep. Frederick Boucher 
(D -Va.). 

At that time, the committee ac- 
cused the program producers of be- 
ing a publishing cartel that takes 
50% of the fees from composers. It 
also claimed that 85% of composers 
never receive "one red cent" of the 
fees collected. 

The "hardball" was less public -re- 
lations- oriented at the hearing it- 
self, with points being scored by 

(Continued on page 88) 
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No Mystery. PolyGram Records chief Dick Asher, right, visits with Rupert 

Holmes and Rita Coolidge during a session break at Media Sound Studio in New 

York. The artists are recording a duet of "Perfect Strangers," a song from 

Holmes' popular Broadway musical "The Mystery Of Edwin Drood." The 

recording, which is being produced by Holmes, will be released by Polydor. 

(Np1T 
SEAT 

by Paul Grein 

ISS," Prince's latest hit with 
the Revolution, jumps to No. 1 on 
this week's Hot 100, while "Manic 
Monday," which he wrote for the 
Bangles, climbs to No. 2. That 
makes Prince one of only five 
songwriters in the past 30 years to 
hold down the top two positions on 
Billboard's Hot 100 simultaneous- 
ly. 

The first to do the trick was El- 
vis Presley, who was credited as 
co- writer of "Don't Be Cruel" and 
"Love Me Tender," the top two sin- 
gles in October 1956. John Lennon 
& Paul McCartney blitzed to a 
string of hits in the spring of 1964, 
as did Barry, Robin and Maurice 
Gibb (the Bee Gees) in the spring 
of '78. The last songwriter to hold 
down the top two spots simulta- 
neously was Jim Steinman, who 
scored in October 1983 with Bon- 
nie Tyler's "Total Eclipse Of The 
Heart" and Air Supply's "Making 
Love Out Of Nothing At All." 

In addition to hitting No. 1 on 
the pop chart, "Kiss" also holds at 
No. 1 on the black and dance 
charts; It's Prince's third single in 
less than two years to top all three 
charts, following "When Doves 
Cry" and "Let's Go Crazy." No 
other artist has achieved this triple 
crown as many as three times in 
the 12 years since Billboard intro- 
duced a weekly dance chart. And 
only one artist has done it twice: 
Michael Jackson, who scored in 
1983 with "Billie Jean" and "Beat 
It." 

Prince & the Revolution's latest 
album, "Parade," enters the pop 
chart at No. 14 this week, match- 
ing the debut of last year's 
"Around The World In A Day." 
Both entries lag behind the No. 11 

debut of Prince's 1984 smash, 
"Purple Rain." 

THERE'S LOTS of action in the 
top 10 on this week' Top Pop Al- 
bums chart. "Whitney Houston" 
holds at No. 1 for the seventh 
straight week, which is the longest 
an album by a female vocalist has 
remained on top since Carole 
King's "Tapestry" logged 15 
weeks at No. 1 in 1971. (Special 
mention is due lyricist Gerry Gof- 
fin, who has songs on both al- 
bums.) 

Van Helen's "5150" leaps from 
its No. 13 debut to No. 3, becoming 
the supergroup's fifth consecutive 

Prince pens top 2 

pop singles 
album to crack the top 10 in only its 
second chart week. That's the 
group's entire '80s output so far. 

Van Halen's tremendous popu- 
larity is also reflected in the fact 
that each of its seven albums has 
debuted at a higher position than 
the one preceding it. "Van Halen" 
debuted at No. 149, "Van Halen II" 
at No. 46, "Women And Children 
First" at No. 35, "Fair Warning" 
at No. 26, "Diver Down" at No. 24, 
"1984" at No. 18, and "5150" at No. 
13. 

Also leaping into the top 10 are 
the Rolling Stones, whose "Dirty 
Work" jumps from No. 21 to No. 9. 
It's the Stones' 30th top 10 album, 
a total topped by only two acts in 
the 41 -year history of Billboard's 
pop album chart: Frank Sinatra, 
with 36 top 10 albums, and Bing 
Crosby, with 31. 

The Stones first hit the top 10 on 
the pop album chart in December 
1964 with "12 x 5," giving them a 
top 10 span of 21 years and four 
months. Only four acts in chart his- 
tory have had a longer span of top 

10 albums: Barbra Streisand (22 
years and nine months), Stevie 
Wonder (22 years and five 
months), and Elvis Presley (21 
years and eight months). Runners - 
up include Frank Sinatra (21 
years), Johnny Mathis (20 years 
and nine months), and Nat "King" 
Cole (20 years and two months). 

FAST FACT: Black ballads ac- 
count for six of the top seven spots 
on this week's Adult Contempo- 
rary chart. Stevie Wonder's 
"Overjoyed" holds at No. 1, fol- 
lowed by the Force M.D.'s' 
"Tender Love" at No. 2, Atlantic 
Starr's "Secret Lovers" at No. 4, 
Whitney Houston's "Greatest 
Love Of All" at No. 5, Jermaine 
Jackson's "I Think It's Love" at 
No. 6, and Dionne Warwick's 
"Whisper In The Dark" at No. '7. 

All but one of these hits is also list- 
ed in the top 25 on the pop chart. 
The exception is Warwick's record, 
which peaked a few weeks ago at 
No. 72 and this week drops to No. 
83. Where were her friends when 
she needed them? 

WE GET LETTERS: Tom Smith 
of Florham Park, N.J., points out 
that two weeks, ago Charlie Sex- 
ton achieved a unique distinction 
when the same number- 17 -ap- 
peared next to his hit "Beat's So 
Lonely" in all four columns on the 
left -hand side of the Hot 100: posi- 
tion this week, last week, and two 
weeks ago, and total weeks on 
chart. 

On a roll, Smith adds that both 
Stevie Nicks and Nu Shooz are 
listed in the top 40 this week with 
different songs titled "I Can't 
Wait." He notes that this is the 
third time that two different songs 
with the same title have appeared 
in the top 40 simultaneously. "Su- 
perstar" was a hit title for both the 
Carpenters and the Temptations 
in 1971, and "Crazy Love" was a 
hit for both Poco and the Allman 
Brothers in 1979. 

And George Bennett of Ottawa 
notes that Little Richard's last 
chart appearance before his cur- 
rent hit, "Great Gosh A'Mighty," 
was on Bachman -Turner Over- 
drive's "Take It Like A Man," 
which was BTO's final top 40 hit, in 
1976. 
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WITH THE RELEASE OF "CLASSICS LIVE," 
WE'RE GOING TO TAKE THE AEROSMITH CATALOG PAST 18 MILLION! 

PC 32847 

Get ready for a full -tilt, multi -media blitz for the entire Aerosmith catalog at "The Nice Price "! 
And watch everyone go berserk with the release of "Classics Live "; a brand -new album 
with previously unreleased versions of smash hits like "Dream On," "Sweet Emotion," 

"Kings And Queens," "Reefer Head Woman," plus the new studio track, 
"Major Barbra "... all timed for maximum impact with Aerosmith's current 7 -month tour! 

Can we power Aerosmith to 20 -times Platinum? You bet your bins! 
PC 34856 

PC 34165 
PC 38061 

AEROSMITH. ROCKIN' THE REGISTERS, ON COLUMBIA RECORDS, CASSETTES and COMPACT DISCS. 
LOOK FOR "THE NICE PRICE" STICKER AND GET ALL THE AEROSAAITH "CLASSICS" AT THE NICE PRICE ON COLUMBIA RECORDS. 
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Have you ever tried to negotiate 
with 48,000 songwriters? 

Think about it: 48,000 contracts, 
each with potential problems. That's what 
you'd face if you chose to negotiate directly 
with BMI's music creators. 

Fortunately, BMI makes it easy for you 
to use today's most popular music. 

We handle the business of negotiating. 
E3 M I So you can concentrate on the 

business of broadcasting. 

Wherever there's music, there's BMI. 
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'commentary 
Being A Musician & Mogul 

THE RECORDING INDUSTRY IS A PARADOX 
BY CHARLES KIPPS 

The music business is an agonizing 
dinosaur sinking in the tar pits of 
home taping, skyrocketing costs, 
and stifled creativity. The music 
business is a supernova bursting 
with higher sales, bright new art- 
ists, and unparalleled media atten- 
tion. Both of these statements re- 
flect comments made about the re- 
cording industry. 

But which is true? 
Actually, they're both true. Sort of. 
Take sales, for example. The 

RIAA reports that volume for 1984 
was $4.3 billion at wholesale, the 
highest in a decade and a respect- 
able rebound from the swan song 
years that preceded it. But on closer 
examination this figure compares 
weakly to 1976, when recordings 
generated $4.1 billion at a time 
when the dollar was worth more 
than in 1984 and prices were gener- 
ally lower. That combination, of 
course, translates into a significant- 
ly larger unit volume for 1976. And 
1985 was considered a "flat" year. 

So, can the doomsday prophets 
rest smugly in their argument and 
further point out that the plague of 
home taping has contaminated the 
mother lode? Yes and no. Yes, if 
you consider the inescapable fact 
that illegal duplicating has most 
certainly deprived creators and 
manufacturers of income that is 
rightfully theirs. No, if you reason 
that the cassette recorder has made 
music more accessible and conse- 
quently more popular than ever be- 
fore. And it is this little magnetic 
machine that has been beneficial in 
broadening the audiences of many 
emerging artists. Besides, there is 
no way within responsible guide- 
lines to enforce a paper tiger law 
that would prohibit such copying. 

More than ever, the press has 
latched on to music as a way to sell 
newspapers and magazines or to at- 
tract advertisers who want to prof- 

fer soap and hair spray. But along 
with this demand for more informa- 
tion and footage comes media ex- 
pectations of increased promotional 
cooperation by record labels. Hence, 
the music video. Many of these 
three -minute productions run bud- 
gets well into six figures. 

So, record companies are finding 
themselves under increasing finan- 
cial siege, providing music that is 
stolen off the air for no compensa- 

Musicians, writers, and producers 
sailed effortlessly through the hey- 
day '70s by doing what they do 
best -making music in a studio. 
Then it happened. 

Record executives began believ- 
ing -and no malice is intended - 
that they could judge the relative 
value of a song in the same manner 
they evaluated the assets that rest- 
ed on their balance sheets. Produc- 
ers were suddenly subjected to proj- 

'A melody cannot live in 
the constricted space of 

a debit column' 

Charles Kipps, a partner with the late Van 
McCoy in McCoy -Kipps Productions, has 
produced recordings for Aretha Franklin, 
Gladys Knight, Melba Moore, and David 

Ruffin. 

tion and elaborate visual depictions 
that are generally broadcast for 
free viewing. With red ink flowing 
like blood and false bravado wear- 
ing thin, many major parent firms 
are tiring of the battle and looking 
to find a way out of music discreet- 
ly. Or a way into the black. 

But none of this really matters if 
you think about it. It's preposter- 
ous, really. A debate raging in the 
music business orated primarily on 
the lines of a ledger sheet. A melody 
cannot live in the constricted space 
of a debit column, and that is pre- 
cisely where the woes of the music 
industry lie. Accountants, attor- 
neys, and various business types 
followed a natural evolution into po- 
sitions of power at record compa- 
nies by doing what they do best - 
making a profit in the board room. 

ects by committee. Writers were 
told what was a hit and musicians 
who had studied for years were in- 
structed on how to play -by people 
whose previous definition of a note 
was what one signed at a bank and 
who thought of a keyboard as being 
on a typewriter. 

Webster's dictionary defines par- 
adox as a statement that seems con- 
tradictory ... but may be true in 
fact. Any statement one can make 
about the recording industry is par- 
adoxical. On the surface it seems 
stronger than ever, when in reality 
it is teetering on a monetary preci- 
pice. Yet, though its problems are 
complicated and far -reaching, the 
solution is simple. 

First, attention must be directed 
to the bottom line by those who are 
responsible to stockholders. Second, 

a less constricted approach must be 
implemented by those who are sign- 
ing artists or selecting material. 
And these are entirely different at- 
titudes. While a safe course is cer- 
tainly prudent in financial decisions, 
it is stifling in creative decisions. In 
short, it is impossible for anyone 
less than an acute schizophrenic to 
be both musician and mogul. If you 
don't believe that, ask a business 
advisor to write a score and an ar- 
ranger to generate a financial state- 
ment. The result might be an annual 
report you can dance to and a sedate 
remake of "Pennies From Heaven." 

In all due respect, it's time for ex- 
ecutives to face the dangerous is- 
sues that threaten to render our in- 
dustry unprofitable. It's time for 
the myriad of talented artists who 
are walking zombielike along 
Broadway or Sunset Boulevard to 
be given an outlet for their cre- 
ations. It's time to play musical 
chairs again and get everyone back 
in his rightful seat. 

The music business is dead! The 
music business is alive! It depends 
on how you look at it. But one thing 
is certain. As long as a song can 
make you feel or smile or tap your 
foot, there will always be someone 
to sing it and someone to hear it. 
And many of the problems that are 
wrapped and tangled about the 
foundation of the recording indus- 
try will unwind and disappear as 
long as the player and the listener 
know who they are. 

The music business is dead! The 
music business is alive! Those who 
stand amid the current confusion 
and hum dirges should do the de- 
cent thing and get out. Those who 
know that this too shall pass should 
redouble their efforts to bring 
about change. 

The music business dead? No 
way! 

The music business is alive! It 
just needs to get its brain thinking 
again. And its heart feeling. 

CUTTING ROTATION PIE 
I read with great interest your cov- 
erage of the Country Radio Seminar 
(Billboard, March 22). 

Thank you for the ink, but I 
would like to correct an interpreta- 
tion of yours from the Friday rap 
room. Joe Galante of RCA did in- 
deed say, "If we got the rotation on 
currents that the old Eagles stuff 
gets, we would be in much better 
shape." The response to that asser- 
tion-I don't remember who said 
it -was that most radio stations do 
not rotate old Eagles music more 
frequently than current songs. The 
quote attributed to me -"I'd love to 
play 50% currents, but I'd get my 
& *! kicked. As the product gets bet- 
ter, we'll play more of it "- should 
be attributed to our program direc- 
tor, Gary Heron. 

That quote was predicated by a 
comment made by Carson Schrieber 
of RCA, who indicated that when he 
was programming KLAC in the ear- 
ly '70s, his percentages were 50% 
currents and 50% oldies. 

My impression of that discussion 
was that radio and record people 

Letters to the Editor 
had an effective discourse and came 
closer together in understanding 
their similar goals. I am sure that if 
you talk with Messrs. Galante and 
Schrieber, among others, their im- 
pressions would be similar to mine. 

Thank you again for your con- 
tinuing efforts to keep us all in- 
formed. 

Charlie Ochs 
General Manager 

KCBQ -AM /FM 
San Diego, Calif. 

AN INDUSTRY UNDER SIEGE? 

Irving Azoff's NARM speech (Bill- 
board, March 22) is full of hypocrisy 
and misinformation. As a consumer 
who is directly affected by the poli- 
cies of both record companies and 
retailers, I take offense at the idea 
that the industry is somehow "un- 
der siege." 

Retail shipments last year 
matched 1984's record -breaking lev- 
el of almost $4.3 billion, with the li- 
on's share going to the handful of 
corporations like Azoff's own MCA 
that completely monopolize the 
manufacturing and distribution of 

recorded music in this country. 
Meanwhile, as Azoff noted, the 

number of new titles released each 
year continues to decline. But far 
from being a threat to the industry, 
this trend has its most devastating 
impact on opportunities for artists 
and on the diversity of music avail- 
able to consumers like myself. 

And contrary to Azoff's claim 
that the fault lies with home tapers 
and pirates, this decline can be 
traced directly to the industry's own 
policies -its endless lust for devel- 
oping "new artists into stardom" 
and its larcenous pricing habits. 

For companies dedicated to 
"stockholders" and "decent profit," 
the superstar logic is ironclad. Due 
to the high -tech economies of mass 
production, it is vastly more effi- 
cient to market a single huge -selling 
record than a larger number of ti- 
tles that sell somewhat fewer copies 
each. Hence the concentration of re- 
sources on promoting the top 20% of 
the label's roster at the expense of 
the majority of artists who "don't 
earn a decent living." 

As for home taping, never mind 

that almost half the albums taped 
each year are done from records the 
person already owns, as revealed in 
the industry's own surveys. Never 
mind that these findings also show 
that 75% of all music tapers do so 
"most often" for reasons other than 
to avoid a purchase -such as for 
use in auto tape decks or personal- 
ized compilations. 

No, the industry isn't under seige, 
but it should be-by outraged art- 
ists, songwriters, and consumers 
who are fed up with the cant, the 
hypocrisy, and the all -out profit 
gouging that fattens up the corpo- 
rate giants at the expense of every- 
one else. 

Peter Titus 
New York 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, N. Y. 100.16. 
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'adio 
Broadcasts From Overseas Prove Worthwhile Investments 

New World Outlets Discover The Old World 
BY DENIS McNAMARA 

NEW YORK A week's worth of al- 
bum rock radio shows from London 
is becoming a regular format fea- 
ture at several major market out- 
lets, usually in the morning. They 
are bringing with them exciting pro- 
gramming, increased revenues, and 
new old- fashioned rivalries. 

The cost of taking a radio show to 
London for a week runs from 
$15,000 to $40,000. But the return in 
revenue and ratings can make the 
investment worthwhile. 

The concept is an old one -the 
live remote. Going to England not 
only makes it exotic but acknowl- 
edges album rock radio's debt to 
British music and image. 

Jeff Pollack, a leading album rock 
radio consultant, says the trans - 
Atlantic remotes are "not just for 
major market stations." He says, 
"It isn't that expensive if you tie in 
a sponsor. You can trade out things 
like air flights and hotels." 

According to WNEW -FM New 
York PD Charlie Kendall, selling 
sponsorship of his annual week -long 
London broadcasts "cancels their 
cost." 

Consultant Lee Abrams, of Burk- 
hart /Abrams /Douglas /Elliot & As- 
sociates Inc., says the demand for 
British remotes is growing steadily. 
He anticipates at least a dozen of 
his client stations going abroad over 
the next six months. 

WNEW -FM will send veteran per- 

Gotham Live Remotes 
NEW YORK London may be the 
hot spot for album rock radio re- 
motes these days, but some sta- 
tions choose to go no further than 
New York City for their live pro- 
gramming. 

NBC's Studio 8B, located down 
the hall from the television studios 
of "Saturday Night Live" and the 
"Donahue" show, is the site for a 
number of weekly live remotes 
around the country, courtesy of 
NBC's Source network. 

According to NBC Radio Enter- 
tainment and the Source's director 
of programming Frank Cody, 
WFYV Jacksonville, KFOG San 
Francisco, WLAV Grand Rapids, 
and WIOT Toledo have all taken 
advantage of the studio for live re- 

motes to their home audiences. 
Cody says the idea became a reali- 
ty after WIOT PD Michael 
Hughes asked about the possibili- 
ty last spring. 

Hughes says, "The quality was 
so good that people at home didn't 
believe we were there." Guest ap- 
pearances by NBC announcer Don 
Pardo soon convinced them other- 
wise. 

Cody says the studio is available 
to Source client stations on a first - 
come, first- served basis. 

Scheduled for future Big Apple 
broadcasts are WMMS Cleveland, 
WLVQ Columbus, KOZZ Reno, 
KZOK Seattle, and WRDU Ra- 
leigh. DENIS McNAMARA 

sonality Scott Muni to England for 
the third consecutive year during 
the week of April 28th. 

Denny Somach, president and 
owner of Denny Somach Produc- 
tions, handles the British broad- 
casts for WNEW -FM, as well as 
WMMR Philadelphia and KMET 
Los Angeles. Somach says the key 
to a successful British broadcast is 
"pre- planning." 

Somach estimates a three- or 
four -week pre -production schedule 

before actual broadcast. This period 
is used to finalize technical aspects 
such as booking satellite time, ar- 
ranging phone hookups, locating 
satellite downlinks, and hiring engi- 
neers. 

Other necessities include writing 
scripts, lining up guest artists, ar- 
ranging artist transportation and 
hospitality, and making sure the on- 
air personality is fully prepared. So- 
mach notes how important it is to 

(Continued on next page) 

Canadian Consultants Set Sights On U.S. 
Formidable Competition For Abrams, Pollack? 

NEW YORK Competition in the 
consultancy field heats up this week 
with the Canadian -based Joint Com- 
munications offering a full -service 
commitment to include the U.S. 
market. Although aiming for a 
multiformat clientele, the corn - 
pany's credentials suggest a head - 
to -head rivalry with album rock 
leaders Lee Abrams and Jeff Pol- 
lack. 

Prior to the expansion of services, 
Joint Communications had concen- 
trated on providing research to con- 
sultancies, radio outlets, and others 
in various media. They also consult 
for more than 30 Canadian stations 
in a variety of formats. 

Heading up the expanded compa- 

ny- renamed Joint Communica- 
tions International -are consul- 
tants John Parikhal, Dave Charles, 
and Jon Sinton. 

All three have worked in this 
country in connection with Burk- 
hart/Abrams /Douglas /Elliot & As- 
sociates Inc., the largest U.S. album 
rock consultancy. 

According to Parikhal, Joint Com- 
munications provided research to 
Burkhart/Abrams for nearly eight 
years, beginning in 1977. During 
that period, Parikhal says the com- 
pany's client- station roster in- 
creased more than 200 %. 

Sinton was vice president of re- 
search and development for Burk- 
hart/Abrams for six years, until his 

...T]eWSilne... 
BOB VANDERHEYDEN is appointed VP /GM of CBS' WHIT Boston, replac- 
ing Brian Pussilano, who has left the company. For the last three 
years, VanDerheyden was VP of programming for the CBS FM Group 
and CBS Radioradio. A 10 -year CBS veteran, VanDerheyden has also 
served as program director and information services director for 
WCBS -FM New York. His group position is expected to be filled soon. 

METROPLEX Communications of Cleveland has reached an agreement to 
purchase WKIX /WYLT Raleigh, N.C., for $10.5 million. The seller is 
Mann Media. Mann Media chief and NRBA president Bernie Mann will 
continue his interest in the combo as a consultant. The combo's country 
and light AC formats are expected to stay intact. 

resignation last year to start his 
own U.S. -based consultancy, JSA 
Inc. 

Sinton says, "Due to the diverse 
background of all the players in- 
volved, we are a multiformat con- 
sultancy." All of Sinton's client sta- 
tions will be serviced by the new op- 
eration. 

Parikhal says, "Many people may 
think we're going into competition 
with Burkhart /Abrams. We can't 
waste our time on competition. 
There are over 9,000 commercial ra- 
dio stations in America. There's 
enough business for everyone. 

"What we have done is to take the 
radio consultancy to its next logical 
step. Sophisticated research, adver- 
tising agency marketing approach- 
es, detailed music trend studies, and 
solid programming formatics are all 
brought together with one goal in 
mind -to increase ratings in client 
target demographics." 

Joint Communications' client list 
for the past decade includes MTV, 
Rolling Stone magazine, NBC, 
Metromedia, Infinity Broadcasting, 
and CBS News. 

Parikhal says the company will 
initially focus on the top 25 U.S. 
markets. "There is much more to be 
gained and lost in markets this size. 
Often the promotional budgets run 
over $1 million a year for one sta- 
tion. Surely, this money should be 
precisely directed toward increas- 
ing tune -in and call -letter recall." 

DENIS McNAMARA 

Programmers reveal why they have jumped on 
particular new releases. 

POP 
KTKS Dallas music director Marcie Guckian has somewhat reluc- 
tantly become a Culture Club fan, thanks to its single "Move Away" 
(Epic). The "true blue pop song" is "doing fantastic" with requests 
and sales, says Guckian. Calling it something of a departure from 
Culture Club's previous output, the MD says, "The instant we 
played it, listeners were calling in loving it and wanting to know 
what it was." Also departing somewhat from past efforts is Madon- 
na, with her latest, "Live To Tell" (Sire). "She's definitely going for 
an older demo," notes Guckian. "This is a song the mothers of her 
teen fans will like. Even her image on the jacket is softer. The ballad 
and her low, husky voice on it are beautiful. And the kids still like it 
because it's Madonna." It appears the Pet Shot Boys are having 
much better luck with the second release of their "West End Girls" 
(EMI America). Thanks in large part to local club exposure, Guckian 
says the level of instant response on this song has been similar to 
that generated by Falco's "Rock Me Amadeus." The song Guckian is 
most enthused about is Atlantic Starr's "If Your Heart Isn't In It" 
(A &M). Coming off its hit "Secret Lovers," the band has outdone 
itself on the new ballad, she says. According to Guckian, the key to 
this song is its ability to "make you feel something, instead of think- 
ing of 10 other things." Finally, Level 42's "Something About You," 
(PolyGram) is another KTKS pick. "It's one of those you just can't 
turn off," she notes. 

BLACK /URBAN 
Working with a very adult- targeted outlet, KDLZ Ft. Worth MD Mi- 
chelle Madison has a string of superlatives to describe Anita Bak- 
er's entire "Rapture" (Elektra) album. "The whole album is basically 
a mellow combination with some mid -tempos here and there and 
some inspirational songs," reports Madison. Of special interest to 
KDLZ's "Quiet Storm" fans are the tracks "Watch Your Step," 
"Sweet Love," and the title cut. And, newcomer 52nd Street has 
come up with a strong, mature groove in "Tell Me How It Feels" 
(MCA), the MD says, who compares their sound to that of Loose 
Ends. Meanwhile, Jonathan Butler's "Baby Please Don't Take Me" 
(Jive /Arista) meets Madison's criteria of a "song that won't kill us 
adults while dancing." She compares this one to instrumentalist 
Earl Klugh, except Butler's outing has background vocals threaded 
through it. Continuing along these smooth themes is Willie Collin's 
"Let's Get Started" (Capitol), which Madison puts in the Freddie 
Jackson vein. An effective ballad from a surprising source, says 
Madison, is Prince's "It Always Snows In April" (Warner Bros.) "As 
far as Prince is concerned," notes the MD, "this is a real down -tem- 
po, mature ballad which I think everybody will pick up on." 

AOR 
KTXQ Dallas PD /operations manager Andy Lockridge is knee -deep 
into Bob Seger's "Like A Rock" (Capitol) album. According to Lock - 
ridge, the "American Storm" lead single took few Texans by storm. 
"Everybody felt like they'd heard it before," he says. But that 
hasn't kept the rest of the album from faring well at KTXQ. "After 
Math," "Tight Rope," and the title track are drawing "exceptional 
response," says Lockridge. From fresher ranks comes Rob Jung - 
klas, whose "Boys Town" (Manhattan) is a popular product at 
KTXQ. "It has very cinematic lyrics, creating lots of images," says 
Lockridge. Meanwhile, Lockridge reports that the "Pretty In Pink" 
(A &M) soundtrack continues to "sell through the roof" in Dallas, 
while the Psychedelic Furs' title track is generating heavy phones. 
The prolific Texas music scene is giving Lockridge plenty of local 
talent to work with. Of course, the Fabulous Thunderbirds are auto- 
matic faves, he notes. Another local favorite, Eric Johnson, is also 
showing signs of gaining national recognition. "He's been playing 
guitar around Texas forever," notes Lockridge, who describes the 
style on Johnson's Reprise album as "like Jeff Beck, but better." 
Tracks of particular interest include "Soulful Terrain" and "Vic- 
tory." Johnson's album includes some rock /jazz instrumen- 
tals which are working well in KTXQ's Sunday Jazz Brunch, says 
Lockridge. KIM FREEMAN 
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LONDON BROADCASTS 
(Conti n ued from preceding page) 

"remind jocks to get their pass- 
ports." 

When the broadcasts are on the 
air, Somach makes sure the basics 
are not forgotten. "The real magic 
is I have a radio background," says 
Somach, "so I know about covering 
the logs and scheduling for things 
like traffic reports back in the U.S." 

With regard to the ratings, his 
British broadcasts "extend time lis- 
tening," Kendall says. "Because it's 
a week -long event, people come 
back the next day and it's special 
enough for entry in a rating diary." 

Much of the excitement of going 
live to London is the availability of 
British artists as on -air guests. 
WNEW -FM has featured appear- 
ances by major artists, including the 
Rolling Stones, Elton John, and the 
Who. 

Kendall recalls, "Right after the 
Who broke up, we got Pete Town - 
shend to tell us why. The next day, 
Roger Daltrey gave a counterpoint 
to it." 

Daltrey also appeared last month 
on WXRK New York's live London 
remotes with morning personality 
Howard Stern. During the broad- 
cast, Daltrey, Stern, and Alan Par- 
sons delivered an impromptu live 
rendition of the Who classic "Won't 
Get Fooled Again." 

WXRK competes directly with 
WNEW -FM in New York's album 
rock radio race. Its week of British 
remotes was produced by Steven 
Saltzman, president of Rock Over 
London Inc., a company best known 
as a radio syndicator. 

Following the WXRK broadcasts, 
Saltzman announced the formation 
of a new company in partnership 
with album radio consultant Pollack 
(Billboard, April 12). Pollack's in- 
volvement is through his company 
Pollack /Hadges Enterprises, which 
is separate from his radio consul- 
tancy. 

Saltzman says the joint venture 
will guarantee broadcasts "pro- 
duced for less than $20,000." 

Working with the facilities of 
WMRS in London, Pollack says 
there "is no limit to the possibili- 
ties" concerning points of origin. 
The European continent and Aus- 
tralia are in Pollack's future plans. 

Saltzman says their service is 
open to a variety of radio formats. 
He feels they have an advantage 
over competitors like Somach be- 
cause "we're here in London every 
day and we get cheaper rates than 
anybody because of our high vol- 
ume of usage of satellite facilities." 

Last month, Somach hired Lon- 
don -based Mal Redding Productions 
to represent his future projects in 
England and the rest of Europe. He 
says, "There is no way our prices 
can be undercut." 

Both Somach and Saltzman offer 
market exclusivity to the stations 
with which they work. 

Stations should be aware of the 
risk that their remote broadcast can 
disappear at a moment's notice. Ac- 
cording to Somach, "In a national 
emergency, the government can 
take over your satellite." National 
disasters in the country of origin 
can also remove satellite availability 
with little notice. Somach says he 
has developed a backup system in 
the event of such an occurrence, but 
so far he has never had to use it. 

radio 

The temperature won't be dropping after Labor 
Day any more. Because HOT ROCKS, United Sta- 
tions Programming Network's phenomenally suc- 
cessful summer series isn't just for summer any 
more. Starting April 5, 1986, by popular demand, 
HOT ROCKS will be igniting the air waves 
every week to the end of the year. 

HOT ROCKS. Where the most impor- 
tant contemporary artists of the 
moment discuss the tours, the 
scenes, the tunes -and the 
stories behind them. Each 
weekly show spotlights a differ- 
ent artist or group in a 
90- minute format that features 
interviews and a steady flow 
of the music that propelled 
them to the top. 

You get them while 
they're hot ... 
... because we don't believe in 

UNITED 

STA 

O 

putting HOT ROCKS in the can months ahead of 
schedule. Instead, we produce this consistently 

high qua ity show around the hottest 
ar_ists in contemporary music and 

air it while they're sizzling. 

New York Washington, D.C. 

HOT ROCKS. Now feeding the fire 
every week until the end of the 
year. Available on a market - 

exclusive, swap /exchange basis to 
radio stations in the top 170 

Arbitron rated metro markets. 

For national sales information call 
our New York office at (212) 
575 -6150. 

For stat on clearance information call 
The United Stations Programming Network 

at (703) 276 -2900 to reserve this program 
package in your market. 

Produced using digital compact discs 

Chicago Detroit Dal as Los Angeles London 
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Hold everything! 

Before you sign that DJ with the terminal adenoid 
problem ... before you schedule that talk by the 
president of The Begonia Growers Club ... ask 
yourself: 

"Wouldn't I rather have Rick Dees ?" 

Of course you would. There are those who'd kill for 
the chance to sign the powerhouse personality 
with the most successful track record in CHR. 

But violence is totally unnecessary. He's yours for 
the asking. For one solid hour, every day, Monday 
through Friday, on AMERICAN MUSIC MAGAZINE 
STARRING RICK DEES. 

AMERICAN MUSIC MAGAZINE STARRING RICK 
DEES brings you the ingenius, irrepressible Dees 
and his zany cast of thousands (or is it tens ?) of 
comic characters. 

Rick plays all the most requested hits from the art- 
ists and groups at the top of the charts -many of 
whom drop by for impromptu rap sessions. Rick 
rounds out the show with the latest news about 
concerts, tours, videos, and other goings -on in the 
glittering world of rock. 

No wonder stations consistently report they get 
their highest day -part ratings with AMERICAN 
MUSIC MAGAZINE STARRING RICK DEES. 

Call today to find out how to get the most success- 
ful -and the funniest -personality in radio working 
for your station. Rick Dees. He'll have you laughing 
all the way to the bank. 

AMERICAN MUSIC MAGAZINE is avail- 
able on a swap /exchange basis to radio 
stations in the top 170 Arbitron rated 
metro markets. 

For national sales information, call 
United Stations Programming Network 
in New York at (212) 575 -6100. 

For station clearance information, call 
United Stations Programming Network 
Affiliate Relations Department in Wash- 
ington, D.C. at (703) 276 -2900. 

New York 

Washington, D.C. 

Chicago 

Detroit 

Dallas 

Los Angeles 

London 

g 

ú 

3 
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YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Disco Lady, Johnnie Taylor, 
COLUMBIA 

2. Dream Weaver, Gary Wright, 
WARNER BROS 

3. Lonely Night (Angel Face), 
Captain & Tennille, A &M 

4. Let Your Love Flow, Bellamy 
Brothers, WARNER BROS CURB 

5. Right Back Where We Started 
From, Maxine Nightingale, UNITED 
ARTISTS 

6. Dream On, Aerosmith, COLUMBIA 

7. Boogie Fever, Sylvers, CAPITOL 

8. Only Sixteen, Dr. Hook, CAPITOL 

9. Sweet Love, Commodores, MOTOWN 

10. Golden Years, David Bowie, RCA 

POP SINGLES -20 Years Ago 

1. (You're My) Soul And Inspiration, 
Righteous Brothers. VERVE 

2. Daydream, Lovin' Spoonful, KAMA 
Su A 

3. Bang Bang, Cher, IMPERIAL 

4. Secret Agent Man, Johnny Rivers, 
IMPERIAL 

5. Time Won't Let Me, Outsiders, 
CAPITOL 

6. 19th Nervous Breakdown, Rolling 
Stones, LONDON 

7. The Ballad Of The Green Berets, 
Sgt. Barry Sadler, RCA VICTOR 

8. I'm So Lonesome I Could Cry, B.J. 
Thomas & the Triumphs, REPRISE 

9. Good Lovin', Young Rascals, 
ATLANTIC 

10. Kicks, Paul Revere & the Raiders, 
COLUMBIA 

TOP ALBUMS -10 Years Ago 

1. Frampton Comes Alive, Peter 
Frampton. A &M 

2. Their Greatest Hits, Eagles, ASYLUM 

3. Thoroughbred, Carole King, A &M 

4. Desire, Bob Dylan, COLUMBIA 

5. Run With The Pack, Bad Company, 
SWAN SONG 

6. 
EK A 

A Night At The Opera, Queen, 
E L 

7. The Dream Weaver, Gary Wright, 
WARNER BROS 

8. Eargasm, Johnnie Taylor, COLUMBIA 

9. Station To Station, David Bowie, 
RCA 

10. The Outlaws, Various Artists, 
WARNER BROS 

TOP ALBUMS -20 Years Ago 

1. Going Places, Herb Alpert's 
Tijuana Brass, A &M 

2. Ballad Of The Green Berets, Sgt. 
Barry Sadler. RCA VICTOR 

3. Whipped Cream & Other Delights, 
Herb Alpert's Tijuana Brass. A &M 

4. The Sound Of Music, Soundtrack. 
RCA VICTOR 

5. Boots, Nancy Sinatra, REPRISE 

6. South Of The Border, Herb Alpert 
& His Tijuana Brass, A &M 

7. The Best Of The Animals, MGM 

8. Spanish Eyes, Al Martino. CAPITOL 

9. Just Like Us!, Paul Revere & the 
Raiders, COLUMBIA 

10. The Dave Clark Five's Greatest 
Hits, EPIC 

COUNTRY SINGLES -10 Years Ago 

1. 'Til I Can Make It On My Own, 
Tammy Wynette. EPIC 

2. If I Had It To Do All Over Again (I'd 
Do It With You), Roy Clark, ABC DOT 

3. Drinkin' My Baby (Off My Mind), 
Eddie Rabbitt, f L t KTRA 

4. You'll Lose A Good Thing, Freddy 
Fender, ABC DOT 

5. Don't The Girls All Get Prettier At 
Closing Time, Mickey Gilley, 
PLAYBOY 

6. T eFther Agin, Emmylou Harris, 

7. I Couldn't Be Me Without You, 
Johnny Rodriguez, MERCURY 

8. 'Til The Rivers All Run Dry, Don 
Williams. ABC DOT 

9. Broken Lady, Larry Gatlin, 
MONUMENT 

10. ('Til) I Kissed You, Connie Smith, 
COLUMBIA 

SOUL SINGLES -10 Years Ago 

1. Disco Lady, Johnnie Taylor, 
COLUMBIA 

2. Misty Blue, Dorothy Moore, MACACO 

3. Happy Music, Blackbyrds, FANTASY 

4. He's A Friend, Eddie Kendricks. 
IAMI A 

5. Livin' For The Weekend /Stairway 
To Heaven, O'Jays. PHIL ADEL PHIS INTL 

6. I've Got A Feeling (We'll Be Seeing 
Each Other Again), Al Wilson. 
Pi AYBOY 

7. Let's Groove (Part 1), Archie Bell 
& the Drells, TSOP 

8. It's Cool, Tymes, RCA 

9. FOPP, Ohio Players, MERCURY 

10. Heavy Love, David Ruffin. MOTOWN 
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Promotions 
AIR RESCUE TEAM 

WFYV Jacksonville, Fla. (AOR) 
Contact: Radical Bradford 
Spurred by last year's the bumper 
crop of benefit events, WFYV 
"Rock 105" air talent and promo- 
tion director Brad "Radical" 
Mitchell inspired his listeners to 
get on the bandwagon for Jackson- 
ville's own needy. As has been the 
tradition with charity projects in 
the past, what began as a simple 
song has snowballed into a multi- 
faceted fund raiser for the city's 
food bank. 

With the help of friends from 
Molly Hatchet, .38 Special, Van 
Zant, and the Bobby Ingram Band, 
Mitchell wrote and recorded the 
music for "A Fighting Chance." 
Later, Mitchell assembled Jack- 
sonville's radio and TV personal- 
ities, who supplied the chorus. Col- 
lectively, the group pressed the 
single as Air Aid and Pepsi -Cola 
funded 12 -inch pressing costs. 
Next came a video featuring the 
Air Aid ensemble. It was produced 
gratis by a local production house 
and is currently airing on several 
local TV and cable channels. 

With this ammunition, Rock 105 
launched a food drive led by the 
station's morning man Chris 
Jones. The personality has been 
living and broadcasting live from a 
motor home, on a billboard strate- 
gically located at a freeway inter- 
section. According to Mitchell, 
Jones intends to stay up there un- 
til 105 tons of food have be collect- 
ed. The only possible cloud on the 
horizon is whether that amount 
can be gathered before Van Ha- 
len's Jacksonville show on April 
12th. To ensure this, Rock 105 will 
have a final food drop at the con- 
cert along with the others located 
throughout the city. 

YOUNG CLASSIC rock outlet 
WCXR Washington is letting the 
people do the programming on its 
nightly "Desert Island" feature. 
That includes not only regular lis- 
teners, but also notable members 
of the community. Last week, 
Washington Post TV critic and Es- 
quire contributor Tom Shales re- 
sponded to a personalized WCXR 
request for his requests and heard 
his Desert Island favorites. 

Also in Washington, AC strong - 
house WMAL is once again put- 
ting a little parody into politics 
with its annual "Gross National 
Parade." Event date is April 20, 
with nerdy TV character Ernest P. 
Worrell (actor Jim Varney) lined 
up as the parade's grand marshal. 
Those of you planning to attend 
can look forward to Gross Nation- 
al regulars the Synchronized Pre- 
cision Briefcase Drill Team, the 
Tax Flashers, and the Happy 
Bookers. Newcomers include Ma- 
donna & her Wanna -Be's and many 
more. KIM FREEMAN 

In this issue: 
`Audio for Radio' 

... a special update 
on high -tech news 
for NAB attendees. 

See page Al. 

radio 

Play Favorites!* 
America's favorite hits, 

America's favoritF 
host! 

Sure things? There aren't many. But, play the proven win- 
ners, and you can definitely stack the odds in your favor. 
That's what United Stations Radio Networks has done 
with its hit four -hour weekly program COUNTDOWN 
AMERICA starring Dick Clark. Just try finding any long - 
form program that comes close to this combination: 

The CHR Top 40 -the tunes your 
listeners have made the hottest on the 
charts today. 

*The tremendous ap- 
peal of the best -known 
personality in radio, 
Dick Clark. 

Exclusive guest 
interviews with the art- 
ists at the top of the 
charts. 

The unmatched 
drawing power of the 
countdown format. 

It all adds up to make 
COUNT DOWN AMERICA as close 
to a sure thing as anyone is ever likely to get. 

1 
1, 

Ii' 

The magic in- 
gredient in this winning mix is 
Dick Clark, himself. No other personality is as instantly 
familiar or as warmly received. No other personality 
has the clout to ensure interviews with the chart - 

topping artists, week after 
week. Nobody 

else has Clark's 
phenomenal track 

record in the enter- 
tainment industry. 
Next time you want 

to try your luck, buy a 
lottery ticket. But, if 

you're playing to win, play 
the favorites. COUNT- 

DOWN AMERICA starring 
Dick Clark. 
COUNTDOWN AMERICA 

is co- produced by Dick Clark 
Productions and is transmitted via satellite or disc. 
The program is available on a barter basis to radio 
stations. 

New York Washington, D.C. Chicago Detroit Dallas 

For national sales information call (212) 575 -6133. 
For clearance information call (212) 575 -6100. 

Los Angeles London 
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in arch, 1984 we launched "Solid 
Gold Scrapbook" with Dick Bartley, as a 

spin -off of Bartley's top -rated live oldies 
show. "Solid Gold Saturday Night." And 
you've been telling us the same thing 
ever since: 

"It's great," you said. "Our listeners 
can't get enough." 

Naturally we're thrilled with "Solid Gold 
Scrapbook's" success. But we were con- 
cerned that so many people seemed 
hungry for more of Scrapbook's stars, 
headlines and hits of the 60's and 70's. 

So, for all of you who couldn't get 
enough of "Solid Gold Scrapbook" 
before, we're introducing a new format: 
five one -hour shows per week, Monday 
through Friday. With the added oppor- 
tunity to stack the shows for a five -hour 
weekend block. 

New York Washington, D.C. 

With its new daily format, Host Dick 
Bartley's intriguing insights into rock & 
roll history, and his vast 60's and 70's 
library, "Solid Gold Scrapbook" can set 
your station apart as the "oldies source" 
in your market. Especially when aired 
and promoted in conjunction with 
"Solid Gold Saturday Night." 

Here's programming no single station 
has the time, resources and budget to 
produce. Programming that earns the 
name solid gold in more ways than one. 

"Solid Gold Scrapbook." Now it's five 
days a week. You told us your listeners 
wanted more. We just wanted you to 
know we're listening. 

"Solid Gold Scrapbook" is fed to sta- 
tions, in stereo, via satellite or disc. 

For station clearance information call 
(212) 575 -6142. 
For national sales information call 
(212) 575 -6133. 

Chicago Detroit Dallas Los Angeles London 

Washington 
Roundup 

BY BILL HOLLAND 

PRESIDENT REAGAN signed into 
law April 7 a deficit -reduction pack- 
age that includes FCC "cost of regu- 
lation" fees. Under the plan, broad- 
casters will pay $30 for applications 
to transfer FM stations and renewal 
applications, $75 for applications to 
transfer FMs, $2,000 for applications 
for new outlets, and $6,000 for those 
expensive comparative hearings. The 
measure was passed by the Senate in 
March and by the House in February. 

SPEAKING OF the administration, 
The White House held a reception 
April 9 to announce its sponsorship of 
a new, private -sector initiative to fos- 
ter minority ownership in broadcast- 
ing. Three regional conferences, con- 
ducted by BROADCAP, the NAB - 
founded venture capital company, 
will be held in conjunction with the 
FCC and the Commerce Department 
to provide information and training 
for minority entrepreneurs interest- 
ed in buying stations. 

THE FCC'S AM STATUS REPORT, 
recently released, received good 
grades from the NAB, which filed a 
petition last October asking the Com- 
mission to explore out -of -date regs 
that might be inhibiting AM growth. 
The FCC report suggests new looks 
at clear channel protection, common 
ownership of a daily newspaper or a 
television station with an AM station, 
duopoly (ownership of two AMs in a 
single market), synchronous trans- 
mitters and nighttime service for 
daytimers. "We welcome the oppor- 
tunity to analyze these proposals," 
said Ted Snider, NAB board chair- 
man. 

TO KAHN OR NOT TO KAHN ... 
that's the question some AMers ea- 
ger to switch to stereo have had to 
ask when faced with the choice be- 
tween Motorola's popular C -QUAM 
system and the Kahn system. Now 
Sanyo has developed a multisystem 
chip for receivers, which could help 
solve the problem. 

THE OWNER OF WXTR -AM /FM 
in La Plata, Md., says he will appeal a 
recent fine of $10,000 imposed by the 
FCC for violating a Commission rule 
requiring a station's main studio to 
be located in the community of li- 

cense. WXTR president and GM Bill 
Dalton says his lawyers misinformed 
him about the rule that 517, of a sta- 
tion's non- network programming 
originates in the La Plata main stu- 
dio. Dalton, on the advice of counsel, 
had been using a newer studio in 
Marlow Heights, nearly 30 miles 
away. Even more confusing, the sta- 
tion's assigned frequency is actually 
in more populous Waldorf, Md. Ac- 
cording to Dalton, the FCC okayed 
that shift. 

THE FCC has awarded WEAT -AM 
West Palm Beach, Fla., $14,397 in 
compensation for expenses incurred 
in modifying its transmitting facili- 
ties to offset the effects of Cuban in- 

terference. The station is owned by 
Curt Gowdy Broadcasting Corp. 
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ALBUM ROCK TRACKS 

by Kim Freeman 

KIP "THE KIPPER" MCGEE 
joins EZ Communications' WEZB 
"B -97" New Orleans as program 
director. McGee joins the top 40 
outlet after leaving the operations 
manager post at WROK Rockford, 
Ill. "I thinks he'll be one of the 
country's premiere PDs," says B- 
97 general manager Mark Leunis- 
sen. The GM says he was "blown 
away" by the numerous and quali- 
fied applicants for the job. "What 
impressed me about Kipper," 
Leunissen continues, "is his atti- 
tude toward the business. That it's 
'show business,' a two -part word, 
and his ability to work the pro- 
gramming side into sales." 

McGee replaces Kris O'Kelly, 
who took on the VP of program- 
ming for Sun Group recently. 

DUFF LINDSEY is the new PD 
at top -rated urban outlet XHRM 
San Diego, where he's been for 
five years. - Lindsey is promoted 
from the assistant PD /MD slot. He 
fills the shoes of Daryl Cox, who 
was upped from PD to GM several 
months ago, and the station contin- 
ues to thrive in a market with a rel- 
atively low black population. 

The San Diego saga of KGB's 
music director takes a step toward 
resolution with the appointment of 
overnight announcer Keith Royer 
as acting MD ... In the same city, 
Oz Medina leaves KZEW Dallas 
for the MD title at XTRA -FM (91- 
X) San Diego. In assisting PD Mad 
Max with the wild -rock roster, Me- 
dina replaces the exited Jim Gel - 
laro, who was also doing middays. 
Filling that shift is former after- 
noon man Steve West, while Medi- 
na is manning West's old shift. 

Back at the KZEW, veteran Ste- 
ven Clean replaces John LaBella 
as morning man. His resume in- 
cludes gigs at KMET Los Angeles, 
WMMR Philadelphia, WBCN Bos- 
ton, and WLLZ Detroit and he was 
last seen at WMAD Madison ... In 
other album rocker news, WIOQ 
Philadelphia has filled its PD post 
with Chuck Browning. He moves 
from KAZY Denver. 

IN ATLANTA, urban upstart 
WEKS rearranges part of its 
team. First, program director 
Mitch Faulkner leaves the morn- 
ing slot for afternoons, a shift he's 
rather well recognized for in the 
city thanks to his years there with 
competitor WVEE. Teddy Black is 
brought on board from WRDW 
Augusta to chair the mornings, 
and previous afternoon man Keith 
Eubanks now concentrates com- 
pletely on production director du- 
ties. To round the package out, 
P'Andrea Shepard arrives as cre- 
ative services director. 

At WEKS' parent outlet, WZAK 

Cleveland, program director Lynn 
Tolliver and the urban station's 
Bobby Rush have flipped shifts, 
putting Tolliver in the mornings 
and Rush in the evenings ... Over 
in Cleveland Heights, former 
WSKZ Chattanooga talent Dan 
Collins arrives to do mornings on 
WRQC, leaving PD Scott Howitt 
more time to fine tune the top 40. 

RATHER THAN pose for Play- 
boy, former WLTW New York 
swing -shifter Holly Levis opts to 
present WPIX's "PIX Penthouse." 
That's the Gotham AC outlet's 8 
p.m. to 1 a.m. program. "It's a nice 
job," she says modestly after land- 
ing a gig that took roughly two 
months to fill. During her first 
show, the Penthouse hosted Peter 
Allen, and Levis says she plans to 
make artist interviews a regular 
part of the program. 

Walking on the wild side last 
week were a Ritz -full of WLIR 
Long Island listeners and indus- 

'Kipper' comes to 
the Crescent City 

tryites. The Wednesday (2) occa- 
sion was the rocker's annual "Non - 
Conformal Ball," where Lou Reed 
and the Hoodoo Gurus entertained 
listeners clad in low -cut lace, high - 
top tennies, and long shorts. Dur- 
ing his mini -set, Reed offered a live 
debut of forthcoming RCA tunes 
"No Money Down" and "Video Vi- 
olence." Also on hand were newly 
promoted WLIRers Nancy Valenti 
and Sue McCann. The former is 
now assistant to PD Denis McNa- 
mara and the latter is now com- 
manding the night rays as "Malibu 
Sue." 

In other New York news, 
WNEW -FM's Dave Herman and 
his wife Libby Park, brought a 
new rocker into the world with the 
arrival of Max Charles Herman 

WCCC -AM -FM Hartford, 
Conn., program director David 
Grossman resigns his post at the 
AOR outlet ... And, Buffalo is 
back on a roll with the return of al- 
bum rock to WUWU. Look for the 
calls to switch to WBER under 
owner Chris Devine's direction, 
and possible Burkhart /Abrams 
consulting. 

MUSIC CITY musical chairs have 
WSM -FM PD Gregg Lindhal as- 
suming the PD -ship for the AM 
too, as Al Winner relinquishes 
that post to concentrate on his 
morning show. At the same time, 
country combo music director Jay 
Phillips takes on the assistant PD 
title to help Lindahl in the double 
duties. 

At top 40 outlet, WJZR Kanna- 
polis, N.C., Sonny Hollywood 
Chase exits the morning slot to 
zero in on the production company 
he's got going in Charlotte. His 
fast -found replacement is Jeffer- 
son Stone, who leaves WJKC (Isle 
95) St. Thomas, V.I. for the post. 
Also added to the WJZR air staff is 
Chris Corley, who fills middays 
from WKRR Greensboro, and re- 
places Lee Edwards. 

All of this goes on while Metro - 
plex takes the station over, under 
the direction of new GM Steve Go- 

dofsky, formerly of WWCL Pitts- 
burgh. Obviously happy with the 
new owners, WJKC's Bob Chrys- 
ler has signed an agreement to 
stay on as program director /opera- 
tions manager. 

JULIUS THOMAS leaves KRLY 
Houston for the MD gig at KRE 
Berkeley, where he'll be assisting 
PD Jeff Harrison in the urban out- 
let's music moves ... In the same 
format, WRBD Pompano Beach, 
Fla. morning man Chico Wesley 
takes on added duties as music di- 
rector. That lightens the load a bit 
for PD Charles Mitchell. 

POT- SHOTTING is often the pos- 
ture adopted by competing market 
personalities, but not in Phoenix, 
where market -leading country sta- 
tion KNIX -AM -FM and AC /talker 
KOY pooled their resources to pull 
a classic April Fools prank. Unbe- 
knownst to everyone but both sta- 
tions' PDs and GMs, KNIX's W. 
Steven Martin and KOY's Bill 
Haywood swapped stations and 
posed as each other during the 
morning hours. 

According to KNIX promotion 
director Paul Orsinger, Martin 
blamed the famous "throat frogs" 
when listeners questioned his iden- 
tity, and the local TV crews came 
out in force to cover the event. 
Haywood and Martin let listeners 
in on the stint roughly two hours 
into the show via an on -air phone 
conference. Both talents are highly 
recognizable in Phoenix due to 
their tenure in their respective 
shifts and a fair amount of TV 
voiceover work. 

WBBQ -AM -FM Augusta, Ga. 
recruits Steve Cox as morning 
news anchor. He segues from the 
same post at neighboring WZNY 
... In Portland, Ore., Gary Bryan 
moves from program director to 
operations manager at KKRZ, af- 
ter a year and a half with the outlet 
... Also in Portland, Tom Parker 
returns to the city as morning man 
for KKLI "K- Lite." He started 
there at Portland's KGW, and his 
resume includes stints with KFRC 
and KYUU San Francisco. 

SCOTT LEE is keeping Tulsa 
time with the morning gig at coun- 
try legend KVOO Tulsa. He ar- 
rives from KWLO Waterloo, Iowa 
... Keeping Tennessee time is 
Charlie Garant, a 22 -year veteran 
joining WSMG Greenville's air 
staff. He formerly worked at the 
city's WGRV. 

WQUE New Orleans adopts Lee 
Sinclair as a new member of its "Q 
Morning Krewe." As the pro- 
gram's news anchor, Sinclair re- 
tains her post as a vice president of 
the Jax Brewery, a shopping and 
entertainment complex there. 

Lots to catch up on at KIXK El 
Dorado, Ark., which recently 
dropped urban for AC. To begin 
with, Larry O'Neal has left WSB- 
FM Atlanta to become GM and a 
part owner of the outlet. Also a 
part owner is Gary Terrell, who 
leaves KTVE -TV there to assume 
station manager duties. And, 
KLBQ -FM El Dorado loses air per- 
sonality Terri Majors, who's lend- 
ing her voice to the "Kicks 96" line- 
up. 
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ARTIST 
LABEL 

Compiled from national album -oriented 
radio airplay reports. 

TITLE 

1 I 
1 6 

VAIN HALEN WHY CAN'T THIS BE LOVE 
WAER 

2 2 3 6 
BOBBSEGER & SILVER BULLET BAND AMERICAN STORM 

3 5 7 5 
JULIAN LENNON STICK AROUND 

4 4 6 9 
THE 

ASSOC IATED 
ULO FABUS THUNDERBIRDS TUFF ENUFF 

CBS 

5 6 8 14 
ZZ TOP ROUGH BOY 
WARNER BROS. 

6 3 2 6 THE 
ROWNG STONES 

ROLLING STONES HARLEM SHUFFLE 

7 10 26 3 
THE ROLLING STONES ONE HIT TO THE BODY 
ROLLING STONES 

8 16 - 2 JOURNEY BE GOOD TO YOURSELF 
COLUMBI 

9 11 19 4 
DAMI- VID 
E AMERI 

BCA OWIE ABSOLUTE BEGINNERS 

10 7 4 10 
ROBERT PALMER ADDICTED TO LOVE 
ISLAND 

11 8 5 8 
JACKSON BROWNE FOR AMERICA 
ASYLUM 

12 24 - 2 THE ROLLING STONES WINNING UGLY 
ROLLING STONES 

13 13 9 9 WO ERYE 
OON SUITE FEEL IT AGAIN 

14 9 14 5 
BOBoSLEGER & SILVER BULLET BAND FORTUNATE SON 

15 17 27 5 
SIMPLE MINDS ALL THE THINGS SHE SAID 

16 18 24 3 
GRAHAM NASH INNOCENT EYES 
ATLANTIC 

17 12 12 6 
APHIL COLLINS TAKE ME HOME 

18 21 31 3 
VAN HALEN BEST OF BOTH WORLDS 
WARNER BROS. 

19 23 29 5 MMR. MISTER IS IT LOVE 

20 20 17 8 THE CALL I STILL BELIEVE 

21 15 11 7 
JOE 

ITOL 
COCKER SHELTER ME 

CAP 

22 NEW 0. THE MOODY BLUES 
POLYGRAM 

YOUR WILDEST DREAMS 

23 27 33 3 
VAANEHALLEEN DREAMS 

24 14 10 11 
OZZY OSBOURNE SHOT IN THE DARK 
CBS ASSOCIATED 

25 19 13 9 
BRIAN SETZER THE KNIFE FEELS LIKE JUSTICE 

26 26 22 6 
TETLAD 

NTIC 
NUGENT LITTLE MISS DANGEROUS 

A 

27 25 25 4 JDULDLAB PRIEST LOCKED IN 

28 22 16 12 MILKS & THE MECHANICS ALL I NEED IS A MIRACLE 

29 35 47 3 
JIMMY BARNES WORKING CLASS MAN 

30 NEW BOB SEGER & SILVER BULLET BAND 
CAPITOL 

LIKE A ROCK 

31 29 21 8 T HE FIRM LIVE IN PEACE 

32 32 34 3 ATCO 
PETE TOWNSHEND SECONDHAND LOVE 

33 36 42 4 JACKSON BROWNE LIVES IN THE BALANCE 

34 28 18 13 IATATTIC 
WHAT YOU NEED 

35 41 - 2 JJOE JACKSON RIGHT AND WRONG 

36 NEW ' VAN HALEN 
WARNER BROS. 

LOVE WALKS IN 

37 37 2 PMI ÁMEHIOP 
BOYS WEST END GIRLS 

38 31 15 12 T HE 
FIRM ALL THE KINGS HORSES 

39 39 - 2 WAX RIGHT BETWEEN THE EYES 

40 30 30 4 
MARILLION LADY NINA 
CAPITOL 

41 33 23 14 
THE 

MBIA 
OUTFIELD YOUR LOVE 

COLU 

42 NEW ' 
BOB DYLAN 
COLUMBIA 

BAND IN THE HAND 

43 38 41 4 
ELVIS COSTELLO DON'T LET ME BE MISUNDERSTOOD 
COLUMBIA 

44 NEW THE HOOTERS 
COLUMBIA 

WHERE DO THE CHILDREN GO 

45 45 - 2 LEVEL 42 SOMETHING ABOUT YOU 

46 34 20 10 BLUE 
LUMBIA 

OYSTER CULT DANCING IN THE RUINS 
CO 

47 N EW UFO THIS TIME 
CHRYSALIS 

48 40 4 GLEN BURTNICK LITTLE RED HOUSE 

49 43 35 9 TALK TALK LIFE'S WHAT YOU MAKE IT 
EMI AMERICA 

50 NEWO. GREG KIHN 
EMI -AMERICA 

LOVE AND ROCK AND ROLL 

BILLBOARD APRIL 19, 1986 15 
www.americanradiohistory.com

www.americanradiohistory.com


!Radio 
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NAB -GOERS ON the special pro- 
gramming trail might want to make 
the following tour of network hospi- 
tality suites. All are located in 
Loews Anatole convention head- 
quarters hotel in Dallas. 

ABC RADIO NETWORK person- 
nel can be found in the Honeysuckle 
Room Saturday (12) and Monday 
(14), with the former date devoted to 
ABC's new "Today's People" pro- 
gram and the latter date devoted to 
desserts. "Today's People" is a sup- 
ply of celebrity voice cuts and inter- 
view clips available to all ABC net 
affiliates. Samples of who you can 
hear via this service are Whoopi 
Goldberg, Jim McMahon, Jack Nich- 
olson, and Whitney Houston. 

Suite talk in the Honeysuckle 
Room is likely to key upon the 1986 
Kodak Liberty Ride Festival (See 
story, page 24), of which ABC is an 
official sponsor. 

In supporting this Statue of Lib- 
erty fund raiser, ABC will organize 
participation of local stations for 
the May 18 event. In addition, ABC 
will record the day's "America 
Rocks" concert for a Memorial Day 
broadcast the following weekend. 
The Liberty Festival concert fea- 
tures Huey Lewis & the News, Hall 
& Oates, and the Hooters. 

CBS RADIO will be showing off 
its divisional brass, network execu- 
tives, and on -air talent at Atrium 
suite 1134. CBS chefs had not re- 
vealed the refreshment menu at 
presstime, but there's sure to be a 
nourishing lineup of stars present. 
Among those is CBS news corre- 
spondent Charles "See you on the 
radio" Osgood. He'll be suite -side 
Monday with several other corre- 
spondents, all ready to pose for Po- 
laroid pictures with visitors. 

On Tuesday, Mike Harrison, pro- 
ducer of CBS Radioradio's "Rock 
Connections," will be on hand to 
oversee the contest drawing for a 
rare Bob Dylan- autographed gui- 
tar. Plus, several "Rock Connec- 
tions" guests will be available. 

Likely to crop up at the CBS suite 
is the subject of the network's new- 
ly inked affiliation with American 
Public Radio. Through this joint 
venture, CBS will produce a week- 
day, 30- minute program, "Business 
Update," for broadcast in afternoon 
drive. Also included is a 10- minute 
capsule for airing the following 
morning. It marks an unusual tie 
between commercial and non -com- 

FOR A GOOD TIME ,CALL 

FALCO 
1- 800 -841 -1223 

FOR WEEK ENDING APRIL 19, 1986 
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ADM CONTEMPORARY 

Soul Tempters. The air personalities on Satellite Music Network's "Heart & 

Soul" format gather to greet Temptations vocalist Eddie Kendricks, who 
dropped by SMN's studios after a concert in Dallas. From left are personalities 
Scott Allen, Lora Cain, and Bob Jones; Kendricks; and SMN's Alvin John 
Waples, Ron Cooper, and Jim White. 

mercial radio entities, which CBS 
explains as filling a "void in a mar- 
ketplace where CBS News has con- 
siderable expertise." 

NBC KEEPS THINGS simple by 
selecting Atrium suite 1234 for its 
Sunday, Monday, and Tuesday par- 
ties. There, each evening will salute 
a separate NBC network with over- 
all festivities centered on the net's 
60th anniversary. As was the case 
last year, Dr. Ruth Westheimer 
should be on hand and other net- 
work notables ought to create nu- 
merous photo opportunites. 

UNITED STATIONS Program- 
ming Network will be located in 
suite 2372, with its typically gener- 
ous food and festivities sure to be 
provided. 

WESTWOOD ONE will roll out 
the margarita machine again this 
year, in Atrium suite 1034. On Sun- 
day (13), Dionne Warwick will be on 
hand, after her WW1- sponsored 
concert that afternoon. 

Naturally, Mutual Broadcasting 
will be sharing the suite, and the 
ever -entertaining Larry King will 
be broadcasting his talk show live 
from the suite on Monday (14) and 
Tuesday (15). 

HAPPY FOURTH birthday to the 
Music Country Radio Network in 
Nashville, which brought on two 
new affiliates for a total of 80 sta- 
tions to join the on -going party ... 
Devotees of "Soap Opera News" 
can now carry the daily, one -minute 
shows on a barter, rather than cash 
basis. That's the decision of Images 
Presentations Corp. of Jericho, 
N.Y., which distributes the show. 
Stations willing to carry a 30- second 
spot in exchange should call the com- 
pany at (516) 935-2801. KIM FREEMAN 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

April 18, Tom Petty & the 
Heartbreakers, "Pack Up The 
Plantation" simulcast with Show- 

time, Westwood One, one hour. 
April 18-20, Paul Revere & the 

Raiders, Solid Gold Saturday 
Night, United Stations, five hours. 

April 18 -20, Mary Wells, Dick 
Clark's Rock Roll & Remember, 
United Stations, four hours. 

April 18 -20, Robert Palmer, 
Charlie Sexton, Jeff Lynne, Rock 
Chronicles, Westwood One, one 
hour. 

April 18 -20, John Schneider, The 
Weekly Country Music Countdown, 
United Stations, three hours. 

April 18-20, Heart, Countdown 
Am rica with Dick Clark, United 
Startions, four hours. 

April 18 -20, Lionel Hampton, 
The Great Sounds, United Stations, 
four hours. 

April 18-20, Crosby, Stills & 
Nash, Legends of Rock, NBC Ra- 
dio Entertainment, two hours. 

April 18-20, Force M.D.'s, Rick 
Dees' Weekly Top 40, United Sta- 
tions, four hours. 

April 18-20, Survivor, Hot Rocks, 
United Stations, 90 minutes. 

April 18 -24, George Harrison 
Profile, Scott Muni's Ticket to 
Ride, DIR Broadcasting, one hour. 

April 18-24, Earl Thomas Con- 
ley, Country Today, MJI Broad- 
casting, one hour. 

Billboard 
ADULT CONTEMPORARY 

MOST ADDED 

A weekly national compilation of the most 
added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart. 

89 REPORTERS 

NEW TOTAL 

ADDS ON 

BILLY OCEAN 25 25 

THERE'LL BE SAD SONGS 
ARISTA 

MADONNA 23 37 

LIVE TO TELL WARNER BROS 

P.LABELLE & M.MCDONALD 17 54 

ON MY OWN MCA 

THE CULTURE CLUB 12 34 

MOVE AWAY EPIC 

SIMPLY RED 12 55 

HOLDING BACK THE YEARS 
ELEKTRA 

1/4 

Compiled from a national sample of radio playlists. 

TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

ARTIST 

O 1 3 8 OVERJOYED TAMLA 1832 /MOTOWN 2 weeks at No. One 

STEVIE WONDER 

© 2 5 9 TENDER LOVE WARNER BROS. /TOMMY BOY 7- 28818 /WARNER BROS. 

FORCE M.D.'S 

3 3 2 12 
THESE DREAMS CAPITOL 5541 

HEART 

4 4 1 12 
SECRET LOVERS A &M 2788 

ATLANTIC STARR 

O 10 19 4 
GREATEST LOVE OF ALL ARISTA 1 -9466 

WHITNEY HOUSTON 

© 6 8 7 
I THINK IT'S LOVE ARISTA 1 -9444 

JERMAINE JACKSON 

O 7 10 7 WHISPER IN THE DARK ARISTA 1 -9460 
DIONNE WARWICK 

® 9 14 4 
TAKE ME HOME ATLANTIC 7 -89472 

PHIL COLLINS 

11 12 6 
SO FAR AWAY WARNER BROS. 7 -28789 

DIRE STRAITS 

10 5 4 13 
NIKITA GEFFEN 7- 28873 /WARNER BROS. 

ELTON JOHN 

11 13 16 5 
CALL ME A &M 2816 

DENNIS DEYOUNG 

12 8 7 12 
NOW AND FOREVER (YOU & ME) CAPITOL 5547 

ANNE MURRAY 

13 17 25 5 
MANIC MONDAY COLUMBIA 38 -05757 

BANGLES 0 19 28 4 
NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37- 05846 /EPIC 

SADE 

15 12 6 14 
SARA GRUNT 14253 /RCA 

STARSHIP 

16 16 18 7 
THE MUSIC OF GOODBYE (LOVE THEME FROM OUT OF AFRICA) 
MCA 52784 MELISSA MANCHESTER AND AL JARREAU 

17 21 32 4 
HOLDING BACK THE YEARS ELEKTRA 7 -69564 

SIMPLY RED 

18 14 9 12 
ONLY ONE COLUMBIA 38-05785 

JAMES TAYLOR 

19 24 33 5 
BAD BOY EPIC 34 -05805 

MIAMI SOUND MACHINE 

20 20 22 8 CALLING AMERICA CBS ASSOCIATED 4- 05766'EPIC 

ELECTRIC LIGHT ORCHESTRA 

21 30 - 2 ON MY OWN MCA 52770 

PATTI LABELLE & MICHAEL MCDONALD 

22 15 15 9 
LOVE CAN TAKE US ALL THE WAY QWEST 7-28790/WARNER BROS. 

JACK WAGNER WITH VALERIE CARTER 

23 27 36 4 
HE DOESN'T CARE (BUT I DO) RCA 14302 

BARRY MANILOW 

24 18 11 11 
BOP EMI -AMERICA 8289 

DAN SEALS 

25 22 13 12 
SILENT RUNNING ATLANTIC 7.89488 

MIKE & THE MECHANICS 

26 25 26 7 
SEND IN THE CLOWNS (FROM 'A LITTLE NIGHT MUSIC') 
COLUMBIA 38 -05837 BARBRA STREISAND 

36 - 2 SOMETHING ABOUT YOU POLYDOR 883362- 1 /POLYGRAM 

LEVEL 42 

® NEW 00, LIVE TO TELL SIRE 7 -28717 /WARNER BROS. 

MADONNA 

29 23 17 19 
HOW WILL I KNOW ARISTA 1 -9434 

WHITNEY HOUSTON ® NEW, MOVE AWAY VIRGIN /EPIC 34 -05847 

CULTURE CLUB 

31 28 24 12 
KING FOR A DAY ARISTA 1 -9450 

THOMPSON TWINS 

© 37 39 3 
LOVE 4/2 ASYLUM 7- 69568 /ELEKTRA 

TEDDY PENDERGRASS 

® 39 2 IF YOU LEAVE A &M 2811 

ORCHESTRAL MANOEUVRES IN THE DARK 

34 31 30 6 THIS COULD BE THE NIGHT COLUMBIA 38 -05765 

LOVERBOY 

35 26 20 13 
KYRIE RCA 14258 

MR. MISTER 

36 33 27 21 
THE SWEETEST TABOO PORTRAIT 3705713 EPIC 

SADE 

37 35 34 19 WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) 
JIVE I- 9432 / ARISTA BILLY OCEAN ® NEW' ALL I NEED IS A MIRACLE ATLANTIC 7 -89450 

MIKE & THE MECHANICS 

® NEW ' THERE'LL BE SAD SONGS (TO MAKE YOU CRY) JIVE /ARISTA 1.9465 

BILLY OCEAN 

40 38 31 5 
FOR AMERICA ASYLUM 7- 69566 /ELEKTRA 

JACKSON BROWNE 

P oducts with the greatest airplay this week. Video clip availability. Recording Industry Assn. Of 
America (RIAA) seal for sales of 500,000 units. RIAA seal for sales of one million units. 
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The voice 
of the industry 

now can be heard... 
Billboard, 

ENTERTAINMENT 
NEWS NETWORK 

For the first time, radio listeners can ben- 
efit from the wealth of knowledge that 
station and entertainment industry 
executives have depended on for more 
than 50 years. 

The new Billboard Entertainment News 
Network provides PD's with up to 30 60- 
second music and video features each 
week, based on the authoritative editorial 
resources of Billboard magazine. 

Anchored by three leading broadcast 
personalities -Jim Kerr of WPLJ -FM, New 
York; Dennis Elsas of WNEW -FM, New 

©1986. R &R. Inc. 

York; and Brian McFadden, Executive 
Producer of the Network -six different 
programs are available. 

Fed via Satcom 1R, and available ex- 
clusively through R &R Syndications, the 
Network reaches the heart of the 18 -34 
demo. 

For a demo tape and information on 
market availability, call Charles Brandt, 
Vice President- Station Relations at 
1- 800 -225 -0358 (toll -free outside New 
York State) or 212 -532 -7346. Limited to 
one station per ADI. 

Billboard Entertainment News Network 
Produced and distributed by 

R &R Syndications, Inc. 
460 Park Avenue South, New York, New York 10016 

A Subsidiary of Robbins & Ries. Inc. 
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adio 
Profitable Programming: Attract The `Dollar Demo' 

BY BOB VANDERHEYDEN 

Bob VanDerheyden has been vice 
president of pro- 
gramming for 
CBS -owned FM 
stations and CBS 
Radioradio for 
the past three 
years. Last week, 
he was appointed 
VP /GM of CBS' 
WHIT Boston. 
The following 
viewpoint is an excerpt from a re- 
cent speech the executive delivered 
to CBS programmers. 

VANDERHEYDEN 

NEW YORK Fact: Mick Jagger is 
43 . .. Tina Turner is 48 years old. 
Fact: The average age of record 
buyers is 27. Fact: The average 
age of performers winning the 
1986 American Music Awards was 
35. 

What's going on here? Holy Bat- 
man and Robin. We're growing up! 
The baby boom of the '40s and '50s 
has produced the present crop of 
25 -54 year olds that I like to call 
"The Dollar Demo." 

Why? Because, to us they are 
worth a fortune. And, incidentally, 
"they" are "us." Most of us were 
born between 1932 and 1961;we 
are the 25- to 54- year -olds, so it's 
easy to apply what we like and 
don't like, what we buy, what we 
watch, what we listen to and don't 
listen to towards reaching our tar- 
get: ourselves. 

And, if you don't think advertis- 
ers aren't trying to reach us as 
never before, you haven't seen the 
automobile commercial that used 
the 1966 Four Tops' hit "Reach 
Out, I'll Be There" or heard the 
new radio spot for peanut butter 
that sings its phrases to the tune 
of the 1961 Marathons' hit aptly ti- 
tled "Peanut Butter." 

OK ... So, who are we? 
We definitely aren't kids any- 

more, but we don't want to be 
called "adult" either. Does any- 
body honestly know where the 
phrase "Adult Rock" has worked? 
Adult may be out but that second 
word "rock" is very important to 
us. After all, we invented rock and 
most of us grew up with it. We 
want rock, we want to roll, and we 
want energy in our entertainment. 
But, we don't want to be irritated, 
talked down to, yelled at. Thun- 
derthroats- unless they are sin- 
cere -won't make it with us. 
"Rock or we'll rip your lips off" 
just isn't going to cut it. 

Next, the Dollar Demo puts ra- 
dio listening way, -way down on its 
list of priorities -if it's there at 
all -so, we can help ourselves help 
the Dollar Demo make decisions 
about our radio stations by first 
telling them exactly what we are! 

Second, "less is more." Keep it 
simple; with all the decisions we 
have to make, our attention span is 
getting shorter and shorter. If you 
run contests they must be uncom- 
plicated to enter and play. And for- 
get the postcards. When was the 
last time you sent out or even saw 
a postcard? The Dollar Demo sim- 
ply isn't going to go looking for a 
radio station, personality, or spe- 
cial programming. We have too 
many other decisions to make. 

Here's another important social 
trend the 25 -54 year old is going 
through: Men are men and women 
are women again. Women's lib just 
doesn't attract the attention it 
once did. Like it or not, macho is in 
again and so is pumping iron. It's 
the good guys against the bad 
guys, the Americans against the 
Russians. 

The recent hit "Living In Ameri- 
ca" by James Brown is only one ex- 
ample of this. Songs like "My 

Hometown" by Bruce Springsteen 
and John Cougar Mellencamp's 
"Small Town" reflect this pride in 
country, pride in hometown. 

Since we're all interested in 
hometowns -especially our own - 
it's more important than ever to re- 
late to local issues, constantly, al- 
ways. And it's no secret that in 
1985, music reached out to help a 
pack of "hometown" humanitarian 
causes both at home and abroad. 

People form their musical tastes 
somewhere in their early teens and 
keep them the rest of their lives. 
Musically, the Dollar Demo has its 
roots firmly planted in the '60s and 
early '70s. As the children of the 
'60s we were vocally opposed to 
racism, apartheid, and human suf- 
fering. As the Dollar Demo of the 
'80s we're doing something about 
these human conditions, effective- 
ly putting our money where our 
youthful causes were. 

This enormous social change has 
important ramifications for radio 
stations. If you're not tied in with 
events like "Hands Across Ameri- 
ca" or the Statue of Liberty's 
100th Birthday, you probably 
should be. 

Music played such an important 
and meaningful role in 1985 and 
this tells us something about the 
Dollar Demo's musical tastes. We 
want real music. We reject Madon- 
na and Prince in favor of Spring - 
steen, Mellencamp, and Dionne & 
Friends. But we also love survi- 
vors! Tina Turner, Mick Jagger, 
George Burns, Clint Eastwood, Di- 
ana Ross, Chuck Yeager. It's no 
surprise that after the researchers 
went out and talked to the 25 -54 
year -olds, the hot format became 
"classic rock" (Billboard, April 5). 

We also like surprises. Our 
whole life is programmed, re- 
searched, labeled, computerized. 
We're all on a schedule so we want 

to turn on the radio and escape. As 
programmers we've got to be dif- 
ferent, unpredictable. We've all 
had enough of "commercial free," 
Beach Boys weekends, and thou- 
sand- dollar songs. These won't 
work anymore. You can't fool us, 
the Dollar Demo. 

The Dollar Demo is changing the 
way it uses the media, especially 
television, albums, cassettes, and 
CDs. We should take careful note 
of these new media trends. Accord- 
ing to the New York Times, Com- 
pact Disc sales have risen 700% in 
the last year and cassette sales are 
on the rise too. 

Who's buying them? On the av- 
erage the buyers are 35- year -old 
men with incomes exceeding 
$35,000. And, according to a recent 
survey, the number of people who 
say they pay absolutely no atten- 
tion to TV commercials -and that 
includes radio station TV spots - 
increased to 20% in 1984 from 13% 
in 1983. That trend is expected to 
continue when the 1985 figures 
come out. So, we must re- examine 
our ad budgets and determine how 
they can best be used. 

Frank Magid Associates recent- 
ly completed a national study on 
radio promotion and came away 
with some interesting findings. 
Did you know that 55% of the lis- 
teners who do have a favorite ra- 
dio station found the station 
searching the dial; 25% heard 
about it from others, over 75% 
found their favorite station with- 
out being coaxed by advertising? 

Only 9% heard about a station 
through advertising or promotion. 
Also, 53% have cassette players in 
their cars and 46% listen to tape 
rather than the radio at least half 
the time. 

How can we maximize the effec- 
tiveness of our advertising bud- 
gets? When planning to use TV, 

Whatever you want to do or do better in the country 
music business, here's step -by -step advice from experts 

A BEHIND -THE- SCENES -LOOK AT 

SONGWRITING . ARRANGING PRODUCING 
RECORDING. AND PROMOTING A CAREER 

IN THE COUNTRY MUSIC INDUSTRY 

LARRY EV2/t41OLTZ 

This behind- the -scenes, first -hand look at the Nashville music industry covers every 
aspect of getting started -and succeeding -in all areas of the business -from 
performing to producing. Here is invaluable information on: 

*how to write a song and get it copyrighted and published * song plugging * music arranging * making a demo tape * recording contracts * producing a recording session * promoting records to stations and stores 
*concert promotion * record distribution * booking agents * public relations 
Inside Country Music features interviews with the top -ranking personalities in the 
business -including Loretta Lynn and Ricky Skaggs -and with the pros working as 
publishers, musicians, backup singers, conductors, studio owners, audio and - mastering engineers, producers, record 

Billboard Books PO Box 2013, Lakewood. New Jersey 08701.9913 

INSIDE COUNTRY 
company and radio station execs, artist 

Please send copy /copies of IN 
NT 

QUIRED 

(8230-7532A) 
QUIRED ON ALL ORDERS. 

Check or money order enclosed for $- 
Ò Charge my credit card. Expires 

American Express Cl MasterCard 

Card No. 

Signature 
I how to get them, PLEASE REMEMBER TO ADD $2.00 POSTAGE AND RAN- 

I PLUS FORO 
ONE BOOK, 

SALES TAX IN THE 
ADDITIONAL 

AL BOON, 

and how to 
rise within the industry, 

at $14.95 each. PREPAYME 
managers, booking agents, promoters, 
attorneys, and writers. In fascinating detail, 
they tell how they got started, relate their 
experiences, and offer advice, as well as 

vlsA I revealing anecdotes. 

To find out what jobs exist, 

MA, CA, NJ, NY, VA. 

Name 

IAddress 

City State Zip 

NOTE: All orders subject to credit approval DIRE 0752; 

order your copy today of 
INSIDE COUNTRY MUSIC 

Love and Rock. Brotherly lovers and 
listeners of oldies outlet WFIL -AM 
Philadelphia rally in the streets to 
bring the Rock And Roll Hall Of Fame 
to their city. 

first re -think this decision and, if 
you go ahead, spend a small per- 
centage of your budget to test 
your spot or storyboard before you 
air it. It's cheap insurance to pro- 
tect an expensive campaign. Also, 
use some of the advertising bud- 
get to hire a creative production di- 
rector. All of us should have the 
best production director we can 
find. 

Let me underscore the impact of 
the Magid study findings with 
their conclusion: "In order to se- 
cure a competitive edge, stations 
must begin to do a much better job 
of selling themselves to the public. 
In an industry where there is 
growing outside competition for 
the listeners, the marketing of the 
product takes on added impor- 
tance. Promotions need to become 
a major force." 

Understanding the Dollar Demo 
of the '80s will require each of us 
to constantly observe the chang- 
ing lifestyles of the 25 to 54s. As 
creative broadcasters we can no 
longer depend on formulas for suc- 
cess. Research can continue to cre- 
ate guideposts and certainly mea- 
sure our performance, but success 
with the Dollar Demo will go to 
those who dare to be different. 

The language of the Dollar 
Demo in the next decade will in- 
clude phrases like Compact Discs, 
VCR, home delivery, entrepren- 
euring, my hometown, diet fudge, 
15- second commercials and "don't 
try to fool me." 

Is your radio station speaking 
the language of the Dollar Demo? 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Óv0 
80 

O' 
Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 
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CAN WE TALK? 

Dr. Toni Grant, radio's first and foremost psychologist, brings her special talents and 
unique insight into the human condition to the Mutual Broadcasting System as the 
host of her own show airing from 9 to 11 p.m. (EST) Monday through Friday. 

Dr. Grant, a pioneer in the field of media psychology, imparts warmth, wisdom and 
practical advice to the legions of listeners who've tuned into her programs for more 
than a decade. And now, combined with Mutual's Larry King Show, Dr. Grant 
becomes part of a national one -two talk radio punch second to none! 
You've heard all the imitators - now it's time to tune into the original. Make your 
good life even better- with Dr. Toni Grant. Contact your Mutual station sales 
representative at (703) 685 -2050 for details. 

(G ) MUTUAL BROADCASTING SYSTEM 
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Billboard. 
FOR WEEK ENDING 
APRIL 19, 1986 POWER PLAYLISTS 

PLATINUM -Stations with weekly 
cume audience of over 1 million. 

GOLD- Stations with weekly cume 
audience of over 500,000 up to a million. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

WP[a/ fill RADIO 

P.D.: Larry Berger 
Falco, Rock Me Amadeus 

2 2 Prince And The Revolution, Kiss 
3 7 Bangks, Manic Monday 
4 8 Janet Jackson, What Have You Done For 
5 3 Atlantic Starr, Secret Lovers 
6 16 Pet Shop Boys, West End Gels 
7 4 Heart, These Dreams 
8 6 Nu Shoos, I Can't Wait 
9 13 Robert Palmer, Addicted To Love 

10 10 New Edition, A Little Bd Of Love ils 
II 12 The Rolling Stones, Harlem Shuffle 
12 9 John Cougar Mellencamp, R.0 C.K. In T 

13 5 Whitney Houston, How Wdl I Know 
14 19 Van Halen, Why Can't This Be Love 
15 22 Whitney Houston, Greatest Love Of All 
16 17 INXS, What You Need 
17 14 Cherrelle With Alexander O'Neal, Satu 
Ill 15 Elton lohn, Nikita 
19 21 Sly Fox. Let's Go All The Way 
20 25 Val Young, If You Should Ever Be Lone 
21 23 Phil Collins, Take Me Home 
22 20 Colonel Abrams, l'in Not Going To Let 
23 18 Force M.D.'s, Tender Love 
24 11 Starship, Sara 
25 24 Jack Wagner, Love Can Take You All Th 
26 26 Mike 8 The Mechanics, All I Need Is A 

A27 - Patti LaBelle 6 Michael McDonald, On 
A28 - Madonna, Live To Tell 

EX EX Voices Of America, Hands Across Amen 

15 16 

16 17 

17 12 
18 13 

19 15 

20 EX 

21 22 
22 23 
23 24 
24 25 

A25 - 
A26 - 
A27 - 

28 30 
29 29 

A30 - 
A - 
A - 
A - 
A - 
A - 

EX EX 
EX EX 

EX EX 

EX EX 

EX EX 

EX EX 

EX EX 

Dee Straits, So Far Away 
Miami Sound Machine. Bad Boy 
John Cougar Mellencamp, R O.C.K. In T 

Atlantic Starr, Secret Lovers 
INXS, What You Need 
Sade, Never As Good As The Fast Time 
Bob Seger 6 The Silver Bullet Band, A 
Phil Collins, Take Me Home 
John Taylor, I Do What I Do (Theme 
lermaine Jackson, I Think It's Love 
No Shoot, I Can't Wart 
Simply Red, Holding Back The Years 
The Jets, Crush On You 
Journey, Be Good To Yourself 
Stevie Nicks, I Can't Wart 
Madonna, Live To Tell 
Starpoint, Restless 
Psychedelic Fors, Pretty In Pink 
Heart, Nothing At All 
Billy Ocean, There Will Be Sad Songs 
Was, Right Between The Eyes 
luiran Lennon, Stick Around 
Mike 8 The Mechanics, All I Need Is A 

Mr. Mister, Is It Love 
ZZ Top, Rough Boy 
Culture Club, Move Away 
Bonnie Tyler, If You Were A Woman (An 
Simple Minds, All The Things She Said 

12 15 Phil Collins, Take Me Home 
13 4 INXS What You Need 
14 5 Bangles, Manic Monday 
15 22 Nu Shoos, I Can't Wait 
16 17 lermaine Jackson. I Think It's Love 
17 25 Whitney Houston, Greatest Love Of All 
18 20 Van Halen, Why Can't This Be Love 
19 21 New Edition, A Little Bit Of Love Ils 
20 8 Heart, These Dreams 
21 23 The Outfield, Your Love 
22 26 Starpoint, Restless 
23 29 Patti LaBelle & Michael McDonald, On 

24 36 Madonna, Live To Tell 
25 27 The Hooters, Where Do The Children Go 
26 28 Mn Mister, Is It Love 
27 33 Sade, Never As Good As The First Time 
28 30 Juhan Lennon, Stick Around 
29 31 Mike & The Mechanics, All I Need Is A 

A30 32 Orchestral Manoeuvres In The Dark, If 
31 35 ZZ Top, Rough Boy 
32 _ 34 Culture Club, Move Away 
33 37 Howard Jones, No One Is To Blame 

A34 - The Jets, Crush On You 
A35 - Heart, Nothing At All 
A36 - Simple Minds All The Things She Said 
A37 - Billy Ocean, There Will Be Sad Songs 

32 37 
33 39 
34 38 
35 40 
36 EX 
37 EX 

A39 - 
A - 
A - 
A 

ZZ Top, Rough Boy 
Baltimora, Living In The Background 
Honeymoon Suite, Feel It Again 
Culture Club Move Away 
Wax, Right Between The Eyes 
Sade, Never As Good As The First Time 
Madonna, Live To Tell 
Nu Shooz, I Can't Wait 
Tears For Fears, Mothers Talk 
Journey, Be Good To Yourself 
Boume Tyler, If You Were A Woman (An 
Patti LaBelle & Michael McDonald, On 

Secaucus 

£UNTZ Fm 
P. D: Scott Shannon 

1 1 Falco, Rock Me Amadeus 
2 3 Prince And The Revolution, Riss 
3 9 Janet Jackson, What Have You Done For 
4 2 Atlantic Stan, Secret Lovers 
5 6 Bangles, Manic Monday 
6 7 No Shoos, I Can't Wait 
7 4 Heart, These Dreams 
8 II New Edition, A Little Bit Of Love (Is 
9 10 Van Halen, Why Can't This Be Love 

10 5 Whitney Houston, How Will I Know 
II 13 The Rolling Stones, Harlem Shuffle 
12 16 Robert Palmer, Addicted To Love 
13 15 Sly Fox, Let's Go All The Way 
14 14 INXS, What You Need 
15 22 Pet Shop Boys, West End Girls 
16 25 Whitney Houston Greatest love 01 All 

17 6 John Cougar Mellencamp, R.O.0 K. In T 

18 20 Colonel Abrams, I'm Not Going To Let 
19 12 Starship, Sara 

A20 - CheneHe With Alexander O'Neal, Satu 
21 17 Melisa Morgan, Do Me Baby 
22 29 Madonna, Live To Tell 
23 28 Phil Collins, Take Me Home 
24 30 Patti LaBNk 8 Michael McDonald, On 
25 21 Jack Wagner, Love Can Take You All Th 
26 27 Force M.D.'s, Tender Love 
27 IS Billy Ocean, When The Going Gets Toug 

An - Mike 6 The Mechanics, All I Need Is A 

A29 - Orchestral Manoeuvres In The Dark, II 
A30 - Cutture Club, Move Away 

EX EX lermaine Jackson, I Think It's Love 
EX EX Stevie Wonder, Overjoyed 

Chicago 

VIS 'O' 
P.D.: John Gehion 

1 1 Billboard, NO TITLE REPORTED -G1 

2 2 Billboard, NO TITLE REPORTED -02 
3 1 Robert Palmer, Addicted To Love 
4 6 Van Halen, Why Can't This Be Love 
5 5 The Rolling Stones, Harlem Shuffle 
6 11 Pet Shop Boys, West End Girls 
7 3 Atlantic Stan, Secret Lovers 
8 12 Bangles, Manic Monday 
9 7 INXS, What You Need 

10 8 John Cougar Mellencamp, R.0 C.K. In T 

Il 13 Bob Seger 8 The Solver Bullet Band, A 

12 15 Phil Collins, Take Me Home 
13 14 Billboard, NO TITLE REPORTED -03 
14 36 Whitney Houston, Greatest Love 01 All 
15 21 The Outfield, Your Love 
16 9 Whitney Houston, How Will I Know 
17 20 Miami Sound Machine, Bad Boy 

10 Heart, These Dreams y 

19 37 Orchestral Manoeuvres In The Dark, If 
20 22 Stevie Wonder, Overjoyed 
21 32 Mike 8 The Mechanics, All I Need Is A 

22 17 Elton John, Nikita 
23 19 Billboard, NO TITLE REPORTED -04 
24 24 Dire Straits, So Far Away 
25 16 Starship, Sara 
26 27 lermaine Jackson, I Think It's Love 
27 23 Electric Light Orchestra, Calling Arne 
28 18 Mr. Mister, Kyrie 

A29 - Face M D's Tender Love 
30 26 Billboard, NO TITLE REPORTED -05 
31 42 Jackson Brown., For America 
32 EX Julian Lennon, Stick Around 
33 28 Billboard, NO TITLE REPORTED -06 
34 25 Loverboy, This Could Be The Night 
35 31 Billboard, NO TITLE REPORTED -07 
36 29 Aretha Franklin, Another Night 
37 38 Honeymoon Suite, Feel It Again 
38 34 Billboard, NO TITLE REPORTED-09 
39 30 Dionne 8 Friends, That's What Friends 
40 EX Howard Jones, No One Is To Blame 
41 EX David Bowie, Absolute Beginners 
42 EX Mr. Mister, Is It Love 
43 EX Level 42, Something About You 
44 13 Dennis DeYoung, Call Me 
45 33 Billy Ocean, When The Going Gets Toug 

A - Sade, Never As Good As The First Time 

Los Angeles P.D.: Ed Scarborough 
1 

2 

3 

5 

6 
7 

9 1 

IO I 
11 

12 2 
13 1 

14 1 

Prince And The Revolution, Kiss 
Pet Shop Boys, West End Girls 
Falco, Rock Me Amadeus 
Janet Jackson, What Have You Done For 
Van Halen, Why Can't This Be Love 
Bangles, Manic Monday 
Robert Palmer, Addicted To Love 
Sly Fax, Let's Go All The Way 
Orchestral Manoeuvres In The Dark, If 
Whitney Houston, Greatest Love 01 All 
The Rolling Stones, Harlem Shuffle 
Patti LaBelle A Michael McDonald, On 
Cherrelle With Alexander O'Neal, Satu 
Force M.D.'s, Tender Love 

F1 M12.7 
A!1 1151 

Los Angeles P.D.: Gerry DeFrancesco 
1 2 Prince And The Revolution, Riss 
2 1 Falco, Rock Me Amadeus 
3 4 Pet Shop Boys, West End Girls 
4 B Robert Palmer, Addicted To Love 
5 5 Janet Jackson, What Have You Done For 
6 6 The Rolling Stones, Harlem Shuttle 
7 II Orchestral Manoeuvres In The Dark, It 

B 3 Bangles, Manic Monday 
9 9 John Cougar Mellencamp, R O.C.K In T 

10 20 Whitney Houston, Greatest Love Of All 
Il 12 Sly Fox Let's Go All The Way 

-12 14 Van Halen, Why Can't This Be Love 
13 13 Force M.D.'s, Tender Love 
14 15 Expose, Exposed To Love 
15 7 Cherrelle With Alexander O'Neal, Satu 
16 29 No Shoos, I Can't Wait 
17 21 Miami Sound Machine, Bad Boy 
18 28 Psychedelic Furs, Pretty In Pink 
19 27 Patti LaBelle 8 Michael McDonald, On 
20 21 The Jets, Crush On You 

21 22 John Taylor, I Do What I Do (Theme 
22 33 Madonna, Live To Tell 
23 26 Phil Collins, Take Me Home 
21 25 Dire Straits, So Far Away 
25 23 New Edition, A Little Bit Of Love (Is 
26 30 Simply Red, Holding Back The Years 
27 32 Starisant, Restless 
28 31 lermaine Jackson, I Think It's Love 

A29 - Bronski Beat, Hit That Perfect Beat 
30 35 Sade, Never As Good As The First Time 
31 EX Art Of Nase, Legs 
32 EX Culture Club, Move Away 
33 34 Stevie Nicks, I Can't Wait 
34 EX Mr. Mister, Is It Love 
35 EX Howard Jones, No One Is To Blame 
EX EX Erasure, Who Needs Love Like That 
EX EX fearggal Sharkey, A Good Heart 
EX EX The Hooters, Where Do The Children Go 

EX EX Mike 8 The Mechanics, All I Need Is A 

A - Journey, Be Good To Yourself 
A - Simple Minds. All The Things She Said 

GOLD 

108FM 
Medford P.D.: Sunny Joe White 

I 2 
2 3 
3 4 
1 8 
5 6 
6 7 

7 11 

8 9 
9 10 

10 12 

11 13 

12 18 
13 19 

14 20 
15 17 

16 24 
17 25 
18 22 
19 23 
20 26 
21 34 

21 28 
23 30 
24 29 
25 31 
26 35 
27 33 
28 32 
29 EX 

30 EX 
31 EX 
32 EX 
33 EX 
34 EX 
3 EX 

E EX 

E EX 

E EX 

E EX 

E EX 

E EX 
E EX 

E EX 
E EX 

Prince And 'The Revolution, Kiss 
Bangles, Manic Monday 
INXS, What You Need 
Pet Shop Boys, West End Girls 
No Shoos, I Can't Wait 
Robert Palmer, Addicted To Love 
The Rolling Stones, Harlem Shuffle 
Stevie Nicks, I Can't Wait 
The Outfield, Your Love 
Janet Jackson, What Have You Done For 
Force M.D.'s Tender Love 
Miami Sound Machine Bad Boy 
Cherrelle With Alexander O'Neal, Satu 
Honeymoon Suite, Feel It Again 
Melisa Morgan, Do Me Baby 
Van Seen, Why Can't 

Silver Bob Seger Bullet Band, A 

Jermaine Jackson, 
The 

e kson, I Think It's Love 
Dionne Warwick, Whisper In The Dark 
Phil Collins, Take Me Home 
Whitney Houston, Greatest Love Of All 
John Taylor, I Do What I Do (Theme 
Level 42, Something About You 
Dire Straits, So Far Away 
Diana Ross, Chain Reaction 
Mike 6 The Mechanics, All I Need Is A 

David Bowie, Absolute Beginners 
Fine Young Cannibals, Johnny Come Hom 
Culture Club, Move Away 
Orchestral Manoeuvres In The Dark, If 
Patti LaBelle 8 Michael McDonald, On 
Madonna, Live To Tell 
The Jets, Crush On You 

Colorfkld, Can't Get Enough Of You B 

Wax, Right Between The Eyes 
Billy Ocean, There Will Be Sad Songs 
Sade, Never As Good As The First Time 
Greg Kihn, Love And Rock And Roll 
Journey, Be Good To Yoursell 
Patti Austin, The Heat 01 Heat 
Heart, Nothing AI All 
Tears For Fears, Mothers Talk 
Dennis DeYoung, Call Me 
Katrina And The Waves, Is That Itr 
72 Top, Rough Boy 
Psychedelic Furs, Pretty In Pink 
Mr. Mister, IO It Love 
Boys Don't Cry. I Wanna Be A Cowboy 
The Hooters, Where Do The Children Go 
Simply Red, Holding Back The Years 

Boston 

L 

.D.: Bob Travis 
1 1 Prince And The Revolution, Kiss 
2 3 Robert Palmer, Addicted To Love 
3 5 The Rolling Stones, Harlem Shuffle 
1 1 Bangles, Manic Monday 
5 2 Falco, Rock Me Amadeus 
6 Il Janet Jackson, What Have You Dane For 
7 14 Van Halen, Why Can't This Be Love 
8 8 Nu Shoos, I Can't Wait 
9 13 Pet Shop Boys, West End Girls 

10 24 Whitney Houston Greatest Love Of All 

II 6 John Cougar Mellencamp, R.O.0 K. In T 

12 7 Sly Fox, Let's Go All The Way 
13 10 Force M.D.'s, Tender Love 
14 17 The Outfield, Your Love 
15 18 Miami Sound Machine, Bad Boy 
16 9 INXS, What You Need 
17 21 John Taylor, I Do What I Do ( Theme 
18 28 Phil Collins, Take Me Home 
19 12 Heart, These Dreams 
20 20 lermaine Jackson, I Think It's Love 
21 31 Level 42, Something About You 
22 25 Dire Straits, So Far Away 
23 15 Phyllis Nelson, I Like You 
24 26 Bob Seger 8 The Silver Bullet Band, A 

25 27 little Richard, Great Gosh A'Mighty I 

26 16 Stevie Nicks, I Can't Wait 
27 35 ZZ Top, Rough Boy 
21 33 Mike 8 The Mechanics, All I Need Is A 

29 37 Sade, Never As Good As The First Time 
30 32 Honeymoon Suite, Feel It Again 
31 36 Orchestral Manoeuvres In The Dark, If 

32 19 Loverboy, This Could Be The Night 
33 34 Stevie Wander, Overjoyed 
34 EX Madonna, Live To Tell 
35 EX Journey, Be Good To Yourself 
36 39 The Blow Monkeys, Digging Your Scene 
37 40 Culture Club, Move Away 
38 38 Dronne Warwick, Whisper In The Dark 
39 EX Cherrelle With Alexander O'Neal, Satu 
40 EX Starship, Tomorrow Doesn't Matter Ton 

A - Heart, Nothing At All 
A - Marvin Gaye, The World Is Rated X 

A - Patti LaBelle A Michael McDonald, On 
EX EX Mr. Mister, Is If Love 
EX EX New Edition, A Little Bit Of Love Ils 
EX EX Wax, Right Between The Eyes 
EX EX Taking Heads, Once In A Lifetime 

Pittsburgh 
94rm 

P.D.: Nick Bazoo 
1 6 Robert Palmer, Addicted To Love 
2 3 Sangles, Manic Monday 
3 4 Van Halen, Why Can't This Be Love 
4 1 Prince And The Revolution, Kiss 
5 5 Force M.D 's, Tender Love 
6 II Janet Jackson, What Have You Done For 
7 1 INXS, What You Need 
8 10 The Rafting Stones. Harlem Shuttle 
9 9 The Outfield, Your Love 

10 20 Whitney Houston, Greatest Love Of All 
II 12 phil Collins, Take Me Home 
12 15 Pet Shop Boys, West End Girls 
11 B Fako, Rock Me Amadeus 
14 18 The Hooters, Where Do The Children Go 

15 22 ZZ Top, Rough Boy 
16 17 John Taykr, 1 Do What I Do (Theme 
17 19 Jackson Browne, For America 
18 7 Sly Foe Let's Go All The Way 
19 23 Miami Sourd Machine, Bad Boy 
20 26 Bob Seger B The Sliver Bullet Band, A 

21 21 Stevie Nicks, I Can't Wait 
22 25 lermaine Jackson, I Think It's Love 
23 27 Patti LaBelle 8 Michael McDonald, On 
24 30 Mike 6 The Mechanics, All I Need Is A 

25 28 Mr. Mister, Is It Love 
26 EX Madonna, Live To Tell 
27 29 Dire Straits, So Far Away 
28 EX Journey, Be Good To Yourself 
29 EX Nu Shoos, I Can't Wait 
30 EX Sade, Never As Good As The First Time 
EX EX Starpoint, Restless 

A - Orchestral Manoeuvres In The Dark, If 
A - Culture Club, Move Away 
A - Tears For Fears, Mothers Talk 

5 8 Phil Collins, Take Me Home 
6 6 Steam Nicks, I Can't Wait 
7 7 Force M.D.'s Tender Love 

8 9 Miami Sound Machine, Bad Boy 
9 11 Robert Palmer, Addicted To Love 

10 10 Sly Fox, Let's Go All The Way 
11 13 Bangles, Manic Monday 
12 12 Stevin Wonder, Overjoyed 
13 18 Orchestral Manoeuvres In The Dark, If 

14 I7 Whitney Houston, Greatest Love 01 All 
15 22 Janet Jackson, What Have You Done For 
16 16 John Taylor, I Do What I Do (Theme 
17 5 Atlantic Starr, Secret Lovers 
18 19 Jermaine Jackson, I Think It's Love 
19 23 Culture Club, Move Away 
20 25 Madonna, live To Tell 
21 21 The Rolling Stones, Harlem Shuttle 
22 11 Cherrelle With Alexander O'Neal, Satu 
23 28 Joirrney, Be Good To Yourself 
24 34 Side, Never As Good As The First Time 
25 15 John Cougar Mellencamp, R 0.C. K. In T 

26 30 Mr. Mister, Is It Loue 
27 40 Nu Shoos, I Can't Wait 
28 20 Head, These Dreams 
29 33 Bob Seer 8 The Silver Bullet Band, A 

30 31 Level 4 , Something About You 
31 24 INXS, What You Need 
32 32 New Edition, A Little Bit Of Love (Is 
33 36 Starship, Tomorrow Doesn't Matter Ton 
34 26 Whitney Houston, How Will I Know 
35 EX Tears For Fears, Mothers Talk 
36 EX The Jets, Crush On You 
37 27 Elton John, Nikita 
38 35 Ready For The World, Digital Display 

A39 - The Outfield, Your Love 
40 EX Wax, Right Between The Eyes 
A - Nicole, Don't You Want My Love 
A - Parai LaBelle L Michael McDonald, On 
A - Starpoint, Restless 

EX EX Simple Minds All The Things She Said 
EX 37 Dire Straits, So Far Away 

4 5 Robert Palmer, Addicted To Love 
5 6 INXS What You Need 
6 7 Bangles, Manic Monday 
7 1 Falco, Rock Me Amadeus 

1 II John Cougar Mellencamp, R.O.C. K In T 

9 13 Force M.D.'s, Tender Love 
10 10 Cherrelle With Alexander O'Neal, Satu 
II IS Van Halen, Why Can't This Be Love 
12 8 Atlantic Starr, Secret Lovers 
13 9 Heart, These Dreams 
14 14 Whitney Houston, How Will I Know 
15 16 Orchestral Manoeuvres In The Dark, Il 

16 17 Sly Fox, Let's Go All The Way 
17 18 lermaine Jackson, I Think It s Love 
I8 19 Steak Wonder, Overjoyed 
19 20 New Edition, A Little Bit Of Love (Is 
20 21 The Rolling Stones, Harlem Shuffle 
21 22 John Taylor, I Do What I Do (Theme 
22 23 Phil Collins, Take Me Home 
23 24 Bob Seger 8 The Silver Bullet Band, A 

24 25 Steve Nicks, I Can't Wait 
25 26 The Outfield, Your Love 
26 27 Miami Sound Machine, Bad Boy 
27 28 Dire Straits, So Far Away 
28 29 Whitney Houston, Greatest Love Of All 
29 30 No Shoos, I Can't Wad 
30 32 Mn Mister, Is It Love 
31 33 The Gap Band, Going in Circles 
32 EX Patti LaBelle 6 Michael McDonald, On 
33 34 Level 42, Something About You 
34 35 Mike 6 The Mechanics, All I Need Is A 

35 EX Madonna, Live To Tell 
A - Culture Club, Move Away 
A - The Jets, Crush On You 
A - Journey, Be Good To Yoursell 
A - ZZ Top, Rough Boy 
A - Billy Ocean, There Wilt Be Sad Songs 

EX EX Simply Red, Holding Back The Years 
EX EX Sade, Never As Good As The First Time 
EX EX Starship, Tomorrow Doesn't Matter Ton 

al°77 
Washington P.D.: Randy Lane 

I I Sly Fox, Let's Go All The Way 
2 2 John Cougar Mellencamp, R. O.C.K. In T 

3 3 Falco Rock Me Amadeus 
1 6 Phil Collins, Take Me Home 
5 5 Phyllis Nelson I Like You 
6 8 Force M.D.'s, Tender Love 
7 9 INXS What You Need 
8 10 Bangles, Manic Monday 
9 14 Dire Straits, So Far Away 

10 II Prince And The Revolution, Kiss 
Il 17 Janet Jackson, What Have You Done For 
12 18 Robert Palmer, Addicted To Love 
13 22 Pet Shop Boys, West End Girls 
14 4 Heart, These Dreams 
15 16 lermaine Jackson, I Think It's Love 
16 19 Van Halen, Why Can't This Be Love 
17 24 Miami Sound Machine, Bad Boy 
18 21 The Rolling Stones, Harlem Shuffle 
19 20 John Taylor, I Do What I Do (Theme 
20 23 Bob Seger 8 The Silver Bullet Band, A 

21 25 No Shoos, I Can't Wait 
22 26 Whitney Houston, Greatest Love 01 All 
23 27 Orchestral Manoeuvres In The Dark, II 

24 28 Mike 8 The Mechanics, All I Need Is A 

25 EX The Outfield, Your Love 
A26 - Madonna, Live To Tell 
A27 - The Hooters, Where Do The Children Go 

A - Tears For Fears, Mothers Talk 
A - Mr. Mister, Is II Love 

Atlanta P.D.: John Young 
1 2 Prince And The Revolution, Riss 
2 1 Falco, Rock Me Amadeus 
3 3 Robert Palmer, Addicted To Love 
1 4 INXS, What You Need 
5 7 Pet Shop Boys, West End Girls 
6 B The Rolling Stones, Harlem Shuffle 
7 9 Van Halen, Why Can't This Be Love 
8 5 Janet Jackson, What Have You Done For 
9 II Bangles. Manic Monday 

IO 6 Sly Fox, Let's Go All The Way 
II 15 Dire Straits, So Far Away 
12 17 Cherrelle With Alexander O'Neal, Satu 
13 20 Patti LaBelle 8 Michael McDonald, On 
14 12 John Cougar Mellencamp, ROCK In T 

15 19 The Outfield, Your Love 
16 13 Force M.D 's, Tender Love 

17 18 Level 42, Something About You 
18 14 John Taylor, I Do What I Do (Theme 
19 21 Miami Sound Machine, Bad Boy 
20 24 Orchestral Manoeuvres In The Dark, Il 
21 25 Whitney Houston, Greatest Love 01 All 
22 22 Jackson Browne, For America 
23 23 Bob Seger 8 The Silver Bullet Band, A 

24 26 Phil Collins, Take Me Home 
25 27 Mike 8 The Mechanics, All I Need Is A 

26 28 ZZ Top, Rough Boy 
27 29 Sade, Never As Good As The First Time 
28 EX No Shooz, I Can't Wait 
19 31 Wax, Right Between The Eyes 
30 32 Mr. Mister, Is It Love 
31 EX Madonna, Live To Tell 
32 EX Journey, Be Good To Yourself 
33 EX Starshrp, Tomorrow Doesn't Matter Ton 

34 EX Culture Club, Move Away 
A - Heart, Nothing At All 
A - George Michael, A Different Corner 
A - Howard Jones, No One Is To Blame 
A - The Jets, Crush On You 

Chicago 
1 2 Prince And The Revolution, Kiss 

2 1 Fako, Rock Me Amadeus 
3 4 Robert Palmer, Addicted To Love 
4 6 Van Halen, Why Can't This Be Love 
5 5 The Rolling Stones, Harlem Shuffle 
6 Il Pet Shop Boys, West End Girls 
7 3 Atlantic Starr, Secret Lovers 

8 12 Bangles, Manic Monday 
9 7 INXS, What You Need 
IO 8 John Cougar Melentamp, R O C K. I n T 

II 13 Bob Seger 6 The Silver Bullet Band, A 

12 14 Phil Collins, Take Me Home 
13 17 Sly Fox, Let's Go All The Way 
14 31 Whitney Houston, Greatest Love Of All 
15 19 The Outfield, Your Love 
16 9 Whitney Houston, How Will I Know 
17 18 Miami Sound Machine, Bad Boy 
18 10 Heart, These Dreams 
19 32 Orchestral Manoeuvres In The Dark, II 
20 20 Steak Wonder, Overjoyed 
21 21 Dire Straits, So Far Away 
n 28 Mike 8 The Mechanics, All I Need Is A 

23 15 Starship, Sara 
24 24 lermaine Jackson, I Think It's Love 
25 16 Mr. Mister, Kyrie 
26 40 Force M D's, Tender love 
27 38 Culture Club, Move Away 
28 25 Miami Sound Machine Conga 
29 22 Loverboy, This Could Be The Night 
30 26 Aretha Franklin, Another Night 
31 33 Honeymoon Suite, Feel It Again 
32 21 Dronne 8 Friends, That's What Friends 
33 35 Howard Jones, No One Is To Blame 
34 37 Level 42, Sogmhething About You 
35 36 B2 Top, 

an. When Going Gets Toug 36 29 22 Oc W g 

37 EX Journey, Be Good Ta Yourself 
38 39 Starship, Tomorrow Doesn't Matter Ton 

A39 - Janet Jackson, What Have You Done For 
840 - Madonna, Live To Tell 

P.D.: Jan Jeffries 
-Cleveland P.D.: Phil LoCascio 

1 7 Prince And The Revolution, Kiss 
2 4 Robed Palmer, Addicted To Love 
3 1 Sly Fox, Let's Go All The Way 
4 10 The Outfield, Your Love 
5 5 INXS What You Need 
6 6 Bangles, Manic Monday 
7 3 Fako, Rock Me Amadeus 
8 9 Pet Shop Boys, West End Girls 
9 2 John Cougar Mellencamp, R.D.0 K In T 

10 12 Phil Collins, Take Me Home 
11 11 Steak Nicks, I Can't Wait 
12 8 Atlantic Starr Secret Lovers 

13 13 Dire Straits, So Far Away 
14 14 The Rolling Stones, Harlem Shuttle 
15 19 Van Halen, Why Can't This Be Love 
16 21 lermaine Jackson, I Think It's Love 
17 17 Loverboy, This Could Be The Night 
18 26 Miami Sound Machine, Bad Boy 
19 n Jackson Browne, For America 
20 27 Bab Seger 8 The Silver Bullet Bard, A 

21 25 Orchestral Manoeuvres In The Dark, If 

n 23 Eric Carmen, The Rock Stops Here 
23 28 Len! 42. Something About You 
24 24 Whitney Houston, Now Will I Know 
25 20 Thompson Twins. King For A Day 
A - Madonna, Live To Tell 
A - Face M.D.'s, Tender Love 
A - Whitney Houston, Greatest Love Of All 
A - Voices Of America, Hands Across Amen 

96T/CFM 
Hartford P.D.: Gary Wall 

1 I Falco, Rock Me Amadeus 
2 2 Prince And The Revolution, Kiss 
3 6 Janet Jackson, What Have You Done For 
4 3 Sly Fox, Let's Go All The Way 
5 7 Force M.D.'s. Tender Love 
6 9 Robert Palmer, Addicted To Love 
7 II Pet Shop Boys, West End Girls 
8 12 The Rolling Stones, Harlem Shuffle 
9 14 Miami Sound Machine, Bad Boy 

10 10 Stevie Nicks, I Can't Wait 
11 13 Cherrelle With Alexander O'Neal, Satu 

Philadelphia P.D.: Scott Walker 
1 2 Bangles, Manic Monday 
2 5 Prince And The Revolution, Kiss 
3 6 Pet Shop Boys, West End Girls 

4 1 Robert Palmer, Addicled To Love 
5 7 The Outfield, Your Love 

6 8 Van Halen, Why Can't This Be Love 
7 9 Sly Fox, Let's Go All The Way 

8 10 The Rolling Stones, Harlem Shuffle 
9 3 INXS, What You Need 

10 4 Falco, Rock Me Amadeus 
11 20 Janet Jackson, What Have You Done For 
12 13 Force M.D.'s, Tender Love 
13 17 Phil Collins, Take Me Home 
14 15- Jennifer Rush, The Power Of Love 
15 21 Starpoint, Restless 
16 22 Level 42, Something About You 
17 28 Whitney Houston, Greatest Love 01 All 
18 19 Jackson Browne, For America 
19 29 Orchestral Manoeuvres In The Dark, If 
20 23 Julian Lennon, Stick Around 
21 24 Mike 8 The Mechanics, All I Need Is A 

22 25 Mr Mister, Is It Love 
23 32 Bob Seger 8 The Silver Bullet Band, A 

24 34 Miami Sound Machine, Bad Boy 
A25 - Simple Minds, All The Things She Said 

26 27 Stevie Nicks, I Can't Wait 
27 31 lermaine Jackson, I Think It's Love 
28 30 Dire Straits, So Far Away 
29 33 John Taylor. I Do What I Do I Theme 
30 35 The Hooters, Where Da The Children Go 

31 36 Starship, Tomorrow Doesn't Matter Ton 

Tampa 

Q -105 
P D Randy Kabrick 

I 1 Falco, Rock Me Amadeus 
2 2 Prince And The Revolution, Kiss 
3 4 INXS. What You Need 
4 8 Robert Palmer, Addicted To Love 
5 5 Elton John, Nikita 
6 9 Whitney Houston, Greatest Love 01 All 
7 3 Sly Fox, Let's Go All The Way 
8 10 The Outfield, Your Love 
9 15 Van Halen, Why Can't This Be Love 

10 11 Force M.D.'s, Tender Love. 
II 16 Phil Collins, Take Me Home 
12 12 Miami Sound Machine, Bad Boy 
13 6 Bangles, Manic Monday 
14 21 Pet Shop Boys, West End Girls 
15 7 Heart These Dreams 
16 18 Loverhoy, This Could Be The Night 
17 19 The Belting Stones, Harlem Shuffle 

18 20 lermaine Jackson, I Think It's Love 
19 27 Janet Jackson, What Have You Done for 
20 13 John Cougar Mellencamp, RO C.K In T 

21 23 Mike 8 The Mechanics, All I Need Is A 

22 24 Dire Straits, So Far Away 
23 25 Sade, Never As Good As The First Time 
24 26 Mr. Mister. Is If Love 
25 14 Dan Seals, Bop 
26 30 Madonna, Live To Tell 
27 29 Nu Shoos, I Can't Wail 
28 EX Journey, Be Good To Yoursell 

A29 - Orchestral Manoeuvres In The Dark, It 
A30 - Patti LaBelle 8 Michael McDonald, On 

A - Billy Ocean, There Will On Sad Songs 
A Howard Jones, No One Is To Blame 

EX EX Tears For Fears, Mothers Talk 

®® 
.wAramsaerar 

Hollywood P.D.: Robert Walker 
1 3 Van Halen, Why Can't This Be Love 
2 2 Prince And The Revolution, Kiss 
3 1 Falco, Rock Me Amadous 

1 4 Pet Shop Boys, West End Girls 

Cleveland 

QO0ÇJ 
//V 

0%! I.LLL! 
P.D.: John Gorman 

1 1 Robert Palmer, Addicted To Love 
2 3 Stevie Nicks, I Can't Wait 
3 4 INXS What You Need 
4 8 Eric Carmen, The Rock Stops Here 
5 6 Prince And The Revolution, Kiss 
6 10 Pet Shop Boys, West End Girls 
7 7 The Rolling Stones, Harlem Shuffle 

8 2 Bangles, Manic Monday 
9 II Bob Seger 6 The Silver Bullet Band, A 

10 12 Van Halen, Why Can't This Be Love 
II 5 Patch Rock Me Amadeus 
12 13 Phil Collins, Take Me Home 
13 21 Brian Setter, The Knife Feels Like lu 
14 15 Jackson Browne, For America 
15 16 John Taylor, I On What I Do (Theme 
16 17 Dire Straits So Far Away 
Il 18 The Outfield, Your Love 
18 19 ZZ Top, Rough Boy 
19 20 Level 42, Something About You 
20 28 Orchestral Manoeuvres In The Dark, If 
21 23 Julian Lennon, Stick Around 
22 25 Mike 8 The Mechanics, All I Need Is A 

23 24 Miami Sound Machine, Bad Boy 
24 26 Starship, Tomorrow Doesn't Matter Ton 
25 9 Opus, live Is Life 
26 30 Journey, Be Good To Yourself 
27 29 Mn, Mister, Is It Love 
28 35 Madonna, Live To Tell 
29 31 David Bowie, Absolute Beginners 
30 32 Sark, Never As Good As The First Time 
31 33 Whitney Houston, Greatest Love Of All 
32 34 Katrina And The Waves, Is That It? 
33 36 Tears For Fears, Mothers Talk 
34 37 Platinum Blonde, Somebody Somewhere 
35 38 Honeymoon Suite, feel It Again 

A36 - Heart, Nothing At All 
37 39 Fine Young Cannibals, Johnny Come Hom 
38 40 lermaine Jackson, I Think It's Love 
39 EX Fabulous Thunderbirds, Tull Enuf 
40 EX Jimmy Barnes, Working Class Man 
A - The Far Corporation, Fire and Water 
A - Dream Academy. Love Parade 
A - The Hooters, Where Do The Children Go 
A - Psychedelic Furs, Pretty In Pink 
A - Culture Club, Move Away 
A - Billy Ocean, There Will Be Sad Songs 

EX EX Wax, Right Between The Eyes 
EX EX Blue Oyster Cult, Dancing In The Ruin 
EX EX Simple Minds, All The Things She Said 

Detroit P.D.: Steve Weed 
1 I Prince And The Revolution, Kiss 

2 2 Janet Jackson, What Have You Done for 
3 3 Robert Palmer, Addicted To Love 
1 5 Pet Shop Boys, West End Girls 
5 6 INXS, What You Need 
6 9 Sly Foe Let's Go All The Way 
7 8 New Edition, A Little Bit Of Love (Is 

B 13 The Rollin`` Stones, Harlem Shuttle 
9 1 Cherrelle With Alexander O'Neal, Satu 

10 15 Bob Seger 8 The Situer Bullet Bard. A 

II 11 Sangles, Manic Monday 
12 17 Van Halen, Why Can't This Be Love 
13 14 Steak Wonder, Overjoyed 
14 19 Phil Collins, Take Me Home 
15 22 Whitney Houston, Greatest love Of All 
16 21 Orchestral Manoeuvres In The Dark, II 
17 18 lermaine Jackson, I Think It's Love 
18 26 Patti LaBelle 8 Michael McDonald, On 
19 25 Steak Nicks, I Can't Wait 
20 10 Force M.D.'s Tender Love 
21 27 The Outfield, Your Love 
22 24 Dire Straits, So Far Away 
23 30 John Taylor, I Do What I Do (Theme 
24 29 Nu Shooz, I Can't Wait 
25 31 Sade, Never As Good As The First Time 
26 33 Miami Sound Machine, Bad Boy 
27 35 Little Richard, Great Gosh A'Mighty i 

28 16 Atlantic Starr, Secret Lovers 
29 EX Culture Club, Move Away 
30 20 Loverboy, This Could Be The Night 
31 EX The Jets, Crush On You 
32 39 Madonna, Live To Tell 
33 28 Starship, Sara 
34 37 Mr. Mister, Is It Love 
35 38 Starpoint, Restless 
36 EX Mike 8 The Mechanics, All I Need Is A 

37 12 Rene 8 Angela, Your Smile 
38 EX Starship, Tomorrow Doesn't Malter Ton 
39 EX Freddie Jackson, Love is last 

A40 - Tears For years, Mothers Talk 
A - Billy Ocean, There Will Be Sad Songs 
R - Wax, Right Between The Eyes 
A - Journey, Be Good To Yoursell 

EX EX Simply Red. Holding Back The Years 

1/MYT 
Detroit P.D.: Gary Berkowitz 

1 2 Prince And The Revolution, Riss 
2 4 Pet Shop Boys, West End Girls 
3 3 Janet Jackson, What Have You Done For 
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Chicago P.D.: Buddy Scott 
I I Falco, Rock Me Amadeus 

2 2 Robert Palmer, Addicted To Love 
3 10 Van Halen, Who Can't This Be Love 
1 3 Atlantic Starr, Secret 

West 
Enders 

5 13 Pet Shoo tare, Weet lod Gels 
6 4 Prince And The Revolution, Kiss 
7 11 The Rolling Stones, Harlem Shuttle 

9 8 INTL` 
You 

Monday 
9 5 INXS, What Vou Need 

10 12 Sly Fox, Let's Go All The Way 
Il 14 Force M.D.'s, Tender Love 
12 7 Whitney Houston, How Will I Know 
13 17 Miami Sound Machin, Bad Boy 
IB 22 Janet Jackson, What Have You Done For 
15 24 Whitney Houston, Greatest Love Of All 
16 23 Phil CollI ins, Take Me Home 
17 18 Bob Seger 8 The Silver Bullet Band, A 

I8 31 Orchestral Manoeuvres In The Dark, If 
19 26 The Outfield, Your Love 
20 6 John Cougar Mellencamp, R O.C.K. In T 

21 9 Head, These Dreams 
22 16 Stevie Nicks, I Can't Wait 
23 15 Dire Straits, So Far Away 
24 32 Culture Club, Move Away 
25 25 lermaine Jackson, I Think It's Love 
26 29 Julian Lennon, Stick Around 
27 30 Mr. Mister, Is II Love 
28 35 Starship, Tomorrow Doesn't Matter Ton 
29 19 Starship, Sara 
30 33 David Bowie, Absolute Beginners 
31 37 Journey, Be Good To Yourself 
32 38 Mike 8 The Mechanics, All I Need Is A 
33 39 Tears For Fears, Mothers Talk 
31 36 ne Call, I Still Believe 
35 40 John Couleur Mellencamp, Ram On Th S 

AM - The Hooters Where Do The Children Go 
AM - Simple Minds, ll The Thins She Said 
0.38 - Billy Ocean, here Will Be Sad Songs 
A39 - Heart Nothing At All 
hAB - Models, Dut Of Mind, Out Of Sight 

A - Madonna, Live To Tell 

19 24 Mike L The Mechanics, All I Need Is A 

20 25 Whitney Houston, Greatest Love Of All 
21 28 Madonna, Live To Ted 
22 26 Janet Manoeuvres In The Dark, If 
23 30 Janet Jackson, What Have You Done For 
24 9 Falco, Rock Me Amadeus 
25 27 The Rolling Stones Harlem Shuttle 
26 31 tourney, Be Good fo Voursell 
27 13 Dire Straits, So Far Away 
28 35 Howard Jones, No One Is To Blame 
29 33 Mr. Mister, Is It Love 
30 EX Culture Club Move Away 
31 EX Graham Nash, Innocent Eyes 
32 16 Donn John, Nikita 

A32 16 
Elton 

lin, Nikif Call Me 
34 EX Wax Right Between The Eyes 

A35 - Nu Shoo:, I Can't Wad 
A - Katrina And The Waves, Is That It? 
A - The Jets. Crush On You 
A - Voices Of America. Hands Across Amen 

San Francisco P.D.: 
1 2 Pet Shop Boys, West 

2 I Prince And The Revolution, 
3 3 Janet Jackson, What 
1 6 Nu 

Robert 
Pa I Can't Wee 

S 6 NubSrt Palmer, t Wait 
6 7 Orchestral Manoeuvres 
7 8 Level 42 Something 

8 II The Outfield, Your Love 
9 1 INXS, What You Need 

10 15 Van Halen, Why Can't 
11 14 Art Of None, Legs 
12 22 Starpoint, Restless 
13 16 Phil Collins, Take Me 
14 18 Simply Red, Holding 
15 17 Honeymoon Suite, Feel 
16 20 Sade, Never As Good 
17 19 John Taylor, I Do What 
18 30 Whitney Houston, Greatest 
19 27 Psychedelic Furs, Pretty 
20 23 The Rolling Stones, Harlem 
21 21 Stevie Wonder Overjoyed 
22 24 Miami Sound Mach ¡n, 
23 28 The Jets Crush On You 
24 31 Culture Club, Move Away 
25 25 Greg Kihn, Love And 
26 29 Patti LaBelle 8 Michael 
27 EX Madonna, Live To Tell 
28 33 Vanity, Under The Influence 
29 EX E.G. Daily, Say It Say 
30 9 Cherrel. With Alexander 
31 35 22 Top Rough Boy 
32 10 New Edition, A Little 
33 EX Howard Jones, No One 
34 13 John Cougar Mellencamp, 
3 EX Mr. Mister, Is It Love - Dream Academy, Love - Billy Ocean, There Will - Tears For Fears, Mothers - The Blow Monkeys, 

- The Hooters, Where 
, EX Mike 8 The Mechanics, 

E E% Starship, Tomorrow Doesn't 
E E% Journey, Be Good To 

,( m 
Steve Rivers 

End Gals 
Kiss 

Have You Done For 

To Love 
In The Dark, II 

About You 

This Be Love 

Home 
Back The Years 

It Agam 
As The First Tone 

I Do (Theme 
Love Of All 

In Pink 
Shuttle 

Bad Boy 

Rock And Roll 
McDonald, On 

It 
O'Neal, Satu 

Bd Of Love (IS 
Is To Blame 

R.O.C.K In T 

Parade 
Be Sad Songs 

Talk 
Digging Your Scene 
Do The Children Go 

All I Need Is A 

Malter Ton 
Yourself 
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Hosted by Bob Coburn 

ARSTA RECORDING ARTISTS 

FEATURING: 
STEVE HOWE, formerly of Yes & Asia, 

STEVE HACKETT, formerly of Genesis, 

MAX BACON, formerly of Bronz, 

PHIL SPALDING, formerly of Original 
Mirrors, Mike Oldfield and Toyah, 

JONATHAN MOVER, formerly 
of Manllion 

In Their First Live National Radio Interview! 
Exclusive Announcement Of First North American Tour Dates! 
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(?;) WESTWOOD ONE RADIO NETWORKS 
presents 

1 

THE FREE, 
LIVE WORLDWIDE 

BROADCAST 
FROM THE 

CAMPUS OF UCLA. 
SATURDAY, 

APRIL 12,1986 

IT HAPPENED, AND NOW YOU CAN 
NEAR IT AGAIN ON WESTWOOD ONE 

THE WEEK OF APRIL 28. 

I.R.S. 
AN I.R.S. PRODUCTION 

For information on carrying this outstanding program, contact Westwood One Station Sales at 
(213) 204 -5000 or Telex 4996015 WW ONE. 

www.americanradiohistory.com

www.americanradiohistory.com


M alent 
Kodak Leads Sponsorship Of Ambitious Satellite -Feed Concert 

BY SAM SUTHERLAND 

LOS ANGELES Eastman Kodak is 
spearheading eight major corporate 
sponsors teaming to produce an am- 
bitious May 18 satellite concert in- 
volving venues in 105 U.S. markets. 
The live concert will be the climax to 
a daylong festival celebrating the 
restoration of the Statue of Liberty 
and Ellis Island. 

For "America Rocks," the concert 
capping the Kodak Liberty Ride 
Festival, Huey Lewis & the News, 
Daryl Hall & John Oates, the Hoot- 
ers, and the Neville Brothers have 
been tapped to perform at the Loui- 
siana Superdome in New Orleans. 
San Francisco -based Nocturne Inc. 
is producing the concert and satel- 
lite feed to designated venues in 

other cities. 
Kodak's role as principal sponsor 

stems from its 1983 commitment of 
$5 million, payable within 10 years, 
to the Statue of Liberty /Ellis Island 
foundation. The Rochester, N.Y., 
corporation will oversee collection 
and disbursement of festival entry 
fees, with all net proceeds going to 
the foundation. 

Performing talent is being paid, 
and the sponsors will provide sup- 
plies and services in exchange for 
promotional visibility. Festival ac- 
tivities at each site will include a 
recreational bicycle ride, picnics, 
and other community events. 

ABC Radio Networks, one of the 
sponsors, will coordinate radio par- 
ticipation throughout the U.S. In ad- 
dition to event promotion, the net- 

Band Builds From Progressive Base 

4 Formats Fall For Bangles 
This story prepared by Denis Mc- 
Namara and Linda Moleski. 

NEW YORK Rarely do top 40, al- 
bum rock, AC, and progressive ra- 
dio outlets end up sharing airplay 
on the same artist, much less the 
same song. The Bangles are prov- 
ing to be the exception in a big way. 

The band's second Columbia al- 
bum, "Different Light," is No. 12 
with a bullet after 12 weeks on the 
Top Pop Albums chart. Clearly, this 
is the year's biggest success story 
for Columbia Records. 

The key has been the crossover 
success of the band's Prince -penned 
single, "Manic Monday." The song 
broke first on album rock stations, 
reaching No. 43 on Billboard's Al- 
bum Rock Tracks chart. It has since 
climbed to No. 2 with a bullet on the 
Hot 100 chart and No. 13 with a bul- 
let on the Hot Adult Contemporary 
chart. 

The band's initial radio exposure 
came after they changed their name 
from the Bangs with an EP on 
Faulty Records (distributed by IRS) 
that was aired only on progressive 
and college outlets. This became the 
base for their debut Columbia al- 
bum, "All Over The Place," which 
also gained airplay on key album 
rock stations. A tour helped build 

consumer awareness; the stage was 
set for "Different Light." 

Columbia vice president of pro- 
motion John Fagot explains the pro- 
cess: "The Bangles' base of over 
100,000 units in sales on the first al- 
bum was built on alternative and 
college radio. 

"When the second album showed 
the great progress the band has 
made musically, the initial accep- 
tance by alternative and college ra- 
dio helped force 'Manic Monday' on 
album- oriented and top 40 radio. 
A/C just followed." 

According to Bangles drummer 
Debbi Peterson, "Manic Monday" 
was chosen by the band from a 
number of Prince -written possibili- 
ties. "Last summer, he called up 
and said, 'I got some songs for 
you,' " says Peterson. 

Bass player Michael Steele says, 
"He thought there was something 
about the song we could 'Bang - 
lify.' " 

The rest of the band is lead singer 
Susannah Hoffs and guitarist Vicki 
Peterson. 

David Kahne, producer of both 
Bangles albums, admits that the 
"Prince connection" had some im- 
pact on the latest album, but notes 
that "a lot of people have done 

(Continued on page 26) 
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work will air a two -hour special, 
edited from the Superdome show, 
during the Memorial Day weekend. 

Each of the other sponsors -Adi- 
das, Health and Tennis Corp. of 
America, National Federation of 
State High School Assns., Oscar 
Mayer Foods Corp., Raleigh Cycle 
Co. of America, and Time maga- 
zine-is planning related promo- 
tional campaigns. 

Details of the festival were un- 
veiled here April 3 at the Los Ange- 
les Sports Arena, site for the satel- 
lite feed in this market. Pat Mor- 
row, vice president and general 
manager of Nocturne, says the na- 
tional feed will represent the most 
complex private satellite transmis- 

sion ever attempted. 
Nocturne, which has handled vid- 

eo and stage production assign- 
ments for Bruce Springsteen, Tina 
Turner, David Bowie, Prince, the 
Police, and other top acts, in addi- 
tion to projects for MTV and "En- 
tertainment Tonight," is promising 
a state -of- the -art delivery system 
for the event. A special double - 
stage set is being built at the Super - 
dome, and two mobile facilities will 
be used to mix audio and video and 
transmit the satellite uplink. 

Nocturne will also oversee sound 
reinforcement systems and large - 
screen video displays for the mar- 
kets involved, which will encompass 
virtually every major city in the 

U.S. Venues include auditoriums, 
convention centers, fairgrounds, 
coliseums, and theaters. 

Admission to the Superdome con- 
cert will be $26; tickets to the festi- 
val in other cities is $21 until May 1 

and $23 thereafter. The fee covers 
admission to all festival events, a 
commemorative T- shirt, and a pre- 
paid entry coupon to submit one 
photo to "America's Family Al- 
bum," Kodak's electronic photo ex- 
hibit at the base of the refurbished 
Statue of Liberty. 

Promoters have instituted a toll - 
free phone number to enable callers 
to find out the nearest festival site 
in their area. 

Billy Idol, Aucoin Sever Their Ties; 
Dead To Join Dylan & Petty Dates 

by Steve Gett 

NEW YORK Midway through 
the recording of his upcoming 
Chrysalis album, "Whiplash 
Smile," Billy Idol has parted com- 
pany with manager Bill Aucoin. 

Idol's press agent says: "They 
had a three -year contract, which 
expires in July. It won't be re- 
newed. In the last few weeks, just 
about every manager in the busi- 
ness has called and put himself on 
a waiting list to have a meeting 
with Billy, but his concentration 
has been on making the best al- 
bum humanly possible and so he 
hasn't talked with anyone." 

During the interim, Idol's af- 
fairs are being handled by his 
lawyer, Stewart Silfen, and Bren- 
dan Bourke, a former Chrysalis 
a &r staffer who has spent the 
past two years working closely 
with the British singer at Au- 
coin's management company. 

According to another Idol 
spokesperson: "I think the split 
came about because Billy felt it 
was time to move on and he want- 
ed someone who could spend 
more time working with him." 

"Whiplash Smile," produced by 
Keith Forsey, is scheduled for a 
June 11 release. 

BOB DYLAN will definitely be 
playing U.S. summer dates with 
Tom Petty & the Heartbreakers, 
following the success of their 
Australian and Far East tour. 
New Jersey promoter John Scher 
has Dylan and Petty on a super- 
star bill with the Grateful Dead 
for June stadium shows in Minne- 
apolis, Akron, Buffalo, and Wash- 
ington, D.C. 

Bill Graham is also getting into 
the act, for a series of indoor Dy- 
lan /Petty shows, without the 
Dead. He called to reveal that 
shows are lined up in Reno, June 
11; Sacramento Amphitheatre, 
June 12; and the Greek Amphith- 
eatre, Berkeley, June 13 and 14. 
The rest of the dates have yet to 
be announced. 

AC /DC'S MUSIC is featured on 

the soundtrack album for the 
movie "Overdrive," which is 
based on a Stephen King short 
story, "Trucks," and is set for 
July 4 release. 

Aside from compiling a collec- 
tion of their most popular materi- 
al, the Aussie rockers recorded a 
brand new song, "Who Made 
Who," at Compass Point in the 

Oli THE TEAT 
Artist news, touring, 

signings, venues ... for 
those who need to know 

Bahamas with their original pro- 
ducers Vanda and Young. Atlan- 
tic is issuing the cut as a single 
next month, with the soundtrack 
album to follow in June. 

GOLD MOUNTAIN RECORDS' 
president Danny Goldberg called 
us last week from Miami, where 
he was coordinating the start of 
"Miami Vice" star Don Johnson's 
first record for Epic, due in Sep- 
tember. Goldberg is managing 
Johnson as a singer and one can 
only hope that the "sockless won- 
der" will come up with a more 
substantial album than his televi- 
sion partner, Philip Michael "I 
really do think I'm great" Thom- 
as. 

Incidentally, Goldberg also 
looks after Duran guitarist Andy 
Taylor, who is working on his 
first solo release in Los Angeles 
with Roy Thomas Baker. Taylor 
has also cut two songs for the up- 
coming movie "American An- 
them," which is directed by Al 
Magnoli, the man behind "Purple 
Rain." 

IN THE FACE OF an avalanche 
of hype, Britain's "next big 
thing" Simply Red turned in an 
excellent performance for its 
April 3 New York debut at the 
Ritz. 
- Lead singer Mick "Red" Huck- 

nail possesses an amazing voice, 
and a face that's a cross between 
Joe Jackson and Malcolm 
McLaren (not exactly rock's most 
handsome characters). WEA In- 
ternational's Neshui Ertegun and 
Elektra prez Bob Krasnow were 
on hand, checking out their poten- 
tial new star. 

SHORT TAKES: Willy DeVille 
is set to record a new solo album 
this fall, with Dire Straits' Mark 
Knopfler producing ... Prince 
played a surprise gig April 3 at 
the Boston Metro. Local DJ Wen- 
dell Edmonds says, "It was in- 
credible! He was onstage for 
about two or three hours and did 
most of the new album, as well as 
medleys of his older stuff." 
Prince left for Paris the following 
morning ... Frankie Goes To 
Hollywood is recording its new 
album in Europe. Thè working ti- 
tle? "Cut Off His Legs! The Sick- 
est Escape Into Degeneracy Since 
Winston Churchill." No doubt 
Tipper Gore and the PMRC will 
be monitoring this one . .. Nile 
Rodgers is winding up production 
of a new Al Jarreau album before 
he starts working with Grace 
Jones. In June, Rodgers travels 
to London to team up with Duran 
Duran ... British hard rock act 
UFO is being sued by the Michi- 
gan -based DMA booking agency 
for breach of contract ... After 
hitting platinum status with its 
MCA debut album, Ready For 
The World has started cutting 
tracks for a followup. Meanwhile, 
manager Rick Smith is looking 
for a publisher for his highly 
amusing book of rock'n'roll anec- 
dotes. One gem deals with 
Smith's recent encounter with a 
top label prez, who told him that 
one of the acts he manages is 
"only a nickel away from suc- 
cess," to which Smith replied "Do 
you have change for a dime ?" ... 
Finally, metal mongers Black 
Sabbath have replaced singer 
Glenn Hughes with the previous- 
ly unknown Ray Gillen. 
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Talent in Action 
THE FIRM 

Meadowlands Arena, 
East Rutherford, N.J. 
Tickets: $15.50, $14.50 

IT'S NO SECRET that the Firm's 
main attraction is guitar virtuoso 
Jimmy Page -a fact that was rein- 
forced by the army of Led Zeppelin 
devotees that descended upon the 
arena here April 5 to check out the 
legend in action. 

Ironically, many of the teenagers 
whose denim jackets were decorat- 
ed with various Zeppelin logos were 
probably in the first grade when the 
pioneer rock band hit its peak; most 
of them weren't even born when 
Page was a top London session man 
and Yardbirds' guitarist during the 
'60s. 

Despite constant rumors of a re- 
union, Zeppelin's days seem to be 
long gone, and after maintaining a 
low profile for a couple of years, 
Page is back on the touring circuit. 

The Firm's 90- minute set at the 
Meadowlands was free of preten- 
sion and gimmickry -with the ex- 
ception of occasional lasers and 
smoke -and spotlighted material 
from the group's "Mean Business" 
album, interspersed with a selection 
of songs from its 1985 self -titled de- 
but. The tunes, which frequently 
sounded like a cross between Zeppe- 
lin and Bad Company (vocalist Paul 
Rodgers' former band), ranged 
from the dynamic, highly orches- 
trated "Fortune Hunter" and "All 
The King's Horses" to the more 
straightforward singles like "Ra- 
dioactive" and "Satisfaction Guar- 
anteed." 

The only disappointment of the 
evening was the insufficient focus 
on Page's comrades -Rodgers (who 
was often drowned out by Page's 
overamplified guitar), young bas- 
sist /keyboardist Tony Franklin, and 
drummer Chris Slade. This only 
strengthened the point of view that 
it was Page's band. 

In fact, one of the most enjoyable 
moments of the evening came when 
Rodgers and a laser -lit grand piano 
took center stage to deliver a mov- 
ing introduction to "Live In Peace," 
a song that originally appeared on 
his solo release before it was re- 
worked for "Mean Business." 

Another highlight was Franklin's 
teasing of the young, zealous audi- 
ence with riffs from Jimi Hendrix's 
"Purple Haze" during a hard -hit- 
ting bass solo. 

Those in attendance who had ba- 
sically come just to see Page were 
not disappointed. Some might say 
that the man has passed his peak, 
but there can be no doubt that he is 
still one of the most dynamic guitar- 
ists in the business. 

LINDA MOLESKI 

PETER ALLEN 

Radio City Music Hall, New York 
Tickets: $35, $30, $25 

PETER ALLEN's April 1 concert 
at Radio City Music Hall -one of 10 
consecutive nearly sold -out shows 
at the celebrated venue -left much 
to be desired. The enthusiastic, 
mostly affluent, middle -aged audi- 
ence apparently did not come to 
hear good music, but to see a show. 
They were rewarded with a specta- 
cle that only rarely offered even a 
modicum of originality or good 
taste. 

Allen is an extremely gifted song- 

writer, but in performance here he 
seemed more intent on theatrics 
than music. His songs were present- 
ed mechanically by a six -piece band, 
augmented by the Radio City Music 
Hall orchestra. Allen "played" the 
piano; in actuality he was more of- 
ten draped over it or strutting 
around it. 

The Rockettes were made to 
dress up as trees and don bunny 
suits, and Allen himself went 
through at least 10 costume 
changes. Watching him prance 
across the stage in what can best be 
likened to the latest aerobic maneu- 
vers was simply embarrassing. 

Most offensive was his between - 
song patter, which consisted almost 
exclusively of tasteless jokes at the 
expense of celebrities like Elizabeth 
Taylor, Michael Jackson, and Philip 
Michael Thomas. 

An evening of Peter Allen per- 
forming solo, confined to just one 
outfit and seated before a piano on a 
stark stage, would have the mak- 
ings of a special musical experience. 
His current show is simply an exer- 
cise in self- indulgence. 

JEAN ROSENBLUTH 

CAB CALLOWAY 

The Ritz, New York 
Tickets: $13.50 

THE MOST IMPRESSIVE THING 
about Cab Calloway's March 28 Ritz 
debut -which was touted as his 
first appearance at a rock venue - 
was not his show, which was fun 
but formulaic. Rather, it was the au- 
dience, which displayed a degree of 
rapturous enthusiasm totally out of 
proportion to the performance 
Calloway gave. 

Calloway's contribution to show 
business has been considerable. His 
shouting, jivey style and the hot, 
jumping bands he led in the '30s and 
'40s brought him fame beyond the 
confines of the jazz audience and 
played a key role in the birth of r &b 
and, by extension, rock'n'roll. And 
although age has slowed him down 
considerably, he remains a compel 
ling performer and a distinctive, 
powerful vocalist. 

But at the Ritz, Calloway looked 
less like a living legend than like a 
man going through the motions. 
For much of his set he wasn't even 
on stage, deferring to the compe- 
tent swinging of his 12 -piece band 
or the pleasant vocalizing of his 
daughter Chris. When he did take 
the mike, he was as likely to sing a 
soporific trifle like "Good Time 
Charlie's Got The Blues" as a lively 
Calloway classic like "Minnie The 
Moocher." 

In short, an uninspired set -but 
the audience ate it up. It's good to 
see a crowd weaned on rock pay its 
respects to one of the artists who 
planted the music's seeds; it's too 
bad he didn't give them more to get 
excited about. PETER KEEPNEWS 
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GROSSES 
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Ticket Prices) Capacity Promoter 

ZZ TOP The Omni March 26 -28 

JIMMY BARNES Atlanta 
$701,280 46,752 Beaver Prods. 

$15 three sellouts 

THE GRATEFUL DEAD Civic Center Providence R.I. March 30- 

April 1 

$514,260 39,921 Frank J. Russo /Monarch 

$13.50/312.50 three sellouts Entertainment Bureau 

THE GRATEFUL DEAD Hartford (Conn.) Convention April 3 -4 

Center 

$457,462 32,488 Cross Country Concerts /Monarch 

$14.50413.50 two sellouts Entertainment Bureau 

ZZ TOP Sportatorium March 21 -22 

JIMMY BARNES Hollywood Fla. 

$350,445 23,363 Beaver Prods. 

$15 two sellouts 

ZZ TOP Lakeland Fla. Civic Center March 19 -20 

JIMMY BARNES 
$298,560 19,904 Beaver Prods. /Cellar Door Prods. 

$15 two sellouts 

OZZY OSBOURNE Joe Louis Arena April 4 

METALLICA Detroit 
$261,555 17,437 Brass Ring Prods. 

$15 sellout 

RUSH Nassau Coliseum April 4 

MARILLION Uniondale, N.Y. 

$254,211 15,931 Larry Vaughn Presents /Ron Delsener 

$16.50414.50 sellout Presents 

THE FIRM The Spectrum March 31 

VIRGINIA WOLF Philadelphia 

$244,298 14,463 Electric Factory Concerts 

$17.50415.50 sellout 

LOVERBOY St. Paul Minn. Civic Center March 29 

THE HOOTERS 
$230,854 15,921 Beaver Prods. 

$14.50 sellout 

ZZ TOP Mississippi Coast Coliseum March 14 

JIMMY BARNES Biloxi 

$225,0W 15,600 Beaver Prods. 

$15 sellout 

ZZ TOP Jefferson Memorial Coliseum March 16 

JIMMY BARNES Birmingham, Ala. 

$222,375 14,825 Beaver Prods. 

$15 sellout 

THE FIRM Boston Garden April l 

VIRGINIA WOLF 
$213,326 14,089 Don Law Co. 

$16413.50 15,509 

THE FIRM Meadowlands Arena April 4 

VIRGINIA WOLF East Rutherford, N.J. 

$207,708 14,625 Concerts West /Monarch 

$15.50414.50 14,952 Entertainment Bureau 

ZZ TOP Charleston W.Va. Civic Center April 4 

JIMMY BARNES 
$190,365 12,881 Beaver Prods. 

$13.50 sellout 

AEROSMITH Providence R.I. Civic Center March 18 

TED NUGENT 
$183,498 12,655 Frank J. Russo 

$14.50 sellout 

LOVERBOY Kansas Coliseum March 22 

THE HOOTERS Wichita 

$175,537 12,106 Beaver Prods. 

$14.50 sellout 

ZZ TOP Jacksonville Fla. Coliseum March 18 

JIMMY BARNES 
$170,475 11,365 Beaver Prods. 

$15 sellout 

TOM JONES Riverside Theater March 5 -7 

Milwaukee 

$166,584 7,407 In -House 

$25.50420.50 7,500 

NEW EDITION Superdome March 22 

FORCE MD'S New Orleans 

ALEXANDER O'NEAL 
CHERRELLE 
FULL FORCE 

$155,168 12,183 Pace Concerts 

$15/$13 18,000 

ZZ TOP Jackson Miss. Coliseum March 15 

JIMMY BARNES 
$151,680 10,112 Beaver Prods. 

$15 sellout 

VAN HALEN Hirsch Coliseum March 27 

BACHMAN TURNER OVERDRIVE Shreveport, La. 

$150,000 10,000 Pace Concerts 

$15 sellout 

AEROSMITH Nashville Muncipal Auditorium April 1 

TED NUGENT 
$143,265 9,667 Sound Seventy Prods. 

$15 9,990 

OZZY OSBOURNE Mecca Arena April 6 

METALLICA Milwaukee 
$139,050 9,270 Stardate Prods. 

$15 11,000 

THE FIRM Rochester Minn. War Memorial March 29 

VIRGINIA WOLF 
$137,700 10,200 Monarch Entertainment Bureau /John 

$14.50413.50 sellout Scher Presents 

LOVERBOY Veterans Memorial Auditorium March 23 

THE HOOTERS Des Moines 

$134,610 9,881 Contemporary Prods. /Pace Concerts 

$14 10,000 

LOVERBOY Muncipal Auditorium March 21 

THE HOOTERS Kansas City Kan. 

$128,818 9,098 Contemporary Prods. /Pace Concerts/ 

$14.50 sellout New West Presentations 

LOVERBOY Dane County Coliseum March 28 

THE HOOTERS Madison, Wis. 

$127,150 8,769 Beaver Prods. 

$14.50 sellout 

OZZY OSBOURNE Kiel Auditorium April 2 

METALLICA St. Louis 
$124,474 9,053 Contemporary Prods. 

$14 10,532 

AMY GRANT The Summit March 17 

RICH MULLINS Houston 

$117,510 8,234 Pace Concerts 

$14.35 12,604 

L.L. COOL J Municipal Auditorium March 30 

DANA DALE New Orleans, La. 

WHISTLE 
DR. JECKYLL & MR. HYDE 

$115,904 8,324 Ghost Prods. 

$15.50413.50 sellout 

LOVERBOY LaCrosse Wis. Center March 26 

THE HOOTERS 
3109,690 8,000 Contemporary Prods. /Pace Concerts 

$14 sellout 

LOVERBOY Duluth Minn. Arena March 30 

THE HOOTERS 
$108,780 8,000 Contemporary Prods. /Pace Concerts 
$14 sellout 

LOVERBOY Sioux Falls S.D. Arena April 1 

THE HOOTERS 
$107,926 8,000 Contemporary Prods 

$14 sellout 

DAVID COPPERFIELD Portland Ore. Civic Auditorium March 17 -18 $101,000 7,001 Perryscope Prods. 

$17.50/$15.50412.50 9,000 

LOVERBOY Prairie Capitol Convention Center March 18 

THE HOOTERS Springfield, Ill. 

$99,414 7,323 Contemporary Prods. /Pace Concerts 

$14 sellout 

OZZY OSBOURNE Kansas Coliseum March 27 

METALLICA Wichita 

95,802 6,943 Contemporary Prods. 

$14 7,000 

OZZY OSBOURNE Oklahoma Fairgrounds Arena March 29 

METALLICA Oklahoma City 

$87,783 6,209 Contemporary Prods. 

$14.50 6,500 

SIMPLE MINDS Lakefront Arena Univ. of New April 4 

Orleans 

84,495 6,071 Gene Blaum Prods. 

$15 6,757 

BEACH BOYS West Palm Beach Auditorium March 28 

FIREFALL 
$84,384 5,454 Fantasma Prods. 

$16 sellout 

AMY GRANT Stabler Arena April 4 

RICH MULLINS LeHigh University 

Bethlehem, Pa. 

$78,904 5,665 Come Alive Metro 

$14.50/$13.50/$11.50 6,500 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Louise Zepp in Nashville at (615) 748 -8129; Ancil Davis in New York at (212) 764 -7314; Linda Deckard in Los Angeles at 
(213) 859 -5338; or Melinda Newman in Chicago at (312) 236 -2085. 
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Foreigner Singer Says He Won't Be A Stranger To The Band 

Lou Gramm Inks Solo Deal With Atlantic 
BY STEVE GETT 

NEW YORK Foreigner lead sing- 
er Lou Gramm has signed a solo 
deal with Atlantic Records, For- 
eigner's label, and is in preproduc- 
tion for his first record, which will 
be produced by Dan Hartman. 

Gramm's lawyer, Dennis Katz, 
says that his client will remain in 
the Foreigner lineup and plans to re- 
group with bandleader Mick Jones, 
drummer Dennis Elliott, and bassist 
Rick Wills later this year. The 
band's last album, "Agent Provoca- 
teur," was released in the fall of 
1984. 

Katz will handle Gramm's busi- 
ness affairs as a solo artist, but Bud 
Prager remains manager for For- 
eigner. Says Katz: "Lou's been with 
Prager for seven years and he will 
continue to deal with him as a mem- 
ber of Foreigner. People have been 
getting confused, but I think he just 
wants to separate out his own ca- 
reer from the band -that's all there 
is to it. 

"The solo album won't interfere 
with Foreigner's plans because the 
band will probably begin recording 
sometime in the summer. Lou 
should be starting his record in 
May -it depends on when Dan 
Hartman's finished producing 
James Brown -and we're looking at 
a September or October release. By 
the time he's finished, he'll be ready 
to join Mick in the studio. It's per- 
fect timing." 

Asked whether Gramm intends to 
play solo concerts, Katz says: "If 
his album or single is successful, 
he's hoping to do some dates, but he 
will also tour with Foreigner next 
year." 

"This is nothing new," says 
Prager of Gramm's solo endeavors. 

"Lou has been talking about this 
solo album for about four or five 
years, and it's something he's been 
putting off. But it's not going to in- 
terfere with the process of Foreign- 
er. Mick Jones is the band's princi- 
pal writer, and he'll be starting 
work on the new record in May or 
June. And there'll be an album and 
a tour in '87." 

Jones has stayed busy as co-pro- 
ducer of Van Halen's new "5150" 
release. Meanwhile, Rick Wills has 
been working under a one -year con- 
tract as East Coast talent director 

for Westwood One. 
"I've basically been acquiring tal- 

ent for the shows they produce," 
says Wills. "And it's not always 
easy. It can be very frustrating to 
call around the world, asking people 
if their artists can do the shows. 

"But it's a good way of learning 
about a lot of different aspects of 
this business, and I've developed 
some great relationships that I 

wouldn't have gotten if I'd just been 
waiting for Foreigner to start work: 
ing again. But my first love is still 
playing music." 

Folk City Shuts Its Doors 
BY JEFF TAMARKIN 

NEW YORK Folk City, the legen- 
dary Greenwich Village nightclub 
here, closed its doors after a March 
26 bash featuring a slate of acts 
ranging from rockabilly to garage 
rock to the acoustic folk music upon 
which the club was founded. 

The owners hope to reopen at a 
new venue -most likely in Manhat- 
tan's East Village -by the summer, 
but as yet no site has been found. 

Folk City had occupied its West 
Third Street location since 1969. The 
club's original site, on West Fourth 
Street, was used by artists like Bob 
Dylan, Judy Collins, and Simon & 
Garfunkel to develop their acts. 

Co -owner Robbie Woliver, who, 
along with Marilyn Lash and Joe Hil- 
lesum, took over the club in the late 
'70s, says that quadrupled rent and a 
"lousy landlord" forced the club to 
close. 

"When we started featuring 
rock'n'roll," says Woliver, "they 
wanted us to put up soundproofing, 
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Ever Wish You Had Someone You Could Turn To? 

Now you do. We're an as- 
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try Professionals providing 
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but the cost would have been prohibi- 
tive. We stopped having rock for a 
while, but then they said they wanted 
us out anyway." 

Ironically, rock music gave Folk 
City its second wind. In the early '80s, 
when interest in acoustic folk was 
flagging, Lash introduced a series 
called "Music For Dozens," which 
provided up- and -coming rock bands a 
place to perform in the city. 

Now -popular groups like Husker 
Du and the Replacements performed 
at these showcases. The Violent 
Femmes landed their Slash /Warner 
Bros. deal after being noticed at a 
"Music For Dozens" gig. 

That concept was continued under 
the name "The Big Combo Series" in 
Folk City's last years, and a "Big 
Combo Blowout" went on until 5 a.m. 
the club's final night. Local favor- 
ites- including the Smithereens, the 
Ben Vaughn Combo, the dBs, and Yo 
La Tengo -went on before the first - 
ever New York appearance by ob- 
scure '50s rockabilly singer Hasil Ad- 
kins. Folk artists David Massengill, 
Carolyn Mas, Ilene Weiss, and Tom 
Intondi followed, and Frank Chris- 
tian wrapped things up. 

"Frank goes down in the history 
books," says Woliver, who counts ap- 
pearances by Elvis Costello and Su- 
zanne Vega as being among the high- 
lights of his years at the venue. 

Folk City celebrated its 25th anni- 
versary last summer with a sold -out 
outdoor concert that attracted more 
than 3,000 people. The fate of the 
now -empty property is uncertain. 

BILLBOARD CLASSIFIED ADVERTISING SECTION 

Call Jeff Serrette today 
-(800) 223 -7524 (NY 

residents dial 212- 
764- 7388). 

Guitar Legends. Les Paul, left, celebrates his second anniversary of 
performing at Fat Tuesday's with the Firm's Jimmy Page, who dropped by the 
New York club to wish him well. (Photo: Chuck Pulin) 

Big Nashville Site Opens 
BY EDWARD MORRIS 

NASHVILLE Bill Cosby, the 
Pointer Sisters, and Hank Wil- 
liams are among the acts booked 
into the new 15,000 -seat Starwood 
Amphitheatre here during the 
first two months of its opening 
season. 

The outdoor arena will be the 
largest performing venue in Nash- 
ville, eclipsing the former front- 
runner, the Municipal Auditorium, 
which has a capacity of 9,000. 

The Starwood's upcoming sched- 
ule includes WKDF's annual "One 
For The Sun" rock festival, June 
21; the Pointer Sisters, June 24; 
Bill Cosby, June 26; Hank Williams 
Jr., June 28; the Monkees Reunion 
Tour, with the Grass Roots, Gary 

Puckett & the Union Gap, and Her- 
man's Hermits, July 2; the Star - 
wood Fourth Of July Freedom 
Fest (featuring pop and rock acts), 
July 4; Charlie Daniels' Volunteer 
Jam, July 12; and Billy Ocean, July 
13. 

The Starwood has been selected 
as the summer home for the Nash- 
ville Symphony Orchestra. Five 
concerts will be held this year, but 
specific dates have yet to be an- 
nounced. 

The Nashville -based Advantage 
Publishing Co. will provide the 
Starwood's official programs: 
"Upfront" for country and con- 
temporary concerts, and "Pre- 
miere" for symphony events and 
the Starwood's summer -stock pro- 
ductions. 

FOUR FORMATS FALL FOR BANGLES 
(Continued from page 24) 

Prince stuff and haven't been as 
successful." 

The success of the album comes 
as no surprise to Kahne, who says 
the project drew positive response 
from the beginning. 

The album was recorded in Cali- 
fornia during a four -month period. 
The project differs from past 
Bangles' work, Kahne says, in that 
"I was going for a lot of vocals and 

harmonies " -an element that 
seems to be a strong point for the 
group and carries over well in live 
performance. All four members of 
the band sing. 

The group is currently on a North 
American tour. A second single, "If 
She Knew What She Wants," will 
be released later this month. 
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FOR WEEK ENDING APRIL 19, 1986 

BiIIboard.H Black Singles SALES & AIRPLAY 
A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

k, SALES 

v TITLE ARTIST 

a ó m 
i a 

1 3 KISS PRINCE & THE REVOLUTION 1 

2 2 GOING IN CIRCLES THE GAP BAND 3 

3 6 I CAN'T WAIT NU SHOOZ 2 

4 1 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 7 

5 8 CRUSH ON YOU THE JETS 5 

6 9 ROCK ME AMADEUS FALCO 6 

7 11 I HAVE LEARNED TO RESPECT ... STEPHANIE MILLS 4 

8 12 PARTY FREAK CA$HFLOW 8 

9 10 OVERJOYED STEVIE WONDER 9 

10 7 LOVE 4/2 TEDDY PENDERGRASS 11 

11 4 A LITTLE BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 16 

12 5 SATURDAY LOVE CHERRELLE WITH ALEXANDER O'NEAL 19 

13 16 I'M NOT GONNA LET ... COLONEL ABRAMS 10 

14 13 (NOTHING SERIOUS) JUST BUGGIN' WHISTLE 20 

15 17 ROCK THE BELLS L.L. COOL J 18 

16 18 BEST FRIENDS ET (EDDIE TOWNS) 22 

17 19 I THINK IT'S LOVE JERMAINE JACKSON 14 

18 - ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 12 

19 27 LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON 15 

20 26 IF YOU SHOULD EVER BE LONELY VAL YOUNG 28 

21 29 RESTLESS STARPOINT 13 

22 - THE FINEST THE S.O.S. BAND 17 

23 21 NO MORE SHIRLEY MURDOCK 29 

24 14 YOUR SMILE RENE & ANGELA 36 

25 15 SUGAR FREE JUICY 35 

26 25 COMPUTER LOVE ZAPP 46 

27 - HIGH HORSE EVELYN "CHAMPAGNE" KING 23 

28 - UNDER THE INFLUENCE VANITY 25 

29 23 TENDER LOVE FORCE M.D.'S 47 

30 - LOVES ON FIRE ALEEM FEATURING LEROY BURGESS 26 

AIRPLAY 
y v 

m 
á 

O 
rn 

S n. 

1 1 KISS PRINCE & THE REVOLUTION 1 

2 2 I CAN'T WAIT NU SHOOZ 2 

3 5 GOING IN CIRCLES THE GAP BAND 3 

4 4 I HAVE LEARNED TO RESPECT ... STEPHANIE MILLS 4 

5 3 CRUSH ON YOU THE JETS 5 

6 9 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 7 

7 13 ROCK ME AMADEUS FALCO 6 

8 7 OVERJOYED STEVIE WONDER 9 

9 10 PARTY FREAK CA$HFLOW 8 

10 11 I'M NOT GONNA LET ... COLONEL ABRAMS 10 

11 8 LOVE 4/2 TEDDY PENDERGRASS 11 

12 6 A LITTLE BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 16 

13 25 SATURDAY LOVE CHERRELLE WITH ALEXANDER O'NEAL 19 

14 30 (NOTHING SERIOUS) JUST BUGGIN' WHISTLE 20 

15 17 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 12 

16 - ROCK THE BELLS L.L. COOL J 18 

17 14 I THINK IT'S LOVE JERMAINE JACKSON 14 

18 16 LOVE IS JUST A TOUCH AWAY FREDDIE JACKSON 15 

19 12 RESTLESS STARPOINT 13 

20 22 BEST FRIENDS ET (EDDIE TOWNS) 22 

21 18 THE FINEST THE S.O.S. BAND 17 

22 19 HIGH HORSE EVELYN "CHAMPAGNE" KING 23 

23 15 THE HEAT OF HEAT PATTI AUSTIN 21 

24 20 NEVER AS GOOD AS THE FIRST TIME SADE 24 

25 23 UNDER THE INFLUENCE VANITY 25 

26 21 IF YOU SHOULD EVER BE LONELY VAL YOUNG 28 

27 - NO MORE SHIRLEY MURDOCK 29 

28 24 LOVES ON FIRE ALEEM FEATURING LEROY BURGESS 26 

29 27 IF YOUR HEART ISN'T IN IT ATLANTIC STARR .27 

30 - SUGAR FREE JUICY 35 
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76 AFTER YOU 

(Screen Gems -EMI, BMI /Bernard Wright, 
BMI /Mchoma, BMI/Thriller Miller, ASCAP) 

52 ANOTHER NIGHT 

(Colgems -EMI, ASCAP /Screen Gems -EMI, BMI) 
22 BEST FRIENDS 

(Temp Co., BMI) 
56 CAN YOU FEEL THE BEAT 

(Mokojumbi, BMI /Personal, ASCAP /Arista, 
ASCAP/Willesden, BMI) CPP 

62 THE CHARACTER 

(Ya D Sir, ASCAP/WB, ASCAP) 

33 CHIEF INSPECTOR 

(Island, BMI) 

46 COMPUTER LOVE 

(Troutman's /Saja, BMI) 
5 CRUSH ON YOU 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) CPP /ALM 
45 DIANA 

(Philly World, BMI) 
43 DO FRIES GO WITH THAT SHAKE 

(Not Listed) 

31 DO IT TO ME GOOD (TONIGHT) 

(Shannonlatisse, BMI /American League, BMI) 
51 DO ME BABY 

(Controversy, ASCAP) 

39 DO YOU STILL LOVE ME? 

(Fuss, ASCAP) 

69 DONT YOU WANT MY LOVE 

(ATV, BMI /Les Editions Musicale, PRO) CPP /CLM 
78 FEMALE INTUITION 

(Intersong, ASCAP /Solid Smash, ASCAP) 

17 THE FINEST 

( Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

50 FIRESTARTER 

(Future Shock, ASCAP/Warner Bros., ASCAP) 

90 GET OFF MY TIP! 

(Protoons, ASCAP) - 

3 GOING IN CIRCLES 

(Por Pete, BMI) 
30 GREATEST LOVE OF ALL 

(Golden Torch, ASCAP /Gold Horizon, BMI) 
71 GUILTY 

(Tempco, BMI) 
21 THE HEAT OF HEAT 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

80 HERE I GO AGAIN 

(T -Boy, ASCAP /Fly Girl, ASCAP /Force M.D., ASCAP) 

23 HIGH HORSE 

(Warner-Tamerlane, BMI /Song -A -Trop, BMI) 
57 HOW WILL I KNOW 

(Irving, BMI) CPP /ALM 
2 I CAN'T WAIT 

(Poolside, BMI) 
40 I GET OFF ON YOU 

(Muscle Shoals, BMI /Jalew, BUI) 
4 I HAVE LEARNED TO RESPECT THE POWER OF LOVE 

(Careers, BMI /Moore 8 Moore, BMI) CPP 

14 I THINK ITS LOVE 

(Black Stallion, ASCAP /Jobete, ASCAP /See This House, 

ASCAP /Blackbull, ASCAP) CPP 

95 I'D RATHER BE BY MYSELF 

(Timberlake, BMI/Top- Bound, BMI /Double Sting, 
BMI /Schu -Baby, BMI) 

28 IF YOU SHOULD EVER BE LONELY 

(Stone City, ASCAP /National League, ASCAP) CPP 

27 IF YOUR HEART ISN'T IN IT 

(Almo, ASCAP /Redhead, ASCAP/Joe's, ASCAP /Stuart, 
ASCAP) CPP/ALM 

32 I'LL BE ALL YOU EVER NEED 

(Music Specialists, BMI) 
88 I'LL BE YOUR FRIEND 

(Zomba, ASCAP) 

10 I'M NOT GONNA LET (YOU GET THE BEST OF ME) 
(MCA, ASCAP / Unicity, ASCAP /Moonwalk, ASCAP) 

70 IN THE MORNING TIME 

(Almo, ASCAP /Ipm, ASCAP) CPP /ALM 
64 INSATIABLE WOMAN 

(WB, ASCAP/1.11, ASCAP) CPP /ABP 
85 IT'S YOU 

(Stone Diamond, BMI /Reel Vain, BMI / Jobete, 

ASCAP /Conceited, ASCAP /R.K.S., ASCAP) 

61 JAIL BAIT 

(Father Thunder, BMI) 

55 THE JAMMIN' NATIONAL ANTHEM 

(Konglather, BMI /Cheyenne, ASCAP /Motor, ASCAP) 

54 JUST ANOTHER LOVER 

(Music Corp. Of America, BMI /New Music Group, 

BMI /Kashil, BMI) 
99 JUST ANOTHER SUCKER 

(P.M.I., BMI /Controversy, ASCAP) 

81 JUST GETS BETTER WITH TIME 

(Irving, BMI /Morning Crew, BMI) CPP /ALM 

1 KISS 

(Controversy, ASCAP) 

89 LADY IS LOVE 

(April, ASCAP /Saggifire, ASCAP /Michel Colombier, 

ASCAP /Zomba, ASCAP) 

60 LETS GO ALL THE WAY 

(Life, BMI) 
16 A LITTLE BIT OF LOVE (IS ALL IT TAKES) 

(House Of Champions, ASCAP) 

100 LIVING IN AMERICA 

(April, ASCAP /Second Nature, ASCAP /Blackwood, 
BMI /Janiceps, BMI) CPP /A8P 

11 LOVE 4/2 
(Ted -On, BMI /).Carr, BMI) 

15 LOVE IS JUST A TOUCH AWAY 

(Bush Burnin', BMI /Zomba, ASCAP) 

48 LOVE TAKE OVER 

(Company, MCPS /Eaton, MCPS) 

26 LOVES ON FIRE 

(West Kenya, ASCAP) 

53 LUCY 

( Jobete, ASCAP /Libren, ASCAP) CPP 

42 MAY I? 

(USA Exotic, ASCAP) 

77 NA NA BEAT 

(Happy Stepchild, BMI /Wedot, ASCAP) 

59 NASTY 

(Flyte Tyme, ASCAP) 

96 NATURAL HIGH 

(Crystal Jukebox, ASCAP) 

24 NEVER AS GOOD AS THE FIRST TIME 

(Silver Angel, ASCAP) CPP 

91 NIGHTMARES 

(Protoons, ASCAP /Sam Jacobs, ASCAP) 

29 NO MORE 

( Troutmans, BMI /Saja, BMI) 
20 (NOTHING SERIOUS) JUST BUGGIN' 

(ADRA, BMI /Guinea Farm, BMI) 
37 OH, LOUISE 

(Junior, prs /Emi, prs /MCA, ASCAP) 

12 ON MY OWN 

(New Hidden Valley, ASCAP /Carole Bayer Sager, BMI) 
72 ON THE SHELF 

(Pizzazz, BMI) 
65 ONE WAY LOVE 

(T -Boy, ASCAP) 

97 THE OTHER SIDE OF THE WORLD 

(Gold Horizon, BMI /Pun, ASCAP /Golden Torch, 

ASCAP /B.A.R., ASCAP/Warner- Tamerlane, HMI), CPP 

9 OVERJOYED 

( Jobete, ASCAP /Blackbull, ASCAP) CPP 

94 PAIN 

(Miami Spice, ASCAP) 

8 PARTY FREAK 

(All Seeing Eye, ASCAP) 

86 PLAYER'S BALL 

(Mazarati, ASCAP) 

13 RESTLESS 

(Philesto, BMI /Keith Diamond, BMI /Willesden, 
BMI /Harrindur, BMI) CPP 

6 ROCK ME AMADEUS 

(Colgems -EMI, ASCAP) CPP 

18 ROCK THE BELLS 

(Del lam, ASCAP) 

19 SATURDAY LOVE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

58 SECRET LOVERS 

(Almo, ASCAP /Jodaway, ASCAP) CPP /ALM 
63 SLIDE OVER 

(Ready For The World, BMI /Excalibur Lace, BMI/Frixie 
Lou, BMI) 

67 STATE OF THE HEART 

(April, ASCAP /Science Lab, ASCAP) 

44 STAY 

(Zomba, ASCAP/Fyvela, BMI) 
66 STYLE 

(Northridge, ASCAP /Arista, ASCAP) 

35 SUGAR FREE 

(Tricky -Trac, BMI) 
83 SWEETHEART 

(Warner's Thunder, ASCAP/Warner Bros., ASCAP /Real 

Deal, SESAC /Frederick, SESAC) 

87 TEASER 

(Harlem, BMI) 
47 TENDER LOVE 

( Flyte Tyme, ASCAP) 

79 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) 

(Zomba, ASCAP) 

98 THINKING ABOUT YOU 

(Crazy People, ASCAP /Almo, ASCAP) CPP /ALM 
84 THRILL ME 

(0n Your Mark, ASCAP /Webster House, ASCAP /Lunch 
Money, BMI) 

92 TOUCH ME 

((ebete, ASCAP/Tall Temptations, ASCAP) CPP 

75 TURN ME OUT 

(Father Thunder, BMI) 

25 UNDER THE INFLUENCE 

(MCA, ASCAP/WB, ASCAP /Ertolejay Musique, 

ASCAP /Music Corp. Of America, BMI /It's Gonna Rain, 

BMI) 
34 UNSELFISH LOVER 

(Forceful, BMI/Willesden, BMI) 

BLACK SINGLES 

BY LABEL- 
A ranking of distributing labels 

by their number of titles 
on the Hot Black Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

EPIC (1) 
Tabu (3) 
Portrait (2) 
CBS Associated (1) 
Private I (1) 
Scotti Bros. (1) 

ARISTA (6) 
Jive (2) 

MCA (7) 
Philly World (1) 

WARNER BROS. (3) 
Paisley Park (2) 
Warner Bros. /Tommy Boy (2) 
Qwest (1) 

9 

8 

8 

8 

A &M 7 

ATLANTIC (4) 6 

IVA /Island (1) 
Omni (1) 

CAPITOL 6 

COLUMBIA (5) 6 

Def Jam /Columbia (1) 
MOTOWN (2) 6 

Gordy (2) 
Motown /Kallista (1) 
Tamla (1) 

ELEKTRA (4) 5 

Asylum (1) 
RCA (2) 5 

Total Experience (3) 
POLYGRAM 4 

Mercury (3) 
Atlanta Artists (1) 

EMI -AMERICA (2) 3 

Manhattan (1) 
PROFILE 3 

KMA 2 

AMHERST 1 

CRITIQUE 1 

FANTASY 1 

First String /Fantasy (1) 
FAST FIRE 1 

HOT PINK 1 

ICHIBAN 1 

IN YOUR FACE 1 

JAMPACKED 1 

MALACO 1 

Muscle Shoals Sound (1) 
ROULETTE 1 

Domino (1) 
SELECT 1 

SUNNYVIEW 1 

SUPERTRONICS 1 

TOMMY BOY 1 

41 WATCH YOUR STEP 

(Baker's Tune, BMI) 
82 WE DON'T HAVE TO TAKE OUR CLOTHES OFF 

(Bellboy, BMI /Chappell, ASCAP) 

73 WEEKEND SPECIAL 

(Colgems -EMI, ASCAP) 

74 WEST END GIRLS 

(Cage, ASCAP) 

7 WHAT HAVE YOU DONE FOR ME LATELY 

( Flyte Tyme, ASCAP) 

38 WHATS MISSING 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

49 WHISPER IN THE DARK 

(Maplewood, ASCAP /Boozertunes, 
ASCAP /Broozertoones, BMI) CPP 

68 YOU DON'T HAVE TO CRY 

(A La Mode, ASCAP/Warner Bros., ASCAP) 

36 YOUR SMILE 

(A La Mode, ASCAP/WB, ASCAP) 

93 ZOOM 

(Framinger, BMI/Friday's Child, BMI) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP 

ALM 

B -M 

B -3 

BP 
CHA 

CLM 
CPI 

April Blackwood CPP Columbia Pictures 
Almo HAN Hansen 

Belwin Mills HL Hal Leonard 
Big Three IMM Ivan Mogul) 

Bradley MCA MCA 

Chappell PSP Peer Southern 
Cherry Lane PLY Plymouth 
Cimino WBM Warner Bros. 
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******** ** * ******** i MWLT(1SSO(1T(S Alt -vst- 4- 4- 44 If Alf 

+ OF THE CHART TALENT SEEN 
IN THIS SECTION...CHANCES ARE, MOST 

* ARE WITH NORBY WALTERS ASSOCIATES 

NORBY WALTERS ASSOCIATES 
200 West 51st St., N.Y., N.Y. 10019 (212) 245-3939 

* ************ * ** * ** * * * * ** * ******************** 
FOR WEEK ENDING APRIL 19, 1986 

g"lb°°`d TOP BLACK 
Compiled from a national sample of retail store 
and one -stop sales reports. 

A. . CD ..* 
4r. 

rte. ARTIST v rÿ LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

TITLE 

Ol 2 3 8 JANET JACKSON A &M SP 5106 (8.98) 1 week at No. One CONTROL 

2 1 1 19 SADE 2 PORTRAIT FR 40263/EPIC (CD) PROMISE 

3 3 2 55 WHITNEY HOUSTON 4k4 ARISTA AL8 -8212 (698) (CD) WHITNEY HOUSTON 

® 5 6 10 MELI'SA MORGAN CAPITOL ST -12434 (8.98) DO ME BABY 

5 4 4 21 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

© 10 11 14 THE GAP BAND TOTAL EXPERIENCE TEL8.5714 /RCA (8.98) GAP BAND VII 

7 7 7 49- ATLANTIC STARR A &M SP -5019 (8.98) AS THE BAND TURNS 

8 8 8 17 L.L. COOL J COLUMBIA BFC 42039 (CD) RADIO 

9 6 5 43 RENE & ANGELA MERCURY 824607- 1M1 /POLYGRAM (8.98) (CD) STREET CALLED DESIRE 

10 11 12 23 TEDDY PENDERGRASS ASYLUM 60447- ELEKTRA (8.98) WORKIN' IT BACK 

11 9 9 22 CHERRELLE TABU BFZ 40094 /EPIC HIGH PRIORITY 

12 12 10 27 STEVIE WONDER A2 TAMLA 6134TL /MOTOWN (9.98) (CD) IN SQUARE CIRCLE 

CI 15 16 48 FREDDIE JACKSON CAPITOL ST.12404 (8.98) (co) ROCK ME TONIGHT 

14 16 17 14 STEPHANIE MILLS MCA 5669 (698) STEPHANIE MILLS 

15 18 20 13 COLONEL ABRAMS MCA 5683 (8.98) COLONEL ABRAMS 

16 13 13 13 YARBROUGH & PEOPLES TOTAL EXPERIENCE TEL8- 5715 /RCA (8.98) GUILTY 

17 17 14 12 FORCE M.D.'S WARNER BROS. /TOMMY BOY TB 1010 /WARNER BROS. (8.98) CHILLIN' 

18 14 15 23 ZAPP WARNER BROS. 25327 (8.98) THE NEW ZAPP IV U 

19 27 30 5 FALCO A &M SP 5105 (8.98) (CD) FALCO 3 

20 19 18 25 ISLEY /JASPER /ISLEY CBS ASSOCIATED BFZ 40118/ EPIC CARAVAN OF LOVE 

21 21 22 35 STARPOINT ELEKTRA 60424 (8.98) RESTLESS 

® 29 31 6 VANITY MOTOWN 6167ML (8.98) SKIN ON SKIN 

23 32 35 4 GEORGE HOWARD TBA TB 210 /PALO ALTO (8.98) LOVE WILL FOLLOW 

24 24 24 22 THE JETS MCA 5667 (8 98) THE JETS 

25 25 25 39 ARETHA FRANKLIN ARISTA AL 88286 (8.98) (CD) WHO'S ZOOMIN' WHO 

26 26 27 5 JERMAINE JACKSON ARISTA AL8.8277 (8.98) (CD) PRECIOUS MOMENTS 

27 22 21 18 DIONNE WARWICK ARISTA ALB -8398 (8.98) (CD) FRIENDS 

2$ 44 - 2 ANITA BAKER ELEKTRA 60444 (8.98) RAPTURE 

29 28 28 26 MORRIS DAY 0 WARNER BROS. 25320 (8.98) (CD) THE COLOR OF SUCCESS 

30 20 19 47 READY FOR THE WORLD MCA 5594 (8.98) (CD) READY FOR THE WORLD 

31 31 29 34 FIVE STAR RCA NFLI.8052 (8.98) LUXURY OF LIFE 

32 33 34 8 JUICY PRIVATE I BFZ 40098 /EPIC IT TAKES TWO 

33 30 26 19 EUGENE WILDE PHILLY WORLD 90490 /MCA (8.98) SERENADE 

34 34 39 7 SOUNDTRACK QWEST 25389 /WARNER BROS. (16.98) THE COLOR PURPLE 

35 35 42 4 TRAMAINE A &M SP6 -5110 (8.98) THE SEARCH IS OVER 

36 23 23 10 SMOKEY ROBINSON TAMLA 6156TL /MOTOWN (8.98) (CD) SMOKE SIGNALS 

37 36 37 61 SADE PORTRAIT BFR 39581 /EPIC (CD) DIAMOND LIFE 

38 37 32 24 FULL FORCE COLUMBIA BFC 40117 FULL FORCE 

ALBUMS. =;Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

/441<** 
IST TITLE /c , & NUMBER /DISTRIBUTING LABEL (SUG LIST PRICE)' 

39 50 51 22 PATTI AUSTIN QWEST 25276 /WARNER BROS. (8.98) GETTIN' AWAY WITH MURDER 

40 40 33 21 BERNARD WRIGHT MANHATTAN 53014 /CAPITOL (8.98) MR. WRIGHT 

41 39 40 23 VAL YOUNG GORDY 6147GL /MOTOWN (8.98) SEDUCTION 

42 41 41 55 LUTHER VANDROSS EPIC FE 39882 (CD) THE NIGHT I FELL IN LOVE 

43 38 38 18 THE TEMPTATIONS GORDY 614GL/MOTOWN (8.98) TOUCH ME 

44 43 43 20 THE ISLEY BROTHERS WARNER BROS. 25347 (8.98) MASTERPIECE 

45 45 50 47 STANLEY JORDAN BLUE NOTE Br 85101: CAPITOL (8.98) (CD) MAGIC TOUCH 

46 46 47 12 JOHNNIE TAYLOR MALACO 7431 (8.98) WALL TO WALL 

47 47 49 1 MANTRONIX SLEEPING BAG TLX 6 (6.98) THE ALBUM 

® 59 62 3 SHIRLEY MURDOCK ELEKTRA 60443 (8 98) SHIRLEY MURDOCK 

CI 55 63 3 TOTAL CONTRAST LONDON 8 2 8002 -1 / POLYGRAM (8.98) TOTAL CONTRAST 

50 48 48 22 ROY AVERS COLUMBIA FC 40022 YOU MIGHT BE SURPRISED 

51 51 46 31 SHEILA E. 0 PAISLEY PARK 35317'WARNER BROS. (8.98) (CD) ROMANCE 1600 

52 52 59 14 LUSHUS DAIM & THE PRETTY VAIN MORE THAN YOU CAN HANDLE 
MOTOWN /CONCEITED 6150ML/MOTOWN (8.98) O 58 58 17 EVELYN "CHAMPAGNE" KING RCA AFL1.7015 (8.98) A LONG TIME COMING 

54 56 56 54 ALEXANDER O'NEAL TABU FZ 39331/EPIC ALEXANDER O'NEAL 

55 57 57 6 JERMAINE STEWART ARISTA /LO AL8- 8395/ARISTA (8.98) FRANTIC ROMANTIC 

® 60 60 7 DAMON RENTIE TBA TB 212/PALO ALTO (8.98) DESIGNATED HITTER 

57 53 45 19 BOBBY BLAND MALACO MAL 7429 (698) MEMBERS ONLY 

® NEW SLY FOX CAPITOL ST -12367 (8.98) LET'S GO ALL THE WAY 

59 42 36 27 KURTIS BLOW MERCURY 826141.1/POLYGRAM (8.98) AMERICA 

® 63 65 3 THE ROSE BROTHERS MUSCLE SHOALS SOUND MSS 2201 MALACO (8.98) THE ROSE BROTHERS 

61 62 64 3 WALLY BADAROU ISLAND 90495 'ATLANTIC (8.98) ECHOES 

62 61 52 7 MUSIC FROM BILL COSBY SHOW /GROVER WASHINGTON,JR. HOUSE FULL OF LOVE 
COLUMBIA FC 40270 

® NEWO, MICHAEL HENDERSON EMI- AMERICA ST17181 (8.98) BEDTIME STORIES 

64 64 53 33 LISA LISA /CULT JAM WITH FULL FORCE LISA LISA /CULT JAM WITH FULL FORCE 
COLUMBIA BFC 40135 (CD) 

65 NEW, MAZARATI PAISLEY PARK 25368 /WARNER BROS. (8.98) MAZARATI 

66 54 55 36 PATTI LABELLE PI. R. FZ 40020 /EPIC PATTI 

67 49 44 25 TA MARA & THE SEEN A &M SP6 -5078 (6.98) TA MARA & THE SEEN 

68 72 72 21 GRACE JONES MANHATTAN ISLAND 53021 /CAPITOL (8.98) SLAVE TO THE RHYTHM 

69 65 54 19 KASHIF ARISTA AL8 -8385 (8.98) (CD) CONDITION OF THE HEART 

70 68 73 15 THE WINANS QWEST 25344 /WARNER BROS (8.98) LET MY PEOPLE GO 

71 74 74 29 MAURICE WHITE COLUMBIA FC 39883 MAURICE WHITE 

72 67 69 61 RUN -D.M.C. PROFILE PRO 1205 (8.98) (CD) KING OF ROCK 

73 70 70 36 THE FAT BOYS SUTRA 1016 (8.98) THE FAT BOYS ARE BACK 

74 75 75 36 THE POINTER SISTERS RCA AJL1.5487 (8.98) (CD) CONTACT 

75 73 67 70 KOOL & THE GANG A2 DE.LITE 822943 -K41 /POLYGRAM (898) (CD) EMERGENCY 

A bums with the greates sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification fo sales o 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records does not issue a suggested list price for its product. 
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Kris Picks. Kris Kristofferson, left, performs at the Bottom Line in New York 
recently, with a backup assist from guitarist Billy Swan. 

Country 
Indie Group Bars Non -Country Members 

Record Promoters Move To Protect Image 
NASHVILLE The new Organiza- 
tion of Entertainment Independents 
voted Friday (4) to exclude non - 
country record promoters from 
membership. The vote came in re- 
sponse to a report that pop promot- 
ers from outside Nashville had 
asked to join the OEI. 

Noting that the organization had 
been formed to combat the current 
payola taint, OEI president Gene 
Hughes said, "Everything's geared 
toward changing this image." Sev- 
eral members argued that admit- 
ting pop promoters to the group -at 
least at this early stage -would un- 
dercut the clean image country in- 
dies are trying to project. 

Although some said an exclusion 
rule would reinforce the same guilt - 
by- association factor the OEI was 
formed to fight, the vote "to keep 

,7\SHVILLE SCENE 

This week's column was prepared by Edward Morris 
of Billboard's Nashville bureau. 

THE ROBIN CAN LIE THROUGH ITS BEAK about 
the exact moment of spring's arrival, but we hillbilly 
diehards know winter is still nipping at our heels right 
up to the instant when the Academy Of Country Music 
blossoms in its April awards show. Just one glimpse of 
Randy Owen bounding about the stage as though it 
were constructed of critics, and we are reassured that 
the life cycle is rolling again. 

All awards shows have the common denominator of 
acceptance speeches. And these are the best part of 

Acceptance speeches 
put to better use? 

the whole thing, for they tell us more about the artists 
than their songs do. 

There is something refreshing about seeing a per- 
former reel off a dozen or so "thank yous," only to re- 
alize at the last moment he has omitted someone who 
can break his career. You can tell it's happened when 
the speaker gulps, tugs at his collar, and proclaims: 
"But most of all, I want to thank ... " 

Other winners use their moment at the mike to iden- 
tify themselves with this or that movement in country 
music in the not- unrealistic hope that they will be mis- 
taken by "People" magazine as trendsetters. 

Some look to the acceptance speech as their last 
best chance of persuading a record label not to drop 
them. So they thank -by name -everyone from the la- 
bel head to the receptionist. 

Statisticians who keep tabs on country award shows 
report that, of late, "God" has nudged "my fans" out 
of first place in the list of those most frequently 
thanked by winners. After these two standbys come 
"my folks," "my record company," "my accountant," 
and "my hair stylist." 

The most surprising thing about acceptance speech- 
es is that they're not used to greater financial advan- 
tage. Here we have precious seconds of network expo- 
sure, and they're being piddled away, mostly on senti- 
mentality. Savvy managers should closet their clients 
and say, "Look, enough of this 'Thanks, Mom,' drivel. 
I can get you 10 thou if you mention the right names 
on the air. I'm talking corporate endorsements." 

Consider the possibilities: 
"I just want to thank God and Bridgestone tires for 

keeping me and the boys safe on the road this year. 
And, most of all, I want to thank Hunt's ketchup for 
making all them greasy truckstop hamburgers taste 
good." 

"This is a real honor. Now I'm going backstage and 
have a Coke to celebrate it." 

"You'll never know how much I appreciate this 
award, and I thank you all from the top of my Stetson 
hat to the bottom of my Lucchese boots." 

"I'll keep this award on display at every luxurious 
Holiday Inn room I check into on my next tour. And 
you can bet it will have a place of honor on my Silver 
Eagle bus, too." 

"Thanks, Mom, for having faith in me. I know the 
Budget Bed Nursing Home is takin' real good care of 
you." 

AND IN THE REAL NEWS: Exile will make its "To- 
night" show debut April 15. The Epic quintet has had 
seven No. 1 country hits in a row . In a switch from 
her usual gospel recordings, Cristy Lane has just re- 
leased "Harbor Lights," a 14 -cut album of love stan- 
dards, on the K -tel label ... WKKN Rockford, Ill., is 
promoting a local petition to convince RCA's Alabama 
to schedule a concert in the town. The goal is 10,000 
signatures by April 30. 

Waylon Jennings and Jessi Colter will host a celeb- 
rity auction on June 12, during Fan Fair. Proceeds will 
go to the Nashville YWCA Youth Services project. 
Among the gimcracks and gewgaws of the great 
headed for the block are Jennings' Telecaster guitar, 
Willie Nelson's jogging radio headset; Larry Gatlin's 
hatband, and Rosanne Cash's wildly western outfit. 

George Hamilton IV did more than 20 dates in the 
U.K. last month, including an appearance at the Silk 
Cut Festival at Wembley and a guest shot on the 
"Good Morning Britain" television show. Hamilton 
now records for MCA /Dot. 

The American Seat Belt Council has given Barbara 
Mandrell its "Saved By The Belt Award" for her ad- 
vocacy of mandatory safety belt laws ... Just when 
the civic suspense had become nigh unbearable, the 
Nashville Song Committee picked an official anthem 
for Music City. The winning song, "I Still Hear The 
Music Of Nashville," was written by Tree Internation- 
al's Chris Waters and Kix Brooks. 

Signings: Warner Bros.' John Anderson to Buddy 
Lee Attractions for booking ... The Canadian Coun- 
try Music Assn. to the Hyland Co. for American pub- 
lic relations. 

the organization within the country 
format nationally until further no- 
tice" passed unanimously. 

To ameliorate the action, the 
members agreed to help non -coun- 
try promoters form their own 
group. 

Hughes said that representatives 
from the office of Sen. Albert Gore 
(D- Tenn.) had talked to him twice 
within the past week about his in- 
vestigation into payola. While 
Gore's committee has not exempted 
country promoters from its investi- 
gation, Hughes said, he noted that 
an aide had assured him that they 
were not the focus of the probe. 

Gore could not be reached for fur- 
ther comment on the specific range 
of his hearings. 

Tony Tamburrano complained 
that some indies from the group 

were price- cutting to pick up clients 
to compensate for being dropped by 
the major labels. Most of the discus- 
sion of this charge ran against the 
idea of imposing minimum fees for 
promoters' services. However, 
Hughes appointed one committee to 
prepare a statement on the various 
promotional services available and 
another to set up a grievance pro- 
cess for internal conflicts. 

The nominating committee won a 
vote to add two more members to 
the OEI's board of directors. An 
election of the two is to take place at 
the April 18 meeting. 

Beau James suggested that the 
organization open its membership 
to independent producers, but the 
group voted to defer action on this 
until the next meeting. 

Top Stars Set For Lone -Star Salute 

Texas Ready For TV Special 
NASHVILLE More than a dozen 
top country acts are scheduled to 
perform on the ABC -TV special, 
"Texas 150: A Celebration Special." 
The show will air April 28 from 9 
p.m. to 11 p.m., EST. 

Among the country stars who will 
be taped in performance at the 
Frank Erwin Center in Austin are 
Gene Autry, Frenchie Burke, John- 
ny Cash, Mac Davis, Jimmy Dean, 
Freddy Fender, Larry Gatlin & the 
Gatlin Brothers, Johnny Lee, Gary 
Morris, Michael Martin Murphey, 
Willie Nelson, Johnny Rodriguez, 
George Strait, and B.J. Thomas. Ac- 
tual taping will be completed on 
April 27. 

Appearing in taped cameos will be 
Kris Kristofferson, Charley Pride, 
Kenny Rogers, and Sissy Spacek. In 
all, more than 70 figures from the 
movie, music, television, sports, and 
journalism worlds are slated to take 
part in the televised celebration of 

FOR WEEK ENDING APRIL 19, 1986 

Texas' sesquicentennial. 
Executive producer Bill Starnes 

says that the size of the stage will 
reduce seating at the Erwin Center 
to about 10,200. Income from the 
ticket sales will go toward restoring 
the state capitol building. 

Tickets will go on sale April 15, 
with 50 front tables tagged at 
$5,000 each; 1,000 tickets at $1,000; 
1,000 at $50; and the remainder at 
$20 each. 

The show is being sponsored by 
California Cooler, Coca -Cola, Good- 
year, Hershey, ITT, Mastercard, 
Mobil, Resistol Hats, Sears, South- 
land, and Universal Pictures. Jo- 
seph Cates is producer and Chet Ha- 
gan is the show's writer. 

Don't miss the new 
`Hardware Monitor' 
column, page 46. 

illboarc!° 
HOT COUNTRY SINGLES ACTION 

RADIO MOST ADDED 
129 REPORTERS 

NEW TOTAL 

ADDS ON 

LEE GREENWOOD HEARTS AREN'T MADE TO BREAK MCA 52 56 
SOUTHERN PACIFIC RENO BOUND WARNER BROS. 41 46 
EXILE SUPER LOVE EPIC 34 91 

ED BRUCE NIGHTS RCA 32 64 
MARK GRAY BACK WHEN LOVE WAS ENOUGH COLUMBIA 31 52 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
46 REPORTERS 

THE FORESTER SISTERS MAMA'S NEVER SEEN THOSE EYES WB 

STEVE WARINER LIFE'S HIGHWAY MCA 

DWIGHT YOAKAM HONKY TONK MAN REPRISE 

CONWAY TWITTY YOU'LL NEVER KNOW ... WARNER BROS. 

EDDIE RABBITT REPETITIVE REGRET RCA 

NUMBER 

REPORTING 

14 

13 

12 

11 

11 

© Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 
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Pulchritudinous Posing. Six winners of Academy of Country Music Awards 
gather to share a medley during the recent ACM 20th anniversary reunion show. 
From left are Debby Boone, Reba McEntire, Tammy Wynette, Donna Fargo, 
Sylvia, and Janie Fricke. 
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Country 
MCA Streak Powers Expansion Planning 

Publisher Is Having A Run Of No. 1 Singles 
NASHVILLE With 10 top -five 
country chart successes since Janu- 
ary -four hitting No. 1 -MCA Mu- 
sic is on a hot streak. The result of 
this streak is expansion, says Jerry 
Crutchfield, MCA Nashville senior 
vice president and general mana- 
ger. 

Crutchfield singles out growth 
objectives set for this year in cata- 
log acquisition, writing staff in- 
creases, and further emphasis in de- 
veloping its writer /artists. 

Crutchfield says MCA hopes to 
actively pursue the purchase of 
"recognized blue -ribbon catalogs" 

as well as smaller, less -exploited 
collections. 

"We want to increase our volume 
dramatically this year," says the 

`Current roster 
has 13 writers' 

publisher /producer. "And we want 
to continue developing songs for 
markets outside the U.S." 

Toward expansion, MCA has 
moved into new corporate offices 
two doors away from its former lo- 

g` "b°° TOP COUNTRY 
P 

PLO =t y o 
49 

A. .*. .y/ ARTIST 
V e', * LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

Compiled from a national sample of retail store 
and one -stop sales reports. 

TITLE 

O 2 2 11 JOHN SCHNEIDER MCA 5668 (8.98) 1 week at No. One A MEMORY LIKE YOU 

2 1 1 8 ALABAMA RCA AHLI 7170 (8.98) (CD) GREATEST HITS 

3 3 4 27 SAWYER BROWN CAPITOL /CURB ST.12438 /CAPITOL (8.98) SHAKIN' 

® 5 8 8 ANNE MURRAY CAPITOL SJ 12466 (8.98) SOMETHING TO TALK ABOUT 

5 4 5 25 EARL THOMAS CONLEY RCA AHLI -7032 (8.98) (CD) GREATEST HITS 

© 7 7 47 HANK WILLIAMS, JR. WARNER /CURB 25267 /WARNER BROS. (8.98) FIVE-0 

8 10 22 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

® 11 16 1 REBA MCENTIRE MCA 5691 (8.98) WHOEVER'S IN NEW ENGLAND 

9 10 12 6 EMMYLOU HARRIS WARNER BROS. 25352 (8.9B) THIRTEEN 

CI 18 30 6 JOHN CONLEE COLUMBIA FC -40257 HARMONY 

11 9 3 22 RICKY SKAGGS EPIC FE -40103 LIVE IN LONDON 

12 12 13 21 JUICE NEWTON RCA 5493 (8.98) (CD) OLD FLAME 

13 13 14 29 DAN SEALS EMI -AMERICA ST -17166 (8.98) WON'T BE BLUE ANYMORE 

14 14 15 29 GEORGE STRAIT MCA 5605 (8.98) SOMETHING SPECIAL 

15 6 6 32 GEORGE JONES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES 

I6 38 - 2 WAYLON JENNINGS MCA 56aa (8.98) WILL THE WOLF SURVIVE 

I] 42 56 4 MERLE HAGGARD EPIC 40286 A FRIEND IN CALIFORNIA 

I$ 19 18 42 ROSANNE CASH COLUMBIA FC 39463 RHYTHM AND ROMANCE 

19 15 11 27 RAY STEVENS MCA 5635 (8.98) I HAVE RETURNED 

20 17 17 31 EXILE EPIC FE40000 HANG ON TO YOUR HEART 

21 16 9 47 W.JENNINGS, W.NELSON,J.CASH,K.KRISTOFFERSON HIGHWAYMAN 
COLUMBIA FC 40056 

22 23 25 48 THE STATLER BROTHERS MERCURY 824 -420- I,POLYGRAM (8.98) PARDNERS IN RHYME 

23 24 26 33 
MARIE OSMOND THERE'S NO STOPPING YOUR HEART 
CAPITOL/CURB ST -12414 /CAPITOL (8.98) 

24 22 19 27 LEE GREENWOOD MCA 5622 (8.98) STREAMLINE 

25 25 29 74 THE JUDDS RCA /CURB AHL1.5319 /RCA (8.98) (CD) WHY NOT ME 

26 30 38 6 EVERLY BROTHERS MERCURY 826 142 -1 /POLYGRAM (8.98) BORN YESTERDAY 

2] 56 - 2 RONNIE MILSAP RCA AHL1.7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 

28 21 22 22 HANK WILLIAMS, JR. WARNER /CURB 25328 /WARNER BROS. (8.98) GREATEST HITS- VOLUME II 

® 33 41 7 DON WILLIAMS CAPITOL 5T -12440 (8.98) NEW MOVES 

30 29 28 61 ALABAMA A RCA AHLI -5339 (8.98) (CD) 40 HOUR WEEK 

31 27 21 24 KENNY ROGERS RCA AJL1 -7023 (B.98) (CD) THE HEART OF THE MATTER 

32 32 33 56 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

33 26 24 27 WILLIE NELSON COLUMBIA FC 39990 HALF NELSON 

34 20 20 49 RONNIE MILSAP RCA AHL1.5425 (8.98) (CD) GREATEST HITS VOL. 2 

CI 41 47 19 LARRY GATLIN AND THE GATLIN BROTHERS COLUMBIA FC 40195 SMILE 

36 40 40 4 CHARLY MCCLAIN /WAYNE MASSEY EPIC 40249 WHEN LOVE IS RIGHT 0 43 31 31 THE FORESTER SISTERS WARNER BROS. 25314 (8.98) THE FORESTER SISTERS 

38 28 23 36 GARY MORRIS WARNER BROS. 25279 (8.98) ANYTHING GOES 

cation. The previous base has been 
converted into a 10 -room writers' 
quarters and 24 -track recording stu- 
dio. 

The current roster of 13 songwrit- 
ers represents a staff high for the 
Nashville division. Crutchfield ex- 
pects to increase this total by anoth- 
er two or three tunesmiths in corn- 
ing months. Latest additions to 
MCA Music include Lewis Ander- 
son, Frank Dycus, and Janis Gill & 

Kristine Arnold -winners of the 
1985 Wrangler Country Showdown 
and signed to CBS Records as 

(Continued on page 33) 
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y~ $`i 02 ARTIST 
VP ry S1 LABEL 8, NUMBER /DISTRIBUTING LABEL (SUG LIST PRICE)' 

TITLE 

39 34 35 28 BARBARA MANDRELL MCA 5619 (8.98) GET TO THE HEART 

40 37 34 18 STEVE WARINER MCA 5672 (8.98) LIFE'S HIGHWAY 

41 35 36 20 JIMMY BUFFETT SONGS YOU KNOW BY HEART -JIMMY BUFFETT'S GREATEST HIT (S) 
MCA 5633 (8.98) 

42 31 32 39 THE BELLAMY BROTHERS MCA /CURB 5586 /MCA (8.98) HOWARD & DAVID 

43 36 37 I7 THE BELLAMY BROTHERS MCA /CURB 1462 (8.98) GREATEST HITS 

® NEW DWIGHT YOAKAM REPRISE 25372 /WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 

45 48 48 6 MARK GRAY COLUMBIA FC -40126 THAT FEELING INSIDE 

46 46 42 25 JANIE FRICKE COLUMBIA FC 40165 THE VERY BEST OF JANIE 

47 47 51 5 MICHAEL MARTIN MURPHEY WARNER BROS. 25369 (8.98) TONITE WE RIDE 

48 39 39 49 LEE GREENWOOD MCA 5582 (8.98) (co) GREATEST HITS 

49 53 53 35 GENE WATSON EPIC FE -40076 MEMORIES TO BURN 

50 51 27 21 THE CHARLIE DANIELS BAND EPIC 39878 ME & THE BOYS 

51 44 46 105 ALABAMA A2 RCA AHLI -4939 (8.98) (CD) ROLL ON 

52 54 52 239 WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS 

53 52 44 24 SOUNDTRACK SWEET DREAMS -THE LIFE AND TIMES OF PATSY CLINE 
MCA 6149 (8.98) 

54 45 43 14 GLEN CAMPBELL ATLANTIC /AMERICA 90483 /ATLANTIC (8.98) IT'S JUST A MATTER OF TIME 

55 57 64 3 TANYA TUCKER CAPITOL ST -12474 (8.98) GIRLS LIKE ME 

56 50 50 20 CHARLY MCCLAIN EPIC FE 40186 BIGGEST HITS 

57 49 49 27 MEL MCDANIEL CAPITOL ST-12437 (8.98) STAND UP 

58 55 45 26 MICKEY GILLEY EPIC FE -40115 I FEEL GOOD (ABOUT LOVIN' YOU) 

59 58 59 161 ALABAMA V2 RCA AHL 1 -4663 (8.98) (CD) THE CLOSER YOU GET 

60 59 57 214 ALABAMA A3 RCA AHLI -4229 (8.98) (CD) MOUNTAIN MUSIC 

61 60 58 24 CONWAY TWITTY WARNER BROS. 25294 (8.98) CHASIN' RAINBOWS 

62 61 54 39 NITTY GRITTY DIRT BAND PARTNERS, BROTHERS AND FRIENDS 
WARNER BROS. 25304 (8.98) 

63 62 55 415 WILLIE NELSON 3 COLUMBIA FC 35305 (CD) STARDUST 

64 63 60 40 JIMMY BUFFETT MCA 5600 (8.98) THE LAST MANGO IN PARIS 

65 67 66 18 ORIGINAL BROADWAY CAST BIG RIVER -THE ADVENTURES OF HUCKLEBERRY FINN 
MCA 6147 (8.98) 

66 72 67 12 THANK GOD FOR THE RADIO ....AND ALL THE HITS THE 
MERCURY 

KENDALLS 
826 307 1 / POLYGRAM (8.98) 

67 65 61 101 THE STATLER BROTHERS MERCURY 818.652.1 /POLYGRAM (8.98) (CD) ATLANTA BLUE 

68 64 65 3 JUDY RODMAN MTM 71050 (8.98) JUDY 

69 66 63 213 WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND 

70 71 71 14 TOM JONES MERCURY 826 140 -1 /POLYGRAM (8.98) TENDER LOVING CARE 

71 69 68 94 THE STATLER BROTHERS MERCURY 812 184 -I /POLYGRAM (8.98) TODAY 

72 73 72 7 CHANCE MERCURY 826 029-1/POLYGRAM (8.98) CHANCE 

73 68 69 53 THE OAK RIDGE BOYS MCA 5555 (8.98) STEP ON OUT 

74 70 70 4 THE SHOPPE MTM ST-71051/CAPITOL (8.98) THE SHOPPE 

75 75 75 8 JOHN DENVER RCA AFL1 -5458 (8.98) DREAMLAND EXPRESS 

O A bums with the greates sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification fo sales o 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 

numeral following the symbol. *CBS Records does not issue a suggested list price for its product. 
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Country 

10th Jamboree 
Ready For July 

NASHVILLE Jamboree in the 
Hills, consistently the largest 
outdoor country music festival in 
the U.S., has scheduled its 10th 
edition at Brush Run Park, St. 
Clairsville, Ohio, July 19 -20. This 
year's show will feature 15 na- 
tionally recognized recording 
acts and will run for more than 
20 hours. 

A subsidiary operation of the 
Wheeling (W. Va.) Broadcasting 
Co. -which also owns the long - 
running "Jamboree U.S.A." live 
radio show -Jamboree in the 
Hills last year drew a record - 
breaking 60,000 ticket buyers. 

Scheduled for this year's event 
are the Oak Ridge Boys, Ronnie 
Milsap, Lee Greenwood, George 
Jones, Mel Tillis, the Judds, Gary 
Morris, Ray Stevens, Reba 
McEntire, Billy "Crash" Crad- 
dock, the Nitty Gritty Dirt Band, 
Sawyer Brown, the Bellamy 
Brothers, Nicolette Larson, and 
the Girls Next Door. 

Additionally, there will be per- 
formances by regional acts in- 
cluding the Other Brothers, the 
Breeze, Jay Kirk; Pamela 
Brown, Darryl & Don Galtin, 
Ron Brown, Cecilia Lee, Char- 
lene Gordon, Barb Armbrecht, 
and Darnell Miller. 

Tickets will go on sale May 1 via 
a toll -free number, 800 -624 -5456. 
Advance tickets are $45 for both 
days and $25 for either day. 

MCA EXPANSION PLANS 
(('ootinucd front previous page) 

Sweethearts of the Rodeo. 
Development of in -house talent 

will continue through MCA Music's 
production wing, Panorama Music, 
headed by Lee Greenwood and Rus- 
sell Smith. Staff writer J.D. Martin 
has just released his first single for 
Capitol Records; writer /artist Carol 
Chase is in the studio with producer 
David Malloy and is featured on an 
RCA Steve Wariner single; Amy 
Sky has a development deal through 
MCA Records in Los Angeles; 
Greenwood records for MCA; and 
Sweethearts of the Rodeo are with 
CBS. 

Other MCA writers include Roger 
Brown, Don Schlitz, Lisa Silver, and 
Dave Loggins. Loggins has topped 
the country charts four times since 
January with Kenny Rogers' 
"Morning Desire," Crystal Gayle & 
Gary Morris' "Makin' Up For Lost 
Time," Greenwood's "Don't Under- 
estimate My Love For You," and 
Alabama's "She And I." He closed 
March with three of the top five on 
the Billboard Hot Country Singles 
chart. "She And I" is Loggins' third 
consecutive cut by the supergroup, 
following "Roll On" and "40 Hour 
Week." 

Along with the Loggins covers, 
MCA reached the top five with Gary 
Morris' "100`% Chance Of Rain." 

Crutchfield says that Eugene Ep- 
person has been promoted to direc- 
tor of creative services on MCA's 
seven -person executive staff. 

AN OVERNIGHT 
SENSATION 

k 
* "live" from Nashville * seven nights a week 
* country music * interviews * audience 
involvement * news, weather & sports 

The Music Country Radio Network is working 
nights for radio stations from Maine to California 
and will consistently deliver the best in country 
music and "live" interviews with the stars of country 
music to your listeners. Nighttime radio, comes alive 
from Music City, U.S.A. via satellite = with special 

.1111111111001 

features, bi- weekly liivia Night, Saturday night 
oldies, MCRN week in review and live concerts. It 
can only happen in Nashville! It's happening all 

night, every night on the Music Country Radio 
Network and can happen on your station too! 

Find out how your station can be the over- 
night sensation in your market. For additional 
information call Jim Williams at (202) 955- 
7214 or Jeff Lyman at (615) 885 -6789. 

JUNTFS7 

Radio Network 

.1111111 -,.... ..v t,e ..`.. 
`!7*. 

MCRN gave Gary Morris a congratulatory party for his first number one single "Baby Bye Bye." Shown toasting Morris from 
left to right are: Charlie Douglas, Talent Co-ordinator 'IYisha Walker, Kyle Cantrell & Gary Morris. 
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FOR WEEK ENDING APRIL 19, 1986 

Rbpard® HOT COUNTRY 
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Compiled from a national sample of retail store 
and one -stop sales reports and radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 3 15 
CAJUN MOON i week at No. One RICKY SKAGGS 
R.SKAGGS (!RUSHING) EPIC 34 -05748 

O 5 7 13 
NOW AND FOREVER (YOU & ME) ANNE MURRAY 
D.FOSTER (FOSTER. VALIANCE. GOODRUM) CAPITOL 5547 

3 3 4 14 WE 
WE'VE 

FúrA+DíC's (D.LOGGINS) moFRE 
GOIN' DON 

WILLIAMS 

® 6 9 12 
ONCCENNTA BLUE MOONED. 

RBYRNE) 
EARL THOMAS CcONL2EY 

O 7 11 11 
FEELIN' THE FEELIN' THE BELLAMY BROTHERS 
E.GORDY ,JR..J.BOWEN (D.BELLAMY) MCA /CURB 52747 /MCA 

© 8 10 13 
I HAD A BEAUTIFUL TIME MERLE HAGGARD 
M.HAGGARD (M.HAGGARD) EPIC 34 -05782 

(9 10 13 10 
GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 
B.MAHER (1.0'HARA) 

RCA /CURB 14290 /RCA 

8 4 5 14 
YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT 
J.BOWEN.GSTRAIT (D.AN :HORS) MCA 52764 

O 12 15 12 
EASY TO PLEASE JANIE FRICKE 
B. MONTGOMERY (K.M.ROBBINS. R.FLEMING) COLUMBIA 38 -05781 

I 13 16 9 
AINT MISBEHAVIN' HANK WILLIAMS, JR. 
1.BOWEN,H. W ILLIAMS.JR. (F.WALLER) WARNER /CURB 7-28794/WARNER BROS. 

11 14 17 10 WORKING WITHOUT A NET WAYLON JENNINGS 
1.80WEN.W.JENNINGS (D.000K. G.NICHOLSON. J.JARVIS) MCA 52776 

Cl 15 18 9 TOMB OF THE UNKNOWN LOVE KENNY ROGERS 
G.MARTIN (M.SMOTHERMAN) RCA 14298 

13 16 20 10 ONE LOVE AT A TIME TANYA TUCKER 
J.CRUTCHFIELC (P.DAVIS. P.OVERSTREET) CAPITOL 5533 

14 17 22 9 WBHOOEVE.MS 
TN IR 

NEW ENGCLA, NO 
WERS) 

REBA MCENTIRE 
MCA 52767 

15 19 23 10 
CASH HO óD OL 

D.THOENER (R.CASH) 
ROSAN 

16 18 21 11 B MEAVISI(D DILLON. H.000HRAN. R. PORTER) 
KEITH W HIT 2E85 

17 1 2 13 
SHE AND BAMA (D.LOGGINS) 

ALABAMA I 
RCA 14281 

ió 22 25 7 HAPPY, HAPPY BIRTHDAY BABY 
R.MILSAP.T.COLLINS.R.GALBRAITH (M.SVLVIA. G.LOPEZ) 

RONNIE MILSAP 
RCA 14286 

19 21 24 12 
LOVE WILL GET YOU THROUGH TIMES WITH NO MONEY GIRLS NEXT DOOR 
T.WEST (SLORBER, T.DUBOIS. J.SILBAR) MTM 72059 CAPITOL 

® 24 27 8 
PARTNERS, BROTHERS & FRIENDS NITTY GRITTY DIRT BAND 

M .MORGANP WORLEV (J.IBBOTSON. J HANNAI WARNER BROS 728780 

21 25 28 9 

* * * HOT MOVER /SALES * * * 
HARMONY JOHN CONLEE 

' BLOGAN(R.BERESFORD. J.HINSON) COLUMBIA 38 -05778 ® 27 
30 

6 LIFE'S HIGHWAY STEVE WARINER 
T.BROWN.J.BOWEN (R.LEIGH. R.MURRAH) MCA 52786 

0 29 33 6 
MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 
1.L.WALLACE.T.SKINNER (J.L.WALLACE. T.SKINNER) WARNER BROS. 7 -28795 

24 9 6 17 1982 ANDY TRAVIS 
K.LEHNING (J.BLACKMON, C.VIPPERMAN) WARNER BROS. 7-28828 

C 
25 31 35 8 

HODKYOÑONK MAN 
FRANKS, J.HORTON) REPRISE 

-8 
28793/WARNER BROS. 

26 28 31 8 YOU'LL NEVER KNOW HOW MUCH I NEEDED YOU TODAY CONWAY TWITTY 
C.TWITTY,D.HENRY.R.TREAT (JCVINSON. P.LINTHICUM, J.BENTON) WARNER BROS. 7-28772 

27 33 37 5 
REPETITIVE REGRET EDDIE RABBITT 
R.LANDIS (M.WRIGHT. R.NIELSEN) RCA 14317 

® 34 38 5 
JULIET THE OAK RIDGE BOYS 
R.CHANCEY (L.HOPPEN. J.HALL) MCA 52801 

29 23 14 12 
HEART DON'T FALL NOW SAWYER BROWN 
R.SCRUGGS (B.LABOUNTY. FOSTER. SWILLEY) CAPITOL /CURB 5548/CAPITOL 

® 35 39 8 
BORN YESTERDAY EVERLY BROTHERS 
D.EDMUNOS(D.EVERLY) MERCURY 884- 428 -7 /POLYGRAM 

31 11 8 15 SWEJ.KENETENEDY SWDEETER THE STATLER BR THGERS 
) 

32 40 46 4 

* * * HOT MOVER /AIRPLAY * * * 
LIVING IN THE PROMISELAND WILLIE NELSON 
w.NELSON (DL.JONES, COLUMBIA 3805834 

O 39 43 6 
TIL I LOD O RESTLESS HEART 
7 DUBOIS.S.HEVENDRYICKU S (V.STEPHENSON. J.SILBAR. D.ROBBINS) RCA 14292 

34 26 12 14 
NOTHING BUT YOUR LOVE MATTERS LARRY GATLIN AND THE GATLIN BROTHERS 
C.MOMAN (L.GATLIN) COLUMBIA 38 -05764 

35 20 1 15 
100% CHANCE OF RAIN GARY MORRIS 
J.E.NORMAN (C.BLACK. A.ROBERTS) WARNER BROS. 7 -28823 

36 38 40 8 
KTHNINGSR KINGHAM 

(K.STEGALL. C.CRAIG) KEITEPIC34 -0 8L5 

37 47 54 4 WHEN YOU GET TO THE HEART BARBARA MANDRELL (WITH THE OAK RIDGE BOYS) 
(N.WILSON. T.BROWN) MCA 5280 

® 43 48 5 
YOU CANT KEEP A GOOD MEMORY DOWN JOHN ANDERSON 
JANDERSON.J.E.NORMAN (R.MURRAH. MMMURRAH. B.BURCH) WARNER BROS. 7 -28748 

39 44 52 5 
DRINKING MY BABY GOOD -BYE THE CHARLIE DANIELS BAND 
J.BOYLAN (C.DANIELS) EPIC 34 -05835 

40 32 34 8 CARMEN 
G.WATSON,L.BOOTH (S.SPURGIN) 

GENE WATSON 
EPIC 3405817 

O1 
41 45 51 5 

THAI'S ONE TO GROW ON DOBIE GRAY 
H SHEDD (!.FULLER) CAPITOL 5562 

42 49 58 4 READ MY LIPS MARIE OSMOND 
P WORLEV (M.BLATTE. L.GOTTLIEB) CAPITOL /CURB 5563 /CAPITOL 

43 51 65 3 
EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 
K.LEHNING (D.SEALS. B.MCDILL) EMI -AMERICA 8311 

® 53 66 
3 OLD FLAME JUICE NEWTON 

R.LANDIS (R.NIELSEN) 

45 46 47 6 BABY WANTS THE OSMONDS 
T.CI-IOATE.D.WILSON (J.GILLESPIE. S.WEBB) EMI -AMERICA /CURB 8313 /EMI- AMERICA 

50 55 4 WHEN IT'S DOWN TO ME AND YOU CHARLY MCCLAIN /WAYNE MASSEY 
SNEED BROTHERS (D.MORGAN. S.DAVIS) EPIC 34-05842 

47 55 79 3 
EXILE SUPEI: LOVE 

EPIC 34 05860 B.KILLEN (S.LEMAIER, J.PPENNINGTON) 

® 52 56 5 
HILLBILLY HIGHWAY STEVE EAR LE 

MCA E.GORDY.JR..T.BROWN (S.EARLE. J.HINSON) 

49 59 76 3 
UNTIL 

(HIMDT 
OU JUDYRODMAN 

50 36 26 19 WHAT'S A MEMORY LIKE YOU (DOING IN A LOVE LIKE THIS) JOHN SCHNEIDER 
J BOWEN.J.SCHNEIDER (C.QUILLEN. J.JARR RD) MCA 52723 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER -DISTRIBUTING LABEL 

51 57 64 4 
I'LL TAKE YOUR LOVE ANYTIME 

EVERGREEN OBI 
LEE 

1.MORRIS (C.BLACK, TROCCO) 

52 37 29 13 
óÁN SHOE STRING MEL MCDANIEL 

!.KENNEDY (S.HOGIN. D.GILLON) 

53 41 36 11 
TONIGHT WE RIDE MICHAEL 

BROS. J.E.NORMAN (M.MURPHEY. J.E.NORMAN) 

® 61 67 4 
I NÈED SOME GOOD NEWS BAD CHANCE 
B.ARLEDGE (C.WHITSETT. B.ARLEDGE) MERCURY 884 5457 /POLYGRAM 

55 62 75 3 
S. 

6BOULTD(GETKUSEDTOTLER FULL MOON /WARNER BROS. 
EEá 47 /WARNEER 

BROS. 

® 
69 2 

NIGHTS ED BRUCE 
E.BRUCE,B.MEVIS (B.HILL. T. HILLER) RCA 14305 

57 NEW E 

* * * HOT SHOT DEBUT* * * 
HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD 
J.CRUTCHFIELD ( R.MURRAH, S.DEAN) MCA 52807 

58 64 78 3 HEY DOLL BABY SWEETHEARTS OF THE RODEO 
S. BUCKINGHAM.H.DEVITO (T.TURNER) COLUMBIA 38 -05824 

59 68 2 LOVE AT THE FIVE AND DIME KATHY MATTEA 
A.REYNOLDS (N.GRIFFITH) MERCURY 884 5737 /POLYGRAM 

60 30 19 17 
DON'T UNDERESTIMATE MY LOVE FOR YOU LEE GREENWOOD 
J.CRUTCHFIELD (S.DIAMOND. S.DORFF, D.L000INS) MCA 52741 

ói 82 - 2 BACK WHEN LOVE WAS ENOUGH MARK GRAY 
S.BUCKINGHAM.M.GRAV (T.SEALS, M.REID) COLUMBIA 38 -05857 

62 42 32 14 
EVERY NIGHT PAKE MCENTIRE 
M.WRIGHT (L.MARTINE.JR.) 14220 

63 48 49 7 
BACK HOME A.J.MASTERS 
B.SANFORDA.J.MASTERS (A.J.MASTERS. J.LANSDOWNE) BERMUDA DUNES 112 

® NEW, RENO BOUND SOUTHERN PACIFIC 
J.E.NORMAN,SOUTHERN PACIFIC.B.HARTMAN (J.MCFEE. A.PES515) WARNER BROS. 7 -28722 

65 73 85 3 
OH YES CAN TARI HENSLEY 
LROGERS (IS .CLARK. J.REID) MERCURY 884 484 -7 /POLYGRAM 

66 58 45 20 
YOU SHOULD HAVE BEEN GONE BY NOW EDDY RAVEN 
P.WORLEY.E.RAVEN (E.RAVEN. FOYERS. PFRIMMER) RCA 14250 

67 74 - 2 TOBACCO ROAD ROY CLARK 
B.MILLSAP.R.DILLARD (J. D.LOUDERMILK) SILVER DOLLAR 70001 

68 60 41 18 
YOUR MEMORY AIN'T WHAT IT USED TO BE MICKEY GILLEY 
N.WILSON (K.MORRISON. M.FIELDER. D.BETTS) EPIC 34 -05744 

69 76 86 3 
BACK ON THE RADIO AGAIN JAMES AND MICHAEL YOUNGER 
M. DANIEL (J.WILLIAMS. M.WILLIAMS. D.CLARK. M.DANIEL) AIR 102 

70 56 44 17 ARLENE COLUMBIA 
STUART 

CALLEN (C.ALLEN) 

1 is - 2 SUGAR SHACK CARL(ETTB 
R.RUFF (K.M000RMICK. F.VOSS) 

%2 79 - 2 THE LOOK OF A LADY IN LOVE JOHNNY DUNCAN 
K.LAXTON (LANDERSON. B.MASON) PHAROAH 2502 

73 NEW HEARTACHE THE SIZE OF TEXAS THE VEGA BROTHERS 
J.8OWEN,C.HARDY (R.C.VEGA. R.J VEGA) MCA 52777 

74 77 84 
3 LOVE ON A BLUE RAINY DAY CHARLEY PRIDE 

N.WILSON (K.ROBBINS. R.CARPENTER) RCA 14296 

5 85 - 2 MODERN DAY COWBOY JAY CLARK 
B.WALKER (!.CLARK) CONCORDE 302 /NSD 

76 70 73 4 
I VE CHANGED MY MIND THE'BAMA BAND 
J.CHAMBERS(D.STEEN) COMPLEAT 152 /POLYGRAM 

77 71 74 4 CELEBRITY DAVID FRIZZELL 
K.MANSFIELD (A.HARVEY) NASHVILLE AMERICA 1002 

78 65 53 19 
DREAMLAND EXPRESS JOHN DENVER 
R.NICHOLS (!.DENVER) RCA 14227 

79 NEW WHAT MY WOMAN DOES TO ME RAY GRIFF 
R.GRIFF (R.GRIFF) RCA 50846 

® NEW O. SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 
B.SHERRILL (A.L.OWENS. D.KNUTSON) EPIC 34 -05862 

81 63 50 20 I COULD GET USED TO YOU EXILE 
B.RILLEN (S.LEMAIER. J.P.PENNINGTON) EPIC 34 -05723 

82 67 63 5 LET ME BE THE FIRST NICOLETTE LARSON 
E.GORDY,JR..T.BROWN (K.BROOKS. DALLEN. R.VAN HOY) MCA 52797 

83 66 60 6 
YOU'RE NOBODY TILL SOMEBODY LOVES YOU RAY PRICE 
R.PENNINGTON (R.MORGAN. L.STOCK. J.CAVANAUGH) STEP ONE 352 

84 80 82 3 WHAT IF IT'S RIGHT FAMILY BROWN 
S.DURRENCE (B.BROWN) RCA 50851 ® NEW TRUE LOVE (NEVER DID RUN SMOOTH) TOM WOPAT 
J.CRUTCHFIELD ( . SCHLITZ. J.RUSHING) EMI -AMERICA 8316 

86 54 42 17 
IN OVER MY HEART T.G. SHEPPARD 
R.HALL (W.ALDRIDGE. T.BRASFIELD. J.RUTLEDGE) COLUMBIA 38 -05747 

87 81 57 21 
THINK ABOUT LOVE DOLLY PARTON 
D.MALLOY ( R.BRANNON. T.CAMPBELL) RCA 14218 

88 87 83 6 
ONLY ONE JAMES TAYLOR 
J. TAYLOR,F.FILIPETTI (J.TAYLOR) COLUMBIA 3805785 

89 86 69 22 THE ONE I LOVED BACK THEN (THE CORVETTE SONG) GEORGE JONES 
B.SHERRILL (G.GENTRY) EPIC 3405698 

90 83 81 23 
I LOVE YOU BY HEART SYLVIA & MICHAEL JOHNSON 
B.MAHER (1.GILLESPIE, S.WEBB) RCA 14217 

91 72 59 6 
DANGER ZONE THE MAINES BROTHERS BAND 
J.KENNEDY,R.PEOPLES.MAINES BROS. (J. L.WALLACE, T.SKINNER) MERCURY 884 483.7, POLYGRAM 

92 88 70 5 
ITS ONLY LOVE AGAIN VERN GOSDIN 
VGOSDIN,R.J.JONES(T.KREKER) COMPLEAT 153 POLYGRAM 

93 93 87 5 
IF YOU WANNA TALK LOVE BENNY WILSON 
R.HAFFKINE (R.BRANNAN. M.BROWN) COLUMBIA 3805829 

94 84 71 6 ALL WE HAD WAS ONE ANOTHER DON KING 
D.KING (D.KING. M.SAMETH) BENCH MARK 8601 

95 94 90 27 
I TELL IT LIKE IT USED TO BE T GRAHAM BROWN 
B.LOGAN (HELLARD. GARVIN. JONES) CAPITOL 5524 

96 NEW SUKIYAKI 
CLEMENTS.PETERSON (EI. NAKAMURA. CASON. LESLIE) 

BOOTS CLEMENTS 
WEST 719 

97 96 96 14 
DON'T FALL IN LOVE WITH ME LACY J. DALTON 
M.MORGAN.P.WORLEY (L.J.DALTON. M.MCFADDEN) COLUMBIA 38-05759 

98 98 17 22 
OKLAHOMA BORDERLINE VINCE GILL 
E.GOROY.JR. (V.GILL. R.CROWELL. G.CLARK) RCA 14216 

99 97 95 24 HURT JUICE NEWTON 
R.LANDIS (J.CRANE. A.JACOBS) RCA 

100 99 92 26 BOP DAN SEALS 
K.LEHNING (J.KIMBALL. P.DAVIS) EMI -AMERICA 8289 

OProducts with the greatest airplay and sales gains this week. Video clip availability. Recording Industry Assn. Of America (RIAA) seal for sales of one million units. RIAA seal for sales of two million units. 
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FOR WEEK ENDING APRIL 19, 1986 

BiliboadHot Country Singles SALES & AIRPLAY 
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 

4/4/ SALES 
.. TITLE ARTIST 

D 
Z ó F 

cs 
~O 

cs 
2 

1 2 CAJUN MOON RICKY SKAGGS 1 

2 3 WE'VE GOT A GOOD FIRE GOIN' DON WILLIAMS 3 

3 5 NOW AND FOREVER (YOU & ME) ANNE MURRAY 2 

4 6 ONCE IN A BLUE MOON EARL THOMAS CONLEY 4 

5 8 I HAD A BEAUTIFUL TIME MERLE HAGGARD 6 

6 9 FEELIN' THE FEELIN' THE BELLAMY BROTHERS 5 

7 10 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 7 

8 12 EASY TO PLEASE JANIE FRICKE 9 

Q 14 AIN'T MISBEHAVIN' HANK WILLIAMS, JR. 10 

10 13 WORKING WITHOUT A NET WAYLON JENNINGS 11 

11 18 TOMB OF THE UNKNOWN LOVE KENNY ROGERS 12 

12 4 YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT 8 

13 16 MIAMI, MY AMY KEITH WHITLEY 16 

14 21 WHOEVER'S IN NEW ENGLAND REBA MCENTIRE 14 

15 19 HOLD ON ROSANNE CASH 15 

16 15 LOVE WILL GET YOU THROUGH ... GIRLS NEXT DOOR 19 

17 17 ONE LOVE AT A TIME TANYA TUCKER 13 

18 1 SHE AND I ALABAMA 17 

19 26 HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP 18 

20 7 1982 RANDY TRAVIS 24 

21 23 HEART DON'T FALL NOW SAWYER BROWN 29 

22 24 PARTNERS, BROTHERS & FRIENDS NITTY GRITTY DIRT BAND 20 

23 25 HARMONY JOHN CONLEE 21 

24 30 BORN YESTERDAY EVERLY BROTHERS 30 

25 11 SWEETER AND SWEETER THE STATLER BROTHERS 31 

26 - HONKY TONK MAN DWIGHT YOAKAM 25 

27 - LIFE'S HIGHWAY STEVE WARINER 22 

28 - MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 23 

29 - REPETITIVE REGRET EDDIE RABBITT 27 

30 - YOU'LL NEVER KNOW ... CONWAY TWITTY 26 

A. 

A AIRPLAY 
Y 

! ó 
0 

O 

1 3 CAJUN MOON RICKY SKAGGS 1 

2 5 NOW AND FOREVER (YOU & ME) ANNE MURRAY 2 

3 2 WE'VE GOT A GOOD FIRE GOIN' DON WILLIAMS 3 

4 7 ONCE IN A BLUE MOON EARL THOMAS CONLEY 4 

5 6 FEELIN' THE FEELIN' THE BELLAMY BROTHERS 5 

6 4 YOU'RE SOMETHING SPECIAL TO ME GEORGE STRAIT 8 

7 9 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 7 

8 8 I HAD A BEAUTIFUL TIME MERLE HAGGARD 6 

9 11 EASY TO PLEASE JANIE FRICKE 9 

10 12 AIN'T MISBEHAVIN' HANK WILLIAMS, JR. 10 

11 14 WORKING WITHOUT A NET WAYLON JENNINGS 11 

12 15 TOMB OF THE UNKNOWN LOVE KENNY ROGERS 12 

13 16 ONE LOVE AT A TIME TANYA TUCKER 13 

14 1 SHE AND I ALABAMA 17 

15 17 WHOEVER'S IN NEW ENGLAND REBA MCENTIRE 14 

16 21 HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP 18 

17 18 HOLD ON ROSANNE CASH 15 

18 22 MIAMI, MY AMY KEITH WHITLEY 16 

19 25 PARTNERS, BROTHERS & FRIENDS NITTY GRITTY DIRT BAND 20 

20 24 LOVE WILL GET YOU THROUGH ... GIRLS NEXT DOOR 19 

21 26 HARMONY JOHN CONLEE 21 

22 27 LIFE'S HIGHWAY STEVE WARINER 22 

23 29 MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 23 

24 28 YOU'LL NEVER KNOW ... CONWAY TWITTY 26 

25 30 HONKY TONK MAN DWIGHT YOAKAM 25 

26 - REPETITIVE REGRET EDDIE RABBITT 27 

27 - JULIET THE OAK RIDGE BOYS 28 

28 10 1982 RANDY TRAVIS 24 

29 20 HEART DON'T FALL NOW SAWYER BROWN 29 

30 - BORN YESTERDAY EVERLY BROTHERS 30 

©Copy ight 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system. or transmitted, in any form or by any means, electronic, mechanical, photocopying. 
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COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

RCA (19) 
RCA /Curb (1) 

MCA (12) 
MCA /Curb (1) 

COLUMBIA 

EPIC 

WARNER BROS. (8) 
Full Moon /Warner Bros. (1) 
Reprise (1) 
Warner /Curb (1) 

CAPITOL (6) 
Capitol /Curb (2) 
MTM (2) 

POLYGRAM 
Mercury (6) 
Compleat (2) 

EMI -AMERICA (3) 
EMI -America /Curb (1) 

AIR 

BENCH MARK 

BERMUDA DUNES 

EVERGREEN 

LUV 

NSD 
Concorde (1) 

NASHVILLE AMERICA 

PHAROAH 

SILVER DOLLAR 

STEP ONE 

WEST 

20 

13 

12 

11 

11 

10 

8 

4 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

35 100% CHANCE OF RAIN 

(Chappell, ASCAP /Chriswald, ASCAP /Hopi, 
ASCAP /MCA, ASCAP) 

24 1982 

(Southern Grand Alliance, ASCAP /Grand Coalition, BMI) 
10 AIN'T MISBEHAVIN' 

(Intersong, ASCAP /Mills & Mills, BMI) CPP 

94 ALL WE HAD WAS ONE ANOTHER 

(King's X, ASCAP / Multimuse, ASCAP /Loose Ends, 

ASCAP) 

70 ARLENE 

(Fruit, BMI) 
45 BABY WANTS 

(Somebody's, SESAC) 

63 BACK HOME 

(Desert Sands, BMI /Desert Breeze, ASCAP) 

69 BACK ON THE RADIO AGAIN 

(Jack & Bill, ASCAP /Hall- Clement, BMI /Laurel 
Mountain, BMI /Ricky Skaggs, BMI) 

61 BACK WHEN LOVE WAS ENOUGH 

(WB, ASCAP/Two Songs, ASCAP /Lodge Hall, ASCAP) 

100 BOP 

(MHG, ASCAP /Sweet Angel, ASCAP/WEB IV, BMI) 
30 BORN YESTERDAY 

(Tropicbird, BMI) 
1 CAJUN MOON 

(Hall -Clement, BMI /Ricky Skaggs, BMI/Welk Music, 

BMI) 
40 CARMEN 

(Hall -Clement, BMI /Booth & Watson, BMI) 
77 CELEBRITY 

(Preshus Child, BMI) 
91 DANGER ZONE 

(Hall -Clement, EMI) 

97 DON'T FALL IN LOVE WITH ME 
(Algen, BMI) CPP 

60 DON'T UNDERESTIMATE MY LOVE FOR YOU 

(MCA, ASCAP /Diamond House, ASCAP/Warner-Elektra- 
Asylum, BMI /Dorff, BMI /Leeds, ASCAP /Patchworks, 
ASCAP) 

78 DREAMLAND EXPRESS 

(Cherry Mountain, ASCAP) CPP /CLM 
39 DRINKING MY BABY GOOD -BYE 

(Hat Band, BMI) 
9 EASY TO PLEASE 

(Irving, BMI /Englewood, 8MI) CPP /ALM 
62 EVERY NIGHT 

(Ray Stevens, BMI) 
43 EVERYTHING THAT GLITTERS (IS NOT GOLD) 

(Pink Pig, BMI /Hall -Clement, BMI) 
5 FEELIN' THE FEELIN' 

(Bellamy Bros., ASCAP) 

7 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) 

(Cross Keys, ASCAP) 

18 HAPPY, HAPPY BIRTHDAY BABY 

(Arc, Mil) 
21 HARMONY 

(Silverline, BMI / Goldline, ASCAP) 

29 HEART DON'T FALL NOW 

(Screen Gems -EMI, BMI /Ben Hall, ASCAP) 

73 HEARTACHE THE SIZE OF TEXAS 

(Precedent, BMI) 

57 HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO 

LOVE) 

(Tom Collins, BMI) 
58 HEY DOLL BABY 

(Rightsong, BMI) 
48 HILLBILLY HIGHWAY 

(Goldline, ASCAP) 

15 HOLD ON 

(Chelcait, BMI /Atlantic, BMI) 
25 HONKY TONK MAN 

(Cedarwood, BMI) 
99 HURT 

(CBS, ASCAP) CPP /B -3 

55 I COULD GET USED TO THIS 

(Warner -Tamerlane, BMI /Duck Songs, BMI /Blue 
Cheese, BMI) 

81 I COULD GET USED TO YOU 

(Tree, BMI /Pacific Island, BMI) CPP 

6 I HAD A BEAUTIFUL TIME 

(Inorbit, BMI) 
90 I LOVE YOU BY HEART 

(Somebody's, SESAC) 

54 I NEED SOME GOOD NEWS BAD 

(Acuff- Rose -Opryland, BMI /Marledge, ASCAP) 

95 I TELL IT LIKE IT USED TO BE 

(Tree, BMI /Cross Keys, ASCAP) 

36 I THINK I'M IN LOVE 

(Blackwood, BMI /Screen Gems -EMI, BMI) CPP /ABP 
93 IF YOU WANNA TALK LOVE 

(Mallven, ASCAP /Cotton Patch, ASCAP) CPP 

51 I'LL TAKE YOUR LOVE ANYTIME 

(Chappell, ASCAP /Bibo, ASCAP) 

86 IN OVER MY HEART 

(Rick Hall, ASCAP) 

92 IT'S ONLY LOVE AGAIN 

(Combine, BMI) 
76 I'VE CHANGED MY MIND 

(Chappell, ASCAP) 

28 JULIET 

(Lyndelane, BMI /Siren Songs, BMI) 
82 LET ME BE THE FIRST 

(Golden Bridge, ASCAP /Posey, BMI /Unichappell, BMI) 

CPP 

22 LIFE'S HIGHWAY 

(April, ASCAP /Lion Hearted, ASCAP /Blackwood, BMI) 
CPP /ABP 

32 LIVING IN THE PROMISELAND 

(Mighty Nice, ASCAP/Victrolla, ASCAP /Skunk DeVille, 

BMI) 
72 THE LOOK OF A LADY IN LOVE 

(Monk Family, BMI/19th Street, BMI /Old Friends, 

BMI) 
59 LOVE AT THE FIVE AND DIME 

(Wing And Wheel, BMI) 
74 LOVE ON A BLUE RAINY DAY 

(Kent Robbins, BMI /Let There Be Music, ASCAP) 

19 LOVE WILL GET YOU THROUGH TIMES WITH NO 

MONEY 

(WB, ASCAP /Bob Montgomery, ASCAP) 

23 MAMA'S NEVER SEEN THOSE EYES 

(Hall -Clement, BMI) 

16 MIAMI, MY AMY 

(Tree, BMI /Larry Butler, BMI /South Wing, ASCAP) 

75 MODERN DAY COWBOY 

(MCS, ASCAP/Wiljex, ASCAP) 

56 NIGHTS 

(Requested, ASCAP /Queen's Crown, ASCAP) 

34 NOTHING BUT YOUR LOVE MATTERS 

(Larry Gatlin, BMI) 

2 NOW AND FOREVER (YOU & ME) 

(Air Bear, BMI /Irving, BMI /Calypso Toonz, 

BMI /California Phase, ASCAP) CPP /ALM 
65 OH YES I CAN 

(Chappell, ASCAP /Reidem, ASCAP) 

98 OKLAHOMA BORDERLINE 

(Benefit, BMI /Coolwell, ASCAP /Granite, ASCAP /April, 
ASCAP) CPP /ABP 

44 OLD FLAME 

(Englishtown, BMI) 
4 ONCE IN A BLUE MOON 

(Rick Hall, ASCAP) 

89 THE ONE I LOVED BACK THEN (THE CORVETTE 

SONG) 

(Algen, BMI) CPP 

13 ONE LOVE AT A TIME 

(WEB IV, BMI/Writers Group, BMI /Scarlet Moon, BMI; 
CPP 

88 ONLY ONE 

(Country Road, BMI) 
20 PARTNERS, BROTHERS & FRIENDS 

(Unami, ASCAP /Le- Bone -Aire, ASCAP) 

42 READ MY LIPS 

(MCA, ASCAP) 

64 RENO BOUND 

(Long Tooth, BMI /Endless Frogs, ASCAP) 

27 REPETITIVE REGRET 

(Blackwood, BMI /Land Of Music, BMI /Englishtown, 
BM)) CPP /ABP 

17 SHE AND I 

(MCA, ASCAP /Patchworks, ASCAP) 

52 SHOE STRING 

(Old Friends, BMI /Mother Tongue, ASCAP) CPP 

80 SOMEBODY WANTS ME OUT OF THE WAY 

(Cavesson, ASCAP /Hall -Clement, BMI /Frizzell, BMI) 
71 SUGAR SHACK 

(Dundee, BMI) 
96 SUKIYAKI 

(Beechwood, BMI) 
47 SUPER LOVE 

(Tree, BMI /Pacific Island, BMI) 
31 SWEETER AND SWEETER 

(Statler Brothers, BMI) 
41 THATS ONE TO GROW ON 

(Blackwood, BMI/Wingtip, BMI) CPP /ABP 
87 THINK ABOUT LOVE 

(Mallven, ASCAP /Cotton Patch, ASCAP /Bibo, ASCAP) 

CPP 

33 TIL I LOVED YOU 

(Warner -Tamerlane, BMI/Writers House, BMI/W8, 
ASCAP /Bob Montgomery, ASCAP) 

67 TOBACCO ROAD 

( Cedarwood, BMI) 
12 TOMB OF THE UNKNOWN LOVE 

(Seventh Son, ASCAP /If Eyes, ASCAP /Garbo, 

ASCAP /Koppelman Family, ASCAP /Bandier Family, 

ASCAP /R.L.August, ASCAP) 

53 TONIGHT WE RIDE 

(Timberwolf, BMI /Kahala, BMI) 
85 TRUE LOVE (NEVER DID RUN SMOOTH) 

(MCA, ASCAP /Don Schlitz, ASCAP /Maypop, BMI) 
49 UNTIL I MET YOU 

(King Coal, ASCAP) 

3 WE'VE GOT A GOOD FIRE GOIN' 

(MCA, ASCAP /Patchworks, ASCAP) 

84 WHAT IF ITS RIGHT 

(Sunbury, CAPAC) 

79 WHAT MY WOMAN DOES TO ME 

(Blue Echo, ASCAP) 

50 WHATS A MEMORY LIKE YOU (DOING IN A LOVE 

LIKE THIS) 

(Dejamus, ASCAP /Quillsong, ASCAP /Alabama Band, 

ASCAP) 

46 WHEN IT'S DOWN TO ME AND YOU 

(Little Shop Of Morgansongs, BMI/Tapadero, BMI) CPP 

37 WHEN YOU GET TO THE HEART 

(April, ASCAP /Ides Of March, ASCAP /Silverline, BMI) 

CPP 

14 WHOEVER'S IN NEW ENGLAND 

(Silverline, BMI/W.B.M., SESAC 

11 WORKING WITHOUT A NET 

(Tree, BMI /Cross Keys, ASCAP) 

38 YOU CAN'T KEEP A GOOD MEMORY DOWN 

(Tom Collins, BMI /Ensign, BMI) CPP 

66 YOU SHOULD HAVE BEEN GONE BY NOW 

(Raven Song, ASCAP /Michael H. Goldsen, 

ASCAP /Collins Court, ASCAP) CPP 

26 YOU'LL NEVER KNOW HOW MUCH I NEEDED YOU 

TODAY 

(Brother Bill's, ASCAP /Music Grinder, ASCAP /Lowery, 
BMI) CPP 

68 YOUR MEMORY AIN'T WHAT IT USED TO BE 

(Tapadero, BMI /Chriswood, BMI /Pangola, 

BMI /Careers, BMI) CPP 

83 YOU'RE NOBODY TILL SOMEBODY LOVES YOU 

(Shapiro Bernstein, ASCAP /Southern, ASCAP) CPP 

8 YOU'RE SOMETHING SPECIAL TO ME 

(Jack & Bill, ASCAP /Cowdaddies, ASCAP /Reba 
McEntire, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano/ vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogul) 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 
CPI Cimino WBM Warner Bros. 
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Country 

TRADITION 
4K%NIJOLE OI'RY 

The Grand Ole Opry has led the tradition of American country music for over 60 years. Its 
audience has grown to represent one of the largest and most diverse groups of radio listeners in 
America. Nearly 30 million people call themselves fans of the Grand Ole Opry. 

NOW THESE LISTENERS CAN SEE WHAT THEY'VE BEEN HEARING FOR SO LONG. 
THE TRADITION OF THE GRAND OLE OPRY IS NOW AVAILABLE ON VIDEOCASSETTE. 

Opry legends Marty Robbins, Ray Price and Faron Young headline the first three video- 
cassettes from Country Video USA. Each program will also feature country music favorites like 
Minnie Pearl, Ferlin Husky, Ernest Tubb and all of the Opry stars. 

THE MUSIC. THE STARS. THE TRADITION. THE GRAND OLE OPRY. 

Contact your local distributor for more information. t I I I I IN - 1 II it \_ W _/ P ri1 11 111 IT/Milli ,/ -111= IIE0Tr'/i ,/__ .i1 r MIMI i iri Ill \iI/.i/ b/JMI 
INTERNATIONAL HOME VIDEO P.O. Box 4589 San Pedro, CA 90731 

Sign Language. Marie Osmond 
performs her current single, "Read My 

Lips," on TV's "Solid Gold." 

24 Presenters 
At Academy's 

Awards Show 
NASHVILLE The Academy of 
Country Music has picked 24 enter- 
tainment figures and acts to pre- 
sent awards on its annual television 
special, to be aired live on NBC 
Monday (14). 

Presenters for the ACM's 21st 
awards show are Rex Allen, Cather- 
ine Bach, Bobby Bare, the Bellamy 
Brothers, Boxcar Willie, the Forest- 
er Sisters, Earl Thomas Conley, 
Charles Haid, George Jones, Nico- 
lette Larson, Johnny Lee, Ronnie 
Milsap, Gary Morris, Juice Newton, 
Marie Osmond, Markie Post, Eddie 
Rabbitt, John Ritter, Tom Ritter, 
Sawyer Brown, Sylvia, Steve War - 
iner, Kitty Wells, and Hank Wil- 
liams Jr. 

Mac Davis, Reba McEntire, and 
John Schneider will host the show 
and also perform on it. Other per- 
formers are Alabama, Janie Fricke, 
Lee Greenwood, Tom T. Hall, the 
Judds, the Oak Ridge Boys, George 
Strait, and the nominees for the top 
vocalist awards. 

Stronghold Acquires 

Justin Time Catalog 
NASHVILLE Stronghold, a 
new company here specializing 
in Christian music products and 
services, has purchased the Jus- 
tin Time Music catalog, accord- 
ing to Stronghold president 
Wayne Erickson. 

Song titles included in the ac- 
quisition are "Give Them All To 
Jesus," "The Day He Wore My 
Crown," "Step Out Of The 
Night," "The Captain And Me," 
"The Singer," "He Didn't Lift 
Us Up To Let Us Down," and 
"Drawing From The Well." Jus- 
tin Time Music is a SESAC affili- 
ate. 
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Country 
Film And Opry 

Product Set IVC 

On Western Path 
BY EDWARD MORRIS 

NASHVILLE International Home 
Video has entered the country mu- 
sic market with release of two se- 
ries of videos, one of old feature - 
length films and the other of vin- 
tage Grand Ole Opry concert 
performances. 

The Canoga Park, Calif. -based 
IHV is developing and marketing 
the series under a new subsidiary, 
Country Video USA, headed by vice 
president Marion Martelli. 

First releases are the films "The 
Nashville Story" and "Country Mu- 
sic On Broadway" plus Grand Old 
Opry "video albums" "Singing The 
Blues" featuring Marty Robbins, 
"Crazy Arms" featuring Ray Price, 
and "Live Fast, Love Hard, Die 
Young" with Faron Young. Sug- 
gested retail price for these titles - 
all of which have been previously 
available -is $39.95. 

Russ Greene, IHV president, says 
the emphasis on the concert titles is 
musical quality. The 80- minute 
shows have electronically enhanced 
stereo soundtracks, Greene says, 
and are packaged with cover art 
that simulates album graphics. 

According to Greene, 12 more 
programs are set for release shortly 
at a rate of three a month. 

In August and September, the 
Robbins, Price, and Young videos 
will be offered in edited 40- minute 
versions carrying a suggested price 
tag of $19.95 each. These packages 
will be aimed at the Christmas sales 
market. 

Initially, Country Video USA will 
sell through distributors, but 
Greene says the company may even- 
tually get into direct -to- customer 
marketing. 

The films are licensed through 
Hillous Butrum Enterprises, and 
the Grand Ole Opry series through 
Gannaway Productions. 

A major goal of Country Video 
USA, according to Greene, is to get 
the tapes into music stores, al- 
though, he adds, no deals have been 
struck here yet. To support the 
product, the company has prepared 
store posters for each title. 

Arthritis Telethon 

Sets Final Lineup 
NASHVILLE Country artists will 
dominate the annual Arthritis Tele- 
thon, scheduled to be broadcast 
from the Grand Ole Opry House 
April 27, from 11 a.m. to 7 p.m., 
EST. Bill Anderson and Mickey Gil- 
ley will co -host the show. 

Among the country acts set to 
perform are Gary Morris, Larry 
Gatlin & the Gatlin Brothers, Lou- 
ise Mandrel], Irlene Mandrel!, and 
Margo Smith. 

There will also be appearances by 
Bruce Weitz, of "Hill Street Blues," 
and Dallas Cowboys quarterback 
Danny White. 

The only such nationally broad- 
cast event to originate from Nash- 
ville, the Telethon will be sent by 
satellite to more than 70 stations. 

YOU DON'T HAVE TO BE A GENIU: 
TO KNOW YOU CAN'T MAKE A 
HIT 4 -HOUR SHOW WHEN THERE'S. 
JUST 3 HOURS OF HITS. 

United Stations Programming 
Network's three -hour THE 
WEEKLY COUNTRY MUSIC 
COUNTDOWN, with Chris 
Charles, plays all the top hits and 
only the top hits, plus exclusive 
interviews with country's biggest 
stars. 
If you wonder why we haven't 
followed the lead of other networks and expanded our 
program to four hours, the answer is simple. That would 
mean burying the good stuff under a full hour of songs 

your audience may be unfamiliar with. 
You don't have to be a genius to know that isn't what 
your listeners are listening for. 

Let the othe-s do what they like, we'll stick to oir proven 
three -hour format. Because when we put together THE 
WEEKLY COUNTRY MUSIC COUNTDOWN we insist on 
hits. Just solid top 30 that keeps isteners hanging on 
every word, note and guitar lick. And keeps them cominc 

back for more. 
Play it smart. Call us abcut THE 
WEEKLY COUNTRY MUSIC 
COUNTDOWN. It's what -eal hit 
country music is all about. 
For national sales information call 
United 3ta:ions Programming 
Network in New York at R12) 
575 -6100. 

Pir THEwEEIaY 
COUNTRY MUSIC.° 

COUNTDOWN 

;p 
New York Washington, D.C. 

á 

Chicago Detroit 

For station clearance information call United Statiois 
Program Network Affiliate Relations Department in 
Washington, D.C. at (703) 276 -2900. 

Dallas Los Argeles London 
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T°P LATIN 
ALBUMS 

Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 

2 

3 

4 

5 

6 

1 

5 

2 

7 

11 

3 

13 

13 

5 

35 

31 

9 

JOSE JOSE PROMESAS ARIOLA is 
RUDY LA SCALA VOLVAMOS A VIVIR SONOTONE 65114 

ROCIO JURADO PALOMA BRAVA RCA 7500 

JULIO IGLESIAS LIBRA CBS 50336 

JOSE FELICIANO YA SOY TUYO RCA 87415 

ANTONIO DE JESUS VIVENCIAS A &M 37015 

7 10 9 ALVARO TORRES TRES PROFONO 90455 

8 12 11 PANDORA COMO TE VA MI AMOR RCA 7466 

9 6 33 MIAMI SOUND MACHINE PRIMITIVE LOVE CBS 10375 

10 19 19 JOSE LUIS RODRIGUEZ EL ULTIMO BESO ces 30308 

11 4 19 DYANGO POR AMOR AL ARTE ODEON 7462 

12 9 29 MARISELA COMPLETAMENTE TUYA CBS90439 

0 13 8 37 BRAULIO EN LA CARCEL DE TU PIEL CBS 10347 

D. 14 18 23 YOLANDITA MONGE LUZ DE LUNA CBS 10379 

15 14 19 PIMPINELA LUCIA Y JOAQUIN CBS 11330 

16 17 13 JOAN SEBASTIAN JOAN SEBASTIAN MUSART 6005 

17 13 29 MIGUEL GALLARDO CORAZON VIAJERO RCA 7418 

18 24 3 LUNA MOTIVOS TELE 010 

19 22 13 MARIA CONCHITA ALONSO O ELLA, 0 YO A &M 37013 

20 21 5 DANNY RIVERA AMI ME PASA LO MISMO QUE A USTED DNA 01 

21 20 29 LANI HALL ES FACIL AMAR A &M 37012 

22 15 23 CAMILO SESTO TUYO ARIOLA 6077 

23 - 39 ROCIO DURCAL CANTA A JUAN GABRIEL ARIOLA 6043 

24 - 1 ROBERTO CARLOS ROBERTO CARLOS 86 CBS 12327 

25 23 3 ISABEL PANTOJA MARINERO DE LUCES RCA 7432 

1 2 25 FRANKY RUIZ SOLISTA PERO NO SOLO TH 2368 

2 1 21 HANSEL Y RAUL LA MAGIA DE RCA 7469 

3 7 21 EL GRAN COMBO NUESTRA MUSICA come° 2045 

4 4 17 CELIA CRUZ /TITO PUENTE HOMENAJE A BENNY MORE VOL. 3 
VAYA 105 

5 - 1 JOHNNY VENTURA SORULLO Y CAPULLO COMBO2046 

6 3 17 WILFRIDO VARGAS LA MEDICINA KAREN 96 

7 9 7 CHEO FELICIANO REGRESO AL AMOR COCHE RECORDS 352 

8 6 43 ANDY MONTANEZ ANDY MONTANEZ TH 2345 

1 9 5 15 TOMMY OLIVENCIA AYER, HOY, MANANA Y SIEMPRE TH 2386 

J10 8 43 EL GRAN COMBO INNOVATION mimeo 2042 

let 11 11 3 FERNANDITO VILLALONA PARA MI PUEBLO TODO KUBANEY 10017 

fA 12 12 17 LA PATRULLA 15 NOCHE DE COPAS RINGO 003 J 13 20 3 ROBERTO LUGO ESTE ES ... son° 84123 

4)1 14 15 23 RUBEN BLADES ESCENAS ELEKTRA 60432 

0 15 23 15 WILLIE CHIRINO SARABANDA CBS 10394 

E 16 19 23 LA CRITICA DE OSCAR D'LEON EN NUEVA DIMENSION TH 2373 

o 17 10 13 CONJUNTO CLASICO LLEGO LA LEY LO MEJOR 814 

CC 18 - 1 RALPHY LEVITT SOMOS EL SON BRONCO 139 

19 16 43 BOBY VALENTIN ALGO EXCEPCIONAL BRONCO 135 

20 21 7 JUAN LUIS GUERRA Y LA 440 MUDANZA Y ACARREO KAREN 91 

21 - 1 BOBBY VALENTIN CLASICOS DE VICENTICO VALDEZ BRONCO 140 

22 - 11 DIONI FERNANDEZ Y EL EQUIPO FIESTA Y FIESTA RCA 7427 

23 18 19 ARAMIS CAMILO ARAMIS CAMILO Y LA ORGANIZACION MUNDO 011 

24 13 11 COSTA BRAVA DANDO DE QUE HABLAR PROFONO 90380 

25 - 1 DAIQUIRI DAIQUIRI ATLAS 60260 

1 1 13 LOS TIGRES DEL NORTE EL OTRO MEXICO PROFONO 90456 

2 4 31 LOS BONDADOSOS POR QUE ME HACES SUFRIR PROFONO 90437 

3 3 43 LOS BUKIS ADONDE VAS PROFONO 90425 

4 8 9 LITTLE JOE 25 ANIVERSARIO CBS 10396 

5 2 23 LOS YONICS LOS YONICS PROFONO 90448 

6 9 11 CHELO 15 EXITOS TROPICALES VOL. 2 MUSART 6008 

7 - 1 VARIOS ARTISTAS LEYENDAS CBS 10400 

8 5 11 LA SONORA DINAMITA SIDA ECO 2612; 

z 9 6 19 LAURA LEON RITMO ARDIENTE PROFONO 90415 

V10 25 3 LA MAFIA LA MAFIA 1986 CBS 84320 

R 11 13 15 RAMON AYALA DE GIRA INTERNACIONAL FREDDIE 1333 

W 12 7 41 JOAN SEBASTIAN RUMORES MUSART 6005 

E 13 21 3 GRUPO PEGASO EL ANDARIEGO REMO 1015 J 14 23 27 LOS CAMINANTES CADA DIA MEJOR ROCIO 1060 

2 15 18 - 23 

25 

LOS PLEBEYOS HOLA QUE TAL DMY 026 

LOS INVASORES DE NUEVO LEON ME ROMPIERON TU RETRATO Ó16 FREDDIE 1319 

0 17 

18 

10 

14 

43 

9 

LOS CAMINANTES 15 EXITOS LUNA 1110 

CARLOS Y JOSE AMIGOS TUVE UNA NOVIA FREDDIE 1328 

19 12 5 GRUPO EL TIEMPO CADA DIA MAS ROCIO 1088 

20 24 3 EL MILAGRO GRANDES EXITOS MAR INTERNACIONAL 171 

21 17 41 LOS BUKIS MI FANTASIA PROFONO 3122 

22 20 3 LOS BARON DE APODACA HOY NO HAGO MAS QUE RECORDARTE 
DLV 327 

23 - 27 LOS VASKEZ EL SUPERSHOW CBS 20748 

24 - 41 RAMON AYALA UN RINCONCITO EN EL CIELO FREDDIE 1312 

25 - 1 LOS HURCANES DEL NORTE LO NUEVO DEL 86 GARMEX 1007 

(CD) Compac Disc available. Recording Industry Assn. Of America (RIRA) certification for sales of 

500,000 units. RIAA certification for sales of one million units. 

OTAS 
by Enrique 
Fernandez 

THE CURRENT INTEREST in Brazilian music has 
finally been reflected by the industry with the Poly - 
Gram release in the U.S. of two major acts: Milton 
Nascimento and Ivan Lins. Touted as "audiophile 
pressings" and labeled PolyGram Jazz Brazilian 
Wave, the albums are clearly aimed at the American 
jazz fan and will probably have a negligible impact on 
the U.S. Latin market, except among Latin jazz aficio- 

PolyGram U.S. gives 
Brazilian music a look -see to 

answer growing demand 

nados. Yet, they represent the impressive pop music 
scene of Brazil, which, if properly handled, could 
carve a niche among U.S. Latin music fans. 

It makes sense for PolyGram to zero in on Nasci- 
mento, probably the most respected musical talent of 
Brazil, with 18 albums of his own and several collabo- 
rations with major international artists. The new re- 
lease is titled "Encontros E Despedidas" and it fea- 
tures guitarist Pat Metheny on the cut "Vidrio E 
Corte" and flutist Hubert Laws on the title track. 

Composer Ivan Lins' LP is called, appropriately, 
"Juntos" (Together), for it features Lins' collabora- 
tions with Beth Carvalho, Djavan, Elba Ramalho, 
Elis Regina, Erasmo Carlos, George Benson, MPB- 
4, Nana Caymmi, Patti Austin, Paulinho Da Viola, 
Simone, Tim Maia, and Veronica. Lins is best known 
to American listeners for last year's work with Dave 
Grusin and Lee Ritenour on the "Harlequin" album 

for GRP Records. 

DUOMANIA IN LATIN RECORDS, as elsewhere, 
has been raging for awhile: José José and José Feli- 
ciano, Camilo Sesto and Lani Hall, José Luis Rodri- 
guez and Simone, Rubén Blades and Linda Ron - 
stadt. The Argentine brother /sister act Pimpinela, 
who performed last week at New York's Radio City 
Music Hall, have exploited the dramatic possibilities 
of the duo format with great success. 

Their songs deal with male /female romantic 
clashes, usually drawn from the easily identifiable 
problems most modern couples face. Their keen sensi- 
bility for domestic conflict is reminiscent of another 
popular Latin entertainment, the telenovela, steamy 
soap operas that form the bread and butter of Span- 
ish- language TV in Latin America as well as the U.S. 
It's no wonder, then, that the Pimpinela duo has been 
so successful. Their songs echo the everyday prob- 
lems of their devoted fans. 

A FEMALE DUO to awaken anticipation is in the 
works. Celia Cruz will join Angela Carrasco in the 
studio in Spain later this month. And renewing what 
was one of the hottest collaborations in tropical music, 
Cruz, who records with a variety of salsa bands, will 
cut her next LP with Willie Colon ... Mexico's Peer- 
less label, whose U.S. operation is Bluebonnet Rec- 
ords, commemorates this month the death 29 years 
ago of the artist who is still its No. 1 seller: Pedro In- 
fante. The two -disk album "Recordando A Pedro In- 
fante" is once again getting heavy promotion by the 
label ... The Miami -based group Clouds has an- 
nounced its signing with the Sonotone label. 

EEPING SCORE 
by Is Horowitz 

500 CLUB: How can one allow such a landmark to go 
unrecognized? Well, we don't intend to. After all, no 
other album by a classical artist has ever had such a 
durable hold on the best -selling chart (521 weeks and 
still going strong). 

So we have established an informal "500 club," and 
just a little belatedly do hereby name Claude Bolling 
and Jean -Pierre Rampal charter members. We hope 
there will be others joining this select community. 

It's now well over 10 years since the Bolling -Rampal 
album, "Suite For Flute And Jazz Piano," first hit the 
Top Classical Albums chart, and launched what has al- 
most become a category of its own, spawning a host of 
followups featuring Bolling with a variety of classical 
performers in addition to Rampal, among them Pin - 
chas Zukerman, Alexandre Lagoya, and Yo -Yo Ma. 

And now, Bolling is said to be readying still another, 
this again for a flute collaborator. Long may they is- 
sue from his fertile imagination. 

LABEL ACTION: Nancy Zannini, head of Philips 
Records, tags "Swing, Swing, Swing," performed by 
John Williams and the Boston Pops, the label's fast- 
est- selling crossover ever. 

As for more conventional classics, Philips has set 
the promotional wheels spinning behind Alfred Bren- 
del's current tour (April 14 -May 15), which includes or- 
chestral as well as recital appearances. The label is 
also currently marketing the complete edition of the 
Mozart Piano Concertos by Brendel, on 10 CDs (at a 
special price) and 13 LPs. Latter set, however, is avail- 
able only through PolyGram Special Imports. 

The first week in May will also see Philips record its 

first project with Andre Previn and the Los Angeles 
Philharmonic, under a deal with the conductor that 
calls for three albums a year. The Prokofiev First and 
Fifth Symphonies are planned. 

Another first for the label will be Semyon Bych- 
kov's recording of the Shostakovich Fifth Symphony 
with the Berlin Philharmonic in May. Also set for the 
young conductor under his exclusive deal with Philips 

Bolling keeps rolling: 
521 weeks on the chart 

and `Suite' even now 
are projects with the London Philharmonic (Mendels- 
sohn symphonies) and the Concertgebouw (Strauss 
tone poems). 

Larry Kraman says he has already recorded 30 
projects for his Newport Classic label, started a year 
ago by Kraman after he left SQN Productions. Ten of 
these have just been released on cassette, with CDs 
due hopefully in the fall. No LPs, however, are in 
Newport's future. 

A series of organ recordings by Anthony Newman 
is among the initial entries, with Newman also heard 
in the Beethoven Piano Concerto No. 3, playing forte - 
piano. There's also a live performance of Handel's "Is- 
rael in Egypt" -the first to be "really complete," ac- 
cording to Kraman. Newport is now exploring distri- 
bution prospects. 
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ECTERN 
by Bob Darden 

JAMES WARD has been up, down, and flat on his 
back. He's had his songs recorded by the Imperials, 
GLAD, Kathy Troccoli, and others. He's performed in 
some of Christian music's largest venues. And he's 
chucked it all to play in a Pittsburgh jazz band -and 
nearly starved in the process. 

His recording career, which includes as many private- 
ly pressed LPs as major label releases, has been sporad- 
ic and sometimes infuriating. Until now. 

"Good Advice," recorded for Greentree Records, is a 

James Ward comes up 
with a gem of an album 

gem, one of the year's most arresting rock albums. It's 
melodic, innovative, and lyrically strong. And while 
some artists are content to spend their careers in a mid - 
'70s pop vein, Ward sounds more like Sting than Barry 
Manilow, especially on songs like "We Cry" and "God 
Knows What Nations Do." 

"I wrote We Cry' because I really needed a new open- 
ing for my live show," Ward says. "As a solo artist, per- 
forming has been my sole source of income. It's live 
where I really established my identity. 

"Anyway, I wanted something with a plaintive sound 
to it, something indicating a flow from alienation to re- 
demption. At the same time, the Police's ` Synchroncity' 
is in my library, and I wanted to write a song that was 
driving and had a pulse to it. 

"Initially, 'We Cry' had a really frantic pace. But, as 
time elapsed in the studio, the musicians found a differ- 
ent groove, which is where the song ended up. In gospel 
music, we really don't have the privilege of indulging 

ourselves musically when the lyrics are paramount. But 
the end result with those chordal fourths, the melodic 
droning in the background, and the driving rhythm in 
the verses seemed to work." 

Another cut on that side, "God Knows What Nations 
Do," has overtones of Sting's "If You Love Somebody 
Set Them Free," again with the droning vocals and 
pulse. 

Ward changes direction completely on "Pray, Pray, 
Pray," a dramatic, anthemic slow rock number, featur- 
ing impassioned solos by Joe English, Troccoli, Marty 
McCall (formerly of Fireworks), Greg Volz (formerly 
of Petra), and Kerry Livgren (of Kansas and A.D. 
fame). 

" `Pray, Pray, Pray' was God's spiritual gift to me in 
1985," Ward says. "I had a back injury last year that 
took me through a lot of continuous pain and a recovery 
period walking around like a bent old man. 

" `Pray' was the first song I wrote after that period. I 
have a 'portastudio' in my home and a bed in my work- 
room beside my work table. I'd lie down for 15 minutes 
and stand for 15 minutes to record it. The song was real- 
ly a flood of tears, immediate pathos, and the result of 
talking to God day to day, just trying to get him to hear 
me." 

Ward says "Good Advice" contains the best produc- 
tion and the strongest vocal delivery of his career, and is 
closer to his kinetic live performances than any of his 
other albums. A strong performance by the English 
Band on the rhythm tracks doesn't hurt, either. 

"So far, this album's music has been the easiest to re- 
produce live," he says, "even without a band. I'd love to 
have one, of course, but it probably won't happen this 
year. But I think I do pretty well as a solo. I've been 
doing it since 1974." 

LUE NOTES 
by Peter Keepnews 

MAJOR LABELS' COMMITMENT to jazz tends to 
be a cyclical matter. Every few years, it seems, there's 
a flurry of renewed interest and activity, and every 
few years it dies down. 

Recently, there have been encouraging indications 
that we're entering another active cycle. The latest 
major label to show signs of jazz life is Atlantic -a 
company with a very impressive heritage but a very 
spotty track record in recent years. 

Atlantic has just released new albums by three of 
the music's biggest names: Dizzy Gillespie, Lionel 
Hampton, and Ahmad Jamal. And veteran jazz label 
executive John Snyder has joined the company in the 
new role of director of jazz production. 

The Gillespie album, "Closer To The Source," is ac- 
tually not all that new; it was originally released in Ja- 
pan in 1984, but had been available here only as an im- 
port. Branford Marsalis, Marcus Miller, and special 
guest Stevie Wonder are among the featured players. 

Jamal's "Rossiter Road," which features the pia- 
nist with a quartet, is his second album for Atlantic. 
Hampton's "Sentimental Journey," a big band album 
with the emphasis on standards, is the vibes great's 
label debut. 

Snyder's first task as an Atlantic executive will be 
to coordinate the marketing and promotion of these 
three albums. But the primary mandate of the former 
mastermind of the Horizon and Artists House labels 
will be to bring jazz talent, both new and established, 
to the Atlantic roster. There's been no official word on 
any signings yet, but we hear that Synder has his eye 
on two guitarists with impeccable fusion credentials, 
as well as one of the best -known contemporary big 
bands. 

Snyder may also be involved in getting Atlantic's 
on- again, off -again jazz reissue program back on 
track- which, considering that the label's vaults in- 
clude titles by the likes of John Coltrane, Charles 
Mingus, Ornette Coleman, the Modern Jazz Quar- 
tet, Freddie Hubbard, Keith Jarrett, and countless 
others, would certainly be a sound idea. And if we may 
venture a suggestion, how about a massive Atlantic 
jazz anthology /series along the lines of the label's ex- 

Atlantic gets involved 
with Snyder at the helm 

cellent r &b package? 

ALSO NOTED: Chicago's annual Ravinia Festival 
kicks off on July 3 with a Windham Hill program, and 
the outdoor concert series is heavy with jazz and jazz - 
oriented artists all summer. Among the performers 
set for Ravinia are the Preservation Hall Jazz Band 
(July 7), Ella Fitzgerald with the Milt Jackson /Ray 
Brown Quartet (July 23), Jean -Luc Ponty (July 25), 
the Wynton Marsalis Quartet with the David Mur- 
ray Octet (July 29), Chuck Mangione (Aug. 1), Spyro 
Gyra with the Mark Isham Group (Aug. 12), and the 
Count Basie Orchestra with Thad Jones and Joe 
Williams, along with the Toshiko Akiyoshi Orches- 
tra (Aug. 13). Ravinia is also presenting a "New Per- 
spectives" series, showcasing Oregon (July 7), Jon 
Hassel (July 14), Steve Reich (Sept. 4), and a double 
bill of the Dave Holland Quintet and Jack De- 
Johnette's Special Edition (Sept. 8). 
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TOP SPIRITUAL ALBUMS 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

Compiled from a national sample of retail store 
and one -stop sales reports. 

TITLE 

1 1 37 
NICHOLAS COMMAND CRN 1003 /LEXICON 17 weeks at No. One 

DEDICATED 

2 4 17 
THE WINANS QWEST 25344 /WARNER BROS. 

LET MY PEOPLE GO 

3 2 25 
SANDRA CROUCH LIGHT LS5855 /LEXICON 

WE'RE WAITING 

4 3 65 WALTER HAWKINS LIGHT LS5857 /LEXICON 

LOVE ALIVE III 

5 7 29 
EDWIN HAWKINS BIRTHRIGHT 5887 /LEXICON 

HAVE MERCY 

6 6 17 
SHIRLEY CAESAR WORD 8299/A &M 

CELEBRATION 

7 5 53 
THE WILLIAMS BROTHERS MALACO 4400 

BLESSED 

8 NEW TRAMAINE A &M SP 65110 

THE SEARCH IS OVER 

9 14 5 
THE JACKSON SOUTHERNAIRES MALACO 4406 

LORD WE NEED YOUR BLESSING 

10 11 49 
DOUGLAS MILLER LIGHT LS5876 /LEXICON 

UNSPEAKABLE JOY 

11 18 13 
AL GREEN WORD 5102 /A &M 

HE IS THE LIGHT 

12 8 73 
VANESSA BELL ARMSTRONG ONYX RO 3825 

CHOSEN 

13 15 29 CHARLES NICKS SOUND OF GOSPEL 500 -146 

COME UNTO JESUS 

14 21 149 
REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INT'L AIR 10059 

ROUGH SIDE OF THE MOUNTAIN 

15 16 9 REV.CLAY EVANS & THE FELLOWSHIP CHOIR SAVOY 14777 

THINGS ARE GOING TO WORK OUT SOMEHOW 

16 12 25 
REV. F.C. BARNES & REV. JANICE BROWN ATLANTA INT'L AIR 10099 

HOLD ON 

17 NEW I 
REV. MILTON BRUNSON /THE THOMPSON COMMUNITY SINGERS 
REJOICE 7- 01.50O528/WORD THERE IS HOPE 

18 20 45 
THE RANCE ALLEN GROUP WORD 8243/A &M 

I GIVE MYSELF TO YOU 

19 17 9 DONALD VAIL CHORALEERS SOUND OF GOSPEL SOG -149 

YESTERDAY, TODAY AND FOREVER 

20 34 53 
DELEON RICHARDS WORD 8173 /A &M 

DELEON 

21 27 5 
ALBERTINA WALKER SAVOY 14766 

WORK ON ME 

22 10 53 
REV. MARVIN YANCY NASHBORO NA 8656 /MCA 

HEAVY LOAD 

23 9 65 
THE WINANS LIGHT LS5853 /LEXICON 

TOMORROW 

24 NEW DARYL COLEY PLUMBLINE 7012 

JUST DARYL 

25 25 5 
HOWARD SMITH LIGHT LS5880 /LEXICON 

TOTALLY COMMITTED 

26 19 17 WILLIE NEAL JOHNSON /GOSPEL KEYNOTES MALACO 4403 

REHEARSAL 

27 13 93 
ANDRAE CROUCH LIGHT LS5863 /LEXICON 

NO TIME TO LOSE 

28 33 25 
THE JACKSON SOUTHERNAIRES MALACO 4402 

GREATEST HITS 

29 29 
5 CHARLES FOLD & THE CHARLES FOLD SINGERS savor 7092 

LIVE IN CONCERT 

30 28 9 MATTIE MOSS CLARK /UNAC FIVE MMC loo 
MATTIE MOSS CLARK /UNAC FIVE LIVE 

31 31 29 NEW JERUSELM BAPTIST CHOIR SAVOY 14768 

HIS EYE IS ON THE SPARROW 

32 36 33 
THE CANTON SPIRITUALS JAY & BEE 0069 

MISSISSIPPI PO BOY 

33 23 65 
LUTHUR BARNES & RED BUDD GOSPEL CHOIR ATLANTA INT'L AIR 10075 

HE CARES 

34 32 21 
DOUGLAS MILLER GOSPEARL PI. 16024 

REDEEMING LOVE 

35 22 25 
JAMES CLEVELAND & THE S.C.C.C. KING JAMES KJ 8501 

JAMES CLEVELAND & THE S.C.C.C. 

36 24 21 VERNESSA MITCHELL COMMAND CRV 1004 /LEXICON 

THIS IS MY STORY 

37 30 49 
COMMISSIONED LIGHT LS5861 /LEXICON 

I'M GOING ON 

38 38 49 
ARETHA FRANKLIN & JAMES CLEVELAND ATLANTIC 50-2 -906 

AMAZING GRACE 

39 26 13 
THE FOLLOWERS OF CHRIST LIGHT LS5891 /LEXICON 

WE'RE TAKING MUSIC BACK 

40 35 45 
THE TRUTHETTES MALACO 4397 

MAKING A WAY 

(CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of one million units. 
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`r 

//./;4/ CLUB PLAY 
. I co 02 Compiled from a national sample of dance club playlists. 

A. 
. 

TITLE ARTIST v 0- LABEL & NUMBER DISTRIBUTING LABEL 

.,_ >- 12 INCH SINGLES SALES 
. ' b e Compiled from a national sample of retail store sales reports. 

h h~ * e' TITLE ARTIST 
h v ry 

. 
LABEL & NUMBER DISTRIBUTING LABEL 

O 1 3 7 KISS (REMIX)/LOVE OR MONEY PRINCE & THE REVOLUTION 
PAISLEY PARK 020442 WARNER EROS. 2 weeks at No One 

O 1 1 5 
KISS (REMIX)/LOVE OR MONEY PRINCE & THE REVOLUTION 
PAISLEY PARK 0- 20d42;'WARNER BROS. 3 weeks at No One 0 3 7 6 WHENEVER YOU NEED SOMEBODY MERCURY 88a 572.1!POLYGRAM O'CHI BROWN 2 2 2 9 I'M NOT GONNA LET (REMIX) MCA 23612 COLONEL ABRAMS 

O 4 8 6 WEST END GIRLS (REMIX) EMI.AMERICA V -19206 PET SHOP BOYS 3 3 4 11 I CAN'T WAIT ATLANTIC 0 -86828 NU SHOOZ 

ED 8 12 6 CRUSH ON YOU MCA 23613 THE JETS 4 4 6 9 WHAT HAVE YOU DONE FOR ME LATELY A &M SP-12167 JANET JACKSON 

O 12 17 5 LIVING FOR THE CITY MEGATONE MT -138 SYLVESTER O 8 10 6 WEST END GIRLS (REMIX) EMI -AMERICA V -19206 PET SHOP BOYS 

6 9 11 9 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLXI7 JOYCE SIMS 6 6 5 10 I'LL BE ALL YOU EVER NEED JAMPACKED JPI -20001 /MUSIC SPECIALISTS TRINERE 

O 10 13 6 HIT THAT PERFECT BEAT MCA 23605 BRONSKI BEAT 7 7 7 17 ROCK ME AMADEUS /VIENNA CALLING A&M SP 12170 FALCO 

8 2 2 10 WHAT HAVE YOU DONE FOR ME LATELY A &M SP -12167 JANET JACKSON 8 5 3 11 SATURDAY LOVE (REMIX) CHERRELLE WITH ALEXANDER O'NEAL 
TABU 4Z9 -05332 %EPIC O 15 21 4 UNDER THE INFLUENCE (REMIX) MOTOWN 4558MG VANITY 0 10 11 10 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX -17 JOYCE SIMS 

10 20 28 4 HARLEM SHUFFLE (REMIX) ROLLING STONES 44-05365 'COLUMBIA THE ROLLING STONES 10 9 16 3 HARLEM SHUFFLE (REMIX) ROLLING STONES 44-05365. COLUMBIA THE ROLLING STONES 

11 17 20 10 SOMETHING ABOUT YOU (REMIX) POLYDOR 883 957-1 'POLYGRAM LEVEL 42 (Di 20 - 2 ON MY OWN MCA 23607 PATTI LABELLE & MICHAEL MCDONALD 

12 5 1 10 I CAN'T WAIT ATLANTIC 086828 NU SHOOZ 12 14 23 4 BAD BOY (REMIX) EPIC 4905338 MIAMI SOUND MACHINE 

13 23 34 3 SAY IT, SAY IT A &M SP -12175 E.G. DAILY 13 19 17 8 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS 

14 19 22 5 HIGH HORSE (REMIX) RCA PW 14309 EVELYN "CHAMPAGNE" KING 14 11 8 11 IF YOU SHOULD EVER BE LONELY (REMIX) GORDY 4557GG MOTOWN VAL YOUNG 

15 16 16 6 TWIST MY ARM (REMIX) RCA PW 14196 THE POINTER SISTERS 0 16 27 4 WHENEVER YOU NEED SOMEBODY MERCURY 884 5721 POLYGRAM O'CHI BROWN 

16 7 5 13 ROCK ME AMADEUS /VIENNA CALLING A &M SP -12170 FALCO 0' 18 13 5 COMPUTER LOVE WARNER BROS. 0.20440 ZAPP 

17 6 4 8 ANOTHER NIGHT (REMIX) ARISTA AD1 -9454 ARETHA FRANKLIN 17 12 9 10 DON'T YOU WANT MY LOVE PORTRAIT 4R9-05331/EPIC NICOLE 

1$ 24 29 4 LOVE HONEY, LOVE HEARTACHE VINYLMANIA VMR_002 MAN FRIDAY 18 13 12 9 HIT THAT PERFECT BEAT MCA 23605 BRONSKI BEAT 

19 21 25 6 RHYTHM OF LOVE POW wow wow ao8 JOHNNY DYNELL 19 17 22 4 CRUSH ON YOU MCA 23613 THE JETS 

20 11 10 10 DON'T YOU WANT MY LOVE PORTRAIT 4R9 -05331 EPIC NICOLE 20 40 - 2 THE FINEST TABU 42905364 EPIC THE S.O.S. BAND 

21 14 9 10 WHO NEEDS LOVE LIKE THAT /HEAVENLY ACTION ERASURE 
SIRE 0.20404 WARNER BROS. 

Zl 28 33 4 LOVE'S ON FIRE ATLANTIC 0 -86825 ALEEM FEATURING LEROY BURGESS 

® 48 - 2 WHAT I LIKE WARNER BROS. 0.20449 ANTHONY AND THE CAMP 22 15 15 13 HE'S NUMBER ONE SPRING SPR 1418 FANTASY 

2$ 28 40 3 LOVE'S ON FIRE ATLANTIC 0 -86825 ALEEM FEATURING LEROY BURGESS 23 24 26 6 SECLUSION TSR TSR843 SHAWN BENSON 

24 30 39 4 RESTLESS ELEKTRA 0 -66860 STARPOINT 24 25 24 6 I ENGINEER /OBSESSION (REMIX) CASABLANCA 8B4 433-1 POLYGRAM ANIMOTION 

25 13 6 7 I'M NOT GONNA LET (REMIX) MCA 23612 COLONEL. ABRAMS 25 NEW ' MOVE AWAY (REMIX) /SEXUALITY VIRGIN /EPIC 49-05360/EPIC CULTURE CLUB 

26 18 18 7 (NOTHING SERIOUS) JUST BUGGIN' SELECT EMS 62267 WHISTLE 26 27 20 8 (NOTHING SERIOUS) JUST BUGGIN' SELECT EMS 62267 WHISTLE 

27 41 - 2 ONE WAY LOVE TOMMY BOY TB 866 TKA 27 29 30 6 HEY BOY SUPERTRONICS RY 011 TAMMY LUCAS 

28 27 31 5 I ENGINEER /OBSESSION (REMIX) CASABLANCA 884 4334 -POLYGRAM ANIMOTION 01 35 31 5 UNDER THE INFLUENCE (REMIX) MOTOWN 4558MG VANITY 

® 31 37 5 HEY BOY SUPERTRONICS RY 011 TAMMY LUCAS 29 21 14 8 A LITTLE BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 
MCA 23608 

30 22 23 7 LIFE'S WHAT YOU MAKE IT (REMIX) EMI -AMERICA V -19203 TALK TALK 30 31 36 3 SHELL SHOCK A &M SP-I 2174 NEW ORDER 

31 43 - 2 BAD BOY (REMIX) EPIC 49 -05338 MIAMI SOUND MACHINE 31 22 18 10 WHO NEEDS LOVE LIKE THAT /HEAVENLY ACTION ERASURE 
SIRE 020404, WARNER BROS. 

32 50 - 2 ALL PLAYED OUT DANCE -SING DS 802 L.I.F.E. 32 NEW 0. WHAT I LIKE WARNER BROS 0 -20449 ANTHONY AND THE CAMP 

33 33 48 3 ALBUM (LP CUTS) ELEKTRA 1.60438 PUBLIC IMAGE LTD 33 23 19 8 ANOTHER NIGHT (REMIX) ARISTA AD1.9454 ARETHA FRANKLIN 

® 39 43 3 PRISONER OF LOVE 4TH & B'WAY SWAY 421, ISLAND MILDRED SCOTT ® 37 48 3 ROCK THE BELLS DEF JAM 44.05349 /COLUMBIA L.L. COOL J 

35 38 42 3 WAR BOYS RCA PW 14288 ANNABELLA 35 26 25 6 TWIST MY ARM (REMIX) RCA PIN-14196 THE POINTER SISTERS 

36 NEW ' I LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY 36 36 - 2 GETTING CLOSER (REMIX) PORTRAIT 4R9- 05347/EPIC HAYWOODE 

37 32 38 6 YOU NEED MORE CALYPSO (REMIX) POLYDOR 883 753 -1 POLYGRAM RALPH MACDONALD 37 NEW MYSTERY OF LOVE D J INTERNATIONAL W 892 FINGERS, INC. 

® 44 46 5 MIND GAMES SOUND PAK PL-5112 QUEST 38 38 40 4 LIVING FOR THE CITY MEGATONE MT138 SYLVESTER 

39 36 49 3 ROCK THE BELLS DEF JAM 44- 05349,COLUMBIA L.L. COOL J 39 49 - 2 SAY IT, SAY IT A&M SP 12175 E.G. DAILY 

40 26 26 6 MR. RIGHT NOW (REMIX) /ELECTRICITY (REMIX) QWEST PROMO, WARNER BROS RORI 40 NEW 0. SHADOWS OF YOUR LOVE D 1 INTERNATIONAL Darr J.M. SILK 

41 47 - 2 SHELL SHOCK A &M SP12174 NEW ORDER 41 41 37 5 BEST FRIENDS TOTAL EXPERIENCE TED1.2631 RCA ET (EDDIE TOWNS) 

4Z NEW 00 I CAN'T WAIT (REMIX) MODERN 096825 ATLANTIC STEVIE NICKS 42 33 28 6 NO MORE ELEKTRA 0 -66865 SHIRLEY MURDOCK 

® 45 45 3 HE'S NUMBER ONE SPRING SPR 12 -418 FANTASY 43 44 32 15 DON QUICHOTTE BAJA -B -54 /TSR MAGAZINE 60 

44 29 24 7 SANCTIFY YOURSELF A&M SP.12172 SIMPLE MINDS 44 34 49 4 MIND GAMES SOUND PAK PL5112 QUEST 

45 42 44 5 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS 45 30 21 8 THE RIVER /SUNSHINE LONDON 886 032-1. POLYGRAM TOTAL CONTRAST 

46 40 33 6 GOTTA FIND A WAY JUMP STREET JS 1001 RUSS BROWN 46 NEW ONE WAY LOVE TOMMY BOY TB 866 TKA 

47 NEW SECLUSION TSR TSR843 SHAWN BENSON 47 39 35 5 LOVE HONEY, LOVE HEARTACHE VINYLMANIA VMR.002 MAN FRIDAY 

® 49 - 2 POWERDRILL EPIC 4905297 GOON SQUAD 48 47 43 5 SUGAR FREE PRIVATE 14Z9.05337,EPIC JUICY 

49 25 19 8 A LITTLE BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 
MCA 23608 

49 43 46 11 NEW TOY CBS ASSOCIATED 4Z9 -05334 EPIC THE FLIRTS 

50 46 36 7 CHIEF INSPECTOR /NOVELA DAS NOVE IVA ISLAND D96829 ISLAND WALLY BADAROU 50 45 50 3 POWER DRILL EPIC 4905297 GOON SQUAD 

O Y 

CZ 
m 

Titles with future 
chart potential, 
based on club play 
this week. 

1. CONTROL (LP CUTS) JANET JACKSON A &M 

2. THE FINEST THE S.O.S. BAND TABU 

3. MYSTERY OF LOVE FINGERS, INC. o T INTERNATIONAL 

4. WHAT'S MISSING (REMIX) ALEXANDER O'NEAL TABU 

5. DO IT TO ME GOOD (TONIGHT) MICHAEL HENDERSON EMI -AMERICA 

6. OUT OF MIND OUT OF SIGHT MODELS GEFFEN 

7. LET'S GO ALL THE WAY SLY FOX CAPITOL 

8. MOVE AWAY (REMIX) /SEXUALITY CULTURE CLUB VIRGIN /EPIC 

9. RIGHT BETWEEN THE EYES WAX RCA 

10. GETTING CLOSER (REMIX) HAYWOODE PORTRAIT 

M 
0 Y 
a 
W 
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Titles with future 
chart potential. 
based on sales 
reported this week. 

1. WHAT'S MISSING (REMIX) ALEXANDER O'NEAL TABU 

2. DO FRIES GO WITH THAT SHAKE GEORGE CLINTON CAPITOL 

3. WE DON'T HAVE TO TAKE OUR CLOTHES OFF (REMIX) JERMAINE STEWART 
ARISTA 

4. LOVE'S GONNA GET YOU (WATCH OUT BABY FOR LOVE) MODERN -NIQUE 
FEATURING LARRY WOO NEXT PLATEAU 

5. WAR BOYS ANNABELLA RCA 

6. TAKE ME HOME PHIL COLLINS ATLANTIC 

7. IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK A &M 

8. FUNKY BEAT WHODINI JIVE 

Titles with the greatest sales or club play increase this week. Video clip availability. Recording Industry Assn. Of America (RIAA) certification 

for sales of one million units. RIAA certification for sales of two million units. Records under Club Play are 12 inch unless otherwise indicated. 
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THE RHYTHM & THE BLUES 
(Continued from page 27) 

ter," a lively piece of semi- autobio- 
graphical funk, is the new single 
from Morris Day ... The Motown 
distributed soundtrack for Blake 
Edwards' feature "A Fine Mess" 
contains performances by the 
Temptations on the Henry Man- 
cini- Dennis Lambert composed ti- 
tle track, Smokey Robinson 
( "Wishful Thinking "), the Mary 
Jane Girls ( "Walk Like A Man "), 
and Chico DeBarge ( "Easier Said 
than Done ") ... Remember the 
"Merry Mailman "? New Capitol 
signee Willie Collins is a singing 
mailman. While waiting to see if his 
debut single, "Let's Get Started," is 
on time, Collins is continuing his du- 
ties as a New York City mailman ... 
"Do You Still Love Me" is the new 
single from Meli'sa Morgan's debut 
album on Capitol, though cuts such 
as "Fool's Paradise" and "Now Or 
Never" are both picking up consid- 
erable airplay on urban outlets. 

THERE IS PLENTY of talk that 
producer Maurice Starr is about to 
start a Boston -based label. The man 
who first produced New Edition is 
reportedly negotiating with several 
labels for national distribution of 
his young roster. Look for a formal 
annoucement in a few weeks and a 
splashy concert to introduce the la- 
bel this spring ... Though in the 
market only a few weeks Patti La- 
Belle's duet with Michael McDon- 
ald seems destined to become her 
biggest pop hit to date ... The Deo- 
dato- produced debut album for Jer- 
ry and Katreese Barnes, a /k /a 
Juicy, is called "It Takes Two." The 
duo previously provided vocals on 
the "Beat Street" soundtrack and 
Chuck Mangione's "Disguise" al- 
bum. 

The Toronto chapter of the Black 
Music Assn. is holding its tribute to 
Sam Cooke April 20 at the Club 
Bluenote. A seminar will be held 
called "Sam Cooke, the Ground 
Breaker." For more info call Nor- 
man Richmond, 416 496 -0512 ... 
The history of Congo music, one of 
the most important branches on the 
tree of African music, can be heard 
and understood via "Afro -Cuban 
Comes Home" from historian John 
Storm Roberts' Original Music la- 
bel. It is the first in a series about 
African music called "Voicepieces." 
For more info write Original Music, 
RD1, Box 190, Lasher Road, Tivoli, 
N.Y. 12538 ... Look for some new 
activity by the local chapters of the 
Black Music Assn. The New York 

chapter, under RCA's Hilda Wil- 
liams, is planning to regale a major 
figure in New York radio. In Mem- 
phis a new branch is just getting off 
the ground with local membership 
meetings. 

Can Russell Simmons produce 
more than rap records? That ques- 
tion about the rap mogul will be an- 
swered by the response to Oran 
"Juice" Jones' debut 12 -inch "You 
Can't Hide From Love" b/w 
"Curiosity." Co- producer Vincent 
Bell wrote both tunes. Neither is a 
rap record in the style associated 
with Simmons, the manager of 
Run -D.M.C., Whodini, and LL 
Cool J. But, there is some old -fash- 
ioned "love man" talk on the single 
that will arouse either laughter or 
contempt, depending on your point 
of view ... A real underground rap 
record is Cut Master D.C.'s "Brook- 
lyn's In The House," a hardcore 
track about that wonderful commu- 
nity just across the river from mon- 
ey- making Manhattan. If you're 
into New York artifacts contact Za- 
kia Records, 2090 Seventh Ave., 
New York, N.Y. 10027 ... From 
that hip -hop hotbed, Seattle, Wash., 
comes Sir Mix -A -Lots "Square 
Dance Rap," a local favorite in the 
city that gave us Jimi Hendrix and 
Quincy Jones. The label is Nasty 
Mix Records, 3161 Elliot Ave. Suite 
302, Seattle, Wash. 98121, (216) 282- 
9639. 

Magic Touch. Los Angeles Laker star 
Earvin "Magic" Johnson enjoys a hug 
from Warner Bros. artist Rochelle, 
whose new single is titled - 
appropriately-"My Magic Man." 

DISCO & DANCE 12" 
U.S.A. & IMPORTS 

(WHOLESALE FOR STORES) 
USACANADAENGLANDGERMANY 

ITALYFRANCEHOLLAND 

We have a complete selection of all U.S. 
releases and all import disco records. 
We also expon to foreign countries. 

Send for our free Byer listing all titles we 
stock, U.S. 8 Imports. We specialize er U.S. 
small label product, call us for best service 
and information. 

US 8 CANADIAN 12" 

Jail Bait -West Coast Crew 
Vicious Rumors -Timex Club 
Shoot Your Best Shot -Mr. Lee 
It's Your Night -Home Boys 
Dreams -Tanya Wynne 
Jack Your Body -Steve Hurley 
My Body & Soul- Delicious 
Keep Our Love -Lifestyle 
Seduced -Terrez 
American Dream -Big Smoke 
Aint No Mt. (48 tr.rmx) -B. Gang 
Baby You & Me- Suzanne Stevens 
Tell Me (rmx)- Vanelle 
Journey To Cybertron -Nitro D. 
Do The Fila- McBoob 
Shy D Is Back -McShy D 
Jetsons (TV Toones)- Various 
I'm Losing You -Uptown 
Love Is The Message -1 Plus 1 

Dancing In My Sleep -S. Ties 
Techno Color -Channel One 
Hot Box -The Preps 
Time Bomb -A. Ribeiro 
Make Up Your Mind -Teen Rock 
Dancing In Heaven -Tony Caso 
Boys -Robert David 
All Played Out- L.I.F.E. 

EUROPEAN 12 "S 

Stop The Rain -Silent Circle 
Burning Love -Cliff Turner 
Activate My Love -Meccano 
Hello -Joy 
The Calling -Ken Heaven 
Girl Of Lucifer -Casablanca 
Your A Beat (Swed Mix) -E. Exp 
Give It Up For Love -S. Dante 
What's Your Name (rmx) -Zinn 
You're My First -Linda Rizzo 
Keep On Rockin -Hemyl 

Aint No Rockin -Black Britan 
This Love -2 Nations 
Anikano -O- Africa System 
Love Hostage- Jessica Williams 
Never Can Say Goodbye -Sonia 
Hi Tension -Nancy Dee 
You're Wrong -Gotcha 

DISCO CLASSICS 

Master Mix -Medley (Mexico) 
Tittle Tattle -Baricentro 
Baby Won't You Dance -Vera 
La Bamba- Antonio R. 
Mix Your Own (Lps) 
Party- Destination 
Menergy -P. Cowley 
Cant Fake The Feeling -G Hunt 
Native Love (All Vers)- Divine 
Law & Order -Love Committe 

o Over 500 Other Classics 

UNIQUE RECORD DIST. 
855 (E) CONKLIN ST. FARMINGDALE, NY 11735 

(516) 694-4545 TELEX 
475 8254 1MPT DISC 

685 2522 EXP DISC 

FAN!" RAX 
by Brian Chin 

NEW SINGLES IN A fairly quiet 
week: Whodini's banging "Funky 
Beat" (Jive) follows up a near- plati- 
num album with immediate radio 
coverage here. It's backed with a 
seven -song megamix, a common 
British tactic that isn't such a bad 
marketing idea for the U.S.... 52nd 
Street's "Tell Me (How It Feels)" 
(MCA) is finally out here and Nick 
Martinelli's production is right in 
the sweet, gently rhythmic Loose 
Ends bag. The current U.K. 12 -inch 
is "I Can't Let You Go" (10 Rec- 
ords), also a lovely soft -soul record 
that indicates this chameleon -like 
band seems to have found a niche. 
Album will follow. 

Philip Bailey's "State of the 
Heart" (Columbia) is a real surprise 
from him and producer Nile Rod- 
gers: hard, and very System /Scritti, 
its progressive arrangement is a 
real ear -grabber, and a good ex post 
facto reference to Bailey's biggest 
hit, "Easy Lover" ... A couple of 
unusual ones: Janice's "Bye Bye" 
(4th & B'way) offers a strange at- 
traction, veering from a standard 
vocal section into a whole passel of 
special effects and allusions to TV 
music ... Booker Newberry's 
"Take A Piece of Me" (Omni, 
through Atlantic) is laidback, slinky 
electronic soul, though the hook is 
stretched a bit thin; Tim Regisford 
mixed the long club mixes with La- 
mont Boles. 

There are also two terrific remix- 
es, reworked extensively- empha- 
sis on worked. Sly Fox's "Let's Go 
All The Way" (Capitol) is much aug- 
mented in its "Blix mix," and now a 
six -man project with added bass and 
innumerable new tracks and edits 
... We've also heard a new mix and 
re -edit of Ecstasy, Passion & 
Pain's 1976 classic "Touch And Go" 
done by New Yorkers Danny Krivit 
and Tony Smith: it's everything 
you ever wanted from that classic 
soul production, and coming soon 
via Sunnyview's classic 12 -inch se- 
ries ... Also remixed: Tears For 
Fears' "Mother's Talk" (Mercury) is 
largely reproduced almost two 
years after its original release -the 
longest and most elaborate version 
just about loses the song itself. 

HODGEPODGE, on 12 -inch and al- 
bum: Glenn Jones' "Talk Me Into 
It" (RCA), written by Diane War- 
ren ( "Rhythm Of The Night ") and 
produced by Hawk Wolinski might 
be a Hi -NRG sleeper ... Lauren 
Gray's "Starlight" (Dice, through 
Sutra) is a hi -NRG Madonna song 
... If Annette Taylor's "Body Stim- 
ulation" (Select) makes the chart, it 
will join "Power Drill" as the second 
current record to incorporate the 
sound of a household appliance. 

Guinn's Motown album puts 
state -of- the -art production to work 
for some really strong, soulful 
voices in this family group. "Open 
Your Door" has a clean British feel 
and even puts some of the vocalists 
over there to shame ... Art Of 
Noise's "In Visible Silence" (Chrys- 
alis) is mostly listenable. A revival 
of Henry Mancini's "Peter Gunn" 
theme is both weird and faithful - 
with Duane Eddy guesting on gui- 
tar. Also: the YMO -like "Chame- 

leon's Dish," and "Paranomia," 
which can only be called cute. 

Also on album: Mazarati's "100 
M.P.H." (Paisley Park), a Prince - 
written track that only loses just a 
bit in its lengthy wandering, and 
"Stroke" ... Ministry's "Twitch" 
(Sire) has the stamp of mega -beat 
master Adrian Sherwood, the most 
violent pounding since "Into Battle 
With The Art Of Noise." This is 
about as far left as we go, no matter 
how often noise -rock is praised aca- 
demically. Recommended: "Just 
Like You," and the sequencer ham - 
merlock "We Believe." 

Erasure's "Wonderland" (Sire) 
may just be the nicest thing ever 
produced by Mute Records. "Re- 
union" and "Oh L'Armour" are pop - 
disco that would be hi -NRG if hard- 
er; other highlights on this enjoy- 
able album are the shuffler "Say 
What" and "Love Is A Loser," as 
arch and ambiguous as any Boy 
George song. 

NOTES: Everyone from pop stars 
to abstract artists is into disco now. 
Some of the efforts are pretty con- 
temptible, failed efforts to sell out, 
but we like some of them -as long 
as they show enough respect to the 
audience to be good records, and not 
third -party comments. David Ros- 
tamo's "Slum Lord" (Sire) is one 
with a great rhythm surge and a lot 

of musical interest, quite good as a 
dub in the Scritti style ... Also on 
Sire, Tirez Tirez's "Set The Timer" 
is a good uptempo song, not over- 
done or over -mixed. The flip, "Up- 
tight," is even better and quite 
beautiful in its quiet sincerity. 

Atlantic will remix and release 
Regina's "Baby Love," the latest 
American production to come back 
home from an overseas debut . . . 

Two of disco's recent finest were 
featured on "Moonlighting " -Ali 
sha's "Baby Talk," and Pet Shop 
Boys' "West End Girls" were both 
heard in their entirety during a bar 
scene. The former, as of last week, 
was into its fifth boffo, never -say- 
die month in the lower reaches of 
the pop chart ... The Pet Shop 
Boys' album, "Please" (EMI Ameri- 
ca), by the way, is an amusingly 
complete compendium of recent 
dance music styles. It should be a 
long- running hit for clubs if the re- 
mixes keep coming. 

THIS WEEK IN DANCE ... 1981: 
Epic releases a 12 -inch extended 
version of "The Magnificent Seven" 
from the Clash's "Sandinista!" al- 
bum. Retitled "The Magnificent 
Dance," the single sleeps for about 
a month or so, but by the summer A. 

becomes an enormously successful 
street anthem that foreshadows the 
alliance of rock and rap. 

CANDI Ï STATON 
It's more than a song, it's a ministry of 

love, commitment and revival to the Body ... 
to humanity. This prism of contemporary pop 

to inspirational music reflects the electric, anointed 
voice of Candi Staton. The gift ... the song committed 

to Jesus Christ. A new song and a new release that 
will make your heart "Sing A Song "! 

Sing A Song 
Candi Staton 

Produced by John M. Sussewell 
:Wallable where've? fine c2hristian reconis and 

tapes are sold. 

Ammo 
A Division of Beracah Ministries, Inc. 

PO Box 1243 
Decatur, GA 30031 -1243 

(404) 373 -847(1 

I.I' #7 x'1 X-S4f12? r+ RRI--'1111: l':rseCltc #7-901154-I 20-n 

Look for New Directions -a 30 minute program of ministry in 
song hosted by CANDI STATON en Trinity Broadcasting Satellite 

Network. Check local schedule. 
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Detailing 
Boom In Video Jeopardizes Disks In Chicago's Latin Market 

BY MOIRA McCORMICK 

CHICAGO Cassettes are up, rec- 
ords are down, and video is on the 
rise among Chicago's major Latin 
music retailers and one -stops. 

La Voz Hispana and Multinational 
Distributors operate a pair of retail 
outlets each, while Panamerican Rec- 
ords Inc. has three. All report signifi- 
cant cassette sales. In Multinational's 
case, according to president Miguel 
Remon, cassettes outsell LPs two to 
one. 

Latin retailers attribute the porta- 
bility of the cassette as one reason 
for the LP's decline, but say the in- 
creasing popularity of video among 
Chicago's Hispanic population is the 
primary culprit. 

"Our biggest competition [for rec- 
ords] is video and cable TV," con- 
tends Remon. "People don't have 
time to listen to records now." He 
adds that since 1983 more than six 
Spanish -language movie theaters, 
which helped promote Latin album 
sales via film soundtracks, have 
closed -also, he believes, because of 
video. 

The continuing penetration of VCR 
sales in the Hispanic community may 
similarly have retarded the potential 
growth of Compact Disc sales, ac- 
cording to Remon. "People here 
would rather buy video machines 
than CD players," he says. Multina- 
tional does stock what few Latin CDs 
are available, says Remon, at $14.95 

each. 
CDs are more in demand at La Voz 

Hispana, according to buyer Juan 
Borja. "We get a lot of requests," he 
says, "but there are only about 15 ti- 
tles in existence." 

Of the three one -stops, only La Voz 
Hispana currently stocks video, but 
the rest say they'll follow soon. Borja 
says La Voz services 300 record and 
300 video accounts, abetted by a com- 
puterized ordering system, with cli- 
ents from Midwestern states and as 
far away as Texas, California, and 
Florida. Each of La Voz Hispana's re- 
tail outlets stocks 300 Spanish or 
Spanish -subtitled movies. 

At Panamerican, owner Gustavo 
Silva says its flagship 26th Street 
store is expanding from 2,000 square 
feet to 8,000 square feet, in part to ac- 
commodate upcoming video stock in 
August. "We'll probably start with 
700 -1,000 titles at retail," says Silva, 
"and then start carrying video at 
wholesale." 

Panamerican's one -stop services 
over 100 clients in the Midwest, Penn- 
sylvania, and Georgia. 

Multinational's Remon says ap- 
proximately 35 of the one -stop's 300 
accounts buy video from them, and 
that that number continues to in- 
crease. "But we don't plan to rent or 
sell video in our retail stores," he 
notes. 

The company's six- month -old rack - 
jobbing business has proven quite 
successful, according to Remon. For- 

mer Multinational vice president 
Adelqui Boué split off last October 
and formed a rackjobber, Adelqui En- 
terprises Inc. Boué buys Latin rec- 
ords from Multinational and racks 
them on consignment in approximate- 
ly 150 area food stores. 

In keeping with the breakdown of 
Chicago's Hispanic population -a mi- 
crocosm of the national distribution 
of Spanish- speaking nationalities - 
Mexican music is the top seller by far 
in area stores, followed by interna- 
tional ballads, salsa, merengue, and 
other Latin styles. None of the three 
Latin retail /one -stops surveyed sell 
English -language titles. 

Panamerican's three stores are in 
exclusively Mexican neighborhoods, 
and sell primarily Mexican music. 
Multinational's Remon says Mexican 
artists account for 807 of his record 
sales. La Voz Hispana's two stores 
are divided evenly between Mexican 
and salsa sales, according to their re- 
spective Mexican and Puerto Rican 
neighborhoods. 

Top -selling groups include Los Bu- 
kis, Los Humildes, Los Yonics, and 
Los Bondadasos. "Norteño [accor- 
dion -based music from northern Mex- 
ico] sells very well," notes Adelqui 
Boué, "especially in the summer." 
Popular norteño artists include Los 
Tigres del Norte, Carlos y José, and 
Ramon Ayala. 

International balladeers such as 
Julio Iglesias, José José, José Luis 
Rodriquez (El Puma), and Juan Ga- 

Company Oilers Special T -shirt Kiosks 

Rock Express Fighting For Display Space 
NEW YORK When record stores 
are turned into home entertain- 
ment retail centers, product lines 
like posters, T- shirts and other mu- 
sic- related plus -profit lines have to 

fight to retain their share of floor 
space. In what Winterland Produc- 
tions hopes will be a solution, its 
Rock Express retail division -now 
distributed through CBS -is em- 

The Source for Imported & Domestic 
Prints & Posters 

If You Want: 
Supply - 95 %+ Fill Rate 
Selection - Over 1000 
Different Posters 
Service - Reliable & 
Personal 

Shipping - 48 Hours or 
Less 
Freight Bonus 
Coast to Coast 
Guaranteed Sale 

Special Rack Program Higher Profits 
Poster Selection Includes: Rock & Roll, Movies, Cars, 

Girls, Personalities, Graphic Art, and much more. 

(800) 227 -1666 or 
(800) 223 -9669 in California 
Select Rock Box 5551 Walnut Creek, CA 94596 
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ploying a kiosk approach that cre- 
ates a section for T- shirts and post- 
ers. 

Although Winterland has been 
selling T- shirts through retailers 
for 10 years, the last two under the 
Rock Express banner, the pro- 
gram has received broader expo- 
sure than ever before due to the 
purchase of a 50% interest in Win - 
terland by CBS Records in 1985 
that has resulted in CBS distribu- 
tion of Rock Express to the record 
company's retail accounts. Winter - 
land is still selling direct to some 
smaller retailers not serviced di- 
rectly by CBS. 

"We're fighting a space prob- 
lem," says Dell Furano, president 
of Winterland Productions. "As 
more and more retailers move into 
Compact Discs and video, the 
space for other product lines is di- 
minishing." As a response, Winter - 
land has developed a merchandis- 
ing center for their poster and T- 
shirt lines that Furano describes 
as "similar to an airport conve- 
nience shop." 

Featuring wire bins for shirts 
(Continued on page 44) 

Don't miss 
`Hardware Monitor' 
... must reading 
for all retailers. 

See page 46 

briel are perennial favorites, as are 
female solo artists such as Rocio Dul- 
cal, Lucia Mendez, Maria Conchita 
Alonzo, Vikki Carr, and Beatriz 
Adriana. Best -selling salsa artists in- 
clude Willie Colon, Ruben Blades, Ce- 
lia Cruz, and Tommy Olivencia: mer- 
engue star Wilfrido Vargas is anoth- 
er heavy hitter. 

According to Multinational's Re- 
mon, the recent debuts of all- Spanish 
radio stations WTAQ -AM and 
WIND -AM -now competing with 
FM stalwart WOJO -have increased 
the variety, if not volume, of local 

record sales. Sales of regional Mexi- 
can artists in particular have taken 
off, says Remon. "The three Mexican 
states [most heavily] represented in 
Chicago are Michoacan, Nuevo Lare- 
do, and Durango," he notes, "so, 
whenever I find a group from any of 
those states has put out a record, I 
know to stock it heavily, because it's 
sure to sell." 

Remon also keeps tabs on what's 
hot through constant contact with 
Chicago's Spanish radio and TV sta- 
tions, and makes a point of following 
Mexican periodicals. 

Watch for 

BILLBOARD 
SPOTLIGHTS 

in April and May 

CORPORATE SPONSORSHP 

Lj TALENT & TOURING: 

ON THE ROAD IN THE USA 

& EUROPE 

(Sound, Staging, Lighting 

& Transportation) 

, MALL RETAILING 

HEAVY METAL 

WEST GERMANY 

VIVA PUERTO RICO 

ki RECORD MERCHANDISING 

1I AUDIO BOOKS 

i DIGITAL AUDIO RECORDING 
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STEVEN SPIELBERG Presents 

STEVEN SPELBERG F,e,ent. 

tiVallaiMN 

To "a 

ROBERT ZE 

He was nave in 1) 

la his classes. 

He wadi in 

for his done, .- >' 

then one day -. 
he wasn't In his 

toe at all. 

NOW AVAILABLE ON VIDEOCASSETTE 
Now you can have the future just where you warn it ... in your store. Steven Spielberg 

presents the smash hit movie Back To The Future starring Michael J. Fox. That's right, 
1985's biggest hit movie is available on video from MCA. So don't wait for tomorrow, 
guarantee your future by calling ycur MCA distributor today. 

Street Date: May 22, 1966 Cclor /1 Hr. 56 h1 ns./ *. /Stereo Surround 

Videocassette #80196 VHS Beta HiFi $79 95 suggested retail price 

This videotape has been digitally maste-ed ontc Hi Fi and digitally m;xed fron the original 

master analog tape. Also available on Laser Videodisc #40196 $34.98 suggested retail price 

Soundtrack available on MCA RECORDS AND CA55 =TTE5 

QClosed capticned oy the Na_iona Captionirg Institute. Used with permission. 

Recorded on Scotch R EXG Extra Higi Grade H Fi videocassettes to gLarantee 

exceptional sound quality. 

©1985 Universal Picures, Inc . ©1963 MCA Fome Video, Inc. All Rights Reservec. 

70 Universal City Plaza 

Universal City, CA 91608 

POP Hotline: 800 -772 -7272 x 375 
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etailing 

1986 International Summer Consumer Electronics Show' 
Sunday, June 1 through Wednesday, June 4, Chicago, Illinois 

Meeting the Challenge of a 

Changing Market 
This year, more than ever, fundamental 
changes are taking place in the tastes, prod- 
uct preferences and buying trends of con- 
sumers; changes that will affect the sales, 
product mix and profit margins of every mar- 
keter of consumer electronics products. 

No other event will reveal these 
changes so clearly or so completely as 
the Summer CES,) 
Here, 1,400 exhibitors will display virtually 
every product that is new and important in 
the changing world of consumer electronics: 
audio, video, satellite earth stations, tele- 
phones and telecommunications, mobile 
electronics /car audio, personal electronics, 
personal computers and at -home office prod- 
ucts, furniture and accessories. 

CES also offers, at no additional charge, 
many Conferences and Workshops where 
changing technologies are explained, where 
changing market trends are brought to light, 
and where changing ideas in management 
and merchandising are revealed. 

Summer CES is a reflection of all that is 
happening now. 
Be there! For 100,000 trade visitors -from 
mass merchandising generalists to high -end 
specialists -CES is the place to be in today's 
changing market. 

Preregister now by sending in the Advance 
Registration form below. For exclusive airline 
fares call American Airlines toll free at 1/800- 
433 -1790 or CW Travel at 1/800-524-4433, 
and identify yourself as a Summer CES '86 
traveler 

1986 International Summer 
Consumer Electronics Show' 
Sunday, June 1 through Wednesday, 
June 4, Chicago, Illinois, U.S.A. 
McCormick Place, McCormick West, 
McCormick Center Hotel, Americana 
Congress Hotel, Blackstone Hotel 

REGISTER NOW! SAVE THE $25 ON -SITE FEE 
Preregister now for the 1986 International Summer Consumer Electronics Show by mailing this form to Consumer Electronics Shows, 
c/o CompuSystems, Inc., P.O. Box 6578, Broadview, IL 60153 -0895. 

Name 

Title) 

I I I I I 1 I I I I I I I I I 1 

I I I I 1 1 1 I I I 1 1 1 1 1 1 

com pa ny I I 1 I I I I I 1 I I I I I I I 1 I 

streetL I I I I I I I I I I I I I I I I I 

State Zlp 
cityl 1 1 1 1 1 I I I I I I I I I I I I 

Only 21 characters (as ied,cated) including spaces will appear on your Badge. 

This form must be received by Friday, May 2, 1986, in order for 
your badge to be mailed to you. If this form is received by Compu- 
Systems after May 2, please pick up your badge on -site, after 
showing two forms of ID, at the 1986 Summer CES "Will Call" 
Desk located in the Main Registration Area at McCormick Place. 
If more than one badge is requested, please duplicate this 
Advance Registration Form. 

Complete Show information, including housing form, will be sent separately. 

J 

Please check your Badge Category. 
1 Retailer 
2 Distributor 
3 Dept. /Chain Store Buyer 
4 Prem. /Catalog Buyer 
5 Manufacturer's Rep. 

6 Manufacturer 
7 Institutional Buyer 

11 Adv. /Mktg. /PR /Consultant 
12 Financial /Market Analyst 
13 Other 

For the trade only. No one under 18 years of 
age will be admitted. 
The International Consumer Electronics 
Shows are sponsored and produced by the 
Electronic Industries Association/ 
Consumer Electronics Group. 

ROCK EXPRESS 
(Co rrtrnued from page 42) 

and a combination rack and display 
mount for posters (see accompany- 
ing photo), the Rock Express dis- 
play is designed to create the im- 
pression of a complete merchan- 
dising section. 

With product lines featuring 
about 70 artists, Winterland had 
relied predominantly on T- shirts 
until its entrance into the poster 
market six months ago. Furano 
says Winterland was "almost 
forced into it" by disappointing re- 
sults from poster sublicensors. 

The idea behind Rock Express' 
display unit is to provide record re- 
tailers with easier, more conve- 
nient product merchandising 
that's timely with in -store record- 
ed product, says Furano. 

`More of our deals 
are worldwide' 

While characterizing the pres- 
ent market as "a little soft," he 
says the recent move to include 
CBS as a distributor has been 
meaningful. 

"CBS distribution accounts for 
60% of our store sales at this 
point," he says. "We built our dis- 
tribution from the ground up with 
smaller indies who know how to or- 
der. So before the CBS deal we had 
built that business quite nicely. 
CBS rounds out the picture." 

Although Furano characterizes 
Rock Express as a "very signifi- 
cant" portion of Winterland, retail 
sales is only one of the company's 
operations, which also include tour 
merchandising, custom printing, 
mail order sales and licensing. 

Rock Express is the first signifi- 
cant area in which CBS has made 
its presence as a Winterland part- 
ner felt. Yet Furano notes that the 
distribution of Rock Express was 
"not a factor in the acquisition." 
While he says Winterland is not 
turning its attention to the signing 
of CBS acts in particular, he is 
hopeful that CBS will enable Win - 
terland to expand internationally. 

"That's our strategy," he says. 
"More and more of our deals are 
on a worldwide basis. We're al- 
ready distributed in the U.K and 
Australia without CBS, and now 
we're sharing our information 
with them. The whole concept is 
simple: to create an international 
merchandising vehicle to generate 
more income than our competitors 
can." FRED GOODMAN 

We are the 

DIVIDER CARD 
a PROMOTIONAL 
IMPRINTING CO. 

We Specialize in 
Silk Screening & 

Hot Stamping 
Fibre Board & plastic 

cut to size 
LP, CD, Cassette & 45's 

Excellent for Videocassettes 
Artists or categories permanently 

Imprinted 
No Minimum 

BUSHMAN CO. INC. 
1095 N. Broadway N. Massapequa, 

NY 11758 
Phone # 516- 293 -6161 
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Audio plus 
BY EDWARD MORRIS 

A biweekly column spotlighting 
new audio products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, R O. Box 
24970, Nashville, Tenn. 37202. 

Never let it be said that the record 
business can't be just as trivial as 
other compartments of modern life. 

In an effort to chronicle, crystal- 

FOR WEEK ENDING APRIL 19, 1986 

lize, and capitalize on this fact, Poly 
Concepts (804/272 -0677) is market- 
ing a game called "AM /FM: 30 Years 
Of Rock'N'Roll Trivia," with a retail 
tag of $9.95 for each volume. 

The entire game has 6,534 ques- 
tions about rock'n'roll (1955 to 1963), 
surfin' /cruisin' (1961 to 1969), the 
British invasion (1963 to 1969), soul 
music (1955 to now), pop music (1955 
to now), and modern rock (1970 to 
now). However, Poly Concepts has di- 
vided the questions equally (in no par- 
ticular order of difficulty) into three 

volumes, the first already available, 
and volumes two and three due in 
May and September. 

A computer version of the game 
has also been developed, playable 
with Commodore, IBM, and Hewlett - 
Packard. 

LaGorgio Imports (818/994 -8000) 
is offering the Bolit 707 Polish & Pro- 
tector for Compact Discs and musical 
instruments. The company says that 
application of the fluid restores laser 
readability, reduces dust accumula- 
tion, and protects the CD surface 
from scratches. The one -ounce bottle 
of acrylic plastic retails for $4.95. 

In its Cassetter Compac unit, 
Pompano Manufacturing (305/979- 

etailing 
4305) promises a complete and acces- 
sible car storage unit for audio cas- 
settes. The device, which holds up to 
12 tapes, can be installed in all makes 
and sizes of cars. It has its own light 
and comes with "high visibility identi- 
fication labels" for the tapes. Springs 
in the unit keep the tapes from rat- 
tling when the car is in motion. And 
the storage compartment can be re- 
moved from its mounted holder for 
security. 

According to the manufacturer, 
the Cassetter Compac can be in- 
stalled under the dashboard in 15 
minutes and connected to the ciga- 
rette lighter or any other hot line 
Suggested retail is $39.95. 

Compact Disc Dividers 

10 C.C. 
A 

800/648-0958 
GOPHER PRODUCTS CORP. 

2201 Lockheed Way. 
Carson City. Nev. 09701 
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permission of the publisher. I. 
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Compiled from a national sample of retail sales reports. 
ci' O 

rh' ARTIST 
v ti 31 LABEL & NUMBER /DISTRIBUTING LABEL 

TITLE 

1 1 1 46 DIRE STRAITS WARNER BROS. 2 -25264 31 weeks at No. One BROTHERS IN ARMS 

2 2 2 31 WHITNEY HOUSTON ARISTA ARCD 8212 WHITNEY HOUSTON 

3 3 3 15 SADE PORTRAIT RK 40263/EPIC PROMISE 

4 5 5 47 PHIL COLLINS ATLANTIC 2 -81240 NO JACKET REQUIRED 

5 4 4 17 BARBRA STREISAND COLUMBIA CK40092 THE BROADWAY ALBUM 

6 6 6 26 JOHN COUGAR MELLENCAMP RIVA 824 -865- 2 /POLYGRAM SCARECROW 

7 8 7 15 MR. MISTER RCA PCD 1 -7180 WELCOME TO THE REAL WORLD 

8 7 8 11 HEART CAPITOL 46157 HEART 

9 18 - 2 THE ROLLING STONES COLUMBIA Ce 40250 DIRTY WORK 

10 13 13 47 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

11 9 11 20 ZZ TOP WARNER BROS. 2 -25342 AFTERBURNER 

12 11 10 14 THE CARS ELEKTRA 9- 60464 -2 GREATEST HITS 

13 12 15 34 CREEDENCE CLEARWATER REVIVAL FANTASY FCD 623 -CCR2 CHRONICLES 

14 10 9 47 BRUCE SPRINGSTEEN COLUMBIA CK 38653 BORN IN THE U.S.A. 

15 14 14 38 STING A &M CD -3750 DREAM OF THE BLUE TURTLES 

16 21 19 5 INXS ATLANTIC 2 -81277 LISTEN LIKE THIEVES 

17 17 27 3 ROBERT PALMER ISLAND 2- 90471 /ATLANTIC RIPTIDE 

18 20 18 22 STARSHIP RCA PCD 1.5488 KNEE DEEP IN HOOPLA 

19 15 16 10 PETE TOWNSHEND ATLANTIC 2- 904736 WHITE CITY A NOVEL 

20 NEW BANGLES COLUMBIA CK40039 DIFFERENT LIGHT 

21 24 20 10 STEVIE NICKS MODERN 2- 90479 /ATLANTIC ROCK A LITTLE 

22 16 21 24 STEVIE WONDER TAMLA 6134TD /MOTOWN IN SQUARE CIRCLE 

23 25 23 4 FLIM & THE BB'S DMP 454 BIG NOTE 

24 22 17 22 SOUNDTRACK MCA 2 -6150 MIAMI VICE 

25 NEW P ALABAMA RCA PCD1-7170 GREATEST HITS 

26 19 12 47 SADE PORTRAIT RK- 39581 /EPIC DIAMOND LIFE 

27 23 22 36 TALKING HEADS SIRE 2- 25305 /WARNER BROS. LITTLE CREATURES 

28 30 24 4 STEELY DAN Mca MCAC 5570 DECADE 

29 NEW THE OUTFIELD COLUMBIA CK40027 PLAY DEEP 

30 NEW ELTON JOHN GEFFEN 2 -24077 /WARNER BROS. ICE ON FIRE 
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CLASSICAL.. O .rP ,, $ Compiled from a national sample of retail sales reports. 
r7' O 

,y 4 TITLE ARTIST d Q 
LABEL &NUMBER: DISTRIBUTING LABEL 

1 1 1 47 
AMADEUS SOUNDTRACK FANTASY WAM -1791 22 weeks at No. One 

NEVILLE MARRINER 

2 2 3 47 
TIME WARP TELARC 80106 

CINCINNATI POPS (KUNZEL) 

3 3 2 47 BERNSTEIN: WEST SIDE STORY DG 415 -253 

TE KANAWA, CARRERAS (BERNSTEIN) 

4 4 4 47 TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

5 6 7 11 
BACHBUSTERS TELARC 80123 

DON DORSEY 

6 5 5 P5 BLUE SKIES LONDON 414666 

KIRI TE KANAWA (RIDDLE) 

7 7 6 47 
STAR TRACKS TELARC 80094 

CINCINNATI POPS (KUNZEL) 

8 8 8 47 
BEETHOVEN: SYMPHONY #9 oo410 -987 

BERLIN PHILHARMONIC (KARAJAN) 

9 9 9 41 
TELARC SAMPLER #1 TELARC 80101 

VARIOUS ARTISTS 

10 10 10 47 WEBBER: REQUIEM ANGEL CDC -47146 

DOMINGO, BRIGHTMAN (MAAZEL) 

11 12 12 36 
GERSHWIN: RHAPSODY IN BLUE CBS MK 39699 

LOS ANGELES PHILHARMONIC (THOMAS) 

12 11 11 47 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412 -244 

NEVILLE MARRINER 

13 13 13 13 
PASSIONE LONDON 417.117 

LUCIANO PAVAROTTI 

14 15 15 47 TELARC SAMPLER #2 TELARC 80102 

VARIOUS ARTISTS 

15 14 14 12 
ORCHESTRAL SPECTACULARS TELARC 80115 

CINCINNATI POPS (KUNZEL) 

16 16 16 18 
BARTOK: MIRACULOUS MANDARIN LONDON 411 -894 

DETROIT SYMPHONY (DORATI) 

17 17 17 47 
COPLAND: APPALACHIAN SPRING TELARC 80078 

ATLANTA SYMPHONY 

18 18 18 47 
BEETHOVEN: SYMPHONIES #5 & 6 DG 413 -932 

BERLIN PHILHARMONIC (KARAJAN) 

19 20 21 10 
MORE MUSIC FROM AMADEUS FANTASY WAM.1205 

NEVILLE MARRINER 

20 19 19 47 
PACHELBEL: CANON RCA RCD1 5468 

PAILLARD CHAMBER ORCHESTRA 

21 22 23 5 BEETHOVEN: SYMPHONIES 1 & 2 L'OISEAU LYRE 414 -338 

ACADEMY OF ANCIENT MUSIC ( HOGWOOD) 

22 24 27 4 
HOROWITZ: THE LAST ROMANTIC DG 419 -045 

VLADIMIR HOROWITZ 

23 21 20 47 
HAYDN /HUMMEL /L MOZART: TRUMPET CONCS. Ces MK -37846 

WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) 

24 30 - 2 SWING, SWING, SWING PHILIPS 412-626 

BOSTON POPS (WILLIAMS) 

25 23 22 26 BACH: BRANDENBURG CONCERTOS L'OISEAU LYRE 414 -187 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

26 26 26 37 
STRAUSSFEST TELARC 80098 

CINCINNATI POPS (KUNZEL) 

27 25 24 47 GERSHWIN: RHAPSODY IN BLUE TELARC 80058 

CINCINNATI POPS (KUNZEL) 

28 28 30 3 
SPIRITUALS PHILIPS 412-631 

SIMON ESTES 

29 27 25 6 
VIVALDI: THE FOUR SEASONS ANGEL CDC -47319 

ITZHAK PERLMAN 

30 29 28 47 MOZART: REQUIEM L'OISEAU LYRE 411-712 

ACADEMY OF ANCIENT MUSIC ( HOGWOOD) 
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retailing 
CD Causes Turnaround In Walla Walla 

Here's The Poop: Music's Hot Again 
JOHN SIPPEL 

LOS ANGELES Eighteen months 
ago, Hot Poop's ratio of video soft- 
ware and hardware sales to music 
sales was 60:40. Today, with the addi- 
tion of Compact Disc hardware and 
software, that ratio is reversed for 
the Walla Walla, Wash., home enter- 
tainment retailer. 

"CDs have far surpassed records 
and cassettes," says Jim McGuinn, 
owner of the 13- year -old store. "We 
try to keep around 600 titles in stock. 
We get from $13.99 to $15.99. By 
Christmas, we could see the sales 
power of the configuration. 

"Getting the N.E.C. audio and vid- 
eo hardware line helped us," 
McGuinn says. "They supply three 
different CD players. We move them 
all. 

"Customers feel Hot Poop is a real 
home entertainment center because 
we have this hardware. We move 
VHS and Beta VCRs, amps, and digi- 
tal tuners, and it helps sell certain 
Sony home models, Panasonic and 
Fujitsu units -especially car stereo." 

McGuinn and his chief aide, Al 
Kaplan, stress service as the biggest 

factor in keeping the store volume 
growing. "We don't like installing car 
stereo, but we'll do it if necessary," 
McGuinn states. "We'll go to our cus- 
tomers' homes if it's essential to ex- 
plain how to operate a VCR they 
bought at a cut -rater who failed to 
give them anything more than a poor- 
ly translated instruction book. In a 
town of around 20,000 that's crucial." 

McGuinn knows the city. He ar- 
rived from San Diego in 1973, where 
he got into retailing from a tiny store- 
front after selling "overflow" albums 
from his own collection at local swap 
meets. 

His first small retail outlet in Walla 
Walla worked because he traded and 
sold used records in the onetime two- 
chair barbershop. Now he operates 
from premises that include four ad- 
joining former stores. 

McGuinn and Kaplan are person- 
able and find conversation with cus- 
tomers a vital cog. McGuinn went 
into home video sales and rental five 
years ago at the urging of patrons. 
The demands of video rental required 
a second -in- command, so he hired 
Kaplan, a friend developed through 
working as salesman and client for 

JACKETS 
CUSTOM EMBROIDERED 

We manufacture the finest in the 
music and entertainment industry 
at unbeatable prices. 

ú NOH 
S P O R T S W E A R 

(213) 629.2869 

We Challenge 
the Competition 
To Match 
Our Prices 
and Quality! 
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years when Kaplan was with City 1- 

Stop here. Over the years they had 
become so close that Kaplan often 
took a week of his vacation in Walla 
Walla. 

Hot Poop carries 1,700 movie titles, 
emphasizing that Beta is available. 
They've found good success in selling 
used rental videos, cutting a $79.95 ti- 
tle, for example, to $29.95. 

Tapes rent at $5 for three movies, 
while weekends offer two for $5 or $3 
each. Customers like the policy of be- 
ing allowed to keep a Saturday rental 
through Monday at 5 p.m. 

Hot Poop depends upon City 1 -Stop 
for all its software. "We tried video 
distributors nearer than Los Angeles 
for awhile," McGuinn explains. "We 
just found it easier to order every- 
thing from City. Sam Ginsburg car- 
ries a complete stock of records, 
tapes, and accessories on the audio 
side. They give us terrific fill on home 
video titles. And they are the only 
wholesaler who has consistently pro- 
vided advertising." 

McGuinn favors a kind of subtle in- 
stitutionalized approach, stressing in 
print ads such generalities as breadth 
of inventory, easy access and free 
club membership over hot titles. 

(;crass Route 
BY KIM FREEMAN 

A weekly column focusing on the 
activities of independent labels 
and distributors. 

THE FAT BOYS are back at you 
again with their third Sutra album, 
"Big And Beautiful," slated for re- 
lease shortly. The leadoff single, a 
cover of James Brown's "Sex Ma- 
chine," got a special boost April 9 
when the ravenous rappers guest - 
hosted the Ringling Bros. /Barnum 
& Bailey Circus at Madison Square 
Garden. After making some 
weighty opening statements, the 
Fat Boys were presented with gold 
awards by a crew of elephants for 
their last album, "The Fat Boys 
Are Back." 

Feeling totally at home in the en- 
vironment, the trio went on to de- 
liver a 20- minute, post- circus rap - 
o -rama. Ticket proceeds from the 
evening went to City Harvest, a 
non -profit food distribution net- 
work in New York. 

688 ENTERTAINMENT, a multi- 
faceted firm based in Altanta, is 
launching its own label as a means 
of nurturing local talent. The ini- 
tial plan at 688 Records includes 
annual local samplers as well as 
the signing of Dash Riprock. The 

Louisiana -based power trio recent- 
ly put down some tracks with pro- 
ducer George Pappas. 

Atlanta's 688 Club is one of the 
biggest live -music spots in the 
South; the 688 operation also runs 
a video production company. That 
wing has "688 Live" in the works, 
a music and interview show slated 
for distribution to cable television 
outlets. 

SEEDS & SPROUTS: The Profile 
crew in New York isn't cryin' over 
Boys Don't Cry, who logged their 
"I Wanna Be A Cowboy" onto the 
pop singles chart recently. That 
marks the third Hot 100 single for 
the expanding logo. Another Hot 
100 entry was "Rain Forest" by 
Paul Hardcastle (now on Chrysa- 
lis). Profile's first Hot 100 entry 
will probably be part of one of the 
label's weekly newsletter quizzes, 
so we won't give it away. One hint 
... It wasn't performed by Run - 
D.M.C. 

Other news at Profile is the for- 
mation of a hardcore logo via a 
partnership with Rock Hotel 
Records. Add that to the label's 
long- standing success in dance and 
rap and its productive devotion to 
pop, and you've got the makings of 
a major -scale indie. 

(Continued on next page) 

HARDWARE MONITOR 

Camcorder Can Be Consumer Magnet 
by Aaron Neretin 
Hardware Monitor is a new biweekly column focus- 
ing on developments in the hardware and software 
industries. The author has 35 years of experience 
covering the consumer electronics scene for such 
publications as HFD and Merchandising Magazine. 

The high -end, big -profit business of home video 
equipment is up for grabs. 

Smart retailers should be making their selection 
moves now while there are top -name plums still ripe 
for the picking. 

It's quite a challenge. The video marketplace -al- 
ready confusing -has been fractionalized even fur- 
ther with the advent of 8mm as a viable format. 

The hardware dealer and video specialist stores 
must decide which brand or brands they will carry of 
the various equipment lines: table -deck VCRs (VHS 
and Beta), video cameras, camcorders, and 8mm 
VCRs. 

Thankfully, dealers don't have to worry about por- 
table VCRs, which are fast losing out to camcorders. 
The field for video cameras also has been narrowed by 
the advent of the camcorder. But the heartburn of de- 
cision- making on table -deck and camcorders has been 
a blessing for the antacid industry. 

To date we count more than 50 table -deck vendors 
with even more to arrive this year. And we've also got 
low fi, hi fi, MTS, HQ, cable -ready options, wireless re- 
mote, on- screen programming, eight -hour recording, 
and many more options to ponder in making our selec- 
tions. 

We've got, or will have, more than 20 suppliers who 
will be offering their versions of camcorders before 
the year is out. Again, our options are many, with 
moderate- or lightweights and a variety of recording 
capacities (two- hour -plus, one -hour, and 20- minute). 
We've got automatic focus, power zoom, instant re- 
play, electronic viewfinders, HQ, and low -light absorp- 
tion. 

Finally, we've got 8mm, with six firms committed - 
and as many as four more ready to jump in at the June 
Consumer Electronics Show. 

The decisions may be mind -boggling, but the broad 
lineups of video equipment represent huge opportuni- 
ties for video hardware and software retailers, as both 
types of dealers continue to mix and match their hard- 
ware and software inventories, seeking the most prof- 
itable formula. 

One thing is certain. VCRs in general, and cam- 
corders in particular, are going to get one of the larg- 
est merchandising and promotional boosts the elec- 
tronics industry has ever seen. 

A battle certain to heighten consumer awareness of 

`Smart retailers are making 
their selection moves now' 

the entire camcorder category will emerge as half - 
inch and 8mm suppliers jockey for position. JVC, with 
its new two -pound, one -hour VHS camcorder -cur- 
rently subscribed to by Zenith and Toshiba with more 
likely to come on board -is mounting a frontal assault 
against Sony's HandyCam and the entire 8mm group. 

According to one manufacturer, distribution and po- 
sition in the marketplace are this year's main con- 
cerns. "We're looking for good, better and best retail- 
ers. Guys who value the high ticket for camcorders 
and are willing to invest at their store level to develop 
and keep the high -end business." 

More to the point, he indicates that the competitive 
throat cutters will obviously create price depressions 
in some areas. "We can't very well stop them, but we 
can set up a network of retailers to develop the image 
necessary to service and play to the big- spending con- 
sumer." 

This new column will continue to "monitor" the situ- 
ation -and provide you with the latest information 
you need for such crucial buying decisions. 
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!Detailing 
GRASS ROUTE 
(Continued from preceding page) 

OMBOLAND" is now a com- 
mercially available album, 
through Important Records of Ja- 
maica, N.Y. When we last men- 
tioned the project, "Comboland" 
was a three -cassette, promo -only 
compilation highlighting North 
Carolina bands. Godfrey Cheshire, 
a journalist and avid music lover, 
took the package overseas on a 
sort of goodwill mission for the ar- 
ea's music. 

Through a distinctly indepen- 
dent set of transactions, Cheshire 
hooked up with London -based 
Making Waves Records chief Bar- 
ry Martin and Josh Grier, former 
head of the Record Bar's now -de- 
funct logo, Dolphin. 

What resulted is a distillation of 
the cassette set. Making Waves 
has "Comboland" in the U.K., and 
Grier licensed it for his newly 
formed New York outfit, Black 
Bird Music, bringing Important in 
as U.S. distributor. 

Anyway, it's our bet that "Com- 
boland" will become something of 
a collector's item. The compilation 
includes tracks by Don Dixon, 
Fetchin' Bones, Right Profile, the 
Othermothers, and Southern Cul- 
ture On The Skids. DB Records is 
doing quite well with Fetchin' 
Bones; Making Waves has inked 
the Othermothers to a U.K. deal; 
and word has it that a few majors 
are interested in some of the other 
contributors. 

FASTFIRE RECORDS of New 
York nabs Arthur Mitchell and his 
Dance Theatre of Harlem to per- 
form in the video for Gene Chan- 
dler's next single, "Lucy," a Lionel 
Richie tune. To ensure that video 
programmers take note of the 
project, Fastfire is offering a Sony 
Watchman TV to decision makers 
participating in a label contest. In 
addition, Fastfire has established 
promotions with the nationally 
syndicated video shows "Record 
Buyer's Guide" and Melba 
Moore's "Collection of Love 
Songs." 

PERFORMANCE RECORDS of 
New Brunswick, N.J., has issued 
its "East Coast '60s Rock & Roll 
Experiment" album. It's a collec- 
tion of familiar tunes covered in a 
variety of styles by not yet nation- 
ally familiar artists. Those inter- 
ested should call the label at (201) 
545 -3004. 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

150 and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 
Sam Lempert 
(718) 802 -0300 

544 Park Avenue, Brooklyn, NY 11205 

AL -LEN CUTTING CO. 
Special Volume Rates 

Fiberboard cards available. 
We buy used cards. 

These Classic Tape Storage Books are Sure -Fire "Best Sellers "! 

Top the sales charts by offering your custom- 
ers any of the Library of Sound's four versions. 

Library of Sound Storage Books: Available 
in 6 Title or 12 Title storage books. These 
elegant books have features that make 
them perfect for any bookshelf. Your custom- 
ers simply peel -off internal backing tape and 
place their own cassette boxes in the book. 

Library of Sound Travel Books: Also 
available in 6 or 12 Title, cassette boxes 
are included in the handsome book. So 

individua' tapes can be booked for safe passage any- 
where - like the car, boat, office, school or seminar. 

Stack up on the best, most complete 
storage systems going...or staying. Contact 
your Allsop 3 rep today. 

A LLSON TM 

World Leaders 
in Hi -Tech Care Products 

ALLSOD INC.. PO. Box 23. Bellingham,WA 98227 U.S.A. (206) 734 -9090, Outside WA State: 1- 800 -426 -4303, FAX (206) 733 -4302, Telex 15 -2101 
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etailing 
New Releases 

ALBUMS 
The following configuration ab- 
breviations are used: LP -album; 
EP -extended play; CA- cassette; 
NA -price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses following 
the manufacturer number. 

POP /ROCK 
BLACK FLAG 
Who's Got The 10 1/2? 
LP SST 060 /NA 
CA C060 NA 

D.C. 3 
The Good Hex 
LP SST 063 /NA 
CA C063 /NA 

GONE 
Let's Get Real, Real Gone For A Change 
LP SST 061 - NA 

CA C061 - NA 

KIDS IN THE KITCHEN 
LP Sire 125377/ WEA /$8.98 
CA 4- 25377 %$8.98 

FOR WEEK ENDING APRIL 19, 1986 

PAINTED WILLIE 
Mind Bowling 
LP SST 057 /NA 
CA C057 /NA 

SIOUXSIE & THE BANSHEES 
Tinderbox 
LP Geffen GHS 24092/WEA/$8.98 
CA M5G 24092 88.98 

ROSS, DIANA & THE SUPREMES 
25th Anniversary 
LP Motown 5381ML3/MCA/$10.98 
CA 5381MC2 /$10.98 

TUCKER, MOE /THE COUNT 
Another View 
EP Var International 1113/56.98 

BLACK 
GAYE, MARVIN 
Motown Remembers Marvin Gaye 
LP Motown 6172TLiMCA $8.98 
CA 61721C/$8.98 

THE TEMPTATIONS 
25th Anniversary 
LP Motown 5389ML2 MCA /$9.98 
CA 5389MC/$9.98 

JAll 
KASHKASHIAN, KIM, & ROBERT LEVIN 
Elegies 
LP ECM 125043 WEA $10.98 
CA 4-25043/510.98 

MULDAUR, MARIA 
Transblucency 
LP Uptown UP27.25LP /$8.98 
CA UP27.25CS/$9.98 

SALUZZI, DINO 
Once Upon A Time -Far Away In The 
South 
LP ECM 1- 25042/WEA/$9.98 
CA 4- 25042/$9.98 

COMPACT DISC 
MARVELETTES 
Compact Command Performances 
CD Tamla /Motown 6169TD /MCA /no Gst 

REEVES, MARTHA, & THE VANDELLAS 
Compact Command Performances 
CD Gordy /Motown 6170GD /MCA /no list 

VARIOUS ARTISTS 
The Color Purple 
Original Motion Picture Soundtrack 
CD Qwest 2- 25389/WEA/$29.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to Linda 
Moleski, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

HOME VIDEO 
Symbols for formats are * =Beta, 
v= VHS, =CED and 4. =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "No List" or "Rental" 
is indicated. 

FILMS 

GIRL FROM TOBACCO ROW * Simitar Entertainment 8066/$59.95 
WHOOP! GOLDBERG LIVE 
* Vestron Video 3112/$59.95 
GREENPEACE NON -TOXIC VIDEO HITS 
Peter Gabriel, Tears For Fears, Thomas 
Dolby * Vestron Musicvideo 1032/$29.95 
THE IKE & TINA TURNER SHOW * Vestron Musicvideo 0750/$16.95 
THE ILLUSTRATED MAN 
Rod Steiger, Claire Bloom * Warner Home Video 
11211/WEA/$59.95 
KRUSH GROOVE 
Sheila E., Run -DMC, the Fat Boys 
* Warner Home Video 
11529/WEA/$79.95 

STOP COMPUTER SOFTWARE 

TITLE Publisher Remarks En 
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1 2 81 TYPING TUTOR I l l Simon & Schuster Program that develops speed, and shows progress in 
typing speed and accuracy. 

2 1 116 
Contains over 600 problems in addition, subtraction, 

MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for 
students ages 6 through 12, with a game at the end. 

3 5 
9 

HOMEWORK HELPER MATH Spinnaker A two-part program designed to help students understand 
WORD PROBLEMS and solve math word problems. 

4 3 133 
Educational program that teaches touch typing to ages 7 

NEW IMPROVED MASTER TYPE Scarborough to adult in an exciting video game format in 18 different 

5 6 9 

A drawing and coloring program that lets children select 
COLOR ME Mindscape pre -drawn or design their own pictures. Recommended for 

ages 6 -10. Additional disks are available. 

6 4 112 MUSIC CONSTRUCTION SET Electronic Arts Interactive music composition and learning tool enables 
user to work with a library of music or compose own. 

7 10 37 CHARLIE BROWN'S ABC'S Random House An introduction to letters and words. Recommended for 
ages 3 to 7. 

8 7 19 I AM THE C -64 Creative /Activision Introduction to the C -64 and keyboard with basic 
progamming language. 

9 8 48 
Children can create a story with friends and pets names to 

BUILD A BOOK Scarborough print out and make their own book. Recommended ages 2 
to 12. 

10 9 
3 WHERE IN THE WORLD IS Broderbund An educational adventure game, based on real worldfacts. 

CARMEN SAN DIEGO Includes a copy of a "Book Of Facts ". 

Z 
IM is 

Z 
CC FINANCIAL 

W 2 
CD z 

1 2 52 THE NEWSROOM Springboard 
The program lets you design, illustrate and print your own 
newspaper. The program has a built -in word processor. 

2 1 91 PRINT SHOP Broderbund At Home Print Shop 

3 7 36 PRINTMASTER Unison World At Home Print Shop 

4 6 36 3 IN 1 BUNDLE Timeworks Combination of Word Processing, Data Base and Spread 
Sheet program. 

5 3 9 SWIFT TAX Timeworks The program lets you compile and complete your federal 
taxes. You can also print onto the required forms. 

6 RE-ENTRY 
SILVIA PORTER'S PERSONAL Timeworks Program enables you to develop comprehensive financial 

PLANNER plans according to your personal needs. 

7 9 133 BANK STREET WRITER Broderbund Word Processing Package 

8 NEW YOUR INCOME TAX (J.K. 
LASSER'S) Simon & Schuster A personal tax planner and a tax preparer. 

9 10 21 PRINT SHOP GRAPHICS Broderbund A third disk for use with the "Print Shop ". Supplies 120 
LIBRARY III more graphics. - 

10 8 29 THE TAX ADVANTAGE Continental Tax Preparation Program 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in 

any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. 
0-DISK 1- CARTRIDGE *- CASSETTE 

THE MAN WHO SAW TOMORROW 
e Warner Home Video 
11246/WEA/$59.95 
MISHIMA: A LIFE IN FOUR CHAPTERS 
Ken Ogata, Kenji Sawada 
* Warner Home Video 11530/ $ 79.95 

MONSTER MADNESS: THE ULTIMATE 
BATTLE 

Simitar Entertainment 8001/$19.95 
MONSTER & THE STRIPPER 
* Simitar Entertainment 8079/$59.95 
ONCE BITTEN 
Lauren Hutton, Jim Carrey, Cleavon Little 

alb Vestron Video 5115/$79.95 
THE PROJECTIONIST 
Rodney Dangerfield, John Wayne, Dick 
Powell 

Vestron Video 4417/$69.95 
POT O'GOLD 
James Stewart, Paulette Goddard 

Hal Roach Studios Film Classics HR 
091/$14.95 
QUICKSAND 
Mickey Rooney, Peter Lorre 
* Hal Roach Studios Film Classics HR 
094/$14.95 
S.A.S. SAN SALVADOR 
Miles O'Keefe, Dagmar Lassander, 
Catherine Jarrett r Ve'.tron Video 4230/$69.95 
SON OF MONTE CRISTO 
Joan Bennett, George Sanders, Louis 
Hayward 
* Hal Roach Studios Film Classics HR 
099/$14.95 
STRETCH FOR LIFE 
* Simitar Entertainment 8040/$19.95 
THAT UNCERTAIN FEELING 
Merle Oberon, Melvyn Douglas, Burgess 
Meredith 
* Hal Roach Studios Film Classics HR 
101/$14.95 
WEIGHT WATCHERS MAGAZINE GUIDE 
TO DINING & DINING 
Lynn Redgrave * Vestron Video 1035/$29.95 

To get your company's new video releases 
listed, send the following information - 
title, performers, distributor /manufac- 
turer, format(s), catalog number(s) for 
each format, and the suggested list price 
(if none, indicate "no list" or "rental ") -to 
Linda Moleski, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

COPIES 
OF 

WEEKLY 
CHARTS 
are available from 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1984. 
Top LPs 1949 
through 1984. 
$3.50 per chart. 
Call or write: 

Billboard Chart Research 
1515 Broadway 
New York, NY 10036 

(212) 764 -4556 
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ideo music 
Video Track 

NEW YORK 

PATTI LABELLE TEAMED UP 
with former Doobie Brothers vo- 
calist Michael McDonald to lens a 
video for their duet, On My 
Own," the first single from La- 
Belle's MCA album, "Winner In 
You." The clip was filmed at two 
of the city's landmarks, the Brook- 
lyn Bridge and Morgan's Hotel, as 
well as location shots in Malibu. 
Jim Czarnecki produced; Mick Ha- 
gerty directed. Jim MacKay served 
as director of photography. 

LOS ANGELES 

THE BLOW MONKEYS' video 
for "Digging Your Scene," the 
first single from their debut RCA 
album, "Animal Magic," is said to 
take place in an elegant British 
nightclub setting with group 
frontman Dr. Robert portraying a 
romantic '40s crooner. It was di- 
rected by Andy Morahan and pro- 
duced by Alex Johnson. 

Heart's hit video for "These 
Dreams," which is currently airing 
on MTV, was lensed at the Golden 
West Airlines hangar under the di- 
rection of Jeff Stein. Editing was 
performed by producers Kathy 
Dougherty, Dave Farr, and Mike 
Dennis at the Post Group. Gillian 
Gordon co- produced for Overview 
Productions. Other projects re- 
cently cut at the post -production 
house include Dennis DeYoung's 
"Call Me," King Kobra's "Iron Ea- 
gle," and Stevie Nicks' "I Can't 
Wait." 

The Temptations completed a 

clip for "A Fine Mess," which is 
the title track to the new Columbia 
Pictures film. The piece incorpo- 
rates footage from the movie, 
which stars Ted Danson and 
Howie Mandel. 

Crest National Videotape & 
Film Laboratories just opened a 
new 32,000- square -foot duplication 
facility in Hollywood, Calif. The 
operation will provide half -inch 
videocassette mass duplication in 
stereo VHS Hi -Fi and Beta for- 
mats, as well as video mastering 
services. 

OTHER CITIES 

VIDEO METRO, the Illinois En- 
tertainer, Video Pool, and Rock - 
On Chicago will sponsor the third 
annual Chicago Music Video Con- 
test. Any of the city's producers, 
directors, artists, or music groups 
are eligible to enter and the top 10 
entries will be announced May 30 
at Video Metro. The grand prize 
winner will receive a $500 cash 
prize and placement on the Video 
Pool Club Reel. All finalists' clips 
will air on Rock -On Chicago. For 
more details call Shelley Howard 
(312) 266 -6262. 

Edited by LINDA MOLESKI 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track, Billboard, 1515 
Broadway, New York, NY. 10036. 

Consistency Leads To Audience Growth 
Production Team Credits WTBS' Building Plan 

BY JIM McCULLAUGH 

LOS ANGELES The problem with 
most video clip music shows is that 
their programming hasn't reflected 
any longterm consistency. As a con- 
sequence, many are experiencing 
ratings drop -offs, or have disap- 
peared altogether. 

That's the view of Tommy Lynch 
and Gary Biller, the production tan- 
dem behind "Night Tracks," 
"Chartbusters," and "Power - 
play"- representing 14 hours of 
weekend video music clip fare on 
the Turner Broadcasting System's 
SuperStation WTBS. They claim 
their ratings continue to grow at a 
"steady, although not meteoric" 
pace. 

"The programmers aren't consis- 
tent," says Biller. "They're not 
building anything. And this isn't 
something tied strictly to the pay - 
per -clip issue. Even MTV has drasti- 
cally changed its format several 
times in the last couple of years. I 

think what's catching up to them is 
that they are trying to build a 24- 
hour network with a really narrow 
vision of programming. 

"Now, they are trying to move it 
all around, bringing in sitcoms from 
England, and trying to find other 
things they think will work," he 
says. "You either have to go back to 
an original rock music format or lit- 
erally start a network and try dif- 
ferent 'day parts,' which is what the 
traditional networks do. In a subtle 
way, that's exactly what MTV is 
trying to do. 

"The newness," he adds, "of rock 

music programming worked for a 
while but it's not carrying them 
anymore. People want to watch 
what they are used to watching in 
the afternoon, for example. There's 
a larger programming issue at 
work. 'Take me into the evening 
more gently. Take me out of the 
evening news in a certain way.' " 

`Finding his show 
means an awful lot 

to the viewer' 
Adds Lynch, "The classic mistake 

many music shows are making in or- 
der to stop this viewer decline is not 
letting their audience find them 
and, in turn, grow together. But it's 
easier to start changing if you don't 
get the ratings you want immediate- 
ly. 

"NBC was in the dump three 
years ago and put on shows like 
'Hill Street Blues' and 'St. Else- 
where,' which earned poor ratings. 
But they kept them, and the audi- 
ences found those shows, which 
means an awful lot to the viewer. 
The music video programmers get 
too nervous. They gravitate to 
what's hot in music, but they have 
no clue what they are going to play 
from week to week. That's where 
the music video industry has to go. 
The programmers have to believe in 
what they are doing." 

Both Biller and Lynch maintain 
that they have kept their own pro- 
gramming consistent within their 

Company Distributes Free Monthly Compilation Reels To Clubs 

own smaller framework and don't 
plan to expand beyond their week- 
end 14 hours. 

"We have a simple format," says 
Lynch. "One -third of 'Night Tracks' 
is new music. In the beginning ev- 
eryone thought you just had to play 
hits. It doesn't make sense. You can 
see hits on any program in a major 
city." 

Lynch and Biller point to a recent 
A.C. Neilsen index for the WTBS 
universe that indicates that "Night 
Tracks" earned a .8 rating, or 2.8 
share, for 1985, representing 
282,000 homes. At the same time, 
"Chartbusters" logged a 1.4 rating, 
or a 2.9 share, representing 502,000 
homes; "Powerplay," begun last 
October, earned a fourth quarter 
rating of 1.0, or a 2.0 share, repre- 
senting 335,000 homes. 

In fact, Lynch and Biller claim 
that on a head -to -head basis with 
MTV in WTBS homes, their num- 
bers would exceed those of MTV. 

The WTBS SuperStation audience 
recently passed the 36- million -home 
mark, with the service now in 42% 
of all television homes and 86% of 
all wired homes, according to Bob 
Wussler, executive vice president of 
Turner Broadcasting and WTBS Su- 
perStation president. 

"Our audience at any point over 
the 14 hours of 'Night Tracks,' 
'Chartbusters,' and 'Power Play' is 
a half million," claims Lynch. 
"That's the average. Sometimes it 
goes to one million; sometimes it 
drops down." 

"That's had an impact on adver- 
tising response," adds Biller. 

Vusic Express Gives Indie Bands Exposure, Plans Half -Hour Vid Show 
BY JIM BESSMAN 

NEW YORK Independent labels 
and unsigned acts looking to get 
video nightclub distribution have 
had a rough time so far. Now, a new 
firm, Vusic Express Ltd., offers a 
means of servicing clips produced 
by non -major -label talent. 

The Manhattan -based company, 
recognizing the dearth of program- 
ming outlets for such videos, has 
tied in with the Wolfram Video pool 
of Milwaukee to distribute its free 
monthly compilation reels to clubs. 
Vusic has also "bootstrapped" its 
own club network by compiling lists 
of venues with video capabilities 
from various club newsletters and 

local papers. 
In addition, Vusic Express is pro- 

ducing a half -hour pilot for a pro- 
posed weekly show made up of its 
submitted videos, to be shown on lo- 
cal video music outlets across the 
country. 

"So many bands are spending 
money on making videos with no 
place to go besides [MTV's] 'Base- 
ment Tapes,' " says Vusic Express 
president William Uhre. Uhre esti- 
mates that more than $25 million 
will be spent on music video produc- 
tion this year by independent and 
unsigned U.S. bands. "There really 
are thousands of videos already 
made and being made, and 'Base- 
ment Tapes' -which has just been 

Offering $33.50 For Outstanding Stock 

Viacom Purchasing MTVN Shares 
NEW YORK Viacom Interna- 
tional Inc. has completed its merg- 
er with MTV Networks Inc., be- 
coming the sole owner of that 
firm. 

MTV Networks has posted to its 
remaining shareholders docu- 
ments necessary for payment of 
$33.50 per share, representing a 
sizable profit for those who pur- 

chased MTV Networks stock at its 
market debut price of approxi- 
mately $15 per share. 

Viacom has owned roughly 
65.5% of MTV Networks since No- 
vember. The syndication and com- 
munications company entered a 
merger agreement with MTVN in 
December 1985 to acquire the re- 
maining publicly held shares. 

cancelled -played only six a 
month," he says. (An MTV spokes- 
person reports that "Basement 
Tapes" is on "hiatus" for "re- 
vamping," with "some kind of 
'Basement Tapes' programming 
and designation" due to reappear 
"very soon. ") 

Meanwhile, says the firm's vice 

`A video is today's 
8 by 10 glossy' 

president, Theresa de Veto, the 
"point of saturation" for music vid- 
eo, which she says is "much lower" 
than that of records, has been 
reached by excessive rotation of the 
same clips on broadcast and cable 
TV outlets, which now "need more 
product and looser playlists." 

Adds executive vice president 
George Aposporos: "By now every- 
one has learned or is learning how 
to make videos, and MTV has con- 
solidated and become the music vid- 
eo establishment. But we're moving 
into the second stage of the music 
video revolution, with the emer- 
gence of new bands who have devel- 
oped with the growth of video and 
know how to use it, but don't have 
the opportunity for exposure." 

Vusic Express hopes to be the 
catalyst for a whole new "music vid- 

eo boom," to use the words of de 
Veto, who says the format is the "8 
by 10 glossy of the '80s." 

According to Uhre, the company 
concept, which required a year of 
research before the firm opened for 
business last July, is to provide sub- 
scribing video users with monthly 
comp reels containing between 20 
and 30 clips. These reels are distrib- 
uted free of charge, with users re- 
sponsible for filling out and return- 
ing a feedback form detailing each 
video's programming use and view- 
er and VJ response to it. A copy of 
the returned form is sent to the art- 
ist. 

To get on the reel an artist must 
purchase one or more "distribution 
blocks" of 100 venues each at a cost 
of $300 for the first block and $200 
for each one thereafter. There is 
also a non -refundable $35, one -time- 
only processing fee. Uhre says that 
these charges- amounting to $3 per 
club -are "about one -tenth" of 
what it would cost the artist to 
make a VHS cassette for each club. 
He says that a "buddy system" 
awards a free distribution block to 
any artist who brings in another. 

Uhre says that if an artist sub- 
mits a 74-inch submaster that 
passes Vusic Express' technical 
standards and "some aesthetic 
judgments, though not on musical 
quality," it will be accepted for dis- 

tribution. Although clubs are not 
bound to play each video serviced, 
Vusic Express offers a guarantee, 
promising a feedback return of at 
least 70%. If those numbers aren't 
achieved, the company will "prorate 
back" a portion of the distribution 
block costs. 

Uhre says that the clubs will 
chart 10 of their favorite clips a 
month, and that a video newsletter, 
titled "Talent Skim Sheet," con&in- 
ing these listings will be sent out to 
label a &r departments as well as in- 
die labels, booking agents, and pro- 
moters. He says that clubs get to 
keep the tapes indefinitely -there is 
no recall. 

Calling the system "video democ- 
racy," Aposporos says that "any 
band can now bypass institutional 
roadblocks and get a tape to an au- 
dience and get reaction." The first 
Vusic Express reel, which went out 
to 300 clubs two weeks ago, was 90 
minutes long and contained 21 clips 
by 20 bands. Uhre says that future 
reels will run up to two hours with 
approximately 25 clips each, and 
that several reels will be distributed 
each month according to how many 
clips are accepted. He adds that 
even though the first reel went to 
only 300 clubs, a thousand venues 
have now signed up for the service. 

Uhre hopes eventually to cross - 
(Continued on next page) 
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Vdeo music 
New video (;lips 

This weekly listing of new video 
clips generally available for pro- 
gramming and /or promotional 
purposes includes: Artists, title, 
album (where applicable) /label, 
producer /production house, di- 
rector. Please send information to 
Billboard, New Video Clips, 1515 
Broadway, New York, N.Y. 10036. 

THE ART OF NOISE 
Peter Gunn Theme 
In Visible Silence. Chrysalis 
Nina Robbins 
Matt Forrest 

BODEANS 
Fade Away 
Love & Hope & Sex & Dreams /Slash /Warner Bros. 
No Pictures 
Matt Mahurin & Bill Pope 

THE DREAM ACADEMY 
Love Parade 
The Dream Academy /Warner Bros. 
Paula Greif & Peter Kagan 
Paula Greif & Peter Kagan 

THE EPIDEMICS 
Never Take No For An Answer 
Shenker/ Caroline /ECM 

Hart Perry/Holographic Film Co. 

Hart Perry 

GREEN ON RED 
Time Ain't Nothing 
No Free Lunch /Mercury /PolyGram 
Bill Butt 
Bill Butt 

ICEHOUSE 
No Promises 
Measure For Measure /Chrysalis 
Dinah Breakell /MGMM 
Dee Trattmann 

PLAY LIST April 16 - 22, 1986 

JEAN MICHEL JARRE 
Rendez -Vous 
RendezVous Polydor /PolyGram 
Antony Payne /GASP! Productions 
Bob Giraldi 

KISS 
Who Wants To Be Lonely 
Asylum /Mercury/PolyGram 
Jacgui Byford /MGMM 
David Mallet 

MIAMI SOUND MACHINE 
Bad Boy 
Primitive Love /Epic 
Julie Webster /Limelight Productions 
D. J. Webster 

ONE TO ONE 
Angel In My Pocket 
Forward Your Emotions /Warner Bros. 
Paula Greif & Peter Kagan /EK TV 
Paula Greif & Peter Kagan 

PLATINUM BLONDE 
Somebody Somewhere 
Alien Shores Epic 
Paul Flattery 
Jim Yukich 

ROARING BOYS 
House Of Stone 
Roaring Boys / Columbia 
G.L.O. Productions 
Peter Care 

ROBERT TEPPER 
Don't Walk Away 
No Easy Way Out /Epic 
Kim Dempster /N. Lee Lacy & Associates 
Dominic Sena 

WHITE WOLF 
She 
Endangered Species /RCA 
Allan Weinrib /Champagne Motion Pictures Co. Ltd. 
Stephen Reynolds 

STEVEN WRIGHT 
Five Vignettes 

Have a Pony /Warner Bros. 
Whitney Green /Colossal Pictures 
Gary Gutierrez 

ZAPP 
Itchin' For Your Twitchin' 
The New Zapp IV U'Warner Bros. 
Red Car, Inc. 
Lawrence Bridges 

WANT TO MAKE A POP VIDEO,' WATCH 
PHANTASMAGORIA" SUN.. APR. 20. 11 00. 17 00, 23.00 

JUST TO SEE HOW IT IS DONE 

/SURE SHOT - 30 PLAYS 

GEORGE MICHAEL 
"A Different Corner" 

HEAVY ACTION 15 -24 PLAYS 

f Sam Cooke "A Wonderful World" 
AP A -Ha "Train Of Thought" 

Art Of Noise /Duane Eddy "Peter Gun" 

JBig Country "Look Away" 
Bryan Ferry "Is Your Love Strong Enough" 

e! Big Audio Dynamite "E -MC2" 
Prince "Kiss" 
Comic Relief "Living Doll" 
Tavares "Heaven Must Be Missing An Angel" 
Jackson Browne "For America" 
John Taylor "I Do What I Do" 
Howard Jones "No -one Is To Blame" 
David Bowie "Absolute Beginners" 
Pet Shop Boys "Love Comes Ouickly" 
Talk Talk "Living In Another World" 
The Rolling Stones "Harlem Shuffle" 
Whistle "Just Buggin" 
Matt Bianco "I Just Can't Stand it" 
The Bangles "Maniac Monday" 
Falco " Jeanny" 

The one to watch . . . 

GEMINI 
"Just Like That" 

Editing On The Spot. Zbig Vision recently wrapped a rather unique video shoot 
for "All The Things She Said," from A &M /Virgin artists Simple Minds. By 
utilizing a complex multilevel Ultimatte technique, the video was edited as it was 
recorded. Shoot occurred at New York's Teletronics Center Stage. Shown are, 
from left, director Zbigniew Rybczynski and Simple Minds' Jim Kerr and Charlie 
Burchill. 

VUSIC EXPRESS GIVES INDIE BANDS EXPOSURE 
(Continued from previous page) 

promote with local retailers by nam- 
ing those who stock reel artists' in- 
die label product on those artists' 
clips, thus building a "self- distribu- 
tion network." He says that dealers 
will be more apt to take the product 
when they know that it's getting lo- 
cal exposure on club screens. 

Further down the road, Uhre en- 
visions corporate- sponsored video 
competitions, even a national "Base - 
ment Tapes" -like "videothon," with 
monetary awards to "further" win- 
ning artists' careers. He predicts 
that by early May one or more local 

PROMOTIONAL 
MUSIC VIDEO 

Available on 1 Hour Tape Compilations to colleges, nite clubs, and other 
public venues throughout America. 
We provide: Newest Releases Call us today to see if you 

Quick Service qualify to receive promotional 
Highest Quality videos on a monthly basis. 
Low Cost 

_rawzwrtez Ent t/zuses., LInG Dial (201) 667 -5050 
#1 way of staying on top of video music 

music video outlets will have picked 
up "The Vusic Express Show," a 
half -hour weekly program made up 
of Vusic Express clips. The show 
will be produced by Jas -Scott Mon - 
crieff, former producer of "Good- 
night, L.A." Says Uhre: "There's 
not enough new video going on, 
even at these [music] channels." 

Uhre says that 500 bands have al- 
ready submitted tapes to Vusic Ex- 
press, and that his appearance on 
"The Joe Franklin Show" two 
weeks ago brought in 25 more. Says 
Aposporos: "It's unbelievable how 
much talent is out there that can't 
get seen. We haven't even cracked 
the surface, but it's about to break 
wide open." 

Vusic Express uses Videogenix in 
New York for post -production and 
Crest Cassette in Los Angeles for 
duplication. 

MTV Programming 
was not available 
at presstime. The 

accompanying chart 
is dated April 2. 
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BIG AUDIO DYNAMITE THE MEDICINE SHOW Columbia BREAKOUT 

BLUE IN HEAVEN I JUST WANNA Island NEW 

JOE COCKER SHELTER ME Capitol POWER 

BOB DYLAN /TOM PETTY BAND OF THE HAND MCA MEDIUM 

FALCO VIENNA CALLING A &M POWER 

THE FIRM LIVE IN PEACE Atlantic POWER 

GREEN ON RED TIME AIN'T NOTHING PolyGram NEW 

HOWARD JONES NO ONE IS TO BLAME Elektra BREAKOUT 

KEEL BECAUSE THE NIGHT MCA LIGHT 

KISS WHO WANTS TO BE LONELY PolyGram BREAKOUT 

KROKUS BURNING UP THE NIGHT Arista LIGHT 

LATIN QUARTER MODERN TIMES Arista NEW 

JULIAN LENNON STICK AROUND Atlantic POWER 

MR. MISTER IS IT LOVE RCA POWER 

OINGO BOINGO STAY MCA LIGHT 

SIMPLE MINDS ALL THE THINGS SHE SAID A &M POWER 

TEMPTATIONS A FINE MESS Motown POWER 

DAVID BOWIE ABSOLUTE BEGINNERS EMI America 4 

Lu 0 JACKSON BROWNE FOR AMERICA Asylum 4 

ó 1- DIRE STRAITS SO FAR AWAY Warner Bros. 5 

CI- 
DOKKEN IN MY DREAMS Elektra 2 

0 DREAM ACADEMY LOVE PARADE Warner Bros. 2 = GREG KIHN LOVE AND ROCK & ROLL EMI America 2 

MADONNA LIVE TO TELL Warner Bros. 2 

MIKE THE MECHANICS ALL I NEED IS A MIRACLE Atlantic 3 

STARSHIP TOMORROW DOESN'T MATTER TONIGHT RCA 3 

THOMPSON TWINS REVOLUTION Arista 5 

ZZ TOP ROUGH BOY Warner Bros. 4 

BANGLES MANIC MONDAY Columbia 11 

o ELO CALLING AMERICA CBS Associated 10 
!CC li HONEYMOON SUITE FEEL IT AGAIN Warner Bros. 7 

_ WHITNEY HOUSTON THE GREATEST LOVE OF ALL Arista 2 

O INXS WHAT YOU NEED Atlantic 16 
CC 

*JOHN COUGAR MELLENCAMP R.O.C.K. IN THE USA Riva /PolyGram 9 

'STEVIE NICKS I CAN'T WAIT Modern 9 

OZZY OSBOURNE SHOT IN THE DARK Epic 8 

THE OUTFIELD YOUR LOVE Columbia 7 

ROBERT PALMER ADDICTED TO LOVE Island 13 

PET SHOP BOYS WEST END GIRLS EMI America 8 

"PRINCE KISS Warner Bros. 6 

'ROLLING STONES HARLEM SHUFFLE Columbia 5 

SLY FOX LET'S GO ALL THE WAY Capitol 4 

W Z THE ALARM SPIRIT OF '76 IRS 11 i o THE CULT RAIN Warner Bros. 13 

I- I- JIMMY BARNES WORKING CLASS MAN Geffen 5 

Q ~ BOURGEOIS TAGG MUTUAL SURRENDER Island 2 

O FABULOUS THUNDERBIRDS TUFF ENUFF CBS Associated 9 
CC OMD IF YOU LEAVE A &M 10 

QUEEN PRINCE OF THE UNIVERSE Capitol 5 

"BRIAN SETZER THE KNIFE FEELS LIKE JUSTICE EMI America 7 

*JOHN TAYLOR I DO WHAT I DO Capitol 5 

PETE TOWNSHEND SECOND HAND LOVE Atco 3 

TRIPLETS TRANSLATE Elektra 5 

STEVIE WONDER OVERJOYED Motown 6 

DEL FUEGOS I STILL WANT YOU Warner Bros. 8 

n o JERMAINE JACKSON I THINK IT'S LOVE Arista 3 

W < < 
LEVEL 42 SOMETHING ABOUT YOU Mercury 

LITTLE RICHARD GREAT GOSH A'MIGHTY MCA 

8 

7 

O OPUS LIVE IS LIFE Mercury 11 
CC 

CHARLIE SEXTON IMPRESSED MCA 3 

CULTURE CLUB MOVE AWAY Epic 2 I- 
O DENNIS DeYOUNG CALL ME A &M 4 

0 rz DIVINYLS SLEEPING BEAUTY Chrysalis 5 
NC < i_ BRYAN FERRY IS YOUR LOVE STRONG ENOUGH MCA 3 

O FINE YOUNG CANNIBALS JOHNNY COME HOME IRS 9 
CC CC 
ItÖ KATRINA & THE WAVES IS THAT IT? Capitol 2 

MARILLION LADY NINA Capitol 5 

MODELS OUT OF MIND, OUT OF SIGHT Geffen 8 

TED NUGENT LITTLE MISS DANGEROUS Breakout 3 

PSYCHEDELIC FURS PRETTY IN PINK A &M 6 

WAX RIGHT BETWEEN THE EYES RCA 5 

BRONSKI BEAT HIT THAT PERFECT BEAT MCA 2 I- = o GLEN BURTNICK LITTLE RED HOUSE A &M 7 

O_ THE CHURCH TANTALIZED Warner Bros. 7 

Q RY COODER CROSSROADS Warner Bros. 4 

0 ELVIS COSTELLO DON'T LET ME BE MISUNDERSTOOD Columbia 7 

C ERASURE WHO NEEDS LOVE LIKE THAT Warner Bros. 2 

FLOCK OF SEAGULLS HEARTBEAT LIKE A DRUM Arista 3 

JANET JACKSON WHAT HAVE YOU DONE FOR ME LATELY A &M 2 

PATTI LABELLE /MICHAEL McDONALD ON MY OWN MCA 2 

LLOYD COLE & THE COMMOTIONS BRAND NEW FRIEND Geffen 4 

MODERN ENGLISH INK & PAPER Warner Bros. 3 

MOVIELAND POSTCARD TO NEW YORK RCA 4 

SIMPLY RED HOLDING BACK THE YEARS Elektra 8 

JERMAINE STEWART WE DON'T HAVE TO TAKE OUR CLOTHES OFF Arista 4 

TALK TALK LIVING IN ANOTHER WORLD EMI America 4 

VIRGINIA WOLF WAITING FOR YOUR LOVE Atlantic 5 

THE COLOUR FIELD THINGS COULD BE BEAUTIFUL Chrysalis 4 

W E.G. DAILY SAY IT SAY IT A &M 2 

Z JIM FOSTER X -RAY EYES RCA 3 

GOLDEN PALOMINOS BOY (GO) Celluloid 4 

TOMMY KEENE PLACES THAT ARE GONE Geffen 2 

Denotes Sneak Preview Recurrent. MTV Exclusive. 
For further information, contact Jeanne Yost, director of music programming, 
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036. 
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WODLINGER BROADC 

Suzanne Vafiadis Chris Kinkade 

Todd Steven., 

vim Young 

Fira l'/ there's a choice in Music Video. Hit Video 

LEA-the new natiDrtal satellite music network 
playing the best contempprary hit video 24 hours 
a day in stereo. 

Hit Videc JSA has Persona ity ... and more of it :han 
anyone else. Sixteen talerted V.J's set the pace of non- 

stop masi: video from ccast to coast. 

Hit Videc JSA, America's music network is in touch 
with the nation. Get in touch with Hit Video USA 
(713) 65C -055. 

Satcom IV, Transponder 18 

Karen Kay 

Lauren Valle 

Raan Lewis 

A M E R I C A S M U S I C N E T W O R K 

Betsy King aston 
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YOUR BEST ET FOR 

BETACAIMAI 
BETACART SYSTEMS 

Introducing the Pro Format EASTMAN Profess:ona video Cassette. Approved for network use in BETACAM 
and BETACART Equipment, it hancles like a dream in the fiele and performs ike one on the air. Check out its 
features. Then give it an audition. you'll like what you see. And hear. For deta Is; write Cept A3064, Eastman 
Kodak Company, 343 State Street, Rochester, NY14,650. Or call tell free 1 800 44 <:ODAK (1 900 445 -63251, Ext 862. 

Positive- closIng, 
dust -free field , :ase 
withstands hash field use. 

A name synonymous 
with consistency, quality, 
and dependability. 

Rugged cassette shell 
withstands tough handling. 

Stainless steel rcl1ers 
produce a lc3wer coefficient 
of friction than plastic 

lie,= . .,traer brands. 

Our highest -quality tape 
has excellent electro- 
magnetic characteristics, 
extremely low dropouts. 

Pß5, P1320, and Pß30. 
Lengths for every 
application. FV20 cassettes 
with same performance 
quality available for M 
forr>sat systems. 

Eastman Kodak Company: Motion Picture and Audiovisual Products Division 
Atlar ta: 404/351 -6510 Chicago: 3121654 -5300 Dallas: 214/331 -3221 Hollywood: 213/464 -6131 Honolulu: 808/833 -1661 New Yo-k: 2121930 -7500 

Rochester: 716'254 -1300 San Francisco: &151989 -8434 Washirgton, D.C.: 703/558 -9220 Montreal: 514/761 -3481 Toronto: 416/766-8233 Vancouver: 604 /986 -1321 

© Eastman Kodiak Company, 1986 
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Eliot A. Minster, chairman and chief execu- 
tive officer of Knowledge Industry Publications 
sums up the spirit of the first annual New York In- 
ternatiornal Home V Ideo Market paraphrasing a re- 
cent conversation he had with a major home video 
program supplier. 

"The company," he says, "was coming out with 
a baseball training tape but didn't think there was 
any kind of international market for it. I asked, 
'what if the Cultural Ministry of Cuba called and 
ordered 500 copies? Or Guatemala, or Puerto 
Rico? Would you turn them down? How wou d you 
get your product to them ?' The company acknowl- 
edged tit hadn't thought about those contingen- 

BILLBOARD APRIL 19. 1986 

By JIM McCULLAUGH 

ties. 
"The idea for a marketplace of this type arose 

some years ago," he continues. "But it's taken a 

ong time to get here. 
''We've been following the home video market 

s nce 1969 but there had to come a point in time 
when the industry would begin to move past theat- 
rical films, X -rated and 'nasties.' 

`Special interest categories such as children's, 
how -to, self- improvement, sports, music, fitness, 
=ine arts, religion, travel and other segments 
would emerge. It follows that there had to be an 
international market of some kind where this pro - 
gramming could be looked at and deals made for 

foreign territories." 
Other markets such as the book trade have in- 

ternational events, Minsker points out. "We're 
dealing with intellectual property here and the 
market for non -theatrical product arrived. The 
time was right for a show of this type." 

The four day event is structured for both the 
trade as well as the consumer. The first two days 
will be trade only with some overlap the last two 
days. The Saturday and Sunday Market finish will 
be open to consumers who can view, and buy, vid- 
eocassettes from either program suppliers or dis- 
tributors. 

(Continued on page V -16) 
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Manufacturers Product Survey Bonnie Franklin steps out in Karl- Lorinuir's 
"Let's Tap." 

Home Video Focuses On America's rt 

Special Interests And Finds No Limit 
To Subjects Of Self -Improvement 
by CHRIS McGOWAN 

merica is a nation of hobbyists, faddists, do- 
it-yourselfers and trend -setters. Thus the ex- 
plosion of "how -to" home video product 
comes as no surprise. There are now hun- 

dreds of titles that explore exercise, travel, music, art, 
sports, health, psychology, cooking, bartending, home 
improvement, pets, and numerous other categories. 

MCA, Embassy, Video Associates, IVE, MasterVision 
and Karl- Lorimar each offer from 10 to 30 titles in the 
how -to category. And Morris Video has well over 100 
instructional tapes. The question is: how much further 
can it specialize? How will it be affected by increasing 

'Retailers that make themselves known 
for carrying a particular line can stand 
out from the crowd They can draw 
business away from the others that are 
sleeping. Instructional tapes are an 
evergreen product. They are enduring, 
a constant build.' 

numbers of VCR owners, with their attendant personal 
interests? 1986 may prove to be a watershed year for 
the young category. 

MasterVision president Richard Stadin finds that 
the instructional tapes are definitely a "sell- through" 
product, since repeated viewings are usually neces- 
sary to master the subject or -in the case of exer- 
cise-to get into shape. 

Says Stadin, "I think that retailers who make them- 
selves known for carrying a particular line can stand 
out from the crowd. They can draw business away 
from the others that are sleeping. Instructional tapes 
are an evergreen product. They are enduring, a con- 
stant build." 

And the near future? If there is room in the market 
for all the pursuits of Americans, then it is likely that 

Robert Klein hosts 
'`Freshstart: 21 Days 

To Stop Smoking," 
Simon c., Schuster. 

McGraw - HM's " Ch colate" -t;-L 3 

( Photo: Karen Kleiner ). 

Debbie Reynolds and Teri Garr in 
Video Associates' goldie, 
"Do It Debbie's Way." 

4 

the category will continue to grow significantly in the 
next few years. 

The following is a quick- reference list of most pro- 
gram suppliers who offer instructional /how -to titles 
and a look at their current product. Exercise tapes 
(listed in the Feb. 22 Billboard special supplement) 

Display rack for 
CBS -Fox's "Com- 
plete Dog Care." 

"The Baby -Safe 
Home" from 
Embassy. ( Photo: 
Karen Kleiner). 

Visit the 
slopes with 
Olympic 
stars in War- 
ren Miller's 
"Ski Coun- 
try" from 
Karl -I. 
mar. 

will be mentioned only by title and price in this survey 
if previously covered. 

ABATAR: "1986 Bridal Fashions" ($39.95). This 
style show cassette is being distributed through the 
bridal market as well as traditional outlets. 

ACTIVE HOME VIDEO: "Bruce Jenner Winning 
Workout" ($39.95). 

APOLLO EDUCATIONAL VIDEO: "Mr. Know -It -Owl's 
(Continued on page V -13) 

Four Point Entertainment checks in 
with "BackAid," "Halley's Comet" 

w /William Shatner, "The Video Re- 

tailer's Success Seminar" C., "Elvis." 

The Challenge Of Promotion: 
A How-To Dealer's How-To On Selling 

And Renting Special Interest 
by CATHY CICCOLELLA 

If someone ever came out with a videocassette ti- 
tled "How to Make Money Selling Special Interest 
Video," software retailers around the country 

would be sure to snap it up ... for their own use, not to 
put on their shelves. 

While of course blockbuster hits and classic movies 
are the video store's biggest traffic (and profit) build- 
ers, additional types of video programming- "alterna- 
tive" titles such as how -tos, travel tapes, educational 
material, and related other -than -feature -film offer- 
ings -have sales and rental potential as well. 

The problem, according to many video dealers, is 
twofold: first, determining which titles will appeal to 

`We're getting some interest in some of 
the golf fishing and bowling tapes, but 
I have to confess I'm really not sure 
how to handle them.' 

their local customer base, and then deciding how to 
promote those titles for maximum impact at retail. But 
with how -to cassettes alone, for example, representing 
nearly 3% of total video -software dollar volume, ac- 
cording to the Vid- 
eo Software Deal- 
ers Assn., that 
problem deserves 
to be tackled, 
those dealers feel. 

The most popu- 
lar type of how -to 
program by far is 
the exercise video, 
and most retailers 
say they have little 
trouble getting customers interested in that category. 
At Take One Video in Hoboken, N.J., for example, own- 
er Paul Kasley traditionally runs spring promotions on 
exercise tapes, "because that's when people start 
thinking about putting on a bathing suit -they want to 
get in shape for summer." 

(Continued on page V -17) 
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Q Prrcr ;? It 
If you're getting into home video, let KarlLorimar 

show you how easy and profitable it can be. 

The leading manufacturer of videocassettes that sell 

A broad line of products for every video consumer 

The innovator in effective merchandising techniques and materials 

The programs, the pricing, the promotions that you need 

to create profits 

Come and see what we can do for you! 
New York International Home Video Market 
Jacob Javits Convention Center, Booth 601 

If you aren't at NYII-fV, call us at 1- 800 -624 -2694 

Inside California Call 714 -474 -0355 In Canada Call 416 -842 -6860 

KARL LOJJ R 
17942 Cowan, Irvine, CA 92714. 70 The Esplanade, Toronto, Ontario M5E 1R2. 

www.americanradiohistory.com

www.americanradiohistory.com


"Kathy Smith's Ulti - 
' mate Video Workout" 

on Video 

Fxercise tapes are the most successful sub -cate- 
gory of the how -to /instructional type of home 
video. Jane Fonda, Richard Simmons, Raquel 

Welch and Debbie Reynolds have all had platinum -sell- 
ing workout tapes (Fonda four times), while Kathy 
Smith and Mary Lou Retton have gone gold. 

Personality and credibility are clearly key factors in 
the genre's success, as are personal appearances by 
the hosts, a good reflection of America's current ma- 
nia for fitness and the category's sell- through poten- 
tial. 

"Exercise tapes are a prime sell- through item for a 
video store," says Denny Kopels, director of advertis- 
ing and marketing at Continental Video. "Because 
what good is renting an exercise tape going to do? 

"Swimming 
Warm -Up" is one 
of five programs 
in Karl- Lorimar's 
Exercise Short s" 
series. 

"Gaie Yunker's Walking 
Workouts" on MCA 

Home Video. 

SPECIAL 

VIDEO 
"Pete Rose: Winning Base - 

hail" on Video Gems. 

asskn 

"Vic Braden's 
Tennis For The 
Future" on Paru - 
mount Home 
Video. 

You're not going to see any fitness benefits from rent- 
ing it for just one or two days." 

Continental is currently marketing "Bubba Until It 
Hurts," which has benefitted by the high visibility of its 
6'8" star, Bubba Smith, of NFL, Lite beer and movie 
fame. The tape -which is gentle on the joints because 
Bubba has bad knees -may be a harbinger of many 
"non- impact aerobics" videos to come. The big men 
emphasized the "non- damaging" aspect of his pro- 
gram at numerous public appearances. 

"Bubba has been nice enough to have made many 
appearances on behalf of the cassette, on television 
and radio talk shows," says Kopels. "He made himself 
available so that if a local retailer had good press con- 
tacts, they'd call us up and we'd set up a telephone in- 
terview with Bubba for the local press. 

"Also, everytime he goes out on press tours for his 
films, such as 'Black Moon Rising,' he plugs the tape 
as well on the talk shows. He should be out again for 
'Police Academy Ill.' " 

Looking at fitness tape trends, Kopels observes, "I 

see exercise videos getting more specific, such as our 
'Say Goodbye To Back Pain' tape. Because I think the 
exercise market is pretty flooded at this point, and 
even the personality aspect has reached saturation. I 

see fitness videos basically focusing in on problems 
such as back pain, weight loss, possibly upper body 
development." 

Key Video plans heavy promotion to accompany the 
May release of its "The Body Sculpture System" tape, 
which stars Tina Plakinger and Beth Johnson in a 

workout that utilizes three -pound hand weights. 
"To begin with, we have a laminated, embossed cas- 

sette sleeve and an oversized, 3 -D countercard that 
projects the sleeve with the phrase 'It's a workout that 
makes you a knockout'," says Joe Annechino, Key Vid- 
eo director of marketing. "And it has a price point of 
$29.98 so the retailer can merchandise it as a sales 
product. 

"Tina Plakinger, a former Ms. America, and Beth 
Johnson, the Crystal Light Aerobics champion, will 
make appearances at distribution parties, sales meet- 
ings and press parties on the East and West Coasts. 

"Exercise tapes have to be marketed differently. A 
fitness tape like this has to prove itself. You've got to 
merchandise and market it in such a way that it exudes 
credibility and differentiates itself. Otherwise it simply 
gets lost in that big old collection of tapes at the video 
store." 

Personal appearances aided IVE in the success of its 
"Thin Thighs In Thirty Days" tape, the first release on 
the company's USA Home Video label, in 1983. 

"Wendy Stehling was a very strong personal pro- 
moter herself," says Len Levy, IVE senior vice presi- 
dent and general manager. "The tape was an out- 
growth of one of the bestselling paperback books of 

(Continued on page V -6) 

It used to be that sports fans who wished to watch 
a game more than once, or view a contest that 
they missed, were out of luck. The only game films 

outside of the network vaults were those shown by 
coaches to their players. 

Home video now offers sports fans the chance to 
view exciting sporting events whenever they want, as 
well as to enjoy highlight, strategy and instructional 
fare. The ability to rewind and replay key sections of 
tape allows not only greater viewer enjoyment, but a 

chance for athletes to closely scrutinize complex 
movements. 

Just how does Julius Erving make the transition 
from dribble to layup on one of his amazing, acrobatic 
efforts? How does Robert Parrish position himself to 
keep Moses Malone away from the basket? Individual 
heroics lost in the team crowd as well as split- second 
moves that elude the average eye can now be studied, 
savored, pondered. Youngsters and yearners can now 
learn how to slide with Pete Rose, flip with Mary Lou 
Retton, or putt with Jack Nicklaus. 

A number of major program suppliers already carry 
a wide variety of sports programming. IVE's USA 
Sports Video label offers the highlights of the Lakers' 
1985 basketball victory over the Celtics in "Return To 
Glory: The 1985 N.B.A. Playoffs And World Champi- 
onship Series" ($29.95). 

USA Sports also carries, at $39.95, "Breeder's Cup 
1984" and "Breeder's Cup 1985," as well as pro - 
wrestling product such as "Monsters Of The Mat, Vol. 

'Mickey 
Mantle 's 

Baseball Tips 
For Kids Of 
Albes" on 
CBS -Fox 
Video. 

I," "Monsters Of The Mat, Vol.li" and three volumes of 
"Superclash 1985: Night Of Champions." IVE also 
has a number of sports how -to tapes -all mentioned in 
the main listing beginning on page V2. 

And IVE's Monterey Home Video label has the two - 
part "On Any Sunday" ($59.95 each), a Bruce Brown 
documentary on motorcycle racing. 

Karl- Lorimar has 16 instructional sports videos, 
while Embassy Home Entertainment has four. Embas- 
sy also offers "Olympia," the famed documentary of 
the 1936 Berlin Olympics, where Jesse Owens won an 
unprecedented four gold medals. The tape comes in 
two parts, at $59.95 each. 

Also available are "Pride & Passion: The 1983- 
1984 NBA Championship Film" ($59.95), where the 
Celtics triumphed over the Lakers, and "1984Winter 
Olympics Highlights" ($69.95), filmed in Sarejevo, 
Yugoslavia and featuring 1,200 athletes from 44 
countries. 

(Continued on page V -7) 
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Learning's Fun 
When Education 
Is Entertainment 

The rise of educational video 
signals the dawn of year- round- 
school -at -home in an ever- widen- 
ing variety of stimulating visual 
subjects for the studious VCR 
generation. 

And why not? The "star" 
teachers are now all on tape, and 
no one's taking attendance, so 
viewers can learn in their spare 
time without the fear of choking 
on the test. 

With film producers, computer 
software, book and magazine 
publishers launching home video 
divisions, producing indepen- 
dently and in joint ventures, 
learning finally seems to be mov- 
ing nearer to the kind of fun it 
was supposed to be when good 
teachers blended facts with a 

dash of drama and showman- 
ship to inspire students. 

As prices lower and consum- 
ers get into the habit of buying 
videocassettes, the repeatability 
factor of educational product will 
make it an even more attractive 
purchase. 

Repeatability is and will con- 
tinue to be a key element in 
home educational video use, 
says Dr. Dana Ardi, vice presi- 
dent of marketing, McGraw -Hill. 
Realistically, he says, unless 
you're madly in love with a par- 
ticular movie, how many times 
would you want to play it? Educa- 
tional product, however, is a ref- 
erence tool; in order to attain the 
skill being taught, multiple plays 
are often necessary. 

While the traditional school 
subjects of reading, writing and 
math have been made more en- 
tertaining for students of all ages 
via video and computer, the 
range of educational topics for 
adults has broadened from his- 
tory and biographies to include 
subjects that one might not find 
at a local school or college but 
that have suddenly become ac- 
cessible and enjoyable at home. 
And video acquisition executives 
are always looking for new ideas. 

Below is a brief survey of edu- 
cational -type product of an infor- 
mational nature for those with 
more intellectual interests. 

Two how -tos from Best Film & 
Video are The Gibson Guitar 
Course" for electric guitar and 
"Omar Sharif On Championship 
Bridge," both for $29.95. 

Embassy's "Victory At Sea" is 
a multiple cassette series of the 
award -winning World War Il doc- 
umentary. With most of the foot- 
age coming from both Allied and 

(Continued on page V -20) 

SEND SALES SOARING! 
Only $19.95 

Suggested Retail Price 

Sunbow Productions and Children's Video Library 
are proud to announce the home video release of 
the second My Little Pony adventure, MY 

LITTLE PONY: ESCAPE FROM CATRINA. My 
Little Pony, one of Hasbro, Inc.'s most popular charac- 
ters, is already a best seller in everything from toys to 
the first "gold" home video hit. My Little Pony garnered 

over $200 mil- 
lion in retail 

sales in 1985 and 
$300 million is 

projected in 1986. 
MY LITTLE PONY: ESCAPE FROM CATRINA 
is an enchanting adventure featuring the voices of 
TAMMY GRIMES and PAUL WILLIAMS and a 
delightful musical score. 

NATIONAL RELEASE DATE: 
May 14, 1986 
VHS: CA 1403; Beta: CB 1403; Approx. 30 Minutes. 

Don't forget to stock up on the 
original RIAA Gold Award Winner - 
MY LITTLE PONY. An enchanting 
program your customers' families will 
enjoy over and over again! 

VHS: CA1400; Beta: CB1400; Approx. 30 Minutes. 

$19.95 
Suggested Retail Price 

Children's 
Video 
ubrary. 
QUALITY CHILDREN'S AND 
FAMILY ENTERTAINMENT 

P.O. Box 4995 
Stamford, CT 06907 

© 1986 Hasbro, Inc. All Rights Reserved. 
©1986 Sunbow Productions 

My Little Pony is a registered trademark of Hasbro, Inc. 
All Rights Reserved. 
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SPECIAL INTEREST YfflEO 

EXERCISE 
(Continued from page V -4) 

that year and in promoting the 
books she also promoted the 
cassettes. She made a great 
many personal appearances, 
and did radio and -where she 
could -television." 

Levy also notes the sell - 

through potential of the fitness 
E category. "Somebody on an ex- 
°f ercise program is not going to 
. want to run back and forth to the 

14.2 video store. Logically they would 

á buy the tape- therefore the 
price has to be reasonable, so 

a that the buyer will be willing to 
invest in the tape rather than 
renting it periodically." 

IVE's latest fitness release, on 
USA Sports Video, is "Knockout 
Workout" with Ray "Boom 
Boom" Mancini, priced at 
$29.95. This makes it one of the 
least expensive exercise tapes, 
at the same price as "Kathy 
Smith's Ultimate Video Work- 
out," "The Stomach Formula 
With Richard Simmons" and 
Paramount Home Video's three 
Ron Harris "aerobicise" tapes. 
Perhaps the only tape priced 
lower that has a celebrity is 
"Pumping Iron" with Arnold 
Schwarzenegger on Interglobal 
Video. 

A large cluster of workout cas- 
settes are located at $39.95: 
Jane Fonda's New Workout," 
"Richard Simmons Get Started" 
priced at $9.95 apiece. Each 
tape is a 20- minute warmup for 
a different sport. 

"We will display them in a spe- 
cial dump merchandiser that 
makes all five tapes available in 
the same location," says Jeff 
Jenest, vice president of market- 
ing at Karl- Lorimar. "We think 
the $9.95 price will open sales 
way up. 

"One reason that our 'Playboy 
Video Centerfold' has done so 
well is because of its pricing 
(also $9.95), so that it now has 
literally become an impulse item. 
Anyone with a $10 bill can pur- 
chase it, and it's the same with 
these exercise shorts. It's going 
to get us on counters in 7 -Elev- 
ens and in sporting goods stores, 
as well as get us much better vis- 
ibility in the video channel. We 
really think it's destined to fly off 
the shelves." 

The success of Karl -Lorimar's 
"No Sweat!" tape with Lyle Al- 
zado may signify another trend: 
"More men are buying exercise 
tapes," says Jenest. "The Lyle 
Alzado tape is moving very nice- 
ly and now we're looking at the 
best way to use him from the 
public relations standpoint. We 
plan on more advertising and 
(Continued on opposite page) 

Our fill rate has compe 
Ingram Video -the fastest growing distributor of 
prerecorded video cassettes -has good news for you 
and bad news for our competitors. We have the high- 
est fill rate in the industry. That means you won't be 
left empty handed when your customers request a 
hot new release. Do business with Ingram Video and 
discover why our fill rate is only one of the reasons 
other video distributors are singing the blues. 

Same day shipments on more 
than 5,000 titles. 

Order any of our more than 5,000 prerecorded 
video tape titles before 10:30 AM local time and 
Ingram Video will ship your order the same day. 

Order anytime later in the day and we'll ship within 
24 hours. And our on -line computerized ordering 
system gives you immediate stock verification! All 
you have to do is pick up the phone and call toll -free 
1- 800 -251 -5900. 

If you wait until they're hot, you 
may be left out in the cold. 

Ingram Video knows that with so many new ti- 
tles being released each month, you don't have time 
to keep track of them all. We have a specialist on 
staff who monitors hot new video releases. We'll 
share this information with you, so you can then pre - 
order fast moving releases and have them in your 
store when your customers ask for them! 
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titors singing the blues. 
POP materials boost profits, too! 

Ingram Video warehouses POP materials which 
are available for same day shipment and immediate, 
sales -generating impact in your store. We also offer a 
complete array of in -store merchandising materials, 
produced exclusively for Ingram Video dealers. Ask 
your personal telemarketing representative what 
POP we have available from major studios. 

We're in the busmess of service. 
When you do business with Ingram Video, you'll 

be assigned your own personal telemarketing repre- 
sentative who can be reached toll -free whenever you 
place an order or need product information. Others 

may promise high fill rates, rapid delivery, immedi- 
ate order confirmation, and POP materials. We de- 
liver, with personal service. 

Rely on Ingram Video, and you'll have your 
competitors singing the blues, too. Give us a call 
toll -free at 1- 800 -251 -5900. In Tennessee, call 
1- 800 -342 -5800. 

Distribution Centers: Nashville, Tennessee /City 
of Industry, California /Jessup, Maryland 

Others promise. We deliver.`" 

Visit us at the New York Home Video Market. Booth #208. 

promotion to increase the tape's 
visibility." In -store appearances 
have greatly boosted the sales of 
Fonda, whose "Stretch And 
Tone" is due to bow in 1986. 

"I think the key to whole cate- 
gory is being consumer -driven," 
says Jenest. "Understanding 
what the consumer wants, know- 
ing the best place to sell it. With 
Jane Fonda we had the right 
product with the right spokes- 
woman at the right time." 

Adds IVE's Levy, "I don't know 
how many more directions exer- 
cise tapes can go in- they're al- 
ready pretty diversified. But 
what makes them work is usually 
the personality involved and pin- 
pointing an audience -as Debbie 
Reynolds did. She went after a 

select age group and made it 
work. That's pretty much it." 

CHRIS McGOWAN 

SPORTS 
(Continued from page V -4) 

MasterVision, besides offering 
six how -to karate and little 
league videos, has five champi- 
onship events, each at $64.95: 
"The Comeback," featuring Ar- 
nold Schwarzenegger, "Show 
Jumping World Cup," "U.S. 
Men's Gymnastics Champion- 
ship," "U.S. Women's Gymnastic 
Championship," and "Pro -Kara- 
te Championships." 

Morris Video carries an in- 
credible 58 instructional sports 
titles in golf, baseball, football, 
basketball, track and field, ar- 
chery, fishing, hunting, bowling, 
soccer, and karate. Most are 
priced at $24.95 to $29.95. 

Morris has specialized tapes 
that focus on such skills as: the 
linebacker position in football, 
throwing a javelin in track and 
field, defending a goal in soccer, 
hunting ducks, and even cheer - 
leading fundamentals. 

More than 20 other labels car- 
ry instructional sports program- 
ming as well. So bartenders can 
expect less arguments among 
patrons as to whether so- and -so 
really did step out of bounds on 
the winning play -the action can 
be rewound and watched again. 

Now everyone can have their 
own game films. 

CHRIS McGOWAN 
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There are plenty of fairy tales and storybooks - 
brought -to -life titles, many of which star popu- 
lar entertainers, featured amid children's video 

product exhibited at the New York Home Video Show. 
There are also cassettes with a decided religious bent, 

t balanced by those that are strictly instructive in na- 
p ture, as the next kid vid wave is poised to boggle both 

ÿ industry and consumer with its variety, inventiveness 
E and sheer numbers. 

SI 
Cartoon programs utilize state -of- the -art animation 

E techniques and feature popular TV or book -licensed 
a characters, or present classic favorites in their origi- 

nal, legendary animated forms. And several new re- 
leases bring award- winning modern children's litera- 
ture titles to home video. 

The following is a quick- reference list of children's 
program suppliers. 

Active Home Video will be showing five new chil- 
dren's titles: "Brighty Of The Grand Canyon" 
($39.95); "Around The World In 80 Days" ($29.95); 
"Greenstone" ($19.95) featuring Orson Welles; "Ar- 
thur And The Square Knights Of The Round Table" 
($29.95); and "Little Dragons" ($49.95). 

As part of its Read -Along Magic Videos series, 
A.V.G. has 12 "animatic" titles combining cellular ani- 
mation with live action and computer graphics. All are 
priced within the $10 -$12 range and include "Black 
Beauty," "Little Women," "Tom Sawyer," "Treasure 
Island," "Robin Hood," "Robinson Crusoe," "The 
Three Musketeers," "Swiss Family Robinson," "Hei- 
di," "Fairy Tales Around The World," "A Child's Gar- 
den Of Verses," and "The Illustrated Book Of Bedtime 
Stories." 

The company is also showing a "special" title at the 
same price in "The Real Mother Goose," featuring the 
original graphics and illustrations of Nan Pollard, as 
well as three "double" titles- "Goldilocks & The Three 

Bears" paired with 
"The Three Billy 
Goats Gruff," 
"The Three Little 
Pigs" with "The 
Bremen Town Mu- 
sicians," and 
"Mother Goose 
Storytime Rhy- 
mes" with "The 
Straw Ox" ( also in 
the same price 

SPECIAL 

range). 
For an older children's demographic and priced at 

$14.98 are videocassette versions of award -winning 
MacMillan books, including "The Rachel Isadora Col- 
lection," "Keys To The Treasure" by Peggy Parish, 

"Sebastian Super Sleuth," and "Ezra Jack Keats Col- 
lection," by the esteemed black children's author. 

At $19.98 are "Velveteen Rabbit" starring Marie 
Osmond, "The Tin Soldier" with Shields & Yarnell, and 
"The Story Of Ferdinand" featuring Paul Williams. 

Religious related product for children that will be 
featured at the show include "Ann's Kids In The Holy 
Land" ($29.95), the five -cassette "How Should We 
Then Live" series ($49.95 per tape), "Dark Valley" 
($29.95), two new volumes in the "Psalm 23" series 
($49.95 a piece), and "Free Forever" ($29.95). 

New Scholastic Lorimar Home Video titles, priced at 
$14.95, include "Clifford's Sing Along Adventure," 
featuring the popular Scholastic book character; 
"Great Ape Activity Tape," featuring the books' Green 
Gorillas; "Aesop's Fables" with Bill Cosby; and "The 
Animal Alphabet." 

(Continued on page V -10) 

Children's 
by KAREN KLEINER 

Home video companies are not kidding around 
with children's video, especially when it comes 
to educational programs with the fun of games 

built into the learning process. 
One sure sign of rapid growth in the kid vid field is 

the emergence of TV awards. Action for Children's 
Television has just this year started a new category of 
awards for children's home video. ACT is currently ac- 
cepting nominations for its spring awards, which are 
based on a unique or outstanding aspect of home vid- 

-Drain And Color Your 
Very Own Cctrtoonys With 

Uncle Fred" on 
CBS -Fox Home 

Video. 

"An Adventure In Color" includes Donald in 
"Matbmagic Lind" on Walt Disney. 

"Captain Marvel 
Comics" on 

Prism. 

Spinnaker's reading 
and math series. 

"Wee Sing Together" is 
an original musical 
Video from Price/ 
Stern /Sloan. 

"Enema And Grandpa" on 
Video Associates. 

eo programs. Anyone can enter a videocassette and 
should address the nomination to Action for Chil- 
dren's Television, 40 Austin, Newton, Mass. 

One leader in children's home video, Cambridge - 
based Spinnaker, is using huggable characters that 
children can relate to and involving them in adven- 
tures as a way of teaching reading and math. For the 
5- to 8- year -old there's "Readers Of The Lost Alpha- 
bet." Children join Professor Mindbender and the he- 
roic "Alphabet" Smith as they set out to find the miss- 
ing letters. Reading phonetically, they follow the clues 
and discover the surprising solution to the mystery. 
For the 7- to 10- year -old, there's "Reading, The 
Search For The Stolen Sentence." In math, "Add Ven- 
tures Of The Time Taxi" and "Close Encounters Of 
The Math Kind" are the titles which are as creative as 
their contents. Each cassette is packaged with a work- 
book which encourages children to become active par- 
ticipants. The programs retail for $19.95. 

Spinnaker also distributes four Captain Kangaroo 
video programs which develop life skills and social 
values in children ages 2 -11. The programs, devel- 
oped by Encyclopedia Britannica with Bob Keeshan 

(Continued on page V -10) 
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British Video 
Builds On Rock 

And Shakespeare 
Although trade between the 

U.S. and Britain in feature films 
on video is something of a one - 
way street, British expertise in 
music video programming and 
some other specialist areas re- 
dresses the balance to an extent. 

A glance at Billboard's Top 
Music Videocassettes chart con- 
firms how much good music 
product is coming out of the U.K. 
every week. At video rights 
shows around the world it is Brit- 
ish companies such as Virgin, 
PMI and PolyGram Music Video 
that draw the buyers, and these 
companies pull millions of dol- 
lars out of the international mar- 
ket every year in advances 
against product. 

PMI's long- standing deal with 
Sony Video Software has been 
one of the most successful 
transatlantic link -ups, giving the 
EMI -owned subsidiary instant 
clout in North America and at 
the same time establishing the 
Sony brand name in the all -im- 
portant youth market. The Duran 
Duran 'video tour' of the U.S. 
four years ago is remembered 
here as one of the best market- 
ing joint efforts of the decade. 

PolyGram, with its own highly - 
organized distribution system, 
has no need of American part- 
ners, but it is noteworthy that 
most of its biggest sellers are 
sourced from the U.K. 

British broadcast television, 
respected worldwide for its qual- 
ity output of arts programs, 
comedies, classic productions 
and instructional programs, has 
still to penetrate the U.S. video 
market to a significant extent. 

BBC Video managing director 
David Risner says the label has 
concluded a U.S. distribution 
deal with CBS /Fox, but there are 
unlikely to be any releases be- 
fore July this year at the earliest. 
"We will haven't finalized exactly 
what we are going to do in Ameri- 
ca," says Risner. "I imagine pro- 
gramming will be taken from the 
best of our light entertainment 
catalog initially. 'Fawlty Towers' 
and 'Doctor Who' have both be- 
come tv successes there and vid- 
eo releases will be eagerly await- 
ed." 

The BBC's only previous re- 
lease in the U.S. was its special 
Royal Wedding tape, put out 
through the American Video 
Tape Co. in a one -off deal. Sales 
however, amounted only to a few 
thousand units. 

Educational material, includ- 
(Continued on page V -18) 

CIECK OUT KARTES! 
..,c.. 

11..5a.* 
Bd310 

YOU'LL BE AMAZED AT WHAT WE HAVE IN STORE FOR TOUR STORE. 

If you're looking for a proven line of sell -through 
videos, you need to check out Kartes. 

We offer one of the industry's broadest lines of 
special- interest video programming cover_ng every- 
thing from low- impact aerobics to high- impact Holly- 
wood hits. 

Our Video Film Classics line of Hollywood and for- 
eign movies features many of the greates: stars of all 

time in some of their most famous roles. Altogether, 
we offer over 200 movie titles, many of which can't be 
bought anywhere else. They're Kartes exclusives. 

For more information call: 
1- 800 -582 -2000 

See the full Kartes line in Booth 209C 

at the New York International Home -Video Market 

The rest of our line covers just about every special - 
interest category you can imagine, including music, 
sports, kids, exercise, beauty, cooking and much, 
much more. 

With retail pricepoints from $14.95 to $19.95, the 
Kartes line is priced to sell. And i='s priced for profit 
with winning margins up and down_ the line. 

So pick up the phone and check out Kartes. We'll 
tell you all about what we have in store for your store 
and we'll give yon a sneak preview of some of the new 
products we'll be introducing in 1.86. 

KARTES VIDEO 
Leg COMMUNICATIONS 

7225 it,kodland Drive Indianapolis, IN 46278 

A SCRIPPS HOWARD COMPANY 
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SPECIAL INTEREST VIDEO 

CHILDREN 
(Continued from page V -8) 

The Kideo Video line has new 
animated specials using top syn- 
dicated cartoon characters, and 
are all priced at $24.95. These 
include the third and fourth vol- 
umes of both The Mask" and 
"Care Bears" series, and the 
first two volumes of both "The 

:Inspector Gadget" and "The Get 
Along Gang" series. 

Republic has three classic car- 
) 

)toon cassettes in "Max Fleisch- 

i 
er's Popeye," the legendary ani- 

Emator's "Cartoon Fun," and 
( "Screen Song Sing Along," which 
is a compilation of musical car- 
toons using the "bouncing ball" 
singalong aid. All are priced at 
$14.95, as are six new volumes 
of the "Little Rascal" series. 

Children's home video prod- 
uct from Thorn -EMI includes 
four new titles in its "Fraggle 
Rock" series ($24.95 each), a 

second volume of "Wind In The 
Willows" ($29.95), and "The 
Talking Parcel" ($24.95). 

Video Research is showing 
four titles produced for the Spin- 
naker label, all priced at $19.95. 
They are "Readers Of The Lost 
Alphabet," "Adventures Of The 
Time Taxi," "The Search For The 
Stolen Sentence," and "Close 
Encounters Of The Mass Kind." 

View Video has released 15 
new entries in its "How Come 
And Why" series of multimedia 
educational cassettes, which use 
animation, puppets, real people 
and historical footage in answer- 
ing such questions as "How To 
Make Butter," "Where Do Bears 
Go In The Winter ?" "How Do 
Flowers Grow ?" "How Can Air- 
planes Fly ?" "What Are The 
Bends ?" "The Smallest Things In 

The World," "How Come Glue 
Sticks ?" and "What Are Minerals 
And Crystals ?" All are priced at 
$19.95. 

CHILDREN'S ED 
(Continued from page V -8) 

Associates, teach children such 
life skills as independent think- 
ing, courage, self- esteem, and 
the importance of telling the 
truth. The Captain is joined by 
puppets and friends enacting de- 
lightful stories. The programs re- 
tail for $19.95 each. 

Magic Window, the children's 
video line distributed by RCA/ 
Columbia Pictures Home Video, 
has both childrens' entertain- 
ment as well as programs which 
convey positive values. "The Edi- 
son Twins," released in March, 
teaches scientific tenants as well 
as morals and values. 
(Continued on opposite page) 

Why you'll be grinning 
from ear to ear. 

It's Disney's Wonderland Sale! 

Remember Christmas? What a success story! Now make way for 
Disney's Wonderland Sale, a sensational lineup of thirteen great 
Disney titles, from just $14.95*! Starring the 5th release in the 
Classics series, the animated Alice InWonderland, at only $29.95; 
plus newly released, all -animated cartoons with Winnie the 
Pooh, Mickey Mouse and Donald Duck for only $14.95 

To keep you grinning, the Wonderland Sale is backed by 
the kind of advertising and promotion you've come to expect 
from Disney... over $1.5 million in aggressive marketing 
support including the most versatile, state -of -the -art, 
in -store P 0. P in the industry and TV. advertising. 

For more details, ask your authorized participating 
distributor. 

But hurry. You won't want to be late for this very 
important date. 

PREBOOK DATE MAY 6TH. STREET DATE MAY 28TH. 

Get ready for a great summer! 

`suggested retail price 

WALT DISNEY 
HOME VIDEO 82995 
Walt Disney Home Video distributed by Walt Disney 
Telecommunications and Non- Theatrical Company 
Burbank, California 91521. Printed in USA. 

(HV- lS47 -T) ©1986 The Walt Disney Company. 

$2095* 
'2995' 

'995 '2995. 
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Karl- Lorimar childrens' educa- 
tional line, Scholastic Lorimar, 
combines entertainment with 
education, and includes pro- 
grams such as "ABC Fun Fit," 
"Gymboree," and "Animal Al- 
phabet." Produced in conjunc- 
tion with ABC entertainment, 
"ABC Fun Fit" features Olympic 
gold medal winner Mary Lou Ret- 
ton leading four kids, ages 10 to 
13, through a series of choreo- 
graphed physical activities. The 
program aims to teach children 
the benefits of good physical fit- 
ness. " Gymboree" encourages 
kids -and their parents -to take 
part in play that involves bright 
colors and movement. 

Children's Video Playground, 
the new line from Prism Enter- 
tainment, offers a series of chil- 
drens' classics that includes "Al- 
ice In Wonderland," "Arabian 
Nights," "Cinderella," "Tom 
Sawyer," "Snow White," and 
"Sleeping Beauty." Programs 
are each 30 minutes long and 
have a suggested retail price of 
under $12. 

An interesting series from Vid- 
eo Associates is "Emma And 
Grandpa." Originally produced 
for British TV, and recently tele- 
cast on HBO, each segment is 

set in a different month of the 
year and depicts the change of 
seasons as Emma, Grandpa and 
his dog Cindy discover the beau- 
ty in the fields and forests sur- 
rounding Grandpa's farm. 
"Emma And Grandpa" is avail- 
able in a four -part series featur- 
ing three months of the year per 
30- minute tape at a suggested 
retail price of $16.95. The corn - 
plete 12-month, 120-minute 
cassette, "Emma And Grandpa 
On The Farm," is available for 
$29.95. 

In the area of kid culture, Vid- 
eo Associates is releasing a line 
of "Puppet Musical Classics" - 
"Peter And The Wolf," "The Nut- 
cracker" and "Carnival Of The 
Animals " -brought to life with 
music, dance costumes and pup- 
pets. Produced for home videc 
by F Productions of France in as- 

sociation with Vistar Internation- 
al Productions, each videocas- 
sette has a running time of 28 
minutes and a suggested list of 
$16.95. KAREN KLEINER 
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"Quincy Jones -A 
Celebration" on 
VCI. 

by STEVEN DUPLER 

ook for a wide assortment -ranging from clas- 
sical to heavy metal -of long form music video 
titles from a relatively small number of manu- 

facturers and distributors at the New York Home Vid- 
eo Show. 

According to one industry insider, at least some of 
the rapid growth of music titles in the home video 
product mix can be attributed to price decreases, as 
well as the fact that "X -rated product has been creat- 
ing problems for some dealers, and they've been look- 
ing for other types of non -film product to replace it 
with. Music seems to be working." 

Some representative offerings at the show include: 
Vestron Video: Stamford, Conn. -based manufactur- 

er has a large music catalog. Some highlights include 
"Eric Clapton Live," "Engelbert Humperdinck In Con- 
cert," The Cars In Concert '84 -'85," Liberace, Lover - 
boy, Elton John, Pete Townshend's "White City" film, 
and "Do They Know It's Christmas," all priced at 
$29.95. Vestron's new $16.95 price point will be rep- 
resented by the "Ike And Tina Turner Show," and oth- 
er titles. 

Video Arts International: New York -based firm has 
lots of classical ti- 
tles, including 
P.D.Q.Bach's "The 
Abduction Of Fig - 
aro"; Jascha Hei- 
fetz' only video- 
taped concert 
special, filmed in 
1971; three Mo- 
zart operas - 
"Cosi fan tutte," 
"The Abduction 

From The Seraglio," and "Idomeneo "; and Daniel 
Schmid's "Tosca's Kiss." 

Kultur: More classical titles from this Sea Bright, 
N.J. -based company. These include "Joan Sutherland 
In Concert "; " Placido Domingo: A Year In His Life "; 
Jose Serebrier conducting both the Sydney and Mel- 
bourne Symphonic Orchestras in a program consist- 
ing of Prokofiev, Tchaikovsky, and Beethoven; Neville 
Marriner conducting the Academy of St. Martin's -in- 
the- Fields; Jerzy Maksymiuk conducting the Polish 
Chamber Orchestra; a Brahms violin concerto by Ye- 
hudi Menuhin; and other performances by Andres Se- 
govia, Arthur Rubinstein, and Jascha Heifetz. 

Gospel Films Inc.: This Muskegon, Mich. -based firm 
has two music titles- singer Dave Boyer's film, "So 
Long Joey," and a special entitled "Buford & Friends," 

"Mr. Boston Offi- 
cial Video Bar- 

tender's Guide" 
on Karl - Lorimar. 

''Barbra 
Streisand 
'Putting It 
Together' - 
The Making 
Of The 
Broadway 
Album' " on 
CBS-Fox 
Home Video. 

featuring Debbie Boone and Boyer. 
Star Video Entertainment: One of the country's larg- 

est distributors. (company claims about 5% of the 
marketplace) Star says music is becoming an increas- 
ingly important factor in its product mix. According to 
a spokesman for the firm, music titles now represent 
5% to 10% of the firm's business, and that has been 

"John Lennon live In 
Neu' York City" on 

Sony Video Software. 

growing steadily over the past six months. "Music is 
getting more attention," the spokesman says. "Video 
specialty stores have been expanding into music, and 
more record retailers are committing to video." Some 
of the hotter titles Star is distributing include Sting's 
"Bring On The Night," (an atypical example priced at 
$79.95); "John Lennon Live In New York City" from 
Sony Video Software; and U2 and Rainbow titles from 
RCA /Columbia. 

Karl- Lorimar Home Video: Music video selection 
from this Irvine, Calif. -based company includes Sting's 
"Bring On The Night," "Rod Stewart In Concert," and 

(Continued on page V -14) 

Beau Bridges hosts 
"Creative Parenting: 

The First 12 
Months" on A&M 

Home Video. 

The task of defining home video programming 
such as informational will undoubtedly become 
easier in the near future as more categories ap- 

pear and retailers section off space for specialized 
product (as some do now for exercise and /or instruc- 
tional videos). Sub -categories will become categories, 
and more video stores will probably resemble book- 
stores, with "health," "travel," "culture," and other ar- 
eas clearly marked. 

Informational) programming is growing so fast that 

"A[X)ll0 II: The Ea- 
gte Has Landed" on 
Spinnaker. 

APOLLO II 
the Eagle Has Landed! 

From left. "A Tour Of The Lou- 
vre," Video Assoc.; "Forever Ha- 
waii," Video Releasing Co. 

without leaving your armchair, you can tour the great 
art museums of the world and be home in time for din- 
ner. 

By way of travel, Video Associates offers "A Tour Of 
The Louvre," "A Tour Of The Prado" and "A Tour Of 
The Vatican," each priced at $29.95. Famous cities in 
other countries are visited, explored and discussed in 
Republic's "Travel Tips" ($24.95 for each of 12 
tapes). For those who prefer other worlds, Sony Video 
Software takes us beyond the edges of our solar sys- 
tem with "Comet Halley" ($16.95). 

Connoisseurs of the vine are edified in Video Asso- 
ciates' "Enjoying Wine With Paul Gillette" ($29.95), 
"Hugh Johnson's How To Enjoy Wine" (Simon and 
Schuster /$29.95), "The Wine Advisor" with Dick Ca- 
vett (Esquire Associates /$29.95) and the two -volume 
"The Wines Of California" (Kartes /$49.95 for both). 

There's always something cooking in the kitchen in 
Julia Child's six -part "The Way To Cook" (Knopf Video 
Books /Random House Video /$29.95 each). The 
package includes separate tapes on "Soups, Salads 
And Bread," "Fish And Eggs," "Vegetables," "Poul- 
try," "Meat," and "First Courses And Desserts." In 
Embassy's "Wok Before You Run" Steven Yan teaches 
how to cook with a wok and laugh at the same time. 

(Continued on page V -14) 
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PRODUCT SURVEY 

(Continued from page V -2) 

Video School" series of 10 titles 
($24.95 per title). 

AMERICAN VIDEO: "The High - 
Tech Workout" ($39.95). 

BEST FILM AND VIDEO 
CORP.: Benihana restaurant 
founder Rocky Aoki's "Japanese 
Cooking Kit" and "Chinese 
Cooking Kit" ($39.95 each), 
both packaged with a companion 
cookbook by HP Books. How -to 
titles include: "The Gibson Gui- 
tar Course" for electric guitar 
($29.95); and "Omar Sharif On 
Championship Bridge" 
($29.95). 

Sports how -to: Carl Lohren's 
"One Move To Better Golf" exer- 
cises ($14.95); Red Auerbach's 
"One Round Ball" survey of bas- 
ketball legends ($29.95); mid- 
dleweight karate champ Ivan Ro- 
gers' "Karate & Self Defense" 
($19.95); hitting guru Charlie 
Lau's "The Art Of Hitting .300" 
($19.95). Exercise: The four - 
lesson "Workout For The Entire 
Family" ($1 1.95). 

BODIES IN MOTION: "Bodies 
In Motion" ($49.95). 

BOOKSHELF VIDEO: "The 
Jack La Lanne Way" ($39.95) 

CBS /FOX VIDEO: "The CBS/ 
Fox Guide To Complete Dog 
Care" ($29.98) examines prop- 
er exercise, grooming, nutrition 
and behavior (yours and the 
dog's) to keep your pooch 
healthy and happy. 

"Mickey Mantle's Baseball 
Tips For Kids Of All Ages" 
($19.98) covers baseball basics 
and is hosted by Hall Of Famers 
Mickey Mantle and Whitey Ford. 

Other instructional titles in- 
clude: "First Aid: The Video Kit" 
($39.98), basic first aid princi- 
ples to apply during a crisis; 
"The CBS /Fox Guide To Home 
Videography" ($29.98), the es- 
sentials of video camera use; 
and "The Playboy Playmate 
Workout" ($39.95), a not -en- 
tirely- serious exercise vid hosted 
by models from the magazine. 

CONTINENTAL VIDEO: "Say 
Goodbye To Back Pain" 
($39.95) features an exercise 
program developed by Dr. Hans 
Krause and used at YMCAs for 
over 10 years. 

Exercise videos: "Bubba Until 
It Hurts" with Bubba Smith 
($39.95). 

EMBASSY HOME ENTERTAIN- 
MENT: "Basketball With Gail 
Goodrich" ($39.95) instructs 
aspiring hoopsters; "The Alpine 
Ski School" ($39.95) explains 
downhill gear, apparel and 
moves; "Baseball: The Pete Rose 
Way" ($19.95) offers tips from 

(Continued on page V -15) 
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MR KNOW- 1T- 0140 
' VIDEO SCHO04, 

EDUCATIONAL AND ENTERTAINING 
NEW CHILDREN'S VIDEO FOR AGES 3 -12 
Ten new video programs STARRING...MR. KNOW -IT-OWL HIMSELF! 

Engaging puppets, headed up by Mr. Know -It -Owl, 
introduce four to six lessons on each videocassette - 
an average 49 minutes each. 

FUN! Child- tested and approved! 
INSTRUCTIONAL! Developed in cooperation 
with educational psychologists and teachers 
AWARD WINNING! Highly honored titles 
and filmmakers 

Great for rental and priced 
for sell -through. 
COLORFUL, DURABLE, TAKE -ME -HOME 
VINYL ALBUMS 
FREE FULL -COLOR POSTERS 

CHOICE OF FREE EYE -CATCHING 
FLOOR OR COUNTER DISPLAY'S 

CO -OP ADVERTISING 

Teaches... 
Reading 
Colors and the alphabet 
Arithmetic 
Character building 
Stories 
Patriotic songs 
Grammar 
The ways of animals 
How to make toys 
Health and safety SEE US AT BOOTH NO. 328 

Produced by Apollo Educational Video 
Leader in educational and entertaining films 
for more than 25 years. 

MLLO 
EDUCATIONAL VIDEO TM 

For more information, please contact 
Kathy Gevisser Ask about our "Think 
Video" introductory offer. 

Call toll free (800) 367 -2476 

In CA, HI, AK, call collect (818) 785 -4111 

6901 Woodley Avenue 
Van Nuys, California 91406 -4878 

BILLBOARD APRIL 19, 1986 V-13 

www.americanradiohistory.com

www.americanradiohistory.com


HEALTH 
(Continued from page V -12) 

And at the far dessert end of the 
food spectrum, chocoholics 
learn how to create Chocolate 
Mousse Blackout Cake, Choco- 
late Truffles and Chocolate 
Dipped Strawberries in McGraw 
Hill's "Chocolate," with Martin 
Johner, director of cooking 
classes & catering services at 
the Culinary Center of New York. 
Now wasn't that a mouthful? 

Diet is discussed in "Dimen- 

t sions Of Fitness" (Nutrition Man - 
01 agement /$59.95), "Eat To Win" 
á with Ivan Lendl and featuring Dr. 
v Robert Haas' sports nutrition 
ó program (Karl- Lorimar/ 

m 
$39.95), "You Are What You 

a Eat" (MGM /UA/$29.95), based 
on Dr. Berger's bestseller "Im- 
mune Power Diet," and two Ves- 

tron tapes hosted by Lynn Red - 

grave ( "Weight Watchers 
Magazine Guide To Dining And 
Cooking" /$29.95 each). 

Career moves, speaking skills 
and investment strategies are 
pondered in four Esquire tapes 
with Dick Cavett ( "Career Strate- 
gies," volumes one and two, 
"Professional Style" and "Per- 
suasive Speaking," each 
$29.95), "Peak Performance" 
(Kartes /$19.95), "Change Your 
Job To Change Your Life" (Karl - 
Lorimar /$29.95) and "The Joy 

Of Stocks: Forbes Guide To The 
Stock Market" (MGM /UA, 
$49.95). 

Computers are examined in 

"Computability" (Karl- Lorimar/ 
$39.95) and "Everything You 
Always Wanted To Know About 
Computers" (MGM /UA, 
$39.95). 

More unusual fare includes: 
"Marvin Mitchelson: Everything 
You Wanted To Know About Di- 
vorce" (Media Home /$29.95) 
and "Poetry In Motion" (Voyager 
Press /$39.95), an introduction 
to modern poetry that contains 
interviews and readings by 24 
poets, including Charles Bu- 
kowski, William Burroughs, Allen 
Ginsberg, Gary Snyder, Michael 
McClure, Tom Waits, John Cage, 
Ed Sanders, and Jim Carroll. 

In the health, medicine and 
therapy areas, the Lamaze meth- 
od of childbirth is explored in 

"The Lamaze Method" (Embas- 
sy/$39.95) and natural child- 
birth in "The Natural Childbirth 
Video" (Twin Arts). Parenting is 

the subject of "Creative Parent- 
ing: The First 12 Months" with 
Beau Bridges and Dr. Jeffrey 
Marsh (A &M/$29.95) and the 
four -volume "What Every Baby 
Knows" with Dr. T. Berry Brasel- 
ton (Family Home Entertain- 
ment /$9.95 each). 

Dr. Tessa Warschaw illumi- 
nates interpersonal negotiation 
in "You Can Win! Negotiating For 

Power, Love And Money" (MCA/ 
$29.95). Improving relation- 
ships by fighting more produc- 
tively is the aim of "Martial 
Hearts: Learning The Art Of 
Fighting Fair "; if that doesn't 
work there's always "50 Ways 
To Meet Your Love," both from 
Twin Arts. And the diminutive 
and inimitable Dr. Ruth West - 
heimer dispenses sage advice on 
lovemaking in "Terrific Sex: The 
Dr. Ruth Video" (Warner Music 
Video /$39.95). 

Car fanatics don't take a back - 
seat to other hobbyists in Simi - 
tar's "Monster Madness" 
($19.95), containing entertain- 
ing footage of "monster" truck 
competitions. There's more 
sports adventure in Prism's Vid- 
eo Collection series ($1 1.95 
each), including "Ski Champi- 
ons -The Winners" with Suzy 
Chaffee, "Dirt Bike Stars," 
"Surf's Up," "Hot Boards," and 
"Daredevil Flyers" with Chuck 
Yeager. Karl -Lorimar's "Ski 
Country" includes footage shot 
in 25 locales such as the French 
Alps, Colorado Rockies and New 
Zealand's Southern Alps and 
cameos U.S. Olympic champs 
Bill Johnson and Steve Mahre. 

Owning a car may be an ad- 
venture in itself that's hazardous 
enough for the average driver 
simply looking for a good tune - 
up. Karl- Lorimar and the 
Consumer's Union have teamed 

up for "Cars: How To Buy A New 
Or Used Car And Keep It Run- 
ning Almost Forever." Tools and 
Mr. Goodwrench not included. 

In 1986, it appears that the 
informational area still has room 
for rapid growth. The self -help 
psychology category will surely 
blossom -soon we will probably 
have encounter group tapes, ge- 

stalt therapy, interpersonal rela- 
tionship analysis (MCA's "You 
Can Win!" video already explores 

this realm) and so on. 
There are any number of diets, 

hobbies, investment strategies 
and other areas of interest that 
await information product. And 
travel and art touring tapes will 
probably shortly be taking us to 
countless new exotic locales. In 

any event, there soon should be 
tapes to inform us about almost 
every subject that holds our cur - 
iousity. CHRIS McGOWAN 

MUSIC 
(Continued from page V -12) 

"Deja View," a compilation of 
video material from bands of the 
'60s and '70s. 

Video Shack: The firm's Steve 
Burns says a few hot titles re- 
cently released which will be car- 
ried by the retailer include con- 
cert videos by the Clash and 
Loverboy, priced at $19.98; a 

Pointer Sisters concert set at 
$19.95; and concert videos by 
Rush, Rainbow and the Thomp- 
son Twins, all priced at $29.95. 
Other titles mentioned by Burns 
include "The Making of Barbra 
Streisand's 'Broadway Album' " 
and the feature film "Krush 
Groove," priced at a hefty 
$79.95. 

Ingram Video: The Nashville - 
based distributor says it expects 
its hottest music titles at the 

show to be Phil Collins' "No 
Jacket Required "; Tina Turner's 
"Private Dancer "; Iron Maiden's 
"Live After Death "; "John Len- 
non: Live In New York City "; Bar- 
bra Streisand's "The Making of 
the 'Broadway' Album "; Madon- 
na's "Virgin Tour "; and Frank 
Sinatra's "Portrait Of An Al- 
bum." 

Leo Busca9tia Pohtics o Love 

Recorded Live in Chicago 

Available in VHS or BETA 

An Attractive Gift Box 

Advertised Through Media 

e Attractive and Functional Countertop 
Display for Your Stores 

e Holds Six Programs and Displays Two Facings 

FREE with Purchase of Six Leo Videos 

. . 

ZenBuscáglia 

*Attention retailers desiring further information on any 
of our products, contact: Ron Grabell, Anne Callahan 
or Nanette Crossin at the phone number listed below. 
If you are not a retailer, call or write us for a list of 
retailers in your area. 

ee Us at t 
: ooth 519' 
roducts. 

Printed in U.S.A. 

NIGHTINGALE- CONANT CORPORATION 
' - 7300 North Lehigh Avenue 

Chicago, Illinois 60648 
For More Information Please Contact Ron Grabell, 

Anne Callahan or Nanette Crossin at: 
1- 800 -323 -5552 or 1- 312 -647 -0300 
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PRODUCT SURVEY 
(Continued from page V -13) 

baseball's all -time hitmaker. 
TV consumer advocate David 

Horowitz and his wife Suzanne 
explore ways to keep junior from 
wreaking more havoc than a Tex- 
as twister in "The Baby Safe 
Home" ($29.95). "Baby Dy- 
namics: Vol. I" ($39.95) and 
"Baby Dynamics: Vol. II" 
($39.95) are motor skills fitness 
programs for infants, toddlers 
and the newly walking. 

"Quick Dog Training With Bar- 
bara Woodhouse" ($59.95) il- 
lustrates sound methods of get- 
ting Rover to obey and stay out 
of trouble. Expert Chinese cook 
Stephan Yan imparts the secrets 
of stir frying in "Wok Before You 
Run" ($39.95). 

Exercise videos: "Texercise" 
with Irlene Mandrell ($39.95) 
and "Pump It" with Dr. David En- 
gel ($59.95). 

ESQUIRE ASSOCIATES: Dick 
Cavett hosts "The Short -Order 
Gourmet" ($29.95), a guide to 
quick culinary excellence. And, 
in conjunction with Kartes Video, 
Esquire is currently releasing 
"Esquire Great Body," a health 
and fitness series for women. Ti- 
tles include: "Dynamite Legs," 
"Upper Body Beautiful," "Waist 
Clinchers," "Low Impact Aero- 
bics," "Total Body Tone -Up," 
and "Total Body Charge -Up." 

INDEPENDENT UNITED DIS- 
TRIBUTORS: "Running Great 
With Grete Waltz" ($39.95). 

INTERACTIVE MEDIA: "Phillip 
Pearlstein Draws The Artists Mo- 
del" ($69.95) features the artist 
demonstrating approaches to 
perspective, volume, time and 
chiaroscuro. 

INTERGLOBAL VIDEO: 
"Pumping Iron" with Arnold 
Schwarzenegger ($19.95); 
"Aerobics For Beginners" 
($14.95); and "Advanced Aero- 
bics" ($14.95). 

IVE /USA SPORTS VIDEO /USA 
HOME VIDEO /MONTEREY 
HOME VIDEO: Instructional 
sports and exercise videos: USA 
Home Video: "Thin Thighs In 
Thirty Days" with Wendy Stehl- 
ing ($39.95); "Lou Ferrigno's 
Body Perfection" ($39.95); and 
"Master Class" with Sho Kosugi 
($39.95). 

USA Sports Video: "Knockout 
Workout" with Ray "Boom 
Boom" Mancini ($29.95); "Rick 
Epstein's Tennis Kinetics" 
($39.95); and "Gameplan: The 
Language & Strategy Of Pro 
Football" with John Riggins 
($39.95); "Breeders Cup 
1985" ($39.95); "Return To 
Glory" ($29.95) recounts the 
Lakers' victory over arch -rival 

(Continued on page V -20) 

Started ofGUITAR 

I 

"This audio -visual ,esson showing Chet Atkins teaching and playing guitar with two young stu- 
dents, is the finest visual educaticnal approach to teaching music thai I have ever seen. Atkins' easy 
manner, the excellent choice of material, and the pleasurable musicality of everything on the tape, 
convey an idea unusual in most video instruction -that the goal in studying an instrument goes 
beyond mastering technique and into the realm of making music. Using this video for pra :ticing the 
fingerings, strums and pickings, Nhile listening to the masterful phm asings of a great mt. sician like 
Chet Atkins, will lead any student to a quicker understanding of how io play the guitar w th an ease 
and natural lyricism."-Milt Okun 

YOUR COMPLETE VIDEO LEARNING SYSTEM INCLUDES: 
A ONE -HOUR VIDEOCASSETTE 
FEATURING: 

Split- screen closeups that show you 
exactly how it's done. 
On- screen chord symbols so you can 
play along as you watch. 
On- screen clock that keys the video to 
your guidebook. 

A 112 -PAGE GUIDEBOOK FEATURING: 

The Basics Box that highlights the 
information you need. 
Dynamic Chord Diagrams that show you 
how to change chords. 
The Music Finder that keys each song to 
the video. 

AN AUDIO CASSETTE OF THE 
SOUNDTRACK 

"Beginners will have fun learning the basics 
FDr advanced players its a goldmine." 

-Guitar Magazine 

DISTRIBUTORS & WHOLESALERS CONTACT: 
Fred Kewley Management 
P.O. Box 259 
South Salerr, NY 10590 
(914) 763 -8177 
ISBN 0- 9616437 -0 -6 

U.S. MAIL ORDERS SEND $69.95 PLUE 
$3.00 SHIPPING & HANDLING TO: 

The Atkins Video Society 
629 American Road 
Nashville, TN 37209 
(Specify VHS HI -Fl 

or Beta HI-FI) 

See us at Booth 415, New York 
International home -Video Show. 

1986 Atkins Video Society 

executive producer FRED KEWLEY writter & produced by CHET ATKINS & JOHN KNOWLES directed by KEN MAXWELL 
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SPECIAL INTEREST 
(Continued from page V -1) 

Minsker is anticipating on the 
order of 4,000 -5,000 trade rep- 
resentatives. Depending on local 
press, the consumer turnout 
could be "overflow." Minsker is 

planning to tie -in with Arthur 
Morowitz' Video Shack chain uti- 
lizing weekend print advertising 
to promote consumer interest in 

the show. 
The event will be only the third 

held at the new Jacob Javits 
Convention Center on Manhat- 
tan's West Side. 

"The response has been in- 

credible," says Minsker, who be- 

lieves the final exhibitor tally 
should be well over 100. "There 
are contingents coming from Ja- 

pan, South America and other 
foreign territories to look at the 
possibilities of licensing prod- 
uct." 

Another key element to the 
Market is the attendance of ma- 
jor retailers. Expected from 
those ranks are K mart, Colum- 
bia House, Waldenbooks, Lam - 
stons, F.W. Woolworth, RCA Vid- 
eo Club, Stop'n'Shop, Barnes & 
Noble, Pathmark, R.H. Macy, 
Scholastic Book Club, The 

Develop that w ng edg 

Now available on videocassette VHS & Beta 

* Finally players of all ages and skills can discover the secrets 

of hitting, bunting, pitching and catching from the p 

4,192nd record breaking hit -a ect 
baseball fans! 

And that's not all...; 

Pete Rose' 

Win FREE All -Star Game tickets! Each ten -pack counter 
display will be accompanied by entry pads good for a d 

to win fantastic prizes like a trip to the Houston All -Star 

Game for two, satin baseball jackets or baseballs imprinted 
with signatures of Pete Rose, Claude Osteen and Sonny Robert)! 

So step up to the plate and order this "3 in 1" homevideo 

today. It's a triple play! 
Freed and Dick C. Ouincer Directed by Dick C. Ouincer. Associate 

Producer: Ron Prociw. A Champion Sports Video, Inc. Production. 

Color /55 minutes /(Includes 19 minutes instructional footage by Pete Rose, 18 minutes by Claude Osteen 

and 15 minutes by Sonny Ruberto.) 
Rated For All Ages /Sports /VG8015 /Suggested List Price: $19.95 

Exclusive Release from Video Gems 

ALSO AVAILABLE IN SPANIS 
Meet Video Gems at the International New York Home Video 

Market April 17 -21 Jacob J. Javits Convention Center 

Booth # 408 
731 N. La Brea Avenue, Los Angeles CA 90038. Call TOLL FREE 

V-16 

Sharper Image and others. 
The New York International 

Home Video market will be an 
annual event, according to 
Minsker with the site expected to 
remain in Manhattan. 

Last year, the Video Software 
Dealer's Assn. (VSDA) claimed 
the how -to home video category 
to be only 2.7% of prerecorded 
video software dollar volume. If 

children's programming and mu- 
sic video can be brought under 
the general heading of alterna- 
tive, that adds 10.4% and 2.9% 
respectively. 

But as the home video market 
continues to grow, more and 
more observers appear to be 
agreeing with Stuart Karl's "VCR 
as appliance" theory, a notion 
the founder of Karl- Lorimar es- 

poused long before launching 
the Jane Fonda series. 

While it's true that exercise 
videos have become the spot- 
lighted alternative category in re- 

cent years, non -theatrical pro- 
gramming will begin to take 
many forms. Rather than wait for 
the next Jane Fonda -like mega 
hit from another genre, it's likely 
that video publishing will be suc- 
cessful on a number of levels. 

Most of the major studios 
have and are continuing to ex- 

periment with non -theatrical pro- 
gramming of various types such 
as CBS /Fox with a Mickey Man- 
tle baseball instructional tape or 
Kartes' recent release of college 
coach Bobby Knight on basket- 
ball. 

Court Shannon, executive vice 
president of Karl- Lorimar, indi- 
cates his company will continue 
to stress the video publishing 
philosophy. One pitfall the indus- 
try needs to be conscious of is 

that "there are too many bad 
ideas out there for original pro- 
grams." 

He sees more cross ventures 
such as the type his firm is pur- 
suing (Playboy Centerfold and 
the upcoming instructional ski 
program with Ski Magazine). 

Another emerging approach is 

corporate sponsorship, which 

the Red Lobster restuarants did 
with Karl- Lorimar -'s "Eat To 
Win" video, itself a translation of 
the widely successful Robert 
Haas book, and with the "Mr. 
Boston" bartender guide and the 
tie -in with Glenmore Distilleries. 

IT'S HERE AT LAST 
For the best in alternative video programming 
choose the ambient videos which have changed 

the course of visual entertainment. 
THE 

*vi CEO* 
III I 11111 

TM 

SERIES 

VIDEO MONTAGES are full length visual vignettes of 
fast paced COMEDY, DRAMA, CHASES, NEWSREELS, 
CARTOONS, DANCING, STUNTS, SPORTS, 
EROTICA, and COLORFUL GRAPHIC DISPLAYS. 

VIDEO MONTAGES are culled from the highest quality 
sources to provide the finest reproduction available. 

Now available for International licensing to the home 
video market and for limited edition retail use in the 
United States. 

See us at Booth 424 during 
The New York International Home -Video Market 

or contact us at 

V_ P. L. 
Video Placement International 

125 East 23rd Street, Suite 500, New York, NY 10010 
212 -777 -7040 

CREDITS: Special Issues Editor, 
Ed Ochs; Assistant Editor, Robyn 
Wells; Editorial assistance by 
Jim Bessman, a freelance writer 
in New York; other editorial by: 
Jim McCullaugh, Billboard's 
Home Entertainment Editor; Ste- 
ven Dupler, Billboard's Video 
Music and Pro Audio /Video Edi- 
tor; Chris McGowan and Karen 
Kleiner, freelance writers based 
in L.A.; and Cathy Ciccolella, a 

freelance writer based in Saraso- 
ta, Fla.; Design, Anne Richard- 
son- Daniel; Cover, Adrian Vega. 

MASTERS OF THE 
CULTURAL ARTS 

BOOTH 314 

HOME VISION 
A Films Incorporated Company 

Serving the Media Arts since 1933 

Stereo hi -fi videos featuring the 
greatest Artists, Musicians, Composers 

and Authors in the world 

Andre Previn and the Royal Philharmonic 
Chagall De Beauvoir Miro 

Bream Picasso Hockney LeCarre 

Ask about our cultural documentaries 

for outstanding videos in the 
fine arts and humanities 
5547 N. Ravenswood, Chicago, IL 60640 H von (312) 878 -2600 Ext. 336 or 302 
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PROMOTION 
(Continued from page V -2) 

Kasley finds that exercise cas- 
settes are steady movers, pro- 
viding a lot of sales in addition to 
regular rentals. "The frequent 
pattern is for a customer to rent 
an exercise tape for three days, 
then come back and buy it," he 
says. "They feel that at $59.95, 
they can't go wrong ... and the 
tape will last longer than a year's 
membership in a health club that 
they might pay $400 for." 

As for other types of how -to 
tapes, "they haven't moved too 
well here in the past, but they're 
starting to pick up," according to 
Kasley. "We're getting some in- 
terest in some of the golf, fishing 
and bowling tapes -but I have to 
confess I'm really not sure how 
to handle them." 

That's a common concern 
among video retailers. Palo Alto 
Home video, in Palo Alto, Calif., 
has tried several approaches to 
promoting special interest vid- 

eos, with mixed success, says co- 
manager Mark Ritter. 

"We recently tried a special 
promotion on an educational 
tape about computers that 
looked like a natural for our 'Sili- 
con Valley' clientele," Ritter re- 
calls. "We pushed it in newspa- 
per ads in the daily and weekly 
papers here, and mentioned oth- 
er how -tos as well in the same 
ad. But we only rented the com- 
puter tape twice -we wound up 
selling it for $10." 

For a Julia Child cooking se- 
ries, on the other hand, "so far 
the response has been limited, 
but good -that is, not many peo- 
ple are interested in it, but the 
ones who are interested are ec- 
static that we have the tapes, so 
the series will pay for itself." 

In general, Ritter says, "re- 
sponse to programs other than 
movies has been pretty minimal, 
although when people are inter- 
ested they tend to buy rather 
than rent. If they're interested in 
a special subject they need to 
see an ad or hear other people 

EXERCISE VIDEO HOT LIST 
Following is a list of exercise videocassette sales reported for the 
week ending March 20, 1986. The list was compiled by Marc Zu- 
batkin, Billboard Research Dept. 

1. JANE FONDA'S WORKOUT (Karl- Lorimar) 
2. JANE FONDA'S NEW WORKOUT (Karl- Lorimar) 
3. PRIME TIME (Karl- Lorimar) 
4. DO IT DEBBIE'S WAY (Video Associates Inc.) 
5. RAQUEL, TOTAL BEAUTY AND FITNESS (Thorn- EMI /HBO Home Video) 
6. JANE FONDA'S WORKOUT CHALLENGE (Karl- Lorimar) 

7. KATHY SMITH'S ULTIMATE WORKOUT CHALLENGE (JCI Video) 
8. KATHY SMITH'S BODY BASICS (JCI Video) 
9. JAllERCISE (MCA Home Video) 

10. EVERYDAY WITH RICHARD SIMMONS (Karl- Lorimar) 
11.20 MINUTE WORKOUT (Vestron) 
12. AEROBIC DANCING (MCA Home Video) 
13. JANE FONDA'S WORKOUT FOR PREGNANCY, BIRTH & RECOVERY (Karl - 

Lorimar) 
14. FREEDANSE (MTI Home Video) 
15. AEROBICISE (Paramount Home Video) 
16. STOMACH FORMULA (JCI Video) 
17. PLAYBOY'S PLAYMATE WORKOUT (CBS -Fox) 
18. BODY BY JAKE (MCA Home Video) 

19. ABC FUN FIT (Karl- Lorimar) 
20. SHAPE UP WITH ARNOLD SCHWARZENEGGER (Interglobal Video) 

SUGGESTED RETAIL $39.95 
plus $2.50 shipping & handling 
60- minutes HiFI Stereo 

to order direct call 
1.800 -547 -7500 

Visa or Mastercard 

FOREVER / 

our lastest release a 
fantastic voyage to all 6 of the 

incomparable 
Hawaiian Islands. 

For dealer inquiries on our line 
of fine Hawaiian 
video programs 

call John Dobovan at 
Video Releasing Company 

of Hawaii 
1370 Kapiolani Blvd. #101A 

Honolulu, HI 96814 
(808) 946 -1000 

mention that a tape is available 
... and it's hard for us as a sin- 
gle store to promote that type of 
material extensively enough to 
bring people in." Frustratingly, 
he adds, "since our customer 
base here in Palo Alto is a dispro- 
portionately high- income, highly 
educated group, you would think 
they'd be interested in educa- 
tional programs ... but no. When 
they get home at night, all they 
want is entertainment!" 

Across the country in Bran- 
don, Fla., owner Gail Pierce of 
Video Exchange Unlimited has 
had somewhat better success 
with alternative videos, although 
she concedes that exercise tapes 
are far -and -away the stars in that 
category. And since she refuses 
to rent exercise cassettes, they 
provide a strong sales base for 
her store. 

"That's the only type of pro- 
gram we don't rent," she says, 
"but I don't believe a person can 
exercise one time and get any- 
thing out of it. Letting someone 
take the tape out on a one -time 
rental basis is an open invitation 
to having it illegally copied." 

Exercise videos are grouped 
together in a special area of the 
store; Pierce keeps other educa- 
tional and how -to tapes in her 
"family viewing" section, except 
for some cassettes offering kara- 
te lessons. "Karate is big in Flori- 
da, so we have a special section 

for karate and `fight' films," she 
says. "And our how -tos on kara- 
te do well as rentals. Parents are 
getting tired of their kids watch- 
ing the `Ninja' films all the time - 
they'd rather have them see a 

karate tape they can learn 
from." 

Pierce also does well with a 

how -to cassette on bass fishing, 
"but you have to consider your 
geographical area if you're going 
to stock something like that." 

Another alternative title that 
sold extremely well at Video Ex- 

change Unlimited last Christmas 
was the "Clue" game. "We sold 
about 50 of those in the two 
weeks before Christmas," Pierce 
says. "People kept asking for it, 
but it was difficult to get in stock. 
When it finally came in, I put a 

big sign out front that said, 'The 
Clue Game -We've Got It,' and 
we could hear the brakes 
screeching as people spotted the 
sign and made a quick turn into 
our parking lot." 

Pierce is currently looking into 
travel tapes as another potential- 
ly strong rental category. "I think 
we could have a good market for 
travel cassettes here," she says. 
"If someone is considering a va- 
cation, he or she could take sev- 
eral home to help decide where 
to go ... or to entice a reluctant 
husband or wife to take a trip." 

Also taking a look at the travel- 

cassette category is Brad Antin, 
owner of the four -store Antin 
House of Video operation based 
in Overland, Kan. Antin has had 
considerable success with other 
alternative video programs such 
as golf and tennis lessons, in 
part because his stores offer a 

special rental rate to how -tos; 
one dollar per day instead of the 
usual $2.50 daily rental charge. 

"We also use a fair amount of 
point -of- purchase material in 
this stores for the how -tos and 
educational tapes, although we 
save our window display space 
for the blockbuster movies. 
since they're our biggest traffic 
and revenue builders," he says. 

Antin seldom advertises those 
special interest titles, however:: 
"I've thought about making a 

real push in that area, but when 
put the numbers to it there's not 
enough business there to make it 
profitable. The category does 
reasonably well, and it's good to 
have it, but it's not a large 
enough segment of the business 
to devote a large part of our ad- 
vertising budget to." 

The special interest titles do 
perform well as rentals, he says, 
"but obviously nothing comes 
close to the feature blockbust- 
ers- that's where we make our 
money." 

Discwasher pumps up 
your profits by cleaning 
yuckies off VCR heads. 

Discwasher can build your profits 
with the brightest VCR care products 
around. 

Discwasher products offer you 
terrific add -on sales opportunities. 
Discwasher only offers the most popular, 
fast moving accessories. No need to carry 
a large inventory to profit from the 
lucrative accessory business. 

It's easy to sell Discwasher acces- 

sories. Take advantage of the fact that 
people know and trust the Discwasher 
brand name. 

Discwasher, with nationally 
advertised products, is the technological 
leader in maintaining picture and sound 
clarity. Find out more by calling your 
Discwasher representative. Or write, 
Discwasher, 4309 Transworld Road, 
Schiller Park, IL 60176 

You can also profit from our record, tape and compact disc 
equipment care products, too! 

discwasher ̀"' For good, clean profits 

1986 Discwasher 
A Division of International Jensen Inc. 
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EUROPE 
N. 

PRODUCT SURVEY 
(Continued from page V -15) 

Boston. Set for September: 
"Protect Yourself" ($39.95) 
with Taekwando expert Simon 
Rhee. 

Monterey Home Video: San - 
dahl Bergman's Body" 
($39.95). 

JCI VIDEO: Would you prefer 
to look like Robert Redford, 
Meryl Streep or Pee Wee Her- 
man? Cosmetology expert Mi- 
chael Westmore reveals his 
methods in "Makeup Secrets Of 

O) The Hollywood Stars" ($29.95). 
á Donovan Jon Fandre makes y 

cooking easy in "Yes You Can 

. Microwave" ($29.95). 
E Exercise titles: "Kathy Smith's 
a Ultimate Video Workout" 

($29.95) and "Kathy Smith's 
Body Basics" ($29.95). 

KARL -LORIMAR HOME VID- 
EO: The art of the splash and the 
dash is expounded upon in "Mr. 
Boston Official Video Bartender 
Guide," based on the venerable 
Mr. Boston bartender's guide. 
The tape has three prices: 
$14.95 for the cassette, 
$19.95 with the book included 
and $24.95 with a shotglass 
thrown in as well. 

"The First Aid Video Book" 
($39.95) prepares you for med- 
ical emergencies; "Esther Wil- 
liams Swim Baby Swim" 
($39.95) makes swimming safe 
for your toddler; and child devel- 
opment specialist Glenn Doman 
hosts "How To Teach Your Baby 
To Read" ($39.95). 

In "Casino Gambling With Da- 
vid Brenner" ($39.95), the co- 
median explains the rules, eti- 
quette and the code of several 
games of chance. 

Other instructional titles: 
"Let's Tap" with Bonnie Frank- 
lin" ($39.95); "Self- Defense" 
($39.95); "New Speed Read- 
ing" ($39.95); "Why Do I Call 
You Sexy" with Hollywood hair- 
dresser Jose Eber ($39.95). 

Exercise titles: "Jane Fonda's 
Workout" ($59.95); "Jane Fon- 
da's New Workout" ($39.95), 
"Jane Fonda's Workout Chal- 
lenge" ($59.95); "Jane Fonda's 
Pregnancy, Birth and Recovery" 

speare, commands a significant TV research department of Ox- Trumedia has already made lected set texts, and the project 
market in Anglophone countries ford Polytechnic, has been one considerable progress. Deals has drawn strong interest from 

($59.95); "Jane Fonda's Prime 
Time Workout" ($39.95); "Ev- 
eryday With Richard Simmons" 
($59.95); "The Stomach Formu- 
la" with Richard Simmons 
($29.95); "Richard Simmons 
Get Started ($39.95); "Exercise 
Now" ($39.95); "ABC Fun Fit" 
with Mary Lou Retton ($29.95); 
and "No Sweat!" with Lyle Al- 
zado ($39.95). 

Sports: Ski Magazine's "How 
To Ski" ($19.95); and 3- volume 
"The Baseball Bunch" ($19.95), 
featuring Johnny Bench on hit- 
ting, fielding, pitching. 

The annual "Playboy Playmate 
Playoffs" ($39.95) features 
sport of a different sort, and is 
backed up by "The Playboy Vid- 
eo Centerfold No. 2" and "The 
Playboy Video Magazine No. 9" 
($39.95). 

Bowing in April are "Exercise 
Shorts" ($9.95 each), a five -vol- 
ume set of warmups for biking, 
tennis, swimming, jogging and 
skiing. Set for the second half of 
1986: "Richard Simmons Reach 
For Fitness" for the physically 
challenged, and "Jane Fonda's 
Stretch And Tone." 

KARTES VIDEO COMMUNICA- 
TIONS: Indiana basketball coach 
Bobby Knight illuminates the col- 
lege game in "A Knight Of Bas- 
ketball" ($19.95); "Color Me 
Beautiful" and "8 Minute Make- 
overs" ($19.95) help women 
look their best. 

Kartes also carries a five -vol- 
ume how -to "Home Video - 

graphy" series ($14.95 each) 
and a 24- volume "Video Cook- 
ing Library" ($14.95 per tape) 
that shows how to prepare vege- 
tarian, Italian, Mexican, Chinese, 
New Orleans and many other 
types of recipes. 

KEY VIDEO: Bowing in May is 
"The Body Sculpture System" 
($29.98). 

KING OF VIDEO: "T'ai Chi 
Ch'uan" with John Saxon and 
Nancy Kwan ($42.95). 

MASTERVISION: The Mas- 
terVision catalog includes over 
20 how -to titles. These include: a 

three -volume "Basic Art By Vid- 
eo" series ($74.95 each) on 
painting, drawing and color; and 
the three -volume "Little 
League's Official How -To -Play 

SPECIAL INTEREST VIDEO HIT LIST 

Following is a list of special interest (excluding exercise) videocas- 
sette sales reported for the week ending March 20, 1986. The list 
was compiled by Marc Zubatkin, Billboard Research Dept. 

1. JACK NICKLAUS -GOLF MY WAY (Worldvision) 
2. CRAIG CLAIBORNE'S NEW YORK TIMES COOKBOOK (Warner Home 

Video) 

3. AUTOMATIC GOLF (Video Associates) 

4. BABY -SAFE HOME (Embassy Home Entertainment) 
5. DR. RUTH'S GUIDE TO GOOD SEX (Warner Music Video) 

6. JULIA CHILD -MEAT (Knopf Video Books /Random House Video) 
7. CHINESE COOKING WITH AOKI (Best Film & Video Corp.) 

8. S.A.T. REVIEW (Today Home Entertainment) 
9. FIRST AID VIDEO KIT (CBS -Fox) 

10. MARTY HOGAN'S POWER RAQUETBALL (Pacific Arts) 

Baseball" ($39.95 each), which 
discusses skills, strategies, 
coaches and parents. 

There are also a two -volume 
"Gardening In The City" series 
($64.95 each) and a three -vol- 
ume "Black Belt Karate" series 
($64.95 each). 

MCA HOME VIDEO: Craig Clai- 
borne and Pierre Franey reveal 
gourmet secrets in "The Master 
Cooking Class" ($29.95). Learn 
how to please your partner in 
"The Touch Of Love ... Mas- 
sage" ($39.95) and "Love 
Skills" ($39.95). 

Instructional sports and exer- 
cise titles: "Gary Yanker's Walk- 
ing Workouts" ($29.95); "How 
To Watch Pro Football" with 
Tom Landry and Don Shula 
($39.95); "The World Of Martial 
Arts" with Al Thomas ($39.95); 
"Aerobic Dancing" with Jackie 
Sorensen ($39.95); "Aerobic 
Dancing Encore" ($39.95); 
"Body By Jake: Don't Quit" with 
Jake Steinfeld ($39.95); "Jazz - 
ercise" with Judy Sheppard Mis- 
sett ($39.95); "Let's Jazz - 

ercise" ($39.95); and "Yoga 
Moves" with Alan Finger 
($39.95). 

MEDIA HOME ENTERTAIN- 
MENT: "Sid Caeser's Shape -Up" 
($29.95) and "Muscle Motion" 
with the Chippendale dancers 
($39.95). 

MERIDIAN FILMS INC.: "The 
Film Workout With Weights" with 
Susan Harris ($49.95). 

MGM /UA HOME ENTERTAIN- 
MENT: "Marie Osmond Exer- 
cises For Mothers To Be" 
($49.95); "The Smothers Broth- 
ers Guide To Gambling: Odds 
Are" ($29.95); Dr. Stewart 
Berger's "You Are What You 
Eat" ($29.95), the video corn - 
panion to his Immune Power Diet 
bestselling book. 

MORRIS VIDEO: Morris Video 
boasts nearly 150 instructional 
and informational titles in its var- 
iegated catalog. Priced usually at 
$24.95, there are 55 instruc- 
tional sports offerings, as well as 
a wide variety of tapes on cook- 
ing, gardening, home improve- 
ment, horse care, boating, music 
instruction, and sewing. 

MTI HOME VIDEO: "Free - 
danse" with Marine Jahan 
($39.95). 

PARADE VIDEO: "Jazzer- 
cise -The Best Yet." 

PARAMOUNT HOME VIDEO: 
The three -volume "Tennis For 
The Future" series with Vic Bra- 
den ($39.95); "Solid Gold 5- 
Day Workout" ($29.95); "The 
Beautiful Workout" ($29.95); 
"Aerobicss -The Beautiful 
Workout" ($29.95) and "Aero- 
bicise -The Ultimate Workout" 
($29.95). 

PRISM ENTERTAINMENT: 
"Playgirl Morning Workout" 
($39.95); "The Making Of Joan 
Collins" ($59.95), featuring the 
soap star's tips on health, fitness 
and makeup. 

RCA /COLUMBIA PICTURES 
HOME VIDEO: "Jim Fixx On Run- 
ning" ($39.95) and Jayne Ken- 
nedy's "Love Your Body" 
($39.95). 

REPUBLIC PICTURES CORP.: 
The 12- volume "Travel Tips" se- 
ries ($24.95) advises travelers 
about popular destinations. Ex- 
ercise: "Aerobic Self- Defense" 
with Roland Tseng ($19.95). 

SELF -IMPROVEMENT VIDEO: 
The "Hypnovision" video pro- 
gramming series utilizes self - 
hypnosis and subliminal mes- 
sages in "Stop Smoking," 
"Weight Loss" and "Stress Re- 
duction" ($29.95 each). 

SIMITAR ENTERTAINMENT: 
"Carol Lawrence's Broadway 
Body Workout" ($24.95); "Do- 
reen Rivera Presents Stretch For 
Life" ($19.95); Bill Alexander's 
"Oil Painting Techniques" 
($19.95); Instructional sports: 
N.Y. Mets hitting instructor Bill 
Robinson's "The Basics Of Hit- 
ting" and pitching coach Mel 
Stottlemyre's "The Basics Of 
Pitching" ($19.95 each). 

SIMON AND SCHUSTER: Rob- 
ert Klein hosts "Freshstart: 21 
Days To Stop Smoking" 
($29.95), a program designed 
by the American Cancer Society; 
Hugh Johnson's "How To Enjoy 
Wine" ($29.95). 

SPECTRUM VIDEO: "Renee 
Taylor's Yoga: The Art Of Living 
(Beginner's Edition)" ($24.95) 
and "Renee Taylor's Yoga: The 
Art Of Living (Advanced Eel - 
tion)" ($24.95). 

THORN -EMI /HBO HOME VID- 
EO: "Raquel, Total Beauty And 
Fitness" ($39.95). 

VESTRON VIDEO: "Armed 
Forces Workout" with Bill Dower 
($39.95) and "20- Minute Work- 
out" with Bess Motta ($29.95); 

VIDEO ASSOCIATES INC.: 
There are four "sports clinic" ti- 
tles ($24.95 each): "Football 
Sports Clinic" with George Allen; 
"Basketball Sports Clinic" with 
Walt Hazzard and Bill Walton; 
"Baseball Sports Clinic" with 
Dick Williams and Jerry Reuss; 
and "Soccer Sports Clinic" with 
Hugo Vogelsinger. 

Other instructional titles in- 
clude: "How To Teach A Baby To 
Read" ($29.95); "Beautiful" 
with Beverly Sassoon ($39.95); 
"Auomatic Golf" ($19.95); 
"Learn To Sail" ($29.95); and 
"Magic Secrets" ($29.95). 

VIDEO GEMS: Sports are in 
season with "Pete Rose: Winning 
Baseball," first in a new series, 
"Masters Of The Game" 
($19.95), offering tips on hit- 
ting, pitching and catching - 
available in Spanish and English. 

WARNER HOME VIDEO: 
"Craig Claiborne's New York 
Times Video Cookbook" 
($29.95); "Tip Top! With Suzy 
Prudden: Ages 3 To 6" 
($19.95); and "Tip Top! With 
Suzy Prudden: Ages 7 -10" 
($19.95). 

EDUCATION 
(Continued from page V -5) 

Axis government vaults, the se- 
ries has already sold over 
100,000 copies. 

Four Point Entertainment 
scopes out "Halley's Comet" 
with William Shatner at the con- 
trols. More down to earth and to 
the point is "The Video Retailer's 
Success Seminar," a 90- minute 
cassette covering various as- 
pects of video business. 

Homevision, a new division of 
Films Inc., presents "The Un- 
known Soldier" with Jason Ro- 
bards, commemorating all sol- 
diers missing in action. 

Fans of TV lore can check out 
Karl -Lorimar's "Cowboys Of The 
Saturday Matinee," hosted by 
James Coburn, which takes a 

look at some of Hollywood's 
western heroes and the movie el- 
ements that made them popular. 

IVE's USA Home Video offers 
"The Speed Reading Hand" 
($19.95) and "Survival Span- 
ish" ($39.95). 

MGM /UA presents "The 
Forbes Joy Of Stocks" ($49.95) 
and "Everything You Wanted To 
Know About Computers But 
Were Afraid To Ask" ($39.95). 

MPI has "Conquest," a two - 
cassette history of world space 
exploration ($59.95); a four - 
hour, "non- political" look at "Je- 
rusalem: Of Heaven And Earth" 
($59.95); and three biogra- 
phies- "Mussolini: The Rise And 
Fall Of A Dictator" ($39.95); 
"McCarthy: The Fall Of A Witch 
Hunter" ($19.95); and "Ingrid" 
($24.95), which documents the 
life of Ingrid Bergman. 

Parker Bros.' "VCR Games" 
line offers "Eyewitness -The 
Newsreel Challenge Game" 
($31.95) using over 100 clips 
'ocumenting U.S. historical 

events from 1900 -1950, which 
players attempt to identify. 

Spinnaker captures space his- 
tory with four NASA series titles 
made up of footage of major 
events from America's space 
program ($9.95 each). 

Twin Arts offers "How To 
Start Your Own Small Business." 
Due later in '86 is "How To Start 
And Operate A Successful Mail - 
Order Business." 

Simitar Entertainment ex- 
plains "Oil Painting Techniques" 
by Bill Alexander ($19.95). 

VidAmerica offers "Guiness 
Book Of World Records" 
($39.95); and April biographies, 
"Will Rogers: Champion Of The 
People" and "Abe Lincoln: Free- 
dom Fighter" (both at $29.95). 

World Vision hits the political 
trail with "Thank You, Mr. Presi- 
dent" ($29.95), a compilation 
of President John F. Kennedy's 
humorous press conferences. 

KAREN KLEINER & 
JIM BESSMAN 
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ideo retailing 
Berger Plan May Yield Computer lists: Privacy Abuses Feared 
BY FRANK LOVECE 

NEW YORK National Video's 
president Ron Berger claims that 
his firm's highly publicized pay -per- 
transaction plan (Billboard, Jan. 18), 
now in its test -market phase, would 
allow video vendors total access to a 
computerized network of custom- 
ers' names, addresses, and transac- 
tions. 

Numerical codes to safeguard 
consumer privacy cannot be used, 
says Berger, because of vendors' 
record -keeping requirements. 

National Video, which claims 
more than 600 franchises and 17 af- 
filiate retail stores in the U.S. and 
Canada, currently operates a corn- 

puterized base of detailed consumer 
data. From this data base, Berger 
says, "We recently supplied 50,000 
names and addresses to Disney 
Home Video for a mailing." Stores 
are asked to inform customers of 
the list, and to offer a refusal op- 
tion. However, Berger admits, this 
is neither required nor strictly 
enforced. 

The concern over list security has 
grown in recent months, due to 
prosecutors' subpoenaing of video 
store records -including receipts 
and credit card data -for use in vid- 
eo obscenity trials. 

"We're seeing something new 
and frightful," asserts Barry Lynn, 
legislative counsel for the American 

Rentals Fatten Up Food Etc. 
La. Chain Gains By Cross -Promo 

BY MOIRA McCORMICK 

CHICAGO Operating video rental 
sections in convenience stores "gives 
us thousands of competitive advan- 
tages over traditional video stores," 
says Max Hoyt, president of Lafa- 
yette, La. -based convenience chain 
Food Etc. 

Video sections were installed in 
four company -owned and three fran- 
chise stores 18 months ago by Hoyt, 
his father Wilbur Hoyt, convenience 
store pioneer and founder of Food 

`A lot of success 
is due to image' 

Etc.; and consultant Risa Solomon, a 
former Video Software Dealers 
Assn. staffer. Last October they be- 
gan racking video in 15 other conve- 
nience stores within a 75 -mile radius 
of Lafayette. "We're recommend- 
ing," says Hoyt, "that convenience 
store chain owners get into the video- 
tape business as a profit center, by 
buying our inventory and hiring us to 
select tapes, implement rental sys- 
tems and forms, and keep transaction 
time to a minimum." 

Food Etc.'s venture is paying off. 
Wilbur Hoyt deems video the most 
valuable convenience store addition 
since gasoline. 

The chain's built -in clientele helped 
get video off the ground, according 
to Max Hoyt. "We had 1,200 -1,500 
customers per day coming in al- 
ready," he notes, "so it wasn't like a 
video store starting from scratch." 

"In fact," he says, "we have many 
more advantages over those stores. 
We're open seven days a week, with 
longer hours. We needed no addition- 
al labor, utilities, or insurance over- 
head to get into video, either." 

Most significantly, according to 
Hoyt, convenience stores such as 
Food Etc. offer manifold opportuni- 
ties for cross- promotions. "We'll give 
a free rental with a gas fillup," he de- 
scribes, "or we'll offer $1 off a bur- 
ger purchase [in Food Etc.'s 50 -seat 
dining room] with a rental. We'll 
cross -promote new menu and gro- 
cery items. 

"We have broader aims and goals 
than an immediate return on our tape 
department," stresses Hoyt. "We're 
looking at a return on the whole in- 

vestment." 
He says that many rental custom- 

ers bring their families to make a se- 
lection, and once in the store they 
might spend 10 minutes browsing. 
Snacks and beverages are often pur- 
chased. "Before you know it," Hoyt 
says, "the videotape rental has led to 
a multitude of related sales. 

"The longer you can keep someone 
in your store," Hoyt stresses, "the 
more impulse buys they make." 

With rentals good until 9 p.m. the 
following day, Food Etc.'s "conve- 
nient return hours" make for even 
more related purchases. He says, 
"Dad drops the tape on his way to 
work, and buys cigarettes, coffee, 

Each Food Etc. store carries be- 
tween 150 and 300 video titles, with 
rental rates at 99 cents, $1.99, and 
$2.99 per night. No membership fees 
or deposits are required for rental, 
says Hoyt, only a valid drivers license 
from a person at least 18 years old. 

Empty tape boxes are displayed in 
motorized racks designed by Wilbur 
Hoyt. The revolving racks hold 140 
cassette boxes and fit above the 
store's regular shelving, eliminating 
the need to remove any merchandise 
to accommodate the videos. 

Tapes are rotated between stores 
every two weeks, according to Hoyt. 
"Since there's a smaller inventory 
per store," he explains, "rotation en- 
ables us to go through several thou- 
sand titles in each store over a period 
of time, which helps us compete with 
the video store down the street that 
has 2,000 titles." 

Competition, according to Hoyt, 
has not been overwhelming. "There 
are nine other video rental outlets 
within a mile radius of one of our 
Food Etc. locations" he says, "and six 
of those nine are exclusively video 
stores. That outlet is our top store." 

He reflects, "A lot of our success is 
due to our exterior image, our promo- 
tion and advertising. We let people 
know on the outside of our stores 
that we have this department." 

Food Etc. plans to increase its rack - 
jobbing business, according to Hoyt, 
and he's currently discussing that 
possibility with "two major chains" in 
Texas and Florida. "This business is 
growing so fast," he says, "and com- 
petition is increasing so much, that 
people getting into it need even more 
professionalism and sophistication." 

Civil Liberties Union. "Say you 
want to run for public office or ap- 
ply for a job. Should you be black- 
listed because of what tapes you 
rent ?" 

While National Video does not 
carry X -rated product, according to 
Berger, R -rated and even some PG- 
rated horror and romance titles 
have been the target of censorship 
attempts. 

Similar computerized informa- 
tion, such as magazine subscription 
lists and credit agency data, is regu- 
lated by federal law. Retailer lists 
are not, however, and the growing 
incidence of computer -data abuse 
has become "a very serious national 
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concern," according to Justice Dept. 
official John Russell. "Congress is 
looking into it, and the FBI is look- 
ing into it," he adds. Computer -data 
abuse can include fraud and embez- 
zlement, as well as unauthorized ac- 
cess to mailing lists for commercial 
or political purposes. 

National Video "is going to look 
into the question of security of 
those names and addresses," 
Berger says. "But the studios 
would have to have access to them, 
to see who rented their titles and 
how many times." Personal data 
rather than numerical codes will be 
used, he adds, "because the studios 
send `shoppers' into a store, and 

then check to see whether or not 
their shoppers' transactions got 
credited." 

The pay -per- transaction plan 
would allow video programmers to 
sell prerecorded cassettes and disks 
to retailers at relatively low prices, 
and then share in rental revenues. 
The First Sale Doctrine currently 
forbids vendors from requiring fur- 
ther payments once they have sold a 
tape or disk. 

The first phase of the National 
Video test began Jan. 8, according 
to Berger, and is scheduled to last a 
minimum of six months. The test 
will then expand from its current 10 
stores to 100. 

Copyright 1986. Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 

OP KID VIDEOMus 
TITLE 

Compiled from a nat onal sample of retail store sales reports. 

Copyright Owner, 
Manufacturer, Catalog Number 

ó 

>ee 
c 
O. 

1 1 29 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

2 2 29 DUMBO Walt Disney Home Video 24 1941 29.95 

3 3 24 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

4 NEW Illoo SESAME STREET PRESENTS: FOLLOW THAT BIRD Warner Bros. Inc. 
Warner Home Video 11522 1985 79.95 

5 6 29 THE CARE BEARS MOVIE Samuel Goldwyn 
Vestron 5082 1985 24.95 

6 5 6 HUGGA BUNCH Children's Video Library 
Vestron 1513 1985 29.95 

7 23 29 THE TRANSFORMERS: THE ULTIMATE DOOM Sunbow /Hasbro /Bradley Pd. Inc. 
Family Home Entertainment F -3120 1985 24.95 

8 8 5 
RAINBOW BRITE Ill -THE BEGINNING OF RAINBOW Children's Video Library 
LAND Vestron 1523 1985 29.95 

9 4 25 BUGS BUNNY'S WACKY ADVENTURES Warner Bros. Inc. 
Warner Home Video 11504 1985 19.98 

10 7 5 VIDEO -A -LONG MICKEY'S DISCOVERY SERIES Walt Disney Home Video 335 1986 14.95 

11 NEW RAINBOW BRITE AND THE STAR STEALER Warner Bros. Inc. 
Warner Home Video 11531 1985 79.95 

12 13 6 VIDEO -A -LONG THE DISNEY CLASSICS Walt Disney Home Video 337 1986 14.95 

13 12 20 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

14 NEW THE SWORD IN THE STONE Walt Disney Home Video 229 1963 79.98 

15 19 29 CARE BEARS BATTLE THE FREEZE MACHINE Family Home Entertainment F371 1983 29.95 

16 11 5 VIDEO -A -LONG WINNIE THE POOH Walt Disney Home Video 336 1986 14.95 

17 21 2 THUNDERCATS: SPITTING IMAGE Family Home Entertainment F1168 1985 14.95 

18 15 2 THUNDERCATS: TROUBLE WITH TIME Family Home Entertainment F1169 1985 14.95 

19 20 4 VELVETEEN RABBIT Family Home Entertainment F1173 1985 14.95 

20 9 12 SHE -RA, PRINCESS OF POWER VOL. II Magic Window 6 -20506 1985 24.95 

21 18 26 DAFFY DUCK: THE NUTTINESS CONTINUES ... Warner Bros. Inc. 
Warner Home Video 11505 1985 19.98 

22 25 3 G.I. JOE: THE FUNHOUSE' Family Home Entertainment F1164 1985 14.95 

23 24 29 
RAINBOW BRITE AND THE MIGHTY MONSTROMURK Children's Video Library 
MENACE Vestron 1508 1985 29.95 

24 14 4 IT'S THE EASTER BEAGLE, CHARLIE BROWN Snoopÿ s Home Video Library 
Media Home Entertainment M343 1974 14.95 

25 10 17 THUNDERCATS -EXODUS Family Home Entertainment F3135 1985 24.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
gross label revenue of $1 million after returns or stock balancing. 
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Peter Balner, Palmer Video president, visits one of the chain's stores. The 
company, a one -time New Jersey billiards vendor, took its cue from the home 
entertainment boom and is now racking up profits in over over 60 video stores. 
(Photo: David Greenfield /The Photographers) 

Palmer Plans For Expansion 
Moves Take Chain Interstate 

BY JIM BESSMAN 

NEW YORK Arising from the un- 
likely base of a billiard retail oper- 
ation, Palmer Video Corp. has 
amassed 64 outlets in five years 
and is embarking on an ambitious 
nationwide expansion program. 

To accommodate this growth, 
the company recently enlarged its 
corporate headquarters in Union, 
N.J., from 2,000 to 4,500 square 
feet. Housed there are support 
services for franchise marketing, 
merchandising, advertising, and 
training services. 

All but three Palmer Video 
stores are in New Jersey, the ex- 
ceptions being units in Upper Dar- 
by, Pa., Lake Worth, Fla., and the 
Long Island town of Bayshore, 
N.Y. However, the company looks 
forward to openings this month of 
a store in Columbus, Ohio, and an- 
other in Libertyville, Ill. These 
mark the first time that the chain 
has "actively gone outside the 
state," says Palmer Video presi- 
dent Peter Balner. The three previ- 
ous out -of -state stores developed 
where the franchise owners be- 
came aware of Palmer through 
trade shows or other sources. 

In early summer, the chain will 
begin adding 30 new stores in 

Long Island. This expansion, ac- 
cording to Balner, results from a 
"limited partnership" in which the 
company and a local investor are 
selling shares to raise $4.5 million 
for construction of the stores. Out- 
lets are planned to open at the rate 
of one every three weeks following 
completion of the stock offering. 

Claims Balner, "We have two 
things going for us. As a franchis- 
ing vehicle, we're hotter than a pis- 
tol, and we're dealing in a prod- 
uct- video -that is a strong and 
lucrative rental and sale item." To 
buttress this statement, he quotes 
figures from a Venture Magazine 
survey last September, which said 
that Palmer Video franchisees 
"have the twenty -third highest re- 
turn on their investment of all 
franchisees in the U.S.," averag- 
ing net profits of $78,000 with 
100.19% return on investment 
based on pre -tax income. He adds 
that stores are grossing better in 
1986 than last year's average of 
$180,333. 

The trick, notes Balner, is all in 
"consistently getting customers 
back into the store," something in 
which he feels Palmer Video excels 
through heavy promotion. "The 
customers already in -store aren't 

(Continued on next page) 
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Congratulations Bob Mann. Automatic Golf - Certified 
Platinum 170,000 Units Sold. (Records available for 
audit to any authorized charting organization.) Coming 
soon: Bob Mann's "Instant Karate" 
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TOP VIDEOCASSETTES,RENTALS 

2 
TITLE 

Compiled from a national sample of retail store rental reports. 

Copyright Owner, 
Distributor, Catalog Number 

Principal 
Performers 

Ñ 
N 

Ñ Y 

T 

bo 
C 

1 1 6 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 1983 PG 

2 4 12 PRIZZI'S HONOR ABC Motion Pictures Jack Nicholson 
Vestron 5106 Kathleen Turner 1985 R 

3 2 5 SILVERADO RCA /Columbia Pictures Home Video 6- Kevin Kline 
20567 Scott Glenn 1985 PG -13 

4 3 10 RAMBO: FIRST BLOOD PART II Thorn /EMI /HBO Video TVA3002 Sylvester Stallone 1985 R 

5 5 5 PEE -WEE'S BIG ADVENTURE Warner Bros. Inc. 
Warner Home Video 11523 Pee -Wee Herman 1985 PG 

6 7 12 Universal City Studios Cher MASK 
MCA Dist. Corp. 80173 Sam Elliott 1985 PG -13 

7 6 5 
NATIONAL LAMPOON'S EUROPEAN Warner Bros. Inc. Chevy Chase 
VACATION Warner Home Video 11521 Beverly D'Angelo 1985 PG -13 

8 27 2 THE GOONIES Warner Bros. Inc. Sean Astin 
Warner Home Video 11474 Josh Brolin 1985 PG 

9 8 10 ST. ELMO'S FIRE RCA /Columbia Pictures Home Video 6- Rob Lowe 
20559 Demi Moore 1985 R 

10 10 8 WEIRD SCIENCE Universal City Studios Anthony Michael Hall 
MCA Dist. Corp. 80200 Kelly LeBrock 1985 PG -13 

11 11 9 TEEN WOLF Atlantic Releasing Corp. 
Paramount Home Video 2350 Michael J. Fox 1985 PG 

12 20 2 YEAR OF THE DRAGON MGM /UA Home Video 800713 Mickey Rourke 
John Lone 1985 R 

13 9 5 SUMMER RENTAL Paramount Pictures John Candy 
Paramount Home Video 6604 Richard Crenna 1985 PG 

14 13 11 MAD MAX BEYOND THUNDERDOME Warner Bros. Inc. Mel Gibson 
Warner Home Video 11519 Tina Turner 1985 PG -13 

15 12 6 VOLUNTEERS Thorn /EMI /HBO Video TVA2983 Tom Hanks 
John Candy 1985 R 

16 NEW ' FRIGHT NIGHT RCA /Columbia Pictures Home Video 6- Chris Sarandon 
20562 Roddy McDowall 1985 R 

17 NEW COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 1985 R 

18 14 5 REAL GENIUS Tri -Star Pictures Val Kilmer 
RCA /Columbia Home Video 6 -20568 Gabe Jarret 1985 PG 

19 15 23 BEVERLY HILLS COP Paramount Pictures 
Eddie Murphy Paramount Home Video 1134 1985 R 

20 17 19 GREMLINS Warner Bros. Inc. Zach Galligan 
Warner Home Video 11388 Phoebe Cates 1984 PG 

21 18 10 MY SCIENCE PROJECT Touchstone Films John Stockwell 
Touchstone Home Video 360 Danielle von Zerneck 1985 PG 

22 16 15 PALE RIDER Warner Bros. Inc. 
Warner Home Video 11475 Clint Eastwood 1985 R 

23 24 17 FLETCH Universal City Studios 
Chevy Chase MCA Dist. Corp. 80190 1985 PG 

24 22 24 GHOSTBUSTERS RCA /Columbia Pictures Home Video 6- Bill Murray 
20413 Dan Aykroyd 1984 PG 

25 21 28 AMADEUS Thorn /EMI /HBO Video TVA2997 Tom Hulce 
F. Murray Abraham 1984 PG 

26 NEW RE- ANIMATOR Empire Pictures Jeffrey Combs 
Vestron 5114 Bruce Abbott 1985 NR 

27 NEW THE BRIDE RCA /Columbia Pictures Home Video 6- Sting 
20569 Jennifer Beals 1985 PG -13 

28 NEW PLENTY Thorn /EMI /HBO Video TVA3394 Meryl Streep 
Sting 1985 R 

29 26 20 THE EMERALD FOREST Embassy Pictures 
Powers Boothe Embassy Home Entertainment 2179 1985 R 

30 25 8 CREATOR Thorn /EMI /HBO Video TVA2999 Peter O'Toole 
Marie) Hemingway 1985 R 

31 19 28 THE BREAKFAST CLUB Universal City Studios Molly Ringwald 
MCA Dist. Corp. 80167 Anthony Michael Hall 1985 R 

32 23 8 THE MAN WITH ONE RED SHOE CBS -Fox Video 1477 Tom Hanks 1985 PG 

33 29 21 BREWSTER'S MILLIONS Universal City Studios Richard Pryor 
MCA Dist. Corp. 80194 John Candy 1985 PG 

34 NEW TRANSYLVANIA 6 -5000 New World Pictures Jeff Goldblum 
New World Video 8515 Ed Begley Jr. 1985 PG 

35 32 2 BETTER OFF DEAD Key Video 7083 John Cusack 
Amanda Wyss 1985 PG 

36 28 9 RED SONJA CBS -Fox Video 4733 A. Schwarzenegger 
Nielsen 1985 PG -13 

37 30 7 THE COCA -COLA KID Film Gallery 
Vestron 5099 Eric Roberts 1985 R 

38 37 13 BERRY GORDY'S THE LAST DRAGON CBS -Fox Video 6294 Taimak 
Vanity 1985 PG -13 

39 36 4 CREEPERS Media Home Entertainment M831 Donald Pleasence 1985 R 

40 31 13 D.A.R.Y.L. World Film Services Limited Barrett Oliver 
Paramount Home Video 1810 Mary Beth Hurt 1985 PG 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical fi ms, sales of 
150,000 uni s or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units o a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. cent fication for 
gross label revenue of $1 million after returns or stock balancing. 
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PALMER EXPANSION 
(Continued from preceding page) 

the ones who need motivation," he 
says. "It's the ones that we see in- 
frequently." To reach this clien- 
tele, Palmer sends out a monthly 
"Palmer Video News" mailer to 
some 44,000 club members. The 12- 
page promo piece -which will soon 
grow to 16 pages -lists new re- 
leases and featured product, such 
as this month's focus on Alfred 
Hitchcock titles on cassette. But, 
most important from a marketing 
standpoint is the monthly promo- 
tion, details of which are included 
in the mailer. 

For instance, the current "in- 
stant" game, "Spot Of Gold," of- 
fers $44,000 worth of free rentals, 
VCR accessories, and Zenith video 
hardware -these latter items 
available through a May drawing 
of entries containing scratched -out 
gold spots revealing letters spell- 
ing "P- A- L- M -E -R." Other spots 
hide the instant prizes, including 
prepaid "discount movie ticket" 
packets of 50 or 20 coupons. 

Besides promotion, Balner cred- 
its his company's merchandising 
and marketing approaches with 
providing the "exciting" in -store 
environment needed to keep cus- 
tomers loyal. "We advise our fran- 
chisees on which titles they should 
purchase and how many, based on 
how well a movie did theatrically, 
how large a window we have on 
broadcast, and pricing, which is 
most important," he says. "Obvi- 
ously, we'll be less aggressive 
with a $79 title than one that's 
more reasonably priced." 

Further boasting "well- inven- 
toried" stores with "diverse li- 
brary and ample stock," Balner 
notes that all product is "accessi- 
ble to the customer" through flat - 
face display of empty boxes, all of 
which have "live" product behind 
the counter. 

"The only way to compete with 
us is price," he says, "but our sur- 
veys show that price is way back 
behind location and convenience, 
parking, availability, inventory, 
and customer service when it 
comes to what customers look for 
in a video store. Besides, the price - 
sensitive customer isn't ideal for 
us anyway -he'll leave you as 
soon as someone else comes in for 
less." 

Over 97% of Palmer Video cus- 
tomers are club members, who pay 
$2.99 to rent a title the first day 
and $1 for each additional day, 
with weekend rates at $3.49 per 
tape. Club membership breaks 
down into three categories. A one - 
year "Bronze" membership, for 
$19.95, waives rental deposit and 
entitles members to a mailer sub- 
scription, access to prepaid rental 
booklets and periodic specials, and 
the right to rent three movies at a 
time without a credit card -or six 
with. 

Three -year "Silver" members 
pay $39.95 for the same privileges 
plus the opportunity to rent a sec- 
ond movie on Wednesdays for a 
penny more. They are also eligible 
for additional special offers, and 
can reserve movies on a "casual" 
basis where a title will be held un- 
til 3 p.m., or on "priority," where 
it's held until closing, though the 
customer is liable for charges if he 

(Continued on next page) 

LAST YEAR IT WAS `THE KILLING FIELDS'...THIS YEAR IT'S `ELENI'. 

"...a film of such force, 
I will never forget it. 

One of the year's best." 
- Jeffrey Lyons, 

Sneak Previews, INN 

Her only crime was helping 
her son escape to America. 
Her punishment was death. 
Years later a New York 
Times reporter is determined 
to uncover the story of this 
heroic woman, and find the 
man who murdered her. 
Nicholas Gage is the 
reporter. He is her son. 
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H LJYWOOD'S SAINT BECOMES 
INDE-V1QEO'S STAR 

CONNECTION! 
Make them both ... 

your connection! 

James St. James 
"The Eyes and Ears to the Sights and 
Sounds of Hollywood" 

RADIO- "Hotline To Hollywood" 
-Syndicated in over 
50 major markets 
coast to coast 

PUBLICATIONS- "The Hollywood Marquee" 
-U.S. and international 
syndication in over 
450 publications 

Every month, James St. James, 
nationally syndicated radio and print 

columnist edits the expanding 
entertainment section of the 

INDE -VIDEO magazine /catalog. This 
INDE -VIDEO publication is a valuable 

P.O.P. item containing exclusive profiles 
of the stars, in -depth interviews, first 

hand inside information and features on 
new videocassette releases. 

WHAT IS INDE - VIDEO? 
A bold new concept in home video 
marketing 

A full service, West Coast -based home 
video distributor 

Specializing in independent 
manufacturer programming 

Exclusive distribution agreements with 
various manufacturers 

Preferred retailers will be featured each 
month in our catalog as part of Mr. St. 
James' nationwide news network 

Manufacturers can take advantage of the 
best independent distributor in the nation 

Call our TOLL FREE number for our dealer kit and catalog. 
(800) 554 -4338 (National) (800) 251 -4625 (California) 

m 
D I S T R I B U T I O N CORR. 
130 North Victory Boulevard, Burbank, CA 91502 (818) 841-5148 

© 1986, INDE -VIDEO Distribution Corp. 

PALMER EXPANSION 
(Continued from preceding page) 

doesn't show up. 
The five -year, $89.95 "Gold" cat- 

egory grants all Silver benefits to- 
gether with a "Pot of Gold" bonus 
coupon book containing $1,000 
worth of discount coupons. 

Along with Palmer Video's fran- 
chised expansion are plans to in- 
crease average store size from the 
current 1,300 square feet to be- 
tween 1,500 and 2,500 square feet. 
Future company -owned stores - 
now totalling 10 with three on -line 
for April -are to be no smaller 
than the high -end figure. "I'm con- 
vinced that larger video specialty 
stores will be the successful ones 
of the future," says Balner, noting 
that a corresponding growth in the 
number of pieces stocked -now 
averaging up to 1,900 cassettes - 
is "inescapable." Facilitating this 
increase is an "evolutionary" com- 
puter system capable of "spitting 
out utilization numbers on any ti- 
tle automatically so that we can 
move it when it drops off." 

One of the main reasons for 
Palmer Video's home office expan- 
sion is the need for greater train- 
ing space. New franchisees -who 
pay an $18,000 fee that covers 
business training and assistance in 
site selection, layout and landlord 
negotiating- receive a four -day 
training regimen made up of one 
day in the classroom, two days of 
hands -on experience in an estab- 
lished store, and a final day of 
evaluation. They are also given a 
125 -page, in -depth store operations 
manual, and the services of the 
company's "opening specialist" 
when the time comes. 

Additionally, Balner advises his 
franchisees via written correspon- 
dence twice each month, and has 
set up a six -member "advisory 
board" made up of franchisee rep- 
resentatives, which meets on a 
monthly basis. Balner also advises 
franchisees on the best purchasing 
deals available from the manufac- 
turers and, when possible, obtains 
better buys for them because of 
the franchise association. 

Until February, Palmer Video 
handled home video hardware, but 
Balner says that customer famil- 
iarity with VCRs no longer war- 
rants video specialty store "hand 
holding," and adds that such, 
stores can no longer compete with 
"prevailing" hardware discount- 
ers on goods with a low profit mar- 
gin. 

While his rental -to -sale ratio is 
currently 9 -to -1, Balner credits re- 
cent "aggressive marketing by the 
majors" with bringing video sales 
at some stores to $1,000 -1,500 a 
week since last December, when a 
36 -page mail catalog promoting 
holiday gift -giving "made for a 30- 
fold sales increase in company - 
owned stores over the previous 
Christmas." 

"We're keeping pace even now 
because of price and title promo- 
tions," notes Balner. "I've felt all 
along that if a person buys one vid- 
eo he'll buy more because it looks 
so lonely on the shelf." 

To make rental product "more 
conducive to sales," he continues, 
all cassettes are stickered with the 
inventory number, purchase price 
and movie rating where applicable. 
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Firm Named To 

Resolve Video 

Ratings Mess 
TORONTO The accounting firm 
Ernst & Whinney, chartered by 
the Toronto government, has been 
brought into the messy business of 
establishing a video ratings sys- 
tem for Ontario, (Billboard, March 
15) and perhaps eventually the 
country. 

Monte Kwinter, the province's 
consumer and commercial rela- 
tions minister, announced the ap- 
pointment of the company and re- 
quested that it sort out a situation 
that has left distributors and re- 
tailers angry, and consumers con- 
fused. The aim is to find a way to 
establish a classification system, 
likely a stickering scheme, that 
would ensure under -age consum- 
ers are not allowed to rent or buy 
videos that are sexually or violent- 
ly explicit- titles from which they 
would be restricted for theater 
viewing. 

But it won't be a snap. 
Already, the province and two of 

its counterparts, Manitoba and 
Saskatchewan, thought they had 
it straight. A stickering system 
was to have gone into place Febru- 
ary 1. 

But retailers hit the roof and dis- 
tributors threatened to withhold 
releases from Canada. Paramount 
actually went so far as to tempo- 
rarily stop shipments (Billboard, 
March 22). 

The Ontario system, which was 
copied by Manitoba and Saskatche- 
wan under a joint funding scheme, 
was suspended in early March. 
And Nova Scotia also put its sys- 
tem on hold. Paramount has re- 
sumed distribution until the mess 
is sorted out. 

It will be up to Ernst & Whinney 
to do so. In the coming weeks, the 
firm will poll the video industry to 
find a suitable way to classify vid- 
eos. 

But Jim Sintzel, president of the 
Video Retailers Assn. of Canada 
(VRAC), doubts the feat can be 
pulled off. He says the firm might 
be able to find a system suitable 
for Ontario, but it would not be 
able to be translated into a nation- 
al classification scheme, largely 
because other provinces have dif- 
ferent levels of censorship and re- 
stricted access. 

Provincial officials in Ontario 
have not set a deadline for comple- 
tion of the report, but because the 
retraction of the system proved to 
be a significant embarrassment 
for the new Liberal government of 
David Peterson, the officials are 
pressing for a quick set of recom- 
mendations. They privately say 
the report may be ready by the end 
of April. 

From that, Ontario will likely 
move ahead with a scheme that 
would affix stickers to each video 
available in licensed outlets across 
the province. Manitoba and Sas- 
katchewan, although not bound to 
follow, will likely do so. Nova Sco- 
tia and British Columbia will be 
carefully monitoring the outcome 
of the Ontario situation. And, if re- 
tailers or distributors are not sat - 

(Continued on next page) 

MUSCLE IN ON 
SOME NEW BUSINESS! 

The BodyScuipture 
System is the first 
exercise program 

designed to improve ap- 
pearance through selective 

muscle toning and body de- 
velopment without the 

prolonged hassle of actual body- 
building. There's no other 

program like it. 
Created by a team of professionals 
including former Ms. America Tina 

Plakingerand Crystal Light aerobics 
champion Beth Johnson, The 

BodySculpture System redefines 
fe1mninity by developing the 

shape of the future before 
the viewer's eyes! 

Xs unique. It's fantastic 
to watch. And it 
actually works. 
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Systems Allow 
Rental Displays 

To Save Space 
LOS ANGELES Home video rental 
stores can conserve display space 
through use of new stock merchan- 
dising systems using box -cover re- 
productions in transparent heavy - 
duty plastic envelopes. 

Seaver Electronics offers four- by 
six -inch and five- by seven -inch, 
four -color artwork for more than 
10,000 movies available on videocas- 
sette, according to Denny Brock, 
service manager for the Milford, 
Mich., firm. 

Seaver, located in a Detroit sub- 
urb, sells the plastic envelope - 
equipped with a pegboard -hook 
hole, the reduced box -front display, 
and explanatory rear panel -for 
$1.25. The artwork alone costs 80 
cents each, though Brock notes that 
prices are reduced as quantity in- 
creases on individual orders. 

Seaver has been selling almost 
exclusively to larger users, accord- 
ing to company president Bruce 
Woolsey. He says the firm's produc- 
tion so far has been taken by clients 
including Video Trend and VTR Dis- 
tributors. 

Persons experienced in using the 
Woolsey innovation estimate that 
the Seaver display affords a 1,000 % - 
2,000% saving over the traditional 
display of home video cassette 
boxes, Brock says. He also claims 
that Seaver is able to produce the 
reduced artwork for new movie re- 
leases almost overnight. 

Another firm making a self -mer- 
chandising video movie display unit 
is Progressive Movie Marketing of 
Vancouver, B.C., Canada. For 18 
months, Jim Orr has been building a 
catalog of movie titles, now num- 
bering over 6,000. 

PMM has a four- by six -inch 
transparent plastic sleeve, with a 
pegboard hole, to display a color re- 
duction of the front and back covers 
from cassette packages. The enve- 
lopes are 40 cents each and the 
prints cost 99 cents. 

The firm also supplies a binder 
for $9 in which up to 100 movies can 
be catalogued. JOHN SIPPEL 

VID- RATING MESS 
(Continued from preceding page) 

isfied, the matter will be taken to 
court, where it will likely drag on 
for months, maybe years. 

Much of the dissatisfaction with 
the system revolves around what 
retailers and distributors say are 
costly stickers. Given that duties 
already boost Canadian video 
prices, making sales more difficult 
here than below the border, any 
additional surcharge is being 
strongly opposed by the industry. 
Also, there are concerns that the 
system might unduly delay distri- 
bution of videos in the Canadian 
market. Since publicity about re- 
leases in the U.S. instantly makes 
its way to Canada, the industry 
worries that consumers will be in- 
censed that the latest releases are 
being held up for classifications 
purposes. KIRK LaPOINTE 

DO SOMETHING 
DONE BEFORE: 

Reach the real 
market for home 
video software. 

It's sort of a paradox. 
Here you have over 20 

million active, affluent con- 

sumers of prerecorded video 
programming in the U.S. - 
and no efficient way to reach 
many of them. 

Until now. 
Because now a new mag- 

azine called Videopreview 
reaches the people the others 
miss. With efficiency that beats 
the others by a mile. 

VIDEO RELEASES 

T H E C O N S U M E R G U I D E T O H O M E 

Classic Movies 
Return 

Celebrities On 
Video 
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ideo retailing 

YOU'VE 

A short course in 
recorded history. 

When the home video 
industry was young, most con- 
sumers were hardware buffs 
who made a second career 
out of home taping. 

Those days are long 
gone. More and more, VCR 
owners are relying on pre- 
recorded software. So where 
are they looking for informa- 
tion on new releases? 

Not to the specialty 
magazines. The fact is, the 3 
top video enthusiast publica- 
tions combined reach less 
than 5% of software 
consumers. 

WINNER NEW CHAMPION 
1,000,000 

Clrcu031f10n 

000 
000 

Source. current (3/86) rate cards and SRDS data 

Sure, you can try the mass 
circulation magazines. But 
then you're paying budget - 
busting bucks to reach the 
nearly 2/3 of U.S. households 
that don't even own a VCR. 

How to make a 
million-guaranteed. 

Starting in August, a mil- 
lion copies of Videopreview 

1986 Hudson Publishing Corp. 

N EVER 

will be distributed each month 
-right in the software depart- 
ments of America's top video 
and consumer electronics 
chains. Given away free to 
each store's most active 
buyers and renters. 

Each issue has informa- 
tive summaries of the month's 
new software releases, con- 
veniently grouped by genre. 
Plus a celebrity interview, in- 
sider's column, and lots of 
other video -oriented 
editorial. 

Your ad in Videopreview 
will make a million impres- 
sions on people seeking new 
programming. Even better, it'll 
be taken home and seen 
repeatedly as families refer 
to back issues. And given the 
turnover in retail store cus- 
tomers, running a schedule 
in Videopreview is by far the 
most efficient way to increase 
reach among the people 
who spend the most on 
software. 

Bag a million 
for peanuts. 

VideoprevieWs $17.50 cost 
per thousand (4- color) is less 
than half that of any major 
video enthusiast magazine. 
And our special charter rate 
of $12.00 per thousand simply 
walks away from the field. 

Consider: 21/2 x the circu- 
lation -for the same dollars. 

HUDSON'S 

ó 

o 

'Extrapolated from $31.180 combined cost for 860,000 Iota! renders 

SPEND LESS TO REACH MORE 

Advertising Cost per Million Readers 
(4 -color pages, 6X rote) 

$15,945 

Vìdeopreview 

$36,256` 

Home Viewer 

Video 

Video Review 

An audience that's 100% soft- 
ware- involved. An editorial 
environment that's designed 
to help sell prerecorded pro- 
gramming. No X -rated or mail 
order clutter. And a unique 
distribution method through 
America's leading video 
retailers. 

It's a video marketer's 
dream! 

The boat sails June 10. 
Be on it! 

Our premiere issue closes 
June 10. If you miss it, you'll 
miss out on a rare opportunity 
to increase your audience by 
a million- without increasing 
your ad expenditures. 

Call Bili Slapin or Marvin 
Fisch now. They've got all the 
details on the most exciting 
new video marketing oppor- 
tunity yet. 

1950 Sawtelle Blvd., Suite 330 
Los Angeles, CA 90025 
213- 478 -6070 

THE CONSUMER GUIDE TO HOME VIDEO RELEASES 

Right. Now. 

Vast Rental 

Expansion Seen 

At Vons Markets 
BY JOHN SIPPEL 

EL MONTE, Calif. Home video de- 
partments are likely to open in 130 
more Vons supermarkets, joining 
some 55 of the chain's locations al- 
ready being racked by Adventure - 
land Video. 

"If the VCR explosion continues 
as forecast, we could offer video 
rental through the entire chain," 
says Anthony Fanticola, vice presi- 
dent of general merchandise. Vons 
introduced movie rentals three 
years ago. 

Fanticola says the Southern Cali- 
fornia food -and -drug chain original- 
ly decided on home video as a ser- 
vice which meshed with depart- 
ments being broadened in its newly 
formed Value Centers. 

The expanded Vons stores that al- 
ready have video departments are 
using a gondola displaying empty 
boxes and a service counter behind 
which the rental movies are 
stocked. 

In addition, two Vons Pavilions - 
75,000- to 50,000- square -foot giant 
supermarts -rent video. 

The Value Centers offer more 
than 500 titles; the Pavilions carry 
more than 1,000 titles. A third Pavil- 
ion with a home video rental center 
is planned to open in eastern Los An- 
geles County in about two months. 

Vons constructs its own custom- 
ized fixture for video for the Pavil- 
ion stores, while Adventureland 
supplies a fixture which fits into a 
gondola for the Value Centers. Fan - 
ticola envisions more Pavilions but 
sees a slowing down in Value Cen- 
ter openings. 

Vons is slowly converting some of 
its greater- volume stores into com- 
puterized rental. Club members 
who are charged no entry or annual 
fees are provided with a wallet - 
sized cardboard membership card. 
When the store goes on computer, a 
numbered bar code is merely added 
to the reverse side of the member- 
ship card. 

Fanticola and Jack Brennan, vid- 
eo liaison with Adventureland, fa- 
vor institutionalized advertising ev- 
ery two weeks in the chain's roto- 
print tabloids. These ads push the 
$1.99 daily fee for all titles, includ- 
ing new releases, and a 99 -cent spe- 
cial fee, which changes every two 
weeks. 

Vons stores rent VCRs and at- 
tempt to stock both VHS and Beta 
formats on popular movies. 

Tom Cooper, director of retail 
marketing, handles the Vons ac- 
count from Adventureland's Salt 
Lake City base. 

AI;TIII\MART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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This is it. The only complete uncut performance of his recent World Tour. 
Including never-before-seen footage of three Rod classics. Special candid per- 
sonal interviews. Clips that span his career. And photos from his childhood days. 

The Rod Stewart Concert Video. With a suggested retail price of $29.95, 
they should sell like front row seats. Order 
now Or spare the Rod and spoil the profit. I 
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AN EDUCATIONAL SLANT is being taken by Video Gems with the release of 
its six -part "VideoReading" series. The programs will feature famous 
scenes from classic works, acted by such notables as Anthony Newley 
and Vincent Price. But the educational enticement is that the only way 
children will learn the outcome will be to read the book. First two titles 
are "Animal Talk" with Newley and "Vincent Price's Once Upon A 
Midnight Scary." Heavy marketing emphasis will be placed on librar- 
ies and schools. 

AMEND ENTERPRISES, Great Neck, N.Y., is offering "Private Lessons- - 
Guitar: Vol. 1," a 90- minute program featuring Ron Evans, head in- 
structor of the Guitar Study Center at the New School in Manhattan. 

PACIFIC ARTS is releasing the critically acclaimed "Alsino And The Con- 
dor." The feature was nominated for an Oscar in 1983 in the best for- 
eign film category, and won best film at L.A.'s international Filmex 
Film Festival. It's the first fictional feature ever made in Nicaragua. 
Directed by Miguel Littin, the video carries a suggested retail of 
$79.95. The company is also releasing a Laserdisc version of "Hank 
Williams Jr. -A Star Spangled Country Party." 

THE COLORIZATION PROCESS has now been applied to director Frank 
Capra's "It's A Wonderful Life," from Hal Roach Studios. The 40 -year- 
old classic has preorder, ship, and street dates of April 11, April 23, and 
May 1 respectively. Suggested retail: $39.95. 

KEY VIDEO UNVEILED "The BodySculpture System," a fitness program for 
women combining lightweight training and aerobics, at a Venice, 
Calif., gala early this month (2) where the program's shapely perform- 
ers were on hand. The special training technique is claimed to offer a 
"personal blueprint" for defining, redefining, and refining the figure 
without actually engaging in bodybuilding. The 90- minute tape, which 
will be in stores May 20, will retail for $29.95. 

PAUL KARAN, noted industry analyst, is conducting his annual "Home 
Video Roundtable" seminar May 21 -22 at L.A.'s Century Plaza Hotel. 
First day's agenda is "The VCR Future," the next centers on "The 
Pay- Per -View Future." 

HOME REPAIR is the latest market targeted by Karl /Lorimar, with a new 
series of "Made Easy" 25- minute tapes going into release at $9.95 
each. Topics include plumbing, electrical, painting and wallpapering, 
home security and energy conservation, and remodeling. 

VIRGINIA WADE, former Wimbledon champion, gets into the how -to video 
arena through Vision Media, a new L.A. -based production company 
specializing in original home video programming. Called "Tennis: 
Workout To Win," the 75- minute program will combine tennis with an 
overall fitness regimen. 

WIZARD VIDEO is offering its first made -for -home video title, a horror 
flick called "Breeders," which should reach dealers by May 26. The sto- 
ry line involves alien invaders who come to Earth to breed via New 
York City virgins. 

WARNER HOME VIDEO is releasing five "Feeling Fine" exercise videocas- 
settes in May narrated by Dr. Art Ulene of "The Today Show." The 
titles, each $39.95, are: "Pregnancy Exercise Program," "Childbirth 
Exercise Program," "Postnatal Exercise Program," "Balanced Fit- 
ness Workout Program," and "Prevent Back Pain." 

FEATURES FROM J. Arthur Rank Organization studios are being released 
as a part of a "Collection" by Independent United Distributors. First 
four titles on the market are: "Quest For Love," "Too Many Crooks," 
"Pursuit Of The Graf Spee," and "The One That Got Away." List price 
on the titles is $39.95. 

A S16 MILLION OUTPUT deal has been signed between Heron Communica- 
tions and Trans World Entertainment, with Heron buying eight fea- 
ture films from TWE. The movies will be delivered over a two -year pe- 
riod and will be marketed as home video product in the U.S. by Media 
Home Entertainment, a Heron subsidiary. Titles, whose aggregate 
production financing exceeds $30 million, are "Iron Warrior," "The Re- 
taliator," "The Well," "Feel The Heat," "Akira: Pray For Death 2," 
"The Devil's Odds," "Commando Squad," and "Rage Of Honor." Last 
fall, Heron made a $50 million deal for 32 pictures from the Cannon 
Group. 

THE 26 EPISODES which made up the "Victory At Sea" series have been 
remastered onto six cassettes and will be offered in a multivolume edi- 
tion by Embassy Home Entertainment at a $149.70 suggested retail. 
For $24.95 each, consumers will now also be able to purchase individual 
extended -version cassettes. JIM McCULLAUGH /TONY SEIDEMAN 

tome video 
Bell & Howell Will Employ Macrovision 

License Deal Is A Coup For The Anticopying System 
BY JIM McCULLAUGH 

LOS ANGELES Macrovision, the 
antipiracy device recently embraced 
by industry leader CBS /Fox Video 
(Billboard, March 1), has made an- 
other major inroad. Bell & Howell, 
one of the industry's largest video 
duplicators, is licensing the technol- 
ogy with plans to offer the service 
to its clients shortly. 

"We feel this is a major break- 
through," says Gary Gwizdala, ex- 
ecutive vice president of the Tor- 
rance, Calif.- headquartered Ma- 
crovision. "It will give them the 
ability to sell the process on our be- 
half. It's no longer just us selling 
Macrovision. And Bell & Howell is a 
joint venture," he says, noting that 
it involves Gulf & Western, parent 
to Paramount Home Video, and Co- 
lumbia Pictures with RCA /Colum- 
bia Pictures Home Video. 

"The fact that they are getting 
behind it," he adds, "gives us a sig- 
nificant amount of credibility." 

Modification of equipment in or- 
der to interface the Macrovision 
anticopying encoding technology 
should be complete in about 60 to 90 
days, says Gwizdala, at the various 
B &H facilities. 

Macrovision, a technique that 
confuses a VCR's automatic gain 
control, was introduced a year ago 
when Embassy Home Entertain- 
ment released "The Cotton Club." 
The experience was not wholly suc- 
cessful, creating some early adver- 
sity and credibility problems, admit 
Gwizdala and A. Victor Farrow, a 
company founder. But the technolo- 
gy has been refined during the last 
year, they say, claiming that it 
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"could not have happened without 
Embassy's initial support." 

Macrovision does not claim 100% 
effectiveness, but the latest version 
of the technology has earned 
enough confidence in recent months 
for CBS /Fox to be willing to apply 
it to more than five million prere- 
corded cassettes in the next year 
and for MCA Home Video to have 

`It gives us a 
significant amount 

of credibility' 
utilized it on more than 375,000 cas- 
settes, including "Back To The Fu- 
ture." 

"There were two issues that sur- 
faced on 'The Cotton Club,' " ex- 
plains Gwizdala. "One related to 
playability and the other to effec- 
tiveness." He notes, "There were 24 
reported playability problems out of 
a million plays that we actually 
could trace back to older television 
equipment. We made a few minor 
adjustments and it became a non-is- 
sue. You have to expect some of 
that with the number of TVs, VCRs, 
and the different combinations of 
equipment. 

"There was also a reality- versus- 
expectation problem," adds Farrow, 
"with the hype running so hot no- 
body listened to the firm's caveats." 
In addition, he claims, the percep- 
tion of what is "viewable" varies 
widely. "People's eyes are differ- 
ent. That's why it's hard to get a 
fixed percentage for effectiveness," 
he says. 

The stigma of the Copyguard sys- 
tem, which had a high level of play- 
back problems, also slowed accep- 
tance of the new technology. Be- 
cause of these, he says, "In order to 
win over the major home video stu- 
dios, we had to have zero issue in 
terms of playability or viewability 
of the original cassette." 

Farrow indicates that there are 
certain expensive technologies that 
can thwart Macrovision, if an illegal 
duplicator has the financial re- 
sources to do it. But he believes Ma- 
crovision will throw up a roadblock 
sufficient to stop some of that. Both 
Farrow and Gwizdala believe that a 
major impact will be at the home 
level, which they agree "may take 
on the same magnitude as prere- 
corded audio cassette taping done at 
home." 

The Macrovision executives also 
believe that home taping will grow 
as sell- through grows. Right now, 
they claim, some 20% of VCR house- 
holds copy, a situation which will be 
exacerbated by the growing num- 
ber of multiple -VCR homes. 

Macrovision's cost to manufac- 
turers ranges from a high of 25 
cents to a low of 10 cents per cas- 
sette. Even at $29.95 price points, 
manufacturers would only have to 
increase their sales by 1 % -2% to 
make the system profitable, compa- 
ny executives claim. 

The Macrovision system, also ap- 
plicable to 8mm, is in place at VCA/ 
Technicolor plants in Newberry 
Park and Huntington Beach, Calif., 
and outside Chicago. It's also at six 
different Allied Film Laboratories 
as well as at CBS /Fox in Livonia, 
Mich. 
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P VIDEODISKS 
TITLE 

Compiled from a national sample of retail store sales reports. 

Copyright Owner, 
Distributor, Catalog Number 

Principal 
Performers 

óixe 

i t 
L'e C 

11) 

ú 

1 8 3 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 

1983 PG 
Lase r 

29.98 

34.98 

2 5 5 MAD MAX BEYOND Warner Bros. Inc. Mel Gibson 
THUNDERDOME Warner Home Video 11519 Tina Turner 1985 13 Laser 34.98 

3 1 7 MASK Universal City Studios Cher 
MCA Dist. Corp. 80173 Sam Elliott 1985 13 Laser 34.98 

4 NEW SILVERADO RCA /Columbia Pictures Home Video Kevin Kline 
30567 Scott Glenn 

1985 13 
CED 

Laser 

29.95 

29.95 

5 6 17 BEVERLY HILLS COP 
Paramount Pictures Eddie Murphy 
Paramount Home Video 1134 1985 R 

CED 

Laser 
29.95 
29.95 

6 NEW WEIRD SCIENCE Universal City Studios Anthony Michael Hall 
MCA Dist. Corp. 80200 Kelly LeBrock 

1985 13 Laser 34.98 

7 2 5 TEEN WOLF Atlantic Releasing Corp. Michael J. Fox 
Paramount Home Video 2350 1985 PG 

CED 

Laser 

29.95 

29.95 

8 3 13 PALE RIDER Warner Bros. Inc. Clint Eastwood 
Warner Home Video 11475 1985 R Laser 34.98 

9 NEW Oo 
NATIONAL LAMPOON'S EUROPEAN Warner Bros. Inc. 
VACATION Warner Home Video 11521 

Chevy Chase 
Beverly 

Chase 
to 

1985 13 Laser 34.98 

10 7 3 
ABC Motion Pictures Jack Nicholson PRIZZI'S HONOR Vestron 5106 Kathleen Turner 1985 R Laser 34.98 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIRA platinum certification for theatrical Ims, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
gross label revenue of $1 million after returns or stock balancing. 
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EXPERIENCED VIDEO 

SALES PEOPLE: 

Only the best 

Sales Representatives 

to add to our caring and 

experienced staff 

Be a part of an industry leadership team 

Highest pay in the industry 

2 -week training course 

Advancement opportunities 

IF YOU DON'T LOVE VIDEO DON'T APPLY! 

Please Call or Write: 

Director, Personnel 

Metro Video 

430 West 54th Street 

New York, NY 10019 

(212) 582 -6405 

NEW YORK LOS ANGELES 
SAN DIEGO SAN FRANCISCO 

FORT LAUDERDALE PHOENIX 
MINNEAPOLIS PUERTO RICO 
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TOP VIDEOCASSETTES. SALES 
P Compiled from a national sample of retail store sales reports. 

<v`" 5, 2 
Copyright Owner, Principal v rh' TITLE Manufacturer, Catalog Number Performers i 

S : 
ÿ .. c 

F . 6 

1 2 24 JANE FONDA'S NEW WORKOUT KVC -RCA Video Prod. 
Jane Fonda Karl Lorimar Home Video 069 1985 NR 39.95 

2 1 6 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 

1983 PG 79.98 

3 3 23 BEVERLY HILLS COP Paramount Pictures 
Eddie Murphy Paramount Home Video 1134 1985 R 29.95 

4 6 205 JANE FONDA'S WORKOUT KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 042 1982 NR 59.95 

5 5 37 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

6 4 11 RAMBO: FIRST BLOOD PART II Thorn /EMI /HBO Video TVA3002 Sylvester Stallone 1985 R 79.95 

7 8 5 SILVERADO RCA /Columbia Pictures Home Video 6- Kevin Kline 
20567 Scott Glenn 1985 PG -13 79.95 

8 NEW THE GOONIES Warner Bros. Inc. Sean Astin 
Warner Home Video 11474 Josh Brolin 1985 PG 79.95 

9 11 20 THE BEST OF JOHN BELUSHI Broadway Video 
John Belushi Warner Home Video 34078 1985 NR 24.98 

10 9 72 PRIME TIME KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 058 1984 NR 39.95 

11 14 12 PRIZZI'S HONOR ABC Motion Pictures Jack Nicholson 
Vestron 5106 Kathleen Turner 1985 R 79.95 

12 12 14 MIAMI VICE Universal City Studios Don Johnson 
MCA Dist. Corp. 80133 Philip -Michael Thomas 1984 NR 29.95 

13 NEW' COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 1985 R 79.98 

14 NEW' FRIGHT NIGHT RCA /Columbia Pictures Home Video 6- Chris Sarandon 
20562 Roddy McDowall 1985 R 79.95 

15 16 23 
MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. 
FOREVER MGM /UA Home Video 300302 Various Artists 1983 NR 29.95 

16 7 24 THE WIZARD OF OZ MGM /UA Home Video 600001 Judy Garland 
Ray Bolger 1939 G 29.95 

17 10 57 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 

1939 G 89.95 

18 13 5 PEE -WEE'S BIG ADVENTURE Warner Bros. Inc. 
Pee-Wee Herman Warner Home Video 1 1 523 1985 PG 79.95 

19 19 2 YEAR OF THE DRAGON MGM /UA Home Video 800713 Mickey Rourke 
John Lone 1985 R 79.95 

20 15 15 PLAYBOY VIDEO CENTERFOLD Karl Lorimar Home Video 501 Sherry Arnett 1985 NR 9.95 

21 22 20 THE VIRGIN TOUR -MADONNA LIVE 
Sire Records Madonna 
Warner Music Video 3 -38105 1985 NR 29.98 

22 20 9 
FRANK SINATRA- PORTRAIT OF AN Quincy Jones Productions 
ALBUM MGM /UA Home Video 400648 Frank Sinatra 1986 NR 39.95 

23 NEW II. RE- ANIMATOR Empire Pictures Jeffrey Combs 
Vestron 51 14 Bruce Abbott 1985 NR 79.95 

24 17 8 JOHN LENNON LIVE IN NEW YORK Picture Music Intl. 
John Lennon 

Sony Video Software 96W50128 -00127 1986 NR 29.95 

25 18 20 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 

Kathy Smith WORKOUT JCI Video 8100 1984 NR 29.95 

26 29 21 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

27 28 107 
THE JANE FONDA WORKOUT KVC -RCA Video Prod. 

Jane Fonda CHALLENGE Karl Lorimar Home Video 051 1984 NR 59.95 

28 24 24 GHOSTBUSTERS RCA /Columbia Pictures Home Video 6- Bill Murray 
20413 Dan Aykroyd 1984 PG 79.95 

29 30 19 GREMLINS Warner Bros. Inc. Zach Galligan 
Warner Home Video 1 1 388 Phoebe Cates 

1984 PG 79.95 

30 23 9 
Warner Bros. Inc. Chevy Chase CADDYSHACK Warner Home Video 2005 Rodney Dangerfield 1980 R 24.98 

31 NEW II. THE SWORD IN THE STONE Walt Disney Home Video 229 Animated 1963 G 79.98 

32 34 108 DO IT DEBBIE'S WAY Raymax Prod. P. Brownstein Prod. 
Debbie Reynolds Video Associates 1008 1983 NR 39.95 

33 35 2 SESAME STREET PRESENTS: FOLLOW Children's Television Workshop Carroll Spinney 
THAT BIRD Warner Home Video 11522 Jim Henson 1985 G 79.95 

34 26 10 ST. ELMO'S FIRE RCA /Columbia Pictures Home Video 6- Rob Lowe 
20559 Demi Moore 1985 R 79.95 

35 21 12 MASK Universal City Studios Cher 
MCA Dist. Corp. 80173 Sam Elliott 1985 PG -13 79.95 

36 32 27 
NATIONAL LAMPOON'S ANIMAL Universal City Studios John Belushi 
HOUSE MCA Dist. Corp. 66000 Karen Allen 1978 R 29.95 

37 33 46 RISKY BUSINESS 
The Geffen Company Tom Cruise 
Warner Home Video 1 1323 Rebecca de Mornay 1983 R 24.98 

38 39 4 2001: A SPACE ODYSSEY MGM /UA Home Video 700002 Keir Dulles 
Gary Lockwood 1968 G 29.95 

39 27 3 
NATIONAL LAMPOON'S EUROPEAN Warner Bros. Inc. Chevy Chase 
VACATION Warner Home Video 11521 Beverly D'Angelo 1985 PG -13 79.95 

40 37 29 AMADEUS Thorn /EMI /HBO Video TVA2997 Tom Hulce 
F. Murray Abraham 1984 PG 79.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150.000 uni s or suggested list price income of $6 million (60.000 or $2.4 million for non -theatrical made -for -home video product; 50.000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1. 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
gross label revenue of $1 million after returns or stock balancing. 
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Tommy Lee Jones ( "Coal race car and the priceless corn- Hamilton ( "The Terminatoti" ), 

Miner's Daughter ") has hit the pater disk on-hoard. Bubba Smith and Robert 

streets. Running to catch the WiL his luck run out faster Vaughn. Dont miss it. 

world's most exotic, high- at 300 mph? Can he recover After all, a lot of movies 

performance the fastest car ever flown? promise you the moon. 
It's non -stop action in This videocassette gives 

this taut adventure " you the moon. Not 
NEW WORLD VID -O 

c0- starring Linda Now on 
1986 viKdeocassVid 

ette. t0 mention the stars. 
ew World s 
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Footloose 
and 

Fan Free. 
Top 1- 

Fred Act:dre aftd Eir 

Nii1A0':,c 
ir:,: 

RKOV HOMEVIDEO 

Top Hat 
Fred Astaire and Ginger Rogers 

Music by Irving (Berlin 

There's no tap dancing around the quality issue. 
After all, Fred Astaire & Ginger Rogers didn't create 

their classic dance routines to wind up looking like out- 
takes from "Hullabaloo" 

So every RKO Astaire & Rogers Original Studio 
Edition video has been painstakingly reproduced from a 
master print in the RKO vault. To deliver a flawless picture 

Order 24 Astaire & Rogers tapes, get any 2 free. 
Or order 12 Astaire & Rogers tapes, and get a free 

counter display. Either way, it's a terrific deal. But step lively. 
This offer ends June 30. 

For your free copy of the 1986 RKO catalog, call 
1- 800- 321 -1526. In California, call (213) 277 -3133. 

and outstanding sound. 

¿allWSwing 
Time, 

e Dance their on MO Video. 
Follow the Fleet and Carefree Just $2995 retail. 

Best of all, the last dance is on us. RKO HOMEVIDEO 
1986 RKn I It untA neo. A Division of RKO Pictures. Inc. 

Vestron Offering 

Is Outperforming 

Firm's Prediction 
NEW YORK Vestron Video's of- 
fering of $100 million in convertible 
subordinated debentures has ex- 
ceeded predicted levels to bring 
$115 million to the independent 
home video manufacturer. 

"This gives us the strongest cash 
position of almost any entertain- 
ment company," says Vestron presi- 
dent Jon Peisinger. 

The strong response to this offer- 
ing follows the relatively weak Ves- 
tron debut as a public company in 
fall 1985. Convertible subordinated 
debentures are bonds that can be 
converted into stock. Vestron's ma- 
ture in 2011 and can be exchanged 
at any time for common stock at $13 
a share. 

Peisinger says the offering was 
"a financing vehicle, which seemed 
to be appropriate for the company 
to use at this time, given the decline 
in interest rates and the opportuni- 
ties that are available to the compa- 
ny right now." 

Among the opportunities he cites 
are the large number of quality in- 
dependently produced feature films 
on the market whose rights can be 
pre- bought, and the capacity to 
form the new Vestron Pictures divi- 
sion. 

With the success of the offering, 
"the company has a significant cash 
position," Peisinger says. As a re- 
sult, he notes, "We are seeing op- 
portunities presented to us at a 
much faster pace than six months 
ago," when Vestron first went pub- 
lic. 

The success of the offering 
"clearly puts us in a unique position 
for an independent company," says 
Peisinger, giving it resources closer 
to that of the deep -pocketed majors. 
He notes that to succeed in home 
video is becoming increasingly cost- 
ly, "both on the production and ac- 
quisition side and in terms of distri- 
bution expenses." 

"Based on the changing nature of 
the marketplace, our need for work- 
ing capital is increasing," Peisinger 
says, explaining that as the sale 
business builds, inventory size 
grows, and so does the amount in 
receivables. 

Vestron has been sued by two 
stockholders for staging its offer- 
ing. Their suits say that in making 
its initial offering Vestron claimed 
the cash raised would be enough for 
its needs, and that no future offer- 
ings would be needed. 

Because the lawsuits are pend- 
ing, Peisinger could offer no com- 
ment. But the company's official 
point of view is that the October 
prospectus said directly and openly 
that there would be further offer- 
ings. 

Vestron's going public made the 
raising of money simpler than the 
process for a privately held firm, 
Peisinger says. "Clearly our status 
as a public company was what en- 
abled us to raise this level of financ- 
ing. It would have been very diffi- 
cult for a private company to con- 
struct the same kind of fund raising 
mechanism," he says. 

TONY SEIDEMAN 
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"You name the Hollywood movie, and I'll show you a scene in this 

film that's better. You're not going to see a fiction or non -fiction film much 
stronger than Streetwise this year" 

-Gene siskel & Roger Ebert 
At the Movies 

"Nothing interests me at all. I might join the navy. 

If the world lasts that long" 

Pimps. Prostitutes. Panhandlers and 
thieves. Children. 

Living on the streets. Surviving on 
their wits. 

This is their true -to -life story. A 

haunting, unforgettable look at coming 
of age. About trying to find yourself, 
when all you really 
see is hell. 

Now on video- 
cassette. 

meLEARNING 

CORPORATION 

OF AMERICA 

Endorsed by* National Network of Runaways and Youth Services, Inc. 
905-6th Street, S.W., Suite 411, Washington, D.C. 20024 

Exclusively distributed by New World Video 

rim 

©1986 New World Jideo 
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Kultured Moment. Opera star Sherrill Wines, center, gathers with Kultur Video 
president Dennis Hedlund, left, and director of sales Pearl Lee at an in -store 
appearance in one of Manhattan's Tower Video outlets. 

Audio Self -Help Firm Takes To The Screen 
Company's Specialty Is How -To `From The Inside' 

NEW YORK Nightingale- Conant, 
a leading manufacturer of books on 
audio cassettes, is working its way 
into video as well. 

"We are looking at a very small 
niche in the video market that really 
is developing out of the audio pro- 
duct we sell," says Jack Wilson, an 
independent contractor who handles 
all the company's video work 
through his own firm, Jack Wilson 
Inc. 

Nightingale- Conant's goal is to 
find authors who have been suc- 
cessful in the audio marketplace 
and take them into video. Its first 
release was a title by psychologist/ 
author Leo Buscaglia. Due for re- 
lease shortly are programs by well - 
known motivational speaker Zig 
Ziglar and best- selling author Den- 
nis Waitley. 

Slated for May are tapes by 
Wayne Dyer, author of "Your Erro- 

German Classic Takes English Lessons 

`Silver' Indie Mines New `Blue Angel' Tape 
LOS ANGELES A rare, English - 
language version of Josef Von 
Sternberg's "The Blue Angel" star- 
ring Marlene Dietrich and Emil Jan - 
nings is being offered on videocas- 
sette by small independent Silver 
Mine Video here. 

Most viewers of the classic are 
only familiar with the German -lan- 
guage edition, with English subti- 
tles, according to Bob Scherl, Silver 
Mine director of sales and market- 
ing. 

In those days, explains Scherl, 
Hollywood didn't have the capabili- 
ty for overdubbing sound, so many 
productions were filmed on a near 
simultaneous basis, which was the 

case for this film, with Von Stern- 
berg setting up an English -lan- 
guage scene after filming it in Ger- 
man. 

Paramount released the English 
language version in 1930 in the U.S. 
but the print eventually "disap- 
peared" and the German one be- 
came the standard edition. 

Scherl, who says he has an inter- 
est in cinema history, indicates that 
he became aware of the English ver- 
sion from UCLA after learning that 
a team of film buffs were able to 
resurrect and restore the original. 

"We made a deal for it," he says 
and were able to obtain the rights." 

This version runs about four min- 

Package Will Include Guidebook 

Atkins Offers Guitar Set 
BY EDWARD MORRIS 

NASHVILLE Master guitarist 
Chet Atkins has released his first 
instructional video, "Get Started 
On Guitar." The $69.95 retail pack- 
age includes a 60- minute video, a 
112 -page guidebook, and a 40 -min- 
ute audio cassette of the songs 
featured in the lessons. 

Atkins will debut the project at 
the New York International Home 
Video Show, April 17 -20. 

Plans call for the video package 
to be marketed initially through 
music stores and by direct mail 
from the Atkins Video Society in 
Nashville. 

The format of the video has At- 
kins teaching chords, songs, and 
picking patterns to two beginning 
guitar students. A split screen 
shows the instructor's right- and 
left -hand movements simulta- 
neously, and a clock in the corner 
of the screen is coordinated with 
corresponding instructions in the 
guidebook. 

Guitar teacher John Knowles 

shared in the design and imple- 
mentation of the project, which 
was shot in four days and edited in 
eight once the extensive planning 
was finished. 

The package is housed in a 10 
'/q by 115 /K by 17 /g inch three -ring 
binder. To make the teaching sys- 
tem compatible with conventional 
video store shelf space, a spokes- 
man for Atkins says, the company 
may offer the videocassette alone, 
with a coupon to mail in for the 
manual and audio tape. 

According to Knowles, he and 
Atkins conferred with an educa- 
tion specialist at Vanderbilt Univ. 
while designing the system. 

Atkins, who now records for Co- 
lumbia and has just released a 
new album, "Street Dreams," has 
a long history of guitar instruc- 
tion, beginning in the mid-'50s 
with a how -to book published by 
Acuff -Rose. His Mel Bay instruc- 
tional texts are still in circulation. 

The videotape is available in 
VHS and Beta formats. 

utes shorter that the German one 
and carries a suggested list of 
$29.95. While sequences and dialog 
are similar, it contains some differ- 
ent elements, according to Scherl, 
such as a depiction of Jannings go- 
ing mad at the end of the film and 
being put into a straitjacket. 

Silver Mine, nine -months -old and 
an offshoot of the three -year -old, 
how -to, and educationally oriented 
Increase Video, has been offering 
several theatrical horror films, but 
will attempt to find more rare 
works that appeal to serious film 
buffs, says Scherl. The firm is tar- 
geting just such an audience with 
"Angel," and has even obtained a 
copy of the original theatrical one- 
sheet which is being used for the 
cassette cover. 

Scherl says that Janus Films 
which controls the German version, 
has not made an appearance yet on 
home video. Several public domain 
editions of the German version, 
however, have been available in the 
home video market.JtM McCULLAUGH 

neous Zones," and Brian Tracy, 
owner of an executive training com- 
pany. The Dyer tapes will discuss 
dealing with children and achieving 
excellence, Wilson says. 

"It's natural to move over and fill 
the need in video," says Wilson of 
Nightingale -Conant's effort. 

"We'll have eight or nine more be- 
fore the fall," he says of the com- 
pany's video titles. Putting the pro- 
grams out on video may even help 
audio sales, Wilson claims, noting 

`Tapes have to 
entertain, educate, 
and be repeatable' 

that the former run about an hour 
long, while the latter last six hours 
or more. 

Others on the company's audio 
roster are Chrysler Corp. chairman 
Lee Iacocca and Tom Peters, author 
of "In Search Of Excellence." Wil- 
son would not say whether either 
has agreed to do a video yet. 

Some of Nightingale -Conant's au- 
dio titles have achieved sales in the 
hundreds of thousands of units. 
Wilson says sales of 30,000 to 40,000 
pieces would be very satisfying for 
the company on its video product. 

"We're looking at 'how to' and 
'self -help' from the inside," says 
Wilson of the Nighingale- Conant 
approach, as opposed to exercise 
tapes -which deal with helping 
one's self from the outside in. 

The company plans to "plug this 
video into the marketing we do for 
audio," says Wilson. Among outlets 
currently being targeted are "mass 
merchandising video specialty, 
book, and department stores," he 
says. List price for all the titles is 
$39.95. 

There will also be a direct market- 
ing element to the campaign, he 
says, with video being given several 
pages in the catalog that the pub- 
lisher mails to its regular custom- 
ers. Much of the video product in 
the current catalog has been pro- 
duced by other manufacturers. 

Of the programs, he says, 
"[There are] three things that have 
to be done with all the tapes -they 

have to entertain, they have to edu- 
cate, and they have to be repeat- 
able." Exercise tapes do this 
through dancing bodies, music, and 
routines; Nightingale -Conant's pro- 
ductions will take a different route. 

Elements that go into creating 
this mix are the speakers, the edit- 
ing, a depth of subject matter - 
which calls for repeated viewing - 
and interactive structuring. In addi- 
tion, "Each of the programs has an 
entertainment component because 
they're all good speakers," Wilson 
says. 

Even so, just one or two of the 
tapes show the speaker in action 
continuously; the rest interrupt the 
routine with graphics or one -on-one 
segments in which the speaker talks 
directly with the viewer. 

"I'm of the school that says a per- 
son talking does not necessarily 
mean that he is a talking head. We 
have put out the first Leo Buscaglia 
video showing him in front of an au- 
dience of 10,400 people. It's hard to 
call someone in front of an audience 
a talking head," Wilson says. 

Adding to the interactive ability 
of the programs is the fact that they 
assign tasks for readers to do, and 
they contain so much information 
that repeated watching is almost es- 
sential. 

In Waitley's "The Psychology Of 
Winning In Action," the author cov- 
ers attitudes that he says it takes to 
be a winner, addresses steps he 
says are needed to implement the 
attitudes, and shows the viewer 
how to put them into action. 

Ziglar's program asks viewers to 
draw up a "Dream Sheet." They are 
to put it away for 48 hours and then 
look at it again, says Wilson. 

"You won't be able to watch any 
of these tapes just once and get ev- 
erything from it," Wilson claims. 
"There are things you've got to do 
with it to make it worthwhile." 

The production budget for the 
Nightingale- Conant video programs 
is less than $30,000 apiece. "I be- 
lieve you don't have to spend hun- 
dreds of thousands of dollars to do a 
good, solid product," says Wilson. 
Assisting in achieving the low bud- 
gets was a great deal of pre- produc- 
tion work. TONY SEIDEMAN 

Buffett Shows Thanks With `Live' Tape 
LOS ANGELES "I haven't had a 
hit record since 1977," says Jimmy 
Buffett, "but we continually sell out 
our shows. We've got a pretty loyal 
following, which is one reason why 
the idea of a concert video appealed 
to me. 

"I wanted to give the audiences 
something back, particularly for 
those watching it during those long, 
cold nights in Minneapolis. It's 
aimed at the people who come to our 
shows." 

The singer /songwriter says he is 
pleased with the way "Jimmy Buf- 
fett -Live By The Bay," his recent- 
ly released 90- minute concert tape 
from MCA Home Video, turned out. 

"We did it on relatively short no- 
tice," he adds, "just at the end of 
the 'Last Mango In Paris' tour last 

summer at Miami's Marine 
Stadium." 

The temperature soared over 100 
degrees that humid night, Buffett 
recalls. There were some 7,000 peo- 
ple in the stadium and several thou- 
sand others in surrounding boats, 
jumping into the water periodically 
to cool off. 

The two-and -a -half -hour concert, 
directed by Jack Cole, was shot on 
film, giving it an even "warmer" 
feel, according to Buffett, who exer- 
cised most of the creative control as 
to what got edited out. 

"The amazing thing," he says, "is 
that it was basically a one -take kind 
of project, no extra video footage or 
audio overdubs." 

One of the video's strong suits is 
that it projects Buffett's persona as 

the ultimate party organizer. "I 
hope people play it at parties," he 
says. 

During the concert he also takes a 
shot at radio, joking that "they 
don't play my songs anymore." In 
fact, Buffett hasn't had a hit of any 
magnitude since "Margaritaville" 
climbed to No. 8 in 1977. 

Pure video clips, adds Buffett - 
who is finishing up a new album, 
"Creola" -don't really interest him. 
"Video has its good and bad sides. I 
know that a lot of artists wouldn't 
have deals today if they couldn't 
come across on video. 

"Frankly, videos have become a 
necessary evil, and I wouldn't give a 
damn about doing a video if I didn't 
have to. Music should enter the ears 
before the eyes." JIM McCULLAUGH 
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Kahn Files FCC Complaint Against Motorola's AM Stereo System 

BY STEVEN DUPLER 

NEW YORK Kahn Communica- 
tions Inc. has filed a complaint with 
the Federal Communications Com- 
mission (FCC) against Motorola 
Inc., claiming that Motorola's AM 
Stereo System exciters violate FCC 
rules by producing "high- frequency 
components" that cause interfer 
ence in the AM band. 

Kahn's complaint, filed in Wash - 
ington, D.C., on March 14, was 
supported by a second complaint 
filed by Hazeltine Corp. six days 
later. Hazeltine and Kahn are joint 
developers of the Independent 
Sideband AM Stereophonic System 
for AM stereo broadcasting, the 
first AM stereo transmission sys- 
tem approved by the FCC in 1977. 

The Kahn complaint charges 
that the Motorola system AM ste- 
reo exciter, which has already 
been acquired by "a number of sta- 
tions," fails to comply with Section 
73.44 and 73.128 of the FCC's 
rules, allegedly causing interfer- 
ence with the operation of other 
AM stations. 

Kahn also alleges that Motorola 
"may have certified incorrect or 
incomplete information" in its 
original application for type accep- 
tance of its AM stereo exciter. 

Kahn is requesting that the 
FCC: 

Determine whether Motorola 
exciters comply with Motorola's 
type acceptance application, as 
well as with the FCC's rules. 

Require certifications from all 
manufacturers of. Motorola excit- 
ers to certify compliance with the 
FCC's rules. 

Take "any further actions the 
commission deems necessary," 
which could include the revocation 

of already- issued type accep- 
tances, and an investigation into 
the accuracy of any information 
Motorola has supplied to the FCC 
regarding the type acceptance of 
its exciter. 

AM stereo, regarded with high 
hopes at its FCC adoption in 1982, 
has lately been stalled in the water 

`Expect pressure 
by manufacturers 
against FCC rules' 

and is considered a dead issue by 
many broadcasters. One problem 
has been the ongoing controversy 
among various manufacturers of 
AM stereo system exciters regard- 
ing the same adherence to FCC 
non -interference codes as are be- 
ing questioned in the current Kahn 
and Hazeltine complaint. 

About one month after Kahn 
was granted FCC acceptance of its 
first -ever AM stereo broadcast 
equipment, the STR -77 Indepen- 
dent Sideband AM stereo exciter, 
the Harris Corp. received FCC 
type acceptance for its exciter. 
However, the Harris type accep- 
tance was revoked by the FCC in 
1983, following an investigation of 
its performance characteristics. 

At the time, the other firms 
manufacturing exciters were Mo- 
torola and Kahn. In the back- 
ground provided with its FCC corn- 

Kahn claims that the Harris 
investigation was "initiated as a 
result of the FCC receiving a letter 
from a staunch supporter of Mo- 
torola." The result of the FCC in- 
vestigation was that stations us- 
ing the Harris exciters were re- 

quired to cease stereo trans- 
mission, and Harris was ordered to 
stop marketing its exciter. 

Kahn says it decided to initiate 
its current complaint against Mo- 
torola after learning in February 
of this year that Radio World mag- 
azine, which it says is "heavily 
supported by advertisements from 
Motorola," had attempted to initi- 
ate an investigation of the "legali- 
ty of stations using Kahn's STR -84 
stereo exciter." 

After successfully defusing that 
investigation, Kahn decided to 
bring what it considers a "serious 
violation of FCC rules" on the part 

of the Motorola exciter to the 
FCC's attention. 

The Kahn complaint goes on to 
note the possible effect an FCC 
ruling against Motorola may have 
on manufacturers of AM stereo re- 
ceivers. "A number of receiver 
manufacturers," the complaint 
says, "have taken the rather un- 
cautious step of making Motorola - 
only AM stereo radios, even 
though major broadcasters serv- 
ing approximately half the AM ste- 
reo audience were and are using 
the Kahn /Hazeltine system, which 
is incompatible with these receiv- 
ers. 

"The commission should expect 
pressure from some of these man- 
ufacturers opposing enforcement 
of the FCC rules," the complaint 
adds. 

Kahn and Hazeltine both note, 
however, that receiver manufac- 
turers will be saved the dilemma of 
being forced to choose one broad- 
cast system for their AM stereo re- 
ceivers, as "a number of compa- 
nies are beginning to join Sony in 
manufacturing and selling "multi - 
system- capable" chips, which will 
allow receivers to decode both the 
Kahn /Hazeltine and Motorola sys- 
tems. 

Rebo Associates Acquires First North American System 

HDTV Demonstration Ready For NAB Meet 
NEW YORK Twenty -four inter- 
national manufacturers will partic- 
ipate in an exhibition of high defi- 
nition television equipment 
(HDTV) at the National Assn. of 
Broadcasters (NAB) meet in Dal- 
las (12 -17). 

The exhibit is intended to demon- 
strate the broadcast applications 
of the HDTV format, which pro- 
vides extremely high quality pic- 
ture capability. 

The system being used for the 
demo conforms to the proposed 
1125/60 HDTV standard estab- 
lished by the ATSC. Additionally, 
the manufacturers are "making 
evident their commitment to devel- 
oping a worldwide HDTV stan- 
dard," says a spokesman for Sony, 
one of the firms involved. 

A wide range of HDTV gear will 

be incorporated into the demo from 
manufacturers including Bosch, 
Ultimatte, Sony, Matsushita, 
Grass Valley, and Ikegami. Appli- 
cations such as studio origination, 
post -production, project and CRT 
displays. and transmission will be 
part of the exhibit. 

In a related development, the 
first North American purchase of 
a complete HDTV system was re- 
cently made by Barry Rebo & As- 
sociates here. The package in- 
cludes a single camera system, 
three videotape recorders for re- 
cording and editing, an HDVS Ulti- 
matte for blue -screen processing, 
and "any ancillary gear we see 
them develop for this market," ac- 
cording to Barry Rebo, president 
and founder of the firm. 

Rebo estimates the total system 

will end up costing "between $1.25 
and $1.5 million, once we get 
through building a custom truck 
for it," and says he envisions the 
finished product as an "electronic 
film studio." 

Rebo's first project with the 
HDTV gear will be a "heavily mu- 
sic industry -oriented" film he is co- 
producing with Mark Levin. Titled 
"Club Land" the venture centers 
on New York City's after -hours 
clubs. "The initial camera tests we 
do with the HDTV equipment will 
be predicated on work we can do on 
this film with it," Rebo says. "I in- 
tend to begin working on it as soon 
as we take delivery," which he ex- 
pects to be "immediately" after 
the NAB show. STEVEN DUPLER 

BULK AUDIO TAPES FROM SUNKYONG. 
YOU CAN'T GET BETTER BUT YOU CAN CERTAINLY PAY MORE. 
Sunkyong's bulk audio tape is designed specifically for 

duplicators and delivers what you must have from your 
audio tape. ..consistently good sound. 

We can deliver on this promise because we make every 
single component of the tape ourselves -the base film, the 
coating, the cassette itself. Everything. Even the oil used 
to make the film comes from our own oil refineries. It per- 

mits a degree of quality control that's hard to match. And, 
when it comes to audio tape, quality control is what makes 
the difference. 

If you'd like to know more about our complete range 
of high quality audio tape, 
call us in California at 
(213) 327 -5010. 

NM** 
17106 S. AVALON, CARSON CA 90746 
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STUDER A820 SERIES FUTURE TRANSPORT 

Experience a tape transport ready for the balance of this millenium. 

After spending a few minutes with the 
A820 you'll know you're in touch w th to- 
morrow. Here is everything you've ever 

dreamed of in a production /mastering ATR. 

And then some. 

Fcr openers, note these features: Four tape 
speeds. Reel sizes up to 14 ". Real time counter 
accurate to tenths of a second. Advanced 
phase compensation in all audio circuits. And, 
of course, the massive chassis, rugged con- 
struction and precision Swiss manufacturing 
you'd naturally expect from Studer. 

And now for the unexpected. Inside the A820 
you'll find the most comprehensive micropro- 
cessor control systems ever put in an AIR - by 

anybody. Multiple microprocessors govern all tape 
motion parameters, switching functions, and au- 
dio alignment settings. These innovations not only 
provide unprecedented operating flexibili -y, but 
also explain the A820's uncannily smooth tape 
shuttling and remarkable 
editing efficiency. When the 

production pressure is on. the A820 be- 
comes a joy and a lifesaver. 

The A820 also ushers in a rew era of user 
programmability. In a matter of minutes, by 
selecting from a menu of mare than a dozen 
operating features, you n tailor an A820 
io meet any application. All primary and 
secondary top panel buttons can be as- 
signed to any desired -.unction. You can 
practically "redesign" your machine on a day - 
-o -day basis! 

The A820 line has been augmented by the 
addition of 1/2" two -track cnd center -track time 
code versions. Also, interfaces for control by ex- 
ternal computers or viceo editing systems are 
now available. 
Call or write today for more information on the 
new Studer A820. It can t- ansport your facility into 
the future. 
Studer Revox America, 1425 Elm Hil Pike, Nashville, TN 37210 (615) 

254-5651 New York (212) 255 -4462 Los Angeles 

Ú (818) 78C -4234 Chicago (3' 2) 526 -1660 Dallas 
(214) 943 -2239 San Francisco (415) 930 -9866 STUDER 

STUDER 
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iiiro audio /video 

MASTER OF SOUND 

JAN HAMMER 
Jan Hammer, composer and producer of the music for television's 

MIAMI VICE and the hit album MIAMI VICE, 
masters his music on AGFA PEM 469. 

"When I go into the studio I know instinctively how my 
music should sound. The tape I use has to have a com- 

plete dynamic range in order to capture that sound 
perfectly. That's why AGFA 469 is my #1 choice. I 

know that what I hear in the studio is what I'm 
recording on my master." 

Agfa understands the creative agony artists 
and producers endure. Jan Hammer 

demands the best -so should you. 

Demand Agfa 469. 
It gives you what you 

want... and more. 

AGFA aMO 
professional 

AG FA Algid 

Agfa- Gevaert, Inc. 
Magnetic Tape Division 

275 North Street 
Teterboro, NJ 07608 

(201) 288 -4100 

Mr. Hammer accepts 
no compensation for 
his endorsement. 

Audio Track 
LOS ANGELES 

STEVIE NICKS WAS in at Image 
Recording, cutting a track for the 
upcoming Lorimar feature film, 
"American Anthem." Gordon Per- 
ry produced, with John Kovarek at 
the controls and Steve Krause as- 
sisting. Also there, producers Jack 
White and Mark Spiro were mixing 
a new Capitol single for Anne Mur- 
ray. John Van Nest was at the 
desk, Ron DaSilva assisting. And, 
engineer Gabe Veltri was editing 
LaToya Jackson's new single for 
Epic, "Oops Oh No." 

At Starworks Recording in Hol- 
lywood, Ricardo Barantes has been 
cutting vocals and overdubs for his 
new album. Jack Segal is assisting 
on production, Chris Columby is at 
the board. Musicians featured on 
the project include percussionist 
Alex Acuna, bassist Abe Laboriel, 
and synthesist Craig Harris. Also 
there, British rock act Maids Of 
Honor have been cutting basics 
with Columby engineering and pro- 
ducing. 

Patrice Rushen has been track- 
ing her Arista debut at Rock 
Steady Recording with co- producer 
Charles Mims Jr. Engineering is 
Peter Chaiken. 

Grammy- winner Whitney Hous- 
ton is back in at Devonshire Sound 
Studios in North Hollywood, work- 
ing on her next album. Also there, 
Jack Jones is recording a new al- 
bum. Jones is producing with Rus- 
sell Schmitt at the board. 

Capitol artist Neill Finn was re- 
cently in at Galaxy Sound in Holly- 
wood, working on his upcoming al- 
bum with producer Mitchell 
Froom. Michael Frondelli manned 
the console. Also there, the Deele 
has been working on its latest al- 
bum project for Solar Records. Pro- 
ducers are group members L.A. and 
Baby Face. Jon Gass is at the con- 
trols. 

Taft Entertainment's new series, 
"You Again ?" was scored by corn- 
poser Chris Boardman at Group 
IV Recording. Dennis Sands was 
at the desk, assisted by Andy D'Ad- 
dario. 

NEW YORK 

THE AURA SONIC LTD. remote 
vehicle has wrapped a number of re- 
cent projects here: Geffen artists 
Lloyd Cole & the Commotions 
were captured live at The World, 
for an upcoming live concert video 
due to air on MTV. Audio was re- 
corded and engineered by Steven 
Remote on board the ASL truck. 
Assisting were Pete Lewis, Paul 
Winnicky, and Rita Muskardin. 
And jazz bassist Ron Carter was re- 
corded live at Sweet Basil for PMC 
International. The show is intended 
for airing on FM Tokyo. Jim Ander- 
son mixed the date, with Remote as 
second engineer. 

Bassist Harvey Swartz recorded 
his third album for the Gramavision 
label at Media Sound. Jazz luminar- 
ies featured on the project include 
guitarist Mike Stern, Weather Re- 
port percussionist Mino Cinelu, pia- 
nist Ben Arnoff, and altoist and for- 
mer Mingus sideman Charlie Mar- 
iano. David Baker produced and 
engineered. 
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'ro audio /video 
First Meeting Set For Joint ITS & VPA Group 

International Society Formed 
NEW YORK A new international 
professional video organization, 
the International Teleproduction 
Society (ITS), has been formed by 
two existing groups -the Video- 
tape Production Assn. (VPA) and 
the Videotape Facilities Assn. 
(VFA). 

With its first meeting set for 
Sat. (12) at the National Assn. of 
Broadcasters (NAB) meet in Dal- 
las, the organization hopes to ad- 
dress industry issues not just in 
the U.S., but in Canada, the U.K., 
Japan, Australia, and "other 
emerging teleproduction centers 
around the world," according to a 
spokesman. 

ITS is composed of companies in 
the business of video /audio pro- 
duction and post- production, as 
well as videotape duplication and/ 

or standards conversion. The 
steering committee includes Tom 
Angell of Interface Video Sys- 
tems, president of the VPA's Mid - 
Atlantic chapter; Sam Holtz of Ac- 
tion Video, president of the VFA; 
Kathy DeMerit of Audio Plus Vid- 
eo International; Bill Kelly of Na- 
tional Video Center; Dick Millais 
of The Videotape Co.; and Jona- 
than Park of Atlantic Video. 

Listed in the ITS charter as 
overall goals and objectives are in- 
dustry recognition, establishment 
of uniform standards and prac- 
tices, and improved industry com- 
munication. 

The new group's immediate 
aims include publishing an inter- 
national handbook of standards 
and practices and market research 
to benefit members. 

No. 201 
Cassette Spring Pad 
Any size 

Special designs on request 

Call or Write 
Overland Products Co. 

PO Box 567 Fremont, NE 68025 
402/721 -7270 TELEX 484522 

PictureMaker System Will Benefit From New Distribution 

Ampex Is Buying Into Cubicomp Corp. 
NEW YORK Video equipment 
manufacturer Ampex Corp. has 
reached an agreement in principle 
to acquire 20% ownership of Cubi- 
comp Corp., a Berkeley, Calif. -based 
computer graphics system maker. 

Ampex will also be granted the 
rights to market and manufacture 
Cubicomp's PictureMaker three - 
dimensional graphics animation 
products to the television broadcast 
and post -production industries. The 
three -year, six -figure deal became 
effective April 1. 

Spokesmen for both firms say the 
relationship should be a mutually 
beneficial one. Cubicomp's Picture - 
Maker systems provide Ampex "an 
immediate entry into the growing 
video graphics animation market," 
and Cubicomp will gain Ampex's ex- 

tensive "sales, marketing, and sup- 
port organization, as well as its ex- 
pertise in the professional TV 
broadcast and post- production in- 
dustries." 

Under the terms of the agree- 
ment, the Redwood City, Calif. - 
based Ampex is to immediately inte- 
grate PictureMaker products into 
its video graphics and special ef- 
fects line. The products will be of- 
fered by Ampex as complete turn- 
key integrated systems with third - 
party computer hardware, and 
proprietary PictureMaker hardware 
and software components. 

Ampex is to begin its first cus- 
tomer deliveries of the Picture - 
Maker within 45 to 60 days. The sys- 
tems will be sold, installed, and sup- 
ported by Ampex's direct sales 

support offices as well as its wide- 
spread dealer network. 

In its manufacturing role, Ampex 
has been granted rights to manu- 
facture PictureMaker, and says 
that it intends to design and pro- 
duce "key components which will 
maximize the PictureMaker's per- 
formance and integration with oth- 
er Ampex products." In addition, 
both firms will work together to de- 
velop new products targeted at TV 
broadcast and post -production. 

Both firms will exhibit at the Na- 
tional Assn. of Broadcasters (NAB) 
confab in Dallas (12 -17). Ampex will 
have the complete PictureMaker 
three -dimensional turnkey system 
on hand and Cubicomp will also dis- 
play and demo the system. 

STEVEN DUPLER 

oun nvestment 
A bi- weekly column spotlighting 
equipment -related news in the 
audio and video production, post - 
production, and duplication in- 
dustries. 

CURTAIN UP FOR ENCORE: 
Acoustical consultant Lakeside As- 
sociates was the mastermind be- 
hind the recent facelift for Bur- 
bank, Calif. -based Encore Studios, 
former home of Kendun Recorders, 
whose client list included Michael 
Jackson, Quincy Jones, Jefferson 
Starship, and George Benson. Lake- 
side was a natural choice, Encore 
says, as Carl Yanchar, founder of 
the audio consultant firm, was for- 
merly chief engineer with Kendun's 
consulting arm, Sierra Audio. 

Some of the design changes at 
Encore include a new hardwood 
floor, and a fully motorized system 
of acoustic louvers for walls and 
ceilings. Louvers are adjustable 
from the control room, and can 
acoustically shape the studio for a 
variety of sound environments. 

The control room has been left ba- 
sically unchanged, but added audio 
equipment includes a new custom 
SSL 4000 B automated console tied 
to a pair of Studer A -800 24 -track re- 
corders. Studer A -800 two- tracks al- 
low mixdown to both 1/2 -inch and 
1/4 -inch formats. New outboard 
gear includes Lexicon 224XL and 
AMS digital reverbs; AMS digital 
delay; two EMT 140 tube plate re- 
verbs; and Drawmer noise gates. 

SHAKEUP AT SHAKEDOWN: 
New York -based Shakedown 
Sound, owned by mixologist Ar- 
thur Baker, has its newly designed 
and rebuilt Studio A up and run- 
ning. The control room was de- 
signed and rebuilt by Charles Bi- 
lello and David Andrews, and 
boasts a new SSL 4000 Series E con- 
sole with 56 inputs, as well as two 
Otari MTR -90 24 -track machines. 
Mastering is done on Ampex ATR- 
100s and Sony BVU -800 3/4 -inch 
video machines. There is full lockup 
capability to all video formats and 
multitrack /two -track machines via 
the Lynx Time -Line. The room is 
stocked with outboard gear, includ- 

ing digital reverbs by Sony, Lexi- 
con, AMS, Yamaha, and MXR; an 
EMT plate reverb; delays by Lexi- 
con, AMS, Bel, MXR. and Roland; 
gates and compressors by 
Drawmer, Dyna -Mite and Kepex; an 
Eventide Harmonizer; a Panscan; 
and Aphex Aural Exciters. 

Shakedown's Studio B offers a 
Trident Series 80B console, along 

with a 24 -track MCI recorder. The 
room is also equipped with a large 
selection of keyboards, including an 
Emulator II; Yamaha DX -7 and Ya- 
maha 86; a Sequential Circuits 
Prophet 8; Roland Juno -60; Ober - 
heim OB -8; and a number of Casio 
CZ -101s. All MIDI keyboards are 
controlled via the Yamaha QX -1 se- 
quencer. Edited by STEVEN DUPLER 

Print your label copy 
right on your cassette 
with the apex printer 

Forget axout paper labels. 
Print over 7,000 units per hour. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns. 
Save 4¢ or more per cassette. 

Five models to choose from: 
One maival single color unit. 
Two semi -automatic one color table top models. 
Two high production multi -color consoles 
that print up to three colors in one pass. 

Manufactured and distributed Distributed worldwide by 
in U.S.A. by 

apex 
apex machine company 
3000 n.e. 12Th terrace 
fort lauderdale, ti 33334 u.s.a. 
telephone: (305) 566 -1572 

and 
audiomatic corporation 
400 madison avenue 
new york, new york 10017 u.s.a. 
telephone: (212) 308 -6888 
telex: 12 -6419 
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BILLBOARD'S 
C SHOW 

ISSUE! 
ISSUE DATE JUNE 7 13 
CES AD CLOSING MAY 

ISSUE CLOSING MAY 23 

IN THIS ISSUE 

BILLBOARD'S WEEKLY COVERAGE 
of video, accessories and blank 
tape 

INTRODUCING A NEW CL,4CEPT: 
HARDWARE AND ITS IMPACT ON SOFTWARE: 

Survey of the best VCR, CAMCORDER 
and 8 MILLIMETER manufacturers in the 
business 
The latest on the COMPACT DISC revolution 
The impact of "crossover" hardware and 
software retailers to encourage "crossover 
purchases 

FYTA A 

)1 

Overview of the industry by Aaron Neretin, 
consumer electronics columnist and 
Billboard's newest expert columnist 

BONUS 
DISTRIBUTION 

To attendees at CES, June 1 -4, Chicago 

To 5,000 major hardware dealers 
throughout the country 

FOR ADVERTISING DETAILS CONTACT 

Eugene T. Smith 
Associate Publisher (212) 764 -7356 

IN NEW YORK 
Ron Willman (212) 764 -7350 
Norm Berkowitz (212) 764 -7330 
Grace Whitney -Kolins (212) 764 -7352 

IN LOS ANGELES 
Mickey Grennan (213) 859 -5313 
Christine Matuchek (213) 859 -5344 

IN NASHVILLE 
John McCartney (615) 748 -8145 
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POST-PRODUCTION HOUSES MOVE 
TO MEET MTS DEMAND 

he certain future of ste- 
reo television -or as it is 

more commonly called, 
MTS (Multichannel Tele- 

vision Sound) -is causing audio 
engineers who are involved in 
such production to turn a more 
critical ear toward the elements 
that now go into the soundtracks 
of dramatic and musical material 
intended for both broadcast and 
home video distribution. 

"Stereo audio is less forgiving 
than mono," comments Doug 
Dickey, an engineer with Solid 
State Logic, during his address 
at the SMPTE Winter Television 
Conference in February. "And 
the effective marriage of stereo 
and MTS with TV pictures is 
more difficult still." 

Unquestionably, it is a new 
arena where the engineers are 
the Christians and the American 
TV audience is the lion seeking 
to devour an overwhelming 
amount of MTS TV. 

For those originators of MTS 
broadcasts (namely, the three 
major networks led by NBC, as 
well as independent producers 

who are producing syndicated 
product), a critical element to 
the success of such broadcasts 
is the post -production house. 

The problem facing these 
houses is that, aside from video- 
cassette release, the quality of 
the delivery system is not where 
it's sure to be in the near future, 
leaving engineers to feel their 
way toward what they hope is 

More than 2.8 million 
stereo -capable TVs will 
be sold in the U.S. this 
year, almost double the 
1.5 million sold in '85. 

quality stereo TV. 
The stakes are not cheap, and 

only the fierceness of the compe- 
tition transcends the price of the 
stakes. 

According to Dickey, if the 
transition to nationwide stereo 
TV service is to be completed, 
ways must be found to meet the 
demands for MTS product in 
roughly the same time frame as 
is presently allowed for mono 
production. "Otherwise," he 

says, "production costs will rise 
and program output will slow." 

The key for post -production 
houses then lies not only in the 
upgrade to state -of- the -art facili- 
ties that will increase productive 
flexibility, but also facilities de- 
signed for optimum efficiency. 

Full "recording studio" acous- 
tics in a TV production studio, 
according to Dickey, can cost up- 
wards of a hundred dollars per 
square foot. 

Once the acoustics of a room 
have been mastered, the next 
challenge for the engineer be- 
gins "behind the glass" where 
the engineer must trust his mon- 
itor and his ears to convey to him 
the reality of the sound being put 
down on tape. 

Unfortunately, the engineer's 
"ears" are the least expensive 
component in the propositon. 
Says Dickey: "At a minimum, you 
want a three -quarter inch VCR 
with a time -base corrector, a 

multi -track ATR, a 4 -track ATR, 
a couple of two tracks, a couple 
of good stereo cart machines, a 

(Continued on page A -4) 

STEREO TV TURNS "TWO" 
AND STEPS CLOSER TO 
GOING NATIONWIDE 

By KEN JOY 

A'though the U.S. jump 
forward into the stereo 
television arena follows 
the Japanese and Ger- 

man entry by several years, 
America clearly holds the trump 
card: It is both the world's single 
largest TV market and the single 
largest producer of product for 
that market. 

Nations who have not as yet 
developed standards for stereo 
TV are producing stereo audio in 
preparation for the day when 
they will begin broadcasting in 
MTS, and begin selling to foreign 
markets -namely, America. 

Stateside, this stereo produc- 
tion boom has increased the de- 
mand for stereo -capable TV pro- 
duction (and post -production) 
facilities nearly 10 -fold over the 
last three years, sending stereo 
mixing equipment manufactur- 
ers into an assembly line frenzy. 

In 1985, TV broadcasters 
were at a point where the record 
industry was just after Compact 
Discs were introduced -all 
geared up to produce high quali- 
ty audio programming before a 

quality distribution system was 
in place. 

Now, with the first quarter of 
1986 closed (two years from the 
date the FCC adopted the Elec- 
tronic Industry Assn.'s Broad- 
cast Television System Commit- 
tee's recommendation to use the 
Zenith transmission system cou- 
pled with the DBX noise reduc- 
tion system, which now com- 

prises what is known as MTS, or 
Multichannel Television Sound), 
broadcasters are a step closer to 
the realization of nationwide ste- 
reo TV service. 

Stereo TV's coming of age be- 
gan quite innocently when a Bos- 
ton TV station petitioned the 
FCC to send production cues to 
remote crews on subcarriers- 
those frequencies not discern- 
able through home TV sets -and 

'People at home should 
notice a difference now 
because of better care 
being taken for stereo 
sound. It's producing 
better mono audio.' 

the FCC released a notice de- 
scribing the proposal to use sub - 
carriers. 

Tom Kelley, senior vice presi- 
dent for the Department of Sci- 
ence and Technology at the Na- 
tional Assn. of Broadcasters 
(then at WGBH), chaired a com- 
mittee for the EIA to study what 
was to become known as MTS. 

The EIA conducted tests on a 

variety of different transmittors 
under an equal variety of condi- 
tions using proponents submit- 
ted by a number of companies 
for evaluation. 

The results were dismal. 
The engineers involved in the 

testing felt that if a noise reduc- 
tion system could be used in 
conjunction with the transmis- 

(Continued on page A -4) 

HOME VIDEO ENHANCEMENTS ONE STEP 
AHEAD OF STEREO CONSUMERS 

Having caught wind of 
technological advance- 
ments -both in MTS 
and hi fi home video - 

consumers (75% of whom live 
within range of at least one tele- 
vision station broadcasting in 
stereo) are buying stereo -capa- 
ble components at incredible 
rates. 

At the end of 1985, there 
were only 2.5 million stereo re- 
ceiving devices (TVs, VCRs and 
decoders) in American homes. 
By 1986, according to David 
Lachenbruch, editorial director 
of TV Digest newsletter, there 
will be more than eight million 

such devices in use. 
Of the 12 million TV sets sold 

each year, 15% of them are now 
capable, while 15% of all TVs 
that are replaced every seven 
years (roughly 50 %) will be re- 
placed with MTS -ready sets, ac- 
cording to figures supplied by 
the Electronics Industry Assn. 

Besides the increase in de- 
mand for products that will re- 
ceive and decode MTS programs 
(not to mention the increased so- 
phistication of those who own 
such receivers), there is an even 
greater demand for stereo pro- 
grams themselves. 

Sitting on a proverbial gold- 

mine of film product, Holly- 
wood's motion picture studios 
have only recently awakened to 
the horror that, because no one 
saw the home video revolution 
coming, all of the original pro- 
duction soundtracks on films 
made before 1960 were routine- 
ly destroyed to ease the growing 
storage burden the studios 
faced. 

"The school of thought was, 
All we're ever going to do with 

these movies is print them again, 
so let's save the picture and opti- 
cal track negative and toss the 
three -stripes,' " says Rick Chace 
of Chace Productions, explaining 

that "three- stripes" is a term 
used for a 35mm magnetic film 
carrying three tracks that hold 
music, dialog and sound effects. 

Chace, whose company spe- 

'Stereo TV sound will be 
increasingly recognized 
as one of the best ways 
of adding depth to 
images. 

cializes in the restoration of film . 

audio, confirms that the original 
production tracks to such clas- 
sics as "Giant," "East Of Eden" 
and "Rebel Without A Cause" 
were destroyed, leaving only the 

dirty, and sometime damaged, 
optical negative as the only copy 
of a film's audio. (Chace has 
since restored those three film's 
audio for home release.) 

Chace estimates that 90% of 
all movies made prior to 1970 
have had their original produc- 
tion tracks destroyed, and for 
those films made prior to 1960, 
it is virtually impossible to find 
the original three -stripes. 

One bright spot in this other- 
wise bleak situation is the Mose- 
ly Machine, developed by John 
Mosely and Keith Johnson, which 
"reads" the original optical track 

(Continued on page A -3) 
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CD 
(Continued from page A -1) 

pricing trend for consumer play- 
ers has made CD hardware af- 
fordable even for public radio 
operations and smaller market 
stations. Estimates of the world- 
wide catalog of CD software now 
range upwards from a conserva- 
tive low of 6,000 titles, with hun- 
dreds of new disks being added 
monthly in the U.S. alone. 

The software's versatility may 
even yield professional data pro- 
cessing bonuses for broadcast- 
ers, thanks to the emerging CD- 
ROM (Read Only Memory), now 
being developed by the business 
computing and electronic pub- 
lishing trades as a powerful stor- 
age medium ideal for database 
applications. Down the road, 
such disks could offer broad- 
casters everything from compre- 
hensive discographies of exist- 
ing recordings to media 
directories stored in text, graph- 
ics and even audio and video. 
With a single CD capable of stor- 
ing as much data as up to 1,200 
floppy disks, database publish- 
ers may elect to bundle multiple 
databases on a single CD. 

For now, however, the number 
of true professional Compact 
Disc players remains modest, if 
certain to grow. The first pro CD 
systems were offered by the con- 
figuration's co- developers, Sony 
and Philips; since then, other 
manufacturers have unveiled CD 
hardware designed for profes- 
sional use, ranging from heavy 
duty single disk players with bal- 
anced outputs to elaborate 
multi -disk automatic changers 
using modular designs to permit 
library expansion. 

A number of consumer audio 
vendors, who initially marketed 
their "professional" models to 
audiophiles, have meanwhile 
found interest from broadcast- 
ers. But the established pro au- 
dio firms with machines targeted 
to the broadcast and studio mar- 
kets cohere around Sony, Phil- 
ips, Denon and Studer /Revox, 
along with Technics, which of- 
fers a changer system at the top 
end of its broad line of consumer 
and professional CD hardware. 
Another consumer audio brand 
now marketing a changer with 
capacity and programming fea- 
tures slanted toward broadcast 
needs is Nikko, while Yamaha is 
among vendors offering pro ver- 
sions of consumer CD machines 
that add rack mount fittings and 
balanced outputs. 

The most ambitious of the 
multi -play systems may await 
the emergence of CD software as 
a more readily, reliably available 
product source to broadcasters. 

With product service still vary- 
ing greatly due to the shortfall in 
overall CD production capacity, 

and many labels forced to post- 
pone release of back catalog ti- 
tles on digital disk, equipment 
manufacturers acknowledge that 
most stations aren't ready to tap 
Compact Disc's broadest poten- 
tial for automation. 

Lack of initial interest in the 
most sophisticated professional 
CD hardware has centered on 
the early scarcity for software. 
Acknowledges Sony's Marc Fin- 
er, "It was a chicken and egg sit- 
uation that impacted radio even 
more than it did the consumer." 
As a result, adds Finer, many 
stations have made the move to 
digital disk by adding consumer 
machines, rather than fully dedi- 
cated CD systems intended spe- 
cifically for broadcast and studio 
applications. 

Thus, Finer says, Sony now an- 
ticipates scrutiny from broad- 
casters as well as consumers for 
home CD machines at nearly ev- 
ery price point. Higher priced 
consumer machines offering 
leading -edge access times and 
cueing functions are proving es- 
pecially attractive to broadcast 
users, and Finer notes modifica- 
tions to these models aimed pri- 
marily at pro applications. For 
now, however, he says that cost- 
lier pro systems may still face a 

waiting game as far as the broad- 
cast market goes: "It's a big 
jump, even from our high end 
machines like the CDP -620 or 
CDP -650 at well over $1,000, 
to a dedicated system like our 
CDP -3000, a dedicated, two - 
drive system that costs over 
$4,000." 

Bruce Borgerson of Studer/ 
Revox also suggests a natural 
growth curve to broadcast pur- 
chase trends, saying, "We've 
found that broadcasters weren't 
picking up on the really expen- 
sive, fully automated systems 
because of concern over the 
number of available releases. 
But now, as the catalog grows, 
they do want to integrate their 
Compact Discs more easily into 
their program flow." 

Thus, his company's new 
product line has added a low - 
cost system controller designed 
to allow automation of multiple 
Studer CD players, or other 
Studer /Revox components, via 
the serial data busses provided 
on the units. Borgerson terms 
the unit "a transitional system, 
very inexpensive and simple to 
operate," with a price expected 
to be "within hundreds of dol- 
lars, not thousands." 

Broadcast CD's growing pains 
are even more clearly mirrored 
at Denon America, where mar- 
keting vice president Robert 
Heiblim reports a number of new 
products targeted at both low 
and high ends of the cost and 
automation equation. "We came 
out with our DN -3000, and ev- 
erybody 'ooh -d' and 'ahh -d' 
when they saw what it could do," 

the Denon executive recalls, al- 
luding to Denon's entry into the 
high -end, pro CD field. 

"But that cost over $5,000, 
and they told us there was no 
way they could justify the invest- 
ment to management." At the 
same time, Heiblim adds, CD's 
appeal to radio was still pushing 
demand for simpler, consumer 
units. "We must have placed as 
many as 1,000 units out there in 

broadcast environments, either 
through direct sales or through 
our retail accounts," he says. 
"The comment we got back was 
that they were happy with the 
product, and could live with the 
prices." 

As usage has increased, how- 
ever, Heiblim says that broad- 
casters employing consumer 
machines are finding that break- 
downs and maintenance are in- 
evitably surfacing as significant 
problems, hardly surprising in 
view of the abuse broadcast gear 
must take. Thus, Denon has two 
broadcast -oriented players in 
the works: the DCD -1500, due 
later this spring, which upgrades 
its consumer predecessor with 

ENHANCEMENTS 
(Con't from opposite page) 

negative by way of a video cam- 
era, and adjusts the signal -to- 
noise ratio to near what it was 
when first projected in theaters. 

The Mosely converts the signal 
recorded by the video camera to 
a single- stripe magnetic tape 
which is then enhanced by Chace 
before being transferred in 
synch with the original picture to 
one -inch video. It is then dupli- 
cated to Beta and VHS formats. 

The major challenge in this 
restoration process is finding an 
optical negative that matches 
the length of the theatrical film 
version. "Films are usually cut 
for theatrical release," Chace 
says. "Most studios want to re- 
lease the full uncut version for 
home video, so we have to 
search for the complete picture 
and audio versions that were 
originally made." 

Such was the case when Chace 
Productions was commissioned 
to restore the audio for "White 
Christmas." "There were only 
two sets of optical tracks in exis- 
tence," says Chace, "one in the 
U.S. and one in England. The 
American tracks were badly 
damaged and spliced together 
with adhesive tape, while the En- 
glish version had portions that 
were missing." 

With the two elements in hand, 
Chace and his staff faced an al- 
most frame -by -frame replace- 
ment of the audio, taking por- 
tions from each of the two to end 
up with one complete track. 

Not all film -to -video transfers 
desgined for the hi fi video mar- 

heavy -duty rack construction 
and balanced outputs, along with 
a costlier, as yet unnamed unit 
which will adopt disk -caddy op- 
eration. 

Heiblim says that the use of 
the exterior caddy to hold disks 
allows users to safely avoid disk 
damage, and permits paper la- 
belling on the caddy surface. 

Looking toward the technolo- 
gy's cutting edge, however, is an 
ambitious Denon professional 
CD processing line which will be 
unveiled in late spring or early 

J 

summer. "We'll be showing a 

very flexible digital processing 
system that can edit, mix, mas- 
ter or record digitally, designed 
in modular form to enable cus- 
tomers to tailor the equipment to 
their specific needs," says Heib- 
lim. Three basic components will 
provide the building blocks to 
the system: a recorder, initially 
using Winchester hard disk for 
RAM storage, but intended to of- 
fer true optical recording further 
downrange; an editor, and a mix- 
er /mastering module. 
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ket are as catastrophic as the 
"White Christmas" example. 
Take for instance the recent re- 
lease of "Return Of The Jedi" by 
CBS /Fox Video, where the studio 
(which recently opened state -of- 
the -art VHS and Beta duplication 
facilites in Michigan) had the 
original production tracks avail- 
able to them. These included not 
one, but several existing mixes 
from which to choose to transfer 
to the home version. 

Under the direction of Lucas - 
film, the original masters were 
"remixed" using digital audio 
with SQ matrix added for a 4- 
channel surround sound effect. 

"Most of the films produced in 

the '70s and '80s have good ste- 
reo tracks to begin with," says 
Don Helgesen of CBS /Fox, "so 
it's not a matter of remixing the 
original track but 'sweetening' 
what's already there to accentu- 
ate the highs and lows so home 
video customers can appreciate 
the full range of the original the- 
atrical audio regardless of what 
kind of equipment they play the 
tape back on." 

"We try to accomplish the aes- 
thetic message the producer was 
trying to put across in the theat- 
rical version," Helgesen says, 
"and we do our best to faithfully 
reproduce that statement." 

"Reproducing that statement" 
is now as much a responsibility 
of the consumer as the film pro- 
ducer in light of the low -cost 
high -quality stereo hi fi VCRs on 
the market by fall of this year. 

Among them: Technics, Pio- 
neer, Marantz and Yamaha. Even 
Pentax, the camera company, 
will join the fray with a VHS hi fi 
with built -in MTS. 

Video amplifiers and proces- 

sors from several manufacturers 
that contain built -in MTS are also 
beginning to proliferate. Every- 
thing from Recoton's "F.R.E.D." 
($149.95 list), which decodes 
MTS signals by attaching a 

"probe" to the external case of 
the TV (no wires are hooked to 
the TV itself), to Canon's SP -10 
Video Sound Processor 
($369.95), allow users a variety 
of audio enhancements that 
were just on the drawing boards 
last year. 

Other audio enhancers in- 
clude: NEC's AV -300 Surround 
Sound Amplifier ($499); Den - 
on's AVC -500 Audio /Video Con- 
trol Center which offers a five - 
band graphic equalizer; 
Pioneer's VSA -30 Integrated Au- 
dio /Video Amplifier ($249) that 
contains a surround sound pro- 
cessor; and Sansui's DS -77 Cin- 
emaSurround ($350). 

Speaker systems are also be- 
coming key elements in home 
video audio reproduction, and 
are becoming more compact as 
well: Design Acoustics (an Audio - 
Technica company) has intro- 
duced the PS 30 Loudspeaker 
System which consists of two 
1 1x7x5-inch speakers that pro- 
vide the stereo imaging while a 

floor -level subwoofer completes 
the stereo triangle with full - 
range bass reproduction. 

More compact yet is Desktop 
Loudspeaker System's "Micro - 
speakers" ($549 per pair). Win- 
ner of the 1983 International 
Audio Review Engineering 
Achievement Award, these 4x7 
1/2x3 half -inch speakers can fit 
on a desktop or wallshelf, and 
deliver 140 watts per channel 
with a frequency range of 54 to 
21,000 Hz. KEN JOY 
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STEREO TV 

(Continued from page A -2) 

sion systems, MTS could, in fact, 
be a reality. 

The transmission systems 
tested finally narrowed to three 
companies: Zenith; the EIAJ, a 

consortium of Japanese compa- 
nies; and Telesonics. Those corn - 
panies providing noise reduction 
equipment finally narrowed to 
Dolby, DBX and Straightwire Au- 
dio. (According to Edmund Wil- 
liams, staff engineer for the De- 
partment of Science and 
Technology at NAB, Straightwire 
finally dropped out because of 
an inability to support the test.) 

Once the test systems were in 
place, testing began using a wide 
variety of TV receivers. Every- 
thing from top of the line color 
sets to small (and old) black and 
whites were used, while every 
conceivable obstacle was thrown 
in the path of the transmission 
tests being conducted at Chica- 
go's WTTW Channel 11. 

The test results were then re- 
corded digitally and later scruti- 
nized by what Williams called 
"critical listeners." The results 
proved to the engineers that with 
the proper combination of trans- 
mission and noise reduction 
equipment, MTS transmissions 
could survive even the toughest 
impairment. 

The committee unanimously 
voted for the Zenith transmis- 
sion systems accompanied by 
the DBX noise reduction system, 
and presented their report to an 
anxious FCC. 

Not wanting to establish yet 
another new transmission stan- 
dard, the FCC told the EIA that it 
would "protect" the BTSC's pro- 
posed system, while at the same 
time allow other systems to op- 
erate as long as they didn't af- 
fect the BTSC system. 

As soon as the FCC published 
the BTSC's technical specifica- 
tions, and receiver manufactur- 
ers saw that the system was be- 
ing protected by the FCC, a 

flurry of receivers hit the market, 
and almost overnight 25% of 
the nation's TV stations were 
equipped with stereo receivers. 
(400 stations are expectedto re- 
ceive the MTS signal by the end 
of 1986.) 

What may slow that process, 
however, is the cost for convert- 
ing a station for stereo broad- 
casting ($25,000 to 
$250,000) and the fact that 
stations which upgraded equip- 
ment just five to seven years 
ago, but didn't upgrade to ste- 
reo, are now reluctant to lay out 
the cash needed. As a result, sta- 
tions are "making -do" until they 
can afford new equipment. 

Although WTTV, a PBS sta- 
tion, was the first station to 
broadcast MTS (which also in- 

eludes a channel known as SAP, 
or Separate Audio Program, 
used primarily for Spanish si- 
mulcast of some programs) NBC 
owns the honor of being the first 
network to air a stereo program 
with the stereocast of the "The 
Tonight Show" in June 1984. 

"It was a fluke," says Ron Es- 
tes, chief audio engineer for the 
Tonight Show. "Word had leaked 
to NBC that ABC was going to 
televise the opening ceremonies 
of the Olympics in stereo (in L.A. 
only) and figured 'why not beat 
them to the punch ?' We used a 

prototype stereo transmitter lo- 
cated at WNBC and went on the 
air in stereo." 

NBC has continued to lead the 
big three in its commitment to 
stereo, as is evidenced by the 
conversion of eight of its Bur- 
bank studios to stereo with the 
installations of Solid State Logic 
equipment, and by the 20 or 
more prime -time shows broad- 
cast on a regular basis in stereo. 
Those shows include "The Cosby 
Show," "Miami Vice" and the 
"The Golden Girls." 

Insiders at the other networks 
say that CBS will be fully corn - 
mitted to stereo with its fall line- 
up, while ABC -though moving 
toward stereo programming - 
has yet to jump into the fray with 
both feet. 

NBC is clearly in the lead with 
65% of its affiliates having con- 
verted for stereo broadcast, pro- 
viding stereo coverage to rough- 
ly 75% of the U.S. population. 
(An NAB study revealed that 
82% of the U.S. population now 
lives within the broadcast area of 
one stereo TV station, while a 

solid 75% live within the range 
of two such stations.) 

Although a good number of 
sitcoms are now being broadcast 
in stereo, the natural program- 
ming form for stereo is the musi- 
cal special, many of which have 
been recorded in stereo though 
not yet broadcast that way, as 
producers look ahead to video- 
cassette release. 

Even those programs which 
have not been destined for vid- 
eocassette release have been re- 
corded in stereo for a number of 
years. A case in point is the 
Grammys. Although broadcast 
this year in stereo by CBS for the 
first time, freelance engineer Ed 
Greene, who through his Greene, 
Crowe & Co. spearheaded the 
sound for the awards ceremony, 
says that the show has been rou- 
tinely mixed in stereo for a num- 
ber of years. 

"The Grammys have been 
mixed in stereo since 1974," 
says Greene from his offices at 
Hollywood's Complete Post. 
"CBS just decided to broadcast 
it in stereo this year as their pre- 
miere stereo broadcast." 

Greene, whose major work has 
been as a recording engineer, 
felt stereo TV was a given, and 

began planning the Grammy 
broadcast in stereo long before 
the FCC was petitioned to con- 
sider MTS. "It takes relatively lit- 
tle extra equipment to mix in ste- 
reo. The only difference was a 

couple of mikes we hung over 
the stage to give listeners a feel 
for the room," he says. 

Although some dramatic pro- 
grams are being broadcast using 
MTS, music is still what most 
people think of when hearing the 
term stereo TV. 

"It's taking time for people to 
get hip to the possibilities of ste- 
reo TV," says Doug Dickey, engi- 
neer for Solid State Logic. 
"There's still a certain amount of 
caution, and mono compatibility 
is a big concern. 

"People at home should notice 
a difference now because of bet- 
ter care being taken for stereo 
sound," Dickey says. "It's pro- 
ducing better mono audio." 

In the meantime, however, en- 
gineers are operating in a learn- 
ing curve -a curve which Dickey 
claims will be higher by the time 
stereo TV reaches a saturation in 
American homes. 

Mono compatibility is the fac- 
tor cited most by engineers in- 
volved in broadcasting MTS, cit- 
ing the now famous episode 
(episodes actually, although 
NBC declined to say how many) 
of "Miami Vice" where during a 

stereocast the sound being 
broadcast to mono receivers was 
actually out of phase, causing 
the gun shots to sound like ane- 
mic cap pistols. 

"We just put those things 
down to operator error," says 

POST 

(Continued from page A -2) 

timecode generator and a three - 
machine synchronizer, a good 
large video monitor, some audio 
time -manipulation devices like 
digital reverberators and delay 
lines, some comfortable chairs 
and 40 -cup coffee maker." 

Most concede a one -inch VTR, 
although a big investment, will 
pay off in faster production 
times, and keeps the engineer in 
firm control of monitoring quali- 
ty. "An 8 -track ATR is useful for 
advance MTS work, too," Dickey 
says. 

For many TV producers, the 
video sweetening room is the 
first place they get to hear all of 
the sound elements together at 
one time, and because many pro- 
ducers come from a film back- 
ground and are accustomed to 
seeing their efforts projected 
onto screens by 35mm projec- 
tors, many won't settle for less 
than at least large screen video 
projection, and hungry post 
houses are only too happy to 
comply. 

Add to this the development in 

Greene, who stresses how vital it 
is that audio engineers constant- 
ly monitor their signals. Having 
worked on the TV version of 
"Fame" (one of a handful of syn- 
dicated shows being recorded 
and broadcast in stereo), 
Greene, as do other engineers, 
mix all dialog to center, along 
with certain special effects, while 
music and other stereo effects 
are distributed right and left. 

All of the new attention fo- 
cused on TV's audio tracks is a 

puzzlement to directors and pro- 
ducers whose primary concern 
up to now has been to transfer 
the best possible picture from 
35mm film to broadcast TV. 

"They don't know enough 
about it yet," says Greene. "The 
idea that sound is important to 
TV is still new to them ... they 
are so involved with the visuals 
that they basically tend to leave 
us alone." 

"This (MTS) is a bit of change 
for TV," concurs Dickey, "be- 
cause up until now, TV speakers 
have been so bad that engineers 
figured they didn't have to work 
as hard on the audio as the video 
engineers were working to get 
the best possible reproduction 
of 35mm film out over the air." 

But now, according to Dickey, 
all of that is changing. Compres- 
sors, limiters, noise gate /expan- 
ders, four band parametric 
equalizers and other technologi- 
cal advances are now standard 
on mixing boards across the 
country where they 'weren't just 
a few short years agi. 

NBC's Estes sees stereo 
broadcasting as a challenge 
worth meeting. "When we last 
had Sheila E. on the Tonight 
Show, we pressed an additional 
35 mikes into service just to cov- 
er her band," he says, adding 
that covering a musical act on 
what is basically a "live" TV 
show (Carson insists that all mu- 
sic be performed live, and not to 
pre- recorded tracks) is equal to 
designing an audio set -up for an 
album recording session that 
would be spread over several 
weeks and would yield several 
tracks. "But in our case," Estes 
says, "it yields only six or seven 
minutes of music." 

"Stereo TV will soon be recog- 
nized as the best way to enhance 
two -dimensional TV images," 
Dickey says. "Producers are go- 
ing to discover it as a dramatic 
tool that will add compelling inti- 
macy to programming." 

Howe Audio's Phase Chaser model 2100. 

Beta and VHS hi fi, and the need 
for VTRs with digital video and 
audio capabilities is not far be- 
hind, though for now, most crit- 
ics argue that the home market 
is not able to discern the differ- 
ence between digitally produced 
audio and audio that is produced 
on standard analog systems. 

One thing sure to slow the ad- 
vance of digital audio is the pres- 
ence of two audio standards - 
the DASH and PD systems with 
their many two -track variations 
are not at all compatible, and are 
monstrously expensive. 

For those post houses that 
want to upgrade but can't afford 
the big bucks now, Dickey rec- 
ommends revising their produc- 
tion board one step at a time, 
and by purchasing submixers to 
augment their present system. 

Ron Estes, chief audio engi- 
neer for NBC's "Tonight Show" 
solved the problem of working 
with an audil board that was built 
in 1965 by adding sub -mixers to 
handle the audio demands of 
large music acts that visit the 
show -a temporary step until 
the Tonight Show moves into 
new digs that are equipped with 
an SSL 6000E. 

"The console I'm using now is 

a mono console," says Estes, 
while working on a set -up for the 
show -the first network show to 
broadcast in stereo. "And al- 
though it has 55 simultaneous 
imputs, it basically comes down 
to a single output." Estes found 
ways to go in and procedurally 
split the console in left and right 
to simulate stereo output, but it 
wasn't easy. 
"When you make the commit- 
ment to stereo, you need to com- 
mit to the equipment that will do 
it for you as well," Estes adds. 

And apparently the commit- 
ment to stereo is being made 
with resounding finality as 
broadcasters look toward re- 
ports of consumer activity, such 
as those from the Electronic In- 
dustry Assn., which recently pro- 
jected that more than 2.8 million 
stereo -capable TVs will be sold 
in the U.S. this year, almost dou- 
ble the 1.5 million sold in '85. 

"We're going to be dealing 
with two -dimensional monocular 
TV images for the rest of the 
century," Dickey says, "and ste- 
reo TV sound will be increasingly 
recognized as one of the best 
ways to add depth to those ima- 
ges." KEN JOY 
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LOUDNESS 
(Continued from page A -1) 

into the future, the public will be- 
come more and more sophisti- 
cated about audio. As we're talk- 
ing today, there are products like 
CDs, Beta hi fi, VHS hi fi, stereo, 
and digital TV. Radio could take 
a lesson from TV. Every Satur- 
day morning I watch Channel 4's 
`Video Machine.' The stereo au- 
dio on that show is much more 
pleasant to listen to than most of 
the FMs in this market. TV sta- 
tions don't process audio very 
much. TV stations have never 
gotten involved in a loudness 
war." 

Knapp was one of the engi- 
neers that Malrite Broadcasting 
sent to New York City to build Z- 

100. He says, When I got the 
call, I was very happy to go. I was 
excited at the prospect of finally 
getting to hear near perfect au- 
dio- because of the networks 

and major broadcasters' large 
resources. I was disappointed. 
We decided to use clean audio 
with new equipment and minimal 
processing. Z -100 hit the air 
sounding great. We forced the is- 
sue by coming on the air with a 

good, clean audio. The last time I 

went to New York it seemed that 
everyone had cleaned up their 
act." 

According to Knapp, everyone 
will soon have to clean up station 
audio. "Many people know the 
difference. As an engineer, I get 
many calls both at home and at 
work from people who wonder 
why their radio doesn't sound as 
good as what they hear on their 
CD player." 

Knapp believes that broad- 
casting is going to make some 
radical changes in technical 
standards soon. He points to 
units like the Texar Audio Prism 
and other prototypes that are 
still on the drawing board. 
"They're the forerunners of a 

brand new breed of audio pro- 

EQUIPMENT 
(Continued from page A -1) 

term use. The SP -15 lists for 
$820. The SP -10 made of the 
same heavy duty construction 
has a phaselocked servo circuit 
for excellent precision, (0.002% 
speed drive). The SP -10 has an 
ultra high start up torque that 
brings the platter to full speed in 
0.25 seconds and an electronic 
reverse current braking system 
that stops the platter in 0.3 sec- 
onds. This turntable lists for 
$1100. 

SHURE SM -7 MICROPHONE: 
The SM -7 features a wide range, 
very smooth frequency re- 
sponse. It has a graphic re- 
sponse switch that allows the 
user to select four different mi- 
crophone curves. The SM -7 has 
a smooth sound and lists for 
$510. 

ITC DELTA SERIES CART MA- 
CHINES: The ITC Delta series of 
cart machines are built on a 

modular basis in which the play- 
back electronics and the record 
electronics are each housed in 
separate units. Its compact 1/3 
rack space allows flexibility in 
mounting and these units are 
easy to service. Sockets are used 
for ICs and transistors and all 
sub assemblies, such as amps, 
control circuits, front and rear 
panels, and head assembles ei- 
ther plug in or bolt in place. The 
ITC Delta series starts at $1995 
for mono playback, and $2155 
for stereo playback. For a re- 
cording mono unit, the list price 
is $3220, and if you want to re- 
cord in stereo the list price is 
$3480. 

HOWE PHASE CHASER TM: 
What point is there in having a 

good cart machine, great audio 

processing and having your 
carts play out of phase? Some 
stations will pay thousands of 
dollars for audio processing, and 
not even consider this factor - 
all it takes is one bad $3 cart to 
drive away hundreds of listeners. 
The Howe Phase Chaser© was 
specifically designed to elimi- 
nate phase errors in stereo 
sources. The Phase Chaser@ 
utilizes a sophisticated cross 
correlator system to track left 
and right channel. It can elimi- 
nate phase error in cart ma- 
chines, reel -to -reel players, or 
any other stereo source. They 
have two models -the 2100 
which eliminates phase errors 
lists for $1200 and the 2300 
which can recognize and correct 
a phase inversion condition as 
well. The 2300 lists for $2395. 
You can call Howe Audio at 
(800) 525 -7520 and talk to 
them about their Phase Chaser. 

RADIO SYSTEMS ESA -10 
CONSOLE: It seems that Radio 
Systems engineers had an idea. 
Their idea was to design a broad- 
cast console to take full advan- 
tage of the latest technology and 
highest engineering standards 
while respecting the tradition for 
elegant appearance and ease of 
operation. Well, congratulations 
Radio System, the ESA -10 is 
that idea. The ESA -10 has 30 in- 
puts into 10 linear faders, two 
stereo outs, each with mono mix - 
down, time of day clock, digital 
timer, and three stereo meters. 
This easy to install -easy to oper- 
ate console lists for $9950. You 
can call Radio Systems at their 
toll free number (800) 523- 
2133, and talk about the ESA - 
10 with them. 

cessing. We've only begun to 
scratch the surface by using dig- 
ital technology with analog cir- 
cuits. It operates similar to pre- 
sent day processing- except 
that it uses a much more intelli- 
gent approach in its gain reduc- 
tion method." 

Dave Doughty has been chief 
engineer at WTLB /WRCK Utica, 
N.Y. for almost 16 years. In that 
time, he has become widely 
known as an innovator in broad- 
cast technology. Doughty invent- 
ed a discriminate audio proces- 
sor and had it operational three 
to four years before one came on 

the market. He used a method of 
positive peak modulation that 
made a 500 -watt signal louder 
than most 5,000 -watt signals in 

his area. He also was one of the 
first engineers to use TTL logic 
technology in AM antenna 
switching systems. 

"A successful radio station," 
says Doughty, "isn't successful 
just because it's loud -the suc- 
cess is due to a number of fac- 
tors. I believe that many pro- 
gram directors want their 
stations to be more prominent 
for personal gratification. If it's 
louder than the other station it 
gives them a sense of self- satis- 
faction. If they'd only permit the 
engineer to turn down the pro- 
cessing a tiny bit -many times a 

1/2 db -they would find that we 
could get big results in clarity. In 

Syracuse, the most successful 
station -Y -94 -isn't the loud- 
est." 

Doughty believes that the sys- 
tem is not providing what it can 
ultimately give. "Most process- 
ing spoils the original intent of 
the record producer. It's not the 
piece of equipment that's at fault 
for the way it sounds, it's the 
person who's responsible for the 
adjustment. Most of the time 
that person is the program direc- 
tor yelling at the chief engineer 
to turn it up. I wish we could get 
everyone together and decide 
what the maximum amount of 
dbs are for processing." 

Frank Foti, chief engineer of Z- 

100 in New York, agrees with 
Knapp and Doughty. "If only I 

could get some programmers 
and managers together and 
show them that when you go 
past 'loudness point 'x', ' you're 
not going to be much louder, but 
you're going to be a lot dirtier. 
You hit a point of diminishing re- 
turns. It adds a lot of listener fa- 
tigue that drives away rather 
than captures new audience. The 
thing that's really irritating is 
that high frequency limiting and 
excessive hard clipping. It makes 
cymbals sound like nails on a 

blackboard." 
Foti says that engineers have 

to fight an image that they're not 
"hip." "Rather than being a hin- 
drance to the on -air sound we 
can actually help the program- 
ming people by demonstrating 

some new technologies that they 
might be unaware of. There are 
many ways that engineers can 
make the job easier for air talent 
and programming." 

Foti adds that a good broad- 
cast engineer can take standard 
equipment and make it sound 
better. Z -100 uses mostly stock 
equipment with a few minor 
modifications. "Quality is all 
based on the marketplace. Our 
sister station in Cleveland 
(WMMS) is currently in a loud- 
ness-quality' war. They're very 
loud but not to the point where it 

affects their overall quality." 
Foti has been with Malrite for 

eight years and has been with Z- 

100 since it went on the air over 
two years ago. 

Jim Loupas is a Houston - 
based audio design and psycho - 
acoustic consultant, and was one 
of the first and, to date, only full - 
time audio consultants for radio 
and TV stations. For years, he 
has been seen at various broad- 
casting conventions giving talks 
on how to improve communica- 
tion between the management, 
programming and engineering 
departments at radio stations. 

Says Loupas, "Being a realist, 
the trick is to be as loud as you 
can as well as be as clean as you 
can. People perceive loudness as 
power -not to suggest that you 
choose a really dirty awful sta- 
tion. You simply can't put unpro- 
cessed audio on the air. If it's 
something we have to deal with 
it's taste." 

Loupas encourages program- 
mers to cart from albums or CDs 
rather than 45s. "You can pro- 
cess a clean signal a lot better 
than a dirty one. Many times the 
programmer will cart a record 
off 45 and then wonder why it 
doesn't sound good on the air." 

In Loupas' opinion, both the 
record and radio industries are 
making big mistakes with the 
way album rock is recorded and 
then broadcast. "I've never 
heard of a format that literally 
seems to drive away females. 
But that's just what album rock 
is. Women don't like that distort- 
ed high end. The record industry 
is producing music with the stri- 
dent high end that seems to cut 
the lower frequencies. Then the 
album rock station's audio 
pushes the high end as well. The 
result is a format that appeals 
mostly to men and pushes away 
women." 

Many listeners, he continues, 
are destroying or have already 
destroyed part of their hearing 
perception. "Kids are doing tre- 
mendous amounts of damage to 
their ears using Walkmans and 
similar products. Many times 
you'll be able to hear that high 
end half way down the block. 
Sooner or later they won't be 
able to hear in that frequency 
range. It's a very slow, subtle 
process." 

Loupas has some thoughts on 

the use of digital audio. "Some 
of the new audio processors are 
digitally controlled but not fully 
digital. When it ultimately be- 
comes fully digital we'll have the 
capability to do some 'wild' 
things. As for analog devices, an- 
alog audio is approaching the 
quality of digital. Digital is a 

uniquely clean way to do things. 
We haven't reached the end of 
our rope. As for AM- digital, I 

don't think we'll see it in our life- 
time -the bandwidth isn't 
there." 

Terry Grieger is corporate 
chief for Emmis Broadcasting 
and currently based at KPWR 
Los Angeles. "I believe," says 
Grieger, that many of the pro- 
grammers of today are refugees 
of the AM loudness wars of a few 
years ago. I've noticed that many 
of those very same PDs have re- 

surfaced on FM. It's really gotten 
out of hand. In this market KMET 
and KLOS seem to be fighting it 
out." 

Grieger goes on to say that too 
much composite clipping is a big 
problem with audio processing. 

At KPWR, we do no composite 
clipping. We're using a prototype 
of an audio processor not yet on 
the market. I believe that Or- 
ban's 8100 is a very good build- 
ing block for a strong audio sys- 
tem." 

Too many times, he adds, the 
RF system is not given enough 
attention. "Audio processing 
alone won't do it. When was the 
last time that the stereo exciter 
was updated? Many times it's the 
original one in the transmitter. 
There are three very good ones 
on the market now -Continental, 
Harris and B -E. What about the 
studio equipment, is that all up 
to date ?" 

Grieger provides some other 
examples of how to improve the 
stations air sound. "When we 
took this station over, we went 
through every piece of gear. One 
of the things that we found was 
that the station has two 25Kw 
transmitters with a 'combiner.' 
This was causing many reception 
problems by limiting bandwidth. 
We replaced this system with a 

new transmitter and more An- 
tenna Bays. The result was bet- 
ter RF in multipath areas. No 
matter what they say, I believe 
that SCA sub channels cause 
problems. We were getting 
$5,000 per month for ours but 
it wasn't worth it. We were get- 
ting calls here at the station 
about why 'birds' were chirping 
in the background and decided 
that a good, clean signal was 
more important than the mon- 
ey." 

CREDITS: Special Issues Editor, 
Ed Ochs; Assistant Editor, Robyn 
Wells; Design, Ginny Schafer. 

BILLBOARD APRIL 19, 1986 A-5 

www.americanradiohistory.com

www.americanradiohistory.com


I I Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 

Regular classified (ads without borders): $2.35 per word, per 
insertion. Minimum ad order, $47.00. 
Display classified (all ads with borders): $77.00 per column per 
inch, per insertion; 4 insertions $71.00 per; 12 insertions $66.00 
per; 26 insertions $63.00 per; 52 insertions $51.00 per. Price 
discounts are based on insertions in consecutive issues. 

FOR SALE 

- COUPON 
Count 8 words for our Box Number and address. Add $6 
for handling. Only regular mail forwarded -tapes not 
acceptable. 

Check the heading you want ... 
For Sale Help Wanted 0 Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2" or more running 2 consecutive weeks. 
Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212/764 -7388 ... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City 

Telephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club 0 Visa Master Charge 

State Zip 

Credit Card # 

Bank # 

Exp. Date. 

Your signature 

IDEAL FOR DUPLICATION 
RENTAL & 

RETAIL 

VHS and BETA 
Video Cassette Boxes 
Cardboard Slip Boxes 

and Mailer Boxes 
Also, compact disc boxes, 

floppy disc boxes, 
reel -to -reel boxes, 

12" long pilfer -proof 
audio cassette boxes 

In Stock -Instant Shipment 
Custom Beautiful Printing 
Low Prices -Free Samples 

PAK-WI 
CORPORATION 
128 Tivoli St., Albany, NY 12207 

(518) 465.4556 Collect 

JERRY CLOWER 
EXCLUSIVE' 

NEW 14 VOLUME SERIES 
BEAUTIFUL PACKAGING 

CALL RICHARD 
(404) 476-1869 

STD 
PO BOX 1347 

DULUTH, GA 30136 

DISTRIBUTOR 
WHOLESALE ONLY 

We are 12- records, blank audio, 
blank video, video games, movies, 
accessories, hardware, CD's, al- 
bums, tapes.... 

Stratford Dist., Inc. 
86 Denton Ave. 

Garden City Park NY 11040 
(7181 343 -6920, 1516) 877 -1430 
18001 645 -6558, Telex 6852201 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet 35th & 36th Str.) 
New York, N Y 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN 

LP's $4.99 
12 inch 52.99 

also 
LARGEST SELECTION OF 

IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

T.D.K. 90 S1.09 
T.D.K. SA90 1.79 
Maxell IIS . .... 2.49 
FAMOUS BRANDS T -120 $2.99 
SONY T -120, PANASONIC. JVC, 
KODAK, MEMOREX T -120's ALL 
FOR ONLY 54.49 EACH 

FOR SALE 

WE EXPORT TO ALL COUNTRIES 1 

12" / LP'S / CD'S 

BEST STOCK -BEST SERVICE- 
BEST INFORMATION 

We specialize in 12 Dance Records 
all small and maior labels 

TRY US!! 

EXPORT -O -DISC 
855(E) Conklin Street 

Farmingdale, N.Y. 11735 USA 
Tele # (516) 694 -4545 

Telex: 6852522 
Telex: 4758254 

Fax # (516) 694 -4594 

LPs, 8 TRACKS AND CASSETTES 
AS LOW AS 22c 

Write for our free giant catalog Retailers 
and distributors only 

RECORD -WIDE DISTRIBUTORS, INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO 63026 
13141343 -7100 

While Other People are raising their prices. 
we are slashing ours Major Label LP's as 

low as 50e. Your choice of the most exten- 
sive listings available. 

For free catalog call (609) 890 60(X) 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 04691 0020 

CASSETTE SHELL MOLDS 
Fine plastic injection molds to produce audio 
cassette shells. Also a Gema automatic audio 
cassette assembly machine. $375,000 for all. 
Reply to: 

Box #7668 
Billboard Magazine 

1515 Broadway 
New York. NY 10036 

CUT OUTS & IMPORTS 
LP's. cassettes. 8 tracks and 45's, Rock. 
Country R 8 B and Gospel Write for free 
catalog Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

THE COMPLETE BLACK MUSIC 
DISTRIBUTOR 

ECHO RECORDS INC. 
F,C (4, 

CALL OR WRITE JEFFREY COLLINS FOR 
MORE DETAILS 
ECHO HOUSE 281 DEAN STREET SOUTH, 
ENGLEWOOD. NEW JERSEY 07631 
TEL 201.568 -0040 TOLL FREE 1 -800- USA -ECHO 

REGGAE AFRICAN 
CALYPSO - SOUL - DANCE - 

FUNK - BLUES -EUROPEAN 
WEST INDIAN IMPORTS 
OVER 2.000 TITLES IN STOCK 

FOR SALE 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and imports. Looking for the 
unusual? We have it at lowest prices. All re- 

quests for list ust be written on your company 
letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545-3004 Telex: 5106008316 

WHOLESALE TO STORES 
WE SPECIALIZE IN 12" PRODUCT 

Full line of Gospel LP's 8 Cassettes 
Also all current LP's. cassettes and 45 s 

Independent and major companies 
LOWEST PRICES' SAME DAY UPS' 

NO CATALOG REQUEST PLEASE CALL 

SE HABLA ESPANOL 
Glo Mdse Corp 

43 -02 34th Ave . L I C . NY t t 101 

N Y S Residents (718) 706 -0515 
Out of NYS call toll free t (800) 628-3010 

NOVELTIES/ 
MERCHANDISE 

The "Hottest" Impulse Item 

SUPER SIZE POSTERS 
Gigantic 40 "x60" 

Featuring 
MOTLEY CRUE -IRON MAIDEN - 
WASP -DURAN DURAN -WHAM 

Reserve you XTRA PROFIT 

Call NOW! 1 -800- 621 -8551 
Sales Reps Wanted 

ROCK MERCHANDISE 
Leading distributor of MUSIC MINDED 
MERCHANDISE seeks new customers. 
Great selection 
Monthly specials 
Same day shipping 

ROELLCO 
Toll free - 1 (800) 328 -0308 

Dealers only -Reps Wanted 

POSTERS 
Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St. 

Los Angeles, Calif. 90006 
(212) 732 -3781 
DEALERS ONLY 

ESTABLISHED REPS 
WANTED 

To sell POSTERS for the fastest growing 
POSTER distributor on the west coast Wide se- 
lection available 

Call or Write. 
GUCCIONE ENTERPRISES, 1070 So. 

Cypress, Building H, La Habra, CA. 90631, 
or call, TOLL FREE 1- 800 -321 -7833, 

In CA. 1- 800 -322 -7833 

800/223 -7524. 
HELP WANTED 

Musical Director 
Plan and direct activities of musicians and per- 
sonnel for Hispanic music recording and pub- 
lishing Co. Supervise scoring, arranging, copy- 
ing and recording music. Coach vocals. Con- 
tract with distributors and radio stations. 
Correspond with music publishing companies. 
Knowledge of Mexican music required. Bilingual 
Spanish. 3 years of experience in recording and 
arranging music. $3,000.00 month. Job site: 
San Jose California. Send this ad and your re- 
sume to: Jorge Hernandez, 2186 Lincoln Ave., 
San Jose, CA 95125, no later than April 17, 
1986'. If offered employment must show legal 
right to work. 

WANTED: 
UNIQUE ENTERTAINMENT 

Here is your opportunity to perform 
at the Northeast's premiere enter- 
tainment facility. 

We are seeking a variety of unique 
entertainment including but not lim- 
ited to: 

German Dixieland 
Polish /Polka Kids entertainment 
String bands Italian music 
40s & Big band Hispanic music 

And any all- family, wholesome eth- 
nic or specialty act /performers. 

If you are what we are looking for - 

call or write: 

Donna Salin 
Six Flags Great Adventure 
P.O. Box 120 
Jackson, N.J. 08527 
(201) 928 -2000 ext. 2802 

AGGRESSIVE MANAGEMENT 

Company seeking former radio promo per- 
son with background in either independent 
or label promotion. 10 years experience 
necessary to apply. Send resume to: 

Mega Management 
71 W. 23rd. St. Suite 1621 

New York, NY 10010 

HELP WANTED 

SALESMAN - UHO DUPLICATION 
We duplicate cassettes that sound like CDs and 
can't be copied without severe loss of quality. 
Looking for one -man sales department to de- 
velop new accounts. Location SW Connecticut. 

Box # 7670 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

INVESTORS 
WANTED 

MAGNIFICENTLY ENGINEERED AND 
EQUIPPED RECORDING STUDIO 
PRESENTLY BEING INCORPORATED, 
SEEKING INVESTOR WITH $10,000. to 
$25,000. 

Call: 
(818) 363 -0636 

REAL ESTATE /FOR 
SALE /LEASE 

9000 SUNSET BOULEVARD 

Prime music industry location 
Floor to ceiling windows- impres- 
sive views 
24 hr. security 
500 to 6000 sq. ft. suites avail- 
able 

Exclusive leasing agent - Los Ange- 
les Realty Services - Lark Christen- 
sen /Sandra Wruck 

(213) 274 -6855 

FOR RENT 
APPROX 7,600 SQ. FT. 

Elaborate Studio Space on 2 Full 
Floors With Mezzanine. 

New Installation. Fully panelled r carpeted. 
Luts of wood K glass. } :levahir lu private, se- 
cured vestibule. Theatre /presentation room. 

Perfect Midtown Iocation. 

Please contact. Mr- Stephen I'. Snell al 

(2121420-295(1 

.IEFFRIES AVLON, INC. 
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TAPES 

100 REALTIME CASSETTES $1.50 
EACH m...., 1221 IEPI. 13001A1Wm1 

SHRINKWRAPPEO WITH LABELS 6 BOx 
INSERTS PRINTED FROM YOUR ARTWORK 

FULL COLOR INSERTS 50' EACH EXTRA 
FDA SMLE TPE ND LL DETaiLS SEw0 12 r. 

evergreen audio 1 .oan, uMr.Noel A , AEI 

.. .,.. 
As aaOMOTIONAL TOOL Oa AS A LIMITED EDITION 

CASSETTE AIM uNIVEASAL ,oL .on .,'.oe,f n sir nu 
.r 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY TO USE .NExPENSIVE 
REPUEABLE & D'SPOSABLF 

5 SELECTIVE MODELS 

FOR SAMPLES AND PRICES - 
CONTACT 

C & D SPECIAL PRODUCTS 
309 SE OuOvA (1RIvE 

HOPKINSV'LLE 

502/88S -8088 

BLANK AUDIO & VIDEO CASSETTES 
21ST ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don't Delay -Call Today! For More Information 

Andol Audio Products, Inc. 
4212 14th Ave., Brooklyn, NY 11219 

Call Toll Free- -(800) 221-6578 
N.Y. Ras. 

(718) 435.7322 

MISCELLANEOUS 

SONGWRITERS 

YOUR TUNES CAN WORK FOR YOU! 

Receive your high quality demo for only $75 
per song. Marketing Assistance available for 
strong songs 
Call or Write for brochure 

Easton One Productions 
P 0 Box 30682 

Bethesda, Md. 20814 
(301) 493 -6440 BMI affiliated. 

SELL YOUR SONGS 
With pro quality demos and 
song selling leads and tips. 

For info and sample tape send $2 to 

Demo Masters 
1850 Union Street. Suite 4340 

San Francisco, CA 94123 
(415) 381 -8185 

RECORDING ARTIST WITH ENDLESS 
COMMERCIAL POP /ROCK MATERIAL, 

BAND, EQUIPMENT, DRIVE, 
CHARISMA AND CONTACTS SEEKS 
INVESTOR AND /OR MANAGER TO 
ADVANCE CAREER. REPUTABLE 

PARTIES ONLY CALL: 

RANDY ROCKIT at (812) 376 -6078 

BUSINESS 
OPPORTUNITIES 

LOOKING FOR PROMOTER that will take on a chal- 
lenge to promote the "Road Angels" Concert- bigger 
than "Live Aid ". For detail information contact: Eric 
Oster (213) 656 -2229. 

- ATTENTION MUSIC RETAILERS 
THE Billboard BOOK of 

NUMBER 
ONE HITS 

IS HERE! 

Now in its second print- 
ing -the first comprehen- 
sive history of 30 years of 
rock and roll, a concise ref- 
erence source to over 6.00 
songs that made it to he 
top of the charts! 

Every entry gives chart 
facts, label and record 
number, songwriter and 
producer plus a listing of 
the Top Five songs for the 
same week. 

From "Rock Around the Clock" to "We Are 
the World," celebrate 30 years of the best 
pop music with the on /ybook to give the in- 
side story behind every song to reach the 
Number One spot on the Billboard "Hot 
100" music charts since 1955 

You also get fascinating be- 
hind- the -scenes stories 
about the songs and the per- 
formers, gossip galor, and 
enough trivia to satisfy every- 
one in pursuit of it. And- 
over 500 vintage photos, 
many never befor available. 

If you're a fan of rock and 
roll, you can't afford to be 
without this exciting one -of- 
a -kind collection. 

640 pages. 7 x 91/4. Almost 
600 photographs. 

"Definitely a hit. It's not 
only a great reference 
work, it's fun to read." 
DICK CLARK 

CALL NOW TO ORDER YOUR PREPACK 
OF 6 BOOKS AT A 40% DISCOUNT 

1- (800)- 223.7524 (°state, 

Or 

(212) 764 -7388 (Locally) 

or wine 

Billboard Publications, Inc. 
1515 Broadway 

New York, N.Y. 10036 
Attn: Jeff Sarrette 

Direct Marketing Dept. 

JEFF - NEED YOUR help to - 'Ride Out The Storm" 
signed - IAN 

MAN OF MANY 
VOICES NEEDED 

Cwa' . 
s; 

TSI 
5900 Dewey Street Hollywood FL 33021 

Send Attn. Mr. T. 

The Fathers Against Drunk Driving Campaign 
Please, Support This Worthy Cause. For Your Album Enti- 
tled "A Drunkards Prayer" Send Five Dollars Or More Do- 
nations To Fathers Against Drunk Driving, P.O. Bo. 
386, S.E. 100th Street Waldo, Fla. 32694 
Album Contains 10 Songs Including "A Drunkards Pray- 
er" The Saddest True Story Ever Published Pertaining To 
Drunk Drivers. 6x10 Picture Of Artist. And Safe Driving 
And Money Saving Ideas For Your Car And Home Also. 
I.D. Membership Club Card. Nonprofit Organization 
F.A. D.D. Reg. *R181609667 President Billy Wagner 
Phone (904) 468-2476 

VIDEO 

CLOSE OUT 
SPECIALS 

MAXELL - UD 2 
T - 120 MAXELL VIDEO 

TAPES - BATTERIES, ETC. 
Call Today! Don't Delay! 

USA Recovery 
(501) 455-0412 
(501) 455 -3522 
24 hour service 

BUY. SELL, TRADE or lease used movies. 
thousands to choose from 1 (800) 833 3264 or 
(8031 292 2072 

WHOLESALERS 
NEW AND USED PRC 

Deal direct with 
Video West 

(416) 498 -7074 Ext. 12 

TRADE 
-A- 

FLICK, LTD. 

NOW IN ATLANTA - 
WE BUY 

SELL AND TRADE USED 
AND NEW 

MOVIES. CALL: 

1 (800) 862 2343 
or in Atlanta 

(404) 696 3004 

SCHOOLS & 
INSTRUCTIONS 

UNIVERSITY DEGREES! Economical home study 
for Bachelor's Master's, Doctorate. Prestigious fac- 
ulty counsels for independent study and life experi- 
ence credits. Free information- Richard Crews, 
M.D. (Harvard), President, Columbia Pacific Univer- 
sity, 1415 Third St., Dept. 2B14, San Rafael, CA 
94901; Toll Free: 800/227.0119; California; 800/ 
552 -5522; or 415/459 -1650. 

Music business careers! 
Prepare for the marketing, manage- 

ment or technical career you want. 
Top pro training in studio concert and 
video production, artist representa- 
tion /management, retail /wholesale, 
promotion /marketing publishing, 
much more. Employment assistance 
and financial aid available. Free bro- 
chure /career guide: write or call toll - 
free: $00 -554 -334i 
THE MUSIC BUSINESS INSTITUTE 

Dept. 8. 3376 Peachtree Rd., Atlanta, GA 30326 

BE A RECORDING engineer' New classes 
quarterly. Institute of Audio /Video Engi- 
neering (2131 666 -3003 1831 Hyperion. 
Dept D. Hollywood. CA 90027 

WANTED TO BUY 

WANTED PLATINUM AND GOLD record awards - 
rare Beatle items. Contact: Christopher Chatman, 
Beyond Records, Box 93939, Los Angeles. CA 
90093. (213) 871.9477. 

SERVICES /SUPPLIES/ TAB LT 
EQUIPMENT 

+# * *a#*AO- * 
tr 

* 
* 
* 

' DISCO 6 STAGE * LIGHTING /AUDIO 
TANT, Bats Pm Soots Ram Lghts CNSSs Par 

table W Cale Club Lugheng. etc * W54OLESALE PRICING AVAL -ABLE' 

* Fanalane EMarMtlSSS, Inc. 
tee CRAMM Ass 

.5. Femingd.4, N.Y. 11735 

12 islet752 -9824 

* * * * 11 * * * * * * * * * * * 

TO BE ON THE AIR - Airchecks critiqued by experi- 

enced pro can help $25. newstape $10, production 
demo $10 - all 3 @ $40. Airchex, P.O. Box 1621. 

Lynn MA 01903. 

RADIO TV JOBS. 
10 000 radio 1055 a year for men and women are listed 
,n the American Radio Job Markel weekly paper Up to 
300 openings every week" Disk Jackeys Newspeopie 
and Program Directors Engineers. Salespeople 
Small medium and mapr markets ail formats Many 
lobs require Mlle or no e.penence' One week comput 
er LSt S6 00 Spec ai Bonus s.. weeks 515 95 -you 
save 520' 

AMERICAN RADIO JOB MARKET 
1553 North Eastern 

Las Vegas. Nevada 99101 

riskccakers 

RECORD PRESSING 
CASSETTE DUPLICATION 

RECORD JACKETS 
Now Complete Package Pares 
CALL TOLL FREE 

1- 800 -468 -9353 
153 W. 46th St., New York, N.Y. 10036 

212- 302 -4140 

***********tt***** 
DANCE FLOOR LIGHTING 

QUALITY PRODUCTS PRICED LOW1 

* 
* 
* 

Controllers, pinbeams, color sticks, * 
mirror balls, rope lights, beacons, * 
novas, strobes, foggers, rotators, * 

and other similar products! 
Let us help you! * 

THE MUSIC SERVICE * 
327 S. Miller Rd. Akron, OH 44313 * 

* *Tt ** (216)867.1575 * ** *tit 

TALENT 

DESPERATELY SEEKING 
SINGER 

Striking, talented, oriental female singer, age 21 
to 26. Must be serious about career develop- 
ment. Send resume, photo and lape to: 

Box # 7672 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

ATTENTION RECORD COMPANIES - I have 4 mas- 
ter tapes ready to be pressed. Soul /Dance /Pop and 
Funk. Let's make Deal! Call Ron now. (212) 220- 
3594 - 893 -7742. 

ARTISTS AND LABELS, 
TAKE NOTE 

We write the songs ! SHOWSTOPPERS has hit 
material for your single or album. Have hit R &B, 
Country, Pop -Ballad, and MAJOR INSPIRA- 
TIONAL FUNDRAISER avail. now. 

Deborah Colony (212) 686 -4992. 

IN CONJUNCTION WITH Kansas City World Trade 

Festival, major Kansas City hotel is seeking estab- 

lished jazz band proficient in European jazz styles to 

perform 20 hours per week at it's Kansas City down- 

town location from May 4 through June 4 1986. 

Compensation $3,500 per week for the group. Con- 

tact Vista International Hotel. 200 W. 12th St., Kan- 

sas City MO 64105. Attn Martin Lawrence. 

WORK 
Florida based night club chain seeks vocalist/ 
musicians to make up three house bands. Top 

40 /Disco. Must read. Rotating female fronts. 

Completed by April. Send promo into immedi- 

ately. 

Star Artist Management 
241 South Atlantic Blvd 

Suite 300 
Ft. Lauderdale FL 33316 

VARIETY SHOW ON CABLE TV - Booking acts now 

- excellent expose. Video settings - small fee. Call 

Ron now! (212) 220-3594 893 -7742. 

FEMALE R & B 
SINGER WANTED 

Professional experience required mid 20's - at- 
tractive. Send resume, photo and tape to: 

Box #7671 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

MUSIC MANAGEMENT 
COMPANY SEEKS STAFF 
ARTIST MUSICIAN WITH 

OWN EQUIPMENT TO 
WORK WITH NEW AND 
UPCOMING ARTISTS. 

REPLY IN CONFIDENCE 
TO: 

BOX #7669 
Billboard Magazine 

1515 Broadway 
New York NY 10036 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD! 
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nternational 
GRP Records Sets Up Base In Switzerland 
CDs Boosting New Growth In Europe's Jazz Sales 

ZURICH U:S. jazz label GRP Rec- 
ords has completed the process of 
establishing a European base for its 
operations. A first international 
meeting held here March 13 -15 also 
marked the official opening of GRP 
Records Switzerland, chosen for its 
central location and banking facili- 
ties. 

To ensure Europe -wide availabil- 
ity of GRP's catalog, analog prod- 
uct is centrally pressed at Teldec's 
West German plant using Direct 
Metal Mastering (DMM) techniques 
from digital masters. 

But according to the label's own 
research, Compact Disc is fast over- 
taking the conventional LP as jazz 
fans' preferred medium, and supply 
shortages, still unresolved, have re- 
stricted trade. New York -based Bud 
Katzel, sales and distribution direc- 
tor, told the meeting: "We could sell 
three times as many CDs if the 
plants would supply them." Cur- 
rently GRP uses four plants in Ja- 
pan, one in Austria, and one in Swit- 
zerland. 

Speakers at the meet, attended by 
55 GRP reps, credited CD introduc- 
tion as sparking new growth in Eu- 
ropean jazz sales. Said Wolfgang 
Breuer, of Intercord, GRP's West 
German representative: "Jazz has a 
37 market share in Germany, which 
has increased from 17 two years 
ago because of the invention and de- 
velopment of Compact Disc and will 

increase further in the future." 
European coordinator Kurt Weil 

added that in the last eight months 
GRP sold around 80,000 CDs and 
100,000 conventional albums. 
Founded by musicians Dave Grusin 
and Larry Rosen, the label has been 
a strong advocate of the new carrier 
since its inception, embarking on 
digital production in 1979, releasing 
its first three CDs in May 1984 and 
later the same year joining with 
Sony, CBS, WEA, and PolyGram in 
the CD Player Retail Promotion. It 
was also a founder member of the 
U.S. Compact Disc Group trade or- 
ganization of software and hard- 
ware manufacturers. 

Rosen reports that the company 
does 507 of its sales in CD product. 
The label's sales curve has risen 
dramatically since it entered the 
market in 1984. It did $800,000 in 
business that year, rising to $5 mil- 
lion last year, according to Rosen. 
He projects a $10 to $13 million year 
in 1986. 

Rosen predicts that by the end of 
this year GRP will be supplying 
150,000 CDs monthly to catch up 
with its accumulated backlog of or- 
ders and increased market penetra- 
tion. 

In terms of marketing, Rosen 
says that GRP's successful stand as 
an independent label selling jazz 
product is linked to its ability to 
have established a "brand image" in 

PRODUC11ON. 

When you 
are looking at 
the particulars 
of technology 

A.T.B.spa 
20030 Senago 
Milano Italy 
30, Palmiro Togliatti 
telefono 02 9989976/7/8 
TLX 334457 ATIBIX I. 

which the entire catalog is promot- 
ed as a total entity. 

Promotional links are being 
forged with companies such as U.K. 
loudspeaker manufacturer B &W to 
support European tours by GRP 
artists, who include Eddie Daniels, 
Diane Schuur, Special EFX, Dave 
Valentin, Lee Ritenour, Billy Cob- 
ham, new signee Chick Corea, and 
Grusin himself. 

Bud Katzel says that in -store pro- 
motion material was greeted enthu- 
siastically by the Europeans, even 
to the degree that there was a pref- 
erence for the original English -lan- 
guage point -of- purchase items. Also 
a videotape of GRP history was 
shown at the meeting, with a num- 
ber of attendees asking for copies to 
take back to their respective coun- 
tries. 

As for future software technolo- 
gy, discussions are under way with 
JVC on digital audio possibilities. 

INTERNATIONAL EDITOR 

PETER JONES, Billboard, 71 Beak St., 
London WIR 3LF. 01-439 9411. 

INTERNATIONAL CORRESPONDENTS 

Austria -MANFRED SCHREIBER, 1180 Wien, 
XVII, Kreuzgasse 27. 0222 48- 28 -82. 

Australia -GLENN BAKER, P.O. Box 261, Baulk - 
ham Hills, 2153 New South Wales. 

Belgium -MARC MAES, Kapelstraat 41, 2040 

Antwerpen. 03- 5688082. 

Canada -KIRK LaPOINTE, 7 Glen Ames Ave., 
Toronto, Ontario M4E 1M3. 416 -364 -0321. 

Czechoslovakia -DR. LUBOMIR DOURZKA, 14 

Zeleny Pruh, 147 00 Praha 4 Branik. 26- 16 -08. 
Denmark -KNUD ORSTED, 22 Tjoernevej, DK- 

3070 Snekkersten. 02-22-26-72. 
Finland -KARI HELOPALTIO, SF -01860 Perttula 

27- 18 -36. 

France DERRY HALL, 8 Rue de l'Eure 75014 

Paris. 1- 543 -4879. 

Greece -JOHN CARR, Kaisarias 26-28, Athens 
610. 

Holland -WILLEM HOOS, Bilderdijhlaan 28, Hil- 
versum. 035- 43137. 

Hong Kong -HANS EBERT, TNS, 17 /F, Wah 

Kwong Bldg., 48 -62 Hennessey Rd., Tel: (5) 
276021. 

Hungary-PAUL GYONGY, Orloutca 3 /b, 1026 

Budapest 11. Tel: 167 -456. 

Ireland -KEN STEWART, 56 Rathgar Road, Dub- 

lin 6, Ireland. 97- 14 -72. 

Israel -BENNY DUDKEVITCH, P.O. Box 7750, 

92 428 Jerusalem. 

Italy -VITTORIO CASTELLI, Via Vigoni 7, 20122 
Milan. 02 -545 5126. 

Japan -SHIG FUJITA, Utsunomiya Bldg., 19 -16 

Jingumae 6- Chome, Shibuya -ku Tokyo 150. 03 

4984641. 

Kenya -RON ANDREWS, P.O. Box 41152, Nairo- 
bi. 24725. 

Philippines -CES RODRIGUEZ, 11 Tomas Beni- 
tez, Quezon City 3008. 

Poland -ROMAN WASCHKO, Magiera 9m 37, 

01-873 Warszawa. 34- 36 -04. 
Portugal -FERNANDO TENENTE, R Sta Helena 

122 R /c, Oporto. 
Romania- OCTAVIAN URSULESCU, Str. Radu 

de la La Afumati nr, 57 -B Sector 2, Bucharest 
O.P. 9. 13- 46 -10. 16- 20 -80. 

Singapore -ANITA EVANS, 164 Mount Pleasant 
Rd., 1129. 2560551. 

South Africa -JOHN MILLER, 305 Buckingham 
Ct., Leyds St., Joubert Park, Johannesburg. 
2000. 

Sweden -MAGNUS JANSON, Tavastgatan 43, 

11724 Stockholm. 8 -585 -085. 

Switzerland- PIERRE HAESLER, Hasenweld 8, 

CH -4600 Olten, 062- 215909. 

U.S.S.R. -VADIM D. YURCHENKOV, 6 Aprel- 
skaya Str., Block 2, Apt. 16, 195268 Lenin- 
grad, K -268. 225-35-88. 

West Germany- WOLFGANG SPAHR (Chief Cor- 
respondent), 236 Bad Segeberg, An der Trave 

67 b, Postfach 1150. 04551- 81428. 

JIM SAMPSON (News Editor), Grillparzerstr. 
46, 8000 Munich 80. 89-473368. Tlx: 5216622. 

Yugoslavia -MITJA VOLCIC, Dragomer, Rozna 

6, 61 351, Brezovica, Ljubljana 23 -522. 

Photo De Gold. Francis Cabrel, left, CBS Records France star, is shown with 
label president Henri de Bodinat after receiving a gold record for French sales 
of his current album, "Photos De Voyage." Cabrel has been on the road of late 
in France and, arrives soon, in Quebec. 

Label Launched In Europe 
LONDON Hollywood -based Earth - 
lines Entertainment group is put- 
ting $4 million behind the European 
launch of its new label, A Major 
Records, part of the company's re- 
cent expansion into artist manage- 
ment, publishing, and record pro- 
duction. 

Joint presidents Brent Hurst and 
Phil Seiflein say that it's their inten- 
tion "to seek out the wealth of un- 
tapped talent in Britain and the rest 
of Europe in the various entertain- 
ment fields we are involved in. We'll 
utilize the expertise and craftsman- 
ship there, and are also looking at 
the possibility of financing, staging, 

. and producing a new British musi- 
cal as well as co- presenting concert 
tours by our own artists." 

Barry Bethell, formerly with 
Greenhill Music Industries here, 
has been appointed European man- 
aging director for the group. His 
first task is to find London premises 
for A Major and a sister publishing 
company, which together will em- 
ploy about 10 people. Negotiations 
are also in progress for the pur- 
chase of a recording studio complex 
outside London where the com- 
pany's audio and video production 
activities will be based. 

"It will be several months before 
we have all the group companies in 
full swing," says Bethell, "but sev- 

eral majors have already expressed 
interest in licensing the new label 
on a worldwide basis." 

Earthlines has reportedly been a 
bidder for the catalog and distribu- 
tion network of U.K. label PRT. 

A Major will be launched in June 
with product from U.K. duo D'Bat. 
Other British acts on the label are 
Graham Todd and Vera Haine; art- 
ists already signed to the label in 
the U.S. are Gregg Abbott, Monopo- 
ly, David Britton, Citizen, and Bill 
Lorentzen. 

Sony Shifts Plant 
TOKYO Sony Corp. will add a 
new factory by this fall to in- 
crease its Compact Disc player 
production about 307 to just un- 
der 200,000 units a month. 

The company's worldwide 
share of CD hardware production 
is presently 20`/ , but it is seeking 
to reach 257 as soon as possible. 

Sony has four factories current- 
ly on- stream. The new plant is 
Sony Tsukuba, near Tokyo, which 
is currently producing mini -com- 
ponent sets. Sony will purchase 
the pickup from its Sound System 
subsidiary. 

EMI Packages Hologram 
LONDON EMI Records here is 
claiming a "futuristic first" when 
its double album "Time" is released 
April 28. Based on the stage show of 
the same name, the recording fea- 
tures a hologram of actor Sir Lau- 
rence Olivier as part of its sleeve 
packaging. 

Says Guy Warren, EMI market- 
ing manager: "We believe it is the 
first time this has ever been done. It 
wasn't a cheap exercise but we felt 
it was important that the deluxe 
packaging should be in keeping 
with the presentation of the show." 

The double album carries a dealer 
price of $8.65 and includes a 64 -page 

booklet. 
Stars of the musical, which 

opened here April 9 at the Domin- 
ion, are Cliff Richard and, in a holo- 
graphic representation, Olivier. 
Both are featured in the album, 
along with Dionne Warwick and Ju- 
lian Lennon, with contributions 
from Stevie Wonder, Ashford & 
Simpson, Freddie Mercury, Leo 
Sayer, and Burt Bacharach. 

Two Cliff Richard singles taken 
from the show have already been re- 
leased and charted, and a- third 
"Born To Rock'n'Roll," is out this 
month along with Julian Lennon's 
"Time Will Teach Us All." 
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Canada 
CRIA Is Meager With March Metal Awards 

Houston, Cockburn Lead Certification Parade 
TORONTO Whitney Houston's 
Grammy award success this year 
seems to be paying dividends across 
the border as well as across the 
board. The Canadian Recording In- 
dustry Assn. (CRIA) says her self - 
titled debut cruised past triple plati- 
num in March, making it RCA's big- 
gest disk in this territory in some 
time. 

The pickings were lean for the 
third month of the year where certi- 
fications were concerned, suggest- 
ing that the business still needs a 
lift from a big title or two. 

Apart from Houston's effort, 
only Heart's self -titled recent album 
was certified multiplatinum. It, too, 
went over 300,000 units, three times 
the platinum standard in Canada. 

In all, CRIA certified just 14 disks 
in March. 

Only two albums reached plati- 
num, Pat Benatar's "Seven The 
Hard Way" and the "Rocky IV" 
soundtrack. 

Apart from these, there were few 
signs of life in the business. One no- 
table exception was the "Live Is 
Life" single from Opus. It has been 
a "hook" at retail, soaring to No. l a 
few weeks ago. CRIA says that it 
went double platinum in March, 
meaning it had surpassed sales of 
200,000 in the country. Dionne War- 
wick & Friends scored the only oth- 
er platinum -single certification with 
"That's What Friends Are For." 

All other CRIA awards were 
gold. 

Three Canadian disks were 
among the six gold albums for the 
month. Bruce Cockburn took two, 
one for his newest, "World Of Won- 
ders," which has earned gold in only 
a few weeks; the other was for his 
relatively ancient release, "High 
Winds, White Sky." Jane Siberry, 
who recently moved from the Wind- 
ham Hill to the Warner Bros. roster 
in the U.S., was awarded her first 
gold album for "The Speckless 
Sky." It was also the first such cer- 
tification for the independent Duke 
Street label, which has long fought 
to break her in Canada. 

Warwick's "Friends" release, Al- 
abama's "Greatest Hits," and 

"Primitive Love" by Miami Sound 
Machine also went gold in March. 

One rising star and an established 
one scored gold singles. Houston's 
"How Will I Know" and James 
Brown's "Living In America" were 
certified with sales of more than 
50,000 copies in Canada. 

With its five March certifications, 
RCA moved into second place 
among Canadian distributors for 
awards this year, behind CBS. 
March's certifications tally was: 
RCA, 5; CBS, 5; PolyGram, Capitol - 
EMI, MCA, and WEA (for Duke 
Street), 1 each. Unofficially, the 
year -to -date list totals: CBS, 25; 
RCA, 12; Capitol -EMI, 10; Poly - 
Gram, 6; MCA, 5; A &M, 5; WEA, 2; 
Distribution Select, 2. 

Maple briefs 
THE CANADIAN ACADEMY of 
Recording Arts & Sciences 
(CARAS) has appointed the mem- 
bers of its nominating and voting 
committees to guide the Academy 
on which recordings should be up 
for and receive Junos in special cat- 
egories. The members: Norman 
Miller of CBS Masterworks (classi- 
cal), Phil Sheridan of Innovation 
Records (jazz), Bill Usher of Kid's 
Records (children's), Daniel Cau- 
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deiron of the Black Music Assn. of 
Canada (r &b /soul /calypso), Hay- 
ward Parrot of McClear Recording 
Studios (producer /engineer), and 
Christopher Ward of the Much- 
Music Network (video). 

RADIO STATION Q104 Halifax - 
Dartmouth assembled more than 
20,000 signatures on a petition to 
bring Rush to town. The band re- 
cently passed up the city for the 
fourth consecutive time when it put 
together its tour. No word yet on 
whether the band will hit the city 
next time out. 

FANFARE RECORDS will be the 
first Canadian label to have its Com- 
pact Discs domestically produced. 
The Praxis Technologies plant will 
roll four titles off the presses: "The 
Gershwin Connection," featuring 
Erich Kunzel, Ofra Harnoy. An- 
drew Davis, Julius Baker, John 
Arpin. Kevin Cole, and others; 
"Kunzel On Broadway" with the 
Winnipeg Symphony Orchestra; 
"Ofra Harnoy And The Orford 
String Quartet Play The Beatles "; 
and "The Pachelbel Canon And Oth- 
er Digital Delights" with Andrew 
Davis and the Toronto Symphony 
Orchestra. The 16,000 -unit first run 
is already sold, reports label presi- 
dent Julian Rice, with 70% of the 
disks earmarked for the U.S. Praxis 
predicts a late April shipment. 

MuchMusic Gets Go -Ahead 
For French- Language Net 

MONTREAL MuchMusic Network 
has received federal regulatory per- 
mission to launch a French - 
language equivalent in central and 
eastern Canada. MuchMusic: En 
Francais should be up and running 
within two months. 

Following several months of lob- 
bying by the network, the Canadian 
Radio -Television and Telecommuni- 
cations Commission ruled March 13 
in favor of the plan. 

For the Quebec music scene, this 
decision couldn't come soon enough. 

VideoFACT 
is going to 

have to disburse 
one -third of 
its funds to 

Quebec artists' 

The industry has been in a general 
state of decline for the last few 
years, with record releases down 
sharply and few artists able to 
achieve success without moving 
abroad to seek fortune. Part of the 
problem in recent years has been 
the inability of artists to get video 
exposure -and the reluctance of la- 
bels to invest in video production 
due to a lack of potential exposure. 

Plans call for the establishment 
of an office here with more than a 
dozen employees. The new service 
will provide four hours of program- 
ming a day which will be used and 
repeated during the 8 p.m. to 4 a.m. 
(EST) operating schedule. 

Cable companies offering the ser- 
vice will have the choice of carrying 
MuchMusic separately, or of dis- 
placing the MuchMusic English sig- 
nal for eight hours daily to show the 
new programming. 

The commission laid down few 
conditions of license for the net- 
work in its operation of MuchMusie. 
Only 3% of all videos need be 
French- language. And the -Video 
Foundation to Assist Canadian Tal- 
ent (VideoFACT), a video produc- 
tion fund overseen by MuchMusic 
and the Canadian Independent Rec- 
ord Production Assn. (CIRPA), will 
have to disburse one -third of its 
funds to Quebec artists. Both condi- 
tions, says MuchMusic president 

Moses Znaimer, are easily accom- 
plished. 

"We're pleased with the deci- 
sion," he says. "We only wish it 
came sooner. We were ready a year 
ago to do this." 

Znaimer thinks that the new ser- 
vice offers the potential for French - 
language video producers, artists, 
and record companies that their En- 
glish- speaking counterparts got 
from the launch of VideoFACT 
about a year and a half ago. As a 
condition of MuchMusic's license, it 
has to set aside $100,000 or 2.4 per- 
cent of its gross revenues, whichev- 
er is greater, each year for Video - 
FACT. 

Currently, MuchMusic has to 
show 10% Canadian videos. But 
Znaimer says the network shows 
about 18% CanCon. 

Marie Josee Raymond, who re- 
cently co -wrote a federal task force 
report on the film industry, be- 
comes the new network's vice presi- 
dent of corporate affairs. He is 
based at the operation's Montreal 
offices. 

Marc Charpentier will be the net- 
work's chief VJ. Two others will be 
hired. Pierre Marchand will head 
production, with one or two other 
coordinating producers anticipated. 
Robert Cole is named sales manag- 
er. 

The news and information compo- 
nent of the network will be pro- 
duced from Montreal, but assembly 
of the four -hour package will be 
done at MuchMusic headquarters in 
Toronto. 

The service will be delivered to ca- 
ble via satellite. MuchMusic was 
last week seeking a quick satellite 
deal with Telesat Canada, the coun- 
try's domestic satellite operator. 
When operating, the new network's 
signal will be available in Manitoba, 
Ontario, Quebec, New Brunswick, 
Nova Scotia, Prince Edward Island 
and Newfoundland. But the bulk of 
the subscribers should come from 
the predominantly French province 
of Quebec. 

Coincidental with the CRTCs ap- 
proval of the music video system, it 
granted permission for a youth -ori- 
ented service for Quebec through 
the province's major cable company. 
It is possible in some cases that ca- 
ble systems will team the two ser- 
vices. 

Already, VideoFACT spends 23% 
of its funds in Quebec, Znaimer says. 

CNE Board Cleared In Concert Case 
TORONO Metropolitan Toronto 
police investigators have cleared 
the Canadian National Exhibition 
and its board of directors of 
wrongdoing connected with two 
Bruce Springsteen concerts here 
last August. 

New reports quoted an unnamed 
ticket scalper as saying he had 
bought hundreds of tickets at pre- 
miums of up to $20 each for the 
shows. Other media reports al- 
leged that there had been over- 
crowding of the facility. 

CNE association president Ver- 
non Barber says the Exhibition 
and the board have been cleared of 
any wrongdoing. Toronto Mayor 
Art Eggleton had established a 
task force to look into the over- 
crowding question and found no 
contravention of the Ontario fire 
code. 

The boxoffice at CNE was also 
exonerated of guilt in the premium 
payment issue. No surcharges are 
allowed on tickets sold from there. 

There are still some questions 

about CNE capacity, however. An 
audit ordered by Toronto chairman 
Dennis Flynn shows that 69,122 
people attended the Aug. 28 con- 
cert and 69,545 turned up for the 
next night's performance. CNE 
maximum seating is 54,331. To let 
more people in requires a special 
fire department permit, but none 
was requested. 

Police say that laying charges 
might prove impossible. Actual at- 
tendance would have to be proven. 
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CANADA (Courtesy The Record) As of 3/27/86 AUSTRALIA (Courtesy Kent Music Report) As of 4/11/86 ' 
1 I 

SINGLES 
1 1 

SINGLES 
WHEN THE GOING GETS TOUGH BILLY OCEAN LIBERATION EMI 

2 2 

CONGA MIAMI SOUND MACHINE CBS 

HOW WILL I KNOW WHITNEY HOUSTON ARISTA /RCA 2 4 HOW WILL I KNOW WHITNEY HOUSTON ARISTA /RCA 

3 4 KYRIE MR. MISTER RCA / ARIOLA 3 10 CHAIN REACTION DIANA ROSS CAPITOL/EMI 

4 6 NIKITA ELTON JOHN WEA 4 2 CONCRETE AND CLAY MARTIN PLAZA CBS 

I 
5 

6 

5 

3 

LIVING IN AMERICA JAMES BROWN CBS 

THAT'S WHAT FRIENDS ARE FOR DIONNE & FRIENDS ARISTA /RCA 

5 

6 

5 

3 
ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN /EMI 

HIT THAT PERFECT BEAT BRONSKI BEAT LONDON /POLYGRAM 

7 7 ROCK ME AMADEUS FALCO A &M 7 12 KISS PRINCE AND THE REVOLUTION WARNER, WEA 

8 8 WHEN THE GOING GETS TOUGH (JEWEL OF THE NILE THEME) BILLY 8 6 HARLEM SHUFFLE ROLLING STONES cas 

9 10 
OCEAN JIVE /QUALITY 9 7 YOU LITTLE THIEF FEARGAL SHARKEY VIRGIN /EMI 

30 9 
DON'T FORGET ME GLASS TIGER CAPITOL 

THE SUN ONLY SHINES ON T.V. A -HA WARNER BROS. /WEA 

10 
11 

14 

14 
SARA STARSHIP GRUNT /RCA 

SUSPICIOUS MINDS FINE YOUNG CANNIBALS LONDON / POLYGRAM 

11 15 PARTY ALL THE TIME EDDIE MURPHY ces 12 13 KYRIE MR. MISTER RCA 
12 11 LIFE IN A NORTHERN TOWN THE DREAM ACADEMY WEA 13 8 THAT'S WHAT FRIENDS ARE FOR DIONNE WARWICK ARISTA /RCA 
13 13 KING FOR A DAY THOMPSON TWINS ARISTA /RCA 14 9 YOU'RE A FRIEND OF MINE CLARENCE CLEMONS cos 
14 14 THESE DREAMS HEART CAPITOL 15 15 KISS THE DIRT (FALLING DOWN THE MOUNTAIN) INXS WEA 
15 18 SARA STARSHIP GRUNT /RCA 16- 18 RUSSIANS STING SAM FESTIVAL 
16 12 IF I WAS MIDGE URE CHRYSALIS /MCA 17 NEW BABY, YOU'RE SO STRANGE ICEHOUSE REGULAR /FESTIVAL 
17 17 NOW AND FOREVER ANNE HURRAY CAPITOL 18 16 WALK OF LIFE DIRE STRAITS VERTIGO /POLYGRAM 
18 19 A GOOD HEART IS HARD TO FIND FEARGAL SHARKEY VIRGIN /A &M 19 19 AND SHE WAS TALKING HEADS EMI 
19 16 SAY YOU, SAY ME LIONEL RICHIE MOTOWN 20 20 A GOOD HEART FEARGAL SHARKEY VIRGIN /EMI 
20 NEW JOHN COUGAR MELLENCAMP R.O.C.K. IN THE USA (A SALUTE TO 
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60'5 ROCK) RIVA /POLYGRAM 

ALBUMS 1 

2 

1 

2 

ALBUMS 
DIRE STRAITS BROTHERS IN ARMS VERTIGO /POLYGRAM 

WHITNEY HOUSTON ARISTA /RCA 
form or by any means, electronic, mechanical, photocopying, recording, 1 1 WHITNEY HOUSTON ARISTA RCA 

or otherwise, without the prior written permission of the publisher. 2 3 MR. MISTER BROKEN WINGS RCA/ ARIOLA 3 5 STING DREAM OF THE BLUE TURTLES A&M /FESTIVAL 

3 2 DIRE STRAITS BROTHERS IN ARMS VERTIGO / POLYGRAM 4 4 FINE YOUNG CANNIBALS LONDON / POLYGRAM 

4 4 SADE PROMISE PORTRAIT/CBS 5 3 ROLLING STONES DIRTY WORK CBS 

BRITAIN (Courtesy Music Week) As of 4/12/86 5 

6 
5 

6 
HEART NEVER CAPITOL . 

COREY HART BOY IN THE BOX AQUARIUS /CAPITOL 

6 

7 

NEW 

7 

VARIOUS ALL THE HITS WEA 

JIMMY BARNES FOR THE WORKING CLASS MAN 
This Last 

7 - 
MUSHROOM /FESTIVAL 

Week Week SINGLES 
8 

7 

14 
SIMPLE MINDS ONCE UPON A TIME VIRGIN /A&M 

8 NEW VARIOUS TELEVISION'S GREATEST HITS LIBERATION /EMI 

1 1 LIVING DOLL. CLIFF RICHARDS & THE YOUNG ONES FEATURING 9 9 
THE CULT LOVE VERTIGO / POLYGRAM 

9 8 CARS THE CARS GREATEST HITS ELEKTRA /WEA 
HANK MARVIN WEA 

10 8 
FALCO FALCO 3 A &M 

SCARECROW 
10 6 STEVIE NICKS ROCK A LITTLE PARLOPHONE /EMI 

2 4 A DIFFERENT CORNER GEORGE MICHAEL EPIC 
11 11 

JOHN COUGAR MELLENCAMP RIVA.'POLYGRAM 

BIG PRIZE 
11 9 FEARGAL SHARKEY VIRGIN, EMI 

3 2 WONDERFUL WORLD SAM COOKE RCA 
12 10 

HONEYMOON SUITE THE WARNER BROS. /WEA 

PETE TOWNSHEND WHITE CITY ATCO WEA 
12 11 TALKING HEADS LITTLE CREATURES EMI 

4 3 TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX JIVE 
13 NEW GLASS TIGER THE THIN RED LINE CAPITOL 13 13 SADE PROMISE EPIC /CBS 

5 10 ROCK ME AMADEUS FALCO A&M 
14 12 U TOP AFTERBURNER WARNER BROS.'WEA 14 10 PHIL COLLINS NO JACKET REQUIRED WEA 

6 5 YOU TO ME ARE EVERYTHING (THE DECADE REMIX 76/86) REAL 15 15 BRUCE COCKBURN WORLD OF WONDERS TRUE NORTH /CBS 15 NEW ROSE TATTOO A DECADE OF ROCK ALBERT /EMI 
THING PRT 

16 16 OZZY OSBOURNE THE ULTIMATE SIN CBS 16 NEW ELTON JOHN ICE ON FIRE ROCKET /POLYGRAM 
7 7 A KIND OF MAGIC QUEEN EMI 

17 17 MIKE + THE MECHANICS ATLANTIC, WEA 17 12 MARTIN PLAZA PLAZA SUITE CBS 
8 9 PETER GUNN ART OF NOISE & DUANE EDDY CHINA 18 18 PHIL COLLINS NO JACKET REQUIRED ATLANTIC /WEA 18 15 INXS LISTEN LIKE THIEVES WEA 
9 23 TRAIN OF THOUGHT A -HA WARNER 19 13 STEVIE NICKS ROCK A LITTLE MODERN WEA 19 NEW MR. MISTER WELCOME TO THE REAL WORLD RCA 
10 14 SECRET LOVERS ATLANTIC STARR A &M 20 19 BRYAN ADAMS RECKLESS AaM 20 14 GRACE JONES ISLAND LIFE ISLAND/FESTIVAL 
11 20 E =MC2 BIG AUDIO DYNAMITE CBS 

12 
13 

6 

8 
CHAIN REACTION DIANA ROSS CAPITOL 

ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN 
WEST GERMANY (Courtesy Der Musikmarkt) As of 4/7/86 JAPAN (Courtesy Music Lobo) As of 4/ 15/86 

14 27 HAVE YOU EVER HAD IT BLUE STYLE COUNCIL POLYDOR SINGLES SINGLES 
15 NEW ALL THE THINGS SHE SAID SIMPLE MINDS VIRGIN 1 2 GEIL BRUCE & BONGO 1 NEW WATASHI WA RIKA CHAN NYANGIRASU ONYANKO CLUB 

RUSH /ARIOLA 
REPLEASE /FUJI PACIFIC 16 13 KYRIE MR. MISTER RCA 2 3 WHEN THE GOING GETS TOUGH BILLY OCEAN JIVE 2 1 DEKAMERON DENSETSU SHONENTAI WARNER /JANIIZU 

17 11 HI HO SILVER (THEME FROM BOON) JIM DIAMOND A &M 3 1 BROTHER LOUIE MODERN TALKING HANSA/ARIOLA 3 4 KANASHIMI YO KONNICHIWA YUKI SAITO 
18 NEW LOOK AWAY BIG COUNTRY MERCURY 4 4 A LOVE BIZARRE SHEILA E PAISLEY PARK CANYON /TOHO /FUJI PACIFIC 

19 17 OVERJOYED STEVIE WONDER MOTOWN 5 11 MANIC MONDAY BANGLES CBS 4 2 AOI SUTASUION SONOKO KAWAI CBS /SONY /WATANABE 

20 12 MANIC MONDAY BANGLES Gas 6 NEW LOVE MISSILE Fl 11 SIGUE SIGUE SPUTNIK PARLOPHONE /EMI 5 3 YUMEIRO NO MESSAGE TOMOMI NISHIMURA TOSHIBA EMI /GEIEI /NTV 

21 19 LOVE COMES QUICKLY PET SHOP BOYS PARLOPHONE 7 5 STRIPPED DEPECHE MODE MUTE INTERCORD M 

22 24 HELLO DARLING TIPPA IRIE UK BUBBLERS 8 10 SILENT RUNNING MIKE AND THE MECHANICS WEA 
6 5 MY REVOLUTION MISATO WATANABE EPIC /SONY; THUNDEFUNICHION 

BOND 
23 35 THE FINEST SOS BAND TABU 9 6 THE PROMISE YOU MADE COCK ROBIN CBS 7 NEW NAMIDA NO HARIUDDO NAOKO KAWAI COLUMBIA ,TOSHIBA 
24 18 DIGGING YOUR SCENE BLOW MONKEYS RCA 10 7 KYRIE MR. MISTER RCA 8 6 FURAMINGO IN PARADISE YOKO OGINOME VICTOR,HIYOSHI'JCM 
25 29 COME ON COME ON BRONSKI BEAT FORBIDDEN FRUIT 11 17 HARLEM SHUFFLE ROLLING STONES ROLLING STONES, ces 9 7 DESIRE AKINA NAKAMORI WARNER /PIONEER /MC CABIN 
26 15 KISS PRINCE AND THE REVOLUTION PAISLEY PARK 12 NEW ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN /ARIOLA 10 11 KONYA WA ANGEL MEGUMI SHIINA TDK/CHAPPELL INTERSONG 

27 16 MOVE AWAY CULTURE CLUB VIRGIN 13 NEW JEANNIE FRANK ZANDER TELDEC 11 8 KANASHIMI NO MONUMENT YOKO MINAMINO CBS SONY, FUJI 

28 21 THE POWER OF LOVE /DO YOU BELIEVE IN LOVE HUEY LEWIS AND 14 16 CHAIN REACTION DIANA ROSS EMI PACIFIC /JCM, KITTY M 

THE NEWS CHRYSALIS 15 8 JEANNY PART 1 FALCO GIG ,TELDEC 12 10 OH POPSTAR CHECKERS CANYON THREE STAR 

29 36 IS YOUR LOVE STRONG ENOUGH BRYAN FERRY EG /POLYDOR 16 9 OHNE DICH (SCHLAF ICH HEUT HACHT NICHT EIN) MUENCHNER 13 16 21 SEIKI MADE AISHITE MARI MIZUTANI VICTOR ,SUN M 

30 28 SHELLSHOCK NEW ORDER FACTORY FREIHEIT ces 14 9 KISETSU HAZURE NO KOI AKIE YOSHIZAWA WITH ONYANKO CLUB 

31 25 (NOTHING SERIOUS) JUST BUGGIN' WHISTLE CHAMPION 17 14 LITTLE GIRL SANDRA VIRGIN ARIOLA 
15 18 

FOR LIFE FUJI PACIFIC 

SEBANGO NO NAI EISU LAFU LADY 
32 22 HARLEM SHUFFLE ROLLING STONES ROLLING STONES /CBS 18 15 SARA STARSHIP GRUNT ,RCA PORIDORU TORO FUJI PACIFIC LIGHT SONG 

33 26 NO ONE IS TO BLAME HOWARD JONES WEA 
19 13 BURNING HEART SURVIVOR SCOTTI BROS- BELLAPHON 16 NEW MORNING MOON CHAGE ASUKA ARD PARK YAMAHA 

34 32 THE HONEYTHIEF HIPSWAY MERCURY 
20 12 FIRE AND ICE MARIETTA CBS 17 14 JANNE ONYNAKO CLUB CANYON FUJI PACIFIC 

35 33 ROCK ME TONIGHT FREDDIE JACKSON CAPITOL ALBUMS 18 NEW BAN BAN BAN KUWATA BAND TOSHIBA,AMUSE FUJI PACIFIC 

36 NEW CAN'T WAIT ANOTHER MINUTE FIVE STAR TENT 1 16 HERBERT GROENEMEYER SPRUENGE EMI 19 12 KAZE YOBI KIMI O TSURETE ALFFEE CANYON WATANABE 

37 NEW WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON A &M 2 1 AALGLATT /M BAP AHL MAENNER MUSICANT EMI 20 13 MODERN TIME KOJI KIKKAWA SMS WATANABE 

38 30 WHEN THE GOING GETS TOUGH BILLY OCEAN JIVE 3 NEW ROLLING STONES ROLLING STONES CONTAINS THE MEAN, LEAN ALBUMS 
39 34 THEME FROM NEW YORK NEW YORK FRANK SINATRA REPRISE HITS ROLLING STONES 1 NEW AKINA NAKAMORI REST REPLEASE 

40 NEW MARLENE ON THE WALL SUZANNE VEGA A &M 4 19 DEPECHE MODE BLACK CELEBRATION MUTE INTERCORD 2 1 CHECKERS FLOWER PONY CANYON 

5 2 WHITNEY HOUSTON ARISTA, ARIOLA 3 3 AYUMI NAKAMURA FAIR CHILD HUMMING BIRD 
ALBUMS 

6 3 SOUNDTRACK ROCKY IV 4 2 YUKI SAITO GLASS NO KODO CANYON 
1 1 VARIOUS HITS 4 CBS /WEA /RCA 

7 4 
SCOTTI BROS / BELLAPHON 

5 4 JUNICHI INAGAKI REALISTIC FUN HOUSE 
2 2 DIRE STRAITS BROTHERS IN ARMS VERTIGO 

8 
JENNIFER RUSH MOVIN ces 

6 NEW ROLLING STONES DIRTY WORK CBS SONY 
3 3 PET SHOP BOYS PLEASE PARLOPHONE 

9 
15 MATT BIANCO WEA 

7 10 KIYOTAKA SUGIYAMA OMEGA TORAIBU LIVE EMOTION VAP 
4 NEW PRINCE AND THE REVOLUTION PARADE WARNER 

5 PETER MAFFAY SENSATION K TEL 
8 5 WHITNEY HOUSTON PHONOGRAM 

5 5 WHITNEY HOUSTON ARISTA 
10 9 DIRE STRAITS BROTHERS IN ARMS VERTIGO. PHONOGRAM PMV 9 6 ONYANKO CLUB YUME CATALOGUE CANYON 

6 11 A -HA HUNTING HIGH AND LOW WARNER 
11 10 MR. MISTER WELCOME TO THE REAL WORLD RCA 10 7 MISATO WATANABE EYES EPIC SONY 

7 6 MR. MISTER WELCOME TO THE REAL WORLD 
12 14 TALK TALK THE COLOUR OF SPRING EMI 11 8 LAUDNESS CHYADOUZU ONU WOO WARNER PIONEER 

8 4 
RCA 13 6 MUENCHENER FREIHEIT VON ANFANG AN CBS 12 13 MEOW NAKAHARA MOODS TOSHIBA EMI 

9 
ROLLING STONES DIRTY WORK ROLLING STONES 14 12 SADE PROMISE EPIC CBS 13 9 SACHI SUGIURA FIRST WARNER PIONEER 7 PHIL COLLINS NO JACKET REQUIRED VIRGIN 15 7 ACCEPT RUSSIAN ROULETTE RCA 14 12 KOJI KIKKAWA MODERN TIMES SMS 10 NEW CULTURE CLUB FROM LUXURY TO HEARTACHE VIRGIN 16 11 COCK ROBIN ces 15 NEW MIYOKO YOSHIMOTO PARADISE PARK TEICHIKU 

11 9 VARIOUS HITS FOR LOVERS EPIC 17 13 FALCO FALCO 3 GIG TEL DEC 16 11 YUKIKO OKADA VINUS TANJO CANYON 
12 10 ORIGINAL SOUNDTRACK ROCKY IV SCOTT! BROS 18 18 SIMPLY RED PICTURE BOOK ELEKTRA WEA 17 16 MR. MISTER WELCOME TO THE REAL WORLD RVC 
13 16 SIMPLE MINDS - ONCE UPON A TIME VIRGIN 19 NEW ELECTRIC LIGHT ORCHESTRA BALANCE OF POWER JET CBS 18 NEW ELECTRIC LIGHT ORCHESTRA BALANCE OF POWER ces SONY 
14 12 EURYTHMICS BE YOURSELF TONIGHT RCA 20 17 MANFRED MANNS EARTHBAND WITH CHRIS THOMPSON CRIMINAL 19 14 THE SQUARE SPORTS CBS,SONY 
15 14 DEPECHE MODE BLACK CELEBRATION MUTE TANGO VIRGIN ARIOLA 20 15 BOOWY JUST A HERO TOSHIBA EMI 
16 NEW JEAN MICHEL JARRE RENDEZVOUS POLYDOR 

FRANCE (Courtesy of Europe 1) As of 3/30/86 ITALY (CourtesyGermano Ruscitto) As of 4/3/86 17 8 HUDDERSFIELD CHORAL SOCIETY THE HYMNS ALBUM HMV 

18 
19 

18 VAN HALEN 5150 WARNER 
SINGLES SINGLES 

20 
13 
17 

FRANK SINATRA GREATEST HITS /NEW YORK NEW YORK REPRISE 
1 5 CAPTAINE ABANDONNE GOLD WEA 1 1 ADESSO TU EROS RAMAllOTTI DDD 

21 31 
VARIOUS STREET SOUNDS 16 STREETSOUNDS 

2 3 LES RESTOS DU COEUR JEAN JAQUES GOLDMAN ET LES AUTRES 2 2 RUSSIANS STING CBS 

22 25 
ORIGINAL SOUNDTRACK ABSOLUTE BEGINNERS VIRGIN LEDERMAN CBS 

3 4 

CBS 

SENZA UN BRICIOLO DI TESTA MARCELLA CBs 

UBR 
DI 

23 28 
STING DREAM OF THE BLUE TURTLES A &M 

MADONNA LIKE A VIRGIN SIRE 

3 

4 
2 

4 
BURNING HEART (B 0 ROCKY IV) SURVIVOR CAS 

3EME SEXE INDOCHINE ARIOLA 
4 3 THE CAPTAIN OF HER HEART DOUBLE POLYGRAM 

24 19 KATE BUSH HOUNDS OF LOVE EMI 5 1 L'AZIZA DANIEL BALAVOINE BARCLAY 5 7 BURNING HEART SURVIVOR CBS 

25 20 TALK TALK THE COLOUR OF SPRING EMI 6 6 RUSSIANS STING AM POLYDOR 6 8 E' TUTTO UN ATTIMO ANNA OXA CBS 

26 21 TALKING HEADS LITTLE CREATURES EMI 7 10 NIKITA ELTON JOHN PHONOGRAM 7 10 LEI VERRA' MANGO FONIT CETRA 

27 15 DIANA ROSS EATEN ALIVE CAPITOL 8 NEW SAY YOU, SAY ME LIONEL RICHIE MOTOWN ,RCA 8 9 INNAMORATISSIMO RIGHEIRA CGD MM 

28 23 GO WEST CHRYSALIS 9 NEW TROPIQUE MURIEL DACQ CARRERE 9 19 BROKEN WINGS MR. MISTER RCA 

29 32 LEVEL 42 WORLD MACHINE POLYDOR 10 7 PAPA CHANTEUR JEAN LUC LAHAYE PHONOGRAM 10 6 VAI NINO D'ANGELO DURIUM 
30 NEW SHALAMAR THE GREATEST HITS STYLUS ALBUMS 11 NEW YOU CAN LEAVE YOUR HAT ON JOE COCKER EMI 
31 27 GRACE JONES ISLAND LIFE ISLAND 1 NEW DANIEL BALAVOINE SAUVEZ L'AMOUR BARCLAY 12 13 ELDORADO DRUM THEATRE CBS 
32 24 ALEXANDER O'NEAL TABU /EPIC 2 1 MISTRAL GAGNANT RENAUD VIRGIN 13 15 GRANDE GRANDE AMORE LENA BIOLCATI CGD MM 
33 NEW BIG AUDIO DYNAMITE THIS IS BIG AUDIO DYNAMITE CBS 3 2 JEAN JAQUES GOLDMAN NON HOMOLOGUE CBS 14 14 HIT THAT PERFECT BEAT BRONSKI BEAT POLYGRAM 
34 22 ELECTRIC LIGHT ORCHESTRA BALANCE OF POWER EPIC 4 8 STING DREAM OF THE BLUE TURTLES POLYDOR 15 11 AZZURRA MALINCONIA TOTO COTUGNO EMI 
35 26 NANA MOUSKOURI ALONE PHILIPS 5 4 SADE PROMISE ces 16 17 THE SUN ALWAYS SHINES ON TV A -HA WEA 
36 NEW VARIOUS THE TV HITS ALBUM VOL 2 TOWERBELL 6 

7 

NEW 

9 

FRANCIS CABREL PHOTOS DE VOYAGES CBS 
17 NEW SAY I'M YOUR NUMBER ONE PRINCESS ARISTON RICORDI 

37 30 BRYAN ADAMS CUTS LIKE A KNIFE A &M 
8 5 

CURE THE HEAD ON THE DOOR POLYDOR 

MICHEL SARDOU CHANTEUR DE JAll TREMA 18 12 

ME WEA 

TAKE ON ME A -HA WEA 38 
39 

33 
NEW 

BARBRA STREISAND THE BROADWAY ALBUM CBS 

DIRE STRAITS ALCHEMY VERTIGO 
9 NEW INDOCHINE 3 ARIOLA 'RCA 18 18 TO EARN WEST RCA 

40 40 MADONNA THE FIRST ALBUM SIRE 
10 NEW COLUCHE ENFOIRES EXCUSEZ NOUS LEDERMAN RCA 20 5 10 NASCERO' LORETTA GOGGI FONIT CETRA 
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newsmakers 

Writer Of The Year? Artist David Johansen, seated, meets witi 3VI's vice 
president of performing rights Stanley Catron in New York tz. ink a new writing 
agreement with the organization. Johansen, a /k /a Buster F:,inderer, was the 
big winner at tf a recent New York Music Awards show. 

For His 50th. This year marks Lionel Hampton's 50th anniversary E. nce his 
emergence as a major jazz figure, and Atlantic Records is no ng the occasion 
with a new album, "Sentimental Journey." Shown celebrating the release, left to 
right, are Hampton's manager Bill Titone, Hampton, Atlantic chairman Almet 
Ertegun, and Atlantic veep Tunc Erim. 

Gold Night. CBS recording artists the Hooters are presented wth Carsiaiian 
gold awards for their debut album, "Nervous Night." Pictured at he p ?sertation 
are, standing from eft, CBS Records International product manager L 33 

Kramer, group manager Steve Mountain, group members John Lilley a-c Cavid 
Uosikkinen, CBS International vice president of marketing Bob Camptall and 
group member Rob Hyman. Kneeling are CBS Canada vice presdent 
marketing and sales Don Oates and group members Andy King _nd E-c 
Bazilian. 

Manhattan's First. Manhattan Records officials and artists celebrate the label's first three Japanese gold plaques at a 
recent reception in Los Angeles. The trophies were awarded to Stanley Jordan, Grace Jones, and Artists United Against 
Apartheid. From left are international vice president Kick Van Hensel, artist Little Seven (writer and co- producer of 
AUAA's "Sun City "), label president Bruce Lundvall, Jones, EMI Music and Capitol Industries chairman of the board 
Bhaskar Menon, artist Nona Hendryx, and vice president of a &r Bruce Garfeld. 

Brief Encounter. The members of Capitol recording act Marillion were congratulate) by label executives following one of 
their two recent sold -out shows at the Roxy in Los Angeles. Gathered are, from left, Capitol Records group services 
executive vice president Dennis White, group member Fish, vice president of marketing and promotion Walter Lee, West 
Coast promotion director Susan Epstein, and national promotion director Tort. Gorman. 

Seven The Easy Way. Pat Benatar is cheered on by Chrysalis staffers before heading on stage to perform at New 
Jersey's Meadowlands Arena during her first U.S. tour in three years. From left are vice president of marketing Rick 
Dobbis, executive vice president Jeff Aldrich, band member Neil Geraldo, Benz tar, Chrysalis group chairman Chris Wright, 
president Jack Craigo, Chrysalis Music Worldwide president Bruno Kretchmar, and Chrysalis Music East Coast creative 
director /international manager Cherie Fonorow. 

Songwriters' Celebration. Artist Peggy Lee enjoys the program put on for her by the Songwriters Guild of America as 
part of the celebration honoring her with the organization's 13th Annual Aggie Award in Los Angeles. Among those 
performing were Danny Thomas, Jack Jones, and Lainie Kazan. Seated with Lee are Guild president George David Weiss, 
second right, and Sen. Arlen Specter (R -Pa.), right. 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

PRINCE & THE REVOLUTION`S "Kiss" (Paisley Park) grabs the 
top of the Hot 100, knocking Falco out after three weeks at No. 1. 

"Kiss" is a former Hot Mover /Sales- further proof that these Hot 
Movers are really "hot." After 16 weeks of Hot Mover awards, only one 
Hot Mover has failed to make the top 10. In other words, if a radio sta- 
tion adds a Billboard Hot Mover, there is a 95% chance that the record 
will be a top -10 hit nationally. Great odds! This week's Hot Mover /Air- 
play is "Live To Tell" by Madonna (Sire), picking up 20% of the pop 
radio panel to jump 14 places to No. 35. Last week's Hot Mover /Air- 
play, "Greatest Love Of All" by Whitney Houston (Arista), moves up 
to No. 22 and nabs Hot Mover /Sales. Only three records have been both 
Sales and Airplay Hot Movers; all three reached No. 1 or No. 2. 

EIGHT NEW ENTRIES debuted this week, with the Hot Shot Debut 
going to "There'll Be Sad Songs" by Billy Ocean (Jive) at No. 61. Run- 
ner-up was "Nothin' At All" by Heart (Capitol) at No. 65. The records 
are followups to No. 2 and No. 1 records, respectively. Concludes one 
major label promo exec, "It's tough out there for new artists." This 
week's exception was "Tuff Enuff" (CBS Associated) by the Fabulous 
Thunderbirds, who hit the Hot 100 for the first time at No. 94. 

IT'S A RARE OCCASION when 230 radio program directors agree on 
anything, but this week every one of Billboard's 230 pop reporting sta- 
tions are "Take Me Home" by Phil Collins (Atlantic). The last three 
straggler stations "came home" this week. Usually by the time the last 
few stations add a record, some of the early stations have dropped it 
into (unreported) recurrent rotation. 

THE ROLLING STONES had enormous gains in sales and radio air- 
play points with "Harlem Shuffle" (Rolling Stones) but only moved up 
one position to No. 8 due to the intense competition in the top 10. Judg- 
ing from gains to date, the record should be a contender for No. 1 in the 
next two weeks -along with "Manic Monday" by the Bangles at No. 2 

(Columbia), "Addicted To Love" by Robert Palmer at No. 3 (Island), 
"West End Girls" by the Pet Shop Boys at No. 5 (EMI America), and 
"Why Can't This Be Love" by Van Halen at No. 9 (WB). 

THE NEW EDITION lost its bullet at No. 38 this week with "A Little 
Bit Of Love" (MCA). Still, the song was a hit for almost every station 
that played it. The record went top 15 on radio stations all through the 
South, and top 10 in New York, Detroit, and San Antonio, where KTFM 
PD Bill Thorman reports it's in heavy rotation. "Other New Edition 
records were big for us in the past and we lean a little urban, so we 
started playing it a week or two after it came out. We saw teen phone 
requests followed by store reports. Passive callout research is about 4 

to 6 weeks behind store sales, so it hasn't shown up strong in passive 
research yet. Overall it moved from 9 to 8 on our playlist this week." 

FOR WEEK ENDING APRIL 19, 1986 

illboard 
HOT 100 SINGLES ACTION 

RADIO MOST ADDED 
230 REPORTERS 

NEW 

ADDS 

TOTAL 

ON 

BILLY OCEAN THERE'LL BE SAD SONGS ARISTA 88 88 

HEART NOTHING AT ALL CAPITOL 83 83 

TEARS FOR FEARS MOTHERS TALK MERCURY 54 130 

HOWARD JONES NO ONE IS TO BLAME ELEKTRA 47 92 

MADONNA LIVE TO TELL SIRE 47 211 
Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
186 REPORTERS 

CULTURE CLUB MOVE AWAY VIRGIN /EPIC 

SADE NEVER AS GOOD AS THE FIRST TIME PORTRAIT 

JULIAN LENNON STICK AROUND ATLANTIC 

SIMPLE MINDS ALL THE THINGS SHE SAID A &M /VIRGIN 

STARSHIP TOMORROW DOESN'T MATTER TONIGHT GRUNT 

NUMBER 

REPORTING 

56 
29 
26 
22 
22 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 

"ALL I NEED 

IS A MIRACLE" 
A MIRACULOUS HIT FOR 

ffllk!+Th! ffl[hfl1C5 

gi" 

iillVluu,,,n,. 

"ALL I NEED IS A MIRACLE" 

A TOP 10 album track and getting miraculous 

nationwide exposure! 

For MIKE & THE MECHANICS, it's full speed ahead. 

PRODUCED BY CHRISTOPHER NEIL 

29* 

A i//MI Ñ 
GiBMICEI 

ON ATLANTIC RECORDS & CASSETTES 

© 1986 Arlon, Rer °pimp Carp OA Werner Communications Co. 
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On Saturday April 5th, Jean Michel Jarre staged a spectacular multi- media event in Houston, Texas. 
Tapping every known form of entertainment technology, Jarre captivated a live audience of over one million people 

with musical and light effects cast against the city skyline and visible 50 miles away. 
Jean Michel Jarre's new album RENDEZ -VOUS, specially written for 

this event, includes "Last Rendez Vous: Ron's Piece;' a tribute to astronaut 
Ron McNair, who was to have played saxophone on this album. 

. PolyGram's salute to Jarre and this brilliant musical creation is supported ' ÿr by a full scale major marketing campaign, including television, radio and 
print advertising plus a massive point -of- purchase program. 

f a RENDEZVOUS IN HOUSTON -A CITY IN CONCERT / A MAGNIFICENT MOMENT IN MUSICAL HISTORY 

ALBUM #829 -125 -1 SINGLE #883 -892 -7 * 
SINGLE "FOURTH RENDEZ -VOUS "' 

PolyGram Records dÖ 
AVAILABLE NOW ON COMPACT DISC, ALBUM & CASSETTE 
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FOR WEEK ENDING APRIL 19, 1986 

Ps"b°ard.HOT 100. SALES & AIRPLAY 
A ranking of the top 30 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

SALES 
ARTIST 

ó 
ÓÓ xa 

1 2 KISS PRINCE AND THE REVOLUTION 1 

2 1 ROCK ME AMADEUS FALCO 4 

3 3 MANIC MONDAY BANGLES 2 

4 5 ADDICTED TO LOVE ROBERT PALMER 3 

5 8 WEST END GIRLS PET SHOP BOYS 5 

6 6 LET'S GO ALL THE WAY SLY FOX 7 

7 9 HARLEM SHUFFLE THE ROLLING STONES 8 

8 4 R.O.C.K. IN THE U.S.A. JOHN COUGAR MELLENCAMP 11 

9 11 WHY CAN'T THIS BE LOVE VAN HALEN 9 

10 7 WHAT YOU NEED INXS 6 

11 14 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 12 

12 16 YOUR LOVE THE OUTFIELD 13 

13 17 AMERICAN STORM BOB SEGER & THE SILVER BULLET BAND 15 

14 12 TENDER LOVE FORCE M.D.'S 10 

15 10 SECRET LOVERS ATLANTIC STARR 19 

16 20 I THINK IT'S LOVE JERMAINE JACKSON 17 

17 27 BAD BOY MIAMI SOUND MACHINE 18 

18 - TAKE ME HOME PHIL COLLINS 14 

19 25 SATURDAY LOVE CHERRELLE WITH ALEXANDER O'NEAL 26 

20 - IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK 20 

21 18 OVERJOYED STEVIE WONDER 24 

22 - GREATEST LOVE OF ALL WHITNEY HOUSTON 22 

23 21 I CAN'T WAIT STEVIE NICKS 16 

24 - I DO WHAT I DO... (THEME FOR 9 1/2 WEEKS) JOHN TAYLOR 25 

25 13 THESE DREAMS HEART 23 

26 29 SO FAR AWAY DIRE STRAITS 21 

27 - ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 31 

28 23 LIVE IS LIFE OPUS 41 

29 26 A LITTLE BIT OF LOVE (IS ALL IT TAKES) NEW EDITION 38 

30 - I CAN'T WAIT NU SHOOZ 28 

AIRPLAY 

1 2 KISS PRINCE AND THE REVOLUTION 1 

2 6 ADDICTED TO LOVE ROBERT PALMER 3 

3 3 WHAT YOU NEED INXS 6 

4 5 MANIC MONDAY BANGLES 2 

5 9 WEST END GIRLS PET SHOP BOYS 5 

6 1 ROCK ME AMADEUS FALCO 4 

7 8 TENDER LOVE FORCE M.D.'S 10 

8 13 WHY CAN'T THIS BE LOVE VAN HALEN 9 

9 7 LET'S GO ALL THE WAY SLY FOX 7 

10 12 HARLEM SHUFFLE THE ROLLING STONES 8 

11 15 TAKE ME HOME PHIL COLLINS 14 

12 4 R.O.C.K. IN THE U.S.A. JOHN COUGAR MELLENCAMP 11 

13 16 YOUR LOVE THE OUTFIELD 13 

14 14 I CAN'T WAIT STEVIE NICKS 16 

15 19 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 12 

16 17 I THINK IT'S LOVE JERMAINE JACKSON 17 

17 18 SO FAR AWAY DIRE STRAITS 21 

18 21 BAD BOY MIAMI SOUND MACHINE 18 

19 25 GREATEST LOVE OF ALL WHITNEY HOUSTON 22 

20 24 IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK 20 

21 10 THESE DREAMS HEART 23 

22 11 SECRET LOVERS ATLANTIC STARR 19 

23 23 AMERICAN STORM BOB SEGER & THE SILVER BULLET BAND 15 

24 30 ALL I NEED IS A MIRACLE MIKE & THE MECHANICS 29 

25 29 SOMETHING ABOUT YOU LEVEL 42 27 

26 28 I DO WHAT I DO... (THEME FOR 9 1/2 WEEKS) JOHN TAYLOR 25 

27 - IS IT LOVE MR. MISTER 33 

28 - LIVE TO TELL MADONNA 35 

29 27 FOR AMERICA JACKSON BROWNE 30 

30 - ROUGH BOY ZZ TOP 36 
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HOT 100, SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot 100 chart. 

LABEL 

EPIC (4) 
CBS Associated (3) 
Portrait (2) 
Carrere (1) 
Scotti Bros. (1) 
Tabu (1) 
Virgin /Epic (1) 

WARNER BROS. (5) 
Geffen (2) 
Paisley Park (2) 
Sire (2) 
Reprise (1) 
Warner Bros. /Tommy Boy (1) 

ATLANTIC (7) 
Island (2) 
Modern (1) 

A &M (6) 
A &M /Virgin (3) 

ARISTA (6) 
Jive (2) 

COLUMBIA (7) 
Rolling Stones (1) 

CAPITOL 

POLYGRAM 
Mercury (3) 
Polydor (3) 
Riva (1) 

EMI -AMERICA (5) 
Manhattan (1) 

MCA (5) 
I.R.S. (1) 

RCA (3) 
Grunt (2) 
A &M (1) 

ELEKTRA (3) 
Asylum (1) 

MOTOWN (1) 
Tamla (1) 

PROFILE 

NO. OF TITLES 
ON CHART 

13 

13 

10 

9 

8 

8 

7 

7 

6 

6 

6 

4 

2 

1 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

60 ABSOLUTE BEGINNERS 

(Jones, ASCAP) 

3 ADDICTED TO LOVE 

(Bungalow, ASCAP /Ackee, ASCAP) WBM 

29 ALL I NEED IS A MIRACLE 

(Michael Rutherford, ASCAP /Pun /63 Songs, 

ASCAP /Chappell, ASCAP) CHA /HL 
55 ALL THE THINGS SHE SAID 

(Colgems -EMI, ASCAP) WBM 

15 AMERICAN STORM 

(Gear, ASCAP) WBM 

74 ANOTHER NIGHT 

(Colgems -EMI, ASCAP /Screen Gems -EMI, EMI) WBM 

18 BAD BOY 

(Foreign Imported, BMI) CPI' 

39 BE GOOD TO YOURSELF 

(Street Talk, ASCAP /Rock Dog, ASCAP /Frisco Kid, 

ASCAP) 

54 BEATS SO LONELY 

(Unicity, ASCAP /Swindle, ASCAP /Sextunes, ASCAP) 

70 BOP 

(MHO. ASCAP /Sweet Angel, ASCAP /WEB IV, BMI) HL 

56 CALL ME 

(Grand Illusion, ASCAP /Almo, ASCAP) CPP /ALM 
45 CALLING AMERICA 

(April, ASCAP) CPP /ABP 
98 CONGA 

(Foreign Imported, BMI) CPP 

63 CRUSH ON YOU 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) 

69 DO ME BABY 

(Controversy, ASCAP) 

43 FEEL IT AGAIN 

(Screen Gems -EMI, BMI/Auto Tunes, BMI) WBM 

30 FOR AMERICA 

(Swallow Turn, ASCAP) 

82 A GOOD HEART 

(Little Diva, BMI) 
42 GREAT GOSH A'MIGHTY (DOWN 8 OUT IN 

BEV. HILLS THEME) 

( Payions, BMI /Wep, BMI) 

22 GREATEST LOVE OF ALL 

(Golden Torch, ASCAP /Gold Horizon, BMI) CPP 

80 HANDS ACROSS AMERICA 

(Hannah Heartie, ASCAP /Southern, ASCAP /lulann, 
ASCAP) 

8 HARLEM SHUFFLE 

(Marc -Jean, BMI /Bug, BMI /Keymen, BMI) CPP 

66 HOLDING BACK THE YEARS 

(April, ASCAP) CPP /ABP 

81 (HOW TO BE A) MILLIONAIRE 

(Neutron, BMI /10, BMI /Nymph, BMI) CPP 

47 HOW WILL I KNOW 

(Irving, BMI /Gratitude Sky, ASCAP) CPP /ALM 

16 I CAN'T WAIT 

(Welsh Witch, ASCAP /Future Furniture, ASCAP) WBM 

28 I CANT WAIT 
(Poolside, BMI) 

25 I DO WHAT I DO... (THEME FOR 9 1/2 WEEKS) 

(Music Design, ASCAP/Tritec. BMI /Famous, ASCAP) 

CPP /HL 
96 I LIKE YOU 

(Art Elite, PRS /Warner Bros., ASCAP /Phyllis Nelson, 

ASCAP) 

17 I THINK ITS LOVE 

(Black Stallion, ASCAP /See This House, 

ASCAP /Blackbull, ASCAP /lobete, ASCAP) CPP 

67 I WANNA BE A COWBOY 

(Protoons, ASCAP /Gull Songs, ASCAP) 

20 IF YOU LEAVE 

(Virgin, ASCAP /Famous, ASCAP) CPP 

89 IF YOU WERE A WOMAN (AND I WAS A MAN) 

(April, ASCAP/Desmobile. ASCAP) 

97 IF YOUR HEART ISN'T IN IT 

(Almo, ASCAP /Redhead, ASCAP /Hamish Stuart, 

ASCAP/Joe's Songs. ASCAP) 

33 IS IT LOVE 

(Warner -Tamerlane, BMI /Entente, BMI /Poppy-Due, 

BMI) WBM 

78 IS THAT IT? 

(Screen Gems -EMI, BMI / Megasongs. BMI) WBM 

77 JOHNNY COME HOME 

(Virgin, ASCAP) CPP 

58 KING FOR A DAY 

(Zomba, ASCAP) CPP 

1 KISS 

(Controversy, ASCAP) 

50 KYRIE 

(Warner -Tamerlane, BMI /Entente, BMI) WBM 

7 LET'S GO ALL THE WAY 

(Lilo, BMI) 
100 LIFE IN A NORTHERN TOWN 

(Warner -Tamerlane, BMI) 

38 A LITTLE BIT OF LOVE (IS ALL IT TAKES) 

(House Of Champions, ASCAP) 

41 LIVE IS LIFE 

(April, ASCAP / Mainhatten) CPP /ABP 
35 LIVE TO TELL 

(WB, ASCAP /Bleu Disque, ASCAP /Webo Girl, 

ASCAP /Johnny Yuma. BMI) 

90 LIVING IN THE BACKGROUND 

(Screen Gems -EMI, BMI) 
93 LOVE AND ROCK AND ROLL 

(Lexy Girl, ASCAP) 

99 A LOVE BIZARRE 

(Sister rate, ASCAP) 

91 THE LOVE PARADE 

(Warner -Tamerlane, BMI) 
2 MANIC MONDAY 

(Controversy, ASCAP) 

53 MOTHERS TALK 

(Virgin Music /10 Music /Nymph. BMI) 
40 MOVE AWAY 

(Virgin, ASCAP /Warner. Tamerlane, BMI) CPP /WBM 
87 MUTUAL SURRENDER (WHAT A WONDERFUL 

WORLD) 

( Ackee, ASCAP /Life Size, ASCAP) 

37 NEVER AS GOOD AS THE FIRST TIME 

(Silver Angel, ASCAP) CPP 

71 NIGHT MOVES 

(Pun, ASCAP /Bogus Global, ASCAP) CPP /WBM 
32 NIKITA 

(Intersong, ASCAP) CHA /HL 
51 NO EASY WAY OUT 

(Flowering Stone, ASCAP /Heavy Breather, ASCAP) 

CPP 

59 NO ONE IS TO BLAME 

(Howard Jones Music, Ltd. ) 

65 NOTHIN' AT ALL 

(Music Corp. Of America, BMI) 
31 ON MY OWN 

(New Hidden Valley, ASCAP /Carole Bayer Sager, BMI) 
92 ONCE IN A LIFETIME 

(Bleu Disque, ASCAP /Index, ASCAP /E.g., BMI) 

24 OVERJOYED 

(lobete, ASCAP / Blackbull, ASCAP) CPP 

73 THE POWER OF LOVE 

(April, ASCAP) CPP /ABP 
76 PRETTY IN PINK 

(Blackwood, BMI) 

49 RESTLESS 

(Philesto, BMI /Keith Diamond, BMI /Willesden, 
BMI /Harrindur, BMI) CPP 

52 RIGHT BETWEEN THE EYES 

(Sluggo Songs, BMI /Man -Ken, BMI) 
11 R.O.C.K. IN THE U.S.A. (A SALUTE TO 60'S ROCK) 

(Riva, ASCAP) 

4 ROCK ME AMADEUS 

(Nada, ASCAP /Almo, ASCAP /Manuskripl( CPP /ALM 
36 ROUGH BOY 

(Hamstein, BMI) WBM 

64 SANCTIFY YOURSELF 

(Colgems -EMI, ASCAP) WBM 

48 SARA 

(Kikiko, BMI /Petwolf, ASCAP) CHA /HL 

26 SATURDAY LOVE 

(Flyte Tyme, ASCAP /Avant Garde. ASCAP) 

19 SECRET LOVERS 

(Almo, ASCAP /Jodaway. ASCAP) CPP /ALM 
72 SHOT IN THE DARK 

(Virgin, ASCAP) CPP 

68 SILENT RUNNING 

(Michael Rutherford, ASCAP /Pun, ASCAP /B A.R., 

ASCAP /Warner -Tamerlane, BMI) WBM 

21 SO FAR AWAY 

(Chariscourt, BMI /Almo, ASCAP) CPP /ALM 

85 SOMEBODY SOMEWHERE 

(T.B.A.. CAPAC) 

27 SOMETHING ABOUT YOU 

(Chappell, ASCAP /Island, BMI) CHA /HL 
44 STICK AROUND 

(Charisma, ASCAP /Pun, ASCAP) WBM 

84 THE SWEETEST TABOO 

(Silver Angel. ASCAP /Famous. ASCAP) CPP 

14 TAKE ME HOME 

(Phil Collins, ASCAP /Pun, ASCAP /WB. ASCAP) WBM 

10 TENDER LOVE 

Flyte Tyme, ASCAP) 

61 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) 

(Zomba, ASCAP) 

23 THESE DREAMS 

(Little Mole, ASCAP /Intersong. ASCAP /Zomba, 

ASCAP) CPP /CHA /HL 
34 THIS COULD BE THE NIGHT 

(Frisco Kid, ASCAP /April, ASCAP /Duke Reno, 

ASCAP /Mel -Day, ASCAP /Blackwood, BMI /Dean Of 

Music, BMI) CPP /ABP 
46 TOMORROW DOESN'T MATTER TONIGHT 

(Trademarc, ASCAP) 

94 TUFF ENUFF 

i Fab Bird, BMI) 
88 UNDER THE INFLUENCE 

(MCA. ASCAP /Music Corp. Of America, BMI/It's 
Gonna Rain, BMI /Warner Bros., ASCAP /Ertolelay 
Musique, ASCAP) 

5 WEST END GIRLS 

(Cage, ASCAP /Virgin, ASCAP /I0. BMI) CPP 

12 WHAT HAVE YOU DONE FOR ME LATELY 

(Flyte Tyme, ASCAP) 

6 WHAT YOU NEED 

(MCA, ASCAP) HL /MCA 

75 WHEN THE GOING GETS TOUGH (JEWEL OF THE 

NILE THEME) 

(Zomba, ASCAP) HL 

86 WHERE ARE YOU NOW? 

( Harnen, BMI /Congdon, BMI /Empire, ASCAP /Jakota, 

ASCAP) 

57 WHERE DO THE CHILDREN GO 

(Dub Notes, ASCAP /Human Boy, ASCAP) 

83 WHISPER IN THE DARK 

(Maplewood, ASCAP /Boozertunes, 

ASCAP /Broozertoones, BMI) CPP 

9 WHY CAN'T THIS BE LOVE 

(Yessup, ASCAP) WBM 

79 WORKING CLASS MAN 

(Frisco Kid, ASCAP) 

13 YOUR LOVE 

(Warning Tracks, ASCAP) 

62 YOUR SMILE 

(A La Mode, ASCAP) WBM 

95 YOUR WILDEST DREAMS 

)WB, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP 

ALM 

B -M 

B -3 
BP 

CHA 

CLM 

CPI 

April Blackwood 
Almo 
Belwin Mills 

Big Three 

Bradley 
Chappell 
Cherry Lane 
Cimino 

CPP Columbia Pictures 
HAN Hansen 

HL Hal Leonard 
IMM Ivan Mogul( 

MCA MCA 

PSP Peer Southern 
PLY Plymouth 

WBM Warner Bros. 
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'reviews 
ALBUMS 

SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention 
PICKS New releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Sam Sutherland, Billboard 
9107 Wilshire Blvd. 
Beverly Hills, Calif. 90210 
or Fred Goodman, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country albums should be sent to: 
Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 

BONNIE TYLER 

Secret Dreams And Forbidden Fire 
PRODUCER: Jim Steinman 
Columbia OC 40312 

Last album had an unusual hit in 
"Total Eclipse Of The Heart," and 
this outing once again pairs Tyler 
with producer Steinman for similar, 
mammoth sounding production. 
Album already has a commercial 
advantage via the inclusion of the 
"Footloose" single "Holding Out For 
A Hero," and boasts plenty of depth 
via "If You Were A Woman (And I 
Was A Man)," "Loving You's A Dirty 
Job But Somebody's Gotta Do It" and 
a remake of Freda Payne's "Band Of 
Gold." 

BLACK 

MICHAEL HENDERSON 

Bedtime Stories 
PRODUCER: Michael Henderson 
EMI America ST -17181 

Dance /fusion stylist's flashy label 
debut takes Ray Parker's racy route 
to chart notoriety with "Do It To Me 
Good Tonight" and "Bedtime Story," 
a logical followup. His pop /funk 
parade rides on slick fusion 
pyrotechnics sparked by Henderson's 
own keyboards, bass, and drums 
while he indulges his rather shallow 
lyrics. 

CASHFLOW 
PRODUCER: Larry Blackmon 
PolyGram 826 028 

From Cameo's Larry Blackmon and 
his Atlanta funk factory leaps "Party 
Freak," already pushing toward the 
top 10. Blackmon's deft handling of 
the band's tight funk /rap attack 
clicks, as does singer Kary Hubbert's 
unforced mix of moves evoking, 
Prince, Morris Day, and Blackmon 
himself. Other standouts include 
"Can't Let Love Pass Us By" and 
"Spending Money." 

JAZZ/FUSION 

LYLE MAYS 
PRODUCERS: Lyle Mays. Steven Cantor 
Geffen GHS 24097 

Fusion star Pat Metheny's new 
Geffen deal opens with a twin volley 
this month, starting with this solo 
debut for longtime Metheny Group 
keyboardist Mays. His evocative piano 
and synthesizer style finds fresh foils 
in a sextet including guitarist Bill 
Frisell and saxophonist Billy Drewes. 
Material should satisfy Metheny fans 
and tap ample fusion airplay and 
sales. 

BERTRAMI 

Dreams Are Real 
PRODUCER: Jose Roberto Bertrami 
Milestone M -9141 

The Azymuth keyboardist steps out 
for another satisfying solo project 
that should benefit from the warming 
trend for Brazilian jazz. A shifting 
cast of other Brazilian players affords 
a broad palette for his alternately 
swinging, languid, and pensive 
originals, with Flora Purim guesting 
on "E Nada Mais." 

GOSPEL 

MICHAEL CARD 

Scandalon 
PRODUCER: Norbert Putnam 
Sparrow SPR 1117 

A tasteful, elegant album by one of 
gospel's premier songwriters. 
Producer Norbert Putnam provides 
the perfect touch for each song, 
giving full production to some, while 
letting others stand a capella. Best 
cuts include "The Nazarens," and 
"Gentle Healer." 

POP 

KEEL 

The Final Frontier 
PRODUCER: Gene Simmons 
MCA /Gold Mountain MCA -5727 

Second set from hard rock quintet 
kicks off label's new MCA link with 
polished, metal -inflected originals 
groomed for AOR; oddly limp cover of 
"Because The Night" is a 
miscalculation, though. 

MUSIC FROM THE MOTION PICTURE 

SOUNDTRACK 

Legend 
PRODUCERS: Tangerine Dream. David Tickle. Rhett 
Davies. Bryan Ferry 
MCA MCA -6165 

Package from director Ridley 
( "Alien ") Scott's fantasy caps a 
moody Tangerine Dream score with 
two vocal tracks. Best is Bryan 
Ferry's "Is Your Love Strong 
Enough," already pulled as a single. 

BOOK OF LOVE 
PRODUCER: Ivan Ivan 
Sire 25355 

Warm melodies, moody arrangements 
and singer Susan Ottaviano's low, 
restrained vocals enable this synth - 
drenched quartet to bridge dance and 
alternative pop convincingly. 

BODEANS 

Love & Hope & Sex & Dreams 
PRODUCER T -Bone Burnett 
Slash /Warner Bros. 25403 

Distinctive rock with folk and country 
undercurrents, given immediacy by 
gritty vocals and producer Burnett's 
sure hand behind the scenes. Quartet 

SPOTLIGHT 

BOB SEGER & THE SILVER BULLET BAND 
Like A Rock 
PRODUCERS: Bob Seger & Punch 
Capitol PT -12398 

The gruff rocker's long break 
between albums has built anticipation 
for this new set, which finds him 
sporting a trimmed -down band to 
match his new neat haircut. Such 
surface changes belie the music's 
fidelity to the sweep and pace of 
Seger's classic rock style, which 
remains unalloyed here thanks to the 
added firepower of various session 
players augmenting the four core 
band members. Already crashing onto 
both the single (with "American 
Storm ") and album charts, the project 
should find a ready base at AOR, 
mainstream, and harder AC outlets. 

CULTURE CLUB 
From Luxury To Heartache 
PRODUCERS: Asf Mardin, Lew Hahn 
Epic OE 40345 

A new partnership with pop /soul 
master Arif Mardin brings polish to 
Boy George's vocals and a silky 
lushness to the arrangements, which 
should give Culture Club its broadest 
crossover options yet. "Move Away," 
the first single, is already off to a 
brisk start, but there are many 
choices for future singles, including 
"God Thank You Woman" and "Work 
On Me Baby," which should prime 
mainstream, black, and dance 
response. 

tucks thoughtful topics into its 
stripped -down originals, auguring 
college and alternative radio as first 
converts. 

CHUCK BERRY 

Rock 'n' Roll Rarities 
PRODUCER: Steve Hoffman (reissue) 
Chess CH2 -92521 (MCA) 

Double package compiles alternate 
takes, demos and stereo remixes of 
various Berry chestnuts, one 
previously unissued track ( "Time 
Was ") and several familiar hits. 
Sound quality varies, but the music 
remains potent. 

TRANSLATOR 

Evening Of The Harvest 
PRODUCER: Ed Stamm 
415 /Columbia BFC 40296 

Fourth album from the California 
quintet finds the band still trying to 
break through into broad commercial 
acceptance, and this could be the one 
that does it. Strongest tracks: "I Need 
You To Love," "Is There A Heaven 
Singing" and "Tolling Of The Bells." 

DUMPTRUCK 

Positively Dumptruck 
PRODUCER: Don Dixon 
Big Time BTA 10011 

Boston band with an open chorded, 
introspective sound has a good 
command of dynamics that melds 
instrumental and vocal parts. Sure - 
footed approach bodes well for band's 
future chances. 

SCOTT JOHNSON 

John Somebody 
PRODUCER: Yale Evelev 
Icon /Nonesuch 79133 

Serious composer and guitarist 
intertwines electronic samples and 
voices with instrumental phrases 
inspired by the spoken portions. Will 
appeal to experimental and avant - 
garde listeners, but could attract a 
wider audience if it receives exposure. 

CHERYL WHEELER 
PRODUCER: Jonathan Edwards 
North Star W0001 

Superb vocalist with folk roots offers 
an album that compares favorably 
with Emmylou Harris' earliest work. 
Well recorded and highly 
recommended. 

ALBERT LEE 

Speechless 
PRODUCERS: Albert Lee & Bradley Hartman 
MCA 5693 

Ace guitarist has made his rep as first 
line rhythm player with the likes of 
Eric Clapton and John Fogerty, but 
returns to the fore as a solo artist as 
part of MCA's new age -oriented 
Master Series with a country- inflected 
date. 

EDGAR MEYER 

Unfolding 
PRODUCERS: Edgar Meyer & Bela Fleck 
MCA 5694 

Bassist of the "newgrass" school 
offers one of the finer "dawg music" 
albums in recent years. Fine support 
band features mandolinist Sam Bush, 
dobro player Jerry Douglas, and 
banjo /guitarist Bela Fleck. 

SHAR & THE BOYS 

Life's A Beach 
PRODUCER: Robert D. Berg 
Girl Records GR -778 

Beach music may be associated with 
the Carolinas or Southern California, 
but this Long Island -based trio can 
kick the sand up with the best of 
them. Individual and accomplished 
performances mark the eight -song 
debut. Contact (718) 423 -6893. 

BLACK 

TEASE 
PRODUCER: Stephen Shockley 
Epic BFE 40091 

Quartet shows the obvious influence 
of the Minneapolis funk mob, most 
notably the Time, although the cover 
sports a Vanity 6 come -on. Bare bones 
arrangements and relaxed vocals are 
the rules here, with "Baby Be Mine" 
offering the best results. 

TENITA JORDAN 
Tenita 
PRODUCERS: Dexter Wansel, Teddy Pendergrass & 
James S. Carter 
Top Priority /CBS BFZ 40298 

Teddy Pendergrass -helmed label 
debut also marks the introduction of a 
fine vocalist. Well produced, but a 
little light on material for radio. 
Worth a listen, though. 

GRANDMASTER FLASH 

The Source 
PRODUCERS: Joseph Saddler, Vincent Castellano 
Elektra 60476 

Joseph Saddler & Co. flex their rap 
muscles on their adaptation of the 
"Peter Gunn" theme, plus other 

tracks showcasing their tough but 
joyful blend of street and dance 
music. 

GAP BAND 

The 12" Collection 
PRODUCER: Lonnie Simmons 
PolyGram 826 808 

Previously released material from '79 
to '83 rallies round 12" mixes of hits 
including "You Dropped A Bomb On 
Me," "Early In The Morning" and 
"Burn Rubber." 

BRENDA & THE BIG DUDES 

Weekend Special 
PRODUCER Melly Watson 
Capitol 5T -12482 

Pop /soul by way of South Africa and 
Brooklyn has teen charm and energy 
of early r &b updated. Brenda Fasse's 
vocals offer a youthful, modern slant, 
with a reggae beat spicing tracks 
including "I Wanna Be Single." 

COUNTRY 

NICOLETTE LARSON 

Rose Of My Heart 
PRODUCERS: Emory Gordy Jr. & Tony Brown 
MCA 5719 

A few strays from other formats keep 
this from being a total country album, 
but the songs that are country are 
wonderfully so. In such pieces as 
"That's How You Know When Love's 
Right," "Rose Of My Heart," "That's 
More About Love (Than I Wanted To 
Know)," and "You're Running Wild," 
Larson achieves the musical purity 
and dramatic intensity of Emmylou 
Harris or Linda Ronstadt at their 
best. 

JAZZ/FUSION 

BOBBY HUTCHERSON 

Color Schemes 
PRODUCER: Orrin Keepnews 
Landmark LLP -1508 

Vibraphonist's second for the label 
casts his distinctive playing against a 
new ensemble including Mulgrew 
Miller, John Heard, Billy Higgins, and 
Airto. An emphasis on Hutcherson's 
marimba work, plus a balanced 
program add to a first -rate date. 

THE DUKE ELLINGTON SMALL BANDS 

The Intimacy Of The Blues 
PRODUCER: Not listed 
Fantasy F -9640 

Studio performances from 1967 and 
1970 document quintet, sextet, septet, 
and octet configurations, with latter 
rendering side one as a "Combo 
Suite." Good production, solid 
performances. 

CABO FRIO 

Right On The Money 
PRODUCERS: Cabo Frio 
Zebra /MCA ZEB -5685 

Title's apt for second label outing by 
this Rochester -based quintet, which 
hones its commercial fusion style with 
a crossover /r &b slant. Originals 
stress crisp front line of keyboards, 
saxophones, and guitar that mingles 
pop, funk, and jazz accents. 
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SINGLES 
PICKS new releases with the 
greatest chart potential 
RECOMMENDED records with 
potential for significant chart 
action 
NEW & NOTEWORTHY highlights 
new and developing acts worthy of 
attention 

Records equally appropriate for 
more than one format are reviewed 
in the category with the broadest 
audience 

All singles commercially available 
in the U.S. are eligible for review 
Send singles for review to: 
Nancy Erlich, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country singles should be sent to: 
Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 
PX'IS 

FALCO 

Vienna Calling (4:01) 
PRODUCERS: Rob & Ferdi Bolland 
WRITERS: R. & F. Bolland 
PUBLISHERS: Nada /Almo, ASCAP 
A &M AM -2832 

Singular hilarity in two languages, 
following "Amadeus "' international 
triumph; the "pride of Austria," 
indeed. 

DREAM ACADEMY 

The Love Parade (3:44) 
PRODUCER: Alan Tarney 
WRITERS: Nick Laird- Clowes, Gilbert Gabriel 
PUBLISHERS: Cleverite /Farrowise, BMI 
Reprise 7 -28750 

Liverpool trio's followup to "Life In A 
Northern Town "; further dreamy, 
introspective, and retrospective '60s 
revisionism. 

TEMPTATIONS 

A Fine Mess (4:03) 
PRODUCERS: Peter Bunetta, Rick Chudacoff 
WRITERS: H. Mancini, D. Lambert 
PUBLISHERS: Golden Torch, ASCAP/ 
Gold Horizon /Tuneworks, BMI 
Motown 1837MF 

Forthcoming Blake Edwards comedy 
spawns a glossy, well upholstered 
title song; expect crossover from 
Black to Pop /AC and from cinema to 
radio /video. 

BLACK 

RENE AND ANGELA 
You Don't Have To Cry (4:25) 
PRODUCERS: Bobby Watson, Bruce Swedien, 
Rene and Angela 
WRITERS: Rene Moore, Angela Winbush 
PUBLISHER: A La Mode. ASCAP 
Mercury 884 587 -7 (12 -inch version also available. 
Mercury 884 587 -1) 

Quiet ballad, comparable in mood to 
the chart- topping "Your Smile," bodes 
well for a fourth top five smash from 
the "Street Called Desire" LP. 

SMOKEY ROBINSON 

Sleepless Nights (4:07) 
PRODUCERS: Steve Barri, Tony Peluso 
WRITERS: A. Gorrie, M. Mugrage 
PUBLISHERS: Almo /Redhead /Largo, ASCAP 
Tamla 1839TF 

Mellow sounds of romantic 
contentment, following the more 
upbeat "Hold On To Your Love." 

MARVIN GAYE 

The World Is Rated X (3:58) 
PRODUCER: Hal Davis 
WRITERS: R.L. Gordy, Sr., E. Bolton. M. McLeod, 
M. Bolton 
PUBLISHER: Jobete, ASCAP 
Tamla 1836TF 

A troubled spiritual message (lyrics 
entirely G- rated) set in a weighty wall 
of sound; precedes a new collection of 
previously unreleased material. 

COUNTRY 

T. GRAHAM BROWN 

I Wish That I Could Hurt That Way Again (2:57) 
PRODUCER: Bud Logan 
WRITERS: VanHoy, Putman, Cook 
PUBLISHERS: Tree /Cross Keys, BMI /ASCAP 
Capitol B -5571 

Flawlessly produced single should 
catapult Brown into the front row of 
stardom; a revealing, convincing 
performance of precise, pain -ridden 
lyrics. 

EMMYLOU HARRIS 

Today I Started Loving You Again (3:12) 
PRODUCERS: Emmylou Harris, Paul Kennerley 
WRITERS: Merle Haggard, Bonnie Owens , 
PUBLISHER: Tree, BMI 
Warner Bros. 7.28714 

Slow, bluesy delivery to a heart- 
tugging, thumpa -thump rhythm; as 
much soulful remorse as in the 
Haggard original. 

DOLLY PARTON 

Tie Our Love (In A Double Knot) (3:25) 
PRODUCER: David Malloy 
WRITERS: Jeff Silbar, John Reid 
PUBLISHERS: Cross Keys /Reidem, ASCAP 
RCA P814297 

Country imagery propelled by 
spirited, high -tech instrumentation; 
Parton can make a far -fetched simile 
seem merely spunky and folksy. 

RONNIE McDOWELL 

All Tied Up (2:55) 
PRODUCER: Buddy Killen 
WRITERS: R. McDowell. B. Killen, J. Meador 
PUBLISHERS: Tree /Strawberry Lane. BMI 
MCA /Curb 52816 

Artist's first release for MCA 
downplays the powerful crooning 
voice in favor of an intimate, 
ingratiating delivery; gospel -like 
chorus with a strong hook. 

LOUISE MANDRELL 

Talkin' 'Bout My Baby (3:30) 
PRODUCER: RC Bannon 
WRITERS: Michael Bolton, Patrick Henderson 
PUBLISHERS: April /Is Hot /Monosteri, ASCAP 
RCA P8 -14320 

A modified r &b treatment, with no 
country strains audible to the human 
ear; catchy arrangement built on 
waves of repeating vocals. 

TOMPALL GLASER 

The Lights Of Albuquerque (4:23) 
PRODUCER: Don Tolle 
WRITERS: Bucky Jones, Bob McDill, Dickey Lee 
PUBLISHERS: Cross Keys /Hall -Clement/ 
Maplehill, ASCAP /BMI 
MCA /Noble Vision 52808 

Again Glaser is gifted with lyrics to 
match his superb voice; the mood is 
wistful and longing, the delivery 
convincing. 

DANCE 

MADONNA 

Live To Tell (5:49) 
PRODUCERS: Madonna, Pat Leonard 
WRITERS: Madonna, Pat Leonard 
PUBLISHERS: WB /Bleu Disque /Webo Girl, 
ASCAP /Johnny Yuma, BMI 
Sire 0 -20461 (c /o Warner Bros.) (12 -inch single: 
7.inch reviewed Apr. 12) 

TEARS FOR FEARS 

Mothers Talk (8:45) 
PRODUCER: not listed 
WRITERS: Orzabal, Stanley 
PUBLISHERS: Virgin/ 10, BMI 
Mercury 884 638-1 (c /o PolyGram) 
(7 -inch reviewed Apr. 12) 

NEW AND 
NOTEWORTHY 

VOICES OF AMERICA 

Hands Across America (4:55) 
PRODUCER: Humberto Gatica 
WRITERS: M. Blatte, J. Carney, L. Gottlieb 
PUBLISHERS: Hannah Heartie /Southern/ 
Julann, ASCAP 
EMI America B -8319 

The theme song of the upcoming 
mega -fundraiser; no parade of 
superstar voices this time, but just a 
simple, stately rock anthem. 

J.M. SILK 

Shadows Of Your Love (timing not listed) 
PRODUCER: Steve Hurley 
WRITERS: P. Black. K. Nunnally, D. Wilson 
PUBLISHER: not listed 
D.J. International DJ 777 (12 -inch single) 

Prominent act on the Chicago soul 
scene follows ùp last year's "Music Is 
The Key" with this piece of lean, no- 
frills r &b. Contact: (312) 666 -2380. 

PATTI AUSTIN 
The Heat Of Heat (6:30) 
PRODUCERS: Jimmy Jam, Terry Lewis 
WRITERS: Terry Lewis, James Harris Ill 
PUBLISHER: Flyte Tyme, ASCAP 
Qwest 0 -20462 (c /o Warner Bros.) (12 -inch single; 
7 -inch reviewed Feb. 22) 

AC 
PMKS 

STEPHEN BISHOP 

The Heart Is So Willing (3:37) 
PRODUCER: Robbie Buchanan 
WRITERS: M. Colombier, K. Wakefield 
PUBLISHER: MCA, ASCAP 
MCA 52814 

Uptempo, light -rock love song is 
Bishop's latest soundtrack single; 
from the film "The Money Pit." 

POP 

LOVERBOY 

Lead A Double Life (3:37) 
PRODUCERS: Tom Allom, Paul Dean 
WRITERS: D. Johnson, T. Johnson, P. Dean. 
D. Sigerson. B. Wray, M. Reno 
PUBLISHERS: Blackwood (Canada)/ 
Handsome Two /Dean of Music, BMI /Great 
Theatre of Oklahoma /Almo /Mel -Dave/ 
April (Canada) /Duke Reno, ASCAP 
Columbia 38 -05867 

Atypical Loverboy, borrowing 
aggressive mannerisms from the New 
Wave and a dose of thrash from HM. 

ROBERT TEPPER 

Don't Walk Away (4:20) 
PRODUCER: Joe Chiccarelli 
WRITER: R. Tepper 
PUBLISHERS: Flowering Stone/ 
Heavy Breather, ASCAP 
Scotti Brothers ZS4-05879 (c /o CBS) 

A hard rocker that's loud and 
explosive but also catchy and 
Continental. 

SUZANNE VEGA FEATURING 

JOE JACKSON ON PIANO 

Left Of Center (3:32) 
PRODUCERS: Steve Addabbo. Arthur Baker 
WRITERS: Suzanne Vega, Steve Addabbo 
PUBLISHERS: AGF /Waifersongs /Famous, ASCAP 
A &M AM -2834 

Respected folkie and pop iconoclast 
team up for a "Pretty In Pink" 
extract of absorbing intensity. 

ALISHA 
Stargazing (3:55) 
PRODUCER: Mark Berry 
WRITER: Jimmy Halperin 
PUBLISHERS: Jackaroe /Baby Raquel/ 
Singapore Transformations, ASCAP 
Vanguard VSD 35263 

Teen disco with a mild backbeat; her 
"Baby Talk" just logged four months 
on the Hot 100. Contact: (212) 255- 
7732. 

SHEENA EASTON 

Magic Of Love (3:33) 
PRODUCER: Nile Rodgers 
WRITER: Nile Rodgers 
PUBLISHER: Plan -9. ASCAP 
EMI America B-8305 

Downtempo AC -dance music. 

FIRM 

Live In Peace (5:05) 
PRODUCERS: Jimmy Page, Paul Rodgers, 
Julian Mendelsohn 
WRITER: Rodgers 
PUBLISHER: not listed 
Atlantic 7-89421 

Contemplative art-rock. 

SAM HARRIS 

Forever For You (3:59) 
PRODUCER: Sam Harris 
WRITERS: S. Harris, M. Harris 
PUBLISHER: Sam Harris, BMI 
Motown 1840MG 

A rambling rock epic. 

ROGER DALTREY 

The Pride You Hide (4:33) 
PRODUCER: Alex Shacklock 
WRITERS: Nick Tesco, Alan Dalgleish, Roger Daltrey 
PUBLISHER: April, ASCAP 
Atlantic 7 -89419 

Midtempo angst, with synthesizers. 

BLACK 
RE(DiNNENDEO 

TRAMAINE 

Child Of The King (3:58) 
PRODUCER: Robert Byron Wright 
WRITERS: R. Wright, F. Thornton 
PUBLISHERS: Almo /IPM / Bierstock/ 
Fonzworth, ASCAP 
AIM AM -2833 

Crisp, airy dance music with a direct 
Christian theme. 

JAY BLACKFOOT 

The Girl Next Door (4:15) 
PRODUCERS: Homer Banks, Chuck Brooks 
WRITERS: H. Banks, C. Brooks 
PUBLISHER: Backlog, BMI 
Soundtown ST -0017 

Easy -listening r &b. Label based in 
Memphis. 

ROY AYERS 

Programmed For Love (3:55) 
PRODUCER: James Mtume 
WRITERS: D. Pearson. D. Frank 
PUBLISHER: Mtume. ASCAP 
Columbia 38 -05874 

Featuring the sexiest diodes on vinyl. 

JUICE 

You Can't Hide From Love (3:30) 
PRODUCERS: Russell Simmons. Vincent Bell 
WRITER: V. Bell 
PUBLISHER: Del Jam, ASCAP 
Def Jam 38-05870 (c /o CBS) (12 -inch version also 
available. Def Jam 44-05374) 

All the pleasures of the early 
Miracles, plus '80s audio; a big switch 
for the mostly -rap label. 

VOLTAGE BROTHERS 

Love's A Criminal (4:26) 
PRODUCER: Tommy West 
WRITERS: Pjaye Scott, Douglas Knyght 
PUBLISHER: Uncle Artie, ASCAP 
MTM B-72067 (c /o Capitol) (12 -inch version also 
available. MTM V. 73051) 

Eleven -man group's elemental funk is 
filled out by a massive choral sound. 

RAP -O- MATIC, LTD. 

Lies, Lies (4:35) 
PRODUCER: Duke Bootee 
WRITERS: Fletcher, Brent. Harry, Lewis 
PUBLISHERS: Promuse /Duke Bootee, BMI 
Profile PRO -5098 

Entertaining choral rap, including 
guys, girls, and chimes. Label based 
in New York. 

KING MC 

What Have I Done For You Lately? (4:05) 
PRODUCER: Lloyd Tolbert 
WRITERS: K. Perry, K. Quinney, R. Marshall, 
L. Tolbert 
PUBLISHERS: Audio /Drumatk, ASCAP 
Street Talk ST1006 (12 -inch single) 

Not just an answer record but the 
whole argument. Contact: (213) 
466 -3100. 

TRIXX 

Chill (4:17) 
PRODUCERS: R. McCamery, J. Guillaume. S. Winslow 
WRITER: Michael Hillian 
PUBLISHERS: Supertronics /Michael Hillian, BMI 
Cotillion 7 -99540 

Ceuiews 
A stripped -down version of the 
Minneapolis sound. 

TENITA JORDAN 
Free Me (3:56) 
PRODUCERS: Teddy Pendergrass, James Carter 
WRITER: J.S. Carter 
PUBLISHERS: J. Carr /Ted -On, BMI 
Top Priority Z54 -05878 (c /o CBS) 

Slow soprano ballad. 

FRESH KIDS CREW 

Girls Of L.A. (5:24) 
PRODUCER: Vincent Jernigan 
WRITERS: Vincent Jernigan, Omar Young. 
Wilbur Abron 
PUBLISHER: Audio, ASCAP 
Street Talk ST1001 (12 -inch single) 

High -speed chat, perky hook, and 
goodnatured local chauvinism (in both 
senses). Contact: (213) 466 -3100. 

COUNTRY 
RECOMMEND 

BILLY SWAN 
You Must Be Lookin' For Me (3:20) 
PRODUCER: Chips Moman 
WRITER: B. Swan 
PUBLISHER: Sherman Oaks, BMI 
Mercury 884 668-7 (c /o PolyGram) 

Thematically reminiscent of Swan's 
big hit, "I Can Help," but a lot 
brighter. 

NANCY GRIFFITH 

Once In A Very Blue Moon (2:31) 
PRODUCER: not listed 
WRITERS: Patrick Alger, Michael H. Goldsen 
PUBLISHER: Bait and Beer, ASCAP 
Philo PH -1096 

Pretty and penetrating, in the best 
Judy Collins manner. Contact: (617) 
354 -0700. 

DENNIS ROBBINS 

Hard Lovin' Man (2:53) 
PRODUCERS: Eddie Kilroy, Dennis Robbins 
WRITERS: Dennis Robbins, Bruce McTaggart. 
Warren Haynes 
PUBLISHERS: Corey Rock /Diablo Lobo, ASCAP 
MCA 52809 

A buffet of chauvinist cliches. 

DOW JONES AND THE NASHVILLE 

STOCK EXCHANGE 

Tears On The Jukebox (2:45) 
PRODUCER: Chad Adkins 
WRITER: not listed 
PUBLISHER: Upstart, BMI 
CCR CCR -5685 

Solid country story told solidy 
country. 

GEARY HANLEY 

Big City Woman (2:39) 
PRODUCERS: Kit Johnson, Ronny Light 
WRITERS: John Covert, Jo Ann Pistotnik, 
Robin Zackery, Ed Morgan 
PUBLISHERS: Great Leawood /Twinsong, ASCAP /BMI 
Kansa KA-626 

Label based in Nashville. 

LONEY HUTCHINS 

Cumberland River (3:46) 
PRODUCERS: L. Hutchins. C. Tatz 
WRITER: L. Hutchins 
PUBLISHER: Appalachia, BMI 
ARC ARC -0003 

Pleasant folk vocals and engaging 
images. Label based in Gallatin, Tenn. 

HOWARD KEEL 

J.R.! Who Do You Think You Are? (2:38) 
PRODUCERS: Jim Ed Norman. James Fitzgerald. 
Artie Ripp. Barry Beckett 
WRITER: Bob Cook 
PUBLISHERS: Artphyl /Marilor. ASCAP 
Warner Bros. 7-28827 

DANCE 

PRIVATE POSSESSION Featuring 

HUNTER HAYES 

Are You Wid It (7:38) 
PRODUCERS: Ric Wake. Shedrick Guy. 
Lou Bolognese 
WRITERS: S. Guy, G. Vaughn 
PUBLISHER: Mega Bolt. ASCAP 
4th & B'Way BWAY -423 (12 -inch single) 

Homestyle r &b in the electronic age. 
Contact: Island Records, New York. 
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FOR WEEK ENDING APRIL 19, 1986 

Billboard. TOP POPALBUMS 

ARTIST 
(, LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

Compiled from a national sample of retail store, 
one -stop and rack sales reports. 

TITLE 

O 1 1 56 WHITNEY HOUSTON &A ARISTA AL8-8212 (8.98) (co) 7 weeks at No. One WHITNEY HOUSTON 

2 2 2 41 HEART 3 CAPITOL sr-12410 (9.98) (CD) HEART 

O13 - 2 VAN HALEN WARNER BROS. 25394 (8.98) 5150 

4 3 3 18 SADE 2 PORTRAIT FR 40263/EPIC (CD) PROMISE 

CD 5 8 8 FALCO A &M SP-5105 (8.98) (CD) FALCO 3 

© 8 11 8 SOUNDTRACK A &M SP -5113 (9.98) (CD) PRETTY IN PINK 

7 6 6 10 OZZY OSBOURNE CBS ASSOCIATED FZ 40026 /EPIC THE ULTIMATE SIN 

8 4 4 32 JOHN COUGAR MELLENCAMP 3 RIVA 824 865 -1 / POLYGRAM (8.98) (co) SCARECROW 

O 21 - 2 THE ROLLING STONES COLUMBIA OC 40250 (CD) DIRTY WORK 

10 7 7 46 DIRE STRAITS A4 WARNER BROS 25264 (8 98) (CD) BROTHERS IN ARMS 

11 9 5 34 MR. MISTER RCA AFL1 -71130 (8.98) (CD) WELCOME TO THE REAL WORLD 

12 14 18 12 BANGLES COLUMBIA BFC 40039 (CD) DIFFERENT LIGHT 

13 11 12 25 INXS ATLANTIC 81277 (8.98) (CD) LISTEN LIKE THIEVES 

14 NEW PRINCE & THE REVOLUTION PAISLEY PARK 25395/WARNER BROS. (9.98) PARADE 

15 18 21 22 ROBERT PALMER ISLAND 90471 /ATLANTIC (8.98) (CD) RIPTIDE 

16 10 9 22 BARBRA STREISAND 2 COLUMBIA OC 40092 (CD) THE BROADWAY ALBUM 

17 15 19 59 PHIL COLLINS 4 ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED 

18 12 10 29 STARSHIP GRUNT BXL1 -5488 /RCA (8.98) (CD) KNEE DEEP IN THE HOOPLA 0 22 28 20 THE OUTFIELD COLUMBIA BFC 40027 (CD) PLAY DEEP 

® 50 - 2 JUDAS PRIEST COLUMBIA oc 40158 (co) TURBO 

21 16 15 21 CHARLIE SEXTON MCA 5629 (8.98) (CD) PICTURES FOR PLEASURE 

22 19 17 49 ATLANTIC STARR A &M SP- 5019 (8.98) AS THE BAND TURNS 

23 23 23 5 JACKSON BROWNE ASYLUM 60457 /ELEKTRA (8.98) LIVES IN THE BALANCE 

24 24 24 8 ALABAMA RCA AHLI- 7170(8.98) (CD) GREATEST HITS 

25 26 27 7 JANET JACKSON A &MSP -5106 (8.98) (co) CONTROL 

26 20 16 48 THE HOOTERS COLUMBIA BFC 39912 (co) NERVOUS NIGHT 

27 17 14 23 ZZ TOP £2 WARNER BROS. 25342 (9.98) (CD) AFTERBURNER 

28 27 20 27 STEVIE WONDER 2 TAMLA 6134TL/MOTOWN (9.9131 (co) IN SQUARE CIRCLE 

29 25 13 24 SIMPLE MINDS A &M /VIRGIN SP- 5092/A &M (8.98) (CD) ONCE UPON A TIME 0 31 32 22 MIAMI SOUND MACHINE EPIC BEE 4013) PRIMITIVE LOVE 

31 34 61 4 METALLICA ELEKTRA 60439 (8.98) MASTER OF PUPPETS 

32 33 33 20 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

33 30 30 22 MIKE & THE MECHANICS ATLANTIC 81287 (8.98) MIKE & THE MECHANICS 

® 57 - 2 JULIAN LENNON ATLANTIC 81640 THE SECRET VALUE OF DAYDREAMING 

35 29 29 96 BRUCE SPRINGSTEEN A10 COLUMBIA QC 38653 (CD) BORN IN THE U.S.A. 

36 36 44 12 CHERRELLE TABU BFZ 40094 /EPIC HIGH PRIORITY 

37 38 38 56 TEARS FOR FEARS 4 MERCURY 824 300 /POLYGRAM (8.98) (co) SONGS FROM THE BIG CHAIR 

® NEW PET SHOP BOYS EMI -AMERICA PW 17193 (8.98) PLEASE 

39 39 40 5 ELVIS COSTELLO & THE ATTRACTIONS COLUMBIA FC 40173 (co) KING OF AMERICA 

40 40 35 29 ABC MERCURY 824904 -1 POLYGRAM (8 98) (CD) HOW TO BE A ZILLIONAIRE 

41 43 45 8 SLY FOX CAPITOL ST.12367 (8.98) LET'S GO ALL THE WAY 

42 35 34 32 LOVERBOY COLUMBIA FC 39953 (CD) LOVIN' EVERY MINUTE OF IT 

43 32 25 9 THE FIRM ATLANTIC 81628 (9.98) MEAN BUSINESS 

44 37 31 19 STEVIE NICKS MODERN 90479 /ATLANTIC (9.98) (CD) ROCK A LITTLE 

45 28 22 23 SOUNDTRACK scorn BROS. SZ 40203 /EPIC (CD) ROCKY IV 

46 47 50 6 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED BFZ 40304 /EPIC TUFF ENUFF 

C NEW BOB SEGER & THE SILVER BULLET BAND CAPITOL PT 12398 (8.98) LIKE A ROCK 

® 56 77 12 SOUNDTRACK MCA 6158 (9.98) OUT OF AFRICA 

49 49 49 8 ELECTRIC LIGHT ORCHESTRA ces ASSOCIATED FZ 40048 /EPIC BALANCE OF POWER 

50 42 26 18 DIONNE WARWICK ARISTA ALB- 8398(8.98) (CD) FRIENDS 

51 51 37 24 THE DREAM ACADEMY WARNER BROS. 25265 (8.98) (CD) THE DREAM ACADEMY 

52 45 39 39 ARETHA FRANKLIN ARISTA AL8.8286 (8.98) (co) WHO'S ZOOMIN' WHO 

O 53 56 5 BRIAN SETZER EMI. AMERICA ST -17178 (8.98) THE KNIFE FEELS LIKE JUSTICE 

® 55 62 5 JERMAINE JACKSON ARISTA AL8-8277 (8.98) (CD) PRECIOUS MOMENTS 

55 46 43 11 MELI'SA MORGAN CAPITOL ST -12434 (8.98) DO ME BABY 

Albums w'th the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certificati 
with each additional million indicated by a numeral following the symbol. *CBS Records does not issue a suggested list price for its product. 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form or 
by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE 

56 54 46 15 L.L. COOL J COLUMBIA BFC 42039 (CD) RADIO 

57 41 41 5 JOHN LENNON CAPITOL sv -12451 (9.98) LIVE IN NEW YORK 

® 64 82 5 LEVEL 42 POLYDOR 827 487 -1 /POLYGRAM (8.98) WORLD MACHINE 

59 48 48 21 ELTON JOHN GEFFEN GHS 24077 /WARNER BROS. (8.98) (CD) ICE ON FIRE 

60 52 42 41 STING A2 A &M SP -3750 (8.98) (CD) THE DREAM OF THE BLUE TURTLES 

61 44 36 27 THOMPSON TWINS ARISTA AL8.8276(8.98) (CO) HERE'S TO FUTURE DAYS 

62 62 54 61 SADE PORTRAIT BFR- 39581 /EPIC (CD) DIAMOND LIFE 

® 72 76 13 FINE YOUNG CANNIBALS I.R.S. 5683 /MCA (8.98) FINE YOUNG CANNIBALS 

® 65 67 8 OPUS POLYDOR 827 952- 1 /POLYGRAM (8.98) (CD) UP AND DOWN 

W 70 91 5 TALK TALK EMI -AMERICA ST-17179 (8.98) THE COLOUR OF SPRING 

66 59 57 24 THE ALARM I.R.S. /MCA 5666 /MCA (8.98) (CD) STRENGTH 

67 67 71 5 MARILLION CAPITOL MLP 15023 (6.98) BRIEF ENCOUNTER 

68 58 51 48 FREDDIE JACKSON CAPITOL sr-12404 (8.98) (CD) ROCK ME TONIGHT 

0 NEW JOE JACKSON A &M SP -6021 (9.98) BIG WORLD 0 76 103 3 SOUNDTRACK McA 616o (9.98) DOWN AND OUT IN BEVERLY HILLS 

71 71 73 6 ANIMOTION CASABLANCA 826 691.1 POLYGRAM (8 98) (CD) STRANGE BEHAVIOR 

72 68 47 22 THE CARS ELEKTRA 60464 (9.981 (CD) GREATEST HITS 0 78 88 4 SOUNDTRACK CAPITOL SV 12470 (9.98) 91 /2WEFKS 

74 73 64 42 RENE & ANGELA MERCURY 824 607.1M.1 / POLYGRAM (8.98) (CD) STREET CALLED DESIRE 

75 75 89 7 FEARGAL SHARKEY A &M SP6 -5108 (6.98) FEARGAL SHARKEY 0 84 90 5 TED NUGENT ATLANTIC 81632 (8.98) LITTLE MISS DANGEROUS 

77 77 86 9 FORCE M.D.'S WARNER BROS. /TOMMY BOY TNLP 1010 /WARNER BROS. (8.98) CHILLIN' 

78 80 81 29 STARPOINT ELEKTRA 60424 (am (co) RESTLESS 

79 66 55 21 PETE TOWNSHEND ATCO904736 /ATLANTIC (8.98) (CD) WHITE CITY - A NOVEL 

® 195 - 2 KATRINA AND THE WAVES CAPITOL ST -12478 (8.98) KATRINA AND THE ... WAVES 

81 82 70 31 FIVE STAR RCA NFLI-8052 (8.98) LUXURY OF LIFE 

82 60 60 18 DOKKEN ELEKTRA 60458 (8.98) UNDER LOCK AND KEY 

® 93 107 6 HONEYMOON SUITE WARNER BROS. 25293 (8.98) (CD) THE BIG PRIZE 

84 69 58 12 THE ALAN PARSONS PROJECT ARISTA AL9.8384 (9.98) (CD) STEREOTOMY 

85 85 65 21 AEROSMITH GEFFEN GHS 24091 WARNER BROS. (8.98) (CD) DONE WITH MIRRORS 

86 74 53 40 A -HA WARNER BROS. 25300 (8.98) (CD) HUNTING HIGH AND LOW 

87 63 63 9 BLUE OYSTER CULT COLUMBIA FC 39979 (CD) CLUB NINJA 

® 94 106 5 VANITY MOTOWN 6167 ML (8.98) SKIN ON SKIN 

89 83 85 42 TALKING HEADS SIRE 25305 /WARNER BROS. (8.98) (CD) LITTLE CREATURES 

90 92 92 21 HIROSHIMA EPIC BFE 39938 ANOTHER PLACE 

91 61 52 44 READY FOR THE WORLD MCA 5594 (8.98) (CD) READY FOR THE WORLD 

92 88 84 10 VIOLENT FEMMES THE BLIND LEADING THE NAKED 
SLASH WARNER BROS .25340 /WARNER BROS. (8.98) 

93 90 83 11 EVERLY BROTHERS MERCURY 826 142.1 / POLYGRAM (8.98) (CD) BORN YESTERDAY 

94 97 97 23 THE JUDDS RCA /CURBAHLI- 7042 /RCA(8.98) ROCKIN' WITH THE RHYTHM 

95 177 - 2 SOUNDTRACK EMI- AMERICA SV -17182 (9.98) ABSOLUTE BEGINNERS 

96 98 100 17 THE CULT SIRE 25359 /WARNER BROS. (8.98) LOVE 0 125 178 3 THE JETS MCA 5667 (8.98) THE JETS 

98 96 75 74 BRYAN ADAMS A4 A &M SP5O13 (8.98) (CD) RECKLESS 

99 99 99 24 RUSH MERCURY 826 098-1/POLYGRAM (8.98) (CD) POWER WINDOWS 

100 100 102 48 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (8.98) (CD) MAGIC TOUCH 

101 104 68 10 ANNE MURRAY CAPITOL ST.12466 (9.98) SOMETHING TO TALK ABOUT 

102 101 104 41 MOTLEY CRUE ELEKTRA 60418 (9.98) (CO) THEATRE OF PAIN 

103 107 105 29 THE CURE ELEKTRA 60435 (8.98) THE HEAD ON THE DOOR 

104 87 87 6 RAINBOW MERCURY 827 987- 1 /POLYGRAM (10.98) FINYL VINYL 

® 175 - 2 JOE COCKER CAPITOL ST -12394 (8.98) COCKER 

106 95 94 14 BALTIMORA MANHATTAN SQ 53026 /CAPITOL (8.98) LIVING IN THE BACKGROUND c 109 112 7 THE CALL ELEKTRA 60440 (8.98) RECONCILED 

C$ 126 136 4 DENNIS DEYOUNG A &M SP -5109 (8.98) (CD) BACK TO THE WORLD 

CI NEW KEEL MCA 5727 (8.98) THE FINAL FRONTIER 

D 117 130 9 TEDDY PENDERGRASS ASYLUM 60447 'ELEKTRA (8 98) (CD) WORKIN' IT BACK 
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MUSIC FOR THE 
MIRACLE 

TODAY'S TOP SUPERSTARS UNITE 
To SUPPORT THE T.J. MARTELL FOUNDATION 

FOR LEUKEMIA & CANCER RESEARCH. 

BRYAN ADAMS 
RUN TO You 

HALL & OATES 
OUT OF TOUCH 

CYND1 LAUPER 
SHE BOP 

HUEY LEWIS & THE NEWS 
HEART AND SOUL 

POINTER SISTERS 
I'M SO EXCITED 

REO SPEEDWAGON 
CAN'T FIGHT THIS FEELING 

LIONEL RICHIE 
RUNNING WITH THE NIGHT 

SADE 
SMOOTH OPERATOR 
BRUCE SPRINGSTEEN 
COVER ME 
TEARS FOR FEARS 
EVERYBODY WANTS TO RULE 
THE WORLD 
WHAM! 
CARELESS WHISPER 
PAUL YOUNG 
EVERYTIME YOU GO AWAY 

'TIL TUESDAY 
VOICES CARRY* 
JOHN WAITE 
MISSING YOU* 

*2 BONUS SONGS ON CASSETTE ONLY. 

MUSIC FOR THE 
MIRACLE 

THE ALL -HIT 
BENEFIT TO SUPPORT 

THE T.J. MARTELL 
FOUNDATION 

THE MUSIC 
INDUSTRY'S 
OWN CH 

BE PART ÔF IT 
AVAILABLE WHEREVER RECORDS AND CASSETTES ARE SOLD. 1986C 
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Hank Williams Jr. Splits With Manager 
Singer Moves Headquarters To Tennessee 

BY ANDREW ROBLIN 

NASHVILLE J.R. Smith, Hank 
Williams Jr.'s manager since 1974, 
has resigned, apparently in re- 
sponse to the singer's decision to 
move his business headquarters 
from Cullman, Ala., to Paris, Tenn. 

Smith has other business inter- 
ests in Cullman that prevent him 
from moving, according to Kathy 
Gangwisch, Williams' publicist. 
Smith could not be reached for com- 
ment. 

Williams plans to move from Cull- 
man because he cannot add to his 
office space there, Gangwisch says. 
"Hank's organization has outgrown 
Cullman," she says. "There's no 
room to expand -the property own- 
ers [of Williams' Cullman headquar- 

ters] won't sell." 
Williams will close his interests 

in Cullman, which include Hank's 
Montana Exchange souvenir store 
and the main offices of Hank Wil- 
liams Jr. Enterprises, by mid -June. 
Most of the 12 employees there 
will be laid off. Merle Kilgore, ex- 
ecutive vice president of Hank Wil- 
liams Jr. Enterprises, and a few 
other employees will make the 
move to Paris. 

Williams will open new offices 
and a souvenir store, Kawliga Cor- 
ners, in Paris, where he already has 
a residence. The new outfits will 
open on the site of Hank's Place, 
Williams' 10,000 -square -foot night- 
club in Paris. The club will close lat- 
er this month to make way for the 
conversion. 

Convention Floor Displays Deemed Expendable 

Tape Firms Trim CES Budgets 
LOS ANGELES TDK and Max - 
ell, two of the major marketers of 
blank audio and videotape in the 
U.S., say they will forgo a floor 
presence at the June Consumer 
Electronics Show in Chicago. In- 
stead, they will host hospitality 
suites for distributors and dealers. 

Both relate this reasoning to the 
fluctuating yen /dollar situation, 
but TDK notes that its position is 
also part of an overall corporate 
effort to reduce costs. 

"I can't remember when we did 
not formally exhibit at CES," says 
Mike Golacinski, national sales 
manager for Maxell, who adds 
that his company is taking a hard 
look at tightening up "other costs 

of doing business." 
"We've been advocating one 

CES a year instead of two," says 
Fuji's Stan Bauer, claiming Fuji 
favors the summer event. 

Memorex will have a formal ex- 
hibit, while 3M, another proponent 
of a single CES, will utilize a demo 
room, but not prepare a major 
floor exhibit. Sony Tape will be in- 
corporated into the main Sony con- 
sumer electronics booth. 

Increasingly, blank -tape compa- 
nies in the U.S. have been allocat- 
ing more of their funds to market- 
ing campaigns and dealer pro- 
grams. JIM McCULLAUGH 

AUDIO, VIDTAPE PRICE HIKE EXPECTED 
(Continued from page 3) 

predominant issue for his firm's in- 
creases is the yen /dollar fluctua- 
tion, which has increased the price 
of raw materials such as base film 
and oxides sourced in the Orient. 
Like TDK and Maxell, Memorex 
plans no let up of an extensive ad- 
vertising /marketing campaign for 
the second half of the year. 

The Fuji increase will average 5% 
on videotape, effective May 1, but 
thus far has not signaled an in- 
crease for audio tape. 

While Fuji's Bauer acknowledges 
the yen /dollar `trigger,' he also 
points out that there are other com- 
ponents attached to the price hikes 

MINI ESTATE -50 MIN TO NYC 

34 Acres on border of Westchester - 
Beautifully renovated old farm 
house, beams, fireplaces, Ig coun- 
try kit, etc. Trout pond & streams, 
20 x 40' pool & pool house, clay 
tennis court, 4 box stalls- riding ring, 
white fence pastures, large peg 
beam barn (Perfect for Rehearsal 
Recording Studio), waterfall, spa- 
cious lawns, old pines & willows, 
your own private hunting preserve, 
skiing & golf nearby. 

$895,000 Call (212) -620-0485 

industry wide. "With videotape," he 
says, "demand has caught up with 
capacity and that traditionally 
translates into slightly higher price 
points at the consumer level. I also 
don't believe," he adds, "that most 
consumers are that price sensitive. 
An extra 25 or 50 cents for a tape 
isn't that crucial." 

3M had no official price comment 
last week except to say that it plans 
to remain "competitive." 3M is less 
vulnerable to the international mon- 
etary exchange situation and is al- 
most vertically integrated on the 
manufacturing level. 

Assistance in preparing this story 
provided by Earl Paige. 

Neither Smith's resignation nor 
Williams' move will affect the sing- 
er's souvenir stores in Nashville 
and Crossville, Tenn., or his beach 
club in Panama City, Fla. 

Williams is not looking for a new 
manager, according to Kilgore. 
"We've got a self -contained organi- 
zation," Kilgore says. "When 
you're hot, you're hot and the phone 
rings. But I'll be helping with a lot 
of the business decisions. Mike Mi- 
lom, Hank's attorney, and Dan Woj- 
cik, his booking agent, will also 
help." 

Williams recently broke with his 
longtime producer, Jimmy Bowen. 
Jim Ed Norman, chief of the 
Warner Bros. Nashville office, now 
produces the singer. 

VIDEO MARKET DRAWING WELL 
(Continued from page 4) 

stuff that I have for sale, the more 
people will come in looking for other 
things," she says. 

A number of retailers feel manu- 
facturers have a lot more to learn at 
the market than they do. Says Alan 
Kaplan, head of specialty chain Ap- 
plause Video: "I see a lot of people 
producing a lot of stuff without see- 
ing whether it's wanted or needed 
or anybody gives a damn." 

Some specialty product is defi- 
nitely selling, say retailers; among 
the most successful product lines 
are exercise, children's material, 
cooking, and travel. 

Video specialty retailers from 
around the nation are expected to 
attend. Video distributors will also 
be on hand, although some ex- 
pressed doubts about the need for 
the show. One major wholesaler re- 

STARS BLAST SOURCE LICENSING 
(Continued from page 6) 

both sides. Witnesses included bill 
opponent Sen. Albert Gore (D- 
Tenn.); House bill author Rep. Bou- 
cher; and Register of Copyrights 
Ralph Oman, who spoke against the 
bill. 

Testimony took a familiar turn, 
although there was a surprising ele- 
ment injected by Preston R. Pad- 
den, president of the Assn. of Inde- 
pendent Television Stations (INTV), 
who spoke in favor of S. 1980. In re- 
ply to a question, he said that propo- 
nents would be willing "to work 
with senators" to build language 
into the bill to "ensure" that com- 
posers could be paid residuals if 
shows became hits or scored in syn- 
dication. This was the first time pro- 
ponents have mentioned the concept 
of residuals in connection with 
source licensing replacing blanket 
licensing. 

ASCAP president Hal David be- 
gan his testimony by reading a let- 
ter from Irving Berlin, who opposes 
the bill. He wrote that S. 1980 
"would threaten the livelihood of 
American songwriters." David 
called the bill "unconscionable" and 
maintained that ASCAP and the 
broadcasters have always been able 
"to strike a bargain." He asked the 
committee members, "Why, then, 
should Congress now be asked to in- 
tervene on the broadcasters' side in 
this successful, practical bargaining 
process ?" 

Opposition witnesses attempted 
to answer that question. Said Leslie 
Arries, chairman of the All- Indus- 
try Committee: "Under this blanket 
license, we must pay for millions of 
compositions when we only need a 
few. No other creative element un- 
der the Copyright Act is permitted 

to engage in such practices." He 
said that under the current system, 
"music copyright payments bear no 
relationship to the actual value of 
music in local TV production." 

Both David and BMI president Ed 
Cramer deflected arguments that 
broadcasters have found it either 
impossible or impractical to seek an 
alternative to blanket licensing. 
Said Cramer, "If they want another 
[additional] system, it is a subject 
for negotiation," but he also warned 
that if source licensing were the 
only available method, it would de- 
stroy the bargaining power of com- 
posers. He said it would also "preci- 
pitate" challenges to the blanket li- 
cense by the networks, as well as 
radio and cable, which could destroy 
the protection of the Copyright Act. 

SESAC president W. Robert 
Thompson reacted to Padden's sug- 
gestion of residuals by calling it "an 
attempt to quell the bargaining 
power" of composers. 

Subcommittee chairman Charles 
McC. Mathias (R -Md.) sounded a 
less- than -enthusiastic note, which 
bill proponents could not have been 
pleased to hear. Although Mathias 
stated that bill "proponents ... bear 
the burden" in a request for a 
change in the current law, he also 
said -in a passing remark -that 
"we're going to have a hard time 
getting intellectual property issues 
out of the Judiciary [Committee] 
this year -at best." 

The other side of that coin is that 
Mathias only has jurisdiction over 
the bill until May 1, when it reverts, 
marked up or not, to the full Judicia- 
ry Committee. The chairman of that 
committee is Sen. Thurmond, who 
introduced S. 1980. 

CBS Suing Phoenix For Everest $$ 
NEW YORK CBS Inc. filed suit in 
Federal Court here last week 
against Phoenix Entertainment & 
Talent Inc., alleging that the New 
Jersey company has failed to pay 
royalties due under a license agree- 
ment acquired by CBS in March 
1982 from Everest Records. That 
agreement covers recordings by 
George Jones, B.J. Thomas, the 
Platters, the Beach Boys, and oth- 
ers. 

The suit seeks an accounting and 
royalty payment of at least $200,000 

as well as a judgment that Phoe- 
nix's rights under the license agree- 
ment be terminated. 

According to court papers, Ever- 
est granted Phoenix a non -exclusive 
license to manufacture and sell its 
records beginning in 1981. During 
the following year, CBS says it was 
assigned all rights, title, and inter- 
est in the agreement by Everest, be- 
coming the successor licensor. Since 
then, CBS claims it has been unsuc- 
cessful in efforts to obtain account- 
ing and royalties due from Phoenix. 

The suit further alleges that 
Phoenix has defaulted because it 
failed to account for, pay, or grant 
CBS an audit due under the agree- 
ment. 

CBS claims it is entitled to the im- 
mediate return of all master record- 
ings and related artwork delivered 
to Phoenix by Everest. Under the 
original license, the Phoenix license 
is to terminate June 30 of this 
year. FRED GOODMAN 
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ports that he is only exhibiting be- 
cause of "all the other distributors 
that are going to be there." 

Among the distributors sched- 
uled to exhibit are Artec, Comm - 
tron, Metro, Star, VTR, and Win 
Records and Video. Manufacturers 
registered include Active Home 
Video, the British Industrial & Sci- 
entific Film Assn., Coliseum Video, 
Good Time Video, Esquire Video, 
Gospel Films, Karl /Lorimar Home 
Video, IVE /Family Home Enter- 
tainment, Kultur Video, Embassy 
Home Entertainment, MasterVi- 
sion, Prism Entertainment, Repub- 
lic Pictures, Spinnaker Software, 
Thorn EMI /HBO, Vestron, Video 
Gems, and Video Latino. 

There is also a series of panels 
scheduled for the market, and these 
have also drawn beyond expecta- 
tions, says Weinstein. 

The panels are broken into two 
sets, one running mornings and the 
other, afternoons. The morning set 
will run from 9 to noon Thursday 
and Friday and will cost $85 each or 
$150 for the pair. The topics will be 
"Entering The U.S. Home Video 
Market" (Thursday) and "Market- 
ing Your Home Video Properties 
Worldwide" (Friday). 

Four panels will be held in the af- 
ternoon, with two running concur- 
rently from 3 to 5 each day. Thurs- 
day's topics are "Bringing Chil- 
dren's Programs To Market" and 
"Publishing And Merchandising A 
Music Video," and Friday's are 
"Marketing Special -Interest Tapes" 
and "Creative Co- Ventures In 
Home Video." The afternoon panels 
cost $40 each. 

Post Dated. The U.S. Postal 
Service will issue a 22 -cent com- 
memorative stamp this month 
(29) honoring Edward Kennedy 
"Duke" Ellington, the musician 
noted for his sophisticated swing 
and the pioneering of jazz com- 
position in longer forms. 

The postage stamp will show 
the composer of "Satin Doll," 
"Sophisticated Lady," "Mood In- 
digo," and "Take The `A' Train" 
in a six -color design, shown 
above. Official release of the El- 
lington stamp will be marked by 
first -day ceremonies in New 
York. 

The first -class -postage stamp 
becomes available nationwide 
April 29. 
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Billboard. TOP POP ALBUMS.. continued 

3 y. o ÿ 
. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

TITLE 

111 111 114 7 JIMMY BARNES GEFFEN GHS 24089 /WARNER BROS. (8.98) JIMMY BARNES 

(I 132 176 4 STEPHANIE MILLS MCA 5669 (8.98) STEPHANIE MILLS 

113 79 79 7 SOUNDTRACK QWEST 25389 /WARNER BROS. (16.98) (CD) THE COLOR PURPLE 

114 110 115 620 PINK FLOYD HARVEST SMAS11163 /CAPITOL (998) (CD) DARK SIDE OF THE MOON 

115 115 117 7 PUBLIC IMAGE LTD ELEKTRA 60438 (8.98) ALBUM /CASSETTE 

116 86 72 28 SOUNDTRACK A4 MCA 6150(9.98) (CD) MIAMI VICE 

117 81 59 64 KLYMAXX MCA /CONSTELLATION 5529 /MCA (8.98) (CD) MEETING IN THE LADIES ROOM 

118 91 69 11 DAN SEALS EMI -AMERICA ST.17166 (8.98) WON'T BE BLUE ANYMORE 

119 103 93 11 PETER FRAMPTON ATLANTIC 81 290 (8 98) PREMONITION 

120 108 108 73 MADONNA 6 SIRE 25157.1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN 

IID 129 129 7 RAVEN ATLANTIC 81629 (8.98) THE PACK IS BACK 

® 137 150 4 VARIOUS ARTISTS WINDHAM HILL RECORDS SAMPLER '86 
WINDHAM HILL W H 1048 /A &M (9.98) (CD) 

® 152 196 3 UFO CHRYSALIS BFV 41518 MISDEMEANOR 

124 113 113 7 PIA ZADORA CBS ASSf(IATED FZ 40259 /EPIC PIA & PHIL 

125 105 95 22 JAMES TAYLOR COLUMBIA FC 40052 (CD) THAT'S WHY I'M HERE 

®2 128 140 39 ORCHESTRAL MANOEUVRES IN THE DARK A &M /VIRGIN SP.5077 /A &M (8.98) CRUSH 

127 102 74 10 SAM HARRIS MOTOWN 6165ML (6.99) SAM -I -AM 

128 112 98 9 MARILYN MARTIN ATLANTIC 81292 (8.98) MARILYN MARTIN 

129 89 66 19 TOM PETTY AND THE HEARTBREAKERS PACK UP THE PLANTATION - LIVE 
MCA 2 -8021 (10.98) (CD) 

130 131 120 28 STEVIE RAY VAUGHAN EPIC FE 40036 (co) SOUL TO SOUL 

c 134 137 5 CLANNAD RCA NFL 1 -8063 (8.98) MACALLA 

132 123 124 130 PHIL COLLINS A2 ATLANTIC SD16029 (8.98) (CD) FACE VALUE 

133 106 80 10 SOUNDTRACK CAPITOL ST -12499 (9.98) IRON EAGLE 

134 124 128 10 ALBERT COLLINS, ROBERT CRAY, JOHNNY COPELAND SHOWDOWN! 
ALLIGATOR 4743 (8.98) 

135 120 116 22 BIG AUDIO DYNAMITE COLUMBIA BFC 40220 (CD) THIS IS BIG AUDIO DYNAMITE 

136 138 141 22 ZAPP WARNER BROS 25327 (8.98) THE NEW ZAPP IV 

137 139 145 26 THE DEL FUEGOS WARNER BROS. 25339 (8.98) BOSTON, MASS. 

138 130 118 62 JOHN COUGAR MELLENCAMP A2 RIVA 814 450.1 / POLYGRAM (a.98) (co) UH HUH 

139 118 110 31 SHEILA E. PAISLEY PARK 25317 /WARNER BROS. (8.98) (CD) ROMANCE 1600 

140 145 148 157 ZZ TOP 5 WARNER BROS. 1 -23774 (8.98) (CD) ELIMINATOR 

141 142 146 83 TALKING HEADS SIRE I25186, WARNER mos. (8.98) (co) STOP MAKING SENSE 

142 114 109 71 KOOL & THE GANG A2 DE -LITE 822943- 1 /POLYGRAM (8.98) (CD) EMERGENCY 

® 193 - 2 PHILIP GLASS CBS MASTERWORKS SM 39564 SONGS FROM LIQUID DAYS 

® 157 163 3 THE ROBERT CRAY BAND HIGHTONE 8005 (8.98) (co) FALSE ACCUSATIONS 

145 147 147 124 U2 ISLAND 90127 /ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY 

146 146 152 6 GARY MOORE M RAGE 90482 /ATLANTIC (8.98) RUN FOR COVER 

147 121 121 97 TINA TURNER 4 CAPITOL ST -12330 (8.98) (CD) PRIVATE DANCER 

148 119 96 19 PAT BENATAR CHRYSALIS OV 41507 (9.98) (CD) SEVEN THE HARD WAY 

149 122 101 49 BON JOVI MERCURY 824 509.1 /POLYGRAM (8.98) (CD) 7800 FAHRENHEIT 

® NEW O, SIMPLY RED ELEKTRA 60452 (8.98) PICTURE BOOK 

151 127 Ill 27 MORRIS DAY WARNER BROS. 25320 (8.98) (co) COLOR OF SUCCESS 

152 135 127 103 JOHN COUGAR MELLENCAMP A3 RIVA 814 993.1 / POLYGRAM (8.98) (co) AMERICAN FOOL 

153 148 126 25 SOUNDTRACK ATLANTIC 81273 (9.98) (CD) WHITE NIGHTS 

® NEWIIA DWIGHT YOAKAM REPRISE 25372 /WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 

a160 187 4 THE NYLONS OPEN AIR OA 0304 /A &M (9.98) SEAMLESS 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

A -Ha 86 
ABC 40 
Colonel Abrams 195 
Bryan Adams 98 
Aerosmith 85 
Alabama 24 
The Alarm 66 
Animotion 71 
Anthrax 167 
Atlantic Starr 22 

Bad Company 191 
Anita Baker 185 
Baltimora 106 
Bangles 12 
Jimmy Barnes 111 
Pat Benatar 148 
Big Audio Dynamite 135 
Black Sabbath Featuring Tony 
lommi 157 
Blue Oyster Cult 87 
Bon Jovi 149 
Jackson Brown 23 
Kate Bush 200 

The Call 107 
The Cars 72 
Cherrelle 36 
Clannad 131 

Joe Cocker 105 
Phil Collins 132, 169, 17 
Albert Collins. Robert Cray. Johnny 
Copeland 134 
Sam Cooke 178 
11. Cool J 56 
Elvis Costello & The Attractions 39 
The Robert Cray Band 144 
The Cult 96 
The Cure 103 

Morris Day 151 
Dennis DeYoung 108 
The Del Fuegos 137 
Dire Straits 10 
Dokken 82 
The Dream Academy 51 
Bob Dylan 162 

Sheila E. 139 
Electric Light Orchestra 49 
Everly Brothers 93 

The FabuloJs Thunderbirds 46 
Falco 5 
Fin Young Cannibals 63 
The Firm 43 
Five Star 81 
Force M.D.'s 77 
Peter Frampton 119 

Aretha Franklin 52 

The Gap Band 174 
Philip Glass 143 

Sam Harris 127 
Heart 2 
Hiroshima 90 
Honeymoon Suite 83 
The Hooters 26 
Whitney Houston 1 

George Howard 180 
Husker Du 156 

INXS 13 
Isley /Jasper /Isley 175 

Joe Jackson 69 
Janet Jackson 25 
Jermaine Jackson 54 
Freddie Jackson 68 
The Jets 97 
Billy Joel 189 
Elton John 59 
Stanley Jordan 100 
Judas Priest 20 
The Judds 94 

Katrina And The Waves 80 
Keel 109 
Tommy Keene 158 

h 
h 

e h 

ÿ .r y ARTIST TITLE ' ti -*' LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICEY` 

® 186 - 2 HUSKER DU WARNER BROS. 25385 (8.98) CANDY APPLE GREY 

157 116 78 10 BLACK SABBATH FEATURING TONY IOMMI WARNER BROS. 25337 (8.98) SEVENTH STAR 

® 171 175 4 TOMMY KEENE GEFFEN G11S 24030 /WARNER BROS. (8.98) SONGS FROM THE FILM 

159 161 164 40 METALLICA ELEKTRA 60396 (8.98) RIDE THE LIGHTNING 

160 163 168 79 U2 ISLAND 90231 /ATLANTIC (8.9E) (CD) . THE UNFORGETTABLE FIRE 

© 165 171 3 METALLICA MEGAFORCE 069 (8.98) KILL EM ALL 

162 136 132 20 BOB DYLAN COLUMBIA C5x 38830 (CD) BIOGRAPH 

anNEW MAZARATI PAISLEY PARK 25368 /WARNER BROS. (8.98) MAZARATI 

164 143 138 127 GEORGE WINSTON WINDHAM HILL WH- 1025 /A&M (9.98) (co) DECEMBER 

© 181 186 3 MODERN ENGLISH SIRE 25343/WARNER BROS. (8.98) STOP START 

166 140 135 27 KENNY ROGERS RCA Ail 1-7023 (8.98) THE HEART OF THE MATTER 

167 133 119 18 ANTHRAX MEGAFORCE /ISLAND 90480 /ATLANTIC (8.98) SPREADING THE DISEASE 

168 151 153 128 LIONEL RICHIE A1() MOTOWN 6059 ML (8.98) (co) CAN'T SLOW DOWN 

169 162 165 118 PHIL COLLINS ATLANTIC 80035 (8.98) (CD) HELLO I MUST BE GOING 

170 170 172 20 GEORGE WINSTON WINDHAM HILL C- 1019 /A &M (9.98) (CD) WINTER INTO SPRING 

171 158 162 138 MADONNA 3 SIRE 1- 23867 /WARNER BROS. (8.98) (CD) MADONNA 

172 144 122 10 SMOKEY ROBINSON TAMEA 6156TL/MOTOWN (8.98) (CD) SMOKE SIGNALS 

173 173 173 74 SOUNDTRACK FANTASY WAM -1791 (2LPS)(19.98) (CD) AMADEUS 

174 179 169 12 THE GAP BAND TOTAL EXPERIENCE TEL8- 5714 /RCA (8.98) GAP BAND VII 

175 169 155 25 ISLEY/ JASPER /ISLEYces ASSOCIATED BFZ4o118 /EPIC CARAVAN OF LOVE 

176 178 192 41 SCORPIONS MERCURY 824 -344 -1 /POLYGRAM (11.98) (CD) WORLD WIDE LIVE 

72 NEW 010 ROBERT TEPPER SCOTT! BROS. BFz 40126 /EPIC NO EASY WAY OUT 

7® 183 191 3 SAM COOKE RCACPL2- 7127 (11.98) (CD) THE MAN & HIS MUSIC 

179 141 134 76 WHAM! A4 COLUMBIA FC39595 ;C0) MAKE IT BIG 

® NEW GEORGE HOWARD TBA TB 210 /PALO ALTO (8 98) LOVE WILL FOLLOW 

181 166 159 34 LISA LISA /CULT JAM WITH FULL FORCE LISA LISA /CULT JAM WITH FULL FORCE 
COLUMBIA BFC 40135 (CD) 

182 176 179 146 U2 ISLAND 90067 /ATLANTIC (8 98) (CD) WAR 

183 188 170 131 SOUNDTRACK A2 MOTOWN 6062ML (8.98) (CD) THE BIG CHILL 

184 153 154 22 W.A.S.P. CAPITOL ST -12435 (8.98) THE LAST COMMAND 

® NEW . ANITA BAKER ELEKTRA 60444 (8.98) RAPTURE 

186 167 139 29 KISS 0 MERCURY 826099 -1/ POLYGRAM (9.98) (CD) ASYLUM 

® 192 - 2 STAN RIDGEWAY I.R.S. 5637/MCA (8.98) THE BIG HEAT 

188 159 161 35 MARILLION c APITOL ST.12431 (8.98) (CD) MISPLACED CHILDHOOD 

189 150 143 40 BILLY JOEL A2 COLUMBIA C2 40121 (co) GREATEST HITS VOL. I & II 

190 185 144 24 VARIOUS ARTISTS TEE VEE -0ons TVT 1100 (16 95) TELEVISION'S GREATEST HITS 

191 182 185 14 BAD COMPANY ATLANTIC 81625 (8.98) 10 FROM 6 

192 174 167 39 GEORGE WINSTON WINDHAM HILL WH 1012 /A &M (9.98) (CD) AUTUMN 

193 190 151 21 BARRY MANILOW RCA AFL I- 7044(8.98) MANILOW 

194 164 166 37 THE MANHATTAN TRANSFER ATLANTIC 81266(8.98) (co) VOCALESE 

® NEW COLONEL ABRAMS MCA 5682 (8.98) COLONEL ABRAMS 

196 200 182 55 LUTHER VANDROSS EPC 39882 (co) THE NIGHT I FELL IN LOVE 

197 149 133 25 TA MARA & THE SEEN A &M SP6 -5078 (8.98) TA MARA & THE SEEN 

198 168 131 17 SOUNDTRACK JIVE JL9- 8406 / ARISTA (9.98) (CD) JEWEL OF THE NILE 

199 194 194 3 MINISTRY SIRE 25309 /WARNER BROS. (8.98) TWITCH 

200 155 149 26 KATE BUSH EMI -AMERICA sT. 17171 (8 98) (CD) HOUNDS OF LOVE 

Kiss 186 
Klymaxx 117 
Kool & The Gang 142 

John Lennon 57 
Julian Lennon 34 
Level 42 58 
Lisa Lisa /Cult Jam With Full Force 181 
Loverboy 42 

Madonna 120.171 
The Manhattan Transfer 194 
Barry Manilow 193 
Marillion 67, 188 
Marilyn Martin 128 
Mazarati 163 
John Cougar Mellencamp 152, 8. 13 
Metallica 161.31.159 
Miami Sound Machine 30 
Mike & The Mechanics 33 
Stephanie Mills 112 
Ministry 199 
Modern English 165 
Gary Moore 146 
Melí'Sa Morgan 55 
Motley Crue 102 
Mr. Mister 1 I 

Anne Murray 101 

New Edition 32 

Stevie Nicks 44 
Ted Nugent 76 
The Nylons 155 

Opus 64 
Orchestral Manoeuvres In The 
Dark 126 
Ozzy Osbourn 7 

The Outfield 19 

Robert Palmer 15 
The Alan Parsons Project 84 
Teddy Pendergrass 110 
Pet Shop Boys 38 
Tom Petty And The Heartbreakers 
Pink Floyd 114 

8 Prince & The Revolution 14 
Public Image Ltd 115 

Rainbow 104 
Raven 121 
Ready For The World 91 
Rene & Angela 74 
Lionel Richie 168 
Stan Ridgeway 187 
Smokey Robinson 172 
Kenny Rogers 166 
The Rolling Stones 9 
Rush 99 

Sade 62, 4 

Scorpions 176 
Dan Seals 118 
Bob Seger & The Silver Bullet Band 
Brian Setzer 53 
Charlie Sexton 21 
Feargal Sharkey 75 
Simple Minds 29 
Simply Red 150 
Sly Fcx 41 
SOUNDTRACKS 

9 1/2 Weeks 73 
Absolute Beginners 95 
Amadeus 173 

129 The Big Chill 183 
The Color Purple 113 
Down And Out In Beverly Hills 70 
Iron Eagle 133 
Jewel Of The Nile 198 
Miami Vice 116 
Out Of Africa 48 
Pretty In Pink 6 
Rocky IV 45 
White Nights 153 

Bruce Springsteen 35 
Starpoint 78 
Starship 18 
Sting 60 
Barbra Streisand 16 

Ta Mara & The Seen 197 

Talk Talk 65 
Talking Heads 89. 141 
James Taylor 125 

47 Tears For Fears 37 
Robert Tepper 177 
Thompson Twins 61 
Pete Townshend 79 
Tina Turner 147 

U2 145. 160, 182 
Ufo 123 

Van Halen 3 
Luther Vandross 196 
Vanity 88 
VARIOUS ARTISTS 

Television's Greatest Hits 190 
Windham Hill Records Sampler 

'86 122 
Stevie Ray Vaughan 130 
Violent Femmes 92 

W.A.S.P. 184 
Dionne Warwick 50 
Wham! 179 
George Winston 192, 164. 170 
Stevie Wonder 28 

Dwight Yoakam 154 

ZZ Top 27. 140 
Pia Zadora 124 
Zapp 136 
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Z -100 SUES ARBITRON OVER DELISTING 
(Continued from page 1) 

tal Cities /ABC was named as a de- 
fendant, but late Wednesday (9), 
Capital Cities /ABC was dismissed 
from the action by mutual consent. 

After hearing initial arguments 
in the suit, a federal judge took the 
case under advisement, according to 
Steven Glickstein of Kaye, Scholer, 
Fierman, Hays & Handler, the firm 
representing Malrite. 

Malrite is contesting Arbitron's 
decision that statements made on 
the air Feb. 6 and 10 by a Z -100 air 
personality constituted ratings dis- 
tortion activities, as well as the rat- 
ings company's subsequent move to 
delist Z -100 from its winter book. 
The most serious consequences of 
the delisting, says Malrite, are po- 
tential loss of advertising revenue 
resulting from the absence of a rat- 
ing, and damage to Z -100's image. 

The winter ratings sweep ended 
April 2, and results are expected to 
be issued next Tuesday (22). 

Malrite's original complaint al- 
leges breach of contract, interfer- 
ence with contract and prospective 
business relations, injurious false- 
hood, defamation, unlawful monop- 
olization, conspiracy, and attempt to 
monopolize. 

In its suit Malrite is asking the 
court to enjoin Arbitron from delist- 
ing Z -100 in "any ratings report" on 
the basis of those two February 
comments, and from withholding Z- 
100's market -share data from the 
station and its Cleveland -based par- 
ent firm. Furthermore, Malrite is 
asking the court to enjoin the defen- 
dant from alleged breaches and vio- 
lations. Legal expenses are also 
sought. 

The alleged breaches and viola- 
tions are numerous. The suit says 
that Arbitron "maintains a choke - 
hold over the radio industry" and is 
thus able to "extract unconsciona- 
ble contractual concessions from its 
customers ... and, in fact, has done 
so." 

A major point in the complaint is 
Malrite's allegation that Arbitron 
made its decision under pressure 
from Cap Cities /ABC. According to 
the claim, Arbitron's vice president/ 
sales, Rhody Bosley, had indicated 
to Malrite that Arbitron "did not be- 
lieve the issue was very serious." 

On March 5, the complaint contin- 
ues, Bosley and Malrite radio presi- 
dent Gil Rosenwald "reached an 
agreement that Arbitron would not 
delist Z -100 if Malrite would send 
Arbitron a letter of apology." On 
March 11, the claim says, Malrite 
signed the Arbitron- drafted letter 
of apology, which included "mea- 
sures Malrite would take to pre- 
clude potentially distorting rating 
activity." 

According to the suit, Arbitron 
"reneged on its agreement," with 
the press reporting Z -100's delisting 
on March 17 and Malrite receiving 
its offical delisting notice from Ar- 
bitron on March 20. The complaint 
says that constituted a "violation of 
[Rosenwald and Bosley's] March 5 
agreement." 

Arbitron's "abrupt about -face," 
the suit says, deprived Malrite of 
the chance to fight the ratings dis- 
tortion charges. 

In the suit, Malrite argues that 
Arbitron "abdicated its contractual 
responsibility to act independently." 

The complaint charges that Arbi- 
tron "placed the decision in the 
hands of Cap Cities /ABC, owner of 
WPLJ, Z -100's principal competi- 
tor." The suit points out that Cap 
Cities /ABC's stations' contracts 
with Arbitron expire December 
1986. 

The suit claims that Arbitron 
"had to delist Z -100 because Cap Cit- 
ies /ABC objected to any sanction 
short of delisting" and adds that 
Malrite president Milton Maltz was 
informed that any Z -100 punishment 
by Arbitron "was contingent on Cap 
Cities /ABC's acquiescence." 

Since Arbitron initiated its distor- 
tion policies in 1977, the suit notes 
that outlets delisted in the past 
were deemed guilty of persistent, 
intentional, and clearly sanctioned 
on -air attempts to distort ratings. 

Cap Cities /ABC outlet WLS -AM 
Chicago was the subject of ratings 
distortion complaints late last year. 
The WLS on -air comments once in 
question are included in WHTZ's fil- 
ing, and the suit says Z -100's state- 
ments were "much less serious than 
those made during a management - 
sanctioned campaign spanning sev- 
eral days by WLS." 

"Showing obvious favoritism to- 
ward ABC," the suit continues, "Ar- 
bitron did not delist WLS." 

Furthermore, the suit charges 
Bill Sommers, VP /GM of Cap Cit- 
ies /ABC's KLOS Los Angeles, with 
launching "an attack to assure" the 
delisting. Sommers is a vice chair- 
man of the Arbitron Advisory Coun- 
cil. According to Malrite, Sommers' 
"attack" occurred during the coun- 
cil's March 11 -14 meeting in Florida. 
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QUADRIFOGLIO 
SPIDER VELOCE 
GRADUATE 

GTV -6 

SALES DEPT. 

MON -FRI 

9 -7 
WEEKEND 10 -5 

BITURBO CPE 
BITURBO 425 

ZAGATO CONVERTIBLE 
1115 WILSHIRE BLVD. 

SANTA MONICA, CA 90401 
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Scoring Big. Songwriter Martin Page celebrates his back -to -back No. 1 singles, 
Heart's "These Dreams" and Starship's "We Built This City," with his manager, 
Diane Poncher, left, and ASCAP West Coast membership representative Loretta 
Munoz. The former song was co- written with Bernie Taupin, the latter with 
Taupin and Peter Wolf. 

PARAMOUNT AND EMBASSY INK 8MM DEALS 
(Continued from page 1) 

more than half -inch. 
Among the movies due out are 

"Witness," "Beverly Hills Cop," 
and "Trading Places" from Para- 
mount, and "A Chorus Line," "Kiss 
Of The Spider Woman," "The Emer- 
ald Forest," and "The Graduate" 
from Embassy. 

Both the Paramount and Embas- 
sy deals are non -exclusive distribu- 
tion pacts, allowing the program- 
ming companies to market the soft- 
ware through their traditional 
channels while Kodak and Sony con- 
centrate on hardware stores, elec- 
tronic outlets, and camera shops. 

No other major manufacturers in- 
dicate that they are about to leap on 
the 8mm bandwagon, but Sony and 
Kodak executives claim that a num- 
ber are now discussing deals. "We 
are currently negotiating with an- 
other major studio," with a deal due 
"very shortly," says Michael 
Meltzer, Sony Consumer Products 
Division vice president. 

"The scope of [Sony's software] 
commitment will be major, and I 
think you've just seen the tip of the 
iceberg," says Meltzer. 

Rob Blattner, RCA/ Columbia Pic- 
tures Home Video president, says, 
"My position is completely neutral." 
According to Blattner, there's a 
"reasonably good chance" that 
RCA /Columbia will release some 
8mm product, "but we're still hav- 
ing some conversations about it. 
Our function is to supply prerecord- 
ed entertainment to the home video 
market. If there is a demand in this 
format, that's fine." 

Given the low penetration of 8mm 
video machines, video executives 
say the majority of software sales 
for a considerable period of time 
will occur through hardware- orient- 
ed outlets rather than video special- 
ty stores. This is the sales pattern 
that was followed for half -inch 
VCRs and laser and CED video- 
disks. 

Although excited about the new 
programming, video distributors 
doubt they'll see big numbers from 
8mm anytime soon. "We do want to 
get into it. It's got a good future," 
says Don Rosenberg of Schwartz 
Bros. Inc. "I don't expect the stuff 
to be gangbusters out, of the box. 

It'll probably be hardware dealers 
using them as add -ons- either an 
add-on sale or an add-on freebie." 

Video specialty retailers are the 
least happy about the surge in 
8mm's fortunes. "I doubt if we'll be 
carrying it initially. I think it's got a 
way to go before it takes off," says 
Byron Boothe, head of the Popingo 
Video franchise chain. "I'm not cra- 
zy about it at all," he says. "There's 
only so many dollars to spread 
around, and right now our priority 
is to put the dollars in the format 
where there are the hits coming 
out -and that's VHS. Right now, in 
the universe for the industry, I 
think it's foolish to go into another 
format." 

Says Gary Messenger, head of 
North American Video: "When it 
reaches 10% I think I'll become in- 
terested." He says that a video 
store will need several hundred ti- 
tles to establish a library strong 
enough to draw customers. 

The remaining titles in Embassy's 
initial release will be "The Sure 
Thing," "The Cotton Club," "Blade 
Runner," "This Is Spinal Tap," 
"The Baby Safe Home," and "Base- 
ball The Pete Rose Way." The fea- 
tures will list for $29.95; the how -tos 
for $19.95. 

Paramount's remaining June ti- 
tles are "Teen Wolf," " Star Trek 
III: The Search For Spock," "The 
Bad News Bears," "Harold & 
Maude," "Play It Again, Sam," 
"The Jazz Singer," "Uncommon 
Valor," "Footloose," "Airplane!," 
"Flashdance," "Foul Play," and 
"Summer Rental." 

One concern of manufacturers, 
retailers, and distributors is that 
8mm's small size may encourage pil- 
ferage. Rand Bliemiester, Embassy 
vice president, says he favors 
Sony's slipcase design for security 
purposes. 

Of 8mm's prospects, Sony's 
Meltzer says, "It'll happen a lot 
faster than it happened with half - 
inch." 

One sign of this, he says, is 
Sony's release of the lowest -priced 
8mm unit yet, the EV -A80, which 
lists for $549 and will probably re- 
tail for about $500. 
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LASERVIDEO PLANS GIANT U.S. CD PLANT 
(Continued from page 1) 

the facility is expected to employ 
more than 400 personnel when it 
achieves full production capacity. 

Executives at LaserVideo's Ana- 
heim, Calif., headquarters expect to 
begin test production by September, 
with the first shipments of commer- 
cial CDs to follow by late 1986. The 
company, a subsidiary of the public- 
ly held Quixote Corp., has produced 
optical disks, including industrial 
and consumer videodisks, and com- 
puter memory media, since 1979. 

Compact Discs were first pro- 
duced there in 1983, although the 
company only began soliciting sig- 
nificant consumer market business 
late last year. LaserVideo recently 
completed an expansion program at 
the Anaheim plant that has taken 
its CD audio production to an annu- 
al capacity of two- to three -million 
units. 

The Huntsville plant, however, 
catapults the firm into much higher 
visibility, as well as direct competi- 
tion with Sony's Digital Audio Disc 
Corp., Capitol -EMI, WEA Manufac- 

turing, and the recently firmed Phil- 
ips /DuPont joint venture, Philips & 
DuPont Optical (PDO). LaserVideo 
first announced plans to build a sep- 
arate, high- volume CD plant late in 
1985, when executives disclosed 
that possible sites in the Southeast 
and Puerto Rico were being exam- 
ined. 

Huntsville finally received the bid 
"because of its available high -tech 
labor, the resources of the Center 
for Applied Optics at the Univ. of 
Alabama in Huntsville, and the fa- 
vorable business climate in Ala- 
bama," LaserVideo chairman James 
DeVries said in a prepared state- 
ment. The area has evolved since 
the late '40s into a major high tech- 
nology center with prominent links 
to government sectors, including 
the military and the space program. 

According to vice chairman Wan 
Seegmiller, the fourth quarter '86 
deadline is realistic. Acquisition of 
the facility, which Seegmiller says 
already incorporates much of the 
clean -room technology required for 

CD manufacture, has saved "from 
six to nine months" in development 
time. 

The Anaheim company has al- 
ready drawn blueprints for the fa- 
cility, and Seegmiller says that pur- 
chase orders for replication and 
mastering equipment have been 
placed, with delivery set for June. 
LaserVideo will be able to begin 
training its Huntsville employees 
prior to completion of the plant by 
bringing candidates to the Anaheim 
facility. 

That plant will also provide mas- 
tering and stamper production oper- 
ations during the initial stages of 
the Huntsville operation, with those 
services to be added as the new fac- 
tory ramps up. Seegmiller says the 
figure of 40 million units, noted in 
last week's announcement of the 
plant, will actually grow to about 60 
million disks by the third year of op- 
eration. 

Although the company's Ana- 
heim operation presently produces a 
wide variety of optical disks, Seeg- 

miller indicates the Huntsville plant 
will focus on audio CDs. Diversifica- 
tion into CD -ROM, CD -I, and other 
hybrid Compact Discs would hinge 
on market demand. 

Financing for the venture began 
with an April 1 public offering of 
convertible debentures expected to 
raise $20 million in funds. That infu- 
sion will enable LaserVideo and par- 
ent Quixote Corp. to underwrite the 
plant on their own, rather than seek 
joint venture partners, a path con- 
sidered earlier. 

PolyGram's CD plant in Hanover, 
West Germany, is presently the big- 
gest digital disk producer, last year 
stepping up annual production to a 
reported 28 million units. A continu- 
ing expansion effort there has tar- 
geted eventual output of 55 million 
disks, expected sometime in 1987 or 
1988. That operation is now the hub 
of the Philips /DuPont joint venture, 
Philips & DuPont Optical (PDO). 

VIDEOCLIP CUTBACKS 
(Continued from page 1) 

many producers and directors are 
attempting to turn back to more fi- 
nancially appealing, but often "less 
creative," commercial and industri- 
al production work. 

Though Andon says it's too early 
for comparisons with 1985 produc- 
tion figures, he does note that "it 
wasn't too long ago that we'd make 
a video on every single we put out. 
Now, we feel that's unnecessary. 
We see no real benefit in doing vid- 
eos for mid -chart singles." 

In many cases the videoclip plays 
a key role, Andon says, but in oth- 
ers, CBS feels there is "no real ben- 
efit" to making four or five clips for 
singles from the same album. 

Len Epand, senior vice president 
and general manager of PolyGram 
Music Video, says: "We are definite- 
ly more selective now than we've 
been. We look more at the overall 
planning in promoting an act. For 
instance, we might not want to 
make a clip for a band's first single, 
but rather use that song to estab- 
lish a position for them -and then 
the second single might become the 
video." 

Gone are the feelings of just a 
year or two ago, says Epand, when 
"certain people within the company 
would say you shouldn't sign an act 
if you're not planning to support 
them with a video. To the extent 
that people gauge our commitment 
to an act by whether or not we'll 
make a clip for them -that's 
changed." 

Epand says PolyGram's video 
production goes in "spurts." He 
says that in January and February, 
the label only made three videos. 
But, he adds, three clips have been 
produced just this week, and Poly - 
Gram is planning to make three 
more over the next two weeks, in- 
cluding one by MGMM for the 
Moody Blues in London, which 
Epand says will be "one of the big- 
gest productions we've ever done." 

Amy Stanton, A &M Records' as- 
sociate producer of video, says that 
while clip production so far this 
year is greater than the correspond- 
ing period last year, "it's only 
April," and the label is "definitely 
being more careful and more selec- 
tive" about which artists will have 

videos made for them during the re- 
mainder of 1986. 

"We have a lot of very visual, vid- 
eo- oriented groups," she says. 
"Still, we are being more selective 
this year. In the past, we've wasted 
a lot of money on videos that didn't 
work and didn't help sell records, 
and we obviously want to avoid that 
this year. Money can be spent in a 
million different ways, and if it's 
spent on a video, you want to be 
sure that it's worth it." 

Spokesmen for RCA Records and 
Warner Bros. say their labels are 
not planning to decrease clip pro- 
duction this year, although there 
are no increases in the cards either. 
"It's pretty much steady as she 
goes over here," says RCA's Robbin 
Ahrold. 

In the music video production 
community, however, the slowdown 

is definitely being felt; and produc- 
ers and directors who have been 
deeply involved with video clips for 
several years are now turning to TV 
commercials and industrial films for 
their livelihood -if they're fortu- 
nate enough to get them. 

Ken Walz, the award -winning 
producer whose clips include Cyndi 
Lauper's "Girls Just Want To Have 
Fun" and "She- Bop," says, "We've 
all been feeling it, starting about six 
months ago. This industry just took 
off like a rocket, and we all went on 
a ride that just wasn't based on 
good business practices with the la- 
bels paying the bills." 

Director Francis Delia, head of 
the Wolfe Co., noted last week (Bill- 
board, April 12) that he and other di- 
rectors have noticed a "certain con- 
traction" in clip production of late, 
and said he also sees labels exercis- 

ing "greater caution" in production 
planning. To make sure his firm 
isn't caught short by a falloff in clip 
making this year, Delia has diversi- 
fied his company, adding divisions 
to handle commercial work and doc- 
umentary production. 

"I guess they've finally done 
their accounting homework and de- 
cided that videos just weren't sell- 
ing records the way they were ex- 
pected to," says Walz. "I think cool- 
er heads are coming to the party 
and throwing cold water on it." 

According to Walz, the "sad 
thing" about the production crunch 
is that "there really are artists out 
there who were undeniably broken 
by video, like Cyndi Lauper and 'til 
tuesday. This situation may hamper 
future development of similiar 
artists." 

PAYOLA REPORTS SPUR PANEL AT NAB MEET 
(Continued from page 1) 

day." 
These NAB activities and heavy 

media coverage on the subject indi- 
cate that the federal inquiries will 
be a hot topic among the radio own- 
ership and management sector of 
the NAB convention's estimated 
40,000 attendees. 

An NAB spokesman says that the 
payola panel was scheduled after 
the initial television allegations of 
industry wide illegal promotional 
practices, but nearly two weeks be- 
fore the April 2 announcement by 
Sen. Albert Gore (D- Tenn.) of the 
first Senate probe into payola 
charges in 25 years (Billboard, April 
12). 

The spokesman says that the ses- 
sion, part of their popular "Night 
Court" series, should be well at- 
tended. It will take place at 8 p.m. in 
the Madrid Room of the Loews Ana- 
tole Hotel. 

No official from NAB has been 
contacted as yet by an investigator 
from the Gore probe, the spokes- 
man says. "However, if and when 
they do, of course we will cooperate 
with them to the fullest." Gore in- 
vestigation subcommittee staffers 
say they have begun interviews 

with people throughout the radio 
and record industries. 

Of the "Radio Today" payola 
piece, the NAB spokesman says 
that the guide reflects the continu- 
ing concern of the trade group over 
the issues: "Over the years, we've 
continued to bring our members up 
to date on these matters." 

The detailed guide begins with 
definitions of payola and plugola, 
concluding that "in all cases, howev- 
er, remember that the offense in 
question is the acceptance of some- 
thing of value by the station or em- 
ployee, in return for the airing of 
the record or other matter [such as 
promotion]." 

Certain "control devices" are ex- 
plained in the guide, including sug- 
gestions for a guest list log which 
would include the name of a record 
promoter, company affiliation, com- 
panies represented, and the names 
of station staffers visited. Stations 
are urged to implement a regular 
policy designed to make certain that 
all staff are familiar with the law - 
and are in compliance with its re- 
quirements. 

The guide also includes a memo- 
randum to employees that "reminds 

personnel of the obligations" as 
well as a sample affidavit of compli- 
ance that station employees would 
sign. 

The detailed insert is the latest in 
a series of occasional informational 
documents on payola sent to NAB 
members. The most recent was a 
"payola alert" sent out in the 
group's legal department newslet- 
ter last June. In that memo, NAB 
lawyers suggested that so- called 
"paper adds," the reporting of rec- 
ords to trades that overstate the ac- 
tual airplay, might violate fraud 
statutes. 

"While 'paper adds' don't appear 
to break any specific FCC rule," the 
memo reads, "the misreporting of 
such information by phone may vio- 
late the Federal Wire Fraud statute, 
18 U.S.G. para. 1343. Additionally, 
those engaged in such practices 
could be opening themselves to civil 
suits for fraud." 

In addition, the memo warns that 
"a finding by a court that a station 
had engaged in fraudulent practices 
might well be considered by the 
FCC as bearing on the licensees' 
character qualifications." 
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Atlantic's Nu Shooz. Atlantic staffers meet with the label's newest recording 
act, Nu Shooz, after its recent performance at the New York nightclub Down 
Under. The group's debut album, "Poolside," is scheduled to be released this 
month. From left are director of national black music promotion Sylvia Rhone, 
vice president of singles sales Larry Yasgar, group members John Smith and 
Valerie Day, and local promotion rep Clarence Bullard. 

POLYGRAM'S FRED DEHNE 

SEES NEED FOR INDIES 
BY FRED GOODMAN 

NEW YORK Fred Deane, the new 
senior director of PolyGram's rock 
radio promotion department, says 
record labels will always need inde- 
pendent promotion. 

The former album rock indie 
terms the current move to gear up 
major label in -house staffs a neces- 
sity, but adds that the strengthen- 
ing of in -house promotion can't re- 
place the combined efforts of labels 
and indies. 

PolyGram's newly unveiled rock 
radio department is part of a con- 
tinuing response to the suspension 
of indie promotion that sees most 
major labels planning expansions 
of their own promotion staffs (Bill- 
board, April 5). The hiring of 
Deane -a prominent album rock in- 
die through his own Cherry Hill, 
N.J. -based Hot Trax Promotions 
and the son of top 40 promoter Fred 
DiSipio -signals a significant shift 
back into the corporate mainstream 
of leading independent promoters. 

Deane, who will remain in Cher- 
ry Hill in his new post, will super- 
vise a four -person staff that com- 
prises Drew Merry as national di- 
rector, as well as former PolyGram 
college promoter Jack Isquith, and 
Debby Appelbaum from Hot Trax. 

"PolyGram recognizes the im- 
portance and vitality of the rock ra- 
dio audience," says Deane by way 
of explaining the new department. 
"It needs in -house expertise to 
compensate for the suspension of 
AOR promotion. 

"I would like to see the indies 
come back as soon as possible," he 
adds. "You can't supplant their 
overall expertise and I think the 
combination of the two is the stron- 
gest, most efficient system. I know 
what makes a good indie; if I can 
apply that to PolyGram's game 
plan and strategies, the field staff 
will know our priorities." 

Deane says the growth of in- 
house promotion staffs is a natural 
result of the indie suspensions. 
"When you've got a force supple- 
menting your own," he says, "you 
don't look to grow. Now, companies 
have to look to grow internally. But 
most needed it, anyway. AOR de- 
partments, as a rule, may have 

been neglected by certain compa- 
nies." 

Deane, who had worked for Poly - 
Gram prior to establishing Hot 
Trax, says many indies would have 
welcomed the chance to work for 
labels even without the suspension 
of the indie network. 

"We toy with the idea of going 
back into the corporate world," he 
says. "If the right opportunity 
came to an indie, he would enter- 
tain it." Deane adds that while he 
would like to see the return of in- 
dies, the opportunity for those in- 
dies to join in -house staffs is "a 
good marriage. I'm trying to incor- 
porate my expertise into the sys- 
tem. 

`Counts' Cancelled 
LOS ANGELES "The Concert 
That Counts," an antidrug concert 
scheduled for the Long Beach Are- 
na next week (25, 26), was cancelled 
by its sponsors Thursday (10). Ma- 
jor sponsor Global Media gave no 
reason, but insiders say interest by 
acts had waned. 

JE 
POLYGRAM provided good news to its customers last 
week with a 1.5% discount on all billing except Compact 
Disc product where the off -the -face -of- the -invoice dis- 
count is .3 %, retroactive to Dec. 29, 1985. Returns will 
be assessed an 8% penalty on LPs, 7% on cassettes and 
7.5% on CDs. Bad news was a first -time cap on returns, 
effective April 1, 1986, setting a monthly limit on the is- 
suance of RAs equal to 50% of the prior three months' 
average billing ...The spate of high -powered albums 
that occurred very recently saw the Van Halen and 
Prince releases generating good reorders. But a can- 
vass of major accounts suggests that consumers are be- 
coming more discriminating, dictating that even estab- 
lished hit acts must put their all into each new package. 

LES BROWN is celebrating his 50th anniversay as a 
big band leader this year. It was five decades ago that 
Brown and his Blue Devils band, spawned on the Duke 
Univ. Durham, N.C., campus, went out on their first 
post- graduation road trip. Brown's most famed alumna 
was Doris Day ... Accounts reporting a heavier re- 
turn of LP product each month. Feeling universally 
is that buyers are not properly ascertaining LP de- 
mand on their opening orders for new albums. Reor- 
der patterns indicate a higher and higher cassette 
percentage as the product leaps up the Billboard Top 
Pop Albums chart. 

CHRYSLER -DODGE could well be the next U.S. 
automotive name to introduce Compact Disc capability, 
following the lead of Ford in its Lincoln Town Car 
(Billboard, April 2) ... Mitsubishi joins Hitachi and 
Matsushita, who already are building VCRs in the U.S., 
with a Santa Ana, Calif., facility turning out 40,000 
units monthly later this year ... Mary Helfer joins car 
leasors Red Schwartz and Alan Mink, in TLC Leasing, 
an Encino, Calif., car leasing firm, as an account exec 
... Gary LeMel, senior veep of music, Columbia Pic - 
tures, has negotiated the soundtrack from "Karate Kid 
II" for the new United Artists Records, helmed by Jer- 
ry and Bobby Greenberg. Scored by Bill Conti, the al- 
bum will feature the likes of the New Edition, South - 
side Johnny, Paul Rodgers, Moody Blues, Carly Si- 
mon, and Bananarama. Flick due in late June. Set to 
open July 25 is "Out Of Bounds," starring Anthony 
Michael Hall, with Stewart Copeland scoring the Gef- 
fen Records outing. Siouxsie & the Banshees, Aeros- 
mith, Tommy Keene, and Black 'n Blue, along with 
others, will perform on the album. 

PAUL WILLIAMS, who has moved back to his indus- 
try embryo, the Hollywood A &M Records lot, was ac- 
companied by T.G. Sheppard and Donny Osmond on a 
72 -hour Congressional visit combatting HR 3521 and S 
1980, which would require writers to sell rather than 
lease or option their TV theme work. (See story, page 6). 
Williams has been travelling with Warren Beatty and 
Dustin Hoffman, scoring their movie, "Ishtar," direct- 
ed by Elaine May, who 30 years ago made comedy al- 
bums on Mercury Records with Mike Nichols ... Al- 
shire Records comes with 10 CDs by the 101 Strings in 
July. 

ROSEMARY CLOONEY set a record high for number 
of singers and excellence of performance April 7 at the 
Dorothy Chandler Pavilion, L.A., in a benefit for the 
brain damaged, honoring her late sister, Betty, who 
paired with Rosey singing with the Art Mooney ork. 
Singers included Barry Manilow, Debby Boone, Dolo- 
res Hope, Beverly D'Angelo, Patti Page, Jack Jones, 
Patti Austin, Jose Ferrer, Susanne Somers, Melissa 
Manchester, Tony Bennett, and the L.A. Jazz Choir. 
MCs included Diahann Carroll, Dionne Warwick, Bob 
Hope, and Jackie Cooper. Benefit feted Sammy Cahn, 
Julie Styne, Marilyn and Alan Bergman, Cy Coleman 
and Manilow. Clooney's pianist, John Oddo, contribut- 
ed more than 30 charts for Jack Elliott's 43 -piece or- 
chestra. 

BILL HEIN of Enigma Records will soon announce a 
distribution deal with Capitol Records. Grapevine also 
has Enigma readying its first jazz allbum ... Call 1 -800- 
841 -1223 and get the latest on Falco ... Speaking of 
A &M, Jerry Moss, and Herb Alpert, to be honored at 
this year's City of Hope bash June 13 at the Century 
Plaza, will probably be entertained by Billy Crystal .. . 

Will RCA Red Seal boss Bob Summer inherit the man- 
tle of Allen Davis, CBS International topper, taking 
early retirement under the label's 1985 ukase? ... Two 
major anklings are Charly Prevost as prexy and Phil 
Quartararo as promo honcho at Island Records, New 
York, with latter surfacing at Arista. Departures coin- 
cide with label's first top 10 single in a year, Robert 
Palmer's "Addicted To Love" ... Look for Dick Asher 
to make another major executive shift at PolyGram. 

MUSIC BUSINESS SYMPOSIUM has confirmed 
MCA's Steve Meyers, Lenny Bronstein, and Ralph 
Tashhjian for the May 4 panel on indie promo. NARAS's 
L.A. chapter has been delegated to handle the May 3 
"Careers In The Industry' session for the L.A. Ambas- 
sador event ... Three women who claim to be the widows 
of the late Frankie Lymon are claiming they have the 
royalties to his "Why Do Fools Fall In Love ?" hit com- 
ing in a New York federal court suit. Also at issue are 
the other publishing rights to the song, now claimed by 
Morris Levy's Big Seven Music, which snared the ditty 
in a 1964 deal with the late George Goldner for his Pa- 
tricia Music catalog ... ASCAP fetes composer Alex 
North as recipient of its first Golden Soundtrack 
Award April 16 at the A &M lot Wednesday (16) 
...Track found Herb Cohen, ex- Schwartz Bros. and 
Waxie Maxie exec, opening up a second Maryland Crab 
House in the Valley, following the success of his year - 
old cafe in Santa Monica... The New York Board of 
Trade paid tribute to three New York -based men of mu- 
sic, BMI's Ed Cramer, Ahmet Ertegun of Atlantic, and 
George David Weiss of The Songwriters Guild, at a 
dinner in Gotham last week. Weiss' way of saying 
thanks was by performing a medley of his hits, which 
run the gamut of the Swing Era (Frank Sinatra's "Oh, 
What It Seemed To Be ") to Broadway ( "Too Close For 
Comfort" from "Mr. Wonderful ") to rock (Elvis Pres- 
ley's "Can't Help Falling In Love "). Edited By JOHN SIPPEL 

Beat /es, Yoko Lose Bid In EM /Royalties Action 
LONDON A High Court judge 
here has ruled against the three 
surviving Beatles and John Len - 
non's widow, Yoko Ono, in their bid 
to force EMI Records to provide 
new accounts of the group's record 
and tape sales. The four claim that 
they are owed additional royalties 
by EMI. 

The ruling- handed down March 
26 after a five -day hearing -fol- 
lowed a December 1984 ruling that 
accounts should be prepared to 
show how much was owed in re- 
spect of sales under two Beatles re- 
cording deals with the record com- 
pany. 

As a result of that case, in which 
they sued as Apple Corps Ltd., the 
Beatles had received some $4.2 mil- 
lion. They were not satisfied, how- 
ever, and insisted much more was 
due. At the initial hearing it was es- 
timated that the Beatles would get 

about $6 million. 
Counsel said in the new High 

Court plea that accounts thus far 
prepared by EMI could only be re- 
garded as "merely corrective calcu- 
lations." 

Turning down the bid for prepa- 

ration of new accounts, the judge 
said he did not think the accounts al- 
ready produced by EMI were inade- 
quate. The "enormous task" of 
starting again -estimated to take 
more than a year -could not be jus- 
tified, he said. 

The judge also said the account- 
ing method which the Beatles want- 
ed EMI to use could not guarantee 
any greater accuracy. 

He said EMI should pay royalties 
on some of promotional disks, esti- 
mated to run at no more than $15,000. 

Copyright Infringement Suit Filed Against Manhattan Retailer 
NEW YORK A group of song- 
writers has charged long standing 
New York retailer Colony Records 
with selling unauthorized record- 
ings of their compositions. The 
suit, filed in Federal Court in New 
York, seeks damages of $50,000 
for each copyright infringement. 

In papers filed last week, the 
plaintiffs, Michael Griffin and Ma- 
ria Ann Griffin, doing business as 

Highsteppers Music Co.; John 
Maestrangelo, doing business as 
Johnny Maestro Music Co.; Jimmy 
Clanton; and Wilbert Harrison, 
charged Colony with copyright in- 
fringement, unfair competition, 
and unauthorized publishing and 
selling of copyrighted musical 
compositions. 

According to the suit, Colony 
has been advertising and selling 

unauthorized versions of original 
recordings of songs written by the 
plaintiffs during the '50s and '60s, 
including "Kansas City," "Sweet- 
est One," "Just A Dream," and "A 
Story Untold." 

The suit seeks preliminary and 
permanent injunctions against con- 
tinuing infringement, and a recall 
from distribution of all relevant re- 
cordings. FRED GOODMAN 
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THESE FINE DEALERS 
CURRENTLY CARRY WARNER 

AUDIO PUBLISHING CASSETTES 

Musicland 
Over 100 locations, coast to coast 

Record Bar 
Atlanta, Gainesville, 

Raleigh- Durham, Virginia Beach, 
Fort Myers, Arlington, Norfolk, 

Charlotte, Greensboro, Savannah, 
and others 

Sound Warehouse 
Dallas, Forth Worth, San Antonio, 

Austin, St. Louis, Kansas City, 
Memphis, Oklahoma City, Tulsa, 

Albuquerque 

Record Factory 
San Francisco & 

Greater Bay Area locations 

Wherehouse 
Locations throughout 
Southern California 

Great American Music 
Locations throughout Minneapolis & 

St. Paul 

Rainbow Records 
Locations throughout San Francisco 

National Record Mart 
Pittsburgh, Columbus, Youngstown, 

Toledo, Indianapolis, Rockford, 
Akron, Canton, Dayton, Charleston, 

Erie & móre. 

Music Plus 
Locations throughout 
Southern California 

Tower Records 
Los Angeles, San Diego, 
San Francisco, Phoenix, 
Sacramento, New York, 

Washington, D.C., Seattle 

Danjay /Budget Records & Tapes 
Denver 

Rocky Mountain Records & Tapes 
Boulder 

Lechmere Department Stores 
Locations throughout Boston 

Listening Booth /Wall to Wall Sound 
Locations throughout Philadelphia 

To add your store locations to this 
list, contact your local WEA 
representative for details. 

Books On Tape 
from Warner Audio Publishing 
represent the best and broadest 
selection of information and 
entertainment available anywhere. 

The industry's most cornplete 
line of spoken word cassettes now 
offers programs by "best seller" 
authors and experts on self -help, 
business & finance, health, diet, 
exercise & fitness, hypnosis, 
language, humor, old time radio... 

A cl 
Busînes.Propositon 

N41RK H. McCORMAM 

THEY TDON'T 
TEACH YOU 
AT HARVARD 

SCHOOL 
NOTES FROM A 
S RFt-rsMARr 
EXECIA1VE S7 

r. -, 

HYPNOSIS 
&SUBLIMINAL LEARNING 

along with classic and contem- 
porary best -selling novels, science 
fiction & fantasy, mystery & sus- 
pense and children's classics. 

It's an audio cassette business 
designed to fit your customers' 
lifestyles and more important, 
your store's bottom line. 

If all of this sounds good to you, 
contact your WEA representative 
today for details. 

w WARNER 
AUDIO 
PUBLISHING 

Distributed to the music incustry by 

Warner Elektra Atlantic Corporation 

Wa ner Communications Conoanies 

-- a biography by DAVID ABODAHER -- 
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THE 'LONG- AWAITED SOLO ALBUM FROM 

INNOCENT E 

4USN 

FRODUZED ßY CRAIG DOERGE, 
STAN LEY JOI- NSTON, GRAHAM NASH 
MANAGEMENT: 
iddons 1 assoelates 
1588 crossrds of the world hollywood, DO 90028 
1215) 462 -6156 telex: 753882 

ON ATLANTIC RECORDS, CASSETTES & COMPACT DISCS 
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