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More Singles Are Charting,
But The Climb Is Tougher

BY FRED GOODMAN

NEW YORK More new artists
have entered the pop charts in the
five weeks following the suspension
of most independent promotion by
major labels than in the correspond-
ing period last year. The debuting
artists are charting lower, however,
because of an overall drop in adds at
radio.

“Although we're having success

U.K. Gov't Seeks
Levy On Sale Of
Audio Dupe Tape

BY NICK ROBERTSHAW

LONDON The British govern-
ment, following the example of
West Germany, France, and other
European countries, is preparing to
introduce legislation to provide a
levy on blank audio cassettes.

The decision, after almost 10
years of intensive lobbying by the
U.K. music industry, was an-
nounced in an official white paper
here Tuesday (15). The paper is
called “‘Intellectual Property &
Innovation.”

The levy will be set at 10% of re-
tail sales value, payable by manu-
facturers and importers. If passed
on to tape buyers, it will add about
15 cents to the price of a C-60 cas-
sette.

The antilevy Tape Manufacturers
Group has condemned the white pa-
per as ‘“‘illogical, confused, and
counterproductive” and says it will
be presenting new information on
tape usage to support its case.

Reel-to-reel tape is exempted, as

(Continued on page 77)

with a breadth of new artists the ve-
locity of adds is not what we came
to expect with the indies,” says one
major label staffer who prefers ano-
nymity. “We think we’ll still get
there, but not as fast.”

An analysis of the Billboard Hot
100 Singles charts for the five is-
sues beginning March 29 shows sig-
nificantly more singles—and more
singles by new acts—have charted
since recent indie suspensions than
during the comparable period a year
ago.

Chart slots for new artists are be-
ing earned on the basis of fewer
adds to radio station playlists, re-
sulting in a lower average debut po-
sition than new artists were pulling
last year. During the last five
weeks, the average debut position

(Continued on page 77)

Deep-pocket funk and voices to set registers ringing: It's the
self-titled debut album from CASHFLOW, (826 028-1) featuring a
treasure of hits topped by the smash single "'Party Freak.”

(884 454-7) Produced by Larry Blackmon. CASHFLOW: from
clubs, radio and retail, interest rates are going up! On Atlanta
Artists/PolyGram Records and Cassettes.

Record Price Paid For L.A. Rocker

KROQ To Infinity For $45 Mil

BY DENIS McNAMARA

NEW YORK Infinity Broadcast-
ing has agreed to purchase KROQ,
the No. 2 album rock radio stat on in
Los Angeles, for what appears to be
the largest sum ever for a single
U.S. radio station. Sources close to
the transaction say the sales pack-
age totals in excess of $45 million.

Infinity is purchasing the cutlet
from Mandeville Broadeasting. Ken
Roberts, Mandeville’s president and
sole stock holder, is expected tc stay
on at KROQ as a consultant after
the transaction is completed. KROQ
is Mandeville's only broadcast facili-
ty.

Representatives of Infinity and
Mandeville would not discuss the
sale at presstime.

ADVERTISEMENTS

In 2 memo to his staff, Infinity
president Mel Karmazin said:
“We're very pleased to announce
Infinity has signed an agreement to
acquire KROQ in Los Angeles.
KROQ, known in L.A. as “the rock
of the '80s,” is one of the top-rated

stations in the No. 1 radio market in
the country.”

The memo states that Infinity will
take over the facility following Fed-
eral Communications Commission
approval, which it expects sometime

(Continued on page 77)

No Video For Journey Album
Manager: Clips Are ‘Insignificant’

BY STEVE GETT

NEW YORK Journev S new
“Raised On Radio’’ album—the
supergroup’s first Columbia release
in more than three years—hits
stores this week with no plans for

L KING

RITTENR =n

KNG, the rulirg class of European rock, conguers America wich
the powerful naw album, “Bitter Sweet.”
pulsating tracks of rock, funk and streetwise pcp featuring the
passionate first single, “*Alone Without You.
rocks “Bitter Sweet,”

(FE 40322) Ten

" (34-05843) KING

on Epic Records and Cassettes.

videoclip support.

Journey is the second major rock
band to market a new album this
year without benefit of videos—the
other was Van Halen’s ‘‘56150,” No.
1 on this week'’s Billboard Top Pop
Albums chart.

“We're not trying to say, ‘To hell
with you MTV,”” says Journey’s
longtime manager Herbie Herbert.
“ We've worked well with them in
the past. We've simply come to the
realization that videos aren’t as
meaningful or important to us as
they are to others.”

Herbert says that Journey is
more interested in establishing a
solid radio base and has attempted
to ‘‘create songs with a timeless
quality.”

“Why then would we go and put
ourselves at the mercy of a video di-
rector to conceptualize our music
and to put a very short-lived, limited
lifespan visual accompaniment to
1it?” asks Herbert.

“Surely there are songs too nu-
merous to mention that have out-

(Continued on page 82)

1?

_.—O

_;‘ soothes the soul. Junior has never been
—0 greater than on his long-awaited new
:_§ album, Acquired Taste, featuring the

_ Juntor

As Mama Used To Say, great music

sweet single “Oh Louise.” Acquired
Taste: it’s a soul-soothing, palate-
pleasing triumph. On Mercury Records,
Cassettes and Compact Discs.
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NEWS »Infinity Broadcasting is buying L.A. rocker KROQ for
what appears to be the largest price paid for a single U.S. station.
»More new records and acts are hitting the singles charts since
indie promo suspensions than did during the same period last year.
»Journey’s new album reaches stores this week with no videoclip
support. » Legislation will be introduced to provide a levy on blank
audio cassettes in the U.K. »3/Sony is repricing 34 music video
titles to $9.95. »4/An NAB panel says a lack of quality program-
ming is foremost among problems hindering stereo TV growth. »6/
Publishers, writers, and rights societies urge that the U.S. adhere
to the Berne Convention for copyright protection.

4 Executive Turntable 37 Dance Trax
34 Classical 68 Newsmakers
34 Latin 70 Album & Singles Reviews
35 Gospel 84 Inside Track
35 Jazz

COMMENTARY »Guest Column: Labels must think consumer.
> etters.

RADIO »NAB opened with meetings stressing excellence and
community involvement as keys to success. »Out of the Box.
»Newsline. »12/Promotions. »13/Yesterhits. »14/Vox Jox.
»15/Washington Roundup. »16/Featured Programming.

TALENT »Robert Palmer and Julian Lennon are approaching
tours with very different attitudes. »On the Beat. »21/Talent in
Action. »Boxscore.

BLACK »LL Cool J's debut album is reaching audiences beyond
its rap/urban expectation. »The Rhythm & the Blues.

COUNTRY »=Ray Stevens’ ‘| Have Returned” fulfills its own
prophecy . »Nashville Scene.

RETAILING »Effective use turns video monitors into powerful
in-store merchandising tools. »Grass Route. »40/0n Target.
»Hardware Monitor. »New Releases.

VIDEO RETAILING »Adventureland reasserted its commit-
ment to customer service at the franchise’'s annual convention.
»44/Video Plus.

C-1 CORPORATE SPONSORSHIP SPOTLIGHT
O-1 ON THE ROAD IN EUROPE AND THE U.S.
46B HOME VIDEO »Beta's market share has dropped faster than

expected. »48/Newsline. »50/Fast Forward.

PRO AUDIO/VIDEO »SPARS members were shown man-
agement techniques for use in educating potential lending institu-
tions. »70/Audio Track.

VIDEO MUSIC »Simple Minds’ vidclip was shot and edited si-
multaneously by Zbig using the Ultimatte technique. »Video Track.
»58/New Video Clips. »MTV Programming.

CLASSIFIED ACTIONMART

INTERNATIONAL »German music sales increased 10.2% af-
ter three years of declines.

CANADA »The CRTC paints a dismal economic picture.
»Maple Briefs.

UPDATE »Newsline. »Lifelines. »New Companies. »Calendar.

CHARTS »6/Chartbeat: Each Van Halen album has charted
higher than its predecessors.

Top Albums Hot Singles
15 Rock Tracks 16 Adult Contemporary
24 Black 25 Black Singles Action
32 Country 26 Black
34 Classical 28 Country Singles Action
35 Jazz 30 Country
39 Compact Discs 36 Dance/Disco
66 Hits of the World 66 Hits of the World
78 Top Pop 72 Hot 100

Top Video/Computer 75 Hot 100 Singles Action

41 Computer Software
42 Kid Video

44 Videocassette Rentals
46B Videodisks

48 Videocassette Sales
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SONY DROPS 34 MUSIC VIDEOS TO $9.95

Bowie, Duran Duran In New Midline Class

BY TONY SEIDEMAN

NEW YORK Music video product
has broken the $10 barrier, with Sony
Video Software Co. re-pricing 34 ti-
tles in its catalog to $9.95.

The move marks the creation of a
permanent ‘“‘midline” category for
the company’s video product, says
John O’Donnell, Sony Software Co.
president. “We did not select these
because they are sitting in our inven-
tory. We selected them precisely be-
cause they were continual sellers at
$16.95,” O’'Donnell says.

“What little [inventory] we have,
sure we'll sell that first, but then
we'll go back to manufacturing to
meet the demand. Already on initial
orders we're sold out on some of the
hot titles,” O'Donnell says.

“Video 45s” are programs com-
posed of several video clips that usu-
ally run around 20 minutes and have
had a fixed list price of $16.95. About
70 “Video 45s” have been released.

Although O’Donnell says price
drops are inevitable for the com-
pany’s new-release product, no such
action is likely “in the near future.”

A number of Sony’s biggest titles
are included in the new price catego-
ry. The leading programs are Gram-
my Award winners “China Girl” by
David Bowie and “Girls On Film” by
Duran Duran. “China Girl” has been
certified gold by the Recording In-
dustry Assn. of America in its music
category.

Among the other titles are compila-
tions by Ashford & Simpson, Berlin,
Kim Carnes, Thomas Dolby, A Flock
Of Seagulls, The J. Geils Band, Elton
John, Missing Persons, the Motels,
Todd Rundgren, Rod Stewart, the
Stray Cats, and Bill Wyman. There
will also be five jazz titles, including
work by Dizzy Gillespie, Weather Re-
port, and Max Roach.

Distributors and retailers appear
enthusiastic about the price point,
but also express serious doubts about
how committed they can be to the
product without getting significant
breaks on returns and dating.

“It’s only good to me if the price to
the distributor is there and the profit
margin,” says Andy Kairey, wice
president of advertising and sales for
VTR Movie Distributors. “Unless

they give me room it doesn’t mean
anything. Your profit margins even
have to get greater at a lower price,”
Kairey says.

Reportedly, Sony’s distributor
margin for its “midline” product is
close to the standard home video fig-
ure of 37% off retail price.

“You've got to give it a percent re-
turn or dating, because on something
you want to move a lot of volume,
you've got to share the risks,” says
Su Bertan, head of video for
Drucker’s Discount Warehouse. “To
give somebody a 20% return is not go-
ing to kill Sony,” says Bertan, add-
ing, “The problem is for the distribu-
tors to pass it on to the retailers.”

Such concerns do not drown out
the enthusiasm, though. “At $9.95 I
think we’ll blow a bit out,” says Gary
Messenger, owner of the North
American Video chain. “I look at the
Sony 45s as record catalog; doesn’t
record catalog sell?”

According to O’'Donnell, Sony is
working on revising its policies to
make them ‘“‘consistent with the
thrust of a sell-through market.”

Adventureland Will Cling To Family-Oriented Approach

Competition Forces Changes On Vid Chain

BY GEOFF MAYFIELD

ORLANDO Increased competi-
tion in the home video market has
forced many changes for the 630-
store Adventureland Video fran-
chise.

This became clear at the compa-
ny’s second annual convention,
held here April 7-10. (Additional
coverage, page 42.)

In his closing remarks, co-
founder and president Martin Eh-
man left no doubt that franchisees
and store managers can expect
still more changes.

“I don’t mind telling you I get a
little fed up sometimes when com-
ments come in from some of the re-
gions about ‘Why do you change so
much?’ ”’ said Ehman. “Change is
good, change is healthy, and we’ll
continue to change. We have to
keep abreast of the ever-changing
market that’s out there.”

Several Adventureland charac-
teristics remain consistent. The
franchise still emphasizes its
family-oriented approach, high-
lighting children’s titles and es-
chewing x-rated titles as it did
from its inception. In line with that
philosophy, its stores aren’t open
Sundays.

Franchise fees, according to Eh-
man, are unchanged and are still
extremely competitive with other
national video operations—a first
store costs $15,500, and additional
units are $10,500. The company
continues to locate stores in small
towns and suburbs, rather than
large metropolitan areas.

But since the firm's first conven-
tion, 13 months ago in Anaheim,
most stores have begun carrying
more titles. The company also
sports a revamped corporate line-
up which is exploring expansion
plans that could net the web as
many as 3,000 outlets by the sum-
mer of 1987.

Ehman told attendees of another
change. The company may aban-

don the national convention for-
mat, replacing that forum with
four or five regional meetings to
allow greater participation by
franchisees and managers, and
more communication between
home office and store staffers.
Although this year’s meet drew
over 500 attendees, Ehman and
founding partner Brent G. Smith,

told Billboard that only 48% of the
company’s stores were represent-
ed here. Another option may be to
hold a shorter national meet to be
supplemented by the regional ses-
sions.

In the restructuring of its Salt
Lake City-based corporate staff,
chairman of the board Ehman now

(Continued on page 83)

BY BILL HOLLAND

WASHINGTON Sen. Albert
Gore Jr. (D-Tenn.), who announced
the beginning of the first Senate
probe into payola practices in 25
years on April 2, has instructed
staff members in his office and in
the Permanent Subcommittee on
Investigations to withhold any
and all information concerning
their progress from the public at
this time.

“I'm sorry,” says Sen. Gore's
press secretary Michael K. Kopp.
“I've talked to the senator about
inquiries and he feels it’s best not
to disclose any whereabouts or the
itineraries or how we're going
about this.”

Kopp would not comment about
the size of the investigation team.
He also would not indicate wheth-
er the series of planned nation-
wide interviews with promoters,
record label officials, DJs, radio
station management, and other
parties had begun.

There are indications that the
federal probe may be off to a slow
start. Representatives from the
Recording Industry Assn. of
America (RIAA) say that no one
from the subcommittee has con-

’

Gore Issues Gag Order
On Senate Payola Probe

_parently still in Washington, ac-

tacted them or member compa-
nies, and a random check of sever-
al labels netted the same re-
sponse.

Both the National Assn. ofy
Broadcasters (NAB) and the Na-*
tional Radio Broadcasters Assn.
(NRBA) say they have not been -
contacted, nor have any member
stations informed them that they
have been asked for an interview
by the federal probers.

Further, a key figure in the re-
cent NBC News report on payola,
independent promoter Joe Isgro,’
says he has not heard from any-
one connected with the subcom-
mittee investigation.

Gore's chief investigator is ap-

cording to a source within the sub-
committee.

It is not clear how long Gore will
continue the unofficial gag order,
but the remarks of one investiga-
tor indicate that the subcommittee
wants to stay out of the public
spotlight. “If I tell you what we're
doing, then you’re bound to write
it up,” he says. “That might make
people reluctant to step forward.”

Assistance in preparing this sto-
ry provided by Steve Gett.
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Prohlems Beset Stereo TV Growth
Lack Of Quality Shows Cited At NAB

BY STEVEN DUPLER

DALLAS Despite the strong com-
mitment by broadcasters to stereo
television during the past year,
widespread use of the technology
still awaits solutions to serious
problems.

That’s the consensus of a special
panel convened here last Monday
(14) at the National Assn. of Broad-

casters convention to discuss a new
survey of multichannel television
sound (MTS) broadcasters conduct-
ed by the NAB.

Since stereo TV greatly enhances
the impact of music, the recording
industry stands to lose out if stereo
TV fails to gain mass market accep-
tance.

The most pressing challenge to
the industry, as indicated by the

BY IRV LICHTMAN

NEW YORK One good F.R.E.D.
deserves another. And so it will be
this fall when Recoton, the 50-
year-old audio/video accessory,
maintenance and storage manu-
facturer, introduces a second gen-
eration MTS stereo TV adapter.

This time around, reports com-
pany president Bob Borchardt, the
new unit, which is likely to carry
the tag of F.R.E.D. II, will have its
own amplifier. It will list at
$199.95, $50 more than its older
brother, which Recoton intro-
duced last October.

Since the introduction of the
original F.R.E.D., Borchardt
claims sales of “tens of thou-
sands,” with total sales of 100,000
projected by the end of this year.

While Borchardt concedes that
built-in MTS decoders on new gen-
eration TV sets will “peak’” decod-
er sales in about five years, he
claims that hi fi addicts will contin-
ue to use outboard decoders be-
cause of TV manufacturers’ his-
toric tendency to put audio quality

Recoton Decoder To Have Amplifier

F.R.E.D. Il Set For Fall

on a low priority.

F.R.E.D.’s success among mu-
sic retailers, Borchardt notes, has
varied, depending upon the dea-
ler’s involvement in hardware and
the expertise of his sales help.
“For major chains, we're willing
to conduct sales seminars on how
to merchandise the unit,” he says.

F.R.E.D. is an acronym for
“Friendly Recoton Entertainment
Decoder,” a name invented, Bor-
chardt notes, to avoid ‘“‘scaring
people away’’ from the technically
dry phrase “MTS Stereo decoder.”

Borchardt says the ‘“‘environ-
ment for accessories remains tre-
mendous,” as new home entertain-
ment technologies, such as Com-
pact Discs and 8mm video, take
hold and stimulate the develop-
ment of a ‘““whole slew of new
product lines.”

Borchardt, who is celebrating 25
years with Recoton, the last 10 as
president, says the company’s
original product line—phonograph
needles—remains a dealer’s best
profit accessory. Record chains,

(Continued on page 83)

survey and echoed by the panel, is
the need for a far greater amount of
quality stereo programming.

Other critical issues are:

o The reluctance of cable systems
to equip themselves to pass the ste-
reo signals.

e Unclear definitions of MTS pa-
rameters as they pertain to stereo
encoding at the broadcast level, sat-
ellite stereo feeds, and decoding at
the consumer end.

e A lack of adequate manufac-
turer-sponsored consumer and re-
tailer education programs regard-
ing stereo TV and its various appli-
cations, including second audio
program (SAP) capability, which al-
lows a completely separate stereo
soundtrack to be simultaneously
broadcast with the original.

e A lack of communication be-
tween broadcasters and stereo TV
manufacturers.

The panel—consisting of Arnold
Chase, president of WTIC-TV in
Hartford, Conn.; David Layne, oper-
ations manager of NBC affiliate
KCNC-TV Denver, Colo.; Hal Pro-
tter, president of WNOL-TV New
Orleans; and moderator David La-
chenbruch, editorial director of in-
dustry newsletter Television
Digest—was not as optimistic in its
growth projections for 1986 as the
NAB survey.

Admittedly, stereo TV made
great inroads in 1985; 24 stations
were able to broadcast stereo a year
ago, at least 250 can do so now.
However, while the survey esti-
mates that there could be more than
500 stereo-equipped stations by
year’s end, the panel agreed a more
likely number is about 350. One rea-
son cited for this disparity is that
the survey notes nearly 70% of sta-
tions choosing stereo did so in order
to be the first in their area.

(Continued on page 83)

David Plans Gontinued Service To ASCAP

Songwriter Will Be Society’s Voice in D.C.

NEW YORK Hal David will main-
tain close ties to the fortunes of
ASCAP after he relinquishes his
role as president of the perfor-
mance rights group as expected at
the end of this month.

David, the society’s president
since 1980, is likely to be succeeded
by veteran composer Morton Gould
at an ASCAP board meeting
Wednesday (30). ASCAP’s president
is chosen annually by the board,
which must chose a chief among
writer members.

David, a lyricist best known for
his writing partnership with Burt
Bacharach, says he is leaving the
day-to-day responsibilities of
ASCAP’s highest office in order to
spend “at least the next 10 years”
heavily involved in writing songs.

“I never sought the presidency,”
says David, an ASCAP board mem-
ber since 1974. “I was asked a year
or two before being elected to run
for office. At the time, I had a
strong feeling that there were
things to be done, a lot of catching
up to do. We did that. So, a year ago,
I let the board know that they
would have to find another presi-
dent.”

David, however, has been asked

by the board to be a “spokesperson”
for ASCAP’s legislative campaigns.
“I agreed to do that because I don't
think we can deal with Congress
only when we’re in.trouble. When
you do it that way, it means you
have to gear up all the time.”

In the successful struggle to ob-
tain a jukebox royalty, ASCAP got
its feet wet in dealing with legisla-
tive matters, David says, and
learned ‘“‘how to do it and how not to
do it. This has made it a thousand
times easier to deal with the current
source licensing bill. We’d be in real
trouble otherwise.”

In counting his accomplishments
as head of ASCAP, David says that
a full-time presence in Washington
is a highlight. ““We’ve achieved
good relationships with so many
people in Congress to tell our story
to. Otherwise, powerful forces
there would roll right over us.”

David also notes that ASCAP
members are now more ‘“‘aware and
involved in dealing with ASCAP it-
self and Congress.” And, competi-
tively, David now regards ASCAP
as the leading performance rights
group in country music—a standing
that he says makes ASCAP No. 1 in
all forms of music.

An ASCAP member since 1943,
David will be adding a lot of new
copyrights to the ASCAP repertoire
in the months ahead. He's written
his first television theme song for a
pilot to a series called ““Sisters,”
starring Sally Kellerman and Gail
Strickland. Called ‘““Some Things
Never Change,” it has a melody by
Charles Fox.

David and Fox are also at work
with Chaim Potok on a Broadway
musical version of Potok’s novel—
and a recent motion picture—‘‘The
Chosen.” With composer Alan Tay-
lor, he’s written a song for a new
film, “Single Room”

David leaves open the possibility
of collaborations with Burt Bach-
arach, with whom he wrote a series
of successful songs for Dionne
Warwick, the Academy Award win-
ner “Raindrops Keep Falling On My
Head,” and a hit Broadway show,
“Promises, Promises.”

Says David, “While I leave the
ASCAP presidency with mixed emo-
tions—it’s been a terrific joy with a
little aggravation—my priority now
is to listen to new songs—the ones |
haven’t written yet.”

IRV LICHTMAN

It's A Smash! PolyGram Records Nashville senior vice president Steve
Popovich, left, and America Records president Chips Moman, right, display
“Class Of '565,” the first product to be released under the new America/Smash
label pact. Featured on the album, which was produced by Moman, are veteran
artists Carl Perkins (also pictured), Jerry Lee Lewis, Roy Orbison, and Johnny
Cash. It is slated for a May release and will be distributed worldwide by
PolyGram.

Executive Turntable

RECORD COMPANIES. Columbia Records appoints Jamie Cohen director of
talent acquisitions, West Coast a&r in Los Angeles. He served in a similar
capacity at Arista.

Primus Robinson is promoted to vice president of special markets for
Elektra/Asylum Records. He was West Coast promotion manager. Also,
the label ups Doug Daniel to senior director of special markets.

CBS Records International’s Latin America Division names D’Aldo Ro-
mano regional vice president of artist development and Frank Welzer vice
president of administration and marketing. Romano was regional VP of
creative operations; Welzer was VP of administration and development.

Arista Records promotes Eliza Brownjohn to senior director, Kevin

ROBINSON

COHEN WELZER

ROMANO

Keenan to associate director, and Mark O’Connell to manager of its inter-
national operations in New York. Brownjohn and Keenan were director and
manager of international operations, respectively. O’Connell was adminis-
trative assistant for the department.

In a major effort to expand and strengthen its promotion department,
Chrysalis Records in New York makes the following appointments: Charlie
D’Atri as director of national singles promotion; Jan Teifeld, associate
director singles/West Coast; Jeff Laufer, associate director of albums-
/West Coast; Roger Mayer, associate director of albums/Mid-West; Jerry
Blair, New England regional promotion manager; Michael Van Orsdale,
Central/Cleveland regional promotion manager; Greg Thompson, Midwest
regional promotion manager; Ralph Carroll, Upper Southeast regional pro-
motion manager; and Geina Horton, mid-central regional promotion man-
ager. D’Atri was upped from New England regional promotion manager.
Teifeld joins from All-Pro Record Promotion. Laufer was director of album
promotion/West Coast for Arista. Mayer was with WIZN radio (see related
story on page 1).

Sharon Heyward is named product director for RCA Records in New
York. She was promotion manager of black music promotion for Epic/-
Portrait/ Associated Labels.

DISTRIBUTION/RETAILING. The Record Bar in Durham, N.C. elevates the fol-
lowing: Blount Swain to vice president of finance; Brad Martin, vice presi-
dent of sales and operations; Jackie Stillman, vice president of information
planning; Arlene Bergman, vice president of human resources; Melina
Clark, director of corporate planning; Roger Parro, director of accounting;
and Mike Morgan, national sales manager.

Richard Susser is named administrative assistant at Tower Records/-
Video in Sacramento, Calif.

Laura Eddleman is promoted to assistant VP of advertising, promotion,
and public relations at the Ingram Distribution Group in Nashville.

TRADE GROUPS. Pam Cohen is promoted to executive director of the National
Assn. of Recording Merchandisers (NARM), which encompasses the Video
Software Dealers Assn. (VSDA) in Cherry Hill, N.J. She was director of
administration and association programs. Patrick Gorlick is appointed di-

(Continued on page 76)
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“ONE OF THE YEAR'S 10 BEST RECORDS."”—B0sT0N PHOENIX
REGGAE, DUB, SCRATCH AND ELECTRONIC ELEMENTS."—sATuRDAY REVIEW

OVE BEFORE THE MESSAGE."—Bosrow ROCK

“MICK JONES: B.A.D. TO THE BONE."—ROLLING STONE
“AN OUTSTANDING NEW BAND...A WONDERFUL AMALGAM OF ROCK,

“B|G AUDIO DYNAMITE: A FUN AND FUNKY BAND THAT PUTS THE GRO

JUST OUT—NEW 7"*and 12"' OF BIG AUD
UDIO DYNAMITE'S “MEDICINE SHOW,” REMIXED BY DEF JAM'S RICK RUBIN! FROM B.A.D'S ACCLAIMED DEBUT ALBUM, “THIS IS BIG AUDIO DY
NAMITE

BIG AUDIO DYNAMITE ARE EXPLODING, ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

PRODUCED BY MICK
JONES. MANAGEMENT: GARY KURFIRST. “COLUMBIA." ™ ARE TRADEMARKS OF CBS INC. © 1986 CBS INC
*38-05841 '44-05359
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ACM Awards: Old, New Fare Well

Alabama Takes Top Honors

BY EDWARD MORRIS

NASHVILLE Traditional and con-
temporary country acts fared equal-
ly well at the Academy Of Country
Music’s 21st annual awards show
Monday (14).

While the big winner was Ala-
bama—which seized honors for
both entertainer and vocal group of
the year—traditionalists George
Strait, Reba McEntire, and Randy
Travis also walked away with major
prizes.

Alabama’s entertainer of the
year award was the group’s fifth
consecutive win in that category.
Other nominees were Lee Green-
wood, Ricky Skaggs, Hank Wil-
liams Jr., and George Strait.

Strait earned major honors as
male vocalist and for album of the
year (“Does Fort Worth Ever Cross
Your Mind’’). McEntire, who hosted
the show with John Schneider and

Mac Davis, was named best female
vocalist.

In the new country vocalist divi-
sion, the contemporary/traditional
split surfaced again, with modern
country stylist Judy Rodman win-
ning the best new female vocalist
prize and hard-country warbler
Randy Travis taking the counter-
part award.

Other winners were the Judds,
for best vocal duet; (“Lost In The
Fifties Tonight (In The Still Of The
Night),” by Ronnie Milsap, best
song; ‘‘Highwayman,”’ by Willie
Nelson, Johnny Cash, Kris Kristof-
ferson, and Waylon Jennings, best
single; and “Who's Gonna Fill Their
Shoes,” sung by George Jones, with
video produced by Kitty Moon, best
video.

The movie “Sweet Dreams’ won
the Tex Ritter award, and Country
Music Hall Of Famer Kitty Wells
earned the Academy’s Pioneer

Stryper Steals Show At Awards Gala

Amy Grant Top Dove Winner

BY DON CUSIC

NASHVILLE Crossover star Amy
Grant took away the top prize—art-
ist of the year award—at the Gospel
Music Assn.’s 17th annual Dove
Awards show here April 10. The
event was televised live by the
Christian Broadcasting Network.

Grant last won the top artist
award in 1982. Since then, she has
emerged as gospel music’s most sig-
nificant entry into the pop field, a
move the industry has been trying
to accomplish for the past 10 years.

Sandi Patti won female vocalist
honors, the fifth consecutive year
she has carried home that prize. The
male vocalist nod went to Larnelle
Harris, winner of two Grammys
earlier this year. His album, “I’'ve
Just Seen Jesus,” produced by Greg
Nelson, won the Dove for best inspi-
rational solo album.

Another album of the same title
by Bill Gaither took the prize as
best worship and praise LP. “Via
Dolorosa,” written by Billy Sprague
and Niles Borop, was picked as song

of the year.

Amy Grant’s album “‘Un-
guarded’ took a Dove for its de-
sign, by photographer Mark Tucker
and graphic artist Kent Hunter.
Glen Campbell’s “One More Night”’
earned him a trophy for best secular
artist. Former Imperials lead singer
Russ Taff won for contemporary
solo album for “Medals.”

Other award winners were Gloria
Gaither, songwriter; “Excited” by
the Hemphills, produced by Wayne
Hilton and Trent Hemphill, tradi-
tional album; “Let My People Go,”
the Winans, produced by Marvin
Winans, contemporary black album;
“Celebration” by Shirley Caesar,
produced by Dave Lehman and Shir-
ley Caesar, traditional black album.

Also, “Regal Reign’ by Dino, pro-
duced by Nathan Digesare, instru-
mental album; ‘“Come Celebrate
Jesus,”’ produced by Neal Joseph
and Don Marsh, best musical; and
“Bullfrogs And Butterflies, Part
I1,” produced by Tony Salerno, chil-
dren’s music.

(Continued on page 82)

Music Organizations Ask For U.S.
Adherence To Beme Gonvention

BY BILL HOLLAND

WASHINGTON Music industry
groups were here Monday (14) to
seek U.S. participation in an inter-
national copyright protection agree-
ment. In a joint statement before
the Senate Copyright Subcommit-
tee, representatives from music
publishing and songwriter groups,
along with American performing
rights societies, urged U.S. adher-
ence to the international Berne Con-
vention, which provides the highest
level of copyright and intellectual
Jproperty protection throughout the
world.

The strong statement of support
to join Berne came from ASCAP,
BMI and SESAC as well as from the
Harry Fox Agency, the Music Pub-
lishers’ Assn. of the United States

and the National Music Publishers’
Assn. (NMPA).

The U.S. now belongs to the Uni-
versal Copyright Convention (UCC),
which the Copyright Office and in-
tellectual property experts have
called an organization with much
less clout than the Berne Conven-
tion.

The music community group was
one of several from the private sec-
tor to testify in favor of joining
Berne. Other witnesses included
representatives from the publish-
ing, computer and software indus-
tries, and the Motion Pictures Assn.
of America (MPAA).

With a few exceptions, all echoed
the testimony of government and
administration officials at the first
hearing last May, saying that the

(Continued on page 82)

award. The latter presentation was
one of the show’s high points owing
to a videoclip history of Wells’ ca-
reer and to a sprightly tribute to
Wells penned and performed by
Tom T. Hall.

Aired on NBC-TV, the ceremonies
were delayed for nearly an hour by
President Reagan’s speech and the
news followup on the U.S. bombing
of Libya. The delay led to some rag-
ged on-camera moments at the
show’s end as the producers tried to
speed up the conclusion. But the
program was mostly free of the
gaffes and Hollywood slickness
that marred last year’s event.

Except for an endorsement of the
U.S. bombing raid by Alabama
drummer Mark Herndon when the
group accepted its last award, there
were no on-camera allusions to the
military events that had upstaged
the show.

J.A.M.ming For Hunger. Arista Records executives meet to discuss plans for
“We Got The Love,” a single by Jersey Artists For Mankind '86 (J.A.M. '86), a
nonprofit organization made up of New Jersey-based musicians. Proceeds from
the record will be distributed to charitable organizations that focus on the hunger
problem. Standing are, from left, vice president of video and artists development
Abbey Konowitch; senior vice president of promotion Don lenner; senior vice
president of business affairs Roy Lott; J.A.M. trustees Vinnie Fusco and Alan
Kaplan; J.A.M. legal advisor Vincent Paragano; senior attorney and assistant
secretary Phillip Wild; and vice president of purchasing and manufacturing

Milton Sincoff. Seated are J.A.M. executive producer Lee Mrowicki and E Street

Band member Gary Tallent.

CHAR

by Paul Grein

VAN HALEN this week caps a
steady eight-year climb to the top
as “5150”" hits No. 1 on Billboard’s
Top Pop Albums chart. And steady
it’s been: Each of the group’s sev-
en albums has climbed at least as
high on the chart as its predeces-
sor. The band’s 1978 debut album,
“Van Halen,” peaked at No. 19,
“Van Halen II” and “Women And
Children First” climbed to No. 6,
“Fair Warning’’ reached No. 5,
“Diver Down’’ hit No. 3, and
“1984” logged five weeks at No. 2.

The No. 1 posting of “5150” is a
striking victory for Van Halen in
its first outing since the departure
of former lead singer David Lee
Roth. (Roth’s first solo release, the
EP “Crazy From The Heat,”
peaked at No. 15 last year.) The
No. 1 ranking also marks a big im-
provement on the previous chart
fortunes of new lead singer Sam-
my Hagar. As a solo artist, Ha-
gar’s best showing was with 1982’s
“Three Lock Box,” which peaked
at No. 17.

Also this week, long-running hit
albums by Dire Straits and John
Cougar Mellencamp finally drop
out of the top 10 to make way for
out-of-the-box hits by Prince & the
Revolution and Bob Seger & the
Silver Bullet Band.

Prince’s ‘“Parade” jumps from
No. 14 to No. 6, becoming his third
album in a row to crack the top 10
in just two weeks. And Seger’s
“Like A Rock” leaps from No. 47
to No. 9, becoming his fourth
straight album to crack the top 10
in two weeks on the chart. (You
may recall that last week “5150”
became Van Halen's fifth album in
a row to hit the top 10 in its second
week.)

w}lITNEY HOUSTON this week
scores her third straight No. 1
adult contemporary hit with “The
Greatest Love Of All,” which also
races to No. 12 on the pop chart
and to No. 23 on the black chart.
The song’s instant success is espe-
cially impressive because it previ-
ously appeared on the B side of
Houston's first single, “You Give
Good Love.”

The celebration over ‘“The Great-
est Love Of All” is subdued by the

‘6150’ caps Van
Halen’s 8 years

fact that Linda Creed, who co-wrote
the song with producer Michael
Masser, died on April 10 at the age
of 37 (see “Lifelines,” page 76).
With producer Thom Bell, Creed
wrote some of the most memorable
ballads of the '70s, including five
million-sellers for the Stylistics:
“You Are Everything,” “Betcha
By Golly Wow,”” “I’'m Stone In
Love With You,” “Break Up To
Make Up,” and ‘“You Make Me
Feel Brand New.’’ Creed also
wrote several songs for the Spin-
ners, including their 1976 gold rec-
ord, “The Rubberband Man,” and
their 1974 hit “I’'m Coming Home,”
first recorded by Johnny Mathis.

FAST FACTS: Janet Jackson
jumps to No. 8 on this week’s Hot
100 with “What Have You Done
For Me Lately,” nearly 15 years af-
ter brothers Michael and Jermaine
first cracked the top 10. It's only the
second time a brother and sister
have each landed top 10 pop hits.

*fourth top 10 single from “No

Donny and Marie Osmond scored
solo top 10 hits in the early "70s.
Phil Collins this week lands his

Jacket Required’” as “Take Me
Home” jumps four notches to No.
10. The latest hit comes 13 months
after the album yielded its first top
10 smash, “One More Night.” Not
that that’s a record: Bruce Spring-
steen’s top 10 hits from “Born In
The U.S.A.” spanned a remarkable
20 months.

Anne Murray’s “Now And For-
ever (You And Me),” an all-out bid
for contemporary hit radio airplay,
was a big disappointment on the
pop chart, where it peaked at No.
92. But Murray’s loyal country au-
dience is embracing the record,
which this week becomes her 10th
No. 1 country hit. It’s the second
country No. 1 for producer David
Foster, following Kenny Rogers &
Sheena Easton’s “We've Got
Tonight.”

WE GET LETTERS: Michael
Boyles of Boulder City, Nev.,
points out that with the current
success of Stevie Nicks’ “I Can’t
Wait,” the members of Fleetwood
Mac have amassed as many top 40
hits as solo artists as they have as
a group. Fleetwood Mac has had 13
top 40 hits; as solo performers,
Nicks has had nine and Lindsay
Buckingham and Christine
McVie have each had two, for a to-
tal of 13.

David Dana-Bashian of Hunting-
ton Beach, Calif., notes that each
of Dionne Warwick’s ‘“Friends”
on her recent No. 1 smash has hit
the top 40 with a song about “part-
time loving.” Gladys Knight & the
Pips hit No. 22 with “Part-Time
Love” in 1975; Elton John reached
the same position in 1978 with a
different song with the same title;
and Stevie Wonder hit No. 1 last
fall with “Part-Time Lover.”

And Aaron Ellison of Minneapo-
lis has discovered the secret to the
success of Whitney Houston’s de-
but album. “Every song on Whit-
ney’s album,” he discloses, “has
one or more of the following words
in its title: ‘you,” ‘me,” ‘I, ‘my,’” or
‘all.’ ” Songwriters, take note.
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Your “Wildest Dveams’ come true
i, on THE OTHER SIDE OF LIFE, the
— new album from The Moody Blues.
Waitch for The Moody Blues on tour this June.
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ommentary

BY WILL CORNELL

Billboard’s March 22 issue contained
two front-page stories of particular
interest to me: One reported a suit by
major labels against a prominent re-
tailer and importer over parallel im-
ports, and the other quoted a label ex-
ecutive who charged that retailers
“generally treat record labels like a
major enemy.”

Since I deal with imports for a liv-
ing, I'd like to offer some sugges-
tions that I believe will help resolve
such acrimony.

¢ Keep in touch with your foreign
officers. Know when an album is re-
leased over there and when and if it
will be released here. I will not or-
der an import if I know the album
will be released here within a mat-
ter of weeks of the domestic re-
lease.

¢ Clearly define what a parallel
import is for the industry at large.
My understanding is that identical
selections, identical LP title, identi-
cal artist, etc., are what make a par-
allel, but I've heard many other def-
initions. Meanwhile, there is a mar-
ket for foreign versions of albums
that contain several different cuts,
and that variety helps enhance our
selection and separates my compa-
ny from some competitors. Two
such albums may be parallel, yet

Advice From An Importer

LABELS MUST THINK GONSUMER!

they can sell side by side. This leads
me to the next point:

¢ Be creative and daring. Come
out with limited editions of albums
more often. The artistic picture-disk
version of Talking Head’s “Speak-
ing In Tongues” is the type of thing
that should be done more often. En-
glish labels do this a lot, albeit in
limited quantities—but that’s the
appeal. Think of the consumer!!

o If you, as a major label, have
the rights to an LP title available
overseas, either put it out for do-
mestic release or, if you choose not
to release it, allow others to import
it. I've heard of several examples of
labels withholding records, and if
they’re true, they serve no one’s in-
terest except the lawyers. Think of
the consumer!

¢ If you, as a major label, have
problems producing the goods (like
CDs), and you know your customer
will not be able to get those goods
from you for a period of time, allow
him to get them elsewhere tempo-
rarily. Retailers who brought in
CDs from overseas sources late last
year helped make the industry look
good for Christmas. The consumer
still remembers the lousy quality of
product a few short years ago. Now
we come along with the CD, the
best thing in years for our business.
Had retailers played by the lawyers’

rules, we'd have lost a lot of the con-
sumers’ faith by not having a de-
cent CD selection. Again, think of
the consumer!

o Keep your prices down. The lat-
est price hikes couldn’t have come
at a worse time in regard to the in-

‘Gramm-Rudman
won’t supply you
with all the G-men
you'll need to
screen future
imports’

ternational scene. The foreign ex-
change made it attractive in the
past few years, despite the conse-
quences, for someone to brazenly
bring in a parallel. But the dollar is
losing its strength, and that same
importer would lose interest in any
importation since he’d have to
charge a higher price for his import-
ed goods. However, with the recent
price hikes, the major labels have
put domestic and foreign goods in
the same price range. What is going
to happen should the dollar gain
strength in the future? Gramm-

Rudman won'’t supply you with all
the G-men you'll need to screen fu-
ture imports. Recorded music has
always been an entertainment val-
ue, and it should remain so. One
more time, think of the consumer;
he’ll go for the low sticker most of
the time, regardless of the country
of origin.

If I haven't said it enough: Think of
the consumer. Realistic estimates put
the share of imports in the market at
a paltry percentage. Just allow that
percentage to continue and that con-
sumer might help you in return.

You might not have thought
much of a Pet Shop Boys or “Rock
Me Amadeus” a few months ago,
but the consumers who wanted im-
ports did valuable research work
for you. If you allow the import
companies to do so, they can prove
to be a great test market.

When all is said and done, I must
admit there are positive signs.
WEA'’s signing of Jesus & Mary
Chain, PolyGram’s release of Green
On Red’s “No Free Lunch,” and
EMI's Pet Shop Boys are examples
of what ought to be done.

Let’s leave the lawyers out of it and
let the market be the.field of play.

Will Cornell is the import and
budget buyer for Western Mer-
chandisers.

UNIVERSAL LYRICS
Music is a personal expression of
emotions, feelings, and ideas. Why
must there be English versions of
foreign songs?

In Germany, for example, Amer-
ican artists and British artists are
taking over the German pop scene.
German teenagers buy English
records, sing English lyrics, and
although they don’t always under-
stand the language, the music is
accepted and respected.

Here in America, the opposite is
true. Falco had an English remix
created; Nena recorded its last al-
bum in English (which changed the
band’s lyrical ideas), and other
bands who normally sing in their
native tongue are not widely ac-
cepted on American releases.

Music is a universal language.
In any country, it’s all the same.
Foreign acts don’t need to remix a
single in English for an American
release. Why can’t we respect a
group for its music, be it in Ger-
man, Japanese, Italian, Spanish, or
any other language?

Maura Liegeot
Kensington, Conn.

On a recent trip to France, I dis-
covered some new and exciting
music that I'm sure won’t make it
to the states.

It seems that Europeans are
more likely to accept songs sung in
English than Americans are to ac-
cept songs sung in a foreign lan-
guage.

But even songs sung in English
by European artists are hardly
ever released here in America.

Huge hits like ‘“Maria Magda-
lena’’ by Sandra and ‘“‘Future

Letters to the Editor

Brain” by Den Harrow will proba-
bly never be heard on American ra-
dio, even though they are sung in
English and would be huge hits.

So I'm sure we can forget about
ever hearing ‘“Je Te Donne” by
Jean Jacques Goldman and Mi-
chael Jones (No. 1 in France) or
““Cenerentola” (Cinderella) by
Martinelli.

Yet, with the recent charting in
America of the European smash
“The Power Of Love’’ by Jennifer
Rush, and the even more surpris-
ing hit “Rock Me Amadeus” by
Falco, hopefully the situation is
changing so that American record
companies will finally notice the
wealth and quality of European
music and bring it across the At-
lantic for the listening pleasure of
all of us.

Greg Kuritz
Slingerlands, N.Y.

CROSSOVERS ARE NICE

There is something very nice hap-
pening to the charts, and I rather
like it. We’re seeing more action
from crossovers.

I don’t know where it all started,
but with people like Jimmy Jam &
Terry Lewis producing new artists
and having their songs hit the Hot
100, we’ll hopefully see a great
turnaround in programming at
“one-style’’ radio stations.

If we can keep this up, we can
someday bridge that gap over
which so many artists want to
Cross.

Brett Fortney
Flint, Mich.

NO NEW TEARS

I'm a DJ, statistician, and Tears
For Fears fan. I have nothing
against that band receiving
awards. But NARM has pro-
claimed ““Songs From The Big
Chair” one of 1985’s “best-selling
LPs by a new artist,” and many ra-
dio stations last year called Tears
For Fears the ‘‘“favorite new
band.”

This seems to me to be sort of
the opposite of the Whitney Hous-
ton Grammy situation.

Since when is a band whose de-
but LP (a very successful one in-
ternationally) was released in 1983
still new in 1985? What exactly is
the ’80s definition of ‘“‘new”’?

Patrick Thomas
Reno, Nevada

A SINGULAR CORRECTION

I felt it necessary to write this
brief note correcting your article
in the Feb. 22 issue of Billboard, in
which you state that Telarc’s use
of the CD single is the “first such
industry use of the new configura-
tion.”

This was possibly the first such
use in America, but as far as the
industry is concerned, we at Jive
Records released the first Com-
pact Disc single ever. We released
a three-song CD in England on
Feb. 3, 1986, called ‘“‘If You're
Ready (Come Go With Me)”’ by
Ruby Turner featuring Jonathan
Butler. We were able to get this
out approximately seven days be-
fore Island released a John Martyn
single on CD.

Barry Weiss
Jive Records

SINGLES SUFFOCATION

I couldn’t agree more with Darren
W. Stuart’s March 22 letter
(‘“‘Heeding Teen Ears’’) about
which singles receive airplay.

Many buyers don’t like an artist
or group, basing their opinion on
one or two singles that got played
to death on the radio. Because of
this “one-hit syndrome,” some, if
not most, of the best music around
doesn’t get the recognition it de-
serves. People either don’t like the
particular single, or they develop a
hatred for it after hearing it over
and over again. They then stop re-
questing music by the group and
the entire album gets shelved, to
be played only occasionally at
three in the morning.

How ironic that as I am writing
this, “Your Love’” by the Outfield
is on the radio—for about the fifth
time today! I think I may have
liked that song at one time.

The public should play a -much
bigger part in selecting singles.
After all, we are the ones listening
to them. Whovever is doing it now
isn’t doing a very good job.

Sarah Jane McDonald
New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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NAB Opening-Day Meets Stress Success

Planned Changes Can Sustain Longterm Excellence

BY KIM FREEMAN

DALLAS True to the National
Assn. of Broadcasters’ “Tuning In
America” theme, two Saturday (12)
sessions opened the 64th annual
NAB convention here by keying on
a “Radio: In Search of Excellence”
study which focuses on securing su-
perior ratings through positioning a
station at the core of its community.
The confab ran April 12-16.

The “Radio: In Search of Excel-
lence” study, commissioned by the
NAB, was conducted by MeKinsey
& Co., and the initial results were
presented at last year’s NAB meet.
This year, the New York firm’s
Sharon Patrick moderated two up-
dates on the project by calling on
general managers and program di-
rectors from some of the 12 outlets
used in the study.

In addressing their method for
sustaining ratings and revenue suc-
cess, GMs and PDs noted the need
for building the potential for
change into frameworks that ap-
peared consistent to the listener,
and the need to plan for longterm
quality in all station operations.

“It seems people think WGN is
just out there ... like a machine
that runs by itself with no oiling,”
said Wayne Vriesman, general man-
ager of Chicago’s so called “jugger-
naught” news/talk/personality out-
let. “Maybe that was true 10 years
ago when AM was okay.”

WGN’s PD Dan Fabian said,
“consistency is not necessarily syn-
onymous with predictability. We
sound like 12 different radio sta-
tions. But, whether we are doing
sports, weather, or talk, a consis-

tent ripple is there because we keep
in absolute touch with what’s going
on [in the community].”

WGN'’s top-rated morning man
Wally Phillips opted to leave that
shift recently. “It’'s going to work
because we planned for it and be-
cause WGN is bigger than any one
personality,” Vriesman said. The
bottom line, he continued, despite
surface changes in the lineup, ‘‘is
that it’s still WGN Chicago.”

Reiterating the theme of accom-
modating for changes in the midst
of success, KGO San Francisco’s
PD Jack Swanson said the news-
/talk outlet operates on the theory
that, “yesterday’s solutions do not
solve today’s problems.” Swanson
said one of KGO's 1986 goals “is to
have fun.” Despite great ratings
and revenues, the PD said, “we've
gotten very serious, and I can hear
it on the air.”

To fight that, Swanson added a
basketball hoop in the newsroom
and instituted “Friday Frolic.” Dur-
ing these festivities, he says, KGO
was the natural focal point of dis-
cussion and that the effect of cross-

pollinization from all departments
could be felt on air.

All panelists agreed that a station
can never do enough public-oriented
promotion and most emphasized the
success of finding new ways to help
the community.

“It’s so easy to get involved with
the community,” said KIIS-AM-FM
Los Angeles programming VP Ger-
ry DeFrancesco. The market lead-
ing Gannett outlet recently reached
an agreement with the city of Los
Angeles for KIIS to serve as exclu-
sive sponsor of all beach events. Via
this agreement, KIIS is now work-
ing on a major concert weekend.

Along the lines of pulling off un-
precedented promotions with limit-
ed budgets, radio veteran and con-
sultant Rick Sklar discussed a re-
cent rock’n’roll marathon by WRQC
Cleveland. Noting that WRQC is up
against “In Search of Excellence”
sample station WMMS, Sklar re-
layed that WRQC had broken a
Guinness record by sponsoring a
103-hour-plus continuous rock con-
cert.

(Continued on next page)

Panel Moves From Survival To Success

AM Trumpets Winning Ways

DALLAS The NAB “Surviving in
AM Radio” panel was promptly reti-
tled “Successful AM Winners” by
moderator Rick Sklar. The name
was changed to proclaim those man-
agers and programmers whose sta-
tions are thriving on the AM band
despite talk of its demise.

..newsline...

MARTIN SHERRY is promoted to corporate vice president for Shamrock
Broadcasting, based in Atlanta. He retains his duties as VP/GM of
Shamrock’s WFOX-FM there, an AC outlet.

TOM TAYLOR is upped to VP/GM at WPST Trenton, N.J. He was station
manager and will continue to program the station. At WPST’s sister
AM, John Anastasio is elevated from program director to station man-
ager. Jack Faulkner is assuming the AM programming post.

JAY ALBRIGHT takes over the programming duties for Broadcast Pro-
gramming’s “Modern Country” syndicated, 24-hour format. He contin-
ues as operations manager and program director for KMPS-AM-FM
Seattle. Prior to taking that job, Albright was a country consultant for
the Drake-Chenault firm.

TAYLOR

ALBRIGHT

SHERRY

STEVE KEENEY is appointed VP/GM at new Legacy Broadcasting outlet,
KHOW/KPKE Denver. He joins from Denver’s KIMN/KYGO, where
he held the same title. Keeney had been with the Jefferson-Pilot combo
for 13 years.

PETER SMYTH is named general manager of Greater Media’s WMEX/
WMJX Boston. Smyth is a nine-year RKO Radio veteran, having most
recently been general sales manager for WOR New York.

“AM and FM duplication is not
going to save AM radio . .. daytime
to full-time is not going to save AM
radio,” said KOMO Seattle’s Ken
Kohl. The “road map” to success,
Kohl said, had been outlined earlier
in the panel titled “Radio: In Search
of Excellence” (see story above).

Calling the over-35s AM radio’s
“prime prospects,”’ Kohl recom-
mended research targetted at that
demo. He stressed the appeal of
AM’s service elements to them.
“We can’t win the music battle on
AM radio,” he said, “But, we can
lose lots of cume with the wrong
musie.”

Like other panelists, Kohl
stressed the need to determine how
the community perceives the sta-
tion. The process, he said, could in-
clude such simple tactics as sending
the receptionist out at lunch for in-
formal surveys. With a program-
ming strategy, he stressed, you
need to first sell your staff by ex-
plaining why it was chosen.

Gary Michiels of WBND Biloxi,
Miss., said few of his staffers ‘“were
conscious of working in AM radio.
We just think of it as a radio sta-
tion.”” When Michiels took over
WBND, he said his missions were to
serve the community and be profit-
able. In approaching the first goal,
he said the key was the belief that
“people don’t care how much you
know until they know how much
you care.” With that attitude, the
station’s revenues increased 186%
in the last six months, Michiels said.

Tim Pecaro of the Washington
firm Frazier, Gross & Kadlec pre-
sented the results of a study on the
payoffs to AMers buying broadcast
rights to NFL and major league
baseball games. Highlights of the
findings included the potential for
drawing nontypical AM listeners

(Continued on next page)

o

Programmers reveal why they have jumped on
particular new releases.

POP

WXKS-FM Boston program director Sonny Joe White is excited
about “Tuff Enuf” (Epic) by the Fabulous Thunderbirds. The band
has been around for awhile, but the “Kiss’’ PD predicts they’ll final-
ly succeed because of the new song. White describes the Dave Ed-
munds production as a ‘“‘barroom, loose, guitar rocker that has ‘sum-
mer’ written all over it.” In a totally different musical spectrum,
White thinks George Michael probably won’t have to worry about
the dissolution of Wham! Female listeners, according to White, call
the station and ‘‘go crazy” every time the station plays “Different
Corner” (Columbia). “Lyrically, it’s the best thing out there”’, says
White. He also says the Jets’ “Crush On You” (MCA) is “‘a great
dance crossover.” Finally, the title song from the movie soundtrack
album for “Pretty In Pink” (A&M) is happening at the station for
the Psychedelic Furs. White says, “It’s an old tune, but this new re-
mix is much hotter; and, of course, with the movie doing so well, it
can't miss.”

BLACK/URBAN

WDMT Cleveland program director Dean-Dean Rufus is celebrating
first-quarter ratings jumps and is dancing to the station’s own mon-
ster mix of two of the more successful ““Pee Wee'’ songs. According
to Rufus, “We put together our own monster mix of “Pee Wee’s
Dance” (Vintertainment) by Joeski Love and “Do The Fila & The
Pee Wee Dance” (Three Way) by M.C. Boob. We combine the best
elements of both. On a street level, the kids love it.”” A surprise suec-
cess for the station is “I Get Off On You” (Muscle Shoals) by the
Rose Brothers. Rufus is seeing “instant phones and immediate sales
after only a couple of weeks of airplay.” Further confirming this
was the band’s appearance at last week’s Ohio Valley Urban Music
Awards, co-sponsored by the station. According to Rufus, “The
Rose Brothers and the Fat Boys stole the show.” “Sex Machine”
(Sutra) by the Fat Boys is doing well on the station. Rufus says the
song not only appeals to his younger demos, but older listeners are
“relating to it because of the original version done by James
Brown.” Other songs doing well are “Nasty” (A&M) by Janet Jack-
son and “Program For Love” (Columbia) by Roy Ayers. Rufus says,
“Everyone seems to love the 12-inch remix of the Janet Jackson
song.” As for Ayers, he says, “It’s really slick and should put him
back on the map. Females love it. I think it’s a perfect love song.”

AOR

WXRT Chicago music director Lin Brehmer had an advance listen to
“So0,” the new Peter Gabriel album on Geffen, and says, “It’s every-
thing progressive rock should be. It reveals an artist whose depth
and maturity are equal to the passion of his music. An album like
this is not for choosing cuts, it’s for playing in its entirety.” The first
track from the album delivered to radio this week is “Sledgeham-
mer.” Brehmer is also excited about “a little band from Minneapolis
named Husker Du, whose music renders much of what passes for
rock’n’roll as stuff and nonsense. If you can’t hear this band, check
your social security number.” “Candy Apple Grey” (Warner Bros.)
is the album and Brehmer recommends “Don’t Want To Know If
You Are Lonely” and “Hardly Getting Over It.” Nashville singer/
songwriter Steve Earle has also caught Brehmer’s ear. “He reminds
me of what Jackson Browne might sound like if he had never been to
L.A. The title track, ‘Guitar Town,” and ‘Someday’ (MCA) are both
strong enough to overcome the stigma of music with a twang.” Fi
nally, Brehmer has a good word for hometown Windy City band
EIEIO. The station is featuring a British import album by the band
produced by Steve Berlin of Los Lobos. T-Bone Burnett makes a
guest appearance on a number of tracks. Brehmer says the song
“Tear It Down” (Demon) “demonstrates a band with a feeling for
American rock’n’roll that’s well above the average.”

DENIS McNAMARA
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NAB EXCELLENCE PANEL

(Continued from preceding page)

Another common theme was one
of hiring and keeping quality peo-
ple. In his year as a fulltime consul-
tant, Sklar said, “It’s amazing that
half the people I spoke to last year
aren’t where they were any more.”
He also relayed horror stories of
managers who showed no longterm
faith in staffers.

Patrick got an affirmative nod
from panelists when asked whether
the key to sustaining success de-
pended on how much one was will-
ing to reinvest in the stations.

KIIS VP/GM Wally Clark dis-
cussed his insistence that 10% of the
station’s gross annual revenue be
put back into promotion. And,
WGN’s Vriesman revealed that 65%
of his expenses went to his 125 em-
ployees, a high proportion.

“One thing I never understood
about this business,” said KGO's
Swanson, “is that we advise clients
that it is most productive to adver-
tise in hard times. Yet, when the
station is in hard times, the first
thing we cut back on is advertising
[sales and audience promotions].”

Speakers outlined ways of keep-
ing top talent in the face of cherry-
picking efforts by competitors.
KIIS’ Clark first noted, “If you
have an air talent that wants to go,
you’d be better off without him.”
Stations in a catch-up position or
with limited budgets, Clark sug-
gested, should sign coveted talent
to longterm contracts.

Swanson said his strategy at
KGO was to “renegotiate early and
often.”

AM WINNERS PANEL

(Continued from preceding page)

and advertisers and for increasing
cume during difficult dayparts.

Reno-based consultant Bruce
Marr noted with enthusiasm that
“none of us are talking about pro-
gramming. It's marketing and pro-
motion that are the common
threads.” He added, ‘“‘the formats
and/or the music almost doesn’t
matter. The active, dominant com-
munity station can be No. 1.”

From the floor, consultant Donna
Halper said there were signs that
the younger demo had become ““dis-
enfranchised” with the formulaic
music outlets on the FM band. She
questioned whether AM outlets
could succeed by positioning them-
selves as ‘‘the new big thing’’ to the
demo that was raised on FM radio.

She also asked whether the demo
break between AM and FM had to
be perceived by programmers in
such concrete terms. In response,
Judy Karst of contemporary Chris-
tian music station KDBS Alexan-
dria, La., explained ways of “chang-
ing the emphasis” of certain promo-
tions to serve both camps. In one
instance, KDBS offered a trip to
Cancun, which was won by a teen-
ager. The winner was too young to
go and the trip went to his parents.
The campaign announced results
stressing that a youth had won.

KOMO’s Kohl said he “doesn’t
believe the younger demos are
available to us in most major mar-
kets.” Michiels agreed that the
demo “must be kept in mind. They
could be our customers tomorrow.”

KIM FREEMAN

How to cultivate a loyal audi-
ence:

opportunity to feature one of the best-
known and most popular personalities in the

Start with the most popular hits
ever recorded.

entertainment industry, Dick Clark, in a
proven format. Dick plays

Add a radio personality who's
legendary . ..

arrthe greatest hits
from the greatest
ists—FEhvis—to—Eiton—

rare, exclusive taped inter- ... The Beatles to The

tant artists and groups of all
time.,

taped interviews from
Dick’s own archives.

=—pIiUus rare |

And then . .. It’s an unbeatable com-
Simply rake in the ratings— bination that’s made DICK
wit ROCK, [ARK'S ROCK. ROLL & RE=—|
ROLL & REMEMBER. MEMBER the most success-

trprogramo R
From now on, give your

L1 Inmitad Statinnc

ming Network. The hit the weekends. DICK CLARK'S
ROCK, ROLL & REMEMBER.
Then sit back. Relax. And watch
the ratings grow.

DICK [ARK ROCK, ROLL &

REMEMBER is a\(ailable_on a

that adds the necessary
excitement to your
weekend program-
ming to keep your

fistene OoLed 10 your T
station throughout the rest of the tions in the top 170 Arbitron rated
\ALele

ROCK, ROLL & REMEMBER gives you the

DI CK CL ARK’S

“Fick Both T omenbey

i I sales |
Programming Network in New York at
(212) 575-6100.
For station clearance information call United Sta-
tions Programming Network Affiliate Relations in
Washington, D.C. at (703) 276-2900.

New York Washington. D.C. Chicago  Detroit Dallas LlosAngeles london
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ARMS Aid. KLOL Houston music
director/personality Dayna Steele
poses with Ronnie Lane while
preparing for the station’s third annual
Rock’n’Roli Auction. This year, the
sale of various personal items from
rock stars raised money for ARMS of
America, a group combatting multiple
sclerosis, of which Lane is a victim.

~ Promotions

A LITTLE HELP FROM YOUR FRIENDS
KMPS-AM-FM Seattle (country)
Contact: Jay Hamilton

Putting a twist into the common
say-it-and-win campaign, KMPS Se-
attle is encouraging listeners to get
their friends familiar with the calls
and ready at the phones. The basics
of the promotion involve periodic
calls to Puget Sound residents, who
can win 31,000 if they identify
KMPS as their favorite station.

To beef up the odds for loyal lis-
teners and to boost cume, KMPS is
asking listeners to send in postcards
with their phone number and the
numbers of two friends in case the
sender is not home when KMPS
calls. In that event, calls are placed
to the cronies, who can win $2,000
for citing KMPS, to be split with the
postcard submitter.

Support for the campaign in-
cludes a number of two-sided bill-
boards with the line, “KMPS, say it
and win $1,000 . . . Write it down and
win $2,000.” To date, the station has
given away more than $126,000.
“It’s almost too successful,” says
combo program director Jay Al-
bright, ‘‘but we have no plans to
slow it down.”

WIND Chicago is celebrating its
first Cinco de Mayo as a Spanish
station with appropriate pomp and
circumstance. Right about now, the
Windy City is being hit with a mar-
keting blitz on WIND ‘‘La Tre-
menda,” all of it keyed to the May 5
Cinco de Mayo Festival. In addition
to WIND’s on-air campaigns, the
station has 150 bus-boards in circu-
lation and 200 spots scheduled for
Chicago Spanish TV outlet WSNS.

PHILADELPHIA ROCKERS are
recovering from WMMR’s second
annual ‘“‘Louie Louie’’ parade.
WMMR’s kazoo ensemble, as usual,
played a large part in this parade,
with morning man John DeBella
serving as grand marshal.

In other WMMR news, the sta-
tion’s spring 1986 survival guide is
available in so-called “DeBellaware
Valley” for 93 cents. It includes
plenty of sports info, night spot di-
rectories, and, of course, WMMR
personality profiles. KIM FREEMAN
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YesterHits .

Hits From Billboard 10 and

20 Years Ago This Week
POP SINGLES—I10 Years Ago

. Disco Lady, Johnnie Taylor,

CoLUMBIA

2. Let Your Love Flow, Bellamy

Brothers, warNER BROS /CURB

. Right Back Where We Started

From, Maxine Nightingale, uniTep
ARTISTS

. Lonely Night (Angel Face),

Captain & Tennille, aam

. Boogie Fever, Sylvers, capitoL

. Only Sixteen, Dr. Hook, cariToL

. Sweet Love, Commodores, MOTOWN
. Dream Weaver, Gary Wright,

WARNER BROS.

. Show Me The Way, Peter

Frampton, agm

. Bohemian Rhapsody, Queen,

MERCURY/ELEKTRA

POP SINGLES—20 Years Ago

. (You're My) Soul And Inspiration,

Righteous Brothers, verve

. Bang Bang, Cher, iMPERIAL
. Secret Agent Man, Johnny Rivers,

IMPERIAL

B D%dream, Lovin’ Spoonful, kama

. Time Won t Let Me, Outsiders,

CAPITOI

. Good Lovm Young Rascals,

ATLANTIC

. Kicks, Paul Revere & the Raiders,

COLUMBIA

. Sloop John B, Beach Boys, capitoL
. I'm So Lonesome | Could Cry, B.J.

Thomas & the Triumphs, RePRISE

. Leaning On The Lamp Post,

Herman's Hermits, mam

TOP ALBUMS—10 Years Ago

. Their Greatest Hits, Eagles, asyLum
. Frampton Comes Alive, Peter

Frampton, aam

. Winﬁ)s At The Speed'Of Sound,
CAPITOL

A Ni%ht‘ At The Opera, Queen,

. Run w|th The Pack, Bad Company,

SWAN SO

. Eargasm Johnnie Taylor, coLumBia
. The Dream Weaver, Gary Wright,

WARNER BRO!

. Thoroughbred, Carole King, A&m
. Desire, Bob Dylan, coLumsia
. Fleetwood Mac, warner Bros.

TOP ALBUMS—20 Years Ago

. Going Places, Herb Alpert's

Tijuana Brass, a&m

. Ballad Of The Green Berets, Sgt.

Barry Sadler, rca vicTOR

. Whipped Cream & Other Delights,

Herb Alpert's Tijuana Brass, a&m

. The Sound Of Music, Soundtrack,

RCA VICTOR

. Boots, Nancy Sinatra, repriSE
. Color Me Barbra, Barbra

Streisand, coLumsia

. The Best Of The Animals, mom

. Spanish Eyes, Al Martinc, capiToL

. I Hear A Symphony, Supremes,
MOTOWN

. The Dave Clark Five's Greatest

Hits, Epic

COUNTRY SINGLES—10 Years Ago
1.

Drinkin’ My Baby (Off My Mind),
Eddie Rabbitt, ELEKTRA

'Til | Can Make It On My Own,
Tammy Wynette, EpiC

ogether Agam Emmylou Harris,
ER/REPRI

g Don't The Girls All Get Prettier At

Closin Yg Time, Mickey Gilley,
PLAYBO!

. 1 Couldn’t Be Me Without You,

Johnny Rodriguez, MERCURY

. You'll Lose A Good Thing, Freddy

Fender, asc/oo0T

. My Eyes Can Only See As Far As

You, Charley Pride, rca

. I1f1 Had It To Do All Over Again (I'd

Do It With You), Roy Clark, asc/oor

. Come On Over, Olivia Newton-

John, mca

. 'Til The Rivers All Run Dry, Don

Williams, asc/por

SOUL SINGLES—10 Years Ago

. Disco Lady, Johnnie Taylor,
COLUMBIA

. Misty Blue, Dorothy Moore, mataco
. Livin’ For The Weekend/Stairway

To Heaven, O'Jays, PHILADELPHIA INT'L

. I've Got A Feeling (We’ll Be Seeing.

Each Other Again), Al Wilson,
PLAYBOY

. It's Cool, Tymes, rca
. He's A Friend, Eddie Kendricks,
TAMLA

. Happy Music, Blackbyrds, rantasy
. Heavy Love, David Ruffin, moTown
. Tell The World How | Feel About

'Cha Baby, Harold Melvin & the
Biue Notes, PHILADELPHIA INT'L

Love And Understanding (Come
Together), Kool & The Gang, pe-uite

adio

GCOUNTRY
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BY DENIS McNAMARA

NEW YORK After 17 years of
serving up ‘“‘beautiful musie,”
WRFM New York has shed its call
letters and switched to a soft rock
A/C format.

At 12:01 a.m. Thursday (17), the
Bonneville International outlet,
owned by the Mormon Church, be-
came WNSR, “New York’s Soft
Rock.”

The Doobie Brothers’ “Listen To
The Music” was selected to kick
off the new format.

According to VP/GM Mark
Bench, other artists offered will be
Phil Collins, Billy Joel, Stevie Won-
der, the Eagles, the Bee Gees, Neil
Diamond, and Elton John. Bench
says the music mix will include ma-
terial dating from the mid-'60s to
current. Among the '60s artists to
be played are the Mamas & Papas,
the Lovin’ Spoonful, the Supremes,
and Peter, Paul & Mary.

WRFM ranked 11th in the New

York market in last fall's Arbitron
book with a 3.1 share. Its major
“beautiful music’’ competitor,
WPAT Paterson, N.J., had a 3.4
share.

As WNSR, the outlet becomes
Gotham’s fourth entry in the A/C
radio race. Format leader WLTW
jumped to sixth place in the fall
ARBs with a 4.5 share, the Viacom
outlet’s best book ever. WNSR will
also compete with WPIX-FM (a 2.3
share in the fall book) and NBC’s
WYNY (2.0).

Bench says WNSR’s approach
will be more contemporary than
WLTW. He says, “WRFM’s audi-
ence has been 35-64. Now, we're
aiming at 25-49.”

Bench says he has been re-
searching the format change ex-
tensively for more than three
months with program manager
Bob Dunphy and general sales
manager Mike Valentine. The sta-
tion also used the services of Tex-
as-based Coleman Research.

‘New York’s Soft Rock’ Makes Its Debut
As Bonneville Changes WRFM To WNSR

“We developed a hypothesis that
said there is a hole in the market
that’s been there for the last year
and a half. We had to move fast.
Our management was highly re-
ceptive and said research it. Our
research corroborated our hypoth-
esis and we went for it.”

Bench denies local newspaper re-
ports that WRFM’s entire air staff
would be fired. “We have not final-
ized the on-air staff,” says Bench.
“Temporary announcers who have
had experience in A/C will be on
the air at first. However, all pres-
ent announcers who wish to will be
auditioning and will be given full
consideration.”

Bench says the new format will
be promoted through “TV and oth-
er media,” but he would not be
more specific about plans.

He emphasizes that WNSR’s
format was not purchased from a
syndicator. The station’s new
sound is ‘“home grown,” he claims.

A Large Number Hold Key Positions

Women Execs Ride Motor Gity Fast Lane

BY MOIRA Mc CORMICK

CHICAGO “Detroit is supposed to
be one of the worst places in the
country for women to get ahead . ..
except in radio and television,” says
Maureen Hathaway, station manag-
er of Motor City top 40 WHYT-FM.

Hathaway is one of a large num-
ber of women holding top executive
positions in Detroit radio—vice
president/general managers, sta-
tion managers, general sales man-
agers, even owners. Radio is a busi-
ness whose key jobs are generally
held by men, and Detroit is widely
perceived as a two-fisted, blue-col-
lar city. Yet women there have been
able to make a more than signifi-
cant mark in the upper echelons of
radio.

“The radio market here is [one of
the most] competitive in the coun-
try,” observes Elaine Baker, VP/
GM of adult contemporary WOMC-
FM. “Because of that, talent is rec-
ognized for what it is. Women have
been able to move up the ladder be-
cause they're good.”

Both Hathaway and Vicky Tron-
dle, general sales manager of
WNIC-AM-FM, surmise that De-
troit radio is such fertile ground for
women executives because exten-
sive station turnovers in the recent
past have cleared the way for capa-
ble, talented women.

“One of the biggest problems for
women had been lack of opportuni-
ty,” says Hathaway. “Men were
holding jobs they’d always held, but
when turnovers occurred, women
were there to take those jobs.”

Trondle adds, “It took a long time
for women to get the type of experi-
ence it takes to run a Jarge busi-
ness.”

Trondle was promoted to GSM
when her predecessor left to join
former WNIC GM Lorraine Golden,

who had formed her own company.
Golden is now VP of Metropolis
Broadcasting and VP/GM of its
first property, the top 40/AC for-
matted WDTX.

The turnover theory doesn’t hold
for Verna Green, VP/GM of urban
outlet WILB-FM, who brought the
station from a No. 12 overall rating
when she joined in 1982 to its cur-
rent No. 2 status. She says, “Wom-
en had the least seniority, and so
were the first to go.”

Green’s prior experience in the
automotive industry left her with
the perspective that the male con-

‘We have to do
more, be superior’

centration there and in Detroit’s
other heavy industries “‘gave wom-
en other ways to achieve.”

“For women to excel in this mar-
ketplace,” agrees Suzanne Gough-
erty, national sales manager of
WWJ-AM, “they had to look in
other areas.”

The majority of the city’s female
executives started out not in the
typing pool but in the sales depart-
ment. “It’s the business aspect of
the radio station,” observes Gough-
erty. “Working in sales gives you
an awareness of the bottom line . ..
and GMs have to be very aware of
the bottom line . .. it gives an idea
of the structure of the station.”

Operating in a predominantly
man’s world, Detroit’s female execs
nevertheless all agree they have
faced little or no gender discrimina-
tion in their positions. “There has
probably been some, but I’ve been
too busy to notice,” remarks Green.

However, says Betty Pazdernik,
VP and GSM of top 40 WCZY-AM-
FM, I still think we have to do a bit

more, be superior, excel.

“If I felt like I wanted to have a
tantrum, I wouldn't do it,”” she con-
tinues, “yet I've seen males fly off
the handle, and it’s perfectly accept-
able. If I feel like crying from frus-
tration, I'll leave the office. But,
men are allowed to explode for the
same reason with no loss of esteem.
It'll probably always be like that.”

All agree that their stations hire
for excellence, not gender.

“I'm looking for the best person
for a job, when I hire,” says Baker.
“I had a female program director in
1983 [Lorna Ozman], and we have a
famale sales staff—not because
they’re women, but for their skills.”

Women applicants can look for-
ward to advice and information on
support groups when they go to
WJLB, says Green. “We tell them
to contact American Women in Ra-
dio & Television (AWRT), the Wom-
en’s Advertising Club in Detroit,
Women In Music, and Women in
Communications,” she describes.
“We advise everyone, not just wom-
en, to read the trades and market
reports. Women graduate as mass
communications majors with no
practical skills; we try to spread the
word that if they’'re considering in-
ternships, they can get them.”

Detroit’s women executives all
stress that hard work, knowledge,
desire, goal-setting, risk-taking, and
dedication got them where they are.
“Don’t be overly conscious of your
difference,” advises WHYT’s Hath-
away. “You can’t be a lone wolf and
succeed. You've got to be a part of
the system, teamwork and company
loyalty, that's what has traditional-
ly gotten men ahead. A lot of wom-
en feel they have to be Joan of Are,
but that just reinforces differences.
Being a team player does not mean
selling out.”

VWOX

by Kim Freeman
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ONE MAN’S PAIN is another
man’s pleasure’” is the phrase that
pays at KSDO-FM San Diego,
where former KZZC Kansas City
personality Randy Miller arrives
May 1 as morning man. Miller re-
places Dave Otto, who moved to
the Boston market a while back.
He arrives in Southern California
after pulling an April Fool's Day
prank the KZZC folks didn’t ap-
preciate. It seems Miller went on
air with a bogus benefit concert
for the Future Homeless Farmers
of America. “We thought it was
funny,” says KSDO program di-
rector Mike Preston. “If Randy
can create that kind of commotion
here, it’ll be fine with us.”

WLW CINCINNATI'S overnight
man Dale “Truckin’ Bozoo”
Sommers made a hero of himself
April 11 during his country show
for the mostly AC and talk 50,000-
watter. At about 2 a.m., one of Bo-
zoo’s regular callers phoned in
from her job at an all-night conve-
nience store in Cimilla, Ga. She
broke her conversation off abrupt-
ly, and Bozoo realized something
was wrong. He called the Cimilla
police department, who found the
caller safe but the store robbed.
Thanks to Bozoo’s quick action,
the criminal was arrested by the
police shortly after the caller was
found, and the Cincinnati press
has made a star of the Bozoo.

Last week we told you that
WNEW.FM New York was going
to name the winner of its two-mil-
lionth-song contest on April 7.
Well, they really were going to,
but the AOR outlet discovered
that it takes a while to count 1.25
million entries. To further pro-
tract the process, 15,000 contes-
tants were correct!

By April 10, Lorraine Spozatto,
an FBI accounting clerk, was se-
lected as the winner. The song?
Argent’s “God Gave Rock'n'Roll
To You,” a 1968 release coinciding
with the date of WNEW'’s birth as
an album rocker.

Despite the extensive AOR ex-
perience of the new general man-
ager and program director of
adult contemporary WMET-FM
Chicago, WMET won’t be revisit-
ing its own AOR past—not com-
pletely. According to GM Bill Ha-
zen, who with PD Tom Owen took
over April 14 under new owners
SBI Inc. of San Diego, “Obvious-
ly, we’ll have to make some
changes to be successful. We'll re-
adjust the format, but it won't be
straight AOR. We plan to keep the
same 25-44 adult demos.” In addi-
tion, he says, WMET’s call letters
will change May 1.

Hazen comes to WMET from
Dallas AOR KTXQ (Q102), where
he worked since 1978, holding the
position of sales manager since
1981. Most recently Owen worked
in sales at KAAM/KAFM Dallas
(now KZPS). Former WMET pro-

gram director Reid Reker is now
PD at Hicks Communication’s
KNOW/KEYI Austin, Texas. Ha-
zen's role as sales manager at
KTXQ has been filled by Gailya
Silhan, formerly of KPLX Dallas.

VETERAN AIR TALENT John
Ogle is recruited at classic rock
outlet WCXR Washington as
morning news anchor. Recently a
news consultant for the Virginia
News Network, Ogle’s career also
includes stints with the RKO Ra-
dio Networks, WNEW-FM, and
WPIX and WINS in New York.

WIJZR Charlotte switched for-
mats recently to classic rock from
top 40. The outlet is now WRFX.

At progressively multiformat-
ted WEAA Baltimore, Al Sykes is
upped to music director. In taking
the job, Sykes leaves the over-
nights to assume afternoon drive
duties. WEAA’s former MD Bar-
ry Young continues his morning
show and works in the news de-
partment.

On the album rock front in
Phoenix, word is that Nick Som-
mers has resigned at KDKB. He
was music director and afternoon
personality. A replacement is be-
ing sought by PD John Larson.

Randy Miller treks
south to KSDO

Vic Feuerherd joins WBCS Mil-
waukee as the contemporary
country outlet’s sports director.
He was a sports reporter for the
Milwaukee Sentinel.

JOHN COUGAR MELLEN-
camp’s enthusiasm about small
towns may turn into an actual
show for a small town, if WFCB
Chillicothe, Ohio, morning man
Chip “‘the Rotund One” Arledge
has his way. “Since he writes,
sings, talks, and has a hit record
about small towns,” he asks, “why
shouldn’t he play a small town?”

From his own small town, Ar-
ledge has gotten 5,000 listeners to
sign a petition saying that “they
would be willing to pay $15 to $20
to see Mellencamp here,” he says.
The neat part is that Mellencamp’s
managers at Champion Entertain-
ment have taken Arledge’s calls
on the subject. A Chillicothe ap-
pearance this year seems out of
the question because Mellencamp
is on his way to Europe. But Ar-
ledge is optimistic about the possi-
bilities for next year.

THE LIBYAN BOMBING put a
real damper on the 64th Annual
NAB Convention last week in Dal-
las and left a lot of traveling news
directors itching for home. Presi-
dent Reagan’s Monday night (14)
address caused numerous hospi-
tality suites to quiet down for
once. We heard Reagan'’s address
in full at CBS’, then picked up an
analytical view with late-night
stragglers watching Ted Koppel’s
“Nightline” in the ABC suite.

On Tuesday, album rocker
KTXQ and country outlet KPLX
in Dallas made the evening TV
news with how listeners were re-
sponding to the Libyan bombing.
By the way, the attack gave
KTXQ the chance to air a prere-
corded Khadafy parody.
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ALBUM ROCK TrAcks

Compiled from national album-oriented

ALBUM ROCK CHART REPORTING PANEL  :/:/¢
& e & ;
NEW YORK In response to reader WFBQ/Indianapolis, Ind. BRONZE ,;Zg) \‘;’ ,\I“\‘ _‘S—" ARTIST UICE
requests, we are reprinting the list KROQ/Los Angeles, Calif.* LaBH
of stations that make up Billboard’s WBRU/Providence, R.I. 1] 3 5 { 6 | JULIANLENNON SUlesS LR
revised reporting panel for the Al- SILVER WCCC/Hartford, Conn.” .
bum Rock Tracks chart. WPLR/New Haven, Conn. 2 ! ! 7 VVVAAR':JE'-F:‘B\R%N WHY CAN'T THIS BE LOVE
The new panel represents the WAAF/Boston/Worcester, Mass. WPYX/Albany, N.Y.* 3 7 | 10| & | THEROLLING STONES ONE HIT TO THE BODY
largest in Billboard’s history. It con-  WHCN/Hartford, Conn. WCMF/Rochester, N.Y. ROLLING STONES
sists of the most popular album WHJY/Providence, R.I. KGGO/Des Moines, lowa 4 8 | 16 ] 3 | JQURNEY BE GOOD TO YOURSELF
rock radio outlets in the U.S. WBAB/Long Island, N.Y. WDHA/Dover, N.J. 22T0P ROUGH BOY
The various reporting categories WLIR/Long Island, N.Y.* WZZO/Allentown, Pa.* 5 5 6 1 15 | WarnerBros.
are defined as follows: “Platinum,” WYDD/Pittsburgh, Pa. WHFS/Annapolis, Md.* 6 5 5 7 BOB SEGER & SILVER BULLET BAND AMERICAN STORM
stations with 1,000,000-plus weekly ~WIYY/Baltimore, Md. WNOR/Norfolk, Va. CARIIOC
cume; “Gold,” stations with 500,000 WKDF/Nashville, Tenn.” WRXL/Richmond, Va. 7B O AR o [T A DL O SRR CER DS UEAZ A7
999,999 weekly cume; “Silver,” sta- WSHE/Ft. Lauderdale/Miami, Fla. =~ WRDU/Raleigh, N.C.*
tions with 250,000-499,999 weekly WYNF/Tampa, Fla. WlMZ/Knoxvgille, Tenn.* 8 | 2| — | 2 | FHEMOODYBLUES ERCEEEREREEE
cume; and “Bronze,” stations with WKLS/Atlanta, Ga. WQMF/Louisville, Ky.* 9| g | 1| s | DaviDBOWE ABSOLUTE BEGINNERS
less than 250,000 weekly cume. WCKG/Chicago, IIL.* WFYV/Jacksonville, Fla.* il [IEMEAMERICS
All rankings are based on the fall WXRT/Clhicago, I11.* WDIZ/Tampa, Fla. 10! 12 24| 3 lgiLEN%OS%’&G STONES WINNING UGLY
1985 Arbitron results. Asterisks in-  KQRS/Minneapolis/St. Paul, Minn. WWCK/Flint, Mich.
dicate new panel members. WQFM/Milwaukee, Wis. WLAV/Grand Rapids, Mich.* 11 13| 13 | 10 | HONEYMOON SUITE AL
WEBN/Cincinnati, Ohio WSKS/Cincinnati, Ohio 12 -6 3 7 THE ROLLING STONES HARLEM SHUFFLE
PLATINUM WLVQ/Columbus, Ohio WTUE/Dayton, Ohio* ROLLING STONES
KSHE/St. Louis, Mo. WIO0T/Toledo, Ohio 13|15 | 17| 6 | SIMPLEMINDS ALL THE THINGS SHE SAID
WNEW-FM/New York, N.Y. KYYS/Kansas City, Mo. KATT/Oklahoma City, Okla.*
WXRK/New York, N.Y. KLOL/Houston, Texas KMOD/Tulsa, Okla. 14 | 16 | 18 | ¢ | SRAMAMNASH o372
WAPP/New York, N.Y.* KSRR/Houston, Texas* KEZO/Omaha, Neb.
WMMR/ Philadelphia, Pa. KTXQ/Dallas, Texas KDKB/Phoenix, Ariz. 15 | 10 | 7 | 1 | RORERTPALMER ADDICTED TOLOVE
KLOS/Los Angeles, Calif. KZEW/Dallas, Texas KLBJ/Austin, Texas 161182 4 VAN HALEN BEST OF BOTH WORLDS
KMET/Los Angeles, Calif. KUPD/Phoenix, Ariz. KISS/San Antonio, Texas® WARNER BROS.
KBP1/Denver, Colo. KGON/Portland, Ore. 17| 19 | 23 | 6 | MRMSTER ISITLOVE
GOLD KISW /Seattle, Wash. KINK/Portland, Ore.*
KFOG/San Francisco, Calif.* KAZY /Denver, Colo. 1813 -2 gg‘go%EGER & SILVER BULLET BAND LIKE AROCK
WWDC/Washington, D.C. KRQR/San Francisco, Calif.* KBCO/Denver, Colo. 1911 s "y JACKSON BROWNE FOR AMERICA
WYSP/Philadelphia, Pa. KZAP/Sacramento, Calif. KRSP/Salt Lake City, Utah* ASYLUM 2
WLUP/Chicago, Ili. KGB/San Diego, Calif.* XTRA/San Diego, Calif.* 20 | 20 20 | 9 | JHECALL I STILL BELIEVE
WLLZ/Detroit, Mich. KOME/San Jose, Calif.*
WRIF/Detroit, Mich. KS8JO/San Jose, Calif.* 28 7 1200 (A I RCOLRINS TAKE ME HOME
22|29 | 3| 4 | AMMYBARNES WORKING CLASS MAN
H' t d ABEEIRES DREAMS
aS lng On Oun up 24 14 9 6 g‘ggo%EGER & SILVER BULLET BAND FORTUNATE SON
25 | 35 | a1 | 3 | JOEJACKSON RIGHT AND WRONG
BY BILL HOLLAND ]?g;;}toaf"(ﬁ)ppea]s, but since the FCC- 26 NEW} AGRTI-SRTA WHEN THE HEART RULES THE MIND
pted a new rule, broad
caster legal types say it’s best to RN ERES LOCKEDIN
I.AST NRBA MEMBERSHIP keep up the lists. Since we forgot 28 | 21 | 15 | 8 | JOECOCKER SHELTER ME
meeting? If members ratify the pro-  about it until now, perhaps some : | capToL
posed unification of the radio-only stations have as well. 29| 2% | 261 7 ITEL?N%JGENT LITTLE MISS DANGEROUS
group with NAB, could be. The ;
meeting takes place Monday (21), A MONTH AWAY ... The FCC 30 NEW)D 'C*AE#(T NOTHIN' AT ALL
and ratification is the top agenda has hinted that the long-overdue 31| 31| 20 | 9. THEFIRM LIVE IN PEACE
item. Although NRBA’s board of di- signing of the Mexico Protocol i EEATEANTIC
rectors approved unification in Feb- Agreement will happen within the 32| 24 | 14 | 12 | OZZY OSBOURNE SHOT IN THE DARK
ruary, it also adopted a series of next month. That's good news for CBS ASSOCIATED
“terms” concerning NAB amending AM broadcasters, says the NRBA, 3333|365 ,J\SAV(L:J(MSON BROWNE LS A e
its bylaws. These include a provi- because of three main items in the
sion for an independent, autono- agreement: full protection to U.S. :r?t\:;ig(:)l;;gn':;li’gle\;i;s;rLefiggnt Bl | —|2 388 DYLAN BAND OF THE HAND
mous action by the radio board, clear channels will be granted; night Leo Vela compares 31e fit of his 35| 32 | 32| 4 | PETE TOWNSHEND SECONDHAND LOVE
seats on the board, and radio cham- operations on Mexican class [A station tour jacket with that of ATEO
pions on Capitol Hill, in the FCC, clear channels will be okayed; and Ma n tAl 's. One of the stars of 36 |3 | — | 2 | YANHALEN LOVE WALKS IN
and in in-house legal and public af- the 6 p.m. limit on post-sunset oper- . argaret Avery's. -n6 of the stars o
fairs d : ] 7 4 : The Color Purple,” Avery was in 37 | 25 | 19 | 10 | BRIANSETZER THE KNIFE FEELS LIKE JUSTICE
airs departments. ation will be lifted, allowing stations town to record a program for EMI-AMERICA
T to operate at authorized nighttime o000 '~ o Lo while there could 38 | 28 | 22 | 13 | MIKE & THE MECHANICS ALL | NEED 1S A MIRACLE
HE FCC HAS GRANTED a tem-  power. not resist dressing herself in the e
porary ﬁtay of the so-called cross- c c outlet's colors 9 39 | 4| — | 2 | THEHOOTERS WHERE DO THE CHILDREN GO
ownership rule to Owosso Broad- ONFIRMATION EXPECTED ... .
casting Co. in Owosso, Mich. The President Reagan’s nomination of 40 NEW) HOARD JONES NO ONE 1S TO BLAME
rule prohibits renewal of a radio Patricia Diaz Dennis for the FCC a1 | u I 2 ] 14 | INxs WHAT YOU NEED
broadcast license if there is common  commissioner’s seat made vacant lion back in March, “we plan to be ATLANTIC
ownership of the only radio station by retiring Henry Rivera sailed running them.” Emmis bought 42 NEW ) MODELS OUT OF MIND, OUT OF SIGHT
and a newspaper in that community.  through the Senate Commerce Com- WHN/WAPP-FM in New York City
The company owns both WOAP- mittee April 9, and she is expected and WAVA-FM here pending FCC 43 NEW D !\'T‘L)x(xznc R E A2
AM-FM and a daily newspaper, the to get the full Senate nod later this approval and the usual corporate 44 | 37 | » | 3 | PETsHopBOYS WEST END GIRLS
Argus Press, but is trying to sell month. Also expected to pass is the sort-out. Emmis Broadcasting EMEAMERICA
the stations. The FCC, in acknowl measure cutting back the number seems happy with WHN and very 45 | a1 | 33 | 15 | THEOUTFIELD YOUR LOVE
edging “the difficulty in divesting” of FCC seats from seven to five. pleased with WAVA’s share in the -
the stations, gave Owosso a stay in  The House should okay the mea- crowded D.C. market, but might be 46 NEW)D SYlisall? LStk s SR T
the matter until March 1, 1987. sure, which has already been ap- planning some changes for little (5.8 a7 | o , | UFO THIS TIME
proved by the Senate. kw.) WAPP-FM, which has a top 40/ — CHRYSALIS
A REMINDER: Quarterly public album rock hybrid format. With 48 | 45 | 45 | 3 | LEVELA2 SOMETHING ABOUT YOU
affairs issues/programs lists for ra- BY LABOR DAY, says an official these additions, Emmis will own
dio stations should have been placed of Emmis Broadcasting Corp., seven stations nationwide. 49 | 39 | 39 | 3 | WAX HICLIERINEE R e
in public inspection ﬁles'by April 10. which bought Dou})leday’s last re- 50| 50| — | 2 | GREGKIHN LOVE AND ROCK AND ROLL
In 1985, the rule was lifted by the maining radio stations for $53 mil- EMLAMERICA
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THE RADIO NETWORK ASSN.
has put Sears, Roebuck & Co. at the
top of its biggest-network-spenders
list. That's according to the RNA’s
annual report on the subject for
1985. )

Four other national retailers are
“counted in the RN A’s list of the 25
leading dollar dispensers for net-
work radio. They are True Value
Hardware’s parent firm Cotter &
Co., K-Mart, Goodyear Tire (spend-
ing on its auto service centers), and
Tandy Corp., owner of Radio Shack.

Commenting on this develop-
ment, RNA president Bob Lobdell
says, “Sears is using the national
radio networks to advertise item
and price in a series of events of lim-
ited duration. That is the nature or
retail advertising, and the effect is
readily measured at the cash regis-
ter. It must produce.”

Other big network believers in-
clude AT&T, Anheuser Busch, Proc-
tor & Gamble, General Motors, Na-
bisco, and the Ford Motor Co.

CBS RADIO borrows from its tele-
vision counterpart in launching “In
Touch: West 57th,” a weekly, 30-
minute program slated for May 2
debut. Billed as a public affairs
magazine-style show, CBS Radio-
radio’s “In Touch: West 57th” pack-
age will be culled from CBS-TV’s
program of the same name, which
premiered last summer.

CBS executives say the pro-
gram’s brisk pace and timely topics
will fill an affiliate demand for reg-
ularly scheduled, longform publie
affairs programs.

The Transtar Radio Network of
Los Angeles has lined up the air
team for its new, 24-hour “Oldies
Channel.” The service debuts May
1 with a projected 30 affiliates. The
air team consists of four-year Tran-
star veteran Beau Weaver, former
KIIS and KMGG (now KPWR) Los
Angeles personality Jeff Serr, for-
mer KLZZ San Diego talent Jay
Williams, former KIQQ Los Ange-
les morning man Bruce Chandler,
and Bill Michaels, who was PD at
KMEN San Bernardino and opera-
tions manager at KOGO San Diego
before that.

AS MORE MUSIC outlets turn to
yesterday for much of their music,
network radio is keeping pace with
the demand for blasts from the
past. One such example is Mutual’s
“Like Only Yesterday.” This is a
90-second, daily feature recalling
the major news events of each day
in history. The program premieres
May 5, with a look at Alan Shepard,
who became the first American in
Space on that date in 1961.

MUSIC STATIONS looking for
something completely different
might want to make a call to
Charles Michelson Inc. of Beverly
Hills, the company with rights to
the “Jack Benny Show” and “Burns
& Allen.” But don’t be too slow on
the touch tone. In one sales day, the
company reports, stations in ten of
the top 25 markets were cleared on
both programs.

Outlets already signed on for the
original, 30-minute radio shows in-
clude WQXR New York, WCAU-
AM Philadelphia, KNX Los Angeles

PR

rogramming
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Health Kicks And ‘NIX. KNIX-AM-FM Phoenix music director Doug Brannan,
left, helps recording artist Charlie Daniels get in shape for a forthcoming
interview on the country station. Conveniently, KNiX has an employee fitness

center that it opens to visiting stars.

and KMOX St. Louis. Michelson’s
number is (213) 278-4546.

Addressing a more contemporary
topic is the “Computer Connec-
tion,” an hour program offered by
the Associated Press Radio Net-
work. The program is celebrating
its first anniversary this month,
with a roster of 17 affiliates.

Lest you balk at the notion of put-
ting an hour of high-tech talk on
your station, ‘“Computer Connec-
tion”’ associate producer Jason
Rich stresses that the show is about
“having fun and moving ahead with
today’s technology’’—emphasis on
the former. Outlets that have
picked up the magazine-style show
include AC-formatted WYNY New
York, light-AC KGIL Los Angeles
and top 40 WZPL-FM Indianapolis.
Rich ean be reached at (617) 239-
5067. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 25-27, Elton John, Dick
Clark’s Rock Roll & Remember,
United Stations, four hours.

April 25-27, Joe Jackson, Profile
'86, NBC Radio Entertainment, 90
minutes.

April 25-27, Tears For Fears,
Hot Rocks, United Stations, 90
minutes.

April 25-27, Supertramp, Super-
star Concert Series, Westwood
One, 90 minutes.

April 25-27, Brook Benton, Solid
Gold Saturday Night, United Sta-
tions, five hours.

April 25-27, Charley Pride, The
Weekly Country Music Countdown,
United Stations, three hours.

April 25-27, Grace Slick, Geddy
Lee, Rock Chronicles, Westwood
One, one hour.

April 25-27, Frankie. Laine, The
Great Sounds, United Stations,
four hours.

April 25-27, Jermaine Jackson,
Countdown America with Dick
Clark, United Stations, four hours.

April 25-27, Robert Palmer, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

April 25-May 1, Reba McEntire,
Country Today, MJI Broadcasting,
one hour.

April 25-May 1, Bill Wyman,
Scott Muni’s Ticket to Ride, DIR
Broadcasting, one hour.

April 25-May 1, Black Sabbath,
Metalshop, MJI Broadeasting, one
hour.

April 26-27, Deuter, Musical
Starstreams, Musical Starstreams,
two hours.

Billboard”

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
89 REPORTERS ADDS ON
MADONNA 23 60
LIVE TO TELL sire
BILLY OCEAN 23 48

THERE'LL BE SAD SONGS (TO
MAKE YOU CRY) uive/arisTa

MOODY BLUES 19 30

YOUR WILDEST DREAMS
POLLYGRAM

GEORGE MICHAEL 18 18
A DIFFERENT CORNER coLumsia
MIKE & THE MECHANICS 11 36

ALL | NEED IS A MIRACLE
ATLANTIC
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CONTEMPORARY

A
e {Qf Compiled from a national sample of radio playlists.
& /$/8/S
NTAS
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© 0‘; §- o/ TITLE ARTIST
RATLY §' LABEL & NUMBER/DISTRIBUTING LABEL
@ 5|1w0!s GREATEST LOVE OF ALL ARISTA 1.9466 1 week at No. One
€ WHITNEY HOUSTON
@ g8lofs TAKE ME HOME  ATLANTIC 7-89472
@ PHIL COLLINS
3 212110 TENDER LOVE  waRNER BROS./TOMMY BOY 7-28818/WARNER BROS.
¢ FORCE M.D.'S
4 11119 OVERJOYED  7AMLA 1832/MOTOWN
& STEVIE WONDER
5 6168 | THINK IT'S LOVE  ARISTA 1-9424
¢ JERMAINE JACKSON
@ 9 lnli7 SO FAR AWAY  waRNER BROS. 7-28789
- @ DIRE STRAITS
7 lajalis SECRET LOVERS a&m 2788
@ ATLANTIC STARR
8 3]13!l13 THESE DREAMS cCaPITOL 5541
& HEART
9 717ts WHISPER IN THE DARK  ARISTA 1-9460
DIONNE WARWICK
@ 13176 MANIC MONDAY coLumBia 38.05757
& BANGLES
@ 11|13 [ CALL ME  a&m 2816
¢ DENNIS DE YOUNG
@ ul19ls NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37-05846/EPIC
SADE
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