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IM&MG Eyes Global Future MCA Buys Azoff-Related Operations

0f Home Entertainment

MONTREUX The intensification
of competition for the eyes and ears
of the home entertainment consum-
er was at the heart of much of the
debate and conversation during the
first International Music & Media
Conference (IM&MC), which con-
vened here Wednesday (7) and ran
through Saturday (10).

Some 400 delegates addressed the
question of future relationships
among music producers and broad-
casters.

The wide range of topics covered
by expert panels here ensured that
all aspects of the demand-and-sup-
ply problems were well aired.
Among the issues brought out at
the two-day debate on the future of
music and media in Europe was that
visual entertainment has been

Timmer Hails
PolyGram’s
“Tumaround’

KILLARNEY, Ireland With an op-
erating profit for 1985 of more than
$80 million—the highest in the
group’s history—and sales of about
$850 million, PolyGram has reposi-
tioned itself as one of the world
leaders of the music industry.

This was the upbeat message de-
livered to PolyGram’s top execu-
tives by president Jan Timmer at a
four-day managing directors’ meet-
ing called here to plan the group’s
future a&r and marketing strate-
gies.

Timmer told delegates that 1985
was ‘“‘the year of the turnaround”
and that it followed a prolonged pe-
riod of adversity. “This recovery is
the result of an intensive period of

transferred, to a remarkable extent,
from the public theater to the pri-
vate home.

It's been estimated that by the
end of this century the home viewer
will have a choice of up to 80 chan-

(Continued on page 82)

Deal Puts Firm Back In Management

BY SAM SUTHERLAND

LOS ANGELES MCA is acquiring
Front Line Management, Facility
Merchandising, Inc., and a stake in
the Warner-distributed Full Moon
Records line through an agreement

that also marks a new longterm
deal with Irving Azoff, president of
MCA’s Records and Musie Group.
In purchasing those assets, each
partially owned by Azoff, the enter-
tainment titan also re-enters artist
management after nearly 25 years,

‘Hands’ Fingers Last-Minute Promos

BY KIM FREEMAN

NEW YORK The organizers of the
May 25 Hands Across America
charity event say they will fill the
remaining 4.5 million spaces in the
coast-to-coast human chain through
a promotional bliiz.

The concentrated media cam-
paign includes 2verything from

Ro 8 JDN&&)‘ o

stickers on McDonald’s food trays
to EMI-America’s added push on
the project’s theme single.

Despite some outside skepticism,
Hands staffers are upbeat about
the prospects of filling the chain.
“We've said all along that if we had
one million people by May 1, we'd be
on schedule,” says press chief Mir-
iam Alexander. As of Monday (5),

ADVERTISEMENTS

that goal had been surpassed, ac-
cording to Alexander, with 1.5 mil-
lion registered for a place in line.
Based on his experience with
charity events, project organizer
Ken Kragen predicts that most who
plan on participating will wait until
the last minute to sign up.
Hands appears certain to raise a
(Continued on page 83)
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Pledge allegiance to THE JAMMIN' NATIONAL ANTHEM
(81643) Steve Arrington’s new album, featuring the new single
“"HOMEBOY.” Demonstrating equal command of everything from
funk to ballad, it’s sure to uphold the Arrington tradition.
PRODUCED BY KEG JOHNSON AND WILMER RAGLIN FOR
THE PRODUCERS ALLIANCE. On Atlantic Records &

ROB JUNGK OSER TO THE FLAME.” The work of
this determined songwriter features intelligent lyrics, driving
guitar and singing that refiects the passions of a true rock 'n
roller. Cioser To The Flame (ST, 4XT53017) is pure, original,
romantic rock. Already, the lead track, “Boystown” had made a
major impact at AOR. On Manhattan Records and high quality

while reaffirming confidence in
Azoff’s management of its rekin-
dled music business interests.

The pact, confirmed Tuesday (6)
in Chicago by MCA Inc. president
Sid Sheinberg during a meeting of
the MCA board, represents a de fac-
to joint venture between MCA and
Warner Bros. Records, co-owners of
the Full Moon/Warner line. Abroad,
the label is a partnership with WEA
International.

Acquisition of Front Line, the
management company launched by
Azoff in the mid-"70s, also gives
MCA a share in the careers of such
talent as Don Henley, Heart, Chica-
go, Stevie Nicks, Dan Fogelberg,
Jimmy Buffett, Michael McDonald,
and Boz Scaggs, all recording for

(Continued on page 82)

Isgro Suit
Cites Lahel
Conspiracy

LOS ANGELES Indie promoter
Joe Isgro has filed a multimillion-
dollar complaint against major U.S.
record companies and the Record-
ing Industry Assn. of America,
charging antitrust violations in
their abrupt termination of indie
promotion services.

The action, filed April 30 in U.S.
district court here, is the first legal
volley fired from the independent
promotion camp since national at-
tention was focused on alleged im-
proprieties in label promotion more
than two months ago. Recent weeks
have brought growing speculation
that Isgro and others would take
their grievances to court, but at
presstime there was no knowledge

(Continued on page 80) e e XDR casseftes. (Continued on page 83)
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Arista Chief Calls For Musical Revolt
Clive Davis Blasts Radio ‘Conservatism’

BY SAM SUTHERLAND

LOS ANGELES Describing an “in-
sidious cycle of conservatism,”
Arista Records president Clive Da-
vis lashed out at pop radio during a
music conference address here.

Davis’ keynote—delivered on
May 2, the opening morning of the
second annual Music Business Sym-
posium—Iinked a cautious a&r pos-
ture among major labels to “a pat-
tern of conservatism, sterilization,
and market research” at radio.

“There are large and vital areas
of modern music that are being dis-
enfranchised by all radio formats
who, it seems to me, have made ar-
bitrary and narrow decisions about
what listeners will and will not ac-
cept,” charged Davis. He compared
the industry's “play it safe’” atti-
tude to “the conservative menace in
the forms of the PMRC and the
Moral Majority and the other guard-
ians of public taste.”

Davis decried the decline of social
commentary as a force in contempo-
rary ‘music, and directed his
harshest criticism at album rock ra-
dio. He dismissed the format as
“brand-name radio,” lashing out at

its reliance on such superstars as
the Rolling Stones, Van Halen, the
Moody Blues, Journey, Starship,
Bob Seger, and ZZ Top.

“You can count on one hand the
number of heavy-rotation AOR acts
whose roots don’t go back to at
least the '70s and very often the

Airplay monitoring

system could alter

promo strategies,
see page 10

'60s,” said Davis. “Why? There is no
shortage of exciting new rock.”
Yet, he added, programmers ‘“‘con-
tinue to play it safe, to revert to
‘classic rock’ formats, to pound the
same cuts and the same artists over
and over.”

The Arista president credited mu-
sic video with shaking up album ra-
dio amid earlier doldrums during
the late '70s. “‘Rock radio, to its
shame, is never at the cutting
edge,” he concluded. “It took MTV
to program the new and the differ-

ent sounds, and it then forced the
hand of the establishment-oriented
stations to get with it.”

The record-business veteran
didn’t spare mainstream program-
mers, either, charging top 40 radio
with “disenfranchising white pop,
so that the best contemporary com-
posers from Michael Masser to
Bacharach & Sager to Mann & Weil
to Tom Snow find it more to their
advantage to submit their songs
only to black singers.”

Davis also cited chart and sales
successes for classic, pre-rock pop
packages by Barbra Streisand and
Linda Ronstadt as proof that “the
public doesn’t make these kinds of
divisions.”

Davis didn't spare black radio, ei-
ther. Although he praised it for its
“openness to the new” and a corre-
sponding “‘explosion of new talent,”
he accused it of having its own
“blind spots” in blues, regional soul,
and jazz.

Overall, Davis contended, “It's
time for revolt again” in the trade’s
willingness to air new artists and
styles. “It’s time for creativity to
rear its subversive head once
again.” )

NAIRD Meet Draws Newcomers And Vets
Indies Eye Distribution, Marketing Problems

BY LINDA MOLESKI

CHICAGO Gaining a stronger
foothold in the marketplace was the
key topic at the 13th annual Nation-
al Assn. of Independent Record Dis-
tributors & Manufacturers
(NAIRD) convention, held April 30-
May 4 at the Americana Congress
Hotel here.

Although attendance was down
from last year's record of 364, the
meet still attracted a diverse group
of indies ranging from longtime
NAIRD members to first-time at-
tendees seeking information on
marketing and distribution. The di-
vergent needs of registrants were
addressed with a new split format
of panels that offered both elemen-
tary and advanced discussions.

The meet opened with a keynote

address by Atlantic Records co- .

founder Jerry Wexler. The industry
veteran said the problems begin-
ning record companies face now are
similar to those Atlantic endured as
an indie 20 years ago.

“I appreciate the difficulty of be-
ing an independent,” he said. It
would be a pity if the independent
distributors were to go out of busi-
ness. To this day I buy a lot from in-
dependents.”’

Wexler encouraged indies to be-
lieve in their product, and conclud-
ed, “You need concentration, merit,
and talent, and you have to have the
nerve to sit and watch [product] de-
velop.”

A new feature, the “Panel of Leg-
ends,” allowed established indepen-
dents to share their business experi-
ences with newer NAIRD members.
Moderated by producer Bob Porter,
the panel included Frank Guida of
Rockmasters Int'l Network; Armen
Boadian of Sound of Gospel; Dave
Clark of Malaco; and Elliot Blaine of
Jubilee Records/Wee People.

A distribution panel dealt with

the growing interest of indies in hit-
oriented product like street and
dance music, but emphasized that
catalog items can provide a small la-
bel’s lifeblood.

According to panelist Laurie
Fuchs of women’s music distributor
Ladyslipper, independent distibu-
tors face three major problems:
shrinking space on radie and in re-
tail, cash-flow crunch, and the im-
pending threat of losing artists and
labels to the majors.

Panelist Jerry Suarez of the Flori-
da-based dance distributor JFL

called for continued allegiance to
the indie web, saying, “There’s a
conflict of interest for majors to sell
indie product, because they’re wor-
rying about major label product.”
The panel also addressed the dan-
ger that retailers may not stock in-
die product without universal bar
coding in the future. “Because
we're dealing with more and more
generic malls, you've got to have
it,” said Clay Pasternack of Cleve-
land’s Action Music.
“Another trend is that black vinyl
(Continued on page 82)

BY TONY SEIDEMAN

NEW YORK Cannon Group Inc.,
a leading independent feature film
studio, has purchased U.K.-based
Thorn EMI Screen Entertainment
for about $266 million.

Cannon chiefs Menahem Golan
and Yoram Globus purchased the
studio from the Australian-based
Bond Corp., which is headed by
Alan Bond. Bond acquired Thorn
EMI Screen Entertainment last
month for about $190 million after
a management buy-out went sour.

The impact of the deal on Thorn
EMI's U.S. home video branch,
Thorn EMI/Home Box Office Vid-
eo, is uncertain, although there
are reports that Cannon may sell
the division.

Cannon has long resisted creat-
ing a home video division. Still, its
movies have been an important
presence in the home video indus-

Gannon Buys Thorn EMI
Unit In U.K. For $266 Mil

try, thanks to licensing deals with
companies like MGM/UA Home
Video and Media Home Entertain-
ment.

The latter company has just con-
cluded a $50-million, multipicture
deal with Cannon that calls for 23
of the film company’s titles to be
released by the Heron Corp. sub-
sidiary during 1987, 1988, and
1989. Heron made a 32-picture,
$50-million deal with Cannon in
August.

Executives at Thorn EMI/HBO
would not hazard a guess at what
the result of the deal might be. Re-
ports are that the U.S. company is
the only reliably profitable branch
of the entire entity.

One of the first consequences of
the deal for the American subsid-
iary will probably be a name
change, to Screen Entertainment/
HBO. But this has not been con-
firmed.
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‘Before Memorial Day’

Senate Taping Bill Heads For Markup

BY BILL HOLLAND

WASHINGTON Seven months af-
ter the introduction of the audio-
only home taping royalty bill, S.
1739, there is official word that the
Senate Copyright Subcommittee
will move to mark up the bill—be-
fore the end of this month.

A spokesman for Sen. Charles
McC. Mathias (R-Md.), chairman of
the subcommittee and sponsor of
the controversial bill, says that
“there will be a markup before Me-
morial Day,” May 26. Congress will
be in recess from May 21-29—which
means the markup could be sched-
uled as soon as this week.

In another legislative develop-
ment, the so-called Source Licens-
ing Bill, S. 1980, which would set
aside the blanket licensing of syn-
chronized music rights for syndicat-
ed TV shows, has passed out of the
Copyright Subcommittee and into
the full Judiciary Committee.

The move to mark up the home
taping bill follows more than six
months of lobbying warfare be-
tween the music industry, a propo-
nent of the bill, and the manufactur-
ers and retailers of cassette ma-
chines and blank tape, who have
promised to spend millions to defeat
the measure.

The music community—with the
Recording Industry Assn. of Ameri-
ca (RIAA) as its most outspoken
voice—maintains that the bill's roy-
alty fees on blank tape and ma-
chines are necessary to offset $1.5
billion in lost sales due to rampant
home taping.

Opponents argue that the fees
are a tax on consumers who have a
right to tape music in more portable
media.

There have been two hearings on
the bill, the most recent one on

March 25, when an alternative anti-
duping chip plan was presented
(Billboard, April 5).

Mathias’ office had no details con-
cerning which elements would be in-
cluded in the final draft of the bill,
but sources on Capitol Hill say a
“compromise package” is being con-
sidered.

The action on source licensing fol-
lowed a May 1 deadline set by Judi-
ciary Committee Chairman Strom

* Thurmond (R-S.C.), who is also the

sponsor of S. 1980. The subcommit-
tee did not act on the bill, which is
opposed by the music community
and the performing rights societies
and supported by local, non-
network TV stations.

On the House side, the counter-
part bill, H.R. 3521, introduced by
Rep. Frederick Boucher (D-Va.), has
been scheduled for a second hearing
on June 5 in the House Subcommit-
tee on Courts, Civil Liberties and
the Administration of Justice.

H.R. 3521 has also continued to
pick up co-sponsors at a more rapid
rate than the Senate version. The
bill now has 151 co-sponsors—more
than one-third of all House mem-
bers. Thurmond’s bill has 16 co-
Sponsors.

The House version of the audio-
only home taping bill, H.R. 2911, is
not expected to be addressed until
House leaders measure the prog-
ress of the Mathias proposal.

Major Victory. WEA International chairman Nesuhi Ertegun, second right,
meets with Turkish prime minister Turgut Ozal to discuss plans to enforce
Turkey’s new copyright law. The legislation, which went into effect in January,
features a tax labe! device. it was brought about by the efforts of the
International Federation of Phonogram & Videogram Producers (IFPI), of which
Ertegun is president, and the Motion Picture Export Assn. (MPEA). Flanking the
two are IFPI Turkey president Yasar Kekeva, left, and IFP! legal advisor for the
Mediterranean and Middle East David Attard.

NEW YORK The Santana Rec-
ord Shop in Miami is the latest tar-
get to surface in a drive by major
labels to stop the parallel import
of Latin releases.

CBS Inc., RCA/Ariola Interna-
tional, and A&M Records filed suit
April 18 in U.S. District Court in
Miami against the store and its
proprietor, Daniel Santana. The
same three labels recently won a
similar suit filed against Crystal
Promotions Inc. in Los Angeles
(Billboard, March 22).

Steven J. D’Onofrio, associate
general counsel for the Recording
Industry Assn. of America
(RIAA), says the actions against
Santana and Crystal are part of a
series of efforts to curb the sale
and distribution of parallel im-
ports, indicating that the practice

Parallel Import Case

Three Labels Sue Miami Store

is pervasive among music stores
that sell a lot of Latin product.

“The biggest pockets are in Tex-
as, California, Florida, and New
York,” says D’Onofrio. “There are
a number of these cases out there,
and they're not going to stop until
this problem is cleared up. We're
filing a lawsuit against another re-
tailer in the next couple of days,
and we've sent out over 40 cease-
and-desist orders to importers and
retailers.”

D’Onofrio says these cases dif-
fer from the recently settled suit
filed against Tower Records
stores and importer Caroline Rec-
ords (Billboard, May 3), in which
most of the infringing titles were
Compact Discs not yet available
domestically.

(Continued on page 83)

Gould Ascends The ASGAP Podium

First Composer President Since Deems Taylor

BY IRV LICHTMAN

NEW YORK ASCAP’s new presi-
dent is an old hand at being an insid-
er at the performing rights society.

Composer Morton Gould, who
was elected by the 24-member
ASCAP board at its annual elec-
tions on April 30, has been a board
member for 26 years and a compos-
er member of the society since 1935.

One reason he cites in accepting
the bid to run for the top post was
his belief that it was “logical at this
point that a composer head the soci-
ety again to show that there are dif-
ferent faces to the society.”

Gould, only the ninth president in .

the society’s 72-year history, is the
first composer president of ASCAP
since the late Deems Taylor, who
served from 1942-48. ASCAP’s pres-
idency is reserved solely for writer
members. Gould replaces fellow
board member Hal David (Bill-
board, May 3).

Gould stresses that his own ca-
reer as a composer reflects a wide
range of membership creativity,
from a Broadway score (“Arms And
The Girl”) to concert hall and ballet
works. He is also well-known as a
conductor of classical music and pop
songs. He has earned 11 Grammy
nominations and won a 1966 Gram-

my for his recording of Charles
Ives’ First Symphony with the Chi-
cago Symphony.

Claiming that he assumes office
with ASCAP “in very good shape,”
Gould says the society’s major “on-

-going problems’ are related to the

“sanctity and validity of rights of
intellectual property.”

“On one level,” he says, “people
users—even well-meaning and intel-
ligent people—do not understand

the value of copyrights. To them, a
copyright is ephemeral. On another
level, those who pay for usage are
always trying to figure out a way of
paying less.”

Gould, conveying a sense of awe
at having shared ASCAP member-
ship with the likes of Irving Berlin,
Igor Stravinsky, Aaron Copland,
George Gershwin, Cole Porter, Je-
rome Kern, and Richard Rodgers,

(Continued on page 82)

Changes At

PARIS WEA Filipacchi Music,
WEA International’s affiliate in
France, has been renamed WEA
Music following the resignation of
Daniel Filipacchi, the company’s
longtime president.

Siegfried E. Loch, president of
WEA Europe, has additionally an-
nounced the appointments of Ber-
nard de Bosson as president of
WEA Music, and Marc Ixiga as
managing director.

De Bosson had been vice presi-
dent of WEA Filipacchi since 1981.
Prior to that, he served as manag-
ing director for 10 years. His

WEA France

achievements include building a
strong domestic talent roster and
creating a French soundtrack
market, anticipating the eventual
worldwide growth of that sector.
He was previously with Barclay
Records here, when it distributed
the WEA catalog.

Ixiga, who was most recently in
charge of international marketing
at the French label Trema Music,
rejoins WEA International. He
was international marketing man-
ager at WEA Filipacchi from 1980
until last year.

Executive Turntable

RECORD COMPANIES. Beatrice von Silva Tarouca-Wagner is named vice pres-
ident of business affairs for WEA Europe, based in London. She was legal
advisor of video for the International Federation of Phonogram & Video-
gram Producers (IFPI).

Arista Records promotes Vaughan Thomas to national r&b promotion
director and Jean Pierre to director of operations for the black music de-
partment. Thomas, based in Los Angeles, was West Coast promotion direc-
tor. Pierre, based in New York, was assistant national promotion manager.

Epic/Portrait/CBS Associated Labels appoints Curtis Mobley local pro-
motion manager for black music and jazz promotion in the company’s
Southeastern branch. He has an extensive background in local and regional
promotion posts.

PolyGram Records in New York promotes Jim Kettles to vice president
of marketing administration and planning. He was director of marketing
and promotion administration. And Marty Diamond is appointed to the
newly created post of manager of international artist development for the
label. He was director of East Coast operations for Bill Graham Produc-
tions.

RCA Records in New York makes the following appointments: Lisa Ve-
lasquez-Nuzzo as manager of national promotion, top 40; Pete Spasoff and
Bobby Hurt, local promotions representatives; and Rhonda Herlich-
Dorfman, national adult contemporary promotion representative. Velas-
quez-Nuzzo joins from Atlantic Records’ promotion department. Spasoff
was vice president of programming at Broadcast Properties. Hurt was an
independent promotion man in Nashville. Herlich Dorfman was with RCA’s
AOR department. )

Tony O’Brien is named general manager of Atlantic Studios, a division

THOMAS PIERRE

CLARE

ARMBECK

of Atlantic Recording Corp. in New York. He served as a financial consul-
tant in the recording industry.

Island Records appoints Dave Yeskel national retail coordinator in New
York. He was director of marketing and promotions at Paul Yeskel Promo-
tions.

Grace Ensenat joins Slash Records as publicist in Los Angeles. She was
with Rhino Records, where she handled publicity and college radio promo-
tion.

Gregory Askey is named Western regional credit manager for CBS Rec-
ords in Los Angeles. He was with Capitol Records.

DISTRIBUTION/RETAILING. Ingram Video names John Taylor president and
chief operating officer in Nashville. He was vice president and general man-
ager of Video Vision.

Danny McGuffy is promoted to national sales director of the Sparrow
Corp. in Chatsworth, Calif. He was Northeast sales manager.

HOME VIDED. Magnum Entertainment promotes Thomas Rooney to presi-
dent in Beverly Hills. He was head of the company’s sales and marketing
division.

Prism Entertainment in Los Angeles makes the following appointments:
Stacy Mangum as creative director; Sandra Embrey, director of market-
ing; Steven Ades, director of video collection; Tim Palen, manager of cre-
ative services; and Ernie Ferrari, Eastern regional sales manager.

Mark Reitman joins the Benjamin Co. in Elmsford, N.Y., as vice presi-
dent of its video division. He was vice president of advertising, promotion,

(Continued on page 80)
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Friday Evening June 13, 1986

RB ALPERT & JERRY MOSS

A Tribute To

Of A&M Records

Century Plaza Hotel - Los Angeles

DINNER CHAIRMAN

Gil Friesen - A&M Records

NATIONAL CAMPAIGN CHAIRMAN

Tim Neece - Tim Neece Management

VICE CHAIRMEN

Harold Berkman - Music Express
John Frankenheimer - Loeb & Loeb
Robert Gold - A&M Records
Alex Hodges - International Creative Mgmt., Inc.
Zach Horowitz - MCA Records

Proceeds to be used for capital projects at the City of Hope National Pilot Medical Center

MUSIC IND T RY|
for . cITy [:'F.HJDE‘EI

GENTLEMEN:

PLEASE RESERVE TABLE(S). (10 PERSONS TO £ TABLE) OR
FOR THE DINNER HONORING: HERB ALPERT AND JERRY MOSS.

INNER CIRCLE (PREFERRED SEATING)
CONTRIBUTION: $500 PER PERSON—S5.000 PER TABLE OF TEN

GENERAL RESERVATIONS
CONTRIBUTION: $300 PER PERSON—S2.500 PER TABLE OF TEN

| CANNOT ATTEND THE DINNER, BUT PLEASE LIST ME AS A CONTRIBUTOR.
(CHECK ONE) D FOUNDER ($1.000) (3 PATRON ($500) 3 SPONSOR ($300)

ENCLOSED PLEASE FIND A CHECK FOR: §

PLACES

TRIBUTE JOURNAL RATES

(Please check apprepriate seiection)
COBACKCOVER .................... $15000.00 OISIVERPAGE .. ................... $1,500.00
(D INSIDE COVERS . . . .. .............. $10.000.00 OIWHITEPAGE . ... ................. $1,000.00
DI PLATINUM PAGE . . ... ............. $ 500000 O ONE-HALF PAGE 8%, X5%" (VERTICAL) . .. .. $ 800.00
DOGOLDPAGE . .. .................. $ 2500.00 ) ONE-QUARTER PAGE (4'2" X5%" (VERTICAL) . . .§ 500.00

PRINTER'S DEALINE FOR AD COPY—MAY 23, 1986

IMPORTANT: FINISHED PAGE SIZE IS 8% WIDE (HORIZONTAL) BY 11" HIGH (VERTICAL)

ADD Y5 INCH FOR BLEEQ AREAS.

[Please print or Iype} . DATE
COMPANY. COMPANY
PERSON PERSON
ADDRESS ADDRESS CITY STATE 2Ip
amy STATE AUTHORIZED BY TITLE TELEPHONE #
2P MY AD COPY SHOULD READ:
PHONE [ CHECK ENCLOSED [ PLEASE SEND BILL

KIMDLY MAKE CHECK3 PAYRBLE TO THE CITY 07 HOPE
MAIL T0: HERB ALPERT AND JERAY MOSS TRIBUTE—C/a CITY OF HOPE
208 WEST BTH STREET. LOS ANGELES. CALIFORMA 90014

MAKE CHECKS PAYABLE T CITY OF HOPE
MAIL TO. HERB ALPERT & JERRY MOSS TRIBUTE—C/0 CITY OF HOPE
208 WEST 8TH STREET. LOS ANGELES. CALIFORNIA 90014
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Jackson’s Pepsi Deal The Sweetest
Value Estimated At $15 Mil

be listed in the 1986 edition of the
book for landing the “largest en-
dorsement deal” in history.

BY STEVE GETT

NEW YORK How much is Pepsi
paying Michael Jackson to sing the
praises of its soft drink? Only the ac-
countants know for sure.

Pepsi USA announced a record-
breaking deal with the Epic superstar
at a press conference here last Tues-
day (6). Estimates of the deal’s value
to Jackson range from $10 million to
an astronomical $50 million.

Neither Jackson's manager, Frank
DiLeo, nor Pepsi USA president and
CEO Roger Enrico would divulge an
exact figure.

Enrico said of the deal: “It's more
than $5 [million], less than $15
million.”

Asked why he wouldn’t reveal the
fee, Enrico quipped, “Well, 1 don’t
want our shareholders to know—I've
got a stock meeting tomorrow.”

It was confirmed that Jackson will
make at least two Pepsi commercials,
the first probably airing during next
February’s Grammy Awards.

“The impact of our association
with Michael Jackson was dramatic,”

said Enrico, referring to Pepsi’s 1984
commercials that tied in with the
Jacksons’ Vietory Tour. “Within 30
days of the time our commercials de-
buted on the Grammy Awards, our
business saw a major upswing, and it
has been on a roll ever since.”

In his opening remarks at the press
conference, Enrico said, “This new
relationship will be the most compre-
hensive, the most significant, the
most far-reaching ever between a
corporation and a performing artist.”

As part of the soft-drink compa-
ny’s ongoing ‘“New Generation” mar-
keting campaign, Enrico said Jackson
will be featured in Pepsi advertising,
including one commercial that he will
sing in Spanish. “Unlike last time, Mi-
chael’s Pepsi ads will run world-
wide.” Enrico said.

Enrico said Jackson also will serve
as a creative consultant to the compa-
ny, and “may even make his commer-
cial directing debut.”

After the news conference, Alan
Russell, editor of the Guinness Book
of World Records, met with Jackson
to acknowledge that the singer will

More Counterfeit Arrests

NEW YORK A four-month federal
investigation has led to two arrests
and the seizure of about 14,000 alleg-
edly counterfeit cassettes in Phoenix.

Arrested April 24 and charged with
trafficking in counterfeit labels were
Jack Kenneth Omahundro and
Michael Dwaine Pulsifer, both of
Phoenix.

According to an FBI affidavit ac-
companying the search warrant,
Omahundro and Pulsifer were dis-
tributing and selling counterfeit
tapes at several swap meets in Arizo-
na. If convicted, each could receive a
maximum fine of $250,000 and five
years in prison.

On another counterfeit front, Jim-
my Joe Mahan of Clinton, Ark., has
been charged, in a four-count indict-
ment in U.S. District Court in Little
Rock, with trafficking in counterfeit
labels. He also faces a maximum fine
of $250,000 and five vears in prison.

The case against Mahan stems
from a search warrant executed last
August at Zen-R Studios in Drasco,
Ark. About 10,000 allegedly counter-
feit labels representing 130 different
record companies were seized.

In yet another move by law en-
forcement officials on April 29, 615
masters, three reel-to-reel tape re-
corders, two cassette decks, and one
turntable were seized at the resi-
dence of Daniel James Phillips, who
was allegedly doing business as Ava-
tan Recording at 7607 N.E. Meadows
Dr., Vancouver, Wash.

In executing a search warrant, of-
ficials of the Clark County Sheriff’s
office also seized printed catalogs of-
fering 615 titles for sale on cassette
for $5 each. Among the titles were re-
cordings by Doris Day, Dionne War-
wick, and the Beatles. No arrests
were made at the time of the seizure,
pending further investigation.

Veteran Producer/Songwriter

Hugo Peretti Dead At 68

NEW YORK Hugo Peretti, co-pro-
ducer and -writer—with his longtime
partner, Luigi Creatore—of many hit
records, died May 1 at Englewood
Hospital in Englewood, N.J., after a
long illness. He was 68.

In their heyday during the '50s and
'60s, Hugo & Luigi, as the two were
known professionally, achieved wide-
spread fame as record producers.
The Hugo & Luigi logo, showing
both men in caricature, was a famil-
iar presence on record labels.

Hugo & Luigi produced smashes
by Perry Como. Sam Cooke, the Isley
Brothers, Jimmie Rodgers, the Stylis-
tics, the Tokens, and Georgia Gibbs,
among others. As songwriters, their
hits included “Can’t Help Falling In
Love” by Elvis Presley and “The
Lion Sleeps Tonight” by the Tokens.

Hugo & Luigi headed the a&r de-
partments of Mercury, Roulette, and
RCA Records; in the late '60s they es-
tablished Avco Records with film pro-

ducer Joseph E. Levine. There, with
George David Weiss, they wrote
many hits for the Stylistics.

For Broadway, the trio composed
the score for “Maggie Flynn,” re-
corded by RCA, and recently com-
pleted a new musical, “The Jokers,”
based on the Pulitzer Prize-winning
play “The Gin Game.”

Peretti, born in New York City,
was the son of Valentino Peretti, a
member of the orchestra of the Met-
ropolitan Opera. As a trumpeter and
arranger, he was a member of the
Guy Lombardo and Charlie Barnett
orchestras, in addition to playing
with radio and Broadway pit orches-
tras.

Survivors are his widow, former
vocalist June Winters; two daugh-
ters, Tina and Kathy; a grandson,
Paul; and a sister, Adele Parisi. Crea-
tore is in semiretirement in Florida.

IRV LICHTMAN

sum involved, but said that he will
probably publish a figure exceeding
Enrico’s top estimate of $15 million.

tion with Pepsi, the deal was ar-
ranged through the New York-based
Rockbill company.

Rockbill president Jay Coleman also
refused to comment on the size of the
deal. ““We can’t really confirm or
deny any number,” he said. “But 1
can tell you it’s the biggest deal we
ever did.”

deal his company had previously ar-
ranged was between the Jacksons
and Pepsi in 1984, when the soft-
drink company paid out $5.5 million.

Russell was not privy to the exact

Like Jackson’s previous associa-

Contacted at his New York office,

Coleman said the most lucrative

:Michael Jackson, right, with Pepsi USA president and CEO Roger Enrico at the

New York press conference announcing Jackson’s new Pepsi endorsement
deal. Enrico displays one of the many awards won by the 1984 Pepsi
commercials featuring Jackson and his brothers.

CHAR

by Paul Grein

WHITNEY HOUSTON'’s “Great-
est Love Of All” jumps to No. 1 on
this week’s Hot 100, making Hous-
ton the first female solo artist to
reach No. 1 with her first three
chart hits. “Greatest Love’” fol-
lows “Saving All My Love For
You" and “How Will I Know.”

All three singles are featured on
Houston’s smash debut album,
which returns to No. 1 on this
week’s Top Pop Albums chart. It's
the first debut album-—and the
first album by a female artist—
ever to generate three No. 1 sin-
gles. In fact, only three other al-
bums in the last 15 years have
matched this triple-header accom-
plishment: Wham!’s ‘“Make It
Big,” the Bee Gees' ““‘Spirits Hav-
ing Flown,” and the multiartist
“Saturday Night Fever” sound-
track—which spun off four No. 1
singles.

Houston is the first female artist
to have the No. 1 pop album and
single simultaneously since Kim
Carnes scored nearly five years
ago. And Houston is the first Aris-
ta artist ever to do this.

In fact, Houston has had the No.
1 pop album or single—or both—
for 10 of the last 14 weeks. And
with Dionne & Friends’ “That’s
What Friends Are For” having im-
mediately preceded Houston’s No.
1 blitz, Arista has topped one or
both of the key pop charts for 14 of
the last 18 weeks.

Finally, “Greatest Love” is the
fourth No. 1 pop hit for composer/
producer Michael Masser, and the
first for the late lvricist Linda
Creed, who died on April 10, one
month before her most famous
song reached the top.

MAI)()NNA's “Live To Tell”
leaps to No. 5 on this week’s Hot
100, becoming her seventh consec-

utive top five single. Only four fe-
male singers in the rock era have
accumulated more: Olivia New-
ton-John (13), Donna Summer
(11), Barbra Streisand (nine), and
Aretha Franklin (eight).

Another sign of Madonna’s en-
durance is the fact that her self-ti-
tled debut album this week be-

Houston has 3rd
No. 1 from debut

comes the second-longest-charting
album by a female artist in the
rock era. Carole King's ‘‘Tapes-
try’’ has long been the distaff
champ, with 302 weeks on the
chart. “Madonna” is now in second
place with 142 weeks, nudging Ste-
vie Nicks’ “Bella Donna,” with 141
weeks, down to third. Rounding
out the top five are a pair of Joan
Baez albums: “Joan Baez’ (140
weeks) and “Joan Baez, Vol. 2”
(125 weeks).

PATTl LABELLE & Michael
McDonald’s “On My Own” jumps
to No. 1 on this week’s Hot Black
Singles chart. It's the second No. 1
black hit of the year to be written
and produced by Burt Bacharach
& Carole Bayer Sager, following
“That’s What Friends Are For.”
“On My Own" is LaBelle’s third
No. 1 black hit, following “Lady
Marmalade’ and “If Only You
Knew."" It's the first for McDon-
ald, who got as high as No. 7 on the
black chart with his debut solo sin-
gle, “I Keep Forgettin',” and later
hit No. 5 with *“Yah Mo B There,” a
duet with James Ingram.
McDonald is only the sixth white
artist to top the black chart in the
past 20 years. He follows K.C. &
the Sunshine Band, which topped

the r&b chart with four hits in the
mid-"70s; Silver Convention (“Fly
Robin Fly”); Daryl Hall & John
Oates (“1 Can’t Go For That”’); and
Paul McCartney, who teamed
with Michael Jackson for “The
Girl Is Mine.”

“On My Own” also jumps to No.
1 on the 12-inch sales chart, an ex-
traordinary feat for a ballad.

FAST FACTS: Journey’s “Raised
On Radio” leaps to No. 9 on this
week’s Top Pop Albums chart, be-
coming the group’s third consecu-
tive album to reach the top 10 in
just two weeks. In fact, half of the
albums in this week’s top 10 took
just two weeks to get there: Van
Halen, the Stones, Prince, Bob
Seger, and now Journey.

Janet Jackson’s ““Control”’
jumps to No. 7 this week, making
her the third member of the Jack-
son family to earn a top 10 pop al-
bum. Michael has done it three
times (you thought more, per-
haps?); Jermaine, once.

Jellybean produced both of the
top two hits on this week’'s Hot
Dance/Disco club play chart: E.G.
Daily’s “Say It, Say It"” and An-
thony & The Camp’s ‘“What |
Like.” The New York-based re-
mixer-turned-producer has now
produced six No. 1 dance hits. Dai-
ly’s record was preceded by Ma-
donna’s ‘‘Holiday,”” Jocelyn
Brown’s “Love’s Gonna Get You,”
and a pair of Jellybean's own rec-
ords: ““The Mexican” and “‘Side-
walk Talk.”

Boys Don’t Cry’s ‘I Wanna Be
A Cowboy’ jumps to No. 33 on this
week’s Hot 100, becoming the first
independently distributed single to
crack the top 40 in what seems like
vears. (That's safe.)

Falco’s “Rock Me Amadeus”
jumps to No. 1 in Britain this week,
becoming the second hit so far this
year to top the charts in both Brit-
ain and America. [t follows Pet
Shop Boys' “West End Girls.”

Finally, A&M's Jeff Gold points
out that—unlikely as it may
seem—~Orchestral Manoeuvres In
The Dark is the second A&M act
with the initials OMD to land a top
10 pop hit in the month of May. The
first? Ozark Mountain Daredev-
ils, who hit No. 3 in May 1975 with
“Jackie Blue.”
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ommentary

BY LARRY BRAUER

After 10 years in radio, it just ain’t
as much fun as it used to be.

My reason for being a DJ has al-
ways been a deep, fanatical love of
rock’n’roll.

It was late at night, a tiny ear-
phone plugged into a cheapo tran-
sistor radio, that I first heard the
joyous liberation of “He’s A Rebel”
and “I Want To Hold Your Hand”
(two moments I remember distinct-
ly more than 20 years later). I felt
both an affirmation of my private
emotions and a sense of collective
celebration with all the other listen-
ers in the dark.

While introducing “Independence
Day,” Bruce Springsteen once re-
flected, “And it seemed that the one
thing we [Springsteen and his fa-
ther] had in common was that we
didn’t have enough information, we
didn’t have enough knowledge,
about the things and the forces that
were controlling our lives ... Back
in the '60s, people were asking a lot
of questions about those kinds of
things. But the only place that I
ever heard it was at night while I
was listening to the radio.”

Today, radio is just another bro-
ken promise. The radio business is
like every other business in Ameri-
ca: an investment to maximize prof-
its. President Reagan’s deregula-
tion of the number of stations one
company can own means a few cor-
porate conglomerates will soon con-
trol nearly all broadcast outlets.

This is a frightening prospect for
the future of music and the survival
of a democratic society.

The incredible sense of liberation
inherent in the best rock has now
been safely packaged for mass con-
sumption, all sponsored by Miller
Beer. As Pete Townshend admitted,
there is a large group of listeners
who don’t have the faintest idea of
what rock’n’roll is all about.

Just as too much of the public ig-
norantly accepts the generic medi-

A Continuous Commercial

WHY | RESIGNED FROM ROCK RADIO

ocrities packaged and sold under
the name “rock’n’roll,” it accepts ra-
dio as simply background Muzak
and a marketing tool. Rock radio
has become a continuous commer-
cial, playing records distributed by
large corporate record labels inter-
spersed with pitches for corporate-
made consumer goods.

In its superficiality, radio pro-
motes rock’s worst tendencies, es-
pecially the sex-and-drugs-and-rock-

the fantasy-land consumer bubble.

There are those artists, through
the sheer power of their music and
their intense dedication, who have
managed to push through. But they
do so in spite of radio, not because
of it.

Even the few remaining indepen-
dent stations have done an inade-
quate job of supporting new, non-
mainstream artists and have suc-
cumbed to the racism that rules

‘Today, radio is
just another broken
promise... a tool
to maximize profits’

Larry Brauer’s most recent radio post was
with KVRE Santa Rosa, Calif. He lives in

nearby San Geronimo.

'n’-roll, party-'til-you-puke hedo-
nism that is the epitome of zombie
consumerism. (To me, rock is an af-
firmation of life, not a way to hide
from it.)

These years, though, rock once’

again is an alternative social and po-
litical force. But unlike in the past,
there is realistic maturity and tragic
desperation along with the anger
and frustration.

Radio is not responding to this
trend (what—ignore a trend!), giv-
ing only superficial attention to its
largest manifestations, such as
events like Live Aid and artists like
Springsteen. The real issues raised
are glossed over, and artists who
are not already well-known go un-
played.

Involving listeners actively in the
best music and its implications
might offend advertisers and burst

rock radio. Public radio, in its anti-
working-class snobbishness, ig-
nores current popular art, especial-
ly music, and so has never been a vi-
able alternative.

Radio should be the best place for
rock’n’roll to be heard. It provides
the off-the-wall spontaneity and
context of commercial crassness
that are central to rock. Radio could
creatively integrate the best rock of
the past with the best of the pres-
ent, anticipate the trends of the fu-
ture, and present it in a way that is
exciting and entertaining.

Though I would love to help revo-
lutionize radio and have spent end-
less hours fantasizing on how to do
so (my latest fantasy is of a sub-
scription satellite station), I have
come to the painful conclusion that I
lack that irresistible force of talent
necessary to knock down the walls.

Because I think of myself as
merely a conduit, I never became a
“radio personality.” I find it absurd
to think of myself as more enter-
taining and important than Chuck
Berry, Smokey Robinson, John Len-
non, or U2. I considered it enough of
an art to present the music right, es-
pecially when none of the “personal-
ities” and consultants can do it.

I know there have been moments
when I moved and excited listeners,
moments [ will always treasure. I
still believe there is an audience out
there that responds to real, honest
music. But the battle for the future
of music and our culture can no
longer be fought most effectively
on radio.

As Springsteen sings in “The
Promise,” “Every day it just gets
harder to live this dream I'm believ-
ing in.” Rock’n’roll has been too
good to me to allow myself to be
overwhelmed by bitterness.

In the final essay of Greil Marcus’
book “Stranded,” Ed Ward writes
about the Five Royales. To most
people they are just an unknown
r&b group, but they created music
that is still fresh, exciting, and—
above all else—real 30 years later.

Their greatest song (and the one
that opened my final show), “Dedi-
cated To The One I Love,” is an af-
firmation of love in the face of life’s
hardships. It is now a cereal com-
mercial sung, of course, by a bland
studio chorus devoid of Johnny Tan-
ner’s triumphant vocal and Lowman
Pauling’s stinging blues guitar.

The couplet conveniently dropped
from the commercial is quoted by
Ward at the conclusion of his essay:
“Life can never be exactly like we
want it to be.”

The Five Royales’ music, indeed
all the best rock’n’roll, tells me that
accepting life as it is does not mean
(to paraphrase Springsteen) that it’s
a sin to be glad you're alive.

I may never again work in radio,
but this is no surrender, for rock’-
n’roll has made me glad to be alive.

CENSORING HUMOR

I was surprised and disappointed to
read that MTV is banning Marty
Callner’s Twisted Sister clip, “Be
Chrool To Your Scuel” (Billboard,
May 3). What's next, banning David
Lee Roth’s “Just A Gigolo” because
it portrays the electrocution of Billy
Idol? Or Al Yankovic’s “Eat It” be-
cause it depicts a gang fight over a
rubber chicken?

These clips bring something to
MTV we could use a lot more of—
humor.

The claim that the comie-strip vio-
lence of the Twisted Sister clip vio-
lates MTV’s “programming stan-
dards” is inconsistent with the net-
work’s use of some videos that truly
could be called disturbing, such as
the Stones’ “Too Much Blood” or
Marilyn Martin’s “Night Moves.”

I hope MTV will change its mind
on this one. It made me aware of
Twisted Sister in the first place. “Be
Chrool” is such a wonderful bit of
hard-edged pop, walking that Twist-
ed Sister line between anthem and

Letters to the Editor

parody, that it would be a shame if

it doesn’t get the exposure it de-
serves.

Joan Manners

Encino, Calif.

BREAKING NEW ARTISTS
I am appalled by the attitude of ma-
jor labels toward independent
stores like ours. We sell a large per-
centage of our records by playing
them for customers. I see boxes of
promotional demo copies being sent
to radio stations who do not even
choose their adds—the consultant
does it all—and to large chains that
are unlikely to play unfamiliar ma-
terial in their stores. Yet the labels
ignore us. Given a 10% return allow-
ance from one-stops, we take a huge
risk whenever we open a record.
Stores like ours break new art-
ists. The people who shop us are the
taste-makers and trendsetters. One
copy of a good breaking record sold
to one of our best customers usually
means 10 future sales. We often sell
50 to 75 copies of albums by artists

ignored by the chains until they

chart. But until we hear it, we don’t
know which records to suggest.

We’re always looking for new art-

ists. And we want so little. Just one

demo copy. Then we’ll do the labels’

work for them.

Carl B. Singmaster

Manifest Discs & Tapes

Columbia, S.C.

DRIVEN TO DISTRACTION

I have been a Sam Goody customer
for more than 22 years. Many of my
3,000 records, tapes, and Compact
Dises have come from the chain’s
stores; but they’ll never sell me an-
other.

A few days ago I tried to pay for
six CDs with my personal check, but
the cashier and store manager re-
fused to accept it because the expi-
ration date on my driver’s license
was blurry, and they said it could
have expired.

My signature did not expire. My
height and hair color did not expire.
My American Express, Diners Club,

Mastercard, and Visa credit cards
did not expire. And my bank, which
could have verified the check by
telephone, had not expired either.
As a merchant who has received a
number of bad checks, I know that
the Dept. of Motor Vehicles is abso-
lutely no help in collecting money
due. I know that many people listen
to music in their cars, but I fail to
see why the license to drive one is
required to purchase the other.
Goodbye, Sam Goody ... hello,
Record World.
Michael N. Marcus
Scarsdale, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Gomputenized Airplay Tracking System
Proposed As Alternative To Playlists

BY KIM FREEMAN

NEW YORK A computerized air-
play monitoring system that could
have a major impact on record pro-
motion and sales strategies was in-
troduced last week to members of
the RIAA’s marketing and research
committee.

Broadcast Recognition Systems
(BRS) of Kansas City, Mo., says its
new Music Classification System
(MCS) is designed to provide client
companies with accurate national
airplay tracking as a substitute for
published station playlists. The sys-
tem also can be used to track air-
play for performing rights groups,
and to monitor frequency of com-
mercial spots for advertising agen-
cies.

The system’s computers use digi-
talized bits from hundreds of songs
to recognize those songs as they are
being played on monitored stations.

In its pitch to labels, BRS noted
the following system objectives:

e Audit, manage, and reduce inde-
pendent promotion expenses.

e Improve productivity of in-
house sales and promotion staffs.

e Reduce overproduction and ex-
cess shipment of records based on
overly optimistic airplay reports.

¢ Reduce outlays for and improve
the timing of marketing and adver-
tising drives in specific markets.

e Improve ability to track new re-
leases or test market songs which
normally do not show up on existing
chart systems.

¢ Provide proof of airplay.

e Improve accuracy, timeliness,
and ease of compilation of airplay
data for managers in all areas.

BRS says its system also can be
used in conjunction with Arbitron
and Birch statistics to measure
“gross impressions,” or the amount
of listeners exposed to a record.

“If you took a shotgun and fired
it at a bulletin board,” says BRS
president Robert Uhlmann, “you’d
get the same degree of correlation
as you get between playlists and ac-
tual exposure. But the record indus-
try takes playlists as gospel.”

BRS recently completed a test of
its system in conjunction with MCA
Records in Los Angeles. For the
test, the city’s leading top 40 and al-
bum rock outlets were monitored
for 12 weeks.

Uhlmann says the L.A. test and
other, similar audits revealed sever-
al instances of records getting re-
ports but no airplay, or airplay but
no reports. He says these and other
dramatic discrepancies suggest the
inefficiency of relying on playlists.
He stresses, however, that radio
has never touted playlists as accu-
rate reports of record exposure.

Hal Oppenheimer, the Kansas
City investment banker behind
BRS, says MCA doesn’t yet “have a
formal business relationship” with
BRS, but he says the project has
had the support of Richard Pal-
mese, the label’s executive vice
president of marketing and promo-
tion, and Glen Lajeski, vice presi-
dent of marketing. “They saw the
need for this two years ago,”’
Uhlmann says. “They’ve been very
receptive to new ideas about how to
manage their business.”

Palmese says accuracy is the
greatest advantage of the BRS sys-
tem. ‘“‘You know exactly when to set
up your marketing campaign. You
can find out exactly how many
times a record was played per day in
a market and carry that out over a
week, as opposed to guessing.

“When you see a record getting
35 to 40 plays a week, you can stock
the market and move on the sales
front and marketing level.”

Lajeski is most enthused about
the ability to pinpoint airplay times
and translate the data into gross im-
pressions per record.

“Above all,” says Palmese, ‘“this
is offering the record industry a
chance to catch up [technologically]
with other industries.”

The BRS system can provide con-
tinuous tracking of 385 radio outlets
in 53 cities. The stations include top
40, urban, country, and album rock
stations. The BRS computers are

loaded with digitized, 10-second bits
of 300 songs; Uhlmann reports a
99% rate of correct identification.
The song base is culled from nation-
al trade and local reports, plus any
titles subscribing clients choose to
add. Uhlmann says a simple power
boost could stock the computer with
500 titles if necessary.

Client labels can pull airplay re-
ports in 18 different forms. One re-
port provides a national summary
of airplay on all specified-label
songs within 24 hours of the re-
quest. On a narrower level, sub-
scribers can call a title and station
to get the exact number and time of
airplays. Field promotion reps can
access MCS via modem.

Because BRS intends to custom-
ize the service for each client, it is
difficult to estimate average costs.
According to Oppenheimer, a typi-
cal price structure might run as fol-
lows: “Say there are 60 top 40 sta-
tions [in the 385 base]. A major user
can track a song continuously for
seven days at roughly $6 per sta-
tion. That’s $360 a week per song.”

Uhlmann denies that the intro-
duction of the tracking system is
timed to coincide with current
probes of payola and plugola. Op-
penheimer says, however, that radio
stations’ freedom to issue playlists
that don’t reflect actual airplay “is
one of the problems that leads to
payola.”

“When [airplay] becomes audited,
it will separate out the good promo-
tion people,” says Oppenheimer.
“Now that we have accurate data,
nobody’s going to care what a pro-
gram director publishes.”

Based on his research, Uhlmann
says playlist-to-airplay discrepan-
cies have not decreased since the
suspension of most independent
promotion in February.

Consultant Signs With Devonair

U.K. Outlet Taps Pollack

BY DENIS McNAMARA

NEW YORK U.S. radio consultant
Jeff Pollack, continuing his expan-

~ sion into foreign markets, has con-

tracted to become one of the first
Americans advising a licensed inde-

..newsline...

LOUIS BURON JR. is appointed president of Minneapolis-based Parker
Communications. He was a regional vice president of Doubleday
Broadcasting, where he oversaw operations at KDWB-AM-FM Minne-
apolis, KPKE-FM Denver, and WLLZ Detroit. In his Parker post,
Buron will direct company properties KTCJ/KTCZ Minneapolis,
KXTZ-FM Las Vegas, and KLZE San Jose.

THE BPME/BDA has set its annual convention for June 11-15 at the
Loews-Anatole Hotel in Dallas. Gene Jankowski, president of the CBS
Broadcast Group, will deliver the keynote address on June 12. Topics in
this mass-media promotion and marketing convention include direct
mail, creating topical news promos, the use of TV advertising, and sev-
eral management discussions.

pendent commercial British radio
station.

Pollack has signed a one-year
deal with Devonair Radio, which
serves Exeter and Torbay, rural ar-
eas in southwest England. He esti-
mates the potential listening popu-
lation at half a million.

The deal furthers Pollack Com-
munications’ recent international
expansion. The California-based
consultancy works with radio sta-
tions in Australia, New Zealand,
and Canada in addition to 40 major-
market U.S. outlets. The company
also advises the ABC radio network.

Pollack expects to sign his first
French client within the next two
months. His European operation
will be headquartered in Paris.

Devonair Radio managing direc-
tor David Cousins has been aware
of Pollack’s work in America for
some time. He says, “I am thrilled
that he has agreed to advise us on
our output and marketing position.”

Pollack says he is getting into the
independent British radio scene at a
time when it has the dynamic

(Continued on page 14)
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Programmers reveal why they have jumped on
certain new releases.

TOP 40

It may be surprising to hear a top 40 programmer mention the S.0.S.
Band’s “The Finest” (Tabu/Epic) and the Fabulous Thunderbirds’
“Tuff Enuff” (Epic) in the same breath. But WHYT Detroit program
director Gary Berkowitz explains his doing so by bringing up the “we
play all the hits” philosophy. Of the S.0.8. single, Berkowitz says the
‘“urban record is huge and is just hitting top 40.” Of the latter track, he
says, “ ‘Tuff Enuff’ is a classic, mass-appeal, old-fashioned rock rec-
ord. It’s obvious the Thunderbirds aren’t kids anymore, and this has
definite adult appeal.” Berkowitz says requests have started rolling in
on New Edition’s “With You All The Way” (MCA). Another add to
satisfy WHYT’s urban bent is Stephanie Mills’ “I've Learned To Re-
spect The Power Of Love” (MCA), a song with “an unbelievably heavy
urban sales base,” the PD notes. Berkowitz predicts that Stevie Nicks’
“Has Anyone Ever Written Anything For You” (Modern/Atlantic)
will be the biggest hit off her current album. “It’s a real down ballad,
where she can show off her voice for the first time ... She’s not
screaming.” Meanwhile, Berkowitz says that potential adds are the
strong club record “Don Quichotte” (Baha/TSR) by Magazine 60, the
Blow Monkeys’ “Digging Your Scene” (RCA), and Art Of Noise’s “Pe-
ter Gunn” (Chrysalis).

BLACK/URBAN

“The San Francisco market being the melting pot that itis,” says KRE
Berkeley program director Jeff Harrison, “I see Philip Bailey’s ‘State
Of The Heart’ (Columbia) going both ways.” That’s a reference to the
crossover potential he sees in Bailey’s latest single, which Harrison de-
scribes as an ‘“upbeat, well-produced record with very strong instru-
mentation.” The PD says Midnight Star’s “Headlines” (Elektra) repre-
sents a stylistic departure for the band. Harrison says it’s not as funky
as the band’s previous hits and says that the production approach
could shake the band’s “popcorn and bubble gum” image. Next up is
Alexander O’Neal's “What’s Missing” (Tabu/Epic), a Jimmy Jam &
Terry Lewis production that’s doing well nationally and drawing lots
of requests for KRE. Meanwhile, Whodini’s “Funky Beat” (Jive/Aris-
ta) “is just that,” says Harrison, who is surprised that he likes the
track because rap is not his favorite genre. He credits a strong musical
bed with pulling adults on this track.

COUNTRY

Leading requests this week at KOLO Reno is Sawyer Brown’s
“Shakin’ ”” (Capitol), which PD Tony Thomas describes as ‘“a great en-
ergy record that’s fun and full of life.” Garnering heavy early requests
is Gary Morris’ “Anything Goes” (Warner Bros.). “This song has a
very timely message delivered by Morris’ typically commanding
voice,” Thomas says. Through several slices of life, Morris serves up a
look at current events with the lyric hook, “Anything goes when every-
thing’s gone.” “It’s a serious, sobering record,” notes Thomas, “with-
out being depressing. It's simply powerful.” Another heavy hitter, in
his opinion, is Johnny Paycheck’s “Old Violin” (Mercury). “Some pro-
grammers might be put off by the somber tone and slow tempo,”
Thomas says, “but this has one of the strongest country lyrics in
years. It’s a mature look at life with a strong adult appeal. This is very
traditional country in the best sense of the term.” Back in the fast lane,
Thomas points to Michael Martin Murphy’s “Rollin’ Nowhere”
(Warner Bros.), which sports an ‘‘unrelenting, feel-good, western
swing beat.” Pake McEntire’s “Saving My Love For You” (RCA) is a
“positive, uptempo, updated” take on the classic Buddy Holly sound,
Thomas says. Another popular track at KOLO is Southern Pacific’s
“Reno Bound” (Warner Bros.), which Thomas says is a lively, sum-
mertime track that ought to fly throughout the country. Last—but
never least—is T. Graham Browne, with his second single, “I Wish I
Could Hurt That Way Again” (Capitol). “This is another powerful,
convincing delivery that proves that the success of T. Graham’s ‘I Tell
It Like It Used To Be’ was no fluke.” KIM FREEMAN
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NERVOUS NIGHT DIFFERENT LIGHT

PLATINUM GOLD
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@2 Columbia Records Artist Development.
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Where Careers Are Built On Original Ideas.
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Superman Hands. United Stations Programming Network executives Ed
Salamon, left, and Nick Verbitsky, right, pose with actor Christopher Reeve, one
of many celebrities who taped Hands Across America PSAs for the radio
industry. United Stations is acting as the project’s official network and was
responsible for the simulcast debut of the “Hands Across America” single, as
well as many other consciousness-raisers since the effort’s inception.

710

by Kim Freeman

IO%

KFRC San Francisco has the
right idea when it comes to the
proper treatment of women, and
the top 40 station probably set a
few precedents in the area of mo-
bile broadcasts with a recent pro-
motion. To flag the arrival of for-
mer WLS-AM Chicago talent Turi
Ryder in the 7 p.m. to midnight
shift, the station let listeners in on
her flight in from the Windy City.

Via airphones, Ryder conducted
her first shift Monday (5) from the
plane, with Brian Ray and Bobby
Ocean at the studio for back-up.
KFRC’s mobile studio was grant-
ed permission to greet Ryder on
the runway, and she continued her
shift while traveling through vari-

Promotions

DREAM DATE
WXRK New York (album rock)
Contact: Sharon Rosenbush/
Max Felder

HOWARD STERN is a mother’s
nightmare and a schoolgirl’s dream,
and that’s not just a figure of
speech.

For the past couple of weeks, the
WXRK New York morning man has
been accepting requests from des-
perate Gotham girls faced with the
prospect of a solo senior prom. The
written requests explaining “why I
want to go to the prom with Howard
Stern” served only as preliminaries.

The second step was an on-air call
from Stern to see if candidates fit
his requirements. Qualities Stern
deemed necessary are those he uses
in describing himself as a teen: out-
cast, wallflower, unpopular.

According to WXRK'’s assistant
promotion director Max Felder, the
hook was to give a listener “‘the
chance of a lifetime to show every-
body up by appearing with a celebri-
ty‘li
The grand prize included free tux-

edos and limo transporation provid-
ed by Stern’s limo driver, Ronnie,
who has been voicing several of the
prom date promo spots. The lucky
loveless one was accompanied by
Stern and his cast, Robyn Quivers,
Fred Norris, and “Boy Gary.”

THE MEDIA got muffled again,
during a National Secretaries Week
attempt by KNIX Phoenix to inter-
view secretaries at the Arizona
State Legislature. A simple request
by the country station’s news re-
porter Jeff Munn to chat with them
drew fire from the representatives,
who quickly called a vote prevent-
ing their assistants from speaking
to Munn.

According to the state’s House
Speaker Jamie Sossaman, “It would
have put the secretaries in a bad po-
sition . . . They’d either have to lie or
risk their jobs.” Added another
House member, “We have enough
trouble resolving issues around
here as it is. We don’t need to be lis-
tening to what our secretaries think
of us on drive-time radio.”

U.K. OUTLET TAPS POLLACK

(Continued from page 10)

growth potential that U.S. FM radio
had in the mid-'60s.

British independent commercial
radio began in October 1973 and has
met with mixed success. The sta-
tions compete for ratings with non-
commercial BBC national and local
outlets.

Pollack is critical of fees British
stations are required to pay for mu-
sic played. “My recommendation is
that the BBC, local BBC, and inde-
pendent stations all band together
and no longer play new records un-
til their fees are substantially re-
duced. Considering what British
broadcasters go through to make a
profit, making money takes almost
a miracle. I am flabbergasted at
what’s happening. Because of these
fees and other regulations, people
can’t listen to a 24-hour music sta-

tion anywhere in the country,” says
Pollack.

He plans to advise his new En-
glish client in a variety of areas, in-
cluding music selection, on-air per-
sonalities, promotion, and produc-
tion techniques. On the technical
side, he says there are “no major
differences’ in the broadcast stu-
dios, but he intends to improve the
station’s audio processing.

“I believe there is a tremendous
market for what we do in the U.S.
all over Europe,” Pollack says. “No
matter if it's Belgium, Germany, or
France, universal things apply but
have to be subtly shifted for individ-
ual cultures.

“I can’t be a know-it-all Yank,” he
adds. “These people are good. You
just can’t take what you're doing in
Philly or Boston and apply it.”

KFRC reaches a
high broadcasting
Ryder’s debut
from the sky

ous Bay Area neighborhoods to
her new home. KFRC program di-
rector Dave Sholin says he’s been
after Ryder for a long time and
had to usher her in with the proper
ceremony.

CLEVELAND'S GOT IT! The
Rock And Roll Hall Of Fame, that
is. {See separate story, page 84.)
The decision represents the culmi-
nation of a yearlong campaign by
several PDs there. “Every minute
of every day we spent working on
it was worthwhile,” says WMMS
operations manager John Gor-
man. “The main part now is get-
ting it built.” Estimates put that
process at three years. Says Gor-
man: “We’re not gonna let up for
one minute.”

Across town at WRQC, PD
Scott Howitt says there are many
ways he and his colleagues can
maintain listener enthusiasm until
the hall is built. For his top 40 sta-
tion, that may involve taking sug-
gestions on what items should be
selected for display. He’s hoping
that the hall will emphasize
rock’n’roll’s place in American cul-
ture, and he will be turning to lis-
teners for ideas in that area.

Cleveland pop programmers
should be especially pleased with
the May 5 press-conference com-
ments of Cleveland native Rep.
Mary Rose Oakar: “Cleveland has
always been a leader in the music
industry, particularly in the area
of commercial top 40 radio. Sta-
tions in Cleveland led the way in
revolutionizing the FM radio for-
mat in the '60s.”

HCA’S COUNTRY promotion
team and some Reno radio reps
witnessed a new twist in the base-
ball season when Ronnie Milsap
umpired several innings of a game
between his road crew and the

Harrah hotel staff. And that was
just part of a three-day spree RCA
treated some of its radio friends to
as Alabama, Eddie Rabbitt, and
Milsap hit the Sacramento and
Reno circuit. On hand were KOLO
Reno’s Tony Thomas, KFRE
Fresno’s Bob Mitchell, and Sacra-
mento-ites Don Langford of
KRAK and Chris Collins of
KSFM.

FORMER MOTOWN veteran Al
Cleveland and his son Daryl have
a new urban outlet up and running
in Pittsburgh, WXVX-AM. The
Clevelands are looking for a pow-
er increase and an FM sister in the
near future. Even from the AM
band, the family has set its sights
on fifth-ranked Pittsburgh outlet
WAMO. According to Al, WXVX
is looking to make quick pickups
on new artists as an edge over
WAMO. Don’t look for raps on
WXVX, where “‘the ultimate
choice on your radio dial” is the
slogan and a sophisticated sound
is the general appoach, he says.
Daryl and Dale King are pro-
gramming.

WXRK New York’s Howard
Stern continues to experiment
with tradition: Last week it was a
listeners’ choice test, wherein
“For What It's Worth” went out
over one channel and “Whatever
Gets You Through The Night” on
the other at the same time. It is
unclear which ear his audience
chose to listen with.

We enjoyed hanging out with
WXRT Chicago music director
Lin Brehmer while in the Windy
City last week for the National
Assn. of Independent Record Dis-
tributors & Manufacturers con-
fab. A longtime supporter of indie
output, Brehmer served as master
of ceremonies for the Indie
Awards ceremony, then led a team
of NAIRD-goers on an early
morning club tour.

Also seen in the wee hours last
week were Charlie and Lisa Ken-
dall and much of the WNEW-FM
New York crew, who came out to
Gotham’s China Club to celebrate
Michael Abramson’s birthday,
May 7. Now with DIR Broadcast-
ing, Abramson was showing off
his first management signing, Pe-
ter Stewart & the Peace Explosion
... At WNEW.AM, jazz expert
Les Davis has been brought on
board to host a daily overnight
jazz show for the Metromedia big-
band outlet.

We got our “Kisses” confused
in the Boston portion of last
week’s story on winter Arbitron
results. As you know, RKO owns
top-ranked talk outlet WRKO
there. It's Pyramid Broadcasting,
of course, that owns WXKS-FM,
which jumped into the No. 5 slot
with its top 40 fare.

The “Kiss” RKO owns is WRKS
New York, where, we discover,
general manager Barry Mayo will
be the subject of a Black Music
Assn. roast on June 5. Hosting the
affair is Mayo’s old rival, Frankie
Crocker, formerly of WBLS. A
long list of radio celebrities is ex-
pected to appear on the dias that
night. Here’s just a few: top con-
sultant Don Kelly, WPLJ PD
Larry Berger, WBLS PD B.K.
Kirkland, WGCI Chicago PD Lee
Michaels, and WZAK Cleveland’s
Lynn Tolliver.

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Boogie Fever, Sylvers, capitoL

. Welcome Back, John Sebastian,
WARNER/REPRISE

. Silly Love Songs, Wings, capitoL

. Fooled Around And Fell In Love,
Elvin Bishop, CAPRICORN

. Love Hangover, Diana Ross,
MOTOWN

. Show Me The Way, Peter
Frampton, aam

. Get Up And Boogie, Silver
Convention, MIDLAN INTERNATIONAL

. Right Back Where We Started

From, Maxine Nightingale, unITeD
ARTISTS

. Happy Days (From the Paramount
;’E\LRSISEries), Pratt & McLain, warNER/
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. Shannon, Henry Gross, LIFESONG

POP SINGLES—20 Years Ago

. Monday, Monday, Mamas & the
Papas, DUNHILL

. Good Lovin’, Young Rascals,
ATLANTIC

. Rainy Day Women # 12 & 35, Bob
Dylan, coLumsia

. Kicks, Paul Revere & the Raiders,
COLUMBIA

. Sloop John B, Beach Boys, caritoL

. (You're My) Soul And Inspiration,
Righteous Brothers, verve

. How Does That Grab You Darlin’,
Nancy Sinatra, REPRISE

. Message To Michael, Dionne
Warwick, SCEPTER

. When A Man Loves A Woman,
Percy Sledge, aTLanTiC

. Gloria, Shadows of Knight, bunwicH

TOP ALBUMS—10 Years Ago
. Black And Blue, Rolling Stones,
ATLANTIC

. Winﬁ)s At The Speed Of Sound,
CAPITOL

. Frampton Comes Alive, Peter

Frampton, aam

. Presence, Led Zeppelin, SWAN SONG

| Want You, Marvin Gaye, 1amua

. Their Greatest Hits, Eagles, asvLum

. Fleetwood Mac, warner Bros.

. Eargasm, Johnnie Taylor, coLumBia

. Takin' It To The Streets, Doobie
Brothers, waRNER BROS,

. Brass Construction, UNITED ARTISTS

TOP ALBUMS—20D Yaars Ago

. Going Places, Herb Alpert’s
Tijuana Brass, aam

. Whipped Cream & Other Delights,
Herb Alpert’s Tijuana Brass, aam

. Big Hits (High Tide And Green
Grass), Rolling Stones, LONDON

. If You Can Believe Your Eyes And
Ears, Mamas & the Papas bunmiLL

. Color Me Barbra, Barbra
Streisand, coLumBia

. The Sound Of Music, Soundtrack,
RCA VICTOR

. Ballad Of The Green Berets, Sgt.
Barry Sadler, rca vicTOR

. | Hear A Symphony, Supremes,
MOTOWN

. Soul And Inspiration, Righteous
Brothers, verve
10. Boots, Nancy Sinatra, repRriSE

COUNTRY SINGLES—10 Years Ago

1. What Goes On When The Sun
Goes Down, Ronnie Milsap, rca

. After All The Good Is Gone,
Conway Twitty, mca

. One Piece At A Time, Johnny
Cash, coLumBia

. My Eyes Can Only See As Far As
You, Charley Pride, rca

. What I've Got In Mind, Billie Jo
Spears, UNITED ARTISTS

. I'l Get Over You, Crystal Gayle,
UNITED ARTISTS

. That's What Made Me Love You,
EiCILAnderson & Mary Lou Turner,

—
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. Come On Over, Olivia Newton-
John, mca

9. ether Again, Emmylou Harris,
.vrvgﬁ‘lER/REPRéE " 4 !

10. You've Got Me To Hold Onto,
Tanya Tucker, Mca

SOUL SINGLES—10 Ysars Ago

. Love Hangover, Diana Ross,
MOTOWN

. Kiss And Say Goodbye, Manhattan,
CoLUMBIA

. Movin’, Brass Construction, uniTeD
ARTISTS

. Young Hearts Run Free, Candy
Staton, wARNER BROS.

. Get Up And Boogie, Silver
Convention, mioLanD

. Dance With Me, Rufus Featuring
Chaka Khan, asc

. Livin' For The Weekend/Stairway
To Heaven, O'Jays, PHILADELPHIA INT'L

. I'li Be Good To You, Brothers
Johnson, aam

. Disco Lady, Johnnie Taylor,
COLUMBIA

. | Want You, Marvin Gaye, TamLa
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Featured Programming

THE REAL RADIO COMPANY is
looking to further the current influx
of fusion on contemporary airwaves
with “The Fusion Format,” a 24-
hour service mixing the jazzier of-
ferings of contemporary pop stars
with true fusion veterans. The for-
mer category includes output by
Steely Dan, Whitney Houston,
Sade, Sting, and the Police. Estab-
lished fusion artists to be highlight-
ed will include George Benson, Earl
Klugh, and Azymuth.

Rodger Layng, who is program-
ming the service through his
Audionet firm, was instrumental in
the '70s success of KNX-FM Los
Angeles (now KKHR) when it
reigned as a mellow rock outlet. He
currently follows Gary Owens in
the midday shift at KKGO there.

According to Layng, “The Fusion
Format” will appeal to portions of
the 30-plus demo by incorporating

“the charisma of jazz and the famil-
iarity of soft rock. There is a syner-
gism that unites the two, and a ma-
turity sparked by the instrumental
content.” He calls it “foreground
beautiful music for this decade.”

Layng adds that a typical affiliate
will receive 15- to 20-minute music
sweeps with a maximum of 10 com-
mercial spots per hour. In targeting
an upscale audience, he recom-
mends alternating headlines with
business news during breaks. The
format is currently being tested on
KEYQ Vail, Colo.

Real Radio, which will market
and distribute the service, is run by
20-year radio syndication veteran
John Price. He can be reached at
(818) 795-4900.

NBC RADIO Entertainment, New
York, has “The S.U.M.M.E.R. of
’86” slated as its Memorial Day can-
didate. The four-hour program will
track the hottest summertime
songs and events since the '60s. For
you trivia freaks, S U.M.M.E.R.
stands for Summer’s Unforgettable
Music Memories Everybody Re-
members—a little redundant, but
cute. Further down the road, NBC
has locked up WNEW-FM New
York’s Charlie Kendall as host of
its July 4 “Rock Of Your Life.”
This year, the show has been re-
duced from 30 to 24 hours, with up-

i

Love WPLJ Style. WPLJ New York morning sidekick Howard The Cabdriver
poses with members of his wedding party after tying the knot on the air on April
17. Standing, from left, are Howard's daughter and maid of honor Stefanie
Henkin, WPLJ morning personality and best man Jim Kerr, Howard, and his

bride, Irene Goldsmith.

dates to cover last year’s hits and
happenings. “Rock Of Your Life” is
airable in six-, eight-, or 12-hour
blocks.

The United Stations Program-
ming Network’s Memorial Day of-
ferings include the three-hour
“Dionne Warwick Story.” Also on
the United Stations roster for that
weekend is the first 1986 “Country
Six Pack,” a three-hour study on
Hank Williams Jr.

COUNTRY VETERAN Lonnie
Bell is ready to solicit a national
syndicator for his “Lonnie Bell’s
Classic Country” program, which
has been testing positively on 11
stations in Montana and Wyoming.
A country DJ since 1951, Bell is us-
ing his collection of 7,000 country
records as a base for his show.
Available in 26 55-minute pack-
ages, the program incorporates mu-
sic, history, anecdotes, and numer-
ous interviews Bell has collected
over the years. Demos and informa-
tion are in the hands of Bill Aldrich
at (406) 259-1999. KIM FREEMAN

GEORGIAN MANOR HOUSE—Set amid 231 acres of lush, green, fenced pasture land, this
magnificent Georgian Manor House contains nearly 10,000 sq. ft. with the large graceful di-
mensions of a bygone era. A suspended circular staircase descends into a 20 ft. high, marble
floored entrance hall, Baccarat Crystal sconces and chandeliers light all the formal rooms
and are hung from 10 ft. high ceilings. There are 5 bedrooms and 4 1/2 baths. The landis rich
and water is abundant, with a spring, stream and horse barn on the property. it is about 2
hours from Atianta and 1 hour from Birmingham. §$1,200,000.

(404) 321-1955

MYRIAD PROPERTIES, INC. I
1936-A North Druid Hills Road, N.E., Atlanta, Georgna 30319

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 16-18, Kinks, Legends Of
Rock, NBC Radio Entertainment,
two hours.

May 16-18, Bob Seger, Ozzy Os-
bourne, Rock Chronicles,
Westwood One, one hour.

May 16-18, Mike & the Mechan-
ics, Countdown America with Dick
Clark, United Stations, four hours.

May 16-18, Al DiMeola, The Jazz
Show with David Sanborn, NBC
Radio Entertaiment, two hours.

May 16-18, Bobby Rydell, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

May 16-18, Earl Thomas Conley,
Weekly Country Music Countdown,
United Stations, three hours.

May 16-18, Stevie Nicks, Hot
Rocks, United Stations, 90 minutes.

May 16-22, George Strait, Coun-
try Today, MJI Broadcasting, one
hour.

May 16-22, Krokus, Metalshop,
MJI Broadcasting, one hour.

May 17, Simon & Garfunkel,
Solid Gold Saturday Night, United
Stations, five hours.

May 17-18, Various Artists,
Reelin’ In The Years, Global Satel-
lite Network, three hours.

May 17-18, Tommy Roe, Gary
Owens Supertracks, Creative Radio
Network, two hours.

May 18-24, Kinks, King Biscuit
Flower Hour, DIR Broadeasting,
one hour.

May 18, GTR, Moody Blues,
Van Halen, Powercuts, Global Sat-
ellite Network/ABC, two hours.

May 19, .38 Special, Rockline,
Global Satellite Network/ABC, 90
minutes.

May 19-25, .38 Special, Off The
Record Specials with Mary Turner,
Westwood One, one hour.

May 19-25, Bobby Slayton, Ron-

(Continued on next page)
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ALBUM ROCK T®AcKs

Compiled from national album-oriented
radio airplay reports.

TITLE
1| 5| 6 | 5 | BOBSEGER&SILVER BULLET BAND LIKE A ROCK
CAPITOI
2 | 31 5| 5 | THEMOODYBLUES YOUR WILDEST DREAMS
POLYGRAM
31 4| 3 | 7 | THEROLLING STONES ONE HIT TO THE BODY
B ROLLING STONES
4| 21 2 ¢ | JOURNEY BE GOOD TO YOURSELF
COLUMBIA
5| 8 |2 | 3| 38SPECIAL LIKE NO OTHER NIGHT
6 | 11|31 | 3 | PETERGABRIEL SLEDGEHAMMER
' HEART NOTHIN' AT ALL
717 6] ¢ | GEd
8 | 1| 11 g | JUJANLENNON STICK AROUND
ATLANTIC
9 | 12| 19| 4| GR WHEN THE HEART RULES THE MIND
10 SIMPLE MINDS ALL THE THINGS SHE SAID
91 9| 9 | um
HE ROLLING STONES WINNING UGLY
ll 10 10 6 ;’OLLING STLOPEESG
12| 15| 20| 6 | JOEJACKSON RIGHT AND WRONG
EY IRL CAN'T HELP IT
B 2| —| 2| 80 ¢
ALEN WHY CAN'T THIS BE LOVE
4] 6 | 4 | 10| WANSGS
ALEN DREAMS
15| 19 2| 7 | ARG
ALE BEST OF BOTH WORLDS
16 | 16 | 15 | 7 | ANGORS
LISTEN LIKE THIEVES
BRI
18 | 26 | 3 | 23 | JOHNCOUGARMELLENCAMP  RAIN ON THE SCARECROW
TOP ROUGH BOY
19 13 7 18 %fRN?R BROS. G
20| 20 | 17| 9 | MRMISTER IS IT LOVE
21 | 2 | 28 | 4 | HOWARD JONES NO ONE IS TO BLAME
F MIND, OUT OF
2| 3| 4| 4 | MODELS ouTO OUT OF SIGHT
NEYMOON AIN
23| 17| 11| 13 | HONEYMOON SUITE FEELIT AG
24 | 14| 12| 8 | DAVIDBOWI ABSOLUTE BEGINNERS
25| 32 | 39 | 4 | STARSHIP TOMORROW DOESN'T MATTER TONIGHT
ALEN LOVE WALKS IN
26|33 | 2|5 | Wil
NEY N RADIO
27 | 36 | — | 2 | JOURNE RAISED O
28 | 28 | 30 | 5 | BOBDVLAN BAND OF THE HAND
29 | 35 | 43 | 3 | ROBERTPALMER HYPERACTIVE
30 | 45 | — | 2 | HONEYMOON SUITE BAD ATTITUDE
WARNER BROS.
31 NEW ) THE FIXX SECRET SEPARATION
2| w0 | _ I 2 | GIUFFRIA | MUST BE DREAMING
33 NEWD ICEHOUSE NO PROMISES
kY. NEW) STING & JEFF BECK I'VE BEEN DOWN SO LONG
35| 39 | — | 2 | BOBSEGER & SILVER BULLET BAND TIGHTROPE
CAPITOL
36 NEWD GOLDEN EARRING QUIET EYES
. THE F UFF
37 | 23 |13 | 13 | JHEFABULOUS THUNDERBIRDS TUFF EN
38 BOB SEGER & SILVER BULLETBAND  AMERICAN STORM
18 8 10 CAPITOL
q STARS
9w ||| tEagNao
40 | 27 | 2 | 12 | THECALL I STILL BELIEVE
41 | 29 | 27 | 8 | JUDASPRIEST LOCKED IN
42 | 14 | 3 | 5 | THEHOOTERS WHERE DO THE CHILDREN GO
3 NEWD LOU REED NO MONEY DOWN
RAHA T
44 | 24 | 14 | 7 | SRAHAMNASH INNOCENT EYES
45 | a1 | 37 | s | JACKSONBROWNE LIVES IN THE BALANCE
46 NEW)D JACKSON BROWNE IN THE SHAPE OF A HEART
47 | 31 | 22 | 7 | UMMYBARNES WORKING CLASS MAN
1 HE ROLLIN HARLEM SHUFFLE
48 38 18 10 ;’OLLING STLOPEESG STONES
49 | 37 | 23 | 14 | ROBERTPALMER ADDICTED TO LOVE
50 | 43 | 253 10 | PHILCOLLINS TAKE ME HOME
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Heavy Pop Mix Puts Station ‘In The Pocket’

Memphis Leader WHRK Crosses Over

NEW YORK Memphis is still asso-
ciated in many people’s minds with
the likes of Booker T. & the M.G.’s
and Al Green. But the reality behind
the market’s unchallenged leader,
WHRK, involves a heavy mix of pop
artists and songs.

For a long time, Memphis was
“Soul City No. 1,” and WDIA-AM,
one of the industry’s pioneering
black radio stations, reflected the
city’s musical direction. But times
have changed.

WDIA’s FM sister station WHRK
reached the a new peak by winning
the fall Arbitrons with a 15.5 over-
all, 12-plus share. According to mu-
sic director Jimmy Smith, the key to
WHRK’s rise is that as much as 25%
of its playlist is composed of music
by white artists. A casual listen to
WHRK shows it isn’t unusual for
the station to play Phil Collins’
“Take Me Home" right after L.L.

Cool J's “Rock The Bells.”

“We don't play white records to
grab white listeners,” Smith says,
“but to damn near hold onto young
blacks. Young black kids call for
Tears For Fears and Phil Collins. A
record like Falco’s ‘Rock Me Ama-
deus’ cuts right down the middle,
appealing to blacks and whites.

“In 10 years, young black kids are
not going to give a damn who cut it
as long as it’s in the pocket. You
can’t stereotype Memphis’ taste.”

Smith, who does a six-hour air
shift on Saturdays, does point out
with pride that WHRK broke the
soulful “Taxi” by J. Blackfoot, a na-
tional hit for Memphis-based Sound
Town Records.

Over the last two years, Smith
has seen WHRK'’s musical mix cre-
ate a steady increase in its ratings.
As a result, he suggests, the sta-
tion’s success has made the local top

40 outlets “pay more attention to
black music. CHR overall has bene-
fitted from black radio’s making
hits. They’ve added them to their
mix. In this market, which for a
long time was very segregated mu-
sically, we have responded by play-
ing the white acts that appeal to
blacks.”

Smith calls it “cherry-picking”
top 40 stations for songs, although
he refuses to play the same versions
of white hits as his pop competitors.
“They can have the seven-inch. I
want the 12-inch mix. If I can't get
it, I'll make my own.”

This method, Smith says, ensures
that WHRK maintains its own iden-
tity. He cites a special “Memphis
mix” of the Pet Shop Boys’ “West
End Girls” as one example.

NELSON GEORGE

FEATURED PROGRAMMING

(Continued from preceding page)

nie Shakes, Franklin Ajaye, Live
From The Improv, DIR Broadcast-
ing, one hour.

May 19-25, Laura Branigan, Pop
Concert Series, Westwood One, one
hour.

May 19-25, Jerry Jeff Walker,
Live From Gilley’s, Westwood One,
one hour.

May 19-25, Jeffrey Osborne, The
Concert Hour, Westwood One, one
hour.

May 19-25, Pointer Sisters, Part
11, Special Edition, Westwood One,
one hour.

May 19-25, Glenn Miller, Encore
with William B. Williams,
Westwood One, two hours.

May 23, Judas Priest, Live From
St. Louis, DIR Broadcasting, one
hour.

May 23-25, Supremes, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

May 23-25, Billy Eckstine, The
Great Sounds, United Stations,
four hours.

May 23-25, Culture Club, Count-
down America with Dick Clark,
United Stations, four hours.

May 23-25, Spyro Gyra, The Jazz
Show with David Sanborn, NBC
Radio Entertainment, two hours.

May 23-25, Pet Shop Boys, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

May 23-25, Don Williams, Week-
ly Country Music Countdown, Unit-
ed Stations, three hours.

May 23-25, Stevje Nicks, Ka-
trina & the Waves, Rock Chroni-
cles, Westwood One, one hour.

May 23-25, Various Artists,
Summer of '86, NBC Radio Enter-
tainment, four hours.

May 23-25, Jackson Browne,
Hot Rocks, United Stations, 90
minutes.

May 23-26, Rush, Profile 86,
NBC Radio Entertainment, 90 min-
utes.

May 23-26, Various Artists,
Rock & Roll Never Forgets: The
Greatest Bands, Westwood One,
six hours.

May 23-29, Judas Priest, Metal-
shop, MJI Broadcasting, one hour.

May 24, Fats Domine, Solid

4

KLOSe Calls. Former Styx member J.Y. Young, Center, pays a visit to the
KLOS Los Angeles decision-makers to talk up his Absolute/Passport/Jem solo
album, "'City Slicker.” Welcome-wagoners are KLOS program director Tim Kelly,

left, and his assistant, Kurt Kelly.

Gold Saturday Night, United Sta-
tions, five hours.

May 24-26, Byrds, Gary Owens
Supertracks, Creative Radio Net-
work, four hours.

May 25-June 1, Rolling Stones,
King Biscuit Flower Hour, DIR
Broadcasting, one hour.

May 26, Various Artists, New
Faces Of Country Music/Ricky
Skaggs Special, Mutual, three
hours.

May 30-June 1, Beach Boys,
Dick Clark’s Rock, Roll & Remem-
ber, United Stations, four hours.

May 30-June 1, Steve Allen, The
Great Sounds, United Stations,
four hours.

May 30-June 1, Julian Lennon,
Countdown America with Dick
Clark, United Stations, four hours.

May 30-June 1, Howard Jones,
Rick Dees’ Weekly Top 40, United
Stations, four hours.

May 30-June 1, Eddie Rabbitt,
Weekly Country Music Countdown,
United Stations, three hours.

FOR WEEK ENDING MAY 17, 1986

Billboard

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
88 REPORTERS ADDS ON

NEIL DIAMOND 22 49

HEADED FOR THE FUTURE
COLUMBIA

JAMES TAYLOR 15 36
THAT'S WHY I'M HERE coLumeia

DAVID PACK 10 30
THAT GIRL IS GONE warner

BROS.

HOWARD JONES 10 56
NO ONE IS TO BLAME fLekTRa

ANNE MURRAY 9 16

WHO'S LEAVING WHO caritor
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CONTEMPORARY

Compiled from a national sample of radio playlists.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

@ 11118 GREATEST LOVE OF ALL ariSTA 1-9466 4 weeks at No. One
& WHITNEY HOUSTON
@ 3113]s LIVE TO TELL sire 7-28717/WARNER BROS.
& MADONNA
@ 411nles ON MY OWN  mca 52770
@ PATTI LABELLE & MICHAEL MCDONALD
4 21218 TAKE ME HOME  aTLaNTIC 7-89472
& PHIL COLLINS
@ 7 [l & HOLDING BACK THE YEARS ELEKTRA 7-69564
& SIMPLY RED
@ 6l8ls NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37-05846/EPIC
SADE
@ 13117] 5 THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
JIVE/ARISTA 1.9465/ARISTA @ BILLY OCEAN
8 51718 CALL ME  a&m 2816
& DENNIS DE YOUNG
@ 10/14] 9 BAD BOY epiC 34.05805
¢ MIAMI SOUND MACHINE
10 (8!3 10 SO FAR AWAY  waRNER BROS. 7-28789
& DIRE STRAITS
@ 18| 24| 4 | YOUR WILDEST DREAMS  POLYDOR 883096-7/POLYGRAM
& THE MOODY BLUES
1219]6lm1 | THINK IT'S LOVE  ARISTA 1.9444
& JERMAINE JACKSON
@ 2223 A DIFFERENT CORNER cOLUMBIA 38-05888
& GEORGE MICHAEL
171191 6 SOMETHING ABOUT YOU  pOLYDOR 883362-1/POLYGRAM
& LEVEL 42
15 14110] 9 MANIC MONDAY  coLumBia 38-05757
& BANGLES
16 (11] 5 |13 TENDER LOVE  warNER BROS./TOMMY BOY 7-28818/WARNER BROS.
& FORCE M.D’S
@ 201211 5 ALL | NEED IS A MIRACLE  aTLaNTIC 7-89450
& MIKE & THE MECHANICS
19121 5 MOVE AWAY  VIRGIN/EPIC 34-05847
& CULTURE CLUB
19 (121 4 {12 OVERJOYED 7AMLA 1832/MOTOWN
& STEVIE WONDER
231291 4 NO ONE IS TO BLAME  €LEKTRA 7-69549
& HOWARD JONES
21 [ 161150 11 WHISPER IN THE DARK  ARISTA 1-9460
DIONNE WARWICK
22 115112118 THESE DREAMS  capimoL 5541
& HEART
@ 34| _| o | HEADED FOR THE FUTURE coLumBia 38-05889
NEIL DIAMOND
30137 3 THE LOVE PARADE  REPRISE 7-28750/WARNER BROS.
& THE DREAM ACADEMY
@ 2% |3a|3]| IF YOUR HEART ISN'T IN IT  asm 2822
& ATLANTIC STARR
26 121116115 SECRET LOVERS a&m 2788
& ATLANTIC STARR
27 | 24| 25| 6 IF YOU LEAVE aam 2811
& ORCHESTRAL MANOEUVRES IN THE DARK
NEW’ THAT'S WHY I'M HERE  coLumBia 38-05884
JAMES TAYLOR
311321 WEST END GIRLS Eemi-ameRICA 8307
& PET SHOP BOYS
30 (2518117 NIKITA  GEFFEN 7-28873/WARNER BROS.
. & ELTON JOHN
@ 33039/ 3 THE HEART IS SO WILLING mca 52814
STEPHEN BISHOP
32 | 27123 | 15| NOW AND FOREVER (YOU & ME) capiTOL 5547
& ANNE MURRAY
@ 401 —| 2 | THAT GIRL IS GONE  warNER BROS. 7-28892
DAVID PACK
34 [28126] 11 THE MUSIC OF GOODBYE (LOVE THEME FROM OUT OF AFRICA)
MCA 52784 & MELISSA MANCHESTER AND AL JARREAU
@ 37| _| 2 | MOVE CLOSER aTLanTiC 7-89424
& MARILYN MARTIN
36 [ 200221 8 HE DOESN'T CARE (BUT I DO) rca 14302
BARRY MANILOW
37 [32]27118 SARA  GRUNT 14253/RCA
& STARSHIP
NEW’ A FINE MESS moTOownN 1837
THE TEMPTATIONS
39 |39/ 3 WHAT HAVE YOU DONE FOR ME LATELY asm 2812
- ¢ JANET JACKSON |
40 3613115 BOP  EMI-AMERICA 8289 [
& DAN SEALS

C) Products with the greatest airplay this week. @ Video clip availability. ® Recording Industry Assn. Of
America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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55 IKKUSA

MHERICA'S MUSIC

KUSA To The Rescue. Bill Coftey, operations manager at country outlet KUSA St. Louis, right, poses with the Oak Ridge
Boys. The band performed a series of KUSA-sponsored coricerts to help raise $5,000 to fight child abuse.

>

SWNETT FOUNDATION

Country Sweets. Attendees of the Country Radio Seminar in Nashville get
together in the Billboard Information Network’s hospitality suite. Standing are,
from left, Doorknob Records’ Gene Kennedy, KRAK Sacramento’s Don
Langford, RCA artist Vince Gill, RCA’s Carson Schreiber, KUZZ Bakersfield's
K.C. Adams. and Doug Brannon and Eric Foxx of KNIX Phoenix. Seated are
RCA artists Michael Johnson and Juice Newton, and KRAK morning man Joey
Mitchell.

Green Earth. KRTH-FM (K-Earth) Los Angeles VP/GM Pat Norman, left, poses
with participants in the city’s annual St. Patrick’s Day Parade, which the station
covered exclusively. From left are paraders Constance Towers, Jimmy Murphy,
Mrs. Pat Norman, and U.S. Ambassador to Mexico John Gavin.

' | L ol - -
v1dw PR

Heads Of The Class. WBLS New York program director B.K. Kirkland gives an

affirmative nod to Jermaine Jackson and his Arista single | Think It's Love.”

Approving the decision-are, from left, WBLS assistant music ditector Merlin
Bobb, Jackson, Kirkland, Arista’s Jeanne Pierre, and WEL.S MD Mae James.

3 =I'H§'.'- B, |

—

Rock Lineup. The people responsibie for the success of Global Sateilite Network’s “Rockline' show (distributed by ABC
Radio) rest after an edition featuring Elektra artist Jackson Browne. The lineup, from left, is GSN's Rachel Perkoff, Mark
Felsot, and Cindy Tollin; Browne; GSN'’s Kris Lannin; Elektra’s Karen Vincent; Global’s Sharran Sanchez, Ray Gmeiner
and Byron Hontes of Elektra; Frontline Management’s Andy Slater; Jim Steel of “Rockline” affiliate WIOT Tolede; and
Elektra’s Roger Smith.

Miami Comes To Jersey. Gloria
Estefan of Epic's Miami Sound
Machine pays a visit to air staffers at
WAYV Atlantic City, N.J. Doing the
“Conga'are, from left, Estefan,
midday talent Allisson Wing, and night
man John Rizzo.

Lite Delights. KEFM “Lite 96" e ) === : ) ) =

Omaha afternoon personality Sherry Big State Welkcome. KKBQ-AM-FM Houston program director John Lander welcomes Polydor artist Jean-Michal Jarre to
Kennedy-gets a helping hand from the top 40 station, which sponsored a three-week promotion supporting Jarre’s latest American album, “Rendez-Vous.”
“Sesame Street’’ character Ernie To cap off the promotion, KKBQ simulcast Jarre’s recent multimedia show, **Rendez-Vous Houston: A City In Concert.”
during a station-sponsored “Sesame Pictured from left are City Councilman Jim Greenwood, Lander, Jarre, and the concert's co-executive producer, Michael
Street Live” show. Woolcock.
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EEK ENDING

POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST

cume aud

PLATINUM—Stations with weekly

ience of over 1 million.

GOLD—Stations with weekly cume

audience of over 500,000 up to a million. 1

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

27 EX The Blow Monkeys, Digging Your Scene 25 30 Falco, Vienna Calling 20 24 Heart, Nothin' At All 15 15 INXS, What You Need
28 23 Starpoint, Restiess 26 28 Howard Jones, No Dne Is To Blame 21 4 Bangles, Manic Monday 16 18 Nu Shooz, | Can't Wait
29 30 Mike & The Mechanics, All | Need Is A 27 29  Simple Minds, All The ThmFs She Said 22 28 Billy Ocean, There'll Be Sad Son%s T 17 19 Miami Sound Machine, Bad Boy
30 EX EG. Daily, Say It, Say ft 28 31 Simply Red, Hoiding Back The Years 23 27 Starship, Tomorrow Doesn't Matter Ton 18 22 The Jets, Crush Dn You
A —  Level 42, Something About You A29 — Journey, Be Good To Yourself 24 12 Culture blub, Move Away 19 21 Culture Club, Move Away
A — Jermaine Stewart, We Don't Have To Ta A30  —  EI DeBarge, Who's Johnny (“Short Circ - 25 25 Prince & The Revolution, Kiss 20 16 Jermaine Jackson, | Think it's Love
EX EX Heart, Nothin’ At All 31 32 Aretha Franklin, Ain't Nol udg Ever Lo 2% 29 Tears For Fears, Mathers Talk 21 2% Sumw Red, Holding Back The Years
EX EX Tears For Fears, Mothers Talk 32 33 Bangles, If She Knew What She Wants M 27 31 Atiantic Starr, If Your Heart lsn't | 22 24 Mr. Mister, is It Love
EX EX John Cougar Mellencamp, Rain On The S 33 34 Gavin Cﬁrislo?her, One Step Closer To Pittsburgh P.D.: Nick Bazoo 28 16 Sade, Never As Good As The First Time 23 25 Billy Ocean, There'll Be Sad Songs (T
EX EX Howard jones, No Dne is To Blame A34 — Prince, Mountain s 29 33 Howard Jones, No One Is To Blame 24 17 Orchestrai Manoeuvres In The Dark, Il
New York P.D.: Larry Berger EX EX El DeBarge, Who's Johnny (*Short Circ 12 Whitney Houston, Greatest Love Df All 30 38 TKA, Dne Way Love 25 30 George Michael, A Dilferent Corner
, s 3 EX EX King, Alone Withoul You 21 Van Halen, Why Can't This Be Love 31 37 22 Top, Rough Bo: 26 28 Sade, Never As Good As The First Time
1 1 Whitney Houston, Greatest Love Of All EX EX Oingo Bongo, Stay 33 Pet Shop Boys, West End Girls 32 34 Nicole, Don'f You Tyant My Love 27 34 Howard Jones, No One Is To Blame
2 3 Patti LaBelle & Michael McDonald, On 4 7 Madonna, Live To Tell 33 22 Phil Collins, Take Me Home 28 29 Starship, Tomorrow Doesn't Matter Ton
3 4 Pet Shop Boys, West End Girls B 5 13 Patti LaBelle & Michael McDonald, On 34 35 Wax, Right Between The Eyes 29 35 Joumey, Be Good To Yourself
4 7 Robert Palmer, Addicted To Love 6 6  Phil Collins, Take Me Home 35 30 Atlantic Starr, Secret Lovers 30 32  Mike & The Mechanics, All | Need Is A
5 5 Janet Jackson What Have You Done For 7 9 NuShooz, [ Can't Wait 36 40 Robert Tepper, Don't Walk Away 31 31 Tears For Fears, Mothers Talk
6 2 Prince & The Revolution, Kiss 8 8 IZTop, Rough Boy A37 —  Gavin Christopher, One Step Cioser To 32 33 Patti Austin, The Heat Ol Heat
78 Madonna, Live To Tell M 1027 9 14 George Michael, A Different Corner A38 — Falco, Vienna Calling 33 EX  Heart, Nothin® At All
8 9 Van Halen, why Cap’t This Be Love AM 1150 Bost D.- Bob Travis 10 12 Mike & The Mechanics, All | Need Is A 39 36 Force M.D.’s, Tender Love 34 EX Falco, Vienna Calling
9 10 Phil Coltins, Take Me Home oston U bo vi 1111 Miami Sound Machmeﬂ Bad Boy A4 — Belinda Carlisie, Mad About You 35 EX Julian Lennon, Stick Around
{? {g (TJ'r'chast'r',ai ‘ra‘;'oeueres In The Dark, If . % g »:hnsn:y ngslon, Greatest Love Of All g lg J"ane"‘ ,Ja'cls?;',”WL":'e ave You Done For A — godelsNOL:‘l of Migd Out (%l Sight " : — %evselsdzr;dSonhetpmg (Aboul You
e Outheid, Your Love . et Shop Boys, West End Girls r. Mister, v A — Stevie Nicks, Has Anyone Ever Writlen —  S0S Band, The Fines!
12 16 Miami Sound Machine, Bad Boy Los Angeles P.D.: Gerry Defrancesco 38 Madonng, Live'To Tel 14 18 Orchestral Manoeuvres in The Dark, If EX EX Simple Minds, All The Things She Said A —  Stephanie Mills, | Have Learned To Re
13 12 Nu Shooz, | Can't Wait 1 1 Pet Shop Boys, West End Girls 4 1 Robert Paimer, Addicted To Love 1520 Cuhture Club, Move Away . A — The Fabulous Thunderbirds, Tuff Enuff
{g H gvle|& Tr‘e MEc'aam&:S. All'l Need [s A § g Madonna, L|ve' To geu q 5 11 Orcheslzrals Manoeuvres In The Dark, If %? 2% };ara :3'e|F¢faw'rs' Mt!hf;'s Talk
angles, Manic Monday Whitney Houston, Greatest Love Of All 6 9 Level 42, Something About You e ield, Your Lovi
16 20 The Jets, Crush On You 4 2 Robert Paimer, Addicted To Love 7 7 Phil Collins, Take Me Home 18 19 lourney, Be Good To Yourself
17 23 Level 42, Something About You 5 & Patli LaBelie & Michael McDonald, On 8 10 Mike & The Mechanics, All | Need |s A 19 10 The Hooters, Where Do The Children Go
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Atlanta Top 40 Outlet’s Nighttime Sound
‘Jazz Havours’ Seasons WQXI’s Format

BY RUSSELL SHAW

ATLANTA For Atlanta’'s WQXI-
- FM, it’s Robert Palmer and Heart
by day, George Winston and Stan-
ley Jordan by night. This is the re-
sult of WQXI's “Jazz Flavours,” a
five-hour nightly program of soft
“new age” music and mellow fusion
that airs on the top 40 outlet from 8
p.m.to1la.m.

Hosted by veteran Atlanta air
personality Russ Davis, the pro-
gram is just concluding its second
ratings period as a seven-day opera-
tion. It premiered in late 1978 as a
Sunday night “mellow-down.” It
was reinforced four years ago with
an hour-long “Best Of Jazz Fla-
vours”’ airing Wednesdays at mid-
night, and was boosted to six-day
status late in 1984. Saturday night
programming was added just after
Labor Day last year.

Programming at the station for
the other 19 hours daily follows a
top 40 format, supplemented by se-
lected album cuts. Despite the ap-
parent musical dichotomy, Davis
does not see a disruption of continu-
ity.

“We're a full-service station do-
ing a lot of creative things,” says
Davis, whose program is occasional-
ly promoted by other 94Q DJs and
on advertising posters displayed in
Atlanta-area subway stations and
on buses.

For 94Q, getting the word out has
brought concrete—and steadily im-
proving—results. At night, “Jazz
Flavours” is putting money in the
bank through its impressive ratings

points with an age segment that ad-
vertisers find highly attractive.
During most of the “Jazz Flavours”
time slots, the Jefferson-Pilot outlet
dominated the 25-44 demographic in
the most recent summer and fall
books.

Over the past several months, At-
lanta’s No. 2 station, urban-format-
ted WVEE, has responded with a
mellow program of its own, “Quiet
Storm,” also heard from 8 p.m.-1
a.m. It relies more heavily on black
artists than “Jazz Flavours” does,
and plays a minimum of new age
music.

In spite of the program’s moni-
ker, Davis does not view “Jazz Fla-
vours’’ as a jazz show. ‘“Jazz is just
a term to me,” he says. “Nothing
new is being made in traditional be-
bop and swing styles, so something
had to evolve. I call this environ-
mental and ambient music. It sur-
rounds you .with an atmosphere.”

According to Davis, the secret of
the show’s success is not only the
perceptive programming of selec-
tions, but also the individual dynam-
ics involved. “We’ve created new
sets in use. Adults are listening to
us who have not listened to the ra-
dio in years—except maybe to Na-
tional Public Radio.”

Fittingly, advertisers on “Jazz
Flavours” include businesses that
traditionally try to approach the af-
fluent 25-44 segment. The client ros-
ter features condos, banks, import
auto dealers, and high-end stereo
shops.

For most of these patrons, an ad
contract to appear on ‘“Jazz Fla-

vours’’ resembles a deal made in
heaven. ‘“We buy most of our time
on Russ’ program. The show pulls
very, very well for us,” enthuses
Art Ioannides, owner of The Stereo
Shop, a two-store audio dealership
in suburban Atlanta. “We ask peo-
ple where they heard about us, and
many of them say ‘Jazz Flavours.””

There is similar enthusiasm for
the show in Atlanta’s record promo-
tion fraternity. “ ‘Jazz Flavours’ is
our main outlet in the market for
Windham Hill artists,” says Lee
Durham, an Atlanta promotion rep-
resentative for A&M Records, dis-
tributor of the new age label. “We
feel direct sales results in the mar-
ketplace as a result of it.”

While “Jazz Flavours’ is un-
doubtedly a big hit with Atlanta’s
yuppies and the businesses they fre-
quent, the program’s conservative
programming mix does not win un-
limited support in the jazz-concert
community. “Russ is a great help in
promoting the more pop acts,” says
Steve Harris, owner of Windstorm
Productions, a concert production
company active in bringing jazz
shows to the city. ‘““His audience is
one that follows trends. He’s not a
big help breaking the more esoteric
acts.”

Davis acknowledges that he con-
siders “Jazz Flavours” a pop show,
but there are limits to its pop pa-
rameters. Davis played “Mornin’”
by Al Jarreau and “The Sweetest
Taboo” by Sade before they were
released as singles, but he took both
tunes off his menu when other for-
mats embraced them.

BY BILL HOLLAND

WASHINGTON Station owners
will not be saddled by an FCC re-
| quirement to mainlain compre-
| hensive public programming
{ logs, as they were in the past.
i But according to a May 1 decizion
by the commission, they will be
required to list programs that
give the “"most zipnificant treat-
ment"" to community issues.

The commizsion modified its
quarterly izsues-programs list
for commercial stationz in re-
sponse to an appeals court re-
mand for further FOC action—
following a court caze over the
19281 deletion of the old rule. At
that time, the commission said it
would rely on annuval reports
placed in the public file.

The list modification, the FOC
said, is not expected to "plaﬂﬁ an
undie burden’ on licensess. In
1981 the POC deleted many of its
rules in an attempt to ‘deregu-
late” browdeasting,

Hecently, the commission ter-
minated itz review of the FM
lechnical and operational restric-
tions intended to remove rules
which arc unduly burdensome, or
that “inhibit the dynamies of
marketpiacv competition,'—a
" phrase which recurs often atl the
>E"GC unider the: cha:rmmuhm of
| Mark Fowler,

i In addition to terminating the
i k3

P

%rilnm smﬁdEMS Lifted
"-*In New FCC Action

i
S

review, the FOC alzo took the fol-
lowing actions:

# Deletion of FM stereo sound-
transmission standards.

o Removal of standards
“which limited development of
new methnds of FM stereo trans-
migsion." 3

® Removal of standards deal-
ing with main-channel signal
degradation caused by a station’ s
subsidary signal.

» Deletion of transmission svs
tem safety requirements.

# Removal of noncommercial
educational FM rules duplicated
elsewhere in FOC guidelines.

In recent weeks the commis-
sion has changed its rules re-
garding FM upgrades (stations
can now go to higher power lev-
els and antenna heights without
the risk of other applicants com-
peting for their channels in com-
parative hearings). The FOC also
is working on geveral other pro-
posals that could change FM allo-
cations: gllowing any class sta-
tion on any commercial frequen-
oy, replacing current definitions
of FM station classes (by mini-
mum power and height) with
elassification by a so-called “eon-
tinuous range’ of heights and
powers for the stalion’s service
contour, and determining a sta-
tion's class by its city of license
rather than by its Lransmitter”
site location.
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Ex-Cohort Caffey An Equal Partner

Belinda Catisle Go-Goes Solo—Sort 0f

BY STEVE HOCHMAN

LOS ANGELES Belinda Carlisle is
no longer a Go-Go, but she hasn’t
severed the ties with her past. Still
signed to Miles Copeland’s IRS Rec-

‘After the first
Go-Go’s album,
it got less exciting’

ords, the label that launched the
now defunct group to stardom five
years ago, Carlisle has recorded her
debut solo album, “Belinda.”

And although she is being mar-
keted as a solo artist, Carlisle re-
veals that guitarist/keyboardist/-
songwriter Charlotte Caffey, anoth-
er former Go-Go, participated as an
equal partner in virtually every as-
pect of the album.

“It originally started out to be
‘Belinda & Charlotte’,” says Caffey.
“The way things took their course, [
realized that I wasn’t really ready
to do anything up front.”

Both women say that “Belinda”
was the most satisfying album
they’'ve worked on since the Go-
Go's’ debut 1981. “After the first

Go-Go’s album, it got progressively
less exciting, and less of a chal-
lenge,” says Carlisle.

According to the singer, IRS al-
lowed complete artistic control
throughout the project—even down
to the relatively risky choice of pro-
ducer Michael Lloyd, who was rec-
ommended by Carlisle's vocal coach
and i1s known primarily for his work
with such teenybopper stars as
Shaun Cassidy.

IRS may have been disappointed
that the solo debut of another ex-
Go-Go, Jane Wiedlin—released last
year, several months before the
group ultimately dissolved—failed
to meet commercial expectations.
But the MCA-distributed label is
treating ‘‘Belinda’’as a priority
record.

Copeland says that he learned a
valuable lesson from the Wiedlin al-
bum. “In the case of Jane, she didn’t
have a band,” he says, noting the
difficulty of selling an act that can’t
support its album with live perfor-
mances. “When Belinda's manage-
ment [Gold Spaceship’s Danny
Goldberg and Ron Stone] came in
and said, ‘When'’s the album coming
out?’ I said, ‘When’s the tour?’ They
said, ‘How can we do a tour without
the record?’ I said, ‘How can I do a

Gocker Returns To Rock
No Longer A ‘Civilized Man’

BY STEVE GETT

NEW YORK After monitoring
successful comebacks by Tina
Turner and Heart, Capitol Records
is attempting to bring veteran rock-
er Joe Cocker back into the public’s
eye.

The label’s vice president of a&r,
Don Grierson, who signed Cocker
two years ago, says, ‘You have to
be very careful, though. You can’t
just keep bringing back old art-
1sts—that doesn’t work. I think you
truly have to believe that there is
something unique involved that
may have lost its focus. With Joe
Cocker, it’s a case of having a great
artist—one of the classic singers.”

Capitol’s efforts to revitalize
Cocker’s career seem to be paying
off. With his latest release, “Cock-
er,” climbing the Top Pop Albums
chart, it is hoped that the vocalist
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will match the success of his 1982
duet with Jennifer Warnes, ‘“‘Up
Where We Belong.”

That song, from the movie sound-
track to “An Officer And A Gentle-
man,” not only topped the Hot 100,
it also garnered a Grammy and an
Academy Award. However, Grier-
son says it had a mixed effect on
Cocker’s career.

“It helped Joe in one sense,” says
Grierson. “But, it was very, very
detrimental to him in another. It
gave him a hit record and brought
his name back to the mass market
again. However, because it was
such a pop, middle-of-the-road rec-
ord, it took away Joe’s roots in the
eyes of the public and certainly in
the industry.”

When Cocker landed his deal with
Capitol, he had recorded a number
of similarly mellow tunes in Nash-
ville. “After we signed him, he went
back in the studio and recorded an-
other half an album, which became
the ‘Civilized Man’ record.”

Released in April 1984, Cocker’s
first Capitol album lacked the bite
of “Cocker.” Grierson views the lat-
ter as “Joe’s proper debut for the la-
bel. After ‘Civilized Man’ came out,
Joe, Michael Lang [Cocker’s manag-
er], and I spent a lot of time zeroing
in on just what the heck Joe Cocker
was really all about. And it’s my
firm belief that Joe is a rocker.”

Five different producers were
hired to work on “Cocker,” includ-
ing Terry Manning (co-producer of
ZZ Top’s “Eliminator’’), Ron Nevi-
son (Heart and Ozzy Osbourne), and
Bernard Edwards (Power Station
and Robert Palmer).

(Continued on page 23)

record without the tour?’ When she
stands in front of an audience, she’ll
sell records.”

Carlisle and Caffey formed a
touring band—featuring four male
members—and hit the road this
week for a handful of small South-
ern California shows, coinciding
with the album’s release. Then
they’ll do a series of opening dates
with Robert Palmer, and it is hoped
that Carlisle will be able to headline
by the summer and continue to per-
form through the end of the yeur.

Upon completion of the tour, Car-
lisle plans to step out of the spot-
light and help Caffey with her first

solo project.

New Project Features Adams, Knopfler, Britten

Tina Turns Up Top Names For Album

by Steve Gett

NEW YORK Tina Turner is
breaking ground on the followup
to her quadruple-platinum “Pri-
vate Dancer’’ album. ““On The
Beat’’ has learned that produ-
cer/writer Terry Britten is cutting
tracks, with the singer laying
down preliminary vocal work.

Britten is one of several produe-
ers slated for the project. Bryan
Adams will work on at least two
songs, following his successful col-
laboration with Turner on “It's
Only Love” and their series of Eu-
ropean concerts together last year.
Runiors of a romantic link between
the two are denied.

Mark Knopfler is expected to
work on several Turner tracks af-
ter returning from Dire Straits’
Australian tour; Rupert Hine also
appears set to earn a production
credit or two on the album.

Turner will record at least 14
songs for the album, tentatively
set for September release.

WATCH OUT FOR Sigue Sigue
Sputnik, an outrageous new Brit-
ish band formed by Billy ldol’s ex-
Generation X sidekick and co-writ-
er Tony James. Hailed in the press
as “the biggest hype since Frankie
Goes To Hollywood,” the outfit’s
debut single, “Love Missile F1-11,”
recently topped the U.K. charts.

Manhattan Records is hoping
that the group will take the U.S. by
storm. MTV ran a brief interview
with James last week, in which he
warned, ‘‘Watch out, Billy—we’re
coming.”

THE FABULOUS Thunderbirds
are going to jail. The Austin band
hasn’t broken the iaw, but a May
20 benefit concert has been lined
up at the maximum-security Ore-
gon State Penitentiary in Salem,
Ore. The invitation to perform be-
fore 1,750 inmates came from en-
tertainment chairman Jimmy
Bernhard, who is serving 20 years
for armed robbery.

SHORT TAKES I: The new Gene-
sis album, which hits stores next
month, is called “Invisible Touch.”
The title track is the first single . . .

The Ultimate Reward. Metal madman Ozzy Osbourne shows off the platinum

disks he received for his latest album, “The Ultimate Sin,” at a recent reception
in New York. Osbourne is on tour supporting the CBS Associated label release.
(Photo: Chuck Pulin)

Missing Persons are mixing their
next Capitol release in New York
with Steve Thompson and Mi-
chael Barbieri. The record was
produced by Bernard Edwards,
who also worked on the forthcom-
ing Air Supply album and could
well be working at Manhattan's
Power Station this summer, on the
second Belouis Some record . ..
Ready For The World is ready
with its second album. Watch for
the MCA band to top the platinum

ON THE BEAT

Artist news, touring,
signings, venues . . . for
those who need to know

P TR e TR G R SR S R e e

success of its 1985 debut . .. Jean-
Michel Jarre’s wife, actress Char-
lotte Rampling, says that she and
hubby are hoping to record her
first singing album later this year
... Billy Squier is completing an
album in London with producer
Peter Collins. Look for an August
release ... African musician Fela
Kuti has been released from a Ni-
gerian prison after serving one
year of a five-year sentence. At
presstime, it was uncertain wheth-
er the controversial Kuti will be
getting back into music . . . Stones
drummer Charlie Watts plays
U.K. dates next month with his 33-
piece big band—mostly at Lon-
don’s legendary Ronnie Scott’s
club. Meanwhile, Mick Jagger ap-
pears set to make a new movie . . .
David Bowie has shot a video for
his upcoming ‘““Underground—
Theme From Labyrinth” single in
Paris with director Steve “Take On
Me"” Barron.

IRON MAIDEN has been catching
the sun while completing a new al-
bum at Compass Point studios in
the Bahamas. Coinciding with the
albuin’s scheduled September re-
lease, the metal mongers will once
again kick off a global tour, play-
ing concerts in such Eastern Euro-
pean countries as Hungary. Po-
land, and Czechoslovakia. A month
of U.K. dates commences Oct. 3,

after which Maiden returns to Eu-
rope. North American concerts are
planned for early 1987.

EDDIE GOES TO VEGAS: After
two nationwide standup comedy
tours, comedy albums, a singing al-
bum, and assorted movie roles, Ed-
die Murphy is set for his Las Ve-
gas debut June 14 and 15 at the
Hilton.

The venue is returning to a
superstar policy and has also
booked 1986 dates for Bill Cosby
and Rodney Dangerfield, as well
as musical acts like James Brown,
Juice Newton, Gladys Knight &
the Pips, the Judds, and the Nitty
Gritty Dirt Band.

SHORT TAKES II: John Parr’s
second Atlantie album is slated for
late summer or early fall release,
with U.S. dates to follow. Parr has
written and recorded the song
“Two Hearts,” the title track from
the forthcoming movie “American
Anthem” ... Phil Collins is wind-
ing up production duties on the
new Eric Clapton album, at the
Hit Factory in New York ... Fear-
less of terrorist action, Joe Jack-
son began a 20-date European trek
May 1. Joe will be bringing his
“Big World” show to the U.S. for a
seven-week tour next month ...
The new Queen album, due next
month, is called “A Kind Of Mag-
ic” ... After recording a new RCA
album in June, Mr. Mister em-
barks on a 45-date North American
tour July 25 ... The supergroup
Asia may well be no more. No offi-
cial comment yet, but singer/bas-
sist John Wetton kicks off U.K.
solo dates next month . . .

WNEW-FM’S Scott Muni, in Lon-
don for a week of live broadcasts
to New York, cornered David
Bowie for a rare interview. Bowie
was surprised when Muni told him
that a television series is in produc-
tion based on the movie “The Man
Who Fell To Earth,” which starred
the British singer. Bowie said the
idea was wonderful and revealed
that he had considered doing a se-
quel that would rejoin his original
character 10 to 12 years later.
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alent in Action

VAN HALEN
Rosemont Horizon, Chicago
Tickets: $15.50

VAN HALEN’s near SRO concert
here April 23 (their previous night’s
show had been a sellout) was fur-
ther testimony to the band’s post-
Roth staying power—or more accu-
rately, to the unabated popularity
of guitarist extraordinaire Eddie
Van Halen.

The audience welcomed Sammy
Hagar as new lead singer, but it’s
certain that the group’s supporters
would not accept any Van Halen in-
carnation without its superstar gui-
tar hero. The man could triumph in
speed contests with the most nim-
ble-fingered guitarists in rock, and
he also plays with incredible fi-
nesse—something so many of his
contemporaries lack.

Van Halen’s performance cen-
tered on material from the chart-
topping ““5150°" album. Songs like
“Summer Nights,” “Why Can’t This
Be Love,” “Love Walks In,” and the
title track came off most effectively
in concert.

Only a handful of older Van Ha-
len hits were thrown in: “Jump,”
“Panama,” ““Ain’t Talkin’ 'Bout
Love,” and the group’s classic cover
of the Kinks’ “You Really Got Me.”
Hagar also sang two of his own sig-
nature selections, “One Way To
Rock” and “I Can’t Drive 55.”

The audience was completely sup-
portive of Hagar’s vocal work—
even on the older tunes. There was
a mighty cheer when, toward the
end of the show, the singer thanked
the crowd for its loyalty.

Van Halen may have hedged its
bets by performing very little pre-
“*5150"" material. Hagar even re-
cruited a few audience members to
sing “Jump,” probably to avoid un-

favorable comparisons with Roth.

But it’s plain from the crowd reac-
tion and record sales that the re-
structured group is still one of
America’s leading rock forces, with
its guitarist very much in the driv-
er’s seat. MOIRA McCORMICK

SIMPLE MINDS
THE CALL
Greek Theatre, Los Angeles
Tickets: $18.50, $17, $11

DESPITE beautifully staged, ex-
cellently lit, and cleanly amplified
presentation, Simple Minds’ show at
the opening of the summer season
here was ultimately bogged down
by its own structure.

Lead singer Jim Kerr’s voice has
depth but no range, and the group’s
songs have lyrical power but no

rhythmic punch.

The set was at its best when the
band picked up the pace, on songs
like “Ghost Dancing” and “Prom-
ised You A Miracle,” and at its
weakest when the group attempted
a Sly & the Family Stone medley for
its second encore.

Simple Minds may have certain
things in its favor, but soul isn’t one
of them. Opening act the Call has
soul to spare—soul in the sense of
guts and emotion, however, rather
than in the r&b sense.

Vocalist/bassist Michael Been
sang every song as if his life de-
pended on it. Unlike Kerr, he didn’t
stop to chat between numbers; the
forward momentum of the Call’s 35-
minute set was just too intense to
allow it.

By the time the support group
finished up with its 1982 hit, ‘“Walls
Come Down,” both performers and
audience were left drained. The
Elektra act then left the stage to an
unexpected standing ovation.

ETHLIE ANN VARE

WILLY DEVILLE
Lone Star Cafe, New York
Tickets: $15

WILLY DEVILLE is more a cha-
meleon than the lounge lizard he re-
sembles. In performance here April
25, he slipped effortlessly from
raunchy rock’n’roller to tender bal-
ladeer, covering every base in be-
tween. He assumed each role flaw-
lessly, dishing up an intriguing,
thoroughly satisfying show—all on
a stage barely large enough to con-
tain him and his six band members.

That band, newly assembled from
the ashes of Mink DeVille, skillfully
kept pace with DeVille’s ever-
changing material. Seemingly every
type of percussion instrument
known to man was used depending
upon the' mood of a particular song.
Plaintive horns provided the urban
flavor that runs through most of
DeVille’s repertoire, particularly
“Desperate Days” and “Stand By
Me,” the Ben E. King classic that
sounds as if it were written with De-
Ville in mind.

DeVille’s one-of-a-kind voice, at
once honey-smooth and full of
frogs, was completely captivating,
and his material and performance
were as original as they were varied
and entertaining. In short, the show
was so nearly perfect that for all in-
tents and purposes, it was.
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Amusement
Gross Attendance S
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
z770P Hartford Civic Center April 25,26,28  $589,680 38,673 Cross Country Concerts
JIMMY BARNES Hartford, Conn, $17.50/$14.50 three sellouts
KENNY ROGERS Met Center April 25 $321,72 17922 North American Tours
DOLLY PARTON Bloomington, Minn. $18.50/$16.50 18,043
LEE GREENWOOD
| SAWYER BROWN

KENNY ROGERS Riverfront Coliseum April 27 $273,007 15,261 North American Tours
DOLLY PARTON Cincinnati, Chio $18.50/$16.50 17,282
LEE GREENWOOD
SAWYER BROWN
DAVID COPPERFIELD Wang Center for the April 25-27 $248413 14,195 Pace Theatrical

Performing Arts $24.50-$13.50 25,800

Boston, Mass.
AMY GRANT The Forum May 2 $240,574 17372 Parc Prods./Celebration Concerts/
RICH MULLINS Inglewood, Calif. $16.50/$14.50 sellout Blanton-Harrell Concerts
THE FIRM Joe Louis Arena May 2 $234 945 15,663 Brass Ring Prods.
MASON RUFFNER Detroit, Mich. $15 sellout
STEVIE NICKS Hartford Civic Center May 2 $229,102 13,941 Cross Country Concerts
oPUS Hartford, Conn. $15.50/$13.50 sellout
KENNY ROGERS Assembly Halt April 24 $198,898 11337 North American Tours
DOLLY PARTON Univ. of Illinois $18.50/8$16.50 17,161
LEE GREENWOOD Champaign, Ill.
SAWYER BROWN
RUSH The Omni April 25 $192,090 12,806 Beaver Prods.
BLUE OYSTER CULT Atlanta, Ga. $15 sellout
TED NUGENT Cobo Arena May 3 $183,795 12,253 Brass Ring Prods.
STRUT Detroit, Mich. $15 sellout
RUSH The Arena April 28 $170,535 11,369 Beaver Prods.

St. Louis, Mo. $15 sellout
RUSH Kemper Arena April 28 $162,922 11,436 Contemporary Prods./New West
BLUE OYSTER CULT Kansas City, Mo. $14/813 12,200 Presentations
0ZZY OSBOURNE New Haven Coliseum Aprit 24 $149,532 9,826 Cross Country Concerts
METALLICA New Haven, Conn. $15.50/$13.50 sellout
AEROSMITH Rochester War Memorial May 4 $146,184 10,827 Monarch Entertainment Bureau
TED NUGENT Rochester, N.Y. $14.50/$13.50 sellout
WILLIE NELSON Concord Pavilion April 23 $142,350 8,159 in-house
EMMYLOU HARRIS Concord, Calif. $20.50-$15.50 seout
0ZZY OSBOURNE Charlotte Coliseum May 2 $123,598 8,524 Kaleidoscope Prods./Beach Club
METALLICA Charlotte, N.C. $14.50 12,900 Concerts
KENNY ROGERS MECCA (Milwaukee Exposition &  April 23 $119,510 7632 North American Tours
LEE GREENWOOD Convention Center & Arena) $16.50/$13.50 12,248

| SAWYER BROWN Milwaukee, Wis.

THE FIRM The Omni April 23 $119,475 797 Alex Cooley/Southern Promotions
MASON RUFFNER Atlanta, Ga. $15 17,037
zzToP Murphy Center May 4 $117.412 11,190 Beaver Prods.
JIMMY BARNES Middle Tennessee State Univ. $16 sellout

Murfreesboro, Tenn.
AMY GRANT Concord Pavilion May 1 $110,133 8,120 in-house
RICH MULLINS Concord, Calif. $15.50/$12.50 sellout
AMY GRANT Arizona Veterans April 26 $109,750 8,608 Evening Star Prods.
RICH MULLINS Memorial Coliseum $13.50/%12 11916

Phoenix, Ariz.
HEART Jacksonville Veterans April 25 $97,095 6473 Alex Cooley/Southern Promotions
HONEYMOON SUITE Memorial Coliseum $15 11,676

Jacksonville, Fla.
ROBIN WILLIAMS RPI Fieldhouse April 22 $90,147 6581 Cafferty Concerts
BOBBY MCFERRIN Troy, N.Y. $15.50/$13.50/$11.50 sellout
GEORGE THOROGOOD & THE Glens Falls Civic Center May 2 $80,446 6078 John Scher Presents
DELAWARE DESTROYERS Glens Falls, N.Y. $13.50 6,729
NRBQ
ROBERT PALMER Wiltern Theater April 25 $75,898 2,200 Bill Graham Presents
BOURGEOIS TAGG Los Angetes, Calif. $17.50 two sellouts
WILLIE NELSON & FRIENDS Oakwood Amphitheater April 26 $72.211 3,895 Rock ‘N Chair Prods./Feyline
EMMYLOU HARRIS Manteca, Calif. $20/$18.50 5,000 Presents
THE FIRM Lakefront Arena April 25 $72,261 4,662 Alex Cooley/Southern Promotions
MASON RUFFNER Univ. of New Orleans $15.50 9971

New Orleans, La.
AMY GRANT Omaha Civic Auditorium April 21 $70,476 5428 Jam Prods./Harvest Progs.
RICH MULLINS Omaha, Neb. $13.50/$12.50 8,000
AMY GRANT Colorado Univ. Events Center April 23 $63,597 4738 Feyline Presents/Road Home Prods.
RICH MULLINS Bouider, Colo. $14.50/$13.50 7,500
DAVID COPPERFIELD Palace Performing Arts Center April 23 $58,259 3817 TM Prods.

New Haven, Conn. $17.50/$15.50/$12.50 two sellouts
SIMPLE MINDS Events Center April 23 $45,414 3,399 Avalon Attractions
THE CALL Univ. of Santa Barbara $14.50/$13.50 5,200

Santa Barbara, Calif.
DAVID COPPERFIELD Worcester Memorial Auditorium April 22 $45,058 3385 Artistic Prods.

Worcester, Mass. $16/814 6,000
VIOLENT FEMMES Hollywood Pailadium April 26 $41,512 3,300 Avalon Attractions
PHRANC Hollywood, Calif. $13.50 4400
MARILLION Beverly Theater April 28-29 $34,633 2,348 in-house

Beverty Hills, Calif. $14.75 2,756
STEPHANIE MILLS Folly Theater April 27 $33,280 2017 Ragtime Presentations
ATLANTIC STARR Kansas City, Mo. $16.50 two sellouts
STEVEN WRIGHT Music Hall May 3 $30,406 2141 Contemporary Presentations
JAMES LEE STANLEY Omaha, Neb. $14.50 2,608
CARNEGIE BLUES Carnegie Hall April 24 $30,244 1,541 John Scher Presents
JOHN LEE HOOKER New York, N.Y. $20/$18.50/$15 2,800
ELVIN BISHOP
CHARLIE MUSSELWHITE
NIGHT HAWKS
ROBERT CRAY BAND, JOHNNY
COPELAND
THE CULT The Paramount Theater May 1 $28,056 2,004 Media One
DIVINYLS Seattle, Wash. $14 2,800
COMEDY BLAST 86 Westport Playhouse May 2 $20,835 Lm Contemporary Prods.
RICHARD LEWIS St. Louis, Mo. $15/813 2,168
ELAYNE BOOSLER
ROSANNE BARR
REBA MCENTIRE Municipal Auditorium April 26 $18,640 1,864 J.C. Promotions
PAKE MCENTIRE El Dorado, Ark. $10/38 sellout

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Simply Red’s Success Hasn’t Come Simply
Record Co. Collapsed A fter Releasing Debut LP

BY ETHLIE ANN VARE

LOS ANGELES Less than a
month after Simply Red released its
debut album, ‘““Picture Book,”’
through Elektra U K. last October,
the record company closed down. To
make matters worse, the British
soul group had received no less than
six offers from other majors before
inking a contract with the label.

“We signed with Simon Potts
[Elektra U K.’s a&r staffer] off gut
reactions,” says lead vocalist Mick
“Red” Hucknall. “The other labels
were offering more money, but the
money wasn't important to us. Who
cares about an advance when
you've got to pay it back anyway?
We wanted the points. We wanted
the control.”

Simply Red’s dilemma ended,
however, when WEA International
picked up worldwide distribution
for the group, with Elektra’s U.S.
company still handling North Amer-
ica.

“WEA has a great deal of clout,
both artistic and financial,” says
Simply Red’s manager, Elliot Rash-
man. “Now we have an album that's
been No. 1 for nearly three months
in Holland, we have a top 10 in Ger-
many, and it hasn’t moved out of
the top five in Italy for God knows
how many months.”

Rashman, who was a concert pro-
moter in the band’s Manchester
hometown when he discovered
Hucknall five years ago, is deter-
mined to break Simply Red in Amer-

COCKER RETURNS

(Continued from page 20)

Despite the significant chart
showing of “Cocker,” which is also
a top five album in Italy and West
Germany, the first U.S. single,
“Shelter Me,” which was released
before the album, failed to make
strong chart impact.

“The indie problem happened in
the third week of its release,” says
Grierson. “And you know what hap-
pened to every record that wasn’t
crucial to radio. Joe Cocker isn’t
considered an automatic top 40 art-
ist, so it wasn't erucial for them to
add him. We got caught in a trap,
and it was frustrating.”

According to Grierson, “Joe
gained heavy rotation exposure on
MTV with the video for ‘Shelter
Me,” which has helped to give people
an idea of what he’s about. The al-
bum is selling, and we're getting
very positive feedback on the sec-
ond single, ‘You Can Leave Your
Hat On’ [featured in the recent ‘9
1/2 Weeks’ movie].”

Whether Cocker will follow in the
multiplatinum footsteps of label-
mates Heart and Tina Turner re-
mains to be seen. Grierson says,
however, that Capitol is “totally op-
timistic about the singer’s chances.”

“Already, people are starting to
realize that Joe is an artist to con-
tend with,” he says. “And when
they hear him sing and see him on
video, it’s resulting in a psychologi-
cal snowball, where people are rec-
ognizing that something’s going on.
And I think that’s all part of what’s
called artist development.”

ica. Before “Picture Book” was re-
leased here, he hired former FBI
talent agent Pamela Burton to act
as the group’s U.S. co-manager.

Last month, Simply Red was
brought over to play six club dates
in major cities, which Rashman says
were intended more to introduce the
band to Elektra’s staff than to sell
tickets.

“We want this market—we love
America,” says Rashman. “We've
just started here, and it’s going to
take us four years, I reckon, to get
established. But eventually we
want to be a household name.”

Simply Red has already scored a
No. 2 dance hit with a cover of the
Valentine Brothers’ tune “Money’s
Too Tight To Mention” and is climb-
ing the Hot 100 with the ballad
“Holding Back The Years.”

The group’s music has multifor-
mat appeal and, according to Huck-
nall, “We get played on jazz sta-
tions, on soft music stations—the

only stations we don’t get a lot of
play on are rock’n’roll stations.
We're attracting a market of people
who don’t regularly go out and buy
records, people in their 30s and 40s.

“For ‘Holding Back The Years’ to
happen was a real surprise for me.
America always seemed such a long
way away to me, in terms of time
and success. But what’s happening
with this record is that it's breaking
naturally, almost by word of
mouth.”

Simply Red will be back in the re-
cording studio this summer and tar-
gets its second release for the fall.
In the meantime, Hucknall will be
co-writing new material with veter-
an Lamont Dozier, and the band will
appear at major European summer
festivals.

ATLANTA Several prominent re-
gional artists with national record-
ing contracts received Atlanta Mu-
sic Awards at a ceremony held at
the Hyatt Ravinia Hotel here on
May 4.

The awards were co-sponsored
by Turtle’s, the 45-store record/
tape retailer, along with local ra-
dio station WSB-FM and the local
chapter of the National Academy
of Recording Arts & Sciences
(NARAS). A total of 18 awards
were presented: six decided by
public voting at Turtle’s stores,
and 12 by votes from the 500-mem-

18 Awards Presented
Atlanta Industry Honors Its Own

ber Atlanta NARAS chapter.

Among the better-known acts
honored in the various categories
were A&M's Swimming Pool Q’s
(rock’n’roll), Elektra’s Steve
Morse (guitar), Mylon LeFevre
(gospel/contemporary Christian),
Peabo Bryson (composer), and Bil-
ly Joe Royal (country).

The only multiple award winner
was Tom Grose & the Varsity, a
new act that records for MS Rec-
ords. Grose received the male vo-
calist award, while he and his
group took top honors in the r&b
category. RUSSELL SHAW

Talent in Action

NEW ORLEANS JAZZ &
HERITAGE FESTIVAL
Fair Grounds, New Orleans
Tickets: $6

SUPERLATIVES are once again
in order when describing the initial
weekend of this annual celebration
of Louisiana culture. The festival
gates swung open at 11 a.m., April
25, with almost all styles of the
state’s indigenous music being rep-
resented over the next three days.

Local rocker Mason Ruffner pro-
vided early execitement with some
spirited originals and a few guitar
tricks to entertain the growing
crowd. Solid r&b was provided by
New Orleans veterans Al Johnson,
Oliver Morgan, and Aaron Neville,
who were cameoed with Bobby
Cure’s fine band. Pianist Al Far-
rell’s tribute to Smiley Lewis and
Big Joe Turner also provided top-
notch New Orleans r&b in the Jazz
Tent.

Other opening day acts included
the Humble Travelers, a talented
gospel group, Little Jeff Boutte &
His Zydeco Band, as well as festival
favorite, Cousin Joe, whose timeless
humor and bluesy piano always
please.

The following afternoon saw a
dramatic increase in attendance
with the participation of a number
of national acts, including Joan
Baez, the New Grass Revival, and
War, who all drew large crowds to
their stages. The afternoon had
many musical high points, particu-
larly the return of Clifton Chenier—
he was absent last year due to ill-
ness—who sounded great with his
Red Hot Louisiana Band. Shreve-
port’s A-Train also deserved high
marks for an energetic set, as did
Baton Rouge bluesman Tabby
Thomas, who was vastly improved
from past years.

The low points on Saturday after-

noon were lackadaisical sets from
Gatemouth Brown, Al Ferrier, and
Ernie K-Doe. Respite could be
found, however, at other stages in
the bluesy sounds of John Mooney,
Red Tyler’s smooth jazz, and the
steamy David Lastie r&b revue.

Sunday’s highlight was the Temp-
tations’ spectacular set, which
seemingly drew the entire popula-
tion of New Orleans. Blues was also
well represented during the after-
noon, with a powerhouse set from
Johnny Copeland, and a typically
suave one-hour show from B.B.
King, as well as country blues from
Boogie Bill Webb. Unfortunately,
the New Orleans-based Walter
Washington/Johnny Adams Revue,
normally high-keyed, was curiously
lifeless and dull.

Fans of zydeco and Cajun music
had more than their fill with top-
notch sets from Rockin Dopsie, D.L.
Menard and Bois Dec Ardoin. The
afternoon also featured a rare ap-
pearance from 94-year-old Cajun
fiddler Dennis McGhee and his mu-
sical partner of 69 years, Sady Cour-
ville.

As always, the gospel tent provid-
ed both shade and some of the festi-
val's finest musical moments. The
Southern Bells and the Randolph
Brothers performed fine sets, as did
the Desire Community Choir, em-
phasizing the fact that New Orleans
still nurtures fine spiritual music.

Of course, the jazz tents provided
many highlights, with snippets of
Teddy Riley, Al Bellatto, Ellis Mar-
salis, and the New Orleans Ragtime
Orchestra all equally engaging.

The larger stages had their mo-
ments too as Allen Toussaint, John-
ny J. & the Hitmen, and Jean
Knight drew throngs of festival, go-
ers. JEFF HANNUSCH
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Jazzy Bluesman. Atlantic chairman Ahmet Ertegun, left, and producer Quincy
Jones; center, help Lionel Hampton celebrate his **39th-plus” birthday at the
band leader’s New York apartment. (Photo: Monroe Frederick)

BY STEVEN IVORY

LOS ANGELES While the old say-
ing “If you can’t beat em, join ’em”
may not fully apply, Alonzo Miller
can recall times during his years in
radio when he and the record com-
panies just didn’t see eye to eye.

“They’d be working one single,
and I'd find something else on the
album that was much better,” he
says. ‘‘Other times, promotion men
would ask me to play records that
were so bad I'd wonder how the acts
got signed in the first place.”

After eight and a half years at
KACE-FM here, first as music di-
rector and later as program direc-
tor, Miller is on the other side of the
fence: He was recently appointed
MCA'’s director of black music a&r.
“It’s just as easy to sign a good act
as a bad one,” he says. “Let’s see if

by Nelson George

THEY WERE ALL GATHERED for Snoopy’s birth-
day. While the rest of the yuppie-infested restaurant
watched with curiosity, Run-D.M.C. mixer Jay Mas-
ter Jay and Whodini’s Jalih talked shop. At another
table, Whodini’s Ectascy and spinner Master Dee, all
three Beastie Boys, and mix master Ice of UTFO
broke bread. Kurtis Blow and the Fat Boys came lat-
er. So did Arista’s fast-talking a&r head, Ed Eckstine.
LL Cool J walked from table to table, though most of
the time he lingered by the table where rapper/busi-
nessman Andre “Dr. Jekyll” Harrell and Def Jam

Snoopy’s birthday brings
out the rap world’s best

Records co-owner Russell Simmons sat with Quincy
Jones.

What was the world’s best-known record producer
doing at this hip-hop talkathon? The Snoopy in ques-
tion isn't a creation of Charles Schulz or an unknown
rapper; it's Quincy Jones III, who turned 17 in the
company of his favorite artists. Despite the big main-
stream names his father works with, rap music is
Snoopy’s passion—hence the dinner party. After sing-
ing “Happy Birthday” for Jones’ son, LL Cool J led
the collected rappers through an a cappella version of
Run-D.M.C.’s “Together Forever.”

This gathering may turn out to have been more than
a fun social event. Jones, Simmons, and the rest of the
rappers spent many hours talking before the dinner
and well after, exchanging views and phone numbers.
Without a trace of condescension, Jones remarked
several times during the evening that the rap commu-
nity’s spirit reminded him of New York during the be-
bop era, when he was a young trumpeter/arranger.
He seemed to mean it. It's testament to Jones' charm
and curious mind that there was no generation gap be-
tween the producer—himself a great rapper—and the
loquacious young New Yorkers.

Surely somewhere down the road there will be a col-
laboration, and it won’t necessarily be just a musical
mating. Jones said that his main emphasis, starting
next year, will be on filmmaking, including a move
into directing. Simmons, whose story was the basis for
“Krush Groove,” is seeking financing for an action-
adventure film starring Run-D.M.C. called “Tougher
Than Leather.” Who knows where all this will lead?

RHYTHMGBLUES

SHORT STUFF: Kool & the Gang’s “Emergency”’
album has just gone double platinum. It was the only
album by a group to produce four top 40 singles in
1985 . . . The Black Music Assn.’s New York chapter is
having a celebrity roast honoring WRKS’ general
manager, Barry Mayo, at New York’s Marriott Hotel.
Frankie Crocker will host. Tickets are $150 per per-
son. Proceeds will go toward establishing a scholar-
ship fund, according to chapter president Hilda Wil-
liams. For more info contact the BMA’s New York
chapter at (212) 662-4442 . . . Surprise of the year may
be the rise of Motown signee Vanity’s “Under the In-
fluence” to the black top 10. This makes the track the
singer-actress’ biggest hit since “Nasty Girl.”

“Pee Wee's Dance” by Joeski Love on Vintertain-
ment Records is moving up the Hot Black Singles
chart and may just be the next major national break-
out from New York’s hip-hop scene. The record was
produced by label owner Vincent Davis, the man who
first recorded Doug E. Fresh. The label claims sales—
almost entirely in the Northeast—of more than
100,000 . .. Hip-hop fans should take note that Slick
Rick, who did the raps on Fresh's “The Show,” has
signed with Rush Productions and is recording a rap
that may make ‘“La-De-Da-Di” seem tame ... Pre-
cious Wilson, long a fixture on the European music
scene, makes a strong stateside debut with “I'll Be
Your Friend” on Jive Records.

The strong soul voice of William Bell duets with
Janice Bullock on “I Don’t Want To Wake Up (Feelin’
Guilty)” on Bell's own Wilbe label . .. Mtume, whose
“Theater Of The Mind”’ album is forthcoming, pro-
duced Roy Ayers’ new single, “Programmed For
Love” ... Janet Jackson’s “Control” album has gone
gold, and a video for the single “Nasty” has just been
completed. The A&M artist is about to travel to Eu-
rope on a promotional tour . . . Cory Daye, best known
for her work as the Savannah Band’s lead vocalist,
has a new 12-inch, “City Nights/ Manhattan Cafés,”
coming on Profile-distributed Blue Chip Records. Also
coming from Profile is Run-D.M.C.’s third album,
“Raising Hell,”” and the fast-moving single “My
Adidas.”

Singer-actress Lisa Ruffin, featured prominently in
Kool & the Gang’s “Joanna” video, is George Clin-
ton’s dream girl in his video for the humorous ‘“Do
Fries Go with That Shake” ... “Lead On Me,” a song
sung and co-written by Teena Marie, is on Columbia’s

(Continued on page 45)

I can do things differently.”

Miller, who signed a two-year
contract with MCA in February, has
“overlapping responsibilities” that
include the power to sign new acts.
After leaving KACE late last year,
Miller says, he worked quietly as a
consultant to MCA at the sugges-
tion of the label’s black music vice
president, Jheryl Busby.

“Busby and .I had been talking
about my joining MCA a couple of
years ago,” he says. “But the tim-
ing just wasn’t right.”

Miller had been inching his way
toward a career in the record busi-
ness ever since serving as executive
producer of Rick James’ multipla-
tinum ““Street Songs” album in 1980
and co-writing that album’s mam-
moth single, “Super Freak.” “The
association began as a friendship,”
Miller recalls, “with me giving Rick
advice on how far he should go lyri-
cally and otherwise. But then, I've
always been into a&r. When I was
in radio I always prided myself on
picking the right single.”

Miller is mum on the circum-
stances surrounding his departure
from KACE. But he indicates that it
was influenced by his outside activi-
ties, like ““Street Songs,” and by his

It’s Miller Time At MCA Records

KACE Veteran Jumps From Radio To A&R Post

high profile during KACE’s boycott
of Warner Bros. product to protest
promotional practices that the sta-
tion said discriminated against
black radio.

“I’'ve never spoken publicly on
KACE’s position regarding me,
which was unwarranted and un-
founded, but if you look at recent
Arbitron reports you can see that
there is a problem there, and it’s not
me. The station enjoyed its biggest
numbers while I was there.”

Miller is far more vocal about his
new employer, and about his partici-
pation in MCA’s recent signing of
Gladys Knight & the Pips. “We're
looking for good songs right now.
Considering Gladys’ recent expo-
sure in both records and television,
we're working toward nothing less
than a smash. Jheryl has been quite
successful here, and people ask
about the secret. I'd say it lies in the
fact that he chooses the best man
for the job.

“If he finds a good demo of a
song, he’s more apt to let that writ-
er produce his song on the act. Peo-
ple have shunned Jheryl's tactic of
using many different producers on
the album, but if they all bring in
hits, what does it matter?”
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" Although Terrorism Axes Bands’ Europe Plans

Producer’s Firm In High Gear

| NEW YORK Traditionallv either
Skyy or Brass Construction,
bands Lhat Randy Muller pro-
dices, tours Burops each summer,
But thiz vear bath bands are stay-
ing home because of the threal of
| terrorigm, according to Muller,
{ Billboard, May 3).
[ "It is too uncertiin in Europe,”
says Muller. ““Last vear Skyy
worked an Army base in Germa-
nv. There was supertight security
thll%!;%. Two days later the base was
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bombed.”

Instead of traveling overseds,
Muller says, Skyy, which just
signed to Capitol after a long ten-
ure with Salsoul, will rémain state-
gide to promote its new album
“From the Left Side." Even with-
out hig aets on the road, Muller ex-
pects this o be a busy summer for
the Muller Organization. The
Brooklvn native signed a deal with
EMI America for Nightshift, &

(If.'ﬂtga!”;'n.ued on page 44
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
90 REPORTERS ADDS ON
RICK JAMES SWEET AND SEXY THING moTown 27 27
NEW EDITION WITH YOU ALL THE WAY mca 25 S0
MTUME BREATHLESS epic 24 46
SKY GIVENIT captoL 22 31
RUN-D.M.C. MY ADIDAS rrofILE 21 21

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS NUMBER
134 REPORTERS REPORTING
YARBROUGH & PEOPLES | WOULDN'T LIE TOTAL EXPERIENCE 24
MIDNIGHT STAR HEADLINES soLar 24
EL DEBARGE WHO'S JOHNNY “SHORT CIRCUIT THEME" Goroy 23

RENE & ANGELA YOU DON'T HAVE TO CRY  MERCURY 1B
THE TEMPTATIONS A FINE MESS moTown

13

publisher.

@© Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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BlboardHot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart,

x x
$/8 SALES <3 $/& AIRPLAY at:
£/ 58| /E/§ 53
~ ~ TITLE ARTIST |T & ~ Ira
1 2 ON MY OWN PATT! LABELLE & MICHAEL MCDONALD 1 1 1 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 1
2 1 | HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS 2 2 3 THE FINEST THE S.0.S. BAND 3
3 6 THE FINEST THE S.0.S. BAND 3 3 4 GREATEST LOVE OF ALL WHITNEY HOUSTON 4
4 4 KiSS PRINCE & THE REVOLUTION 7 4 2 | HAVE LEARNED TO RESPECT . .. STEPHANIE MILLS 2
5 3 I CAN'T WAIT NU SHOOZ 6 H) 7 IF YOUR HEART ISN'T IN T ATLANTIC STARR 5
6 i1 GREATEST LOVE OF ALL WHITNEY HOUSTON 4 6 12 NASTY JANET JACKSON 10
7 8 LOVE 1S JUST A TOUCH AWAY FREDDIE JACKSON 16 7 1 WHAT'S MISSING ALEXANDER O'NEAL 15
8 12 UNDER THE INFLUENCE VANITY 9 8 5 NEVER AS GOOD AS THE FIRST TIME SADE 8
9 7 PARTY FREAK CASHFLOW 12 9 6 THE HEAT OF HEAT PATTI AUSTIN 13
10 [ 13 IF YOUR HEART ISN'T IN IT ATLANTIC STARR 5 10 |13 LOVE TAKE OVER FIVE STAR 22
1 5 CRUSH ON YOU THE JETS 1 11 | 19 | YOU DON'T HAVE TO CRY RENE & ANGELA 27
12 9 I'M NOT GONNA LET COLONEL ABRAMS | 14 12 | 18 | DO YOU STILL LOVE ME? MELI'SA MORGAN | 18
13|14 NEVER AS GOOD AS THE FIRST TIME SADE 8 13 | 14 | STAY THE CONTROLLERS 21
ILEN Y DO IT TO ME GOOD (TONIGHT) MICHAEL HENDERSON 17 1|10 UNDER THE INFLUENCE VANITY 9
15 | 19 | THE HEAT OF HEAT PATTI AUSTIN 13 15 8 | CAN'T WAIT NU SHOOZ 6
16 | 21 DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 19 16 | 15 | OH, LOUISE JUNIOR 20
17 | 10 | ROCK ME AMADEUS FALCO 30 17 | 29 | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)  BILLY OCEAN 24
18 [ 27 NASTY JANET JACKSON 10 18 | 24 FIRESTARTER TEASE 25
19 | 2 DO YOU STILL LOVE ME? MELI'SA MORGAN 18 13 | 25 | JUST ANOTHER LOVER JOHNNY KEMP 29
20 | 16 | RESTLESS STARPOINT 26 20 | 23 | WATCH YOUR STEP ANITA BAKER 23
21 | 23 | OH, LOVISE JUNIOR | 20 21 | 26 | DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 19
22 | 29 | STAY THE CONTROLLERS 21 2 7 | GET OFF ON YOU THE ROSE BROTHERS 28
23 | 30 | WATCH YOUR STEP ANITA BAKER 23 23 9 KiSS PRINCE & THE REVOLUTION 7
24 | 18 ROCK THE BELLS L.L.CcOOL J 31 24 | — | HEADLINES MIDNIGHT STAR 35
25 | — | WHAT'S MISSING ALEXANDER O'NEAL 15 25 | — | WHO'S JOHNNY *SHORT CIRCUIT THEME" EL DEBARGE 34
% | 2 LOVES ON FIRE ALEEM FEATURING LEROY BURGESS | 43 26 | — | STATE OF THE HEART PHILIP BAILEY 33
21 | 18 HIGH HORSE EVELYN "CHAMPAGNE" KING 32 2] | — | THE CHARACTER MORRIS DAY 36
28 | — | LOVE TAKE OVER FIVE STAR 22 28 | — | TELL ME (HOW iT FEELS) 52ND STREET 39
29 | — | THERE'LL BE SAD SONGS (TO MAKE YOU CRY)  BILLY OCEAN 24 29 (18 I'M NOT GONNA LET COLONEL ABRAMS 14
30 | 26 | WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 4 30 | — | I WOULDN'T LIE YARBROUGH & PEOPLES 37

©Copyright 1986, Billboard Publications, inc. No part of this publication may be reproduced. stored in any retrieval Ssystem, or transmitted. in any form or by any means, electronic. mechanical, photocopying.
recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

75 100 MPH
(Controversy, ASCAP)
60 AINT NOBODY EVER LOVED YOU
(Gratitude Sky, ASCAP/Polo Grounds, BMI)
74 BAD BOY
(Foreign imported, BMI)
S5 BEST FRIENDS
(Temp Co., BMI)
72 BREATHLESS
(Mtume, ASCAP)
99 CAN YOU FEEL 1T?
(Def Jam, ASCAP)
36 THE CHARACTER
(Ya D Sir, ASCAP/WB, ASCAP)
98 CHIEF INSPECTOR
(Island, BM1)
11 CRUSH ON YOU
(Almo, ASCAP/Crimsco, ASCAP/Irving, BMI) CPP/ALM
64 DIAL MY NUMBER
(April, ASCAP/Science Lab, ASCAP)
19 DO FRIES 60 WITH THAT SHAKE
(Warner-Tamerlane, BMi/X-0-Skeletal, BMI)
17 DO [T TO ME GOOD (TONIGHT)
(Shannonlatisse, BM|/American League, BMI)
18 DO YOU STILL LOVE ME?
(Fuss, ASCAP)
%0 DONT WASTE MY TIME
(Oval, ASCAP)
7% EXPERIENCE
(Happy Stepchild, BM1)
S8 FEMALE INTUITION
(Intersong, ASCAP/Solid Smash, ASCAP)
82 AFINE MESS
(Gokden Torch, ASCAP/Gold Horizon, BMI/Tuneworks,
BMI)
3 THE FINEST
(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
5 FIRESTARTER
(Future Shock, ASCAP/WB, ASCAP)
61 FUNKY BEAT
(Zomba, ASCAP)
83 GET OFF MY TI®
(Protoons, ASCAP)
45 GOING IN CIRCLES
(Por Pete, BMI)
4 GREATEST LOVE OF ALL
(Golden Torch, ASCAP/Gold Horizon, BMI) CPP
35 HEADLINES
(Mip Trip, BMI/Midstar, BMI)

51

14

1)

THE HEAT OF HEAT

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

HERE | GO AGAIN

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP)
HIGH HORSE

{Warner-Tamerlane, BMI/Song-A-Tron, BMIi)

HOLD IT, NOW HIT IT

(Det Jam, ASCAP)

| CANT WAIT

(Poolside, BMI)

| DON'T WANT TO WAKE UP (FEELIN' GUILTY)
(Azrock, BMI/Swelka, BM!)

| GET OFF ON YOU

(Muscle Shoals, BMi/Jalew, BM1)

| HAVE LEARNED TO RESPECT THE POWER OF LOVE
(Careers, BM1/Moore & Moore, BMi) CPP

| THINK IT'S LOVE

(Biack Stalkion, ASCAP/Jobete, ASCAP/See This House,

ASCAP/Blackbull, ASCAP) CPP

1 WOULDN'T LIE

(Temp Co., BMI)

IF YOUR HEART ISN'T IN IT

(Aimo, ASCAP/Redhead, ASCAP/Joe's, ASCAP/Stuart,
ASCAP) CPP/ALM

I'LL BE ALL YOU EVER REED

(Music Spaciatists, BMI)

1’LL BE YOUR FRIEND

(Zomba, ASCAP)

"M NOT GONNMA LET (YOU GET THE BEST OF ME)
(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
ITCHIN FOR A TWITCHIN

(Troutman's, BM1/Saja, BMI)

IT's You

(Stone Diamond, BMI/Reel Vain, BMi/Jobete,
ASCAP/Conceited, ASCAP/R K S., ASCAP) CPP
THE JAMMIN' NATIONAL ANTHEM

(Kongiather, BMi/Cheyenne, ASCAP/Motor, ASCAP)
JUST ANCTHER LOVER

(Music Corp. Of America, BMI/Mew Music Group,
BM1/Kashif, BM1)

Kiss

(Controversy, ASCAP)

LET'S GET STANTED

(Bi#1-Lee, ASCAP/Bush Bumnin', BMI)

LET'S GO ALL TME WAY

(Lifo, BMI)

ALITTLE BIT OF LOVE (IS ALL IT TAKES)
(Mouse Of Champions, ASCAP)

LOVE 4/2

(Ted-On, BMI/).Carr, BMI)

LOVE IS JUST A TOUCH AWAY
(Bush Burnin', BMI/Zomba, ASCAP)
LOVE TAKE OVER

(Company, MCPS/Eaton, MCPS)

43 LOVES ON FIRE

2 8 3 3 & B

(West Kenya, ASCAP)

MOVE AWAY

(Virgin, ASCAP/Warner-Tamerlane, BM1)
MY ADIDAS

(Protoons, ASCAP/Rush Groove, ASCAP)
NASTY

(Fiyte Tyme, ASCAP)

NEVER AS GOOD AS THE FIRST TIME
(Sitver Angel, ASCAP) CPP

NO MORE

(Troutman’s, BMi/Saja, BM{)

NOBODY BUT YOU

(Tricky-Trac, BM1)

(MOTHING SERIOUS) JUST BUGGIN'
(ADRA, BM|/Guines Farm, BMI)

OH, LOUISE

(Junior, prs/Envi, prs/MCA, ASCAP)

ON MY OWN

(New Hidden Valiey, ASCAP/Carole Bayer Sager, BMI)
ONE LOVE AGO

(ldnyc-Derf, BMI/Pure Delite, BM]/Membership,
ASCAP)

ONE STEP CLOSER TO YOU

(Music Corp. Of America, BMi/Bayjun Beat,
BMi/Rashida, BMI/MCA, ASCAP)

ONE WAY LOVE

(T-Boy, ASCAP)

OVERJOYED

(Jobete, ASCAP /Blackbull, ASCAP) CPP
PARTY FREAK

(AN Seeing Eye, ASCAP)

PEE WEE'S DANCE

(Vintertainment, ASCAP)

PRISONER OF LOVE

{Beezer, ASCAP/Eatmon, ASCAP)
PROGRAMMED FOR LOVE

(Mtume, ASCAP)

RECONSIDER

{(Wyteria, BMI/Music Minded, BMI)
RESTLESS

(Philesto, BMI/Keith Diamond, BMI/Willesden,
BMI/Harrindur, BMI) CPP
ROCK ME AMADEUS

3l

(Colgems-EMI, ASCAP) CPP
ROCK THE BELLS
(Def Jam, ASCAP)

53 SATURDAY LOVE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

79 SAYIT, SAY T

8 2 & 2 8 Q

]

(Baby Tanzi, BM{/House Of Fun, BM!/Black Lion,
ASCAP}

SEX MACHINE

(Dynatone, BM!/Unichappeil, BMI)

SLEEPLESS NIGHTS

(Almo, ASCAP/Redhead, ASCAP/Largo, ASCAP)
STATE OF THE HEART

(April, ASCAP/Science Lab, ASCAP) CPP/ABP
STAY

(Zomba, ASCAP/Tyvela, BMI)

STRUNG OUT

(Bush Burnin’, BMI)

STYLE

(Morthridge, ASCAP /Arista, ASCAP) CPP
SWEETHEART

{Wamer's Thunder, ASCAP/WD, ASCAP/Reat Deal,

SESAC/Frederick, SESAC)
TAKE A PIECE OF ME
(Sloopus, BMI)

38 TELL ME

91

L

(Jimi Mac, BMI)

TELL ME (HOW [T FEELS)

(Ackee, ASCAP)

TENDER LOVE

(Flyte Tyme, ASCAP)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP)

TURN ME OUT

(Father Thunder, BMI)

UNDER THE INFLUENCE

(MCA, ASCAP/WB, ASCAP /Ertolejay Musique,
ASCAP/Music Corp. Of America, BMi/It's A Gonna
Rain, BM!)

UNSELFISH LOVER

(Forcetul, BMi/Willesden, BMI)

VICIOUS RUMORS

() Xing 1V, BMI)

WATCH YOUR STEP

(Baker's Tune, BMI)

WE DON'T HAVE TO TAKE OUR CLOTHES OFF
(BeMboy, BMI/Chappell, ASCAP)

WEST END GIRLS

(Cage, ASCAP)

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART
EPIC (3) 9
Tabu (3)
CBS Associated (1)
Portrait (1)
Virgin/Epic (1)
ARISTA (5) 8
Jive (3)
COLUMBIA (5) 8
Def Jam/Columbia (3)
MCA 8
CAPITOL (6) 7
Manhattan (1)
WARNER BROS. (2) 7

Paisley Park (2)
Warner Bros./Tommy Boy (2)
Qwest (1)
ELEKTRA (4) 6
Asylum (1)
Solar (1)
MOTOWN (2) 6
Tamla (2)
Gordy (1)
Motown/Kallista (1)
RCA (3) 6
Total Experience (3)
A&M 5
ATLANTIC (3) 5
IVA/istand (1)
Omni (1)
POLYGRAM 3
Mercury (2)
Atlanta Artists (1)

EMI-AMERICA
PROFILE
CHRYSALIS
CRITIQUE
FANTASY

FAST FIRE
After Five (1)

HEAT
ISLAND
4th & B'Way (1)
JAMPACKED
JAY
KMA

MALACO
Muscle Shoais Sound (1)

SRA/ICHIBAN
wilbe (1)
SELECT
SLEEPING BAG
SUNNYVIEW
SUPERTRONICS
SUTRA
TOMMY BOY
VINTERTAIMENT

- b = NN

-

[ )

—

Pt bt et bt bt bt P

44 WHAT HAVE YOU DONE FOR ME LATELY

(Flyte Tyme, ASCAP)

15 WHAT'S MISSING

(Fiyte Tyme, ASCAP/Avant Garde, ASCAP)

9  WHISPER IN THE DARK

(Maplewood, ASCAP/Baozertunes,
ASCAP/Broazertoones, BM1) CPP

U WHO'S JOHNNY “SHORT CIRCUIT THEME"

(Petwolf, ASCAP/Chappell, ASCAP/Kikiko,
BMI/Unichappei, BMI)

S7 WITH YOU ALL THE WAY

(George Tobin, BM!)

71 (YOU ARE MY) ALL AND ALL

(Beach House, ASCAP/Smokin’ Amigos.
ASCAP/Tawanne Lamont, ASCAP)

27 YOU DON'T HAVE TO CRY

(A La Mode, ASCAP/WB, ASCAP)

92 YOUR LOVE IS DYNAMITE

(Bumt Out, BMI/Eihcra, BMI/Bullion, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocat sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM  Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three iMM  ivan Mogull

BP Bradiey MCA MCA

CHA Chappell PSP’ Peer Southern
CLM Cherry Lane PLY Plymouth

CPi Cimino WBM Warner Bros.
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. CMA To Hold Workshops‘;

\IA"EH'E-'IT.I E The tﬂuntr}f Mu-,, trants and p'mehsn "I‘here wii]
sie Assn, will hold one-day work-  be roundtables on the topies-of,
shaps on Y Posilioning Country  where research lewds, wha is re-
Music For Bigger Profite In bi spnns:lhh_ for w]hnf_{ product,
Your Muarket] beginning June 18 ** wayz to make money in eountry
at Adam’ s Mark Hotel, Char, concert promotion, Wwhere eoun-
lotte, N.C, e try radio is going, and what will
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gional events are set for Jul} 15, * the next five years..,
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CMA to discover consumer per- " beeange of the seminar. -
ceptions about country music,. ‘Major country artists and exec-
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B30 a.m, to 6 pon. and then eon- ing, and merchandising will”
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Everlys Making Headway With New Single

Label Expects Strong Pace For Duo’s Comeback

BY ANDREW ROBLIN

NASHVILLE The Everly Brothers
are back on the country singles
chart at a higher position than the
duo enjoyed in 1959, when their hit
“’Till I Kissed You” reached No. 8.
The Everlys’ current PolyGram sin-
gle, “Born Yesterday,” logs its sec-
ond week in the top 20 this week.
This puts “Born Yesterday” well
ahead of the brothers’ 1984 come-
back hit, ““On The Wings Of A
Nightingale,” which peaked at No.
49 on the country charts.

In fact, “Born Yesterday’ has al-
ready done better on country radio
than some of the Everly Brothers’
classic singles of the late '50s and
early ’60s. “Born Yesterday” has
overtaken the highest country posi-
tion of their “Ebony Eyes” single,
which stopped at No. 25 on the coun-
try charts in 1961.

What’s the point of all these facts
and figures? The Everly Brothers’

¢lude with a reception for regis-
3
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comeback on the country charts is
I ” .21 complete. What's more, their label

by Gerry Wood

TWO NASHVILLE ANNOUNCEMENTS within 20
hours of each other highlight the importance of, and
herald the future of, close ties between the business
and entertainment sectors: the Opryland/Toyota
pact and the launching of the most ambitious Nash-
ville Summer Lights Festival yet.

Entertainment business leaders should look at the
possibilities and promises offered in the agreement
between Opryland USA Inc. and Toyota Motor Corp.
(probably an easy seven-figure deal, though officials

Business and entertainment
forge closer Music City ties

refuse to divulge the exact amount). It involves Toy-
ota’s sole sponsorship of all Grand Ole Opry matinees
for the next three years, along with seven major musi-
cal events at the Opryland theme park. The Opryland/
Toyota Music Series will spotlight some of the top
country, gospel, contemporary Christian, and oldie
rock’n’roll acts; among the country acts featured will
be Reba McEntire, Gary Morris, and Ronnie Milsap.
Toyota products will be displayed at the park and the
Opryland Hotel.

It's a match made in heaven: a Japanese manufac-
turer seeking the most effective time/cost method to
“Americanize” its image and emphasize family, and a
successful U.S. entertainment-based company (includ-
ing Opryland, the Grand Ole Opry, and The Nashville
Network) seeking the infusion of sponsorship dollars
to enliven the quality and increase the frequency of its
music attractions.

The other event is the announcement of the 1986
Summer Lights Festival, slated for May 29-June 1. Ex-
panded entertainment, activities, and the enlargement
of its downtown Nashville site point up the success of
this event, which started in 1982, grew to an atten-
dance of 125,000 last year, and has a projected atten-
dance of 200,000 this year.

Produced by the Metro Nashville Arts Commission
in cooperation with the Summer Lights Foundation,
the three-day festival is planned with the assistance of
business and civic leaders, professionals in the visual
and performing arts, and art agencies and organiza-

HVILLE SCENE

tions. The names of various stages indicate the solid
support the arts and entertainment fields are getting
from business: the Nissan Plaza, Coca-Cola Home-
coming 86, the Viacom Family Arts Arcade, and the
American General Cabaret Stage. More than 1,000 en-
tertainers—from national names to Nashville favor-
ites—will be performing on these stages or in festival
areas, displaying their version of classical, jazz,
reggae, bluegrass, gospel, rock, and country.

The dramatic improvement and expansion of Sum-
mer Lights is a reflection of its successful past and a
vote of confidence for its future. Other communities
rich in entertainment and arts should closely examine
the Summer Lights success story to see how these ele-
ments can be applied to their own cities. Similarly, oth-
er entertainment entities should examine the reasons
why Toyota wanted to get in bed with Opryland. With
Summer Lights and the Toyota/Opryland deal, expect
two happy honeymoons followed by lasting mar-
riages.

AND IN OTHER NEWS: Nashville’s Hospital Hos-
pitality House reports that this year’s Riders In The
Sky benefit raised $10,000 for the facility. Other acts
that performed for the cause were Ed Dye & the Jug
Band, the New Grass Revival, Tracy Nelson, Peter
Rowan, and Kathy Chiavola.

Look out for great things from the Tennessee River
Boys. The former Opryland USA group, now booked
by Nashville’s Top Billing agency, drew a packed
house at its recent showcase here.

A special section in the May issue of Music Row
chronicles and documents Nashville’s “alternative
musie” history and includes discographies of signifi-
cant pop/rock, jazz, and classical records cut in Music
City.

SIGNINGS: Tecia to Rustic Records . . . Steve Davis
to Screen Gems/EMI ... Schoppa to NSD Records

.. Lamb & Lion Records to the Benson Co. for mar-
keting and distribution ... Dino to Benson for artist
management . . . the Hemphills and Don Koch to the
Benson Publishing Group for songwriting . . . James
Dean Hicks, an exclusive writer for Tom Collins, to
BMI ... Ronnie McDowell to Top Billing for
bookings.

expects their comeback to continue
at an even stronger pace. Frank
Leffel, PolyGram’s country promo-
tion director, predicts “Born Yester-
day” will break the country top 10.

Ultimately, PolyGram will re-
lease three or four more singles
from the Everlys’ “Born Yester-
day” album, Leffel says. He has es-
pecially high expectations for their
next single, “I Know Love,” due to
its “vintage Everlys” sound.

All this is good news for the Ever-
ly Brothers, particularly since their
ballyhooed “Wings Of A Nightin-
gale’’ fared disappointingly on
country radio in spite of an ava-
lanche of media hype. Frank Leffel
says the comeback single suffered
from a pop backlash among country
radio programmers. “Country radio
at the time was not open to pop,”
Leffel notes. “But they’ve changed
their attitudes a lot. They’re trying
to hit a mass-appeal thing now.”

“Wings Of A Nightingale” was a
deliberate play by the Everlys for
mainstream acceptance, says Lef-
fel. “The Everlys were afraid of be-
ing bagged country and not mass
appeal,” he says. “I think they over-
reacted. They’re no longer con-
cerned about it now. They're not
afraid they’ll be frozen out of one
genre or the other.”

Don Everly has taken an active
part in promoting ‘“‘Born Yester-
day” by making calls to stations and
doing phone interviews. ‘“He’s more
excited about this project,” Leffel
says.

“Born Yesterday” has done well
on the adult contemporary charts,
although it fell short of the high
reached by “Wings Of A Nightin-
gale.” “Nightingale” popped into
the AC top 10 in October 1984,
climbing to a bulleted No. 9. “Born
Yesterday’’ peaked at a bulleted
No. 17 this past March.

But Kerry Wood, PolyGram’s di-
rector of adult contemporary pro-
motion, claims ‘“Born Yesterday”
did just as well as “Nightingale’’—

FOR WEEK ENDING MAY 17, 1986

on ‘“full-service” adult contempo-
rary stations. According to Wood,
AC stations have recently split into
two camps: “full-service,” or tradi-
tional adult contemporary, and
“music-intensive,” or progressive
AC. Wood works with 48 full-ser-
vice and 109 music-intensive adult
contemporary stations.

“AC is more progressive now
than when ‘Wings Of A Nightin-
gale’ came out,” Wood says. “So [on
full-service stations] ‘Born Yester-
day’ was a top-10 record as far as
I'm concerned.”

‘““Born Yesterday’' has been
boosted by a video that is generally
thought to have higher production
standards than the clip supporting
“Nightingale.” But “Nightingale”
attracted more pop video play be-
cause “the song was more upbeat,”
says Diane Earl of PolyGram’s vid-
eo promotion department. The
“Born Yesterday” clip has had air-
play from VH-1, “Radio 1990,” the
Rowe International video jukebox
and several video pools as well as
from a wide range of country out-
lets, including “Country Express,”
Country Music Television, and the
Nashville Network.

The Everly Brothers take their
“Born Yesterday” show on the road
for a 60-date tour starting at the
end of June. Most venues will be in
the 3,000-5,000 seat range, accord-
ing to their agent, Ben Bernstein of
Triad Artists. Venues the brothers
play will include open-air theaters
and nightclubs in Las Vegas and At-
lantic City. Bernstein declines to
discuss the size of the guarantees
the act will get, but says they allow
for “reasonable ticket prices.”

The Everly Brothers’ show will
not be a production-heavy one.
Their contract rider calls only for
standard lighting and sound rein-
forcement. “The Everlys’ concept is
to let people come in and hear
them,” Bernstein says. “There’s not
a lot of production and no set
pieces.”

Billboa
HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED NEW TOTAL
130 REPORTERS ADDS  ON
GEORGE STRAIT NOBODY IN HIS RIGHT MIND __ mca 58 &5
GARY MORRIS ANYTHING GOES  waRNeR BROS 48 51
JOHN SCHNEIOER YOU'RE THE LAST THING | NEEDED  mca 35 84
SAWYER BROWN SHAKIN' caprroL 36 &8
WAYLON JENNINGS WILL THE WOLF SURVIVE mca 30 31

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes aré made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS

NUMBER
46 REPORTERS REPORTING
EXILE SUPERLOVE tric 15
MARIE OSMONO READ MY LIPS caPITOL/CURB 13
LEE GREENWOOO HEARTS AREN'T MADE TO BREAK mca 12
JUICE NEWTON OLD FLAME rca 12
JUOY ROOMAN UNTIL | MET YOU ™™ 10

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
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RECORDS

M1 Freehilt Road
Hendersonville TN 37075
615/822-6786

STOP! LOOK! and LISTEN ! for the NEW
AMI RECORDS Single by

Lisa Childress

“This Time It’s You’.......

Produced by Brien Fisher

Billboard® Cashbox @

Executive Producer: Don Brewer

Management/Bookings

Showtime Productions
120 N Springfield

Bolivar MO 65613 417/326-3244

FOR WEEK ENDING MAY 17, 1986

© Copyright 1986, Billboard Publications. Inc.
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certification for sales of 500,000 units. A RIAA certification for sales of one million units, with each additional million indicated by a
numeral following the symbol. *CBS Records does not issue a suggested list price for its product.

Compiled from a national sample of retail store Q’-\
and one-stop sales reports. - & 00 5?'
£/ /e /S
TITLE (4 (2) & =] ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRIC_L) e /{b J (2% 3{— - LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)* e s
@ 3 4 51 HANK WILLIAMS, JR. @ waRNER/CURB 25267/WARNER BROS. (8.98) 10 weeks at No. One FIVE-O 39 | 40 54 7 TANYA TUCKER CAPITOL ST-12474 (8.98) GIRLS LIKE ME
2 | 1| 1| 12| ALABAMA ARCAmHITIZOE) D) GREATEST HITS | W | 37| 32|x mggggg’{ﬁ’_m“@mm Gl THERE'S NO STOPPING YOUR HEART
@ 4 5 11 REBA MCENTIRE mca 5691 (8.98) WHOEVER'S IN NEW ENGLAND 41 41 43 29 JANIE FRICKE coLumBIa FC 40165 THE VERY BEST OF JANIE
4 5 7 26 T_H—E JUDDS @ RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WH THE RHYTHM_ 42 42 42 25 THE CHARLIE DANIELS BAND epic 39878 ME & THE BOYS
(| 7 [ 12| ¢ | WILLIE NELSON columen rea0327 - THE PROMISELAND | [(@3)[ 52 | 41 | 10 | MARK GRAY corumen rcaoizs - " THAT FEELING INSIDE |
6 2 2 12 ANNE MURRAY cariTOL SJ 12466 (8.98) o N SOMETHING TO TALK ABOUT 4“4 44 L1} 39 GENE WATSON_EPIC FEE76_ MEMORIES TO BURN
@ 8 10 6 WAYLON JENNINGS mca 5688 (8.98) WILL THE WOLF SURVIVE 45 45 49 21 THE BELLAMY BROTHERS MCA/CURB 1462 (8.98) GREATEST HITS—
8 | 10 | 6 | 29 | EARL THOMAS CONLEY RCA AHL1-7032 (8.98) (CD) GREATEST HITS | 4 | 50 | 55 | 43 xgﬂi gg;% g&g:mb o PARTNERS, BROTHERS AND FRIENDS
9 9 9 10 JOHN CONLEE coLumBia FC-40257 HARMONY ' 47 381y 2] 31 RAY STEVENS mca 5635 (8.98) | HAVE RETURNED
14 16 6 RONNIE MILSAP rca AHLl‘-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 48 34 34 22 STEVE W;{INER MCA 5672 (8.98) o ?;’Eg HIGI—WVAY |
(AD] 12 | 15 | 8 | MERLE HAGGARD erc ao28s A FRIEND IN CALIFORNIA 70 | 63 | 217 | WILLIE NELSON A3 coLuveia rc 37951 (c) ALWAYS ON MY MIND
_® 16 18 5 DWIGHT YOAKAM RepPrISE 25372.’VZENER BROS. (8.98) GUITARS, CADILLACS, ETC,, ETC. @ 60 47 109 | ALABAMA ;R(-:A AHL1-4939 (8.98) (CD) ROLL ON
13 11 11 10 EMMYLOU HARRIS waRNER BROS. 25362 (8.98) THIRTEEN 51 49 50 | 93 EARL THOMAS CONLEY RCa AHL1-4713 (8 98) DON'T MAKE IT EASY ON ME
18 — 2 THE OAK RIDG_E BOYS mca 5714 (8.98) o SEASONS @ 64 65 43 REBA MCENTIRE mca 5516 (8.98) MY KIND OF COUNTRY
15 | 15 | 14 | 33 | GEORGE STRAIT ® wea 5605 398 ~ SOMETHING SPECIAL 53 | S7 | 56 | 419 | WILLIE NELSON 43 coLumem rc 35305 €0 STARDUST
16 6 3 16 | JOHN SCHNEIDER mca 5668 (8.98) B A MEMORY LIKE YOU | 54 | 54 | 52 | 43 | THE BELLAMY BROTHERS mca/Curs 5—586 /MCA (8.98) HOWARD & DAVID
17 [ 17 | 13 | 33 | DAN SEALS emamercasriziss @ssr WON'T BE BLUE ANYMORE | | §5 | 47 | 33 | 28 | KENNY ROGERS ® ron air 7023 (ao8) (0 THE HEART OF THE MATTER
18 13 8 31 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8.98) - SHAKIN' 65 |Ji== 2 STEVE EARLE_MCA_5713 (s_ga_) GUITAR TOWN ]
19 20 19 46 ROSANNE CASH coLumBia Fc 3946; ) h RHYTHM AND ROMAI\E:E ] 57 61 66 7 JUDY RODMAN MM 71050 (8 98) JuDY
20 | 21 20 | 26 RICKY SKAGGgmc FE-40103 o o -UV_E IN LONDON 58 | 51 51 53 LEE GREENWOOD @ wmca 5582 (8.98) (CD) GREATEST HITSﬁ
21 19 17 25 JUICE NEWTON Rrca 5493 (8.98) (CD) OLD FLAME 59 | 62 | 62 | 105 | THE STATLER BROT_HERS MERCURY 818-652-1 'POLY_GRAM (;93) (20_; - ATLANTA BLUE 4
2| 2|2|s !‘dgufﬂ'gl':'Egéﬁmso"'lc“g”“"'STOFFERSON d HIGHWAYMAN 60 | 58 | 53 | 243 | WILLIE NELSON &7 cowon rc 237542 < GREATEST HITS |
23 23 T 28 10 EVERLY BROTHERS MERCURY 826 142.1/POLYGRAM (8 98) BORN YESTERDAY 61 56 57 4 RAY PRICE STEP ONE SOR-9 (8.98) PORTRAIT OF A SINGER l
24 | 28 | 23 | 36 | GEORGE J(_)NES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES 62 | 46 | 43 | 32 | BARBARA MANDRELL ;m 5619 (8.98) G_ET TO THE HEART
25 | 25 | 25 | 52 | THE STATLER BROTHERS wercury 524420 1/roLrcram 898)  PARDNERS IN RHYME 63 | 66 | 59 | 218 | ALABAMA A®Rea AHLI 4229 (8.98) (CO) - ~ MOUNTAIN MUSIC |
26 | 26 | 21 | 35 | EXILE encreaooo ~ HANG ON TO YOUR HEART 64 | 69 | 73 | 28 | SOUNDTRACK SWEET DREAMS-THE LIFE AND TIMES OF PATSY CLINE 1:
27 26 24 26 HANK WILLIAMS, JR. WARNER/CURB 25328/WARNER BROS. (8.98) GREATEST HITS-VOLUME I 65 67 61 165 ALABAMA A2 Rca AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
2 | 31| 31 | 31 | LEE GREENWOOD wca sezz (8.98) o STR<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>