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Whitney Houston album
hits 6-million plateau;

best debut cert ever
See page

Technicians applaud

CD player reliability
See page 3

Wham! go-goes out

with a bang in London
See On The Beat, page 20
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Decline Of B And G Titles

BY TONY SEIDEMAN

NEW YORK A major shake-out of
independent home video manufac-
turers is apparently underway. The
development is largely attributed to
a sharp decline in the sale of B and
C product, a factor making indies in-
creasingly open to buyouts.

Recent signs of the shake-out in-
clude the following:

o The purchase by film produe-

Praxis On Line
With Ganada’s
First CD Plant

BY KIRK LaPOINTE

MISSISSAUGA, Ontario Compact
disks began rolling off the produc-
tion line June 26 from Canada’s
Praxis Technologies Inc., with the
company saying it is virtually
booked to capacity for the next two
years.

Praxis will produce between 4
million and 5 million CDs in its first
year and plans to move swiftly to
between 25 million and 30 million
units within two years. But Praxis
president Michael Sifton and Alun
Elias, vice president of sales and
marketing, say they will not be able
to accommodate many more cus-
tomers in the foreseeable future.

It remains unclear exactly which
firms have licensed product to Prax-
is for manufacturing. Judging by
the attendance of the Praxis open-
ing by executives of such labels as
CBS, WEA Music of Canada, Poly-
Gram Inec., Capitol Records-EMI of
Canada, MCA Records of Canada,
and such independent labels as

(Continued on page 84)

tion company Carolco of $25 million
worth of the NCB Entertainment
Group.

e Fries Entertzinment’s acquisi-
tion of a 65% controlling interest in
Prism Entertainment.

o The uncertain status of two of
the industry’s leading indies—
Thorn EMI/Home Box Office Video
and Embassy Home Entertainment.

Indie home video manufacturers
are “in the early stages of a shake-
out,” says Harcld Vogel, vice presi-
dent and analyst for Merrill Lynch.
“It'll probably take another two or
three years, but they’ll disappear
through mergers and refinancings
of various kinds,” he says of the in-
dies.

“I think there is room for only one
or two large companies,” he contin-

(Continued on page 84)
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Labels Adjust For Post-Indie Era
Spurs Indie Vid Shake-out  Promo Staffs Grow, Go Back To Basics

BY FRED GOODMAN

NEW YORK When major labels
suspended the use of independent
promotion firms in February, many
within the industry predicted a re-
turn to the status quo within six
months. But internal staff
changes—major and minor—and a
re-emphasis on the nuts and bolts of
label promotion have made it hard
to imagine independent promoters
returning as major players in the
foreseeable future.

“I don’t think independent promo-
tion will ever come back the way it
was,” says Don lenner, senior vice
president of marketing and promo-
tion at Arista Records.

Ienner, like his counterparts at
virtually every other label sur-
veyed, says the independents were

ADVERTISEMENTS

a valuable part of the promotion
mix when properly employed and
are still missed.

Much of the industry moved
quickly to replace the indie promo-
tion system, especially for top 40.

Complete guide to
promo staffs, p. 68

Internal staffs were expanded—
drawing heavily on former indepen-
dents—and a new emphasis was
placed on communicating with and
servicing radio.

““I think that when you look
around the industry you see a gen-
eral back-to-basics approach to
sales and promotion,” says Vince
Faraei, senior vice president of pro-
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motion at Atlantic Records. “I'm
seeing promotional tie-ins more and
more, with labels maximizing every
factor they have at their disposal.”
“Frankly, the task hasn’t
changed much,” says Rick Dobbis,
newly named executive vice presi-
dent of RCA Records U.S.A. “But
the responsibility for doing a good
job is shoved back into the record
company'’s lap. I think every compa-
ny is reacting to that in its own way.
“In my situation, every tool has to
be constantly re-evaluated. A year
from now, [ don’'t know what we’ll
do more or less of. A particular pro-
motion may connect one time but
not the next, and there’s always a
temptation to look for quick solu-
tions.”
(Continued on page 85)

Lahels: Radio
Should Speed
Tests Of Songs

BY KIM FREEMAN

ATLANTA The length of radio
test periods on records was the key
debate topic between top 40 pro-
grammers and promotion execu-
tives during the 15th annual Bobby
Poe Pop Music seminar here last
weekend (27-29).

The debate was part of a larger
call to develop trust and communi-
cation between labels and radio.
That call has been given added vol-
ume by the loss of independent pro-
motion as a liaison between the two
camps.

Records in test rotation are those
getting varied amounts of play, but
not being reported to labels or

(Continued on page 85)
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CD Player Reliahility Applauded

But Breakdowns Can Be Costly

BY STEVEN DUPLER

NEW YORK Compact disk play-
ers—particularly the “third-genera-
tion”’ machines now being sold—are
proving to be unusually free of
breakage and defects.

In a survey of independent ser-
vice centers here a number of prob-
lem areas were identified, but tech-
nicians agree CD players already
are more reliable than conventional
audio components.

When CD player repairs are need-
ed, however, they tend to be costly.
In the case of more recently market-
ed low-end to mid-priced units, some
of the repairs may be so expensive
once out of warranty that replacing
the player could become the more
cost-effective route.

Most problems tend to be me-
chanical rather than electronic, says
Joe Passaretti of Pyramid Electron-
ics, an independent service center
authorized to repair 15-20 major
brands, including many mid-priced
lines from Technics, Sony, and Pio-
neer.

Heading the list are defects in the
assembly that moves the laser, ei-
ther a “sled” or slider mechanism,
and in the worm-gear drive assem-
bly. Other problem areas are the
sliding-drawer mechanism and occa-
sional defects in the motor that
drives the disk.

Less common are laser diode fail-
ures, which entail replacement of
the entire laser. The part costs
about $70, Passaretti says, not in-
cluding labor.

Portables tend to be expensive to
repair. Even a small and common
job like replacing the headphone
jack can run $40 to $50 because of
the complexity of the unit’s con-
struction.

Passaretti says about 99% of the
units Pyramid services are still un-
der the manufacturer’s warranty,
but that once those warranties ex-
pire, many within the next six
months to a year, the players will
“definitely be a high-cost item to
service.”

Passaretti says the CD player is
more reliable than most other con-
sumer audio products, noting that
about 40% of the repair jobs his
company encounters are the result
of customer-inflicted damage or

customers’ lack of awareness of
how the unit is intended to function.
Other problems, however, are a
direct result of mechanical failure
on the part of the machine. He says
a general repair job—a bad transis-
tor, for example—runs about $40 to
$50. If the job entails repairing the
laser assembly or the slider mecha-
nism, the cost can range from $70 to
$90. “Then, when you add another
$40 in labor on top of that,” he says,
“it becomes cheaper to throw away
the unit and buy a replacement.”
Passaretti says full-size home
players are far more reliable than
small portable units. He also says
that while high-quality, expensive
players tend to have better-quality
components and transports, their
added features can make them more
prone to break down.
“That stuff has a lot more bells
and whistles than the cheaper play-
rs,” he says. “Some of the prob-

lems with the high-end units tend to
be with the extras, like multidisplay
units and extra controls.”

At Century Video/HiFi, a service
center that repairs mostly mid-
priced units, one technician echoes
Passaretti’s view that problems
with the laser assembly, sliding
drawer, and the motor that drives
the disk itself are three common re-
pair jobs. He cites tracking error as
another.

A technician at Technitron Elec-
tronics, a firm which specializes in
high-end audiophile equipment,
feels low-end equipment is far more
subject to serious mechanical prob-
lems than the high-priced gear.

“The most common problem we
come in contact with is mistracking,
which can be repaired by simple ad-
justments,” says the technician.
“We work only on very high-end
machines, like Nakamichi, Luxman,

(Continued on page 79)

Enticing Performance. Opera star Marilyn Horne performs for PolyGram
Classics fans and New York retailers aboard the luxury yacht Enticer to
celebrate the release of her album “Beautiful Dreamer, The Great American
Songbook.” Horne, who was accompanied by Doug Fisher on the lunchtime
cruise, sang “God Bless America,” in memory of Kate Smith, and her trademark
“Jeannie With The Light Brown Hair.”

charts this week introduce a muiti-

sales and airplay.

The new system will eventually
apply to all formats; immediately
affected are the Hot 100 Singles,
Top Pop Albums, Top Black Al-
bums, and Hot Black Singles
charts.

Under the new system, retail re-
ports will be weighted to reflect
the number of stores and/or total
sales volume in each report. Five
weight categories have been es-
tablished, with the largest chains
and one-stops receiving five times
the weight of the smallest stores.
There are three intermediate

plicative welghtmghsystem“for N

‘ ;Sg}“sﬁtem Will Better Reflect Sales A nd *A@ irplay

New Chart Weighting Debuts | n Billboard

NEW\QYORK The Billboard &

weights for mediti- volume re-

rts. ;- st . L

Under the old system all store
reports were, weighted equally.

Radio reports for singles charts
have always carried a welghtmg
system and will continue to be bro-
ken into five different categories
based on weekly cume: platinum,
gold, silver, bronze, and second-
ary.

With the new weighting, airplay.
points will increase in multiples
based on the station’s cume cate-
gory. As with retail, the largest
stations (platinuim) receive five
times the weight of the smallest
(secondary). Again, there are
three intermediate weights for

“reflect the impact of heavy radin

Y E swe i

medmm-snze stations (gold silver,
and bronze). This will more fairly

play at the larger stations com-
pared to the sinaller ones.

The new system is not radically
different from the old. The record
store and radio station panels re-
main the same. Reports will be
taken exactly as in the past. The
difference is simply in the way the
reports are converted into points.

We believe the changes will pro-
vide radio programmers, retailers,
record manufacturers, and other
interested readers with charts
that more closely reflect the reali-
ty of sales and airplay in the na-
tional marketplace.
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Other Half-Year Winners Are Collins, Z.Z. Top

Houston Sets Dehut Gert Record

BY PAUL GREIN

LOS ANGELES In the biggest cer-
tification success story of the first
half of 1986, Whitney Houston’s
Arista debut album, certified in
June for U.S. sales of 6 million
copies, becomes the first debut al-
bum to go six-times platinum. It
also is only the second album by a
female artist to attain sales of 6 mil-
lion copies.

Also of significance, seven new
and developing acts earned their
first million-selling platinum al-
bums in the first half of the year:
Mr. Mister, Arcadia, the Hooters, a-
ha, the Outfield, Ready For The
World, and Janet Jackson.

The previous debut champ was
“Van Halen,” certified for sales of 5

million copies since its 1978 release.

The only other album by a female
artist to reach the 6-million-sales
mark is Madonna's 1984 release,
“Like A Virgin.”

In the first six months of the
year, the Recording Industry Assn.
of America (RIAA) certified 38 plat-

inum albums, up from 35 in the first
half of last year. The RIAA also
awarded 62 gold albums, down from
64 in the same period last year. The
number of gold singles—excluding
oldies and kiddie disks—held steady
at six.

Houston’s debut set is the first al-
bum released since 1984 to hit the 6-
million-sales mark. The two run-
ners-up are Dire Straits’ “Brothers
In Arms” and Phil Collins’ “No
Jacket Required,” which have been
certified for sales of 5 million units.

Houston’s album has risen swift-
ly through the multiplatinum ranks.
It was certified for sales of 3 million
copies in February, 4 million in
March, and 5 million in May.

Warner Bros. was the top com-
bined label for the first half of 1986.
The label group earned 12 platinum
albums—half of which were catalog
titles. Columbia amassed six plati-
num albums for second place, fol-
lowed by Epic with four and MCA
and RCA with three each. (All three
of MCA’s platinum albums were by
black acts—Ready For The World,

New Edition, and Patti LaBelle—
underscoring the importance of
black music to that label’s resur-
gence.)

Five other black artists notched
platinum albums in the first half of
the year: Sade, Prince & the Revolu-
tion, Janet Jackson, Billy Ocean,
and Richard Pryor, who scored with
a 1977 comedy release. Three coun-
try acts earned platinum albums in
the period: Alabama, Hank Williams
Jr., and the Judds.

Three independent labels earned
platinum albums in the first half of
the year: Disneyland/Vista, Fanta-
sy, and Myrrh/Word. Myrrh scored
with Amy Grant’s “Unguarded,”
the contemporary Christian singer’s
second platinum album; the first
was “Age To Age.”

Conversely, two branch-distribut-
ed labels—EMI America and Mo-
town—went the entire first half of
the year without a platinum album.

Two heavy metal veterans earned
two platinum albums each: Ozzy Os-
bourne and his old group, Black

(Continued on page 79)

BMI's Preston Fights ‘Copyright Erosion’

She Vows Strong Opposition To Source Licensing

BY IRV LICHTMAN

NEW YORK BMI president and
CEO Frances Preston says she’s not
about to “become a daisy and wilt”
in pursuit of protections against the
“erosion of copyright.”

Preston, a 28-year veteran of the
46-year-old performing-rights
group, was promoted to president in
May following the sudden resigna-
tion of Ed Cramer. She had been

named executive vice president and
chief operating officer in March.
Cramer’s departure after 16
years as president was surrounded
by rumors that he had ruffled feath-
ers on BMI's broadcaster-led board
by his strong stand on the source-li-
censing issue. The issue is now be-
fore Congress in bills designed to
circumvent a Supreme Court deci-
sion that favored the performing-
rights groups in the concept of blan-

NEW YORK RCA/ A&M/Ansta
Distribution has been ¢verhauled '
with the establishment of four na-
tiona) sales regions, manned by.
RCA Records.veterans, and
changes in branch locations and
t.heu' reporting systems.

- According to Pete Jones, vice
president of sales for the distribus
tion unit, the sales regions have
been reduced from five to four as
a result of the eonsolidation of the
Southern and Southwestern re-”
gions. «

As for the branches, the Phila-
delphia branch will ¢lose, its acs

Washington, D.C., bfanch. Also,’a
new sales office ml] open in Min-
nesota by Sept. 1, accordmg to
Jones.

“Jones says the new strategy
gives the company, recently given
status as an independent operat-
ing unit under Sal Licata, the “op-"
portunity to develop a structure
which recognizes the current
shape of the market, including the
continued consolidation of ac-
counts.”

The four national regions are
defined as follows:

e Eastern region, with branches in

RCA/A&M/Arista Realigns

Sales Regwns, Branches Revised

. Boston and New York, to inclide

e Western region, th(h branches
‘unchanged

"Eastern region; Fred Love, diree-
- tor of the North central region;
counts being absorbed by the
“ ern region; and Bill Gralam, direc-

the Washington “br:mch formerly
part of the Southern re gion.

e North-central region, w:th
branches in Chicago, Cleveland,
and Detroit, now to include the St.
Louis branch, formerly part of the
Southwestern regton N
 Southern region, now headquar-
‘tered in Dallas.

The regional appointments are'
Larry Palmacei, director of the

Jim . Yates, director of the South-

tor of the Western region. Charles
Hall, formerly director of the
Southern region, is due to retire
after 81 years with the company.
Palmacei, with RCA since 1972,
previously served as New York
branch manager. Love, who joined
RCA in 1971, most recently served
as manager-of the St. Louis
branch. Yates, who joined RCA in
1971, was director of the South-
western region. Graham, who
joined RCA in 1962, had been di-
rector of the Western region.
IRV LICHTMAN

ket licensing on a local-TV level.
Cramer, however, has been retained
by BMI to help defeat the mea-
sures.

While those closely involved in
the scenario of Cramer’s exit, in-
cluding Preston, are not comment-
ing, Preston says she intends to
take a strong lead in continuing to
prevent or roll back attempts to de-
value performing rights.

“I've been a writer and pubhsh
er’s advocate for 30 years, and I'm
not about to become a daisy and
wilt,” says Preston.

Preston portrays Cramer’s legis-
lative liaison role, from the perspec-
tive of performing-rights groups, as
crucial to a successful conclusion of
the source-licensing battle. “Ed is a
brilliant attorney, and his expertise
is still needed by BMI. In addition to
Ed’s presence in legislative matters,
we're also enlarging our efforts on
a grass-roots level.”

Preston and Cramer were in
Washington Friday (27) to deal with
strategy regarding the source-li-
censing bill. The full Senate Judicia-
ry Committee is expected to conduct
a hearing July 18 concerning the
bill, which was introduced in the
Senate by Sen. Strom Thurmond (R-
S.C.) last December.

Preston further defends BMI ef-
forts in lobbying to defeat source li-
censing by noting that she has just
retained the services of Charles E.
Walker Inc., a well-known Washing-
ton-based lobby group, to augment
the activities of two previously
hired firms, Samuel E. Stavisky &
Associates and Reid & Preist.

Preston, a longtime Nashville mu-
sic industry presence—who retains
her residency there despite spend-
ing her workweek in New York—
says BMI will soon unveil “innova-
tive ways of licensing that will be
less costly and produce more in-
come in a shorter period of time.”

Without offering more details,
she reports that BMI has just

(Continued on page 78)

Taylor Ties. James Taylor shows that his re-signing to an exclusive, worldwide
recording contract with Columbia Records is official. Celebrating his decision
are, from left, manager Peter Asher; CBS Records division president Al Teller;
Taylor's attorney, Nat Weiss; and CBS/Records Group president Walter
Yetnikoff.

E xecutive Turntable

RECORD COMPANIES. Lee Silversides is named president and director of Island
Records Canada Ltd. in Toronto. He was vice president of promotion for the
label. Silversides succeeds Doug Chappell, who assumed a similar role at
Virgin Records of Canada.

CBS Records U.K. makes the following changes in its a&r department:
Gordon Charlton as head of a&r for CBS; Annie Roseberry, director of
a&r, CBS; and Peter Karpin, director of a&r, Portrait and Epic.

Marilyn Laverty is promoted to director of national press and public in-
formation at Columbia Records in New York. She was East Coast director
in that area.

MCA Records International in Universal City, Calif., promotes Christy
Hill to director of product development. She was director of marketing op-
erations.

I.R.S. Records appoints Mel DeLatte national singles promotion director
and Paul Brown associate director of promotion. DeLatte joins from his
own promotion firm in New Orleans and will be based in Los Angeles.
Brown was assistant director of national album promotion for Atco and will
based in New York. Also, vice president of promotion Michael Plen will be
relocating from New York to the label’s home office in L.A.

)
".“'k *

SILVERSIDES

LAVERTY DREXLER
Greg Brown joins Comstock Records in Shawnee, Kan., as head of coun-
try radio promotion.

DISTRIBUTION/RETAILING. Mark Smith is appointed director of advertising
and sales promotion for Spitzer Music Co., the Hayward, Calif -based musi-
cal instrument and pro audio chain.

HOME VIDEO. Media Home Entertainment in Culver City, Calif., makes the
following appointments: Peter Pirner as president of MHE; Jack Bern-
stein, president of a new, sell-through line of product for Heron Communi-
cations; Janice Whiffen, vice president of sales for MHE; and Peter Pi-
dutti, vice president of field sales. Pirner was previously with Mattel Elec-
tronics. Bernstein was executive vice president of MHE. Whiffen was vice
president of sales for Vestron Video.

Vallery Kountze resigns as vice president of RCA/Columbia Pictures
Home Video and general manager of the mass merchant division in Bur-
bank, Calif. She will continue as a consultant.

PUBLISHING. Marcy Drexler is promoted to director of professional activi-
ties, East Coast, for the Chappell/Intersong Music Group-USA in New
York. She was professional manager.

BMI in New York names Judith Saffer assistant general counsel. She
was with ASCAP as senior counsel.

PRO AUDIO/YIDEO. Tom Sutton becomes Southwest district sales manager for
Sharp Electronics’ professional products division in Mahwah, N.J. He was
with Bauer Audio/Video of Dallas, where he served as equipment sales
manager.

Robert Sandell is named vice president of marketing and sales for Kurz-
weil Music Systems, the Waltham, Mass.-based manufacturer of electronic
musical instruments. He served in a similar capacity for Fender Musical
Instruments. Also, Robert Goldhammer is appointed to the board of direc-
tors for KMS.
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Space-Age Audio Technology Bows
APRS London Exhibit Is Largest Ever

BY STEVEN DUPLER

LONDON More than 5,000 studio
owners, engineers, producers, and
musicians gathered June 25-27 at the
Olympia 2 conference center here for
the largest exhibition—in square
footage and attendance—ever held
by the Assn. of Professional Record-
ing Studios (APRS).

The association’s yearly show has
become the most important Europe-
an venue for pro audio product, offer-
ing a far stronger emphasis on sales
than the more scholarly annual Audio
Engineering Society European
meets. With the shift to a larger ven-
ue, APRS exhibitors were also able
for the first time to provide sound de-
mos of their equipment.

Among the major attractions of
the APRS confab were some new of-
ferings for the advanced automated
recording console market, including
digitally controlled analog mixing
boards from U.K.-based Trident and
U.S.-based Harrison Systems. )

Harrison, Neve, and Amek all
showed space-age design fully auto-
mated consoles. The Trident Di-An
(Digital-Analog) console, Amek APC
1000, Neve V series, and Harrison Se-
ries 10 boards were generally well-re-
ceived by attendees.

Neve’s DSP remains the only all-
digital console. Its analog/digital
competitors are considered attractive
because of their ease of operation

and far lower price tags—about a
third of the $1 million cost of the
DSP. Currently, there are only two
DSP mixing systems in place: Tape
One in England and Westdeutscher
Rundfunk in West Germany.

One major digital development
made public at APRS was the sale of
four Mitsubishi digital recorders to
Air Studios in Montserrat.

Consisting of two X-850 32-track
machines and a pair of the new X-86
two-track units, the purchase is the
largest single order to be filled by the
Mitsubishi pro audio group as well as
one of the largest orders ever re-
ceived by any digital manufacturer,
according to company president Tore
Nordhahl. Mitsubishi's Adrian Bailey
said the purchase was a “shot in the
arm” for the ProDigi (PD) digital for-
mat, which also counts Otari and
AEG as subscribers.

George Martin, owner of Air Stu-
dios and president of the APRS, said,
“I am definitely a digital fan—it’s got
to be the wave of the future. Like
tube amps, analog will be relegated
to the past.”

Exhibitors were generally pleased
with the quality of the attendees as
well as the change of venue from the
Kensington Exhibition Centre, which
had housed the APRS show for the
past three years.

Said Ian Jones of HHB, a major
Sony digital audio rental and sales
outfit, as well as a recently named

Sony, Philips Specs

CD-l ‘Green Book™ Published

BY SAM SUTHERLAND

LOS ANGELES Compact disk co-
developers Philips and Sony have
published provisional specifications
for the CD-I (Interactive) format, in-
cluding stipulations for compatibil-
ity with earlier CD-ROM (Read Only
Memory) data products.

The two companies reviewed the
CD-I standards, also known as the
“Green Book,” with licensees in To-

GBS Inc. Gets
Phoenix Audit

NEW YORK CBS Inc. has re-
ceived a court order to audit the
books of a company that marketed
recordings under CBS Inc. license.

The action, ordered June 20 in U.S.
district court here, stems from a CBS
Inc. suit against Phoenix Entertain-
ment & Talent Inc. The principal
shareholder of the company is Dante
Pugliese.

CBS Inc., on behalf of CBS Special
Products, sought an accounting from
Phoenix over the issue of royalties it
alleged were due under a license
agreement acquired in March 1982 by

CBS Inc. from Everest Records.’

Phoenix made a deal with Everest on
a nonexclusive basis to manufacture
and sell recordings by such acts as
George Jones, Gene Pitney, the Plat-
ters, the Shirelles, B.J. Thomas, and
Dionne Warwick.

The order stipulates that the Ever-
est-Phoenix agreement was to end
June 30. The audit covers the period
from July 1, 1981, to June 30, 1986.

kyo on June 23 and in New York on
June 26. The final specification is
expected to be confirmed by the end
of this year.

Executives at both companies
have indicated that initial CD-I
hardware and software could be
ready for market introduction as
early as 1987. As the next step in
CD’s postaudio evolution, CD-I
technology would tap the basic CD'’s
vast storage capacity—used for
high-quality audio in conventional
CDs and for dense data storage ap-
plications in CD-ROMs—for multi-
media uses.

CD-I products are expected to be
targeted principally to consumer us-
age, which is in contrast to the busi-
ness and industrial applications that
have dominated the first CD-ROM
products.

Under the earlier “Yellow Book”
format for CD-ROM, released in
May 1985, Sony and Philips estab-
lished that format’s utility as a com-
puter peripheral device, interfaced
with other computer media. CD-I,
however, does not require that link
to floppy disks or similar storage
media and is expected to run in a
stand-alone CD-I player that will
also run audio and video CD prod-
ucts.

In preparing the CD-I “Green
Book,” both companies have partici-
pated in the ad hoc High Sierra
Group, which included 12 other cor-
porations active in CD-ROM devel-
opment. The goal was to arrive at a
CD-I specification that would allow
compatibility between the two for-
mats so that future CD-ROMs could
be operated on forthcoming CD-I
players.

distributor for AMS signal proces-
sors: ‘“This has been traditionally a
strong-selling show for us, and this
year has been no exception. The floor
traffic was extremely strong, and
we've written a good amount of busi-
ness.”

The show was opened by George
Martin, who described the pro audio
industry as one in which “art and
technology walk hand in hand.”

Martin referred to the strength of
the British pro audio manufacturers
and studios in the world market and
praised the five 1985 winners of the
Queen’s Award for Export Achieve-
ment as helping maintain that posi-
tion. The winners, announced in
April, were Klark-Teknik, Sound-
craft, AMS, Solid State Logic, and
Amek.

Flying Solo. Duran Duran member Andy Taylor, second from right, celebrates
his recent signing with MCA Records as a solo artist with Gold Spaceship
Management vice president Anita Camarata; president Danny Goldberg, second
left; and MCA Music Entertainment Group president Irving Azoff in Los Angeles.
Taylor is in the studio finishing his debut album for the label.

by Paul Grein

JANET JACKSON’s “Control”
holds at No. 1 on Billboard’s Top
Pop Albums chart for the second
straight week. At 20, Jackson is
the third-youngest artist to land a
No. 1 album in the rock era. Stevie
Wonder was just 13 when he
topped the chart for the first time;
Ricky Nelson was 17 when
“Ricky” hit No. 1.

Here's a list of all solo artists to
have hit No. 1 on the Top Pop Al-
bums chart before their 25th birth-
day—youngest first.

1. Stevie Wonder, 13 years and
three months in August 1963: “Lit-
tle Stevie Wonder: The 12-Year-Old
Genius.”

2. Ricky Nelson, 17 years and
eight months in January 1958:
“Ricky.”

3. Janet Jackson, 20 years and
two months in July 1986: ‘“Con-
trol.”

4. Elvis Presley, 21 years and
four months in May 1956: “Elvis

CHAR

Presley.”

5. Barbra Streisand, 22 years
and.six months in October 1964:
“People.”

6. Whitney Houston, 22 years
and eight months in March 1986:
“Whitney Houston.”

7. Johnny Mathis, 22 years and

12 artists hit No. 1
before turning 25

nine months in June 1958: “John-
ny’s Greatest Hits.”

8. Bobbie Gentry, 23 years and
three months in October 1967:
“Ode To Billie Joe.”

9. Prince, 24 years and two
months in August 1984: “Purple
Rain.”

10. Cat Stevens, 24 years and
four months in November 1972:
“Catch Bull At Four.”

11. Janis Ian, 24 years and four

months in September 1975: ‘“‘Be-
tween The Lines.”

12. Michael Jackson, 24 years
and six months in February 1983:
“Thriller.” .

Note that we're talking only
about solo artists, which is why we
didn’t list the Beatles, Wham!,
Tears for Fears, Sade, and other
groups.

PETER GABRIEL’s “So” jumps
to No. 4 on this week’s Top Pop Al-
bums chart, while Genesis’ “Invisi-
ble Touch” leaps to No. 5. It is the
first time a former member of a
group and the group itself have ap-
peared in the top five simulta-
neously since July 1976, when
“Wings At The Speed Of Sound”
(featuring Paul McCartney) was
No. 1 and the Beatles’ “Rock’n-
"Roll Music” was No. 2.

Also, Gabriel’s “Sledgehammer”’
jumps to No. 1 on Billboard’s Hot
Dance/Disco club play chart. It is
the first time a veteran rock star
has topped the dance chart since
David Bowie scored in April 1983
with “Let’s Dance.”

Several other rock veterans have
earned No. 1 dance hits over the
years, in¢luding Rod Stewart, who
scored in February 1979 with “Do
Ya Think I'm Sexy,” and Blondie,
which did the trick in February
1981 with “Rapture”/“The Tide Is
High.”

EZ Agrees To Buy 9 Affiliated Outlets

NEW YORK EZ Communications
reached an agreement Tuesday (1)
to buy Affiliated Broadcasting’s
nine radio outlets
for $65.5 million.
EZ already owns
seven FM outlets.
Pending FCC ap-
proval of the pur-
chase, EZ will own
the full FCC complement of 12 FM
stations, plus four AMs.

The Affiliated outlets involved
are KMPS-AM-FM Seattle; WKOV/
WAIV Jacksonville, Fla.; KRAK-
AM-FM Sacramento; KFYE Fresno,
Calif.; and KFLR/KFMJ Phoenix.
Based in Fairfax, Va., EZ owns
WBMW Washington; WEZS Rich-
mond; WEZC Charlotte, N.C.;

WEZB New Orleans; WBBZ Pitts-
burgh; and KYKY St. Louis.

EZ programming vice president
Dan Vallie says the transaction
“came down very quickly.” At pre-
sent, Vallie says the “ideal situation
is to keep all [the stations] as a
package. We have no intention of
spinning anything off.” EZ does not
run into any overlapping market
problems with the deal.

With the purchase, EZ will be-
come one of the largest broadcast
groups and will expand the number
of formats it has under its umbrella.
To date, EZ has done particularly
well with its top 40 and AC stations.

Vallie says, ‘“We specialize in
good radio”’ and that format
changes have not yet been dis-

cussed. “Right now, we're just as-
sessing the technical facilities.”

Vallie says the market mix is one
of the attractive elements of the Af-
filiated purchase. “We consider Se-
attle and Phoenix to be major mar-
kets,” he says. ““And most of the
stations are in the Sun Belt or the
West, which is where all the growth
is these days.

“We are very excited about this,”
Vallie continues. ‘“Most of these sta-
tions are performing very well, and
we've heard great things about the
Affiliated personnel.”

KIM FREEMAN
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Since the release last year of treir successful FULL FORCE TOUR DATES:
debut album, “Full Force,” and single, “Alice I 7/13 Pittsburgh, PA 8/7 Las Vegas, NV

Want You Just For Mel! "’ these talented writers/ Full Force get busy 1time! 7/18 New Haven, CT 8/8 San Diego, CA

producers/performers haven't dDeen idle! ?7/19 Richmond, VA 8/9 Long Beach, CA
Now “FULL FORCE GET BUSY _ TIME!” — ?7/20 Washington, DC 8/10 Oakland, CA

the new album guaranteed to tak= tham to the 7/24 Milwaukee, WI 8/14 New Orleans, LA

next level of success! 7/25 Cleveland, OH 8/15 Baton Rouge, LA
The first single and 12" is “Temporary Love R 3 ® 7/27 Philadelphia, PA 8/16 Dallas, TX
Thing,” already heating up the charts for full- ol B 8/1 Memphis, TN 8/17 ZKansas City, MO

scale summer domination! 1, e ) 8/2 LakeCharles, LA 8/21 Springfield, MA
And all throughout the summer, FULL FORCE _ wa A 8/3 Houston, TX 8/24 TUniondale, NY

will be spreading the message live in 51

cities as part of the “Fresh Festival 3” tour.
Say the words and watch them his!
“FULL FORCE GET BUSY 1 TIME!” Featur- Ford, Jr.

ing the single and video, “Temporary Love Thirg” } i = 3 : Management and Direction: Full Force Produc-
On Columbia Records and Cassettes. T . —4 tions and “Basy” Steve Salem.

Produced by Full Force, J.B. Moore and Robert

FC 40395

“Columbia.” % are trademarks of CBS Inc. © 1986 CES Inc.
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IN ANY LANGUAGE

A GIANT TALENT
E
HE'S A STAR.

“STREET LANGUAGE."

THE ROCK & ROLL DEBUT

OF THE GRAMMY-WINNING
WRITER, PRODUCER, MUSICIAN
AND SINGER.

INCLUDING THE SINGLE,
“LET FREEDOM RING."

ON COLUMBIA RECORDS,

CASSETTES AND

COMPACT DISCS.

r
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ommentary

Keynote address delivered by El-
liot Goldman at Bobby Poe’s Ra-
dio & Records seminarin Atlanta,
June 27. Billboard requested and
received permission from Mr.
Goldman to print the speech in
the Commentary section.

Good afternoon, ladies and gentle-
man.

This is my maiden speech as the
president and CEO of a major record
operation, so please be kind. In re-
turn, I promise to resist the knee-jerk
impulse that builds up in every senior
record executive when he sees an au-
dience of top 40 or CHR program-
mers—namely, to berate them for
not being receptive enough to new
music and not spending more pro-
gramming time experimenting and
giving new artists an opportunity to
be heard.

Of course, there’s nothing really
wrong with the goal inherent in such
comments, but, frankly, it ignores re-
ality. The reality is that, although the
record and radio industries use a
common product—music—and touch
each other often on the rocky road to
success, they are different business-
es that have to achieve profitability in
markedly different ways.

Accordingly, let’s start with the he-
retical public acknowledgment by me
that your main role is to play the mu-
sic that you believe your listeners
want to hear, so that you can deliver
the largest possible audience to your
advertisers. However, how you
choose that music is something [ do
want to talk about.

Specifically, I want to address one
of the issues I believe underlies the
turmoil that presently surrounds and
sweeps through both our industries
as a result of the controversy over in-
dependent promotion. It is the basic
issue of whether radio programmers
and record manufacturers are willing
to stand up and commit themselves to
controlling their own destinies.

It’s wrong for people to talk about
independent promotion as if it is a
sudden evil thrust upon the record
business. It's been part of the busi-
ness as long as I've been in it—and
that’s about 20 years.

It’s wrong for a whole host of inde-
pendent entrepreneurs who have
been conducting their businesses in

Records and Radio

CONTROLLING YOUR OWN DESTINY

an honest way to be smeared with a
broad brush of innuendo.

It's wrong for the music industry
to be a whipping boy for a news medi-
um that has become all too entertain-
ment-oriented and wants to spice its
news shows with pictures of well-
known artists and executives.

But worst of all, it's wrong for an
industry to lose control of its own
destiny by allowing a single market-
ing technique to dominate its activi-
ties to the point of threatening its
economic existence and permitting it-

made an evil of each of these ele-
ments. It was only when we had been
beaten and bloodied by each of them
that we took a more sensible ap-
proach.

The underlying fault in the inde-
pendent promotion fiasco, however,
lies not only with the record compa-
nies, but, I submit, with those respon-
sible for programming music on ra-
dio, as well.

Just as we became lemmings-to-
the-sea in terms of believing that only
through the use of independent pro-

‘It's wrong for
an industry to lose

control of its
own destiny’

Elliot Goldman is president and
chief executive officer of RCA/Ariola.

self to be portrayed as a corrupt and
irresponsible business.

We, the senior record executives of
our industry, have no one to blame
but ourselves for the lemminglike,
shortsighted, insecure, and financial-
ly irresponsible way in which we all
came to view independent promotion
as the panacea for success.

This is not the first time that such a
thing has happened in this industry.
We have a habit of adopting this
year’s revelation as next year’s pana-
cea.

In my lifetime in this industry, I
have seen the heyday of the indepen-
dent producer, unlimited and nonre-
coupable studio time, massive per-
sonal appearance tours by unknown
(and often untalented) artists, and,
most recently, independent promo-
tion and music videos.

Actually, each of these items has
added a unique element either to the
creativity or marketability of musical
product. It is the overkill quotient
seemingly inherent in our less-than-
sophisticated business practices that

moters could we get our records
played on radio, you programmers
were equally lemminglike in forego-
ing your responsibility and authority
to select music that you believed was
appropriate.

You became just as caught up ina
syndrome of “I'd better play it if 100
hundred other stations are playing
it"’

Despite the protestations [ have
heard, most of you did stop exercis-
ing independent creative judgment
about what you thought your audi-
ences wanted to hear. Instead, you
abdicated that judgment to an out-
side third party who came richly
clothed in all-knowing attire.

I submit to you that no one is so
talented and so prescient about the
listening audience that they can pre-
dict to you that the audience of 150
stations covering most of the U.S.
wants to hear a particular piece of
product immediately.

All of us at one time or another
learned—the hard way—that the au-
dience will let us know what they

want to hear and buy, in their own
good time. We have learned that the
best thing we can do is to listen care-
fully and give the audience an oppor-
tunity to register its approval or dis-
approval.

This not a two-week process. Some-
times it is not even a two-month pro-
cess. But whatever time it does take,
it should be based on what you be-
lieve the audience wants to hear and
whatever methods you want to use to
determine that desire. That is what is
best for you, your audience, we man-
ufacturers, and our artists.

If, every once in a while, the com-
bination of a well-known artist, out-
standing song, and a spectacular
performance dictates an over-
whelmingly rapid response on a na-
tionwide basis, so be it. But [ submit
that it is a much healthier situation
if the audience response is part of
this equation, and if the build is by
10 and 20 stations a week, so that
we all know exactly what is happen-
ing.

By advocating this position I am
not suggesting that radio stations
and programmers should purposely
delay adding of records if others al-
ready have. Qur entrepreneurial
system will take care of that. Too
many stations in one market follow-
ing the same programming philoso-
phy will invariably lead to a void all
too willingly filled in by new sta-
tions.

No, what I am pleading for is that
you radio programmers reassert
yourselves at what you do best and,
yes, put yourselves back on the line.

For our part, we record manufac-
turers have pledged—once again—
to take control of and be responsible
for our promotion activities. We will
promote you ad nauseum on our
records, as that remains a key to
our success.

Be receptive to that promotion.
Accept it when it is valid. Reject it
when it is not. And evaluate all of it
in the context of your obligation to
secure the largest audience you can.

It is out of that dynamic that we
both will achieve not only our great-
est commercial success, but more
importantly, will bring the best pos-
sible music to the consumer.

Thank you very much.

THE QUICK FiX

I’'m encouraged that some people in
the broadcast and recording indus-
tries are beginning to address the
lack of creativity in radio.

I live in Philadelphia, and I'm
amazed at the lack of diversity in our
marketplace. We were better off
when top 40 programming was on
AM, and FM sought out special-lis-
tener niches.

Today, too many radio executives
seem to ignore the product life-cycle
curve. They look for quick fixes for
low Arbitrons and plug-in formats
that resemble all the others being
aired. Stations vie for a piece of the
same market segment rather than
seeking to develop a new one. This
has resulted in large groups of disen-
franchised listeners (including me).

I hope station managers will begin

Letters to

to realize that establishing a new for-
mat and allowing it time to mature
can make them more successful in
the long run. For now, those of us on
the cutting edge will have to be con-
tent with private clubs, college radio,
and MTV.
Mark MclLoone
Philadelphia

CHANGING TIMES
Recently, while restocking the
shelves of a local record store, I was
approached by a gentleman and his
13-year-old son. They were looking
for an artist who would demonstrate
what rock’n’roll was all about (junior
was taking up the drums).
Scanning the browser bins we
came across an old LP by Led Zeppe-
lin. The boy’s father and I stood there
for at least 15 minutes reminiscing

the Editor

about the group when we suddenly
realized the boy had a rather puzzled
look on his face. As he grabbed for
the nearest Huey Lewis and the
News album, he shrugged his shoul-
ders, “Led Zeppelin . . . I never heard
of them.”
Bonnie Ann Lago
Concord, Calif.

MERCY KILLING

I'd like to see the LP go the way of
the 8track as soon as possible. The
compact disk would then become the
mass medium for music, bringing
prices down more rapidly and reduc-
ing the number of formats in the
marketplace.

Companies like Sony should lead
the way by stopping the production
of turntables. It would be great if
that happened in the next five years,

not in the next 10 or 15.
Wayne Browne
Los Angeles

IT'S A BIG WORLD

I'm a regular Billboard reader with
only one complaint. Why does the
magazine run so few international
charts? What about Ireland, Austria,
Belgium, Norway, Denmark, Swit-
zerland, Spain, Greece, Turkey, and
doubtless many others which have
music charts? It would be nice to
know how certain releases are doing
in these countries.

The “International Weekly of Mu-
sic and Home Entertainment” should
be just that: international.

Alexander R. Textor
Palo Alto, Calif.
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Seminar: Radio Should Be A Friend
Conclave Features Range Of Speakers

BY PAT MARTIN

MINNEAPOLIS Radio is a person.
That was the metaphor used by the
comedy team of Ron Stevens and
Joy Grdnic here at the Upper Mid-
west Communications Conclave last
weekend (26-29).

“People think of radio as a friend,
a companion. Imagine a person that
is a social climber who uses you to
gain a better position. That’s what
many stations do; they have little re-
gard for the current listeners. Sta-
tion contests don’t work. We resent
people who try to buy our loyalty,”
Stevens said.

“It’s most important to become
friends. One of the best ways to
make friends is with humor. This
creates an emotional attachment to
the station. People relate to people,
they don’t relate to radio stations,”
he said.

Stevens and Grdnic began their
careers at KSHE St. Louis when

Stevens was PD there and Grdnic
was morning personality. They
have produced nearly 1,000 comedy
vignettes heard daily on some 300
radio stations. Currently, they are
working on their third comedy al-

‘If they like
the current hits,
they will listen’

bum, second comedy book, and first
comedy home video.

Several other speakers were fea-
tured at the conclave, as well. Doris
Walsh, publisher of Ithaca, N.Y.-
based American Demographics,
spoke about the huge social and eco-
nomic changes American society is
going through. “Nearly one-third of
all Americans are in the baby-boom
generation, [those] born between
1946 and 1964. Americans will be-

come much more conservative on all
economic issues. Radio will have to
focus on attracting the two-income
family, which has become the center
of the economy. Men’s wages have
not kept up with earning a living for
a family. Rental housing will de-
cline,” Walsh said.

“The home will become the center
of entertainment with VCRs, televi-
sion, and radio. As a result, restau-
rants will suffer and take-outs and
home deliveries will continue to
grow,” she predicted.

Jon Coleman, of Coleman Re-
search, shot down several myths
about radio. Among the radio myths
Coleman cited were, “Our market is
different, the word ‘hit’ won’t at-
tract adults, and listeners prefer
contests with lots of opportunities.”

On the contrary, Coleman said,
“The fact is most markets are the
same. What works in New York
City will also work in Omaha. Twen-

(Continued on page 12)

Washington Roundup

BY BILL HOLLAND

VICE PRESIDENT GEORGE
Bush swore in new Democratic FCC
Commissioner Patricia Diaz Dennis
on June 25 at the White House. Al-
though she began her official duties
the next day and attended the week-

ly FCC commissioners’ meeting, she
says she won't be voting on agenda
items until she becomes more famil-
iar with issues.

REMEMBER cost-of-regulation
fees? Buried within the budget-rec-
onciliation bill, they were sent to the
White House in April. Well, now the

..newsline...

DAVID BARRETT is named general manager of radio for Hearst Broad-
casting. Barrett continues as VP/GM at Hearst's WBAL/WIYY Balti-
more and will now oversee chain properties WTAE/WHTX Pitts-
burgh, WISN/WLTQ Milwaukee, and WAPA-AM San Juan. Barrett
joined Hearst in 1984 following work with Doubleday and Rogers Ra-
dio Broadcasting of Toronto.

ALAN BUDER is appointed director of development at American Media
Ine., where he will work on acquisitions and financing for future radio
and television properties. Before moving to American Media’s San
Francisco offices, Buder was director of finance for Tri-Star Pictures
and had consulted several public radio operations.

DAVID PEDERSON assumes the general manager duties at Park Communi-
cations’ KWJJ-AM-FM Portland, Ore. He arrives from the general
sales manager position at KRSI/KJJO Minneapolis. In Portland, Pe-
derson replaces Ray Mirabella, who resigned recently.

WI06-FM Saginaw, Mich., has been sold to F-B Communications from
Booth American Co. for $2.5 million. Blackburn & Co. brokered the
deal. The Washington, D.C.-based brokerage firm also announces the
sale of KBCH Lincoln City, Ore., to Matrix Media. The outlet was sold
by Brown Broadcasting Enterprises for $325,000.

MIKE MC QUEEN and Andrea Veitch Dudley are named co-managers of
Gateway Broadcasting; its WKPA/top 40 outlet, WYDD Pittsburgh;
and AC-formatted WKPA New Kensington, Pa. The promotions follow
the resignation of Gateway VP/GM Norman Slemenda, who left to as-
sume ownership of WRIE-AM Erie, Pa. Mc Queen is WYDD’s PD and
morning man and will handle operations and programming at both sta-
tions. Dudley will handle administrative and sales management duties.

JUDITH CURRIER is appointed general manager of KLZE-FM San Jose,
Calif., a recently acquired Parker Communications outlet. She joins
KLZE after 16 years with Davis-Weaver Broadcasting.

FCC has asked for comments on a
proposal to begin the fee schedules
by April of next year. Fees will be
placed on station applications, up-
grades, and renewals. The biggest
fee will be for administrative hear-
ings: $6,000. The NAB, in its com-
ments, plans to point out that broad-
casters, when innocent bystanders
of a petition-to-deny hearing
brought about by a third party,
shouldn’t have to pony up the six
big ones.

HOPE THERE’'S CRAWFISH
etouffe at each one . . . the NAB Ra-
dio 86 Convention in New Orleans is
moving right along, with 17,500
square feet of exhibit space already
assigned and more than 30 hospital-
ity suites booked for the September
meet. There’s only 7,500 square feet
of exhibit space left.

HEP. Al Swift (D-Wash.) has intro-
duced a bill that would temper the
speculative trading of broadcast
properties by reinstating the FCC’s
requirement that new licensees hold
onto stations that were sold to them
at a profit for three years. The in-
dustry hasn’t taken a stance on the
proposal yet, but it isn’t too thrilled
about taking the “de” out of dereg-
ulation. Rep. Swift admits his bill
won’t pass this year anyway; he in-
troduced it to underline concern
about speculators, inflated prices,
debts, and possible resultant losses
in public service.

e RCA chief keynote
Bobby Poe, see p. 9

¢ Billboard guide to
record co. promotion
...Ssee page 68

! o LTINS -

Catching Rising Stars. WNEW-FM New York ‘‘Breakfast Club” hosts Richard
Neer, left, and Mark McEwen, second from left, play ball with New York Mets
pitcher Ron Darling and EMI artist Brian Setzer. The match took place during
one of WNEW's many remote morning shows, this one from the comedy club
Catch A Rising Star.

%

Programmers reveal why they have jumped on
particular new releases.

TOP 40

WNCI-FM Columbus program director Bill Richards made an imme-
diate add of the Mary Jane Girls’ “Walk Like A Man” (Motown). “It’s
a good adult record,” Richards says of the update on the Four Seasons
classic. “Words Get In The Way” (Epic) by Miami Sound Machine gets
another strong-record vote from Richards. Setting a record for Out Of
The Box mentions is Timex Social Club’s “Rumors” (Jay). Richards is

testing the upstart indie single at night; it had won four challenges in a
row at presstime. Crystal-balling it a bit, Richards says Madonna’s
“True Blue” album track “Open Your Heart” (Sire) sounds like a
strong radio candidate.

ALBUM ROCK

WHJY Providence PD Dave Lee Austin is kind of crazy over Queen’s
“A Kind Of Magic” (Capitol). “It’s positive, has drive and a literally
great bass line, and shimmers the speakers a little bit,” says Austin.
John Cafferty’s “Voice Of America’s Sons” (Epic) has been drawing
positive response at WHJY, says Austin. He adds, “Play this one out
of your legal ID; it’s irresistible rock’n’roll. Anything with ‘America’ in
the title and a hook can’t hurt you right now.” Austin says Danny
Wilde’s “Isn’t It Enough” (Island) is ‘“upbeat, with that winning guitar
and drum sound that grabs a rock’n’roller’s ear.” Austin is high on an-
other newcomer, Bruce Hornsby & the Range’s “Every Little Kiss”
(RCA). “This has a synthesizer that helps me bring my core audience
up to 1986. You can play it next to Pink Floyd or ZZ Top,” he says.

COUNTRY

In a rare serious moment, WUBE Cincinnati PD Mike Chapman says,
“Let’s talk about Carl Perkins’ ‘The Birth Of Rock’n’roll’ [Mercury/
PolyGram].” Chapman calls it “serious business, a natural for us.”
Meanwhile, Chapman says the Girls Next Door are “really asserting
themselves” with “Slow Boat To China” (MTM). He describes the
Girls as a “country version of the Pointer Sisters” and recommends
viewing the song’s video while listening to what he predicts will be a
top 10 record for WUBE. Continuing a longer roll, in Chapman’s esti-
mation, are the Forester Sisters with their new single, “Lonely Alone”
(Warner Bros.). Finally, Chapman is counting on Gary Morris’ “Hon-
eycomb” (Warner Bros.) to be a great draw for the younger demos.
“It’s just a great summer-sounding record,” he says of Morris’ take on
the Jimmie Rodgers classic. KIM FREEMAN
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His name is hardly a household word.

His image is strictly low profile.

He’s articulate.

He’s intelligent.

His songs are about something.

He’s anything but your typical rocker.

So why are so many people suddenly
interested in owning his music?

He’s good.

Featuring the single,
30Y INSIDE THE MAN
Produced by Patrick Moran g2t .

On High Duality XDR® Cassettes,
Albums and Compact Discs. From
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PDs Should Think Like Listeners

BY RICK SKLAR

WABC New York's program direc-
tor during its legendary top 40
days, Rick Sklar is now consulting
for several stations from his
Gotham headquarters. His nu-
merous credits include the ABC
Radio VP/programming post,
professor, and author of “Rocking
America.”

OH NO! Not another set of ini-
tials! With CHR, AOR, and all the
others, who needs another format.
Set your mind at ease. “LOR” is
not an abbreviation for a format.
It stands for “Listener-Oriented
Radio.” It is a way of program-
ming that helped build great radio
stations in the days when radio
was fighting for its life against the
then-new medium of television.

Station operators were forced
by the need to survive to begin
thinking like listeners. They came
up with some very innovative con-
cepts that attracted audiences be-
cause they responded to real lis-
tener needs. Top 40 and other con-
cepts were born and new
techniques of getting ratings
evolved from hard listener-orient-
ed thinking.

As the years went by, format ra-
dio became the norm and other in-
genious program pioneers, under
the pressure of intense competi-
tion, combined brainstorming with
trial and error to further probe the
heads of radio listeners—to find
the listeners’ buttons and learn
how to push them.

The developmental decades, the
'50s and '60s, came and went and
radio moved into the more frag-
mented second stage of sub-for-
mats with a new generation of
PDs. This generation hadn’t gone
through the gut-guided begin-
nings of the scientific showman-
ship we call programming. In an
effort to improve matters and get
a better handle on what to do, they
began instituting new formats and
practices to attract audiences.

Though this generation had com-
puters and more sophisticated re-
search to help it, its average major
market share was more like a 4 than a
14. An increase from a 5.8 to a 6.0 was
greeted like the second coming when
it was often no more than a statistical
wobble (given the plus or minus error
factor of 40% that characterizes much
of what passes for valid data in this
business).

In this next era every move, each
new tactic and strategy, became a
comfortable one, with reassuring
backup numbers that “radio peo-
ple’”’ could point to as ‘‘reliable.”
Active call-out polling, where people
were prodded to rate song hooks,
became popular. Others began sit-
ting people in auditoriums, and in
that artificial listening environment
(artificial because people have fore-
ground awareness of what they are
listening to as opposed to the almost
subconscious way that they listen to
radio), got them to categorize old hit
songs by subtle nuances.

The same listeners will leave the
auditorium, go to a local bar, and
play the song they just rated a
dud—three times in a row. And they
will pay for the chance to do it.

What programmer would do that on
the air? But programmers don’t
think like listeners. Programmers
put playlists together that include
40 records plus ““ADDS’ and
“ONS” because ... well ... isn't
that what the other stations are do-
ing? There must be a reason . .. (7).

Shaped by radio-oriented thinking
rather than listener-oriented think-
ing, we now have a lot of sound-
alike radio. In this copycat game Mi-
chael Jackson’s “Beat It” and “Bil-
lie Jean,” top hits one year, are
never heard the next. Culture Club
goes on and off the station like the
latest fashion fad. Great million-
selling songs get lost.

Somehow, as the years went by,
the underlying thought processes
that first resulted in format radio
started to become obscured. With
no Harvard Business School of
Radio Programming to give them
operating principles, a new genera-
tion of “instant programmers” and
“surface programmers’’ arose, who
solved every problem with a “safe”
answer, regurgitating the buzz
phrases and pat-sounding terminol-
ogy picked up from their peers.

These programmers have been
trying very hard to get into the
heads of today’s listeners. They
can’t be faulted on that. Their in-
tended goals are correct. The prob-
lem is that, without realizing it, they
approach their program decision-
making from a ‘‘radio-broadcast-
ing”’ context rather than the context
of the listener—who is on the re-
ceiving end. If program directors
had a true listener’s perspective
they might come up with some very
different ways of attracting audi-
ences and programming radio sta-
tions, along with higher and more
enduring ratings.

It's not easy for radio program-
mers to think like radio listeners.
After all, they are in radio stations
every workday. They are exposed
all the time to people who talk radio,
think radio, and breathe radio.
When they’re not in a radio studio
or listening to the radio they're
reading about radio in the trades.
Radio is the center of their universe.

As they talk about radio and come
up with ideas to get ratings and
make decisions to affect tune-in,
their thinking is colored by their liv-
ing in a radio environment. As a re-
sult the ideas and decisions are ar-
rived at in an environment where
the program director assumes his or
her radio station is the center of the
listener’s universe. Nothing could
be further from the truth.

Yes, the 2% who call in requests
and the relatively small minority

(15% or so) who participate in con-
tests and write letters are aware of
the station. But the vast public out
there which the programmer must
depend on to report listening in a di-
ary or over the telephone has very
little foreground awareness of
radio.

Most people are not sure which of
two or three stations they are listen-

SN

o
This week’s guest columnist, noted
programmer, consultant, author, and
avid runner Rick Sklar, crosses the
finish line during last year's New York
Marathon, thinking like a listener all
the way.

ing to at any given time.

Most people in a market couldn’t
tell you what the No. 1 station is.
They never listen to it. Check out
the cume shares. Four out of five
people in the New York market nev-
er listen to WHTZ or WPLJ. Stop
three out of four people in Cleve-
land, mention WMMS, and all you’ll
get is a blank stare. They never lis-
ten. Look at the cume share. Almost
74 out of every 100 listeners never
tune them in.

It’s radio people who can tell you
what each station is in terms of
rank and format. The public never
heard the word ““format.” They only
know that they like what they can
already hum. And that’s about it.
Radio people assume an inflated im-
portance for their medium. Listen-
ers tuck radio away in one little cor-
ner of their subconscious minds, to
be used to keep them happy while
they are consciously doing some-
thing else.

The majority of the people who
receive diaries throw them away,
even though they have agreed to
keep them. A minority return them.
Songs? The average listener can
identify with those tunes that have
already made it to the top five or
were hits of the past. Only active
teens and radio groupies know
which artist is performing which
song and recognize and like songs
that are moving up the charts. Most
listeners, especially those over 25,
could care less.

In its own way the public loves ra-
dio. It's the most personal medium
there is. By the use of frequency
and with its subliminal omnipres-
ence, it can move more products and
keep people happier while deliver-
ing instant audio snapshots of infor-
mation, weather, and headlines bet-
ter than any other medium. But pro-
grammers have this distorted
orientation of how people use radio.
As a result they don't always make
the best decisions when it comes to
dreaming up ways to get people to
listen to a particular station (and re-
port that they have listened when
the rating service knocks).

A programmer who can back off,
separate from the egocentric orien-
tation that the radio-station atmo-
sphere gives him, and develop a lis-
tener-level mindset toward radio
will begin making different deci-
sions. That programmer will realize
that the obstacles to success are dif-
ferent and a bit tougher than they
might seem. That programmer will
treat each second of his station’s
airtime with a lot more respect and
think 10 times before adding a
record or lengthening a playlist.

Such a programmer, once sure of
a record, will let that record really
work to build ratings, while remem-
bering that the burnout occurs in
the mind of the programmer and in
the active-teen and radio-groupie
type. Such a programmer will never
assume that the listener knows for
sure which station is playing and
will take more pains to be sure it is
absolutely clear. That programmer
will come up with innovative promo-
tions that encourage audience par-
ticipation by the majority, not the
groupie teens. Such a programmer
might just end up at the top of the
ratings heap.

GONCLAVE FEATURES RANGE OF SPEAKERS

(Continued from page 10)

ty-fives to 54s will respond to the
word ‘hit.” You can’t fool them. If
they like the current hits, they will
listen. As far as contests, listeners
pay attention to big money. Many
times, smaller contests are just clut-
ter.”

Tim Moore, operating partner of
three Michigan radio stations, spoke
about the need for all members of
the staff to share in understanding
of station goals, including the un-

derstanding of the annual billing
budget.

“There are three types of broad-
cast owners: the longterm propri-
etor, longterm groups, and the new
breed, the broadcast investor. That
last group is only in it for the mon-
ey, a short-term capital gain. Invest-
ment bankers have found radio and
will seek you out at conventions,”
Moore said.

“When accepting your next job,”

Moore said, “look at the station’s in-
vestment goals, programming
goals, capabilities of the corpora-
tion, and then ask, ‘Is there agree-
ment on these capabilities?’ ”

The 11th annual conclave was at-
tended by about 300 people, includ-
ing programmers from the Midwest
and members of the promotion com-
munity.

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Afternoon Delight, Starland Vocal
Band, winDSONG

. Kiss And Say Goodbye,
Manhattans, coLumeia

. ll Be Good To You, Brothers
Johnson, aam

. More, More, More (Part 1),
Andrea True Connection, BubbaH

. Moonlight Feels Right, Starbuck,
PRIVATE STOCK

. Love Is Alive, Gary Wright, waRNER
BROS

-

. Shop Around, Captain & Tennille,
A&GM

. Got To Get You Into My Life,
Beatles. capitoL
. Silly Love Songs, Wings, capitoL

. Rock And Roll Music, Beach Boys,
BROTHER/REPRISE

CWw ® N o » W N
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POP SINGLES—20 Years Ago

. Paperback Writer, Beatles, capitoL

. Red Rubber Ball, Cyrcle, coLumsia

. Strangers In The Night, Frank
Sinatra, REPRISE

. Hanky Panky, Tommy James & the
Shondells. ROULETTE

. You Don't Have To Say You Love
Me, Dusty Springfield, pHiLLiPs

. Wild Thing, Troggs, atco

. Cool Jerk, Capitols, karen

. Little Girl, Syndicate Of Sound, BeLL

. Paint It Black, Rolling Stones,
LONDON

WOoONGO O & wkd—

[
o

s Alonp%Comes Mary, Association,
VALIA

TOP ALBUMS—10 Years Ago
5 Winﬁ)s At The Speed Of Sound,
CAPITOL

. Rock’n’Roll Music, Beatles, caprtoL
. Breezin’, George Benson, warNER
BROS

. Chicago X, coLumsia

. Fleetwood Mac, waRNER BROS

- Rocks. Aerosmith, coLumsia

. Frampton Comes Alive, Peter
Frampton, aam

. Beautiful Noise, Neil Diamond,
COLUMBIA

. Look Out For # 1, Brothers
Johnson, aam
5 gcr}angesonebowie, David Bowie,

W 0 =Mk WN =

[
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TOP ALBUMS—20 Years Ago

1. What Now My Love, Herb Alpert & |
the Tijuana Brass, aam

. If You Can Believe Your Eyes And
Ears, Mamas & the Papas DuNHILL

. Strangers In The Night, Frank
Sinatra_RreprisE

. Whipped Cream & Other Delights,
Herb Alpert’s Tijuana Brass, a&m

. Dr. Zhivago, Soundtrack, MGm

. The Sound Of Music, Soundtrack,
RCA VICTOR

. Lou Rawls Live!, capitoL
b nggderfulness, Bill Cosby, warner
R

. Going Places, Herb Alpert & the
Tijuana Brass, aam

10. The Shadow Of Your Smile, Andy

Williams, coLumsia

GCOUNTRY SINGLES—10 Years Ago

1. Teddy Bear, Red Sovino, s1arpay

. The Door Is Always Open, Dave &

Sugar, rRCa

. Golden Ring, George Jones &

Tammy Wynette, epic

. Stranger, Johnny Duncan, coLumsia

. All These Things, Joe Stampley,
ABC/DOT

When Something Is Wrong With
My Baby, Sonny James, coLumgia
& ggra Con Dios, Freddy Fender, asc/

W ON O b W N

. Say It Again, Don Williams, agc/poT
. Is Forever Longer Than Always,

Porter Wagoner & Dolly Parton, rca
. The Letter, Loretta Lynn & Conway
Twitty mca

SOUL SINGLES—T10 Years Ago

1. Something He Can Feel, Aretha
Franklin, atLanTiC
2. You'll Never Find Another Love

Like Mine, Lou Rawls, PHILADELPHIA
INTERNATIONAL

3. This Masqsuerade, George Benson,
WARNER BRO!

4. Heaven Must Be Missing An Angel
(Part 1), Tavares, capiToL
5. Sophisticated Lady (She's A

Different Lady), Natalie Cole,
CAPITOL

6. Somebody's Gettin’ It, Johnnie
Taylor, coLumsia
7. Can't Stop Groovin' Now, Wanna

Do It Some More, B.T. Express
COLUMBIA

8. Kiss And Say Goodbye,
Manhattans, coLumsia
9. Who Loves You Better (Part One),
Isley Brothers, T-Neck
10. Get Up Offa That Thing, James
Brown, Polydor

WE N O Uk W N
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WESTWOOD ONE PRESENTS

Be sure to tune in Mond e
Westwood One Radio Netw® presents
America’s favorite wild-eyed & Bandmem-
bers Don Barnes and Jef= Carlisi Daniels
and Carol Miller to talk with fans t
celebrate .38's 10 years together witf
tales and classic songs, inc uding tunes
Strength in Numbers. It's an hour of music d
on target for you and ycur listeners. FOr more
westwood One at (213) 204-5300 or Telex 4996015 WY
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SUPERSTAR CONCERT SERIES

is proud to present the soaring sound of legend-
ary “veteran cosmic rockers” The Moody Blues,
airing the weekend of Saturcay, July 26 on more
than 400 Westwood One Radio Network affiliates
in North America and throughout the world.
Justin Hayward, John Lodge, Graeme Edge, Ray
Thomas and Patrick Moraz were recorded during
their current tour of the States by Westwood
One’s mobile studias exclusively for the Superstar
Concert Series. The quintet's set celebrates 20
years of classics renging from Days Of Future
Passed to The Other Side Of Life, their latest LP.
The Moody Blues live — 90 minutes of musical
magic beyond your wildest dreams, exclusively
from the most listened-to concert program on
radio. For more infa, contact your Westwood One
Station Relations Representative at (213) 204-5000
or Telex 4996015 WWONE.

\/
{%);I% WESTWOOD ONE RADIO NETWORKS
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VOX

were WQXI afternoon man Jeff
McCartney and WKLS-AM-FM
MD Bob Bailey. The latter

FOR WEEK ENDING JULY 12, 1986
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ALBUM ROCK ™¢**-

;’labrl;nnidrléscll:psfgiiis,hsatpvgthl;ihﬁ ” = Compiled from national album rock
by Kim F; Wise, who is facing the happy di- ‘é’é Zé §8 QE ARTIST radio airplay reports. TITLE
y fstm [freeman lemma of having no more competi- =3 kg el 2o I At
\ tor logos to put on the back of staff * % NO.1 » #
T-shirts for inspiration. 1| 11 2| o | THEFIXX SECRET SEPARATION
Finally, a big thanks to Atlanta- e
based promoter Bob Patton for his 2 | 2| 3 | s | EMERSON,LAKE & POWELL TOUCH AND GO
grand tour of Atlanta’s best and 3] 4| 5 | 5 | STEVEWINWOOD HIGHER LOVE
baddest parts en route to hot night ISLAND
P spot the Phoenix. 4 3 1 7 | GENESIS INVISIBLE TOUCH

OECAT POINTS: Here’s hoping award and equally gracious in con- e
your recovery period was shorter tinuing his plea for “someone with BOB HAMILTON is the new PD 5 5 4 11 GPEEJEENR GABRIEL SLEDCEREIMMER
than ours following the 15th annu-  a lot of good character voices.” at MOR/oldies combo KSFO/KYA VAN HALEN DREAMS
al Bobby Poe Pop Music seminar in  That served as his diplomatic an- San Francisco. Last week, we mis- 6 6 6 | 15 | warneraros.

Atlanta last weekend (27-29). The swer to questions concerning the takenly reported that Scott For- 717 8 g | KENNY LOGGINS DANGER ZONE
major issues addressed at the meet  departure of Johnny “Mr. Leon- rest had taken over PD duties at oL

are covered on page 1, and RCA ard” Rio to WHTZ. KYA; he'll actually be handling an 8 8 | 10| 8 EB'QESFS%E,';’T';QUS THUNDERBIRDS WRAP [T UP
chief Elliot Goldman’s keynote Dixon had an award of his own air shift at the outlet. Hamilton ICEHOUSE NO PROMISES
speech appears as a commentary for NBC-TV. Lugging a log on formerly ran his own consultancy 9 9 | B |9 | chrvsaus

on page 9. We'll devote this space stage, Dixon swung an axe into it and programmed RKO’s KRTH 10 | 13 | 24 | 13 | VANHALEN LOVE WALKS IN
to less-official Poecat happenings. to symbolize ‘‘the hatchet job Los Angeles for 10 years. In addi- DAREORS,

Watc]h next week for more Poe [NBC] did on our industry.” He tion, he was music director for the 111115 é&‘u’,ﬁg.‘,,“ S
panel coverage. added, “There are a lot of great RKO chain.

First off, congratulations to the guys who aren’t here tonight be- Forrest’s arrival from KHYT 1211224 %&&?HNTRY LOOK AWAY
WMMS Cleveland crew, which cause of it.” Dixon and WRBQ PD  Tucson does signal some changes 13| 15| 27 | 5 | PETERGABRIEL RED RAIN
swept the large-market category Randy Kabrich kept the Marriott for the King Broadcasting combo. SETEEN
during the S?turda]y-r;ight awards poppin’ each morning by broad- According to Hamilton, KSFO will 14| 16 | 22| 7 | 38SPECIAL SOMEBODY LIKE YOU
ceremony. After a little more than casting live from poolside. shift from MOR to oldies, while
a year as an official top 40 outlet, Suitewise, MCA triumphed by KYA will remain oldies but go af- 15 )0 |7 |12 & WHEN THE HEART RULES THE MIND
WMMS walked away with the sta- taking over a 16th-floor hotel res- ter a slightly younger demograph- 16 | 33 [ — | 2 | DAVIDLEEROTH YANKEE ROSE
tion-of-the-year plaque in that cate-  taurant and stocking it with Atlan- ic. Forrest’s air shift has not been -

%ory. Jdohn Gorn;an]repeated the ta Falcons cheerleaders, dancing designated yet, and the full-time 17 {17 ] 17| 8 égﬂ,&‘aﬁnnm JUNGLE BOY

oe podium trek for large-market- girls, and the Jets, Giuffria, Mi- lineup is still undergoing changes.

PD-of-the-year honors and the con- chael Des Barres, and Klymaxx b Bone ¢ 18 | 18 | 18 | 6 | GAXRGOE UNDERGROUND

sultant of the year. Kid Leo made for entertainment. Other attrac- ARRIVING IN NEW YORK is 19| 23| 33| 3 | MCKIAGGER RUTHLESS PEOPLE

the jaunt twice, as large-market tions included David Lee Roth in  Angela Thomas, who left her MD il

Mllalarll((_i air personality of the year. the Warner Bros. suite, Bananar- job at urban outlet WILD-AM Bos- 20| 2| 32|14 Eﬂ‘,ﬁ%’s THROWING IT ALL AWAY
aking a rare convention ap- ton to join MCA’s promotion de-

pearance was WPLJ New York P . partmeilt .. Speakli)ng of promo- 21 | 2 | 4 | 3 | JONCOCHRANE & REDRYDER BOYINSIDE THE MAN

PD Larry Berger, who flew in Sat- 1 O€ S€MINAN WAS 5, we hear the Statue of Liberty | | 22 | 14 | 1 | 5 | THEOUTRELD ALL THE LOVE IN THE WORLD

urday to accept the major-market- uite a h was running around Buffalo re- COLUMEA

station-of-the-year distinction. q sSNow cently with copies of David Lee 23| 29 | 35 | 5 | BOBSEGER&THE SILVER BULLETBAND ~THE AFTERMATH

During his acceptance speech, Roth’s “Yankee Rose.” Actually,

Berger alluded to his normally low- ama ready for station IDs in the that was Warner Bros. rep Je¥f ol I R ggﬂyﬂ:‘c“\‘lﬁ IF ANYBODY HAD A HEART

profile stance, then went on to sur- PolyGram suite, Eddie Money at Criden getting a jump start on 25| 28 | 28 | § | THEMOODYBLUES THE OTHER SIDE OF LIFE

prise everybody by hanging outin  Columbia, Jeffrey Osborne at July 4th fashions. POLYGRAM

thg ?)uites untti)] t am. A&M, and Limahl at EML In Richmond, Va., Jim Minor 26 | 2 | 26 | 6 | RODSTEWART LOVE TOUCH
sent in body but present in Meanwhile, WNCI Columbus’ moves up to PD at urban-format-

spirit was WHTZ New York PD  Michael J. Foxx had every reason ted WANpT-AM. The 10-year sta- 2|55 | 55| 7| NRE WHO MADE WHO

Scott Shannon, who stayed home to stroll around proudly in the tion veteran gets the gig after 28 | 44 | — | 2 | EURYTHMICS MISSIONARY MAN

to welcome his first child into the suites. The top 40 outlet’s night Nancy Williams split the spot ... i

world. Congratulations to Shannon  jock and MD was just upped to as- Across the state in Roanoke, 29 | 19 | 9 | 13 | THEMOODYBLUES YOUR WILDEST DREAMS

and his wife, Trish, on their baby sistant PD at the nod of PD Bill WSLQ PD Jeff Bowman gets ex- JACKSON BROWNE IN THE SHAPE OF A HEART

girl, born June 26. Richards. tra duties as operations manager 0 )20 159 | wwm

Another highlight of the Satur- Last but never least was semi- for the AC outlet. 31| 39 | — | 2 | JOHNCOUGAR MELLENCAMP RUMBLESEAT
day-night ceremonies was the ban- nar founder Bobby Poe, who re- e
;(eli betv;e;ln the MC teams of flected on the convention’s grow- GARY MOSS joins WKRM/ 32| 35 | 38 | 4 | BRUCEHORNSBY EVERY LITTLE KISS

QB-AM-FM Houston PD/ ing stature. Clad in good-gu WKOM Columbia, Tenn., as PD
morning man John Lander and whites and top hat for the Satuxz for the top 40/country combo locat- B || 12| 15 | THRESHHRE STONES ONE HIT TO THE BODY
WZGC Atlanta PD John Young day banquet, Poe asked attendees ed 35 miles outside of Nashville in M| 30| 3 4 PETER GABRIEL IN YOUR EYES
and postintermission hosts WRBQ  to show respect for the numerous the home of the new General Mo- GEFFEN
gampa opezirai‘gié)n(s: manager Mason record company presidents and tors Saturn plant. Moss arrives 35| 40 |45 | 3 | SENENS LAl GeATCR]

ixon an ommunications their wives present by avoiding from the afternoon shift at WZEZ- .
programming VP Dan Vallie. four-letter words in their accep- FM Nashville and an on-air post at 3 | 3t | u | 10| OURY GIRLCANTRELPIT

The latter didn’t have to walk tance speeches. Here’s hoping WLAC there. 37 | 37| 29 | 4 | GENESIS THE LAST DOMINO
too far to pick up the national-PD-  Poe’s had a chance to relieve him-  “Commander” Dave Kelly joins ATLANTIC
of-th(eiz-year plaque and told the self now that the 15th annual con- the air force at WGCL Cleveland B[] %8,” REED NO MONEY DOWN
crowd to expect major announce- vention is successfully in bed. as night man. He arrives from
ments from EZ in coming weeks. Before the meet we had the plea- WVI(%-AM-FM, where he was a Vi a|o]s ETLFE‘ET&ALL EVERYWHERE 160
Vallie also had the pleasure of giv-  sure of dropping by several top At- hot-shot midday man ... Finally 4 | a2 | 42 | 3 | GENESIS ANYTHING SHE DOES
ing the major-market-PD-of-the- lanta outlets. First we found making his Cleveland departure of- —
year award to his own Nick Bazoo WVEE (V-103) PD Ray Boyd ficial is former WMMS promotion 41 | 34 | 3¢ | 5 | BILLYJOEL el
of WBBZ Pittsburgh. Earlier, Val-  glowing over some amazing “Quiet director Steve Merril, who as- GENESIS IN TOO DEEP
lie had picked up small-market-PD  Storm’” Arbitrend numbers. At a sumes the same post at WRXR 214 | — | 2 | s
honors for Kipper McGee, who Warner Bros. listening party Chicago, the “All Time Rock’n- 43 | NEWp | 1 | JOAN ARMATRADING KIND WORDS
was voted in while at WROK Rock- Thursday, we hooked up with for- 'Roll” outlet. -
ford, Ill.,, and is now programming mer V-103 afternoon man and clos- M| 8 — |2 %ﬂ;g&ms, ALl
EZ's WEZB New Orleans. et country music fan Mitch Faulk- JACK CASEY resigns his five- THE FIXX BUILT FOR THE FUTURE

Local star Young was his typi- ner. He and Boyd, who are good year post as program director at Bw | —] 2| wa
cally humorous self, a commend- friends, are now professional foes full-service AC WMJX Boston. 4 | 36 | 20 | 11 | 38SPECIAL LIKE NO OTHER NIGHT
able thing considering that his pre- as Faulkner gives V-103 a good Now in his 20th year in radio, Ca- g
ﬁiouhs App(;ejacks were stolen from challenge as PD at newcomer sey says he will be offering limited 47 | NEWp | 1 | DANNYWILDE o3y O e

is home during a bizarre burglary WEKS-AM-FM. consulting services and “‘explorin
just two days earlier. Lander was Overcoming a powerful sound radio’s p%tential in meetigg thge 8 ) 8 l A [ CBPPEO%EGER&THE SILVER BULLET BAND LIKE A ROCK
gracious in accepting the major- system at Soundscape Studios, the real needs of our communities and 49 | NEWp | 1 | GIR THE HUNTER
market-air-personality-of-the-year  site of the Warner Bros. bash, our world.” S
50 | 43 l 4 | 11 | ROBERTPALMER HYPERACTIVE
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E STREET BAND drummer Max
Weinberg will be keeping the co-
host beat on CBS Radioradio’s
“Rock Connections” during three
weekly editions starting this week-
end, July 12-13. A member of the
Bruce Springsteen team for 12
years, Weinberg will be sitting in
with the show’s host Mike Harri-
son of Los Angeles-based Good-
phone Communications. The
drummer, as most of you know, is
the author of “The Big Beat,” a se-
ries of discussions with well-known
rock’n’roll beat keepers.

WESTWOOD ONE provides
another opportunity to overwork
the fuses on your home entertain-
ment system. That comes on Friday
(18), with the stereo simulecast of
Showtime’s Aretha Franklin special
“Aretha!” The hour concert was
taped during a Queen of Soul per-
formance in her Detroit hometown.
The repertoire includes Franklin
classics such as “Can’t Turn You
Loose” and “Natural Woman” plus
soon-to-be classics like “Who’s Zoo-
min’ Who" and “Freeway Of Love.”
On the latter track, Aretha will be
joined by another E Streeter: sax-
man Clarence Clemons.

Listeners to WWI affiliates will
get a special pre-concert treat in the
form of a 15-minute interview with
Aretha.

In the rolodex-renewal depart-
ment, “Rock Over London” pro-
ducer/distributor Radio Interna-
tional has moved into new Gotham
digs. The address is 165 W. 46th St.,
Suite 813, New York, N.Y. 10036.
(212) 302-1670.

T3

HOTL[NE TO HOLLYWOOD”
picks up some weighty affiliates in
KLOS Los Angeles morning star
Rachel Donahue and WNBC New
York waker-upper Joey Reynolds.
To refresh your memory, that’s the
short-form feed of live Tinsel Town
reports delivered by James St. John
and marketed by American Enter-
tainment of California in Canoga
Park.

NBC Radio Network Sales is
now the exclusive sale representa-
tive for “John Leader’s Count-
down USA,” the four-hour weekly
show. Production, distribution, and
clearances continue to be handled
by Countdown USA Inc.

PIEDMONT AIRLINES is offer-
ing bi-coastal travelers a bonus trip
through old-time radio. The line has
contracted with Beverly Hills-based
Charles Michelson Inc. to provide
early radio dramas on its audio en-
tertainment channels. Those flying
west to Los Angeles or San Francis-
co can catch “The Green Hornet”
and “Sgt. Preston of the Yukon” in
July, “Gangbusters’ and “The
Lone Ranger” in August, and
“Sherlock Holmes” and “The Ad-
ventures of Red Ryder” in Septem-
ber.

MUTUAL BROADCASTING wel-
comes three new members to its af-
filiate advisory board. They are
KAAM/KZPS Dallas executive vice
president & CEO William John
Steding, WXTU-FM VP/GM C.J.
Jones, and KAUS-AM-FM owner
Phil Nolan.

Knight In New York. WRKI Danbury, Conn., PD Buzz Knight brings his crew to
NBC/the Source’s studios in the Big Apple for a live morning broadcast
featuring Southside Johnny, Jack Cafferty, and others. Posed behind the album
rocker’s banner are, from left, WRKI’s Jim Clark and Lisa Fantino, NBC
Entertainment’s Pam Newman, the Source’s Patti LeMon and Betsy Torres, and
Knight.

The ABC Entertainment Net-
work brings on its 500th affiliate
with the recruiting of WSNE-FM
Providence, R.I. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

July 11-13, Don Henley, Super-
star Concert Series, Westwood
One, 90 minutes.

July 11-13, the Monkees, Hot
Rocks, United Stations, 90 minutes.
July 11-13, B.J. Thomas, Gary
Owens Supertracks, Creative Ra-

dio, three hours.

July 11-13, Steve Wariner, Coun-
try Today, MJI Broadcasting, one
hour.

July 11-18, the Call, Peter Gabri-
el, Rock Chronicles, Westwood
One, one hour.

July 11-13, Billy May, The Great
Sounds, United Stations, four
hours.

July 12, Ray Charles, Solid Gold
Saturday Night, United Radio Sta-
tions, five hours.

July 12-13, Emerald Web, Musi-
cal Starstreams, Musical Star-
streams, two hours.

July 12-13, Journey, On The Ra-
dio, NSBA, one hour.

July 12-13, Moody Blues, the Su-
premes, Reelin’ In The Years,
Global Satellite Network, three
hours.

July 13, David Sanborn, The
Jazz Show With David Sanborn,
NBC Radio Entertainment, two
hours.

July 13, Journey, the Fixx,
Steve Winwood, Powercuts, Global
Satellite Network, two hours.

July 14, INXS, Rockline, Global
Satellite Network, 90 minutes.

July 14-20, Joan Armatrading,
Rock Over London, Radio Interna-
tional, one hour.

July 14-20, John Denver, Part 2,
Country Closeup, Narwood Produc-
tions, one hour.

July 14-20, Moody Blues, Rock
Today, MJI Broadcasting, one
hour.

July 18, the Judds, Exile, Live
From Walt Disney World, NBC Ra-

dio Entertainment, one hour.

July 18-20, Emerson, Lake &
Powell, Legends Of Rock, NBC
Radio Entertainment, two hours.

July 18-20, Lionel Richie, Count-
down America, United Stations,
four hours.

July 18-20, Juice Newton, Coun-
try Today, MJI Broadecasting, one
hour.

July 18-20, A Tribute To Jimmy
Dorsey, The Great Sounds, United
Stations, four hours.

July 18-20, Wham!—Featuring
George Michael, Hot Rocks, Unit-
ed Stations, 90 minutes.

July 18-20, John Conlee, The
Weekly Country Music Countdown,
United Stations, three hours.

July 18-20, the Hollies, Dick
Clark’s Rock Roll And Remember,
United Stations, four hours.

July 18-20, El DeBarge, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

July 18-24, Lionel Richie, Mi-
chael Sembello, Jane Weidlin,
etc., Spirit Of Summer, CBS Ra-
dioradio, one hour.

July 18-24, Cozy Powell, Metal-

(Continued on page 19)

FOR WEEK ENDING JULY 12, 1986

Billboard

ADULT CONTEMPORARY
MOST ADDED

A weekly national commpilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL
91 REPORTERS ADDS ON

GORDON LIGHTFOOT 16 30
ANYTHING FOR LOVE warner

BROS

MICHAEL MCDONALD 13 42
SWEET FREEDOM wmca

MIKE AND THE MECHANICS 12 25
TAKEN IN aTLANTIC

MIAMI SOUND MACHINE 9 62
WORDS GET IN THE WAY

EPIC

JEFFREY OSBORNE 8 71
YOU SHOULD BE MINE azm
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photocopying, recording, or otherwise, without the prior written
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CONTEMPORARY.

E Compiled from national sample of radio playlists.
z 21O
2 | |5|¢g| TmE ARTIST
= | =] e | 2| (aBEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 & %
@ 1] 3i12 YOUR WILDEST DREAMS
POLYDOR 883096-7/POLYGRAM 2 Weeks at No. One & TH ODY BLUES _
2 211112 NO ONE IS TO BLAME  £LExTRA 7-69549
& HOWARD JONES
@ s 12l s GLORY OF LOVE (LOVE THEME FROM THE KARATE KID PART iI)
FULL MOON/WARNER BROS. 7-28662/WARNER BROS & PETER CETERA
4 31213 THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
JIVE/ARISTA 1-9465/ARISTA & BILLY OCEAN
5 51414 ON MY OWN @ mca 52770
@ PATTI LABELLE & MICHAEL MCDONALD
@ VARKIE THE BEST OF ME  atLANTIC 7-89420
@ DAVID FOSTER AND OLIVIA NEWTON-JOHN
INVISIBLE TOUCH  ATLANTIC 7-89407
@ B e 0 & GENESIS
14117 5 | MODERN WOMAN (FROM “RUTHLESS PEOPLE") epic 3406118
BILLY JOEL
@ 6118] 6 YOU SHOULD BE MINE (THE WOO WOO SONG) aam 2814
JEFFREY OSBORNE
101899 THAT'S WHY I'M HERE  coLumBia 38-05884
JAMES TAYLOR
11 | 91816 HOLDING BACK THE YEARS ELEKTRA 7-69564
@ SIMPLY RED
1216513 LIVE TO TELL SIRE 7-28717/WARNER BROS.
& MADONNA
13 10| 10] 10 HEADED FOR THE FUTURE coLumBIA 38-05889
& NEIL DIAMOND
M!l7]|sln A DIFFERENT CORNER coLumBia 38.05888
& GEORGE MICHAEL
15 Ininln IF YOUR HEART ISN'T INIT  aam 2822
& ATLANTIC STARR
21281 5 | LOVE TOUCH (THEME FROM LEGAL EAGLES) waRNER BROS. 7-28668
ROD STEWART
@ 21204 WORDS GET IN THE WAY  EpiC 3406120
MIAMI SOUND MACHINE
1812117 WHO'S JOHNNY (“SHORT CIRCUIT” THEME) GORDY 1842/MOTOWN
& EL DEBARGE
20127| 5| THE CAPTAIN OF HER HEART  a&m 2838
DOUBLE
20 |1317 113 ALL | NEED IS A MIRACLE  ATLANTIC 7-89450
& MIKE & THE MECHANICS
@ 23124l s IN THE SHAPE OF A HEART  AsvLUM 7-69543/ELEKTRA
& JACKSON BROWNE
@ 2|25 7 LIKE A ROCK cariTOL 5592
& BOB SEGER & THE SILVER BULLET BAND
23 |19 14|16 GREATEST LOVE OF ALL  aRiSTA 1.9466
& WHITNEY HOUSTON
24 (171181 10 THAT GIRL IS GONE  waRNER BROS. 7-28892
DAVID PACK
25 [ 25119114 SOMETHING ABOUT YOU  POLYDOR 883362-1/POLYGRAM
& LEVEL 42
2139 3 SWEET FREEDOM (THEME FROM “RUNNING SCARED")
MCA 52857 & MICHAEL MCDONALD
@ 281301 5 IF SHE KNEW WHAT SHE WANTS coLumBia 3805886
& BANGLES
28 |27115] 11 THE LOVE PARADE REPRISE 7-28750/WARNER BROS
& THE DREAM ACADEMY
29 12|23 7 ONE WISH  €ePic 34.05875
& HIROSHIMA
30 30325 THE PRIDE IS BACK Rca 14384
KENNY ROGERS WITH NICKIE RYDER
@ 39— 2 PAPA DON'T PREACH  SIRe 7-28660/WARNER BROS.
& MADONNA
@ 37112 TAKE MY BREATH AWAY (LOVE THEME FROM TOP GUN)
COLUMBIA 38-05903 & BERLIN
@ 351 | 2 | THISIS THE TIME aem 2839
DENNIS DE YOUNG
ANYTHING FOR LOVE  WARNER BROS 7-28655
@ NEWD| ! GORDON LIGHTFOOT
TAKE ME HOME  aTLANTIC 789472
& | adlE @ PHIL COLLINS
@ ag] | 2 | !SITACRIME PorTRAT 37-06121/EPIC
SADE
MOVE AWAY  VIRGIN/EPIC 34.05847
7 |2 ¢ CULTURE CLUB
TAKEN IN  aTLaNTIC 7-89404
Lo MIKE & THE MECHANICS
HIGHER LOVE  ISLAND 7-99545/WARNER BROS
@ NEW» ! & STEVE WINWOOD
WHO'S LEAVING WHO capiToL 5576
A0 34338 & ANNE MURRAY

O Products with the greatest airplay gains this week. @ Video clip availability. ® Recording Industry
Assn. Of America (RIAA) seal for sales of 500,000 units. & RIAA seal for sales of ane million units.
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Fifth-Dimensionatl Cruise. WYNY New York morning man Mike Wade poses with members of the Fifth Dimension, who

were special guests during a week of live broadcasts from the SS Norway while it sailed along the southeastern seaboard.
Five WYNY listeners were. brought along for the ride. Standing from left are Ron Townson, Wade, Florence LaRue and 'NEW Jazz. Chuck Mangione, right, pays a visit to jazz expert Les Davis, who is
Michael Procter. now hosting the overnight show, ‘'Jazz In The Night,” on WNEW-AM New York.

Mann Of The Moment. Mann Media and NRBA president Bernie Mann takes
the mike to address the annual Great Lakes Radic Conference at Central

Michigan Univ. Mann is pictured with Dick Kernen, vice president-of the Specs
Howard School, which co-sponsored the event.

. . —

Fighters And Friends. WRKS New York VP/GM Barry Mayo, left, puts in a plug for his competitor, WBLS, while that
station’s VP/GM Charles Warfield enjoys the competitive camaraderie. The fun took place at a 10th anniversary party for
the New York rap haven, Disco Fever. To Mayo's right are Warfield, rap impresario Russell Simmons of Rush Productions
and Def Jam Recotds, and Charles Stettler, president of Tin Pan Apple, which manages genre heavyweights the Fat Boys.

—
W Y
| —
-
1 -
[—
e
AL

(1110

Mad About KIS Man. KIIS-AM-FM Los Angeles morning man Rick Dees lets
I.R.S. Records artist Belinda Carlisle, right, explain why she's “Mad About You.”
On the left is another former Go-Go, Charlotte Caffey, who collaborated with
Cariisle on the single.

The A&Mod Squad. A&M’s senior vice president/promotion Charlie Minor Daring Instincts Rule. DIR Broadcasting staffers venture to St. Louis, where a recent Judas Priest concert was

poses with his recently restructured national prometion team. The team, from broadcast live as a “Superbiscuit” edition of DIR's “King Biscuit Flower Hour” concert show. The event was hyped with a
teft, is Chicago-based national album manager Craig Lambert, Minor, Chicago- national contest for DIR's affiliates, which sent station winners to the show. Standing from left are Priest K.K. Downing, a
based national singles director Charlie Lake, promation vice president Rick winner, Priest Glen Tipton, two more winners, head priest Rob Halford, a winner, and DIR’s chief engineer Tim Mulligan.
Stone, New York-based national album director Al Cafaro, national promotion Seated are DIR’s talent acquisition director Lauren Karasyk, affiliate relations man Wait Rittman, “Biscuit” host Fred
director Steve Resnick, and senior director of album promotion J.B. Brenner. Rocks of KY102 Kansas City, and DIR engineer Mitch Maketansky.
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FOR WEEK ENDING
JULY 12, 1986

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.
GOLD—Stations with weekly cume
7 ™ audience of over 500,000 up to 1 milfion.

24 37 The Fabulous Thunderbirds, Tuff Enuff 1214 The Moody Blues, Your Wildest Dreams 32 37 The Beach Boys, Rock'N'Rolt To The Re 4 4 Billy Ocean, Thete’ll Be Sad Songs (T EX EX Adrenalin, Road Of the Gypsy
25 27 Andy Taylor, Take it Easy 13 15 Prince & The Revolution, Mountains 33 36 Emerson, Lake & Powell, Touch And Go S 5 Kenny Loggins, Danger Zone EX EX Danny Wilde, Isn't It Enough
26 28 John Cafferty & The Beaver Brown Band, 14 16 Rod Stewart, Love Touch (Theme From " 34 38 Dennis De Young, This Is The Time 6 6 Howard Jones, No One Is To Blame EX EX John Cougar Mellencamp, Rumbleseat
27 23 Michael McOonald, Sweet Freedom 15 17 Andy Taglov, Take It Eas“ 35 39 Jermaine Stewart, We Don't Have To Ta 7 7 Janet Jackson, Nasty EX EX Billy Sulfvan, Never Again Without Y
28 32 Klymaxx, Man Size Love (From “Running 16 8 Patti LaBelle & Michael McDonald, On 36 EX  Starship, Before | Go 8 8 Belinda Carlisle, Mad About You EX EX Nu Shooz, Point Of No Return
23 31 Starpoint, Restless 17 19 Belinda Carlisle, Mad About You 37 EX Steve Winwood, Higher Love 9 9 Peter Gabriel, S!
3033 Gavin Christopher, One Step Closer To 18 18 Van Halen, Dreams 38 EX Jermaine Jackson, Do You Remember 10 11 The M Blues, Your Wildest Dreams
31 34 The Fixx, Secret Separation 19 20 Gavin Christopher, One Step Closer To A39 — Wham' The Edge Of Heaven 11 12 Jermaine Stewart, We Don't Have To Ta
32 39 Wham!, The Edge Of Heaven 20 21 Pet Shop Boys, Opportunities (Let's M A40  —  Timex Social Club, Rumors 12 15  Peter Cetera, Glory Of Love (Theme Fr
33 36 Jeffrey Osborne, You Should Be Mine ( 21 22 Billy Joel, Modern Woman (From “Ruthl A — Glass Tiger, Don't Forget Me when I'm 13 21 Madonna, Papa Don't Preach
New York PD: La”y Berger 34 40 Regina, Ba_br Love 22 25 Steve Winwood, Higher Love A — The Qutfield, All The Love In The Wor 14 10 Patti LaBeile & Michael McDonald, On .
I oo el b 35 38 Timex Social Club, Rumors 23 24 Robert Palmer, Hyperactive A — Barry Manilow, I'm Your Man 15 14 TKA, One Way Love pO\Nef'
atti LaBetle & Michael McDonald, On 36 14 Level 42, Something About You 24 26 Jermaine Stewart, We Don't Have To Ta 16 18 Miami Sound Machine, Words Get In The e e e
g g ?;Ir:g'ojgetakns,oghtz:sltlylie Sad Songs (T 3; 8(( LheSMhonke;s.' T'hst' NasRT?en, This Is N %z 29 rg'donns. tfoapa Don'tsPreacth 17 13 Madonna, Live To Teil
2 , Na u Shooz, Poin 0 Return 21 Jeftrey Osborne, You Should Be Mine 18 16 The Jets, Crush On You . . f
& 1 Simply Red, Hoiding Back The Years A3 —  Chaka Khan, Love of a Lifetime 738 Wiam) Sound Machine, Words Get In The AIS 22 Andy Taylor, Take 1 Easy Detroit P.D.: Gary Berkowitz
5 5 € Del arge, Wha's Johnny (“Short Circ A0 —  Mary Jane Girls, Walk Like A Man 28 30 The Outfieid, Al The Love In The Wor 20 23 Timex Social Club, Rumors 1 1 Simply Red, Holding Back The Years
? 10 Peter Ga (':IEL Eledgehammer A — Belinda Carlisle, Mad About You 29 31 Regina, Baby Love 21 32 David Lee Roth, Yankee Rose 2 3 Billy Ocean There'ﬁ Be Sad Songs (T
H l? (T;he Je_ts,l r_usN 01; V0|'J‘ A — Berin, Take My Breath Away (Love The 30 32 Journey, Suzanne 22 25 Pet Shop Boys, Opeortunj(ies (Let's M 3 2 George Michael, A Different Corner
4 M Mtaandesrq‘s,a ng;sla eDono"thP N A —  Barry Manilow, 'm Your Man 31 33 Device, Hanging On A Heart Attack - 23 28 Rod Stewart, Love Touch (Theme From * 4 4 The Jets, Crush On You
n 8 Geor‘;e"'dichapel A Differe Corner AT —_TheButfiekd, AN The Love InThe wor Agg # »"«'Ké"r:-‘ “rﬁ"ﬁ?ag'e"o%"dia‘i'r‘.’ T : ™ §§ ;{ wr:‘: > T:e M«“"’A"l‘l‘i’«’gl pareed 1A Z ; if"e' Jdafkm"' r’?‘é’ Is To BJ
— !, Vi : LN itney Houston, nce oward Jones, No One Is To Blame
1112 Howard Joses, No One s ToBiamel A3 —  Bananarama, Venus Pittsburgh ) ~P.D.o Nick Bazoo 2 30 GTR When The Heart Rules The Mind 7 3 The Fabulous Thunderbirds, Tuff Enuft
H Rlesgainalsaliagy Louve am, ried Ou EX — Whitney Houston, All At Once % ; Genesis, I&lvnstble Touch 27 20 Nu h?ozhl Can't wait 8 10 Kl DeBarge, Who's Johnn{ “'Short Circ
14 9 Madonna, Live To Tell 3 6 :030":;1{1350?\22' xgs(‘)ae Is To Blame gg % ;llrlamjéelT :ﬂgddgriv ?I;o}r{::v\:e("ﬂom “"Ruthi lg }; Esﬁs[.g";ﬁ'\:km"rmrf' iBUE
15 28 Timex Social Club, Rumors M 1027 4 7 Peter Gabriel, Sledgehammer 0 3 sangies it She Knew What She wants 11 8 Level 42, Something About You
16 6 Whitney Houston, Greatest Love Of All KIIS ‘ 5 11 Simply Red Holding Back The Years 31 37 Regﬁna Baby Love 12 12 Boys Don't Cry, | Wanna Be A Cowbo:
1718 Kenny Loggins, Danger Zone AM 1150 . 6 3 K De'gar e, Who's Johnny (“Short Circ 32 EX  The Blow M{mkeys Digging Your Scene 13 18 Pefer Gabrielry§led ehammer '
b 3 el fen A L G T L
. 3 vil € - M i ean, There'll Be Sad Songs Fabulous Thunderbirds, Tutf Enuff 15 16 The Biow Monkeys, Digging Your Scene
2021 pet Shop Boys, pportunte (Lets M | LS IA"K‘:'GS' P.D. Mike Schaefer 5 13 Rod Stewart Love Touch (Theme From 35 27 Whitney Houston, Greatest Love Of All 16 22 Kenny Loggins, vacfgrg oo
25 R oo Sweetheartlo . R’:"rﬁ?;.?gcs'?;ﬂ"r?' S:NII)O(;:’Q - }? lé ;he Jeth, Crush gn VouZ 39 [); Steve Amw_ood, :‘il her Love 17 17 Nu Shooz, ! Can't Wait
23 15 Miami Sound Machine, Bad Boy 33 Belinda Carfisle, Mad About You Boston P.B.: Barbara Temple 128 MadowsveToTal B & Ay Lc':'e"dM(y) Radie (Midnight Rad B 5 R g?fr:'o:d.r Reated For The Fate-
A%g i s!:ﬂdceé!:"a. IGIOIW 81 Love (Theme Fr 4 4 Boys Oon't Cry, | Wanna Be A Cowboy 1 1 Billy Ocean, There'li Be Sad Songs (T 13 9 Heart, Nolhin® At All 39 40 Bananarama, Venus 20 23 The Art Of Noise Featuring Duane Eddy,
I LemI 432 g is| !t'h' a Abot:thou S 7 Pefer Gabnel1_ ledgehammer 2 3 Simply Red, Holdlng Back The Years 14 14 Pnnce & The Revolution, Mountains 40 EX John Eddie, Jungle BOJ 21 29 Madonna, Papa Don't Preach
Pt 3 Beve , Something About You 6 11 Billy Ocean, There'l Be Sad Songs (T 3 2 Howard Jones, No One Is To Blame 15 21 Madonna, Papa Don't Preach A — Love And Money, Candy Bar Express 22 30 Peter Cetera, Glory Of Love (Theme Fr
i - D;nargrarv;a, V)enus 7 5 The Blow Monkeys, Digging Your Scene 4 5 Peter Gabriel, Sledgehammer 16 25 Jermalne Stewart, We Don't Have To Ta A — Chaka Khan, Love of a Lifetime 23 24 Pet Shop Boys, Opportunities (Let's M
—_ ar Braxton, Jump Back (Set Me Free) 8 9 PetShop Bow Jpportunities (Let's M 5 8 [l DeBarge, Who's Johnny (“Short Circ 17 29 Peter Cetera, Glory Of Love (Theme Fr A — Berlin, Take My Breath Away (Love The 24 25 GTR, When The Heart Rules The Mind
9 12 El DeBarge, ho's Johnny ("Short Circ 6 6 The Blow ﬂOnkeys, Digging Your Scene 18 18  Bangles, If She Knew What She Wants A — Mary Jane Girls, Walk Like 1 an 25 26 Van Halen, Dreams
10 13 Trans-X, Living On Video 7 11 Janet Jackson, Nasty 19 27 GTR, when The Heart Rules The Mind EX EX Jean Beauvoir, Feel The Heat 26 27 Bangles, 1f She Knew What She Wants
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27 Kenn‘y Loggins, Danger Zone
22 The Fix
23

26

35

x, Secret Separation
John Eddie, Jungle oy
Michael McDonald, Sweet Freedom
Bananarama, Venus
29  Limited Warranty, Victory Line
28 The ooég Blues, Your Wildest Dreams
31 Wham!, The Edge Of Heaven
30 Steve Winwood, Higher Love
8 Billy Ocean, There'll Be Sad Songs (T
33 Regina, Baby Love
2 Georae Clinton, Do Fries Go with That
—  Double, The Captain Of Her Heart
13 Howard Jones, No One Is To Blame
—  Chaka Khan, Love of a Lifetime
—  Kiymaxx, Man Size Love (From "Runmng
EX  Rod Stewart, Love Touch (Theme From
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L.A. Latin Stations Ghange With The Population

BY ENRIQUE FERNANDEZ

LOS ANGELES Spanish-lan-
guage radio in the country’s largest
Latin market, Los Angeles—with
an estimated 4.5 million Hispanics—
is slicker than ever. Armed with an
awareness of the region’s changing
demographics, program directors at
the city’s five Latin stations have
transformed a radio scene dominat-
ed by local personalities and region-
al Mexican music into a smooth, in-
ternational format hosted by air tal-
ent trained in Latin America.

The clearest sign of the changing

times is the programming shift at
the city’s oldest Spanish-language
station, KWKW-AM, known as La
Mexicana. Only a year and a half
ago, KWKW played nothing from
traditional Mexican genres like ran-
chera. Today, PD Alfredo Rodri-
guez lives up to the ‘“Mexicana”
name by playing “all kinds of music
but directed toward the Mexican
market, the kind of music you hear
on Mexican radio.”

“In Mexico,” Rodriguez explains,
“the currency devaluations reduced
the buying power of the working
classes, who are the consumers of

FEATURED PROGRAMMING

(Continued from page 16)

shop, MJI Broadcasting, one hour.

July 19, Donevan, Solid Gold
Saturday Night, United Stations,
five hours.

July 19-20, Sade, On The Radio,
NSBA, one hour.

July 19-20, the Tokens, Gary
Owens Supertracks, Creative Radio
Network, three hours.

July 20, David Sanborn, The
Jazz Show With David Sanborn,
NBC Radic Entertainment, two
hours.

July 21-27, Van Morrison, Rock
'‘Over London, Radio International,
one hour.

July 21-27, Reba McEntire, Ex-
ile, Country Closeup, Narwood
Productions, one hour.

July 21-27, Sting, Rock Today,
MJI Broadcasting, one hour.

July 24, Steve Winwood, Live

Album Party, NBC Radio Enter-
tainment, one hour.

July 25-27, Rod Stewart, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

July 25-27, 38 Special, Hot
Rocks, United Stations, 90 minutes.
July 25-27, Tony Bennett, The
Great Sounds, United Stations,

four hours.

July 25-27, Gladys Knight & the
Pips, Dick Clark’s Rock Roll And
Remember, United Stations, four
hours.

July 25-27, Eddie Rabbitt, Coun-
try Today, MJI Broadcasting, one
hour.

July 25-27, Crystal Gayle, The
Weekly Country Music Countdown,
United Stations, three hours.

traditional music. The labels cut
down on the promotion of ran-
cheras and devoted themselves to
the international ballad and to
young people’s music.” This change
was reflected in Los Angeles’ vast
Mexican-American population.
However, KWKW continues to play
rancheras, particularly the songs
of classic artists of the genre, like
Jorge Negrete, Javier Solis, and Al-
fredo Jimenez.

Though other Spanish-language
stations enjoy higher ratings, Rodri-
guez claims that KWKW is No. 1
among women 18-44. “As long as we
have them, we don’t care about the
competition. They're the ones with
the buying power.”” For the past
two years, the station has had a
marketing department that surveys
local retail outlets. KWKW is the
flagship station of the Lotus Corp.,
which runs 15 stations, six of which
broadcast in Spanish.

The highest-ranked Spanish sta-

tion in the city is KLVE, the only .

FM Latin station. Though its sister
station, KTNQ, plays mostly Mexi-
can regional music, KLVE has
made a special effort to reach the
area’s growing non-Mexican Latin
population. “This was a market di-
vided up by the regional Mexican
music stations,” says KLVE PD
Adrian Lopez, “but in Southern Cal-
ifornia not all Hispanics are Mexi-
can. Radio had forgotten about
them.”

Using simple mathematics, Lopez
points out that all of the non-Mexi-
can Latin public is larger than a
fragment of the Mexican-American

market. Lopez has also gone after
the ‘“‘youth market that was leaving
us for American music’’ by pro-
gramming Miami Sound Machine
and Magazine 60, whose dance num-
bers are hot among young Latins.

Lopez also plays salsa. “If Celia
Cruz and El Gran Combo can fill
halls in L.A., that means there’s a
public for salsa,” he says.

The strategy seems to have paid
off; Lopez claims there is a six-week
waiting period for advertisers, He
says national accounts, like brewer-
ies and soft-drink companies, have
become aware of the Latin market.
Though there are five stations in
L.A. plus two more that come in
from Mexico, Lopez believes there’s
room for more. “We are 40% of the
population in an area with 30 sta-
tions.” KLVE and KTNQ are the
only Spanish-language stations of
the H & W Communications chain.

The new Central American mi-
grants, with their preference for
the international Latin pop ballad,
are the motive for the change in for-
mat, but another migration shift is
transforming the city’s Latin radio
in a different way.

“It’s no longer just the peasants
who are coming,” says KALI PD
Humberto Gutierrez. “Now it's the
professionals, the middle class that
is fleeing the economic troubles of
Latin America.” These migrants lis-
ten to cultural programs, and their
tastes are geared less toward tradi-
tional folk genres than an interna-
tional sound.

For the past five years, KALI,
which has been in operation since

1950, has programmed modern, in-
ternational-flavored Latin music
geared to the 18-40 age bracket. In
an effort to improve the quality of
Spanish heard on the air, KALI has
recruited air personalities from
Mexico and Central America, some-
thing most of the local radio sta-
tions have also done. KALI is one of
two Spanish-language stations
owned by United Broadcasting Co.

“Radio has improved considera-
bly in the past years, and we are the
motive for the change in formats
and voices at other stations,” says
Pepe Reyes, PD of KSKQ. “Before,
the cultural level of local DJs was
downright rickety. We brought ex-
perienced DJs from Mexico and
Central America, and we used the
best local talent. Now Latin radio is
more dynamic and professional.”

KSKQ is owned by Raul Alarcon,
Raul Alarcon Jr., and Jose Grimal,
who run a sister station in New
York. The difference in program-
ming, Reyes points out, is in the
Mexican emphasis in L.A.; the New
York station plays some salsa. At
night the L.A. station plays some
salsa and Mexican tropical music in
a show, called “Superfiesta,”
geared to the partying, dancing
public. But 90% of KSKQ's pro-
gramming is Latin pop ballads from
singers lik<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>