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NMS Eyes Big Tumout, But Adult Vid Firms: Business As Usual

Aims For Personal Touch

BY LINDA MOLESKI

NEW YORK The seventh annual
New Music Seminar, which kicks
off here Sunday (13) at the Marriott
Marquis Hotel, is going back to its
roots with a “small is beautiful”

Pet Shop Boys:
How Opportunity
** Came Knocking

BY STEVE GETT

This special report is the first in a
continuing series examining the
game plans employed in breaking
new acts in 1986.

NEW YORK It took the better
part of two years before Pet Shop
~_Boys finally hit No. 1 on Billboard’s

0 K

BREAKING NEW ARTISTS

Hot 100 Singles chart with “West
End Girls.”

Along the way, the U.K. band
hired new management before part-
ing company with an independent
label to join EM!’s international ros-
ter.

A priority push by EMI America,
boosted by strong initial support
from MTV and various progressive
radio stations, and swift acceptance
at top 40 stations took “West End
Girls” to the top of the U.S. charts
in May.

(Continued on page 86)

theme, says seminar organizer and
co-founder Tom Silverman.

“Many started complaining that
the seminar was getting so big that
it was overlooking the small,” says
Silverman. “We're trying to bring
back that one-on-one feeling.” To-
ward that end, Silverman says, sev-
eral panels, workshops, and con-
claves with fewer panelists have
been added to allow for more inter-
action.

Preregistration topped the 2,500
mark, exceeding last year’s figure.
Organizers say the meet, which has
traditionally done a strong walk-up
business, is expected to draw close
to 5,500 attendees—including some
100 exhibitors.

Some of the major issues sur-
rounding the four-day event include

(Continued on page 87)

As an independent, GREAT WHITE has already proven itself a
big seller at retail. Now, with CAPITOL picking up distribution of
the band’s new album, SHOT IN THE DARK, look for GREAT
WHITE to explode. Championed by such rock radic leaders as
KMET and KLOS in L.A., FACE THE DAY, GREAT WHITE'S
current AOR smash, is just the beginning of the hot, hard rock in

Meese Report ‘Just A Lot Of Smoke’

BY TONY SEIDEMAN

NEW YORK The Attorney Gener-
al’s Commission on Pornography re-
port will have little immediate im-
pact on the adult video industry, say
manufacturers and distributors,
who see steady growth in spite of
increasing political and legal pres-
sures.

The 2,000-page report, released
Wednesday (9), takes aim at sexual-
ly explicit material, including video-
tapes. It urges private action and
the establishment of “citizen watch
groups.”

The study, commissioned by At-
torney General Edwin Meese, also
faulted local and federal prosecu-
tors for not doing enough to penal-
ize pornographers and suggested a
major coordinated enforcement

ADVERTISEMENTS

push.

“The Mease Commission has just
stated whatever they feel. The laws
still have to be passed. They’re just
making recommendations about
what they think should happen,”
says Russ Hampshire, president of
adult-product manufacturer VCA.

“Right now I don't see a great im-
pact other than just a lot of smoke,”
says Bruce Walker, general manag-
er of adult-product distributorship
Excalibur Videa. “I'd say the Meese
Commission is more a symptom than
a cause of what’s happening every-
where,”” says Walker. He says the
heightened scope of anti-pornogra-
phy activity is being generated more
by the increased availability of X-rat-
ed product than by changes in the po-
litical environment.

“It’s just that adult videc is going

- -3 2

FC 40393

store on their album. SHIPPING THIS WEEK. ON CAPITOL.

LACY J. CALTON is serving up a piping ho" antiem from her
new aibun, “HIGHWAY DINER.” “WDRKING CLASS MAN,”
written by Jonathan Cain of Journey, is a naw American music
classic for everyone who believes in 30d and Bvis, coun ry
music anc rock and roll. On Columbia Records and Casssttes.

to be everywhere,” he says. “When
a guy from the Baptist Church goes
in, he gets [upset], and he’s seeing
more and more of it every day,”
says Walker of adult material.
Although growth rates are not
(Continued on page 81)

Video Dealers:
Pom Dehate Wil
Be Local Issue

_ BYEARLPAIGE

LOS ANGELES Despite the na-
tional attention generated by the
Attorney General’s Commission on
Pornography, home video dealers
expect the controversy to remain a
localized issue.

While divided over the gravity of
the issue for their individual opera-
tions, retailers surveyed agree that
the pressure against X-rated prod-
uct is already a familiar obstacle.
The public concern over sensitive
program content remains most evi-
dent at the state and local levels, al-
thaugh the potential for federal
scrutiny can be seen in the report by
Attorney General Edwin Meese’s
11-member commission.

Universally, retailers say they
are careful how they position X-rat-
ed product. The degree of sensitiv-
ity often is based on what is going
on locally.

“Video stores are on their own,”
says Larry House, of Video Cross-
ings in suburban Minneapolis. He
says organized protective efforts by
dealers are not always promising
“because it’s a matter of communi-
ty standards.”

House says churches in his area

(Continued on page 81)
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THE NEW ALBUM FEATURING

“WHEN TOMORROW COMES”

AND THE HIT SINGLE
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FIRST WEEK—AOR BREAKER, R&R
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! EVENGE TOUR 1986

July 25 Portland, OR Coliseum Aug. 23 Toronto, CAN Kingswood
July 26 Seattle, WA Coliseum Aug. 24 Clarkston, MI Pineknob
July 28&30 Vancouver, B.C.  B.C.Place Bug. 26 Holmdel, NJ Garden St. Art
Aug.1&2  Berkeley, CA Greek Theatre Aug. 27 Saratoga, NY Performing Art
Bug.4&5  Los Angeles, CA  Greek Theatre Aug. 29 Manstield, MA Great Woods
Aug. 9 Costa Mesa, CA  Pacific Amph. Aug. 30 Long Island, NY Jones Beach
Aug. 11 Phoenix, AZ Compton Terr. Aug. 31 {Rain Date) Jones Beach
.13 Salt Lake City, UT  Park West Sept. 2 Cuyahoga Falls, OH Blossom Music
.14 Denver, CO Red Rocks Sept. 3 Columbia, MD Merriweather
. 16 Houston, TX S. Star Amph. Sept. § Philadelphia, PA Mann Music
1 Dallas, TX Reunion Star Sept. New York City The Pier
.20 E. Troy, W1 Alpine Valley Sept. 10 {Rain Date) The Pier
.21 Hoftman Es, IL Poplar Creek .
RGA -

Records and Cassettes
Produced by David A. Stewart Tmk(s) @ Registered * Marca(s) Registrada(s; RCA Corporation © 1986 RCA/Ariola International
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NEWS »Adult video firms see business as usual despite the at-
torney general’s report. »Video dealers say porn will remain a local
issue. »The New Music Seminar looks for a big turnout. »Success
did not come easily for the Pet Shop Boys. »3/Indie labels are
climbing the Top Country Singles chart. »4/Nicholas Santrizos is
made chief of a new video firm. »6/EMI America is releasing cata-
log material.

4 Executive Turntable 40 Jazz
12,72 Newsmakers 40 Gospel
36 Latin 74 Album & Singles Reviews
36 Classical 88 Inside Track

39 Dance Trax

COMMENTARY »Royalty vs. buyout in licensing songs for vi-
deocassette use. »Letters.

RADIO »WMRQ Boston changes to a “soft AOR” format. »Out
of the Box. »Newsline. »15/Vox Jox. »16/Featured Programming.
»17/Yesterhits.

TALENT »Dave Edmunds produces success with “Tuff Enuff.”
»On the Beat. »22/Talent in Action. »Boxscore.

BLACK »Fats Domino embarks on a two-month tour. »The
Rhythm & the Blues.

COUNTRY »Country acts use lots of billboards at Fan Fair.
»Nashville Scene.

VIDEO RETAILING »Free in-store magazines help customers
track clips. »42/Video Plus.

SPOTLIGHT ON NEW TALENT
THE WORLD OF DANCE MUSIC

RETAILING »Retailers are boosting cassette singles. »45/0n
Target. »47/New Releases. »48/Grass Route. »49/Newsline.

HOME VIDEO »Congress Video is licensing 14 Embassy titles.
»Newsline. »52/Fast Forward.

VIDEO MUSIC »The MTV Awards semi-finalists are an-
nounced. »New Videoclips. »62/Video Track. »MTV Program-
ming.

PRO AUDIO/VIDEO = A digital sampling system for the Apple
lle is due. »Audio Track. »65/Sound Investment.

CLASSIFIED ACTIONMART

INTERNATIONAL =The BPI is charging that the Tape Manu-
facturers’ Group’s ads are misleading.

CANADA »Whitney Houston may surpass Cyndi Lauper in al-
bum sales. »Maple Briefs.

FINANCIAL »Well-known in the entertainment industry, Melvin
Van Peebles has written a book on Wall Street. »Newsline.

UPDATE »Newsline. »Lifelines. »New Companies. »Calendar.

CHARTS »6/Chartbeat: Genesis' “Invisible Touch” hits No. 1
on the Hot 100 chart.

Top Albums Hot Singles
15 Rock Tracks 16 Adult Contemporary
27 Black 18 Power Playlists
34 Country 26 Black Singles Action
36 Classical 28 Black
40 Jazz 30 Country Singles Action
46 Compact Disks 32 Country
70 Hits of the World 38 Dance/Disco
82 Top Pop 70 Hits of the World

76 Hot 100

Top Video/Computer
42 Videocassette Rentals
48 Computer Software
51 Music Videocassettes
58 Videocassette Sales

78 Hot 100 Singles Action

©Copyright 1986 by Biliboard Publications, Inc. BILLBOARD MAGAZINE (ISSN 0006-2510) is
published weekly (except for the last week in December) by Billboard Publications, Inc., One
Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental
U.S. $160.00. Continental Europe £155. Billboard, Quadrant Subscription Service Ltd., Perry-
mount Road, Haywards Heath, West Sussex, England. Japan Y87,000. Music Labo, Inc., Dempa
Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Sec-
ond class postage paid at New York, N.Y. and at additional mailing office. Current and back
copies of Billboard are available on microfiim from Kraus Microform, One Water Street, White
Plains, N.Y. 10601 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, pi

N.Y. 10541-2071, (914) 628-7771.

send ch

of address to Billboard, P.O. Box 2071, Mahopac,

Indie Labels Glimb Gountry Ghart
MTM, At No. 1, Leads Smaller Outfits

BY ANDREW ROBLIN

NASHVILLE For the first time in
almost two years, an independently
owned boutique label has captured
the No. 1 spot on Billboard’s Hot
Country Singles chart. In addition,
13 other singles on small and inde-
pendent labels appear on this
week'’s country singles chart.

Judy Rodman’s ‘““Until I Met
You” on Capitol-distributed MTM
hits No. 1 this week. It is the first
single on an independently owned
label to claim the top spot on the
chart since Jim Glaser’s “You're
Gettin’ To Me Again’” on Noble-
vision climbed to No. 1 for the week
of Sept. 8, 1984.

Spokesmen for several of the
charting independent labels cite
more consistent chart methodology
and increased indie label access to
independent promotion as factors in
their renewed chart strength.

“It’s easier for indies to chart
now,” says Mike Borchetta, an inde-

pendent promoter working Rod-
man’s No. 1 record and Little David
Wilkins’ No. 79 record, which is on
the Jere label. He says that the ma-
jor labels’ decision to cut back on in-
dependent promotion has given a
boost to the indie labels.

“If I had all the RCA and Colum-
bia records, they’d be on my case to
make sure their records came out on
the charts ahead of the indepen-
dents’,” says Borchetta. “Instead of
calling stations for RCA, now I'm
calling stations for independent la-
bels.”

Along with Rodman’s No. 1, MTM
has singles at No. 29, No. 60, and
No. 62 on this week’s country sin-
gles chart. Executives at MTM de-
clined to comment for this story.

Gene Kennedy, president of Door
Knob Records, which has consis-
tently charted records over the past
decade, agrees that it's now easier
to chart country singles. “It seems
to take fewer points to come on the
chart now,” says Kennedy. Door

Knob’s current single, Perry La-
Pointe’s ‘“New Shade Of Blue,”
peaked last week at No. 64.

Kennedy says, however, that in-
dies continue to face closed doors at
mest chart-reporting stations. “Too
many of the stations have playlists
of only 30-35 records,” he says. “It
wan’t get any easier for the indies
until we get reporting stations with
50-song playlists.”

Reporting stations hesitate to
gamble with new acts, Kennedy
says. “They figure if they just wait
one week before they add the rec-
ord, it'll lose its bullet and they
wan’t have to play it.”

Kennedy says LaPointe’s single
has performed best in North Caroli-
na, Ohio, and Texas. He claims good
sales figures for the single, but he
will not divulge them. LaPointe’s
first album on Door Knob ships in
six weeks.

Tommy Overstreet's ‘“Next To
You’’ on Silver Dollar Records holds

(Continued on page 81)

Celebrity Bash. Patti LaBelle and Lou Rawls gather with friends to dispiay the plaque:; they received during the recent
Music and Performing Arts Unit of B’nai B'rith’s 22nd annual dinner dance in New York. LaBelle was honorad with the
organization’s creative achievement award; Rawls picked up its humanitarian award. Pictured with the artists are, front row
left, Valerie Simpson and Roberta Flack. In back are unit president Joe Cohen, Nick Ashford, Michael McDonald, and unit
executive vice president and dinner chairman Norby Walters.

Many Residents Fled Town, Customers Were Mostly Tourists

N.Y.G. Stores Report Mixed Holiday Sales

BY GEOFF MAYFIELD

NEW YORK While the Statue of
Liberty’s 100th birthday party pro-
vided an obvious boom for this city’s
economy, the weekend drew mixed
reviews from Gotham music deal-
ers.

Two surprises punctuate New
York’s weekend overview. Staffers
at the Wiz, with 14 area stores, were
pleasantly surprised by what gener-
al manager Barry Bordin called
“phenomenal business” during the
holiday mayhem, while Tower Rec-
ords’ two stores experienced a dra-
matic drop compared to last year's
July 4th numbers.

Debbie Morgan, general manager

for record departments at J&R Mu-
sic World, located in the thick of
downtown activities, says the
store’s business was up for the
week overall, thanks in large part to
tourist trade. But on Saturday (5),
the only day it was open during the
long weekend, J&R'’s business was
down compared to typical Satur-
days.

The New York Convention and
Visitors Bureau estimates that
more than 6 million people attended
Liberty Weekend activities, sched-
uled throughout the Metro area
July 3-6.

According to Jack MacBean, the
bureau’s vice president, Friday’s
celebration pulled ‘“‘the biggest

crowd New York has ever seen.”
MacBean reports a 98% occupancy
rate at area hotels.

Randi Swindel, East Coast re-
gional manager for Tower and man-
ager of the chain’s downtown store
here, says many New Yorkers fled
the city to avoid the weekend hub-
bub. She cites that as one of the rea-
sons why Tower’s business was off
last year’s pace.

“The general thing I heard [from
New York residents] was, ‘I'm get-
ting as far away from the city as [
can,”” says Swindel. As for the in-
flux of tourists, she says, “It didn’t
help. Our downtown store’s busi-
ness was down that Friday [4] by

(Continued on page 86)
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Vista Has ‘Ambitious’ Release Schedule
Santrizos Chief 0f New Video Firm

*BY TONY SEIDEMAN

NEW YORK Nicholas Santrizos,
former president of Thorn EMI/
Home Box Office Video, has been
named president and chairman of
Vista Home Video, a new subsidiary
of the Vista Organization Ltd., a
New York-based film production
firm.

Two former Thorn EMI/HBO
vice presidents are joining Santrizos
at Vista: Jay Press, who will be vice
president of marketing and sales,
and Cathy McAdam, who will be
vice president of promotion and
merchandising.

Vista’s first videocassette re-
leases will probably come in Octo-
ber, with three more titles shipping
by the end of 1986 and a movie a
month shipping in 1987. The compa-
ny will also release nontheatrical
product, Santrizos says. “We're go-

Rudy Vallee,

LOS ANGELES Rudy Vallee, the
crooner who extended a successful
music career during the ’30s into
subsequent film and stage tri-
umphs in later decades, died here
July 3.

Vallee, 84, was arguably the
first teen idol for America’s music
fans, achieving heartthrob stature
among young female fans as early
as 1930 via his NBC radio series.
That prominence predated Bing
Crosby’s emergence as a crooner
by several years. Frank Sinatra,
who emerged in the early '40s, and
Elvis Presley, whose national
breakout came in 1956, were thus
successors to Vallee’s crown.

During a career that spanned
more than five decades, the Maine
native went on to movies, televi-
sion, and theater, but his greatest
influence was easily his vocal

ing to be looking for a diversified
catalog as we did at Thorn EML.”

Santrizos’ move was a quick one.
His final day at Thorn EMI/HBO
was July 4. “It meets a lot of things
that I feel can be very productive in
the home video field,” he says of his
reasons for joining up with Vista.

The Vista Organization has just
launched a successful public offer-
ing that reportedly has raised more
than $60 million. Among the films
the parent company has released
are “Fright Night” and “The Falcon
And The Snowman.” Titles under
production include “Night Flyers,”
“Remote Control,” and “The Glass
Menagerie,” which stars Paul New-
man.

Santrizos says Vista has a “pret-
ty ambitious” production schedule,
with “a couple of dozen” films slat-
ed for the next 24 months.

Besides releasing its own prod-

'30s Grooner,

style. Cultivating the appearance
of a collegian (he attended the
Univ. of Maine and later Yale),
Vallee used a small megaphone to
project his modest voice on such
signature songs as ‘“My Time Is
Your Time,” “The Vagabond Lov-
er,” and ‘“The Whiffenpoof Song.”

Born Hubert Pryor Vallee on
July 28, 1901, the future teen idol
started his musical career in his
teens, learning piano, clarinet,
drums, and saxophone. He used
both his new first name and his sax
style on the recordings of Rudy
Wiedoeft. By 1920, Vallee was per-
forming in a Portland, Maine, or-
chestra, and throughout college he
worked with dance bands to earn
expenses.

He also suspended his studies at
Yale in 1924 to move to London,
where he pursued a full-time musi-

NEW YORK EMI America and
Boston-based Rounder Records
have formed a new association for
the joint signing and marketing of
acts on a worldwide basis. The ar-
rangement is an expansion of an
earlier collaboration that brought
longtime Rounder artist George
Thorogood to EMI for distribution
and marketing.

The pact is designed to facilitate
the development of new artists
with major commercial potential.
First artists signed under the deal
are True Believers, whose debut
album has just shipped. The sign-
ing of the Neville Brothers—
whose most recent release was on
the Rounder-distributed Black
Top label—is expected to be an-
nounced shortly.

Rounder’s new releases and its
existing catalog of more than 600
albums will continue to be distrib-
uted independently. The deal does
not affect Rounder Distribution, a
separate distributing company
that handles more than 200 inde-
pendent labels.

Rounder And EMI Ink Deal

Will Jointly Market New Acts

Commenting on the expanded
association, Jim Mazza, president
of EMI America Records, says,
“The EMI America/Rounder Rec-
ords relationship has matured pos-
itively over many years of suc-
cessful collaboration centered on
the career growth of George Thor-
ogood. This next step of growth is
simply an extension and an expan-
sion of our current successful and
progressive working relationship.
We welcome the executive and
creative talent that Rounder
brings to the world of EMI Mu-
sic.”

Adds Rounder co-founder and
president Marion Leighton:
“We've been discussing ways of
working with EMI for at least a
year now, but we wanted to first
feel it could be done with absolute-
ly no betrayal of our solid network
of independent distributors. But
simultaneously, we’re looking for-
ward to having the flexibility to
develop selected acts via branch
distribution channels.”

FRED GOODMAN

uct, Vista Home Video will be “go-
ing after effective and promotable
titles from independent producers,”
Santrizos says. He doesn’t fear a ti-
tle glut will hurt Vista's chances.

“I'm confident of the fact that
there appears to be a place in the
market for effective marketing and
effective titles that can be exploited
to this marketplace,” he says. Most
other entertainment marketplaces
are overpopulated anyway, says
Santrizos. There are “probably too
many books, too many records, too
many everythings.”

Despite Vista having just started
its home video division, the compa-
ny will not be hiring a large number
of new employees, Santrizos says,
noting that Thorn EMI/HBO was
always “thinly staffed” during his
tenure.

The Vista Organization Ltd. was
formed in 1984.

Dead At 84

cal career with the Hotel Savoy
band. He returned to the universi-
ty toreceive his degree, but he per-
formed throughout that period. By
the late '20s, his singing as well as
the familiar megaphone were part
of his act.

Following stints with Vincent
Lopez and Ben Bernie, Vallee
formed his own eight-piece ensem-
ble, eventually dubbed the Con-
necticut Yankees in an allusion to
his New Haven college days. In
1928, Vallee and the band began
performing over WABC.

By 1930, he was a major draw,
and in 1932 his series, ‘““The
Fleischmann Hour,” became rad-
i0o’s first variety series. By 1939,
when that program left the air,
Vallee had appeared in the first of
what would be many films, but his
luster as a crooner was already
fading.

Vallee himself did not fade, how-
ever. In the early '40s, he emerged
as a creditable light comedian in
such screen comedies as ‘“The
Palm Beach Story’” and ‘“Happy
Go Lucky.”

He continued making films
throughout the '50s, when he also
made the move to acting roles on
stage. Then, in 1961, he began
what would prove a major come-
back with his pivotal role in the
Frank Loesser musical “How To
Succeed In Business Without Real-
ly Trying’’ on Broadway. He re-
peated that role six years later for
the film version of the hit show.

Vallee would continue making
public appearances well into the
"70s, although his film and TV
work dried up.

Vallee, who died in his North
Hollywood, Calif., home, reported-
ly of a heart attack, underwent
surgery for throat cancer in March
and subsequently suffered a
stroke. Although married four
times, he leaves no children.

Sweet Sweetback’s
Wall Street song:
Melvin Van Peebles
plays his options
...see page 73

Cruising EMI’s Strip. EMI America executives join Rounder Records principals
for a joy ride in Los Angeles to celebrate their new association. Under the
agreement, Rounder’s commercially oriented acts will be distributed through
EMI (see story, this page). In the front seat are, from left, Colin Stewart, EM|
America vice president of marketing, and Rounder’s Ken Irwin and Marian
Leighton. in back are Frenchy Gauthier, EMI America’s vice president of
creative services; Mark Berger, vice president of business affairs; Dave Palacio,
vice president of administration; Neil Portnow, vice president of a&r; and
Rounder attorney Gerry Margolis. Standing is EMI America president Jim Mazza.

E:xecutive "Turntable

RECORD COMPANIES. CBS Records International in New York promotes To-
mas Munoz to the newly created post of vice president of a&r development.
He was president and managing director of CBS Records Brazil. Munoz will
be succeeded by Hans Beugger, who was vice president of administration,
Brazil.

Jorge Pino is appointed director of U.S. Latin Music for RCA/Ariola Rec-
ords in Miami, Fla. He was director of the RCA label for RCA/ Ariola Spain.

Norman Epstein is promoted to vice president of administration for
MCA Records in Universal City, Calif. He was director of that area.

-

_:,

BEUGGER

EPSTEIN

MUNOZ

PINO

James Phillips Little II is named country promotion manager, South-
west region, for CBS Records Nashville. He was upped from Oklahoma
sales representative and will be based in Dallas.

Enigma Records in Los Angeles makes the following appointments: Lau-
ra Annick as director of international relations; Bart Devaney, manager of
video promotion; and Laura Hughes, manager of retail promotion. Annick
was head of LA International, an artist-management firm. Devaney was
previously program director at KXLU. Hughes was an intern with the la-
bel.

Supertronics Records in New York names Patrick Spencer vice presi-

E T e

\u‘\\;

HALPER

RPN, - T

LITTLE

ANNICK

SPENCER

dent and general manager as well as national promotion director. He was
head of his own independent promotion and marketing company.

DISTRIBUTION/RETAILING. Joe Pastorelli becomes WEA's Seattle music sales
representative. He was upped from national video coordinator in Burbank,
Calif.

Blockbuster Management, a subsidiary of Blockbuster Entertainment in
Dallas, appoints Michael Varcoe director of real estate. He will be respon-
sible for setting up the Blockbuster Video stores in the Dallas/Fort Worth
area.

HOME VIDEO. Pacific Home Video in Los Angeles appoints Wendy Brickman
telemarketing manager. She was director of sales and marketing for Wal-
ker/Kramer & Associates.

PUBLISHING. Pat Halper joins MCA Music Publishing’s Nashville office as
manager of creative services. She was with Silverline/Goldline Music as

professional manager.
Dick Cooper is named professional manager for Muscle Shoals Sound
(Continued on page 80)
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EMI To Release Gatalog Material
Includes Jan & Dean, Ike & Tina Turner

BY SAM SUTHERLAND

LOS ANGELES EMI America
Records is delving into its Imperial,
Liberty, Alladin, Sue, and Minit cat-
alogs for a new series of retrospec-
tive albums that will highlight older
rock, r&b, folk, and pop recordings.

The launch for the line of single-
disk sets will revive the Legendary
Masters concept and name first in-
troduced by Imperial in 1968 when
that label was owned by Liberty.
That series was continued by Unit-
ed Artists Records following its ac-
quisition of Imperial and Liberty in
1971, offering two-disk reissues and
anthologies under that name.

The new Legendary Masters al-
bums will focus on single-disk com-
pilations devoted to specific styles
associated with each of the catalog
labels. Thus, the first release of five
sets, set to ship the last week of
July, will spotlight Aladdin, Imperi-
al, Sue, Minit, and Liberty via vin-

tage tracks from each company's
best-known acts.

Featured artists include Eddie
Cochran, the Ventures, Jan & Dean,
Bobby Vee, Louis Jordan, Amos
Milburn, Shirley & Lee, Ernie K-
Doe, Aaron Neville, Irma Thomas,
Fats Domino, Roy Brown, Joe
Turner, Inez Foxx, and Ike & Tina
Turner. Albums have been digitally
remastered from the original tapes.

According to John Guarnieri,
EMI America’s a&r manager for
talent acquisition, the decision to re-
activate the concept was prompted
by several factors. He cites ongoing
success for catalog reissue projects
through EMI in the U.K. as well as
recent successes for sampler al-
bums via jazz, fusion, and new age
labels here as supporting the move.

“I’d been here about a year and
realized we had a lot of good things
in the catalog that hadn’t been avail-
able,” says Guarnieri, who coordi-
nates the line. “It’s a lot of work, a

Initial Release Of 12 Albums
Moss Bows New Age Music

NEW YORK Moss Music Group
has established a new age music di-
vision here, with an initial release of
12 albums due out in August.

Debuting in the inaugural release
will be a new Moss label, Life Style,
with seven titles. The remaining
five come from Golden Voyage, a
line exclusively distributed by
Moss. Niko Joel Anducich has been
named a&r chief of the division.

Ira Moss, group president, says
he hopes to reach many of the buy-
ers that have re-entered the market-
place through an interest in jazz and
environmental music, although
some of the projects will make use
of classical elements, as well. Clas-
sics have been the traditional thrust
of Moss Music.

The label has engaged Rick
Bleiweiss, head of Great Music Ma-
chine, as consultant to help promote
the new age labels. Stimulating ra-
dio play will be his first priority,

says Bleiweiss, a former PolyGram
executive.

Life Style will record its own ma-
terial as well as license albums from
independent sources, mostly Euro-
pean. Anducich cites two in-house
projects in the initial release that he
expects the label to concentrate on.
One, “Latitude,” features duets by
guitarists Ben Veerdery and Craig
Peyton; the other, “Starting To Re-
member,”’ features avant-garde
computer/synthesizer performer
Mic Holwin.

Among licensed albums that
probe the kinship of jazz and new
age, Andudich points to “Pleasure-
land,” a package featuring the Ger-
man act Thilo von Westernhagen &
Band.

Product will be released in all
three configurations. List price for
LPs and cassettes is $8.98. Compact
disks will be available in the fall,
says Moss.

Major Labels File For
Dismissal Of Isgro’s Suit

LOS ANGELES Led by RCA Rec-
ords and Arista Records, major la-
bel defendants in the multimillion-
dollar antitrust action filed here by
independent promoter Joe Isgro are
seeking dismissal of the suit, claim-
ing the complaint offers inadequate
grounds for litigation.

Also moving for dismissal is the
Recording Industry Assn. of Ameri-
ca (RIAA), named as a principal de-
fendant in the suit, filed by Isgro’s
attorneys April 30 in U.S. District
Court here.

RCA and Arista filed a motion on
June 30 asking Judge Consuelo B.
Marshall to dismiss Isgro’s suit, ar-
guing that the 11-page complaint
provides no factual basis for its alle-
gations of federal and state anti-
trust violations.

A&M Records, Capitol Records,
Chrysalis Records, and MCA Rec-
ords have filed “joinder” motions

attached to the other dismissal re-
quests.

Despite its prominence in the suit,
the RIAA contends that the organi-
zation is not specifically cited in Is-
gro’s complaint and, as a trade asso-
ciation, has not conducted business
directly with Isgro or other indie
promoters.

According to Joel Schoenfeld,
RIAA counsel, “One of the points
we made in our joinder is that all of
the allegations in the complaint are
made against record companies, not
against us as a trade association.

“Everything has to do with using,
and now not using, the services of
Isgro and his companies. We never
used those services in the first
place.”

Meanwhile, PolyGram and the
WEA label group, including Warner
Bros., Elektra/Asylum, Atlantic,

(Continued on page 86)

lot of research, and very time-con-
suming from an a&r standpoint,
since I wasn’t hired as an archivist.
But this material represents the ba-
sis for modern rock’n’roll and pop
as much as the catalogs of an Atlan-
tic or a Stax.”

Guarnieri also believes the line

will help broaden EMI America’s
own image, which has been domi-
nated by its contemporary pop,
rock, and r&b roster. As for the tar-
get audience, he hopes younger
rock fans interested in the music’s
roots will be first to respond.

LPs and cassettes will feature 14

tracks each and carry a list price of
$8.98. Guarnieri says compact disks
will be added as capacity permits.
Plans call for quarterly releases of
five compilations, but the label also
plans single artist anthologies from
those vaults, which would be sched-
uled as ready.

Back On The Scene. CBS Records U.K. executives toast members of Spandau
Ballet on their recent signing of a worldwide recording contract with the label.
The group’s first album under the new agreement is scheduled to be released
later this year. Standing with the group members, from second left, are attorney
Brian Carr; director of business affairs Richard Rowe; senior director of a&r Muff
Winwood; and managing director Paul Russell. Seated in front is group manager

Steve Dagger.

CHAR

by Paul Grein

GENESIS’ “Invisible Touch”
jumps to No. 1 on this week’s Hot
100, while Peter Gabriel’s ‘“‘Sledge-
hammer” surges to No. 2. It’s the
first time that hits by a group and
a former member of that group
have held down the top two posi-
tions on the Hot 100. This almost
happened in April 1970, when the
Beatles’ “Let It Be” was No. 1 and
John Lennon’s “Instant Karma”
was No. 3.

“Invisible Touch” jumps to No. 1
more than two years after Genesis
drummer Phil Collins first topped
the chart with “Against All Odds.”
This marks the first time that a
musician has first hit No. 1 as a
solo artist and later with the group
in which he rose to prominence.

It usually works the other way
around, as Yannis Petridis of Ath-
ens reminds us. To cite the most re-
cent case, Patti LaBelle and Mi-
chael McDonald hit No. 1 on their
own years after they first topped
the chart with LaBelle and the
Doobie Brothers, respectively.

Other groups to hit No. 1 before
solo artists who came from those
groups include the Four Seasons,
the Beatles, the Supremes, the
Temptations, Sonny & Cher, Si-
mon & Garfunkel, the Lovin’
Spoonful, the Jackson Five, the
Osmonds, and the Commodores.

PAT'I‘I LABELLE’S “Winner In
You" jumps to No. 1 on this week's
Top Pop Albums chart, becoming
the third consecutive No. 1 album
by a black female artist. It follows
“Whitney Houston” and Janet
Jackson’s “Control.”

This is the first time in album
chart history that three black art-
ists—or three female artists—
have hit No. 1 in succession.

“Winner In You” is LaBelle's
first album for MCA following a

long stint on Philadelphia Interna-
tional. It's the first time that an
artist’s debut release for a label
has topped the chart since “Heart”
scored last December. Three other
label debut albums have reached
No. 1 in the past 10 years: George
Benson’s ‘“‘Breezin’,” John Len-
non & Yoko Ono’s ‘“Double Fan-
tasy,” and John Fogerty’s “Cen-
terfield.”

Finally, “Winner In You” is

Genesis, Gabriel
top Hot 100

MCA’s third No. 1 album in just
over a year. It follows the sound-
tracks to ‘“Beverly Hills Cop” and
“Miami Vice.”

THE MOODY BLUES’ “Your
Wildest Dreams’ holds at No. 9 on
this week’s Hot 100, 21 years and
three months after the group first
cracked the top 10 with “Go Now.”
Only one group—the Rolling
Stones—has had a longer span of
top 10 singles. But not by much.
The Stones first hit the top 10 in
November 1964 with “Time Is On
My Side”” and did it most recently
in May with “Harlem Shuffle.”
That's a span of 21 years and six
months.

The Moodys are posted at No. 9
on the Top Pop Albums chart with
“The Other Side Of Life.”” The
group landed its first top 10 album
in September 1970 with “A Ques-
tion Of Balance.” That span of 15
years and 10 months between top
10 albums is topped by only two
groups: the Stones (21 years and
five months) and Jefferson Air-
plane/Starship (18 years and 10
months).

FAST FACTS: Lionel Richie’s
“Dancing On The Ceiling” bows at
No. 40 on this week’s Hot 100. It's
the first single to debut in the top
40 since Richie’s “Say You, Say
Me,” which also entered at No. 40
last November.

Timex Social Club’s “Rumors”
on Jay Records this week becomes
the first independently distributed
single to top the Hot Black Singles
chart since New Edition’s “Candy
Girl” on Streetwise in April 1983.
“Rumors” is also No. 1 on the Hot
Dance/Disco Club Play and 12-inch
Singles Sales charts. On the Hot
100, it jumps to No. 28.

And last week, when Simply
Red’s “Holding Back The Years”
topped the Hot 100, producer Stew-
art Levine returned to the top spot
18 years after he notched his first
No. 1 with Hugh Masekela’s
“Grazing In The Grass.” Only two
producers have had longer spans
of No. 1 hits: Quincy Jones (21
years and 11 months) and George
Martin (20 years).

WE GET LETTERS: Leroy Mid-
dleton Jr. of St. Petersburg, Fla.,
notes that Janet Jackson and El
DeBarge are the first ex-in-laws to
have simultaneous top 10 pop sin-
gles. Jackson was once married to
DeBarge’s brother, James.

Felix Zurmuhle of Weiningen/
Zurich, Switzerland, notes that two
singles by Swiss acts are listed on
the Hot 100 this week for the first
time in history. Double’s “The
Captain Of Her Heart” jumps to
No. 61, while Krokus’ remake of
Alice Cooper’s ‘“School’s Out”
drops to No. 97. Zurmuhle adds
that the Double record—which is
already in the top 10 on the Hot
Adult Contemporary chart—is the
highest-charting pop hit by a Swiss
act to date.

And Mike and Dave Weisberger
of New York note: “In the June 28
column, Rob Hoerburger listed
three groups that have produced
three (or more) top 10 acts: the
Beatles, Fleetwood Mac, and Gen-
esis. Buffalo Springfield also
meets this criterion. Stephen Stills
hit the top 10 with Crosby, Stills &
Nash, Neil Young scored as a solo
artist, and Jim Messina had a top
10 hit with Loggins & Messina.”
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The moon has music for those who listen.

ANDREAS VOLLENWEIDER
DOWN TO THE MOON

“DOWN TO THE MOON" TOUR 1986-

8/14 Merriweather Post Pavilion,
Washington, DC

8/15 Mann Music Center, Philadelphia

8/16 Finger Lakes, Rochester

8/17 O’Keefe Center, Toronto

8/19 Radio City, New York City.

8/20 Great Woods, Boston

8/22 MNational Arts Center, Ottawa

8/23 Grand Theatre, Quebec City

St. Denis Theatre, Montreal

- Performing Arts Center, Louisville

Music Hall, Cincinnati
State Theatre, Cleveland

‘Pine Knob, Detroit

Poplar Creek, Chicago

Northrup Auditorium, Minneapolis
Oriental Theatre, Milwaukee
Music Hall, Kansas City
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“*Down To The Moon. %y 255
The new album.

A new atmosphere of music
from Andreas Vollenweider.
Featuring the single,

’”

““ight Fire Dance. 3E-06155
The journey continues,

on CBS Records,

| chrome Cassettes and

Compact Discs.

9/6 Red Rocks, Denver
9/22 The Orpheum, Yancouver
9/23 Opera House, Seattle
9/27 Greek Theatre, Berkeley
9/29 Greek Theatre, Los Angeles
9/30 Greek Theatre, Los Angeles

Additional dates to be announced.

CBS' is a trademark of CBS Inc. © 1986 CBS'Inc.



www.americanradiohistory.com

-

Billboard Offices:

New York Los Angeles
1515 Broadway 9107 Wilshire Blvd.
N.Y. 10036 Beverly Hills, Calif. 90210

212 764-7300 213 273-7040
telex 710 581-6279 telex 66-4969
cable Billboy NY  cable Billboy LA

Nashville Washington, D.C.
14 Music Circle E. 733 15th St. N.W.

Tenn. 37203 D.C. 20005

615 748-8100 202 783-3282
London Tokyo

71 Beak St. 6-19-16, Jingumae
WIR 3LF Shibuya-ku, Tokyo
01 439-9411 03 498-4641

telex J25735

Publisher & Editor-In-Chief:
SAM HOLDSWORTH
Associate Publisher/Director of Research:
MARTY FEELY
Associate Publisher/
Director of Marketing and Sales:
GENE SMITH
International Editorial Director:
MIKE HENNESSEY
General Manager/Nashville: GERRY WOOD

Editorial

Managing Editor: KEN SCHLAGER
Deputy Editor: [rv Lichtman
Executive Editor: Is Horowitz

News/Financial Editor: Fred Goodman
Art Director: Jeff Nisbet
Copy Editor: Peter Kobe!
Copy Editor: Jean Rosenbluth
Special Issues:

Editor: Ed Ochs (Los Angeles)
Assistant Editor: Robyn Wells (N.Y.)
Bureau Chiefs:

Sam Sutherland (Los Angeles)

Bill Holland (Washington)
Editors:

New York: Steven Dupler, Nancy Erlich,
Kim Freeman, Nelson George, Steve Gett,
Geoff Mayfield, Tony Seideman,
Linda Moleski (editorial assistant)
Los Angeles: Paul Grein, Jim McCullaugh,
Earl Paige, Chris Morris
Nashville: Edward Morris
London: Peter Jones

Charts & Research

Director of Charts/Associate Publisher:
Thomas Noonan
Hot 100 Chart Mgr.: Michael Ellis
Country Chart Mgr.: Marie Ratliff
Black Chart Mgr.: Mike Mongiovi
Research Mgr.: JoDean Adams
New York: Harry Michel (retail supervisor),
Kevin Murray (radio supervisor),
Jimmy Canosa, Ed Coakley, Rita Ferrence,
Kathy Gillis, Eleanore Greenberg, Cathy
Kaslow, Robert Martucci, Lillian McGuire,
Sharon Russell, Debra Todd, Marc Zubatkin

Marketing & Sales

Director of Sales, Video/Sound: Ron Willman
Promotion Director: Phylis Goldberg
Information Mgr.: Michele J. Gambardella
New York: Norm Berkowitz,

Grace Whitney-Kolins,

Jeff Serrette (classified)

Los Angeles: Christine Matuchek,
Mickey Grennan, Marv Fisher
Nashville: John McCartney
London: Patrick Campbell
Tokyo: Hugh Nishikawa
Milan: Germano Ruscitto, 28-29-158
Hamburg: H.M. v. Frankenberg, 40 271 3221
Paris: Jean-Luc Morel, 1-47-20-40-32
Sydney: Mike Lewis, 612 412-4626
Toronto: Karla Goldstein, 416 928-0569

Production

Corporate & Biliboard Production Director:
MARIE R. GOMBERT
Advertising Production Mgr.: John Wallace
Atex System Mgr.: Raymond H. Heitzman
Edit. Production Manager: Terrence C. Sanders
Edit. Production Coordinator: Dolores Palombit

Administration

Business Manager/Directories Publisher:
JOHN BABCOCK JR.

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Tom Hasselle
Circulation: Eileen Bel, Gina Oh
License & Permissions Mgr: Georgina Challis
Directories Editor: Leslie Shaver
Admin. Directory Mgr.: Len Durham
Credit Manager: Howard Wolff

Billboard Publications Inc.

President & Chief Executive Officer:
GERALD S. HOBBS
Executive Vice President: Sam Holdsworth
Senior Vice President: Ann Haire
Vice Presidents: John B. Babcock, Paul Curran,
Rosalee Lovett, Martin R. Feely, Lee Zhito
Managing Director, Biflboard Ltd.:

R. Michael Hennessey
Publisher: Bifiboard Operations Europe:
Theo Roos
Chairman Emeritus: W.D. Littleford

ommentary

BY AL BRACKMAN

Motion picture producers intro-
duced the concept of “buyout for
the world” (one-time payment) for
rights to songs used in videocas-
settes because they contended that
the manufacture, distribution, and
ultimate sales were in an “experi-
mental stage” that required large,
speculative investments with no as-
surance of a profit.

On their part, copyright owners
have always shown a willingness to
reduce their entitlements during ex-
perimental stages in order to en-
courage the growth and develop-
ment of new markets for their
songs.

A recent Billboard story (June
14), however, appears to signal the
end of the experimental stage as far
as videocassettes are concerned.

We read that there are 4,500
home video dealers in West Germa-
ny alone. In 1985, retail sales there
totaled $240 million, equivalent to
75% of the German film market
take. And that year there were 108
million prerecorded videocassette
rentals in the market.

If we add to the prosperous activi-
ties in Germany sales and rentals of
videocassettes in the rest of the
world, it becomes evident that the
experimental stage is successfully
evolving into a multibillion-dollar in-
dustry.

With this in mind, it would seem
especially appropriate that both vid-
eocassette producers and copyright
owners of music re-evaluate past
guidelines when negotiating copy-
right fees for song usage.

It’s hard to believe that producers
of videocassettes would deny music
publishers and their writers an equi-
table share of the revenues derived
from increasing global market ac-
tivity. It is just as hard to believe
that copyright owners would refuse
to negotiate viable licenses that are
fair to all.

In most territories outside the
U.S., mechanical licensing societies

Royalty vs. Buyout

LICENSING SONGS FOR VIDEOCASSETTE USE

treat videocassettes much like LPs,
audiocassettes and compact disks.
Like them, they are products pro-
duced or imported in multiple quan-
tities for retail sale to consumers.
Most often videocassettes are sold
through retail shops that handle re-
corded music.

Mechanical licensing agencies in
these territories have determined
that their publisher and writer mem-
bers are entitled to royalties negotiat-
ed with the producer or importer.
While the royalty rate may be differ-
ent from the schedule for music re-

participate in the continuing sale of
budget reissues, greatest-hits col-
lections, or compilations designed
for sale through television and/or
direct mail?

If he guesses wrong on videocas-
sette, the copyright owner may be
denying himself the benefit of roy-
alty payments in future years. In-
come from this source could eventu-
ally exceed the sums he now se-
cures from phonograph recordings.
By taking the wrong route he could
erode the value of his catalog.

If videocassette producers are

‘It’'s hard to believe
that producers would
deny copyright owners
a reasonable share’

Al Brackman 1s vice president of The
Richmond Organization, a music publishing
group based in New York.

cordings, the payment is neverthe-
less based on the principle of a royal-
ty fee rather than a buyout. The
royalty principle prevails.

The copyright owner today must
determine whether there is any in-
centive for him and his writers to
sign a one-time buyout for the
world. He must decide whether he
wishes to share in any potential
profits (through a royalty) or go the
buyout route if he believes that vid-
eocassette sales will be minimal or
insignificant.

The copyright owner might use-
fully reflect on what would have
been the outcome if he had opted for
buyout during the experimental
stages in the development of audio
recordings. What would be the val-
ue of his catalog today if he did not

concerned that payment of a royalty
fee would endanger their growth
potential, they need only look to the
record company experience for re-
assurance. They will find that
where less than the statutory rate
was sought under certain circum-
stances, it was usually granted by
copyright owners.

A similar relationship between
videocassette producers and copy-
right owners could work to the ben-
efit of both parties.

Even where a copyright owner
might prefer to negotiate a one-time
buyout deal, he may be unable to do
so under terms of his agreements
with his songwriters. The U.S. mu-
sic publisher may also find that his
contract with subpublishers abroad
conveys to them the “sole and exclu-

sive right” to license mechanical us-
ages in their territory.

While the prevalence of videocas-
sette rental exploitation might seem
to argue for a buyout, it should be
remembered that there is often a
large initial sale to stores and other
outlets that rent rather than sell.
Since there are so many outlets,
sales to them may be large indeed,
even if the film in the cassette is not
a boxoffice success.

This is another factor in the equa-
tion that must be calculated, both
by the copyright owner of the music
and the producer of the film. The
latter might find that the amount he
would have to pay for a buyout
could exceed the payments called
for in a royalty deal.

If we look back at the ‘“‘experi-
mental stage” of sound movies in
the '30s, we find that the original
motion picture synchronization li-
cense provided for the use of a song
in a film made for theatrical exhibi-
tion in theaters. Sometimes such li-
censes gave the producer the right
to use the song in its film context in
any device then known or created in
the future.

Synchronization licenses issued
ta motion picture producers in the
’3Ds and "40s must now be reviewed,
because many of these films are
now being released on videocassette
far the first time. They are being re-
produced in multiple copies for re-
tail sale or rental. Copyright owners
feel the release on video of such old-
ies entitles them to negotiate a new
license.

Music publishers and videocas-
sette producers must determine
hew they should negotiate in order
ta protect their own interests, but
also provide both parties with a fair
share of the action.

It would a welcome development if
such negotiations can be entered into
in the same spirit as they have in ter-
ritories outside the U.S. where licens-
ing societies and videocassette pro-
ducers or importers have worked out
equitable arrangements.

SYMPATHY HERE

I get a kick from reading the com-
plaints of the video dealers who
think they’re getting ripped off by
the studios’ practice of releasing
major films to pay-per-view TV at
the same time as home video.

If you dealers want to see a rip-
off, go talk to a local movie-theater
manager. He has to pay a huge
guarantee up-front, plus a film-rent-
al fee of at least 70% of ticket sales.
You dealers buy the tape, pay for it
once, and rent it forever.

A small-town theater like ours
suffers even more. We have to wait
three to six months to even play the
major movies. Then we sit back and
watch our profits go down the drain
because our customers stay home
knowing the videocassette will
come out in a few weeks.

You video dealers should count
your blessings.

Mike Blakesley, Co-owner
Roxy Theatre
Forsyth, Mont.

Letters to the Editor

REPREHENSIBLE BEHAVIOR

I have long been a frequent buyer
of imports, and it is my considered
opinion that the behavior of the rec-
ord labels seeking to keep them
from this market is absurd. This is
so because they are at least indirect-
ly responsible for the popularity of
imports by their frequent failure to
present recordings in formats
equally attractive to their foreign
counterparts.

In England—and perhaps else-
where in Europe—the 1983 “Gene-
sis” album features custom label
artwork, while the domestic edition
carries only the standard green and
red Atlantic label. Most people
aren’t likely to care, but those of us
who are devoted fans and collectors
of Genesis cannot possibly be satis-
fied with the American release.

All three of the studio albums by
Marillion have gatefold sleeves on
the British versions, with inner
spreads that feature lyrics and
artwork. In each case, Capitol Rec-

ords has marketed the U.S. versions
of these albums in single-pocket
sleeves.

My point is that in these cases as
well as in many others, the Ameri-
can copyright owner has released a
product which is in some way inferi-
or to overseas counterparts. U.S.
record companies are behaving in a
reprehensible manner by trying to
deny to those to whom it matters
the opportunity to purchase superi-
or imported recordings.

Mark J. Moerman
San Jose, Calif.

DANGE AID
I once read somewhere that ideas
are put into our heads by the Lord,
and that we should act upon them.
Well, an idea came to me while I
was watching MTV’s coverage of
“Sports Aid,” and I challenge the
dance music industry to get in-
volved and join me in an easy way to
raise money for those in need.

We have thousands of locations in

discos and dance clubs around the
world that will cooperate, if we only
set a date and provide them with a
box to put money into. Let them all
lift glasses in a toast to help others
in the world and donate the price of
the drink to the cause. If it is pro-
moted, the public will respond.
Rollow Mickle
Osaka, Japan

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Quality Is Key For GBS In Boston

Format Shift May Up Summer Ratings

BY KIM FREEMAN

NEW YORK The “Q"” in Boston’s
new set of calls, WMRQ, stands for
“quality rock.” That’s the answer to
an ongoing riddle surrounding the
status of CBS’s top 40 station
WHTT Boston, which rolled out the
new calls and format Monday (7).

WHTT has run a top 40 format
for the last four years. But the sta-
tion’s 12-plus Arbitron share
dropped from a 5.5 winter '85 book
to a 2.8 in winter '86. The ratings de-
cline sparked speculation on
WHTT’s status, and the mystery
got hotter when CBS-FM Group PD
Bob VanDerheyden left that post in
March to take on WHTT’s VP/GM
duties. The Boston rumor mill spun
faster when Barbara Temple was
brought on board from her assis-
tant PD gig at oldies-formatted
WCBS-FM New York. She is now
program director

According to VanDerheyden, the
core songs and artists for WMRQ's
quality-rock roster were selected
through extensive field and call-out
research in the market. Some of the
artists include Jackson Browne, Boz
Scaggs, Crosby, Stills & Nash, the
Alan Parsons Project, Loggins &
Messina, and Rickie Lee Jones. Van-
Derheyden describes the music line-
up as ‘‘nonirritating, melodic rock.”

VanDerheyden says WMRQ
could be described as a “soft AOR,”
but stresses that the “soft does not

mean tempo.” The station’s presen-
tation, he says, “will be decidedly
bright and uptempo.”

In addition to those catalog art-
ists, VanDerheyden says the
WMRQ mix will incorporate new
artists as well as album tracks from
familiar acts. “We will actually lis-
ten to the music, which is terribly
unique,” he quips.

Aimed at a core audience of males
and females aged 20 to 40, WMRQ's
presentation will “be characterized
by a high regard for the music, a
lack of gimmickry, and respect for
our audience,” he says.

Much of that includes the incorpo-
ration of information feeds in the
morning and afternoon shifts.
WMRQ is promoting itself initially
via print advertising. A billboard
campaign is slated for the fall. On-
air contests and promotions will not
be part of WMRQ’s ‘“‘uncluttered”
approach, VanDerheyden says.

According to program director
Temple, WMRQ’s air staff has been
assembled from newcomers and
WHTT survivors. (The 9 p.m. to 1
a.m. shift hasn’t been filled yet.)
With the format change, morning
man Dave Otto resigned after just a
few months there. Taking his place
is Tom McKay, a former music and
news director at KNX Los Angeles.

Following McKay in middays is
WHTT’s Johnny Dark, with Rick
Hunter in from WCBS-FM New
York to handle afternoons. WHTT

MD Chris Knight stays on board in
that post, and assumes the evening
slot. And Patty Harrison stays on
board in overnights.

Debuting its new format just in
time for the summer Arbitron
sweep, WMRQ has some stiff com-
petition. On the album rock front,
there’s local legend WBCN. While
the spring results may change the
picture, Infinity’s WBCN continues
to lead the market. But it has
slipped in shares from a 9.4 last
summer to a 6.8 in the winter '86
overall Arbitron results.

Some observers attribute
WBCN'’s slippage to the arrival of
First Media's classic rocker, WZLX
(formerly WKKT). The outlet
jumped from a 3.1 to a 5.0 share in
the fall 85-winter ‘86 Arbitrons.
VanDerheyden would not say what
WMRQ’s current-to-classics mix
would be, so it’s hard to tell whether
WMRQ and WZLX will be direct
competitors. WAAF Worcester,
meanwhile, is thriving on a steady
diet of progressive and harder
rock’n’roll with a 3.3 winter share.

In the top 40 arena, Pyramid’s
WXKS, with its mix of pop and ur-
ban records and 6.4 share in the win-
ter book, is being called the mar-
ket’s only true top 40. With a 2.6
winter share, WZOU is reportedly
leaning on a heavier rock mix.

National Record Strength, Format Trends Are Featured

Index Debuts: A Quarterly Monitor

NEW YORK National Music In-
dex Inc., of Wichita, is aiming to
ease the task of assessing records’
national strength and national for-
mat trends. It offers programmers
a new tool based on airplay moni-
tors of format-leading stations in
13 markets.

Available for top 40, adult con-
temporary, and country outlets,
the first edition of the Index ships
later this month. It will be issued
quarterly, based on six-day moni-
toring periods during the middle of
each Arbitron sweep.

According to National Music In-

dex president Steve Allen Brooks,
the service is being marketed to
PDs and MDs as a guide to which
records are getting what treat-
ment from format leaders.

From the airplay monitors, the
Index provides subscribers with
playlist lengths, record rotations,
and a complete list of the oldies
each tracked station is airing. The
music information is accompanied
by format details on each moni-
tored outlet, including positioning
statements, promotions, special
features, and ‘‘any quirks that
might make that station success-

..newsline...

MICHAEL OSTERHOUT takes on additional responsibilities as executive vice
president of Edens Broadcasting. Osterhout continues as VP/GM at
Edens’ WRBQ-AM-FM Tampa. Edens also owns KOY-AM-FM Phoenix
and WRVA/WRVQ Richmond.

LONNIE BRONEK returns to Malrite’s WMMS Cleveland as general man-
ager. He arrives from the local sales manager post at Malrite’s WHTZ
New York; he had been at WMMS before that. Gronek replaces Bill
Smith, whose status at the outlet is pending.

BILL STOEFFHAAS is appointed general manager of Capitol Broadcast-
ing’s WMJJ Birmingham, Ala. He replaces Ray Quinn, who resigned
recently after six years with the company. Stoeffhaas arrives from
WMJK/WQUE New Orleans, where he was GM for three years.

ful,” says Brooks.

Each title appearing in the indi-
vidual station monitors is cross-
referenced on another list, which
tracks the song’s airplay frequen-
cy on all 13 outlets. According to
Brooks, the Index is a good refer-
ence for programming recurrents
and oldies.

Obviously, currents tracked dur-
ing the monitoring period will no
longer be currents when the re-
ports are issued. However, Brooks
says, the tracking on currents is
useful to subscribers for watching
format trends in playlist lengths,
the number of records in power ro-
tation, and rotation frequencies.

Top 40 stations monitored by
skimmers in the Index’s Spring '86
debut include WZGC Atlanta,
WXKS Boston, WBBM-FM Chica-
go, KEGL Dallas, KRXY Denver,
WCZY Detroit, KKBQ Houston,
KHTR St. Louis, KIIS Los Ange-
les, WHTZ New York, WCAU Phil-
adelphia, KMEL San Francisco,
and WRQX Washington.

Leading Arbitron ranks in each

(Continued on page 14)

Retailers are
optimistic
about cassette
singles. See
the Retailing section,
page 45

<8,
FF<

Programmers reveal why they have jumped on [
particular new releases.

POP

WHTZ New York music director Frankie Blue says Lisa Lisa & Cult
Jam’s “All Cried Out” (Columbia) is one of the biggest response rec-
ords this year. After three weeks on air, the song is No. 1 on phones,
with calls flowing in from all demos, Blue says. On the sales side, the
Timex Social Club’s “Rumors” (Jay) is leading the pack, followed by
Regina’s “Baby Love” (Atlantic). Of the latter track, Blue says, “She
sounds just like Madonna, which shouldn’t be a problem.” Speaking of
Madonna, Blue says “True Blue” album cut “Jimmy Jimmy” (Sire) is
“drawing huge phones.” Another thorough album listening turned up
Wham!’s “Where Did Your Heart Go” (Columbia). “This is just a real-
ly good record that sounds like a faster ‘Careless Whisper,”” Blue
notes. Meanwhile, the MD says “our audience told us to play” New
Edition’s “Earth Angel,” from the “Karate Kid” soundtrack on United
Artists/CBS. Requests for the remake were most likely generated by
New Edition’s recent Gotham concert appearance and the song’s brief
use in the film, Blue says. Finally, as “Rumors” runs its course, Blue
calls attention to “Look At All Those Roaches” (Jay), a parody by
Bobby, Jimmy & the Critters of the indie hit. “If you’re playing ‘Ru-
mors,’ this is a funny novelty,” says Blue, who reports good listener
reaction to the record after its test debut on the Z-Morning Zoo last
week.

BLACK/URBAN

At WRKS New York, PD Tony Gray is quick to praise Deniece Wil-
liams’ “Wiser And Weaker” (Columbia). “This is a great song with
really good vocals and an excellent dance track,” Gray says of Wil-
liams’ return to the scene. The PD calls Skipworth & Turner’s “Can’t
Give Her Up” (Warner Bros.) a great followup to the act’s dance hit of
last year, “Thinking About Your Love.” “This is in the same vein,”
Gray says, “upbeat, dance.” And James Ingram’s “Always” (Qwest/
Warner Bros.) is one of Gray’s priority picks. Meanwhile, Gwen Guth-
rie’s “Ain’t Nothin’ Goin’ On But The Rent” (Polydor/PolyGram) has
jumped into power rotation after three weeks of Kiss play.

ALBUM ROCK

“You never know what Neil Young is going to come out with,” says
WNEW-FM New York PD Charlie Kendall of Young’s spanking-new
track, “Touch The Night” (Geffen). “It could have been banjo or what-
ever,” he continues. “But this time he came out rocking, and it’s very
enjoyable. We went on it right out of the box.” David Lee Roth gets
more applause, with Kendall raving about his entire “Eat 'Em And
Smile” (Warner Bros.) album. Track-wise, Kendall sees “Tobacco
Road” “way out front,” with “That’s Life” and “I’'m Easy” being
more long-lifers. From Big Audio Dynamite, Kendall says the just-re-
leased “E=MC?2” (Columbia) is “the song we wanted to play in the
first place. It's very melodic, with great riffs.” Kendall says he “can’t
get enough” of Alvin Lee’s “Detroit Diesel’(21/Atco). From younger
talent, Kendall says Bruce Hornsby’s “Every Little Kiss” (RCA)
“shows a lot of potential. I like the style of the song.” Another promis-
ing contender on Kendall’s list is Bricklin, with “Even When You’re
Done With Me” (A&M). “I’ve known these guys since I was in Philly
[at WMMRY], and they and their music have really matured.”

COUNTRY

Crystal Gayle’s “Cry” (Warner Bros.) gets a rave review from WHN
New York music director Pam Green. “I've never heard her sound bet- |
ter,” says Green. “This really showcases her vocals, and it's an excel- |
lent remake.” Rosanne Cash’s “Second To No One” (Columbia) is a |
ballad that looks likely to do very well, says Green. That song proved
itself during WHN’s weekly “Make It Or Break It” feature, as did Tan-
ya Tucker’s “Just Another Love’ (Capitol) a few weeks earlier. Mean-
while, Dwight Yoakam’s “Guitars And Cadillacs” (Warner Bros.) is,
in Green’s estimation, a great followup to his last hit, “Honky Tonk
Man.” KIM FREEMAN
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The Westwood One Radio Networks aré proud to present a very special
edition of In Concert, featuring the hottest product out of Australia since the
winged-keel, Ic&house. We caught their May 21 performance at The Tivoli, I
Sydney, Australia, and now your listeners can catch them on your station

during the week of July 21.

lcehouse’s set includes theircurrent hit “No Promises,” along with several
other songs off their newest album, Measure For Measure. Also included in
the set are songs frofn previous albums iffcluding their hit “|cehouse.”

To make sure your station has lcehouse in Concert for the week of July 21,
contact your Westwood One Station Relations Representative NOW at (213)
204-5000 or Telex 4006015 WWONE.

NI
\jig WESTWOOD ONE RADIO NETWORKS
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K-Rockin’ The Ramones. WXRK New York’s Vin Scelsa, center. and Marc
Coppola. right. attempt to get a straight scoop from Ramones leader Joey
Ramone during a lunchtime remate broadcast from Gotham's Lone Star Cate.
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Excellent Positioning. Poor ol' KIIS Los Angeles morning man Rick Dees finds himselt surrounced by a bevy of beauties
while broadcasting a week’s worih of shows from Mazatlan, Mexico. Dees was joined south of the border by 300 KIIS

listeners.

Big Time Radic. WAVA Washington unveils what it is calling the “world’s
largest radio” at the fifth annual Alexandria Red Cross Waterfront River Festival.
The event drew more than 100,000 people to the banks of the Potomac River.

KVET Food Fest. KVET Austin personnel inspect the remains of the statior’s
annual Cajun Fest, where numerous seafood platters went on sale for $1.13. to
correspond with the country outlet’s dial position. Pickin® the bones, from leff,
are KVET personality David Meith, operations director Mike Carta, and afternoon
driver Bob Pickett.

Kermit Meets The Duck. WLIR Long Isiand assistant PD Larry ““The Duck’
Dunn snares an interview with Muppets creator Jim Henson, who dropped by
the rocker tc promote his new film, “‘Labyrinth.”” Standing, from left, are
Henson's daughter and avid WLIR fan, Heather, Dunn: Kermit, Henson; and
WLIR air tzlent Barry Ravioli.

Fortune 500. WSNE-FM Providence executives are greeted by ABC
Entertainment Network personnel as the 500th affiliate in the wet:. Shown, from
left, are WSNE general manager 3ill Campbell; network director Diane Jennings;
Marty Beck, CEO ot WSNE owner Beckross Communications: ABC VP/group
director of adult networks Stu Krane: and Beckross oresident Jim Champlin.

On Top Of Things. The WBLM Portland, Maine. crew relaxes with ZZ Top’s Billy Gibbons following the band’s concert in
the area. Standing, from left, are WBLM music director Robbin Mathieu, promotion director Captain lvy, Gibbeons, and
program director Jose Diaz.
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You and your listeners are gonna get what'’s comin’ to
ya the evening of Tuesday, July 22, when the
Westwood One Radio Networks present Robert
Palmer live in concert from the San Diego State
University Amphitheatre. Riding the crest of his
breakthrough album Riptide, Palmer will be perform-
ing a generous sampling of hits spanning his career,
from Sneakin’ Sally Through The Alley through The

. Power Station to his first Number One solo smash

& “Addicted To Love” and the current single “Hyper-

;i active!” Robert Palmer Live In San Diego — double

> fun for 4ll from Westwood One. To get it on — your
“’a station, that is — contact your Westwood One Station

Sales Representative now at (213) 204-5000 or Telex
4996015 WWONE.
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Album Rock
Chart Changes

NEW YORK Several improve-
ments are being made in the Al-
bum Rock Tracks chart, effec-
tive with this issue and next
week’s issue.

Two of the top tracks will be
highlighted each week, begin-
ning immediately (see chart on
next page). The Flashmaker is
the highest-debuting track of the
week. The Power Track is the
track already on the chart that
shows the largest increase in air-
play over the previous week.

Effective with next week’s
chart, the tracks showing the
greatest increases in airplay
over the previous week will be
awarded bullets. Until now, no
bullets were awarded on the Al-
bum Rock Tracks chart.

The changes are part of Bill-
board’s ongoing effort to include
more useful information in all of
its charts for radio program-
mers, retailers, record manufac-
turers, and other interested
readers.

INDEX DEBUTS

(Continued from page 10)

format determine which stations
will be monitored, and the pool will
change with Arbitron results.
Each Index will include 10 stations
in the top 10 markets. The remain-
ing three stations will be pulled
from variously ranked (11th-30th)
markets according to the interest
and needs of subscribers, he says.

Brooks, a 12-year programming
veteran, began marketing the In-
dex a month ago. He says the top
40 Index is off to a good start, with
20 subscribers.

Annual subscription rates for
the quarterly top 40 report are
$2,200 for stations in the top 50
markets; $1,800 for markets 50 to
100; and $1,400 for markets below
that. Brooks says prices for out-
lets in unranked markets will be
worked out individually. All sub-
scriptions are format and market
exclusive for the year, with initial
clients getting the first right of re-
fusal at renewal time.

Brooks is offering charter-mem-
ber price breaks to those subscrib-
ing before Aug. 1.

Stations monitored in the first
AC report include WSB Atlanta,
WROR Boston, WCLR Chicago,
KVIL Dallas, KMJI Denver,
WNIC Detroit, KFMK Houston,
KUDL Kansas City, KOST Los
Angeles, WLTW New York,
WMGK Philadelphia, KIOI San
Francisco, and WLTT Washington.

Country outlets monitored in the
spring report include WHN New
York, KZLA Los Angeles, WUSN
Chicago, KSAN San Francisco,
WXTU Philadelphia, WWWW De-
troit, WBOS Boston, KIKK Hous-
ton, WMZQ Washington, KPLX

~aine Dallas, WKHX Atlanta, WIL-FM
Y ca’ 0 stations Ga"‘f‘“\gg St. Louis, and KYGO Denver.
Ame“ . e than 250 S0 ions @ DIR BROADCASTING KN PREEMAN
Brought to you by Tojon the ntact Stat 2) 371-68 ; A
BUDWEISER, THE ARMY, giscut, sting LORIMAR-Telepictures
GREYHOUND BUS Company
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GENE HARRIS is promoted to
program director at urban leader
XHRM San Diego, a post made va-
cant by Duff Lindsay’s move to
WHQT Miami. Harris is a four-
year XHRM veteran, moving up
from the production director post.
Lee McCallum remains as music
director.

Former WHTT Boston morning
man Dave Otto says he’s already
gotten several offers and will an-
nounce new plans very soon. Otto
had only been at WHTT for about
three months and opted to depart
when the CBS outlet became
“quality rock” WMRQ (see story,
page 10). He moved to Beantown
from the morning post at KSDO-
FM San Diego.

CHANGING JOBS on a faster ro-
tation was Bill Gardner, who left
the PD/morning man post at
WLTF-FM Cleveland after less
than a week on the job. Most re-
cently, Gardner had held the same
double-duty post at KIOI San
Francisco before Smokey Rivers
arrived. Anyway, WRMR/WLTF
operations manager Dave Popo-
vich says Gardner’s departure will
push plans to open his own Radio
Consulting Services Inc. back a bit.
Popovich will stay at the MOR/AC
combo through August, and in the
meantime he is looking for a pro-
gram director and a morning talent
for WLTF.

A BUNCH OF WMMS Cleveland
staffers returned home from their
award-winning run at the Bobby
Poe seminar (Billboard, July 12) to
find more good news on their
desks. To start with, music direc-
tor Kid Leo is upped to director of
music and creative services. And
longtime “‘buzzard” Denny Sand-
ers is promoted to assistant pro-
gram director; he holds on to the
evening shift.

Three-year-plus WMMS-er Gina
Torillo gets the nod as promotion
coordinator. She was the promo-
tion assistant. Bonne Burke
comes on as publicity coordinator,
with five years experience in that
area.

Meanwhile, WMMS operations
director John Gorman is seeking a
PD/personality for KWK St. Lou-
is, the top 40 outlet he consults
through his Gorman Media. He
needs a replacement for Garry
Mitchell.

“I'm looking for someone who is
innovative and creative,” says Gor-
man. ‘‘Someone who could also
handle afternoon drive—a person-
ality and communicator.” Gorman
adds that top 40 experience is key,
and album rock and/or adult con-
temporary familiarity will make
applicants especially attractive.

Scott Kramer leaves his PD post

at top 40 outlet WWTC Minneapo-
lis for the 9-noon shift at KKFR
Phoenix. Many of you might know
Kramer better for his work at
KDWB Minneapolis, where he
worked until a year ago.

SCO'l'l‘ JENKINS arrives as af-
ternoon man at KPKE Denver.
He joins the top 40 from the same
shift at neighboring KIMN . ..
Also in the mile-high city, Gary
Parks is getting comfortable as
the new PD at Century’s WCZE,
a Format 41 outlet. Parks arrives
from the same position at WBNS-
AM-FM Columbus, Ohio ... And,
at country station KAZY Denver,

Gene Harris takes
over PD post at
XHRM San Diego

Zak Phillips takes over the pro-
gramming reins. It’s a promotion
from the acting PD gig for Phil-
lips, who replaces Chuck Brown-
ing. Browning can now be found
at WIOQ Philadelphia.

FORMER TENNESSEE gover-
nor Ray Blanton gets out of pris-
on and on the air. On air, that is,
at talk outlet WLAC-AM Nash-
ville, where he will offer five-min-
ute daily commentaries to be
called ‘“The Other Side Of The Is-
sue.” Blanton was released from
prison recently after serving 22
months for mail fraud, extortion,
and conspiracy.

Says WLAC general manager
David Manning: ‘““We at 1510
WLAC-AM, believing in the right
of every individual, are willing to
help Gov. Blanton become a con-
tributing member of society once
again.”

Blanton declined to say what
the station will pay him for his
services. ‘‘They told me it was
confidential. I don’t know wheth-
er that was because they were
embarrassed or whether I should
feel embarrassed.”

WXRK New York celebrates its
first birthday as an album rocker
Sunday (13) ... Who says moth-
ers and rock’'n’roll don’t mix? It
ain’t WNEW-FM New York,
which recently awarded the sev-
enth of eight Porsche 944s in its
Key Music Marathon promotion
to a 51-year-old mother of two.
The winner, Madeline Lotze, says
she’s been listening to WNEW
for 15 of its 18 years as a rocker.
Speaking of 15 years, WNEW
‘“Weekend Warrior”’ Dennis El-
sas celebrated his 15th year with
the station Friday (11).
Normally, space limitations

prevent us from discussing hap-
penings at news outlets. But Sat-
urday (5), we had the pleasure of
catching WINS New York’s Paul
Parker in action while delivering
live reports on the Great Blimp
Race, part of the July 4 festivi-
ties. We shared passage with him
on the Daily News New York har-
bor cruise and enjoyed watching
him interview most of our ship-
mates.

VANESSA BARRYER is promot-
ed to program director at urban
outlet KZEY Tyler, Texas. She
continues as music director and
moves to the midday shift. She re-
places Ken Williams, who now as-
sumes Barryer’s old afternoon
shift.

Barry Kaye is promoted to PD
at hit outlet KHFI Austin, where
he continues as afternoon man

. At country-formatted KKTC
Brownfield, Texas, several per-
sonnel changes have come down
the pike. First, Josie Mata arrives
from Canyon, Texas, to handle
the night shift. PD/OM Jack
Denver has assumed the after-
noon shift, allowing Bud Andrews
to slip back into middays. And
MD/assistant PD Robin Jenkins
moves from nights to mornings.

More Texas toasts go to Eli
Molano, who arrives at KITY-FM
San Antonio as morning maniac.
He ships in from KRGV Rio Gran-
de Valley, where he came to bill
himself as ‘‘the only living brain
donor.” Other news at KITY in-
cludes the recruit of Carolyn Ba-
con to assistant promotion and
program director.

The last big-state update con-
cerns the resignation of KBAT
Midland/Odessa PD/morning
man Mark Lapidus. He set up
KBAT’s current top 40/album
rock hybrid and is now looking
for a new programming chal-
lenge. He can be reached at (915)
689-7907.

Chrysalis national singles di-
rector Charlie D’Atri continues to
patrol this column for absolute
accuracy in all things pertaining
to the logo. As such, we offer the
belated report that Chrysalis’ De-
vice and bandleader Holly Knight
were suite-side during the recent
Bobby Poe Pop Music Seminar in
Atlanta.

PETE HARMON returns to
KNX-FM Los Angeles as midday
man, a shift he’d chaired for the
outlet in 1983. In the interim, Har-
mon worked on air at neighboring
KRTH . .. Up the coast in San
Jose, Rich Amooi arrives at hit
outlet KWSS as a weekender. He
left the evening shift at KRFD
Marysville, Calif., where he was
known as The Moo-Man.

Way up the coast in Seattle,
Mike Colvin has left his night
shift at KZOK after nine years
with the album rocker. He is will-
ing and ready to relocate and can
be reached at (206) 747-2135.

Adam Stubbs is upped to assis-
tant PD at AC outlet WQPO Har-
risburg, Va. He’s been the sta-
tion’s MD for a year and will as-
sist PD Brian Charette . . . Top 40
station KKRD Wichita ups after-
noon driver Lyman Jones to as-
sistant PD.
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THE PROGRESS OF new age
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Thailand. “Musical Starstreams” is  angle also gives foreign affiliates 2 [ 111 ]13] YOUR WILDEST DREAMS POLYDOR 883096-7/POLYGRAM
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grammers, and critics in Moscow, be reached at (818) 788-2331. July 19, Donovan, Solid Gold : : ) AN ARSI (& BRI KOS
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dio. “Besides being fun to listen to,”  coming network and syndicated etwork, two hours. N I EERENT CORNEN oo ootons
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casting, one hour. (Continued on page 19)
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