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THE FUTURE OF HOME VIDEO

This year the home video business could become a $5 billion baby at retail.
Tae industry should move 75 million zo 85 million cassettes worth as
much as $3.5 billion at wholesale. More than 10,000 industry
figures will attend the Aug. 23-28 VSDA convention. Each is fighting
“or a piece of the profits in an incrzasingly brutal marketplace.
Indeed, for some, the key question is not growth, but survival.
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Christie Hefner speaks out
on fighting the new

climate of censorship
See Commentary, page 13

John Gorman makes

sudden exit from WMMS
See page 14

Boston UHF station tests

digital audio signal
See page 69
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WQHT Pulls A Fast One:

BY KIM FREEMAN

NEW YORK Emmis Broadcasting
pulled a fast one on some members
of the industry here by disguising
its new radio acquisition, WAPP, as
a classic rock outlet for three days
before unveiling a top 40/urban hy-
brid format and the WQHT call let-
ters at 6:00 p.m. on Aug. 15. The
Rolling Stones’ “It’s All Over Now”’
and a bomb noise rang out the old
format.

Several label promotion represen-

K-mart Gives
Handleman The
Go-Ahead On CD

This story prepared by Earl Paige
and Ken Schlager.

DETROIT Handleman Co. has re-
ceived a firm commitment from one
of its largest acecounts, K-mart, to
roll out the compact disk. By late
September, the rack giant expects
to have CDs on full display in more
than 2,000 K-mart stores.

For most of the K-mart units, this
means the CD will be moving out of
the electronies department, where
the disks have been locked in dis-
play cases.

The new configuration will now
be displayed alongside LPs and cas-
settes in K-mart music depart-
ments, where they will become “a
very dominantly displayed category
with special signage,” says Frank
Hennessey, president and chief op-
erating officer of Handleman Co.,
which racks virtually all the K-mart
outlets.

The move appears to reflect an-

(Continued on page 88)

tatives say dramatically increased
12-inch sales will be the most imme-
diate result of WQHT’s birth. Dur-
ing its first week, WQHT played a
high percentage of new records and
several regional hits.

Deseribed by one label promotion
executive as being ‘‘terminally
slow” on certain records, the New
York radio market—its top 40s in
particular—may move more quickly
on dance-oriented product as a re-
sult of WQHT’s arrival. The promo-
tion community, however, appears
wary of predicting that WQHT will
have a serious impact right away on
the tight add policies at top 40 out-
lets WPLJ and WHTZ.

WQHT’s format is quite similar
to what is airing on Emmis’ KPWR
“Power 106” Los Angeles, which

(Continued on page 90)
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o DREAY JEAMe . KINGS OF THE WEST COAST

Ladies & Gertlemen, in its first 3 weeks of release, 100,000
people have brought KINGS OF THE WEST COAST into their
homes. L.A. DREAM TEAM'S debut album, KINGS OF THE
WEST COAST on MCA Records (MCA-5779) and Cassettes
features “In The House" and their new smash single and video,
“Nursery Rhymes’ (MCA-52860). P.S. Can you say “Yo Baby,

Yo Baby, Yo7

Heated Competition Focus Of VSDA Convention
‘Hits Hybrid’ Airs In Gotham Vid Dealers Seek Tools For Survival

BY GEOFF MAYFIELD

NEW YORK How will the video
specialist continue to prosper in the
face of increased competition from
mass merchants and alternate out-
lets? That is the primary issue for
many members of the Video Soft-
ware Dealers Assn. (VSDA) as its
convention gets underway Sunday
through Thursday (24-28) in Las Ve-
gas, Nev.

The expanding universe of deal-
ers offering video product has been
well documented. Department
stores, bookstores, toy dealers, and
other outlets are adding videocas-
settes to their inventory. Grocery
stores and convenience stores—
even gas stations and fast food deal-
ers—have jumped into the rental
business.

ADVERTISEMENTS
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BASIE LIVE .

RECORDING.

LONG LIVE /=
THE CHIEF ;#2"

The Count Rasi Orehestra

- ON DENON COMPACT DISC. The spirit of
"“Count” Basie lives on. Denon celebrates the Basie Orchestra’s
50th anniversery and the Count’s birthday (August 21) with the
historic release of “Long Live The Chief!” (33CY-1013) It's one
of the most sicnificant jazz recordings in recent years. Digitally
recorded by DENON. THE FIRST NAME IN DIGITAL

Pam Cohen, executive director of
VSDA, says, “What’s going on hap-
pens in any business as it matures
and grows. And as competition
grows, it is incumbent on those com-
panies that were pioneers in the
field to do what they can to remain
in the forefront ... Certainly, that
will be one of the focuses of the con-
vention.”

Despite the 2-year-old prediction
of a massive shakeout, dealers, sup-
pliers, and consultants say there are
several tools to ensure not only sur-
vival, but prosperous growth for
the sharp video retailer:

® A broader selection of titles
than most alternate dealers will be
willing to stock, particularly in spe-
cialty categories.

e More emphasis on
through.

sell-

33CY-100
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e Customer service. The one-to-
one contact between store employee
and consumer not only encourages
increased sales and rentals, but can
also assist in buying decisions.

e The ability of the local dealer to
react more quickly to new trends
than mass merchants and chains.

Randall Chambers, Southeastern
regional sales managers for MGM
Home Video, says, “‘Hundreds and
hundreds of outlets like the local
convenience stores that are adding

(Continued on page 88)

Video Dealers
Are Tense Over
Anti-Pom Drive

BY TONY SEIDEMAN

NEW YORK Although all's quiet
on the anti-porn-legislation front,
the recently released report from
the Attorney General’s Commission
on Pornography appears to have
succeeded in creating a climate of
fear that has some retailers pulling
X-rated product off their shelves.

“In certain areas it’s had a bitter,
chilling effect,” says Louis Sirkin, a
lawyer with the Cleveland law firm
of Sirkin, Pinales & Schwartz who
has successfuly represented video
stores in a number of cases.

Sirkin says the pressure has been
building for the past year, and he
predicts things are going to get
worse.

He says the commission—ap-
pointed by Attorney General Edwin
Meese—energized a great number
of anti-porn groups. “There’s going
to be a lot of pickets and a lot of pro-
tests and a lot of pressure on the

(Continued on page 88)
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RIGKY SKAGGS

PLAYS HIS UPCOMING ALBUM

'LOVE'S GONNA GET YAI™ <
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FOR THE ENTIRE WORLD !

ON WESTWOOD ONE’S GLOBAL
ALBUM DEBUT RADIO SPECIAL

. "..\’t
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RICKY SKAGGS,
"LOVE'S GONNA GET YA!"& axs
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HANDS UP AMERICA!

THE HOTTEST STAGE SHOW ON RECORD IS ABOUT TC

A VERY SPECIAL TWO LP SET OF MAZE AT THEIR BEST
PLUS FOUR NEW SOON-TO-BE MAZE CLASSICS, INCLUDING THE HIT, “I WANNA BE WITH YOU”

rankie Beverly for Amazement Music, Inc. ( M
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Tax Reform Seen As Industry Plus
Artists Investment Overhaul Predicted

BY FRED GOODMAN

NEW YORK The large reduction
in the top corporate tax rate fea-
tured in the proposed U.S. tax over-
haul appears to hold benefits for
home entertainment manufacturers
and retailers. However, changes in
the tax structure for individuals
could have broad implications for
the way artists handle their fi-
nances, especially if they are in
their peak earning years.

Since most entertainment compa-
nies have not been using the invest-
ment tax credit—which allows gen-
erous deductions for equipment—to
the extent it is employed by smoke-
stack industries, its demise is not
expected to cause the industry any
hardship. And many see the decline
in top tax rates as a clear improve-
ment (Billboard, June 7).

Although MCA Ine. paid an effec-
tive tax rate of 30% last year—low-
er than the proposed new ceiling of
34%—others, including CBS Inc.
and Warner Communications Ine.
(WCI), paid substantially greater
rates of 43% and approximately
50%, respectively, last year.

At retail, where effective tax
rates often run near the top, the
benefits of the proposed changes
seem to outweigh their drawbacks.

“We’re not clear on exactly what
it means until we see the final bill,”
says Jack Rogers, chief financial of-
ficer of the 184-store Camelot chain,
based in North Canton, Ohio. “But

we're still cautiously optimistic that
we're going to come out real good.

“It’s clear we're going to lose
some deductions,”” Rogers adds.
“Everybody in an expansion mode
loses on the investment tax credit
changes.” Rogers is also apprehen-
sive about the change that will add
purchasing and warehousing costs
directly to inventory. “Therefore,
we’ll have a higher inventory value
and more taxes there,” he says.

The situation for radio broadcast-
ers is less clear, according to Jana S.
DeSirgh, a tax attorney with the
Washington, D.C,, firm of Baker &
Hostetler. DeSirgh, who is writing a
series of articles on the tax changes
for members of the National Assn.
of Broadcasters, calls the package
“a mixed bag,” citing a drop in the
use of major credits along with the
reduced corporate rate.

“The investment tax credit has
been especially important to broad-
casters,” says DeSirgh, “and has
subsidized up to 10% of machine and
equipment costs.”” She also ques-
tions whether stations will have any
overall gains, suggesting that the
reduced rate may be offset by
changes in accelerated cost recov-
ery and the hike in taxes on net capi-
tal gains from 28% to 34%.

For artists, the new tax plan will
mean changes in how they direct
and report their income. Tax attor-
ney Richard Halperin, a partner in
the New York firm of Shea &
Gould, says artists’ use of loan-out

companies—in which they are the
sole shareholder in a corporation
whose business is to loan out the
artists’ services—will be curtailed.

Aside from allowing artists to es-
tablish retirement plans, loan-out
companies have been used to defer
tax liability through use of a fiscal
year that differs from the calendar
year. As an example, Halperin says
an artist receiving a large fee for
work could have payment made to
his loan-out company and defer the
payout from the company long
enough to kick it into the next fiscal
year, postponing taxes for a consid-
erable period.

Additionally, Halperin sees lower
retirement payouts for artists who
set up their own pension plans and
says the use of tax shelters by high-
income artists will go by the boards.

On the plus side, Halperin says,
the reduced personal income tax
rates will be a “bonanza’” for some
artists, adding that the end of shel-
ters may be positive.

“We’ve done a lot of shelter liti-

" gation,” he says, “and there was a

tendency with higher tax rates—es-
pecially among those artists who
were afraid of [commercially] burn-
ing out—to foolishly invest in
things that were not suited to their
needs. Now, you have a chance to
accumulate a lot of money: At a
true 27% income tax rate, you’re left
with 73 points. In some cases you're
talking about a lot of money.”

Venue Reads Riot Act Following Melee
Run-D.M.C. Gig Spurs Arena Policy Changes

BY CHRIS MORRIS

LOS ANGELES The Long Beach
Arena near here has instituted a pro-
hibitive booking policy in the wake of
a near-riot among spectators at a
Run-D.M.C. concert Aug. 17.

Los Angeles gang members are
being blamed for a series of as-
saults inside and outside the hall
that left 42 people injured, reports
say.

The melee came two months after
a June 13 Ozzy Osbourne-Metallica
date at the venue, at which one man
died in an accidental fall and three
others were seriously injured in ap-
parent leaps from the Arena balco-
ny.

In a policy statement released the
day after the Long Beach Run-
D.M.C. show, Arena general man-
ager George Matson said the venue,
a site for major rock shows in the
L.A. area, will no longer book “any
attraction whose patrons have
caused or who have a propensity to
create situations likely to cause in-
jury to other patrons.”

The day after the Long Beach in-
cident, a concert scheduled for that
night at the Hollywood Palladium
by Run-D.M.C. and tour mates
Whodini and LL Cool J was canceled
mutually by the group, promoter
Avalon Attractions, and Palladium
management.

Palladium managing director
Dick White calls the cancellation “a
precaution,” but adds that there
were no problems during Run-
D.M.C.’s previous appearance at the
venue in September 1985.

Run-D.M.C.’s ‘“‘Raising Hell”
tour, named after the group’s cur-
rent hit album, has been living up to
its name across the country.

Disturbances, confrontations,
and arrests have been reported at
tour dates in Atlanta, Pittsburgh,
New Orleans, St. Louis, and New
York, although arrests initially tied
to the latter show have been charac-
terized as exaggerated by police
and concert promoters (Billboard,
Aug. 9).

While Michael McSweeney, public
relations and marketing director for
Long Beach’s Facility Management
Inc., says that Run-D.M.C.’s
chances of playing the venue again
are “slim and none,” he adds that
the hall’s new policy should not be
viewed as a condemnation of any
particular musical genre.

“This statement is not a blanket

indictment of rap or heavy metal
acts,” McSweeney says.

“Future concert bookings will be
the joint decision of the police, the
fire department, and the manage-
ment company,” he says.

A band’s track record will deter-
mine whether it will play, according
to McSweeney: “If it looks like
there’s been a bad show, there’s no
way they're gonna be in here.”

Representatives of the Long
Beach Arena appeared before the
Long Beach City Council Aug. 19.

In light of the incidents at the Os-
bourne and Run-D.M.C. shows, “the
City Council is extremely concerned
about how booking matters are han-
dled,” McSweeney says.

Members of Run-D.M.C., who
never actually made it to the Long
Beach stage, decried the violence in

(Continued on page 77)
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Chain Will Add 100 Stores In Expansion

Target Takes Aim At Entertainment

BY EARL PAIGE

MINNEAPOLIS The 235-store
Target discount chain plans to ag-
gressively position home entertain-
ment software as a vital part of its
mix. The chain set an all-time-high
sales level of $100 million in such
goods for fiscal 1986.

The chain also will add more than
100 stores and enter new markets in
the next few years.

Revelations about store growth
were offered here Aug. 13-15 during
the annual convention of Target’s
six-branch supplier division, Jetco.
Heralding expansion was George
Jones, senior vice president of gen-
eral merchandise at the 24-year-old
company. “We will be adding a sub-
stantial number of new stores in the
next few years as we enter new
markets and continue to increase
our presence in existing markets, ”
he said.

Target will expand dramatically
eastward for the first time, an-
nouncing six units in Detroit in 1987
and 40 in southern Michigan in the
next five years—taking it right into
the home grounds of Detroit-based
K-mart, which is vying with Sears
as America’s top retail chain.

A key element fueling the Tar-
get/Jetco growth is video, Jetco’s
fastest growing product segment,
at 16%. Compact disks are also
mushrooming, at 10%, with accesso-
ries strong at 11%. The remaining
63% is combined in LPs, cassettes,

and singles.

Target now generates more than
40% of parent firm Dayton Hudson’s
$8.8 billion annual sales, even though
Target operates in just 22 states.
Revenues for the Target stores in-
creased 11% and operation profits
18% in fiscal 1985, providing an opti-
mistic note for Dayton Hudson,
which just reported disappointing
earnings for the first half of 1986.

Adding to the sales optimism is
the vigor of both vendor reps and
Target staff in the wake of recent
organizational changes for Jetco, a
division formed nearly four years
ago.

Jones was one of two new Target
executives with long corporate ex-
perience meeting vendors at the
convention for the first time. Jones
assumed his post, which includes
supervision of Jetco, in February.
Bill Veeneman moved over from
Target to become Jeteo’s director of
marketing and operations just prior
to the convention. Veeneman re-
places John Farr, who left to form
his own marketing firm (Billboard,
Aug. 9).

The move to bring a Target staff-
er over to Jetco is described as posi-
tive by Veeneman. ‘‘People inside
Jetco feel it’s recognition for them.
Also, it means people in Jetco can
aspire to more opportunities
throughout the corporation.”

In his new post, Veeneman re-
ports to Robert Ulrich, president of
Target. Veeneman has served Day-

ton Hudson in a wide range of ca-
pacities. He joined the firm in May
1979 as manager of area research
and planning. In June 1981, he was
named director of marketing and re-
search for the Dayton Hudson de-
partment stores. He returned to
corporate in May 1984 to head up
new business development.

Reporting to Veeneman are Ted
Lentz, new national sales manager
and former Northern regional sales
manager, and Doug Harvey, man-
ager of purchasing.

Harvey, who came aboard seven
months ago, worked briefly with
California-based Wherehouse En-
tertainment and, like much of the
Jetco staff, is a veteran of Pickwick
Distributors.

Buoying the spirit of Jetco per-
sonnel is the attention their conven-
tion receives from top-level Target
people. This year, Bruce Allbright,
Target chairman and chief execu-
tive officer, headed the corporate
contingent. He accepted a retailer-
of-the-year award from Karl/Lori-
mar, marking sales for the past nine
months of $1.2 million worth of
“Jane Fonda’s New Workout.”

All the major prerecorded audio
vendors were among those making
presentations. Some brought large
groups, like WEA, which had 12 rep-
resentatives. The act the Outfield
also attended a business session as
part of CBS’ presentation.

A team atmosphere permeated

(Continued on page 77)

Five Elected To VSDA National Board

Trade Group Uses Mail Ballot For First Time

NEW YORK Two newcomers are
among the five members elected to
the Video Software Dealers Assn.’s
20-seat board of directors in the
trade group’s first-ever election by
mail ballot (Billboard, March 1).

Complete guide to
VSDA chapters
... See page 42

First-time VSDA board members
are Jim Salzer, owner of Salzer’s
Video Crossroads in Ventura, Calif.,
and Brad Burnside, president of
Chicago’s two-store Video Adven-
ture.

Arthur Morowitz, founder and
president of the 15-store Video
Shack chain here and the current
national vice president of the trade
group, was re-elected to the board.
Through VSDA’s typical order of
succession, he likely will become the
group’s new president when offi-
cers are elected Wednesday (27) at
the organization’s annual conven-
tion in Las Vegas.

Also returning are incumbent
Frank Barnako, former two-time
national president, and Joan Wei-
senberger, who served as an alter-
nate on last year’s board. Barnako
is president of seven-store The Vid-
eo Place based in the Washington
suburb of Herndon, Va.; Weisen-
berger owns In Home Video, a two-
store operation based in Riverside,
Calif.

Four of the five members are

elected to three-year terms. Burn-
side has a two-year term.

Votes were tabulated by the ac-
counting firm Laventhol & Hor-
wath. Previous elections were con-
ducted at VSDA’s annual conven-
tion.

Although Morowitz was a
founder and charter member of the
trade group and keynoted its first
convention five years ago, his re-
election came as something of a sur-
prise to some industry observers.

Despite his long-standing involve-
ment with VSDA, some insiders
wondered if his affiliation with the
supplier side of the industry—his

enterprises include the eight-branch
Metro Distribution and A&H
Sales—would alienate the many
smaller dealers in the trade group.
However, now that he has gained
another term, he is considered high-
ly likely to replace John Pough as
president.

Less clear is the race for the vice
presidency. Board members Jack
Messer, of The Video Store in Cin-
cinnati; Dave Ballstadt, of Adven-
tures In Video in Minneapolis; and
board secretary Jim George, of San
Francisco Home Video, are said to
be actively seeking the office.

GEOFF MAYFIELD

NEW YORK RCA/Ariola, con-
firming widespread speculation,
has inked a broad licensing agree-
ment with U.K.’s Jive Records.

Under the terms of the agree-
ment, as reported by Elliot Gold-
man, RCA/Ariola president and
CEO, and Jive chief Clive Calder,
RCA/ Ariola will market Jive prod-
uct in the U.S., Canada, Latin
America, and parts of Europe.

Although the deal ends Jive’s
association with Arista Records,
two key label acts, Billy Ocean and
Whodini, continue to be marketed
by Arista in the U.S. Product by
both acts continues to flow
through RCA/Ariola/A&M/Aris-
ta Distribution.

RCA/Ariola, Jive Pact

In Europe, the deal gives RCA/
Ariola licensing rights in France
and Spain, while Jive continues in-
dividual agreements in other mar-
kets.

Jive is a unit of U.K.'s Zomba
Group of companies, which is also
involved in music publishing, man-
agement, studios, video, book pub-
lishing, and other ventures.

Besides Ocean and Whodini,
Jive's current roster includes Jon-
athan Butler, Samantha Fox, Pre-
cious Wilson, Ruby Turner, A
Flock Of Seagulls, Millie Jackson,
Vanessa Bell Armstrong, Mama’s
Boys, and the Real Things.

IRV LICHTMAN
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Inaugurating New Technology. George Currie, left, vice president of Sony
Professional Audio, and Ed Blankenbeckler, center, chairman of Seeburg Corp.,
chat with artist George Benson, who hosted the recent official press introduction
of Seeburg’s compact disk jukebox, LaserMusic, in New York.

Executive Turntable

RECORD COMPANIES. RCA/Ariola names Michael Emmerson president of its
Red Seal label in New York. He was president of London Artists, an interna-
tional artist management firm (See Keeping Score, page 56).

Jeffrey M. Sydney is appointed senior vice president and general manager,
West Coast, for PolyGram Records in Los Angeles. He was vice president of
music and business affairs for Universal Studios. Also, Jack lacchei is elevat-
ed to branch manager, New York/Philadelphia. He was a salesman in the Phil-
adelphia branch.

Gene Wooley is promoted to the newly created post of vice president of

EMMERSON WOOLEY SMITH

SYDNEY

recording and quality assurance for MCA Records in Los Angeles. He was
director of the division. Walt Wilson is named director of marketing for the
label’s Nashville division, based in L.A. He was upped from regional field sales
manager in Dallas.

Eddie Gilreath joins Geffen Records as head of its sales department. He
was vice president of sales for Elektra/Asylum.

Tony Smith is elevated to national singles promotion director for EMI
America Records in Los Angeles, succeeding Don Wasley, who recently re-
signed. Smith was upped from national album promotion director. Replacing

P
PINSON

MCKEOWN

SINENI BETTIS

him is John Hey, who was promoted from regional AOR promotion manager,
Southwest region.

Andy Allen joins Island Records in New York as director of national album
promotion. He was with RCA Records as manager of the same area.

Arista Records in New York names Nicki Sineni to associate regional mar-
keting director. She was the label's local marketing manager in Dallas, where
she will remain. Kay McKeown is promoted to director of a&r administration,
West Coast. She was associate director of that area for the label.

Chrysalis Records promotes Kathee Flynn to manager of West Coast pub-
licity in Los Angeles. She was marketing coordinator.

Ann Litin becomes national single/sales manager for Elektra/Asylum
Records in New York. She was working in several departments for the label.

Rhino Records in Santa Monica makes the following appointments: Ken Sa-
sano, national director of marketing; Bob Cahill, national director of sales;
Dave Darus, associate director of sales and marketing; and Stan Becker, as-
sociate director of press and publicity.

RETAILING/DISTRIBUTION. WEA makes the following appointments: Peter
Knitch, regional video product manager, Chicago and Cleveland branches;
Brian Harden, sales representative, Kansas City; Mike Mullett, sales repre-
sentative, Omaha; and Joani Lowry, buyer, Chicago and Cleveland branches.
Timothy Olphie joins the advertising department of Record World as
: (Continued on page 86)
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U.K. Trade Terms Rile Retailers

Magjor Labels Cut Return Allowances

BY NICK ROBERTSHAW

LONDON New trading terms in-
troduced this summer by major la-
bels, among them CBS, EMI, Poly-
Gram, and, most recently, RCA/
Ariola, have provoked fierce pro-
tests from some sections of the
U.K. retail business.

High Street chains HMV, Our
Price, and Virgin have reportedly
banned some sales representatives
from their stores.

CBS was first to move, with re-
vised terms—which went into effect
July 1—that it claimed would bene-
fit dealers and stimulate demand
for music. The 5% return allowance
for LPs and cassettes was eliminat-
ed, and what CBS called the “archa-
ic” 2.5% cash-settlement discount
was abolished in favor of 30-day net
payment.

In an effort to compensate for the
actions, dealer prices for its three
main pop album categories were re-
duced by about 8%.

PolyGram was next to remove
cash-settlement discounts, and it re-
duced the dealer cost of full-price
LPs and tapes by 3%. The 5% re-
turns allowance was retained but is
now calculated separately for sin-
gles and albums.

EMI subsequently announced
that it too would abolish settlement
discounts effective Aug. 1 and
would reduce the returns allowance
to 2.5% of total purchases. Dealer
price of LPs, cassettes, and singles
would be reduced by an average of
5%.

RCA/Ariola has also introduced
revised trading terms, set to go into
effect Sept. 1. Cash-settlement
terms are to be met monthly, and

MCA Makes Tape and Vinyl
Quality A Higher Priority

BY JIM McCULLAUGH

LOS ANGELES MCA Records has
embarked on an ambitious cam-
paign to significantly upgrade the
technical quality of its albums and
cassettes. This endeavor was re-
cently punctuated by the creation of
a vice-president slot for recording
and quality assurance.

“This is a priority that comes
from the top, Irving Azoff and My-
ron Roth,” says Gene Wooley, who
has been directing recording and
quality assurance for MCA for the
past two years at the label's MCA/
Whitney recording/mastering com-
plex in nearby Glendale. Prior to
this position, he was a Capitol
Records staff engineer. The com-
mitment to upgrading began soon
after Wooley’s arrival at the label.
Wooley confirms that it was a time
when the label did not enjoy the
best cassette or vinyl reputation.

“It’s time to let people know
what’s going on, particularly since
we have a large saturation of prod-
uct out there now, and the indepen-
dent feedback from the professional
recording community here has been

praiseworthy. In addition to MCA
product, I.R.S., for example, was
concerned about quality and we are
giving them that quality.”

MCA manufactures cassettes and
presses records at its Gloversville,
N.Y., facility, and also presses
records at its Pickneyville, 1., facil-
ity, which is also a distribution and
compact disk packaging center.

MCA uses outside vendors for CD
manufacture and is not building a
CD plant. However, to widen the
scope of the MCA/Whitney facili-
ties, a CD computer will be acquired
from The Record Group for the pur-
pose of monitoring CD masters.
MCA plans to do its own CD master-
ing in the future.

“That way we will have posses-
sion of the CD master at all times,
can check it against the master tape
it was duped from, and check the
finished product against that. Now
I have to get three CD masters from
three plants to ensure their integri-
ty,” says Wooley.

In its campaign to upgrade the
quality its product, MCA gave cas-
settes top priority.

(Continued on page 90)

Wal-Mart Picket Set For October

MIA Opposes Gensorship

NEW YORK Music In Action
(MIA), a new industry organization
to fight censorship in popular mu-
sic, is planning a protest as its first
action at a yet-unannounced Wal-
Mart location in mid-October. The
Wal-Mart chain recently banned 32
rock magazines and a number of
records from its stores.

MIA is also planning to target po-
litical candidates “who oppose musi-
cal freedom” and work actively
against their election. A representa-
tive of the association says MIA will
be coordinating its activities with
other pro-free-speech groups, in-
cluding the new Americans for Con-
stitutional Freedom.

Members of MIA include artists,
publishers, managers, record com-
pany personnel, and music fans.

Charter members are Alan Grub-
man, founding partner of Grubman,
Indursky, and Schindler; Miles
Copeland of L.R.S. Records; Danny
Goldberg of Gold Mountain Re-
cords; Steve Leber of Contempo-
rary Communications; Charlie Ken-
dall of WNEW-FM; Mike Shalett of
the StreetPulse Group; Mike Sig-
man of the L.A. Weekly; Virginia
Lohle, president of the Starfile pho-
to agency; Charley Prevost of
Chrysalis Records; and recording
artists Sheena Easton, Ted Nugent,
and John Waite.

MIA’s steering committee con-
sists of David Krebs of Contempo-
rary Communications; Bob
Guccione Jr., publisher of Spin mag-
azine; and publicist Howard Bloom.

dealer price of full-price product
will fall by about 3%. But instead of
reducing returns allowances, the
company has increased its privilege
returns scheme from 5% to 6% on all
singles, new-release LPs, and spe-
cial promotions.

Says RCA/Ariola sales_director
Dave Harmer: “On most volatile
lines, dealers need the privilege
scheme to have the confidence to
stock new product in depth.”

Dealer reaction to these changes
has been mixed, at best. Some rec-
ord companies report letters of sup-

(Continued on page 90)

Manager’s Milestone. Personal manager Michael Lippman, right, celebrates
his 40th birthday with Norm Pattiz, left, and Mary Turner, both with Westwood
One, and RCA Records' Bob Buziak. Among the other notables who turned out
for the Beverly Hills, Calif., bash were Melissa Manchester, Don Henley, Bernie

Taupin, Barry Manilow, and Brian Setzer.

REA

by Paul Grein

STEVE WINWOOD lands his
first No. 1 pop hit this week with
“Higher Love.”” The break-
through comes 20 years and six
months after he first cracked the
Hot 100 with the Spencer Davis
Group’s “Keep On Running.”
Only two acts have had longer
gaps between their first chart ap-
pearances and their first No. 1
hits: Tina Turner (24 years) and
Robert John (20 years and 11
months).

Winwood is managed by Ron
Weisner, who also manages the
act at No. 2 this week, Banana-
rama. The act at No. 3—Madon-
na—is signed to Weisner/De-
Mann Entertainment, but her
principal manager is Freddy De-
Mann. As we pointed out last
week, DeMann also manages Pe-
ter Cetera.

This means that between them
Weisner and DeMann manage the
acts responsible for the last three
No. 1 singles. That string could
easily extend to four straight No.
1 hits if Bananarama’s ‘“Venus”
is the next No. 1. Not bad for
managers who were dropped
three years ago by Michael Jack-
son, then the hottest act in the
world.

Winwood’s hit is the fourth con-
secutive No. 1 single on a Warner
Bros. custom label. The Island re-
cording follows Peter Gabriel’s
“Sledgehammer” on Geffen, Ce-
tera’s ““Glory Of Love” on Full
Moon, and Madonna’s ‘‘Papa
Don’t Preach” on Sire. The two
No. 1 hits before ‘‘Sledgeham-
mer”’ were also WEA releases:
Simply Red’s “Holding Back The
Years” on Elektra and Genesis’
“Invisible Touch” on Atlantic.

We'll close with an observation
by Paul Lockwood of Madagascar
Music Management in New York.
Lockwood notes that ‘“Higher
Love” is the second No. 1 single
in less than four months on which
Chaka Khan has played a key
supporting role. Khan, who sings
backup vocals on ‘“Higher Love,”
provided the vocal arrangement

CHAR

on Robert Palmer’s ‘“Addicted To
Love.’

Concludes Lockwood: “‘It’s
time this extremely talented vo-
calist got her own No. 1 hit.”

I.IONEL RICHIE this week be-
comes the first act to amass nine
top five pop hits in the '80s. He ac-
complishes the feat as ‘“Dancing
On The Ceiling’’ edges up one
notch to No. 5. Air Supply and
Madonna have each earned eight
top five pop hits so far in this de-

Winwood is No. 1
20 years after
chart debut

cade.

Richie’s “Dancing On The Ceil-
ing”’ album debuts at No. 21 on
the Top Pop Albums chart. That’s
six notches lower than the No. 15
debut of his previous album,
“Can’t Slow Down.”” The likely
reason: The current hit doesn’t
seem to be as strong as ‘‘All
Night Long,” the lead-off single
from the last album, which hit
No. 1 the week the album debut-
ed.

HOT 100 FACTS: The Beatles’
“Twist And Shout’’ returns to the
top 40 this week, 22 years and
three months after dropping out.
The record—revived by its inclu-
sion in the hit film ‘“‘Ferris
Bueller’s Day Off—peaked at No.
2 the first time around and is now
bulleted at No. 39.

Carl Anderson & Gloria Lor-
ing’s “Friends And Lovers”’
jumps to No. 6 this week, joining
a select group of top 10 hits that
owe their success to exposure on
TV soap operas. The song, fea-
tured on NBC-TV’s “Days Of Our
Lives,” follows Herb Alpert’s
“Rise,” Patti Austin & James In-
gram’s ‘‘Baby, Come To Me,” and
Christopher Cross’ “Think Of
Laura,” all featured on ABC-TV’s

“General Hospital.”

Michael McDonald’s ‘“‘Sweet
Freedom’’ jumps to No. 7, two
months after his duet with Patti
LaBelle, “On My Own,” reached
No. 1. This marks the first time
McDonald has ever had two top
10 hits in the same year. “Sweet
Freedom’’ is the ninth top 10 pop
hit for writer Rod Temperton, fol-
lowing Heatwave’'s ‘‘Boogie
Nights” and “The Groove Line,”
George Benson’s “Give Me The
Night,” the Brothers Johnson’s
“Stomp!,”” Austin & Ingram’s
“Baby, Come To Me,” and three
hits by Michael Jackson: ‘‘Rock
With You,” “Off The Wall,” and
“Thriller.”

And Huey Lewis & the News’
“Stuck With You’ jumps to No. 9,
making this the fifth consecutive
year that the group has earned at
least one top 10 hit. Only two oth-
er acts have established this con-
sistency for the last five years:
Lionel Richie and John Cougar
Mellencamp.

WE GET LETTERS: James A.
Geoghan of Manhasset, N.Y.,
notes that when Madonna
reached No. 1 on the Hot 100 Sin-
gles and Top Pop Albums charts
simultaneously for the first time
two weeks ago, she was celebrat-
ing her 27th birthday. That is not
a bad present. Geoghan also
points out that all four of Madon-
na’s No. 1 pop hits have had
three-word titles: “Like A Vir-
gin,” “Crazy For You,” “Live To
Tell,” and “Papa Don’t Preach.”
Her only three-word title to fall
short of No. 1 was ‘““Dress You
Up,” which peaked at No. 5. Con-
cludes Geoghan: “If Madonna is
superstitious, the best bets from
her new album to be her next sin-
gle would be ‘Open Your Heart,’
‘La Isla Bonita,’ and ‘Where’s The
Party.” "’

Ronn Trice of Washington,
D.C., notes that four No. 1 black
hits so far this year have posed
questions in their titles: Whitney
Houston’s “How Will I Know,”
Janet Jackson’s “What Have You
Done For Me Lately,” El De-
Barge’s ‘“Who’s Johnny,” and
Anita Baker's ‘Do You Get
Enough Love.”” Where are an-
swer records when we need
them?

PN
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BON JOVI ROCKS.

Bon Jovi rocks it all the way on their powerhouse album,
“Slippery When Wet?” Don’t let it slip through your fingers!
Featuring the hit single “You Give Love A Bad Name.”
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The following is excerpted from an
interview conducted by Bill-
board’s Chris Morris with Christie
Hefner of Playboy Enterprises,
keynote speaker at this year’s Vid-
eo Software Dealers Assn. conven-
tion in Las Vegas.

Q: What is your reaction to the re-
port from the Attorney General’s
Commission on Pornography?

A: I think that the lasting impact of
the report, potentially, that has got
to affect a group like VSDA, is not
really what is in the report itself as
much as what it does for the envi-
ronment in which everyone does
business. Because they are ulti-
mately on the line, if retailers inter-
pret the report as a legitimization of
extreme pressure groups’ right to
dictate their merchandising mix,
then it won’t matter what the major-
ity of consumers want in terms of
choice. We will have self-censor-
ship.

If, on the other hand, merchandis-
ers, be they bookstores, magazine
distributors, video distributors, rec-
ord stores, etc., retain a general
sense of the community being de-
fined by what is marketable in their
stores, then I think we will weather
this short-term issue.

The issue is being used for politi-
cal purposes by this administration.
They have a constituency that has a
very repressive agenda on a num-
ber of issues, and most of them,
from abortion to school prayer,
have not gotten anywhere in the
courts or the legislature because
they don't reflect people’s attitudes.

Q: So, in other words, a major re-
sponsibility for combating these
forces lies with the video dealer.
A: Retailers, because they are the
ultimate funnel, can really deter-
mine whether or not we're going to
preserve the freedom of choice that
has been the hallmark of a free-mar-
ket society and a hallmark that con-
servatives especially ought to be
supportive of. After all, conserva-
tives keep talking about getting the
government out of business.

Q: Do you see the current focus on
so-called pornography exploding
out beyond attacks on magazines
such as Playboy and the adult vid-

Is Porn The Only Issue?

FIGHTING THE GLIMATE OF CENSORSHIP

eo industry?
A: I think that editorial writers
across the country quickly recog-
nized that this was not an issue that
was Playboy, nor an issue that was
simply nudity or sexuality. This tru-
ly was an issue of controversy, and
that if we were going to allow
groups of people to suppress some-
thing they find unpleasantly contro-
versial, that label of controversy
could be applied to so much else of
what’s out there.

I think that further evidence of
how broad that could become is the
literature of the groups themselves.

sexuality. And the people who are
literal interpreters of the Bible have
not changed their views along with
the rest of us since World War II.
So forget the adult video busi-
ness. How do you think that group
of people feels about “About Last
Night” or “9Y, Weeks” or ‘“Body
Heat” or a Richard Pryor film? Or
any film that has attitudes or behav-
ior that they feel God did not bless?
So you certainly can see that a
vulnerable target in all this is the
adult industry, but I think that in
many ways the more vulnerable tar-
get is the more mainstream indus-

‘Major responsibility
for combating these
forces lies with
the video dealer’

Christie Hefner is president of Playboy

Enterprises.

Have you ever seen a copy of the
journal of the National Federation
of Decency, which is sort of the
leader of the picketing? The way
they do business is to get their
members to send letters to the
homes of the heads of companies
who are either advertisers or retail-
ers of the products they disapprove
of.

I'm not exaggerating when I tell
you that on their targeted list is ev-
erything from “Golden Girls,” be-
cause it treats as acceptable sex
outside of marriage, to “Hill Street
Blues,” to “Night Court,” to Play-
boy, to Sports Illustrated’s bathing
suit issue, to Harper’s Bazaar ...
There isvery little that is left, let me
tell you!

So, I do think it’s very clearly a
broader issue. Also, those of us who
are not so concerned about what our
neighbors read and see sometimes
forget how much our own attitudes
as a society have relaxed with re-
gard to language and nudity and

tries. And that’s really what we saw
at Playboy.

It’s fine for the rhetoric to say,
“What we're really after is the most
explicit material, the violent, explic-
it material,” but in reality most of
that material—magazine or video—
is sold in out-of-the-way stores
which are adults-only establish-
ments. And those establishments
don’t care if there’s somebody pick-
eting their store. In fact, they prob-
ably like it.

The kinds of material that is sold
in convenience stores and drug-
stores, which is the more main-
stream material, is the kind of mate-
rial that gets penalized, because
those are the stores that are fright-
ened of the letters and the picket-
ers.

Q: What do you see as the possible
consequences of acquiescence to
pressure groups on the part of vid-
eo retailers?

A: If you accede to prohibitionists

the right to dictate your merchan-
dising policy, they’re not likely to go
away the first time you give in.
Quite the contrary. They're going to
say, “We have leverage here,” and
they’re going to be back with their
next list of material, whether it’s
music magazines or whatever.

Q: What would you see as an agen-
da on the part of those who might
be faced with actual law enforce-
ment action?

A: There are organizations, from
the Media Coalition to the American
Civil Liberties Union, that provide,
on a local level, tracking of law en-
forcement and of legislators in
these areas.

What often happens, from what
I've seen over the years, is that re-
tailers are threatened with actions
that can’t be really followed
through on, but the threat has the
same effect: “If you don’t stop sell-
ing such and such, we’ll prosecute
you,” and in fact what they would
prosecute them for is not obscene
material. But the retailer says,
“Gee, it’s not worth the hassle. I
have to live in this community.”

So one of the things that has to
happen is that retailers have to be-
come participants in those legal or-
ganizations that monitor and can
provide support for them so that
they have somebody they can phone
and say, “I had a sheriff come in
here and say such and such. Is that
really true? Can I be arrested for
this?”’” And so that somebody can
say, “No, that isn’t true, and here’s
what your rights are.”

Secondly, I think a lot of what has
to happen is public education, allow-
ing the real majority that’s out
there to speak its mind. I think that
customer surveys can be very use-
ful in that regard.

The Lawsons chain, which is a
magazine retailer, was under abso-
lutely comparable pressure to the 7-
11 stores in the height of all this
brouhaha. Where the 7-11 people re-
acted, I think, prematurely, the
Lawsons people said, “Okay, we’ve
gotten these letters and these pro-
tests, but we’ve also been selling a
lot of copies of Playboy and Pent-
house. It seems to us that maybe
our customers don’t mind them be-

(Continued on page 64)

BONUS TRACKS ON CD

It was disturbing to read about the
CBS/Bob Sherwood decision to stop
including bonus tracks on new com-
pact disk releases (Inside Track, July
26). This was done, presumably, be-
cause LP buyers feel they are get-
ting the short end. Ha.

What Mr. Sherwood seems to have
forgotten is that the CD buyer pays
anywhere from $6-$10 more and of-
ten has to wait four to six weeks
longer for receipt of purchases. Be-
sides, one of the reasons the CD is so
desirable is its extra playing. time.

If anyone is shortchanged it is the
CD customer, who gets only 30 min-
utes out of the 70-plus minutes of
real time possible.

A possible solution to the problem

Letters to the Editor

may be to release the extended CDs

first and then put out a 10-cut “ high-

lights” album four or five weeks lat-
er at a discounted price of $7 or $8.

Michael A. Focarile

Bronx, N.Y.

DUMPING FREELOADERS

Let’s not have any more B sides. And
one-sided 45s should have to sell one
million copies before the song ap-
pears on LPs, also one-sided. The LP
would then hold five or six cuts, all
million-sellers, a bargain for consum-
ers.

Under such a system, B-side “para-
site” songs would not be able to prof-
it from the sales of the hit song. The
undeserving would no longer be able
to freeload.

Le Roy De Gregory, Manager
Hob & Nob Music Publishers
New York

DRUGS AND ILLITERACY

I agree with Sheila Davis when she
states that we are a “nation one-third
functionally illiterate” (Commentary,
July 26).

I feel that one of the reasons, if not
the main reason, is the widespread
use of drugs. This is especially true
of the so-called soft drugs, since
many consider them harmless, tend-
ing to justify their use even more.

Drug use in junior and senior high
schools, and even in grade schools,
has reached epidemic proportions. No
learning can occur if our kids are
sleepwalking through their courses.

We have a very powerful soapbox
in the entertainment industry. And
opinion leaders have a responsibility
to make drug-taking uncool. If we
don’t, we will have to accept a good
part of the blame for an illiterate soci-
ety.

Neal Fox, President
Foxalot Music
San Diego

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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WMMS PD Leaves For Gonsultancy

Gorman With Market Leader 13 Years

BY KIM FREEMAN

NEW YORK “I'm not content to
become the custodian of a success-
ful station,” says John Gorman in
the wake of his bold resignation
from the operations manager/pro-
gram director post at WMMS Cleve-
land, which comes after 13 years
with the market-leading, rock-ori-
ented top 40 station.

Gorman and WMMS assistant
program director/evening man
Denny Sanders turned in their res-
ignations Aug. 15. Gorman will now
devote his efforts full time to his
Gorman Media consultancy here,
which Sanders is joining. The two
have worked together for most of
the last 17 years.

“We knew this was in the wind
for quite some time,” says Malrite
vice president of programming Jim
Wood. Several WMMS in-house pro-
motions were made five weeks ago
(Billboard, July 19) in preparation
for Gorman’s probable exit, Wood
says. Music and creative services di-
rector/afternoon man Kid Leo will
serve as interim PD. Wood says Leo
is a strong candidate for a perma-
nent post, although Leo’s afternoon
drive commitment may stand in the
way.

“It’s a tremendous credit to John
that, to the listeners’ ears, there will
be no indication that John is gone,”
says Wood. “There are so many peo-
ple who’ve been here for so long
that the station just hums right
along.”

“We’ve accomplished every goal
we'd set out to do. WMMS has won
just about every award except the

Pulitzer Prize,” says Gorman. Si-
multaneously with his WMMS du-
ties, Gorman has been running his
consultancy for a year and a half.
His clients include KWK St. Louis
and WPHD Buffalo, N.Y.

“I’ve had chances to expand it,
but that’s been prevented because
of the time demands at WMMS,” he

‘We accomplished
everything we
set out to do’

says. Gil Rosenwald, executive vice
president and radio division presi-
dent of WMMS parent Malrite Com-
munications ‘“‘was not overjoyed
with my consulting since I started
my own firm,” says Gorman. “But
he never pushed me to have it or not
have it.”

Gorman says he asked Malrite for
a group programming position,
“but I never got a definite answer.
And there just came a time when 1
couldn’t wait any longer.”

Gorman was consulting for Mal-
rite’s KSRR Houston, and both he
and Wood say a future consulting
alliance between Gorman Media and
Malrite—most likely with KSRR
and WMMS—is almost a foregone
conclusion.

On the timing of his resignation,
Gorman says he’s been “agonizing”
over it for a year but was pushed in
the last three months by the “num-
ber of [consulting] opportunities
that presented themselves.”

In the past month, there have

..hewsline...

PAUL FIDDICK joins Heritage Communications as radio division president
as the Des Moines company prepares for its acquisition of six stations
from Rollins Communications. Fiddick was president of Multimedia’s
radio division for four years.

ANDY DENEMARK is promoted to director of programming for NBC Radio
Entertainment and the Source. He replaces Frank Cody, who left two
weeks ago to program KMET Los Angeles. Denemark joined NBC in
February 1980, and, most recently, was manager of program adminis-
tration for NBC Radio Entertainment. Prior to joining NBC, Dene-
mark held an affiliate relations post with DIR Broadcasting and was
PD at WVBR-FM Ithaca, N.Y.

TRANSTAR RADIO NETWORKS creates a new division, Transtar Special Pro-
gramming. Heading up the division is Mike Harvey, a three-year Tran-
star veteran who hosts the network’s ‘‘Super Gold” show. With the ex-
pansion, longtime broadeast veteran Gary Taylor joins as senior vice
president and general manager of Transtar Radio Formats.

KGLD/KWK St. Louis will be sold by Robinson Broadcasting to Chase
Broadcasting for $6.9 million, pending FCC approval. Chase adds the
classic hits/top 40 combo to its roster of WTIC-AM-FM Hartford and
WSTC/WSYR Stamford, Conn. H.B. LaRue Brokers handled the deal.

CHRISTOPHER CONWAY is named president and general manager of Gan-
nett’s oldies/top 40 combo KSDO-AM-FM San Diego. Conway was GM
of KSDO-FM from October 1983 to June 1984, then ran his own adver-
tising and promotion firm in St. Louis. He returns to San Diego to re-
place Jim Price, who joined KYXY San Diego three weeks ago.

GARY WEISS joins Metroplex Communications to serve as president/gen-
eral manager of its soon-to-be-acquired WKIX/WYLT Raleigh/Dur-
ham, N.C. He was general sales manager of WHBO/WNLT Tampa.

been rumors that Malrite would sell
WMMS, which corporate officials
adamantly deny. ‘I don’t know
what to make of those rumors my-
self,” Gorman says. “But that had
nothing to do with my decision. It’s
pure coincidence.”

Gorman says he and Sanders do
not expect to take on any additional
clients for two to three weeks. The
company’s maximum roster will be
12-15 clients. “I don’t want to pick
up stations like a K-mart or a Mc-
Donald’s. I'd rather think of us as a
Neiman Marcus.”

As for formats, Gorman says, “1
don’t think we are limited to AOR or
CHR. I do have an affection for the
{album rock/top 40] hybrid we're
doing in Cleveland and Buffalo—
sort of an adult CHR.”

Reminiscing about his tenure
with WMMS, Gorman says, “When
I came here in July 1983, Denny and
I looked at the most recent ratings.
If you tipped it upside .down,
WMMS was on top.” WMMS was
one of the early progressive FM sta-
tions. Gorman says his theory, then
and now, is “if you create active ra-
dio, you’ll get active listeners.”

“Denny and I were lucky enough
to experience incredibly creative ra-
dio in Boston—where we grew up—
during the '50s and '60s. Back then,
it was WMEX and WBZ battling it
out.”

Sanders joined WMMS in 1971.
When Gorman arrived in 1973, the
two went about altering WMMS’
then-progressive FM approach.
“We knew we should be playing a
wide variety of songs, and we were
unusual in the *70s in that we were
playing a lot of black and oldies rec-
ords, plus some pop when it fit in,
i.e., Billy Swan’s ‘I Can Help’ and
the Isley Brothers’ ‘Harvest Of The
World’ and ‘That Lady.” We’ve al-
ways been avidly against the term
‘narrowcasting.” It’s another word
for limiting.”

By mid-1975, Gorman says,
WMMS “was beginning to make it-
self known in the market. There’s a
statistic somewhere that says
WMMS has been No. 1 [for] 18-34
for 40 straight Arbitrons. Since fall
1983, WMMS has led the market in
overall shares, always with double
digits. We had several No. 1 books
before that, but were flipping with
WQAL and WDOK.”

Also in the fall 1983, WMMS
shook up the industry by starting
its gradual shift from album rock to
top 40. “It was a tough battle con-
vincing Malrite to make the change.
They kept saying we’d confuse the
clients, but I said we were already
confusing them by calling ourselves
an AOR, when we really couldn’t be
lumped in with most AORs.

“It’s been an amazing 13 years,”
Gorman continues. “There’s an in-
credible team of people at Malrite. 1
call the WMMS crew the Boston
Celtics of radio.” Wood has similar
praise for Gorman. “We’re proud as
heck of John about this,” he says.

Asked whether an irresistible of-
fer could lure him back to a local ra-
dio post, Gorman says, “One thing
I've learned in the business is that
nothing is impossible. 1 never say
never.”

%

Programmers reveal why they have jumped on
particular new releases.

TOP 40

“San Francisco is a strong urban and new-music market, so Nu
Shooz’s ‘Point Of No Return’ (Atlantic) fits our sound real well,” says
KITS program director Richard Sands. Another song that’s doing
well in the Bay area is Art Of Noise’s “Paranoimia” (Chrysalis), the
track featuring Max Headroom. “It’s a strange record that catches
your ears,” Sands says. Surprisingly, the most requested song is an
album cut by Run-D.M.C titled “You Be Illin’ ” (Profile). KITS is still
hot on the group’s first single from its ‘“Raising Hell” album, “Walk
This Way,” but, says Sands, “This one has less rap and more of a melo-
dy to it.” New Edition’s remake of the Penguins’ classic “Earth An-
gel” (MCA) is receiving several phone requests, as is the Beatles’

“Twist And Shout” (Capitol).

LINDA MOLESKI

Personality Formatting:
The Wave Of The Future?

BY JOE TRELIN

NEW YORK High-profile person-
alities, once the exclusive calling
card of the top 40 format, are play-
ing a bigger part in the success of
various album rock outlets—to the
point that talk takes up more time
than music tracks on several drive
time—mostly morning—shows.

As high-profile talents begin to ri-
val the music itself as album rock-
ers’ kingpins, a paradox arises: How
can a rock radio station maintain a
rock image while playing a mini-
mum of rock in select shifts?

In New York, Howard Stern has
had a powerful impact as morning
man at album rocker WXRK “K-
Rock.” Program director Pat Evans
says Stern’s style, which encom-
passes a controversial brand of hu-
mor and little musie, does not com-
promise her listeners. “First of all,
people tolerate more in the morn-
ings, so we can get away with less
music,” Evans says. “But Howard
does maintain a rock image. His top-
ics are often rock-related; he covers
the things a music listener is inter-
ested in and he does a credible job
with the rock interviews in his
show. When Howard does play mu-
sic he picks it himself, lets the lis-
teners know why, and they like his
taste because he chooses rock
songs. I think K-Rock’s listeners
are Howard’s listeners, and every-
one else we get is a bonus.” :

WLUP “the Loop”’ Chicago PD
Greg Solk says, “The greatest day
in my radio career was when I came
to WLUP and kicked out that three-
words-an-hour nonsense that was
going on here.” His vision brought
nonrock personalities Jonathon
Brandmeier, Steve Dahl, and Garry
Meier to the Loop, and they helped
him facilitate a change from an 18-
24-geared hard rocker to a power-
house with an older skew.

Solk admits, however, that the
shtick-heavy morning and drive
slots do cost him listeners. ‘“You've
got to take the good with the bad,”
he says. “The good is that we're
pulling great numbers. The bad is

that we’re not playing music. It’s
hard to maintain the same image
with your audience. Yes, we've lost
some listeners who want to hear
more music, but we’ve gained four
for every one we’ve lost, and I'll
take that trade. We're trying to
serve an older audience, and this is
what they want.”

There are two main reasons be-
hind the emphasis on personalities.
On a programming level, there is a
glut of stations playing similar mu-
sic in many markets. Says Solk,
“We wanted to do something differ-
ent. You can hear the new Huey
Lewis song on nine of any 10 music
stations in the market.”

The second is, if not obvious, pre-
dictable—money. Solk adds, “After
getting a large share in the drive
dayparts financially, it almost
doesn’t matter what you do during
the rest of the day.”

But if money is the prime motiva-
tion, traditional thought is that top
40s are better suited to exploit their
personalities. The limiting nature of
album music makes broad recycling
of listeners impractical. Or as
WMMR Philadelphia PD Ted Utz
puts it, “By noon they’re all gone.”

For example, Rick Dees’ talent
and humor have a very broad ap-
peal, but could an album recycle his
listeners the way KIIS-FM Los An-
geles’ Mike Schaefer does? “When
we promote KIIS, we promote Rick
Dees. We want listeners to think the
rest of the station is just like him.
Personality radio is always the win-
ner in a market because it appeals
to the greatest amount of people,
regardless of musical taste.”

Another way top 40s use person-
alities is in effective music daypart-
ing. In Tampa, WRBQ-AM-FM has
gained a reputation as one of the
most innovative personality-orient-
ed stations in the country. Opera-
tions manager Mason Dixon says he
uses his air talents to give consis-
tency to the station while attracting
broad ranges of people by changing
the music.

“Different people listen at differ-

(Continued on page 19)
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Don Johnson. “Heartbeat.”
The debut album and single. ois
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Fasten your seat belts.

We're at it again! The Westwood One

Radio Networks continue to take the best in live concert
entertainment from the radio to the road...

Announcing the spectacular return to the live concert stage of Emerson, Lake and Powell.
Beginning on August 15th in El Paso Texas, and continuing for 65 increcible dates throughout the
remainder of 1986. The legendary compositions and concert artistry of Keith Emerson and Greg
Lake, now joined by drummer Cozy Powell, will rock America’s concert halls to their foundations.
The unmistakable sound of Emerson, Lake and Powell, projected through a massive sound
system and augmented by a state-of-the-art light show, will bring conce-t goers to their feet. And
Westwood One will be there all the way, commiting all of the resources unique to a Westwood
One tour sponsorship: Local station promotions, E.L.F. Tour Updates in
appropriately-formatted regular programs, an hour-long E.L.P music and
interview special and, of course, a spectacular concert broadcast.

Y/
"‘ A WESTWUUD UNE Emerson, Lake and Powell. They’re coming your way this fall. On the
“Il‘\" RADIU NETWURKS ;%%:s?)?sdh?:sﬂ:eV\rlggtdv;/gg%mOtnh; leader in media-driven concert tour
For more info, contact your Station Relations Representative at
{213) 204-5000. .
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adio Bilboard.

DAVE POPOVICH is going to
stay on at WRMR/WLTF Cleve-
land as operations manager and
WLTF program director after all
(Billboard, July 19). Popovich was
scheduled to leave the MOR/lite
rock combo during August and
form his own consultancy. Now, he
gets the best of both worlds: He’ll
be free to consult a few outside cli-
ents while operating the combo.

JOHN YOUNG resigned his PD
post at WZGC “Z-93"” Altanta. Bob
Case, longtime PD at First Media
sister station KUBE Seattle, ar-
rived last week as Young’s replace-
ment. A five-year veteran of the
top 40 outlet, Young is forming his
own production company, encom-
passing a variety of station and
voice-over services. ‘“‘John started
talking to me about this in April,”
says Z-93 GM Paul Nugent.

Nugent denies talk that Young’s
status at Z-93 was contingent upon
results of the spring book. The
once dominant Z-93 slipped to a 6.1
overall 12-plus share in that book.
In spring of 1985, Z-93 led the mar-
ket with a 12.1 share.

The GM says Case came to his
attention during a search for an
operations manager started six
months ago. “We wanted someone
to oversee programming with
John, but especially to concentrate
on marketing,” says Nugent, not-
ing the increased competition in
Atlanta. Case was a candidate for
that post and a natural replace-
ment for Young.

RICK FREEMAN is out as sta-
tion manager at top 40 outlet
WDGC Raleigh-Durham, N.C. The
ousting followed a restructuring

YO
JIOX

by
Kim
Freeman

move at WDGC. GM Sandy Smith,
PD Mike Edwards, and MD Candy
Wright remain in their posts.

At import-oriented WLIR Long
Island, Larry “the Duck” Dunn
moves from mornings to nights, to
make his duties as assistant pro-
gram director a little less stressful.

Popovich stays on
at WRMR/WLTF

Remaining true to WLIR’s “dare
to be different” motto, Malibu Sue
flips from nights to mornings,
making her one of very few women
to host a contemporary morning
show. The musical shifts also give
VP of programming Denis McNa-
mara more time off-air, although
he’ll continue hosting the “Scream-
er Of The Week”” show each Thurs-
day.

Speaking of McNamara, he has
hired Deb Brady as a night talent
for the other album rocker he
works on, WXXP Pittsburgh. Bra-
dy was working a similar shift as
announcer and music director at
progressive rocker WFNX Boston.

cARL MANN is upped to pro-
gram director at hit outlet WQCR-
FM “Q-103" Cedar Rapids, Iowa.
He replaces Brad Fuhr, who
shipped off to KRZZ Wichita, Kan.
Mann has been with Q-103 for
nearly a year and retains his mid-
day shift. Gary Dixon remains as
music director.

RICK DEES’ campaign against
the on-air glorification of drug use
is quickly picking up steam. The ul-
trapopular KIIS-AM-FM Los An-

geles morning man has already
rounded up several top names in
the industry to join Broadcasters

John.

cast. Bravo!

FOR WEEK ENDING AUGUST 30, 1986
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photocopying, recording, or otherwise, without the prior written
permission of the publisher.
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PERSONALITY FORMATTING

(Continued from page 14)

ent times of the day, and we change
our music to appeal to the most peo-
ple available during a time slot,”
Dixon says. ‘‘Our consistency
comes from our personalities and
the way they serve the people of the
community. WRBQ is the star—the
whole station is the Zoo.”

Even if top 40 has a formatic ad-
vantage over rock radio regarding
personalities, album rockers pos-
sess a key characteristic that makes
the personality concept work for
them: the irreverent image of
rock’n’roll.

The rarity of talents who can
challenge the format’s irrever-
“ence—like Stern or WMMR’s John
DeBella—gives album rockers ex-
tra freedom to put shtick, not
songs, in the spotlight.

The scarcity of these talents is
well-illustrated in WYSP Philadel-
phia’s recent decision to simulcast

Stern’s live K-Rock morning show
(Billboard, Aug. 23).

In sharing Stern with K-Rock,
WYSP general manager Howard
Bloom risks losing the localized ap-
proach personalities usually key on.
“Howard has been successful ev-
erywhere he’s gone,” says Bloom.
“His program is not limiting in its
scope, and it has a broad appeal. We
will be putting in breaks for local
news and information.”

Watching with a cautious and
skeptical eye is WMMR’s Utz, Phil-
ly’s distant ratings leader. WMMR
has had great success with morning
man DeBella, and Utz says he is not
convinced that satellite is ready to
beat live talent.

If successful, the simulcast show
could open doors for personalities
like Stern, Dees, Dahl, WHTZ New
York’s Scott Shannon, and WWDC
Washington, D.C.’s the Greaseman

appeal to specific demos.

several programmers.
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O Products with the greatest airplay gains this week.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Xgou Should Be Dancing, Bee Gees,

2. You'll Never Find Another Love

Like Mine, Lou Rawls, PHILADELPHIA
INTERNATIONAL

3. Let 'Em In, Wings, capiToL

4. I'd Really Love To See You
Tonight, England Dan & John Ford
Coley, BiG TREE

5. (Shake, Shake, Shake) Shake Your
g(ooty, K.C. & the Sunshine Band,

6. Play That Funky Music, Wild
Cherry, ePic
7. A Fifth Of Beethoven, Walter

Mzk/& E‘!T%Ctﬁ(healg Apple Band,

8. Don't Go Breaking My Heart, Elton
John & Kiki Dee, ROCKET
9. Lowdown, Boz Scaggs, cOLUMBIA

10. This Masqsuerade, George Benson,
WARNER BROS.

POP SINGLES—20 Years Ago

. Sunshine Superman, Donovan, eric

. Summer In The City, Lovin’
Spoonful, kama suTra

. See You In September,
Happenings, puppPy

. You Can’t Hurry Love, Supremes,
MOTOWN

. Yellow Submarine, Beatles, capitoL

. Sunny, Bobby Hebb, PHiLLPS

. Land Of 1,000 Dances, Wilson
Pickett, ATLANTIC

. Working In The Coal Mine, Lee
Dorsey, amy

. Blowin’ in The Wind, Stevie
Wonder, TamLa

. Summertime, Billy Stewart, cHess

TOP ALBUMS—10 Years Ago

. Fleetwood Mac, waRNER BROS.

. Frampton Comes Alive, Peter
Frampton, aam

. Spitfire, Jefferson Starship, GRUNT

. Breezin', George Benson, warner
BROS.

. Silk Degrees, Boz Scaggs, CoLumBIA

. Beautiful Noise, Neil Diamond,
COLUMBIA

. Winﬁ)s At The Speed Of Sound,
CaPITOL

. All Things In Time, Lou Rawls,
PHILADELPHIA INTERNATIONAL

. Chicago X, coLumBia
. Wild Cherry, eric

TOP ALBUMS—20 Years Ago

. What Now My Love, Herb Alpert &
the Tijuana Brass, aam

. Yesterday And Today, Beatles,
CAPITOL

—
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. Dr. Zhivago, Soundtrack, MGM

. Somewhere My Love, Ray Conniff
& the Singers, coLUMBIA

. Strangers In The Night, Frank
Sinatra, REPRISE

. Aftermath, Rolling Stones, LonDON

. ;chf Sound Of Music, Soundtrack,

. Whipped Cream & Other Delights,
L—l&eMrb Alpert & the Tijuana Brass,

0 N O AW N

9. If You Can Believe Your Eyes And
Ears, Mamas & the Papas DunHiLL

10. Best Of the Beach Boys—Vol. 1,
CAPITOL

COUNTRY SINGLES—10 Years Age
1. ('m A) Stand By My Woman Man,
Ronnie Milsap, rca
2. | Wonder If | Said Goodbye,
Johnny Rodriguez, MERCURY
3. 1 Don't Want To Have To Marry
You, Jim Ed Brown & Helen
Cornelius, LONE STAR
. You Rubbed It In All Wrong, Billy
“Crash” Craddock, asc/poT
b Mist¥ Blue, Billy Jo Spears, uniTED
ARTISTS

. If You've Got The Money I've Got
The Time, Willie Nelson, LONE STAR

. Bring it On Home To Me, Mickey
Gilley, pLavBOY

. One Of These Days, Emmylou
Harris, REPRISE

. Afternoon Delight, Johnny Carver,
ABC/DOT

W 0 N O b

10. RCcan't You See, Waylon Jennings,
A

SOUL SINGLES—10 Years Ago

1. Play That Funky Music, Wild
Cherry, sweet ciry

. (Shake, Shake, Shake) Shake Your
TBKoot)v, K.C. & the Sunshine Band,

o GetawaAy, Earth, Wind & Fire,
COLUMBL

. Summer, War, UNITED ARTISTS

. Who'd She Coo, Ohio Players,
MERCURY

. You Should Be Dancing, Bee Gees,
RSO

. The More You Do It (The More |
Like It Done To Me), Ronnie
Dyson, coLumBia

8. You'll Never Find Another Love

Like Mine, Lou Rawls, PHiLADELPHIA
INTERNATIONAL

9. Get Up Offa That Thing, James
Brown, PoLYDOR
10. One For The Money (Part 1),
Whispers, SOULTRAIN

N
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Featured Programming

DENISE OLIVER assumes a new
post at United Stations Program-
ming Network in New York, where
she is appointed director of pro-
gramming. Most recently the pro-
gram director at WYNY New York,
Oliver’s extensive background in-
cludes the programming titles at
the ABC Radio Networks, WIYY
Baltimore, and WWDC-AM-FM
Washington, D.C.

Also new at USP is the elevation
of Bob Bartolomeo to manager of
the network’s sports and entertain-
ment division. Bartolomeo has been
a station clearance rep for USP
since 1984.

HERE’S THE WRAPUP of our on-
going round up on Labor Day spe-
cials. The first two come from Bar-
nett Robbins Enterprises of En-
cino, Calif. BRE’s “Hit Men Of
Rock” is a three-hour profile of
rock’s male gems, a roster that in-
cludes Mick Jagger, Steve Win-
wood, David Lee Roth, Rod Stew-
art, and Peter Gabriel. This album
rock offering will include interviews
and the hits from these artists. Also
from BRE is “#1 America,” a top
40/AC project formatted as a three-
hour countdown that covers the big-
gest top 30 songs from the last 10
years.

NBC Radio Entertainment as-
sembled ‘‘Great Moments In
Rock,” a four-hour chronicle of the
last three decades of rock. The show
starts with Elvis Presley’s first re-
cording in 1954 and runs through
this summer’s Conspiracy of Hope
concerts. NBC/the Source corre-
spondent Bob Madigan is hosting
the show with Denny Somach pro-
ducing.

Looking ahead to January, NBC
informs us that its monthly “Leg-
ends Of Rock” will be moving to a
weekly schedule in 1987.

NARWOOD PRODUCTIONS of
New York has been selected by Citi-
zens Vote Inc. to produce a public
service series encouraging young
people to register and vote in the
November elections. Geared toward
black and urban stations, the cam-
paign’s theme is “Feel The Power,
Register and Vote.” Already sched-
uled to participate are Stevie Won-
der, Tina Turner, Run-D.M.C., Kur-
tis Blow, and Whodini.

Also in Gotham, MJI Broadcast-
ing soups up its “Metalshop” show
with an eight-part mini-series titled
“On The Road With Queens-
ryche.” Billed as a diary of a band’s
life on the road, the series will air as
two-minute instaliments on eight
weekly “Metalshop” editions. The
reports will be filed each week by
Queensryche members, and the
first segment airs on the heavy met-
al show’s Labor Day edition. During
that broadcast, guitarist Chris De-
Garmo will discuss a concert inci-
dent in Phoenix, where their show
was delayed by a blown-out PA sys-
tem.

WESTWOOD ONE and Mutual
continue to strengthen their com-
bined sales staffs with two promo-
tions. Gary Schonfeld is upped to
VP/New York sales manager for
WWI. And, Greg Batusic is upped
to VP/Midwestern region sales

manager for WWI and Mutual.
Schonfeld has been Eastern region
sales director since January. Batu-
sic was Midwest region sales direc-
tor. Both remain based in Chicago,
reporting to Art Kreimelman.

KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 29, Belinda Carlisle, Jer-
maine Stewart, Cyndi Lauper,
Party America, ABC Radio Net-
works, two hours.

Aug. 29-31, Bob Seger, Profile
’86, NBC Radio Entertainment, 90
minutes.

Aug. 29-31, Vinnie Vincent,
Paul Di’Anno, Metalshop, MJI
Broadcasting, one hour.

Aug. 29-31, Bruce Springsteen,
The Rolling Stones, the Who,
Great Moments In Rock, NBC Ra-
dio Entertainment, four hours.

Aug. 29-31, Frank Sinatra Spe-
cial, Creative Radio Network,
eight hours.

Aug. 29-31, Jermaine Stewart,
Rick Dees’ Weekly Top 40, United
Stations, four hours.

Aug. 29-31, Phil Collins, Gene-
sis, Count Down America, United
Stations, four hours.

Aug. 29-31, Nitty Gritty Dirt
Band, Country Today, MJI Broad-
casting, one hour.

Aug. 29-31, Jan & Dean, Dick
Clark’s Rock Roll And Remember,
United Stations, four hours.

Aug. 29-31, Ed Bruce, Weekly
Country Music Countdown, United
Stations, three hours.

Aug. 29-31, Peggy Lee, Great
Sounds, United Stations, four
hours.

Aug. 29-31, Jean Carne, Urban
Music Magazine, Syndicate It, one
hour.

Aug. 29-31, Merle Haggard, Mu-
sic of America, ABC Radio Net-
works, 90 minutes.
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Billooard

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

89 REPORTERS ADDS ON
CINDY LAUPER 18 18
TRUE COLORS eric
GENESIS 17 51
THROWING IT ALL AWAY
ATLANTIC
CARLY SIMON 16 16
COMING ARGUND AGAIN
ARISTA
T0TO 12 12
I'LL BE OVER YOU coLumsia
PAUL SIMON 10 34

YOU CAN CALL ME AL
WARNER BROS.

FOR WEEK ENDING AUGUST 30, 1986

Billboard.

HOT
ADULT

©Copyright 1986, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

CONTEMPORARY.

§ Compiled from national sample of radio playlists.
<1 Q|F
REIEIE
= =|ls|O
2 IB|E|¢| TME ARTIST
T | S| o | | LaBEL & NUMBER/DISTRIBUTING LABEL
*& NO.1 & &
1 121 WORDS GET IN THE WAY  Epic 34.06120 2 weeks at No. Onel
MIAMI SQUND MACHINE
@ AERE] FRIENDS AND LOVERS  CARRERE 4-06122/EPIC
CARL ANDERSON & GLORIA LORING
3 3lal7 DANCING ON THE CEILING moTown 1843
] @ LIONEL RICHIE
4 517110 SWEET FREEDOM (THEME FROM “RUNNING SCARED")
MCA 52857 & MICHAEL MCDONALD
5 211112 GLORY OF LOVE (THEME FROM “THE KARATE KID PART I{")
WARNER BROS. 7-28662 & PETER CETERA
@ 10l15] s STUCK WITH YOU cHRYSaLIS 4-43019
& HUEY LEWIS & THE NEWS
7 7110/ 8 TAKEN IN  ATLANTIC 7-89404
& MIKE & THE MECHANICS
ulizlo TAKE MY BREATH AWAY (LOVE THEME FROM "“TOP GUN")
COLUMBIA 38-05903 @ BERLIN
9 91138 HIGHER LOVE  ISLAND 7-99545/WARNER BROS.
& STEVE WINWOOD
101ais5]2 THE CAPTAIN OF HER HEART  asm 2838
& DOUBLE
unlstsla YOU SHOULD BE MINE (THE WOO WOO SONG) aam 2814
& JEFFREY OSBORNE
@ 15119] 5 LOVE ZONE  JivE 1.9510/ARISTA
@ BiLLY OCEAN
ANYTHING FOR LOVE  WARNER BROS. 7-28655
13 (14{14| 8
GORDON LIGHTFOOT
SWEET LOVE  ELEKTRA 69557
171206 & ANITA BAKER
15 1121612 LOVE TOUCH (THEME FROM “LEGAL EAGLES")
WARNER BROS. 7-28668 & ROD STEWART
INVISIBLE TOUCH  ATLANTIC 7-89407
16 13
o e & GENESIS
@ 192714 THE STORY OF MY LIFE cCoLUMBIA 38-06136
NEIL DIAMOND
20i20] 4 LOVE ALWAYS  GORDY 1857/MOTOWN
¢ EL DEBARGE
29012 THROWING IT ALL AWAY  ATLANTIC 7-89372
GENESIS
21311 3 LONELY IS THE NIGHT  arisTA 1.9521
AIR SUPPLY
a1 18|18 9 PAPA DON'T PREACH  SIRE 7-28660/WARNER BROS.
& MADONNA
2 2212 6 THE EDGE OF HEAVEN coLumBia 38-06182
¢ WHAM!
23 161119 YOUR WILDEST DREAMS  POLYDOR 883096-7/POLYGRAM
& THE MOODY BLUES
13]—12 THE OTHER SIDE OF LIFE  POLYDOR 885 201-7/POLYGRAM
& THE MOODY BLUES
2% |25]28] & MAD ABOUT YOU 1Rrs 52815/MCa
@ BELINDA CARLISLE
40| | 2 | YOU CAN CALL ME AL  WARNER BROS. 7-28667
PAUL SIMON
27 21|17 |12 IN THE SHAPE OF A HEART  asyLUM 7-69543/ELEKTRA
& JACKSON BROWNE
28 (281241 6 THAT WAS THEN, THIS IS NOW  aRriSTa 1-9505
& THE MONKEES
32|33 VENUS  LONDON 886 056-7/POLYGRAM
& BANANARAMA
23121114 THE BEST OF ME  aTLanTIC 7-89420
¢ DAVID FOSTER AND OLi{VIA NEWTON-JOHN
31 3125|223 HOLDING BACK THE YEARS  ELEKTRA 7-69564
& SIMPLY RED
32 130{23]19 NO ONE 1S TO BLAME  ELEKTRA 7-69549
& HOWARD JONES
@ 38|38 3 KISSES IN THE MOONLIGHT  warnER BROS. 7-28640
GEORGE BENSON
3 loalis!2 THERE’LL BE SAD SONGS (TO MAKE YOU CRY)  Jive 1-9465/ARISTA
@ BILLY OCEAN
35 |39|_—] 21 SOFAR SO GOOD (FROM “ABOUT LAST NIGHT”) em-amERICA 8332
& SHEENA EASTON
DREAMER  ELEKTRA 769529
36139 3
o 3 @ KEEP T DARK
@ NEWD| | DREAMTIME Rca 14387
& DARYL HALL
8 [270122]12 MODERN WOMAN (FROM “RUTHLESS PEOPLE") epic 32-06118
BILLY JOEL
@ EW 1 | A MATTER OF TRUST coLumBiA 38-06108
. NEWD @ BILLY JOEL
40 134]30]21 ON MY OWN ® wmca 52770
© PATTI LABELLE & MICHAEL MCDONALD

Products with the greatest airplay gains this week. @ Video clip availability. ® Recording Indusfry
Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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SUPERSTAR CONCERT SERIES

is proud to invite you and your
listeners to rock a little with
Stevie Nicks in an exclusive
show airir g the weekend of
Saturday, September 6 on
more than 400 Westwood One
Radio Network affiliates through-
out North America. The set
was recorded by Westwood
One’s mobile studios during
Stevie’s current Westwood One/
Sun Country Cooler-sponsored
Rock A Litne tour of the Stares,
and features her emotionaily-
charged performances of solo
smashes including "Stop Drag-
ging My Heart Around; "Ecge
Of Seventeen; "Leather &
Lace; "Stand Back;” "Talk To
Me” and "l Can’t Wait." Also
featured are the Nicks-penned
Fleetwood Mac hits “Dreams”
and “"Rhiannon; and a cover of
Tom Petty & The Heartbreakers’
“I Need To Know' Stevie Nicks
on the Superstar Concert Series
— get ready to rock a lot!
For more info about the mcst
listened-to concert series on
radio, contact your Westwood
One Station Relations Repre-
sentative af (213) 204-5000
or Telex 4996015 WWONE.

' INW\ wesTwoop one
. \YJJ RADIO NETWORKS
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% PLATINUM—Stations with weekly
I ® cume audience of over 1 million.
FOR WEEK ENDING GOLD—Stations with weekly cume
AUGUST 30, 1986 ™ audience of over 500,000 up to 1 million.
! GEST AN OST INFLUENTIAL TOP 40 RADIO STATIONS
CURRENT PLAYLISTS OF THE NATION’S LAR DM FLUENTIAL 4 D I
22 31 Billy Ocean, Love Zone 8 2 Peter Cetera, Glo'r\x 0f Love (Theme Fr 29 EX Van Halen, Love Walks In 40 EX  Mick Jagger, Ruthless People
23 EX  Miami Sound Machine, Words Get In The 9 7 Belinda Carlisle, Mad About You A0 Tina Turner, T{ipical Man A — lohn Fogerty, Eye Ot The Zombie
24 24  Nu Shooz, Point Of No Return 10 18  Carl Anderson & Gloria Loring, friend A — Don Johnson, Heartbeat A — Tina Turner, ??ncal Man
25 27 Simply Red, Money$ Too Tight }To Ment 11 11 Miami Sound Machine, Words Get In The A — Talking Heads, Wild Wild Life o o = A - Cyndi Lauper, True Colors
26 33 Lisa Lisa & Cult Jam with Full Force, 12 5 Jermaine Stewart, We Don’t Have To Ta A — Cyndi Lauper, True Colors A .‘ EX EX Honeymoon Suite, What Does It Take
27 EX  Eurythmics, Missionary Man 13 16 Berlin, Take My Breath Away (Love The A — New Edition, Earth Angel ARRreCA: EX  EX  Neil Voun&, Touch The Night
28 32 Daryl Hafl, Dreamtime 14 13 Wham!, The Edge Of Heaven EX EX The Art Of Noise With Max Headroom, P - EX EX Boys Don't Cry, Cities On Fire
29 25 The Outfield, All The Love In The Wor 15 17 Billy Ocean, Love Zone EX EX Double, The Captain Of Her Heart
30 30 Patti LaBelle, Oh, People 16 19 Kiymaxx, Man Size Love (From “Running Miami P.D.: Rick Stacy EX EX Eddie Money, Take Me Home Tonight
= 31 34 The Jets, Private Number 17 20 Michael McDonald, Sweet Freedom L T X EX Triumph, Somebody’s Out There
New York P.D.: Larry Berger 32 36 Janet Jackson, When ) Think Of You 18 21 Paul McCarlne¥ Press 15 Miami Sound Machine, Words Get In The £X EX Regina, Baby Love
e 33 37 Genesis, Throwing It All Away 19 22 The Monkees, hat Was Then, This Is N 2 2 Jermaine Stewart, We Don'l Have To Ta £X EX  The Blow Monkeys, Wicked Ways
1 1 Madonna, Papa Don't Preach 34 35 Thompson Twins, Nothing In Common 20 27 Janet Jackson, When | Think Of You 3 3 Steve Winwood, Higher Love EX EX Sheena Easton, So Far So Good (From
2 2 Peter Cetera, Glory Of Love (Theme Fr 35 38 The Beatles, Twist And Shout 21 23 Patti LaBelle, Oh Peo&le 4 4 Timex Social Club, Rumors. ) EX EX  Loverboy, Heaven In Your Eyes
3 4 Bananarama, Venus 36 39 Anita Baker, Sweet Love 22 28 Lisa Lisa & Colt Jam With Full Force, 5 16 Carl Anderson & Gloria Loring, Friend EX EX La Marca, When You Question Love
4 3 Timex Social Club, Rumors, 37 40 Sheena Easton, So Far So Good (From ™ 23 24 Loverboy, Heaven In Your Eyes 6 6 Stacey ? Two Of Hearts EX EX Dolby's Cube, Howard the Duck
5 5 Jermaine Stewart, We Don't Have To Ta 38 23 The Monkees, That Was Then, This is N 28 25 Daryl Hall, Dreamtime Washingt PD.: Mark St Joh 7 8 Berlin, Take My Breath Away (Love The EX EX Paul McCartney, Press
6 7 Belinda Carlisle, Mad About You 33 EX Luther Vandross, Give Me The Reason 25 26 Glass Tiger, Don't Forget Me (When I' ashington -U.: Mark St. John 8 9 Lionel Richie, Dancing On The Ceiling EX EX Alvin Lee, Detroit Diesil
7 6 LisaLisa & Cult fam With Full Force, 40 EX  Don johnson, Heartbeat 2 30 Billy Joel A Matter O Trust 1 1 Madonna, Papa Don't Preach 9 13 Run-D.M.C, Walk This Way EX EX Run-D.M.C. Walk This Way
8 8 Steve Winwood, Higher Love i A — Tina Tumer, Typical Man 27 31 Genesis, 'fhrowms It All Away 2 2 Berlin, Take My Breath Away (Love The 10 1 Peter Cetera, Glory Of Love (Theme Fr
9 9 Lionel Richie, Dancing On The Ceiling A — Five Star, Can't Wait Another Minute 28 32 Nu Shooz, Point Of No Return 3 3 Timex Social Cfuh,‘ Rumors 11 10 Bananarama, Venus
10 11 Jeffrey Osborne, You Should Be Mine ( A — Madonna, True Blue A29 — Stacey 3 Two Of Hearts 4 6 Steve Winwood, Higher Love 1212 Regina, Baby Love
11 21 Stacey Q, Two Of Hearts A — New Edition, Earth Angel A30 33 Robert Paimer, | Didn't Mean To Turn 5 5 Belinda Carlisle, Mad About You 13 14 Michael McDonald, Sweet Freedom
12 12 Gwen Guthrie, Ain't Nothin' Goin' On EX 21 Rod Stewart Love Touch (Theme From * 31 34 Don Johnson, Heartbeat 6§ 9 Jermaine Stewart, We Don't Have To Ta 14 15 Nice And Wild, Diamond Girl
Al3  —  Berlin, Take My Breath Away (Love The EX The Art Of Noise With Max Headroom, P A32 — Van Halen, Love Waiks In 7 8 Car Anderson & Gloria Loring, Friend 15 17 Huey Lews & The News, Stuck With You -7 e T -
14 25 Carl Anderson & Gloria Loring, Friend EX EX  Gwen Guthrie, Ain't Nothin' Goin’ On A33  —  Anita Baker, Sweet Love 8 10 Glass Tiger, Don't Forget Me (When 1’ 16 18 New Edition, Earth Angel POwWer fm
15 15 Regina, Baby Love A34 — Tina Turner, Typical Man 9 12 Bananarama, Venus 17 19 Dl\}l Hall, Dreamtime e
16 17  Billy Ocean, Love Zone 10 13 Run-D.M.C., Walk This Way 18 7 Madonna, Papa Don't Preach
17 20 Michael McDonald, Sweet Freedom 11 4 Peter Cetera Glory Of Love (Theme Fr 19 22 Jettrey Osborne, You Should Be Mine ( Detroi P.D.: Gary B .
18 22 Janet Jackson, When | Think Of You 1215 Huey Lewis & The News, Stuck With You 20 EX  Don Johnson, Heartbeat etroit .D.: Gary Berkowitz
19 10 Peter Gabriel, Sledgehammer 13 14 Regina, Baby Love 21 25 Billy Ocean, Love Zone 1 2 Madonna, Papa Don't Preach
20 28 New Edition, Earth Angel M 1027 14 7 The Outfield, All The Love In The Wor 22 26 Klymaxx. Man Size Love (From "Runnin, 2 1 Peter Cefera, Glory Of Love (Theme Fr
21 24 Huey Lewis & The News. Stuck With You AM 1150 15 17 The Monkees, That Was Then, This Is N 23 24 The Monkees, That Was Then, This Is 3 3 Belinda Carlisle, I!Xad About You
22 21 Anita Baker, Sweet Love h 16 18 Janet Jackson, When | Think Of You 24 28 Erolic Exotic, Take Me As | Am 4 4 Jermaine Stewart, We Don’t Have To Ta
23 16 Rod Stewart, Love Touch (Theme From * = , 17 20 Stacey Q, Two Of Hearts 25 29 Lisa Lisa & Cuit Jam With Full Force, [3 7 Timex Social Club, Rumors
24 26 The Beatles, Twist And Shout Los Angel P.D.: Mike Schaef 18 19 Lionef Richie, Dancing On The Ceiiing 26 35 The Beatles, Twist And Shout 6 6 Rod Stewart, Love Touch (Theme From *
A25 —  Miami Sound Machine, Words Get In The | LDS Angeles O.; Mike Schaeler |y ingt P D Randy L 19 23 Michael McDonald, Sweet Freedom 21 32 Janet Jackson, When | Think Of You 7 9 Michael McBonald, Sweet Freedom
26 13 Genesis, lnvisible Touch 1 1 Madonna, Papa Don’t Preach ashington -U.. Randy Lane 20 24 Daryl Hall, Dreamtime 28 34 Genesis, Throwing It All Away 8 10 Bananarama, Venus
A — Cyndi Lzuoev*Tr_ue Calors 2 A4 The Beatles, Twist And Shout 1 2 Berlin, Take Mf Breath Away (Love The 21 21 Klymaxx, Man Size Love {vom “Running 29 40 £l DeBarge, Love Always i 9 13 Car Anderson & Gloria Loring, Friend
A — Tina Turner, Typical Man 3 3 Bananarama, Venus 2 3 Timex Social Club, Rumors A22 — The Beatles, Twist And Shout 30 31 Glass Tiger, Don't Forget Me (When | 10 17 Berlin, Take My Breath Away (Love The
___1 4 2 Stacey Q, Two Of Hearts 3 5 Steve Winwood, Higher Love 23 25 Lisa Lisa & Cult Jam with Fult Force, A3l —  Tina Turaer, Typical Man 11 11 David Lee Roth, Yankee Rose
S 6 Steve Winwood, Higher Love 4 9 Bananarama, Venus 24 27 Billy Ocean, Love Zone 32 Loverboy, Heaven In Your Eyes 12 14 Lionel Richie, Dancing On The Ceiling
6 1 Berlin, Take My Breath Away (Love The 5 1 Madonna, Papa Don't Preach 25 29 Genesis, Throwing It All Away 33 27 Peter Gabriel, Sledgehammer 13 23 Stacey Q, Two Of Hearts
7 12 Carl Anderson & Gloria Loring, Friend 6 7 Reﬁina, Baby Love 26 28 Double, The Captain Of Her Heart 34 EX  The Jets, Private Number 14 15 Regina, Baby Love
8 11 Regina Baby Love 7 & Carl Anderson & Gloria Loring, Friend 27 EX  Van Malen, Love Watks In 3B EX Mick h%xev. Ruthless Peopie 15 18 Miami Sound Machine, Words Get In The
. 9 9 Peter Cetera, Glory Of Love (Theme Fr 8 12 The Beatles, Twist And Shou% 28 EX I2 Top, Velcro Fly 36 EX Path LabBelle, Oh, Peopie 16 19 -Klymaxx, Man Size Love (From “Running
oA g 10 10 David Lee Roth, Yankee Rose 9 17 Huey Lewis & The News, Sluck With You 29 EX  New tdition, Earth Angel 37 23 Belinda Carlisle, Mad About You 17 20 Run-D.M.C., Walk This Way
wyrz Fm 11 13 Michael McDonald, Sweet Freedom 10 18 Michael McDonald, Sweet Freedom 30 EX Thompson Twins, Nothing In Common 38 38 Double, The Captain Of Her Heart 18 22 Steve Winwood, Higher Love
12 17 Miami Seund Machine, Words Get In The 11 11 Klymaxx, Man Size Love (From "Running A — Cyndi Lauper, True Colors 39 20 Chaka Khan, Love Of A Lifetime 19 24 The Monkees, That Was Then, This Is N
New York P.D.: Scott Shannon 13 18 Simpl?v Red, Money$ Too Tight (To Ment 12 16 Lionel Richie, Dancing Or The Ceiling A — Tina Turner, ?yptcai Man 40 EX  Eurythmics, Missionary Man 20 21 Patti LaBelle, Oh, Peopie
e 14 16  Lionel Richie, Dancing 00 The Ceiling 13 13 The Monkees, That Was Then, This Is N EX EX £l DeBarge, Love Always A — Cyndi Lauper, True Colors 21 25 Loverboy, Heaven In Your Eyes
13 Bananarama, Venus, 15 8 Kenny Loggins, Danger Zone 14 20 Glass Tv;ev, Don’t Forget Me (When I’ EX EX Don Johnson, Heartheat EX EX  Eddie Money, Take Me Home Tonight 22 28 Glass Tiger, Don't Forget Me (When I’
2 1 Madonna, Papa Don’t Preach 16 5 Wham!, Tge Edge Of Heaven 15 15 Mike & The Mechanics, Taken In EX EX Kenny Loggins, Playing With The Boys EX EX Paul McCartney, Press 23 29 Daryl Hall, Dreamtime
3 2 Peter Cetera Glory Of Love (Theme Fr 17 22 Run-D.M.C. Walk This Way 16 19 Billy Dcean, Love Zone EX EX Anita Baker, Sweet Love EX EX  Sheena Easton, So Far So Good (From 24 30 Billy Ocean, Love Zone
& 4 Lisa Lisa & Cult Jam With Full Force, 18 20 Double, The Captain Of Her Heart 17 21 Wiami Sound Machine, Words Get In The EX EX Simply Red, Mone*i_ Too Tuﬁﬂ (To Ment % 31 & eBarg.e, Love Always
5 5 Timex Social Club, Rumors, 19 21 Nu Shooz, Point Of No Return 18 24 Stacey Q, Two Of Hearts EX  EX  The Art Of Noise With Max Headroom, P 26 26 38 Special, Somebody Like You
6§ 7 Jjermaine Stewart, We Don’t Have To Ta 20 33 Lisa Lisa & Cult Jam With Full Force, 19 23 Daryl all, Dreamtime 27 32 Double, The Captain Of Her Heart
7 8 Steve Winwood, nghev Love 21 31 Eurythmics, Missionary Man 20 25 Van Halen, Love Walks In 28 33 Huey Lewis & The News, Stuck With You
8 6 Belinda Carlisle, Mad About You 22 23 Sparks, Music That You Can Dance To 21 27 Lisa Lisa & Cult Jam With Full Force, 29 34 Anda Baker, Sweet Love
9 9 Lionel Richie, Dancmgson The Ceiling 23 24 Billy Ocean, Love Zone 22 30 Janet Jackson, When | Think Of You 30 35 New Edition, Earth Angel
10 11 ‘Jetirey Osborne, You Should Be Mine ( 24 15 Belinda Carlisle, Mad About You 23 26 Genesis, Throwing It All Away 149 31 EX Janet Jackson, When | Think Of You
11 13 Gwen Guthrie, Ain't Nothin’ Goin' On 25 26 Klymaxx, Man Size Love (From “Running 24 EX Don lohnson, Heartbeat =), 32 EX Genesis, Throwing It ANl Away
12 17 Berlin, Take My Breath Away (Love The 26 28 Huey Lewis & The News, Stuck With You 25 29 Anita Baker, Sweet Love f 33 EX Luther Vandross, Give Me The Reason
13 16 Stacey Q, Two Of Hearts 27 29 Chaka Khan, Love Of A Lifetime 26 4 Belinda Carlisle, Mad About You Atlant P.D.: Bob C. 34 EX  Van Halen, Love Walks In
14 12 Regina, Baby Love . 28 EX  Daryl Mall, Dreamtime 27 & Jermaine Stewart, We Don't Have To Ta nta U ase 35 EX Air Supgly, Lonely Is The Night
15 21 Janet Jackson, When | Think Of You 29 30 Prince & The Revolution, Anotherlover 28 10 The Outfield, All The Love In The Wor 1 3 Carl Anderson & Gloria Loring, Friend Chicago P.D.: Jan Jeffries A — Robert Paimer, | Didn't Mean To Turp
16 20 Billy Ocean, Love Zone 30 25 Genesis, lnvisible Touch 29 22 Jeffrey Osborne, You Should Be Mine ( 2 4 Steve Winwood, Higher Love Lo A - Tina Turner, Typical Man
17 10 Peter Gabriel, Sledgehammer 31 EX Janet Jackson, When | Think Of You 30 EX  Paul McCartney, Press 3 9 leftrey Osbore, You Should Be Mine ( 1 1 Madonna, Papa Don't Preach A — Don Johnson, Heartbeat
18 26 Carl Anderson & Gloria Loring, Friend 32 EX Don Johnson, Heartbeat A — Tina Tumer, Typical Man 4 2 Madonna, Papa Don't Preach 2 3 Bananarama, Venus A — Cyndi Lauper, True Colors
19 22 Michael McDonald, Sweet Freedom 33 34 The Jets, Private Number A — Cyndi Lavper, True Colors 5 7 Timex Social Club, Rumors 32 Peter Cetera, Glory Of Love (Theme Fr A — Journey, (ﬁvel Can't Help It
20 23 Huey Lewis & The News, Stuck With You 34 35 Mike & The Mechanics, Taken In A — Lloverboy, Heaven In Your Eyes 6 13 Bananarama, Venus 4 6 Timex Sociai Club, Rumors EX EX The Jets, Private Number
21 24 New Edition, Earth Angel 35 32 Jeftrey Osborne, You Should Be Mine A — Eurythmics. Missionary Man 7 8 Regina, Baby Love 5 4 Belinda Carlisle, Mad About Yoy EX EX Bob Seger & The Silver Bullet Band, |
A22 — Anita Baker, Sweet Love A — Tina Turner, Typical Man 8 11 Wham! The Edge Of Heaven 6 8 Lionel Richie, Dancing On The Ceiling
23 25 Daryl Hall, Dreamtime A — Glass Tiger, Don't Forget Me (When I’ 9 15 Klymaxx, Man Size Love (From "Running 7 T Steve Winwood, Higher Love
24 29 Run-DM.C., Walk This Way A — Cyndi Lauper, True Colors 10 1 Berlin, Take My Breath Away (Love The 8 12 Carl Anderson & Gloria Loring, Friend
A25 —  Miami Sound Machine, Words Get In The EX EX Pet Shop Boys, Love Comes Quickly 11 16 Lionel Richte, Dancing On The Ceiling 9 9 Berlin, Take My Breath Away (Love The
26 19 Rod Stewart, Love Touch (Theme From EX EX Van Haien, Love Walks ln 12 14 Michael McDonald, Sweet Freedom 10 10 Huey Lewis & The News, Stuck With You
27 18 Wham, The Edge Of Heaven EX  EX  Genesis, Throwing It All Awa) . 13 23 Run-D.MC. Walk This Way 11 13 Michael McDonald, Sweet Freedom
28 14 Janet Jackson, Nasty EX EX The Art Of Noise%mth Max Headroom, P Al4 —  Belinda Carlisle, Mad About You 12 18 Run-DM.C, Walk This Wa
29 15 Billy Ocean, There'll Be Sad Songs (T EX EX El DeBarge, Love Always Wb‘ﬂ(/’f” 15 18 2Z Top, Veicro Fiy 13 5 Jermaine Stewart, We Don't Have To Ta
[32 g Pr:e l‘i‘ealles, TvTvletwd SThr?ut i A — Level 42, Leaving You Now 16 19 The Monkees, That was Then, This Is N A}; 1—5 S'Y'!::lLl. MRa’:hsuVe L‘?VE From “Running =
e Monkees, That Was Then, This Is . : . 17 6 Cetera, Glory Of Love (Theme Fr avid Lee Roth, Yankee Rose o .
EX EX El DeBarge, Love Always Philadelphia P.D.: Scott Walker 18 2 m':yr Lewss & TheyNng, S(u(ck With You 16 22 Regina, Baby Love Cleveland P.D.: Phil LoCascio
A — Don Johnson, Heartbeat 1 1 Bananarama, Venus 19 20 Glass Tiger, Don't Forget Me (When I’ 17 19 The Monkees, That Was Then, This Is N 1 2 Madonna, Fapa Don't Preach
2 3 Timex Social Club, Rumors 20 31 Eurythmics, Missionary Man 18 11 Peter Gabriel, Sledgehammer 2 1 Peter Cetera, Glory Ot Love (Theme Fr
3 4 Steve Winwood, Higher Love 21 5 Jermaine Stewart We Don't Have To Ta 19 26  Miami Sound Machine, Words Get In The 3 4 Steve Winwood, Higher Love
4 7 Beilin, Take My Breath Away (Love The A22 — David Lee Roth, Yankee Rose 20 17 Rod Stewart, Love Touch (Theme From 4 7 Timex Social Club, Rumors
5 9 Lionel Richie, Dancing On The Ceiling 23 24 Daryl Hall, Dreamtime 21 29 Daryl Hall, Dreamtime 5 5 Wham!, The Edge Of Heaven
6 6 David Lee Roth, Yankee Rose 28 25 Van Halen, Love Walks In 22 21 Whamt, The Edge Of Heaven 6 10 Lionel Riche, Dancing On The Ceiling
7 2 Madonna, Papa Don't Preach 25 26 Patti LaBelie, Oh, People 23 14 Janet Jackson, Nasty 7 3 Jermaine Stewart, We Don't Have To Ta
8 12 Michaet McDonald, Sweet Freedom 26 21 Double, The Captain Of Her Heart 24 20 Genesis, lovisible Touch 8 9 Bananarama, Venus
’ ‘ 108FM 9 17 Carl Anderson & Gloria Lonng, Friend 27 28 Billy Ocean, Love Zone 25 24 John Cougar Meuencamg, Rumbleseat 9 12 Berlin, Take My Breath Away (Love The
— e . 10 5 Jermaine Stewart, We Don’t Have To Ta 28 29 Loverboy, Heaven In Your Eyes 2% 25 Kenny Lolﬁjn; Danger Zone 10 14 Michael McDonald, Sweet Freedom
Chicago P.D.: John Gehron | Boston P.D.: Sunny Joe White 11 14 Glass Tiger, Don't Forget Me (When I' 29 30 E DeBarge, Love Always 2130, B Thompsonl wins JHothinglln Common 11 8 Belinda Carlisle, Mad About You
s I 2 Steve Winwood, Higher Love 12 15 The Monkees, That Was Then, This Is N 30 35 Genesis, Throwing it All Away pepm2L Joavin ClitstopheriOnelStepiClosertic 1219 Huey Lewis & The News, Stuck With You
1 1 Madonna, Papa Don't Preach 2§ Timex Sotial Club, Rumors 13 8 Belinda Carlisle, Mad About You 31 32 Billy Joel, A Matier Of Trust 29 28 The Outfield, All The Love In The Wor 13 6 Peter Gabriel, Siedgehammer
2 3 Bananarama, Venus 5 3 Regina Ba; Love 14 16  Miami Sound Machine, Words Get In The 32 33 Janet Jackson, When ) Think Of You 30 31 Mike & The Mechanics, Taken In . 14 21 The Outfield, All The Love in The Wor
3 2 Peter Cetera, Glory Of Love (Theme Fr HE Baﬁana'vamay Ve‘rﬁus 15 22 Huey Lewis & The News, Stuck With You 33 34 The Fabulous Thunderbirds, Wrap It U 31 32 Sheena Easton, So Far So Good (From * 15 17 Journey, Suzanne
4 6 Timex Social Club, Rumors S 10 Gwen Guthrie, Aint Nothin' Goin’ On 16 18 Run-D.M.C. Walk This Way AM — Miami Sound Machme, Words Ge! In The 32 33 Glass Tiger, Don't Forget Me (When | 16 24 Carl Anderson & Gloria Loring, Friend
5 4 Belinda Carlisle, Mad About Yoy FR A ,;“ Sound Machine. Words Get In Th 17 19 Daryl Hall, Dreamtime 35 EX Simply Red, Money$ Too Tight (To Ment 33 34 27 Top, Velcro Fly 17 11 Rod Stewart, Love Touch (Theme From
6 8 Lionel Richie, Dancing On The Ceiling 7 12 Lisa Ll:sam;. Cult ) \'«m?'r s" Feo g 18 24 Paul McCartney, Press EX EX Don Johnson, Heartbeat 34 35 The Jels, Private Number 18 13 Genesis, Invisible Touch
77 Steve Winwood, Higher Love § 13 Bodin Take My Braath Away (Love The 19 25 Regina, Baby Love EX EX The lets, Private Number 35 36 Genesis, Throwing It All Away 19 20 Jefirey Osborne, You Should Be Mine (
8 12 Carl Anderson & Gloria Lonng, Friend 3 13 Lionel Richi 0 ,hy Cell 20 31 RoEerl Palmer, | Didn't Mean To Turn EX EX Eddie Money, Take Me Home Tonight 36 37 Janet Jackson, When | Think Of You 20 26 Glass Tiger, Don't Forget Me (When I’
9 9 Berlin, Take My Breath Away (Love The 1B B e Mistomary Man 21 23 17 Top, Velcro Fly £X EX  Sheona Easton. Sa Far So Good (From 37 38 Robert Palmer, | Didn't Mean To Turn 21 25 David Lee Roth, Yankee Rose
10 10 Huey Lewis & The News, Stuck With You l? 15 M“, TchAS'D |ssI|:nsary taP od 2 9 Billyo&ean Love Zone A Stacey Q, Two Of Hearts 38 39 Bob Seger & The Sitver Bullet Band, | 22 22 Gavin Christopher, One Step Closer To
1113 Michael McDonald, Sweet Freedom 2 16 chnﬁee clio?rv' kweenosr: om 23 36 Stacey Q, Two Of Hearts A —  Anita Baker, Sweet Love 39 40 Loverbo# Heaven In Your Eyes 23 15 Kenny Loggins, Danger Zone
1216 Kiymaxx, Man Size Love (From “Running BB PGl O Poe 24 26 Honeymoon Suite, What Does It Take A — Tina Turoer, Typical Man 40 EX  Double The Captain Of Her Heart 24 31 Genesis, Throwing ITAll Away
13 11 Peter Gabriel, Sledgehammer 18 2 Somply Red, Mone Tioht (To Ment 25 2] Kiymaxx, Man Size Love (From “Running A — Cyndi Lauper, True Colors A —  Don Johnson, Heartbeat A2S n-D.M.C., Walk This Way
18 22 Eurythmics, Missionary Man B A el i 2 28 Van Halén, Love Walks In A —  Cyndi Lauper, True Colors 26 28 Van Halen Love Walks In
15 29 Miami Sound Machine, Words Get In The %% Daoﬂeb'l ‘?h“’e- H 'EHOITP:"" o 27 34 Double, The Captain Of Her Heart A — Toto, I'll Be Over You 21 29 Regina, Baby Love
16 34 Daryl Hall Dreamtime 5 2 u 'L" _e&a ""“ g{ H:a\;}_m v 28 30 E DeBarge, Love Always A — Tina Turner, Typical Man 28 30 Daryl Hall, Oreamtime
17 EX  Robert Paimer, | Didn't Mean To Torn 1B 3 R"eYD A ‘: Th'."s (3 LD e 29 32 Loverboy, Heaven In Your Eyes A — JOU'MJ. Girl Can't Help It 29 32 Miami Sound Machine, Words Get In The
18 17 Rod Stewart, Love Touch (Theme From ‘ 19 % r'r:"'u‘ oo ‘Th { v'f T SN 30 40 Genesis, Throwing It All Away EX EX  The At 0f Noise With Max Headroom, P A30 Tina Turner, Typical Man
19 33 The Ouifield, All The Love In The Wor % % Olss 1‘1‘" e?eslion'ta oot Mz";vw':n i 31 33 A Sugoiy, Lonely s The Night EX EX Stacey Q, Two Of Hearts A3l —  Kiymaxx, Man Size Love (From “Running
20 EX  Simply Red, N_wnep Toa Tight (To Ment = K,ym"ﬂ o e e (From “Ronnin 32 35 Anita Baker, Sweet Love EX EX Talking Heads, Wild Wild Life AJ2 — Double, The Captain Of Her Heart
21 20 Genesis. Invisible Touch 2 27 Daryl Hall, D ti g 33 37 Patti LaBelle, Oh, People £X —  Billy Ocean, Love Zone
%g :; (F;’laul MTcCamBey..'Prress ChETm T ga H B?"'; Oc:a'n {z%’:l'z‘:e g; 38 gvcl |Jam;adsonM Weathfvme}n " _
ass Tiger, Don't Forget Me en 3 39 imply Red, Mone 00 Tight (To Ment . ‘
2833 Mike 4 Tné Mechankc, Taken In 24 ey Toel MGt Ol T e a2 qtree Moot o ¢ Tampa 0.M.. Mason Dixon
25 25 John Cougar Mellencamp, Rumbleseat A A P R e, 37 EX  Billy Joel, A Matter Of Trust 1 4 Steve Winwood, Higher Love
26 EX  Double, The Captain Of Her Heart 7 3 va ry’m:: Love Walks in " 38 EX Janet Jackson, When | Think Of You 2 2 Car Anderson & Gloria Loring, Friend
21 2% Kenn{ Loezdgms- Danger Zone % 33 € '6 Barge, Love Always 39 EX  Paul Simon, You Can Call Me Al 3 1 Peter Cetera, Gloa Of Love {fheme Fr
28 28 Simply Red, Holding Back The Years 9 3% p fua' Pt P ¥ 40 EX Lisa Lisa & Cult Jam With Full Force, 4 6 Belinda Carlisle, Mad About You > o,
B 3 SheenaffsSlonSolarfsn Gazd(Eom 50 EX Siacey 0, Two Of o A — Euythmics Missionary Man 5] Banauarams, Venus ¥/
iy Joel, atter fus g . A — Bon Jovi, You Give Love A Bad Name Madonna, Papa Don't Preach .
31 31 Gawn Christopher, One Step Closer To A1 ExTionpsoniTwinsINGIhre [RICoRmm A —  Sheens Easton, So Far So Good (From * T 3 Jemane siewart we Do Have To Ta | ClEvEland P.D.: John Gorman ; -
32 EX  Loverboy, Heaven In Your kyes 3 (: A bejrz ;'a":\"a"l’ g_\ém'l')e';. ToT A — Don Johnson, Heartbeat 8 9 Mike & The Mechanics, Taken In 1 1 The Monkees, That Was Then, This Is N Detroit P.D.: Steve Weed
33 EX  Genesis, Throwing 1t All Away 3 EX Zg Top, Vel e‘r’. [l eangopitin 9 12 Lionel Richie, Dancing On The Ceiling 2 6 Steve Winwood, Higher Love 1 4 Lonel Richie, Dancing On The Ceilin,
3 EX Bob Seger & The Silver Builet Band, | 35 EX Wicha DesBarres, Money Dan't Come E 10 13 Timex Social Club, Rumors 3 3 Bananarama, Venus 26 Con Anderson & Clora Loring, Frend
35 EX Paul Simon, You Can Call Me Al ) & Plc ‘se, es| v‘"'év 8“fYM °"M ome 11 18 Miami Sound Machine, Words Get In The 4 8 Berlin, Take My Breath Away (Love The 3 1 Madonna, Papa Don't Preach
36 EX  The Moody Blues, The Other Side Of Li R == L UEmEL o, 12 15 Michael McDonald, Sweet Freedom 3 5 Lionel Richie, Dancing On The Cening 45 Michael McDonald, Sweet Freedom
37 EX Talking Heads, wiid Wild Life A A? S °"l {ys, |°"Ie T°"‘§S. ‘;'C ¥ . 13 16 Huey Lewis & The News, Stuck With You 6 10 Huey Lewis & The News, Stuck With You 5 7 Bananarama, Venus
A38 — Tina Turner, Typical Man A — Red e o:eoyth: :e 'vg b 14 5 Kenny Loggins, Danger Zone 72 Wham!, The Edge Of Heaven 6 8 David Lee Roth, Yankee Rose
A39  — Journey. Girt Can't Help it A Tina Turmer T nical ’M :ar ache) 15 19 Double, Tge Captain Of Her Heart 8 4 Madonna, Papa Don't Preach 7 9 Kiymaxx Man Size Love (From “Running
A Cyndi Lavper, True Colors - 16 18 Run-D.M.C, Walk This Way 9 9 One To One, Angel In M( Pocket ) 8 2 Belinda Carlisle, Mad About You
- X EX Mo Shosz Poiot Of Ko Return Sk Fm {g 10 Peter Gabril, Sledgehammer BB Tiger, Dot Forget Me (When | 9 14 Steve Winwood, Higher loe
g R YH 21 Da all, Dreamtime an n, Love n 1 erlin, Take My Breath Away (Love The
N EXpEX et Baker, Sweet Love Pittsburgh P.D.: Nick Ferrara 19 34 TheBeaties, Twist And Shout 12 18 Michael McDonald, Sweet Freedom B B Torew secet Cub, Rumors ! ¢
A7 LY N7y EX EX S;"es::'hs:omnsg Fa Sovéozd (From " 1 2 Cad Anderson & Gloria Loring. Friend 20 23 Genesis, Throwmé It All Away 13 15 David Lee Roth, Yankee Rose 12 20 New Edition, Earth Angel
(BB V1 X Sheenaltaston otk ar boj oot (From 2 T Times Sotal Club, Rumors 51 26 Berlin, Take My Breath Away (Love The 14 13 Beau Coup, Born and Raised On Rock n 13 3 Peter Cetera, Glory Of Love (Theme Fr
s y X EX  Sparks, Music That You Can Da e To 39 Stacey Q, Two Of Hearts 22 21 Don Johnson, Heartheat 15 7 Peter Cetera, Glory Of Love (Theme Fr 14 11 Jermaine Stewart, We Don't Have To Ta
EX Ex Daclo "nnd The Medics. & it Igcn\e 4 & Steve Winwood, Higher Love 23 25 Billy Ocean, Love Zone 16 16  Billy Sullvan, Never Again Without ¥ 15 21 Billy Ocean, Love Zone
X EX G?a ‘;he Hunlzr o el 2 lg Sanalv)\arama, Ve'nursh_ gg ;l ([’;enesr:s“lnﬁ:ﬂible Touch {g g Hle Figglcqzlséh:ﬂl:‘e'blfd:. wrap It Up }g g Huey Lce;is & Lhe P:’ewsssmcck w:thTVou
g B N un-0.M.C., Walk This Way 0 urythmics, Missionary Man mex ial Club, Rumor Gavin Christopher, One Step Closer To
Chicago P.D.: Buddy Scott 3 3 g:‘,’":‘z;":::eag”" sV::)uv Eyes 7 3 Peter Cetera, Glory Of Love (Theme Fr 26 28 Reﬁlna, Baby Love 19 23 Nu Shooz, Point Of No Return 18 23 Regina, Baby Love
1 1 Peter Cetera, Glory Of Love (Theme Fr B EX n»eg'r b |" Thunde b"’d Wrap LU 8 8 Berlin, Take My Breath Away (Love The 27 €1 DeBarge, Love Always 20 24 Carf Anderson & Gloria Loring, Friend 19 13  Wham!, The Edge Of Heaven
2 2 Bananarama, Venus B EX Mk Ja 3 "“SR '"m 4 ,',’ S'I [ED WD 9 6 Madonna, Papa Don't Preach A28 —  Cyndi Lauper, True Colors 21 27 Daryl Hall, Dreamtime 20 28 Stacey Q, Two Of Hearts
3 4 Timex Social Club, Rumors ick Jagger, Ruthiess Feople 10 10 Michael McDonaid, Sweet Freedom A29 — Tina Turner, Typical Man 22 14 Belinda Carlisle, Mad About You 21 15 Peter Gabriel, Sledgehammer
4 3 Madonna, Papa Don't Preach 4 11 21 Lisa Lisa & Cult Jam With Full Force, A3 — Billy Joel, A Matter Of Trust 23 21 Jeftrey Osborne. You Should Be Mine 22 25 Chaka Khan, Love Of A Lifetime
5 7 Steve Winwood, Higher Love 12 16 Lionel Richie, Dancing On The Ceﬂin& A — Honeymoon Suite, What Does It Take 24 2% 38 Sgegual. Somebody Like You 23 30 Daryl Hall, Dreamtime
6 3 Berlin, Take My Breath Away (Love The 13 20 Huey Lewis & The News, Stuck With You A — Patti LaBelle, Oh, People 25 33 Southside Johnay & The Jukes, Walk Aw 24 10 Jeffrey Csborne, You Shouid Be Mine (
7 6 Jermaine Stewart, We Don't Have To Ta 14 14 Klymaxx, Man Size Love (From "Running EX EX The Art Of Noise With Max Headroom, P 26 31 Billy Joel, A Matter Of Trust 25 32 Simply Red, Monezs Too T|§m (To Ment
8 5 Belinda Carlisle, Mad About You 96 ' " -FM 15 19 Birly Ocean, Love Zone EX EX  Klymaxx, Man Size Love (From “Runming 21 29 Doctor And The Medics, Spirit In The 26 29 Miami Sound Machine, Words Get In The
9 9 Lionel Richie, Dancing On The Ceiling 16 23 Janet Jackson, When | Think Of You EX EX Downs In Price, New Vorﬁ\ Hold Her Tig 28 32 Eurythmics, Missionary Man 27 39 Run-D.MC., Walk This Way
10 16 Run-D.M.C. Walk This Way 17 17 Chaka Khan, Love Of A Lifetime EX EX Glass Tiger, Don't Forget Me (When I' 29 30 Inxs, Kissing the Dirt 28 22 Genes:s, Invisible Touch
11 19 Huey Lewis & The News, Stuck With You 18 27 The Beatles, Twist And Shout EX £X Gwen Guthrie, Ain’t Nothin' Goin' On 30 34 Genesis, Th'o'"nF It All Away 29 34 Paul McCartney, Press
12 18 Car Anderson & Gloria Loring, Friend 19 7 Jermaine Stewart, We Don't Have To Ta 31 25 John Cougar Mell enc_amq, Rumbleseat 30 17 Kenny Loggins, Danger Zone
13 14 Regina, Baby Love Hartford P.D.: Gary Wall 20 11 Jeffrey Osborne, You Should Be Mine ( 32 36 Mike & The Mechanics, Taken In 31 EX Anita Baker, Sweet [ove
14 12 Klymaxx, Man Size Love (From “Running 21 24 Daryl Hall, Dreamtime 3 35 S m]ply Red, Money$ Too Tight (To Ment 32 18 Andy Taylor, Take It Easy
15 17 Michael McDonald, Sweet freedom 11 Timex Social Club, Rumors 22 25 The Jets Private Number 34 37 21 Top, Velcro FI{) i 33 37 EiDeBarge, Love Always
16 28 Stacey Q. Two Of Hearts 23 Steve Winwood, Higher Love 23 26 Patti LaBelle, Oh, People 35 38 Robert Palmer, | Didn't Mean To Turn 34 38 Bitly Joel, A Matter Of Trust
17 20 Jeftrey Osborne, You Should Be Mine ( 3 6 Run-D.MC, Walk This Way 24 28 Regina, Baby Love A3 — Don johnson, Heartbeat 35 EX Janet Jackson, When | Think Of You
18 10 Peter Gabriel, Sledgenammer 4 4 Madonna, Papa Don't Preach 25 30 Anita Baker, Sweet Love 37 40 Bob Seger & The Sitver Bullet Band, | 36 EX Eurythmics, Missionary Man
19 29 Robert Palmer, | Didn't Mean To Turn 5 8 Lionel Richie, Dancing On The Ceiing 2 29 Genesis, Throwing It All Away 38 39 Kenny Loggms, Playing With The Boys 37 EX  Genesis, Throwing It All Away
20 11 Janet Jackson, Nasty 6 10 Huey Lewis & The News, Stuck With You 27 EX David Lee Roth, Yankee Rose 33 28 Device, Hanging On A Heart Attack 38 40 The Jets, Private Number
21 15 Genesis, Invisible Touch 7 9 Regina, Baby Love 28 18  Miami Sound Machine, Words Get In The 39 £X  The Art Of Noise With Max Headroom, P
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40 EX  Luther Vandross, Give Me The Reason 13 13 Carl Anderson & Gloria Loring, Friend . .
A — Cyndi Lauper, True Colors 14 23 Double, The Captain Of Her Heart
A — Tina Tumer, Ty pical Man 15 10 Wham!, The Edge Of Heaven i
82 Mo i | et e - -l Th tibuted as a public serv
= er er Bu and, aryl Hall, Dreamtime 7 :
A —  Double, The Captain Of Her Heart 18 11 The Outfield, All The Love In The Wor ‘-—h i, iS space contributed as a public service
EX EX mi Twins, Nothing In Common 19 12 Rod Stewart, Love Touch (Theme From * ﬂ
EX EX Five Star, Can't Wait Another Minute 20 29 Miami Sound Machine, Words Get In The . X
2l 22 ZZTop, Velcro Fly San Francisco P.D.: Steve Rivers
— o 22 37 Genesis, Throwing It All Away 1 Steve Winwood, Higher L
/ 23 EX  Mike & The Mechanics, Taken In O Wl
= 24 25 Honeymoon Suite, What Does It Take H 1 e oo
i e Tiret DonitEergetMe](Whenl 3 5 Craka Khan, Love Of A Litetime
;75 3 ﬁ'mta B "L wleeIL%e Might § 8 Luther Vandross, Give Me The Reason
{ 7 3 T:es;m?écso'ﬁgt Was Then, This Is N 6 2 Stacey Q. Two Of Hearls
The i it 7 12 Miami Sound Machine, Words Gel In The
29 32 Doctor And The Medics, S}nm In The s s BB ananatamatvems
Minneapolis P.D. Tac Hammer | P30 o Ehymaux Man Suze Love (From “Running 9 9 Double, The Captain Of Her Heart
1 Steve Winwood, Higher Love 32 36 Loverboy, Heaven In Your Eyes }‘1’ }; {:‘"9&":&‘”{; .'ﬂ‘ '(175"";"(0' You
2 Klymaxx, Man §ize. ove (From “Running 33 EX El DeBarge, Love Always 2 6 ou ’.lé‘w . TWIS| V'"t L!‘
3 Lione! Richée, Dancing On The Ceulmﬁ n 3% Eur{l-'nmics. Missionary Man 316 L.'“' p &"&"'“YJ 'Cw°.' r'"f' f
4 Glass Tiger, Don't Forget Me (When 1° 35 39 Paul McCartney, Press 12 e s;” 'S:M M "“T “T' ‘;“ ?":‘ 0
5 Michael McDonald, Sweet Freedom 36 EX Robert Patmer, | Didn't Mean To Turn 15 Dimply Red, Moneys Too T ARl
6 Mike & The Mechanics, Taken In 37 40 Janet Jackson, When | Think Of You 15 K Lionel e, Dancing On The Ceiling
7 13 Huey Lewis & The News, Stuck With You 38 EX  Billy Joel, A Matter Of Trust {g i "'omvTS.oﬂ o hohnEan commorl
8 12 Daryl Hall, Dreamtime 39 EX Eddie Money, Take Me Home Tonight H ﬁ"‘ssh#" o b e te( en
9 11 Regina, Baby Love 40 EX  Patli LaBelie, Oh, People 19 §3 e Re ot
10 10 Double, The Captain Of Her Heart A — Rod Stewart, Another Heartache 12 10 ise A Arest e
11 14 Miami Sound Machine, Words Get In The A — Gwen Guthrie, Ain't Nothin’ Goin’ On §° 2 Genesis, Throwing tLA way
12 15 Bananarama, Venus A — Sheena Easton, So Far So Good (From z; g Anita Bal ,“-&SW“'N Y
13 17 Berlin, Take My Breath Away (Love The A — Joumen Girl Can't Help It Huey Lmsb LTM ews, Sluck With You
in Belinda Carlisle, Mad About You EX EX Bruce Hornsby & The Range, Every Litt gg 2; E";s;ga,-‘g:e; R e oight
i Maonn#1"apa|Doit|Preach 25 11 Prince & The Revolution, Anotherlover
16 1 ,bom son Twins, Nothing In Common 26 30 Daryl Hall, Dreamtime
11 20 Paui McCartney, Press 27 18 Kiymaxx, Man Size Love (From “"Running
18 22 Billy Joel, A Matter Of Trust 28 31 Billy Ocean Love Zone
1 B Mick agger, Ruthless People 2 32 ElDeBarge, Love Always
220 icehouss, No Promiser A0 —  New Edition, Earth Angel
22 7 Wham!, The Edge Of Heaven 31 35 The Jets, Private Number
23 27 Billy Ogean, Love Zone SOTMITS R P Agg = Lmnle':"v'a" Typ{salsMan' Freed
il i cDonald, Swee jom
S e priv e Houston P.D.: John Lander | 34 24 Madonna, Papa Don't Preach .
i ing Didn't Mean To Turn
2% 33 Genesis, Thiowing It All Away 1 Peter Cetera, Glory Of Love (Theme Fr 35 EX  Robert P""*a‘ ]
27 32 )anet Jackson, When | Think Of You 2 Carl Anderson & Gloria Loring, Friend A —  Mick "T""’ uthless People
2 U Kemn LoEzins, Pla]ying With The Boys 3 Bananarama, Venus A — Orange Juice JM'C"I'e Rain
2 30 Run-D.M.C. Walk This Way 4 Berlin, Take My Breath Away (Love The A — Cynd aspte TielColorg
30 16 Peter Cetera Glmg Of Love (Theme Fr 5 8 Lionel Richie, Dancing On The Ceiling EX EX Patti LaBelle, 0'; People o] .
31 36 Paul Simon, You Can Call Me Al & 7 Doctor And The Medics, Spirit In The EX EX Sheena E‘“ﬂ',r AR A
32 EX Don Johnson, Heartbeat 7 18 Huey Lewis & The News, Stuck With You EX EX The Monkees, That Was Then, This Is
A33  —  Cyndi Lauper, True Colors 19 The Monkees, That Was Then, This is N
34 EX  Honeymoon Suite, What Does It Take 24 The Beatles Twist And Shout
A35 — Limited Warrantg. Hit You Madonna, Papa Don't Preach
36 EX Sheena Easton, So Far So Good (From * Steve Winwood, Higher Love
A — Tina Turner, Typical Man Rod Stewart, Love Touch (Theme From
A — Talking Heads, Wild Wild Life 10 Run-D.M.C., Walk This Way
EX EX The Beatles, Twist And Shout 1 11 Peter Gabrie, Sledgehammer
: 15 15 Regina, Baby Love
16 16  Wham!, The Edge Of Heaven
pOWER 17 17 David Lee Roth, Yankee Rose
'y . 25  Eurythmics, Missionary Man
I O ot AR 26 Billy Ocean, Love Zone
° 1 20 30 Stacey Q, Two Ol Hearts
4 12 Kenny Loggins, Danger Zone
22 13 Befinda Carbisle, Mad About You
R 222 Leriey Osborne.Vou Shawid Be Mine e ;
o i effre e, You Should Be Mine T
Houston P.D.: Paul Christy 5 27 Glass Tiger, Don't Forget Me (When I -
11 Madonna, Papa Don't Preach A2 —  Miami Sound Machine, Words Get In The
2 5 Steve Winwood, Higher Love 7 28 Double, The Captain Of Her Heart rea erl‘ an mo eou . Ov
3 4 Bananarama, Venus 28 29 ZZ Top, Velcro gly .
4 7 Regina, Baby Love 2 X New?&iﬁon, Earth Angei
S 6 Run-D.M.C., Walk This Way A30 — Janet Jacksan, When | Think Of You
6 2 Peter Cetera, Glory Of Love (Theme Fr A — Lisa Lisa & Cult Jam With Full Force,
; S Bzﬁa.!mse '#’-E{‘:"'Q é,:‘:‘, (Love The A — STR,IThe“Hmtev AMERICAN
wi u A — 1 CANCER
13 ]% Ei:liml’ak C;"'S‘B- Mad AgUUT'hV"E I EX EX G:gst':,afhzzfr? IIT?\II Away SOCIETY?®
nel Richie, Dancing On The Ceilin X i i
1118 Huey Lewss & The Nows, Stuck With You EX Kenny Loggins, Flaying With The Boys
12 17 Michael McDonald, Sweet Freedom
WNEW AM, New York, is kicking off a na- accepted. Send tapes and resume to:
tionwide talent search for a radio personality ~ Quincy McCoy, Program Director, WNEW AM,
e g 0 . 1] .
to host the historic “Make Believe Ballroom, 655 Third Avenue, New York, NY 10017.
line: September 1, 1986. No phone calls '
An equal opportunity employer.
. . \
WNEW- AM — A Metromedia Station Mul
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On The Road. MCA recording artist Lyle Lovett, center, covers the radio bases
by paying a personal-visit to WWVA Seven Spring, Pa. Hard at work is WWVA
afternoen driver Frank Karroll and station MD Bill Berg.

'3 ; : = ?
The High Life. DIR Broadcasting assembles the cast of characters for its new urban contemporary syndicated show,
“Highlights,” during a debut party in Los Angeles. Standing from left are Bullei Productions’ Larry Harris and Mike Payne,
DIR’s Peter Kauff, Cranberry Records’ Rod McGrew, basketball star and “Highlights” jazz contributor Kareem Abdul-
Jabbar, “Highlights” host J.J. Johnson of KDAY Los Angeles, WYLD New Orleans PD Del Spencer, and DIR president
Bob Meyrowitz. Seated are KOKY Littie Rock PD George Frazier and a friend.

o

Morring Maniacs. Participants in the recent NewCity Communications
(formerly Katz Broadcasting) seminar {Billboard, Aug. 23) on personality radio
pose after a session on morning shows. Standing from left are Andy Geodman,
Dale Reeves, Mechele George, and Bob James, ali of the American Comedy
Network, and WHTZ (Z-100) New York PD/Morning Zoo man Scott Shannon.
James served as guest speaker at the seminar’s close.

Big Apple Bash. The team from WNOR Norfclk accompanies some winning listeners to New York City, where the station

spent a day broadcasting from ABC Radio Network’s studios. Standing from left are WNOR GM Jack Rattigan, “All My production coordinator Irene Higgs try out the album rocker’s new T-shirts on
Children” actress Kate Collins, WHNOR’s Gigi Young, Carol Taylor, Las Wooten, and Mike Arlo. Seated from left are the Smithereens members Dennis Diken, left, and-Mike Mesaros. The two stopped
station’s moming team members, Jimmy Dunn, Ron Reger, and Henry “the Buil™ del Toro. by to thank WDHA for its support of their first single, ““Blood And Roses.”

4
'
-
]
-
[
*
L
I

On Top Of The World. Country star Randy Travis, fight, and Thomas Kennady That's The Ticket! Morning talents from NBC/the Source affiliate station KZOK Seattle drop into New York to visit the

Ili, general manager of KXXY Oklkahoma City, share their respective No. 1 stars of NBC-TV's “Saturday Night Live" while in town for a remote show from NBC'’s studios. Standing from left are
successes. Travis' triumph came from his “Storms Of Life” album, and KXXY’s KZOK's PD Phillip Strider, morning, partner Tony Miner, “Saturday Night Live” star Jon Lovitz, KZOK marning partner John
came fromthe spring Arbitron. Posey, and TV show announcer Don Pardo.
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Cetera Savors Solo Success Of ‘Solitude/Solitaire’

BY STEVE GETT

NEW YORK Peter Cetera has gar-
nered instant solo success with his
recent No. 1 hit on the Hot 100 Sin-
gles chart, “Glory Of Love (Theme
From ‘The Karate Kid, Part II').”
But the former Chicago vocalist
says he originally planned to launch
his debut Warner Bros. album, “Sol-
itude/Solitaire,” with an uptempo
single rather than a ballad.

“Although I'm very proud of my
ballads, I also want people to recog-
nize me for the other types of songs
I record,” says Cetera.

“Toward the end of my days with
Chicago, when we had hits with
‘Stay The Night’ and ‘Along Comes
A Woman,’ that was kind of gratify-
ing to me. But then again, a No. 1 is
a No. 1, and I'm obviously very hap-
py.”

Cetera started working on “Soli-
tude/Solitaire’” last June. “It took
about nine months to finish, going
back and forth, writing and rewrit-
ing,” he says. “But it was definitely
a quicker process than doing a Chi-
cago record.

“You don’t have to filter every-
thing through other people, and
there’s nobody else to have to fight
over everything with. So it was
much simpler.”

Asked why he left Chicago, Cet-
erasays, “They just wanted to tour.
I wanted to do a solo album, and it
was a case of ‘never the twain shall
meet.” I'd worked hard to bring the
group back up to No. 1 status, and |
kind of felt it was time for me to
step out on my own.”

After parting company with the
group, Cetera spent about six
months looking for a manager be-
fore he took the advice of his law-
ver, John Branca, and met with
Freddy DeMann.

“I liked Freddy straight away—
he seemed honest and sincere,”
says Cetera. “He also handles Ma-
donna, so I figured he must have
something going.”

Aside from taking his time select-
ing a manager, Cetera was also dili-
gent in his choice of a record pro-
ducer. “Solitude/Solitaire” was pro-
duced by Michael Omartian, whose
past credits include Cetera’s
Warner Bros. label mates Rod
Stewart and Christopher Cross.

“I wanted somebody around me
who the record company would
have faith in rather than have them
thinking, ‘Oh, God! Here he goes,
producing himself,’” says Cetera.

“Michael was great to work with
because he’s musical, and when I
write I like someone [ can bounce
ideas off.”

Shortly before the album was fin-
ished, Cetera met with Jerry Green-
berg, president of the newly created
United Artists Records, to discuss
the possibility of recording a song
for UA’s “The Karate Kid, Part II"”
soundtrack album.

“When I met Jerry and Bob
[Greenberg, executive vice presi-
dent of UA], I had the basic concept
and a few lines for ‘Glory Of
Love,” " says Cetera.

“Initially, I played them a more
uptempo song I had, which they
liked. But they told me they were

UA Issues Dehut Single

Mancrab Is ‘Tears’ Spin-off

NEW YORK Newly created Unit-
ed Artists Records has released its
first single, Mancrab’s “Fish For
Life.”” The rock/dance-oriented
song is lifted from the label’s highly
successful soundtrack for Columbia
Pictures’ summer blockbuster mov-
ie “The Karate Kid, Part I1.”

Mancrab may be a new name, but
the group is actually the brainchild
of Tears For Fears’ keyboardist Ian
Stanley and multi-instrumentalist
Roland Orzabal. The two musicians
wrote, produced, and played on
“Fish For Life” with newcomer Ed-
die Jr. singing lead vocals.

“Mancrab started off as a vehicle
for me and Roland to work on dance
songs, staying more in the back-
ground—just writing and produc-
ing,” says Stanley. “It’s interesting
to be able to do that sort of stuff
outside of Tears For Fears.”

Vocalist Eddie Jr. connected with
Stanley and Orzabal after he ap-
peared as a dancer in the video for
Tears For Fears’ 1985 chart-topper
“Everybody Wants To Rule The
World.”” He then made several ap-
pearances with the group on its tour
to support the “Songs From The
Big Chair” album.

Mancrab came to the attention of
UA president Jerry Greenberg
while he was involved in putting to-
gether the soundtrack for “The Ka-
rate Kid, Part I1.”

“The song came through Gary Le

Mel, when he was supervising mu-
sic at Columbia Pictures, and Peter
Price at 10 Records in London,”
says Greenberg. “As soon as [
heard it, [ felt it would be great for
the movie and knew it would be
something we’'d want to go for as a
single. And it’s an excellent way to
launch a new act.”

Though he has mixed feelings
about soundtrack albums, Stanley
says, “This was a nice break be-
cause it is the only medium where
you can release a single in America
without doing a whole album.”

Recording the next Tears For
Fears album, due next spring, is
very much a priority for Stanley,
but he says Mancrab will be an on-
going project. “We’'ll definitely be
doing more recording,” he says.

After making its initial mark with
“The Karate Kid, Part II” sound-
track, UA plans a series of sound-
track releases, says Greenberg.

“The next project we're involved
in is the new James Bond movie,” he
says. “We're also working on three
soundtracks for the reorganized
MGM/UA Communications compa-
ny. Putting soundtracks together
takes a lot of time and effort—these
things definitely don’t happen by
luck. But I think we’re already prov-
ing ourselves in the business.”

STEVE GETT

looking for a ballad, so I said, ‘Well,
I've got something that’s not quite
finished.” I sang them a few bars,
they flipped over it and took me to
see the movie. Then I went back and
wrote the rest of the song.”
Though Warner Bros. retained
the single rights to “Glory Of
Love,” the song is featured on both
the soundtrack for “The Karate
Kid, Part II” and Cetera’s own al-

bum,

The singer says significant sales
of UA's soundtrack may have
slowed initial consumer response to
his album (Billboard, Aug. 23), but
he notes that there were no prob-
lems working with the two labels.

“When you're dealing with two
record companies, usually no one
wants to give. But the Greenbergs
were great, really good people to

deal with. And I have to hand it to
Warner Bros.—they kind of gave in
on that one point of it being on the
soundtrack.”
Despite immediate recognition as
a solo recording artist, Cetera says
he has no immediate plans to tour.
“Touring was always something
that was kind of forced on me by the
rest of the guys in Chicago, and it
(Continued on page 27)

by Steve Gett

NEW YORK Prince drew a host
of celebrities to his Aug. 12-14
stand at London’s Wembley Are-
na. Phil Collins, Al Jarreau, Elvis
Costello, George Michael, How-
ard Jones, Bob Geldof, Andy
Summers, and members of Duran
Duran, Sigue Sigue Sputnik,
Queen, Dream Academy, and
Tears For Fears were among
those who turned out to watch the
first British dates in more than
five years for His Royal Purple-
ness.

The final show saw Sting and
Ron Wood come on stage during
the encore to join in on a rousing
rendition of the Stones’ ‘“‘Miss
You,” clearly one of Prince’s cur-
rent fave songs. He also jammed
on the number with Wood and Eric
Clapton at several aprés-gig par-
ties in London clubs.

I.ET’S HEAR IT FOR THE BOY:
His drug daze reportedly behind
him, Boy George is back to work at
Air Studios in Montserrat. He’s re-
cording his first solo album with
veteran r&b producer Stewart Le-
vine, whose credits include proj-
ects with the Crusaders, the late
Minnie Riperton, and, more re-
cently, Simply Red.

Levine has paired the Boy with
songwriter Lamont Dozier, who
has also been writing songs with
Simply Red vocalist Mick Huck-
nall for the Elektra act’s second al-
bum.

Simply Red has scheduled re-
cording sessions for the fall at
Compass Point studios in Nassau,
Bahamas. Alex Sadkin is set to
produce, and fellow Elektra artist
Anita Baker is rumored to be mak-
ing a guest appearance. Aside
from several Hucknall/Dozier
compositions, other potential cuts
include covers of Bunny Wailer's
“Love Fire” and Sly Stone’s “Let
Me Have It AlL"”

SHORT TAKES I: Pope John
Paul II is set to attend his first ma-
jor pop concert. No, it’s not Twist-
ed Sister. His Holiness plans to
catch a Jean-Michel Jarre outdoor
spectacular in October at Lyons,
France . . . Elvis Costello kicks off
U.S. fall concerts Oct. 1 with a five-
night stand at the Beverly Theatre
in Los Angeles. The 22-date tour
will see Costello playing multiple
dates in San Francisco, Chicago,

 Prince Holds Court For Rock’s Royalty:
After Close Shave, Boy Is Back To Work

Boston, New York, and Philadel-
phia ... The Gotham-based JFA
concert production company has
booked Philip Bailey, Patti Aus-
tin, and George Duke as headlin-
ers for its first Jazz Explosion Pop
Series. Shows start Friday (29) in
Cleveland and run through Octo-
ber ... Look for a Chaka Khan/

ON THE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know

E————— ——— 7 —— —— ]

David Bowie studio collaboration
to emerge before year’s end . ..
The Clash’s Joe Strummer stars
in the spaghetti Western/comedy
flick “Straight To Hell”—a title
lifted from a song on the group's
“Combat Rock” album. The film,
being shot in Spain, is directed by
Alex Cox (““Repo Man" and the
new “Sid & Nancy”) and will fea-
ture cameo appearances by Iggy
Pop, the Pogues, Amazulu, and
Tenpole Tudor ... After playing
opening dates with Stevie Ray
Vaughan, Bonnie Raitt plans to
support her latest Warner Bros. al-
bum, ‘“Nine Lives,” as special
guest on the John Fogerty tour,
which starts Wednesday (27) in
Memphis.

HEY MR. MOVIE STAR: Bob Dy-
lan is in England, where he’ll start
shooting the movie ‘“Hearts Of
Fire’’ on Monday (25). Directed by
Richard Marquand, who made
“Jagged Edge,” the film has Dylan
playing the part of a reclusive rock
star coaxed to make a comeback in
the U.K. It's his first scripted act-
ing role since his silver screen de-
but in the late Sam Peckinpah’s
1973 movie, “Pat Garrett & Billy
The Kid.”

SOUNDTRACK TWIST: Dustin
Hoffman and Warren Beatty will
be singing on screen and on the
soundtrack album for the Colum-
bia Pictures’ Christmas release
“Ishtar.” According to Bones
Howe, who heads the studio’s mu-
sic division, “Dustin and Warren
play two singer/songwriters, and
they’'ve spent a lot of time in the
studio. Paul Williams and Mi-
chael J. Jackson have been pro-
ducing, and they’ve really got
these guys rocking and rolling—a

lot of people will be surprised
when they hear the finished prod-
uct.”

SHORT TAKES II: Quiet Riot re-
turns to the road Sept. 1 in Jack-
son, N.J. The band plans to spend
several months touring North
America in support of its “Quiet
Riot III" album before heading off
to Canada, Japan, and various Lat-
in countries. Gold Mountain act
Keel will open the first leg of U.S.
dates ... PolyGram has resched-
uled the release of ‘‘Make A
Move,” the debut album by Billy
Branigan (Laura’s brother). Origi-
nally set for September, the John
Rollo-produced record will ship in
January ... Lloyd Cole & the
Commotions play two anti-apart-
heid concerts Sept. 5 and 6 in Glas-
gow, Scotland . .. Paul Shaffer
and his lL.ate Night Band provided
excellent backing for Stevie Win-
wood when the singer recently ap-
peared on David Letterman’s
show—how about a live album,
Paul? ... San Francisco rocker
Eric Martin has started recording
his second Capitol album in Los
Angeles with Richie Zito produc-
ing. Martin plans to work with oth-
er top-name producers in New
York and London . .. Dionne War-
wick’s next Arista album is expect-
ed to include the song “For Every-
thing You Are,” which she will also
use to promote a new perfume that
bears her name. Both scented and
recorded product are set for heavy
marketing campaigns in Decem-
ber.

LISTEN UP: Don’t overlook the
potential of new Minneapolis-
based band Limited Warranty.
The first single from its debut At-
co/Atlantic album, “Viectory Line,”
failed to score on the Hot 100 Sin-
gles chart, but, as previously sug-
gested in this column, the follow-
up, “Hit You,” could be a major
hit. With the band securing the
opening slot on a-ha's upcoming
USS. tour, it’s definitely time to go
Jor it!

HAISING THE BRIDGE: Billy
Joel is tentatively set to open a 47-
date North American tour Sept. 29
in Glen Falls, N.Y. Word has it that
stops will include three shows (Oct.
15, 16, and 18) at New York’s Madi-
son Square Garden, a Nov. 22 con-
cert at the Los Angeles Forum, and
four pre-Christmas gigs at the Nas-
sau Coliseum in Uniondale, N.Y.
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U.S. Plans Include Heavy Touring, Sales Push

Columbia Bows Woodentops’ Debut Album

BY JEFF TAMARKIN

NEW YORK After logging a num-

ber of strong-selling singles in the
U.K. on the independent Rough
Trade label, the Woodentops have
begun to make waves in the U.S.
with their Columbia debut album,
“Giant.”

But the members of the U.K.
group say landing a major label deal
has not gone to their heads.

“We realize that whatever hap-
pens for us isn’t going to happen to-
morrow—we’re going to take our
time,” says vocalist/songwriter
Rolo McGinty.

“So far everything has been at a
pace that I can stand, and I've ad-
justed slowly to it. Maybe in three
years’ time my head will be the size
of a planet, but for now I have too
many things to do—like writing
songs—to be interrupted by the sue-
cess business.”

McGinty’s take-it-as-it-comes phi-
losophy is shared by the Wooden-
tops’ manager, Seb Shelton, himself
a veteran of the “success business.”
Shelton drummed with Dexy’s Mid-
night Runners when that group
scored its 1983 worldwide chart-top-
ping single, “Come On Eileen.”

“I don’t think in terms of hit
records—I think in terms of ca-
reers,” says Shelton. “You have to
have hit records, but if you have a
lot to build on and you become pro-
gressively bigger, then you main-
tain confidence with the business
people you work with.”

Longterm development stategies
are essential for bands, says Shel-
ton. “Then the artist has some time
to absorb it all, and you’re not wor-
rying whether the group has a hit
record. I don’t think we should rush
from zero to 100,” he says.

Recalling that Dexy’s was forced
to cancel tour dates because of poor
ticket sales just after “Come On Ei-
leen” had topped the charts, Shelton
says that band’s problem was the
absence of a firm U.S. base beyond
its hit single. He says he is deter-
mined to prevent the Woodentops
from falling into a similar trap.

“We're treating the Woodentops
as a quality group with a quality al-
bum rather than just thinking that
we have an album with a hit on it,”

says Shelton. :
Shortly before the release of “Gi-
ant,” the Woodentops’ Rough Trade
singles were issued on the compila-
tion album, “Well, Well, Well,”’
through the U.S. indie label Upside.
That record helped the group estab-

lish a national college radio base.
Heavy touring commitments, to-
gether with Columbia’s strong push
behind ‘““Giant,” are helping the
Woodentops gain widespread noto-
riety.

Helping The Homeless. Backstage before his recent “Give Me Sheiter”
benefit concert for homeless children at Manhattan’s Ritz club, John Waite is
joined by several famous faces. Pictured are, from left, Waite's guitarist, John
McCurry; former MTV VJ J.J. Jackson; Waite; EMI America a&r executives John
Mrvos and Michael Barackman; and Twisted Sister guitarist Jay Jay French.
(Photo: Chuck Pulin)

BTO Look Out For No. 1

BY GREG CORRADETTI

NEW YORK Veteran Canadian
rockers BTO—previously known as
Bachman-Turner Overdrive—land-
ed a potential career coup by scor-
ing the opening-act slot on Van Ha-
len’s marathon U.S. “5150” tour.

With the promise of performing
before more than 1 million people,
the members of BTO are deter-
mined to take advantage of this ex-
posure to re-establish themselves as
a musical force.

The Van Halen dates, which be-
gan in March and are scheduled to
run through November, find BTO
playing to arena-size audiences. Be-
fore the tour, the Canadian trio,
which established itself in the '70s,
had been touring the club and bar
circuit.

“We're reaching a lot of younger

people with Van Halen,” says bass
guitarist Tim Bachman, who also
manages the group. “The audience
is made up largely of 14- to 25-year-
olds, whereas before we were play-
ing to 19-year-olds and up because
we did a lot of bars. Now we have
an opportunity to really expand our
audience.”

Asked how BTO secured the slot
on Van Halen’s tour, guitarist Ran-
dy Bachman says, “The whole thing
came about after we got a call to do
a show with Foreigner last Novem-
ber, which turned out to be a really
hot one. So later on, when Eddie
Van Halen was discussing opening
bands for the tour with Mick Jones
[co-producer of “5150°’], our name
came up.”

Last-minute confirmation that
BTO would accompany Van Halen

(Continued on page 41)
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TTalent in Action

ROB JUNGKLAS
Park West, Chicago
Tickets: $6.50

UNLIKE FELLOW SOUTHERN
boys, Steve Earle and Dwight Yoa-
kam, Memphis rocker Rob Jungklas
showed that not everyone from be-
low the Mason-Dixon line has roots
firmly entrenched in country soil.

His tight, 75-minute set here Aug.
2 owed more to Stax Records than
the Grand Ole Opry, as “Memphis
Thing,” from his Manhattan Rec-
ords debut, “Closer To The Flame,”
attests.

Jungklas came across as your av-
erage Joe who has no better luck
with love than any of the rest of us
poor fools who keep looking for the
right one in all the wrong places.
But by opening with such tunes as
“Big Bouffant,” “See That Girl,”
and ‘“Dizzy Blonde,” he hardly
seemed the type who’'d make
friends at a feminist consciousness-
raising session. However, as he
delved further into the album’s ma-
terial, he revealed an emotional side
that went far beyond the mere phys-
ical in such well-delivered songs as
“Make It Mean Something.”

Junkglas did everything hut
shake hands and kiss babies in an
effort to win over the small, polite
audience during the 12-song set. He
worked himself, if not the crowd,
into a frenzy, cajoling them to break
loose. The pleas succeeded; two-
thirds into the performance, while
rendering ‘“Take Me Back To 17,”
he ran into the audience, finally re-
ceiving the standing ovation he’d
worked for so hard.

Once hooked, the crowd refused
to let go. Following an encore,
Jungklas returned, and having run
out of original material, turned in a
splendid cover of “Summer In The
City.”

His band—guitarist Rick Di-
Fonzo, who shone on “Boystown’’;
bassist Dave Conrad; drummer
Chad Cromwell; and keyboardist
Jack Holder, who contributed nice
saxophone riffs on “Hello Heav-
en”’—kept pace with Jungklas every
step of the way. Although his en-
treaties to the crowd may have been
overdone, the show left no doubt
that Jungklas’ passionate rock’n-
'roll heart is in the right place.

MELINDA NEWMAN

THE CRAMPS
SCREAMING BLUE MESSIAHS
The Ritz, New York
Tickets: $15, $13.50

THAT THE CRAMPS have man-
aged to thrive for 10 years without
a U.S. major label deal is testimony
to their devoted cult following. And
that cult turned out in force here
July 31, enjoying every second of
this Elvis-meets-Dracula-meets-B-
movie-sleaze-meets-Iggy-mutant
rockabilly band’s spectacle of a
show.

The Cramps paid tribute to
rock’n’roll’s roots while twisting
them inside out in their own image.
Singer Lux Interior, who, along
with guitarist Ivy Rorschach, is the
only remaining original band mem-
ber, started the set decked from
head to toe in gold lamé, but all that
remained by the end were two gold

gloves.

Interior didn’t so much sing origi-
nal Cramps standards like “What'’s
Inside A Girl?” and covers like the
Trashmen’s “Surfin’ Bird” as much
as he assaulted them. But the
Cramps never did play the rockabil-
ly revival game very straight. De-
spite the touching cover of Rick
Nelson’s ‘“Lonesome Town,” the
Stray Cats they’re not.

Stripped of their visuals, the
Cramps would pass as a better-
than-average updated cartoon/hor-
ror-show version of the band in any
vintage Presley film. Their cover of
Elvis’ campy “Do The Clam” was an

. inspired choice.

Much of the intense crowd reac-
tion was for “Poison” Ivy’s gold bi-
kini and Interior’s dousing of vari-
ous parts of his body with wine,
climbing into the balcony, and
smashing microphone stands. As a
package, it works; the Cramps,
whose most recent album, “A Date
With Elvis,” is only available on im-
port, didn’t last this long on chops
alone.

The Screaming Blue Messiahs, an
English trio here to support its
Elektra album, “Gun-Shy,” was of-
ten reminiscent of a young Clash.
But the group traded in that band’s
speed, sloppiness, and aggression
for a more tempered, insistent,
rock-steady bottom.

Bald, 6-foot-tall singer Bill Carter
is an imposing figure and a monster
rhythm guitarist, but the Messiahs’
sound was monotonous, and they
failed to win over the audience to
any great degree.  JEFF TAMARKIN

EURYTHMICS
Greek Theatre, Los Angeles
Tickets: $19.50, $17.50, $11

A GIANT ZIPPER opened and the
curtains parted to reveal the latest
installment of that ongoing experi-
ment Dave Stewart and Annie Len-
nox call the Eurythmies. But in this
Aug. 4 stop on the group’s “Re-
venge” tour, it appeared that the
tweaking and fiddling has been sus-
pended in favor of plain old fun.

For a group of this stature, play-
ing a three-night stint at the com-
fortable Greek plus a night at the
Pacific Amphitheater in nearby Or-
ange County rather than a couple of
shows at the cavernous Forum
seemed a gracious move. And gra-
ciousness characterized the whole
performance.

Lennox was particularly expan-
sive, eager for contact with the au-
dience; she called for people to come
to the front of the stage and even
made a foray into the seats herself.
Stewart seemed to be having a very
good time rocking out on guitar as
he led the solid five-piece band
through supercharged versions of
recent songs and totally retooled
readings of earlier, more studio-ori-
ented material.

The up attitude held barely a
trace of the calculated image ma-
nipulation so often associated with
the Eurythmics. Lennox did, howev-
er, add another twist to her uncon-
ventional sensuality by finishing
the regular portion of the show
wearing nothing above the waist
save a red bra while singing—what

(Continued on next page)
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Amusement Business . o (Continued on preceding page) .
ross e nce
ARTIST(S) Yenug Date(s) Ticket Price(s) Capacity fiomolsy else’— “Would I Lie To You?” vored figures, Stern’s sustained
NEIL DIAMOND Madison Square Garden Center  July 24-31 $2,927,835 152319 Ron Delsner Ents. With the abundance of strength guitar notes, Jones’ bubbling funk
New York, N.Y. $20/315 sellout and spirit in the performance— bass riffs, and Smith’s clanging
B ALEN Sentrum " A ‘122;%"50 “"I”‘: Don Law Co. boosted by the standing, screaming, ~drum rhythms, with Mainieri’s
” SYCESHE, Mass. 6. e :"" p— and dancing crowd—this tour swirling vibe patterns adding to the
VAN HALEN L"‘ ﬁoe;cgumpa Aug. 46 ﬁ:ﬁ/m_w se,m SHBIEAT IS seems ripe for preservation on a  song’s at times ferocious power.
VAN HALEN Capital Centre Aug. 89 $497,136 31,071 Cellar Door Prods. concert video or live album or both. Brec!(er was able to mimic vnohp,
BTO Landover, Md. $16 31,600 STEVE HOCHMAN  woodwind, horn, and bell sounds in
BOB SEGER & THE SILVER Blossom Music Center Aug. 45 $484,304 37437 in-house full tonal variations apd even used
BULLETT BAND Cuyahioga Falls, Ohio $16/511 sellout STEPS AHEAD the Steiner EWI to kick off drum-
:;ZU;:);T“UNDERB'RDS o o prenpm povw Weda One Corcers L3 Bottom Line, New York beats. He readily alternated with
British Columbia Place ug. : , ia One Concerts Ltd. . . q ial.
TOM PETTY & THE Vancauver, B.C. ($472,521 Canadian) 28000 Tickets: $10 his unadorned sax, thpggh, espec_na]
HEARTBREAKERS $21 s ly on numbers requiring a dirtier,
STEVIE WONDER Centrum Aug. 16-17 $329,855 18,685 Michael Striar Presents TEPS AHEAD not only h?,s anew angrier attack. ]
Worcester, Mass. $18.50 25,000 Elektra album, “M_agnetlc_,” but ) Stern a]sp was a@ept at g]ectromc
STEVIE WONOER The Spectrum Aug. 8 $325,89% 18323 G Street Express also an even newer lineup. Since re-  aids, effectively using digital delay
Phiadelphia, Pa. 31850 sellout Stageright Prods cording ‘“Magnetic,” the group’s to achieve a two-note drone beneath
STEVIE WONDER CapalGae Aug. 10 :f;‘;;“ . gé;f:;h?}::z;‘s two stellar co-founders—tenor sax- an Indian raga-sounding solo pat-
—— . - ' ophonist Michael Brecker and vibra-  tern. Mainieri, meanwhile, looked
JIMMY BUFFETT Blossom Music Center June 21 $280,260 20,752 in-house . . . . Iy i in his delicate
Cuyahoga Falls, Ohio $16/812 sellout hax:plst/ keyboard}sF Michael Ma}n- perpetually intense in his elicat
RUN-D.M.C. Joe Lewis Arena Aug. 8 $210875 18,547 G Street Express ieri—have been joined by bassist fou}'-ma!]et techmqug, halving it
WHODINI Olympia Stadium $15.50/$1250 19,000 Stageright Prods. Darryl Jones, fresh off his record- during high-speed soloing.
BEASTIE BoYS petrel et Tautus Prods. ing and touring stint with Sting; JIM BESSMAN
RUN-D.M.C. The Arena Aug. 3 $235,089 16,697 G Street Express guitarist Mike Stern, best-known MICK TAYLO
WHODINI St. Louis, Mo. $14.50 17,853 Stageright Prods. for his previous work with Miles AYLOR
LL cooL ) Taurus Prods. Davis and David Sanborn; and for- The Bottom Line, New York
BEASTIE BOYS ‘ mer Journey drummer Steve Smith. Tickets: $10
AC/DC CwPaIage ) Aug. 15 $232,747 14,500 Bill Graham Presents With such a wealth of ta]ent, in
QUEENSRYCHE San Francisco, Calif. $17.50/816 sellout o0 . B q .
N - - - addition to a heavy reliance on elec- EST KNOWN FOR his six-year
WHITNEY HOUSTON Indiana State Fair Aug. 16 $225,965 16,287 Sunshine Promotions . R g a g £
SYLVIA TRAYMORE Indianapolis, Ind. $14.50/$12.50 seflout tronic gadgetry, this recent show (1969-75) stint as lead guitarist for
AC/DC Irvine Meadows Amphitheatre  Aug. 13 $225570 15,000 Avalon Attractions could easily have gone the way of the Rolling Stones, Mick Taylor
| QUEENSRYCHE Laguna Hills, Calif. $17.50/$12.50 sellout indulgent jazz/fusion excess. It made his debut as a headliner here
HUEY LEWIS & THE NEWS $t. John's Memorial Stadium Aug. 14-16 $223,361 . 14318 Concerts Prod. International didn’t, largely because the composi-  Aug. 1 with the first of four sold-out
St. Johns, Newfoundland, Canada 3297:02‘" Canadian) 16,200 Donald K Donald Prods. tions were open enough to allow shows.
X i er known
RUN-D.M.C. Oakland-Alameda County Aug. 16 22210 14818 Bill Graham Presents room for everyone, yet sufficiently . One _W(])u]dknev ha"i o i
WHODINI Coliseumn $16.50/315 sellout ls)trucéured to keep individuals in- xjomhhns ow- ﬁyta’I;‘)pr]oac this
LL cooL ) Oakland, Calif. ounds. gig, however, that Taylor was once
BEASTIE BOYS - . A case in point was the exotic  “the other Mick,” a member of the
JAMESITAYLOR Blossom Music Center Aug. 13 667 281 N “Beirut,” from the new album, world’s greatest rock’n’roll band, or
e e selout hich skillfully evoked that city’s that he was even the leader of this
AC/DC San Diego Sports Arena Aug. 12 $190,000 12,176 Fahn & Silva Presents Uit y e q y
QUEENSRYCHE San Diego, Caif. $16 sellout savage energy and conflict between  group. ) )
JACKSON BROWNE Irvine Meadows Amphitheatre * Aug, 17 $186,828 12543 Avalon Attractions traditional and modern forces. Standing off to the right of the
PETER CASE Laguna Hills, Calif. $19/$17.50/$12.50 15,000 Based on Brecker’s ground-break- stage, Taylor was physically and of-
AC/DC Cal Expo Grandstand Aug. 16 $173,185 10,49 8ill Graham Presents ing use of the Steiner EWI—a bi- ten musically in the shadow of his
UEENSRYCHE Californi i 16.50 12,200 g » : : - “
Q Sattornia Bate Fai sIs. ' zarre “Star Wars”-esque, clarinet- bassist and vocalist, Roger “Jelly-
{ . . . ” M
ZZToP Lawlor Events Center Aug. 11 $170,082 10,308 Rock N’ Chair Prods. like sYnthes.lzer hOOk.ed up to.a SO roll .’ItrOy’ &} WU .San Francisco
HONEYMOON SUITE Univ. of Nevada Reno $16.50 sellout puter disk drive via a musician (ex-Electric Flag) who,
Reno, Nev. wide-connecting cable—the tune along with keyboardist David Co-
SANTANA Shoreline Amphitheatre Aug. 17 $159,83 10,088 8itt Graham Presents built upon his central Eastern-fla- hen (of Country Joe & the Fish), had
Mountain View, Cal. $16.50/314 50 15,000 : only met Taylor a week before this
Tl e, e g s e t0ur opencd. Drummer Colin Allen
Center CETERA SAVORS SUCCESS had played with an]or in John
Lousiville, Ky. Conti Mayall’s Bluesbreakers.
ontinued from page 25) o :
AC/DC Tarrant County Convention Aug. 5 $149,580 10,695 Stone City Attractions ( / pag With almost no time to rehearse,
QUEENSRYCHE enter oL R A was more labored than anythin the band stuck to standards by the
P Ise,” h likes of B.B. King and Muddy W
HANK WILLIAMS JR. & THE BAMA  Charlote Coliseu Aug. 16 $14643 10,099 Kaleidoscope Prods else, hesays. tkes ot B.8. Aing and Muddy Wa
BAND Charlotte, N.C. $14.50 seflout I’m not about to go out there and  ters; this could have been any good
MARIE OSMOND open for somebody or play 1,200- blues band in any bar on any night
RUN-D.M.C. Myriad Convention Center Aug. 1 $143,275 11,826 G Street Express seat halls. To me, touring’s nothing  in any town.
{{“3:5'{' ) G S el Stageright Prods more than an overrated moneymak- For his part, Taylor’s playing was
BEASTIE BOYS ing proposition. You don’t always up to par, but, sticking to simple
EDDIE MURPHY Cajundome Aug. 17 $140,601 9,453 LA Magic Promotions have to go on the road—you should apq stra_nght blues mz_;tgrnal, he ex-
THE WEATHER GIRLS Lafayette, La. $15.50 9,850 want to go on the road. So I'm real-  hibited little of the brilliance he did
u;uv aurr::,nnu: CORAL Son Dlago Open Al Theatr Aug. 56 $135,353 8,489 Avalon Attractions ly waiting at least until after the on such classic Stones albums as
ReETER AN San i, Calt RO 08is . second album. It'll have to be when  “Exile On Main Street” and “Sticky
. = (PO : ”
EDDIE MURPHY Batimore Civic Center Aug. 3 $126015 8371 Cellar Door Prods. I'really want to do it. Fingers.
Baltimore, Md. $15.50 13641 JEFF TAMARKIN
38 SPECIAL Mississippi State Fair Coliseum Aug. 13 $125,104 8,936 Mid-South Concerts
TED NUGENT Jackson, Miss. sl 10,000
AC/0C Tucson Community Center Aug. 9 $123,900 8,508 Feyline Presents
QUEENSRYCHE Tucson, Ariz. $15.75/$14.75 sellout P u B L 'C IT Y
AC/DC Herisfair Arena Aug. 7 $123,485 8,908 Stone City Attractions
QUEENSRYCHE San Antonio Convention Center $15 12,200 P R l " T s
San Antonio, Texas
ILJ?)‘II(E(REZOY &noxvi:t (;ivic Auditorium Aug. 14 g]lflsjdn ?b‘ggo Mid-South Concerts ’ LIETogranhea On Heavy Gloss Stock
AC/DC rnn:m &r:n ";(c te Aug. 11 312.1530 3,3'53 Eveing Star Prod: BLACK & WHITE 8x10's
mas ack Lenter 8. » vening Star Prods.
QUEENSRYCHE Univ. of Nevada at Las Vegas $15/$13.50 10,000 S00 - $60.00 1000 - 85.00
Las Vegas, Nev. COLOR
ALABAMA Hiinois State Fairgrounds Aug. 16 $117,710 12845 in-house 1000 - $388.00
AIR SUPPLY zp""fif,'f; m@ for the A ::fﬁl.‘l/’s :1:0 e e " Above Prices include Typesetting & Freight
reaf s Center for t ug. 14 £ X ew England Programming .
Performing Arts $17.50/$15.50/$13.50 15,000 Send 8xI0 Photo - Check or M.0.
Mansfeld, Mass. Full Color & B/W Posters
38 SPECIAL Barton Coliseum Aug. 12 $110,726 1,909 Mid-South Concerts composites - Cards - Other Sizes
TED NUGENT Little Rock, Ark. $i4 10,000 -
LOVERBOY Freedom Hall Civic Center Aug. 11 $108,860 7410 Sunshine Promotions reunion send ®or Catalog & Samples
DOKKEN Johnson City, Tenn. $15.50/$14.50 9,500 arena
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Diva Duet. Elektra’s An-ita Baker and Atlantic’s Roberta Flack share smiles
during a recent party for Baker in New York. (Photo: Chuck Puliin).

BY JEFF HANNUSCH

NEW YORK Durability has been
the earmark of Johnnie Taylor’s
lengthy career. The 48-year-old,
Dallas-based singer has embraced
gospel, doo-wop, pop, blues, Mem-
phis soul, and even disco during his
tenure as a recording artist.

There have been numerous highs
along the way—records like 1968’s
“Who’s Making Love” and 1975’s
“Disco Lady”’—but Taylor has also
paid the price of success with two
heart attacks and a much publicized
drug rehabilitation.

“All that’s behind me,” says Tay-
lor. “I've learned from my mistakes.

2

by Nelson George

EVER SINCE NBC’S “Motown 25 special and the
use of Motown hits in “The Big Chill,” the company’s
impact as an oldies label has, to some degree, out-
stripped its place in the contemporary marketplace.
Despite the superstar sales of Lionel Richie and Ste-
vie Wonder and the rise of El DeBarge, the label’s
biggest stars remain the music of its past, a catalog of
hits that were as influential as those of the Beatles
and as durable as any popular music ever made. In
commercials, in a wide range of radio formats, and in
the music of young composers, the Motown sound can
be heard even if the particular set of individuals, cir-
cumstances, and econom-

RHYTHMGBLUES

ny. Wilson hasn’t written a scandal-sheet history of
Motown, but there is plenty of history in “Dreamgirl”
that only she could know.

SHORT STUFF: Cyndi Lauper does her interpreta-
tion of Marvin Gaye’s “What’s Going On?” on her up-
coming Epic atbum, “True Colors” . . . George Benson
is about to hit the road to promote his just-released
Warner Bros. album, “While The City Sleeps,” and its
first single, “Kisses In The Moonlight” ... Tina
Turner will be quite visible in the coming months. The
first single—*“Typical Male”—from her “Break Every

Rule” -album on Capitol

ic conditions that pro-
duced it can never be re-
created. Many of its
makers are dead (Marvin
Gaye, James Jamerson,

New TV series underscores
Motown’s place in history

just hit the streets. The
tune was produced and
co-written by Terry Brit-
ten with Greg Lyle. This
is the team that created

Benny Benjamin) and so
is the mix of opportunism
and innocence that made it work.

What does live on is Motown’s ability to tap into the
memories and old-time feeling of that Motor City mu-
sic. The latest illustration is ‘“Motown On Showtime,”
a six-part series that begins on the cable channel Fri-
day (29). The first show, hosted by Stevie Wonder, fo-
cuses on the Temptations and Four Tops, mixing vin-
tage clips with new footage. Despite patches of hokey
narrative spoken (though not written) by Wonder,
there are some wonderful moments for old “Big Chill”
types provided by the contrast between current foot-
age of the Tops and Temptations and photos and film
from the groups’ golden age. The highlight of the
Four Tops segment of the show is not a scene from
Dick Clark’s “Where the Action Is” or the Tempta-
tions/Supremes special (though those are pretty
good), but when the Tops and Aretha Franklin (Ree,
to the Tops) show that in addition to her much-cele-
brated singing voice, the Queen of Soul is one very
tasty pianist. A clip, with an introduction by Ed Sulli-
van, of the Temptations and Supremes performing
each others’ hits is wonderful as well.

In that clip we see Mary Wilson, with Cindy Bird-
song, bouncing through Cholly Atkins’ choreography
on the side of the stage. Wilson became a legend for
working on the sidelines pleasantly. But those days
are over in more ways than one. With her upcoming
St. Martin’s Press book, “Dreamgirl: My Life As A Su-
preme,” Wilson steps to the front of the stage to tell
her side of the story. Not only is the book revealing of
the much-talked-about relationships among Berry
Gordy, Diana Ross, and Flo Ballard, it holds up
many other Motown stars to surprisingly close scruti-

“What’s Love Got To Do
With It.”” The singer’s
autobiography, “I, Tina,” will be published by William
Morrow in September ... Reggae dub poet Mutabar-
uka is back with another collection of politically po-
tent raps on “The Mystery Unfolds,” on Shanachie. ..
A group singing under the Main Ingredient banner
has a 12-inch on Zakia Records called “Give Me Your
Love” b/w “Do Me Right.” But Zakia’s current claim
to fame is Eric B featuring Rakim with the rap “Eric
B Is President,” which contains the classic lyric, “She
thought I was a doughnut/So she tried to glaze me.”

Black radio may be pleasantly surprised by Miles
Davis’ Warner Bros. debut, “TuTu.” Executive pro-
ducer Tommy LiPuma enlisted producer-artist and
ex-Davis band member Marcus Miller to co-produce
and write the bulk of the album. Another fusion alum-
ni, George Duke, produced and wrote a song. Togeth-
er, LiPuma, Miller, and Duke move Miles into a more
accessible mellow funk direction. Two songs,
“Splatch” and “Full Nelson,” are even 12-inch materi-
al. The much-talked-about Prince/Davis collaboration
never came together . . . Latimore has a new alburn of
deep-dish soul on Malaco called “Every Way But
Wrong.” Veteran soul writers Denise LaSalle, Phil-
lip Mitchell, and Homer Banks contributed songs,
which Wolf Stephenson produced ... Genobia Jeter
makes her RCA debut with a woman’s touch behind
the board: Lesette Wilson and Me’lisa Morgan co-pro-
duced and wrote “All Of My Love” ... The Washing-
ton, D.C.-based, black-owned indie label Krystal Rec-
ords has a new single, “Whatever It Takes” b/w “I
Can’t Take It,” by Gloria D. Brown.

It doesn’t matter how drunk you get
or what drug you take, when you
sober up you still have to take care
of business or you won’t survive.”

Taylor’s current album, “Wall To
Wall,” his second for the Jackson,
Miss.-based Malaco label, has hung
solidly on the charts for more than
25 weeks. Like his previous effort,
“This Is Your Night,”” Malaco re-
ports that “Wall to Wall” has sold in
excess of 100,000 units. In addition,
his singles have done 30,000-40,000
copies. ’

‘| like a song that
tells a story
and hits home’

“I'm definitely enjoying being at
Malaco,” he says. “It reminds me of
the early days at Stax. I feel like I'm
part of a building process. Every-
body there works hard and pulls to-
gether.”

However, Taylor points out one
important difference between Ma-
laco and Stax. “Malaco is into sell-
ing albums. Stax was into singles.
Sure, we did some albums there, but
usually they had a couple of good
tunes and the rest were fillers. Ev-
ery song we record at Malaco is
treated like a potential million-sell-
er.
“I think to market an album suec-
cessfully you need to take a year.
Malaco doesn’t have a lot of artists
so they can take more time to push
you. When ‘Wall To Wall’ first came
out, it didn’t really do much, but it's
gradually built to the point where
right now it’s probably selling bet-
ter than it ever has.

“When I was with Columbia, they
had 300 other artists to sell. If you
didn’t make some noise right off the
bat they forgot about you,” he says.

Taylor also has special praise for
the material Malaco offers him.
“They’ve got some great writers,”
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Dallas Singer Has Embraced Many Styles
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