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New Superstar Videoclips Buying Groups Provide Purchasing Power 

Defy The Budget Cutters VID DEALERS BAND TOGETHER 
BY STEVEN DUPLER 

NEW YORK If record labels are 
making good on their pledge to 
chop videoclip budgets (Billboard, 
April 19), superstar acts are appar- 
ently impervious to the axe: A slew 
of new albums by multiplatinum 
artists is being supported by video - 
clips with unprecedented budgets. 

Even Journey, which eschewed 
clips in favor of other promotional 
vehicles for the initial two singles 

Radio '86 Sets 
Sights On Top 

Gathering Yet 
BY BILL HOLLAND 

WASHINGTON A year's worth 
of hard work and careful planning 
by the National Assn. of Broad- 
casters (NAB) and the National 
Radio Broadcasters Assn. (NRBA) 
has paid off: Radio '86, the annual 
radio -only meet, convening 
Wednesday through Saturday (10- 
13) in New Orleans, could prove to 
be the biggest such gathering to 
date. 

Located at the New Orleans 
Convention Center, within walking 
distance of the eight Radio '86 ho- 
tels, the convention already re- 
ports all -time highs for exhibitors 
(95), hospitality suites (also 95), 

(Continued on page 93) 
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off its current album, is throwing 
its hat into the superbudget -video 
arena. 

Priciest among the fall clip crop 
appears to be Lionel Richie's 
"Dancing On The Ceiling," a pro- 
duction extravaganza that called 
upon the talents of Hollywood di- 
rector Stanley Donen and used al- 
most 100 extras. The clip is said to 
have cost in the neighborhood of 
$500,000- perhaps the most expen- 
sive shortform music production 
ever. 

Although labels decline to com- 
ment, the megabudget clips seem 
to indicate continuing faith in the 
promotional power of video de- 
spite reports earlier in the year 
that the record companies are re- 
evaluating video's role. The labels 

(Continued on page 93) 

BY TONY SEIDEMAN 
NEW YORK Facing increasing 
competition from mass merchandis- 
ers and their growing sell- through 
market, many video retailers are 
banding together into buying 
groups to develop purchasing mus- 
cle and share marketing experience. 

"It's happening. We're being ap- 
proached," says Brian Woods, vice 
president of sales and marketing at 
Nashville -based distributor Ingram 
Video. 

Three groups are either ;in opera- 
tion or moving toward it: 

The American Video Assn. 
(AVA), a 2,000- member hardware 
retail organization, has just made 
its largest move to date into video 
software, establishing a 100% stock - 
balancing program for nontheatri- 

ADVERTISEMENTS 

cal product. 
Several New England -based 

video specialty dealers have com- 
bined their resources to get better 
deals on product prices and co -op 
money, with four dealers that repre- 

sent 11 s ores forming the nucleus 
of an organization they plan to ex- 
pand in I987. 

A group of retailers represent- 
ing about 150 stores nationwide will 

(Continued on page 93) 

Labor Day Works For Video 
Weekend Rentals, Sales Rise 

This story prepared by Chris 
Morris and Earl Paige. 

LOS ANGELES Video retailers 
across the country report that rentals 
boomed and sell- through showed sig- 
nificant gains during the Labor Day 
weekend. 

"Our newer store owners think it's 

I o NEW SONGS 
THE NEXT 

BIG THING 

HOT SUMMER 
N 1985 

PHANTOM, ROCKER & SLICK are what rock'r'roll is all about. 
Hard driving, brash and uncompromising, the trig is back with 
their second EMI America album COVER GIRL (ST 17229) 
featuring a scorching version of "Long Cool Woman In A B ack 
Dress." Produced by Pete Solley. Ships September 19th. 

"THE DOCTOR" IS IN! With 2 plaii,um and 3 gold records, 
Cheap Trick continue the tradition of aggessive pop on their 
new album, "The Doctor" -with standout tracks like "KISS ME 
RED," " T'S UP TO YOU" and "TAKE ME TO THE TOP." 
"THE DOCTOR" (FE 40405). CHEAP TRICK. They make house 
calls, on Epic Records, Cassettes and Compact Discs! 

Christmas already," says Gary Van - 
derwell, president of the 49 -store Dis- 
count Video chain in Detroit. "We 
were up 25% in total volume com- 
pared to any other given weekend, 
and up 20% compared to, say, a July 4 
or Memorial Day weekend." 

Action for Discount Video was 
heavily rental -oriented, with A titles 
renting out completely. "I came in 
and looked at the shelves, and older A 

(Continued on page 92) 

Hot Product, 

Weather Boost 

Music Sales 
B''( GEOFF MAYFIELD 

NEW YORK Thanks to another 
fresh round of hit product and pock- 
ets of rainy weather, many music 
retailers say they enjoyed brisk 
business over the Labor Day 
weekend. 

Huey Lewis & the News led the 
new releases, according to dealers, 
an expected burst considering the 
nultiplatinum success of their last 
Chrysalis album, "Sports," and the 
popularity of the group's singles 
from 1985's MCA "Back To The Fu- 

(Continued on page 92) 
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RECORDS 

A &M Records 

Home of the universe's best sales and promotion staf 
CHUCK BLIZIOTIS 
DICK BOZZI 
JB BRENNER 
AL CAFARO 
RICH CALLAWAV 
ED CLIMIE 
PAUL CROWLEY 
SUE DE BENEDETTE 
IRIS DILLON 

JERRY DOUGH MAN 
LESLIE DOYLE 
LEE DURHAM 
DAVID FITCH 
GWEN FRANKLIN 
BOO FRAZIER 
BOB FREESE 
KEITH FRYE 
RICHIE GALLO 
JESUS GARBER 

DENISE GEORGE 
BILL GILBERT 
JILL GLASS 
KAREN GLAUBER 
ROSS GRIERSON 
CHUCK GULLO 
CURTIS HAWKINS 
MARK JAFFE 
STEP JOHNSON 
WOODY JOHNSON 

CHRIS KERR 
JON KONJOYAN 
ELISE KOLESKY 
CHARLEY LAKE 
CRAIG LAMBERT 
NANCY LOMBARDO 
AL MARKS 
PATTI MARTIN 
MARK MAZZETTI 
MICHAEL MEDINA 

MICHAEL MENA 
DICK MERKLE 
JUN MHOON 
CHARLIE MINOR 
MELANIE MOORE 
MICHAEL REDWINE 
STEVE RESNIK 
SUSAN ROSSON 
DONNIE SELLERS 
JAYNE SIMON 

NICK STEARN 
DAVID STEFFEN 
GREG STEFFEN 
RICK STONE 
KELLY SUMMERS 
BOB TARANTINO 
MARK WILLIAMS 
EVA WOOD 
JORDAN ZUCKER 
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1 NEWS "-Video retailers are banding together to compete with 
mass merchandisers. Several superstar acts are releasing ex- 
pensive clips despite labels' claims that they are reducing their vid- 
eo budgets. Rentals post big numbers at video outlets during the 
long Labor Day weekend. Music retailers report that they did 
brisk business over the Labor Day weekend. Radio '86 looks to 
be the biggest such gathering to date. 0-3 /The Monkees and Bill 
Cosby score their first gold albums in almost two decades in the 
August certifications. 0-4 /Philadelphia International Records is re- 
emerging as an industry force. 0-6 /Metallica reaches the top with- 
out the benefit of much airplay or video exposure. 

4 Executive Turntable 42 Jazz 
22 Newsmakers 42 Gospel 
39 Latin 80 Album & Singles Reviews 
39 Classical 94 Inside Track 
41 Dance Trax 

9 COMMENTARY A censorship crusade targets rock. Letters. 
10 RADIO WYEN Chicago converts from MOR /AC to the Z -Rock 

format. Newsline. Out of the Box. 0-15 /Vox Jox. 0-16 /Promo- 
tions. 0-17 /Yesterhits. 0-18 /Featured Programming. 0-25 /Washing- 
ton Roundup. 0-29 /PD To PD. 

R -1 RADIO SYNDICATION FOCUS 
30 TALENT PolyGram's ELP and the Moody Blues enjoy re- 

newed success. On the Beat. 0-31 /Talent in Action. Boxscore. 

33 COUNTRY The Oak Ridge Boys deny they are breaking up. 
Nashville Scene. 

43 VIDEO MUSIC A new study concludes that the amount of vio- 
lence in videoclips pales in comparison to that on TV. Video 
Track. 0.44 /New Videoclips. 0-MTV Programming. 

WO -1 WESTWOOD ONE SUPPLEMENT 
45 RETAILING Yorktown Music Shops Inc. of Chicago is expand- 

ing into other markets. 0-49 /Grass Route. 0-50 /On Target. 0-52/ 
New Releases. 

53 VIDEO RETAILING .-Distributors and retailers square off in 
VSDA seminars. 0-57 /Video Plus. 

59 PRO AUDIO /VIDEO 0-NFL Films moves into the video post - 
production field. Sound Investment. 0-60 /Audio Track. 

64 HOME VIDEO Vestron Video readies a documentary on the 
Titanic for mid -December release. 0-66 /Newsline. 0-67 /Fast For- 
ward. 

70 BLACK Sylvia Rhone lands a top spot at Atlantic Records. 
The Rhythm & the Blues. 

75 CLASSIFIED ACTIONMART 
77 INTERNATIONAL Record and tape sales are down in 

France. Newsline. 

78 CANADA 0-CHUM-FM is still No. 1 in the Toronto market. Ma- 
ple Briefs. 

86 FINANCIAL Movies and music have a symbiotic relationship. 
Newsline Financially Speaking. 

87 UPDATE 0-Lifelines. Calendar. 

CHARTS 11-6 /Chartbeat: Producer Giorgio Moroder has his sev- 
enth No. 1 pop hit with Berlin's "Take My Breath Away." 

Top Albums Hot Singles 
15 Rock Tracks 16 Adult Contemporary 
36 Country 28 Power Playlists 
39 Classical 33 Country Singles Action 
42 Jazz 34 Country 
46 Compact Disks 40 Dance /Disco 
74 Black 70 Black Singles Action 
79 Hits of the World 72 Black 
88 Top Pop 79 Hits of the World 

Hot 100 Top Video /Computer 
45 Computer Software 84 Hot 100 Singles Action 

53 Kid Video 
57 Videocassette Rentals 
62 Videocassette Sales 
66 Music Videocassettes 
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Cosby, Monkees Mine August Gold 
Year's Certifications Off Slightly 

BY PAUL GREIN 
LOS ANGELES Two long -dor- 
mant recording acts who hadn't 
landed gold albums since 1968 made 
it back to the winner's circle in Au- 
gust. 

Bill Cosby's debut release for 
Geffen Records, "Those Of You 
With Or Without Children," became 
his first gold album since "200 
M.P.H. "; the Monkees' Arista re- 
leases "Greatest Hits" and "Then 
And Now" became their first since 
"The Birds, The Bees & The Mon- 
kees." 

Arista first released the Mon- 
kees' "Greatest Hits" 10 years ago, 
prompting a miniresurgence of the 
group's popularity. But that was 
dwarfed by this summer's revival, 
which has once again made the 
group a hot item. 

The success of Cosby's album is 
linked to his blockbuster NBC -TV 
series. Cosby is the most popular 
comedy artist in recording history: 
His first seven comedy albums for 
Warner Bros. were certified gold. 

The Recording Industry Assn. of 
America (RIAA) certified two plati- 

num albums in August, bringing 
the year -to -date total to 43. The 
RIAA certified 11 gold albums, up- 
ping the year -to -date figure to 87. 
Both categories are down slightly 
from last year at this time, when 
there were 45 platinum and 90 gold 
albums. 

Genesis' "Invisible Touch" was 
certified gold and platnium simulta- 
neously in August. It's the band's 
sixth straight gold album and its 
third in a row to go platinum. For- 
mer band member Peter Gabriel 
also went platinum, with his Geffen 
debut, "So." 

Alabama's 1980 RCA debut al- 
bum, "My Home's In Alabama," 
was certified double platinum in Au- 
gust. It's the band's fifth album to 
top the 2- million -unit sales plateau. 

Heart's self- titled 1985 debut Cap- 
itol album was certified quadruple 
platinum in August. The steady -sell- 
ing title has now tied the 4- million- 
unit sales level that was quickly at- 
tained by the "Miami Vice" sound- 
track, its chief competitor on the 
Top Pop Albums chart last winter. 

AC /DC's "Who Made Who" was 
certified gold in August, becoming 

the band's 11th consecutive gold al- 
bum. That's its entire output on At- 
lantic, discounting 1984's "'74 Jail- 
break," a minialbum release of ear- 
ly recordings. 

Andreas Vollenweider notched 
his first gold album with "White 
Winds." The CBS Masterworks art- 
ist is the second new age performer 
to land a gold album, following 
Windham Hill's George Winston. 

Two veteran black artists earned 
their third consecutive gold albums 
in August. Midnight Star scored 
with "Headlines "; Jeffrey Os- 
bourne hit with "Emotional." 

Here's the complete list of Au- 
gust certifications. 

Multiplatinum Albums 
"Heart," Capitol, 4 million. 
Alabama's "My Home's In Ala- 

bama," RCA, 2 million. 
Janet Jackson's "Control," 

A &M, 2 million. 
Platinum Albums 

Genesis' "Invisible Touch," At- 
lantic, its third. 

Peter Gabriel's "So," Geffen, his 
first. 

IFPI Fears Major Outbreak 

Gold Albums 
(Continued on page 92) 

Counterfeiting On The Rise In Malaysia 
BY CHRISTIE LEO 

KUALA LUMPUR The discovery 
of counterfeit recordings in a recent 
raid by IFPI investigators here has 
raised fears that Malaysia could 
soon face a second scourge along- 
side its already rampant piracy. 

"This is certainly a more damag- 
ing and threatening situation," says 
Kassin Cha Tong, the international 
label group's deputy regional direc- 
tor for the Asia /Pacific area. "We 
now have both piracy and counter- 
feiting to contend with, either of 
which could destroy the legitimate 
record industry here." 

IFPI officials say they believe 
many pirates may be switching to 
counterfeiting because of the indus- 
try's aggressive attack on piracy. 
Despite a backlog of pending court 
cases, numerous raids have been 
carried out around the country in 
the last three months in a concerted 
effort to contain the problem. Nev- 
ertheless, illegal product is still esti- 
mated to account for some 60% of 
the total market for prerecorded 
music. 

Counterfeit activity was said to 
have first come to light with the re- 
lease of USA For Africa's "We Are 
The World" cassette in April 1985. 
Subsequent below -par sales of ma- 
jor releases aroused record compa- 
ny suspicions. 

Says Gunter Zitter, WEA manag- 
ing director: "It seemed too much of 
a coincidence when three of our 
best -selling domestic releases, 
which the retailers claimed were 
selling well, stopped short at 24,000 
units with no repeat orders. This is 
highly irregular given the track rec- 
ords of the artists involved. When 
we made surprise checks at a num- 
ber of retail outlets, we found coun- 
terfeit copies." 

Zitter says that the surface noise 
on the alleged fakes suggests they 
were recorded by album transfer. 

Counterfeiters, he adds, have gone 
so far as to duplicate WEA's securi- 
ty labels in addition to price stickers 
and casings. In an effort to combat 
the practice, WEA has provided all 
retailers with so- called verifiers, 
torchlike instruments that show up 
the luminous watermark on securi- 
ty stickers. 

So far, counterfeiting appears 
largely confined to domestic prod- 
uct. Items seized in the IFPI raid 
came from CBS, PolyGram, and 
WEA, but the latter, with the great- 

est number of local acts, seems to 
be the worst hit. The company now 
plans to spearhead a public aware- 
ness campaign against illegal 
product. 

"We want to be involved in gar- 
nering support from the govern- 
ment and the public in taking action 
against these thieves," says Zitter. 
"Unlike piracy, where consumers 
know what they are getting for 
their money, counterfeit product 
poses an entirely different problem 

(Continued on page 93) 

Fifipino Pirate Sentenced 
To 111/2 Years In Prison 

BY GLENN A. BAKER 

MANILA Beleaguered Asian rec- 
ord industry leaders are jubilant 
following a landmark music piracy 
case in the Philippines, in which a 
Manila record store owner was 
sentenced to a prison term of 111/2 
years. The sentence came more 
than six years after police seized a 
quantity of illegal cassettes by lo- 
cal stars Freddie Aguliar and Eva 
Eugenio. 

In the Manila Regional Trial 
Court, Judge Zosimo Z. Angeles 
sentenced businessman Mariano 
Chan to 23 consecutive jail terms 
of six months and one day, plus 
damages of the piso equivalent of 
$2,500 to each complainant. . 

Daniel Olivares, president of the 
Philippines Assn. of Record Indus- 
tries (PARI), used the widely re- 
ported sentence to warn other pi- 
rates that they would be pursued 
and charged under Presidential 
Decree No. 1988, which prescribes 
a fine of up to $5,000 and a manda- 
tory prison term of up to one year 
for every infringement. 

"Producers of Filipino songs can 
now heave a sigh of relief," says 
Olivares. 

The relief for international copy- 
right owners is not quite so dra- 
matic, as underlined by the case of 
a second record store owner. The 
retailer, Susan Salonga Escano, 
was found guilty of "unfair com- 
petition" for pirating Beatles re- 
cordings, but ordered to pay only 
$60 in damages to PARI. 

The common court decision will 
stand until a new procedure for 
the adequate registration of for- 
eign copyrights is implemented. 
As it stands in this country, where 
pirate tapes are estimated to ac- 
count for 40% of all sales (as com- 
pared with 95% in Thailand and 
100,. in Indonesia), international 
repertoire has virtually no protec- 
tion from piracy. 

"Our courts are much more con- 
cerned with the piracy of Filipino 
songs," concedes WEA general 
manager Ramon Chiaying. "The 
failure to register many copy- 
rights has resulted in most of the 

(Continued on page 93) 
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`Philly Sound' Returns To Charts 
PIR Back On The Scene Via Manhattan 

BY NELSON GEORGE 

PHILADELPHIA A year after 
signing a distribution agreement 
with Capitol /EMI through its Man- 
hattan label, Philadelphia Interna- 
tional Records (PIR) -the label that 
helped move black music into the 
pop mainstream in the '70s -is re- 
emerging as an industry force. 

Ten years ago, the label, founded 
by Leon Huff and Kenny Gamble 
and distributed by CBS, was a domi- 
nant force. It had a string of hit sin- 
gles, by such acts as Harold Melvin 
& the Bluenotes ( "Wake Up Every- 
body") and the O'Jays ( "I Love Mu- 
sic," "Livin' For the Weekend "), 
that made the "Philly sound" 
legendary. 

PIR scaled down its operations in 
the late '70s and by the early '80s 
had begun to get rid of artists, writ- 
ers, and producers. The company 
did, however, keep the Mighty 
Three publishing company, owned 
by Gamble, Huff, and Thom Bell. 

Blazing the comeback trail for the 
label now is Shirley Jones' "Do You 
Get Enough Love," a recent No. 1 

black single written by longtime 
Philadelphia music figure Bunny 
Sigler and co- produced by Sigler 
and Gamble. And initial reaction to 
Phyllis Hyman's "Old Friend," writ- 
ten by Linda Creed and produced by 
Thom Bell, has been exceptional. 

"It's the same basic formula we 
had when we started at CBS," says 
Gamble of the company's new start. 
"There is more pressure on us 
working in the structure of these 
major companies, because their 

first priority is Capitol and EMI. So 
we have to push to make our pres- 
ence felt in the system. We work 
harder in the studio to get our rec- 
ords to sound a certain way, and 
then we have to really rely on our 
relationship with people from 
around the country." 

Gamble says negotiations with 
the Capitol family began before the 
founding of Manhattan Records. 
"We first started talking to [EMI 

Music worldwide chief] Bhaskar 
Menon. One of the things we looked 
at is that it's an international com- 
pany. Most other companies had a 
lot of other black music, and this 
was a company that didn't. There 
was a hole we thought we could 
fill." 

PIR plans to utilize in -house staff 
writers and producers on its upcom- 
ing releases. In its heyday, the com- 

(Continued on page 87) 

Soundwings Takes Flight 
Patrick Williams At The Helm 

BY IRV LICHTMAN 

NEW YORK Composer /conduc- 
tor /record producer Patrick Wil- 
liams has established Soundwings 
Records, which will produce a line 
of digital -only sessions. 

The label's first three albums re- 
flect Williams' intention to focus on 
sounds that combine elements of 
jazz, classical, and pop. 

Soundwings, based in Santa Mon- 
ica, is being distributed in the U.S. 
and Canada by the Welk Record 
Group. Foreign licensees are now 
being lined up. 

Two of Soundwings' first re- 
leases feature jazz trombonist Bill 
Watrous, backed by an orchestra 
led by Williams, and saxophonist 
Tom Scott. The third is "Gulliver," 
an adaptation of "Gulliver's Trav- 
els" by comedy writer Larry 
Gelbart, with a symphonic score by 

New U.S. Division 

Williams performed by the Royal 
Philharmonic Orchestra. Sir John 
Gielgud narrates the recorded ver- 
sion of the work, which will be pre- 
miered Oct. 10 at Yale Univ. with 
Tony Randall narrating. 

The CD version of the Bill 
Watrous album, "Someplace Else," 
contains a song not offered on the 
LP. 

Future product now in production 
includes sessions by flutist Hubert 
Laws, arranged and produced by 
Williams; a big band date led by Wil- 
liams, to be produced in New York 
by Phil Ramone; and a concept al- 
bum by vocalist Ronee Martin, 
heard on the Tom Scott album "One 
Night /One Day." 

Williams has also booked Carne- 
gie Hall for a March 23 concert fea- 
turing jazz and classical artists 
playing with the American Sympho- 

(Continued on page 92) 

Sonotone Pursues Latin-Dance Crossover 
BY ENRIQUE FERNANDEZ 

NEW YORK Sonotone Music, a rel- 
atively new label in the U.S. Latin 
market (see Notas, page 39), has a 
hook for its prospective artists that 
until now only the majors could offer: 
American dance music crossover. 

This summer, Sonotone, which is 
linked to Venezuela's Sonografica, 
opened its own American dance mu- 
sic division, Sonotone Records. The 

company hopes to entice hot Latin 
talent eager to follow the successful 
footsteps of Miami Sound Machine, 
which achieved pop crossover 
through the dance music market. 

The director of Sonotone's new di- 
vision is veteran producer Ray Marti- 
nez, who also runs his own indepen- 
dent dance music label, Paris Interna- 
tional Records. So far Martinez has 
recorded Maga, a group signed to the 
Paris label, and Clouds, a Miami- 

Pittman, MCA /Mr Deal 
NEW YORK Bob Pittman is ex- 
pected to leave his post as presi- 
dent, CEO of MTV Networks by 
Jan. 1 to launch a new entertain- 
ment and communications com- 
pany in partnership with MCA 
Inc. (Billboard, Aug. 16). 

A formal statement confirm- 
ing the MCA /Pittman tie was 
made Sept. 3 through the offices 
of MCA Inc. president, CEO Sid 
Sheinberg. 

Although MCA Inc. and Pitt- 
man are partners in the MCA - 
funded venture, MTV Networks' 
parent, Viacom International 
Inc., is named as a "participant" 
in the new company's first ven- 
ture, a label formed in associa- 

tion with MCA Records. 
Commenting in a press release 

on the new label, which has not 
yet been named, Irving Azoff, 
president of the MCA Music En- 
tertainment Group, said, "The 
emergence of music video has 
changed forever the way we mar- 
ket music and has significantly 
expanded the potential for re- 
cording artists. 

"No person has been more in 
tune with contemporary music 
and with music videos than Bob 
Pittman, and MTV's accomplish- 
ments reflect that." 

Pittman was a central figure in 
establishing the 24 -hour video - 
clip cable channel five years ago. 

4 

sound (Latin /American pop fusion) 
band signed to Sonotone Music. 

In the coming weeks, Martinez 
plans to release 12 -inch versions of 
Maga's "When Push Comes to 
Shove" and Clouds' "Under Control," 
a dance remix of a cut from the 
group's recent Latin album "Todo 
Bajo Control." In all, Martinez plans 
16 releases within the next 15 
months. 

Crossover works both ways, and 
that's one of the label's appeals. "I 
see potential for Latin artists cross- 
ing over into the American dance 
market and American artists cross- 
ing over into the Latin market," ex- 
plains Martinez. Using the label's 
powerful Venezuelan connection, 
Martinez plans to release some of his 
dance records in Venezuela, where 
there is a heavy dance -oriented 
market. 

The Venezuelan connection also 
helps with one of the key marketing 
items in American music: video. Since 
the parent company, 1BC, owns its 
own television studios, TV network, 
and video production facilities in Ven- 
ezuela, Martinez plans to produce 
clips there for his label's artists. 

"We're also looking into a couple of 
Italian licenses for some high -energy 
dance music," says Martinez. "And 
we're looking for more local groups, 
and for independent productions 
from New York DJs who have music 
from the street. We're going to give 
street people a listening." 

Boston's Back. MCA Records executives toast members of Boston on the 
release of their long- awaited album, "Third Stage," during a listening party in 

Los Angeles. The band's first album is thought to be the biggest -selling debut 
album of all time. Shown are, from left, senior vice president of artist 
development Larry Solters; executive vice president of marketing and promotion 
Richard Palmese; senior vice president of promotion Steve Meyer; group 

member Tom Scholz; group manager Jeff Dorenfeld; group member Brad Delp; 

and MCA Music Entertainment Group president Irving Azoff. 

Jxecutive rIlrfltab1e 
RECORD COMPANIES. Hank Caldwell joins Solar /Constellation Records as ex- 

ecutive vice president in Los Angeles. He was vice president of the black 
music marketing division of WEA. 

Chrysalis Records in Los Angeles appoints John Carter vice president of 
West Coast operations. He was director of a &r for A &M Records. 

Jack Isquith is named associate director of national album promotion for 
Epic /Portrait /CBS Associated Labels in New York. He was national man- 
ager of rock radio for PolyGram Records. 

Philips Classics Productions in Baarn, Holland, appoints Martin Slagt 
vice president in charge of the organization and manufacturing facilities 

CALDWELL CARTER ISOUITH WILSON 

and Kevin Kleinmann vice president of marketing. Slagt was upped from 
senior product manager. Kleinmann was director of marketing for CBS, 
Paris. 

Walt Wilson is promoted to director of marketing for MCA Records 
Nashville, based in Los Angeles. He was branch manager for Chicago. 

Ian Matthews joins the a &r staff of Windham Hill in Los Angeles. He 
was an international a &r representative at Island Records. 

Max Pinkerton becomes vice president of operations for the CBS /Rec- 
ords Group's Columbia House Division. He was vice president of fulfillment 

MENENDEZ HARMAN ROSS ESPY 

for the company. 
Debi Fleischer is promoted to the newly created post of manager of sec- 

ondary promotion for CBS Records Nashville. She was promotion coordina- 
tor. 

Elektra /Asylum Records in Los Angeles elevates Suzanne Kaufman to 
national marketing research manager. She was marketing coordinator. 
Harry Levy becomes manager of college radio and dance promotion for the 
label, based in New York. He was program coordinator at KUSF -FM San 
Francisco. 

I.R.S. Records in Los Angeles makes the following appointments: Mi- 
chael O'Brien as vice president of administration and business affairs; 
Ann Loureiro, executive assistant /international liaison director; and Lau- 
ra Benson, promotion assistant. 

The Enigma Entertainment Corp. in Los Angeles makes the following ad- 
ditions: Rick Orienza as director of marketing and promotion; Steven Pe- 
tralia, royalty manager; and Michael Frechette, manager of a &r adminis- 
tration. 

RETAILING /DISTRIBUTION. JCI Video and Music in Los Angeles appoints Ar- 
thur Schimmel president. He was vice president and general manager of 
ABC Pictures International. 

(Continued on page 87) 
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Metallica Thrashes Its Way To Top 
Elektra Rockers Make It The Hard Way 

This special report concludes a se- 
ries examining the game plans 
employed in breaking new acts in 
1986. 

BY STEVE GEIT 
NEW YORK Metal bands continue 
to be the exception to marketing 
rules. Witness Metallica's Elektra 
album, "Master Of Puppets," which 
thrived without radio airplay or vid- 
eo exposure. 

Fast approaching gold certifica- 
tion, the record reached No. 29 on 
the Top Pop Albums chart in May 
and represents one of this year's 
most significant breakthroughs by 
a new heavy metal act. 

"I knew we weren't going to get 
any airplay on this record, so I nev- 
er beat anybody up to play it," says 
Mike Bone, Elektra's senior vice 
president of marketing and 
promotion. 

"I can't sit here and say Elektra 

Records broke Metallica, because ment company. 
the group itself; its management, "Two of the strongest cuts, the ti- 
and all the other elements working tle track and an instrumental, were 
together made the band happen. both over eight minutes long," 
And the fans knew about the act pri- Burnstein adds. "So we knew radio 
marily through the press." didn't really have much to go on, 

With its hard -edged, raw heavy and we definitely felt there was no 
metal approach -Metallica's music point in doing a video." 
has been described as "thrash met- Aside from press and heavy retail 

promotions, Bone cites extensive 
touring as a key factor in breaking 
"Master Of Puppets." Metallica re- 
cently completed a five -month road 
trip with Ozzy Osbourne. 

"God bless Ozzy and Sharon 
Osbourne," says Bone, "because 
they had the foresight to put 
Metallica on their tour this year and 

al" -the group knew it would not expose them to thousands of people. 
benefit from standard promotional "If Metallica had gone out on 
tools. their own, they would have drawn 

"We didn't exactly accommodate 2,500 -5,000 people a night across 
radio with this album. There was 55 America, but being on a major tour 
minutes of music on the record and helped immensely. We definitely 
only eight songs," says Cliff owe the Ozzy Osbourne camp a tip 
Burnstein of the Q -Prime manage- (Continued on page 87) 

STRATEGY '0G 
BREAKING NEW ARTISTS 

Record World Buys 3 More Stores 

Chain Expands In Baltimore 
NEW YORK The Record World 
chain bolstered its position in the 
Baltimore market with the August 
acquisition of three Record & Tape 
Collector stores, formerly owned by 
veteran retailer Mort Barnett. 

The new units bring the Long Is- 
land, New York -based chain's total 
store count to 66 and increases its 
presence in the Baltimore area to 
five outlets. 

Two new Record Worlds are also 
scheduled to bow in that market be- 
fore the year's end, one in the Mar- 
ley Station mall and another in the 
Boston Commons center in Alexan- 
dria, Va. (Billboard, Aug. 16). 

"We have two existing stores 
that we've had there for a while and 
I thought this would help us better 
our position in the market," says 
Roy Imber, president of parent com- 
pany Elroy Enterprises and also 
president of the National Assn. of 
Recording Merchandisers. He adds 
the chain will continue to scout for 
new opportunities in that area. 

Record World has seven stores in 
the nearby Washington, D.C., area. 

But sources familiar with both cities 
say that, with the exception of two 
radio stations, D.C. and Baltimore 
represent two separate advertising 
markets. 

Imber says the recently acquired 
stores -located in the Annapolis 
Mall, the White Marsh Mall, and in 
Cold Spring, where the store is a 
freestander -will operate under the 
Record World logo. He says new 
signs will be placed on those stores 
"within the next 30 days." He adds 
that Barnett will continue to oper- 
ate the other two locations under 
the Record & Tape Collector ban- 
ner. 

At presstime, Barnett could not 
be reached for comment. 

One area dealer says of the tran- 
sition, "This will not signal a signifi- 
cant change for the market. Mr. 
Barnett is a gentleman and a strong 
competitor; Roy Imber is also a gen- 
tleman and a strong competitor." 

GEOFF MAYFIELD 

Senate To Study Ways To Prevent 
Duping Of Prerecorded It/tapes 

BY BILL HOLLAND 

WASHINGTON Sen. Strom Thur- 
mond, R -S.C., chairman of the Sen- 
ate Judiciary Committee, will hold a 
hearing Sept. 23 to investigate tech- 
niques designed to prevent the 
home taping of copyrighted prere- 
corded videocassettes. 

Because the hearing will be of an 
informational rather than a legisla- 
tive nature, it will be held in front of 
the full committee, says a spokes- 
woman for the Motion Picture Assn. 
of America (MPAA). 

The MPAA has complained for 
some time that home copying of pre- 
recorded cassettes has become a se- 
rious problem. It now says that 
there are possible technological so- 
lutions to the problem through the 

use of antiduping devices being 
marketed by CBS -Fox and Macrovi- 
sion. 

Allen Schlosser, a spokesman for 
the Electronic Industry Assn.'s 
Consumer Electronic Group (EIA/ 
CEG), says the trade group, which 
represents the manufacturers of 
VCRs and other taping hardware, is 
taking a "wait- and -see" attitude. 
"We haven't condoned the making 
of copies of prerecorded material," 
he says. "While we respect the 
rights of consumers to time shift, 
this new phenomenon has never 
been adjudicated." 

EIA /CEG has not been asked to 
testify at the hearing. However, 
Schlosser says, "We'll be there. The 
burden is on [the studios] in this 
hearing." 

Latin Lesson. Herb Alpert, chairman of A &M Records, gives Barbara Palacios 
Teyde, Miss Universe 1986, a quick music lesson during a tour of the label's Los 

Angeles facility. The former Miss Venezuela was crowned during the recent 
Miss Universe Pageant in Panama City, Panama. 

CNßRT 
RElIT 

by Paul Grein 

BERLIN'S "Take My Breath 
Away" jumps to No. 1 this week, 
giving writer /producers Giorgio 
Moroder and Tom Whitlock the 
No. 1 hit they narrowly missed out 
on when Kenny Loggins' "Danger 
Zone" peaked at No. 2 seven weeks 
ago. 

Both songs are featured on Co- 
lumbia's "Top Gun" soundtrack, 
which is in its fifth straight week 
at No. 2 on the Top Pop Albums 
chart, following a three -week run 
at No. 1. Two new "Top Gun" hits 
are winging their way up the chart: 
Loverboy's "Heaven In Your 
Eyes" is No. 25; Loggins' "Playing 
With The Boys" is No. 60. 

"Take My Breath Away" is Mor- 
oder's seventh No. 1 single, follow- 
ing Irene Cara's 1983 Oscar -win- 
ner, "Flashdance...What A Feel- 
ing," Blondie's 1980 smash "Call 
Me," and four late -'70s hits by 
Donna Summer: "MacArthur 
Park," "Hot Stuff," "Bad Girls," 
and "No More Tears (Enough Is 
Enough)," a duet with Barbra 
Streisand. Thus all three of Mor- 
oder's No. 1 hits so far in the '80s 
are from motion pictures. 

"Take My Breath Away" is the 
second No. 1 movie hit of the sum- 
mer, following Peter Cetera's 
"Glory Of Love" from "Karate Kid 
II." This is the seventh consecutive 
summer that at least one song 
from a movie has topped the Hot 
100. 

The Berlin smash is CBS Rec- 
ords' first No. 1 single of 1986 - 
which is ironic, because Berlin is 
signed to Geffen. It's the longest 
CBS has waited to pick up its first 
No. 1 hit of the year since 1979. 
The company waited even longer 
that year, until mid -October, when 

Michael Jackson's "Don't Stop Til 
You Get Enough" reached No. 1. 

Finally, we're a little disappoint- 
ed that no one wrote in to say that 
Berlin is the first group to hit No. 1 

with the same name as a foreign 
capitol. You tell us about groups 
named after fruit, and you let this 
historic first go by? 

FAST FACTS: Two albums that 

Berlin gives 
Moroder 7th No. 1 

first hit the Top Pop Albums chart 
in May 1968 return to the survey 
this week: the Monkees' "The 
Birds, The Bees & The Monkees" 
pops on at No. 185, and the Moody 
Blues' "Days Of Future Passed" 
arrives at No. 197. Both groups are 
on tour, and both have new album 
releases in the top 25. 

Eurythmics' "Revenge" jumps 
a notch to No. 15, becoming their 
fourth consecutive top 15 album. It 
follows "Sweet Dreams (Are Made 
Of This)," "Touch," and "Be Your- 
self Tonight." The first three al- 
bums all yielded top five singles. 
"Missionary Man," the first single 
from the new album, jumps five 
notches this week to No. 23. 

Madonna's "True Blue" holds at 
No. 1 on the Top Pop Albums chart 
for the fifth straight week. Only 
one album by a female artist has 
logged more weeks at No. 1 so far 
in the '80s: Whitney Houston's 
smash debut, which held the top 
spot for 14 weeks. 

Madonna's "Papa Don't Preach" 
drops out of the top 10 on the Hot 
100 after a seven -week run, but 

Stephen Bray, who co- produced 
the record, stays in the top 10 with- 
out missing a beat: Regina's 
"Baby Love," which he produced 
and co-wrote, jumps a notch to No. 
10. 

Last week marked the second 
time that Chicago's "25 Or 6 To 4" 
was the highest -debuting single of 
the week. The song also claimed 
that distinction in its first go- 
round, in July 1970, when it blasted 
onto the chart at No. 50. 

It took her long enough, but 
Claudia Barry this week finally 
lands her first No. 1 hit on Bill- 
board's Hot Disco /Dance chart. 
She accomplishes the feat with 
"Down And Counting," which also 
moves up to No. 1 on the Hot 12- 
Inch Singles Sales chart. Barry has 
been a dance chart regular since 
the late '70s, when she even scored 
a couple of minor pop hits: "Dan - 
cM' Fever" and "Boogie Woogie 
Dancin' Shoes." 

WE GET LETTERS: John Farkas 
of Cleveland points out that Timex 
Social Club's "Rumors" is unique 
in that the A and B sides of the sin- 
gle are identical -same song, same 
mix, same timing. 

Farkas adds that the record is 
unique for another reason. "It's 
the first top 10 hit to mention the 
word 'gay' in its lyrics, unless of 
course you count 'Why Do Fools 
Fall In Love,' in which the word 
had a completely different mean- 
ing." John, we're sure you're right, 
though we'd be remiss if we didn't 
point out that the Charlie Daniels 
Band's "Uneasy Rider," a top 10 
hit in 1973, included the memorable 
line: "long- haired Commie pinko 
fags." 

We have several additions to our 
recent recap of rap- oriented songs 
to crack the top 10. Both Chris 
Sciabarra of Brooklyn, N.Y., and 
Tim Daley of Grand Junction, 
Colo., note that we left out Falco's 
"Rock Me Amadeus" and Chaka 
Khan's "I Feel For You," with its 
great rap by Melle Mel. Sciabarra 
also cites New Edition's "Cool It 
Now." 
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"WELCOME HOME" 
Includes the new single, 

"WHAT ABOUT LOVE " - 
34 0628c 

on your desk this week! 

ON EPIC RECORDS, 
CASSETTES AND 
COMPACT DISCS. 
Produced by Weft Davies. 
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'commentary 
Time To Fight Back 

CENSORSHIP CRUSADE TARGETS ROCK 
BY HOWARD BLOOM 

If you believe in the power of 
rock'n'roll, beware. You are an en- 
dangered species, and the hunters 
are closing in. 

Jimmy Swaggart tells his televi- 
sion audiences that rock "is a dia- 
bolical scheme of Satan to steal, to 
kill, and to destroy. And it has gath- 
ered into its maw the children, the 
boys, the girls, the teen -agers, the 
young adults by the millions upon a 
life of drugs, of Satan worship, of il- 
licit sex, of the powers of darkness 
that has mutilated, decimated, 
damned, denigrated, degraded, and 
destroyed." 

Swaggart is not alone. You've 
read that the Meese Commission 
has urged community groups to 
boycott and picket organizations 
selling pornography. You probably 
thought Meese was simply pointing 
a finger at Playboy and Penthouse. 
No, he was pointing a finger at you 
and me. 

On Aug. 8, The Washington Post 
reported: "Clutching a small Bible 
and a Hard Rock magazine, a for- 
mer Playboy bunny led more than 
1,000 people -primarily college stu- 
dents attending a convention of 
Christian organizations -in an anti- 
pornography rally yesterday at the 
Capitol ... Members of the crowd 
shouted 'enforce porn laws now,' al- 
luding to the recommendations 
made by the Attorney General's 
Commission on Pornography ... " 

The "hard rock" publication in 
the accompanying photo had Motley 
Crue on its cover. But the attack is 
by no means limited to bands like 
Twisted Sister, Motley Crue, and 
Iron Maiden. 

When Wal- Mart's 900 stores 
yanked rock magazines off their 
racks in mid -July, the list of forbid- 
den periodicals included Teen Beat, 
Bop, Teen Set, Teen Talk, and 28 
others, most of them specializing in 
sanitized, PG -rated teen idols. 

And, believe it or not, several 

years ago one fundamentalist 
group included on its list of objec- 
tionable songs "You Light Up My 
Life," the mega -hit by Christian 
songstress Debby Boone. 

The time has come for the musical 
community to fight back. And an or- 
ganization has been established to 
do the fighting. It's called Music In 
Action. If you'd like more informa- 
tion about it, call Vicky Rovner at 
212 -644 -8900. 

But what is there to fight? Surely 

A vast series of cases has been 
mounted to eliminate ''secular hu- 
manism" from the schools. What is 
secular humanism? Well, if you be- 
lieve in doing unto others as you 
would have them do unto you, you 
are probably a secular humanist. If 
Darwin's theory of evolution 
sounds logical to you, you are 
among the worst of the secular 
humanists. 

How far would the radical right 
religionists like to press their attack 

it is an assault 
on many lifestyles & 

beliefs ... a battle 
waged on many fronts' 

Howard Bloom is president of The Howard 
Bloom Organization, a firm specializing in 

music publicity. 

the protesters against pornography 
are simply trying to assert tradi- 
tional values we all believe in -val- 
ues like the importance of the 
family. 

I wish it were that simple. But, in 
fact, what's transpiring is an as- 
sault on a lifestyle. More specifical- 
ly, it is an assault on many lifestyles 
and beliefs. And the battle is being 
waged on many fronts. 

In the Scopes II case, the plain- 
tiffs have listed books they find ob- 
jectionable. Among the collection: 
Shakespeare's "Macbeth," Lewis 
Carroll's "Alice's Adventures In 
Wonderland," L. Frank Baum's 
"The Wizard Of Oz," and 
"Rumplestiltskin" by the Brothers 
Grimm. And Vicki Frost, one of the 
plaintiffs, told the court she even 
objected to "Sesame Street." 

against the pernicious evil of secu- 
lar humanism? The Rev. Tim La- 
Haye of the American Coalition For 
Traditional Values says "a secular 
humanist should not hold public of- 
fice in America!" 

LaHaye, you may say, is merely a 
part of a very small and poorly or- 
ganized minority. So it seems, until 
you look at it closely. 

The people attacking rock'n'roll, 
pornography, abortion, and secular 
humanism are probably the best -or- 
ganized political force this country 
has seen in decades. They sit astride 
a media machine that spends $250 
million a year to get its point of view 
across. Jimmy Swaggart alone op- 
erates with a budget of over $60 mil- 
lion a year. 

The fundamentalists have their 
own television network (the Chris- 

tian Broadcast Network), a plethora 
of syndicated television shows, and 
untold numbers of radio stations 
and magazines. They mount direct - 
mail campaigns that make the 
Reader's Digest Sweepstakes mail- 
ers seem primitive by comparison. 

And they attack where it really 
counts. They spend tens of millions 
of dollars on political advertising to 
support the candidates who believe 
in their point of view. 

According to "ABC News Night - 
line," they can muster 35 million 
voters. Many of the legislators cur- 
rently ensconced in the Senate and 
House are there because of massive 
fundamentalist campaigns. 

Ronald Reagan is shaping the Su- 
preme Court to satisfy the funda- 
mentalists and is installing hun- 
dreds of federal judges who support 
their radical, repressive beliefs. 

One of those judges, Brevard 
Hand of Mobile, Ala., recently stat- 
ed in a case where religionists were 
trying to ban textbooks: "It is com- 
mon knowledge that miscellaneous 
doctrines such as evolution, social- 
ism, communism, secularism, hu- 
manism, and other concepts are ad- 
vanced in the public schools." 

What ultimately do these people 
want? Well, Dr. Martin Marty of the 
Univ. of Chicago Divinity School 
says, "I believe behind all this is the 
shadow of Christian America ... On 
that front alone God can build the 
right kingdom." 

Another fundamentalist explains 
that according to "the dominion cov- 
enant ... we are to have control of 
this earth, and we are to exercise 
that control." 

Who will have this control? Not 
Catholics. They, according to Swag - 
gart, are "poor, pitiful individuals" 
caught in a powerful lie. Not tradi- 
tional Protestants. They, Swaggart 
says, have been trapped by "liturgi- 
cal religious monstrosities." Not 
Jews, atheists, or agnostics. 

And above all, not the demonic 
followers of rock'n'roll. 

IN PRAISE OF CASH 

How great to see Johnny Cash back 
on the chart, even if it is with his 
friends in Memphis and Nashville, 
the "Class Of '55." For years it 
seemed you had to be dead intellec- 
tually to appreciate country music. 
Or you had to be a lovesick house- 
wife looking for Alabama or Kenny 
Rogers around your doorstep. 

In Stavanger, Norway, last 
spring, 6,000 people paid from $25 to 
$50 to see Johnny Cash, George 
Jones, and the Nitty Gritty Dirt 
Band perform. And most of them 
came to watch Cash. They were 
treated to two hours of songs by the 
greatest songwriter in country mu- 
sic. 

Tore Boe 
Bergen, Norway 

IN PRAISE OF WAL -MART 
I was very pleased to read about 
Wal -Mart removing heavy metal al- 
bums from its stores (Billboard, 
Aug. 2). I am opposed to heavy met- 
al music and its artists. They have a 

Letters to the Editor 
bad effect on teen -agers, but teen- 
agers are too stubborn to admit it. 

I think that some people as well 
as the recording artists should take 
the Parents Music Resource Center 
more seriously. They tried hard, and 
I am grateful for their efforts. 

Erik Rogers 
Minneapolis 

CREDITS: FOR THE RECORD 

As a writer covering the pop /rock 
scene in Los Angeles, I found it ex- 
tremely disturbing to read Peter Ce- 
tera's remark, "I'd worked hard to 
bring the group [Chicago] back up 
to No. 1 status ... " (Billboard, Aug. 
30). 

I'd like to remind Cetera that it 
was producer /arranger David Fos- 
ter, engineer Humberto Gatica, and 
arranger Jeremy Lubbock who won 
Grammys in 1984 for their work on 
"Chicago 17." 

Furthermore, of the four hits on 
that album, it was "Hard Habit To 
Break" that was the most success- 
ful and earned the band its record- 

of- the -year nomination. The song 
was written by Steve Kipner and 
John Parker. "Chicago 17" was a 
joint effort by many people, includ- 
ing all the band members. 

Cetera's leaving Chicago was a 
mutual decision by him and the 
band. He should save his egotistical 
remarks until all the results are in. 
"Chicago 18" might surprise him. 

Sue Gold 
Los Angeles 

TAKING SIDES 
I feel compelled to respond to Le 
Roy De Gregory's letter suggesting 
that B sides be eliminated (Aug. 30). 
As both an air personality on a 
small radio station in the Midwest 
and a college station and a consum- 
er with a large appetite for albums, 
his idea seems ridiculous to me. 

In most cases B sides are not par- 
asites. They do have some purpose, 
as an experiment with a new sound 
or a cover version of an old song the 
artist enjoys. 

His other idea is equally unfath- 

omable. Putting only five or six cuts 
on an album would not be a bargain 
for most consumers. Many, in fact, 
prefer some of the so- called "para- 
site" cuts over the singles. If I hear 
a song I like, I buy the album ex- 
pecting to hear other songs as good 
or better. And nine times out of 10 it 
works out that way. 

If Mr. De Gregory's system was 
put into effect, the record industry 
would perish. He must realize that 
the big sellers aren't the only sellers 
and that the A sides aren't the only 
good sides. 

Scott Fendley 
Crawfordsville, Ind. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Corn - 
mentary Editor, Billboard, 1515 
Broadway, New York, N. Y. 10036'. 
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Chicago Outlet Adopts Z -Rock Format 

WYEN Goes From Soft To Hard 
BY KIM FREEMAN 

NEW YORK WYEN Chicago liter- 
ally blew its listeners away on Sept. 
1 by dropping its MOR /AC fare of 
15 years for Z -Rock, the 24 -hour 
hard rock satellite service. The sta- 
tion, rechristened WZRC, is the first 
to adopt the Satellite Music Net- 
work service. 

During the next few months, 
such bands as Metallica, Judas 
Priest, AC /DC, and Iron Maiden 
will be getting their long -neglected 
due on commercial radio airwaves 

`These artists sell 
millions of 

records, but radio 
has been lazy' 

as Z -Rock goes up in several mar- 
kets. WCXT Grand Rapids and 
WZRX Jackson, Miss., are already 
lined up for the format and will be 
using it by the end of the month. 
Three other stations are slated to 
link up with Z -Rock in the near fu- 
ture, according to Robert Hall, who 
programs Z -Rock for the Dallas - 
based Satellite Music Network. 

"Within an hour the phones were 
going crazy," says Hall of WZRC's 
debut. That reception, he adds, 
came without the benefit of advance 
promotion: "We don't allow our sta- 
tions to do any kind of promotions 
other than T- shirts and bumper 
stickers." 

Z- Rock's primarily male, teen -age 
audience, Hall says, would perceive 
extensive outdoor or TV campaigns 
as "too much hype. They are the 
type that wants to discover some- 
thing new. We are counting on a lot 
of word of mouth. That'll be our 
best advertising." 

Ed Walters, general manager at 
the new WZRC, says the station 
adopted the Z -Rock format follow- 
ing a long period of "beating our 
heads." The Chicago market is 
crowded with adult contemporary 
outlets, he notes, and as an MOR- 
oriented AC, WYEN had "zeroed 

out" in the ratings. The station 
didn't show up in the spring 
Arbitrons. 

"The AC market is very crowded 
here," Walters explains. "We just 
felt there was a big void for this." 
Walters says WZRC intends to grab 
the 12 -34 demographic, with a heavy 
emphasis on the 18-26 segment. 

As for the viability of the hard 
rock format, Walters says his orga- 
nization was encouraged by the in- 
terest in time -brokered metal shows 
around the country and by the suc- 
cess of such stations as KNAC 
Long Beach, Calif., which is doing 
well with its "pure rock" approach. 
The loyalty of the hard rock audi- 
ence is another appealing point, 
says Walters, recalling the protest 
marches listeners staged when 
WMET dropped album rock for AC 
two years ago. 

WZRC's hard musical edge will 
give the station its own niche, but it 
faces formidable competition for 
the rock'n'roll audience in the form 
of album rocker WLUP and the 
more eclectic rocker WXRT. "No- 
body's going to be as hard as we 
are," says Walker. 

Satellite Music Network's Hall 
says the term "heavy metal" will 
not be played up on the Z -Rock for- 
mat. "Our positioning statement is 
'real rock,' " he says. In the oldies 
category, that will include tracks 
from Led Zeppelin, Steppenwolf, 
the Rolling Stones, Aerosmith, and 
others representing the "roots of 
real hard rock'n'roll," Hall explains. 
"But we won't be playing the 
burned -out cuts like 'Stairway To 
Heaven.' " 

Hall says the record community 
has been highly enthusiastic and ex- 
tremely helpful in assembling the Z- 

Rock format, which was introduced 
at the National Assn. of Broadcast- 
ers convention in April. "All of the 
national [promotion] people have 
been screaming for something like 
this for years," he says. "These are 
artists who are selling millions of 
records and selling out concerts left 
and right. But radio has been too 
lazy to try and sell the thing. With 
this format, you'll see a new genera- 
tion of salespeople who are ready to 

... newsline... 
NOBLE BROADCASTING has agreed to buy KISS San Antonio from Capitol 
Broadcast Co. for $13.35 million. Noble is also planning to buy WAVZ/ 
WKCI New Haven, Conn., for $30.5 million. The seller is Eastern 
Broadcasting Corp., which bought the properties for $6 million in early 
1983. These two acquistions are part of several expansion moves the 
Noble chain has made since selling KJOI Los Angeles to Legacy 
Broadcasting for $44 million early this year. Long the owner of XTRA- 
AM-FM San Diego, Noble is also in the process of buying WBAB Baby- 
lon, N.Y., WGBB Smithtown, N.Y., and WSSH Boston. Blackburn & 

Co., of Washington D.C., brokered the San Antonio and New Haven 
transactions. 

CAPITOL BROADCASTING CORP. will buy WWKX Nashville from Group 3 

Broadcasting for $6.6 million, pending FCC approval. Capitol already 
owns WMJJ Birmingham, WKSJ Mobile, Ala., WRKA St. Matthews, 
Ky., WLVK Statesville, N.C., WCAW /WVAF Charleston, W.Va., and 
WFMA Rocky Mount, N.C. 
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go out on the streets and sell it, 
rather than sit in coffee shops." 

Roughly two years ago, album 
rock outlets began to cross hard 
rock off their playlists in the search 
for more upscale demographics. 
Metal was not part of the "adult 
rock" movement. 

If WZRC and future Z -Rock affili- 
ates prove successful in the ratings, 
there is a good chance that hard 
rock may weave its way back into 
mainstream album rock rosters. A 
similar pattern exists now that 
"classic rock" has become popular 
and rock oldies have become a big- 
ger part of mainstream rock 
playlists. 

Local Stations 
To Superstars: 

Drop By Anytime 
NEW YORK Getting top -name re- 
cording artists to make guest ap- 
pearances has long been a tough job 
for local radio. When a recording 
artist becomes a household name, 
the medium most often responsible 
for that success is usually put low 
on the totem pole of promotional 
outlets when it comes to personal 
visits. 

As the number of radio stations 
continues to increase, so does the 
difficulty of getting artists to make 
local radio rounds. But there are 
stations that get many stars to 
come by their studios. And there are 
isolated examples -like a recent 
Paul McCartney press luncheon in 
New York attended by several area 
programmers -of artists and man- 
agement making efforts to take 
care of local radio. 

WHTZ New York has the advan- 
tage of being the top -rated station 
in Gotham, the East Coast center of 
the music business. Even so, says 
WHTZ program director Scott 
Shannon, "it's difficult to get 
them." 

Sensitivity to artists' needs, good 
connections with record labels and 
artist management, and a great 
deal of persistence are the keys to 
getting a station on an artist's itin- 
erary, say several programmers. 

"To begin with," says WPLJ PD 
Larry Berger, "we have a full -time 
producer for the 'Jim Kerr & the 
Morning Crew' show. Part of her 
job is to keep in contact with various 
PR firms, agents, or whoever books 
these people." WPLJ's regular 
guests run the gamut from political 
figures to movie stars; "recording 
artists are a unique breed," he says. 

"Quite often," Berger continues, 
"it becomes a political situation be- 
tween the record company, artists, 
and radio. We try to avoid the poli- 
tics by dealing with people other 
than just record people. We make 
our interviews more broad in scope. 
Most often, you'll hear an artist on 
our morning show, then see them on 
'Live At Five' at night, which is the 
venue for anyone who comes 

(Continued on next page) 

A Big Catch. Westwood One personnel pose with KBZT Los Angeles 
personality Charlie Tuna, who will be hosting WWI /Mutual's "National Music 
Survey" starting this month. Standing, from left, are WWI director of business 
affairs Eric Weiss, WWI programming director Gary Landis, Tuna, and WWI VP/ 
GM Thorn Ferro. 

e0 4 44* 
Programmers reveal why they have jumped on 

particular new releases. (In honor of the NAB /NRBA Radio '86 con- 
vention in New Orleans, this week's column features programmers 

in that market.) 

TOP 40 
A slew of ballad hits is making WEZB music director Greg Rolling's 
goal of maintaining a fun image a bit difficult these days. A few of 
those slow -tempo sleepers are Cyndi Lauper's "True Colors" (Por- 
trait), WEZB's No. 1 phoner last week; Lisa Lisa's "All Cried Out" (Co- 
lumbia), a callout smash with females 12 -34; New Edition's "Earth An- 
gel" (MCA), WEZB's No. 2 teen request; and Nu Schooz' "Point Of No 
Return" (Ateo), a strong 12 -inch seller after three weeks on WEZB. 
Rolling says Cameo's "Word Up" (Atlanta Artists /PolyGram) is a 
good uptempo balancing record. "It's definitely a reactionary-type rec- 
ord," he says. "It's the type that is sure to pull a certain percent of 
negative reactions, like many urban crossover records." Also helping 
keep up WEZB's pace is Belinda Carlisle's "I Feel The Magic" (I.R.S.). 
"It's a fun -sounding pop record," Rolling says. Madonna's "True 
Blue" (Sire /Warner Bros.) fills the same slot. Rolling has been playing 
it for five weeks as an album cut. "It's now in power and we haven't 
gotten any negatives." 

ALBUM ROCK 
First, we must note that WRNO is a hit outlet. But it's the closest thing 
you'll find to an album rocker in New Orleans, so we've slipped it un- 
der that heading for the week. WRNO PD Michael Costello says the 
Fabulous Thunderbirds have eluded possible second -single blues with 
their latest, "Wrap It Up" (CBS Associated). "I was a little hesitant on 
this, wondering whether it could follow in the shadow of 'Tuff En- 
uff,' " says Costello. "It seems to be doing just that, and it's one of 
those records that just sounds great on the radio." A track that took a 
few weeks to catch Costello's programming ear is Berlin's "Take My 
Breath Away," from Columbia's "Top Gun" soundtrack. "One day, it 
finally hit me, and it went to No. 1test week." Following a similar pat- 
tern, says Costello, is Simply Red's "Money's Too Tight" (Elektra). Fi- 
nally, the PD says Paul McCartney's "Press" (Capitol) is doing well for 
WRNO. "If he came out with an album of harmonica solos, people 
would want to hear it because it's Paul." For that reason, Costello is 
digging into McCartney's "Press To Play" album, using "Angry" and 
"Stranglehold" in particular. 

COUNTRY 
Ralph Cherry, PD at WNOE -FM, is an adventurous programmer to 
begin with, and he's made a clever reach to sustain momentum on for- 
mat superstars Alabama. He did that by adding "Deep River Wom- 
an," an Alabama /Lionel Richie collaboration on the latter's "Dancing 
On The Ceiling" album. Richie's "Stuck On You," he notes, was "really 
a country song, and we added ['Deep River Woman] to make a bridge 
between [Alabama's] 'She & I' and their next hit." Another adventur- 
ous album cut getting heavy exposure on WNOE is John Anderson's 
"12 Bar Blues" (Warner Bros.), a track from his last album. "We do 
like [Anderson's] new single," says Cherry, "but we've been playing 
'12 Bar Blues' in our album cuts at night, and everybody's calling in for 
this one. Meanwhile, Billy Joe Royal continues on his comeback trail 
as WNOE joins the list of outlets that have added his third single, "I 
Miss You Already" (Atlantic /America). Cherry is also high on T. Gra- 
ham Browne's latest, "Hell And High Water" (Capitol), and Lyle 
Lovett's "Farther Down The Line" (MCA /Curb). KIM FREEMAN 

BILLBOARD SEPTEMBER 13, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


STATION APPEARANCES 
(Continued from preceding page) 

through town. Once you get that 
ball rolling -get established as the 
place to go -it's much easier. We've 
had Boy George just drop by after 
partying all night. He yipped it up 
for hours in the studio." 

WHTZ's Shannon says other out- 
lets might be more successful "if 
they were more sensitive to what 
artists are really looking for. Most 
often, we initiate the [guest- appear- 
ance] requests, and we try to antici- 
pate what the artists want to pro- 
mote, or spotlight, at this point in 
their career." 

Shannon also advises absorbing 
the artist into the show rather than 
centering the show entirely around 
a visiting artist. "We try to position 

`We need artists 
who can laugh 
at themselves' 

it as though [the artist] was sitting 
in as a guest, which takes the pres- 
sure off to perform," Shannon says. 
"We like to have people leave here 
saying, 'Hey, we had a good time.' 

"Basically, we work hard at it. 
We get a high percentage of artists 
that are not on a lot of other sta- 
tions -like Eddie Murphy, Jermaine 
Stewart. A lot of that is because 
people happen to listen to us. They 
are familiar with us and not afraid 
of unpleasant developments." The 
more obvious factor, Shannon con- 
tinues, "is the size of our audience 
and the impact of our morning 
show. A lot of PR and management 
people include us in their regular 
[media] mix because of that." 

Shannon acknowledges that sour 
grapes do crop up when one station 
gets particular artists and others do 
not. "There were a lot of upset peo- 
ple in town when Neil Diamond did 
the Z- Morning Zoo," Shannon says. 
"But all stations are not created 
equal." 

In addition to the logistical diffi- 
culties of doing regular local radio 
appearances, many artists and man- 
agers are wary of making them be- 
cause of those potential sour 
grapes. 

Many programmers question 
whether artists are informed when 
stations make appearance requests. 
"In many cases," says WPLJ's Lar- 
ry Berger, "I think the artists are 
simply not aware of what's going on 
around them. Sometimes they be- 
come available and they don't even 
know about it." 

WPLJ morning man Jim Kerr has 
one preventative measure: A long- 
time friend of "Baby Love" singer 
Regina, Kerr had the artist swear in 
writing that she would always be 
available to appear on his show. 

"The really big talents are not 
available to us at all," says KITS 
San Francisco PD Richard Sands. 
"Sure, they could help the stature 
of the station. But [the inavailability 
of artists] does not bother me as 
much as when artists go on one sta- 
tion and do IDs." 

Sands says he's referring only to 
IDs that end up sounding like posi- 
tioning statements. "I don't gener- 
ally mind when an artist goes on an- 
other station. That just happens, es- 

(Continued on page 16) 
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The Television Commercial for FM Radio 

that dares to entertain.... 

on the edge of tomorrow... 

SUPERSPOTS. L So (312)280-94 3 3 

BILLBOARD SEPTEMBER 13, 1986 
11 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


ti 

www.americanradiohistory.com

www.americanradiohistory.com


radio 

Meet 
ROCK CONNECTIONS 
Host MIKE HARRISON 

at the 
Radio '86 Convention 
CBS RADIORADIO 

Suite #3630 
New Orleans Marriott 

OVERWHELMING 
RESPONSE 

Listener and station response has been overwhelming. As a 

result, ROCK CONNECTIONS, the 15 -week summer 
series - expands to 52 weeks a year. 

Hear why. For details and /or a cassette of an actual 

show, call Jamie Curtis in New York at (212) 975-7316 

or Steve Epstein in Los Angeles 
at (213) 460 -3547. 

Billboard 

CHART 
RESEA RCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 
THREE TITLES 
AVAILABLE: 

Number One Adult 
Contemporary Singles, 
1961 through 1985. 
Lists Billboard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00. 

Top Ten Adult Contem- 
porary Singles, 1961 
through 1985. Lists title, 
artist and label of every 
record which reached 
number 10 or higher on 
Billboard's Adult Con- 
temporary Singles chart. 
Listed alphabetically 
within each year. #1 rec- 
ords are indicated. $30.00. 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1985. The annual listings 
of the top hits of the year in 
rank order, as published in 
Billboard's year -end spe- 
cial issues. Includes title, 
artist and label for each 
entry. $30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately; see coupon below. 
$5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages: 
G -1 Number One Adult 

Contemporary 
Singles @ $30.00 

G -2 Top Ten Adult 
Contemporary 
Singles @ $30.00 

G -3 Top Adult Con- 
temporary Singles 
Of The Year 
@ $30.00 
Individual yearly 
lists from 
(please list book 
code number) for 

please 
list year(s) desired. 

Check or money order is 
enclosed in the amount of: 

$i Sorr . no C O D or billing.i 

Name 

Cumpan 

Address 

City, State, Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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JAY PHILLIPS is upped to PD at 
WSM -AM Nashville. He's been 
music director at the legendary 
country combo WSM -AM -FM for a 
year and a half and will retain 
those duties for the AM. At the 
same time, Bobby Yarborough is 
elevated to assistant MD for both 
outlets. Both appointments are 
made by proud WSM -FM PD 
Gregg Lindhal. 

BRIAN KENNEDY is now the 
man to meet for music on both 
KHEY -AM -FM El Paso, Texas. 
He's been PD on the contemporary 
country FM for the last year and 
assumes the same post at the AM 
in the wake of Mike Hendricks' de- 
parture to "POI" (pursue other in- 
terests). Kennedy says he'll be 
tightening up the traditional coun- 
try AM's playlist a bit, making 
room for the air talents to get up 
close and personal with listeners. 
Kennedy will be setting this kind 
of example when he fills in for 
Hendricks in afternoon drives. 
"We're trying to get away from 
that 'AM -type' format," the PD 
says. 

MARK McKAY moves out to Or- 
lando, Fla., to be program director 
at pop outlet WHLY "Y- 106." 
There, he rejoins Jerry Cagle, 
whom McKay had worked for last 
year at KBKC Kansas City, Mo. 
McKay will also handle afternoons 
at Y -106, a post he is well qualified 
for after 10 years at "the old" 
KFRC San Francisco, where he 
was known as "Marvelous Mark." 
KFRC, by the way, stayed with 
those calls after trying for others 
when it switched to MOR three 
weeks ago. 

In Fort Lauderdale, Fla., Shar- 
on Atkins is appointed director of 
promotions at WAXY. Also at the 
AC outlet, 11 -year station veteran 
Candy Sims is upped to director of 
public services. 

ONE MAN'S METHOD: KRXY 
Denver PD Mark Bolke, formerly 
of KPKE Denver, is introducing 
morning man Dave Otto, a new tal- 
ent to the market, in a relatively 
low -key style. Otto is not being 
touted with any special campaigns 
yet. "Really, I'm just letting Dave 
fall into place, as opposed to mak- 
ing a big hoopla," says Bolke. 
"You build up expectations too 
much that way. You make [a per- 
sonality] bigger than life." 

In a "key song" contest, KRXY 
is giving away three townhouses 
with the qualifying calls accepted 
at 7:30 every morning. House- 
warming parties are part of the 
plan, with all hopeful key- holding 
listeners invited to try their luck. 

KIRK McEWEN goes from part 

by 
Kim 
Freeman 

time to full time at WIYY Balti- 
more "98 Rock" while maintaining 
a college schedule to boot. Han- 
dling the late evenings for the al- 
bum rocker, McEwen is the broth- 
er of WNEW -FM morning team 
member Mark McEwen ... Dave 
Brewer is upped to VP /program- 
ming at Jeff Pollack Communica- 
tions in Pacific Palisades, Calif. 
He's been with the company three 
years. 

Nashville combo 
WSM -AM -FM ups 
two executives 

MOBY beaches himself in Dallas 
as the afternoon man on hit outlet 
KEGL. Billed as the "man with the 
X -rated mouth," Moby (aka James 
Smith Carney) comes from KSRR 
Houston, where he had his own 
morning show. The 280 -pounder's 
arrival moves Julie Peterson up to 
middays. 

Oldies stronghold WFIL Phila- 
delphia will take its listeners back 
in time Sept. 18 to celebrate the 
20th anniversary of its move from 
easy listening to top 40. With 
WFIL now programming golden 
oldies, the songs remain the same 
as the ones WFIL was airing as 
current hits in 1966. Back for the 
on -air birthday party will be Dave 
Parks, Jay Cook, Tom Tyler, 
Brother Love, Dick Heatherton, 
Chuck Browning, Long John 
Wade, and a host of other original 
WFIL top 40 jocks. 

Speaking of Philly, WTRK 
"Electric 106" (formerly WZGO) is 
coming on big guns with middle 
and upper demo females. That's 
the word from consultant Mike Jo- 
seph, who put the 100% currents 
format up in May of this year. Jo- 
seph says Electric 106 is stealing 
most of its initial audience from al- 
bum rocker WMMR and top 40 
WCAU -FM. "It's not what people 
normally expect from a [new] top 
40, but that's exactly the way I de- 
signed it." 

Moving east a bit to Vineland, 
N.J., WWBZ has revamped its AC 
fare by signing on to the ABC In- 
formation Network, stocking 
$2,000 worth of new music prod- 
uct, a TM jingle package, and new 
audio processing equipment. 
Working rather long shifts to back 
that change up are program man- 
ager /morning man Gene Ryan, 
noon -to -sixer Bill Marshall, and 
six -to- midnighter Brian Bonetti. 

WYNY New York morning man 
Mike Wade was quick to come to 
the aid of the Mets after four of 
the baseball team's players had a 

scuffle with cops in Houston. One 
Houston policeman, Al Skoszen, 
was quick to capitalize on the 
event by selling T- shirts reading 
"Houston Cops: 4 /New York 
Mets: 0." Wade sent a challenge 
out to his listeners for a retort. 
Their final solution was sending 
Skoszen a bushel of strawberrries 
(in honor of Mets right- fielder 
Daryl Strawberry) and a parcel of 
T- shirts reading "Mets Champs, 
Houston Chumps." 

Birthday greetings go out to 
A &M's Sue DeBenedette and 
Chrysalis' Charly Prevost, who 
marked milestones in recent 
weeks. 

IT'S NOT QUAD. It's not stereo. 
The truth is, we don't know what 
it's called when you hear your pro- 
ductions on three different market 
stations during the same day and 
time slot. Most likely, Manhattan - 
based Radio Today will coin the 
term for that phenomenon, as that 
is what happened to it the morning 
of Aug. 31. Radio Today producers 
Dan Formento and Ben Manilla 
heard their work via Westwood 
One's "National Music Survey" on 
WPIX, and ABC offerings "Rock 
Stars" and "Billy Joel: A View 
From The Bridge" on WXRK and 
WNEW -FM, respectively. 

Rumors continue to buzz in 
Washington, D.C., as to why 
WMZQ VP /GM Frank Byrne re- 
signed after four years there. The 
official statement cites "philo- 
sophical business differences." 
The country outlet's ratings have 
gone through the roof this year, 
after former competitor WPKX 
dropped country for classic rock 
and the WCXR calls early this 
year. 

DAVE McKAY joins AC outlet 
WNIC Detroit as afternoon per- 
sonality, where he is expected to 
take a high -profile role both on air 
and in the community. McKay was 
doing evenings at WLTY -FM Nor- 
folk, Va. 

Meanwhile, at AC outlet KIFM 
San Diego, the air talents just fin- 
ished a game of musical mikes. To 
start, Art Good will be hosting the 
weekly overnight jazz show, 
"Lites Out." Good was doing news 
for the weekday morning show 
and the weekend "Lites Out San 
Diego." KIFM station manager 
Lee Mirabel will handle the daily 
news duties. Lynda Smith moves 
from regular "Lites Out" host to 
afternoon drives, and KIFM's jazz 
program director will host the jazz 
weekday and early evening jazz 
programs. 
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Compiled from national album rock 
radio airplay reports. 

ARTIST TITLE 
LABEL 

O 2 3 13 

* * No.1 * * 
PETER GABRIEL IN YOUR EYES 
GEFFEN 

2 3 4 6 
EDDIEBIMONEY TAKE ME HOME TONIGHT 

0 4 5 9 STEVE 
AND 

WINWOOD SPLIT DECISION 
ISL 

4 1 1 13 
GENEANTIC THROWING IT ALL AWAY 
ATLSIS 

O 7 27 3 
WORN FOGERTY THE EYE OF THE ZOMBIE 

© 6 12 4 
TALKING HEADS WILD, WILD LIFE 
WARNER BROS. 

7 5 9 6 
I.R.S. 
R E.M. FALL ON ME 

8 8 17 4 BOB 
OL 
SEGER & THE SILVER BULLET BAND IT'S YOU 

CAPIT 

O 12 13 5 
TRIUMPH SOMEBODY'S OUT THERE 

IO 20 26 5 
DAA 

&M 
VID & DAVID WELCOME TO THE BOOMTOWN 

11 14 20 6 GEORGE THOROGOOD REELIN' & ROCKIN' 
EMI -AMERICA 

CI 23 - 2 RGEFFIC OCASEK 
EN 

EMOTION IN MOTION 

I3 27 - 2 HUES LEWIS & THE NEWS HIP TO BE SQUARE 

14 11 11 7 
DARYL HALL DREAMTIME 
RCA 

15 15 15 5 BILL YIJOEL 
A MATTER OF TRUST 

16 9 6 11 
EURYTHMICS MISSIONARY MAN 
RCA 

17 19 23 5 
BONNIE RAITT NO WAY TO TREAT A LADY 
WARNER 

18 10 10 9 
DAVID LEE ROTH TOBACCO ROAD 
WARNER BROS. 

19 13 14 11 THE FIXX BUILT FOR THE FUTURE 

20 17 18 7 
GLASS TIGER DON'T FORGET ME (WHEN I'M GONE) 

21 22 28 4 RCJO MEBON URY 
VI YOU GIVE LOVE A BAD NAME 

® 26 38 3 CH 
ICRYSALIS EHOUSE CROSS THE BORDER 

O 39 - 2 

***POWER TRACK * * * 
HUEY LEWIS & THE NEWS JACOB'S LADDER 
CHRYSALIS 

24 18 8 8 
NEFIL 

EN 
YOUNG TOUCH THE NIGHT 

GEF 0 31 43 3 
FAS BASULOUS THUNDERBIRDS LOOK AT THAT, LOOK AT THAT 
CBSOCIATED 

26 32 - 2 ST VVE 
WINWOOD FREEDOM OVERSPILL 0 30 40 4 DON JOHNSON HEARTBEAT 

28 24 30 5 
ATLAN 
INXS 

TIC 
KISS THE DIRT 

® 34 45 3 
THE 

M 
SMITHEREENS BLOOD & ROSES 

ENIG 

30 16 2 7 HUEY 
HRYSA 

LEWIS & THE NEWS STUCK WITH YOU 
CHRYSALIS 

31 25 25 12 
GENESIS LAND OF CONFUSION 

32 21 7 22 VAN HALEN LOVE WALKS IN 

c 38 42 3 
38 SPECIAL HEART'S ON FIRE 

® 40 2 
CHRYSA 
HUEY 

LIS 
LEWIS & THE NEWS I KNOW WHAT I LIKE 

35 29 19 11 
TOP VELCRO FLY 

WARNER BROS. 

® 46 46 3 
DAVID 

BROS 
ROTH GOIN' CRAZY 

37 33 33 8 VAN HALEN SUMMER NIGHTS 
WARNER 

BROS. 

® NEW 0, I 

* * * FLASHMAKER * * * 
BBRAUCE HORNSBY THE WAY IT IS 

CI 45 37 6 S TEVDE WINWOOD TAKE IT AS IT COMES 

40 28 16 10 ARITRTA 
THE HUNTER 

41 37 29 15 
ZEG MOODY BLUES THE OTHER SIDE OF LIFE 

42 O NCW 1 CHRYSALIS 

43 41 41 6 
CINDERELLA SHAKE ME 
ME 

44 36 24 8 
AL21 

RECORDS 
VIN LEE DETROIT DIESEL 

45 NEW 1 WARUÉ SIMON YOU CAN CALL ME AL 

® NEW 1 
ROD 

ER 
STBROS. EWART ANOTHER HEARTACHE 

WARN 

47 43 31 14 PETER 
EN 

GABRIEL RED RAIN 
GEFF 

® NEW 1 PAUL MCCARTNEY ANGRY 
CAPITOL 

49 35 21 14 
STEVE WINWOOD HIGHER LOVE 

44 32 7 BOB DYALAN GOT MY MIND MADE UP 

OProducts with the greatest airplay gains this week. 
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FOR WEEK ENDING SEPTEMBER 13, 1986 

adio Billboard 

Baker's Hot In Dallas. Elektra artist Anita Baker delivers some personalized "Sweet Love" to the staff of KDLZ "Z -107" 
Dallas backstage after a concert in town. Later, Baker stopped by the urban outlet and served as a guest personality on 

its "Quiet Storm" show. Standing, from left, are Elektra's Rene Esquibel, Z -107 air talent Kenny Byrd, GM Garry Lewis, 

Baker, "Quiet Storm" host Keith Solis, and program director Michell Madison. 

Promotions 
TURNED ON 

WPLJ New York (top 40) 
Contact: Theresa Angela 
WPLJ "Power 95" had extra rea- 
son to turn the wattage up with an 
official proclamation declaring 
Friday, Sept. 5 (9/5, get it ?) "Pow- 
er Day USA." To do this, WPLJ al- 
tered history only a little bit: On 
Sept. 4, 1882, Thomas Edison's 
company gave Gotham its first 
electrical jolt. On Sept. 5, New 
York Mayor Ed Koch was set to 
join the Power 95 morning crew 
and program director Larry 
Berger in officially proclaiming 
Power Day USA. The festivities 
were set to continue on Saturday 
(6) with a listener night cruise 
around Manhattan to view the 
fruits of Edison's labor. 

WHRK "K -97" Memphis rolls out 
a way to stay close to the streets, 
and possibly cause a few attention - 
getting traffic jams. The contem- 
porary outlet let the "Ticket Taxi" 
out of the garage to cruise around 
as the city's only taxi that hands 
out concert tickets, backstage 
passes, and cash on a regular ba- 
sis. 

The catch is that listeners must 
have a K -97 rear -window sticker in 

their cars in order to hail the Tick- 
et Taxi for loot. In addition to the 
immediate prizes, hailers can get a 
Taxi Ticket that makes them eligi- 
ble to win trips to the West Coast 
for a variety of concert and sports 
events. 

WDTX DETROIT promotion di- 
rector Carolyn Krieger had a lot of 
fun sorting through the 1,000 en- 
tries in 99 DTX's summer hot tub 
promotion. The giveaway went to 
the listener with the best name for 
the tub: "The Spa Who Loved Me." 
The AC- oriented pop outlet then 
threw a party for that winner and 
his friends. 

Across town at WNIC Detroit, 
the AC station is sending 100 lis- 
teners to Booth Bay Harbor, 
Maine, aboard the WNIC /Ameri- 
can Trans Air jet on Sept. 3 for a 
one -day trip to New England. The 
day in Booth Harbor starts with a 
shopping spree and wraps up with 
a traditional clambake on the 
beach, to put a nice finishing touch 
on the summer. 

AUSTIN HAS BEEN HAILED as 
a wellspring of modern music tal- 
ent lately, but did you know the 
city also has more than its share of 

STATION APPEARANCES 
(Continued from page 11) 

pecially in San Francisco, where 
there aren't really two supersta- 
tions slugging it out." 

Sands says KITS "spends very lit- 
tle time going after superstars. Phil 
Collins and Genesis are coming in 
October, but we won't bother ask- 
ing if they'll come by the station." 
Recent visitors to KITS include lo- 

cal acts Eddie Money, Greg Kihn, 
the Mary Jane Girls, Glass Tiger, 
and INXS. 

Sands faces a problem that more 
and more programmers are coming 
up against. KITS morning man Alex 
Bennett is doing well with his often - 
abrasive style. Sands says, "A lot of 
the record company people seem 
afraid to bring people on the show 
because they might get trashed. We 
need artists who are able to laugh at 
themselves." 

wackos? Apparently a lot of them 
listen to hit outlet KHFI -FM there. 
On the premise that Austinites 
would do anything for tickets to 
see homeboys ZZ Top, the station 
gave them away to those who did 
"the most daring and disgusting 
feats." 

One pair went to a man who 
dressed as a huge plastic roach 
and sat on KHFI's roof for 24 
hours, and two women won for 
pushing peanuts with their noses 
down several city blocks. In an ef- 
fort to keep the contest at least 
somewhat clean, KHFI morning 
man J.R. Edwards turned away a 
contestant who offered to sit in a 
bathtub of live worms. 

Billboard' 
ADULT CONTEMPORARY 

MOST ADDED 

A weekly national compilation of the most 
added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart. 

88 REPORTERS 

NEW TOTAL 

ADDS ON 

TOTO 11 46 

I'LL BE OVER YOU COLUMBIA 

CYNDI LAUPER 8 43 

TRUE COLORS PORTRAIT 

CARLY SIMON 7 38 

COMING AROUND AGAIN 
ARISTA 

LEVEL 42 7 17 

LEAVING ME NOW POLYGRAM 

GLADYS KNIGHT 6 18 

LIVING ON BORROWED 

TIME EPIC 

©Copyright 1986, Billboard Publications, Inc. No part of this 
publication may be reproduced, stored in any retrieval system, or 
transmitted, in any form or by any means, electronic, mechanical, 
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Compiled from national sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 2 9 

* * No.1 * * 
FRIENDS AND LOVERS 2 weeks at No. One 

CARRERE 406122 /EPIC CARL ANDERSON & GLORIA LORING 

20 3 6 7 
STUCK WITH YOU CHRYSALIS 4 -43019 

HUEY LEWIS & THE NEWS 

3 2 1 13 WORDS GET IN THE WAY EPIC 34 -06120 

MIAMI SOUND MACHINE 

4 4 3 9 
DANCING ON THE CEILING MOTOWN 1843 

LIONEL RICHIE 

5 6 8 11 
TAKE MY BREATH AWAY (LOVE THEME FROM "TOP GUN ") 
COLUMBIA 38 -05903 BERLIN 

6 5 4 12 
SWEET FREEDOM (THEME FROM "RUNNING SCARED ") 
MCA 52857 MICHAEL MCDONALD 

7 8 9 10 
HIGHER LOVE ISLAND 7- 99545 /WARNER BROS. 

STEVE WINWOOD 

8 7 7 10 
TAKEN IN ATLANTIC 7 -89404 

MIKE & THE MECHANICS 

9 9 5 14 
GLORY OF LOVE (THEME FROM "THE KARATE KID PART II ") 
WARNER BROS. 7-28662 PETER CETERA 

ID 12 19 4 
THROWING IT ALL AWAY ATLANTIC 7 -89372 

GENESIS 

II 13 14 8 
SWEET LOVE ELEKTRA 69557 

ANITA BAKER 

12 10 10 14 
THE CAPTAIN OF HER HEART A&M 2838 

DOUBLE 

13 11 12 7 
LOVE ZONE JIVE 1.9510 /ARISTA 

BILLY OCEAN 

14 14 17 6 
THE STORY OF MY LIFE COLUMBIA 38 -06136 

NEIL DIAMOND 0 16 18 6 
LOVE ALWAYS GORDY 1857 /MOTOWN 

EL DEBARGE 

16 17 20 5 
LONELY IS THE NIGHT ARISTA 1 -9521 

AIR SUPPLY 

17 15 11 15 
YOU SHOULD BE MINE (THE WOO WOO SONG) A &M 2814 

JEFFREY OSBORNE 

GI 20 24 4 
THE OTHER SIDE OF LIFE POLYDOR 885 201 -7 /POLYGRAM 

THE MOODY BLUES 

19 22 26 4 
YOU CAN CALL ME AL WARNER BROS. 7 -28667 

PAUL SIMON 

20 19 15 14 
LOVE TOUCH (THEME FROM "LEGAL EAGLES ") 
WARNER BROS. 7 -28668 ROD STEWART 

21 25 - 2 
TRUE COLORS PORTRAIT 37- 06247/EPIC 

CYNDI LAUPER 

® 28 - 2 
I'LL BE OVER YOU COLUMBIA 38 -06280 

TOTO 

23 18 13 10 
ANYTHING FOR LOVE WARNER BROS. 7 -28655 

GORDON LIGHTFOOT 

24 29 - 2 
COMING AROUND AGAIN ARISTA 1 -9525 

CARLY SIMON 

25 21 16 15 
INVISIBLE TOUCH ATLANTIC 7 -89407 

GENESIS 

26 O 27 - 2 IT'S YOU CAPITOL 5623 

BOB SEGER & THE SILVER BULLET BAND 

27 23 21 11 
PAPA DON'T PREACH SIRE 7- 28660 /WARNER BROS. 

MADONNA 

28 31 39 3 
A MATTER OF TRUST COLUMBIA 38-06108 

BILLY JOEL 

® 30 37 3 
DREAMTIME RCA 14387 

DARYL HALL 

30 24 23 21 
YOUR WILDEST DREAMS POLYDOR 883096 -7 /POLYGRAM 

THE MOODY BLUES 

31 26 25 6 
MAD ABOUT YOU I.R.S. 52815 /MCA 

BELINDA CARLISLE 

32 34 - 2 MAGIC SMILE A &M 2856 
ROSIE VELA 

33 33 33 5 
KISSES IN THE MOONLIGHT WARNER BROS. 7 -28640 

GEORGE BENSON 

34 32 29 5 
VENUS LONDON 886 056 -7 /POLYGRAM 

BANANARAMA 

35 NEW 1 WHEN I THINK OF YOU A &M 2855 

JANET JACKSON 

36 36 28 8 
THAT WAS THEN, THIS IS NOW ARISTA 1 -9505 

THE MONKEES 

37 35 30 16 
THE BEST OF ME ATLANTIC 7-89420 

DAVID FOSTER AND OLIVIA NEWTON -JOHN 

38 37 22 8 
THE EDGE OF HEAVEN COLUMBIA 38 -06182 

WHAM! 

39 38 32 21 
NO ONE IS TO BLAME ELEKTRA 7 -69549 

HOWARD JONES 

40 40 35 4 
SO FAR SO GOOD (FROM "ABOUT LAST NIGHT ") EMI- AMERICA 8332 

SHEENA EASTON 

O Products with the greatest airplay gains this week. Video clip availability. Recording Industry 

Assn. Of America (RIAA) seal for sales of 500,000 units. RIAA seal for sales of one million units. 
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YesterHitso 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Play That Funky Music, Wild 
Cherry, EPIC 

2. (Shake, Shake, Shake) Shake Your 
Booty, K.C. & the Sunshine Band, 
TK 

3. I'd Really Love To See You 
Tonight, England Dan & John Ford 
Coley, BIG TREE 

4. A Fifth Of Beethoven, Walter 

PR 
MuIVA 

E 

rphy 
T 

& 
OCK 

the Big Apple Band, 

5. You'll Never Find Another Love 
Like Mine, Lou Rawls, PHILADELPHIA 
INTERNATIONAL 

6. Lowdown, Boz Scaggs, COLUMBIA 
7. Devil Woman, Cliff Richard, ROCKET 

a. Summer, War, UNITED ARTISTS 

9. If You Leave Me Now, Chicago, 
COLUMBIA 

10. You Should Be Dancing, Bee Gees, 
RSO 

POP SINGLES -20 Years Ago 

1. You Can't Hurry Love, Supremes, 
MOTOWN 

2. Yellow Submarine, Beatles, CAPITOL 
3. Sunshine Superman, Donovan, EPIC 

4. Cherish, Association, VALIANT 

5. Bus Stop, Hollies, IMPERIAL 

6. See You In September, 
Happenings, B.T. PUPPY 

7. Land Of 1,000 Dances, Wilson 
Pickett, ATLANTIC 

E. Wouldn't It Be Nice, Beach Boys, 
CAPITOL 

9. Guantanamera, Sandpipers, A &M 
10. Sunny, Bobby Hebb, PHILLIPS 

TOP ALBUMS -10 Years Ago 

] . Frampton Comes Alive, Peter 
Frampton, A &M 

2. Silk Degrees, Boz Scaggs, COLUMBIA 
3. Spitfire, Jefferson Starship, GRUNT 

L. Hasten Down The Wind, Linda 
Ronstadt, ASYLUM 

5. Fleetwood Mac, WARNER BROS. 

6. Wild Cherry, EPIC 

7. All Things In Time, Lou Rawls, 
PHILADELPHIA INTERNATIONAL 

8. Spirit, John Denver, RCA 

9. Greatest Hits, War, UNITED ARTISTS 

10. Breezin', George Benson, WARNER 
BROS. 

TOP ALBUMS -20 Years Ago 

L. Revolver, Beatles, CAPITOL 

2. Dr. Zhivago, Soundtrack, MGM 

3. What Now My Love, Herb Alpert & 
the Tijuana Brass, A &M 

4. Somewhere My Love, Ray Conniff 
& the Singers, COLUMBIA 

5. The Sound Of Music, Soundtrack, 
RCA 

6. Whipped Cream & Other Delights, 
Herb Alpert & the Tijuana Brass, 
A &M 

7. Strangers In The Night, Frank 
Sinatra, REPRISE 

8. Yesterday And Today, Beatles, 
CAPITOL 

9. Best Of the Beach Boys -Vol. 1, 
CAPITOL 

10. Going Places, Herb Alpert & the 
Tijuana Brass, A &M 

COUNTRY SINGLES -10 Years Ago 

t . I Don't Want To Have To Marry 
You, Jim Ed Brown & Helen 
Cornelius, LONE STAR 

2. If You've Got The Money I've Got 
The Time, Willie Nelson, LONE STAR 

3. Here's Some Love, Tanya Tucker, 

4. 
MCA 

I Wonder If I Said Goodbye, 
Johnny Rodriguez, MERCURY 

S. Can't You See /I'll Go Back To Her, 
Waylon Jennings, RCA 

5. The Games That Daddies Play, 
Conway Twitty, MCA 

7. All I Can Do, Dolly Parton, RCA 

3. You And Me, Tammy Wynette, EPIC 

3. Let's Put It Back Together Again, 
Jerry Lee Lewis, MERCURY 

13. After The Storm, Wynn Stewart, 
PLAYBOY 

SOUL SINGLES -10 Years Ago 

1. (Shake, Shake, Shake) Shake Your 
Booty, K.C. & the Sunshine Band, 
TK 

2. Play That Funky Music, Wild 
Cherry, SWEET CITY 

3. Getaway, Earth, Wind & Fire, 
COLUMBIA 

4. You Should Be Dancing, Bee Gees, 
RSO 

5. Who'd She Coo, Ohio Players, 
MERCURY 

6. Get The Funk Out Ma Face, 
Brothers Johnson, A &M 

7. Funny How Time Slips Away, 
Dorothy Moore, MALACO 

8. Lowdown, Boz Scaggs, COLUMBIA 

9. Give It Up (Turn It Loose), Tyrone 
Davis, COLUMBIA 

10. One Love In My Lifetime, Diana 
Ross, MOTOWN 

radio 

THE PROGRAMMING SERVICE 
WITH THE CBS DIFFERENCE 

Produced and Created by Ron Cutler Productions. Consulted by Joe McCoy, Program Directo-, WCBS-FM New York. 
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ALL RADIO STATIONS 
You Are Cordially Invited to Hear 

REMO CAPRA 
Arranged & Conducted by Teo Macero 

Gato Barbieri 
J.A. Beck 

B. Washer 
L. Gaines 

R. Morales 
M. Cinelu 

A. Donellian 
Jerry Solomon 

Saxophone 
Guitar 
Guitar 
Bass Guitar 
Drums 
Conga 
Piano & Synth. 
Sound Engineer 

B/W 

éll ;¼iÑr 
/22004 

(Written by Edith Piaf) 

A. Donellian 
D. Johnson 
F. Ferrucci 

Piano 
Bass 
Synthesizer and additional 
orchestration 

FOR YOUR FREE COPY PLEASE SEND REQUEST TO: 

R. Records & RR, Inc. 
P.O. Box 541, Woodside, NY 11377 

Watch for 

BILLBOARII 
SPOTLIGHTS 
September and October 

[ WORLD OF BLACK MUSIC 

[Ei COMPACT DISKS 

[Ei HORROR VIDEO 

[j THE WORLD OF GOSPEL 

THE WORLD OF COUNTRY MUSIC 

NEW AGE MUSIC 

BILLBOARD COVERS If ALL! 

radio 
Featured Programming 

BACK BY POPULAR DEMAND, 
here's the Billboard alphabetical 
rundown on the lineup of major net- 
works and syndicators at the NAB/ 
NRBA Radio '86 convention, which 
takes place Wednesday through 
Sunday (10 -14) in New Orleans. All 
listed companies will be maintaining 
hospitality suites, with standard 
hours. Some suites, however, will 
not be open during the special 
events the companies have planned. 

ABC spotlights its "Rockline" and 
"Powercuts" packages on Thurs- 
day with an invitation -only "Rock 
The Boat Party" that slips its moor- 
ings at 9 p.m. Cheap Trick will be 
performing live and Bob Kingsley 
of "American Country Count- 
down" will be on board. Friday will 
find ABC celebrating "Party Amer- 
ica" at the Storyville Jazz Hall in 
the French Quarter with the show's 
host, WPLJ New York's Fast Jim- 
my Roberts, and live music. That 
event kicks off at 10 p.m. 

BARNETT- ROBBINS Enter- 
prises can be expected to show off 
its new longform weekly, "The 
Great Starship," during its hospi- 
tality hours at the Fairmont. The 
two -hour AC program, hosted by 
Charlie Tuna of KBZT Los Ange- 
les, debuts in January. 

CBS's lineup of special guests will 
include Mike Harrison, host of 
"Rock Connections," Max Wein- 
berg, who is an associate producer 
of the show as well as a past co- 
host, and Kris Erik Stevens, host of 
"Entertainment Coast To Coast." 
Talk in the CBS suite may well cen- 
ter on "Cruisin America," a new 
show slated for January debut, with 
the legendary Cousin' Brucie Mor- 
row as host. CBS Radioradio will be 
distributing the three -hour weekly 
program. Ron Cutler Productions 
of Westwood, Calif., is producing 
the show. 

Says president Ron Cutler, "This 
is not your typical documentary, or 
all- request oldies show." Designed 
for AC and oldies outlets, the show 
will feature celebrity interviews, ex- 
cerpts from recent revival concerts, 
and, of course, Cousin Brucie's live- 
ly banter. 

Cutler, by the way, has another 
hotshot show in the wings: "On The 
Move," starring Tom Joyner, the 
commuting DJ who does mornings 
on KKDA Dallas and afternoons on 
WGCI Chicago. The high -profile ur- 
ban talent will be filling his three - 
hour weekly show with star inter- 
views, comedy, and an average of 10 
songs per hour. A distributor has 
not been signed up yet. For "On The 
Move" information, call Cutler at 
213 -478 -2166. 

DIR launches its acquisition of 
"Rick Dees' Weekly Top 40" with a 
Riverboat Cruise departing at 6:30 
p.m. on Friday. The show is in its 
third season and officially comes to 
DIR from United Stations Pro- 
gramming the first of the year. 
Along on the cocktail cruise with 
Dees will be the infamous Howard 
Stern, WXRK New York and 
WYSP Philadelphia morning man 
and host of DIR's "Howard Stern 
Show." Dees, the morning drive 

Jungle Boy In Jersey. John Eddie, left, 
self -titled Columbia debut album and the 
concert. Pictured with Eddie is afternoon 
Cunningham. 

drops by WPST Trenton to discuss his 

Jersey Artists for Mankind (JAM '86) 
drive air personality Tom "T.C." 

personality from KIIS -AM -FM Los 
Angeles, will also be holding a press 
conference with president the and 
CEO of NAB, Edward O. Fritts, on 
their continuing involvement with 
Broadcasters Against Drugs 
(B.A.D.). 

MJI will be offering a sensory 
overload of New Orleans with a spe- 
cial performance by Allen Tous- 
saint on Thursday as an aural 
nightcap to its authentic New Or- 
leans drink and dessert bars. 

NBC will be broadcasting a live -re- 
mote " Talknet" with hosts Sally 
Jessy Raphael and Bruce Williams 
from Balcony I on the fourth floor 
of the Marriott, and Dr. Ruth 
Westheimer will be on hand in the 
hospitality suite on Friday. 

UNITED STATIONS RADIO Net- 
works will get things off to an early 
start with an affiliate luncheon on 
Wednesday. USP partner and pro- 
gramming host Dick Clark will 
host the affair, which features Fats 
Domino as entertainment and a 
Jeep Cherokee giveaway. Clark will 
also be in the USP suite on Wednes- 
day and Thursday. This is another 
place you can find those New Or- 
leans specialty drinks and desserts 
and, in this case, hear live jazz piano 
as well. On hand throughout the 
festivities will be John Lander of 
"Hitmusic USA" and Dick Bartley 
of "Solid Gold Scrapbook." 

A popular topic at the USP suite 
may be the net's first effort in the 
album rock market: "Rock Watch: 
A Countdown To Ecstasy With Oe- 
dipus." Oedipus, WBCN Boston 
PD, hosts and produces the weekly 
collaboration between WBCN and 
USP. The countdown format will 
also feature an artist interview on 
each show. Scheduled to begin air- 
ing in early October, the top 30 
countdown is a three -hour program 
written by Billy West with Tom 
Sandman co-producing. 

"Rock Watch" is available on a 
swap /exchange basis to the top 173 
Arbitron -rated metro markets. 0e- 

dipus will be stumping for the show 
with USN at the convention. 

Also new on the USP roster is 
"Motor City Beat." The music mag- 
azine will cover the classic hits and 
focus each week on a particular art- 
ist or topic and highlight a year in 
the history of Detroit music. Ac- 
cording to executive VP /program- 
ing Ed Salamon, USP already has 
1,000 titles catalogued to sustain 
the three -hour package, which will 
also include songs and artists that 
were influenced by the Detroit 
sound. 

AND BE SURE to catch the "Net- 
work Leaders Panel" on Saturday 
at 3 p.m. Tom Barsanti of WTIC 
Hartford will moderate the panel. 

PETER LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

Sept. 12, Otis Redding, America, 
Ringo Starr, etc. Solid Gold Scrap - 

(Continued on next page) 

BILLBOARD'S 
POP RECOMMENDED 

(Aug. 16, 1986) 

"ALL TRE WRONG 

REASONS" 
HOT DEBUT 12" SINGLE 3Y 

JAY COLD 
Produced by Rob Freeman 

03_ 

C 
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P.O. BOX 231 EAST MEADOW, NEW YORK 11554 

CALL NOW FOR D.J. PROMO COPY 
516- 4868699 
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Friendly Persuasion. Charlie Daniels 
attempts to persuade KBRQ Denver 
music director Jim Stricklan to 
promote his new book, "The Devil 
Went Down To Georgia," while in 
town with his band for a McNichols 
Arena gig. 

FEATURED PROGRAMMING 
(Continued from preceding page) 

book, United Stations, one hour. 
Sept. 12 -14, Bellamy Brothers, 

Country Today, MJI Broadcasting, 
one hour. 

Sept. 12 -14, The Shirelles, Gary 
Owens Supertracks, Creative Radio 
Network, three hours. 

Sept. 12 -14, Huey Lewis & the 
News, Hot Rocks, United Stations, 
90 minutes. 

Sept. 12 -14, Miami Sound Ma- 
chine, Rick Dees' Weekly Top 40, 
United Stations, four hours. 

Sept. 12 -14, Tom Jones, Dick 
Clark's Rock, Roll & Remember, 
United Stations, four hours. 

Sept. 12 -14, Emmylou Harris, 
Weekly Country Music Countdown, 
United Stations, three hours. 

Sept. 12 -14, June Valli, Great 
Sounds, United Stations, four 
hours. 

Sept. 12 -14, Peter Cetera, Chica- 
go, Countdown America With Dick 
Clark, United Stations, four hours. 

Sept. 12 -14, Michael Franks, 
Jazz Show With David Sanborn, 
NBC Radio Entertainment, two 
hours. 

Sept. 12 -14, Paul McCartney, 
Tina Turner, Rod Stewart, etc., 
Prince's Trust Concert, Superstar 
Concert Series, Westwood One, one 
hour. 

Sept. 12 -14, Eurythmics, Beat 
Farmers, Rock Chronicles, 
Westwood One, one hour. 

Sept. 12 -14, Led Zeppelin, Leg- 
ends Of Rock, NBC Radio Enter- 
tainment, two hours. 

Sept. 12-14, Steve Allen, Elvis 
Hour, Creative Radio Network, one 
hour. 

Sept. 12 -14, Maze, Star Beat, 
MJI Broadcasting, one hour. 

Sept. 12 -14, Alice Cooper, Metal - 
shop, MJI Broadcasting, one hour. 

Sept. 13-14, Martha Reeves & 
the Vandellas, Reelin' In The 
Years, Global Satellite Network, 
three hours. 

Sept. 13, Petula Clark, Solid 
Gold Saturday Night, United Sta- 
tions, five hours. 

Sept. 13-14, Eurythmics, On The 
Radio; Nationally Syndicated 
Broadcasting Alliance, one hour. 

Sept. 14 -20, Patrick Moraz, 
(Continued on page 24) 

We're proud to carry 
Westwood One 

and Mutual Broadcasting System 
to the nation's radio stations. 

RCilAmericanin 
Commucations 
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Howard Stern 

Howard Stern and Rick Dees have 

nothing in common -except huge 
audiences. Howard's three hour 
show of outrageous humor, overly 
frank opinions, surprising interviews 
and Rock & Roll have tripled ratings 
in the country's toughest market. 
And Rick Dees' top 40 show has 

attracted well over 300 stations since 
it hit the air less than three years ago, 

aking it the fastest- growing syn- 
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Rick Dees 

dicated top 40 show on radio. 
now both of them are avail- 

able exclusively from DfR:.The 
National Howard Stern Show start- 
ing September 6th. And the Rick 
Dees Top 40 Countdown Show start- 
ing January 1st. So contact your DER' 
representative (212) 371 -6850 and 
get the kings of "putdown" and 
"countdown" radio workif for.you. 
The results will be very attractive: er. 

IR BROADCASTING, 

A 
OR MAR TelepiCtuIE's .,. 

Company 

www.americanradiohistory.com

www.americanradiohistory.com


O 

A Crowded Tribute. Gannett Radio president Joe Dorton, left, presents 

longtime KIIS -AM -FM Los Angeles VP /GM Wally Clark with a plaque 
commemorating his many services to the station. Clark left Gannett last week to 

form Wally Clark Productions, a consulting and syndication firm. KITS, of course, 
is Clark's first major market client. 

Jet Set. MCA and the Jets family help WHIZ "Z -100" New York celebrate its third anniversary by performing a free 

listener concert at Great Adventure amusement park in New Jersey. Standing from left are MCA's Bobby Shaw and Steve 

Meyer; Rudy, Eddie, Moana, and Eugene Wolfgram of the Jets; group manager Don Powell; Z -100 operations manager/ 
afternoon man Shadow Stevens; the Jets' Kathy Wolfgram; and Z -100 night man Jack the Wack. Kneeling are Elizatet-1 

and Leroy Wolfgram of the Jets and MCA's Billy Brill. 

Gray Area. WRKS New York program director Tony Gray searches for the next 
hit by checking out a copy of Sha Rene's new 12 -inch "I'm Good For You." 

Q To The Rescue. WRQX "Q -107" Washington, D.C., morning men David Page, left, and Scott Woodside pose with 

Carol Bridgett, a seriously ill local child. Page and Woodside helped listeners come to her rescue by requesting dollar 

plegdes to finance her recovery. At last count, the pledges totaled $5,500. 

Jazz & George. KBLX Berkeley, Calif , advertising and promotion director Sue 

Nordquist, right, introduces George Benson to one of eight winners in a KBLX 

contest that took "Quiet Storm" listeners to the Montreux Jazz Festival in 

Switzerland. 

Just KUZZ. RCA promotion man Carson Schrieber, right, brings Eddy Raven by 

the KUZZ Bakersfield studios for a chat with program director Rick Fletcher, left. 

Goode Power. WUSL "Power 99" Philadelphia program director Tony Quartarone poses proudly as the urban outlet 

receives the top award from Philly Mayor W. Wilson Goode in the "Philadelphia ... Get To Know Us" local radio 

campaign. Standing, from left, are Quartarone, WUSL Lauren Kates, Goode, WUSL president /GM Bruce Holberg, Power 

99's Loraine Ballard Morrill, and Clint Frye. 
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Ex- Madame. Duane Eddy visits with 
Jo Maeder (formerly the "Rock'n'Roll 
Madame ") during her 10 p.m. -2 a.m. 
show at WXRK New York. Maeder is 
reportedly a big fan of the guitar 
legend. 

FEATURED PROGRAMMING 
(Continued from page 1.9) 

Rock Over London, Radio Interna- 
tional Inc., one hour. 

Sept. 14, Ric Ocasek, Talking 
Heads, Powercuts, Global Satellite 
Network, two hours. 

Sept. 15, Eddie Rabbitt, Country 
Closeup, Narwood Productions 
Inc., one hour. 

Sept. 15-21, .38 Special, Rock To- 
day, MJI Broadcasting, one hour. 

Sept. 16, Hank Williams, Solid 
Gold Country, United Stations, one 
hour. 

Sept. 17, Chicago, Blood, Sweat 
& Tears, Solid Gold Scrapbook, 
United Stations, one hour. 

Sept. 19-21, Sylvia, Country To- 
day, MJI Broadcasting, one hour. 

Sept. 19 -21, Willie Nelson, The 
Weekly Country Music Countdown, 
United Stations, three hours. 

Sept. 19-21, Tommy Dorsey, The 
Great Sounds, United Stations, 
four hours. 

Sept. 19-21, Luther Vandross, 
Star Beat, MJI Broadcasting, one 
hour. 

Sept. 19 -21, The Who, Dick 
Clark's Rock, Roll & Remember, 
United Stations, four hours. 

Sept. 19-21, Gordon Lightfoot, 
Countdown America With Dick 
Clark, United Stations, four hours. 

Sept. 19-21, Billy Joel, Hot 
Rocks, United Stations, 90 minutes. 

Sept. 19-21, Pat Metheny, Jazz 
Show With David Sanborn, NBC 
Radio Entertainment, two hours. 

Sept. 19-21, Iron Maiden, Metal - 
shop, MJI Broadcasting, one hour. 

Sept. 19-21, Double, Rick Dees' 
Weekly Top 40, United Stations, 
four hours. 

Sept. 20, The Fifth Dimension, 
Solid Gold Saturday Night, United 
Stations, five hours. 

Sept. 20-21, Nu Shooz, On The 
Radio, Nationally Syndicated 
Broadcasting Alliance, one hour. 

Sept. 22, Juice Newton, Nitty 
Gritty Dirt Band, Country Close - 
up, Narwood Productions Inc., one 
hour. 

Sept. 22 -28, Big Country, Rock 
Today, MJI Broadcasting, one 
hour. 

Sept. 23, The Kendalls, Solid 
Gold Country, United Stations, one 
hour. 

Sept. 25, Marty Robbins, Solid 
Gold Country, United Stations, one 
hour. 

Sept. 25, Tina Turner, Album 
Party, NBC, one hour. 
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Roundup 
BY BILL HOLLAND 

J UST TO BE SAFE: FCC chairman 
Mark Fowler, who will soon face re- 
nomination hearings, has asked the 
office of his general counsel to pro- 
vide him with a comprehensive re- 
port on commission rules concern- 
ing obscene programming. Since 
July, an antismut unit from Florida, 
the National Decency Forum, has 
been picketing at noontime in front 
of the FCC offices, calling Fowler 
soft on smut. A Fowler spokesman 
says the chairman is against porn 
but must play by FCC rules that 
protect the First Amendment rights 
of broadcasters. The Forum has 
sent letters of protest to legislators, 
and chances are good the smut is- 
sue will be raised in the hearing this 
fall. 

BIG DAYTIMER CHANGES are 
in order following the formal adop- 
tion, on Aug. 28, of the long -awaited 
bilateral agreement between the 
U.S. and Mexico. More than 300 day - 
timers now operating on Mexican 
clear channels can remain on the air 
24 hours a day, at reduced power 
levels. Most daytimers with post - 
sunset authority are now allowed to 
extend their broadcast day two 
hours past local sunset. Stations be- 
ginning nighttime operation need 
only contact the FCC. No additional 
FCC approval is needed for the sta- 
tions with post- sunset operation 
authority. 

WHOA, NOW: That's what the 
NAB is saying to the FCC. The 
broadcaster group is asking for a 
review and a reassessment of the 
FCC's decision to "downgrade" ex- 
isting Class B and C FM stations 
that haven't met a March 1 deadline 
for power and antenna height re- 
quirements. The NAB says FCC 
goals of diversity and increased ser- 
vice can be met even if stations are 
not reclassified, and wants the com- 
mission to offer temporary waivers 
to stations making good -faith up- 
grade efforts. 

THE NAB ALSO SUPPORTS the 
recent FCC proposal to use an index 
method for determining station 
class (power) for new FM facilities 
but opposes revision of interference 
separation standards. In comments 
filed last month, the trade associa- 
tion said it figures that replacing 
the current minimum power and an- 
tenna height requirements with the 
index method would alleviate a lot 
of unnecessary operating restric- 
tions. 

THE SENATE Appropriations 
Committee, just prior to the August 
recess, passed an FCC appropria- 
tions bill that includes last -minute 
language asking the commission to 
"reconsider" the Fairness Doctrine. 
Broadcaster critics say this proviso 
was tacked on so the NAB and FCC 
couldn't correct the bill's language. 
The upcoming U.S. Court of Ap- 
peals argument on the constitution- 
ality of the rickety Fairness Doc- 
trine, set for Sept. 30, is based on 
the question of whether the FCC's 

(Continued on next page) 
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eep a close watch 
on your listeners. They're 
about to do something ex- 
traordinary. They're going 
to multiply ... just as soon 
as you begin airing the new 
United Stations Program- 
ming Network AOR show, 
ROCK WATCH, starring 
OEDIPUS, the reigning mon- 
arch of on -air AOR person- 
alities, and Billboard's 1985 
Program Director of the 
Year. 

Every week, OEDIPUS 
will take listeners on a 
3 -hour trip to the heart of 
AOR, via R &R's Top 30 
tracks. He'll even take them 
behind the scenes to hear 
brief, insightful comments 
directly from the top 
artists. 

A PATCVs. 
A Countdown to Ecstasy 

with Oedipus 
II 

It's a show with such 
phenomenal drawing 
power it was already 
cleared by some of the 
nation's leading AOR 
stations before USP even 
officially announced its 
introduction including 
WBCN- Boston, 
K ROCK -New York, 
KOME -San Jose, and 
WYSP- Philadelphia. 

So don't wait another 
second to reserve this 
AOR show in your mar- 
ket. Call today. And re- 
serve the one program 
that can count down 
the top tracks with the 
top AOR artists ... and 
multiply your listeners 

. and ensure their un- 
divided attention from 
now on. 

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London 

Please join US in our hospitality suite #3830 at the New Orleans Marriott. 

ROCK WATCH is avail- 
able on a swap /exchange 
basis to stations in the top 
170 Arbitron -rated markets. 
There are 10 commercial 
minutes per hour, evenly 
divided between local sta- 
tion and network. 

For station clearance in- 
formation call United Sta- 
tions Programming Net- 
work Affiliate Relations in 
Washington, D.C. at (703) 
276 -2900. 

For national sales infor- 
mation call United Sta- 
tions Programming Net- 
work in New York at 
(212) 575 -6100. 

i 

Easy Drivers. KIOI San Francisco 
general manager Bill Gilreath, seated, 
pictures himself behind the wheel of a 

Jaguar XJ -6. Offering a dose of reality 
is morning man Don Girard, who 
reminded Gilreath that the car is a 

giveaway item in KIOI's "Key Artist" 
summer promotion. 

WASHINGTON ROUNDUP 
(Continued from preceding page) 

August 1985 report on the doctrine 
was a final order. Critics say most 
members of the committee were not 
aware of the implications of the lan- 
guage in the court case. 

HOW ABOUT A BOX for a big X? 
NAB's Committee On Local Radio 
Audience Measurement (COLRAM) 
recently met with Arbitron officials 
to discuss COLRAM's proposed ra- 
dio diary redesign. The NAB rede- 
sign was carried out in the hope of 
increasing response rates. Arbitron 
now plans to formulate its own pro- 
totype, incorporating many of the 
COLRAM suggestions. 

LATE ENTRIES AT RADIO '86: 
The NAB is adding a panel discus- 
sion on the effects of new tax legis- 
lation on broadcasters, as well as a 
roundtable for college broadcasters 
on alternative programming. 

THE NAB HAS ASKED the U.S. 
Court of Appeals to uphold a recent 
FCC decision granting a preference 
to daytime -only AM stations in com- 
parative hearings for FM channel 
allotments. NAB has long sought 
the preference so that daytimers 
could upgrade service to communi- 
ties through full -time FM broad- 
casting. But the National Black Me- 
dia Coalition (NBMC) thinks that 
the preference should not be limited 
to daytime broadcasters. 

HOLD 
THE 

PHONE! 

Dial 800 -223 -7524 toll free 
to place an ad in ACTION - 
MART, Billboard's classi- 
fied advertising section. 
For quick results, call Jeff 
Serrette today (NY resi- 
dents dial 212 764 -7388). 
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NBC Radio 

Above: The Judds 
"Live From Walt Dis- 
ney World" for NBC 
Radio Entertainment. 
From left Disney 
World's Tom Kenning- 
ton; series host Nancy 
Turner; Wynonna Judd; 
NBC Radio's Willard 
Lochridge; Naomi 
Judd; and Disney 
World's Phil Lengyel. 
Above right: DIR 
Broadcasting's Bob 
Meyrowitz, left, and Pe- 
ter Kauff with Kareem 
Abdul Jabbar, for 
'Highlights" jazz series. 

A 

PROGRAMMER'S 

GUIDE 10 

Bob Seger with 
Westwood One's 

Mary Turner. 

Left: Dee Snider 
hosted MJI Broad- 
casting's "Metalshop" 
and later poses' with 
"Metalshop " producer 
(and younger brother) 
Mark Snider. 

A 

BIllBOARD 

RADIO FOCUS 

Below left: Anne Mur- 
ray visits United Stations. 
From left: USP's Tom 
Roland; Murray; USP's 
Mike Fitzgerald; and 
USP /USRN's executive 
v.p.of programming Ed 
Salomon. Below: From 
left are CBS Radiora- 
dio's u.p. /g.m. Robert P. 
Kipperman, dir. of pro- 
gramming Frank D. Mur- 
phy, "Rock Connections" 
host Mike Harrison. 

TUNING IN THE QUALITY VARIETY OF PROGRAMMING -TO -GO 

B 

By KIM FREEMAN 

ack when the concept of network radio got start- 
ed in 1926, you only had the acronym, "NBC," 
to contend with. Nowadays, you've got NBC, 

CBS, MBS, ABC, WWI, USP, MJI, and DIR to cope with, 
not to mention those networks and syndicators who have 
adopted longer names. 

With all those companies come a stream of regular and 
special programming that could pump out of one station 
from here to infinity. Of course, it does not work that way, 
and the competition for affiliates is fierce. 

Radio's adoption of television's practice of advertiser - 
sponsored, "bartered" distribution in the mid -'70s and 
government -wide deregulation in 1980 are the biggest 
factors in the current size of the syndicated programming 
field. 

New York -based Narwood Productions is one of 
the oldest syndicators around and has remained a solid 
force in today's crowded field. Narwood's regular long - 
form roster include the MOR show "Music Makers," and 
country- formatted "Country Closeup." The company just 
ventured into the album rock arena with "Rock Notes." 
Narwood also offers numerous specials and has pro- 
duced several public service campaigns. 

Launched in 1971, New York -based DIR Broadcast- 
ing is one of the oldest players in syndicated radio. With 
the live concert show, "King Biscuit Flower Hour," "we 
were the first to produce a program and sell time nation- 
ally ... the first bartered program," recalls DIR president 
Bob Meyrowitz. He says DIR was also the first syndicator 
to produce a program for a network, ABC, which carried 
"Biscuit" and "The Silver Eagle" for several years. 

Even with those "firsts" in mind, Meyrowitz says, "We 

are now at the most interesting point we've been at in sev- 
eral years." For DIR, that means the concept of "provid- 
ing stations with shows that will get numbers, and a shift 
at no cost," he says. "With people paying so much for sta- 
tions, you've got to give them numbers on Saturdays and 
Sundays. Big talent is not usually on in the weekend. 
We're giving it to them." A big part of that DIR demand is 
personality: WXRK New York's Howard Stern went na- 
tional with his three -hour show this month, and KDAY 
Los Angeles' J.J. Johnson began hosting "Highlife" last 
month, with regular guests like basketball star Kareem 
Abdul Jabbar and blues artist B.B. King. A personality - 
strong top 40 show was also in the works at presstime. 

Meyrowitz stresses the fact that all of DIR's shows are 
based around radio personalities. "We experimented with 
comedians, but found they perform more for the studio 
audience than the radio audience simply because they 
weren't used to the medium," he says. 

Already a major syndicated player, DIR was given a big 
boost last year when Lorimar Telepictures became its par- 
ent. "That's helped us with the very big financial deals a 
Stern or ` Highlife' entails." 

Westwood One hit the syndicated scene in 1975, 
when WWI founder and CEO Norm Pattiz was fired from 
a sales post at a tv station. "I was sittin' around listening to 
a 52 -hour Motown special on KGFJ Los Angeles. That 
sparked some interest for me because, while barter was 
common in TV, it wasn't in radio." Pattiz' first outing was 
the 24 -hour "Sound Of Motown" special. "I grossed 
$200,000 on it. Actually coming from TV, I thought I'd 
do better on it. 

"I didn't know a whole lot about what I was doing in 
radio, so I wasn't bound by the rules of the road. I didn't 
know that you couldn't get a top 40 station to carry a pro- 

gram with black music," Pattiz continues. "We broke the 
rules simply because we didn't know about them. That 
kind of set the tone of a lot of what we've done since." 

What WWI has done since in:ludes a huge schedule of 
programming for all music formats. In 1984, WWI went 
public, and since then, WWI stuck prices have increased 
by five times. WWI's purchase of Mutual Broadcasting in 
December, 1985, gave WWI the news and talk stock to 
become an indisputable network. 

Pattiz says WWI's big break came in 1981, with deregu- 
lation. "That meant the traditional networks we were 
competing with could no longer depend on only news 

(Continued on page R -7) 

BILLBOARD SEPTEMBER 13, 1986 R-1 

www.americanradiohistory.com

www.americanradiohistory.com


A 

ROCK 
By DENIS McNAMARA 

Ibum rock programmers continue to have a vast 
variety of quality syndicated programming avail- 
able to them. With the format's growth in 1986, 

many competitive syndicators are finding most major 
markets offering them at least two strong contenders in 
the format who are interested in national programs that 
fit their particular brand of album rock. 

DIR Broadcasting, which continues to offer the 
grandaddy of syndicated radio concerts, "The King Bis- 
cuit Flower Hour," have contracted radio's "Bad Boy" 

I Howard Stem for a three -hour weekly series. Debuting 
o nationally this month, the syndicated version of Stem's 

show captures the zaniness, raunchiness and controversy 
E of his daily morning show currently heard live on Infinity 

outlets WXRK New York and WYSP Philadelphia. 

m Stem's New York rating's results have been tremen- 
s dous. His Philadelphia simulcasts began in August fol- 

lowing an announcement on television's "David Letter- 
man Show." Stern also announced his upcoming 
syndicated radio show on the same program. The radio 
personality has even promoted his new national series in 

a recent interview in Penthouse magazine. 
DIR's "Howard Stem Show," recorded at DIR's New 

York studios in front of a live audience, is targeted to air 
Saturday mornings from 8 a.m. to 11 am. Besides How- 
ard's regular cast of characters, each show will offer spe- 
cial guests. During the show's pilot, Clarence Clemons 
from Bruce Springsteen's E Street Band and guitarist Joe 
Walsh showed up. Nationally known rock columnist Lisa 
Robinson is also featured each week with her current mu- 
sic gossip. The syndicated version of Stem's show even 
guarantees a healthy percentage of album rock top 
tracks. Music is something his regular morning listeners 
rarely receive nor seem to miss. 

DIR continues to offer their thematic concert series 
"Pioneers Of Rock" hosted by WNEW -FM New York 
mid -day personality Dave Herman and "Scott Muni's 
Ticket To Ride," the popular weekly tribute to the Beatles. 

Radio stations with a taste for British rock on their air- 

waves, before being available domestically, will want to 
pick up Radio International's `Rock Over London. 

The popular weekly feature, which runs on many top 
40 outlets as well as album rockers, offers a tasteful vari- 
ety of new British offerings along with a special guest art- 
ist interview and music gossip from across the Atlantic. 
The program is hosted by popular British radio personal- 
ity Graham Dene. Recorded in London, each one hour 
program closes out with the top five British rock records 
of the week. The show also has a reputation for offering 
programmers surprise song debuts from many major art- 
ists. 

Historically, heavy metal and album rock radio have 
had a hot and cold relationship. Nevertheless, the format 
remains the major commercial radio outlet for hard rock 
music. 

From left: Jeffrey Nauman, RCA; Rachel Perkoff, Global 
Satellite Network; Annie Lennox Mike Correia, GSN ;; 
Cindy Tollin, `Rockline "; Scott Christmas, WRNF; 
Shrron Sanchez, GSN; Bob Cobum, `Rocklin'; Tina 
Zimring, GSN, Dave Stewart; Mark Felsot, `Rockline. " 

The leading specialty show featuring heavy metal is 

MJI's "Metalshop." Besides offering a strong music mix 
of the best heavy metal, listeners can expect "Metalshop" 
to offer special artist appearances and previews of new 
material. 

With the appearance of successful hard rock oriented 
album outlets in a number of markets and more metal - 
based album rockers expected to debut in the not- too -dis- 

tant future, "Metalshop" promises to be an even more im- 

portant counterprogramming tool for programmers. 
MJI also offers the weekly one -hour magazine show, 

"Rock Today," hosted by WNEWs Richard Neer and 
Carla Raswyck. 

Classic rock has become of greater interest to the al- 

bum rock world as the format enters its second decade. 
The rise of the "classic rock" format as an album hybrid 
has kept programmers open to special programming in 

this genre. A good indication of how well classic rock is 

doing is the announcement by CBS that they have ex- 

tended the run of their weekly offering "Rock Connec- 
tions." Hosted by album rock legend Mike Harrison, 
"Rock Connections" offers a variety of thematic ap- 
proaches into the musical history of the format. Harrison 
is often joined by guest artists who lend an interesting au- 
thenticity to those heady early days of album rock. "Rock 
Connections" was originally scheduled to conclude its 

run on Labor Day. 
Westwood One is now offering another approach to 

classic rock called "Psychedelic Psnack." The show is the 
brainchild of Denny Somach, president and owner of 
Denny Somach productions. Re- exploring the psychedel- 
ic era brings a combination of pleasant memories and ob- 
vious '80s musical influences. For many sectors of the au- 
dience, it is an introduction to a unique and often under- 
rated part of album rock's musical heritage. Westwood 
One's album rock commitment is a major one. They offer 
two rock radio concert series: "Superstars Concerts" and 
"In Concert," in addition to a number of regular specials 
geared towards holiday weekends or spe- 

(Continued on page R4) 

TOP 40 /AC 
o 

By LINDA MOLESKI 

ne of the most successful syndicated long -form 
programs on top 40 radio is ABC Radio Net- 
works' "American Top 40" with Casey Kasem. 

Going into its 17th year, the four -hour weekly countdown 
show airs every Sunday on more than 1,200 radio sta- 
tions around the world, with more than 500 in the U.S. 
The chart is based on the top 40 of Billboard's Hot 100 
Singles chart. 

Originally produced by Watermark, the program first 
hit the airwaves in 1970 with seven stations. Though it 

started as a three -hour show, it was increased an hour in 

1978 to allow for more features. According to Beverly 
Padratzik, director of special programming for ABC En- 

tertainment, the key to the show's success has been its lev- 

el of quality and consistency. 
The ABC network also offers "Party America," a new 

weekly two -hour dance party show designed for top ra- 

dio. Each program travels to one of the country's hottest 
night clubs with a guest celebrity, among them being Da- 

vid Lee Roth, Whitney Houston, Joan Rivers, and David 
Brenner. There are some 75 clubs participating, including 
New York's Palladium, Chicago's Limelight, and Los An- 

geles' Verdigo. 

"The program plays CHR hits that are appropriate for 
a party atmosphere," says Padratzik. "It's great for a 
weekend situation or if a station has a particular party 
night. It's also great for food and beverage advertisers or 
those with youth- oriented product." 

Another dominant force in top 40 long -form program- 
ming is United Stations Programming Network. 
The company offers an impressive list of shows, most no- 
tably "Rick Dees' Weekly Top Forty." It is a weekly four - 
hour countdown show of the nation's top 40 hits. Hosted 
by zany KITS Los Angeles air personality Rick Dees, "it's a 
comedy show within a CHR framework," says Ed Sala - 
mon, executive vice president of programming. 

Because of the popularity of the four -year -old show, 
the network created "American Music Magazine Starring 
Rick Dees," a daily one -hour show that is aired five days a 

week. "We think of it as an (Entertainment Tonight) for 
music," says Salamon. "Rick talks about things like what 
bands are on tour, who's in the studio, and what acts are 
making videos. He illustrates these things not only with 

the groups' songs but with comedy." 
Other top 40- oriented shows include "John Lander's 

Hit Music USA," a weekly three -hour with a morning zoo 
feel; and "Hot Rocks," a weekly 90- minute artist profile 
on top 40 artists. 

On the adult contemporary side, United Stations offers 
"Dick Clark's Rock, Roll & Remember," a weekly four - 
hour rock'n'roll oldies magazine program that features 
guest artists. Under its affiliate, United Stations Radio 
Networks, the company also distributes "Countdown 
America featuring Dick Clark," a weekly three -hour 
countdown of the top 30 AC records in America; "Solid 
Gold Saturday Night," a live via satellite oldies phone re- 

quest show on Saturdays from 7 p.m. to midnight (East - 

em time); and "Solid Gold Scrapbook," a five - day -a -week 

one -hour oldies program that centers on specific topics. 

Both "Solid Gold" shows are hosted by long -time radio 
personality Dick Bartley. 

All of the five -year -old company's shows clear 80% of 

the 170 rated markets in the country, says Salamon, with 

"Rick Dees' Weekly Top Forty" in excess of 95%. 
Dan Ingram's "Top 40 Satellite Survey," is yet another 

leading countdown program. In the business for more 
than 20 years, Ingram "is every programmer's idea of the 
quintessential disk jockey," says Frank Murphy, director 
of programming for CBS Radioradio, which offers the 
show. 

The concept of the three -hour show is to "emphasize 
and respect the music," he says, noting there's not a lot of 
talk. "The philosophy behind the show is to create a lis- 

tenable, relaxed environment. We don't get heavy into his- 

tory, but focus on the music with warm personalities and 
humor." 

The countdown list is compiled from national trade re- 

ports as well as charts from the stations affiliated with the 
program, he says, which gives his two- and -a- half -year -old 
show an advantage. 

"Our program tends to get on the hits a little earlier 
than other national shows," says Murphy. "We know what 
our stations are adding, so we're able to able to get on 
out -of- the -box hits." Approximately 160 stations air the 
show. 

CBS also offers "Top 30 USA," hosted by air personal- 
ity M.G. Kelly. Unlike its "Top 40" counterpart, it contains 
special features and artist profiles. The three -year -old pro- 
gram is carried by some 260 stations. Other programs in- 

clude "Entertainment Coast -To- Coast," a weekly one - 
hour magazine satellite show; and "The Spirit Of 
Summer," a weekly one -hour series that runs from Me- 

morial Day to Labor Day. "It's designed to capture the 
mood of the season," says Murphy, who notes that it fo- 

cuses on the hitmakers and fads of past summers. Both 
programs are suitable for top 40 and AC formats. 

NBC Radio Entertainment provides both top 40 
and AC stations with "Soupy Sales' Moldy Oldies," a 
weekly two -hour oldies show that incorporates the 
WNBC New York air personality's humor. 

"Anyone could play oldies but there's only one Soupy 
Sales," says Frank Cody, former director of programming 

(Continued on page R -5) 
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By JEAN ROSENBLUTH 

ost producers and syndicators of black radio 
programming agree there is a dearth of such 
material on the airwaves; as to why this is, how- 

ever, everyone has a different opinion. 
Bill Barnett, president of Barnett- Robbins, says syndi- 

cators are reluctant to take a chance on black program- 
ming because its audience is so limited. "It's a whole sepa- 
rate field," he says. "There's not a lot of crossover." Some 
industry observers, however, say the opposite is true. "So 
many black artists have crossed over to the pop charts 
that there's less exclusive material to work with," says one 
syndicator. And then there are those like Joshua Feigen- 
baum, president of MJI Broadcasting, who says, "Wheth- 
er artists have crossed over or not isn't relevant to produc- 
ing a successful program." 

Whatever the case, an audience for black programming 
certainly exists, "it's just unexploited and untapped," says 
Leonard Pitts, who until recently edited the syndicated 
show "Radioscope." "There's just as much money to be 
made in black programming as anywhere else." 

Lance Robbins, executive vice president of Barnett - 
Robbins, would certainly agree. "Syndicators don't per- 
ceive black programming as financially viable, but it cer- 
tainly has been for us." 

Bamett- Robbins got into the business four years ago at 
the request of the U.S. Army, which was already carrying 
one of the company's rock programs. The result was 
"Streetbeat." The weekly, hourlong show, which features 
music by and interviews with the hottest contemporary 
black stars, is carried by 85 stations. That number will 
soon go up to about 100, says Barnett. 

A companion show to "Streetbeat," "On The Beat," is 
distributed to the same outlets. "On The Beat" is a daily 
90- second -to- two -minute piece on an artist featured in 
"Streetbeat" discussing an issue not addressed in that 
program. "On The Beat" was started about a year after 
"Streetbeat" and is aimed at the same demographic, 18- 
34s. 

Next year, Barnett- Robbins will introduce its third entry 
in the market, "The Power 12." The two -hour, weekly 
show will focus on dance and disco singles. 

Westwood One has also enjoyed success with pro- 
gramming for urban contemporary stations. It has just in- 
troduced its sixth such series, "Live From The Apollo." 

The company's oldest show targeted at blacks is "Spe- 
cial Edition," a weekly, hourlong artist -profile series con- 
centrating on contemporary acts. The show, which is car- 
ried by about 150 stations, debuted 7'/2 years ago. "The 
Concert Hour," which is broadcast by approximately the 
same number of outlets, showcases one chart- topping act 
every other week in live performance. Also using live per- 
formances is the one -year -old "In The Spotlight," a 
monthly, one -hour show featuring the words and music 
of three hot urban contemporary artists. The live tracks 
used on the show are culled from WWI's archives. 

"The Countdown," on air for three years, tracks the top 
25 black hits of the week in two hours, featuring music 
and interviews with the artists climbing the charts. 
"Shootin' The Breeze," which airs twice daily in most of 
the 125 markets that carry it, is 21/2 minutes of conversa- 
tion with current black acts. And "Live From The Apollo" 
monthly spotlights performances from the landmark New 
York City theater. 

MJI Broadcasting has two programs geared toward 
a black demographic. The company hired several black 
radio veterans to help it develop the shows because "you 
must take the time and effort to find the common denom- 
inator," Feigenbaum says. "Black radio is idiosyncratic; 
each market is very different." 

"Star Beat!" is a weekly, one -hour magazine show car- 
ried by 80 stations. Its mix of 85% music and 15% talk 
focuses on the latest news about black personalities, 
"95% of them in the music business." The show, which 
premiered in June, is targeted at young adults. 

"Star Quiz" is a 60- second music trivia show, of which 
(Continued on page R -6) 

ABC /Watermark's American Country Countdown" 
host Bob Kingsley, center, with Alabama. 

COMEDY 
T 

By KIM FREEMAN 

he role of comedy on music radio stations has 
ridden the coattails of the added emphasis sta- 
tions have put on high -profile personalities over 

the last two years. Syndicators have been riding in the 
same fast lane and now offer a variety of comedy services 
to affiliates. Much of it is short-form bits, which help per- 
sonalities cope with the pressure of being "on" for four 
hours a day. 

Radio's king of comedy may well be the American 
Comedy Network, based in Bridgeport, Conn. The 
three -year -old company was created initially to serve sta- 
tions owned by Katz Broadcasting, ACN's parent now 
known as NewCity. ACN has now grown to serve 151 affili- 
ates, and has earned a reputation beyond the radio ranks 
for outrageous, sometimes controversial, skits. A recent ex- 
ample was the "Hyundai, Hyundai" parody song, which 
tried to encourage listeners to buy American -made cars. The 
song posed problems for some affiliates with clients selling 
foreign autos, and drew coverage in the Wall Sreet Journal. 

Besides numerous song parodies, ACN's weekly pack- 
ages to affiliates include fake commercials, celebrity drop - 
ins, political satire and character sketches that are used 
heavily in many drive -time shows. 

Another illustration of how important humor is to radio is 
the fact that the comedy team of Joy Grdnic and Ron 
Stevens have added comedy consulting to their bit -supply 
service. In the process of servicing weekly bits to clients like 
KIIS -AM -FM Los Angeles, the team discovered a need for 
advising personalities on the most effective use of on -air hu- 
mor. 

Bit services are the most prominent form of syndicated 
comedy services, and most of them are sold to stations rath- 
er than bartered. These short -form suppliers are numerous, 
and most assemble their regular packages with a variety of 
character sketches, parodies, silly spots, etc. 

A veteran in the field is Dorsey & Donnelly Enter- 
prises, of Arlington, Texas. The company started several 
years ago with the ongoing saga of the fictitious "Hiney 
Winery" and its brew. Last month, D&D launched "National 
Wireless Comedy," a weekly bit package assembled from 
submissions in a continuous national talent search. 

Not strictly comedy, but certainly full of its humorous mo- 
ments is the "Hotline To Hollywood," produced by Ameri- 
can Entertainment of California, in Canoga Park, 
Calif. The short-form show, carried in about 50 markets, is 
hosted by James St. James, and delivered as a live phone 
call with reports from the heart of Tinseltown. 

A struggling newcomer in the bit field is the Duck & Cov- 
er Comedy Group of Philadelphia. Geared toward top 40 
and album rock morning shows, the bits take a somewhat 
high -brow approach to humor. The Group has had some 
trouble because of that approach, despite the fact that many 
stations are clamoring for the older, upscale audience that 
might just appreciate Duck & Cover's gags. 

The long -form comedy arena is pretty small. Westwood 
One has the well -established "Dr. Demento Show," which 
uses a lot of novelty records and made a hero out of Weird 
Al Yankovic. And, MJI Broadcasting is doing well with 
the "Comedy Hour," a weekly show featuring a variety of 
known and unknown comics. 

Of course, many of the old -time radio comedy shows are 
still available. Charles Michelson Inc. of Beverly Hills 
has much of that market locked up. 

COUNTRY 
R 

By EDWARD MORRIS 

adio syndicators of country music continue to 
turn out new programming at a brisk rate -both 
in series and specials. Of the syndicators polled, 

there seems to be no preference toward a particular type 
of country music. 

Mutual Broadcasting, now part of Westwood One, 
will unveil an impressive lineup of country shows 
throughout the remainder of 1986, beginning with the 
three -hour special, "Working Class Heroes -Salute To 
The Fans," which debuted Labor Day weekend. During 
the show, host Lee Arnold asked artists what their fans 
have meant to them. Spotlighted were Alabama, the 
Charlie Daniels Band, Kenny Rogers, Eddie Rabbitt, Way - 
Ion Jennings, the Gatlin Brothers, Dolly Parton, the 
Judds, Lee Greenwood, T.G. Sheppard, the Oak Ridge 
Boys, and the Statlers. 

On Sept. 21, Mutual will present a live 90- minute Ricky 
Skaggs special that focuses on his new album, "Love's 
Gonna Get Ya!" Hosted by Lee Arnold, the show will air 
at 10:30 p.m., Eastern time. Listeners will be allowed to 
call Skaggs on a toll -free number and ask him questions. 
All callers who speak to Skaggs will be given a copy of the 
new album. The broadcast will be carried in stereo over 
the Satcom IR and Westar IV satellites. 

Mutual will again simulcast the Country Music Assn.'s 
annual awards show in October, bracketing it with a half - 
hour pre -show broadcast and a one -hour post -show pro- 
gram. Lee Arnold will preside over this special also. 

As a thematic followup to the awards show broadcasts, 
Mutual will air a three -hour program, "The Great Enter- 
tainers," a look at the CMA winners, on Thanksgiving 
weekend. A Christmas special is in the works, sources 
confirm, details of which are still being worked out. Mutu- 
al /WW1 also has two weekly country shows, "Lee Ar- 
nold's On A Country Road" and "Live From Gilley's." 

For the past six years, DIR Broadcasting has been 
gaining listeners for its 90- minute weekly show "Ameri- 
can Eagle." Depending on the name value of the act. "Ea- 
gle" spotlights one or two artists per show, presenting 
them in concert. From these individual shows, a "Best 
Of" program is compiled and broadcast once a month. 
"American Eagle" is hosted by Larry Kenny and is heard 
on about 400 stations. 

NBC Radio Entertainment has one country music 
offering, "Live From Walt Disney World," a one -hour 
concert series. So far, six shows have been produced for 
the series, a "Best Of" compilation is being assembled, 
and three more new shows are being planned. Broadcast 
live via satellite, the series has to date featured concerts by 
the Judds, Gary Morris, the Bellamy Brothers, Sawyer 
Brown, Exile, and the Forester Sisters. "Live From Walt 
Disney World" made its debut last October and is now 
carried on more than 145 stations. 

United Stations Radio Networks has three coun- 
try standbys: "The Weekly Country Music Countdown," a 
three -hour show hosted by Chris Charles; "Country Six 
Pack," a six -times -a -year, holiday- oriented, three -hour 
program, hosted by Buzz Bowman; and "Solid Gold 
Country," a five -times -a -week one -hour feature, hosted by 
Mike Fitzgerald. 

"Country Quiz" and "Country Today" are MJI Broad- 
casting's contributions. "Quiz" is a daily, minute -long 
trivia series which has been running since 1983. "Country 
Today" is a weekly one -hour mix of recorded music 
(about 85% of the total), news, and features. This show 
debuted about a year and a half ago. 

This fall, Weedeck Radio Network will begin broad- 
casting a one -hour record show, "Sittin' In." The show 
will feature country artists acting as DJs, playing their fa- 
vorite records and talking about their own careers. 

(Continued on page R -7) 
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TURN us ON . 
AND YOUR LISTENERS WILL TUNE YOU IN! 

America's No. 1 Weekly Black Music Magazine captures the heart 
and soul of today's hottest artists. STREETBEAT brings you exclusive 
interviews with the biggest superstars, great hit music and exciting 
special features. Now in its 4th smash year! 

This exciting 1 -hour weekly music series is for rockers only! Each pro- 
gram salutes 3 major rock acts. Exclusive interviews highlight the 
fascinating lives and careers of the greatest rock stars. Plus . . . 

features, contests and promotions ... all year long! 

THE GREAT STAR -SHIP delivers America's brightest superstars to your 

THE GREAT station in a 2 -hour weekly musical showcase. Music and entertain- 
ment features plus intimate interviews with the top contemporary 

STAR -SHIP artists on the charts. 
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Radio's 1st weekly music -trivia magazine! The 
Memory Makers is 2 -hours of fascinating trivia, fun 
features and great hit music from the legendary 
pop superstars! Promotions and merchandising and 
much more! 

We deliver original, quality programming to hundreds of the finest radio stations coast - 
to- coast. All programs are offered on a barter basis and supported by America's most 
Important advertisers. 
We offer more than just music ... like station sales kits, contests, giveaways and built - 
in promotions! Plus ... daily features and holiday specials in all formats. 

For more information, contact BRE Radio at (818) 788 -2331 

BARNETT 
BOBBINS 
ENTERPRISES 
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cific artists. This commitment goes 
beyond on -air radio programs, of- 
fering album rock outlets enor- 
mous tie -in promotion possibili- 
ties. Westwood One has co- 
sponsored concert tours with 
Foreigner, Stevie Nicks and Rick 
Springfield. This past summer they 
were the commercial force behind 
the critically acclaimed Bob Dy- 
lan/Tom Petty & the Heartbreak- 
ers barnstorming of America. They 
are currently presenting the debut 
concert tour of Emerson, Lake and 
Powell. 

This summer, Westwood One 
supported social concerns by pre- 
senting their unique coverage and 
a live concert broadcast of the Am- 
nesty International tour with U2, 
the Police, Peter Gabriel, Jackson 
Browne and many more. The qual- 
ity of the broadcast and the politi- 
cal determination of the perform- 
ers involved made it the most 
vividly moving music event of this 
summer. 

Mary Turner's interviews are still 
an important part of Westwood 
One's album rock programming as 
well as the weekly live satellite art- 
ist interview's on "Line One." 

Directly competing with "Line 
One" on Monday nights is the 
original live satellite weekly rock 
interview show "Rockline." The 
program was conceived by and 
continues to be produced by 
Global Satellite Network. 

Global also offers the leading al- 

bum rock countdown show 
"Powercuts." They have also en- 
tered the world of classic rock with 
a strong entry entitled "Reelin' In 
The Years." The show is hosted 
and produced by radio and syndi- 
cation veteran George Taylor Mor- 
ris. Its production is top notch and 
its sensibility, for the music and the 
era it presents, make it an enjoy- 
able time capsule well worth inves- 
tigating. 

ABC is involved in the distribu- 
tion of Global's "Rockline" and 
"Powercuts" as well as continuing 
to offer radio concerts and artist 
specials throughout the year. 

NBC's the Source, enjoying a 
strong ratings year, continues to 
offer their monthly "Live Album 
Party" series with rock's biggest 
names. Beginning in January, the 
parties will become weekly events. 

Besides holiday specials, radio 
concerts, artist profiles and their 
unique daily news service, the 
Source continues to offer the na- 
tion's most loved expert on "the 
birds and the bees," Dr. Ruth 
Westheimer. Her always outra- 
geous "Sexually Speaking" contin- 
ues to succeed on album rock sta- 
tions as well as many other 
formats. 
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(now PD with NBC affiliate KMET 
Los Angeles). "The baby boomers 
grew up on him. He's a piece of 
Americana." Launched on April 
Fool's Day earlier this year, the pro- 
gram airs on 124 stations. 

The NBC network also offers 
"The Jazz Show With David San- 
born," which is designed specifically 
for top 40, album rock and AC ra- 
dio. The weekly two -hour show 
"bridges popular music and jazz," 
says Cody, who notes that more and 
more contemporary stations are 
adding jazz to their playlists. The 
program started Jan. 1 '86 and is 
now on 105 stations. 

"Album Party" and "Profile '86" 
are other NBC series that spotlight 
top 40 artists, such as Genesis, Tina 
Turner, and Paul McCartney. 

Next on the list of countdown 
shows is Westwood One's "Scott 
Shannon's Rockin' America," a 
weekly three -hour program. Popu- 
lar WHTZ New York air personality 
Scott Shannon blends humor and 
interviews with artists such as Su- 
pertramp, Simply Red, Phil Collins, 
and Kenny Loggins. 

"Pop Concert" & "Star Trak Pro- 
files" includes music and review pro- 
files on various pop artists. It airs al- 
temate weeks. 

Among the programs that Bar- 
nett- Robbins produce are "The 
Great Starship" and "Superstar Por- 
traits." The former is a weekly two - 
hour AC show that revolves around 
three major artists each week. It 
runs on 120 stations in seven out of 
the top 10 markets. 

The latter is a monthly two -hour 
special for both top 40 and AC for- 
mats. It features music and inter- 
views with artists such as Billy Joel, 
Lionel Richie and Whitney Hous- 
ton. "Superstar Portraits" is carried 
by 150 to 200 stations. 

Something unique is MJI 
BroadcastIng's "Trivia Quiz," a 
60- second program that's targeted 
to top 40 and AC stations. Because 
the show is based on listener partici- 
pation, it makes it ideal for local 
promotions, says Josh Feigenbaum, 
president of MJI. 

Callers who provide the correct 
answer to general entertainment 
questions can win anything from 
video cassettes and CDs to headsets 
and radios. "It's a good service be- 
cause we provide the prize pack- 
ages as well as a pre -produced pro- 
gram," he says. 

The year -old program is aired 
daily, 10 times a week. There are 
some 150 stations carrying it 

On the older end of the AC for- 
mat, Orange Productions offers 
the "Sounds Of Sinatra," a two - 
hour weekly show hosted by Sinatra 
expert, fan and friend, Sid Mark. In 
July, the show went to barter distri- 
bution and has been picked up by 
over 100 affiliates. 
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It's a perfect week- 
end complement for 
your weekday morning 
show. Actually, it fits any 
daypart. It's not a count- 
down. It's a wacky, weekly 
4 hour show featuring 
John Lander playing a 
steady flow of the nation's 
biggest hits complete 
with celebrity interviews 
and a cast of warped 
characters. The great 
part is your listeners get 
to hear themselves on 
the air by calling the toll 
free 1 -800 D- I- N- G -B -A -T 
line. 

ó 

V 
Z 

ó New York Washimgton, D.C. 

9 out of 10 
people think 

John Lander's 
Hit Music USA 

is the most 
fun you 

can have 
without 
wearing 
clothes 

Please joir US in our hospita: ity suite 
# 3830 at The New Orleans Marriott. 

Chicago Detroit Dallas LDS Arges London 

Call 
today 
and 
reserve 

this hit show in your 
market... aid watch the 
ratings go crazy! John 
Landers Hit Music USA 
is available on a swap/ 
exchange basis to radio 
stations in the top 170 
Arbitron -rated metro 
markets. 

For station clearance 
informatior call United 
Stations Programming 
Network Mil ate Rela- 
tions in Wasiington, D.C. 
at 703- 276 -2900. 

For national sales 
information call United 
Stations Programming 
Network in New York at 
212 -575 -61CC. 
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QUICK: 
NAME THE ONLY 
COUNT DOWN 
THAT STARTS 

WITHI! 
The answer of course: Countdown 

America, the one countdown 
that features the most popu- 
lar songs hosted by America's 
premier personality, Dick Clark. 

When Dick counts down the hits, you 
can count on the ratings, be- 
cause this show's got all the 't 
ingredients of a blockbuster. 

First you've got the week's most popu- 
lar songs -the songs your listeners have 
helped propel to the top of the charts. 
Then there's the excitement and 
unparalleled drawing power of 
of the countdown format. 
Plus exclusive inter- 
views with the most 
popular artists on re- 
cord week, after week, 

New York 

after week. Be- 
cause no one 
who's climbing the charts 
iswillingto miss out on the opportunity 
of stopping by to talk with the best -loved 
personality in radio. 

The most popular songs...the most suc- 
cessful format...interviews with top art - 
ists...and Dick Clark himself. It's a win- 
ning combination that simply has no corn - 
petition. 

So get #1 working for 
your station. Call today. 

Countdown America is 

transmitted via satellite or 
disc and is available to radio 

stations on a free swap /ex- 
change basis. 

For national sales information call (212) 575 -6133. 
For station clearance information call (212) 575 -6100. 
Please join US in our hospitality suite # 3830 at the 

New Orleans Marriott. 

Washington, D.C. Chicago Detroit Dallas Los Angeles London 

BLACK 
(Continued from page R -3) 
10 episodes a week are produced. 
On air for 21/2 years, the program is 

carried by about 100 stations, in- 

cluding KJLH Los Angeles and 
WRKS New York. 

DIR Broadcasting just got 
into the field. Its first show for black 
listeners, "Highlights," debuted in 

August. The three -hour "lifestyle/ 
countdown" program is carried by 
75 stations. Weekly segments in- 

clude Every Week I Get The Blues, 
in which B.B. King plays and dis- 

cusses the genre, and a session in 

which Kareem Abdul- Jabbar spins 
his favorite jazz records. "Immor- 
tals" like Jackie Wilson and Sam 
Cooke are profiled, and each show 
features a countdown of the top 25 
records on the Billboard Hot Black 
Singles chart. Other spots include 
sports news and bits on TV and the 
movies. The show targets men aged 
18-34. 

Because black programming has 

traditionally been neglected, many 
small independents have seized the 

opportunity to get into the act. Bow- 
ing this December with a Christmas 
show is "Harlem Hit Parade," pro- 
duced by the Brooklyn -based team 
of Karen Jefferson and Felix Her- 
nandez. A pilot series of 13 shows 
was done last year for 100 public 
stations -the series is funded by 
CPB -most of which have indicat- 
ed that they will take the syndicated 
program. 

The show, which is hosted by r &b 
great Ruth Brown, explores what it 
was like to be a black musician in 

the late '50s and early '60s. "This is 

music that didn't cross over," says 

Jefferson, primarily because a lot of 
the songs covered on the program 
became hits for white artists. Some 
20% of the show is artists like Ben 
E. King and Wilson Pickett discuss- 

ing the era; the rest is music. 
Although "Harlem Hit Parade" is 

targeted at blacks over 25, "we don't 
believe that's really who is listening 
to public radio," says Jefferson. "We 
want to draw black listeners to pub- 
lic radio, but in markets where the 
public station won't carry us be- 

cause it's classical or something, 
we're going for the urban contem- 
porary stations." 

"Radioscope," produced and syn- 

dicated by Lee Bailey Produc- 
tions of Los Angeles, is now in its 

fourth year. Aired in 30 markets 
when it debuted, it is now carried by 
76 stations. Unusual features of the 
show include a call -in segment in 
which listeners rate songs, exclusive 
airing of early demo tapes by super- 
stars, and an ongoing report on how 
to make it in the music business. 
"Radioscope" is produced in five - 
minute daily and one -hour weekend 
editions and is aimed at an audience 
of 12- to 49- year -olds. Lee Bailey 
Productions has several other black 
series on the drawing board. 
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RADIO 

COUNTRY 
(Continued from page R -3) 

Futuristic Marketing, Fres- 
no, Calif., says it will unveil three 
weekly shows later this year: 
"Country Club, a one -hour weekly 
show, built around traditional mu- 
sic and artist interviews; "Country 
Song," also a one -hour weekly, fo- 
cusing on a songwriter; and 
"Country Commentary," a five - 
minute weekly show with news 
and information about traditional 
country music. Robby Roberson is 
producer and chief host of the pro- 
grams. 

Among the other successful 
country programs are Narwood 
Productions' weekly, one hour 
show, "Country Closeup," and 
ABC /Watermark's "American 
Country Countdown." 

VARIETY 
(Continued from page R -1) 

and public affairs," he recalls. "The 
networks bought out, or made pro- 
duction deals with our competitors, 
but we resisted. The same amount 
of shows remained in the market, 
but the net effect was that the cost 
to advertise on those shows went 
up. Ours didn't. Deregulation was 
the best thing that could have hap- 
pened to us." 

As for the future, Pattiz says, 
"We think network radio as a 
whole is a tremendous growth 
area, it still represents an infinitesi- 
mally small percent of overall radio 
programming." The continuing 
segmentation of local radio will be 
another boon for syndicated radio, 
Pattiz predicts. "We've proven that 
a successful concept will continue 
to succeed in new formats. WWI 
has 30 regularly scheduled pro- 
grams, but only six or seven differ- 
ent types of programs -concerts, 
call -ins, countdowns, etc." 

Josh Feigenbaum left DIR in 
1980 to form MJ1 Broadcasting, 
a New York syndicator that now 
employs a staff of 40 and owns 
four production studios. "MJI start- 
ed from the point of view that we 
had to create something really 
unique to compete with the on- 
slaught of networks getting into the 
syndicated business," the MJI boss 
says. Feigenbaum is also a believer 
in the solid concept applied to sev- 
eral formats theory. In 1981, MJI 
launched "Rock Quiz," which Fei- 
genbaum calls the "first interactive 
national radio show." The quiz con- 
cept takes a very localized and pro- 
motable approach, with prizes sup- 
plied by MJI for affiliates to give to 
listeners. MJI now employs the 
short-form quiz concept in four for- 
mats: AC /top 40, album rock, 
black, and country. 

(Continued on page R -8) 

SYNDICAIION 

The Sound of the Town 
That Set Music 

On 
Its 

rs 

The soulful sound that first came 
Detroit in the sixties seems to own 
manent place on the charts. 
Now, every week, for three solid hours, your 
listeners can cruise to the infectious rhythms 
of MOTOR CITY BEAT, a new guaranteed rat- 
ings- grabber from US. 

MOTOR CITY BEAT will include a focus on 
a different star or topic each week, with 
track after track of Detroit's best. Between 

out of 
a per- 

the tunes the artists will tell their stories in brief 
capsule form. Each show will also highlight 
a year in the history of the Motor City's music. 
We'll play every one of your favorites: Diana 
Ross, Wilson Pickett, MichaelJackson, Stevie 
Wonder, Mitch Rider and The Detroit Wheels 
and scores of other superstars. 
So don't spin your wheels. gall today and 
rev up your ratings with the hottest new 
show around! 

MOTOR CITY BEAT is available on a swap /exchange basis to stations in the top 170 
Arbitron -rated metro markets. 

For station clearance information call United Stations Programming Network Affiliate 
Relations in Washington D.C. at (703) 276 -2900. 

For national sales information call United Stations Programming Network in New York 
at (212) 575 -6100. 

Please join US in our hospitality suite #3830 at the New Orleans Marriott. 

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London 
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VARIETY 
(Continued from page R -7) 

MJI's "Metaishop" was born in 
January, 1984, when Quiet Riot 
and Def Leppard were selling al- 
bums through the roof. "That was a 
big breakthrough for us," Feigen- 
baum says. The program cleared 
120 affiliates within two weeks, he 
says, and the headbanger program 
continues to thrive despite the cold 
shoulder album rock radio has 
turned toward the genre. 

Feigenbaum's next notion was 
the magazine style program, which 
MJI now uses in "Country Today," 
and "Rock Today," and "Star 
Beat." MJI's latest outing is "The 
Comedy Hour," and Feigenbaum's 
comment for the future is "Stay 
tuned!" 

The United Stations Pro- 
gramming Network celebrated 
its fifth anniversary this month. "We 
always considered ourselves a true 
network, never a syndicator," says 
USP founder and chief Nick Ver- 
bitsky, who was also a founder of 
the Radio Network Assn. "As such, 
each of our shows represents a net- 
work of its own." 

Verbitsky was VP /GM at country 
outlet WHN New York when it was 
sold to Mutual, which at the time 
was strictly an old -line network. 
Verbitsky became a Mutual execu- 
tive and was quick to help contem- 
porize the net by implementing 

some country specials. Shortly 
thereafter, Verbitsky and Dick 
Clark teamed up and founded 
United Stations. "Dick Clark's Na- 
tional Music Survey" was launched 
and the countdown show "did a 
couple million in billings before it 

went on air," Verbitsky recalls. On 
the concept of "good program- 
ming and a solid marketing plan," 
the United Stations has grown into 
one of the biggest suppliers of syn- 
dicated fare, which goes out 
through its youth and adult net- 
works. USP show personalities in- 

clude Clark, KITS Los Angeles' Rick 
Dees, and KKBQ Houston's John 
Lander. 

In April, 1985, USP bought the 
RKO Radio Networks. "We were 
like a Triple A ball club, and with 
RKO, we went into the major 
leagues," says Verbitsky, who now 
has a full inventory of news, infor- 
mation and entertainment pro- 
gramming under his roof. 

"I really think this business is in 

its embryo stage," Verbitsky en- 
thuses. "It's so damn efficient, it's 
almost cheap. The more players 
that get into it, the bigger it'll get be- 
cause more people are selling it." 
Verbitsky puts a great emphasis on 
the longevity of USP's program- 
ming. "A lot of companies out 
there throw out shows. Every one 
we've started is still on the air." 

Verbitsky says the programming 
pipeline is pretty well filled, but he 
is nonetheless confident that USP 

will find new niches. A new USP 
outing this month is "Rock Watch," 
a three -hour album rock count- 
down hosted by WBCN program 
director Oedipus. A Motown -era 
show titled "Motor City Beat" is be- 
ing developed for AC outlets, and 
USP is experimenting with a jazz 
offering. 

Barnett -Robbins Enter- 
prises got started in 1983 in En- 
cino, Calif. "We submitted show 
proposals to the world," says presi- 
dent Bill Barnett of BRE's specials - 
oriented, and advertising- driven 
launch. Not so gradually, the adver- 
tisers that bit early on requested 
regular shows to sponsor and BRE 
programs like "Street Beat" and 
"Rock Of The World" got started. 
To stay close to its specials roots, 
BRE developed the Big Event Net- 
work, which encompasses all holi- 
day programming. 

To augment its weekly shows, 
BRE supplies some daily update 
feeds like "On The Beat" for 
"Street Beat" and "Hot Spots" for 
"Rock Of The World." Down the 
road, Barnett sees much growth in 

the urban radio area and a consoli- 
dation of the number of companies 
vying for affiliates. "It will be harder 
to survive on just one show," he 
says. Barnett adds that BRE will 
continue to diversify its inventory, 
enabling programmers to do one - 
stop shopping by dialing BRE. "Of 
course, there will always be room 
for bright, new ideas," he adds. 
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uH osT 
IT 

Now's the time for your station to add Radio USA /Radio Network's newest hot contemporary un- 
syndicated program for the Fall ... U HOST IT! 

A versitile, weekly, one hour, self produced & self -titled program, U HOST IT enables your station 
and your air talent to share the spotlight with music's brightest AC & CHR artists such as: Phil Col- 
lins, Stevie Wonder, Lionel Richie, Whitney Houston, Paul McCartney, Huey Lewis, Janet Jackson 
&The Culture Club (just to name a few!). 

Each week we'll supply your station with the necessary materials you need to produce your 
own intensive music profile special including: 

' Comprehensive & timed -out script 
' Compelling artist voice track segments /drops 

Complete history profile on each featured act 
' Artist Promo ID's 

Periodic album & poster give -aways and much more... ! 

Discover for yourself why America's most influential stations like: WBZZ /WLS /WEZB /WKSS /WALK/ 
KTFM /KWK /WGTZ/ KPKE / KLZI / KBKC /KGW /KKLV /KLTE/WOCL /KRQQ /WLOL have all welcomed radio's 
hottest concept to their weekly programming schedule. 

U HOST IT is available market exclusive, on the barter basis. International markets welcome on a 
cash basis outside the U.S. 

Look for us at Radio '86 with R.E.M.N. Communications in The Marriott at suite #928 for further in- 
formation. 

For station clearance & 
availability (U.S. only) call: 

Mike Catena 
VP of Network Affiliations 

(818) 889-1972 (pacific time) 

For International Sales, 
call or write: 

Keith MacGregor 
VP of International Sales 

Radio USA/Radio Networks 
38 Talbot Lane 

Greenwich, CT 06380 
(203) 531 -6075 (eastern time) 

Other inquiries please contact: 
Steven M. Bernson /President 
Radio USA /Radio Networks 

475 Hillside Ave. 
Boston /Needham Branch, MA 02194 

(617) 449 -0885 (eastern time) 

USA 
RADIO NETWORKS --/i 

A small company that looks like 
a survivor is the Interview Fac- 
tory, in Van Nuys, Calif. Run by 
husband and wife team, Standy 
Stert and Howard Benjamin, the 
Interview Factory is just that. 
"We've got tape on everyone from 
Huey Lewis to Jerry Lewis," says 
the female Benjamin. The roughly 
1,000 artist library is updated con- 
stantly. The three -year -old Factory 
serves about 40 clients, most of 
them local radio, and some syndi- 
cators. 

Working with a similar concept is 

four -month old Carney Produc- 
tions of Los Angeles. Founder 
Mark Carney is primarily serving 
top 40 and album rock stations 
now, with artist interviews that are 
accompanied by customized sta- 
tion liners for each affiliate. 

Another likely survivor is Radio 
U.S.A. /Radio Networks of Bos- 
ton, which syndicates its generic "U 
Host It" program. Like the Inter- 
view Factory's offerings, the weekly 
"U Host It" features are produced 
off -mike, enabling affiliates to slip 

their own talents in for a highly lo- 

cal appeal. Different versions of "U 
Host It" are available for top 40/ 
AC, urban and country stations. 

Serving the demand for alterna- 
tive programming are the Mill Val- 

ley, Calif. -based Musical Star - 
streams, and San Francis- 
co -based World Beat Enter- 
prises. "Musical Starstreams" is a 
two hour program of "space" and 
"new age" music, which has been 
gaining affiliates and recognition 
for roughly two years. Doug 
Wendt's "World Beat" program is 

rooted in the "world beat" move- 
ment currently the craze in San 
Francisco, and features everything 
from reggae to roots rock. 

EDITORS' NOTE: At presstime, 
it was announced that Rick Dees 
will switch his affiliation from the 
United Stations to DIR Broadcast- 
ing in January, 1987. (Billboard, 
Sept. 6). 

NETWORKS: NBC, ABC, CBS 

N 
etwork and syndicated 
programming were once 
considered two very sep- 

arate entities. By some, they still 
are. Without getting into who is 

right and who is wrong, the tradi- 
tional deliniations between net- 
works and syndicators were /are 
defined by frequency and content 
of programming. 

Networks, the parent of national 
programming, are usually distin- 
guished by news, talk, information, 
and sports programming. Most 
network programming is fed con- 
tinuously, in short form, through- 
out the day. Traditionally, syndica- 
tors have specialized in long -form 
music programming, usually of- 
fered weekly or monthly. Special 
programming keyed to holidays 
and events has usually been the 
domain of syndicators. 

With that said, the remaining 
traditional network players are 
NBC, ABC, CBS. Launched in 
1926 and the home of the first 
"Fireside Chat" -with President 
Calvin Coolidge in 1933 -NBC is 

the oldest. Originally, NBC ran the 
Red and Blue networks. The latter 
was the smaller of the two, and, 
under government pressure in 
1943, was spun off to Edward No- 
ble, who dubbed it ABC. 

Today, ABC has what is argu- 
ably the most listened -to music 
show in America with "Casey Ka- 
sem's American Top 40." The net- 
work has also been very adventur- 
ous in atypical network areas. 
ABC's sponsorship and exclusive 
coverage of the "USA For Africa" 
event in 1985 is a good example. 
On the music front, ABC has al- 

ways made good use of indepen- 
dently produced programming. 
Long the distributor of several DIR 

Broadcasting shows, ABC now 
has a similar deal with Global Sat- 
ellite Network, for which it distrib- 
utes "Rock Line" and "Power 
Cuts." 

NBC has been equally adven- 
turous in the music field. A pioneer 
in live concert programming in 
1980, NBC also applied the steady 
information feed concept to con- 
temporary music programming 
with the development of the 
Source network in 1979. NBC was 
also the first to venture into jazz 
programming, with the introduc- 
tion of "The Jazz Show with David 
Sanborn," an increasingly popular 
album rock show. 

Most of CBS' music program- 
ming goes out through its CBS 
Radioradio division, which was 
launched in April, 1982 to pull the 
18 -34 audience. That includes two, 
three -hour weekly count -up pro- 
grams: "Top 30 USA" and "Top 
40 Satellite Survey," and several 
hour -long entertainment specials. 
Radioradio's newest ventures are 
the magazine -style show, "Enter- 
tainment Coast To Coast," and 
"Rock Connections." The latter 
was started this year, and moved 
to a 52 -week schedule when al- 
bum rockers stood up for the 
show. CBS seasonal offerings in- 

clude "The Spirit Of Summer" 
KIM FREEMAN 

CREDITS: Specials Issues Editor, 
Ed Ochs; Assistant Editor, Robyn 
Wells; Coordinator, Kim Freeman, 
Billboard Radio Editor; Editorial 
by Billboard writers; Cover & de- 
sign, Stephen Stewart. 
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Billboard 
FOR WEEK ENDING 
SEPTEMBER 13, 1986 POWER PLAYLISTS. 

PLATINUM -Stations with weekly 
cume audience of over 1 million. 

GOLD- Stations with weekly cume 

audience of over 500,000 up to 1 million. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 
1 1 

2 2 
3 3 
4 4 
5 5 
6 6 
7 7 

8 8 
9 9 

10 10 

II II 
12 12 
13 13 
11 14 
15 15 
16 16 
17 17 
18 18 
19 19 
20 20 
21 21 
22 22 

24 24 
25 25 
26 26 
EX EX 
EX EX 

23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
A 
A 

25 
26 
27 
24 
32 
35 
37 
38 
31 
33 
36 
18 
39 
40 
31 

EX 

EX 
EX - - 

The Buttes, Twist And Shout 
Genesis, Throwing It All Away 
Daryl Hall, Dreamtime 
Nu Shown, Point Of No Return 
Anita Baker, Sweet Love 
Don Johnson Heartbeat 
Tina Turner, Typical Male 
New Edition, Earth Angel 
The Jets Private Number 
Sheena fastoe, So Far So Good (From " 
Luther Vandross, Give Me The Reason 
Belinda Noss Mad About You 
The Art Of Noise With Max Headroom, P 

Gwen Guthrie, Ain't Noth ¡n' Goirí On 
Thom Tae Nothing In Common 
Madonna True Blue 
Cameo, Word Up 
Five Star, Can't Wait Another Minute 
Human League, Human 
Jermaine Stewart, Jody 

14 14 
15 15 
16 16 
17 17 
18 18 
19 19 
20 20 
2t 21 

22 22 
23 23 
24 24 
25 25 
26 26 
27 27 
28 28 
29 29 
30 30 
31 31 
32 32 
33 33 
34 34 
35 35 

Klypmaxx, Man Size Love (From "Running 
Billy Ocean, Love Zone 
Belinda Carlisle, Mad About You 
Paul McCartney Press 
The Monkees, That Was Then, This Is N 

Janet Jackson, When I Think Of You 
Usa Lisa i Cult Jam With Full Force, 
Stacey Q Two Of Hearts 
Daryl Hall, Dreamtime 
Don Johnson Heartbeat 
Billy Joel A Matter Of Trust t Genesis, Throwing It All Away 
Jermaine Stewart We Don't Have To Ta 
Nu Sleoz, Point Of No Return 
Robert Palmer, I Didn't Mean To Turn 
Wham!, The Edge Of Heaven 
Van Halen, Love Walks In 
Anita Baker, Sweet Love 
Tina Turner, Typical Male 
Double, The Captain Of Her Heart 
Cyndi taupe% True Colors 
Ric Oasek, Emotion In Motion 

27 29 
28 EX 
29 30 
30 EX 
A - 
A - 
A - 

EX EX 
EX EX 

New Edition, Earth Angel 
Gwen Guthne, Ain't Nothin' Goin' On 
The Art Of Noise With Max Headroom, P 

Chico o 25 Or 6 To 4 
Robert Didn't Mean To Turn 
Cameo, Word 

Palmer, 
by 

Orange Juice Jabs, The Rain 
Talking Heads, Wild Wild Life 
Double, The Captain Of Her Heart 

1N111111 
ivwleg 

_ 

A 

EX 
EX 
FX 
EX 
EX 
EX 
EX 
IX 
IX 
IX 

- 
EX 
EX 
FX 
EX 
EX 
EX 
EX 
IX 
EX 
EX 

The Art Of Noise With Max Headroom, P 

Double, The Captain Of Her Heart 
Alvin Lee, Detroit D ¡esil 
Paul Simon, You Can Call Me AI 
Sheens Easton, So Far So Good (From " 
Triumph, Somebody's Out There 
Bon low, You Give Love A Bad Name 
La Marca, When You Question Love 
Doby's Cube, Howard the Duck 
REM, Fall On Me 
Boys Don't Cry, Cities On Fire 

R (0 J 
WR,,I-FM RADIO 

P.D.: Larry Berger 
Bananarama, Venus 
Madonna, Papa Don't Preach 
Steve Winwood Hi her Love g 
Peter Cetera, Glory Of Love (Theme Fr 
Jermaine Stewart, We Don't Have To Ta 
Timex Social Club, Rumors 
Usa Lisa 8 Cult Jam With Full Force, 
Lionel Richie, Dancing On The Ceiling 
Belinda Carlisle Mad About You Carlisle, 

Miami P.D.: Rick Stacy 
1 2 Steve Winwood, Higher Love 
2 3 Stac Two of hearts m Q 
3 7 Cad Riehie, Dancing On The Ceiling 
1 4 Carl Anderson 8 Gbna Loring, Friend 

Way 5 5 Run- D.M.C., Walk This Wa 
6 6 Berl ¡n, Take My Breath Away (Love The 
7 10 Bananarama Venus 
B 8 Huey Lewis d The News Stuck With You 
9 11 Nice And Wild Diamond Girl 

io 16 Don Johnson Heartbeat 
11 1 Miami Sound Machine Words Get In The 
12 25 Tina Turner, Typical Male 
13 13 New Edition Earth Angel 
14 14 Daryl Hall 

Edition, 

15 24 Usa Lisa a Cult Jam With Full Force, 
16 23 Erotic Exotic, Take Me As I Am 
17 22 C ndi Lauper, True Colors 
18 18 Kmau, Man Size Love (From "Running 
19 20 Bí y Ocean, Love Zone 
20 21 Janet Jackson, When I Think Of You 
21 12 Michael McDonald, Sweet Freedom 
22 9 Jermaine Stewart, We Don't Have To Ta 

23 27 Genesis, Throwing It All Away 
24 29 Eurythmics, Missionary Man 

2 15 
Love 

Rumors 
V EX Billy Joel A Matter Of Trust 
28 EX Anita Baker, Sweet Love 
29 EX Chicoto, 25 Or 6 To 4 
30 31 Lovenboy Heaven to Your Eyes 
A - Data AArd The Medics, Spirit In The 
A - Luther Vandross, Give Me The Reason 
A - Journey, Girl Can't Help It 
A - Cameo, Word Up 
A - Hansom And Davis, ungry For Your Loy 

EX 30 Glass Tier, Don't Forget Me (When l' 
EX 34 Double, The Captain Of Her Heart 
EX 35 Patti LaBelle, Oh, People 
EX EX Eddie Money, Take Me Home Tonight 
EX IX Paul McCartney, Press 
EX EX Sheens Easton, So Far So Good From " (From 
EX IX Simply Red, Money{ Too Tight (To Ment 
EX FX The Art Of Nose With Max Headroom, P 

EX EX Whedini, One Love 
EX EX Ashford & Simpson, Count Your Blessin 

01111 05 

P :7.40' 

Washington P.D.: Mark St. John 
1 2 Steve Winwood, Higher Love 
2 1 Berlin, Take My Breath Away (Love The 
3 4 Bananarama, Venus 
4 6 Carl Anderson A Gloria Lorin`, Friend 
5 5 Jeanine Stewart, We Don't Have To Ta 
6 7 Glass Tiger, Don't Forget Me (When l' 
7 8 Run -D.M.C., Walk This Way 
8 11 The Beatles, Twist And Shout 
9 10 Huey Lewis i The News, Stuck With You 

10 3 Madonna, Papa Don't Preach 
11 12 Regina, Baby Love 
12 13 Stacey Q, Two Of Hearts 
13 14 Janet Jackson When I Think Of You 
14 16 Lionel Richie, 

Jackson, 
On The Ceiling 

16 18 Daryl all cDDrreamt, ime 
Sweet Freedom 

11 19 Lisa Usa á Cult Jam With Full Force, 
18 23 New Edition, Earth Angel 
19 21 Billy Ocean, Love Zone 
20 22 Genesis Throwing It All Away 
21 24 Van Halen, Love Walks In 

22 9 Timex Social Club, Rumors 
23 25 Double The Captain Of Her Heart 
24 29 Don Johnson, Heartbeat 
25 27 Z2 Top, Velcro Fly 
26 28 Thompson Twins Nothing In Common 
27 30 Kenny Loggias, Playing With The Boys 
2e EX Mite Baker, Sweet Love 
29 EX Cyndi Lauper True Colors 
30 EX Ti Turner, typical Male 
A - Human League, Human 
A - Love , Heaven In Your Eyes 
A - Robert Palmer, I Didn't Mean To Turn 

EX EX El DeBaree, Love Always 
EX EX Chicago, 25 Or 6 To 4 
EX EX Eurythmics, Missionary Man 

pJWeri fin 

Detroit 
1 

2 
3 

4 

5 

6 
7 

g 
9 

10 
11 

12 

14 
15 

16 
11 

le 
19 
20 
21 

22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
EX 
EX 
EX 

1 

2 

3 

4 

5 
6 

7 

8 

9 

10 
II 
12 

to 
15 

16 
17 
18 
19 

20 
21 

22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
EX 
EX 
EX 

P.D.: Gary Berkowitz 
Madonna, Papa Don't Preach 
Jermaine Stewart, We Don't Have To Ta 
Timex Social Club Rumors 
Michael McDonald, Sweet Freedom 
Bananarama, Venus 
Cad Anderson & Gloria Loring, Friend 
Stacey 0, Two Of Hearts 
Berlin, Take My Breath Away (Love The 
Lionel Richie Dancing On The Ceiling_ 
Miami Sound Machine, Words Get In The 
Regina, Baby Love 
Steve Winwood, Higher Love 

Run -D.M.C., Walk This W 
(From "Running 

Peter Cetera, Glory Of Love (Theme Fr 

New Edition, Earth Angel 
Loverbey, Heaven In Your Eyes 
The Mceliees, That Was Then, This Is N 

Patti LaBelle Oh, People 
Glass Tiger, Don't Forget Me (When l' 
Huey Lewis 8 The News, Stuck With You 
Daryl Hall, Dreamtime 
Billy Ocean, Love Zone 
Double, The Captain Of Her Heart 
El DeBarYe, Love Always 
Janet Jackson, When I Think Of You 
Genesis, Throwing It All Away 
Anita Baker, Sweet Love 
Luther Varidross, Give Me The Reason 
Air Supply, Lonely Is The Night 
Van Helen, Love Walks In 
The Jets, rivate Number 
Don Johnson, Heartbeat 
Cyndi Lauper True Colors 
Tina Turner Typical Male 
Bob Seger A The Silver Bullet Band, I 

Robert Palmer I Didn't Mean To Turn 
tourney, Girl Can't Help It 

Stacey a, Two Hearts 
Cart Anderson 8 Gloria Loring, Friend 
Berlin, Take My Breath Away (Love The 
Gwen Guthrie, Airi t Nothin' Goin' On 
Jeffrey Osborne, You Should Be Mine ( 

New Edition Earth Angel 
Michael McDonald, Sweet Freedom 
Janet Jackson When I Think Of You 
Anita Baker, Sweet Love 
Miami Sound Machine, Words Get In The 
Huey Lewis 8. The News, Stuck With You 
Regina, Baby Love 
Billy Ocean, Love Zone 
The 

er Gibnel, Sledgehammers 
Rod Stewart, Love Touch (Theme From " 
Double, The Captain Of Her Heart 
Cyndi toupee True Colors 
Tins Turner, typical Male 

Los Angeles 
I 
2 

3 

5 

6 
7 

8 
9 

10 
11 
12 
13 
11 

15 
16 

17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
A 
A 
A 

EX 
EX 
EX 
EX 

IifjZi 
AH tom) 

Washington P.D.: Randy Lane 
1 Steve Winwood, Higher Love 

3 Huey Lews & The News, tuck With 
The 

ou 
4 Bananarama, Venus 
5 Regina, Baby Love 
6 Cad Anderson i Gloria Lain`, Friend 
7 The Beatles Twist And Shout 
8 Michael McDonald, Sweet Freedom 
9 1 Lionel Richie Dancing On The Ceiling 

10 1 Glass Ti er boat Forget Me (When !' 
11 1 Stacey , two Of Hearts 
12 1 Miami Sound Machine Words Get In The 
13 1 Janet Jackson, When Í Think Of You 
14 1 Billy Ocean Love Zone 
15 1 Daryl Hall, 

Ocean, 

16 1 Van Helen, Love Walks In 
17 20 Usa Usa L Cult Jam With Full Face, 
18 t0 K mace, Man Size Love (From "Running ly 
19 21 Genesis, Throwing It All Away 
20 22 Don Johnson Heartbeat 
21 24 Tma Turner, Typical Male 
22 23 Anita Baker, Sweet Love 
23 25 Cyndi Lauper, True Colors 
24 26 Loverboy, Heaven In Your Eyes 
25 28 Eurythmics, Missionary Man 
26 EX Run-D.M.C., Walk This Way 
27 EX New Edition Earth Angel 
28 2 Timex Social Club Rumors 
29 30 Paul McCartney, Press 
30 16 The Monkees That Was Then, This Is N 

A - Double, The Captain Of Her Heart 
A - Human League, Human 

EX EX Thompson Twins, Nothing In Common 

I 
5 

4 

B 

7 

19 
9 

14 
10 

12 
13 
15 
18 

16 
17 

2 
3 

II 
25 
24 
27 
29 
26 
33 
21 
22 
34 
23 
32 
EX 
35 
EX 
30 
EX - - - 
EX 
EX 
EX 
EX 

P.D.: Mike Schaefer 
The Beatles, Twist And Shout 
Berlin, Take My Breath Away (Love The 
Steve Winwood Higher Love 

Run -D.Anderson alk This 
Loring, Friend 

Michael McDonald, Sweet Freedom 
Janet Jackson When I Think Of You 
Miami Sound Machine, Words Get In The 
Eurythmics, Missionary Man 
Sim Red, Money{ Too Tight (To Ment 

Richie Dancing On The Ceiling 
Billy Ocean, Love Zone 
Huey Lewis A The News, Stuck With You 
Lisa Usa i Cult Jam With Full Force, 
Double, The Captain Of Her Heart 
Nu Shoot, Point Of No Return 
Madonna, Papa Don't Preach 
Bananarama, Venus 
Peter Cetera, Glory Of Love (Theme Fr 

t Daryl Hall, Dream ime 
Klymau, Man Size Love (From "Running 
Don Johnson Heartbeat 
Tina Turner, Typical Male 
Chaka Khan, Love Of A Lifetime 
Cyndi Lau True Colors 
The Art Of Noise With Max Headroom, P 

Wham!, The Edge Of Heaven 
Genesis, Throwing It All Away 
Regina, Baby Love 
Pet Shop Boys, Love Comes Quickly 
Anita Baker Sweet Love 
Van Halen love Walks In 
Robed Palmer, I Didn't Mean To Turn 
Belinda Carlisle, Mad About You 
Glass Tiger, Don't Forget Me (When l' 
New EdRion, Earth Angel 
Human League, Human 
Journey, Girl Can't Help It 
Pet Gabriel, In Your Eyes 
Level 42, Leaving You Now 
El DeBarge, Love Always 
Luther Vandross, Give Me The Reason 

New York 
1 I 

2 2 

3 3 
1 7 

5 10 

6 4 
7 6 

8 8 
9 l7 

10 13 
l l II 
12 12 
13 5 

14 15 
15 IB 
16 16 
17 19 

18 14 
19 20 
20 21 
21 27 
22 22 
23 25 
24 9 

25 28 
26 23 
27 30 
28 EX 

A29 - 
30 EX 
EX EX 
A - 

:iH %1 F 
P.D.: Scott Shannon 

Bananarama, Venus 
Madonna, Papa Don't Preach 
Steve Winwood, Higher Love 
Lionel Richie, Dancing On The Ceiling 
Stacey Q, Two Of Hearts 
Usa Lisa & Cult Jam With Full Face, 
Jermaine Stewart, We Don't Have To Ta 
Berlin, Take My Breath Away Love The 
Miami Sound Machine, Words t In The 
Gd Anderson & Gloria Laing, Friend 
Gwen Guthrie, Ain't Nothin' Gan' On 
Janet Jackson When I Think Of You 
Timex Social Club Rumors 
Michael McDonald, Sweet Freedom 
Huey Lewis i The News, Stuck With Ycu 
Billy Ocean, Love Zone 
Anita Baker Sweet Love 
Belinda Carlisle, Mad About You 
New Edition, Earth Angel 
Run -DMC., Walk This Way 
Cyndi Uuper, True Colors 
Daryl HaH, Dreamtime 
The Beatles, Twist And Shout 
Jeffrey Osborne, You Should Be Mine I 

Nu Shoot, Point Of No Return 
Regina, Baby Love 
Double, The Captain Of Her Heart 
Billy Joel, A Matter Of Trust 
K mace, Man Size Love (From "Running 
The Moekees, That Was Then, This Is Y 

Don Johnson Heartbeat 
Cameo, Word Up 

Chicago 
1 

2 

3 

/ 
5 
6 
7 l 
8 
9 

10 
11 1 

12 1 

13 1 

14 1 

15 1 

16 1 

17 2 
18 20 
19 22 
20 23 
21 18 
22 17 

23 31 
24 28 
25 27 
26 39 
27 EX 
28 24 
29 26 
30 30 
31 25 
32 32 
33 34 
34 35 
35 36 
36 37 
37 38 
38 40 
39 

EX 
40 29 
A - 

EX EX 

Q / r // i <l 

Bob Case 
Friend 

"Running 
Ceiling 

With You 

(When l' 

Heart 

Be Mine ( 
Get In The 

Of You 

Wrap It Up 

(To Ment 

(From " 

Reason 
To Turn 

Headroom, P 

s 

a 95 

figil 
Cleveland PD.: Phil LoCascio 

1 I Steve Winwood, Higher Love 
2 4 Lionel Richie, Dancing On The Ceiling 
3 2 Timex Social Club Rumors 
4 12 Cad Anderson A Gloria Laing, Friend 
5 7 Berlin, Take My Breath Away (Love The 
6 6 Bananarama, Venus 
7 3 Madonna Papa Don't Preach 
8 8 Michael McDonald, Sweet Freedom 
9 11 Huey Lewis & The News, Stuck With You 

10 13 Genesis Throwing It All Away 
11 15 Glass Tiger, Don't Forget Me (When l' 
12 14 Van Halen, Love Walks In 
13 16 Regina, Baby Love 
14 18 Run -D.M.C., Walk This Way 
15 24 Billy Ocean, Love Zone 
16 5 Wham! The Edge Of Heaven 
17 20 Daryl flail, Dreamtime 
1e n Miami Sound Machine, Words Get In The 
19 19 David Lee Roth Yankee Rose 

2p 9 Peter Cetera, Glory Of Love (Theme Fr 

21 10 Jermaiee Stewart, We Don't Have To Ta 

22 25 Tina Turner, Typical Male 
23 26 Kymau Man Size Love (From "Running 
24 27 2 Top, Velcro Fly 

Ment 25 29 Simply Red, Moneyn Too Tight 
Heart 26 28 Double, The 

Mad 
Of Her Yourt 

27 11 Belinda Carlisle, Ma 
Think 

You 
An - Janet Jackson, When I Thin Of You 
A2.3 - Billy Joel, A Natter Of Trust 
A30 Cyndi Lauper, True Colors 

31 23 Peter Gabriel, Sledgehammer 

P.D.: Jan Jeffries 
Bananarama, Venus 
Carl Anderson i Gloria Lain g, Friend 
Lionel Richie Dancing On The Ceiling 
Huey Lewis { 71M News, Stuck With You 
Madonna, Papa Don't Preach 
Run -D.M.C., Walk This Way 
Regina, Baby Love 
Timex Social Club, Rumors 
Peter Cetera, Glory Of Love (Theme Fr 
Steve Winwood Higher Love 
Miami Sound Machine, Words Get In The 
Stacey Q, Two Of Hearts 
Belinda Carlisle, Mad About You 
Berlin, Take My Breath Away (Love The 
Michael McDonald, Sweet Freedom 
Kymau, Man Size Love (From "Running 
Roobbeert Palma, I Didn't Man To Turn 
Daryl Hall, Dreamtime 
Glass Tiger, Don't Forget Me (When l' 
Double, The Captain Of Her Heart 
David Lee Roth Yankee Rose 
The Nackens, that Was Then, This Is N 

Genesis, Throwing It All Away 
Janet Jackson When 1 Think Of You 
Thompson Twins, Nothing In Common 
Tina Turner, Typical Male 
Cyndi Lauper, True Colors 
Janet Jackson, Nasty 
Rod Stewart, Love Touch (Theme From " 
Sheena Easton, So Far So Good From " (From 
Wham!, The Edge Of Heaven 
ZI Toopp Velcro Fly 
Love Heaven In Your Eyes 
Talking 1 gads, Wild Wild Life 
The Art Of Nose With Max Headroom, P 

Bob Seger i The Silver Bullet Band, 
Journey, Girl Can't Help It D 

Toto, I II Be Over You 
Billy Ocean, Love Zone ly 
Genesis, Invisible Touch 
Ric Oasek, Emotion In Motion 
Don Johnson, Heartbeat 

Atlanta 
1 1 

2 4 

3 3 

/ 8 

5 7 

6 5 

7 2 

8 10 

9 23 
ie 15 
11 16 
12 13 
13 14 

14 19 
15 17 

16 20 
17 1b 
18 6 
19 22 
20 9 

21 28 
22 26 
23 EX 
24 27 
25 29 
26 31 
27 30 
28 32 
30 

EX 30 EX 
31 34 
32 EX 

33 EX 

34 35 
35 EX 

36 IX 
38 EX 
38 EX 
A - 
A - 
A - 
A - 

P.D.: 
Carl Anderson i Gloria Laing, 
Bananarama, Venus 
Kymaxx, Man Size Love (From 
Lionel Richie Dancing On The 
Run -D.M.C., Walk This Way 
Timex Social Club, Rumors 
Steve Winwood, Higher Love 
Michael McDonald Sweet Freedom 
Billy Ocean, Love tone 
Huey Lewis A The News Stuck 
Eurythmics, Missionary Man 
ZZ Top, Velcro Fly 
Glass Tiiger, Don't Forget Me 
Daryl Hall, Dreamtime 
Double, The Captain Of Her 
Van Hales, Love Walks In 
David Lee Roth, Yankee Rose 
Regina, Baby Love 
Loverboy, Heaven In Your Eyes 
Jeffrey Osborne, You Should 
Miami Sound Machine Words 
Genesis, Throwing It All Away 
Stacey el, Two Or Hearts 
Billy Joel, A Matter Of Trust 
Janet Jackson When I Think 
Anita Baker, Sweet Love 
The Fabulous Thunderbirds, 
Don Johnson, Heartbeat 
Simply Red, MTruej Too Tight 

Sheena 
Lauper, True Colors 

Sheens Easton, So Far 
Male 

Good 
Jour Turner, 

Can't 
Male 

Journey, , Girl Can't Help It 
Jets, 

y y 
The Private Number 
Peter Gabriel, In Your Eyes 

M Luther Palmer, a The 
Didn't Robert wama I Mean 

Rod Stewart, Another, Heartache 
Paul McCartney, Press 
Chicago, 25 Or C To 4 

Toto, I'll Be Over You 
The Art Of Noise With Max 

q 
re f (hreN ^ 

Philadelphia P.D.: Scott Walker 
1 6 Cad Anderson 8 Gloria Laing, Friend 
2 3 Lieeel Richie Dancing On The Ceiling 
3 7 Hu Lewis L The Nws, Stuck With You 
1 10 Miami Sound Machine, Words Get In The 
5 5 Michael McDonald, Sweet Freedom 
6 2 Berlin, Take My Breath Away (Love The 
7 1 Steve Winwood, Higher Love 
e e Glass Tiger, Don't Forget Me (When l' 
9 14 Daryl Hall Dreamtime 

10 12 Run -D.M.C. Walk This Way 
11 15 Stacey Q, two Of Hearts 
12 4 Bananarama, Venus 
13 16 Paul McCartney, Press 
14 17 Regina, Baby Love 
15 18 Robert Palmer, I Didn't Mean To Turn 
li 21 Double, The Captain Of Her Heart 
17 72 Genesis, Throwing It All Away 
18 19 Billy Ocean, Love Zone 
19 20 IZ Top, Velcro 

Money; 
ny 

20 32 Simply Red, Moneys Too Tight (To Ment 
21 23 Honeymoons Suite, What Does It Take 
22 27 Janet Jackson, When I Think Of You 
23 24 Kymaxx, Man Size Love (From "Running 
24 25 Van Helen, Love Walks In 

25 26 El De Bar e, Love Always 
26 30 Anita Baker, er, Sweet Love 
28 28 Air 

Supply, 
Heaven In Your Eyes 

Turner, 
Lonely Is The Night 28 29 Air 

29 33 Tina Tame Typical Male 
30 31 Patti LaBelle, Oh, People 
31 35 Lisa Lisa i Cull lam With Full Face, 

34 Billy Joel, A Matter Of Trust 
33 EX Don Johnson, Heartbeat 
3+ 37 Paul Simon, you Can Call Me Al AI 

35 36 Cyndi Lauper, True Colors 
36 39 Bon Lov¡, You Give Love A Bad Name 

A37 - porn Stewart, Another Heartache 
38 38 Eurythmics, Missionary Man 
39 10 Sheens Easton, So Far So Good (From " 
40 EX Bricklin Even When Your Done With Mn 
41 EX Toto, I'll Be Over You 
42 EX Chicago, 25 Or 6 To 4 

43 EX Journey, Girl Can't Help It 
A - Midnight Star, Midas Touch 
A - Luther Vandross, Give Me The Reason 

GOLD 

Boston 
1 

2 

3 

5 

5 

6 
7 

8 
9 

10 
11 

12 
13 
14 

15 
16 
17 
19 

19 
0 

21 

2 

22 
23 
24 
25 

27 
28 
29 
30 
31 

32 
33 

34 
35 
A 
A 
A 

A 

A 
A 
A 

EX 

EX 
IX 
IX 
EX 
EX 
EX 
EX 
IX 
EX 
EX 
IX 
EX 

3 
5 

8 
6 

7 

9 

10 
15 
11 

14 

13 
21 
16 
20 

18 
11 
19 
23 
EX 
24 
25 
27 
28 
26 
32 

19 
31 
30 
35 
IX 
33 
EX 
EX 

EX 
EX - - - - - - - 
IX 
EX 
IX 
El( 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

/ 
1 0 8 F M 

P.D.: Sunny Joe White 
Lisa Lisa & Cult Jam With Full Fora, 
Gwen Guthrie, Ain't Nothin' Goin' On 
Lionel 

Guthrie, 
Dancing On The Ceiling g 

Eurythmics, 
McDonald, 

Man 
Freedom 

EuMhmks Missionaiy Man 
Patti LaBelle, Oh 

When Think Janet Jackson Nhen 1 Think Of You 
Huey Lewis i The News, Stuck With You 
Run- D.M.C., Walk This Way 
Double, The Captain Of Her Heart 
Simply Red, Moneyj Tao Tight (To Ment 
Stacey Q, two Of Hearts 
Kymau, Man Size Love (From "Running 
Daryl Hall, Dreamtime 
Billy Ocean, Love Zone 
Glu loot, A Matter Of Trust 
Glass Tiger, Don't t Forget Me (When l' 
Honeymoon Typic What Does It Take 
Tina Turner Typical Male 
El DeBarge, Love Always 
Van Halm, Love Walks In 
Robert Palmer, I Didn't Mean To Turn 
Thompson Twins, Nothing In Common 
Paul McCartney, Press 
Nu Shoot, Point Of No Return 
The lets, Private Number 
Genesis, Throwing It All Away 
ZZ Top, Velcro Fly 
Anita Baker, Sweet Love 
Cyndi Lauper, True Colors 
Laerboy, Heaven In Your Eyes 
Rod Stewart, Another Heartache 
Pet Shop Boys, Love Comes Quickly 
Sheena Easton, So Far So Good (From " 
Don Johnson, Heartbeat 
Toto, I'll Be Over You 
Chicago, 25 Or 6 To 4 

Eddie oeey, Take Me Home Tonight 
Cameo, Word Up 
Ashford i Simpson, Count Your Blessin 
New Edition, Earth Angel 
Boomerang, When The Phone Stops Rings e 
phis Lee, Detroit Diesil 
Triumph Somebody's Out There 
Alice Cooper, Hé s back 
Journey, Girl Can Help It 
Peter Gabriel, In Your Eyes 
GTR, The Hunter 
Mick Jagger, Ruthless People 
Luther Vandross Give Mn The Reason 
Sparks, Music That You Can Dance To 
Doctor And The Medics, Spirit In The 
The Fabulous Thunderbirds, Wrap It Up 
Paul Simon, You Can Call Me Al 
Air Supply, Lonely Is The Night 

Chicago 
1 I 
2 3 

3 2 

4 5 

5 8 

6 4 

7 6 

8 6 
9 9 

10 10 
11 13 

12 12 
13 11 

14 14 

15 15 
16 16 
17 17 
19 18 

19 19 
20 21 

21 20 
22 22 
23 32 
24 29 
25 31 
26 27 
27 26 
28 23 
29 28 
31 24 

30 
32 25 
33 33 
34 34 
35 35 
36 36 
37 37 

A38 - 
A39 - 

P.D.: John Gehron 
Bananarama, Venus 
Cad Anderson i Gloria Lorin , Friend 

b Madonna, Papa Don't Preach 
Lionel Richie, Dancing On The Ceiling 
Huey Lewis The News, Stuck With You 
Timex Social Club, Rumors 
Steve W¡nwond higOf Love 
Peter Cetera, Of Love (Theme Fr ry 
Belinda Carlisle, Mad About 
Michael Sweet Freedom 
Miami Sound Machine, Wads Get In The 
Kymau, Man Size Love (From "Running 
Bedin, Take My Breath Away (Love The 
Eurythmics, Missionary Man 
Daryl Hall, Dreamtime 
Robert Palmer, I Didn't Mean To Turn 
Paul McCartney, Mo, Press 
Simply Red, Money Too tight ht 

(When Glass Titer, Don't .Forget Me (When l' 
Double, The Captain Of Her Heart 
Peter Gabriel, Sledgehammer 
Genesis, Throwing It All Away 
Tina Turner, Typical Male 
Loverhoy, Heaven In Your Eyes 
Bob Seger i The Silver Bullet Band, I 

Billy Joel, A Matter Of Trust 
Rod Stewart, Love Touch (Theme From " 
Mike 8 The Mechanics, Taken In 
Sheena Easton, So Far So Good (From " 
Gavin C 

Christopher, 
Touch 

Gavin Christopher One Step Closer To 
John Cougar MN(inamp Rumbleseat 
Paul Simon, You Can Call Me Al 
The Moody Blues, The Other Side Of U 
Talking Heads t Wild Life 
tourney, Gul Can't Help It 
Billy Ocean, Love Zone 
Peter Gabriel In Your Eyes 
Tote, I'll Be Over You 

/ r \ ' ®, , 
Detroit P.D.: Brian Patrick 

l 8 Berlin, Take My Breath Away (Love The 
2 2 Lionel Richie, Dancing On The Ceiling 
3 3 Bananarama, Venus 
4 1 Carl Anderson i Gloria Laing, Friend 
5 5 Steve Winwood Higher Love 
6 7 Kymau, Man Size love (From "Running 
7 10 New Edition, Earth Angel 
8 13 Huey Lewis 8 The News, Stuck With Ta 
9 12 Billy Ocean Love Zone 

10 14 Stacey Q, two Of Hearts 
12 6 Mind Lee Roth, Yankee Rose 

Freedom 12 4 Michael McDonald, Sweet Freedom 
13 16 Regina, Baby Love 
14 18 Daryl Hall Dreamtime 
15 20 Run -D.M.C., Walk This Way 
I6 19 Timex Sound Mub, Words Get In The 
17 9 Timex Social Club, Rumors 
18 21 Simply Red, Monet ice Tight (To Ment 
19 22 Anita Baker, Sweet Love 
20 11 Madonna, Papa Don't Preach 
21 24 Paul McCartney, Press 
22 28 Janet Jackson, When I Think 01 You 
23 17 Peter Cetera Glory Of Love (Theme Fr 

24 30 Eurythmics, Missionary Man 
25 29 El Bare Love Always 
26 31 Billy Joel A Matter Of Trust 
27 32 Genesis, throwing It All Away 
28 23 Jermaine Stewart We Don't Have To Ta 
29 15 Belinda Carlisle, Mad About You 
30 34 The Jets Private Number 
31 EX Double the Captain Of Her Heart 
32 35 The Art Of Noise With Max Headroom, P 

33 36 Luther Vandross, Give Me The Reason 
34 EX Bob Seger i The Silver r Bullet Band, I 

35 38 Five Star, Can't Wait Another Minute 
36 IX Cyndi taupe,, True Colors 
37 40 Thom Twins, Nothing In Common 
38 EX Tina Turner, Typical Male 
39 26 Peter Gabriel, Sledgehammer 
40 IX Patti LaBelle Oh, People 
EX EX Glass Tiger, Don t Forget Me (When I' 
EX IX Van Halen, Love Walks In 
x EX Don Johnson, Heartbeat 

7 
N' , 

V OOOOT 0 
Cleveland P.D.: Kid Leo 

1 3 Huey Lewis i The News, Stuck With You 
2 2 Berlin, Take My Breath Away (Love The 
3 1 Steve Winwood, Higher Love 
4 4 Lionel Richie, Dancing On The Ceiling 
6 17 Daryl Hall, Love 

Walks 6 7 Van Halen, Love Walks In 
7 13 Carl Anderson i Gloria Loring, Friend 
8 9 Michael McDonald, Sweet Freedom 
9 20 Genesis, Throwing It All Away 

12 Don Fabnwn, Heartbeat 
12 12 The Fabulous Thunderbirds, 

(When 
In Up 

12 11 Glass Tiger, Don't Forget Me (When l' 
13 19 Eurythmics, Missionary Man 
14 6 Bananarama, Venus 
15 16 Seuthsde Johnny i The Jukes, Walk Aw 
16 18 Billy Joel, A Matter Of Trust 
17 8 One To One, Angel In My Pocket 
18 5 The Mcekees, That Was Then. This Is N 

19 27 Robert Palmer, I Didn't Mean To Turn 
20 29 Run -D.M.C., Walk This Way 
21 24 Doctor And The Medics, Spirit In The 
22 31 Loverbe , Heaven In Your Eyes 
23 28 Simply Red, Moneys Too Tight (To Ment 
24 38 Tina Turner, Typical Male 
25 33 Cyndi taupe, True Colors 
26 17 Billy Sullivan, Never Again Without Y 

27 14 David Lee Roth, Yankee Rose 
28 34 22 Top, Velcro Fly 
29 35 Bob Seger 8 The Silver Bullet Band, I 

30 39 Eddie Money, Take Me Home Tonight 
31 36 Kenny Loons, Playing With The Boys 
32 32 Nu Shooz, Point Of No Return 
33 EX Peter Gabriel, In Your Eyes 
34 EX Regina, Baby Love 
35 EX Paul McCartney, Press 
36 EX Billy Ocean Love Zone 

37 440 

The 
o low Ml nkeyt 

Wicked Ways 
Help It 

39 EX Rod Stewart, Another Heartache 
40 EX John Fogerty Eye Of The Zombie 
A - Ric Ocasek, Emotion In Motion 
A - Giaf Cardenas Runaway 
A - Toto, Love Yea Forever 
A - Toto, I'll Be Over You 

Tampa 
1 

2 

3 

4 

5 

a 
7 

8 1 

0 1 

10 

ll 1 

12 I 
u I 
14 I 
15 I 
16 
17 20 
18 23 
19 21 
20 22 
21 26 
22 29 
23 24 
24 25 
25 27 
26 28 
27 30 
28 12 
29 EX 

A30 - 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 
EX EX 

/ r l 
1 r _ 

J L 

Dixon 

You 
Ce¡ling 
With You 

Get In The 

Friend 
Heart 

(Love The 

(Theme Fr 

Of You 

In 
(When l' 

Headroom, P 

"Running 
Hold Her Tig 
Goin' On 

It Take 

11111111A UMW 

O.M.: Mason 
Steve Winwood, Higher Love 
Madonna, Papa Don't Preach 
Bananarama, Venus 
Belinda Carlisle, D, Man About 
Lionel Rkhk Dancing On The 
Huey Lewis Á, The News, Stuck 
Timex Social Club Rumors 
Miami Sound Machine, Words 

Carl 
McDonald, 

Gloria 
Sweet Freedom 

Cod TheoC 
Her Double The Captain Of Her 

Run -D.M.C., Walk This Way 
Berlin, Take My Breath Away 
Daryl Hall Dreamtime 
Genesis, throwing It All Away 
Peter Cetera, Glory Of Love 
Don Johnson, Heartbeat 
Cyndi Lauper, True Colors 
Bily. Ocean, Love Zone 
Reggina, Baby Love 
El DeBarge, Love Always 
Anita Baker, Sweet Love 
Eurythmics, Missionary Man 
Tina Turner, Typical Male 
B¡Ily Joel, A Matter Of Trust 
Janet Jackson, When I Think 
Toto, 111 Be Over You 
Mike i The Mechanics, Taken 
Glass Tiger, Don't Forget Me 
Van Halen Love Walks In 
The Art Of Noise With Max 
Klymaxx, Man Size Love (From 
Downs In Price New York 
Gwen Guthrie, Ain't Nothin' 
Honeymoon Suite, What Does 
Patti LaBelle, Oh, People 

A¡ /, 
iM 

Pittsburgh P.D.: Nick Ferrara 
1 4 Usa Usa i Cult Jam With Full Force, 
2 2 Run -D.M.C. Walk This Way 
3 3 Stacey Q, two Of Hearts 
4 9 Huey Lewis i The News Stuck With You 
5 1 Cart Anderson 8 Gloria Loring, Friend 
6 12 The Beatles, Twist And Shout 
7 1I Janet Jackson When I Think Of You 
8 B Berlin, Take My Breath Away (Love The 
9 10 Lionel Richie, Dancing On The Ceiling 

le 5 Bananarama, Venus 
11 13 Billy Ocean, Love Zone 
12 16 Anita Baker, Sweet Love 
13 18 Regina, Baby Love 

15 7 Steve Winwood, 
14 6 Timex Social Club Rumors 

Winwood, Higher Love 
16 21 Patti LaBelle, Oh, People 
17 19 The Jets, Private Number 
18 25 Tina Turner Typical Male 
19 2e Daryl Hall 

Turner, 

20 72 Genesis, throwing It All Away 
21 27 Don Johnson, Heartbeat 
22 14 Peter Cetera, Glory Of Love (Theme Fr 
23 26 Van Hales, Love Walks In 

24 24 David Lee Roth Yankee Rose 

25 28 Cyndi Lauper, true Colors 
26 15 Madonna, Papa Don't Preach 

Chicago 
1 1 

2 9 

3 2 
4 6 

5 4 

6 7 

7 8 

8 5 
9 11 

10 3 
11 12 
12 10 

13 17 
14 13 

15 19 
16 16 
18 14 

18 14 

19 20 
20 21 

21 22 

22 23 

WBBIVI - FM. 
y'ztai 

P.D.: Buddy Scott 
Steve Winwood Higher Love 
Carl Anderson d Gloria Laing, Friend 
Timex Social Club, Rumors 
Lionel Richie, Dancing On The Ceiling 
Madonna, Papa Don't Preach 
Run- D.M.C., Walk This Way 
Huey Lewis i The News, Stuck With You 
Bananarama, Venus 
Stacey Q, Two Of Hearts 
Peter Cetera, Glory Of Love (Theme Fr 

Regina, Baby Love 
Berlin, Take My Breath Away (Love The 
Miami Sound Machine, Words Get In The 
Jermaine Stewart, We Don't Have To Ta 

Billy cean, Love Zone ly 

Michael McDonald, 
Didn't 

Freedom 
n To rn 

Michael M L veet romm 
Klymaxx, Man 

Cult 
Size Love (From Force, g 

Usa Usa & Clt Jam W' Full Face, 
Eurythmics, Missionary Man 
Janet Jackson When I Think 01 You 

Simply Red, 
Jackson, 

Too Tight (To Ment 

g15T/CFM 
Hartford P.D.: Gary Wall 

1 1 Timex Social Club Rumors 
2 2 Cart Anderson 8 

Club, 
Loring, Friend 

3 3 Run- D.M.C., Walk This Way 
4 4 Lionel Riche, Dancing On The Ceiling 
5 5 Steve Winwood Higher Love 
6 6 Huey Lewis i the News, Stuck With You 
7 7 The n 

Baby 
Summer Of Love 

9 Regina, Py aoDe 

9 0 
Berlin, Take 

a Don't 
Breath 

hrAwa 
10 10 Berlin, Take My Breath Away (Love The 
11 11 Miami Sound Machine, Words Get In The 

12 12 Michael McDonald, Sweet Freedom 
13 13 Peter Cetera, Glory Of Love (Theme Fr 
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Minneapolis P.D.: Tac Hammer 
1 1 Lionel Richie Dancing On The Ceiling 
2 2 Glass Tiger, bolt Forget Me (When l' 
3 3 Huey Lewis & The News, Stuck With You 
4 1 Daryl Hall Dreamtime 
5 5 Michael McDonald, Sweet Freedom 
6 9 Miami Sound Machine Words Get In The 
7 13 Billy Joel, A Matter Of Trust 
8 8 Regina, Baby Love 
9 11 Berlin, Take My Breath Away (Love The 

10 10 Bananarama, Venus 
11 14 Paul McCartney, Press 
12 16 Loverboy, Heaven In Your Eyes 
13 17 Genesis, throwing It All Away 
14 15 Thompson Twins Nothing In Common 
15 6 Steve Winwood, higher Love 
16 18 The Jets, Private Number 
17 22 rimer Social Club, Rumors 
18 20 Billy Ocean, Love Zone 
19 23 Janet Jackson, When I Think Of You 

21 26 Limited LWarrantPlaying Hi You 
The Boys 

22 25 Cyndi Lauper, True Colors 
23 27 Paul Simon, You Can Call Me Al 
24 7 Klymasa, Man Size Love (From "Running 
25 29 Honeymoon Suite, What Does It Take 
26 28 Don Johnson, Heartbeat 
27 30 Sheena Easton, So Far So Good (From " 
28 33 Tina Turner, Typical Male 
29 32 Carl Andersen & Gloria Loring, Friend 
30 35 Talking Heads Wild Wild Life 
31 36 Journey, Girl Can't Help It 
32 12 Mike & The Mechanics, Taken In 
33 EX Toto I'll Be Over You 

A34 - Ric 
Toto, 

Emotion In Motion 
35 21 Double, The Captain Of Her Heart 

A36 - Human League, Human 
A - Stacey Q. Two 01 Hearts 
A - The Art Of Noise With Max Headroom, P 

EX EX The Beatles, Twist And Shout 

20 
21 

22 
23 
24 
25 
26 
27 
28 
29 

30 
31 

32 
33 
34 
S 

37 
38 
39 

A40 
A 

A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

Klymaxs, Man Size Love (From "Running 
Loverboy, Heaven In Your Eyes 
Stacey Q, Two 01 Hearts 
Honeymoon Suite, What Does It Take 
Eurythmics, Missionary Man 
Doctor And The Medics, Spirit In The 
Billy Ocean, Love Zone 
EI Bare, Love Always 
Air Supp , Lonely Is The Night 
Janet lac son, When I Think Of You 
Van Halen Love Walks In 
Robert Palmer, I Didn't Mean To Turn 
Paul McCartney, Press 
Eddie Money, Take Me Home Tonight 
Patti LaBelle, Oh, People 
Don Johnson Heartbeat 

Billy Joel, A Matter Of Trust 
Journey Girl Can't Help It 
Simply Red, Money; Too Tight (To Ment 
Tina Turner, Typical Male 
Cyndi Lauper, True Colors 
The Moody Blues, The Other Side 01 Li 
The Art Of Noise With Max Headroom, P 

Lisa Lisa B Cuit Jam With Full Force, 
Triumph, Somebody's Out There 
Luis Cardenas Runaway 
Rod Stewart, Another Heartache 
Gwen Guthrie, Ain't Nothin' Goin' On 
Sheen Easton, So Far So Good (From " 
Toto, I'll Be Over You 
Alice Cooper, He's Back 

Houston 

POWER. 'I04 
v e s i r M 

P.D.: Paul Christy 
1 6 The Beatles, Twist And Shout 
2 9 Huey Lewis 8 The News, Stuck With You 
3 5 Berlin, Take My Breath Away (Love The 
4 4 Run -D.M.C. Walk This Way 
5 8 Lionel Richie, Dancing On The Ceiling 
6 10 Michael McDonald, Sweet Freedom 
7 1 Bananarama, Venus 
8 15 Daryl Hall, Dreamtime 
9 16 Miami Sound Machine, Words Get In The 

10 2 Steve Winwood, Higher Love 
11 17 Genesis, Throwing It All Away 
12 13 Double The Captain Of Her Heart 
13 19 Glass tiger, Don't Forget Me (When l' 
14 3 Regina, Baby Love 
15 7 Madonna, Papa Don't Preach 
16 11 Peter Cetera, Glory Of Love (Theme Fr 
17 12 Carl Bodensee 8 Gloria Loring, Friend 
18 18 ZZ Top, Velcro Fly 
19 22 Anita Baker, Sweet Love 

NOT rwya 

Houston P.D.: John Lander 
1 1 Peter Cetera Glory Of Love (Theme Fr 

2 2 Doctor And the Medics, Spirit In The 
3 3 Bananarama, Venus 
4 4 Lionel Richie, Dancing On The Ceiling 
5 5 The Beatles, Twist And Shout 
6 6 Huey Lewis 8 The News, Stuck With You 
7 7 The Monkees, That Was Then, This Is N 
8 8 Carl Anderson 8 Gloria Loring, Friend 
9 9 Berlin, Take My Breath Away (Love The 

IO 10 Stacey Q, Two Of Hearts 
II 11 Eurythmics Missionary Mari 
12 12 Madonna, Papa Don't Preach 
13 13 Miami Sound Machin, Words Get In The 
14 14 Glass Tiger, Don't Forget Me (When I' 
15 15 Regyina, Baby Love 
16 16 Billy Ocean, Love Zone 
17 17 New Edition, Earth Angel 
18 18 Steve Winwood, Higher Love 
19 19 Rod Stewart, Love Touch (Theme From " 
20 20 Run -D.M.C., Walk This Way 
21 21 Peter Gabriel Sledgehammer 
22 22 Wham!, The 

Gabriel, 
Of Heaven 

23 23 ZZ Top, Velcro Fly 
24 24 Janet Jackson, When I Think Of You 
25 25 Double The Captain Of Her Heart 
26 26 GTR, The Hunter 
27 27 Timex Social Club, Rumors 
28 28 Kenny Loggins Danger Zone 
29 29 Lisa Lisa 8 Cult Jam With Full Force, 
30 30 Uptown, I Know I'm Losing You 
A EX Chris DeBurgh, The Lady In Red 
A EX Tin Turner, Typical Male 
A EX Cyndi Lauper, True Colors 

EX EX Daryl Hall Dreamtime 
EX EX Genesis, throwing It All Away 
EX EX Kenny Leggin, Playing With The Boys 

San Francisco P.D.: Steve Rivers 
I 2 Run -D.M.C., Walk This Way 
2 4 Luther Vandross, Give Me The Reason 
3 3 Gwen Guthrie, Ain't Nothin' Goin' On 
4 6 Janet Jackson When I Think Of You 
5 5 Miami Sound Machine, Words Get In The 
6 7 Lisa Lisa 8 Cult Jam With Full Force, 
7 11 Anda Baker, Sweet Love 
8 10 Nu Shooz, Point Of No Return 
9 1 Steve Winwood, Higher Love 

10 14 Lionel Richie Dancing On The Ceiling 
Il 12 Glass Tiger, bon't Forget Me (When l' 
12 9 The Beatles, Twist And Shout 
13 13 Simply Red, Money; Too Tight (To Ment 
14 16 Genesis, Throwing It All Away 
15 15 Thompson Twins, Nothing In Common 
16 17 The Art Of Noise With Max Headroom P 

17 18 Huey Lewis C The News, Stuck With You 
18 19 Eddie Money, Take Me Home Tonight 
19 21 New Edition, Earth Angel 
20 24 Orange Juice Jones, The Rain 

Eurythmics, Missionary Man 
25 Billy Ocean Love Zone 

23 23 Daryl Hall, 
Ocean, 

24 26 El DeBarge, Love Always 
28 Tina Turner, Typical Male 
33 Five Star, Can t Wait Another Minute 
31 Robert I Didn't Mean To Turn 
30 Cameo Word 

Palmer, 
p 

29 The Jets, Private Number 
32 Cyndi Lauper, True Colors 
35 Path LaBelle, Oh, People 

8 Bananarama Venus 
EX Peter Gabriel In Your Eyes 
22 Double, The Captain Of Her Heart 
EX Pet Shop Boys, Love Comes Quickly 
EX Sheena Easton, So Far So Good (From " - Human League, Human 

Madonna, True Blue 

A222 1 

25 
26 

28 
29 
30 
31 
32 
33 
34 
35 
EX 
A 
A 

radio 
This space contributed as a public service. 

SIKKIM 
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Local Record Co. Reps Can Provide Reliable Input 
LAST MONTH, our focus was on 
the program director's No. 1 ally in- 
side the radio station (Billboard, 
Aug. 9). This time, we'll focus on the 
PD's strongest ally outside the sta- 
tion. Who is it? It's the record com- 
pany local promotion person. 

First, a little -known fact: Before I 
worked in radio professionally, I did 
local record promotion for more 
than two years. In this job, I got in- 
side every station in my territory 
and learned a lot from the pros. 

When talking in private, too many 
PDs seem to enjoy belittling and 
maligning record promotion people. 
(I didn't say all. I said many.) There 
are more unprofessional PDs than 
unprofessional promotion people. 

A second little -known fact is that 
some of the most successful people 
who programmed records for the 
past 30 years owe an important part 
of their successes to their trust in 
local record reps. Reliable input 
from local promo people contributed 
to the accomplished careers of Bill 
Drake, Alan Freed, Buzz Bennett, 
Rick Sklar, Scott Shannon, Kent 
Burkhart, Dick Clark, Bill Stewart, 
and Todd Storz. They knew it and 
now you know it too. 

THERE WAS A MUTUAL respect 
between the programming and the 
local record rep. Their information 
and options were a vital tool. In a 
sense, to each of these supersuc- 
cessful people, the local record man 
was a programming consultant. He 
had a real sense of the marketplace. 
Most provided the station with input 
and advice on radio talent in other 

markets, contests, and promotions. 
Most also provided solid tips on hap- 
pening records other than their 
own. 

Today's local promoter is really a 
marketing manager and is better in- 
formed and equipped. He or she is 
the backbone of the record compa- 
ny, representing the company and 
the artists in the market. It's a big 
responsibility. This hard -working, 
dedicated professional is in contact 
with the record company two, three, 
or four times a day. The information 
about what's happening and what's 
not with product or artists is up to 
the minute. 

A programmer needs reliable in- 
formation for making programming 
decisions. The PDs' and MDs' music 
decisions are an investment of the 
station's time allocation. It's an in- 
vestment for the stations and the 
record company. All the players in- 
volved work hard to avoid taking 
unnecessary risks. However, risks 
must be taken. That's business. 

I've long thought about what a 
different relationship radio might 
have with the records it adds and 
drops, the rotations, if this vital pro- 
gramming source was part of a 
PD's budget -that is, if there were 
a cost to the station as there is in 
TV. 

How would PDs' and MDs' think- 
ing be affected if the station were 
required to pay $1,000 for the broad- 
cast rights to play the new Cyndi 
Lauper record a specified number 
of times for 13 weeks? After four 
weeks, what happens when the PD 
begins to think about dropping it be- 

cause it's not moving as fast as ex- 
pected: There's no rebate and only 
$500 left in the current budget cycle 
to pay for a replacement. (Records 
by new artists would cost less.) Lo- 
cal and network TV programmers 
make their decisions on what to pro- 

gram with eyes constantly on the 
budget and the balance sheet. 

TODAY'S LOCAL RECORD pro- 
motion manager has a passion for 
the product. What about the PD and 
MD? Years ago, I recall hearing 
Chuck Blore use the expression, "a 
passion to program." Most radio 
people started in radio with a love, a 
passion. When you've lost it, for 
whatever reason, it's time to get 
out. If you don't, you're a fraud and 
sooner or later both management 
and the audience will find you out. 

Listen to the records the local rep 
brings to your attention. Do it more 
than once. Do it in the presence of 
others. Records sound one way 
when you listen alone, another 
when others are with you. If you're 
a PD or MD with your head stuck in 

the research box, I pity you. Re- 
search is fine. It's a great tool. As 
Lee Arnold once said: "Research is 
like a lamppost. Use it to illuminate, 
not to lean on." 

I admire the well- deserved suc- 
cess of KPWR's "Power 106" in Los 
Angeles. The concept is total sound. 
Music is written with emotion. Mu- 
sic is performed with emotion. Mu- 
sic is heard with emotion. You'd 
best be programming it with emo- 
tion. If you like the record enough 
to add it for your station's audience, 
love it enough to play it a lot. 

WHAT ABOUT HYPE? If the rec- 
ord company isn't excited about its 
product, who will be? (If you don't 
promote your station, who will ?) To- 
day, record companies rarely, if 
ever, sign anyone for business poli- 
tics. Companies may drop or bury 
an artist because previous manage- 
ment was responsible for the sign- 
ing, but the cost of releasing any 
reord is so great, every record re- 
leased has its importance to the 
company's goals. 

It's easy to understand why la- 
bels were issuing so much foreign 
product in recent years. It was pre- 
tested and chart proven. The record 
company also knows the value of ra- 
dio's research and ringing cash reg- 
isters. Neither is hype. Both are the 
results of real people reacting. I 
promise you -the public won't put 
its money down for bad records. 

Recently in Billboard, RCA/ 
Ariola chief Elliot Goldman sug- 
gested the many benefits new mu- 
sic brings radio and records. He's 

absolutely right. Television couldn't 
survive on a diet of reruns and old 
movies. Only a handful of yester- 
day's TV stars hit it a second time. 
Certain names are good for initial 
movie boxoffice action, but with ra- 
dio and records it begins with the 
song, then the sound, and the repeti- 
tion. Clive Davis' masterminding of 
Whitney Houston's recording ca- 
reer brought the highest rewards to 
records (Arista) and radio. Both con- 
tributed to the growth of the new 
superstar. 

Many local promotion people 
played important roles in the pro- 
gramming of stations I've pro- 
grammed or consulted. Here's a 
third little -known fact: In every new 
market I've entered, the first 10 
days to two weeks included lengthy, 
individual discussions with local la- 
bel reps. Other than the resident ra- 
dio freak, who else knows more 
about what's happened and what's 
going on, not to mention being able 
to provide suggestions on what to 
do? Someone once said, "The smart 
man asks when he doesn't know. 
And, sometimes when he does." 

Special thanks to the label execu- 
tives who helped me prepare this 
artwcle: Warner Bros' Rich Fitz- 
gerald, MCA's Steve Meyer, A&M's 
Charlie Minor, United Artists' 
Bob Greenberg, Motown's Russ Re- 
gan (who was introduced to me by 
Bill Drake in 1964 and never pro- 
moted me on a stiff- Neverl), Gef- 
fen "s Al Coury, Elektra's Dave 
Urso, and Capitol's Susan Ep- 
stein. 
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Moody Blues, ELP Enjoy Renewed Success 
BY STEVE GETT 

NEW YORK In addition to launch- 
ing relatively new acts like Banan- 
arama and Cinderella, one of Poly - 
Gram's major priorities this sum- 
mer has been to work with two 
veteran U.K. rock groups, the 
Moody Blues and ELP. 

Record companies often face 
tougher tasks re- establishing once - 
successful bands than they do in 
breaking new talent. News of re- 

'The whole key 
was retaining the 
essence of their 

sound but making 
it more modern' 

unions and comebacks by veteran 
acts tend to elicit skeptical reactions 
within the industry. 

"People sometimes look at these 
sort of things as an opportunity to 
pick up a lot of money in one quick 
bang and see them as a pension 
fund. But that's not been the case 
with the Moody Blues or ELP," 
says Jim Lewis, vice president of 
a &r for PolyGram. 

The success of the Moody Blues' 
latest album, "The Other Side Of 
Life," has given the group a new 

lease on life. Aside from scoring 
hits on the Hot 100 Singles chart 
with "Your Wildest Dreams" and, 
more recently, the album's title 
track, the group has also enjoyed 
strong boxoffice draws on its mara- 
thon U.S. tour. 

Emerson, Lake, & Powell -re- 
ferred to as ELP even though origi- 
nal drummer Carl Palmer has been 
replaced by Cozy Powell- returned 
to the concert circuit Aug. 15 in El 
Paso, Texas, kicking off a series of 
Westwood One- sponsored dates to 
promote its new self- titled album. 

Though ELP peaked at No. 60 on 
the Hot 100 Singles chart with the 
album's first single, "Touch And 
Go," the song generated significant 
airplay on album rock radio. Poly - 
Gram executives predict that a sec- 
ond single, "Lay Down Your Guns," 
released this week, will be a stron- 
ger pop crossover. 

Actively involved in bringing ELP 
and the Moody Blues back into the 
limelight, Lewis has enjoyed a long 
history of working with both acts. 

"I first came into contact with the 
Moody Blues about six years ago 
and worked as their in -house prod- 
uct manager /marketing guy on the 
'Long Distance Voyager' album in 
'81," says Lewis. 

The Moody Blues sold more than 
2 million copies of the chart -topping 
"Long Distance Voyager" album, 
but its successor, "The Present," 
barely reached gold certification, 

Eric Johnson Transcends Categories 

Guitarist Plays New `Tones' 
BY TOM MOON 

MIAMI Austin -based guitarist 
Eric Johnson has done the seeming- 
ly impossible with his Reprise debut 
album, "Tones," by attracting the 
interest of both album rock and jazz 
radio. 

"A lot of the jazz stations will say 
it gets a little too rocky, but they're 
playing it alongside their Spyro 
Gyras," says Johnson. "And the 
rock stations could say it's not com- 
mercial enough, but they're hang- 
ing in there -we've just been get- 
ting real good reaction." 

Equally split between jazz -rock 
instrumentals and vocal selections, 
"Tones" is the kind of off -center 
product that runs the risk of falling 
through the famed cracks in radio 
playlisting. But Johnson's willing- 
ness to push in any category, and 
the musical sincerity of his album, 
have made the album something of 
an underground hit. 

"It's a guitar record first and 
foremost," says Johnson. "I see it 
as a collage of tones and textures - 
I tried to create some new things 
with the guitar. But still, a lot of 
what I do transcends categories, 
and I know that doesn't make it any 
easier in the marketplace." 

Johnson's "new things" often 
show the influence of such jazz gui- 
tarists as Wes Montgomery and 
John McLaughlin. Instrumentals 
such as "Soulful Terrain" and 
"Zap" share what he calls the "ar- 
chitecture of jazz," even though 
they are cast in a pop configuration. 

"It comes from listening to a lot 
of different styles, and letting all 
that influence come into the music," 
he says. 

Throughout "Tones," which was 
produced by David Tickle (Split Enz, 
Prince), Johnson is heard primarily 
in a trio format, supported by bass- 
ist Roscoe Beck and drummer Tom- 
my Taylor. He handles lead vocals, 
with percussionist Jerry Marotta 
and Jennifer Warnes contributing 
background vocals. 

Johnson began working on the 
Austin music scene when he was 15. 
In 1975, he hooked up with the 
Electromagnets, a respected fusion 
group with a regional reputation. 
Christopher Cross hired him to 
work on his smash debut album, 
and a career as a hired gun was 
born. 

Johnson continued to work with a 
trio; Tickle heard him on an "Austin 
City Limits" program and con- 
vinced Warner Bros. to commit to a 
contract in the summer of 1985. 

Johnson still has a long list of 
goals. "I'd like to learn to create 
music that's a little different, a re- 
freshing wind that's never blown 
that way before," he says. "If I had 
a criticism of the first record, it's 
that the music is a little too subtle. 

"I want a sound that strikes out 
at people, instead of one that sits 
there for people to pick up on- 
more like 'Zap.' But right now, with 
the record and the live shows [John- 
son is touring clubs to support the 
album], it's like we're picking the 
lock so we can open the door." 

failing to generate any top 40 hits. 
By the beginning of 1985, the band's 
label contract had expired. 

"At that point I was heading the 
international repertoire department 
and the decision had to be made as 
to whether we wanted to go ahead 
with the band," says Lewis. 

"I was a firm believer in their po- 
tential and had a lot of faith in Jus- 
tin Hayward and John Lodge's abili- 
ty to write good songs. More impor- 

tantly, though, I felt they hadn't 
lost any of their enthusiasm." 

Lewis says inking a new deal 
hinged on the Moody Blues' commit- 
ment to the label on future projects. 
"We sat down and had a lot of talks. 
They said they were willing to go on 
a worldwide tour and to really work 
with us at the company in terms of 
marketing, promotion, and every- 
thing," says Lewis. 

"In the past, there had been a little 

distance because the band's contract 
with PolyGram came through Lon- 
don / Decca. When they signed a di- 
rect contract with us last year, they 
felt comfortable they could give us 
their 100% commitment." 

As soon as contracts were signed, 
the Moody Blues began recording 
"The Other Side Of Life" in London, 
with Tony Visconti producing. "I 
spent quite a lot of time at the stu- 

(Continued on page 32) 

PET SHOP BOYS POSTPONE FALL TOUR; 

MISSING PERSONS MISSING A PERSON! 
by Steve Gett 

LOS ANGELES Pet Shop Boys 
won't be playing U.S. concerts 
this year, after all. The British 
duo was set to kick off a tour of 
legitimate theatrical venues Oct. 
31 in San Francisco. 

When cornered at Hollywood's 
Le Mondrian hotel, where the 
group was staying while prepar- 
ing for its Sept. 5 appearance on 
the MTV Awards show, manager 
Tom Watkins said, "The tour 
hasn't been cancelled -it's just 
been postponed." 

The explanation? "It was a 
combination of various things," 
said Watkins. "The guys produc- 
ing the tour, from the English 
National Opera, had outside com- 
mitments they couldn't get away 
from. 

"Plus, we weren't completely 
comfortable with the marketing 
side of the tour -details on spon- 
sorship and things like that still 
had to be worked out." 

So when will Pet Shop Boys hit 
the road? "Early next year - 
we've just put the dates back two 
or three months," said Watkins. 

Meanwhile, the manager re- 
vealed that EMI America will re- 
lease a five -track minialbum, ten- 
tatively titled "Why Don't Ya," in 
late fall. The album will feature 
new material, with the song "Sub- 
urbia" set for single release. 

MISSING IN ACTION: Only 
weeks after Capitol's release of 
the new Missing Persons album, 
"Color In My Life," charismatic 
vocalist Dale Bozzio has left the 
band to pursue a solo career. Boz- 
zio broke the news at L.A.'s mem- 
bers -only club Tramp, where she 
was hanging out with friends, in- 
cluding the mighty Dolph Lund- 
gren (of "Rocky IV" fame). 

Future plans call for Bozzio to 
record a Capitol solo album. The 
remaining Missing Persons have 
yet to connect with a new singer, 
but be assured that their formida- 
ble musical pedigree won't keep 
them off the scene for long. 

In fact, on Aug. 23, drummer 
Terry Bozzio and bassist Patrick 
O'Hearn accompanied Duran 
Duran guitarist Andy Taylor on- 
stage at the Mountain Air Festi- 
val in northern California. Tay- 
lor's MCA debut solo set is due in 

October, and rumors are rife that 
he has left Simon LeBon and the 
other Durans. 

SHORT TAKES I: Most of us 
have had to contend with the likes 
of Cliff Robertson, Joan Rivers, 
and Burt Lancaster advertising 
phone companies, but Pacific Bell 
is using Carlos Santana and Bill 
Graham in its TV promo spots ... 
Siobhan of Bananarama was said 
to be delighted when Prince ex- 
pressed interest in collaborating 
on a tune with the U.K. trio. The 
young lass reportedly approached 

ON THE BUT 
Artist news, touring, 

signings, venues ... for 
those who need to know 

him with the idea at a party fol- 
lowing one of His Royal Purple - 
ness' recent gigs in London . . . 

Following his triumphant stand 
at New York's Madison Square 
Garden last month, Neil Diamond 
sold out 14 shows at the Greek 
Theatre in L.A.... Former Mi- 
rage recording artist Brenda K. 
Starr has inked a new deal with 
MCA. Her first release for the la- 
bel should be the Stephen Lunt - 
produced "What You See Is What 
You Get" ... Onetime Led Zeppe- 
lin "pal" Roy Harper has been re- 
signed by EMI in the U.K.... Ju- 
das Priest celebrated the end of 
its marathon U.S. tour with a par- 
ty at the Palladium in New York 
following a concert at New Jer- 
sey's Meadowlands Arena. Gui- 
tarist Glen Tipton was seen chat- 
ting away in the Mike Todd Room 
with Billy Idol's fret -burner, 
Steve Stevens ... Top L.A. song- 
writer Holly Knight is playing 
West Coast gigs this month with 
her band, Device -definitely 
worth checking out ... U2 is in 
the studio recording its next al- 
bum, with Brian Eno producing 
once again. 

GOING APE: The Monkees re- 
union tour has proven so success- 
ful that it has been extended by a 
couple of months. The band's 
Sept. 5 -7 concerts at the Greek 
Theatre in L.A. were sold out in 
advance, and now there's talk of 

upcoming trips to Europe, Aus- 
tralia, and Japan. Additional U.S. 
dates are also being considered 
for next year. 

LOUDER THAN HELL: Comedi- 
an Sam Kinison, known for wild 
screaming antics during his act, 
has been attracting a host of hard 
rockers to his Sunday night spot 
at L.A.'s Comedy Store. Members 
of Dio and Motley Crue, including 
drummer Tommy Lee and his 
wife, Heather Locklear, were 
among those who showed for a re- 
cent appearance by the Rodney 
Dangerfield protégé. 

Kinison's debut Warner Bros. 
comedy album is set to be re- 
leased soon, but will have to be 
stickered with numerous warn- 
ings owing to its no- holds- barred 
offensive nature. At presstime, 
rumors were flying that label ex- 
ecs were wondering whether 
Kinison had in fact gone too far 
on some of his sketches. 

SHORT TAKES II: Springsteen 
fans might well find a double live 
album from the Boss in their 
Christmas stockings. Columbia is 
reportedly planning to release the 
eagerly awaited set before year's 
end ... Waysted's bassist, Pete 
Way, and manager Wilf Wright 
recently spent a good deal of time 
at Capitol's Hollywood offices 
with a &r chief Don Grierson dis- 
cussing the release of the group's 
first album for the label ... Cana- 
dian guitar hero Frank Marino is 
back in action with a new album, 
"Full Circle," on the Jem- distrib- 
uted Grudge label ... Here's hop- 
ing one of the first releases 
through Virgin in the U.S. will be 
ex -Japan vocalist David Sylvian's 
new album, "Gone To Earth." Un- 
fortunately, Sylvian's outstand- 
ing 1984 debut solo set, "Brilliant 
Trees," is still only available on 
import ... R.E.M. guitarist Peter 
Buck is clearly surprised by the 
success of the group's fourth 
I.R.S. album, "Lifes Rich Pag- 
eant." In the latest issue of Tow- 
er's Pulse magazine, Buck says, 
"When we make records, I'm usu- 
ally thinking about whether my 
girlfriend will like it, or whether 
my manager will like it. Now it 
goes further, to whether the kids 
in Arizona and Texas are going to 
like it as well. That's disconcert- 
ing." 
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,da BOXSCORE TOP CO 
GROSSES 

NCERT 

Amusement Business"' 

Gross Attendance 
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter 

NEIL DIAMOND Greek Theatre Aug. 14.28 

Los Angeles 

$2,374,884 84,674 Nederlander Organization 

$30/$20/$15 14 sellouts 

ZZ TOP The Summit Aug. 25 -27 
HONEYMOON SUITE Houston 

$699,440 39,968 Beaver Prods. 

$17.50 three sellouts 

BOB SEGER & Riverbend Music Theatre Aug. 18 -19 
THE SILVER BULLET BAND Cincinnati 
FABULOUS THUNDERBIRDS 

$507,610 34,000 Nederlander Concerts 

$16 /$11 two sellouts 

AEROSMITH Sullivan Stadium Aug. 31 

YNGWIE MALMSTEEN Foxboro, Mass. 
KEEL 

$439,526 24,762 Frank 1. Russo 

$11.75 30,000 

KENNY ROGERS Front Row Theatre Aug. 30 -31 

T. GRAHAM BROWN Cleveland 
$347,380 12,632 in -house 

$27.75 12,784 

VAN HALEN Silver Stadium Sept. I 

BACHMAN- TURNER OVERDRIVE Rochester, N.Y. 

KIM MITCHELL 

$336,128 20,505 Monarch Entertainment Bureau 

$20/$17.50 sellout John Scher Presents 

HUEY LEWIS & THE NEWS Canadian National Aug. 27 

Exhibition Stadium 
Toronto, Ontario 

$327,183 16,801 Concert Prods. International 
($408,979 Canadian) 23,641 

$24.50 /$20 

BILL COSBY Concord (Calif.) Pavilion Aug. 30 $300,021 16,385 in -house 

$22.50 /$15.50 two sellouts 

JULIO IGLESIAS Fox Theatre Aug. 19 -20 
ROSANNE BARR St. Louis 

$270,351 9,330 Zupo Prods. 
$125/$27.50/$25 /$21.50 two sellouts Fox Concerts 

WHITNEY HOUSTON Riverbend Music Theatre Aug. 14 

Cincinnati 
$251,000 16,289 Nederlander Concerts 

$20/$11.50 sellout 

BILL COSBY Shoreline Amphitheatre Aug. 29 

Mountain View, Calif. 

$232,497 13,226 Bill Graham Presents 

$22.50/$15.50 15,000 

EURYTHMICS Great Woods Center Aug. 29 

JEAN BEAUVOIR for the Performing Arts 
Mansfield, Mass. 

$198,635 12,420 New England Programming 

$18.50/$16/$13.50 15,000 

AC /DC Met Center Aug. 29 
QUEENSRYCHE Bloomington, Minn. 

8191,640 12,776 Rose Prods. 

$15 15,000 

WHITNEY HOUSTON The Muny Sept. 1 

SYLVIA TRAYMORE St. Louis 
$189,980 9,846 Contemporary Prods. 
$20.50 /$18.50 /$16.50 sellout 

TOM JONES Front Row Theatre Aug. 21 -24 

Cleveland 
$183,815 10,974 in -house 

$16.75 12,784 

EURYTHMICS Kingswood Music Theatre Aug. 23 

JEAN BEAUVOIR Maple, Ontario 
$179,009 14,200 Nederlander Concerts 
($223,761 Canadian) sellout 

$21.50/$13.50 

JOHNNY MATHIS Front Row Theatre Aug. 15 -17 

Cleveland 
$166,105 9,358 in -house 

$17.75 9,588 

MOODY BLUES Shoreline Amphitheatre Aug. 27 

THE FIXX Mountain View, Calif. 
$165,099 11,655 Bill Graham Presents 

$16.50/$14.50 15,000 

HUEY LEWIS & THE NEWS Winnipeg Arena Aug. 30 
Winnipeg, Manitoba 

$164,858 10,434 Concert Prods. International 
($206,072 Canadian) 16,000 Donald K. Donald 
$19.75 

BILL COSBY Cal Expo Aug. 28 

Sacramento 
$160,443 7,179 Bill Graham Presents 
$22.50 8,500 

ANNE MURRAY Great Woods Center Aug. 28 

for the Performing Arts 
Mansfield, Mass. 

$150,548 8,395 New England Programming 

$19.50/$17.50/$13.50 15,000 

RODNEY DANGERFIELD Masonic Hall Aug. 22 

PAM MATTESON Detroit 
$146,970 8,280 Cellar Door Prods. 
$17.75 two sellouts 

MOODY BLUES Pacific Amphitheatre Aug. 30 
THE FIXX Costa Mesa, Calif. 

$131,617 10,156 Nederlander Organization 
118.15/$13.50 18,764 

MOODY BLUES Concord (Calif.) Pavilion Aug. 26 
THE FIXX 

$130,508 8,317 in -house 
$17.50 /$14.50 sellout 

INXS Concord (Calif.) Pavilion Aug. 27 

DEL FUEGOS 
$127,492 8,339 in -house 

$16.50 /$14.50 sellout 

JUDAS PRIEST Baltimore Civic Center Aug. 27 

KROKUS 
$123, %1 8,815 Cellar Door Prods. 
$14.50 13,641 

THE SMITHS Irvine Meadows Amphitheatre Aug. 28 
PHRANC Laguna Hills, Calif. 

$120,651 7,872 Avalon Attractions 
$17.50 /$16 /$12 15,000 

HUEY LEWIS & THE NEWS Regina Exhibition Assn. Aug. 31 

Agridome 

Regina, Saskatchewan 

$119,839 7,682 Donald K. Donald 
($149,799 Canadian) sellout Concert Prods. International 
$19.50 

ANDREAS VOLLENWEIDER Radio City Music Hall Aug. 19 

New York 
$115,220 5,874 Radio City Music Hall Prods. 

$20 sellout 

GEORGE BENSON Great Woods Center Aug. 30 

for the Performing Arts 
Mansfield, Mass. 

1103,383 5,519 New England Programming 

$19.50/$17.50/$13.50 15,000 

UB40 Kingswood Music Theatre Aug. 26 
FINE YOUNG CANNIBALS Maple, Ontario 

$101,054 9,031 Nederlander Concerts 
($126,317 Canadian) 14,200 

$17.50 /$10.50 

GEORGE SHEARING Paul Masson Winery Aug. 28 -Sept. 1 

MEL TORME Saratoga, Calif. 
$97,625 5,500 in -house 

$17.75 five sellouts 

JOAN ARMATRADING Great Woods Center Aug. 26 

for the Performing Arts 
Mansfield, Mass. 

$91,826 5,263 New England Programming 
$18.50/$16/$13.50 15,000 

SPYRO GYRA Paul Masson Winery Aug. 21 -24 
HERBIE MANN Saratoga, Calif. 

$89,100 4,100 in -house 
$20.25 four sellouts 

MOODY BLUES Open Air Theatre Aug. 31 

THE FIXX San Diego 

San Diego State Univ. 

$81,726 4,174 Avalon Attractions 
$20.75/$19.75/$18.50 4,477 

STARSHIP Tingley Coliseum Aug. 24 
THE OUTFIELD Albuquerque 

$81,296 6,394 Evening Star Prods. 

$13.50/$12.50 8,000 

INXS Zoo Amphitheatre Aug. 22 

DEL FUEGOS Oklahoma City 
$75, 981 5,364 Alex Cooley /Southern Promotions 

$15/$13.50 9,000 

FATS DOMINO Concord (Calif.) Pavilion Aug. 28 
JERRY LEE LEWIS 

$75,798 5,197 in -house 

$15.50/$13.50 8,475 

VICTOR BORGE Paul Masson Winery Aug. 15 -17 

Saratoga, Calif. 
$75,075 3,300 in -house 
$22.75 three sellouts 

ANITA BAKER Fox Theatre Aug. 21 

THE ROSE BROTHERS St. Louis 
874,755 4,644 Turning Point 

$17.50/$15.50 4,665 Fox Concerts 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Renee Noel in Nashville at (61 5) 748 -8138; Linda Deckard in Los Angeles at (21 3) 859 -5338; or Melinda Newman in Chicago 
at (312) 236 -2085. 

Talent in Action 
PSYCHEDELIC FURS 

BLOW MONKEYS 

Saratoga Performing Arts Center 
Saratoga Springs, N. Y. 

Tickets: $13, $10 

A THOROUGHLY modern assault 
may be the best way to describe this 
satisfying British bill, pairing the 
subtle, ersatz soul group Blow Mon- 
keys with the more seasoned and 
original Psychedelic Furs. Though 
the turnout for the Aug. 10 concert 
was disappointing -the 5,100 -seat 
venue was less than half full -the 
audience's enthusiasm was encour- 
aging. 

The Furs offered tunes dating 
back to their 1981 debut album, 
sparkling on the dreamy "Love My 
Way" and "Forever Now," bristling 
on the encore, "Into You Like A 
Train." The shadowy, psychedelic 
"Sister Europe" remained mesmer- 
izing, and "Pretty In Pink," the 
group's near -hit, was tough and per- 
suasive. 

They also delivered four new 
songs from their upcoming "Mid- 
night To Midnight" album; the most 
compelling, "Boys And Girls," has 
hit potential. 

The Blow Monkeys, the slick 
opening act fronted by the blowzy 
but charismatic Dr. Robert, started 
raddled and lax. But, sparked by the 
gritty saxophone of Neville Henry, 
the animated stage movements of 
derby- hatted bassist Mick Anker, 
and spunky -sweet backup vocals, 
the Monkeys wound up strong. 

"It Doesn't Have To Be This 
Way" was pretty; "Aeroplane City 
Lovesong" was ornate and funky; 
"Digging Your Scene" replicated 
the lilt that sent it up the charts. 
But the surprise was a daring, vig- 
orous remake of Curtis Mayfield's 
chestnut "Superfly." CARLO WOLFF 

CHAKA KHAN 

COLONEL ABRAMS 

Pier 84, Neu' York 
Tickets: $15 

CHAKA KHAN has always been a 
free spirit, in the opinions she ex- 
presses on record and in the musical 
directions she has taken, as Rufus' 
lead singer and as a solo artist. At 
her well- attended Aug. 8 show, 
Khan played her tried and true hits 
and new material in about equal 
amounts. 

In New York, her cult would 
probably have loved hearing an old- 
ies medley lasting the whole set. As 
it was, "Sweet Thing," "Tell Me 
Something Good," and "Everlasting 
Love" received the ovations of the 
night. 

Khan was in good voice, living up 

to her reputation as a singer capa- 
ble of blowing the competition off- 
stage with sheer vocal power. 

Her newer material, from the 
just- released "Destiny" album, is 
probably more rock -slanted than 
anything Khan has recorded since 
the early Rufus works. Unfamiliar 
to the crowd, the new songs elicited 
muted response -not lukewarm, 
but just a bit restrained, compared 
to the excited reaction to her older 
numbers. 

It will be interesting to see if 
Khan can lead her loyal following 
into the more rock -oriented area 
that she seemingly wishes to ex- 
plore. At the Pier, however, the 
show might have ended on a higher 
note if one more golden oldie had 
been positioned in the last third of 
the set. 

Colonel Abrams, performing with 
a newly formed live band, sang his 
club hits with fervor and charisma 
to spare. Both his band and Khan's 
were nearly gutted of power by 
dreadful sound mixes, but Abrams' 
personality and abandoned dancing 
gave "Trapped," "I'm Not Gonna 
Let," and "Over And Over" all the 
intensity that those songs have 
been generating for months on 
dance floors. 

BRIAN CHIN 

THE DREAM SYNDICATE 
The Roxy, West Hollywood, Calif. 

Tickets: $12 

LOCAL GUITAR HEROES the 
Dream Syndicate recently knocked 
out a tightly packed, noisy home- 
town audience with a compact set of 
six -string frenzy. 

The quartet's first L.A. perfor- 
mance in several months showcased 
potent selections from the current 
Big Time album "Out Of The Grey," 
as well as heartily received favor- 
ites from the group's previous A &M 
and Slash releases. 

Sly and ingratiating bandleader 
Steve Wynn has thoroughly pared 
the gab and instrumental excess, 
which had marred Syndicate shows 
of years past, from the set. The 
group now emphasizes concise, 
heated interplay between Wynn and 
lead guitarist Paul Cutler, who re- 
placed original fretster Karl 
Precoda last fall. 

Wynn's smart, caustic songs have 
never sounded better on stage. 
Most lacerating of all were the new 
album's title cut and the Van Morri- 
son homage "Boston," which incor- 
porated a spoken -sung cop from 
Morrison's "Domino." 

The welcome oldies included 
"Daddy's Girl" and "Burn," from 

(Continued on next page) 
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Rosie Vela: 

This Year's 

Model Artist 
BY SHARON LIVETEN 

LOS ANGELES Vogue fashion 
model Rosie Vela has never 
made a proper demo tape; she 
never had to shop for a label 
deal; and she never imagined she 
would end up working with the 
musicians who have influenced 
her more than any others, Wal- 
ter Becker and Donald Fagen. 

The presence of the Steely 
Dan co- founders on her A &M de- 
but album, "Zazu," is generating 
a good deal of attention for Vela, 
whose face is currently better 
known than her name or her An- 
nie Lennox -meets -Joni Mitchell 
voice. 

"If someone had told me a 
year ago that Donald Fagen and. 
Walter Becker would be working 
on my album," says Vela, "I'd 
have told them they were 
dreaming." 

Making music has long been 
an interest for Vela, but, she 
says, "My music has always 
been a very personal thing - 
most people didn't even know 
that I was doing it. I spent my 
modeling money on keyboards 
and recording equipment and, 
whenever I had time, I'd work on 
my songs." 

Vela's musical endeavors re- 
mained private until she gave a 
rough tape of her songs to a 
friend, who just happened to be 
the wife of A &M chairman Jerry 
Moss. That tape was eventually 
passed on to Steely Dan produc- 
er Gary Katz. 

Attracted by the somewhat ec- 
centric quality of Vela's music, 
Katz agreed to work on the 
project. "I knew the songs were 
weird, but I was intrigued by 
their kind of offbeat nature - 
compositionally and structural- 
ly," says Katz. "And Rosie was 
very open and cooperative to 
hearing the songs in a way that 
she never had before." 

When Vela originally wrote 
the tunes in her living room stu- 
dio, they were styled for vocals 
and keyboards. Many of the 
frills that made them more com- 
plete came from working with 
Katz and the Steely Dan team. 
In the beginning, though, Fagen 
and Becker weren't even part of 
the project. 

"Donald originally came by 
the studio simply to hang out," 
says Vela. "One day I was play- 
ing a keyboard part and he just 
started adding to it. What he did 
really made a difference, and 
then Walter got involved in the 
tracks." 

In addition to Fagen and 
Becker, Katz brought in such 
musical friends as Michael Been 
and Rick Derringer for the ses- 
sions. Vela is now assembling a 
touring band and plans to play 
live concerts in the fall. A video 
for "Magic Smile," the first sin- 
gle from "Zazu," was shot in 
Barbados. 
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Tonio K. Keeps The Faith In Rock'n'Roll 
BY STEVE HOCHMAN 

LOS ANGELES Tonio K.'s new 
A &M album, "Romeo Unchained," 
offers a twist on the burgeoning 
Christian /secular crossover phe- 
nomenon. Like Amy Grant's 1985 
album, "Unguarded," K.'s latest 
release is being marketed simulta- 
neously in both realms through an 
arrangement between A &M and 
the Waco, Texas -based Christian 
label Word. 

While Grant's achievement was 
to bring her often Christian- specif- 
ic material to the pop charts, K. is 
breaking down the wall from the 
other side. 

`This is music 

about how 
life is tough' 

"I wondered if a guy like me had 
any business being distributed in 
Christendom at large," says K., 
who was born Steve Krikorian. 

A Los Angeles -based performer 
and writer, K. developed a cult fol- 
lowing in the early '80s with two 
controversial albums and one mini - 
album. Each release was chock -full 
of caustic -even brutal -political 
commentary and social satire, pep- 
pered with profanity, and set to mu- 
sic that Village Voice critic Robert 
Christgau described as a drive on 
"Highway 61 at 110 miles an hour." 

"Romeo Unchained," the first 
release for the Word- distributed 
What? label, is a calmer affair. 

Working with producer Rick 
Neigher, K. has achieved a well - 
crafted yet energetic and engag- 
ing modern pop sound. 

The lyrics are as wittily biting 
and uncompromising as ever, 
which should hearten longtime 
fans disappointed by the music's 
restraint, but gone are the spewed 
vitriol and obscenities. 

The album's thematic content - 
largely a peril- fraught expedition 
through the jungle of love -in- 
eludes no explicitly Christian ref- 
erences. That aspect of the album 
could easily escape those unaware 
of K.'s spiritual orientation. 

"I had no desire to be burned at 
the stake," says K. of his suitabil- 
ity to the Christian market. He 
adds that What? executive direc- 
tor Tom Willet ultimately con- 
vinced him the time was right for 
this kind of endeavor. 

"What [Willet] wants to do is 
make records by intelligent people 
with an ethical base. He doesn't 
want to make gospel records that 
just see how many times you can 
say 'Jesus' in one cut. Basically, 
this is music about how life is 
tough on the street, and people in 
Christendom need to be reminded 
of that," K. says. 

Initial response to "Romeo Un- 
chained" from Christian record 
buyers has been most encourag- 
ing, says Willet. "There's some re- 
sistance, which we predicted, but 
not nearly as much as there would 
have been a couple of years ago." 

Willet credits Grant with show- 
ing Christian and pop audiences 
that it is possible to sing spiritual 

songs about "all the normal things 
everybody experiences." 

According to Willet, radio and crit- 
ical reaction to K.'s album has been 
positive. The single, "Romeo And 
Jane," is garnering a steady stream 
of album rock adds; it was one of Ju- 
ly's most requested songs on the 
Long Island, N.Y., station WLIR. 

K. says plans for his next album 
call for a title and cover that are 
bound to stir controversy in both 

Christian and secular circles. If he 
gets his wish, the cover will sport a 
painting by artist Neon Park de- 
picting a classically rendered Je- 
sus knocking at the brick -house 
door of the surprised Three Little 
Pigs. The proposed title: "Too Cool 
To Be Christian." 

Asked how that might go down in 
Christian record stores, Willet 
says, "Next year they may be ready 
for it." 

Brothers In Arms. Dire Straits' Mark Knopf ler joined Willy DeVille backstage at 
Manhattan's Limelight club, after the two musicians jammed on stage during a 

party celebrating DeVille's birthday. (Photo: Chuck Pulin) 

POLYGRAM PUSHES PAST HITMAKERS 
(Continued from page 30) 

dio and became pretty involved in 
the song selection and some of the 
arrangements," says Lewis. 

"They had a pretty good handle 
on what they were doing, but, at the 
same time, they were open to con- 
structive criticism. The whole key 
was retaining the essence of their 
sound but making it more modern." 

During this period, Lewis also 
oversaw sessions for ELP's album. 
"I had actually worked with Keith 
[Emerson] and Greg [Lake] about 
10 years ago, when I was doing mar- 
keting at Atlantic and ELP was in 
its heyday," says Lewis. 

"We'd maintained contact, and in 
the summer of '84 I spent a lot of 
time with them. They hadn't played 
together since 1979, and we talked 
about what I envisioned as not just 
a one -off moneymaking album but a 
career path for them to be together 
for a number of years." 

Like the Moody Blues, Emerson 
and Lake proved to Lewis that they 
were serious about re- establishing 
themselves. "You have to get to 
know the personalities involved, 
and I could tell they were commit- 
ted," says Lewis. 

"Unlike the Moody Blues, 
though, which is more of an ongo- 
ing thing, ELP had been out of the 
marketplace for basically eight 
years," he adds. "So there's more of 
a re- education, reintroduction pro- 
cess before you can springboard 
into something." 

David Leach, PolyGram's direc- 
tor of national pop promotion, cred- 
its ELP and the Moody Blues for 
their active involvement in working 
with the label on promotions to tie 
in with both groups' tours. 

"The Moody Blues have been 
very cooperative and have basically 
rolled up their sleeves and gotten 
down to it," says Leach. "The same 
goes for ELP, now that they're on 
the road." 

PolyGram plans protracted cam- 
paigns for the Moody Blues and 
ELP albums. "We still have a long 
way to go with both of these proj- 

ects," says Bob Jamieson, the la- 
bel's senior vice president of mar- 
keting and sales. 

"We'll be working both records 
on through Christmas, no question 
about it," adds Jamieson. "And 
that's because there's depth in 
these projects that allows us those 
opportunities." 

Though PolyGram does not have 
rights to the ELP back catalog, it 
has taken the opportunity to build a 
heavy marketing campaign around 
past releases from the Moody 
Blues, with emphasis on compact 
disks. 

"The Moody Blues are perfect for 
the compact disk audience because 
there are a lot of people who own 
the records that want to replace 
that catalog with CDs," says Harry 
Anger, PolyGram's senior vice pres- 
ident of marketing. 

"We've made special order forms, 
point -of -sale and advertising mate- 
rial, focusing the consumer in on 
the fact that besides the new album, 
if you loved the Moody Blues rec- 
ords, now you can have them on CD. 
I think that's definitely something 
for the future of our business." 

TALENT IN ACTION 
(Continued from preceding page) 

the Dream Syndicate's criminally 
underrated A &M album "Medicine 
Show," and "Days Of Wine And 
Roses" from the Slash debut. 

As usual, bassist Mark Walton 
and drummer Dennis Duck lent 
tight, sympathetic support to the 
volatile licks of Wynn and Cutler. 

CHRIS MORRIS 

ANDREAS VOLLENWEIDER 

Radio City Music Hall, New York 
Tickets: $20 

A CLASSIC LOVE AFFAIR be- 
tween performer and audience 
happened when Andreas Vollen- 
weider and ensemble enchanted a 

capacity crowd here Aug. 19. 
The size and enthusiasm of the 

diverse audience -ranging from 
yuppies to the faded -jeans crowd - 
proved that Vollenweider is find- 
ing his niche in the U.S. market- 
place. In fact, the house was al- 
most too enthusiastic. 

True to the format he uses on his 
albums, which he also followed on 
last year's American concert tour, 
Vollenweider attempted to segue 
seamlessly from one piece to an- 
other, as his band showcased ma- 
terial from the recent CBS release 
"Down To The Moon." 

The assembled fans were so ap- 
preciative of his delicate fare that 

they interrupted the suitelike flow 
of music with applause as each 
new piece began. But training an 
audience is a hard task, and it was 
obvious that Vollenweider and his 
mates genuinely appreciated the 
response. 

Musically, the only downside 
was a too -long percussion passage 
near the conclusion of the "Moon" 
suite by drummer Walter Kaiser 
with John Otis and Cristoph 
Stiefel, which somewhat broke up 
the night's dreamlike feel and 
pushed many in the audience close 
to boredom. Otherwise, the perfor- 
mance was practically flawless. 

GEOF'F' M %MELD 
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Honky Tonk Men. Mel Tillis, left, and Dwight Yoakam confer on the state of 
country music at a Yoakam appreciation party hosted by Tillis' Musiplex Group, 
publisher of Yoakam's single "Honky Tonk Man." 

Country 
New Producer Chosen, Album In The Works 

Oak Ridge Boys Deny Breakup 
NASHVILLE Flanked by longtime 
booker Jim Halsey and a new pro- 
ducer, Jimmy Bowen, the Oak 
Ridge Boys assembled here Aug. 28 
for a press conference to deny they 
were breaking up. There have been 
persistent rumors to this effect 
since earlier this year, when the 
Oaks put their collectively owned 
publishing companies and radio sta- 
tions up for sale, and William Lee 
Golden, the Oaks' senior member, 
released a solo album. 

"We've never entertained the 
idea of breaking up," tenor Joe Bon - 
sall insisted. He said the quartet's 
current tour is "the most success- 
ful" in its history. Alluding to the 

A SCENE 

JIMMY BUFFETT recently performed before his 
largest Nashville audience ever -13,000 fans ("parrot - 
heads," Buffett likes to call his Caribbean -clad clan) at 
Starwood Amphitheater. Despite little chart action in 
the past few years, Buffett has managed to draw big 
and boisterous crowds at each of his summer concert 
stops. 

It was a significant Nashville homecoming for 
Buffett, who launched his musical career here in 1969 
and at one point worked as a reporter for Billboard's 
Nashville office. Encouraged by the late Bill Wil- 
liams of Billboard and Buzz Cason of Creative Work- 
shop, Buffett played 
dates for as little as $200 
and searched for a record 
label. He landed a deal 
with Barnaby Records, 
and recorded a quickly 
forgotten album titled 
"Down To Earth." 

The master tapes to his second album were "lost" 
(they showed up years later as a Janus album titled 
"High Cumberland Jubilee "), his marriage was on the 
rocks, and Nashville was turning a deaf ear to his 
songs and singing, so Buffett split for Key West. That 
southernmost spot became his creative turning - 
around locale after he bottomed out during a boozy, 
druggy downer period. Nashville producers Don Gant 
and Norbert Putnam effectively captured on record 
Buffett's increasingly poignant songs -beautiful bal- 
lads like "Son Of A Son Of A Sailor" along with off - 
the- seawall sing -alongs like "Margaritaville" -and 
Buffett was off and running. At ABC Records, he gar- 
nered major pop chart success, from "Come Monday" 
to "Changes In Latitudes, Changes In Attitudes." 

Last year, Buffett flirted with country music (al- 
ways a subliminal force in his songs) with the MCA 
albums "Riddles In The Sand" and "Last Mango In 
Paris," recorded in Nashville. His latest album, 
"Floridays," veers away from that trend, but not 
enough to discourage country radio and retail action. 
It's No. 32 on Billboard's Hot Country Albums chart 
this week. 

For Buffett, the country success has got to mean 
something special. It came in a town where they said it 
couldn't be done -by him. It came in a field of music 
where they said it couldn't be done -by him. It came 
at a time when they said it couldn't be done -by him. 
And it was done -by him. 

In addition to his recording and performing success, 
Buffett is gaining increased recognition as a song- 
writer. His songs have been recorded by Willie Nel- 

son, Merle Haggard, Lefty Frizzell, Jerry Jeff Walk- 
er, and others. His story should be an inspiration to all 
of those with great talent w.ho fight for recognition 
and applause. He overcame enough negatives to keep 
Eastman -Kodak in business for years. He did it with 
tenacity and talent, not necessarily in that order. 

This week Buffett, along with former NFL football 
great Ed Podolak, is hosting the Buffett -Podolak 
High Country Shootout Benefit Golf Tournament in 
Aspen. It'll bring together on the links a diverse col- 
lection of humanity -from gonzo journalist great 
Hunter S. Thompson to entertainment stars (past 

players have included 
John Denver, Bob Seger, 
Ahmad Rashad, and Ed 
Bradley). 

Though Buffett has 
homes near Aspen and in 
Key West, Mobile, and on 
the Caribbean isle of St. 

Bart's, he will always have a home in Nashville. It 
wasn't built with mortar and stone; it was constructed 
of tears and trials. It's a bittersweet palace of the 
mind. Bitter from the rejection of the '70s; sweet from 
the success of the '80s -and the help and encourage- 
ment of such friends and professionals as Bill Wil- 
liams, Buzz Cason, Norbert Putnam, Don Gant, Don 
Light (Buffett's original manager) -and many more. 

And that's the main reason that his Nashville home- 
coming meant much more to this creative genius than 
just home sweet home. 

NEWSNOTES: Bad news for early risers and blue- 
grass fans: Local WSM -AM is dropping its 5:40 -5:55 
a.m. "Martha White Show," hosted by Grant Turner. 
The show, which in recent years has spotlighted the 
best (and, sometimes, the most obscure) in bluegrass 
music, has been on the air since the late '40s. No re- 
placement has been announced yet. 

Freddy Fender has been picked to play the mayor 
of Milagro, N.M., in the upcoming Robert Redford 
movie, "The Milagro Bean Field Wars," due in 1987. 

Returning home from a television taping of the 
"All -Star Caribbean Cruise," revered rocker Carl Per- 
kins found he had been gifted with a custom -made 
acoustic guitar that bore the inscription "To our rock - 
abilly buddy -from Dave, Eric, Ringo, and George - 
1986." Dave Edmunds, Eric Clapton, Ringo Starr, 
and George Harrison had worked with Perkins on the 
Cinemax special "A Rockabilly Session." 

Scene Three here has installed an Adams -Smith 
2600 A/V editing system that enables the company to 
edit and synchronize multiple audio and video signals 
within one- three -thousandth of a second. 

Jimmy Buff 
home to M 

ett comes 
usic City 

rumor that the group was planning 
to leave MCA, he said, "We're very 
tight with our record label." 

Bonsall said the rumors were more 
amusing than bothersome at first, 
but that questions and speculations 
about the breakup then began to 
crop up at every date. Bowen, who 
heads MCA's Nashville operations, 
said he feared that the rumors would 
make retailers skittish about han- 
dling Oaks albums. While he did not 
attribute any sales decline to that 
cause, he did admit that "Seasons," 
the current album, is "not doing as 
well as we expected." 

Lead singer Duane Allen said the 
new album, which the group will 
start recording in October, will be 
characterized by "less sparkle and 
flash" and "more gut." To date, he 
said, the Oaks have spent three 
eight -hour days just listening to 
new songs and have one more day 

to go. The album is due out in Feb- 
ruary. 

Bowen said, "The way I like to 
work takes a lot of time. Now [the 
band is] giving me the time." 

The group said it plans to take 
four months off following its last 
date next February. Part of the off - 
road time will be spent promoting 
the band's upcoming authorized bi- 
ography, now being co- written for 
Contemporary Books by journalist 
Ellis Widner (also a Billboard corre- 
spondent) and songwriter Walter 
Carter. 

Allen countered the rumor that 
the group dropped longtime produc- 
er Ron Chancey because of pres- 
sure from Bowen: "We went to Jim- 
my Bowen and begged him to pro- 
duce us. We said that if he wasn't 
going to produce us, then think 
about releasing us." 

EDWARD MORRIS 

Wrang /er In Nashville 
NASHVILLE The Music City divi- 
sion of the Willie Nelson /Wrangler 
Music Invitational talent contest will 
be held at the Tennessee Performing 
Arts Center here, Sept. 14 -16. Simi- 
lar contests, co- sponsored by area 
radio stations, have been set for nine 
other locations. 

Finals for the contest will be held 
in Austin, Nov. 17 -21. The event is 
for new country, rock, and r &b acts, 
and a regional winner will be picked 
in each category to participate in the 
finals. 

Nashville's sponsoring radio sta- 
tions are WLRQ and WNKZ. Nomi- 
nating the acts for this region are 
Michael McCall, music critic for The 
Nashville Banner; George Hedges, 
manager of Shiloh Music; Flip Por- 
ter of Vanderbilt Univ.; Doug Cas - 
mus of Sound Seventy; Jim Phelps of 
Music City Music; David Tucker of 
Park Avenue Club; John Thomas of 
Cat's Records; and Allen Dennis of 
WLRQ. In each region, the nominat- 

ing committee can select up to seven 
acts in each musical format. 

Rock contestants will be featured 
Sept. 14, country Sept. 15, and r &b 
Sept. 16. Tickets to the contest are $5 
each. 

Each of the three national winners 
will receive prizes that include 
Wrangler apparel, a one -year per- 
sonal appearance contract with 
Wrangler, a music video, exposure 
on the nationally televised finals, 
music equipment from Ibanez, 
Tama, Korg, and Marshall, and 
$10,000 cash. 

In addition to the talent competi- 
tion, Wrangler is also sponsoring a 
sweepstakes in each region through 
participating retailers. Customers 
who enter the sweepstakes are eligi- 
ble for an all- expenses -paid trip to 
the finals. 

Other cities in which the contest is 
being held are Baltimore, New Or- 
leans, Houston, Seattle, St. Louis, 
Tampa, New York, and San Diego. 
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RADIO MOST ADDED 
128 REPORTERS 

NEW 

ADDS 

TOTAL 
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GEORGE STRAIT IT AIN'T COOL TO BE CRAZY ABOUT YOU MCA 71 78 
SAWYER BROWN /JOE BONSALL OUT GOIN' CATTIN' CAPITOL 35 35 
T GRAHAM BROWN HELL AND HIGH WATER CAPITOL 30 64 
GENE WATSON EVERYTHING I USED TO DO EPIC 28 39 
RONNIE MCDOWELL WHEN YOU HURT I HURT MCA 'CURB 27 47 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self -addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
44 REPORTERS 

SCHUYLER /KNOBLOCK /OVERSTREET CAN'T STOP LOVE MTM 

LEE GREENWOOD DIDN'T WE MCA 

EARL T.CONLEY / ANITA POINTER TOO MANY TIMES RCA 

RANDY TRAVIS DIGGIN' UP BONES WARNER BROS. 

EXILE IT'LL BE ME EPIC 

NUMBER 

REPORTING 

16 

14 

14 

13 

8 
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mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
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Compiled from a national sample of retail store 
and one -stop sales reports and radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

Cl 4 5 12 

* * No. 1 * * 
LITTLE ROCK 1 week at No. One REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (P,MCMANUS, B.DIPIERO, G.HOUSE) MCA 52848 

2 2 3 14 
COUNTRY STATE OF MIND HANK WILLIAMS, JR. 
H.WILLIAMS.JR..B. BECKETT,J.E.NORMAN (H.WILLIAMS,JR.. R.A WADE) WARNER /CURB 7- 28691 /WARNER BROS. 

O 5 6 14 
GOT MY HEART SET ON YOU JOHN CONLEE 
B.LOGAN (O GRAY, B.RENEAU) COLUMBIA 38 -06104 

® 7 8 11 
IN LOVE RONNIE MILSAP 
R. MILSAP,T.COLLINS.R.GALBRAITH (M.REID, BEES) RCA 14365 

5 6 7 13 
STAND A LITTLE RAIN NITTY GRITTY DIRT BAND 
M.MORGAN,P.WORLEY ( D.SCHLITZ, D.LOWERY) WARNER BROS. 7.28690 

© 10 12 12 
AL 
N.WILSOWAYS 

HAVE ALWAYS WILL JANIE FRICKE 
N (J.MEARS) COLUMBIA 38 -06144 

O 12 14 11 LONELY ALONE THE FORESTER SISTERS 
1.LWALLACE,T.SKINNER (J.D.MARTIN, J.JARRARD) WARNER BROS. 7.28687 

11 13 10 
DWIGHT 

O® CNI EN'DAOAM)CS RSO REPRISE 28688/WARNER BROS. 

O 15 18 10 BOTHS (O 
EACH OTTHER)(FRIENDS & LOVERS) EDDIE RABBITT & JUICE 

NEWTON 

i() 13 16 13 
TEN FEET AWAY KEITH WHITLEY 
B.MEVIS ( T.SEALS, B.SHERRILL, M.D.BARNES) RCA 14363 

11 1 2 15 
DESPERADO LOVE CONWAY TWITTY 
C.TWITTY,D.HENRY.R.TREAT (M.GARVIN, S.JOHNS) WARNER BROS. 7-28692 

Cl 17 19 10 
JUS T ANOoTHER LOVE 

5604 

13 18 20 13 E.GOIRDAY,RJRTB ROIWN (S.EARLE) 
STEVE 

MCA 5 856 

14 8 9 14 
SLOW BOAT TO CHINA GIRLS NEXT DOOR 
T.WEST (M.RAGOGNA) MTM 72068 /CAPITOL 

15 3 4 16 
SOMETIMES A LADY EDDY RAVEN 
P.WORLEY.E.RAVEN (E.RAVEN, F.MYERS) RCA 14319 

16 19 21 8 ?NORMAN (C.KOHLMAN) WARNER 
CRYSTAL GAYLE 

BROS. 7-28689 

1 20 22 9 SECOND 
TO NO ONE 

RCÓLÚMBIN 38-06159 

ió 21 23 8 
IT LL BE ME EXILE 
B .KILLEN (S.LEMAIER, J.P.PENNINGTON) EPIC 34 -06229 

19 9 10 15 
THAT'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINER) 
E.GORDY,JR..T.BROWN (W.WALDMAN, C.BICKHARDT) MCA 52839 

® 22 25 7 
TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 
N.LARKIN,M.WRIGHT (M.SMOTHERMAN, S.PAGE, T.MCSHEAR) RCA 14380 

21 23 28 10 
YOU Up Nó SRTOP LOVscE 

UVLER) 
SCHUYLER, 

MTM 
OVERSTREET 

® 24 29 8 
D00 WAH DAYS MICKEY GILLEY 
N.WILSON,M.GILLEY (E.HUNNICUTT. D.GILMORE, G.VINCENT) EPIC 34 -06184 

23 26 30 6 
DIDNT WE LEE GREENWOOD 
J.CRUTCHFIELD (G.LYLE. T.SEALS) 

24 29 35 5 
DIGGIN' UP BONES RANDY TRAVIS 
K.LEHNING (P.OVERSTREET, A.GORE) WARNER BROS. 7.28649 

25 28 32 6 
THAT ROCK WONT ROLL RESTLESS HEART 
T.DUBOIS,S.HENDRICKS (J.S.SHERRILL, B.DIPIERO) RCA 14376 

Cl 27 31 8 SINCE II FOUN DoYOU.FDSTER) SWEETHEARTSCODF THE 
RODEO 0 31 39 6 

A GIRL LIKE EMMYLOU 
SOUTHERN PACIFIC,J.E.NORMAN (T.GOODMAN. J.MCFEE, K.KNUDSEN. S.000KE) 

SOUTHERN PACIFIC 
WARNER BROS. 7 -28647 

0 36 
10 FARTHER DOWN THE LINE LYLE LOVETT 

T.BROWN,L.LOVETT (L.LOVETT) MCA /CURB 52818 /MCA 

29 16 17 14 WORKING CLASS MAN LACY J. DALTON 
W.ALDRIDGE (J.CAIN) COLUMBIA 38 -06098 

30 14 1 16 
HEARTBEAT IN THE DARKNESS DON WILLIAMS 
D.WILLIAMS,G.FUNDIS (D.LOGGINS. R.SMITH) CAPITOL 5588 

31 35 40 6 
l'M NOT TRYING TO FORGET YOU WILLIE NELSON 
W.NELSON ( W.NELSON) COLUMBIA 38 -06246 

32 38 43 5 TT..BROWN J BOWEEN (DR.GAGA N, J.W.RYLES) 
STEVE MCA 52 3R 

7 

O 37 44 5 
NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 
T.COLLINS ( J.SCHWEERS) MCA 52900 

® 41 51 3 

* * * POWER PICK /AIRPLAY * ** 
YOU'RE STILL NEW TOME MARIE OSMOND WITH PAUL DAVIS 
P.WORLEY(P.OVERSTREET. P.DAVISI CAPITOL /CURB 5613 /CAPITOL 

35 40 49 4 
CHEAP LOVE JUICE NEWTON 
R.LANDIS (D.SHANNON) RCA 14417 

3ô 39 45 5 

* * * POWER PICK/SALES* * * 
HDKRSOÑOJ.N nN (Wii.UELMDRE. LCOREE) WARNNERAe 

ANDERSON 

43 54 4 
SHE USED TO BE SOMEBODY'S BABY LARRY, STEVE, RUDY:THE GATLIN BROTHERS 
C.YOUNG (LGATLIN) COLUMBIA 38 -06252 

® 
59 3 

AT THE SOUND OF THE TONE JOHN SCHNEIDER 
1.BOWEN,J.SCHNEIER (M.T.BARNES. D.RICHARDSON) MCA 52901 

39 25 24 10 YOU MADEA ROCK OF A) ROLLING STONE THE OAK RIDGE BOYS 
(C.WATERS, MCA 52873 

® 
4 

LIFE S A DANCE ANNE MURRAY 
!AYH TE (!.WHITE. M.SPIRO) CAPITOL 5610 

41 42 46 6 
ALL L BECAUSE YOU 

COL COLUMBIA 38 
STUART 

42 30 11 18 8 05 055 R 
ÑRONGROCHCO,CR.BLACK. 

A.ROBERTS) COLUMBIA 38-05A 

® 47 52 5 
CHARLY IC34 6167 

ÑW ITSON, SN EEDBROETHERS(S.DAVIS,D.MORGAN) 

® NEW, 1 

** *HOT SHOT DEBUT * ** 
IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 
J.BOWEN(D.DILLON,R.PORTER) MCA 52914 

45 32 15 16 
A FRIEND IN CALIFORNIA MERLE 

H 3á 
HAGGARD M.HAGGARD.R.REYNOLDS (F.POWERS) 

® 56 63 4 
1 MISS YOU ALREADY BILLY JOE ROYAL 
N.LARKIN (M.RAINWATER, F.YOUNG) 

47 60 69 3 
FIDDLIN' MAN MICHAEL MARTIN MURPHEY 
J.E. NORMAN (M.MURPHEY, GRAINS. J.E.NORMAN) WARNER BROS. 7-28598 

® 58 67 4 
DADDY S HANDS 

MTM 702075 / 
PITOL 

T.WEST (H.DUNN) 

49 51 61 6 
THAT'S WHAT HER MEMORY IS FOR BUTCH BAKER 
R.ALVES (R.MURRAY, J.SCHWEERS, J.D.HICKS) MERCURY 884 857- 7 /POLYGRAM 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

50 50 60 5 I WONT LET YOU DOWN EnTO^MRWOBAQ J.CRUTCHFIELD,H.PEDERSEN (G.BURR) 

51 36 27 10 
HONEYCOMB GARY MORRIS 
G.MORRIS,B.ALBERTINE,S.SMALL (B.MERRILL) WARNER BROS. 7 -28654 

52 34 37 g THE PAGES OF MY MIND RAY CHARLES 
B.SHERRILL,R.CHARLES(B.HILL, J.R.WILDE) COLUMBIA 38 -06172 

0 65 - 2 
HELL AND HIGH WATER T GRAHAM BROWN 
SLOGAN (T.BROWN, A.HARVEY) CAPITOL 5621 

® 70 - 2 WE HAD IT ALL DOLLY PARTON 
V.GARAV ( T.SEALS, 

D.FRITTS) 5001-7 

55 75 - 2 WHEN YOU HURT I HURT RONNIE MCDOWELL 
B.KILLEN (R.MCDOWELL MCA /CURB 52907 /MCA 

56 66 74 3 ALIVE AND WELL TAMMY 
WÉNá TFE B.SHERRILL (M.GARVIN, B.JONES) 

57 72 - 2 LOVE DON'T COME ANY BETTER THAN THIS SHELLY WEST 
B.BECKETT (K.ROBBINS, S.LONGACRE) WARNER BROS. 7.28648 

® 67 75 3 
ALONG FOR THE RIDES'56 T -BIRD) JOHN DENVER 
R.NICHOLS (D.0'KEEFE. B.BRAU ) 

59 45 26 18 
COUNT ON EME GHEE SRABé ER BROTHERS 

60 48 50 7 IF YOU'RE ANYTHING LIKE YOUR EYES ROBIN LEE 
MORRIS J.L.WALLACE) EVERGREEN 1043 

61 64 68 4 SMOMÁNN.DI ANDL(ESn AMERICA /SMASH 88R4934 7EPOLYGRÁIM 

CI NEW III. 1 
EVERYTHING I USED TO DO GENE W WATSON 06 

G.WATSON,L.BOOTH 
(E.ROWELL) 

63 53 57 7 
HOMEGROWN MASON DIXON 
D.MITCHELL (M.KELLUM, D.MITCHELL) PREMIER ONE 101 

64 69 76 3 WHAT DID YOU DO TO MY HEART 
MERCURY 884- 918 -7 ÇPOLAV RAM B.ARLEDGE (J.CALHOUN) 

65 NEW 1 
OUT GOIN' CATTIN' SAWYER BROWN WITH "CAT" JOE BONSALL 
R.L.SCRUGGS (M.MILLER. R.SCRUGGS) CAPITOL /CURB 5629 /CAPITOL 

66 62 48 11 
NOTHIN' VENTURED NOTHIN' GAINED SYLVIA 
B.MAHER,D.POTTER ( D.SCHLITZ. D.POTTER, B.MAHER) RCA 14375 

67 49 33 19 
YOU'RE THE LAST THING I NEEDED TONIGHT JOHN SCHNEIDER 
J.BOWEN,J.SCHNEIER(D.WILLS, D.PFRIMMER) MCA 52827 

® NEW 1 
FOOLS FOR EACH OTHER ED BRUCE WITH LYNN ANDEERSON 
E.BRUCE.B.MEVIS (G.CLARK) RC 5005-7 

69 52 47 18 
NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE SATRAAIT 
J.BOWEN,G.STRAIT (D.DILLON) 

70 73 78 3 JUKEBOX SATURDAY NIGHT /NIGHT LIFE ROY CLARK 
R.MILSAP,R.DILLARD (S.HARRIS, J.ROSASCO. W.NELSON, P.BUSKIRK, W.BREELAND) SILVER DOLLAR 7 -0004 

71 78 83 3 
HAVE I GOT A HEART FOR YOU ROCKINHORSE 
T.MCMILLAN (K.STEGALL, M.MORROW) LONG SHOT 1002 /NSD 

72 77 84 3 
ANYTHING FOR LOVE GORDON LIGHTFOOT 

(D.FOSTER, G.LIGHTFOOT) 

73 NEW 1 
TIME STOOD STILL VERN GOSDIN 
V.GOSDIN,R.J.JONES(R.J.JONES) COMPLEAT 158 /POLYGRAM 

%4 NEW 1 
PEOPLE'S COURT RAY STEVENS 

2 R.STEVENS (C.W.KALB,JR., D.SLATER. !.WHITE) 

CI NEW 1 
WINE COLORED ROSES GEORGE 

34-06296 JONE B.SHERRILL (D.KNUTSON, A.L.OWENS) a 80 - 2 KING LEAR CAL SSMI3 H 
R.PENNINGTON (M.HOLT) 

%% NEW 1 WALK THE WAY THE WIND BLOWS KATHY MATTER 
A.REYNOLDS (T.P.OBRIEN) MERCURY 884 978 -7 /POLYGRAM 

0 81 - 2 WRAP ME UP IN YOUR LOVE J.D.MARTIN 
J.CRUTCHFIELD,P.HIGDON ( J.D.MARTIN. 1.JARRARD) CAPITOL 5606 

79 68 58 21 
ON THE OTHER HAND RANDY TRAVIS 
K. LEHNING,K.STEGALL (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7 -28962 

80 63 56 18 
OLD VIOLIN JOHNNY PAYCHECK 
S.CORNELIUS,J.PAYCHECK (J.PAYCHECK) MERCURY 884 720.7 / POLYGRAM 

81 55 42 17 
ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 
B.MAHER (D.SCHLITZ, B.MAHER) RCA /CURB 14362/RCA 

82 61 38 19 SAVIN 
TMY LOVE FOR YOU PAKE MCENTIRE 43R6 

83 59 41 17 
I'VE GOT A NEW HEARTACHE RICKY SKAGGS 
R.SKAGGS (W.WALKER) EPIC 34 -05898 

84 79 80 3 SSOLOMON TT 
ALKIINHEOD, 

B.CANNON) 
MELBA MONTGOMERY 

® NEW Olo 1 
THESE SHOES EVERLY BROTHERS 
D.EDMUNDS (LLEE, J.GOIN) MERCURY 884 694 -7 /POLYGRAM 

ós NEW 1 
TALKIN' BLUE EYES MARTY HAGGARD 
B .STRANGE (J JARRARD, C.QUILLEN) MTM 72073, CAPITOL 

87 54 55 8 LOVE KEEP YOUR DISTANCE A.J.MASTERS 
H.STINSON.A.J.MASTERS (J.LANSDOWNE. A.J.MASTERS, L.HINDS) BERMUDA DUNES 114 

® NEW 1 
ROCKIN' MY COUNTRY HEART PAT GARRETT 
P.GARRETT (H.W.PRICE, P.GARRETT) COMPLEAT 157 /POLYGRAM 0 NEW 1 
NE IC BE WITH YOU SLEWFOOT 
R.BALL (!.G 

TO 
OLD) STEP ONE 360 

® NEW 1 
YOUVE TAKEN OVER MY HEART BOBBY G. RICE 
G.KENNEDV'(B.RICE) DOOR KNOB 86 -251 

91 74 73 24 UNTIL I MET YOU JUDY RODMAN 
T.WEST (H.RIDDLE) MTM 72065 /CAPITOL 

92 57 34 18 WILL THE WOLF SURVIVE WAYLON JENNINGS 
J.BOWEN,W.JENNINGS (D.HIDALGO, L.PEREZ) MCA 52830 

93 71 62 7 BVH (D.A.COE. 
ON YOU DAVID ALLEN COE AND 

WILLIE 
NELSON 

94 92 90 8 
STRANGER THINGS HAVE HAPPENED 

MERCURY 884 
LARRY BOONE 

76 70 8 CALL HOME GLEN CAMPBELL 
H.SHEDD (M.REID. T.SEALS) ATLANTIC /AMERICA 7 -99525 

96 85 65 8 I'VE CRIED A MILE TART HENSLEY 
L.ROGERS (H.HOWARD, T.GLASER) MERCURY 884 852 -7 /POLYGRAM 

97 90 89 7 
SOME HEARTS GET ALL THE BREAKS ROGER MILLER 
J.BOWEN,R.MILLER (R.MILLER. G.BOATWRIGHT) MCA 52855 

98 87 85 22 
HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD 
J.CRUTCHFIELD (R.MURRAH, S.DEAN) MCA 52807 

99 95 93 15 WITH YOU VINCE GILL 
E.GORDY.JR. (V.GILL) RCA 14371 

100 91 88 6 WHAT'S YOUR NAME THE ALMOST BROTHERS 
T.WEST (C.JOHNSON) MTM 72072 /CAPITOL 

OProducts with the greatest airplay and sales gains this week. Video clip availability. Recording Industry Assn. Of America (RIAA) seal for sales of one million units. RIAA seal for sales of two million units. 
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FOR WEEK ENDING SEPTEMBER 13, 1986 

8i11board. Hot Country Singles SALES &AIRPLAY.. 
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 
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1 2 COUNTRY STATE OF MIND HANK WILLIAMS, JR. 2 

2 5 LITTLE ROCK REBA MCENTIRE 1 

3 3 GOT MY HEART SET ON YOU JOHN CONLEE 3 

4 8 IN LOVE RONNIE MILSAP 4 

5 9 ALWAYS HAVE ALWAYS WILL JANIE FRICKE 6 

6 10 GUITARS,CADILLACS DWIGHT YOAKAM 8 

7 7 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND 5 

8 12 LONELY ALONE THE FORESTER SISTERS 7 

9 13 TEN FEET AWAY KEITH WHITLEY 10 

10 14 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 9 

11 15 GUITAR TOWN STEVE EARLE 13 

12 17 JUST ANOTHER LOVE TANYA TUCKER 12 

13 18 CRY CRYSTAL GAYLE 16 

14 20 SECOND TO NO ONE ROSANNE CASH 17 

15 1 DESPERADO LOVE CONWAY TWITTY 11 

16 4 SOMETIMES A LADY EDDY RAVEN 15 

17 24 FARTHER DOWN THE LINE LYLE LOVETT 28 

18 6 SLOW BOAT TO CHINA GIRLS NEXT DOOR 14 

19 11 THAT'S HOW YOU KNOW NICOLETTE LARSON /STEVE WARINER 19 

20 - HONKY TONK CROWD JOHN ANDERSON 36 

21 22 DIGGIN' UP BONES RANDY TRAVIS 24 

22 21 HONEYCOMB GARY MORRIS 51 

23 - IT'LL BE ME EXILE 18 

24 19 HEARTBEAT IN THE DARKNESS DON WILLIAMS 30 

25 23 ON THE OTHER HAND RANDY TRAVIS 79 

26 - TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 20 

27 - YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET 21 

28 - SINCE I FOUND YOU SWEETHEARTS OF THE RODEO 26 

29 25 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 34 

30 29 I'VE ALREADY CHEATED ON YOU DAVID ALLEN COE /WILLIE NELSON 93 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored i 
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I 4 LITTLE ROCK REBA MCENTIRE 1 

2 2 COUNTRY STATE OF MIND HANK WILLIAMS, JR. 2 

3 5 GOT MY HEART SET ON YOU JOHN CONLEE 3 

4 7 IN LOVE RONNIE MILSAP 4 

5 6 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND 5 

6 10 LONELY ALONE THE FORESTER SISTERS 7 

7 11 ALWAYS HAVE ALWAYS WILL JANIE FRICKE 6 

8 12 GUITARS,CADILLACS DWIGHT YOAKAM 8 

9 15 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 9 

10 14 TEN FEET AWAY KEITH WHITLEY 10 

11 1 DESPERADO LOVE CONWAY TWITTY 11 

12 17 JUST ANOTHER LOVE TANYA TUCKER 12 

13 8 SLOW BOAT TO CHINA GIRLS NEXT DOOR 14 

14 3 SOMETIMES A LADY EDDY RAVEN 15 

15 18 GUITAR TOWN STEVE EARLE 13 

16 19 CRY CRYSTAL GAYLE 16 

17 20 SECOND TO NO ONE ROSANNE CASH 17 

18 21 IT'LL BE ME EXILE 18 

19 9 THAT'S HOW YOU KNOW NICOLETTE LARSON /STEVE WARINER 19 

20 22 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 20 

21 23 YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET 21 

22 24 DOO -WAH DAYS MICKEY GILLEY 22 

23 26 DIDN'T WE LEE GREENWOOD 23 

24 28 THAT ROCK WON'T ROLL RESTLESS HEART 25 

25 27 SINCE I FOUND YOU SWEETHEARTS OF THE RODEO 26 

26 30 DIGGIN' UP BONES RANDY TRAVIS 24 

27 - A GIRL LIKE EMMYLOU SOUTHERN PACIFIC 27 

28 16 WORKING CLASS MAN LACY J. DALTON 29 

29 - FARTHER DOWN THE LINE LYLE LOVETT 28 

30 13 HEARTBEAT IN THE DARKNESS DON WILLIAMS 30 

COUNTRY SINGLES 

BY LABEL 
A ranking of distributing !abets 

by their number of titles 
on the Hot Country chart. 

LABEL 

MCA (1 5) 
MCA /Curb (2) 

RCA (13) 14 
RCA /Curb (1) 

WARNER BROS. (12) 14 
Reprise (1) 
Warner /Curb (1) 

CAPITOL (5) 13 
MTM (6) 
Capitol /Curb (2) 

COLUMBIA 11 

POLYGRAM 11 
Mercury (8) 
Compleat (2) 
America /Smash (1) 

EPIC 8 

STEP ONE 2 

ATLANTIC 1 

ATLANTIC /AMERICA 1 

BERMUDA DUNES 1 

COMPASS 1 

DOOR KNOB 1 

EMI -AMERICA 1 

EVERGREEN 1 

NSD 1 

Long Shot (1) 
PREMIER ONE 1 

SILVER DOLLAR 1 

NO. OF TITLES 
ON CHART 

17 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 
Sheet Music Dist. 

56 ALIVE AND WELL 

(Tree, BMI /Cross Keys, ASCAP) 

41 ALL BECAUSE OF YOU 

(Rolling Tide, ASCAP) 

58 ALONG FOR THE RIDE ('56 T -BIRD) 
(Bicameral, BMI /Slavetone, ASCAP) 

6 ALWAYS HAVE ALWAYS WILL 
(Texican, ASCAP /Cavesson, ASCAP) CPP 

72 ANYTHING FOR LOVE 

(Moose, CAPAC /Air Bear, BMI/Warner- Tamerlane, 
BMI) 

38 AT THE SOUND OF THE TONE 

(tNB, ASCAP/Two Sons, ASCAP) 

9 BOTH TO EACH OTHER (FRIENDS & LOVERS) 
(Colgems -EMI, ASCAP/WB, ASCAP /French Surf, 
ASCAP) 

95 CALL HOME 

(Lodge Hall, ASCAP/WB, ASCAP/Two Sons, ASCAP) 

CPP 

35 CHEAP LOVE 

(Shidel, BMI /Bug, BMI) 
59 COUNT ON ME 

(Statler Brothers, BMI) 
2 COUNTRY STATE OF MIND 

(Bocephus, BMI/Tapadero, BMI) CPP 

16 CRY 

(Shapiro Bernstein & Co., ASCAP) 

48 DADDY'S HANDS 

(Blackwood, BMI) CPP /ABP 
11 DESPERADO LOVE 

(Tree, BMI /Lowery, BMI) CPP /HL 
23 DIDN'T WE 

(Good Single, BMI /Irving, BMI/WB, ASCAP/Two Sons, 
ASCAP) CPP/ALM 

24 DIGGIN' UP BONES 

(Writers Group, BMI /Scarlet Moon, BMI /Sawgrass, 
BMI /Lawyers Daughter, BMI) 

22 DOO -WAH DAYS 

(Young Beau, BMI/Tapadero, BMI /Rok, BMI) CPP 

62 EVERYTHING I USED TO DO 

(Jack & Bill, ASCAP /Little Will, ASCAP /Ernie Powell, 
ASCAP) 

28 FARTHER DOWN THE LINE 
(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) 

47 FIDDLIN' MAN 

(Timberwolf, BMI /Cross Keys, ASCAP /Kahala, BMI) 
68 FOOLS FOR EACH OTHER 

(Chappell, ASCAP) 

45 A 'FRIEND IN CALIFORNIA 

(Inorbit, BMI) CPP 

27 A GIRL LIKE EMMYLOU 

(That's What She Said, BMI /Long Tooth, BMI /K -Kuad, 
ASCAP /Standup, ASCAP) 

3 GOT MY HEART SET ON YOU 

(Simonton, BMI /N2D, ASCAP) 

13 GUITAR TOWN 

( Goldline, ASCAP) HL 

B GUITARS, CADILIACS 
(Coal Dust West, BMI) 

71 HAVE I GOT A HEART FOR YOU 

(April, ASCAP /Blackwood, BMI) 
30 HEARTBEAT IN THE DARKNESS 

(MCA, ASCAP /Patchwork, ASCAP) HL 
98 HEARTS AREN'T MADE TO BREAK (THEY'RE MADE 

TO LOVE) 

(Tom Collins, BMI) CPP 

53 HELL AND HIGH WATER 

(April, ASCAP /Ides Of March, ASCAP /Preshus Child, 
BMI) 

63 HOMEGROWN 

(Dale Morris, BMI /Screen Gems -EMI, BMI) 
51 HONEYCOMB 

(Golden Bell, ASCAP) CPP 

36 HONKY TONK CROWD 

(Jack & Bill, ASCAP /Foggy Jonz, ASCAP /Amanda -Lin, 
ASCAP) HL 

46 I MISS YOU ALREADY 

(Tree, BMI) HL 

50 I WON'T LET YOU DOWN 

(Garwin, ASCAP/WB, ASCAP /Bob Montgomery, 
ASCAP) 

60 IF YOU'RE ANYTHING LIKE YOUR EYES 

(Hall -Clement, BMI) HL 

31 I'M NOT TRYING TO FORGET YOU 

(Willie Nelson, BMI) CPP 

4 IN LOVE 

(Lodge Hall, ASCAP /Milsap, BMI) CPP 

44 IT AIN'T COOL TO BE CRAZY ABOUT YOU 

(Larry Butler, BMI /Blackwood, BMI /Southwing, 
ASCAP) 

18 IT'LL BE ME 

(Tree, BMI /Pacific Island, BMI) CPP /HL 
93 I'VE ALREADY CHEATED ON YOU 

(Willie Nelson, BMI) CPP 

96 191E CRIED A MILE 

(Tree, BMI) HL 

83 I'VE GOT A NEW HEARTACHE 

(Cedarwood, BMI/Wayne Walker, BMI) HL 
70 JUKEBOX SATURDAY NIGHT /NIGHT LIFE 

(Blackwood, BMI /Priority, ASCAP/Tree, BMI) 

12 JUST ANOTHER LOVE 

(Web IV, BMI) 
76 KING LEAR 

(Lyn Pen, BMI) 
1 UTILE ROCK 

(Combine, BMI /Music City, ASCAP) 
7 LONELY ALONE 

(MCA, ASCAP /Alabama Band, ASCAP) HL 

57 LOVE DON'T COME ANY BETTER THAN THIS 
(Irving, BMI /Somebody's, SESAC) 

87 LOVE KEEP YOUR DISTANCE 

(Desert Sands, BMI /Medicine, BMI) 
40 MY LIFE'S A DANCE 

(Youngster Musikverlag, GEMA /Edition Sunrise, BMI) 
CPP 

89 NICE TO BE WITH YOU 

(Interior, BMI) 
33 NO ONE MENDS A BROKEN HEART LIKE YOU 

(Collins Court, ASCAP) CPP 

69 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER 

(Hall -Clement, BMI) HL 

66 NOTHIN' VENTURED NOTHIN' GAINED 
(MCA, ASCAP /Don Schlitz, ASCAP /April, 
ASCAP/Welbeck, ASCAP /Blue Quill, ASCAP /Sheep In 

Tow, BMI) CPP /ABP /HL 
BO OLD VIOLIN 

(Dwight Manners, BMI) 
79 ON THE OTHER HAND 

(Writers Group, BMI /Scarlet Moon, BMI /MCA, 
ASCAP /Don Schlitz, ASCAP) CPP /HL 

65 OUT COIN' CATTIN' 

(Zoo Crew, ASCAP /Colgems -EMI, ASCAP /Labor Of 

Love, BMI) 
52 THE PAGES OF MY MIND 

(April, ASCAP/Welbeck, ASCAP) CPP /ABP 
74 PEOPLE'S COURT 

(Ray Stevens, BMI /New London, ASCAP) 
88 ROCKIN' MY COUNTRY HEART 

(Red Barn, BMI) 
81 ROCKIN' WITH THE RHYTHM OF THE RAIN 

(MCA, ASCAP /Don Schlitz, ASCAP/Welbeck, 
ASCAP /Blue Quill, ASCAP) HL 

82 SAVIN' MY LOVE FOR YOU 

(Warner -Tamerlane, BMI /Flying Dutchman, BMI) 
17 SECOND TO NO ONE 

(Chelcait, BMI /Atlantic, BMI) 
37 SHE USED TO BE SOMEBODY'S BABY 

(Larry Gatlin, BMI) 
26 SINCE I FOUND YOU 

(Lawyers Daughter, BMI /Uncle Artie, ASCAP) 

61 SIXTEEN CANDLES 

(Unichappell, BMI) HL 

14 SLOW BOAT TO CHINA 

(Uncle Artie, ASCAP) 

43 SO THIS IS LOVE 

(Tapadero, BMI /Little Shop Of Morgansongs, BMI) 
CPP 

97 SOME HEARTS GET ALL THE BREAKS 

(Roger Miller, BMI/Tree, BMI) HL 

15 SOMETIMES A LADY 
(RavenSong, ASCAP /Michael H. Goldsen, 
ASCAP /Collins Court, ASCAP) CPP 

5 STAND A LITTLE RAIN 

(Don Schlitz, ASCAP /MCA, ASCAP /Sheddhouse, 
ASCAP) HL 

32 STARTING OVER AGAIN 
(Forrest Hills, BMI/Write Road, BMI) 

84 STRAIGHT TALKIN' 
(Millhouse, BMI /Sheddhouse, ASCAP /Sabal, ASCAP) 

94 STRANGER THINGS HAVE HAPPENED 
(Milene- Opryland, ASCAP) 

42 STRONG HEART 

(Chappell, ASCAP /MCA, ASCAP /Chriswald, 
ASCAP /Hopi Sound, ASCAP /Bibo, ASCAP) HL 

86 TALKIN' BLUE EYES 

(Alabama Band, ASCAP /Quillsong, ASCAP /Dejamus, 
ASCAP) 

10 TEN FEET AWAY 

(WB, ASCAP/Two Sons, ASCAP /Algee, BMI /Blue 
Lake, BMI) CPP 

25 THAT ROCK WON'T ROLL 

(Combine, BM)) 

19 THAT'S HOW YOU KNOW 

(Screen Gems -EMI, BMI /Moon & Stars, BMI /Colgems- 
EMI, ASCAP) 

49 THAT'S WHAT HER MEMORY IS FOR 

(Tom Collins, BMI /Collins Court, ASCAP) CPP 

85 THESE SHOES 

(Carlsongs, BMI /Carlyric, ASCAP) 

73 TIME STOOD STILL 

(Hookit, BMI /Blue Lake, BMI) 
20 TOO MANY TIMES 

(Rowdy Boy, ASCAP /P.B.T.W., ASCAP/Tuna Day, 
ASCAP) 

91 UNTIL I MET YOU 

(King Coal, ASCAP) 

77 WALK THE WAY THE WIND BLOWS 
(Colgems -EMI, ASCAP/White Sheep, ASCAP) 

54 WE HAD IT ALL 

(Danor, BMI) 

64 WHAT DID YOU DO TO MY HEART 

(Marledge, ASCAP) 

100 WHAT'S YOUR NAME 

(Rightsong, BMI) HL 

55 WHEN YOU HURT I HURT 
(Tree, BMI /Strawberry Lane, BMI) 

92 WILL THE WOLF SURVIVE 

(Davince, BMI /No K.O., BMI /Bug, BMI) 
75 WINE COLORED ROSES 

(Hall -Clement, BMI /Frizzell, BMI / Cavesson, ASCAP) 
99 WITH YOU 

(Benefit, BMI) 
29 WORKING CLASS MAN 

(Frisco Kid, ASCAP /Chappell, ASCAP) 

78 WRAP ME UP IN YOUR LOVE 

(Music Corp. Of America, BMI /Alabama Band, ASCAP) 

21 YOU CAN'T STOP LOVE 

(Lawyers Daughter, BMI/Writers Group, BMI /Scarlet 
Moon, BMI /Bethlehem, BMI) 

39 YOU MADE A ROCK OF A ROLLING STONE 

(Tree, BMI /Cross Keys, ASCAP) HL 

34 YOU'RE STILL NEW TO ME 

(Writers Group, BMI /Scarlet Moon, BMI/Web IV, BMI) 
67 YOU'RE THE LAST THING I NEEDED TONIGHT 

(Jack & Bill. ASCAP) HL 

90 YOU'VE TAKEN OVER MY HEART 

(Chip'N'Dale, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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Country 
Newcomer Lyle Lovett Mixes Business Sense With Good Music 

BY ANDREW ROBLIN 

NASHVILLE Most would -be stars 
who come to Nashville with demos 
and hopes find their demos rejected 
and their hopes shattered in short or- 
der. Either their songs aren't up to 
par or their recordings don't match 
record industry standards. 

But when new MCA /Curb artist 
Lyle Lovett came to Nashville two 
years ago, he brought industry- quali- 
ty songs and recordings. 

The basic tracks for each of the 10 
songs on Lovett's self -titled first al- 
bum, including the hit "Farther 
Down The Line," come from the 
demo Lovett brought to town. With 

help from associate producer and 
lead guitarist Billy Williams, Lovett 
produced the demo himself. 

Since the album draws heavily on 
Lovett's demo, he is listed as co-pro- 
ducer-an unusual distinction for a 
new country singer. Tony Brown, the 
album's other co- producer, sweet- 
ened the basic tracks with a backing 
vocal by Rosanne Cash and extra 
tracks by Vince Gill and Mac 
McAnally, among others. 

Along with the production credit, 
Lovett also has a portion of the pub- 
lishing rights to every song on the al- 
bum. "I've got a good lawyer," he 
says. His lawyer is Nashville attor- 
ney Ken Levitan, and his manager is 

FOR WEEK ENDING SEPTEMBER 13, 1986 

Chuck Morris. 
Lovett brought a well- developed 

business sense as well as industry - 
quality music to Nashville. He's do- 
ing business here on his own terms, 
and he hasn't had to compromise his 
music or his witty lyrics. 

"I'm not trying to be George 
Strait," Lovett says. "MCA didn't 
force me to alter my style or songs 
for the album, and there's been no in- 
dication I'll have to change." 

Country radio's response to "Far- 
ther Down The Line" indicates that 
programmers, too, accept him as he 
is. Although the single briefly lost its 
bullet in mid -August, it has since re- 
gained its momentum and moves into 

the top 30 this week. 
But even a musician and business- 

man as finely tuned as Lovett needs a 
series of breaks to get started. 

Lovett's first break came in 1983, 
when he and his song "Big Boss 
Hammer" landed a spot in the CBS 
television movie "Bill On His Own," 
which starred Mickey Rooney. Lovett 
was performing at a club in Austin at 
the time Rooney came to town with 
the touring company of "Sugar Ba- 
bies." The casting director for "Bill" 
was with the company, and called the 
club in search of performers to audi- 
tion for the film. Lovett responded to 
the call and, to his surprise, found 
himself with a minor part in "Bill." 

His breaks continued, in the per- 
sons of singer /songwriters Jim Roo- 
ney and Guy Clark, after Lovett 
came to Nashville in 1984. With Roo- 
ney's support, Lovett landed a pub- 
lishing deal with Criterion Music. Cri- 
terion later presented Lovett's music 
to Dick Whitehouse of Curb. At the 
same time, MCA became interested 
in Lovett through a tape Guy Clark 
gave to staff producer Tony Brown. 

Since signing with MCA /Curb, 
Lovett has performed steadily, most 
often in Texas, his home state. His re- 
cent booking agreement with Monte- 
rey Artists should keep him even 
busier. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

O 1 2 8 

** No.1 ** 
HANK WILLIAMS, JR. MONTANA CAFE 
WARNER /CURB 1- 25412 /WARNER BROS. (8.98) 2 weeks at No. One 

2 2 1 12 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) STORMS OF LIFE 

3 4 4 14 GEORGE STRAIT MCA 5750 (8.98) # 7 

® 7 7 7 JANIE FRICKE COLUMBIA FC 40383 BLACK & WHITE 

5 3 3 43 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

6 5 5 22 DWIGHT YOAKAM REPRISE 25372 /WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 

7 6 6 28 REBA MCENTIRE MCA 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 

® 8 9 7 EXILE EPIC FE 40401 GREATEST HITS 

9 9 8 14 THE STATLER BROTHERS MERCURY 422 -826 782 -1 M /POLYGRAM (8.98) FOUR FOR THE SHOW 

I0 n 12 14 NITTY GRITTY DIRT BAND WARNER BROS. 1 -25382 (8.98) TWENTY YEARS OF DIRT 

11 10 10 23 RONNIE MILSAP RCA AHUa194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 

12 12 11 29 ALABAMA A RCA AHL17170 (8.98) (CD) GREATEST HITS 

13 14 14 25 MERLE HAGGARD EPIC 40286 A FRIEND IN CALIFORNIA 

IQ 18 20 63 ROSANNE CASH COLUMBIA FC 39463 RHYTHM AND ROMANCE 0 24 28 19 STEVE EARLE MCA 5713 (8.98) GUITAR TOWN 

16 16 21 6 RAY CHARLES COLUMBIA FC 40338 FROM THE PAGES OF MY MIND 

17 15 15 13 CARL PERKINS, 
830 

JERRY 
002 -1 Ml 

LEE 
/ POLYG 

LEWISRAM 

(8.98) 
, ROY ORBISON, & JOHNNY CASH CLASS OF '55 

18 20 19 21 WILLIE NELSON COLUMBIA FC -40327 THE PROMISELAND 

19 19 17 19 EDDIE RABBITT RCA AHLI.7041 (8.98) RABBITT TRAX 

20 25 18 12 T GRAHAM BROWN CAPITOL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 

21 21 34 4 SWEETHEARTS OF THE RODEO COLUMBIA 40406 SWEETHEARTS OF THE RODEO 

22 22 29 77 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAIT'S GREATEST HITS 

23 13 13 23 WAYLON JENNINGS MCA 5688 (198) (co) WILL THE WOLF SURVIVE 

24 33 40 39 STEVE WARINER MCA 5672 (8.98) LIFE'S HIGHWAY 

25 17 16 32 JOHN SCHNEIDER MCA 5668 (8.98) A MEMORY LIKE YOU 0 41 47 10 KEITH WHITLEY RCA CPL1 -7043 (8.98) L.A. TO MIAMI 

27 27 45 69 THE STATLER BROTHERS MERCURY 824 -420 -1 /POLYGRAM (8.98) PARDNERS IN RHYME 

YH 65 - 2 LEE GREENWOOD MCA 5770 LOVE WILL FIND ITS WAY TO YOU 

29 29 36 19 THE OAK RIDGE BOYS MCA 5714 (8.98) (co) SEASONS 

30 35 - 2 CRYSTAL GAYLE WARNER BROS. 125405 STRAIGHT TO THE HEART 

31 31 37 8 DAVID ALLEN COE COLUMBIA FC 40346 SON OF THE SOUTH 

CI 46 35 5 JIMMY BUFFETT MCA 5730 (8.98) FLORIDAYS 

33 40 62 43 RICKY SKAGGS EPIC FE -40103 LIVE IN LONDON 

34 34 49 6 MARTY STUART COLUMBIA B6C 40302 MARTY STUART 

35 39 26 9 T.G. SHEPPARD COLUMBIA FC 40310 IT STILL RAINS IN MEMPHIS 

36 26 22 46 EARL THOMAS CONLEY RCA AHL1.7032 (8.98) (CD) GREATEST HITS 

37 23 23 95 THE JUDDS RCA /CURB AHL I -5319/RCA (8.98) (CD) WHY NOT ME 

38 36 31 11 THE FORESTER SISTERS WARNER BROS. 125411 (8.98) PERFUME, RIBBONS AND PEARLS 

©Copyright 1986, Billboard Publications, Inc. 
TM No part of this publication may be reproduced, stored 

in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 42 63 13 JOHNNY CASH AND WAYLON JENNINGS COLUMBIA 40347 HEROES 

40 51 51 260 WILLIE NELSON 2 COLUMBIA KC 237542 (CD) GREATEST HITS 

41 44 39 24 TANYA TUCKER CAPITOL Sr.12474 (8.98) GIRLS LIKE ME 

42 38 33 16 BILLY JOE ROYAL ATLANTIC /AMERICA 90508 LOOKING AHEAD 

® NEW 1 RAY STEVENS MCA 5789 SURELY YOU JOUST 

44 28 24 50 GEORGE STRAIT MCA 5605 (8.98) (CD) SOMETHING SPECIAL 

45 43 25 68 HANK WILLIAMS, JR. 0 WARNER /CURB 25267 /WARNER BROS. (8.98) FIVE-0 

46 47 52 9 REBA MCENTIRE MERCURY 822 -455 -1 M -I REBA NELL MCENTIRE 

Q] 60 64 27 JOHN CONLEE COLUMBIA FC -40257 HARMONY 

48 45 42 24 JUDY RODMAN MTM 71050 (8.98) JUDY 

49 54 54 8 RONNIE MCDOWELL MCA /CURB 5725/MCA (8.98) ALL TIED UP IN LOVE 

® NEW PO. 1 JOHN SCHNEIDER MCA 5795 TAKE THE LONG WAY HOME 

51 30 30 11 GIRLS NEXT DOOR MTM ST 71053 /CAPITOL (8.98) THE GIRLS NEXT DOOR 

52 37 27 43 HANK WILLIAMS, JR. WARNER /CURB 25328 /WARNER BROS. (8.98) GREATEST HITS -VOLUME II 

O 73 61 27 EVERLY BROTHERS MERCURY 826 142-1/POLYGRAM (8.98) BORN YESTERDAY 

54 59 53 8 ED BRUCE RCA AHLI -5808 (8.98) NIGHT THINGS 

55 48 50 13 SOUTHERN PACIFIC WARNER BROS. 1-25409 (8.98) KILLBILLY HILL 

56 55 46 82 ALABAMA A RCA AHLI -5339 (8.98) (CD) 40 HOUR WEEK 

57 32 32 4 LACY J. DALTON COLUMBIA 40393 HIGHWAY DINER 

58 58 68 122 . THE STATLER BROTHERS MERCURY 818 -652- 1/POLYGRAM (8.98) (co) ATLANTA BLUE 

59 62 67 234 WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND 

® 69 65 126 ALABAMA A2 RCA AHLI -4939 (8.98) (CD) ROLL ON 

61 61 - 2 THE KENDALLS MCA /CURB C5724/MCA FIRE AT FIRST SIGHT 

62 53 56 70 LEE GREENWOOD MCA 5582 (8.98) (CD) GREATEST HITS 

® 72 58 15 PAKE MCENTIRE RCA AFL1-5809 (8.98) TOO OLD TO GROW UP 

64 50 59 436 WILLIE NELSON 3 COLUMBIA FC 35305 (CD) STARDUST 

65 52 44 29 ANNE MURRAY CAPITOL SJ 12466 (8.98) SOMETHING TO TALK ABOUT 

66 66 - 2 MICKEY GILLEY EPIC 40353 ONE AND ONLY 

67 67 75 46 RAY STEVENS MCA 5635 (8.98) I HAVE RETURNED 

® RE -ENTRY GENE WATSON EPIC 40306 STARTING NEW MEMORIES 

69 70 70 21 RAY PRICE STEP ONE SOR -9 (8.98) PORTRAIT OF A SINGER 

70 56 41 27 DON WILLIAMS CAPITOL ST -12440 (8.98) NEW MOVES 

71 49 43 15 NICOLETTE LARSON MCA 5719 (8.98) ROSE OF MY HEART 

72 64 55 235 ALABAMA A3 RCA AHL1.4229(8.98)(CD) MOUNTAIN MUSIC 

73 63 48 53 GEORGE JONES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES 

74 68 60 48 LEE GREENWOOD MCA 5622 (8.98) STREAMLINE 

75 71 38 11 CONWAY TWITTY WARNER BROS. 1.25408 (8.98) FALLIN' FOR YOU FOR YEARS 

OAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 

numeral following the symbol. *CBS Records does not issue a suggested list price for its product. 
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PLEASE ENTER MY BILLBOARD SUBSCRIPTION 

Name 

Company 

Address 

City 

Signature 

State 

Apt. No 

Zip 

U.S. & Possessions 
1 year (51 issues) $160 

Overseas 
Li Australia & New Zealand (1 yr. via air jet) $265 

6 months (26 issues) 95 Central America & Caribbean 
' 2 years (102 issues) 260 (viaairmail) 250 

1 year (First Class) 230 Mexico (via air mail, bill in Pesos) 245 
Alaska (First Class Only) 230 E South America (via air mail) 310 

Canada Continental Europe (via air mail) * * £155 
1year $170 U.S. Asia, Africa & all others (via air mail) 380 

1 year via First Class 240 U.S. Japan (via air jet) Y87,000 

Please remit in U.S. Currency only (except Continental Europe and Japan). 
OR 

$ Charge my credit card as follows: 
Total Amount Enclosed 

American Express 

*E Visa 

Master Card 

Not handled in continental Europe 

Bill me 
New 
Renewal 

Card Number 

Card Expires 

Master Card Bank # 

I do not wish to receive promotional material from other mailers. 

"Send to: Billboard. Quadrant Subscription Service Ltd.. Perrymount Road, Haywards Heath, 
West Sussex, England 

Billboard 
Subscription Service Dept., P.O. Box 2071, Mahopac, N.Y. 10541 -2071 

Please allow 6 weeks for delivery of first copy. 

In order to process your order we must receive 
your business classification. Please indicate 

your primary industry function in the 
correct box. Thank you. 

Retailers 
30.Onfy records, prerecorded and 
blank tapes 
31-Only Video or computer software 
33- Records, tapes and video or 
computer software 
32- Primarily playback and 
communication hardware, 
software and accessories 

Distributors 
44 -Rack Jobbers 

H 45- Record, tape, video or 
computer software 

O 46-One Stops 
47Juke box operators 
48- Exporters and importers of 
records, tapes and video 

Radlo/Broadcasting 
50 -Radio Programmers, Music 
Directors, General Mgrs., Air 
Personalities 

C 53 -Disco DJ's, owners, managers 
55- Television and Cable personnel 
56 -Radio Syndicators 

Manufacturers/Production 
60- Record companies, independent 
producers, independent promotion 
companies 
61 -Pressing plants, manufacturers of 
software, hardware and/or pro 
equipment 

62- Recording Studios 
63- Video/Motion picture industry 
personnel 

Artists and Artists Relations 
70- Recording artists, performers 
71- Attorneys, agents and managers 

Buyers of Talent 
74-Concert promoters, impresarios 
75- Clubs, hotels, concert facilities 

LI 76 -Light and sound companies for 
concerts, disco 

Music Publshers 
91 -Music Publishers, songwriters 
92- Performing unions, licensing and 
rights organizations 
93- Industry Associations 

Miscellaneous 
7 82 -Music fans, audiophiles 

81- Public. school and university 
libraries 
86- Financial Institutions 
87-Government 
95- Newspaper and magazine 
personnel, journalists 
96- Advertising and public relations 
11Other, please 
specify 
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THEIR FIRST GOSPEL 
RELEASE IN TEN YEARS 

"ONLY YOU;' THE 
SECOND HIT SINGLE FROM 

THEIR TOP 10 ALBUM 

"FOUR FOR 
THE SHOW" 

THE HOTTEST, 
MOST CONSISTENT CATALOG 

IN COUNTRY MUSIC 

THE STATLER 
BROTHERS 

Christmas 
Card 

THE STATLERS ARE 
COUNTRY MUSIC! 
Produced by Jerry Kennedy 
for JK Productions, Irc. 
Management: Marshall Grant 

4ÁTIáAt UINA, . 

The Best Of 
THE STATLER 

BROTHERS 

CD.SIZPPCUIV 

PolyGram Records 

R des Again 
Volume II 

THE STATLER 
BROTHERS' 

Country Music, 
Then And Now 

THE STATLER 
BROTHERS 

Tenth 
Anniversary 
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EEPING SCORE 
by Is Horowitz 

GLOBAL SALES: Isaac Stern, whose trophy shelf is 
already burdened with awards memorializing a life- 
time of achievement, added another last week: CBS 
Records International's Crystal Globe Award. It is 
given to CBS artists whose recordings have accumu- 
lated sales in excess of 5 million outside their home 
country. Stern shares the award with the New York 
Philharmonic. 

Collectively, Stern and the Philharmonic are the 
21st to receive the CBS award, established in 1975. 

Isaac Stern wins CBS award 
for over 5 million sales 

However, they are the first classical artists to be so 
honored. 

DELOS INTERNATIONAL takes a long step fur- 
ther than other labels in identifying nondigital record- 
ings transferred to compact disk. It has established a 
special "1000 series" for CDs offering remastered an- 
alog recordings Delos feels are worthy of an active 
catalog presence. About a dozen fit the group, says 
Amelia Haygood, president of the label, which was 
one of the first in the country to adopt digital technol- 
ogy. 

A Hindemith album performed by pianist Carol Ro- 
senberger and the Royal Philharmonic conducted by 
James DePriest is the first in the series. Just re- 
leased, it will be followed soon by CDs featuring harp- 
sichordist Malcolm Hamilton, the early -music group 
Folger Consort, and guitarist Celedonia Romero. All 
hold at least one hour of music. 

Latest full -digital release is the Wagner program 
recorded by the Seattle Symphony and Gerard 

Schwarz. Delos is putting extra promotion behind it, 
as the first in a planned series with orchestra and con- 
ductor. Schwarz, now the music director of the Seattle 
Symphony, has long been featured on Delos. 

In January, Schwarz will record two Haydn albums 
in Edinburgh with the Scottish Chamber Orchestra. 
One will present Rosenberger as soloist, and the other 
cellist Janos Starker. Another Delos project has 
Schwarz slated to direct a Falla album next winter 
with the London Symphony Orchestra. 

Among upcoming CDs already recorded, Haygood 
makes special mention of two with Aldo Parisot and 
his Yale Cellos. One will have Arleen Auger as soloist 
in scores by Bach and Villa- Lobos. Also due is the first 
installment in a cycle of the Beethoven Quartets by 
Canada's Orford Quartet. First out will be the "mid- 
dle quartets." The cycle will be on eight CDs. 

Haygood claims improved CD availability and puts 
the number of available Delos titles at 30. This will 
double by the end of February, she says. 

Among distributed lines, the largest in the Delos list 
is Capriccio, with some 100 CD titles on hand. By next 
summer, this number should also double, says Hay - 
good. Current Capriccio push is on a number of Liszt 
albums, to help mark the centenary, this year, of the 
composer's death. 

PASSING NOTES: The Buffalo Philharmonic is re- 
structuring its board to battle a financial shortfall 
that threatens to cut deeply into its performing sea- 
son, personnel makeup, and soloist roster. Semyon 
Bychkov is musical director of the orchestra . . . 

Meanwhile, Buffalo violist Bernard Fleshier has re- 
ceived a patent for Acoustishield, a device to protect 
orchestral players from decibel overload. Recent stud- 
ies have found excessive sound levels on stage con- 
tributing to hearing loss. 

OTAS 
by Enrique 
Fernandez 

111 
E ARE NOT COMPETING WITH CBS and 

RCA," explains Osvaldo LaFranconi, vice president 
of the l'4-year-old Sonotone label and its parent corn - 
pany, Venezuela's Sonografica. "But we are an alter- 
native." In its short tenure in the market, Sonotone 
has managed to score a number of hits, mostly thanks 
to its connection with Venezuelan television produc- 
tions. These dramatic series, produced by Radio Cara- 
cas TV, a network owned by Sonotone's parent com- 
pany, are immensely popular in the U.S., and their 
theme songs, recorded by the label's Venezuelan art- 
ists, have become instant successes. 

"In little more than a year, we have managed to 
place a new star, Carlos Mata," boasts product and 
production manager Jorge Ure. Mata is one in a line of 
Sonotone artists who have scored hits through the TV 
series. The others are Gualberto Ibarreto, Rudy La- 
Scala, and, most recently, Caridad Canelón. The la- 
bel has also signed up its own U.S. roster, which in- 
cludes salsa star Willie Colon, along with Alejandro 
Jaen, Nadya, and the Miami group Clouds. 

Sonotone has acquired the U.S. license for Poly - 
Gram's Latin prodcut, and it also distributes and man- 
ufactures product from Colombia's Fuentes and Co- 
discos, Venezuela's Velvet, Discomoda and Sono - 
tone's parent company, Sonografica, as well as 
Central America's Dicesa. These licenses give Sono - 
tone access to catalog material that gets released as 
compilations, hot items in the Latin market. "They sell 
as well as the best new records," explains Ure. 

LaFranconi, Ure, and general manager José Ma- 
nuel Pagani man the Miami headquarters, joined by 

East Coast sales manager Nelson Abreu, national 
promotion coordinator Virginia de Gregorio, and na- 
tional coordinator of shows Diane Navarro. (Sonotone 
produces its artists' performances.) In Los Angeles, 
Tony Fernandez and Horacio de Vera are in charge 
of the California business, while from Houston Hec- 
tor Arancibia handles Texas and Chicago. In New 

Sonotone is alternative 
to major American labels 

York, the office is managed by Joe Caine, with Patri- 
cia Manrique in charge of promotion. 

Recently, Sonotone opened its own American dance 
music division (see story on page 4), headed by Ray 
Martinez. And in the near future, its operation will be 
enhanced by the appearance of a new U.S. Spanish TV 
network, Latinet, which is linked to the Venezuelan 
parent company. "We plan to apply our TV experience 
here, not only with series, but also with musical pro- 
grams," explains LaFranconi. 

Though Sonotone has scored some of its major hits 
with the romantic ballads that serve as TV series 
themes, both men believe that other genres should be 
exploited. "Only the ballad has been marketed," ob- 
serves LaFranconi. And Ure believes that the reasons 
for this have not always been sound business ones. "In 
Miami, the ballad is promoted for the sake of visiting 
executives and artists from major companies. Here, 
what should be programmed is salsa and merengue." 

FOR WEEK ENDING SEPTEMBER 13, 1986 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 I 30 

* * No.1 * * 
HOROWITZ: THE LAST ROMANTIC DG 419 -045 (CD) 18 weeks at No. One 

VLADIMIR HOROWITZ 

2 2 14 
ROMANCES FOR SAXOPHONE cos M -42122 (CD) 

BRANFORD MARSALIS 

3 3 26 
PLEASURES OF THEIR COMPANY ANGEL DS -37351 (CD) 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

4 12 4 
HOROWITZ: THE STUDIO RECORDINGS Do 419 -217 (co) 

VLADIMIR HOROWITZ 

5 6 6 
KATHLEEN BATTLE SINGS MOZART ANGEL DS -38297 (CD) 

KATHLEEN BATTLE 

6 4 24 
TOMASI /JOLIVET: TRUMPET CONCERTOS CBS IM -42096 (CD) 

WYNTON MARSALIS 

7 5 96 AMADEUS SOUNDTRACK FANTASY WAM -1 791 (CD) 

NEVILLE MARRINER 

8 8 6 
PURCELL: DIDO AND AENEAS PHILIPS 416299 (CD) 

JESSYE NORMAN 

9 9 12 
THE KRONOS QUARTET NONESUCH 79111 

THE KRONOS QUARTET 

10 7 16 
TCHAIKOVSKY: PIANO CONCERTO NO. 1 oG 415 -122 (co) 

IVO POGORELICH 

11 11 22 COPLAND: BILLY THE KID/ RODEO ANGEL DS 37357 (CD) 

SAINT LOUIS SYMPHONY (SLATKIN) 

12 13 14 
BEETHOVEN: PIANO CONCERTO NO. 5 PHILIPS 416 -215 (CD) 

CLAUDIO ARRAU 

13 10 18 
PRESENTING APRILE MILLO ANGEL DS -37356 (CD) 

APRILE MILLO 

14 14 64 GERSHWIN: RHAPSODY IN BLUE CBS IM.39699 (CD) 

LOS ANGELES PHILHARMONIC (THOMAS) 

15 17 24 BEETHOVEN: PIANO CONCERTO 3 & 4 ces IM.39814 (CD) 

MURRAY PERAHIA 

16 16 18 
RACHMANINOV: PIANO CONCERTOS 2 & 4 LONDON 414 -475 )CO) 

VLADIMIR ASHKENAZY 

17 NEW ANNIVERSARY LONDON 417 -362 (CD) 

LUCIANO PAVAROTTI 

18 18 80 WEBBER: REQUIEM ANGEL DFO -38218 (co) 
DOMINGO, BRIGHTMAN (MAAZEL) 

19 19 18 
A BACH FESTIVAL FOR BRASS & ORGAN ANGEL DF0.37353 (CD) 

THE EMPIRE BRASS 

20 15 14 
BERNSTEIN: CANDIDE NEW WORLD NW 340 341 (CD) 

NEW YORK CITY OPERA (MAUCERI) 

21 20 100 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412 -244 )CO) 

NEVILLE MARRINER 

22 22 26 
STRAUSS: DON QUIXOTE CBS IM -39863 (CD) 

YO -YO MA, BOSTON SYMPHONY (OZAWA) 

23 21 352 
PACHELBEL:CANON /FASCH:TRUMPET CONCERTO RCA FRLI 5468 

PAILLARD CHAMBER ORCHESTRA 

24 NEW THE MUSIC OF DEBUSSY - CLAIR DE LUNE RCA 1 

JAMES GALWAY 

25 23 162 
HAYDN /HUMMEL /L MOZART: TRUMPET CONCS. CBS )M.37846 (CD) 

WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) 

TOP CROSSOVER ALBUMS TM 

1 1 4 

* * No.1 * * 
BEAUTIFUL DREAMER LONDON 417.242 (CO) 4 weeks at No. One 

MARILYN HORNE 

2 4 4 
DOWN TO THE MOON CBS FM 42255 (CD) 

ANDREAS VOLLENWEIDER 

3 2 4 
SONGS FROM LIQUID DAYS CBS FM 39564 (CD) 

PHILIP GLASS 

4 3 4 
SWING, SWING, SWING PHILIPS 412 626 (CD) 

BOSTON POPS (WILLIAMS) 

5 5 4 
BEGIN SWEET WORLD RCA AMLI 7124 (CD) 

RICHARD STOLTZMAN 

6 6 4 
ECHOES OF LONDON CBS FM 42119 

JOHN WILLIAMS 

7 7 4 
BACHBUSTERS TELARC 10123 (CD) 

DON DORSEY 

8 9 4 BERNSTEIN: WEST SIDE STORY Do 415 253 (CD) 

TE KANAWA, CARRERAS (BERNSTEIN) 

9 10 4 
BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) Do 415.963 (CD) 

TE KANAWA, CARRERAS (BERNSTEIN) 

10 8 4 BLUE SKIES LONDON 414 -666 (CD) 

KIRI TE KANAWA (RIDDLE) 

11 12 4 SAVE YOUR NIGHTS FOR ME CBS FM 39866 (CD) 

PLACIDO DOMINGO 

12 11 4 
PASSIONE LONDON 417 117 (CD) 

LUCIANO PAVAROTTI 

13 13 4 
SYNCOPATED CLOCK PRO ARTE COD 264 (CD) 

ROCHESTER POPS (KUNZEL) 

14 15 4 
BACH ON WOOD CBS M 39704 

BRIAN SLAWSON 

15 14 4 
BOLLING: SUITE FOR FLUTE AND JAZZ PIANO CBS M 33233 (CD) 

JEAN -PIERRE RAMPAL, CLAUDE BOLLING 
(CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of one million units. 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

ARTIST TITLE 
LABEL 6 NUMBER /DISTRIBUTING LABEL 

O 2 3 8 

* * NO.1 * * 
DOWN AND COUNTING 
EPIC 49 -05926 1 week at No. One 

CLAUDJA BARRY 

2 1 2 9 POINT OF NO RETURN (REMIX) ATLANTIC 0 -86802 NU SHOOZ 

O 9 21 4 WHEN I THINK OF YOU (REMIX) A &M SP -12193 JANET JACKSON 

4 4 5 8 TWO OF HEARTS ATLANTIC 0 -86797 STACEY Q 

10 14 5 SUMMER OF LOVE (REMIX) WARNER BROS. 0.20509 THE B -52'S 

6 7 10 7 WALK THIS WAY PROFILE PRO -7112 RUN -D.M.C. 

D 17 17 5 GOTTA SEE YOU TONIGHT RCA PW -14405 BARBARA ROY 

8 8 9 7 SWEET FREEDOM (REMIX) MCA 23641 MICHAEL MCDONALD 

O 16 16 5 CANT GIVE HER UP (REMIX) WARNER BROS. 0 -20473 SKIPWORTH & TURNER 

10 14 19 4 MISSIONARY MAN (REMIX) RCA PD -144o9 EURYTHMICS 

11 3 1 12 AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 
POLYDOR 8851061 / POLYGRAM 

12 6 7 9 MUSIC THAT YOU CAN DANCE TO MCA /CURB 23640 /MCA SPARKS 

13 11 12 7 LOVE OF A LIFETIME (REMIX) WARNER BROS. 0 -20487 CHAKA KHAN 

0 23 26 4 FOR TONIGHT ATLANTIC 0-86789 NANCY MARTINEZ 

15 5 4 9 PAPA DONT PREACH SIRE 0- 20492 /WARNER BROS. MADONNA 

16 20 20 5 SOWETO (REMIX) A &M SP-12190 JEFFREY OSBORNE 

17 15 15 8 LOVE CANT TURN AROUND FARLEY "JACKMASTER" FUNK & JESSE SAUNDERS 
HOUSE FU -10 

1$ 25 32 4 SAMPLE THAT! GEFFEN 0 -20510 /WARNER BROS. BANG ORCHESTRA! 

19 22 22 4 CELEBRATE Pow wow Pw 412 SUBJECT 

20 18 18 7 MAN SIZE LOVE (REMIX) MCA 23642 KLYMAXX 

21 19 11 9 CANDYBAR EXPRESS (REMIX) MERCURY 884 832 1/POLYGRAM LOVE AND MONEY 

® 31 41 3 LOVE IN THE SHADOWS (REMIX) ABM SP -12187 E.G. DAILY 

O28 35 4 THOMAS HOW MANY HEARTS SEA BRIGHT PAL-7109 /PROFILE EVELYN 

24 13 13 8 YOU & ME COTILLION 0 -96811 /ATLANTIC SIMPHONIA 

® 29 34 
4 PARANOIMIA (REMIX) THE ART OF NOISE WITH MAX HEADROOM 

CHINA /CHRYSALIS 4V9 43017 /CHRYSALIS 

26 24 24 6 WISER AND WEAKER (REMIX) COLUMBIA 44 -05918 DENIECE WILLIAMS 

0 33 38 3 YOU ARE EVERYTHING COLUMBIA 44 -05941 JAMES (D TRAIN) WILLIAMS 

28 26 30 5 BORROWED LOVE (REMIX) TABU 4Z9 -05920 /EPIC THE S.O.S. BAND 

29 27 29 6 BASSLINE (REMIX) SLEEPING BAG sLX 18 MANTRONIX 

® 43 - 2 ANOTHERLOVER ... /GIRLS & BOYS PRINCE & THE REVOLUTION 
PAISLEY PARK 0-20516/WARNER BROS. 

31 32 36 4 DIAMOND GIRL TOP HITS TH -1o6 NICE & WILD 

32 21 8 11 VENUS (REMIX) LONDON 886088- 1 /POLYGRAM BANANARAMA 

O 37 46 3 SPIRIT IN THE SKY I.R.S. 23653 /MCA DOCTOR AND THE MEDICS 

® 46 2 LOVE COMES QUICKLY (REMIX) / THATS MY IMPRESSION PET SHOP BOYS 
EMI -AMERICA V -19218 

35 12 6 8 SWEET AND SEXY THING (REMIX) GORDY 4561GG /MOTOWN RICK JAMES 

36 34 39 4 I CANT THINK ABOUT DANCIN' (REMIX) MISSING PERSONS 
CAPITOL V -15233 

37 41 - 2 CAN'T LIVE WITHOUT YOUR LOVE ATLANTIC 0 -86791 SUZY 

® 45 - 2 RUTHLESS PEOPLE EPIC 49-05931 MICK JAGGER 

39 39 49 3 ONE LOVE (REMIX) JIVE JD1- 9506 / ARISTA WHODINI 

® 40 47 3 CANT WAIT ANOTHER MINUTE RCA PW-14422 FIVE STAR 

41 NEW* 1 100% PURE PAIN (REMIX) MERCURY 884 8861 /POLYGRAM O'CHI BROWN 

42 38 40 5 I GOT YOU COVERED TREMPER TR 1019 DONNA GARRAFFA 

® NEW 1 THE RAIN (REMIX) DEF JAM 44-05930/COLUMBIA ORAN "JUICE" JONES 

® NEW 1 MARCIA BAILA SIRE 0- 20448 /WARNER BROS. RITA MITSOUKO 

45 30 27 11 JACK YOUR BODY UNDERGROUNDUN -101 STEVE 'SILK' HURLEY 

® NEW 1 WORD UP ATLANTA ARTISTS 884 933 -1 /POLYGRAM CAMEO 0 NEW I 1 VELCRO FLY (REMIX) WARNER EROS. 0-20524 ZZ TOP 

® NEW 1 STORMY WEATHER LOGARHYTHMLR 1001/UPSIDE FATS COMET 

49 49 - 2 STAY A LITTLE WHILE, CHILD (REMIX) MCA 23635 LOOSE ENDS 

® NEWO. 1 NOTHING IN COMMON (REMIX) ARISTAADI.9519 THOMPSON TWINS 

A 
1. 
O 
Ne 
4 
W 
CC 

m 

Titles with suture 
chart potential, 
based on club play 
this week. 

1. OH YEAH (REMIX) YELLO MERCURY 

2. YOU'RE SO STRONG (REMIX) MENTAL AS ANYTHING COLUMBIA 

3. KINDNESS FOR WEAKNESS THE CUT SUPERTRONICS 

4. HOOKED SWT ATE 
5. (I WANT TO 

ON YOU 
GO TO) CHICAGO 

EESENS 
R.T. 

ION 
&THE 

N XT 

ROCKPLATEAU MEN UNLIMITED CRIMINAL 

6. SING OUR OWN SONG UB40 A &M 

7. JODY /DANCE FLOOR JERMAINE STEWART ARISTA 

©Copyright 1986, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 

form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store sales reports. ARTIST 

LABEL 6 NUMBER-DISTRIBUTING LABEL 

lO 3 6 4 

* * No.1 * * 
DOWN AND COUNTING 

One 1 week at Na 
AUDJA BARRY 

EPIC 49.05926 o. 

2 1 3 13 TWO OF HEARTS ATLANTIC 0 -86797 STACEY Q 

3 2 1 8 PAPA DON'T PREACH SIRE 0- 20492 /WARNER BROS. MADONNA 

4 4 2 11 VENUS (REMIX) LONDON 886088 -1 /POLYGRAM BANANARAMA 

0 7 8 4 WHEN I THINK OF YOU (REMIX) A &M SP -12193 JANET JACKSON 

6 5 5 11 
AINT NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 
POLYDOR 8851061 / POLYGRAM 

O 9 12 4 SUMMER OF LOVE (REMIX) WARNER BROS. 0 -20509 THE B -52'S 

8 6 4 16 RUMORS /VICIOUS RUMORS JAY 001 /MACOLA TIMEX SOCIAL CLUB 

O 12 14 5 THE RAIN (REMIX) DEF JAM 44- 05930 /COLUMBIA ORAN "JUICE" JONES 

0 10 25 3 ANOTHERLOVER ... /GIRLS & BOYS PRINCE & THE REVOLUTION 
PAISLEY PARK 0- 20516 /WARNER BROS. 

11 8 7 9 POINT OF NO RETURN (REMIX) ATLANTIC 0 -86802 NU SHOOZ 

12 13 15 7 MAN SIZE LOVE (REMIX) MCA 23642 KLYMAXX 

0 20 30 3 STAY A LITTLE WHILE, CHILD (REMIX) MCA 23635 LOOSE ENDS 

14 16 17 6 SWEET FREEDOM (REMIX) MCA 23641 MICHAEL MCDONALD 

15 17 19 6 WALK THIS WAY PROFILE PRO-7112 RUN -D.M.C. 

lÓ 22 28 3 LOVE IN THE SHADOWS (REMIX) A &M SP-12187 E.G. DAILY 

17 14 13 9 MUSIC THAT YOU CAN DANCE TO MCA /CURB 23640 /MCA SPARKS 

1$ 25 31 10 CAN'T LIVE WITHOUT YOUR LOVE ATLANTIC 0 -86791 SUZY 

19 24 24 4 OVER AND OVER (REMIX) MCA 23636 COLONEL ABRAMS 

® 31 41 3 CANT GIVE HER UP (REMIX) WARNER BROS. 0-20473 SKIPWORTH & TURNER 

21 11 9 8 BORROWED LOVE (REMIX) TABU 4Z9- 05920 /EPIC THE S.O.S. BAND 

® 32 23 6 I GOT YOU COVERED TREMPER TR 1019 DONNA GARRAFFA 

® 26 29 4 NIGHTMARE OF A BROKEN HEART NEXT PLATEAU NP50045 C -BANK 

24 23 37 7 PRIVATE NUMBER (REMIX) MCA 23637 THE JETS 

25 18 16 17 BABY LOVE ATLANTIC 0-86813 REGINA 

26 21 35 5 OH PEOPLE (REMIX) MCA 23651 PATTI LABELLE 

27 27 27 4 MISSIONARY MAN (REMIX) RCA PD -14409 EURYTHMICS 

® 35 50 3 WORD UP ATLANTA ARTISTS 884 933 -1 /POLYGRAM CAMEO 

29 15 10 16 
I'LL TAKE YOU ON /HUNGRY FOR YOUR LOVE HANSON & DAVIS 
FRESH FRE-S 

30 29 21 4 PARANOIMIA (REMIX) THE ART OF NOISE WITH MAX HEADROOM 
CHINA/CHRYSALIS 4V9.43017 /CHRYSALIS 

31 43 - 2 TYPICAL MALE (REMIX) CAPITOL V -15249 TINA TURNER 

32 19 11 7 LOVE OF A LIFETIME (REMIX) WARNER BROS. O-20487 CHAKA KHAN 

40 40 6 SHAKE! DICE TGR 1006 ERIKA 

® NEW ̀  1 FOR TONIGHT ATLANTIC o -86789 NANCY MARTINEZ 

35 42 - 2 SAMPLE THAT GEFFEN 0- 20510 /WARNER BROS. BANG ORCHESTRA! 

® 44 38 3 GOTTA SEE YOU TONIGHT RCA Pw 14405 BARBARA ROY 

37 28 32 20 NASTY (REMIX) A &M SP-12196 JANET JACKSON 

38 36 46 7 WE DON'T HAVE TO TAKE OUR CLOTHES OFF (REMIX) JERMAINE STEWART 
ARISTA ÁD1.9423 

39 34 49 7 
THE HOUSE MUSIC ANTHEM /MOVE YOUR BODY MARSHALL JEFFERSON 
TRAX TX-117 

40 30 18 8 YOU & ME COTILLION 0-96811/ATLANTIC SIMPHONIA 

41 37 - 2 DANCING ON THE CEILING (REMIX) MOTOWN 4564MG LIONEL RICHIE 

4Y pimp, 
1 

LOVE COMES QUICKLY (REMIX) / TEATS MY IMPRESSION PET SHOP BOYS 
EMI -AMERICA V -19218 ® RE -ENTRY MA FOOM BEY EASY STREET EZS -7525 CULTURAL VIBE 

® NEW 1 YOU ARE EVERYTHING COLUMBIA 44 -05941 JAMES (D TRAIN) WILLIAMS 

45 48 1 48 3 DIAMOND GIRL ToP HITS TH -1o6 NICE & WILD 

® NEWIllo 1 DON'T LEAVE ME THIS WAY LoNDON.UK IMPORT THE COMMUNARDS 

47 49 36 5 SOWETO (REMIX) A &M SP -12190 JEFFREY OSBORNE 

48 47 33 8 HOW CAN WE BE WRONG JAM PACKED JPI -2003 /Music SPECIALISTS TRINERE 

49 33 26 14 MAD ABOUT YOU (REMIX) I.R.S. 23629/MCA BELINDA CARLISLE 

50 46 - 2 SPIRIT IN THE SKY I R S 23653/MCA DOCTOR AND THE MEDICS 

in 

0 
O 

4 
W 
at 
DI 

Titles with future 
chart potential, 
based on sales 
reported this week. 

1. KINDNESS FOR WEAKNESS THE CUT SUPERTRONICS 

2. HOW MANY HEARTS EVELYN THOMAS SEA BRIGHT 

3. DON'T YOU TRY IT RAWW EMERGENCY 

4. LOOK WHAT'S SHOWING THROUGH (REMIX) RODNEY FRANKLIN COLUMBIA 

5. WE'RE ROCKING DOWN THE HOUSE ADONIS TRAX 

OTitles with the greatest sales or club play increase this week. Video clip availability. Recording Industry Assn. Of America (RIAA) certification for sales of one million units. RIAA certification for sales of two million units. Records under Club Play are 12 Inch unless 

otherwise indicated. 
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FAMTRAX 
by Brian Chin 

NEW SINGLES: Human League's 
teaming with Jimmy Jam and Ter- 
ry Lewis seemed to make more 
sense, frankly, as a political idea 
than a musical one. After all, "Don't 
You Want Me" early in 1982 had 
been a crucial test case for both 
clubs and the then -vital urban con- 
temporary radio format, proving 
that there was a kind of mass -ap- 
peal record arising from the com- 
bined networks of disco, new wave, 
and r &b. But it always seemed hard 
to pull another great across -the- 
board record out of Human 
League -until now. "Human" 
(A &M) batters and leaves for dead 
any doubts about the unlikelihood 
of the pairing, using the prettiest 
chord progressions since "Tender 
Love " -a song as solid as any of the 
S.O.S. Band hits -and a story line 
as emotionally compelling as "Sat- 
urday Love." It is another case 
where the production competition 
can't do much in response besides 
take notes. 

POP AND NEAR POP: Anthony 
& the Camp's "How Many Lovers" 
(Jellybean /WB) has an unmistak- 
able major -label polish but returns 
Anthony Malloy to the deep under- 
ground -style groove of his Serious 
Intention records, with its trade- 
mark reverberating rhythm tracks 
and "oh, oh, oh" hook. It is as in- 
volving in its way as the current 
Subject record, with the added at- 
traction of a really soulful Malloy 
vocal performance ... In another 
Jellybean Benitez production, 
Stacy Lattisaw looks like she wants 
to pull off the same image change 
that Janet Jackson underwent this 
year; "Nail It To The Wall" (Mo- 
town) is harder than just about any 
other Jellybean production, and 
Lattisaw's voice continues to ma- 
ture. We await the album with some 
curiosity ... Sheens Easton's "So 
Far So Good" (EMI America 
promo), already pop- charted, is a 
Narada Michael Walden pop -disco 
production, extended and postpro- 
duced by Rusty Garner. 

IN THE HOUSE: There are always 
a million records coming out of Chi- 
cago, huh? House People's "Godfa- 

ther Of House" (Underground) 
sports a far better vocal presenta- 
tion than the usual Chicago norm; it 
is one of the few records you would 
ever call "tight" out of the studiedly 
cheesy house scene ... Liz Torres' 
"What You Make Me Feel," (Under- 
ground), featuring Kenny "Jam - 
min' " Jason, is more in the left - 
field mainstream of that city's mu- 
sic: spacey, with a vocal that seems 
to just barely sit on the track. 

"Whew" is the only word, honey, 
for the largely recut and hair -rais- 
ingly intense "Houseappella" remix 
of Jackmaster Funk /Jessie 
Saunders' "Love Can't Turn 
Around" (House). Where the origi- 
nal's bass drum proved what the 
real "wham" is, the new version's 
four -on- the -floor rumbles ominous- 
ly like distant thunder. And as for 
Darryl Pandy's vocals -well, his 
fervor leaves one stupefied. Just 
sing it, diva ... Master Plan's 
"Electric Baile" (Sunset, 312 -274- 
5768) is one of the discoier records 
to come from Chicago; it is almost a 
house version of Miami Sound Ma- 
chine and could be a sign that house 
may be diversifying in a pop direc- 
tion. The stripped -down 17- minute 
dub is almost all break. 

RAPS: Word Of Mouth's "Coast 
To Coast," featuring DJ Cheese, 
mines more of that go-go-inflected 
rap beat and customizes the track 
with some good electronic percus- 
sion and that famous horn stab ... 
"Three Card Molly" by Cipher 
Sound (Romil) features good elec- 
tro -track and a rap about one of 
New York's more annoying signs of 
street life . .. Boogie Boys' "Deals' 
With Life" (Capitol) carries, as usu- 
al, much more music and a stronger 
sing -along component than the av- 
erage rap ... So does RJ: s Latest 
Arrival's pop /hip -hop "Shackles 
'86," pressed promotionally on Man- 
hattan 12 -inch, along with "Heaven 
In Your Arms." "Shackles" works 
musically as few raps do in its good 
transitions from rap to vocals. Aldo 
Marin mixed ... "Non- Stop" by 
Skyy (Capitol) is more of the band's 
solid trademark funk. 

GRAB BAG: "Big Trouble" by 

ZYX 5515R 
ZYx 5617 
Mt 5516 
zyx 5524 
ZYX 5522 
ZYX 5527 

- MIKE MAREEN : Love Spy (remix) - TOM HOOKER : Only One - K. BI CAPS :Do you really need ma - JULES : You and Me - SPOOKY VOICE : Killing myself - ALBERT HAMMOND Y ALBERT WEST: 

Give a little love 

oS14frars 
pkese 47L711C rbr- free 

wee. 

ZYX 5511 - ROGER MENO : What My Heart Wanna Say 
ZYX 5512 - GRANT MILLER : Doctor For My Heart 
ZYX 5525 - CONSTELLATION 2 : You're Welcome 
ZYX 5521 - SHIPRA : Boded By The Light 
zyx 5523 - HYDE : The Dancer 
ZYX 5528 - MICHAEL BEDFORD : More Than A Kiss 
ZYX 5490 - KINKY GO Glans The Love 
Mt 5514 - CLOCK WORK TOYS : Do It Anyway You Wane 
ZYs 5505 - CRUISIN' GANG : Traces of Sand 
ZYX 5510 - ONE TWO THREE : Runaway Gin 
MEMIX 8048 - J.D. JABER : Don, Wake Me Up 
MEMIX 004LP- Men Má (Memory- Mixes) 
608.401 - MOSKVA T.V. Art 01 Fashion 
WS 22003 - ORIENT AFFAIR : Classic Dance 
1861210 - DIGITAL EMOTION : Jungle Beat 

BERNHARD IIIIKUL1KI 
DISTRIBUTION LIMITED 
Airport IndusórM 011ice Park 
14515 Ave. and Hook Creek Blvd Valley Stream, New York 11561 
Toefar: 516566 -1125 Tel. 516. 5663777 Manager Günter Blum 

We are 
only 22 

miles 
away from 
JFK Airport 

How To Kiss (Pool Records, Austin, 
Texas, 512 -458 -9203) might be a 
rock -club crossover or even pop, 
with some postproduction: Rhyth- 
mically, it is sort of an off -the -wall 
Mary Jane Girls record ... Brother 
Beyond's "I Should Have Lied" 
(EMI /U.K.) is easygoing soul -jazz 
with laid -back vocals and a drifting 
melody -late- summer mood music 
produced by Don Was. 

NOTES: Those who noticed our re- 
cent story on the "Beatbreaker" hot 
mix sampler controller device and 
didn't locate the makers, S &M Pro- 
ductions, at the New Music Seminar 
can contact: Robert Levy- Proven- 
cal, 69 Boulevard Victor Hugo, 
Neuilly, France 92200; phone 46-40 - 
19-64. 

DISCO & DANCE 12" 
U.S.A. & IMPORTS 

(WHOLESALE FOR STORES) 
U SAC ANADAE NG LANDGE RMANY 

ITALYFRANCEHOLLAND 

W e nave a complete selectan of all U.S 
regases and all import disco records. 
We also export to foreign countries. 

Send for our free flyer listing all tales we 
stock. U.S A Imports. We specialize in U.S. 
small label product. call us for best service 
and information 

US i CANADIAN 12' 

My Love-Ivan Leapert 
Oops- Latoya J & Cenone 
Jack The House -Femme Fion 
Never Let You Down -J. McAllister 
NEW Enough -Never But Always 
So Special-Private Class 
Don't Break-Sa Fire 
Dance Your Way-Sharon Dee 
Come On Dance -Stop 
Ride The Rhythm -- Marshall J. 
Boys Ant Nothing -Jazzy Jeff 
Thunder & Light -Miss Thang 
Love Can't Turn (Rmx)- Farley 
La gamba -Tiens 
True (Tell Me)- Kinski Musc 
Dont Go -Zwei Maenner 
Your Gonna Suffer-B. Redding 
Your Love Is All-Carol Hann 

nWs 

Make Me Feet-Liz Torres 
The Night -Shezoray 
Landslide -- Croisette 
When You Hold Me -Farley 
Rocking Dowr- Adonis 
Rock Dancing -Tom Anderson 
Sneakers --Little Seven 
Sex Symbol-Man To Man 
Jack The Groove -Raze 
Get Ready -Robin Stanley 

EUROPEAN 12'S 

Heart To Heart-Patti Desch 
Activate My Heart- Meccano 
Shining Out -Mel & Tim 
Looking For Love -Tom Hooker 
Laser Light-Latin Lover 
Playboy -David Lyme 
Doctor For My Heart-G. Miller 

What My Heart -Roger Meno 
Walk In My Shoes -Hazel Dean 
Love Is Just A-Silent Circle 
An Illusion (rmx)- Squash Gang 
Sound Effects -2 Lp's -ZYX 
Dont Cry-Ken Laszlo 
Glee Me The Love -Kinky Go 
Love Spy -Mike Mareen 

DISCO CLASSICS 

ALL ZYX 12' 
ALL BOBBY Os 12' +Productons 
ALL JDC 12' 
ALL DIVINE 12' 
ALL LIME 12'+ Los 
Mix Your Own (Lps) 

o OVER 500 OTHER CLASSICS 

UNIQUE RECORD DIST. 
855 (El CONKLIN ST FARMINGDALE. NY 11735 

(516) 694-4545 TELEX 
475 8254 IMPT DISC 

685 2522 EXP DISC 
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"I'm already the 
best DJ in town. 

What do I need you for ?" 

Let's say you've been around forever. Everyone in town loves you. You're a celebrity because you are a hot, 
no- nonsense DJ who has mastered the art of bringing down the house. 

So why should you bother with Harmonic Keys Dance Music Service? Simple arithmetic to start. In a year's 
time we list the keys, BPMs, and pitched- adjusted BPMs of 10,000 records, from the earliest disco to the very 
newest dance music and radio top 40. II you had to catalog all this information yourself, you'd have to spit out 25 
records a day, every day of the year. 

You're too busy for that. 
Then there's the business of catering to your public. When that pretty blonde comes tap- tap -tapping on your 

booth window and wants to make a request, how do you respond? Do you send her away devastated because her 
record will break up your set? And does her boyfriend come stalking back to break up your face? 

With Harmonic Keys, you can have 20 to 25 records that mix perfectly with the song already spinning. We 
give you flexibility when you're under the greatest pressure to let your talent create a memorable night. 

And when it comes to new songs, Harmonic Keys is invaluable. Let's say one of the records you picked up at 
the pool today is Barbara Rey's new 12" release, GOTTA SEE YOU TONIGHT," and you want to W ow the dance floor 
with it this evening. But you don't have time to go through your library searching for harmonically compatible 
records. Harmonic Keys does the work for you. 

You can bring in Barbara Roy, coming out of Colonel Abram's I'M NOT GOING TO LET or WEST END GIRLS or PARANOIMIA 
or Jeffrey Osborne's SOWETO. And knowing Barbara Roy is 113 BPM in E Minor, you can quickly find a list of perfect 
records to mix out of it such as AIN'T NOTHING GOING ON BUT THE RENT by Gwen Guthrie, DARE ME by the Pointers, 
Willie Colon's SET FIRE TO ME, DO YOU WANNA GET AWAY by Shannon, or do a long overlay going into RELAX by Frankie 
Goes To Hollywood ... to name just a few. 

Successful, experienced DJs have all the more reason to subscribe to Harmonic Keys. Because if you don't, 
some new DJ is going to give you a run for your money - and he'll probably have Harmonic Keys under his arm. 
Stop him in his tracks NOW ! 

SUBSCRIPTION FORM 

HARMONIC KEYS DANCE MUSIC SERVICE 
SUITE 596, 819 PEACOCK PLAZA, KEY WEST, FL 33040 

YES ... I WANT TO KEEP AHEAD OF THE PACK. Here's my check for the payment plan marked: 
1 year, $ 180 I year, $ 120 now 

and 560 in 6 mos. 

Name 

Address 

City, State. Zip 

Club Montle DJ Co. 

NEW SUBSCRIPTIONS NEXT FEW WEEKS GET ALL BACK ISSUES FREE. 
For further information, contact Stuart Soroka 305 - 294 -4491. 

3 mos., S 60 1 year International Plan for 

all foreign countries, $ 275 

Ph 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 13 

* * No. 1 * * 
BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (CD) 7 weeks at No. One 

DOUBLE VISION 

0) 2 11 
SPYRO GYRA MCA 5853 (CD) 

BREAKOUT 

O 5 5 
ANDREAS VOLLENWEIDER CBS MASTERWORKS FM 42255 (CD) 

DOWN TO THE MOON 

® 4 11 
YELLOWJACKETS MCA 5752 (CD) 

SHADES 

5 3 23 
LARRY CARLTON MCA 5689 (CD) 

ALONE /BUT NEVER ALONE 

© 7 PIECES OF A DREAM MANHATTAN ST-53023/EMI-AMERICA 

JOYRIDE 

7 6 79 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (CD) 

MAGIC TOUCH 

8 17 7 JETSTREAM TBA TB- 211 /PALO ALTO 

AROUND THE WORLD 

9 11 43 
HIROSHIMA EPIC BFE 39936 

ANOTHER PLACE 

10 8 P7 GEORGE HOWARD TBA TB 210 /PALO ALTO 

LOVE WILL FOLLOW 

11 14 9 
LESLIE DRAYTON & FUN ESOTERIC ER 1004 /OPTIMISM (CD) 

WHAT IT IS, IS WHAT IT IS 

12 10 15 
RUSS FREEMAN BRAINCHILD 8603 

NOCTURNAL PLAYGROUND 

13 13 7 WEATHER REPORT COLUMBIA FC -40280 (CD) 

THIS IS THIS 

0 22 7 
FRANK POTENZA TBA Tß.206 /PALO ALTO 

SAND DANCE 

15 20 9 
JIMMY SMITH BLUE NOTE BT 85125 /CAPITOL 

GO FOR WHATCHA KNOW 

16 21 7 
BOBBY MCFERRIN BLUE NOTE BT -85110 /EMI- AMERICA 

SPONTANEOUS INVENTIONS 

17 9 P7 JOHN SCOFIELD GRAMAVISION 18- 85081 /POLYGRAM 

STILL WARM 

18 12 19 
MILTON MASCIMENTO POLYDOR 827638 -1 /POLYGRAM (CD) 

ENCONTROS E DESPEDIDAS (MEETINGS AND FAREWELLS) 

19 37 3 
RARE SILK TBA 214 /PALO ALTO 

BLACK & BLUE 

20 16 19 
KITARO GRAMAVISION 18-7016 -1 /POLYGRAM 

MY BEST 

TL NEW EARL KLUGH WARNER BROS. 25478 

LIFE STORIES 

O 28 3 
KENNY G. ARISTA ALB 8427 

DUAL TONES 

23 23 9 BILLY COBHAM GRP A -1027 (CD) 

POWER PLAY 

24 26 5 
FATTBURGER GOLDEN BOY GBJ 2001 /OPTIMISM (CD) 

ONE OF A KIND 

25 25 17 
JONATHAN BUTLER JIVE 10041JB /RCA (CD) 

INTRODUCING JONATHAN BUTLER 

26 15 13 
SPECIAL EFX GRP A-1025 (CD) 

SLICE OF LIFE 

27 19 11 
FREDDIE HUBBARD /WOODY SHAW BLUE NOTE BT 85121 /CAPITOL 

DOUBLE TAKE 

2Ó 31 5 
DAVE VALENTIN GRP 1028 (CD) 

LIGHT STRUCK 

29 
5 STEPS AHEAD ELEKTRA 60441 

MAGNETIC 0 39 3 
VICTOR FELDMAN'S GENERATION BAND TBA 215 /PALO ALTO 

SMOOTH 

31 24 9 SHADOWFAX WINDHAM HILL WH- 1051 /A &M (CD) 

TOO FAR TO WHISPER 

32 18 19 
THE CHICK COREA ELEKTRIC BAND GRP A -1026 (CD) 

THE CHICK COREA ELEKTRIC BAND 

33 33 37 
PAUL WINTER LIVING MUSIC LMR 6 (CD) 

CANYON ® 
38 

3 GRANT GEISSMAN TBA 217 /PALO ALTO 

DRINKIN' FROM THE MONEY RIVER 

35 NEW SADAO WATANABE ELEKTRA 60495 

GOOD TIME FOR LOVE 

3ó NEW 0, T. LAVITZ PASSPORT JAZZ PJ 88012 /JEM 

STORYTIME 

37 34 5 
RODNEY FRANKLIN COLUMBIA FC 40307 

IT TAKES TWO 

38 27 21 
DAVID BENOIT SPINDLETOP STP.104 /ROUNDER (CD) 

THIS SIDE UP 

39 36 19 
PAT METHENY /ORNETTE COLEMAN GEFFEN GHS 24096 /WARNER BROS. 

SONG X 

40 40 
HANK CRAWFORD AND JIMMY MCGRIFF MILESTONE M.9142 /FANTASY 

SOUL SURVIVORS 

°Albums with he greatest sales gains during last two weeks. (CD) Compact Disc available. Recording 

Industry Assn. Of America (RIAA) certification tor sales of 500,000 units. RIAA certification for sales of 

one million units. 
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LUE NOTES 
by Peter Keepnews 

FESTIVAL SEASON is winding to a close, but it's not 
quite over yet. A couple of major festivals just hap- 
pened, and there are still a few more to come. 

The most intriguing of the upcoming events is Jazz 
On The Rocks, a daylong event set for Sept. 27 in 

Sedona, Ariz. The roster includes Billy Eckstine, 
Louie Bellson, and Dianne Reeves, but the main at- 
traction is the setting -an outdoor amphitheater sur- 
rounded by what a press release describes as "the 
most spectacular scenery in the world." The festival is 
a nonprofit affair, with proceeds going to fund vari- 
ous cultural activities throughout Arizona. 

A more extensive celebration is set for Oct. 9-11 in 

Jacksonville, Fla., where the scenery is also nice. The 
seventh annual Jacksonville Jazz Festival will boast 
the typical lineup of big names (Gerry Mulligan, 
Spyro Gyra, and the seemingly ubiquitous Miles Da- 
vis head the list) as well as such special events as a 
competition designed to find "the best undiscovered 
jazz pianist in America." That may seem like an awful- 
ly lofty goal, but bear in mind that the first competi- 
tion, in 1983, was won by Marcus Roberts, who is cur- 
rently working with Wynton Marsalis. The Jackson- 
ville bash is produced by WJCT, the local public 
television station, which will once again tape it for a 
one -hour PBS special. 

Meanwhile, two major Midwest festivals took place 
over Labor Day weekend. Detroit swung to the 
sounds of the seventh annual Montreux Detroit Jazz 
Festival, which we can tell has turned into a big deal 
because its poster was designed by Andy Warhol and 
Keith Haring. And the fifth annual Chicago Jazz 
Festival, a free outdoor extravaganza sponsored by 
the city and various corporations and programmed by 
the Jazz Institute of Chicago, was notable for two 
concerts in particular: an Aug. 13 George Benson 
show that attracted an estimated 100,000 fans and an 
Aug. 29 tribute to the immortal Thelonious Monk, 

which was capped by a re- creation of Monk's famous 
big -band concerts, complete with the original Hall 
Overton arrangements and original participants 
Charlie Rouse, Steve Lacy, Phil Woods, and Eddie 
Bert. 

And in Atlanta, the summerlong Atlanta Jazz Fes- 
tival- actually a series of free concerts co- sponsored 

Fall festival roundup: 
good scenery, good music 

by the city and Stroh's -concluded in grand style with 
a series of Labor Day weekend shows, spotlighting 
the likes of Dave Grusin, Lee Ritenour, and the Nev- 
ille Brothers and concluding Sept. 1 with a perfor- 
mance by the Modern Jazz Quartet. 

LABEL NEWS: New World Records will be reissu- 
ing the 1970 Roy Eldridge album "The Nifty Cat" on 
Oct. 1 as part of an agreement with Bill Weilbacher, 
the man behind the Master Jazz label, on which it 
originally appeared. The Master Jazz catalog also in- 

cludes albums by Buddy Tate, Earl Hines, Jay 
McShann, and other greats, many of which are likely 
to be reissued by New World in the near future. "The 
Nifty Cat" will be released in both LP and CD form 
... We confess that we don't know too much about 
CMP Records, based in West Germany, but we know 
that the label has made a smart personnel move in ap- 
pointing Mitchell Feldman to the newly created posi- 
tion of director of marketing. Feldman, who actively 
promoted jazz in Georgia from 1976 until he moved to 
Germany last year, is one of the music's hardest -work- 
ing supporters. CMP is currently preparing to release 
new albums by Joachim Kuhn, David Liebman, and 
percussionist John Bergamo. 

ECTERN 
by Bob Darden 

SANDI PATTI'S version of "The Star- Spangled Ban- 
ner," featured on July 8 during the closing ceremonies 
of the Statue of Liberty celebration, was a much ac- 
claimed performance. Telecast on ABC -TV and accom- 
panied by a four -minute video montage, Sandi's per- 
formance generated more than 1,000 phone calls to 
the network that night. The cut is on the "They Come 
To America" benefit album. 

Sandi Patti hits a high note 
with the national anthem 

NEW RELEASES: "Do Not Fear To Hope" by Rory 
Cooney and "The Message Goes Forth" from Daniel 
Consiglio -both for North American Liturgy Re- 
sources ... The Hemphells' first TV album, the two - 
record set "Classics" for RiverSong /Benson . . . 

John Michael Talbot, Kemper Crabb, Craig Smith, 
and Denny Bouchard's "Be Exalted" for Sparrow's 
Birdwing label ... Shadow Records' compilation 
"Rock Across America, "which includes cuts by Youth 
Choir, In -3D, Weber & the Buzztones, Phil Madeira, 
Terry Scott Taylor, Daniel Amos, the Front, and oth- 
ers . .. Christine Wyrtzen's "Person To Person" for 
Loveland Records. 

Greg X. Volz's "The River Is Rising" for Myrrh 
Records ... Lanny Wolfe's new musical, titled "Love 

Found A Way" ... Farrell & Farrell's "Manifesto" 
for Star Song Records ... Rick Riso's "Shouting At 
The Walls" on Home Sweet Home Records ... The 
Nelons' "Rise" and the Inspirations' "Tell It To A 
Friend," both for Canaan Records ... Bryn Haw - 
orth's "Mountain Mover" on Myrrh Records ... Pe- 
tra's "Back To The Street" on Star Song ... Benny 
Hester's "Benny On Benny" for Myrrh /LA ... Chris 
Eaton's "Don't Play Games" for Reunion ... All for 
Word /Nashville: Tanya Goodman's "Promises," 
Lulu Roman Smith's "Hymns That Light My Life" 
and Gary McSpadden's "One Song, One Voice" ... 
"Psalty's Sleepytime Helpers" (seven cassettes to 
help parents put their kids in bed) to be released on 
Maranatha! Records. 

A RADIO STATION from the Northeast called re- 
cently and asked me to assemble a mythical "all- star" 
band of Christian musicians. I called some friends and 
here are our unscientific, entirely subjective findings: 
Joe English and /or Bob Wilson on drums; Phil 
Keaggy on guitar; Rick Cua and /or Abraham Labor - 
iel on bass guitar; Michael Omartian and /or Ken Me- 
dema on piano; Michael W. Smith on synthesizers; 
Phil Driscoll, Fletch Wiley, and the late, lamented 
Seawind band as the horn section; the McCrarys, 
and /or the Winans, and /or GLAD as backup singers; 
Al Perkins on steel guitar; Russ Taff as male lead vo- 

calist; Sandi Patti as female lead vocalist; and Steve 
Taylor as MC. 
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ideo music 
Vusic Clips 

To Air On 20 
TV Stations 

NEW YORK Vusic Express 
Ltd., the club distributor of inde- 
pendently produced and un- 
signed artist music videos, has 
begun distributing its monthly 
clip reels to Lowpower Commu- 
nity Television, a Scottsdale, 
Ariz.-based owner and installer 
of low -power stations. 

According to Bill Uhre, presi- 
dent of New York -based Vusic 
Express, the distribution deal in- 
volves 20 low -power stations 
across the country, in cities in- 
cluding Memphis; Reno, Nev.; 
Boise, Idaho; Victoria, Texas; 
and Sioux Falls, S.D. 

Uhre says that his company's 
clips will be programmed in reg- 
ular rotation on the channels, 
three of which are owned by 
Lowpower Community Televi- 
sion, with the others owned by 
clients. He hopes to eventually 
set up a feedback system similar 
to the one in effect at Vusic -serv- 
iced clubs. At these venues, pro- 
grammers fill out and return 
"feedback sheets" with com- 
ments on clip quality and audi- 
ence response. But, says Uhre, 
such a system with TV stations 
is "difficult at this time." 

Harlan Jacobson, owner of 
Lowpower Community Televi- 
sion, says that the Vusic tapes 
satisfy his desire for "nonrecord- 
company clips." 

He says, "Everyone else plays 
the same old stuff that you see 
on all the channels, which gets to 
be a bit of a drag. So I'm looking 
for something that isn't what ev- 
eryone else has." 

Jacobson says that he has 110 
permits for low -power stations 
and is installing new ones on a 
weekly basis. He says that many 
of his owned or consulted sta- 
tions carry Houston -based video 
channel Hit Video USA; others 
offer locally popular video pro- 
gramming. 

Because many of these stations 
program old movies of varying 
lengths, the Vusic clips can be 
used as filler, says Jacobson. 

In addition to its pact with 
Lowpower Community Televi- 
sion, Uhre expects that Vusic's 
projected television program 
featuring distributed clips 
should come on the air sometime 
in late October. 

He adds that Vusic will also 
begin distributing performance 
clips obtained through Stage 
Event Inc., a Dallas firm that 
has concert footage of numerous 
established and emerging artists 
filmed early in their careers. 

Four of the live clips -Modern 
English's "Gathering Dust," Joe 
King Carrasco's "Current 
Events," Jason & the Nashville 
Scorchers' "Little White Lies" 
(the word Nashville has since 
been dropped from the band's 
name), and the Crap Detectors' 
"Crimes To Humanity" -will be 
featured in Vusic's next two 
reels. JIM BESSMAN 

Study, Vidclip Violence Exaggerated 
BY MAURIE H. ORODENKER 

PHILADELPHIA Concerns about 
videoclip violence expressed by par- 
ents groups are exaggerated, be- 
cause rock videos have a long way 
to go before they match the violence 
and slow- motion mayhem that can 
be found on prime -time television, 
says a study released by the Annen- 
berg School of Communications at 
the Univ. of Pennsylvania here. 

According to George Gerbner, 
dean of the Annenberg School, 
there is no visual medium as violent 
as prime -time TV. He says there 
does not seem to be any specific rea- 
son for focusing on music videos as 
a source of excessive visual vio- 
lence. 

However, Barry L. Sherman and 
Joseph R. Dominick, professors at 
the School of Journalism and Mass 
Communication at the Univ. of 
Georgia who conducted the music 
video research, stop short of giving 
their blessing to music videos. An 
analysis of 42 hours of music videos 
led them to conclude that clips are 

violent, male- oriented, and laden 
with sexual content. 

However, about 75% of all prime - 
time TV contains violence, corn - 
pared with 56% of all concept videos 
that dramatize music. 

While the music videos are 
charged with a lot of sexual implica- 
tions, says the study, music videos 

The easiest thing 
to do to move 

a plot along 
is violence' 

don't have as much sex as prime - 
time TV -1.4 sexual episodes a min- 
ute vs. 1.8 a minute on prime time, 
the researchers found. 

However, the sex is more graphic 
on music videos than network TV. 
The sex in videos has a distinctly ad- 
olescent slant that is "long on titilla- 
tion and physical activity but devoid 
of emotional involvement," the 

study says. 
Women are often depicted as up- 

per -class sex objects who attract 
lower -class males, as in Billy Joel's 
"Uptown Girl" video, according to 
the report, which will be published 
in the Univ. of Pennsylvania's Jour- 
nal of Communications. 

Videos on MTV and on such net- 
work shows as "Friday Night Vid- 
eos" and "Night Tracks" rely less 
on action and more on the perform- 
ers and their music, says Gerbner. 
Prime -time TV shows, he says, have 
more violence because they have ex- 
tended plots -unlike three -minute 
music videos. 

"A plot needs something active - 
conflict and suspense. The easiest 
thing to move a plot along is vio- 
lence, and, most significantly, it's 
the cheapest thing available. It's not 
that violence is so popular with the 
viewers," says Gerbner, "It's just 
that it's cheap to produce." 

Researchers Sherman and Domi- 
nick found several key differences 
between videos, which are directed 
at teen -agers and young adults, and 

NEW YORK 

AWARD- WINNING VIDEO direc- 
tor Zbigniew Rybcznksi was at 
VCA Teletronics' Center Stage re- 
cently to shoot Missing Persons' 
video for "I Can't Think About 
Dancing." It's a hi -tech perfor- 
mance piece that employs various 
visual effects to produce colorful 
trails of light. Kris P. produced for 
ZbigVision. Michael Pelech served 
as director of photography. The clip 
supports the group's first single off 
its new Capitol album, "Color In 
Your Life." Rybcznksi previously 
used the facility to lens clips for 
Simple Minds and the Pet Shop 
Boys. 

Split Screen Productions com- 
pleted a video for "Love Is The 
Hero" with popular rocker Billy 
Squier. The conceptual piece was 
filmed on location in Manhattan 
with noted director Jim Yukich. 
Carl Wyant produced. Jeff Zim- 
merman served as director of pho- 
tography. The clip supports 
Squier's upcoming album on Capi- 
tol. Other video projects recently 
completed by the production compa- 
ny include New Edition's "Earth 
Angel," Bobby Jimmy & the Crit- 
ters' "Roaches," and Daryl Wil- 
liams' "Tender Love Attack." All 
were directed by Fisher & Preach - 
man. 

Columbia recording artist Lisa - 
Lisa's new clip for "All Cried Out" 
is a love story that is said to "por- 
tray the heartache of ending a rela- 
tionship in a setting as dramatic as 
the passion of Lisa's delivery." 
Filmed at a French Renaissance es- 

Vestron readies 
Titanic documentary 
for release before 
Christmas ... see 

page 64 

leo .ac 
tate, the piece was directed by Sim- 
eon Soffer. Julie Pantelich pro- 
duced for Soffer /Pantelich Pro- 
ductions. Joseph Yacoe was 
director of photography. Editing 
was done by Robert Burden. "All 
Cried Out" is the third single from 
Lisa's eponymous debut album. 

LOS ANGELES 

RAZOR PRODUCTIONS teamed 
up with Yngwie Malmsteen's Ris- 
ing Force to create a clip for "You 
Don't Remember, I'll Never For- 
get," the first single from the 
group's upcoming PolyGram album, 
"Trilogy." It was lensed in front of 
a live audience at Sire Studios as 
well as various locations on Holly- 
wood Boulevard and the Sunset 
Strip. It was produced and directed 
by John B. House. Bernard Aur- 
oux served as cinematographer. 
Postproduction work was per- 

formed by Jeff U'ren at CCR. 
Malmsteen and Razor are scheduled 
to film a full -length concert special. 

OTHER CITIES 

MTM RECORDING ARTIST Judy 
Rodman just wrapped the video for 
her new single, "She Thinks That 
She'll Marry." The performance 
piece was shot at Nashville's SIR 
Studios with director Coke Sams. 
It was produced by MTM chief exec- 
utive officer Alan Bernard and Stu- 
dio Productions' Mary Matthews. 
Jim May served as cinematogra- 
pher. Edited by LINDA MOLESKI 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track, Billboard, 1515 
Broadway, New York, N.Y 10036. 

Mister Meets Ms. MN VJ Julie Brown, at left, and part-time video host China 
Slick Kantner, right, were on hand for the recent New York performance of 
RCA's Mr. Mister. Enjoying the attention is guitarist Steve Farris. 

prime -time TV, which reaches out 
for the 25- to 40- year -old audience. 
They found women in videos more 
likely to be aggressors than victims. 
On prime -time TV, nonwhites are 
more apt to be victims than aggres- 
sors, while in videos, nonwhites are 
both equally. 

On prime -time TV, children, teen- 
agers, and adults all get abused. In 
videos, older adults, especially 
mother figures, are the predomi- 
nant aggressors. The young are 
regularly persecuted on video by 
their "establishment elders." Music 
videos, like prime -time television, 
depict a white, male world in which 
men outnumber women 2 -1, the 
study shows. 

Guide Has Tape 

Production Tips 

For Musicians 
BY STEVEN DUPLER 

NEW YORK Unsigned bands or 
small indie labels considering an in- 
vestment in a broadcast -quality vid- 
eoclip should consider browsing 
through "Music Video 101," a musi- 
cian's guide to the making of music 
videos. 

Author Timothy Dwelle- himself 
a musician, cameraman, and inde- 
pendent video writer, producer, and 
director -cautions that his volume 
is not designed to show musicians 
"how to operate video equipment 
and do it themselves," but rather 
how to save time and money and 
avoid ripoffs. 

"Music Video 101" avoids jargon 
and is written in a nontechnical, 
easy -to-follow style. The book looks 
first at pre -production planning. It 
includes a discussion of when film 
or videotape should be used and the 
importance of choosing the right 
song for a visual medium; a brief 
explanation of what is involved in a 
multicamera shoot; a section on the 
importance of a quality audio mas- 
ter; tips on lip- synching; and an out- 
line of small details like power re- 
quirements for location shoots. 

Other chapters discuss where to 
find video professionals, extras, and 
make -up artists; how a video story- 
board is compiled; and the various 
types of equipment required on a 
shoot -what they are and how they 
work. 

The chapter on editing offers a 
glossary of technical terms and dis- 
cusses how money can be saved in 
the editing stage. Also included is a 
rundown of the actual steps in- 
volved in the edit. 

Dwelle wisely includes a chapter 
titled "Legal Considerations," 
which includes a sample production 
agreement, a release form, and in- 
formation on copyright law. 

The looseleaf -type book -com- 
posed and edited on an Atari 520ST 
desk -top publishing system -is avail- 
able from DASH Entertainment 
Productions at a cost of $25. The ad- 
dress is P.O. Box 835101, Douglas - 
ville, Ga. 30135. 
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This report does not include videos in recurrent or oldie rotation. 
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BANGLES WALK LIKE AN EGYPTIAN Columbia 

BRONSKI BEAT C'MON C'MON MCA 

CARDENAS RUNAWAY Allied Artists 

PETER CETERA /AMY GRANT THE NEXT TIME I FALL Warner Bros. 

CRYIN' OUT LOUD LIVE IT UP Golda Bowlfish /GBF 

SAMANTHA FOX TOUCH ME RCA 

MAIDEN WASTED YEARS Capitol 

SO MANY WAYS Sire /Warner Bros. 

DON JOHNSON HEARTBEAT Epic 

KLYMAXX MAN SIZE LOVE MCA 

LEVEL 42 LEAVING ME NOW Atco 

LIMITED WARRANTY HIT YOU Atco 

QUEENSRYCHE GONNA GET CLOSE TO YOU EMI 

SISTER SLEDGE HERE TO STAY Atlantic 

POWER 

BREAKOUT 

MEDIUM 

ACTIVE 

NEW 

ACTIVE 

BREAKOUT 

NEW 

POWER 

MEDIUM 

BREAKOUT 

LIGHT 

BREAKOUT 

BREAKOUT 
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CYNDI LAUPER TRUE COLORS Epic 

LOVERBOY HEAVEN IN YOUR EYES Columbia 

MONEY TAKE ME HOME TONIGHT Columbia 

MONKEES THAT WAS THEN, THIS IS NOW Arista 

3 

4 

4 

5 

O DAVID LEE ROTH GOIN' CRAZY Warner Bros. 3 

CC TINA TURNER TYPICAL MALE Capitol 3 

Z 38 SPECIAL SOMEBODY LIKE YOU A &M 9 

Q BANANARAMA VENUS PolyGram 13 

Lu- BERLIN TAKE MY BREATH AWAY Columbia 10 

X BON JOVI YOU GIVE LOVE A BAD NAME PolyGram 5 

Q DAVID & DAVID WELCOME TO THE BOOMTOWN A &M 3 

CC *EURYTHMICS MISSIONARY MAN RCA 11 

*FABULOUS THUNDERBIRDS WRAP IT UP Epic 11 

GLASS TIGER DON'T FORGET ME EMI 4 

GTR THE HUNTER Arista B 

DARYL HALL DREAMTIME RCA 5 

*JANET JACKSON WHEN I THINK OF YOU A &M 3 

BILLY JOEL IT'S A MATTER OF TRUST Columbia 6 

HUEY LEWIS & THE NEWS STUCK WITH YOU Chrysalis 3 

MIKE + THE MECHANICS TAKEN IN Atlantic 8 

*ROBERT PALMER I DIDN'T MEAN TO TURN YOU ON Island 9 

REGINA BABY LOVE Atlantic 12 

LIONEL RICHIE DANCING ON THE CEILING Motown 3 

RUN- D.M.C. WALK THIS WAY Profile 10 

*STEVE WINWOOD HIGHER LOVE Island 12 

Lu Z AC /DC YOU SHOOK ME ALL NIGHT LONG Atlantic 5 

Q 'ART OF NOISE PARANOIMIA Chrysalis 9 

Ú 1- CINDERELLA SHAKE ME PolyGram 11 

Q CROWDED HOUSE MEAN TO ME Capitol 4 

Q DOCTOR & THE MEDICS SPIRIT IN THE SKY I.R.S. 8 

CC DOUBLE CAPTAIN OF HER HEART A &M 5 

HONEYMOON SUITE WHAT DOES IT TAKE Warner Bros. 10 

INXS KISS THE DIRT Atlantic 7 

JUDAS PRIEST PARENTAL GUIDANCE Columbia 4 

LOVER SPEAKS NO MORE I LOVE YOUS A &M 7 

*PAUL MCCARTNEY PRESS Capitol 7 

BILLY OCEAN LOVE ZONE Arista 4 

PET SHOP BOYS LOVE COMES QUICKLY EMI 5 

QUIET RIOT THE WILD AND THE YOUNG Epic 9 

R.E.M. FALL ON ME I.R.S. 3 

PAUL SIMON YOU CAN CALL ME AL Warner Bros. 2 

SIMPLY RED MONEY'S TOO TIGHT (TO MENTION) Elektra 16 

SMITHEREENS BLOOD AND ROSES Enigma 16 

THOMPSON TWINS NOTHING IN COMMON Arista 8 

DANNY WILDE BODY TO BODY Island 2 

NEIL YOUNG TOUCH THE NIGHT Geffen 6 

2 z BLOW MONKEYS WICKED WAYS RCA 6 

= Q BOYS DON'T CRY CITIES ON FIRE Profile 7 

CI Q ALICE COOPER HE'S BACK (THE MAN BEHIND THE MASK) MCA 6 

2 1-- 
Q 

THE CURE BOYS DON'T CRY Elektra 

JOHN FOGERTY EYE OF THE ZOMBIE Warner Bros. 

2 

2 

CC GENE LOVES JEZEBEL (HIP CLIP) HEARTACHE Geffen 5 

MANCRAB FISH FOR LIFE UA 5 

NU SHOOZ POINT OF NO RETURN Atlantic 4 

STACY Q TWO OF HEARTS Atlantic 3 

i- z STAN BUSH THE TOUCH Epic 5 

= Q CACTUS WORLD NEWS THE BRIDGE MCA 4 

I- JOE COCKER DON'T YOU LOVE ME ANYMORE Capitol 4 

Q RODNEY CROWELL LET FREEDOM RING Columbia 3 

W Q EUROPE THE FINAL COUNTDOWN CBS 10 

mCC BRYAN FERRY HELP ME Warner Bros. 4 

GREAT WHITE FACE THE DAY Capitol 5 

LUBA INNOCENT Capitol 2 

PETER MURPHY FINAL SOLUTION Beggars Banquet 4 

OINGO BOINGO DEAD MAN'S PARTY MCA 3 

ONE TO ONE ANGEL IN MY POCKET Warner Bros. 3 

POISON CRY TOUGH Enigma /Capitol 4 

THE RAINMAKERS LET MY PEOPLE GO -GO PolyGram 7 

STAN RIDGWAY CAMOUFLAGE I.R.S. 4 

THE SMITHS THERE IS A LIGHT Warner Bros. 2 

TIMBUK 3 THE FUTURE'S SO BRIGHT, I GOTTA WEAR SHADES I.R.S. 2 

UB40 SING OUR OWN SONG A &M 4 

I- z BRUCE COCKBURN CALL IT DEMOCRACY MCA - 

2 O_ ICICLE WORKS UNDERSTANDING JANE Beggars Banquet 
á F- PRIME MOVERS STRONG AS I AM MCA 

J H LOU REED VIDEO VIOLENCE RCA 

Q ROUGH CUIT DOUBLE TROUBLE Warner Bros. 2 

CC WENDY O. WILLIAMS REFORM SCHOOL GIRL Rhino 3 

BLUE IN HEAVEN CHANGE YOUR MIND Island 2 

0.1 JUDE COLE BACK TO SCHOOL MCA 3 

Z PETER HIMMELMAN 11TH CONFESSION Orange 5 

TEN TEN WHEN IT RAINS Chrysalis 5 

FRANK TOVEY LUDDITE JOE Warner Bros. 3 

TRUE BELIEVERS HARD ROAD EMI 2 

TSOL REVENGE Enigma 5 

THE WIND GOOD NEWS, BAD NEWS Midnight Intl. 2 

Denotes Sneak Preview Recurrent. ...MTV Exclusive. 

For further information, contact Jeanne Yost, director of music programming, 
MTV, 1775 Broadway, New York, N.Y. 10019. 
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Vdeo music 

Dancing For Keeps. Singer /dancer Hinton Battle, center, kicks high for the camera during the shooting of a documentary 

on the making of the soundtrack for "Playing For Keeps," an upcoming Universal Pictures /Miramax Films release. The 

documentary, titled "Playing For Film," includes interview footage with soundtrack artists Phil Collins, Simon LeBon, Sister 

Sledge, and Eugene Wilde, among others. 

New Videoclips 
This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable), label, pro- 
ducer /production house, director. 
Please send information to Bill- 
board, New Videoclips, 1515 
Broadway, New York, N.Y 10036. 

T. GRAHAM BROWN 
Hell In High Water 
I Tell It Like It Used To Be /Capitol 
Cynthia Biedermann 
George Bloom 

CAMEO 
Word Up 
Word Up /Atlanta Artists /PolyGram 
David Lang 
Larry Blackmon 

COPIES 
OF 

WEEKLY 
CHARTS 
are available from 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1984. 
Top LPs 1949 
through 1984. 
$3.50 per chart. 
Call or write: 

Billboard Chart Research 
1515 Broadway 
New York. NY 10036 

(212) 764 -4556 

CON FUNK SHUN 
She's A Star 
Burnin' Love/ Mercury PolyGram 
Mark Freedman, Bonnie Sills 
John Dahl 

GLASS TIGER 
Don't Forget Me When I'm Gone 
The Thin Red Line /Manhattan 
Allen Weinrib 
Rob Qurtly 

HUMAN LEAGUE 
Human 
Crash /A &M 
Vivid Productions 
Andy Morahan 

FREDDIE JACKSON 
Tasty Love 
Just Like The First Time /Capitol 
Jon Small /Picture Vision 
Peter Israelson 

SHIRLEY JONES 
Do You Get Enough Love 
Always In The Mood /Manhattan 
Marina Gargenti 
George Bloom III 

LEVEL 42 
Leaving Me Now 
World Machine /Polydor /PolyGram 
Ruth Orme 
Nigel Dick 

LUBA 
Innocent (With An Explanation) 
Between The Earth And 5k. , Capitol 
Toby Courlander 
Greg Masuak 

MELBA MOORE WITH FREDDIE JACKSON 
A Little Bit More 
A Lot Of Love /Capitol 
Jon Small /Picture Vision 
Peter Israelson 

PET SHOP BOYS 
Love Comes Quickly 
Please /EMI America 
Richard Bell 
Andy Morahan. Eric Watson 

QUEENSRYCHE 
Gonna Get Close To You 
Rage For Order /EMI America 
George Bloom Ill 

Court Falkenburg 

R.E.M. 
Fall On Me 
Lites Rich Pageant I.R.S. 

R.E.M. /Athens, Ltd. 
Michael Stipe 

THE STATLERS 
Only You 
Four For The Show /Mercury/PolyGram 
Billy Galvin 
Billy Galvin 

TRUE BELIEVERS 
Hard Road 
True Believers /EMI America 
Sally Norvell 
Tamra Davis 

BEAU WILLIAMS 
There's Just Something About You 
No More Tears /Capitol 
David Bando 
Peter Allen 

PROMOTIONAL 
MUSIC VIDEO 

Available on 1 Hour Tape Compilations to colleges, nite clubs, and other 

public venues throughout America. 
We provide: Newest Releases Call us today to see if you 

Quick Service qualify to receive promotional 
Highest Quality videos on a monthly basis. 

¡¡!! 

Low Cost 
//¡/ 

1.Q.atr2£12C£ GYZf£2f2.2l.S£17 J/2C. 
#1 way of staying on top of video music 

Dial (201) 667 -7575 

BILLBOARD SEPTEMBER 13, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


b I I I sos ra sa iues WESTWUUD UNE 

A Billboard Advertising Suoprement 

www.americanradiohistory.com

www.americanradiohistory.com


The 

Music 

©1986 MCA Records, Inc. 

Entertainment 

oup 

www.americanradiohistory.com

www.americanradiohistory.com


T A B L E O F C O N T E N T S 

5 Norm Pattiz & Westwood One: 
Advancing The Frontier Of National Radio 
Mort Kamins profiles company founder and chairman, growth 
of business. 

9 Creating The New Mutual 
Rudy Maxa details changes since Westwood One's acquisition. 

11 

14 

19 

21 

25 

27 

28 

Westwood One's Mobile Studios: 
On Location Throughout The Nation 
David Gans spotlights WW1's mobile studio operation. 

Westwood One's BBC Connèction: 
It's Revolutionary! 
Ian Whitcomb outlines WW1 's role as exclusive U.S. distributor of 
BBC music & interview programming. 

Financing Westwood One's Phenomenal Growth 
Bill Battison, WW1 is executive vice president and chief 
financial officer, discusses bottom line. 

Programs, Personalities & Producers: 
Westwood One /Mutual's Heart & Soul 
Ray Richmond profiles companies' programs and the people who 
make them happen. 

Mutual's News & Talk Operation 
Strengthened By Westwood One 
Veteran newsman Daniel Schorr talks with Ron Nessen, Mutual's 
vice president /news & special programming. 

Mutual Sports: 
Tradition, Excellence, Excitement! 
Notre Dame head coach Lou Holtz offers a view from the gridiron. 

Network Radio's Winning Combination Expands 
Delivery, Service To Advertising Community 
Mutual co- president Art Kriemelman and WW1 vice president/ 
director of advertiser sales Ron Hartenbaum on companies' 
reorganization and expansion of sales teams. 

30 Sharing Westwood One's Strength In National Radio 
Works Well For New York's WNEW -FM & AM 
Michael Kakoyiannis, stations' vice president /general manager, 
looks at Westwood One from radio station's standpoint. 

33 Westwood One: Seeking The Opportunity To Serve 
Actor /writer /involved Tim Reid spotlights company's social 
consciousness and contributions. 

35 The Big -Event Philosophy: 
Meeting The Challenge First, Biggest And Best 
Deborah Hastings focuses on one of keys to Westwood One's 
success. 

37 Westwood One's Music Marketing: 
Media -Driven Tour Sponsorships 
Rip Rense details company's innovative sponsorship 
of major tours. 

Norm Pattiz 

Art Kriemelman 

lack Clements 

Brian Heimerl 

Bill Battison 

Ron Hartenbaum 
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Norm Pattiz & Westwood One: 
Advancing The Frontier Of National Radio 

B Y M O R T K A M I N S 

Not much has gone 
wrong for Norm Pattiz 
since he founded 
Westwood One in 
1974 as a one -man 
band fueled mostly by 
energy and chutzpah. 
Today, after December 
1985's purchase of the 

52 -year old Mutual Broadcasting System, Pattiz helms 
a Westwood One which, in terms of gross revenues 
and commercial time for sale, is the second - 
largest - and fastest growing - radio network in the 
country. 

Even before acquiring Mutual, Westwood One had 
carved out a singular niche in the radio business. 
Known for years as the nation's leading producer and 
distributor of nationally sponsored radio pro- 
grams - dominating the rock concert and youth - 
oriented formats - Pattiz admits that much of the 
financial and advertising communities still viewed the 
company as "an eclectic boutique operation with a 
small cultish following. By acquiring Mutual we cata- 
pulted ourselves in a single move to probably the key 
player in the network radio business." 

The scruffy new kid on the block who had to fight for 
acceptance in the radio community is all grown up. 
Westwood One now does business with more than 
250 national advertisers including 24 of the Top 25. 
And, during spring '86, Pattiz found himself basking in 
the "totally unexpected" pleasure of being named 
Radio Executive Of The Year by the Gallagher Report, a 
respected trade magazine. Pattiz and Westwood One 
have clearly come a long way; no one - not even the 
supremely confident Pattiz - would have dared pre- 
dict such a future when he began Westwood One. 

In 1974, Pattiz was sales manager at KCOP -TV, an 
independent station in Los Angeles, with vague ambi- 
tions of one day managing a TV station. "Starting my 
own business had never even crossed my mind," he 
now recalls. Then, out of the blue, a pink slip arrived. 
He was being replaced by the station manager's little 
brother. 

Pattiz found himself with $10,000 in the bank, a 
working wife, no job and no plans. Fate surely lurked 
in the shadows, though, because one day he and a 
friend were listening to L.A. radio station KGFJ's 52- 
hour salute to Motown Records, and Pattiz began won- 
dering whether radio shows like that were ever syndi- 
cated nationally as TV shows were - bartered to local 
stations in exchange for approximately 60% of the 
advertising time, which the syndicator then could sell 
to national advertisers. 

"Westwood One had to establish cred- 
ibility and we did it by out -detailing 
the competition. We came in more 
'buttoned -up.' " 

Driven by "a sort of fear, not knowing what else I 

would do," Pattiz started talking to people in the radio 
business and found barter almost non -existent. "What 
little syndication there was in radio was mostly for 
cash and it was all perceived as totally flaky by adver- 
tisers, ad agencies and radio stations. It was mostly 
moonlighting disc jockeys, production guys, station 
managers - people who could put together a good- 

Mort Kamins is a freelance journalist who writes for Esquire maga- 
zine, among other publications. 

Norm Pattiz, Westwood One Inc. founder and chairman, and 
CEO of the Westwood One Radio Networks and the Mutual 
Broadcasting System. 

sounding radio show but didn't have the foggiest 
notion of how to deal with a national advertiser or how 
to market the program. That's what I broughttothe mix." 

Pattiz had little money but he knew he "didn't want 
this to be a business out of my bedroom," so he 
incorporated, sublet a Wilshire Boulevard office 
in the Westside Los Angeles suburb of Westwood 
(hence the corporate 
name), and bought 
some tony stationery. 
He lined up a deal 
with Motown and 
KGFJ to produce a 24- 
hour Sound Of 
Motown program, 
convinced three 
national advertisers to 
sponsor it, then 
launched a year -long 
effort to barter his 
show across the 
country. 

Right away, he 
found that if he was 
going to climb the lad- 
der of success, he'd 
first have to build the 
ladder himself. "Radio 
stations wouldn't take 
my calls, wouldn't 
return them," he 
remembers. "But I 

learned that if I called 
50 times and they 
didn't take my call, on 
the 51st time they 
might and if they did 
they might take the 
program." 

The Sound Of Motown brought Westwood One 
more than $100,000 in revenues, not enough to pay 
Pattiz a salary but enough to keep the fledgling com- 
pany going. Adding more programs - short -form 
interview shows, Dr. Demento's inspired insanity - 
Pattiz used the perceived flakiness of the syndication 
business to his advantage. "Westwood One had to 

establish credibility and we did it by out -detailing the 
competition. We came in more 'buttoned -up.' Even 
when previous syndicators had put a program together 
and got advertisers to buy, the advertisers often didn't 
know if the program had even been aired. Stations 
didn't always live up to their contracts, or you couldn't 
prove they had. I found they will live up to their 
commitments if you tell them what they're to do and 
keep reminding them of it. That's the mundane, boring 
part of the business, but it's absolutely essential." 

It's obvious that Westwood One is doing it right; the 
company's growth has been little short of phe- 
nomenal. Once housed in that tiny Wilshire Boulevard 
office, the company now owns and occupies a 7,600 
square -foot building in Culver City where its produc- 
tion facilities are located and a 14,000 square -foot 
building nearby housing its executive, sales and mar- 
keting offices. It also leases offices around the country 
and in London, England. 

Pattiz is convinced that Westwood One will con- 
tinue its rapid growth. "The network radio business is 
growing by leaps and bounds, and we intend to cap- 
ture a growing share of an already expanding market," 
he says. "TV costs are way up while network viewing 
levels are down. Advertisers know we'll deliver large, 
demographically specific audiences. One of the key 
reasons network radio is growing is what we've 
brought to it. When we first started, entertainment - 
based special programming hardly existed. Today it's 
an $80 million business and we bring to the party 
maybe 50% of that. A large part of network radio's 
growth has come from the segment in which we're 
clearly the dominant player." 

Much of Westwood One's success, Pattiz believes, 
lies in its superior ability to make the "right marriage of 
program and advertiser." And that, in turn, results from 
the decision several years ago to make Westwood One 
a totally vertically integrated network. "With the 
exception of news and some sports, most radio net- 
works buy entertainment from outside producers. We 
don't. We create, produce, send out to stations, sell 
time to advertisers, send out proof -of- performance 
affidavits to stations. In many cases we have a much 

Pattiz, Bob Dylan and Tom Petty- True Confesions at the press conference announcing Westwood One's 
exclusive tour sponsorship. 

closer relationship to advertisers, because it starts with 
the creative process. Many times there's joint creative 
input between the client, the agency and Westwood 
One - to our advantage." 

Westwood One can operate this way because a few 
years ago it built production facilities at its headquar- 
ters. It no longer had to rent someone else's studio. The 

www.americanradiohistory.com

www.americanradiohistory.com


company then inves- 
ted $500,000 in a 

state -of- the -art mobile 
recording studio, later 
adding two more. 
Based in Los Angeles, 
Cleveland and Boston, 
they criss -cross the 
country recording live 
concerts with the 
finest technology 
available. Also, since 
more than 4,000 U.S. 
radio stations can now 
receive programming 
distributed by satellite, 

Westwood One built its own satellite Earth transmis- 
sion and reception facility. Live satellite broadcasts of 
major concerts and events like Radio USA For Africa, 
Live Aid, Farm Aid II and the Amnesty International 
Conspiracy Of Hope tour finale have added immea- 
surably to the company's esteem. 

"We have total quality control," Pattiz notes, "and 
it's extremely cost -effective. Artists appreciate the care 
we take with our production values, and at the same 
time we're the low -cost supplier of programming to 
advertisers and radio stations." 

The acquisition of Mutual, Pattiz believes, secures 
Westwood One's future. "The growth in Westwood 
One and in network radio is not going to be in younger 
demographics," he points out. "It's going to be in adult 

"The growth in Westwood One and in 
network radio is going to be in adult 
demographics. The population is get- 
ting older. Mutual helps us solidify our 
position in the adult area." 

demographics. The population is getting older. Mutual 
helps us solidify our position in the adult area." 

With a potent news operation headed up by former 
White House press secretary Ron Nessen, affiliation 
agreements with more than 800 stations, and radio's 
preeminent talk show host, Larry King, Mutual 
brought some valuable assets to Westwood One. 

Ask Pattiz what Westwood One brought to Mutual 
and he ignites. "It's the perfect acquisition, a classic 
case of two plus two equals five. Look at Larry King, for 
example. He's the most visible guy on national 
radio - a national star. Mutual used him to get radio 
stations to affiliate with them, but they never really 
focused on the revenue -generating potential of the 
program. We moved Larry's start time up to 11 p.m. 
(ET) instead of Midnight, then took the 11 p.m. to 1 

a.m. slot - the highest -rated segment - and sold it 

separately, so that the overall rate structure for Larry 
King rose dramatically. Spots running between 11 -1 

now go for ten times the previous rate. Did the cost of 
producing Larry King go up? Not a penny. It seems 

simple, but you get that kind of synergy when the most 
energetic company in the national radio business gets 

involved. Then we signed Toni Grant and slotted her 

two hours as lead -in to Larry King. If there's a better 
one -two combination in talk radio, I've never heard it. 

And the ratings for both shows reflect it." 
The remarkable coup of acquiring Mutual should 

not obscure the company's ongoing vigorous internal 
growth. "We expect to grow our inventory - the 
number of commercials we can sell to national adver- 
tisers - by about 10% a year," Pattiz vows. "You can 

expect to see new programs, services, newscasts and 

sporting events on a continuing basis." 
Westwood One and Mutual now produce more 

than 40 regularly scheduled programs. Since the 
company went public in April '84, Westwood One 
created, among others, Line One, a live- via -satellite 

music, interview and call -in show; three new pro- 
grams for the middle -of- the -road /nostalgia format, 
Encore, Musical! and That's Love; and for the con'tem- 
porary hit radio format, Future Hits and Scott Shan- 

non's Rockin' America Top 30 Countdown. The 
company also developed new shows for the booming 
Spanish -language market, including Mundo Artistico; 
Live From The Apollo, music and entertainment from 
the famous Apollo Theatre in New York; Only Yester- 

day, a program of news and retrospectives from the 
Mutual archives; and Psychedelic Psnack, a daily 
flashback to the '60s aimed at an upper- demographic 
youth audience. 

Meanwhile, the company continues to utilize one 
of its great resources - the tape library. A glow of 
paternal pride suffuses Pattiz when he talks about it: 

"It's probably the biggest hidden asset the company 
has," he says, "even though it's reflected on our bal- 
ance sheet. Its importance to Westwood One is much 
greater than what we carry on our books and it's 

probably the single most important barrier to entry 
which assures our position in this business. For a 

company to go out and become an instant Westwood 
One they'd have to duplicate 12 years of interviews 
and concerts and access to entertainment material that 
Westwood One has and uses over and ever and allows 
us to be the low -cost producer in the industry. 

"Here's an example. Last year we produced the Isle 

Of Dreams Festival, billed as 'the greatest rock concert 
that never happened.' It took place 'just off the 
coast' - the coast of where depended on where you 
were listening. We went to our tape library and pulled 
out fantastic performances from most of today's major 
artists. The cost of producing the program was almost 
nil. So to the extent we use our tape library in produc- 
tion of new programs, our cost of operation is far lower 
than anyone else's could possibly be." 

All of that exclusive material - the taped concerts, 
the interviews and other material - is logged in corn - 

puters, categorized and sub -categorized and cata- 
logued on a universal tape counter so that a producer 
can find in moments a specific performance or inter- 
view excerpt. 

This kind of creative use of past material, Pattiz 

notes, is another example of what Westwood One's 
innovative approach brings to Mutual. "The place 

where we keep our tapes is called the 'tape library,' a 

valuable resource we talk about over and over again 

and that we use to benefit the company and its share- 

holders. Mutual has been in business 52 years and 

obviously the things broadcast over the Mutual Broad- 
casting System must have tremendous historical and 

practical value. The place where they kept those tapes 

was cal led 'the morgue!' That's how two different com- 
panies looked at similar resources. There's no reason 

why Mutual's past life shouldn't be on the air, and 
we're already starting to do that." 

After Westwood One went public in April '84, two 
more successful public stock offerings and a two -for- 
one stock split have followed. "Clearly, we're now 
perceived by the financial community as a dynamic 
company that's here to stay," Pattiz says. "We've been 

able to raise money to finance our expansion and after 
the last public offering we're debt -free." 

Since it first became public, the stock of Westwood 
One has been a stellar performer, making its share- 
holders - particularly Norm Pattiz - extremely 
happy. As CEO of a company with more than 300 

"If there's a radio with a listener on the 
other side, wherever in the world, 
we'd like him to be able to hear West- 
wood One and Mutual programming. 
That's what it's all about." 

employees now, Pattiz believes a key role for him is to 
be "keeper of the atmosphere, the guy who sometimes 
has to supply much of the creative drive. For me, the 
money part has been asked and answered. Now it's 

about how we can realize our full potential." 
Special events programming will remain central to 

the company's business. "We'll do well over 50 spe- 
cial events this year." Pattiz says. "There will be more 
big event specials and live events than ever before. 
When it comes to live radio we do more of it than 
anybody, and we like that." 

The process of upgrading affiliates will also con- 
tinue. One telling example: when Westwood One 
bought Mutual, the latter had two New York City 
affiliates, one of which was a low -rated station. Within 
a month, Mutual's affiliates included WNEW -AM, 
WOR and WHN - all top radio stations. "We effec- 
tively increased the listening audience to Mutual in 

New York City six or seven times and it didn't cost us 

any more money. The strength of a radio net- 
work - and the rates it can charge advertisers - is pro- 
portionate to the strength of its affiliates, and we intend 
to keep working in that area." 

Another trend -setting segment of Westwood One's 
business is the sponsorship of major tours by top rec- 
ording artists. Commencing in 1985 with immediately 
successful co- sponsorships with Coca -Cola USA of 
Foreigner's tour and with Chewels Sugarless Gum of 
Rick Springfield's, the company plans even more. "We 
totally sponsored the summer 1986 True Confessions 
tour by Bob Dylan and Tom Petty & The Heart- 
breakers," says Pattiz, "as well as Emerson, Lake & 
Powell's fall '86 tour. These sponsorships give us the 
ability to provide additional services to our three con- 
stituencies: artists, advertisers and radio stations. 
We're the only company in a position to offer this. 
We're the largest source of exposure for entertainment 
programming on network radio, so artists recognize 
our usefullness; we lessen the financial burden for 
advertisers, and radio stations get promotions and 
local associations they otherwise wouldn't be able to 
get. It's a great vehicle for us." 

Westwood One has gone international, too. With 
offices in London and joint venture deals made in 

1986 in Canada and Japan, Pattiz says, "we have our 
foot in the door to take advantage of what we think is 

going to be radio's international growth. If there's a 

radio with a listener on the other side, wherever in the 

world, we'd like him to be able to hear Westwood One 

and Mutual programs. That's what it's all about." 
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"Norm, you're still a 4 color kind of guy, in a black and white world!" 

PRESTONE GRAPHICS INCORPORATED 

LOS ANGELES WOODLAND HILLS NEW YORK. 
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Creating The New Mutual 
Westwood One, Mutual Team in Winning 

Combination 
B Y R U D Y M A X A 

Norm Pattiz remembers visit- 
ing Washington D.C. the day 
the company he founded and 
heads, Westwood One Inc., 
acquired the Mutual Broad- 
casting System for about $30 
million. In a hotel ballroom 
near the network's offices in 
December 1985 Pattiz faced 
Mutual employees skittish 
about their new owner. 

"I said that I was sure a lot of 
people were wondering if they 
were going to still be working 
here in six months," recalls Pat- 
tiz, who had bought a money - 
losing company. "I said I wasn't 
going to insult their intelligence 
and say that no one had any- 
thing to worry about. I told them as individuals, they 
each probably had a better idea if they'd be there in six 
months than I did." 

Then Pattiz gave his audience a profile of the kind of 
people who succeed in his world. 

"If you're the kind of person who likes to get up 
every morning because you're looking forward to your 
job, where time moves quickly, who isn't looking to 
see when the next coffee break is, then there is a good 
opportunity you'll be around in six months," Pattiz 
said. 

Less than a year after that point -blank speech, Pattiz 
noted with satisfaction that for the first time in years, 
Mutual is earning a handsome profit. With hands -on 
management by Westwood One, Mutual repositioned 
some programming, added new talent and 
reorganized the combined companies' advertiser sales 
forces. Those moves earned kudos from the financial 
community; the value of Westwood One as a public 
company has nearly doubled since the company 
announced the acquisition of Mutual. 

Pattiz quickly chopped about $10 million from 
Mutual's operating budget; about 70 of 300 employees 
found other jobs. 

"While that won't go down in history as one of the 
huge bloodbaths of all time," says Pattiz, "it was 
clearly a traumatic situation for some people in the 
company and even for us. No one likes to let people 
go." 

With the purchase of Mutual, co- president Art 
Kriemelman began to "fine tune" the sales staffs of 
Westwood One, whose primary offering is youth - 
oriented entertainment, and Mutual, whose strengths 
are news, talk and sports. In New York, enter- 
tainment programming once sold by Mutual sales 
staffs was shifted to Westwood One's sales force. 
Mutual's team then concentrated on what it did best. 

Changes made on the programming front started 
with the move of The Larry King Show from a Midnight 
start time to 11 p.m. Westwood One also signed Dr. 

A Winning Combination Indeed - Westwood One Inc. Chairman and Mutual CEO Norm Pattiz flanked try Mutual Co- 
Presidents Art Kriemelman (left) and lack Clements (right). 

Rudy Maxa is a senior writer at The Washingtonian magazine. 

Toni Grant, the Los Angeles -based radio psychologist, 
to host a weeknight, two -hour talk show. Since Grant's 
debut last spring, more than 140 stations have signed 
aboard. America In The Morning, hosted by Jim 
Bohannon, is carried on about 250 stations between 5 
a.m. and 6 a.m. And in addition to her daily entertain- 
ment reports, Rona Barrett 
began a series of hour -long 
entertainment specials. 

In the category of hard 
news reports, Mutual restruc- 
tured its clock, offering five 
minutes of news on the hour, 
two minutes on the half -hour, 
and one -minute updates at 
:25 and :55. 

"That gives our stations 
more flexibility to work one or 
more of our newscasts into 
their format," says Jack Clem- 
ents, who with Kriemelman 
oversees Mutual's operations 
from his position as co- 
president. 

A 12 -year veteran of 
Mutual, Clements says he was 
struck by Westwood One's 
day -to -day involvement in 
every facet of Mutual's 
operation. 

"And Westwood One listens to affiliates," says 
Clements, "because that's what made them successful 
through the years- finding out what the stations 
wanted and creating programming for them. It's a little 
unusual for networks to listen to affiliates and say, 
'What do you want us to do ?' The old philosophy was, 
'We know what's best for you, we'll create this pro- 
gram, here it is, and you carry it.' We say, 'What do 
you want ?' and if we can make a viable vehicle, we'll 
do it." 

And how are the numbers? 
In the February 1986 RADAR rating survey, Mutual 

showed a 25 per cent increase in the network's target 
demographics of the 25 to 54 age group, followed by 

As in the past, Westwood One and 
Mutual presented the entertainment at 
the spring '86 National Association of 
Broadcasters convention in Dallas. 

another up book in July, says 
Clements. 

In the coming months, West- 
wood C'ne chief Pattiz says, "We're 
going to be much more conscious 
of the type of quality of program- 
ming that Mutual puts out. One of 
the ways we'll be able to make 
Mutual even more profitable is by 
putting out more types of program- 
ming that stations want to air." 

Kriemelman notes that some sta- 
tions in the Pacific time zone are carrying The Larry 
King Show live at 8 p.m. It's a trend Kriemelman thinks 
might gain momentum, which, of course, would 
increase both the show's audience and, just as night 
follows day, ad revenue. 

(In an ironic footnote, Pattiz confirms Westwood 
One had talked with King 
before he renewed his six -fig- 
ure contract with Mutual last 
year. "In order to get Larry," 
jokes Pattiz, "we had to buy 
the whole network. ") 

if the union of Westwood 
One and Mutual was a mar- 
riage - and in a way, it is - 
the first year would receive 
high marks. Pattiz said he 
never doubted otherwise. 

'There was a certain syn- 
ergy because Mutual was not 
one of the 'alphabet networks' 
owned by a much, much 
larger communications com- 
pany," says Pattiz. "We felt 
we were the same. We'd 
been competing against ABC, 
NBC and CBS since we'd 
been in business, and so 
had Mutual." 

Not that there weren't per- 
ceived differences in the beginning. 

"I was supposed to be this rock & roller from Califor- 
nia who just drank white wine and ate quiche," says 
Pattiz, "while someone like Jack Clements was sup- 
posed to be the crusty, older network pro who had 
silver hair and a mustache." 

Jack Clements is an older network pro with silver 
hair and a mustache, but as Pattiz points out, he's co- 
president at Mutual because he's good at what he 
does. Clements returns the compliment by pointing 
out that the 52- year -old network is now "at its highest 
paint in terms of both ratings and revenue. That cer- 
tainly speaks well for Mutual's Westwood One 
ownership." If 

Peggy Solomon, Mutual's vice president /operations. 
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Westwood One's Mobile Studios: 
On Location Throughout the Nation 

Number One In Concert Recording, 
Big -Event Audio Distribution 

B Y D A V I D G A N S 

The growth of West- 
wood One's remote 
recording and live 
broadcast facilities has 
paralleled the com- 
pany's rapid expansion 
in other areas. "All the 
Westwood One units 
continue to be state -of- 

the- art," says Richard Kimball, vice president/director 
of mobile recording. "We listen to what artists and 
producers and engineers have to say, and we act 
accordingly. We're always adding new equipment." 

Westwood One now operates three remote units: 
Concertmaster 1 (a.k.a. The Truck), based in Los 
Angeles; Concertmaster II (a.k.a. The Bus), based in 
Cleveland; and the most recent addition, Con- 
certmaster III (a.k.a. The Magic Bus), the Boston -based 
unit formerly operated by Starfleet Blair, which has 
been upgraded and now also serves as an audio dis- 
tribution center for live radio broadcasts used in con- 
junction with the other Westwood One mobile units. 

No other radio network has such a division. 'All 
three trucks are going like crazy," says Kimball. "This 
year we'll probably do 250 shows - not counting the 
shows we do for the Live From Gilley's series. That's a 
lot of recording. 

"And, we're not just confining ourselves to rock & 
roll, R &B, pop or country," Kimball adds. "We also go 
out and record all the major Spanish artists in concert 

Action Central- Concertmaster l's master control room. 

for use in our Mundo Artistico series, which includes 
the only regularly -scheduled Spanish concert program 
on the air. We record those acts all over the country." 

Biff Dawes, the company's chief engineer for loca- 
tion recording, came to Westwood One from Wally 
Heider Recording, where he had done a lot of remote 
work recording concerts for the network. "When Film - 
ways sold Wally Heider's," Dawes explains, "it was 

David Gans is music editor of Mix Magazine, producer of KFOG- 
FM/5an Francisco's Deadhead Hour, and author of Talking Heads: 
The Band And Their Music (Avon Books). 

Pattiz launched the $500,000 Concertmaster I and 
the mobile recording division in April 1982 (people 
are still talking about that party, too!), with Dawes at 
the helm. His crew includes engineer Mike Carver, 
stage coordinator Glenn Sigmund and L.A. location 
recording director Doug Field. 

Concertmaster II hit the highway in January 1984, 
braving the dead of winter to catch 'em live on stage. 
Its crew includes Midwest director of mobile record- 
ing Dale Peters, assistant engineer Roseanne Long - 
worth and stage coordinator Michael Horner. 

And the newly refurbished Concertmaster 111 rolled 
in July 1985, with 
WW1's East Coast 
director of special pro- 
jects Sam Kopper at 
the wheel. His team 
includes chief engi- 
neer Bob Demuth, 
broadcast coordinator 
Steven Corbiere and 
stage coordinator Ross 
Humphrey. 

Dawes points out 
!hat Westwood One's 
three company -owned 
facilities not only save 
scheduling headaches 
and a great deal of 
money, but also en- 
able Westwood One 
to maintain quality 
control. "When you 
rent a truck, they often 
show up with different 
personnel, different 

equipment, or whatever from one show to the next," 
he notes. "This way we know what's going out, and 

Tracking in Tucson -Concertmaster I caught Rick Springfield during his WW1/Chewels- sponsored 
Cathode Ray tour. Former Springfield manager Dana Miller is at left, with Richard Kimball at right. 

taken over by new management that never really pur- 
sued that business. One of the reasons Norm [Pattiz! 
built the Concertmaster 1 truck was that he saw the 
need for a good facility in Southern California." (Continued on page WO -17) 

Rockers Release Records 
Recorded By Reels On Wheels 

"We've done work with them in the past, so it's 
because we figured these are the people who know 
our act, know our thing. It's not like we have to 
break in some rookie. We just get out there and plug 
in and let it go. They're saying, 'Oh, we know 
George he makes mistakes! That's part of his 
gig 

At Westwood One's studios for an appearance on 
the Line One call -in show, ace guitar -slinger and 
rock & roll wildman George Thorogood is explain- 
ing why he tagged the company's mobile studios to 
record the performance that became his very first 
live album, George Thorogood & The Destroyers 
Live, released by EMI America in August '86. 

"We've been sayin' we wanted to do a live album 
for 10 years now - it's about time we documented 
this tomfoolery!" 

The occasion was a performance the previous 
May 23 at the Cincinnati Gardens to benefit the 
local Free Store /Food Bank, and Westwood One's 
Dale Peters, Roseanne Longworth and Michael 
Horner were backstage with The Bus to capture the 
moment. 

Westwood One's reels on wheels have caught 
many performances that went on to be released to 
consumers on record and /or video. During the last 
few years, Westwood One -recorded singles have 
been released by Bryan Adams, Tina Turner, Lover - 
boy, Angel City, Pretenders, Molly Hatchet, Tommy 
Tutone and others. Duran Duran, Styx, the HSAS 
band and, of course, Lonesome George and The 
Destroyers, among others, have released live 
albums. Audio has been provided for long -form 

and short -form videos by such artists as REO Speed - 
wagoi, Fleetwood Mac, The Cars, Christine 
McVie, The Tubes and Huey Lewis & The News. In 
fact, Huey and the guys' c3ntribution to the multi - 
platinum USA For Africa zlbum, "Trouble In Para- 
dise," was recorded in San Francisco by Biff Dawes 
and h s crew. 

"The most significant thug about all that," notes 
Richard Kimball, "is that the artists, managers and 

Lonesome George Thorogood waits on Line One. 

record companies approached Westwood One 
with the idea, rather than the other way around. 
They liked the quality of tie concert recording so 
much that they paid us the ultimate compliment of 
releas ng the performance :ommercially - which 
think s testimony to the e <cellence of our people 
and the equipment they operate." 

- Stephen K. Peeples 
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TO NORM AND EVERYONE AT 

WESTWOOD ONE 
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FUTUR_HITS 

NANCY CONOVER (WRITER /PRODUCER) 
STEPHEN PEEPLES (ASSOCIATE PRODUCER) 
MICHAEL JORDAN (PRODUCTION AND ENGINEERING) 

& THE FUTURE HITS TEAM 
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Westwood One's BBC Connection: 
It's Revolutionary! 

B Y I A N 

Once upon a time, 
long ago in the 1960s, 
I found myself in- 
volved in the original 
British Invasion. While 
The Beatles were put- 
ting art into pop, The 
Rolling Stones were 
sociologizing with 

"Satisfaction" and even weightier artistes like Pink 

Floyd were readying their cultural weapons, I was 

breathlessly praising the Glories of Youth in an 

orgasmic effort called "You Turn Me On." It was nice 
to ride this historic wave, even if I was only a part of the 

frothy foam. 

W H I T C O M B 

Hawaiian shirt, chipped in with, "That's all very well 
and good, Mate, but such shows don't pay the BBC's 

bills." And what does? "Simple - it's our rock output 
that makes the world go 'round and makes Britain go 

rocking around the world. The bottom line is in our 
music sales." 

At first I was surprised. I'd always associated Auntie 
Beeb (as she is known in Britain) with traditional mid- 
dle class values, not with the taste -testing, outer limit - 
teetering of the best of rock. Only by chance does the 

odd Monty Python or Goon slip past Auntie's ample 

bosom. And yet, since the dawn of Mersey Beat, the 

BBC has been amassing a veritable arsenal of all that's 

hot and current in pop music. 
Radio, despite video, is still the best cannon for the 

dissemination of music - and 
in America sits the real heavy 
artillery: networks, syn- 
dicators, satellites ready to 
drop their jumping bundles 
on the electronic village. So, 

after tea and thank -you, Alan 
Bilyard and his Merrie Men 
headed for nearby Culver 
City. Their destination: a con- 
verted carpet warehouse that 
now boasts the snazzy -sharp 
offices of the Westwood One 

It was the first strategy session following the super 

deal which had been inked between Westwood One 
and the BBC Transcription Service only days before in 

London. The two giants had finalized a three -year pact 

giving Westwood One exclusive distribution rights 
throughout the United States of the vast BBC archives 
of recorded pop concerts, interviews and special 
programs. 

"We've been well aware of the importance of BBC 

programming on American radio as a competitor for 
the past 10 years," Pattiz said then. "The advantages of 
this new distribution agreement to our radio stations 

and advertisers are obvious. But the real impact will be 

with the artists. Now concerts recorded by the BBC or 

"Since the dawn of Mersey Beat, the 
BBC has been amassing a veritable 
arsenal of all that's hot in pop." 

Westwood One can in many cases be aired by both." 
Indeed, until this historic deal most BBC pop shows 

had been available spottily, or were trapped by 
gadgeted short -wave radio hams, or were received 
(between parliamentary news) by those lucky enough 
to catch the BBC World Service while crossing Siberia. 
Bootleg cassette services, even in Poland and 
Afghanistan, had been doing a roaring trade serving 
up precious early Beatles interviews originally broad- 
cast by the Beeb. All this murky business would now 
be swept away by the new BBC /Westwood One 
arrangement: "We are confident," said Alan Bilyard, 
"that our association with this dynamic organization 
will bring our programs to vast new audiences at a time 
when British rock music enjoys unparalleled prestige 

throughout the world." 
Time was when there was 

The Beatles- Premiere BBC performers. 

Now, in the calm, collected and quite corporate 
1980s, one is simply relieved to have survived the 
wrath that followed thcse innocent, halcyon times. 
These days I host a pop music program on KCRW, a 

National Public Radio station in sunny Santa Monica - 
by- the -sea, near Los Angeles. We're proud of our daily 
ration of civilized radio drama sent to us on vinyl by 

courtesy of the BBC's Transcription Service. We have, 

over the years, presented works by Charles Dickens, 
Jane Austen and Somerset Maugham. We air the 
culture of the wine, cheese and brie set. 

So we were very thrilled when, during the late 
summer in 1985, we 
were paid a visit by 
Alan Bilyard, head of 
the BBC's Transcrip- 
tion Service. He took 
tea with us, served by 
our favorite mechan- 
ical butler, the vending 
machine. I was waxing 
eloquently about the 
BBC's marvelous 
Scotland Yard series, 
about Lord Peter 
Wimsey, about the 
Flower Arranging 
Mystery - when one 
of Mr. Bilyard's 
assistants, a springy 
cockney wearing a 

Ian Whitcomb is a retired British Invader (1965's "You Turn Me On" 

is his one and only big hit) and "pop presenter" who has also written 

numerous books on popular music, including Rock Odyssey -A 
Chronicle Of The '60s (Doubleday) and the recently -published 

update of his acclaimed history of the music business, After The 

Ball - Pop Music From Rag To Rock (Limelight Editions). 

Norm Pattiz and BBC Transcription Service Chief Alan Bilyard sign on the dotted line. 

Radio Networks, America's leader in the production 
and distribution of all that is au courant and de rigeur 

in nationally sponsored radio programs. Mr. Bilyard 

was to huddle in meetings with Westwood One's Nor- 

man Pattiz, where they would conspire to further bom- 

bard the ears, hearts and minds of Americans eager to 

continue participation in this most friendly "con- 
tinuing British Invasion." 

no such thing as British rock 
music. The idea of Britons 
screaming in a Dixie drawl 
was anathema to those 
intent on preserving the 
uniqueness of British life 
and gardens. In the 1950s, 
when American rock & roll 
first woke a sleeping Britain, 
"prestige" would hardly 
have been a word applied to 
such a vulgar import by the 
guardians of decorum and 
taste at the BBC. 

The BBC, by the late '50s 
and early '60s, hoped that 
this horrid noise would fade 
away - as most pop fads 
were wont to do. But all the 
while a select band of enthu- 
siasts had been mastering 
the idiom of American rock 
& roll and delving deeper 
into rock's roots - rhythm & 
blues and country & west- 
ern. They then served this 
exotic music up with a good 
dose of native spunk, cheek 
and sense of humor. And in 

1964, just as American rock 
& roll had cooled down and 
petrified into big business, 
along came the Liverpool 
gang and all those other 
rough and rude rockers from 

nooks and crannies never before considered seriously 
by the governors of the BBC. Music culture was now 
exuding from below the stairs and not bothering to 

mind its Ps and Qs; in fact, a whole lotta shakin' was 

goin' on! 
The rockers represented only the musical side of a 

(Continued on page WO -18) 
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Proud to be producing 
That's Love and Musical for 

Westwood One. 

Congratulations, Norm, on an amazing job. 

CUTLER PRODUCTIONS 
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Westwood One International: 
Covering The World 

"What Norman Pattiz did for 
American radio, we at West- 
wood One International will do 
for radio around the world!" 
proclaims Suzanne Olson - 
Kahane, director of that 
division. 

Well, we all know what Mr. 
Pattiz did: he blanketed the 
continental United States with 
the finest in radio programming 
for all formats, as well as mak- 
ing the BBC Connection. But 
now that latter -day British 
Invasion is being challenged by 
an American Invasion: West- 
wood One's International divi- 
sion intends to cover the world. 

Ms. Olson- Kahane explains 
the game plan in terms of the 
progress so far: "We started this 
division early in 1984 with the 
idea of taking the concept of 
syndication worldwide. Ini- 
tially there were only direct cash sales made with 
stations but ultimately we wanted to do bartered sales. 

This is difficult to achieve when you're not actually 
living in the foreign territory on a constant basis. So we 
contracted various representatives and opened West- 
wood One offices in key territories." 

There are now Westwood One International offices 
in Australia, Canada, Japan and Britain. Business is 

also being done in such affiliated territories as Argen- 
tina, Austria, Belgium, Chile, Denmark, Finland, 
France, Germany, Holland, Hong Kong, Ireland, Italy, 

New Zealand, Panama, Singapore, Spain, Sweden, 
Switzerland, Tahiti, Thailand and Trinadad. Next 
stop - behind the Iron Curtain? I'd love to hear Scott 
Shannon's Rockin' America Top 30 Countdown swirl 
around the Kremlin; I'm sure Scott's unbridled sense of 
humor could further world peace and understanding. 

Meanwhile, Westwood One's world enjoys the reg- 

ular favorites like Star Trak Profiles, That's Love, Future 
Hits, numerous concerts and the aforementioned 
Rockin' America. Short-form programs like Country 
Comments and Psychedelic Psnack have proved to be 

popular sales items - as stations are provided with a 

script and actualities allowing their own air person- 
alities to slot themselves into the format. 

Westwood One's "Outposts of Empire" abroad can 

handle direct negotiations with client and agency, deal 

with the insertion of appropriate commercials and, 

if necessary, re- produce the program in their own 
language. 

In Canada, the outpost was formed by a collabora- 
tion between the Westwood One Radio Networks and 

Selkirk Broadcasting Ltd. This Toronto -based adjunct 
of Westwood One International is run by John Rourke. 

Happy client relationships have been worked out with 
such companies as Coca -Cola, Orion Pictures, 
Labatt's Beer and Molson Beer. The Toronto office has 

state -of- the -art studio facilities for program production 
and full capabilities for the receipt and delivery of 
programs via satellite. 

Saxon), Westwood One has approached barter by ini- 
tiating what they like to call "revenue- committed pro- 
gramming." Explains Suzanne Olson- Kahane: "This 
means that we go to a new, non -radio client and get 

them to sponsor a particular program or series, and 

also get them to commit additional advertising dollars 
to the stations, beyond the syndicated program. Since 

the market in Australia is so 

small - only 134 stations in the 
entire country - we can't start 
taking dollars from existing radio 
advertisers, and so we go after 
those advertisers who have never 
taken the radio plunge." The rev- 
enue- committed programming 
policy has worked successfully 
with Foster's Beer (sponsors of a 

Rolling Stones special), Mellita 
Coffee (sponsors of Star Trak Pro- 

files and Off The Record Spe- 
cials) and Fresh Up (sponsors of 
various concerts). 

In the United Kingdom, where 
Westwood One is represented 
by Aidan Day, tight governmen- 
tal restrictions on the buying and 

Creating The Global Perspective - Westwood One International director Suzanne Olson - 

Kahane and international sales manager Susan Jolley at the company's L.A. headquarters. 

Paraphrasing ZZ Top: they're bad, they're international! 

Hard on the heels of the Canadian agreement came 

a call from the Far East. Japanese interests had come to 

realize the need for good format programming, and so 

in March '86 a contract was made with CBS /Sony 

Songs, thus establishing Westwood One /Japan. Under 
the leadership of Namihiko Sasaki and Katsumi 
Nishimura, the Japanese outpost has negotiated a con- 

cert series with NHK, the national government station; 
it has aired the Rock & Roll Never Forgets special and is 

beaming Future Hits (sponsored there by Sony) on a 

weekly basis. There will also be some Westwood One 
special merchandising ranging from the usual sweat- 

shirts and t- shirts to notebooks and possibly a soft 

drink. 
In Australia, a different tack has been taken. In 

tandem with Seven Hills Productions (under Peter 

Up On The Roof -Atop Westwood One/Canada's offices in 

Toronto are (from left): Ken Baker, president of Selkirk Broad- 

casting Ltd.; Suzanne Olson- Kahane; and John Rourke, West- 

wood One /Canada vice president/ general manager. 

Aidan Day, Westwood One's London representative. 

selling of syndicated programs had prevented any pro- 
gress in this direction in the past. But recently these 

restrictions have eased up. Westwood One, in con- 
junction with Picadilly Productions (as creative pro- 
ducer) and Creative Planners (as marketer- merchan- 
diser), have forged ahead in the production and 
distribution of syndicated programming. Picadilly Pro- 

ductions, for example, is planning a concert/interview 
series featuring important black talent including con- 
cert material as current as Eugene Wilde and dating 
back to The Jacksons' Victory Tour of 1984. 

In summing up the action so far, Ms. Olson- Kahane 

says: "We're covering as many bases as we can." No 
doubt soon they'll have them all covered. In fact, I can 

almost see /hear it now: a weary and thirsty traveler, 
lost in the Sahara with only his portable personal 
stereo for company, is pacified by a broadcast of West- 
wood One's Psychedelic Psnack, even though the soft 
drink mentioned in the show never actually mate- 

rializes through the aural mirage. 

- Ian Whitcomb 
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¡Olé For Radio Español! 

Westwood One's The Champ 
In Spanish -Language Arena 

In the short time since 
Westwood One's 
Radio Español division 
was established in Jan- 
uary 1984, it has 
become North Amer- 
ica's leader in produc- 
tion and distribution of 
nationally-sponsored 

Spanish -language radio programs, reaching more 
than 85% of the Spanish- speaking population. 

Penny Yamron, Radio Español's director, tells us 
why: "Well, Westwood One as a whole has achieved 
such major success because it satisfies a lot of 
needs - needs that weren't being satisfied previously 
in radio programming. Our department, Radio 

segment featuring Menudo background and inter- 
views, followed by the group's performance, their 
only national radio concert that year. This pioneering 
Menudo concert was heard on all the Top 30 Hispanic 
stations in the States. 

But right from the start, Radio Español has been 
committed to broad -range radio, catering not only to 
Latino musical tastes but also to other areas of interest, 
such as sports. 

A mere two weeks after the division was estab- 
lished, Radio Español secured the exclusive rights to 
broadcast Spanish -language coverage of the 1984 
Summer Olympic Games, live- via -satellite from Los 
Angeles to radio stations throughout the continental 
United States. Chalk up another Westwood One first! 
And Radio Español certainly delivered: veteran broad- 

caster Jaime Jarrín, the lead- 
ing voice in Spanish lan- 
guage news and sports, 
guided a team of producers, 
writers, reporters and air 
personalities as they pro- 
vided continuous play -by- 
play coverage, plus field 
reports, interviews with ath- 
letes and daily wrap -ups. 
Radio Español went on to 
present another exclusive 
sports event live via satel- 
lite - the middleweight 
boxing championship bout 
between Marvin Hagler and 
Mustafa Hamsho October 
19, 1984 at New York's 
Madison Square Garden. 
Once again, Jaime Jarrín was 
on the scene, delivering 
exciting blow -by -blow cov- 
erage from ringside for 
Spanish - language radio 
stations across America. 

The success of En Con - 
cierto among programmers, advertisers and listeners 
prompted the next evolution of Radio Español's regular 
shows -a new and more expansive program entitled 
Mundo Artistico, a bi- weekly series of exclusive con- 
certs and features starring the biggest names in Span- 
ish- language entertainment. Hosted by veteran 
Hispanic radio personality Ernesto Cervera, Mundo 
Artistico made its debut in June 1985. 

The series' premiere show featured Emmanuel, the 
former bullfighter from Mexico City who turned to 
music and quickly notched up seven best -selling inter- 
national LPs for RCA. Subsequent Mundo Artistico 
concerts have starred Miami Sound Machine, Jose 
Feliciano, Jose Luis Rodriquez, Ruben Blades, Prisma, 
Amanda Miguel, Diego Verdaguer and Jose Jose. On 
the features side, Mundo Artistico presents the top 
Spanish hits from across the U.S. plus exclusive inter- 
view profiles of such superstars as Julio Iglesias, Can - 
tinflas, Lucia Mendez, Roberto Carlos, Lani Hall, 
Pedro Vargas, Rafael and Paul Rodriquez. 

With its ever -expanding policy of broad- ranging 
programming, Westwood One's Spanish -language 
division looks to a rosy future. "This is the new Amer- 
ica and we're proud to be part of it," Ms. Yamron 
emphasizes. 

Radio Español Es Muy Excellente -Pictured at the Westwood One studios are (standing, from left): 
Berta Arrabal and Luis Bouroncle, producers; Penny Yamron, division director; and Nelson Enri- 
quez, writer. Seated are host Ernesto Cervera and producer Dania Castillo. 

Español, is spearheading the regular supply of pro- 
grams into the important, burgeoning Spanish -lan- 
guage arena, where the demand for quality 
programming has never been higher than now, nor has 
there been a greater interest among sponsors in reach- 
ing Hispanic listeners than now. And as Amer- 
ica - true to the spirit of the old Founding 
Fathers - opens her doors to more and more Spanish - 
speaking peoples, Radio Español's right in there with 
up -to- the -moment programming in their language and 
culture." 

Westwood One has a legacy of far -sighted firsts. 
With Radio Español, it was the first major U.S. radio 
organization to expand into the Hispanic mar- 
ketplace, not only domestically, but internationally as 
well. The division launched operations at the dawn of 
1984, and its premiere presentation was music - an 
exclusive concert featuring Menudo, the world's top 
bi- lingual pop singing group, recorded on the Univer- 
sity of Illinois' Chicago campus. Westwood One's 
Concertmaster Il mobile studio was on hand to capture 
the magic, and the tracks were expertly mixed by 
Edgardo Diaz, the group's founder and mentor. 

Edited into the 90- minute format of Westwood 
One's popular English- language In Concert series, the 
resulting Menudo concert was appropriately titled En 
Concierto Con Menudo. Hosted by Pepe Barreto, the 
program was presented in two parts - an introductory - Ian Whitcomb 

Mobile Studios 
(Continued from 
page WO -11) 

that's a big help in 
terms of credibility. 

"A lot of our success 
comes from repeat 
business - if the artists 
aren't comfortable, 
they won't come 
back," Dawes con- 
tinues. "If they're not 

happy with the final mix or with the broadcast, a year 
or two down the road when we want to do a show with 
them again, they're going to think twice about it. 
We've been very lucky in terms of people being com- 
fortable with us recording shows - they know we're 
not going to hinder a live performance. We go in, set 
up, keep a low profile, let them do their performance, 
and we record it and /or broadcast it. 

"You have to get an idea of the producers' and /or the 
musicians' feelings about the way they want it pre- 
sented live, and try to capture that feeling." Not only 
does this practice result in a satisfied artist, but it also 
yields a more consistent sound coming out over West- 
wood One. 

"Sometimes it's even more exciting than hearing the 
album versions, because arrangements have been 
worked out by the time the band has been on the road 
six months," Dawes adds. "Sometimes some of the 
tunes come off better." It's no wonder, then, that West- 
wood One -recorded takes often find their way onto 
commercially -released records. 

"Our success comes from repeat busi- 
ness-if the artists aren't comfortable, 
they won't come back." 

The Westwood One mobile units are equipped with 
the finest analog multitrack tape recorders available. 
"Digital is still too cost -prohibitive for location record- 
ing," Dawes notes. 

The advent of computer -controlled synthesizers, 
digital drums and related instruments has actually 
made life a little easier for Dawes and the Con- 
certmaster crews. "Recording some of this stuff live, 
it's actually easier because we don't have to worry 
about acoustic sounds and microphones and equal- 
ization - it comes to us preset. With MIDI [the Musi- 
cal Instrument Digital Interface], a lot of times we're 
just getting a stereo keyboard feed instead of eight 
different keyboards that we have to sort out and bal- 
ance. Now we're finding keyboard players who have 
small consoles, and they mix their own." 

Dawes and company have a great knowledge of 
music as well as the technology they work with. "Most 
of our [Concertmaster 1] crew has worked together in 
excess of ten years, at Heider's and now. We all know 
what's going on with the truck, but we try to take it one 
step further and get familiar with the group - by listen- 
ing to albums before the shows, going over songs and 
cues with their live sound mixer and /or band mem- 
bers. And making it so the audience is good and loud 
in the mix," he adds with a laugh. 

Staying on top of the radio concert industry involves 
more than top -notch recording equipment and per- 
sonnel, though. Nowadays satellites are used to trans- 
mit raw material and to distribute the finished product 
to affiliates. 

Brian Heimerl, Westwood One's vice president of 
production, explains: "When we do a live event like 
the Amnesty International Conspiracy Of Hope tour 
finale at Giants Stadium, we have to develop a satellite 
backhaul method where we can get the signal from its 
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origin back to our pri- 
mary satellite uplink 
and then to the sta- 
tions. It's my respon- 
sibility to find ways of 
getting things like that 
accomplished. 

"It's one thing to mix 
the concert that's hap- 
pening to two -track - 
that's a very complex 
coordination in itself, 
something that no 
other radio network 
could ever possibly 

perform with their own resources. But it's quite 
another thing on top of that to integrate roving 
reporters, commercials, the hosts, backstage inter- 

views and so forth. So in addition to the actual dis- 

tribution of the product, you have to integrate it into a 

radio program. Our mobile studios give us the 
capability to do both. 

"With the Amnesty International broadcast, we 
used all three of them. We had two hosts plus three 
roving reporters on wireless microphones catching 
artists as they came offstage to get their reactions and 

talk about their performance as well as 

Amnesty - things that added immensely to the cred- 
ibility of the broadcast and gave those people listening 
to it on radio much more of a backstage, insider's look 
at what was going on there, in addition to presenting 
the performance itself. 

"Those are things that have never been done in a live 

radio concert broadcast, to my knowledge," Heimerl 
continues. "In a live atmosphere, unscheduled things 
need to be accounted for so everyone can get their 
cues, everyone knows when you have to go to a spot 

break and when you have to get out of it. We have 

computer systems no one else has to help us deal with 
the shifting of times and events, breaks and so forth. 
Without those it would just be a seat -of- the -pants type 
of production that would undoubtedly come off 
sounding like it." 

For the Amnesty International broadcast, says 

Heimerl, "there were 32 channels into the radio board 

itself. Some of those were backup channels, but we 

mixed 32 channels down to stereo: roving reporters, 

stereo commercial tracks, pre- recorded interview 
material - say with Bob Dylan, who performed a cou- 

ple of shows during the Conspiracy Of Hope tour but 

not at the live broadcast - and so on. There were six 

dates on the tour, and we covered every one of them. 

"We go into a live broadcast with twice, maybe 

three times, as much material as we'll ever use. We 

need that kind of backup to assure that we can provide 
a radio station with product if there's a break in the live 

action - say a technical breakdown of some sort. If it 

had started to rain at Amnesty , we wanted to be in a 

position to fill with material. 

Beyond the planning and backing up of a concert 
event, there's the task of getting the signal to the sta- 

tions. "We try to be redundant," says Heimerl. "If we 
have a remote satellite uplink, we want to make sure 

that the remote has two high -powered ampli- 
fiers - two of everything - on line, so if anything 
breaks down it immediately goes to a back -up. 

"We have never, ever had to go to any of 
those - knock on wood," Heimerl adds. "But God 

forbid we didn't have the back -ups; that'd be the one 

time we'd have to go to them. 
"We're always looking for better technology, trying 

to find the best possible way to do things," Helmer) 

concludes. "Technology is evolving quickly, but it's 

not flawless. There are things that can knock it out. 

"Our goal is to think of as many potential pitfalls 

as possible, come up with as many contingency plans 

as we can, to share them with everybody involved in 

the production, to sit down and map out a strategy for 

'what will happen if this occurs,' so that if it does, 

we're way ahead of the problem." CD 

The Beeb 
(Continued from 
page WO -14) 

revolution in British 
modes and manners. 
By the late '60s, gone 
was the traditional 
image of Britain as a 

land of bowler- hatted 
staid gents and com- 
ical commoners. Bri- 
tain was sexy, swing- 

ing, happening. And the BBC changed ever so slightly, 
too. Satire was allowed; multi -colored regional 
accents infested the airwaves. And, most importantly 
for pop music's future, artists were recorded live on 
stage in concert - impeccably, too, for Britain has 

always championed itself as having the best in audio 
recording technology and sound reproduction. 

With its concert halls, theatres and studios the BBC 

was well- equipped to capture the best of rock's hap- 
penings. From the eve of the '64 invasion of America, 
the Beeb was broadcasting live concerts and inter- 
views with The Beatles and a host of other invaders 
soon to follow. After the conquest things heated up 

even more and the BBC, challenged by the new local 
commercial stations and the pirate radio ships, 
employed a team of well -informed "presenters of pop" 
(never "disc jockies! "), whose voices ranged from 
almost unintelligible North Country (even Scottish) to 
real American. 

Time's On Their Side - Westwood One's The Rolling Stones: 
Made In The Shade special included performances and inter- 
view material dating back to 1962 -3, culled from the BBC 
archives. 

With the streaming of popular music into "pop" and 

"rock" (and a sidestream of "progressive ") there came 
programs and presenters capable of dealing with such 

delicate material in the appropriate style, tone and 

lingo. For serious rock artists there were to be concerts 
produced with the sort of audio care normally associ- 

ated with high art music. There were also pre- concert 
interviews (both in -depth and deferential. and post- 

mortem appraisals. Rock appreciation and interpreta- 
tion was becoming a fine art. I know, because tor a 

time, I was presenter and interviewer on the pioneer- 
ing adult rock show The Old Grey Whistle Test 

While many in the industry foresaw a waning of 

interest in British acts after the breakup of The Beatles 

and the ensuing apathy and smug fatness of the 

soporific '70s, there was surprise (and not a little dis- 

may from the old guard) when Britain proved a testing 

ground for the breaking of accepted mores: The Sex 

Pistols broke out like a rash and Punk Rock Ruled, 

Okay? This revolt soon turned, as usual, into a series of 
styles - "power pop," "new wave," "modern music," 
"glitzkreig" and the egg- and -I. Orders were issued 

inside the BBC that those involved in rock show pro- 
duction should keep in with the new spirit and dress 

and act accordingly as this overall style was under- 
stood to be part and parcel of the new music (nev- 
ertheless, spitting or "gobbing" in public was not 
encouraged). 

But, of course, there was also a nice amount of plain 
old new music for its own sake - good hard 
rock - and Britain once again proved to be on the 

cutting edge of new sounds, of experiments, never 

afraid of facing the seemingly daunting challenge of 
the late 20th Century Machine Age (the synthesizers, 
computers, samplers and sequencers) and attempting 
to humanize them by making such monsters produce 
delightful music. 

By the middle 1980s it was clear that Britain was 

bulging with great sounds; deep inside the BBC, 

tended by men in spotless white coats and rubber - 
gloved hands, was a treasure -trove full of it. And that's 

where Westwood One came jumping in, ready to 

Johnny Appleseed the good news from coast to coast 
on a sizeable portion of their 4,000 -plus affiliates. 

But what exactly is Westwood One doing with all 

this rock gold? 
First off, there was the launching of BBC Concert 

Classics, a monthly installment of Westwood One's 
immensely popular bi- weekly In Concert series. The 

initial one featured Led Zeppelin, the grandfathers of 
mystical heavy metal, in a concert originally recorded 
in '71 at the BBC's own Paris Theatre, just a stone's 

throw from Trafalgar Square. Pigeons were reported to 

have evacuated the area during the concert but the Zep 
gave a grand show, obliging with all their hits and 

leaving the theatre relatively intact. 
The next edition of BBC Concert Classics was 

devoted to Pink Floyd, that mercurial and amazing 
band of ex- architecture students who so bravely 
pushed forward the frontiers of experimental music. 
Two of their Paris Theatre concerts, recorded in 1970 
and '71, were edited together to make an aural experi- 
ence that included such items as "Embryo," "Careful 
With That Axe, Eugene" and "Atom Heart Mother." 

Subsequent offerings from the BBC Concert Classics 

series are exclusive concerts by a galaxy of influential 
rockers that include Faces, Deep Purple, Traffic, The 

Kinkt, Supertramp, Genesis, Rod Stewart, Dire Straits 

and The Police. There's also a two -part blockbuster by 

the mad hatter, Elton John. 
As a contribution to summer 1986's vacation fun 

(and d sly comment on America's Independence Day), 

Westwood One presented the BBC Concert For The 

Colonies. This was a 4th of July tribute to the music of 
the "Mother Country," a six -hour holiday weekend 
feast featuring live performances by legends of British 
rock. Recorded between 1964 and the present day, the 

concert featured performances (many never heard 
before in America) by such heavyweights as The Beat- 

les, The Kinks, The Rolling Stones, The Who, The Fixx, 

Pretenders, The Jeff Beck Group (with guest Rod Stew- 

art), The Moody Blues, Deep Purple, Robert Palmer, 

Roxy Music, Fleetwood Mac, U2, Queen - and 
many, many more. It was a cornucopia of blue har- 

mony that more than atones for redcoat excesses. 

Overseeing the extravaganza was ace BBC Radio One 
personality Richard Skinner. 

The supply of music will never dry up. The BBC's 

resources are immense - archivists have been known 
to disappear for days, lost in wonder in the stacks and 

racks dating back to the 1920s. You can be certain that 

in the coming years Westwood One will be serving up 

more and more tasty morsels from this bubbling 
cauldron of rock history - and none will be stale. 

There will be no need for the Brit -rock lover to cross 

the Atlantic to enjoy the BBC treasures - for West- 

wood One will spread them into your parlor, into your 
car and all over your beach blanket throughout the 

years to come. 
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Financing Westwood One's 
Phenomenal Growth 

The phenomenal success of 
Westwood One is due, at least 
in part, to our ability to ade- 
quately finance the creative 
and entrepreneurial talents that 
have generated the exciting 
programs, concerts, tour spon- 
sorships and features which 
attract both radio stations and 
advertisers. 

The speed at which we have 
been able to expand and 
increase our production 
capabilities has been directly 
related to our ability to gener- 
ate working capital to provide 
for the resources and facilities 
necessary to support that 
growth. 

In general, there are two 
basic ways to fund growth - 
internally generated funds and 
external financing. 

Internal funds are quite sim- 
ply additions to working capital 
developed from the profitable 
operation of our business. 

In the beginning, when 
Norm Pattiz founded West- 
wood One, he would get com- 
mitments from advertisers before incurring the major 
expense of producing a show or series. Once a show 
was on the air, the process started over. We have never 
lost this revenue -driven approach to expansion. Thus, 
our growth has never been hampered by the weight of 
carrying unprofitable shows. 

Some people may ask, "How much can it cost to do 
a radio show ?" The answer: "A lot, if you do it right and 
intend to be a long -term player." Major investments 
must be made in talent, people, studio facilities, dis- 
tribution, commitments to artists and more. Because 
Westwood One began with the intention of being 

the leader in radio 
programming, we in- 
vested our earnings 
in a way that would 
assure our ability to 
maintain that leader- 
ship position. 

Westwood is a 

vertically integrated 
company - in other 
words, self- sufficient. 
No other major pro- 
gramming company 
can make that claim. 
Instead of renting stu- 
dios, we built them as 

B Y W I L L I A M ). B A T T I S O N 

Westwood One Inc. Bottom -Liners -(from left): Steve Jaffe, controller; Gary Yusko, vice 
president/ financial operations; Eric Weiss, director of business affairs; and Stephanie Sung, 
assistant controller. Lower right: Westwood One's Pauletta Franklin and Tonya Ashford, 
accounting assistants; Stephanie Sung; and Chris Gandara, accounting assistant. 

William J. Battison is executive vice president and chief financial 
officer of Westwood One Inc. 

soon as we were big enough to afford them. Because 
we record hundreds of live concerts each year, it made 
more sense for us to own a mobile recording facility 
than to rent. Now we own three and cover the entire 
country. These one -time investments pay back each 
week in every show with better profits due to lower 
operating costs. 

We also secure talent ourselves, own our own satel- 
lite distribution, clear radio stations ourselves, and sell 
the commercial time to advertisers with our own sales 
force. 

In this way, we not only make sure that every possi- 
ble step in the process is as good as it can be, but we 
also stay very close to our three main constituents: 
radio stations, artists and advertisers. 

No one else can deliver radio programs and 
audiences like Westwood One. 

But to really grow we had to do more than 
expand - we had to acquire, and in December 1985, 
the Mutual Broadcasting System became our first 
major coup. 

To buy something like Mutual, we needed more 
money than what was available from our profitable 
operations. Fortunately, Westwood One had become a 

public company in April 1984 (with an initial stock 
price of $141/2) and, as such, had access to the capital 
marketplace for external financing. In July 1985, we 
completed our second stock offering, which sold 
621,000 shares at $343/4 per share. This raised more 
than $21 million with which the company was able to 
purchase the radio network assets of Mutual. 

Mutual, in turn, is now being operated at a profit for 

Mutual's Financial Team, based in 
Arlington (from left) - Stan Baker, 
Pame.a Wilkins, Al Tagliaferro, Delores 
Eanes. Juanita Turner and Rose Collier. 

the first time in years and is, itself, 
contri )uting to our working capital at 
a rate faster than industry analysts 
projected. This has helped fuel con- 
tinue() growth in our stock price and 
market value. Westwood One is now 
worth more than four times what it 
was w+ien the company went public, 
and the cost of acquiring Mutual has 
been store than recovered through 
the increase in our stock's value. 

Investors in our stock have enjoyed 
substantial appreciation in the value 
of our stock due in part to a strong 
marke :place coupled with our ability 
to repeatedly out -perform the indus- 
try's estimates for our earnings. 

We split our stock, two for one, in 
March 1986 to make more stock 

available to a broader shareholder base. The follow- 
ing May, the company sold an additional 1,090,260 
shares at $28 per share, which raised another $28 
million. The funds raised at this offering allow us 
to further expand our physical facilities in Culver City, 
arrange for new satellite equipment to be available for 

Mutual and Westwood One affiliates, and to totally 
wipe out the long -term debt from our balance sheet. 

While we are content, for now, to grow through the 
continue° improvements at Mutual and through fur- 
ther program expansion at Westwood One, we also 
recognize that this is a period of rapid change and 
emerging opportunities in radio. We now sit with no 
debt on our balance sheet and thus tremendous 
financing capabilities plus a good supply of cash. 

We are committed, long -term, to the radio industry. 
We have positioned ourselves to be able to take advan- 
tage of whatever opportunities arise. 
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Programs, Personalities & Producers: 
Westwood One's Heart & Soul 

Volume, Quality & Diversity 
Keys To Programming Success 

maintain a future plan 
period. 

Such an eye to tomorrow explains the ongoing phe- 
nomenon of Westwood One, which continues to pro- 
duce informative, entertaining, multi- faceted and, 
yes, consistent radio programs at a dizzying pace more 
than a dozen years after the company was founded. 
Augmented by the December 1985 purchase of the 
Mutual Broadcasting System, the sheer volume, diver- 
sity and quality of Westwood One's programming 
remains unmatched by any dispenser of entertainment 
in any medium. 

At this writing, Westwood One and Mutual are 
responsible for the production and distribution of 
more than 40 regularly scheduled nationally spon- 
sored radio programs. In 1986 alone, the company 
will produce more than 250 
concerts, some 100 special 
events and simulcasts, 
upwards of 6,000 short fea- 
tures and another 700 hours 
of other daily and weekly 
programs - more than 
2,000 hours in all. That's far 
more entertainment pro- 
gramming than is served up 
by NBC, ABC and CBS com- 
bined, and easily more than 
all of the other competing 
networks and syndicators. 

This staggering audio out- 
put can be heard presently 
on more than 4,000 U.S. 
radio stations, reaching 
between 50 and 60 million 
listeners weekly. 

Perhaps equally significant is Westwood One's 
emphasis on targeting a widely diverse audience. Its 
shows service every major radio format from AOR to 
contemporary hits, adult contemporary, talk, "lite" 
hits, easy listening, black /urban, Spanish -language, 
country and nostalgia. There are shows for kids, for 
lovers, for hard -rockers, theatre -goers and most 
especially for eavesdroppers. 

Yet Westwood One refuses to rest on its ever -grow- 
ing laurels, moving boldly into the satellite age and 
sparing no expense to bring radio audiences an 
endless array of special events and exclusives that 
expand an already dynamic focus. 

"We've developed a reputation as the place to go for 
big event programming," says Brian Heimerl, West- 
wood One's vice president of production. "The reason 
is we'll not only give radio stations a big event but the 
other things as well, like exposure from interviews and 
features. This is one -stop shopping." 

B Y R A Y R I C H M O N D 

Anyone in the busi- 
ness world will tell you 
that consistency is the 
mother of success. 
Flashes in the pan 
emerge and then 
retreat almost daily; 
only those with fore- 
sight to organize and 

stick around for any significant 

But if special programs are Westwood One's 
gourmet entree, then surely its regular shows are the 
bread and butter. 

In examining the enormous variety and depth of the 
prodigious Westwood One and Mutual programming 
roster, concert broadcasts continue to 
shine as a major component in the 
company's arsenal. In August '85, it 
added a third state -of- the -art mobile 
recording studio to criss -cross the 
nation, putting music fans on the 
scene of almost every major live show. 

In Concert, Westwood One's 90- 
minute bi- weekly series of rock con- 
cert events, remains radio's favorite 
rock & roll performance series. Hosted 
by Steve Downes of KLOS -FM /Los 

ketplace in much the same fashion that In Concert 
does rock radio stations. It's also a bi- weekly concert 
series showcasing the biggest names in urban contem- 
porary and crossover sounds, from The Pointer Sisters 
and Smokey Robinson to Tina Turner, Billy Ocean and 
Kool & The Gang. Westwood One landed an exclusive 
in July '86 when it presented the only national radio 
concert appearance of the year by Prince, who 
appeared with Sheila E. in a special edition of The 
Concert Hour. Jim Maddox hosts. 

Westwood One likewise produces a series of Pop 
Concerts that feature artists including Melissa Man- 
chester, Michael McDonald, Dionne Warwick, Sim- 
ply Red, Dan Fogelberg, Laura Branigan and Sheena 
Easton. Westwood One's Phil Hendrie hosts. Once the 
performances are recorded and mixed for the afore- 
mentioned concert programs, the master tapes are 
delivered to Westwood One's West Coast headquar- 
ters. There, producer Lynnsey Guerrero, assisted by 
engineer Fred Lindgren, produces the completed 

program. 
Live From The Apollo, one of the newer 

Making It Happen -At left: New York -based tal- 
ent acquisition director David Knight. Below 
left: WW1 producers (standing, from left): 
Lynnsey Guerrero; Jim Duncan; Bert Kleinman; 
Brian Heimerl; assistant Theresa Carlough; pro- 
ducers Lorre Crimi; Robert Young; Mary -Pat 
Carney; Stephen Peeples; Kaye Wilson - 
Andrews; and director of programming Gary 
Landis. Seated are producers Carol Kleinman 
and Berta Arrabal. MIA is Patricia Carroll. 
Below: Engineers Ron Harris; Chris Lindsley; 
Fred Lindgren; Ray Cline; Bill Levey; and Steve 
Thrap. Michael Jordan is at the console. 

Ray Richmond is radio columnist and a feature writer for the Los 
Angeles Herald- Examiner. 

At left: Brian Heimerl, 
Westwood One's vice presi- 
dent of production, and the 
man in charge of live satel- 
lite remote broadcasts. At 
right: West Coast talent 
acquisition director Barry 
Freeman (left) and director 
of marketing and talent Rich 
Piombino (right). With so 
many programs to provide 
for, talent acquisition is a 
non -stop affair. 

Angeles, the series has helped cement the reputations 
of such bands as Motley Crue, INXS, The Thompson 
Twins, Night Ranger, Huey Lewis & The News, Joe 
Jackson and many others. It also includes a monthly 
BBC Concert Classic from the British Broadcasting 
Corporation archives, including vintage sets from the 
likes of Led Zeppelin, Pink Floyd, The Kinks and The 
Police. 

And it's been another blockbuster year for the popu- 
lar Superstar Concert Series, which has been providing 
top live entertainment to rock stations since 1983. 
Such performers as Stevie Nicks, Simple Minds, 
Queen, Tears For Fears, The Starship, Robert Plant, 
Dire Straits, Don Henley, The Cars, The Moody Blues 
and Bob Dylan (on tour with Tom Petty & The Heart- 
breakers) - all of them exclusives - have recently 
appeared on the most listened -to weekly concert 
series on radio. WNEW -FM's Charlie Kendall is the 
host. 

The Concert Hour serves the black radio mar- 

additions to the West- 
wood One family, has 
already established itself 
as a radio programming 
force on black stations 
nationally. It debuted in 
January '86 with monthly 
concerts, interviews and 
features originating live 
from the legendary 
Apollo Theatre in New 

York City. The live stage shows cast the spotlight on 
both new and established talent; among those who've 
appeared on Live From The Apollo are Stephanie 
Mills, Eugene Wilde, Cherrelle, Alexander O'Neal 
and Jermaine Jackson. B.K. Kirkland of New York's 
WBLS -FM is the host, with Sam Kopper serving as 
producer and engineering by Steve Corbiere and Bob 
Demuth. 

The name Mickey Gilley is literally synonymous 
with country concerts. Every major country act has 
performed in his famed Texas nightclub at one time or 
another, and Westwood One has been there every 
week since 1979 with Live From Gilley's. It's heard on 
more than 400 stations nationwide and has spotlighted 
Willie Nelson, Alabama, Ricky Skaggs, The Judds, 
Tammy Wynette, Tanya Tucker and Mickey Gilley 
himself, to name but a few. 

Now cleared by Mutual, Live From Gilley's is aug- 
mented each month by a special series entitled West- 
wood One Presents - featuring great country artists 
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recorded live by West- 
wood One's mobile 
studios in concert 
throughout the coun- 
try. Host Jim Duncan 
(who also produces a 

number of country 
specials for Mutual 
and Westwood One), 
produces both concert 
programs, with Kaye 
Wilson Andrews the 
associate producer 
and Michael Jordan 
the engineer. 

Concert simulcasts 
represent another area 

in which Westwood One has emerged as the world 
industry leader, producing digital stereo audio via sat- 

ellite for such attractions as Tina Turner, John Fogerty, 

REO Speedwagon, Phil Collins, John Lennon, The 

Pointer Sisters, Dire Straits, Simple Minds, Mr. Mister, 

Tears For Fears, The Starship, Elton John and Bob 

Dylan with Tom Petty & The Heartbreakers, in con- 
junction with HBO, Showtime and MTV. Westwood 
One averages nearly two dozen simulcasts each year. 

One such event was June '86's hugely successful 11- 

hour Amnesty International Conspiracy Of Hope con- 
cert broadcast, co- anchored by Westwood One's 
London correspondent Roger Scott and Star Trak host 

Vicki McCarty (MTV carried the video portion, which 
was hosted by their own veejays). It was a massive 

undertaking that Brian Heimerl believes "could not 

have been done by another radio network in the world 
using just their own resources." 

Certainly, Westwood One's cooperative relationship 
with the nation's top cablecasters is not to be under- 

stated, adds Gary Landis, the company's director of 
programming. "We have great alliances with all of 
them," he says. "They look to us as an equal ally 
knowing our ability, knowing our reach, knowing the 

relationships we have with the players in the music 
and radio businesses." 

These relationships also allow Westwood One to 

showcase its versatility in the area of weekly series 

incorporating music and interviews, where it con- 
tinues to be a programming force. 

Heading that list is Off The Record Specials with 
Mary Turner, far and away the most listened-rock radio 
interview series on the air - any air. It's heard on more 
than 350 stations throughout America, Canada, Aus- 

tralia, New Zealand and the Orient. Produced by 

Marcia Hrichison and engineered by Bill Levey, it's 

also broadcast worldwide via Armed Forces Radio and 

the Voice of America to hundreds more outlets. 

Turner, as host, has the distinction of being perhaps 

as well -known as the rock & roll elite she interviews. 
Literally everyone who's anyone in rock has graced the 

Turner microphone, primarily because she's the best 

there is. 

"The key to Mary's success is her amazing ability to 

make artists feel comfortable, whether she has talked 
with them the week before or hasn't laid eyes on them 
in five years," maintains Landis. "And she's always 

been totally in touch with her audience. She knows 
how to present the most interesting interview possible, 

and her success is a reflection of that." 
Co -hosts Steve Downes of KLOS -FM /Los Angeles 

and Dave Herman of WNEW -FM /New York present a 

fascinating coast -to -coast look into the heart & soul of 

rock & roll each week on The Rock Chronicles, the 

most entertaining and informative rock magazine on 

radio. During the fast -paced, music -filled hour, lis- 

teners also get the inside story on rock's hottest perfor- 

mers and their songs, plus all the latest news about 

rockers on the road, in the studio and on the sound - 

stage. Karen Shearer writes and produces the show, 

with production and engineering by Bill Levey. 

Sid McCoy, host of Westwood One's Special Edition, 

has long been a mainstay in the radio business. He 

continues to be a major figure in the black radio 

marketplace with his vast reservoir of musical knowl- 

edge and a distinctive, resonant voice that could melt 
butter. His weekly music and interview series has 

spotlighted stars like Aretha Franklin, Whitney 
Houston, Sade, Chaka Khan, Patti LaBelle, Stevie 
Wonder and many others. Karen Shearer writes and 

produces, and Chris Lindsley is the engineer. 
In The Spotlight is an hour -long monthly program 

hosted by Jewell McGowan, who presents interviews 
and live music featuring three of the hottest urban 
contemporary artists on the scene. Among the artists 

who've appeared are Billy Ocean, Zapp, Sheila E., 

Chaka Khan, The Whispers, Kool & The Gang, The 

Bar -Kays and many more. Lynnsey Guerrero writes 
and produces, working with engineer Fred Lindgren. 

For pop audiences, Star Trak Profiles with host Phil 

Hendrie are 60- minute music and interview spinoffs of 

the long- running short features that have been a West- 

wood One signature from the beginning. The profiles 
feature the stories of struggle and success and songs of 
such pop luminaries as Michael Jackson, Kenny Log - 

gins, Paul McCartney, Hall & Oates, Lionel Richie, 
Billy Joel, Elton John and Air Supply. Producer Bert 

Kleinman and associate producer Carol Kleinman 
work with engineer Ray Cline. 

Underscoring the oft -mentioned versatility that has 

become a Westwood One trademark, the recently 
added That's Love reaches a brand -new audience: 
fans of the "lite" hits /love songs format that is carving 
out a significant niche across the country. It's a three - 
hour excursion into the world of romance with classic 

love songs from the past 25 years, with special empha- 
sis on the Top 10 current hits that feature romantic 
themes. Hosted by Madelaine Vlasic and Dick Sum- 

mer, it also includes interviews with entertainment 
notables offering their views on love, sex, romance 
and relationships. Ron Cutler produces That's Love, 

and Kaye Wilson Andrews is associate producer. 
On the country radio front, Lee Arnold On A Coun- 

try Road has been a Mutual staple for many years -a 
weekly three -hour music magazine and concert pro- 
gram hosted by Mutual and WHN /New York deejay 
Lee Arnold. Scott Paton produces and engineers. 

Countdown programs have become an increasingly 
popular area of the Westwood One slate. Scott Shan- 
non's Rockin' America Top 30 Countdown is a weekly 
habit for listeners of more than 250 CHR stations 
nationally. It's a fast -paced three hours packed with 
interviews, features, entertainment, outrageous com- 
edy and, naturally, the week's Top 30 hits. Presiding 
over the festivities is Scott Shannon, morning man and 
program director of New York City's #1 radio station, 
Z -100 (WHTZ -FM). 

Says Landis: "Scott's always on the cutting edge of 
what's making and setting musical trends around the 

country. So he brings that programmer's knowledge 
along with his amazing talent to the show." Susanella 
Rogers produces, Steve Longo is associate producer 
and Ron Harris engineers. 

Another respected radio veteran, Walt Love, holds 
court on The Countdown, a two -hour weekly series 

that presents the Top 25 black and urban contempo- 
rary music tracks as listed by Radio & Records as well 
as interviews with various featured artists. Love is 

Radio & Records' black /urban editor. Robert Young 
produces; Chris Lindsley is the engineer. 

A long -form countdown program in the adult con- 
temporary vein is the National Music Survey, a weekly 
three -hour chronicle of the top A/C hits from the R &R 

charts along with artist interviews. It's carried on more 
than 300 stations, with Charlie Tuna serving as host. 

Future Hits is an hour -long, satellite -delivered look 

at tomorrow's hits today. Host Joel Denver lays out the 

scoop on the week's most -added new singles and 

albums as reported by Radio & Records, plus news on 

the latest videos, who's in the studio, who's on the road 

and who's in the BBC Top 5, as well as sneak previews 
of forthcoming superstar releases. Future Hits corn - 

mands a roster of powerhouse CHR stations number- 

ing more than 300. Nancy Conover writes and 

produces, Stephen Peeples is associate producer and 

Michael Jordan's the engineer. 
Indeed, the satellite has played an increasingly 

National Music Survey host 
Charlie Tuna. 

Off The Record's 
Mary Turner 

Dr. Demento 

On A Country Road's 
Lee Arnold 

Satellite ops director Jill Jameson 

Specúa! Edîition's Sid McCoy 

Interviewers (from left) Steve Rosenthal, Carol Kleinman 
and Mike Reynolds. 
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Rockin' America's 
Scott Shannon 

Mickey Gilley 

v 

Future Hits team members (from left) Stephen Peeples, Nancy 
Conover, Joel Denver and Michael Jordan 

Phil 1-lendrie 

(left) 
Musical's Chuck Southcott 

Far deft: The Count- 
downs Walt Love. 

Left and right: 
That's Love's Dick 
Summer and Made - 
laine Vlasic. 

important role in delivering all of Westwood One's 
programming as quickly and efficiently as possible. 

In June 1984, Westwood One's specially built digital 
satellite uplink became operational. The unique 
aspect is that with its own uplink the company main- 
tained its self- sufficiency and began funding the sys- 
tem to a great extent by selling off the excess capacity. 
Stations were able to immediately receive many West- 
wood One programs from the satellite by using a tiny 
crystal provided by the company free of charge. 

Now every Westwood One program is available via 
satellite, coordinated by Jill Jameson, director of West- 
wood One's satellite operations. "Weaning stations off 
the old tape- and -disc distribution method is the chal- 
lenge of the future," notes Jameson. "This is a crisper, 
cleaner sound. Concerts especially benefit. It's the way 
stereo programming was meant to be delivered." 

It lends considerable enhancement as well to such 
shows as Psychedelic Psnack. Host Dave Herman of 
WNEW -FM /New York serves up a daily 10- minute 
smorgasbord of the music, personalities and pop 
culture of rock's acid era that perfectly fits the new- 
found oldies bent of AOR radio. The program is pro- 
duced by Denny Somach. 

And for those AOR listeners who hunger to talk one - 
on -one with today's biggest names in rock live via 
satellite, Westwood One has the show - Line One. It's 
an hour -long, coast -to -coast call -in program co -host- 
ed by Carol Miller of WNEW -FM /New York and Sky 
Daniels of KMET -FM /Los Angeles. Besides the 800 - 
ROCKERS hotline to the stars, Line One offers 
exclusive live versions of the guests' biggest hits from 
Westwood One's concert library. Mary -Pat Carney 
produces, Pat Carroll is associate producer and Ron 
Harris engineers, with Bill Levey, Fred Lindgren, 
Jocelyn Patrick and Stephen Peeples lending special 
assistance. 

Hosted by Chuck Southcott, Musical! is a three - 
hour weekly extravaganza spotlighting the all -time 
biggest show tunes from Broadway and Hollywood 
musicals and includes interviews with the likes of Lena 
Horne, Sammy Davis Jr., Gwen Verdon and Gregory 
Hines. Ron Cutler produces and Kaye Wilson Andrews 
is the show's associate producer. 

Encore, with host Jim Lange, provides two hours of 
weekly music, memories and personalities from the 
Big Band era. Marcia Hrichison produces working 
with engineer Chris Lindsley. 

Bi- weekly Mundo Artistico, America's only national 
Latino concert and music /interview series, features the 
top artists of the Spanish- speaking world, with Ernesto 
Cervera the host. The concerts are produced by Dania 
Castillo and Berta Arrabal, with Michael Jordan engi- 
neering; the music and interview programs are written 
by Nelson Enriquez and produced by Luis Bouroncle 
and Berta Arrabal with engineering by Ray Cline. 

Last but hardly least, there's the Dr. Demento Show, 
a program that defies categorization. Sure, it's a count- 
down show - of sorts. Our favorite purveyor of 
dementia is still radio's Number One spinner of bizarre 
discs and musical oddities a full decade after landing 
on Westwood One (from the Land of Dementia, the 
folklore goes). The good Doctor writes and produces, 
with associate producer Robert Young and engineer 
Chris Lindsley rounding out the team. 

"Dr. Demento is just, quite simply, a bottomless well 
of great, great comedy," says Landis. "His is the land- 
mark comedy radio program. I think the primary ingre- 
dient that keeps his show fresh is his boundless 
enthusiasm for what he does." 

With Westwood One's purchase of Mutual, talk pro- 
gramming has taken center stage beginning with The 
Larry King Show. Pat Piper produces; Judy Thomas is 
associate producer. Leading into the King show - and 
giving Mutual the most formidable one -two talk radio 
punch anywhere - is The Dr. Toni Grant Show. 
Richard Chavez produces; Steve Thrap engineers. 

Mutual's Jim Bohannon is also a key player on the 
talk programming front - hosting a Sunday night inter- 
view and talk program and, from 5 to 6 a.m. each 
weekday, hosting America In The Morning - Mutual's 
award -winning news magazine program. Craig 

Warner produces; Jim Harmon is the engineer. 
On the short feature front, Westwood One has 

developed a similarly diverse proup of features, each 
one tailored to meet a particular programming need. 
Most programs are heard twice daily Monday through 
Friday, with each show running about two and a half 
minutes. 

Off The Record, Mary Turner's original program of 
rock interview- and -music short features, remains a 
staple on more than 200 rock stations across the coun- 
try. Kaye Wilson Andrews is the writer /producer and 
Fred Lindgren engineers. 

Star Trak, a contemporary hit radio- oriented series 
hosted by Vicki McCarty, features music and inter- 
views with luminaries from the pop music world. The 
first daily short feature produced and distributed by 
Westwood One, Star Trak is produced by Lorre Crimi, 
with Bill Levey serving as the engineer. 

Rona Barrett's Entertainment Report, a daily short - 
feature program hosted by the entertainment industry's 
leading commentator and reporter, brings Mutual lis- 
teners the absolute latest in behind -the -scenes Hol- 
lywood news. Bill Royce produces and George 
Achaves is associate producer /engineer. 

Earth News Radio is radio's longest- running alter- 
native entertainment and news magazine. Host Joel 
Denver spotlights the hottest CHR and AOR recording 
artists and their music, popular film and TV personali- 
ties and authors of best -selling rock books. Stephen 
Peeples writes /produces; Chris Lindsley engineers. 

Serving black radio is Shootin' The Breeze, which 
covers the important people and events in urban con- 
temporary music. Host Jack Patterson shoots the 
breeze with such superstars as Richard Pryor, Jeffrey 
Osborne, Aretha Franklin, Janet Jackson, Stevie Won- 
der and countless more every week. Joe Garner is the 
writer, Kaye Wilson Andrews produces and Steve 
Thrap engineers. 

Spicing up Westwood One and Mutual's regularly 
scheduled programming stew are numerous big -event 
specials - just as much a staple of the company's 
offerings. It was, after ail, a special - the 24 -hour 
Sound Of Motown - that proved the genesis of 
Westwood One 

More recently, there have been such Westwood 
One events as the live Asia In Asia simulcast from 
Tokyo; the 12 -hour US Festival '83 special; the afore- 
mentioned Amnesty International Conspiracy Of Hope 
tour finale from Giants Stadium; Radio USA For Africa, 
the largest live stereo satellite broadcast in radio his- 
tory; the 18 -hour Farm Aid Il simulcast with VH -I; 
Julian Lennon Live From Japan; Dylan On Dylan; A 
Conversation With Bruce Springsteen; BBC Concert 
For The Colonies; The Rolling Stones: Made In the 
Shade; Isle Of Dreams; The Words And Music Of lohn 
Lennon...the list goes on and on. 

On the Mutual programming side, country music 
specials provide ongoing treats - including A Salute 
To Dolly Parton; Working -Class Heroes: A Salute To 
The Fans; An Alabama Christmas Special; the Country 
Music Association Awards; and a live music and call - 
in program featuring superstar Ricky Skaggs. 

In the non -country arena, Mutual's Rona Barrett 
hosts four one -hour national call -in specials featuring 
celebrity interviews and listener questions; and Acad- 
emy Award -winner James Stewart hosts a tribute to the 
life and music of the late Glenn Miller, whom he 
portrayed in the famous 1954 film biography. 

Westwood One and Mutual's production wing 
depends on capable support in several key areas. 
Theresa Carlough is the division's executive secretary, 
assisting Heimerl. Spot assignments are handled by 
Jocelyn Patrick, director of commercial services, and 
her assistant Tina Miller. Steve Longo is pre -production 
assistant and keeper of the music library, Jon Schwartz 
is post -production assistant and office coordinator. 
Post -production chief Denny Regan is the liaison 
between Westwood One and its tape and disc 
duplicators, and its Earth station/ uplink team, headed 

(Continued on page WO -30) 
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We're behind you, Norm. 

IDB Communications Group, Inc. is proud 
to be the exclusive satellite distributor of 

the Westwood One Radio Networks. 

IDB COMMUNICATIONS GROUP, INC. 10525 WEST WASHINGTON BOULEVARD CJLVER CITY, CALIFORNIA 90232 -3380 213/870 -9000 TELEX: 277458 
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Mutual's News & Talk Operation 
Strengthened By Westwood One 

Ron Nessen, Mutual's vice 
president of news and spe- 
cial programs, was the sub- 
ject of a recent interview 
conducted by this reporter at 
Mutual's headquarters in 
Arlington, Virginia, outside 
the nation's capital. The 
topic of our discussion was 
the past, present and future 
of Mutual's news program- 
ming under Westwood One, 
which in December 1985 
became Mutual's new parent company. The following 
profile emerged: 

B Y D A N I E L S C H O R R 

The Scoop- Mutual News chief Ron Nessen during his interview with veteran newscaster Daniel 
Schorr. Below: Kennedy and Dole Face -Off. 

Let's start with basics, Ron - let's talk about Mutual 
News. Who works here? How many people? 

We have approximately 50 correspondents, editors, 
producers and administrative staff, Dan. That includes 
the news department based here in Washington, a 
news bureau in New York, and the staff of America In 
The Morning, The Larry King Show and The Dr. Toni 
Grant Show. Dr. Grant's program originates from our 
studios in Los Angeles. 

Where do you provide your own coverage? 
We have beat reporters all around Washington: 

Peter Maer is White House correspondent; Jim Slade 
covers the State Department and space; two corre- 
spondents, Dan Scanlon and Al Freeman, cover Cap- 
itol Hill; and Bob Witten is at the Pentagon. In 
addition, John Hartge reports on business, Steve 
Nevas on the Supreme Court. And we have Ross 
Simpson, who is kind of a special assignment or roving 
reporter for America In The Morning, traveling around 
the country to report on human interest stories. Of 
course, we also have a group of street reporters who 
we assign each day depending on what the news of 
that day entails. 

In New York we have our bureau chief, Dirk Van, 
and his producer, and then he also has street reporters 
and anchors who we assign on a free -lance or stringer 
basis. Our Far East reporter, Maggie Fox, is based in 
Hong Kong, and we have a staff reporter, Howard 
Moss, in Israel. We also have regular stringers based in 
all the important foreign capitals. 

Tell me a little about Mutual's news programming. 
How many hours of the day do you broadcast and 
what are some of the main programs? 

We have five minutes of news on the hour, 24 hours 
a day. We also have news on the half -hour; usually, it's 
a three -minute show but during the overnight hours 
with The Larry King Show it's shortened to two min- 
utes. And then, for about 17 hours a day we have a 
minute -long update of headline news which we do at 
25 and 55 minutes after the hour. 

Aside from regular news programs, what are some 
of the more special programs? 

The best -known of our special programs is The Larry 
King Show. It begins at 11 p.m. (ET) and runs through to 

Veteran newscaster Daniel Schorr, for many years a correspondent 
for CBS News, is news analyst for National Public Radio's Morning 
Edition and All Things Considered news magazines. 

five o'clock in the morning. Larry interviews one or 
more guests in the early hours, then takes phone calls 
from all over the country for the guest. For the last two 
hours of the live portion of the show, Larry and Amer- 
ica are the stars of Open Phone America, during which 
listeners call in and talk about, comment or ask ques- 
tions about any subject at all. 

gas and other chemical weapons that are stored at 
various places, and Bob Witten, who covers the Pen- 
tagon for us, pried loose some news about the Army's 
plans before they were announced. 

Another investigative Focus series was on state lot- 
teries - who really makes the money, how much, are 
they honest, are people who really shouldn't be 
spending their money for lottery tickets spending the 
rent money and the food money? Then, there's the role 
of some of the companies in that industry - whether 
there is a conflict of interest, because some of these 
companies which allegedly lobby state legislatures to 
pass lotteries are the beneficiaries of that because they 
provide the equipment and the coupons, etc. 

Describe some of the special features done on a 

regular basis by outside contributors. 
We do go outside in some cases to hire people who 

have special expertise. For example, Don Lambro, a 

very well -known author and investigative reporter, 
exposes government waste. The entertainment indus- 
try's leading reporter, Rona Barrett, is our senior enter- 
tainment correspondent and we feature her reports 
daily. Steve Nevas, an attorney, was a First Amend- 
ment lawyer, in fact, with the National Association of 
Broadcasters - he does a lot of our dealing with the 
courts, the Justice Department and other legal depart- 
ments. Steve Gendel, based in Los Angeles, is our 
medical reporter. 

Aside from reporters, don't you have people from 
outside doing special opinion pieces or commentaries 
in their own fields? 

Yes. One of the most popular features we have is a 

daily debate program between Democratic Senator 
Ted Kennedy and Republican Senator Bob Dole, Face - 
Off, which airs five times a week. They take on all the 

Talk Of The Nation (clock- 
wise from lower left) - Ron 
Nessen with psychologist Dr. 
Toni Grant, the latest addi- 
tion to Mutual's talk line- 
up; entertainment reporter 
Rona Barrett; newscaster and 
America In The Morning host 

Bohannon; and Larry King 
with Willie Nelson, guesting 
on The Larry King Show to 
talk about Farm Aid. 

Larry King is preceded by our 
other major talk show host, Dr. Toni 
Grant, a very well -known and 
extremely able psychologist. The 
Dr. Toni Grant Show focuses on 
phone calls live for two hours from 
listeners across the country talking 
about personal problems. 

On Saturday night/Sunday morn- 
ing, in a similar format tò The Larry 
King Show, is The Jim Bohannon 
Show. Jim has his own clever and 
inimitable style. During weekday 
mornings, as a lead -in for morning 
drive programming, we have a 

newsmagazine called America In 
The Morning, which airs more than 250 stations. Jim 
Bohannon hosts that as well, with many regular con- 
tributors. There are the regular national weather fore- 
casts by Mutual meteorolgist Bill Kamal. Mutual's 
business correspondent John Hartge reports on the 
stock market and issues of interest to consumers. We 
have sports with Fred Lowrey in the first half -hour and 
Tony Roberts in the second half hour. 

America In The Morning is also the primary pro- 
gramming vehicle for our Focus series, a new inves- 
tigative series that concentrates on a major news 
event, personality or controversy. Our intention here is 
to really dig hard into some situations which we think 
need exposure and to break news. The very first one 
had to do with the Army's plans for disposing of nerve 

tough issues in Washington and 
debate a different issue every day. 

On the weekends we have some 
dynamic public affairs programs, 
including Reporters' Roundup, an 
interview program. Interestingly 
enough, when this program 

debuted on Mutual many years ago, it was called Meet 
The Press. Soon after it went on the air the network for 
some reason sold the name to NBC, so the program is 

now called Reporters' Roundup, but it's the same kind 
of format and we interview very well -known guests 
who frequently make news on the program. 

Senior correspondent Dick Rosse hosts The Week in 
Review, a recap of the week's news from a perspective 
that's somewhat removed front the kind of day- in -day- 
out, hour -by -hour coverage. 

Then we have The Newsbreakers program, in which 
we have three very well -known Washington commen- 
tators from various points of view, including Marianne 

(Continued on page WO -38) 
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C O N G R A T U L A T I S 

The sun always shines in your neck of the woods. 

THE 

THE JOHN BARUCK 
MANAGEMENT COMPANY 

R E O S P E E D W A G O N 

S U R V I V O R 
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MUTUAL SPORTS: 
Tradition, Experience, Excitement! 

B Y L O U H O L T Z 

This is an exciting 
time for me - it's my 
first season at Notre 
Dame. And it should 
be just as exciting for 
the fans, players and 
radio stations that are 
carrying the games. 

It's really great to be 
at a place like Notre Dame, a school that has such a 
great tradition and national impact. And 1986 marks 
the 19th straight year that the games are 
being carried on the Mutual Broadcasting 
System. 

Some football fans do not realize the 
importance of radio. We have fans all 
over the world - millions of them - and 
not all of them can be in front of a televi- 
sion set. They can listen our games on 
Mutual, the world's biggest radio 
network. 

I grew up listening to football games on 
radio. In our area (West Virginia and 
southeastern Ohio), radio stations all 
across the dial would be carrying Notre 
Dame football. We'd also be able to hear 
other college teams, but there always 
seemed to be more interest in Notre Dame. 

As we move into the new season, the excitement 
mounts. Here I am -a new coach, getting a start with 
a different team. The team seems to be getting excited 
about getting a new start. I think our team has a lot of 
intelligence and a great deal of character. We have a 
tradition that should help us. 

I think that if you have character and intelligence 
and closeness and commitment, you've got a chance. 

At Mutual, the broadcast team covering our games 

head coach. And those 19 years have been exciting 
ones: two National Championships, a dozen teams 
ranked in the Top 10, some really exciting and record - 
breaking players. And dozens of great players compet- 
ing for our opponents. 

It's also a great tribute to Notre Dame to have all its 
games broadcast nationally, which has certainly 

helped maintain and promote the 
team and the school as a "national" 
entity. And because the games are 
heard in al II areas of the country, it is a 

good tool we can use in recruiting. 
Notre Dame is truly a national 
school. 

And it i also a school that not 
many are neutral about. Millions out 
there are pulling for us to win. And 
those who aren't are rooting for us to 
lose. That way, we please somebody 
every Saturday. 

I surely hope we can please those 
who are rooting for us to win the 
most often! 

"We have fans all over the world, and 
they can listen to our games on 
Mutual, the world's biggest radio net- 
work." 

consists of Tony Roberts and Tom Pagna. Tony is just an 
outstanding football announcer. He knows the game 
very well and has been doing Notre Dame games for 
the last several seasons. And Pagna, who coached 
here at Notre Dame for 11 years with Ara Parseghian, 
really knows the game inside and out. 

Mutual has a great football season package for 
1986, consisting of 60 great contests. Beyond Notre 
Dame, Mutual will carry other great college games 
including such great teams as Oklahoma, Miami of 
Florida, Penn State and Alabama. And after the Army - 
Navy contest, Mutual really gets involved in the bowl 
games, broadcasting the Holiday from San Diego, the 
Aloha from Honolulu, the Bluebonnet from Houston, 
the All- American from Birmingham, Alabama and 
then the famed Sugar Bowl on New Year's Day from 
New Orleans. 

Veteran play -by -play announcer Al Wester and for- 
mer Kentucky and Miami head coach Fran Curci will 
be doing the other college games. 

And Mutual is just as busy in pro football. Every 
Sunday throughout the season, there will be an NFL 
Double- Header - two games every week for 16 
weeks. Tony Roberts will team with former Steelers 

Lou Holtz is Notre Dame's head football coach. 

Above: The author is flanked by Mutual Sports 
director Larry Michael (right) and sports- 
caster Tony Roberts. At left: Mutual color 
commentator Tom Pagna, who joins Roberts 
for Mutual's Notre Dame broadcasts. At right: 
Gridiron action with the Fighting Irish. 

great Jack Ham on the early games and Joel Meyers 
with former Notre Dame and Rams star Jack Snow on 
the second game. 

And I'll get an opportunity to be working with Larry 
Michael, Mutual's director of sports operations, dur- 
ing the Notre Dame pre -game show that will give a 

special insight on that day's 
game. 

The excitement of the 
sports world will be covered 
by Mutual throughout every 
week of the year with 
Mutual's daily sportscasts 
and Mutual's Wide Weekend 
Of Sports every Saturday 
and Sunday. During the 
week, every Monday 
through Friday, Mutual's 
Tony Roberts and other great 
Mutual sports reporters and 
anchors bring you up -to- 
date on the latest sports 
action. And on the week- 
end, Bill Rosinski keeps 
sports fans up -to -date eight times each Saturday and 
Sunday, including exclusive coverage of many great 
sports events including top tennis and golf tourna- 
ments. Special on -court and live scene action as well 
as exclusive interviews and reports are part of Mutual's 
year -long commitment to covering the sports world. 

One thing I like to do is listen to re- broadcasts or 
tapes of our own games - especially if we win!!! For 
me, it's really exciting and I get a special pleasure in 
hearing the game, even though I know how it came 
out. 

Other than playing the game itself, I don't think 
there's anything more exciting for a coach than 
that - listening to the inflections in the announcers' 
voices, hearing the crowd noise building. You know 
something exciting is going to happen and your imag- 
ination starts to run away with you. Radio, after all, has 
been called "the theater of the mind." 

It's exciting for me because I'm a real sports fan. I 

love to listen, get involved and absorb each game. 
Come to think of it, Mutual's broadcasts of Notre 

Dame games began a year before my first season as a 

Key Mutual Play- 
ers -Fran Curci (top) 
announces college 
games with .Al Western 
lack Ham (center) 
joins Tony Roberts to 
call the plays on NFL 
Double- Header; sill 
Rosinski (bottom) 
hosts Mutual's Wilde 
Weekend Of Sports. 
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Network Radio's Winning Combination Expands 
Delivery, Service To Advertising Community 

BY ART KRIEMELMAN & RON HARTENBAUM 

In September 1985, 
when Westwood One 
Inc. announced it had 
entered into an agree- 
ment to purchase the 
Mutual Broadcasting 
System, there was a 

new commitment 
made to Madison Ave- 

nue: to deliver an even greater multitude of programs 
targeting key demographics, and to continue to offer 
the best in client services - all under one radio com- 
pany umbrella. 

A few short months later, when the deal was done, 
the advertiser sales force of the Westwood One Radio 
Networks and the Mutual Broadcasting System 
- under the corporate banner of Westwood One 
Inc. - began to focus and deliver that commitment to 
the advertising community. 

The realignment of the two sales forces was 
designed to concentrate our efforts both functionally 
and creatively, to specialize and begin to expand client 
service and business development. 

The first move was to firm up the regional sales 

Art Kriemelman hails from Mutual's Office Of The President; Ron 

Hartenbaum is Westwood One's vice president/director of advertiser 
sales. Both are based in New York. 

Maximizing The Potential - Westwood One's Ron Hartenbaum 
(left) and Mutual's Art Kriemelman guide companies' advertiser 
sales efforts into the future. 

offices, based in four key advertising markets: Chi- 
cago, Detroit, Los Angeles, as well as New York. 

Based on the volume of business originating in New 
York, the decision was made to keep the sales teams 
separate, but operating out of the same office there. 

FROM THE DAYS OF FUTURE PASSED 

To THE OTHER SIDE OF LIFE 

AND IN YOUR WILDEST DREAMS 

THANKS FOR ALL 
YOUR SUPPORT AND 
CONGRATULATIONS 
TO ALL OUR FRIENDS 
AT WESTWOOD ONE 

TOM HULETT AND THE 

100011,1JES 

In making the determination to use the West- 
wood One Radio Networks to accomplish 
McDonald's'advertising goals in national radio, 
three basic factors stood out. 

The first was programming. In our key target 
areas - young adults, black and Spanish -lan- 
guage no other network could make available 
the wide range of programs that Westwood One 
brought to the table. Nor could they provide the 
top stations in the top markets that Westwood 
One consistently delivers. 

On that same subject, the second factor is 

Westwood One's willingness to work with its 

clients in the development of new programs. 

And that leads directly to the third point - the 
knowledge from the advertiser's standpoint that 
here is a company that will do everything it can 
to meet its clients expectations and then some. 
Westwood One will go beyond the extra mile. 

A case in point was the development of our 
Black Radio Network. We had been having some 
major delivery problems with some of the other 
networks we were doing business with in black 
programming. We weren't getting the top sta- 
tions in the marketplace. So the plan for 1986 
was - why can't we set up our own unwired 

Karen Dixon -Ware, staff director /media for McDonald's. 

network? And the obvious choice to help make 
this a reality was to go to Westwood One. 

We talked with Ron Hartenbaum and Greg 
Batusic, made a presentation to Norman Pattiz 
and the decision was made to pursue it. Again, it 
had an awful lot to do with the people at West - 

wood One - Ron, Greg...everyone - with their 
openness and willingness to help us achieve our 
goals. 

While it's the obvious goal of every company 
to make money, Westwood One takes the long- 
term stance that if the client's needs are met first, 
money will be made. It's this attitude that makes 
the difference - and a main reason we feel 
McDonald's and Westwood One is a great 
marriage. m 
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Specialization is the key word here. The New York 
sales office for both networks includes vice president/ 
New York sales manager Gary Schonfeld for West- 
wood One and Peter Bloom, Mutual's eastern regional 
sales manager - plus a dozen well-motivated account 
executives and a sales support staff. 

Once that was accomplished, our attention turned 
to Chicago, Detroit and Los Angeles. In those cities, 
the "winning combination" concept was applied - 
managers responsible for both the Westwood One 
Radio Networks and the Mutual Broadcasting System 
were named. In Chicago, it's Westwood One vice 
president /Midwest regional sales manager Greg 
Batusic; in Detroit, veteran advertising executive Jack 
Patterson; and in Los Angeles, Westwood One director 
of sales/Western region Nan Heller. 

Since Westwood One Inc. acquired Mutual, a vari- 
ety of programming and marketing moves have been 
made as well to better serve the advertising com- 
munity. Ratings have soared, time changes have been 
made with some key programs, and creative selling 
and packaging has been 
stressed. 

For example, Mutual's 
Larry King Show was given 
a new start -time of 11 
p.m. (ET), an hour earlier 
than before. This provided 

The Westwood One Team -Pic- 
tured at right are (standing, 
from left): research director 
Len Klatt, account executive 
Wendy Kaufman, vice presi- 
dent /Eastern regional sales 
Gary Schonfeld, account 
executives Judson Green and 
Dan Seslar, and Ron Harten- 
baum; (seated, from left): East 
Coast talent acquisition direc- 
tor David Knight, and account 
executives John Brodie and Tom 
Rudnick. 

Mutual and the 300 stations carrying the award -win- 
ning program with an opportunity to increase 
audience. Spots that once sold for $75 are being mar- 
keted today for 10 times that and more. 

In addition, there is special programming that's 
"packaged," including The Larry King Show, The 
Dr. Toni Grant Show, The Jim Bohannon Show and 
America In The Morning, Mutual's award -winning 
daily morning magazine hosted by Bohannon. This, 
too, is an example of the winning combination of 
Westwood One and Mutual: Westwood One's sales 
force, due to their expertise in marketing long -form 
programming, is selling this special talk package. 

The results of Westwood One's Mutual acquisition 
and sales force realignment have been nothing short of 
phenomenal. Westwood One accounts now represent 
more than 250 advertisers, more than 400 brands and, 
according to industry experts, 15 -20% of the market 
share. In fact, the combined force of the Westwood 
One Radio Networks and the Mutual Broadcasting 
System ranks the company as the second -largest radio 

Mutual Managers -At left (from lefts: Peter Bloom, vice 
president /Eastern sales manager; Nan Heller, Western 
sales manager for Mutual and Westwood One; Art 
Kriemelman; Greg Batusic, vice president /Midwest 
sales manager for Mutual and Westwood One; and lack 
Patterson, Mutual's Midwest sales manager. 

Mutual's Sales Staff - Pictured 
at right are (standing, from 
left): assistant account 
executive Bob lames, account 
executives John Gudelais and 
Ed Howard, research director 
Tom Evans, senior research ana- 
lyst Nara Lyons, Art Kriemel- 
man, and vice president /East- 
ern sales manager Peter Bloom; 
(seated, from left): account 
executives ArtOkun and Gloria 
Dickler, and sales administra- 
tion director Marie Fischetti. 

network in total advertising billings. 
The primary goal of both the Westwood One and 

Mutual sales teams is to focus, specialize and deliver. 
Mutual has had a history of top -notch news, sports and 
talk; this will continue to he its focus. Westwood One's 
primary thrust has been innovative long -form enter- 
tainment programming; this too will contirue. The 
goal of both sales teams is to be results- oriented - to 
deliver to the advertising community the strongest 
demographics, the most exciting programming, the 
best in client service and a relationship that will build 
in the years to come. 

In an age where parent companies of the lead- 
ing radio networks are ambivalent about those re- 
lationships due to changes in management, the 
relationship between Westwood One and Mutual 
serves as a refreshing, important exception. 

To be a leader in any industry involves the 
strong support of the parent company. In this 
case, with Westwood One Inc. as parent com- 
pany of the Mutual Broadcasting System, there 
is tremendous support from a radio broad- 
caster -a corporate parent that is directly 
involved in the network radio business, under- 

Gordon Link, executive vice president /worldwide media 
director for the advertising agency McCann -Erickson 
Worldwide. 

stands its problems, strives for success and, most 
importantly, is advertiser- oriented. 

Under Westwood One ownership, Mutual can 
have a real focus on its adult network roots - 
news, talk and sports. There's no longer a need 
for the Mutual people to try to be experts in the 
youth area. That's being done over on the West- 
wood side. 

In this age of specialization, our people at 
McCann -Erickson are best serviced by sales rep- 
resentatives who aren't singlehandedly trying to 
sell us everything from symphonies to rock & 
roll, but rather by someone who's tightly focused 
on their area. 

The Mutual people can do this in their tradi- 
tional area of adult network radio. Wilh Art 
Kriemelman at the helm on the advertising side, 
we're seeing the change already. 

Thus, on a corporate basis, this marriage is 
indeed a winning combination - synergism 
from the entertainment world covered by West- 
wood One and the traditional news, talk and 
sports from Mutual. e 
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Sharing The Strength of Network Radio 
Works Well For WNEW -FM & AM 

B Y M I C H A E L K A K O Y I A N N I S 

The radio business today is 

more dynamic and competitive 
than ever, so the pressure really 
is on to deliver the right 
programming to audiences, 
and the right audiences to 
advertisers. 

Norm Pattiz and Westwood 
One have been an important 
part of the continued success of 
WNEW -FM and WNEW -AM, 
with a talent for perceiving 
trends and translating them into 
exciting shows that are well - 
targeted and well -produced. 

Common Strengths 

Thom Ferro, WWI's vice president /general 
manager and Godfather of station relations. 

We have a special relationship with Norm 
that lets us share some of our common 
strengths. 

A Can -Do Attitude 

One of the pleasures of working 
with the Westwood One and Mutual 
family - Thom Ferro, Ben Avery, Steve 
Jenkins and their excellent staffs - is 

their positive approach to doing 
business. 

They always make the extra effort to 
get us the upcoming shows in enough 
time to clear them, and they'll work 
with us to meet our local program for- 
matting, like adapting a six -hour spe- 
cial into two -hour segments for 
broadcasting on three consecutive 
days. 

Another important point: we 
demand and receive an open, con- 
tinual flow of communication 
between Norm's people and mine, 
because the competitive environment 
demands that the networks be sen- 
sitive and responsive to our local 
needs. 

WWI's station relations managers (top, from left): Tim 
McDonald, Steve Scharch, national manager Steve Jenkins, 
Betsy Ditman, Liz Land and Joyce Clark. In the front row (from 
left): Joe Garner, executive assistant Marilyn Mikos, Jim Fran - 
gipane and Bonnie Droubay. John Bitzer is MIA. 

First and foremost, we deliver consistently strong 
audiences for his programs, with the power and influ- 
ence of New York City. 

That's good for all concerned: network advertisers 
reach America's #1 market; local advertisers get 
exposure on nationally broadcast programs like Off 
The Record with Mary Turner and the Superstar Con- 
cert Series. 

We also provide the talent for several Westwood 
One features, like Line One and Psychedelic Psnack. 
In addition, our newsroom is now the New York 
Bureau headquarters for Mutual's national news and 
information network. 

Perhaps most important of all, our audiences get to 
enjoy the great shows and fine production quality from 
Westwood One. 

Michael Kakoyiannis is vice president and general manager of 
WNEW -FM & AM /New York. 

Mutual's station relations staff (from left): regional clearance coordi- 
nators John Wharton, Bill Roberts and Rick Bockes; feature programs 
manager Mac Allen; regional clearance coordinator Mitzi Barnes; 
regional managers George Barber and Lynn McIntosh; administrative 
services manager Kathy Pellicori; and vice president /station relations 
Ben Avery. Regional manager Gordon Peil is MIA. 

The cooperation between the Westwood One 
organization and WNEW makes it easy to do business 
for all concerned. 

Today's Challenge 

Our programming standards are extremely high - 
they have to be, since our audience, advertisers and 
bottom line demand it. 

The syndicated shows we consider for broadcast 
must be as good or better than the programming they 
replace. And since we started doing business with 
Westwood One in the mid- 1970s, their productions 
have met our standards time and time again. 

Westwood One is particularly adept at creating 
shows that are the first of their kind, with the added 
plus of being at the center of some of the biggest and 
most popular events of our time, from the Amnesty 
International Conspiracy Of Hope concerts to the Bob 
Dylan /Tom Petty & The Heartbreakers True Con- 
fessions tour and beyond. 

For the future, it's our shared responsibility to con- 
tinue giving audiences the programs they want to hear, 

and advertisers the audiences they want to sell. The 
WNEW family expects to lead the way, with the con- 
tinued help of the Westwood One Radio Networks and 
the Mutual Broadcasting System. e 

Programs 
(Continued from 
page WO -23) 

by Jill Jameson and sat- 
ellite operations direc- 
tor Gilbert Kuang. 

Westwood One and 
Mutual station rela- 
tions representatives 
are charged with the 
crucial task of placing 
the company's pro- 

grams and specials with the best -possible stations in 
each market, and then handling any special needs the 
affiliates may have. For Westwood One, vice presi- 
dent/general manager Thom Ferro oversees the efforts 
of national station relations manager Steve Jenkins, 
whose staff includes Liz Laud, Jim Frangipane, Steve 
Scharch, Tim McDonald, Bonnie Doubray, John 
Bitzer, Joyce Clarke, Betsy Dittman and Joe Garner. 
For Mutual, Arlington -based station relations vice 
president Ben Avery heads a crew including Lynn 
McIntosh, Rick Bockes, Gordon Peil, Bill Roberts, 
George Barber, John Wharton, Mitzi Barnes, Craig 
Whetstine and Meredith Dayton. 

The importance of procuring top talent for West- 
wood One's prodigious programming output can't be 
overstated. Rich Piombino, the company's director of 
marketing and talent, oversees all talent acquisition 
efforts. Working with him are talent acquisition direc- 
tors Barry Freeman (Los Angeles) and David Knight 
(New York). And artist relations director Steve Rose- 
nthal heads a staff of field interviewers including Mike 
Reynolds, Carol Kleinman and Greg Agnew. 

On the marketing side, Piombino is involved in 

helping local stations maximize the impact of West- 
wood One's programs. "Westwood One continues to 
set trends in providing radio stations throughout Amer- 
ica and the world the best programming anywhere," 
he says. "We augment this by working with radio 
stations not only on a day -to -day basis, but minute -to- 
minute in setting up promotions that help make our 
programs work for them. It's personalized service, and 
we emphasize that 365 days a year." 

Another key department in the process is traffic or 
network clearances, which processes the proof -of- 
performance affidavits returned by station affiliates. 
The info is computerized by Joni Dixon -Reitz, Dorie 
Fullerton and Anne Brummit. Making sure there's 
100% accountability on the Westwood One side is 

traffic director Eileen O'Connell and her assistant 
Dwight Kuhlman, with a staff including Peter Judy, 
Terry Edwards, Carolyn Mariano, Bill Stolier, Martha 
Schneider, Valerie Burchfield, Amy Cantrell, Diana 
Dietrich and Bethan Davies. For Mutual, Glenn Jack- 
son is the network clearance director, assisted by 
Michelle Kovach and a staff including. LaVoncye 
Howard, Mark Dempsey, Thomas Tillman, Scott Cor - 
reira, Alice Payne, Pamela Arrington, Louise Brown, 
Rhonda Taylor and Cynthia Hall. 

Westwood One /Mutual programs and the company 
in general get exposure via an in -house /advertising/ 
publicity /editorial wing. Dean Marion directs produc- 
tion of print ads, working with chief designer Tom 
Drennon. Overseeing the flow of information (press 
releases, the monthly Station Breaks newsletter and 
the weekly Satellite Schedule) to all media, station 
affiliates and advertisers are public relations director 
James Brown and editorial director Stephen Peeples, 
with Lori Wild the publicity /editorial coordinator. 
Mark Feldman handles corporate communications for 
Mutual in Washington. 

Handling the myriad aspects of program produc- 
tion, distribution and promotion in -house is part and 
parcel of the vertically integrated or self- contained 
Westwood One created by Norm Pattiz. It allows for 
maximum creativity, output, quality control and effi- 
ciency. With a production operation like the one 
behind Westwood One /Mutual programming, there's 
no limit to what the company can do. 49 
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WESTWOOD ONE 

Together we have raised 
$113,000,000 for you... 

It is our pleasure to be 
your Investment Banker. 

HAMBRECHT & QUIST 
INCORPORATED 
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Our Thanks to 

Norm Pattiz 
and 

Westwood One 
for making our 1985 Tour 

One of the Best Ever 

1 1 =12 

Bud Prager 

We're Proud to Share Your Drive for Success 

AMPEX SALUTES THE 

GROWTH OF WESTWOOD ONE. 

Success never sounded sweeter than it does 

at Westwood One. For more than a decade now, Westwood One has proven 

its commitment to sound quality by capturing all the excitement of live performance. 

We're proud to be associated with Westwood One's great reputation. And we'd like 

to say thanks for exclusively choosing Ampex Grand Master' 456 tape. 

Ampex Corporation, Magnetic Tape Division,401 Broadway, Redwood City. CA 94063.1415) 367 -3809 AMPEX 
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Westwood One: Seeking 
The Opportunity To Serve 

"I believe that together you 
and I can help to save a life 
today..." Those are the opening 
words to the anti -drug anthem 
Stop The Madness, a record - 
and -video project conceived 
by a small group of people who 
wish to bring the power and 
influence of the entertainment 
industry to the forefront of the 
battle against the dark forces of 
substance abuse. This is but 
one of many recent examples 
of social involvement by peo- 
ple who want to take a stand for 
what is right, just, safe and nur- 
turing in a world rapidly spin- 
ning toward a new age. 

While some act, others stand 
and wonder, "What can I do, what difference can one 
person make in a world so full of problems and 
injustices, and where do I begin ?" The answer is sim- 
ple. We start by dealing with the suffering that is right 
before our eyes; that hungry one, that homeless one, 
that strung -out one, that abused one. Each of us is 
surrounded by opportunities to serve. Individuals or 
companies who take up the challenge of social 
involvement are more than likely shaping the values of 
our future society. 

To say that Westwood One has been a major con- 
tributor in the area of social involvement would be a 
vast understatement. This company has made an 
unprecedented contribution to raising the con- 

BY T I M R E I D 

Radio USA For Africa -USA For Africa organizer Ken Kragen (left), Supertramp's John Helliwell and Fleetwood Mac's Lindsey 
Buckingham join Norm Pattiz in the Radio USA For Africa "green room." 

by producing a live three -hour radio special entitled 
Radio USA For Africa. The program was the largest live 
stereo broadcast in radio history, aired by more than 
500 radio stations in the United States plus another 31 
in Canada, Australia, New Zealand and Japan. Among 

Westwood One simulcast The Best Of 
Farm kid with HBO and the Farm Aid II 
concert with VH -1; Willie Nelson co- 
organized both events. 

John Leader, Walt Love, Sid McCoy, 
Scott Muni, Scott Shannon and 
Mary Turner, among others. 

All donations pledged by lis- 
teners, as well as all profits from 
Westwood One's advertising reve- 
nues derived from the program, 
were donated directly to the USA 
For Africa Fund; more than half a 

million dollars were raised. Just as 
importantly, awareness among the 
American people was raised, some- 
thing President Reagan and Senator 

Kennedy both noted in their addresses to listeners 
during the broadcast. 

And during the historic Live Aid broadcast the fol- 
lowing July 13, Westwood One reporters were back- 
stage at both JFK Stadium in Philadelphia and 

Wembley Stadium in London, filing 
hourly reports live via satellite to 
hundreds of radio stations 
throughout North America. All 
profits from Westwood One's adver- 
tising revenues were donated to the 
Live Aid fund. 

On Saturday, February 8, 1986, 
Westwood One presented the 
exclusive simulcast premiere of The 
Best Of Farm Aid: An American 
Event with HBO. The simulcast 
offered the highlights of September 
'85's historic all -star benefit 
designed to provide relief for Amer- 
ica's financially stricken farmers. 
Like the Radio USA For Africa 
broadcast, The Best of Farm Aid fea- 
tured an 800 number for people 
who wished to contribute to the 
Farm Aid fund. Westwood One pro- 
duced a special pre -show program 
in which co- organizers Willie 
Nelson and John Cougar Mellen - 
camp and participants like Kenny 
Rogers and Carole King discussed 
the farmers' plight and why they as 

artists were motivated to help. Westwood One and 
Mutual stations continued their involvement in the 
project by simulcasting the 18 -hour July 4, 1986 Farm 
Aid 11 concert with VH -1. As before, manpower, pro- 
duction facilities, satellite time and profits from adver- 
tising revenues went to aid the cause. 

During the spring of 1986, Westwood One joined 
California Assemblyman Gray Davis in producing and 
distributing a series of 30- second public service 
announcements designed to increase awareness of the 

sciousness of millions of people to the plights of 
others. 

On April 21, 1985, Westwood One contributed its 
people and resources to the cause of fighting hunger 

Actor /writer /involved Tim Reid is creator, organizer and co -pro- 
ducer of the Entertainment Industries Council's Stop The Madness 
anti -drug campaign. Reid is known to millions worldwide as Venus 
Flytrap in the WKRP In Cincinnati series and more recently as 
Downtown Brown in the Simon & Simon series. 

Involved- Above: Gary Landis, the author and Sid McCoy at Westwood One 
Studios, conspiring to stop the madness. Left: At the Amnesty International 
Conspiracy Of Hope broadcast at Giants Stadium are (from left): Gary Landis 
with anchors Roger Scott and Vicki McCarty. 

the artists who participated in the historic 
broadcast were Bryan Adams, Herb Alpert, 

The Beach Boys' Carl Wilson, Harry Belafonte, Pat 
Benatar, Jackson Browne, Lindsey Buckingham, John 
Denver, Bob Geldof, James Ingram, Quincy Jones, 
Bobby Lamm, Kenny Loggins, Melissa Manchester, 
Joni Mitchell, Anne Murray, Yoko Ono, REO Speed - 
wagon, Lionel Richie, Smokey Robinson, Kenny 
Rogers, Paul Simon, Rod Stewart and Supertramp. 

Radio USA For Africa was hosted by an all -star 
lineup, too - Dick Clark, Dr. Demento, Joel Denver, 
Dan Ingram, Casey Kasem, Bob Kingsley, Jim Ladd, (Continued on page WO -36) 
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To Westwood One 

Best Wishes for Continued Success 

from 

II CITYNATIONAL BANK 

1850 Century Park East 

Century City, California 90067 
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The Big Event Philosophy: 
Meeting The Challenge First, Biggest And Best 

B Y D E B O R A H H A S T I N G S 

Brian Heimerl, West- 
wood One's vice presi- 
dent of production, 
admits he was a bit 
apprehensive when 
the company decided 
to do its first interna- 
tional live-via-satellite 
event - the December 

1983 Asia In Asia concert. For starters, the broadcast 
location was halfway around the world, at Tokyo's 
famed Budokan Theatre. And MTV, which was send- 
ing the video signal, was then still a fledgling network 
with no more experience than Westwood One with 
such live satellite broadcasts. 

"We'd never attempted a live event like that," 
Heimerl says. "We'd done things 
like the live- via -satellite reports 
from the 1983 US Festival that 
May with great success. But 
there we were - 16 time zones 
away from our base of operations 
in Culver City, trying to pull off a 

transoceanic and then transcon- 
tinental concert feed live from 
the Budokan." Heimerl needn't 
have worried: Westwood One 
met the challenge and broke all 
existing records in the process, 
beaming the concert to more 
than 220 radio stations in the 
United States alone, reaching an 
audience conservatively esti- 
mated at 20 million people. 

Meeting the challenge is the 
operative phrase. It sums up 
Westwood One's big -event phi- 
losophy: give radio stations the 
kind of programming that they 
can't provide for themselves, 
and do it first, do it the biggest, 
and do it the best. 

"It's part of our image - what 
sets us apart from the other net- 
works," Heimerl points out. 
"They may get their credibility 
from the three initials in their 
name, but we get it from our big 
events." With four studios at 
Westwood One's Culver City 
headquarters, three mobile rec- 
ording studios, a staff including 10 engineers, 14 
writer /producers and more than a dozen talented 
announcers, combined with control of digital stereo 
transponders on the Satcom I -R communications satel- 
lite, the company's production crew is able to handle 
every aspect of producing a big event from start to 
finish, whether it's a pre -produced special or a live 
broadcast. 

In mid -June '86, for example, all three mobile stu- 
dios and a seasoned, enthusiastic crew of 16 led by 
Heimerl were dispatched to East Rutherford, New 
Jersey's Giants Stadium, where they produced the 
glitch-free 11 -hour live broadcast of the Amnesty Inter- 
national Conspiracy Of Hope concert tour finale, 
beamed via satellite in digital stereo to radio stations 
throughout North America. 

Still, Heimerl says, Westwood One's proudest 
achievement in big event specials to date may have 
been the April 21, 1985 Radio USA For Africa broad- 

line success just during the past couple of years are A 
Conversation With Bruce Springsteen, the 12 -hour US 
Festival '83 special, Dylan On Dylan, The Isle Of 
Dreams and Return To The Isle Of Dreams, Elvis: A 
Golden Celebration, album premiere parties featuring 
superstars like Heart and The Power Station, Scott 
Shannon's Rockin' America Red -Hot Summer Special, 
Rock & Roll Never Forgets, Hall & Oates Live From 
Lady Liberty, the BBC Concert For The Colonies, 
Robert Palmer Live, The Rolling Stones: Made In The 
Shade, David Lee Roth's 4th Of July Barbeque, 
Julian Lennon Live From Japan, plus Mutual's Salute To 
Dolly Parton, the Memorial Day Country Music Spe- 
cial, the Ask Rona Barrett live call -in specials, the 
Working Class Heroes: A Salute To The Fans Labor Day 
Weekend special...literally scores of exclusive shows 
that programmers, advertisers and listeners alike won't 
find anywhere other than Westwood One. 

After more than a decade in business, Westwood 
One is reaping the benefits of its many long- standing 
and ongoing relationships with those communities. 
When it comes to the artists, says Heimerl, "They 
know us, and find that not only do we help present 
them in their best light, but that we're easy to work 
with. 

"In cases like our Radio USA For Africa broadcast, 
the Amnesty concert, and the Farm Aid simulcasts we 

did with HBO and VH -1," he con- 
tinues, "the artists perceive us as 
allies in disseminating their message, 
as well as their product." 

Indeed, Westwood One stands as 
the biggest source of artist exposure 

Radio USA For Africa- Behind the 
board in WWI's Studio A during the 
historic broadcast are (from left): 
engineers Bill Levey and Ron Harris; 
and production vice president 
Brian Heimerl. 

Turning Japanese- Above, Westwood One's vice president in 
charge of mobile studios Richard Kimball (left) and Carl Palmer 
are pictured during pre- production for the Asia In Asia broad- 
cast live from Tokyo. At right, Yoko Ono and son Sean Ono 
Lennon with Westwood One roving reporter Marcia Hrichison 
backstage at the Amnesty International Conspiracy Of Hope 
concert in Giants Stadium. 

Deborah Hastings is a staff writer for the Los Angeles Times. 

cast, for two reasons. First, the live event, featuring 
artists who'd appeared on USA For Africa's "We Are 
The World" single and others sympathetic to the 
cause, raised more than half a million dollars for the 
USA For Africa fund. And second, it was the largest 
live stereo hook -up in history (breaking the previous 
record set by the Asia In Asia event), reaching more 
than 500 stations in the United States and 31 others in 
Canada, Japan, Australia and New Zealand. 

"It was a non -exclusive broadcast - anyone who 
wanted to pick it up was welcomed to do so," Heimerl 
notes. "We found sponsors to advertise during the 
show and donated the profits." Listeners also donated 
funds via a successful mail -in campaign. 

Westwood One may hang its reputation on broad- 
casts like Radio USA For Africa and the Conspiracy Of 
Hope concert, but, according to Heimerl, they're not 
the company's biggest moneymakers. "But they're 
extremely important because they do cement rela- 
tionships with radio stations, advertisers and artists." 

Among the big events which have contributed sub- 
stantially to Westwood One's phenomenal bottom- 

on national radio. "Let's say that Huey Lewis came to 
us and said, 'Our schedule doesn't leave much room 
for interviews with radio this year. I'll be able to do one 
in -depth interview this time around, and that's it.' He 
could do that sole interview with Westwood One, and 
have it broadcast to nearly 4,000 radio stations via 
various long -form and short -feature programs." 

In the past couple of years, artists who've done 
their one and only national radio interview of the 
year with Westwood One include superstars like 
Bob Dylan, Bruce Springsteen, John Fogerty, Paul 
McCartney, Barbra Streisand, Billy Joel, David 
Lee Roth, Robin Williams and Don Johnson, to name 
just a few. 

Westwood One's big events have certainly come 
a long way since Norm Pattiz founded the company 
in 1974 by taking $10,000 he'd stashed in the bank 
and producing the 24 -hour Sound Of Motown 
special. And that's because the company's big -event 
philosophy has never wavered from meeting the 
challenge, doing it first, doing it the biggest, and doing 
it the best.. 
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WW1 Serves 
(Continued from 
page WO -33) 

missing children prob- 
lem. The spots aired dur- 
ing a three -week period 
in all of Westwood One's 
long -form programs, and 
were fed to affiliates daily 
via satellite so stations 
cou!d incorporate them 
in their local program- 

ming. Among the celebrities who participated were 
actor Philip Michael Thomas, author George 
Plimpton, Randy Owen of the group Alabama, Martha 
Davis of The Motels, Rob Hyman of Hooters and Steve 

Ferris of Mr. Mister, as well as yours truly. "We're very 
pleased that Westwood One is lending its considerable 
resources and influence to help make people more 
aware of this national problem," Davis said at the time. 
"Broadcasting these messages to as many as 4,000 
radio affiliates across the country is an invaluable 
service to this cause. We're very grateful." 

During the summer of 1986, Westwood One was 

the official radio network of the historic Conspiracy Of 
Hope concert tour, designed to raise awareness of and 
funds for Amnesty International's efforts on behalf of 
human rights worldwide. As the caravan featuring 
Bryan Adams, Joan Baez, Jackson Browne, Peter 
Gabriel, The Neville Brothers, Lou Reed, Sting and U2 
performed SRO concerts from coast to coast, West- 
wood One's London correspondent Roger Scott was 

with them, sending daily reports from the road which 
were then beamed via satellite to radio stations 
throughout North America. Public service announce- 
ments by the tour's stars as well as concerned people 
like John Huston, Robin Williams, John Taylor and 
Simple Minds' Jim Kerr were also produced by West- 
wood One and made available to stations via satellite 
throughout the two -week, six -concert outing. 

And for the tour's Grand Finale concert June 15 at 

Giants Stadium in East Rutherford, New Jersey, West- 
wood One was backstage in force, broadcasting the 
entire 11 -hour extravaganza live via satellite to stations 
throughout the country, often to more than one station 
in a given city. As before, the time, talent and advertis- 
ing profits were donated to the effort. 

I became aware of and involved in this company's 
social awareness when they approached me about 
hosting and narrating a 20 -part series commemorating 
Black History Month. Coincidentally, I had just com- 
pleted post -production on the Stop The Madness 
music video, and MCA Records was about to release 
the 12" single. I brought this to the attention of West- 
wood One's Gary Landis [director of programming] 
and Sid McCoy [vice president/black programming], 
and without hesitation, they pledged their company's 

CI115e IC 

involvement in the project. Via its many radio pro- 
grams, Westwood One was the first to expose the anti- 
drug message of Stop The Madness to the nation. 

When companies like Westwood One show this 
kind of commitment to social involvement, it makes 
me realize that no matter how great the despair, how 
great the challenge, the truth is being heard. if 

Below: Off The Record host Mary Turner 
(left) and Singer Kim Carnes draw winner 
of autographed USA For Africa poster fol- 
lowing Radio USA For Africa write -in 
campaign. 

For The Kids- Assemblyman Gray Davis and Norm Pattiz agree to do 
missing children Public Service Announcement campaign. 

Reagan, Kennedy Address The Nation 
On Radio USA For Africa Broadcast 

The following are remarks delivered by Presi- 

dent Ronald Reagan and Senator Ted Kennedy dur- 

ing Westwood One's Radio USA For Africa 
broadcast on April 21, 1985. First, President 
Reagan: 

Congratulations to all of you - the Westwood 
One Radio Networks, USA For Africa, participating 
radio stations and many of America's most notable 
artists for making this broadcast possible. 
Through your volunteer efforts, this broadcast - the 
largest broadcast in history - will touch and inspire 
the generosity of thousands of Americans. 

USA For Africa is a tremendous private sector 
initiative that demonstrates the resourcefulness and 
kindness of the American people. Many years ago, 
Alexis de Tocqueville observed the unique Amer- 
ican tradition of voluntarism - of people giving of 
their time and talents to help others. De Tocqueville 
found this to be rather peculiar and unusual - but 
for Americans, helping one another has always 
been second nature. I happen to think that this spirit 
of neighbor helping neighbor - be it at home or 
across the ocean - is truly one of the most noble 
traits of the American character. I think it's what we 
should be proudest of. 

Recently, the eyes of the nation have focused on 
the tragedy of drought and starvation in Africa. 
Citizens from every walk of life have responded to 
the needs of our African neighbors. School children 
have collected coins; churches, businesses, corn - 
munity organizations have all banded together to 
lend a hand. 

I think it's especially significant that this broad- 
cast is being done at the start of National Volunteer 
Week -a time when we recognize those millions 
of Americans who are making our country great by 
giving of themselves, sharing with others, showing 

that they care. 
The song "We Are The World" means we can 

make a difference. With the giving to our struggling 
brothers in Africa we've already seen, I am sure we 
will make that difference. 

Thank you, and may God greatly bless all of you 
for your generosity. 

This is Ted Kennedy. I'm proud to add my voice to 
the many artists and guests on Radio USA For 
Africa, whose message of hope and help for mil- 
lions of victims of the famine is going out across the 
nation and around the world in this unprecedented 
broadcast. 

Like no other crisis in recent years, the human 
tragedy in Africa has touched the conscience of 
America. Last December, with my daughter Kara 
and my son Teddy, I traveled to the stricken coun- 
tries of Ethiopia and Sudan, to work in the relief 
camps and bear witness against the famine. We 
spent Christmas Day feeding mothers and children, 
and we saw a hundred thousand faces of hunger 
that none of us will ever forget. 

Never have I felt prouder of America. I saw up 
close how U.S. aid is getting through. The students 
who have contributed their dollars, the artists who 
have made their offering through music, the cit- 
izens across the country who have pledged the best 
of America to halt the worst of famines - all of these 
efforts are making a difference, bringing the gift of 
life to our brothers and sisters on this planet, half a 

world away. 
Today and in the months to come, let each of us, 

in our homes and communities, renew our resolve 
to help - and to keep on helping until the tragedy 
ends. In this terrible time of crisis, it is literally true 
that "We are the world, we are the children." 
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Westwood One's Music Marketing: 
Media -Driven Tour Sponsorships 

Westwood One Presents Biggest Stars 
On Radio And Onstage 

Risky business, this spon- 
sorship of major rock tours by 
advertisers. There's an enor- 
mous amount of money to be 
made, certainly, but there's just 
as much to lose if an artist's fans 
think he sold out, or if a sponsor 
gets too close to an artist with a 
less than savory reputation. 

Well, Westwood One has 
found a way to take the risk out 
of the business. Applying an 
innovative new marketing con- 
cept it calls media -driven spon- 
sorship has made enormously 
happy touring couples in 1985 
out of Foreigner and Coca -Cola 
USA and Rick Springfield and 
Chewels Sugarless Gum, and 
in 1986 out of Stevie Nicks and 
Sun Country Cooler. 

And, miracle of miracles, 
Westwood One found a way to 
put even Bob Dylan at ease 
with the idea of being commer- 
cially sponsored - by sponsor- 
ing Dylan and Tom Petty & The 
Heartbreakers' legendary True 
Confessions tour from start to 
finish, without an advertiser 
being involved. 

The obvious question is: 
what's a radio network doing in 
the tour sponsorship business 
in the first place? 

"It's another case," explains Mark Kress, Westwood 
One's director of music marketing, "of Westwood One 
seeing a marketing opportunity, but beyond that, a 
case of Westwood One seeing an opportunity to 
provide a real service to advertisers, the radio stations 
we serve, and to the artists. So everyone wins! 

"It really is a flawless marketing concept," Kress 
continues. "If advertisers could somehow harness the 
marketing power of big rock acts - if they could get 
those people's fans to react to the product in accor- 
dance with the way they react to the groups - they 
could sell a lot of product. 

"We came to the conclusion that this was indeed a 
terrific concept, but the only way the concept could be 
maximized was by being controlled not by small bro- 
kers or middlemen - who have been controlling these 
things - but by a major broadcast medium like West- 
wood One, which has the resources to do it right. 

"A lot of times, middlemen just take a commission 
and don't put a lot of energy into seeing that things are 
done correctly on tour. A lot of times artists might not 

B Y R I P R E N S E 

After co- sponsoring Foreigner with 
Coca Cola USA, Westwood One and the 
Chewels presented Rick Springfield, 
pictured above with Off The Record's 
Mary Turner and Norm Pattiz. 

concerts, specials and tour updates, no other radio 
network comes close. All that exposure has a major 
effect on album and concert ticket sales. And in terms 
of an artist's stage show, a Westwood One sponsorship 
can mean the difference between a couple of Vox 
Super -Beatle amps and a wall of Marshal Is. The adver- 
tiser needs Westwood One, too, for the exposure of 
their product and the image boost association with 
youth -culture heroes can give, without alienating the 
artists. And because Westwood One depends on art- 
ists and advertisers for its existence, the company is 
hardly likely to burn either side. 

As Mark Kress puts it, "When Westwood One is 
involved, everyone's accountable to everyone." 

And just what, specifically, does the advertiser win? 
"Media support," says Kress. Now, this nebulous 

term boils down to nothing more than hard dollars. It 
means advertising time - national - built right into 
the contract. With a middleman or broker, such time 
must be purchased independently, and at extremely 
high cost. Not in a Westwood One media -driven 
sponsorship. 

"We use all of our appropriate programs to promote 
the association between artist and advertiser - and not 
just in markets where the tour is appearing, but all over 
the country. For example, our 1985 co- sponsorship of 
Foreigner with Coca -Cola USA - we aired Foreigner 
Tour Updates, presented by Coca -Cola and the West- 
wood One Radio Networks. All over the country, 
week -in and week -out, everybody knew that Coca - 
Cola and Westwood One were presenting Foreigner. 
More recently, we did tour reports spotlighting Emer- 
son, Lake & Powell. It also really services the group, 
because the group is getting tremendous exposure out 
of this via the tour updates, music and interview 
specials, concert specials -all of which focus 
a lot of attention on the tour." 

And when it comes to advance work, Westwood 
One is once more un- 
paralleled, Kress says. "We 
have a tour coordinator, Steve 
Belkin, traveling with the tour 
every step of the way; he does 
most of the work ahead - calls 
all the promoters and agents, 
local distributors etc. to set up 
everything in advance. He's 
equipped with communica- 
tions gear and computers. 

"If there's a Tuesday night 
concert, for example, in Kansas 
City, in the Wednesday morn- 
ing mail at Westwood One and 
in the client's office will be a 
printout of what happened the 
night before - including radio 
promotions, what happened 
backstage, how tickets were 

handled, what customers came, what distributors 
came, reactions, problems. So an ad manager or mar- 
keting director of a company knows within minutes 
how everything went." 

ln 1986, WW1 sponsored Stevie Nicks 
(above right) with Sun Country Cooler, 
and the fall/winter tour by Emerson, Lake 
& Powell (above). 

Rip Rense is a freelance Los Angeles journalist who has written for 
several national publications. 

Above: Bob Dylan and Tom Petty 
toured in summer '86. At left: Mark 
Kress, director of WW1's music mar- 
keting division, with assistant Nan 
Paloger. 

be as cooperative with advertisers, since they come 
from different worlds. They don't necessarily speak the 
same language. Most advertisers have one conception 
of what tour sponsorship means - like they really own 
the act. By the same token, artists can have another 
conception - that they're performing and the adver- 
tiser has some signs on display at the venues and on the 
tickets, and that's all they owe." 

But both factions care about two rather crucial 
items: money and exposure. Enter Westwood One. 
This is, without question, a young- thinking organiza- 
tion that knows a lot about artists and advertisers. Its 
very being depends on them. So it's not surprising that 
it cares a lot about both, too. 

"We're entrenched in both areas," notes Rich Piom- 
bino, marketing and talent acquistion director. "We 
understand both sides, and have tremendous working 
relationships with them. We're in a position to act as a 
true intermediary, not just a hired middleman. And 
we're unmatched when it comes to accountability." 

Accountability is the very key to media -driven spon- 
sorships - the reason the whole thing works. 

Pop music artists need Westwood One. With more 
than 30 regularly scheduled programs plus countless 

"We were very happy with the profes- 
sionalism and thoroughness with 
which Westwood One executed both 
the Dylan /Petty and the Stevie Nicks 
concert promotions." 
Carmy Ferreri, KM-FM /Sacramento 

Where does Westwood One stand on the subject of 
venue sponsorships? Why is it more attractive for 
advertisers to sponsor tours instead? 

"You have to go back to the real reason to get 
involved with this at all: to influence people through 
your lifestyle," Kress explains. "What would you 

(Continued on page WO -39) 
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News & Talk 
(Continued from 
page WO -25) 

Means, a syndicated 
columnist, and John 
Podhoretz, the well - 
known conservative 
editor of Insight maga- 
zine. I'm the show's 
host. 

Who listens? That's 
to say, is there an 
audience for radio 

news in general, and Mutual's news and public affairs 
programming in particular? 

Both the trade press and the general consumer press 

are reporting that radio is having a tremendous renais- 
sance - radio is widely supported by advertisers, with 
many success stories. A lot of advertisers feel that 
they've been priced out of television, that the cost of 
television has gotten so high that they've turned to 
radio, where they're able to reach a lot of people for 
the same, or less, money. And, radio also is able to 
target more specific audiences. In other words, an 

advertiser may be trying to reach, for instance, an 

upscale audience, or a youth audience, or more 
women, or more men, or whatever - you can target 
your audience for more commercial messages, and 
also for your programs on radio. 

There have been a lot of new networks, and new 
network services that have started up. There has been 
this huge increase in advertising on the radio, whereas 
television advertising is flat, or even down. And, there 
is, as you may have noticed, a great increase in the 
price that people are paying for radio stations, so it 
indicates that they have confidence in the future of 
radio. It really is a renaissance. 

There are some interesting statistics about radio. For 

instance, up until 5 p.m. on any given day, more 
people listen to the radio than watch television. Radio 
has its target audience during the mornings, when 
people get up, get ready for work, and then keep 
listening to the radio as they drive to work. In radio 
parlance, it's referred to as "drivetime." 

And the same thing holds true in the evening when 
people come home from work - they want to catch up 
on what's happened during the day. One interesting 
thing we've observed is that people are listening to the 
radio more at work, but the real heavy listening times 
are morning drivetime and evening drivetime. In the 
morning drivetime, particularly, there are several stud- 
ies showing that well over half the American people 
turn to radio as their first source of news in the morn- 
ing. The remainder get their news from television or 
newspapers. 

How many affiliates does Mutual do business with? 
More than 800 - about 820 - are what we call 

basic news affiliates. Those are the stations that carry 
either our news on the hour or our news on the half - 
hour, or our updates, or some other aspect of our basic 
news coverage. Now, we also have sports program- 
ming, music programming, and special programming 
including The Larry King Show, so if you counted all 
the stations that carry at least one Mutual program, it's 

more than 2,000. 
There is a tradition at Mutual that goes back some 

time. Tell me about the history. 
Yes, Mutual's been on the air since 1934, and the 

tradition is definitely rich. There were legendary cor- 
respondents like Gabriel Heatter and Fulton Lewis Jr., 

among others. For a long time Mutual did a show 
called The World Today - it was like a wrap -up of the 
day's news, and Mike Wallace and others were the 
anchors. So, yes, we've had a lot of very well -known 
and respected newsmen over the years, and they've 
created a great tradition. 

How did you come to be in charge of Mutual's news 

operations? 

My career has gone full circle. I was always a radio 
buff, even while growing up. I think the reason I got 
into radio was because I used to get in bed at night and 
listen to my little radio and hear a voice saying, "This is 

Lowell Thomas reporting from Lhasa, Tibet, on the 
roof of the world." And I thought, "I don't know 
exactly what it is that guy does, but whatever it is, it 
gets you to Tibet, so that's what I want to do." 

I was influenced by radio, began my career in radio. 
I went down to a small radio station in West Virginia, 
as so many people do when they want to be broadcast- 
ers. It was a little 250 -watt station which curiously was 
a Mutual affiliate called WEPM. I worked there for a 

couple of years. Then I came up and worked at another 
small station, WARL [now WAVA]. 

From there I went to work for a weekly newspaper 
and then UPI, because I wanted to have more experi- 
ence in writing. But I always wanted to go back into 
broadcasting, so I did go to NBC, doing television and 
radio for 12 years. I did hourly newscasts there for a 

long time, including the 8 and 10 a.m. newscasts and 
then general stories for both radio and television. 

I did go to the White House in 1974 to be President 
Ford's press secretary, mostly because like most jour- 
nalists I guess I'd reached a point in my life where I was 
a little itchy to see what things were like on the other 
side - to be a participant rather than just an observer. 

After that, I wrote a couple of books and did some 
lecturing and so forth, but I really wanted very much to 
return to broadcasting. 

Evelyn Starnes, news manager. 

Then came the opportunity at Mutual. I knew a lot of 
people at Mutual and I knew the network, of course, 
by its reputation. It was one of the happiest decisions 
of my life - I like the people I work with, the dedica- 
tion they have here to news, because basically what 
we do here is news, sports, talk and a few specials. 
Our parent company, Westwood One Inc. provides 
entertainment programming and we provide news and 

sports programming. It's a great marriage and I'm 
doing exactly what I want to do. 

How has Mutual changed under you? 
We've dropped some programs that were on the air 

when I first came here which were not particularly 
popular and replaced them with programs that are 

popular, including The Newsbreakers, America In The 

Morning and some of the shorter features. Dick Rosse 

has been with Mutual for more than two decades and 
has a great interest in history, so he does a show now 
called Like Only Yesterday, a "today in history" pro- 
gram which makes use of the historic tapes in the 
Mutual library. 

We've added an hour news magazine in the morn- 
ing, a half hour of public affairs on the weekends and 
updated and expanded our news product. We've 
increased the number of places we cover on a regular 
basis. I think we've upgraded our staff by adding the 
most qualified people. Maggie Fox, one of our excel- 
lent foreign correspondents, covered Beirut for a long 

time and won a major award from the Overseas Press 

Club for her coverage of the TWA highjacking; we got 
her from ABC. Howard Moss covers Israel and the 
Middle East for us; we got him from CBS. Our news 
manager, Evelyn Starnes, was at NBC. So I think we've 
benefited by getting the best from other networks. 

What's on your drawing board for Mutual News? 
I'm interested in continuing our expansion, and so 

are the people at Westwood One. We have a number 
of ideas. America In The Morning has been so popular 
that we're looking at other dayparts to target news 
magazine programming; that's one area where we'd 
like to expand. 

There's definitely been an expansion of Mutual's 
talk programming since Westwood One came into the 
picture. 

Yes, there has. When I came here, Larry King was on 
the air from Midnight to 5:30. We moved his start time 
earlier by an hour so that people who may not want to 
stay up so late can still hear the King show. That was 
our first move. 

How did King come to be the most popular talk - 
show host on American radio? 

The Larry King Show started airing on Mutual almost 
nine years ago. Larry had been a talk sensation in 
Miami. He was brought into the Mutual lineup to bring 
something new to network radio in those days -a 
long -form interview program, an all -night talk show. 
The program started with 28 stations, mostly in small 
markets. Today, it's on more than 300 stations, includ- 
ing 99 of the Top 100 markets, and on "who's who" 
stations like WOR/New York, KFI /Los Angeles, WXYT/ 
Detroit...the list goes on and on. He's a household 
word. He's pervasive. Since joining Mutual, he's cer- 
tainly become the consummate media star -a nightly 
talk show on CNN, a weekly column in USA Today, 
and he's appearing in two major motion pictures. 

What's been the result of the earlier start time for 
King's Mutual show? 

The new start time represented a new outlook for the 
show, a new, fresher popularity, and expanded reve- 
nues for the network. And a good portion of that is due 
to the demographics of The Larry King Show. It's not 
some strange overnight show with weird, lonely 
insomniacs calling in. The audience is comprised of 
upscale, intelligent people. Each year on the show we 
do an on -air marketing survey and ask the question, 
"Why are you up ?" Mutual's research department polls 
listeners regarding incomes, ages, occupations and so 
forth, and the results are very impressive. Advertisers 
have found that The Larry King Show is a great vehicle 
to get their message across to a strong demographic 
group. And obviously moving the show to an earlier 
start time taps an even larger audience that it ever has 

before. 
What about the types of guests? Who appears on 

The Larry King Show? 
We talked earlier about Larry's popularity, and the 

kinds of guests he interviews stand as proof of the 
show's popularity. Virtually every major author, politi- 
cian, film star, TV celebrity and newsmaker has been 
on the show. Larry's also very popular with various 
organizations and the media. Larry is frequently 
interviewed himself by people in the media interested 
in "taking the pulse of America." He's won major 
awards and is a frequent speaker and participant in 
major industry conventions and meetings. 

Are the guests limited to those available in the 
Washington area? 

No, and in fact, that's another fine programming 
enhancement Westwood One has brought to The Larry 
King Show. The company's headquarters is in Los 

Angeles, certainly a city which attracts many fine 
guests. And with a terrific state -of- the -art satellite facil- 
ity and top -notch studios, we are now originating 
guests live from Los Angeles, interviewed by Larry 
King here in Washington. The audio quality is just 
great. This has opened a great opportunity for the 
show in terms of attracting popular show- business 
personalities. 

(Continued on page WO -40) 
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Sponsorships 
(Continued from 
page WO -37) 

rather do if you wanted 
to make an impression 
on Los Angeles foot- 
ball fans: signs at the 
L.A. Coliseum, or 
sponsorship of the 

I Raiders? It's the asso- 
ciation with the artist 
that you give up when 
you sponsor a venue. 

You're not part of the performance then - you're just 
part of the backdrop." 

Artists I ike Dylan, wary of being associated with com- 
mercial products, probably prefer that advertisers stay 
part of the backdrop. He came to terms with West- 
wood One as sole sponsor of the Dylan /Petty True 
Confessions tour because, sources said, "it was radio - 
American radio" - not a product. Something, in other 
words, that would not compromise his integrity. 

"It would be fair to say," says Kress, "that artists who 
are a little bit worried about their image being spon- 
sored by an advertiser are sometimes more comfort- 
able with Westwood One being at least part of the 
association." 

And what does Westwood One derive from media - 
driven tour sponsorships? 

Domesticated Foreigner - Westwood One's first sponsorship, 
in conjunction with Coca -Cola USA, was the U.S. portion of 
Foreigner's 1985 Agent Provocateur tour. The band is pic- 
tured onstage in Atlanta. 

"It just gives us more leverage; clout. It's one more 
reason to do business with us - to take our shows. It's 
one more reason to take our phone cal Is. How can you 
not take a phone cal I from Westwood One if you're at a 
radio station and you don't know if we're calling you 
to bug you about some show you don't want and 
would never carry - or if we're calling with the big- 
gest event of the year ?" 

Blunt, but true. And it brings up a statement that 
sounds so much like something from an annual report 
that it's cliche. Yet, like most cliches, it's also true: 
Westwood One is growing. It was built on an oppor- 
tunity no one else had taken advantage of - producing 
top -quality nationally sponsored radio programming - 
and it continues to be built on the same kind of over- 
looked opportunity: in this case, acting as intermedi- 
ary between major artists trying to defray the expense 
of a major tour and major advertisers seeking to spon- 
sor major tours. 

Westwood One's first year in the tour sponsorship 
venture has been an unqualified success, by every- 
one's yardstick: Foreigner, Springfield, Nicks, Dylan/ 
Petty, Emerson, Lake & Powell. And what's worked so 
well with rock & roll is soon to be expanded into other 
genres of music, too - including urban contemporary, 
adult contemporary, country and Hispanic. The poten- 
tial is limitless. m 

Congratulations, 
Norm, 

on what you've created 
and accomplished. 

We're proud 
to represent 
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SOCOMpAt.: 

WESTWOOD ONE 
For Choosing 

MARKET BUY MARKET 
To do your Network Audience Analysis! 

MAY WE SERVE YOUR RADIO NETWORK TOO? 

805 / 584 -2211 

News & Talk 
(Continued from 
page WO -38) 

How did Dr. Toni Grant 
become a Mutual talk 
personality? 

Norm Pattiz is a great 
generator of ideas, and 
one of his great ideas 
was to add a two -hour 
block of talk program- 

ming as a lead -in to The Larry King Show. That was the 
new Dr. Toni Grant Show. The idea was to add the best - 
known media psychologist. Dr. Grant has been on 
ABC and KABC /Los Angeles with a very loyal follow- 
ing. In addition, she isn't someone who acts like a 

psychologist - she is a psychologist and a broad- 
caster, and does a fine show. With King originating 
from Washington and Dr. Grant from Los Angeles, we 
provide stations with programming from 9 p.m. (ET) to 
five in the morning. They're a winning combination: 
both know how to make their programs "good radio." 

How have stations reacted to the addition of Dr. 
Grant's show? 

Very well. She's now on more than 140 stations. In 
addition, several stations have seen the value of her 
show in other dayparts. Not only are they airing the Dr. 
Toni Grant Show live in the evening, but they're taping 
the show and airing it the next day in the morning or 
afternoon. 

That's the set -up for Monday through Fri- 
day - what about the weekend talk lineup? 

The featured talk show host over the weekend is Jim 
Bohannon, a highly talented broadcaster. He's been a 

news anchor, senior correspondent and interviewer, 
so he brings a slightly different approach to his Jim 
Bohannon Show on Saturday nights: a news inter- 
viewer's approach, with a different personality. King 
and Bohannon are different, and Mutual is fortunate to 
have them both on the same team. Bohannon can and 
does almost anything in radio. He's also permanent 
guest host when King's on vacations. 

Rona Barrett covers the entertainment industry for 
Mutual. What does she add to the network's talk 
programming? 

Rona Barrett is Mutual's senior entertainment corre- 
spondent, and does a daily report for the network. In 
addition, she does four live call -in talk shows each 
year for Mutual called Ask Rona Barrett, which bank 
on her experience and knowledge as well as her strong 
contacts in the entertainment business. She truly 
rounds out our talk programming: King - interview- 
ing; Bohannon - news interviewing; Dr. Grant - 
psychology; and Barrett - entertainment. 

Now, Ron, you were already in place in this lob 
when Mutual was acquired by Westwood One, an 
organization that until then was a lot more interested 
in hard rock than hard news. Were you afraid of what 
would happen? 

No, because I looked at it differently. Westwood 
One was and is a highly successful radio broadcaster. 
When I came here Mutual was owned by Amway, a 

company which had no experience in broadcast- 
ing - its main line of endeavor was door -to -door sell- 
ing. They never had been involved in broadcasting 
before they bought Mutual and I think it was never 
really their primary concern, so they never paid much 
attention to it and never gave it real leadership. 

Westwood One, on the other hand, is only in the 
broadcasting business; it's a 12- year -old company 
with an unbroken series of successes, both financial 
and in terms of programmig, and is very well accepted 
and admired in the broadcast industry. So I looked at it 
as an opportunity to have Mutual taken over by a 

company that really was interested in making it suc- 
cessful and knew how to make it successful. I must 
say, although Westwood one has only owned Mutual 
since December 1985, you can already see that. 
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Westwood One also brought in new personnel 
including hiring an excellent executive vice president 
and CFO, Bill Battison, away from ABC. To have that 
kind of leadership, success, dedication and under- 
standing of broadcasting coming from our parent com- 
pany had to be a positive, and it has been indeed good. 
The guiding light behind Westwood One, Norm Pattiz, 
didn't buy Mutual to destroy it. Nor did he buy Mutual 
to turn it into a rock & roll network - he already built a 
very successful entertainment network with West- 
wood One. Pattiz bought Mutual because he was look- 
ing for a network that knew how to do news and sports. 
He had the best and most successful music program- 
ming, but no news and sports programming, so he 
bought Mutual to get it. Well, he's not going to destroy 
what he paid a lot of money for. So I didn't really have 
any concerns about Mutual's future under Westwood 
One. 

What influence does Westwood One exercise over 
your operation? 

On a day -to -day basis, Dan, there is really no direct 
control or influence. Norm is a successful broadcaster 
and obviously is an innovative person with a lot of 
good ideas. We have a regular conference call once a 
week with Norm and the others in charge at Westwood 
One. Almost always during those phone calls, Norm 
will offer several ideas, and likewise during the week 
he'll just pick up the phone and call with other ideas. I 

welcome them because he has a track record of 
success. 

He called me recently and said, "I think I'd like to 
hire one of the following," and he gave me a list of very 
well -known news people. What's wrong with that? 
That's the kind of leadership and innovation which we 
didn't have with our previous parent company. But on 
a day -to -day basis, certainly in the news department, 
there is no direct interference or influence at all from 
Westwood One. 

CONGRATULATIONS 

MIC:HA1=1. I.II'l'MAN, INC:. 

Bart Tessler, news director. 

Does Westwood One being there mean more, the 
same, or less investment of resources for your 
expansion? 

It means more, clearly more, and it means more in 
several ways. For one thing, it means that we are now 
on two different satellites. When Mutual was owned 
by Amway it was on the Westar IV satellite. Westar IV is 
not the satellite that most radio stations are equipped to 
receive - they're tuned to Satcom I -R, the satellite that 
Westwood One utilizes. So we're now up on both 
satellites, which increases enormously the reach, 
the number of stations that can pick up Mutual 
programming. 

The second thing is, the expansion we've already 
talked about. I don't think it's any great secret in the 
broadcasting business that under Amway Mutual 
didn't make any money. So you can be sure that 
owners of a company that's losing money are not going 
to be real interested in plowing more capital into a 
company that's losing money. You asked me are they 
making money now? Mutual is definitely in the black 
today! 

(Continued on page WO -42) 
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Keeping Company with the Best. 

1 
World Class Radio. 

Congratulations, Westwood One. Here's to many more years 
of our association and continued success. 

WESTWOOD ONE CANADA 
Toronto, Ontario 

SEVEN HILLS PRODUCTIONS WESTWOOD ONE JAPAN 
Tokyo, Japan Sydney, Australia 

BEST WISHES 
WESTWOOD ONE 
ON YOUR 
CONTINUED SUCCESS 

WELLINGTON INSURANCE SERVICES 
INSURANCE AGENTS AND BROKERS 
FOR THE COMMUNICATIONS AND 
ENTERTAINMENT INDUSTRIES 

4465 Wilshire Blvd., P.O. Box 76969, Los Angeles, CA 90076 

(213) 937 -8510 Telex 310 371 7604 

News & Talk 
(Continued from 
page WO -41) 

When you have to 
cover a big story, a sum- 
mit session or some- 
thing that's going to be 
expensive to staff and 
expensive in terms of 
logistics - do they 

seem to understand, when you go to them and say 

need a special budget for this event? 
Look at our record of big stories since Westwood 

One took over. For the Geneva summit meeting 
between Reagan and Gorbachev, we had our White 
House correspondent, our State Department corre- 
spondent and our Moscow correspondent there, as 

well as our regular Geneva correspondent. We had 
our news director, Bart Tessler, there as producer, 
along with a technician. Obviously, there was no stint- 
ing on the coverage of that. 

I went to Tokyo myself to produce our coverage of 
the May '86 economic summit meeting - again, we 
had our State Department and White House Corre- 
spondents there, plus our Far East correspondent and 
local Tokyo correspondent. 

Perhaps a key example of the fact that there's no 
stinting on coverage was our Library Weekend 
coverage. In conjunction with WOR /New York, 
Mutual had access to programming from 14 or 15 

different locations around the city where activities 
were going on that weekend. We had Dirk Van, our 
New York bureau chief, our White House correspon- 
dent, Bob Witten, The Larry King Show, Jim Bohannon 
Show and America In The Morning all originating from 
New York. We also originated newscasts from New 
York. It was extensive coverage. 

That's the record. Norm Pattiz - and I've heard him 
say this a hundred times - is a great believer in putting 
all your effort and resources into the big events. That's 

one of the ways he made his reputation on the music 
side. He certainly indicated that he wants us to follow 
the same course on the news side and the sports side. 

Does Mutual ever make news? 
We do quite a lot these days. Not long ago a man 

went into a jewelry store in Beverly Hills, and tried to 
rob it. An alarm was tripped, he held five people 
hostage, and one of our news editors here, in a good 
bit of enterprise and hustling reporting, called the 
jewelry store, searching for an eyewitness or police 
tape, and wound up interviewing the guy who was 

holding these hostages. 
Now, obviously we did this in a responsible way, 

with the police on the other phone giving us guidance 
as to what to say and what not to say, how to get out of 
the conversation when the time came, and suggesting 
what would not be helpful to use on the air, and so on. 
That certainly made news; our audio was on network 
TV, and we received credit on the wire services and 
other major news media. 

Not too long ago we had Caspar Weinberger as a 

guest on Reporters' Roundup, and he revealed that 
American military forces and other American intel- 
ligence assets had been used to retaliate against the 
terrorists who had sprayed machine gun fire into an 
outdoor cafe in El Salvador, killing some Americans 
and many others. This was the first time it had been 

revealed that the United States had retaliated against 
these terrorists. 

Peter Maer, who covers the White House, or Jim 

Slade, who covers the State Department for us, often 
get news ahead of the wire services or ahead of the 
other networks. Slade, not too long ago, discovered 
that American surveillance planes up to and including 
the SR -71 Blackbird spy plane had been used, possibly 
in violation of the law, to track down drug traffic. So we 
break a lot of stories, and will continue to do so. m 
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Thanks Norm, you make an ART out of doing business...So we can make a business out of doing ART! 
ne, non Advertising 
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Cleared For Landing. Kendrick's Record Shop in Detroit made contact with 
the Controllers by hosting an autograph session during the MCA act's 
promotional tour in support of its "Stay" album. Pictured, from left, are 
Controllers Larry and Reginald McArthur, store owner Clarence Kendricks, and 
band members Lenard Brown and Ricky Lewis. 

Betoral Bar Contest Wins 
BY CHRIS MORRIS 

LOS ANGELES Record Bar's ma- 
jor "scratch and win" promotional 
campaign (Billboard, June 21) has 
proven a howling success for the 
Durham, N.C. -based chain. 

The promotion, launched in Rec- 
ord Bar's 125 outlets on May 26, cul- 
minated in the announcement of a 
grand prize winner at a sweep- 
stakes drawing held on Aug. 15. 

The contest, launched by Record 
Bar with co -op advertising support 
from major labels, distributed 
20,000 prizes to consumer partici- 
pants, who matched major -label art- 

'There was a lot of 
active shopping' 

ists and album titles on scratch -off 
cards distributed at Record Bar out- 
lets. 

The promotion resulted in sales 
increases for both current and cata- 
log product, with considerable staff 
enthusiasm generated through a 
manager incentive competition, 
which featured Sony audio /video 
systems as prizes.. 

The "scratch and win" program 
was the first Record Bar campaign 
to use co -op television advertising 
extensively. As a result of its suc- 
cess, the company is currently con- 
sidering increasing the use of TV in 
its future sales schemes. 

Steve Bennett, Record Bar's vice 
president of marketing, says that 
the promotion boosted overall sales 
volume through the summer 
months. 

"Sales in early June were not in- 
creasing, but we were up 10% over 
last year in July," Bennett says. 
"July was our best month since 
Christmas." 

Bennett adds that the chain's rec- 
ord sales continue to be strong in 
August, carried along by the mo- 
mentum generated by the promo- 
tion. 

He notes that sales in certain ar- 
eas- notably those in which TV ads 
were saturated -were up by 20 %- 
40 %. These increases compensated 
for a flattening of sales in the desul- 
tory Southwestern marketplace. 

The jump in sales was not limited 
to the current hot summer product, 
Bennett says. "We saw an increase 

in the amount of catalog sales as a 
percentage of overall sales. We got 
a lot of traffic wandering through 
the stores. There was a lot of active 
shopping we didn't see before." 

"We are seeing a strong improve- 
ment in the volume units of prod- 
ucts sold," says Lauren Becker, di- 
rector of marketing and advertising 

(Continued on page 48) 

etailing 
Yorktown Makes Out -Of -State Push 
Emphasis On List Pricing, Advertising 

BY EARL PAIGE 

LOS ANGELES While out -of -state 
chains are invading Chicago, indige- 
nous Yorktown Music Shops Inc. is 
expanding beyond its home market. 
With recent acquisitions in Wiscon- 
sin and Hawaii, Yorktown now 
owns 33 J.R.'s Music Shops and sev- 
en Oranges. 

According to Dan Kennedy, the 
chain's vice president, during the 
course of almost 20 years, York- 
town has built slowly and quietly, 
with frequent surges of growth. 

The Wisconsin expansion comes 
through the purchase of Galaxy Of 
Sound stores. In Wisconsin, there 
are two units in Madison and single 
units in Wawatusa, Green Bay, Ap- 
pleton, Marinette, and Wisconsin 
Rapids. Previously, Yorktown had 
acquired three stores in Maui, Ha- 
waii, that had been part of the Los 
Angeles -based Moby Disc chain. 
Those stores average between 
1,500 -2,000 square feet. 

Yorktown is essentially mall -ori- 
ented, except for the Oranges units, 
and the chain's recent splurge is in 
malls. "With everyone coming into 
Chicago, we found we had to look 

FOR WEEK ENDING SEPTEMBER 13, 1986 

outside," says Kennedy, brother of 
founder Bob Kennedy. 

The Dallas -based Sound Ware- 
house chain recently invaded Chica- 
go (Billboard, Aug. 23). Transworld 
has acquired a chain of video stores 
there and is reportedly opening 
some Tape Town units. 

Though Yorktown's recent ex- 
pansion has spread as far east as 
Grand Rapids, the latest additions 
mark the chain's first wholesale ex- 
pansion since 1983, when 11 stores 
were acquired over an 18 -month 
span. Yorktown is now in Hawaii, Il- 
linois, Indiana, Michigan, and Wis- 
consin. 

Bob Kennedy started out in 1958 
with R &R Record Distributors in 
what is generally considered the 
heyday of rackjobbing. While still 
with R &R, Kennedy opened the 
first store in the Yorktown Mall in 
Lombard, Ill. The chain had grown 
to five stores by 1973, and the name 
was changed in 1977 to J.R.'s, after 
the initials of Kennedy's father. 

Several key people involved in the 
first store are still with the firm: 
Joan Kennedy and Betty Schlick 
run stores; Pat Weitz is in account- 
ing. Ken Moll, another veteran 

staffer, now operates the three - 
store Pumpkin Charlies chain in the 
Illinois cities of Elmhurst, Joliet, 
and Tinley Park. 

According to Kennedy, Yorktown 
stores are gradually being renovat- 
ed. "We're going with a lot more 
neon, kind of getting glitzy." Anoth- 
er important change from the origi- 
nal format involves pricing. "We're 
at list," he says, stressing the mall 
nature of the chain. Yorktown origi- 
nally emphasized discount prices. 

Yorktown has thus far not been 
lured by the video rental boom. Al- 
though prerecorded video is sold in 
all stores, only one Orange unit has 
been converted to full -fledged rent- 
al. "We're not convinced we have 
the locations for rental," says Ken- 
nedy. 

Kennedy credits the chain's em- 
phasis on music and on catalog with 
holding up its album ratio. "We're 
still running 25 %-35% LP," he says. 

One new thrust for Yorktown has 
been advertising. The chain at- 
tempted its first tabloid ad more 
than a year ago and hopes to do 
more. Says Kennedy, "Our problem 
has been getting enough support." 
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1 3 19 ELITE Firebird Strategic Space Trading And Combat Adventure Game 
With Flight Simulator 

2 1 45 SILENT SERVICE MicroProse Submarine Simulation Game 

3 2 45 
ULTIMA IV QUEST OF THE 
AVATAR Origins Systems Inc. Fantasy Role- Playing Game 

4 4 27 HARDBALL Accolade Baseball Game 

5 6 
5 WORLD KARATE 

CHAMPIONSHIP Epyx Action Adventure Game 

6 5 53 JET Sublogic Flight Simulation 

7 RE -ENTRY FLIGHT SIMULATOR II Sublogic Simulation Package 

8 
17 3 PAPERS 

HACKER II: THE DOOMSDAY Activision Strategy Adventure Simulation 

9 10 21 WIZARDS CROWN SSI Action Adventure Game 

10 13 29 THE BARD'S TALE Electronic Arts Fantasy Role- Playing Game 

11 9 11 KING'S QUEST II Sierra On -Line Adventure Game 

7 9 INFILTRATOR Mindcsape Helicopter Flight Simulator 

19 142 FLIGHT SIMULATOR Microsoft Simulation Package 

14 8 15 LEADER BOARD Access Pro Golf Simulation Game 

15 12 11 U.S.A.A.F. SSI Simulation Game 

16 NEW WORLD 
E 

GREATEST BASE BALL 
Epyx Baseball Simulation Game GAM 

17 15 5 SUPER CYCLE Epyx Motorcycle Simulation Game 

18 RE-ENTRY BATTLE OF ANTIETAN SSI Simulation Game 

19 18 25 FLI 
DISGKS 

HT SIMULATOR SCENERY Sublogic Additional scenery disks for use with Flight Simulator 
games. 

20 20 3 THE CHESSMASTER 2000 The Software 
Chess Program Toolworks 
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The Record Company That 
Doesn't Make Records SHELF TALKER CD Blisters 

NOW 
Available for Shipment. 

Much Higher Quality 
& Lower Prices Than 
Paper CD Packaging. 

M E H !, S f C? F N T S 

1 ; 

Home storage units for: 
CDs, Cassettes, Video 8 mm -----j 
Ask your local retailer - -_.,j ! cam-. ' 

e 

Lift Discplay Inc., ENT 7216 NortBBergen,NA7 Avenue, lÜl ' IÜI- 
North Bergen, NJ 07047 
(201) 662 -8503, 662 -8504 systems W1Ù1 future 

,- 
HEAVY METAL 

CASSETTE DIVIDERS 
Pre- Printed, 

Custom Printed 
or Blank 

800/648-0958 
GOPHER PRODUCTS CORP. 

l 
t y 2201 Lockheed Way \I Carson City, NV 89701 

THE RESIDENTS 
Hell. " 

2 compilations 
most popular 
musicians 

RYKODISC 

Bldg m -3G 
Sa!em, 

"'Heaven?"' i 
RCO20012i 13 

from the World's 
unknown 

R KO 
USA 

Wharf gEáMN 
MA 01970 DI GITAL AUDIO 

From the No. 1 Supplier 
of CD Blisters. 

Call Cal 612-934-4078 
INNOVATIVE PLASTICS INC. 

FOR WEEK ENDING SEPTEMBER 13, 1986 
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POPTM 
Compiled from a national sample of retail sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 11 

** No.1 ** 
PETER GABRIEL GEFFEN 2- 24088 /WARNER BROS. 5 weeks at No. One SO 

2 2 2 9 GENESIS ATLANTIC 281641 INVISIBLE TOUCH 

3 3 5 4 MADONNA SIRE 2- 25442 /WARNER BROS. TRUE BLUE 

4 4 3 5 STEVE WINWOOD ISLAND 25448 -2 /WARNER BROS BACK IN THE HIGHLIFE 

5 5 4 7 SOUNDTRACK COLUMBIA CK 40323 TOP GUN 

6 8 6 16 THE MOODY BLUES POLYDOR 8291792 /POLYGRAM THE OTHER SIDE OF LIFE 

7 6 7 52 WHITNEY HOUSTON ARISTA ARCD 8212 WHITNEY HOUSTON 

8 7 8 1 EURYTHMICS RCA POD 1 -5847 REVENGE 

9 9 13 5 ANDREAS VOLLENWEIDER ces MASTERWORKS MK 42255 DOWN TO THE MOON 

10 11 14 12 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED ZK 40304/EPIC TUFF ENUFF 

11 13 11 67 DIRE STRAITS WARNER BROS. 225264 BROTHERS IN ARMS 

12 10 15 12 BOB JAMES & DAVID SANBORN WARNER BROS. 2 -25393 DOUBLE VISION 

13 18 17 68 PHIL COLLINS ATLANTIC 2.81240 NO JACKET REQUIRED 

14 15 12 32 HEART CAPITOL CDP 46157 HEART 

15 NEWS 1 BILLY JOEL COLUMBIA CK 40402 THE BRIDGE 

16 14 10 10 BOB SEGER & THE SILVER BULLET BAND CAPITOL CDP 46195 LIKE A ROCK 

17 17 19 55 CREEDENCE CLEARWATER REVIVAL FANTASY FCD 623 -CCR2 CHRONICLES 

18 16 18 8 SIMPLY RED ELEKTRA 60452 -2 PICTURE BOOK 

19 20 22 68 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

20 12 9 15 VAN HALEN WARNER BROS. 225934 5150 

21 NEW # 1 BANANARAMA LONDON 8zo 036- 2/POLYGRAM BANANARAMA 

22 21 16 9 EMERSON, LAKE & POWELL POLYDOR 829297.2 /POLYGRAM EMERSON LAKE & POWELL 

23 19 21 22 THE OUTFIELD COLUMBIA CK40027 PLAY DEEP 

24 22 26 6 BELINDA CARLISLE I.R.S. MCAD 5741 /MCA BELINDA CARLISLE 

25 23 28 3 WHAM! COLUMBIA CK 40285 MUSIC FROM THE EDGE OF HEAVEN 

26 24 20 5 ANITA BAKER ELEKTRA 60444 -2 RAPTURE 

27 25 25 12 GTR ARISTA ARCD 8400 GTR 

28 RE -ENTRY ROBERT PALMER ISLAND 2- 90471 /ATLANTIC RIPTIDE 

29 NEWS 1 R.E.M. IRS IRSD 5783 /MCA LIFES RICH PAGEANT 

30 29 29 3 SPYRO GYRA MCA MCAD 5753 BREAKOUT 

TM 
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No part of this publication may be reproduced, stored 
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CLASSICAL TM 

Compiled from a national sample of retail sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 I 1 32 

* * NO. 1 ** 
BACHBUSTERS TELARC 80123 11 weeks at No. One 

DON DORSEY 

2 3 3 68 
AMADEUS SOUNDTRACK FANTASY WAM -1791 

NEVILLE MARRINER 

3 2 2 25 
HOROWITZ: THE LAST ROMANTIC no 419045 

VLADIMIR HOROWITZ 

4 4 5 13 
BACH MEETS THE BEATLES PRO ARTE CDO -211 

JOHN BAYLESS 

5 5 4 23 SWING, SWING, SWING PHILIPS 412 -626 

BOSTON POPS ( WILLIAMS) 

6 6 7 6 
SYNCOPATED CLOCK PRO ARTE CDD -264 

ROCHESTER POPS (KUNZEL) 

7 7 6 68 
TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

8 10 20 3 
DOWN TO THE MOON Ces MK_ 42255 

ANDREAS VOLLENWEIDER 

9 8 9 33 
ORCHESTRAL SPECTACULARS TELARC eo115 

CINCINNATI POPS (KUNZEL) 

10 9 8 12 
TELARC SAMPLER #3 TELARC 80003 

VARIOUS ARTISTS 

11 12 12 68 
TIME WARP TELARC 80106 

CINCINNATI POPS (KUNZEL) 

12 13 13 9 BEAUTIFUL DREAMER LONDON 417 -242 

MARILYN HORNE 

13 11 11 16 
PLEASURES OF THEIR COMPANY ANGEL CDC 47196 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

14 14 10 20 SONGS FROM LIQUID DAYS CBS MK -39564 

PHILIP GLASS 

15 16 16 14 
COPLAND: BILLY THE KID /RODEO ANGEL CDC 47382 

SAINT LOUIS SYMPHONY (SLATKIN) 

16 15 14 10 
CELEBRATE AMERICA PRO ARTE CDD 263 

HOUSTON SYMPHONY (COMISSIONA) 

17 17 15 68 
STAR TRACKS TELARC 80094 

CINCINNATI POPS (KUNZEL) 

18 NEW 1 
HOROWITZ: THE STUDIO RECORDINGS DG 419 -217 

VLADIMIR HOROWITZ 

19 18 18 68 
TELARC SAMPLER # 1 TELARC 80101 

VARIOUS ARTISTS 

20 25 - 2 BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) DG 415 -963 

TE KANAWA, CARRERAS (BERNSTEIN) 

21 19 17 57 
GERSHWIN: RHAPSODY IN BLUE CBS MK 39699 

LOS ANGELES PHILHARMONIC (THOMAS) 

22 22 23 68 
COPLAND: APPALACHIAN SPRING TELARC 80078 

ATLANTA SYMPHONY 

23 20 19 21 WILLIAM TELL AND OTHER FAVORITE OVERTURES TELARC 80116 

CINCINNATI POPS (KUNZEL) 

24 21 21 46 
BLUE SKIES LONDON 414666 

KIRI TE KANAWA (RIDDLE) 

25 23 22 7 ECHOES OF LONDON CBS MK 42119 

JOHN WILLIAMS 

26 26 26 16 
BEETHOVEN: SYMPHONY NO. 9 TELARC 80120 

CLEVELAND ORCHESTRA (DOHNANYI) 

27 NEW 1 
BEGIN SWEET WORLD RCA RCD1 7124 

RICHARD STOLTZMAN 

28 24 24 68 
BERNSTEIN: WEST SIDE STORY DG 415253 

TE KANAWA, CARRERAS (BERNSTEIN) 

29 27 25 68 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412 -244 

NEVILLE MARRINER 

30 28 27 17 
TOMASI /JOLIVET: TRUMPET CONCERTOS CBS MK 42096 

WYNTON MARSALIS 
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retailing 
Good Vibrations 

Adds Link To 

Boston Chain 
BY DAVID WYKOFF 

BOSTON Good Vibrations, the sec- 
ond- largest record and tape chain in 
the Boston area behind the 60 -plus 
unit Strawberries organization, re- 
cently opened its 10th store, in Han- 
over Shopping Center on Route 53 
in Hanover, Mass. 

The new location follows the Can- 
ton, Mass. -based chain's predomi- 
nantly suburban, strip -center pro- 
file. 

"This location is in a fairly afflu- 
ent community and on a well -trav- 
eled roadway," says Good Vibra- 
tions general manager Bill Ger- 
stein. "And we see little competition 
in the music business in the area, 
only a Musicsmith in the Hanover 
Mall across the street and a Straw- 
berries unit two towns away in 
Pembroke." 

Gerstein adds that the installa- 
tion boasts highly visible street sig- 
nage and 3,500 square feet of mer- 
chandising space, the largest in the 
chain. 

"We're using the additional space 
to expand our compact disk, prere- 
corded cassette, and classical sec- 
tions for wider selection and in- 
creased numbers for fast -moving 
releases," he says. "We've built our 
reputation on deep catalog inven- 
tory in LPs, so we see little need to 
further augment the usual LP 
stock." 

As with Good Vibrations' nine 
other outlets -in Canton, Walpole, 
Newton, North Dartmouth, See- 
konk, Foxboro, Natick, Brookline, 
and Raynham -LPs and cassettes 
with a list of $8.98 are regularly 
sold at $7.95 and sale -priced at 
$5.95; $9.98 list releases normally go 
for $8.95 and $6.96 on sale. CDs, 
which make up approximately one - 
third of the store's album inventory, 
generally have a $15.95 shelf price 
with a sale price of $12.95. 

Prerecorded videocassettes are 
stocked in limited numbers, al- 
though two of Good Vibrations' 
larger stores carry 1,500 -2,000 
pieces. "No rental, only low -price 
movies and music videos now," says 
Gerstein. "It's a very competitive 
area for rental and sell- through. 
That space is better used for CDs 
and casssettes." 

CDs are "always on sale," he 
adds. "We've picked up on Sony's 
Compact Discount idea. Any time a 
customer buys five or more CDs at 
regular price, they get 20% off their 
total." A lack of customer loyalty 
for CDs helped bring about this dis- 
count, Gerstein says, "and our cus- 
tomers now enjoy the ability to 
make their own sales." 

The store's fixtures are similar to 
the 13- year -old chain's other outlets. 
Record, tape, and CD bins are situ- 
ated at an angle to the store's rect- 
angular space, to stay away from 
what Gerstein calls "the bowling -al- 
ley syndrome. If people have to 
walk around the bins to get through 
the store, they'll have to look at 
more product." Three -tiered wall 
units for LPs surround most of the 
perimeter, and an 8- foot -high, 

(Continued on next page) 

LONG LIVE 
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BASIS LIVES! 
There is no doubt that the spirit of 

William "Count" Basie lives on in the 
countless Basie fans whose number 
keeps growing in legions. In fact, the 
Basie Orchestra just won DownBeat's 
1986 International Critic's Poll. To 

celebrate the Count Basie Orchestra's 
50th Anniversary and to honor the 
Count's birthdate (August 21st), Cenon 
is releasing an historic compact disc, 
"Long Live the Chief!". Under the 
leadership of veteran Basie band 

Nippon Columtea Ltd., Tokyo, 107 Japan 

member Frank Foster, "Long Live the 
Chief!" puts new life in many of the 
Basie Bands standards (April in Paris, 
Li'l Darlin', Corner Pocket, and Shiny 
Stockings), and injects the Basie spirit 
into some brand new material. 

New tc the Basie Band, but 
certainly nct new to the recording 
industry, is 75 year old Denon (N ippon- 
Columbia). Denon brings its unparalleled 
digital audio recording and compact 
disc pressing expertise to the party to 

produce one of the most significant jazz 
recording events in recent years. 

Join Denon and celebrate Basie's 
birthday and the 50th Anniversary of 
his band. All say, "Long Live the Chief! ". 

DENON 
The First Name in Digital Recording 

Denon ttmenca, unc , 27 Law Dove, Fairfield, NJ 07006 
Denon Canada, Inc.. 17 Denison 5 treet, Markham, Ont. L3R '. B5 Canada 
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Ifyou think profits of over 500% 
are unheard of these days...you 

haven't heardthe Pfanstiehl needle story. 

The forces keeping 
your profits on the brink 
of nonexistence are as 
strong today as ever. 
And they show no signs 
of weakening. 

This means that now, 
more than ever before, if 
your profit situation is 
going to improve, you 
have to make it happen. 
One highly effective 
method of achieving this 
result is to supplement 
low returns on 

competitively priced 
products with the 
uniquely high profits you 
realize every time you 
sell a Pfanstiehl 
replacement needle. I'm 
talking in terms of profits 
of 500% and more...turn 
after turn. That's the kind 
of profit that inspired you 
to go into business in the 
first place. 

Moreover, practically 
every customer that walks 
into your store is a 

prospect. Many times, 
simply questioning when 
a customer last purchased 
a replacement needle will 
produce a sale. 

Many other profit 
oriented reasons for 
stocking Pfanstiehl 
needles are presented in 
comprehensive 
Programs for Profit, 
especially created to get 
you started in this highly 
profitable market. 

1 urge you to send for 

these free programs today. 
Then if you need 
additional assurance that 
Pfanstiehl needles can 
help you significantly 
improve your profits, call 
me. You're just the 
person I want to talk to. 

Sincerely, 

Merle Nelson, 
President 

Pfanstiehl'.r.. . 

'86 Replacement Needle 
Programs for Profit 

Absolutely nobody knows more about this big and highly profitable 
market than Pfanstiehl. We've been in it for more than 60 years and 
have the reputation to prove it. This is your opportunity to learn and 
profit from the biggest and best supplier in the business. 

FREE GRAPHIC PROFIT FINDER 

Our programs tell you how to profit...this special Graphic Pro it Finder 

will tell you how much, instantly. One FREE if you use this coupon to 

request your Programs for Profit. Don't wait. Offer is limited. 

Pfanstiehl 's '86 Programs for Profit 

1 

Please send me the 
Pfanstiehl Replacement Needle 
Programs for Profit. 

Name 

Address 

City State Zip 

Telephone Number 

Store Name 

Type of Retail Outlet 

Mail to: Pfanstiehl, 3300 Washington St., Waukegan, IL 60085 
Telephone: 1 (800) 323 -9446 

Pfunstielil. 
the 

L=4 

RECORD BAR'S CONTEST 
(Continued from page 45) 

for Record Bar. She attributes 
booming floor traffic to customer 
involvement in the lottery -styled 
drawing. "Traffic increased from 
people coming back for more cards 
to win the grand prize." 

A new Pontiac Fiero stuffed with 
records and a $500 Record Bar mer- 
chandise certificate were frequent 
curbside and in -store features at 
Record Bar outlets. 

Becker notes a "tremendous re- 
sponse" to the specific albums fea- 
tured in the promotion. The cam- 
paign focused on top current re- 
leases from Capitol, Arista, RCA, 
MCA, A &M, Motown, PolyGram, 
CBS, and the WEA group. 

The campaign's 19 individual TV 
spots focused on specific hot titles 
by such top artists as Van Halen, 
Prince, Phil Collins, GTR, Bob 
Seger, and Starship. 

It gave us an experience in TV 
we didn't have before," Becker 
says. "It's a direction we want to 
pursue further. We are now consid- 
ering the use of TV as the primary 
advertising medium in our fourth 
quarter and Christmas promo- 
tions." 

The TV spots, which featured the 
copy line "No catch, just scratch," 
utilized a hairy werewolf paw (a la 
"The Howling ") and footage from 
the old Lon Chaney "Wolfman" 
movies. The campaign fired the cre- 
ative imaginations of some employ- 
ees, who dressed as werewolves and 
created dry-ice fog in their stores. 

GOOD VIBRATIONS 
(Continued from preceding page) 

ceiling -to- knee -level unit displays 
hit product inside the entrance. 
Neon -lit 3- by 8 -foot areas are being 
installed for merchandising dis- 
plays from individual record compa- 
nies. Cassettes are displayed open 
in Sentry Security boxes, and CDs 
in divided LP -width bins. 

Store hours are 10 a.m. -9:30 p.m., 
weekdays and Saturdays, and noon - 
5 p.m., Sundays. 

The store also contains a Ticket - 
master outlet, which vends tickets 
for local concert venues Great 
Wood and the Orpheum Theater. "It 
takes up minimal space -a comput- 
er screen and a box for the tickets - 
and it generates incredible traffic," 
Gerstein says. 

Future plans call for "continued 
conservative expansion," according 
to Gerstein. 

"We're constantly getting calls 
from all kinds of landlords, but 
we're looking to move slowly and 
open new outlets in communities 
similar to the ones we're established 
in now. I think there's a lot of room 
for growth, probably at the pace of 
one to two stores per year," he says. 

THE BILLBOARD BOOK 

OF NUMBER ONE HITS 
BY FRED BRONSON 

The inside story of every Number 
One single from "Rock Around 

the Clock" to "We Are the World." 
AT BOOKSTORES NOW. 
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Grass Route 

BY LINDA MOLESKI 

A weekly column focusing on the 
activities of independent labels 
and distributors. 

THOUGH IMPORT records often 
receive little attention from domestic 
labels, Important Record Distribu- 
tor of Jamaica, N.Y., hopes to reme- 
dy the situation with a newly formed 
in -house promotion department. IM- 
PORTant Promotion, designed spe- 
cifically for imports, will attempt to 
get foreign acts exposure in the U.S. 
via press, radio, retail, and tours. All 
releases will be distributed through 
Important on either an exclusive or 
nonexclusive basis. 

"It's another avenue to sell more 
records," says Howie Gabriel, vice 
president of sales for Important. 
"There's a lot of good talent out 
there, and we want to promote it. 
We're doing it for the American inde- 
pendent labels, so why not the Euro- 
pean ones ?" 

The new division is headed by 
Cheryl Payne, who says she will 
search out "bands with very strong 
import releases and the potential to 
move strongly into the U.S. market." 
All groups will be available for U.S. 
licensing. 

The first releases that will be rep- 
resented under IMPORTant Promo- 
tion are Play It Again Sam's `The 
Speed Of Hope" by Dole, "Mafu 
Cage" by the Neon Judgement, and 
"Chapter IV" by Trisomie 21. Also 
set for release is Crammed Discs' 
12 -inch "Corazon /Money Bucks" by 
Volti. Both labels are based in Brus- 
sels, Belgium. 

SEEDS AND SPROUTS: Black - 
Hawk Records of San Francisco has 
signed the Leaders, a New York jazz 
outfit that consists of saxmen Chico 
Freeman and Arthur Blythe, trum- 
peter Lester Bowie, pianist Kirk 
Lightsey, bassist Cecil McBee, and 
drummer Don Moye. The group's 
debut album, "Mudfoot" (BKH 
52001), produced by Freeman and la- 
bel chief Herb Wong, is slated for re- 
lease early this month ... John 
McLaughlin will soon embark on a 
20 -date national tour in support of his 
new album, "Adventures In Radio 
Land," on Relativity. Weather Up- 
date is scheduled to open ... Coun- 
try/rock veteran George Frayne, 
aka Commander Cody, is back on 
the scene with "Let's Rock" (BP 
2086), a new album on the Flying 
Fish-distributed label Blind Pig. It is 
his first release in three years and 
features original Lost Planet Air- 
men Bill Kirchen and Bruce Bar- 
low as well as new members Austin 
de Lone and Tony Johnson. The 
band is scheduled to hit the road this 
month ... Alligator artist Roy Bu- 
chanan will headline the 14th Annu- 
al San Francisco Blues Festival Sept. 
13 at Fort Mason's Great Meadow ... 
Demon Records has put together an 
extensive catalog of Al Green reis- 
sues dating from 1970 -1984. The al- 
bums are on the label's subsidiary, 
Hi Records ... This week's favorite 
album cover is Les Black's Amaz- 
ing Pink Holes' "Breakfast With 
The Holes" (002), which boasts a 
wholesome Americana tongue -in- 
cheek scenario. The EP is on the Af- 
ter Hours label, Eldo Farms. 

Mäme 
velkou radost! 

Supraphon s radostí oznamuje, 
ze firma Denon America, Inc., 

byla jmenována vÿlucnÿm distributorem 
naseho softwaru na kompaktních deskách* 
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SEPTEMBER RELEASES 
C37 -7702 DVORAK: Symphony #9 /NEUMANN, CZECH PHIL. ORCH. 
CO- 1018 JANACEK: Operatic Suites /JILEK, CZECH PHIL. ORCH. 
CO -1056 MARTINU: Double Concerto /MACKERRAS, PRAGUE RADIO SYM. ORCH. 
C37 -7565 DVORAK: String Quartet #12 & #14/PANOCHA QUARTET 
C37 -7956 Josef Suk Plays Maria /SU K, VACLAV HYBS ORCHESTRA 
C37- 7309 -11 SM ETANA: The Bartered Bride /KOSLER (3 CDs) 

FUTURE RELEASES 

C37 -7703 DVORAK: Symphony #8 in G Major (Oct. '86) 
C37 -7704 DVORAK: Symphony #7 in D Major (Nov. '86) 
C37 -7705 DVORAK: Symphony #6 in D Major (Dec. '86) 
C37 -7377 DVORAK: Symphony #5 in F Major (Jan. '87) 
C37 -7442 DVORAK: Symphony #4 in D Minor (Feb. '87) 
C37 -7668 DVORAK: Symphony #3 in E -Flat Major (Mar. '87) 

*Supraphon proudly announces the appointment of Denon America, Inc. 
as its exclusive U.S. Distributor for compact disc software. English 

translation 

DENON 
THE FIRST NAME IN DIGITAL RECORDING. 

Denon America, Inc., 27 Law Drive, Fairfield, NJ 07006 Nippon Columbia Ltd., Tokyo, 107 
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FREE 
220 -PAGE AUDIO, VIDEO, TELEPHONE, 
ELECTRONICS, COMPUTER CATALOG. 

A LEADING DISTRIBUTOR OF HOME 
ENTERTAINMENT 
SERVING DEAL32S COAST -TO -COAST 
OVER 1 0,000 PRODUCTS IN STOCK AT ALL 

TIMES 
$1 0,000,000 INVENTORY 
FACTORY -FRESH, TOTALLY GUARANTEED 
BONUS SERVICES SUCH AS LIP-TO -DATE DAILY 

SPECIALS, PRODUCT INFORMATION BY PHONE 

ONE-STOP DISTRIBUTION 
WEEKLY AND MONTHLY NEWSLETTERS ON OUR 
SPECIALS 

1 
1 
1 
1 
1 
1 
1 
1 
1 
1 

rOLL -FREE 1- 800-221 -319 
IN NEW YORK CALL (212) 233-0747 

COMPANY: 

NAME: TITLE: 

ADDRESS: 

CITY: STATE: 

BUSINESS TELEPHONE 

L_________________________ 

ZIP: 

NO.: 

BIG APPLE ENTERTAINMENT 

15 PARK ROW, 
NEW YORK, NY 10038 

Dept. 
BB 

1 
1 
1 
1 
1 
1 
1 

1 

Eetailing 

ell TAR 
by Mike Shalett 

OLD FOLKIES don't fade away, 
they just go on tour. 

Bob Dylan and James Taylor - 
two artists who were originally 
part of the folk music mainstream 
of the '60s and '70s -both success- 
fully toured the U.S. this summer. 
The warm months have also 
brought both artists considerable 
success with record sales. 

Dylan, whose "Knocked Out 
Loaded" album on Columbia is cur- 
rently in the mid -50s on the Bill- 
board Top Pop Albums chart, has 
sold more than 250,000 records. 
The compact disk version has just 
arrived in stores, which should 
kick sales further. 

Taylor's "That's Why I'm Here," 
also on Columbia, was released al- 
most a year ago. It has sold 650,000 
to date, with 10% of those units in 
the CD configuration. There were 
quite a few sold -out houses during 
his recent tour. 

The audiences for both artists 
are distinctly different. James Tay- 
lor's fans are 45% male, 55% fe- 
male. Dylan's are more likely to be 
men. His figures were 2 -1, males 
outnumbering females. 

Possibly because of co -stars 
Tom Petty & the Heartbreakers, 
Dylan reached a younger audience, 

with 55% aged 24 years or youn- 
ger. Taylor, on the other hand, 
drew no fans under the age of 18. 
Fifty -three percent were 18 -24 
years of age, with the remainder 
over the age of 25. 

These numbers alone raise inter- 
esting questions. If Dylan's audi- 
ence-at least on tour -was youn- 
ger and attracted more males, 

Dylan's, Taylor's 
audiences differ 

should his record sales be greater? 
Taylor's audience is much less po- 
litical, and with females tending to 
buy fewer records than males, 
shouldn't he be at a disadvantage? 

Early answers are surprising. 
Granted, Dylan's record has only 
been out for five weeks and the CD 
has just arrived in stores, but it 
doesn't seem to have generated the 
same excitement that the mellower 
Taylor's record has. 

Pressing on we find that Taylor's 
fans are scattered across the radio 
dial. Adult contemporary stations 
are listed as the favorite radio out- 
lets by 25% of his fans. However, 
53% say they listen to AOR sta- 
tions. Top 40 call letters are indicat- 

ed by 19% of the fans, while country 
calls are named by 8 %. 

Dylan's fans are found in two 
distinctive places. AOR gets the 
call from 51% of the audience, 
while alternative radio -public ra- 
dio or college stations -is listed by 
25 %. The remainder is scattered 
across all formats. 

The groups are also different in 
regard to what time they listen to 
the radio. James Taylor's fans are 
more likely to listen to a.m. drive 
than Dylan's. Mr. Dylan's faithful 
show a greater propensity to listen 
to the radio in the evening, be- 
tween 8 p.m. and midnight. 

Dylan fans said they attended 
more concerts in a year than Tay- 
lor's. By category, we could then 
say that his fans are more likely to 
be casual record buyers than Dy- 
lan's. Again, this raises questions 
regarding sales performance. 
Even though the Dylan record has 
been out a short period of time, the 
current weekly sales pattern on 
the record from retail information 
we have has been slow. Some re- 
tailers has indicated to us that they 
feel that the core has already pur- 
chased the album. 

What kind of store do they buy 
in? Dylan fans tend to buy in free - 

(Continued on next page) 

Discvyasherbo9sts your profits by 
getting grubbier out of grooves. 

Discwasher record care products can 
boost your business with the cleanest 
profits around. 

Discwasher products offer you terrific 
add -on sales opportunities. Discwasher 
only offers the most popular, fast moving 
accessories. No need to carry a large 
inventory to profit from the lucrative 
accessory business. 

It's easy to sell Discwasher accessories. 
Take advantage of the fact that people know 
and trust the Discwasher brand name. 

Discwasher's nationally advertised 
products are technological leaders in 
keeping records and audio equipment in 
top condition. Find out more by calling 
your Discwasher representative. Or write, 
Discwasher, 4309 1I answorld Road, 
Schiller Park, IL 60176. 

You can also profit from our tape, 
video and compact disc equipment 

care products, too! 

ì1-T@ahn010-9Y 
Retard Cboan:rfG Hurd 

6A41':47411 ,nraM 
M£ft 01:4- als 10E44 G' 

'neìcwa«,r,.æsft d. ,a4,sz.aa 

discwasher R 

For good, clean profits 

1986 Discwasher 
A Division of International Jensen Inc. 

Soundtraks' Tony Clientele 
Creates Thriving CD Biz 

BY JIM BESSMAN 

NEW YORK The same principles 
for running a record store in a Mid- 
western college town can also work 
in a wealthy Long Island communi- 
ty, according to Bob Stanford, own- 
er of Soundtraks Ltd. in Huntington 
Village, N.Y. 

Key for him in both of these con- 
trasting markets has been to under- 
stand the needs of a specific clien- 
tele and to provide customers with 
complete, specialized service. 

At Soundtraks Ltd., Stanford has 
established a thriving compact disk 
business since buying the store, 
which has a contemporary look, in 
November. The decor and tony loca- 
tion, he quickly points out, are a 
long way from his first experience 
in record retailing as part-owner of 
Pearl Alley Discs in Columbus, 
Ohio, just across from Ohio State 
Univ. and in direct competition with 
Discount Records. 

"Music was going crazy then [in 
1969], and hippies were starting to 
open up little stores," says Stan- 
ford. "We were just a couple of kids 
trying to be a service -minded, car- 
ing -type store and who were rebel- 
ling against a giant corporate store 
which everybody felt was ripping 
off kids. So there was a real need 
for a youth -oriented store run by lo- 
cal people as an alternative to the 
corporate, because they were the 
only store in town." 

Stanford says that by specializing 
in "better- quality" imports of the 

top British groups of the period as 
well as domestic rock and jazz prod- 
uct, Pearl Alley Discs was very suc- 
cessful. From there, he took a ca- 
reer turn with sales positions for 
CBS Records, for which he came to 
New York, before joining the Long 
Island -based Record World chain in 
an advertising capacity. 

Through his experience, Stanford 
concluded that there was a bright 
future in CDs. 

"I felt that anybody who could go 
out and get CD business would do 
well," he says. "My marketing plan 
was to get heavily involved in the 
CD business in Huntington, which 
is an affluent community which 
doesn't like to shop in malls but in 
specialty boutique stores. So Sound- 
traks isn't a hippie store but a hi- 
tech store which doesn't offend any- 
body, where your mother could 
walk in and buy something instead 
of being afraid to enter. In fact, we 
get wealthy lawyers in next to 
freak -punks with spiked hair - 
whatever they're called -and every- 
body feels welcome. It's almost like 
a Peaches used to be, very warm, 
but less woodsy." 

Actually, there is no wood at 
Soundtrak, which is instead mod- 
eled in formica and glass in an 
award -winning architectural de- 
sign. The 1,000 -square -foot store is 
structured for "maximum use," us- 
ing wall browsers and 15 -album 
high step -ups. Stanford notes, how- 
ever, that with a merchandise 

(Continued on next page) 
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retailing 
SOUNDTRAKS 
(Continued from preceding page) 

breakdown of 40% CDs, 40% tapes, 
and 20% records, few records are on 
display there anymore: "Just new 
releases because [albums are] the 
best way to display." 

Of eight wall display sections 
originally built for albums, six now 
stock pop, jazz, and show -tune CDs, 
with albums and classical CD titles 
in floor browsers. Cassettes are be- 
hind glass. Since taking over the 
store -which previously carried no 
CDs- Stanford has seen growth 
nearly triple, which he directly re- 
lates to his CD business. 

"Pricewise, we can't compete 
with the area's major chains," he 
says. Although shelf CDs are priced 
"competitively" with Record 
World's, he can't offer sales be- 
cause he gets no deals through dis- 
tributors and doesn't have the vol- 
ume of his chief competitor. 

However, Stanford adds, "I have 
what people want, usually all the 
time. If Record World has 30 pieces 
of Steely Dan's `Decade' -which is a 
very hot disk -they have to divide it 
between 62 stores or put them all in 
their best ones, so nobody's happy. 
But I can get the same 30 pieces 
from my distributor, which I can do 
if I'm there first. So, I can make peo- 
ple happy for a long time and give 
them the impression that I always 
have what they're looking for." 

Stanford says he searches for 
product all over the country. Even if 
the competition is unable to get suf- 
ficient stock through its direct chan- 
nels, he sometimes can get it from 
his own sources. 

"I specialize and work hard to 
make sure I have what the custom- 
er wants, because in Huntington, 
the customers are service- oriented 
and prefer to shop in town instead 
of the malls." 

He estimates his inventory has 
600 pop CD titles, 325 jazz, 300 clas- 
sics, and 50 soundtracks. 

Stanford carries over his special- 
izing in classic jazz titles from his 
Columbus days. "I don't care if it 
sits," he says of that catalog, add- 
ing that when he spots customers 
browsing through its titles he happi- 
ly programs in -store copies of new 
releases "to turn them on." 

Soundtraks Ltd. also carries Digi- 
tal Audio magazine and its catalog, 
which Stanford says the store 
"gears to." He adds that "as a con- 
venience" for his customers, he will 
add some disk hardware in time for 
Christmas. 

ON TARGET 
(Continued from preceding page) 

standing stores or those located in 
strip centers. Taylor's people, on 
the other hand, tend to shop more in 
malls. 

The comparison of the two artists 
reveals an important perspective. It 
is sometimes very easy for us to 
simply categorize an artist by musi- 
cal type and to say that the consum- 
ers for that type of music are all of 
one makeup. Looking at Bob Dy- 
lan's audience in comparison to 
James Taylor's -at the same venue, 
in the same city, during the same 
summer -we can see it can be a 
dangerous strategy to typecast mu- 
sicians who, on the surface, might 
appear to have similar appeal. 

Th r Bean Brcanmels 
(INLP 10171) (RN( 70171) The first 
national) ( successful rock act to emerge iron 
Son Frarr_isco. Includes the hits "Laugh. 
lough;' "Just A Little;' "You Tell Me 
Why;' ''Don't Talk To Strangers" along 

with ten pore folk -rock gems featuring the 

vocals of Sal Valentino and Ron Elliot. 

---A..,.-- 
'441 

The 4,pencer Doris Group 
ALP 77172) (RNC 70172) The band thr t 
launched the career of lead singer Steve Wir - 

wood. Features the hits "Gimme Sonie 
Lavin;' "I'm A Man; "'Keep On Run- 
ning" and eleven more sides of potent Briti41 

rhythm 4 blues. 

l'he Ererly. Brothers 
(RNLP Ií173) (RNC70173) Rock's first, finet 
c nd greatest harmony duo. Includes the his 
"Wake Up Little Susie;' "Bye B}e 
love;' "Bird Dog;' "All I Have To Co 

Is Dream" and ten more slices of clasic 
Fop- harnony. 

l'hr Bobby Fuller Four 
i'RNLP 17174) (RNC70174) Classic Texas-vit- 

Los Angeles Rock 'n' Roll. Featuring the dasic 
"I Fought The Law" and hits like "Let 
Her Dance" and "Love's Made A Fool 

Of You " -along with eleven more sides of 
Buddy (oily -style pop. 

RHINO RECORDS 
P R O U D L Y P R E S E N T S 

THE BEAU BRUMMELS 
THE SPENCER DAVIS GROUP 

THE EVERLY BROTHERS 
THE BOBBY FULLER FOUR 

LOVE 
THE STANDELLS 

THE TURTLES 
RITCHIE VALENS 

hJ 
,hinoisproud t o announce the inauguration 

of .E liSsL l J/J S I J, JJ J'..S''Jv .V' J .,ri:J, 

dedicated to presenting the classic Rock 'n' Roll of the 

Fifties and Sixties with first doss premium packaging. 

Each album and cassette in the series features the finest 

in sonic quality (newly remastered sound), graphics 

(deluxe packaging, definitive notes and photos), and 

track selection (including several Top Ten hits in the 

context of the artists' best work). 

THE GREATEST HITS OF THE 50'S AND 60'S ARE 

ON RHINO RECORDS, CASSETTES, AND CD'S. 

RHINO 
RHINO RECORDS. INC 

DISTRIBUTED BY CAPITOL 

Lore 
(RNLP 1175) (RN( 70175) Headed b- 
singer /guitarist Arthur lee, the Sunset Strip 

band hi with "My Little Red Boot; 
"Seven 4nd Seven Is;' "None Agei 
Or " -vmsch are included along with thirteee 

more side of sizzlin' Sixties prychedelic 

The N.tandelás 
(RNLP X116) (RN 70176) Roic's first pent 
band. Featuring the hits "Di-ty Water,' 
"Someimes Good Guys Don't Weer 
White,^ "Riot On Sunset itreet" Ind 

"Why Pick On Me:' 

The l'urtles 
(RNLP .'0177) (RNC 7017.') Ameri as 
totemo. t Sixties pop group. In Judes thetnis 
"Happy Together,' "She d Rather 6e 

With iik;' "Elenore;' "You Showed 
Me" (id "You Baby" along with nee 

more pit masterpieces. 

Ritchie Valens 
(RNLI' 7178) (RAT 70178) TI original _a in 
rocker. I eatunng the hits "La Bamba' 
"Donn;' "Come On La's and 

eleven nom rock classics. 
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OPEN WIDE AND 
SAY PROFITS. 

Recoton lets you clean up 
in a new area of profi- 
tability. Our new 

Compact Disc Radial 
Cleaner, with ultrasoft 

chamois pad, provides your 
customers with the only manu- 

facturer recommended way to 
safely clean and protect compact 

discs: in a straight line- across the 
radius, from the center of the disc to th3 
edge -or from the outer edge in. 

Winner of the 1985 Audio /Video 
International Grand Prix Award, the 
Recoton Compact Disc Radial Cleaner 
is backed by a complete line of acces- 
sories; like our superb non -corrosive 
cleaning solution and surface -restoring 
scratch filler solution. Plus protective 
shields for permanent safeguarding of 
compact Ciscs. 

Don't leave yourself wide open tc 
potential problems with other compac- 
disc cleaners. Instead, open, - 

wide for profits with 
Recoton -the award 
winning compact 
disc cleaner. 

THE E =ST SELLERS 
46.23 CRANE SIT E ET LONG ISLM.i7 Cry NY 11101 

'-:300-223-6009 

etailing 
New Releases 

ALBUMS 
The following configuration ab- 
breviations are used: LP- album; 
EP-extended play; CA- cassette; 
NA-price not available. Multiple 
records and /or tapes in a set 
appear within parentheses follow- 
ing the manufacturer number. 
a.= Simultaneous release on CD. 

POP /ROCK 

LIONA BOYD 
Persona 
LP CBS FM 42120/no list 
CA FMT 42120/no list 
CD MK 42120/no list 

JOHN FOGERTY 
Eye Of The Zombie 
LP Warner Bros. 1- 25449/WEA/$9.98 
CA 4- 25449/$9.98 

CYNDI LAUPER 
True Colors 
LP Portrait OR- 40313 /CBS /no list 
CA ORT- 40313/no list 

AI:TI11\MART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

RIC OCASEK 
This Side Of Paradise 
LP Geffen GHS 24098 /WEA /$8.98 
CA M5G 24098/$8.9B 

SWANS 
12" A Screw 
EP PVC4910 /$4.98 

TALKING HEADS 
True Stories 
LP Sire 1-25512/WEA/$9.98 
CA 4- 25509/19.98 

COMPACT DISK 
ED BICKERT QUARTET 
I Wished On The Moon 
CD Concord CCD -4284; no list 

PONCHO SANCHEZ 
El Conguero 
CD Concord CCD- 4286/no list 

BLACK 
D -TRAIN 
Miracles Of The Heart 
LP Columbia BFC 40465 /CBS /no list 
CA BCT 40465/no list 

JAll 
DUKE ELLINGTON 
New Mood Indigo 
LP FW 40359/no list 
CA FWT 40359/no list 

THE GENE HARRIS TRIO PLUS ONE 
The Gene Harris Trio Plus One 
LP Concord CJ- 303 /no list 
CA CJ- 303 /no list 

THE ROSS TOMPKINS TRIO & QUARTET 
L.A. After Dark 
LP Famous Door HL 151, 59.98 

MEL TORME, ROB MCCONNELL & THE 
BOSS BRASS 
Mel Torme, Rob McConnell & the Boss 
Brass 
LP Concord CJ- 306 /no list 
CA CJ- 306 /no list 

VARIOUS ARTISTS 
Round Midnight 

LP Columbia SC- 40464 /CBS /no list 
CA SCT- 40464/no list 

NEW AGE 

DOUBLE FANTASY 
Universal Ave. 
LP Innovative Communication KS 80.054 /Suite Beat /$9.98 
CA KSMC 80.054/59.98 

WILLIAM ELLWOOD 
Openings 
LP Narada 1010 /no list 
CA 1010 /no list 
CD 1010 /no list 

GARY HUGHES 
Sacred Cities 
LP Join SYN102 /$9.98 
CA SYNC102 /$9.98 

MERGENER /WEISER 
Beam Scape 
LP Innovative Communication KS 80.046 /Suite Beat /$9.98 
CA KSMC 80.046/19.98 

PETER SEILER 
Flying Frame 
LP Innovative Communication KS 80.057 /Suite Beat/$9.98 
CA KSMC 80.057/59.98 

DAN SIEGEL 
Short Stories 
LP Pausa PR 7202/no list 
CA PR 7202/no list 
CD PR 7202/no list 

SOFTWARE 
Chip Meditation 
LP Innovative Communication KS 80.050 /Suite Beat /$9.98 
CA KSMC 80.050/$9.98 

SYNERGY 
Computer Experiments Vol. 1 

LP Jem SYN104/59.98 
CA SYNC 104 /59.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
Nadine Reis, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

()AL.rÍÑE 

FANTASIA 
STATE -OF- THE -ART ENCHANTMENT! 

The ultimate listening experience is now 
available on the ultimate audio format! 

It's the digital soundtrack from 
"FANTASIA" on compact disc. 

p$ We've combined this timeless 
music with all the technical 

2 wizardry at our command 
to create a two disc set 

afar that's destined to become 
a classic in every compact 
disc collection! 

Motion Pr_twe 
Sountytr,itCY EXPERIENCE "FANTASIA" AS 

YOU'VE NEVER HEARD-OR 
SOLD - IT BEFORE! 

FROM 

For further information contact Sandy Spector at Disneyland /Vista Records and Tapes, 350 S. Buena Vista Street, Burbank, CA 91521 (818) 840 -1665. 

c) MCMLXXXVI The Walt Disney Company 
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PLEASE ENTER MY BILLBOARD SUBSCRIPTION 

Narre 

Company 

Address 

City 

Signature 

Apt. No. 

State Zip 

U.S. & Possessions Overseas 
1 year (51 iFsues) $160 Australia & New Zealand (1 yr. via air jet) $265 
6 months (â6 issues) 95 Central America & Caribbean 
2 years (102 issues) 260 (via air mail) 250 
1 year (Firs. Class) 230 Mexico (via air mail, bill in Pesos) 245 

Enka (First Class Only) 230 South America (via air mail) 
Continental Europe (via air mail) * * 

310 
£155 

1 year $170 U.S. Asia, Africa & all others (via airmail) 380 

1 year via First Class 240U S. nJapan (via air jet) Y87,000 

Please rem t in U.S. Currency only (except Continental Europe and Japan). 
OR 

$ Charge my credit card as follows: 
Total Amount Erclosed 

C American Express ` Visa 

Master Card 

'Not handled in continental Europe 

Bill me 
New 

C Renewa 
I do not wish to receive promotional material from other mailers. 

"Send to: Bilboard, Quadrant Subscription Service Ltd., Perrymount Road, Haywards Heath, 
\Vest Sussex, England 

Card Number 

Card Expires 

Master Card Bank # 

Billboard 
Subscription Service Dept., P.O. Box 2071, Mahopac, N.Y. 10541 -2071 

Please allow 6 weeks for delivery of first copy. 

In order to process your order we must receive 
your business classification. Please indicate 

your primary industry function in the 
correct box. Thank you. 

Retailers 
30-Only records, prerecorded and 
blank tapes 
31-Only Video or computer software 
33- Records, tapes and video or 
computer software 
32- Primarily playback and 
communication hardware, 
software and accessories 

Distributors 
44 -Rack Jobbers 
45- Record, tape, video or 
computer software 
46-One Stops 
47-Juke box operators 

D 48- Exporters and importers of 
records, tapes and video 

RadlolBroadcasting 
50 -Radio Programmers, Music 
Directors, General Mgrs., Air 
Personalities 
53 -Disco DJ's, owners, managers 
55- Television and Cable personnel 
56 -Radio Syndicators 

M anufacturers/Production 
60- Record companies, independent 
producers, independent promotion 
companies 

U 61- Pressing plants, manufacturers of 
software, hardware and/or pro 
equipment 

62-Recording Studios 
63- Video/Motion picture industry 
personnel 

Artists and Artists Relations 
70- Recording artists, performers 
71- Attorneys, agents and managers 

Buyers of Talent 
74-Concert promoters, impresarios 
75- Clubs, hotels, concert facilities 

L] 76 -Light and sound companies for 
concerts, disco 

Music Publishers 
91 -Music Publishers, songwriters 
92- Performing unions, licensing and 
rights organizations 
93- Industry Associations 

Mlsc.Nanous 
82 -Music fans, audiophiles 
81- Public. school and university 
libraries 
86- Financial Institutions 
87-Government 
95- Newspaper and magazine 
personnel, journalists 
96- Advertising and public relations 
11 -0ther, please 
specify 

rim 
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ideo retailing 

Distribs, Dealers Square Off In VSDA Seminars 
BY CHRIS MORRIS 

LAS VEGAS Several old axes 
were ground and some new ones 
honed at a series of seminar face - 
offs among manufacturers, distrib- 
utors, and retailers at the Video 
Software Dealers Assn. (VSDA) 
convention here Aug. 24 -28. 

Three seminars titled "Under- 
standing The Distributor /Retailer 

`You can go broke 
selling at $29.95' 

Relationship" generated some re- 
tailer heat and shed a little light, as 
issues such as profit margins, com- 
petition with mass merchants in 
sell- through programs, Beta fulfill- 
ment, and cooperative advertising 
policies were discussed. 

The panels, moderated by distrib- 
utors and featuring five or six par- 
ticipants from the distribution and 
manufacturing communities, ad- 
dressed prepared questions and 
fielded queries from retailers in the 
audience. 

VSDA attorney Charles Rutten- 
berg was frequently heard from 
during the proceedings, as he 
brushed back retailers' questions 
concerning terms and conditions be- 
cause of antitrust considerations. 

Given the plethora of low -price 
promotions on view at the VSDA 
show and concern over the en- 
croachment of mass merchants in 
the video marketplace, sell- through 
was a topic of frequent concern. 

At the first seminar, retailer Mike 
Ramey of Video Movie Classics in 
Worthington, Ohio, created a stir 
with his statement, "You can go 
broke selling titles at $29.95." 

Ramey, who claimed he sold 1,000 
videocassettes at a loss in July, com- 
plained that the 20% margins of- 
fered on most sale -price cassettes 
are too slim without stock balancing 
or return policies to bolster them. 

While Ruttenberg sealed off dis- 
cussion of actual margins on sell - 
through product, the topic attracted 
much comment at this and other 
seminars. 

There was further agitation from 
retailers for more comfortable prof- 

it margins; one retailer cited the 
high markups offered by the cloth- 
ing industry. 

"I would argue that you don't 
need 50 points to make money," said 
Paramount Home Video vice presi- 
dent of sales and marketing Eric 
Doctorow. "If you do, maybe you 
shouldn't be in the video business." 

Citing the high going rate of 
rights, Artec president Martin Gold 
noted, "There is a pressure from the 
production side of things." 

"We're not in the business of 
making cassettes," added Warner 
Home Video sales vice president 
Dave Mount. "If it weren't for home 
video, we wouldn't be making mov- 
ies." 

On returns, Noel Gimbel, chair- 
man of Sound Video Unlimited, not- 
ed that there are 11 different return 
and stock balancing policies from 
major manufacturers. 

However, Gimbel added, "Right 
now, with new programs from ev- 
ery label, you are going to see some 
kind of comprehensive program." 

"There's a lot more flexibility 
than there ever was before" on the 
return of sell- through product, said 
Tim Shannahan, executive vice 
president and general manager of 
Video Products Distributors Inc. 

Brian Woods, vice president of 
marketing and advertising for In- 
gram Video, added, "I hope we nev- 
er do get to 100% [returns], but I 
wouldn't mind 25 % -30% on a regular 
basis." 

Concerns about mass merchant 
advantages in the buyer's market 
drew soothing comments from dis- 
tributors and manufacturers. 

"Competing with a mass mer- 
chant is no different than compet- 
ing with a fellow retailer," said 
Lawrence Beyer, president of ZBS 
Industries. "The biggest advantage 
you have is that you are an entre- 
preneur. If you have the entrepre- 
neurial spirit, you'll never be put 
out of business." 

"Our core business is still the 
rental business," Mount said. "The 
sales will come. I don't think you 
should be too paranoid about the 
mass merchants." 

"There is a concentration of risk 
with very, very, very large custom- 
ers," Gold said. 

New England Supermarket Chain 

Stop & Shop Adds Tapes 
BOSTON Stop & Shop, the 111 - 
store New England supermarket 
chain, has opened Video Center de- 
partments in seven of its 25 larger 
"Super Store" outlets. Video- 
cassettes are available for rental 
and sales in these self- contained 
Video Center sections. 

Stop & Shop, based in Quincy, 
Mass., has Video Centers in Med- 
ford, Mass.; Hyannis, Mass.; Paw- 
tucket, R.I.; Branford, Conn.; and 
Willimantic, Conn. These video de- 
partments, which use a separate 
computerized cash register and in- 
ventory control system, are part of 
Stop & Shop's effort to offer its cus- 
tomers full- service stores for one - 
stop shopping, according to a chain 
spokesman. 

In addition to the video depart- 
ments, the Super Stores already 
house a variety of general merchan- 
dise departments, often including 
Barnes & Noble bookstores, toy 
shops, and florists. The "Super 
Stores" are approximately twice the 
size of the average Stop & Shop out- 
let. 

The video centers carry an aver- 
age of 2,000 titles and 4,000 individ- 
ual cassettes. The stores are usually 
500 square feet, and cassettes are 
merchandised on both wall and free- 
standing displays. Rental rates 
are generally $2 per day for each 
tape, with the exception of some 
how -to tapes that carry a fee of $1 
per day. There is a onetime member - 

(Continued on page 57) 

"We have a lot of bookstore cus- 
tomers," Woods said. "But we are 
far skewed to the video retail cus- 
tomers. The booksellers are book 
specialists who carry video on the 
side." 

"If you preplan, you should be 
able to finesse your position in the 
marketplace," said Saul Melnick, 
MGM /UA Home Video vice presi- 
dent of sales and marketing. 

On the down side, Video Trend 
president Gene Silverman said, "It 
may not be possible to compete in 
the selling of hit product. Pick out a 
niche in a narrow range category 

and develop that inventory." 
The waning of the Beta format 

was a hot topic at all three sessions, 
with retailers in Beta -heavy areas 
complaining of unfulfilled back or- 
ders and the frequent unavailability 
of the format from as many as three 
distributors at once. 

"Tell your salesperson how your 
Beta sales go," Beyer responded. 
"They can tell their order depart- 
ment to bring more product in, if 
there's a customer with a Beta 
track record." 

Ron Eisenberg, president of East 
Texas Distributing, noted that dis- 
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tributors are skeptical about order- 
ing Beta titles when there is a 20 %- 

30% cancellation of Beta preorders 
after manufacturing. 

"Frankly, a Beta pad right now 
would compound the pad you al- 
ready have," Eisenberg said. 

"It would not be to our benefit to 
carry every title in both formats 100 
copies deep, because we won't be 
there in a year if we do," said In- 
gram's Woods. 

Noting that some distributors re- 
order Beta from manufacturers on 
a monthly basis only, Source Dis- 

(Continued on next page) 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

òÑ 
Ä 2 

, 

1 1 13 

* * NO. 1 * * 
ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

i 

2 2 50 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

3 8 12 MICKEY KNOWS BEST Walt Disney Home Video 442 1986 14.95 

4 4 50 DUMBO Walt Disney Home Video 24 1941 29.95 

5 7 13 THE IMPORTANCE OF BEING DONALD Walt Disney Home Video 443 1986 14.95 

6 10 8 POUND PUPPIES Family Home Entertainment F 1193 1985 14.95 

7 3 13 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

8 9 45 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

9 11 22 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 79.98 

10 6 13 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

11 13 50 THE CARE BEARS MOVIE Samuel Goldwyn 
Vestron 5082 1985 24.95 

12 16 22 SESAME STREET PRESENTS: FOLLOW THAT BIRD Warner Bros. Inc. 
Warner Home Video 11522 1985 79.95 

13 5 12 WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

14 17 25 VELVETEEN RABBIT Family Home Entertainment F1173 1985 14.95 

15 14 27 HUGGA BUNCH Children's Video Library 
Vestron 1513 

1985 29.95 

16 12 41 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

17 20 11 BUGS BUNNY AND ELMER FUDD CARTOON FESTIVAL United Artists Television, Inc. 
MGM /UA Home Video 200701 1986 19.95 

18 15 14 MY LITTLE PONY: ESCAPE FROM CATRINA Children's Video Library 
Vestron 1403 1986 19.95 

19 23 10 
STRAWBERRY SHORTCAKE'S HOUSEWARMING Family Home Entertainment F348 SURPRISE 1983 29.95 

20 18 22 RAINBOW BRITE AND THE STAR STEALER Warner Bros. Inc. 
Warner Home Video 11531 1985 79.95 

21 21 8 LEARNING ABOUT LETTERS Children's Television Workshop 
Random House Home Video 88319 -57 1986 

No 

listing 

22 RE -ENTRY LEARNING ABOUT NUMBERS Children's Television Workshop 
Random House Home Video 88315 -24 

No 

listing 

23 22 8 BEDTIME STORIES & SONGS 
Children's Television Workshop 
Random House Home Video 88309 -8x 

No 

listing 

24 19 46 BUGS BUNNY'S WACKY ADVENTURES Warner Bros. Inc. 
Warner Home Video 11504 1985 19.98 

25 NEW 111. SECRET OF NIMH MGA /UA Home Video MV, MB800211 
MGM /UA Home Video MV MB80021 1 

1982 29.95 

Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 o $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrica films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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YSDA SEMINARS 
(Continued from preceding page) 

tributors president Richard Miles 
offered the bottom -line suggestion: 
"You should shop." 

MGM /UA's Melnick floated the 
idea of a Beta -only distributorship, 
which met with positive murmur- 
ings among assembled retailers. 

In response to retailer nervous- 
ness on the subject, manufacturers 
restated their intentions to continue 
the Beta format. 

"There's still 8 -track product 
that's available," said Paramount's 
Doctorow. "We have no plan at the 
present to discontinue manufactur- 
ing Beta." 

Warner's Mount and Sam Puleo, 
vice president and general manager 
of CBS /Fox, also indicated that 
they were not getting out of the 
Beta business, although Mount not- 
ed, "Our return ratios are heavily 
skewed to Beta." 

Discussion of co -op advertising 
sparked wrangling in all three ses- 
sions. Retailers complained of the 
low co -op amounts available to 
small buyers and the long lag in 
payment. Distributors countered 
that retailers lagged in providing 
them with placement verification 
and studios faced delays in making 
co-op payment to distributors. 

James Schwartz, president of 
Schwartz Brothers Inc., and J.D. 
Mandelker, president of Sight & 
Sound Distributors, agreed that de- 
veloping meaningful co -op money 
for small retail buyers is a major 
problem. 

Commtron marketing director 
Marty Jorgensen, in a statement 
echoed by other distributors, said, 
"Dealer tag ads make sense for the 
small retailer." 

Most on the panels agreed that 
the pooling of ad dollars in one ad- 
line- listing a number of stores -is 
the best way to utilize the minus- 
cule amount of co-op money (based 
on a normal formula of 3% of the 
purchase) allowed by most distribu- 
tors. Paramount's Doctorow sug- 
gested that local retailers band to- 
gether as a buying group and pool 
co-op dollars on an ongoing basis. 

Sound's Gimbel suggested that 
the retailer should accrue co -op 
credit over a number of one studio's 
titles to make it monetarily feasible 
to run an ad. 

On the sore subject of co-op pay- 
ment lags, Mandelker said, "No 
more than 60 days is how long it's 
taking. We can't credit you until we 
get credit." 

"We have 22 suppliers who have 
11 different policies," explained 
Gimbel. "Also, we run a thousand 
ads a month." 

Gimbel added that his company 
had instituted a new policy of 30-day 
dating on co -op credit: "We've de- 
cided to take the chance because we 
think it'll speed things up." 

Mount and RCA /Columbia Home 
Video senior vice president Gary 
Khammar admitted that co -op 
claims remain problematical on the 
manufacturer side. 

"We've all had to adjust the way 
we do business," Khammar said. 
"In the past years on the supplier 
side, things have been cleaned up." 

Khammar said that although co- 
op payments and denials have be- 
come more timely, retailer paper- 
work must also be timely for order- 
ly fulfillment. 

: 

NATIONAL RELEASE 

DATE JAN 22,19E7 

Featuring: 
"Reach out and Touch (Som33ody's Hand)" (Diana 
Ross) "Superstition" (Stevie Wonder) "Get Ready" 
(The Temptations) "I Can't help Myself (Sugar Pie, Kona? 
Bunch)" (The Four Tops) "Baby Love" (Diana Ross & the 
Supremes) and many more_. 

Hanna- Barbera's new HBTV Music 
Videos will put some new waves into 
your videocassette sales. Four new 
videocassettes feat>,.ring well -known 

NATIONAL RELEASE DATE NOVEMBER 8,1986 

Featuring: 
"Old Time Rock and Roll" (Bob Seger & the Silver Bullet Band) 
'Teddy Bear" (Elvis Presley) "Catch a Wave" (The Beach Boys) 
"Da Doo Ron Ron" (Dave Edmunds) "See You Later Alligator" 
(Bill Haley & the Comets) and many more... 

-op rock music sung by the original 
artists and performed by famous H.B. 
celebrities... They'll dance right off 
your shelves! 

,i:e M& z`r tw ,ti, . . , . ,w ",;M 
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i NATIONAL RELEASE 

üATE NOVEMBER 8, 986 

Featuring: 
"Freeway of Love" (Aretha Franklin] "Ghostbesters" (Ray 
Parker. Jr.) "Neutron Dance" (The Pointer Sisters) "Every 
Breath You Take" (The Police) "Somebody's Watching Me" 
(Rockwell) and many more... 

NATIONAL RELEASE DATE JANLAM' 22,19W 

Featuring: 
"Queen of Hearts" (Juice Newton) "Lookin' out my Back 
Door" (Creedence Clearwater Revival) "Daydream" (Lovin' 
Spoonful) "Bad Moon Rising" ( Creedence Clearwater Revl!val) 
"Rambling Man" (Allman Brothers Band) and many more... 

MusicVùo Foit Ewutmooi 
ONVIDEOCASSEUEI 

1986 Horno- Barbero Productions, Inc. 

As to cartoon characters and pockoging. e 1936 Worldwieion Enterprises, Ire. 

.... /% o II 11 N 11 II WORLDVISION 
HOME VIDEO INC. 
A TAFT COMPANY 

"Not Al filleted With World Vision Internctonol 
A Religious and Charitable Organization" 

Hitachi Acts To 

Keep Vid Outlets 

In Hardware Biz 
BY TONY SEIDEMAN 

LAS VEGAS Hitachi Sales Corp. 
of America is trying to stem the 
steady flow of video stores leaving 
the hardware field with a combina- 
tion sales and merchandising cam- 
paign, designed specifically for soft- 
ware outlets, and a nationwide se- 
ries of marketing seminars. 

According to Bob O'Neil, execu- 
tive vice president of Hitachi, hard- 
ware has the potential to be a tre- 
mendous profit center for video re- 
tailers. Although specialty stores 
face steep price competition from 
other outlets, O'Neil claims that vid- 
eo outlets have some major selling 
strengths. 

He says almost a third of the 
VCRs sold today are replacements 
or second units. "One hundred per- 
cent of the customers that go into a 
video store are either a replacement 
or second -set customer," O'Neil 
says. 

Hitachi's main weapon in its new 
sales campaign is a kiosk that holds 
four VCRs and a 22 -inch television 
set and takes up only three square 
feet of floor space. O'Neil says the 
kiosk is free to dealers who buy into 
the program. Minimum order is 
eight VCRs -four for display, three 
units for sale stock, and another as 
backup -plus one 22 -inch television 
monitor. Retailers will be given spe- 
cial dating of 150 days to pay for the 
product. 

Hitachi was the only manufactur- 
er to exhibit at the Video Software 
Dealers Assn. (VSDA) convention 
here Aug. 24 -28, a fact that O'Neil 
says shows the shortsightedness of 
the hardware industry as a whole. 
He says VCR hardware enjoyed an 
unprecedented boom, much of 
which was due to the rapid growth 
in the population of dealers. That 
growth is now leveling off, and one 
of the best ways to keep it strong, 
O'Neil says, is to reach out to an al- 
most untouched dealer population - 
the video specialty store. 

To help educate video software 
dealers to the possibilities in hard- 
ware, Hitachi is sponsoring a 14 -city 
"Merchandising For Survival" semi- 
nar tour, which will kick off on Sept. 
23 in Dallas and finish on Dec. 4 in 
New Orleans. 

Other cities on the "Survival" 
trail include Houston (Sept. 24), San 
Antonio (Sept. 25), Detroit (Oct. 21), 
Cleveland (Oct. 22), Chicago (Oct. 
23), Boston (Nov. 4), New York 
(Nov. 5), Philadelphia (Nov. 6), Seat- 
tle (Nov. 18), San Francisco (Nov. 
19), Los Angeles (Nov. 20), Miam 
(Dec. 2), and Atlanta (Dec. 3). 

Seminars will be free to any 
tailers who are interested in or ar 
already selling hardware. Topic 
will include merchandising, fl 
displays, advertising, selling, 
product. Interested dealers shon 
contact the appropriate regional 
tachi office: Eastern, 800 -262 -1 
Midwestern, 800 -323 -9712; Sou 
ern, 800 -241 -6558; and Western ( 
side California, 800 -262 -1502; o 
side the state, 800 -421- 1040). 

"There's a certain degree of 
(Continued on page 
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Santa's going to be hot this Winter. 
"Santa Claus, The Movie;' from the makers of "Superman;' brings the legend to life with 

magical special effects. Starring Dudley Moore, John Lithgow, and David Huddleston as Santa, 
this perennial family classic will warm everyone's heart. 

"Santa Claus, The Movie" will be on every customer's list, so don't let them 
leave with empty stockings. Stock up. And when you place a 

qualifying order, Santa will bring you a free light box with 
interchangeable inserts, to brighten your store year- round. 

Call your distributor for details. Order by October 9. 

7) 

5 

STEREO 

MEDIA HOME ENTERTAINMENT 
A Huon Commumcatmns Inc., Company 

Los Angeles, California 

Now on videocassette 
Also on Laser Videodisc 

New Jj4eases 

HOME VIDEO 
Symbols for formats are 4.= Beta, 
v=VHS, =CED and *=LV 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "No List" or "Rental" 
is indicated. 

FILMS 

THE AMERICAN SHORT STORY 
COLLECTION: THE BLUE HOTEL 
David Warner, James Keach 

V Monterey 130 -1024; IVE $24.95 

ANDERSONVILLE TRIAL 
Martin Sheen, William Shatner r U.S.A. Video 215 -984: IVE '$59.95 

THE EPIC TRUE STORY OF WORLD WAR 
II, VOL. 7: AIR WAR IN THE PACIFIC -THE 
GREATEST CONFLICT -WWII 
Patrick O'Neal 
44 V U.S.A 212 - 1050/IVE/$29.95 

THE FLESH EATERS 
Martin Kosleck, Rita Morley r Midnght Madness 133- 1022/IVE/$39.95 

KILLER ON BOARD 
Claude Akins, Patty Duke Astin, Frank 
Converse 

V Lonmar 214.983/ IVE:' $49.95 

LAUGHING ROOM ONLY 
Jeff Altman, Harry Anderson, Phyllis Diller 

V Monterey 1301025 'IVE:' $24.95 

METEOR MONSTER 
Anne Gwynne, Stuart Wade 

V Midnight Madness 133.1023/IVE/$39.95 

NEVER PICK UP A STRANGER 
Ian Scott, Judith -Marie Bergan, James 
Johnston 
* Lorimar 214981 /IVE /$49.95 

NIGHTMARE AT 43 HILLCREST 
Jim Hutton, Marlette Hartley 
46, U.S.A. 214.980/IVE/$49.95 

SPORTS CLINIC: FOOTBALL 
George Allen r Video Associates 44 /no list 

SPORTS CLINIC: SOCCER 
Hubert Vogelsinger 
4 V Video Associates 41 no list 

THE STEEL CLAW 
George Montgomery 

Monterey Home Video 135- 996/IVE/$59.95 

STREET HAWK 
Rex Smith, Jayne Modean, Richard 
Venture 

MCA Home Video 80131/539.95 

SVENGALI 
Peter O'Toole, Jodie Foster, Elizabeth 
Ashley 

V U.S.A. 213- 1003/IVE/$39.95 

TARGET 
Gene Hackman, Matt Dillon, Gayle 
Hunnicutt 

CBS Fox /$79.98 

TENEMENT 
Joe Linn, Enrique Sandino 
* r U.S.A. 215-979/559.95 

TIME LOCK 
Sean Connery, Robert Beatty, Lee 
Patterson r Monterey Home Video 133.995/IVE/$39. 95 

VERDI'S OTELLO 
Kurt Mazur, Hanns Nocker, Christa Noack 
Von Kaptz 
4 r V .I.E. W., $59.95 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate "no list" or "rental ") -to 
Nadine Reis, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

THE BILLBOARD BOOK 

OF NUMBER ONE HITS 
BY FRED BRONSON 

The inside story of every Number 
One single from "Rock Around 

the Clock" to "We Are the World," 
AT BOOKSTORES NOW. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

ó m 

`m 
ó 

árc 

c ._ 

s 

1 2 6 SPIES LIKE US 

* * NO. 1 * * 
Warner Bros. Inc. 
Warner Home Video 11533 

Dan Aykroyd 
Chevy Chase 

1985 PG 

2 4 8 THE JEWEL OF THE NILE CBS -Fox Video 1491 Michael Douglas 
Kathleen Turner 1985 PG 

3 3 5 MURPHY'S ROMANCE RCA /Columbia Pictures Home Video 6- 
20649 

Sally Field 
James Garner 

1985 PG -13 

4 5 4 IRON EAGLE CBS -Fox Video 6160 Louis Gossett Jr. 
Jason Gedrick 1986 PG -13 

5 1 14 BACK TO THE FUTURE Amblin Entertainment 
MCA Dist. Corp. 80196 

Michael J. Fox 
Christopher Lloyd 

1985 PG 

6 6 8 WHITE NIGHTS RCA /Columbia Pictures Home Video 6- 
20611 

Mikhail Baryshnikov 
Gregory Hines 

1985 PG -13 

7 8 5 HOUSE 
New World Pictures 
New World Video 8525 

William Katt 
George Wendt 

1986 R 

8 11 5 THE HITCHER HBO /Cannon Video TVA3756 Rutger Hauer 
C. Thomas Howell 

1985 R 

9 10 4 ENEMY MINE CBS -Fox Video 1492 Dennis Quaid 
Louis Gossett Jr. 

1985 PG -13 

l0 7 12 JAGGED EDGE RCA /Columbia Pictures Home Video 6- 
20591 

Glenn Close 
Jeff Bridges 1985 R 

11 9 5 DELTA FORCE Cannon Films Inc. 
Media Home Entertainment M841 

Chuck Norris 
Lee Marvin 

1985 R 

12 14 3 YOUNGBLOOD MGM /UA Home Video 800966 Rob Lowe 
Patrick Swayze 

1985 R 

13 16 2 CLUE 
Paramount Pictures 
Paramount Home Video 1840 

Christopher Lloyd 
Madeline Kahn 

1985 PG -I3 

14 12 9 A NIGHTMARE ON ELM STREET 2 
FREDDY'S REVENGE 

Media Home Entertainment M838 Robert Englund 
Mark Patton 

1985 R 

15 13 18 COCOON CBS -Fox Video 1476 Steve Guttenberg 
Don Ameche 

1985 PG -13 

16 NEW III. QUICKSILVER RCA /Columbia Pictures Home Video 
60644 

Kevin Bacon 
Jami Gertz 

1986 PG 

17 17 6 BRAZIL Embassy International Pictures 
MCA Dist. Corp. 80171 

Jonathan Pryce 
Robert De Niro 1985 R 

18 15 20 WITNESS Paramount Pictures 
Paramount Home Video 1736 

Harrison Ford 
Kelly McGillis 1985 R 

19 18 2 AFTER HOURS 
The Geffen Company 
Warner Home Video 11528 

Griffin Dunne 
Rosanna Arquette 1985 R 

20 20 8 BEST OF TIMES Embassy Pictures 
Embassy Home Entertainment 1 307 

Robin Williams 
Kurt Russell 1985 PG -13 

21 22 15 ALIEN CBS -Fox Video 1 090 Sigourney Weaver 
Tom Skerritt 1979 R 

22 19 14 ROCKY IV CBS -Fox Video 4735 Sylvester Stallone 1985 PG 

23 21 16 TO LIVE AND DIE IN L.A. 
SLM Inc. 
Vestron 5123 

William L. Petersen 
Willem DaFoe 

1985 R 

24 NEW I I OFF BEAT Touchstone Films 
Touchstone Home Video 1907 

Judge Reinhold 
Meg Tilly 

1986 PG 

25 23 12 
REMO WILLIAMS: THE ADVENTURE 
BEGINS HBO /Cannon Video TVA3676 Fred Ward 

Joel Grey 
1985 PG -13 

26 26 17 AGNES OF GOD RCA /Columbia Pictures Home Video 6- 
20563 

Jane Fonda 
Anne Bancroft 

1985 PG -13 

27 24 13 BLACK MOON RISING New World Pictures 
New World Video 8503 Tommy Lee Jones 1985 R 

28 25 9 THAT WAS THEN ... THIS IS NOW Paramount Pictures 
Paramount Home Video 1954 

Emilio Estevez 
Craig Sheffer 

1985 R 

29 28 11 KING SOLOMON'S MINES Cannon Films Inc. 
MGM /UA Home Video 800876 Richard Chamberlain 1985 PG -13 

30 29 5 MARIE MGM /UA Home Video 800926 Sissy Spacek 
Jeff Daniels 

1985 PG -13 

31 27 22 COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 

1985 R 

32 NEW I TROUBLE IN MIND Charter Entertainment 90109 Kris Kristofferson 
Keith Carradine 

1986 R 

33 33 27 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 

1983 PG 

34 32 3 PRAY FOR DEATH U.S.A. Home Video 938 Sho Kosugi 1985 R 

35 30 44 BEVERLY HILLS COP 
Paramount Pictures 
Paramount Home Video 1134 Eddie Murphy 1985 R 

36 NEW1111. MIAME VICE II -THE PRODIGAL SON 
Universal City Studios 
MCA Dist. Corp. 80349 

Don Johnson 
Philip Michael Thomas 1986 NR 

37 40 15 DEATH WISH 3 
Cannon Films Inc. 
MGM /UA Home Video 800821 Charles Bronson 1985 R 

38 38 13 TWICE IN A LIFETIME Bud Yorkin Productions 
Vestron 51 19 

Gene Hackman 
Ellen Burstyn 1985 R 

39 39 43 THE KARATE KID RCA /Columbia Pictures Home Video 6- 
20406 

Ralph Macchio 
Pat Morita 1984 PG 

40 NEW I BASIC TRAINING Vestron VA5164 Ann Dusenberry 
Angela Aames 1986 R 

Recording Indust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 

ideo retailing 

For video stores only, Movie Tee's introduces a lineup of six movie -related T- 

shirts. All of the titles, including "Sleeping Beauty," are tied in with Walt Disney 
Home Video's fourth -quarter promotion. 

Video 1us 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new video products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, P.O. Box 
24970, Nashville, Tenn. 37202. 

VIDEO RENTAL and retail stores 
can now add theme -coordinated T- 
shirts to their product lines, thanks 
to Movie Tee's (201- 739 -4984). The 
company specializes in creating 
shirts that coordinate with hit video 
titles and plans to use video retail- 
ers as the exclusive outlets for its 
merchandise. 

The first titles introduced tie into 
Disney's Christmas promotion of 
six animated classics, including 
"Sleeping Beauty." According to 
the product literature, all of the de- 

signs will be new and original and 
will be similar to the artwork on the 
videocassette packages. Each 
month, new T- shirts will be intro- 
duced to accompany major video re- 
leases. 

Made of colored cloth and "puff 
printed," the shirts will retail for a 
suggested $10 each. In a coopera- 
tive venture with Opto Internation- 
al of the U.K., Movie Tee's has de- 
veloped a line of merchandise racks 
for the shirts. Information is avail- 
able from Opto at 312 -541 -8462. 

Geneva (612 -829 -1724) has devel- 
oped a wet -type video head cleaner 
made especially for VHS -C cam - 
corders. It uses a spun -bond, shed - 
free cleaning material and nonalco- 
hol cleaning spray. The Model PF- 
360, which will be shipped during 
the fourth quarter of this year, car- 
ries a suggested retail price of 
$29.95. 

HITACHI CAMPAIGNS 
(Continued from page 53) 

timidation people fall prey to," says 
O'Neil; the seminars are designed to 
dispel that. He adds that Hitachi 
will offer a wholesale price that will 
enable video stores to compete with 
discounters. 

With competition in both the sale 
and rental arenas increasing, O'Neil 
says an extra profit center is essen- 
tial if video specialty dealers are go- 
ing to survive. Specialty involve- 
ment in hardware has dropped 
sharply in recent years. A recent 
VSDA survey showed that hard- 
ware sales among member stores 
only accounted for 10% of overall 
volume in 1985, compared to 30% in 
1984 (Billboard, Aug. 2). 

"We're saying, 'Hey! Stop!' At 
the moment you need it most, 
you're backing away from it," says 
O'Neil of the video specialists' move 

away from hardware. He adds that 
video stores have an especially good 
chance to sell their customers step - 
up machines, units that are more 
profitable than the stripped -down 
VCRs sold by many discounters. 

To back up that philosophy, the 
1986 VSDA convention marked the 
first time Hitachi used the software 
trade show to introduce a new unit: 
the VT -1570A HZ. The unit has a 
new feature, which the comapny 
calls Picture -In- Picture. It allows 
viewers, through digital electronics, 
to display information from two sig- 
nals on the screen at the same time. 
With a retail list of $749, it is a per- 
fect example of the type of step -up 
equipment that video stores can en- 
courage their customers to buy, 
O'Neil says. 

STOP 8 SHOP CARRIES TAPES 
(Continued from page 53) 

ship fee of $25. 
Stop & Shop video centers are 

open the same hours as the "Super 
Stores ": 24 hours Monday through 
Saturday. Sunday hours vary to 
conform with individual state laws 
regulating Sunday trade. 

Stop & Shop opened its first video 
center in its Medford outlet on Dec. 
7, 1985. The move into video is con- 

sidered an experiment for the su- 
permarket chain, according to the 
spokesman, and the continued per- 
formance of the seven outlets will 
help determine whether Stop & 
Shop opens additional video centers. 

The company has no immediate 
plans to open new video depart- 
ments in any of its units. 

DAVID WYKOFF 
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Ad lanced recoraing equipment demands advanced recording tape. Which 
is why for ten years Ampex has continued challenging machine capabilities. 
Through a decade of technological improvements, Grand Master4 456 remains an 
audio tape of unequalled sophistication and consistency. Which is why more top 
albums are recorded on Ampex tape than any other tares AM P E X in the world. For Grand Master 456, the beat goes on. 
Ampex CorporEtion, Magnetic Tape Division. 401 Broadway. Redwood City . CA 94063,d 15/367 -3809 Apex Corporation One of The Signal Companies 0 

www.americanradiohistory.com

www.americanradiohistory.com


ro audio /video 
found Investment 

A biweekly column spotlighting 
equipment- related news in the 
audio and video production, post - 
production and duplication in- 
dustries. 

TRADING PLACES: Agfa- 
Gevaert's San Francisco marketing/ 
training center will be moving to a 
new home in November. Currently 
based in Burlingame, Calif., the cen- 
ter will relocate to a 12 -story building 
that is the centerpiece of Gateway 
Homart's 117 -acre development in 
South San Francisco. The center will 
be housed in 13,150 square feet of 
space. The marketing /training center 
is used by all Agfa divisions as a 
product demo and instruction base, 
as well as a field sales office. 

MOVIN' ON UP: Shelton Leigh 
Palmer & Co., the highly successful 
New York jingle production firm, has 
relocated to new, larger facilities at 
19 W. 36th St. Palmer's new 5,000 - 
square -foot complex features two 
rooms. 

Studio A's control room offers full 
SMPTE 32 -track digital and 24 -track 
analog capability, as well as the Syn- 
clavier digital music system. The stu- 
dio itself is large enough to house a 
25 -piece orchestra. The smaller Stu- 
dio B is designed for voiceovers, vid- 
eo postproduction, radio, industrial, 
and multimedia audio post - 
production work. 

REHEARSE AT GATE: Gate Five 
Studios in Sausalito, Calif., has 
opened a "competitively priced" re- 
hearsal studio, complete with four - 
track recording and full PA system. 
The facility also offers 16 -track re- 
cording in its Studio A. 

HOT SUMMER FOR HARRISON: 
Nashville -based Harrison Systems 
Inc. says its stock of rental consoles 
for live sound production work was 
extremely scarce this summer, due to 
the large number of concerts using 
Harrison gear. 

A few examples: The Volunteer 
Jam, held in Nashville, used a 32 -in- 
put SM-4 Harrison monitor console, 
as well as 40 -input HM -4 as an ex- 
tender. In addition, Harrison rented 
its HM -4 house console to Clair 
Brothers Audio for use with the 
Amnesty International Tour. The 
console maker's rental program has 
been in existence for five years. 

SMOOTH AS SATIN: Interconti- 
nental Televideo Inc. says it is the 
first facility to install the new Quan- 
tel SATIN all- digital standards con- 
verter. Unlike other converters, 
which utilize at least some analog cir- 
cuitry, the Quantel unit has a com- 
pletely digital converter /interpolator 
and PAL /NTSC coder /decoder. 

The SATIN operates on the CCIR 
601 digital standard, and will inter- 
face with any of the 4:2:2 component 
devices now being developed. Inter- 
continental vice president Nigel 
Toovey says he's convinced the unit 
outperforms any competitors, and 
says his firm A /B'd the SATIN 
against the ACE before making the 
purchase. 

CATCH THE WAVE: Blue Wave 
Studios, owned by Tom Lavin and 
based in Vancouver, British Colum- 
bia, is reopened and ready for busi- 
ness. The studio is 24 -track analog 
and fully equipped with an MCI re- 
corder and API console. Canada's fa- 
vorable exchange rate (about 73 

(Continued on next page) 

HFL Runs With Postproduction Ball 
New X10 Million Video Facility Opens 

BY STEVEN DUPLER 

NEW YORK With the completion 
of its new $10 million facility, film/ 
video production firm NFL Films 
makes its move into the video post - 
production field. 

The new facility, NFL Films Vid- 
eo, is one of the most technically so- 
phisticated houses in the country. 
The video facility is based in a two - 
story, 22,000 -square -foot building in 
Mt. Laurel, N.J., located on the 
same site as the parent company, 
NFL Films; the combination of both 
buildings brings the total space en- 
compassed by the company to 
70,000 square feet on five acres of 
land. The postproduction building 
had been under construction since 
last March. 

Steve Sabol, NFL Films' execu- 
tive vice president, says the compa- 
ny is drawing upon its 25 years' ex- 
perience in the film industry to 
break into the postproduction field. 
Sabol says the facility is equipped 
with state -of- the -art gear and "in- 
dustry- known" editors and techni- 
cians, including a number of Emmy- 
winners. Total staff numbers 150. 

Any kind of project can be han- 
dled at NFL, says Sabol, including 
rock videos; television commercials; 
industrial, sales and training films; 
and documentaries. 

Clients who have recently used 
the facility for rock video or filmed 
concert work include Bruce Spring - 
steen, Cyndi Lauper, and Journey. 

For the music video clients espe- 
cially, Sabol points out, audio quali- 
ty is extremely important. To that 
end, NFL has invested in an SSL 
6000 Series console and 24 -track 

Studer recorders, which are housed 
in the audio sweetening and record- 
ing studios in the new facility. 

Other postproduction rooms in 
the facility include two Rank MK 
III C Telecine suites for film -to-tape 
transfer with full color correction; 
all- format editing suites; a shooting 
stage; processing laboratories; and 
a complete graphics and art 
department. 

"All of our postproduction facili- 
ties are housed under one roof," 
says NFL Films vice president Jay 
Gerber. "That makes the transi- 
tions from each stage of the project 
much smoother." 

The suburban location chosen is 
about 20 miles from Philadelphia 

and about 90 minutes from New 
York, Gerber says. "Being located 
in the suburbs is very cost- and 
time -efficient for our clients. There 
are no inner city hassles, expensive 
studio time, or pressure to rush a 
project through." 

The equipment on premises at 
NFL Films Video includes Sony 
BVE -5000 editors; Grass Valley 
switchers; Sony one -inch, three - 
quarter -inch, and Betcam cameras; 
audio gear by SSL, Studer, Lexicon, 
Orabn, and dbx; and a variety of 
graphics systems and hardware. 

An editor sits intently at the console in the interformat editing suite at the newly 
finished NFL Films Video postproduction facility in Mt. Laurel, N.J. 

BULK AUDIO TAPES FROM SUNKYONG. 
YOU CAN'T GET BETTER BUT YOU CAN CERTAINLY PAY MORE. 
Sunkyong's bulk audio tape is designed specifically for 

duplicators and delivers what you must have from your 
audio tape. ..consistently good sound. 

We can deliver on this promise because we make every 
single component of the tape ourselves -'he base film, the 
coating, the cassette itself. Everything. Ever the oil used 
to make the film comes from our own oil refineries. It per- 

mits a degree of quality control that's hard to match. And, 
when it comes to audio tape, quality control is whEt makes 
the difference. 

If you'd like to krxcw more about our complete -ange 
of high quality audio tape, 
call us in California at NIWO- NG 
(213) 327-5010. 17106 S AVALON, CARSCN CA 90746 
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Milko audio /video 
Audio Track 

NEW YORK 

PRODUCER ARIF MARDIN has 
been working at Atlantic Studios 
with Takes Two Management artist 
Joshua, wrapping up work on the 
12 -inch version of Chaka Khan's 
"Earth To Mickey," from her re- 
cently released "Destiny" album. 

National Video Center's Edison 
Recording Studio recently hosted 
the Philip Morris International 
1986 Superband. The group is part 
of the company's cultural affairs/ 
promotional program and consists 
of many well -known musicians who 
have never played together, includ- 
ing Slide Hampton, Jimmy Heath, 
Monty Alexander, and Kenny 
Washington. 

At Nola Recording, artists /pro- 
ducers Gil Evans and Robbie Rob- 
ertson were working on the film 
score for the upcoming Martin Scor- 
cese film, "The Color Of Money." 
Noah Evans was at the console. 

At Power Play in Long Island 
City, producer /writer Pete Warner 
was working with female vocalist/ 
co- producer Rainy Davis. Julian 
Herzfeld engineered, seconded by 
Mike Kruzynski, Jerry Santos, and 
Ricky Rios. Also there, producer 
Patrick Adams was working with 
co- producer Tony Arfi on "Killing 
Me With Your Love," with Adams 
engineering. The tune, sung by 
Paula Anderson, is due on the 30th 

Street Records label. 
Charles Brown is recording the 

debut release of Upside Records. 
The r &b artist's record will feature 
standards like "Route 66" and 
Brown's own hits, such as "Travel - 
lin' Blues." Sessions are at Eras Re- 
cording. Barry Feldman is produc- 
ing with Tim Geelan at the board. 

Dave Kamien is co- producing 
Robert Bridgeman's new project. 
Engineering are Blaise Castellano 
and Vince Trains, assisted by Hugh 
French and Christine Raymond. 

LOS ANGELES 

AT SUNSET SOUND FACTORY, 
Hollywood, Tim Scott has been 
working with producer Mitchell 
Froom on his upcoming Geffen re- 
lease. Tchad Blake is engineering. 
In addition, producer Vini Poncia 
has been doing overdubs there with 
CBS artist Vicki Thomas. Bobby 
Schaper has been engineering with 
David Knight assisting. Also at 
Sunset, Don Randi & Quest are 
working on a jazz album. David 
Glover is at the board. 

Producer Shawn Jackson has 
been working at Monterey Record- 
ing Studios with various clients. 

"Solid Gold" musical director Mi- 
chael Miller has been producing 
and arranging tracks for Marilyn 
McCoo, James Ingram, and the Sol- 
id Gold dancers for their upcoming 

Reach for 
the stars. 

If the top of the 
charts is where you 
want to be, then reach 

for the best tape. Reach 
for BASF Chrome. 
Because no matter how 
much talent and effort 

you put into your work, 
you're only going 

to sound as good 
on cassette 

as the tape 
you use. 

And nothing brings out musical 
talent like BASF Chrome. That's why as 

many as 40% of the top 10 pop albums have 
cassette releases on BASF Chrome. And 

why BASF Chrome is used by quality labels like 
A &M, American Gramaphone, TIME -LIFE 

MUSIC, JCI and Windham Hill. 
So, follow the stars, dial 1- 800 -225 -4350 (East and South), or 

1- 800 -225 -3326 (Midwest or West). And put your best on BASF Chrome. 

Reach for the stars. Reach for the Chrome. 

l IM6 BASF CaDwnan InbrmaMn Systems Ba01a0. MA 

BASF 

appearances on the show. Howard 
Wolen is engineering, assisted by 
Robert De La Garza. 

OTHER CITIES 

DON JOHNSON'S DEBUT album 
for Epic was recorded at Miami's 
Criteria Recording and produced 
by Chas Sandford. At the controls 
for the Viceman's first effort was 
Gary McGachan, assisted by Dave 
Axelbaum. Another recent project 
at the studio was an album for new 
Manhattan Records act Urgent. 

Veteran Tom Allom (Judas Priest, 
Loverboy) produced the record, and 
Bill Dooley was engineer. Assisting 
him was Patrice Levinsohn. 

At Creation Audio in Minneapolis, 
former Time keyboardist St. Paul 
Peterson was in working on his de- 
but album for MCA. Co- producer is 
Peterson's brother Ricky, who plays 
keyboards for David Sanborn. 

Hit City has been working at Col- 
orado Sound, Westminster, Colo., 
recording three tunes for the 
group's latest album project. L.A. - 
based producer Dennis Nelson was 
in with the band. Also there, George 
Garrison has been putting the final 
touches on his debut EP with his 
band Garrison. 

Argentinian artist Piero is track- 
ing and mixing his new CBS Inter- 
national album at New River Stu- 
dios in Fort Lauderdale, Fla. Pro- 
ducer is Giacomo Tosti; engineer is 

SOUND INVESTMENT 
(Continued from preceding page) 

cents on the U.S. dollar) makes book- 
ing in there a sound investment. 

ONLY A FEW will be able to afford 
it, but many will undoubtedly want to 
look at Neve's new Digital Transfer 
Console, the DTC -1, when it's un- 
veiled at the upcoming Audio Engi- 
neering Society meet in Los Angeles, 
Nov. 12 -16. The DTG1 is intended for 
use in the preparation of master 
tapes for CD, and is the product of co- 
operative engineering research by 
Neve and several prominent U.S. re- 
cording studios. 

SEEMS THE FOLKS in Tennessee 
have a yen for things Japanese. First, 
Toyota chose the state as home for 
its first U.S. manufacturing plant. 
Next, Nashville began to develop into 
the country's second most populous 
digital recording center. In keeping 
with that tradition, Music Mill Stu- 
dios has just purchased two new 
Mitsubishi X-850 32 -track digital re- 
corders. According to Mitsubishi, 12 
digital multitracks have found homes 
in the Nashville area over the past 
two years. 

DUB EXPANDS: The Dub Centre 
in Owings Mills, Md., has expanded 
its audio /video duplication facility. 
The firm now has on line four one - 
inch Ampex and Sony VTRs; nine 
two-inch RCA Quad decks; 70 three - 
quarter -inch Sony decks; and 200 
Panasonic half -inch industrial ma- 
chines. These are operating 24 hours 
a day, seven days a week. 

Edited by STEVEN DUPLER 

Ted Stein. Teresa Verplanck and 
Dave Barton are assisting. The al- 
bum is scheduled for release in the 
U.S., South America, and Europe. 
Also at the studio, Geffen artist Ish 
has been working on mixes for a 
new album release. Engineer is Eric 
Schilling; Dave Barton is assisting. 

All material for the Audio Track 
column should be sent to Steven 
Dupler, Billboard, 1515 Broad- 
way, New York, N.Y 10036. 

RECORD PRESSING 
CASSETTE DUPLICATION 

MASTERING PLATING 
COLOR SEPARATIONS 

PRINTING TYPESETTING 

QCQ 
o CUSTOM PRESSING 

2832 SPRINGROVE AVE. 
CINCINNATI, OHIO 45225 

1513) 681-8400 

Come home 
from the studio. 
Come home to a Manhattan hotel that is really like your 
own apartment on Central Park. Around the corner from 
Lincoln Center and minutes to the things that are impor- 
tant to you in New York City. And. while we recently have 
lavished millions on our guestrooms and suites. we 
pride ourselves most on our traditions: personal ser- 
vice: prompt and courteous attention: gracious hospi- 
tality: and good value. The Mayflower Hotel. 61st St. & 

Central Park West. New York 10023. See your travel 
agent or call toll -free 800 -223 -4164 or 212- 265 -0060. 
Telex 4972657 Mayf low 

The Mayflower Hotel 
right on New York's Central Park 

' ¡1. 
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Instead of I :ompe ling in 

nice, civili_.ed karate tour- 

naments pike other boys 

his age, Jason Stilwell is 

fighting the syndicate 
just to su vive. 

That's when destiny 
brings hin face-to-face 

with the spirit of his 
idol, Bruce Lee. 

The master 

reveals 
to his young 
pupil the dead - 
liest secrets of 

the Martial Arts. 

ow, the mob's most 
dreaded enforcer will give 

Jasorrs skills their most 
seve-e challenge What 
chance does a teen -age 

boy nave against a syndi- 
cate killer? Only one, or 
`le's dead. 

TO IIGNLuE EITHER AGUES FOR HE LIFE OR 
1@LL E RUNNING FCR THE REST OF IT. 

O$URR[NDER 

NEW WORLD VIDEO 
Now on videocassette 

s I kk tine world vide, 
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History 
repeats itself. 
Presenting 

"The Streisand 
Specials." 

FOR WEEK ENDING SEPTEMBER 13, 1986 

Billboard ©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Performers 

óó ñ 

áz ä 

1 1 45 

** No.1 * * 
JANE FONDA'S NEW WORKOUT KVC -RCA Video Prod. 

Jane Fonda Karl Lorimar Home Video 069 1985 NR 39.95 

2 2 59 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

3 4 30 ALIEN CBS -Fox Video 1090 Sigourney Weaver 
Tom Skerritt 1979 R 29.98 

4 3 56 ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 29.95 

5 8 226 JANE FONDA'S WORKOUT KVC -RCA Video Prod. 
Jane Fonda Karl Lorimar Home Video 042 1982 NR 59.95 

6 6 12 KATHY SMITH'S BODY BASICS JCI Video Inc. 
Kathy Smith JCI Video 811 1 

1985 NR 2915 

7 5 14 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Dist. Corp. 80196 Christopher Lloyd 

1985 PG 79.95 

8 10 37 CASABLANCA CBS -Fox Video 4514 Humphrey Bogart 
Ingrid Bergman 1942 NR 29.98 

9 11 3 MIAMI VICE II -THE PRODIGAL SON 
Universal City Studios Don Johnson 
MCA Dist. Corp. 80349 Philip -Michael Thomas 1985 NR 2915 

l0 7 58 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

11 9 2 CLUE Paramount Pictures Christopher Lloyd 
Paramount Home Video 1 840 Madeline Kahn 

1985 PG -13 79.95 

12 16 4 IRON EAGLE CBS -Fox Video 6160 Louis Gossett Jr. 
Jason Gedrick 

1986 PG -13 79.98 

13 18 20 THE KING AND I CBS -Fox Video 1004 Yul Brynner 
Deborah Kerr 1956 NR 29.98 

14 17 6 
WINNIE THE POOH AND THE Walt Disney Home Video 63 Animated 
BLUSTERY DAY 1986 G 14.95 

15 13 8 WHITE NIGHTS RCA /Columbia Pictures Home Video 6- Mikhail Baryshnikov 
20611 Gregory Hines 1985 PG -13 79.95 

16 28 8 THE JEWEL OF THE NILE CBS -Fox Video 1491 Michael Douglas 
Kathleen Turner 1985 PG 79.98 

17 14 13 AUTOMATIC GOLF 
Video Reel 

Bob Mann Video Associates VA39 1983 NR 14.95 

18 30 6 POUND PUPPIES Family Home Entertainment F1193 Animated 1985 G 14.95 

19 25 14 PLAYBOY VIDEO CENTERFOLD 2 Karl Lorimar Home Video 503 Teri Weigel 1986 NR 9.95 

20 19 4 HOUSE 
New World Pictures William Katt 
New World Video 8525 George Wendt 

1986 R 7915 

21 24 4 ENEMY MINE CBS -Fox Video 1492 Dennis Quaid 
Louis Gossett Jr. 

1985 PG -13 79.98 

22 NEWIIII, QUICKSILVER 
RCA /Columbia Pictures Home Video Kevin Bacon 
60644 JamiGertz 1986 PG 79.95 

23 23 2 AFTER HOURS 
The Geffen Company Griffin Dunne 
Warner Home Video 11528 Rosanna Arquette 1985 R 79.95 

24 12 5 MURPHY'S ROMANCE 
RCA /Columbia Pictures Home Video 6- Sally Field 
20649 James Garner 

1985 PG -13 79.95 

25 15 93 PRIME TIME KVC -RCA Video Prod. Jane Fonda 
Karl Lorimar Home Video 058 1984 NR 39.95 

26 20 11 WHITNEY HOUSTON THE # 1 VIDEO Arista Records Inc. Whitney Houston 
HITS MusicVision 6 -20631 1986 NR 14.95 

27 29 5 THE HITCHER HBO /Cannon Video TVA3756 Rutger Hauer 
C. Thomas Howell 

1985 R 79.95 

28 22 41 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Kathy Smith 
WORKOUT JCI Video 8100 

1984 NR 29.95 

29 27 44 MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. Various Artists 
FOREVER MGM /UA Home Video 300302 

1983 NR 29.95 

30 21 5 DELTA FORCE 
Cannon Films Inc. Chuck Norris 
Media Home Entertainment M841 Lee Marvin 

1985 R 79.95 

31 NEW, TROUBLE IN MIND Charter Entertainment 90109 Kris Kristofferson 
Keith Carradine 

1986 R 59.95 

32 NEW' OFF BEAT 
Touchstone Films Judge Reinhold 
Touchstone Home Video 1907 Meg Tilly 

1986 PG 79.95 

NEW MICKEY KNOWS BEST Walt Disney Home Video 442 Animated 1986 NR 1415 

32 44 BEVERLY HILLS COP 
Paramount Pictures Eddie Murphy 
Paramount Home Video 1134 

1985 R 2915 

26 4 
WINNIE THE POOH AND THE HONEY Walt Disney Home Video 49 Animated 
TREE 

1965 G 14.95 

36 78 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 

1939 G 89.95 

38 19 
Humphrey Bogart 

AFRICAN QUEEN CBS -Fox Video 2025 Katherine Hepburn 
1951 NR 29.98 

3 
Lowe 

YOUNGBLOOD MGM /UA Home Video 800966 Pat ck Swayze 
1985 R 79.95 

4 
AN AMAZIN' ERA THE NEW YORK Major League Baseball Prod. New York Mets 
METS 25TH ANNIVERSARY Scotch Sports Collection Edition 

1986 NR 19.95 

6 SPIES LIKE US 
Warner Bros. Inc. Dan Aykroyd 
Warner Home Video 11533 Chevy Chase 

1985 PG 79.95 

(30 000 
ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million , or $1.2 

-thea rical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

- 
or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 

usic video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 

of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at 

for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 

Barbra Streisand's legendary 
mid -sixties television specials gave 

America its first long, close -up 
look at the 23- year -old entertainer 

that Broadway critics were 
raving about, and record buyers 

were taking to the top of 
the album charts. 

Spectacular events in their day, 
THE STREISAND SPECIALS 

have never been rebroadcast, 
and have taken on an 

almost mythical status over the 
years. Now, for the first time 
in twenty years, you can see 

"THE STREISAND SPECIALS 
`MY NAME IS BARBRA" 

and "COLOR ME BARBRA." 
And, for the first time ever, your 
customers can own them on home 

video. Also for the first time 
ever, Barbra Streisand looks back 

on these career milestones in 
reflective introductions taped 

especially for this series. 

HER FANS HAVE WAITED 20 YEARS 
TO SEE THEM AGAIN. 

NOW THEY CAN OWN THEM FOREVER. 

My Name is Barbra 
"The classic hour of entertainment in any field" 

according to one critic, here are 23 brilliant songs, 
including Barbra's classic "People" and a 

stunning goosebump- raising first public performance of 
'My Man ". This program won a total of five 

Emmy awards in 1965 including "Outstanding Program" 
and "Outstanding Individual Achievement 

in Entertainment ". 

Color Me Barbra 
This visually sumptuous musical odyssey 

was called "a one -woman tour de force of song and sex 
appeal" by Newsweek in 1966. It features 26 songs 

in settings as colorful and far -ranging as the Philadelphia 
museum and a circus -full of baby animals. 

After one show- stopping performance after the next, one 
reviewer describes the finale: "As the 

camera pulls back, you get a sense that this is the 
moment the whole world has fallen at 

her feet. Barbra takes a bow." 

Anti 

'PA TM 

VIDEO 
MUSIC 

Programs are available individually and, for a limited time 
only, packaged together as a specially-priced gift i! set. 
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some video 
VESTRON DIVES 

INTO THE DEEP 

WITH `TITANIC' 
BY TONY SEIDEMAN 

LAS VEGAS Vestron Video is go- 
ing down to the briny deep for what 
many feel should be the hottest non- 
theatrical title of the holiday sea- 
son- National Geographic's "The Ti- 
tanic." 

Release date for "The Titanic" will 
be mid -December. The show will have 
a six-week exclusive video window. 
List price on the program will be 
$29.95. It will be produced in concert 
with the Woods Hole Oceanographic 
Institute, which discovered the ship 
last year and conducted the well -pub- 
licized exploration in July. 

Over 60 hours of footage were re- 
corded when the Titanic was ex- 
plored, and the best of that material 
will appear on the hourlong tape, 
says Dr. Robert Ballard, the man 
who headed the expedition. 

The Titanic sank in 1912 with the 
loss of over 1,500 lives and lies more 
than two miles under the surface of 
the North Atlantic Ocean. 

"The Titanic" will tell the story of 
both the ship and the expedition, Bal- 
lard says, including original footage 
of the vessel itself, material culled 
from feature films on the disaster, 
and the expedition's own footage. 
National Geographic and Woods 
Hole have cooperated on a number of 
different projects over the last 15 
years, Ballard says. 

Vestron is referring to the release 
of "The Titanic" as "instant video 
publishing." "If we're going to be a 
video publisher, we're going to have 
to learn how to publish instantly," 
says Michael Wiese, who heads up 
the company's nontheatrical efforts. 

"It's kind of a marketing and sales- 
person's dream," says Al Ruben, 
Vestron vice president of sales. The 
Vestron videocassette will ship the 
same day as the National Geographic 
magazine that has an article on the 
latest explorations of the Titanic. Na- 
tional Geographic has 12 million sub- 
scribers and a readership of over 40 
million. Vestron will have a full -page 
ad in the magazine and will also con- 
duct a direct -mail campaign. Vestron 
plans an intense publicity effort for 
the title and has budgeted other mar- 
keting expenses as well. 

Ballard says he trusts the National 
Geographic organization because of 
the positive way past programs have 
come out. 

Vestron will have almost a dozen 
National Geographic titles in release 
when "The Titanic" hits the market, 
all of which will be included in its Vi- 
deoGift promotion. The company ex- 
pects "The Titanic" to pull its series 
into new outlets. 

The company announced two other 
nontheatrical projects at the Video 
Software Dealers Assn. convention 
Aug. 24 -28: a videoclip and videocas- 
sette on the 1986 Mets season and a 
series on boxing taken from the film 
library of fight promoter Don King. 

The series will be titled "Don King 
Presents." Among the fights to be 
presented will be the Muhammad Ali - 
Joe Frazier bout in Manilla, the Mu- 
hammad Ali- George Foreman cham- 
pionship bout, and the Roberto 
Duran-Sugar Ray Leonard series. 

M-G-M USIC AND 

THE HOT BAND BEHIND 
"PRETTY IN PINK" 
ROCKS THE ROYALS. 

Australia's #1 rock and roll band takes the world by storm. 
By special request of the Prince and Princess of Wales, 
experience electrifying live versions of their hits, including 
"What You Need," "Kiss the Dirt" and "Listen Like Thieves." 

$2995 * t 

É 

_ 

TTOOOAYROAY 

FOREVER 

The silver anniversary spectacular that 
went platinum. With Michael Jackson, 
Diana Ross, Stevie Wonder and more. 
Plus footage not seen on TV. $2995* t 

The classic album comes to life in a rock 
movie that's an all -out attack on the 
senses" (The. New York Times). $1995 *t 

The street -wise musical 
that made Irene Cara 
a star and inspired a hit 

TV series. $1995* 

t IIIDEOPHONIC ° 

SOUND=ït' 

I f 
Ask your MGM /UA Home Video 
distributor how you can get special 

Singin' in the Rain umbrellas. 

FRANK SINATRA AND QUINCY JONES 

poetaitobutizelmor, 
Video documentary of the making of 
"L.A. Is My Lady." Come into the 
studio with Frank, Quincy and a 
roomful of jazz legends. $3995 

COMP EAT BEATLES 
Re -live the legend from the Cavern 
Club to "Let It Be." Rare footage of 
John, Paul, George, and 
Ringo onstage and off. $1995 *t 

ON TOUR 
Performances of "Love Me Tender,' 
"Burning Love" and other hits plus 
private footage from the 
King's early days. $1995 *t 

JAILHOUSE ROCK 
Raw Elvis at his moody best. Featuring 
the knock -out "Jailhouse Rock" stage 
number and a sultry "Treat 
Me Nice." $1995 * 

POL/CIENAN'Sjall T1'Iil. SEC1U '1' 

An unforgettable night of Monty Python 
madness and rock music by Sting, 
Eric Clapton, Pete Townsend. $1995 t 

WAREHOUSE SHIP DATE 
OCTOBER 14 

f Special Offer. Will return to reg. price after Dec. 3I. 1986. 

S SHARE FOR OCTOBER. 
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MORE. FROM X1495 

FEATURING "SINGIN' IN THE RAIN" 
Six more Great Musicals have joined the collection, including 
The Greatest: Singin' in the Rain. Gene Kelly, Debbie Reynolds 
and Donald O'Connor have already danced their way into Bill- 
board's top ten (and your heart). Now they're only $29.95. And 
they're showing off even more in a new package. Look for the 
Musicals Great Musicals TV spot and your coast -to -coast 
sumer magazine and newspaper support. 

Also in the spotlight this month: 

* THE BAND WAGON 
starring Fred Astaire and Cyd Charisse 

* THAT'S ENTERTAINMENT PART 2 * TILL THE CLOUDS ROLL BY 
an all -star revue featuring Judy Garland, 
Frank Sinatra and Lena Horne 

Plus first -time releases: 
* DuBARRY WAS A LADY 

starring Lucille Ball and Red Skelton 

* THOUSANDS CHEER 
Gene Kelly, Kathryn Grayson and the 
MGM all -stars 

The collection has legs: so can your store. Get this 
spectacular 5 -foot standing display from your MGM /UA 

Home Video distributor (with qualifying order.) 
Available with 8- cassette display rack. 

con - 

$2995 EACH 

WAREHOUSE SHIP DATE: 
OCTOBER 21 

"Manufacturer's suggested list price. 

Ìi IVlLJ7S IÌiUN1VIT 
c«,,-Fatwaeg 

ll.iirD'LE HIED 
RH DIM; HAMMY 

THE PINK PANTHER 
CARTOON FESTIVAL 

52995* 

INSpEèToRCL °USEAu 
7epitioc 

NAPOLEON 
ftLOWN-APARTE 51495* 

VisP an& tits* aaurtivaiv 

`3+0°4 441.i viliatut 
.0.4:44,? I1"4"151495* 

Taffy Duck 
Cartoon Festival Featuring 

DAFFY DUCK 
.And The Dinosaur 51495* 

PORKYPW 
Cartoon Festival Featuring 

Tom, Turk And Daffy $1495* 

WAREHOUSE SHIP DATE: 
OCTOBER 14 

CALLYOUR DISTRIBUTOR TODAY. ?`çniTÖA E 

CBS/Fox Video 

Fall Promotion 

Is Launched 
BY TONY SEIDEMAN 

LAS VEGAS CBS /Fox Video is 
launch:ng the second flight of its 
Five Star promotion, putting 36 titles 
on sale for $29.98. 

Sept. 1 was the official start date 
for the campaign, which will run 
through Dec. 31. Of the titles in the 
new campaign, 29 are new and seven 
have been carried over from the first 
Five Star promotion. Top titles in 
Five Star include "Alien," the first 
three "Rocky" films, and a selection 
of musicals and James Bond titles. 

Both catalog and recent feature 
films are included in Five Star's sec- 
ond flight to make for a "balanced se- 
lection," says CBS /Fox president 

`Consumer will 
have a better 

selection' 
Len White. The company is planning 
a marketing campaign that will in- 
clude television and print advertising, 
he says. Over a million units have al- 
ready been duplicated and are ready 
to be shipped. Five Star's first flight 
shipped over 1.2 million units. 

The new Five Star flight will bring 
the total of promotionally priced ti- 
tles in release this holiday season 
from major home video companies to 
over 440, White says, but he sees no 
signs of a glut developing. "All this 
means is that the consumer is going 
to have a better selection," he says. 

"The fourth quarter this year is go- 
ing to be the cornerstone of leading 
the video specialty dealer into the 
sale market and leading the consum- 
er into the sale market," White says. 

Product in the second flight of Five 
Star will be divided into the same cat- 
egories used in the first flight. The ti- 
tles and their categories are: 

Classics: "Adventures Of Robin 
Hood," the original "Yankee Doodle 
Dandy," "Arsenic And Old Lace," 
"Casablanca," "The African Queen," 
and "Angels With Dirty Faces." 

Musicals: "The Sound Of Music," 
"West Side Story," "South Pacific," 
"Guys And Dolls," "Oklahoma," 
"Cabaret," "My Fair Lady," "Man Of 
La Mancha," "All That Jazz," "New 
York, New York," "Hello Dolly," and 
"Dr.. Dolittle." 

Action- Adventure: "Patton," 
"Octopussy," "Live And Let Die," 
"Moonraker," "The Spy Who Loved 
Me," and "Raise The Titanic." 

Comedy: "Revenge Of The Pink 
Panther" and "Some Like It Hot." 

Horror and science fiction: 
"Alien," "The Omen," and "Carrie." 

Drama: "Rocky," parts I, II, and 
III. 

Western: "The Alamo," "A Fist- 
ful Of Dollars," and "The Legend Of 
The Lone Ranger." 

Family: "The Muppets Take Man- 
hattan." 

As for why no titles from the "Star 
Wars" series were included, White 
notes that Five Star is an ongoing 
campaign and says quality titles are 
being saved to pep up future flights. 
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home video 
Series Set To Document 20th Century, Using Archival Footage 

BY MOIRA McCORMICK 

CHICAGO A Minneapolis -based 
home video company formed in Jan- 
uary is devoting itself to producing 
a series of original nonfiction pro- 
grams titled "Our Century On 
Film." The series is highlighted by 
the use of previously unreleased 
footage, culled from private archi- 
val collections. 

Minnesota Studio hopes to have 
more than 40 titles in the series 
available by the end of 1987, ac- 
cording to executive vice president 
Jonathon Lazear, a literary agent 
and founder of Lazear Agency. La- 
zear runs the company with presi- 

'We're heavily 
targeting schools, 

libraries, and 
institutions' 

dent Bill Semans, founder of Min- 
neapolis' Cricket Theater. 

Each cassette runs approximate- 
ly 60 minutes and is priced at 
$24.95. All programs are produced 
by the studio, utilizing the editing 
suites at local CBS -TV affiliate 
WCCO. 

Minnesota Studio's first "Centu- 
ry" releases are due out Sept. 15. 
"Legends Of Comedy" features 

footage (much of it previously un- 
available) of W.C. Fields, Abbott & 
Costello, Laurel & Hardy, and Har- 
ry Langdon as well as never -be- 
fore -seen Ronald Reagan outtakes. 
Also set for Sept. 15 release are 
"Fighter Aces Of World War II," 
which features recent interviews 
with four flying aces, along with 
vintage war footage from their 
own gun cameras, and "Ladies 
Sing The Blues," with perfor- 
mances by Billie Holiday, Bessie 
Smith, Lena Horne, and others. 

" `Ladies' isn't just concert foot- 
age," notes Lazear. "It is posi- 
tioned to show the influence these 
women have had on later singers." 

Minnesota Studio distributes its 
product directly to video specialty 
stores, bookstores, record retail- 
ers, and other outlets via drop ship- 
ments from Minneapolis tape dupli- 
cator Video Midwest. "We're also 
heavily targeting schools, libraries, 
and institutions," says Lazear. 
"Music teachers, for instance, 
would benefit a great deal from 
having a tape of Paderewski play- 
ing his own work. 

"We can't expect huge sales with 
these highly specialized pro- 
grams," he continues, "But if, say, 
a record store were carrying the 
music of artists featured on these 
cassettes, they'd be a natural sale 
item." 

Minnesota Studio has one previ- 
ous title to its credit: "The One- 

...T]2WSIlri2... 
ANOTHER MANUFACTURER sets its sights on the Spanish -language market, 
with the creation of Eagle Video Of The Americas, to be distributed 
exclusively by East Texas Distributing. Eagle is a division of Spanish 
Television Syndicators and will be using that link to market its product 
via 30- second spots on prime -time Spanish -language boxing and movie 
programs. Eagle's initial releases will be priced at $62.95 and $69.95. 
Among the titles are "Cosa Facil," "El Profeta Mimi," "Divinas Pala - 
bras," "Carlos El Terrorista," and "Los Japoneses No Esperan." Eagle 
and East Texas are both based in Houston. East Texas also has an ex- 
clusive on Walt Disney Home Video's Spanish -language programming. 

WINDHAM HILL is releasing a 90- minute concert video of the label's top 
artists on laserdisk. Among those featured will be Will Ackerman, Sha- 
dowfax, Michael Hedges, and Scott Cossu. The label entered into a pro- 
duction agreement with director Stanley Dorfman and the production 
company Visual Eyes to create the as- yet -untitled disk. Dorfman's 
credits include helming the U.K. shows "Top Of The Pops" and "In- 
Concert." 

NEEDLEWORK goes under the home video spotlight via a production done 
jointly by Zink Entertainment and 3M Co. The videos are part of The 
Scotch Craft Collectors Edition Series and are in four parts, each list - 
priced at $19.95. Marketing will be done through video stores, depart- 
ment stores, and mail order. Star of the show is Erica Wilson, who has 
published 15 books on needlecraft and is described by the companies as 
"the first lady of needlework." The program is being shot on location 
in Manhattan and on Nantucket Island, Mass. 

WESTERN CLONING is being used by Republic Home Video as part of its 
"Western Corral" promotion, which runs through the end of Septem- 
ber. Retailers who buy eight of the company's westerns will get a free 
"authentic long- handled pullover." The titles spotlighted in the promo- 
tion include "Johnny Guitar," "Ride The Wind," and "Bonanza." A 
price reduction from $39.95 to $19.95 will be part of the promotion. Dis- 
tributors and consumers will also be able to get the pullover. Any dis- 
tributor salesperson who moves more than 25 units will get a free 
shirt; consumers will be able to buy the $19.95 item for $11.95 with a 
proof -of- purchase seal. 

TONY SEIDEMAN 
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Minute Salesperson," based on the 
book of the same name by Larry 
Wilson, which Lazear says sold 
500,000 hardcover copies. The video 
was released June 15 and shipped 
almost 3,000 copies, according to 
Lazear. "It's done well at B. Dalton 
Books; they're reordering." 

The company is also talking 
about producing "The Supreme 
Workout," an exercise tape with 
former Supremes vocalist Mary 
Wilson. "The only other exercise 
tape aimed at blacks was Jayne 
Kennedy's," says Lazear, adding 
that Wilson's upcoming book, 
"Dream Girl: My Life As A Su- 
preme," has made her a hot proper- 
ty on the publicity tour circuit, 
which could help cassette sales, 
should the firm decide to produce 
the exercise tape. 

But Minnesota Studio's primary 
area of concentration is "Our Cen- 
tury On Film." "We have probably 
the largest private library of archi- 
val footage in the world," says 
Lazear. "It encompasses the 
breadth of human activity captured 
by camera." 

Historian Bob DeFlores, who 
works with the studio, draws from 
his own extensive film library, and 
the studio also avails itself of foot- 
age from numerous private collec- 
tions. Minnesota Studio has several 
million feet of film ready for use, 

`You need 
quality scripts' 

according to Lazear. 
Producing programs for the se- 

ries is "not like doing them from 
whole cloth -the [elements] are al- 
ready in existence," he says. "But 
you also need intelligent, quality 
scripts." 

A number of noted journalists 
have been commissioned to write 
scripts for "Our Century On Film," 
including syndicated columnist 
James Lileks and Leigh Kammen 
of radio station KSJN Minneapolis. 

Other "Century" projects cur- 
rently in the works include the mul- 
tivolume "Women Who Changed 
The Century," featuring Eleanor 
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Roosevelt, Gertrude Stein, Mata 
Hari, Helen Keller, Isadora Dun- 
can, Marilyn Monroe, Annie Oakley 
(shown in actual footage), and oth- 
ers; "Legends Of Jazz," consisting 
largely of previously unreleased 
footage of such jazz greats as 
Charlie Parker, Ornette Coleman, 
Miles Davis, Teddy Wilson, and Sa- 
rah Vaughan; "Legends Of Coun- 
try And Western Music," with rare 
footage of Hank Wilson, Porter 
Wagoner, and others; "Legends Of 
Opera," featuring Caruso singing 
"Pagliacci," among other perfor- 
mances; "The World's Greatest Pi- 
anists," with Ignacz Paderewski, 
Sergei Rachmaninoff, Vladimir Ho- 
rowitz, and others; and "Great Mo- 
ments In History." 

Lazear says Minnesota Studio 
hopes to have eight "Century" ti- 
tles available by the end of the 
year, with "no fewer than 40" 
scheduled for 1987. 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 

® recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

c 
d r v 

F 
t 

1 1 11 

** No.1 ** 
THE # 1 VIDEO HITS A Arista Records Inc. Whitney Houston MusicVision 6.20631 1986 SF 1435 

2 2 11 DICK CLARK'S BEST OF BANDSTAND Dick Clark Video 
Various Artists Vestron Music Video 1028 1986 D 29.95 

3 6 7 THE ULTIMATE OZZY CBS Video Music Enterprises 
Ozzy Osbourne CBS -Fox Music Video 6199 1986 LF 29.98 

4 4 13 I CAN'T WAIT RCA Video Prod. Inc. 
Stevie Nicks MusicVision 6-20524 1986 SF 19.95 

5 5 13 ROCK ME FALCO A &M Records Inc. 
Falco 

A &M Video 6 -21015 1986 SF 19.95 

6 10 3 GENESIS LIVE: THE MAMA TOUR Picture Music Intl. 
Genesis Atlantic Video 50111 -3 -5 1986 C 24.98 

7 14 7 BROTHERS IN ARMS Warner Bros. Inc. 
Dire Straits Warner Reprise Video 38119 1986 SF 19.98 

$ 8 9 RIPTIDE Island Records Inc. 
MusicVision 6 -20635 Robert Palmer 1986 SF 14.95 

9 9 41 
MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. 

Various Artists FOREVER MGM /UA Home Video 300302 1983 D 29.95 

10 7 19 LOOK TO THE RAINBOW PAZ Inc. /E.J. Stewart Inc. 
Patti LaBelle U.S.A. Home Video 312847 1986 C 29.95 

11 18 3 
FAT BOYS ON VIDEO: BRR, WATCH Sutra Records, Inc. 
'EM! MCA Dist. Corp. 80382 The Fat Boys 1986 SF 19.95 

12 13 45 NO JACKET REQUIRED Atlantic Records Inc. 
Phil Collins Atlantic Video 50104 1985 SF 19.98 

13 3 41 THE VIRGIN TOUR -MADONNA LIVE Sire Records 
Madonna Warner Music Video 3 -38105 1985 C 29.98 

14 11 9 FUEL FOR LIFE CBS Video Music Enterprises 
Judas Priest CBS -Fox Music Video 7104 1986 LF 19.98 

15 12 5 THE MAKING OF GTR Arista Records Inc. 
MusicVision 6 -20633 GTR 1986 D 19.95 

16 NEW RCA Video Prod. Inc. BACK IN BLACK 
MusicVision 60661 Whodini 1986 SF 14.95 

17 NEW RCA Video Prod. Inc. VIDEO HOOPLA 
MusicVision 60278 Starship 1986 SF 14.95 

18 NEW OP. DEEP END Atlantic Records Inc. 
Pete Townshend Atlantic Video 50109 -3 -5 1985 C 29.98 

19 16 13 IMAGINE Picture Music Intl. 
John Lennon Sony Video Software R0429 1986 D 29.95 

29 15 29 JOHN LENNON LIVE IN NEW YORK 
Picture Music Intl. 

John Lennon Sony Video Software 96W50128.0O127 1986 C 29.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for non -thea rical made- for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrica films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 

BILLBOARD SEPTEMBER 13, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


Ftst }brward 
BY FRANK LOVECE 

A biweekly survey of technical de- 
velopments in the hardware and 
software sides of the home video 
industry. 

The Picturephone is here! Sort of. 
After attempts dating as far back 

as the '20s, a telephone capable of 
transmitting pictures of callers has 
finally come to market in the form 
of the $1,500 model LU -1000. It was 
developed by Luma Telecom, a San- 
ta Clara, Calif. -based subsidiary 
fully owned by Mitsubishi Electric. 
Unlike the futuristic marvels of 
past World's Fairs, the LU -1000 
does not transmit live, moving im- 
ages. Rather, it allows callers to 
send black- and -white still pictures 
via a MODEM, existing telephone 
wires, and a hard -copy printer. Con- 
sidering the potential embarrass- 
ment factor of continual live- picture 
transmission, the LU- 1000's discre- 
tion could alone ensure Luma Tele- 
com's success in a market in which 
the apex so far has been closed -cir- 
cuit doorbell intercoms. 

Videophones, aka Picturephones, 
have piqued public interest since at 
least 1879, when a cartoonist for 
Punch, the London weekly maga- 
zine, envisioned a "telephono- 
scope." The first public demonstra- 
tion of such a fanciful device took 
place on April 7, 1927, in Washing- 
ton, D.C., when Herbert Hoover, 
then secretary of commerce, spoke 
with and saw AT &T president Wal- 
ter S. Gifford in New York City. 
Like the Luma Telecom Video- 
phone, this prototype -developed 
by General Electric -- transmitted 
images over telephone wires. 

Most people were introduced to 
the concept of the Picturephone by 
AT &T's much -publicized demon- 
stration at the 1964 New York 
World's Fair. Truly a product of the 
space age, with sleek, curvilinear 
plastic styling and a tucked -away 
camera eye, this modern Picture - 
phone also never progressed be- 
yond the prototype stage. After the 
development of fiber optics, AT &T 
and ITT began work in the late '70s 
on two -way TV systems that 
evolved into today's business tele- 
conferencing systems. 

In the '80s, Warner Communica- 
tions decided to give the Picture - 
phone a try. In 1984, when it sold off 
its computer /video game company, 
Atari, Warner kept the Ataritel Vid- 
eophone division. Ataritel had been 
established in 1981 to develop a Pic - 
turephone; this bit of R &D eventu- 
ally acquired the code name "Proj- 
ect Eagle." In late 1984, Warner 
sold the Videophone technology to 
Mitsubishi Electric, which estab- 
lished Luma Telecom. This past 
April, Luma Telecom made its Vid- 
eophone public. Two patents have 
been filed on it and are pending, ac- 
cording to Stan Zawadowicz, Luma 
Telecom president and CEO . 

The LU -1000 is a desk -top tele- 
phone /MODEM / videocamera / mon- 
itor /hard -copy printer. The screen 
measures 3 '/2 inches diagonally. 
Generally used in split- screen fash- 
ion, the right -hand portion of the 
screen displays to the caller a live, 
moving, personal image. This image 
is adjustable to three sizes, 

(Continued on next page) 
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The Windham Hill Video Gift Set 

Sell the gift of sight and sound 
The Windham Hill Videos bring Windham Hill's 
music beautifully to life on four visually 
dynamic, stereo hi -fi videocassettes - "Water's 
Path," "Western Light," "Autumn Portrait," 
and "Winter." 
Audio and video lovers around the world 
have added The Windham Hill Videos to their 
collections for $29.95 each. And now, just in 

Distributed by 
rIMPIONECI1 

ARTISTS 
on LaserDisc 

with Digital Sound 

time for the holidays, we've created this 
special gift box that includes all four videos 
for only $99.95 That's a big savings of a most 
$20 dollars over their individual prices! 
Earn some beautiful holiday profits in your 
store with The Windham Hill Video Gift Set. 
Contact your authorized Paramount Home 
Video Distributor today. 

A Dann Moss Production 

01984. 1985. Inse,Dlsa Corp/Wlndhom Hill Prod .Inc /Dreamedeo Inc Windham H111 and the Windham Hill logo are registered trademarksot Windham Hill Production, Inc 

Distributed by 

HOIME v1D b 

on Videocassette 
in Stereo Hi-Fi 

0 1986 Paramount Plature, Corp All Plg R.,otaod. 

'Special gift set and price available only while supplies last. Price may vary in Canada. 
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some video 
New World Adds 

Another Country 

With U.K. Setup 
LONDON New World Pictures, 
founded in 1970 by filmmaker Roger 
Corman, is launching its own U.K. 
video operation this fall. The move 
will mark the first time the company 
has had a label identity outside North 
American markets. 

According to Lawrence Wollin, 
managing director of New World Pic- 
tures (U.K.), the launch is the first 
stage of a campaign that will see the 
company "start building its share of 
the theatrical and video markets, not 
only in Britain but also in other key 
European territories." 

First product will appear in Sep- 
tember, backed by a six-figure launch 
budget, with subsequent releases at 
the rate of three or four a month. 
First titles will include "Godzilla," 
"Translyvania 6- 5000," and "Knights 
Of The Big City." U.K. independent 
distributor Entertainment In Video 
will handle sales and distribution un- 
der an exclusive longterm deal nego- 
tiated by New World Video president 
Paul Colberg, but the company will 
look after its own marketing. Retail 
price will be about $60. 

Says Wollin, "Our product policy 
will be one of unpretentious, commer- 
cial, mass- appeal films supported by 
major marketing and promotional 
spends. The U.K. video market has 
undergone some fairly serious grow- 
ing pains during the past two or three 
years but has now settled down to a 
new, vibrant and healthy base from 
which the market overall is going to 
grow. That's why we feel the time is 
right to move into the market on a 
much more committed basis than in 
the past." 

Since its takeover by a new man- 
agement team in February 1983, 
New World has expanded rapidly. 
New World Television was set up in 
November of that year, and New 
World Video USA the following fall. 
Besides ranking as a leading U.S. 
producer of independent movies, the 
company also markets specialist 
made -for -video product, including 
educational and children's program- 
ming. 

FAST FORWARD 
(Continued from preceding page) 

from postage stamp size up to the 
wallet photo size (11/4 by 1'/2 inches). 
The left -hand side displays either a 
blank screen or, at the other party's 
discretion -and also depending on 
whether the recipient of the call has 
a Picturephone -a still picture of 
the other party. Individual hard 
copies or prints can be sent via the 
MODEM to a printer at the other 
end; according to the company, this 
takes from 11/2 to 51/2 seconds. The 
LU -1000 can also interact with ordi- 
nary telephones. 

The LU -1000 is being consumer - 
marketed more aggressively than 
any predecessor. The main distribu- 
tion outlet is through the direct -sale 
organization and catalog house The 
Sharper Image. Other outlets, ac- 
cording to Zawadowicz, include 
GTE for the Northwestern states; 
Macy's, Bambergers, and Abraham 
& Strauss in the Northeast; and 
Burdines in Florida. 

part of Disney's 
bgg est through 

promotion ever! 

DUMBO 

\\\Ií.S\'\: 

AlICE 
% V r u1s I?i ' 

>< WONDER/AN!) 

ou'll want to be a part of this exciting promotion that features the Classic 
you've been waiting for...Sleeping Beauty, a timeless story of romance, 
action, and adventure, enriched by the music of Tchaikovsky. It's a 

crowning achievement in Disney animation to be treasured forever. 
And that's just the beginning! For the first time ever, six Disney animated classics 

are now on video... 
PINOCCHIO, the best- selling 
animated film in video 
history! 
Back for the last time this 
Christmas! 

THE SWORD IN THE STONE, first 
time at $29.95* 

DUMBO, consistently on the top 
kid video charts! 

ROBIN HOOD, back for the 
last time this Christmas! 

ALICE IN WONDERLAND, 
currently tops on video 
sales charts nationwide! 

BRING ISIJFfpHOME FOR GOOD 

Suggested Retail Price. Sale End.sJanuary 31. 198' WALT DISNEY HOME VIDEO 
Walt Disney Home Video distributed by Walt Disney Telecommunications and Non Theatrical Company, Burbank, California 91521. Printed in U.S .A. I11V 1956 CTAI :4 1986 The Walt Disney Company. 
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orne video 

,..p 

ith S 
many great 

Disney movies s n 

car toons ' y 
ou 

, 

11 think you're dre anhiIi gr 

8299ér>k ach- Top -selling 
Disney Movies! 

MARY POPPINS PETE'S DRAGON 

OLD YELLER POLLYANNA 

TREASURE ISLAND 

l99ach-Seasona1 
Disney titles for fast -4- 
holiday sell through! 

JIMINY CRICKET'S CHRISTMAS -New! 
A WALT DISNEY CHRISTMAS 

1 

A DISNEY CHRISTMAS GIFT !- 

i 

14ch-itill-co1or 
Disney animation! 

MICKEY'S CHRISTMAS CAROL - 
Animated Featurette! 
THE UNSINKABLE 
DONALD DUCK ... 
WITH HUEY, DEWEY 

AND LOUIE -New! 
CANINE COMMANDO - 
New! 
A TALE OF TWO 

CHIPMUNKS -New! j 
DISNEY'S SING -ALONG 

SONGS -New! 

i 

Spectacular P -O -P as only 
Disney can create! 

The industry's largest 
national advertising 
campaign in history! 

Heavy exposure P.B. 
campaign 

Co -Op program 
customized to your needs! 

Profit margins to make 
Disney the retailer's 
best investment! 

`Suggested Retail Price. Sale EndaJarutry 31. 1987 WALT DISNEY HOME VIDEO 
Walt Disney Home Video distributed b VIM Disney Telecommua bons and Noi- Theatrical Company, Burbank. California 91.x. 
c)1986 The Watt Disney Company Printed in U.S.A. (1V- S56 -UCS) 

Bears Bring 

Football Secrets 

To Home Market 
BY MOIRA McCORMICK 

CHICAGO Chicago Bears quarter- 
back Jim McMahon is the featured 
performer in "No Guts, No Glory: 
Winning Football," a 60- minute home 
video release from United Media Pro- 
ductions of Nashville. The $29.95 cas- 
sette is scheduled to be released this 
month. 

According to United Media's Bill 
Wade, executive producer of "No 
Guts, No Glory," the program was 
produced in association with Sports 
2000, a Washington, D.C. -based dis- 
tribution and marketing corporation, 
and is licensed for sale by NFL Prop- 
erties. It is being distributed overseas 
by the British firm E.M. Sports Vid- 
eo. Wade adds that a domestic dis- 
tributor is close to being secured. 

Wade says the British distribution 
deal was sought largely as a result of 
the interest generated by the recent 
Chicago Bears -Dallas Cowboys exhi- 
bition game in London. He projects 
overseas sales of 10,000 -20,000 units, 
and domestic sales of 75,000 -100,000, 
"a great deal of them in the Chicago 
area." 

Wade describes "No Guts, No Glo- 
ry" as an "instructional entertain- 
ment video" centering on McMahon's 
philosophy of what makes winning 
football. Other stars of the game fea- 
tured in the program are Chicago 
Bears place kicker Kevin Butler (the 
NFL's leading scorer last season), all - 
pro center Jay Hilgenberg, and re- 
ceiver Tim McGee; Dallas Cowboys 
coach Tom Landry; former Washing- 
ton Redskins quarterback Sonny Jur- 
genson; and Wade's father, Bill 
Wade Sr., who quarterbacked the 
Bears in their 1963 championship sea- 
son. The video was shot at the Bears' 
training camp in Lake Forest, Ill., at 
the Cowboys' training camp in Thou- 
sand Oaks, Calif., and at RFK Stadi- 
um in Washington. It was directed by 
Dave Thompson, who also directed 
the Bears' platinum- certified music 
video, "The Super Bowl Shuffle." 

In addition to live footage from the 
1985 season, including the Super 
Bowl, "No Guts, No Glory" features 
muscle -building exercises and dem- 
onstrations of techniques for improv- 
ing football skills. The video is "semi - 
scripted, but mostly it's off -the -cuff 
McMahon," says Wade. 

The cassette will be marketed to 
home viewers, Bears fans in particu- 
lar, and such special -interest groups as 
high -school and college coaches and 
athletes. Direct -response television ads 
will run during Bears games, with 
print ads a part of the package. 

"No Guts, No Glory" will be avail- 
able through mail order and at the re- 
tail level. "We're targeting book- 
stores," says Wade. "NFL Properties 
is providing a marketing network 
through sports stores and other out- 
lets which carry their product." 

"No Guts, No Glory" is the first 
home video release produced by Unit- 
ed Media. Other United Media home 
video programs in the works are 
"Model Makers," which details how 
to become a fashion model and is tar- 
geted for a pre- Christmas release, 
and a docudrama about cocaine, slat- 
ed for release in 1987. 
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Slack 
Rhone Drops Biz Career For Top Spot At Atlantic 

BY NELSON GEORGE 
NEW YORK Today Sylvia Rhone 
could be sitting in the office of a ma- 
jor lending institution, making deci- 
sions on mortgages and overseas in- 
vestments. After graduating from 
the Univ. of Pennsylvania's presti- 
gious Wharton School of Business 
with a B.S. in economics, Rhone was 
accepted into the management 
training program at Banker's Trust 
with an eye toward a career in fi- 

nance and banking. 
But within a year, Rhone knew "I 

wasn't gonna fit into that world." 
So she took a $10,000 -a -year pay cut 
to accept a job at Buddah Records 
and began a record industry career 
that recently landed her in the posi- 
tion of vice president /general man- 
ager of black music operations for 
Atlantic Records, making her one of 
the few women who have responsi- 
bility for coordinating promotion, 
merchandising, marketing, and a &r 

functions for a wing of a major la- 
bel. 

Rhone downplays the signifi- 
cance of being a woman in a position 
most often held by men. "I'm not 
looking at it as being a woman in a 
man's job, but as being simply the 
best person for the job," she says. 
"I'm here to make and promote hit 
music. That's not a matter of gen- 
der." However, Rhone adds that 
"hopefully my having this job will 
open the door for other women and 

RHYTH: LUES 
by Nelson George 

PAUL SIMON'S new Warner Bros. album, 
"Graceland," will provide a fascinating test of black 
radio's political and musical sensibilities. The album 
is a genuine blend of American and South African 
music that suggests a possible future direction for 
international pop music. 

Instead of hiring session musicians to duplicate 
the sounds of South Africa's black community, Si- 
mon chose, in the face of the cultural boycott, to 
travel to Johannesburg and record with local musi- 
cians. That makes the music ring with authenticity, 
but also brings up the question of whether Simon's 
efforts are "politically 
correct." 

The basic tracks for 
"Graceland" were cut in 
Johannesburg in Febru- 
ary with a number of 
South African musi- 
cians, including the 
amazing 10- member a cappella vocal group Lady- 
smith Black Mambazo (six bass voices, doo -wop 
fans!), the female vocal group M.D. Shirinda & the 
Gaza Sisters, the band Stimela, and two extraordi- 
nary musicians: guitarist Chikapa "Ray" Phiri and 
bassist Baghiti Khumalo. In working and traveling 
in South Africa, Simon had no contact with the gov- 
ernment and sought none. What is interesting is 
that, unknown to Simon, the members of the local 
black musicians' union met and discussed his visit, 
looking at the political and economic consequences 
of working with an American pop star. In spite of 
the cultural boycott, the musicians voted to cooper- 
ate, in the belief that the collaboration with Simon 
would help expose the music and shed some light on 
the culture behind apartheid's walls. 

Simon paid the musicians triple union scale in U.S. 
dollars and shared songwriting credits on all of the 
songs with his various African collaborators. That 
was not a totally charitable move, since much of the 
material was based on musical ideas Simon first 
heard on an album called "Gumboots: Accordion 
Jive Hits Vol. II." What drew him to South Africa 
was his desire to work in various South African 
styles (gumboots, sotho traditional, township jive) in 
an environment that would be comfortable for the 
players -many of whom knew little English, and 
most of whom knew nothing of Simon's career. 

The resulting music is some of the most beautiful 
to be released by a major American recording artist 
in some time. Though none of the tracks are instant 
urban radio fodder, two songs featuring Ladysmith 
Black Mambazo -"Diamonds On The Soles Of Her 
Shoes" and the a cappella gem "Homeless," with 
lead vocals by Joseph Shabalala -could find a home 
on some progressive "Quiet Storm" formats. 
"Homeless," a subtly political message song in four 
sections, is as good as anything Simon's ever done. 

As of this writing, no members of the anti- apart- 
heid movement have commented on the record. They 

may have problems with Simon's violation of the cul- 
tural boycott, feeling it sets a bad precedent. If so, 
they have a point, one that will surely trouble those 
committed to the overthrow of the South African 
government. Yet it is hard to deny that "Graceland" 
is a major event; that some of the musicians who 
worked on the album (Ladysmith, Baghiti Khumalo) 
are now sure to find plenty of work in the U.S. and 
Europe; and that "Graceland" will shine a light on 
South African music that will reveal to the world a 
varied, fertile music community. 

SHORT STUFF: Noted 
songwriter Lala ( "You 
Give Good Love" for 
Whitney Houston, 
"Show Me" for Glenn 
Jones) is graduating to 
production with a num- 
ber of projects. She just 

produced four tracks (three of which she wrote) on 
Jones' new RCA album, four for Johnny Gill's next 
Atlantic album, and two for a new MCA act, Gior- 
gio. The Arista artist expects her solo debut to be 
ready in early 1987. Columbia's Full Force will be 
working with Lala on four songs for her album ... 
EMI America has serviced black radio with a four - 
song 12 -inch featuring cuts from the soundtrack of 
the film "About Last Night," including Michael 
Henderson's "'Til You Love Somebody," Jermaine 
Jackson's "Words Into Action," Sheena Easton's 
"So Far So Good" (produced by Narada Michael 
Walden), and John Oates' "(She's The) Shape Of 
Things To Come" ... There's a great new dance 
compilation album on Atlantic, "Dance Trax," fea- 
turing tasty remixes of Shannon's "Let The Music 
Play," Steve Arrington's "Dancing In The Key Of 
Life," Yes' "Owner Of A Lonely Heart," C- Bank's 
"One More Shot," and the System's "You Are In My 
System" ... Speaking of Atlantic, it's nice to see 
that the label has decided to reissue Ben. E. King's 
"Stand By Me," following the attention it has re- 
ceived due to the Rob Reiner film of the same name 
... Eddy Grant is back with a new Portrait album, 
"Born Tuff" ... Kashif, who wrote one George Ben- 
son hit, "Inside Love," has produced a new Benson 
cut, "Secrets Of The Night," for his Warner Bros. 
album "While The City Sleeps." The song marks the 
first collaboration between Kashif and another of 
the industry's finest keyboardists, Greg Phillin- 
ganes. Tommy LiPuma handled two songs on the al- 
bum, aided by Robbie Buchanan, including the sin- 
gle "Kisses In The Moonlight." Narada Michael 
Walden and his crew at Perfection Light Produc- 
tions supervised five songs ... Aretha Franklin is 
the honorary chairwoman of the third annual Har- 
vest Ball in Detroit. The Oct. 11 event is a benefit for 
the American Cancer Society. 

Paul Simon raises questions 
about South Africa 

the minds of the men at these com- 
panies." 

The Atlantic executive has no hor- 
ror stories to tell about working 
with men in the industry. While 
some women have run into a career 
roadblock in the form of the all -male 
"old boy's network," Rhone says, "I 
always thought that I was one of 
the boys. I never got involved per- 
sonally with any of the men I dealt 
with professionally. But many men 
involved with my career contributed 
to my success." Among those she 
cites as being supportive are cur- 
rent and former Elektra black pro- 
motion heads Primus Robinson and 
Greg Peck (now at Island), respec- 
tively, and her Atlantic predecessor, 
Hank Cauldwell (now at Solar). 

A crucial experience in her ca- 
reer, according to Rhone, was a 
year spent working for the now -de- 
funct Bareback label. "The compa- 
ny only had one record, and I spent 
a year traveling around promoting 
the record and making - contacts," 
she recalls. "That's where I got my 
hard knocks and met radio people 
around the country. The older DJs 
were very fatherly to me, and I'm 
close to many of them to this day." 
After Bareback's demise, Rhone 
moved on to ABC Records, where 
she worked from 1976 -78, then to 
Ariola, from 1978 -79, and to a six - 
year stint with Elektra in various 
capacities before joining Atlantic in 
1975 as a director of national promo- 
tion for the black music division. 

The change from a promotional 
role to one coordinating the efforts 
of various departments at Atlantic 
has been a refreshing change for 
Rhone. "In promotion you're so con- 
sumed with getting a No. 1 record 
that you're not always aware of 
what that No. 1 translates into for 
the company's bottom line," she 
says. "Now I sit in on weekly law- 
yers' meetings discussing royalties 
and contracts. I see how the market- 
ing and promotional efforts inter- 
act. I feel my knowledge is growing, 
and that excites me." 

Goal No. 1 at Atlantic's black divi- 
sion is "to continue building the 
fresh image for Atlantic that Hank 
[Cauldwell] started. We trimmed 
the roster, and that has given us 
room to bring in more artists. I'm 
looking to hire two a &r staffers, a 
younger person and someone more 
seasoned. Overall, I'm interested in 
emphasizing quality control. We 
may put out less product, but what 
product we do put out will be very, 
very good." She is pleased with the 
strong showings of Jean Carne and 
Levert and is looking forward to a 
very active fall, with records com- 
ing from the System, Shannon, and 
new signee Curtis Hairston. "Now 
is a good time to break new black 
artists. Your household names are 
still there, but if you look at the 
charts you see many young artists 
selling well in the black and pop 
markets." 

BMA Searches 
For New Talent 
NEW YORK The Black Music 
Assn.'s New York chapter is 
holding a contest called "Search 
for the Stars of Tomorrow." It 
will take place at 7 p.m. on 
Thursday (11) at RCA Studios, 
110 W. 44 St., studio A. The first - 
place winner will receive $500 
and a trip to Miami Beach to rep- 
resent the New York chapter in 
the national competition, which 
will take place during the BMA 
conference, Oct. 1 -5. Among the 
judges will be producers -per- 
formers Paul Laurence and Lala 
as well as Skyy member Denise 
Crawford, Elektra black a &r di- 
rector Scott Folks, and MCA 
black a &r director Timmy Reg- 
isford. Admission is $5. For more 
information call 212-873-7668. 

FOR WEEK ENDING SEPTEMBER 13, 1986 

illboarcls 
HOT BLACK SINGLES ACTION 

RADIO MOST ADDED NEW TOTAL 

96 REPORTERS ADDS ON 

MELBA MOORE /FREDDIE JACKSON A LITTLE BIT MORE CAPITOL 28 64 
STACY LATTISAW NAIL IT TO THE WALL MOTOWN 19 37 
THE HUMAN LEAGUE HUMAN AMA 18 20 
THE DAZZ BAND WILD AND FREE WARNER BROS. 18 29 
JEAN CARNE FLAME OF LOVE OMNI 17 27 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self -addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
128 REPORTERS 

KENNY G. WHAT DOES IT TAKE (TO WIN YOUR LOVE) ARISTA 

GREGORY ABBOTT SHAKE YOU DOWN COLUMBIA 

TINA TURNER TYPICAL MALE CAPITOL 

GEORGE BENSON KISSES IN THE MOONLIGHT WARNER BROS. 

L.A. DREAM TEAM NURSERY RHYME MCA 

NUMBER 

REPORTING 

24 
22 
20 
15 

14 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 
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FOR WEEK ENDING SEPTEMBER 13, 1986 

o ac ing es 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 
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SALES 
TITLE ARTIST 

oz O mr 

=á 
1 1 AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 2 

2 3 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 3 

3 2 LOVE ZONE BILLY OCEAN 5 

4 7 (POP POP POP POP) GOES MY MIND LEVERT 1 

5 9 THE RAIN ORAN "JUICE" JONES 4 

6 6 DANCING ON THE CEILING LIONEL RICHIE 7 

7 10 ONE LOVE WHODINI 10 

8 11 WALK THIS WAY RUN -D.M.C. 9 

9 4 GIVE ME THE REASON LUTHER VANDROSS 13 

10 12 SWEET LOVE ANITA BAKER 15 

11 16 WHEN I THINK OF YOU JANET JACKSON 6 

12 24 WORD UP CAMEO 8 

13 18 ROACHES BOBBY JIMMY AND THE CRITTERS 27 

14 21 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 11 

15 8 DO YOU GET ENOUGH LOVE SHIRLEY JONES 26 

16 5 OH, PEOPLE PATTI LABELLE 25 

25 LOVE ALWAYS EL DEBARGE 12 

26 FOOL'S PARADISE MELI'SA MORGAN 24 

15 ALL THE WAY TO HEAVEN DOUG E. FRESH 21 

31 THE MIDAS TOUCH MIDNIGHT STAR 14 - EARTH ANGEL NEW EDITION 16 

27 PRIVATE NUMBER THE JETS 29 

22 ANOTHERLOVERHOLENYOHEAD PRINCE & THE REVOLUTION 23 

28 SOWETO JEFFREY OSBORNE 18 

17 CLOSER THAN CLOSE JEAN CARNE 36 

23 GIVING MYSELF TO YOU GLENN JONES 20 

13 TEMPORARY LOVE THING FULL FORCE 31 

B 34 I WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 19 

36 LADY SOUL THE TEMPTATIONS 22 

x 38 I'M FOR REAL HOWARD HEWETT 17 

31 35 PASSION FROM A WOMAN KRYSTOL 30 

32 40 CAN'T WAIT ANOTHER MINUTE FIVE STAR 28 

33 20 RUMORS TIMEX SOCIAL CLUB 41 

34 14 LOVE THE ONE I'M WITH (A LOTTA LOVE) MELBA MOORE & KASHIF 40 

35 33 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 56 

36 19 BORROWED LOVE THE S.O.S. BAND 38 

37 29 LOVE OF A LIFETIME CHAKA KHAN 32 

, 38 30 SWEET FREEDOM MICHAEL MCDONALD 46 

39 - SHAKE YOU DOWN GREGORY ABBOTT 33 

40 37 POINT OF NO RETURN NU SHOOZ 52 

1 

TM 

ç3 
AIRPLAY 

TITLE ARTIST 

Y 
U Z 
_1O 

cop. 
1-- 

=á 
1 1 (POP POP POP POP) GOES MY MIND LEVERT 1 

2 2 WHEN I THINK OF YOU JANET JACKSON 6 

3 5 THE RAIN ORAN "JUICE" JONES 4 

4 3 AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 2 

5 6 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 3 

6 8 WORD UP CAMEO 8 

7 7 LOVE ALWAYS EL DEBARGE 12 

8 9 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 11 

9 4 LOVE ZONE BILLY OCEAN 5 

10 13 I'M FOR REAL HOWARD HEWETT 17 

11 14 THE MIDAS TOUCH MIDNIGHT STAR 14 

12 16 EARTH ANGEL NEW EDITION 16 

13 15 I WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 19 

14 11 SOWETO JEFFREY OSBORNE 18 

15 22 LADY SOUL THE TEMPTATIONS 22 

16 19 GIVING MYSELF TO YOU GLENN JONES 20 

17 24 CAN'T WAIT ANOTHER MINUTE FIVE STAR 28 

18 21 WALK THIS WAY RUN -D.M.C. 9 

19 10 DANCING ON THE CEILING LIONEL RICHIE 7 

20 17 ONE LOVE WHODINI 10 

21 25 ALWAYS JAMES INGRAM 34 

22 12 ANOTHERLOVERHOLENYOHEAD PRINCE & THE REVOLUTION 23 

23 26 ALL THE WAY TO HEAVEN DOUG E. FRESH 21 

24 28 KISSES IN THE MOONLIGHT GEORGE BENSON 35 

25 33 SHAKE YOU DOWN GREGORY ABBOTT 33 

26 20 FOOL'S PARADISE MELI'SA MORGAN 24 

27 37 TYPICAL MALE TINA TURNER 37 

28 18 LOVE OF A LIFETIME CHAKA KHAN 32 

29 29 PASSION FROM A WOMAN KRYSTOL 30 

30 23 GIVE ME THE REASON LUTHER VANDROSS 13 

31 38 REACTION REBBIE JACKSON 42 

32 34 ONE PLUS ONE FORCE M.D.'S 44 

33 40 WHAT DOES IT TAKE (TO WIN YOUR LOVE) KENNY G. 43 

34 32 PRIVATE NUMBER THE JETS 29 

35 39 STAY A LITTLE WHILE, CHILD LOOSE ENDS 39 

36 - HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 45 

37 31 SWEET LOVE ANITA BAKER 15 

38 27 OH, PEOPLE PATTI LABELLE 25 

39 - WRAPPED AROUND YOUR FINGER YARBROUGH & PEOPLES 50 

40 - A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 48 
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BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

73 100% PURE PAIN 

(Terrace, ASCAP) 

2 AIN'T NOTHIN' GOIN' ON BUT THE RENT 

(Dum Di Dum, ASCAP) 

3 ALL CRIED OUT 

(Mokojumbi, BMI /My! My!, BMI /Careers, 

BMI/Willesden, BMI) CPP 

62 ALL OF MY LOVE 

(Fuss, ASCAP) 

21 ALL THE WAY TO HEAVEN 

(Entertaining, BMI /Danica, BMI) 
34 ALWAYS 

(Keith Diamond, BMI/Willesden, BMI/Yah Mo, BMI) 
23 ANOTHERLOVERHOLENYOHEAD 

(Controversy, ASCAP) 

82 BABY LOVE 

(Black Lion, ASCAP /Regina Richards, ASCAP /Deutsch- 
Berardi, ASCAP /April, ASCAP /Maz Appeal, ASCAP) 

CPP /ABP 
78 BANG ZOOM (LET'S GO-GO) /HOWIE'S TEED OFF 

( Mokojumbi, BMI/Willesden, BMI) 

71 BELIEVE IT OR NOT 

(Elliott, ASCAP) 

100 BETTER WILD (THAN MILD) 

(Future Shock, ASCAP/Tease, ASCAP/WB, ASCAP) 

38 BORROWED LOVE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

81 BROKEN GLASS 

(Mycenae, ASCAP) 

94 BURNIN' LOVE 

(Black Lion, ASCAP /Captain I, ASCAP /Billy Osborne, 

ASCAP/Val -ie Joe, BMI) 
68 CAN'T GIVE HER UP 

(Larry Spier, ASCAP) 

28 CAN'T WAIT ANOTHER MINUTE 

(Ensign, BMI /Boomers Mothers, BMI /Naked Prey, 

BMI) CPP 

36 CLOSER THAN CLOSE 

(Sloopus, BMI /Gold Horizon, BMI) CPP 

11 COUNT YOUR BLESSINGS 

(Nick -O -Val, ASCAP) 

7 DANCING ON THE CEILING 

(Brockman, ASCAP) CPP /CLM 

61 DISTANT LOVER 

( Jobete, ASCAP) CPP 

75 DO ME RIGHT 

(Robert Hill, BMI /Baby Beck, ASCAP) 

26 DO YOU GET ENOUGH LOVE 

(Assorted, BMI /Henry Suemay, BMI) 
47 DUKE IS BACK 

(Tee Girl, BMI /Rap City, BMI) 
16 EARTH ANGEL (FROM 'THE KARATE KID, PART II ") 

(Dootsie Williams, BMI) 
24 FOOL'S PARADISE 

(Fuss, ASCAP) 

58 FRIENDS AND LOVERS 

(WB, ASCAP /French Surf, ASCAP /Colgems -EMI, 

ASCAP) 

% GETTING AWAY WITH MURDER 

(Rightsong, BMI /Sookloozy, BMI /Chappell, ASCAP) 

13 GIVE ME THE REASON 

(April, ASCAP /Uncle Ronnié s, ASCAP /Dillard, BM)) 

CPP /ABP 
90 GIVIN' IT (TO YOU) 

(One To One, ASCAP) 

20 GIVING MYSELF TO YOU 

(WB, ASCAP /Overdue, ASCAP /Song Of Solomon, 

BMI/Warner- Tamerlane, BMI) 

86 GOOD TO GO 

(Ackee, ASCAP /Maxxkidd, ASCAP) 

67 HEADLINE NEWS 

(Azrock, BMI /Oatie, BMI) 
45 HEAVEN IN YOUR ARMS 

(WB, ASCAP /Silver Sun, ASCAP /DQ, ASCAP) 

93 HEY GOOD LOOKIN' 

(X -O- Skeletal, BMI/Warner- Tamerlane, BMI /Our 
Parents, BMI) 

99 HOLDING BACK THE YEARS 

(April, ASCAP) CPP /ABP 
84 HOLDING ON 

(Widr, ASCAP /Ghati, ASCAP) 

87 HOMEBOY 

(Konglather, BMI /Motor, ASCAP /Cheyenne, ASCAP) 

72 HOW CAN WE BE WRONG 

(Music Specialists, BMI) 

64 HUNGRY FOR YOUR LOVE 

(Beach House, ASCAP) 

19 I WANNA BE WITH YOU 

Amazement, BMI) 

17 'M FOR REAL 

Lakiva, BMI /Nominee, ASCAP /Clarke, BMI) 

80 N THE HOUSE 

Fools Prayer, BMI /Gordy Groove, BMI) 
49 EALOUSY 

lay King IV, BMI) 
59 ODY 

(Virgin, ASCAP /Gratitude Sky, ASCAP /Polo Grounds, 

BMI) 

35 KISSES IN THE MOONLIGHT 

(Gratitude Sky, ASCAP /Bellboy, BMI/When Words, 

BMI /Collide, BMI) 

57 L IS FOR LOVER 

(WB, ASCAP / Gamson Songs, ASCAP / Jouissance, 

ASCAP) 

22 LADY SOUL 

(Dream Dealers, ASCAP /Buchu, ASCAP /Arista, 
ASCAP) CPP 

48 A LITTLE BIT MORE 

(Bush Bornin', BUI) 

63 LOOK WHAT'S SHOWING THROUGH 

(Blackwood, BMI /ATV, BMI) 
12 LOVE ALWAYS 

(New Hidden Valley, ASCAP /Carole Bayer Sager, 

BMI /Broozertoones, BUI) CPP 

88 LO.V.E. M.IA. 
(Dazzberry Jam, ASCAP /Bedazzled, BMI) 

32 LOVE OF A LIFETIME 

(Gamson Songs, ASCAP/WB, ASCAP / Jouissance, 

ASCAP) 

40 LOVE THE ONE I'M WITH (A LOTTA LOVE) 

(Music Corp. Of America, BMI /Kashif, BMI /Rare Blue, 

ASCAP) CPP /CLM 
5 LOVE ZONE 

(Zomba, ASCAP) CPP 

60 MAN SIZE LOVE (FROM 'RUNNING SCARED') 

(Rodsongs, ASCAP /April, ASCAP /MGM -UA, ASCAP) 

CPP 

14 THE MIDAS TOUCH 

(Hip Trip, BMI /Midstar, BMI) CPP 

95 MINE ALL MINE 

(Personal, ASCAP /AII Seeing Eye, ASCAP) 

76 NAIL IT TO THE WALL 

( Jobete, ASCAP /Perfect Punch, BM)) 

98 NASTY 

(Flyte Tyme, ASCAP) 

79 NO HOW, NO WAY 

(A La Mode, ASCAP/WB, ASCAP) 

83 NOT TONIGHT 

(Junior, ASCAP /EMI, BUI) 
51 NURSERY RHYME 

(Beblica, ASCAP) 

25 OH, PEOPLE 

( Broozertoones, BMI /Nonpareil, ASCAP) CPP 

54 OLD FRIEND 

(Bellboy, BMI /De Creed, BMI) 
10 ONE LOVE 

(Zomba, ASCAP) 

44 ONE PLUS ONE 

(T -Boy, ASCAP /Fly Girl, ASCAP /Force M.D., ASCAP) 

30 PASSION FROM A WOMAN 

(Gratitude Sky, ASCAP /Alexandra Kee, BMI) 

52 POINT OF NO RETURN 

(Poolside, BMI) 
1 (POP POP POP POP) GOES MY MIND 

(Trycet, BMI /Ferncliff, BMI) 

29 PRIVATE NUMBER 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) 
CPP /ALM 

4 THE RAIN 

(Def Jam, ASCAP) 

42 REACTION 

(Colgems -EMI, ASCAP) 

65 RING RING 

(Solid Smash, ASCAP /E.J.Gurren, ASCAP /Obededom, 

ASCAP) 

91 RISING DESIRE 

(WB, ASCAP /Zubaidah, ASCAP) 

27 ROACHES 

(King IV, BMI /Grandma Hands, BMI) 

41 RUMORS 

(J.King IV, BMI /Danica, BMI) 

77 SAY IA LA 

(Screen Gems -EMI, BMI /Bernard Wright, 

BMI /Mchoma, BMI) 

33 SHAKE YOU DOWN 

(Charles Family, BMI /Atli Bee, BMI /Grabbitt, BMI) 
74 S.O.S. 

(Critique, BMI /EMI, BMI) 
18 SOWETO 

(Joe's Songs, ASCAP /F.M., BMI) 

39 STAY A LITTLE WHILE, CHILD 

(MCA, ASCAP /Brampton, ASCAP/Virgin, ASCAP) CPP 

46 SWEET FREEDOM (THEME FROM RUNNING SCARED) 

(Rodsongs, ASCAP /April, ASCAP /MGM -UA, ASCAP) 

CPP 

15 SWEET LOVE 

(Old Brompton Road, ASCAP /Jobete, ASCAP) CPP 

31 TEMPORARY LOVE THING 

(Forceful, BMI/Willesden, BMI) 

69 TEN WAYS OF LOVING YOU 

(Len -Ion, BMI /Glasshouse, BMI /Idnyc -Derf, BMI) 

66 THERE'S JUST SOMETHING ABOUT YOU 

(Beau Williams, BMI) 
70 TWO OF HEARTS 

(On The Note, BMI /Bug, BMI/Tim Green, ASCAP /Four 
Buddies, ASCAP) 

37 TYPICAL MALE 

(WB, ASCAP /Irving, BMI /Almo, ASCAP) CPP /ALM 

92 WALK LIKE A MAN (FROM "A FINE MESS ") 
(Claridge, ASCAP /Unichappell, BMI) 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

CAPITOL 

MCA 

WARNER BROS. (4) 
Qwest (2) 
Geffen (1) 
Paisley Park (1) 
Tommy Boy (1) 

ATLANTIC (6) 
Island (1) 
Omni (1) 

COLUMBIA (7) 
Def Jam /Columbia (1) 

POLYGRAM 
Mercury (4) 
Atlanta Artists (2) 
Polydor (1) 

A &M 
ELEKTRA (4) 

Solar (1) 
EPIC (3) 

Carrere (1) 
Tabu (1) 

MOTOWN (3) 
Gordy (2) 

ARISTA (2) 
Jive (2) 

MANHATTAN (2) 
P.I.R. (2) 

RCA (3) 
Total Experience (1) 

CRITIQUE (1) 
Critique /Golden Boy (1) 

FANTASY 
Nob Hill (1) 
ReaVity /Danya (1) 

TOMMY BOY 

FRESH 

ICHIBAN 
Wilbe (1) 

JAM PACKED 

JAY 

KRISMA 

MACOLA 

PJ 

PROFILE 

RENDEZVOUS 

SELECT 

SUTRA 

ZAKIA 

9 

9 

9 

8 

8 

7 

5 

5 

5 

5 

4 

4 

4 

2 

2 

2 

1 

1 

9 WALK THIS WAY 

(Daksel, BMI /Unichappell, BMI) 

43 WHAT DOES R TAKE (TO WIN YOUR LOVE) 

( Jobete, ASCAP /Stone, BMI) CPP 

53 WHATCHA GONNA DO 

(Alain, BMI/Figskibow, BMI /D.Frank, BMI) 

6 WHEN I THINK OF YOU 

(Flyte Tyme, ASCAP) 

89 WISER AND WEAKER 

(Black Eye, ASCAP /Manly, BMI /Mighty 
Mathieson /BMII CPP 

85 WONDER WHERE YOU ARE 

(WB, ASCAP /Gravity Raincoat, ASCAP) 

8 WORD UP 

(T -Man, BMI /Larry Junior, BMI/All Seeing Eye, 

ASCAP) 

50 WRAPPED AROUND YOUR FINGER 

(Temp Co., BMI) 
55 YOU ARE EVERYTHING 

(CBS, BMI /Huemar, BMI /Blackwood, BMI /Diesel, 

BMI /Nnichappell, BMI) CPP /ABP 

97 YOU CANT COME UP HERE NO MORE 

(Overoul, BMI) 

56 YOU SHOULD BE MINE (THE WOO WOO SONG) 

(Nonpareil, ASCAP /Broozertoones, BMI) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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alack 

`Video Soul' Takes A Trip 
Shows Taped In Virgin Islands 

NEW YORK Black Entertain- 
ment Television's "Video Soul" 
program recently taped eight 
shows in the U.S. Virgin Islands. 

The island's divison of tourism 
invited the music video program 
down because, according to senior 
producer Jeff Newman, "the show 
is overwhelmingly popular" there. 
As part of the package, the 
Capitol /Manhattan /EMI family of 
labels is doing a special promotion 

for current and upcoming product 
with "Video Soul." 

"During the last year Capitol/ - 
Manhattan /EMI has increased its 
commitment to 'VideoSoul' 
through artist promotions, adver- 
tising, world premieres, and short - 
term exclusive videos on BET," 
says producer Jamie Brown. "We 
make it a point to nurture our rela- 
tionship with the labels by provid- 
ing opportunities like this." 

FOR WEEK ENDING SEPTEMBER 13, 1986 

Sweet Songs. ASCAP sponsored a day of gospel concerts as part of New York's Harlem Week festivities. The featured 
performers were ASCAP members Keith Pettus & Friends. ASCAP's Vivian Scott, Esther Green, Ellen Meltzer, and Arthur 
Fubler (from left) were there to join the celebration. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER; DISTRIBUTING LABEL (SUG. LIST PRICE)' 

1 1 1 14 

** NO.1 ** 
RUN -D.M.C. PROFILE 1217 (8.98) (CD) 5 weeks at No. One RAISING HELL 

U 2 3 23 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE 

3 3 2 17 BILLY OCEAN A JIVE JL8.8409 /ARISTA (8.98) (CD) LOVE ZONE 

4 4 7 17 WHODINI JIVE JL8- 8407 / ARISTA (8.98) BACK IN BLACK 

5 5 4 17 PATTI LABELLE MCA 5737 (8.98) (CD) WINNER IN YOU 

6 6 6 29 JANET JACKSON A2 A &M SP -5106 (8.98) (CD) CONTROL 

7 7 5 11 JEFFREY OSBORNE A &M SP -5103 (8.98) (co) EMOTIONAL 

8 8 11 7 SHIRLEY JONES P.I.R. ST -53031 /MANHATTAN (898) ALWAYS IN THE MOOD 

9 9 12 7 JEAN CARNE OMNI 90492 /ATLANTIC (8.98) CLOSER THAN CLOSE 0 NEW I 1 LIONEL RICHIE MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING 

11 10 8 14 EL DEBARGE GORDY 6181GL /MOTOWN (8.98) (CD) EL DEBARGE 0 14 21 6 ORAN "JUICE" JONES DEF JAM BFC 40367 /COLUMBIA JUICE 

13 11 9 31 MELI'SA MORGAN CAPITOL ST -12434 (8.98) DO ME BABY 

14 18 32 4 LEVERT ATLANTIC 81669 -1 (8.98) BLOODLINE 

15 15 14 15 MIDNIGHT STAR SOLAR 60454 /ELEKTRA (8.98) HEADLINES 

ló 16 17 7 UTFO SELECT SEL 21616 (8.98) SKEEZER PLEEZER 

17 13 13 76 WHITNEY HOUSTON A6 ARISTA AL8 -8212 (8.98) (CD) WHITNEY HOUSTON 0 21 25 8 THE TEMPTATIONS GORDY 6207 GL /MOTOWN (8.98) TO BE CONTINUED 0 19 20 5 FULL FORCE COLUMBIA BFC 40395 FULL FORCE GET BUSY ONE TIME 

20 12 10 18 THE S.O.S. BAND TABU F2 40279/EPIC (8.98) (CD) SANDS OF TIME 

21 23 15 64 RENE & ANGELA MERCURY 824607-IMI /POLYGRAM (8.98) (CD) STREET CALLED DESIRE 

22 17 19 11 BOB JAMES /DAVID SANBORN WARNER BROS. 25390 (8.98) (CD) DOUBLE VISION 

23 20 16 21 PRINCE & THE REVOLUTION PAISLEY PARK 25395 /WARNER BROS. (9.98) (CD) PARADE 

24 22 18 8 PIECES OF A DREAM MANHATTAN ST- 53023 /EMI -AMERICA (8.98) JOYRIDE 

25 24 36 3 CHAKA KHAN WARNER BROS. 25425 (8.98) (CD) DESTINY 0 29 42 40 LISA LISA & CULT JAM WITH FULL FORCE 
COLUMBIA FC 40135 (CD) 

LISA LISA & CULT JAM WITH FULL FORCE 

27 25 27 7 BOOGIE BOYS CAPITOL 12488 (8.98) SURVIVAL OF THE FRESHEST 

zú 35 43 3 MELBA MOORE CAPITOL ST 12471 (9.98) A LOT OF LOVE 

® 37 59 3 LA. DREAM TEAM MCA 5779 (8.98) KINGS OF THE WEST COAST 

30 26 24 43 THE JETS MCA 5667 (8.98) (CD) THE JETS 

31 30 29 14 THE CONTROLLERS MCA 5681(8.98) STAY 

3Y NEW llo. 1 GWEN GUTHRIE MERCURY 829 -532 /POLYGRAM (9.98) GOOD TO GO LOVER 

33 31 23 38 L.L. COOL J 0 COLUMBIA BFC 42039 (CD) RADIO 

34 28 26 13 RICK JAMES GORDY 61 B5GL/MOTOWN (8.98) THE FLAG 

35 27 22 17 THE FAT BOYS SUTRA sus 1017 (8.98) BIG AND BEAUTIFUL 

36 33 28 8 CON FUNK SHUN MERCURY 826 963 -1 /POLYGRAM (8.98) BURNIN' LOVE 

37 53 62 3 THE DAZZ BAND GEFFEN GHS 24110/WARNER BROS. WILD AND FREE 

38 38 52 3 SOUNDTRACK MCA 6169(9.98) RUNNING SCARED 

ALBUMSTM ©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

39 34 31 15 NU SHOOZ ATLANTIC 81647 (8.98) (CD) POOLSIDE 

40 36 35 13 52ND STREET MCA 5738 (8.98) CHILDREN OF THE NIGHT 

41 32 34 42 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

42 42 47 10 CLARENCE CARTER ICHIBAN 1003 (8.98) DR. C.C. 

43 40 30 35 STEPHANIE MILLS MCA 5669 (8.98) (CD) STEPHANIE MILLS 

® 45 38 21 CA$ HFLOW ATLANTA ARTISTS 826028- 1M1 /POLYGRAM(8.98) CA$HFLOW 

45 48 49 18 WILLIAM BELL WILBE WIL 3001 (8.98) PASSION 

46 39 40 17 SIMPLY RED ELEKTRA 60452 (8.98) (CD) PICTURE BOOK 

47 41 41 11 GAVIN CHRISTOPHER MANHATTAN ST -53024 (8.98) ONE STEP CLOSER 

48 49 39 40 SADE V2 PORTRAIT FR 40263/EPIC (CD) PROMISE 

49 44 37 11 MTUME EPIC FE 40292 THEATER OF THE MIND 

® 54 56 5 SOUNDTRACK EPIC SE 40398 (8.98) (CD) RUTHLESS PEOPLE 

51 47 44 48 STEVIE WONDER A2 TAMLA 6134TL/MOTOWN (9.98) (CD) IN SQUARE CIRCLE 

52 58 - 2 STEVE WINWOOD ISLAND 25448 /WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

53 51 45 12 SKYY CAPITOL ST 12448 (8.98) FROM THE LEFT SIDE 

54 43 33 10 TEENA MARIE EPIC FE 40318 (CD) EMERALD CITY 

55 50 50 33 FORCE M.D.'S WARNER BROS. /TOMMY BOY TB 1010 /WARNER BROS. (8.98) CHILLIN' 

® NEW 1 KENNY G. ARISTA AL8- 8427 (8.98) DUOTONES 

57 46 48 17 GEORGE CLINTON CAPITOL ST-12481 (8.98) R &B SKELETONS IN THE CLOSET 

58 52 46 70 ATLANTIC STARR A &M SP -5019 (8.98) (CD) AS THE BAND TURNS 

59 56 58 76 LUTHER VANDROSS EPIC FE 39882 (CD) THE NIGHT I FELL IN LOVE 

60 55 51 43 CHERRELLE TABU BFZ 40094/EPIC HIGH PRIORITY 

61 60 53 8 RANDY CRAWFORD WARNER BROS. 25423 (8.98) ABSTRACT EMOTIONS 

O NEW 1 PHYLLIS HYMAN PLR. ST 53029 /MANHATTAN (9.98) LIVING ALL ALONE 

® NEW llo 1 CARL ANDERSON EPIC 40410 CARL ANDERSON 

64 64 55 34 YARBROUGH & PEOPLES TOTAL EXPERIENCE TELS- 5715 /RCA (8.98) GUILTY 

65 65 64 25 GEORGE HOWARD TBA TB 210 /PALO ALTO (8.98) LOVE WILL FOLLOW 

® NEW 1 EARL KLUGH WARNER BROS. 25478 (8.98) LIFE STORIES 

67 63 61 15 JOHNNY KEMP COLUMBIA BFC 40192 JOHNNY KEMP 

68 62 60 26 JERMAINE JACKSON ARISTA AL8 -8277 (8.98) (CD) PRECIOUS MOMENTS 

69 68 66 16 THE TEMPTATIONS MOTOWN 5389ML2 (9.98) 25TH ANNIVERSARY 

70 59 67 34 COLONEL ABRAMS MCA 5683 (8.98) COLONEL ABRAMS 

71 71 70 55 FIVE STAR RCA NFLI -8052 (8.98) LUXURY OF LIFE 

72 69 72 18 JONATHAN BUTLER JIVE 10041 J8/RCA(8.98) (co) INTRODUCING JONATHAN BUTLER 

73 66 75 13 DENISE LASALLE MALACO MAL7434 (8.98) RAIN AND FIRE 

74 57 54 19 TEASE EPIC BFE 40091 (8.98) TEASE 

75 74 69 16 DIANA ROSS & THE SUPREMES MOTOWN 5381 ML3 (10.98) 25TH ANNIVERSARY 

OAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records does not issue a suggested list price for its product. 
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I I Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 
O Regular classified (ads without borders): $2.35 per word, per 

insertion. Minimum ad order, $47.00. 
Display classified (all ads with borders): $77.00 per column per 
inch, per insertion; 4 insertions $71.00 per; 12 insertions $6600 
per; 26 insertions $63.00 per; 52 insertions $51.00 per Price 
discounts are based on insertions in consecutive issues. 

FOR SALE 

CUT OUTS 8 OVER STOCKS 
LP -s Tapes. 45 s and imports Looking for the 
unusual? We have it at lowest prices All re 

quests for list usi be written on your company 
letterhead Dealers Only 

Performance 
P.O. Boa 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex. 5106008316 

DISTRIBUTOR 
WHOLESALE ONLY 

We are 12" records, blank audio, 
blank video, video games, movies, 
accessories, hardware, CD's, al- 
bums, tapes.... 

Stratford Dist., Inc. 
135 Dupont St. 

Plainview NY, 11803 
(516) 349-3000 

(800) 645 -6558 Outside N.Y.S. 
Toll Free 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Str.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN 

LPs 54.99 
12 inch 52.99 

also 
LARGEST SELECTION OF 

IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

T.D.K. 90 51.09 
T.D.K. SA90 1.79 
Maxell IIS 2.49 
FAMOUS BRANDS T -120 52.99 
SONY T -120. PANASONIC, JVC, 
KODAK, MEMOREX T -120 's ALL 
FOR ONLY 54.49 EACH 
WE ACCEPT MAIL ORDERS $100 MINIMUM ADD 

SHIPPING AND HANDLING 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

1674 N.W. 82nd Ave., Mind, FL 33128 
(305) 591.2188 

BRAZILIAN MUSIC, BEST and newest selection En 

USA, also Italian and Spanish. Ask for free catalog. 
Revival Enterprises. 2120 N W 21st Street. Miami 
FL 33142. (305) 325 -9272. 

CUT OUTS a IMPORTS 
LP's, cassettes, 8 tracks and 45's, Rock, 
Country R 6 B and Gospel. Write for free 
catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

FOR SALE 

- COUPON 
Count 8 words for our Box Number and address. Add $6 
for handling Only regular mail forwarded -tapes not 
acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Li Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y- 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2- or more running 2 consecutive weeks. 

Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212/764 -7388 ... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City 

Telephone 

State -_ _____ ZIP 

Please fill in the information below it you wish to 
charge the cost of your classified advertising. 

American Express Diners Club L] Visa Master Charge 

Credit Card # 

Bank # - 

Your signature 

WE EXPORT TO ALL COUNTRIES 

12" i LP'S / CD'S 

BEST STOCK -BEST SERVICE - 
BEST INFORMATION 

We specialize in 12 Dance Records 
all small and major labels 

TRY US!! 

EXPORT -O -DISC 
855(E) Conklin Street 

Farmingdale. N.Y. 11735 USA 
Telex (516) 694 -4545 

Telex: 6852522 
Telex: 4758254 

Fax # (516) 694-4594 

OLDIES 
Your complete One -Stop for 
oldies 45's, cassettes, LP's and 
CD's. 

Gotham Distributors 
41 Rittenhouse Place 

Ardmore PA 19003 
1 (800) 4 Gotham 

MTV'S ROCK a ROLL 
TO GO 

Along with t 000 s of other cassette and LP I, 

ties Dealers only write co call for free catalog 

Record -Wide Distributors, Inc. 
P.O. a 8100 

Fenton, MO 63026 
(314) 343 -7100 

CASSETTE SHELL MOLDS 

2 - 12 cavity sonie cover cassette 
2 - 12 cavity bass cassette 
1 - 12 cavity screw cover cassette 
1 -8 cavity sonic cover cassette 
1 - 8 cavity bass cassette 
1 - 4 cavity cassette box 
1 - 32 cavity keyhole hub 
1 - 64 cavity guide roller mold 
Ginza automatic audio cassette assem- 
bly machine plus misc. components for 
cassette assembly. 

$325,000 for a11! 

Box 7668 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

NOW IN STOCK: 
TOURIST "HOOKED ON YOU (12 ") 

ANITA BAKER ALBUM THE SONGSTRESS 
CHUCK BROWN ALBUM. GO -GO SWING ETC. 

WORLD A INDEPENDENT 
WIDE Q AND RARE 
EXPORTS RECORD LABELS 

DANCE - SOUL - REGGAE 
JAZZ - POP - ROCK - NEW WAVE 

ECHO HOUSE 
281 DEAN ST. SOUTH. 

ENGLEWOOD, NEW JERSEY 07631 
TEL 201.568 -0040 - TELEX: 219744 

FOR SALE 

alla 
11 eeds 
you 

The one stop 

ATTENTION RETAILERS 
Personalized Service 
Thousands of Titles in Stock 
CD Accessories 
Competitive Pricing 
Same or Next Day Shipment 
Volume Discounts Available 

1-800-255-3472 2 
In Connecticut Call 1 452 0203 

41 Monroe Tpke.. Trumbull CT 06611 

While Other People are raising their prices, 
we are slashing ours. Major Label LP's as 
low as 50v. Your choice of the most exten 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ (28691 0020 

BUDGET L MIDUNE CASSETTES 
Catering to flea market vendors and inde- 
pendent record stores only. No cut -outs. 
SSO minimum. Write or call for free cata- 
log. 

The Tape Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(8 13) 754 3896 

REAL ESTATE /FOR 
SALE /LEASE 

9000 SUNSET BOULEVARD 

Prime music industry location 
Floor to ceiling windows- impres- 
sive views 
24 hr. security 
500 to 6000 sq. ft. suites avail- 
able 

Exclusive leasing agent - Los Ange- 
les Realty Services - Andrew 
Raines /Lark Christensen 

(213) 271 -4666 
(213) 274 -6855 

WANTED TO BUY 

ROCK MEMORABILIA PAST or present. We pay 
cash for shirts, buttons, posters, collectibles, etc. 
Promotional or otherwise) All quantities! (619) 452- 
1525 

TAPES 

Exp Date 

800/223 -7524. 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY TO USE INEXPENSIVE 
REUSEABLE s DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT 

C 8 D SPECIAL PRODUCTS 
309 5E OUOYA DRIVE 

HOPKINSVILLE KY 42240 
502 /885 -8oe8 

BLANK AUDIO a VIDEO CASSETTES 
21ST ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don't Delay -Call Today! For More Information 

Ando! Audio Products, Inc. 
4212 14th Ave., Brooklyn, NY 11219 

Call Toll Free -(800) 221 -6578 
N.Y. Res. 

(718) 435 -7322 

BULK BLANK LOADED audio cassettes direct from 
manufacturer. Highest quality, lowest prices, custom 
lengths, fast service. American Magnetics. P.O. Box 
862, Harrisburg, PA 17108. (717) 652 -8000 

FIXTURES 

RECORD ALBUM RACKS 
AUDIO CASSETTE DISPLAYS 

Single 8 Double Browsers 
Single F. Double Waterfalls (TB's) 

USED BUT GOOD CONDITION AT 
A FRACTION OF COST! 

BLAND /WIGGS 
The Nation's Largest Dealer 

1 -(800) 222-0653/In N.J. (201) 386 -1578 

GOLDEN OLDIES 

Original out -of-print albums and singles All 
types of music We specialize in records from 
the 50's. 60's. and 70's Largest selection Write 
tor free catalog 

HAVEMEYER PARK RECORDS 
P O BOX 32B 

OLD GREENWICH. CT 06870 

Satisfaction guaranteed 

VIDEO 

VIDEO - OPEN YOUR STORE - Save - used mov- 
ies and morel Used movies will be bought /sold /trad- 
ed.(215)638- 4222/1(800)447 -3399. 

J 

VIDEO 

WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TOO BIG!! 

Video Cassette Sales 
(201) 778 -0877 

SERVICES /SUPPLIES/ 
EQUIPMENT 

FOR THE 

WIDEST 

SELECTION 

ACCESSORIES... 
/paNcc 

ACCEASSORIES... 
CA TN Free 

1.800.523.2472 

-LW 
.°irae 
MOO trONG 
NSF 

OW 

dw.au 
PAM Ain 

WinEUO..4u. 
NORM OM:FM 

(1n PA ,-800-468.25331 

Dealers 
Call for Fa. Catalog and 
Monthly Specials 

Mena, Luang OalnWiOr 01 

Rewes Tri and Wcesmrno 

441142fQJf7tfiR[ 
At 

CJRÓPADISK;L°TD.I 
Direct Metal Mastering 

DmMU.S. Only Corrplete 
DMM Facility- 

Disk Mastering Suite 
Hi- Definition Plating 
State -Of- The -Art Pressing 

FDr brochure & pricing, call or write 

LEURÓPADISK LTD. 
75 Varick St., N.Y. 10013 

(212) 226-4401 

SCUND AND LIGHTING CATALOG for DJ's and 
Clubs. 100's of products. 1 (800) 523 8229. SOS 
Sound and Lighting. 

* * * * * * * * * * * * * * * * * 
* DJ & DANCE FLOOR 
* EQUIPMENT SALE * * 
* QUALITY PRODUCTS PRICEC LOW * 
* Mixers, mirror balls, black lights, 
* strobes, DJ consoles, rope lights, * 
* controllers, foggers, turntables, and * 
* other similar products. * 
* Let us help you! * 
* THE MUSIC SERVICE * 
* 327 S. Miller Rd. Akron, OH 44313 * 
* * * * * (216) 867.1575 * * * * * 
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SERVICES /SUPPLIES/ NOVELTIES/ SONGWRITERS 
EQUIPMENT MERCHANDISE 

HIGH COST OF 
LONG DISTANCE CALLS 
GETTING YOU DOWN? 
Our computer analysis will show you: 

Where you're over -paying! 
Where you're being over- charged! 

Our clients achieve 30% 
reductions the first year. 

You CAN SAVE, TOO! 
CALL for a FREE consultation today! 

TELCOMP ASSOCIATES 
(212) 769-2273 

15 West 72nd St. New York, N.Y. 10023 

:iskAOakers 

RECORD PRESSING 
CASSETTE DUPLICATION 

RECORD JACKETS 
Now Complete Package Prices 

CALL TOLL FREE 
1- 800 -468 -9353 

153 W. 46th St., New York. N.Y. 10036 
212 - 302 -4140 

MAILING LISTS 
8 

DIRECTORIES 
Free information and catalog 

AMERICAN MUSIC DATABASE 
P.O. Box 777 

Times Square Station 
New York, NY 10108 -0777 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD' 

111. 

C%I 

O O 
(212 764 7388 
,n N V State) 

NOVELTIES/ 
MERCHANDISE 

We Aim To Please ... 
THE HIT LIST ... 

featuring MALMSTEEN /RISING FORCE, 
FATES WARNING, OMEN, SLAYER, EXODUS, 
8 more on screened printed t- shirts. Exclu- 
sive representation -ROCK REPS, INC. Your 
Concert T -Shirt Connection 

(312) 376 -8575 or (800) 621.8551 
Sales Raps Wanted 

OBSCENE PROFITS 
SUNGLASSES 

S/D Wayfarer 14.00 dz 
Terminator 16.00 dz 

Cords 1.00 dz 
Posters /Buttons 

ORION DISTRIBUTING 
(216) 881 -1500 

NOW TOLL FREE 
1 (800) 872 -2334 

POSTERS 
Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St 

Los Angeles, Calif 90006 
(213) 732 -3781 
DEALERS ONLY 

SCHOOLS & 
INSTRUCTIONS 

MUSIC BUSINESS 
MANAGEMENT 

SEMINAR 
ORLANDO, FLORIDA 

Oct 24 -Nov 2 

Gain practical knowledge on recording 
contracts, studios and major tours. 
Benefit from understanding copyrights, 
publishing, advances and royalties. 
Learn how to avoid the pit falls that can 
effect your career. 

Well -known entertainment attorney, Al 
Schlesinger, lectures and introduces you 
to prominent producers, record company 
executives and tour managers who 
share their real life experiences. 
Master the business of music. Call now 
for a free brochure -FREE and com- 
plete Seminar Agenda. 

Call TOLL FREE 
1 -(800) 221 -2747 

(In Florida call (305) 788 -2450) 
A presentation of FULL SAIL CENTER 

for the RECORDING ARTS 

Music Business/Video Careers) 
STUDY IN ATLANTA OR FORT LAU- 

DERDALE, LEARN recording studio tech- 
niques. video production and much more The 
Music Business Institute prepares you for exciting 
marketing, management and technical careers. 
Top pro training in concert production, artist 
representation, retail /wholesale, promotion/ 
marketing. copyright laws. publishing, much 
more. Employment assistance, financial aid avail- 
able. Call toll -free 800 -554 -3346, or send for 
free career guide (indicate campus choice, 
phone, and year of H.S. graduation) to MBI, 
Dept. 23, 3376 Peachtree Rd., Atlanta, GA 
30326. 

TALENT 

SINGERS 
LET DICK MICHAELS 

PRODUCTIONS 
DO A SESSION FOR YOU! 

WE ARE REASONABLE AND WE GET RESULTS! 
National distribution and promotion available. 

DICK MICHAELS PRODUCTIONS 
11311 Audlia Road Condo 283 

Dallas, Ta. 75243 (214) 348-4151 

SONGWRITERS 

YOUR TUNES CAN WORK FOR YOU! 
Receive your high quality demo for only $95 per 
song Marketing Assistance available for strong 
songs 
Call or Write for brochure 

Easton One Productions 
P 0 Box 30682 

Bethesda, Md. 20814 
(301) 493 -6440 BMI affiliated. 

RECORD COMPANY NOW ACCEPTING MATERIAL 
from Singers, Musicians. Producers, Arrangers. Send 
demo tape A bio to: Eclipse Music, P.O. Box 931537, 
Hollywood, CA 90093. 

HELP WANTED 

INDEPENDENT REPS 
Schwartz Brothers, Inc., a lead- 
ing distributor of recorded mu- 
sic and video products is seek- 
ing independent audio /video 
reps to market our new COM- 
PACT DISC division. Our goal is 
to be represented throughout 
the U.S. We need people who 
can sell CD's not only to audio 
houses but also to video and 
non -traditional record stores. 
Compensation will be straight 
commission. If you are an inde- 
pendent rep and feel that you 
can fill our need, please send 
your resume to : 

Schwartz Brothers, Inc. 
4901 Forbes Blvd. 
Lanham, MD 20706 
Attn: Personal Director 

EXPANDING RACK JOBBER 
HAS AN OPENING FOR A 

PURCHASING AGENT, WITH 
EXPERIENCE IN PURCHASING 

VIDEOS, RECORDS, 
CASSETTES, CD'S, 

ACCESSORIES AND CUT -OUT 
MERCHANDISE. SALARY 
NEGOTIABLE BASED ON 

EXPERIENCE. PLEASE SEND 
RESUME TO: 
BOX #7682 

Billboard Magazine 
1515 Broadway 

New York, NY 10036 

SMALL PUBLISHING 
COMPANY SEEKS FULL 

TIME SONG PLACEMENT 
SPECIALIST WITH STRONG 

TRACK RECORD, SEND 
RESUME AND SALARY 
REQUIREMENTS TO: 

BOX #7684 
Billboard Magazine 

1515 broadway 
New York, NY 10036 

PROGRAM DIRECTOR 
WXLK -FM, ROANOKE /LYNCHBURG IS 
SEEKING A SELF -MOTIVATED, EXPERI- 
ENCED, CHR PROGRAM DIRECTOR. IF YOU 
FEEL YOU CAN PROVIDE LEADERSHIP AND 
BE A TEAM PLAYER FOR THE NUMBER ONE 
(#1) STATION IN THE 93RD MARKET, SEND 
TAPES AND RESUME TO: AYLETT B. COLE- 
MAN, c/o K92, BOX 92, ROANOKE, VIRGINIA, 
24022. EOE, M/F 

L.I. N.Y. 
RECORD DISTRIBUTOR 

F/T warehouse and sales position 
available. Experienced preferred. 

(516) 694-4545 

BE A PART OF A NEW 
CLUB WITH A NOSTALGIA 

CONCEPT 
W wanted -3 years club experience -Must have out- 
rageous personality and extensive knowledge of 50's 
8 60's and British rock. FUNKSTERS NEED NOT 
APPLY. Send resume to: 

Mr. Michael, 782 Buena Vista, 
Ventura, CA. 93001 

Excellent pay for right person 

HELP WANTED 

DISC /VIDEO JOCKEYS 
For International Sound Service Co. 
Must be willing to relocate within North 
America. Six months contracts in each 
location with a maximum of six hours per 
night, six nights per week. All equipment 
furnished. Training available in our N.Y. 
Office. Pay ranges from $1,000 to $1,700 
per month. Send resume with current 
photo and demo tape if experienced to: 

Box 7681 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

PRINT MEDIA 
ADVERTISING SPECIALIST 

National Pop /Rock magazine is 
seeking a creative, enthusiastic 
professional advertising salesper- 
son with at least 2 -3 years experi- 
ence in print media. Excellent po- 
tential, salary open. Previous client 
references and resume required. 

Phone Personnel Dept. 
(713) 227 -0095 

MUSIC INDUSTRY PRO 
WANTED 

Needed to represent experienced music vid- 
eo production company. Person must be 
Manhattan based -min. 5 yrs. experience. 
Salary, commission, benefits commensu- 
rate with experience. Resumes only. 

Box #7683 
Billboard Magazines 

1515 Broadway 
New York, NY 10036 

MISCELLANEOUS 

MAN OF MANY 
VOICES NEEDED 

Creative person to write and produce 
radio commercials $25,000 per year 
and up. Send demo tapes /resume to 

TSI 
5900 Dewey Street 
Hollywood FL 33021 

Send Attn. Mr. T. 

BUSINESS 
OPPORTUNITIES 

JAPANESE INVESTMENT GROUP interested in 
purchasing for immediate cash Old Masters, School 
of Paris, French and American Impressionist Paint- 
ings. Contact Joseph A. Mirisola A Co., 50 E. 72nd 
St., New York, NY 10021. (212) 744 1688. Please 
include photo and prices. 

U.S. MANUFACTURER 
OF COMPACT DISCS 

Still has pressing capacity for 1987. Seeking fall 
quantity orders -MINIMUM 5000 CD -AUDIO 
and 100 FALL CD -ROM. Replies to: 

Raffay Associates 
1825 N. Clark Street 

Suite 704 
Chicago, III. 60614 

NIGHTCLUB & BAR 
MAGAZINE 

The sights and sounds of success, 
profit from best ideas of Europe 
and USA. $25 year. 1- 800 -922- 
2812. 

AMUSEMENT 

BUSINESS 

AND 

BILLBOARD 
PRESENT 

DONT MISS IT! 

SPONSOR5H I P 

ENTERTAINMENT 

LEISURE INDUSTRY 

A SEMINAR 
DESIGNED TO 
PRESENT A 
THOROUGH STUDY 
OF ALL ASPECTS OF 

SPONSORSHIP IN 
ENTERTAINMENT, 
MUSIC, SPORTS 

AND EVENT 

MARKETING. 

SPEAKERS AT PRESS TIME 

BOB FRIEDMAN, 
MTV 

JOHN HUDSON, 
Labatt &ew,ng 

JAY COLEMAN, 
Rockbdl 

TONY FIORE, 
Marker Source 

BARRY SMITH, 
Smith, Burke 8 Auom 

DUNCAN LEE, 
R J. Reynolds 

ANNE OAKES, 
Markehng Conson,um 

J. MICHAEL HART, 
Miller &ewr g 

BOB MEYROWITZ, 
D I R Broadcasting 

JOE JEFF GOLDBLATT, 
The Wonder Co. 

TERRY WINNICK, 
Terry Winnick 8 Assoc. 

BRENT SCRIMSHAW, 
Molson Onror,o Breweries 

GRACE TRINKL, 
Gory Reynolds 8 Assoc. 

DAVID ALLEN, 
Wrangler 

MIKE JAEGER, 
Stroh Brewing Co. 

R. WAYNE NEDERLANDER, 
Nedertondew Concern 

CHARLES BLUM, 
Troholgar Productions 

DAN SOCOLOF, 
MEGA 

FRANK BADALI, 
Marsh 8 McCIonnon 

MONICA DE HELLERMAN, 
Sport Summit 

DR. PAMELA NEWMAN, 
Marsh 8 McClennon 

LORIS SMITH, 
Meadowlands Sports Complex 

STEVE BERKOWITZ, 
Market America 

BRUCE LAHTI, 
Facility Management Group 

MARK KRESS, 
Westwood One 

BRIAN BEDOL 
Karl Lorimar Home Video 

SANDS HOTEL 

ATLANTIC CITY 
Sept. 28, 29, 30 

REGISTER NOW! 
Write: Sponsorship Seminar, 

PL) Box 24970, 
Nashville, TN 37202 

or Phone: (615) 748$)20 
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International 

THE CHERNOBYUKHADAFY SYNDROME continues to plague some tour pro- 
moters and record companies. After a summer at home, many Ameri- 
can musicians and managers are still avoiding Europe, though tourists 
have returned. CBS Frankfurt expects the drought to continue until 
early 1987. WEA, with tours by Prince, ZZ Top, Jackson Browne, and 
Al Jarreau, says those coming over are cleaning up with SRO business. 

NEW AUSTRIAN POLYGRAM HQ was set to open Sept. 5 in Vienna. The leased 
building houses label and video operations, warehouse, and distribu- 
tion. Billboard's Manfred Schreiber reports that under managing direc- 
tor Wolfgang Arming, PolyGram staff in Vienna dropped from 240 in 
1979 to 84 today, but per capita sales have tripled to $200,000. The com- 
pany maintains market leadership with a 30% share. 

Rn -PLUS TO MUNICH? The Bertelsmann /Radio Luxembourg German -lan- 
guage TV station has offered to move to the Bavarian capital if it gets 
the license for a southern Germany satellite frequency. Competing sta- 
tion SAT -1, run by a consortium of major publishers, insists the award 
should go to a 100% German firm. The announcement is due later this 
month. 

NUMEROUS FESTIVALS highlighted Switzerland's musical summer, ac- 
cording to Billboard's Pierre Haesler. More than 60,000 attended the 
Montreux Jazz Festival, while the more traditional Willisau jazz festi- 
val and folk and rock events at Nyon and St. Gallen also drew record 
crowds, despite the lack of big names. 

FOREIGN ACTS DOMINATE the German charts. There's only one German - 
language album in current top 20, joined by one domestic English -lan- 
guage act (Modern Talking). There is no German artist singing in Ger- 
man among the top 20 singles, although there are three domestic En- 
glish- language acts. The Swiss charts remain similarly international. 

AUSTRIAN DISCO CLUB PLAY during the second quarter this year was domi- 
nated by German and local acts. Modern Talking led the hit list from 
the performing rights society AKM, with Elton John's "Nikita" (2), 
Johnny Nash's "Rock Me Baby" (6) and Pet Shop Boys' "Opportuni- 
ties" (10) the only Anglo-American artists in the top 10. 

THE AWARD FOR the best video of the year in Germany will be awarded 
by Saar Radio and the "Formel Eins" TV show, based on nominations 
made Sept. 4 by a jury in Munich. Runoffs will air Oct. 13, followed by 
the Golden Europa award on Oct. 28. JIM SAMPSON 

Government Officials Promise Change 

Indonesians Seek Copyright 
JAKARTA Signs here suggest 
that the Indonesian government 
may at last be preparing to act to 
ensure some measure of protec- 
tion for copyright and intellectual 
property. According to planning 
minister Dr. J.B. Sumarlin, a na- 
tional commission headed by the 
cabinet secretary is going to look 
into the matter, although there is 
no indication when it will begin 
work. 

Since last year's Live Aid ap- 
peal, international pressure on the 
Indonesians has been mounting 
steadily. Bob Geldof's bitter at- 
tack on the country's businessmen 
for pirating tapes, whose profits 
were intended to feed the starving 
in Africa, served to highlight the 
booming piracy trade. 

In the absence of any real copy- 
right law, pirated tapes sell legally 

Paul Simon records 
with South African 

musicians ... see The 
Rhythm & The Blues, 

page 70 

at rock -bottom prices. Even Indo- 
nesia's own professional musi- 
cians have begun to complain that 
the activity is damaging their live- 
lihoods. 

The subject was discussed by 
President Reagan and President 
Suharto at their Bali meeting earli- 
er this year. Recent months have 
seen a steady flow of U.S. envoys 
to Jakarta pleading the cause of in- 
tellectual property protection and 
pointing out how the present situa- 
tion discourages investment and 
industrial innovation. 

None of the envoys have report- 
ed a negative response, and the In- 
donesians have given the impres- 
sion of having good intentions, 
though they have not set a specific 
date for the introduction of new 
measures. In July, Paul 
Wolfowitz, American ambassador 
in Jakarta, reported President Su- 
harto had told him he was deter- 
mined to tighten up the law. 

Sumarlin's announcement indi- 
cates the process may finally be 
underway, though the planning 
minister denied that action was 
taken as a result of American pres- 
sure, saying instead that action 
was "in the national interest." 

Record, Tape Sales Are Down In France 
Only CD And Maxi- Singles Show Growth 

BY PHILIPPE CROCO 

PARIS French record and tape 
sales dipped by 4% last year, com- 
pared with 1984. The year -end fig- 
ures, just released by industry or- 
ganization SNEP, show that only 
compact disks and maxi -singles 
showed any growth in unit terms. 

But price increases above the 
level of inflation meant that sales 
values were up 3.8% to some $360 
million. The figures, based on re- 
turns by 16 major companies, rep- 
resent 90% of the total French 
market. 

CD sales were up 140% to 2.26 
million in 1985, compared with 
950,000 in the previous year, and 
maxi -singles trade was up 100% to 
5.8 million units. 

The SNEP statistics show that 
sales of 7 -inch singles were down 
4.4% to 58.9 million units, while al- 

bum sales dropped 16% to 31.2 mil- 
lion, compared with the 37.3 mil- 
lion sold in 1984. 

Even cassettes were 4.3% down, 
to 20.3 million units -the 1984 fig- 
ure was 21.2 million. The total unit 
sales figure for all configurations 

'86 recovery has 
not come about 

was 118.46 million, as compared 
with 123.75 million in 1984, reports 
SNEP. 

Record company chiefs may con- 
sole themselves that the drop in 
sales was not as serious as had 
been forecast. But at the same 
time, the anticipated 1986 recovery 
of the market has not yet come 
about. 

January's sales for this year 

were up 14% in value terms, corn - 
pared with the same month in 
1985. Tnis situation is a result of 
unforeseen and unrepeatable cir- 
cumstances. The death of singer 
Daniel Balavoine during the Paris - 
Dakar motor rally pushed pop mu- 
sic into the national headlines, and 
a promotional campaign by Paul 
Lederman clearly prodded con- 
sumers into buying more recorded 
music. 

But subsequent months were 
poor in sales terms, despite the 
quality of new releases, and busi- 
ness this summer has been even 
worse. 

The decision by culture minister 
Francois Leotard to retain the 
33.3% value -added tax on records 
is another indication of below -av- 
erage sales. This makes France 
the only major industrialized coun- 
try to impose such a tax. 

Timmer Touts Optical Disk's Potential 
BY WILLEM HOGS 

AMSTERDAM The optical disk, a 
combination of the compact disk 
and Laservision, offers the con- 
sumer many practical and exciting 
uses, according to PolyGram In- 
ternational president Jan Timmer. 

Timmer hammered that point 
home here at a symposium held to 
mark the 50th anniversary of the 
Dutch authors' rights society, 
BUMA /STEMRA. 

Speaking of the CD situation, 
Timmer predicted a worldwide an- 
nual production output of roughly 
a billion software units in 1990. 
Discussing optical disk develop- 
ment, he said the audio /video in- 
vention will be launched next year 
in the European marketplace. The 
optical disk is already selling in the 
U.S. 

Timmer added that shortly after 
the. optical disk is introduced, the 
compact disk interactive systems 
(CDI) will be launched in Europe. 
These systems, he said, are based 
on a so- called controller (a kind of 
home computer) and the CD player 
hardware. 

The success of the CDI range 

will depend on the availability of 
the necessary software programs, 
he said. "In fact, the possibilities 
of the CDI systems are unlimited. 
They can create a complete home 
theater and also supply all kinds of 
study and work formats." 

The PolyGram chief insisted the 
CDI would become "the second 

massive success for today's record 
industry" after the CD. "In terms 
of application possibilities," he 
said, "the CDI system will surpass 
all other electronic consumer prod- 
ucts that have been invented so 
far." 

60,000 Prerelease Units Shipped 

Richie LP Hits Big In South Africa 
JOHANNESBURG Lionel Ri- 
chie's latest album, "Dancing On 
The Ceiling," out here through his 
South African licensee, RPM, 
made history in this territory 
when 60,000 prerelease units were 
shipped to the trade. 

This treble -gold order, says 
RPM, is the biggest ever, and the 
company expects sales to top the 
100,000 mark by January. 

Another first is the speed with 
which the album came out in 
South Africa. Motown released it 
in the U.S. on Aug. 5, RPM fol- 

lowec two days later in South Af- 
rica, and the rest of the world 
started selling it on Aug. 12. 

Richie's two previous solo al- 
bums, "Can't Slow Down" and 
"Lionel Richie," sold 200,000 and 
100,000 units here, respectively. 
These figures are seen as remark- 
ably high for any overseas artist; 
only Dire Straits' "Brothers In 
Arms" and Bruce Springsteen's 
"Born In The U.S.A." have sold 
more than 100,000 in the past year. 

Local black acts regularly top 
the 200,000 -unit mark per album. 

MANUFACTURERS 
AND 
DISTRIBUTORS 
Write or caN for tree catalog 

F N:LA E 
Enterprises. 
Inc. 

166 Central Ave. 
Farmingdale, NY 11735, USA 
(516) 752-9824 
TELEX: 221618 FARRA UR 

F-301 
Heli- 
copter 
Beacon 

Fresnell 

Rope Lights MIRROR EFFECTS 
PIN SPOTS 
RAIN LITES 

HELICOPTERS 
SPEAKERS 
MIXERS 
ROPE LIGHTS 

THEATER LIGHTS 
CONTROLLERS 
NEON 

Installations through authorized dealers worldwide include: 
CRAZY HORSE -CHILE / ÇLUB HIPPOPOTAMUS- MEXICO 
SCARAMOUCHE- MEXICO ' COMMERCIAL CENTER -VENEZUELA 
SALTY DOG -NEW YORK ' LA CASCADA- PANAMA 
DISCOTECH ESTRAMBURGO- PANAMA i TRADEWINDS- 

NEW JERSEY 
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Canada 
CHUM -FM Stays On Top In Toronto 
Standard Outlets Slip In Latest Ratings 

BY KIRK LaPOINTE 

TORONTO Never let it be said 
that the Toronto radio war is over. 
In every Bureau of Broadcast Mea- 
surement (BBM) book, a new set of 
victors and wounded emerges. 

About the only constant in the 
last year has been CHUM -FM, and 
the BBM book issued Aug. 27 bears 
that out. But there were appreciable 
slips by CFRB and CKFM -FM, the 
two Standard Broadcasting 
kingpins. 

CHUM -FM's much -maligned sis- 
ter AM appears to have rebounded 
as a result of a dramatic format 
change. But the young market 
CHUM -AM left behind in its switch 
appears to have materially benefit- 
ed CFTR, the lone top 40 station in 
the Toronto war. 

The BBM survey, taken June 23- 
29 and July 7 -20, can be slightly mis- 
leading because of the great num- 
ber of vacationing listeners and out- 
door activities that either increase 
or decrease average listening. But 
the book makes clear that CHUM - 
FM is the acknowledged front -run- 
ner in the city and shows no sign of 
running out of gas. 

CFRB, which has been tinkering 
with its sound in recent months and 
has in the last couple of weeks 
thrown the likes of Phil Collins and 
Peter Gabriel into its easy listening 
mix, experienced its worst summer 
numbers in recent memory and 
slipped to third place. But it may 
have been a victim of the summer 
distortion, too, because many of its 
listeners are affluent cottage 

owners. 
The following is a breakdown of 

the stations, their formats, the total 
weekly audience, and the share of 
all hours tuned by those age 7 and 
up in the Toronto area: 

CHUM -FM, soft rock, 1,119,000 
(an all -time high) and an 8% share. 

CFTR, top 40, 983,100 and an 8% 
share. 

CFRB, easy listening, 950,000 
and a 12% share. 

CHUM -AM, golden rock, 
913,500 and a 7% share. 

CILQ -FM, AOR, 777,900 and a 
6% share. 

CKFM -FM, light rock, '776,400 

and a 9% share. 
CJCL, oldies and Blue Jays 

baseball, 543,100 and a 5% share. 
CBGAM, information and pub- 

lic affairs, 531,100 and a 5% share. 
CFNY -FM, progressive rock, 

517,700 and a 5% share. 
CKEY, golden, 486,100 and a 5% 

share. 
CHFI -FM, beautiful music, 

460,800 and a 5% share. 
CBGFM, information and clas- 

sical music, 401,800 and a 3% share. 
CFGM, country, 326,700 and a 

3% share. 

Film Festival Drew Larger Crowd 

Musicfest Fans Were few 
MONTREAL The first -ever Music- 
fest, an 11-day extravaganza de- 
signed to put rock music front and 
center, took a backseat to a concur- 
rent film festival and may wind up 
the last -ever such event. 

The Ringling Bros. music festival 
at John Paul II Park ended Sept. 1 

and was well behind a break -even 
point, thanks in no small measure to 
bad weather and seeming apathy 
among the residents of Montreal, 
who normally swarm to major mu- 
sic events. 

The festival needed to draw at 
least 25,000 patrons a day, and its 
lineup appeared to be strong. But 
no one could have predicted the 
storms that cancelled two nights of 

concerts, which featured Air Sup- 
ply, Steve Winwood, Big Country, 
and others. Even when the weather 
improved, however, crowds were 
not sizable. 

The timing hasn't been superb ei- 
ther. The World Film Festival ran 
during the same stretch of late Au- 
gust in Montreal. Perhaps because 
its status has greatly improved over 
the years, it was an important 
enough event to dwarf coverage of 
the Musicfest proceedings. Local 
press, particularly the French -lan- 
guage media, has been particularly 
critical of the fact that the shows 
were American -assembled and fea- 
tured only a handful of performers 
from Quebec. 

Maple Briefs 
Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Ave., Toronto, Ontario, Canada 
M4E ¡MS 

THE GO -AHEAD has been given 
by the federal government for Mu- 
sic Action, the Foundation to Assist 
Canadian Music Talent on Record - 
Canadian Talent Library (FAC- 
TOR-CTL) and the Video Founda- 
tion to Assist Canadian Talent (Vi- 
deoFACT) to disburse funds that 
the government plans to give the 
music industry over the next five 
years. Details of the disbursals are 
expected to be revealed in the next 
couple of weeks. 

NANCY SMITH has left MuchMu- 
sic and CITY -TV as vice president 
of communications to join the Glob- 
al Television Network, an Ontario 
system that hopes to go national in 
the coming years. Smith's depar- 
ture is the second major resigna- 
tion affecting music programming 
at CITY in the last few weeks. Dan- 
iel Richler, the host of "The New 
Music ", the country's most syndi- 
cated music magazine program, 
has joined CBGTV's "The Journal" 
as an arts correspondent. 

ANDY HERMANT, head of Duke 
Street Records and Manta Sound 
Studios, has been re- elected presi- 
dent of the Canadian Independent 
Record Production Assn. (CIRPA), 
while Attic Records chief Al Mair 
and Boulevard Records head Domi- 
nique Zgarka retain their vice pres- 
ident positions. Bob Stone of World 
Records joins as secretary-treasur- 
er, and the board features Jim Val - 
lance, Anthem Entertainment 
Group chief Ray Danniels, and Fu- 
ture Film Productions chief Allen 
Kool as new members. Others on 
the board are Wayne Baguley of 
Starrider Productions, Tom Berry 
of Alert Records, Brian Ferriman 
of Savannah Records, Bernie Fin- 
kelstein of True North Records, 
Holger Petersen of Stony Plain Re- 
cording Co., and Steve Thomson of 
Backstage Productions. 

WHITNEY HOUSTON was re- 
cently handed a truckload of hard- 
ware from RCA Canada for her de- 
but album and its many hit singles, 
but she was late in showing for the 
reception in her honor. Turns out 
that her cats were sent to New 
York instead of Toronto by Repub- 
lic Airlines, and she stayed at the 
Toronto airport until someone from 
the carrier assured her the cat 
would be in safe hands that eve- 

ping in Detroit. Houston's album, 
by the way, is the most widely sold 
ever by the RCA Canada firm and 
is likely to soon eclipse Cyndi 
Lauper's "She's So Unusual" as 
the all -time best- selling album by a 
female artist in Canada. 

TEN ARTISTS RECEIVED 
GRANTS recently from the Video- 
FACT group for their music videos: 
unsigned Rusty McCarthy of To- 
ronto; Maze Records' Killer 
Dwarfs of Toronto; Attic artist 
Haywire of Charlottetown, Prince 
Edward Island; A &M's Erroll Starr 
of Toronto; unsigned Eva Every- 
thing of Toronto; PolyGram artist 
Serge Fiori of Montreal; Stony 
Plain's Colin Linden of Toronto; ex- 
perimental industrial music artist 
Gordon Monahan of Toronto; Stony 
Plain's Mark Korven of Edmonton; 
and A &M's Johnny Lovesin of To- 
ronto. The grants totaled $46,144. 

LATE NITE MANAGEMENT has 
brought William Elwood under its 
wing. Elwood is a new age artist 
whose Narada Records album, 
"Openings," was recently released 
in the U.S. and will soon be avail- 
able in Canada. Elwood is a Canadi- 
an. 

nternational 
U S., U.K. Each Score 2 In Tokyo Meet 

Song Fest Finalists Named 
TOKYO From a record number 
of entries -2,072 from 58 coun- 
tries -the U.S. and U.K. have 
scored two finalists each in the list 
of 13 for the World Popular Song 
Festival here, now a one -day event 
slated for Oct. 30. 

The U.S. artists are Stacy Latti- 
saw, who is signed to Motown, 
with "Longshot," and songwriter 
Tom DeLuca, making his debut as 
a performer singing '57 Chevy," 
which he penned with Taylor 
Rhodes. From the U.K. are Si- 
mone, singing "Live Dangerous- 
ly," and the Flaming Mussolinis, 
with "Angels Fall Down." 

Also in the final lineup are San- 
dra Kim, representing Belgium, 
for which she won this year's Eur- 

ovision Song Contest, and estab- 
lished Canadian group Honey- 
moon Suite, whose "What Does It 
Take" has charted in the U.S. 

Grand prize in the international 
section is worth $10,000, as is that 
for the top domestic act. Other art- 
ists in the finals: Leila Pinheiro 
(Brazil), Anne Pigalle (France), 
Eros Ramazzotti (Italy), Pandora 
(Mexico), Kate (Norway), and Liu 
Zin Lu (China). Representing Indo- 
nesia will be the winner of the Na- 
tional Song Contest, to be held in 
Jakarta later in September. 

The event, now in its 17th year, 
is sponsored by the Yamaha Music 
Foundation. 

Rock Goes To College 
LONDON Britain's first academic 
course on how to be a rock music 
promoter started Sept. 1, at the 
West Lothian College of further 
education in Scotland. Twenty stu- 
dents are attending the yearlong 
course in the hope that it will teach 
them how to become successful in 
today's music business. 

Lessons include talent- spotting 
visits to local clubs and halls and the 
setting up of a commercial record 
company at the college. Essay 
tasks, on the way to gaining an offi- 
cial higher national certificate in 
music management business stud- 
ies, include describing the main 
problems a new band must over- 
come before going out on gigs and 

weighing the pros and cons of distri- 
bution and licensing deals. 

The lecturer in charge is Gordon 
Campbell, the co-writer of "Moscow 
Nights," which hit the top 10 in the 
Netherlands and Belgium earlier 
this year. 

"Music is no different from any 
other business," Campbell says. 
"You have to learn the ropes and 
make a profit. The more knowledge 
you can gain, the better. We aim to 
guide students through the legal 
and business jungle of the pop 
industry." 

But Campbell insists the course, 
though it awards an official "de- 
gree," in no ways offers "a fail -safe 
way to a rock music job." 

Can't Buy Me Love, But .. 
Beatles Items Fetch $300,000 

LONDON A sale of Beatles memo- 
rabilia at Sotheby's auction rooms 
here has raised almost $300,000, with 
Americans the main buyers. 

George Harrison's first guitar, 
bought 30 years ago for $5, was sold 
to an anonymous American million- 
aire for $5,200, while the U.S. -owned 
Hard Rock restaurant chain spent 
more than $100,000 on such items as 
a bass guitar once owned by "fifth 
Beatle" Stuart Sutcliffe. 

Gold disks, photographs, pro- 
grams, posters, letters, and instru- 
ments were among the lots up for 
auction. 

A private "home movie," featuring 

the Beatles relaxing by a Hollywood 
swimming pool during the group's 
1965 U.S. tour, was sold for an unex- 
pectedly high $40,000. The 8mm color 
film, running just over 50 minutes, 
was shot by Beatles press officer 
Tony Barrow, who sold the three - 
spool silent film with full copyright to 
a buyer who refused to disclose his 
identity. 

But the biggest price went to an 
item not connected with the Beatles. 
Elvis Presley's personalized 1983 
Rolls -Royce Phantom, which was ex- 
pected to fetch around $125,000, was 
sold to an unnamed buyer for 
$165,000. 

Matsushita Introduces New Camcorder 
TOKYO Matsushita Electric has 
started marketing its Maclord Movie 
M21, a full cassette record -replay 
camcorder that retails for about 
$1,275 -some $300 less than previous 
lines in this sector. 

The M21 comes equipped with the 
first high -speed electronic shutter in 
the industry with a speed of one-one- 
thousandths of a second. Camcorders 
usually have shutter speeds of one- 
sixtith of a second. 

The M21 has hit the Japanese mar- 

ketplace along with the Maclord 21 
(NV -G21), a video deck with the in- 
dustry's first digital scanner utilizing 
a bar code, which retails for $650. 

The Maclord 21 is slimmer than the 
usual video deck. Up to eight pro- 
grams can be preselected up to one 
month in advance. Matsushita is talk- 
ing to TV magazine producers here 
about using bar coding in their pro- 
grams so the digital scanner can be 
used on these programs. 
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SINGLES 
I WANT TO WAKE UP WITH YOU BORIS GARDINER REVUE 

DON'T LEAVE ME THIS WAY COMMUNARDS LONDON 

WE DON'T HAVE TO TAKE OUR CLOTHES OFF JERMAINE STEWART 
10 RECORDS 

BROTHER LOUIE MODERN TALKING RCA 

GLORY OF LOVE PETER CETRA FULL MOON 

RAGE HARD FRANKIE GOES TO HOLLYWOOD ZTT 

SO MACHO SINITTA FANFARE 

HUMAN HUMAN LEAGUE VIRGIN 

THE LADY IN RED CHRIS DE BURGH A &M 

WHEN I THINK OF YOU JANET JACKSON A &M 

AIN'T NOTHING GOING ON BUT THE RENT GWEN GUTHRIE BOILING 
POINT 

DANCING ON THE CEILING LIONEL RICHIE MOTOWN 

GIRLS AND BOYS PRINCE & THE REVOLUTION PAISLEY PARK 

(I JUST) DIED IN YOUR ARMS CUTTING CREW SIREN 

THE WAY IT IS BRUCE HORNSBY AND THE RANGE RCA 

LOVE CAN'T TURN AROUND FARLEY JACKMASTER FUNK DJ 
INTERNATIONAL 

ANYONE CAN FALL IN LOVE ANITA DOBSON & SIMON MAY 
ORCHESTRA BBC 

CALLING ALL THE HEROES IT BITES VIRGIN 

I CAN PROVE IT PHIL FEARON ENSIGN 

A QUESTION OF TIME DEPECHE MODE MUTE 

BREAKING AWAY JAKI GRAHAM EMI 

YOU GIVE LOVE A BAD NAME BON JOVI VERTIGO 

HOLIDAY RAP M C MIKER AND DEEJAY SVEN DEBUT 

WASTED YEARS IRON MAIDEN EMI 

IN TOO DEEP GENESIS VIRGIN 

STUCK WITH YOU HUEY LEWIS & THE NEWS CHRYSALIS 

FIND THE TIME FIVE STAR RCA 

WORD UP CAMEO CLUB 

THORN IN MY SIDE EURYTHMICS RCA 

NICE IN NICE STRANGLERS EPIC 

SHOUT LULU JIVE /DECCA 

DREAMTIME DARYL HALL RCA 

TYPICAL MALE TINA TURNER CAPITOL 

HEARTLAND THE THE EPIC 

PANIC SMITHS ROUGH TRADE 

CAMOUFLAGE STAN RIDGWAY IRS 

WALK THIS WAY RUN D M C LONDON 

PRETTY IN PINK PSYCHEDELIC FURS ces 
HOLD ON TIGHT SAMANTHA FOX JIVE 

PAPA DON'T PREACH MADONNA SIRE 

ALBUMS 
VARIOUS NOW THAT'S WHAT I CALL MUSIC 7 EMI /VIRGIN 

LIONEL RICHIE DANCING ON THE CEILING MOTOWN 

MADONNA TRUE BLUE SIRE 

QUEEN A KIND OF MAGIC EMI 

CHRIS DE BURGH INTO THE LIGHT A &M 

FIVE STAR SILK AND STEEL TENT 

STATUS QUO IN THE ARMY NOW VERTIGO 

SIMPLY RED PICTURE BOOK ELEKTRA 

EURYTHMICS REVENGE RCA 

VARIOUS THE HEAT IS ON PORTRAIT 

WHAM THE FINAL EPIC 

GENESIS INVISIBLE TOUCH VIRGIN 

GEORGE BENSON WHILE THE CITY SLEEPS WARNER 

DIRE STRAITS BROTHERS IN ARMS VERTIGO 

JEAN MICHEL JARRE RENDEZVOUS POLYDOR 

COMMUNARDS LONDON 

JANET JACKSON CONTROL A &M 

ROBERT PALMER RIPTIDE ISLAND 

PRINCE AND THE REVOLUTION PARADE PAISLEY PARK 

A -HA HUNTING HIGH AND LOW WARNER 

LUCIANO PAVAROTTI THE PAVAROTTI COLLECTION STYLUS 

EVERYTHING BUT THE GIRL BABY THE STARS SHINE BRIGHT 
BLANCO 

VARIOUS STREETSOUNDS HIP HOP ELECTRO 13 STREETSOUNDS 

QUEEN QUEEN'S GREATEST HITS EMI 

BRYAN FERRY /ROXY MUSIC STREET LIFE 20 GREAT HITS EG 

UB40 RAT IN THE KITCHEN DEP INTERNATIONAL 

WHITNEY HOUSTON ARISTA 

VARIOUS THE ORIGINALS -32 ALL TIME CLASSICS TOWERBELL 

STEVE WINWOOD BACK IN THE HIGH LIFE ISLAND 

PETER GABRIEL SO VIRGIN 

SIMPLE MINDS ONCE UPON A TIME VIRGIN 

PHIL COLLINS NO JACKET REQUIRED VIRGIN 

ROD STEWART EVERY BEAT OF MY HEART WARNER 

SMITHS THE QUEEN IS DEAD ROUGH TRADE 

IT BITES THE BIG LAD IN THE WINDMILL VIRGIN 

BILLY OCEAN LOVE ZONE JIVE 

DARYL HALL THREE HEARTS IN THE HAPPY ENDING RCA 

VARIOUS HEARTBREAKERS STARBLEND 

HOUSEMARTINS LONDON O HULL 4 Go. Discs 
MADONNA LIKE A VIRGIN SIRE 
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SINGLES 
PAPA DON'T PREACH MADONNA WEA 

DANCING ON THE CEILING LIONEL RICHIE MOTOWN /MCA 

NASTY JANET JACKSON A &M 

LOVE TOUCH ROD STEWART WARNER BROS. /WEA 

GLORY OF LOVE PETER CETERA WEA 

THE EDGE OF HEAVEN WHAM CBS 

SLEDGEHAMMER PETER GABRIEL GEFFEN /WEA 

MAD ABOUT YOU BELINDA CARLISLE I.R.S. /MCA 

DANGER ZONE KENNY LOGGINS CBS 

INVISIBLE TOUCH GENESIS ATLANTIC /WEA 

VENUS BANANARAMA LONDON /POLYGRAM 

I CAN'T WAIT NU SHOOZ ATLANTIC /WEA 

STUCK WITH YOU HUEY LEWIS CHRYSALIS /MCA 

TAKE MY BREATH AWAY BERLIN CBS 

WHO'S JOHNNY ( "SHORT CIRCUIT" THEME) EL DEBARGE 
MOTOWN /MCA 

FRIENDS & LOVERS GLORIA LORING & CARL ANDERSON CBS 

WE DON'T HAVE TO TAKE OUR CLOTHES OFF JERMAINE STEWART 
VIRGIN /A &M 

HIGHER LOVE STEVE WINWOOD ISLAND /WEA 

MISSIONARY MAN EURYTHMICS RCA 

ON MY OWN PATTI LABELLE & MICHAEL MCDONALD MCA 

ALBUMS 
MADONNA TRUE BLUE SIRE /WEA 

SOUNDTRACK TOP GUN COLUMBIA /CBS 

GENESIS INVISIBLE TOUCH ATLANTIC /WEA 

EURYTHMICS REVENGE RCA 

LIONEL RICHIE DANCING ON THE CEILING MOTOWN 

PETER GABRIEL SO GEFFEN /WEA 

WHITNEY HOUSTON ARISTA /RCA 

KIM MITCHELL SHAKIN' LIKE A HUMAN BEING ALERT /POLYDOR 

ROBERT PALMER RIPTIDE ISLAND /MCA 

DAVID LEE ROTH EAT 'EM AND SMILE WEA 

WHAM! MUSIC FROM THE EDGE OF HEAVEN COLUMBIA /CBS 

BILLY JOEL THE BRIDGE COLUMBIA /CBS 

BILLY OCEAN LOVE ZONE JIVE /CBS 

ROD STEWART WEA 

SIMPLY RED PICTURE BOOK ATLANTIC /WEA 

BOB SEGER & THE SILVER BULLET BAND LIKE A ROCK CAPITOL 

STEVE WINWOOD BACK IN THE HIGH LIFE ISLAND /WEA 

BELINDA CARLISLE BELINDA I.R.S. /MCA 

BANANARAMA TRUE CONFESSIONS POLYGRAM 

HEART NEVER CAPITOL 
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SINGLES 
PAPA DON'T PREACH MADONNA SIRE /WEA 

VENUS BANANARAMA LIBERATION /EMI 

DANCING ON THE CEILING LIONEL RICHIE MOTOWN /RCA 

THE DEAD HEART MIDNIGHT OIL CBS 

SPIRIT IN THE SKY DR AND THE MEDICS EPIC /CBS 

STIMULATION WA WA NEE CBS 

TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX 
JIVE /LIBERATION /EMI 

TRUE COLOURS CYNDI LAUPER CBS /PORTRAIT 

I WANNA BE A COWBOY BOYS DON'T CRY LEGACY /FESTIVAL 

GLORY OF LOVE PETER CETERA WARNER /WEA 

HOLY WORD I'M TALKING REGULAR /FESTIVAL 

HIGHER LOVE STEVE WINWOOD ISLAND FESTIVAL 

OH L'AMOUR ERASURE MUTE /CBS 

I COULD MAKE YOU LOVE ME WA WA NEE cos 
BEFORE TOO LONG PAUL KELLY MUSHROOM /FESTIVAL 

WHEN TOMORROW COMES EURYTHMICS RCA 

DON'T YOU LOVE ME ANYMORE JOE COCKER LIBERATION /EMI 

HANDS UP IN THE AIR BOOM CRASH OPERA WEA 

YOU TAKE MY BREATH AWAY BERLIN CBS 

YOUR WILDEST DREAMS MOODY BLUES POLYGRAM 

ALBUMS 
VARIOUS 1986 JUST FOR KICKS EMI 

MADONNA TRUE BLUE SIRE /WEB 

EURYTHMICS REVENGE RCA 

WHITNEY HOUSTON ARISTA /RCA 

VARIOUS H'ITSAWESOME 1986 CBS 

LIONEL RICHIE DANCING ON TI CEILING MOTOWN /RCA 

SIMPLY RED PICTURE BOOK ELEKTRA /WEA 

BILLY JOEL THE BRIDGE FAMILI PRODUCTIONS /CBS 

GENESIS INVISIBLE TOUCH VIRGIN /EMI 

KEVIN BLOODY WILSON KEY'S E.ACK ces 
JOHN COUGAR MELLENCAMP SCARECROW MERCURY /POLYGRAM 

STEVE WINWOOD BACK IN THE -IIGH LIFE ISLAND /FESTIVAL 

JOE COCKER LIBERATION /EMI 

I'M TALKING BEAR WITNESS REGULAR /FESTIVAL 

VARIOUS TOP GUN -ORIGINAL MOTION PICTURE SOUNDTRACK CBs 

THE CURE STANDING ON A BEACH /THE SINGLES FICTION /WEA 

WHAM THE FINAL EPIC /CBS 

AC /DC WHO MADE WHO ALBERT PRODUCTIONS /EMI 

QUEEN A KIND OF MAGIC EMI 

BILLY OCEAN LOVE ZONE JIVE/EMI 

WEST GERMANY (Courtesy Der Musikmarkt) As of 9/1/86 JAPAN (Courtesy Music Labo) As of 9/1/86 
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SINGLES 
HOLIDAY RAP MC MIKER G AND DEEJAY SVEN RUSH /ARIOLA 

LESSONS IN LOVE LEVEL 42 POLYDOR /DG /PMV 

PAPA DON'T PREACH MADONNA SIRE /WEA 

NEW YORK- RIO -TOKYO TRIO RIO METRONOME /PMV 

DO YA DO YA (WANNA PLEASE ME) SAMANTHA FOX JIVE /TELDEC 

THE SOUND OF MUSIC FALCO GIG /TELDEC 

VENUS BANANARAMA LONDON /METRONOME /PMV 

LIMOUSINE HUBERT KAH BLOW UP/INTERCOM) 

NASTY JANET JACKSON A &M /DG /PMV 

THE EDGE OF HEAVEN WHAM EPIC /CBS 

SPIRIT IN THE SKY DOCTOR AND THE MEDICS IRS /CBS 

I CAN'T WAIT NU SHOOZ ATLANTIC /WEA 

THE LADY IN RED CHRIS DE BURGH A &M /DG /PMV 

EVERY BEAT OF MY HEART ROD STEWART WARNER /WEA 

DANCING ON THE CEILING LIONEL RICHIE MOTOWN /RCA 

CAMOUFLAGE STAN RIDGWAY IRS /CBS 

HUNTING HIGH AND LOW (RE MIX) A -HA WARNER /WEA 

SLEDGEHAMMER PETER GABRIEL VIRGIN /ARIOLA 

ICE IN THE SUNSHINE BEAGLE MUSIC LTD RCA 

WONDERFUL WORLD SAM COOKE RCA 

ALBUMS 
MADONNA TRUE BLUE SIRE /WEA 

CHRIS DE BURGH INTO THE LIGHT A &M /DG /PMV 

WHAM THE FINAL EPIC /CBS 

ROD STEWART EVERY BEAT OF MY HEART WARNER /WEA 

PETER GABRIEL SO VIRGIN /ARIOLA 

GENESIS INVISIBLE TOUCH VIRGIN /ARIOLA 

QUEEN A KIND OF MAGIC EMI 

EURYTHMICS REVENGE RCA 

CHRIS REA ON THE BEACH MAGNET /DG /PMV 

SIMPLY RED PICTURE BOOK ELEKTRA /WEA 

SAMANTHA FOX TOUCH ME JIVE /TELDEC 

LEVEL 42 WORLD MACHINE POLYDOR /DG /PMV 

MODERN TALKING READY FOR ROMANCE HANSA / ARIOLA 

LIONEL RICHIE DANCING ON THE CEILING MOTOWN /RCA 

HERBERT GROENEMEYER SPRUENGE EMI 

JOE COCKER EMI 

WHITNEY HOUSTON ARISTA /ARIOLA 

STEVE WINWOOD BACK IN THE HIGH LIFE ISLAND /ARIOLA 

A -HA HUNTING HIGH AND LOW WARNER /WEA 

SOUNDTRACK TOP GUN CBS 

1 

2 
3 

4 
5 
6 
7 

8 
9 

10 
11 

12 

13 
14 
15 
16 
17 
18 
19 
20 

1 

2 
3 
4 
5 

6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 

NEW 

1 

4 

3 
NEW 

13 
5 

2 
10 

9 
7 

6 

17 
12 
8 

NEW 
11 
15 
19 

NEW 

3 
2 
1 

4 
NEW 

NEW 
6 
7 

NEW 
NEW 

8 
NEW 

5 
9 
14 
12 
10 
11 
15 
13 

SINGLES 
NAGISA NO ... USHIROYUBI SASAREGUMI CANYON /FUJI /PACIFIC 

SKIP BEAT KUWATA BAND VICTOR /AMUSE /FUJI /PACIFIC 

TSUITERUNE NOTTERUNE MIHO NAKAYAMA KING /NICHION /VARNING 
P 

SUPER CHANCE 1986 OMEGA -RIBE VAP /NTV M /BERMUDA M 

JUSHINGINA KIMIGA SUKI CCB POLYDOR /NICHION 

CHA CHA CHA AKEMI ISHII CBS/SONY /NICHION 

NOBLE RED NO SHUNKAN SAYURI KOKUSHO 
CBS /SONY /FUJI /PACIFIC /APRIL M 

AOZORA NO KAKERA YUKI SAITO CANYON /TOHO /FUJI /PACIFIC 

BEE BOP PARADISE BEE BOP SHONEN SHOJO GASSHODAN 
WARNER /PIONEER /TOHO 

OMAE NI HEART BEAT BEE PUBLIC WARNER /POINEER /MC CABIN 

MERRY XMAS IN SUMMER KUWATA BAND 
VICTOR /AMUSE /FUJI /PACIFIC 

NETAKOMO OKIRU KOMORIUTA TUNNELS CANYON /NICHION /A TO Z/ 
FUJI /PACIFIC 

MAKENAIDE KATOMOI NAMI SHMADA COLOMBIA /YARNING P 

YOAKE NO NEW KYOKO KOIZUMI VICTOR /YARNING P 

FUSHIGINA TEJINA NO YONI ERI NITTA CANYON /FUJI /PACIFIC /BOND 

ROCKS HOUND DOG CBS /SONY 'GRANDMOTHER 

PRUSSIAN BLUE NO SHOZO ANZENCHITAI KITTY /KITTY M 

BAN BAN BAN KUWATA BAND VICTOR /AMUSE /FUJIPACIFIC 

CHECK POINT ICHIKO FUJII TJC/NICHION 

YUMEHIKO MARIKO FOR LIFE /JC :M 

ALBUMS 
MADONNA TRUE BLUE WARNER, PIONEER 

KUWATA BAND NIPPON NO ROCK BAND VICTOR 

AKINA NAKAMORI FUSHIGI WARNER /PIONEER 

1986 OMEGA TRIBE NAVIGATCR VAP 

BILLY JOEL THE BRIDGE CBS /5)NY 
LIONEL RICHIE SAY YOU SAY ME RVC 

SOUNDTRACK PRUSSIAN BLUE NO SHOZO KITTY 

KIYOTAKA SUGIYAMA BEYOND EMBARK 

NYANGILAS SAISHO DE SAIGO WARNER /PIONEER 

YOSUI INOUE CLAM CHOWDER FOR LIFE 

MISATO WATANABE LOVIN' YOJ EPIC, SONY 

DAVID LEE ROTH EAT 'EM AND SMILE WARNER /PIONEER 

CHECKERS SONG FOR U.S.A. CANYON 

EIKICHI YAZAWA TOKYO NIGHT WARNER 

DARYL HALL DREAMTIME RVC 

WHAM THE FINAL EPIC /SONY 

BEET TAKESHI ASAKUSA KID VICTOR 

KAI BAND THE KAI BAND TOSHIBA /EMI 

THE TUBE SEASON IN THE SUN CBS /SONY 

WHAM EDGE OF HEAVEN EPIC/SONY 

FRANCE (Courtesy of Europe 1) As of 8/31 /86 ITALY (Courtesy Germano Ruscitto) As of 8/28/86 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

1 

2 

3 
4 
5 

6 

7 

8 

9 
10 

2 

6 

4 

7 

NEW 

3 

5 

NEW 

8 

1 

NEW 

2 

3 

10 
7 

NEW 

5 
4 

9 

SINGLES 
LES DEMONS DE MINUIT IMAGES FLAR /WEA 

VILLE DE LUMIERE GOLD WEA 

PAPA DON'T PREACH MADONNA WEA 

EASY LADY SPAGNA ces 
HUNTING HIGH AND LOW A -HA CBS 

LES BESTISES SABINE PATUREL CARRERE 

EN ROUGE ET NOIR JEANNE MAS PATHE 

L'AMOUR A LA PLAGE NIAGARA POLYDOR 

VENUS BANANARAMA BARCLAY /POLYGRAM 

TES YEUX NOIRS INDOCHINE ARIOLA 

ALBUMS 
VARIOUS LE DISQUE DES RECORDS SLOW LEDERMAN /EMI 

MADONNA TRUE BLUE WEA 

JEAN MAS FEMMES D'AUJOURD'HUI PATHE 

INDOCHINE INDOCHINE III ARIOLA 

THE CURE STANDING ON A BEACH POLYDOR 

JEAN MICHEL JARRE RENDEZ -VOUS DREYFUS /POLYGRAM 

VARIOUS ALLEZ LES HITS COMPILATION CBS 

JEAN JACQUES GOLDMAN NON HOMOLOGUE cas 
DANIEL BALAVOINE SAUVEZ L'AMOUR BARCLAY 

SADE PROMISE ces 

1 

2 

3 

4 

5 

6 
7 

8 

9 
10 
11 

12 

13 

14 
15 

16 
17 

18 
19 

20 

1 

3 

2 

10 
NEW 

4 

5 

8 

11 

7 

9 

6 
14 

19 
17 

16 
NEW 

NEW 

NEW 

15 

ALBUMS 
MADONNA TRUE BLUE WEA 

EROS RAMAZZOTTI NUOVI ER01 DDD /CBS 

ANTONELLO VENDITTI SEGRETI RICORDI 

WHAM THE FINAL CBS 

SQUALLOR MANZO RICORDI 

FABIO CONCATO SENZA AVVISARE POLYGRAM 

JOE COCKER EMI 

STING BRING ON THE NIGHT A &M /POLYGRAM 

ZUCCHERO FORNACIARI RISPETTO POLYGRAM 

LUCIO BATTISTI DON GIOVANNI RCA 

PETER GABRIEL SO VIRGIN /EMI 

GENESIS INVISIBLE TOUCH VIFGIN /EMI 

LUCIO DALLA BUGIE RCA 

WHITNEY HOUSTON RCA 

CLAUDIO BAGLIONI LA VITA E' ADESSO CBS 

QUEEN A KIND OF MAGIC EMI 

BILLY JOEL THE BRIDGE ces 
PEPPINO E FRED LA CLASSE LCD STILLE CGDMM 

LIONEL RICHIE DANCING ON THE CEILING RCA 

EURYTHMICS REVENGE RCA 
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Ceuiews 

ALBUMS 
SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 
PICKS New releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Fred Goodman, Billboard 
1515 Broadway 
New York, N.Y. 10036 

or Chris Morris, Billboard 
9107 Wilshire Blvd. 
Beverly Hills, Calif. 90210 

Country albums should be sent to: 
Ed Morris, Billboard 
14 Music Circle E. 
Nashville, Tenn. 37203 

POP 
PICKS 

THE STRAY CATS 

Rock Therapy 
PRODUCERS: The Stray Cats 
EMI America ST -17226 

The success of the band members' 
solo projects has kept the Stray Cats' 
profile high throughout their 
sabbatical. Since they demonstrate 
here that they remain a charged -up 
rockabilly outfit, the commercial 
outlook is good. Should appeal to the 
band's faithful as well as hard -line 
rockers. 

GEORGE BENSON 

While The City Sleeps ... 
PRODUCERS: Narada Michael Walden, Tommy 
LiPuma, Robbie Buchanan & Kashif. 
Warner Bros 25475 

Pop album with quiet storm flavor 
seeks to extend Benson's appeal as a 
vocalist. Subsequently, his assets as a 
guitarist are all but ignored, making 
the date something of a 
disappointment for Benson's 
staunchest fans. Title track and 
"Teaser" should garner the greatest 
amount of airplay. 

REGINA 

Curiosity 
PRODUCER: Leslie Ming 
Atlantic 81671 

Singer's career is off to a fast start 
via Madonnalike single "Baby Love." 
Continued action should be fueled by 
"Love Time," "Head On," and 
especially the title track. 

VINNIE VINCENT 
Invasion 
PRODUCERS: Vinnie Vincent & Dana arum 
Chrysalis BPI 41529 

Former guitarist with Kiss leads his 
own metal outfit here while 
demonstrating that he's capable of 
producing mainstream rock fare as 
well ( "No Substitute "). A promising 
debut. 

RECOMMENDED 

RICHARD CLAYDERMAN 

Plays Love Songs Of The World 
PRODUCERS: Paul De Senneville & Olivier Toussaint 
Columbia FC 40472 

European easy listening pianist/ 
superstar has managed to establish 

himself on these shores with his 
string of Columbia albums. Latest 
addition is targeted squarely at the 
older beautiful music audience. 

CATS CAN FLY 
PRODUCERS: Lou Pomanti, Lenny De Rose & David 
Bendeth 
Epic BFE 40436 

Canadian foursome's stock in trade is 
uptempo soft rockers. It remains to be 
seen whether the group can break out 
here, but its best shot sounds like 
"Crazy Fever." 

EASTERHOUSE 

Contenders 
PRODUCERS: John Brand & Easterhouse 
Columbia BFC 40469 

British quartet makes its American 
debut via this license from Rough 
Trade. The band evinces both power 
and a unique, smokey ambiance that 
gives it its own sound. 

HUNTERS & COLLECTORS 

Human Frailty 
PRODUCERS: Gavin MacKillop & Hunters & 
Collectors 
I.R.S. IRS -5801 

Third album, third U.S. label for this 
eccentric Aussie band. Pessimistic 
songs are embroidered by unusual 
horn arrangements and slugged 
across by vocalist Mark Seymour's 
uncompromising style. 

JET BLACK BERRIES 

Desperate Fires 
PRODUCERS: None listed 
Pink Dust 72081 -1 

Like a musical Veg- o-matic, this 
upstate New York band slices, dices, 
and peels a wealth of '60s styles, from 
Dylanesque folk to psychedelia. 
College /alternative programmers will 
grab this one. 

THE JOHNSONS 

Break Tomorrow's Day 
PRODUCERS: John Wicks & Glenn Morrow 
Restless 72141 -1 

In its LP debut, Pennsylvania trio 
works in a folk -rocking format. Not 
bad songwriting, but the thin 
production works against any big 
impact. For alternatives only at this 
point. 

THE ROYAL PHILHARMONIC ORCHESTRA, 

CONDUCTED BY PATRICK WILLIAMS 
Gulliver 
PRODUCERS: Patrick Williams & Michael Moores 
Soundwings SW -2101 

Music composed and conducted by 
Williams based on Jonathan Swift's 
"Gulliver's Travels" features 
narration by Sir John Gielgud. An 
auspicious debut for a new 
independent label. 

JAMES 

Stutter 
PRODUCER: Lenny Kaye 
Sire 25437 

Unique art rocker with roots in folk 
tradition offers quirky lyrical twists 
to a bizarre musical landscape. 
Results are an amalgam of simple 
melodies and hi -tech execution. 

MASAYOSHI TAKANAKA 

Rainbow Goblins Story-Live At Budokan 
PRODUCER Masayoshi Takanaka 
Amherst AMH -3307 

Japanese fusion guitarist with 
stylistic debt to Carlos Santana has 
created a multimedia concept package 
that includes live video (available 
from Paramount) and a children's 
storybook. Album soundtrack should 
appeal mostly to fusion fans, but 
additional exposure via other media 
could create additional interest. 

ORCHESTRA MANHATTAN 

Digital Broadway 
PRODUCER: Mike Berniker 
Manhattan CDP -7 466288 2 (CD Only) 

Big- sounding orchestral portraits of 
show tunes, the likes of which are 
rarely done these days, make for an 
entertaining way to show off the 
brilliance of CD sound -in -store and 
in -home. Embossed, gold- letter- 
against -white -background 6- by 12- 

NEW AND 
NOTEWORTHY 

GENOBIA JETER 

Genobia 
PRODUCERS: Wayne Brathwaite, Hubert Eaves Ill 
& Robert Byron Wright 
RCA AFL1 -5987 

Crossing over from gospel to soul to 
pop isn't your everyday feat, but if 
anyone can do it Genobia can. If vocal 
dynamics, a strong lyric, and 
contemporary arrangements add up to 
success, then Miss Jeter will be 
quietly unstoppable. The music speaks 
for itself on the climbing black 
contender "All Of My Love," 
produced by Lesette Wilson and 
Mel'isa Morgan, as well as on 
"Sunshine." Hint of Houston may 
help her on her way. 

inch box and Digi -Pak sleeve form the 
most elegant CD package yet. 

MUTABAROKA 

The Mystery Unfolds 
PRODUCER: Mutabaruka 
Shanachie 43037 

Reggae's premier dub poet continues 
to create music that emphasizes the 
social and political roots of the music. 
Hardly anything here to extend his 
following, though. 

BLACK 
PICKS 

CAMEO 

Word Up! 
PRODUCER: Larry Blackmon 
Atlanta Artists /PolyGram 830 265 

Veteran funk outfit has never lost 
touch with the streets. Leader Larry 
Blackmon guides the group through a 
fine set that includes the hit title 
track. 

ASHFORD & SIMPSON 

Real Love 
PRODUCERS: Nickolas Ashford & Valerie Simpson 
Capitol ST -12469 

Another hit -bound set of pop 
soulfulness from this reliable duo. 
Single "Count Your Blessings," 
already nearing top of the black chart, 
should assure healthy life for the 
package. Programmers will fasten 
onto "Nobody Walks in L.A.," astute 
commentary featuring Stevie Wonder 
guesting on harmonica. Rack up a 
gold one in the making from the vet 
team. 

RECOMMBED 

BEAU WILLIAMS 
No More Tears 
PRODUCERS: William Rhinehart, others 
Capitol ST -12486 

Romantic smoothie Williams soft - 
peddles "There's Just Something 
About You," which has hooks enough 
to catch on. Danceable "All Because 
of You" keys package, showing 
strong growth for charts. 

PRECIOUS WILSON 
PRODUCERS: Jon Astrop. Bryan New, Monte Moir 
Jive 1003 -1 -J 

U.K. soul songstress may spruce up 
the local scene, but Euro -funk 
shadings will probably steer her into 
dance channels here. "Love Can't 
Wait," "Nice Girls" show flair for 
crossover currents. 

REDD 

It's Redd 
PRODUCER: Charlie Singleton 
RCA AFLI -5900 

Ex -Cameo star Singleton, now a solo 
act, supplies the Atlanta funk 
backdrop for young Redd, whose 
"Sexy Girls" combines rap and funk 

in well -produced teen- appeal workout. 

COUNTRY 
REMINNED 

NEW GRASS REVIVAL 

New Grass Revival 
PRODUCER: Garth Fundis 
EMI America ST -17216 

Seldom have technique and feeling 
been so ideally wedded as they are in 
this wide -ranging collection of musical 
styles. Each member of the four -man 
band is a stellar instrumentalist and 
vocalist. Among the best cuts are 
"Ain't That Peculiar," the current 
single, and "Sweet Release." 

VARIOUS ARTISTS 

Rough Riders: Music For On & Off The Road 
PRODUCERS: Various 
Epic FE 40248 

An anthology of hits, including 
Johnny Paycheck's "I'm The Only 
Hell (Mama Ever Raised)," Willie 
Nelson's "On The Road Again," 
George Jones' "Tennessee Whiskey," 
and David Allan Coe's "The Ride." 
Other cuts by Merle Haggard, the 
Charlie Daniels Band, Johnny Cash & 
Waylon Jennings, Lacy J. Dalton, and 
Michael Murphey. 

JAZZ 
PICKS 

OUT OF THE BLUE 

Inside Track 
PRODUCER: Michael Cuscuna 
Blue Note BT 85128 

Six -piece band plays in the 
mainstream modern mold and 
demonstrates enough chops and 
confidence to do more than run 
through standards. A band to be 
reckoned with. 

TOM SCOTT 

One Night /One Day 
PRODUCER: Patrick Williams 
Soundwings SW -2102 

Saxophonist returns via composer 
Patrick Williams' new label. Album is 
a mix of small group and orchestra 
material that should garner strong 
response from fans. 

RECOMMENDED 

RHYTHM & BLU 
PRODUCER: Jonathan F.P. Rose 
Gramavision 18- 8608 -1 

Violinists John Blake, Didier 
Lockwood, and Michael Urbaniak try 
to out -Ponty Jean -Luc on this jam 
date. Good solos, fine rhythm support 
from Marcus Miller, Lenny White, and 
Bernard Wright, so -so compositions. 

BILL WATROUS 

Someplace Else 
PRODUCER Patrick Williams 
Soundwings SW -2100 

Veteran big band trombonist and 
leader works out in small group and 
orchestra settings in the company of 
several fine soloists. Results are very 
mainstream. 

MICHAEL MANRING 

Unusual Weather 
PRODUCER: Bob Read 
Windham Hill WH -1044 

Bassist takes a walk on the mild side. 
Results are very much in the Oregon/ 
Ralph Towner mode, making this 
sound halfway between Windham Hill 
and ECM's signature sound. Strong 
playing throughout. 

THERESA BREWER 

Midnight Cafe (A Few More For The Road) 
PRODUCER: Bob Thiele 
Doctor Jazz /CBS FW 40232 

Vocalist Brewer in a small group 
setting featuring Ruby Braff, Bucky 

Pizzarelli, and Slam Stewart. Material 
is all standards, handled with 
vocalist's usual panache. 

GOSPEL 
PICKS 

AMY GRANT 

The Collection 
PRODUCER: Brown Bannister 
Myrrh 7 -01- 684306 -8 

Amy Grant can do no wrong, so this 
album will probably go platinum, 
especially since it is a greatest -hits 
package that contains two new 
numbers -"Stay For Awhile" and 
"Love Can Do" -which should also be 
hits. The album shows the 
progression from "My Father's Eyes" 
to "Find A Way" that is revealing in 
its insight into the growth of this 
artist. 

RECOMMENDED 

KEITH THOMAS 

Kaleidoscope 
PRODUCER: Keith Thomas 
Dayspring SPCN 7-01-414101-5 

This is Thomas' second album, and the 
keyboard wizard is heavy into techno- 
wizardry, with special effects galore. 
Unlike the first, which was all 
instrumental, this album features 
singers like Bebe Winans, Donna 
McElroy, Greg Guidry, and Paul 
Smith lending a voice. 

VARIOUS ARTISTS 

Bind Us Together 
PRODUCER: Fletch Wiley 
Starsong SS-R -103 

This is subtitled "A Call To Family 
Commitment" and focuses on the 
family. Created by Steve and Annie 
Chapman -known for their work with 
James Dobson -along with Dennis 
and Karla Worley, the album features 
pro-family selections by the 
Chapmans, Marty McCall, Bill 
Gaither, Bob Bennett, Cynthia 
Clawson, Brock Speer, and others. 

CLASSICAL 
REINONIMED 

CHOPIN: THE FOUR BALLADES; SONATA NO. 2 

Emanuel Ax, Piano 
RCA RCD1 -7069 

A bargain musically, sonically, and in 
recorded time. Well over an hour of 
inspired playing, in sound that's 
superior to much Ax has recorded 
before. An entry that will do much to 
advance Ax's already imposing 
artistic stature. 

MOZART: PIANO CONCERTOS, NOS. 12 & 15 

Steven Lubin, Fortepiano, The Mozartean Players, 
Lubin 
Arabesque Z6552 

Period instruments that permit 
unusual inner clarity, in performances 
that convey a lively spirit too often 
lacking in "musically correct" 
readings. One of the more attractive 
Mozart concerto cycles underway. 
Excellent sound. 
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TWO FOR THE 
TURNTABLE 

THE NU -EST FROM NU SHOOZ 

NU 
SHOAl 
"Point of No Return" 

7 -89392 
Produced by John Smith and Rick Waritz 

Management: Rick Waritz for Sosumi Productions 

Once you've heard it, there's no turning back. 

BB ® 

WHAT EVERYONE WANTS 
FROM CHRIS THOMPSON 

WHAT A WOMAN WANTS 

"What A Woman Wants" 
7 -89368 

Produced by Phil Galdston and John Van Tongeren 
Management: Kushnick /Passick Management 

Manfred Mann vocalist makes a name for himself 
with a great new single. 

IA1,-/ 

EZGMITIES 

ON ATLANTIC RECORDS AND CASSETTES 
,^c, 1986 AtIontic Recording Corp.O A Warner Cornrnanicotionf Co. 

84 

HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

THE SOUNDTRACK FROM "Top Gun" produces its first No. 1 single 
this week as "Take My Breath Away" by Berlin (Columbia) hits the 
top. (Kenny Loggins' "Danger Zone" peaked at No. 2.) The Berlin sin- 
gle's strong sales give it a small margin over Lionel Richie's "Dancing 
On The Ceiling" (Motown), which has the lead in airplay. In addition to 
Richie, within striking distance of the top for next week are "Stuck 
With You" by Huey Lewis & the News (Chrysalis) and "Friends And 
Lovers," the current No. 1 single on the Hot Adult Contemporary 
Chart, by Carl Anderson & Gloria Loring (Carrere). 

THE LONG LABOR DAY weekend creates a higher- than -average 
number of frozen radio and store reports. It does not seem to affect 
chart movement significantly, but radio adds are slowed to some de- 
gree. As a result, only four records debuted on the chart, led by the 
Human League with "Human" (A &M), which is on over one -fourth of 
the radio panel in its first week of release. The three other new entries 
were all crossovers from the Hot Black Singles Chart. Cameo's "Word 
Up" (Atlanta Artists) comes on at No. 81 with an early top 10 report 
from WKSE Buffalo. Five Star's "Can't Wait Another Minute" enters 
at No. 89 with early pop radio action at WPOW Miami, Fla. (moving 19- 
16), and KMEL San Francisco (33 -26). New artist Oran "Juice" Jones 
debuts at No. 94 with "The Rain" (Columbia). Among the early believ- 
ers at top 40 radio is KSFM Sacramento, Calif., where the record moves 
from an add last week to No. 16 this week. 

IT HAS BEEN NOTED several times in this column that point gains, 
not chart moves, determine bullets. This fact is clearly demonstrated on 
this week's chart as several records move up as many as five places 
without a bullet. These records gain enough points to move up on the 
chart, but not enough to bullet. On the other hand, the Miami Sound 
Machine's "Words Get In The Way" (Epic) has enormous point gains at 
retail and moderate gains at radio -more than enough combined points 
to bullet -but holds at No. 8 because of the fierce competition in the top 
10 this week. Other records with small chart moves despite strong point 
gains are "Money$ Too Tight (To Mention)" by Simply Red (Elektra) at 
No. 32 and this week's Power Pick /Airplay, "True Colors" by Cyndi 
Lauper (Portrait), at No. 40. Incidentally, the perfect top 10 track re- 
cord of the Airplay Picks continues. To date, no Power Pick /Airplay 
has failed to reach the top 10 on the Hot 100. 

QUICK CUTS: Nu Shooz (Atlantic) is moving up slowly and steadily, 
with top 10 reports from nine reporting stations. Art of Noise (Chrysa- 
lis) shows some big radio jumps, including 21 -15 at BJ -105 Orlando, Fla., 
and 14 -6 at K -104 Erie, Pa. The Jets (MCA) loses its bullet this week but 
it is top 15 in six markets. Honeymoon Suite (Warner Bros.) continues 
to move up, albeit without a bullet, as it shows strong results where 
played, including eight top 10 radio reports. 

FOR WEEK ENDING SEPTEMBER 13, 1986 

illboarc!' 
HOT 100 SINGLES ACTION 

RADIO MOST ADDED 
223 REPORTERS 

NEW TOTAL 

ADDS ON 

THE HUMAN LEAGUE HUMAN A &M 64 65 

CHICAGO 25 OR 6 TO 4 WARNER BROS. 37 78 

JOURNEY GIRL CAN'T HELP IT COLUMBIA 32 142 

RIC OCASEK EMOTION IN MOTION GEFFEN 30 61 

TOTO I'LL BE OVER YOU COLUMBIA 29 113 
Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
195 REPORTERS 

CYNDI LAUPER TRUE COLORS PORTRAIT 

TINA TURNER TYPICAL MALE CAPITOL 

DON JOHNSON HEARTBEAT EPIC 

PAUL SIMON YOU CAN CALL ME AL WARNER BROS. 

ROBERT PALMER I DIDN'T MEAN TO TURN YOU ON ISLAND 

NUMBER 
REPORTING 

38 
27 

27 
25 
17 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 
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FOR WEE NDING SEPTEMBER 13, 1986 

Id HOT 100® SALES &AIRPLAY.. 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 

3 53 

SALES 
T, ARTIST 

s 
=á 

1 2 TA. 1Y BREATH AWAY (LOVE THEME FROM "TOP GUN") BERLIN 1 

2 1 VEr' BANANARAMA 5 

3 3 DAN 3 ON THE CEILING LIONEL RICHIE 2 

4 5 FRIEI AND LOVERS CARL ANDERSON & GLORIA LORING 4 

5 7 STUC 'TH YOU HUEY LEWIS & THE NEWS 3 

6 6 SWEET SEDOM MICHAEL MCDONALD 7 

7 8 WORD; f IN THE WAY MIAMI SOUND MACHINE 8 

8 4 HIGHER 'E STEVE WINWOOD 6 

9 10 WALK TI VAY RUN -D.M.C. 9 

10 11 BABY LO REGINA 10 

11 13 DON'T FO T ME (WHEN I'M GONE) GLASS TIGER 11 

12 12 MAN SIZE E (FROM "RUNNING SCARED ") KLYMAXX 15 

13 15 LOVE ZONE, BILLY OCEAN 13 

14 18 THE CAPTA. v HER HEART DOUBLE 16 

15 20 DREAMTIME DARYL HALL 12 

16 9 PAPA DON'T t,CH MADONNA 14 

17 24 TWO OF HEAP STACEY Q 17 

18 26 WHEN I THINK YOU JANET JACKSON 18 

19 17 YANKEE ROSE DAVID LEE ROTH 22 

20 25 PRESS PAUL MCCARTNEY 21 

21 14 RUMORS TIMEX SOCIAL CLUB 19 

22 31 THROWING IT I \WAY GENESIS 20 

23 28 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 26 

24 30 MISSIONARY M EURYTHMICS 23 

25 19 WE DON'T HAVI TAKE OUR CLOTHES OFF JERMAINE STEWART 34 

26 16 THAT WAS THE HIS IS NOW THE MONKEES 36 

27 21 MAD ABOUT Y( BELINDA CARLISLE 31 

28 32 TWIST AND SHI THE BEATLES 29 

29 33 POINT OF NOR RN NU SHOOZ 37 

30 23 GLORY OF LOVI PETER CETERA 24 

31 27 OH, PEOPLE PATTI LABELLE 41 

32 35 HEAVEN IN YOl YES LOVERBOY 25 

33 34 MONEYS TOO 1 T (TO MENTION) SIMPLY RED 32 

34 36 LOVE WALKS IP VAN HALEN 28 

35 - TYPICAL MALE TINA TURNER 27 

36 37 SWEET LOVE ANITA BAKER 35 

37_ 38 A MATTER OF' ST BILLY JOEL 33 

38 22 YOU SHOULD E INE (THE WOO WOO SONG) JEFFREY OSBORNE 44 

39 - HEARTBEAT DON JOHNSON 30 

40 29 THE EDGE OF I ZEN WHAM! 43 
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AIRPLAY 
TITLE ARTIST 

ó r 
=á 

1 4 DANCING ON THE CEILING LIONEL RICHIE 2 

2 2 TAKE MY BREATH AWAY (LOVE THEME FROM "TOP GUN ") BERLIN 1 

3 5 STUCK WITH YOU HUEY LEWIS & THE NEWS 3 

4 1 HIGHER LOVE STEVE WINWOOD 6 

5 6 FRIENDS AND LOVERS CARL ANDERSON & GLORIA LORING 4 

6 3 VENUS BANANARAMA 5 

7 9 SWEET FREEDOM MICHAEL MCDONALD 7 

8 10 WORDS GET IN THE WAY MIAMI SOUND MACHINE 8 

9 12 WALK THIS WAY RUN -D.M.C. 9 

10 13 DREAMTIME DARYL HALL 12 

11 11 BABY LOVE REGINA 10 

12 15 DON'T FORGET ME (WHEN I'M GONE) GLASS TIGER 11 

13 7 PAPA DON'T PREACH MADONNA 14 

14 16 THROWING IT ALL AWAY GENESIS 20 

15 8 RUMORS TIMEX SOCIAL CLUB 19 

16 17 LOVE ZONE BILLY OCEAN 13 

17 18 WHEN I THINK OF YOU JANET JACKSON 18 

18 20 TWO OF HEARTS STACEY Q 17 

19 22 THE CAPTAIN OF HER HEART DOUBLE 16 

20 23 HEAVEN IN YOUR EYES LOVERBOY 25 

21 19 MAN SIZE LOVE (FROM "RUNNING SCARED") KLYMAXX 15 

22 25 HEARTBEAT DON JOHNSON 30 

23 14 GLORY OF LOVE PETER CETERA 24 

24 27 TYPICAL MALE TINA TURNER 27 

25 26 LOVE WALKS IN VAN HALEN 28 

26 29 MISSIONARY MAN EURYTHMICS 23 

27 36 TRUE COLORS CYNDI LAUPER 40 

28 31 A MATTER OF TRUST BILLY JOEL 33 

29 39 I DIDN'T MEAN TO TURN YOU ON ROBERT PALMER 38 

30 35 MONEYS TOO TIGHT (TO MENTION) SIMPLY RED 32 

31 34 TWIST AND SHOUT THE BEATLES 29 

32 30 VELCRO FLY ZZ TOP 39 

33 33 PRESS PAUL MCCARTNEY 21 

30 21 MAD ABOUT YOU BELINDA CARLISLE 31 

35 38 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 26 

36 - SWEET LOVE ANITA BAKER 35 

37 24 WE DON'T HAVE TO TAKE OUR CLOTHES OFF JERMAINE STEWART 34 

38 - GIRL CAN'T HELP IT JOURNEY 46 

39 - EARTH ANGEL NEW EDITION 42 

40 28 YANKEE ROSE DAVID LEE ROTH 22 

tions, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

WARNER BROS. (12) 
Geffen (3) 
Sire (2) 
Island (1) 
Paisley Park (1) 

COLUMBIA (12) 
Def Jam /Columbia (1) 

ATLANTIC (8) 
Island (1) 

EPIC (5) 
CBS Associated (1) 
Carrare (1) 
Portrait (1) 

MCA (6) 
I.R.S. (2) 

A &M 

ARISTA (4) 
Arista /10 (1) 
Jive (1) 

POLYGRAM 
Polydor (2) 
Atlanta Artists (1) 
London (1) 
Mercury (1) 
Riva (1) 

CAPITOL 

EMI -AMERICA (3) 
Manhattan (2) 

RCA 

CHRYSALIS (2) 
China (1) 

ELEKTRA 

MOTOWN (2) 
Gordy (1) 

JAY 

PROFILE 

19 

13 

9 

8 

8 

6 

6 

6 

5 

5 

4 

3 

3 

3 

1 

1 

HOT 100 A -Z 'UBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 
(Publisher Licensing Org.) 

Sheet Music Dist. 

67 250R6T04 
(Lamminations, ASCAP /Aurelius, ASCA, 

47 AIN'T NOTHIN' GOIN' ON BUT THE REI 

(Dum Di Bum, ASCAP) 

26 ALL CRIED OUT 

(Willesden, BMI /My! My!, BMI /Careers, BMI) CPP 

73 ALL THE LOVE IN THE WORLD 

(Warning Tracks, ASCAP) 

93 ANGEL IN MY POCKET 

(MCA, ASCAP) 

63 ANOTHER HEARTACHE 

(Irving, BMI /Calypso Toonz, PROC /Adams 
Communications, BMI /Zot, ASCAP /Rod Stewart, 
ASCAP /Intersong, ASCAP) CPP /ALM /CHA /HL 

85 ANOTHERLOVERHOLENYOHEAD 

(Controversy, ASCAP) WBM 

30 BABY LOVE 

(Black Lion, ASCAP /Regina Richards, ASCAP /Deutsch- 
Berardi, ASCAP /April, ASCAP /Maz Appeal, ASCAP) 

CPP /ABP 
89 CANT WAIT ANOTHER MINUTE 

(Ensign, BMI /Boomers Mothers, BMI /Naked Prey, 

BMI) 
16 THE CAPTAIN OF HER HEART 

(Z- Muzik, SUISA /Almo, ASCAP) CPP /ALM 
2 DANCING ON THE CEILING 

(Brockman, ASCAP) CPP /CLM 
70 DANGER ZONE 

(Famous, ASCAP) CPP 

11 DON'T FORGET ME (WHEN I'M GONE) 

(Colgems -EMI, ASCAP/Tiger Shards, CAPAC /Irving, 
BMI /Calypso Toonz, PROC) WBM /CPP /ALM 

12 DREAMTIME 

(Hallowed Hall, BMI /Red Network, BMI /Anxious, 
PRS/Warner- Tamerlane, BMI) CPP/WBM 

42 EARTH ANGEL (FROM "THE KARATE KID PART II ") 
(Dootsie Williams, BMI) HL 

43 THE EDGE OF HEAVEN 

(Morrison Leahy, ASCAP /Chappell, ASCAP) HL 

74 EMOTION IN MOTION 

(Lido, ASCAP) WBM 

75 EVERY LITTLE KISS 

(Zappo, ASCAP) 

86 EYE OF THE ZOMBIE 

(Wenaha, ASCAP) CPP 

4 FRIENDS AND LOVERS 

(WB, ASCAP /French Surf, ASCAP /Colgems -EMI, 

ASCAP) WBM 

46 GIRL CAN'T HELP IT 

(Street Talk, ASCAP /Rock Dog, ASCAP /Frisco Kid, 

ASCAP /Colgems -EMI, ASCAP) WBM 

68 GIVE ME THE REASON 

(April, ASCAP /Uncle Ronnié s, ASCAP /Dillard, BMI) 
CPP /ABP 

24 GLORY OF LOVE (THEME FROM "THE KARATE KID 

PART II ") 
(Fall Line Orange, ASCAP /Air Bear, BMI/Warner- 
Tamerlane, BMI) CPP/WBM 

91 HANGING ON A HEART ATTACK 

(Makiki, ASCAP /Arista, ASCAP) CPP 

30 HEARTBEAT 

(Glasco, ASCAP /Cotillion, BMI /Moon & Stars, BMI) 
CPP/WBM 

25 HEAVEN IN YOUR EYES 

(Sordid Songs, ASCAP /Duke Reno, ASCAP /Irving, 
BMI /Poetical License, ASCAP /Famous, ASCAP /Ensign, 
BM') CPP 

6 HIGHER LOVE 

(F.S.Limited, PRS/Willin' David, BMI /Blue Sky Rider, 

BMI) WBM 

71 HUMAN 

(Flyte Tyme, ASCAP) 

87 THE HUNTER 

(Kid Glove, BMI) CPP/WBM 
38 I DIDN'T MEAN TO TURN YOU ON 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

97 IF LOOKS COULD KILL 

(Blackwood, BMI /Stone Diamond, BMI) CPP 

58 I'LL BE OVER YOU 

(Rehtakul Veets, ASCAP /California Phase, ASCAP) 

WBM 

59 IN YOUR EYES 

(Cliofine, BMI /Hidden Pun, BMI) 
79 INVISIBLE TOUCH 

(Anthony Banks, ASCAP /Phil Collins, ASCAP /Mike 
Rutherford, ASCAP /Hit 8 Run Music) WBM 

55 ITS YOU 

(Gear, ASCAP) WBM 

77 LONELY IS THE NIGHT 

(WB, ASCAP /Albert Hammond, ASCAP /Realsongs, 

ASCAP) WBM 

45 LOVE ALWAYS 

(New Hidden Valley, ASCAP /Carole Bayer Sager, 

BMI / Broozertoones, BMI) CPP 

72 LOVE COMES QUICKLY 

(Virgin, ASCAP /Charisma, ASCAP /Unichappell, BMI) 

CPP/WBM 

82 LOVE OF A LIFETIME 

(Gamson Songs, ASCAP/WB, ASCAP / Jouissance, 

ASCAP) WBM 

65 LOVE TOUCH (THEME FROM "LEGAL EAGLES ") 

(Makiki, ASCAP /Arista, ASCAP) CPP 

28 LOVE WALKS IN 

(Yessup, ASCAP) WBM 

13 LOVE ZONE 

(Zomba, ASCAP) HL 

31 MAD ABOUT YOU 

(Alpine One, BMI /Careers, BMI/This Is Art, 

BMI /Arista, ASCAP) CPP 

15 MAN SIZE LOVE (FROM "RUNNING SCARED ") 
( Radsongs, ASCAP /April, ASCAP /MGM -UA, 

ASCAP /Almo, ASCAP) CPP 

33 A MATTER OF TRUST 

(Joel Songs, BMI) CPP /ABP 
23 MISSIONARY MAN 

(RCA Music /Red Network, BMI) CPP 

96 MODERN WOMAN (FROM "RUTHLESS PEOPLE ") 
(Joel Songs, BMI) CPP /ABP 

32 MONEY$ TOO TIGHT (TO MENTION) 

(Stan Flo, BMI /Otis, BMI) HL 

84 NASTY 

(Flyte Tyme, ASCAP) WBM 

98 NO ONE IS TO BLAME 

(Howard Jones Music, Ltd. ) WBM 

54 NOTHING IN COMMON 

(Zomba, ASCAP) CPP 

41 OH, PEOPLE 

(Broozertoones, BMI /Nonpareil, ASCAP) CPP 

90 ONE STEP CLOSER TO YOU 

(Music Corp. Of America, BMI /Bayjun Beat, 

BMI /Rashida, BMI /MCA, ASCAP) MCA /HL 
99 OPPORTUNITIES (LETS MAKE LOTS OF MONEY) 

(Cage, ASCAP/Ten, ASCAP/Virgin, ASCAP) CPP 

61 THE OTHER SIDE OF LIFE 

(WB, ASCAP /Bright Music, PRS) WBM 

14 PAPA DON'T PREACH 

(Elliott, ASCAP /Jacobsen, ASCAP) WBM 

48 PARANOIMIA 

(Buffalo, ASCAP/WB, ASCAP /Perfect Songs, 

BMI /Island, BMI) WBM 

60 PLAYING WITH THE BOYS 

(Milk Money, ASCAP /Petwolf, ASCAP /Chappell, 

ASCAP /Famous, ASCAP /Kikiko, BMI / Unichappell, 

BMI) CPP/WBM/CHA/HL 
37 POINT OF NO RETURN 

(Poolside, BMI) WBM 

21 PRESS 

(MPL, ASCAP) MPL/HL 
51 PRIVATE NUMBER 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) 

CPP /ALM 
94 THE RAIN 

(Def Jam, ASCAP) 

80 RUMBLESEAT 

(Riva, ASCAP) WBM 

19 RUMORS 

(1.King IV, BMI /Danica, BMI) 
66 RUTHLESS PEOPLE 

(Unichappell, BMI /Hot -cha, BMI /Promopub B.V., 

PRS /Arista, ASCAP /Blue Network, ASCAP) 

64 SLEDGEHAMMER 

(Cliofine, BMI /Hidden Pun, BMI) WBM 

49 SO FAR SO GOOD (FROM "ABOUT LAST NIGHT') 
(Triple Star, BMI /Snow Songs, BMI /Dyad, BMI) CPP 

62 SOMEBODY LIKE YOU 

(Rocknocker, ASCAP /Irving, BMI /Calypso Toonz, 

PROC) WBM /CPP /ALM 
78 SOMEBODY'S OUT THERE 

(Triumph, ASCAP) WBM 

69 SPIRIT IN THE SKY 

(Westminster) HL 

3 STUCK WITH YOU 

(Hulex, ASCAP) CPP /CLM 
92 SUZANNE 

(Street Talk, ASCAP /Frisco Kid, ASCAP /Colgems -EMI, 
ASCAP) WBM 

7 SWEET FREEDOM (THEME FROM "RUNNING 

SCARED ") 
( Radsongs, ASCAP /April, ASCAP /MGM -UA, 

ASCAP /Almo, ASCAP) CPP 

35 SWEET LOVE 

(Old Brompton Road, ASCAP /Jobete, ASCAP) CPP 

76 TAKE IT EASY 

(Poetlord, ASCAP /Marilor, ASCAP) CPP 

56 TAKE ME HOME TONIGHT 

(C And D, ASCAP /Arlon, ASCAP /Chappell, 
ASCAP /Mother Bertha, BMI/Trio, BMI/Warner- 
Tamerlane, BMI) CHA /HL 

1 TAKE MY BREATH AWAY (LOVE THEME FROM "TOP 

GUN ") 
(GMPC, ASCAP /Famous, ASCAP) CPP 

57 TAKEN IN 

(Michael Rutherford, ASCAP /Pun /63 Songs, 

ASCAP /Arlon, ASCAP /Chappell, ASCAP) HL/WBM 

36 THAT WAS THEN, THIS IS NOW 

(Mosquitos, ASCAP) CPP 

20 THROWING IT ALL AWAY 

(Anthony Banks, ASCAP /Phil Collins, ASCAP /Michael 
Rutherford, ASCAP /Hit And Run, ASCAP) WBM 

40 TRUE COLORS 

(Denise Barry, ASCAP /Billy Steinberg, ASCAP) WBM 

29 TWIST AND SHOUT 

(Screen Gems -EMI, BMI / Unichappell, BMI) WBM 

17 TWO OF HEARTS 

(On The Note, BMI /Bug, BMI/Tim Green, ASCAP /Four 

Buddies, ASCAP) CPP 

27 TYPICAL MALE 

(Myaxe, PRS /Almo, ASCAP/WB, ASCAP) 

WBM /CPP /ALM 

39 VELCRO FLY 

(Hamstein, BMI) WBM 

5 VENUS 

(Daygbw, ASCAP) CPP 

100 WALK AWAY RENEE 

(New York Times, BMI) HL 

95 WALK LIKE A MAN (FROM "A FINE MESS ") 
(Clardge, ASCAP / Unichappell, BMI) MPL/HL 

9 WALK THIS WAY 

(Daksel, BMI / Unichappell, BMI) CHA /HL 
34 WE DON'T HAVE TO TAKE OUR CLOTHES OFF 

(Bellboy, BMI /Chappell, ASCAP) 

52 WHAT DOES IT TAKE 

(Screen Gems -EMI, BMI /Auto Tunes, BMI) WBM 

18 WHEN I THINK OF YOU 

( Flyte Tyme, ASCAP) WBM 

e8 WILD WILD LIFE 

(Index, ASCAP) 

81 WORD UP 

(T -Man, BMI /Larry Junior, BMI /All Seeing Eye. 

ASCAP) 

8 WORDS GET IN THE WAY 

(Foreign Imported, BMI) CPP 

50 WRAP IT UP 

(East. BMI /Memphis, BMI /Irving, BMI /Pronto, BMI) 
CPP ALM 

22 YANKEE ROSE 

(Diamond Dave, ASCAP /Sy Vy, ASCAP) WBM 

53 YOU CAN CALL ME AL 

(Paul Simon, BMI) WBM 

83 YOU GIVE LOVE A BAD NAME 

(Bon Joui, ASCAP /April, ASCAP /Desmobile, ASCAP) 

CPP 'ABP 

44 YOU SHOULD BE MINE (THE WOO WOO SONG) 

(Nonpareil, ASCAP /Broozertoones, BMI) CPP 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

8 -M Belwin Mills HL Hal Leonard 

8 -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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financial 
Movies, Music Help Each Other 

Soundtrack Boom Leads To Symbiosis 
BY MIKE JACOBS 

LOS ANGELES With soundtracks 
and film -related singles riding high 
on the charts, it's obvious that the 
percentage of record and film com- 
pany grosses directly attributable 
to film soundtracks has become sub- 
stantial. Although no industrywide 
figures are available, the growing 
symbiosis between films and rec- 
ords is having its impact on both 
corporate and artist income. It's 
also having an impact on how both 
industries are structured. 

Name acts may receive $25,000 
and more to record a film's theme 
song, and that's just the tip of the 
earnings iceberg. Income to writers 
and publishers for a major sound- 
track theme that crosses to the 
adult contemporary chart or 
reaches the pop top 10, such as Lio- 
nel Richie's "Say You, Say Me," 
may average $350,000 domestically 
in the initial year and increase ap- 
proximately $100,000 if it does well 
overseas, where artists are also 
paid for theater performances. 

Todd Brabeck, Western regional 
director for ASCAP, says 20% of 
that organization's most performed 
songs over the last two years were 
written for films. Additionally, 62% 
of ASCAP's most performed stan- 
dards over the last 10 years were as- 
sociated with films. 

Publishers appear to be the big- 

gest beneficiaries of this income. 
One business manager who handles 
several superstar acts notes that 
these songs may well have several 
lives in different formats for up to 
10 years. While acknowledging that 
film exposure creates dollars for 
the artist by exposing him to wider 
demographics and potentially cross- 

Publishers appear 
to be 

biggest winners 
ing him into the mainstream, he 
says that publishers stand to bene- 
fit from such exposure as well. 

Although rock's earliest days in- 
cluded attempts at merging the new 
music with films -"Rock Around 
The Clock" and "High School Confi- 
dential" were among the more nota- 
ble examples -most soundtracks 
featuring rock'n'roll were after- 
thoughts rather than a consciously 
applied marketing tool. And in the 
late '70s, the boom that was "Satur- 
day Night Fever" and "Grease" 
was followed by the bust of "Sgt. 
Pepper's Lonely Hearts Club 
Band," leading the industry to cast 
a wary eye on the future of rock 
soundtracks. 

On the artist side, the late '70s 
also saw select deals that today 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 

PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 
New York, N.Y. 10019, (212) 713 -2000 

Company 

American Can 

Sale/ 
1000's 

NEW YORK STOCK EXCHANGE 
307 

Cosa 

1/21 

91 

Close 

1/29 

881/4 

Change 

-2V, 
John Blair & Co. 272 28'/, 28% -'/ 
CBS Inc. 258.4 141'/, 141'/, 
Cannon Group 878.5 30'/, 30 4. 
Capital Cities Communications 115.3 260 268 +8 
Coca Cola 3904.8 38% 37'/, -% 
Walt Disney 2391 45'/, 45'/. +/. 
Eastman Kodak 3076.9 57'/, 56%, 
General Electric 2686.5 75 78V, +3V, 
Gulf & Western 1276.1 67'/, 711/4 +31/2 
Handleman 417.5 28 27% -' /, 
MCA Inc. 632.4 43,/, 43% _14 

Orion Pictures Corp. 184.5 14'/. 13'/, -1 
Sony Corp. 1048.2 20% 21 
Taft Broadcasting 126.4 118'/. 113V, -4'/, 
United Artists 58.3 13 12'/, -' /, 
Vestron Inc. 197.1 7 6% 
Viacom 547.8 29'/, 29'/, +1 
Warner Communications Inc. 1666.1 48 22 Y, _2Y' /, 
Westinghouse 1495.4 57'/, 57'/. _V. 

AMERICAN STOCK EXCHANGE 
Lori mar /Telepictu res 1261.3 23'/, 24% +1 
New World Pictures 94.2 14% 14% 
Price Communications 74.4 12% 12'/, '/. 
Turner Broadcasting System 34.5 16'/, 18 +1'/. 
Unitel Video 24.9 10V, 111/4 +1 
Wherehouse Entertainment 159.3 18'/, 18'/, 

August 30 

Company Open Close Change 

OVER THE COUNTER 
Crazy Eddie 37 36V, _ya 
Infinity Broadcasting 11' /, 11'/, 
Josephson Inc. 11'/, 111/4 
LIN Broadcasting 53V, 53'/, +'/. 
Lieberman Enterprises 17'/, 161/4 
Malrite Communications Group 13 121/2 -V, 
Prism Entertainment 8'/, 9'/, +'/. 
Recoton Corporation 10' /, 9 %, ,4 
Reeves Communications 91/4 91/4 
Satellite Music Network, Inc. 101/4 9% '/. 
Sound Warehouse 23V, 23'/, +'/, 
Trans World Music 16% 16'/, 
Tri -Star Pictures 11' /, 12 +'/ 
Wall To Wall Sound & Video Inc. 6'/, 51/4 _1/4 

Westwood One 32 33 +1 

would be considered excessive. The 
groundbreaking 1978 concert film 
and record album by the Band, "The 
Last Waltz," is a case in point. 

Shot in one night for a modest 
$150,000, the film ran up $2.5 million 
in post -production costs, according 
to the group's former manager Lar- 
ry Samuels, and ultimately proved a 
boxoffice disappointment. Samuels 
adds that the soundtrack was actu- 
ally the first of a five -record, $7 mil- 
lion deal with Warner Bros. It 
proved the only album delivered to 
the label, as guitarist and songwrit- 
er Robbie Robertson left the group 
following the film's completion. 
Robertson was able to parlay his 
"Last Waltz" participation into a de- 
velopment deal with Lorimar that 
produced the boxoffice flop 
"Carny." 

Today, the soundtrack craze 
means deals are available for both 
superstars and unknowns, with 
prices varying accordingly. 

For an unknown band, synchroni- 
zation fees can range from no mon- 
ey to $3,500 plus co- publishing if the 
band has a record deal. Many new 
groups are enticed into low- paying 
arrangements in the hope that the 
resulting exposure may lead to a 
record deal. The label releasing the 
soundtrack usually maintains an al- 
bum option with the band in the 
event its song becomes a hit single. 

Many groups, including Oingo 
Boingo and Carla Olsen & the Tex - 
tones, have managed to survive, de- 
spite a lack of chart success, with 
the help of soundtrack dates. Saul 
Davis, who manages the Textones, 
says he has seen several types of 
deals cross his desk, ranging from 
deals to license existing songs for 
approximately $5,000 with no pub- 
lishing rights involved, to co -pub- 
lishing arrangements. 

For superstars, anything goes. 
Arnold Steifel, who manages Rod 
Stewart, recently made a unique 
and lucrative deal for the film "Le- 
gal Eagles." Under the terms of the 
contract, the single, "Love Touch," 
appears only on Stewart's forth- 
coming Warner Bros. album and not 
on the soundtrack album, while the 
movie's advertising campagn for ra- 
dio and television utilizes the song 
for all purposes. This arrange- 
ment- combined with the music vid- 
eo for the tune, which included 
scenes from the movie -helped 
Stewart more than "Legal Eagles." 

Artist agencies have also entered 
the fray, crossing their film and mu- 
sic divisions in order to attract top 
recording artists to their rosters. 

What the future holds is anyone's 
guess. But Gary LeMel, vice presi- 
dent of music for Warner Bros. 
Films, says "more innovative things 
are yet to be done" in merging and 
exploiting music and films. Con- 
versely, Samuels says that artists 
"are being short -changed," and that 
the film /soundtrack marriage has 
"made music like selling shoes." 
For the foreseeable future, howev- 
er, the relationship is here to stay. 

...newsline... 
CRAZY EDDIE INC. (NASDAQ /CRZY) announced a two -for -one stock split 
Aug. 27 in the form of a 100% stock dividend, payable on Sept. 30, to 
holders of record as of Monday (9). The New York -based hardware and 
software retailer has 50 million authorized shares of common stock, 
with 15.6 million outstanding. The family -run business, headed by Ed- 
die Antar, also promoted Mitchell Antar to the position of chief operat- 
ing officer and elected Sam Antar executive vice president and chief 
financial officer. 

RACKJOBBER HANDLEMAN CO. (NYSE /HDL) reports that net income for 
the first fiscal quarter, which ended Aug. 2, declined 26.7 %, to $3 mil- 
lion, or 22 cents per share. In the same quarter last year, the company 
posted profits of $4.1 million, or 30 cents per share. Net sales for the 
quarter rose slightly, to $88.8 million from $86.9 million. The increase 
was attributed to improved video sales. The reduction in net income 
reportedly resulted from a decrease in Handleman's gross -profit mar- 
gin, based largely on a rise in wholesale record and cassette prices and 
the increased proportion of video and compact disk sales. 

CERTRON CORP. (NASDAQ /CRTN), the Anaheim, Calif. -based fabricator 
and distributor of audio and video software, posted a third -quarter loss 
of $71,000, or 2 cents per share, based on net sales of $4.9 million. Cer- 
tron's total loss before a tax credit was $142,000. During the same 
quarter of 1985, the company had sales of $6.5 million and a net loss of 
$17,000, or 1 cent per share. During the past quarter Certron closed a 
plastics injection molding facility in Anaheim; it says sales were re- 
duced primarily as a result of decreased custom assembly work. 

FINANCIALLY SPEAKING 

Pitfalls On The Road 

Controlling Tours' Costs 
BY JOHN LeCONTE 

ARE THE DAYS OF the no- 
expense- barred music tours over? 
Not too many years ago touring 
groups made headline news for 
their conspicuous free -spending. 
It was fun while it lasted -but 
more than a few bands returned 
home after six months on the road 
only to learn that the tour actually 

lost money in spite 
of record -setting at- 
tendance. 

Today, with tour 
sponsorship and rec- 
ord company sup- 
port hard to come 
by, planning tour 
expenses is more 
important that ever. 

Leconte Every tour is bud- 
geted to some degree -but, too of- 
ten, those budgets are incomplete 
or "low- balled ". A realistic budget 
requires input from the booking 
agent and manager. But the per- 
son who actually puts the figures 
together should be the band's 
CPA or business manager -who 
should be able to exercise indepen- 
dent judgment and an objective 
viewpoint. 

Assuming that a good tour has 
been mapped out and reasonable 
guarantees and overages have 
been negotiated, you're ready to 
budget the tour. Let's take a look 
at some pitfalls in controlling tour- 
ing costs. 

Travel is always a major ex- 
pense. Leasing an aircraft may 
sound like the way to go -but 

carefully examine costs (including 
layovers), potential maintenance 
problems with charter aircraft, 
and insurance -which may be im- 
possible to get. If you elect to use 
commercial air, deal with a travel 
agent who can line up the best 
fares, and do this as far in advance 
as you can to lock in the best deal. 
If you're going to bus it, be sure 
that you personally inspect the ac- 
tual vehicle before you sign up. 
Bus charter fees are negotiable, 
but expect to pay a reasonable 
charge for a comfortable, properly 
insured bus with a competent, 
properly licensed driver. 

Lodging is another area in which 
your travel agent can save real 
money. You don't have to sleep at 
the YMCA, but carefully compare 
the costs from hotel to hotel. 

Trucking costs are always signif- 
icant. Be sure that the trucker you 
select has tour experience; modern, 
dependable equipment; and experi- 
enced drivers. Find out what tour 
experience the trucker has. Check 
references with people you know in 
the industry. Again, verify the in- 
surance coverage: It should cover 
you as well as the trucks. 

Taxes can be an unpleasant sur- 
prise. Some states and most for- 
eign countries will withhold a per- 
centage of your share of boxoffice 
receipts unless your accountant 
has planned properly. Once with- 
held, there are ways of getting it 
back, but this involves the filing of 
tax returns and a delay of months. 

Hire people as employees, not 
indepencent contractors. Budget 

(Continued on page 92) 
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BIRTHS 

Girl, Shelsea, to Alto and Monica 
Reed, Aug. 11 in Hollywood, Fla. 
He plays saxophone with Bob Seger 
& the Silver Bullet Band. 

Girl, Rachel Lara, to Gaylon J. and 
Julie Horton, Aug. 20 in Los Ange- 
les. He is a record and film produc- 
er. She is a director at ASCAP. 

I ,ifelines 
Girl, Tanya Montana, to Judy and 
David Allan Coe, Aug. 30 in Nash- 
ville. He records for Columbia Rec- 
ords. She heads his business office. 

MARRIAGES 

Kirk Markos to Theresa Brummel, 
Aug. 30 in Corpus Christi, Texas. 
He is an evening air personality at 

Joining Forces. Clive Calder, left, chief executive of Jive Records, meets with 
Elliot Goldman, president and chief executive officer of RCA /Ariola, to confirm 
the agreement under which RCA /Ariola will distribute the U.K. -based label in 

America and parts of Europe. Product scheduled to be released under the new 
pact includes albums by Millie Jackson, Ruby Turner, and Samantha Fox. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

HOME VIDEO. The NCB Entertainment Group in Woodland Hills, Calif., names 
Jose Menendez chairman and chief executive officer. He was executive 
vice president and chief operating officer for RCA /Ariola. 

RCA /Columbia Pictures Home Video in Los Angeles promotes Ken Har- 
man to vice president of creative services and Glenn Ross to vice president 
of marketing. Both were directors of their respective areas. 

Coliseum Video in New York promotes Robert Mayo to vice president of 
operations and Susan Abramson to director of sales. 

Michael Weiss becomes sales and marketing director for Gambling 
Times' home video division in Los Angeles. He is co-founder of the National 
Video Software Retailers of America. 

PRO AUDIO/VIDEO. N. Lee Lacy /Associates names Brian Mitchell vice presi- 
dent of sales and marketing. He was president of Metzner Bruce Mitchell. 
Also, director Peter Heath signs an exclusive agreement with the company. 
He was associated with Capitol Records. 

PUBLISHING. Ron White resigns as managing director of EMI Music Publish- 
ing in London, effective Jan. 1. He will be succeeded by Frans De Wit, who 
is currently managing director of EMI Music Publishing Holland. 

Bob -A -Lew Music, a newly formed publishing company in Los Angeles, 
names Ronda Espy vice president and general manager. She was senior 
director of business affairs for Chrysalis Records and Chrysalis Music 
Group. 

ASCAP in New York makes the following changes: Karen Sherry as as- 
sistant to the president /director of public affairs; Ken Sunshine, manager 
of public relations; and Lauren Iossa, assistant to the director of public af- 
fairs. 

RELATED FIELDS. Rockbill, a New York -based music and entertainment mar- 
keting firm, promotes Blake Lorick to the newly created post of senior vice 
president. He was vice president of program development. 

Theodore Browne is appointed senior attorney in the law department of 
Viacom International, based in Pleasanton, Calif. He was with American 
Television and Communications Corp. 

Daniel Roth is named editorial director of Simon & Schuster's Audio 
Publishing Division in New York. He was with Newman Communications. 

Stiletto, a multifaceted entertainment firm, makes the following appoint- 
ments: James Schauble as senior vice president; Les Joyce, vice president 
of operations; Eric Borenstein, vice president of artist development and 
Mark Bevan, vice president of sales. 

radio station KROB. She is a media 
consultant with KRYS. 

DEATHS 

George White, 57, of a heart attack 
Aug. 19 in Detroit. The pioneer of 
black radio and news began his 
broadcast career in 1951 when he 
helped establish black -formatted ra- 
dio programming for middle Ten- 
nessee at WSOK, now known as 
WVOL. He later joined WCIN Cin- 
cinnati as a newscaster and jazz DJ, 
and moved in 1956 to the Detroit 
area, where he became an original 
staff member of WCHB, the area's 
first black -owned radio station. 
White served as program director 
for WCHB, now known as WJZZ, 
prior to his move to WJLB, where 
he was director of music, news, and 
public affairs. Most recently, he 
served as executive vice president 
of Adell Broadcasting Co. He is sur- 
vived by four daughters, one son, 
and two brothers. 

MTV's Bob Pittman 
teams with MCA ... 

see page 4 

Calendar 
Weekly calendar of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y 10036'. 

SEPTEMBER 

Sept. 9, Broadcast Music Inc. 
(BMI) Million -Air Awards, Le Bel 
Age Hotel, Los Angeles. 212 -586- 
2000. 

Sept. 9, Country Music Assn. 
(CMA) Regional Roundtable, Air- 
port Marriott, Dallas -Fort Worth. 
615 -244 -2840. 

Sept. 10-13, National Assn. of 
Broadcasters (NAB) /National Ra- 
dio Broadcasters Assn. (NRBA): 
Radio '86, New Orleans. 202 -429- 
5300. 

Sept. 17 -20, Contemporary Mu- 
sic Conference, Union Square Hy- 
att, San Francisco. 415 -543 -8468. 

Sept. 19, Legal And Business 
Aspects Of The Music Industry - 
1986, Marquette Hotel, Minneapo- 
lis. 312 -988 -5580. 

Sept. 19-24, 1986 International 
Broadcasting Convention (IBC 
'86), Brighton, England. Tom 
Webb, 212 -593 -2258. 

Sept. 22 -25, Seventh Annual Ne- 

braska Videodisc Symposium, 
Univ. of Nebraska, Lincoln. 402- 
472 -3611. 

Sept. 23, International Radio & 
Television Society (IRTS) News- 
maker Luncheon, Waldorf - 
Astoria, New York. Marilyn Ellis, 
212 -867 -6650. 

Sept. 27, Nashville Songwriters 
Assn. International Seminar, 
Marriott Hotel, Chicago. Robert 
Bacon, 312- 664 -4440, ext. 413. 

Sept. 28-30, Sponsorship In The 
Entertainment And Leisure In- 
dustry, Sands Hotel, Atlantic City, 
N.J. Gina DiPiero, Delia Thomp- 
son, 615 -748 -8120. 

OCTOBER 

Oct. 1-3, National Assn. of 
Black -Owned Broadcasters (NA- 
BOB) 10th Annual Fall Broadcast 
Management Conference, Shera- 
ton Grand Hotel, Washington, D.C. 
Lynne Taylor, 202 -463 -8970. 

Oct. 1 -5, Eighth Annual Black 
Music Assn. (BMA) Conference, 
Fountainbleau Hilton, Miami 
Beach. 215-545-8600. 

Oct. 9-10, National Assn. of Re- 
cording Merchandisers (NARM) 
Operations Conference, Los Ange- 
les. 609 -424 -7117. 

METALLICA MAKES IT THE HARD WAY 
(Continued from page 6) 

of the hat -they have a heavy favor 
due from Elektra /Asylum." 

Elektra signed Metallica in 1984, 
shortly after the group had record- 
ed "Ride The Lightning," its second 
album for the New Jersey -based in- 
dependent metal label Megaforce. 

On the recommendation of a &r 
staffer Michael Alago, Bone and 
Elektra chairman Bob Krasnow 
went to see the group at Manhat- 
tan's Roseland Ballroom. 

"Metallica was part of a three -act 
package," says Bone, "and, as soon 
as I saw them, I could tell some- 
thing was going on. 

"Whenever I go to see a band, I 
always walk around and check out 
the merchandising to see what's 
happening. When I got to the mer- 
chandise desk at Roseland, all the 
Metallica stuff was gone -I mean 
gone!" 

At the time, Metallica had just 
connected with Burnstein and his 
partner, Peter Mensch, who also 
look after Def Leppard and Dokken. 
Burnstein says Q -Prime took on the 
band after recognizing its massive 
underground following. 

"When I went to that Roseland 
gig, I felt old for the first time," 
says Burnstein. "There was a whole 
new breed of fans." 

Q -Prime negotiated a longterm la- 
bel deal for Metallica, but Burnstein 
says the management company es- 
sentially left the band alone, refus- 
ing to interfere with its music or 
image. 

"Why tamper with something 
that you like ?" asks Burnstein. 
"That's our whole philosophy with 
all our acts. You don't sign them un- 
less you like them the way they are. 

"I think what we basically, provid- 
ed was better organization," he 
adds. "Last year, through ICM, we 
were able to put them out on a 60- 
date tour with W.A.S.P. and 

Armoured Saint that did very well. 
As an underground act, you don't 
have access to that kind of network. 

"I don't think we did anything 
that was particularly earth- shatter- 
ing, though. We just applied tried - 
and -true methods and didn't treat 
them like a bunch of geeks." 

Similarly, Elektra has allowed Me- 
tallica to go its own way. "When 
you're dealing with a band that has 
such clear vision of what their mu- 
sic's about and management of the 
caliber of Peter and Cliff, they know 
better than the label," says Bone. 

"I think that's where a lot of rec- 
ord companies screw up. When 
you've got a group like Metallica 
that has such a strong core audi- 
ence, you don't mess with that core. 

Those are the fans that got them 
where they are, and if you offend 
them by making the band change 
you're in big trouble." 

However, Bone and Burnstein 
hope Metallica will eventually come 
up with a track that lends itself to 
radio and video play. 

"But if they don't give us that 
track we feel we can get radio or 
video exposure from," Bone says, 
"then we'll just carry on doing it the 
old fashioned way -grinding it out, 
market after market." 

Future plans for Metallica call for 
a brief series of U.S. headline dates, 
followed by concerts in Europe and 
Japan. Burnstein says the group's 
next album is tentatively scheduled 
for fall 1987 release. 

PHILADELPHIA INTERNATIONAL RECORDS 
(Continued from page 4) 

pany had as many as 30 creative 
people on the payroll. Today, PIR is 
using a core of nine writer /produc- 
ers, including Gamble, Bell, Huff, 
Sigler, Dexter Wansel, ex -Sugar 
Hill staffer Reggie Griffith, Kenny 
Burke, and Tony and Larry Davis. 
This team did the bulk of the work 
on last year's debut PIR /Mánhat- 
tan album by the O'Jays and prod- 
uct by the Whitehead Brothers, 
Shirley Jones, and Phyllis Hyman. 

"Most record companies farm out 
their work," says Gamble. "They 
have an a &r director, but they don't 
have the staff of young people with 
somebody in there training them, 
saying, 'Okay, take this line and cut 
it in half; we'll make this 16 bars in- 
stead of eight bars.' 

"It's like a school. That was what 
we did before, and that's what we'll 
do again." 

Both Gamble and Huff emphasize 
their desire to be creative again and 

suggest that the pressure of mak- 
ing music and running the once - 
weighty PIR operation was behind 
the company's slowdown. 

"We don't want to be backed up 
in the corner anymore," Huff says. 
"We've got to be flexible so we can 
write. We had to take the time to 
look back at what we'd done and en- 
joy some life outside the studio." 

Huff, who is preparing his second 
solo album, notes that the musical 
landscape has changed dramatically 
since the years of the "Philly 
sound" because of the widespread 
use of synthesizers -which he calls 
"clones." 

"A 10 -year cycle of strings and 
horns was changed when the clones 
came in," he says. "We were cutting 
most of our instruments with a 
plain old rhythm section, adding a 
few sprinkles of different sounds 
through mixes, but nothing like we 
are able to do today." 
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FOR WEEK ENDING SEPTEMBER 13, 1986 

Billboard. TOP POP 
ALBUMS 

TM 

W 
W 

- 
3 Ñ 

w r) 
W 

m 
-J 

Q 
vi 

3 
N 

r 
á 
1 

O 
Z 

Compiled from a national sample of retail store, 
one -stop and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

L 

1 1 1 9 

** NO.1 ** 
MADONNA SIRE 25442 /WARNER BROS. (9.98) (CD) 5 weeks at No. One TRUE BLUE 

U 2 I 2 15 SOUNDTRACK COLUMBIA SC 40323 (CD) TOP GUN 

3 3 7 9 STEVE WINWOOD ISLAND 25448 /WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

® 5 6 14 RUN -D.M.C. PROFILE 1217 (8.98) RAISING HELL 

5 4 4 8 DAVID LEE ROTH WARNER BROS. 25470(8.98) (CD) EAT 'EM AND SMILE 

6 6 3 12 GENESIS A ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 

O 11 21 3 LIONEL RICHIE MorowN 6158ML (9.98) DANCING ON THE CEILING 

® 9 11 5 BILLY JOEL COLUMBIA oc 40402 (CD) THE BRIDGE 

9 7 5 14 PETER GABRIEL GEFFEN GHS 24088 /WARNER BROS. (8.98) (CD) SO 

10 8 8 28 JANET JACKSON A2 A &M SP -5106 (8.98) (co) CONTROL 

11 10 9 18 BILLY OCEAN A JIVE JL8 -8409 /ARISTA (8.98) (CD) LOVE ZONE 

12 12 10 9 WHAM! COLUMBIA OC 40285 (CD) MUSIC FROM THE EDGE OF HEAVEN 

13 15 14 23 VAN HALEN A2 WARNER BROS. 25394 (8.98) (CD) 5150 

14 17 17 15 BELINDA CARLISLE I.R.S. 5741 /MCA (8.98) (CD) BELINDA CARLISLE 

15 16 18 6 EURYTHMICS RCA AJLI -s847 (9.98) (CD) REVENGE 

16 13 13 77 WHITNEY HOUSTON A6 ARISTA AL8.8212 (8.98) (CD) WHITNEY HOUSTON 

]] 23 25 5 BANANARAMA LonooN 828 013.1 / POLYGRAM (8.98) TRUE CONFESSIONS 

18 14 12 17 PATTI LABELLE MCA 5737 (a.981 (CD) WINNER IN YOU 

19 18 16 22 BOB SEGER & THE SILVER BULLET BAND CAPITOL PT 12398 (8.98) (co) LIKE A ROCK 

20 19 19 41 THE OUTFIELD COLUMBIA BFC 40027 (CD) PLAY DEEP 

21 22 24 8 THE MONKEES ARISTA AL9 -8432 (9.98) THEN & NOW ... THE BEST OF THE MONKEES 

22 20 15 18 THE MOODY BLUES POLYDOR 829179-1 /POLYGRAM (9.98) (CD) THE OTHER SIDE OF LIFE 

23 24 22 27 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED BFZ 40304 /EPIC (CD) TUFF ENUFF 

24 28 29 9 CINDERELLA MERCURY 830076-I / POLYGRAM (8.98) NIGHT SONGS 

25 25 23 18 38 SPECIAL A &M SP 5115 (8.98) (co) STRENGTH IN NUMBERS 

26 21 20 11 SOUNDTRACK EPIC SE 40398 (CD) RUTHLESS PEOPLE 0 27 30 43 MIAMI SOUND MACHINE EPIC BFE 40131 (CD) PRIMITIVE LOVE 

® 34 45 4 R.E.M. I.R.S. 5783/MCA (8.98) (CD) LIFE'S RICH PAGEANT 

29 29 26 10 PETER CETERA WARNER BROS. 25474 (8.98) SOLITUDE /SOLITAIRE 

30 30 35 10 SOUNDTRACK UNITED ARTISTSSW 40414 KARATE KID PART II 

31 31 21 12 JEFFREY OSBORNE A &M SP -5103 (8.98) (co) EMOTIONAL 

32 32 34 14 JERMAINE STEWART ARISTA/10 AL8- 8395 / ARISTA (8.98) FRANTIC ROMANTIC 

33 33 33 13 AC /DC ATLANTIC 81650 (9.98) (CD) WHO MADE WHO 

34 35 42 7 QUIET RIOT PASHA OZ 40321 /EPIC (CD) QUIET RIOT Ill 

35 43 46 22 ANITA BAKER ELEKTRA 60444 (698) (CD) RAPTURE 

36 36 44 24 THE JETS MCA 5667 (8.98) (CD) THE JETS 

37 26 28 18 GTR ARISTA AL8 -8400 (8.98) (CD) GTR 

® 41 36 22 SIMPLY RED ELEKTRA 60452 (898) (CD) PICTURE BOOK 

Cl) 46 51 8 DOUBLE A &M SP 5133 (8.98) (CD) BLUE 

40 37 37 14 EMERSON, LAKE & POWELL EMERSON, LAKE, & POWELL 
POLYDOR 829297.1/PG, ,GRAM (9.98) (CD) 

41 44 49 43 ROBERT PALMER ISLAND 9047I/ATLANTIC (8.98) (CD) RIPTIDE 

42 NEW 1 HUEY LEWIS & THE NEWS CHRYSALIS OV 41534 (998) FORE! 

43 40 40 14 EL DEBARGE GORDY 6181 GL /MOTOWN (9.98) (CD) EL DEBARGE 

44 38 32 22 PET SHOP BOYS EMI -AMERICA PW 17193 (8.98) (CD) PLEASE 

45 NEW I BON JOVI MERCURY 830264 -I / POLYGRAM (8.98) SLIPPERY WHEN WET 

46 48 43 11 SOUNDTRACK MCA 6169 (9.98) (co) RUNNING SCARED 0 63 - 2 DARYL HALL RCA AJL1 -7196 (9.98) (CD) THREE HEARTS IN THE HAPPY ENDING MACHINE 

® 50 60 4 GEORGE THOROGOOD AND THE DESTROYERS EMI.AMERICA ST 17214 (8.98) LIVE 

49 39 31 10 ROD STEWART WARNER BROS. 25446 (8.98) (CD) ROD STEWART 

50 42 38 19 JOURNEY COLUMBIA OC 39936 (CD) RAISED ON RADIO 

51 47 47 8 QUEENSRYCHE EMI.AMERICA ST 17197 (8981 RAGE FOR ORDER 

52 52 52 16 NU SHOOZ ATLANTIC 81647 (8.98) (CD) POOLSIDE 

53 55 58 5 NEIL YOUNG GEFFEN GHS 24109 /WARNER BROS. (8.98) LANDING ON WATER 

54 54 56 13 BRUCE HORNSBY & THE RANGE RCA NFL J 8058 (6.98) (CD) THE WAY IT IS 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

55 49 39 62 HEART A4 CAPITOL ST -12410 (9.98) (CD) HEART 

567 45 41 53 JOHN COUGAR MELLENCAMP A3 RIVA 824 865 -1 /POLYGRAM (8.98) (CD) SCARECROW 

5/ 60 65 9 GLASS TIGER MANHATTAN ST-53032/EMI-AMERICA (8.98) THIN RED LINE 

58 51 48 14 THE CURE ELEKTRA 60477/WARNER BROS. (898) (CD) STANDING ON THE BEACH 

59 53 53 18 WHODINI JIVE JL8- 8407 /ARISTA(8.98) BACK IN BLACK 

60 58 61 44 ZZ TOP A3 WARNER BROS 25342 (9.98) (CD) AFTERBURNER 

61 73 84 3 EDDIE MONEY COLUMBIA FC 40096 (co) CAN'T HOLD BACK 

CD 75 78 20 THE ART OF NOISE CHRYSALIS BFV41528 (CD) IN VISIBLE SILENCE 

63 56 50 13 THE BLOW MONKEYS RCA AFL1 5899 (8.98) (CO) ANIMAL MAGIC 

64 61 57 43 MIKE & THE MECHANICS ATLANTIC 81287 (8.98) (CD) MIKE & THE MECHANICS 

65 66 73 7 ANDREAS VOLLENWEIDER ces MASTERWORKS FM 42255/EPIC (CD) DOWN TO THE MOON 

66 62 62 9 BIG COUNTRY MERCURY 8268441 /POLYGRAM (8.98) (CD) THE SEER 

0 71 72 4 CHAKA KHAN WARNER BROS. 25425 (8.981 (CD) DESTINY 

68 67 63 22 PRINCE & THE REVOLUTION A PAISLEY PARK 25395 /WARNER BROS. (9.98) (CD) PARADE 

69 64 64 17 ICEHOUSE CHRYSALIS FV 41527 (CD) MEASURE FOR MEASURE 

70 57 54 14 THE FIXX MCA 5705 (8.98) (CD) WALKABOUT 

71 65 59 17 NEIL DIAMOND COLUMBIA OC 40368 (CD) HEADED FOR THE FUTURE 0 NEW PP 1 DON JOHNSON EPIC FE 40366 HEARTBEAT 

73 70 70 5 VAN MORRISON MERCURY 8300771 /POLYGRAM (8.98) NO GURU, NO METHOD, NO TEACHER 

74 59 55 7 BOB DYLAN COLUMBIA OC 40439 (co) KNOCKED OUT LOADED 

75 113 - 2 TRIUMPH MCA 5786 (8.98) THE SPORT OF KINGS 0 89 107 3 UB4O A &M SP 5137 (8.98) (CD) RAT IN THE KITCHEN 

77 68 68 80 PHIL COLLINS A5 ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED 

78 77 71 14 BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (8.98) (CD) DOUBLE VISION 

79 79 75 46 INXS ATLANTIC 81277 (8.98) (CD) LISTEN LIKE THIEVES 

80 74 66 26 LEVEL 42 POLYDOR 827 4871 / POLYGRAM (8 98) (CD) WORLD MACHINE 

81 72 74 8 SOUNDTRACK EMI-AMERICA SV 17210 (9.98) ABOUT LAST NIGHT 

82 76 76 10 SPYRO GYRA MCA 5753 (8.98) (CD) BREAKOUT 

83 84 94 21 HONEYMOON SUITE WARNER BROS. 25293 (8.98) (CD) THE BIG PRIZE 

84 80 79 23 JUDAS PRIEST COLUMBIA OC 40158 (co) TURBO 

85 82 81 67 DIRE STRAITS A5 WARNER BROS. 25264 (8.98) (CD) BROTHERS IN ARMS 

86 69 67 26 JACKSON BROWNE ASYLUM 60457 /ELEKTRA (8.98) (CD) LIVES IN THE BALANCE 

87 81 77 9 THE SMITHS SIRE 25426 /WARNER BROS. (8.98) THE QUEEN IS DEAD 

88 90 95 4 CARL ANDERSON EPIC 40410 CARL ANDERSON 

89 92 87 13 BOYS DON'T CRY PROFILE PRO 1219 (698) BOYS DON'T CRY 

90 83 80 11 JOAN ARMATRADING A &M SP-5130 (8.98) (co) SLEIGHT OF HAND 

91 91 89 39 DOKKEN ELEKTRA 60458 (898) (CD) UNDER LOCK AND KEY 

92 86 88 6 MISSING PERSONS CAPITOL sr 12465 (8.98) COLOR IN YOUR LIFE 

93 78 69 9 QUEEN CAPITOL SMAS 12476 (8.98) (CD) A KIND OF MAGIC 

® NEW 1 PAUL SIMON WARNER BROS. 25447 (9.98) (CD) GRACELAND 

95 97 141 5 THE SMITHEREENS ENIGMA sr 73208 /CAPITOL (8.98) ESPECIALLY FOR YOU 

96 99 128 5 DAVID & DAVID A &M SP 65134 (6.98) (co) BOOMTOWN 

977 87 83 33 BANGLES COLUMBIA BFC 40039 (CD) DIFFERENT LIGHT 

98 109 126 4 SIGUE SIGUE SPUTNIK MANHATTAN ST 53033/EMI- AMERICA (8.98) FLAUNT IT 

99 88 82 10 DEVICE CHRYSALIS BFV 41526 (CD) 22B3 

100 100 103 14 MIDNIGHT STAR SOLAR 60454 /ELEKTRA (898) (CD) HEADLINES 

101 101 109 5 THE MONKEES RHINO RNLP 70140 (8 98) THE MONKEES 

102 102 105 7 PIECES OF A DREAM P.I.R. /MANHATTAN ST 53023 /EMIAMERICA (698) JOYRIDE 

® 106 131 4 STRYPER ENIGMA ST 73207 /CAPITOL (8.98) THE YELLOW AND BLACK ATTACK 

® 110 123 5 GREAT WHITE CAPITOL sr 12525 (8.98) SHOT IN THE DARK 

105 93 90 17 LOU REED RCA AFL l 7190 (8.98) (CD) MISTRIAL 

® 114 158 3 GWEN GUTHRIE POLYDOR 829532- 1 /POLYGRAM (8.98) GOOD TO GO LOVER 

107 85 85 9 RANDY TRAVIS WARNER BROS. 25435 (8.98) STORMS OF LIFE 

® 134 - 2 GLORIA LORING ATLANTIC 81679 (8.98) GLORIA LORING 

TO 127 - 2 AIR SUPPLY ARISTA AL 9 -8426 (9.98) HEARTS IN MOTION 

OAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a numeral following the symbol. 'CBS Records does not issue a suggested list price for its product. 
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NEW FROM ALLIED ARTISTS RECORDS 

FROM THE ALBUSTy 

ANIMAL INSTINCT 

RELEASE DATE SEPT_:MBER 19 

RECORDS 
242 @1986 ALLIED ARTISTS RECORDS 11330 Ventura Blvd., Studio City, CA 91604 (818) 506-3600 Manufactured and distributed by Capitol Records, Inc. 
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FOR WEEK ENDING SEPTEMBER 13, 1986 
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TITLE ARTIST 
L ABEL & NUMBER/DISTRIBUTING LABEL(SUG. LIST PRICE)' 

® NEW O. 1 TOTO COLUMBIA FC 40273 FAHRENHEIT 

111 94 93 9 HANK WILLIAMS, JR. WARNER /CURB 25412 /WARNER BROS. (8.98) (CD) MONTANA CAFE 

112 96 100 39 SADE 2 PORTRAIT FR 40263 /EPIC (CD) PROMISE 

113 107 99 22 DWIGHT YOAKAM REPRISE 25372 /WARNER BROS. (8.98) (co) GUITARS, CADILLACS, ETC., ETC. 

CB 161 - 2 ASHFORD & SIMPSON CAPITOL ST 12469 (8 98) REAL LOVE 

115 115 118 41 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

116 116 119 7 TOM COCHRANE & RED RIDER CAPITOL sr 12484 (8.98) TOM COCHRANE & RED RIDER 

120 138 3 BONNIE RAITT WARNER BROS. 25486 (8.98) NINE LIVES 

118 118 120 9 ISLE OF MAN PASHA KZ 40319 /EPIC (8.98) ISLE OF MAN 

®1 172 178 3 THE DAZZ BAND GEFFEN GUS 241 10 /WARNER BROS. (B.98) WILD AND FREE 

120 108 110 5 THE MONKEES RHINO RNLP 70142 (8.98) MORE OF THE MONKEES 

121 121 127 5 THE MONKEES RHINO RNLP 70143 (8.98) HEADQUARTERS 

122 105 97 31 OZZY OSBOURNE CBS ASSOCIATED FZ 40026 /EPIC (CD) THE ULTIMATE SIN 

anNEW 1 PAUL MCCARTNEY CAPITOL PJAS 12475 (9.98) (CD) PRESS TO PLAY 

124 124 140 5 
THE MONKEES PISCES, AQUARIUS, CAPRICORN, AND JONES LTD. 
RHINO RNLP 70141 (8.98) 

125 98 86 11 GAVIN CHRISTOPHER MANHATTAN ST.53024 /CAPITOL (8 98) ONE STEP CLOSER 

126 111 114 63 RENE & ANGELA MERCURY 824 607- 1M.1 /POLYGRAM (8.98) (CD) STREET CALLED DESIRE 

127 95 91 17 THE S.O.S. BAND TABU FZ 40279/EPIC (CD) SANDS OF TIME 

128 128 132 7 POISON ENIGMA ST 12523 /CAPITOL (8.98) LOOK WHAT THE CAT DRAGGED IN 

® 133 136 4 1 SHIRLEY JONES PI R. /MANHATTAN ST 53031 /EMI -AMERICA (8.98) ALWAYS IN THE MOOD 

130 126 106 25 METALLICA ELEKTRA 60439 (8.98) (CD) MASTER OF PUPPETS 

131 103 104 7 THE TEMPTATIONS GORDY 6207G/MOTOWN (8 -98) TO BE CONTINUED 

132 132 147 10 SHADOWFAX WINDHAM HILL WH -1051 /A &M (9.98) (CD) TOO FAR TO WHISPER 

133 123 117 14 ROB JUNGKLAS MANHATTAN ST53017 /EMI-AMERICA (8.98) CLOSER TO THE FLAME 

134 129 112 55 MR. MISTER RCA AELI 7180 (8 98) (CD) WELCOME TO THE REAL WORLD 

135 104 96 8 THE BEACH BOYS CAPITOL STBK 12396 (9.98) MADE IN THE U.S.A. 

136 125 116 22 JOE JACKSON A &M SP.602 1(9.98) (CD) BIG WORLD 

137 117 111 12 JIMMY BUFFETT MCA 5730 (8.98) FLORIDAYS 

138 112 98 11 SOUNDTRACK ATLANTIC 81661 (9.98) AMERICAN ANTHEM 

139 131 102 20 HOWARD JONES ELEKTRA 60466 (6.98) ACTION REPLAY 

® 177 188 4 ALVIN LEE Arco 2IR 90517 /ATLANTIC (8.98) DETROIT DIESEL 

141 145 149 94 MADONNA A6 SIRE 25157 -I /WARNER BROS. (8.98) (CD) LIKE A VIRGIN 

142 142 148 6 UTFO SELECT SEL 21616 (8.98) SKEEZER PLEEZER 

143 147 137 77 TEARS FOR FEARS A4 MERCURY 824 300 / POLYGRAM (8.98) (CD) SONGS FROM THE BIG CHAIR 

® 149 156 3 FULL FORCE COLUMBIA BEC 40395 GET BUSY 1 TIME 

® 184 - 2 KENNY G. ARISTA AL 8.8427 (8.98) DUOTONES 

146 135 115 13 JOHN EDDIE COLUMBIA BFC 40181 (CD) JOHN EDDIE 

147 138 133 32 MELI'SA MORGAN CAPITOL ST 12434 (8.98) DO ME BABY 

148 122 92 23 THE ROLLING STONES COLUMBIA OC 40250 (CD) DIRTY WORK 

149 136 134 117 BRUCE SPRINGSTEEN Al COLUMBIA QC 38653 (CD) BORN IN THE U.S.A. 

150 139 125 29 ALABAMA RCA AHL1 -7170 (8.98) (CD) GREATEST HITS 

151 137 121 69 THE HOOTERS COLUMBIA BFC 39912 (CD) NERVOUS NIGHT 

152 150 153 152 SOUNDTRACK A2 MOTOWN 6062ML (8.98) (CD) THE BIG CHILL 

153 119 108 12 JEAN BEAUVOIR COLUMBIA BEC 40403 (CD) DRUMS ALONG THE MOHAWK 

154 141 122 12 DIO WARNER BROS 25443 (6.99) INTERMISSION 

155 146 159 159 MADONNA A3 SIRE I- 23867 /WARNER BROS. (8.98) (CD) MADONNA 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

38 Special 25 

AC /DC 33 
Air Supply 109 
Alabama 150 
Alphaville 174 
Carl Anderson 88 
Joan Armatrading 90 
The Art Of Noise 62 
Ashford & Simpson 114 

Anita Baker 35 
Bananarama 17 
Bangles 97 
The Beach Boys 135 
Jean Beauvoir 153 
Big Country 66 
The Blow Monkeys 63 
Bodeans 161 
Bon Jovi 45 
Boogie Boys 176 
Boys Don't Cry 89 
Jackson Browne 86 
Jimmy Buffett 137 

The Call 194 
Belinda Carlisle 14 
Jean Carne 165 

Peter Cetera 29 
Gavin Christopher 125 
Cinderella 24 
Torn Cochrane & Red Rider 116 
Bruce Cockburn 196 
Phil Collins 162, 192, 77 
Con Funk Shun 186 
Bill Cosby 163 
Crowded House 190 
Rodney Crowell 177 
The Cure 58 

David & David 96 
The Dazz Band 119 
El DeBarge 43 
Depeche Mode 170 
Device 99 
Neil Diamond 71 
Dio 154 
Dire Straits 85 
Doctor And The Medics 
Dokken 91 
Double 39 
Bob Dylan 74 

John Eddie 146 

Eurythmics 15 

The Fabulous Thunderbirds 23 
The Fat Boys 156 
The Finn 70 
Full Force 144 

Kenny G. 145 
GTR 37 
Peter Gabriel 9 
Genesis 6 
Glass Tiger 57 
Great White 104 
Gwen Guthrie 106 

Daryl Hall 47 
Heart 55 
Hiroshima 168 
Honeymoon Suite 83 
The Hooters 151 
Bruce Hornsby & The Range 

181 Whitney Houston 16 

INXS 79 
Icehouse 69 
James Ingram 159 
Isle Of Man 118 

Emerson, Lake & Powell 40 
Joe Jackson 136 

54 

Janet Jackson 10 
Bob James /David Sanborn 
Rick James 180 
Jean -Michel Jarre 193 
The Jets 36 
Billy Joel 8 
Don Johnson 72 
Howard Jones 139 
Shirley Jones 129 
Journey 50 
Judas Priest 84 
The Judds 164 
Rob Jungklas 1 33 

Chaka than 67 
Earl Klugh 158 

L.A. Dream Team 182 
L.L. Cool J 172 
Patti LaBelle 18 
Alvin Lee 140 
Level 42 80 
Huey Lewis & The News 
Gordon Lightfoot 178 
Gloria Loring 108 
Loudness 187 

Madonna 141, 155, 1 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

156 144 129 17 THE FAT BOYS SUTRA SUS 1017 (8.981 BIG & BEAUTIFUL 

157 154 154 63 TALKING HEADS SIRE 25305 /WARNER BROS (8.98) (CD) LITTLE CREATURES 

® 171 175 3 EARL KLUGH WARNER BROS. 25478 (8.98) LIFE STORIES 

0 NEW I 1 JAMES INGRAM QWEST 25424 /WARNER BROS. (8.98) (CU) NEVER FELT SO GOOD 

160 166 172 145 U2 A ISLAND 90127 /ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY 

161 140 130 15 BODEANS WARNER BIOS 25403 (8.981 LOVE & HOPE & SEX & DREAMS 

162 158 163 151 PHIL COLLINS 2 ATLANTIC 5016029 (8.98) (CD) FACE VALUE 

163 130 101 13 BILL COSBY THOSE OF YOU WITH OR WITHOUT CHILDREN 
GEFFEN GHS 24104 /WARNER BROS. (8.98) 

164 153 139 44 THE JUDDS RCA/CURB AHL I -7042/RCA (8.98) ROCKIN' WITH THE RHYTHM 

© 194 - 2 JEAN CARNE OMNI 90492 /ATLANTIC (8.98) CLOSER THAN CLOSE 

166 156 145 178 ZZ TOP 5 WARNER BROS. 1.23774 (8.98) (CD) ELIMINATOR 

167 167 162 104 TALKING HEADS SIRE 1-25186/WARNER BROS. (8.98) (CD) STOP MAKING SENSE 

168 152 144 42 HIROSHIMA EPIC BEE 39938 (CD) ANOTHER P'_ACE 

© NEW P 1 THE RAINMAKERS MERCURY 830 -2141 (8.98) THE RAINMAKERS 

170 170 152 21 DEPECHE MODE SIRE 25429 /WARNER BROS. (8.98) BLACK CELEBRATION 

171 162 160 641 PINK FLOYD HARVEST SMASl 1163 / CAPTOL (9.98) (CC ) DARK SIDE OF THE MOON 

172 169 164 36 L.L COOL J COLUMBIA BFC 42039 (CD) RADIO 

173 174 187 4 MELBA MOORE CAPITOL ST 12471 (898) A LOT OF LOVE 

174 176 185 3 ALPHAVILLE ATLANTIC 81667 (a.98) AFTERNOONS IN UTOPIA 

175 157 157 62 MOTLEY CRUE A2 ELEKTRA 60418 (9.98) (CD) THEATRE OF PAIN 

176 160 124 6 BOOGIE BOYS CAPITOL ST 12488 (8.98) SURVIVAL OF THE FRESHEST 

177 178 191 4 RODNEY CROWELL COLUMBIA FC 40116 (co) STREET LANGJAGE 

178 165 166 6 GORDON LIGHTFOOT WARNER BROS. 25482 (8 98) EAST OF MIDNIGHT 

0 198 - 2 BOB MARLEY AND THE WAILERS ISLAND 90520; An ANTIC .8 981 REBEL MUSIC 

180 159 150 11 RICK JAMES GORDY 6185 GL /MOTOWN (8 98) (CD) THE FLAG 

® NEW 1 DOCTOR AND THE MEDICS I RS. 5797/MCA 18 98) LAUGHING AT THE PIECES 

® NEW 1 LA. DREAM TEAM MCA 5779 (8.98) KINGS OF WEST COAST 

183 175 177 149 LIONEL RICHIE Ai° MOTOWN 6059 ML (8.98) (CD) CAN'T SLOW DOWN 

184 192 199 100 U2 ISLAND 90231: ATLANTIC (8.98) (CD) THE UNFORGETTABLE FIRE 

® NEW I 1 THE MONKEES RHINO RNLP 144 (8.98) THE BIRDS, THE BEES & THE MONKEES 

186 168 161 9 CON FUNK SHUN MERCURY 8269631 / POLYGRAM (8.98) (CD) BURNIN' LOVE 

187 155 155 16 LOUDNESS ATCO 90512 /ATLANTIC (8.98) LIGHTNING STRIKES 

188 151 135 48 STEVIE WONDER A2 TAMLA 6134TL/MOTOWN (9.98) (CO) IN SQUARE CIRCLE 

189 185 190 67 BOB SEGER & THE SILVER BULLET BAND cAPI'OL ST BK 12182 (8.98) NINE TONIGHT 

190 190 196 3 CROWDED HOUSE CAPITOL sr 124e5 (8 98) CROWDED HOUSE 

191 180 142 35 STRYPER ENIGMA ST 73207 /CAPITOL (8.98) (CD) SOLDIERS UNDER COMMAND 

192 188 181 139 PHIL COLLINS ATLANTIC 80035 (8.98) (CD) HELLO I MUST BE GOING 

193 186 170 20 JEAN- MICHEL JARRE PoLYDOR /DREYFUS 829125.1 / POLYGRAM (9 98) (CD) RENDEZ -VOUS 

194 164 167 28 THE CALL ELEKTRA 60440 (8.98) (CD) RECONCILED 

195 196 - 2 YELLOWJACKETS MCA 5752 (8.98) (CO) SHADES 

1% 143 143 8 BRUCE COCKBURN MCA /GOLD MOUNTAIN 5772/6/CA (8.9B) WORLD OF WONDERS 

12 RE -ENTRY THE MOODY BLUES LONDON 820 -006- 1/POLYGRAM 8 98) (CD) DAYS OF FUTURE PAST 

198 187 192 11 GEORGE STRAIT MCA 5750 (8.98) (CD) # 7 

199 148 113 11 TEENA MARIE EPIC FE 40318 (CD) EMERALD CITY 

200 163 151 50 STARSHIP GRUNT BXL 1 548e/RCA (8.98) (CD) KNEE DEEP IN THE HOOPLA 

Teena Marie 199 
78 Bob Marley And The Wailers 179 

Paul McCartney 123 
John Cougar Mellencanp 56 
Metallica 130 
Miami Sound Machine 27 
Midnight Star 100 
Mike & The Mechanics 64 
Missing Persons 92 
Eddie Money 61 
The Monkeys 185, 121. 101. 
120. 124. 21 
The Moody Blues 197, 22 
Melba Moore 173 
Meli'sa Morgan 147 
Van Morrison 73 
Motley Crue 175 
Mr. Mister 134 

New Edition 115 
Nu Shooz 52 

42 Billy Ocean 11 
Jeffrey Osborne 31 
Ozzy Osbourne 122 
The Outfield 20 

Robert Palmer 41 

Pet Shop Boys 44 
Pieces 01A Dream 102 
Pink Floyd 171 
Poison 128 
Prince & The Revolution 68 

Queen 93 
Queensryche 51 
Quiet Riot 34 

R.E.M. 28 
The Rainmakers 169 
Bonnie Raitt 117 
Lou Reed 105 
Rene & Angela 126 
Lionel Richie 183. 7 
The Rolling Stones 148 
David Lee Roth 5 

Run- D.M.C. 4 

The S.O.S. Band 127 
Sade 112 
Bob Seger & The Silver Bullet 
Band 19. 189 
Shadowfaz 132 
Sigue Sigue Sputnik 98 
Paul Simon 94 
Simply Red 38 

The Smithereens 95 
The Smiths 87 
SOUNDTRACKS 

About Last Nigh. 81 
American Anthem 138 
The Big Chill 152 
Karate Kid Part g 30 
Running Scared 46 
Ruthless People 26 
Top Gun 2 

Bruce Springsteen 149 
Spyro Gyra 82 
Starship 200 
Jermaine Stewart 32 
Rod Stewart 49 
George Strait 198 
Stryper 191. 103 

Talking Heads 157, 167 
Tears For Fears 143 
The Temptations 131 
George Thorogood And The 
Destroyers 48 
Toto 110 
Randy Travis 107 
Triumph 75 

U2 160, 184 
UB40 76 
UTFO 142 

Van Halen 13 
Andreas Vollenweider 65 

Wham! 12 
Whodini 59 
Hank Williams, Jr. 111 
Steve Winwood 3 

Stevie Wonder 188 

Yellowlackets 195 
Dwight Yoakarn 113 
Neil Young 53 

ZZ Top 60, 166 

BILLBOARD SEPTEMBER 13, 1986 
91 

www.americanradiohistory.com

www.americanradiohistory.com


HOT PRODUCT BOASTS LABOR DAY WEEKEND MUSIC SALES 
(Continued from page 1) 

ture" soundtrack. 
More surprising, say retailers, 

are the fast starts accomplished by 
two PolyGram acts: the developing 
band Bon Jovi and the veteran 
group Cameo. 

"Bon Jovi was a monster -No. 1 

right out of the box," says Brian 
McEvoy, buyer for the 87 -store 
Wall To Wall Sound & Video/ - 
Listening Booth chain, based in 
Philadelphia. 

"For stores that do any kind of 
business with black music, Cameo 
should get strong sales," says Nor- 
man Hunter, buyer for the 127 -store 
Durham, N.C.-based Record Bar. 

Dealers say Don Johnson has par- 
layed television fame into music 
sales with an impressive early 
showing for his Columbia debut. 
New and recent titles by Lionel 
Richie (Motown), Paul McCartney 
(Capitol), and Paul Simon (Warner 
Bros.) were also cited by various 
chains as big sellers during the long 
weekend. 

Otherwise, Labor Day business 
reflected earlier summer reports, 
with the Columbia soundtrack for 
"Top Gun" and a six-pack of artists 
from WEA labels- Madonna, Steve 
Winwood, Genesis, Peter Gabriel, 
David Lee Roth, and Van Halen- 
all continuing to post strong sales. 

As a selling holiday, music retail- 
ers say that Labor Day is far from a 
lock, with many college and high 
school students opting for outdoor 
activities before they return to their 
grinds. 

"The holiday had nothing to do 
with it, but the weather did," says 
Lew Garrett, vice president of pur- 
chasing for the 184 -store Camelot 
Music chain. "It looks like we're go- 
ing to be up about 15 points over 
last year's Labor Day weekend." 
He says Southern rains and cooler 
than usual temperatures, "coupled 
with hot product," helped the North 
Canton, Ohio -based web post its 
gains. 

Also benefiting from a damp Dix- 

ie was Record Bar. Steve Bennett, 
vice president of marketing; says 
"several pockets of rain in North 
and South Carolina and in Florida" 
made for an "excellent week and a 
very strong Saturday." Aided in 
part by a chainwide promotion (see 
separate story, page 45), he says the 
chain is "up considerably" for the 
month over last year. 

The 27 -store Spec's Music, based 
in Miami, and the Detroit area's 20- 
store Harmony House both posted 
large increases. Both chains say 
they were buoyed by momentum 
from chainwide sales. 

Joe Andrules, vice president and 
general manager of Spec's, says 
that on a per -store basis the compa- 
ny is running "at least 20 %" over 
last year's Labor Day. He credits 
some of that rise to a summer -long 
TV promotion (Billboard, Sept. 6). 

Sandy Bean, buyer at Harmony 
House, says "business was great." 
She attributes part of that climb to 
an all- label, week -long sale that cel- 

ebrated the opening of the chain's 
12th store. 

In the West, the 41 stores of Los 
Angeles -based Music Plus bettered 
last year's numbers in both audio 
and video product, according to 
chain president Lou Fogelman. 

Traci Donihoo, buyer for the 84- 
store Dallas -based Sound Ware- 
house, reports hearty numbers for 
the weekend. Despite "real good 
weather" for much of the chain, he 
says Sound Warehouse enjoyed "a 
good weekend and a strong Mon- 
day." Another fair -weather winner 
was St. Louis -based Streetside Mu- 
sic. 

However, for some Eastern 
stores, pleasant temperatures soft- 
ened Labor Day sales. 

The 18 -store Cavages chain, 
based in Buffalo, had a modest gain 
of "roughly 10 %," according to vice 
president and treasurer Mark 
Ritchie. "We were actually happy 
with that, because when you get 
good weather up here it's a once -in- 

a -while thing." Despite the gain 
over 1985's numbers, Ritchie says 
Cavages fell short of those posted 
during Labor Day weekend of 1984. 

Good weather was also a culprit 
for the 25 Waxie Maxie's stores in 
the Washington, D.C., area and the 
55 -store Strawberries Records & 
Tapes, based in Framingham, Mass. 
Jeff Cohen, assistant LP and tape 
buyer for the seven -state Strawber- 
ries, says business "wasn't any dif- 
ferent than any other weekend." 

David Blaine, vice president and 
general manager for Waxie Maxie, 
says the week's business was "mod- 
erate to okay. The weekend was not 
what we expected it would be." 
Compared to last year's Labor Day 
weekend, Blaine says, business was 
flat. He blames the weather and 
adds that a sale held during the cor- 
responding week last year- featur- 
ing WEA product, blank tape, and 
$3 off all compact disks -may have 
been more enticing than the sale of- 
fered this year. 

LABOR DAY WEEKEND WORKS FOR VIDEO SALES AND RENTALS 
(Continued from page 1) 

titles like 'Raiders Of The Lost Ark' 
or 'Romancing The Stone' were all 
out, and then the Bs," says Vander - 
well. 

Mild weather in Detroit spurred 
the rental boom, according to 
Vanderwell: "Our high was 78. There 
were a lot of picnics but not much 
splashing around in the water. It was 
sweaters every evening." 

Salt Lake City -based franchiser 
Adventureland International found 
dramatic gains in rentals over the 
weekend in a spot check of its stores 
across the nation. 

"Our store in Fernandina Beach, 
Fla., was up 50% from its previous 
best Saturday," says Bill Critchfield, 
Adventureland vice president and di- 
rector of corporate communications. 
"Tempe, Ariz., had its best weekend 
this year, up 35 %. In Cedar Rapids, 

"There's a rumor 
going around about a 
company that sets type, 

`1 makes color separations, 
takes photographs plus 
8 other fascinating 
services." 

'To find out more 
about this rumor call.. . 

/ - `socres Inc. 
VW EAST St . Dept A 

NY, NY Y. 10022 TEL 7583232 

\ 
Serving tee graphic needs of the music industry since 1952. 

Iowa, Saturday was up 15 %; Monday 
was better than usual, up 10%." 

Joe Medwick, vice president of 
marketing for the 40 -store Tower 
Video chain, reports that Tower had a 
big Labor Day weekend -in dramatic 
contrast to the company's generally 
slow August. 

Medwick estimates a 10% chain - 
wide leap in video rentals; even Tow- 
er's Sunset Strip store in Los Ange- 
les, traditionally a bastion of sell - 
through, reflected the rental gains. 

Video rental activity was strong 
for Camelot Enterprises, which has 
full -line video departments in 80 of its 
190 mall units, says Carol Babeli, 

movie buyer for the North Canton, 
Ohio-based chain. 

In terms of sales offered chain - 
wide, music video product stood out. 
"Maybe it's because we're in music, 
but we also promote music video," 
Babeli says. 

Linda Lauer, president of Phoe- 
nix's 22 -store Starlite Video chain, 
says sales helped overcome disap- 
pointing rental activity. 

"Purchase video is up 38% since 
January," Lauer says, "and in our 
three [company -owned] stores it's up 
even more, 42%45 %." 

Videocassette sales gains were 
also surprising for Erol's, the 100- 

store chain based in Springfield, Va., 
according to product manager Joyce 
Bristow. 

"It was above the previous week," 
Bristow says. "I think the reason was 
people were out shopping in gener- 
al." 

Smaller chains enjoyed the week- 
end largesse as well. 

Jim Pierce, president of Duke's 
Video Movies, Etc., in Tucson, says 
the six-store chain was up 20%-25% in 
rentals, with sales up substantially. 

"Multiple rentals helped," he says. 
"People would go for the hits and 
then pick up one or two B titles." 

Kimberly Knodel, assistant gener- 

al manager of the seven -store 1st 
Stop Video chain in Portland, Ore., 
characterizes business during the 
long weekend as "wonderful." While 
sales were fairly low, Knodel says, 
the chain saw a 25% increase in rental 
business: "Friday through Monday, 
we did $17,500 in rentals." 

Among the retailers polled, the 
only company not trumpeting large 
gains was the 45 -store West Coast 
Video chain, based in Philadelphia. 

Steve Goldberg, director of opera- 
tions for West Coast, notes that rent- 
als rose a relatively slender 5% in the 
company's 15 company- operated 
stores and 30 franchise outlets. 

FINANCIALLY SPEAKING 
(Continued from page 86) 

(and pay) the payroll taxes and 
worker's compensation insurance 
costs. In the long run, you'll save 
money and could very well protect 
the band from expensive labor liti- 
gation. And don't overhire. 

Insurance is an area that requires 
careful planning. If your business 
manager or broker doesn't have 
tour insurance expertise, find one 
who does. The insurance company 
will need to know the dates and lo- 
cation of each show, names and jobs 
of all employees, and any unusual 
information about the show -mov- 
ing stages, use of fireworks, etc. - 
so the insurance package can be de- 
signed to cover all contingencies. In- 
surance costs may be up 300% or 
more from a year ago. 

Per diems should be reasonable 

JACKETS 
CUSTOM EMBROIDERED 

We manufacture the finest in the 
music and entertainment industry 
at unbeatable prices. 

S P O R T S W E A R 

(213) 629-2869 

We Challenge 
the Competition 
To Match 
Our Prices 
and Quality! 

and established well in advance of 
the tour. Your CPA can help avoid 
unpleasant tax surprises here. 
Don't guarantee tour bonuses. If 
awarded, they should be based on 
tour profits and performance of 
each person. 

Now that the budget has been 
completed, two other areas remain. 
First, discuss the budget with the 
band. Show them the dollar cost of 
changing lighting at the last min- 
ute, adding to stage or sound equip- 
ment, changing the show by adding 
special effects, and other unplanned 
changes. Get a commitment from 

them to live within the budget. 
Next, figure out where the money 

is going to come from. Using the 
tour schedule and budget, lay out a 
week -by -week cash flow. If you've 
exhausted tour support dollars, you 
may have to meet with your banker 
for financing. Here, you'll need 
your CPA and attorney to work out 
ways to make up the temporary 
shortfall. Dealing with the bank will 
be much easier with all the paper- 
work on hand -guarantee, budget, 
cash flow. 

Finally, during the tour, keep con- 
trol over your costs and make sure 

SOUNDWINGS RECORDS 
(Continued from page 4) 

ny Orchestra, which he will conduct. 
Soundwings is the first audiophile 

label to be distributed by the Welk 
Record Group, headed by Larry 
Welk. The company, part of the 
Lawrence Welk complex of music 
entities, handles independent labels 
as well as its own lines through a 
network of sales representatives. 
National radio promotion is being 
handled by Doc Remer, a veteran 
indie. 

Chris Hamilton, the Welk Organi- 
zation vice president who is the liai- 
son with Soundwings, says that 
CDs are being produced by Daio 
Kosan Co. Ltd. of Japan, while LPs 
and chrome cassettes are being 

manufactured by Electrosound of 
Sun Valley, Calif. 

Williams, one of the most in-de- 
mand composers of film and TV mu- 
sic, is the latest major working mu- 
sician to establish his own label set- 
up. The others include Herb Alpert 
(A &M), Quincy Jones (Qwest), Dave 
Grusin (GRP), and Will Ackerman 
(Windham Hill). 

you're working within budget. 
Catch the problems before they 
catch you. 

Certified Public Accountant John 
LeConte is a senior manager in 
Ernst & Whinney's entertainment 
division. 

AUGUST CERTIFICATIONS 
(Continued from page 3) 

AC /DC's "Who Made Who," At- 
lantic, its 11th. 

Bill Cosby's "Those Of You With 
Or Without Children," Geffen, his 
eighth. 

The Monkees' "Then And 
Now...The Best Of The Monkees," 
Arista, their seventh. 

"The Monkees' Greatest Hits," 
Arista, their sixth. 

Genesis' "Invisible Touch," At- 
lantic, its sixth. 

Midnight Star's "Headlines," So- 
lar, its third. 

Jeffrey Osbourne's "Emotional," 
A &M, his third. 

Wham!'s "Music From The Edge 
Of Heaven," Columbia, its second. 

Anita Baker's "Rapture," Elek- 
tra, her first. 

Andreas Vollenweider's "White 
Winds," C$S Masterworks, his 
first. 

"Ruthless People" soundtrack, 
Epic. 
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VID DEALERS BAND TOGETHER 
(Continued from page 1) 

be holding its first meeting on Sept. 
25. Among its members are Alan 
Caplan, chairman of the Omaha - 
based Applause Video, and Jack 
Messer, of Cincinnati's The Video 
Store chain. 

Rick Russack, owner of the Con- 
cord, Mass. -based Video Revolution 
chain, says, "We were able to nego- 
tiate with several vendors and get 
better pricing, and the co-op being 
used jointly will make much more 
sense in terms of catalog promo- 
tion, newspaper inserts, and things 
that might be too expensive for us 
to take on on our own." Russack is 
leader of the newly formed New En- 
gland buying group. 

Membership in the group has al- 
ready paid off, Russack says. 
"We're saving two to four points" 
on product, he says. Co -op advan- 
tages are also showing up. Last 
year, Russack spent $2,000 moving 
out 4,000 catalogs for his Video Rev- 
olution chain. "This year we'll get 
10,000 catalogs and there will be no 
cost." He says this situation is a re- 
sult of the total purchasing 
strength of the organization. 

Applause's Caplan also sees sav- 
ings in marketing and promotion. 
His chain has scheduled a campaign 
that will require printing of 300,000- 
400,000 fliers. Combining the print- 
ing needs of the group would in- 
crease the print order to 3 million or 
4 million pieces, cutting per -unit 
costs tremendously, Caplan says. 

Says Messer of his group, "It's 
more than just a buying group; it's a 
sharing of ideas and a cutting of 
costs." 

Bill Perault, director of advertis- 
ing for the New England -based Ar- 
tec, says formation of buying 
groups may be especially important 
for independent video specialty re- 
tailers. "The smaller stores really 
don't have much purchasing power 
of their own, and now that the busi- 
ness is shifting from rental to sales, 
they need that buying power.to 
keep their margin." 

Perault says business becomes 
more efficient "if a buying group is 
well- organized, has a central place 
to ship, a central place to bill to, and 
you're dealing with one person who 
is organizing the buying group." 
Therefore, he says, "We can offer a 
better discount. Then [retailers] can 
start competing with the chain 
stores." 

Both the New England buying 
group and the AVA have central- 
ized locations. Caplan and Messer 
say the details of their group's oper- 
ation will be determined at a Sept. 
25 meeting. 

The AVA has offered its member 
dealers discounts to regional dis- 
tributors for several years. The 
company's new program, titled 
"Guaranteed Movie Sell- Through" 
(GMS), gives dealers 100% stock bal- 
ancing after 90 days if they buy a 
minimum of 90 pieces. John Power, 

head of the AVA, says GMS is a tool 
to help dealers boost their greatest 
strength: the depth of their librar- 
ies. The GMS program will concen- 
trate on nontheatrical product, with 
special attention paid to children's 
product, Power says. 

Power says that because most of 
the stores he supplies are rental -ori- 
ented, his group attempts to get ti- 
tles to them quickly- shaving a few 

dollars off the purchase price is less 
important. "When street date hits, 
they've got to have it that day. And 
one day earlier than the competition 
can mean quite a lot of money in the 
cash register." 

For Russack's New England 
group, lower pricing is the goal. "It 
may cost us a day, but it won't cost 
us any more than that," he says. "I 
don't think it's critical to the cus- 

tomer to get the movie on a Wednes- 
day or a Thursday." 

The toughest task facing many 
buying groups may be demonstrat- 
ing their financial and political legit- 
imacy to distributors. Wholesaling 
executives say distributors are 
afraid of getting caught with unse- 
cured debts. But if it means more 
business, distributors say they are 
willing to deal. 

RADIO '86 CONVENTION 
(Continued from page 1) 

and exhibit space (20,600 square 
feet). 

Added to the 80 workshops and 
seminars are new panels on the ef- 
fects of the new tax reform bill on 
broadcast properties and a college 
radio roundtable. An expanded 
number of engineering sessions 
will also add a more full- service 
tone to the convention. Other ses- 
sions will deal with management, 
programming, sales, promotion, 
and research. 

Total attendance is projected at 
5,000- 6,000 -about the same num- 
ber that attended last year's event 
in Dallas. An after -convention sur- 
vey last year helped staffers tar- 
get potential trouble spots for this 
year's convention; although Radio 
'85 generally received good marks, 
there were calls for better session 
planning and scheduling and for 

more nonpanel time to investigate 
products and services offered by 
exhibitors. 

David Parnigoni, NAB's senior 
vice president for radio, says the 
focus of this year's convention - 
the first since the trade group's 
unification with the rival NRBA- 
will be on tax reform and the re- 
cently revitalized interest in AM 
radio. 

The largest number of sessions, 
as in previous years, will deal with 
programming concerns. A total of 
20 sessions and 10 format rooms 
will address programming. 

Government and private busi- 
ness sector guests at Radio '86 in- 
clude FCC commissioner Patricia 
Diaz Dennis and mass media bu- 
reau chief Jim McKinney; keynote 
speaker John Naisbitt, author of 
the best -selling "Megatrends "; 

and a number of investment ana- 
lysts, rep firm executives, and net- 
work leaders. U.S. Reps. Wayne 
Dowdy, D- Minn.; Bob Livingston, 
R -La.; and Billy Tauzin, D -La. will 
take part in a Saturday (13) session 
on negative political ads in Con- 
gressional campaigns. 

Los Angeles radio personality 
Gary Owens will receive this 
year's Radio Award during the 
Friday (12) luncheon, and the late 
music radio pioneer William B. 
Williams will also be honored. 

Entertainment for Radio '86 will 
be provided by singer Joe Cocker 
and jazz clarinetist Pete Fountain. 
Cocker will be featured at the Sat- 
urday closing dinner, sponsored by 
Westwood One; Fountain will per- 
form following the evening recep- 
tion Thursday (11). 

SUPERSTAR VIDCLIP BUDGETS 
(Continued from page 1) 

refuse to indicate whether the big - 
budget superstar clips are being 
funded at the expense of new, de- 
veloping artists. 

The average music video budget 
for an established artist runs from 
$35,000 to $75,000. Bigger stars of- 
ten feel they rate a splashier pro- 
duction and spend more (clip costs 
are generally shared in varying de- 
grees by the artist involved and 
the label). 

Among those who seem to be 
greatly exceeding the norm is 
Cyndi Lauper, whose elaborately 

stylized new video for the first sin- 
gle from her Epic /Portrait release 
"True Colors" reportedly cost in 
the neighborhood of $250,000. 
Lauper's career -making "Girls 
Just Want To Have Fun" clip was 
brought in for $35,000 in 1983. 

Another clip reportedly in the 
$250,000 range is Huey Lewis & 
the News' "Stuck With You," 
which was filmed on location on a 
secluded island in the Bahamas, a 
far cry from the Venice Beach lo- 
cale employed in the group's "If 
This Is It" video. 

As for Journey, the band is com- 
pleting a performance clip for its 
single "Girl Can't Help It," which 
entered Billboard's chart at No. 79 
last week. The budget for the vid- 
eo -which was compiled from foot- 
age shot during a live date this 
summer -is about $150,000, on the 
high side for a concert clip. 

Journey manager Herbie Her- 
bert has said that conceptual clips 
were not necessary to promote the 
band's "Raised On Radio" album 
(Billboard, April 26). The decision 
to release a live clip for the third 

single comes after less than thrill- 
ing sales and radio airplay for the 
album's initial releases. 

Among other superstar artists 
with new big- budget clips are Billy 
Joel and Tina Turner, but no pre- 
cise figures are available. 

Another expensive project is 
Don Johnson's new one -hour con- 
ceptual video, reportedly budgeted 
at close to $2 million, a hefty sum 
for an unproven music artist, even 
if he is a television star. The bud- 
get vastly exceeds the $250,000- 
$400,000 usually spent on one -hour 

COUNTERFEITING ON THE RISE IN MALAYSIA 
(Continued from page 3) 

because the affected parties are 
also consumers of legitimate prod- 
uct and they are being cheated." 

Actions planned include a month- 
long radio advertising campaign, 
the use of security stickers on all 
product, embossed WCI trademarks 
on cassette casings and WEA logos 
on leader tapes, and the inclusion of 
a guarantee card within the inlay 
card. 

Most other record companies are 
in the process of initiating similar 
campaigns in Malaysia in alliance 
with IFPI. Despite the additional 
costs, Zitter claims that the long- 
term benefits will justify the effort 
and expense. 

Malaysia's copyright law pro- 
vides protection for musical works 
but not for sound recordings. For- 
eign works released here within 30 
days of first publication in the coun- 
try of origin are afforded protection 
provided the local licensee can sup- 
ply documentary evidence, but the 
red tape and limited time -frame in- 
volved in filing charges have made 
many cases worthless. 

"We have made some headway 
with the local government authori- 
ties in revising the existing copy- 
right act and imposing heavier pen- 
alties," says IFPI's Cha Tong, "but 
that is only so far as piracy is con- 
cerned. Counterfeiting is a new 
situation." 

IFPI lawyers have also turned to 
Anton Piller orders, a device suc- 
cessfully used in British antipiracy 
actions, in a bid to dispense with po- 
lice involvement in raids on suspect- 
ed pirates and counterfeiters. 
Granted ex parte by the High Court 
here, these civil writs allow their 
holder to search suspect premises 
and seize incriminating materials 
without the presence of police offi- 
cers. However, only civil suits can 
be brought against offenders. 

"Unfortunately," says Cha Tong, 
"we cannot treat cases under this 
order as criminal offenses, though 
offenders will be required under 
pain of contempt to surrender all 
documents and other information 
relating to the quantity, cost, and 
source of the illegal goods." 

Despite the anticounterfeiting 
push, there are fears here that the 
problem will worsen. Says T. 
Renganathan, PolyGram product 
manager: "At the moment there is 
little counterfeiting of international 
product, but there is really nothing 

to stop that happening. 
"While better sales can be ac- 

counted for domestic acts, these 
counterfeiters may find they do just 
as well with international super- 
stars, and that's when the problem 
will really start to escalate." 

FILIPINO PIRATE SENTENCED 
(Continued from page 3) 

legal protection available being 
given to local artists. However, 
we're delighted with the Chan de- 
cision, as there are a number of 
similar cases pending and a strong 
precedent has been set." 

Unlike most Asian cities, Manila 
has few pirated cassettes on public 
display. Legitimate releases are 
well- distributed and predominate 
in shops and markets. 

PARI has an active and effec- 
tive antipiracy committee, the 
members of which can be subject 
to harassment. The committee's 
action officer, J.C. Saklov, has re- 
portedly received violent threats 

and has even been sued by a law- 
yer representing pirate interests. 

"The pirates are more organized 
than ever before," says WEA's 
Chiaying. "They are now syndicat- 
ed. Once a pirate in the Philippines 
would do everything himself. He 
went to the printing press, ar- 
ranged the duplication, distributed 
to shops. But now it's split. There 
are people who specialize in mak- 
ing inlay cards, others who just do 
the marketing, some who make the 
copies. 

"When we raided various per- 
sons, we found they were de- 
fended by the same lawyer." 

longform music productions. 
The Johnson longform is ulti- 

mately intended for home video re- 
lease and cablecast. CBS would 
not comment on talks it is report- 
edly holding with home video dis- 
tributors and cable channels. 

What's behind the outsize bud- 
gets? 

Says one label executive simply: 
"When an artist is big enough, 
they get what they want. There's 
more than a little vanity involved 
in these cases." 

TIRED OF 
ROLLING STONE? 

Rock & Roll Confidential not only 
reports the news but helps to 
make it. Edited by Dave Marsh, 
RRC is an outrageous but accurate 
8 page monthly newsletter that 
isn't afraid to tackle subjects from 
payola to record piracy. But we 
know our music too. KKC was 
months ahead in getting behind 
records ranging from Tina's "Lets 
Stay Together" to Don Henley's 
Building the Perfect Beast. 

"Avidly read by industry insiders" 
-Los Angeles Times 

Send $18 U.S. Funds ($25 foreign) 
for a one year subscription to 
KKC, Dept. BB, Box 1073, 
Maywood, NJ 07607. 

NAME 

ADDRESS 

CITY 

STATE 
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Rockin' America. Guadalcanal Diary is greeted by Elektra Records executives 
backstage following the group's recent performance in New York. Pictured, from 
left, are band members Rhett Crowe, Murray Attaway, and John Poe; a &r 
executives Howard Thompson and Kevin Patrick; and band member Murray 
Attaway. The group is in the midst of an extensive American club tour, which is 
slated to run through October. 

Pacific Arts To launch 
á3.95 Video Magazine 

BY CHRIS MORRIS 

LAS VEGAS Pacific Arts Video, the 
Los Angeles -based home video inde- 
pendent, will launch the first monthly 
advertiser -supported two-hour video 
magazine in January; each "issue" 
will sell for $3.95. 

The promotion of the VHS -only 
program, called "Overview," will be- 
gin in November, when Pacific Arts 
mounts a $5 million advertising cam - 
paign. 

The production cost of each month- 
ly program is budgeted at between 
$300,000-$500,000. The hefty produc- 
tion expense and rock- bottom retail 
price of the "Overview" cassette 
have sparked speculation of a behind - 
the- scenes partnership between Pa- 
cific Arts and a corporate sponsor. 

During a press conference an- 
nouncing the venture at the Video 
Software Dealers Assn. convention 
here in August, Pacific Arts founder - 
owner Michael Nesmith declined to 
identify his silent partner. However, 
one source indicates that discussions 
have taken place with the Coca -Cola 
Co. 

"Overview" is styled as a monthly 
guide to home video releases. Regu- 
lar participants will include Washing- 
ton Post television writer Tom 
Shales, who will critique new films on 
video; Los Angeles DJ Deirdre 
O'Donoghue, who will cover music 
video; and L.A. Weekly staffer Mi- 
chael Dare, who will contribute an 
offbeat tour of left -field video pro- 
gramming, called The Bottom Shelf. 

Other "Overview" features include 
reviews of children's videos (with 
third -graders commenting on current 
releases), a semiregular technology 
segment, an interview piece titled Ce- 
lebrity Rohrshach, a continuing ad- 
venture serial tentatively called Kitty 
Hoy, and a complete print -out catalog 
of the month's videocassette re- 
leases. 

According to Nesmith, video spe- 
cialty stores will be the initial target 
for "Overview," though mass mer- 
chants and newsstands are likely to 
be brought on board later. 

"Overview" will be sold to retailers 
in 24-count prepacks only; they con- 
vert into 10- by 13 -inch counter 
browsers for ready sell- through. 

Nesmith said that "Overview" will 
be modeled after Esquire. Pacific 
Arts will initially distribute 200,000 
cassettes a month. 

"If it works, we'll branch out with 
other kinds of video publishing -a 
sports magazine, a women's maga- 
zine, a comedy magazine," Nesmith 
said. 

The ratio of programming to ad- 
vertising will be 9 -1, according to 
Nesmith, putting the ad total in a 
two-hour show at 12 minutes. 

"At first, the advertisers will be 
mainstream, P &G types -Jiffy, Win- 
dex, etc.," Nesmith said. "Later, we 
would expect the Hitachis, the Tech- 
nics, and the Scotch tape people grav- 
itating toward it. And they will proba- 
bly take the shape of info-commer- 
cials." 

Among programming ideas being 
floated, says Michael Kaplan, senior 
editor, are a letters section, composed 
of home -taped pieces by viewers 
(staged letter readings are already 
set to appear), and a competition 
styled after New York magazine's 
monthly back-of-the-book contests. 

Assistance in preparing this story 
provided by Jim McCullaugh. 

INSI )E1 
THE BUYOUT PERMUTATIONS surrounding GE's 
now -taken- for -granted intentions to spin off the RCA/ 
Ariola Records unit of its recently acquired RCA Corp. 
are many -yet, at presstime, still speculative. There's 
Clive Davis and Alan Hirshfield (Davis's onetime boss 
at Columbia Pictures Industries), or the trio of Davis, 
Hirshfield, and Elliot Goldman. Or a team with suit- 
able financial resources headed by Goldman. MCA Inc. 
remains a strong contender, but said to have a weaken- 
ing position, ironically, is Bertelsmann, the huge Ger- 
man publishing empire that owns 25% of the label in the 
U.S. Quickly scotched last week was a reported attempt 
by Ted Turner to move in. Whatever the combination of 
buyers, figures of around $600 million are used to mea- 
sure the label's worth. With new owners, one immediate 
boost in profitability for the marginally profitable label 
will have less to do with chart success than, sadly, with 
deep cutbacks in personnel. 

GRP SAYS YES TO DAT: Despite major labels' opposi- 
tion, at least for now, to Digital Audio Tape, Dave 
Grusin and Larry Rosen of GRP Records are gung -ho 
to market at least a half dozen DAT tapes of GRP best- 
sellers when initial DAT hardware starts to roll out 
sometime next year. The company, in fact, had previ- 
ously made a sampler tape for a JVC DAT prototype 
that was quietly demonstrated at the Summer CES in 
June. GRP, which boasts careful attention to sound, 
hopped on the compact disk bandwagon quickly, pro- 
ducing some of the configuration's best -selling titles. 

SINATRA ON CD: Frank Sinatra, with compact disk 
royalty problems apparently resolved, is making his de- 
but next month on CD via the release of nine of his Re- 
prise albums by WEA. So promises Allen Perper, 
WEA's director of product marketing. Titles include 
such classics as "September Of My Years," "It Might 
As Well Be Swing," "A Man And His Music" (two CDs), 
"Ole Blue Eyes Is Back" and "Strangers In The Night." 
Capitol and Columbia, the two other labels with heavy 
Sinatra catalogs, don't plan any Sinatra CDs at the mo- 
ment, although the latter is readying a major retrospec- 
tive of its Sinatra sessions from the late '40s and early 
'50s. 

THE CALIFORNIA STATE LEGISLATURE has 
passed an amended version of a bill that provides record 
labels with new powers to extend and renegotiate artist 
contracts. The most controversial portion of the bill, S. 
469, which would have allowed labels to renegotiate or 
extend recording contracts for an additional seven -year 
term three years into the initial contract, was dropped. 
But opponents, who hope for a veto by Gov. George 
Deukmejian, say a stronger amendment on damages 
still allows tacking of consecutive contracts. 

ON A FIRST -NAME BASIS: Track was referring to 
Atlantic Records senior VP and West Coast GM Paul 
Cooper, not the same label's New York -based Perry 
Cooper, in a report last week on the boxoffice success 
of "Stand By Me," the soundtrack of which is on Atlan- 
tic ... Rick Bleiweiss, the industry marketing/promo- 
tion veteran who set up his Great American Machine 
Inc. marketing company in Great Neck, N.Y., a year 

ago, has already fashioned marketing strategies for 
such artists and labels as Run -DMC, Telarc, Kool & 
the Gang, Moss Music Group, and Alpha Centauri 
Records. Bleiweiss also owns Broadway Lights, a com- 
pany that offers people a chance to get their messages 
in lights on Broadway on the computerized Spectacolor 
sign in Times Square ... John Farr, who recently left 
as chief of Target's Jetco unit, has joined Des Moines- 
based vid distrib Commtron as national sales veep. 

ADULTS AT CHILD'S PLAY: A survey of more than 
4,000 Walt Disney World visitors found adult contem- 
porary to be their favorite form of music. Confronted 
with five choices based on Billboard's music classifica- 
tions, 44% of those surveyed named AC as their top 
choice. Country music finished second with 21 %, while 
the classics were third with 16%. The poll, a daily activi- 
ty at Epcot Center's Electronic Forum conducted in as- 
sociation with the market research firm of ASK Asso- 
ciates, had a sampling size of 4,418 adults and was tak- 
en July 10-24. 

ON BOTH SIDES OF AN ISSUE: MCA Records has 
marketed a cassette that contains a full album on one 
side and a repeat of its eight songs on the other. Making 
its album debut under such interesting circumstances is 
Broken Homes, a four -man group based in L.A. and 
produced by Jeff Eyrich ... Speaking of MCA, its 
Nashville division has dropped Barbara Mandrell, Mac 
Davis, and Roger Miller. 

SIGNING ON: RCA /Ariola's jazz /new age logo, No- 
vus, has inked and recorded pianists Liz Story and 
Adam Makowicz and saxophonist James Moody, with 
albums due for release later this year. Label executive 
producer Steve Backer supervised the sessions. 

WHO REALLY fills out those Arbitron diaries that 
most radio stations live and die by? Coleman Research 
chief Jon Coleman will answer that question and oth- 
ers Thursday (11) during the Radio '86 convention in 
New Orleans, revealing the results of a study on the be- 
havior and attitudes of diary keepers. The session 
starts at 10:30 a.m. at the Meridien Hotel. 

THE VSDA /NARM TIE is seen coalescing again with 
the rumored appointment of NARM board member 
Noel Gimbel of Sound Video Unlimited to fill the 
VSDA slot of appointee Bill Golden of Record Bar, 
which has little video involvement following its recent 
sale of Licorice Pizza. The move follows the surprise 
elevation by VSDA directors in Las Vegas of another 
NARM appointee, Lou Fogelman of Music Plus, to 
VP. The word seeping out is that the well -liked Fogel- 
man gained votes when it leaked that VP candidate Jim 
George of San Francisco Home Video is now a consul- 
tant at National Video. Board concern over a NARM 
appointee never elected by VSDA members advancing 
to the top post was squelched during the officer elec- 
tion, insiders say. New VSDA chief Arthur Morowitz 
of Video Shack /Metro Distributing /A &H Sales told 
the new board that the VP slot is no automatic step to 
the presidency. Edited By IRV LICHTMAN 

Stiff Records' Parent Company 55.2 Million In Debt 
BY PETER JONES 

LONDON Elcotgrange, the par- 
ent company of Stiff Records, has 
debts of more than 3.5 million 
pounds (some $5.2 million), it was 
revealed at a meeting of creditors 
here last week. 

A new company, Stiff Records 
Ltd., has been set up to keep the 
record operation running. The 
group Dr. Feelgood has signed the 
initial deal with the label; "Don't 
Wait Up," the band's first single in 
two years, was released Aug. 18. 

At the creditors' meeting, Stiff 
chief Dave Robinson and his finan- 
cial team urged the creditors to 
stick with the new company and 
not press for liquidation. But no 
firm proposals for settling the 
massive debts emerged. There are 

some 300 names on the list of 
creditors. 

Rumors of financial problems at 
Elcotgrange /Stiff have developed 
rapidly over the past year. In July, 
a transfer of assets from Elcot- 
grange into Stiff Records Ltd. was 
hurried through to allow the Stiff 
logo to continue. 

Island Records, which helped 
Stiff through troubled times in 
1984, is high on the list of credi- 
tors, owed some $1.125 million. 
The Mechanical Copyright Protec- 
tion Society (MCPS) is owed ap- 
proximately $330,000. 

As Stiff Records Ltd. started op- 
erations, assurance was given by 
EMI that the label's product would 
continue to be available under 
their pressing and distribution 
pact. 

Just a few weeks ago, Robinson 
insisted: "There's nothing to wor- 
ry about." And Stiff accountants 
wrote to creditors inviting them to 
submit details of debts and promis- 
ing a clear picture of Elcotgrange 
finances. 

The final paragraph of that let- 
ter advised creditors against tak- 
ing legal action against Elcot- 
grange, because litigation could 
result in the label's main asset, its 
artist contracts, reverting to the 
artists and managements "so that 
nobody will get anything." 

Last August, Stiff Records split 
from its trading partner Island. 
Robinson, who had been managing 
director of both companies since 
early 1984, relinquished his Island 
role, planning instead to concen- 
trate all his energies on Stiff, 

which he co- founded in 1976. 
Island and Stiff had joined 

forces in early 1984, after talks be- 
tween Robinson and Island chief 
Chris Blackwell. It was not, they 
insisted, an amalgamation. 

"Island has a lot of resources we 
don't have," Robinson said then. 
"It's getting harder and harder to 
operate in the music business to- 
day. Acts get an offer from you, 
then go to Richard Branson at Vir- 
gin to top it. 

"We've been unable to match 
the offers being made. Now we're 
setting up the alternative Virgin. 
We'll have two separate compa- 
nies, which will be even better 
than they are now." 
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ON WARNER BROS RECORDS, CASSETTES AND COMPACT DISCS .: 1986 WARNER BROS. RECORDS INC. ALBUM AVAILABLE SEPTEMBER 15TH. COMPACT DISC AVAILABLE SOON. - » 

www.americanradiohistory.com

www.americanradiohistory.com

