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New Superstar Videoclips
Defy The Budget Cutters

BY STEVEN DUPLER

NEW YORK If record labels are
making good on their pledge to
chop videoclip budgets (Billboard,
April 19), superstar acts are appar-
ently impervious to the axe: A slew
of new albums by multiplatinum
artists is being supported by video-
clips with unprecedented budgets.

Even Journey, which eschewed
clips in favor of other promotional
vehicles for the initial two singles

Radio '86 Sets
Sights On Top
Gathering Yet

BY BILL HOLLAND

WASHINGTON A year’s worth
of hard work and careful planning
by the National Assn. of Broad-
casters (NAB) and the National
Radio Broadcasters Assn. (NRBA)
has paid off: Radio '86, the annual
radic-only meet, convening
Wednesday through Saturday (10-
13) in New Orleans, could prove to
be the biggest such gathering to
date.

Located at the New Orleans
Convention Center, within walking
distance of the eight Radio '86 ho-
tels, the convention already re-
ports all-time highs for exhibitors
(95), hospitality suites (also 95),

(Continued on page 93)
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off its current album, is throwing
its hat into the superbudget-video
arena.

Priciest among the fall clip crop
appears to be Lionel Richie’s
“Dancing On The Ceiling,” a pro-
duction extravaganza that called
upon the talents of Hollywood di-
rector Stanley Donen and used al-
most 100 extras. The clip is said to
have cost in the neighborhood of
$500,000—perhaps the most expen-
sive shortform music production
ever.

Although labels decline to com-
ment, the megabudget clips seem
to indicate continuing faith in the
promotional power of video de-
spite reports earlier in the year
that the record companies are re-
evaluating video’s role. The labels

(Continued on page 93)

Buying Groups Provide Purchasing Power

VID DEALERS BAND TOGETHER

BY TONY SEIDEMAN

NEW YORK Facing increasing
competition from mass merchandis-
ers and their growing sell-through
market, many video retailers are
barding together into buying
groaps to develop purchasing mus-
cle and share marketing experience.

“It's happening. We're being ap-
proached,” says Brian Woods, vice
president of sales and marketing at
Nashville-based distributor Ingram
Video.

Three groups are either in opera-
tion or moving toward it:

e The American Video Assn.
(AVA), a 2,000-member hardware
retail organization, has just made
its largest move to date into video
software, establishing a 100% stock-
balancing program for nontheatri-

ADVERTISEMENTS

cal product.

e Several New England-based
video specialty dealers have com-
bined their resources to get better
deals on product prices and co-op
money, with four dealers that repre-

sent 11 stores forming the nucleus
of an orpanization they plan to ex-
pand in 1987.
e A group of retailers represent-
ing about 150 stores nationwide will
(Continued on page 93)

Lahor Day Works For Video

Weekend Rentals, Sales Rise

This stery prepared by Chris
Morris and Earl Paige.

LOS ANGELES Video retailers
across the country report that rentals
boomed and sell-through showed sig-
nificant gains during the Labor Day
weekend.

“Our newer store owners think it's
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PHANTOM, ROCKER & SLICK are what rock’r'roll is all about.
Hard driving, brash and uncompromising, the tri> is back with
their second EMI America album COVER GIRL (ST 17229)
featuring a scorching version of *'Long Cool Weman In A B ack
Dress.” Produced by Pete Solley. Ships Septeraber 19th.

10 NEW SONGS

THE NEXT
BIG THING

HOT SUMMER

1

“THE DOCTOR" IS IN! With 2 platinum a1d 3 gold records,
Cheap Trick continue the tradition >f aggressive pop on their
new album, “The Doctor”—with standou: tracks like “KISS ME
RED,” " T'S UP TO YOU” and “TAKE ME TO THE TOP.”
“THE DOCTOR" (FE 40405). CHEAP TRICK. They make house

calls, on Epic Records, Cassettes and Compact Discs!

Christmas already,” says Gary Van-
derwell, president of the 49-store Dis-
count Video chain in Detroit. “We
were up 25% in total volume com-
pared tc any other given weekend,
and up &% compared to, say, a July 4
or Memenial Day weekend.”

Action for Discount Video was
heavily rental-oriented, with A titles
renting out completely. “I came in
and looked at the shelves, and older A

(Continued on page 92)

Hot Product,
Weather Boost
Music Sales

BY GEOFF MAYFIELD

NEW YORK Thanks to another
fresh round of hit product and pock-
ets of miny weather, many music
retailers say they enjoyed brisk
business over the Labor Day
weekend.

Huey Lewis & the News led the
new releases, according to dealers,
an expected burst considering the
multipltinum success of their last
Chrysalis album, “Sports,” and the
popularity of the group’s singles
from 14985's MCA “Back To The Fu-

(Continued on page 92)
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Goshy, Monkees Mine August Gold
Year’s Certifications Off Slightly

BY PAUL GREIN

LOS ANGELES Two long-dor-
mant recording acts who hadn't
landed gold albums since 1968 made
it back to the winner’s circle in Au-
gust.

Bill Cosby’s debut release for
Geffen Records, ‘“Those Of You
With Or Without Children,” became
his first gold album since ‘200
M.P.H.”’; the Monkees’ Arista re-
leases “‘Greatest Hits”’ and ‘“Then
And Now" became their first since
“The Birds, The Bees & The Mon-

kees.”

Arista first released the Mon-
kees’ “Greatest Hits” 10 years ago,
prompting a miniresurgence of the
group’s popularity. But that was
dwarfed by this summer’s revival,
which has once again made the
group a hot item.

The success of Cosby’s album is
linked to his blockbuster NBC-TV
series. Cosby is the most popular
comedy artist in recording history:
His first seven comedy albums for
Warner Bros. were certified gold.

The Recording Industry Assn. of
America (RIAA) certified two plati-

num albums in August, bringing
the year-to-date total to 43. The
RIAA certified 11 gold albums, up-
ping the year-to-date figure to 87.
Both categories are down slightly
from last year at this time, when
there were 45 platinum and 90 gold
albums.

Genesis’ “Invisible Touch” was
certified gold and platnium simulta-
neously in August. It's the band’s
sixth straight gold album and its
third in a row to go platinum. For-
mer band member Peter Gabriel
also went platinum, with his Geffen
debut, “So.”

Alabama’s 1980 RCA debut al-
bum, “My Home's In Alabama,”
was certified double platinum in Au-
gust. It's the band’s fifth album to
top the 2-million-unit sales plateau.

Heart’s self-titled 1985 debut Cap-
itol album was certified quadruple
platinum in August. The steady-sell-
ing title has now tied the 4-million-
unit sales level that was quickly at-
tained by the “Miami Vice” sound-
track, its chief competitor on the
Top Pop Albums chart last winter.

AC/DC’s “Who Made Who” was
certified gold in August, becoming

the band’s 11th consecutive gold al-
bum. That’s its entire output on At-
lantic, discounting 1984’s “’74 Jail-
break,” a minialbum release of ear-
ly recordings. :

Andreas Vollenweider notched
his first gold album with ‘“White
Winds.” The CBS Masterworks art-
ist is the second new age performer
to land a gold album, following
Windham Hill’'s George Winston.

Two veteran black artists earned
their third consecutive gold albums
in August. Midnight Star scored
with ‘‘Headlines’’; Jeffrey Os-
bourne hit with “Emotional.”

Here’s the complete list of Au-
gust certifications.

Multiplatinum Albums
‘“Heart,” Capitol, 4 million.
Alabama’s “My Home’s In Ala-

bama,” RCA, 2 million.
Janet Jackson’s ‘‘Control,”
A&M, 2 million.
Platinum Albums
Genesis’ “Invisible Touch,” At-
lantic, its third.
Peter Gabriel’s “So,” Geffen, his
first. '
Gold Albums
(Continued on page 92)

IFPI Fears Major Outbreak

Counterfeiting On The Rise In Malaysia

BY CHRISTIE LEO

KUALA LUMPUR The discovery
of counterfeit recordings in a recent
raid by IFPI investigators here has
raised fears that Malaysia could
soon face a second scourge along-
side its already rampant piracy.

“This is certainly a more damag-
ing and threatening situation,” says
Kassin Cha Tong, the international
label group’s deputy regional direc-
tor for the Asia/Pacific area. “We
now have both piracy and counter-
feiting to contend with, either of
which could destroy the legitimate
record industry here.”

IFPI officials say they believe
many pirates may be switching to
counterfeiting because of the indus-
try’s aggressive attack on piracy.
Despite a backlog of pending court
cases, numerous raids have been
carried out around the country in
the last three months in a concerted
effort to contain the problem. Nev-
ertheless, illegal product is still esti-
mated to account for some 60% of
the total market for prerecorded
music.

Counterfeit activity was said to
have first come to light with the re-
lease of USA For Africa’s “We Are
The World” cassette in April 1985.
Subsequent below-par sales of ma-
jor releases aroused record compa-
ny suspicions.

Says Gunter Zitter, WEA manag-
ing director: “It seemed too much of
a coincidence when three of our
best-selling domestic releases,
which the retailers claimed were
selling well, stopped short at 24,000
units with no repeat orders. This is
highly irregular given the track rec-
ords of the artists involved. When
we made surprise checks at a num-
ber of retail cutlets, we found coun-
terfeit copies.”

Zitter says that the surface noise
on the alleged fakes suggests they
were recorded by album transfer.

Counterfeiters, he adds, have gone
so far as to duplicate WEA’s securi-
ty labels in addition to price stickers
and casings. In an effort to combat
the practice, WEA has provided all
retailers with so-called verifiers,
torchlike instruments that show up
the luminous watermark on securi-
ty stickers.

So far, counterfeiting appears
largely confined to domestic prod-
uct. Items seized in the IFPI raid
came from CBS, PolyGram, and
WEA, but the latter, with the great-

est number of local acts, seems to
be the worst hit. The company now
plans to spearhead a public aware-
ness campaign against illegal
product.

“We want to be involved in gar-
nering support from the govern-
ment and the public in taking action
against these thieves,” says Zitter.
“Unlike piracy, where consumers
know what they are getting for
their money, counterfeit product
poses an entirely different problem

(Continued on page 93)

Filipino Pirate Sentenced
To 11 1/2 Years In Prison

BY GLENN A. BAKER

MANILA Beleaguered Asian rec-
ord industry leaders are jubilant
following a landmark musie piracy
case in the Philippines, in which a
Manila record store owner was
sentenced to a prison term of 11V,
years. The sentence came more
than six years after police seized a
quantity of illegal cassettes by lo-
cal stars Freddie Aguliar and Eva
Eugenio.

In the Manila Regional Trial
Court, Judge Zosimo Z. Angeles
sentenced businessman Mariano
Chan to 23 consecutive jail terms
of six months and one day, plus
damages of the piso equivalent of
$2,500 to each complainant.

Daniel Olivares, president of the
Philippines Assn. of Record Indus-
tries (PARI), used the widely re-
ported sentence to warn other pi-
rates that they would be pursued
and charged under Presidential
Decree No. 1988, which prescribes
a fine of up to $5,000 and a manda-
tory prison term of up to one year
for every infringement.

“Producers of Filipino songs can
now heave a sigh of relief,” says
Olivares.

The relief for international copy-
right owners is not quite so dra-
matic, as underlined by the case of
a second record store owner. The
retailer, Susan Salonga Escano,
was found guilty of “unfair com-
petition” for pirating Beatles re-
cordings, but ordered to pay only
$60 in damages to PARI.

The common court decision will
stand until a new procedure for
the adequate registration of for-
eign copyrights is implemented.
As it stands in this country, where
pirate tapes are estimated to ac-
count for 40% of all sales (as com-
pared with 95% in Thailand and
100% in Indonesia), international
repertoire has virtually no protec-
tion from piracy.

“Our courts are much more con-
cerned with the piracy of Filipino
songs,’”’ concedes WEA general
manager Ramon Chiaying. “The
failure to register many copy-
rights has resulted in most of the

(Continued on page 93)
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‘Philly Sound’ Returns To Charts
PIR Back On The Scene Via Manhattan

BY NELSON GEORGE

PHILADELPHIA A year after
signing a distribution agreement
with Capitol/EMI through its Man-
hattan label, Philadelphia Interna-
tional Records (PIR)—the label that
helped move black music into the
pop mainstream in the '70s—is re-
emerging as an industry force.

Ten years ago, the label, founded
by Leon Huff and Kenny Gamble
and distributed by CBS, was a domi-
nant force. It had a string of hit sin-
gles, by such acts as Harold Melvin
& the Bluenotes (“Wake Up Every-
body”’) and the O'Jays (“I Love Mu-
sic,” “Livin’ For the Weekend”),
that made the ‘“Philly sound”’
legendary.

PIR scaled down its operations in
the late '70s and by the early '80s
had begun to get rid of artists, writ-
ers, and producers. The company
did, however, keep the Mighty
Three publishing company, owned
by Gamble, Huff, and Thom Bell.

Blazing the comeback trail for the
label now is Shirley Jones’ “Do You
Get Enough Love,” a recent No. 1
black single written by longtime
Philadelphia music figure Bunny
Sigler and co-produced by Sigler
and Gamble. And initial reaction to
Phyllis Hyman’s “Old Friend,” writ-
ten by Linda Creed and produced by
Thom Bell, has been exceptional.

“It’s the same basic formula we
had when we started at CBS,” says
Gamble of the company’s new start.
‘““There is more pressure on us
working in the structure of these
major companies, because their

first priority is Capitol and EMI. So
we have to push to make our pres-
ence felt in the system. We work
harder in the studio to get our rec-
ords to sound a certain way, and
then we have to really rely on our
relationship with people from
around the country.”

Gamble says negotiations with
the Capitol family began before the
founding of Manhattan Records.
“We first started talking to [EMI

Music worldwide chief] Bhaskar
Menon. One of the things we looked
at is that it’s an international com-
pany. Most other companies had a
lot of other black music, and this
was a company that didn’t. There
was a hole we thought we could
fill.”

PIR plans to utilize in-house staff
writers and producers on its upcom-
ing releases. In its heyday, the com-

(Continued on page 87)

Soundwings Takes Flight

Patrick Williams At The Helm

BY IRV LICHTMAN

NEW YORK Composer/conduc-
tor/record producer Patrick Wil-
liams has established Soundwings
Records, which will produce a line
of digital-only sessions.

The label’s first three albums re-
flect Williams’ intention to focus on
sounds that combine elements of
jazz, classical, and pop.

Soundwings, based in Santa Mon-
ica, is being distributed in the U.S.
and Canada by the Welk Record
Group. Foreign licensees are now
being lined up.

Two of Soundwings’ first re-
leases feature jazz trombonist Bill
Watrous, backed by an orchestra
led by Williams, and saxophonist
Tom Scott. The third is “Gulliver,”
an adaptation of “Gulliver’s Trav-
els’”’ by comedy writer Larry
Gelbart, with a symphonic score by

New U.S. Division

Williams performed by the Royal
Philharmonic Orchestra. Sir John
Gielgud narrates the recorded ver-
sion of the work, which will be pre-
miered Oct. 10 at Yale Univ. with
Tony Randall narrating.

The CD version of the Bill
Watrous album, “Someplace Else,”
contains a song not offered on the
LP.

Future product now in production
includes sessions by flutist Hubert
Laws, arranged and produced by
Williams; a big band date led by Wil-
liams, to be produced in New York
by Phil Ramone; and a concept al-
bum by vocalist Ronee Martin,
heard on the Tom Scott album “One
Night/One Day.”

Williams has also booked Carne-
gie Hall for a March 23 concert fea-
turing jazz and classical artists
playing with the American Sympho-

(Continued on page 92)

Sonotone Pursues Latin-Dance Grossover

BY ENRIQUE FERNANDEZ

NEW YORK Sonotone Music, a rel-
atively new label in the U.S. Latin
market (see Notas, page 39), has a
hook for its prospective artists that
until now only the majors could offer:
American dance music crossover.
This summer, Sonotone, which is
linked to Venezuela’s Sonografica,
opened its own American dance mu-
sic division, Sonotone Records. The

company hopes to entice hot Latin
talent eager to follow the successful
footsteps of Miami Sound Machine,
which achieved pop crossover
through the dance music market.
The director of Sonotone’s new di-
vision is veteran producer Ray Marti-
nez, who also runs his own indepen-
dent dance music label, Paris Interna-
tional Records. So far Martinez has
recorded Maga, a group signed to the
Paris label, and Clouds, a Miami-

NEW YORK Bob Pittman is ex-
pected to leave his post as presi-
dent, CEO of MTV Networks by
Jan. 1 to launch a new entertain-
ment and communications com-
pany in partnership with MCA
Inc. (Billboard, Aug. 16).

A formal statement confirm-
ing the MCA/Pittman tie was
made Sept. 3 through the offices
of MCA Inc. president, CEO Sid
Sheinberg.

Although MCA Inc. and Pitt-
man are partners in the MCA-
funded venture, MTV Networks’
parent, Viacom International
Inc., is named as a ‘“participant”
in the new company’s first ven-
ture, a label formed in associa-

Pittman, MGA Ink Deal

tion with MCA Records.

Commenting in a press release
on the new label, which has not
yet been named, Irving Azoff,
president of the MCA Music En-
tertainment Group, said, “The
emergence of music video has
changed forever the way we mar-
ket music and has significantly
expanded the potential for re-
cording artists.

“No person has been more in
tune with contemporary music
and with music videos than Bob
Pittman, and MTV’s accomplish-
ments reflect that.”

Pittman was a central figure in
establishing the 24-hour video-
clip cable channel five years ago.

sound (Latin/American pop fusion)
band signed to Sonotone Music.

In the coming weeks, Martinez
plans to release 12-inch versions of
Maga’s ‘“When Push Comes to
Shove” and Clouds’ “Under Control,”
a dance remix of a cut from the
group’s recent Latin album ‘““Todo
Bajo Control.” In all, Martinez plans
16 releases within the next 15
months.

Crossover works both ways, and
that’s one of the label’s appeals. “I
see potential for Latin artists cross-
ing over into the American dance
market and American artists cross-
ing over into the Latin market,” ex-
plains Martinez. Using the label’s
powerful Venezuelan connection,
Martinez plans to release some of his
dance records in Venezuela, where
there is a heavy dance-oriented
market.

The Venezuelan connection also
helps with one of the key marketing
items in American music: video. Since
the parent company, 1BC, owns its
own television studios, TV network,
and video production facilities in Ven-
ezuela, Martinez plans to produce
clips there for his label’s artists.

“We're also looking into a couple of
Italian licenses for some high-energy
dance music,” says Martinez. “And
we're looking for more local groups,
and for independent productions
from New York DJs who have music
from the street. We're going to give
street people a listening.”

Boston’s Back. MCA Records executives toast members of Boston on the
release of their long-awaited album, “Third Stage,” during a listening party in
Los Angeles. The band’s first album is thought to be the biggest-selling debut
album of all time. Shown are, from left, senior vice president of artist
development Larry Solters; executive vice president of marketing and promotion
Richard Palmese; senior vice president of promotion Steve Meyer; group
member Tom Scholz; group manager Jeff Dorenfeld; group member Brad Delp;,
and MCA Music Entertainment Group president Irving Azoff.

Executive Turntable

RECORD COMPANIES. Hank Caldwell joins Solar/Constellation Records as ex-
ecutive vice president in Los Angeles. He was vice president of the black
music marketing division of WEA.

Chrysalis Records in Los Angeles appoints John Carter vice president of
West Coast operations. He was director of a&r for A&M Records.

Jack Isquith is named associate director of national album promotion for
Epic/Portrait/CBS Associated Labels in New York. He was national man-
ager of rock radio for PolyGram Records.

Philips Classics Productions in Baarn, Holland, appoints Martin Slagt
vice president in charge of the organization and manufacturing facilities

CARTER WILSON

CALDWELL

ISQUITH

and Kevin Kleinmann vice president of marketing. Slagt was upped from
senior product manager. Kleinmann was director of marketing for CBS,
Paris.

Walt Wilson is promoted to director of marketing for MCA Records
Nashville, based in Los Angeles. He was branch manager for Chicago.

Ian Matthews joins the a&r staff of Windham Hill in Los Angeles. He
was an international a&r representative at Island Records.

Max Pinkerton becomes vice president of operations for the CBS/Rec-
ords Group’s Columbia House Division. He was vice president of fulfillment

F' ¢

MENENDEZ

ROSS

HARMAN

for the company.

Debi Fleischer is promoted to the newly created post of manager of sec-
ondary promotion for CBS Records Nashville. She was promotion coordina-
tor.

Elektra/Asylum Records in Los Angeles elevates Suzanne Kaufman to
national marketing research manager. She was marketing coordinator.
Harry Levy becomes manager of college radio and dance promotion for the
label, based in New York. He was program coordinator at KUSF-FM San
Francisco.

I.R.S. Records in Los Angeles makes the following appointments: Mi-
chael O’Brien as vice president of administration and business affairs;
Ann Loureiro, executive assistant/international liaison director; and Lau-
ra Benson, promotion assistant.

The Enigma Entertainment Corp. in Los Angeles makes the following ad-
ditions: Rick Orienza as director of marketing and promotion; Steven Pe-
tralia, royalty manager; and Michael Frechette, manager of a&r adminis-
tration.

RETAILING/DISTRIBUTION. JCI Video and Music in Los Angeles appoints Ar-
thur Schimmel president. He was vice president and general manager of
ABC Pictures International.

(Continued on page 87)
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Metallica Thrashes Its Way To Top
Elektra Rockers Make It The Hard Way

This special report concludes a se-
ries examining the game plans
employed in breaking new acts in
1986.

BY STEVE GETT

NEW YORK Metal bands continue
to be the exception to marketing
rules. Witness Metallica’s Elektra
album, “Master Of Puppets,” which
thrived without radio airplay or vid-
€0 exposure.

Fast approaching gold certifica-
tion, the record reached No. 29 on
the Top Pop Albums chart in May
and represents one of this year’s
most significant breakthroughs by
a new heavy metal act.

“I knew we weren’t going to get
any airplay on this record, so I nev-
er beat anybody up to play it,” says
Mike Bone, Elektra’s senior vice
president of marketing and
promotion.

“I can’t sit here and say Elektra

Records broke Metallica, because
the group itself; its management,
and all the other elements working
together made the band happen.
And the fans knew about the act pri-
marily through the press.”

With its hard-edged, raw heavy
metal approach—Metallica’s music
has been described as “thrash met-

BREAKING NEW ARTISTS

al”’—the group knew it would not
benefit from standard promotional
tools.

“We didn’t exactly accommodate
radio with this album. There was 55
minutes of music on the record and
only eight songs,”” says CIliff
Burnstein of the Q-Prime manage-

Record World Buys 3 More Stores

Ghain Expands In Baltimore

NEW YORK The Record World
chain bolstered its position in the
Baltimore market with the August
acquisition of three Record & Tape
Collector stores, formerly owned by
veteran retailer Mort Barnett.

The new units bring the Long Is-
land, New York-based chain’s total
store count to 66 and increases its
presence in the Baltimore area to
five outlets.

Two new Record Worlds are also
scheduled to bow in that market be-
fore the year’s end, one in the Mar-
ley Station mall and another in the
Boston Commons center in Alexan-
dria, Va. (Billboard, Aug. 16).

“We have two existing stores
that we’ve had there for a while and
I thought this would help us better
our position in the market,” says
Roy Imber, president of parent com-
pany Elroy Enterprises and also
president of the National Assn. of
Recording Merchandisers. He adds
the chain will continue to scout for
new opportunities in that area.

Record World has seven stores in
the nearby Washington, D.C., area.

But sources familiar with both cities
say that, with the exception of two
radio stations, D.C. and Baltimore
represent two separate advertising
markets.

Imber says the recently acquired
stores—located in the Annapolis
Mall, the White Marsh Mall, and in
Cold Spring, where the store is a
freestander—will operate under the
Record World logo. He says new
signs will be placed on those stores
“within the next 30 days.” He adds
that Barnett will continue to oper-
ate the other two locations under
the Record & Tape Collector ban-
ner.

At presstime, Barnett could not
be reached for comment.

One area dealer says of the tran-
sition, “This will not signal a signifi-
cant change for the market. Mr.
Barnett is a gentleman and a strong
competitor; Roy Imber is also a gen-
tleman and a strong competitor.”

GEOFF MAYFIELD

Senate To Study Ways To Prevent
Duping Of Prerecorded Vidtapes

BY BILL HOLLAND

WASHINGTON Sen. Strom Thur-
mond, R-S.C., chairman of the Sen-
ate Judiciary Committee, will hold a
hearing Sept. 23 to investigate tech-
niques designed to prevent the
home taping of copyrighted prere-
corded videocassettes.

Because the hearing will be of an
informational rather than a legisla-
tive nature, it will be held in front of
the full committee, says a spokes-
woman for the Motion Picture Assn.
of America (MPAA).

The MPAA has complained for
some time that home copying of pre-
recorded cassettes has become a se-
rious problem. It now says that
there are possible technological so-
lutions to the problem through the

use of antiduping devices being
marketed by CBS-Fox and Macrovi-
sion.

Allen Schlosser, a spokesman for
the Electronic Industry Assn.’s
Consumer Electronic Group (EIA/
CEG), says the trade group, which
represents the manufacturers of
VCRs and other taping hardware, is
taking a “wait-and-see’’ attitude.
“We haven’t condoned the making
of copies of prerecorded material,”
he says. ‘“While we respect the
rights of consumers to time shift,
this new phenomenon has never
been adjudicated.”

EIA/CEG has not been asked to
testify at the hearing. However,
Schlosser says, “We’ll be there. The
burden is on [the studios] in this
hearing.”

ment company.

“Two of the strongest cuts, the ti-
tle track and an instrumental, were
both over eight minutes long,”
Burnstein adds. “So we knew radio
didn’t really have much to go on,
and we definitely felt there was no
point in doing a video.” :

Aside from press and heavy retail
promotions, Bone cites extensive
touring as a key factor in breaking
“Master Of Puppets.” Metallica re-
cently completed a five-month road
trip with Ozzy Osbourne.

“God bless Ozzy and Sharon
Osbourne,” says Bone, ‘‘because
they had the foresight to put
Metallica on their tour this year and
expose them to thousands of people.

“If Metallica had gone out on
their own, they would have drawn
2,500-5,000 people a night across
America, but being on a major tour
helped immensely. We definitely
owe the Ozzy Osbourne camp a tip

(Continued on page 87)

Latin Lesson. Herb Alpert, chairman of A&M Records, gives Barbara Palacios
Teyde, Miss Universe 1986, a quick music lesson during a tour of the label's Los
Angeles facility. The former Miss Venezuela was crowned during the recent
Miss Universe Pageant in Panama City, Panama.

by Paul Grein

BERLIN'S “Take My Breath
Away” jumps to No. 1 this week,
giving writer/producers Giorgio
Moroder and Tom Whitlock the
No. 1 hit they narrowly missed out
on when Kenny Loggins’ “Danger
Zone” peaked at No. 2 seven weeks
ago.

Both songs are featured on Co-
lumbia’s “Top Gun” soundtrack,
which is in its fifth straight week
at No. 2 on the Top Pop Albums
chart, following a three-week run
at No. 1. Two new “Top Gun” hits
are winging their way up the chart:
Loverboy’s ‘“Heaven In Your
Eyes” is No. 25; Loggins’ “Playing
With The Boys” is No. 60.

“Take My Breath Away” is Mor-
oder’s seventh No. 1 single, follow-
ing Irene Cara’s 1983 Oscar-win-
ner, “Flashdance...What A Feel-
ing,” Blondie’s 1980 smash “Call
Me,” and four late-’70s hits by
Donna Summer: ‘“MacArthur
Park,” “Hot Stuff,” “Bad Girls,”
and “No More Tears (Enough Is
Enough),” a duet with Barbra
Streisand. Thus all three of Mor-
oder’s No. 1 hits so far in the '80s
are from motion pictures.

“Take My Breath Away” is the
second No. 1 movie hit of the sum-
mer, following Peter Cetera’s
“Glory Of Love” from “Karate Kid
I1.” This is the seventh consecutive
summer that at least one song
from a movie has topped the Hot
100.

The Berlin smash is CBS Rec-
ords’ first No. 1 single of 1986—
which is ironic, because Berlin is
signed to Geffen. It's the longest
CBS has waited to pick up its first
No. 1 hit of the year since 1979.
The company waited even longer
that year, until mid-October, when

CHAR

Michael Jackson’s “Don’t Stop Til
You Get Enough” reached No. 1.

Finally, we're a little disappoint-
ed that no one wrote in to say that
Berlin is the first group to hit No. 1
with the same name as a foreign
capitol. You tell us about groups
named after fruit, and you let this
historic first go by?

FAST FACTS: Two albums that

Berlin gives
Moroder 7th No. 1

first hit the Top Pop Albums chart
in May 1968 return to the survey
this week: the Monkees’ “The
Birds, The Bees & The Monkees”
pops on at No. 185, and the Moody
Blues’ “Days Of Future Passed”
arrives at No. 197. Both groups are
on tour, and both have new album
releases in the top 25.

Eurythmics’ “Revenge” jumps
a notch to No. 15, becoming their
fourth consecutive top 15 album. It
follows “Sweet Dreams (Are Made
Of This),” “Touch,” and “Be Your-
self Tonight.”” The first three al-
bums all yielded top five singles.
“Missionary Man,” the first single
from the new album, jumps five
notches this week to No. 23.

Madonna’s “True Blue” holds at
No. 1 on the Top Pop Albums chart
for the fifth straight week. Only
one album by a female artist has
logged more weeks at No. 1 so far
in the '80s: Whitney Houston’s
smash debut, which held the top
spot for 14 weeks.

Madonna’s “Papa Don’t Preach”
drops out of the top 10 on the Hot
100 after a seven-week run, but

Stephen Bray, who co-produced
the record, stays in the top 10 with-
out missing a beat: Regina’s
“Baby Love,” which he produced
and co-wrote, jumps a notch to No.
10.

Last week marked the second
time that Chicago’s “25 Or 6 To 4”
was the highest-debuting single of
the week. The song also claimed
that distinction in its first go-
round, in July 1970, when it blasted
onto the chart at No. 50.

It took her long enough, but
Claudja Barry this week finally
lands her first No. 1 hit on Bill-
board’s Hot Disco/Dance chart.
She accomplishes the feat with
“Down And Counting,” which also
moves up to No. 1 on the Hot 12-
Inch Singles Sales chart. Barry has
been a dance chart regular since
the late *70s, when she even scored
a couple of minor pop hits: “Dan-
cin’ Fever” and ‘““Boogie Woogie
Dancin’ Shoes.”

WE GET LETTERS: John Farkas
of Cleveland points out that Timex
Social Club’s “Rumors” is unique
in that the A and B sides of the sin-
gle are identical—same song, same
mix, same timing.

Farkas adds that the record is
unique for another reason. “It’s
the first top 10 hit to mention the
word ‘gay’ in its lyrics, unless of
course you count ‘Why Do Fools
Fall In Love,” in which the word
had a completely different mean-
ing.” John, we’re sure you're right,
though we’d be remiss if we didn’t
point out that the Charlie Daniels
Band’s “Uneasy Rider,” a top 10
hit in 1973, included the memorable
line: “long-haired Commie pinko
fags.”

We have several additions to our
recent recap of rap-oriented songs
to crack the top 10. Both Chris
Sciabarra of Brooklyn, N.Y., and
Tim Daley of Grand Junction,
Colo., note that we left out Falco’s
“Rock Me Amadeus” and Chaka
Khan'’s “I Feel For You,” with its
great rap by Melle Mel. Sciabarra
also cites New Edition’s “Cool It
Now.”
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BY HOWARD BLOOM

If you believe in the power of
rock’n’roll, beware. You are an en-
dangered species, and the hunters
are closing in.

Jimmy Swaggart tells his televi-
sion audiences that rock “is a dia-
bolical scheme of Satan to steal, to
kill, and to destroy. And it has gath-
ered into its maw the children, the
boys, the girls, the teen-agers, the
young adults by the millions upon a
life of drugs, of Satan worship, of il-
licit sex, of the powers of darkness
that has mutilated, decimated,
damned, denigrated, degraded, and
destroyed.”

Swaggart is not alone. You've
read that the Meese Commission
has urged community groups to
boycott and picket organizations
selling pornography. You probably
thought Meese was simply pointing
a finger at Playboy and Penthouse.
No, he was pointing a finger at you
and me.

On Aug. 8, The Washington Post
reported: “Clutching a small Bible
and a Hard Rock magazine, a for-
mer Playboy bunny led more than
1,000 people—primarily college stu-
dents attending a convention of
Christian organizations—in an anti-
pornography rally yesterday at the
Capitol ... Members of the crowd
shouted ‘enforce porn laws now,’ al-
luding to the recommendations
made by the Attorney General’s
Commission on Pornography ...”

The “hard rock’ publication in

the accompanying photo had Motley -

Crue on its cover. But the attack is
by no means limited to bands like
Twisted Sister, Motley Crue, and
Iron Maiden.

When Wal-Mart’s 900 stores
yanked rock magazines off their
racks in mid-July, the list of forbid-
den periodicals included Teen Beat,
Bop, Teen Set, Teen Talk, and 28
others, most of them specializing in
sanitized, PG-rated teen idols.

And, believe it or not, several

Time To Fight Back

CENSORSHIP CRUSADE TARGETS ROCK

years ago one fundamentalist
group included on its list of objec-
tionable songs ‘“You Light Up My
Life,” the mega-hit by Christian
songstress Debby Boone.

The time has come for the musical
community to fight back. And an or-
ganization has been established to
do the fighting. It's called Music In
Action. If you'd like more informa-
tion about it, call Vicky Rovner at
212-644-8900.

But what is there to fight? Surely

A vast series of cases has been
mounted to eliminate “secular hu-
manism’’ from the schools. What is
secular humanism? Well, if you be-
lieve in doing unto others as you
would have them do unto you, you
are probably a secular humanist. If
Darwin’s theory of evolution
sounds logical to you, you are
among the worst of the secular
humanists.

How far would the radical right
religionists like to press their attack

k]
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‘It is an assault
on many lifestyles &
beliefs ... a battle
waged on many fronts’

| ™ Howard Bloom is president of The Howard
Bloom Organization, a firm specializing in

music publicity.

the protesters against pornography
are simply trying to assert tradi-
tional values we all believe in—val-
ues like the importance of the
family.

I wish it were that simple. But, in
fact, what’s transpiring is an as-
sault on a lifestyle. More specifical-
ly, it is an assault on many lifestyles
and beliefs. And the battle is being
waged on many fronts.

In the Scopes II case, the plain-
tiffs have listed books they find ob-
jectionable. Among the collection:
Shakespeare’s ‘“Macbeth,” Lewis
Carroll’s ““Alice’s Adventures In
Wonderland,”” L. Frank Baum’s
“The Wizard Of Oz,” and
“Rumplestiltskin” by the Brothers
Grimm. And Vicki Frost, one of the
plaintiffs, told the court she even
objected to “Sesame Street.”

against the pernicious evil of secu-
lar humanism? The Rev. Tim La-
Haye of the American Coalition For
Traditional Values says “a secular
humanist should not hold public of-
fice in America!”

LaHaye, you may say, is merely a
part of a very small and poorly or-
ganized minority. So it seems, until
you look at it closely.

The people attacking rock’n’roll,
pornography, abortion, and secular
humanism are probably the best-or-
ganized political force this country
has seen in decades. They sit astride
a media machine that spends $250
million a year to get its point of view
across. Jimmy Swaggart alone op-
erates with a budget of over $60 mil-
lion a year.

The fundamentalists have their
own television network (the Chris-

tian Broadeast Network), a plethora
of syndicated television shows, and
untold numbers of radio stations
and magazines. They mount direct-
mail campaigns that make the
Reader’s Digest Sweepstakes mail-
ers seem primitive by comparison.

And they attack where it really
counts. They spend tens of millions
of dollars on political advertising to
support the candidates who believe
in their point of view.

According to “ABC News Night-
line,” they can muster 35 million
voters. Many of the legislators cur-
rently ensconced in the Senate and
House are there because of massive
fundamentalist campaigns.

Ronald Reagan is shaping the Su-
preme Court to satisfy the funda-
mentalists and is installing hun-
dreds of federal judges who support
their radical, repressive beliefs.

One of those judges, Brevard
Hand of Mobile, Ala., recently stat-
ed in a case where religionists were
trying to ban textbooks: “It is com-
mon knowledge that miscellaneous
doctrines such as evolution, social-
ism, communism, secularism, hu-
manism, and other concepts are ad-
vanced in the publie schools.”

What ultimately do these people
want? Well, Dr. Martin Marty of the
Univ. of Chicago Divinity School
says, “I believe behind all this is the
shadow of Christian America ... On
that front alone God can build the
right kingdom.”

Another fundamentalist explains
that according to “the dominion cov-
enant ... we are to have control of
this earth, and we are to exercise
that control.”

Who will have this control? Not
Catholics. They, according to Swag-
gart, are “poor, pitiful individuals”
caught in a powerful lie. Not tradi-
tional Protestants. They, Swaggart
says, have been trapped by “liturgi-
cal religious monstrosities.” Not
Jews, atheists, or agnostics.

And above all, not the demonic
followers of rock’n’roll.

IN PRAISE OF CASH

How great to see Johnny Cash back
on the chart, even if it is with his
friends in Memphis and Nashville,
the ““Class Of ’55.”” For years it
seemed you had to be dead intellec-
tually to appreciate country music.
Or you had to be a lovesick house-
wife looking for Alabama or Kenny
Rogers around your doorstep.

In Stavanger, Norway, last
spring, 6,000 people paid from $25 to
350 to see Johnny Cash, George
Jones, and the Nitty Gritty Dirt
Band perform. And most of them
came to watch Cash. They were
treated to two hours of songs by the
greatest songwriter in country mu-
sic.

Tore Boe
Bergen, Norway

IN PRAISE OF WAL-MART

I was very pleased to read about
Wal-Mart removing heavy metal al-
bums from its stores (Billboard,
Aug. 2). I am opposed to heavy met-
al music and its artists. They have a

Letters to the Editor

bad effect on teen-agers, but teen-
agers are too stubborn to admit it.
I think that some people as well
as the recording artists should take
the Parents Music Resource Center
more seriously. They tried hard, and
I am grateful for their efforts.
Erik Rogers
Minneapolis

CREDITS: FOR THE RECORD

As a writer covering the pop/rock
scene in Los Angeles, I found it ex-
tremely disturbing to read Peter Ce-
tera’s remark, “I'd worked hard to
bring the group [Chicago] back up
to No. 1status ... ” (Billboard, Aug.
30).

I'd like to remind Cetera that it
was producer/arranger David Fos-
ter, engineer Humberto Gatica, and
arranger Jeremy Lubbock who won
Grammys in 1984 for their work on
“Chicago 17.”

Furthermore, of the four hits on
that album, it was “Hard Habit To
Break” that was the most success-
ful and earned the band its record-

of-the-year nomination. The song
was written by Steve Kipner and
John Parker. “Chicago 17" was a
joint effort by many people, includ-
ing all the band members.

Cetera’s leaving Chicago was a
mutual decision by him and the
band. He should save his egotistical
remarks until all the results are in.
“Chicago 18” might surprise him.

Sue Gold
Los Angeles

TAKING SIDES

I feel compelled to respond to Le
Roy De Gregory’s letter suggesting
that B sides be eliminated (Aug. 30).
As both an air personality on a
small radio station in the Midwest
and a college station and a consum-
er with a large appetite for albums,
his idea seems ridiculous to me.

In most cases B sides are not par-
asites. They do have some purpose,
as an experiment with a new sound
or a cover version of an old song the
artist enjoys.

His other idea is equally unfath-

omable. Putting only five or six cuts
on an album would not be a bargain
for most consumers. Many, in fact,
prefer some of the so-called “‘para-
site’” cuts over the singles. If I hear
a song [ like, I buy the album ex-
pecting to hear other songs as good
or better. And nine times out of 10 it
works out that way.

If Mr. De Gregory’s system was
put into effect, the record industry
would perish. He must realize that
the big sellers aren’t the only sellers
and that the A sides aren’t the only
good sides.

Scott Fendley
Crawfordsville, Ind.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Chicago Outlet Adopts Z-Rock Format

WYEN Goes From Soft To Hard

BY KIM FREEMAN

NEW YORK WYEN Chicago liter-
ally blew its listeners away on Sept.
1 by dropping its MOR/AC fare of
15 years for Z-Rock, the 24-hour
hard rock satellite service. The sta-
tion, rechristened WZRC, is the first
to adopt the Satellite Music Net-
work service.

During the next few months,
such bands as Metallica, Judas
Priest, AC/DC, and Iron Maiden
will be getting their long-neglected
due on commercial radio airwaves

‘These artists sell
millions of
records, but radio
has been lazy’

as Z-Rock goes up in several mar-
kets. WCXT Grand Rapids and
WZRX Jackson, Miss., are already
lined up for the format and will be
using it by the end of the month.
Three other stations are slated to
link up with Z-Rock in the near fu-
ture, according to Robert Hall, who
programs Z-Rock for the Dallas-
based Satellite Music Network.

“Within an hour the phones were
going crazy,” says Hall of WZRC's
debut. That reception, he adds,
came without the benefit of advance
promotion: “We don’t allow our sta-
tions to do any kind of promotions
other than T-shirts and bumper
stickers.”

Z-Rock’s primarily male, teen-age
audience, Hall says, would perceive
extensive outdoor or TV campaigns
as “too much hype. They are the
type that wants to discover some-
thing new. We are counting on a lot
of word of mouth. That'll be our
best advertising.”

Ed Walters, general manager at
the new WZRC, says the station
adopted the Z-Rock format follow-
ing a long period of “‘beating our
heads.”” The Chicago market is
crowded with adult contemporary
outlets, he notes, and as an MOR-
oriented AC, WYEN had ‘‘zeroed

out’” in the ratings. The station
didn’t show up in the spring
Arbitrons.

“The AC market is very crowded
here,” Walters explains. “We just
felt there was a big void for this.”
Walters says WZRC intends to grab
the 12-34 demographic, with a heavy
emphasis on the 18-26 segment.

As for the viability of the hard
rock format, Walters says his orga-
nization was encouraged by the in-
terest in time-brokered metal shows
around the country and by the suc-
cess of such stations as KNAC
Long Beach, Calif., which is doing
well with its “pure rock’ approach.
The loyalty of the hard rock audi-
ence is another appealing point,
says Walters, recalling the protest
marches listeners staged when
WMET dropped album rock for AC
two years ago.

WZRC’s hard musical edge will
give the station its own niche, but it
faces formidable competition for
the rock’n’roll audience in the form
of album rocker WLUP and the
more eclectic rocker WXRT. “No-
body’s going to be as hard as we
are,” says Walker.

Satellite Music Network’s Hall
says the term “heavy metal” will
not be played up on the Z-Rock for-
mat. “Our positioning statement is
‘real rock,’ "’ he says. In the oldies
category, that will include tracks
from Led Zeppelin, Steppenwolf,
the Rolling Stones, Aerosmith, and
others representing the ‘roots of
real hard rock’n’roll,”’ Hall explains.
‘“‘But we won’t be playing the
burned-out cuts like ‘Stairway To
Heaven.””

Hall says the record community
has been highly enthusiastic and ex-
tremely helpful in assembling the Z-
Rock format, which was introduced
at the National Assn. of Broadcast-
ers convention in April. “All of the
national [promotion] people have
been screaming for something like
this for years,” he says. “These are
artists who are selling millions of
records and selling out concerts left
and right. But radio has been too
lazy to try and sell the thing. With
this format, you'll see a new genera-
tion of salespeople who are ready to

..newsline...

NOBLE BROADCASTING has agreed to buy KISS San Antonio from Capitol
Broadcast Co. for $13.35 million. Noble is also planning to buy WAVZ/
WEKCI New Haven, Conn., for $30.5 million. The seller is Eastern
Broadcasting Corp., which bought the properties for $6 million in early
1983. These two acquistions are part of several expansion moves the
Noble chain has made since selling KJOI Los Angeles to Legacy
Broadcasting for $44 million early this year. Long the owner of XTRA-
AM-FM San Diego, Noble is also in the process of buying WBAB Baby-
lon, N.Y., WGBB Smithtown, N.Y., and WSSH Boston. Blackburn &
Co., of Washington D.C., brokered the San Antonio and New Haven
transactions.

CAPITOL BROADCASTING CORP. will buy WWKX Nashville from Group 3
Broadcasting for $6.6 million, pending FCC approval. Capitol already
owns WMJJ Birmingham, WKSJ Mobile, Ala., WRKA St. Matthews,
Ky., WLVK Statesville, N.C., WCAW/WVAF Charleston, W.Va., and
WFMA Rocky Mount, N.C.

go out on the streets and sell it,
rather than sit in coffee shops.”

Roughly two years ago, album
rock outlets began to cross hard
rock off their playlists in the search
for more upscale demographics.
Metal was not part of the “adult
rock” movement.

If WZRC and future Z-Rock affili-
ates prove successful in the ratings,
there is a good chance that hard
rock may weave its way back into
mainstream album rock rosters. A
similar pattern exists now that
“classic rock’” has become popular
and rock oldies have become a big-
ger part of mainstream rock
playlists.

Local Stations
To Superstars:
Drop By Anytime

NEW YORK Getting top-name re-
cording artists to make guest ap-
pearances has long been a tough job
for local radio. When a recording
artist becomes a household name,
the medium most often responsible
for that success is usually put low
on the totem pole of promotional
outlets when it comes to personal
visits. |

As the number of radio station:
continues to increase, so does the
difficulty of getting artists to make
local radio rounds. But there are
stations that get many stars to
come by their studios. And there are
isolated examples—like a recent
Paul McCartney press luncheon in
New York attended by several area
programmers—of artists and man-
agement making efforts to take
care of local radio.

WHTZ New York has the advan-
tage of being the top-rated station
in Gotham, the East Coast center of
the music business. Even so, says
WHTZ program director Scott
Shannon, “‘it’s difficult to get
them.”

Sensitivity to artists’ needs, good
connections with record labels and
artist management, and a great
deal of persistence are the keys to
getting a station on an artist’s itin-
erary, say several programmers.

“To begin with,” says WPLJ PD
Larry Berger, “we have a full-time
producer for the ‘Jim Kerr & the
Morning Crew’ show. Part of her
job is to keep in contact with various
PR firms, agents, or whoever books
these people.” WPLJ’s regular
guests run the gamut from political
figures to movie stars; “recording
artists are a unique breed,” he says.

“Quite often,” Berger continues,
“it becomes a political situation be-
tween the record company, artists,
and radio. We try to avoid the poli-
tics by dealing with people other
than just record people. We make
our interviews more broad in scope.
Most often, you’ll hear an artist on
our morning show, then see them on
‘Live At Five’ at night, which is the
venue for anyone who comes

(Continued on next page)

A Big Catch. Westwood One personnel pose with KBZT Los Angeles
personality Charlie Tuna, who will be hosting WWI/Mutual’s ““National Music
Survey” starting this month. Standing, from left, are WWI director of business
affairs Eric Weiss, WWI programming director Gary Landis, Tuna, and WWI VP/

o os
PFP

Programmers reveal why they have jumped on
particular new releases. (In honor of the NAB/NRBA Radio 86 con-
vention in New Orleans, this week’s column features programmers

in that market.)

TOP 40

A slew of ballad hits is making WEZB music director Greg Rolling’s
goal of maintaining a fun image a bit difficult these days. A few of
those slow-tempo sleepers are Cyndi Lauper’s “True Colors” (Por-
trait), WEZB’s No. 1 phoner last week; Lisa Lisa’s “All Cried Out” (Co-
lumbia), a callout smash with females 12-34; New Edition’s “Earth An-

gel” (MCA), WEZB’s No. 2 teen request; and Nu Schooz’ “Point Of No
Return” (Atco), a strong 12-inch seller after three weeks on WEZB.
Rolling says Cameo’s “Word Up” (Atlanta Artists/PolyGram) 1s a
good uptempo balancing record. “It’s definitely a reactionary-type rec-
ord,” he says. “It’s the type that is sure to pull a certain percent of
negative reactions, like many urban crossover records.” Also helping
keep up WEZB’s pace is Belinda Carlisle’s “I Feel The Magic” (I.R.S.).
“It’s a fun-sounding pop record,” Rolling says. Madonna’s “True
Blue” (Sire/Warner Bros.) fills the same slot. Rolling has been playing
it for five weeks as an album cut. “It’s now in power and we haven’t
gotten any negatives."”

ALBUM ROCK

First, we must note that WRNO is a hit outlet. But it’s the closest thing
you’ll find to an album rocker in New Orleans, so we've slipped it un-
der that heading for the week. WRNO PD Michael Costello says the
Fabulous Thunderbirds have eluded possible second-single blues with
their latest, “Wrap It Up” (CBS Associated). “I was a little hesitant on
this, wondering whether it could follow in the shadow of ‘Tuff En-
uff, ” says Costello. “It seems to be doing just that, and it’s one of
those records that just sounds great on the radio.” A track that took a
few weeks to catch Costello’s programming ear is Berlin’s “Take My
Breath Away,” from Columbia’s “Top Gun” soundtrack. ‘“One day, it
finally hit me, and it went to No. 1 last week.” Following a similar pat-
tern, says Costello, is Simply Red’s “Money’s Too Tight” (Elektra). Fi-
nally, the PD says Paul McCartney’s “Press” (Capitol) is doing well for
WRNO. “If he came out with an album of harmonica solos, people
would want to hear it because it’s Paul.” For that reason, Costello is
digging into McCartney’s “Press To Play” album, using “Angry” and
“Stranglehold” in particular.

COUNTRY

Ralph Cherry, PD at WNOE-FM, is an adventurous programmer to
begin with, and he’s made a clever reach to sustain momentum on for-
mat superstars Alabama. He did that by adding “Deep River Wom-
an,” an Alabama/Lionel Richie collaboration on the latter’s “Dancing
On The Ceiling” album. Richie’s “Stuck On You,” he notes, was “really
a country song, and we added [‘Deep River Woman’] to make a bridge
| between [Alabama’s] ‘She & I’ and their next hit.” Another adventur-
ous album cut getting heavy exposure on WNOE is John Anderson’s
“12 Bar Blues” (Warner Bros.), a track from his last album. “We do
like [Anderson’s] new single,” says Cherry, ‘“but we’ve been playing
‘12 Bar Blues’ in our album cuts at night, and everybody’s calling in for
this one.” Meanwhile, Billy Joe Royal continues on his comeback trail
as WNOE joins the list of outlets that have added his third single, “I
Miss You Already” (Atlantic/ America). Cherry is also high on T. Gra-
ham Browne’s latest, “Hell And High Water” (Capitol), and Lyle
Lovett’s “Farther Down The Line” (MCA/Curb). KIM FREEMAN
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STATION APPEARANCES

(Continued from preceding page)

through town. Once you get that
ball rolling—get established as the
place to go—it’s much easier. We've
had Boy George just drop by after
partying all night. He yipped it up
for hours in the studio.”

WHTZ’s Shannon says other out-
lets might be more successful “if
they were more sensitive to what
artists are really looking for. Most
often, we initiate the [guest-appear-
ance] requests, and we try to antici-
pate what the artists want to pro-
mote, or spotlight, at this point in
their career.”

Shannon also advises absorbing
the artist into the show rather than
centering the show entirely around
a visiting artist. “We try to position

‘We need artists
who can laugh
at themselves’

it as though [the artist] was sitting
in as a guest, which takes the pres-
sure off to perform,” Shannon says.
“We like to have people leave here
saying, ‘Hey, we had a good time.’

“Basically, we work hard at it.
We get a high percentage of artists
that are not on a lot of other sta-
tions—like Eddie Murphy, Jermaine
Stewart. A lot of that is because
people happen to listen to us. They
are familiar with us and not afraid
of unpleasant developments.” The
more obvious factor, Shannon con-
tinues, “is the size of our audience
and the impact of our morning
show. A lot of PR and management
people include us in their regular
[media] mix because of that.”

Shannon acknowledges that sour
grapes do crop up when one station
gets particular artists and others do
not. “There were a lot of upset peo-
ple in town when Neil Diamond did
the Z-Morning Zoo,” Shannon says.
“But all stations are not created
equal.”

In addition to the logistical diffi-
culties of doing regular local radio
appearances, many artists and man-
agers are wary of making them be-
cause of those potential sour
grapes.

Many programmers question
whether artists are informed when
stations make appearance requests.
“In many cases,” says WPLJ’s Lar-
ry Berger, “I think the artists are
simply not aware of what’s going on
around them. Sometimes they be-
come available and they don’t even
know about it.”

WPLJ morning man Jim Kerr has
one preventative measure: A long-
time friend of “Baby Love” singer
Regina, Kerr had the artist swear in
writing that she would always be
available to appear on his show.

“The really big talents are not
available to us at all,” says KITS
San Francisco PD Richard Sands.
“Sure, they could help the stature
of the station. But {the inavailability
of artists] does not bother me as
much as when artists go on one sta-
tion and do IDs.”

Sands says he’s referring only to
IDs that end up sounding like posi-
tioning statements. “I don’t gener-
ally mind when an artist goes on an-
other station. That just happens, es-

(Continued on page 16)

The Television Commercial for FM Radio

that dares to entertain....

on the edge of tomorrow....

SUPERSPOTS, 512 2s0-0455
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PACKAGES

The definitive lists of the
top hits year by year,
through the entire history
of the Adult Contemporary
Singles charts.

Based on the authoritative
statistical research of the
music industry’s foremost
trade publication.

THREE TITLES
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Number One Adult
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!.'AY PHILLIPS is upped to PD at-

WSM-AM Nashville. He’s been
music director at the legendary
country combo WSM-AM-FM for a
year and a half and will retain
those duties for the AM. At the
same time, Bobby Yarborough is
elevated to assistant MD for both
outlets. Both appointments are
made by proud WSM-FM PD
Gregg Lindhal.

BRIAN KENNEDY is now the
man to meet for music on both
KHEY-AM-FM EIl Paso, Texas.
He’s been PD on the contemporary
country FM for the last year and
assumes the same post at the AM
in the wake of Mike Hendricks’ de-
parture to “POI"” (pursue other in-
terests). Kennedy says he’ll be
tightening up the traditional coun-
try AM’s playlist a bit, making
room for the air talents to get up
close and personal with listeners.
Kennedy will be setting this kind
of example when he fills in for
Hendricks in afternoon drives.
“We’re trying to get away from
that ‘AM-type’ format,” the PD
says.

MARK McKAY moves out to Or-
lando, Fla., to be program director
at pop outlet WHLY ““Y-106.”
There, he rejoins Jerry Cagle,
whom McKay had worked for last
year at KBKC Kansas City, Mo.
McKay will also handle afternoons
at Y-106, a post he is well qualified
for after 10 years at ‘‘the old”’
KFRC San Francisco, where he
was known as ‘“Marvelous Mark.”
KFRC, by the way, stayed with
those calls after trying for others
when it switched to MOR three
weeks ago.

In Fort Lauderdale, Fla., Shar-
on Atkins is appointed director of
promotions at WAXY. Also at the
AC outlet, 11-year station veteran
Candy Sims is upped to director of
public services.

ONE MAN’S METHOD: KRXY
Denver PD Mark Bolke, formerly
of KPKE Denver, is introducing
morning man Dave Otto, a new tal-
ent to the market, in a relatively
low-key style. Otto is not bemg
touted with any special campaigns
yet. “Really, I'm just letting Dave
fall into place, as opposed to mak-
ing a big hoopla,”” says Bolke.
“You build up expectations too
much that way. You make [a per-
sonality] bigger than life.”

In a “key song” contest, KRXY
is giving away three townhouses
with the qualifying calls accepted
at 7:30 every morning. House-
warming parties are part of the
plan, with all hopeful key-holding
listeners invited to try their luck.

KIRK McEWEN goes from part

by
Kim
Freeman

(D)

time to full time at WIYY Balti-
more “98 Rock” while maintaining
a college schedule to boot. Han-
dling the late evenings for the al-
bum rocker, McEwen is the broth-
er of WNEW-FM morning team
member Mark McEwen ... Dave
Brewer is upped to VP/program-
ming at Jeff Pollack Communica-
tions in Pacific Palisades, Calif.
He’s been with the company three
years.

Nashville combo
WSM-AM-FM ups
two executives

MOBY beaches himself in Dallas
as the afternoon man on hit outlet
KEGL. Billed as the “man with the
X-rated mouth,” Moby (aka James
Smith Carney) comes from KSRR
Houston, where he had his own
morning show. The 280-pounder’s
arrival moves Julie Peterson up to
middays.

Oldies stronghold WFIL Phila-
delphia will take its listeners back
in time Sept. 18 to celebrate the
20th anniversary of its move from
easy listening to top 40. With
WFIL now programming golden
oldies, the songs remain the same
as the ones WFIL was airing as
current hits in 1966. Back for the
on-air birthday party will be Dave
Parks, Jay Cook, Tom Tyler,
Brother Love, Dick Heatherton,
Chuck Browning, Long John
Wade, and a host of other original
WFIL top 40 jocks.

Speaking of Philly, WTRK
“Electric 106" (formerly WZGO) is
coming on big guns with middle
and upper demo females. That’s
the word from consultant Mike Jo-
seph, who put the 100% currents
format up in May of this year. Jo-
seph says Electric 106 is stealing
most of its initial audience from al-
bum rocker WMMR and top 40
WCAU-FM. “It’s not what people
normally expect from a [new] top
40, but that’s exactly the way I de-
signed it.”

Moving east a bit to Vineland,
N.J., WWBZ has revamped its AC
fare by signing on to the ABC In-
formation Network, stocking
$2,000 worth of new music prod-
uct, a TM jingle package, and new
audio processing equipment.
Working rather long shifts to back
that change up are program man-
ager/morning man Gene Ryan,
noon-to-sixer Bill Marshall, and
six-to-midnighter Brian Bonetti.

WYNY New York morning man
Mike Wade was quick to come to
the aid of the Mets after four of
the baseball team’s players had a

scuffle with cops in Houston. One
Houston policeman, Al Skoszen,
was quick to capitalize on the
event by selling T-shirts reading
‘““Houston Cops: 4/New York
Mets: 0.” Wade sent a challenge
out to his listeners for a retort.
Their final solution was sending

"Skoszen a bushel of strawberrries

(in honor of Mets right-fielder
Daryl Strawberry) and a parcel of
T-shirts reading ‘“Mets Champs,
Houston Chumps.”

Birthday greetings go out to
A&M’s Sue DeBenedette and
Chrysalis’ Charly Prevost, who
marked milestones in recent
weeks.

IT’S NOT QUAD. It’s not stereo.
The truth is, we don’t know what
it’s called when you hear your pro-
ductions on three different market
stations during the same day and
time slot. Most likely, Manhattan-
based Radio Today will coin the
term for that phenomenon, as that
is what happened to it the morning
of Aug. 31. Radio Today preducers
Dan Formento and Ben Manilla
heard their work via Westwood
One’s “National Music Survey’’ on
WPIX, and ABC offerings ‘“Rock
Stars’’ and ‘‘Billy Joel: A View
From The Bridge” on WXRK and
WNEW-FM, respectively.

Rumors continue to buzz in
Washington, D.C., as to why
WMZQ VP/GM Frank Byrne re-
signed after four years there. The
official statement cites ‘“‘philo-
sophical business differences.”
The country outlet’s ratings have
gone through the roof this year,
after former competitor WPKX
dropped country for classie rock
and the WCXR calls early this
year.

nAVE McKAY joins AC outlet
WNIC Detroit as afternoon per-
sonality, where he is expected to
take a high-profile role both on air
and in the community. McKay was
doing evenings at WLTY-FM Nor-
folk, Va.

Meanwhile, at AC outlet KIFM
San Diego, the air talents just fin-
ished a game of musical mikes. To
start, Art Good will be hosting the
weekly overnight jazz show,
“Lites Out.” Good was doing news
for the weekday morning show
and the weekend “Lites Out San
Diego.” KIFM station manager
Lee Mirabel will handle the daily
news duties. Lynda Smith moves
from regular “Lites Out” host to
afternoon drives, and KIFM’s jazz
program director will host the jazz
weekday and early evening jazz
programs.

FOR WEEK ENDING SEPTEMBER 13, 1986
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4 | | = |15 | THEMOODYBLUES THE OTHER SIDE OF LIFE
2| NEwp | 1 | HUEYLEWIS ) WHOLE LOTTA LOVIN
a3 | 41 | 41 | 6 | GINDERELLA SHAKE ME
@ | 3 | M |8 | ALVINLEE DETROIT DIESEL
‘MEWp | 1 | PAULSIMON YOU CAN CALL ME AL
(36)| NEWp | 1 | RODSTEWART ANOTHER HEARTACHE
9 | & ['a | u | EETERGABRIEL RED RAIN
NEW) | 1 | PAUL MCCARTNEY ANGRY
49 | 35.|.21 | 14 | STEVEWINWOOD HIGHIER LOVE
50 [ M 11327 7 | BOBDYLAN GOT MY MIND MADE UP

O Products with the greatest airplay gains this week.
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CONTEMPORARY.

E Compiled from national sample of radio playlists.
z I|F]lw| O
2 1B |E|¢| TME ARTIST
= j o~ = LABEL & NUMBER/DISTRIBUTING LABEL
o * & NO. 1 &%
1 l1l219 FRIENDS AND LOVERS 2 weeks at No. One
RE 4. py CA £ & GLORIA LORING
@ 3|67 STUCK WITH YOU  cHRysaALIS 4-43019
@ HUEY LEWIS & THE NEWS
3 211113 WORDS GET IN THE WAY  EPIC 3406120
MIAMI SOUND MACHINE
4 | 4]3| g | DANCING ON THE CEILING mOTOWN 1843
© LIONEL RICHIE
5 | 6|8 |11| TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN")
COLUMBIA 38-05903 & BERLIN
6 | 514|1p| SWEET FREEDOM (THEME FROM “RUNNING SCARED")
MCA 62857 & MICHAEL MCDONALD
7 glal0 HIGHER LOVE  1SLAND 7-99545/WARNER BROS.
& STEVE WINWOOD
3 717110 TAKEN IN  ATLANTIC 7-89404
& MIKE & THE MECHANICS
9 | 9| s5|a| GLORY OF LOVE (THEME FROM “THE KARATE KID PART II")
WARNER BROS. 7-28662 & PETER CETERA
M y . g B 121191 a | THROWING IT ALL AWAY  aTLaNTIC 789372 GENESIS
Baker’s Hot In Dallas. Eiektra artist Anita Baker delivers some personalized “Sweet Love” to the staff of KDLZ “Z-107” SWEET LOVE  ELEKTRA 69557
Dailas backstage after a concert in town. Later, Baker stopped by the urban outlet and served as a guest personality on @ SR RL I & ANITA BAKER
its “Quiet Storm™ show. Standing, from left, are Elekira’s Rene Esquibel, Z-107 air talent Kenny Byrd, GM Garry Lewis, THE CAPTAIN OF HER HEART  a&m 2835
Baker, “Quiet Storm” host Keith Solis, and program director Michell Madison. 18| 10‘ i & DOUBLE
Bzl LOVE ZONE  JIvE 1-9510/ARISTA
. @ BILLY OCEAN
THE STORY OF MY LIFE coLumBIA 38-06136
motions g
@ 6l18] 6 LOVE ALWAYS GORDY 1857/MOTOWN
© EL DEBARGE
TURNED ON their cars in order to hail the Tick- wackos? Apparently a lot of them 16 [17] 20| 5 | LONELY ISTHE NIGHT  arista 19521
WPLJ New York (top 40) et Taxi for loot. In addition to the listen to hit outlet KHFI-FM there. ARISUER
Contact: Theresa Angela immediate prizes, hailers can geta On the premise that Austinites 17 |15 [ 11| 15| YOU SHOULD BE MINE (THE WOO WOO SONG) asm 2514
WPLJ ‘“Power 95" had extra rea- Taxi Ticket that makes them eligi- would do anything for tickets to SEIEERREACCEORIE
son to turn the wattage up withan  ble to win trips to the West Coast see homeboys ZZ Top, the station 20|24 | 4 | THE OTHER SIDE OF LIFE  PoLYDOR 855 ZOI-ZP?'I;ER;;‘“OODY TES
official proclamation declaring for a variety of concert and sports  gave them away to those who did
Friday, Sept. 5 (9/5, get it?) “Pow- events. “the most daring and disgusting 19 |22{26| 4 | YOU CAN CALL ME AL  waRNER BROS. 7-28667 5GP ST
er Day USA.” To do this, WPLJ al- feats.” = =
tered history only a little bit: On  WIDTX DETROIT promotion di-  One pair went to a man who | 2 [19] 15| 14| LOVE TOUCH (THEME FROM "LEGAL EAGLES™ s
Sept. 4, 1882, Thomas Edison’s rector Carolyn Krieger had a lot of dressed as a huge plastic roach DARNER BROS J 23668 ® ROD STEWART
company gave Gotham its first fun sorting through the 1,000 en- and sat on KHFI's roof for 24 CR) || 4 || MR ELD R AL & CYNDI LAUPER
electrical jolt. On Sept. 5, New tries in 99 DTX’s summer hot tub hours, and two women won for ,
York Mayor Ed Koch was set to promotion. The giveaway went to  pushing peanuts with their noses @ ) BN G SE MR O * TOTO
join the Power 95 morning crew the listener with the best name for  down several city blocks. In an ef- ANYTHING FOR LO
and program director Larry the tub: “The Spa Who Loved Me.”  fort to keep the contest at least 23 (1811310 v VE  WARNER BRos. 7-28655 GORDON LIGHTFOOT
Berger in officially proclaiming The AC-oriented pop outlet then somewhat clean, KHFI morning COMING AROUND AGAIN
Power Day USA. The festivities threw a party for that winner and man J.R. Edwards turned away a 29| —|2 ARISTA 119525 CARLY SIMON
were set to continue on Saturday his friends. : contestant who offered to sit in a INVISIBLE TOUCH
(6) with a listener night cruise Across town at WNIC Detroit, bathtub of live worms. 25 | 21116115 ATLANTIC 789407 © GENESIS
around Manhattan to view the the AC station is sending 100 lis- TS YOU car
fruits of Edison’s labor. teners to Booth Bay Harbor, 71— 2 APITOL 623 BOB SEGER & THE SILVER BULLET BAND
w « » . Maine, aboard .the WNIC/Ameri- PAPA DON'T PREACH  SIRE 7-28660/WARNER BROS.
HRK “K-97” Memphis rolls out can Trans Air jet on Sept. 3 for a |82 |1 S PEENT
a way to stay close to the streets, one-day trip to New England. The
and possibly cause a few attention-  day in }i300th Harbor stagrts with a 31| 39| 3 | AMATTER OF TRUST couumein 3506108 © BILLY JOEL
getting traffic jams. The contem- shopping spree and wraps up with . ® -
porary outlet let the “Ticket Taxi” a traditional clambake on the B|“l'_xx]|-d @[ 30|37 | 3 | DREAMTIME rearaser o DARYL HALL
out of the garage to cruise around  beach, to put a nice finishing touch
as the city’s only taxi that hands on the summer. ADULT CONTEMPORARY 30 | 24|23 |21 | YOUR WILDEST DREAMS rouroor 883096'7/10?&?'&000,, BLUES
out concert tickets, backstage
basses, and cash on a regular ba- AUSTIN HAS BEEN HAILED as MOST ADDED 31 |26 | 25| 6 | MADABOUTYOU ufis szsiomen o BELINDA CARLISLE
sis. a wellspring of modern music tal- A weekly national compilation of the most
The catch is that listeners must  ent lately, but did you know the | 2adec recordo on the radio siations cureentl @D)| 34| —| 2| MAGICSMILE nazese & ROSIE VELA
have a K-97 rear-window sticker in  city also has more than its share of Singles chart. 3 |33 |33 | 5 | NISSES IN THE MOONLIGHT  warner aros. 728640
T T GEORGE BENSON
STAT|0N APPEAHANCES T 88 REPORTERS ADDS ON 34 132295 VENUS  LONDON 886 056-7/POLYGRAM o BANANARAMA
(Continued from page 11) ITfLJI% € OVER YOU coLoman 4 (35)|NEWD| 1 | WHEN I THINK OF YOU s 2255 o JANET JACKSON
pecially in San Francisco, where Sands faces a problem that more g;sg'ca%;%"mm" 4 & % 136128 | 8 | THAT WAS THEN, THIS IS NOW  amsra 19505
there aren’t really two supersta- and more programmers are coming & THE MONKEES
tions slugging it out.” up against. KITS morning man Alex gg:‘ﬂﬁ;g';‘%’:, ND AGAIN - 37 L35 | 30 | 16| THE BEST OF ME atuantic 789420
Sands says KITS “spends very lit-  Bennett is doing well with his often- ARISTA @ DAVID FOSTER AND OLIVIA NEWTON-JOHN
tle time going after superstars. Phil  abrasive style. Sands says, “A lot of LEVEL 42 7 38 |37 |22| 5 | THE EDGE OF HEAVEN  coLumei 3806152
Collins and Genesis are coming in  the record company people seem LEAVING ME NOW PoLvcRAM * WHAM!
October, but we won’t bother ask- afraid to bring people on the show GLADYS KNIGHT 6 18 39 |38 32| 21| NOONEISTO BLAME ciextra 7-69549
ing if they’ll come by the station.”  because they might get trashed. We LIVING ON BORROWED & HOWARD JONES
Recent visitors to KITS include lo- need artists who are able to laugh at TIME epic 20 |40|35| 4 | SO FAR SO GOOD (FROM “ABOUT LAST NIGHT™)  EMi-AMERICA 8332
cal acts Eddie Money, Greg Kihn, themselves.” # SHEENA EASTON

the Mary Jane Girls, Glass Tiger,
and INXS.

O Products with the greatest airplay gains this week. ® Video clip availability. » Recording Industry
Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Play That Funky Music, Wild
Cherry, epic

2. (Shake, Shake, Shake) Shake Your
TBKooty, K.C. & the Sunshine Band,

3. I'd Really Love To See You
Tonight, England Dan & John Ford
Coley, 8IG TREE

4. A Fifth Of Beethoven, Walter

Murphy & the Big Apple Band,
pRR/ExE Tock o8 AAbpie Ban

5. You'll Never Find Another Love

Like Mine, Lou Rawls, PHILADELPHIA
INTERNATIONAL

Lowdown, Boz Scaggs, coLumsia
. Devil Woman, Cliff Richard, rocket
. Summer, War, UNITED ARTISTS

. If You Leave Me Now, Chicago,
COLUMBIA

10. :&u Should Be Dancing, Bee Gees,

wENM

POP SINGLES—20 Years Ago
. You Can't Hurry Love, Supremes,
MOTOWN

. Yellow Submarine, Beatles, capitoL

. Sunshine Superman, Donovan, epic

. Cherish, Association, vaLiaNT

. Bus Stop, Hollies, imperiaL

. See You In September,
Happenings, 8.1 puppy

. Land Of 1,000 Dances, Wilson
Pickett, atLanTic

€. Wouldn't It Be Nice, Beach Boys,
CAPITOL

¢. Guantanamera, Sandpipers, aam
10. Sunny, Bobby Hebb, pHiLLiPs

TOP ALBUMS—10 Years Ago

. Frampton Comes Alive, Peter
Frampton, aam

. Silk Degrees, Boz Scaggs, coLumsia

. Spitfire, Jefferson Starship, GrRunT

. Hasten Down The Wind, Linda
Ronstadt, asyLum

. Fleetwood Mac, waRNER BROS.

. Wild Cherry, epic

. All Things In Time, Lou Rawls,
PHILADELPHIA INTERNATIONAL

. Spirit, John Denver, rca

. Greatest Hits, War, UNITED ARTISTS

. Breezin', George Benson, warRNER
BROS

N b WA e

~

~-Sowm PWR =

[=N-K- ]

TOP ALBUMS—20 Years Ago

. Revolver, Beatles, capitoL

. Dr. Zhivago, Soundtrack, Mom

. What Now My Love, Herb Alpert &
the Tijuana Brass, aam

. Somewhere My Love, Ray Conniff
& the Singers, coLumBia

. gChAe Sound Of Music, Soundtrack,

. Whipped Cream & Other Delights,
L—l&e’vr‘b Alpert & the Tijuana Brass,

SN s WN

~

. Strangers In The Night, Frank
Sinatra, REPRISE

8. Yesterday And Today, Beatles,
CAPITOL

9. Best Of the Beach Boys—Vol. 1,
CAPITOL

10. Going Places, Herb Alpert & the
Tijuana Brass, aam

COUNTRY SINGLES—10 Years Ago

L. 1 Don't Want To Have To Marry
You, Jim Ed Brown & Helen
Cornelius, LONE sTAR

. If You've Got The Money I've Got
The Time, Willie Nelson, LONE 5TAR

. uce;e's Some Love, Tanya Tucker,

. | Wonder if | Said Goodbye,
Johnny Rodriguez, MeErcurY

. Can't You See/I'l Go Back To Her,
Waylon Jennings, rca

. The Games That Daddies Play,
Conway Twitty, mca

. All'l Can Do, Dolly Parton, rca

. You And Me, Tammy Wynette, eric

. Let’s Put It Back Together Again,
Jerry Lee Lewis, MERCURY

10. After The Storm, Wynn Stewart,
PLAYBOY

Jl W N

wWhoN >

SOUL SINGLES—10 Years Ago

. (Shake, Shake, Shake) Shake Your
TBooty, K.C. & the Sunshine Band,
K

. Play That Funky Music, Wild
Cherry, sweet city

. Getawaﬂy, Earth, Wind & Fire,
COLUMS!

. ggou Should Be Dancing, Bee Gees,

. Who'd She Coo, Ohio Players,
MERCURY

. Get The Funk Out Ma Face,
Brothers Johnson, aam

. Funny How Time Slips Away, y> THE PROGRAMMING SERVICE
Dorothy Moore, maLaCO WITH THE CBS DIFFERENCE

. Lowdown, Boz Scaggs, coLumsia

- Give It Up (Turn It Loose), Tyrone
Davis, coLumsia

. One Love In My Lifetime, Diana
Ross, moTowN

—

~N

Produced and Created by Ron Cutler Productions. Consulted by j>e McCoy, Program Directo”, *NCBS-FM New York.
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—— ALL RADIO STATIONS —

You Are Cordially Invited to Hear

REMO CAPRA

Arranged & Conducted by Teo Macero

Gato Barbieri Saxophone
J.A. Beck Guitar
B. Washer Guitar
L. Gaines Bass Guitar
R. Morales Drums
M. Cinelu Conga
A. Donellian Piano & Synth.

Jerry Solomon Sound Engineer

W e

Z @@Zﬂflf

(Written by Edith Piaf)

A. Donellian Piano
D. Johnson Bass
F. Ferrucci Synthesizer and additional

orchestration
FOR YOUR FREE COPY PLEASE SEND REQUEST TO:

R. Records & RR, Inc.

P.O. Box 541, Woodside, NY 11377

Watch for

BILLBOARD
SPOTLIGHTS

September and October

WORLD OF BLACK MUSIC
COMPACT DISKS

HORROR VIDEQ

THE WORLD OF GOSPEL

THE WORLD OF COUNTRY MUSIC
NEW AGE MUSIC

BILLBOARD COVERS IT ALL!

Nadio

FeaturedProgrammmg

BACK BY POPULAR DEMAND,
here’s the Billboard alphabetlcal
rundown on the lineup of major net-
works and syndicators at the NAB/
NRBA Radio '86 convention, which
takes place Wednesday through
Sunday (10-14) in New Orleans. All
listed companies will be maintaining
hospitality suites, with standard
hours. Some suites, however, will
not be open during the special
events the companies have planned.

ABC spotlights its “Rockline” and
“Powercuts” packages on Thurs-
day with an invitation-only “Rock
The Boat Party’’ that slips its moor-
ings at 9 p.m. Cheap Trick will be
performing live and Bob Kingsley
of “American Country Count-
down” will be on board. Friday will
find ABC celebrating “Party Amer-
ica” at the Storyville Jazz Hall in
the French Quarter with the show's
host, WPLJ New York’s Fast Jim-
my Roberts, and live music. That
event kicks off at 10 p.m.

BARNETT-ROBBINS Enter-
prises can be expected to show off
its new longform weekly, “The
Great Starship,” during its hospi-
tality hours at the Fairmont. The
two-hour AC program, hosted by
Charlie Tuna of KBZT Los Ange-
les, debuts in January.

CBS’S lineup of special guests will
include Mike Harrison, host of
“Rock Connections,” Max Wein-
berg, who is an associate producer
of the show as well as a past co-
host, and Kris Erik Stevens, host of
“Entertainment Coast To Coast.”
Talk in the CBS suite may well cen-
ter on “Cruisin America,” a new
show slated for January debut, with
the legendary Cousin’ Brucie Mor-
row as host. CBS Radioradio will be
distributing the three-hour weekly
program. Ron Cutler Productions
of Westwood, Calif., is producing
the show.

Says president Ron Cutler, ‘“This
is not your typical documentary, or
all-request oldies show.” Designed
for AC and oldies outlets, the show
will feature celebrity interviews, ex-
cerpts from recent revival concerts,
and, of course, Cousin Brucie’s live-
ly banter.

Cutler, by the way, has another
hotshot show in the wings: “On The
Move,” starring Tom Joyner, the
commuting DJ who does mornings
on KKDA Dallas and afternoons on
WGCI Chicago. The high-profile ur-
ban talent will be filling his three-
hour weekly show with star inter-
views, comedy, and an average of 10
songs per hour. A distributor has
not been signed up yet. For “On The
Move” information, call Cutler at
213-478-2166.

DIR launches its acquisition of
“Rick Dees’ Weekly Top 40” with a
Riverboat Cruise departing at 6:30
p.m. on Friday. The show is in its
third season and officially comes to
DIR from United Stations Pro-
gramming the first of the year.
Along on the cocktail cruise with
Dees will be the infamous Howard
Stern, WXRK New York and
WYSP Philadelphia morning man
and host of DIR’s “Howard Stern
Show.” Dees, the morning drive

Jungle Boy In Jersey. John Eddie, left, drops by WPST Trenton to discuss his
self-titled Columbia debut album and the Jersey Artists for Mankind (JAM ’86)
concert. Pictured with Eddie is afternoon drive air personality Tom “T.C.”
Cunningham.

personality from KIIS-AM-FM Los
Angeles, will also be holding a press
conference with president the and
CEO of NAB, Edward O. Fritts, on
their continuing involvement with
Broadcasters Against Drugs
(B.A.D.).

MJI will be offering a sensory
overload of New Orleans with a spe-
cial performance by Allen Tous-
saint on Thursday as an aural
nighteap to its authentic New Or-
leans drink and dessert bars.

NBC will be broadcasting a live-re-
mote “Talknet” with hosts Sally
Jessy Raphael and Bruce Williams
from Balcony I on the fourth floor
of the Marriott, and Dr. Ruth
Westheimer will be on hand in the
hospitality suite on Friday.

UNITED STATIONS RADIO Net-
works will get things off to an early
start with an affiliate luncheon on
Wednesday. USP partner and pro-
gramming host Dick Clark will
host the affair, which features Fats
Domino as entertainment and a
Jeep Cherokee giveaway. Clark will
also be in the USP suite on Wednes-
day and Thursday. This is another
place you can find those New Or-
leans specialty drinks and desserts
and, in this case, hear live jazz piano
as well. On hand throughout the
festivities will be John Lander of
“Hitmusic USA” and Dick Bartley
of “Solid Gold Scrapbook.”

A popular topic at the USP suite
may be the net’s first effort in the
album rock market: “Rock Watch:
A Countdown To Ecstasy With Oe-
dipus.” Oedipus, WBCN Boston
PD, hosts and produces the weekly
collaboration between WBCN and
USP. The countdown format will
also feature an artist interview on
each show. Scheduled to begin air-
ing in early October, the top 30
countdown is a three-hour program
written by Billy West with Tom
Sandman co-producing.

“Rock Watch” is available on a
swap/exchange basis to the top 173
Arbitron-rated metro markets. Oe-

dipus will be stumping for the show
with USN at the convention.

Also new on the USP roster is
“Motor City Beat.” The music mag-
azine will cover the classic hits and
focus each week on a particular art-
ist or topic and highlight a year in
the history of Detroit music. Ac-
cording to executive VP/program-
ing Ed Salamon, USP already has
1,000 titles catalogued to sustain
the three-hour package, which will
also include songs and artists that
were influenced by the Detroit
sound.

AND BE SURE to catch the “Net-
work Leaders Panel” on Saturday
at 3 p.m. Tom Barsanti of WTIC
Hartford will moderate the panel.
PETER LUDWIG

Below s a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Sept. 12, Otis Redding, America,
Ringo Starr, etc. Solid Gold Scrap-
(Continued on next page)

BILLBOARD’S

POP RECOMMENDED
(Aug. 16, 1986)

“ALL THE WRONG
REASONS"

HOT DEBUT 12" SINGLE BY

JAY GCLD

Produced by Rob Freeman

/////,,s“"e

BOX 231 « EAST MEADOW, NEW YORK 145
CALL NOW FOR D.J. PROMO COPY
516-486-8699
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Friendly Persuasion. Charlie Daniels
attempts to persuade KBRQ Denver
music director Jim Stricklan to
promote his new book, “The Devil
Went Down To Georgia,” while in
town with his band for a McNichols
Arena gig.

FEATURED PROGRAMMING

(Continued from preceding page)

book, United Stations, one hour.
Sept. 12-14, Bellamy Brothers,
Country Today, MJI Broadcasting,
one hour.
Sept. 12-14, The Shirelles, Gary

Owens Supertracks, Creative Radio t/

Network, three hours, We're proud fo carry
Sept. 12-14, Huey Lewis & th

News‘,), Hot Rocks, {Ini:(; Statiofls, WeSfWOOd One

90 minutes.

Sept. 12-14, Miami Sound Ma- and Mutual Br oadcasting System

chine, Rick Dees’ Weekly Top 40, » g » ’
United Stations, four hours. fO fhe nOfIOn S r OdIO SfOf IOnS.

Sept. 12-14, Tom Jones, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

Sept. 12-14, Emmylou Harris,
Weekly Country Music Countdown,
United Stations, three hours.

Sept. 12-14, June Valli, Great
Sounds, United Stations, four
hours.

Sept. 12-14, Peter Cetera, Chica-
go, Countdown America With Dick
Clark, United Stations, four hours.

Sept. 12-14, Michael Franks,
Jazz Show With David Sanborn,
NBC Radio Entertainment, two
hours.

Sept. 12-14, Paul McCartney,
Tina Turner, Rod Stewart, etc.,
Prince’s Trust Concert, Superstar
Concert Series, Westwood One, one
hour.

Sept. 12-14, Eurythmics, Beat
Farmers, Rock Chronicles,
Westwood One, one hour.

Sept. 12-14, Led Zeppelin, Leg-
ends Of Rock, NBC Radio Enter-
tainment, two hours.

Sept. 12-14, Steve Allen, Elvis
Hour, Creative Radio Network, one
hour.

Sept. 12-14, Maze, Star Beat,
MJI Broadcasting, one hour.

Sept. 12-14, Alice Cooper, Metal-
shop, MJI Broadcasting, one hour.
Sept. 13-14, Martha Reeves &

the Vandellas, Reelin’ In The

Years, Global Satellite Network, American
e Lo, “ﬂ" Communications
Sept. 13, Petula Clark, Solid
Gold Saturday Night, United Sta-
tions, five hours.
Sept. 13-14, Eurythmics, On The
Radio, Nationally Syndicated
Broadecasting Alliance, one hour.
Sept. 14-20, Patrick Moraz,
(Continued on page 24)
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Howard Stern

Howard Stern and Rick Dees have

. nothing in common—except huge
“audiences. Howard's three hour
show of outrageous humor, overly
f:a,nk opinions, surprising interviews
- and Rock & Roll have tripled ratings
nyys toughest market.

}' s top 40 show has
ll over 300 stations since

it the air less than three years ago,

it the fastest-growing syn-
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attract.

Rick Dees
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Jet Set. MCA and the Jets family help WHTZ “Z-100" New York celebrate its third anniversary by performing a free-
listener concert at Great Adventure amusement park in New Jersey. Standing from left are MCA’s Bobby Shaw and Steve
Meyer; Rudy, Eddie, Moana, and Eugsne Wolfgram of the Jets; group manager Don Powell; Z-100 operations manager/
afternoon man Shadow Stevens; the Jets’ Kathy Wolfgram; and Z-100 night man Jack the Wack. isneeling are Elizatetn
and Leroy Wolfgram of the Jets and MCA’s Billy Brill.

»n

} \‘ e

Q To The Rescue. WRQX “Q-107" Washington, D.C., morning men David Page, left, and Scott Woodside pose with
Carol Bridgett, a seriously ill local child. Page and Woodside helped listeners come to her rescue by requesting dollas
plegdes to finance her recovery. At last count, the pledges totaled $5,500.

A Crowded Tribute. Gannett Radio president Joe Dorton, left, presents
longtime KIIS-AM-FM Los Angeles VP/GM Wally Clark with a plaque
commemorating his many services to the station. Clark left Gannett last week to
form Wally Clark Productions, a consulting and syndication firm. KilS, of course,
is Clark’s first major market client.

Just KUZZ. RCA promotion man Carson Schrieber, right, brings Eddy Raven by
the KUZZ Bakersfield studios for a chat with program director Rick Fletcher, left.

Jazz & George. KBLX Berkeley, Calif, advertising and promotion director Sue Goode Power. WU
Nordquist, right, introduces George Benson to one of eight winners in'a KBLX
contest that took “Quiet Storm” listenars to the Montreux Jazz Festival in

b ¥ - aa

SL “Power 99” Philadelphia program director Tony Quartarone poses proudly as the urban outlet
receives the top award from Philly Mayor W. Wilson Goode in the “Philadelphia . . . Get To Know Us” local radio
campaign. Starding, from left, are Quartarone, WUSL Lauren Kates, Goode, WUSL president/GM Bruce Holberg, Power

99's Loraine Ballard Morrill, and Clint Frye.

Switzerland.
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x

Ex-Madame. Duane Eddy visits with
Jo Maeder (formerly the “Rock’n’Roll
Madame”’) during her 10 p.m.-2 a.m.
show at WXRK New York. Maeder is
reportedly a big fan of the guitar
legend.

FEATURED PROGRAMMING

(Continued from page 19)

Rock Over London, Radio Interna-
tional Inc., one hour.

Sept. 14, Ric Ocasek, Talking
Heads, Powercuts, Global Satellite
Network, two hours.

Sept. 15, Eddie Rabbitt, Country
Closeup, Narwood Productions
Ine., one hour.

Sept. 15-21, .38 Special, Rock To-
day, MJI Broadcasting, one hour.

Sept. 16, Hank Williams, Solid
Gold Country, United Stations, one
hour.

Sept. 17, Chicago, Blood, Sweat
& Tears, Solid Gold Scrapbook,
United Stations, one hour.

Sept. 19-21, Sylvia, Country To-
day, MJI Broadcasting, one hour.

Sept. 19-21, Willie Nelson, The
Weekly Country Music Countdown,
United Stations, three hours.

Sept. 19-21, Tommy Dorsey, The
Great Sounds, United Stations,
four hours.

Sept. 19-21, Luther Vandross,
Star Beat, MJI Broadcasting, one
hour.

Sept. 19-21, The Who, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

Sept. 19-21, Gordon Lightfoot,
Countdown America With Dick
Clark, United Stations, four hours.

Sept. 19-21, Billy Joel, Hot
Rocks, United Stations, 90 minutes.

Sept. 19-21, Pat Metheny, Jazz
Show With David Sanborn, NBC
Radio Entertainment, two hours.

Sept. 19-21, Iron Maiden, Metal-
shop, MJI Broadcasting, one hour.

Sept. 1921, Double, Rick Dees’
Weekly Top 40, United Stations,
four hours.

Sept. 20, The Fifth Dimension,
Solid Gold Saturday Night, United
Stations, five hours.

Sept. 20-21, Nu Shooz, On The
Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Sept. 22, Juice Newton, Nitty
Gritty Dirt Band, Country Close-
up, Narwood Productions Inc., one
hour.

Sept. 22-28, Big Country, Rock
Today, MJI Broadcasting, one
hour.

Sept. 23, The Kendalls, Solid
Gold Country, United Stations, one
hour.

Sept. 25, Marty Robbins, Solid
Gold Country, United Stations, one
hour.

Sept. 25, Tina Turner, Album

Party, NBC, one hour.
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“Washington
Roundup

BY BiLL HOLLAND

JUST TO BE SAFE: FCC chairman
Mark Fowler, who will soon face re-
nomination hearings, has asked the
office of his general counsel to pro-
vide him with a comprehensive re-
port on commission rules concern-
ing obscene programming. Since
July, an antismut unit from Florida,
the National Decency Forum, has
been picketing at noontime in front
of the FCC offices, calling Fowler
soft on smut. A Fowler spokesman
says the chairman is against porn
but must play by FCC rules that
protect the First Amendment rights
of broadcasters. The Forum has
sent letters of protest to legislators,
and chances are good the smut is-
sue will be raised in the hearing this
fall

BIG DAYTIMER CHANGES are
in order following the formal adop-
tion, on Aug. 28, of the long-awaited
bilateral agreement between the
U.S. and Mexico. More than 300 day-
timers now operating on Mexican
clear channels can remain on the air

| 24 hours a day, at reduced power

levels. Most daytimers with post-
sunset authority are now allowed to
extend their broadcast day two
hours past local sunset. Stations be-
ginning nighttime operation need
only contact the FCC. No additional
FCC approval is needed for the sta-
tions with post-sunset operation
authority.

WHOA NOW: That’s what the
NAB is saying to the FCC. The
broadcaster group is asking for a
review and a reassessment of the
FC(C’s decision to “downgrade” ex-
isting Class B and C FM stations
that haven’t met a March 1 deadline
for power and antenna height re-
quirements. The NAB says FCC
goals of diversity and increased ser-
vice can be met even if stations are

| not reclassified, and wants the com-

mission to offer temporary waivers
to stations making good-faith up-
grade efforts.

Tl{E NAB ALSO SUPPORTS the
recent FCC proposal to use an index
method for determining station
class (power) for new FM facilities
but opposes revision of interference
separation standards. In comments

| filed last month, the trade associa-

tion said it figures that replacing
the current minimum power and an-
tenna height requirements with the
index method would alleviate a lot
of unnecessary operating restric-
tions

THE SENATE Appropriations
Committee, just prior to the August
recess, passed an FCC appropria-
tions bill that includes last-minute
language asking the commission to
“reconsider” the Fairness Doctrine.
Broadcaster critics say this proviso
was tacked on so the NAB and FCC
couldn't correct the bill’s language.
The upcoming U.S. Court of Ap-
peals argument on the constitution-
ality of the rickety Fairness Doc-
trine, set for Sept. 30, is based on
the question of whether the FCC's

(Continued on next page)
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cep a close watch
on your listeners. They're
about to do something ex-
traordinary. They’re going
to multiply . . . just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring
OEDIPUS, the reigning mon-
arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He'll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.

UNITED

STATIONS

PROGRAMMING NETWORK

New York

Washington, D.C.

A Countdown to Ecstasy
with Oedipus

So don’t wait another
second to reserve this
AOR show in your mar-
ket. Call today. And re-
serve the one program
that can count down
the top tracks with the
top AOR artists . .. and
multiply your listeners
... and ensure their un-
divided attention from
now on.

It’'s a show with such

phenomenal drawing
power it was already
cleared by some of the
nation’s leading AOR
stations before USP even
officially announced its
introduction including
WBCN—Boston,
K-ROCK—New York,
KOME—San Jose, and
WYSP—Philadelphia.

Chicago Detroit Dallas Los Angeles London

Please join US in our hospitality suite # 3830 at the New Orleans Marriott.

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated markets.
There are 10 commercial
minutes per hour, evenly
divided between local sta-
tion and network.

For station clearance in-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.

Easy Drivers. KIOt San Francisco
general manager Bill Gitreath, seated,
pictures himself behind the wheel of a
Jaguar XJ-6. Offering a dose of reality
is morning man Don Girard, who
reminded Gilreath that the car is a
giveaway item in KIOI's “"Key Artist”
summer promotion.

WASHINGTON ROUNDUP

(Continued from preceding page)

August 1985 report on the doctrine
was a final order. Critics say most
members of the committee were not
aware of the implications of the lan-
guage in the court case.

HOW ABOUT A BOX for a big X?
NAB’s Committee On Local Radio
Audience Measurement (COLRAM)
recently met with Arbitron officials
to discuss COLRAM’s proposed ra-
dio diary redesign. The NAB rede-
sign was carried out in the hope of
increasing response rates. Arbitron
now plans to formulate its own pro-
totype, incorporating many of the
COLRAM suggestions.

I.ATE ENTRIES AT RADIO '86:
The NAB is adding a panel discus-
sion on the effects of new tax legis-
lation on broadcasters, as well as a
roundtable for college broadcasters
on alternative programming.

THE NAB HAS ASKED the U.S.
Court of Appeals to uphold a recent
FCC decision granting a preference
to daytime-only AM stations in com-
parative hearings for FM channel
allotments. NAB has long sought
the preference so that daytimers
could upgrade service to communi-
ties through full-time FM broad-
casting. But the National Black Me-
dia Coalition (NBMC) thinks that
the preference should not be limited
to daytime broadcasters.

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).
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. INBC Radio

Above: The Judds
“Live From Walt Dis-
ney World” for NBC
Radio Entertainment.
From left: Disney
World's Tom Kenning-
ton; series host Nancy
Turmer; Wynonna Judd;
NBC Radio’s Willard
Lochridge, Naomi
Judd; and Disney
World'’s Phil Lengyel.
Above right: D/IR
Broadcasting’s Bob
Meyrowitz, left, and Pe-
ter Kauff with Kareem
Abdul Jabbar, for
“Highlights” jazz series.

Left: Dee Snider
hosted MJI Broad-
casting's “Metalshop”
and later poses’ with
“Metalshop” producer
(and younger brother)
Mark Snider.

PROGRAMMER'S
GUIDE T0

Bob Seger with
Westwood One's
Mary Tumer.

Below left: Anne Mur-
ray visits United Stations.
From left: USP’s Tom
Roland; Murray, USP’s
Mike Fitzgerald; and
USP/USRN's executive
v.p.of programming Ed
Salamon. Below: From
left are CBS Radiora-
dio’s v.p./g.m. Robert P,

BILLBOARD
RADIO FOGUS

Kipperman, dir. of pro-
gramming Frank D. Mur-
phy, “Rock Connections”

hast Mike Harrison.
& - ]
£
' ¥ :’
7 ‘ 1= ; e ad =
A
. . pram '
»~ -
= N

TUNING IN THE QUALITY VARIETY OF PROGRAMMING-TO-GO

By KIM FREEMAN

ack when the concept of network radio got start-

ed in 1926, you only had the acronym, “NBC,”

to contend with. Nowadays, you've got NBC,
CBS, MBS, ABC, WWI, USP, MJI, and DIR to cope with,
not to mention those networks and syndicators who have
adopted longer names.

With all those companies come a stream of regular and
special programming that could pump out of one station
from here to infinity. Of course, it does not work that way,
and the competition for affiliates is fierce.

Radio’s adoption of television’s practice of advertiser-
sponsored, “bartered” distribution in the mid-'70s and
government-wide deregulation in 1980 are the biggest
factors in the current size of the syndicated programming
field.

New York-based Narwood Productions is one of
the oldest syndicators around and has remained a solid
force in today’s crowded field. Narwood’s regular long-
form roster include the MOR show “Music Makers,” and
country-formatted “Country Closeup.” The company just
ventured into the album rock arena with “Rock Notes.”
Narwood also offers numerous specials and has pro-
duced several public service campaigns.

Launched in 1971, New York-based DIR Broadcast-
ing is one of the oldest players in syndicated radio. With
the live concert show, “King Biscuit Flower Hour,” “we
were the first to produce a program and sell time nation-
ally ... the first bartered program,” recalls DIR president
Bob Meyrowitz. He says DIR was also the first syndicator
to produce a program for a network, ABC, which carried
“Biscuit” and “The Silver Eagle” for several years.

Even with those “firsts” in mind, Meyrowitz says, “We

are now at the most interesting point we've been at in sev-
eral years.” For DIR, that means the concept of “provid-
ing stations with shows that will get numbers, and a shift
at no cost,” he says. “With people paying so much for sta-
tions, you've got to give them numbers on Saturdays and
Sundays. Big talent is not usually on in the weekend.
We're giving it to them.” A big part of that DIR demand is
personality: WXRK New York’s Howard Stern went na-
tional with his three-hour show this month, and KDAY
Los Angeles’ J.J. Johnson began hosting “Highlife” last
month, with regular guests like basketball star Kareem
Abdul Jabbar and blues artist B.B. King. A personality-
strong top 40 show was also in the works at presstime.

Meyrowitz stresses the fact that all of DIR’s shows are
based around radio personalities. “We experimented with
comedians, but found they perform more for the studio
audience than the radio audience simply because they
weren’t used to the medium,” he says.

Already a major syndicated player, DIR was given a big
boost last year when Lorimar Telepictures became its par-
ent. “That’s helped us with the very big financial deals a
Stern or ‘Highlife’ entails.”

Westwood One hit the syndicated scene in 1975,
when WWI founder and CEO Norm Pattiz was fired from
a sales post at a tv station. “I was sittin” around listening to
a 52-hour Motown special on KGFJ Los Angeles. That
sparked some interest for me because, while barter was
common in TV, it wasn’t in radio.” Pattiz’ first outing was
the 24-hour “Sound Of Motown” special. “l grossed
$200,000 on it. Actually coming from TV, | thought I'd
do better on it.

“I didn’t know a whole lot about what | was doing in
radio, so | wasn’t bound by the rules of the road. [ didn’t
know that you couldn’t get a top 40 station to carry a pro-

gram with black music,” Fattiz continues. “We broke the
rules simply because we didn't know about them. That
kind of set the tone of a lat of what we've done since.”

What WWI has done since includes a huge schedule of
programming for all music formats. In 1984, WWI went
public, and since then, WWI stock prices have increased
by five times. WWI's purctase of Mutual Broadcasting in
December, 1985, gave WWI the news and talk stock to
become an indisputable network.

Pattiz says WWI's big break came in 1981, with deregu-
lation. “That meant the tradifional networks we were
competing with could no longer depend on only news

{Continued on page R-7)
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A Billboard Radio Focus

ROCK

By DENIS McNAMARA

Ioum rock programmers continue to have a vast

variety of quality syndicated programming avail-

able to them. With the format’s growth in 1986,
many competitive syndicators are finding most major
markets offering them at least two strong contenders in
the format who are interested in national programs that
fit their particular brand of album rock.

DIR Broadcasting, which continues to offer the
grandaddy of syndicated radio concerts, “The King Bis-
cuit Flower Hour,” have contracted radio’s “Bad Boy”
Howard Stern for a three-hour weekly series. Debuting
nationally this month, the syndicated version of Stern’s
show captures the zaniness, raunchiness and controversy
of his daily morming show currently heard live on Infinity
outlets WXRK New York and WYSP Philadelphia.

Stern's New York rating’s results have been tremen-
dous. His Philadelphia simulcasts began in August fol-
lowing an announcement on television’s “David Letter-
man Show.” Stern also announced his upcoming
syndicated radio show on the same program. The radio
personality has even promoted his new national series in
a recent interview in Penthouse magazine.

DIR’s “Howard Stern Show,” recorded at DIR’s New
York studios in front of a live audience, is targeted to air
Saturday momings from 8 a.m. to 11 am. Besides How-
ard’s regular cast of characters, each show will offer spe-
cial guests. During the show’s pilot, Clarence Clemons
from Bruce Springsteen’s E Street Band and guitarist Joe
Walsh showed up. Nationally known rock columnist Lisa
Robinson is also featured each week with her current mu-
sic gossip. The syndicated version of Stern’s show even
guarantees a healthy percentage of album rock top
tracks. Music is something his regular morning listeners
rarely receive nor seem to miss.

DIR continues to offer their thematic concert series
“Pioneers Of Rock” hosted by WNEW-FM New York
mid-day personality Dave Herman and “Scott Muni’s
Ticket To Ride,” the popular weekly tribute to the Beatles.

Radio stations with a taste for British rock on their air-
waves, before being available domestically, will want to
pick up Radio International’s “Rock Over London.

The popular weekly feature, which runs on many top
40 outlets as well as album rockers, offers a tasteful vari-
ety of new British offerings along with a special guest art-
ist interview and music gossip from across the Atlantic.
The program is hosted by popular British radio personal-
ity Graham Dene. Recorded in London, each one hour
program closes out with the top five British rock records
of the week. The show also has a reputation for offering
programmers surprise song debuts from many major art-
ists.

Historically, heavy metal and album rock radio have
had a hot and cold relationship. Nevertheless, the format
remains the major commercial radio outlet for hard rock
music.

From left: Jeffrey Nauman, RCA; Rachel Perkoff, Global
Satellite Network; Annie Lennox; Mike Correia, GSN;
Cindy Tollin, “Rockline”: Scott Christmas, WRNF;
Shrron Sanchez, GSN: Bob Coburn, “Rockline”: Tina
Zimring, GSN; Dave Stewart, Mark Felsot, “Rockline.”

The leading specialty show featuring heavy metal is
MJI's “Metalshop.” Besides offering a strong music mix
of the best heavy metal, listeners can expect “Metalshop”
to offer special artist appearances and previews of new
material.

With the appearance of successful hard rock oriented
album outlets in a number of markets and more metal-
based album rockers expected to debut in the not-too-dis-
tant future, “Metalshop” promises to be an even more im-
portant counterprogramming tool for programmers.

MJI also offers the weekly one-hour magazine show,
“Rock Today,” hosted by WNEW's Richard Neer and
Carla Raswyck.

Classic rock has become of greater interest to the al-
bum rock world as the format enters its second decade.
The rise of the “classic rock” format as an album hybrid
has kept programmers open to special programming in
this genre. A good indication of how well classic rock is
doing is the announcement by CBS that they have ex-
tended the run of their weekly offering “Rock Connec-
tions.” Hosted by album rock legend Mike Harrison,
“Rock Connections” offers a variety of thematic ap-
proaches into the musical history of the format. Harrison
is often joined by guest artists who lend an interesting au-
thenticity to those heady early days of album rock. “Rock
Connections” was originally scheduled to conclude its
run on Labor Day.

Westwood One is now offering another approach to
classic rock called “Psychedelic Psnack.” The show is the
brainchild of Denny Somach, president and owner of
Denny Somach productions. Re-exploring the psychedel-
ic era brings a combination of pleasant memories and ob-
vious '80s musical influences. For many sectors of the au-
dience, it is an introduction to a unique and often under-
rated part of album rock’s musical heritage. Westwood
One’s album rock commitment is a major one. They offer
two rock radio concert series: “Superstars Concerts” and
“In Concert,” in addition to a number of regular specials
geared towards holiday weekends or spe-

(Continued on page R-4)

TOP 40/AC

By LINDA MOLESKI

ne of the most successful syndicated long-form

programs on top 40 radio is ABC Radio Net-

works’ “American Top 40" with Casey Kasem.
Going into its 17th year, the four-hour weekly countdown
show airs every Sunday on more than 1,200 radio sta-
tions around the world, with more than 500 in the U.S.
The chart is based on the top 40 of Billboard’'s Hot 100
Singles chart.

Originally produced by Watermark, the program first
hit the airwaves in 1970 with seven stations. Though it
started as a three-hour show, it was increased an hour in
1978 to allow for more features. According to Beverly
Padratzik, director of special programming for ABC En-
tertainment, the key to the show’s success has been its lev-
el of quality and consistency.

The ABC network also offers “Party America,” a new
weekly two-hour dance party show designed for top ra-
dio. Each program travels to one of the country’s hottest
night clubs with a guest celebrity, among them being Da-
vid Lee Roth, Whitney Houston, Joan Rivers, and David
Brenner. There are some 75 clubs participating, including
New York's Palladium, Chicago’s Limelight, and Los An-
geles’ Verdigo.

RABI0 °86

“The program plays CHR hits that are appropriate for
a party atmosphere,” says Padratzik. “It's great for a
weekend situation or if a station has a particular party
night. It’s also great for food and beverage advertisers or
those with youth-oriented product.”

Another dominant force in top 40 long-form program-
ming is United Stations Programming Network.
The company offers an impressive list of shows, most no-
tably “Rick Dees’ Weekly Top Forty.” It is a weekly four-
hour countdown show of the nation’s top 40 hits. Hosted
by zany KIIS Los Angeles air personality Rick Dees, “it's a
comedy show within a CHR framework,” says Ed Sala-
mon, executive vice president of programming.

Because of the popularity of the four-year-old show,
the network created “American Music Magazine Starring
Rick Dees,” a daily one-hour show that is aired five days a
week. “We think of it as an (Entertainment Tonight) for
music,” says Salamon. “Rick talks about things like what
bands are on tour, who's in the studio, and what acts are
making videos. He illustrates these things not only with
the groups’ songs but with comedy.”

Other top 40-oriented shows include “John Lander’s
Hit Music USA,” a weekly three-hour with a morning zoo
feel: and “Hot Rocks,” a weekly 90-minute artist profile
on top 40 artists.

On the adult contemporary side, United Stations offers
“Dick Clark’s Rock, Roll & Remember,” a weekly four-
hour rock’n’roll oldies magazine program that features
guest artists. Under its affiliate, United Stations Radio
Networks, the company also distributes “Countdown
America featuring Dick Clark,” a weekly three-hour
countdown of the top 30 AC records in America; “Solid
Gold Saturday Night,” a live via satellite oldies phone re-
quest show on Saturdays from 7 p.m. to midnight (East-
ern time); and “Solid Gold Scrapbook,” a five-day-a-week
one-hour oldies program that centers on specific topics.
Both “Solid Gold” shows are hosted by long-time radio
personality Dick Bartley.

All of the five-year-old company’s shows clear 80% of
the 170 rated markets in the country, says Salamon, with

“Rick Dees’ Weekly Top Forty” in excess of 95%.

Dan Ingram’s “Top 40 Satellite Survey,” is yet another
leading countdown program. In the business for more
than 20 years, Ingram “is every programmer’s idea of the
quintessential disk jockey,” says Frank Murphy, director
of programming for CBS Radioradio, which offers the
show.

The concept of the three-hour show is to “emphasize
and respect the music,” he says, noting there’s not a lot of
talk. “The philosophy behind the show is to create a lis-
tenable, relaxed environment. We don’t get heawy into his-
tory, but focus on the music with warm personalities and
humor.”

The countdown list is compiled from national trade re-
ports as well as charts from the stations affiliated with the
program, he says, which gives his two-and-a-half-year-old
show an advantage.

“Our program tends to get on the hits a little earlier
than other national shows,” says Murphy. “We know what
our stations are adding, so we're able to able to get on
out-of-the-box hits.” Approximately 160 stations air the
show.

CBS also offers “Top 30 USA,” hosted by air personal-
ity M.G. Kelly. Unlike its “Top 40” counterpart, it contains
special features and artist profiles. The three-year-old pro-
gram is carried by some 260 stations. Other programs in-
clude “Entertainment Coast-To-Coast,” a weekly one-
hour magazine satellite show; and “The Spirit Of
Summer,” a weekly one-hour series that runs from Me-
morial Day to Labor Day. “It's designed to capture the
mood of the season,” says Murphy, who notes that it fo-
cuses on the hitmakers and fads of past summers. Both
programs are suitable for top 40 and AC formats.

NBC Radio Entertainment provides both top 40
and AC stations with “Soupy Sales’ Moldy Oldies,” a
weekly two-hour oldies show that incorporates the
WNRBC New York air personality’s humor.

“Anyone could play oldies but there’s only one Soupy
Sales,” says Frank Cody, former director of programming

(Continued on page R-5)
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BLACK

By JEAN ROSENBLUTH

ost producers and syndicators of black radio
programming agree there is a dearth of such
material on the airwaves; as to why this is, how-
ever, everyone has a different opinion.

Bill Bamnett, president of Bamett-Robbins, says syndi-
cators are reluctant to take a chance on black program-
ming because its audience is so limited. “It's a whole sepa-
rate field,” he says. “There’s not a lot of crossover.” Some
industry observers, however, say the opposite is true. “So
many black artists have crossed over to the pop charts
that there’s less exclusive material to work with,” says one
syndicator. And then there are those like Joshua Feigen-
baum, president of MJI Broadcasting, who says, “Wheth-
er artists have crossed over or not isn’t relevant to produc-
ing a successful program.”

Whatever the case, an audience for black programming
certainly exists, “it's just unexploited and untapped,” says
Leonard Pitts, who until recently edited the syndicated
show “Radioscope.” “There’s just as much money to be
made in black programming as anywhere else.”

Lance Robbins, executive vice president of Barnett-
Robbins, would certainly agree. “Syndicators don't per-
ceive black programming as financially viable, but it cer-
tainly has been for us.”

Barmett-Robbins got into the business four years ago at
the request of the U.S. Army, which was already carrying
one of the company’s rock programs. The result was
“Streetbeat.” The weekly, hourlong show, which features
music by and interviews with the hottest contemporary
black stars, is carried by 85 stations. That number will
soon go up to about 100, says Barnett.

A companion show to “Streetbeat,” “On The Beat,” is
distributed to the same outlets. “On The Beat” is a daily
90-second-to-two-minute piece on an artist featured in
“Streetbeat” discussing an issue not addressed in that
program. “On The Beat” was started about a year after
“Streetbeat” and is aimed at the same demographic, 18-
34s.

Next year, Barnett-Robbins will introduce its third entry
in the market, “The Power 12.” The two-hour, weekly
show will focus on dance and disco singles.

Westwood One has also enjoyed success with pro-
gramming for urban contemporary stations. It has just in-
troduced its sixth such series, “Live From The Apollo.”

The company’s oldest show targeted at blacks is “Spe-
cial Edition,” a weekly, hourlong artist-profile series con-
centrating on contemporary acts. The show, which is car-
ried by about 150 stations, debuted 7!/, years ago. “The
Concert Hour,” which is broadcast by approximately the
same number of outlets, showcases one chart-topping act
every other week in live performance. Also using live per-
formances is the one-year-old “In The Spotlight,” a
monthly, one-hour show featuring the words and music
of three hot urban contemporary artists. The live tracks
used on the show are culled from WWI's archives.

“The Countdown,” on air for three years, tracks the top
25 black hits of the week in two hours, featuring music
and interviews with the artists climbing the charts.
“Shootin’ The Breeze,” which airs twice daily in most of
the 125 markets that carry it, is 2!/, minutes of conversa-
tion with current black acts. And “Live From The Apollo”
monthly spotlights performances from the landmark New
York City theater.

MJI Broadcasting has two programs geared toward
a black demographic. The company hired several black
radio veterans to help it develop the shows because “you
must take the time and effort to find the common denom:-
inator,” Feigenbaum says. “Black radio is idiosyncratic;
each market is very different.”

“Star Beat!” is a weekly, one-hour magazine show car-
ried by 80 stations. Its mix of 85% music and 15% talk
focuses on the latest news about black personalities,
“95% of them in the music business.” The show, which
premiered in June, is targeted at young adults.

“Star Quiz” is a 60-second music trivia show, of which
(Continued on page R-6)

ABC/Watermark’s “American Country Countdown”
host Bob Kingsley, center, with Alabama.

COMEDY

By KIM FREEMAN

he role of comedy on music radio stations has

ridden the coattails of the added emphasis sta-

tions have put on high-profile personalities over
the last two years. Syndicators have been riding in the
same fast lane and now offer a variety of comedy services
to affiliates. Much of it is short-form bits, which help per-
sonalities cope with the pressure of being “on” for four
hours a day.

Radio’s king of comedy may well be the American
Comedy Network, based in Bridgeport, Conn. The
three-year-old company was created initially to serve sta-
tions owned by Katz Broadcasting, ACN’s parent now
known as NewCity. ACN has now grown to serve 151 affili-
ates, and has earned a reputation beyond the radio ranks
for outrageous, sometimes controversial, skits. A recent ex-
ample was the “Hyundai, Hyundai” parody song, which
tried to encourage listeners to buy American-made cars, The
song posed problems for some affiliates with clients selling
foreign autos, and drew coverage in the Wall Sreet Journal.

Besides numerous song parodies, ACN’s weekly pack-
ages to affiliates include fake commercials, celebrity drop-
ins, political satire and character sketches that are used
heavily in many drive-time shows.

Another illustration of how important humor is to radio is
the fact that the comedy team of Joy Grdnic and Ron
Stevens have added comedy consulting to their bit-supply
service. In the process of servicing weekly bits to clients like
KIIS-AM-FM Los Angeles, the team discovered a need for
advising personalities on the most effective use of on-air hu-
mor.

Bit services are the most prominent form of syndicated
comedy services, and most of them are sold to stations rath-
er than bartered. These short-form suppliers are numerous,
and most assemble their regular packages with a variety of
character sketches, parodies, silly spots, etc.

A veteran in the field is Dorsey & Donnelly Enter-
prises, of Arlington, Texas. The company started several
years ago with the ongoing saga of the fictitious “Hiney
Winery” and its brew. Last month, D&D launched “National
Wireless Comedy,” a weekly bit package assembled from
submissions in a continuous national talent search.

Not strictly comedy, but certainly full of its humorous mo-
ments is the “Hotline To Hollywood,” produced by Ameri-
can Entertainment of California, in Canoga Park,
Calif. The short-form show, carried in about 50 markets, is
hosted by James St. James, and delivered as a live phone
call with reports from the heart of Tinseltown.

A struggling newcomer in the bit field is the Duck & Cov-
er Comedy Group of Philadelphia. Geared toward top 40
and album rock morning shows, the bits take a somewhat
high-brow approach to humor. The Group has had some
trouble because of that approach, despite the fact that many
stations are clamoring for the older, upscale audience that
might just appreciate Duck & Cover’s gags.

The long-form comedy arena is pretty small. Westwood
One has the well-established “Dr. Demento Show,” which
uses a lot of novelty records and made a hero out of Weird
Al Yankovic. And, MJI Broadcasting is doing well with
the “Comedy Hour,” a weekly show featuring a variety of
known and unknown comics.

Of course, many of the old-time radio comedy shows are
still available. Charles Michelson Inc. of Beverly Hills
has much of that market locked up.

COUNTRY

By EDWARD MORRIS

adio syndicators of country music continue to
turn out new programming at a brisk rate—both
in series and specials. Of the syndicators polled,
there seems to be no preference toward a particular type
of country music.

Mutual Broadcasting, now part of Westwood One,
will unveil an impressive lineup of country shows
throughout the remainder of 1986, beginning with the
three-hour special, “Working Class Herces—Salute To
The Fans,” which debuted Labor Day weekend. During
the show, host Lee Arnold asked artists what their fans
have meant to them. Spotlighted were Alabama, the
Charlie Daniels Band, Kenny Rogers, Eddie Rabbitt, Way-
lon Jennings, the Gatlin Brothers, Dolly Parton, the
Judds, Lee Greenwood, T.G. Sheppard, the Oak Ridge
Boys, and the Statlers.

On Sept. 21, Mutual will present a live 90-minute Ricky
Skaggs special that focuses on his new album, “Love’s
Gonna Get Ya!” Hosted by Lee Arnold, the show will air
at 10:30 p.m., Eastern time. Listeners will be allowed to
call Skaggs on a toll-free number and ask him questions.
All callers who speak to Skaggs will be given a copy of the
new album. The broadcast will be carried in stereo over
the Satcom IR and Westar IV satellites.

Mutual will again simulcast the Country Music Assn.’s
annual awards show in October, bracketing it with a half-
hour pre-show broadcast and a one-hour post-show pro-
gram. Lee Arnold will preside over this special also.

As a thematic followup to the awards show broadcasts,
Mutual will air a three-hour program, “The Great Enter-
tainers,” a look at the CMA winners, on Thanksgiving
weekend. A Christmas special is in the works, sources
confirm, details of which are still being worked out. Mutu-
al/WW1 also has two weekly country shows, “Lee Ar-
nold’s On A Country Road” and “Live From Gilley's.”

For the past six years, DIR Broadcasting has been
gaining listeners for its 90-minute weekly show “Ameri-
can Eagle.” Depending on the name value of the act, “Ea-
gle” spotlights one or two artists per show, presenting
them in concert. From these individual shows, a “Best
Of" program is compiled and broadcast once a month.
“American Eagle” is hosted by Larry Kenny and is heard
on about 400 stations.

NBC Radio Entertainment has one country music
offering, “Live From Walt Disney World,” a one-hour
concert series. So far, six shows have been produced for
the series, a “Best Of” compilation is being assembled,
and three more new shows are being planned. Broadcast
live via satellite, the series has to date featured concerts by
the Judds, Gary Morris, the Bellamy Brothers, Sawyer
Brown, Exile, and the Forester Sisters. “Live From Walt
Disney World” made its debut last October and is now
carried on more than 145 stations.

United Stations Radio Networks has three coun-
try standbys: “The Weekly Country Music Countdown,” a
three-hour show hosted by Chris Charles; “Country Six
Pack,” a six-times-a-year, holiday-oriented, three-hour
program, hosted by Buzz Bowman; and “Solid Gold
Country,” a five-times-a-week one-hour feature, hosted by
Mike Fitzgerald.

“Country Quiz” and “Country Today” are MJ1 Broad-
casting’s contributions. “Quiz” is a daily, minute-long
trivia series which has been running since 1983. “Country
Today” is a weekly one-hour mix of recorded music
(about 85% of the total), news, and features. This show
debuted about a year and a half ago.

This fall, Weedeck Radio Network will begin broad-
casting a one-hour record show, “Sittin’ In.” The show
will feature country artists acting as Dds, playing their fa-
vorite records and talking about their own careers.
(Continued on page R-7)
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R I beyond on-air radio programs, of-
A D O fering album rock outlets enor-
. . . the critically acclaimed Bob Dy-

lan/Tom Petty & the Heartbreak-

a live concert broadcast of the Am-

interviews with the biggest superstars, great hit music and exciting B e
gram salutes 3 major rock acts. Exclusive interviews highlight the Bifeetly) EMPCHTS Ruth “{Ee
ment features plus intimate interviews with the top contemporary tered the world of classic rock with

mous tie-in promotion possibili-

ties. Westwood One has co-

sponsored concert tours with

T U RN u s o Foreigner, Stevie Nicks and Rick

ers barnstorming of America. They

are currently presenting the debut

AND YOUR LISTENERS WILL TUNE YOU IN! | sarosdsmms i,
Powell.

This summer, Westwood One
nesty International tour with UZ,
the Police, Peter Gabriel, Jackson

) ) Browne and many more. The qual-
America’s No. 1 Weekly Black Music Magazine captures the heart ity of the broadcast and the politi-
special features. Now in its 4th smash year! summer.

Mary Tumner’s interviews are still
an important part of Westwood
One's album rock programming as

. . . One” on Monday nights is the

OF 3 fascinating lives and careers of the greatest rock stars. Plus . .. original live satellite weekly rock

\ ,,THE ,I/ features, contests and promotions . . . all year long! interview show “Rockline.” The

\u.;ORLD” 7 program was conceived by and

\\,—_.:// continues to be produced by
M Global Satellite Network.

THE GREAT STAR-SHIP delivers America’s brightest superstars to your Global also offers the leading al-

STAR-SHIP g a strong entry entitled “Reelin’ In

artists on the charts. The Years.” The show is hosted

and produced by radio and syndi-

cation veteran George Taylor Mor-

Springfield. This past summer they

supported social concerns by pre-

and soul of today’s hottest artists. STREETBEAT brings you exclusive cal determination of the perform-

well as the weekly live satellite art-

THE GREAT station in a 2-hour weekly musical showcase. Music and entertain- AL, Qe [eauinrow Sshow
&Q\ / Radio’s 1st weekly music-trivia magazine! The tis. Its production is top notch and

sy » ROCK
V4 ‘ ‘ ’ (Continued from page R-2)

. cific artists. This commitment goes
were the commercial force behind
senting their unique coverage and
ers involved made it the most

This exciting 1-hour weekly music series is for rockers only! Each pro- ist interview’s on “Line One.”
“Powercuts.” They have also en-
Memory Makers is 2-hours of fascinating trivia, fun its sensibility, for the music and the

features and great hit music from the legendary era it presents, make it an enjoy-
. P able time capsule well worth inves-
: , pop superstars! Promotions and merchandising and Hgafng
Y much more! ABC is involved in the distribu-
tion of Global’s “Rockline” and
“Powercuts” as well as continuing
to offer radio concerts and artist
specials throughout the year.

. . . ; . NBC'’s the Source, enjoying a
We deliver original, quality programming to hundreds of the finest radio stations coast- Strongyratingehyeat, continties fo

tocoast. All programs are offered on a barter basis and supported by America’s most offer their monthly “Live Album
important advertisers. Party” series with rock’s biggest

We offer more than just music . . . like station sales kits, contests, giveaways and built- mames) Ecoiminghiflamian; e

, . : parties will become weekly events.
in promotionsl Plus . . . daily features and holiday specials in all formats. Besidestholiday specials: radio

For more information, contact BRE Radio at (818) 788-2331 cancelts; atfistyprofiies and thel

unique daily news service, the
Source continues to offer the na-
tion’s most loved expert on “the
birds and the bees,” Dr. Ruth

Westheimer. Her always outra-
BARNETT @ - = = geous “Sexually Speaking” contin-

—
o
)

ROBB'NS ues to succee?lon album rockt lita-
ENTERPR'SES tions as well as many other

formats.
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(Continued from page R-2)

(now PD with NBC affiliate KMET
Los Angeles). “The baby boomers
grew up on him. He's a piece of
Americana.” Launched on April
Fool’s Day earlier this year, the pro-
gram airs on 124 stations.

The NBC network also offers
“The Jazz Show With David San-
bom,” which is designed specifically
for top 40, album rock and AC ra-
dio. The weekly two-hour show
“bridges popular music and jazz,”
says Cody, who notes that more and
more contemporary stations are
adding jazz to their playlists. The
program started Jan. 1 ’86 and is
now on 105 stations.

“Album Party” and “Profile '86”
are other NBC series that spotlight
top 40 artists, such as Genesis, Tina
Turner, and Paul McCartney.

Next on the list of countdown
shows is Westwood One’s “Scott
Shannon’s Rockin’ America,” a
weekly three-hour program. Popu-
lar WHTZ New York air personality
Scott Shannon blends humor and
interviews with artists such as Su-
pertramp, Simply Red, Phil Collins,
and Kenny Loggins.

“Pop Concert” & “Star Trak Pro-
files” includes music and review pro-
files on various pop artists. It airs al-
ternate weeks.

Among the programs that Bar-
nett-Robbins produce are “The
Great Starship” and “Superstar Por-
traits.” The former is a weekly two-
hour AC show that revolves around
three major artists each week. It
runs on 120 stations in seven out of
the top 10 markets.

The latter is a monthly two-hour
special for both top 40 and AC for-
mats. It features music and inter-
views with artists such as Billy Joel,
Lionel Richie and Whitney Hous-
ton. “Superstar Portraits” is carried
by 150 to 200 stations.

Something unique is MJI
Broadcasting’s “Trivia Quiz,” a
60-second program that's targeted
to top 40 and AC stations. Because
the show is based on listener partici-
pation, it makes it ideal for local
promotions, says Josh Feigenbaum,
president of MJI.

Callers who provide the correct
answer to general entertainment
questions can win anything from
video cassettes and CDs to headsets
and radios. “It's a good service be-
cause we provide the prize pack-
ages as well as a pre-produced pro-
gram,” he says.

The year-old program is aired
daily, 10 times a week. There are
some 150 stations carrying it.

On the older end of the AC for-
mat, Orange Productions offers
the “Sounds Of Sinatra,” a two-
hour weekly show hosted by Sinatra
expert, fan and friend, Sid Mark. In
July, the show went to barter distri-
bution and has been picked up by
over 100 affiliates.

RADID SYNDIGATION

It's a perfect week-

end complement for
your weekday morning
show. Actually, it fits any
daypart. It's not a count-
down. It's a wacky, weekly
4 hour show featuring
John Lander playing a
steady flow of the nation’s
biggest hits complete
with celebrity interviews
and a cast of warped
characters. The great
part is your listeners get
to hear themselves on
the air by calling the toll
free 1-800 D-I-N-G-B-A-T
line.

UNITED
STATIONS

PROGRAMMING NETWORK

New York Washiagton, D.C.

‘ 9 out of 10
people think
John Lander’s
Hit Music USA
is the most
fun you
can have
without
wearing
clothes

Please joir US in our hospitality suite
# 3830 at -he New Orleans Marriott.

Chicago Detroit DE][EH Los Argeles

reserve
this hit shoav in your
market... and watch the
ratings go €razy! John
Lander’s Hit Music USA
is available on a swapl/
exchange basis to radio
stations in the top 170
Arbitron-rated metro
markets.

For station clearance
informatior call United
Stations Programming
Network Affliate Rela-
tions in Washington, D.C.
at 703-276-2900.

For national sales
information call United
Stations Prcgramming
Network in New York at
212-575-61C0.
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QUICK!
NAME THE ONLY

COUNTDOWN
THAT STARTS

The answer of course: Countdown
America, the one countdown
that features the most popu-
lar songs hosted by America’s
premier personality, Dick Clark.

When Dick counts down the hits, you
can counton the ratings, be-
cause this show’s got all the
ingredients of a blockbuster.

Firstyou’ve got the week’s most popu- |
lar songs—the songs your listeners have
helped propel to the top of the charts.,
Then there’s the excitement and /
unparalleled drawing power of
of the countdown format.
Plus exclusive inter-
views with the most
popular artists on re-
cord week, after week,

» WITH™!

after week. Be-
cause no one
who's climbing the charts
iswilling to miss out on the opportunity

of stopping by to talk with the best-loved
personality in radio.

The'most popular songs...the most suc-
cessful format...interviews with top art-
ists...and Dick Clark himself. It's a win-
ni?gzcombination that simply has no com-
petition.

So get #1 working for
your station. Call today.

Countdown America is
transmitted via satellite or
I disc and is available to radio
*@ stations on a free swap/ex-

change basis.

STATIOMS

For national sales information call (212) 575-6133.
For station clearance information call (212) 575-6100. -
Please join US in our hospitality suite # 3830 at the TS
New Orleans Marriott. N

RADIO NETWORKS

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London

BLACK

(Continued from page R-3)

10 episodes a week are produced.
On air for 21/, years, the program is
carried by about 100 stations, in-
cluding KJLH Los Angeles and
WRKS New York.

DIR Broadcasting just got
into the field. Its first show for black
listeners, “Highlights,” debuted in
August. The three-hour “lifestyle/
countdown” program is carried by
75 stations. Weekly segments in-
clude Every Week | Get The Blues,
in which B.B. King plays and dis-
cusses the genre, and a session in
which Kareem Abdul-Jabbar spins
his favorite jazz records. “Immor-
tals” like Jackie Wilson and Sam
Cooke are profiled, and each show
features a countdown of the top 25
records on the Billboard Hot Black
Singles chart. Other spots include
sports news and bits on TV and the
movies. The show targets men aged
18-34.

Because black programming has
traditionally been neglected, many
small independents have seized the
opportunity to get into the act. Bow-
ing this December with a Christras
show is “Harlem Hit Parade,” pro-
duced by the Brooklyn-based team
of Karen Jefferson and Felix Her-
nandez. A pilot series of 13 shows
was done last year for 100 public
stations—the series is funded by
CPB—most of which have indicat-
ed that they will take the syndicated
program.

The show, which is hosted by r&b
great Ruth Brown, explores what it
was like to be a black musician in
the late '50s and early '60s. “This is
music that didn't cross over,” says
Jefferson, primarily because a lot of
the songs covered on the program
became hits for white artists. Some
20% of the show is artists like Ben
E. King and Wilson Pickett discuss-
ing the era; the rest is music.

Although “Harlem Hit Parade” is
targeted at blacks over 25, “we don'’t
believe that's really who is listening
to public radic,” says Jefferson. “We
want to draw black listeners to pub-
lic radio, but in markets where the
public station won’t carry us be-
cause it's classical or something,
we're going for the urban contem-
porary stations.”

“Radioscope,” produced and syn-
dicated by Lee Bailey Produc-
tions of Los Angeles, is now in its
fourth year. Aired in 30 markets
when it debuted, it is now carried by
76 stations. Unusual features of the
show include a call-in segment in
which listeners rate songs, exclusive
airing of early demo tapes by super-
stars, and an ongoing report on how
to make it in the music business.
“Radioscope” is produced in five-
minute daily and one-hour weekend
editions and is aimed at an audience
of 12- to 49-year-olds. Lee Bailey
Productions has several other black
series on the drawing board.
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(Continued from page R-3)

Futuristic Marketing, Fres-
no, Calif., says it will unveil three
weekly shows later this year:
“Country Club, a one-hour weekly
show, built around traditional mu-
sic and artist interviews; “Country
Song,” also a one-hour weekly, fo-
cusing on a songwriter; and
“Country Commentary,” a five-
minute weekly show with news
and information about traditional
country music. Robby Roberson is
producer and chief host of the pro-
grams.

Among the other successful
country programs are Narwood
Productions’ weekly, one hour
show, “Country Closeup,” and
ABC/Watermark’s “American
Country Countdown.”

VARIETY

(Continued from page R-1)

and public affairs,” he recalls. “The
networks bought out, or made pro-
duction deals with our competitors,
but we resisted. The same amount
of shows remained in the market,
but the net effect was that the cost
to advertise on those shows went
up. Ours didn’t. Deregulation was
the best thing that could have hap-
pened to us.”

As for the future, Pattiz says,
“We think network radio as a
whole is a tremendous growth
area, it still represents an infinitesi-
mally small percent of overall radio
programming.” The continuing
segmentation of local radio will be
another boon for syndicated radio,
Pattiz predicts. “We've proven that
a successful concept will continue
to succeed in new formats. WWI
has 30 regularly scheduled pro-
grams, but only six or seven differ-
ent types of programs—concerts,
call-ins, countdowns, etc.”

Josh Feigenbaum left DIR in
1980 to form MJI Broadcasting,
a New York syndicator that now
employs a staff of 40 and owns
four production studios. “MJI start-
ed from the point of view that we
had to create something really
unique to compete with the on-
slaught of networks getting into the
syndicated business,” the MJI boss
says. Feigenbaum is also a believer
in the solid concept applied to sev-
eral formats theory. In 1981, MJI
launched “Rock Quiz,” which Fei-
genbaum calls the “first interactive
national radio show.” The quiz con-
cept takes a very localized and pro-
motable approach, with prizes sup-
plied by MJI for affiliates to give to
listeners. MJI now employs the
short-form quiz concept in four for-
mats: AC/top 40, album rock,
black, and country.

(Continued on page R-8)
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The Sound of the Town
That Set Music

The soulful sound that first came out of
Detroit in the sixties seems to own a per-
manent place on the charts.

Now, every week, for three solid hours, your
listeners can cruise to the infectious rhythms
of MOTOR CITY BEAT, a new guaranteed rat-
ings-grabber from US.

MOTOR CITY BEAT will include a focus on
a different star or topic each week, with
track after track of Detroit’s best. Between

UNITED

STATIONS

¢

BE

On

its
Ears

A

the tunesthe artists will tell their stories in brief
capsule form. Each show will also highlight
ayear in the history of the Motor City’s music.

Wwe'll play every one of your favorites: Diana
Ross, Wilson Pickett, MichaelJackson, Stevie
Wonder, Mitch Rider and The Detroit Wheels
and scores of other superstars.

So don't spin your wheels. :Zall today and
rev up your ratings with the hottest new
show around!

=

MOTOR CITY BEAT is available on a swap/exchange basis to stations in the top 170

PROGRAMMING NETWORK

New York Washington, D.C.

Arbitron-rated metro markets.

For station clearance information cali United Stations Programming Network Affiliate
Relations in Washington D.C. at (703) 276-2900.

For national sales information call United Stations Programming Network in New York

at (242) 575-6100.

Please join US in our hospitality suite #3830 at the New Orleans Marriott.

Chicago Detroit Dallas

Los Angeles London
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(Continued from page R-7)

MdI's “Metalshop” was born in
January, 1984, when Quiet Riot
and Def Leppard were selling al-
bums through the roof. “That was a
big breakthrough for us,” Feigen-
baum says. The program cleared
120 affiliates within two weeks, he
says, and the headbanger program
continues to thrive despite the cold
shoulder album rock radio has
turned toward the genre.

Feigenbaum’s next notion was
the magazine style program, which
MJI now uses in “Country Today,”
and “Rock Today,” and “‘Star
Beat.” MJI's latest outing is “The
Comedy Hour,” and Feigenbaum’s
comment for the future is “Stay
tuned!”

The United Stations Pro-
gramming Network celebrated
its fifth anniversary this month. “We
always considered ourselves a true
network, never a syndicator,” says
USP founder and chief Nick Ver-
bitsky, who was also a founder of
the Radio Network Assn. “As such,
each of our shows represents a net-
work of its own.”

Verbitsky was VP/GM at country
outlet WHN New York when it was
sold to Mutual, which at the time
was strictly an old-line network.
Verbitsky became a Mutual execu-
tive and was quick to help contem-
porize the net by implementing

some country specials. Shortly
thereafter, Verbitsky and Dick
Clark teamed up and founded
United Stations. “Dick Clark’s Na-
tional Music Survey” was launched
and the countdown show “did a
couple million in billings before it
went on air,” Verbitsky recalls. On
the concept of “‘good program-
ming and a solid marketing plan,”
the United Stations has grown into
one of the biggest suppliers of syn-
dicated fare, which goes out
through its youth and adult net-
works. USP show personalities in-
clude Clark, KIIS Los Angeles’ Rick
Dees, and KKBQ Houston's John
Lander.

In April, 1985, USP bought the
RKO Radio Networks. “We were
like a Triple A ball club, and with
RKO, we went into the major
leagues,” says Verbitsky, who now
has a full inventory of news, infor-
mation and entertainment pro-
gramming under his roof.

“I really think this business is in
its embryo stage,” Verbitsky en-
thuses. “It's so damn efficient, it’s
almost cheap. The more players
that get into it, the bigger it'll get be-
cause more people are selling it.”
Verbitsky puts a great emphasis on
the longevity of USP’s program-
ming. “A lot of companies out
there throw out shows. Every one
we've started is still on the air.”

Verbitsky says the programming
pipeline is pretty well filled, but he
is nonetheless confident that USP

will find new niches. A new USP
outing this month is “Rock Watch,”
a three-hour album rock count-
down hosted by WBCN program
director Oedipus. A Motown-era
show titled “Motor City Beat” is be-
ing developed for AC outlets, and
USP is experimenting with a jazz
offering,

Barnett-Robbins Enter-’

prises got started in 1983 in En-
cino, Calif. “We submitted show
proposals to the world,” says presi-
dent Bill Barnett of BRE'’s specials-
oriented, and advertising-driven
launch. Not so gradually, the adver-
tisers that bit early on requested
regular shows to sponsor and BRE
programs like “Street Beat” and
“Rock Of The World” got started.
To stay close to its specials roots,
BRE developed the Big Event Net-
work, which encompasses all holi-
day programming.

To augment its weekly shows,
BRE supplies some daily update
feeds like “On The Beat” for
“Street Beat” and “Hot Spots” for
“Rock Of The World.” Down the
road, Barnett sees much growth in
the urban radio area and a consoli-
dation of the number of companies
wing for affiliates. “It will be harder
to survive on just one show,” he
says. Barnett adds that BRE will
continue to diversify its inventory,
enabling programmers to do one-
stop shopping by dialing BRE. “Of
course, there will always be room
for bright, new ideas,” he adds.

cash basis outside the US.

formation.

For station clearance &

For International Sales,
call or write:

availability (U.S. only) call:
Mike Catena

VP of Network Affiliations
(818) 889-1972 (pacific time)

Keith MacGregor
VP of International Sales
Radio USA/Radio Networks
38 Talbot Lane
Greenwich, CT 06380
(203) 531-6075 (eastern time)

LOCAL * FLEXIBLE * COMPLETE

Now's the time for your station to add Radio USA/Radio Network's newest hot contemporary un-
syndicated program for the Fall. . .UHOSTIT!

A versitile, weekly, one hour, self produced & self-titled program, U HOST IT enables your station
and your air talent to share the spotlight with music's brightest AC & CHR artists such as: Phil Col-
lins, Stevie Wonder, Lionel Richie, Whitney Houston. Paul
& The Culture Club (just to name a few!).

Each week we'll supply your station with the necessary materials you need to produce your
own intensive music profile special including:

* Comprehensive & timed -out script

* Compelling artist voice track segments/drops
* Complete history profile on each featured act
* Artist Promo ID’s

* Periodic album & poster give-aways and much more. . .1

Discover for yourself why America’s most influential stations like: WBZZ/WLS/WEZB/WKSS/WALK/
KTEM/KWK/WGTZ/KPKE/KLZI/KBKC/KGW/KKLV/KLTE/WOCL/KRQQ/WLOL have all welcomed radio’s
hottest concept to their weekly programming schedule.

U HOST IT is available market exclusive, on the barter basis. International markets welcome on a

Look for us at Radio ‘86 with R.E.M.N. Communications in The Marriott at suite #928 for further in-

Other inquiries please contact:

Steven M. Bernson/President
Radio USA/Radio Networks
475 Hillside Ave.
Boston/Needham Branch, MA 02194
(617) 449-0885 (eastern time)

(r

cCartney, Huey Lewis, Janet Jackson

@@H@\\us A
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A small company that looks like
a survivor is the Interview Fac-
tory, in Van Nuys, Calif. Run by
husband and wife team, Standy
Stert and Howard Benjamin, the
Interview Factory is just that.
“We've got tape on everyone from
Huey Lewis to Jerry Lewis,” says
the female Benjamin. The roughly
1,000 artist library is updated con-
stantly. The three-year-old Factory
serves about 40 clients, most of
them local radio, and some syndi-
cators.

Working with a similar concept is
four-month old Carney Produc-
tions of Los Angeles. Founder
Mark Carney is primarily serving
top 40 and album rock stations
now, with artist interviews that are
accompanied by customized sta-
tion liners for each affiliate.

Another likely survivor is Radio
U.S.A./Radio Networks of Bos-
ton, which syndicates its generic “U
Host It” program. Like the Inter-
view Factory's offerings, the weekly
“U Host It” features are produced
off-mike, enabling affiliates to slip

their own talents in for a highly lo-
cal appeal. Different versions of “U
Host It” are available for top 40/
AC, urban and country stations.

Serving the demand for alterna-
tive programming are the Mill Val-
ley, Calif.-based Musical Star-
streams, and San Francis-
co-based World Beat Enter-
prises. “Musical Starstreams” is a
two hour program of “space” and
“new age” music, which has been
gaining affiliates and recognition
for roughly two years. Doug
Wendt’s “World Beat” program is
rooted in the “world beat” move-
ment currently the craze in San
Francisco, and features everything
from reggae to roots rock.

EDITORS’ NOTE: At presstime,
it was announced that Rick Dees
will switch his affiliation from the
United Stations to DIR Broadcast-
ing in January, 1987. (Billboard,
Sept. 6).

NETWORKS: NBC, ABC, CBS

etwork and syndicated
programming were once
considered two very sep-
arate entities. By some, they still
are. Without getting into who is
right and who is wrong, the tradi-
tional deliniations between net-
works and syndicators were/are
defined by frequency and content
of programming.

Networks, the parent of national
programming, are usually distin-
quished by news, talk, information,
and sports programming. Most
network programming is fed con-
tinuously, in short form, through-
out the day. Traditionally, syndica-
tors have specialized in long-form
music programming, usually of-
fered weekly or monthly. Special
programming keyed to holidays
and events has usually been the
domain of syndicators.

With that said, the remaining
traditional network players are
NBC, ABC, CBS. Launched in
1926 and the home of the first
“Fireside Chat”—with President
Calvin Coolidge in 1933—NBC is
the oldest. Originally, NBC ran the
Red and Blue networks. The latter
was the smaller of the two, and,
under government pressure in
1943, was spun off to Edward No-
ble, who dubbed it ABC.

Today, ABC has what is argu-
ably the most listened-to music
show in America with “Casey Ka-
sem’s American Top 40.” The net-
work has also been very adventur-
ous in atypical network areas.
ABC's sponsorship and exclusive
coverage of the “USA For Africa”
event in 1985 is a good example.
On the music front, ABC has al-
ways made good use of indepen-
dently produced programming.
Long the distributor of several DIR

Broadcasting shows, ABC now
has a similar deal with Global Sat-
ellite Network, for which it distrib-
utes “Rock Line” and “Power
Cuts.”

NBC has been equally adven-
turous in the music field. A pioneer
in live concert programming in
1980, NBC also applied the steady
information feed concept to con-
temporary music programming
with the development of the
Source network in 1979. NBC was
also the first to venture into jazz
programming, with the introduc-
tion of “The Jazz Show with David
Sanbomn,” an increasingly popular
album rock show.

Most of CBS’ music program-
ming goes out through its CBS
Radioradio division, which was
launched in April, 1982 to pull the
18-34 audience. That includes two,
three-hour weekly count-up pro-
grams: “Top 30 USA” and “Top
40 Satellite Survey,” and several
hour-long entertainment specials.
Radioradio’s newest ventures are
the magazine-style show, “Enter-
tainment Coast To Coast,” and
“Rock Connections.” The latter
was started this year, and moved
to a 52-week schedule when al-
bum rockers stood up for the
show. CBS seasonal offerings in-
clude “The Spirit Of Summer”
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32 22 John Cougar Mellencamp, Kumbieseat A Aoniord & Simpeon, Count Your Blessin h/dl f y 6 8 Husy Lewis & The News, Stuck With You 7 13 Car Anderson & Gloria Loring, Friend 13 16 Regina, Baby Love
33 33 Paul Simon, You Can Call Me Al A New Editon Eg??h 'Anoe 0 7 S Timex Social Club, Rummors 8 9 Michael McDonald, Sweet Freedom 14 18 Daryl Hall, Greamtime
34 34 The Moody Blues, The Other Side Of Li B Beomerans When Thetbhone Stops Ringi 8 10 Miami Sound Machine, Words Get In The 9 20 Genesis, Throwing It All Away 15 20 Run-D.M.C, Walk This Way
35 35 Talking Heads, Wild Wild Life X X A Loe Betrot Diesi ps Ring 9 11 Michael McDonald, Sweet Freedom 10 23 Don Johnson, Heartheat 16 19 Miami Sound Machine, Words Get in The
36 36 Journey, Girl Can't Help It EX EX Trumph Somebody's Out There - 10 5 Car Anderson & Glonia Loring, Friend 11 12 The Fabulous Th'underb'rd:‘ Wrap It Up 17§ Timex Social Club, Rumors
37 37 Billy Ocean, Love Zone EX EX Alics Los He,s{m M 11 13 Double, The Captain Of Her Heart 12 11 Glass Tiger, Don't forget Me (When 1 18 21 Simply Red, Money$ Too Tight (To Ment
A38 —  Peter Gabriel, In Your Eyes BX EX Journe wr\'Can't Help 1t Pittsburgh P.D.: Nick Ferrara 12 14 RunTD.h,C,, Walk This Way 13 18 Eurythmics, Missionary Man 19 22 Anita Baker, Sweet Love
A39 — Toto, I'll Be Over You EX EX Poter Babriel inYou: Tyes g . U 13 17 Berin, Take My Breath Away (Love The 14 6 Bananarama, Venus 20 11 Madonna, Papa Don't Preach
X EX iR The onter Y 1 4 Lisa Lisa & Cutt Jam With Full Force, 14 16  Daryl Hali, Dreamtime 15 16 Southside Johnny & The Jukes, Walk Aw 21 24 Paul McCartney, Press
EX EX Mick Ja Ruthiess People 2 2 Run-D.M.C, Walk This Way 15 18 Genesis, Throwing It All Awa 16 18  Billy Joel, A Matter Of Trust 22 28 Janet Jackson, When | Think Of You
T g:d' ¥ e R 33 Stacey Q, Two Of Hearts 16 7 Peter Cetera, Glory Of Love (Theme Fr 17 8 One To One, A"ﬁd In My Pocket 23 17 Peter Cetera, Glory Of Love (Theme Fr
N g EX  Luther Vandross, e M oot 43 Huey Lewis & The News, Stuck With You 17 20 Don Johnson, Heartbeat 18 5 The Monkees, That Was Then, This Is N 24 30 Eurythmics, Missionary Man
~ N\ 5 B D;c”; S'A»ldfsli‘che h:ed u sa”“tal c?heo 5 1 Carl Anderson & Gloria Loring, Friend 18 23 Cyndi Lauper, True Colors l 19 27 Robert Palmer, | Didn’t Mean To Turn 25 29 El DeBarge, Love Aiways
ﬁ“E oo e et oveacl it § 12 The Beatles, Twist And Shou 19 21 Billy Ocean, Love Zone 20 29 Run-DM.C. Walk This Way 2% 31 Billy Joel, A Matter Of Trust
) B EX Pclaulous o0 Can ot e AT Y 7 11 Janet Jackson, When | Think Of You @ 22 Regina Baby Love 21 28 Doctor And The Medics, Spirit In The 21 32 Genesis, Throwing It All Rway
~ £ EX A"rus Imt(;n'Lo?\gl 12 The Nieht 8 8 Berlin, Take My Breath Away (Love The 21 26 ElDeBarge, Love Always 22 31 Loverboy, Heaven in Your Eyes 28 23 Jermaine Stewari, We Don't Have To Ta
ir Supply, Lonely 8 9 10 Lionel Richie, Dancing On The Ceiling 22 29 Anita Baker, Sweet Love 23 28 Simply Red, MO"_EYT Too Tight (To Ment 29 15 Belinda Carlisie, Mad About You
Chicago P.D.: Buddy Scott 10 5 Bananarama, Venus 23 24 Eurythmics, Missionary Man 24 38 Tina Turner, Typical Male 30 34 The Jets, Private Number
[4 ! D Yy 11 13 Billy Ocean, Love Zone 24 25 Tina Turner, h}vwcal ale 25 33 Cyndi Lauper, True Colors 31 EX Double, The Captain Of Her Heart
11 Steve Winwood, Higher Love [ 12 16 Anita Baker, Sweet Love 25 21 Billy joel, A Matter Of Trust 2 17 Billy Sullivan, Never Again Without Y 32 35 The Art Of Noise With Max Headroom, P
g g gm Argl:crsatncf bc Rria Loring, Friend 13 12 ?_egina,s‘gcab{ élovbe 0 ;g gg Janet lJllc;sog, Whven | Think Of You g ; ?Z‘legp L’%ﬁ‘?ﬁ"‘r :;ankee Rose 332 £3x6 :L;%hes'e Varnirorsr;, give MBe T"m: ge:sdon'
imex 1al Club, Rumors. - 14 imex ial Club, Rumors Toto, !'ll Be Over You i 3 - ger ilver Bullet Band,
; 6 hm;el Rich;e, Da(;\cm'g Pon The Ceiling ! gE l ’c ‘ l 'I 15 2{ ’s’u&,e L:l[an“oo%hngher Love g El; glike & The IDlecl;aFics, tTah;(en( n | ! 3 33 !EiggieSe :’r‘ely- TTV;ekeS-mrN!iol#‘lee'Tﬁm" gg (3: (F:iv:d Stuar, Can'% Wai(t; Ainother Minute
4 adonna, Papa Oon't Preach 16 atti elle, Oh, Feople lass Tiger, Don't Forget Me en | i f i Lauper, True Colors
6 7 Run-DL.M,C.,z‘l)I%I‘I; ths Wg{ — l 17 ég }_he JTets, PrivTate anjmber % = v;n ;Iale(;\ kove V;Ivaltl;‘g‘lln i . i g% gg m"g o:‘;!g;g:;lp(l)ﬂ anog R";lttuh”p‘e 0yS gg & }_{wm n Tv%ins, NIO:JI"’:K In Common
7 8 Huey Lewis ews, Stuck With You 18 ina Turner, Typical Maie The Art oise Wif ax Headroom, » ina Turner, Typical Mate
8 5 !s!'ananaumz, ng'ws Hartford P.D.: Gary Wall %3 2 garyl Nal]l,hbreamtw%” N E; EX slymaxx, nsan Siae Lo;e !kaon|1 "Sunr}:’ng 332 g ;;'g?;acaﬂbgl;l' L'L\VZOUT Eyes 23 [2: ;e(ér LG‘a;r;'lel, Olwed ehalmmer
9 11 acey Q, Two Of Hearts . enesis, Throwin, way X owns In Price, New York Hold Her Tig , atti elle, Oh, People
10 3 PeteryCthen, Glory Of Love (Theme Fr 11 Timex Social C'""d Rumors . 221 Don Johnson, Heurtbeat EX EX Gwen Guthne, Ain't Nothin' Goin' On 35 EX  Paul McCartney, Press EX EX Glass Tiger, Don't Forget Me (When I
11 12 Regina, Baby Love 22 Car Anderson & Gloria Loring, Friend 22 14 Peter Cetera, Glory Of Love (Theme Fr EX EX Honeymoon Suite, What Does It Take 36 EX  Billy Ocean, Love Zone EX EX Van Halen, Love Walks In |
M
0 erlin, Take reath Away (Love The MULACL B A R Van Halen, Love Walks In atti elle, Oh, People A 3 on Johnson, Hearthea
12 10 Berlin, Take My Breath Away (Love Th 33 RunDMC Wg"‘ This e 23 2% Halen, L ks | EX EX Patti LaBelle, Oh, Peopl 37 40 The Biow Monkeys, Wicked Ways EX EX Don Johnson, Heartbeat
13 17 Miami Sousnd achme,sﬂmds et in TThe ; ; g‘::’;:' x‘ﬂ:&damm"%’ L"ov:e eHing gl g ga;&d |I:‘ee Roth, Yané(ele Rose g‘g g :“;‘é"‘s"{k(i'r’“ %3""0:"2:" eI::nache
14 13 Jermaine Stewart, We Don't Have To Ta s & The 5 i Lauper, True Colors q g
15 13 Bily Ocean, Love Zone § & Huey Lewis b The News, Stuck With You 2 15 Wadonna, Papa Don't Preach 4 EX  John Fogerty, Eye Of The Zombie
16 16 Robert Palmer, | Didn't Mean To Turn 7 7 The B52's, Summer Of Love A — Ric Ocasek, Emotion In Motion
» c 8 8 Regina, Baby Love A — Luis Cardenas, Runaway
1715 Michael McDonald, Sweet Freedom 9 3 Madonna, Papa Don't Preach A Giutina, Love You Forever
1§ 14 Klymaxx, Man Size Love (From "Running 5 l
f f 10 10 Berlin, Take My Breath Away (Love The A — Toto, 'll Be Over You
19 20 Lisa Lisa & Cult Jam With Full Force, 1 M A J hine, Wordh et 12 Th
2 21 turythmics, Missionary Man }; el L LG MU
21 22 Janet Jackson, When [ Think Of You 12 Plc o ¢ 0313 | OYELE reeh o
I 22 23 Simply Red, Money$ Too Tight (To Ment | 13 13 Peter Cetera, Glory Of Love (Theme Fr
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20 27 Klymaxx, Man Size Love (From "Running
21 28 Loverboy, Heaven In Your Eyes o
22 38 Stacey @, Two Of Hearts
23 24 Honeymoon Suite, What Does It Take i ]
24 30 Eurythmics, Missionary Man = £
25 26 Doctor And The Medics, Spirit In The -
26 29 Billy Ocean, Love Zone
27 31 El DeBarge, Love Always
) g z; JAir Suj ’i Lonely Is : TehNLgtg' v San Francisco P.D.: Steve Rivers
Minneapolis P.D.: Tac Hammer o netioackoniienliTiekONYou 1 2 Run-DM.C. Walk This Wa
30 36 Van Halen, Love Walks In lf
11 Lionel Richie Dancing On The Ceilin 31 33 Robert Paimer, | Didn't Mean To Turn 2 4 Luther Vandross, Give Me The Reason
2 2 Glass Tiger, Don't Forget Me (Whenﬁ' 32 34 Paul McCartney, Press 3 3 Gwen Guthrie, Ain't Nothin’ Goin® On
33 Huey Lewis & The News, Stuck With You 33 35 Eddie Money, Take Me Home Tonight 48 (HE R LT O S
4 4 Daryl Hall, Dreamtime 34 39 Patti LaBelle, Oh, People 5 5 Miami Sound Machine, Words Get In The
5 5 Mianel MeDonald, Sweet Freedom 35 EX  Don Johnson, Heartbeat 6 7 Lisa Lisa & Cult Jam With Full Force,
6 9 Miami Sound Machine, Words Get In The 36 37 Billy Joel, A Matter Of Trust 7 11 Anita Baker, Sweet Love
7 13 Billy Joel, A Matter Of Trust 37 30 Journey, Girl Can't Help It 8 10 Nu Shooz, Poit Of No Return
8 8 Regina, Baby Love 38 EX  Simply Red, Moneyf Too Tight (To Ment 3 1 Steve Winwood, Higher Love
9 11 Berlin, Take My Breath Away (Love The 39 EX  Tina Turner, Typical Male 1014 Lionel Rlch'!bDa,ﬂcmx On The Ceiling
10 10 Bananarama, Venus A%0 —  Cyndi Lauper, True Colors 11 12 Glass Tiger, Don't For%et Me (When
11 18 Paul McCartney, Press A The Moody Blues, The Other Side O L 129 The Beatles, Twist And Shout
12 16 Loverboy, Heaven In Your Eyes A —  The Art Of Noise With Max Headroom, P 13 13 Simply Red, Money$ Too Tight (To Ment
1317 Genesis, Throwing It All Away A — Lisa Lisa & Cult Jam With Full Force, 1416 Genesis, Throwing It All Away
14 15 Thompson Twins, Nothing In Common A — Triumph, Somebody’s Out There 1515 Thompson Twins, Nothing In Common
15 6 Steve Winwood, Higher Love A — Luis Cardenas, Runawa 16 17 The Art Of Noise With Max ""dm"\'/ P
16 18  The Jets, Private Ngumber EX EX Rod Stewart, Another l(ear(acma 17 Huey Lewis & The News, Stuck With You
1722 Timex Social Club, Rumors EX EX Gwen Guthrie, Ain't Nothin' Goin’ On 18 19 Eddie Money, Take Me Home Tonight
18 20 Billy Ocean, Love Zone EX EX Sheena Easton, So Far So Good (From * 19 21 New Edition, Earth Angel
19 23 Janet Jackson, When | Think Of You EX EX Toto, I'll Be Over You 20 24 Orange Juice Jones, The Ramn
20 24 Kenny Loggins, Playing With The Boys EX EX Alice Gooper, He's Back A2l —  Eurythmics, Missionary Man
21 26 Limited Warranty, 5-( ou 2 25 Billy OuanbLove Zone
22 25 Cyndi Lauper, True Colors 3 1 mgl Hall, Dreamtime
227 Paul Simon, You Can Call Me Al 24 26 El DeBarge, Love Always
24 7 Klymaxx, Man Size Love (From “Running 25 28 Tina Turner, Typical Male
25 29 Honeymoon Suite, What Does It Take 26 33 Five Star, Can't Wait Another Minute
26 28 Don Johnson, Heartbeat 27 31 Robert Palmer, | Didn't Mean To Turn
27 30 Sheena Easton, So Far So Good (From * 28 30 Cameo, Word Up
28 33 Tina Turner, Tyflcal Male —yr 29 29 The Jets, Private Number
g g %aﬂ_mﬂs%n Gloria I(Lio{i?x, Friend noT T g«l) gg gm- ll‘);:"eer. gﬁuepgg;'ﬂ?
alking He i ild Life . , Oh,
3l 6 Joumely, (;Q:|%a:lvl'|dﬂzl|p It Houston P.D.: John Lander 32 8  Bananarama Venus
32 12 Mike & The Mechanics, Taken In 11 Peter Cetera, Glory Of Love (Theme Fr 33 EX Peter GibMIt'" Your Eyes
33 EX Toto, I'll Be Over You 2 2 Doctor And The Medics. Spinit In The 34 22 Double, The Captain Of Her Heart
A3 —  Ric Ocasek, Emotion In Motion 3 3 Bananarama, Venus 35 EX  Pet Shop Boys, Love Comes Quickly .
35 21 Double, The Captain Of Her Heart 4 4 Lionel Richie, Dancing On The Ceiling EX EX  Sheena Easton, So Far So Good (From
A36 — Human League, Human 5 5 The Beatles, Twist And Shout A —  Human League, Human
A —  Stacey Q Two Of Hearts 6 € Huey Lewis & The News, Stuck With You A — Madonna, True Blue
A — The Art Of Noise With Max Headroom, P 7 7 The Monkees, That Was Then, This Is N
EX EX The Beatles, Twist And Shout 8 8 Carl Anderson & Gloria Loring, Friend
9 9 Berlin, Take My Breath Away (Love The
10 10  Stacey Q, Two Of Hearts
POWER 1111 Eurythmics, Missionary Man
2 1212 Madonna, F‘apa Don't Preach
i ¥ N | 13 13 Miami Sound Machine, Words Get In The
[ g 13 14 Glass Tiger, Don't Forget Me (When |’
£ 15 15 Regina, Baby Love
16 16 Billy Ocean, Love Zone
BLDOB e 00 }; l; gew Eelition‘,,:darth Angel
. i 1 teve Winwood, Higher Love
Housion P.D: Paul Christy | 10 15 Rod'Steware Love foceh T veme From -
1 6 The Beatles, Twist And Shout 20 Run-O.M.C. Walk This Way
2 9 Hure(y Lewis & The News, Stuck With You 21 21 Peter Gabriel, Sledgehammer
3 5 Berfin, Take My Breath Away (Love The 22 22 Wham, The Edge Of Heaven
4 4 Run-D.M.C., Walk This Wa‘ i 23 23 II Top, Velcro FI
5 8 Lionet Richie, Dancing On The Ceiling 24 24 Janet Jackson, When 1 Thnk 0f You
6 10 Michael McDonald, Sweet Freedom 25 25 Double, The Captain Of Her Heart
7 1 Bananarama, Venus 26 26 GTR, The Hunter
8 15 Danl Hall Dreamtime 2127 Timex Social Club, Rumors
9 16 Miami Sound Machine, Words Get In The 28 28 Kenny Loggins, Danger Zone
10 2 Steve Winwood, Higher Love 79 79 Usa Lisa & Cah Jars With Full Force,
1117 Genesis, Throwing It All Awa 30 30 Uptown, | Know I'm Losing You
12 13 Double, The Captain Of Her Heart A EX cﬁﬁs DeBurgh, The Lady In Red
13 19 Glass Tiger. Don't Forget Me (When |’ A EX Tina Tumev,xf ical Male
143 Reging, Baby Love A EX  Cyndi Lauper, Wue Colors
15 7 Madonna, Papa Don't Preach EX EX Daryl Hall, Dreamtime
}; }% Ee:ﬂﬁz‘"- G!'.°' 'o?.' LLM (Threr_"edfr EX EX Genesis, l’muwin% It Al Away
A rson ia Loring, Frien EX  Kenn ins, Playin s
18 18 72 Top Velero Fiy B EX Kenny Loggins, Playing With The Boy:
19 22 Anita Baker, Sweet Love
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Great American Smokeout-Nov.20

Local Record Go. Reps Gan Provide Reliable Input

I.AST MONTH, our focus was on
the program director’s No. 1 ally in-
side the radio station (Billboard,
Aug. 9). This time, we’ll focus on the
PD’s strongest ally outside the sta-
tion. Who is it? It’s the record com-
pany local promotion person.

First, a little-known fact: Before [
worked in radio professionally, I did
local record promotion for more
than two years. In this job, [ got in-
side every station in my territory
and learned a lot from the pros.

When talking in private, too many
PDs seem to enjoy belittling and
maligning record promotion people.
(I didn’t say all. I said many.) There
are more unprofessional PDs than
unprofessional promotion people.

A second little-known fact is that
some of the most successful people
who programmed records for the
past 30 years owe an important part
of their successes to their frust in
local record reps. Reliable input
from local promo people contributed
to the accomplished careers of Bill
Drake, Alan Freed, Buzz Bennett,
Rick Sklar, Scott Shannon, Kent
Burkhart, Dick Clark, Bill Stewart,
and Todd Storz. They knew it and
now you know it too.

THERE WAS A MUTUAL respect
between the programming and the
local record rep. Their information
and options were a vital tool. In a
sense, to each of these supersuc-
cessful people, the local record man
was a programming consultant. He
had a real sense of the marketplace.
Most provided the station with input
and advice on radio talent in other

markets, contests, and promotions.
Most also provided solid tips on hap-
pening records other than their
own.

Today’s local promoter is really a
marketing manager and is better in-
formed and equipped. He or she is
the backbone of the record compa-
ny, representing the company and
the artists in the market. It’s a big
responsibility. This hard-working,
dedicated professional is in contact
with the record company two, three,
or four times a day. The information
about what’s happening and what’s
not with product or artists is up to
the minute.

A programmer needs reliable in-
formation for making programming
decisions. The PDs’ and MDs’ music
decisions are an investment of the
station’s time allocation. It’s an in-
vestment for the stations and the
record company. All the players in-
volved work hard to avoid taking
unnecessary risks. However, risks
must be taken. That’s business.

['ve long thought about what a
different relationship radio might
have with the records it adds and
drops, the rotations, if this vital pro-
gramming source was part of a
PD’s budget—that is, if there were
a cost to the station as there is in
TV.

How would PDs’ and MDs’ think-
ing be affected if the station were
required to pay $1,000 for the broad-
cast rights to play the new Cyndi
Lauper record a specified number
of times for 13 weeks? After four
weeks, what happens when the PD
begins to think about dropping it be-

cause it's not moving as fast as ex-
pected: There’s no rebate and only
$500 left in the current budget cycle
to pay for a replacement. {Records
by new artists would cost less.) Lo-
cal and network TV programmers
make their decisions on what to pro-

-
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gram with eyes constantly on the
budget and the balance sheet.

TODAY’S LOCAL RECORD pro-
motion manager has a passion for
the product. What about the PD and
MD? Years ago, I recall hearing
Chuck Blore use the expression, “a
passion to program.” Most radio
people started in radio with a love, a
passion. When you've lost it, for
whatever reason, it's time to get
out. If you don’t, you're a fraud and
sooner or later both management
and the audience will find you out.
Laisten to the records the local rep
brings to your attention. Do it more
than once. Do it in the presence of
others. Records sound one way
when you listen alone, another
when others are with you. If you're
a PD or MD with your head stuck in

the research box, I pity you. Re-
search is fine. It's a great tool. As
Lee Arnold once said: “Research is
like a lamppost. Use it to illuminate,
not to lean on.”

[ admire the well-deserved suc-
cess of KPWR's “Power 106" in Los
Angeles. The concept is total sound.
Music is written with emotion. Mu-
sic is performed with emotion. Mu-
sic is heard with emotion. You'd
best be programming it with emo-
tion. If you like the record enough
to add it for your station’s audience,
love it enough to play it a lot.

WHAT ABOUT HYPE? If the rec-
ord company isn’t excited about its
product, who will be? (If you don’t
promote your station, who will?) To-
day, record companies rarely, if
ever, sign anyone for business poli-
tics. Companies may drop or bury
an artist because previous manage-
ment was responsible for the sign-
ing, but the cost of releasing any
reord is so great, every record re-
leased has its importance to the
company’s goals.

It's easy to understand why la-
bels were issuing so much foreign
product in recent years. [t was pre-
tested and chart proven. The record
company also knows the value of ra-
dio’s research and ringing cash reg-
isters. Neither is hype. Both are the
results of real people reacting. I
promise you—the public won’t put
its money down for bad records.

Recently in Billboard, RCA/
Ariola chief Elliot Goldman sug-
gested the many benefits new mu-
sic brings radio and records. He's

absolutely right. Televisian couldn’t
survive on a diet of reruns and old
movies. Only a handful of yester-
day’s TV stars hit it a second time.
Certain names are good for initial
movie boxoffice action, but with ra-
dio and records it begins with the
song, then the sound, and the repeti-
tion. Clive Davis’ masterminding of
Whitney Houston’s reccrding ca-
reer brought the highest rewards to
records (Arista) and radio. Both con-
tributed to the growth of the new
supezrstar.

Many local promotion people
played important roles in the pro-
gramming of stations I've pro-
grammed or consulted. Hera's a
third little-known fact: In every new
market I've entered, the first 10
days to two weeks included lengthy,
individual discussions with local la-
bel reps. Other than the resident ra-
dio freak, who else knaws more
about what’s happened and what's
goirg on, not to mention being able
to provide suggestions on what to
do? Someone once said, “The smart
mar: asks when he doesn’t know.
And, somet:imes when he dces.”

Special thanks to the label exrecu-
tives who kelped me prepare this
article: Warner Bros' Kieh Fitz-
gereld, MCA's Steve Meyer, AEM s
Charlie Minor, United Artists’
Bob Greenterg, Motown’s Russ Re-
gan (who was introduced to me by
Bill Drake in 1964 and never pro-
moted me cn a stiff—Never!), Gef-
fen's Al Coury, Elektra’s Dave
Urso, and Capitol’s Susan Ep-
stein.
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Moody Blues, ELP Enjoy Renewed Success

BY STEVE GETT

NEW YORK In addition to launch-
ing relatively new acts like Banan-
arama and Cinderella, one of Poly-
Gram’s major priorities this sum-
mer has been to work with two
veteran U.K. rock groups, the
Moody Blues and ELP.

Record companies often face
tougher tasks re-establishing once-
successful bands than they do in
breaking new talent. News of re-

‘The whole key
was retaining the

essence of their
sound but making

it more modern’

unions and comebacks by veteran
acts tend to elicit skeptical reactions
within the industry.

“People sometimes look at these
sort of things as an opportunity to
pick up a lot of money in one quick
bang and see them as a pension
fund. But that’s not been the case
with the Moody Blues or ELP,”
says Jim Lewis, vice president of
a&r for PolyGram.

The success of the Moody Blues’
latest album, “The Other Side Of
Life,” has given the group a new

lease on life. Aside from scoring
hits on the Hot 100 Singles chart
with “Your Wildest Dreams’ and,
more recently, the album’s title
track, the group has also enjoyed
strong boxoffice draws on its mara-
thon U.S. tour.

Emerson, Lake, & Powell—re-
ferred to as ELP even though origi-
nal drummer Carl Palmer has been
replaced by Cozy Powell—returned
to the concert circuit Aug. 15 in El
Paso, Texas, kicking off a series of
Westwood One-sponsored dates to
promote its new self-titled album.

Though ELP peaked at No. 60 on
the Hot 100 Singles chart with the
album’s first single, “Touch And
Go,” the song generated significant
airplay on album rock radio. Poly-
Gram executives predict that a sec-
ond single, “Lay Down Your Guns,”
released this week, will be a stron-
ger pop crossover.

Actively involved in bringing ELP
and the Moody Blues back into the
limelight, Lewis has enjoyed a long
history of working with both acts.

“I first came into contact with the
Moody Blues about six years ago
and worked as their in-house prod-
uct manager/marketing guy on the
‘Long Distance Voyager’ album in
'81,” says Lewis.

The Moody Blues sold more than
2 million copies of the chart-topping
“Long Distance Voyager” album,
but its successor, “The Present,”
barely reached gold certification,

Eric Johnson Transcends Categories

Guitarist Plays New ‘Tones’

BY TOM MOON

MIAMI Austin-based guitarist
Eric Johnson has done the seeming-
ly impossible with his Reprise debut
album, “Tones,” by attracting the
interest of both album rock and jazz
radio.

“A lot of the jazz stations will say
it gets a little too rocky, but they're
playing it alongside their Spyro
Gyras,” says Johnson. “And the
rock stations could say it’s not com-
mercial enough, but they’re hang-
ing in there—we’ve just been get-
ting real good reaction.”

Equally split between jazz-rock
instrumentals and vocal selections,
“Tones” is the kind of off-center
product that runs the risk of falling
through the famed cracks in radio
playlisting. But Johnson’s willing-
ness to push in any category, and
the musiecal sincerity of his album,
have made the album something of
an underground hit.

“It’s a guitar record first and
foremost,” says Johnson. I see it
as a collage of tones and textures—
I tried to create some new things
with the guitar. But still, a lot of
what I do transcends categories,
and I know that doesn’t make it any
easier in the marketplace.”

Johnson’s “new things’’ often
show the influence of such jazz gui-
tarists as Wes Montgomery and
John McLaughlin. Instrumentals
such as “Soulful Terrain’’ and
“Zap” share what he calls the “ar-
chitecture of jazz,” even though
they are cast in a pop configuration.

“It comes from listening to a lot
of different styles, and letting all
that influence come into the music,”
he says.

Throughout “Tones,” which was
produced by David Tickle (Split Enz,
Prince), Johnson is heard primarily
in a trio format, supported by bass-
ist Roscoe Beck and drummer Tom-
my Taylor. He handles lead vocals,
with percussionist Jerry Marotta
and Jennifer Warnes contributing
background vocals.

Johnson began working on the
Austin music scene when he was 15.
In 1975, he hooked up with the
Electromagnets, a respected fusion
group with a regional reputation.
Christopher Cross hired him to
work on his smash debut album,
and a career as a hired gun was
born.

Johnson continued to work with a
trio; Tickle heard him on an “Austin
City Limits’’ program and con-
vinced Warner Bros. to commit to a
contract in the summer of 1985.

Johnson still has a long list of
goals. “I'd like to learn to create
music that’s a little different, a re-
freshing wind that’s never blown
that way before,” he says. “If I had
a criticism of the first record, it’s
that the music is a little too subtle.

“I want a sound that strikes out
at people, instead of one that sits
there for people to pick up on—
more like ‘Zap.” But right now, with
the record and the live shows [John-
son is touring clubs to support the
album], it’s like we're picking the
lock so we can open the door.”

failing to generate any top 40 hits.
By the beginning of 1985, the band’s
label contract had expired.

“At that point I was heading the
international repertoire department
and the decision had to be made as
to whether we wanted to go ahead
with the band,” says Lewis.

“I was a firm believer in their po-
tential and had a lot of faith in Jus-
tin Hayward and John Lodge’s abili-
ty to write good songs. More impor-

tantly, though, I felt they hadn’t
lost any of their enthusiasm.”

Lewis says inking a new deal
hinged on the Moody Blues’ commit-
ment to the label on future projects.
“We sat down and had a lot of talks.
They said they were willing to go on
a worldwide tour and to really work
with us at the company in terms of
marketing, promotion, and every-
thing,” says Lewis.

“In the past, there had been a little

distance because the band’s contract
with PolyGram came through Lon-
don/Decca. When they signed a di-
rect contract with us last year, they
felt comfortable they could give us
their 100% commitment.”

As soon as contracts were signed,
the Moody Blues began recording
“The Other Side Of Life” in London,
with Tony Visconti producing. “I
spent quite a lot of time at the stu-

(Continued on page 32)

by Steve Gett

LOS ANGELES Pet Shop Boys
won’t be playing U.S. concerts
this year, after all. The British
duo was set to kick off a tour of
legitimate theatrical venues Oct.
31 in San Francisco.

When cornered at Hollywood's
Le Mondrian hotel, where the
group was staying while prepar-
ing for its Sept. 5 appearance on
the MTV Awards show, manager
Tom Watkins said, ‘“The tour
hasn’t been cancelled—it’s just
been postponed.”

The explanation? ‘It was a
combination of various things,”
said Watkins. “The guys produc-
ing the tour, from the English
National Opera, had outside com-
mitments they couldn’t get away
from.

“Plus, we weren't completely
comfortable with the marketing
side of the tour—details on spon-
sorship and things like that still
had to be worked out.”

So when will Pet Shop Boys hit
the road? ““Early next year—
we've just put the dates back two
or three months,” said Watkins.

Meanwhile, the manager re-
vealed that EMI America will re-
lease a five-track minialbum, ten-
tatively titled “Why Don’t Ya,” in
late fall. The album will feature
new material, with the song “Sub-
urbia” set for single release.

MISSING IN ACTION: Only
weeks after Capitol’s release of
the new Missing Persons album,
“Color In My Life,” charismatic
vocalist Dale Bozzio has left the
band to pursue a solo career. Boz-
zio broke the news at L.A.’s mem-
bers-only club Tramp, where she
was hanging out with friends, in-
cluding the mighty Dolph Lund-
gren (of “Rocky 1V” fame).

Future plans call for Bozzio to
record a Capitol solo album. The
remaining Missing Persons have
yet to connect with a new singer,
but be assured that their formida-
ble musical pedigree won’t keep
them off the scene for long.

In fact, on Aug. 23, drummer
Terry Bozzio and bassist Patrick
O’Hearn accompanied Duran
Duran guitarist Andy Taylor on-
stage at the Mountain Air Festi-
val in northern California. Tay-
lor’s MCA debut solo set is due in

PET SHOP BOYS POSTPONE FALL TOUR;
MISSING PERSONS MISSING A PERSON!

October, and rumors are rife that
he has left Simon LeBon and the
other Durans.

SHORT TAKES I: Most of us
have had to contend with the likes
of Cliff Robertson, Joan Rivers,
and Burt Lancaster advertising
phone companies, but Pacific Bell
is using Carlos Santana and Bill
Graham in its TV promo spots . . .
Siobhan of Bananarama was said
to be delighted when Prince ex-
pressed interest in collaborating
on a tune with the U.K. trio. The
young lass reportedly approached

ONTHE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know

e R e P ST )

him with the idea at a party fol-
lowing one of His Royal Purple-
ness’ recent gigs in London ...
Following his triumphant stand
at New York’s Madison Square
Garden last month, Neil Diamond
sold out 14 shows at the Greek
Theatre in L.A. ... Former Mi-
rage recording artist Brenda K.
Starr has inked a new deal with
MCA. Her first release for the la-
bel should be the Stephen Lunt-
produced “What You See Is What
You Get” ... Onetime Led Zeppe-
lin “pal’” Roy Harper has been re-
signed by EMI in the UK. ... Ju-
das Priest celebrated the end of
its marathon U.S. tour with a par-
ty at the Palladium in New York
following a concert at New Jer-
sey’s Meadowlands Arena. Gui-
tarist Glen Tipton was seen chat-
ting away in the Mike Todd Room
with Billy Idol’s fret-burner,
Steve Stevens ... Top L.A. song-
writer Holly Knight is playing
West Coast gigs this month with
her band, Device—definitely
worth checking out ... U2 is in
the studio recording its next al-
bum, with Brian Eno producing
once again.

GOING APE: The Monkees re-
union tour has proven so success-
ful that it has been extended by a
couple of months. The band’s
Sept. 5-7 concerts at the Greek
Theatre in L.A. were sold out in
advance, and now there’s talk of

upcoming trips to Europe, Aus-
tralia, and Japan. Additional U.S.
dates are also being considered
for next year. |

lOUDER THAN HELL: Comedi-
an Sam Kinison, known for wild
screaming antics during his act,
has been attracting a host of hard
rockers to his Sunday night spot
at L.A.’s Comedy Store. Members
of Dio and Motley Crue, including
drummer Tommy Lee and his
wife, Heather Locklear, were
among those who showed for a re-
cent appearance by the Rodney
Dangerfield protégé.

Kinison’s debut Warner Bros.
comedy album is set to be re-
leased soon, but will have to be
stickered with numerous warn-
ings owing to its no-holds-barred
offensive nature. At presstime,
rumors were flying that label ex-
ecs were wondering whether
Kinison had in fact gone too far
on some of his sketches.

SHORT TAKES II: Springsteen
fans might well find a double live
album from the Boss in their
Christmas stockings. Columbia is
reportedly planning to release the
eagerly awaited set before year’s
end ... Waysted’s bassist, Pete
Way, and manager Wilf Wright
recently spent a good deal of time
at Capitol’s Hollywood offices
with a&r chief Don Grierson dis-
cussing the release of the group’s
first album for the label . . . Cana-
dian guitar hero Frank Marino is
back in action with a new album,
“Full Circle,” on the Jem-distrib-
uted Grudge label . . . Here’s hop-
ing one of the first releases
through Virgin in the U.S. will be
ex-Japan vocalist David Sylvian’s
new album, “Gone To Earth.” Un-
fortunately, Sylvian’s outstand-
ing 1984 debut solo set, ‘“Brilliant
Trees,” is still only available on
import . . . R.E.M. guitarist Peter
Buck is clearly surprised by the
success of the group’s fourth
I.R.S. album, ‘““Lifes Rich Pag-
eant.” In the latest issue of Tow-
er’'s Pulse magazine, Buck says,
“When we make records, I'm usu-
ally thinking about whether my
girifriend will like it, or whether
my manager will like it. Now it
goes further, to whether the kids
in Arizona and Texas are going to
like it as well. That's disconcert-
ing.”
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TOP CONCERT
GROSSES

Talent in Action

PSYCHEDELIC FURS
BLOW MONKEYS

to her reputation as a singer capa-
ble of blowing the competition off-

Amusement Business Saratoga Performing Arts Center  stage with sheer vocal power.
Gross Attendance Saratoga Springs, N.Y. Her newer material, from the
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter Tickets: $13’ $10 just-released “Destiny” album, is
NEIL DIAMOND Greek Theatre Aug. 1428 32,374,884 84,674 Nederlander Organization probably more rock-slanted than
Los Angeles B30/320/315 Ldlsellouts A THOROUGHLY modern assault anything Khan has recorded since
%Lg:mo" surte Lhe S{Ummit Aug. 25-27 :699,440 39,968 Beaver Prods. may be the best way to describe this  the early Rufus works. Unfamiliar
= 7.0 three sellouts satisfying British bill, pairing the to the crowd, the new songs elicited
e SILvER SULLET BAND erbend Music Thealre felse e nom o Nederlander Concerts subtle, ersatz soul group Blow Mon- muted response—not lukewarm,
0 sellouts . . . .
FABULOUS THUNDERBIRDS keys with the more seasoned and but just a.blt restrgmed, compared
AEROSMITH e — Aug, 31 39526 162 O — original Psychedelic Furs. Though to the excited reaction to her older
YNGWIE MALMSTEEN Foxboro, Mass. $12.75 30,000 the turnout for the Aug. 10 concert numbers.
REEL was disappointing—the 5,100-seat It will be interesting to see if
KENNY ROGERS Front Row Theatre Aug. 3031 $347,380 12,632 in-house venue was less than half full—the Khan can lead her loyal following
T. GRAHAM BROWN Cleveland s21.15 12784 audience’s enthusiasm was encour- into the more rock-oriented area
VAN HALEN Silver Stadium Sept. 1 $336,128 20,505 Monarch Entertainment Bureau aging‘ that she Seeming]y wishes to ex-
BACHMAN-TURNER OVERDRIVE Rochester, N.Y. $20/$17.50 sellout John Scher Presents The Furs offered tunes dating plore At the Pier, however, the
KIM MITCHELL a ’ )
- i i n a higher
HUEY LEWIS & THE NEWS Canadian National Aug. 27 $327,183 16,801 Concert Prods. International back t.O their 1981 debl}‘t album' show .mlght have endedd ¢ ?d lgh d
Exhibition Stadium ($408,979 Canadian) 23641 sparkling on the dreamy Loye My note if one more golden o ie ha
Toronto, Ontario $24.50/320 Way” and “Forever Now,” bristling  been positioned in the last third of
BILL COSBY Concord (Calit.) Pavilion Aug. 30 $300,021 16,385 In-house on the encore, “Into You Like A the set.
$22.50/315.50 two sellouts Train.” The shadowy, psychedelic Colonel Abrams, performing with
JULIO IGLESIAS Fox Theatre Aug. 19-20 $270,351 9,330 Zupo Prods. “Sister Europe” remained mesmer- a newly formed live band, sang his
X p
ROSANNE BARR St. Louis $125/$27.50/$25/$21.50 two sellouts Fox Concerts izing and “Pretty In Pink.” the club hits with fervor and charisma
, ,
WHITNEY HOUSTON g!vecalrbszf Music Theatre Aug. 14 :gg}:)loloso lGl,IZHS: Nederlander Concerts group’s near-hit, was tough and per-  to spare. Both his band and Khan’s
1ncin| 1 B .
: == suasive. were nearly gutted of power by
BILL COSBY Shoreline Amphitheatre Aug. 29 $232,497 13,226 Bill Graham Presents They also delivered four new dreadful sound mixes but Abrams’
Mountain View, Calif. $22.50/$15.50 15.000 L . 3 . : 5
songs from their upcoming ‘“Mid- personality and abandoned dancing
EURYTHMICS Great Woods Center Aug. 29 $198,635 12,420 New England Programming izht To Midnight’’ alb - th t e “T d” “r Not G
JEAN BEAUVOIR for the Performing Arts $18.50/$16/$13.50 15,000 nig 0 Midnignt ™ album; Eimos ZaNE] l‘all‘)Pe : m s onng
Mansfield, Mass. compelling, “Boys And Girls,” has Let,” and “Over And Over” all the
AC/DC Met Center Aug. 29 $191,640 12,776 Rose Prods. hit potential. intensity that those songs have
QUEENSRYCHE Bloomington, Minn. $15 15,000 The Blow Monkeys, the slick been generating for months on
WHITNEY HOUSTON The Muny Sept. 1 $189,980 9,846 Contemporary Prods. opening act fronted by the blowzy dance floors.
SYLVIA TRAYMORE St. Louss $20.50/$18.50/516.50 sellout but charismatic Dr. Robert, started BRIAN CHIN
TOM JONES (F::ont Row Theatre Aug. 21-24 $183,815 10,974 in-house raddled and lax. But, sparked by the
evelond SI675 12754 gritty saxophone of Neville Henry, THE DREAM SYNDICATE
EURYTHMICS Kingswood Music Theatre Aug. 23 $179,009 14,200 Nederlander Concerts S f Hollywood, Cali
JEAN BEAUVOIR Maple, Ontarto ($223,761 Canadian) sellout theban;lmate((ii Stag.e mR){YementS & The RO‘T‘I/’ I;,/esli_ . $y2 ! & f
$21.50/$13.50 der(‘i y-hatte b3551sbt k1ck Ank?r, ickets: $1
and spunky-sweet backup vocals
JOHNNY MATHIS Front Row Theatre Aug. 15-17 $166,105 9,358 n-house ’ l-
Cleveland $17.75 9588 the Monkeys wound up strong. OCAL GUITAR HEROES the
MOODY BLUES Shoreline Amphitheatre Aug. 27 $165,099 11,655 Bill Graham Presents “It Doesn’t Have To Be This Dream Syndicate recently knocked
THE FIXX Mountain View, Calif. $16.50/§14.50 15,000 Way” was pretty; “Aeroplane City out a tightly packed, noisy home-
HUEY LEWIS & THE NEWS Winnipeg Arena Aug. 30 $164,858 10434 Concert Prods. International Lovesong” was ornate and funky; town audience with a compact set of
Winnipeg, Manitoba ?13076%072 Canadian) 16,000 Donald K. Donald “Digging Your Scene” replicated six-string frenzy.
: _ the lilt that sent it up the charts. The quartet’s first L.A. perfor-
BILL COSBY g:lc f;:nznto Aug. 28 3‘;’53‘3 ;;{7)3 Bill Graham Presents But the surprise was a daring, vig- mance in several months showcased
ANNE MURRAY pR——— 7 ‘1565“ 8’395 v : orous remake of Curtis Mayfield’s potent selections from the current
oods Center ug. , § ew England Programming « »o . . . « ’
for the Performing Arts $19.50/817.50/813.50 15,000 chestnut “Superfly.” carLo woLrF  Big Time album “Out Of The Grey,
Mansfield, Mass. as well as heartily received favor-
RODNEY DANGERFIELD Masonic Hall Aug. 22 $146.970 8,280 Cellar Door Prods. CHAKA KHAN ites from the group’s previous A&M
PAM MATTESON Detroit $12.75 two sellouts COLONEL ABRAMS and Slash releases.
MOODY BLUES Pacific Amphitheatre Aug. 30 $131,617 10,156 Nederlander Organization Pier 84, New York Sly and ingratiating bandleader
THE FIXX Costa Mesa, Calif. $18.15/$13.50 18,764 Tickets: $15 Steve wynn has thoroughly pared
m::)l; )I(!LUES Concord (Calif.) Pavion Aug. 26 §130,5oa 8317 in-house c the gab and instrumental excess,
. _ DEVATEY selout HAKA KHAN has always beena  which had marred Syndicate shows
:)"E’:_SFUEGOS Loncod|(Caiib)lPavilicn Aug. 27 ::275'3%14 0 b joihouse free spirit, in the opinions she ex- of years past, from the set. The
—— e presses on record and in the musical group now emphasizes concise,
J‘,’;%AS ER'EST Eelimest helenel hog.27 $123%1 pos EIRLETATR directions she has taken, as Rufus’ heated interplay between Wynn and
KROKU $14.50 13,641 . : : o
THE SMITHS Irvine Meadows Amphitheatre Aug. 28 $120,651 1872 Avalon Attractions Lead Sl 42y and as a solo artlsﬁ. At lead g(l;ltan.St.Palll] Cutler, who re-
PHRANC Laguna Hills, Cali $17.50/816/312 15000 er well-attended Aug. 8 show, placed original fretster Karl
HUEY LEWIS & THE NEWS Regma Extibition Assn. Aug. 31 5119839 7,682 Donald K. Donald Khan played her tried and true hits  Precoda last fall. .
Agridome ($149,799 Canadian) sellout Concert Prods. International and new material in about equal Wynn's smart, caustic songs have
Regina, Saskatchewan $1950 amounts. never sounded better on stage.
ANDREAS VOLLENWEIDER Radio City Music Hall Aug. 19 $115,220 5874 Radio City Music Hall Prods. In New York, her cult would Most lacerating of all were the new
NEwlYork 320 ] probably have loved hearing an old-  album’s title cut and the Van Morri-
GEORGE BENSON gr'e?r:ewmz:;::;e; i Aug. 30 :}835;3!/1:” 51350 ?.55(1)30 New England Programming ies medley lasting the whole set. As  son homage “Boston,” which incor-
Manstield, Mass. DA ' it was, ““Sweet Thing,” “Tell Me porated a spoken-sung cop from
N " [ N N 1 “ . 124
[V]:214] Kingswood Music Theatre Aug. 26 $101,054 9,031 Nederlander Concerts Some,,thmg .GOOd’ and EverlaStmg Morrison’s “Domino. 0 .
FINE YOUNG CANNIBALS Maple, Ontario (§126,317 Canadian) 14,200 Love” received the ovations of the The welcome oldies included
$17.50/$10.50 night. “Daddy’s Girl” and “Burn,” from
GEORGE SHEARING Paul Masson Winery Aug. 28-Sept. 1 $97,625 5500 in-house Khan was in good voice, living up (Continued on next page)
MEL TORME Saratoga, Calif. $17.75 five sellouts
JOAN ARMATRADING Great Woods Center Aug. 26 $91,826 5,263 New England Programming
for the Performing Arts $18.50/$16/813.50 15,000 P u B L l c ' ' Y
Mansfield, Mass.
SPYRO GYRA Paul Masson Winery Aug. 21-24 $89,100 4,400 in-house P R l " T s
HERBIE MANN Saratoga, Calif. $20.25 four sellouts
MOODY BLUES Open Air Theatre Aug. 31 $81,726 4,174 Avalon Attractions , Uthopraghed On Meavy Gloss Stock
THE FIXX gan g@ego Sl $20.75/$19.75/$18.50 4477 BLACK & WHITE 8x10’s
an Diego State Unw.
500 - $60.00 1000 - 85.00
STARSHIP Tingley Coliseum Aug. 24 $81,296 6,394 Evening Star Prods. COLO
THE QUTFIELD Albuguerque $13.50/$12.50 8,000 LOR
INXS 200 Amphitheatre Aug. 22 $75,987 5,364 Alex Cooley/Southern Promotions 1000 - ssss'm
DEL FUEGOS Oklahoma City $15/513.50 9,000 Above Prices Include Typesetting & Freight
FATS DOMINO Concord (Calit.) Pavilion Aug. 28 $75,79 5,197 in-house Send 8x10 Photo - Check or M.0.
JERRY LEE LEWIS $15.50/813.50 8475 A ;B'/\‘I'v —
, ull Color osters
VICTOR BORGE Paut Masson Winery Aug. 15-17 $75,075 3,300 in-house '
Saratoga, Calif. $22.75 three sellouts Composites - Cifgs‘- Other Sizes
ANITA BAKER Fox Theatre Aug. 21 $74,755 4,644 Turning Point reunion arena Send ®or Catalog & Samples
THE ROSE BROTHERS St. Louis $17.50/$15.50 4665 Fox Concerts Sports Street 5
o ponsisires PICTURES
Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should Dallas. Texas 75207 ’ o Saptian
be submitted to Renee Noel in Nashville at (615) 748-8138; Linda Deckard in Los Angeles at (213) 859-5338; or Melinda Newman in Chicago (214) 658-7070 ;gflng'ﬂea!r Mao 65&)3

at{312) 236-2085.

{417) 369-9433 or 869-3456
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Rosie Vela:
This Year’s
Model Artist

BY SHARON LIVETEN

LOS ANGELES Vogue fashion
model Rosie Vela has never
made a proper demo tape; she
never had to shop for a label
deal; and she never imagined she
would end up working with the
musicians who have influenced
her more than any others, Wal-
ter Becker and Donald Fagen.

The presence of the Steely
Dan co-founders on her A&M de-
but album, “Zazu,” is generating
a good deal of attention for Vela,
whose face is currently better
known than her name or her An-
nie Lennox-meets-Joni Mitchell
voice.

“If someone had told me a
year ago that Donald Fagen and
Walter Becker would be working
on my album,” says Vela, “I'd
have told them they were
dreaming.”

Making music has long been
an interest for Vela, but, she
says, ““My music has always
been a very personal thing—
most people didn’t even know
that I was doing it. I spent my
modeling money on keyboards
and recording equipment and,
whenever I had time, I'd work on
my songs.”

Vela’s musical endeavors re-
mained private until she gave a
rough tape of her songs to a
friend, who just happened to be
the wife of A&M chairman Jerry
Moss. That tape was eventually
passed on to Steely Dan produc-
er Gary Katz.

Attracted by the somewhat ec-
centric quality of Vela’s music,

- Katz agreed to work on the
project. “‘I knew the songs were
weird, but I was intrigued by
their kind of offbeat nature—
compositionally and structural-
ly,” says Katz. “And Rosie was
very open and cooperative to
hearing the songs in a way that
she never had before.”

When Vela originally wrote
the tunes in her living room stu-
dio, they were styled for vocals
and keyboards. Many of the
frills that made them more com-
plete came from working with
Katz and the Steely Dan team.
In the beginning, though, Fagen
and Becker weren’t even part of
the project.

“Donald originally came by
the studio simply to hang out,”
says Vela. “One day I was play-
ing a keyboard part and he just
started adding to it. What he did
really made a difference, and
then Walter got involved in the
tracks.”

In addition to Fagen and
Becker, Katz brought in such
musical friends as Michael Been
and Rick Derringer for the ses-
sions. Vela is now assembling a
touring band and plans to play
live concerts in the fall. A video
for “Magic Smile,” the first sin-
gle from “Zazu,” was shot in
Barbados.

Tonio K. Keeps The Faith In Rock’n’Roll

BY STEVE HOCHMAN

LOS ANGELES Tonio K.’s new
A&M album, “Romeo Unchained,”
offers a twist on the burgeoning
Christian/secular crossover phe-
nomenon. Like Amy Grant’s 1985
album, “Unguarded,” K.’s latest
release is being marketed simulta-
neously in both realms through an
arrangement between A&M and
the Waco, Texas-based Christian
label Word.

While Grant’s achievement was
to bring her often Christian-specif-
ic material to the pop charts, K. is
breaking down the wall from the
other side.

‘This is music
about how
life is tough’

“I wondered if a guy like me had
any business being distributed in
Christendom at large,”” says K.,
who was born Steve Krikorian.

A Los Angeles-based performer
and writer, K. developed a cult fol-
lowing in the early '80s with two
controversial albums and one mini-
album. Each release was chock-full
of caustic—even brutal—political
commentary and social satire, pep-
pered with profanity, and set to mu-
sic that Village Voice critic Robert
Christgau described as a drive on
“Highway 61 at 110 miles an hour.”

“Romeo Unchained,” the first
release for the Word-distributed
What? label, is a calmer affair.

Working with producer Rick
Neigher, K. has achieved a well-
crafted yet energetic and engag-
ing modern pop sound.

The lyrics are as wittily biting
and uncompromising as ever,
which should hearten longtime
fans disappointed by the music’s
restraint, but gone are the spewed
vitriol and obscenities.

The album’s thematic content—
largely a peril-fraught expedition
through the jungle of love—in-
cludes no explicitly Christian ref-
erences. That aspect of the album
could easily escape those unaware
of K.’s spiritual orientation.

“I had no desire to be burned at
the stake,” says K. of his suitabil-
ity to the Christian market. He
adds that What? executive direc-
tor Tom Willet ultimately con-
vinced him the time was right for
this kind of endeavor.

“What [Willet] wants to do is
make records by intelligent people
with an ethical base. He doesn’t
want to make gospel records that
just see how many times you can
say ‘Jesus’ in one cut. Basically,
this is music about how life is
tough on the street, and people in
Christendom need to be reminded
of that,” K. says.

Initial response to “Romeo Un-
chained” from Christian record
buyers has been most encourag-
ing, says Willet. “There’s some re-
sistance, which we predicted, but
not nearly as much as there would
have been a couple of years ago.”

Willet credits Grant with show-
ing Christian and pop audiences
that it is possible to sing spiritual

songs about ““all the normal things
everybody experiences.”

According to Willet, radio and crit-
ical reaction to K.’s album has been
positive. The single, ““Romeo And
Jane,” is garnering a steady stream
of album rock adds; it was one of Ju-
ly’s most requested songs on the
Long Island, N.Y,, station WLIR.

K. says plans for his next album
call for a title and cover that are
bound to stir controversy in both

Christian and secular circles. If he
gets his wish, the cover will sport a
painting by artist Neon Park de-
picting a classically rendered Je-
sus knocking at the brick-house
door of the surprised Three Little
Pigs. The proposed title: ““Too Cool
To Be Christian.”

Asked how that might go down in
Christian record stores, Willet
says, “Next year they may be ready
forit.”

Brothers In Arms. Dire Straits’ Mark Knopfler joined Willy DeVille backstage at
Manhattan’s Limelight club, after the two musicians jammed on stage during a
party celebrating DeVille’s birthday. (Photo: Chuck Pulin)

POLYGRAM PUSHES PAST HITMAKERS

(Continued from page 30)

dio and became pretty involved in
the song selection and some of the
arrangements,” says Lewis.

“They had a pretty good handle
on what they were doing, but, at the
same time, they were open to con-
structive criticism. The whole key
was retaining the essence of their
sound but making it more modern.”

During this period, Lewis also
oversaw sessions for ELP’s album.
“I had actually worked with Keith
[Emerson] and Greg [Lake] about
10 years ago, when [ was doing mar-
keting at Atlantic and ELP was in
its heyday,” says Lewis.

“We’d maintained contact, and in
the summer of '84 I spent a lot of
time with them. They hadn’t played
together since 1979, and we talked
about what I envisioned as not just
a one-off moneymaking album but a
career path for them to be together
for a number of years.”

Like the Moody Blues, Emerson
and Lake proved to Lewis that they
were serious about re-establishing
themselves. “You have to get to
know the personalities involved,
and I could tell they were commit-
ted,” says Lewis.

“Unlike the Moody Blues,
though, which is more of an ongo-
ing thing, ELP had been out of the
marketplace for basically eight
years,” he adds. “So there’s more of
a re-education, reintroduction pro-
cess before you can springboard
into something.”

David Leach, PolyGram’s direc-
tor of national pop promotion, cred-
its ELP and the Moody Blues for
their active involvement in working
with the label on promotions to tie
in with both groups’ tours. )

“The Moody Blues have been
very cooperative and have basically

rolled up their sleeves and gotten’

down to it,” says Leach. “The same
goes for ELP, now that they're on
the road.”

PolyGram plans protracted cam-
paigns for the Moody Blues and
ELP albums. “We still have a long
way to go with both of these proj-

ects,” says Bob Jamieson, the la-
bel’s senior vice president of mar-
keting and sales.

“We'll be working both records
on through Christmas, no question
about it,”” adds Jamieson. ‘“And
that’s because there’s depth in
these projects that allows us those
opportunities.”

Though PolyGram does not have
rights to the ELP back catalog, it
has taken the opportunity to build a
heavy marketing campaign around
past releases from the Moody
Blues, with emphasis on compact
disks.

“The Moody Blues are perfect for
the compact disk audience because
there are a lot of people who own
the records that want to replace
that catalog with CDs,” says Harry
Anger, PolyGram’s senior vice pres-
ident of marketing.

“We've made special order forms,
point-of-sale and advertising mate-
rial, focusing the consumer in on
the fact that besides the new album,
if you loved the Moody Blues rec-
ords, now you can have them on CD.
I think that’s definitely something
for the future of our business.”

TALENT IN ACTION

(Continued from preceding page)

the Dream Syndicate’s criminally
underrated A&M album “Medicine
Show,” and “Days Of Wine And
Roses” from the Slash debut.

As usual, bassist Mark Walton
and drummer Dennis Duck lent
tight, sympathetic support to the
volatile licks of Wynn and Cutler.

CHRIS MORRIS

ANDREAS VOLLENWEIDER
Radio City Music Hall, New York
Tickets: $20

A CLASSIC LOVE AFFAIR be-
tween performer and audience
happened when Andreas Vollen-
weider and ensemble enchanted a

capacity crowd here Aug. 19.

The size and enthusiasm of the
diverse audience—ranging from
yuppies to the faded-jeans crowd—
proved that Vollenweider is find-
ing his niche in the U.S. market-
place. In fact, the house was al-
most too enthusiastic.

True to the format he uses on his
albums, which he also followed on
last year’s American concert tour,
Vollenweider attempted to segue
seamlessly from one piece to an-
other, as his band showcased ma-
terial from the recent CBS release
“Down To The Moon.”

The assembled fans were so ap-
preciative of his delicate fare that

they interrupted the suitelike flow
of music with applause as each
new piece began. But training an
audience is a hard task, and it was
obvious that Vollenweider and his
mates genuinely appreciated the
response.

Musically, the only downside
was a too-long percussion passage
near the conclusion of the “Moon”
suite by drummer Walter Kaiser
with John Otis and Cristoph
Stiefel, which somewhat broke up
the night’s dreamlike feel and
pushed many in the audience close
to boredom. Otherwise, the perfor-
mance was practically flawless.

GEOFF MAYFIELD
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Honky Tonk Men. Mel Tillis, left, and Dwight Yoakam confer on the state of
country music at a Yoakam appreciation party hosted by Tillis' Musiplex Group,
publisher of Yoakam's single “‘Honky Tonk Man.”

NASHVILLE Flanked by longtime
booker Jim Halsey and a new pro-
ducer, Jimmy Bowen, the Oak
Ridge Boys assembled here Aug. 28
for a press conference to deny they
were breaking up. There have been
persistent rumors to this effect
since earlier this year, when the
Oaks put their collectively owned
publishing companies and radio sta-
tions up for sale, and William Lee
Golden, the Oaks’ senior member,
released a solo album.

‘““We’ve never entertained the
idea of breaking up,” tenor Joe Bon-
sall insisted. He said the quartet’s
current tour is ‘‘the most success-
ful” in its history. Alluding to the

by Gerry Wood

JIMMY BUFFETT recently performed before his
largest Nashville audience ever—13,000 fans (“parrot-
heads,” Buffett likes to call his Caribbean-clad clan) at
Starwood Amphitheater. Despite little chart action in
the past few years, Buffett has managed to draw big
and boisterous crowds at each of his summer concert
stops.

It was a significant Nashville homecoming for
Buffett, who launched his musical career here in 1969
and at one point worked as a reporter for Billboard’s
Nashville office. Encouraged by the late Bill Wil-
liams of Billboard and Buzz Cason of Creative Work-
shop, Buffett played
dates for as little as $200

SHVILLE SC

son, Merle Haggard, Lefty Frizzell, Jerry Jeff Walk-
er, and others. His story should be an inspiration to all
of those with great talent who fight for recognition
and applause. He overcame enough negatives to keep
Eastman-Kodak in business for years. He did it with

tenacity and talent, not necessarily in that order.
This week Buffett, along with former NFL football
great Ed Podolak, is hosting the Buffett-Podolak
High Country Shootout Benefit Golf Tournament in
Aspen. [t'll bring together on the links a diverse col-
lection of humanity—from gonzo journalist great
Hunter S. Thompson to entertainment stars (past
players have included

and searched for a record
label. He landed a deal
with Barnaby Records,
and recorded a quickly

Jimmy Buffett comes
home to Music City

John Denver, Bob Seger,
Ahmad Rashad, and Ed
Bradley).

Though Buffett has
homes near Aspen and in

forgotten album titled
“Down To Earth.”

The master tapes to his second album were “lost”
(they showed up years later as a Janus album titled
“High Cumberland Jubilee”), his marriage was on the
rocks, and Nashville was turning a deaf ear to his
songs and singing, so Buffett split for Key West. That
southernmost spot became his creative turning-
around locale after he bottomed out during a boozy,
druggy downer period. Nashville producers Don Gant
and Norbert Putnam effectively captured on record
Buffett’s increasingly poignant songs—beautiful bal-
lads like “Son Of A Son Of A Sailor” along with off-
the-seawall sing-alongs like “Margaritaville”’—and
Buffett was off and running. At ABC Records, he gar-
nered major pop chart success, from “Come Monday”
to “Changes In Latitudes, Changes In Attitudes.”

Last year, Buffett flirted with country music (al-
ways a subliminal force in his songs) with the MCA
albums “Riddles In The Sand” and “Last Mango In
Paris,” recorded in Nashville. His latest album,
“Floridays,” veers away from that trend, but not
enough to discourage country radio and retail action.
[t's No. 32 on Billboard’s Hot Country Albums chart
this week.

For Buffett, the country success has got to mean
something special. [t came in a town where they said it
couldn’t be done—by him. It came in a field of music
where they said it couldn’t be done—by him. It came
at a time when they said it couldn’t be done—by him.
And it was done—by him.

In addition to his recording and performing success,
Buffett is gaining increased recognition as a song-
writer. His songs have been recorded by Willie Nel-

Key West, Mobile, and on
the Caribbean isle of St.
Bart’s, he will always have a home in Nashville. It
wasn'’t built with mortar and stone; it was constructed
of tears and trials. It's a bittersweet palace of the
mind. Bitter from the rejection of the *70s; sweet from
the success of the '80s—and the help and encourage-
ment of such friends and professionals as Bill Wil-
liams, Buzz Cason, Norbert Putnam, Don Gant, Don
Light (Buffett’s original manager)—and many more.

And that's the main reason that his Nashville home-
coming meant much more to this creative genius than
just home sweet home.

NEWSNOTES: Bad news for early risers and blue-
grass fans: Local WSM-AM is dropping its 5:40-5:55
a.m. “Martha White Show,” hosted by Grant Turner.
The show, which in recent years has spotlighted the
best (and, sometimes, the most obscure) in bluegrass
music, has been on the air since the late '40s. No re-
placement has been announced yet.

Freddy Fender has been picked to play the mayor
of Milagro, N.M., in the upcoming Robert Redford
movie, “The Milagro Bean Field Wars,” due in 1987.

Returning home from a television taping of the
“All-Star Caribbean Cruise,” revered rocker Carl Per-
kins found he had been gifted with a custom-made
acoustic guitar that bore the inscription “To our rock-
abilly buddy—from Dave, Eric, Ringo, and George—
1986.” Dave Edmunds, Eric Clapton, Ringo Starr,
and George Harrison had worked with Perkins on the
Cinemax special “A Rockabilly Session.”

Scene Three here has installed an Adams-Smith
2600 A/V editing system that enables the company to
edit and synchronize multiple audio and video signals
within one-three-thousandth of a second.

rumor that the group was planning
to leave MCA, he said, “We're very
tight with our record label.”

Bonsall said the rumors were more
amusing than bothersome at first,
but that questions and speculations
about the breakup then began to
crop up at every date. Bowen, who
heads MCA’s Nashville operations,
said he feared that the rumors would
make retailers skittish about han-
dling Oaks albums. While he did not
attribute any sales decline to that
cause, he did admit that “Seasons,”
the current album, is “not doing as
well as we expected.”

Lead singer Duane Allen said the
new album, which the group will
start recording in October, will be
characterized by ‘“less sparkle and
flash” and “more gut.” To date, he
said, the Oaks have spent three
eight-hour days just listening to
new songs and have one more day

New Producer Chosen; Album In The Works

Oak Ridge Boys Deny Breakup

to go. The album is due out in Feb-
ruary.

Bowen said, ‘“The way [ like to
work takes a lot of time. Now [the
band is] giving me the time.”

The group said it plans to take
four months off following its last
date next February. Part of the off-
road time will be spent promoting
the band’s upcoming authorized bi-
ography, now being co-written for
Contemporary Books by journalist
Ellis Widner (also a Billboard corre-
spondent) and songwriter Walter
Carter.

Allen countered the rumor that
the group dropped longtime produc-
er Ron Chancey because of pres-
sure from Bowen: “We went to Jim-
my Bowen and begged him to pro-
duce us. We said that if he wasn’t
going to produce us, then think
about releasing us.”

EDWARD MORRIS

Wrangler In Nashville

NASHVILLE The Music City divi-
sion of the Willie Nelson/Wrangler
Music Invitational talent contest will
be held at the Tennessee Performing
Arts Center here, Sept. 14-16. Simi-
lar contests, co-sponsored by area
radio stations, have been set for nine
other locations.

Finals for the contest will be held
in Austin, Nov. 17-21. The event is
for new country, rock, and r&b acts,
and a regional winner will be picked
in each category to participate in the
finals.

Nashville’s sponsoring radio sta-
tions are WLRQ and WNKZ. Nomi-
nating the acts for this region are
Michael McCall, music critic for The
Nashville Banner; George Hedges,
manager of Shiloh Music; Flip Por-
ter of Vanderbilt Univ.; Doug Cas-
mus of Sound Seventy; Jim Phelps of
Music City Music; David Tucker of
Park Avenue Club; John Thomas of
Cat’s Records; and Allen Dennis of
WLRQ. In each region, the nominat-

ing committee can select up to seven
acts in each musical format.

Rock contestants will be featured
Sept. 14, country Sept. 15, and r&b
Sept. 16. Tickets to the contest are $5
each.

Each of the three national winners
will receive prizes that include
Wrangler apparel, a one-year per-
sonal appearance contract with
Wrangler, a music video, exposure
on the nationally televised finals,
music equipment from Ibanez,
Tama, Korg, and Marshall, and
$10,000 cash.

In addition to the talent competi-
tion, Wrangler is also sponsoring a
sweepstakes in each region through
participating retailers. Customers
who enter the sweepstakes are eligi-
ble for an all-expenses-paid trip to
the finals.

Other cities in which the contest is
being held are Baltimore, New Or-
leans, Houston, Seattle, St. Louis,
Tampa, New York, and San Diego.

illboard
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RADIO MOST ADDED

NEW TOTAL
128 REPORTERS ADDS ON
GEORGE STRAIT IT AIN'T COOL TO BE CRAZY ABOUT YOU mca 71 78
SAWYER BROWN/JOE BONSALL OUT GOIN' CATTIN' capiToL 35 35
T GRAHAM BROWN HELL AND HIGH WATER caeiToL 30 64
GENE WATSON EVERYTHING | USED TO DO eric 28 39
RONNIE MCDOWELL WHEN YOU HURT | HURT  mca-curs 27 47

Radio Most Added is a weekly national compitation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly nationat indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS

NUMBER
44 REPORTERS REPORTING
SCHUYLER/KNOBLOCK/OVERSTREET CAN'T STOP LOVE mtm 16
LEE GREENWOOD DIDN'TWE mca 14
EARL T.CONLEY/ANITA POINTER TOO MANY TIMES rca ia
RANDY TRAVIS DIGGIN' UP BONES waRNER BROS 13
EXILE IT'LLBE ME epic 8
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APIENE: Pl By <l ozl 2| 22
281 28 38| 25| mTLe " = IS EDL playlists. ARTIST 28| 281 38| €5 | e ARTIST
=2 | 53 | < | G | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 52| ~X | 25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
@ LITTLE ROCK *l :’eekgtgt;. gne * & REBA MCENTlRE 50 50 60 5 ﬂ.gSTNCJIELLEDL.Zg)EREEgv(!gURR) EMT—?!MRY!?BP:QI
4 5 12 JBOWEN.R.MCENTIRE (PMCMANUS. B.DIPIERO. G.HOUSE) 52848 - - - . HONEYCOMB GARY MORRIS
COUNTRY STATE OF MIND HANK WILLIAMS, JR 0 G.MORRIS,B ALBERTINE.S.SMALL (B.MERRILL) WARNER BROS. 7-28654
2 2 3 14 H.WILLIAMS,JR..B.BECKETT,J.E.NORMAN (H.WILLIAMS, JR . R.A WADE) WARNER/CURB 7-28691/WARNER éROS‘. 52 34 37 g THE PAGES OF MY MIND RAY CHARLES
@ 5 6 14 GOT MY HEART SET ON YOU JOHN CONLEE B.SHERRILL.R.CHARLES (B.HILL. JR.WILDE) COLUMBIA 38-06172
EELOCANI(D GRAVE RENEAL) COLUMBIARIBI00108 B3| 65 | — | 2 | HELL AND HIGH WATER T GRAHAM BROWN
@ IN LOVE RONNIE MILSAP B.LOGAN (T.BROWN. A.HARVEY) CAPITOL 5621
1 8 1 R MILSAP, T.COLLINS,R.GALBRAITH (M.REID, B.DEES) RCA 14365 @ - 2 WE HAD IT ALL DOLLY PARTON
5 7 13 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND - GARAY{(SEALS D ERITTS) BB
6 M.MORGAN,P.WORLEY (D.SCHLITZ, D.LOWERY) WARNER BROS. 7-28690 @ Sl 2 WHEN YR%%D'S&;'RT | HURT RO’%T)EU%%?%V%%LA
ALWAYS HAVE ALWAYS WILL @ JANIE FRICKE BAKILLEN ( ELL)
10 12 12
@ N.WILSON (J.MEARS) COLUMBIA 38-06144 - - 3 BAIS'“EIE ANSGYFEIILNLB ot TAMMY !VHZI;IE(E%
LONELY ALONE THE FORESTER SISTERS SHIERRICE dBOND) -
@ 12 14 1 JLWALLACE.T.SKINNER (J.0.MARTIN. J.JARRARD) WARNER BROS. 7-28687 @ 2 || — 7 LOVE DON'T COME ANY BETTER THAN THIS SHELLY WEST
11 3 10 GUlTARS.CADlLLACS DWIGHT YOAKAM B.BECKETT (K ROBBINS. S.LONGACRE) WARNER BROS. 7-28648
PANDERSON (D.YOAKAM) REPRISE 28688/ WARNER BROS - - 3 ALONG FOR THE RIDE ,3’56 T-BIRD) JOHN DENVER
@ 15 18 10 BOTH TO EACH OTHER (FRIENDS & LOVERS) EDDIE RABBITT & JUICE NEWTON RNICHOLS(DIOIKEEREBTERAUN) REENRA06
R.LANDIS (J.GRUSKA, P.GORDON) RCA 14377 59 | 45 2% 18 ?ouNrg on’? E~[|)E T’HECSIVABTA_ngig%T HGERS
TEN FEET AWAY KEITH WHITLEY KENI Y (| 1D) RCUI 4 S LYGRAM
13 16 13
BMEVIS (T.SEALS, B.SHERRILL. M D.BARNES) RCA 14363 - " . - IF YOU'RE ANYTHING LIKE YOUR EYES ROBIN LEE
DESPERADO LOVE CONWAY TWITTY JMORRIS (T.SKINNER, J.L.WALLACE) EVERGREEN 1043
11 1 2 15 C.TWITTY,D.HENRY R.TREAT (M.GARVIN, S.JOHNS) WARNER BROS, 7-28692 5 o o p SIXTEEN CANDLES JERRY LEE LEWIS
@ 17 19 10 JUST ANOTHER LOVE & TANYA TUCKER C.MOMAN (L.DIXON, A.KENT) AMERICA/SMASH 884 934-7/POLYGRAM
J.CRUTCHFIELD (P.DAVIS) CAPITOL 5604 NEW} : EVERYTHING | USED TO DO GENE WATSON
@ 9 GUITAR TOWN ® STEVE EARLE G.WATSON.L.BOOTH (E.ROWELL) EPIC 34-06290
18 0 13 E.GORDY.JR. T.BROWN (S.EARLE) MCA 52856 63 53 57 7 HOMEGROWN MASON DIXON
14 3 9 14 SLOW BOAT TO CHINA @ GIRLS NEXT DOOR DMITCHELL (M.KELLUM. D.MITCHELL) PREMIER ONE 101
T.WEST (MRAGOGNA) MTM 72068/CAPITOL - . i . WHAT DID YOU DO TO MY HEART CHANCE
15 3 ’ 16 SOMETIMES A LADY & EDDY RAVEN B.ARLEDGE (J.CALHOUN) MERCURY 884- 918-7/POLYGRAM
ORCEY ERAVEN CRAVENE MYEFS) RCA 14319 NEWD | 1 | QUTGOIN CATTIN SAWYER BROWN WITH “CAT" JOE BONSALL
19 21 8 CRY CRYSTAL GAYLE R.L SCRUGGS (M.MILLER, R.SCRUGGS) CAPITOL/CURB 5629/CAPITOL
J.E.NORMAN (C.KOHLMAN) WARNER BROS. 7-28689 66 62 48 11 NOTHIN, VENTURED NOTHIN. GA'NED SYLV'A
@ 20 22 9 SECOND TO NO ONE & ROSANNE CASH B.MAHER,D POTTER (D SCHLITZ, D.POTTER, BMAHER) RCA 14375
D.MALLOY (R.CASH) COLUMBIA 38-06159 67 9 33 19 YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER
- 2 3 IT'LL BE ME EXILE J.BOWEN,J SCHNEIDER (D.WILLS. D.PFRIMMER) MCA 52827
EXILEN (G TEMAE FRRENNINGTON) EPIC 34-06229 NEWD | 1 | FOOLSFOR EACH OTHER ED BRUCE WITH LYNN ANDERSON
19 9 10 15 THAT'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINERg £.BRUCE .B.MEVIS (G.CLARK) RCA 5005-7
E.GORDY.JR..TBROWN (W.WALDMAN, C.BICKHARDT) = % 47 - rg)vav&ocvsm Hl(g ,?.E&,':;r MIND WOULD'VE LEFT HER GE ORGEM CSATSRZ ‘B\g
TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER ; (GSTRANIE.
22 25 1
@ N.LARKIN.M. WRIGHT (M.SMOTHERMAN, S.PAGE. TMCSHEAR) RCA 14380 - - - . JUKEBOX SATURDAY NIGHT/NIGHT LIFE ROY CLARK
@ YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET RMILSAP.R.DILLARD (S.HARRIS, JROSASCO. W.NELSON, P.BUSKIRK, W.BREELAND) SILVER DOLLAR 7-0004
23 28 10 JSTROUD (POVERSTREET, T.SCHUYLER) ' MTM 7207 L/CAPITOL - . . . ? ,&gwE, ||_ ,&?,]S & é-lE A,’},Tw (f,gng)ou LORQQSITN}&QBNSS%
DQO-WAH DAYS & MICKEY GILLEY NI ESIECATE i
@ e 2 8 N.v?ILSON.M.GILLEV (EHUNNICUTT. D.GILMORE. G.VINCENT) EPIC 34-06184 - - - g ANYTHING FOR LOVE GORDON LIGHTFOOT
@ DIDN'T WE LEE GREENWOOD D.FOSTER (D.FOSTER. GLIGHTFOOT) WARNER BROS. 7-28655
26 30 6 JCRUTCHFIELD (G.LYLE. TSEALS) MCA 52896 @ NEW » ! TIME STOOD STILL VERN GOSDIN
% 35 5 DIGGIN’ UP BONES RANDY TRAVIS V.GOSDIN.R.J.JONES (R.J.JONES) COMPLEAT 158/POLYGRAM
KLEHNING (POVERS TREET, A.GORE) WARNER BROS. 7-28649 NEW » ! PEOPLE'S COURT RAY STEVENS
@ THAT ROCK WON'T ROLL RESTLESS HEART R.STEVENS (C W.KALB,JR, D.SLATER, J.WHITE) MCA 52924
28 32 6 T.DUBOIS.S.HENDRICKS (J.5.SHERRILL, B.DIPIERO) RCA 14376 @ NEWD : WINE COLORED ROSES GEORGE JONES
927 31 8 SINCE | FOUND YOU & SWEETHEARTS OF THE RODEO B.SHERRILL (D.KNUTSON. A.L.OWENS) EPIC 34-06296
SBUCKINGHAM (B.LLOYD, RFOSTER) COLUMBIA 38-06166 - | — . g!;?,& Ikg T%R o (5: }AEL g"ﬂ'ls’;
A GIRL LIKE EMMYLOU SOUTHERN PACIFIC : L BN
@ 31 39 6 SOUTHERN PACIFIC J.E.NORMAN (T.GOODMAN, J.MCFEE, K.KNUDSEN, S.COOKE) WARNER BROS. 7-28647 @ NEW » ! WALK THE WAY THE WIND BLOWS KATHY MATTEA
33 % 10 FARTHER DOWN THE LINE LYLE LOVETT A.REYNOLDS (T.P.O'BRIEN) MERCURY 884 978-7/POLYGRAM
] T.BROWN,L.LOVETT (LLOVETT) MCA/CURB 52818/MCA - _ . WRAP ME UP IN YOUR LOVE JD.MARTIN
2 16 7 14 WORKING CLASS MAN LACY J. DALTON J.CRUTCHFIELD,PHIGDON (J.D.MARTIN, J.JARRARD) CAPITOL 5606
W.ALDRIDGE (J.CAIN) COLUMBIA 38-06098 . - a ” ON THE OTHER HAND © RANDY TRAVIS
30 1 1 16 HEARTBEAT IN THE DARKNESS © DON WILLIAMS K.LEHNING K STEGALL (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7-28962
D.WILLIAMS,G FUNDIS (D,.LOGGINS, R.SMITH) CAPITOL 5588 80 63 56 18 OLD VIOLIN JOHNNY PAYCHECK
@ 3 0 3 I'M NOT TRYING TO FORGET YOU WILLIE NELSON 5. CORNELIUS. J. PAYCHECK (J.PAYCHECK) MERCURY 884 720-7/POLYGRAM
WNEESON T NEESON) COLUMBIA 38:06246 81 | 55 | a2 | 17 | ROCKIN'WITH THE RHYTHM OF THE RAIN THE JUDDS
@ 38 | 43 5 STARTING OVER AGAIN STEVE WARINER B.MAHER (D.SCHLITZ, BMAHER) RCA/CURB 1436 2/RCA
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T.COLLINS (J.SCHWEERS) P - MCA 52900 - - N - ;gﬁgg}mﬁ&g HEARTACHE RICIéYcS;(%CS;BGgS
* % * POWER PICK/AIRPLAY # % & RICi34i05898
@ 41 51 3 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 84 79 %0 3 STRAIGHT TALKIN’ MELBA MONTGOMERY
P.WORLEY (P.OVERSTREET. P.DAVIS) CAPITOL/CURS 561 3/CAPITOL J.SOLOMON (L. SHELL, H.SHEDD, B.CANNON) COMPASS 45.7
CHEAP LOVE JUICE NEWTON THESE SHOES BROT
@ o | 49 4 RLANDIS (D.SHANNON) RCA 14417 NEW » 1 D,EDMSUNOS (L.LEE, J.GOIN) MERCUERy EBILSYQAJ/POL};“GERFXE
N —
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C.YOUNG (LGATLIN) COLUMBIA 38-06252 NEW » ) ROCKIN' MY COUNTRY HEART PAT GARRETT
" - . AT THE SOUND OF THE TONE JOHN SCHNEIDER P.GARRETT (H.W.PRICE. PGARRETT) COMPLEAT 157/POLYGRAM
J.BOWEN, ). SCHNEIDER (M.T.BARNES, D.RICHARDSON) MCA 529 NEW » 1 NICE TO BE WITH YOU SLEWFOOT
39 | 25 | 24 | 10 | YOU MADEA ROCK OF A ROLLING STONE THE OAK RIDGE BOYS REACEIGOD) STEP ONE 360
R.CHANCEY (C.WATERS, K.BROOKS) MCA 52873 NEW» 1 gg&m%vtsggg OVER MY HEART g&%BYo% RICE
MY LIFE'S A DANCE ANNE MURRAY : : KNOBBS 251
46 33 4 JWHITE (JWHITE, M.SPIRO) CAPITOL 5610 91 74 7 24 UNTIL | MET YOU & JUDY RODMAN
ALL BECAUSE OF YOU MARTY STUART T.WEST (H.RIDDLE) MTM 72065/CAPITOL
41 | 42 | 46 | 6 | cALeN(SFORBERD COLUMBIA 38-06230 02 | 57| 32 | 18 | WILL THE WOLF SURVIVE WAYLON JENNINGS
STRONG HEART TG. SHEPPARD JBOWEN.W_JENNINGS (D.HIDALGO. L.PEREZ) 5283
- < s . RHALL (T.ROCCO. C.BLACK. AROBERTS) COLUMBISI38105905 93 1 62 7 I'VE ALREADY CHEATED ON YOU DAVID ALLEN COE AND WILLIE NELSON
SO THIS IS LOVE CHARLY MCCLAIN B.SHERRILL (D A.COE. W.NELSON) COLUMBIA 38-06227
@ 47 52 5 N.WILSON,SNEED BROTHERS (S.DAVIS. D.MORGAN) EPIC 34-06167 9 9 %0 8 ggﬂég(gg& ng_"fﬁNs) HAVE HAPPENED - BBnggypgogRNE
* * * HOT SHOT DEBUT* * * !  CHAMBERI M URY 884 LYGRAM
IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 76 70 8 CALL HOME GLEN CAMPBELL
NEW) 1 JBOWEN (D.DILLON, RPORTER) MCA 52914 H.SHEDD (M.REID. T.SEALS) ATLANTIC/AMERICA 7-99525
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45 [ 32 {1 15 | 16 a: ,@5’:&!&%{% 25()“\,:&5) MERLE,;E@%%’Q&? 85 | 65 8 LROGERS (HHOWARD, TGLASER) MERCURY 884 852.7/POLYGRAM
SOME HEARTS GET ALL THE BREAKS ROGER MILLER
56 | 63 4 LM‘,&%Y&%&&&E&?JGUNG) BIL';IL,;’NOTE 59;;}'5 90 | 89 7 JBOWEN,RMILLER (RMILLER. G.BOATWRIGHT) MCA 52855
IN' ICHAEL MARTIN MURPH HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD
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Bilboord Hot Country Singles SALES & AIRPLAY. | countrr sivces
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Country Singles chart. BY MBE
> >
xZ xZ A ranking of distributing labels
[e]
o | =x SALE s 58 I Al R PLAY BE by their number of titles
Luw | pu sa Lu RTIST 54 on the Hot Country chart.
9|2y | TIME ARTIST 88 IO | QW | TITLE ARTIS o8
1 2 | COUNTRY STATE OF MIND HANK WILLIAMS, JR. 2 1 4 LITTLE ROCK REBA MCENTIRE 1 LABEL NO‘OOIS gg k'g?
HANK WILLIAMS, JR. 2
2 5 LITTLE ROCK REBA MCENTIRE 1 2 2 | COUNTRY STATE OF MIND MCA (15) 17
3 3 | GOT MY HEART SET ON YOU JOHN CONLEE 3 3 5 | GOT MY HEART SET ON YOU JOHN CONLEE 3 MCA/Curb (2)
RCA (13) 14
4 8 | INLOVE RONNIE MILSAP 4 4 7 IN LOVE RONNIE MILSAP 4 RCA/Curb (1)
5 9 ALWAYS HAVE ALWAYS wiLL JANIE FRICKE 6 5 6 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND 5 WARNER BROS. (12) 14
Reprise (1)
6 10 | GUITARS,CADILLACS DWIGHT YOAKAM 8 6 10 | LONELY ALONE THE FORESTER SISTERS 7 Wa',),ne,/Cu,b 1)
7 7 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND 5 7 11 | ALWAYS HAVE ALWAYS WILL JANIE FRICKE 6 CAh:’lTTN?t 6()5) 13
8 12 | LONELY ALONE THE FORESTER SISTERS 7 8 12 | GUITARS,CADILLACS DWIGHT YOAKAM 8 Capitol/Curb (2)
9 | 13 | TEN FEET AWAY KEITH WHITLEY | 10 9 | 15 | BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON | 9 COLUMBIA il
POLYGRAM 1
10 | 14 | BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 9 10 | 14 | TEN FEET AWAY KEITH WHITLEY | 10 Mercury (8)
Compleat (2)
11 | 15 | GUITAR TOWN STEVE EARLE | 13 11 1 DESPERADO LOVE CONWAY TWITTY | 11 America/Smash (1)
12 | 17 | JUST ANOTHER LOVE TANYA TUCKER | 12 12 | 17 | JUST ANOTHER LOVE TANYA TUCKER | 12 EPIC 8
13 | 18 | CRY CRYSTAL GAYLE | 16 13 | 8 | SLOW BOAT TO CHINA GIRLS NEXT DOOR | 14 STEP ONE 2
ATLANTIC 1
14 | 20 | SECOND TO NO ONE ROSANNE CASH | 17 14 | 3 SOMETIMES A LADY EDDY RAVEN | 15 ATLANTIC/AMERICA 1
15 1 DESPERADO LOVE CONWAY TWITTY | 11 15 | 18 | GUITAR TOWN STEVE EARLE | 13 BERMUDA DUNES 1
16 | 4 | SOMETIMES A LADY EDDY RAVEN | 15 16 | 19 | Cry CRYSTAL GAYLE | 16 COMPASS .
DOOR KNOB 1
17 | 24 | FARTHER DOWN THE LINE LYLE LOVETT | 28 17 | 20 | SECOND TO NO ONE ROSANNE CASH | 17 EMI-AMERICA 1
18 6 SLOW BOAT TO CHINA GIRLS NEXT DOOR 14 18 21 IT'LL BE ME EXILE 18 EVERGREEN 1
1
19 [ 11 | THAT'S HOW YOU KNOW NICOLETTE LARSON/STEVE WARINER | 19 19 | 9 THAT'S HOW YOU KNOW NICOLETTE LARSON/STEVE WARINER | 19 Ns‘_?mg Shot (1)
20 | — | HONKY TONK CROWD JOHN ANDERSON | 36 20 | 22 | TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER | 20 PREMIER ONE 1
21 | 22 | DIGGIN' UP BONES RANDY TRAVIS | 24 21 | 23 | YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET | 21 SILVER DOLLAR 2
22 | 21 | HONEYCOMB GARY MORRIS | 51 22 | 24 | DOO-WAH DAYS MICKEY GILLEY | 22
23 | — | 1TLLBE ME EXILE | 18 23 | 26 | DIDN'T WE LEE GREENWOOD | 23
24 | 19 | HEARTBEAT IN THE DARKNESS DON WILLIAMS | 30 20 | 28 | THAT ROCK WON'T ROLL RESTLESS HEART | 25
25 | 23 | ON THE OTHER HAND RANDY TRAVIS | 79 25 | 27 | SINCE | FOUND YOU SWEETHEARTS OF THE RODEO | 26
26 | — | TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER | 20 2% | 30 | DIGGIN' UP BONES RANDY TRAVIS | 24
21 | — | YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET | 21 27 | — | A GIRL LIKE EMMYLOU SOUTHERN PACIFIC | 27
28 | — | SINCE | FOUND YOU SWEETHEARTS OF THE RODEO | 26 28 | 16 | WORKING CLASS MAN LACY J. DALTON | 29
29 | 25 | YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS | 34 29 | — | FARTHER DOWN THE LINE LYLE LOVETT | 28
30 | 29 | P'VE ALREADY CHEATED ON YOU DAVID ALLEN COE/WILLIE NELSON | 93 30 ( 13 | HEARTBEAT IN THE DARKNESS DON WILLIAMS | 30
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COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

56  ALIVE AND WELL 27 A GIRL LIKE EMMYLOU 12 JUST ANOTHER LOVE 61 SIXTEEN CANDLES 64 WHAT DID YOU DO TO MY HEART
(Tree, BMI/Cross Keys, ASCAP) (That's What She Said, BMI/Long Tooth, BMI/K-Kuad, (Web IV, BMI) {Unichappell, BMI) HL (Marledge, ASCAP)
41 ALL BECAUSE OF YOU ASCAP/Standup, ASCAP) 76 KING LEAR 14 SLOW BOAT TO CHINA 100 WHAT'S YOUR NAME
(Rolling Tide, ASCAP) 3 GOT MY HEART SET ON YOU (Lyn Pen, BMI) (Uncle Artie, ASCAP) (Rightsong, BMI) HL
58 ALONG FOR THE RIDE ('56 T-BIRD) (Simonton, BMI/N2D, ASCAP) 1 LITTLE ROCK 43 SO THIS IS LOVE 55 WHEN YOU HURT | HURT
(Bicameral, BMI/Slavetone, ASCAP) 13 GUITAR TOWN (Combine, BMI/Music City, ASCAP) (Tapadero, BMI/Little Shop Of Morgansongs, BMI) (Tree, BMI/Strawberry Lane, BMI)
6 ALWAYS HAVE ALWAYS WILL (Goldline, ASCAP) HL 7 LONELY ALONE 92 WILL THE WOLF SURVIVE
(Texican, ASCAP/Cavesson, ASCAP) CPP 8 GUITARS, CADILLACS (MCA, ASCAP/Alabama Band, ASCAP) HL 97 SOME HEARTS GET ALL THE BREAKS (Davince, BMI/No K.0., BMI/Bug, BMI)
72 ANYTHING FOR LOVE (Coal Dust West, BM}) 57 LOVE DON'T COME ANY BETTER THAN THIS (Roger Miller, BMI/Tree, BMI) HL 75 WINE COLORED ROSES
(Moose, CAPAC/Air Bear, BMI/Warner-Tamerlane, 71 HAVE | GOT A HEART FOR YOU (irving, BMI/Somebody's, SESAC) 15 SOMETIMES A LADY (Hall-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP)
BMI) (April, ASCAP/Blackwood, BMI) 87 LOVE KEEP YOUR DISTANCE (RavenSong, ASCAP/Michael H. Goldsen, WITH YOU
38 AT THE SOUND OF THE TONE HEARTBEAT IN THE DARKNESS (Desert Sands, BMI/Medicine, BMI) ASCAP/Collins Court, ASCAP) CPP (Benefit, BMI)
(WB, ASCAP/Two Sons, ASCAP) (MCA, ASCAP/Patchwork, ASCAP) HL 40 MY LIFE'S A DANCE 5 STAND A LITTLE RAIN WORKING CLASS MAN
9 BOTH TO EACH OTHER (FRIENDS & LOVERS) HEARTS AREN'T MADE TO BREAK (THEY'RE MADE (Youngster Musikverlag, GEMA/Edition Sunrise, BMI) (Don Schiitz, ASCAP/MCA, ASCAP/Sheddhouse, (Frisco Kid, ASCAP/Chappell, ASCAP)
(Colgems-EMI, ASCAP/WB, ASCAP/French Surf, TO LOVE) CPP ASCAP) HL 78 WRAP ME UP IN YOUR LOVE
ASCAP) (Tom Collins, BMI) CPP 89  NICE TO BE WITH YOU 32 STARTING OVER AGAIN {Music Corp. Of America, BMI/Alabama Band, ASCAP)
95 CALL HOME 53 HELL AND HIGH WATER (Interior, BMI) (Forrest Hilis, BMI/Write Road, BMI) 21 YOU CANT STOP LOVE
(Lodge Hall, ASCAP/WB, ASCAP/Two Sons, ASCAP) (April, ASCAP/Ides Of March, ASCAP/Preshus Child, 33 NO ONE MENDS A BROKEN HEART LIKE YOU STRAIGHT TALKIN' (Lawyers Daughter, BMI/Writers Group, BMI/Scarlet
CPP BMI) (Collins Court, ASCAP) CPP (Millhouse, BMI/Sheddhouse, ASCAP/Sabal, ASCAP) Moon, BMI/Bethlehem, BMI)
35 CHEAP LOVE 63 HOMEGROWN 69 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER STRANGER THINGS HAVE HAPPENED 39 YOU MADE A ROCK OF A ROLLING STONE
(Shidel, BM1/Bug, BMI) (Dale Morris, BMI/Screen Gems-EMI, BMI) (Hall-Clement, BMI) HL (Milene-Opryland, ASCAP) (Tree, BMI/Cross Keys, ASCAP) HL
59 COUNT ON ME 51 HONEYCOMB 66 NOTHIN' VENTURED NOTHIN' GAINED 42 STRONG HEART 34 YOU'RE STILL NEW TO ME
(Statler Brothers, BMI) (Golden Bell, ASCAP) CPP (MCA, ASCAP/Don Schlitz, ASCAP/April, (Chappell, ASCAP/MCA, ASCAP/Chriswald, (Wniters Group, BMI/Scarlet Moon, BMI/Web IV, BMI)
2 COUNTRY STATE OF MIND 36  HONKY TONK CROWD ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep In ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP) HL 67 YOU'RE THE LAST THING | NEEDED TONIGHT
(Bocephus, BMI/Tapadero, BMI) CPP (Jack & Bill, ASCAP/Foggy Jonz, ASCAP/Amanda-Lin, Tow, BMI) CPP/ABP/HL 86 TALKIN' BLUE EYES (Jack & Bill, ASCAP) HL
16 CRY ASCAP) HL 80 OLD VIOLIN (Alabama Band, ASCAP/Quillsong, ASCAP/Dejamus, 90  YOU'VE TAKEN OVER MY HEART
(Shapiro Bernstein & Co., ASCAP) 1 MISS YOU ALREADY (Dwight Manners, BMI) ASCAP) (Chip'N'Dale, ASCAP)
48 DADDY'S HANDS (Tree, BMI) HL 79 ON THE OTHER HAND 10 TEN FEET AWAY
(Blackwood, BMI) CPP/ABP 50 | WON'T LET YOU DOWN {Writers Group, BMI/Scarlet Moon, BMI/MCA, (WB, ASCAP/Two Sons, ASCAP/Algee, BMI/Blue
11 DESPERADO LOVE (Garwin, ASCAP/WB, ASCAP/Bob Montgomery, ASCAP/Don Schlitz, ASCAP) CPP/HL Lake, BMI) CPP
(Tree, BMi/Lowery, BM{) CPP/HL ASCAP) 65 OUT GOIN' CATTIN' 25 THAT ROCK WON'T ROLL
23 DIDNT WE 60 IF YOU'RE ANYTHING LIKE YOUR EYES (Zoo Crew, ASCAP/Colgems-EM], ASCAP/Labor Of (Combine, BMI)
(Good Single, BMI/Irving, BMI/WB, ASCAP/Two Sons, (Hall-Clement, BMI) HL Love, BMI) 19 THAT'S HOW YOU KNOW
ASCAP) CPP/ALM 31 I'M NOT TRYING TO FORGET YOU 52 THE PAGES OF MY MIND (Screen Gems-EMI, BMI/Moon & Stars, BMi/Colgems-
28 DIGGIN' UP BONES (Willie Nelson, BMIy CPP (April, ASCAP/Welbeck, ASCAP) CPP/ABP EMI, ASCAP)
(Writers Group, BMI/Scarlet Moon, BMI/Sawgrass, 4 IN LOVE 74  PEOPLE'S COURT 49 THAT'S WHAT HER MEMORY IS FOR
BMI/Lawyers Daughter, BMI) (Lodge Hall, ASCAP/Milsap, BMI) CPP (Ray Stevens, BMI/New London, ASCAP) (Tom Collins, BMI/Collins Court, ASCAP) CPP
22 DOO-WAH DAYS 4 1T AINT COOL TO BE CRAZY ABOUT YOU 88 ROCKIN' MY COUNTRY HEART 8 THESE SHOES _ SHEET MUSIC AGENTS
(Young Beau, BMI/ Tapadero, BMI/Rok, BMI) CPP (Larry Butler, BMI/Blackwood, BMI/Southwing, (Red Barn, BMI) (Carlsongs, BMI/Carlyric, ASCAP) are listed for piano/vocal sheet music copi