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Dealers, Labels Dehate
Sales Clout Of 4-By-12s

BY GEOFF MAYFIELD

SAN DIEGO The music industry
remains a house divided over the is-
sue of audiocassette packaging, and
inconclusive results of a recent
WEA test will do little to resolve the
long-standing debate soon.

Labels distributed by RCA/
A&M/ Arista and WEA remain com-
mitted to a 4- by 12-inch cassette
box. But executives from those
firms told attendees here at the
Sept. 17 meeting of the National
Assn. of Recording Merchandisers
(NARM) retailers and manufactur-
ers advisory committees that to be a
successful marketing tool, the con-
cept needs more support from other
labels and from a broader base of
accounts. (For additional NARM

Word Inc. Chief
Quits With Slap
At Management

BY BOB DARDEN

WACO, Texas Jarrell F.
McCracken, president of religious
communications giant Word Inc.
here, resigned Sept. 17 from the
company he founded 36 years ago.

McCracken’s departure, effective
Sept. 26, was announced in a memo
circulated through Word offices by
Robert Burton, president of ABC
Publishing, a division of Capital Cit-
ies/ABC Inc. ABC Publishing pur-
chased Word from McCracken in
1974. Gary R. Ingersoll, an ABC
Publishing executive, has been
named president of Word.

Burton’s memo said McCracken
was ‘‘resigning to pursue other in-

coverage, see pages 4 and 39.)
Manufacturers seem concerned
about paying for the extra expense
of 4-by-12s until it is determined
whether the box will become an in-
dustry standard, while some retail-
(Continued on page 84)

Superstars Seek To Control Gate $$

Promoters Balk At Flat Fees

BY STEVE GETT

NEW YORK Top U.S. promoters
say new demands by superstar art-
ists to have their concerts promoted
on a flat-fee basis—which reduces

the promoters’ take dramatically—
could wreak havoc in the concert
business.

Characterizing the proposed ar-
rangements as ‘‘shortsightedness
and pure greed,” promoters say a

Quiet stann Sweeps Black Radio

BY NELSON GEORGE

NEW YORK Approximately 10
years after its inception, Quiet
Storm programming has quietly be-
come an integral part of black radio
programming, attracting some 120
stations to the format and spawning
its own superstars.

The mellow music format, which

A perfect match of words and music. MATCH GAME (SP-5138).
A new album from the critically acclaimed MARTI JONES.
Featuring songs written by David Bowie, Elvis Costello. Marshall
Crenshaw, Dwight Twilley, and performed by Marti along with
and all-star cast. Produced by Don Dixon. ON A&M RECORDS,
COMPACT DISCS AND BASF CHROME TAPE.

features ballads and jazz instru-
mentals, is credited with bringing in
the older listeners so attractive to
advertisers while providing record-
ing artists an alternative crossover
route to broad commercial accep-
tance.

The format, begun in the mid-'70s
at Washington, D.C.’'s WHUR, the
Howard Univ. station, has helped

ADVERTISEMENTS

break such artists as Whitney
Houston, Anita Baker, Janet Jack-
son, and Kenny G.

Although many stations are us-
ing the format in their late-evening
and overnight time slots, some pro-
gram their entire day around Quiet
Storm music. These include KUTE
Los Angeles, WLNR Chicago, and

(Continued on page 90)
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RUBY TURNER—WOMEN HOLD UP HA _F THE SKY

1006-1-J. Having sung with Culture Club & UB40, UK s hottest
export takes spotlight with IF YOU’'RE READY (COMZ GO WITH
ME)—7" 1027-7-J, 12" 1005-1-JD, produced by Billy Ocean,
bulleting up the U.S. charts. Songs by Monte Moir, Womack &

percentage net split arrangement,
which is the norm, is the only way
they can continue to promote a
broad range of shows.

At least two major concert draws
currently on tour, Lionel Richie and
Billy Joel, are said to be calling on
promoters to present shows for flat
fees.

Sources indicate that the Richie
dates are being offered to promot-
ers at $7,500 per show, while the
payment for a Joel date is $10,000.

One leading regional promoter,
who, like others interviewed, re-
quests anonymity, says he was dis-
satisfied with offers presented to
him and was forced to turn down
three Richie shows and two with

(Continued on page 91)

N.J. Jury Issues
Indictments In
Cutout Probes

BY JIM BESSMAN

NEWARK, N.J. A federal grand
jury handed down extortion indict-
ments here Sept. 23 stemming from
the sale of 4 million-5 million cutout
MCA records and tapes.

Among those indicted were indus-
try veteran Morris Levy, president
of Roulette Records and the Straw-

(Continued on page 91)
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THE WORLD'S STATE-OF-THE-ART SPEED METAL BAND.

Chactol

©1986 CAPITOL RECORDS. INC.

Produced by Dave Mustaine and Randy Burns
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MPAA Lobhies At Senate Hearing

Copy-Coding System For VCR Presented

BY BILL HOLLAND

WASHINGTON With the upcom-
ing adjournment of the 99th Con-
gress, Hollywood studios have de-
cided to get a head start on the new
Congress by entering the fight over
home copying.

The movie industry told the Sen-
ate Judiciary Committee Sept. 23
that it wants legislation introduced
in the next Congress for a copy-cod-
ing system to render future VCRs
incapable of making unauthorized
copies of prerecorded videocas-
settes and videodisks.

Jack Valenti, president and CEQ
of the Motion Picture Assn. of
America (MPAA), presented the
case for the new legislation, which
would also contain a prohibition
against “black boxes” designed to
defeat anticopying technology, at
the informational hearing chaired
by Sen. Strom Thurmond, R-S.C.

Valenti called the copying prob-
lem a “malevolent threat to the cre-
ative future,” and warned that, ac-
cording to research by the A.C.
Nielsen Co., there are more than 4
million multi-VCR households—one
out of seven—in the U.S. and that
VCR owners own 72 million unau-
thorized copies made from rented,
borrowed, or previously purchased
videocassettes or videodisks. He
added that copying is displacing le-
gitimate sales and rentals and poses
a great risk that could result in few-
er new works being produced.

Valenti also pointed to recent re-
search by Nielsen and industry ana-

lyst Paul Kagan, which revealed
that 182 million blank videocas-
settes were sold to consumers in
1985—up nearly 80% from 1984
sales. He said that number was
“vastly in excess of what would be
needed only to record and make
copies of home movies or to record
and erase for ‘time-shift’ purposes.”
He added that a leading tape manu-
facturer estimates that consumers
will purchase an additional 275 mil-
lion-300 million blank cassettes this
year.

The MPAA spokesman said that
the call for a “bilateral’”’ system,
which would require the full cooper-
ation of VCR manufacturers, is in
keeping with the ‘‘key principles put
forward by the [Reagan administra-
tion] in its recent statement sup-
porting the use of anticopying tech-
nology in home audio recorders”
(Billboard, Aug. 16).

Officials from CBS/Fox and Ma-
crovision were on hand at the hear-
ing to demonstrate both “unilater-

(Continued on page 90)

WASHINGTON The new presi-
dent of the Video Software Deal-
ers Assn. (VSDA), Arthur
Morowitz, will soon send a letter
to the Senate Judiciary Committee
endorsing the call by the Motion
Picture Assn. of America (MPAA)
for legislation to outlaw unautho-
rized home copying of prerecorded
videocassettes and videodisks, ac-
cording to an MPAA announce-
ment on Sept. 23.

Jack Valenti, president and
CEO of the MPAA, made the sur-
prising announcement at an infor-
mational hearing before the Judi-
ciary Committee to discuss the
problems of home video taping.

Legislation Would Outlaw Illegal Vid Copying

VSDA Echoes MPAA Proposal

The legislation would mandate a
“bilateral” anticopying system
that would require VCR manufac-
turers to place chips in new ma-
chines. The chips would be trig-
gered by encoded videocassettes,
thus preventing so-called back-to-
back copying.

“The nation’s video dealers are
with us on this,” he told the com-
mittee. “They know what a threat
[copying] is.”

Both senior VSDA officials and
Morowitz were unavailable for
comment on the Valenti announce-
ment.

BILL HOLLAND

Video 8 System Competes With VHS-C Camcorders

Sony, JVG Square Off At Dutch Fair

BY WILLEM HOOS

AMSTERDAM, Netherlands A
heated quarrel between Japanese
electronics giants Sony and JVC ig-
nited unscheduled fireworks at the
biannual Firato '86 Audio/Video
Fair, which attracted over 300,000
visitors to the RAI Exhibition Cen-
ter here.

The cause of the dispute was a
major advertising campaign

launched by Sony immediately be-
fore the ‘Aug. 29-Sept. 7 fair. The
campaign proclaimed the advan-
tages of Sony’s Video 8 system over
JVC’s VHS-C camcorders.

JVC responded with a counter-
campaign that accused Sony of mis-
leading the public. Philips, though
not directly involved, said it sup-
ported JVC and described what
Sony was doing as ‘“‘ridiculous.”
Sony secured a court order for the

NEW YORK Billboard this week
introduces the Hot Latin 50 chart as
part of its new Latin music section.

The new weekly Latin airplay
chart is compiled by the Billboard
charts and research department by
calling the top 70 Latin (Spanish-
speaking) radio stations in the U.S.
and Puerto Rico. The panel was se-
lected and weighted based on the
number of listeners each station
has. (For a list of the complete pan-
el, see page 70.)

Stations are asked to report their
playlists along with any adds or ex-
tras they have for the week. The
playlist information is collected by
telephone and immediately entered
into the Billboard computer. For
each report, point values are as-

New Latin Section Greated;
Ghart, Album Reviews Added

signed to playlist positions and mul-
tiplied by the station’s weight to de-
termine the number of points a title
receives,

The computer calculates total
points and ranks titles accordingly.
Bullets are awarded to those titles
showing the strongest airplay gains
during the week.

This week the new chart appears
on page 71. In addition to the air-
play chart, Billboard will continue
to publish the biweekly Top Latin
Albums chart and the weekly Latin
Notas column by Enrique Fernan-
dez. Billboard’s Latin coverage will
also include album reviews in the
Latin section and live reviews in the
Talent in Action section.

seizure of the JVC brochure in
which the accusation was made.

The Dutch media reported every
move, The U.S. market had previ-
ously seen a similar dispute.

For Sony, the argument was seri-
ous. Company profits have been hit
hard by the recent 40% rise in the
value of the yen: In the first two
quarters of the current fiscal year,
gross profits nosedived by 22% and
61%, respectively, and future fore-
casts are not good. Because of these
“very hard times,” Sony has decid-
ed on “an extremely aggressive pol-
icy,” international vice president
Masaaki Morita told guests at the
fair.

The progress of Sony’s 8mm cam-
corders here is also a subject of con-
troversy. According to Morita, they
have 55% of the Dutch video camera
market only six months after their
introduction. Local observers deny
this, predicting that VHS-C will out-
sell 8mm. Akai, Hitachi, Grundig,
Philips, Sharp, Toshiba, Saba, and
Telefunken are just some of the
companies supporting the JVC for-
mat, they point out.

Lack of prerecorded software has
been a major headache for Sony
Video 8. Potential customers were
assured hundreds of titles would
soon be available, but this is not yet
the case. Dave Van Velzen, head of
Sony importer Brandsteder Elec-
tronics, promises the problem will
be solved within months and pre-
dicts that Video 8, which recently

(Continued on page 90)
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WEA’s Droz Terms Pressing Time ‘The Pits’

Gonfah: GD Fill To Remain Slow

BY EARL PAIGE

SAN DIEGO Even as compact disk
production increases, retailers can
expect continuing slow fill on hits in
the months ahead.

This forecast fueled frustration
of retailers gathered for a panel
here during the sixth annual Na-
tional Assn. of Recording Merchan-

disers (NARM) Retail Adviso-
ry/Manufacturer Advisory confab
Sept. 14-18. Delegates also fretted
about Digital Audio Tape (DAT)
coming on too fast and urged ven-
dors to avoid promoting CD to video
and stereo stores and through
clubs.

The CD’s longer production pro-
cess makes it different from LP and

WASHINGTON The recording in-
dustry has made good on its warn-
ing to the manufacturers of Digital
Audio Tape (DAT) recorders by
having a Senate bill introduced that
would discourage the importation
of DAT machines that are not
equipped with anticopying chips.
The chips are designed to prevent
the unauthorized duplicaton of
copyrighted recordings.

The bill, S. 2842, introduced Sept.
19 by Sen. John C. Danforth, R-Mo.,
will serve to discourage the antici-
pated import of DAT machines until
next year, when the new Congress
has an opportunity to consider a
comprehensive response to the
home-taping problems faced by re-
cording companies.

Last month, the administration
said it favors the mandatory instal-
lation of so-called copy-code scan-
ners as a remedy for unauthorized
home taping.

In his introductory remarks, Sen.
Danforth said: “If this approach is

Senate Bill Would Tax DAT

Encourages Anticopying Chips

to be a part of any congressional so-
lution, it must be implemented be-
fore, not after, the new DAT ma-
chines flood the marketplace.”

The bill would place a 35% duty
on DAT machines without copy-
code scanners and the current tariff
rate of 4.1% on DAT machines that
are equipped with scanners.

The industry has made it clear
that DAT machines pose an even
more dangerous threat than con-
ventional recorders because of their
ability to produce high-quality digi-
tal “replicates” of recordings.

“Should the United States fail to
act promptly, we are likely to be-
come, by default, the only major
market for the Japanese electronics
manufacturers, as they divert their
exports from Europe to America,”
Danforth said.

Co-sponsors of S. 2842 are Sens.
Lloyd Bensten, D-Tex., John Cha-
fee, R-R.1., Pete Wilson, R-Calif.,
Alan Cranston, D-Calif., and Albert
Gore, D-Tenn. BILL HOLLAND

cassette configurations when a hit
‘“‘starts to explode,” said Paul
Smith, CBS senior vice president
and general manager of marketing.
“We can turn it around overnight
on cassette and LP. You're talking
about a minimum of four weeks on
CD.”

“Qur fill is the pits,” said WEA
president Henry Droz, although he
noted the start-up of production at
WEA'’s Olyphant, Pa., plant. Mod-
ules, each with 7 million-10 million
CD capacity, are coming on line.
One is running, but he said he
doesn't know the start-up date for
three others that are projected.

Capitol, RCA, MCA, and Poly-
Gram executives all reported rela-
tively stable production. Dennis
White, executive vice president of
record group services for Capitol,
who noted that litigation still holds
up Beatles CDs, said the label is us-
ing plants in Japan and the U.K. Sal
Licata, president of RCA/A&M/
Arista Distribution, said the compa-
ny’s labels are “in fine shape, with
many contracts with overseas dupli-
cators.”

John Burns, senior vice president
of MCA Distribution, said the la-
bel’s position is “very comfortable.
But this doesn’t mean we don't run
into problems with items taking off.
We have a half-dozen constantly on
back order.” Describing PolyGram
capacity as “adequate with few ex-
ceptions,” Bob Jamieson, executive
vice president of marketing and
sales, said the Philips and Du Pont
Optical plant is now running in
Kings Mountain, N.C., and there
are “plans for two or three plants in
Europe in the next year and a half
to two years.”

(Continued on page 85)

Cites Multilevel Successes

Lundvall: Manhattan/Blue Note Thrives

BY IRV LICHTMAN

NEW YORK The Manhattan/Blue
Note label setup, completing the
first half of its second fiscal year in
September, has exceeded the goals
of its original game plan, according
to label chief Bruce Lundvall.

With creditable successes on pop,
black, and jazz charts since an ini-
tial flow of product in February
1985, Lundvall assesses, the label
has “achieved my aspirations to be
a New York-based label with wide
appeal, not just a boutique or cos-
metic entity.” That game plan also
called for Manhattan/Blue Note to
be parent EMI's East Coast coun-
terpart to its West Coast-based Cap-
itol Records.

Although during its first fiscal
year, ending April 1, Lundvall ad-
mits to a ‘““sporadic rather than
steady flow of records,” the label
quickly achieved recognition with
the “Sun City” recording by Artists
United Against Apartheid and with
a 51-week run on the top of the
charts of a jazz album by guitarist
Stanley Jordan.

So far this year, the company has
spread its musical influence via a re-
cent top 10 pop charter by Canada’s
Glass Tiger, jazz fusion group
Pieces Of A Dream, and soul prod-
uct by Bernard Wright. It has also

played a key role through its ties
with Philadelphia International Re-
cords, Shirley Jones, and the
0'Jays, among others.

Also committed to the New York
theatrical scene, Manhattan/Blue
Note got London cast album rights
here to the current Broadway
smash “Me And My Girl,” starring
Robert Lindsay. Lundvall claims he
turned down rights to the New

York cast album after its smash
opening because the $200,000 re-
cording cost was too steep (MCA is
expected to release the U.S. album).
The label’s first foray into Broad-
way was the Grammy-winning “Ma
Rainey’s Black Bottom.”
_ According to Stephen Reed, se-
nior vice president of marketing and
administration and second-in-com-
(Continued on page 84)

RCA/Ariola Revamps European
Operation, Closes Regional Office

NEW YORK RCA/Ariola Records
International has reorganized its
European management system in a
move that dispenses with its Euro-
pean regional office.

In effect, this means that chief
executives in Europe—except those
in West Germany, Austria, and
Switzerland—now report directly to
Gregory Fischbach, recently named
president of the international unit
operating out of New York.

Before the restructuring, commu-
nications to New York operated
through the regional office. The
head of that office, Jack Davies,
vice president of the European re-
gion, has resigned from the compa-

ny. _
The label will maintain its region-
al offices in Latin America and the
Far East. The change in Europe, it
is understood, reflects a greater de-
sire for direct lines of communica-
tion to the home office in New York
because most of the international
activity takes place in Europe.

As for West Germany, Austria,
and Switzerland, chiefs of those di-
visions continue to report directly to
Monti Leuftner, chairman of Ariola
RCA Musik in West Germany. Joe
Kiener, vice president of interna-
tional a&r and marketing, reports
directly to Fischbach. IRV LICHTMAN

FN

Ensign Comes Aboard. Chrysalis Records executives meet with Nigel Grainge,
founder of Ensign Records, to discuss activities under their newly signed pact, in
which Chrysalis acquired the U.K.-based label. Ensign has achieved
considerable success with such artists as the Boomtown Rats, Eddy Grant, and
the Waterboys. The first Ensign/Chrysalis project will be World Party’s ““Private
Revelution,” slated for an October release. In addition, the entire Waterboys’
catalog will be rereleased in November. Pictured at Chrysalis’ London offices
are, from left, Roy Eldridge, Chrysalis Records U.K. managing director; Chris
Wright, Chrysalis Group PLC chairman; Grainge; and Doug D'Arcy, Chrysalis
Records International managing director.

f xecutive Turntable

RECORD COMPANIES. Peter Jamieson is named chairman of RCA/Ariola UK.
He was managing director U.K./Eire for EMI Records. Bernard Carbonez
is appointed president and director general for RCA/Ariola-France. He was
managing director for RCA/Ariola Belgium.

Joseph Galante is promoted to vice president and general manager for
RCA Records Nashville. He was division vice president, Nashville.

Capitol/EMI America/Manhattan/Angel in Los Angeles names Jack
Reynolds vice president of special markets.

Richard Nash is appointed director of national promotion for the black
music division of Atlantic Records in New York. He was based in Cleveland
as the label’s r&b promotion representative.

Debbie Howard is named national director of secondary promotion for
Island Records’ black music division in New York. She was special markets
coordinator for Elektra. Also, Kookie Gonzalez becomes coordinator of
club and secondary promotion.

Kathy Coleman is promoted to manager of film music and a&r for MCA

g

" ‘y £

HOWARD

i

GALANTE NASH COLEMAN
Records in Universal City, Calif.

WEA International in New York promotes Gordon Rossmeier to vice
president/controller. He was assistant controller. Don Sweeney is named
assistant controller/financial analysis and budgeting. He was manager of
budgeting and planning for Warner Home Video.

Brenda Guttman is elevated to associate director of marketing adminis-
tration for Arista Records in New York.

PRO AUDIO/VIDEC. Holly St. Lifer is appointed director of Performance Video
Inc., the video production subsidiary of Monarch Entertainment, based in
Montclair, N.J. She was managing producer for VH-1/Video Hits One.
Robert Schuman is named operations manager for Mediatech East in
New York. He was director of operations for on-air promotion at HBO.

PUBLISHING. John Bird is named vice chairman of Gordon V. Thompson Mu-
sic, a division of Canada Publishing Corp. in Ontario. In addition, Arnold
Gosewich becomes president and chief operating officer of the company.

MCA Music promotes Lynda Riheldaffer to license and copyright super-
visor. She was with the company for six years.

Timothy Murray joins BMI’s legal staff in New York. He was an assis-
tant district attorney in Kings County, N.Y.

Glenn Friedman is appointed West Coast representative for Tree Inter-
national in Nashville. He is head of his own company, the Music Umbrella.

TRADE GROUPS. Sunny Richman has resigned as executive director of the
National Assn. of Record Distributors and Manufacturers to pursue other
interests. She will be succeeded by Holly Cass of Richman Brothers.

RELATED FIELDS. Seth Willenson is named vice president of acquisitions, de-
velopment, and special projects for the video division of the Paramount
Television Group in Los Angeles. He was head of his own management con-

(Continued on page 82)
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QNGRATULATIONS
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Anna Abbott » Jackie Adair « Andy Aiello « James-Alian
« Randy Allen » Lor:Anderson« Lou Ann Anderscn »
Pete Andersan » Ray:Anderson » Polly Anthony » Craig
Applecuist « Hal Atkins « Marsha Bailey « Dan Beck «
Bruce Bench - Jemnifer Bengstan « Eiliott Begin » Karen
Bjorkman « Brian Backwell « Susan Blond « Debra
Boehmi - Dave Bouchard « Greg Boyd « Joe Bravo «
Mark Bremer = Ltuise Brennar. - Grant Brinser = Bill
Brogege » Michelle Brooks « Ann Brown « Glen Bruaman
« Paul Calabretta » Kathy Capabo » Jim €aparto «
Michael Capian. < Joe Carroll '« Susan Ca-ter - 3en
Caruso « Rodid Cecola « Jack Chase « Jim-Chiado «
Peggy Christian - Patrick Clifford » Terry Coen'» Lannie
Collins « Ar:gy Colio7 «-Michael Gonway » Steve Corbin
« Tom Croft » Fred:Croshal « Bruno DeGrarda « Don
Degrat « Dave Demers « Dan DzNigris » Carl Denman »
Glenn Devery « Ron DiMatteo « Tom Donmerumma «
Lamry Dougas » Gark Duvall - Denise Fanelf « Denise
Fillis « Gregg For:-- James Flgitman « Linda Fremck:
Craig Gaglia « Mark Gartinberg-+ Tom Genetti « Ed
Gertler » Tone Gibsor « Larry Golinski « Howard Gerbis
« Larry Hamby » Jim Hawn « Nancy Helland « Vaierie
Hendricks « Jara Holland - E'iot Hubbard « Paul
Hughes .- Jay Jaivis « Dick Jester » Roy Job « Bill
Johnson « Linda Kay Jones « Stephen Kakes « Steve
Kaminsky « Ar; Kayé « Emest Keminy - Biff Kenndy «
Mark Kohler « Jchn Kotecki » Steve Kotec< « Bemie
Krzne-+ MichastKraski « Ken Kraviz « Rick Kudalz «
Andy LaVal.e « Tor Lanzilotti « Lee Lawrencs « Jeff Lee
« Robert Leect « Havey Leeds « Barry Lehman:« Luke
Lewis » Dale Libby « Debi Lipetz-Holman « Cassandrd
Love « Jim Lucas - Tom Mabry » 8ob Mady » Theadore
Marcka « Al Masocco « Bryar Martinovich « Ken
MeAdams « .Rore MzCarrell « Jom McGuipess « Don
Mercurio « Foger Metting  Jerry Micco « Dion Miller »
Lisa Millmani » Saady Minasian: «=Barry Mog « Michae
Mgcore » Shelley kori « Patti Mul* « Bill Mumrett < cohr:
Murphy - Delid Nacer  Sharon Nelsom « Nancy
Newman « Jleff Patton « John Parvola » Bob Petsie «
Lennie Petze « Jog'Pacenti « Ron Piccolo « Jerry 2tti «
BobPoer « Fatrick Guinn « Dave Rakich « Frank Rand «
Tom Reaney « M:chael Regan « Marc Refter « Janet
Rothenhoefer « Bheri Sands « Cynthia Saunders «
Barbara Savage = Sue Sawyer - Tom Schridt -~ Joe
Schuld « Mztthe® Schultz « Jim Scully « J3f.Shane
Chuck Sheries « Carol Slovak, « ‘Leroy Simith-« Pauj
Smith. Grady Stze~ « Larry Stessel « Chariie Strobel «

Bruce Sullivan - Duane Taylor » Al Tellar - Gerry

Thompson - J:m Urie » Kathy Vann s Michael
Waggoner-- Larry Wall « Chris Wallace « Dave Watson
» John Weichek = George Weinberg  Burt Whitman -

Jude Wilder - Calin' Willis « Jim Wills « Diu Wikon »
\Walter Wirmick « Danny Yarbrough '« Walter Yetniio®f -
Joe Yoppoa

Great

Epic Records...
oue The
St

@

You set the recond.

You made MEami Sound Machine
the 157 act in 1986

{0 have 3 top 10 singles

on Billboard's Hot 100

frore the album " Primitive Love.”

We iove you aill
From,

Miami Sound Machine

Discos CBS International
Scotti Bros., Moress & Nanas
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Spec’s Forecasts Growth For ‘87 —'g

'

Doubling Predicted At Florida Confab

NASHVILLE Spec’s Music, the re-
tail chain, expects to double its size,
or close to it, within the next year,
according to plans outlined at the
firm’s first convention, held Sept.
16-19 at Indian River Plantation in
Florida. Nearly 100 corporate offi-
cers, store managers, regional man-
agers, and buyers attended.

The Miami-based operation aims
to increase its holdings from its
present 29 stores to 50 by the end of
1987. Spec’s has debuted 12 stores
within the past year, the conven-
tioneers were told, and is on the
verge of opening two more.

In her keynote address, Spec’s
president Ann Spector Lieff out-

lined such recent corporate gains as
the new distribution center in Mi-
ami, the move to centralized pur-
chasing, near completion of an in-
ventory management system, and
the start of training programs for
store personnel.

‘A computer cannot take the
place of a legal pad sitting on the
counter for suggestions,” she told
the store managers.

She promised that Spec’s will con-
tinue to battle the competition with
“our product mix and depth of in-
ventory and our aggressive mass
media advertising program.”

Representatives from all the ma-
jor record labels attended the meet

PolyGram Deal Initiated A Year Ago

More Details On DJM Buy

LONDON The sale of DJM to Poly-
Gram (Billboard, Sept. 27) was the
culmination of negotiations that were
initiated by the late Dick James a
year ago, according to DJM manag-
ing director Stephen James, Dick
James’ son.

James says that because he and his
father intended to sell the DJIM
group, they created a new music
group, Dejamus, with operations in
the U.K. and U.S., to accommodate
new signings and acquisitions.

Dejamus, which is not part of the
PolyGram deal, has just collected an
Emmy Award for best score for Lau-
rence Rosenthal's work on the mini-
series “Peter The Great.” Another
Dejamus property is the Billy Golden-
berg score for the film of Sidney
Sheldon’s best-seller “Rage Of An-

gels.”

Says James, “Dejamus has already
built a good stable of writers on both
sides of the Atlantic. In the U.K., we
have Then Jericho signed to London
Records, Impossible Dreamers and
Psychic TV to RCA, the Skeletal
Family to Chrysalis, Mark Smith of
Boys Don't Cry to Profile, and Steve
Jerome to PRT.

“And in the U.S., signed to our
Nashville office are such writers as
Rick Giles, Gary Harrison, Taylor
Rhodes, and Robert White Johnson.
Newly acquired via the L.A. office
are writers Dana Rae and Richard
Orange.”

Dejamus’ director of business af-
fairs is Paul Davis, and its U.S. opera-
tions are headed by Arthur Braun.

Police Raid Set For Holidays

Brit Band’s Blitz In Audio, Video

LOS ANGELES Although there are
quite a few superstar album pack-
ages due out for the fourth quarter,
A&M believes it has something extra
propelling the Police’s “Every Breath
You Take—The Singles’” (Billboard,
Sept. 27).

Why? Simultaneous release of LP,
cassette (both standard Norelco and
4x12), CD, and a $19.95 home video,
all elements in a concentrated,
across-the-board marketing strategy.
Street date is Nov. 3.

Packaging for all editions will be
similar, and the label has also de-
signed an in-store Police Department
bin that will house all configurations.

Anticipating heavy CD demand,

the label also has taken steps to have
ample product supply, taking into ac-
count post-Christmas demand.

The video—called “Every Breath
You Take—The Videos”—will con-
tain 14 clips, including “So Lonely”
and “Synchronicity I1.” Two versions
of “Don’t Stand So Close To Me” will
also be in the video, the original as
well as a new version directed by
Godley & Creme.

Both LP and video will allude to
each other. Posters for the LP will
also tag the video. A single, a newly
recorded version of “Don’t Stand So
Close To Me,” will be released Oct. 7.

RCA, Big Time Ink Deal

NEW YORK RCA Records has con-
firmed it has established an exclusive
U.S. manufacturing, distribution, and
marketing arrangement with Austra-
lia’s Big Time label.

Big Time, with an office in Los An-
geles, will retain its staff and contin-
ue to launch promotion and market-
ing efforts for its product, according
to Bob Buziak, president of RCA Re-
cords, and Fred Bestall, president of
Big Time. But in an approach deemed
unique, RCA’s marketing and promo-
tion team will be available to mount

additional campaigns in cooperation
with Big Time staffers.

Big Time’s debut within the RCA
arrangement is due this month, fea-
turing releases from Love & Rockets
and the Lucky Show. Also, Big
Time’s catalog of 12 previous re-
leases will be distributed by RCA.

Other artists on Big Time’s roster
are the Dream Syndicate, Christmas,
Alex Chilton, the Exploding White
Mice, and a compilation album, “Red
Wave,” with music from four under-
ground U.S.S.R. bands.

and presented their fall product
lines and major promotional cam-
paigns. Officials from the blank
tape and video companies were also
on hand. Lieff said Spec’s has en-
joyed ‘“‘dramatic” growth in its CD
and video departments.

The newest stores in the chain,
which is concentrated in southern
and central Florida, are in Ormond
Beach, Melbourne, Winter Haven,
Plant City, Deland, Sanford, Bra-
denton, St. Cloud, Vero Beach,
Lakeland, Seminole, and St. Peters-
burg Beach.

Dolly Legge, who manages the
Dadeland Mall outlet, was given the
web’s manager-of-the-year award.

Branching Out. Dennis White, executive vice president of Capitol/EMI
America/Manhattan/Angel Records group services, meets with Allied Artists
Records executives to sign an agreement under which Capitol will manufacture
and distribute the Los Angeles-based label's product. One of the first releases
under the new pact will be "’Animal Instinct” from Luis Cardenas. Pictured are,
from left, attorney Gerry Rosenblatt, consultant Steve Wax, Allied Artists
executive vice president Kenny Buttice, White, Allied Artists chairman Kim

EDWARD MORRIS

Richards and vice president of production Michael Rapp.

CHAR

by Paul Grein

JANET JACKSON'’S “When I
Think Of You” leaps to No. 3 on
this week’s Hot 100, becoming the
third top five hit from her former
No. 1 album, ‘““Control.”” This
makes Jackson only the fourth fe-
male artist to earn three or more
top five pop hits from a No. 1 al-
bum. She follows Donna Summer
(“Bad Girls”), Madonna (“Like A
Virgin”’), and Whitney Houston
(“Whitney Houston”’).

“When I Think Of You” is an
odds-on favorite to become Jack-
son’s first No. 1 pop hit. It has al-
ready become her first No. 1 hit on
the Hot Dance/Disco Club Play
chart (both “What Have You Done
For Me Lately’’ and ‘“Nasty”’
peaked at No. 2). But the song isn’t
doing quite as well as its predeces-
sors on the Hot Black Singles
chart. It inches up to No. 3 this
week, whereas both of the prior
smashes reached No. 1.

nARYL HALL this week scores
his first top five solo hit, as
“Dreamtime” jumps a notch to No.
5 on the Hot 100. With partner
John Oates, Hall earned 10 top
five hits, from ‘‘Sara Smile”’ in
June 1976 to “Method Of Modern
Love” in February 1985.

Al Michaels of Milwaukee notes
that eight of Hall & Oates’ top five
hits have come since 1980, which
puts the duo in a tie with Madonna
and Air Supply for second place
for the most top five hits so far in
the '80s. In first place, with nine
top five hits: Lionel Richie.

Despite the success of “Dream-
time,”” Hall’s album, ‘““Three
Hearts In The Happy Ending Ma-
chine,” is only a moderate hit: It
holds at No. 29 on this week’s Top
Pop Albums chart.

ALBUM FACTS: Bon Jovi's
“Slippery When Wet”” jumps to No.
8 this week, becoming its first top

10 album, while Cinderella’s
“Night Songs” jumps to No. 15.
Bon Jovi leader Jon Bon Jovi
brought Cinderella to PolyGram
and also sang backup vocals on the
group’s album.

Tina Turner’s ‘“Break Every

Jackson has third
top five hit

Rule” leaps to No. 16 in its second
week. This easily outpaces
Turner’s last album, ‘‘Private
Dancer,” which took seven weeks
to crack the top 20. Similarly, Huey
Lewis & the News' “Fore!” jumps
into the top five in only its fourth
week on the chart. The group’s last
album, “Sports,” took 28 weeks to
crack the top five.

Paul Simon’s “Graceland”’
jumps eight notches to No. 26 in its
fourth week, easily topping the
No. 35 peak of his last album,
1983’s ‘“Hearts And Bones.” The
album’s first single, “You Can Call
Me Al” stalls at No. 44 on this
week’s Hot 100, but the album is
selling on the strength of lots of
press and media attention.

Only three acts have three or
more albums on this week'’s chart:
the Monkees, Madonna, and the
Talking Heads. The first two are
pop sensations; the real story is
that the Heads have steadily devel-
oped into a potent sales force.

HOT 100 FACTS: Genesis this
week lands back-to-back top 10 sin-
gles for the first time in its 20-year
history. “Throwing It All Away,”
the followup to the No. 1 “Invisible
Touch,” leaps five notches to No. 7.

Madonna has reached No. 1
with her last two singles and has a
good head start on making it three
in a row. ‘“True Blue,” the title
song from her recent No. 1 album,

debuts at No. 40, tying Lionel Ri-
chie’s ‘‘Say You Say Me’’ and
“Dancing On The Ceiling” as the
highest-debuting single of the past
year. Meanwhile, Richie’s new sin-
gle, “Love Will Conquer All,” bows
at No. 56.

Chicago’s hi-tech remake of “25
Or 6 To 4” holds at No. 48 week, 44
notches below the peak of the low-
tech 1970 original. It's a disap-
pointing kickoff for the just-re-
leased “Chicago 18,” though bear
in mind that the first single from
““Chicago 17"'—‘‘Stay The
Night’—was also a chart disap-
pointment.

Ben E. King’s “Stand By Me”
returns to the Hot 100 this week at
No. 95, more than 25 years after it
peaked at No. 4. This is even long-
er than the 22-year gap between
the first release of the Beatles’
“Twist And Shout” and the current
rerelease (which peaked last week
at No. 23). Both songs were re-
vived by hit movies: “Stand By
Me” is the title song of Rob Rei-
ner’s current film; ‘““Twist And
Shout” was featured in ‘‘Ferris
Bueller’s Day Off” and “Back To
School.”” Can a chart resurgence
for Bobby Vinton’s 1963 smash,
“Blue Velvet,” be far behind?

“Stairway To Heaven’ cracks
the Hot 100 this week, nearly 15
years after it first appeared on
“Led Zeppelin IV.” The Zep clas-
sic was never released as a single,
but a disco version by Far Corpo-
ration hits the chart at No. 93.

WE GET LETTERS: Charles La-
Plante of New York notes that
four album titles on this week’s
Top Pop Albums chart begin with
the word “True.” There’s Madon-
na’s “True Blue” at No. 5, Banan-
arama’s ‘“‘True Confessions’ at
No. 17, Cyndi Lauper’s “True Col-
ors’’ at No. 42, and Talking Heads’
“True Stories” at No. 136.
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9 Salt Lak2 City

CONCERT DATES: 1 ewer—Rainbow Theatre

12 Dallas—Arcadia Theatre
DECEMBER 13 San Antonio— Majestic Theatre

2 Sacramento 14 San Antanio—MajesticTheate ~ ALBUM SHIPPING SEPTEMBER 19, 1986/ SAXON'S “ROCK

3 San Jose 15 Mcal er —Villa Real Theatre

5 Pomona Valley Auditorium 16 Coravs Zristi—R tz Theatre THE NATION” TOUR ROCKING THE NATION STARTING
6 Santa Monica— Civic 17 HoLs-on DECEMBER 2, 1986.

7 Phoenix—Celebrity Theatre 18 Austin—0pry Hause
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.YWOOs!

USTER FROM JOHNNY MATHIS
D HENRY MANCINI—

It's a natural! The great voice of
Johnny Mathis and the brilliant
orchestrations of Henry Mancini.
Together they perform 13 beautiful
classics spanning 40 years of
motion picture music including many
Academy Award nominees and
winners. Featuring “Taking A Chance
On Love,” “Long Ago (And Far Away),’
“Time After Time,” “Crazy World” and
“You Stepped Out Of A Dreamj

28 8 ¢

“The Hollywood M
will be supported wi
national and regional
television, print and
radio campaigns.

K

Major television and
print publicity is scheduled.

« WK

Great point-of-purchase
materials are available.

T
“The Hollywood Musicals” will be the perfect
gift for the upcoming holiday season.

2 8 8

“The Hollywood Musicals” from Johnny Mathis
and Henry Mancini is being solicited now!
Call your CBS Sales Representative today!

FC 40372

Available on Columbia Records,
- Cassettes and Compact Discs.

Produced by Denny Diante for Jon Mat Records, Inc
‘Columbia” @ are trademarks of CBS Inc. © 1986 CBS Inc.
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ommentary

Adapted from a keynote address
at the A&M Records convention in
Los Angeles in September.

BY LEE MICHAELS

Whenever I get the opportunity to
speak to a record industry audience,
one major topic always pops up:
crossover.

Well, I think urban radio is the
originator of much of today’s cross-
over. If you get a record played on a
major urban station in New York,
Los Angeles, Chicago, San Francis-
co, Houston, Dallas, Miami, or other
major markets where a significant
percentage of that urban station’s
audience is nonblack, you have al-
ready crossed over.

Many times lots of energy is
spent on getting a black record on a
CHR station. That’s fine. But at the
same time, don’t lose sight of the
fact that the CHR station is only go-
ing to play that record when the ur-
ban station rams it down its throat.
It happens all over the country.

Just recently in Chicago, for ex-
ample, WBBM-FM was playing
more than 80% of my playlist. Why?
Evidently they came out of a coma
and realized that they had lost a lot
of audience.

Where is the audience going to?
To the urban stations, WBMX and
WGCL You can see the footsteps
leaving. Thirty percent of WGCI's
listening audience is nonblack.
WBMX Chicago: nonblack. That’s
got to tell you something. There are
a lot of nonblack people listening to
the urban format.

At KPWR “Power 106" in Los
Angeles, the ratings show that 48%
of its audience is nonblack, and I
suggest that it’s probably higher
than that.

Don’t shortchange or overlook
the urban radio station. It's a viable
format for both ratings and dollars.
Reports show that urban stations
around the country are earning any-
where from $1 million-$6 million in

Black Music

CROSSOVER BEGINS AT URBAN RADIO

profits, with gross figures that are
staggering.

In Houston, for example, KMJQ
took in almost $15 million last year
in revenues. The station sold recent-
ly for $45 million. In 1977, KMJQ
was purchased for $750,000. Since
then it has been bringing to the bot-
tom line a minimum of $1.5 million
and as much as $5 million.

And what about the black audi-
ence? In the record business, you're
enjoying a great portion of our
spending dollars: $441.8 million on

similar situation. Your acts are per-
ceived in certain ways by the listen-
ing and/or buying public—as teen
oriented or adult oriented, for in-
stance. To continue to grow, you
have to be in touch with your public.

After being in the radio business
since 1965 and, on two occasions,
leaving radio for records, I have a
number of concerns.

My major concern is that we are
not communicating well enough.
We talk to each other but we’re not
hearing what the other is saying.

‘Let’s be sure we're giving listeners
and buyers the right product’

Lee Michaels is program director at WGCI Chicago

records and tapes.

Today, recording costs are phe-
nomenally high. When we spend
these astronomical dollars for the
product, let’s be sure that we’re giv-
ing the listening audience and your
buying public the right product. To
know that, you have to be in touch
on a continuous basis, whether its
urban, CHR, or whatever.

You have to spend money on re-
search first. Know who your poten-
tial buyer is. Identify that person,
demographically, geographically—
what they like, what they dislike.

Some urban radio stations are re-
ported to be spending $200,000 a
year in research. I can testify that
in 1985, WBMX Chicago spent over
$125,000, which helped take the sta-
tion from No. 5 to No. 1 in less than
two books. Why? Because we found
out exactly what the listening audi-
ence in Chicago wanted.

In the record business, you have a

We need to express our concerns
and problems more clearly, more
precisely, more directly. We must
leave the bull out and become part-
ners so that we can continue to
grow.

As partners, labels should be giv-
ing us the product we need to con-
tinue as a successful format. We’ll
be thére to play it and add to your
bottom line.

Hi-tech is a major part of our
business—digital recordings, vid-
eos, compact disks. We're playing
CDs. But some record companies
are asking us to purchase them, and
we have a problem with that.

The product must be exposed to
the buying public. We're a major av-
enue for that. Why should we have
to pay to play?

In Chicago recently, I heard a
commercial promoting two black
artists; neither was being played on
the CHR station. I went to my sales

department and inquired whether
we had a time buy on those particu-
lar artists. The answer was no. -
That’s a major mistake, as we view
it.

When you record people need ex-
posure on a new or established act,
you come to us first if it’s an urban-
formatted song. But when you are
ready to give support to this act, in
many cases you spend it on the
wrong radio station.

In cases like that, I tell the local
record rep of my concern, and the
reply is always, “Well, we didn’t
have anything to do with that. It -
came out of the branch. There was a
pop budget.”

It's when there is a zero budget
for urban radio that we have a prob-
lem.

If urban radio is going to contin-
ue to exist—and there are major
concerns about that—we must first
acknowledge that there are several
types of urban stations. For exam-
ple, “Power 106" in Los Angelesis a
hybrid CHR/urban station. KGLH
Los Angeles is probably closer to an
r&b/urban station. But both sta-
tions are necessary in the market.
And we want to make sure that
whoever does a format does it right.

Remember, when you are produc-
ing a song, you've got to know who
is going to buy the record. Who does
it appeal to?

I can only encourage you to spend
time on research, whether the act is
new or established. You'll be
amazed what you'll find out when
you get into a focus group or do a
perceptual study.

The real feedback that you need
is how your act and your music are
perceived—before spending half a
million dollars in production.

JUMPING THE GUN ON LP
Like many people in our business, I
believe the future lies in compact
disks. In our stores, CDs already ac-
count for 20% of our volume, and I
can foresee that figure reaching 50%
within five years.

Currently, we are doing about 40%
of our business in LPs, 20% in prere-
corded tapes, 7% in 12-inch singles,

6% in blank tapes, 3% in 7-inch sin--

gles, 2% in imports, and the remain-
ing 2% in posters, T-shirts, etc.

I hear that there are many stores
where prerecorded cassettes outsell
LPs by as much as 3-1. But my guess
is that none of these stores are on col-
lege campuses.

What I find hard to believe is that
Motown has cut out its 5,000 LP se-
ries (Billboard, Sept. 20) as well as
LPs of the Stevie Wonder albums “In
Square Circle” and “Woman In Red.”

Wonder played here recently to
about 10,000 fans. I wonder how
many of these people had CD play-
ers. [ won’t dispute that most of them
probably have cassette players. But

Letters to the Editor

there are many people (myself includ-
ed) who prefer to buy LPs and make
their own tapes of songs they like to
play in the car or at parties.

So today I have to tell anyone who
wants “In Square Circle” that they
must buy it on CD (at twice the price)
or on cassette. I get some strange
looks. Perhaps I can find a one-stop
that still has some in stock, or better
yet, a budget warehouse.

In a letter to me, Jay Lasker, presi-
dent of Motown, states that he fore-
sees “the vinyl LP falling away as I
saw the shellac disk and the 8-track
tape.” Further, he says he expects
this to happen within three or four
years.

I think Lasker is seriously jumping
the gun. I can only hope no other ma-
jor company follows Motown’s lead.

Phil Strang
President, Record Service Inc.
Champaign, Ill.

PRICING BLUES
I'd like to know why the sudden rush
to get rid of the LP just because com-

pact disks have come along. Don’t the
record companies realize that every-
one might not want to switch to CDs.
Most record buyers, like me, can’t af-
ford the additional cost.

As far as I'm concerned, the record
companies are pricing themselves—
and me—out of the business.

It seems that every time I get to
purchase a new album, I find the
price has gone up 50 cents. And in my
case, I have to travel 65 miles to buy
it because the local store only carries
top 10 artists.

Harry Jackson
Hanover, W.Va.

IN BAD TASTE
It is the combination of movies like
“Demons,” set to “the killer music of
Billy Idol, Motley Crue, Pretty Maids,
Go West, Accept, and Saxon,” and ad-
vertising like that on page 55 in the
Sept. 20 issue of Billboard that gives
the antirock movement its sometimes
rightful ammunition.

It was a disgusting ad, and I would
have hoped that Billboard would

show a bit more taste.
RoseAnn Nemes
Van Nuys, Calif.

CHEAP SHOTS
Seeing that a video of the “behind-
the-scenes” making of Lionel Richie's
“Dancin’ On The Ceiling” video was
purchased for $200,000 (Billboard,
Sept. 20), I thought a few stills of
some demo sessions my band did re-
cently might also be of interest.
There are shots of half-eaten food,
wires on the floor, the keyboard play-
er smiling, ete. And the pictures
could be had for only a few thousand
dollars.
Zan Burnham
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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NAB/NRBA Meet Holds AOR Panel

Personalities, New Music Discussed

BY KIM FREEMAN

-NEW ORLEANS Personalities,
women, new music, old musie, and
metal music were given heavy and
often humorous attention at the
AOR format room during the NAB/
NRBA convention here (Billboard,
Sept. 27).

“Like everybody else, we're try-
ing to overcome that ever-popular
image that all of us have green

teeth, red necks, and aspire to own_

the world’s largest hubcap collec-
tion,” summarized WIYY Baltimore
" program director Tom Evans.

One of many programmers who
have been challenged by a classic
rocker in their market, WBCN Bos-
ton PD Oedipus said the “format of
the year [could] only be a threat to
AORs who haven’t established
themselves as a true base in the
community—as much more than a
music station. I see [classic rock]
having very little effect on AOR in
the long run.”

All panelists agreed that album
rockers must take advantage of
their heritage and personalities
from a promotion standpoint to
maintain their edge on classic rock-
ers.
WAPL Appleton/Green Bay,
Wis., PD Brian Taylor said, “Every
so often there’s a big paranoia that
strikes the format. I certainly hope
you won't be afraid to take chances.

Reach out and relate to what’s hap-
pening in your community. We've
changed—I cut my ponytail off—
and we’ve got to reflect that.”
Most panelists said they were
playing about 40%-50% currents and
stressed that new music was most
effective when heavily promoted.

‘We’ve changed
and we’ve got to
reflect that’

WBCN plays up new songs during
‘““Big Mattress’’ features, and
WKLS Atlanta exposes fresh tracks
by calling them all “exclusives.”

“What do you do with a station
that has a 17 share, with men [at]
12-plus and a 2.5 share with wom-
en?” queried panel moderator and
consultant George Harris. Bill Wise
said WKLS’s biggest recent in-
crease has been women aged 25-35.
“We were a radio station that never
played Billy Joel or Elton John be-
fore that time. We took off the Mot-
ley Crues and Molly Hatchets,
which women were afraid to hear
about,” said Wise. (At the time,
Wise was the WKLS PD and is now
the WGTR Miami, Fla, PD. See Vox
Jox, page 15.)

Respect for the female intellect
was strongly urged. “We are not do-

ing promotions like “best legs’’ con-
tests, which is very sexist,” Wise
continued. “We try not to abuse
those females who may be coming
to us.” Wise said, “I think we've
just opened it up from a music
standpoint to where women don’t
think they’re going to hear kick-ass
screaming. Like a CHR, it's a fun,
highly produced station, which
lends itself to women. The key is
keeping a macho-enough image
while getting big shares with wom-
en.”
As for personalities, ‘“‘having
fun” was the most repeated bit of
advice. Said WIYY’s Evans, “You
shouldn’t let the Morning Zoos of
the world corner the humor market.
When the great stations like
WMMR, WBCN, and WSHE had
the threat from CHR, the day the
[album rockers] kicked in was the
day the morning show kicked in.”

On getting talent, WAPL’s Tay-
lor said, “In a smaller market, you
can’t always get the same caliber of
personalities [as in major markets].
So, you have to develop those on
your staff. Set up guidelines and let
them push them.” '

For the future, Oedipus predicted
that album rockers would borrow
more and more of top 40’s slick pro-
duction values. “I love the top 40s of
the '60s—the jingles, the energy.
And all of that is applicable to
AORs of the '80s.”

Court Brief Disputes Preferences For Women, Minorities

FGG Opposes Bias In Broadcast Licensing

BY BiLL HOLLAND

WASHINGTON The FCC told the
U.S. Court of Appeals here that it
no longer believes preferences
should be granted to minorities and
women who seek broadcast li-
censes.

In its brief, which concerns a case
involving a radio license awarded to
a Georgia woman over a competitor
mainly by virtue of her gender, the
FCC now says the preference—in
use since the '70s—‘“fails to pass
constitutional muster” and should
be eliminated.

..newsline...

REAMS BROADCASTING of Toledo, Ohio, agrees to purchase country com-
bo WSIX-AM-FM Nashville from Sky Communications. The purchase
price was not disclosed. Reams also owns WCWA/WIOT Toledo,
WWCK-AM-FM Flint, Mich., and WKBZ/WRNF Muskegon, Mich. All
are album rock stations, but sources say Reams intends to keep coun-
try programming on the Nashville acquisition.

WIN COMMUNICATIONS makes major appointments at two of its newly ac-
quired properties. First, James VanSickle is promoted to general man-
ager of WIRE-AM and WXTZ-FM Indianapolis. He was VP/GM of
KBEZ Tulsa since 1982 and will continue to oversee the growth of that
station from Indianapolis. Meanwhile, KBEZ sales manager Linda
Taber is elevated to general manager. And Mark Biviano is promoted
to GM of Win’'s WQAL Cleveland. He was WQAL’s station manager.

JAMES MELTZER is appointed VP/GM at Price Communications stations
WWKB-AM and WKSE-FM Buffalo, N.Y. (The latter is pending FCC
approval of Price’s purchase.) Most recently, Meltzer was VP/GM of
WZKC/WKLX Rochester, N.Y.

WAZY-FM Lafayette, Ind., is bought by Radio Vision Of America for $2
million. The seller is Lightfoot Broadcasting, and Blackburn & Co. bro-
kered the deal.

The FCC gives special weight to
license applications from minorities
and women if the applications from
competitors are equal in such areas
as local residency and finances. The
brief, released Sept. 15, brings the
FCC into line with administration
and Justice Department opposition
to racial preferences.

Last year, the appeals court panel
ruled 2-1 against the legality of the
gender preference, and several
women’s groups asked the full
court for a review.

Plaintiff James Steele argued
that the FCC erred in granting the
license to Dale Bell of St. Simons,
Ga., because she was acting as a
“front”’ for her father, who owns
several other radio stations in the
state, and her husband, who invest-
ed in the new station.

The FCC said in its brief: “There
is no factual basis to believe that
such strong medicine as race- or
gender-conscious licensing prefer-
ences are essential to achievement
of the policy goal—in this case, in-
creasing the diversity of broadcast
programming.”

At the present time, FCC figures
show that minorities own only 210
of the 12,000 radio and television
stations nationwide.

7

Billboard expands
Power Playlists
... See page 18

Nasty Boys. KKDJ Fresno, Calif., air talent Harlan Winslow and Kenny Ryback
of the Los Angeles-based Promotion Dept. surround themselves with hard-core

rockers backstage after a Dokken concert in Fresno. Standing, from left, are

Dokken’s Don Dokken and Jeff Pilson, Ryback, and members of Enigma/Capitol

act Poison. Winslow is howling from the back row.

Pcfe

Programmers reveal why they have jumped on
particular new releases.

TOP 40

WTHZ Tallahassee music director Rich Stevens made an automatic
add of Billy Idol’s “To Be A Lover’” (Chrysalis), based on the strength
of the song itself and Idol’s name value. Stevens says it has more adult
appeal than Idol’s previous work. A new band to WTHZ is veterans the
Beach Boys, whose “California Dreamin’ ” (Columbia) is pulling good
adult female response, Stevens says. Wang Chung’s “Everybody
Have Fun Tonight” (Geffen) ‘“does not sound like any other Wang
Chung song,” the MD says. “It’s an uptempo, mass-appeal, good-reac-
tion kind of record.” Eddie Money’s “Take Me Home Tonight” (Co-
lumbia) was added last week at No. 37, and Arcadia’s “Say The Word”
(Atlantic) is showing natural teen appeal at night. Bon Jovi's “You
Give Love A Bad Name” (Mercury/PolyGram) was the No. 1 request
on Stevens’ “Hot Five At Nine”’ show every night last week. The Com-
modores’ “Going To The Bank” (Polydor) arrives with all the right
elements. “It’s danceable, uptempo, with a bit of a rap in it,”’ Stevens
reports. Another strong Z-103 mover is Wham!s “Where Did Your
Heart Go” (Columbia), “an instant reaction record that sounds like a
winner,” says Stevens. Last but not least is Lionel Richie’s “Love Will
Conquer All” (Motown), a.midtempo tune that Stevens says ““is much
more commercial” than Richie’s current smash, “Dancing On The Ceil-

ing."
BLACK/URBAN

The silver-lined clouds on KBLX Berkeley, Calif.’s Quiet Storm play-
list are filled with several strong tracks of late, says the station’s pro-
gram director, Tony Kilbert. Three of them come from George Duke’s
current Elektra album. “The Morning, You And Love” features Duke
in his “best vocal ever” says Kilbert, and on “Good Friend,” the PD
says, “you should hear some of those friends: Irene Cara, Stephanie
Mills, Jeffrey Osborne, ete.” The third Duke sleeper is “African Vio-
let,” an instrumental, “atmospheric” track, says Kilbert. Reflecting
Quiet Storm’s progressive and alternative nature, Kilbert says, is the
I-Three’s “Now That We Are Standing” (EMI America), “a killer.” It's
not a reggae record, he says, “but a beautiful, atmospheric, almost sol-
emn, loving record that stops everything that comes before and after
it.” Mikki Howard’s “Come Share My Love” (Atlantic) doesn’t “have a
single weak point. It’s the kind of song you hear from beginning to end
and don’t get tired of for a second.” And Patti LaBelle’s “Winner In
You” (MCA) is a natural for the Quiet Storm, says Kilbert.

COUNTRY

Mel McDaniel’s “Stand On It” (Capitol) gets a big rave from WSUN
Tampa PD Kevin Murphy. “It’s a great Southern record,” says Mur-
phy. “There’s sort of a Dixie-rock, Springsteen feel to it.” Murphy and
WSUN music director Jay Roberts reach an easy agreement on Mi-
chael Johnson’s “Give Me Wings” (RCA). “It’s a good ballad—a real
deep tune—with heavy female appeal,” says Murphy; Roberts says it's

“a very relatable, very mass-appeal song.” Another strong tester is
| Judy Rodman’s “She Thinks She’ll Marry” (MTM), which, Roberts
says, tested quite well with both genders. The Lionel Richie/ Alabama
collaboration, “Deep River Woman” (on Richie’s Motown album), is
being well-received and will probably get an extra boost when it is fea-
tured in the upcoming Country Music Awards television show. Anoth-
er point of agreement between Murphy and Roberts is Merle Hag-
gard’s latest, “Out Among The Stars” (Epic). “That may be the big-
gest song he’s done in a long, long time,” says Roberts.

KIM FREEMAN
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King Biscuit Flower Hour proudly presents:

GENESIS

In concert.

For the last ten years, DIR Broadcasting has So if your listeners can’t go see Genesis live,
exclusively presented Genesis in concert, on they can tune in to the King Biscuit Flower
the radio. And now, in several weekly seg- Hour and get the next best to live, from the
ments of the King Biscuit Flower Hour, people who've always brought you Genesis,
Genesis will be explored; covering their sold DIR. Call your DIR representative at 212-
out '86 tour, their past music, interviewsand  371-6850 and ask about the =.=

upcoming concert information. King Biscuit Flower Hour.
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VOXE
JOY:...

THE LONG-STANDING rock-
market dominance of WSHE Mi-
ami, Fla. (Billboard, Sept. 20), was
threatened as WGTR and Bill
Wise arrived Sept. 19 to create
stiff competition. WGTR are the
new calls for WAIA, which
stepped out of the crowded AC
field to rock’n’roll. Wise, of course,
left WKLS Atlanta after turning
the rocker around and running it to
the top of the spring ratings pile.

Making the imminent rock radio
fight even motre interesting (at
least for us observers) is the fact
that WGTR has lured WSHE'’s
morning manpower team—(Jim)
Herman & (Skip) McBean—into
its camp. The duo has a four-month
noncompete contract with WSHE,
however, and Wise says, ‘“At this
point, it looks like we’ll wait that
out.”

“It’s pretty wild,” says Wise of
WGTR’s arrival. “We’ve been
thinking this market needed a sec-
ond AOR for a long time.” Wise
kicked the format off with continu-
ous CD sides. As to where WGTR
will position itself in relation to
WSHE and other Miami outlets,
Wise says research on this situa-
tion is just now underway.
“There’s a lot of things still to be
determined.”

KPWR “Power 106” Los Angeles
is where Jay Thomas will land as
morning man (Billboard, Sept. 27),
and he’s expected to start his
shtick this week. Says Power 106
PD Jeff Wyatt, “We believe Jay is
the guy who can come in and really
garner some attention.” During
his heyday at the old WKTU New
York, Thomas was known for his
offbeat, hip humor. He drew a
huge audience, which was both de-
mographically and ethnically
broad. Will he sound different on
Power 1067 “We are not going to
change Jay Thomas,” says Wyatt.
“Nobody can do that. But we will
refine his sensitivity for the audi-
ence. He's got all of our support
and I really see this as a growth
opportunity for Jay, myself, and
[Emmis].”

Power 106’s ascent is old news
by now, but it’s interesting to fol-
low Wyatt’s philosophy on the
proper time to bring a high-profile
personality to the station. “When
you are changing to an entirely
new format,” Wyatt says, “there
are so many ducks to get into a
row. It’s important then to focus
on the totality of the station. Be-
cause the morning show demands
so much time, it might not have
left us time to concentrate on'other
air shifts.” After the spring and
summer results, Wyatt says, “we
could see that the morning show
was really underperforming com-
pared to the growth of the rest of

the station. We saw that [KIIS Los
Angeles morning man]} Rick Dees
was really a stronghold, and that
listeners might leave KIIS for oth-
er shifts, but in the mornings, they
were [at KIIS]. All that and our
gut feelings told us it was time.”

cHUCK CRANE is the new PD at
WYNY New York. He accepts the
post after a year as assistant PD

WSHE and WGTR
begin rock war

and MD at WLS-AM Chicago.
Crane’s arrival at NBC's “favor-
ite” AC outlet reunites him both
with Gotham and with WYNY VP/
GM John Irwin. Crane was opera-
tions manager during WHTZ’s “Z-
100" start up, and he had worked
with Irwin 17 years ago in Muncie,
Ind.

Irwin started looking for a PD
about two months ago, when Den-
ise Oliver resigned to take a post
with the United Stations. Irwin
says, “What you find is a crop of
individuals with very specific ex-
pertise. AC experts, research ex-
perts, ete.”” Irwin says Crane’s
well-roundedness got him the job.
“He blew me away—handling all
the music, research, and incredible
promotional campaigns at WLS.
Plus he’s worked with big-name
talent like Larry Lujack.”

Don’t let Crane’s top 40 track
record fool you. “We will not be en-
tering the CHR arena,” says Irwin.
“We will continue our path of be-
ing a very oldies-based AC, with as
bright a presentation as possible.”

Crane officially begins duties on
Oct. 6 and says he will first set
about “returning WYNY to a real
New York-sounding station.”

WYLD New Orleans co-stars, ina
manner of speaking, in the not-to-
be-missed new film “Down By
Law.” Lounge Lizards leader John
Lurie and offbeat artist Tom
Waits star, with the latter playing
a down-and-out WYLD DJ known
as ‘“Lee Baby Sims” ... Mark
“Dirtbag” DiDia left his MD post
at WXRK New York.

Dan Rose is now holding musi-
cal court Mondays at midday as the
new MD at pop outlet WVSR
Charleston, S.C. He’s also doing af-
ternoons and arrives fresh from
the same shift at WBSB Balti-
more. Rose replaces Rod Hamp-
ton ... Vic Edwards is the new
MD at “hottest hits’’ outlet WPRO
Providence. He’s been there for
more than three years and contin-
ues as promotion director.

At country outlet KSO Des
Moines, Jim Patrick get the nod as
new music director. He's a five-

year staffer and replaces Billy
Cole, who retired after 35 years in
the business ... Bucks Braun is
the new PD at up-and-coming
country station WBZI Xenia/Day-
ton, where Dave Cusack is han-
dling music duties ... Johnny
Austin is the new program manag-
er at WQHK Fort Wayne. Austin
programmed WITL-AM-FM for
five years before joining WQHK.

HOSE POLIDORO gets a well-
deserved promotion and assumes
the newly created post of creative
services director for WNEW-AM-
FM. She moves up from the promo-
tion director post at WNEW-FM
after close to five years with the
rocker. In the new gig, she’ll over-
see advertising, promotion, and
publicity for the combo. She’ll be
regrouping the AM promotion de-
partment and hiring a well-sea-
soned promotion director for the
FM slot. A euphoric Polidoro says,
‘““When the Mets clinched it on
Wednesday [Sept. 17], I didn’t
think things could get any better.
Then on Friday, I got the promo-

1

tion!

IT’S ONE OF THE GREAT mys-
teries of the world,” says former
WMMS Cleveland PD John Gor-
man of a recent Crain’s Business
Report story. The story guessed
that Gorman would sign former
competitor WGCL Cleveland as
one of Gorman Media’s first con-
sulting clients. Gorman calls the
report ‘‘pure speculation” and we
call it respectable speculation. Gor-
man admits he sorely misses hav-
ing a Cleveland station and admits
he admires new WGCL owners Me-
tropolis Broadcasting.

The linkup would still be rather
ironic, however, as Gorman had
never hidden his distaste for some
of WGCL’s operating procedures.
Thickening the plot is apparent bit-
terness with WMMS owner Malrite
Communications. “After 13 years
with the station, sometimes people
can part amicably, sometimes peo-
ple can be spoilsports,” Gorman
says. “They have no legal ties to
me. Right now, it’s the ‘my law-
yers are talking to their lawyers’
situation.”

New York urban leader WRKS
“Kiss” is having a blast with Oran
“Juice” Jones’ Def Jam/Columbia
hit “The Rain.” Kiss has woven af-
ternoon personality Carol Ford
into the lyrics so that she responds
as the victim of Jones’ rap attack.
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Featured Programming

I.OOKING FOR COUNTRY MU-
SIC with a different hook? Check
out the forthcoming “Country
Plus,” a three-hour weekly show
originating out of Waikiki and Tom
Dancer’s Hawaii Live studios. As
you may recall, Dancer was the
force behind a 24-hour, live fund-
raising broadcast for the Statue Of
Liberty in January. The broadeast
raised $25,000 for the restoration
cause.

Regarding Country Plus, Dancer
says the show will offer a taste of
Hawaii, through both occasional ap-
pearances by local country artists
and the promotion prizes Country
Plus will give to its affiliates. “We
can ship a pineapple once a month to
a listener’s door or offer dream va-
cations on a regular basis,” says
Dancer. Country Plus is slated for a
January 1987 debut.

“There are a lot of country stars
who come on vacation here—Willie
Nelson has a home in Hana, Maui—
or stop by on their way home from
Asian tours. We’ll be bringing them
in here as guest hosts when possi-
ble,” says Dancer, who will serve as
the program’s regular host. Live
conference calls will also be hooked
up on occasion, and affiliate listen-
ers will be able to talk directly with
the stars by calling a toll-free num-
ber.

The weekly show will be broad-
cast live via Satcom 1R or on satel-
lite delay. It’s available on a barter
basis, and there are several fringe
benefits for affiliates.

To begin with, major-market sta-
tions that sign up for the full 52-
week schedule will get a complete
Hawaiian vacation free of charge to
be offered at the station’s discretion
to an employee. Dancer will be ask-
ing affiliate personalities to come
over and guest host the show. Sta-
tions will receive significant price
breaks when they come to the Ha-
wali Live studios for remote broad-
casts. .

On the mainland, Country Plus
will be marketed and distributed by
Independent Syndicated Services
of Calabasas, Calif. In Canada, Cre-
ative Broadcasting of Ontario will
handle these duties.

0RANGE PRODUCTIONS of
Nazareth, Pa., feels MOR is over-
saturated with nostalgia, and so the
company will debut “Something
New.” Beginning on the weekend of
Oct. 11-12, the program will give the
35-plus market an hourlong syndica-
tion with new releases by tradition-
al artists and new artists working in
the traditional vein. The show’s host
and producer is Sid Mark, who is
known for the “Sounds Of Sina-
tra.” Mark will tap his personal as-
sociations with many of the artists
to add current interviews to the
mix. National sponsors are lined up
for the bartered show, and there are
six commercial minutes available lo-
cally.

Orange Productions also has a
daily 60-second spot available for
the urban contemporary market.
“Reflections On The Black Expe-
rience” is designed to keep black
history on the air beyond the con-
fines of Black History Month (Feb-
ruary). With the one-minute format,
stations can use the feature daily

without interrupting the music
flow. The trivia-oriented show is
hosted and written by broadcaster/
historian Mark Hyman and uses an
emulator for computer-coordinated
voice and music. For more informa-
tion on either show, contact Orange
at 215-667-8682.

WITH A DESIRE to get back to
the street and away from what she
calls the press conference “herd” in-
stinct, Carol Pozefsky is launching
her in-depth news service, North-
east Broadcasting Co. out of West
New York, N.J. The emphasis will
be exclusive one-on-one interviews
with news makers and coverage of
breaking stories with voice-of-the-
people surveys. Spots will be avail-
able on a cash basis and can be pur-
chased either singly or as a regular-
ly scheduled package. Pozefsky has
been an anchor/reporter for NBC
and CBS and was the correspondent
to the capital for New York’s all-
news WINS. Northeast is banking
on the appeal of having news spots
from outside the reach of a station’s
news staff that are tailored to vari-
ous music formats. The company
can be contacted at 201-662-0111.

ABC RADIO NETWORKS has
promoted Darryl Brown to VP/
group director. Brown will continue
as director of the Contemporary
Network, a position he has held
since late 1980. The former Boston
Celtic joined ABC in May of 1979 as
manager of special projects.

Torey Malatia has been named PD
of the recently established Beetho-
ven Satellite Network in Chicago.
Beethoven is a live satellite-deliv-
ered classical service that uses the
Westar IV satellite. Before joining
Beethoven, Malatia was PD of clas-
sical station KONC-FM Phoenix,
Ariz. Malatia comes to Beethoven
with a background of arts and en-
tertainment reporting for both
newspaper and television.

SUPERSPOTS of Chicago is tak-
ing its experience in black urban
marketing into production and pro-
graming services for urban contem-
porary formats. The expansion of
its catalog beyond the current offer-
ing of top 40 and album rock re-
flects its faith in the future of the
format. Superspots will be offering
customized IDs, sweepers, and pro-
mos as well as urban contemporary
digital music libraries on CD.

ANOTHER CHOICE in image pro-
motion for urban formats comes
from Media General of Memphis,
Tenn., and Larry Muhoberac in Los
Angeles. The collaborative effort is
a 26-cut package of IDs and promos
titled “Ride The Rhythm.” Compos-
er/arranger Muhoberac produced
the package and now adds it to his
long list of credits. ‘“‘Ride The
Rhythm” is the first offering from
Media General’s “California Con-
nection” series. For additional in-
formation contact Dick Denham at
901-320-4340. PETER LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-

tions have option of broadcast
time and dates.

Oct. 3, Crystal Gayle, Live From
Walt Disney World, NBC Radio
Entertainment, one hour.

Oct. 3-5, Hank Williams Jr.,
Country Today, MJI Broadcasting,
one hour.

Oct. 3-5, Mr. Mister, Loverboy,
Superstar Concert Series,
Westwood One, 90 minutes.

Oct. 3-5, Midnight Star, Star
Beat, MJI Broadcasting, one hour.
Oct. 3-5, Steve Winwood, Beat
Farmers, Rock Chronicles,

Westwood One, one hour.

Oct. 3-5, Paul McCartney, Rock
Watch: A Countdown To Ecstasy
With Oedipus, United Stations,
three hours.

Oct. 3-5, Paul McCartney, Hot
Rocks, United Stations, 90 minutes.
Oct. 3-5, Moody Blues, Count-
down America, United Stations,

four hours.

Oct. 3-5, Alice Cooper, Metal-
shop, MJI Broadcasting, one hour.

Oct. 3-5, Stylistics, Dick Clark’s
Rock Roll & Remember, United
Stations, four hours.

Oct. 3-5, Brook Benton, The
Great Sounds, United Stations,
four hours.

Oct. 3-5, Oak Ridge Boys, The
Weekly Country Music Countdown,
three hours.

Oct. 4-5, David & David, Isle Of
Man, Burns Sisters, Entertain-
ment Coast To Coast, CBS Radio-
radio, one hour.

Oct. 4-5, Level 42, On The Radio,
Nationally Syndicated Broadcast-
ing Alliance, one hour.

Oct. 4-5, Suzanne Ciani, Musical
Starstreams, Musical Starstreams,
two hours.

Oct. 4-5, Stephen Stills, Dave
Clark Five, Reelin’ In The Years,
Global Satellite Network, three
hours.

Oct. 5, Boston, Eddie Money,
Powercuts, Global Satellite Net-
work/ABC, two hours.

Oct. 6, Ric Ocasek, Rockline,
Global Satellite Network/ABC, two
hours.”

Oct. 6-12, R.E.M., Rock Today,
MJI Broadcasting, one hour.
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CONTEMPORARY.

| z Compiled from national sample of radio playlists.
= o =
g |2z
x [F|lwlo
2 5|2 |g| TnE ARTIST
= — o = LABEL & NUMBER/DISTRIBUTING LABEL
% 3 » ‘i’"’v’}@@»** NO.1 »» @«W;«y*o&w
1 {11 |10, STUCK WITH YOU **imvsaus 4430195 7 % 3 weeks at Mo, Ong
| i : o HUEYLEWS & THE NEWS
@ 317117 THROWING IT ALL AWAY  aTLANTIC 7-89372
i GENESIS
3 |22 |12 FRIENDS AND LOVERS Caracre 4.06122/EmC
CARL ANDERSON & GLORIA LORING
43 7 |8 |11 | SWEET LOVE ELexTRa 69557
e, 1 & ANITA BAKER
E g 10110 LOVE ZONE  Jive 1-9510/ARISTA R
& 413 |1 TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN")
; | COLUMBIA 38-05903 4 BERLIN
ﬂ 11117 | 5 | F'LL BE OVER YOU coLumsia 38-06280
e H & TOTO
8 | €| 5 |16| WORDS GET IN THE WAY epc 3406120 |
MIAMI SOUND MACHINE
9 [100i5]9 LOVE ALWAYS  GORDY 1857/MOTOWN
I ® EL DEBARGE
105]8 12 DANCING ON THE CEILING MOTOWN 1843
& LIONEL RICHIE
1 l12]13) 9 THE STORY OF MY LIFE coLumsia 38.06136
L NEIL DIAMOND
| 12 {1416 8 | LONELY IS THE NIGHT  aRista 1.9521
w | AIR SUPPLY
@ 171195 | TRUE COLORS rorraiT 37-06247/€mC
i & CYNDI LAUPER
(8|19 |21| 5 | COMING AROUND AGAIN arista 19525 |
4 CARLY SIMON
15 19615 SWEET FREEDOM (THEME FROM “RUNNING SCARED") |
% MCA 52857 & MICHAEL MCDONALD |
16 113|913 HIGHER LOVE  1SLAND 7-99545/WARNER BROS
i A @ STEVE WINWOOD
17 |1511]13 TAKEN IN  ATLANTIC 7-89404
i ¢ MIKE & THE MECHANICS
18 |20/ 20| 7 | YOU CAN CALL ME AL  warner gros. 728667
] A ¢ PAUL SIMON
19 |18 (18] 7 THE OTHER SIDE OF LIFE  POLYDOR 885 201-7/POLYGRAM
& THE MOODY BLUES
TR WHEN | THINK OF YOU  asam 2855
(20123 28 ) 4 & JANET JACKSON
[2_0 —_| 2 | THE NEXT TIME | FALL waRNER BROS. 7-28597
= # & PETER CETERA WITH AMY GRANT
2 ”2 n | 5 | ITSYOU caprroL s623 |
I % BOB SEGER & THE SILVER BULLET BAND
| EN A MATTER OF TRUST coLumsia 3806108
@j o 2] § @ BILLY JOEL
28 |16 | 14 | 17 | THE CAPTAIN OF HER HEART sam 2838
H # DOUBLE
| 25 | 31|12 17| GLORY OF LOVE (THEME FROM “THE KARATE KID PART II”)
“ WARNER BROS. 7-28662 & PETER CETERA
@ il 3 LOVING ON BORROWED TIME (LOVE THEME FROM “COBRA")
SCOTTI BROS. 4-06267/EPIC GLADYS KNIGHT AND BILL MEDLEY
@ i 3 | 1 JUST CAN'T LET GO WARNER BROS. 7-28605 N
- DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM
- CALIFORNIA DREAMIN' camiToL 5630
Wpe= 2 THE BEACH BOYS
" % HUMAN  aam 2861
(2—9’ Hi—1? & THE HUMAN LEAGUE
30)|NEWD| 1 | LOVE WILL CONQUER ALL motown 1866
LIONEL RICHIE
@ 34| "] o | THEWAYITIS rcaso2s
BRUCE HORNSBY & THE RANGE
T & LEAVING ME NOW  POLYDOR 885 284.7/POLYGRAM
@D |—| 2 ® LEVEL 42
| TYPICAL MALE caPiTOL 5615
@ Hm’ ! | & TINA TURNER
26 17|18 YOU SHOULD BE MINE (THE WOO WOO SONG) aam 2814
h & JEFFREY OSBORNE
35 |za 2|6 DREAMTIME rca 14387
| ) ® DARYL HALL
ANYTHING FOR LOVE  waRNER BROS. 7-28655
% 4 g‘@’* & GORDON LIGHTFOOT
@ NEWD | 1 DON'T FORGET ME (WHEN I'M GONE) MANHATTAN 50037/EMI-AMERICA
| ) ® GLASS TIGER
THE LADY IN RED  aam 2848
_ EEWPW ! CHRIS DEBURGH
39 (32318 KISSES IN THE MOONLIGHT  WARNER BROS 7-28640
_ } GEORGE BENSON
| MAGIC SMILE aam 2856
40 Jika] 5 & ROSIE VELA

Products with the greatest airplay gains this week. @ Video clip availability. ® Recording Industry
Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.
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. PLATINUM—Stations with weekly
I . cume audience of over 1 million.
FOR WEEK ENDING GOLD—Stations with weekly cume
OCTOBER 4, 1986 W audience of over 500,000 up to 1 million.
’ S oS (o) OS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADI TATION
PLAT' NU 17 8 Timex Social Club, Rumors 7 13 Tina Turner, Typical Male 26 26 The Art Of Noise With Max Headroom, P A — Lionel Richie, Love Will Conques All
i 18 15 Berlin, Take My Breath Away (Love The 8 18 CJﬂdl Lz;lrr, rue Colors 27 EX Nu Shooz, Point Of No Return A — Peter G_zbnef, in Your Eyes
19 9 Steve Winwood, Higher Love $ 7 Michae! McDonald, Sweet Freedom 28 28 Talking Heads, Wild Wid Life A —  A-Ha, I've Been Losing You
20 19 Eurythmics, Missionary Man 10 21 Anita Baker, Sweet Love 29 EX  The Human League, Human A —  Bon Jovi, You Give Love A Bad Name
21 24 Anita Baker, Sweet Love 11 9 Regina, Baby Love 30 EX  Peler Cetera Wit ‘my Grant, The MNext EX EX The Art Of Noise With Max Headroom, P
22 22 The Beatles, Twist And Shout 12 10 Run-D.M.C., Walk This Way A — Bon Jovi, You Give Love A Bad Name EX EX Triumph, Somebody's Out There
23 23 New Edition, Earth Angel (From "The K 13 15 Daryl Hall breamtime A — Corey Hart, | Am B[ Your Side EX EX Aretha Franklin, Jumpin’ Jack Flash
24 31 Cameo, Word Up 14 16 Genesis, Throwing It All Away A — Billy Idol, To Be A Lover
25 21  Luther Vandross, Give Me The Reason 15 17  Billy Joel, A Matter Of Trust EX EX Jermaine Stewart, Jody Chicago P.D.: Jan Jetfries
26 26 Nu Shooz, Point Of No Return 16 14 Berlin, Take My Breath Away ](Loye The L ;
New York P.D.: Larry Berger 21 30 Gwen Guthrie, Ain't Nothin' Goin' On 17 23 Eddie Money, Take Me Home Tonight 1 Ca Anderson & Gloria Loring, friend
o LI L 28 35 Jermaine Stewart, Jody 18 20 Robert Palmer, | Didn't Mean To Turn S Stacey Q, Two Of Hearts
12 Carl Anderson & Gloria Loring, Friend 29 23 The Art Of Nose With Max Headroom, P 13 13 Mu Shooz, Point Of No Return 2 Huey Lewis & The mswsmck With You
2 1 Miami Sound Machine, Words Get In The 30 33 Five Star, Can't Wait Another Minute 20 22 Van Halen, Love Walks In 4 Run-D.M.C, Walk This Way
3 3 Stacey ?. Two Of Hearts 31 34 The Human League, Human 21 28 The Human League, Human 0 8 Miami Sound Machine, Words Get In The Pt
4 5 Berin, Take My Breath Away (Love The 32 36 Loverboy, Heaven In Your Eyes 22 24 Ric Ocasek, Emotion tn Motion 6 3 Lionei Richie, Dancing On The Celing
S 6 Lionel Richie, Dancing On The Ceiling 33 21 Bananarama, Venus 23 21 Journey, Girl Can't Help It 717 Robert Palmer, | Didn't Mean To Turn Cleveland P.D. Phil LoCascio
6 4 Bananarama, Venus a3 M»dm%het Star, Midas Touch 24 26 Luther Vandross, Give Me The Reason 8 15 Glass Tiger, Don't Forget Me (When | ) s 0
7 & Huey Lewis & The News, Stuck With You 35 EX  Peter Cetera With Amy Grant, The Next 25 32 Oran “Juice” Jones, The Rain Atlanta P.D.: Bob Cas 9 16 Tina Turner, Typical Male 3 Huey Lewis & The News, Stuck With You
8 10 Anita Baker, Sweet Love 36 40 Jeffery Osborne, Room With A View 26 29 Peter Gabriel, In Your Eyes n .U Bo e 10 10  Berlin, Take My Breath Away (Love The 6 Genesis, Throwing It Al Away
9 13 Janet Jackson, When | Think Of You A3]  —  Cyndi Lauper, True Colors 21 30 Jermaine Stewart, Jody . 1 2 Huey Lewis & The News, Stuck With You n 7 R!R"ﬂj Baby Love . 1 Carl Anderson & Gloria Loring, Friend
10 7 Steve Winwood, Higher Love A38  —  Lionel Richie, Love Will Conquer All 28 31 Chicago, 2501 6 To 4 2 6 Eurythmics, Missionary Man 1221 Janet Jackson, When | Think Of You 5 Glass Tiger, Don't Forget Me (When I’
11 11 Lisa Lisa & Cult Jam With Full Force, A33  —  Oran "Juice” Jones, The Rain 29 34 Madonna, True Blue 3 9 Janet Jackson, When [ Think Of You 13 13 Double, The Captain Of Her Heart 5 8 Van Haien, Love Walks In
12 15 Run-D;M.C.."WaIk This Way A0 —  Billy Idof, To Be A Lover 30 33 Peter Cetera With Amy Grant, The Next 4 10 Sm?n& Two Of Hearts 1 § Madonna, Papa Don't Preach 6 11 Billy Ocean, Love Zone
13 16  Oran “Juice” Jones, The Rain A — Wham, Where Did Your Heart Go A3l — Boston, Aman 5§ 4 Cadl rson & Glona Loring, Friend 15 24 Cyndi Lauper, True Colors 7 7 Miami Sound Machine, Words Get In The
1419 -New Edition, Earth Angel (From “The K A2 —  Cameo, Word Up . 6 8 Glass Tiger, Don't Forget Me (When I’ 16 13 Don JohnsonL Heartbeat 8 14 Tina Turner, T‘pul Wale
15 20 Glass Tiger, Don't Forget Me (When | A33 —  Steve Winwood, Freedom Overspill 7 13 Cyndi Lauper, True Colors 1729 Bily Ocnnb ove Zone 9 16 Cyndi Lauper, True Colors
16 17 Daryl Hall, Dreamtime’ A —  Aretha Franklin, Jumpin’ Jack Flash 8 1 Lionel Richie, Dancing On The Celling 18 18 Daryl ""]‘, reamtime 10 13 Daryl Hall, Dreamtime
H 1; ﬂmne ﬁplaew;r[;:’v!f;)on !hHave ToTa 13 1; bovelrb’-:y“ Heaven'ln our Eyes g 2§ %rmvsgmr.vio\g;n I';u/:“"oksway { 1.;; éav::l J}cl':(sor“ wg]en [IhTRmk OIL Voum
na, N t Preac ai all, i i S erlin, Take rea way (Love The
I 2 o Loy _vf’rAr,ug' Coprs KIIS ™M 1027 112V Haler, o anes in 2 20 TaingHeads i Wid L b e Gy T:'ye(Celling
wen Guthrie, Ain't Nothin' Goin' On eve Winwe igher Love i X er s
g g ?oubl]g The (%aplaivlu ot |Ner Heart AM 1150 g }g Rgﬂaj%hﬁs:f?'sﬁveeae!ttbf:\:e %3 ;g PelevMCﬂeri, Glor ?"‘ }‘0\'9 Theme Fr o } {! Lm:ya; 3 Heavaet; In Your Eyes
ina Turner, Typical Male E ——————— = 18 Tina Typical Male ith Max room, 16 10 Run-DM.C, walk This Wa
23 12 Michael Mcbmylghi. Sweet Freedom L i P Mike S f {; 3 Bily B‘é’rﬂ"' Lo’fe 10,:2 25 27 Lovel Heaven In Your Eyes 17 18 Simply Red, Money$ Too 1’,“( (To Ment
2428 Five Star, Can't Wait Another Minute 0s Angeles .D.; Mike Schaefer 16 M Genesis, Thmwin& It Al Away 26 28 Sheena taston, So Far So Good (From * 18 3 Steve Winwood, Higher Love
25 25 Billy Ocean, Love Zone 1 2 Carl Anderson & Gloria Loring, Friend 17 22 Bangles, Walk Like An Egyptian 2720 Michael Mcl?omi& Sweet Freedom 13 22 Don Johnson, Heartbeat
26 22 Peter Cetera, Glory Of Love (Theme Fr 2 1 Berin, Take My Breath Away (Love The Washington P.D.: Chuck Morgan 18 21 The Art Of Noise With Max Headroom, P 28 14 Belinda Carlisle, Mad About You 20 12 Regina, Baby Love
21 23 Nu Shooz, Point Of No Return 3 3 Janet Jackson, When | Think Of You ! 14 Do (3 13 19 Billy Joel, A Matter Of Trust 29 30 Toto, Il Be Over You X 21 25 Robert Palmer, | Didn't Mean To Turn
28 21 Regina, Baby Love . 4 5 Lisa Lisa & Cult Jam with Full Force, 1 1 Huey Lewis & The News, Stuck With You 20 24 Journey, Girl Can't Help It 30 33 Eddie Money, Take Me Home Tonight 2 21 Stacey Q, Two Of Hearts
AZ9  —  Genesis, Thiowing It All Away S 7 Tina Turner, Typical Male 2 2 Shce‘_ , Two Of Hearts 21 23 Huey Lewis And The News, Hip To Be Sq 31 32 Journey, Girl Can't Help it 23 2 Eurythmics, Missionary Man
30 31 Klymaux, Man Size Love (From “Runming 6 6 Huey Lewis & The News, Stuck With You 3 3 Glass Tiger, Don't Forget Me (When I’ 22 26 Robert Palmer, | Didn't Mean To Turn 32 33 Ric Ocasek, Emotion In Motion A28 —  Lisa Lisa & Cult Jam With Full Force,
31 EX The Human League, Human 7 8 Eurythmics, Missionary Man 4 5 Miami Sound Machine, Words Get in The 23 30 Madonna, True Blue A33  — The Human Lea; ue":‘iuman 25 28  Peter Gabriel, In Your Eyes
A —  Madonna, True Bive 8 11 Nu Shoaz, Point Of No Return 5 & Janet Jackson, When [ Think Of You 27 Peter Gabriel, In Your Eyes 34 35 Pater Cetera Wi Grant, The Next 26 29 Anita Baker, Sweet Love
EX EX The Dream Team, Let's Go Mets 9 10 Billy Ocean, Love Zope 6 7 Van Haien, Love Walks In 25 EX Lisa Lisa & Cult Jam With Full Force, 35 37 Corey Hart, | Am By Your Side A21 — Toto, I'll Be Dver You
EX. EX Aretha Franklin, Jumvm Jack Flash 10 26 Oran “Juice” Jones, The Rain 7 8 Daryl Hall, Dreamtime 26 29 Toto, I'll Be Qver You A3 — Steve Winwood, Freedom Overspill A28 — Madonna, True Blue
11 4 The Beatles, Twist And Shout 8 11 Genesis, Throwing It All Away 21 28 Chicago, 250r 6 To 4 A37  — Madonna, True Blue A29 — Lionel Richie, Love Will Conquer All
12 23 The B52's, Summer Of Love 9 12 Lisa Lisa & Cult Jam With Full Force, 28 20 Simply Red, Money$ Too Tight (To Ment A8 — Boston, Amanda A30 EX Chicago, 25 dr6Tod
L — 13 15 Daryl Hall, Dreamtime 10 14  Tina Tumer, Typical Male 29 31 Ric Dcasek, Emotion In Motion A3 — Anita Blkerﬁweel Love 31 EX Paul Simon, You Can Call Me Al
14 16 Cyndi Lauper, True Colors 11 15 Loverboy, Heaven in Your Eyes 30 EX Eddie Money, Take Me Home Tonight A40  —  Aretha Franklin, Jumpin' Jack Flash A EX The Art Of Noise With Max Headroom, P
15 21 Anita Baker, Sweet Love 12 16 Cyndi Lauper, True Colors 31 32 Rod Steward, Another Heartache A —  Lionel Rlcm?J Love Will Conquer All A — Wang Chung, Everybody Has Fun Tonight
16 17 Don Johnson, Heartbeat 3 B aurr{ Ocean, Love Zone 32 34 Corey Hart, | Am By Your Side A — Cameo, Word Up
- 17 13 Genesis, Throwing It Al Away 14 4 Carl Anderson & Gloria Loring, Friend 33 33 Peter Catera With Amy Grant, The Next
m’” Fm 18 20 Robert balmev, 1 Didn’t Mean To Turn 15 8 Michael McDonald, Sweet Freedom 34 EX Boston, Amanda a
19 22 Art Of Nosse With Max Headroom, P 16 18 Run-D.M.C. walk This Way 35 EX  Aretha Franklin, Jumpin’ Jack Flash 0 J
New York P.D.: Scott Shannon 20 29 Cameo, Word Up 17 17 Don Johnson, Heartbeat 3% EX Human League, Human . |
iy N 21 24 Pet Shop Boys, Love Comes Quickly 18 21 Ben E. King, Stand By Me A — Wang Chun AEveryBody Has Fun Tonight
1 2 Carl Anderson & Gloria Loring, Friend 22 3 Steve Winwood, Higher Love 13 13 Anita Baker, Sweet Love A — Billy \dol, To Be A Lover
2 3 Miami Sound Machine, Words Get In The 23 35 The Human League, Human 20 20 Eurythmics, Missionary Man A —  Lionel Richie, Love Will Conquer All
3 1 Slact{ Q, Two Of Hearts ' A28 — Madonna, True Blue 21 22 New Edition, Earth Anget (From “The X A — David & David, Welcome To Boomtown fa] Z
4 6 Huey Lewis & The News, Stuck With You 25 27 Glass Tiger, Don't Forget Me (When | 22 23 The Human League, Human A — Cameo, Word Up Detroit P.D.: Brian Patrick
SR lanctilacksan, Whenl Think Of You 26 30 New Edition, Earth Angel (From "The K 23 20 Corey Hart, | Am By Your Side Cleveland P.D.: Kid Leo | €' ) V- i
6 5 Beriin, Take My Breath Away (Love The 27 28 Van Halen, Love Walks In 24 26  Robert Palmer, | Didn't Mean To Turn X X U 1 1 Huey Lewis & The News, Stuck With You
7 12 Anita Baker, Sweet Love 28 12 Miami Sound Machine, Words Get In The 25 27 Billy Joel, A Matter Of Trust 1 3 Genesis, Throwing It All Away 2 2 Stacey Q, Two Of Hearts
8 4 Bananarama, Venus o 29 EX Ben E. King, Stand By Me 26 28 Ric Ocasek, Emotion In Motion 2 2 Oaryl Hall, Dreamtime ) 3 3 Billy Ocean, Love Zone
3 7 Lionel Richie, Dancing On The Ceiting 30 32 Journey, Girl Can't Help It 27 EX Boston, Amanda 3 1 Huey Lewts & The News, Stuck With You 4 4 Run-D.M.C, Walk This way
10 8 Lisa Lisa & Cult Jam With Full Force, 31 33 Peler Gabriel, In Your - 2 EX Peter Cetera With Amr Grant, The Next 4 4 Don Johnson, Heartheat S 14 Cyndi Lauper, True Colors,
11 18 Run-D.M.C. Walk This Way 32 14 Lionel Richie, Dancing On The Ceiling 29 EX Joumey, Girt Can't Help It S 8 Loverboy, Heaven In Your Eyes 6 11 Janet Jackson, When | Think Of You
12 11 Steve Winwood, Higher Love A33  — Talking Heads, Wild Wild Life 30 EX Simgy fed, Money$ Too Tight (To Ment Ay 6 11 Tina Turmer, Typical Male 7 10 Anita Baker, Sweet Love
1316 fpd- Lauper, True Colors 34 18 Run-DM.C, Walk This way A — Madonna, True Bive ) 7 12 Cyndi Lauper, True Colors 8 12 Simply Red, Money$ Too Tight (To Ment
14 10 Madonna, Papa Don't Preach 35 31 Madonna, Papa Don't Preach A — Eddie Money, Take Me Home Tonight . i & 8 Eurythmics, Missionary Man X 9 13 Eurythmics, Missionary Man
15 17 New Edition, Earth Angel (From “The K A Boston, Amanda A — Cameo, Word Up Tampa 0.M.: Mason Dixon 3 17 Eddie Money, Take Me Home Tonight 10 5 Bern, Take My Breath Away (Love The
16 22 Glass Tiger, Don't Forget Me (When I’ A —  Lionel Richie, Love Will Con?per Al A —  Oran "Juice” Jones, The Rain 1 1 Nu:{y Lewis & The News, Stuck With You 10 13 Robert Palmer, | Didn’t Mean To Turn 11 6 LUonel Richie, Dancing On The Ceiling'
1713 Oran “Juice” Jones, The Rain EX EX Bangles, Walk Like An ngp ian 2 3 Berdfin, Take My Breath Away (Love The 11 5 Van Halen, Love Walks In 12 8 Miami Sound Machine, Words Get tn The
18 21 Double, The Captain Of Her Heart EX EX Aretha Franklin, Jumpin' Jack Flash 3 8 Genesis, Throwing it All Away 12 14 Billy Joel, A Matter Of Trust 13 24 Tina Turner, Typical Maie
19 20 Nu Shooz, Point Of No Return EX EX Toto, Il Be Over You 4 4 Miami Sound Machine, Words Get In The 13 7 Run-D.M.C, Walk This Way u 7 Dagel Hall, Dreamtime
20 23 Five Star, Can't Wait Another Minute EX EX Orchestral Manoeuvres In The Dark, (F S 10 Don johnson, Heartbeat 110 Southside johnny & The Jukes, Walk Aw 15 19 El DeBarge, Love Always
21 13 Michael McDonaid, Sweet Freedom EX EX Ric Ocasek, Emotion In Motion 6§ 6 Michael McDonald, Sweet Freedom 15 20 Peter Gabriel In Your Eyes 16 32 Oon Johnson, Heartbeat
g %43 ?_vl'y {’?‘el, A PTdamar‘O'; erusl EX EX Loverboy, Heaven In Your Eyes a ; ; garyl Hall, Dn‘alamhme }g g f‘o""'P'Y Ra-" Cg:g(yf{;;o"hzm (To Ment {!7; g gﬁm&"m"ﬁ‘ Itol'lllyAw'ay
na {urner, lypical Male ananarama, Venus by, Lt N 3 il , atter rus
24 14 Jermaine Stewart, We Don't Have To Ta W&'A”’ M 9 5 Steve Winwood, Higher Love 18 5 Uonsl Kiche. Dancing On The Ceiling 19 22 The jets, Private Number
g El; gu"e:oGugn;.uAlnl Nothin' Goin' On {(1) 1; (‘;m uu”',,cr,ue:mrs %3 g g::ld Sot:::':'t,Lﬁcthn:;eHeartache ;(1) zg E‘t'::em\'llm' ve"‘és —
2 , YYor fl A o imex 3 7 Vandross, Give Me The Reason
A7 — Genesis, Thiowing It Al Away Philadelphia P.D.: Scott Walker 12 17 Anita ssﬁc;: s:&;( Love® 21 15 Berlin Take My Breath Away (Love The 22 30 Glass Tiger. Dont Forget Me (Whe; p
A28 — Madonna, True Blue / 2 Stacey Q, Two Of Hearts 13 23 Van Halen, Love Walks In 2 2 Glass 'ﬁw. Don't Forget Me (When | 23 23 Double, The Captain Ogl Her Heart
29 EX  Bon Jovi, You Give Love A Bad Name 3 Daryl Hall, Dreamtime 14 11 Run-D.M.C, Walk This Way 23 30 The Art f Noise With Max Headroom, P 24 34 Robert Palmer, 1 Didn't Mean To Turn
30 30 Daryl Halt, Dreamtime S Glass Tiger, Don't _Forﬁel Me (When 1' 15 15 Rerma, Baby Love 24 29 Luis Cardenas, Runaway 25 21 The Art Of Noise With Max Headroom, P—
A — Billy ldol, To Be A Lover 7 Robert Paimer, I Didn1 Mean To Turn 16 20 Billy Joel A"Matter Of Trust 25 31 Bon Jovi, You Give Love A Bad Name % Five Star, Can't Wait Another Minute
A —  The Human League, Human 9 Genesis, Throwing It All Away 17 24 Toto, I'll Be Over You 26 33 TH Tuesday, What About Love 21 28 Bob Seger & The Silver Bullet Band, |
EX EX  Don Johnson, Heartbeat 108FM 6 1 Huey Lewis & The News, Stuck With You 18 26 Glass Tiger, Don't Forget Me (When ' 27 2 Kenny Loggins, Playing With The Boys 28 15 Steve Winwood, Higher Love
EX EX Aretha Frankiin, Jumpin’ Jack Flash . 7 11 Lisa Lisa & Cult Jam With Full Force, 13 16 Billy Ocean, Love Zone 28 32 Aretha Franklin, Jumpi' Jack Flash 29 16 Paul McCartney, Press
Boston P.D.: Sunny Joe White 8 12 Don Johnson, Heartbeat 2 22 Tina Turner, Typical Male B g ;173 g::'l&c:v;‘:ﬁom)%“f’: }:OV:’EO" 30 33 The Human League, Human
D) umscemwmrare | f8 lweTeSe 81 Ui BB |0 3 BT T,
3 5 sha ‘Q‘ 500, When L anink 01 You 1 & Lonel Richie, Dancing On The Ceilin 3 Bon Jovi, You Give Love A Bad Name gg :1; y:io;b'i\mas zmmmds, Wrap It Up 33 37 Midnight Star, Midas Touch
g 4 Eurythmics, Missionary Man % 1: ahmn"'n'umc" wgrk"r"iso&angm et g g ili?)"mmoony' "esa.‘.'ﬁﬂ Iv"vhvao(ulr)o(gseslt Take H O Th: HU”"Q Lnugue Human %g g E‘D’yrv:ynxx'r:dalnAS"i1 E{ovv%u'Fftl;grs "Runnin|
3 L0 Daryt HalliDreamtime 1 15 Bily Ocean, Love Zone % 30 Boston Amands 3538 Paul Simon, You Can Call Me Al B0 Jovreercn Com Hop ¢
M SN ety RedMoneygilao Tight| (TolMect 15 13 Ania Baker, Sweet Love Z7 21 Eurythics, Missionary Man 36 40 Triumph, Somebody's Out There 31 EX Jermaise Stewart, jody
7% Bily Joel AMatter Of Trus 16 20 Tina Turner, Typical Male A — The Human League, Human 37 EX Corey Hart, | Am 8y Your Side B EX Tofo, Vil Be Over You
. PD.:J § 9 Billy Ocean Love Zone 17 24 Billy Joel, A Matter Of Trust 29 EX disa Lisa & Cult Jam With Full Force 33 11 Bies, There's A Whole New Workd 0 33 EX Aretha Frankiin, Jumpin’ Jack Flash
Chicago ‘D.: John Gehron | 8 1] Tina Tomer, Typical Male 18 21 Loverboy, Heaven In Your Eyes 30 EX Luther Vandross, Give Me The Reason 38 EX Orchestral Manoeuvres In The Dark, (F 80 25 Carl Anderson & Glona Loring, Friend
11 Carl Anderson & Gloria lm"'k Friend 11 15 Cyndi Lauper, True Colors u 13 22 Van Halen, Love Walks In A —  Corey Hart, | Am By Your Side 40 EX Bruce "omsbg& The Range, The Way it A —  Madonna, True Blue
22 Huey Lewis & The News, Stuck With You 12 13 NuShoss Puint Of No Return 20 23 Bon Jovi, You Give Love A Bad Name A —  Oran “Juice” Jones, The Rain A — Billy Idol, To Be A Lover A —  Lionel Richie, Love Will Conquer AH
3 3 Miami Sound Machine, Words Get In The 13 10 Anita Bover, Sweet Love 21 26 Peter Gabriel, In Your Eyes EX EX Triumph, Somebody's Out There A —  Madonna, True Blue ) EX EX Lisa Lisa & Cut Jam With Full Force,
; g k:orl'l_ei Rlchl!MDang% OR The Eenhns 120 Genesss, Throwing It All Away 22 28 Rod Stewart, Another Heartache EX EX The Art Of Noise With Max Headroom, P : = ev'ﬁzemwv'v":mb'zfsedo":‘owéw" EX EX Beiinda Carlisle, | Feel The Magic
b fm bt G | b bl e | 8 2 toimc e L B2 et ek G | B B g Vel Feion Gl
7 7 Double, The Captain Of Her Heart 1o g a0 Hoienlove Walk:ilnJN % 40 Oran "Juce Jones, The Raln EX EX  David & David, Welcome 1o Boomtown EX EX peter Gabrel, In Your Eyes
8 14 Tina Turner, Typical Male ' I8 2 bt Sh:p“Bo'ys "‘L)ov:rc';?naé?au?ckly 26 33 Corey Hart. | Am By Your Side L~ EX EX Micheal Standley Band, Poor Side Of T EX EX Peter Cetera With Amy Grant, The Next
g i SaTmetiglemar | g bl 73 W e o T B g aopRlel
o8 Eur”ye!sr:?ﬁics ’gxi;:ugonary M:’t‘ay 20 26 Ashtord & Simpson, Count Your Blessin g 33§ th;'urf'\'ey. G"ILM"' H:‘” it BN  ENCArE EX EX  Givfton Love vvonror:\evero e
12 18 Bllly Ocean Love Zone 2 B Luther Vandrass, Give Me The Reason 30 3 Toto, I Be Ovey You MEGHRETRTIEN EX EX Davd Lee Roth Go’ Crazy! POWER:
13 13 Daryl Hall, Dreamtime 2 24 Loverboy, Heaven In Your Eyes AL = Madonna, True Blge ] EX EX REM, Fall On Me i
14 17 toverboy, Heaven In Your Eyes 23 21 Paul Simon, You Can Call Me A 32 % Chicago. 25016 Tod Ayt ) EX EX Sheena Easton, So Far So Good (From * 2]
15 20 Taiking Heads, Wild Wild Life 2423 S ranliluice ghlunesT el ia AN ECRE] Pencsfus: oy, Loye Comes Quickly Miami P.D.: Rick Stacy | EX EX Lulher Vandross, Give Me The Reason
16 6 Madonna, Papa Don't Preach S0 promerane When e horie Slops Ring! 34 37 Luther Vandross, Give Me The Reason 1 2 Huey Lewis & The News, Stuck With You EX EX  Billy Squire, Love IS The Hero
17 25 Peter Gabnel. In Your Eyes 251 Peter Cael. e Nt 35 38 David Lee Roth, Goin’ Crazy! 2 3 Lisa Lisa & Cult Jam With Full Force, EX EX  Jermaine Stewart, Jody KRBE - F M
SR eleribaters Glory[Of Luvel(Themelry 28 32 i Tuesday, What About Love 3% EX Bruce Hornsdy & The Range, The Way It 34 Don Johnson, Heartbeal Houston P.D.: Paul Christy
13 24 Paul Simon, You Can Call Me Al % 13 Eddie Money' Take Me l;iome Tonight 37 EX Cameo, Word Up 4 5 Tina Turner, Tyglcal Male e ¥
20 22 Billy Joel, A Matter Of Trust i 30 31 Cameo wOr,d U g 38 EX Boston, Amanda 5 1 Stacey Q,-Two Of Hearts 1 L Huey Lewis & The News, Stuck With You
21 23 Sheena Easton So Far So Good (From " 31 3 Triump'h Somegod 's Out There 39 EX Triumph, Sumebod\a‘s Out There 6 9 ﬁyndl Lauper, True Coiors 2 3 Glass Tiger, Oon't Forget Me (When |
2 3 Steve Winwood, Higher Love 32 EX oummy G CantHelo 1t 40 EX The Art Of Noise With Max Meadroom, P 7 7 New Edition, Earth Angel (From "The X 3 4 Daryl Hal ]‘, Dreamtime
23 21 Toto, I'll Be Over You v BB Tote Tl Be o You T A — Peter Cetera With Amy Grant, The Next 8 8 Daryl Hali, Dreamtime 4 5 Genesis, Throwing It All Away
24 28 Eddie Money, Take Me Home Tonight 3 EX Chicago. 25016 Tod A —  Lionel Richie, Love Will Conquer All 9 14 Genests, Throwing It All Away $ 6 StaceyQ Two Of Hearts
25 16 Belinda Carlisle, Mad About You 35 EX  Five Star. Can't Wait Another Minute A — Ric Ocasek, Emotion In Motion . 10 12 Janet Jackson, When | Think Of You & Doctor And The Medics, Spirit In The
2% 35 The Human ue, Human A — Lionel Richie, Love Will Conquer Al A —  Eddie Money, Take Me Home Tonight Il 6 Steve Winwood, Higher Love 7 Eurythmics, WSSIOHB?' Man
21 13 Michael McDonal d, Sweet Freedom A = JaresiBrown Gravity A —  New Edition, Earth Angel (From "The K 12 16 Anita Baker, Sweet Love Detroit PD: Gary Berkowitz 8 13 Janet Jackson, When [ Think Of You
g %é Journey, Girl ant Help "r e A Madonna, Tre Bive EX EX The Beach Boys, California Dreamin’ 13 13 Doctor And The Medics. Spirit In The 8 e s R e 13 } \Ll:cemenhtgvznw':lv h: Eres
R imaxciienitiaelouel(romighunging A —  Aretha Frankhin, Jumpin' Jack Flash N s g lones e Rein 2 2 Carl Anderson & Gloris Loring, Friend 11 Cionel Richie. Dancing O The Ceilin
31 32 Peter Cetera With Amy Grant, The Next A —  Orchestral Manoeuvres In The Dark, (F 16 20 I:q man [',"a o Humsan 3 3 Stacey Q, Two Of Hearts ' 12 17 Simply Red, Money$ Yoo Tight (To Ment
32 33 Anita Baker Sweet Love A — Bruce Homsb“a The Range, The Way it / 17 29 Robert Paimer | Dignt Mean To Tu i1 Lionel Richie Dancing On The Ceiltng 13 22 Cyndi Lauper, True Colors
33 36 Aretha Franklin, Jumpin’ Jack Flash A —  REM, Fall On Me 0’(/ é 18 11 Lonel Richie, Dancing On The Ceiling. 5 15 Cyndi Lauper, True Colors 14 Beatles, Twist And Shout
A3 — Janet Jackson, When | Think Of You EX EX  Billy Squire, Love Is The Hero 19 24 Comeo Word Up . & 10 Huey Lews & The News, Stuck With You 15 12 Miami Sound Machine, Words Get In The
A35 — Boston, Amanda EX EX  Boston, Amanda 20 EX Glass Tiger, Dor?’( Forget Me (When I 7 Berfin, Take My Breath Away (Love The 16 18 Anita Baker, Sweet Love
A% — Chicago, 2501 6 To 4 EX EX Frankie Goes To Hollywood, Rage Hard - 21 21 Eu y.mg.cs’ Missionarg Man 8 12 Daryt Hali, Oreamtime 17 10 Berin, Take My Breath Away (Love The
A37  —  Lionel Richie. Love Will Conquer Al EX EX  David Lee Roth, Goin Crazy! M 2 7 mm t Star, sfigas Touch 9 Glass Tiger, Don't Forget Me (When I’ 18 24 dLisa Lisa & Cult Jam With Full Force,
’ EX EX  Bon Jowi You Give Love A Bad Name ! . 27 7 cmﬂgo 2500 6To 4 10 13 Loverboy, Heaven In Your Eyes 19 27 Boston, Amanda
EX EX Belinda Carlsle, | Feel The Magic Pittsburgh P.D.. Nick Ferrara 24 30 The Secret Ties, Dancing In My Sieep 11 17 Anita Baker, Sweet Love 20 11 Bananarama, Venus
EX EX The Fabulous Thunderbirds, Wrap It ip 3 The Beatles. Twist And Shout 25 25 Billy Joel. A Matter Of Trust 12 14 Janet Jackson, When I Think Of You 21} bie, The Captain Of Her Heart
EX EX Alvin Lee, Detroit Diesil 2 Stacey Q, Two Of Hearts 2% 26 Eddie Money, Take Me Home Tonight 13 16 Genesis, Throwing It All Away 22 25 Peter Gabriel, In Your Eyes
XXy ceiCoommr HE L B acH I 1 Lisa Lisa's Cut Jam With Full Force 21 2 Ashford & Simgsan, Count Your Blessin 14 Run-D.M.C., Walk This Way 23 26 Billy Joel, A Matter Of Trust
X EX W" Hart, | Am By Your Side 4 Janet Jackson, When | Think Of You 28 EX Bon Jovi, You Give Love A Bad Name 15 6 Steve Winwood, Higher Love 24 28 Robert Paimer, | Didn't Mean To Turn
EX EX The Beach Boys, California Dreamin 5 9 Genesis, Throwing It All Awa 29 32 Five Star, Can't Wait Another Minute 16 18 Don Johnson, Hearlbeat 25 31 The Human League, Human
o EX EX  Jermaine Stewart Jody § 6 Anita Baker, S e%( ove y 30 22 Miami Sound Machine, Words Get In The 17 19 Van Halen, Love Walks In 2% EX Aretha Franklin, Jumpin’ Jack Flash
= EX EX 0f Noise With Max Headroom, P 7 7 Regina, Baby love 31 34 Arcadia, Say The Word 18 Bananarama, Venus 21 29 Eddie Money, Take Me Home Tonight
q . X EX " Doctor And The Medics, Spirit In The 8 13 Cameo, Word U 32 17 Bananarama, Venus 19 20 Jourey, Girl Cant Help I 30 Tina Turner, Typical Male
Chicago P.D.. Buddy Scott 12 Cyndi Lauper, True Colors 33 35 Aretha Franklin, Jumpin' Jack Flash 2 22 Robert Palmer, | Didn't Mean To Turn 29 M Don Johason, Heartbeal
1 1 Car Anderson & Gloria Loring, Friend 1 §  Huey Lewis & The News, Stuck With You A — Boston, Amanda 21 36 Billy Joel, A Matter Of Trust 30 32 Pet Shop Bg‘ys, Love Comes Quickly
2 3 Stacey Q. Two Of Hearts 1 11  Tina Turner, Typical Male 35 EX  James Brown, Gfavw_ 22 23 Tina Tumer, Typical Male 31 33 The Art Of Noise With Max Hudvr‘?om, P
3 2 Huey Lewis & The News, Stuck With You 1 15 Don Johnson, Heartbeat A — Lionel Richie, Love Will Conquer All 23 25 Paul McCartney, Press A2 — New {dmon' Eart'h Angel (From "“The K
44 RunDMC, Walk This Way 95 ' ’l -FM 13 18 Oran "luice” Jones, The Rain A — Gregory Abbott, Shake You Down 24 21 Rod Stewart, Another Heartache Q3 Joumey, Grl Cant Help it
§ 6 Miami Sound Machine, Words Get In The 1 8  Carl Anderson & Gloria Loring, Friend A — Madonna, True Blue 25 28 Luther Vandross, Give Me The Reason 34 EX Corey Hart, t Am By Your Side
6 5 Lionel Richie, Dancing On The Ceiling 15 20 Van Halen, Love Walks In A — Nu Shooz, Point Of No Return 26 29 Chicage, 250r6To 4 35 37 Rod Stewart, Another Heartache
7 12 Janet Jackson, When | Think Of You 16 13 Chicago, 25 0r 6 To 4 A — Corey Hart, | Am By Your Side 27 31 Eurythmics, Missionary Man 36 EX  Bruce Ho The Range, The Way It
8 10 Robert Palmer, | Oidn't Mean To Tura 17 5 Rober? Paimer, | Didn't Mean To Turn A — Wham, Where Did Your Heart Go zzg gg 15"‘0 N“""‘:é' L';'!W‘ ’}“"‘%’_‘ o " g; gg {_::0- I'll EEB ver gol"' T
9 7 Regina, Baby Love Hartford P.D.: Gary Wall 18 10 Billy Ocean, Love Zone X EX EX Simply Red, Moneé; Too Ty nléTo Ment s C"“DNH ery Aom! voo Isgd (To Men Bl 3 ?u_c osz aL| omAaBl amin
10 11 Billy Ocean, Love Zone 1 3 Lisadisa & Cult Jam With Foll F. 13 27 Glass Tiger, Don't Forget Me (When | EX EX Luther Vandross, Give Me The Reason ke oreg art, | Am By Your Side on Jovi, You Give Love A Bad Name
11 13 Lisa Lisa & Cult Jam With Full Force, 5 LC';; e BT Focce 20 17 Dary! Hall, Dreamtime EX EX Stacy Lattisaw, Nail It To The Wall 31 35 The Beach Boys, California Dreamin MAO —  Madonna, True Blue CT
12 14 Daryl Hall, Dreamtime 3 s st A’m’]‘,"" of “an ring, Frien 21 21 New Edition, Earth Angel (From "The K EX EX Jermaine Stewart, Jody 32 EX Jermaine Stewart, Jody. - 8;'3“ Juice J°"°]§v The Rain
B G‘enesrns. fhro]ylng 1t All Away H 7 h"‘::Y»chkso"‘: whﬂ:al Tshmk of You g [29 IBhd'onnaA, Tru% Blue g E; ]lgu:‘ O(i.'a“se;, %mollsn In Motion 3‘3 g a?dol;lms: LTr(iAue"B,l:'e" ith Full Force, : = A":? |:' styo{hg )30:“
13 20 Madonna e Biae 5§ Don Johnson, Heartbeal : K34 X Lovarboy, Hemven In Your Eyes EX X Belinda Carlil, | Fee! The Magic 35 X Petor Cefera With Amy Graat, The Next A — Chris DeBurgh, The Lady In Red
16 16 Don Johnson, Heartbeat 6 2 Huey Lewis & The News, Stuck With You 25 30 Journey, Girl Can't Heip it EX EX Chico De Barge, Talk To Me A — Boston, Amanda EX EX  Sheena Easton, So Far So Good (From
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EX EX Triumph, Somebody's Qut There 13 33 Nancy Martinez, For Tonight 24 EX  Oran "Juice” Jones, The Rain 2 3 Billy Joel, A Matter Ol Trust 31 38 Boston, Amanda
EX EX  Luis Cardenas R""yaﬂy 0 29 PﬂeryGabnel, In Your Eyegs 25 75 Thompson Twins, Nothing In Common 3 8 Kenny Loggins, Playing With The Boys 32 36 Eddie Money, Take Me Home Tonight
EX EX Cameo, Word Up 21 28 Patti LaBelle, Oh, Peopie 26 27 Anita Baker, Sweet Love 4 9 Honeymoon Suite, What Does It Take 33 34 Rod Stewa ‘Anolher Heartache
€X EX Bilty Squire, Love Is The Hero 22 1 Run-D.M.C, walk This Waj 21 29 Robert Palmer, | Didn't Mean To Turn § & Loverboy, Heaven In Your Eyes n 3y Cou‘ Hart, | Am By Your Side

23 16 New Edition, Earth Angel (From "The K 28 EX Corey Hart, | Am By Your Side [ 1 Huey Lewls & The News, Stuck With You 35 29 The Art Of Noise With Max Headroom, P

A28 —  Midnight Star, Midas Toucl 29 EX Peter Cetera With Amy Grant, The Next 7 16 Timex Social Club, Rumors 36 EX Far Corporation, Stairway To Heaven

A25 — The Bang Orchestra, Sample That 30 EX Beston, Amanda 8 11 Janet Jackson, When | Think Of You A37] — Madonna, True Blue'
2% EX Td Tuesday, What About Love EX EX Jermaine Stewart, Jody 9 12 Limited Warranty, Hit You A8 — Tnumph,.So'I'nebody s Out There

A2] — Ben E. King, Stand By Me EX EX Cameo, Word Up 10 1% Tina Turmer, Typical Male A — Oran “Juice” Jones, The Rain -
28 32 Sheena Easton, So Far So.Good (From * ! Baitimore P.D.: Steve Kingston EX X Aretha Franklin, Jumpin’ Jack Flash 11 14 Cyndi Lauper, True Colors A — The Beach Boys, California Dreamin
29 EX  Orchestral Manoeuvres In The Dark, (F L I, EX EX Nu Shooz, Point Of No Return 127 Daryl Hall, Dreamtime EX EX Harold Faltermeyer, Top Gun Anthem

=y 30 8 Glass Tiger, Don't Forget Me (When | 11 LisaLisa & CuRt Jam With Full Force, EX EX Bon Jovi, You Give Love A Bad Name 13 1li  Paul Simon, You Can Call Me Ai EX EX Quiet Riot, The Wild And The Young
CoiE0 - A3l — The Secret Ties, Dancing In My Sleep 2 2 Steve Winwood, Higher Love A — Lionel Richie, Love Will Conquer All 14 18 Sheena Easton, S Far So Good (From *
. 32 EX Jermaine Stewart, Jody 3 5 Run-D.MC, walk This Way A — Billy Idol, To Be A Lover 15 14 Carl Anderson & Gloria Loring, Friend
Houston P.D.: John Lander 339 Huey Lewis & The News, Stuck With You 4 4 The Beatles, Twist And Shout 16 17 Don Johnson, Heartbeat

1 1 Stacey ¢, Two Of Hearts 34 13 Simply Red, Money$ Too Tight (To Ment 5 6 Stacey 9, Two Of Hearts 17 21 Talking Heads, Witd Wild Life
2 5 Huey Lewis & The News, Stuck With You A35 — Boston, Amanda 6 & Miami Sound Machine, Words Get In The 18 24 The Human League, Human
3 3 The Beatles, Twist And Shout A — Billy Idol, To Be A Lover 7O g onc|Richie {Hacing [OnMTelCeilig 19 25 journey Girl Can't Heip It
4 2 Doctor And The Medics, Spirit In The A — Chico Oe Barge, Talk To Me SR ey LewisiThelNewsEatUCIithMfou 20 23 Toto Ill Be Over You
§ 6 Miami Sound Machine, Words Get In The A — Wang Chung, Everybody Has Fun Tonight 8 10 Janet Jackson, When | Think Of You Lin. 7 21 25 Ric Ocasek, Emotion In Motion
6 4 Lionel Richie, Dancing On The Ceilin (sil- 1011 Anita Baker, Sweet Love . 2 % Far Cm:hon, Stairway To Heaven
77 Glass Tiger, Don't Forget Me (When 1" ver) }% lg CG:’TGQ'S‘“T’;"" .5" G‘ﬁ”’:ulg"’;lr Friend . ﬁ %7! Eddie M yl, ;ak% MYe ovgngomgM

20 Lisa Li i ree, , | hrowil way 2 i orey Hart, | Am By Your Side f -

g 14 Iﬂ‘: Ii‘ds-ﬂlgﬂc‘Ela‘rlj;’:ng:a‘lh(;ruomrgThé K 13 15 The Jets, P”VG‘QKNUMNV o MR f 32 Robert Paimer, | Didn’t Mean To Turn San Francisco P'D"_ R'chard Sa"ds
10 10 Eurythmics, Missionary Man sesTONS 14 14 Daryl Hall, Dreamtime Atlanta P.D.: Jim Morrison 26 33 Stacey Q, Two Of Hearts 1§ Car Anderson & Gloria Lofing, Friend
1121 Uplown, | Know I'm Losing You 15 19 Cyndi Lauper, True Colors . 1 5 Huey Lewis & The News, Stuck With You 27 29 The Art Of Noise With Max Headroom, P 2 1 Huey Lewis & The News, Stuck With You
12 17 Janet Jackson, When | Think Of You 16 18 New Edition, Earth Angel (From “The K 2 & Janet Jackson, When | Think 01 You 28 34 Madonna, True Blue 3 2 Bananarama, Venus
13 27 Cyndi Lauper, True Colors 17 23 Madonna, True Blue 3 4 Eurythmics, Missionary Man 29 5 Michael McDonald, Sweet Freedom & 3 Madonna, Papa Don't Preach
14 26 Don Johnson, Heartbeat 18 21 Tina Turner, Tl‘p'“' Male 4 3 Camkndcrson & Gloria Loring, Friend 30 7 Glass Tig'er, Don't Forget Me (When I § 8 Miami Sound.Machine, Words Get tn The
15 16 Billy Ocean, Love Zone 13 20 Don Johnson, Heartbeat 5 10 Don Johnson, Heartbeat 31 35 Peter Cetera With Amy Grant, The Next 6 6 Run-D.M.C., Walk This Way
16 18 Double, The Captain Of Her Heart W20V 945 P 20 22 Eurythmics, Missionary Man & 8 Glass Tiger, Don't Forget Me (When I 32 36 Boston, Amanda 7 7 Berin, Take My Breath Away (Love The
17 28 Genesis, Throwing It All Away . 21 13 Regina, Baby Love , 9 Tina Turner, Typical Maie 33 EX Van Halen Love Walks in 8 9 The Beatles, Twist And Shout
18 29 Robert Palmer, | Didn't Mean To Turn | BOStON P.D.: Harry Nelson 2 25 Glass Tiger Don't Forget Me (When | 2 Billy Ocean, Love Zone A3 - Billy (dol, To Be A Lover 9 & Steve Winwood, Higher Love
19 13 GTR, The Hunter 1 1 Huey Lewis & The News, Stuck With You 23 21 Nu Shooz, Point Of N Return 15  REM, Fall On Me 35 13 The Jets, Private Number 10 12 Oran "Juice” Jone:‘ The Rain
2 Peter Cetera, Glory Of Love (Theme Fr 2 2 Billy Ocean, Love Zone 24 26 Loverboy, Heaven In Your Eyes 10 17 Anita Baker, Sweel Love A36 Lisa Lisa & Cult Jam With Full Force, 11 11 Stacey Q, Two Of Hearts
21 9 Bananarama, Venus 3 6 Simply Red, Money$ Too Tight (To Ment 25 EX Oran "Juice” Jones, The Rain 11 11 Van Halen, Love Walks In A —— Bruce Hornsby & The Range, The Way It 12 14 LisaLisa & Cuit Jam With Full Force,

11 Carl Anderson & Gloria Loring, Friend 4 7 Glass Tiger, Don't Forget Me (When [’ 26 30 Cameo, Word Up 1 13 Billy Joel, A Matter Of Trust EX EX Eurythmics, Missionary Man 13 13 Lionel R[chuehpaqcmg On The Ceiling
23 30 Tina Turmer, Typical Male § 10 Janet Jacksen, When | Think Of You 21 28 Billy Joel, A Matter Of Trust 1 1 Lionel Richie, Dancing On The Ceiling 14 16 Eurythmics, Missionary Man
24 12 Berlin, Take N( Breath Away (Love The 6 11 Don Johnson, Heartbeat 2 2 C“’{' Hart, | Am By Your Side 14 22 Cyndi Lauper, True Colors 15 10 Billy Ocean, Love Zone
25 13 The Monkees, That Was Then, This Is N 7 15 Billy Joel, A Matter Of Trust 29 EX  The Human League, Human 15 16 Simply Red, Money$ Too Tight (To Ment 16 24 Cyndi Lauper, True Colors

—  The Human League, Human 8 Daryl Hnﬁ, Dreamtime 30 €X Boston, Amanda 1 18 Genesis, Throwing It All Away 17 23 Genesis, | mwm&n All Away ,

A21 €X  Bon Jovi, You Give Love A Bad Name § 12 Tina Tumer, Typical Male A — BenE King, Stand By Me 17 20 Loverboy, Heaven In Your Eyes ) 18 22 New Edition, Earth Angel (From "The K
28 24 Run-D.M.C., Walk This Wa 10 13 Cyndi Lauper, True Colors A —  Robert Palmer, [ Didn't Mean To Turn 1 7  Klymaxx, Man Size Love (From “Runniog 19 13 Ref madeBabY Love .
29 EX Loverboy, Heaven In Vour%yes 11 16 Stacey Q, Two Of Hearts A — Jermaine Stewart, er 19 25 Paul Simon, You Can Call Me Al 20 20 Peter Cetera, Glory Of Love (Theme Fr

A30 — Anita Baker, Sweet Love 12 21 Eurythmics, Missionary Man A —  Lionel Richie, Love Will Conguer All 20 12 Daryl Hall, breamtime 21 25 Tina Turner, Typical Male

A — Peter Gabriel In Your Eyes 13 13 Van Halen, Love Walks In EX EX  Peter Cetera With Amy Grant, The Next 21 21 Steve Winwood, Higher Love _ 22 15 Double, The Captain Of Her Heart
A — Aretha franklin, Jumpin’ Jack Flash 14 14  Paul Simon, You Can Call Me Al 2. 26  Eddie Money, Take Me Home Tonight 23 Don Johnson, Heartbeat i
EX EX Chris DeBurgh, The Lady In Red 15 17 Genesis, Throwing It All Away 23 24 Peter Gabriel, In Your Eyes St. Paul P.D.: David Anthony 24 14 Janet Jackson, When | Think 01 You
EX EX Device, Who Says 16 Run-D.M.C., Walk This Wa 24 28 Robert Palmer, | Didn't Mean To Turn : M 25 30 Nu Shooz, Point Of No Return
EX €X Daryl Hall, Dreamtime 17 Lionel Richie, Dancing On ,fhe Ceiling 25 14 Michael McDonald, Sweet Freedom 1 3 Honeymoon Suite, What Does It Take 26 28 The Art Of Noise With Max Headroom, P

18 18 Loverboy, Heaven In Your Eyes 26 35 Bon Jovi, You Give Love A Bad Name 2 4 Huey Lewis & The News, Stuck With You A2] — Cameo, Word Uj )
19 22 Robert Palmer, | Didn't Mean To Turn 27 31 The Human League, Human 3 6 Carl Anderson & Gloria Loring, Friend 28 29 Robert Palmer, | Didn't Mean To Turn
20 27 Lisa Lisa & Cult Jam With Full Force, 28 29 Sheena Easton, So Far So Good (From ” 4 2 Loverboy, Heaven In Your Eyes 29 EX  Apita Baker, Sweet Love
21 30 Boston, Amanda 29 33 Triumph, Somebody's Out There 5 1 Berlin, Take My Breath Away (Love The 30 EX The Human League, Human
22 23 The Human League, Human 30 13 Berlin, Take My Breath Away (Love The 6 9 Miami Sound Machine, words In The A — Boston, Amanda
LY 23 28 Ric Ocasek, Emotion In Motion Washington P.D.: Mark St. John 31 32 Luther Vandross, Give Me The Reason 7 11 Genesis, Throwing It All Away A — Bruce Hornsby & The Range, The Way It
5 3 24 25 Peter Gabnel, in Your Eyes s B 32 34 Toto, I'll Be Over You 8 13 Kenny Loggins, Playing With The Boys A — Talking Heads Wild Wild Life
25 26 Journey, Girl Can't Help It 11 Run-DMC. Walk This Wa" . 33 EX  Aretha Franklin, Jumpin' Jack Flash 5 Lionel Richie, ancugF On The Ceiling A — ‘Til Tuesday, What About Love
% 29 Amta?aker, Sweet Love 2 3 Glass Tiger, Don't Forget Me (When | 34 EX Boston, Amanda 10 16 Limited Warranty, Hif You A — Steve Winwood, Freedom Overspill
S q o i A2] — Eddie Money, Take Me Home Tonight 3 5 Huey Lewis & The News, Stuck With You A5 —  Lionel Richie, Love Will Conguer All 1 Oaryl Hall, Dreamtime A — Bangles, Walk Like An Egyﬁt:n

an Francisco P.D.: Steve Rivers A28 — Talking Heads, Wild Wild Life & 12 Lisalisa & Cult Jam With Full Force, A — Madonna, True Blue 12 19 Janet Jackson, When | Think Of You A —  Orchestral Manoeuvres In The Oark, (F

1 3 Janet Jackson, When | Think Of You 29 EX 'Til Tuesday, What About Love § 7 . Stacey Q, Two Ol Hearts A — Oran “juice” Jones, The Rain 1 8  Glass Tiger, Don't Forget Me (When | EX EX  Peter Gabriel, In Your Eyes

2 4 Lisa Lisa & Cult Jam With Full Force, A30 — Aretha Franklin, Jumpin’ Jack Flash 6 2 Bananarama, Venus . EX EX Peter Cetera With Amy Grant, The Next 14 20 Don Johnson, Heartbeat EX EX Paul Simon, You Can Call Me Al

3 10 Eurythmics, Missionary Mah A — Madonna, True Blue 7 & Car Anderson & Gloria Loring, Friend EX EX Steve Winwood, Freedom Ovesspilt 15 10  Steve Winwood, Higher Love EX EX Eddie Money, Take Me Home Tonight

& 7 Nu Shooz, Point Of No Return A — Wang Chung, Everybody Has Fun Tonight 8 9 Janet Jackson, When [ Think 0f You EX EX Bruce Hornsby & The Range, The Way It 16 18  Robert Palmer, | Didn't Mean To Turn EX EX Billy joel, A N.atterVOf Trust

S 5 Anita Baker, Sweet Love A — Corey Hart, | Am By Your Side 9 11 Danyt Hl"ﬁ Dreamtime . EX EX Ric Ocasek, Emotion In Motion 17 12 Belinda Carfisle, Mad About You EX EX  Five Star, Can't Wait Another Minute

6 12 Eddie Money, Take Me Home Tonight A — Lionel Richie, Love Will Conquer All 1010 Lionel Richie, Dancing On The Ceiling EX EX Level 42, Leaving You Now 18 22 Tina Turner, Typical Male EX EX Journey, Girl Can't Help It

7 2 Luther Vandross, Give Me The Reason EX EX The Art Of Noise With Max Headroom, P 11 13 New Edition, Earth Angel (From “The K EX EX Rod Stewart, Another Heartache 19 15 Regina, Baby (ove EX EX Pet Shop Bals, Love Comes Quickly

8 15 Oran “juice” Jones, The Rain EX — Toto, I'll Be Over You 1215 Van Halen, Love Walks In 20 24 Paul Simon, You Can Call Me Al EX EX Ric Ocasek, Emotion n Motion

9 18 Cameo, Word Up EX — Rod Stewart, Another Heartache 13 8 Steve Winwood, Higher Love 21 28 Sheena Easton, So Far So Good (From ° EX EX Loverboy, Heaven In Your Eyes
10 26 The Human League, Human 14 16 Genesis, Throwing It All Away 25 Cyndi Lauper, true Colors EX EX Hart, | Am By Your Side
11 11 Genesis, Throwing it Al Away 15 26 Tina Turner, Typical Maie 23 26 Journey, Girl Can't Help It EX EX Rod Stewart, Another Heartache
12 21 Five Star, Can't Wait Another Minute 16 19 Eurythmics, Missionary Man 2% 33 Stac:{ , Two Of Hearts
13 14 The Art Of Noise With Max Headroom, P 17 20  Cyndi Lauper, True Colors 25 27 Van Halen, Love Walks In
14 19 Tina Turner, Typical Male 18 21 Don Johnson, Heartbeat 26 14 John Cougar Mellencamp, Rumbleseat
15 20 Robert Palmer, | Didn't Mean To Turn 13 23 The Human League, Human 27 32 The Human League, Human
16 25 Cyndi Lauper, True Colors 20 28 Loverboy, Heaven In Your Eyes 28 31 New Edition, Earth Angel (From “The K
17 -31 Madonna, True Bive g 32 ]I'Ihaedgm;a‘kln#e le;:eA — Minneapolis P.D Tac Hammer g 32 ghlc&go, Zi‘) ([)r G‘Ioll -

Pt e De: wist And Shou! ok ic Ocasek, Emotion In Motion

U & TR (an Con (L 23 14 Michael Mcbonald, Sweet Freedom 1 4 Genesis, Throwing It All Away d

B pull of music’s greatest international market-place.
MIDEM is where the regional and global deals are struck that
build company prosperity. It’s here you’ll find all the top
producers, record companies, publishers and independents
from over 50 countries.
For promoting records, catalogues and artists, nowhere
else comes close. It’s the place for viewing or screening

the latest video promos-or for an update on state of the art studio
equipment.

And where else can you attend the famous MIDEM Galas, or see so
many top bands performing? Or attend the MIDEM MIP RADIO, the fourth
great international radio program market. Where else but at MIDEM is the
environment more suited to making those contacts you need to succeed?

The rest of the world is waiting to hear what’s new from the
American music industry. MIDEM 1s the unique opportunity to show them
what you have.

or openers, ring Frank Kelcz on (212) 967-7600. He'll tell you all you
need to know about exhibiting at MIDEM ’87. Practically everything is done
for you-including fully equipped and furnished stands with phone and hi-fi
equipment. All in all, you might be surprised at how little exhibiting at
IDEM ’87 will cost. . .and how much attention you’ll get.

YOUDONTHAVE ___ E——

ertainly all the big names will be exhibiting at MIDEM ’87. So will many
of the smaller companies who play such a vital role in today’s world
music industry. Some have been coming for 20 years. Some are quite new
Why not join them?
\ As an Exhibitor you’re not just part of MIDEM you are the
"7 1 show, ranking with the biggest names and with all the business
Tes

Please rush me further

details on MIDEM 87 l
I Name: -
I Company: ; _ I
Title: - N o -
To EXH IBI I Address ] I
I | — - |
l I

llll Illl Phone: - o o R —
A HE BIGGES Perard Associates, Inc., 38 West 32nd Street, Suite 1512, New York, N.Y. 10001
Phone: (212) 967-7600 Telex: 4979122 PERAUD Ul FAX: (212) 967-7607
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NEW YORK Effective with the
Sept. 27 issue, Billboard has re-
vised and expanded the Hot 100 ra-
dio panel. There are now 224 re-
porting stations. The panel is re-
vised after each Arbitron ratings
period, adjusting station weights to
reflect changes in audience size
and to add or delete stations based
on format changes.

Stations reporting to the Hot 100
-chart are divided into five weighted
categories according to their week-
ly cumulative audience as mea-
sured by Arbitron. The entire play-
list of each platinum and gold sta-
tion is printed weekly in the
magazine in the Power Playlists
section (see page 18). Starting this
week, the six stations in the silver
category with the largest cumes
will also be printed in the Power
Playlists.

The weighted categories follow:

® Platinum stations, with a week-

ly cume over 1,000,000.

e Gold stations, with a weekly
cume of 500,000-999,999.

o Silver stations, with a weekly
cume of 250,000-499,999.

® Bronze stations, with a weekly
cume of 100,000-249,999;

e Secondary stations, with a
weekly cume of 50,000-99,999.

On the following list, new report-
ers are indicated by an asterisk.

PLATINUM

KIIS-FM Los Angeles
WBBM-FM Chicago
WHTZ-FM New York
WLS-AM Chicago
WPLIJ-FM New York

GOLD )

KKBQ-FM Houston
KMEL-FM San Francisco
KRBE-FM Houston
WBZZ-FM Pittsburgh
WCAU-FM Philadelphia
WCZY-FM Detroit
WGCL-FM Cleveland
WHYI-FM Miami
WHYT-FM Detroit
WMMS-FM Cleveland

WRBQ-FM Tampa, Fla.
WRQX-FM Washington, D.C.
WTIC-FM Hartford, Conn.
WXKS-FM Boston
WYTZ-FM Chicago
WZGC-FM Atlanta

SILVER

KBEQ-FM Kansas City, Mo.
KDWB-FM Minneapolis-St. Paul
KHTR-FM St. Louis
KITS-FM San Francisco
KKRZ-FM Portland, Ore.
KPKE-FM Denver
KPLZ-FM Seattle

KSDO-FM San Diego
KSFM-FM Sacramento, Calif.
KTFM-FM San Antonio, Texas
KTKS-FM Dallas

KUBE-FM Seattle
KWOD-FM Sacramento, Calif.
KWSS-FM San Jose, Calif.
KZZP-FM Phoenix, Ariz.
WAPI-FM Birmingham, Ala.
WAVA-FM Washington, D.C.
WBCY-FM Charlotte, N.C.
WBEN-FM Buffalo, N.Y.
WBJW-FM Orlando, Fla.
WBLI-FM Boston
WBMW-FM Washington, D.C.
WBSB-FM Baltimore
WEZB-FM New Orleans
WGFM-FM Albany-Schenectady,
N.Y.

WGTZ-FM Dayton, Ohio
WHLY-FM Orlando, Fla.
WHOT-FM Youngstown, Ohio
WKCI-FM New Haven, Conn.
WKDD-FM Akron, Ohio
WKRQ-FM Cincinnati
WKSI-FM Greensboro, N.C.
WKSS-FM Hartford, Conn.
WKTI-FM Milwaukee
WLOL-FM Minneapolis
WMC-FM Memphis, Tenn.
WMKR-FM Baltimore
WNCI-FM Columbus, Ohio
WOKI-FM Knoxville, Tenn.
WPOW-FM Miami
WPRO-FM Providence, R.I.
WPXY-FM Rochester, N.Y.
WQXI-FM Atlanta
WROQ-FM Charlotte, N.C.
WXGT-FM Columbus, Ohio
WXLK-FM Roanoke, Va.
WYDD-FM Pittsburgh*

WZOU-FM Boston*
WZPL-FM Indianapolis

BRONZE

KAMZ-FM El Paso, Texas
KATD-FM San Jose, Calif.*
KAYI-FM Tulsa, Okla.
KBFM-FM McAllen, Texas
KBOS-FM Fresno, Calif.
KCPW-FM Kansas City, Mo.*
KCPX-FM Salt Lake City
KDON-FM Salinas, Calif.
KEYN-FM Wichita, Kan.
KEZB-FM El Paso, Texas
KEZY-FM Anaheim, Calif.
KFMY-FM Provo-Salt Lake City
KFYR-FM Bismarck, N.D.
KGGI-FM San Bernardino, Calif.
KHFI-FM Austin, Tex.
KHIT-FM Seattle

KHOP-FM Modesto, Calif.
KIIK-FM Davenport, Iowa
KIMN-FM Denver

KITY-FM San Antonio, Texas
KJYO-FM Oklahoma City
KKFR-FM Phoenix, Ariz.*
KKRD-FM Wichita, Kan.
KKXX-FM Bakersfield, Calif.
KKYK-FM Little Rock, Ark.
KLUC-FM Las Vegas, Nev.
KMAI-FM Honolulu*
KMGX-FM Fresno, Calif.
KMJK-FM Portland, Ore.
KNBQ-FM Tacoma, Wash.
KNMQ-FM Santa Fe-Albuquer-
que, N.M.

KNOE-FM Monroe, La.
KQKQ-FM Omaha, Neb.
KQMQ-FM Honolulu
KRGV-FM McAllen, Texas
KRQQ-FM Tucson, Ariz.
KRXY-FM Denver, Colo.
KSAQ-FM San Antonio, Texas
KWTO-FM Springfield, Mo.
KYNO-FM Fresno, Calif.
KZOU-FM Little Rock, Ark.*
KZZU-FM Spokane, Wash.
WAAL-FM Binghamton, N.Y.
WABB-FM Mobile, Ala.
WAMX-FM Huntington, W.V.
WANS-FM Anderson-Greenville,
S.C.

WAPE-FM Jacksonville, Fla.
WBBQ-FM Augusta, Ga.
WCCK-FM Erie, Pa.
WCGQ-FM Columbus, Ga.

Billhoard’s Hot 100 Panel Is Revised, Expanded

WCKN-FM Anderson-Greenville,
S.C.

WDCG-FM Raleigh-Durham, N.C.
WDJX-FM Louisville, Ky.
WDLX-FM Washington, N.C.*
WERI-FM Providence, R.1.
WFLY-FM Albany, N.Y.
WFMF-FM Baton Rouge, La.
WGGZ-FM Baton Rouge, La.
WGRD-FM Grand Rapids, Mich.*
WHHY-FM Montgomery, Ala.
WINK-FM Fort Meyers, Fla.
WIOG-FM Saginaw, Mich.
WIXX-FM Green Bay, Wis.
WJIXQ-FM Lansing, Mich.
WKEE-FM Huntington, W.V.
WKLQ-FM Grand Rapids, Mich.
WKRZ-FM Wilkes-Barre, Pa.
WKSE-FM Buffalo, N.Y.
WKSF-FM Asheville, N.C.
WKXX-FM Birmingham, Ala.
WKZL-FM Winston-Salem, N.C.
WKZW-FM Peoria, Il
WLAN-FM Lancaster, Pa.
WLRS-FM Louisville, Ky.
WMJQ-FM Rochester, N.Y.
WNDU-FM South Bend, Ind.
WNFI-FM Daytona Beach, Fla.
WNKS-FM Columbus, Ga.
WNNK-FM Harrisburg, Pa.
WNOK-FM Columbia, S.C.
WNTQ-FM Syracuse, N.Y.
WNVZ-FM Virginia Beach, Va.
WOMP-FM Wheeling, W.V.
WPST-FM Trenton, N.J.
WQEN-FM Gadsden-Birmingham,
Ala.

WQID-FM Biloxi, Miss.
wWQQQ-FM Easton-Allentown, Pa.
WQSM-FM Fayetteville, N.C.
WQUE-FM New Orleans, La.
WQUT-FM Johnson City, Tenn.
WQXA-FM York, Pa.

WRKR-FM Racine, Wis.
WRNO-FM New Orleans, La.
WRQC-FM Cleveland Heights,
Ohio

WRQN-FM Toledo, Ohio
WRVQ-FM Richmond, Va.
WSKZ-FM Chattanooga, Tenn.
WSPK-FM Poughkeepsie, N.Y.
WSSX-FM Charleston, S.C.
WSTW-FM Wilmington, Del.
WTLQ-FM Pittston-Scranton, Pa.
WTYX-FM Jackson, Miss.
WVIC-FM Lansing, Mich.
WVSR-FM Charleston, S.C.

WWKX-FM Nashville, Tenn.
WXIL-FM Parkersburg, W.V.
WXXX-FM Burlington, Vt.
WYHY-FM Nashville, Tenn.
WZAT-FM Savannah, Ga.
WZEE-FM Madison, Wis.
WZOK-FM Rockford, IIl.
WZYP-FM Huntsville, Ala.
WZZU-FM Raleigh, N.C.

SECONDARY

KBIU-FM Lake Charles, La.
KCAQ-FM Oxnard, Calif.
KFMW-FM Waterloo, Iowa
KFRX-FM Lincoln, Neb.
KHTY-FM Santa Barbara, Calif.
KHTZ-FM Reno, Nev.
KHYT-FM Tucson, Ariz.
KIKX-FM Colorado Springs, Colo.
KIOK-FM Tri-Cities, Wash.
KISR-FM Fort Smith, Ark.
KITE-FM Corpus Christi, Tex.
KIYS-FM Boise, Idaho
KKRQ-FM lowa City, Iowa
KOKZ-FM Waterloo, Iowa*
KQCR-FM Cedar Rapids, Iowa
KSEL-FM Lubbock, Texas
KSJL-FM San Antonio, Texas
KTRS-FM Casper, Wyo.
KWES-FM Odessa, Texas
KYYA-FM Billings, Mont.
KZZB-FM Beaumont, Texas
WCIL-FM Carbondale, Ill.
WDAY-FM Fargo, N.D.
WERZ-FM Exeter, N.H.
WFBG-FM Altoona, Pa.
WGAN-FM Portland, Maine
WGLF-FM Tallahassee, Fla.
WIGY-FM Bath-Portland, Maine
WILK-FM Wilkes-Barre, Pa.
WJIDQ-FM Meridian, Miss.
WIJET-FM Erie, Pa.
WIJLK-FM Asbury Park, N.J.
WKAU-FM Kaukauna, Wis.
WKFR-FM Battle Creek, Mich.
WKQB-FM Charleston, S.C.
WMMC-FM Columbia, S.C.*
WPFM-FM Panama City, Fla.
WRCK-FM Utica, N.Y.
WTHZ-FM Tallahassee, Fla.
WVBS-FM Wilmington, N.C.
WYKS-FM Gainesville, Fla.

All-Talk Supertalk Format Debuts, Aims

NEW YORK Album rock pioneer
Mike Harrison is attempting to
forge a new programming trail with
the development of Supertalk, an
entertainment-oriented, all-talk for-
mat that he calls the “ultimate 25
plus” draw.

Harrison and former Capital Cit-
ies executive Al Herskovitz, part-
ners in H&H Broadcasting, in-
stalled Supertalk at their first ac-
quisition, WSPR Springfield, Mass.,
in May. High ratings are not the pri-
mary goal of Supertalk, says Harri-
son. “It’s programming of sales
concepts in a way that is attractive
to audiences,” he says.

Supertalk has the potential to re-
vive flagging AM stations, Harri-
son says. Of more importance to the
record community, he says, is the
fact that the emphasis on entertain-
ment makes Supertalk a great vehi-
cle for promoting music and video.

“We are approaching talk in a
hip—not an old-fart—manner,”’
Harrison says. Recording artists,
authors, and other entertainment
figures will be guests on WSPR and
future Supertalk stations.

“Traditionally, talk has been a 55
plus format, which has been afraid
of rock stars,” says Harrison. “But
we feel this is going to be the ulti-
mate 25-plus station. A little old
lady enjoys hearing a punk rocker
talking as much as a kid does.
Young record buyers will be listen-
ing because [the format] is just so
damn interesting. And people who
are not normally exposed to [con-
temporary entertainment] will be
exposed to product that they
wouldn't otherwise know about.”

Harrison has a track record of
making talk appeal to younger de-
mographics. From 1975 to 1985, he
hosted “Harrison’s Mike,” a two-

hour weekly talk show on album
rocker KMET Los Angeles. He says
it was the longest-running show in
the once-dominant station’s history.

To grab younger demographics,
Harrison is working on the premise
that AM radio’s programming con-
tent will have to be “more outra-
geous than anything on cable TV”
in order for the band to succeed.
That notion has resulted in the air-
ing of comedy albums by Rodney
Dangerfield and others on WSPR,
obscenities and all.

Harrison says Supertalk is com-
ing along when “a lot of listeners
are dropping out of FM because it’s
become too staunch.” Ironically, in

" the mid-"60s audiences tuned in FM

for progressive programming. “AM
is the place where creativity can
grow now,” Harrison says.

In addition to national stars, Su-
pertalk intends to make celebrities

To Draw Listeners To AM

of local folk. “A town is full of ex-
perts,” Harrison says. “The local
record store owner should be giving
music tips. The woman who owns
the local cooking store should be
giving cooking tips. Eventually, ev-
erybody in Springfield will get on
the air.”

Programming fare consists of a
potpourri-style morning show, fea-
turing phone calls, interviews snip-
pets, and talk on everything from
politics and economics to sex and
drugs; an automated magazine-for-
mat program occupies middays,
with live news breaks and a comedy
album played in its entirety each
weekday; Bill Brady, ‘“who simply
does one of the most outrageous
shows I've ever heard,” says to
Harrison, is on air in the afternoons.

Off air, WSPR is conspicuous in
the streets. A team of attractive
young people—the Supertalk Pa-

trol—wanders the city each week-
day conducting man-on-the-street
interviews. These are played in rota-
tion throughout the day, in much
the same way hit records are played
on a top 40.

WSPR is being marketed with
specialized ads in local specialty
newspapers “‘as opposed to blowing
the budget on heavy TV or mass-ap-
peal newspapers,” Harrison ex-
plains.

Harrison and Herskovitz say
H&H will be building an AM chain
during the next several months,
with Supertalk going up at each
new acquisition. Supertalk is a reg-
istered trademark, and H&H plans
to consult other groups on using the
format. Harrison says syndicated
longform Supertalk shows may be
forthcoming but that the format
will never be syndicated as a 24-
hour service.

20

www.americanradiohistorv.com

BILLBOARD OCTOBER 4, 1986


www.americanradiohistory.com

YesterHits adio

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. AFifth Of Beethoven, Waiter

pMnﬂ:E?E!v%c tKhe Big Apple Band,

. Play That Funky Music, Wild
Cherry, EPiC

. Lowdown, Boz Scaggs, coLumsia

. Disco Duck (Part 1), Rick Dees &
His Cast Of Idiots. rRso

. If You Leave Me Now, Chicago,

COLUMBIA 'l I

. Devil Woman, Cliff Richard, Rocker MORE
. Still The One, Orieans. asyLum ’

. I'd Really Love To See You

Tonight, England Dan & John Ford
Coley, BIG TREE
. (Shake, Shake, Shake) Shake Your
TBKooty, K.C. & the Sunshine Band, k oo

o s 20 Tone to profit from NRPC'’s list of

NGO N bW N

-}

—
(=]

1. Cherish, Association, VALIANT J - o
£ Gon ok o v o o, Advertiser Company Decision Makers.
3. 96 Tears, ? & the Mysterians, . . . .
4. Black T;‘Black, Dt ésrai'c',if';fs‘s”” We've increased the quantity, upgraded the quality, and improved the
5. Beauty Is Only Skin Deep, currency of our mailing list of Advertiser Company Decision Makers.
Temptations, coroy :
6. Last Train To Clarksville,
Chery, hrry. QUANTITY
7. Cherry, Cherry, Neit Diamond, sanc
8. You Can't Hurry Love, Supremes,
MOTOWN
9. wchotic Reaction, Count Five, 397100 New Names 000
BLE SHOT . . . .
10. I've Got You Under My Skin, 4 You can select from over 73,400 executives at major advertiser companies.
Seasons. priLLPs More advertising, sales, and marketing personnel. More research, public
TOP ALBUMS—10 Years Ago relations, and purchasing personnel. More opportunities for you to reach
1. Frampton Comes Alive, Peter the exact individual at these firms responsible for buying decisions.

Frampton, aam

2. Silk Degrees, Boz Scaggs, coLumsia U
3. Hasten Down The Wind, Linda Q ALITY
Ronstadt, asyLum
4. Fleetwood Mac, .
5" I Like An Eagle,Seve e Now Derived From a Data Base...
6. Greatest Hits, War, UNTED ARTITS For the first time, this list is derived from the same on-l'ine data base which
7. Wild Cherry, erc ) creates NRPC's Standard Directory of Advertisers. The information that
Tt Jare S, S IShie, Gl creates this list is provided to us by the advertiser companies and verified
10. Chicago X, coLumaia through direct mail and telephone contact.
TOP ALBUMS—20 Years Age
1. Revolver, Beatles, capitoL URRE
2. Dr.v Zh‘;vago. Soundt‘:‘:ck, MGM C NCY
g e My B Fresher, Cleaner Data...
S e My Leve e e To provide you with the most current information possible, we've increased
5. The Sound Of Music, Soundtrack, our updating cycle from annually to quarterly.
RCA
6. Whipped Cream & Other Delights,
g Avert & e iaro S, Tap Tremendous Buying Power...
:: g::::::: '15 ?ﬁ:ﬁ?&ﬂ:e:};z:m This list includes decision makers at the most highly sought after
Sinatra, reprise national advertisers. Companies with annual advertising budgets as high as
B e sEesctiioves VoL L $852 million. All totalled, that's a lot of money spent on media, research,

10. Sinatra At The Sands, Frank

Sinatra/Count Basie, repmSe commercial printing, office equipment, stock photography, etc.

COUNTRY SINGLES—10 Years Age
1. The Games That Daddies Ptay, For more information about how this response generating list

g L T can give you results you can count on, and count on, and count on
2. You And Me, Tammy Wynette, D Z Z
3. All| Can Do, Dolly Parton, fcx call Nancy Olsen at 1-800-323-4601 or 312-441-2153.

4. !:Ce{e's Some Love, Tanya Tucker,

-t SRDS/NRPC
About, Charley Pride, rca

6. Let's Put It Back Together Again, i i ivisi
T Marketing Services Division
7. If You've Got The Money I've Got 3004 Glenview Road, Wilmette, IL. 60091
The Time, Willie Nelson, LONE STAR
8. After The Storm, Wynn Stewart, _ N S
PLAY&OY . -
3 Amcog by Souvenics: Marty SRDS/NRPC Marketing Services Division
10. Cherokee Maiden/What Have You Nancy J. Olsen, List Sales Manager
Got Planned Tonight Diana, Merle 3004 Glenview Rd., Wilmette, IL. 60091
Haggard, capiToL
SOUL SINGLES—1D Years Ago Yes y I'd like more information about how this remarkable list
1. Just To Be Close To You, can give me results I can count on.
Commodores, MOTOWN . . o o8
2. Give It Up (Turn It Loose), Tyrone Name Title o L
Davis, coLumsia
3. (Shake, Shake, Shake) Shake Your (CETRATy .
TBKooty. K.C. & the Sunshine Band, Address B,
. Mesaagen Qur Musig O ars Gity S
5. Lowdown, Boz Scaggs, coLumeia Telephone

6. Get The Funk Out Ma Face,
Brothers Johnson, aam

7. You Are My Starship, Norman
Connors, BUDDAH

8. On|¥ You Babe, Curtis Mayfield,
CURTOM

9. Harvest For The World, Isley
Brothers, T-NECK

10. The Rubberband Man, Spinners,
ATLANTIC
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Multiplatinum Life: Lionel Gan’t Slow Down . . .

BY LINDA MOLESKI

NEW YORK Lionel Richie reached
No. 1 on the Top Pop Albums chart
last week with his latest Motown re-
lease, “Dancing On The Ceiling,” but
there isn’t much time to celebrate
that feat. The superstar is involved in
a variety of promotional activities to
keep himself in the public eye this
fall.

“To prevent overexposure, you
tend to have a burst of activity and

then pull back,” says manager Ken
Kragen. “Lionel's been pretty quiet
for a while, with the exception of the
Academy Awards period. He spent a
year and a half making this record.
Now we’ll go into a bit of a burst for
October and November and then pull
back for a while.”

Richie kicked off a 40-city U.S.
“Outrageous” tour Sept. 29 in Phoe-
nix, Ariz. More dates are tentatively
set for next summer, says Kragen.

With 20 tons of equipment, the

... And Tina Puts Success
Behind Her In The Studio

NEW YORK Though ‘““Private
Dancer” registered megaplatinum
worldwide sales and produced a run
of hit singles, Tina Turner tried to
put that success behind her while re-
cording her new Capitol album,
“Break Every Rule,” says Lindsay
Scott of the Roger Davies Manage-
ment organization.

“I think it’s always hard to follow
up an album as huge as ‘Private
Dancer,’” says Scott. “That will al-
ways be the one special album of
Tina’s career, no matter if she does
another that sells three times as
many.

“So, she didn’t go out and try to re-
cord an album that would top it. She
just went in to record another al-
bum.”

“Break Every Rule” climbs to No.
16 on this week's Top Pop Albums
chart, while its first single, “Typical
Male,” is at No. 9 on the Hot 100 Sin-
gles chart.

Like its predecessor, the new al-
bum boasts an impressive list of pro-
ducers and songwriters, including
Terry Britten, Mark Knopfler, Ru-
pert Hine, David Bowie, Bryan Ad-

ams, and Bob Clearmountain.

“On every level, the philosophy
was the same as the last album,”
says Don Grierson, Capitol’s vice
president of a&r. “And that was to
get the best with regard to material
and producers.”

Grierson acknowledges that the
multiple-producer system can affect
the consistency of an album, but he
says that was not a concern with the
Turner project.

“The record was tailor-made and
everything came together,” he says.
“The producers were conscious of
what they were trying to do. And
with this caliber of producers, you
know the work they do. That’s the
reason they’re in the project.”

Grierson says matching the phe-
nomenal sales of “Private Dancer”
may be difficult, “but only time will
tell if it will. Personally, I think this
album will go five or six cuts deep in
terms of hit singles.”

Turner is expected to embark on a
world tour early next year.

BY LINDA MOLESKI

. . . Whife Cyndi Remains
Gool To Reprise Pressure

BY STEVEN DUPLER

NEW YORK Almost three years af-
ter the release of her Epic debut set,
“She’s So Unusual,” Cyndi Lauper
is back with her second album, “True
Colors, which debuts on this week’s
Top Pop Albums chart at No.
42

Industry eyes are watching closely
to see whether she can match the
multiplatinum success of her first re-
lease, but Lauper and her manager,
David Wolff, say they are not feeling
any pressure.

“We’re not at all afraid of the soph-
omore slump,” says Wolff. “There’s
not one throwaway track on the al-
bum, and the first single has done
very well at radio.”

The title cut of the album, last
week’s Power Pick/Sales on the Hot
100 Singles chart, is bulleted this
week at No. XXX. Wolff defends the
decision to release the ballad as the
first single, rather than an upbeat
track.

“There was a certain group of peo-
ple that was surprised we elected to

choose a ballad,” says Wolff. “But,
it’s really a multiformatted song.

“‘Girls [Just Wanna Have Fun]’
helped establish Cyndi’s persona,
then ‘Time After Time’ deepened that
image,” he adds. “Now that she’s an
established star, we felt we could go
with a song like ‘True Colors,” which
has many shades to it.”

The glossy, more sophisticated im-
age Lauper is going for with the lat-
est album involves a group effort on
the part of the artist herself, Wolff,
and various label staffers.

The campaign for “True Colors”—
a project eight months in the mak-
ing—calls for promotional and mar-
keting angles covering radio, retail,
and video, says Epic/Portrait product
manager Jude Wilder.

“We’re working hand in hand with
the label,” says Wolff. “Cyndi is very
involved in all the marketing and pro-
motion; we're actively protecting her
image.”

Says Lauper, “We went about it in
a different way. This is not your typi-
cal ad campaign. It was researched a

(Continued on page 24)

show’s highlights include rising
stage platforms and musicians who
dance—you guessed it—on the ceil-
ing.
The busy fall schedule for Richie
also calls for an upcoming HBO spe-
cial—to be released on home video
cassette later this year—and an ap-
pearance with Alabama on the up-
coming Country Music Awards.
Richie teamed with Alabama on
one of the songs from “Dancing On
The Ceiling,” Of the country associa-
tion, Kragen says, “Well, Lionel’s
gone for that in the past. But I think

he finally has a record that could go
to No. 1 on the country charts.”

The album’s title track peaked at
No. 2 on the Hot 100 Singles chart in
September, and Kragen says its ex-
pensive videoclip has provided invalu-
able exposure.

Hopes are high for the just-re-
leased followup single, “Love Will
Conquer All,” to hit the top spot, but,
says Kragen, “There’s got to be nu-
merous hits on this album.”

“Dancing On The Ceiling,” which
was produced by Richie and James
Anthony Carmichael, attempts to ap-

peal to a wide variety of listeners,
says Kragen.

“What Lionel went for with this al-
bum was to make sure that it covered
a broad spectrum of tastes,” says the
manager, ‘“He tries to push it a little
farther each time without abandon-
ing what the base of his audience is.”

According to Kragen, Motown is
targeting sales of 15 million to 20 mil-
lion units worldwide for this release.
Richie’s last album, “Can’t Slow
Down,” which is still on the Top Pop
Albums chart, has reportedly sold be-
tween 10 million and 15 million copies.

e

by Steve Gett

NEW YORK Watch out for a
hard rock bonanza in 1987. Deep
Purple and Motley Crue plan to
release albums in January, and
new product from acts like Scor-
pions, Whitesnake, Kiss, and Def
Leppard is scheduled to follow.

Purple manager Bruce Payne
says the band is at Munich’s
Union Studios completing final
mixes for its upcoming PolyGram
set, “The House Of Blue Light.”
Recording sessions were held in
Vermont, with bassist Roger
Glover producing.

As for live dates, Payne says,
“Purple start a European tour at
the end of January; it runs
through March. Then they’ll be
over here in the States for about
three months.”

Doug Thaler, who co-manages
Motley Crue with Doc McGhee,
says, “The Crue are just about to
start recording their new [Elek-
tra] album in L.A.—Tom Wer-
man’s producing again—and, if
all goes ahead, we should be out
in January.”

Whitesnake is cutting its sec-
ond Geffen set in Los Angeles,
and Kiss is gearing up to work in
New York. Scorpions and Def
Leppard are working on new Po-
lyGram albums in Europe.

Top 20 chart showings on this
week’s Top Pop Albums chart for
David Lee Roth, Bon Jovi, and
Cinderella prove the ongoing sell-
ing power of heavy rock.

One can only hope radio will
come to recognize the music’s
popularity. The success of L.A.’s
KNAC and the warm reception
accorded the 24-hour Z-Rock for-
mat in Chicago are encouraging.

EUROPEAN VACATION: Billy
Idol has been idling away his time
on the Spanish isle of Majorca, en-
joying a brief holiday before the
Oct. 15 release of his new Chrysa-
lis album, “Whiplash Smile.”

Guitarist Steve Stevens has
been suntanning with the perox-
ide one. The duo’s next stop is
London, where potential new
members for Idol’s road band will
be auditioned. Plans call for a ma-
jor tour to start in March.

FOUR-STRING HERO: Eddie
Van Halen will produce and play
bass on Sammy Hagar’s next Gef-
fen solo set. Van Halen manager
Ed Leffler says studio sessions
will start in early '87, with the al-
bum due for release “sometime
next summer."”

It’s unlikely that Van Halen
will release a new album before
1988, but, says Leffler, “It’s kind
of difficult to speculate at this
point.”

Meanwhile, Eddie and the boys
continue their 5150 U.S. tour
through November, with a num-
ber of foreign dates being consid-
ered for before year’s end.

SHORT TAKES I: The Fat Boys
have signed to star in a movie
called ‘“The Disorderlies’’ . . .

ONTHE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know

R W T T e A e

Manhattan Records has set a
Nov. 14 release date for the new
Grace Jones album, “Inside Sto-
ry,” produced by Nile Rodgers . . .
Steve Winwood and Stevie Ray
Vaughan guest on James
Brown’s Dan Hartman-produced
“Gravity’’ album, just out on
Scotti Bros. ... Michael “Mani-
ac” Sembello has been hired to co-
write and produce the theme song
for Joan Rivers’ new late-night
TV show ... B.B. King recently
filmed a commercial for the Frito
Lay potato chip company . ..
Whitney Houston kicks off five
U.K. dates Oct. 16. Huey Lewis &
the News will play British con-
certs Oct. 19-29 . . . After becom-
ing national spokesman and hon-
orary chairman of the board for
the American Paralysis Assn., Ju-
lio Iglesias plans an Oct. 5 benefit
concert at San Francisco’s Herbst
Theatre. A fund-raising dinner
will be held at City Hall after the
show, with all proceeds going to
APA.

STUDIO CALLING: Mick

Pumle, Grue To Helm Hard Rock Attack;
Billy Enjoys Idle Time Before '87 Tour

“Swifty” Jones says Foreigner
will start rehearsing material for
its next Atlantic album in the
next couple of weeks.

“I’m in the midst of writing at
the moment,’”’ says Jones. ‘“‘As
soon as we're through rehears-
ing, we'll go into the studio, prob-
ably in November."”

After collaborating with pro-
ducers Mutt Lange and Alex Sad-
kin on the last two Foreigner al-
bums, Jones says he may go it
alone at the knobs this time. With
his 1986 track tecord, including
production work on Van Halen’s
“5150"” and the new Bad Compa-
ny album, he should be able to
pull it off.

HOCK FOR REP: A pair of Don
Johnson's socks, a Christie
Brinkley bathing suit, Michael
Des Barres’ eyeliner, an auto-
graphed David Bowie tuxedo, and
a pair of David Lee Roth’s tights
(the mind boggles!) are among the
items reportedly being auctioned
Oct. 27 at New York’'s Limelight
club to raise money for the
Gotham-based Mirror Repertory
Company.

SHORT TAKES II: Congratula-
tions to PolyGram on the gold cer-
tification of Cinderella’s debut al-
bum, “Night Songs.”” The Philly-
based hard rockers are touring
with David Lee Roth, whose “Eat
'Em And Smile” has just hit dou-
ble platinum ... A-ha’s second
Warner Bros. album, due at the
end of October, is titled “Scoun-
drel Days” ... On The Beat ran
into Dustin Hoffman on Manhat-
tan’s Columbus Avenue a few
hours before he was awarded an
Emmy for his role in “Death Of A
Salesman.” Hoffman’s recording
debut, on the soundtrack for his
movie ‘“‘Ishtar,”” has been de-
layed, with the film’s release put
back to spring of '87 ... Luther
Vandross’ upcoming Epic album,
“Give Me The Reason,” features
a duet with Gregory Hines . . .
During a brief visit to Billboard’s
New York office, ex-Dire Straits
drummer Pick Withers said he's
in town with former Robert Plant
bassist Paul Martinez to set up
some new projects.
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Bryan Adams
Sheena Easton
Kenny Rogers
Idle Eyes
Veronique Beliveau
Howie Mandel
Bill Cosby

Bob Hope

k.d. Lang

Bob Newhart
Emmylou Harris
Pete Sceger

Arlo Guthrie
Peking Pop Orchestra
Debby Boone
Phil Driscoll

Leon Patillo
Tangerine Dream
Harry Blackstone
Carl Perkins

Jack Scott

The Crickets
Liberace
Donovan

Peter Noone
Billy J. Kramer
Spencer Davis

lan Whitcombe
Amy Grant

Jane Siberry

Red Skelton
Frankie Avalon
Bobby Rydell
Fabian

Rolf Harris

Peter Allen

Joe Jackson
Bobby Vee
Johnny Tillotson
Tommy Roe
Buddy Knox
Kool & The Gang
Yvon Deschamps
Angele Dubeau
Rene Simard
Fabienne Thibeault
Robert Charlebois
Francois Dompierre
Vancouver Symphony Orchestra
Julio Iglesias

John Mayall

Albert Collins

Koko Taylor

Miles Davis
YellowJackets
Wynton Marsalis
Ekaya

Tito Puente
Bobby McFerrin
Tony Williams
Joan Rivers
Clint Holmes
Andy Andrews
Loverboy
Loretta Lynn
The Gatlin Brothers
Grandpa Jones
Mitzi Gaynor
Jan & Dean
Danny & The Juniors
Joe Terry
Freddy Cannon
Lou Christie
Depeche Mode
Book of Love

SPONSORED BY

o

Labatt’s
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.......

XPO Theatre & Labatt’s thank
you for the most exciting variety
season the Pacific Northwest has

ever seen! Over 400,000 tickets were
sold for a gross of over 7 million dollars!

Mike & The Mechanics
Keep It Dark

Bruce Cockburn
Mikhail Baryshnikov
Everly Brothers
Platinum Blonde
Boys Don’t Cry

The Nylons
Righteous Brothers
Van Morrison

John Lee Hooker
Eurythmics

Jean Beauvoir

Julian Lennon

Chris Bliss

Charles Aznavour
Andrae Crouch

Tinks!

HAMILTON McCLYMONT
DIRECTOR OF ENTERTAINMENT

PAUL MERCS
PRODUCER OF ATTRACTIONS

The 1986 -
World Exposition
Vancouver

British Columbia. Canada
May 2 - October 13, 1986

A Provincial Crown
Corporation

Hon Claude Richmond
Minister Responsible

EXPO
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Al Green

Mighty Clouds Of Joy

Roy Orbison

Boby Curtola

Stevie Ray Vaughan

Bonnie Raitt

I Parachute Club

M.T. Vessels

Victor Borge

Marylyn Mulvey

a-ha

Bourgeois Tagg

Joan Baez

Don McLean

Livingston Taylor

Paul Revere & The Raiders

The Ventures

Merrilee Rush

Kenny Loggins

Lou Rawls

5th Dimension

Honeymoon Suite

Idle Eyes

George Burns

Cecile Frenette

Lena Horne

Ray Charles

Jim Byrnes

Kim Mitchell

Haywire

Harry Belafonte

Johnny Cash

June Carter & The Carter Family

Billy Ocean

Jerry Lee Lewis

Fats Domino

George Thorogood and
The Delaware Destroyers

Colin James

Smokey Robinson

George Benson

Kenny G

John Denver

Manhattan Transfer

Kenny Rankin

Temptations

Ryan Stiles

Beach Boys

Air Supply

Peter, Paul & Mary

Anne Murray

Michael W. Smith

élim Hall
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Thompson Is Quintessential Cult Artist

PolyGram Maps Strategy For Critical Fave

BY JEFF TAMARKIN

NEW YORK His tours routinely
sell out, his albums consistently
top critics’ best-of-the-year lists,
and fellow musicians often cite the
British singer/songwriter/guitar-
ist as an inspiration. After making
almost 20 albums—either solo,
with his ex-wife, Linda, or with
Fairport Convention—without
" ever having entered the top 100 of
Billboard’s Top Pop Albums chart,
Richard Thompson surely defines
the term cult artist.

With the release of his new Poly-
Gram album, ‘“‘Daring Adven-
ture,” Thompson remains skepti-
cal of his own commercial poten-
tial. The label, however, plans a
full-scale effort to widen Thomp-
son’s audience, relying on talent,
not tricks, to expand the artist’s
base.

“I'm afraid it's a fatal flaw of
my personality in that I don’t think
of things in a commercial way,”
says Thompson. ““But the record
company has been extremely good

Unsurpassed in Quality

1000 LOTS
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¥ | ]
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in giving me a lot of line to run
with. They haven’t hauled me in
yet.”

PolyGram senior vice president
of marketing Harry Anger says,
“The fact that Richard Thompson
says he’s not concerned with being
a commercial success doesn’t
mean he wouldn’t acecept it if it
should come. And from the compa-
ny’s standpoint that means we ap-
proach him on the basis that this is
an artist who should be heard.”

Anger says that because Thomp-
son is known primarily as a live
performer, PolyGram will build its
campaign around his fall U.S. tour.

“We will attempt to motivate a
buying pattern from the tour us-

‘l don’t think
of things in a
commercial way’

ing alternative press, keying in on
that AOR station in the individual
market that plays Richard Thomp-
son, and going after the college
market both through college radio
and newspapers,” says Anger.

“We will be consistently sup-
porting the tour with airplay and
targeted time buys keyed in with
retailers who are aware of the im-
portance of the artist,” adds the la-
bel executive. ““They generate
word-of-mouth themselves, and
that is an essential factor with
Richard Thompson.”

For his part, Thompson says he
sees supporting the record with
marketing and promotion as a nec-
essary part of the music-making
process.

“In this country, particularly, a
record has to be marketed, and

EEs AN s . &

Ir(/'
Comehome
from the studio.

Come home to a Manhattan hotel that is realily like your
own apartment on Central Park. Around the corner from
Lincoln Center and minutes to the things that are impor-
tantto you in New York City. And, while we recently have
lavished millions on our guestrooms and suites. we
pride ourselves most on our traditions personal ser-
vice: prompt and courteous attention: gracious hospi
tality: and good value. The Mayflower Hotel. 61st St &
Central Park West. New York 10023. See your travel

agent or call toll-free 800-223-4164 or 212-265-0060
Telex: 4972657 Mayflow

The Maytlower Hotel

right on

=

people have to be made aware that
it’s ‘out,” says Thompson. “And
one of the ways you do that is to
talk to people and create a general
awareness.

“Besides, sometimes it’s inter-
esting to me to talk about what
I've done. It helps to clarify what
it is that you do in your own eyes.”

Thompson says he realizes he is
not an artist who will sell singles,
noting he would be genuinely sur-
prised if he had a hit single. “But I
don’t despair of getting radio
play,” he says. “If the album as a
whole was successful I'd be less
surprised. I think the record com-
pany knows what they’ve got with
me, and they might even be more
optimistic than I am.”

Says Anger, “As awareness of
Richard Thompson has increased,
the audience has increased. It’s an
evolutionary building process. I
think Richard is being recognized
more and more for his talent, and
that’s a sign that we’re doing a lot
better.”

CYNDI REMAINS COOL

(Continued from page 22)

lot, and we went for a more arty ap-
proach.”

The video, too, was a “team proj-
ect,” says Lauper, noting that she
was involved in every aspect of the
production. Music Motions, the lead-
ing U.S. distributor of theatrical mu-
sic shorts, has released the “True
Colors” videoclip to 1,000 movie the-
aters nationwide.

Lauper kicked off an international
concert tour Sept. 9 with a series of
sellout dates in Japan. From there,
she hits Australia and Hawaii, before
returning to the U.S. in October. The
North American leg of the tour be-
gins Oct. 24 in Troy, N.Y,, and runs
through the middle of February.

After that, says Wolff, there is
nothing definite. “We’ve been having
discussions about a motion picture,”
he says. “If it happens, it could start
shooting in March. Right now, we're
just in the advanced talk stages. It
would entail a co-starring role in a co-
medy/adventure film.”

Record Breaker. Backstage during his Sept. 11-14 engagement at New York’s
Madison Square Garden, Elton John was presented with an award for being the
first contemporary artist to perform more than 20 times and attract more than
400,000 people to concerts at the venue. (Photo: Chuck Pulin)

Talent in Action

SIMPLY RED
Park West, Chicago
Tickets: $§15

WHEN SIMPLY RED headlined
here recently, the elements for a
letdown were omnipresent. Riding
the crest of a No. 1 summer single,
the deliciously melancholy “Hold-
ing Back The Years,” the group
and its improbably soulful lead
singer, Mick Hucknall, had been
hyped from here to kingdom come.
Park West was, appropriately,
packed for the occasion, mostly by
the type of concertgoers who nev-
er miss a Frankie Goes To Holly-
wood show.

Amazingly enough, though, giv-
en the previous track record of
next-big-things, Simply Red put on
an outstanding show. These nou-
veau-beat characters from Britain
alternately beguiled and energized
the crowd with their smooth-yet-
gritty, jazzed-up soul, turning in a
thoroughly professional set.

With red curls bobbing from un-
der a black hat, Hucknall and his
husky tenor commanded center
stage. He was more than ably
backed by the rest of the band:

BY BILL HOLLAND

WASHINGTON The second an-
nual WAMMIES Awards show,
sponsored by the Washington
Area Music Assn., will be held
Oct. 20 at the John F. Kennedy
Center for the Performing Arts,
where Hall of Fame Awards will
be given to ex-Washingtonian
Jimmy Dean and country radio
pioneer Connie B. Gay.

The WAMMIE Awards were
designed to raise the profile of
the local music scene and to high-

Show Spotlights D.C.-Area Musical Diversity

WAMA Awards Set For Oct. 20

light its diversity. Last year,
awards were given to Emmylou
Harris, Duke Ellington, Patsy
Cline, and Marvin Gaye.

Among the performers set to
appear at the second awards
show are Orleans, Sweet Honey
In The Rock, Betty, the Clovers,
and go-go champs Experience
Unlimited.

Awards will be presented to
those voted top Washington-area
musicians in categories ranging
from best r&b band to best Irish
group.

bassist Tony Bowers, keyboardist
Fritz McIntyre, drummer Chris
Joyce, guitarist Sylvan Richard-
son, and trumpeter Tim Kellett.
Simply Red’s on-stage sound was
boosted by backup singer Jannette
Sewell and sax player Ian Kirk-
ham. i

Hucknall’s bluesy self-portrait,
“Sad Old Red” (from Simply Red’s
Elektra debut album, ‘““Picture
Book”’), was particularly effective,
as was the band’s cover of the Val-
entine Brothers’ funky indictment
of Reaganomics, ‘“Money’s Too
Tight (To Mention).”” Another cov-
er from “Picture Book,” Talking
Heads' ‘““Heaven,” was given an
even more gospel-edged reading
than on vinyl.

And then, of course, there was
“Holding Back The Years,” as ach-
ingly contemplative as one could
wish. If this date was any indica-
tion of what'’s to come, Simply Red
has a simply terrific future.

MOIRA McCORMICK

ELTON JOHN
Saratoga Performing Arts Center
Saratoga Springs, N.Y.
Tickets: $20, $16, $12

ELTON JOHN had a little difficul-
ty hitting some of the high notes
Aug. 30, when he drew 16,160 fans
to SPAC. But the flamboyant pia-
nist and still-compelling singer had
no trouble keeping spirits up dur-
ing a two-hour set.

While oldies like ‘“‘Philadelphia
Freedom,” ‘‘Bennie And The
Jets,” and encores of ““Your Song”
and ‘““Daniel” were wonderful,
John seemed to work hardest on
songs from the recent “Fire And
Ice” album. He also gave a tanta-
lizing glimpse of his upcoming
Geffen set, “Leather Jackets.”
The one new tune was a beauty: a
sultry, jet-set bossa nova with

(Continued on next page)
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modern jazz voicings titled “Paris.”

But whether he was playing old,
new, borrowed, or blue tunes, John
seemingly could do no wrong as
far as the audience was concerned.

“Rocket Man’’ soared, as John
allowed three fine backup singers
to lift his voice up. “Blue Eyes’ se-
gued easily into “I Guess That'’s
Why They Call It The Blues.” And
on his personal creed, “I’'m Still
Standing,”” John brought the
whole crowd to its feet.

The sound was exceptional, and
the stage set spectacular. John
limited his costume changes to
three—at one pcint, he donned a
tri-cornered headdress that evoked
an aloe vera plant—and sported
only one pair of glasses, but the
spectacle never lagged.

CARLO WOLFF

JOHN EDDIE
The Ritz, New York
Tickets: $14.50

FLYING INTO HIGH gear with
“Dream House,” the lead track of
his self-titled Columbia debut al-
bum, John Eddie wasted no time at
this Aug. 26 show attempting to
establish himself as a full-fledged
rocker. But the abandon with
which he threw himself into the
set—coupled with overpowering
stage amplification—may have
been reckless.

Eddie and his band were occa-
sionally off-key, and when the hy-
peractive pace finally did slow

Mohawk In Manhattan. Jean
Beauvoir strums during his recent
opening date for the Eurythmics at
New York's Pier 84. Beauvoir is
playing live dates to support his
Columbia debut album, “Drums Along
The Mohawk.” (Photo: Chuck Pulin)

down for the back-to-back ballads
“Please Jodi’’ and “Stranded,” the
front man couldn’t quite hit the
high notes. Still, this part of the
show was the musical high point,
thanks to the band’s beautifully
subdued backing—including Jeff
Levine’s baroque keyboard transi-
tion—and the beauty of the songs
themselves.

From there, it was full speed
ahead, with brief stops for a slow
version of the Jackson 5’s ““1 Want
You Back” and a misplaced verse
of “Benny & The Jets” inserted
into his own “Pretty Littie Rebel.”

The bottom line is that Eddie
must learn the necessity of pacing
his performances for his potential
to be realized. The talent is there.

JIM BESSMAN

BIG COUNTRY
Hollywood Palladium
Los Angeles, Calif.
Tickets: $15

WHEN BIG COUNTRY last
toured the U.S. two years ago, it
was in the wake of scathing criti-
cism of the group’s second Mercu-
ry album, “Steeltown.” Response
to the band’s latest album, “The
Seer,”’ has been far more positive,
and this recent show saw Big
Country behaving like a band al-
ready at the top rather than one
climbing back up.

The group began its set confi-
dently and for more than two
hours kept hold of a crowd that
only knew the biggest hits. Stuart
Adamson delivered cutting vocals
while the band’s distinctive blend
of bagpipe-sounding guitars and a
tough, rock-steady rhythm section
worked perfectly.

Somewhere along the way,
Adamson has learned how to ma-
nipulate an audience without ap-
pearing to work at it. He had no
trouble encouraging the near-ca-
pacity audience to sing along dur-
ing songs like “Big Country,”’
“Chance,” and the recent single
“Look Away.” When fans didn't
know the words—and many
didn’t—they cheered anyway.

Big Country proved it had a few
new tricks up its sleeves with the
material from “The Seer.” Live,
“The Teacher”’ was transformed
from a typical, anthemic, Scottish-
sounding Big Country tune into a
mélange of psychedelic/metal-
/folk guitars.

SHARON LIVETEN

Bethleham, Pa.

Amusement Business”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BILL COSBY Chicago Theater Sept. 19-21 $850,404 20,426 Chicago Theatre Prods.
Chicago, III. $39.90/$29.90/$19.90/$9.90 20,742 Shepardson
NEIL DIAMOND Shoreline Amphitheater Sept. 16-18 $818,390 41,963 Bill Graham Presents
Mountain View, Calif. $22.50/$16.50 45,000
BOB SEGER & THE SILVER Memorial Auditorium Sept. 19-20 $456,414 30,000 Festival East Concerts
BULLET BAND Buffalo, N.Y. $16/514 sellout
THE FABULOUS THUNDERBIRDS
NEIL YOUNG & CRAZY HORSE Great Woods Center for the Sept. 20-21 $427,597 28,983 New England Programming
Performing Arts $17.50/$15/$13.50 30,000
Mansfield, Mass.
AC/DC Centrum in Worcester Sept. 17-18 $308,710 21,560 Michael Striar Presents
LOUDNESS Worcester, Mass. $14.50/$13.50 sellout
BOB SEGER & THE SILVER Rupp Arena Sept. 17 $290,664 18,774 Sunshine Promotions
BULLET BAND Lexington, Ky. $16 sellout
THE FABULOUS THUNDERBIRDS
RUN-D.M.C. Capital Centre Aug. 30 $271,348 17,283 G-Street Express
LLcooLJ Landover, Md. $16/314 sellout Stage Right Prods.
BEASTIE BOYS
TIMEX SOCIAL CLUB
JUNKYARD BAND
DOUG E. FRESH
BOB SEGER & THE SILVER Kentucky Fair & Exposition Sept. 16 $256,048 16,360 Sunshine Promotions
BULLET BAND Center $16 sellout
THE FABULOUS THUNDERBIRDS Louisville, Ky.
ELTON JOHN The Omni Sept. 16 $252,858 14,449 Alex Cooley/Southern Promotions
Atlanta, Ga, $17.50 sellout
NEIL YOUNG The Spectrum Sept. 17 $244,151 14,464 Gemim Concerts
Philadelphia, Pa. $17.50/$15.50 sellout Electric Factory Concerts
JUDAS PRIEST Meadowlands Arena Aug. 29 $223,436 15,886 Monarch Entertainment Bureau
KROKUS East Rutherford, N.J, $15.50/$14.50 sellout John Scher Presents
AC/DC Canadian National Exhibition Sept. 12 $210,120 14,008 Concert Prods. International
LOUDNESS Grandstand, Toronto, Ontario {$262,650 Canadian) 14,500
$19
NEIL DIAMOND Lawlor Events Center Sept. 20 $209,568 12,213 Bill Graham Presents
Univ. of Nevada at Reno $17.50/%15 sellout
Reno, Nev.
AC/DC The Spectrum Sept. 15 $182,968 13,582 Gemini Concerts
LOUDNESS Philadelphia, Pa. $14.50/$12.50 14,737 Electric Factory Concerts
JULIO IGLESIAS Capital Centre Sept. 7 $179,729 9,731 Cellar Door Prods.
ROSANNE BARR Landover, Md. $18.50/$16.50 14,500
AC/DC Providence Civic Center Sept. 19 $177,115 12,444 Frank J. Russo
LOUDNESS Providence, R.I. $14.50/$13.50 sellout
0ZZY OSBOURNE Nassau Veterans Memorial Sept. 21 $176,860 11,400 Larry Vaughan Presents
QUEENSRYCHE Uniondale, N.Y. $16.50/$14.50 12,500 Ron Delsener Enterprises
ELTON JOHN Tallahassee-Leon County Civic Sept. 20 $175,395 10,768 Fantasma Prods.
Center $16.50 sellout
Tallahassee, Fla.
WHITNEY HOUSTON San Diego Sports Arena Sept. 18 $172,092 9,051 Pacificoncerts
SYLVIA TRAYMORE San Diego, Calif. $25/$18.50 sellout
0ZZY OSBOURNE Providence Civic Center Sept. 16 $164,464 12,163 Frank J. Russo
QUEENSRYCHE Providence R.. $14.50/$13.50 13,000
ALABAMA The Spectrum Sept. 12 $162,788 10,990 Gemin Concerts
CHARLIE DANIELS Philadelphia, Pa. $15.50/$14.50 sellout flectric Factory Concerts
BELLAMY BROTHERS
ALABAMA York Interstate Fair Sept. 11 $160,271 10,500 in-house
York, Pa. $18/315/812 sellout
38 SPECIAL Greensboro Coliseum Complex Sept. 21 $142,950 9,530 Beach Club Promotions
BON JOvI Greensboro, N.C. 315 12,000
AC/DC Cumberland County Civic Center Sept. 16 $137,750 9,500 Frank J. Russo
LOUDNESS Portland, Maine $14.50 sellout
BOB SEGER & THE SILVER Centenmal Hall Sept. 14 $134,760 9,113 Belkin Prods.
BULLET BAND Toledo, Ohio 315 sellout
JOHN EDDIE
JOURNEY Boise State Univ. Pavilion Sept. 16 $130,099 8,688 Beaver Prods.
THE QUTFIELD Boise, Idaho $15 sellout
SANDI PATTI Met Center Sept. 18 $128,847 11,833 Terry Garland
FIRST CALL Bloomington, Minn. $11.50/$10.50/$9.50 sellout
38 SPECIAL The Spectrum Sept. 19 $126,616 9,349 Gemim Concerts
BON JOvI Philadelphia, Pa. $14.50/$12.50 12,742 Electric Factory Concerts
THE MONKEES Dane County £xpo Center & Sept. 17 $100,184 7,156 Belkin Prods.
THE GRASS ROOTS Coliseum 314 8,658
GARY PUCKETT & THE UNION Madison, Wis.
GAP
HERMAN'S HERMITS
WHITNEY HOUSTON Fresno Convention Center Sept. 16 $99,715 5,908 Pacificoncerts
SYLVIA TRAYMORE Fresno, Calif. $17.50 sellout
WILLIE NELSON & FAMILY York Interstate Fair Sept. 13 $96,439 7438 in-house
York, Pa. $15/312/$10 10,500
NEIL YOUNG & CRAZY HORSE Rochester Community War Sept. 15 $94,432 7,070 Monarch Entertainment Bureau
Memorial $14.50/$12.50 9,377 John Scher Presents
Rochester, N.Y.
38 SPECIAL Broome County Veterans Sept. 9 $92,498 6,936 Monarch Entertainment Bureau
BON JOVI Memorial Arena $14.50/$13.50 1,200 John Scher Presents
Binghampton, N.Y.
THE STATLERS York Interstate Fair Sept. 7 $90,242 6,917 in-house
York, Pa. $15/$12/$10 10,500
ALABAMA Stabler Arena Sept. 21 $88,458 5,680 Keith Fowler Promotions
CHARLIE DANIELS BAND Lehigh Unw. $15.50 6,500
Bethleham, Pa.
PETER, PAUL & MARY Concord Pavilion Sept. 21 $84,772 5,463 in-house
Concord, Calif. $16.50/$14.50 8,475
38 SPECIAL Glens Falls Civic Center Sept. 14 $81,978 5787 Monarch Entertainment Bureau
BON JOVI Glens Falls, N.Y. $14.50 7,200 John Scher Presents
HANK WILLIAMS JR. Concord Pavilion Sept. 19 $76,637 4913 in-house
KRIS KRISTOFFERSON Concord, Calif. $16.50/$14.50 8475
ANNE MURRAY Concord Pavilion Sept. 20 $76,163 4473 in-house
Concord, Calif. $18.50/$14.50 8475
NEIL YOUNG & CRAZY HORSE Stabler Arena Sept. 18 $73,981 4,624 Electric Factory Concerts
Lehigh Univ. $15.50 6,500

at(312) 236-2085.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Renee Noet in Nashville at (615) 748-8138; Linda Deckard in Los Angeles at (213) 859-5338; or Melinda Newman in Chicago

9,20

reunion arena

777 Sports Street
Datlas, Texas 75207
(214) 658-7070

PUBLICITY

PRINTS

Liorepragied On Heavy Gloss Stock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00

Above Prices include Typesetting & Freight

Send 8xI0 Photo - Check or M.0.
Full Color &'B'/;V Posters

composites - Cards - Other Sizes
»yy
Send Ror Catalog & Sampies

i PICTURES

1867 E. Florida, Dept. 88
Springfleld, MO 65803
(417) 369-3433 or 869-3456
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Camp Followers. Anthony Malloy, leader of Anthony & the Camp, recently
enjoyed a No. 1 dance single with “What | Like.” Not long ago, he finished the
followup release, *“No More Lovers.” Seen at the session are, from left to right,
Jocelyn Brown, Malloy, Patti Austin, and producer John *‘Jellybean” Benitiz.
Anthony & the Camp record for Benitiz’s Jellybean label, distributed by Warner

Bros.

BY NELSON GEORGE

NEW YORK Several independent
labels have put out anticrack rec-
ords, but General Kane’s “Crack
Killed Applejack” on Motown is the
first anticrack record on a major la-
bel and the first real “street” record
from the company since some of
Rick James’ stronger singles.

Mitch McDowell, leader and song-
writer of the seven-member band,
says the record was done out of so-
cial obligation. “This thing has gone
crazy,” he says. “Kids are using
this stuff. What better way to reach
them than to speak their musical
language? If they listen to the rec-
ord, they're bound to get something
from it.” The song focuses on “Ap-
plejack,” a high-school basketball

by Nelson George

THERE ARE MANY in the antiapartheid movement
who have never forgiven Ray Charles for performing
in South Africa and then not apologizing for it. In Au-
gust, Charles was booked into Los Angeles’ Beverly
Theater, and, in response, an antiapartheid group,
Unity in Action, called for a boycott of his show.

Before his appearance, Charles wrote a letter to
Ron Wilkins of Unity in Action detailing his feelings
about South Africa and apartheid. It is well worth
reading:

“Over three decades ago [ expressed to my business
manager, Joe Adams, and to anyone else who would
listen my total disdain of

and my attempt to help my fellow men of color, then I
would have to apologize for the shows I gave in sup-
port of Dr. Martin Luther King in the fight against
bigotry in the "50s here in the U.S. Incidentally, during
those years Dr. King’s efforts were not very popular,
and few performers gave of their time and/or talent. [
would have to apologize for assisting black doctors in
the early '60s who were trying to raise funds to do re-
search on a little-known disease which primarily at-
tacks the darker races of the world—sickle cell ane-
mia. | was the first honorary chairman of the world-
wide organization.

“Further, I will not

the South African racial
policy and my burning
desire to do something to
help expedite the elimina-
tion of this policy. In

Ray Charles speaks out on
South Africa and apartheid

apologize for my partici-
pation, along with ap-
proximately 40 top re-
cording stars, in the
Quincy Jones production

those years the subject
of South Africa and its
racial policies was not a popular subject with most
people, in particular, American blacks. However, I did
not lose my desire to offer my help to the blacks of
South Africa who could not help themselves. I am sor-
ry, Mr. Wilkins, I cannot apologize for having per-
formed in South Africa and having had thousands of
black people, with tears in their eyes, express their
thanks to me for doing so.

“In the late '70s, this office received a number of re-
quests from several of the new black nations of South
Africa for me and my orchestra, along with the Rae-
lettes, to perform in their countries. These requests
were answered in 1980, when I made numerous ap-
pearances for these black nations. This tour repre-
sented the first totally integrated audiences in such
major cities as Johannesburg and Capetown. I did not
play for the huge fees that most artists receive for
performing in Sun City, the gambling resort, even
though I was approached to do the same. I chose to
play before totally black or integrated audiences with
a fully integrated show. At that time the orchestra
consisted of one Asian, two Latins, eight Caucasians,
and six blacks, all appearing on stage, traveling on
buses, and staying in hotels together, along with five
female vocalists at every venue . . . an unheard-of feat
in South Africa . .. one that could have brought forth
severe repercussions to all concerned. The orchestra
today still consists of an integrated group of musi-
cians.

“If I were to apologize for my tour of South Africa

‘We Are the World.” I'm
sure you are aware that
all royalties from the same have gone to the aid of the
starving people of Ethiopia. Simply stated, I will NOT
apologize for lending my efforts to fight bigotry,
whether it’s in South Africa, the United States of
America, or any other place on the face of this good
earth.”

SHORT STUFF: Freddie Jackson’s upcoming Capi-
tol album, “Just Like The First Time,” sounds as
strong as his platinum debut. The first single, “Tasty
Love,” is good, but the other three songs produced by
Paul Laurence may just be stronger. Rufus Thomas’
daughter Vaneese wrote and produced one song,
“Still Waiting,” after placing two tunes on Melba
Moore’s current album. Gene McFadden produced
two songs, and Howard King, the session drummer,
displays some impressive chops as a writer-producer
on the title cut. While this album was being mastered
at New York’s Sterling Sound, Luther Vandross was
also there mastering his Epic album. It’ll be interest-
ing to see how these two crooners do in the market-
place at the same time. Vandross has one advantage.
His “Give Me The Reason,” an already-established hit,
will be contained on his album. Vandross toured much
of this year, and Jackson hits the road again in late
October.

Marlon Jackson has signed as a solo act with Capi-
tol Records. An album is due in spring 1987. This sum-
mer he hosted a 24-hour world hunger telethon in Ja-

(Continued on page 33)

star who becomes addicted to crack,
shames his family, ruins a brilliant
future, and finally meets his death.
It is a grim song, delivered in a
stark, no-nonsense rap accompanied
by a funky beat.

‘It’'s arecord
that makes a
social statement’

McDowell says inspiration for
“Applejack” came from the tragic
cocaine-induced death of college
basketball star Len Bias. How-
ever, according to Motown a&r di-
rector Steve Buckley, the song it-
self has existed in various versions
for about four years and is what
really put General Kane in motion.
The band had been in limbo at Mo-
town for two years. Before Mo-
town, the group—with a few differ-
ent members—had released two al-
bums on the CBS-distributed Tabu
label.

“He first played it for me when [
was at Capitol; back then it was
called ‘Death Lives in the Rock

Anticrack Record Out On Motown

‘Applejack’ Has Street Appeal

’

House,” ” says Buckley. “I felt it
needed something different. For
one thing, I told him that on the
East Coast, ‘rock house’ wasn’t a
well-used term, that they called it
crack. He kept playing with the
song over the years. When I heard
the ‘Applejack’ version, I played it
for [Motown vice president of a&r]
Russ Regan, whose excitement for
the track is what helped push it
through.”

In the meantime, “Return of the
Gar,” the group’s first Motown al-
bum, co-produced by McDowell and
Curtis Nolen, was released this
month. “It’s hard-core r&b,” says
McDowell. “I’'m tired of black peo-
ple denying r&b. White rock acts
are making better black music than
our own people; a lot of the black
crossover stuff is sickening. When
will we understand that white folks
are just like us; they buy what they
like. You don't have to temper it.”

As for special promotion regard-
ing “Applejack,” Curtis Shaw, the
group’s manager, says, “Motown is
doing what it does best, solid promo-
tion with an emphasis to airplay.”

Buckley says, “The only problem

(Continued on page 33)

NEW YORK Richie Havens,
whose idiosyncratic interpreta-
tions of Beatles and Bob Dylan
songs helped make his reputation
on the '60s folk scene, has just re-
corded an 18-song digital album of
music by these major artists.
Among the songs Havens re-
corded for this album are “Lay,
Lady, Lay,” “Eleanor Rigby,”
“The Times They Are A-Changin,”
“My Sweet Lord,” “Imagine,” and

Havens Wraps Project

“Just Like A Woman.”” Havens
has recorded some of the songs on
previous albums, but all the songs
on this album feature updated ar-
rangements by Michael Raye.

Compact disk rights have been
sold to Rykodisc. Producer Doug
Yeager is negotiating to sell rec-
ord and videocassette rights to the
project. Havens is in London ap-
pearing with Bob Dylan in the film
“Hearts of Fire.”
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
96 REPORTERS ADDS ON
LIONEL RICHIE LOVE WILL CONQUER ALL moTowN 45 49
COMMODORES GOIN’ TO THE BANK  poLYDOR 43 43
LEVERT LET'S GO OUT TONIGHT  ATLANTIC 27  Er
JESSE JOHNSON (FEATURING SLY STONE) CRAZAY asm 23 68
JAMES BROWN GRAVITY scotTiBros 22 34

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
128 REPORTERS REPORTING
JEAN CARNE FLAME OF LOVE omni 22
THE HUMAN LEAGUE HUMAN a&m Z1
STACY LATTISAW NAILIT TO THE WALL moTowN 17
MILLIE JACKSON HOT!WILD! CRAZY LOVE! ave 17

GENERAL KANE CRACK KILLED APPLEJACK GoroY 15

publisher,

© Copyright 1986 by Billboard Publications. Inc. No part of this publication may be repro
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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FOR WEEK ENDING OCTOBER 4, 1986

Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectnvely, with reference to each title's composite position on the main Hot Black Singles chart.

x x
Q Q
. SALES B AIRPLAY
;_h; gg TITLE ARTIST §§ ;g gg TITLE ARTIST %§
1 1 THE RAIN ORAN *JUICE* JONES 2 1 1 WORD UP CAMEO 1
2 3 WORD UP CAMEO 1 2 4 I'M FOR REAL HOWARD HEWETT 6
3 5 WHEN | THINK OF YOU JANET JACKSON 3 3 5 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 4
4 7 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 4 4 6 EARTH ANGEL (FROM "THE KARATE KID, PART II") NEW EDITION 5
5 2 (POP POP POP POP) GOES MY MIND LEVERT 11 5 10 CAN'T WAIT ANOTHER MINUTE - FIVE STAR 9
6 11 EARTH ANGEL (FROM "THE KARATE KID, PART I1”) NEW EDITION 5 6 2 THE RAIN ORAN *JUICE” JONES 2
7 10 THE MIDAS TOUCH MIDNIGHT STAR 7 7 11 LADY SOUL THE TEMPTATIONS 8
8 4 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 10 8 3 WHEN | THINK OF YOU JANET JACKSON 3
9 6 WALK THIS WAY RUN-D.M.C. 17 9 7 THE MIDAS TOUCH MIDNIGHT STAR 7
10 9 LOVE ALWAYS EL DEBARGE 12 10 14 TYPICAL MALE TINA TURNER 14
11 14 LADY SOUL THE TEMPTATIONS 8 11 15 SHAKE YOU DOWN GREGORY ABBOTT 15
12 17 I'M FOR REAL HOWARD HEWETT 6 12 17 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 16
13 15 | WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 13 13 13 | WANNA BE WITH YOU MAZE FEATURING FRANKIE BEVERLY 13
14 19 CAN'T WAIT ANOTHER MINUTE FIVE STAR 9 14 16 KISSES IN THE MOONLIGHT GEORGE BENSON 19
15 18 PASSION FROM A WOMAN KRYSTOL 18 15 18 REACTION REBBIE JACKSON 23
16 23 SHAKE YOU DOWN GREGORY ABBOTT 15 16 8 LOVE ALWAYS EL DEBARGE 12
17 22 TYPICAL MALE TINA TURNER 14 17 9 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 10
18 8 AIN'T NOTHIN' GOIN’ ON BUT THE RENT GWEN GUTHRIE 22 18 22 JEALOUSY CLUB NOUVEAU 24
19 13 ONE LOVE WHODIN} 30 19 24 HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 25
20 29 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 16 20 19 WHAT DOES IT TAKE (TO WIN YOUR LOVE) KENNY G. 20
21 12 DANCING ON THE CEILING LIONEL RICHIE 36 21 21 ONE PLUS ONE FORCE M.D.'S 29 -
22 16 LOVE ZONE BILLY OCEAN 34 22 26 NAIL IT TO THE WALL STACY LATTISAW 28
23 20 SWEET LOVE ANITA BAKER 32 23 30 HUMAN THE HUMAN LEAGUE 31
24 28 WHAT DOES IT TAKE (TO WIN YOUR LOVE) KENNY G. 20 24 25 OLD FRIEND PHYLLIS HYMAN 26
25 30 STAY A LITTLE WHILE, CHILD LOOSE ENDS 21 25 20 ALWAYS JAMES INGRAM 27
26 24 GIVE ME THE REASON LUTHER VANDROSS 47 26 27 STAY A LITTLE WHILE, CHILD LOOSE ENDS 21
27 39 KISSES IN THE MOONLIGHT GEORGE BENSON 19 27 12 (POP POP POP POP) GOES MY MIND LEVERT 11
28 38 HUNGRY FOR YOUR LOVE HANSON & DAVIS 43 28 31 ALL OF MY LOVE GENOBIA JETER 35
29 36 ALWAYS JAMES INGRAM 27 29 32 JobY JERMAINE STEWART 33
30 21 GIVING MYSELF TO YOU GLENN JONES 37 30 35 FLAME OF LOVE JEAN CARNE 41
31 40 JEALOUSY CLUB NOUVEAU 24 31 23 PASSION FROM A WOMAN KRYSTOL 18
32 — OLD FRIEND PHYLLIS HYMAN 26 32 40 CRACK KILLED APPLEJACK GENERAL KANE 38
33 35 FRIENDS AND LOVERS CARL ANDERSON & GLORIA LORING 58 33 34 L IS FOR LOVER AL JARREAU 42
34 — HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 25 k] — TASTY LOVE FREDDIE JACKSON 45
35 — REACTION REBBIE JACKSON 23 35 ¥ THERE'S JUST SOMETHING ABOUT YOU BEAU WILLIAMS 44
36 — Joby JERMAINE STEWART 33 36 — CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 46
37 26 ROACHES BOBBY JIMMY AND THE CRITTERS 70 37 36 NO HOW, NO WAY RENE & ANGELA 39
33 — ONE PLUS ONE FORCE M.D.'S 29 38 39 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 40
39 — THUNDER AND LIGHTNING MISS THANG 48 39 — DON'T THINK ABOUT IT ONE WAY 50
40 32 ALL THE WAY TO HEAVEN DOUG E. FRESH 59 40 — ROOM WITH A VIEW JEFFREY OSBORNE 49

©Copyr|ght 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

AINT NOTHIN' 6OIN' ON BUT THE RENT
(Dum Di Dum, ASCAP)

ALL CRIED OUT

(Mokojumbi, BMI/My! My!, BMI/Careers,
BMI/Willesden, BMI) CPP

35 ALL OF MY LOVE

(Fuss, ASCAP)
ALL THE WAY TO HEAVEN
(Entertaining, BMI/Danica, BMI)

27 ALWAYS

97

n

57

41

(Keith Diamond, BMI/Willesden, BMI/Yah Mo, BMI)
ANOTHERLOVERHOLENYOHEAD

{Controversy, ASCAP)

ARMED AND DANGEROUS

(Golden Torch, ASCAP/Saggifire, ASCAP/April,
ASCAP/Silver Sun, ASCAP/Martin Page, ASCAP/WB,
ASCAP)

BELIEVE (T OR NOT

(Elliott, ASCAP)

BROKEN GLASS

{Mycenae, ASCAP)

CAN'T GIVE HER UP

{Larry Spier, ASCAP)

CANT WAIT ANOTHER MINUTE

(Ensign, BM1/Boomers Mothers, BMI/Naked Prey,
BMI) CPP

CLOSER THAN CLOSE

{Sloopus, BM1/Gold Horizon, BMI) CPP

COAST TO COAST

(Promuse, BMI/Duke Bootee, BMI)

COUNT YOUR BLESSINGS

(Nick-0-Val, ASCAP)

CRACK KILLED APPLEJACK

(Jobete, ASCAP)

CRAZAY

(Shockadelica, ASCAP/Almo, ASCAP}

DANCING ON THE CEILING

(Brockman, ASCAP) CPP/CLM

00 YOU GET ENOUGH LOVE

(Assorted, BMI/Henry Suemay, BMI)

OONT THINK ABOUT IT

(Duchess, BMI/Perk’s, BMI)

EARTH ANGEL (FROM “THE KARATE KID, PART 1)
(Dootsie Williams, BMt)

ERIC B. IS PRESIDENT

(Robert Hill, BMI)

FLAME OF LOVE

(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
FOOL'S PARADISE

(Fuss, ASCAP)

a7

7

72

FRIENDS AND LOVERS

(WB, ASCAP/French Surf, ASCAP/Colgems-EMI,
ASCAP)

GIRLS AIN'T NOTHING BUT TROUBLE

(Not Listed)

GIVE ME THE REASON

(April, ASCAP/Uncle Ronnie’s, ASCAP/Dillard, BMI)
CPP/ABP

GIVING MYSELF TO YOU

(W8, ASCAP/Overdue, ASCAP/Song Of Solomon,
BMI/Warner-Tamerlane, BMI)

GOIN' TO THE BANK

(Tuneworks, BMI/Franne Gee, BMI/Rightsong,
BMI/Nonpareil, ASCAP/Careers, BMI)

GOOD COMBINATION

(W8, ASCAP/Peabo, ASCAP/Almo, ASCAP/Keecho,
ASCAP)

GRAVITY

(April, ASCAP/Second Nature, ASCAP/Blackwood,
BMI/Janiceps, BMI)

HEADLINE NEWS

(Azrock, BMI/Oatie, BMI)

HEALING

(Nero, BMI/Hollysongs, BMI/WB & Paul Dolt, ASCAP)
HEAVEN IN YOUR ARMS

(wB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
HOLDING ON

(Widr, ASCAP/Ghati, ASCAP)

HOT! WILD! UNRESTRICTED! CRAZY LOVE!
(Willesden, BMI)

HUMAN

(Flyte Tyme, ASCAP)

HUNGRY FOR YOUR LOVE

(Beach House, ASCAP)

| WANNA BE WITH YOU

(Amazement, BMI)

| WANT YOU

(Jobete, ASCAP/AImo, ASCAP)

iF YOU'RE READY (COME GO WITH ME)

(Irving, BMI)

I'M CHILLIN'

(Kuwa, ASCAP/Hugabut, ASCAP)

I'M FOR REAL

(WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Clarkee, BMI)

JEALOUSY

(Jay King 1V, BMI)

Jooy

(Virgin, ASCAP/Gratitude Sky, ASCAP/Polo Grounds,
BMI) CPP

16

5

12

18

100

JUKE BOX

(Sounds Hear Everywhere, BMI)

JUMPIN' JACK FLASH

{(Abkco, BMI)

JUST FOR FUN

(ADRA, BMI/Guinea Farm, BMI)

KISSES IN THE MOONLIGHT

{Gratitude Sky, ASCAP/Bellboy, BMI/When Words,
BMI/Collide, BMI)

L IS FOR LOVER

(WB, ASCAP/Gamson Songs, ASCAP/Jouissance,
ASCAP)

LADY SOuUL

(Dream Dealers, ASCAP/Buchu, ASCAP/Arista,
ASCAP) CPP

LAST NIGHT | NEEDED SOMEBODY
(Downstairs, BMI/C'Index, BMI)

A LITTLE BIT MORE

(Bush Burnin', BM!/Gene McFadden, BMI/Su-ma,
BMI/Careers, BMI)

LOOK WHAT'S SHOWING THROUGH
(Biackwood, BMi/ATY, BMI)

LOVE ALwAYS

(New Hidden Valley, ASCAP/Carole Bayer Sager,
BML1/Broozertoones, BMI) CPP

LOVE ME DOWN EASY

(April, ASCAP/Midnight Magnet, ASCAP)

LOVE OF A LIFETIME

(Gamson Songs, ASCAP/WB, ASCAP/Jouissance,
ASCAP)

LOVE WiLL CONQUER ALL

(Brockman, ASCAP/Dyad, BMI/Poopy’s, ASCAP)
LOVE ZONE

(Zomba, ASCAP) CPP

MAGIC IN THE AIR

(Temp Co., BMI)

THE MIDAS TOUCH

(Hip Trip, BM1/Midstar, BMI) CPP

NAIL IT TO THE WALL

(Jobete, ASCAP/Perfect Punch, BMI) CPP

NO HOW, NO WAY

(A La Mode, ASCAP/WB, ASCAP)

NURSERY RHYME

(Beblica, ASCAP)

26 OLD FRIEND

(Bellbay, BMI/De Creed, BMI)

30 ONE LOVE

9

(Zomba, ASCAP)
ONE NIGHT OF LOVE
(RH, ASCAP)

ONE PLUS ONE

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP)
PASSION FROM A 'WOMAN

(Gratitude Sky, ASCAP/Alexandra Kee, BMI)
POINT OF NO RETURN

(Poolside, BMI)

(POP POP POP POP) GOES MY MIND

(Trycet, BMI/Ferncliff, BMI)

P.O.P. (PURSUITS OF PLEASURE) GENERATION
{(Mtume, ASCAP)

THE RAIN

(Def Jam, ASCAP)

€9 REACH OUT

10

49

87

51

21

L]

n

(All Seeing Eye, ASCAP/PotyGram, ASCAP)
REACTION

(Colgems-EMI, ASCAP)

ROACHES

(King IV, BMI/Grandma Hands, BMI)

ROOM WITH A VIEW

(ATV Of Canada Lid./Mussel Schwartz, BMI)
RUMORS

(J.King v, BMI/Danica, BMI)

SHAKE YOU DOWN

(Charles Family, BMI/Alli Bee, BMI/Grabbitt, BMI)
SHE'S A STAR

(Black Lion, ASCAP/Captain Z, ASCAP/Val-ie Joe,
BMI)

$.08.

(Critique, BMI/EMI, BMI)

SOWETO

(Joe’s Songs, ASCAP/F.M., BMI)

STAY A LITTLE WHILE, CHILD

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP
STYLIN'

(Assorted, BMI/American League, BMI)

SWEET LOVE

(Old Brompton Road, ASCAP/Jobete, ASCAP) CPP
TALK TO ME

{Music Corp. Ol America, BMI/Franne Gee,
BMI/Rightsong, BMI/Del Zorro, ASCAP/Summa-
Booma, ASCAP)

TASTY LOVE

(Bush Burnin’, BMI)

TEMPORARY LOVE THING

(Forceful, BMI/Willesden, BMI)

TEN WAYS OF LOVING YOU

(Len-lon, BMI/Glasshouse, BMI/Idnyc-Derf, BMi)
THERE'S JUST SOMETHING ABOUY YOU

(Beau Williams, BMI/Ensign, BMI)

48 THUNDER AND LIGHTNING

LABEL

WARNER BROS. (5) -

H

COLUMBIA (7) t

CAPITOL, %, + 7¥ \““;
EPIC (4) - )

MOTOWHN (4)

¥

POLYGRAM

RCA (3) 3; . 7
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ARISTA (3) o © .5

ELEKTRA (4)

PROFILE
CRITIQUE ®
FRESH

ICHIBAN

JAY *
 MACOLA

Py ¥

R&R

SELECT
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MCA 5
FANTASY 2
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on the Hot 100 chart.
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H

%
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76

67

(T-Boy, ASCAP/Fly Girl, ASCAP)

TWO OF HEARTS

(On The Note, BMI/Bug, BMI/Tim Green, ASCAP/Four
Buddies, ASCAP) CPP

TYPICAL MALE

(WB, ASCAP/Almo, ASCAP/Myaxe, PRS/Good Single,
PRS) CPP/ALM

WALK THIS WAY.

(Daksel, BMI/Unichappell, BMI)

WHAT DOES IT TAKE (TO WIN YOUR LOVE)
(Jobete, ASCAP/Stone, BMI) CPP

WHEN | THINK OF YOU

(Flyte Tyme, ASCAP)

WILD AND FREE

(Mac-man, ASCAP/Blackwood, BM!/Kuzu,
BMI/Dazzberry Jam, ASCAP/April, ASCAP)
WORD UP

(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BM1)

WRAPPED AROUND YOUR FINGER

(Temp Co., BMI)

YOU ARE EVERYTHING

(CBS, BM1/Huemar, BMI/Blackwood, BMI/Diesel,
BMI1/Unichappell, BM1) CPP/ABP

YOU'RE MY LAST CHANCE

(Ackee, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.
ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen
B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA
CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CP1 Cimino WBM Warner Bros.
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FOR WEEK ENDING OCTOBER 4, 1986

Billboard.

©Copyright 1986, Billboard Publications, Inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
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E Compiled from a national sample of retail store E
z X 8 & and one-stop sales reports. % x 8 &
12,8 $IE1g|58
2 | 5| £ | ¢ | ARTST TITLE 2| 5| ¥ | ¢ | ARTIST TITLE
[= 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = = o~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
« % NO.1 42 | 45 | 14 | JERMAINE STEWART 10/ARISTA AL8-8395/ARISTA (8.98) FRANTIC ROMANTIC
1 g 1 26 ANITA BAKER @ ELEKTRA 60444 (8.98) (CD) 2 weeks at No. One RAPTURE 40 29 29 10 BOOGIE BOYS capttoL 12488 (8.98) - SURVIVAL OF THE FRESHEST
2 1 2 17 RUN-D.M.C. A2 PROFILE 1217 (8.98) (CD) RAISING HELL 41 35 35 13 CLARENCE CARTER ICHiBAN 1003 (8.98) DR.C.C.
@ 4 6 4 LIONEL RICHIE MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING 42 30 30 24 PRINCE & THE REVOLUTION A PaISLEY PARK 25395/WARNER BROS. (9.98) (CD) PARADE
4 3 3 20 BILLY OCEAN A Ve JL8-8409/ARISTA (8.98) (CD) LOVE ZONE 43 40 36 | 41 L.L. COOL J @ coLumBia BFC 42039 (CD) RADIO
5 5 4 20 | WHODINI @ JvE JL8-B407/ARISTA (8.98) BACK IN BLACK & | 4 | 3 6 THE DAZZ BAND GEFFEN GHS 241 10/WARNER BROS. (8.98) WILD AND FREE
6 6 5 32 | JANET JACKSON AZ a&M SP-5106 (8.98) (CD) CONTROL 53 | 61 3 GLENN JONES RCa AFL1-5807 (8.98) TAKE IT FROM ME
@ 7 9 9 ORAN “JUICE"” JONES DEF JAM BFC 40367/COLUMBIA JUICE 49 52 5 STEVE WINWOOD 1sLAND 25448/ WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE
21 — 2 CAMEO ATLANTA ARTISTS 830-265-1/POLYGRAM (8.98) WORD UP m 56 67 3 MADONNA A2 SIRE 1-25442/WARNER BROS. (8.98) (CD) TRUE BLUE
@ 1n | 12 7 LEVERT ATLANTIC 81669-1 (8.98) BLOODLINE 48 | 47 | 38 | 20 | THEFAT BOYS sutRA SUS 1017 (8.98) BIG AND BEAUTIFUL
10 8 7 14 JEFFREY OSBORNE @ &M sp-5103 (8.98) (CD) EMOTIONAL 49 | 46 33 17 THE CONTROLLERS Mmca 5681 (8.98) STAY
11 9 8 20 PATT! LABELLE A mca 5737 (8.98) (CD) WINNER IN YOU 50 52 39 11 CON FUNK SHUN MERCURY 826 963-1/POLYGRAM (8.98) BURNIN' LOVE
12 10 10 10 SHIRLEY JONES P.R. ST-53031/MANHATTAN (8.98) ALWAYS IN THE MOOD 51 43 42 18 NU SHOOZ aTLANTIC 81647 (8.98) (CD) POOLSIDE
@ 13 18 11 THE TEMPTATIONS GORDY 6207 GL/MOTOWN (8.98) TO BE CONTINUED 52 44 32 46 THE JETS McCa 5667 (8.98) (CD) THE JETS
14 14 14 10 UTFO SELECT SEL 21616 (8.98) SKEEZER PLEEZER 53 | M4 44 21 WILLIAM BELL wiLBE wiL 3001 (8.98) PASSION
@ 15 16 4 KENNY G. ARISTA AL8-8427 (8.98) DUOTONES 54 57 43 45 NEW EDITION A mCa 5679 (8.98) (CD) ALL FOR LOVE
16 12 11 10 JEAN CARNE OMNI 90492/ATLANTIC (8.98) CLOSER THAN CLOSE @ 67 | — 2 KRYSTOL €eric Bre 40326 PASSION FROM A WOMAN
7 |16 [ 20| 4 | USALISA&CULT JAMWITHFULLFORCE |5 (SA & CULT JAM WITH FULL FORCE (56)| NEWP | 1 | GREGORY ABBOTT coLumsia 6rC 40437 SHAKE YOU DOWN |
18 18 17 18 MIDNIGHT STAR @ 50LAR 60454/ELEKTRA (8.98) (CD) HEADLINES @ 65 | — 2 R.J.'S LATEST ARRIVAL MANHATTAN ST-53037 (9.98) HOLD ON
38 — 2 ASHFORD & SIMPSON CAPITOL ST 12469 (9.98) REAL LOVE 60 60 4 CARL ANDERSON ¢pic 40410 CARL ANDERSON
@ 23 24 4 GWEN GUTHRIE MERCURY 829.532/POLYGRAM (9.98) GOOD TO GO LOVER 59 504111 154 14 MTUME ePic fE 40292 THEATER OF THE MIND
21 17 13 17 EL DEBARGE @ GORDY 6181GL/MOTOWN (8.98) (CD) EL DEBARGE 64 | — 2 GEORGE DUKE ELEKTRA 960480-1 (8.98) GEORGE DUKE
@ 22 19 8 FULL FORCE coLumBIA BFC 40395 FULL FORCE GET BUSY ONE TIME 61 58 47 6 SOUNDTRACK mMcA 6169 (9.98) RUNNING SCARED
23 19 [ 21 79 WHITNEY HOUSTON AS AriSTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON 66 | — 2 DENIECE WILLIAMS coLumBIA FC 40084 HOT ON THE TRAIL
8 | — 2 MAZE FEATURING FRANKIE BEVERLY caPITOL SWBB-12479 (9.98) LIVE IN LOS ANGELES 63 59 62 24 CASHFLOW ATLANTA ARTISTS 826028-1M1/POLYGRAM (8.98) CASHFLOW
@ 31 51 3 GEORGE BENSON WARNER BROS. WB 12547 (8.98) WHILE THE CITY SLEEPS ... 64 51 48 20 SIMPLY RED @ ELEKTRA 60452 (8.98) (CD) PICTURE BOOK
33 50 3 FIVE STAR RCA AFL1.9501 (8.98) SILK & STEEL 65 62 65 36 FORCE M.D.’S waRNER BROS./TOMMY BOY TB 1 010/WARNER BROS. (8.98) CHILLIN'
@ 32 49 3 HOWARD HEWETT ELEKTRA 60487-1 (8.98) | COMMIT TO LOVE 66 71 56 51 STEVIE WONDER A2 TAMLA 61 34 TL/MOTOWN (9.98) (CD) IN SQUARE CIRCLE
28 | 28 6 MELBA MOORE caPITOL ST 12471 (9.98) A LOT OF LOVE 67 | 70 | 55 | 38 STEPHANIE MILLS mca 5669 (8.98) (CD) STEPHANIE MILLS
2 26 23 14 BOB JAMES/DAVID SANBORN WARNER BROS. 25390 (8.98) (CD) DOUBLE VISION 68 61 46 43 SADE A2 PORTRAIT FR 40263/EPIC (CD) PROMISE
30 20 15 34 MELI'SA MORGAN CAPITOL ST-12434 (8.98) DO ME BABY 69 63 63 4 EARL KLUGH WARNER BROS. 25478 (8.98) LIFE STORIES
31 24 25 11 PIECES OF A DREAM MANHATTAN ST-53023/EMI-AMERICA (8.98) JOYRIDE 70 68 70 79 LUTHER VANDROSS A tpiC FE 39882 (CD) THE NIGHT I-FELL IN LOVE
2|2 2 6 L.A. DREAM TEAM MCA 6779 (8.98) KINGS OF THE WEST COAST n 55 | 49 16 RICK JAMES GORDY 6185GL/MOTOWN (8.98) THE.FLAG
@ 39 41 4 PHYLLIS HYMAN P.R. ST 53029/MANHATTAN (9.98) LIVING ALL ALONE 72 69 57 14 GAVIN CHRISTOPHER MANHATTAN ST-53024 (8.98) ONE STEP a.OSER
k] 34 34 16 52ND STREET mca 5738 (8.98) CHILDREN OF THE NIGHT 3 72 59 8 SOUNDTRACK @ £piC SE 40398 (8.98) (CD) RUTHLESS PEOPLE
35 36 26 67 RENE & ANGELA @ MERCURY 824607-1M1/POLYGRAM (8.98) (CD) STREET CALLED DESIRE 74 74 58 15 SKYY CAPITOL ST-12448 (8.98) FROM THE LEFT SIDE
36 25 22 21 | THE S.0.S. BAND TABU Fz 40279/EPIC (8.98) (CO) SANDS OF TIME 75 75 | 66 73 ATLANTIC STARR @ A&M SP-5019 (8.98) (CD) AS THE BAND TURNS .
@ 45 53 3 JAMES INGRAM QwEST 1-25424/WARNER BROS. (8.98) NEVER FELT SO GOOD O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)
35 ] 51| 6 | CHAKAKHANwman s ez om0 DTN | e o 0O A e e 20 i ot 3
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| wanted to be like my dad,
“Order me a dry martini.”

Twas twelve when | started drinking Its a fact. The younger you start, the more
| drank because | wanted to look cool, addictive it is and the more damage it can do,
| wanted (o ook older” Its not easy to say no. But if you want to be
Its not easy to say no when your friends,  somebody: you have to learn
your parents and everyone else around you Is Io find out more, contact the National
pressuring you to drink. But alcohol is a drug — Council on Alcoholism in your area. Or write NCA,
And you can get hooked on it 12 West 21st Street, New York, New York 10010
Say no.
Ad And say yes to your life.
A .
émCII National Council on Alcoholism Inc

wwWwW americanradiohistorv com
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sl]e], CLUB PLAY :[¢2),| 12 INCH SINGLES SALES

%, "’;’ § ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST %, ".’:’ § ‘,’2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= S o | 3O | LABEL & NUMBER/DISTRIBUTING LABEL = n o | 3O | LABEL & NUMBER/DISTRIBUTING LABEL

* * NO.1 » » ** NO.1 » »

@ 3 4 8 GOTTA SEE YOU TONIGHT Rca pw-14405 BARBARA ROY CD 2 2 16 TWO OF HEARTS ATLANTIC 0-86797 & STACEY Q
3 4 3 8 SUMMER OF LOVE (REMIX) wARNER BROS. 020509 THE B-52'S 3 3 5 7 WHEN | THINK OF YOU (REMIX) a&msp-12193 @ JANET JACKSON
@ 5 8 7 FOR TONIGHT artianTiC 0-86789 NANCY MARTINEZ 4 4 7 7 SUMMER OF LOVE (REMIX) wARNER BROS. 0-20509 THE B-52'S
5 2 2 11 DOWN AND COUNTING epiC 49-05926 CLAUDJA BARRY 5 5 8 8 THE RAIN (REMIX) DEF JAM 44.05930/COLUMBIA @ ORAN "JUICE" JONES
@ 8 13 7 SAMPLE THAT! GEFFEN 0-20510/WARNER BROS, BANG ORCHESTRA! 6 6 9 12 POINT OF NO RETURN (REMIX) ATLANTIC 0-86802 & NU SHOOZ
7 | 6 | 9 | 7 | MISSIONARY MAN (REMIX) Rca pD-14409 # EURYTHMICS 7| 7 3 | 14 | ANTNOTHIN GOIN' ONBUT THE RENT ® GWEN GUTHRIE
8 10 14 6 LOVE IN THE SHADOWS (REMIX) a&msp.12187 @ E.G. DAILY 9 18 4 FOR TONIGHT ATLANTIC 0-86789 NANCY MARTINEZ
9 9 15 7 CELEBRATE row wow pw 412 SUBJECT 9 8 4 14 VENUS (REMIX) LONDON 886 088-1/POLYGRAM © BANANARAMA
10 7 10 8 CAN'T GIVE HER UP (REMIX) WARNER BROS. 0-20473 SKIPWORTH & TURNER 11 16 13 CAN'T LIVE WITHOUT YOUR LOVE ATLANTIC 0-86791 Suzy
@ 18 26 4 THE RAIN (REMIX) DEF JAM 44.05930/COLUMBIA @ ORAN “JUICE"” JONES ® 21 35 3 SUMMERTIME, SUMMERTIME SLEEPING BAG SLX-22 NOCERA
@) B & | 5| B (T AT SR ® PET SHOP BOYS QA2)| 15 | 17 | 6 | WORD UP atanta arrists 884 933.1/P0L YoRAM ® CAMEO
@ 20 38 3 SUMMERTIME, SUMMERTIME SLEEPING BAG SLX-22 NOCERA @ 19 37 3 HUMAN agmsp-12197 & THE HUMAN LEAGUE
14 11 16 7 HOW MANY HEARTS SEA BRIGHT PAL-7109/PROFILE EVELYN THOMAS 14 12 14 6 STAY A LITTLE WHILE, CHILD (REMIX) mca 23635 LOOSE ENDS
@ 19 36 3 NAIL IT TO THE WALL (REMIX) MOTOWN 4563MG STACY LATTISAW @ 24 27 6 GOTTA SEE YOU TONIGHT rca pw-14405 BARBARA ROY
16 16 19 6 YOU ARE EVERYTHING coLumBia 44-05941 JAMES (D TRAIN) WILLIAMS 16 14 19 6 LOVE IN THE SHADOWS (REMIX) aamsp.12187 & E.G. DAILY
7 | 14 | 17| 7 | PARANOIMIAREMIX) @ veas # THE ART OF NOISE WITH MAX HEADROOM @A7D)| 29 | 41 | 6 | DIAMOND GIRL atianic 0:86778 NICE & WILD
25 32 3 REACTION (REMIX) coLumBiA 44-05927 REBBIE JACKSON 42 — 2 NAIL IT TO THE WALL (REMIX) moTOWN 4563MG STACY LATTISAW
28 37 6 CAN'T WAIT ANOTHER MINUTE rca pw.14422 FIVE STAR 26 38 5 DANCING ON THE CEILING (REMIX) mOTOWN 4564MG @ LIONEL RICHIE
@ 2412 7 DIAMOND GIRL ATLANTIC 0-86778 NICE & WILD 2|10 6 11 | PAPA DON'T PREACH SIRE 0-20492/WARNER BROS. & MADONNA
@ 22 33 5 CAN'T LIVE WITHOUT YOUR LOVE atLANTIC 0-86791 Suzy @ 43 49 4 DON'T LEAVE ME THIS WAY mca 23665 THE COMMUNARDS
@ 30 40 4 WORD UP ATLANTA ARTISTS 884 933-1/POLYGRAM & CAMEO 2 16 12 10 MAN SIZE LOVE (REMIX) mca 23642 & KLYMAXX
23 23 30 4 100% PURE PAIN (REMIX) MERCURY 884 886-1/POLYGRAM & O'CHI BROWN 23 13 11 19 RUMORS/VICIOUS RUMORS JaY 001/MACOLA TIMEX SOCIAL CLUB
B | — 2 ONE STEP (REMIX) MERCURY 884 990-1/POLYGRAM K.T.P. 24 28 23 5 TYPICAL MALE (REMIX) capiToL v-15249 @ TINA TURNER
@ 39 — 2 TYPICAL MALE (REMIX) capiToL v-15249 & TINA TURNER 25 20 22 6 CAN'T GIVE HER UP (REMIX) WARNER BROS, 0-20473 SKIPWORTH & TURNER
e || AL 8] 8 || i oo EL IO ® PRINCE & THE REVOLUTION 26 | 17 | 13 | 9 | WALK THIS WAY pROFILE PRO-7112 @ RUN-DM.C.
27 31 35 4 MARCIA BAILA SIRe 0-20448/WARNER BROS. ¢ RITA MITSOUKO 27 23 25 9 1 GOT YOU COVERED TREMPER TR 1019 DONNA GARRAFFA
2 — 2 JODY/DANCE FLOOR ARISTA AD1-3476 JERMAINE STEWART 46 39 3 CAN'T WAIT ANOTHER MINUTE rca Pw-14422 FIVE STAR
2 | 17 | 11 | 8 | SOWETO (REMIX) aemse.12190 JEFFREY OSBORNE @) 38 | w0 | 7 m&‘/‘ggg{g Snge-gcl:)l(;/CHRvsms # THE ART OF NOISE WITH MAX HEADROOM
0|29 29 5 RUTHLESS PEOPLE epic 4905931 MICK JAGGER @ 34 46 3 MIDAS TOUCH SOLAR 0-66836/ELEKTRA MIDNIGHT STAR
31 27 28 6 SPIRIT IN THE SKY 1rS. 23653/MCA @ DOCTOR AND THE MEDICS @ 45 — 2 JEALOUSY/MALICIOUS JEALOUSY KiNG JAY TB 884/TOMMY BOY CLUB NOUVEAU
@2)| # | — | 2 | SUCHAFEELING atanic 086781 YOUNG & CO. 52 (22 2 O ol T E O O S CURIEOVE HANSON & DAVIS
@ 35 — 2 SING OUR OWN SONG a&m sp-12194 & UB40 3 18 20 7 MISSIONARY MAN (REMIX) rCA PD-14409 € EURYTHMICS
K’} 15 6 11 TWO OF HEARTS ATLANTIC 0-86797 & STACEY Q k| 3l 31 5 SAMPLE THAT! GEFFEN 0-20510/WARNER BROS. BANG ORCHESTRA!
@ NEW ) 1 HUMAN a&msp-12197 & THE HUMAN LEAGUE @ 35 | — 2 KINDNESS FOR WEAKNESS SUPERTRONICS RY-015 THE CUT
@ NEW ’ 1 DON'T LEAVE ME THIS WAY mca 23665 THE COMMUNARDS NEW’ 1 HOW MANY LOVERS wARNER BROS. 0-20515 ANTHONY AND THE CAMP
@ 37 — 2 KINDNESS FOR WEAKNESS SuPERTRONICS RY-015 THE CUT 37 25 [ 15 9 SWEET FREEDOM (REMIX) mca 23641 & MICHAEL MCDONALD
38 | 13| 7 | 10 | WALK THIS WAY profiLe prO.7112 # RUN-DM.C. RE-ENTRY LOVE CAN'T TURN AROUND AR EY " JACKMASTER' FUNK & JESSE SAUNDERS
4] 47 3 OH YEAH (REMIX) MERCURY 884 930-1/POLYGRAM YELLO @ NEW) 1 SATURDAY NIGHT DICE TGR 1009/SUTRA LAUREN GREY
40 i — 2 DON'T YOU TRY IT EMERGENCY EMDS-6567 RAWW 4 33 26 12 MUSIC THAT YOU CAN DANCE TO mca/CURB 23640/MCA & SPARKS
41 34 42 4 STORMY WEATHER LOGARHYTHM LR 1001/UPSIDE FATS COMET 41 36 21 10 PRIVATE NUMBER (REMIX) mCa 23637 & THE JETS
NEW} 1 THE SOUND OF MUSIK (REMIX) SIRE 0-20529/WARNER BROS. FALCO 42 30 33 4 YOU ARE EVERYTHING coLumBia 4405941 JAMES (D TRAIN) WILLIAMS
@ 45 | — 2 YOU'RE SO STRONG (REMIX) coLumsta 44-05923 MENTAL AS ANYTHING @ NEW) 1 HOW MANY HEARTS SEa BRIGHT PAL-7109/PROFILE EVELYN THOMAS
4 | 43 44 4 VELCRO FLY (REMIX) WARNER BROS. 0-20524 & ZZ TOP NEW ) 1 RAGE HARD ZTT/ISLAND 0-96806/ATLANTIC FRANKIE GOES TO HOLLYWOOD
NEW)D 1 SOMEBODY ATLANTIC 0-86788 BRILLIANT 47 l — 2 OH YEAH (REMIX) MERCURY 884 930-1/POLYGRAM YELLO
47 I — 2 DREAMTIME (REMIX) rca 5714-1RD @ DARYL HALL NEW’ 1 SUCH A FEELING atianTIC 0-86781 YOUNG & CO.
NEW’ 1 TAKE ME AS | AM ATLANTIC 0-86782 EROTIC EXOTIC NEW’ 1 TALK TO ME (REMIX) mMOTOWN 456 7MG CHICO DEBARGE
NEW) 1 HEARTACHE GEFFEN 0-20519/WARNER BROS. @ GENE LOVES JEZEBEL NEW)D 1 A QUESTION OF TIME (REMIX) SIRE 0-20530/WARNER BROS. DEPECHE MODE
NEWD | 1 | YOUR LOVE (IS ALL | NEED)/REACH OUT wiDE ANGLE TTW 8680 CAROL HAHN 49 | 37 | 45 | 4 'E-g_VAﬁE‘ggm_Elsggy'CK'-Y (REMIX)/THAT’S MY IMPRESSION ® PET SHOP BOYS
50 26 l 5 12 POINT OF NO RETURN (REMIX) ATLANTIC 0-86802 & NU SHOOZ @ NEW’ 1 DON'T BREAK MY HEART cuTTING CR-209 SA-FIRE
Y 1. HOW MANY LOVERS ANTHONY AND THE CAMP WARNER BROS. Y 1. ONE LOVE (REMIX) WHODINI sive

= | Titles with future 2. SPECULATION (REMIX) COLONEL ABRAMS mca b= | Titles with future 2. WOPPIT B. FATS posse

o | chart potential, 3. I CAN'T TURN AROUND (REMIX) J.M. SILK rca S | chart potential, 3. MATCH MADE UP IN HEAVEN JILL paRIS INTERNATIONAL

° ?:;e‘sezr;.club play ; :lg:-léggg:ﬁ:':rxl)og’((sYEg{:T)oIHE BELLE STARS mca ° ?ea;gg:;;?;e;eek 4. FALLING IN LOVE SYBIL NExT PLATEAU

x 6. DIAL MY NUMBER/TENDER THE BACK BAG METRIC =

™ ™

(- 4 (- 4

(-] (-]

O Titles with the greatest sales or club, play increase this week. ® Video clip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of one million units. & RIAA certification for sales of two million units. Records under Club Play are 12 inch unless
otherwise indicated.
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by Brian Chin

ALL THE HITS, ALL THE TIME:
That is what the 12-inch single is be-
coming. Diverse and musically (or,
at least, commercially) sound rec-
ords jammed the mailbox this week.
Aretha Franklin’s “Jumpin’ Jack
Flash” (Arista), a long shot as origi-
nally produced by Rolling Stone
Keith Richards, is an example of
just how far one can replace an orig-
inal production. The Steve Thomp-
son/Michael Barbiero trio of re-
mixes is far more “dance” than the
single would ever suggest, with en-
tire segments redone for clubs:
Both remixers and producers are
becoming braver that way ... Ma-
donna’s “True Blue” (Sire) is a simi-
lar case: less radically different, but
also a lot more street-feeling than
the album cut, with a Shep Petti-
bone mix-and-effect treatment and

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SN
@) &
OpnC
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!

a Latin Rascals edit.

J.M. Silk’s “‘I Can’t Turn
Around,” the first single from a re-
cent RCA signing, turns out to be
an old Isaac Hayes song and—with
no comment on what preceded
what—does share a lot of the pro-

Great records
jam the mailbox

duction features with the already-
smash “Love Can’t Turn Around.”
The move to a major label, happily,
didn’t result in a commercialization
of the house sound, though the pro-
duction, Lord knows, benefits from
the better pressing. There’s just no
competing with Darryl Pandy’s vo-
cal, but the cooler vocal treatment
does fit the smoother flow of this
track. Look out for a diverse album
from the duo late in the winter next
year ... Calvin’s “Time Keeps Mov-
ing On”’ (VinylMania) is a slower
version of the Abrams-style soul,
topped off with a kick-ass timbals,
tambourine, and Emulator break-
and-groove; that portion is conve-
niently isolated in a B-side instru-
mental. The “free-style” dub, too, is
actually a little more interesting
than the song itself. Jose “Animal”
Diaz produced and co-wrote it, with
the vocalist, Donnie Calvin, for-
merly with Rocker’s Revenge; VM’s
Manny Lehman mixed.

Jeff Lorber’s “‘Facts Of Love”
(Warner Bros.), an Evan Rogers/
Carl Sturken collaboration remixed

DISCO & DANCE 12”

U.5.A & IMPORTS

(WHOLESALE FOR STORES)
USASCANADAVERGLANDIGERMARY
ITALYsFRANCESHOLLAND

Heat Stroke—Janice Christie

US & CANADIAN 12" Corme On Dance—Stop Apptause—Angie Gold

Boys Ain't Nothing—Jazzy Jeft Love & Passion—Michael Bow
Sweet D Trax True (Tell Me}—Kinski Music Somebodys Eyes (86Mix)—V Wills
Movemanl—Moemen Dont Go—Zwei Maenner To Be Or Not To Be-—J. Hattle
Time After Time—Paul Parker Your Gonna Sufler—B. Redding Classic Dance—Orient Affair

Your Love Is Al—Carol Hann

Stone FOX Chase—{rmx}—icarus Rock Dancing—Tom Anderson Stand Up—Haze! Dean

What A Dance—Terri Aten Sex §) an To Man Heart To Heart—Patti Devick

Aint Gonna Pay-Wally Jump Jr. Jack The Groove—Raze Laser Light—Latin Lover

Various Club Trax—Megabeat Get Ready—Robin Stanley

Rhythmic—Tribal Son DISCO CLASSICS

Make The Music—Bizmarkie EUROPEAN 12°S

Tequila—Mo Boss ALL ZYX 12°

My Love—Ivan Lt On The House—Farley Remix ALL BOBBY Os 12* +Productions
Oops—Latoya J & Cerrone Japanese Girl—Joy ALL JOC 12°

Jack The House—Femme Fion | Was Made For—Nasty Boys ALL DIVINE 12*

Never Let You Down—J. McAllister ~ Gabdah—Koto
Never Enough—Never But Always | Want You Baby—Eric & Danziab Mix Your Own (Lps)

So Special—Private Class King Arthur—Valerie Dore
Don't Break—Sa Fire You and Me—Jules + OVER 500 OTHER CLASSICS
Dance Your Way—Sharon Dee Feels Like (B6Mix}—Kelly Marie

We have a complete selection of all U.S.
releases and all import disco records.
We aiso export to foreign countries.

Send tfor our free fiyer histing all titles we
stock, U.S. & imports. We specialize in U.S.
small label product, call us for best service
and information.

ALL LIME 12° +Lps

ATTENTION D JF’s

Disco, Rock & Oldie Books.
Over 2,500 titles in each book, indexed in
3 sections by BPM, Song Title & Artist.

What makes a disc jockey stand out from the crowd?
Mixing Skill ® Music Awareness ® Good Timing

Join the thousands of DJ’s who subscribe to the world's leading beats-per-minute
music programming resource. The definitive guide to dance music, past, present and
future. Find out why we are the IBM® of BPM. Call or write for free brochure.

TOM LEWIS Established 1977

Disco Beats

Box 500 D - Ballston Spa, NY 12020

518-587-7733

*IBM Is a reglistered trademark of
International Business Machines.

by Larry Levan, is very Janet Jack-
son, but with the sure pop-soul that
has made “‘Step By Step”’ a modest
but truly memorable delight ...
Janice Christie’s ‘“Heatstroke” (Su-
pertronics) crosses Full Force and
Jam/Lewis in a well-plotted rhythm
pattern. It's heavy funk, with obvi-
ous Jackson influence. The ““Con-
trol” album will be trailing babies
for a year, at least.

One Way’s “Don’t Think About
It” (MCA) pairs the band with Eu-
mir Deodato: Its creamy Roland
sound is similar to his production of
Juicy’s “Sugar Free.” Louise Silas
remixed ... Jack Graham’s ‘‘Set
Me Free” (Capitol), the third single
from an unnoticed but highly prom-
ising voice, combines an easy swing
with punching midtempo breaks;
Graham sings with a lot of heart . ..
Keith Patrick’s “Night To Remem-
ber” (Omni) has a particularly coin-
cidental title, considering the close-
ness of the voice to Howard Hewett.

HEMIXES: Bang Orchestra!’s
“Samples!” (Geffen) reprises the hit
“Sample That!” in a new, commer-
cially released configuration, with a
long mix more in the boom-boom
break mode, without a bass line, and
a “house mix" with a Chicago-style
electrobass . .. K.T.P.’s “One Step”
(Mercury) is remixed promotionally
by the U.K.'s Phil Harding; it's
more forceful and hard-edged ...
Patti Austin’s “Just A Breath
Away” (Qwest) is a timely single,
given the huge appeal of mellow
Minneapolis funk ... Nice & Wild’s
“Diamond Girl” (Atlantic) is sound-
ing a lot cleaner in a new mix, with
two shorter Emulator instrumen-
tals ... Colonel Abrams’ “Specula-
tion” (MCA), the fifth single from
the album, is in a new Tim Regis-
ford remix, featuring Abrams’ ac-
cusation and soulful declamation; a
new monolog version winds up the
B side. :

ALBUMS: James Brown’s “Gravi-
ty” (Scotti Bros.) has some terrific

RHYTHM & BLUES

(Continued from page 26)

pan for Nippon Television. The sing-
er has a motion picture development
deal with Hemdale Pictures ...
Lifesong Records is trying an inno-
vative marketing concept, a two-sid-
ed 12-inch single featuring the Fat-
back Band’s “Body Talk” b/w Ben
E. King Jr.’s “Spanish Harlem.”
The single is carrying a $4.98 list
price ... Video director Charlie
Rice handled Mtume’s humorous
“Pop Generation.” Peter Bunche’s

beats, courtesy of co-writers Dan
Hartman and Charlie Midnight;
“Let’s Get Personal,” co-starring
Alison Moyet, and “Goliath” both
have a characteristic guitar and
Maceo Parker’s inimitable sax.
“Turn Me Loose, I'm Dr. Feelgood”
is also fun, if so fast only Mr. Dyna-
mite could dance to it. In all candor,
we liked the ballads best: “How Do
You Stop”’ and “Return To Me.”
Retronuevo, anyone?

Human League’s ‘‘Crash’’
(A&M/Virgin) couldn’t be anything
but a great-sounding pop album,
given the Jimmy Jam/Terry Lewis
production: “I Need Your Lovin'”
and “Party,” in a K.C. & the Sun-
shine Band style, are catchy and jin-
gly; “Love On The Run” is more Ru-
shentlike. The most interesting
songs are ‘‘Love Is All That Mat-
ters,” something like a children’s
morning hymn, and “Are You Ever
Coming Back,” a real human piece.
The slightest cuts lead the album,
though: ‘““Money,”” just a run-
through, and ‘“‘Swang,”” which
might have been better in a
McLaren style.

"OTES: Remixes to come include
Brilliant’s “Somebody,” with Fred-
die Bastone’s remix, and the UK. B
side, “Red Red Groovy,” to replace
current stock. Also coming is Far-
ley “Jackmaster” Funk’s remix of
R.T. & the Rockmen Unlimited’s
“I Want To Go To Chicago’’ on
Criminal; he will help remix a Crimi-
nal reissue of John Rocca’s under-
ground hits, including “I Want It To
Be Real,” “1.0.U.,” and “Once Upon
A Time.”

We'd also like our friends abroad
to know that we’ll be taking our act
to London for a couple of weeks this
month: Give a call to Billboard’s
London office if you'd like to have a
chat sometime between Oct. 9-24—
or look for me among the heaving
throngs of soul disciples at the Bar-
ry Island and Caister Weekenders.

U.S. label people: As you're read-
ing this, you'd be doing Dance Trax
an enormous favor if you’d rush us
your next three weeks’ worth of re-
leases (as advance availability per-
mits, of course) by Oct. 6. We will be
closinig all October columns that
day and will stagger reviews to co-
incide with late-October release
dates before staggering off to Lon-
don.

Furious Films produced . . . Atlantic
has high hopes for Micki Howard's
debut single, ‘““Come Share My
Love” b/w “Imagination” ... The
new single from Meli'sa Morgan'’s
surprisingly deep Capitol album is
“Now Or Never,” which the vocalist
co-wrote and produced with Lesette
Wilson ... Def Jam’s second vocal
act, Tashan, has a single coming,
“Chasing A Dream,” that'’s in the
style of Donny Hathaway.

ANTICRACK RECORD OUT ON MOTOWN

(Continued from page 26)

might be that some programmers
won't take the record for what it is.
They perceive it as some kind of
‘We-Are-The-World’ charity thing.
It’s a real record from a real act
that just happens to be making a so-
cial statement, that’s all.”
McDowell adds that the song is
not by any means an attempt to ex-

ploit the situation. “Crack affects
all walks from the milkman to the
lawyer in the boardroom. I'd like to
think ‘Crack Killed Applejack’ takes
up where [Grandmaster Flash & the
Furious Five's] ‘The Message’ left
off.”
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Cash Collects Plaque. ASCAP presents Johnny Cash with a commemorative
plaque during a National Jewish Fund tribute dinner in his honor. Pictured are,
from left, Bob Doyle and Tom Long, ASCAP representatives; Cash; Connie
Bradley, ASCAP Southern region director; Merlin Littlefield, ASCAP associate
director; Waylon Jennings, MC for the event; and John Briggs, ASCAP
representative.

BY EDWARD MORRIS

NASHVILLE In its second annu-
al bluegrass music promotion, the
Owensboro, Ky.-based Disk Jock-
ey Records chain sold 6,000 blue-
grass albums in a 45-day period.
The figure doubled the chain’s nor-
mal sales in that format, according
to buyer Kirk Brandenberger.
The totals for the event, which
ran from mid-May to late June,
were released recently when the
chain gave awards to the Blue-
grass Album Band and Doyle Law-
son for their best-selling albums.

Brandenberger says that 35

by Gerry Wood

"AMED AFTER MARTY ROBBINS and blessed
with the creative abilities of his father, Merle Hag-
gard, Marty Haggard is climbing the Billboard Hot
Country Singles chart with his first record.

Though the Haggard name helps, the new artist has
blazed to No. 62 on his own merits and with his own
voice. His MTM Records debut release, “Talkin’ Blue
Eyes,” is a soft, mellow ballad—not the easiest route
in breaking a new act—produced to perfection by Bil-
ly Strange. It is sung with an assurance and poise that
bode well for this 28-year-old record rookie.

Referring to the crawl of the release up the country
charts, Marty admits,

ASHVILLE SCENE]

cally when Merle and Willie Nelson performed to-
gether: “It was a weird shock to see people’s reaction
to him. He did one song and stole the show from Wil-
lie.”

A different reaction came from Marty’s Bakersfield
classmates when his dad enjoyed the immense success
of “Okie From Muskogee,” the battle anthem of the
right wing. “Man, all the kids hated my dad. He was
the one standing up for the right wing. They ended up
taking it out on me, and I ended up having to fight ev-
ery day because of that song.”

Merle gave his son goodness as well as grief. He

shared his musical influ-

“It’s nerve-racking for
me at this stage of the
game. The record’s doing
good, but that don’t
mean nothing—it could

Marty Haggard’s debut song
continues family tradition

ences with his son.
Among them are Bob
Wills (he willed his fiddle
to Merle, who still plays
it on-stage) and a number

die at any second. It's a
week-to-week thing.”

A newcomer to the charts, Marty is not a novice to
show business itself. He started touring with his dad
at age 13. Marty’s older sister, Dana, tricked him into
his first singing performance. ‘“She booked a date
with me and her band together without even asking
me,” he recalls. Marty reveals he did experience stage
fright: “Oh, shoot, yeah, I was scared. It was in a bar,
I was only 20, and I had never sung in front of nobody,
much less a damn crowd.”

Fortunately for Marty—not to mention Dana—the
show turned out well, and he worked the road for
three years with his sister and her band. Eventually
growing tired of show biz, he quit the road to work as
a hydroblaster in the California oil fields near his
hometown of Bakersfield. It took him less than a year
to discover he didn’t want to be a hydroblaster—a hell-
ish pursuit of climbing in tanks and dislodging hard-
ened sulphur with high-pressure water guns. For ob-
vious reasons, show biz suddenly took on a more at-
tractive lure.

Merle wasn'’t exactly your typical dad. Marty’s ear-
liest memories were of no dad at all. Merle was serv-
ing time in the pen when Marty was born.

While Merle never came close to receiving father-of-
the-year honors, he was an excellent role model as a
professional entertainer. Marty’s first memories of
his father as a country singer came when “my grand-
ma told me that was him singing on the radio. I didn’t
know that much about him. I'd get him and George
Jones confused.”

Later, Marty traveled with his dad, worked as a
roadie, and eventually became a rhythm guitarist and
harmony vocalist with the band. It was only after
traveling with him that Marty recognized the impor-
tance of Merle Haggard, a point driven home dramati-

of crooners, especially
g Bing Crosby. Marty ad-
mits, ‘“The real thing that turns my crank is the big-
band sound. I had never really got to appreciate how
good a real singer Bing Crosby was until I heard some
of the older records my dad had.”

Lacking a role model in how to obey the law, Marty
predictably ended up on both sides of it. In 1977 he
was shot by a hitchhiker he picked up. The bullet en-
tered his navel, exited his back, and left Marty in eriti-
cal condition. He was out of the hospital within a
week. Six years later, Marty got into trouble. He was
busted for cocaine possession in Los Angeles, a
charge he beat 1Y, years later after spending $15,000
in legal fees. He also experienced a ‘“rebirth” in a reli-
gious sense during that period—and his life has
straightened out dramatically since then.

He now lives in Nashville with wife Shree and two
small daughters in a modest but model household that
would probably draw the admiration of Merle should
he ever visit.

Billy Strange, Jim Foglesong of Capitol/EMI, and
the MTM Records chiefs, including Alan Bernard,
have made strong efforts to plug the younger Hag-
gard into the hit syndrome. He handles the pressures
that have haunted his father by losing himself in pin-
ball machines, baseball games, family, and music—his
favorites are Bob Wills, Michael Martin Murphey,
Johnny Rodriguez and . . . yes ... Merle Haggard.

There’s a tale of two Haggards in the rise of Marty.
It is hoped that there is also not a story of the fall of
Merle, who has been canceling dates recently. For the
first time, both are on the charts at the same time.
Let’s hope it's not the last time for this family affair to
occur.

And how about those who might claim that Marty is
(Continued on page 38)

stores were involved in the Blue-
grass Festival of Hits event. Each
of the stores gave away—by draw-
ing—a bluegrass gift pack. It con-
sisted of an album each from the
Sugar Hill, County, Rounder, and
Rebel labels, a cassette from Gus-
to, a copy of Bluegrass Unlimited
and Frets magazines, various in-
strument catalogs, and auto-
graphed pictures from Sugar Hill
artists.

Each registrant in the giveaway
was asked to list his or her favorite
bluegrass act.

To focus on the array of blue-
grass titles, the stores displayed

Disk Jockey Records Doubled Sales
Chain’s Bluegrass Promo A Winner

the albums on their ‘“‘hit walls.”
Usually, the bluegrass is racked
near the country records section
with its own header cards, Bran-
denberger says.

Other activities included an in-
store appearance by the Seldom
Scene in a Disc Jockey store in
Richmond, Va., radio spots in five
markets, and the use of point-of-
purchase material, provided pri-
marily by Sugar Hill and Gusto.

Brandenberger says the promo-
tion started earlier this year than
last to coincide with the bluegrass
festival season.

Directors To Be Elected Oct. 14

CMA Awards Geremony Set

NASHVILLE The Country Music
Assn. (CMA) will hold its 28th annu-
al membership meeting in the Roy
Acuff Theatre at Opryland here,
Oct. 14, beginning at 1 p.m. In addi-
tion to electing a new slate of direc-
tors, the CMA will present several
awards.

Nominees selected by the CMA
board of directors follow:

Advertising agency: Dick Gary,
the Gary Group; Dick McCullough,
E.H. Brown Advertising; Jack
Walz, BDA-BBDO.

Artist/musician: Louise Man-
drell, Richard Sterban, Sylvia.

Artist manager/agent: Jeffrey
Beals, William Morris; Terry Cline,
the Jim Halsey Co.; Tony Conway,
Buddy Lee Attractions; Jack
McFadden, McFadden & Asso-
ciates.

Composer: Jerry Crutchfield,
T.G. Sheppard.

Broadcast personality: Coyote
Calhoun, WAMZ-FM Louisville,
Ky.; Bobby Denton, WIVK-FM
Knoxville, Tenn.; Edd Robinson,
WSOC-FM Charlotte, N.C.

FOR WEEK ENDING OCTOBER 4, 1986

International: Nick Erby, Mel-
bourne, Australia; Greg Rogers,
London.

Publications: Marty Feely, Bill-
board; Elma Greer, the Gavin Re-
port.

Publisher: Dean Kay, Welk Mu-

Nominations can
be made at meet

sic Group; Jay Morgenstern,
Warner Bros. Music.

Radio: Al Greenfield, Greenfield
Group; Bob Green, WYAY-FM
Gainesville, Ga.

Record company: Jim Fogel-

.song, Capitol/EMI America; Bruce

Hinton, MCA; Steve Popovich, Poly-
Gram.

Record merchandiser: Barrie
Bergman, Record Bar; Bill Emer-
son, Big State Distributing; Jack
Eugster, Musicland.

Talent buyer/promoter: Sonny
Anderson, Disneyland/Walt Disney

(Continued on page 38)
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
131 REPORTERS ADDS ON

BELLAMY BROTHERS TOO MUCH iS NOT ENOUGH  mca/curs 39 106
MICHAEL JOHNSON GIVE ME WINGS  rca 35 79
MEL MCDANIEL STAND ONIT capitoL 34 61
JUDY RODMAN SHE THINKS THAT SHE'LL MARRY  MTM 33 36
THE STATLER BROTHERS ONLY YOU mERCURY 26 43

Radio Most Added is a weekly national compitation of the five records most added to the playlists
of the radio stations reporting to Biltboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panet of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036.

RETAIL BREAKOUTS NUMBER
44 REPORTERS REPORTING
SOUTHERN PACIFIC A GIRL LIKE EMMYLOU  waRNER BROS 13
MARIE OSMOND YOU'RE STILL NEW TO ME  caPITOL/CURB 10
STEVE WARINER STARTING OVER AGAIN mca 10
MICKEY GILLEY DOO-WAH DAYS epc 9
JUICE NEWTON CHEAP LOVE Rca 9

®© Copyright 1986 by Billboard l:"'ublicaiions, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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Mel McDaniéI’s new album
JUST CAN’T SIT DOWN MUSIC

featuring the single, Stand On It
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" LOVE LETTERS IN THE SAND TOMT. HALL
@ 39 45 7 P&gﬂx&ﬂ,@"Ds MT,:‘%%‘;L&H#& NEW ’ 1 JKENNEDY (F.COOTS, C.KENNY, N.KENNY) MERCURY 884 850-7/POLYGRAM
M . PLEASE DON'T TALK ABOUT ME WHEN I'M GONE RAY PRICE
3B | 44 7 N.mﬁ%?gglﬁkgg&. P.VYOUNG) ATLANTIC/AMEREIAL;-ZQgcl)QE/AagI#Ilé 29 [ e RPENNINGTON (5.CLARE. S STREPT) STEP ONE 361
YOU MADE A ROCK OF A ROLLING STONE THE OAK RIDGE BOYS
@D| a | 50| 5 | NEHAITAL s DLy oy 87 1 69 | % | B | Rancer cwateRs kerooks) A52873
———
oo s o Skt e O i T e e || St T
I I I I e wiT ko o S e 89 | 8 | 63 | 19 | AFRIEND IN CALIFORNIA MERLE HAGGARD
OUT GOIN’ CATTIN’ SAWYER BROWN WITH "CAT" JOE BONSALL = a1 EPIC 3406097
BD| 4 | 52 | + | QTSR (MMILLER, R SCRUGGS) CAPITOL/CURB 5629/CAPITOL 9 | 68 | 54 | 21 | STRONG HEART T.G. SHEPPARD
FIDDLIN' MAN c RHALL (T.ROCCO, C.BLACK, A.ROBERTS) COLUMBIA 38-05905
w0 | w0 | 4| s | FIDDLN (MMURPHEY, C RAINS, J.E.NORMAN) MICHAEL “@Q&TELNB%QB.FZ?%! 9 | 8 |65 | 12 gg‘HEEF!:“AL(L;"ECSH?:LE'g(YB MH‘PR 0 Co’?@%ﬁgg&-ﬁ%
THAT'S WHAT HER I ' - — n
41 | 45 | 48 | 9 RALVES (RMURRAY. J. scuv’r‘z%ggqgllcisron MERCURY aaP glgﬁpgecggﬁ 92 | 8 | 73| 2t ﬁgk’:gv%NRm»E T&Eﬁlﬂﬁ% IBB/%UG%RAE
WHEN YOU HURT | HURT RONNIE MCDOWELL
47 | 51 5 L .
B.KILLEN (RMCDOWELL) MCA/CURB 52907 /MCA 93 89 82 21 géc%}é{%s"ﬁwc%“ (JPAYCHECK) MERCJQ*;&E!&‘}Z&UE&%
STAND A LITTLE RAIN NITTY GRITTY DIRT BAND
43 a 12 16 M.MORGAN,P.WORLEY (D.SCHLITZ. D.LOWERY) WARNER BROS. 7-28690 94 92 17 5 %ﬁ&zm&y&!&g&%ﬁhgxﬁ JJARRARD) J(-:?M&%E'O’z
WINE COLORED E v
50 58 4 B.s*ﬁRREﬂD?nt,FTsoﬁFﬁ%?vmm GEOEPGICESi%E‘ZQE 95 94 89 21 5‘3,38,%";;“#'3 3{&,’,37 MIND WOULD'VE LEFT HER GEORGE STRAIT
51 69 | 3 | ne aEh M GONE WATLON e s | | 96 | 95 | 91 | 22 | SAVIN MY LOVE FOR YOU PAKE MCENTIRE
EVERYTHING | USED TO DO GENE WATSON 1GOTA
52 36 4 G.WATSON,L.BOOTH (E.ROWELL) EPIC 34-06290 97 | %0 | 68 6 ?@&ELL&?»ISTE&EF&LOFQQ'O!WYOU Loﬁgg‘ﬁhﬂgﬁ‘ssg
GIVE ME WINGS & MICHAEL
60 - 2 B.MAHER (R.FLEMING, D.SCHLITZ) J%E“A"‘l%?lrg 98 96 75 5 RK.L?&ikGTON (M.HOLT) ETAElf-’ Cs)ml;r;;
TRY MIND HANK WILLIAMS, JR.
83 (8,0 S%Hl’fws JR%EAEED(EIEgﬁ £ NORMAN (HWILLIAMS.JR., R.A WADE) WARNER/CURB 7-286!{ /WARNER ap{oRs_ 99 | 98 | 90 | 10 B‘g%ﬁ&m‘f{iw DMITCHELL) MPQES,S,)E% cl,),lé?or‘f
WALK THE WAY THE WIND BLOWS KATHY MATTEA
%5 | 62 4 AREYNOLDS (TP.O'BRIEN) MERCURY 884 978-7/POLYGRAM 100 | 99 | 67 | 13 E%EEE%%.NE.S.SMALL (BMERRILL) WAR&QBRR\;JQA 92%’35

0

Products with the greatest airplay and sales gains this week. ® Video clip availability. ® Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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FOR WEEK ENDING OCTOBER 4, 1986

Bilboard Hot Country Singles SALES & AIRPLAY.

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.

COUNTRY SINGLES

BY LABEL

®Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

> >z A e o
SALES AIRPLAY
Io (20 | TITLE ARTIST 83 T4 |28 | TITLE ARTIST 83 on ot Country chart.
1 2 | ALWAYS HAVE ALWAYS WILL JANIE FRICKE | 1 2 | LONELY ALONE THE FORESTER SISTERS | 2 LABEL No'grf gg kg?
2 4 | BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON | 3 2 3 | ALWAYS HAVE ALWAYS WILL JANIE FRICKE | 1 MCA (12) 16
3 5 LONELY ALONE THE FORESTER SISTERS 2 3 4 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON MCA/Curb (4)
4 7 | JUST ANOTHER LOVE TANYA TUCKER | 5 4 5 | GUITARS,CADILLACS DWIGHT YOAKAM | 4 CA“:"TT“? ts()n 14
5 | 8 | CRY CRYSTAL GAYLE | 6 5 | 6 | JUST ANOTHER LOVE TANYA TUCKER | 5 Capitol/Curb (2)
6 3 | GUITARS,CADILLACS DWIGHT YOAKAM | 4 6 7 | CRY CRYSTAL GAYLE | 6 VRV(;;NER BROS. (11) i;
7 11 | TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER | 10 7 11 | IT'LL BE ME EXILE 9 Reprise (1)
Warner/Curb (1)
8 9 | SECOND TO NO ONE ROSANNE CASH | 8 8 8 | GUITAR TOWN STEVE EARLE | 7 COLUMBIA 12
9 6 | GUITAR TOWN STEVE EARLE | 7 9 9 | SECOND TO NO ONE ROSANNE CASH | 8 POLYGRAM 10
10 | 10 | ITLL BE ME EXILE | 9 10 | 13 | TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER | 10 '&"j,',f;’,;’at‘?’z, )
11 | 21 | THAT ROCK WON'T ROLL RESTLESS HEART | 16 11 1 IN LOVE RONNIE MILSAP | 11 EPIC 8
12 | 13 | DIGGIN' UP BONES RANDY TRAVIS | 14 12 | 14 | YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK, & OVERSTREET | 12 Eré:gig'm :
13 | 20 | DIDN'T WE LEE GREENWOOD | 15 13 | 15 | DOO-WAH DAYS MICKEY GILLEY | 13 AIR 1
14 | 15 | YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCK & OVERSTREET | 12 14 | 17 | DIGGIN' UP BONES RANDY TRAVIS | 14 ATLANTIC . 1
Atiantic/America (1)
15 | 17 | DOO-WAH DAYS MICKEY GILLEY | 13 15 | 16 | DIDN'T WE LEE GREENWOOD | 15 BGM 1
16 | 18 | SINCE | FOUND YOU SWEETHEARTS OF THE RODEO | 17 16 | 19 | THAT ROCK WON'T ROLL RESTLESS HEART | 16 DOOR KNOB 1
17 | 19 | HONKY TONK CROWD JOHN ANDERSON | 24 17 | 20 | SINCE I FOUND YOU SWEETHEARTS OF THE RODEO | 17 NSL?,“g Shot (1)
18 | 1 | INLOVE RONNIE MILSAP | 11 18 | 21 | AGIRL LIKE EMMYLOU SOUTHERN PACIFIC | 18 MSR*(lzl)
19 | 12 | LITTLE ROCK REBA MCENTIRE | 29 19 | 25 | YOURE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS | 20 PREMIER ONE 1
20 | 29 | STARTING OVER AGAIN STEVE WARINER | 19 20 | 22 | STARTING OVER AGAIN STEVE WARINER | 19 SILVER DOLLAR 1
21 | 26 | A GIRL LIKE EMMYLOU SOUTHERN PACIFIC | 18 21 | 23 [ I'M NOT TRYING TO FORGET YOU WILLIE NELSON | 21
2 | 16 | GOT MY HEART SET ON YOU JOHN CONLEE | 31 2 | 2 | NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL | 22
23 | — | CHEAP LOVE JUICE NEWTON | 23 23 | 27 | CHEAP LOVE JUICE NEWTON | 23
24 | — | TOUCH ME WHEN WE'RE DANCING ALABAMA | 28 24 | 28 | SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS | 25
25 | 27 | WINE COLORED ROSES GEORGE JONES | 44 25 | 30 | AT THE SOUND OF THE TONE JOHN SCHNEIDER | 26
26 | 25 | TEN FEET Away KEITH WHITLEY | 33 26 | — | IT AINT COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT | 27
27 | — | TOO MUCH IS NOT ENOUGH BELLAMY BROTHERS | 38 27 | — | HONKY TONK CROWD JOHN ANDERSON | 24
28 | — | I'M NOT TRYING TO FORGET YOU WILLIE NELSON | 21 2 | — | TOUCH ME WHEN WE'RE DANCING ALABAMA | 28
29 | — | AT THE SOUND OF THE TONE JOHN SCHNEIDER | 26 2 | 12 | wUTTLE ROCK REBA MCENTIRE | 29
30 | — | STANDONIT MEL MCDANIEL | 51 30 | — [ MY LIFE'S A DANCE ANNE MURRAY | 30

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

61

1]

76

35

15

14

13

TITLE
(Publisher — Licensing Org.)
Sheel Music Dist.

AINT THAT PECULIAR

(lobete, ASCAP)

ALIVE AND WELL

(Tree, BMI/Cross Keys, ASCAP) HL

ALL BECAUSE OF YOU

(Rolling Tide, ASCAP)

ALONG FOR THE RIDE ('56 T-BIRD)

(Bicameral, BMI1/Slavetone, ASCAP)

ALWAYS HAVE ALWAYS WILL

(Texican, ASCAP/Cavesson, ASCAP) CPP
ANYTHING FOR LOVE

(Moose, CAPAC/Air Bear, BMI/Warner-Tamerlane,
BMI)

AT THE SOUND OF THE TONE

(WB, ASCAP/Two Sons, ASCAP)

BOTH TO EACH OTHER (FRIENDS & LOVERS)
(Colgems-EMI, ASCAP/WB, ASCAP/French Surf,
ASCAP)

CHEAP LOVE

(Shidel, BMI/Bug, BMI)

COUNT ON ME

(Statler Brothers, BMI)

COUNTRY STATE OF MIND

(Bocephus, BMI/Tapadero, BMI) CPP

CRY

(Shapiro Bernstein & Co., ASCAP)

DADDY'S HANDS

(Blackwood, BMI) CPP/ABP

DESPERADO LOVE

(Tree, BMI/Lowery, BMI) CPP/HL

DIDN'Y WE

(Irving, BMI/WB, ASCAP/Two Sons, ASCAP)
CPP/ALM

DIGGIN' UP BONES

(Writers Group, BMI/Scarlet Moon, BMI/Sawgrass,
BMI/Lawyers Daughter, BMI)

DOO-WAH DAYS

(Young Beau, BMI/Tapadero, BMI/Rok, BMI) CPP
EVERYTHING | USED TO DO

(Jack & Bill, ASCAP/Little Will, ASCAP/Ernie Powell,
ASCAP) HL

FARTHER DOWN THE LINE

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
FIDDLIN' MAN

(Timberwolf, BMI/Cross Keys, ASCAP/Kahala, BMI)
HL

FIRE AT FIRST SIGHT

(Hall-Clement, BMI)

FOOLS FOR EACH OTHER

(Chappell, ASCAP) HL

18

47

31

97

7

32

24

21

A FRIEND IN CALIFORNIA

(Inorbit, BMI) CPP

A GIRL LIKE EMMYLOU

(That's What She Said, BMI/Long Tooth, BMI/K-Kuad,
ASCAP/Standup, ASCAP)

GIVE ME WINGS

(Irving, BMI/Eaglewood, BMI/MCA, ASCAP/Don
Schlitz, ASCAP)

GOT MY HEART SET ON YOU

(Simonton, BMI/N2D, ASCAP)

GUITAR TOWN

(Goldline, ASCAP) HL

GUITARS, CADILLACS

(Coal Dust West, BMI)

HAVE | GOT A HEART FOR YOU

(April, ASCAP/Blackwood, BMI) CPP/ABP
HEARTBEAT IN THE DARKNESS

(MCA, ASCAP/Patchwork, ASCAP) HL

HELL AND HIGH WATER

(April, ASCAP/des Of March, ASCAP/Preshus Child,
BMI) CPP/ABP

HOMEGROWN

(Dale Morris, BMI/Screen Gems-EMI, BM1)
HONEYCOMB

(Golden Bell, ASCAP) CPP

HONKY TONK CROWD

(Jack & Bill, ASCAP/Foggy Jonz, ASCAP/Amanda-Lin,
ASCAP) HL

HOW MUCH DO | OWE YOU

(Emily Too, SESAC)

| MISS YOU ALREADY

(Tree, BMI) HL

| WON'T LET YOU DOWN

(Garwin, ASCAP/WB, ASCAP/Bob Montgomery,
ASCAP)

I'M NOT TRYING TO FORGET YOU

(Willie Nelson, BMI) CPP

IN LOVE

(Lodge Hall, ASCAP/Milsap, BMI) CPP

IT AIN'T COOL TO BE CRAZY ABOUT YOU
(Larry Butler, BMI/Blackwood, BM1/Southwing,
ASCAP)

iT'LL BE ME

(Tree, BMI/Pacific Island, BMI) CPP/HL
JUKEBOX SATURDAY NIGHT/NIGHT LIFE
(Blackwood, BMI/Priority, ASCAP/Tree, BMI)
CPP/ABP

JUST ANOTHER LOVE

(Web IV, BMI)

KING LEAR

2

72

67

69

®

57

91

81

74

(Lyn Pen, BMI)

LITTLE ROCK

(Combine, BMI/Music City, ASCAP)

LONELY ALONE

(MCA, ASCAP/Alabama Band, ASCAP) HL

LOVE DON'T COME ANY BETTER THAN THIS
(Irving, BM1/Somebody's, SESAC) CPP/ALM
LOVE LETTERS IN THE SAND

{(Bourne, ASCAP)

LOVE'S GONNA GET YOU SOMEDAY
(Hall-Clement, BMI/Ricky Skaggs, BMI/Chip Peay,
BMI)

MY LIFE'S A DANCE

(Youngster Musikverlag, GEMA/Edition Sunrise, BMI)
CPP

NIGHT LIFE

SHE THINKS THAT SHE'LL MARRY

(Uncle Artie, ASCAP/Sabal, ASCAP)

SHE USED TO BE SOMEBODY'S BABY
(Larry Gatlin, BMI)

SHE WANTS TO MARRY A COWBOY

(Jack & Bill, ASCAP)

SINCE | FOUND YOU

(Lawyers Daughter, BMI/Uncle Artie, ASCAP)
SLOW BOAT TO CHINA

(Uncle Artie, ASCAP)

SO THIS IS LOVE

(Tapadero, BMI/Little Shop Of Morgansongs, BMI)
CPP

SOMETIMES A LADY

(RavenSong, ASCAP/Michael H. Goidsen,
ASCAP/Collins Court, ASCAP) CPP

(Tree, BMI/Glad, BMI) 43 STAND A LITTLE RAIN

NO ONE MENDS A BROKEN HEART LIKE YOU (Don Schlitz, ASCAP/MCA, ASCAP/Sheddhouse,
(Collins Court, ASCAP) CPP ASCAP) HL

NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER 51 STAND ON IT

(Hall-Clement, BM1) HL (Bruce Springsteen, ASCAP)

NOTHIN' VENTURED NOTHIN' GAINED 19 STARTING OVER AGAIN

(MCA, ASCAP/Don Schlitz, ASCAP/April, (Forrest Hills, BMI/Write Road, BMI)
ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep In 90 STRONG HEART

Tow, BMI) CPP/ABP/HL (Chappell, ASCAP/MCA, ASCAP/Chriswald,

OH DARLIN' ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP) HL
(Cross Keys, ASCAP) 62 TALKIN' BLUE EYES

OH LOUISIANA (Alabama Band, ASCAP/Quillsong, ASCAP/Dejamus,
(Jim Tom, ASCAP/LaPanto, ASCAP) ASCAP) HL

OLD VIOLIN 33 TEN FEET AWAY

(Dwight Manners, BMI) (WB, ASCAP/Two Sons, ASCAP/Algee, BMI/Blue
ONLY YOU Lake, BM1) CPP

(Hollis, BMI) 16 THAT ROCK WON'T ROLL

OUT GOIN' CATTIN {Combine, BMI}

(Zoo Crew, ASCAP/Colgems-EMI, ASCAP/Labor Of 54 THAT'S HOW YOU KNOW

Love, BMI) {Screen Gems-EMI, BMI/Moon & Stars, BMI/Colgems-
THE PAGES OF MY MIND EMI, ASCAP)

(April, ASCAP/Welbeck, ASCAP) CPP/ABP 41 THAT'S WHAT HER MEMORY (S FOR

PEOPLE'S COURT (Tom Collins, BMI/Collins Court, ASCAP) CPP
(Ray Stevens, BMI/New London, ASCAP) 58 THESE SHOES

PLEASE DON'YT TALK ABOUT ME WHEN I'M GONE (Carlsongs, BMI/Carlyric, ASCAP)

(Remick, ASCAP) §5 TIME STOOD STILL

QUITTIN' TIME (Hookit, BMI/Blue Lake, BMI)

(Tree, BMi/Cross Keys, ASCAP) 10 TOO MANY TIMES

ROCKIN' MY COUNTRY HEART (Rowdy Boy, ASCAP/P.B.T.W., ASCAP/Tuna Day,
(Red Barn, BMI) ASCAP)

SAVIN' MY LOVE FOR YOU TOO MUCH IS NOT ENOUGH
(Warner-Tamerlane, BMI/Flying Outchman, BMI) (Bellamy Bros., ASCAP)

SECOND TO NO ONE 28 TOUCH ME WHEN WE'RE DANCING

(Chelcait, BMI/Atlantic, BMI)

(Hall-Clement, BMI)

49

37

45

42

75

87

70

WALK THE WAY THE WIND BLOWS

(Colgems-EMI, ASCAP/White Sheep, ASCAP)

WE HAD IT ALL

(Danor, BMI/irving, BMI)

WHAT DID YOU DO TO MY HEART

(Marledge, ASCAP)

WHAT YOU'LL DO WHEN I'M GONE

(Larry Butler, BMI/Blackwood, BMI)

WHEN YOU HURT | HURT

(Tree, BMI/Strawberry Lane, BMI) HL

WINE COLORED ROSES

(Hall-Clement, BMI/Frizzell, BM1/Cavesson, ASCAP)
WORKING CLASS MAN

(Frisco Kid, ASCAP/Chappell, ASCAP)

WRAP ME UP IN YOUR LOVE

(Music Corp. Of America, BMI/Alabama Band, ASCAP)
HL

WRONG TRAIN

(Chiplin, ASCAP/April, ASCAP)

YOU CAN'T STOP LOVE

{Lawyers Daughter, BMI/Writers Group, BMI/Scarlet
Moon, BMI/Bethlehem, BMI)

YOU MADE A ROCK OF A ROLLING STONE

(Tree, BMI/Cross Keys, ASCAP) HL

YOU'RE STILL NEW TO ME

(Writers Group, BMI1/Scarlet Moon, BMI/Web 1V, BMI)
YOU'VE TAKEN OVER MY HEART

(Chip'N'Dale, ASCAP)

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPI

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies

and may not represent mixed folio rights.
April Blackwood ~ CPP Columbia Pictures
Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM ivan Moguil
Bradley MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.
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NASHVILLE SCENE

(Continued from page 34)

just riding his dad’s coattails if he
gains success? “Anybody with any
sense will know better,” answers
Marty. “Merle Haggard don’t make
people buy records. Nobody makes
people spend that dollar, except
themselves.”

Don’t expect a Haggard family
feud. With regard to his feelings to-
ward his father, Marty says, “Me
and my daddy have such a good re-
lationship that there is no resent-
ment on my part toward him. Reali-
ty tells me that he’s the best. His
record proves that. If the fans want
to compare me to the best, all that
can do is help me. I'll do the best I

FOR WEEK ENDING OCTOBER 4, 1986

Billboard.

can do, and as long as I know that
I've done that, then I’m successful.”

SIGNINGS: It’s official: Johnny
Cash to PolyGram Records, an-
nounced, no less, by Dick Asher,
president and CEO, and by Steve
Popovich, senior VP of Nashville
operations. Expect the first Cash
PolyGram LP on the Mercury label
early next year ... Riders In The
Sky to Buddy Lee Attractions ...
Writers/performers Robert Joseph
Sterling, John Cooke, Richard
Theisen, and Greg Krochta to AFC
Records of Dallas.

Everlys Promotion

NASHVILLE PolyGram
and Reebok International
have united to promote the
Everly Brothers’ single
“These Shoes.”” The cam-
paign coincides with the Ever-
lys’ summer and fall tour.

Reebok is providing prizes
of shoes, watches, and T-
shirts, and PolyGram is set-
ting up radio contests.

“These Shoes” is being re-
serviced to country and adult
contemporary stations and
carries the Mercury and Ree-
bok logos.

CMA AWARDS CEREMONY

(Continued from page 34)

World; Bill Luther, Von Braun Civic
Center; Joe Sullivan, Sound Seventy
Corp.

Television/video: Nyhl Henson,
Music Village Productions; Lee
Masters, MTV; Terry Lickona, Aus-
tin City Limits; Dick Thrall, Multi-
media Entertainment.

Directors-at-large: Rick Black-
burn, CBS Records; Tom Collins,
Tom Collins Productions; Kathy
Gangwisch, Kathy Gangwisch &
Associates; Stan Moress, Scotti
Bros., Moress & Nanas; Hap Pee-
bles, Harry Peebles Agency; David
Skepner, David Skepner & the
Buckskin Co.; Howard Stark, MTM

Music Group; Nick Verbitsky, Unit-
ed Stations; Tandy Rice, Top Billing
International.

Additional nominations in each
category may be made from the
floor at the time of the meeting.

Among the awards to be given
are those for broadcast personal-
ities of the year.

The U.K. country
charts are in
Hits Of The World
... see page 76

©Copyright 1986, Billboard Publications, Inc

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

% Compiled from a national sample of retail store %
g g % g and one-stop sales reports. 2 2 % g
2 § £ | ¢ | armsT TITLE 2 § £ | 2 | ARTIST TITLE
= S ~ H LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 » & 39 | 31 | 31 [ 98 [ THE JUDDS A RCA/CURB AHL1-5319/RCA (8 98) (CD) WHY NOT ME
@ 3 4 10 JANIE FRICKE coLumsia FC 40383 1 week at No. One BLACK & WHITE 40 45 41 12 T.G. SHEPPARD coLumBia FC 40310 IT STILL RAINS IN MEMPHIS
2 15 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) STORMS OF LIFE 41 42 67 14 CONWAY TWITTY waRNER BROS. 125408 (8.98) FALLIN’ FOR YOU FOR YEARS
3 1 1 11 | HANK WILLIAMS, JR. WARNER/CURB 12541 2/WARNER BROS. (8.98) MONTANA CAFE 42 | 44 | 30 | 72 | THE STATLER BROTHERS MERCURY 824-420-1/POLYGRAM (8.98) PARDNERS IN RHYME
4 4 3 17 | GEORGE STRAIT mca 5750 (8.98) #7 43 | 29 | 22 | 42 | STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY
5 5 6 25 DWIGHT YOAKAM REPRISE 25372/WARNER BROS. (8.98) GUITARS, CADILLACS, ETC., ETC. 4 [ 5 | 46 22 THE OAK RIDGE BOYS mca 5714 (8.98) (CD) SEASONS
6 7 8 10 EXILE epic FE 40401 GREATEST HITS 45 | 35 | 43 14 GIRLS NEXT DOOR mT™ ST 71053/CAPITOL (8.98) THE GIRLS NEXT DOOR
7 6 5 46 | THE JUDDS ® RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 46 51 51 5 MICKEY GILLEY EpcC 40353 ONE AND ONLY
8 8 9 17 THE STATLER BROTHERS MErRcURY 422-826 782-1 M/POLYGRAM (8.98) FOUR FOR THE SHOW 47 47 64 11 DAVID ALLEN COE coLumsia FC 40346 SON OF THE SOUTH
@ 10 13 22 STEVE EARLE mca 5713 (8.98) GUITAR TOWN 48 54 0 | 32 ANNE MURRAY CAPITOL S) 12466 (8.98) SOMETHING TO TALK ABOUT
10 9 7 31 REBA MCENTIRE mca 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND 49 [ 53 | 57 | 439 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
11 12 11 32 ALABAMA A RCA AHLI-7170 (8.98) (CD) GREATEST HITS 50 48 49 85 ALABAMA A RCA AHL1.5339 (8.98) (CD) 40 HOUR WEEK
@ 18 25 5 LEE GREENWOOD mca 5770 LOVE WILL FIND ITS WAY TO YOU 51 57 59 73 LEE GREENWOOD @ mca 5582 (8.98) (CD) GREATEST HITS
@ 17 19 5 CRYSTAL GAYLE WARNER BROS 1-25405 STRAIGHT TO THE HEART 52 49 40 12 REBA MCENTIRE MERCURY 822.455-1 M.1 REBA NELL MCENTIRE
14 4 27 4 RAY STEVENS mca 5789 SURELY YOU JOUST 53 | 41 L) 11 RONNIE MCDOWELL MCa/CURB 5725/MCA (8.98) ALL TIED UP IN LOVE
15 15 16 1 SWEETHEARTS OF THE RODEO coLumsia 40406 SWEETHEARTS OF THE RODEO ] 61 65 7 RONNIE MILSAP @ RrCa aHL1-5425 (8.98) (CD) GREATEST HITS VOL. 2
16 1 10 17 NITTY GRITTY DIRT BAND WARNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT 55 55 | 61 27 JUDY RODMAN mT™ 71050 (8.98) Juby
17 16 14 66 ROSANNE CASH coLumsia FC 39463 RHYTHM AND ROMANCE 56 63 50 | 237 WILLIE NELSON 43 coLumBia FC 37951 (CD) ALWAYS ON MY MIND
18 13 12 26 RONNIE MILSAP rca AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 57 65 54 7 LACY J. DALTON coiLumsia 40393 HIGHWAY DINER
19 19 20 15 T GRAHAM BROWN capiTOL ST 12487 (8.98) I TELLIT LIKE IT USED TO BE 58 40 29 8 JIMMY BUFFETT mca 5730 (8.98) FLORIDAYS
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24 21 17 22 EDDIE RABBITT RCa AHL1.7041 (8.98) RABBITT TRAX 63 | 69 60 | 129 | ALABAMA 42 RrCa AHL1-4939 (8.98) (CD) ROLL ON
25 | 26 | 33 | 49 EARL THOMAS CONLEY RrCa AHL1-7032 (8.98) (CD) GREATEST HITS 64 | 67 52 11 ED BRUCE RCA AHL1-5808 (8.98) NIGHT THINGS
2% | 20 | 15 | 28 | MERLE HAGGARD ePic 40286 A FRIEND IN CALIFORNIA 65 | 64 | 48 | 16 | SOUTHERN PACIFIC warNER BROS. 1-25409 (8.98) KILLBILLY HILL
2775 |23 9 RAY CHARLES coLumsia FC 40338 FROM THE PAGES OF MY MIND NEW)D 1 BARBARA MANDRELL mca 5769 MOMENTS
36 34 46 RICKY SKAGGS epic FE-40103 LIVE IN LONDON 67 56 62 30 DON WILLIAMS capiTOL ST-12440 (8.98) NEW MOVES
29 28 21 80 GEORGE STRAIT @ mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 68 66 58 5 THE KENDALLS mca/Curs C5724/MCA FIRE AT FIRST SIGHT
0| 32 |3 19 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD 69 71 66 | 125 | THE STATLER BROTHERS MERCURY 818-652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE
31 [ 24 | 18 | 16 | CARLPERKINS, JERRYLEE LEWIS ROYORBISON, & JOHNNYCASH ¢\ ass OF 55 70 | 73 | 69 | 51 | LEE GREENWOOD wcas5622(898) STREAMLINE
32 | 30 [ 28 26 WAYLON JENNINGS mca 5688 (8.98) (CD) WILL THE WOLF SURVIVE n 70 | 63 18 PAKE MCENTIRE rca AFL1-5809(8.98) TOO OLD TO GROW UP
33 | 38 [ 36 | 27 TANYA TUCKER capiTOL ST-12474 (8.98) GIRLS LIKE ME 72 | 68 75 | 238 | ALABAMA A3RCAAHL1-4229(8.98) (CD) MOUNTAIN MUSIC
k] 39 38 53 GEORGE STRAIT ® mca 5605 (8.98) (CD) SOMETHING SPECIAL 13172 56 | 71 HANK WILLIAMS, JR. @ wARNER/CURB 25267/WARNER BROS. (8.98) FIVE-O
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3 | 3| 3R 14 | THE FORESTER SISTERS warneERBROS. 1-25411(8.98)  PERFUME, RIBBONS AND PEARLS 75 | 58 | 55 | 35 | JOHN SCHNEIDER mca 5668 (8.98) A MEMORY LIKE YOU
37 37 35 | 263 | WILLIE NELSON 42 coLumBiaKC 237542 (CD) GREATEST HITS O Albums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA)
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NARM Meet Goncludes LP Viahle
Bar Coding, CD, TV Also Discussed

This story prepared by Earl Paige
and Geoff Mayfield.

SAN DIEGO The LP is still viable
during the early stages of an album’s
release, according to manufacturers
and retailers.

During the sixth annual meeting of
the National Assn. of Recording Mer-
chandisers (NARM) retail advisory
and manufacturers advisory commit-
tees (Billboard, Sept. 27) held here
Sept. 15-18 at the Hotel del Coronado,
dealer and label executives also
agreed that vinyl retains consumer
favor among certain musical genres
and within some geographic areas.
Furthermore, they said the configu-
ration continues to enjoy popularity
as an import product.

“We finally agree on something,”
said Jim Bonk, chairman of the retail-
ers advisory committee and executive
vice president of Camelot Music.
“We're all going down the same
street for a change.”

Bonk’s remarks summarized con-
clusions reached during a discussion
on the LP’s status in the market-
place. The discussion was led by Lou
Fogelman, president of Los Angeles-
based Show Industries and its retail
chain Music Plus. The LP was one of
several topics on the agenda.

Fogelman made a strong case for
the LP. “I don’t think anybody would
just like to see the LP go away,” he
said. “It does represent large num-
bers, even if it is on the decline, and
those are numbers we can't afford to
lose. It definitely is important on new
releases.”

He added that the configuration re-
tains importance with catalog titles
and in certain geographic “pockets.”

Paul Smith, senior vice president
and general manager of marketing
for CBS, agreed that LP strength
varies according to market, genre,
and artist. “Generalization will kill
us,” he said. “We may be selling jazz
on LP 10 years from now, 15 years
from now, I certainly hope.”

Bonk said, “Since rackjobbers for
all intents and purposes in many of
their accounts have gotten out of the
LP, the full-line retail store is the only

place left. We went around the room
here the other day on where every-
body was at [with the LP], and in this
group alone more than 20% of our
business is still LP, about $300 million-
$400 million worth of volume.”

Henry Droz, president of WEA, es-
timated that by the end of this year
LP “will be down overall to 20% of
our gross dollar business.” He said
the LP’s decline differs markedly
from the “precipitious” dip of 8-track
tape five years ago. He added that a
“sudden decision’’ to drop vinyl
would lead to “chaos.” Said Droz,
“Better to reduce the price and sell
off.”

Fogelman called for caution in re-
marks to media about the LP’s fate,
but NARM attorney Charles Rutten-
berg—keeping an ever-watchful eye
on antitrust considerations—warned
against forming any consensus re-
sponse. Several delegates spoke with
concern about the tone of a recent
trade article describing Motown’s de-
cision to drop midline LPs. Said Fo-
gelman, ‘“We hope the trades are

very careful ... We hate to see a
hype that could create a snowball, a
self-fulfilling prophecy that would
see LP really fall apart on us in six
months.”

Arnie Bernstein, senior vice presi-
dent of operations for The Musicland
Group, said, “There were some good-
selling items of particular acts not
available [in vinyl]. I sure hope that
doesn’t happen in terms of the rest of
the year.”

On the other hand, Smith cautioned
that dealers need to be careful how
they skew LP-cassette ratios when
ordering certain acts during a peak
selling season. “We had an example
of it last Christmas. When you come
with something like Kenny Rogers or
Barbra Streisand, the LP sales are
enormous, just totally out of propor-
tion to anything that you're accus-
tomed to. And if you ever lose sight
of that you're going to lose a sales.
We sold 1-1 on Streisand,” he said,
noting the LP-tape ratio of ‘“The
Broadway Album.”

(Continued on page 41)

SAN DIEGO The industry drive
to fight drug and alcohol abuse is
an effort the retail community em-
braces, according to Evan Lasky,
president of Denver-based Danjay
Music/Budget Tapes & Records.
Lasky made his case here dur-
ing the National Assn. of Record-
ing Merchandisers (NARM) round
table of retailers and labels (see
separate story, this page) while
applauding WEA’s employee-as-
sistance program. He said pro-
grams like WEA's “are important,
but you can do much more. I am
not telling you that any person in
this room can stop another person
from abusing drugs and alcohol.
But you can help by letting them
know such behavior is not accept-
able. In the mind of the abuser,

Danjay’s Lasky Speaks Out At NARM Meet

Retailers Decry Substance Abuse

nonchalant apathy is tantamount
passive approval.

“If you are in a position to do so,
you must make the person aware
that he will be held responsible for
his actions. Allowing him to get
away with unacceptable behavior
is less fair to everybody, especial-
ly him. As an industry, we have
the opportunity to make a differ-
ence, especially among young peo-
ple. As a recovering person who
must fight the disease of chemical
dependency on a daily basis, |
urge you to join this battle. Edu-
cate yourself. Discuss it with fam-
ily, friends, and employees. This is
no longer something that happens
to other people.” EARL PAIGE

Chicago-Area Chain Now Has 14 Units

Rose Records Purchases Laury’s Web

CHICAGO Rose Records here has
acquired the four-unit Laury’s Rec-
ords chain, bringing the number of
Rose stores to 14 (Billboard, June 7).
According to Rose vice president of
marketing Ronna Hoffberg, the
sale will be finalized in mid-October.
Hoffberg says Laury’s owner
Larry Bell approached Rose ‘“‘years
ago”’ about the possibility of selling
his chain, which has been in Bell's
family since 1917. At the time, noth-
ing came of the offer.
“Negotiations started again earli-
er this year,” says Hoffberg. “We'd
been in a growth mode ourselves.”
This time, Rose agreed to buy.
Rose and Laury’s share a strong
commitment to classical and com-
pact disk product, Hoffberg says.
“The philosophical alignment be-
tween Rose and Laury’s made it a

natural wedding,” she says. “Not
only is it manifested in the product
lines, but in an extraordinarily
knowledgeable sales staff.”

One of the Laury’s units Rose is
acquiring is in the city, downtown at
Michigan Ave. and Randolph St.
The other three are in the suburbs:
one in north suburban Evanston (a
comfortable distance from Rose’s
existing Evanston unit), and one
each in north suburban Deerfield
and Niles. This puts Rose in the lat-
ter two towns for the first time,
which Hoffberg says is ‘‘a nice
rounding geographically.”

Laury’s officials were unavail-
able for comment on the sale at
presstime, but Hoffberg speculates
that the move can be attributed in
large part to the chain's too-heavy
commitment to compact disk. “Rec-

ognizing that CD was a technologi-
cal advancement rather than a fad,
they focused their energies and cap-
ital on CDs to the exclusion of other
configurations,” she says. “At the
time, they had no real competition.
But it didn’t take us long to build
momentum until our inventory out-
stripped theirs.

“The CD market is the burgeon-
ing one, but it’s premature to be
phasing out LPs and cassettes—es-
pecially the cassette, which is still a
mighty marketable piece of plastic.
Face it, you can walk into a Venture
store and buy a compact disk.
Laury’s had a good selection, but
not as good as ours. They lost their
competitive edge . .. We're going to
put Laury’s back in the record and
tape business.” MOIRA McCORMICK

-
-

“a CJ
Qe ar

TELEVISION’S GREATEST HITS, VOL. I
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The Monkees (never before released original recording),
Rawhide (by Frankie Laine), The Honeymooners,
Mary Tyler Moore (by Sonry Curtisy The Odd Couple,
George of the Jungle, Car 54, Waere Are You?,
The Courtship of Eddie’s Father (ky Hary Nilsson)
The Green Hornet (by Al Hirt), The P:nk Penther and
Peter Gunn by Henry Mancini} Th2 Partricge Family
(with David Cassidy - never befcre releasedi The Brady
Bunch (never before releasec} ard $2 more of the
TV Generation’s Favorite So1gs.

VOLUME | & Il COMPACT DISCS: COMING SOON!
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Compact Disc Dividers

ClISGIE Bk
Home storage units for: \
CDs, Cassettes, Video 8 mm
Ask your local retailer

L L

Lift Discplay Inc..
7216 Bergenline Avenue,
North Bergen, NJ 07047

(201) 662-8503, 662-8504 systems with future

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockhesd Way,
Carson City, Nev. 09701

DISTRIBUTING 19¢ o0

DIVIDER GARDS
GEM]NI ALL SIZES AVAILABLE

CD ONE $TOP Why Pay More?
WHOLESALE ONILY Direct from Manutacturer

INBEPENBENT BISTRIBUTOR v
& MAJOR LABEL CO'S o Bt
: 544 Park Avenue, Brooklyn, NY 11205
6299 McDonough Drive AL-LEN CUTTING CO.
Special Volume Rates
Norcross, GA 30093 Fiberl;’:)card cards available,
404-441-1868 We buy used cards,
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