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U.S. Lahels To Get Preview Dealers Say Chains Violated Street Date

0f CD Video Configuration

BY IS HOROWITZ

NEW YORK Major record labels
here and on the West Coast will see
demonstrations of compact disk vid-
€0 (CDV) next week, as N.V. Philips
seeks to spur software company in-
terest in the technology.

Although still available only in
prototype, efforts to promote CDV
at this time are seen by some in the
industry as a diversion that could
slow the pace of CD audio market
penetration.

At best, consumer introduction of
CDV is thought to be a year away,
but public attention given the for-
mat now, on the heels of controver-
sy over pending commercial intro-
duction of digital audiotape (DAT),
may erode confidence in the market

Adventureland,
Video Biz Fight
It Out In Gourt

BY CHRIS MORRIS

LOS ANGELES Video franchiser
Adventureland International and
Video Biz Inc., a franchiser it ac-
quired last summer, are embroiled
in an ugly crossfire of lawsuits
aimed in part at negating the deal.

The Salt Lake City-based Adven-
tureland trumpeted its purchase of
Los Angeles-based Video Biz at a
press conference here Aug. 11 (Bill-
board, Aug. 23). Adventureland
claimed that the acquisition would
bring its store count to 1,205, tops in
the video-franchising business.

But on Oct. 9, Adventureland
filed suit against Video Biz presi-
dent Robert Moffett and secretary

(Continued on page 83)

stability of CD, critics fear.

CDV software would provide up
to 20 minutes of digital audio and 5
minutes of analog video on a disk of
the same dimensions as an audio
CD. Conventional CD plavers are
not equipped to handle the software

(Continued on page 83)

‘INDIANA JONES’ JUMPS GUN

BY GEOFF MAYFIELD

NEW YORK A number of distribu-
tors and retailers are bitterly com-
plaining that mass merchandiser
competitors jumped the gun on the
street date for the home video debut

of “Indiana Jones And The Temple
Of Doom" and other titles from Par-
amount Home Video’s fourth-quar-
ter program.

At issue are charges that depart-
ment store chains Bradlee’s, K
mart, and Wal-Mart, along with

The Boss Leads The Preholiday Pack

BY STEVE GETT

NEW YORK Bruce Springsteen &
the E Street Band’s eagerly antici-
pated live box set highlights No-
vember’'s album releases, but
preholiday shoppers will also find
new product in the stores from a
number of key British and black

,\q "’f
e
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Eritish bombshell SAMANTHA FOX debuts with TOUCH ME LP
(1012-1-d), which includes her international smash, “Touch Me (!
want Your Body),” 7" (1046-7-J), 12" (1014:1-JD). “Touch Me"

acts.

Duran Duran, Paul Young, Elton
John, Eric Clapton, and the Kinks
spearhead the British invasion, all
with new studio albums. On the
black music front, Kool & the Gang,
New Edition, and Ready For The
World are hoping their latest al-
bums will match the platinum suec-

ADVERTISEMENTS

Fas zoomed to # 1 in 8 count-ies, selling 1.4 million units—proof
positive that the Year of the Fax has only begun! TOUCH ME.
On Jive, marketed and distributed by RCA Records.

Announcing the new Paui McCarney single
“STRANGLEHOLD.” From the abum “PRESS TO PLAY.”
Locked in at retail today. On CAFITOL.

cess of previous releases.

In a month that traditionally of-
fers a selection of greatest-hits
packages, compilation albums are
due from the Police, Pet Shop Boys,
Kate Bush, Klymaxx, and Atlantic
Starr. Also scheduled is an Amnesty
International package, featuring

(Continued on page 82)

large specialty chains the Musicland
Group and Waldenbooks, violated
Paramount’s Oct. 30 street date.
Musicland and Waldenbooks order
directly from the vendor; the other
accounts are serviced by racks Lie-
berman and Handleman.

In the uproar, there are rumors of
at least two lawsuits. Retailers in
several markets have purchased
copies of “Jones” at offending loca-
tions, saving the prestreet-date re-
ceipts to back their complaints.

Compounding their frustration,
some distributors claim they are be-
ing short-shipped on the promo-
tion’s titles.

“We do not have a problem with
early shipment to allow for prepara-

(Continued on page 76)

NARM Gonfah
Govers ABGs Of
Trade Issues

BY EARL PAIGE

PHOENIX, Ariz. Censorship and
radio’s alleged resistance to black
acts were among the hot issues
tackled Oct. 28 in the opening ses-
sion of the fifth National Assn. of
Recording Merchandisers (NARM)
Wholesalers Conference at La Posa-
da in Scottsdale.

An audience of about 135, mostly
rackjobbers and vendors, also heard
opening-night keynote speaker Bob
Sherwood, senior vice president of
marketing for Columbia Records,
and panelists from the six major
prerecorded music vendors address
other topics, such as preserving the
7-inch single and problems of com-

(Continued on page 76)

Christmas Album of the Year!

Kathleen Battle

A CHRISTMAS CELEBRATION
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The Stryper legacy has been established with product
which has defined a new era in rock 'n’ roll.

The record the industry has been waiting for.

Looks like this could be the first

platinum album for Stryper.
Bob Theisen, National Record Buyer
Musicland Group

Every release gets better and better...
The potential for Stryper is virtually limitless.

Bob Varcho, Senior Music Buyer Y p - THE YELLOW AND BLACK ATTACK SOLDIERS UNDER COMMAND
Camelot Enterprises ’ ! ;

The out-of-the-box response should
be tremendous.
Kevin Hawkins, Record Buyer

Record Bar

ENIGMA  Distributed by Capltol Records. inc.  © 1386 Enigma Entertainment Corporation ) LIVE IN JAPAN
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Jackson: WCI Divestment Isn’t Real
WCI'’s Ross Responds To Other Charges

BY NELSON GEORGE

NEW YORK Following a meeting
with Warner Communications Inc.
chairman Steve Ross, the Rev.
Jesse Jackson has claimed the en-
tertainment conglomerate is ‘“not
divesting from South Africa but
restructuring their relationship
there.”

After a conference with Ross
Oct. 24, Jackson alleged that all
WCI was doing with its divestiture
announcement was “‘selling shares
to partners in South Africa and
keeping the right to supply prod-
uct.” The civil rights leader feels
the leading South African anti-

apartheid organization, the Afri-
can National Congress, should “be
involved in defining any divesti-
ture plans’” by any major Ameri-
can corporation.”

True divestiture, Jackson ar-

Companies should
‘not merely shift
ownership papers’

gued, can only be achieved if com-
panies are ‘‘not merely shifting
ownership papers but closing
down plants in South Africa and

Local Management To Buy
WEA S. African Record Unit

BY JOHN MILLER

JOHANNESBURG A manage-
ment buyout of WEA's South Afri-
can record operation is expected to
go through within the next six
weeks to three months, following
the parent company’s decision to
divest itself of its interests in the
region (Billboard, Oct. 18).
Heading the move are managing
director Derek Hannon and finan-
cial director Mike Oldfield. Han-
non, who had drawn up contingen-
cy plans some time ago, intends to
offer shareholdings to members of
the 87-strong staff, 60% of whom
are black, and to other investors
from within the South African rec-
ord industry. No figure has been
put on the cost of the buyout, nor
is it known whether the new opera-
tion will retain its former name.
Observers here believe that the
changeover will make a practical
difference. Although Warner Com-
munications Inc. will no longer
have a direct financial stake here,
international acts from the
Warner Bros., WEA International,
Elektra, Atlantic, Geffen, and
MCA labels will still be assigned to

the local company for distribution
until their contracts expire, and
royalties will still flow back to the
U.S. as before.

Set up 12 years ago, WEA South
Africa’s turnover last year was
around $12.5 million, representing
some 25% of the overall market.
International repertoire accounts
for about half the company’s earn-
ings, and its 30 locally signed acts,
all but three of them black, for the
remainder. While international al-
bums and those by white South Af-
rican artists rarely sell more than
20,000 copies, many black signings
regularly sell in excess of 100,000
units with a minimum of promo-
tion.

The only American-owned rec-
ord company in this territory,
WEA South Africa was the first in
the industry to adopt the nonracial
codes to which most U.S.-con-
trolled businesses now adhere.

It owns neither pressing plants
nor recording studios. Its own
sales representatives service black
outlets, but in common with other
record companies here, it is racked
into 900-1,000 mostly white stores
by specialist firm MFP.

moving their businesses to the
neighboring black states of south-
ern Africa. WCI is dealing with
charity when the struggle’s about
parity.”

The meeting did not make Jack-
son curtail his efforts to get black-
owned radio to stop playing WEA
product, though he did say that
Elektra Records was the main tar-
get of his boycott efforts “because
of the dollars they generate in
black music” and the absence of
black executives in positions of
“genuine authority.” Jackson said
he has taped a series of spots for
black-owned radio stations to ex-
plain his position on the boycott is-
sue.

Jackson again denied his focus
on WCI and Elektra was tied to the
lawsuits between Dick Griffey’s
Solar Records and Elektra over a
loan made to Solar to construct a
Los Angeles office building (Bill-
board, Oct. 18).

In a letter to Jackson, Ross said
WEA was not out to “destroy’’ So-
lar and only after “‘repeated fail-
ure to fulfill important obligations
to us [were] we left with no alter-
native but to pursue legal and con-
tractual remedies to protect our in-
terest . . . It would be wrong to ele-
vate this commercial dispute into
an issue of our general relation-
ship with the black community.”

The WCI chairman called upon
Jackson to substantiate allega-
tions that Elektra engages in dis-
criminatory employment practices.
Jackson had also attacked WEA la-
bels for signing black artists and
then failing to market them prop-
erly.

Ross responded, ““I find it ironic
that you appear to be troubled by
these signings of black artists who
had previously been signed to
nonblack-owned record companies
and which have resulted in these
black artists achieving worldwide
superstar status, when at the
same time you have complained
that we do not adequately promote
black artists.”

BY KIM FREEMAN

NEW YORK Like the New York
Mets, album rock station WXRK
here is celebrating a World Series
victory.

The outlet scored an unexpect-
ed promotional coup when a para-
chutist dropped into Shea Stadi-
um during game six of the fall
classic as his entry in K-Rock’s
Be Outrageous contest.

The jumper, Michael Sergio,
came out of the sky during the
first inning of the Oct. 25 game,
landing in front of Mets second
baseman Wally Backman and
NBC-TV’s national audience. He
was cheered by fans and players
before being escorted off the
field by police.

Ironically, K-Rock didn’t know
Sergio was a Be Outrageous con-

World Series Interloper Is ‘Outrageous’ Contest Entry

K-Rock Scores On Chutist’s Infield Play

testant until two days later, when
assistant promotion director Max
Felder opened a letter of intent
from Sergio outlining his para-
chuting plans.

Sergio will not be awarded the
$25,000 grand prize because he vi-
olated K-Rock’s contest rules pro-
hibiting stunts that break the law
or put contestants or others in po-
tentially harmful situations. “It
wouldn’t have been fair,”” says
Felder, ‘‘because everybody else
is coming up with things that are
legal to do.”

Some of the best entries so far,
says Felder, are a woman who
wants to have the letters K-R-O-
C-K engraved in gold on her teeth
and a man who wants to saw his
car in half lengthwise.

K-Rock got plenty of national
and local television and print ex-

posure explaining why Sergio
would not win the cash. A Man-
hattan-based actor, Sergio also
got plenty of press and was ¢om-
pensated by K-Rock with a guest
shot on Howard Stern’s “Dial-A-
Date” segment Oct. 29.

Other stations that got broad
exposure courtesy of the World
Series include those whose cus-
tom song productions were used
during a piece on NBC-TV’s Sat-
urday pregame show.

The stations given credit at the
end of the bit were WBCN Boston
for “Delirious’’ and “Red Sox Of
Boston’’! WAAF Worcester,
Mass., for ‘““‘Red Sox Rock’’;
WNEW-FM New York for
“Lenny And The Mets’’; and
WHTZ New York (with the Jump
In The Saddle Band) for ‘““The
Shea Mets Shuffle.” :
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Ties In With Broadcaster’s 50th Anniversary

GBS/Fox Readies BBG Vids For U.S.

BY TONY SEIDEMAN

LONDON In late November,
CBS/Fox Video will begin releasing
product from the British Broadcast-
ing Corp. in the U.S. The program-
ming will ship to coincide with BBC
Television’s 50th anniversary.
Given the average U.S. retailer’s
nearly total focus on theatrical
films, “It will be a very difficult

launch,” admits Len White, presi-
dent of CBS/Fox’s consumer prod-
ucts division. However, White says,
“We are going to push our people;
we are going to push our distribu-
tors.”

There is going to be a lot with
which to push. The BBC deal not
only guarantees access to a stream
of thousands of hours of BBC prod-
uct yearly, it gives CBS/Fox rights

BY IRV LICHTMAN

NEW YORK On Oct. 24, CBS
Inc. confirmed a development that
has been apparent for weeks: the
impending sale of its music pub-
lishing interests (Billboard, Sept.
20).

The buyers, Charlie Koppelman
and Marty Bandier of The Enter-
tainment Co. and businessman
Stephen Swid, are said to be pay-
ing as much as $125 million. This
would be the highest price ever
paid for a music publishing setup,
eclipsing the $109 million paid by a
number of investors to PolyGram
Inc. for Chappell Music several
years ago.

The trio of buyers appears to
have won out over reported at-
tempts by Mike Stewart, chief of

- GBS To Sell Pub Division

Koppelman, Bandier Act In Trio

the CBS unit, to lead another
group of investors in a buyout.
The core of the sale is the CBS
Catalogue Partnership, estab-
lished by CBS and insurance com-
panies Northwestern Mutual Life,
Prudential, and Minnesota Mutual
shortly after the acquisition of the
evergreen-laden Big 3 Music/
United Artists in 1983 at a price of
$67 million. That same year, the
Big 3 print division was sold to Co-
lumbia Pictures Industries. CBS’
share of the sale to Koppelman,
Bandier, and Swid is reportedly
$70 million. There are about 200
CBS publishing staffers world-
wide, 80 of whom are employed in
New York.
Other publishing entities that
are part of the deal are such long-
(Continued on page 82)

to 5,000 hours of titles from the
past, White says. Included in the
package are such dramatic series as
“Jane Eyre,” “Pride And Preju-
dice,” ““All Creatures Great And
Small,” and ““Silas Marner”; comedy
programming, including “Fawlty
Towers” and “Ripping Yarns”; and
the cult science fiction series “Dr.
Who.”

A “Dr. Who'' title was released to
the U.S. market as a test earlier this
year. In 1987, CBS/Fox will begin
target-marketing its “Dr. Who"'
product to the show’s 50,000-mem-
ber U.S. fan club, White says. More
than 600 episodes of “Dr. Who"
have been shot.

Sports programs will also be part
of the mix. White says release of a
“Best Of Wimbledon” cassette is
probable. The program will be mar-
keted mainly through alternative
outlets, he says, including schools,
tennis shops, and sporting goods
stores. Much of the product, in fact,
will be marketed through alterna-
tive outlets, he says.

The BBC titles will be released
quarterly at a rate of from 30 to 50
programs a year, White says. The
first cassettes will ship in Novem-
ber, with the next release coming in
January. After that, BBC product
will come out once every three
months, rather than once a month.
All product will be marketed under
the label BBC Video. The titles will
be spread out among CBS/Fox’s la-
bels, including Playhouse and, po-

(Continued on page 82)

Former Warner Bros., Elektra Exec Will Stress Visibility

Smith Is 1st Full-Time NARAS President

BY CHRIS McGOWAN

LOS ANGELES Joe Smith, former
president of Warner Brothers/Re-
prise and former chairman of Elek-
tra/Asylum/Nonesuch Records,
has been named the first full-time
president of the National Academy
of Recording Arts and Sciences
(NARAS).

“This is open-ended as long as it
works for me and for the academy,”
comments Smith. “I'm really look-
ing forward to it. The first priority
is to increase the profile and visibili-
ty of the academy, both within the
industry and with the public.

“I think the fact that I'm full-time
and not limited to a two-year term
will allow for greater continuity of
contact and a higher profile than
we’ve had before.

“And not only have the presidents
up to now been part-time and with a
limited tenure, but in most cases
they have lived out of town. But I
will be living here in Los Angeles,
where the NARAS home office is,
and this will also increase continu-
ity.”

With regard to the Grammy
Awards, Smith adds, “I think the
academy should be very responsive
to what is happening musically, to
be extra-sensitive to all the new peo-
ple in music and to acknowledge the
changes taking place when they be-
come significant.” As examples,
Smith cites the addition last year of
the Latin Grammy and the inclusion
this year of the new age category.

“I want to close whatever distance
there is between us and the record
industry, to be very sensitive to
what is happening there.”
Regarding such industry issues
as piracy, Smith says, “We are re-
stricted to some extent by being a
nonprofit organization, but we can
be represented at hearings on pira-

cy, on home taping. I will take on as
my role to be a spokesman and to or-
chestrate responses from the cre-
ative community toward these prob-
lems.”

Smith also plans to guide NARAS
into a greater involvement with mu-
sical education programs. “It’s a

(Continued on page 83)

NEW YORK Longtime entertain-
ment writer and editor Dave T
Martino has been named Rill-
board’s Los Angeles burean ehief.

In his new position, DiMartino
will direct Billboard's West Coast
editorial operationz.

“The bureau chief wears many
hats, and Dave has just the type of
diverse editorial and administra-
tive hackground needed for the
job,'" says Ken Sehlager, Bill-
hoard's managing editor. “His ex-
perienes eovering musie and video
s well a4 time =pent &l retail and
radio give him the perfect profile
for a Billboard writer.”

DiMartino comes to Billboard
from Creem magazine in Detroit,
where he has been editor in chief
since February 1983. He has been
with the Creem organization since
1979, having served as editor in

DiMartino Joins Billboard

Will Supervise L.A. Bureau

chief of the ‘videxo publication Vi-
dint and the music publication
Creem Close-Up. He was manag-
ing editor of Creem from June
1981 until his promotion to editor
in chief.

DiMartine’s byline has ap-
peared in the Village Voice, Hit
Parader, and other publications.
Belore bepinning his writing ca-
reer, he worked in music retailing
as amsiptanl manager of School-
kids” Records in Ann Arbor, Mich.
He is a graduate of Michigan
Stute Univ., where he was music
director of WBRE, the campus ra-
dio station.

DiMartino assumes his new du-
ties effective Nov. 17. He replaces
Sam Sutherland, who resigned to
become vice president/managing
director of Windham Hill Records
in Los Angeles.

Let’s Dance. Sylvester Stewart is shown after signing with Warner Bros.’
Megatone label. Sylvester’s debut album, “Mutual Attraction,” is scheduled for
release this month. Pictured are, from left, Tom Draper, vice president of black
music marketing, Warner Bros. Records; Mo Ostin, chairman, Warner Bros.
Records; Sylvester; Craig Kostich, director of dance and contemporary music,
Warner Bros. Records; Megatone’s Marty Blecman; and Tim McKenna,
Sylvester's manager.

Executive Turntable

BILLBOARD. Dave DiMartino is appointed Los Angeles bureau chief for Bill-
board, effective Nov. 17. He joins from Creem magazine in Detroit, where
he was editor in chief since February 1983. He has also served as editor in
chief for Vidiot, a video publication, and Creem Close-Up. (See story this

page.)

RECORD COMPANIES. Harvey Leeds is promoted to vice president of album
promotion for Epic/Portrait/ Associated Labels in New York. He was direc-
tor of video promotion. Also, Lisa Markowitz is elevated to manager of
publicity, East Coast for E/P/A. She was working in that department for
the past four years.

Elektra/Asylum Records promotes Ray Carlton and Rick “Rico” Alden

MARKOWITZ

DIMARTINO CARLTON

to national promotion directors. Carlton is based in New York; Alden is
based in Philadelphia.

Bryn Bridenthal joins Capitol Records as national director, media and
artist relations, at the label’s Los Angeles headquarters. She has headed up
Bridenthal Public Relations for the past year and a half.

Columbia Records in New York names Jay W. Krugman associate direc-
tor of product marketing, East Coast. He joins from an extensive back-
ground as a record producer and engineer.

Kent Crawford is appointed vice president/director of sales and market-
ing for the Welk Record Group in Santa Monica, Calif. He was vice presi-
dent of marketing for MCA Records Nashville.

Thomas Costabile is elevated to director of special projects for CBS Rec-
ords International in New York. He was director of design and projects,
facilities engineering. Andreas Kirnberger becomes director of a&r, local,
for CBS Records Germany. He was upped from a&r manager.

Arista Records in New York makes the following appointments: Dave
Prescott, Southeast regional promotion manager; Linda Alter, director of
promotion, South region; and Dave Coleman, local field representative,
North and South Carolina. Saul Shapiro is upped to local marketing man-
ager for the label, based in Minneapolis. Also, Howard Fritzson resigns as
senior art director to form his own design company.

L e
CRAWFORD

ALDEN BRIDENTHAL SMITH

Bonnie Pritchard joins Warner Special Products in Burbank, Calif., as
a&r manager, domestic. She was with K-tel.

RETAILING/DISTRIBUTION. Richard Ellis is appointed manager of branch mar-
keting for RCA/A&M/ Arista Distribution in New York. He was a field rep-
resentative for RCA Records.

HOME VIDEO. David A. Mount is named to the newly created post of vice pres-
ident of sales for Warner Home Video in Burbank, Calif. He was vice presi-
dent of video sales for WEA.

PUBLISHING. Frances W. Preston is re-elected as president and chief operat-
(Continued on page 74)
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Michelob congratulates Genesis on
29 nights of sold-out success. 495,500
enthusiastic fans thank you.

Heres to Tony Banks, Phil Collins,
Mike Rutherford, and everyone involved
in the Invisible Touch Tour. .

We wish you continued success as
the tour resumes in 1967.

MVYW americanradiohistorv co

¢ Michelob Beer. Anheuser-Busch, Inc. St. Louis. Mo.
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Congress Gan’t Halt DAT Machines
Fight For Anti-Import Bill Will Resume

BY BILL HOLLAND

WASHINGTON Although Senate
sponsors failed in the last days of
the Congress to pass a stopgap item
to halt early 1987 importation of dig-
ital audiotape (DAT) cassette ma-
chines, they did have the last word
and said the perceived music indus-
try threat will be high on the agen-
da of the new Congress in January.
In one of the final statements de-
livered by a legislator before ad-
journment Oct. 18, bill co-sponsor
Sen. Pete Wilson, R-Calif., rose to
express regret about the outcome
of the situation. “We did not have
the opportunity to consider ... S.
2842, which would provide protec-
tion against the importation of
equipment whose very design in-
vites copyright infringement.”
Wilson told his colleagues that
the DAT machine offers ‘‘some
wonderful benefits,” but added that
it is capable “of doing serious dam-
age to the music industry of the

U.S. and throughout the world. Be-
fore this technology is unleashed,
Congress must consider whether
steps should be taken to protect
against it abusive use.”

S. 2842, introduced in late Sep-
tember by Sen. John Danforth, R-
Mo., would have placed a prohibitive
duty of 35% on DAT machines that
are not equipped with anticopying
chips and a 4.1% tariff rate on DAT
machines with the chips. The stop-
gap bill would have discouraged im-
portation only until Congress could
take a more comprehensive stand
regarding home taping problems,
which would be in the next Con-
gress. The bill was a result of indus-
try concerns that if DAT machines
were allowed to flood the market-
place, the industry would be grave-
ly threatened.

In his remarks, printed in the
Congressional Record, Wilson re-
minded the Congress that Europe
had already taken steps similar to S.
2842, saying that the European Eco-

Capacity: 30 Million A Year

Sonopress Opens GD Piant

NEW YORK A major new $18 mil-
lion compact disk manufacturing fa-
cility has officially been opened by
Sonopress, the music and video
product manufacturing arm of
West German media giant Bertels-
mann.

Annual production capacity of the
new plant, located in Gutersloh,
West Germany, is 25 million-30 mil-
lion CDs, making the operation the
second largest in the world.

The Sonopress facility will pro-
duce disks for Bertelsmann-owned
music companies (including RCA/
Ariola) and outside clients. Two
hundred people will be employed by
the plant, and that figure will rise to
300 by 1990, says a Sonopress
spokesman.

Counting the Bertelsmann plant,
there are now 16 CD manufacturing
facilities in Japan, Europe, and the

U.S. The largest of these operations
is the PolyGram plant in Hanover,
West Germany, which has an annu-
al capacity of 50 million. That plant
opened in 1982.

The combined capacity of all CD
manufacturers worldwide is about
200 million disks. Europe leads the
pack, with an annual capacity of
about 85 million. The U.S. is next,
with about 60 million, and Japan
comes in third, with about 55 mil-
lion. Industry estimates are that ca-
pacity will rise to about 460 million
in 1987 and 500 million in 1988.

In addition to pop and classical
product, Bertelsmann is active in
CD-ROM manufacturing. The firm
cites market research that predicts
that the worldwide market for CD-
ROM will grow from 32,000 disks
annually this year to almost 23 mil-
lion in 1990. STEVEN DUPLER

Pacifica Replies To Inquiry
Says FCC Quotes ‘Out Of Context’

WASHINGTON Pacifica Radio re-
cently replied to a September FCC
request to respond to listener com-
plaints of obscene or indecent pro-
gramming on WPFK-FM Los Ange-
les, a noncommercial, educational
station.

The correspondence comes eight
years after a U.S. Supreme Court
decision upheld the Federal Commu-
nication Commission’s right to re-
strict the broadcast of language it
defines as indecent. That case in-
volved the 1973 broadcast of a
George Carlin comedy album
sketch, “Seven Dirty Words,” on
Pacifica’s WBAI New York.

Until this fall, the FCC has not
undertaken investigations into ob-
scene or indecent language in
broadeasting in more than 10 years.

In the reply to the charges
against WPFK-FM, Pacifica Radio
chief executive officer Sharon
Maeda wrote that in the first of two
complaints, the explicit language

used during portions of a gay com-
munity broadcast of an AIDS-relat-
ed play were ‘‘taken out of context”
by the complainant and therefore
“rather misleading.” She added the
treatment “was sensitive, and the
predominant mood reflected the
need to affirm life in the face of
death. The words extracted . . . give
no idea of what the play was trying
to do.”

Maeda also wrote that the station
“appreciates the sensitivity of some
of the incidental language’ and had
broadcast a warning before the pro-
gram began, suggesting that listen-
ers who might find the language ob-
jectionable should “please tune out
for the next 60 minutes.”

Further, Maeda wrote, the pro-
gram warning stated that broad-
casters must be ‘“especially aware
of the effect of the use of so-called
‘indecent language’ during the
hours when children may be listen-

(Continued on page 77)

nomic Community had notified the
Japanese Trade Ministry, MITI,
that DAT machines “are not likely
to be permitted” into the Common
Market unless they contain copy-
code scanners, which protect
against unauthorized production on
“perfect copies of copyrighted mu-
sic.”

Wilson said if the government
does not offer protection to artists
and copyright owners, “we suffer a
great loss, for we cannot expect the
efforts of these people to continue.”

Wilson closed by saying, ‘“The
hasty introduction of DAT ma-
chines would precipitate a confron-
tation that nobody wants.” He add-
ed that he shares “the hope of my
colleagues that the introduction of
these recorders will be postponed
until a consensus solution can be de-
veloped.”

(Continued on page 83)

Classically Sealed Deal. RCA/Red Seal president Michael Emmerson, right,

%

signs Barry Douglas to an exclusive long-term contract with the label. Douglas

was the winner of the 1986 Tchaikovsky Competition, held in Moscow. The first
recording by Douglas on RCA/Red Seal, the Tchaikovsky Piano Concerto No. 1
in B-flat major with the London Symphony Orchestra under Leonard Slatkin, will

be released in November.

by Paul Grein

WITH RONALD REAGAN in the
White House and ‘““The Golden
Girls” a smash on television, it is fit-
ting that older artists are taking the
lead on the pop charts.

Fully half of the 26 singles to top
the Hot 100 so far this year are by
acts over 35—old enough to be presi-
dent of the U.S.! And four of the
year’s No. 1 hits are by artists
over—gulp—40.

Grace Slick was 46 when Star-
ship’s “Sara” hit No. 1 in March,
and last week she turned 47.
Dionne Warwick, who led the way
on “That’s What Friends Are For,”
is 45, and her “friends” are all in the
35plus club: Gladys Knight is 42;
Elton John, 39; and Stevie Won-
der, 36. Peter Cetera and Patti La-
Belle were both 41 when they
topped the charts earlier this year
with “Glory Of Love” and “On My
Own,” respectively, and have since
advanced to 42.

Tom Sholtz of Boston, whose
“Amanda” jumps to No. 1 this week,
is 39 and will turn 40 in March. Also
in the 35-plus range: Robert Palm-
er and Steve Winwood, both 37;
Billy Ocean, Peter Gabriel, Lio-
nel Richie, and Ann Wilson of
Heart, 36; and Huey Lewis, 35.

In addition, the members of Gen-
esis are all 35-plus: Tony Banks
and Mike Rutherford are both 36,
and Phil Collins is 35.

Also getting up there are Mi-
chael McDonald, 34; Cyndi
Lauper and Richard Page of Mr.
Mister, both 33; and Nancy Wilson
of Heart and Neil Tennant of the
Pet Shop Boys, both 32.

We should note that a few of the
acts that have hit No. 1 so far this
year could still get carded. Janet
Jackson is only 20—a baby!—and
Whitney Houston is just 23. The
members of Bananarama, Berlin,

CHAR

and Simply Red are in their mid-
20s. Prince and Madonna are both
28. Falco is 29 and will hit the Big
30 in February.

Thanks to Matt Wilson and Jack
Toothman for their help on artists’
ages. And, since we’re dishing it out,
we ought to be able to take it. We're
older than Falco, but younger than
Cyndi Lauper. Okay, we’re 32.

BOSTON is the ninth American

Many No. 1 acts
in ’86 are over 35

band in the past decade to pull off
the ultimate chart coup of a simulta-
neous No. 1 single and album. The
group follows the Eagles, Fleet-
wood Mac, the Doobie Brothers,
the Knack, REO Speedwagon, the
J. Geils Band, Prince & the Revo-
lution, and Mr. Mister.

Boston is the second group from

- Boston to have the No. 1 album and

single simultaneously in the past
five years. The J. Geils Band scored
in February 1982 with the “Freeze
Frame” album and the “Centerfold”
single. (The Cars came close in 1984,
reaching No. 3 with their “Heart-
beat City” album and “Drive” sin-
gle)

Also, Boston is the fourth act to
hit No. 1 this year that used to be
signed to Epic, Portrait, and Associ-
ated Labels. The group, now on
MCA, follows Patti LaBelle, also
now on MCA; Heart, now on Capi-
tol; and the Pet Shop Boys, now on
EMI America.

Finally, Boston’s “Amanda” is the
third song with a one-word title by
an act with a one-word name to hit
No. 1 so far this year. It follows
Starship’s “Sara” and Bananara-

ma’s ‘“‘Venus.”

MADONNA’S “True Blue” jumps
to No. 5 on this week’s Hot 100, be-
coming her ninth consecutive single
to crack the top five. This enables
Madonna to tie two important rec-
ords.

She ties Donna Summer for the
most consecutive top five hits by a
female singer in the rock era. Sum-
mer collected nine in a row from
1978 to 1980 (discounting a from-the-
vaults release on Casablanca).

Madonna also ties Lionel Richie
for the most top five hits by any art-
ist so far in the '80s. Richie earned
his ninth top five hit two months ago
with “Dancing On The Ceiling.”

FAST FACTS: Two hits that
reached No. 1 on the Hot Black Sin-
gles chart crack the top 10 on this
week’s Hot 100: Cameo’s ‘“Word
Up”’ jumps to No. 9, and Oran
“Juice” Jones’ “The Rain” hits No.
10. The crossover success of both
records shows that pop radio is
more open to r&b-sounding hits
than it was, say, five years ago,
when Rick James was unable to
crack the top 10 with any of his sin-
gles from “Street Songs.”

Human League’s “Human”

holds at No. 1 on this week’s Hot
Dance/Disco Club Play and 12-Inch
Singles Sales charts and also leaps
to No. 4 on the pop, black, and adult
contemporary charts. It’s a good bet
to become the second single to hit
No. 1 on all four charts, following
Stevie Wonder’s “Part Time Lov-
er.”
And Melba Moore & Freddie
Jackson’s ““A Little Bit More”
jumps to No. 1 on this week’s Hot
Black Singles chart, becoming Jack-
son’s third No. 1 in the past 18
months, following ‘“Rock Me To-
night” and “You Are My Lady.”
Jackson probably won’t have to wait
long for his fourth No. 1: His solo hit
“Tasty Love” jumps two points to
No. 3 this week.

WE GET LETTERS: J. T. Temple
of Arnold, Mo., notes that one other
playing card from the standard 52
card deck has served as the title of a
chart record: “The Joker,” which the
Steve Miller Band took to No. 1 in
1974.
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BY VITO BRUNO

As a promoter of rap shows and
black teen music for nearly a dec-
ade, I cannot stand by and watch
the recent controversy over rap vio-
lence go unchallenged. Several U.S.-
city authorities and Tipper Gore of
the Parents’ Music Resource Center
(PMRC) have put forth the argu-
ment that rap causes violence. This
is totally unfounded.

It’s ironic that on the 30th anni-
versary of Elvis Presley’s first Ed
Sullivan performance, we should
again encounter charges that teen
music incites riotous behavior.

I bring up this point in light of the
recent Long Beach, Calif., Run-
D.M.C. concert, at which reports
said, “‘teen gangs” infiltrated the
concert hall and, according to Peo-
ple magazine, ‘‘wielded fists,
knives, and snapped-off chair legs
against their fellow concertgoers.”

As a street promoter who has
worked in the toughest neighbor-
hoods in New York where teen
gangs and violence are a cold reali-
ty, I have no doubts such attacks
may have occurred. However, re-
sponsible city fathers, media, and
rap management itself cannot just
condemn such violence and leave it
at that.

Since the beginning of rock mu-
sic, rowdy fans have presented a po-
tentially dangerous problem. But
rap shows involve more complicated
social issues than just excitability
during the course of two hours of
music.

Most teens that join a gang—or
“crew,”” as they’re called in New

Corralling The Violence

RAP: A POSITIVE FORCE FOR SOCIAL CHANGE

York—come from neighborhoods
that breed such problems. These
neighborhoods offer little in the
form of adequate social activity or
any organized forum of entertain-

ment, let alone decent schools or -

proper housing. For many of these
youths it may as well be 1956 in-
stead of 1986.

What they do have is their music,
their friends and a bona-fide respect
that keeps their code simple . .. and
at times deadly. Violate that respect

Bronx, N.Y., can encounter a drug
dealer and a beatbox every day. The
latter is a positive force for change;
the former is the deadliest of alter-
natives.

The recent collaboration between
Aerosmith and Run-D.M.C. illus-
trates the increased popularity of
the genre outside the ghetto. Unfor-
tunately, however, rap’s new status
on the charts has not reached such
crossover success at live venues.

Rap’s core audience is still disen-

‘Itis a bridge

between a street

kid’s desires

and achievements’

Vito Bruno operates AMPM Entertainment, a
management firm based in New York.

and violence erupts.

They carry guns, knives, and oth-
er weapons because they come from
the ghetto, and they have to go
home to the ghetto. They travel in
groups, or “wolf packs”’—as one
newspaper said—because there is
safety in numbers.

Rap has been one of the few posi-
tive forces in a decade that has seen
virtually no change for black and
Hispanic teens seeking opportunity.
A kid growing up in the barrio in
Los Angeles or a tenement in the

franchised inner-city kids, most of
whom can only dream of sharing in
America’s promise. Rock, on the
other hand, is embraced mostly by
suburban kids who are rebelling
against the boredom and apathy
that material comforts and afflu-
ence often generate.

With Run-D.M.C. and company
now welcomed on MTV, there is a
more urgent need to promote rap in
such a way that neither its core au-
dience nor its newer fans are alien-
ated or threatened. Both objectives

may be achieved by reaching out to
black teens in a more personal way.

Many of the shows, as in the
Long Beach situation, employ re-
tired policeman and inexperienced
security. When dealing with a po-
tentially volatile situation, security
must be chosen with a more cau-
tious eye. It’s not as difficult or
costly as some think.

Many of the black neighborhoods
of the large urban cities have well-
known promoters that organize suc-
cessful and orderly rap shows on a
weekly basis. These are people
whom the kids know and respect. A
nationwide network of these pro-
moters could be organized.

Stricter measures must be taken
at the concert door search. Metal de-
tectors, from my experience, are
virtually worthless. Body searches,
even at arena-sized gigs, can be
done efficiently and thoroughly.

Another preventive step that may
help corral the violence is communi-
ty and high-school gatherings that
involve kids more closely in the mar-
keting and promotion of rap shows.
This is a step that goes beyond usu-
al radio and street promotion, but
one that may ultimately prove to be
the most effective in making kids
feel part of the music they enjoy.

Rap, if anything, is a bridge be-
tween a street kid's desires and
achievements. Now, due to its cross-
over status, it has become a bridge
between cultures.

By taking the time to understand
black teen problems and their roots,
rap will ultimately be seen for what
it is: one of the most positive social
forces of this decade.

FREEDOM TO DIFFER

"Rob Dean, in his commentary

“Christian Fundamentalism vs. Hu-
manism’’ (Oct. 25), made some state-
ments that chill my blood.

He considers people who believe
in sexual freedom, abortion, femi-
nism, and evolution to be immoral.
He feels these beliefs have no place
in the Judeo-Christian tradition. He
feels people who share these beliefs
are a danger to the moral fiber of
this nation.

Dean made it clear that he and
those who feel as he does have en-
tered into what he calls a “battle for
control ... of music, motion pic-
tures,” and other key areas, includ-
ing the classroom.

America is based on freedom—
the freedom for Dean and his fel-
lows to believe in their point of
view, and the freedom for those of
us who feel differently to follow our
own gods. Rock music gets its ener-
gy from that freedom. So does our
nation.

Howard Bloom
New York

SKEWERING REALITY

Rob Dean would have us believe
that fundamentalists like himself
are the sole repository of Judeo-
Christian values, which everyone
else is subverting according to the
dictates of something called the

Letters to

“Humanist Manifesto I & IL.”

By shrouding his opponents in a
“religion” hardly anyone has even
heard of, Dean exhibits the funda-
mentalists’ special gift for skewer-
ing reality.

Dean tips his hand by condemn-
ing sexual attitudes less narrow
than his as ‘“‘sex without restraint,”
along with his bald assertion that
Christians must be ‘“‘ardently op-
posed”’ to economic socialism (as if
capitalism inherently represents a
more godly imperative).

I don’t doubt Dean’s sincerity,
but the kind of spiritual revival he
and peers like Jerry Falwell advo-
cate differs from the one recently
inculcated in Iran only by degree.

Mark Rowland
Musician Magazine
Los Angeles

FOR 60D’S SAKE
Steve Hardin (Letters, Oct. 25)
proves how much malarkey can be
written in the name of the Lord.
He complains about radio’s refus-
al to give much airplay to Christian
music, without mentioning that any
music not deemed commercial,
whether religious or secular, has
trouble getting airplay. I don’t hear
people like Hardin complaining
about stations that don’t play black
artists or political acts, such as the
Clash, or others that don’t fit into

the Editor

radio’s mainstream.

As for Hardin’s belief that secu-
lar humanism is destroying the
world, all I can do is point to North-
ern Ireland, Lebanon, and Iran as
just a few places where people with
religious differences are killing
each other in the name of God.

Richard Warren
New York

NEO-CALVINISTS

I believe we have a responsibility to
ask for—and to expect—a higher
level of quality in the work of our
recording artists.

We have that responsibility in or-
der to fight mediocrity (not Satan)
and to prevent neo-Calvinists like
Rob Dean from marching into town
ready to burn anyone who perceives
that Charles Darwin makes more
sense than a talking snake.

Ernie Petito
New York

THE RIGHT TO BE WRONG
Rob Dean’s commentary was un-
fair, biased, and simply wrong. By
drawing the strange conclusion that
all who disagree with him are “secu-
lar humanists,” he shows a very lim-
ited tolerance for other viewpoints.
Unlike Dean, [ believe that Amer-
ica is a great country. And the right
to be wrong is one of our greatest
rights. [ believe in God. I don’t be-

lieve in evolution. I'm a veteran who
fought for our country. I'd live no-
where else. i
I'm a parent. I do what good par-
ents have always done. I teach my
child the difference between right
and wrong. I control her access. |
admit it’s censorship. But that’s my.
duty ... with my child.
Thom Whetston
Fitchburg, Mass.

FACING REALITY

Rob Dean says the issue is not cen-
sorship, but the moral character of
our nation. But in the scope of a mu-
sic trade publication the issue is still
the potential censorship of record-
ings.

While Dean can grapple with the
eternal moral issues of the human
race, perhaps Billboard should con-
centrate more on the realities of the
music business in 1986.

o Walter Williams
Long Beach, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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KFRC Sets Fund For CGrash Victim

Dornacker’s Daughter To Benefit

BY KIM FREEMAN

NEW YORK KFRC San Francisco
has raised close to $7,000 in just
three days in a trust fund campaign
for the 17-year-old daughter of the
late WNBC New York air traffic re-
porter, Jane Dornacker. Dornacker
died on Oct. 22, three hours after
WNBC'’s helicopter crashed into the
Hudson River during her afternoon
traffic report.

Before joining WNBC, Dornacker
spent three years reporting on traf-
fic at KFRC on Don Rose’s morning
show, where she earned a reputa-
tion for injecting humor into the
commuters’ plight.

In April, Dornacker’s helicopter
went down in New Jersey, but no
one was hurt. Says Rose of that inci-
dent, “I spoke with Jane after her
first helicopter accident. She said,
‘As my life flashed in front of me,
the first thing I thought of was my
daughter.””

The tragedy is made even worse
by the fact that Dornacker’s daugh-
ter, Naomi Knickerbocker, lost her
father only a few months ago.
KFRC’s promotion assistant Col-
leen Parr says the child’s founda-
tion drive was launched Oct. 23, and
she expects that many more contri-
butions will be made in the next few

days. Those wishing to make contri-
butions should address them to the
Naomi Knickerbocker Trust Fund,
¢/0 KFRC, 500 Washington St., San
Francisco, Calif. 94111.

WNBC afternoon personality
Joey Reynolds has mentioned the
San Francisco-based fund on his
show, and the station is giving out
the address information to interest-
ed listeners. WNBC says the station
will do something on Dornacker’s

‘She was given
authority to land
at any point’

behalf, but has yet to finalize plans.

Dornacker is the second radio
traffic reporter to die this year
while on the job—KFI/KOST Los
Angeles’ Bruce Wane died after his
traffic plane burst into flames early
this year—and the accident raises
many concerns about the wisdom
and safety of airborne traffic re-
porting.

Because of the April helicopter
accident, WNBC was particularly
motivated to respond to those con-
cerns. In a prepared statement,
WNBC said it had “taken prudent

steps to ensure the safety of our
personnel in the N-Copter.” After
the April crash, WNBC stopped us-
ing the helicopter until it passed a
review by the National Transporta-
tion safety board, and an indepen-
dent report was contracted by
WNBC on Spectrum, the firm that
provides the N-Copter service.

The safety board found no evi-
dence that the helicopter was un-
safe, and the independent study ex-
pressed confidence in Spectrum,
which began flying again for
WNBC on June 4. The WNBC state-
ment also said that Dornacker and
morning traffic reporter Roz Frank
were given complete authority to
“not go up if they felt unsafe or to
require the helicopter to land at any
point.”

After the Oct. 22 crash, WNBC
again stopped using Spectrum’s he-
licopters, while the Safety Board
and the Federal Aviation Adminis-
tration conduct investigations on
the accident.

Some stations around the country
have taken to installing cellular
telephones in their staff’s and/or
listeners’ cars, and this traffic re-
porting method may become more
popular in the wake of recent
events.

Charged With Revealing Strategies To Rival WWKX

WYHY Nashville Sues Ex-PD St. John

NEW YORK WWKX Nashville
program director Michael St. John
has been charged with misusing
‘““confidential”’ information gar-
nered just before resigning from
top 40 competitor WYHY there.

WYHY’s owners, Republic
Broadcasting, filed charges in a
chancery court lawsuit Oct. 23, al-
leging that St. John “weakened
[WYHY’s] competitive appeal” and
is using “confidential” information

..newsline...

EDENS BROADCASTING buys KLLZZ-AM-FM San Diego for $14 million from
Southwestern Broadcasting Inc. KLZZ shifted its adult contemporary
fare recently to a classic rock format. Edens also owns the highly rated
top 40 combo WRBQ-AM-FM Tampa; KOY-AM-FM Phoenix; WRVA/
WRVQ Richmond; and WWDE Norfolk, Va. Gary Stevens of New
York-based Wertheim & Co. brokered the deal.

THE SKY STATIONS of Schenectady, N.Y., file with the FCC to purchase
black and urban contemporary outlets WGIV-AM Concord and WPEG-
FM Charlotte, both in North Carolina. The seller is Concord-Kannapo-
lis Broadcasting. The price has not been disclosed. Sky Stations presi-
dent Dennis Israel is also a general partner in Empire State Radio,
which owns WGY/WGFM Albany/Schenectady. Sky Stations is await-
ing FCC approval of its acquisition of WEZO/WNYR Rochester, N.Y.,
and KSKY Dallas.

PHOENIX BROADCASTING buys KYEA West Monroe, La., for $1.3 million.
The seller is Morgan Broadcasting Corp., and the deal was brokered by
Blackburn & Co.

NEWCITY BROADCASTING has taken WFTQ-AM Worcester, Mass., off the
block. When Dick Ferguson (now NewCity’s president) and a group of
Katz Broadcasting employees formed NewCity in March to buy Katz’s
radio properties, the full-service AC station was listed as available.
NewCity also owns WEZN Bridgeport, Conn.; WAAF Worchester,
Mass.; WZZK-AM-FM Birmingham, Ala.; WSYR/WYYY Syracuse,
N.Y.; WDBO/WWKA Orlando, Fla.; WYAY Atlanta; KWEN Tulsa,
Okla.; and the American Comedy Network in Bridgeport, Conn.

to help WWKX, a Capitol Broad-
casting property.

Following the advice of his law-
yers, St. John will not discuss the
case in detail. He says, “I'm hon-
ored in a way, because if I wasn’t
good, they wouldn’t be suing me.
I've been programming in this mar-
ket since 1977, and I don’t think I
need any help from anywhere else.”

St. John also says he was not un-
der contract to Republic at the time
of his departure. St. John pro-
grammed at WYHY from Decem-
ber 1984 through Sept. 3 and only
reported to Republic after it took
the station last July.

WYHY VP/GM Mike Kenney
says, ‘“This is not a sour grapes situ-
ation. We don’t feel that St. John
played straight with us.” According
to Kenney, St. John resigned one
day after sitting in on two in-depth
WYHY strategy sessions.

“When questioned over and over
again, [St. John] said he was going
to be a national PD for a chain other
than Capitol, and that he'd be out of
the Nashville market,” says Ken-
ney. “Nobody heard from him for a
couple of weeks. Then he walked
across the street with our game
plan and the game plan we thought
WWKX would follow.”

Republic is suing St. John for
more than $100,000 in damages,
says Kenney.

WYHY’s ratings dipped in the
September Arbitrends, and Kenney
says “it is suggested in the suit”
that St. John “probably had his
head somewhere else” during that
period.

e
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Hot 103.5 Shots. WQHT ““Hot 103.5” New York evening talent Al Bandiero,
right, shows his buddy Sylvester Stalione what all the taik is about during a tour
of the new Emmis outlet’s studios. Bandiero had a cameo role as a sportscaster
in Stallone’s *Rocky IV film.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

KPKE Denver music director Dee Ann Metzger says she’s been root-
ing for the Bangles latest single, “Walk Like An Egyptian” (Colum-
bia), since it was released a few months back. It was issued among a
“flurry of records by big-name artists,” Metzger recalls. Now the sin-
gle is scoring high with many demographics and pulled several calls
after a single Friday-afternoon play, Metzger reports. Also perform-
ing well across KPKE’s demographic board is Gregory Abbott's
“Shake You Down” (Columbia). The MD is also high on newcomer
Robbie Nevil’s “C’est La Vie” (Manhattan/EMI). “It’s a very pop, mid-
tempo, feel-good-about-yourself type of song,” she says. Meanwhile,
Bruce Hornsby & the Range’s “The Way It Is” (RCA) “continues to be
a real favorite around here,” Metzger says, and Duran Duran’s latest,

“Notorious” (Capitol), is drawing positive response.

ALBUM ROCK

WDIZ Orlando PD Rad Messick says he’s most excited about Don
Henley’s “Who Owns This Place,” a cut off MCA's “The Color Of
Money” soundtrack. ‘“Henley’s got such an unmistakable voice,” says
Messick, who expects that the song will carry the former Eagle nicely
until his next album arrives. Messick says Steve Miller returns to vinyl
at just the right time with “I Want To Make The World Turn
Around” (Capitol). “With the '70s-type artists, like Boston and Kansas,
making such a comeback,” says Messick, “I think Miller will fall into
the same vein here. It is something at least equal, and probably exceed-
ing, his previous hits."”

COUNTRY

“Our two adds this week couldn’t come from more opposite ends of the
spectrum,” says WSOC Charlotte, N.C., PD Edd Robinson. The first
is Gary Morris’ “Leave Me Lonely” (Warner Bros.), a typically acous-
tic outing that Robinson predicts will really establish Morris with
WSOC’s audience. The second is Eddie Rabbitt’s “Gotta Have You”
| (RCA). “This is contemporary and up-tempo, and it’s pulling a lot of
| requests,” says Robinson. Burning up the phone consoles after two
weeks on WSOC is Dan Seals’ “You Still Move Me” (EMI America). “I
just can’t say enough good things about this one,” says Robinson.
KIM FREEMAN
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YesterHits, adio

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

1. Tonight's The Night (Gonna Be
Alright), Rod Stewart, waRNER BROS.
2. Disco Duck (Part 1), Rick Dees &
His Cast Of Idiots, rRso
. The Wreck Of The Edmund
Fitz%erald, Gordon Lightfoot,
REPRISE

w

. Love So Right, Bee Gees, rso
. m‘t&skrat Love, Captain & Tennille,

. Rock’n Me, Steve Miller Band,
CAPITOL

. If You Leave Me Now, Chicago,
COLUMBIA

. Just To Be Close To You,
Commodores, MOTOWN

. The Rubber Band Man, Spinners,
ATLANTIC

. Do You Feel, Peter Frampton, aam

POP SINGLES—20 Years Ago

. Poor Side Of Town, Johnny Rivers,
IMPERIAL

. Last Train To Clarksville,
Monkees, COLGEMS
. 96 Tears, ? & the Mysterians, caMEO

. Good Vibrations, Beach Boys,
CAPITOL

. Dandy, Herman's Hermits, mgm

. Winchester Cathedral, New
Vaudeville Band, FONTANA

. You Keep Me Hangin’ On,
Supremes, MOTOWN

. If | Were A Carpenter, Bobby
Darin, ATLANTIC

. Devil With A Blue Dress On/Good
Golly Miss Molly, Mitch Ryder &
the Detroit Wheels, New voICE

. I'm Your Puppet, James & Bobby
Purify, BELL

TOP ALBUMS—10 Years Ago

1. Songs In The Key Of Life, Stevie
Wonder, TamLa

2. The Song Remains The Same
gggcundtrack), Led Zeppelin, swan

o © 0O N O s

© 0 N o AW N =

—
o

. Blue Moves, Elton John, warNER
BROS

. Frampton Comes Alive, Peter
Frampton, aam

. Spirit, Earth, Wind & Fire, coLumBia

. Boston, eric

. Fly Like An Eagle, Steve Milier
Band, capitoL

. RCsrcl)ildren Of The World, Bee Gees,

. One More For The Road, Lynyrd
Skynyrd, Mca

. A Night On The Town, Rod Stewart,
WARNER BROS.

O W O ® NOU » W

—

TOP ALBUMS—20 Years Ago

. The Monkees, COLGEMS

. Dr. Zhivago, Soundtrack, mom

. Supremes A Go-Go, MOTOWN

. The Mamas & the Papas, buntiLL

. What Now My Love, Herb Alpert &
the Tijuana Brass, A&Mm

. And Then .. . Along Comes The
Association, vaLIANT

. Lou Rawls Soulin’, Lou Rawls,
CAPITOL

. Revolver, Beatles, caritoL

. Somewhere My Love, Ray Conniff
& the Singers, coLumBia

. The Kinks Greatest Hits, rRerPrISE

COUNTRY SINGLES—10 Years Ago

1. Somebody Somewhere, Loretta
Lynn, mca

. Living It Down, Freddie Fender,
ABC/DOT

L I-Lecr Name s ..., George Jones,
33

© Ve N O 100 SV SR

—

I’'m Gonna Love You, Dave &
Sugar, rRcA

. 9,999,999 Tears, Dickey Lee, rca
. Cherokee Maiden/What Have You
Got Planned Tonight Diana, Merle
Haggard, capiToL

Good Woman Blues, Mel Tillis, mca

Show Me A Man, T.G. Sheppard,
HITSVILLE

. Thinkin' Of A Rendezvous, Johnny
Duncan, coLumBlA

. Thank God I've Got You, Statler
Brothers, MERCURY

SOUL SINGLES—I10 Years Ago

. Love Ballad, LTD, aam

. You Don't Have To Be A Star (To
Be In My Show), Marilyn McCoo &
Billy Davis Jr., ABC

. The Rubberband Man, Spinners,
ATLANTIC

. Enjoy Yourself, the Jacksons, epic STATIONS
You Are My Starship, Norman
Connors, BUDDAH

Shake Your Rump To The Funk,
Bar-Kays, MERCURY

. Just To Be Close To You,
Commodores, MOTOWN

A Messa%,e In Qur Music, O'Jays,
PHILADELPHIA INTERNATIONAL

. Catfish, Four Tops, asc
. Hot Line, Sylvers, capitoL

© © @~

N =
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Pontoon Promo. WINE Danbury, Conn,, is making waves the old-fashion way with its WINE Great Boat Parade. The

station broadcast live as 60 boats comzeted for prizes on Connecticut’'s Lake Candlewood. Peeking out, from leit, are
WINE morning man Al Matthews, boat parade MC ard Pepperidge Farms “old timer'” Charlie Welch, and station

perscnality Diane Perri. Standing is staticn engineer Pat Carlone.

Northwest Passage. Making sure Seatile won't be mist, life an the road takes
Journey to the Great Northwest. Pictured, from left, are Columbia promotions
rep Larry Rayman, Journey's Jonathan Cain, KPLZ Seattie PD Casey Keating,
KPLZ MD Mark Allen, and Journey’'s Neal Schor.

Haute Mix. The graduates of American Image Productions’ first Blender class
get the lumps out of their musical cuisire. The Blender is AIP’'s new segue tool
for the weli-equipped radio “‘kitchen” (Biilboard, Nov. 1). Pictured, from le‘t, are
consultant Buzz Bennett, VP/programming for Statewide Broadcasting Mark
Driscoll, WHTZ New York’s Scott Shannon, and AIP’s Timn Riley.

i

S
. Y
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Drive Time. When it comes to
charity, these two air talents don't
putter around. The two top jocks from
crosstown rival stations shot 18 holes
to raise funds for the United Way in
St. Thomas, U.S. Virgin islands, where
their stations are based. WSTA’s Irvin
“Brownie” Brown, left, pauses here
before the charity match with WVWI’'s
Nicky ““Mighty Whitey" Russell.

Wil

Making Book. It's a sure bet that the “‘gambler” will have his day. WGBE
Merrick, N.Y.'s PC: John Chommie, right, talks with Kenny Rogers at an
autograph session for Rogers’ new book, titled “Kenny Rogers’ America.”
Chommie also presented Rogers with a Nassau County, N.Y., proclamaticon
announcing “Kenny Rogers Day" for his charity work.

Under The Boardwalk. “Friends And Lovers” stars Carl Anderson & Gloria
Loring spread out on the sand—the Sands Hotel/Casino, that is—after
performing their No. 1 hit. WAYV Atlantic City, N.J., teamed up with the hote! to
present Atlantic City with the first live performance of the hit by the duo.
Standing, from left, are Sands Hotel’s Hans Kennon, WAYV nighttime
personality John Rizzo, Loring, and Anderson.

Read My Lips. ‘WAVT-FM Pottsville, Pa., swings from track to track as the radio
team lip-syncs Ray Stevens’ “Guitarzan’ at a local night spot. Afthough staffers
did not compete officially, they gave it their best shot. Seated in the front row,
from left, are WAVT morning driver George Kennedy, air talent Nikki Ciarvella,
station manager Jim Bowman, and station sales rep Jackie Shupp. Standing,
from left, are contest judge Paddy Ciarvella, station MD Skip Carr, and
Treadway Inn manager Greg Stanalonis. The station got an added treat when
the lip-sync contest winners donated part of their winnings to charity.
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SONG OF THE YEAR ENTERTAINER OF THE YEAR &

“OnThe Other Hand” FEMALE VOCALIST OF THE YEAR
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& SCHLITZ"
REBA
MCENTIRE
MALE VOCALIST HORIZON AWARD  ALBUM OF THE YEAR INSTRUMENTAL HALL OF FAME

OF THE YEAR Lost InThe Fifties Tonight  GROUP OF THE YEAR

-

OAK RIDGE BOYS BAND  WESLEY ROSE

GEORGE STRAIT RANDY TRAVIS RONNIE MILSAP

O ;CO *PAUL OVERSTREET,co-writer
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The answer of course: Countdown
America, the one Adult Con-
temporary countdown that %
features the most popular
songs according to Radio & Records
hosted by America’s premier personality,
Dick Clark.

When Dick counts down ¥
the hits, you can count on
the ratings, because this show’s got all
the ingredients of a blockbuster.

First you've got the week’s most popu-
lar AC songs—the songs your
listeners have helped propel
to the top of the charts.

Then there’s the excite- 9
ment and unparalleled €%

drawing power of the &, ’
countdown format. 2
Plus exclusive inter- o

(2]
X
4
(=
E3
=
w
2z
2
=]
<
«

New York Washington, D.C. Chicago Detroit

UICK!
NAME THE ONLY
COUNTDOWN

THAT STARTS
+ WITH!

. \s\(cuk

For national sales information call (212) 575-6133.
For station clearance information call (212) 575-6100.

views with the
most popular
artists on record week,
after week, after week. Because no one
who's climbing the charts is willing to
miss out on the opportunity of stopping:
by to talk with the best-loved personality
in radio.

The most popular songs...the most suc-
cessful format...interviews with top artists
...and Dick Clark himself. It's a winning
combination that simply

has no competition.

So get #1 working for
' your station. Call today.
) Countdowm America is
® transmitted via satellite or disc

* and is available to radio stations
on a free swap/exchange basis.

Dallas Los Angeles London

Featured
Programming

ABC RADIO NETWORKS has ap-
pointed Phillip J. Giordano senior
VP for the network. Giordano
joined ABC in 1972 as senior audi-
tor, internal audit department; most
recently, he was senior VP of fi-
nance for Capital Cities/ABC Ra-
dio. In his new position, he will be
responsible for finance, planning,
and administration. His office will
be involved in all areas of the net-
work’s operations.

ABC has also created the new po-
sition of VP/entertainment pro-
gramming and filled it with Rich-
ard F. Carr. Carr comes to ABC
with a long list of radio credits
from, among others, Metromedia,
Meredith, and Mutual. One of the
areas his office will oversee is the
development of new programming
for all aspects of ABC Radio Net-
works.

MJI Broadcasting New York is
scheduling the debut of its new
Classic Cuts for Jan. 1. Aimed at Al-
bum Rock and classic rock outlets,
the program will take classic rock
tracks and present them with artist
interviews highlighting the inspira-
tion, recording, or history of the
song. WNEW-FM New York’s
Dave Herman hosts the show, and
it includes five artists and their fea-
tured recordings. The music-talk ra-
tio is 90%-10%. Stations either can
run the show in its one-hour form or
as a 12-minute daily strip featuring
one artist each day. The package is
offered on a market-exclusive, bar-
ter basis.

IN DECEMBER, the Radio Net-
work Assn. predicted that radio rev-
enues would increase 14% in 1986.
With revenue figures available for
the first nine months, it looks like
that prediction was conservative.
Growth slowed in September, but
the 18% year-to-date gain over 1985
reported for the first half of the
year was maintained.

OCTOBER was a good month for
the Dallas-based Satellite Music
Network. Each of its seven formats
picked up at least one affiliate, with
Country Coast to Coast and Star
Station adding three each. Twelve
affiliates were added in all.

KUDOS to DIR Broadcasting,
New York, for making the live feed
available for the Crack Down On
Crack benefit, produced by Bill
Graham. The concert benefit is set
for Halloween night at Madison
Square Garden in New York. All
New York-area stations were invit-
ed to pick up the Oct. 31 feed, and at
presstime WXRK, WBLS, and
WBAB had signed on.

This latest event in the effort to
convince the American public that
crack is a dead end boasts some tru-
ly noteworthy acts. An Allman
Brothers reunion is scheduled as
well as an appearance by Crosby,
Stills, & Nash. Also scheduled are
Run-D.M.C, Carlos Santana, Ruben
Blades, and Felix Cavaliere. DIR
will record the event.

PETER J. LUDWIG
(Continued on page 16)
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|.OS ANGELES LINE—PART II:
Wrapping up the rest of Vox Jox’s
West Coast week, we must first
mention two local heroes: multime-
dia star Casey Kasem and Bill-
board’s Tommy Noonan, who came
to the rescue of a stroke victim on
Oct. 24 at the intersection of Wil
shire and Rodeo. Both jumped out
of their cars to assist 2 woman who
had fallen on the crosswalk. Kasem
ran off to dial 911, and Noonan
stayed on the scene and adminis-
tered aid. Happily, the women got
to the hospital quickly and survived.

Westwood One/Mutual presi-
dent/CEO Norm Pattiz greeted us
with his usual kid-in-a-candy-store
spirit. These days, that’s attribut-
able to $112 million the net just
raised in a public stock offering. Of
rumors that part of that is being
spent on Cap Cities/ABC talk and
album rock outlets KABC/KLOS
Los Angeles, Pattiz said with
amusement that GMs at both sta-
tions had already called WWT’s fi-
nancial chief, Bill Battison, asking
where expense reports should be
sent. “I love all the speculation,”
Pattiz quipped. “It may give us
some ideas we hadn’t thought of.”
No word yet, though, on which of
many rumored acquisition candi-
dates are getting a serious look.

KIIS-AM-FM programmer Mike
Schaefer was also in justifiably
high spirits. In addition to a market-
topping 7.1 12-plus, overall summer
Arbitron share, Schaefer was still
swooning over the success of the
first date in KIIS’ Manic Monday
concert series. Launched on Oct. 20
at the Palace, the weekly showcases
are designed to further KIIS’ image
as a new-music breaker; the concert
kicked off, of course, with the Ban-
gles. Highlight of the evening was a
totally unexpected appearance by
Bangles fan Prince.

For those who haven’t visited
L.A. in a while, KIIS is now ‘“the
new KIIS,” with 11-song sweeps
and plenty of “more variety, less
repetition” liners.

Off-the-cuff observations include
the high visibility of Golden West
quiet storm outlet KUTE. In addi-
tion to heavy billboarding, the
KUTE parking lot is full of license
plates sporting the calls in some
form or another. KUTE sounds ex-
cellent, and PD Lawrence Tanter
(also PA announcer for the Los An-
geles Lakers and a former basket-
ball player) says the station is in the
midst of a long-lasting lobby for a
wattage increase.

We were impressed with KLOS’
delivery of its “best mix of old and
new rock” motto and KDAY’s at-
tempt to shake things up on the AM
band with an all-rap attack, a smart
way of separating itself from the 83
signals in the market.

VIQYE
{0) =

BILL PUGH has been lured away
from album rocker WKDF Nash-
ville’s PD slot to take over the reins
at Taft’s WKLS ““96 Rock” Atlanta,
where he officially starts Nov. 10.
“I certainly wasn’t looking to leave
WKDF,” says Pugh. “But I did in-
quire when the WKLS post opened
up.” Pugh says the biggest hooks
were staying in the South and re-

A look at what’s
doing in L.A.

turning to Taft Broadcasting,
where he started his career, at
WLVQ Columbus, Ohio.

Tom Connolly, VP/GM of 96
Rock, says Pugh came to his atten-
tion via Taft referrals and recom-
mendations of other GMs. Because
96 Rock is already sitting very pret-
ty in Atlanta, Connolly says, “we
weren't looking for someone to rein-
vent the wheel—just someone with
bright, creative ideas.”

Pugh succeeds Bill Wise, who
left 96 Rock in September to steer
new rocker WGTR Miami. In that
market, album rocker WSHE has
found its revenge on Wise for pluck-
ing away its morning team of Her-
man & McBean. WDVE Pittsburgh
morning team Jimmy Roach &
Steve Hansen is set to join WSHE,
where the pair will get a jump on
Herman & McBean because con-
tractual promises keep that duo
from going on air for a while.

BOB LINDEN is the new PD at
“quality rocker” KKLZ Las Vegas,
where he ships in from the same
post at KESI San Antonio, Texas.
Immediately, Linden brought Ron
Lewis in as promotion director, a
spot he fills after directing creative
activities at KSSK/KULA Honolu-

‘lu. Linden succeeds Sherman Co-

hen, who moved across town to pro-
gram adult rocker KOMP.

In Reno, Nev., KOLO PD/morn-
ing man Tony Thomas got a nice
honor, the media-man-of-the-year
award from the Optimists Club of
Reno. The country programmer’s
honor came for community service,
and he won over several hot-shot
TV, radio, and print talents.

KNAC Long Beach MD Kevin
Stephens has resigned to pursue
more lucrative opportunites, in ei-
ther radio or records. He joined
when KNAC adopted its ‘“‘pure
rock” fare in January. He can be
reached at 818-888-6584 ... Also re-
signing is KNX-FM Los Angeles
MD Lou Simon, who was doing
weekends at the mellow rock outlet.
Also at the CBS station, former
weekender Denise Westwood set-
tles into the night shift, while for-
mer nighttimer Rick Shaw runs
into afternoon drive.

In Palm Springs, Calif., Ford Mi-
chael Mullins moves in as PD for
“lite” music outlet KPLM, where
he’ll also handle morning drive.

Wedding-bell cheers to Denise
Oliver and her TV engineer groom,
Richard Friedel. Oliver, of course,
is a veteran programmer, now at
United Stations as director of pro-
gramming. The two tied the knot
Oct. 6 in New York ... Happy
bronze shoes to Susan and Danny
Buch, Atlantic’s national album
promotion director. They had a baby
Oct. 16 and named him Andrew.

THE TRANSFORMATION of Mal-
rite’s KSRR Houston from an al-
bum rocker to a top 40 was complet-
ed recently with a call change to
KKHT “Hit 96.5.” The new calls are
being promoted with a cash give-
away for those spotted displaying
one of the million station bumper
stickers available in local 7-Eleven
stores. At the same time, KKHT
morning man Bobby Mitchell gets
help from John Rio, the infamous
“Mr. Leonard” when he worked
mornings at top-ranked Houston
top 40 KKBQ ... In Dallas, Randi
Rockett gets the PD reins at new
“Gladiator” outlet KHYI “Y-95"”
Dallas. That’s the former Christian
outlet KLTY, owned by Statewide
Broadcasting and VP/program-
ming Mark Driscoll. Most recently,
Rockett was known as Randi
Rhodes and worked on air at the old
WAPP New York (now WQHT).
Jack Casey joins Shamrock AC
combo WHB/KUDL Kansas City,
Mo., as operations manager, where
he’ll serve under GM Robert
Zuroweste. Casey was PD at AC
outlet WMJX Boston for the last
five years. Meanwhile, at Shamrock
classic rocker KMYZ “Z-104” Tulsa,
Mel Myers is named production di-
rector; he will also host middays.

D.C. DASHES: Pam Trickett is
upped to MD at Cap Cities/ABC’s
WRQX “Q-107” Washington. She
started at the top 40 as an intern
five years ago and was most recent-
ly supervisor of advertising, promo-
tion, and programming. Trickett
succeeds Paul Fuller, who moves
into mornings in the wake of Scott
Woodside’s departure to WCLY
there. Woodside’s former partner
Jim Elliott is now at B-106 (keep
reading).

Surprise, surprise: DIR Broad-
casting’s “Howard Stern Show” has
been picked up by soon-to-be-Infin-
ity-outlet WBMW “B-106" Fairfax,
Va. Stern, of course, is the star of
Infinity’s WXRK New York and
WYSP Philadelphia morning
shows. Stern could be in hot wa-
ter with the FCC (Billboard, Nov. 1,
and page 6, this issue), but his week-
ly spot on B-106 returns him to the
D.C. market and lends some credi-
bility to guesses that Infinity will
trimulcast Stern there during the
week. B-106 GM Peter Ferrara says
a Stern trimulcast is not out of the
question but that he’s quite happy
with the job former Q-107 morning
partner Elliott is doing for B-106.
Stay tuned!

cORRECTION DEPT.: In our Oct.
25 Out Of The Box column, we put
the Monkees’ “Daydream Believer”
on the wrong label. The upwardly
mobile single is on Arista.

permission of the publisher.
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—
)| 8 | — | 2 | STEVEMILLER | WANT TO MAKE THE WORLD ...
EMOTION IN
15 | 7 | 3 | 10 | RICOCASEK MOTION
(A6 20 | 28| 5 gggEgCASEK TRUE TO YOU
(170! 1 | 25 | 4 | PETERGABRIEL THAT VOICE AGAIN
THR R TmA ;I'URNER BACK WHERE YOU STARTED
'(G8)| 26 | 38 | 3 | BENJAMINORR STAY THE NIGHT
(20| 2 | 36 | 20 | GENESIS LAND OF CONFUSION |
a1 | 131 8 | 12 | BONJOVI YOU GIVE LOVE A BAD NAME
1 MERCURY B -
2|12 128 BAD COMPANY THIS LOVE
@ lalla) » | B9sT™ON COOL THE ENGINES
BN g | TIMBUK3 THE FUTURE'S SO BRIGHT
| 25| 27 | 23| 5 | WANGCHUNG EVERYBODY HAVE FUN TONIGHT
TR o | GEFFEN {
“31 | 35 | 4 | TALKINGHEADS PUZZLIN' EVIDENCE
o BILLY SQUIER LOVE IS THE HERO
2 [ 0|17 | G Q _
WILD
wn | 15— 12 g’lé\ELKING HEADS WILD LIFE
@| 3| 4 | 3 | DAVID&DAVID SWALLOWED BY THE CRACKS
e A&M
@ a5 | 45 | 3 | THESTABILIZERS ONE SIMPLE THING |
COLUMBIA
a1 |.21.] 13 | 13 | DAVID &DAVID WELCOME TO THE BOOMTOWN
2 | 22 | 2| 10| HYEYLEWIS &THENEWS JACOB'S LADDER
TRk = | — — ]
(Eiharr o o | REM SUPERMAL
ulw || 5| IGGY POP CRY FOR LOVE
@) 5 [~ [ 2 | TRIUMPH TEARS IN THE RAIN
=
36| | s | 3 Tl DANCE
. | * % % FLASHMAKER * * *
30| NEWD |1 | SRR , 1S THIS LOVE
W BE SLEEPING
(G| s | | 3 | EDDIE MONEY E SHOULD BE S
| 3 M TONIGHT
n | hvies] 14 | EDDIEMONEY TAKE ME HOME TONIG
EVERYTIME
o |a || 7 | THEQUTFIELD YOU CRY
(_‘j 89 |s— | 2 | BONJOVI WANTED DEAD OR ALIVE
I* i | MERCURY
H) My
47 NEW} 1 'SI'I;IEE PRETENDERS BABY
(331| NEWp | 1 | KANSAS ALL | WANTED
ERE l 2 | 1 'EI":IIEMSMITHEREENS BLOOD & ROSES
i T P T JOHN FOGERTY HEA
& B@iiaa | o | JoEneoceRTY DUNES |
. NEW)p | 1 | ERIC CLAPTON IT'S IN THE WAY YOU USE IT_
7| » | 39 | 4 | PETETOWNSHEND _ LIFE TO LIFE
NEWD | 1 HOWARD JONES YOU KNOW | LOVE YOU DON'T YOU
a9 ['3 | 19 | 13 | TRIUMPH SOMEBODY'S OUT THERE
50 | 47| 43 | 10 | HUEYLEWIS & THE NEWS 1 KNOW WHAT | LIKE

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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FEATURED PROGRAMMING

(Continued from page 14)

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Nov. 7, Justin Hayward, John
Lodge, Scott Muni's Ticket To
Ride, DIR Broadcasting, one hour.

Nov. 7, the Beatles, Solid Gold
Scrapbook, United Stations, one
hour.

Nov. 79, Tina Turner, Hot
Rocks, United Stations, 90 minutes:.

Nov. 79, Daryl Hall, the Fabu-
lous Thunderbirds, Rock Chroni-
cles, Westwood One, one hour.

Nov. 79, Eddie Kendricks, Mo-
tor City Beat, United Stations,
three hours.

Nov. 7-9, Ratt, Metalshop, MJI
Broadcasting, one hour.

Nov. 79, Mick Jagger, Rock
Watch, United Stations, three
hours.

Nov. 7-9, Christopher Cross,
Countdown America With Dick
Clark, United Stations, four hours.

Nov. 79, Paul Revere & the
Raiders, Dick Clark’s Rock, Roll,
And Remember, United Stations,
four hours.

Nov. 79, Tina Turner, Star
Beat, MJI Broadcasting, one hour.

Nov. 79, Lee Greenwood, Coun-
try Today, MJI Broadcasting, one
hour.

Nov. 79, Mickey Gilley, The
Weekly Country Music Countdown,
United Stations, three hours.

Nov. 8, Turtles, Grass Roots,
Solid Gold Saturday Night, United
Stations, five hours.

Nov. 8, Steve Wariner, The
American Eagle, DIR Broadcast-
ing, 90 minutes.

Nov. 8, Johnny Guitar Watson,
Airto, Mel Stewart, Highlights,
DIR Broadcasting, three hours.

Nov. 8, Miles Davis, Part Two,
The Jazz Show With David San-
born, NBC Radio Entertainment,
two hours.

Nov. 8, General Public, Nu
Shooz, Midnight Star, Party
America, ABC Radio Networks,
two hours.

Nov. 89, Bad Company, Rock
Over London, Radio International,
one hour.

Nov. 89, Robbie Krieger, Reelin’
& A Rockin’, Radio International,

Dallas Episodes. KDLZ Dallas VP/GM Garry Lewis, left, and the urban outlet’s
morning host/assistant PD Michelle Madison, second right, watch a musical
storm brew as performers Angela Bofilt and Ramsey Lewis prepare to go on
stage together at the Fairmont Hotel.

one hour.

Nov. 89, ’til tuesday, On The
Radio, Nationally Syndicated
Broadcasting Alliance, one hour.

Nov. 89, Billie Holiday, Sinatra
Special Of The Week, Creative Ra-
dio Network, one hour.

Nov. 89, Beatles, Supremes,
Reelin’ In The Years, Global Satel-
lite Network, three hours.

Nov. 9, Billy Idol, King Biscuit
Flower Hour, DIR Broadcasting,
one hour.

Nov. 9, Ben Orr, Ric Ocasek,
Powercuts, Global Satellite Net-
work, two hours.

Nov. 10, Donna Fargo, Solid
Gold Country, United Stations, one
hour.

Nov. 10-14, Peter Gabriel, Talk-
ing Heads, Fabulous Thunder-
birds, Off The Record, one hour.

Nov. 10-16, Howard Jones, Rock
Today, MJI Broadcasting, one
hour.

Nov. 10-16, Tanya Tucker, Live
From Gilley’s, Westwood One, one
hour.

Nov. 10-16, Ashford & Simpson,
Special Edition, Westwood One,
one hour.

Nov. 10-16, 1943: Tommy Dor-
sey, Encore With Jim Lange,
Westwood One, two hours.

Sound Off
Two Ways

For Demos Or Retail Sales

@ AUDIO CASSETTES: You'll love the sound from our latest

generation of duplicating equipment. We'll duplicate,

label,

package and mail your order to your specs. Complete printing
and mailing services, too, for one-stop convenience. Your free
copy of "“Cassette Talk’' explains it all.

@ SOUNDSHEETS: They're a high-quality low-cost way to
promote studios, new album releases and production libraries.
They’re 4 great way to introduce and promote syndicated radio
programming. Use them as ‘‘audio pages’” in magazines, in direct
mail, as handouts or as retail products.

EVATCINE

Eva-Tone Incorporated
4801 Ulmerton Rd. / P.O. Box 7020 / Clearwater, FL 33518
Call Toll Free 1-800-EVA-TONE (In Florida 813-577-7000)
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©Copyright 1986, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

CONTEMPORARY.

E Compiled from a national sample of radio playlists.
o I
z |214]0
2 |23 |g| TimE - ARTIST
= - N = LABEL & NUMBER/DISTRIBUTING LABEL
Sl e B Tk k NOLT k& .
@ 213 %7i THE NEXT TIME § FALL “~ = - 1 week at No. One
WARNER BROS. 7°28597 & PETER CETERA WITH AMY GRANT
@ 31| g | LOVEWILL CONQUER ALL
MOTOWN 1866 @ LIONEL RICHIE
3 111110 VLLBEOVER YOU
COLUMBIA 38-06280 ¢ TOTO
@ 8 11| 7 | HUMAN
1 VIRGIN 2861/A&M ¢ THE HUMAN LEAGUE
@ ntial 7| THEWAYITIS
e, RCA 5023 & BRUCE HORNSBY & THE RANGE
6 517110 COMING AROUND AGAIN
3 ARISTA 1.9525 ) CARLY SIMON
7 | 4 [% | 12| THROWING IT ALL AWAY
ATLANTIC 7-89372 & GENESIS
' TRUE BLUE
2 52’28* J SIRE 7-28591/WARNER BROS. MADONNA
SWEET LOVE
J & g i E ELEKTRA 69557 @ ANITA BAKER
10 7k ‘5, 10 TRUE COLORS
s BT PORTRAIT 37-06247/EPIC & CYNDI LAUPER
@ 1‘*; 15| 7 | CALIFORNIA DREAMIN'
Nov. 10-16, Ric Ocasek, Off The s CARITOISE 30 SEIEEHECIIEONS
Record Specials With Mary Turner, 12 |10 10| 9 | WHEN I THINK OF YOU
Westwood One, one hour. e A&M 2855 & JANET JACKSON
Nov. 10-16, Air Supply, Pop Con- 13 | 9 [ g 15| STUCK WITH YOU \ TR
certs & Star Trak Profiles, 2 f";’:}’;":;‘;ﬁ‘;}iﬂ m Ve B
p WARNER BROS. 7-28605
W‘;?gyofg ggi’tngnhop‘:;iﬁc s Wiups)e DAVID PACK WITH MICHAEL MCDONALD AND JAMES INGRAM
From Walt Disney World, NBC Ra- ()| 17 [2¢ -5 | THEY DONT MAKE THEM LIKE THEY USED O @ e
dio Entertainment, one hour. = LOVE IS FOREVER
Nov. 14-16, Jimi Hend.rlx, Leg- d=| @ JIVE 1.9540/ARISTA ® BILLY OCEAN
ends Of Rock, NBC Radio Enter- e THE LADY IN RED
tainment, two hours. AD|z (6| TFLY CHRIS DEBURGH
Nov. 14-16, the Bee Gees, Spe- g TENDSIANGITGIERS
CIallfO(\;/Blsll-}}Zdllg;i(gft, ;};‘iﬁe};o‘é’;f_i R 1 R ey e CARL ANDERSON & GLORIA LORING
: ’ ’ 2 LOVING ON BORROWED TIME (LOVE THEME FROM “COBRA")
pocilz'stzgs RoclzeConcert, Westwood BB A Y| ot GLADYS KNIGHT AND BILL MEDLEY
minutes.
’ . . EMOTION IN MOTION
NOVI')14'16’ Ne;Vll Y‘;(.)ung}% P?(“' Si- )| ) Y GEFFEN 7-28617/WARNER BROS. & RIC OCASEK
mon, Dr. & the Medics, Roc % 19| 19| TAKE MY BREATH AWAY (LOVE THEME FROM “TOP GUN")
Chronicles, Westwood One, one 2 ot p—— & BERUN
hour
: AMANDA
Nov. 14-16, Motorhead, Metal- @) |83 WCA 52756 BOSTON
shop, MJI Broadcasting, one hour. A MATTER OF TRUST
Nov. 14-16, Jean Carne, Star 23 11811711 COLUMBIA 38.06108 @ BILLY JOEL
Beat, MJI Broadcasting, one hour. 5 | 6 | TYPICAL MALE
Nov. 14-16, Gary Morris, Coun- 2 1%\ s © TINA TURNER
try Today, MJI Broadcasting, one 2 |23 | 22| 21| WORDS GET IN THE WAY
hour. EPIC 34-06120 MIAMI SOUND MACHINE
f LOVE ZONE
ZEQp ;,14 = JIVE 1-9510/ARISTA @ BILLY OCEAN
@D "35| 4 | LOVING STRANGERS
) ARISTA 1-9530 ‘ CHRISTOPHER CROSS
FOR WEEK ENDING NOVEMBER 8, 1986 1 | FALLING IN LOVE (UH-OH)
N/EW' EPIC 34-06352 & MIAMI SOUND MACHINE
® STAY THE NIGHT
1
Bllboard | (Bl [as
3611 2 | TAKE THIS LOVE
ADU LT CONTEM PORARY El A&M 2875 SERGIO MENDES BRASIL '86
; STAND BY ME
MOST ADDED @ =) e ATLANTIC 7-89361 & BEN E. KING
A weekly national compilation of the most 32 | 2925018 HIGHER LOVE
added rec:)rd; o$ th: Ladliocstations currently @ ISLAND 7-99545/WARNER BROS. & STEVE WINWOOD
reporting to the Top Adult Contemporary
Singles chart. YOU CAN CALL ME AL
B Al WARNER BROS. 7-28667 & PAUL SIMON
NEW TOTAL 30 | 29 | 17 DANCING ON THE CEILING
88 REPORTERS ADDS ON g MOTOWN 1843 & LIONEL RICHIE
MIAMI SOUND MACHINE 1835 LOVE ALWAYS
35 |24120( 14
FALLING IN LOVE (UH-OH) GORDY 1857/MOTOWN # EL DEBARGE
ERLC 36 |33 |30 ¢ | DONT FORGET ME (WHEN I'M GONE)
LINDA RONSTADT 14 19 MANHATTAN 50037/EMI-AMERICA & GLASS TIGER
SOMEWHERE OUT THERE LEAVING ME NOW
M;:LLY ] e i Y E | Y POLYDOR 885 284-7/POLYGRAM & LEVEL 42
LOVE IS FOREVER sve 38 |38 40| 3 | WHERE DID YOUR HEART GO? o WHAM!
RIC OCASEK 12 4 -
EMOTION IN MOTION gerre NEWD| 1 :305';';" A2 DARYL HALL
AMY GRANT 11 :
N 1 | HIP TO BE SQUARE
STAY FOR A WHILE aem NEWD CHRYSALIS 43065 HUEY LEWIS & THE NEWS

Products with the greatest airplay gains this week. @ Videoclip availability.  Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units.
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The Meese Commission Exposed is must read-
ing for everyone concerned about creeping cen-
sorship in our society. Literary, artistic, social,
religious, intellectual and political freedom of
thought is being threatened.

The biases and abuses of the Attorney General’s
Commission on Pornography, appointed with the
charge of “controlling” what our laws do not even
define, have aroused the concern of many
Americans.

On January 16, 1986, the National Coalition
Against Censorship brought together well-known
writers, feminists, actors, psychiatrists, lawyers and
psychologists at a Public Information Briefing to
answer ihe Meese Commission. Actress Colleen
Dewhurst, author Kurt Vonnegut, Jr., and feminist
Betty Friedan among others spoke out fervently on
the growing wave of attacks—on the national, state

and local levels—on sexually related expression.
This booklet presents the vital information covered
in this historic public information briefing.

It is must reading for all who cherish freedom of
thought, expression and choice in our country, and
wish to see these freedoms preserved.

To order The Meese Commission Exposed, write to:
National Coalition Against Censorship, 132 West 43rd
Street, New York, NY 10036 or call (212) 944-9899.
Postpaid copies are $3 to individuals, $6 to institutions.
Bulk rates on request.

The NATIONAL COALITION AGAINST CENSORSHIP, founded
in 1974, is a broad-based non-profit, non-partisan coalition of
religious, educational, professional, artistic, labor and civil rights
organizations. The Coalition opposes censorship and advocates
First Amendment rights.
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Billboard.

FOR WEEK ENDING
NOVEMBER 8, 1986

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 milllon.

GOLD—Stations with a weekly cume
audlence between 500,000 and 1 milllon.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

23 21 Midnight Star, Midas Touch 18 18 Luther Vandross, Give Me The Reason A — Miami Sound Machine, Falling In Love 32 38 Benjamine Orr, Stay The Night
24 31 Howard Jones, You Know ! Love You . 19 23 Five Star, Can't Wait Another Minute A — Duran Duran, Notorious 33 39 Lionel Richie, Love Will Conquer All
25 22 Huey Lewis & The News, Sluck With You 20 25 Huey Lewis & The News, Hip To Be Squa EX EX Bilty Ocean, Love Is Forever - 34 EX  Genesis, Land Df Confusion
2% 30 Stacy Lattisaw, Nail It To The Wall 21 26 Wang Chung, Everybody Have Fun Tonigh L-.‘Pr( 35 EX Kool & The Gang, Victory
2] 35 Wang Chung, Everybody Have Fun Tonigh 22 24 Steve Winwood, Freedom Overspill 36 14 Toto, I'll Be Over You
28 38 Janet Jackson, Control 23 30 Bruce Hornsby & The Range, The Way It T/ ' 37 EX  Duran Duran, Notorious
29 27 leffery Osborne, Room With A View 24 29 Gregory Abboft, Shake You Down @ 38 40 Bad Comﬁ)any. This Love
30 32 Wwham!, Where Did Your Heart Go? 25 27 Howard Jones, You Know | Love You 'm 39 EX  Lipstick | Want To Be With You Tonig
31 34 Chico De Barge, Talk To Me 26 28 Daryl Hall, Foolish Pride Q A E 2 ) Chicago P.D.: Jan Jeffries 40 EX Robbie Nevil, C'est La Vie
32 36 Commodores, Goin' To The Bank 21 EX  Bangles, Walk Like An Egyptian A — Paul Young, Some Pegple .
New York P.D.; Larry Berger 332 % Dwvibrt;::veariolovrious g 33 KooF&thke GAng. Victlory ; f g?::?;" A’?i’:’dz' Hearts : = gl'mbu:‘_al h? au(u'reTs iﬂo 'I(Kn :"\;VGI
N s K ng, Victoi 31 Janet Jackson, Control 3 Hear — eve Miller, | Want To Make The Worl
11 Cyndi Lauper, True Colors 35 39 Genesis, Land O Conlugorq 30 32 Commodores, Goin' To The Bank Atlanta P.D.: Bob Case 3 3 Robert Palmer, | Didn't Mean To Turn A —  Janet Jackson, Control
2 3 Anita Baker, Sweet Love 36 28 Carl Anderson & Gloria Loring, Friend 31 34 Miami Sound Machioe, Falling In Love Ut 4 6 The Human League, Human A — Kansas, All | Wanted _
3 8 The Human League, Human 37 25 Don Johnson, Heartbeat A32  —  Duran Duran, Nolorious 1 3 Bangles, Walk Like An Egyptian 5 8 LisaLisa & Cult Jam With Full Force, A — Bob Geldorf, This Is The World Caltin
4 2 Oran "Juice” Jones, The Rain 38 14 Run-D.M.C. Walk This way A3l —  Survivor, Is This Love 2 4 Lisa Lisa & Cult Jam wn% Full Force, 6 5 Cyndi Lauper, True Colors. EX EX Berlin, Like Flames
5 6 Madonna, True Blue 39 29 Genesis, Throwing It All Away A34 —  Billy Ocean, Love Is Forever 3 5 Madonna, True Blue 7 4 Janet Jackson, When | Think Of You EX EX Eurythmics. Thorn In My Side
6 5 Carl Anderson & Gloria Loring, Friend 40 20 Jermaine Stewari, Jod u 4 2 Cyndi Lauper, True Colors 8 11 Cameo, Word Up EX EX Elton John. Heartache All Over The Wo
9 W y N
7 11 Boston, Amanda " 4 5 1 Tina Tumepre, Typical Male 9 10 Peter Cetera With Amy Grant, The Next EX EX Andy Taylor, When The Rain Comes
8 7 Stacey Q, Two Of Hearts 6 7 The Human League, Human 10 13  Aretha Franklin, Jumpin' Jack Flash EX EX Glass Tiger, Someday
9 9 Tina Turner, Typical Male 7 9 Boston, Amanda 1112 Madonna, True Blue . EX  EX  Surviver, Is This Love
10 15 Robert Palmer, | Didn’t Mean To Turn 8 11 Bon Jovi, You Give Love A Bad Name 12 14 Eddie Money, Take Me Home Tonight EX EX Joan Jett And The Blackhearts, Good M
11 4 Janet Jackson, When | Think Of You 9 10 Peter Cetera With Amy Grant, The Next 1322 Oran "Juice” Jones, The Rain EX EX The Monkees, Daydream Believer
12 14 Gregory Abbott, Shake You Down M 1027 10 8 Robert Palmer, | Didn't Mean To Turn 14 15 Talking Heads, wild wild Life EX Pete Townsend, Barefootin
13 16 Bon Jovi, You Give Love A Bad Name 11 14 Cameo, Word U 15 17 Bon Jovi, You Give Love A Bad Name EX Regina, Beat Df Love
118 Billy Joel, A Matter Of Trust AM 1150 12 13 Huey Lewis & The News, Hip To Be Suua 18 7 Carl Anderson & Gloria Loring, Friend Bananarama, More Than Physical
15 22 Cameo, Word Up : - . 13 15 Eddie Money, Take Me Home Tonight 1725  Bruce Hornsby & The Range, The way It
16 12 Miami Sound Machine, Words Get In The 2T Washington P.D.: Chuck Morgan 18 16 Oran “Juice” jones, The Rain 18 33 Billy Idoi, To Be A Lover
17 10 Glass Tiger, Don't Forget Me Los Angeles P.D.: Mike Schaefer 1 1 The Human League, Human 15 12 Journey, Girl Can't Help K 19 29 Huey Lewis & The News. Hip To Be Squa
18 26 Lionel Richie, Love Will Canquer All 11 Cameo, Word Up 2 2 Robert Palmer, [ Didn't Mean To Turn 18 19 Bruce Hornsby & The Range, The Way It 2023 David & David, welcome To The Boom
19 EX Ben E_ King, Stand ay Me 24 Oran “Juice” Jones, The Rain 33 Tina Turner, Typical Male 17 20 Davd & David, Welcome To The Boom 2119 Genesis, Throwing It All Away
A%? — EddleL'Moriey Thal;e Sv }:gr?e"T?mght i g aobdeon Paerner, :3 IDldn'l Mean To Turn ; 2 gylndlj LalupAevM Tue c&|.¥s }g g Eolo, I'll Be !()vev ;ou s g %‘(’s 'L;ongic :s'::-ebmﬁ) m f‘on'q::' Al - T BRSNS e'_ - R
sa Lisa ult Jam With Full Force, adonna, True Blue illy Joel, atter rust orey Hart, | Am Your Side I + L Ol IX M ﬁ l I
22 19 Don Johnson, Heartbeal 5 5 The Human League, Human 6 8 Madonna, True Blue 20 24 Lionel Richie, Love Will Conquer ANl 2430 The PVE"ﬂd?{S. Don't Get Me Wrong ——sﬁ—
BT My iouis o The hews Stokwinvoy | 55 Gyodbauwer Tue Cors 80 Boston A M BB oinlaoh o sk Lovey o R a7 Ton e oo
B 23 New Edion | Eaatghm o § 10 BenE King, Stand By Me 210 Edie Money, Take He Home Tonght @26 Aetha Frankin, Jompi Jack Fash g a e De"l“" |t t s hF;.D“WMl;th?IeFI Waite
enesis, Tnrowit W oston, Amanda v z, Foint o Return an| ung, Evel ly Have Fun Tony 3 R sa Lisa ult Jam With Full Force,
A27 —  Huey Lewis & The News, Hlelo Be Squa 10 15 Billy Idol, To Be A Lover 11 12 Peter Cetera With Amy Grant, The Next % 2 T‘lmbguk 3, The Future's So Bright, | Gg 29 37 Wang Chung, Everybody Have Fun Tonigh 2 4 Madonna, True Blue
B a imGmimmiein | f 3 pwledcli . | F 4 eitibelete 8 X shmmiedell | | 3 g whRRRETOT | B
n ung, tver: ave ni; ul ull Force, 54 am Wil ul ce, Tete , Don't Ge! ron] 3 ie Money, Take Me Home Ton,
s AL ¥ 13 19 B::gl:: Walk Lithn Egyptian 4 14 Oram "Juice'(': ‘;!;nes Tm"i'tain o %s 3 OMD, (Fore?er Live And De|e : 32 EX O.M.D., (Forever) Live And Die 5 5 The HumznyLngue, Human e
14 24  Eddie Money, Take Me Home Tonight 15 17 Wan&chung Everybody Have Fun Tonigh 29 31 Talking Heads, Wild Wild Life A33  — Ben E King, Stand By Me 6 2 C(ndi Lauper, True Colors
15 21 Aretha Franklin, Jumpin' Jack Flas! 16 19 Ric Ocasek, Emotion In Motion 30 32 Daryl Hall, Foolish Pride 34 EX  Daryl Hall, Foolish Pride 7 7 Stacey Q, Two Of Hearts
}; g Toto, |(':u Be vae'rhYAou crant. The Next }; g Bon J(L;vi, ‘(o&u ](E'i‘:e Love A Ba_? r:;amg g% gg ggra{): Jonez, Volll Krnow | Love You gg E); g::;?; Lv::v;ﬂ( (i!kceoxiu?gn o g 1? gobejn _zlvmev,G [ Dlﬂnl rﬂeaBndT?‘ Turn
Peter Cetera With Amy Grant, The Nex Huey Lewis News, Hip To Be Squa ity Ocean, Love Is Forever 3 IKe An on Jovi, You Give Love ad Name
=0 & 18 9 Anita Baker, Sweet Love 1920 Joumey Girl Can't Help It 33 EX Duran Duran, Notorious 37 20 Glass Tiger, Don't Forget Me 10 10 Janet Jackson, When | Think Of You
19 25 Bruce Hornsby & The Range, The Way It 20 22 Toto, Il Be Over You 3 EX Ben E. King, Stand By Me A38  —  Robbie Nevil, C'est La Vie 11 19 Billy Joel, A Matter Of Trust
w’/’z Fm 20 12 New Edition, Earth Angel 21 23 Lionel Richie, Love Will Conquer All 35 EX  Gregory Abbott, Shake You Down A39 - Beriin, Like Flames 12 12 Peter Cetera With Amy Grant, The Next
21 26 0.M.0, (Forever) Live And Die 2 25 Cameo, Word Up 36 EX Survivor, Is This Love A% —  Joan fett And The Blackhearts, Good M 13 9 Glass Tiger, Don't Forget Me
New York P.D.: Scott Shannon 2 31 Wang (fhung, Everybodr Have Fun Tonigh 23 26 Bangles, Walk Like An [plnan A —  Luther Vandross, Stop To Love 14 16 Lionel Richie, Love Will Conguer All
X It 23 28 Lionel Richie, Love Will Conquer All 24 28 Talking Heads, witd witd Life A — Genesis, Land Of Confusion 15 17 Banglles, Walk Like An Egyplian
1 1 Cyndi Lauper, True Colors 24 14 Glass Tiger, bon't Forget Me 25 29 The Monkees, Daydream Believer A — Robbie Nevil, C'est |La Vie 16 23 The Temptations, Lady Soul
3
§ g B H"J’"?“ L?E"!. ?:msn 25 fz |I;on Jovi, ;ou Give Love A Bad Name 2% 547) ?lliy édol, Eo Be Ltoxer n A — Paul McCartney, Stranglehold }; 12 anilaEB'z( er, gre%( l%ov“ti|
ran ““Juice” Jones, The Rain 26 et Sh oys, Love Comes Quickly 27 ive Star, Can't Wait Anofher Minute 2 en E. King, Stand By Me
4 6 Madonna, True Blue 27 EX  The Pretenders, Don't Get Me Wrong 28 EX Bruce Hornsby & The Range, The Way It 19 29 Cameo, Word Up
2 z e:::aklri‘;:ev, S:e&t LOVE N—_— Zzg :1,47) Tinaoiumer, Typical Male g EX PeleBGa(vaiel. In)Vour Eyes q ;(; g gang éjhungl Everyb(%dhy HRave Fun Tonigh
rson ona Lonng, Frien Ric Ocasek, Emotion In Motion EX 0.M.D., (Forever) Live And Die ran “Juice” Jones, The Rain
7 14 Boston, Amanda 30 EX Duran Duran, Notorious 31 EX  Duran Duran, Notorious 22 14 Tioa Tureer, Typical Male
8 11 Gregory Abbott, Shake You Down 31 33 Corey Hart, | Am By Your Side 32 EX Kool & The Gang, Victory K . A23  —  Bruce Hornsby & The Range, The Way It
9 12 Bon Jovi, You Give Love A Bad Name 32 35 Til Tuesday, What About Love A — Howard Jones, You Know | Love You Cleveland P.D.: Denny Sanders 2 Don Johnson, Heartbeat
107 Stacey Q, Two Of Hearts 33 23 Janet Jackson, When | Think Of You A — Wham!, Where Did Your Heart Go? TANDA RAY Al Tit Tuesday, What About Love 25 28 Ric Ocasek, Emotion In Motion
11 9 Janet Jackson, When | Think Of You 34 EX Janet Jacksen, Control A — Survivor, Is This Love 2 Boston, Amanda 26 30 Midnight Star, Midas Touch
12 8 Tina Turner, Typical Male 35 EX Huey Lewis & The News, Hip To Be Squa A —  The Pretenders, Don't Get Me Wrong Tampa 0.M.: Mason Di A3 —  Bruce Hornsby & The Range, The Way It 21 27 Huey Lewis & The News, Hip To Be Squa
13 15 Robert Palmer, | Didn't Mean To Turn A — Howard Jones, You Know | Love You A — Carly Simon, Coming Around Again p -M.. Ma 1xon 4 29 The Human League, Human 28 13 Genesis, Throwing It All Away
}; }Z galr'v;e;) \IIVoAvdMU?1 e : —  Robbie Nevil, Cest La Vie EX EX A-Ha, I've Been Losing You % 3 Toto, I'll BeLOver Volu Z ;g ?o'n Jll)\llli'va(l) Give Love A Bad Name ng EX ‘T;oto, I'"ABD%BQ:HS;OU -
illy Joel, atter rusf —  Sunvivor, ts This Love 1 Van Halen, Love Walks In oto, I'll Be Over You — regol ake You Down
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—  Peter Cetera Wi my Gran e Nex B q R 11 15 Madonna, True Blue 15 eter Gabriel, in Your Eyes
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A — Genesis, Land Of Confusion 15 19 Chico De Barge, Talk To Me % 29 Nu Shooz. Point Of No Return 4o Rl e 33 39 Lionel Richie. Love Will Canquer All
A —  Daryl Hall, Foolish Pride 16 18 Boston, Amanda 21 EX Talking Heads, Wild Wild Life 5L 1 Maconna T el B e R 34 EX  Duran Duran, Notorious
A — Kansas, All | Wanted . 17 21 Talking Heads, Wild wild Life 28 €X The Pretenders, Don't Get Me Wrong S i ndsw‘“hllg : G I: The Next A35 — The Pretenders, Don't Get Me Wmn&
€X EX Bananarama, More Than Physical 18 20 Stacy Lattisaw, Nail It To The wall 29 EX Run-D.M.C. You Be lllin' 7 12 Peter ""‘E ith ";Y n'n_ , The Nex 36 40 EHon john, Heartache All Over The Wo
EX EX David & David, Welcome To The Boom 19 23 Billy Idol, To Be A Lover s P 06X cngo?l Abbott, Shake You Down R R OcasekqioticafiniMotion 37 36 Quiet Riot. The Wild And The Young
EX EX Duran Duran, Notorious 20 22 Bon Jovi, You Give Love A Bad Name MEANS MUSIC A — Glass Tiger, Someday ]9 10 g°”'¥ Hart, | Am By Your Side 38 EX  Glass Tiger, Someday
EX EX KTP, One Step 21 24 Jesse Johnson/Sly Stone, Crazay EX EX Elton John, Heartache All Over The Wo 0 12 oston, A"""di The R The Way It 39 £x 0.M.D., (Forever) Live And Die
EX EX The Temptations, Lady Soul 22 4 tddie Money, Take Me Home Tonight It PD.- St Kingst EX EX Kansas, All t Wanted 11 15 Bruce Hornsby e ‘RF: e Way 40 EX Joan Jett And The Biackhearts, Good M
EX EX Samantha Fox, Touch Me 23 25 Bananarama, More Than Physical Baltimore .D. Steve Ringston EX EX Kool & The Gang, Victory 12 4 Janet Jackson, When | Think Of Vous A — Howard Jones. You Know | Love You
24 31 Bangles, Walk Like An Exyp‘an 1 3 Cyndi Lauper, True Colors EX EX Duran Duran, Nolorious 13 18 Huey Lewis & " N"’:' Hip To Be Squa A — Commodores, Goin' To The Bank
25 21 Bruce Homsby & The Range, The Way It 2 2 Genesis, Throwing It All Away A — Carly Simon, Coming Around Again 14 Stacey Q, Two Of Hearts F— €X EX Andy Taylor, When The Rain Comes
26 29 Samantha Fox, Touch Me 3 6 Oran "Juice” Jones, The Rain 15 19 Wanichunxtiverybod "3‘;9 un Tonigh £X EX Jesse Johnson/Sly Stone, Crazay
21 30 Huey Lewis & The News, Hip To Be Squa 4 1 Janet Jackson, When | Think Of You L6 g1 LisalsaltiCulamiWOn tl Rorces
28 35 The Pretenders, Don't Get Me Wrong 5 5 Madonna, True Blue 1TRR4e JbentlovproulueltavelAtbaciName
29 33 Commodores, Goin' To The Bank 6 4 Anita Baker, Sweet Love lg g‘ Bangles, Wﬂ'kBL"ACL n Egyptian
30 13 Oran "Juice” Jones, The Rain 7 9 Cameo, Word Up 1 21 g'"Y 1dol Tg RS ’
WOT WTS  KKBO Fm A31 — Ready For The World, Love You Down 8 Tina Turner, szical Male @ %‘1' 2.'3> aryl Hall, 3° ish Pride
BB Dt ackaen it 10 12 Reweq Paimar | Didwt Mean To 223 T Tune, Tybesl Mae 105
o anet Jackson, Control rt Paimer, { Didn't Mean To Turn 0 e 4 )
Houston P.D. John Lander 3 14 Five Star, Can't Wait Another Minute 11 14 The Human League, Human AFM B % Lionel fichie, Love Wil Conguer Al
1 2 Boston, Amanda ) 35 EX Lionel Richie, Love Will Conquer All 12 13 Nu Shooz, Point Of No Return Atlant P.D: Jim Morrisen u oo i“b“, e e A in
2 3 Oran "Juice” Jones, The Rain A —  The Pointer Sisters, Goldmine 13 7 Glass Tiger, Don't Forget Me anta U im 22 29 Davd h avid, vwe“ié’"" |°L he Y”""‘ San Francisco P.D: Richard Sands
3 1 Lisa Lisa & Cult Jam With Full Force, A — Howard Jones, You Know | Love You 18 17 Peter Cetera With Amy Grant, The Next 1 3 Boston, Amanda g i %g:;'d' e . U
4 8 Bon Jovi, You Give Love A Bad Name A — Gregorz Abbott, Shake You Down 15 23 Bon Jovi, You Give Love A Bad Name 2 7 The Human League, Human 27 31 'B' ers, '°'! el Me Wrang 1 1 %MI Lauper, True Coiors
5§ 5 Cyndi Lauper, True Colors A — Peter Cetera With Amy Grant, The Next 16 20 Ben E. King, Stand By Me 3 7 Madonna, True Blue 8 32 ?‘"3" ”""‘s’" o ‘(’)"'0“5 . 2 2 The Human League, Human
6 7 Madonna, True Blue 17 19 Huey Lewis & The News, Hip To Be Squa 4 1 Cyndi Ladper, True Colors 2 34 Falco The Sound Of Mull‘l; - 3 6 Billy idol, To Be A Lover
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9 10 Cameo Word Up 20 21 Corey Hart, | Am By Your Side 7 8 Oran "Juice” Jones, The Rain 2 16 Condt Lauper, True Colars & 7 Eddie Money, Take Me Home Tonight
10 11 Eddie ‘lon?, Take Me Home Tonight 7 21 22 Lionel Richie, Love Will Conquer All 8 9 Robert Paimer, | Didn't Mean To Turn Al — 3‘1""'8& H 'S"LW?' Trust 7 13 Huey Lewis & The News, Hip To Be Squa
11 4 Uptown, | Know I'm Losing You ' 22 24 Wang Chung, Everybody Have Fun Tonigh 9 12 Steve Winwood, Freedom Overspill 16 Billy J L AI Mca, '{3 v.’“s 8 5 Tina Turner, Typical Male
1212 Anita Baker, Sweet Love y 23 11 Huey Lewis & The News, Stuck With You 10 16 Bruce Homsby & The Range, The Way it A5 —  Robble Nevil, AR oo 13 9 8 Cameo, Word Up
13 13 Ric Ocasek, Emotion In Motion y N, 1\ 24 21 Bruce Hornsby & The Range, The Way It 11 4 Tina Turner, lDICa| Male A3 — Timbuk 3, The Future's So Bright, 10 14 Peter Gabriel, In Your Eyes
14 14 Huey Lewis & The News, Hip To Be Squa / - 25 26 Billy Idol, To Be A Lover 12 15 Lionel Richie, Love Will Conquer All A — Kool &TThe Gsl"x. Victory 11 11 Aretha Franklin, Jumpin' Jack Fiash
15 17 Peter Cetera With Amy Grant, The Next / 26 30 Eddie Money, Take Me Home Tonight 13 14 Eddie Money, Take Me Home Tonight A —  Glass Tiger, é’medag - 2 12 Steve Winwood, Freedom Overspill
16 20 Bangles, Walk Like An Egyptian 21 29 Toto, I'l Be Over You 14 5 Anita Baker, Sweet Love EX EX Ben E King, Stand By Me 3 15 Talking Heads, Wild Wild Lie
17 15 Huey Lewis & The News, Stuck With You 28 EX Duran Duran, Notorious 15 19 Dawd & David, Welcome To The Boom 4 26 Bang&es, Walk Like An Egyptian
18 16 Tina Turner, Typicai Male Boston P.D.: Harry Nelson 29 EX Gregory Abbott, Shake You Down 16 11 Don Johnson. Heartbeat 5 21 DMD, (Forever) Live And Die
A19  — Book Of Love, You Make Me Feel So Goo 1 2 Cyndi Laper, True Colors 30 EX  Survivor, Is This Love 17 22 Peter Cetera With Amy Grant, The Next 16 28 Bon Jovi. You Give Love A Bad Name
20 28 Wang Chung, Everybody Have Fun Tonigh 7 1 R‘y;ben P: wii I“Dldn't Mean To Tur A — Janet Jackson, Control 18 21 Talking Heads, Wild Wild Life 17 17 Til Tuesday, What About Love
2} 21 Aretha Franklin, Jumpin' Jack Flash 3 4 Boston, Amanda 0 A — Carly Simon, Coming Around Again 19 31 Gregory Abbott, Shake You Down 18 18 Bruce Hornsby & The Range, The Way It
22 18 Janet Jackson, When | Think Of You 4 5 Madonha True Blue A — Luther Vandross, Stog And Listen 20 26 Huey Lewis & The News, Hip To Be Squa 19 Wang Chung, Everybody Have Fun Tonigh
23 19 S!ace? q Two Of Hearts 5 7 The Human ue‘ e A — Billy & The Beaters, At This Moment 21 24 Tolo, I'll Be Over You 20 24 David & Dawid, Welcome To The Boom
28 29 Bilty {dol, To Be A Lover § 6 Anita Baker Swgeet'Love 22 25 Billy Idol, To Be A Lover 21 23 The Pretenders, Don't Get Me Wrong
25 27 Tolo, I'll Be Qver You 7 10 Oran “Juice” Jones, The Raln 23 23 Triumph, Somebody's Qut There ) 22 25 Ric Ocasek, Emotion In Motion
26 EX Bruce Hornsby & The Range, The Way It 8 3 Billy oel, A Matter Of Trust 24 13 Billy Joel, A Matter Of Trust . St. Paul P.D.: David Anthony 3 19 REM, Fali On Me
A27 — Ben E. King, Stand By Me 9 11 Aretha Franklin, Jumpin' Jack Flash 25 21 Wang Chung, Eve Have Fun Tonigh 2 Eddie M " T 4 29 Bananarama, More Than Physical
A28 — G"K“’L tt, Shake You Down 10 13 Eddie Money, Take Me Home Tonight 26 32 Timbuk 3, The Future’s So Bright, | G 1 ie Money, Take Me Home Tonight 5 21 Howard Jones, You Know | Love You ..
29 30 Corey Hart, | Am By Your Side 116 ey Lowiek The News Yin To B Saua 27 30 Ric Ocasek. Emotion In Motion 2 8 Th "l,mn e, "Iuma" o 6 30 The Police, Don't Stand So Close To M
A0 —  Genesis, Land Of Confusion 12 15 RicBeacek Emotior i Mahon, ¢ >0 28 20 Glass Tiger, Don't Forgel Me 31 yianstiJockson sivenl Think LGS 7 €X Timbuk 3, The Future’s So Bright. | G
A —  Duran Duran, Notorious 13 17 Cameo Ward Up " - 29 17 fanet Jackson, When I Think ¢ You ; 3 Billy joel, A 3"191 Of Trust A28 — Duran Duran, Notorious
A — Talking Heads, Wild Wild Life T 18 A Touotor what About Love 30 EX  The Pretenders, Oon't Get Me’Wrong 70 Stacer.Q Two Of Heaits A29 —  Robbie Nevil, C'est La Vie
EX EX D.M.D, (Forever) Live And Die 15 20 BenE. King. Stand By Me Washington P.D.: Mark St. John A1 IsieaenESKing [Stand]ByIe o ronde e A30J= 1 Genes)s. Land |0flCOAtus 00
€X EX Wham!, Where Did Your Heart Go? 16 19 Talking Heads, Wild Wild Life Ntk . 32 34 Til Tuesday, What About Love 8 4 Carl Anderson & Gloria L Friend
€X  EX  Efton John, Heartache All Over The Wo 17 22 Bon Jovi, You Give Love A Bad Name 1 2 Tina Turner, Typlcal Maie 33 EX Carly Simon, Coming Around Again H r30N S x”’ G""“ 'T""“
18 Wang Chung, Everybody Have Fu ﬂ; b 2 3 The Human League, Human 34 EX Billy Ocean, Love Is Forever 17 Peter Cetera With Amy 6'" gl he Next
1 B s The e The Wl 35 Madonna, True Blue A — Paul Simon, Graceland 10 5 Honeymoon Suite, What Does It Take
FE T e l.""g‘;‘lg(le, U (LI, U T 4 1 Janet Jackson, When | Think Of You A —  Benjamine Drr, Stay The Night I R e
91 24 Corey Hart | Am By Your Side S 7 Oran “Juice” Jones, The Rain EX EX Genesis, Land Of Confusion 12 14 Corey Hart, | Am By |V°'h' Side
2 n Dunyn Dbran Notoryious ! 6 11 Boston, Amanda X EX Glass Tiger, Someda 13 15 Ric caselk, E"‘°'B"& ,‘; °“°“T 1
B 28 TR e et Me Wron 7 12 Bon Jovi, You Give Love A Bad Name EX EX  Kansas, All't Want 13 e Eberhalmer DAL=
. Fatare’ ® 8 9 Pater Cetera With Amy Grant, The Next £X EX  Steve Milier, | Want To Make The Worl 13 Tina Turner, Typical Male
24 26 Timbuk 3, The Future's So Bright, 1 G d 0 16 13 Bruce Hornsby & The Range, The Way It
25 29 Steye Winwood Freedom Overspill 9 4 Van Halen, Love Walks In EX EX The Pointer Sisters, Goldmine . % H ' o
% 30 Rovbe Newi Cleot Lo vie o °P 10 10 Cyndi Lauper, True Cotors EX €X Howard Jones, You Know | Love You . .. 17 9 Miami Sound Machine, Wg'ds Get in The
San Francisco PD. Steve Rivers | AS? — Bangles, Walk Live An Egyptian 11 13 Robert Palmer, | Didn't Mean To Turn B EX Danl Hall, Fooish Pride 180523 [ Hasald Faltermseyer, Top Gun Anthem)o'!
ey 5 X By ldoh To Be A Lover 12 17 Eddie Money, fake Me Home Tonight EX EX Robbie Nevi, C'est La Vie 19 Wang Chung. Everybody Have Fun Tonlg
13 Rovert Palmer, | Didnt Mean To Turn 29 EX Howard Jones, You Know | Love You .

A Look Back At McLendon’s Still-Fresh Philosophy

' MET GORDON McLENDON for
the first and only time one sunny
morning in 1978 at the Beverly Hills
home of his close friend Sy Wein-
traub. (Something I didn’t know at
the time.) I was there to discuss a
business deal with Weintraub. Sy
says: ‘“There’s someone staying
here who wants to meet you.” Out
comes McLendon. Wants to meet
me! My biggest career disappoint-
ment was never working for
McLendon, and I told him so. The
best radio I ever learned came from
McLendon alumni—Kent Burkhart,
Charlie Van Dyke, Michael Spears,
Ken Dowe, and Jo Interrante—and
from monitoring the McLendon sta-
tions. I told him so.

Twenty some years ago almost
everyone in top 40 was saying you
didn’t need jocks. with great voices
to win with the format. Yet, MclLen-
don’s jocks and newscasters always
had great pipes. (Was it the Texas
water?) He knew super talent like
no one else in the business and how
to find '’em and train 'em. He read
the public taste and where it was
going better than anyone. McLen-
don dared to be great and was. He is
the radio man I admired most of all.
Throughout my programming ca-
reer I made a conscious effort to
surround myself with McLendon
alumni. They made me look good.

To you who program radio today
and you who dream of program-
ming tomorrow, carry with you
McLendon’s words, spoken a decade
ago in Dallas:

“I was, am, and will always be es-
sentially a program man. When [

was a boy, there was no greater
thrill than to climb in an armchair
on a Saturday afternoon and listen
to Ted Husing’s great football
broadcasts. I guess that’s where I
fell in love with radio, and nothing
has ever changed with me. It is al-
most a physical anguish for me to
talk to an operator who has lost the
romance of radio.

“And to me, the bewitchment of
radio is its programming. In the
end, given a good signal over the
population in your market, the wise
owner and/or manager will spend
every possible moment on program-
ming, because programming is his
product.

“I have always had a personal
philosophy on sales as they relate to
programming or, if you will, pro-
gramming as it relates to sales. At
each of my radio stations, program-
ming has always been almost total-
ly accentuated over sales, because I
have always believed that if the pro-
gramming is there, the dollars will
follow. The few times I have al-
lowed sales to dictate programming
have invariably been among the
times I have been beaten decisively
in the ratings.”

You only had to listen to a McLen-
don station once to know he prac-
ticed what he preached. What Spiel-
berg is to motion pictures today,
McLendon was to radio. Staging,
sets, lighting ... all had to be just
right. “Be sure that your station’s
signal strength over its major popu-
lation centers is at optimum. The
finest programming effort is gener-
ally nonproductive unless the radio

station’s signal is conveniently
hearable. It is recorded that Wash-
ington’s troops at Yorktown missed
hearing General Cornwallis’ words
of surrender because the wind was
blowing from the wrong direction,”
McLendon said.

McLendon was probably the only

radio man who wanted the Federal
Communications Commission to add
some questions to its renewal form.
He said: “Let’s add the following
questions: What innovative pro-
gramming has your station origi-
nated during the present license pe-
riod? How many hours during the
average week does the licensee’s
president, owner, manager, and/or
chief operating officer spend in sta-
tion programming? And, what has
your station contributed toward im-
provement of the radio industry
within the present license period?"”’

For many years he was frustrat-
ed by large and small broadcasting
corporations that bought fine radio
facilities just by issuing more stock
with the sole concern of maximizing
profits. Said McLendon: “I certainly
do not object to whopping profits,

but rather to the tendency of some
radio operators, both conglomerate
and otherwise, to let their great sig-
nals, rather than their program-
ming, carry them in the community
sales-wise. Almost invariably, these
stations originate programming
only half as good as it should be,
and it is almost never innovative.

“People listen to radio not only
for various services, but for enter-
tainment as well. It is not ignoble to
entertain. The FCC should award
high renewal marks to stations
which in the FCC’s judgment have
produced creative and/or innova-
tive programming in the entertain-
ment sector.”

McLendon focused on program-
ming, yet he didn’t tune out sales. “I
see radio owners everywhere who
are losing sight of their cost advan-
tage over television. Oddly enough,
no businessman was more cost-con-
scious than J. Paul Getty. To Getty
it was more important to the man
with ‘the millionaire mentality’ to be
able to think small than to think
big—in the same sense that he gives
meticulous attention to the smallest
details and misses no opportunity to
reduce costs in his own or his em-
ployer’s business.

“Today, many a station is letting
its God-given radio supremacy in
cost per thousand slip away. I see
station after station raise base sala-
ries and other fundamental operat-
ing expenses on the strength of mo-
mentarily higher ratings or a few
good sales months. This increase in
base pay, and other items, can be an
unhecessary error. Increases in

compensation should, like a cost-of-
living index, be dictated by a sta-
tion’s current audience position as
determined by audience survey.”

McLendon was one of radio’s
tough, hardy souls who brought ra-
dio back from the brink when most
experts were predicting television
would crush it to death. “Those were
difficult days for those of us who
stood on radio’s embattled ramparts
and yet somehow believed. Today,
radio is still gaining, not losing, in
sets in use. One might now raise a fa-
cetious question: Will radio destroy
television? I am bullish on radio.

“The word radio evokes many
sharp memories from the old
years—Pick 'n Pat, Sam & Henry,
the Eskimos, the Atwater Kent
Hour, Major Bowes, Myrt & Marge,
Stoopnagle & Budd, Frank Munn,
the Golden Voice of Radio, the A &
P Gypsies, the Happiness Boys,
Graham McNamee, Husing, Bill
Stern, Winchell, Boake Carter, Mur-
row, Jolson, Will Rogers, Benny, Al-
len & Woollcott—great names
fraught with the memory of enter-
tainment giants. The last of a mag-
nificent school that with them died
forever. They are all gone now, with
their long forgotten audiences, but
behind them they left the legend of
a radio era as dazzling as the morn-
ing sun. To those of us who stand on
the threshold of radio’s tomorrow,
these years have been but the clos-
ing of a brilliant chapter. The pages
of radio’s next chapter will prove
once again that there are still
sounds worth a thousand pictures.
Radio is beautiful.”
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Maiden’s Voyage Continues:

~ BYSTEVE GETT

NEW YORK Since the 1980 re-
lease of its self-titled Capitol debut
album, Iron Maiden has established
itself as one of the world’s most
popular hard rock attractions. The
British quintet has received minimal
radio and video support, however,
and has had to rely on extensive
roadwork as its main promotional
tool.

““We’ve always had a policy of
nonrehance on any form of media—
MTYV, radio, or whatever,” says lead
vocalist Bruce Dickinson. “We've
always said that, fundamentally,
the band has done it through live
performances, and anything extra
is a bonus. We've certainly got no
objections to people playing us. I
think it’s wonderful when you do ac-

tually hear us on the radio or see
our videos.”

Iron Maiden recently embarked
on the European leg of a marathon
world tour to promote its latest al-
bum, “Somewhere In Time,” which
is placed at No. 14 on the Top Pop
Albums chart just five weeks after
its release.

Initial preparation for the new al-

bum commenced in January when
the group set up base in the British
Channel Islands to write and re-
hearse material. Before starting the
project, Iron Maiden had taken a
five-month break, which, according
to Dickinson, was a welcome—and
necessary—relief to the band fol-
lowing its grueling 200-city World
Slavery tour.

Recording sessions for ‘“Some-
where In Time’ spanned a four-

Metal Mayor. New York Mayor Ed Koch met with heavy metal act Savatage at
a recent anticrack rally outside City Hall. Pictured are, from left, band members
Jon Oliva, Chris Oliva, Steve Wacholz, and John Middleton; Savatage road
manager Tony “T" Recascino; and Hizzoner. (Photo: Sobin Kaplan)

ACHTS AT SEA

USE {T AS A LANDMARK.

l Eight nautical miles
| from Coconut Grove you
see ils sweeping profile.

Up close, you are struck
by the eascade of garden
terraces. The flare of
Liberman’s seulpture
“Windward”
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graciousness within.
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The Grand Bay. Make it
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2669 S. Bayshore Drive, Coconut Grove, Mlami, Fl33133 (305) 858-9600.
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Rome:; Gritti Palace & Hotel Danieli. Venice; Principe & Savoia, Milan; Hotel Excelsior. Florence. For
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month period, with the band work-
ing in three different studio loca-
tions. “We did the basic backing
tracks at Compass Point in the Ba-
hamas because we always get a
wonderful bass and drum sound
there,” says Dickinson. “Then we
did the rest of it—the guitars, the
vocals, and all the overdubs—at
Wisseloord Studios in Holland.”
Dickinson says Wisseloord
proved to be a perfect working envi-
ronment because guitarists Dave
Murray and Adrian Smith were ex-

perimenting with synthesized ef-
fects. But, he adds, “Because the
room there made the bass and
drums we’d recorded at Compass
Point sound so different, we decided
to mix at Electric Ladyland in New
York. It took us just two weeks to
mix and everything sounded great.
As expensive as it is, Electric Lady-
land works for Maiden and scored
tops for the fourth time in a row.”
At the production helm, once
again, was Martin Birch. “It’s not a
case that we’re so dull, boring, and

New Album, Tour

unimaginative that we don’t want
another producer,” says Dickinson.
“It’s just that he gives us every-
thing we want, and he’s still throw-
ing up challenges. Things have got-
ten progressively better with him
over the albums. As we’ve gotten
better, he's been able to do more
things with the sound.”

Plans call for Iron Maiden to start
a T0-city North American tour in
January. A series of concerts in Ja-
pan, Australia, and New Zealand is
scheduled for May.

Kate Bush’s New Experiment: A Winner:
Mets’ Win Rocks Sox, Journey & Richie

by Steve Gett

NEW YORK Kate Bush has done
it again. Her 1985 album, “Hounds
Of Love,” remains one of the de-
cade’s finest releases (especially
on CD), and now the multitalented
British lass has come up with yet
another musical masterpiece—
“Experiment IV,”” a brand new
song that appears on EMI Ameri-
ca’s upcoming best-of Bush compi-
lation album, “The Whole Story.”

Set for single release later this
month, ‘“Experiment IV’ deals
with Bush’s nightmarish vision of
a future world where scientists use
music as a weapon. Haunting vo-
cals glide over i mesmerizing
rhythm track, and, despite its typi-
cally obscure Bush-esque title, the
song hoasts hit-single potential.

In addition to the new track,
“The Whole Story,” which is due
Nov. 14, offers 11 gems from previ-
ous Bush albums, including
“Wow,” “Running Up That Hill,”
and a remixed version of her debut
single, “Wuthering Heights.”” Die-
hard Bush fans might have hoped
for additional material—“The Big
Sky,” “Symphony In Blue,” or
even ‘“‘James & The Cold Gun
(Live)” spring to mind—but the
package is certainly an excellent
introduction for the uninitiated.

Word from the EMI America
camp is that Bush is working on a
new album at her studio in En-
gland. Alas, however, she has no
immediate plans to tour. Mean-
while, her duet with Peter Gabriel,
“Don’t Give Up,” from his “So” al-
bum, has just been issued as a sin-
gle in the U.K., and she makes a
cameo appearance in the accompa-
nying videoclip.

YOU GOTTA BELIEVE: Call it
strange karma, but while Journey
was closing the first of its three re-
cent shows at New Jersey’s Mead-
owlands Arena with a stunning
version of “Don’t Stop Believin’,”
the New York Mets began rallying
against the Boston Red Sox in the
memorabie sixth game of the
World Series.

Though the San Francisco rock-
ers had played an outstanding set,
the postconcert backstage scene
had folks paying more attention to
the ramblings of NBC-TV’s Vin
Scully than anything Steve Perry

or Neal Schon had to say.

Two days later, Metsmania
swept New York’s Madison Square
Garden as the opening night of
Lionel Richie’s ““Outrageous”’
Manhattan dates coincided with
the final World Series game.
Armed with portable radios, many
fans couldn’t hold back occasional
Mets-inspired outbursts of cheers
and applause during the super-
star’s performance.

ON THE BEAT

Artist news, touring,
signings, venues . . . for
those who need to know

T A N T T AT

Richie himself caught ballpark
fever and donned a Mets cap, keep-
ing the crowd updated on the
score. Those who couldn’t keep
their attention on the concert may
need reminding that Eric Clapten
came on stage for a jam.

On a final baseball note, On The
Beat is optimistic that 1987 will be
the year of the Yankees, but we
take our hat off to the Mets.

SHORT TAKES I: Jeff Beck and
drummer Omar Hakim are among
the musicians Mick Jagger has en-
listed to play on his second Colum-
bia solo album. Beck and Jagger
were recently seen slumming to-
gether at New York’s CBGB’s
The Bananarama gals have been
offered starring roles in John
(“Breakfast Club,” “Pretty In
Pink”) Hughes’ next movie. Inci-
dentally, band member Keren is
expecting a baby in December . .
Peter Gabriel kicks off his U.S.
tour Friday (7) with a John Scher-
promoted concert in Rochester,
N.Y. ... Daryl Hall says he'll be
taking out longtime bassist Tom
“T-Bone’” Wolk and drummer
Tony Beard on his upcoming solo
tour ... Joe Dera, executive vice
president of the Rogers & Cowan
public relations firm, which boasts
David Bowie and Paul McCartney
among its clients, has been added
to the American Film Institute’s
development panel . . . The members
of Air Supply are slated for Nov.
12-14 appearances on the NBC-TV
daytime soap “Santa Barbara.”

SURPRISE SUPERJAM: Gary

Zekley, who wrote R.E.M.’s new
L.R.S. single, “Superman,” made
an unexpected appearance on-
stage with the group during its
Oct. 21 concert in De Kalb, I1l. Now
a computer-supplies entrepreneur
in Los Angeles, Zekley sang har-
monies and played tambourine on
the tune, which he penned back in
1968 for the Clique, an obscure
Houston-based outfit.

It was only a few days earlier,
while watching an MTV news re-
port, that Zekley discovered
R.E.M. had recorded his song. Of
the band’s version of “Superman,”’
the composer says, “They did it the
way /did it. They did the hell out of
it. It speaks to me.”

SHORT TAKES II: Word has it
that Phil Sandhaus, former direc-
tor of product management for Co-
lumbia, has landed a key position
with David Bowie’s Gotham-based

‘Isolar management organization

. Michael Jackson has asked
Run-D.M.C. to write and play on
an anticrack song for his upcoming
album. The New York rappers
have also been approached by Ste-
vie Wonder to work on his next al-
bum ... Michael Des Barres,
Steve Jones, Motley Crue’s Vince
Neil, and the Long Ryders are
among those participating in a
charity show Monday (3) at L.A'’s
Roxy club to benefit veteran local
concert booker and cancer victim
Michele Myer ... Frankie Goes
To Hollywood has just released its
second Island album, “Liverpool.”
Lead singer Holly Johnson told
the U.K. press, “In a way, I think
this album is more interesting than
commercial. I wanted a touch of
that David Bowie ‘Lodger’ feel,
which might not be a good idea be-
cause that’s his worst-selling rec-
ord!"’ ... Eddie Murphy’s live con-
cert movie, ‘“Eddie Murphy, Raw,”
set for theatrical release next sum-
mer, is said to have required major
editing in order to secure its R rat-
ing. An outraged Murphy is be-
lieved to have insisted Paramount
release the uncut, X-rated version
to the home video market ... A
very famous guitar hero (hint: he's
mentioned elsewhere in this col-
umn) is set for several Boston and
New York club dates this month,
including Nov. 23-24 shows at Man-
hattan’s Ritz.

i
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TOP CONCERT
GROSSES

DAVID LEE ROTH
CINDERELLA
The Centrum, Worcester, Mass.
Tickets: $16.50, $14.50

VAN HALEN has won the public’s
heart with Sammy Hagar at the
mike, and now former front man
David Lee Roth seems to be doing
the same with his new band. When
he brought his rock’n’roll circus to
Worcester last month, Roth deliv-
ered a high-energy set that blended
Van Halen standards like “Pretty
Woman,” “Unchained,”’ and
“Jump’ with material from his
smash debut Warner Bros. album,
“Eat ’Em And Smile.”

In addition to impressive musical
contributions from guitarist Steve
Vai, bassist Billy Sheehan, and
drummer Gregg Bissonette, Roth’s
performance was equally high on
entertainment value. In between
songs, the charismatic ringleader
entertained the crowd with zany
stage antics and stand-up comedy, a
sort of Diamond Dave’s not-yet-
ready-for-prime-time variety show.

Setting the pace for Roth was
Cinderella, whose PolyGram debut
album, “Night Songs,” was recently
certified gold. The Philadelphia-
based quartet, led by the Steven Ty-
ler-esque Tommy Keiffer, punched
out a strong set, providing a perfect
beginning to a perfect rock’n’roll
bill. LINDA MOLESKI

MARTI JONES
The Bottom Line, New York
Tickets: $10

AS A MUSICAL ENTITY, Marti
Jones is a hip version of a top 40 cov-
er artist. Like her two A&M albums,
this Oct. 10 show included no origi-
nals and very few classic oldies. The
singer/guitarist instead concentrat-
ed on songs originally done by a va-
riety of “new wave” acts that never
quite made it, including Marshall
Crenshaw, the dB’s, and Dwight
Twilley. Though Jones apparently
lacks any songwriting talent, she
sure knows how to pick 'em.
Backed by a rather faceless
band—in her only other New York
appearance, last year, Jones per-
formed with just one accompanist,
her producer and occasional song-
writer, Don Dixon—the Dusty
Springfield sound-alike played one
overlooked pop gem after another.
Her atfable demeanor and penchant
for somewhat kooky storytelling
only made the performance that
much more endearing. Jones is no
musical genius, but she certainly
knows how to show an audience a
good time. JEAN ROSENBLUTH

Talent in Action

CHUCK BERRY
Fox Theater, St. Louis
Tickets: $20

SCALPERS WERE RECEIVING
as much as $300 a ticket for this
Oct. 16 concert honoring rock’n’roll
legend Chuck Berry. In addition to
being a tribute—or as Keith Rich-
ards later said, “repaying some
dues”—the concert was arranged in
order to film segments of the up-
coming Taylor Hackford movie,
“Hail, Hail, Rock And Roll.”
During his introductory speech,
Hackford explained some of the
film procedures and read congratu-
latory letters sent to Berry from
President Reagan and Mick Jagger,
who offered his regrets for being
unable to participate. When Berry
finally emerged, some 45 minutes

‘late, he introduced Richards, who

received tremendous applause as he
took the stage sporting a blue tuxe-
do and tiger-striped shoes. The two
guitar heroes were joined by such
musicians as Robert Cray, original
Berry keyboardist Johnny Johnson,
and sax player Bobby Keyes.

The show kicked off with “May-
belline,” but soon the band was in-
structed to stop playing by film
technicians who were having techni-
cal problems, which recurred
throughout the first show. Once the
music started again, though, the
4,500-strong crowd was treated to a
truly once-in-a-lifetime concert.

Berry and Richards exchanged
their trademark solos, licks, and
rhythms that have changed and di-
rected the course of rock’n’roll,
while a variety of special guests ap-
peared on stage. Julian Lennon
sang “Johnny B. Goode,” and Linda
Ronstadt offered a stunning perfor-
mance of “Livin’ In The U.S.A.” An-
other of the first show’s highlights
was Etta James’ captivating rendi-
tion of “Rock And Roll Music.”

The second show started almost
three hours later than had original-
ly been planned. Happily, however,
there were fewer interruptions. The
crowd’s excitement was sustained,
but Berry began to show signs of
fatigue, with Richards taking more
guitar leads. The Stones guitarist,
whose playing and stage presence
were impeccable throughout, was
joined by Eric Clapton for a blues
jam. Berry’s daughter, Ingrid, per-
formed an impressive version of
“Reelin’ And Rockin’.” Unfortu-
nately, Bob Dylan, originally set to
appear, did not show because of ill-
ness.

Lasting until 2:30 a.m., the second
set also provided renditions of such

(Continued on next page)

Amusement
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GENESIS Oakland-Alameda County Oct. 19-24 $1,340,623 76,607 Bill Graham Presents
Coliseum Arena $17.50 sellout
Oakland, Calif.
BILLY JOEL Madison Square Garden Center Oct. 15, 17-18 $1,150,000 60,000 Ron Delsener Enterprises
New York, N.Y. $20/§17.50 sellout
BOB SEGER & THE SILVER Maple Leaf Gardens Oct. 23-25 $771,795 43,852 Concert Prods. International
BULLET BAND ° Toronto, Ontario ($964,744 Canadian) sellout
FRANKIE MILLER Canada $22
JOHNNY MATHIS & DIONNE Chicago Theatre Oct. 16-26 $742,059 32,046 in-house
WARWICK Chicago, IIt. $29.90/$24.90/$14.90/$9.90 35,210 Shepardson
sellout
LIONEL RICHIE The Centrum in Worcester Oct. 1517 $617,575 36,010 in-house
SHEILAE. Worcester, Mass. $17.50 sellout
JOURNEY Capital Centre Oct. 22-23 $491,799 29,806 Beaver Prods.
GLASS TIGER Landover, Md. $16.50 sellout Cellar Door Prods.
LIONEL RICHIE The Spectrum Oct. 21-22 $463,688 31,088 Stephen Starr
SHEILAE. Philadelphia, Pa. $17.50/§15.50 sellout The Concert Co.
BILLY JOEL The Centrum in Worcester Oct. 21-22 $441,035 25,284 Don Law Co.
Worcester, Mass. $17.50 sellout .
STEVE WINWOOD Shoreline Amphitheatre Oct. 25 $179,008 11,391 Bill Graham Presents
LEVEL 42 Mountain View, Calif. §16.50/$14.50 15,000
DONALD O'CONNOR Fox Theatre Oct. 21-26 $175,740 13,264 Fox Super Series
DEBBIE REYNOLDS Atianta, Ga. $20.25/$17.25/$14.25 46,078
TRIUMPH The Spectrum Oct. 24 $147,639 11,343 Electric Factory Concerts
YNGWIE MALMSTEEN Philadelphia, Pa. $13.50/$11.50 12,742
NEIL YOUNG & CRAZY HORSE The Omni Oct. 25 $142,569 9,198 Alex Cooley
Atlanta, Ga. $15.50 9,696 Southern Promotions
"HAIL! HAIL! ROCK’N ROLL,” Fox Theatre Oct. 16 $136,640 9,330 Fox Concerts
STARRING CHUCK BERRY St. Louis, Mo. $20 sellout
ERIC CLAPTON, ROBERT CRAY,
ETTA JAMES
JULIAN LENNON, PETE
RICHARDS, LINDA RONSTADT
JOE WALSH, AND INGRID BERRY
CLAY
THE MONKEES Baitimore Arena Oct. 15 $122,873 8825 Up Front Promotions
THE GRASS ROOTS Baltimore, Md. $14.50 13,641
GARY PUCKETT & THE UNION
GAP
HERMAN'S HERMITS
SANTANA The Wiltern Theatre Oct. 2-3 $120,750 6,900 Bill Graham Presents
Los Angeles, Calif. $17.50 sellout
- NEIL YOUNG & CRAZY HORSE Market Square Arena Oct. 23 $114,285 7,619 Sunshine Promotions
Indianapolis, Ind. $15 9,200
THE MONKEES Barton Coliseum Oct. 25 $104,706 7479 Mid-South Concerts
THE GRASS ROOTS Littie Rock, Ark. $i4 10,000
GARY PUCKETT & THE UNION
GAP
HERMAN'S HERMITS
SANDI PATTI Greek Theatre Oct. 17 $34,818 6,187 n-house
Los Angeles, Calif. $16.50/$15.50/§11.50 sellout
THE MONKEES Patriot Center Oct. 1 $86,992 5437 Musicentre Prods.
THE GRASS ROOTS George Mason Univ. $i6 sellout
GARY PUCKETT & THE UNION Fairfax, Va.
GAP
HERMAN'S HERMITS
CONWAY TWITTY & LORETTA Huntington Civic Center Oct. 17 $84,267 6,242 Jayson Promotions
LYNN Huntington, W.Va. $13.50 8430
THE MONKEES Mississippi Fairgrounds Complex Oct. 23 $79,866 5,508 Alex Cooley
THE GRASS ROOTS Jackson, Miss. $14.50 9,138 Southern Promotions
GARY PUCKETT & THE UNION
GAP
HERMAN'S HERMITS
FRANKIE BEVERLY & MAZE Fox Theatre Oct. 11 $76,391 4,157 Fox Concerts
S.0.8. St. Louis, Mo. $18.50/$16.50 9330 Regal Sports
NEIL YOUNG & CRAZY HORSE Fox Theatre Oct. 22 $72,855 4,246 Fox Concerts
St. Louis, Mo. $18.50/$16.50 4,665 Contemporary Prods. |
BENEFIT FOR THE UNITED WAY: Front Row Theatre Oct. 23 $68,075 73 in-house
PAUL ANKA Cleveland, Ohio $25 3,196
STEVE WINWOOD Mesa Community Center Oct. 15 $60,805 3,685 Evening Star Prods.
LEVEL 42 Mesa, Ariz. $17.50/$16.50 3,800
THE MONKEES 0'Connell Stadium Oct. 19 $57,600 4262 Fantasma Prods.
THE GRASS ROOTS Gainesville, Fla. $15 5,400
GARY PUCKETT & THE UNION
GAP
HERMAN'S HERMITS
THE BEACH BOYS Pensacola Civic Center Oct. 26 $56,168 4012 Third Coast Prods.
ROGER MCGUINN Pensacola, Fla. $15/$13.50 5,000
GEORGE JONES & REBA West Palm Beach Auditorium Oct. 22 $48,011 3282 Joe Gehl Prods.
MCENTIRE West Palm Beach, Fla. $13.50/811.50 6,098
MYLON LEFEVRE & BROKEN Florida State Fair & Expo Park Oct. 24 $45,770 484 Perry International
HEART Tampa, Fla. $14.50/$12.50/$10.50/$9 5,500 '
RUSS TAFF & SHEILA WALSH
JOHN PRINE Richmond Mosque Auditorium Oct. 17 $45,226 3528 Evening Star Prods.
ARLO GUTHRIE Richmond, Va. $13.50/$11.50 sellout
PETRA, DEGARMO & KEY Calvin College Fieldhouse Oct. 11 4120 Oavid Prods.
GEOFF MOORE Calvin College $12.50/$10.50/$9 4,700
Grand Rapids. Mich.
THE STATLERS Stabler Arena Oct. 26 $44,266 3,369 Varnell Enterprises
SYLVIA Lehigh Univ. $13.50 6,500
Bethlehem, Pa.
PETRA, DEGARMO & KEY Minnesota Auditorium & Oct. 18 $42,346 3,592 Firstborne Prods.
GEOFF MOORE Convention Hall $12.50/$10.50 8,681
Minneapolis, Minn.
CONWAY TWITTY Fox Theatre Oct. 19 $40,220 237 Fox Concerts
KATHY MATTEA St. Louis, Mo. $17.50/$15.50 4,665 Jayson Promotions
JOHN FOGERTY Fox Theatre Oct. 27 $39,848 2319 Concert Promotions
DELBERT MCCLINTON Atlanta, Ga. $16.75 4,678 Southern Promotions
A-HA Orpheum Theatre Oct. 21 $38,149 2,763 Don Law Co.
Boston, Mass. $14.85/813.85 sellout
EDDIE MONEY The Wiltern Theatre Oct. 18 $35,475 2,300 Bill Graham Presents
TOM COCHRANE & RED RIDER Los Angeles, Cali. $16.50 sellout

at(312) 236-2085.

Copyrighted and compiled by Amusement Business, a Biliboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Renee Noel in Nashville at (615) 748-8138; Linda Deckard in Los Angeles at (21 3) 859-5338; or Melinda Newman in Chicago
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BY ETHLIE ANN VARE

LOS ANGELES The Godfather of
Soul says his return to the charts in
1986 was sparked by the support of
a movie star rather than that of a
record company executive.
““Sylvester Stallone wanted
James Brown and no one but James
Brown for ‘Rocky IV'—it was he
who put the feelers out,” says
Brown, who scored a comeback hit

2832 SPRINGROVE AVE.
CINCINNATI, OHIO 45225
{513) 681-8400

Parc offers you a great luxury suite
even when your budget affords
a good hotel room..

t Le Parc Hotel we
believe in business.
And good value is good
business. All 154 luxury
suites at Le Parc come
equipped with multi-lined |
telephone systems. Each
suite provides for a com-
fortable conversation/
entertainment center
separate from the sleeping area. And, if your in-suite facilities still aren't
sufficient for your company, our conference rooms and multi-lingual staff
are there to run things your way.
We also believe in relaxation. Thats where the rooftop tennis court
comes in, and the swimming pool, the spa, the gym, the private
: restaurant/bar and the
in-suite gourmet food
service.
ood business also
dictates a good
location. Ours is excel-
lent: a quiet residential
street at Melrose and
La Cienega, imme-
diately adjacent to
Beverly Hills. The recording, movie and design
industries are our neighbors and downtown is
only 20 minutes away.
e Parc is a member of UErmitage
Hotels. Our flagship Beverly Hills hotel,
LErmitage, is the only all-suite Five Star, Five
Diamond hotel in America.  ppp MITAGE HOTELS, 800-424-4443
All five LErmitage hotels
are intimate, luxury, all- %
suite hotels and share the
LErmitage standards of

quality and service. MONDRIAN BEL AGE
C ontact your travel agent [ pape IERMITAGE  LE DUFY
or call us directly. You'll

find out how comfortable
good business can really be.

A Collection of Originals.”

Outside the USA and Canada Telex 4955516 LEGG

earlier this year with the Stallone
movie’s “Living In America.”

According to Scotti Bros. presi-
dent Johnny Musso, “As soon as we
heard ‘Living In America,” we knew
it was a hit, and we made a decision
on the spot to sign James Brown.”

Scotti Bros. inked the 53-year-old
Brown to a five-year, five-record
deal on the condition that “Living In
America” producer Dan Hartman
would also be at the knobs for
Brown’s debut album for the label.
Musso says he knew he was making
the right decision even before the
contracts were signed.

“When ‘Living In America’ start-
ed breaking, Mr. Brown started get-
ting offers from other labels—as
much as $200,000 more than we of-
fered,” says Musso. The label chief
adds, however, that Brown and his
manager, David Brokaw, kept to
their “gentlemen’s agreement’” and
signed with Scotti Bros.

With a dozen of its own promo-
tion reps in the field as well as the
backup muscle of CBS Associated,
Musso feels his label can give indi-
vidual attention to the recently re-
leased “‘Gravity”’ album, which was
recorded on a $200,000 budget.

“CBS guarantees us no less than
platinum on this album,” says
Musso. “We're going to put James
Brown back on top, where he be-
longs.”

Brown is equally confident about
his future. ‘“‘For a while, people kind
of had closed ears to James
Brown,” he says. “They didn’t un-
derstand what I was doing. But I
was never really on a downswing; I
was just in different parts of the
world.” Booked by Universal At-
tractions for 25 years, Brown has, in
fact, been touring consistently
through career peaks and slumps.

While noting Brown’s energetic
appeal as a live performer, Musso

Brown’s Gareer Has Punch Thanks To Stallone
‘Rocky’ Puts Godfather Of Soul On Comeback Track

says video—both the elaborate
“Living In America” clip and the
$80,000 piece for the song “Gravi-
ty”"—has been a key factor in re-es-
tablishing the artist in the public’s
eye.

“Video is a great vehicle for pro-
motion,” says Brown. “Visually, it
has a lot of excitement, a lot of ener-
gy. In fact, the next thing I'd like to
do is to make films.”

Has Brown had any acting experi-
ence? “Sure,” he says. “Every day.”

Platinum Comes Quickly. During a recent trip to Los Angeles, the Pet Shop
Boys received platinum awards for their debut EMI America album, “Please."
Pictured, from left, are Boys Neil Tennant and Chris Lowe, EMI America
president Jim Mazza, and the band’s manager, Tom Watkins.

BY JIM BESSMAN

NEW YORK Britain’s Screaming
Blue Messiahs have found the U.S.
club circuit to be the most direct
route to garnering exposure here.

“You can’t build up a following
by touring in the U.K—you need a
hit record there,’”’ says shaven-
headed guitarist/vocalist Bill Car-
ter. “But after several weeks in

Tour Supports ‘Gun-Shy’ Album
Messiahs Scream For U.S. Success

the States, we feel like we’re really
getting somewhere, that there’s
genuine support and that we’re do-
ing good groundwork.”

Following a five-week opening
stint for the Cramps, the hard-
edged, driving U.K. rock trio has
been hitting major cities and key
new music markets during an
eight-week headlining tour. Build-
ing a formidable reputation as a

live act and receiving support from
college radio and alternative print
media for their Elektra debut al-
bum, ‘“Gun-Shy,” the Messiahs
have enjoyed sellouts at many ven-
ues.

Carter says the “not traditional-
ly glamorous” appearance of the
rough-hewn group doesn’t hinder
acceptance of what he calls its

(Continued on page 59)

TALENT IN ACTION

(Continued from preceding page)

Berry classics as “Sweet Little Six-
teen,” “No Money Down,” ‘“Na-
dine,” and “No Particular Place To
Go.” Joe Walsh joined in for the fi-
nale, “School Days,” which began
with Berry being driven on stage in
a red Cadillac convertible.

PHYLLIS POLACK

THE BRITISH INVASION
Felt Forum, New York
Tickets: $15, $20

PERHAPS HOPING TO capitalize
on the nostalgia fever that has
made the recent Monkees tour a
success, five acts that got their
start during the British Invasion of
the '60s began a 35-date national
tour here Oct. 10. Unfortunately,
the majority bore little resem-
blance, musically or physically, to
the groups that caused teens to
scream uncontrollably 20 years ago

at anything with an English accent.

With the exception of Chad & Jer-
emy, none of the acts are intact in
their original form; most consisted
of one key original member and a
pickup band.

Another problem was a dearth of
material. The Mindbenders, for ex-
ample, performed hits like “Groovy
Kind Of Love” and “The Game Of
Love,” but padded their set with
songs by the Troggs and Badfinger.
Freddie & the Dreamers resorted to
Beatles covers, and Gerry & the
Pacemakers included a turgid rendi-
tion of John Lennon’s “Imagine”
between such hits as “Ferry Across
The Mersey’ and “Don’t Let The
Sun Catch You Crying.” Most ludi-
crous of all, though, was the Search-
ers’' reading of Bette Midler's “The
Rose.”

Still, the half-empty room basked
in memories as the oldies came one

after the other. Despite the pres-
ence of a new lead singer, the
Searchers’ “Needles And Pins” and
“Don’t Throw Your Love Away”
sounded as fresh as any current
R.E.M.-style underground pop. And
Freddie Garrity actually danced the
Freddie (popular for about 15 min-
utes in 1965) to “I'm Telling You
Now,” but he skipped the song “Do
The Freddie.”

The evening’s unquestionable
highlight was the set from Chad
(Stuart) & Jeremy (Clyde), which
featured such soft, folky hits as “A
Summer Song’’ and ‘‘Yesterday's
Gone,” and even a few obscurities
from their later career. The duo’s
harmonies were sweet, their young
band tight, and their lack of tacky
cover songs refreshing.

JEFF TAMARKIN

22

www americanradiohistorv com

BILLBOARD .NOVEMBER 8, 1986


www.americanradiohistory.com

FOR WEEK ENDING NOVEMBER 8, 1986

Bilboard Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
SALES Bt AIRPLAY 28
28 | 28 ez | |28 |3 =
Iy | <Y TITLE ARTIST =1 Iy g; TITLE ARTIST Qo
1 1 SHAKE YOU DOWN GREGORY ABBOTT 2 1 1 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 1
2 3 A LITTLE BIT MORE MELBA MOORE & FREDDIE JACKSON 1 2 2 SHAKE YOU DOWN GREGORY ABBOTT 2
3 8 TASTY LOVE FREDDIE JACKSON 3 3 4 TASTY LOVE FREDDIE JACKSON 3
4 6 WORD UP CAMEO 6 4 3 HUMAN THE HUMAN LEAGUE 4
5 5 I'M FOR REAL HOWARD HEWETT 13 5 5 NAIL IT TO THE WALL STACY LATTISAW 5
6 9 HUMAN THE HUMAN LEAGUE 4 6 6 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 7
7 4 TYPICAL MALE TINA TURNER 10 7 8 LOVE WILL CONQUER ALL LIONEL RICHIE 9
8 10 JEALOUSY CLUB NOUVEAU 8 8 7 DON'T THINK ABOUT IT ONE WAY 14
9 2 LADY SQUL THE TEMPTATIONS 16 9 16 TALK TO ME CHICO DEBARGE 19
10 12 NAIL IT TO THE WALL STACY LATTISAW 5 10 11 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 11
11 7 CAN'T WAIT ANOTHER MINUTE FIVE STAR 18 11 7 GOIN' TO THE BANK COMMODORES 17
12 16 CRACK KILLED APPLEJACK GENERAL KANE 12 12 12 CRACK KILLED APPLEJACK GENERAL KANE 12
13 21 JUMPIN' JACK FLASH ARETHA FRANKLIN 22 13 19 LOVE YOU DOWN READY FOR THE WORLD 21
14 24 LOVE WILL CONQUER ALL LIONEL RICHIE ] 14 14 OLD FRIEND PHYLLIS HYMAN 15
15 20 CRAZAY JESSE JOHNSON (FEATURING SLY STONE) 7 15 18 FLAME OF LOVE JEAN CARNE 24
16 )y OLD FRIEND PHYLLIS HYMAN 15 16 9 JEALOUSY CLUB NOUVEAU 8
17 14 Joby JERMAINE STEWART 23 17 23 KISS AWAY THE PAIN PATTI LABELLE 25
18 19 HOT! WILD! UNRESTRICTED! CRAZY LOVE! MILLIE JACKSON 11 18 25 CAUGHT UP IN THE RAPTURE ANITA BAKER 28
19 22 HEAVEN IN YOUR ARMS R.J.'S LATEST ARRIVAL 20 19 21 LET'S GO OUT TONIGHT LEVERT 32
20 11 WHEN | THINK OF YOU JANET JACKSON 30 20 26 UNFAITHFUL SO MUCH FULL FORCE 3
21 28 DON'T THINK ABOUT IT ONE WAY 14 21 13 WORD UP CAMEO 6
2 13 THE RAIN ORAN "JUICE" JONES 29 22 10 HEAVEN IN YOUR ARMS R.J.’S LATEST ARRIVAL 20
23 39 GOIN' TO THE BANK COMMODORES )y 23 22 ROOM WITH A VIEW JEFFREY OSBORNE 31
24 — LOVE YOU DOWN READY FOR THE WORLD 21 24 29 GRAVITY JAMES BROWN 26
25 21 FLAME OF LOVE JEAN CARNE 24 25 — GIRLFRIEND BOBBY BROWN 38
26 37 I'M CHILLIN KURTIS BLOW 27 26 o VICTORY KOOL & THE GANG 40
27 18 COUNT YOUR BLESSINGS ASHFORD & SIMPSON 47 27 15 TYPICAL MALE TINA TURNER 10
28 34 TALK TO ME CHICO DEBARGE 19 28 38 IKE'S RAP/HEY GIRL ISAAC HAYES 34
29 25 THE MIDAS TOUCH MIDNIGHT STAR 46 2 — EVEN WHEN YOU SLEEP THE $.0.S. BAND 45
30 23 EARTH ANGEL (FROM “THE KARATE KID, PART II") NEW EDITION 49 30 40 FACTS OF LOVE JEFF LORBER FEATURING KARYN WHITE 42
31 31 NO HOW, NO WAY RENE & ANGELA 41 31 32 LAST NIGHT | NEEDED SOMEBODY SHIRLEY JONES 36
2 o KISS AWAY THE PAIN PATTI LABELLE 25 32 28 P.0.P. (PURSUITS OF PLEASURE) GENERATION MTUME 39
33 — GRAVITY JAMES BROWN 26 33 35 I'M CHILLIN' KURTIS BLOW 21
34 30 ALL CRIED OUT LISA LISA & CULT JAM WITH FULL FORCE 51 34 — ONCE BITTEN TWICE SHY VESTA WILLIAMS 48
35 — S.0.S. OLIVER CHEATHAM 35 35 3 GOOD COMBINATION PEABO BRYSON 44
36 40 ROOM WITH A VIEW JEFFREY OSBORNE 31 36 = TIGHT FIT CHAKA KHAN 50
37 15 WHAT DOES IT TAKE (TO WIN YOUR LOVE) KENNY G. 58 37 — LOVE IS FOREVER BILLY OCEAN 43
38 36 SWEET LOVE ANITA BAKER 86 38 o YOU BE ILLIN' RUN-D.M.C. 37
39 — LAST NIGHT | NEEDED SOMEBODY SHIRLEY JONES 36 39 21 CAN'T WAIT ANOTHER MINUTE FIVE STAR 18
40 — ERIC B. IS PRESIDENT ERIC B. FEATURING RAKIM 52 40 30 JUMPIN' JACK FLASH ARETHA FRANKLIN 22

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BY LABEL

LABEL NO. OF TITLES
ON CHART

COLUMBIA (8) 9
Def Jam/Columbia (1)

CAPITOL (7) 8
MTM (1)

MCA (7) 8
Constellation (1)

RCA (5) 8
Jive (2)
Total Experience (1)

MOTOWN (3) 7
Gordy (4)

POLYGRAM 7

BLACK SINGLES

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

Mercury (3)
Atlanta Artists (2)

BLACK SINGLES A-Z pPuUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

51

TITLE

(Publisher — Licensing Org.)
Sheet Music Dist.

ALL CRIED OUT

{(Mokojumbi, BMI/My! My!, BMI/Careers,
BMI/Willesden, BMI) CPP

66 ALL OF MY LOVE

12

92

49

52

45

42

2

87

(Fuss, ASCAP)

AS WE LAY

(Troutman's, BMI/Saja, BMI)

CAN'T WAIT ANOTHER MINUTE

(Ensign, BM1/Boomers Mothers, BMI/Naked Prey,
BMI) CPP

CAUGHT UP IN THE RAPTURE

(WB, ASCAP/Do, ASCAP/Sitver Sun, ASCAP)
CHOCOLATE LOVER

(Billion/Burnt Out, BMI)

COAST TO COAST

(Promuse, BMI/Duke Bootee, BMI)

COME SHARE MY LOVE

{(Warner-Tamerlane, BMI/Buffalo Factory, BMI}
CONTROL

(Flyte Tyme, ASCAP)

COUNT YOUR BLESSINGS

(Nick-0-Val, ASCAP)

CRACK KILLED APPLEJACK

(Jobete, ASCAP) CPP

CRACKIN' UP

(Fanny Mac, BMI)

CRAZAY

(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM
DESIRE

(Likasa/BMI}

DON'T THINK ABOUT IT

(Duchess, BMI/Perk’s, BMI)

EARTH ANGEL (FROM "THE KARATE KID, PART 1)
{Dootsie Williams, BMI)

ERIC B. IS PRESIDENT

(Robert Hill, BMI)

EVEN WHEN YOU SLEEP

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FACTS OF LOVE

(Music Corp. Of America, BMI/Bayjun Beat, BM1)
FLAME OF LOVE

(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
GIRLFRIEND

(Kamalar Music/Let’s Shine Music/Clinton

St. Publishing)

GIVE ME THE REASON

(April, ASCAP/Uncle Ronnie's, ASCAP/Dillard, BMI)
CPP/ABP

GOfN' TO THE BANK

(Tuneworks, BMI/Franne Gee, BMI/Rightsong,

81

78

BMI/Nonpareil, ASCAP/Careers, BMI) CPP
GOLDMINE

(Nonpareil, ASCAP/Broozertoones, BMI)

GOOD COMBINATION

(WB, ASCAP/Peabo, ASCAP/Almo, ASCAP/Keecho,
ASCAP) CPP/ALM

GOTTA SEE YOU TONIGHT

(Paul Simpson, BMI)

GRAVITY

(April, ASCAP/Second Nature, ASCAP/Blackwood,
BM1/ Janiceps, BMI) CPP/ABP

GROWING UP

{Zomba, ASCAP)

HEAVEN IN YOUR ARMS

(WB, ASCAP/Silver Sun, ASCAP/DQ, ASCAP)
HOT! WILD! UNRESTRICTED! CRAZY LOVE!
(Willesden, BMI)

HUMAN

(Flyte Tyme, ASCAP)

HUNGRY FOR YOUR LOVE

(Beach House, ASCAP)

| WANNA BE WITH YOU

(Amazement, BMI)

IF YOU'RE READY (COME GO WITH ME)

(Irving, BMI) CPP/ALM

IKE'S RAP/HEY GIRL

(Super Blue, BMI)

I'M CHILLIN'

(Kuwa, ASCAP/Hugabut, ASCAP)

I'M FOR REAL

(WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Clarkee, BMI)

'M NOT PERFECT (BUT I'M PERFECT FOR YOU)
(Bruce Wooley, ASCAP/April, ASCAP/Grace Jones,
ASCAP/Deshuffin, ASCAP)

INSECURE

(Uncle Artie, ASCAP)

JEALOUSY

(Jay King IV, BMI)

Jooy

(Virgin, ASCAP/Gratitude Sky, ASCAP/Polo Grounds,
BMI) CPP

JOYRIDE

(Mchoma, BMI)

JUMPIN’ JACK FLASH

(Abkco, BMI) CPP

JUST FOR FUN

(ADRA, BMI/Guinea Farm, BMI)

KINDNESS FOR WEAKNESS

(Supertronics, BMI/Unknown Renoun, BMI)

21

91

n

41

I

KISS AWAY THE PAIN

(Mercey Kersey, BMI/L'il Mama, BMI)

KISSES IN THE MOONLIGHT

{Gratitude Sky, ASCAP/Bellboy, BMI/When Words,
BMI/Collide, BMI)

LADY SOUL

{Dream Dealers, ASCAP/Buchu, ASCAP/Arista,
ASCAP) CPP

LAST NIGHT | NEEDED SOMEBODY

(Downstairs, BMI/C'Index, BMI)

LET'S GO OUT TONIGHT

(Trycet, BMI/Ferncliff, BMI)

LET'S TRY AGAIN

(Colgems-EM!, ASCAP)

A LITTLE BIT MORE

(Bush Burnin’, ASCAP/Gene McFadden, BMI/Su-ma,
BMI/Careers, BMI) CPP

LOVE ALWAYS

(New Hidden Valley, ASCAP/Carole Bayer Sager,
BMI/Broozertoones, BMI) CPP

LOVE IS FOREVER

(Zomba, ASCAP)

LOVE WILL CONQUER ALL

(Brockman, ASCAP/Dyad, BMI/Poopy's, ASCAP)
CPP/CLM

LOVE YOU DOWN

(Ready For The World, BMI/Excalibur Lace, BMI/Trixie
Lou, BMI)

MAGIC IN THE AIR

(Temp Co., BMI)

THE MIDAS TOUCH

(Hip Trip, BMI/Midstar, BMI) CPP
MISUNDERSTANDING

(Huemar, BMI/Blackwood, BMI)

NAIL IT TO THE WALL

(Jobete, ASCAP/Perfect Punch, BMI) CPP

A NIGHT TO REMEMBER

(Sloopus, BMI/Golden Horizon, BMi) CPP

NO HOW, NO wAY

(A La Mode, ASCAP/WB, ASCAP)

OLD FRIEND

(Bellboy, BMI/De Creed, BMI)

ONCE BITTEN TWICE SHY

(Vesta Seven, ASCAP/Almo, ASCAP/Sir Gant, BMI)
CPP/ALM

ONCE IN A LIFETIME GROOVE

(House Of Champions, ASCAP/April, ASCAP/MGM-UA,
ASCAP) CPP/ABP

OQUTSIDE IN THE RAIN

(Colgems-EM|, ASCAP/Lem-Thom, ASCAP)

2

100

61

)

62

]

35

55

69
97

1]

57

k]

(POP POP POP POP) GOES MY MIND

(Trycet, BMI/Ferncliff, BMI)

P.0.P. (PURSUITS OF PLEASURE) GENERATION
(Mtume, ASCAP)

PRECIOUS, PRECIOUS

(Alexandra Kee, BMI/Aujourd’Hui, BMI)

THE RAIN

(Def Jam, ASCAP)

REACH OUT

(All Seeing Eye, ASCAP/PolyGram, ASCAP)
REACTION

(Colgems-EMI, ASCAP)

ROOM WITH A VIEW

(ATV Of Canada Ltd./Mussel Schwartz, BMI)

SEXY

(Spectrum VIl, ASCAP/Klymaxx, ASCAP)

SHAKE YOU DOWN

(Charles Family, BMI/Alli Bee, BMI/Grabbitt, BM!)
SOMEONE

(Noted For The Record, ASCAP/MCA, ASCAP/Music
Corp. Of America, BMI)

S.08.

(Critique, BMI/EMI, BMI)

SPLIT PERSONALITY

(ADRA, BMI/Kadoc/Mokojumbi, BMI/Willesden, BMI)
STAY

(Little Tanya, BMI/MCA, ASCAP)

STAY A LITTLE WHILE, CHILD

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP
STOP FOR LOVE

(April, ASCAP/Uncle Ronnie's, ASCAP/Dillard, BMI)
STOP WATCH

(Stacey And Brother, ASCAP)

SUMMERTIME, SUMMERTIME

{Washinwear, BMI/Beach House, ASCAP)

SWEET LOVE

(Old Brompton Road, ASCAP/Jobete, ASCAP) CPP
TALK TO ME

(Music Corp. Of America, BMI/Franne Gee,
BMI/Rightsong, BMI/Del Zorro, ASCAP/Summa-
Booma, ASCAP)

TASTY LOVE

(Bush Burnin', ASCAP)

THERE'S JUST SOMETHING ABOUT YOU

(Beau Williams, BMI/Ensign, BMI) CPP

THUNDER AND LIGHTNING

(T-Boy, ASCAP/Fly Girl, ASCAP)

TIGHT FIT

{April, ASCAP/Blackwood, BMI/Henry Suemay, BMI)
CPP/ABP

Polydor (2)

A&M (5) 6
Virgin (1)

ELEKTRA (5) 6
Solar (1)

EPIC (4) 6
Scotti Bros. (1)
Tabu (1)

WARNER BROS. (5) 6
Geffen (1)

ARISTA (3) 5
Jive (2)

ATLANTIC (3) 5
Ormni (2)

MANHATTAN (3) 5
P.LR. (2)

PROFILE 2

SELECT 2

SLEEPING BAG (1) 2
Fresh (1)

BDA 1

CRITIQUE 1

FAST FIRE 1
After Five (1)

ISLAND 1
4th & B'Way/Island (1)

MACOLA 1
Catawba (1)

RENDEZVOUS 1

SUPERTRONICS 1

TOMMY BOY 1

10 TYPICAL MALE

37

(WB, ASCAP/Almo, ASCAP/Myaxe, PRS/Good Single,
PRS) CPP/ALM

UNFAITHFUL SO MUCH

(Forceful, BMI/Willesden, BMI)

VICTORY

(Delightful, BMI)

WHAT DOES IT TAKE (TO WIN YOUR LOVE)
(Jobete, ASCAP/Stone, BMI) CPP

WHEN | THINK OF YOU

(Flyte Tyme, ASCAP)

WHEN YOU LOVE SOMEONE

(Amazement, BM{)

WHERE DID WE GO WRONG?

(Abkco, BMI/Ashtray, BMI)

WILD AND FREE

(Mac-man, ASCAP/Blackwood, BMI/Kuzu,
BMI/Dazzberry Jam, ASCAP/April, ASCAP) CPP/ABP
WORD UP

{All Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BMI)

YOU BE ILLIN'

{Protoons, ASCAP/Rush Groove, ASCAP)

YOU'RE MY FIRST, MY LAST, MY EVERYTHING
{Sa-vette, BMI/Six Continents, BMI)

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPI

SHEET MUSIC AGENTS

April Blackwood CPP Columbia Pictures
Almo HAN Hansen

Belwin Mills HL Hal Leonard

Big Three IMM 1van Mogull
Bradley MCA MCA

Chappell PSP Peer Southern
Cherry Lane PLY Plymouth

Cimino WBM Warner Bros.
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New single by STOI.EN KYSS

on Emergency Records
Produced by Trevor Gale

} o’ .. | :
‘2BEWITH U

§lack

RHYTHM & BLUES

(Continued from page 23)

member Monte Moir, is the latest
single from Patti Austin’s hard-
working ‘““Gettin’ Away With
Murder” on Qwest . . . General
Caine, the Motown signee that re-
leased the anticrack “Crack Killed
Apple Jack,” makes its album debut
with “In Full Chill.” Songs include
the grammatically challenging
“Hairdooz” and “Buffaloes” ... Is-
land Records subsidiary Antilles
has the soundtrack to the controver-
sial and thought-provoking PBS se-
ries “The Africans.” Included are
compositions by Fela Anikulapo
Kuti & the Africa *70 (“Chop And
Quench’’), Toure Kunda (‘‘Ni-
diaye”), and King Sunny Ade & His

FOR WEEK ENDING NOVEMBER 8, 1986

Billboard.

African Beats (“Ase”). The infor-
mative liner notes are by Kwabena
Fosu-Mensah of Black Beat Inter-
national magazine . .. John “Jelly-
bean” Benitez is working on his
second solo album, “Just Visiting
The Planet,” for Chrysalis ... Ray
Parker Jr. is in Brooklyn and lower
Manhattan shooting an action flick
for Empire Productions. The film is
being photographed by black cine-
matographer Ernest Dickerson,
who worked on the film ‘‘She’s
Gotta Have It” and on Miles Davis’
medley video for “Tutu” ... “Jeal-
ousy” was recorded by Club Nou-
veau and not the Timex Social Club,
as we reported last week.

Golden Duo. After over a year in release and five charted singles, Rene &
Angela's album "‘Street Called Desire” on Mercury/PolyGram was recently
certified gold by the RIAA. The duo is about to produce a new Mercury signee,
the Ritz. Pictured at the gold record presentation party in Los Angeles are, from
left, Bob Skoro, West Coast a&r vice president; Jerome Gaspar, urban
contemporary senior vice president; Jeff Sydney, West Coast senior vice
president and general manager; artists Angela Wimbush & Rene Moore; Leroy
Little, urban contemporary promotion vice president; Ritz member Raymond
Reeder; and Dick Asher, president and chief operating officer.

©Copyright 1986, Billboard Publications, Inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.
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elsl? S e elsl?
28 £ | 2| ARTIST TITLE 2 Z; £ | 4| ARTIST TITLE
Il — ~ =z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = - ~ =z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * & 42 | 38 18 | CLARENCE CARTER icHiBAN 1003 (8.98) DR.C.C.
1 1 1 7 CAMEO ATLANTA ARTISTS 830-265-1/POLYGRAM 3 weeks at No. One WORD UP 40 37 42 18 BOB JAMES/DAVID SANBORN waRNER BROS. 25390 (8.98) (CO) DOUBLE VISION
2 2 2 31 | ANITA BAKER @ £LEKTRA 60444 (8.98) (CD) RAPTURE 45 | 40 16 | PIECES OF A DREAM MANHATTAN ST-53023/EMI-AMERICA (8.98) JOYRIDE
@ 9 15 3 LUTHER VANDROSS tric 40415 GIVE ME THE REASON NEW ’ 1 FREDDIE JACKSON capitoL ST 12495 (8.98) JUST LIKE THE FIRST TIME
4 4 5 9 LIONEL RICHIE MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING @ 47 50 4 STACY LATTISAW MOTOWN 6212 ML (8 98) TAKE ME ALL THE WAY
5 5 3 22 | RUN-D.M.C. 42 PROFILE 1217 (8.98) (CD) RAISING HELL 51 | 57 4 BOBBY JIMMY & THE CRITTERS macota Mrc 0933(8.98)  ROACHES IN THE BEGINNING
6 6 6 16 THE TEMPTATIONS GORDY 6207 GL/MOTOWN (8.98) TO BE CONTINUED 45 41 43 11 L.A. DREAM TEAM mCa 5779 (8.98) KINGS OF THE WEST COAST
@ 8 9 5 TINA TURNER CAPITOL PJ-12530 (3 98) (CD) BREAK EVERY RULE 46 3 31 19 JERMAINE STEWART 10/ARISTA AL8-8395/ARISTA (8.98) (CD) FRANTIC ROMANTIC
8 3 4 14 ORAN "JUICE” JONES DEF JaM BFC 40367 /COLUMBIA JUICE 67 — 2 CHICO DEBARGE MOTOWN 6214MLA (8.98) CHICO DEBARGE
@ 1 14 6 GREGORY ABBOTT coLUMBIA BFC 40437 SHAKE YOU DOWN 58 69 3 JAMES BROWN sCOTTIBROS. FZ 40380/EPIC GRAVITY
10 ] 8 12 | LEVERT ATLANTIC 81669-1 (8 98) BLOODLINE 49 | 39 [ 37 | 22 | EL DEBARGE ® GORDY 6181GL/MOTOWN (8.98) (CD) EL DEBARGE
1 7 7 37 JANET JACKSON A2 A&m SP-5106 (8.98) (CD) CONTROL 50 48 52 26 THE S.0.S. BAND 748U FZ 40279/EP(C (8.98) (CD) SANDS OF TIME
12 13 13 7 MAZE FEATURING FRANKIE BEVERLY caPITOL SWBB-12479 (9.98) LIVE IN LOS ANGELES @ 68 | — 2 PEABO BRYSON ELEKTRA 60484 (8.98) QUIET STORM
13 12 12 7 ASHFORD & SIMPSON capIToL ST 12469 (9.98) REAL LOVE 52 40 36 39 MELI'SA MORGAN CAPITOL ST-12434 (8.98) DO ME BABY
14 14 10 25 BILLY OCEAN A JivE JL8-8409/ARISTA (8.98) (CD) LOVE ZONE @ 55 55 5 FATTBURGER GOLDEN BOY 2001/0PTIMISM (8.98) (CD) ONE OF A KIND
15 1511 25 | WHODINI @ yive JL8-8407/ARISTA (8.98) (CD) BACK IN BLACK EY) 54 | 61 3 REBBIE JACKSON coLuMBIA BFC 40364 REACTION
16 16 17 8 HOWARD HEWETT ELEKTRA 60487-1 (8.98) I COMMIT TO LOVE 55 49 41 8 JAMES INGRAM QWEST 1-25424/WARNER BROS. (8.98) NEVER FELT SO GOOD
17 | 18 | 16 | 48 | LISALISA&CULT JAMWITH FULL FORCE | sa LISA & CULT JAM WITH FULL FORCE (56)| 57 | 48 | 5 | BEAUWILLIAMS capiror 112486 098) NO MORE TEARS
22 25 9 PHYLLIS HYMAN PR ST 53029/MANHATTAN (9.98) LIVING ALL ALONE 57 53 51 15 BOOGIE BOYS CariToL 12488 (8.98) SURVIVAL OF THE FRESHEST
19 17 18 9 KENNY G. ARISTA AL8-8427 (8.98) (CD) DUOTONES 58 | 38 39 11 THE DAZZ BAND GEFFEN GHS 2411 0/WARNER BROS. (8.98) WILD AND FREE
@ 2 2 11 MELBA MOORE caPITOL ST 12471 (9.98) A LOT OF LOVE 59 52 LY 7 R.J.’S LATEST ARRIVAL MANHATTAN ST-53037 (9.98) HOLD ON
@ 21 21 GEORGE BENSON waRNER BROS. WB 1-2547 (8.98) WHILE THE CITY SLEEPS . .. 60 50 45 11 CHAKA KHAN WARNER BROS. 25425 (8.98) (CD) DESTINY
@ 27 | M 3 JESSE JOHNSON a&msp-5122 (8.98) SHOCKADELICA 66 | 56 7 GEORGE DUKE ELEKTRA 960480-1 (8.98) GEORGE DUKE
3120 19 | 25 | PATTILABELLE A mca5737(898) (CD) WINNER IN YOU 62 | 5 | 58 8 MADONNA A2 SIRE 1-25442/WARNER BROS. (8.98) (CD) TRUE BLUE
3213 4 WHISTLE SELECT SEL 21615 (8.98) WHISTLE 63 | 63 | 63 4 JAMES (D-TRAIN) WILLIAMS coLumBIA BFC 40465 MIRACLES OF THE HEART
5|25 (2% 15 UTFO SELECT SEL 21616 (8 98) SKEEZER PLEEZER 64 65 | 60 | 46 L.L. COOL J @ coLumsia BFC 42039 (CD) RADIO
26 19 20 15 JEAN CARNE OMNI 90432/ATLANTIC (8 98) CLOSER THAN CLOSE 65 62 73 19 MTUME epicre 40292 THEATER OF THE MIND
@ a4 53 3 KURTIS BLOW MERCURY 830 215-1 M-1/POLYGRAM KINGDOM BLOW 66 69 67 10 STEVE WINWOOD ISLAND 25448/ WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE
28 | 4 | A 19 JEFFREY OSBORNE ® &M 5p-5103 (8.98) (CD) EMOTIONAL 67 64 46 4 STACEY Q ATLANTIC 81676 (8.98) BETTER THAN HEAVEN
o] 23 23 15 SHIRLEY JONES p..R ST-53031/MANHATTAN (8.98) ALWAYS IN THE MOOD 68 70 54 16 CON FUNK SHUN MERCURY 826 963-1/POLYGRAM BURNIN' LOVE
0 | 2% | 2 8 FIVE STAR RCA AFL1-9501 (8.98) SILK & STEEL 69 72 68 23 NU SHOOZ ATLANTIC 81647 (8.98) (CD) POOLSIDE
3113 | 30 4 AL JARREAU WARNER BROS. 25477-1 (8.98) (CD) LIS FOR LOVER 70 | 74 | 66 | 26 | WILLIAM BELL wiee wiL 3001 (8.98) PASSION__
32 33 28 23 MIDNIGHT STAR @ SOLAR 60454/ELEKTRA (8.98) (CD) HEADLINES n 61 62 9 EARL KLUGH wARNER BROS. 25478 (8.98) LIFE STORIES
@ 46 65 3 LOOSE ENDS Mmca 5745 (8 98) THE ZAGORA 72 75 74 33 JOHNNIE TAYLOR MALACO MAL 7431 (8.98) WALL TO WALL
U | 28| 2 9 GWEN GUTHRIE MERCURY 829-532/POLYGRAM GOOD TO GO LOVER 73| 60 [ 75 7 DENIECE WILLIAMS coLumsia FC 40084 HOT ON THE TRAIL
3B} 36| B 13 FULL FORCE CoLUMBIA BFC 40395 FULL FORCE GET BUSY ONE TIME 74 59 A 8 GLENN JONES RCA AFL1-5807 (8.98) TAKE IT FROM ME
3|3 34|12 RENE & ANGELA @ MERCURY 824607-1M1/POLYGRAM (CD) STREET CALLED DESIRE 75 n 64 50 NEW EDITION A mca 5679 (8.98) (CD) ALL FOR LOVE
B@D)| 43 | 59 | 4 | THEHUMAN LEAGUE asmsP 5129 8.98) D) CRASH () Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAR)
% [ 0 | % | o4 | WY HOUSTON A e nssarz s e T TN et e oo el S e T e
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? The music industry has, for almost two decades, supported the AMC Cancer Research

Center's work in basic cancer research. In recent years, that work has been expanded
with nationwide campaigns directed toward grass-roots community awareness of early
detection programs and the crucial role that daily lifestyle plays in cancer prevention.
This new phase of AMC’s work has already resulted in substantial and measurable suc-
cess in controlling cancer in individuals participating in the programs, offering them new
hope for normal life-spans.

One of the most successful of these new programs is HIGH PRIORITY, AMC’s Breast
Cancer Research/Information Network, founded by and with the support of the music
industry just three years ago. The very special event we have scheduled for December 13
will not only be a celebration of the success of the HIGH PRIORITY program but will
focus our attention upon this new phase of the fight against cancer.

I’'m very proud and pleased to be part of this year's AMC campaign, and hope that you
will actively support it through your financial participation and attendance at the
December dinner.

ELLIOT GOLDMAN

Grand Gelebration i hornor g“
Slhiot: Goltbnar

President and CEO of RCA/Ariola

JM@ Decernber-73, 7986, Jevern QL Glock
Sk Avernuwe
643 Sorks Avenue at 664 JSireet, New yofﬁ 6‘?{%

Gaﬂa/é@éé . Jm%am%fmf- gew(f}eecée&
@cm&éyﬁ @cm{zy, @cmxgy .« Jormne JW too-’/

e there!

Garnpadgry Ghairmern

Executive Chairmen East Coast Chairmen West Coast Chairmen Film Chairman
Bob Buziak Clive Davis David Braun jonathan Dolgen
Sal Licata Ahmet Ertegun Mike Curb . .
Di . Stanley Gortikov David Geffen el Y|deo Chairman
inner Chairman Allen Grub Cy Leslie
Miles Copeland en Lrubman Jerry Moss_ . .
Robert Krasnow Evelyn Ostin Intemational Chairman
Nashville Chairman Aaron Levy Mo Ostin Monti Leuftner
joe Galante Robert Pittman Richard Perry
Robert Summer Tom Ross
Walter Yetnikoff
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18]8, CLUB PLAY A1EIE 12-INCH SINGLES SALES

; Z’ g ;% TITLE Compiled from a national sample of dance club playlists. ARTIST ; Z’ g 2% TITLE Compiled from a national sample of retail store sales reports. ARTIST

L — ~ =0 LABEL & NUMBER/DISTRIBUTING LABEL = ~ ~ 20 LABEL & NUMBER/DISTRIBUTING LABEL

* % NO.1 v % * & NO.1 & »
HUMAN HUMAN

@ L . 6 A&M SP-12197 3 weeks at No. One ¢ THE HUMAN LEAGUE @ 1 ! 8 A&M SP.12197 3 we.gks at No. One SRR URACT
(2)] 3 ] 4 | 8 | NAILITTO THE WALL (REMIX) moTown 4563mG © STACY LATTISAW 2 [ 2] 2| 9 | FORTONIGHT ariantco.s6789 NANCY MARTINEZ

3 12| 3| 8 | SUMMERTIME, SUMMERTIME si6epNG 8AG SLx 22 NOCERA (3)| 8 | 11 | 9 | DON'TLEAVE ME THIS WAY wca 23665 ® THE COMMUNARDS
@ 4 9 9 WORD UP ATLANTA ARTISTS 884 933-1/POLYGRAM ® CAMEO @ 4 9 4 TRUE BLUE (REMIX) SIRE 0-20533/WARNER BROS. MADONNA
(8)| 6 [ 8 | 7 | ONESTEP (REMIX) mercury 888 160.1 POLYGRAM SKTP. (5)] 6 | 8 | 7 | NAILITTOTHE WALL (REMIX) voTown as63ma  STACY LATTISAW
(8)| 7 | 10 | & | DONTLEAVE ME THIS WAY wca 23665 © THE COMMUNARDS 6 | 3 | 6 [ Il | WORD UP ATLANTA ARTISTS 884 933.1/POLYGRAM # CAMEO
(3| 10 | 15| 5 | I1CANT TURN AROUND (REMIX) Rca 5702.1 R0 JM. SILK 7| 7| 7 | 8 | SUMMERTIME, SUMMERTIME sLc€rinG 8AG SLx-22 NOCERA
13|17 | 5 | WORLD DOMINATION {REMIX) mca 23671  THE BELLE STARS 8 | 5 | 5 | 12 | WHENITHINKOF YOU (REMIX) asm 5012193 © JANET JACKSON
(8] 9 | 11 | 7 | JODY (REMIX)/DANCEFLOOR agisTa AD1 9476 © JERMAINE STEWART (8| 42 | — | 2 | BRAND NEW LOVER erc 4905065 © DEAD OR ALIVE

10 | 8 | 16 | 5 | HOWMANY LOVERS warner BROS. 0-20515 ANTHONY AND THE CAMP 2|0 I CAN'T TURN AROUND (REMIX) rca 5702.1 70 JM. SILK
® 12 12 7 TYPICAL MALE (REMIX) camToL v-15249 & TINA TURNER 11 10 12 11 DIAMOND GIRL aTLanTIC 0-86778 NICE & WILD

12| 5 | 6 | 11 | CAN'T WAIT ANOTHER MINUTE (REMIX) rca pw-14422 ® FIVE STAR A2)| 19 | 23 | 6 | TALKTOME (REMIX) Motown 4567MG CHICO DEBARGE
QQ3)| 15 | 20 | 6 | SOMEBODY (REMIX)/THE RED, RED GROOVY aTLANTIC 086771 BRILLIANT | [(Q3)| 14 | 14 | 5 | SPECULATION (REMIX) mca 23670 COLONEL ABRAMS
19 | 32 | 4 | MORETHAN PHYSICAL (REMIX) LONDON 886 080-1/POLYGRAM © BANANARAMA 16 | 18 | 6 | HOW MANY LOVERS wARNER BROS. 020515 ANTHONY AND THE CAMP
@5 18 | 24 | 5 | SPECULATION (REMIX) mca 23670 COLONELABRAMS | |(A5)] 15 | 16 | 7 | JEALOUSY/MALICIOUS JEALOUSY KNG jay T8 88a/ToMMY BOY CLUB NOUVEAU
28 | 44 | 3 | BRAND NEW LOVER eric 49.05965 © DEAD OR ALIVE 21 | 25 | 4 | GRAVITY (REMIX) scoTTi BROS 429.05943/EPIC © JAMES BROWN
AD| 22 | 3 | 3 | TRUEBLUE (REMIX) SRe 0-20533/WaRNER BROS MADONNA (A7) EEHRE 3 | DIONT MEAN TO TURN YOU ON (REMIX) © ROBERT PALMER
%6 | 31 | 3 | GRAVITY (REMIX) SCOTTI 8R0S, 429.05943/EPIC © JAMES BROWN 18 | 18 | 31 | 3 | WORLD DOMINATION (REMIX) mca 23671 ® THE BELLE STARS

19 20 26 6 THE SOUND OF MUSIK (REMIX) SIRE 0-20529,/WARNER BROS. @ FALCO m 22 37 3 LOVE CAN'T TURN AROUND (REMIX) COTILLION 0-96805/ATLANTIC PHILLY CREAM
23 | 28 | 5 | SATURDAY NIGHT nicE TGR 1009/5UTRA LAUREN GREY 20 [ 11 | 3 | 21 | TWOOFHEARTS atianic 0.86797 ® STACEY Q
=

21 11 7 9 THE RAIN (REMIX) Def Jam 44.05930/COLUMBIA & ORAN “JUICE” JONES 21 13 10 13 THE RAIN (REMIX) DEF Jam 44.05930/COLUMBIA & ORAN "JUICE” JONES
@)| n1 | — | 2 | FACTS OF LOVE (REMIX) JEFF LORBER FEATURING KARYN WHITE 22 | 17 | 15 | 18 | CAN'TLIVE WITHOUT YOUR LOVE ATLANTIC 086791 suzy
(23] 30 | 0 | 3 | TALKTOME (REMIX) motown ase7ma CHICO DEBARGE (@3)| 55 | 27 | 6 | SATURDAY NIGHT oice T6r 1009/suTRA LAUREN GREY

24 21 25 7 YOU'RE SO STRONG (REMIX) coLumBia 4405923 MENTAL AS ANYTHING 24 9 4 12 DOWN AND COUNTING epic 49-05926 CLAUDJA BARRY

25 (27| N 6 HEARTACHE GEFFEN 0-20519/WARNER BROS. © GENE LOVES JEZEBEL @ 37 | 48 . SHAKE YOU DOWN (REMIX) cOLUMBIA 44-05959 © GREGORY ABBOTT

% | 14 | 2 | 12 | FORTONIGHT ariantic 086789 NANCY MARTINEZ % | 20 | 19 | 8 | CANTWAIT ANOTHER MINUTE (REMIX) Rca pw-14422 ® FIVE STAR
@D| 33 | — | 2 | CRYFORLOVE (REMIX) atmsp12203 ¢ IGGY POP 27 | 21 | 29 | 3 | JUMPIN' JACK FLASH (REMIX) aRisTa AD1-9529 ® ARETHA FRANKLIN

B | 17| 5 | 13| GOTTA SEE YOU TONIGHT rcapw-14405 BARBARA ROY 30 | 35 | 4 | FALLING IN LOVE Next pLaTE AU NP 50049 SYBIL

29 16 14 7 SUCH A FEELING ATLANTIC 0-86781 YOUNG & CO. @ 39 39 3 MORE THAN PHYSICAL (REMIX) LONDON 886 080-1/POLYGRAM & BANANARAMA
(30)| 35 | 48 | 3 | DONTHOLD BACK jumpsTReET s 1005/4TH & Bway BUMPER TO BUMPER 30 | 26 | % | 11 | GOTTASEE YOU TONIGHT rcapw-14405 BARBARA ROY

= TDIDN'T MEAN TO TURN YOU ON (REMIX e
@ ) ] e ( ) # ROBERT PALMER 31 | 28 | 20 | 12 | SUMMER OF LOVE (REMIX) wARNER 8R0S 0.20509 THE B-52'S
(B2)| 39 | 43 | 3 | FALLING IN LOVE next pateau e 50045 SYBIL 32 | 29| 28 | 7 | KINDNESSFOR WEAKNESS supeRTRONICS RY.015 THE CUT
(33| NEWD | | | EVERYBODY HAVE FUN TONIGHT (REMIX) GeFren 020551 WARNER BROS. & WANG CHUNG 33| NEWD | | | DONTHOLD BACK Jump STREET IS 1005/aTH & BWAY BUMPER TO BUMPER
FREEDOM OVERSPILL (REMIX)/HIGHER LOVE (REMIX
@] 8 | — | 2 | SACRIFICE (REMIX) arantic 086770 CYNDI PHILLIPS QD] « | =4 ¢ | FREEDOMOVERSPILL (REMIX)/ ( ) # STEVE WINWOOD
(35| 41 | & | 3 | SETMEFREE (REMIX) caprroL v.15252 JAKI GRAHAM (35)| NEWD | 1 | EVERYBODY HAVE FUN TONIGHT (REMIX) Gerren 020551 WARNER 8R0S & WANG CHUNG
= BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX

44 2 | ROOM WITH A VIEW (REMIX) atmsp.12199 JEFFREY OSBORNE NEWD | 1 | BIZARRELOVE TRIANGLE ( ) ( ) & NEW ORDER

37| 25 | 19 [ 10 | CAN'TLIVE WITHOUT YOUR LOVE aTLANTIC 0-86791 suzy 37 | 35| 3 6 DON'T BREAK MY HEART cuTTING CR-209 SA-FIRE

38 | 40 | 42 | 3 | LOVECAN'T TURN AROUND (REMIX) COTILLION 0-96805/ATLANTIC PHILLY CREAM 3 | 32 | 30 | 5 | REACTION (REMIX) coLumsia 4405927 REBBIE JACKSON
NEWD | | | HUNT YOU DOWN (REMIX) SELECT Fvs 62275 THE SHAKES 39 | 34 | 34 | 6 | SUCH AFEELING aTaNTIC 0.86781 YOUNG & CO.
45 | — | 2 | JEALOUSY/MALICIOUS JEALOUSY kinG Jav T8 8B4/TOMMY BOY CLUB NOUVEAU 45 | 45 | 3 | (FOREVER)LIVE ANDDIE ® ORCHESTRAL MANOEUVRES IN THE DARK

a1 | 29 [ 23 | 7 | SING OUR OWN SONG a&msp.12194 *UB40 NEWD | | | TASTYLOVE capmor v15254 & FREDDIE JACKSON

42 | 36 | 38 | 6 | TAKEMEAS|AM ATLNTIC 086782 EROTIC EXOTIC NEWD | | | MUSIQUE NON STOP waRNcR BROS 0.20549 KRAFTWERK

a3 |4 47 4 DIAL MY NUMBER/TENDER METRIC MET 8001 THE BACK BAG @ 47 | — 2 CRACK KILLED APPLEJACK GORDY 4568GG/MOTOWN GENERAL KANE

FREEDOM OVERSPILL (REMIX)/HIGHER LOVE (REMIX
NEW)D | | | FREEDOMQVERSPILL (REMIX) ( ) # STEVE WINWOOD M | 33 | 24 | 10 | TYPICAL MALE (REMIX) caprroL v-15249  TINA TURNER
NEWD | | | UNFAITHFUL SO MUCH (REMIX) coLuveis 44.05955 FULL FORCE 48 | — | 2 | CRYFOR LOVE (REMIX) aemsp 12203 #IGGY POP
FACTS OF LOVE (REMIX

46 | 46 | 46 | & | WALKLIKE AN EGYPTIAN (REMIX) CoLUMBIA 4405035 © BANGLES NEWD | 1 | FACTS OF LOVE (REMIX) JEFF LORBER FEATURING KARYN WHITE

47 24 13 12 SAMPLE THAT!/SAMPLES! (REMIX) GEFFEN 0-205 12/WARNER BROS. BANG ORCHESTRA! 47 24 | 13 17 POINT OF NO RETURN (REMIX) aTLaNTIC 0-86802 & NU SHOOZ
NEWD | | | SECOND TO NONE kua 12.001/MACOLA KOPPER NEWP | | | TOBE A LOVER (REMIX) CHRvsaLs av9.43025 # BILLY IDOL
NEWD | | | JUMPIN' JACK FLASH (REMIX) arisTa AG1.9529 © ARETHA FRANKLIN NEWD | 1 | TOUCHME (I WANT YOUR BODY) (REMIX) & SAMANTHA FOX
(B50)| NEWD | 1 | I'MAMAN oreran oR00a JIMMY LIFTON (50)| NEWD | 1 | YOUR LOVE (IS ALL | NEED)/REACH OUT wioe ANGLE TTW 8680 CAROL HAHN

P 1. THIS TIME PRIVATE POSSESSION FEATURING HUNTER HAYES a7 & Bwar " 1. | KNOW YOU LOVE ME TRINERE Jam PACKED

b= | Tites with future 2. EVERY LOVER'S SIGN (REMIX) THE LOVER SPEAKS asm = | Tites with future 2. BEAT OF LOVE (REMIX) REGINA aTianTic

o | chart potential, 3. BIZARRE LOVE TRIANGLE (REMIX)/STATE OF THE NATION (REMIX) NEW = | chart potential, 3. PROVE ME RIGHT (REMIX) SHANNON arLaNTIC

based on club play ORDER qwest © | vesed on sales 4. LOVE YOU DOWN READY FOR THE WORLD wmca

© | s week. 4. MISUNDERSTANDING JAMES (D TRAIN) WILLIAMS coLumaia reported this week. 5. DON'T STAND SO CLOSE TO ME '86 (REMIX) THE POLICE aem

54 5. HEAT STROKE JANICE CHRISTIE SUPERTRONCS < 6. | WAS MADE FOR LOVING YOU THE NASTY BOYS mPORT (8Ms,TALY)

o 6. TOO MUCH OR NOTHING (REMIX) GENERAL PUBLIC 1. < 7. HOOKED ON YOU SWEET SENSATION NEXT ALATEAU

E 7. TIME KEEPS MOVIN’ ON CALVIN vinvLMANIA g

(-] -]

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
untess indicated otherwise.
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by Brian Chin

lF WE BEGAN at the beginning of
our 1986 fact-finding tour of Brit-
ain, we’d have to say that Virgin
Atlantic Airways should really take
the trouble to notify passengers
when it cancels a flight. We're aw-
fully grateful that British Airways
had standby seats to London one
Wednesday afternoon. (Never
again, Mr. Branson.)

But, as ever, the ultimate lesson
in visiting the U.K. is in realizing
how critical the traditional interplay
between the U.S. and British mar-
kets is going to continue to be with
respect to black and dance musie,
and pop music in general.

Of course, there’s much to be said
for local color, and there was a lot of
that at the Oct. 11 Soul Weekender,
staged by London’s Livewire Pro-
motions at Barry Island, off the
coast of South Wales.

This three-day event, which at-
tracted attendees from all over the
country, might best be described as
a combination of spring break in
Fort Lauderdale, a 72-hour “Ameri-
can Bandstand,”’” and ‘‘Animal
House.” In shorts and T-shirts,
6,000 partygoers—the largest such
gathering since the inception of
“weekenders” and “all-dayers’ in
the '70s—listened to top-name DJs,

basked in the faint fall sun, and had
the run of a large resort hotel, or
“holiday camp,” in local parlance.

Three large rooms housed DJing
from morning till night: The two
biggest played everything from rap
to go-go to house to disco, with ro-
tating star DJs; a smaller room
played jazz. The stages also hosted
a parade of U.K. and U.S. perform-
ers (most notably Jesse’s Gang and
Bang Orchestra!, featuring house
music producers Jesse Saunders
and Vince Lawrence, respectively)
doing the usual track dates.

But the real live attractions were
the Fatback Band, whose obscure
“I Found Lovin’ ” is all but a nation-
al anthem in the U.K., and—incredi-
bly, but only to us Yanks—Georgie
Fame, of “Yeh Yeh” and “The Bal-
lad Of Bonnie And Clyde.” Fame
played a Saturday-afternoon set of
jazz and r&b to a room that was al-
ready swampy from the omnipres-
ent beer: Selections included “Night
Train,” Bill Withers’ “Lovely Day,”
and a fabulous revival of Gilberto
Gil's “Todo Menina Baiana.” The
latter, titled “Samba” and produced
on record by none other than
Stock/Aitken/Waterman, was re-
leased by Ensign/Chrysalis espe-
cially to coincide with the Barry Is-

DISCO & DANCE 12"

U.5.A. & IMPORTS

{WHOLESALE FOR STORES)
SEMGLANDROERMANY
RANDE=HOLLAND

We have a complete selection of all U S
releases and all import disco records
We also export to forexgn countnes

Send tor our free fiyer listing all tities we
stock, U S. & Imports We specialize in U S
small label product, call us for best service
and information

US & CANADIAN 12~
Love Attack—Tony Caso Deliverance—People Like Us
Stay—ian Darby Time Keeps Movin On—Calvin Give Me Your Love—Sisley Ferre
Jungle—Tandi Starting Over—Cyndi Cee Catch The Fox—Den Hamow
E Do it—House Rockers Dont Pretend—Tapps Hey You—Joe Lockwood
It You Only Knew—Chip E Back To You—Crystal & Pink Stay With Me Tonight—P. Ryan
The Path—Fingers Inc Fire—Linda In The Dark—Angie Dillon
Oh La La—Princess Day Sally Boy—Scott Yahney Feels Like The First Time—Sinitta
Shatterad—Sfimudation Movemem—bowmmens Eye Contact—Linda Lusard
The Calling—Ken Heaven Time After Time—Paul Parker Vision—Solid Strangers
One Of Those Days—Jazzy J
Beat Of The Drum—Wired EUROPEAN 12"S DISCO CLASSICS
Mind Games—Culture Vibe
Breathless—Gina Desire Wanna Hear—Bad Boys Blue ALL ZYX 12°
Let's Have Some Fun—Merge Love At First—Joe Yellow ALL BOBBY Os 12 +Productions
Whisper To A Scream Fire On The Moon—Aleph ALLJDC 12*
{rmx)—Bobby O Moonlight Aftar—C. Turner ALL DIVINE 12*
Power Of Love—Wayne Johnson Magic—Gino Soccio ALL LIME 12" + Lps
Never Let—Bunny Sigler Sandra (LP Wiz Your Own (Lps)
People Say (Remix)—Herreys Talo Double (LP) ZYX
South Bronx—Scott La Rock What Have You Got—Astare + OVER 500 OTHER CLASSICS
Lonely Too Long—Banana Rep Love Hangover—Tracy Ackerman
255 () COMKLIN 5T FARAMINGDALE, WY 11775
4 IMPT DI5C

land weekender.

By Saturday night, the beer,
shaving cream, and water pistols
had seeped into everything, and the
piercing sound of hundreds of pen-
ny whistles greeted a primarily old
selection of musie: In one room, it
was the likes of “Never Too Much”
and “I Can’t Wait” as bodies sailed
off a balcony and onto the shoulder-
to-shoulder crowd. Rap sets were
more up to the minute, with the
Beastie Boys and Eric B. getting a
lot of prime time. Also prominent,
and perhaps the only new-new rec-
ord heard often during the week-
end: James Brown’s ‘‘Goliath,”
from the “Gravity’”’ album.

U.S. observers were most sur-
prised at the style of the U.K. DJs,
who talk over a record like radio an-
nouncers, leading sing-alongs in a
way that is more British-music-hall-
influenced than anything else. This
kind of entertainment makes the DJ
a much different kind of cult hero
there than in the U.S., where the DJ
is more of a mystery figure, ex-
pressing him- or herself in the way a
record is worked from the booth.

Ultimately, the most endearing
thing about England is its catholi-
cism (musically, we mean). We only
wish we could see jazz and ballads
go over in a dance context with a
New York audience as they do for
the British. The most popular morn-

ing music show in the country is
black, or “soul,” music, and it’s pre-
sented in much the same style and
with much the same effect as the
“power’”’ or ‘““hot’”’ formats here,
with the same predominantly fe-
male demographics. Significant, eh?

Among the records we brought
back are the pop things, of course,
like the terrifically catchy, ’70s-
style, midtempo “Dance Your Way
Out Of The Door” by Sharon Dee
Clarke (Arista U.K.). But the record
we heard most often on the radio
was Courtney Pine’s revival of
Brit-funk band the Real Thing’s
“Children Of The Ghetto.” This
jazzy, socially conscious ballad
(compare it with the classic “Trade
Winds”’) features a lovely vocal by
former Supreme Susaye Green.

Then, as always, there are the
daring and somewhat half-cocked
fusions that are the result of inten-
sive examination of the whole range
of new and old U.S. music. One
product of that is the new U.K. re-
lease by Phil Fearon (who'll launch
the Cooltempo label here with his
previous single, “I Can Prove It”): a
crazy remake of the Showstoppers’
“Ain’t Nothin’ But a House Party,”
done in—what else?’—house-music
style by proud clone producers
Stock/Aitken/Waterman. Highly
exciting, perfectly copied, and wit-
ty, too, as always.

There are a thousand more details
to record, but we’ll get to them in
the weeks to come, while we desper-
ately try to catch up with the U.S.
releases of the month. But for now,
we'll just thank all the friends and
colleagues who've added to our un-
derstanding of the U.K. environ-
ment, with a special thanks to Adri-
an Webb.

5548 — OF F ; Electrica Salsa

5550 — ITALO BOOT MIX Vol. 7
§552 — RUDY & Co : Play the Game
§551 — RARE BAND : Why-Why
MEM 047 — KOTO : Jabdah

70007

— Best of Italo-Disco (DLP)

Telotax: 516-568-1125

— CLIFF TURNER : Moonlight-Affair
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Reading The Fine Print. Writer/Artist Leon Everette signs his new contract
with Buddy Lee Attractions Inc. of Nashville as vice president Tony Conway
looks on.

BY EDWARD MORRIS

NASHVILLE In a move to spot-
light its new album, RCA Records’
Restless Heart will begin a month-
and-a-half-long national tour Thurs-
day (6), with radio and retail tie-ins
for each appearance. On most of the
dates, RCA’s Wild Choir will open.
In some markets, label sources say,
RCA will underwrite the cost of the
tour.

“Wheels,” Restless Heart's sec-
ond album, will hit the stores the
first week in November. “That
Rock Won't Roll,” the first single
from the album, is currently bullet-
ed at No. 2 on the Hot Country Sin-
gles chart. Next up for release is
“I'll Still Be Loving You.” Wild
Choir’s current single is ‘“Heart To
Heart.”

Triad Artists, Restless Heart's
booking agency, reports that 14 of

by Gerry Wood

HOORAY FOR DOLLYWOOD! The bold theme-park
venture, launched earlier this year by Dolly Parton,
enjoyed a banner initial season and is planning a $6
million expansion for 1987. Located in the ridges of
the Great Smoky Mountains in eastern Tennessee,
near Pigeon Forge, the amusement park will be ex-
panded—in a hurry—by 20%.

I ran into Parton as she was returning from Walt
Disney World’s 15th-anniversary celebration and
asked her how she felt about the impressive Disney
World and Epcot Center attraction in Orlando.
Quipped Parton, “Following Walt Disney World with
Dollywood is like follow-

ASHVILLE SCENE}

birth to the best in the business—Opryland U.S.A.,
that highly successful venture near Nashville merg-
ing music and mania.

"EWSNOTES: Loretta Lynn, after playing to two
capacity crowds at Hamilton Place in Hamilton, On-
tario, which has been called the Country Music Capital
of Canada, dropped by the CHAM-AM studios for an
on-air appearance with Mark LaPointe ... Leona
Williams will be one of the featured entertainers in
the Hendersonville, Tenn., Christmas Parade of Stars,
Dec. 14 ... Don’t blame songwriter Paul Gordon if

he’s smiling from ear to

ing a road-grader with a
spoon.” But, Parton add-
ed, “Disney World might
have its Magic Mountain,
but Dollywood has its

Dollywood is doing dandy
and plans on expanding

ear. He's racked up three
chart-busting duet songs
at once. “Friends And
Lovers” (co-written with
Jay Gruska) has charted

twin peaks.” She said it, I
didn’t.

The expansion includes a new river ride, White
Lightning, named after another product famed in
these Appalachian hills; a children’s fantasy area with
enough tunnels and mazes to keep the kids confused
for a lifetime; and the actual movie sets, transported
from Hollywood to Dollywood, from Parton’s ABC-TV
movie slated for December, “The Christmas Angel.”
A toy factory, “lumber-camp-cookhouse” restaurant,
candy factory, and new crafts shops will be added to
this entertainment complex, headed by one of the top
entertainers in country and pop music.

Besides Dollywood’s financial success and ability to
pull in crowds, the theme park has had a positive ef-
fect on the surrounding area. Pigeon Forge, Tenn.,
the nearest metropolis to Parton’s park, has increased
its revenues by 41%, and Gatlinburg’s grosses have
zoomed by 30%, according to Dollywood officials. The
state of Tennessee, which has had more than 30 mil-
lion visitors this year—an increase of 19% over last
year—credits Dollywood with much of that rise in cov-
eted tourist revenues. Dollywood had hoped for an ini-
tial season attendance of 750,000; nearly 1.5 million
visited in its first year.

This will probably start other country music stars
thinking about the theme-park business. Of course,
Conway Twitty is already in it, if you consider Twitty
City a theme park. And so is George Jones with his
Texas venture. And the Grand Ole Opry has given

in an Eddie Rabbitt &
Juice Newton version
and is on the pop charts as rendered by Carl Ander-
son & Gloria Loring. “The Next Time I Fall” is gain-
ing ground on the pop charts for Amy Grant & Peter
Cetera. The L.A.-based writer is published by Chap-
pell/French Surf Musiec.

MOST DARING NEWS RELEASE OF THE WEEK:
Our honors go to an item about “reelin’ and dealin’ in
New Zealand.” And we quote: “The Lord and his Shep-
pard will travel nearly 10,000 miles to cast their nets
upon the water of New Zealand. Actually, Bobby
Lord (host of The Nashville Network’s ‘Country
Sportsman’) and T.G. Sheppard, along with the re-
mainder of the TV show’s crew, will make the trek to
Lake Taupu Lodge near Aukland to fish for rainbow
trout.” Lord, we were ready for the apocalypse.

COUNTRY/SOUL GREAT 0.B. McClinton will be
honored at a benefit concert Nov. 11 at the Stock Yard
Restaurant. Headliners include Waylon Jennings,
Larry Gatlin, Exile, Tom T. Hall, Ronnie McDowell,
and Steve Wariner. Billed as A Fight For Life, the
concert will raise funds for McClinton’s ¢ancer treat-
ment. Organizers of the event are Buddy Killen, pres-
ident of Tree International; The Nashville Network’s
Ralph Emery; and Nashville concert promoter Lon
Varnell. Tickets are $50 each.

the 29 dates are confirmed. The tour
will concentrate on areas where the
group has not previously appeared
but its records have done well at ra-
dio or retail.

Most of the dates will be at clubs
and halls in the 1,000- to 1,500-seat
range. RCA is providing point-of-
purchase materials to retail stores
along the tour route to encourage
special Restless Heart album dis-
plays. Free albums and cassettes
will go to participating radio sta-
tions for tie-in promotions.

Plans call for the radio promo-
tions to start two weeks before the
concert in each market and for the
retail push to begin two weeks be-
fore and end two weeks after the
date. Triad declined to say how
much the package will cost promot-
ers.

Restless Heart is scheduled to do
a kickoff press day in New York on
Oct. 30. Both acts will meet the Los
Angeles press Nov. 26. Restless

Restless Heart Hits The Road
Wild Choir Will Open Tour

Heart is also scheduled to tape an
appearance on “Solid Gold” that
day.

Tour cities and dates are Spartan-
burg, S.C., Thursday (6); Hender-
son, Tenn., (7); Springdale, Ark., (8);
Dallas, Nov. 9; Houston, Nov. 11;
Austin, Nov. 13; San Antonio, Nov.
14; San Angelo, Texas, Nov. 15;
Oklahoma City, Nov. 16; Phoenix,
Nov. 18; Reseda, Calif., Nov. 22;
Colton, Calif., Nov. 23; San Diego,
Nov. 24; Anaheim, Calif., Nov. 25;
Los Angeles, Nov. 26; San Francis-
co, Nov. 28 and 29; Coarsgold,
Calif., Nov. 30.

Also scheduled are stops in Sacra-
mento, Dec. 1; Spokane, Dec. 2;
Portland, Dec. 3; Seattle, Dec. 4;
Salt Lake City, Dec. 6; Denver, Dec.
8; Kansas City, Mo., Dec. 9; St. Lou-
is, Dec. 10; Springfield, Mo., Dec. 11;
Tulsa, Dec. 12; and Little Rock, Dec.
13.

Wild Choir will not perform on
the first three dates.

Nashville Event’s Focus Is Marketing

CMA Sets Fifth Roundtable

NASHVILLE Tle Country Music
Assn. will hold the fifth in its series
of regional roundtables at the Sher-
aton Music City here on Nov. 13.
The topic for the daylong discussion
is “Developing Creative And Mar-
keting Opportunities In Country
Musie.”

At the beginning of the meeting,
Bruce Miller of Market Data Corp.
will discuss with registrants the
findings his company made on the
general acceptability of country mu-
sic. The Market Data study was
commissioned by the CMA and com-
pleted early this year.

Chairman of the Nashville work-
shop is Dick McCullough of E.H.
Brown Advertising in Chicago. Rick
Blackburn of CBS Records/Nash-
ville and Lon Helton of Radio &

Records will be the moderators.
Panelists confirmed so far are the
artists Steve Earle, Emmylou Har-
ris, and Gary Morris; producers Jim-
my Bowen, Kyle Lehning, and
Brent Maher; record executives Joe
Galante of RCA, Jim Foglesong of
Capitol/EMI America, Jim Ed Nor-
man of Warner Bros., Steve Popo-
vich of PolyGram, and Bruce Hin-
ton of MCA; and talent managers
Mark Rothbaum and Ken Levitan.
Also scheduled to appear are pub-
lishers Ralph Peer of Peer-South-
ern, Tim Wipperman of Warner
Bros. Music, Jerry Crutchfield of
MCA Music, David Conrad of Almo-
Irving, and Cliff Audretch of the
Writers Group; songwriter Bob
MecDill; radio reps Wayne Campbell
(Continued on page 36)

FOR WEEK ENDING NOVEMBER 8, 1986
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED NEW TOTAL
130 REPORTERS ADDS ON
TANYA TUCKER I'LL COME BACK AS ANOTHER WOMAN camo. 36 36
GARY MORRIS LEAVE ME LONELY  waRNER 8ROS 32 85
DAN SEALS YOU STILL MOVE ME  EmrameRricA 31 108
KEITH WHITLEY HOMECOMING 63 rca 31 35
GIRLS NEXT DOOR  BABY | WANT IT  mTm 26 68

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Biliboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
43 REPORTERS REPORTING
SAWYER BROWN OUT GOIN' CATTIN' capiToL/curs 15
HANK WILLIAMS, JR. MIND YOUR OWN BUSINESS warNER/CURB 15
BELLAMY BROTHERS TOO MUCH IS NOT ENOUGH  mca/curs 12
T GRAHAM BROWN HELL AND HIGH WATER  capiToL 11
GEORGE JONES WINE COLORED ROSES epic 9

publisher.

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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Star Search. Warner Bros. artist John
Anderson proudly poses by his star
after being inducted into the Country
Music Hall of Fame and Museum and
gaining a coveted place in the
Walkway of Stars.

NEA Seminar
Airs Gopyright,
Royalties Issues

NASHVILLE The Nashville En-
tertainment Assn. held the second
of its six “Rock With The Experts”
seminars here on Oct. 21 at 12th &
Porter, a nightclub.

Nine panelists representing pub-
lishers, performance rights organi-
zations, copyright administrators,
and other professionals discussed
the basies of song publishing and
bargaining with record companies
as well as the problem of song ex-
ploitation in other countries.

Richard Perna of Copyright Man-
agement Inc. covered some of the
necessary steps to collect foreign
royalties.

Attorney Malcolm Mimms ad-
vised artist/writers to be cautious
when negotiating with production
companies. Some companies ask for
part of the copyright in exchange
for producing songs. Mimms sug-
gested artist/writers keep the copy-
right and offer a percentage of the
income generated by the songs.

Other participants in the seminar
were Tim Smith of Copyright Man-
agement, Charlie Feldman of
Sereen Gems-EMI, Bernie Walters
of the Mid-Co Musie Group, Thomas
Cain of BMI, Garry Velletri of Bug
Music, Kathy Hyland of the Song-
writers Guild, and Bob Doyle of the
American Society of Composers,
Authors and Publishers.

The next seminar in the series
will cover merchandising and will be
held Nov. 20 at Nashville’s Exit/In
club. The remaining seminars will
deal with a&r, self-promotion, and
independent distribution.

ANDREW ROBLIN

“Wherever I can get a foot in the door
for country music,
my boot will be there for all of us...

On behalf of my husband Charlie Battles, my managers
Bill Carter and Kathy Woods, everyone at MCA
Records, Network Ink, the Jim Halsey Company and
my 2ntire ovganization, thanks so much for these
S ! prestigious awards. We will do our best to carry the
baner for country music.”

Jw% M@

1966 CMA Entertainer of the Year
-MCA RECORDS 1984, 1985 and 1986 CMA Female Vocalist of the Year

BILLBOARD NOVEMBER 8, 1986
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| LOVED YOU | LOST YOU

(Andrea O’Neal)
PRODUCED BY B. CASTLEMAN and JERRY FRANKLIN

PROMOTION BY MIKE BORCHETTA and BOB WITTE

FOR BOOKING CALL:
(615) 320-7979
BOX OFFICE INTERNATIONAL ¢ WORLD TOURS BOOKING
1105 MUSIC SQUARE, E. * SUITE B » NASHVILLE, TN 37203

THFTEAMILY BROWN

e Fire

Fee

ONE OF COUNTRY MUSIC'S
HOTTEST ENTERTAINERS!

We Congratulate You!

Album
Canada Country Music Awards Feel The Fire | KEEPS COMING WITH THE HITS...
Entertainer Of The Year Single I Our latest single "Cowboy Boots & Soft Blue Denim”
Group Of The Year quldn;tj You ‘ is the best yet and chart bound,Watch for our new LP
ove Us
Album Of The Year Together Again - "I've Rlways Been Country"to be released soon!
Papa Joe Brown —Coming Soon— |
Inducted To The Hall Of Honour IS THE PLEASURE
WORTH THE PAIN
IRE
Booked by: Sunbury Music Canada L.T.D. . Vine | . . . '
Coﬁ’:ﬁf&tiﬂﬁ?“ ] Street P.n.anxmg;swm NatlonalT%rrgmotbon Director

Nashville, Tn. 37212 (615) 385 9%%6

Ben Peters Music

o CR;:COI’dS (675) 255-1068

Distributed In Canada
RCA/Ariola International

41 Music Square East
Serving The Entertainment Distributed In U.S.A. Nashville, Tennessee 37203
Industry Since 1966 . Port St. Joe Music (BMI)
EXCLUSIVE REPRESENTATION IN U.S.A. Vine Street Records, Inc. Ocean Wave Publishing (ASCAP)
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GCMA WEEK, OCT. 11-17

Awards Show And Talent Buyers
Seminar Hold Highlights

New On The Horizon. Warner Bros.’
Tree Top. Buddy Killen, left, president of Tree International, is congratulated by Randy Travis accepts the CMA
Marie Ratliff, Billboard’s country chart manager, for having BMI's top publishing Horizon Award for the artist who
company. It was Tree's 14th consecutive win in the category. Joining in the fun demonstrated the most professional
Rockin’ With The Judds. Wynonna, left, and Naomi Judd perform their single are Roger Sovine, vice president of BMI, and Donna Hilley, executive vice growth and development during the
“Rockin’ With The Rhythm Of The Rain” during the CMA Awards presentation. president of Tree. past year.

George Fills Bill. Epic legend George
Jones receives the CMA video-of-the-

' , ! year award for his first music video,
Sweethearts’ Sweet Sound. Columbia artists Sweethearts Of Th “Who's Gonna Fill Their Shoes.”

showcase during the talent buyers seminar.

e o

Buyers, Buyers, Buyers. Talent manager Ken Kragen speaks to registrants
during the talent buyers seminar.

Osmond/Seals Deal. CMA’s vocal A

duo of the year, Marie Osmond & Dan : R———L -

Seals, accept their awards on stage at  Lyle Loves It. Monterey artist Lyle Lovett, center, chats with Fred Bohlander, No. 1 Agent. Willie Nelson, right, presents Buddy Lee, president of Buddy Lee
the Grand Ole Opry during the lett, co-founder of the Monterey booking agency, and Steve Dahl, who heads Attractions Inc., with an award after Lee was named 1986 agent of the year by
national telecast. Monterey's Nashville office, after performing at the talent buyers seminar. the Nashville Assn. of Talent Directors.
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. <o EE Compiled from a national sample of retail store <| @ g’&
x 2 . R i x .
%b" Ew ;8 2; TITLE and one-stop sales reports and radio playlists. ARTIS %ﬁ Z’ﬁ §8 2} TITLE ARTIST
FE | 52 | na | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2 O | ana | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & & _ COWBOY MAN LYLE LOVETT
@ 3 3 13 | DIGGIN' UP BONES 1t Na:Oue RANDY TRAVIS @ 62 2 TBROWN.LLOVETT (LLOVETT) MCA/CURB 52951/MCA
= KLEHNING (P.OVERSTREET. A.GORE) WARNER BROS. 7-28649 @ ) i : BABY | WANT IT @ GIRLS NEXT DOOR
@ 4 5 14 THAT ROCK WON'T ROLL RESTLESS HEART T.WEST (B.NIELSEN, CHAPMAN) MTM 72078/CAP1TOL_
T.DUBOIS,S HENDRICKS (J.S.SHERRILL, B DIPIERO) RCA 14376 s2 | 38 | 21 5 SEC&Q? 1c'osN)o ONE * '393;@9?53% élss,_;
YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS e (REAS e
Q] 6 [0 | n | s EOSIRET ROAVS) CARITOC/COREIS S 13/CAFITOD 53 | 54 | 61 | 4 | THEY DON'T MAKE THEM LIKE THEY USED TO KENNY ROGERS
@ STARTING OVER AGAIN STEVE WARINER B.BACHARACH,C.BAYER SAGER (B.BACHARACH, C.BAYER SAGER) 6-
5 8 13 T.BROWN,J. BOWEN (D.GOODMAN, J.W.RYLES) MCA 52837 @ 55 - 2 GOTTA HAVE YOU EDDIE RABBITT
(5)| 7 | 13 | 12 | SHEUSED TOBE SOMEBODY'S BABY LARRY, STEVE, RUDY.THE GATLIN BROTHERS RLAMS RIS LANELSEN RUAND'S oz
C.YOUNG (L.GATUN) COLUMBIA 38-06252 @ 59 72 3 HEART TO HEART WILD CHOIR FEATURING GAIL DAVIES
(6)| 8 | 12 | 13 | NOONEMENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL i ot L A e
T.COLLINS (J. SCHWEERS) MCA 52900 @ 60 | 66 4 RWR%F? Ecl'gxs%TOGETHER ?UA RlegTSE
TOUCH ME WHEN WE'RE DANCING & ALABAMA - - u =
@ AR IRY) 8 H.SHEDD.ALABAMA (T SKINNER, J.L WALLACE. K BELL) RCA 5003 7 @ 63 | &7 A WEREN'T YOU LISTENING ADAM BAKER
AT THE SOUND OF THE TONE JOHN SCHNEIDER R.OATES (C.WATERS, M.GARVIN, T.SHAPIRO) AVISTA 8602/NSD
12 | 16 | 11 | J50wEN.) SCHNEIDER (MTBARNES, D.RICHARDSON) MCA 52901 58 | 45 | 33 | 14 | AGIRLLIKEEMMYLOU SOUTHERN PACIFIC
CHEAP LOVE JUICE NEWTON SOUTHERN PACIFIC.JE NORMAN (T.GOODMAN, J MCFEE, K KNUDSEN. $.COOKE) WARNER BROS. 7-28647
©)l o | u| 2 | Moy mhisit) | | PSR 10 | ANELYALONE oo nmns RGeS
.L.WALLACE, T.SKINNER (J.D. IN, J.. . 7-
IT AINT COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT
41 19 | 9 | 5owen (DDILLON, R PORTER) MCA 52914 67 | 71 | 3| SHE'S THE TRIP THAT I'VE BEEN ON LARRY BOONE
R s AT Y | RBAKER (S.D.SHAFER, D.FRAZIER) = MERCURY 888 044-7 POLYGRAM
@ 13 15 13 J.ANDERSON,J E NORMAN (LA DELMORE. L.CORDLE) WARNER BROS. 7-2863% c G ** % HOT SHOT DEBUT* % %
TOO MAN HOMECOMING 63 KEITH WHITLEY
12 ]2 3 15 | LARK:NQ wyngptnassmomcmm SPAGE, TMCSHEE@RL U2 ARG AT S LT POA"\l‘I EsRo NEW) : SV ODILLON REcRTED T8 RCA 5013-7
I'LL COME BACK AS ANOTHER WOMAN TANYA TUCKER
13 1 2 16 mll[{'cr?([s.m&ma JPPENNINGTON) AREE 45))&,% NEW) 1 J.CRUTCHFIELD (R.CARPENTER. K.M ROBBINS) CAPITOL 5652
SOUTHERN AIR RAY STEVENS
15 22 10 g&k@#&éﬂ&ﬂﬂ@!ﬁk o7 GRAH%MP,?&&VGVZ’}‘ @ n == 2 RSTEVENS (B.HOLMES, S.DILL) MCA 52906
WHEN YOU HURT | HURT RONNIE MCDOWELL
H I 4
@[ | 5| 1 [ TRMUHENOTENOUGH  seLLawY BROTHERS wTH THEFORETERSiTems | | o | s [ 3 | o [ SEENXORIMAY AENERNE
19 | 20 | 12 | DARREEHANDS & HOLLY DUNN | — | 2 | RN o M COLLINS
1 MISS YOU Y .(33 78 L 2 DIXIE MOON RAY CHARLES
@ 20125 |12 N.LAF§<|SN (MRMQ»!«'ETERA. ?YOUNG) ATLANTIC/AMEREIAL%;Q‘;?;ART’LOAYN%% B SHERRITSEASTESETSER) COLUMBIZ 38068720
GIVE ME WINGS 67 56 50 21 GUITAR TOWN @ STEVE EARLE
23| 8| 7 | GIVEM (E,nmm Y — ¢ MICHAEL JOHANlSSlT‘; €. GORDY.JR.T.BROWN (S EARLE) MCA 52856
24 | 30 | g | WINECOLORED ROSES GEORGE JONES | | 68 | 55 | 48 | 18 | GUITARDCADILLACS RePRsE Des AR Sh
BOLEE OEN TSN ALONEND e 2130296 OT TRYING TO FORGET YOU WILLIE NELSON
@ 2% 2 5 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR, 69 64 54 14 Lﬂgrsorr(wﬁnsou COLUMBIA 38-06246
HWILLIAMS, JR.B.BECKETT,J.E NORMAN (H WILLIAMS) WARNER/CURB 7-2858 1 /WARNER BROS. ToGKING D EHIARIE e
@ 2 % 9 OUT GOIN' CATTIN' & SAWYER BROWN WITH “CAT” JOE BONSALL 70 73 r._ - 2 T.CHOATE,D.W.WILSON (PKENNERLEY) EMI-AMERICA/CURB 8390/EMI-AMERICA
RL.SCRUGGS (M MILLER, R SCRUGGS) CAPITOL/CURB 5629/CAPITOL
* % % POWER PICK/SALES % % & 7 [RENISEN 21 | TN L A i wpsames) KETHWHITEY
LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS YOU CAN'T TAKE IT WITH YOU LIAM LEE GOLDEN
@ W e 8 SKAGGS (C CHAMBERS) EPIC 34-06327 5| — 2 B.TJONES,RE BALL (S.BOGARD, R GILES) wiL 52944
WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS Y
O ERENERE: T B | @] NEwd | 1 | DONTRURY ME T IMREADY wenc DL PACESK
WHAT AM | GONNA DO YOU & REBA CENTIRE
30 | 34 5 JBOWENR MCENTIRE (D,GILMORéBBglldgN, Y ALLISON) b A52922 M 74 ] 80 3 mgf‘s'o%.ss, JE'R"C“&YE %lg?fm;
CRY MYSELF TO SLEEP THE JUDDS
@ A | ¥ 4 8 MAHER (PKENNERLEY) RCA/CURB 5000-7/RCA @ NEWD 1 {TBUSTTE%%LA?CSLALVE BEEN EASY MCA/CJFE-E‘!ESZVXQLECSA
CRY RYSTAL
% | 10 1 16 | JE NORMAN (CKOHLMAN) WA(F:?NER BROS. QZAJG%}% 81 [ = 2 Eﬁc"c'éél'&?aﬁ?%m JBRITT) BA&E&@PQE?&%
THEN IT'S LOVE WILLIAMS M
@ 18 b D.WILLIAMS.G.FUNDIS (D.LINDE) DONCAPITOL 5638 @ NEWD 1 S_SFL\/AERNg.FYAg(l;JO) MERCURY 83999§§ﬁpg&§§?,
33| 38 | 7 | STANDONIT MEL MCDANIEL 78 | 52 | a1 | 10 | WEHADITALL DOLLY PARTON
JKENNEDY (B SPRINGSTEEN) CAPITOL 5620 V.GARAY (T.SEALS, DFRITTS) A 5001-7
29 32 36 9 EVERYTHING | USED TO DO GENE WATSON 79 57 49 2 ALWAYS HAVE ALWAYS WiLL @ JANIE FRICKE
G.WATSON.L BOOTH (€ ROWELL) EPIC 34-06290 N.WILSON (J MEARS) COLUMBIA 38.06144
@ 35 40 9 WALK THE WAY THE WIND BLOWS & KATHY MATTEA 80 82 = 2 THE AUCTION SOUTHERN REIGN
AREYNOLDS (T.PO'BRIEN) MERCURY 884 978-7/POLYGRAM D.GOODMAN (D.GOODMAN. M SHERRILL, B.LANCASTER, C.HENDRICKS) REGAL 1
N'T M| B J.MASTERS
@ a8 § 3@25&9 (DE.LIND€) FARE M&E@I}Sg NEW) 1 !;ERQBER,JR.,E&”AQATEARYS (BE.THORNBURV, A.JMASTERS, D.MOORDIGIAN) BERGUJDQA DUNES 115
ARLIN' ¢ ES WHEN A WOMAN CRIES JANIE FRICKE
@ 40 42 8 9:11& Jg'll:lARA (J.O'HARA, K.KANE) co‘LrLt‘;\‘A%?;;_%g‘z‘gz NEw ’ 1 N.WILSON (B.MOORE, M.WILLIAMS) COLUMBIA 38-06417
@] 5 | 4 | 5 | HALF PASTFOREVER (TILL M BLUE IN THE HEART) JO.SHEPPARD | | g3 |68 | se | 7 | QUITINTME CON HUNLEY
% 38-
DO YOU MIN| | STEP OUR CANNONS
@ 2 | & 6 ?L*EESTY;TA%SAJ gggzsyeE EERRARRY ’MJTH?ZOF;BQAM/TA& NEW)D ! JKENNEDY (A VArPDyL:LEE sxznln'gg;o v DREAMS MERCURY aslgfa-npoucnm
’ IN LOVE RONNIE MILSAP
@ 4 51 4 E‘}&H&‘ngm 2%559§_SY€ELASB,§RE,D) wggfgmﬁgs‘ryﬂm 8 n 59 19 R MILSAP.T.COLLINS.R.GALBRAITH (M.REID, B.DEES) RCA 14365
FIDDLIN' MAN MICHAEL MARTIN MURPHEY
36 | 39| 44 7 ?»{gkn!egﬂgre AM. A RAND) O T,:égc%leléﬁs ?5%’;‘&'33 86 | 70 | 62 | 1l | g NGRMAN (MMURPHEY, CRAINS, JENORMAN) WARNER BROS. 7-28598
CRY BABY THE LOWES
37 | U 7 16 géﬁ&?&g&"’g&xggmﬂm O SWEETHEARnguL’gE 5%256% NEW)D ! D.CHAMBERLAIN (C PUTMAN. J.O'HARA, D.COOK) AP 1001
-
* % * POWER PICK/AIRPLAY * # * s (IR0 | 18 | AR DO I LINE MO/ 5551 S
41 | 57 | 3 | YOUSTILL MOVE ME N 89 | 61 | 53 | 5 | AINTTHAT PECULIAR NEW GRASS REVIVAL
- G.FUNDIS (W.ROBINSON, W.MOORE, M TARPLIN. R.ROGERS) EMI AMERICA 8347
DOO-WAH DAYS ® MICKEY GILLEY
33 [ 16 | 6 | 16 | NuwiLSONMGILLEY (EHUNNICUTT, D.GILMORE. G.VINGENT) EPIC 34-06184 9% | 88 | 73| 2 ggzmz)_’g&ggg%}u‘)”‘ YOu ngug‘l  CONLEE
(@0)| 45 | 52 | 4 | OUT AMONG THE STARS MERLE HAGGARD RS e
BMONTGOMERY (AMTCHELL EPC 3406344 o1 | 76 | 88 | 4 A o s PN EE WA BRGS S
a1 | 2 | 9 | 13 | JUSTANOTHER LOVE ¢ TANYA TUCKER FOOLS FOR EACH OTHER ED BRUCE WITH LYNN ANDERSON
J.CRUTCHFIELD (P.DAVIS) CAPITOL 5604 92 83 64 9 E_BRUCEVB‘MEVIS%SL ARK) BR LYN RCA 50057
DIDN'T WE LEE GREENWOOD
a2 21 11 14 J.CRUTCHFIELD (G.LYLE. T.SEALS) MCA 52896 93 93 — 2 g}gﬁm&mﬁmk D.COOK) sunsum\élgf)lol/fp%
THE CARPENTER JOHN CONLEE 1
@ 48 | 5% 3 B.LOGAN (G.CLARK) COLUMBIAIIB.06 3111 9 | 8 | 6 6 ?éﬁc'iléafs (W.NELSON. P.BUSKIRK, W.BREELAND) cm%iﬁjé:l':‘s(-)ohgﬁ§
YOU CAN'T STOP LOVE SCHUYLER, KNOBLOCH & OVERSTREET
4 12 18 18 | |STROUD (POVERSTREET, T.SCHUYLER) MTM 72071/CAPITOL 95 |80 k8l 21 33%?3,?,,';,,'&%5(5&'”'1”2 DLOWERY) I Gﬂm ER'oRsTrBz}:g%
LEAVE ME LONELY GARY MORRIS
58 — | 2 [ LEAVEMELON warnER oS Tauni2 | | 9% | 9 | 84 | 10 | LOVEDON'T COME ANY BETTER THAN THIS e SHELLY WEST
SOMEDAY STEVE EARLE .
53 | 60 3 E.GORDY.JR.T.BROWN (S.EARLE) MCA 52920 97 | 92 | 719 | 23 ET(';'OAREY'SJQ%V:OLQE’W}&%N'C_BMHARDD NICOLETTE LARSON (WITH STEVE WAR'EJZE”
MY LIFE'S A DANCE ANNE MURRAY FIRE AT FIRST
A7 1 31 | 27 | 12 | JWhaTE QWHITE, MSPIRG) CAPITOL 5610 | % &7 |7 1 r.szENaI,J,L WALLA%IEG(THSI_INNER, JLWALLACE) MCI/@ER’QE?Q?SA/HESA
48 36 20 18 BOTH TO EACH OTHER (FRIENDS & LOVERS) EDDIE RABBITT & JUICE NEWTON %9 91 82 14 THAT'S WHAT HER MEMORY IS FOR @ BUTCH BAKER
R LANDIS (J.GRUSKA, P.GORDON RCA 14377 RALVES (RMURRAY, ) SCHWEERS, J.D HICKS) MERCURY 884 857.7/POL YGRAM
29 51 56 5 THAT'S MORE ABOUT LOVE (THAN | WANTED TO KNOW) NICOLETTE LARSON 100 | 80 65 7 SHE WANTS TO MARRY A COWBOY JAMES & MICHAEL YOUNGER
E GORDY.JR. T.BROWN (D.LEE. B MCDILL. B_JONES) MCA 52937 M.DANIEL (J.L WILLIAMS) 0106

O Products with the greatest airplay and sales gains this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

LABEL NO. OF TITLES
ON CHART
MCA (13) 19
MCA/Curb (6)
RCA (15) 16
RCA/Curb (1)
CAPITOL (7) 14
MTM (4)
Capitol/Curb (2)
WARNER BROS. (11) 13
Reprise (1)
Warner/Curb (1)
COLUMBIA 12
POLYGRAM 7
Mercury (7)
EPIC 6
NSD 3
Avista (1)
Encore (1)
LUV (1)
EMI-AMERICA 2
EMI-America/Curb (1)
API 1
APS 1
Sunshine (1)
AIR 1
ATLANTIC 1
Atlantic/America (1)
BERMUDA DUNES 1
REGAL 1
REVOLVER 1
TKM 1

Bilboard SALES & AIRPLAY.
i -Hot Country Singles 4
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.
. SALES Bl | AIRPLAY
EE %’E TITLE ARTIST '§§ "’;’g ‘EE TITLE ARTIST &8
1 2 DIGGIN' UP BONES RANDY TRAVIS 1 1 3 DIGGIN’ UP BONES RANDY TRAVIS 1
2 4 THAT ROCK WON'T ROLL RESTLESS HEART 2 2 4 THAT ROCK WON'T ROLL RESTLESS HEART 2
3 5 STARTING OVER AGAIN STEVE WARINER 4 3 5 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 3
4 6 HONKY TONK CROWD JOHN ANDERSON 11 4 6 STARTING OVER AGAIN STEVE WARINER 4
5 7 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 5 5 8 SHE USED TO BE SOMEBODY'S BABY THE GATLIN BROTHERS 5
6 9 YOU'RE STILL NEW TO ME MARIE OSMOND WITH PAUL DAVIS 3 6 7 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 6
7 12 TOUCH ME WHEN WE'RE DANCING ALABAMA 7 7 10 TOUCH ME WHEN WE'RE DANCING ALABAMA 7
8 10 NO ONE MENDS A BROKEN HEART LIKE YOU BARBARA MANDRELL 6 8 12 AT THE SOUND OF THE TONE JOHN SCHNEIDER 8
9 1 AT THE SOUND OF THE TONE JOHN SCHNEIDER 8 9 11 CHEAP LOVE JUICE NEWTON 9
10 8 CHEAP LOVE JUICE NEWTON 9 10 13 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 10
1 13 IT AIN'T COOL TO BE CRAZY ABOUT YOU GEORGE STRAIT 10 11 2 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 12
12 1 TOO MANY TIMES EARL THOMAS CONLEY AND ANITA POINTER 12 12 14 HONKY TONK CROWD JOHN ANDERSON 11
13 15 | MISS YOU ALREADY BILLY JOE ROYAL 17 13 1 IT'LL BE ME EXILE 13
14 16 WINE COLORED ROSES GEORGE JONES 19 14 15 HELL AND HIGH WATER T GRAHAM BROWN 14
15 26 GIVE ME WINGS MICHAEL JOHNSON 18 15 18 TOO MUCH IS NOT ENOUGH BELLAMY BROTHERS 15
16 19 DADDY’S HANDS HOLLY DUNN 16 16 19 DADDY’S HANDS HOLLY DUNN 16
17 3 IT'LL BE ME EXILE 13 17 25 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 20
18 27 HELL AND HIGH WATER T GRAHAM BROWN 14 18 21 | MISS YOU ALREADY BILLY JOE ROYAL 17
19 30 TOO MUCH IS NOT ENOUGH BELLAMY BROTHERS 15 19 22 GIVE ME WINGS MICHAEL JOHNSON 18
20 — LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 22 20 24 OUT GOIN’ CATTIN' SAWYER BROWN WITH "CAT” JOE BONSALL 21
21 18 SINCE | FOUND YOU SWEETHEARTS OF THE RODEO 37 21 26 WHAT YOU'LL DO WHEN I'M GONE WAYLON JENNINGS 23
22 29 MIND YOUR OWN BUSINESS HANK WILLIAMS, JR. 20 22 27 WINE COLORED ROSES GEORGE JONES 19
3 25 OUT GOIN’ CATTIN' SAWYER BROWN WITH "CAT" JOE BONSALL 21 23 28 LOVE'S GONNA GET YOU SOMEDAY RICKY SKAGGS 22
24 14 CRY CRYSTAL GAYLE 26 24 30 WHAT AM | GONNA DO ABOUT YOU REBA MCENTIRE 24
25 17 DOO-WAH DAYS MICKEY GILLEY 39 25 — CRY MYSELF TO SLEEP THE JUDDS 25
26 28 WALK THE WAY THE WIND BLOWS KATHY MATTEA 30 26 — THEN IT'S LOVE DON WILLIAMS 27
27 20 JUST ANOTHER LOVE TANYA TUCKER 41 27 — STAND ONIT MEL MCDANIEL 28
28 24 SECOND TO NO ONE ROSANNE CASH 52 28 9 CRY CRYSTAL GAYLE 26
29 22 DIDN'T WE LEE GREENWOOD 42 2 — EVERYTHING | USED TO DO GENE WATSON 29
30 21 BOTH TO EACH OTHER EDDIE RABBITT & JUICE NEWTON 48 30 — WALK THE WAY THE WIND BLOWS KATHY MATTEA 30

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

89 AINT THAT PECULIAR
(Jobete, ASCAP) CPP

79 ALWAYS HAVE ALWAYS WILL
(Texican, ASCAP/Cavesson, ASCAP) CPP

8 AT THE SOUND OF THE TONE
(WB, ASCAP/Two Sons, ASCAP)

80 THE AUCTION
(Forrest Hills, BMI/AI Gallico, BMI/Circle South,
ASCAP/MCA, ASCAP)

51 BABY | WANT IT
(Uncle Artie, ASCAP)

31 BAD LOVE
(Dennis Linde, BMI)

BLUEMONIA

(Tree, BMI/Cross Keys, ASCAP)

BOTH TO EACH OTHER (FRIENDS & LOVERS)
(Colgems-EMI, ASCAP/WB, ASCAP/french Surf,
ASCAP)

43 THE CARPENTER

(April, ASCAP/GSC, ASCAP) CPP/ABP
9 CHEAP LOVE
(Shidel, BMI/Bug, BMI)
COWBOY MAN
(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
CRY
(Shapiro Bernstein & Co., ASCAP)

87 CRY BABY
(Tree, BMI)

25 CRY MYSELF TO SLEEP
(lrving, BMI) CPP/ALM

16 DADDY'S HANDS
(Blackwood, BMI) CPP/ABP

76 DARK EYED LADY
(Prairie Fire, SESAC/Itzabitch, ASCAP)

42 DIDN'T WE
(lrving, BMI/WB, ASCAP/Two Sons, ASCAP)
CPP/ALM

1 DIGGIN' UP BONES
(Writers Group, BMI/Scarlet Moon, BMI/Sawgrass,
BMI/Lawyers Daughter, BMI) CPP/HL

66 DIXIE MOON
(WB, ASCAP/Two Sons, ASCAP/Warner-Tamerlane,
BMI}

84 DO YOU MIND If | STEP INTO YOUR DREAMS
(Hall-Clement, BMI/Yellow Jacket, BMI/Al Gallico,
BMI)

73 DON'T BURY ME 'TIL I'M READY
(Songmedia, BMI/Bugshoot, BMI)

39 DOO-WAH DAYS
(Young Beau, BMI/Tapadero, BMI/Rok, BMI) CPP

91

81

7

EVERYTHING | USED TO DO

(Jack & Bill, ASCAP/Little Will, ASCAP/Ernie Powell,
ASCAP) HL

FALLIN' FOR YOU FOR YEARS

(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP)
CPP

FARTHER DOWN THE LINE

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
FIDDLIN' MAN

(Timberwolf, BMI/Cross Keys, ASCAP/Kahala, BMI)
HL

FIRE AT FIRST SIGHT

(Hal-Clement, BMI) HL

FOOLS FOR EACH OTHER

(Chappell, ASCAP) HL

A GIRL LIKE EMMYLOU

(That's What She Said, BMI/Long Tooth, BMI/K-Kuad,
ASCAP/Standup, ASCAP)

GIVE ME WINGS

(Irving, BMI/Eaglewood, BMI/MCA, ASCAP/Don
Schlitz, ASCAP) CPP/ALM/HL

GOT MY HEART SET ON YOU

(Simonton, BMI/N2D, ASCAP)

GOTTA HAVE YOU

(Briarpaich, BMI/Englishtown, BMI)

GUITAR TOWN

(Goldline, ASCAP) HL

GUITARS, CADILLACS

(Coal Dust West, BMI)

HALF PAST FOREVER (TILL I'M BLUE IN THE HEART)
(Rick Hall, ASCAP)

HEART TO HEART

(Lilly Billy/Lucrative/BM1)

HELL AND HIGH WATER

(April, ASCAP/Ides Of March, ASCAP/Preshus Child,
BMI) CPP/ABP

HOMECOMING 63

{Blackwood, BMI/Larry Butler, BMI/South Wing,
ASCAP)

HONKY TONK CROWD

(Jack & Bill, ASCAP/Foggy Jonz, ASCAP/Amanda-Lin,
ASCAP) HL

| CAN'T HELP THE WAY | DON'T FEEL

(Tree, BMI/O'Lyric, BMI) HL

| DON'T MEAN MAYBE

(Desert Sands, BMI/Uncle Artie, ASCAP)

| MISS YOU ALREADY

(Tree, BMI) HL .

I'LL COME BACK AS ANOTHER WOMAN

(Let There Be Music, ASCAP/Irving, BMI)

69

10

7

4

5

10

47

2

21

52

I'M NOT TRYING TO FORGET YOU

(Chelcait, BMI/Atlantic, BMI)

(Willie Nelson, BMI) CPP 34 SHE THINKS THAT SHE'LL MARRY

IN LOVE (Uncle Artie, ASCAP/Sabal, ASCAP) HL

(Lodge Hall, ASCAP/Milsap, BMI) CPP 5 SHE USED TO BE SOMEBODY'S BABY

IT AIN'T COOL TO BE CRAZY ABOUT YOU (Larry Gatlin, BMI)

(Larry Butler, BMI/Blackwood, BMI/Southwing, 100 SHE WANTS TO MARRY A COWBOY

ASCAP) CPP/ABP (Jack & Bill, ASCAP) HL

IT SHOULD HAVE BEEN EASY 60 SHE'S THE TRIP THAT I'VE BEEN ON

(Jack & Bill, ASCAP) (Acuff-Rose Opryland, BMI)

ITLL BE ME 37 SINCE | FOUND YOU

(Tree, BMI/Pacific Island, BMI) CPP/HL (Lawyers Daughter, BMI/Uncle Artie, ASCAP)
JUST ANOTHER LOVE SOMEDAY

(web v, BMI) (Goldline, ASCAP) HL

LEAVE ME LONELY SOUTHERN AIR

(WB, ASCAP/Gary Motris, ASCAP) (Eagles Path, ASCAP)

LONELY ALONE STAND A LITTLE RAIN

(MCA, ASCAP/Alabama Band, ASCAP) HL (Don Schlitz, ASCAP/MCA, ASCAP/Sheddhouse,
LOOKING FOR SUZANNE ASCAP) HL

(Irving, BMI) 28 STAND ONIT

LOVE DON'T COME ANY BETTER THAN THIS (Bruce Springsteen, ASCAP)

(Irving, BMI/Somebody's, SESAC) CPP/ALM 4 STARTING OVER AGAIN

LOVE'S GONNA GET YOU SOMEDAY (Forrest Hills, BMI/Write Road, BMI)
(Hall-Clement, BMI1/Ricky Skaggs, BMI/Chip Peay, 71 TEN FEET AWAY

BMI) HL (WB, ASCAP/Two Sons, ASCAP/Algee, BMI/Blue
ME AND YOU Lake, BMI) CPP

(Prima-donna, BMI) 2 THAT ROCK WON'T ROLL

MIND YOUR OWN BUSINESS (Combine, BMI)

(Acuff-Rose Opryland, BMI/Rightsong, BMI/Hiram, 97 THAT'S HOW YOU KNOW

BMI) HL (Screen Gems-EMI, BMI/Moon & Stars, BMi/Colgems-
MY LIFE'S A DANCE EMI, ASCAP)

(Youngster Musikverlag, GEMA/Edition Sunrise, BMI) 49 THAT'S MORE ABOUT LOVE (THAN | WANTED TO
CcPP KNOW)

NIGHT LIFE (Hall-Clement, BMI/Maplehill, BM1/Cross Keys,
(Tree, BMI/Glad, BMI) HL ASCAP/Tree, BMI) HL

NO ONE MENDS A BROKEN HEART LIKE YOU 99 THAT'S WHAT HER MEMORY IS FOR

(Collins Court, ASCAP) CPP (Tom Collins, BMI/Collins Court, ASCAP) CPP
OH DARLIN' 27 THEN IT'S LOVE

(Cross Keys, ASCAP) HL (Dennis Linde, BMI)

ONLY YOU 53 THEY DON'T MAKE THEM LIKE THEY USED TO
(Hollis, BMI) (New Hidden Valley, ASCAP/Walt Disney, ASCAP/CBS,

OUT AMONG THE STARS

(Warner-Tamerlane, BMI/Ten Speed, BMI)

OUT GOIN' CATTIN'

(Zoo Crew, ASCAP/Colgems-EMI, ASCAP/Labor Of
Love, BMI)

12

15

BMI/Wonderland, BMI) CPP/ABP/HL

TOO MANY TIMES

(Rowdy Boy, ASCAP/P.B.T.W., ASCAP/Tuna Day,
ASCAP)

TOO MUCH IS NOT ENOUGH

QUITTIN' TIME (Bellamy Bros., ASCAP)

(Tree, BMI/Cross Keys, ASCAP) HL 7 TOUCH ME WHEN WE'RE DANCING
ROMANCE {(Hall-Clement, BMI) HL

(Screen Gems-EMI, BMI) 74 TWO SIDES

SECOND TO NO ONE (Hear No Evil, BMI)

WALK THE WAY THE WIND BLOWS
(Colgems-EMI, ASCAP/White Sheep, ASCAP)

56 WE BELONG TOGETHER
(Paukie, BMI)

78 WE HAD IT ALL
(Danor, BMI/Irving, BMI) CPP/ALM

57 WEREN'T YOU LISTENING
(Tree, BM1/O'Lyric, BMI) HL

24 WHAT AM | GONNA DO ABOUT YOU
(Tapadero, BMI/Jim's Allisongs, BMI) CPP
WHAT YOU'LL DO WHEN I'M GONE
(Larry Butier, BMi/Blackwood, BMI) CPP/ABP
WHEN A WOMAN CRIES
(Tapadero, BMI/Cavesson, ASCAP)
WHEN YOU HURT | HURT
(Tree, BMI/Strawberry Lane, BMI) HL

19 WINE COLORED ROSES
(Hall-Clement, BMI/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL

44 YOU CAN'T STOP LOVE
(Lawyers Daughter, BMI/Wrilers Group, BMI/Scarlet
Moon, BMI/Bethiehem, BMI) CPP

72 YOU CAN'T TAKE IT WITH YOU
(Dejamus, ASCAP/Chappell, ASCAP)

38 YOU STILL MOVE ME
(Pink Pig, BMI)

3 YOU'RE STILL NEW TO ME

(Writers Group, BMI/Scarlet Moon, BMI/Web IV, BMI)

cPp

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA

CHA Chappelt PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CP1 Cimino WBM Warner Bros.
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Vegas Venue Seeks New Acts

NASHVILLE Up-and-coming
country acts have a new Las Vegas
venue open to them: the Landmark
Hotel and Casino.

The Academy Of Country Music
(ACM), with producers Michael Tri-
kilis and Ken Shapiro, has a one-
year agreement with the Landmark
to present a series called the Acade-
my Of Country Music Presents The
Best Of New Country.

Country acts are booked into the
Landmark’s 500-person-capacity
showroom for two or three weeks at
a time, with two acts on each bill.
The production opened with West-
ern Union and Gerry Baze & Touch

Of Country on Oct. 9. Robin Lee and
the Doo-Wah Riders started Oct. 30.

The Landmark charges no cover
and no minimum for the shows, ac-
cording to Bill Boyd, executive di-

rector of the ACM. “There’s no oth-
er concept like this in Vegas,” says
Boyd. “With no cover and no mini-
mum, new acts can get unbelievable
exposure.” ANDREW ROBLIN

CMA SETS FIFTH ROUNDTABLE

(Continued from page 30)

of WSIX Nashville, Mike Chapman
of WUBE Cincinnati, and Bob
Green of WYAY Atlanta; and retail-
ers and rackjobbers Jack Eugster of
Musicland in Minneapolis and Steve
Salzberg of the Handleman Co. in
Troy, Mich.

FOR WEEK ENDING NOVEMBER 8, 1986

Registration for the event is $65
and covers lunch and coffee. Mem-
bers of ASCAP, BMI, SESAC,
AFTRA, and AFM may attend for
$25 each.

IBMA Releases Agenda

NASHVILLE The directors of
the International Bluegrass Music
Assn. report that the four main
items on their 1987 agenda will be
securing group insurance cover-
age for professional bluegrass
performers, staging a major
IBMA event next September, se-
lecting a historian and developing
collection policies for a bluegrass
museum, and launching a major
membership drive.

Although the plans for next
year's activities were made at the
IBMA World Of Bluegrass trade
show, held in Owensboro, Ky, in

late August, they were only re-
cently made public.

One of the first IBMA projects
has just been completed: the com-
pilation of a bluegrass radio list
that cites call letters, frequencies,
addresses, phone numbers, con-
tacts, and air times for more than
700 domestic and foreign radio
stations that air bluegrass music
and syndicated bluegrass shows.
The list is free to IBM A members.

Art Menius, who has served as
acting executive director of the as-
sociation since 1985, has been vot-
ed full-time executive director.
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Music Dealers Gall CMA-NARM Promo A Success

This story prepared by Chris
McGowan in Los Angeles and
Geoff Mayfield in New York.

NEW YORK With a national spot-
light on Nashville, several music re-
tailers saw sales on country product
inecrease during October, thanks in
part to the annual co-promotion
staged by the National Assn. of Re-
cording Merchandisers (NARM)
and the Country Music Assn.
(CMA).

Dealers say the Oct. 13 CMA
Awards telecast on CBS particular-
ly helped move units for winners
and performers who appeared on
that program. Reba McEntire, Ran-
dy Travis, Ricky Skaggs, and Ala-
bama are cited as the broadcast’s
leading beneficiaries.

Music Row’s profile was also
raised through media attention—in-
cluding an article in USA Today and
a feature in People magazine—
which focused on Country Musie
Week activities Oet. 11-17 (Bill-
board, Oct. 25). To help stores and
wholesalers capitalize on Nash-
ville’s publicity spree, NARM and
CMA again provided members with
an assortment of display pieces.

Although member feedback
caused some modifications, the de-

signs for the 1986 pieces were most-
ly an encore of last year’s cam-
paign, repeating 1985’s theme,
Bring Home Country’s Brightest
Stars.

“It has been our most successful
campaign to date in terms of retail-
er response and pieces shipped out,”
says Judi Turner, CMA director of
public information.

“It has by far exceeded the suc-
cess of past campaigns. This is the
fourth year that we've done a joint
venture with NARM. We had nearly
1 million stickers displaying the
theme.”

According to Turner, nearly
200,000 point-of-purchase display
pieces were also shipped for the pro-
motion.

“We really had great participa-
tion this year,” says Pam Cohen, ex-
ecutive director of NARM, echoing
Turner’'s enthusiasm. Cohen says
much of the success for this year’s
campaign came as the result of sup-
port by the major labels.

“We sent a bulk mailer [about the
promotion] to the six distribution
companies to get the manufacturers
to help sell the program. They were
really on the ball this year. I think it
was important to them that they fol-
low through.”

“The feedback from the stores
has been incredible so far,” says
Vicky Layne, media supervisor for
the 126-store Record Bar chain. “In
the first week of the promotion, we
had a 23% sales increase over the
prior week on the 10 LPs that we
tracked of the $6.99 featured al-
bums.”

The Durham, N.C.-based chain
created its own poster for Country
Music Month and utilized almost of
all of the available NARM promo-
tional material.

“In October, we took 20 titles and
featured them in our front racks at
$6.99, and we discounted the rest of
our country and bluegrass catalog
by $1.” says Layne. ‘“To advertise
the dollar off, we made a poster in
our art department to hang over the
section.

“We also had radio advertising in
our top 10 radio markets and spent
an estimated $48,000 on radio ads.
The majority of that was co-op mon-
ey; the labels were very generous,”
says Layne.

Radio was also a key component
for the 188-store Camelot Music
chain, based in North Canton, Ohio.
Lew Garrett, vice president of pur-
chasing, says the web pegged its
NARM/CMA efforts to the week of

by Mike Shalett

WE CONSTANTLY SPEAK
about increasing the age demo-
graphics of our customers to ex-
pand our potential customer base.
The advent of the compact disk has
certainly helped create a greater
demand for music outside of the
so-called “mainstream” or “popu-
lar” category.

Jazz is an area of potential
growth, in part because of the CD
and in part because certain musi-
cians in the genre have created mu-
sic that mixes elements of tradi-
tional jazz with contemporary mu-
sic, be it urban or pop; it is almost
always electronie in texture, gen-
erating what is today called con-
temporary jazz, or fusion.

Because the music is a combina-
tion of musical elements, so are the
fans. Audience composition is ra-
cially mixed. Kenny G’s audience
at two recent concerts, part of a
tour in support of his fourth al-
bum, “Duotones,” was about 50%
black and 50% white.

Fusion appeals more to 25- to 34-
year-olds than to younger fans. It
also has greater appeal to males
than females. However, in contrast
with our common gender percent-
age breakdowns—which fall 60/40
male to female—we find slightly
more female fans for fusion. Here
the split is 55/45 male to female;
many of the female fans are young
and black.

Kenny G’s fans listen to four ra-
dio formats: urban, top 40, noncom-
mercial, and album rock. Surpris-
ingly, urban and top 40 were tied
for these listeners, each reaching

TARGE

50% of the surveyed sample. We
also find that radio is not split
along racial lines: Forty percent of
white fans in attendance cited ur-
ban-formatted stations as being
among their favorites, while 40%
of black fans in attendance cited
top 40 stations. Black fans were
much more likely to listen to non-
commercial radio stations than
their white counterparts.

Jazz buyers are still vinyl buy-
ers. Sixty-five percent said they
usually buy vinyl, 29% purchase
cassettes, and 13% prefer CDs.

The potential in
jazz enthusiasts

Blacks tend to buy vinyl; whites
tend to buy cassettes. And jazz
fans who buy product buy a lot of
it. This is a great customer to culti-
vate for multiple purchases.

In looking specifically at those
fans who purchase CDs, we see
that by gender, they are split ex-
actly the same as the audience as a
whole. By age, they begin at 18,
with 60% between the ages of 25
and 34, with an additional 15% over
35. The breakdown by race, in this
artist’s case, was 60% white and
40% black. If they buy in other con-
figurations, it is usually LP. CD
users buy the most product. More
than half said they had bought
more than 10 titles in the past
three months.

Jazz fans, for the most part, are
into jazz and little else. No other

type of music gathers significant
mention. Seventy-five percent of
the sample discovered the records
they buy on the radio.- They are
very loyal to favorite artists: It is
not uncommon to find that they
own many, if not all, of an artist’s
titles.

One other significant piece of
data about the jazz customer to
pass along is that 64% of the fans
we spoke to claimed to earn more
than $20,000 a year.

On Target is a biweekly feature to
help readers understand more
about consumer buying habits
and trends. The column is based
on retail research conducted by
the Street Pulse Group, a Con-
necticut-based music industry
marketing consultancy of which
Mike Shalett is president.

In one retail survey technique,
Street Pulse distributes packets
containing questionnaires and
product to 50 retail stores
around the country. A packet is
handed out randomly to a con-
sumer immediately after he or
she has paid for a purchase, and
a $2 coupon, good for the consum-
er’s next purchase at the store, is
the motivation for completing
the questionnaire. The firm also
polls concert venues. The average
survey incorporates more than
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.

the awards telecast, supported by
“a radio blitz in our cluster mar-
kets.”

Says Garrett, “The artists who ei-
ther won awards or performed
seemed to increase in sales, and
we’re real pleased with that. It
seemed to help everywhere, but |
would say a preponderance of those
sales are in the Southwest.”

In the heart of Country Music
Week festivities, Nashville's Cen-
tral South Musie Sales saw robust
increases for country product. Trea-
surer J.P. Bennett saw country or-
ders “‘really pick up” for the compa-
ny’s one-stop division, which ser-
vices some 900 accounts. Bennett
also reports brisk country sales for
Central South’s 57-store Sound
Shop chain.

A new player in the annual

NARM/CMA co-promotion was
Roslyn, N.Y.-based Record World.
But since country—aside from
crossover artists like Alabama and
Kenny Rogers—is not a prime mov-
er for the East Coast chain’s 66
stores, spokesman Tim Olphie says
the genre saw “no real growth in
sales.”

Still, promotion director Ira Roth-
stein likes the CMA campaign be-
cause it helps underline Record
World’s position as a full-line cata-
log dealer. He says most stores had
displays built by Oct. 2.

“It helps us highlight our country
section and gives us a chance to let
our customers know that we carry
more than the usual—your rock and
your classical,” says Rothstein.

NARM’s Cohen notes heavy rack-

(Continued on page 41)

Store Invasion. Members of the Vinnie Vincent Invasion attack Rolling Stone
Records in Chicago for an autograph session in support of their self-titled
Chrysalis album. Seen standing behind the counter are bassist Dana Strum, left,
and Vinnie Vincent.

Buy 1,000 LP Santa
Get 1,000 LP or Cassette

FREE!

(Net cost 12'2¢ each)
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The Record Company That Doesn’t Make Records

1-800-468-4177 (617)354-0700
PRECISION SOUND GEMINI DISTRIBUTORS Available for Shipment.
MARKETING Norcross, GA
Mountlake Terrace, WA 1-800-862-2202 Ext 727 .
1-800547 7715 Much Higher Quality
: Walhngon ) & Lower Prices Than
S 1-800-524-2724 R Paper CD Packaging.
HEARTBEAT REGGAE :
RCD 20019 From the No. 1 Supplier

Melodic, hypnotic and

danceable

« 60+ minutes

4 >

DISTRIBUTORS

EAST SIDE DIGITAL
Minneapolis, MN

ROUNDER RECORDS
Cambrndge, MA

RYKODISC USA
Pickering Wharf,

of CD Blisters.

COMPACT B|dg C'3G
Salem, MA 01970

DIGITAL AUDID 6177447678

Call Cal 612-934-4078
INNOVATIVE PLASTICS INC.

( CD Blisters |

NOW

Clilscis
Home storage units for:

CDs, Cassettes, Video 8 mm
Ask your local retailer

CANADA:
PRECOR (416) 731 2022

Luft Discplay Inc.,

7216 Bergenline Avenue,
North Bergen, NJ 07047
(201) 662-8503, 662-8504

JLJ0ITID

systems with future
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9 | 8| 4 | 7 | LIONEL RICHIE motown 6158mp DANCING ON THE CEILING 9 | 9 | g | 7 | SABREDANCE PRO RTE CDD-250
HOUSTON SYMPHONY (COMISSIONA)
10| 9 | 8 | 15| SOUNDTRACK coLumaia cx 40323 TOP GUN 10 | 10 | 12 | 6 | HOLST:THE PLANETS TeLarc co-s0133
ROYAL PHILHARMONIC ORCHESTRA
11 | 11 | 11 | 4 | TINA TURNER 11| 11| 10| 76 | TIME WARP  Tevarc 80106
CAPITOL CDP 46323 BREAK EVERY RULE CINCINNATI POPS (KUNZEL)
12| 20 | — | 2 | BON JOVI mercury 830264-2/P0LYGRAM SLIPPERY WHEN WET 12 | NEwp | 1 | SOUTHPACIFIC  casm-azz05
TE KANAWA, CARRERAS
13 10 9 12 MADONNA SIRE 2-25442/WARNER BROS. TRUE BLUE 13 12 11 31 SWING, SWING, SWING  phiLPs 412:626
BOSTON POPS (WILLIAMS)
14 | NEWP | 1 | BOSTON eerc ek 30188 BOSTON 14 | 14 | 15 | 76 | STAR TRACKS  Teiarc 80094
CINCINNATI POPS (KUNZEL)
15 |13 | 13 | 27 | ROBERT PALMER isanD 2-9047 1/ATLANTIC RIPTIDE 15 15 | 14 | 20 | TELARC SAMPLER #3  TeLarc 80003
VARIOUS ARTISTS
16 | NEWP | 1 | CYNDI LAUPER portearm K 4031 3/pic TRUE COLORS 16 | 13 | 13 | a1 | ORCHESTRAL SPECTACULARS  TeLarc 80115
CINCINNAT! POPS (KUNZEL)
17 | 15 | 15 | 13 | ANDREAS VOLLENWEIDER c8S MASTERWORKS MK 42255 DOWN TO THE MOON 17 | 17 | 18 | 10 | BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS)  0c a15.963
TE KANAWA, CARRERAS (BERNSTEIN)
18 | 14 | 10 | 76 | PINK FLOYD warvest co asoo1/capio DARK SIDE OF THE MOON 18 | 16 | 16 | 5 | ANNIVERSARY Lonnon 417362
LUCIANO PAVAROTTI
19| 12 | 29 | 6 | BRUCE HORNSBY & THE RANGE rca pcp 18058 THE WAY 1T IS 19 | 19 | 22 | 29 | WILLIAMTELL AND OTHER FAVORITE OVERTURES  TeLarc 80116
CINCINNATI POPS (KUNZEL)
20| 18 | 18 | 63 | CREEDENCE CLEARWATER REVIVAL FanTaSY FCD 623.0CR2 CHRONICLES 20 | 18 | 17 | 28 | SONGS FROM LIQUID DAYS  cBs mk-39564
PHILIP GLASS
21| 227 | 19| 9 | REM. rs msosrsamea LIFE'S RICH PAGEANT 21 | 20 | 20 | 8 | ROMANCES FOR SAXOPHONE ces mxaz122
. BRANFORD MARSALIS
22| B ] — | 2 | STEVE WINWOOD istanD 29576.2/WARNER BROS. ARC OF A DIVER 22 | 21 | 21 | 22 | COPLAND: BILLY THE KID/RODEQ  anceL coc-a7382
SAINT LOUIS SYMPHONY (SLATKIN)
23 | NEWP | 1 | EDDIE MONEY coumeia ck 40096 NO CONTROL 23 | 23 | 23 | 65 | GERSHWIN: RHAPSODY IN BLUE  css mk-39699
LOS ANGELES PHILHARMONIC (THOMAS)
24 | 26 | 22 | 23 | STEELY DAN wmca mcao 5570 DECADE 24 | 22 | 19 | 17 | BEAUTIFUL DREAMER  LonDON 417242
MARILYN HORNE
25| 19 | 17 | 24 | THE MOODY BLUES roLv00R 829179.2/POLYGRAM THE OTHER SIDE OF LIFE 25 | 25 | 26 | 24 | PLEASURES OF THEIR COMPANY  anceL cpc47196
KATHLEEN BATTLE, CHRISTOPHER PARKENING
26 | 17 | 12 | 60 | WHITNEY HOUSTON aRisTA ARCD 8212 WHITNEY HOUSTON 26 | 26 | — | 2 | BEETHOVEN: PIANO CONCERTO NO.5  pruwps ai6:215
CLAUDIO ARRAU
27 | 16 | 16 | 75 | DIRE STRAITS warneR 8ROs. 2-25264 BROTHERS IN ARMS 27 | 27 { 27 | 16 | COPLAND: APPALACHIAN SPRING  Tecarc 80078
ATLANTA SYMPHONY
28 | 21| 21 | 5 | LINDA RONSTADT eLexrra o 60474.2 FOR SENTIMENTAL REASONS 28 | 24 | 25 | 76 | TELARC SAMPLER #1 Tearc solol
VARIOUS ARTISTS
29 | 29 | 30 | 10 | ANITA BAKER ciexrra s0aaa-2 RAPTURE 29 | 29 | 29 | 70 | BEETHOVEN: SYMPHONY NO.9  0G4io-987
BERLIN PHILHARMONIC (KARAJAN)
30 | 22| 20 | 15| EURYTHMICS Rea pep 15847 REVENGE 30 | 30 | 30 | 24 | BEETHOVEN: SYMPHONY NO. 9  rteLarc 80120
CLEVELAND ORCHESTRA (DOHNANYI)
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CRAZY EDDIE, the Brooklyn, N.Y.-based hardware/software chain that
stakes its reputation on prices that are “insane,” has signed a lease for
its first Philadelphia store. Plans call for a pre-Christmas opening of
the 17,000-square-foot location in the Boulevard Plaza Shopping Cen-
ter. This will be the chain’s second store in that area, following the Sep-
tember debut of a Crazy Eddie unit in nearby Cherry Hill. Another out-
let opened last month in the New Haven, Conn., suburb of Hamden,
and an early November opening is set for a stotre in Monmouth, N.J.
The Philly opener will bring Crazy Eddie’s store count to 30.

SHOW INDUSTRIES’ CITY-1-STOP celebrated its anniversary month in Octo-
ber with a daily prize drawing for its music and video accounts. Top
prize was a new Hyundai Excel three-door coupe. A drawing from each
business day’s invoices determined daily winners for such prizes as a
two-day trip to Las Vegas, compact disk players, concert tickets, prere-
corded audio and video product, and assorted hardware. The Los Ange-
les firm claims to be the largest one-stop in the West, with an account
base stretching from Guam to Boston.

TICKETMASTER'S LOS ANGELES OUTLETS have been contracted as the exclu-
sive computerized ticketing service for The Wiltern Theatre. Ticket-
master has more than 75 outlets in Southern California, including loca-
tions at Music Plus, May Co., and Sportmart stores. Said to be an art
deco landmark, Wiltern has recently hosted dates by Earl Klugh, Ed-
die Money, Lee Greenwood, and the L.A. Philharmonic. Other venues
handled by the ticket firm include the Forum, the Hollywood Bowl, and
Universal Amphitheatre.

YOUNG SYSTEMS LTD,, the Atlanta firm that offers an inventory manage-
ment computer package to smaller music chains with central ware-
housing (Billboard, July 26), has recently signed new clients. President
Dennis Young says the Washington, D.C., area’s Kemp Mill Records,
Chicago area’s Yorktown Music Shops, and Milwaukee’s Mainstream
Records (including Mainstream’s new one-stop, Total Music Service)
now subscribe to the company’s system. GEOFF MAYFIELD

etailing

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
DEAD OR ALIVE
Mad, Bad, And Dangerous To Know
LP Epic FE-40572/CBS/no fist
CA FET 40572/n0 list
ERIC CLAPTON
August

LP Warner Bros. 1-25476/WEA/$9.98
CA 4-25476/$9.98

BiLL COSBY

Cosby And The Kids/Cosby Classics
LP warner Bros. 1-25497 (2)/WEA/$12.98
CA 4.25497/$12.98

CROSSING POINT

Listener Friendly

LP City Pigeon 5001/Optimism/$8.98
CAC-5001/$8.98

THE FLIRTS

Questions Of The Heart

LP CBS Assoc. BFZ-40419/CBS/no list

CA BZT-40419/n0 list

DEBBIE HARRY

Rockbird

LP Geffen GHS 24123/WEA/$8.98

CA M5G 24123/$8.98

PETER KATER

Two Hearts

LP POK 4001/Dptimism/$8.98
CAC.4001/98.98

DOROTHY LOUDON
Broadway Baby

LP DRG SL-5203/$8.98

CA SLC-5203/$8.98
STEVIE RAY VAUGHAN & DOUBLE
TROUBLE

Live Alive

LP Eplc E2-40511/CBS/no list
CAE2T7-40511/n0 iist
ROBERT WEGMANN
Dangerous Curves

LP Fumiko 002/ list

ELISABETH WELCH
Where Have You Been?

LP DRG SL-5202/%$8.98
CA SLC-5202/$8.98

BLACK
JUNIOR C. REACTION
Better Must Come
EP Chrysalis 4V9-43043/CBS/$4.98

TASHAN

Chasin’ A Dream

LP Columbia BFC-40283/CBS/no kst
CA BCT 40289/no0 list

COMPACT DISK
ELLEN TAAFFE ZWILICH
Symphony No. 1, Prologue & Variations,
elebration
John Nelson, Indianapolis Symphony
CD New World NW 336-2/no list

VARIOUS ARTISTS
The Cruisin’ Years
€O Rykodisc RCD-40032/n0 list

CLASSICAL

& ELLIOTT CARTER

Variations For Orchestra, Piano Concerto
Michael Gielen, Ursula Oppens, Cincinnati
Symphony

LP New World Nw 347-1,$10.98

ew Releases

& WERNICK CRUMB
A Little Suite For Christmas; Piano Sonata
Lambert Orkis

CA Bridge 7003/$10.98
CD 9003/%17.98

& TOD MACHOVER

Nature's Breath; Spectres Parisiens
Robert Black, Prism Chamber Orchestra;
Peter Eotvos, ASKO Ensemble Of
Amsterdam

CA Bridge 7002/$10.98

€D 9002/$17.98

STEVAN PASERO

Christmas Classics For Guitar

LP Sugo SR 8602-1/38.98

CA SR 8602-4/38.98

STEVAN PASERO

Nutcracker Suite For Guitar

LP Sugo SR 8501-1/$8.98
CA SR8501-4/$8.98

(Continued on page 41)

SHELF TALKER

HEAVY METAL

CASSETTE DIVIDERS

Pre-Printed,
Custom Printed
or Blank

vd

'Y

L%/ 800/648-0958
»Y " GOPHER PRODUCTS CORP.
¢ X’} 2201 Lockheed Way

5= Carson City, NV 89701

GES-9106

Denon’s specially priced Classical Sampler of the Year

(1987) brings you a feast of listening pleasure. You'll hear Ravel’s

original two piano arrangement of Bolero performed by Ruth
Laredo and Jacques Rouvier and Denon’s critically acclaimed
Mahler Symphony Series conducted by Inbal. Featuring excerpts
from 19 of Denon’s best classical compact discs performed by
such renowned artists as Nicolet, Fujiwara, Kantarow, Prey,
Camerata Bern, Asselin, and the Prague Quartet and such
prestigious conductors as Suitner, Matacic, and Inbal, this
sampling of classical music will please the most discerning ear.
The array is before you—sample the best!

DENON

The first name in digital recording.

#GES-9105
Give the gift
of music.
Denon America, Inc., 27 Law Drive, Fairfleld, NAO7006
Denon Canada, inc., 17 Denison Street, Markham, Ont. L3R 1B5 Canada Nippon Columbia Co., Ltd., Tokyo, 107, Japan
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o AES
& AUSTRALIA

o VIDEQ MUSIC CONFERENCE
o ITALY

o FRANCE

o THE YEAR IN MUSIC
& VIDEO #1 AWARDS

BILLBOARD COVERS IT ALL!

Slippery House Call. On the concert trail in support of its strong-selling *Slippery When Wet'* album, PolyGram’s chart-
topping band Bon Jovi takes time to visit the Pittsburgh headquarters of the 75-store National Record Mart chain. From
left are Lori Harris, director of operations, NRM; the band's Alec John Such; George Tunder, director of merchandising,
NRM; group member Dave Bryan; George Balicky, vice president of marketing and advertising, NRM; band leader and
lead singer Jon Bon Jovi; and Bill Ambrose, sales representative, PolyGram. (Photo: Pappy).

Motorcycle Is First Prize In Contest

EMI And Yamaha Join For Hart Promo

B8Y CHRIS MORRIS

LOS ANGELES EMI America is
launching a registration contest to
promote Corey Hart’s new album,
“Fields Of Fire.”

As many as 15 retail chains may
participate in the program, which
runs Nov. 1-Dec. 19 and keys on the
title of Hart’s current chart hit, “I
Am By Your Side.”

The contest involves distribution
of a cutout of Hart seated on a 1987
Yamaha 535cc Veriago motorcycle.

Entrants in the contest will have
their picture taken next to the
standee—hence the connection to
the song title—fill out a self-sealing
tear-off registration form provided
on a dump bin (which holds 20 Hart
LPs, 30 cassettes, and 10 compact
disks), and drop it in the display
slot. Winners will be selected in
drawings conducted on a chain-by-
chain basis.

The label will give away $50,000
in prizes. First prize is a new Ver-
iago cycle and a pair of Hart concert

We Are The Largest
Distributor of Digital Audio
Compact Discs
in The United States

CALL NOW!
We will send you a Regularly Published computerized
inventory list of thousands of CD’s ACTUALLY IN STOCK.

Guaranteed 1-2 day delivery anywhere in the
Continental United States at no extra cost to you.

Connecticut
(203) 544-8392
Fax 203-544-8056

gise

DIGITAL AUDIO

Toll Free
(800) 826-0079

New York
(212) 517-3737
Los Angeles
(213) 3889834

tickets; other prizes include limou-
sine service and concert tickets,
compact disk players, and CDs.

According to EMI America na-
tional sales director Cliff Schultz,
the label hopes to enlist 15 national
chains in the contest. Confirmed
participants include Strawberries,
Licorice Pizza, Great American Mu-
sic, Hastings, Harmony House, and
Turtles.

“We’re finishing negotiations on
nine more key retail locations na-
tionally,” Schultz says.

Schultz primarily credits Yamaha,
which is tagged on the standees, with
getting the promotion rolling.

“Yamaha is pretty aggressive
with their marketing campaign,” he
says. “Our marketplace is their
marketplace, so it works pretty well
for both of us.”

Schultz says the seed for the pro-
motion was planted when two girls
in a bar asked him to take their pic-
ture next to a Bartles & Jaymes
standee.

EMI America vice president of
creative services Frenchy Gautier
directed the creation of the Hart
standee.

A COMPLETE

RECORD
STORE
«....IN BOXES

A FAILURE TO AGREE CLOSED THE
DOORS. NO 6.0.B. SALE, EVERYTHING
AS WAS.

PREVIQUSLY OWNED, COLLECTABLES
AND CURRENT MUSIC.

APPROX: 11,000 PREVIOUSLY
OWNED LPS, 4,600 POPULAR LPS PLUS
BROWSERS, ACCESSORIES, ETC.

$29,500 BUYS ALL  205-533-1111
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CMA NARM PROMO

(Continued from page 37)

jobber invlovement, with Handle-
man, Lieberman, and Western Mer-
chandisers all placing big orders for
the provided display materials.

“We always participate, and it al-
ways has a positive effect on coun-
try sales for us,” says Harold
Okinaw, vice president of opera-
tions for Lieberman Enterprises. As
for specific results on this year’s
campaign, however, he says, “It’s
too early to tell.”

According to Cohen, there were
increased orders for most of the dis-
play pieces over 1985’s promotion.
Bin toppers increased from 20,775
to 42,000; banners doubled from
slightly less than 5,000 to some
10,000 pieces. Posters for entertain-
er of the year and album of the year
also doubled, from roughly 6,000 in
’85. Orders for tent cards increased
by close to 6,000 units; shelf talkers
increased by some 2,000 pieces.

According to Peggy Loos, adver-
tising coordinator for Denver-based
Danjay Music & Video, her firm re-
ceived only a partial shipment of the
materials ordered. As a result, she
says Danjay’s 85-store Budget
Tapes & Records franchise did not
enjoy the sales increases it has in
past CMA campaigns.

However, most surveyed chains
expressed satisfaction over a new
ordering system implemented by
NARM for this campaign. For the
first time, the trade group estab-
lished a deadline for members’ or-
ders. Additionally, it began using a
multicarbon order form. Those pre-
cautions, says Cohen, helped
NARM avoid the sort of shortages
it experienced during February’s
Grammy music campaign (Bill-
board, Feb. 15). Thus, surplus pieces
and shortages were kept “within
100 pieces” on each item.

NEW RELEASES

(Continued from page 39)

& GEORGE ROCHBERG, JACOB
DRUCKMAN

Oboe Concerto, Prism

Zubin Mehta, New York Philharmonic
Orchestra

LP New World NW 335.1/$10.98

CA NW 335.4/$10.98

& SCHUMANN, COPIN, CARTER
Carnival; Fantasy, Op. 49; Night Fantasies
Aleck Karis

CA Bridge 7001/$10.98
CD 9001/%17.98

& STRAVINSKY, WOLPE, LIEBERSON
Peter Serkin

LP New World NW 344-1/$10.98
CA NW 344-4/%$10.98

JAZZ

& ROY ELDRIDGE
The Nifty Cat
LP New World NW 349-1/$10.98

RON ESCHETE
Christmas Impressions

LP Bainbridge BT6267/$8.98
CA BTC6267/%$8.98

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Sony promo cuts
prices on 26
music titles

... see page 48

A Sound Investment

—_—

el

Z TR
Select-N-Play.

COMPACT DISC UBRARY

e e = e == =T 2 e

really stand out on your shelves. These storage systems
are designed for easy expansion with features that
make stacking simple and secure. As disc collections
grow, so will your profits.

Select-N-Play™ compact disc
storage means added sales and
better margins.

Your customers buy the latest in audio reproduction,
they’ll want the latest in quality protection for their
compact discs, too.

If all this sounds like a good investment to you, contact
Ring King toll free, 1-800-553-9647;

in lowa call collect,
319-263-8144 or |

Handsome and completely portable Select-N-Play write Ring King

storage systems provide fast, easy organization for up Visibles, Inc., 2210
to 80 discs. They're all indexed in separate Second Ave.,
compartments just a finger’s touch away. Select-N-Play PO. Box 599,
systems are available in a variety of styles and prices Muscatine, lowa
to fit your customers’ needs. 52761.

The economic Compact Disc Rack holds up to 16 discs
in a durable and maodern case. The Compact Disc
Library gives customers quick and easy access to 24
discs with individual sliding pulls.

Handsome Compact Disc Cabinets hold 20, 40, 60 or 80
discs in an attractive oak woodgrain finish. Each Select-
N-Play comes in an attention-getting package that will
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TOP CLASSICAL ALBUMS..

by Is Horowitz

EEPING SCORE

try. CD prices on other labels handled by the West
Coast company remain at $12 and $13.

A MASTER PASSES: Violin aficionados are mourn-
ing the unexpected death of Arthur Grumiaux Oct.
15. One of the great contemporary masters of his in-
strument, noted for his elegant style, Grumiaux has
been identified with Philips Records for the past quar-
ter-century. His most recent recordings comprised a
Mozart sonata cycle, performed with the pianist Wal-
ter Klien.

But collectors still treasure his landmark Mozart so-
nata series with Clara Haskil, only recently made
available on CD. Philips will continue to reissue select-
ed Grumiaux material on CD, says Philips’ Nancy
Zannini. Coming soon is an album of Mozart pieces
for string trio, performed by Grumiaux with Georges
Janzer and Eva Czako.

PASSING NOTES: Jim Frey is writing a book on the
classical recording business. He has been in key posi-
tions to observe and affect the development of the in-
dustry. For some years he was head of Deutsche
Grammophon in this country, and later operated his
own label along with Scott Mampe, onetime chief of
Philips Records. Both Frey and Mampe have recently
taken on consultant posts with the Welk Organization
to help exploit the Vanguard catalog the miniconglo-
merate recently acquired.

Simon Rattle will be on the podium when the City
of Birmingham Symphony undertakes its first tour of
the States in April 1988. Rattle and the orchestra have
been featured in a number of Angel recordings ... A
viola large enough to reach down an extra fourth will
be used by Samuel Rhodes of the Juilliard Quartet in
performances by the ensemble of Bach’s “Art of
Fugue.” The instrument was constructed for Rhodes
by luthier Marten Cornelissen.

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

=
% Compiled from a national sample of retail store sales reports.
|83
w < z
£ ly|0
2 £(¢|TME ARTIST T . -
£ | « | £ | LABEL & NUMBER/DISTRIBUTING LABEL HE CLEVELAND ORCHESTRA, with music direc-
% NO.1 * % tor Christoph von Dohnanyi on the podium, was due
1 | 1 | 12 | HOROWITZ: THE STUDIO RECORDINGS 6 weeks at No. One to record the Brahms First Symphony for Teldec late
DG 419-217 (CD) VLADIMIR HOROWITZ last week. This is but the latest label to record the or-
2 | 2 | 38 | HOROWITZ: THE LAST ROMANTIC DG 419.045 (CD) chestra, which has a history going back several gener-
VLADIMIR HOROWITZ ations and has produced an extensive catalog that’s
3 | 3 |14 | KATHLEEN BATTLE SINGS MOZART  aNGEL D5-38297 (CD) still working retail bins across the country.
KATHLEEN BATTLE Recordings have been an “important source of in-
4 |Newp | HOROWITZ IN MOSCOW 06 419-495 (cD) come for both musicians and orchestra,” admits the
VLADIMIR HOROWITZ Cleveland’s marketing director Rick Lester.
§ | 4 | 20| ROMANCES FOR SAXOPHONE  cas m-42122 (D) BRANFORD s Most of the orchestra’s recent recordings have been
AN BARSAC produced by London Records, with both Dohnanyi and
' 716 DVORAK: CELLO CONCERTO  cBs IM-42206 (CD)
YO-YO MA
7 5 | 10 ANNIVERSARY  LONDON 417-362 (CD) CIeveIand OrCheStra
LUCIANO PAVAROTTI
8 | 6 | 34 | PLEASURES OF THEIR COMPANY  ANGEL Ds-37351 (CD) records for Teldec
KATHLEEN BATTLE, CHRISTOPHER PARKENING
VERDI: OTELLO  ANGEL DSB-3993 (CD) q : :
9 |14 PLACIDO DOMINGO Vladimir Ashkenazy conducting. Among Dohnanyi-
10 | 13| 4 | PUCCINE: TOSCA Lonoon 414597 b led albums still awaiting release are a Dvorak Ninth
KIRI TE KANAWA and Seventh, and a Debussy package, including “La
11 | 9 |104] AMADEUS SOUNDTRACK  fantasy wam-1791 (D) Mer,” with Ashkenazy. The latter is also starring in a
©® NEVILLE MARRINER series of the Beethoven piano concertos for London,
12 | & | 32 | TOMASI/JOLIVET: TRUMPET CONCERTOS  cas 1M-42096 (CD) as both soloist and conductor.
WYNTON MARSALIS Telarc Records, also active with the orchestra, has
13 | 11 | 20 | THE KRONOS QUARTET  nonesuck 79111 only recently recorded some material in London with
THE KRONOS QUARTET the Cleveland's resident conductor Jahja Ling, but
14 |10 |14 | PURCELL: DIDO AND AENEAS  PHILIPS 416:299 (CD) with another orchestra. It's expected that Ling and
HOVER OICONCERTOINONS JESSYE NORMAN the Cleveland may shortly find their way as partners
BEETHOVEN: PIAN NCERT b PHILIPS 416-215 (CD) 1
15 |12 )22 e e before Telarc microphones.
MOZART: THE MARRIAGE OF FIGARO  PHILIPS 416-370 (CD) Q :
16 |24 ACADEMY OF SAINT MARTIN-IN-THE-FIELDS (MARRINER) Basic DEALER PRICE of Harmonia Mundi
(France) compact disks has been cut from $12 each to
17 {14 30 COPLAND: BILLY THE KID/ RODEO  ANGEL DS-37357 (CD) $10.50, effective N 1. Th has b tak d
SAINT LOUIS SYMPHONY (SLATKIN) 0 ’he ec 1Ye " ov. .f e mbOlVe as feen s en, de-
18 | 18 | 72 | GERSHWIN: RHAPSODY IN BLUE cas m-39695 (<o) o796 @RI ? Mo Evoleld 2 1Es 61 GEmgs, W
LOS ANGELES PHILHARMONIC (THOMAS) meet competition, primarily by the PolyGram group of
labels, says Rene Goiffon, president of Harmonia
HOLST: THE PLANETS  TeLARC 10133 (CD) D . ’ . A
19 |NEWD ROYAL PHILHARMONIC ORCHESTRA Mundi (USA), which markets the product in this coun-
20 |16 10 THE MUSIC OF DEBUSSY - CLAIR DE LUNE  Rrca HRC1-7173 (CD)
JAMES GALWAY
21 | 15 | 24 | TCHAIKOVSKY: PIANO CONCERTO NO. 1 06 415-122 (CD)
IVO POGORELICH
22 120 8 STRAUSS: THE ALPINE SYMPHONY  PHILIPS 416-156 (CD)
CONCERTGEBOUW ORCHESTRA (HAITINK)
BEL CANTO ARIAS  LONDON 417-253 (CD)
23 [NEWD JOAN SUTHERLAND
HAYDN/HUMMEL/L MOZART: TRUMPET CONCS. cBs IM-37846 (CD) 0 .
24| 25 |170] T\ NTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD) by Linda Moleski
25 | 24 | 360 PACHELBEL:CANON/FASCH:TRUMPET CONCERTO  RCA FRL1-5468
® PAILLARD CHAMBER ORCHESTRA
ToP CROSSOVER ALBUMS v FROM THE WEST COAST comes word that Bomp
Records is returning to the indie scene. As many may
* % NO.1 » » remember, the label made its mark in the late *70s with
1 |4} 3 |RODGERS & HAMMERSTEIN: SOUTH PAC'F'CTE KANAth“é :&:%ch'g releases from such acts as Devo, the Romantics, the
ERESTHD (Y . Runaways, the Germs, and the Dead Boys. It also
2 | 1|12 DOWN TO THE MOON  ces rm-42255 D) helped further the careers of Iggy Pop, the Modern
ANDREAS VOLLENWEIDER .y 5
BEGINISWEETAWORID Lovers, and the Flamin’ Groovies.
3 |21 L (TR (e RICHARD STOLTZMAN According to founder Greg Shaw, he shut Bomp
down in 1981 when he decided to specialize in “pure '60s
4 3012 BEAUTIFUL DREAMER  LONDON 417-242 (CD) oD . X “ )
MARILYN HORNE music” with a new imprint, Voxx Records. “Now, how
5 | 5 | 12 | SONGS FROM LIQUID DAYS cas m-39564 (D) ever, there are resurgences of good rock'n’roll outside
PHILIP GLASS of the ’60s revival scene, so Bomp is returning,” he says.
6 | & | 12 | BERNSTEIN: WEST SIDE STORY (HIGHLIGHTS) 0G 415963 <o) _ One of the label’s first projects, scheduled for release
TE KANAWA, CARRERAS (BERNSTEIN) in November, is Stiv Bators’ (the Dead Boys, Lords Of
7 | 7 |12 | BACHBUSTERS retarc 10123 ony The New Church) remake of the Moody Blues classic
DON DORSEY “Story In Your Eyes.” The extended remix features
8 | 8 | 12 | BERNSTEIN: WEST SIDE STORY 06 415.253 (D) guest performers Charlie Sexton and his band, the Lit-
TE KANAWA, CARRERAS (BERNSTEIN) tle Kings, in addition to former members of Blondie.
9 | g |12 | SWING, SWING, SWING  PhiLIPS 412626 (CD) Other signings include the Holy Sisters Of Gaga
BOSTON POPS (WILLIAMS) Dada, Lord John, the Lazy Cowgirls, the Raunch-
10 | 10| g | OPERA SAUVAGE  PoLYDOR 829-663 ettes, the Steppes, and the Leopards. A compilation,
HANGELIS “Battle Of The Garages Vol. 4,” spotlighting several Eu-
11 |11 | 12 | ECHOES OF LONDON  css Fm-42119 JOHN WILLIAMS ropean bands, is also slated for release.
Bomp can be reached at 2702 San Fernando Road, Los
12 |NEwp | PERSONA - caserm-a2120 (coy LIONA BOYD Angeles, Calif. 90065; 213-227-4141.
13 |12 |12 | BLUE SKIES  LONDON 414666 (D) KIRI TE KANAWA (RIDDLE) SEEDS & SPROUTS: Concord Records of Concord,
Calif., bows Crossover, a new label aimed at broaden-
14 |14 ] 12 BACH ON WOOD  cBs m-39704 . ) . di
BRIAN SLAWSON ing the company’s musical parameters, according to
15 | 13 | 12 | SAVE YOUR NIGHTS FOR ME _ces m.39566 (c0) president Carl Jefferson. The first release under the
PLACIDO DOMINGO new logo is “The Magicians,” a collaboration by Flora

Purim & Airto Moreira. It features more than 20 musi-

cians, including guest performers George Duke and
Kenny Loggins. “The record is jazz, but because of pop
and fusion influences, it’s more of a crossover record,”
says the label’s Ellen Findlay. As such, Concord is fo-
cusing its promotion efforts on urban contemporary sta-
tions as well as pop and Latin outlets ... HighTone
Records has reissued Chicago blues guitarist Otis
Rush’s classic “Right Place, Wrong Time.” Originally

Bomp bounces back on the
scene after five years

recorded for Capitol in 1971, the project was produced
by Rush and Nick Gravenites. It's available on LP and
cassette ... Johnny Carson’s Tonight Show Band is
in the spotlight with its debut self-titled album, on Am-
herst Records. Recorded with Doc Severinsen, it fea-
tures the musicians heard on the popular late-night TV
show. The record, also available on CD, recently entered
the Top Pop Albums chart at No. 155 ... Detroit, Mich.-
based Metro America Records has released “Live Piz-
za,” the latest assault by Snake Out. The album is pack-
aged in a limited-edition makeshift pizza box and is said
to be selling like, what else, pizza! The band recently re-
placed drummer Deano Kovas, who was recruited as
one of the “new” Monkees for the series planned by Par-
amount Columbia Pictures Television . . . Profile’s Run-
D.M.C. is accomplishing great feats again with “You Be
Min’.” It jumped 10 notches to No. 76 on the Hot 100
Singles chart only two weeks after its release.
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Introducing MCA CLASSICS
RED LINE. The only thing missing
1s the high prlce. . MCAsSICS.
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RECORDS

MCA CLASSICS
BLACK LINE presents
RPO Records...

"An elegant choice”

ALL NEW EUROPEAN RECORDINGS, DIGITALLY RECORDED AND MASTERED.
All titles available on compact disc, MCA HiQ cassettes and records.
Available at fine record stores everywhere.

MCA-6187 MCA-6186

COMING IN TIME FOR CHRISTMAS:
THE ORIGINAL BROADWAY CAST DIGITAL RECORDING OF AN

UCA-6196

HE
m

© 1986 MCA RECORDS
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CLASSICAL RADIO:

DENVER’S KVOD FINDS COMMERCIAL SUCCESS

WITH FRESH ‘MASS APPEAL’-STYLE FORMAT

By PETER M. JONES

[\ fter more than 20 years in its radio market,

enver's KVOD has been named Arbitron’s top
commercial classical station for the spring book.
Taking a 3.6 share, a considerably high rating for a
classical format, KVOD managed to surpass the
typically high ratings of such major market classical
station as WGMS Washington, D.C., KFSD San Die-
g0, and KING Seattle, the previous leader.

KVOD's management credits the station’s suc-
cess to its approach to the format. According to
general manager Jim Teeson, “KVOD’s presenta-
tion is more mass appeal than the stereotype classi-
cal station.” Teeson, who has managed several of
Denver's stations including AC KMJI and sister sta-
tion KRZN, plus outlets KPPL and KLAK, believes
the presentation of classical music should be simi-
lar to that of contemporary music. “‘People enjoy
KVOD because they can enjoy it,” says Teeson.
“They don't feel intimidated. There are enough ele-
ments | can bring from the other formats I've run
that can be implemented into a classical station.”

One of those elements to effect KVOD's overall
accessibility has been the implementation of a regu-
lar promotions department. Before Henry Broad-
casting bought the station in 1984, KVOD had
done, comparatively, little marketing for a city the
size of Denver. While the station continues to center
promotions around the Denver Symphony Orches-
tra, classical music concerts, and Beethoven's
birthday, KVOD has also launched a variety of non-
classical promotions.

Call-in contests are common-place on KVOD.
“Discover America,” a recent promotion, offered

Below: Composer/conduc-
tor/Grammy Award winner
John Williams leads the
Boston Pops to new sales
heights with “Bernstein By
Boston.” Right: Viadimir
Horowitz brings worlds to-
gether, raising the stature
of the global recording.

trips to New York City and Washington, D.C. For a
time, whenever Vivaldi's “Autumn” from the “Four
Seasons’ was played, listeners had a chance to win
an autumn trip. In parting with the traditional classi-
cal format, KVOD offers ski reports, and a talk seg-
ment with Denver Bronco Karl Mecklenburg, a pro-
gram which, according to Teeson, has received very
few complaints from classical music purists.

According to program director Charley Samson,
the station’s promotions are aimed at broadening
both the audience and its perspective of a classical
format. “As people get older,” Samson says, ‘‘they
get tired of rock’'n’roll, and we get them.”

One way KVOD is attracting listeners is through

{he Morkd 0
(LASSICAL
J 80

Below bottem: Conductor/pianist Andrew Davis and
Fanfare president Julian Rice pose with Davis’s two
Canadian-made Fanfare CDs. Below: Branford Mar-
salis.

continued use of its compact disk library. At least
one tenth of the music heard on KVOD originates
from CDs and on Tuesdays, the station plays only
CDs. ““We use them as much as we can,” says Sam-
son. “The dynamic range of this music lends itself

to the advantages CDs have.”
Although the station has had successful ratings
for most of its existance, KVOD has never sub-
(Continued on page C-6)

CLASSICAL VIDEO:
SMALL, SELECT BUT
GROWING MARKET
CONTINUES TO
GAIN SELL-THROUGH
MOMENTUM

By IS HOROWITZ

( lassical music on home video does not yet

make up a significant part of the home video
business, but it is already returning welcome reve-
nue to alert entrepreneurs. Moreover, there are
signs that we are about to see lots more activity, in-
cluding the creation of material specifically for the
medium.

Until now most of what has been released for
home sale has been taken from film or television.
These sources will continue to provide the bulk of
“new’’ material. However, some experimentation is
already underway to structure programs designed
primarily for home video. The program afterlife
here may well be film and broadcast (or cable) TV.

Still, the videos already on the market have
shown that they are sell-through items. They are

(Continued on page C-8)

wybinods pieoqig v

Below: Midori, 14, debuted

on Philips recording of the
Bach/Vivaldi Double Concer-
ti with Pinchas Zuckerman &

the Saint Paul Chamber
Orchestra. Below right:
Soprano Kathleen Battle.
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A Blllboard Spotlight

RETAIL REVITALIZATION: CLASSICAL CDs
AND BUDGET CASSETTES SPARK SALES

By GEOFF MAYFIELD

Compact disks and budget-priced cassettes
have revitalized the sales of classical product
for prerecorded music retailers.

While full-line catalog stores and classical spe-
cialty stores have always understood and appreciat-
ed the value of well stocked classics inventory, it
was not too long ago that many chain operations
and independent dealers that rely primarily on the
pop mainstream for their day-to-day success were
questioning the role of classics in their stores.

Although CDs and budget cassettes represent
different extremes in pricing, both have gone a long
way to drive classical sales—not only for pop orient-
ed retailers, but also for stores that have always
maintained their commitment to this timeless musi-
cal category.

“People are re-buying their libraries on compact
disk,” says Frank Trace, classical buyer for the
184-store Camelot Music chain. ““And some non-
classical people are buying them becuase they
sound so good on CD and they think they should
have some classical titles in the libraries.”

John Hankins, classical product supervisor for
70-store Record World, also notices a boom in that
configuration. As a result, he says, ‘“We never pass
on anything on CD.”

The digital disk has also been a catalyst for stores
with deeper classical inventories, like two New York
City dealers: Orpheus Remarkable Recordings, an
all-CD store, and J&R Music World, a full-line dealer
that houses its own classical store-within-a-store.

Debbie Morgan, general manager of music for
J&R, reports that CDs account for 60%-65% of
their classical sales. She says, “There definitely are
a lot more people buying classical CDs than there
were buying classical LPs. It seems the CD has in-
troduced the classics to a lot of new customers.”

For the specialized clientle at nine-year-old Or-
pheus, where the store does 80% of its volume in
classics, the shift away from vinyl and tape was
even more drastic, according to Remy Farkas and
Pierre Bourdain, who run the store.

“We sent back the LPs last Christmas, and we
started cutting out cassettes about a month ago.
We just priced them low to sell them off and get rid
of them,” says Farkas.

Others are backing away from vinyl. Record
World's Hankins says the chain continues to buy
LPs on new releases, but is shying away from older
titles. In fact, they are paring away their vinyl inven-
tory with an ongoing 25% discount on all classical
LPs.

Camelot’s Trace says, “| have to hold myself back
from cutting vinyl out completely. It's just not mov-
ing—especially the full list titles, and even the LPs
with a $6.98 list.”

With some albums, he says, | may buy the CD
and pass on the vinyl and cassette. Or if the title is
strong, | might get the cassette too and pass on the
vinyl. I'll only buy vinyl on things like Boston Pops or
Luciano Pavarotti that | know will have a wide inter-
est.”

Trace says that on full-list titles, the Camelot
chain sells cassettes at a 2-to-1 ratio. “Before, it
was pretty equal.”

At J&R, Morgan says, “There’s no question that

e World (
CLASSICAL
RN

TOP CLASSICAL CHART REVIEW

toOct. 11, 1986.

. GLASS: SATYAGRAHA—Philip Glass—CBS

[
COWOONOUILWNK

e
NONAEWN

. THE DESERT MUSIC—Steve Reich—Nonesuch

11. ROMANCES FOR SAXOPHONE—Branford Marsalis—CBS

. PRESENTING APRILE MILLO—Aprile Millo—Angel

. MORE MUSIC FROM AMADEUS—Neville Marriner—Fantasy

. COPLAND: BILLY THE KID—St. Louis Symphony (Slatkin)—Angel

. HAYDN/HUMMEL/L. MOZART: TRUMPET CONCERTOS—Wynton Marsalis—CBS

. TCHAIKOVSKY: PIANO CONCERTO NO. 1—lIvo Pogorelich—DG

. BEETHOVEN: SYMPHONIES 1 & 2—Academy of Ancient Music (Hogwood)—London
18. MISHIMA SOUNDTRACK—Philip Glass—Nonesuch

19. VIVALDI: THE FOUR SEASONS—Itzhak Perlman—Angel

20. HOROWITZ: THE STUDIO RECORDINGS—Vladimir Horowitz—DG

21. KATHLEEN BATTLE SINGS MOZART—Kathleen Battle—Angel

22. THE KRONOS QUARTET—The Kronos Quartet—Nonesuch

23. PACHEBEL: CANON/FASCH: TRUMPET CONCERTO—Paillard Chamber Orchestra—RCA
24. PURCELL: DIDO AND AENEAS—Jessye Norman—Philips

25. RACHMANINOV: PIANO CONCERTOS 2 & 4--Vladimir Ashkenazy—London

Following is a recap chart of the best-selling classical albums during the eligibility period of Oct. 10, 1985

. AMADEUS SOUNDTRACK—Neville Marriner—Fantasy

. HOROWITZ: THE LAST ROMANTIC—VIadimir Horowitz—DG

. GERSHWIN: RHAPSODY IN BLUE—Los Angeles Philharmonic (Thomas)—CBS

. WEBBER: REQUIEM—Domingo, Brightman (Maazel)—Angel

. PLEASURES OF THEIR COMPANY—Kathleen Battle, Christopher Parkening—Angel
. TOMASI/JOLIVET: TRUMPET CONCERTOS—Wynton Marsalis—CBS

. MUSIC OF WOLFGANG AMADEUS MOZART—Various Artists—Angel

. THE BEST OF WOLFGANG AMADEUS MOZART—Neville Marriner—Philips

LPs have taken a back seat to the CD, but as a full
catalog store, we realize there are still a lot of turn-
tables out there. We also sell hard goods, and we're
still selling turntables, so we know there's still a
market for LPs.”

Still, she notes that the store has become more
conservative about stocking LPs. “We've been very
careful to be low but complete; we still want a full
title spread in all configurations. With some titles,
we don't need to have five [copies] anymore, but
one.”

Meanwhile, budget and midline cassettes are do-
ing strong numbers. Hankins says a recent promo-
tion with Odyssey budget cassettes from CBS,
tapes priced at $2.99 each or three for $7.99, per-
formed well for the chain.

“When we set it up, we cherry-picked stores for
the promotion because we weren't sure what it
would do in locations that didn’t do much with clas-
sics. | got so many complaints from stores that
didn’t get Odyssey.

“There's some great deals in those budget lines
for the customer, like Verdi Arias, Beethoven's
Ninth, and ‘Porgy & Bess’ that should be double
sets. At $2.99, the customer knows he's getting a
great deal,” says Hankins.

He says these lower price point tapes are attrac-
tive to devotees who want to hear favorite sympho-
nies, operas, and compositions in car stereos and
personal stereos.

Camelot’s Trace says that budget lines tapes ap-
peal more to “the greenies, the people who are just
finding their way around with classics. He finds that
midline tapes have more appeal to aficionados who
are looking for portable music, because those titles
“often have tremendous performances by major
artists.”

Throughout the past decade, Hollywood has of-
fered a helping hand to the classical marketplace.
Movies like ‘“‘Ordinary People,” “The Four Sea-

(Continued on page C-18)

From top:
Jean-Francois
Paillard;
Jessye
Norman.
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==
Abbado - Bernstein - Horowitz - Karajan
Levine - Perlman - Pinnock - Pogorelich

Artists who realize the value of a silent partner. |
DEUTSCHE GRAMMOPHON COMPACT DISC |

The best sound on record,

Tehaikovsky « Pogorelich

1ano Concer
Abbade . Londoy z\onﬁl?m)l

© 1986 DG/ PolyGram Records, Inc.

[ﬂﬁ%’fé Karajan’s Don Giovanni featuring Samuel Ramey, Kathleen Battle, Agnes Baltsa
semacavoie  and Anna Tomowa-Sintow ships in November on CD, LP and cassette.
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A Billboard Spotlight

CLASSICAL RADIO

(Continued from page C-3)

scribed to Arbitron. According to Samson, “It's our
experience that if you live by the ratings, you die by
the ratings . . . the ratings are gravy.” Nonetheless,
Samson admits the benefit in holding a 3.6 market
share. “Other commercial classical stations just
drool when they see these numbers,” he says, “be-
cause they know certain national accounts will plug-
in when you reach the top ten.”

In the 36-station Denver market, which has one
public station that predominately plays classical
music, KVOD has long stood alone on the commer-
cial classical front. “‘Most [of the other Denver sta-
tons] don't regard us as a threat,” Samson says,
“because we don't compete in format with theirs.”
At one time, in fact, the station had most of the fine
arts advertisers all to itself. *'It used to be that there
was a client base of KVOD type advertisers,” Tee-
son says. “We had all the art galleries . . . then one
day, the other stations got smart.”

Eventually, KVOD had to seek out mainstream ad-
vertisers. Although the station now runs many of
the same commercials that other Denver stations
carry, Teeson insists that there are still limits to
what a classical format can allow. “We try to make
the commercials as appealing as possible,’” he says.
“We have turned down some that were too obnox-
ious.”

If KVOD has any competition in Denver, it is pub-
lic station KCFR. Both Teeson and Samson, though,
are quick to point out the differences between the
two stations’ basic formats. KCFR is not a full-time
classical station. KCFR includes ‘‘new age' classical
in its programming, KVOD does not. KCFR also
plays a good deal of folk and bluegrass; KVOD plays
very little. And while much of the NPR-affiliated
KCFR's day is spent on "All Things Considered’ and

local news, KVOD's half-time news director is also
the station’s half-time promotions director. KVOD is
proud to bill itself as the full-time *Fine Arts Voice
of Denver.”

Nonetheless, Teeson says that it is the approach
to the music that sells the station. According to Tee-
son, most of the nation's successful classical sta-
tions have long realized the same thing. “KING in
Seattle and WGMS in Washington, D.C. [two other
classical format leaders] treat their radio stations
like radio stations,” he says. “Gene Amole and Ed
Koepke [KVOD's original owners] built a dynasty.
They get the credit for what the station is doing to-
day.”

From left: Kiri Te Kanawa, Philip Glass, and Richard
Stoltzman.

TOP CLASSICAL
CROSSOVER REVIEW

Following is a recap chart of the best-selling
classical crossover albums during the eligibil-
ity period of Oct. 10, 1985 to Oct. 11, 1986.
1. BLUE SKIES—Kiri Te Kanawa—London
2. BERNSTEIN: WEST SIDE STORY—Te
Kanawa, Carreras (Bernstein)—DG

3. SONGS FROM LIQUID DAYS—Philip
Glass—CBS

4. SWING, SWING, SWING—Boston Pops
(Williams)—Philips

5. PASSIONE—Luciano Pavarotti—London

6. SAVE YOUR NIGHTS FOR ME—Placido
Domingo—CBS

7. BEAUTIFUL DREAMER—Marilyn
Horne—London

8. BEGIN SWEET WORLD—Richard
Stoltzman—RCA

9. BACHBUSTERS—Don Dorsey—Telarc

10. DOWN TO THE MOON—AnNdreas

Vollenweider—CBS

11. ECHOES OF LONDON—John Williams—
CBS

12. BACH ON WOOD—Brian Slawson—CBS

13. SPIRITUALS—Simon Estes—Philips

14. BERNSTEIN: WEST SIDE STORY (High-
lights)—Te Kanawa, Carreras
(Bernstein)—DG

15. BLANCHARD: NEW EARTH SONATA—
Hubert Laws, Quincy Jones, Chick
Corea—CBS

ERATO-THE

MSTISLAV

ROCOCO VARIATIONS

SEIJI OZAWA Conducting the
Boston Symphony Orchestra

CLASSIC

FRENCH IMPORT

PRESENTS |
)

NUM-75282
ECD-88224

Dvorak

Z,

GITAL

BOSTON SYMPHONY
b SEIJI

o 2. OZAWA
y AN s

'y

“This is my last, and I think my
best, recording of Dvorak’s Cello
Concerto and Tchatkousky's Rococo

lariations.”

Cello Concerto
o Ichaikovsky

Variations on a Rococo Theme
MSTISLAV ROSTROPOVICH

RostrRopovicH

DVORAK: CONCERTO FOR CELLO
AND ORCHESTRA - TCHAIKOVSKY:

#

’Elis album marks the debut
of master cellist Mstislav
Rostropovich on the Erato label

and represents an ongoing

series of recordings that will

take place over the next few

years. It also marks the debut
on Erato of the Boston
Symphony Orchestra and

conductor Seiji Ozawa.

77

THE HONEGGER M

HONEGGER l [
Symphony No.1 » Pudifc 23} -HONEGGER R
meutal  Rughy » Pastorale d'ate Symphony No. 2 for Strings e
Mouvermeni Symphanigue No.3 Symphony No. 4 5 T MUK
= ”Dericiue basiliensis’’ al

SYMPHONY CYCLE
—-NOW COMPLETE!

ERATO RECORDS & CASSETTES
Distributed by RCA RED SEAL

REALy PL0 SEAL trademark by
© 1986, Hew York. NY « Preated n U S A

Trkis) ® Regutered «
RCA

NUM-75254

BAVLRIRK
RALH

FIMFHONT
CHARLES
DUTOIT

BAVARIAN RADIO r
SYMPHONY =

| crartes T
DUTOIT 4 |

ECD-88171 ECD-88178

NUM-75259

NUM-75117 ECD-88045

. “...the readings are sensitive,
Jorceful, possibly definitive...
Dutoit leads carefully thought-out,
well-constructed performances.”
-Paul Moor, High Fidelity
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PLACIDO DONMINGO

FRANCO
LTrIRELLI

|
DIGITAL
CDCB-47450

ORIGINAL SOUNDTRACK RECORDING
MANLIEL DEFALLAS

El Amor Brujo

LOVE THL MAGKTAN)

BEETHOVEN
TENNSTEDT  §
SYMPHONY NO.6 |
“PASTORALE”
SYMPHONY NO. 8
LONDON
PHILHARMONIC

W‘

ALEXANDEK
TORADZE
Prokofiev
Sonata No. 7
Stravinsky
Petrushka §
(Three Scenes)
Ravel
Miroirs
[ EMI |

SIBELIUS
SYMPHONY
NO.2IND

SIMON
RATTLE
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picira.  ROMEO

ET JULIETTE
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ORCHESTRA
NORMAN
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WESTMINSTER
CHOIR

p (HE ORCHESTRA
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Leonard
Slatkin

- €DC-47587

DIGI AL RAVEL
Rapsodie espagnole * Alborada del gracioso
Le tombeau de Couperin
Valses nobles et sentimentales
Pavane pour une infante defunte

PREVIN * Royal Philharmonii

*s DI STEFANO
La Scala
SERAFIN

&t )
(o

DIGITALLY
REMASTERED

GOUNOD
FAUST
DOMINGO - FREN! - GHIAUROV
Alien - Command - Taillon - Vento
Paris Opera Chorus & Orchestra
PRETRE

" LEONARD BERNSTEIN
CANDIDE FACSIMILE  FANCY FREE
ON THE TOWN
Saint Louis Symphony O-chestra
Leonard Slatkin

TCHAIKOVYSKY
THE NUTCRACKER

{complete ballet)
Royal Philharmonic

ANDRE PREVIN

DIGITAL

MPLETE PLANO TRIOS

THE
MERRY WIDOW =
SiLLS
Titus - Fowles
Price Billings
New York City Opera
Orchestra & Chorus
RUDEL

ELGAR

ENIGMA VARIATIONS
POMP & CIRCUMSTANCE
MARCHES Nos.1-5

PLACIDO
DOMINGD
Vienna,
City of
My Drearr

COPLAND
: Symphony No.3
- Danzon cubano
El Salon Mexico
DALLAS SYMPHONY
ORCHESTRA
Eduardo Mata

La Forza del destino

DOMINGO - FRENI-ZANCANARO
PLISHKA - BRUSCANTINI
SURIAN - ZAJIC

RIZCARDO MUTI

Puccini: La Boheme
De Los Angeles - Bjoerling
Amara - Merrill
Tazzi - Reardon - Corena

AM

CDCB-47235

CABALLE - DOMINGO
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GHIAUROV
Naw Philharmonia Orchestra
Cho us of the Royal Opera House,

e v Covent Garden
AU

BEETHOVEN
»} _ MUTI
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SYMHONY
N

SYMPHONY
N

“
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MOZART SYMPHONIES
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NO.41 IN C,"JUPITER”

of

Academy
St. Martin-in-the-Fields
NEVILLE MARRINER

verts pLACIDO DOMINGO  [ELZID
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e
DIE FLEDERMAUS | &
POPP « BalTSA « LIND « DOMINGO
SEIFFERT » BRENDEL « RYDL
ZEDNIK « LOHNER « SKY
o 4 v
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SCHUBERT
SYMPHONY NO. 9
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CLASSICAL VIDEO

(Continued from page C-3)

rarely to be seen in shops that exist by renting mov-
ies. Further, they are beginning to show up in select
record shops adjacent to audio recordings of simi-
lar repertoire, often by the same artists that are
best sellers on disk and audio cassette.

Another welcome sign is that prices for videos
featuring classical music are coming down. In some
cases, price reductions are substantial.

On the other hand, when the product captures
public loyalty it can often sustain a relatively high
price, and continue to sell well against much cheap-
er competition.

An example is the Salzburg Festival production of
“Der Rosenkavalier,” conducted by Herbert von Ka-
rajan and starring Elizabeth Schwarzkopf. It is far

VAl president Ernest Gilbert says he is getting his
product into more record stores, a trend he is trying
to foster. In some cases, special displays are set up
in disk browser areas, as in the Sam Goody flagship
6th Ave. store in New York.

The VAI catalog currently holds about 40 titles,
ranging downward in price from the “Rosenkava-
lier'” top dollar to $39.95. Just released at that low-
er price is a performance of Menotti's “Amahl and
the Night Visitors” with Teresa Stratas and Giorgio
Tozzi in the cast, in a production first telecast on
Christmas Day, 1951.

Opera is a staple on VAI, with 11 productions
that come from Glyndebourne. On the musical par-
ody side, the label is building a catalog by such art-
ists as Anna Russell, PDQ Bach and La Gran Scena.

Material that seeks to tailor its product specifical-

down by professional ensembles, visual treatments
blaze new trails, sometimes adapting and altering
pop video techniques. Marthaler is represented in
the U.S. by Thomas Frost Productions.

The team of James Murtha and Bernard Gurt-
man, longtime classical press specialists and con-
cert promoters, are about to launch a home video
concert series at prices well below the industry
norm, and said to be taped specifically for the home
viewing market.

As this was being written, they were in the final
stages of editing a dozen hour-length programs that
will be issued—in time for Chistmas sales, they in-
sist—at a list price of $19.95 each. The material is
taken from a series of live concerts in Mexico City
by the Mineria Symphony Orchestra directed by
Herrera de la Fuente.

Repertoire is ““meat and potatoes’ classics, says
Gurtman, with works by Gershwin, Tchaikovsky,
Rachmaninov, Beethoven, etc., featured. *‘Our aim
is to appeal to the non-sophisticated listener,” he
says. Soloists include the pianist Tedd Joselson,
who has recorded for RCA Red Seal and Turnabout
Records.

Like other producers, Gurtman admits he will not
yet be able to exist on sales through retail stores
alone. There will be some direct sales, he says.

V.LE.W. Inc., will be adding 18 opera videos to its
catalog during 1987, says the firm's president, Bob
Karcy. Source is primarily European TV.

The company is now mulling the advisability of
reducing all prices in its catalog, bringing the basic
price for most titles down to $29.95 and $39.95.
But this won't happen until after the holiday selling
season, says Karcy. Among V.L.E.W. titles are two
videos featuring Yehudi Menuhin.

On the retail side, bookstores have proven most
effective for V.LE.W., but record outlets are also
productive, especially some of the larger chains.
Ballet product is the strongest classical repertoire
area, says Karcy, with opera second.

At Kultur, the classical catalog now numbers
about 60 titles. Opera is an area of concentration,
says company president Dennis Hedlund, that will
be added to shortly with newly acquired material
from the Bolshoi company in the U.S.S.R. Upcoming
are a “‘Boris Goudonov"” and ‘‘Khovanschina" by
Mussorgsky, and Tchaikovsky’'s ‘“Queen of
Spades.” The Russian operas will list at $69.95.

Another recent deal Hedlund points to involves
Embassy Entertainment'’s “Wagner’’ Movie starring
Richard Burton. The nine-hour film incorporates a
soundtrack with much of the music conducted by
Georg Solti.

Of the video majors, Paramount has made a
splash with Metropolitan Opera performances, and
a number of strong titles have been issued by Thorn
EMI and MGM/UA. The latter, of course, is looking
for heavy action on its video of the ‘‘Horowitz in
Moscow'’ telecast, acquired from Peter Gelb of Co-
lumbia Artists, producer of the show.

Pioneer Artists LaserDisc is the only firm at this
time that issues music on videodisk, but the field re-
mains one that many still look to as potentially
strong. Record companies, notably PolyGram, sug-
gest that the format will gain adherents in the near
future, particularly as consumers continue and ex-
pand their romance with the technically related CD.

Nonesuch Records
signs an exclusive con-
tract with composer
John Adams. From left,
front: Adams,; Back:
David Bither, director/
corp. communications,
Warner Comm.; Bob
Hurwitz, v.p./g.m.,
Nonesuch,; Bob Kras-
now, Chairman, Elek-
tra/Asylum/Nonesuch.

and away the best-selling title in the Video Arts In- ly for video (in contrast to TV) is being turned out
ternational (VAI) catalog at a suggested list of by the Swiss director Adrian Marthaler. Although he
$89.95. uses music tracks of standard classical works laid
One of the most
memorable and effective
uses of G. Schirmer
music in the movies has
been Giacomo Puccini’s
. ‘Gianni Schicchi™ 1n _
Prizzi’s Honor starring
Jack Nicholson.
John Huston, director, =
is just one of the many
directors who has S __
repeatedly made use of
G. Schirmer music. __
Some of the recent G. Schirmer
works used in movies... I
Samuel Barber’s Adagio for Strings in
Terms of Endearment and The Elephant Man. With a catalogue of leading American
Sigmund Romberg’s “Will you Remember?” composers — such as John Adams, Morton
from Maytime in Brighton Beach Memoirs. Gould, John Harbison, Gian Carlo Menotti,
Gustav Holst’s The Planets in The Right Stuff Gunth'e r Schuller, and Joan Tower B godlan
extensive range of European and Soviet works,
and The Man who Fell to Earth. . .
we have the best music for your next movie, TV
Virgil Thomson’s score to The Plow that show, or commercial.
Brokelthtiiahe Contact our Promotions Department for
John Corigliano’s score to Altered States. more information.
_ *Represented by G. Schivmer, Inc., published by G. Ricordi & C. S.p.A.
G. Schirmer/Associated Music Publishers
24 East 22nd Street, New York, NY 10010. Telephone: 212 254-2100
C-8
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EUROPEAN AMERICAN MUSIC...

.ON NONESUCH RECORDS

) KURT WEILL

LI

STRATAS
I NGS
woill

L

SERABD SCHWART

.......

Teresa Stratas sings theater songs of Weill from Mahagonny,
The Threepenmy Opera, Happy End, and other shows. (7913

0 ousftratas 7etinorn G gy

A WINTERS TALE —vane [f
NEW YeRK

The-only complete ecording. (79003

N KURT
WEILL

Brntuct, [P
Cete

A Newsweek Magazine Revord of the Year mon)_

PAUL HINDEMITH

A Balanchine Albumindudes the only available recording of
Hindemith’s The Four Temperaments, performed by the
New York City Ballet Orchestra. (79135)

pal

FERRUCCIO
SO

BUSONI
(ONCERTINO FOR
(LARINET, Op. 48

- A0 SHIFRN G 1

Kammermusik No. | features the Los Angeles Chomber
Orchestra conducted by Gerard Schwarz. (79077)

JOSEPH SCHWANTNER

m ! JOSEPH SCHWANTNER]
| ., MAGABUSDA

1 WILLIAM SCHUMAN
AMERICAN HYMN

L S
(St sy oneE

B B’Q\lmsumrgwd‘ <l

World Premiere recording of Pulitzer Prize-winning com-

poser Joseph Schwantner’s Magabunda, featuring soprano

Lucy Shelton with the St. Louis Symphony, Leonard Slatkin,
conductor. 79072)

COMING SOON FROM THE MEET THE COMPOSER ORCHESTRA RESIDENCY SERIES,
NEW RECORDINGS BY EAM COMPOSERS STEVEN PAULUS, TOBIAS PICKER, CHRISTOPHER ROUSE,
JOSEPH SCHWANTNER AND ALVIN SINGLETON.

EUROPEAN AMERICAN MUSIC DISTRIBUTORS CORP.

Valley Forge, PA 19482

Agent for: Schott, Universal Edition, European American Music Corp., Helicon Music Corp., Glocken Verlag, Moeck Verlag, Zen-On.

© 1986 Elekira/Asylum/Nonesuch Records, o Division of Warner Cammunications Inc., ©° NONES
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CBS MASTERWORKS

Enriching
The World Of

Classical Music

Every Day.

CBS Masterworks
salutes our artists for
their timeless commitment
to uncompromising

excellence.

The Tradition Continues....

On CBS Masterworks Records. Cassettes and Compact Discs.
CBS! \aszerw'.rks:‘@;mmad.-...ark.s of CHS Inc. € 1986 CBS (ne.
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OVERVIEW

(Continued from page C-1)

A recent survey found few classical labels that re-
ported more than modest CD supply problems.
Quite the contrary. Some were even on the receiv-
ing end of solicitations for pressing business, along
with hints of price accommodation.

All this comes at a time when the classical record
business is doing very well indeed. And future pros-
pects are rosy.

New label contenders have entered the classical
arena, while some others have increased their com-
mitment to the genre. MCA Records has returned to
an active role in classics, and RCA Red Seal prom-
ises heightened activity under new management. A
number of smaller labels are showing a sharper
market profile, as well.

Estimates by seasoned observers place the do-
mestic classical market at somewhere between
$130 million and $150 million annually at whole-
sale. The figure, of course, includes a wide range of
crossover product, a rapidly growing segment of
the business whose relationship to traditional clas-
sics is often hard to trace.

Guenter Hensler, president of PolyGram Classics,
posits that the U.S. classical record market has
grown by some 70% between 1981 and 1986. He
places the current market share of classics at be-
tween 6% and 7%, up from 5% to 6% a year ago.

But of all CDs sold in the U.S. today, it is estimat-
ed that about 20% is accounted for by classics, far
outweighing the genre’s share of the total record
market.

We can all remember that during the infant years
of CD, classical repertoire led with well over 50 % of
all product sold. Classical buyers converted to the
new configuration first and with the most enthusi-
asm, hand in hand with manufacturers who already
had an imposing stockpile of digitally recorded clas-
sical material on hand.

Many consumers who tasted classics for the first
time, because there was little else available to satis-
fy their taste for CDs, are expected to remain occa-
sional buyers. Still, Hensler and other key observers
admit that as more record buyers move into CD, the
classical share of this market will dip. It should di-
minish to 10% in a few years, they say. But, of
course, the entire market for CDs will have in-
creased several-fold by then.

For PolyGram Classics’ three main divisions—
Deutsche Grammophon, London and Philips—CDs

TOP CLASSICAL COMPACT DISK REVIEW

now account for almost 65 % of all dollar volume,
and climbing. Of the remainder, 20% comes from
cassettes and 15% from LPs. A year ago, Hensler
recalls, the CD share was 50 %, with vinyl and tape
splitting the remainder down the middle.

In midline categories, says Hensler, cassettes are
doing extremely well, and LPs more modestly. In
budgets, as expected, cassettes maintain their com-
manding lead.

Joe Parker, PolyGram Classics marketing chief,
says the company will be focusing more promotion-
al attention on midlines, together with more gener-
ous advertising allowances. This should help influ-
ence consumers who first came to classics via
budget product step up to the next price level, it is
felt.

While it is no longer uncommon for major labels
to issue CD-only packages on older catalog, we are
witnessing more newly recorded albums sent out to
market that way. Often this occurs where the label
feels the market is specialized and will largely be
satisfied by the single configuration release. In Poly-
Gram Classics’ case, however, there is often the
backup of LP and cassette versions on request at
PSI (PolyGram Special Imports).

A new Christmas package performed by | Musici
on Philips is a current example of CD-only release.

(Continued on page C-18)

Clockwise from bot-
tom left: Joseph Sil-

verstein, Erich Kunzel,
Viado Perlemuter.

\
AY |
-

1985 to Oct. 11, 1986.

. BACHBUSTERS—Don Dorsey—Telarc

. BLUE SKIES—Kiri Te Kanawa (Riddle)—London
. TELARC SAMPLER # 1—Various Artists—Telarc
. WEBBER: REQUIEM—Domingo, Brightman ((Maazel)—Angel
10. GERSHWIN: RHAPSODY IN BLUE—Los Angeles Philharmonic (Thomas)—CBS
11. BEETHOVEN: SYMPHONY NO. 9—Berlin Philharmonic (Karajan)—DG
12. THE BEST OF WOLFGANG AMADEUS MOZART—Neville Marriner—Philips
13. SWING, SWING, SWING—Boston Pops (Williams)—Philips
14. HOROWITZ: THE LAST ROMANTIC—Vladimir Horowitz—DG
15. ORCHESTRAL SPECTACULARS—Cincinnati Pops (Kunzel) Telarc
16. COPLAND: APPALACHIAN SWING—Atlanta Symphony—Telarc
17. TELARC SAMPLER # 2—Various Artists—Telarc
18. SONGS FROM LIQUID DAYS—Philip Glass—CBS
19. BACH MEETS THE BEATLES—John Bayless—Pro Arte
20. PACHELBEL: CANON—Paillard Chamber Orchestra—RCA

Following is a recap chart of the best-selling classical compact disks during the eligibility period of Oct. 10,

1. AMADEUS SOUNDTRACK—Neville Marriner—Fantasy

2. TIME WARP—Cincinnati Pops (Kunzel)—Telarc

3. TCHAIKOVSKY: 1812 OVERTURE—Cincinnati Pops (Kunzel)—Telarc

4. BERNSTEIN: WEST SIDE STORY—Te Kanawa, Carreras (Bernstein)—DG
5. STAR TRACKS—Cincinnati Pops (Kunzel)—Telarc
6
7
8
9
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© 1986 Phitips/PolyGram Classics
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(Continued from page C-16)

There will be more, says Nancy Zannini, vice presi-
dent.

Even though PolyGram labels have been more
generously supplied with CDs than most others,
there have been allocation shortages in the past.
But that problem has ‘“dramatically improved,”
says Zannini. Of the 360 CDs in the label’s catalog,
she said recently, only eight were temporarily out of
stock.

At Deutsche Grammophon, recent debut releases
by the Hagen Quartet and pianist Angela Hewitt
were issued in CD-only. Later this month, a boxed
release of the Mozart Violin Concertos, featuring
ltzhak Perlman and the conductor James Levine,
will also be released minus cassette and LP equiva-
lents (except at PSI), although they were made
available in these configurations in single album re-
lease. There are more than 370 CD titles in the la-
bel's catalog.

Among new CD-only titles at London Records is a
Mozart/Beethoven chamber music program with
Radu Lupu, and a set of Praetorius dances by the
New London Consort. London’s Kevin Copps re-
cently placed the label's number of CDs at 360
titlses.

Angel Records is one major that finds CDs still
“in very short supply.” The company has issued
many titles in recent months to bolster its represen-
tation in the configuration, and label president
Brown Meggs Jr. doesn’'t expect to feel “‘comfort-
able" about the supply situation until the summer
of 1987.

Despite the fact that Angel is still shy of 200 CD
titles, the format already accounts for about 65%

of the label's revenues, says Meggs. The remainder
is evenly split between LP and cassette. Full price
LPs on “significant’” new releases still attract con-
sumers, but back catalog updating may show more
titles on CD-only as the months pass, says Meggs.

Angel plans call for 700 new CDs to be released
in calendar '87, bringing the label's catalog in the
format up to about 1,000 by early '88.

A veritable flood of back catalog CDs will be com-
ing from RCA Red Seal next year. Beginning in Jan-
uary, says the division's new president, Michael Em-
merson, 12 remastered CDs a month will join the
40 or so vault conversions—all with playing times
in excess of one hour—slated to be in the active cat-
alog by the end of this year.

Ten Artur Rubinstein CD packages alone will be
issued in the first quarter of '87, notes Emmerson.
These, and others already released will help mark
the centenary of Rubinstein’s birth.

At RCA too, occasional new releases will be is-
sued minus LP representation, if the material is
specialized. One such will be a new James Galway
album of Nielsen material.

The approximately 125 Red Seal CDs currently in
catalog contribute about 45% of sales revenue,
says Emmerson, with cassettes accounting for a
30% share, and LPs the remaining 25%.

At CBS Masterworks new releases will continue to
be put out in all three configurations. *“We don't see
sufficient reason yet to eliminate LP versions,’ says
Joseph Dash, senior vice president. Some older cat-
alog items, however, are returning in CD-only. In all,
the division currently has about 250 CDs at work in
the marketplace.

Dash credits dealers with more realistic CD or-
dering patterns now that the format is in better sup-
ply, buying fewer at a time and ordering more fre-
quently. Gone are the days when retailers ordered

THE MAGIC OF J.S. BACH

MOZART

BRANDENBURG
CONCERTOS

Finally. ..
The Affordable

Compact Disc

VOX PRIMA
CD-WALLET"

SELF-STORING COMPACT DISC ALBUM
$12.98 LIST:: o

-,
\I THE MOSS MUSIC GROUP, INC.

several times their requirements in the hope of get-
ting at least a respectable portion of their actual
needs, he reports.

Midline sales are increasing at Masterworks, with
consumer preference strongly in the cassette
camp. The label has been promoting heavily in this
area. Crossovers continue to be a major priority,
with heavy action predicted ““South Pacific,” due for
release at this writing.

As reported recently, (Billboard, Oct. 11) MCA
Classics hits the street this fall with 15 new digital
albums, 13 of which carry the lowest dealer price in
their CD versions of any offered by a major, or even,
indie label. Basic dealer price for the larger group of
titles is $7.93 per CD, scaling down to $7.50 for
subdistributors. Price range to the trade for the
higher priced MCA CDs is $10.67 to $10.09.
There is no suggested list price for CDs.

The competitive effect on the market of the low-
er-priced CDs has still to be judged.

The new recordings come from sources in the
U.K., and another 24 will be released during the
next year, says Tom Shepard, vice president, MCA
classical & theatrical.

As the label cranks up its re-entry into active clas-

(Continued on opposite page)

RETAIL

(Continued from page C-4)

sons,” and ‘‘Breaking Away'' built sales for both
soundtrack and catalog titles by composers fea-
tured in those films. Many TV viewers discovered
the Mozart Clarinet Quintet in the concluding epi-
sode of “M*A*S*H" a program that had record-
breaking ratings.

More recently, the success of the Oscar-winning
““Amadeus,” which depicted the life of Wolfgang
Amadeus Mozart, spawned two strong selling
soundtrack albums. And beyond the worthy num-
bers generated by those titles, the movie also built
the sales of other Mozart recordings. And two years
after the film's release, Trace says the soundtrack
albums are still selling well.

For full-catalog stores, a knowledgable sales staff
is essential. Serious classical customers will be
turned off by a salesman who is not articulate in the
field. At the same time, that salesman must be able
to communicate with a novice without a conde-
scending tone.

“We really have a terrific sales staff with a very
low turnover rate. They're very much interested in
product knowledge and in servicing the customer’s
needs,” says Morgan.

At Orpheus, Farkas says, “The kind of clients we
have ask our advice. They want to build their classi-
cal libraries. A man comes in, we sell him quality

___?_/* (:g)n,tzlv;snfo product, and he'll come back to us. He won't have to
go anywhere else.
=——
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| AN T saeess
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THEIR GEAR IS HANDLED IN THE
MANNER WHICH WORLD CLASS
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...BEING THERE ON TIME AND

ONE CALL TO MAKE.

ROADSHOW.

"WHEN IT'S TIME TO GET YOUR SHOW ON THE ROAD"”

(415) 861-3111

915 BRYANT STREET

SAN FRANCISCO, CA 94103-4514

digital editing...

-with the latest Sony professional
(1610/1690) format equipment
-all-digital transfer to and from F1(701) format
-featuring Sony DIMR-4000 recorder
with "read after write” head-saves
up 10 50 % of normal editing time
-reliable staft, convenlent location, modest rates
(US. visttors take note: $1.00 CDN = about $0.72 USL;
- constder us for your next CD, digital recording,
film or video productlon
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22 Linden St. Toronto, Canada, M4Y 1V6
(416) 922-9922 or (416) 781-4191
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(Continued from opposite page)
sical marketing it will begin rere-
leasing material, largely on bud-
get cassette—but also in CD in
selected instances—drawn from
its crowded vaults. In addition to
titles recorded by MCA and
American Decca, the company
also holds the rights to the West-
minster, Command and Kapp
catalogs.

It comes as no surprise that
Telarc CD sales in the U.S. com-
prise about 98% of the label’s
total revenues. Measured
against that percentage, it is
however surprising that most
new titles are still offered in LP
options.

Telarc’s Jack Renner reports
that there is “virtually no prob-
lem” with respect to CD supply.
“For the first time we feel very
comfortable,” he says. New re-
leases should be increased to
24 next year (up from 20).
There are currently about 80
CDs in the label's catalog.

One of the more attractive el-
ements of the improved CD sup-
ply situation is the faster turn-
around time, says Peter Clancy
of Nonesuch. Beginning early
next year, the label will begin re-
leasing some CD-only compila-
tions of back catalog. Nonesuch
has about 60 CDs available at
this time.

Moss Music will double its CD
title list to 80 by early '87, says
Martin Bookspan, executive vice
president. The company reports
good initial reaction to its use of
foldable cardboard CD packag-
ing, and expects that its use will
be extended to other labels.

At Arabesque, CD sales have
mounted to 80% of total, says
Ward Botsford, up from 60%
last April. The CD supply situa-
tion is good, and Botsford says
there are already indications
that pressers are flirting with
price accommodations. As LPs
dip in sales, the company is
mulling dropping the configura-
tion in new releases come
1987.

As a CD-only label for clas-
sics, Delos has found that the
supply situation has “improved
enormously.” This will enable
more generous inventory depth
on new and catalog material,
says company president Amelia
Haygood. About 60 titles bear
the Delos imprint, but the im-
ported material it handles
brings the total product line to
about 500 titles.

Intersound/Pro Arte has
about 125 classical CDs in its
active catalog, and expects to add
40 more next year, says the la-
bel's Steve Vining. No LPs have
figured in new releases for more

(Continued on page C-20)
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From The Metropolitan Opera
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Aida
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Gilbert and SuFivan
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The Mikado
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Treasure Islanc

Yeoman of the Guard
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The Maria Cal as Concerts 1959.
1962

Horowitz in Lcndon

ltzhak Perlman

Rost-opovich

From The American Ballet
Theatre

The Nutcracker

American Ballzt Theatre At The
Met

Don Quixote

COMING SOON

Nabucco

Der Rosenkavalier

American Ballzt Theatre in San
Francisco

Romeo & Juliet

I Lombardi

For More Information
Please Call 1-80)0-255-2550
In Alaska 1-830-447-0890)

© 1986 LDC America. 200 W. Grand Avenue. Montvale. N.J. 07645

LaserDisc is a trademark of Pioneer Electronic Corp.
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The SM5000 Series

CANADA’'S BEST ON COMPACT DISC

Outstanaing repertoire and performances recorded digitally
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Availat le from: CBC Enterprises
PO. Bex 6000, station A - Montreal, Quebec - Canada - H3C 3A8
Telex G55-61718 - Contact Jacques Marchand - (514) 285-3093
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than a year, although some prior
inventory is still out in the field.
Most new production, however, in-
cludes cassette options. CDs ac-
count for more than 75% of
sales, says Vining.

At Denon America, the addition
of the Supraphon catalog will help
step up new release patterns,
notes Robert Heiblim. He sees CD
pricing promotions becoming
more common as buyers become
more selective in their purchases.
Denon itself may look into setting
several CD price categories as the
market develops.

There is virtually no supply
problem on CDs any more, partic-
ularly on new releases, says Har-
monia Mundi’'s Rene Goiffon.
While LPs are still offered on most
new titles, demand for vinyl evap-
orates quickly after several
months on the market.

For the past six months CDs
share of total business has lev-
elled off at about 75% of total
Harmonia Mundi revenues. Chan-
dos is the firm’'s chief imported la-
bel among the dozen handled. In
all, CD titles handled now number
more than 600, says Goiffon.

New World Records is relatively
new to CD, but virtually all new re-
leases will have CD counterparts,
says Elizabeth Ostrow, vice presi-
dent. Special funding will enable
the label to reissue back catalog in
the format, as well, beginning '87.

Importer Qualiton finds 85 % of
its dollars coming from CD, with
only a handful of 30 labels it car-
ries reporting any CD supply
problems, says Otto Quittner.
Current catalog in the configura-
tion totals about 4<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>