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Prices Of Front-line Titles

BY TONY SEIDEMAN

NEW YORK In a move that seems
certain to spark a wave of price
hikes on the cream of rental prod-
uct, CBS/Fox Video has revealed
plans for a $5-315 increase in the
suggested list of front-line titles
starting in first-quarter 1987.

A specific price point has yet to be
chosen, says Len White, president
of CBS/Fox’s consumer products
division, but the increase is certain.
According to White, the suggested
list will probably be $89.95 or $99.95.

CBS/Fox has also set in motion a
program it says is designed to clear
all the excess Beta-format software
out of distributor inventories.
Through the end of this year, dis-

Moody Blues
Capture Top
- Video Honors

LOS ANGELES The Moody Blues’
“Your Wildest Dreams” won best
overall video, and Brian Grant took
the prize as top director for the
same clip during an awards ceremo-
ny Nov. 22 at Billboard’s Eighth An-
nual Video Music Conference here.
(For further conference coverage,
see page 3).

The awards ceremony was high-
lighted by a surprise appearance by
Beach Boys' star Brian Wilson, who
accepted two awards on behalf of
the Moody Blues.

The veteran PolyGram act, cur-
rently finishing a U.S. tour, rode the
award-winning clip for “Your Wild-
est Dreams” to No. 9 on the Hot 100
singles chart.

Awards-show attendees got an

(Continued on page 77)

tributors will be given a chance to
exchange 100% of their Beta-format
product for an equal value of VHS
or Beta titles.
In another development, CBS/
Fox plans to lay off its 59 staffers in
(Continued on page 81)

- CBS/Fox Video To Increase  Swan Song For The 7-Inch Single?

Cassingle Called Viable Alternative

BY FRED GOODMAN

NEW YORK Is the T-inch %mg]e on
its way out? With unit shipments
dropping more than 20% during the
first six months of 1986 and rackjob-
bers reporting that it is no longer fea-

sible for many of their accounts to
carry the configuration, label execu-
tives say the single’s days may be
numbered.

“If it’s round and analog, it's a di-
minishing configuration,” says Russ
Bach, senior vice president of mar-

Labels Pralse New Antitheft Package

BY GEOFF MAYFIELD

NEW YORK Shorewood Pd.deg‘
ing’s antitheft design for compact
disk and cassette long boxes could
go a long way in the batile against
pilferage, according to key label
executives.

The innovation, which can also be
used in 4- by 12-inch audiocassette

packaging, has piqued the interest
of several major labels and is being
tested by WEA, CBS, and RCA/-
Ariola.

The design modification, a rud-
der-shapesl paper tab called an “in-
terlock” {Billboard, Nov. 22), se-
cures the CD jewel box or cassette
Noreleo box an inch from the base
of the outer carton. Shorewood ex-

ADVERTISEMENTS

ecutive vice president Floyd Glinert
says the constructicn, for which the
patent is pending, will thwart the
shoplifter who gains easy access to
CD jewel boxes by slashing the bot-
tom: of the 6- by 12-inch package.
Glinert cites several selling points
for the interlock. He says the device
“maximizes the nonpilferability” of
(Continued on page 80)

FORCE M.D.'s are under the mistletoe with a very special re-
packaged re-release of their remarkable debut album, “LOVE
LETTERS" (TB 1003). Includes all the early hits. And, be sure to
introduce yourself to the Force’s brand new chart climbing 12"
smash “I WANNA KNOW YOUR NAME" (TB 890). For mcre on
the TOMMY BOY night before Christmas see page 29.

fast in N.Y.; Miami; L.A. & San Francisco. LABAN . ..
Records & Tapes . . .
.. proudly distributed by Independent Distribution.

LABAN, Denmark’s hottest new export, has landed in the U.S.
with their debut LP, CAUGHT BY SURPRISE (CR105C0). The
first single from this Smash LP, “LOVE IN SIBERIA" is breaking

on Critique
America’s New ‘Major’ Independent Label
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keting development for WEA Dis-
tributing. “‘The industry sales figures
tell us a story,” he adds, referring to
recently released Recording Industry
Assn. of Ameriea (RIAA) January-
June shipment tallies showing sin-
gles down 23.5% (Billboard, Nov. 1).
At CBS Recards, senior vice presi-
dent of marketing Paul Smith says
the compuny is “looking at the T-inch
single overall and at alternatives. The
racks have come to the conclusion
that it is not suitable for them, mostly
because of the response time assock-
ated with their distribution system to
accounts, and especially with country
singles. Jt's hard for them to position
hot product in time.”
(Continued on page &M

Music Business
Entering Age
0f Computers

NEW YORK The music business is
proving to be a 'eader among indus-
tries in the use of eomputer and infor-
mation network systems.

According to tne recently pub-
lished book *‘Start Me Up!: The Music
Biz Meets The Personal Computer,”
the industry is approximately five
vears ahead of mast international in-
dustries in its use of computers and
electronic eomniunication systems.
And with 3,500 subscribers, Enter-
tainment Systeris International
(ESI), a music industry network, b
established itseif as one o
world’s largest systems.

“As far as 1 knowg
gest vertical
Don Sine
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ONE-STOPS STILL BUSY WITH BOSS BOX

There is still plenty of Boss business for one-stops, many of which have
yet to recover from the frenzied initial release of “Bruce Springsteen &
The E Street Band Live/1975-85.” They have been dealing primarily in
LPs. Earl Paige reports. Page 4.

KIIS Gets Tough In Los Angeles
Once the distant music leader in L.A., Gannett’s KIIS recruits KMEL San
Francisco PD Steve Rivers to fight off stiff competition from Emmis up-
start KPWR “Power 106.” Kim Freeman has all the details in Vox Jox.
Page 15.

TOWER TACKLES TORRANCE
After 10 months of construction, Tower Records has opened a glittering
10,000-square-foot store in the highly competitive Torrance area. Chris
Morris reports. Page 40.

HDTYV Video Has ‘Million-Dollar Look’

The first high-definition (HDTV) music videoclip has been shot, at a cost
of only $80,000, by director Zbigniew Rybczynski for Cameo’s “Candy.”

Jim Bessman details the historic shoot. Page 53.
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Music Vid Meet: Cautious Optimism
Industry Reduces Sell-Through Hopes

BY STEVEN DUPLER

LOS ANGELES Despite its failure
to blossom into the sell-through
business some had hoped for, the
future remains bright for music vid-
€0

That was the view reflected by
members of the opening panel at
the Eighth Annual Billboard Video
Music Conference here Nov. 20-22.

The members of the panel, titled
“The State of the Industry: An
Overview,” said that while they are
re-evaluating their expectations of
the business, they stand firm behind
the premise that music video is not
going away.

The panel kicked off the two-day
conference, which attracted 260
members of the music and video in-
dustries for a series of panels,
workshops, and screenings. The
conference culminated in a music
video awards presentation (see sto-
ry, page 1).

“The industry had rough going
this year,”” said moderator John
O’Donnell, president of Sony Video
Software, commenting on the lack-
luster music videocassette market.
“We know it’s not realistic to expect
music videocassettes to sell like rec-
ords, but there are a number of rea-
sons to be optimistic about the fu-
ture of music video sales.”

According to O’Donnell, these in-
clude the proliferation of stereo TV
and hi-fi VCRs and a significant in-
crease in the number of two-VCR
families. Other positive points cited
by O’Donnell include a growing re-
tail universe, a greater number of
releases backed by more advertis-
ing, and better marketing tie-ins
and timing of releases with records.

“Simultaneous release of albums
and video product will make the in-
dustry strong,” said O’'Donnell.

But Robert Blattner, president of
RCA/Columbia Pictures Home Vid-
eo, said it is difficult to interest
many retailers in carrying music
video product.

“Music video is a low-margin,

low-volume business that people
don’t like to be in,” he said. “The
wholesale prices don’t leave much
money for the retailer at the end of
the day.

“We approached this business
with unrealistically high expecta-
tions,” Blattner continued. “It’'s a
great business for labels and art-
ists, but not necessarily for home
video companies. We're becoming
more careful about what we acquire
and how much we pay for it.”

Ken Kragen, manager of Lionel
Richie, Kenny Rogers, and others,
stressed video’s continuing value as

a marketing and promotional tool,
while cautioning against unrealistic
monetary expectations for the medi-
um. “All forms of video are tools for
creating events rather than in-
come,” he said. “We view video as a
tool to enhance a career.”

Producer Andy Friendly, creator
of the syndicated ‘“Rock’n’Roll Eve-
ning News” program, said that mu-
sic programming is still viable for
television, but needed to be present-
ed with more originality and fresh-
ness to hold and increase the audi-
ence. “It’s become part of the cul-

(Continued on page 77)

BY CHRIS MORRIS

LOS ANGELES Director Taylor
Hackford appealed for the sensi-
ble use of contemporary music in
movies in his keynote address
Nov. 21 at the Eighth Annual Bill-
board Video Music Conference.

Hackford, whose films have fea-
tured four songs that reached No.
1 on the Hot 100 singles chart (in-
cluding the Oscar-winning “Say
You, Say Me" from ‘“‘White
Nights” and “Up Where We Be-
long”’ from ‘“An Officer And A
Gentleman”’), decried the escalat-
ing cost of soundtrack material
and producers’ attempts to secure
a hit at any cost.

“You start to see [artists’]
prices going to $65,000, $125,000,
$150,000 for a song,’”’ he said.
“You can’t buy a No. 1 record.
You can buy a famous artist, and
[you] can sometimes buy a fairly
good record.”

Hackford labeled this Holly-
wood trend as the “poisoning-the-
well syndrome.” 5

“What I see-happening, which I

Hackford Keynotes Billboard Confab

Early Music-Film Ties Best

think is a little disturbing, are pro-
ducers going out and trying to buy
their way onto the radio,” he said.
“People with a lot of bucks [are]
going out and saying, ‘Well, listen,
this film may not necessarily need
music. The contemporary music to
be put in the film may not neces-
sarily fit, but what the hell, let’s
get a hit song that’ll make people
come.’

“It won’t happen. Historically,
you can look at songs that were
hit songs from films, and the films
were flops. Vice-versa, you can
have an incredibly successful mov-
ie, and they slip in a song, and the
hit doesn’t happen. You can’t fool
the audience.”

Hackford said the inappropriate
use of music ‘“sometimes destroys
the whole intent of the film.”

Most of Hackford’s speech,
which was complemented by clips
from “The Idolmaker,” “An Offi-
cer And A Gentleman,”’ and
“White Nights,” summarized the
director’'s careerlong attempts to
integrate contemporary

(Continued on page 77)

Third-Quarter U.K. Album Sales Increase

Singles Only Configuration To Show Decline

BY PETER JONES

LONDON U.K. record industry
shipments for the third quarter end-
ed Sept. 30 show prerecorded cas-
settes and compact disks surging
ahead and LPs holding up well,
while singles continued their “gen-
tle downward path,” according to
the British Phonographic Industry
(BPI).

And, says the trade organization,
the “prospect for Christmas sales is
encouraging.”

Just over 12 million LPs were de-
livered to the trade in the third
quarter, a 13% increase over the
same period in 1985 (10.7 million),
with value up 12% to $44.6 million.
The second-quarter returns showed
a 5.6% dip below the total for the
second quarter of 1985.

But BPI general manager Peter
Scaping warns that the upturn in
LP action “should not be seen as
having any long-term significance.
It is simply a reflection of the
strength of new release shipments,

buying ahead of TV advertisements
and stocking up prior to price in-
creases. Pre-Christmas buying has
added to stockholding levels.”

He says the same influences have
affected the level of cassette ship-
ments but adds: “In this sector

‘The prospect for
Christmas Sales
is encouraging’

there has also been a strong under-
lying growth rate.” Cassette deliv-
eries are up 44% to 17.5 million units
over 1985 (12.1 million), and sales
value is up 35% to $37.66 million.
The average trade price for cas-
settes was down 6.4%, compared
with the third quarter of 1985. The
average trade price for LPs de-
clined 0.8%. Says Scaping: “This
could indicate strength in the mid-
price and budget areas as compact
disk begins to dominate full-price

repertoire.”

CD deliveries were 1.8 million
units in the quarter and, says Scap-
ing, look to be on target for 7 million
units by year’s end. Value of sales
was $18.2 million.

Scaping says that even though
the third-quarter picture represents
stock building rather than sales,
unit deliveries of all long-play items
(LP, cassette, CD) were up 33% at
31.4 millien units compared with
23.6 million last year, and value was
up 35% to $113.7 million against $84
million in 1985.

Singles were down 7% at 16.2 mil-
lion units, and 32.5% of these ship-
ments were in the 12-inch format.

U.K. record industry shipments
to the trade have now passed the
400 million unit per annum mark
($560 million) and, according to BPI,
look set to stand at over 420 million
($588 million) by the end of the year.
Total value of all third-quarter ship-
ments was $139.7 million, up 25.6%
on last year.

BILLBOARD DECEMBER 6, 1986
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Dealing Mainly In LPs

One-Stops Still Busy With Boss Box

BY EARL PAIGE

LOS ANGELES There is still Boss
business for one-stops, many of
which have yet to recover from the
frenzied initial release of ‘“‘Bruce
Springsteen & The E Street Band
Live/1975-85.”

According to a survey of one-stop
representatives, the subdistributors
were hit hardest by Springsteen or-
ders from large chains fearful their
own direct orders would not be suf-
ficient.

At the same time, one-stops’ inde-
pendent store accounts were order-
ing in unprecedented amounts.
“Will-call” orders added to the fren-
zy as local stores picked up product
directly several times a day in some
cases.

In the week following the initial
release on Nov. 10, one-stops were
dealing mostly in LPs. Reorders on
cassettes were trickling in. Compact
disk reorders are not expected until
after Christmas.

Several report “paying the price”

BY STEVE GETT

NEW YORK Unlike last year,
when Barbra Streisand’s ‘“The
Broadway Album’’ was a late-
breaking holiday blockbuster for
Columbia, 1986 holds no last-min-
ute surprises in terms of new
product.

A survey of major labels indi-
cates that A&M, Chrysalis, Co-
lumbia, Elektra, EMI America,
Geffen, IRS, Island, Manhattan,
MCA, Motown, PolyGram, RCA,
and Sire have no albums sched-
uled for December release. Aris-
ta, Atlantic, Capitol, and Warner
Bros. are releasing new product,
but it is mostly limited to sound-
tracks and compilation sets.

Atlantic has an eight-disk “At-
lantic Blues Anthology,” docu-
menting the label’s long associa-
tion with blues, due Dec. 8. The
package is also being issued in
four two-disk sets—piano, gui-
tar, vocal, and Chicago—each
carrying a list price of $10.98. At-
lantic’s only other December re-
leases are Donna Allen’s ‘“Per-
fect Timing’’ and the soundtrack
of the film “A Man And A Wom-
an—20 Years Later.”

No Blockbusters In Labels’
December Release Plans

Capitol is issuing the sound-
track to Eddie Murphy’s upcom-
ing movie, “The Golden Child.”
Highlighted by Heart vocalist
Ann Wilson’s debut solo single,
‘“The Best Man In The World,”
the album also features songs by
Ratt, Marlon Jackson, and
Meli'sa Morgan.

Little Richard’s new Warner
Bros. album, “Lifetime Friend,”
ships Dec. 8. The veteran rock’n’-
roller is doubtless hoping to capi-
talize on the success of ‘““Great
Gosh A’Mighty,”” his midchart hit
from the movie “Down And Out
In Beverly Hills.”

The only other release sched-
uled for December is Arista’s “Z-
100: Greatest Hits Vol. 2, a com-
edy compilation from New York
radio station WHTZ, interest in
which will probably be limited to
local listeners.

Hot product tentatively set for
January release includes new al-
bums from Carly Simon, Lou
Gramm, Yes, U2, the System,
Dave Edmunds, Peter Wolf, Lar-
ry Carlton, Waylon Jennings,
Deep Purple, Hank Williams Jr.,
and Kris Kristofferson.

for the Springsteen set, in that fill
on other CBS product is ‘“terrible,
terrible” in the words of Bruce Ogil-
vie, president of Abbey Road Dis-
tributors in Santa Ana, Calif.

Meanwhile, the Springsteen pipe-
line was not yet full in the week fol-
lowing the set’s release. Said Bud
Libman, buyer of Nova Distributing
in suburban Atlanta: ‘“There are
still parts of the country where they
need the LP. We were shipping 100-
piece orders to C.0.D.’s all week,
into New Jersey, Maryland, other
states.”

Some one-stops are still receiving
parts of their original orders. “It
keeps coming in,” says a represen-
tative at Vinyl Vendors in Kalama-
z00, Mich.

Recalling the initial shipment
week, Libman says, “We were sell-
ing Camelot and Peaches Entertain-
ment units of 50s, 80s, 100s. We
should have held back more for our
C.0.D. accounts that depend on us.”

Initially fearful they had over-or-
dered, some one-stops were eager to
unload to the big chains until they
realized the explosively developing
demand.

“We actually made more, too, on
orders to the nationals,” says Ab-
bey’s Ogilvie. ““We stopped when
we saw we were cutting our throat
and could run short with regular ac-
counts,” adds Ogilvie.

Nevertheless, most one-stops
claim they attempted to balance
what they were servicing to nation-
al chains and did in fact service inde-
pendent accounts adequately. ‘“We
shipped what we felt were fair
amounts to Musicland, and they
were happy,” says Don Smith, head
buyer at Radio Doctors in Milwau-
kee.

One-stops are ordering again,
says Ogilvie. “Of our original 3,000
pieces in CD, the remaining 1,000
came in. We then repeated our origi-
nal numbers, reordering 3,000 LPs
and 2,000 cassettes. I hope it
moves.”

Several one-stop representatives
say they expect volume to continue

(Continued on page 77)

Video Duplicators Eye 100-Million Mark

Sales Increase Spurs New Industry Optimism

BY TONY SEIDEMAN

NEW YORK The prerecorded
home video industry might well hit
a new milestone this year, with
more than 100 million tapes dupli-
cated, according to some duplica-
tors and retailers—although a less
spectacular but still impressive
figure of 80 million is more likely.

The reason? Sales have soared
unexpectedly in recent months af-
ter a slower-than-expected first
half.

Earlier projections had placed
duplication totals for 1986 at about
70 million.

Whatever the final tally, the
number of tapes duplicated this
year is destined to represent a
sizeable gain over last year’s total
of between 55 million and 60 mil-
lion units, according to executives
at the annual International Tape/
Disc Assn. (ITA) Update Seminar,
held here Nov. 18.

They said that reorder patterns
seem to indicate product is selling
through.

“There are very healthy signs.
The pipeline is ordering,”” Dave
Cuyler, senior vice president of
Bell & Howell/Columbia/Para-
mount Home Video, said in an in-
terview. ‘‘Given the big
[preorders] that we got on [the
Christmas] promotions, it’s a good
sign that we’ve gotten -any reor-
ders at all.”

The disparity between projec-
tions results in part from the use
of different yardsticks. The 80 mil-
lion figure includes duplication
done for major and midsized manu-
facturers. According to Larry Ben-
nett, president of Premiere Video,
a midsized Michigan-based dupli-
cator, that total only accounts for
a portion of the business.

Adding on the numbers done by
low-price specialists, such as West-
ern Merchandising and Goodtimes

Video, along with the unit volume
of the adult video industry, could
bring the video software indus-
try’s total to more than 100 million
units in 1986, Bennett said.

Most duplication executives said
the 100 million estimate was high.
Cuyler projected a unit volume of
between 80 million and 85 million
units from major manufacturers.
Adding on other ‘‘categories”
brings the total to a maximum of
around 90 million, he said.

Even the lower number is some-
thing of a surprise to Cuyler and
other duplicators. “In late sum-
mer, before the big fall and all the
surges came, | was thinking 78
million or 79 million was a big
year,” said Cuyler.

On the manufacturers’ side,
Nick Santrizos, president of Vista
Home Video, projected 80 million
units as a likely number. He pre-
dicted that next year “the video-

(Continued on page 78)

Touching Reception. RCA/Jive recording artist Samantha Fox celebrates the
success of her debut album, “Touch Me,” at a party thrown in her honor at the
popular Manhattan night spot Stringfellow's. With Fox are, from left, Peter
Stringfellow, owner of the club; Paul Katz, business vice president, Zomba/ Jive;
Barry Weiss, vice president of marketing operations, Zomba/Jive; Bob Buziak,
president, RCA-U.S.; and Rick Dobbis, executive vice president, RCA-U.S.

E xecutive "T'urntable

RECORD COMPANIES. In an effort to restructure its departments, the MCA Mu-
sic Entertainment Group makes the following appointments: Jheryl Busby
as executive vice president of a&r, MCA Records, and president of black
music for the label; Richard Palmese, executive vice president of market-
ing and promotion, MCA Records; and John Burns, executive vice presi-
dent, MCA Distributing and Manufacturing. Busby was senior vice presi-
dent of black music for the label. Palmese continues in his area. Burns was
senior vice president of MCA Distributing.

Gary Casson is promoted to senior vice president of business affairs for
Elektra/Asylum Records in New York. He was vice president of that area.

Dan Johnson is named senior vice president of corporate development
for Word Inc. in Waco, Texas. He was senior vice president of a&r and mar-
keting in the company’s Records/Music Division.

I.R.S. Records appoints Coralie Hummel marketing coordinator for the
label in Canada. She was Ontario customer service representative for A&M
Records.

Road Records in Philadelphia, Pa., promotes Kate Brockman to East
Coast director of marketing and sales. She was in the promotion depart-
ment.

BUSBY PALMESE

DISTRIBUTION/RETAILING. Source Video Distribution Co. in Nashville makes
the following appointments: Dennis Phillips as public relations manager;
Greg Cook and Terri Hayes, sales managers; Lynn Cimino and Jim Bry-
an, key account representatives; and Keith Grant, assistant advertising
manager.

Gerald Roberts is named director of lease administrations for Trans
World Music Corp. He was associate general counsel with T.G.I. Fridays in
Dallas.

PRO AUDIO/VIDEO. Jim Williams becomes vice president and general manag-
er for Cetec Gauss in Sun Valley, Calif. He was upped from executive vice
president and assistant general manager.

VCA Teletronics in New York appoints Iris Greenberg-Solomon account
executive. She served in a similar capacity for Tapepower.

TRADE GROUPS. Richard Karpel is named director of regional activities for
the Video Software Dealers Assn. in Cherry Hill, N.J. He was a district su-
pervisor for a chain of video stores in the Chicago area. Holly Rosum will
be assisting Karpel in addition to serving as VSDA legislative liaison.

RELATED FIELDS. Scott R. Holtzman is promoted to vice president of legal
affairs for Columbia Pictures Music Group in Los Angeles. He was assis-
tant general counsel of Columbia Pictures Industries.

Philip Sandhaus is appointed vice president of creative operations/pro-
ject development for Isolar, David Bowie’s management company, in Las
Angeles. He was national director of marketing development for Columbia
Records.

American Artists in Minneapolis, names Henry Neuman project manag-
er. He was management associate with Michael Lippman.

Gerald Bursey is named manager of participation, royalty & investiga-
tion for the entertainment division of Laventhol & Horwath, New York. He
was royalty manager for Atlantic Recording Corp.

Jan Mullen joins Rockamerica as manager of client services in New

(Continued on page 75)
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NARM Meet: Music’s The Beat

Piracy Problems, CD Update On Agenda

BY GEOFF MAYFIELD

NEW YORK A unified effort by
music suppliers and retailers to
combat piracy, an update on com-
pact disk technology, and nuts-and-
bolts store issues are among the
key concerns that will be addressed
during the 1987 National Assn. of
Recording Merchandisers (NARM)
convention, set for Feb. 13-17 at the
Fontainebleau Hilton resort in Mi-
ami Beach.

The focus on illicit product—an
outgrowth of NARM’s stronger
bond with the Recording Industry
Assn. of America (RIAA)—was a
goal stressed by NARM president
Roy Imber, head of the 70-store
Record World chain, during the re-
tailers advisory committee meeting
in San Diego (Billboard, Sept. 27).

In his “state of the association”
message, Imber will update mem-
bers on retailers’ efforts to help la-
bels curb the spread of illegal prod-
uct. Since the advisory group meet-
ing, NARM members have donated

$60,000 to RIAA’s antipiracy cam-
paign, according to NARM execu-
tive vice president Mickey
Granberg.

Granberg says RIAA will present
a video at the convention that will
be a “tool for educating members
about what’s going on in the fight
against illegal product.”

Music industry concerns are
again at the heart of the agenda for
NARM’s 29th annual convention, as
reflected in the theme, “Music ...
The Beat Goes On.”

NARM conventions in recent
years have addressed issues per-
taining to prerecorded video. But
with the continued growth of the
Video Software Dealers Assn.
(VSDA) and its own annual confab,
NARM'’s convention committee pre-
ferred to focus on music merchan-
dising, according to Granberg, who
is also executive vice president of
VSDA.

‘“Video has its own convention,
and NARM should be a music con-
vention,” says Granberg. Still, she

Mexican Copyright Conspiracy?

PEER INTERNATIONAL SUED

BY IRV LICHTMAN

NEW YORK A major Mexican pub-
lishing setup has charged Peer Inter-
national Corp. and dozens of other de-
fendants, mostly songwriters, with
attempting to destroy it.

In a legal action filed in U.S. feder-
al court here Nov. 10, plaintiffs
PHAM and EMMI argue that the de-
fendants also conspired with each
other to “monopolize the market for
Spanish-language and Spanish-origi-
nated music in the United States and
throughout the world.” PHAM and
EMMI control some 25,000 Spanish-
language and Spanish-originated
copyrights.

The suit, which seeks damages and
other punitive monies amounting to
hundreds of millions of dollars, has
its origins in 1939, when Peer, acting

under the Southern Music banner,
made mutual copyright exploitation
deals with PHAM. The dispute has
led to a number of court actions in
both Mexico and the U.S.

One of the keys to the action is the
fact that Southern also acquired a
49% interest in PHAM at the time, a
situation that the plaintiffs claim was
used many years later in an illegal
manner detrimental to their
interests.

The suit specifies copyright in-
fringement, civil RICO violations, vi-
olation of the Sherman Anti-Trust
Act, breach of contract, and wrong-
ful taking of corporate opportunities.
Other defendants are Ralph Peer,
current head of Peer International,
SACM, the Mexican rights organiza-
tion; and SACM’s president, Roberto

(Continued on page 81)

BY EDWARD MORRIS

NASHVILLE The team that en-
gineered Amy Grant’s ascent
from gospel to pop primacy has re-
leased a series of albums aimed at
traveling a similar path.

While crossing over is not un-
common, Grant has done it with-
out eroding her popularity and
sales in the contemporary Chris-
tian music sector. Mike Blanton
and Dan Harrell, through their
Reunion label, are shooting for the
same broad base for several of
their other acts.

Says Blanton of the label’s di-
rection: “We're making a transi-
tion from focusing on contempo-
rary Christian music to focusing
on artists. We're finding a few se-
lect artists whom ‘we’re convinced
enough about their hearts that we
don’t mind what they sing about.

Christian Label Goes Pop

Reunion Aiming For Crossover

We're in the business of promot-
ing solid artists as a relating force
to the youth of America.”

The Blanton/Harrell agency,
based here, manages Grant, and
the two owners are executive pro-
ducers of her albums. Blanton and
Harrell’s Reunion Records is co-
distributed by Word and A&M.

Grant, who records for Word's
Myrrh label, is also distributed by
A&M. She hit the pop charts last
year with “Find A Way,” which
peaked at No. 29 on the Hot 100
Singles chart. “Unguarded,” the
crossover album from which the
single was taken, was certified
platinum this year. Her duet with
Peter Cetera, “The Next Time I
Fall,”’ is No. 1 on this week’s
Hot 100 and is in heavy MTV rota-
tion.

Among recent Reunion albums

(Continued on page 81)

adds that video will have a presence,
with several major vendors repre-
sented among the supplier exhibits.

Here is a partial list of the main
events:

® The keynote address by Elliot
Goldman, president of RCA/Ariola
and a member of RIAA’s board of
directors.

e A return speaking engagement
by Jan Timmer, president of
PolyGram International. Timmer
will offer an update on develop-
ments in CD technology since his
remarks at NARM’s convention
last March in Los Angeles (Bill-
board, March 22).

e Four concurrent seminars, each
to be repeated twice. Topics include
security, store computerization, and
in-store displays. Also planned is an

(Continued on page 80)
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Birthday Bash. WNCN New York air personalities Clayelle Dalferes, left, and
Bob Evans, right, get ready to broadcast the station’s recent 10th Birthday
Concert to its listeners, as vice president and general manager Matthew Field
looks on. The event, which was attended by some 1,500 people, featured
performances by the Cleveland Quartet, pianist Ruth Laredo, and violinist Elmar

Oliveira.

C

by Paul Grein

PETER CETERA’s duet with
Amy Grant, “The Next Time I
Fall,” jumps to No. 1 on this week’s
Hot 100, just four months after he
topped the chart with “The Glory Of
Love.” Cetera has now landed as
many No. 1 hits on his own as he did
in 17 years with Chicago. That
group reached the top in 1976 with
“If You Leave Me Now”’ and again in
1982 with “Hard To Say I'm Sorry.”

Cetera’s solo success comes as
Chicago is struggling to regain its
momentum. The group’s “Chicago
18” album peaked three weeks ago
at No. 43, and this week dips to No.
53. That’s especially disappointing
because the group’s last album was
a smash, climbing to No. 4 in Janu-
ary 1984.

We should note that Cetera's al-
bum, “Solitude/Solitaire,” has been
a bit of a disappointment itself—at
least for an album that features two
No. 1 singles. “Solitude” peaked at
No. 23 in August. Of the 16 previous
albums in the '80s to produce two
No. 1 singles, all but three reached
No. 1 on the Top Pop Albums chart.
And all three of those—Blondie’s
“Autoamerican,” Daryl Hall &
John Qates’ “Private Eyes,” and
Starship’s “Knee Deep In The
Hoopla”—cracked the top 10.

A couple of final notes: “The Next
Time I Fall” is the second male/fe-
male duet to hit No. 1 so far this
year, following Patti LaBelle &
Michael McDonald’s “On My
Own.” And it’s the seventh No. 1 for
producer Michael Omartian, fol-
lowing (deep breath) Andy Kim’'s
“Rock Me Gently,” Rhythm Heri-
tage’s “Theme From SWAT,” Alan
0’Day’s “Undercover Angel,”
Christopher Cross’ “Sailing,” and
“Arthur’'s Theme,” and Cetera’s
“Glory Of Love.”

MADONNA'S “Open Your Heart”
debuts at No. 51 on this.week’s Hot

HART
BEAT

100, becoming the highest-debuting
single of the week. The amazing
part is that it’s her 10th consecutive
single to be the week’s highest-de-
buting new release.

The streak started with “Lucky
Star,” which bowed at No. 49. It was
followed by “Like A Virgin” (No.
48), “Material Girl” (No. 43), “Crazy
For You” (No. 55), “Angel” (No. 48),
“Dress You Up” (No. 36), “Live To
Tell” (No. 49), “Papa Don’t Preach”
(No. 42), and “True Blue” (No. 40).

Two readers contributed this
item: Tony Sundholm of Sudbury,

Cetera-Grant duet
jumps to No. 1

Ontario, and Curt Ramkissoon of
Trinidad, West Indies.

FAST FACTS: “Bruce Spring-
steen & The E Street Band Live
1975/1985” holds at No. 1 on the Top
Pop Albums chart for the second
straight week. It’s the third No. 1 al-
bum so far this year by an act from
New Jersey, following “Whitney
Houston” and Bon Jovi's “Slip-
pery When Wet.” New Jersey na-
tive sons (and daughters) have also
dominated the No. 1 spot on the Hot
100 this year, with Houston, Bon
Jovi, and Dionne Warwick all top-
ping the chart.

Cameo’s “Word Up” jumps to
No. 10 this week, becoming only the
second funk album to crack the top
10 so far in the ’80s. It follows Rick
James’ ‘“‘Street Songs,” which
climbed to No. 3 in 1981. Several funk
pioneers, including James Brown,
Sly & the Family Stone, and the Is-
ley Brothers, landed top 10 albums
in the '60s and "70s. But other funk gi-
ants have never cracked the top 10,
most notably George Clinton and
his P-Funk battalion. Parliament’s

highest-charting album peaked at No.
13; Funkadelic and Bootsy each
topped out at No. 16.

Bruce Hornsby & the Range
leaps into the top five on both the
Hot 100 and Top Pop Albums chart
this week with “The Way It Is.”
That makes them RCA Records’ sec-
ond group in the past year to leap
from anonymity to the Big Time.
The first was Mr. Mister, which
scored a No. 1 album and two No. 1
singles.

Billy Vera & the Beaters’ “At
This Moment” leaps 11 notches to
No. 39 on this week’s Hot 100, al-
ready matching the peak position of
the group’s highestcharting single
on Alfa Records, “I Can Take Care
Of Myself.” In fact, “At This Mo-
ment” was originally released as the
follow-up to “I Can Take Care” and
peaked at No. 79 in September 1981.
“At This Moment” is the first top 40
single for L.A.-based Rhino Records.

Billy Idel's “To Be A Lover”
jumps to No. 10 on this week’s Hot
100, nearly 20 years after it was
first released by Gene Chandler.
Chandler’s version of the William
Bell/Booker T. Jones song peaked
at No. 94 in June 1967.

WE GET LETTERS: Lyle Gaines
of Ann Arbor, Mich., notes that Ben
E. King’s “Stand By Me,” which
jumps to No. 13 on this week’s Hot
100, js only the sixth single in the
rock era to crack the top 20 on two
separate occasions. The record
peaked at No. 4 on its first release in
1961. It follows Bing Crosby’s
“White Christmas” (No. 7 in 1955,
No. 12 in 1961), the Harry Simeone
Chorale’s “Little Drummer Boy”
(No. 13 in 1958, No. 15 in 1959),
Chubby Checker’s “The Twist”
(No. 1in 1960, No. 1 in 1962), Bobby
“Boris’’ Pickett & the Crypt-
Kickers’ “Monster Mash” (No. 1 in
1962, No. 10 in 1973), and the Sur-
faris’ “Wipe-Out” (No. 2 in 1963,
No. 16 in 1966).

And two comments about last
week’s column. The reference to
Aretha Franklin’s 14 top 40 hits
was to her 14 releases from 1968's
“I Say A Little Prayer” to 1971’s
“Spanish Harlem.” And Bob O’Bri-
en of WDRC Hartford, Conn., notes
that the correct title of Bent Fab-
ric’s-1962 hit is “Alley Cat.” We had
“Piano Man.”

www americanradiohistorvy com

BILLBOARD DECEMBER 6, 1986


www.americanradiohistory.com

Innovative.

STANLEY JORDAN

While the critical press confirmed the aptness of its title,
Stanley Jordan's Blue Note debut, "’Magic Touch,’” has impressed the industry with sales approaching half a million units.

On his new album, Stanley takes songs you think you know, but what you'll hear is just, well, something else. A new dimension.
An exciting and different perspective. Because that’s what Stanley Jordan is all about.

STANDARDS, VOLUME l. The remarkable new album from Stanley Jordan.

FEATURING
THE SOUND OF SILENCE » SUNNY » GEORGIA ON MY MIND * SEND ONE YOUR LOVE * MOON RIVER * GUITAR MAN - ONE LESS BELL TO ANSWER
BECAUSE * MY FAVORITE THINGS ¢« SILENT NIGHT
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fact, “Facts Of Love” Is A Hit Single.

Facts Of Love; featuring vocalist Karyn White,

Te &

is the first hit single

from the new album Private Passion.

f t. Private Passion Is Jeff Lorber’s

JIOX

o

* Most Exciting Album Ever.
For his Warner Bros. Records debut album,

Jett Lorber has achieved a stunning breakthrough.

Singers Karyn White and Michael Jeffries

(2evsz-v/1)
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add an exhilarating vocal dimension,

and guest instrumentalists Freddie Hubbard,

.
-
L

—

Larry Carlton and George Howard

13

make Private Passion the most adventurous

music Jeff Lorber has ever made.
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BY JEFFREY L. GRAUBART

In 1776, we declared our indepen-
dence from England and fought the
Revolutionary War in the fields and
towns of North America.

However, except as changed by
later legislation and by our courts,
the basic English common law, as
brought to North America by the
English colonists, has become the
law of the U.S. and Canada and is
the basis on which both American
and Canadian law has “developed.”

But in 1986, from the perspective
of North American songwriters, it
is clear that development stopped
decades ago, and thgt this ‘“‘revolu-
tionary war’ has been won by their
English counterparts, in the law
courts of the U.K.

Indeed, with the 1985 U.S. Su-
preme Court decision in Mills Music
Inc. vs. Snyder holding that, after
termination of the songwriter’s
grant of copyright to a music pub-
lisher, the publisher may continue
to share royalty income from the
sale of previously licensed records,
it can easily be argued that develop-
ment has regressed many years.

Although our courts have not
generally delved into the issue of
the fairness of agreements between
the music publisher and the song-
writer (primarily on the basis that it
would be unwarranted interference
with freedom of contract if they
were to relieve an adult party from
a bad bargain), the British courts
have done so, as their recent deci-
sions have shown, with the land-
mark 1974 case of A. Schroeder Mu-
sic Publishing Co. vs. Macaulay, and
with its progeny.

In so doing, the British courts
have asserted a public policy of fair-
ness to the creator, which has not
yet been articulated by any Ameri-
can court or legislative body.

In the Macaulay case, a young
songwriter sought to repudiate the
writer/publisher agreement he had
with a music publisher and was suc-
cessful in doing so in three levels of
the British courts.

Macaulay contended that the
agreement was oppressive and an
unreasonable restraint of trade (be-
cause of his inablility to deal with
his compositions for a five-year peri-

Songuwriters & U.S. Law

WHEN WILL THE REDGOATS ARRIVE?

od except with the defendant), and
therefore void as being agamst pub-
lic.policy. The House of Lords, in af-
firming the judgment of the trial
court that had declared the agree-
ment to be void, made the following
observations:

o If the publisher is not bound
with a “positive undertaking” to ex-
ploit a composer’s works, it would
be an unreasonable restraint of
trade to tie the composer “for this
period of years so that his work will
be sterilized and he can earn noth-
ing from his abilities as a composer
if the publisher chooses not to

writers were 20 and 17 years old, re-
spectively. Armed with the Macau-
lay decision, plaintiffs sought to set
aside the publisher and recording
agreements entered into with vari-
ous entities controlled by Dick
James on the grounds of undue in-
fluence, and demanded return of all
copyrights and master recordings.
The court refused to set aside the
agreements, citing the long period
of time between plaintiffs’ question-
ing the validity of the agreements
and their bringing the action.
However, the court did rule on be-
half of John and Taupin on a most

‘American courts

have, in the past,

failed to establish
a fairness standard’

Jeffrey L. Graubart, counsel to the New York
and San Francisco NARAS chapters, isa
member of law firm Strote, Graubart &

Ashley.

publish.”

e Had Macaulay the right to re-
cover his compositions after a rea-
sonable time of inactivity by the
publisher, the agreement would not
be against public policy.

e Because the contract was not
negotiated between the parties, but
instead the plaintiff was offered a
“take-it-or-leave-it” agreement by a
party with superior bargaining pow-
er, the agreement was oppressive
and did not satisfy the test of
fairness.

In the 10 years that followed, oth-
er British decisions in favor of the
creators emerged, and the British
courts thereby confirmed and ex-
panded the reasoning of the House
of Lords in Macaulay, culminating
in late 1985, with the decision in El-
ton John vs. Dick James Music.

At issue in that case were writer/
publisher agreements signed by El-
ton John and lyricist Bernie Taupin
with Dick James Music when the

controversial provision present in
many international publishing
agreements. They won support
where the publisher enters into sub-
publishing agreements with wholly
owned subsidiaries in foreign terri-
tories—which, in some instances,
are nothing more than a paper cre-
ations, having no offices, staff, or
physical presence.

Typically, under such an agree-
ment, each such “subpublisher’ re-
tains as much as 50% of all revenue
generated in its own territory. Ac-
cordingly, when it is time to account
to the writers, the parent music
publishing accounts only for the
fraction “received” from its subsid-
iary in the foreign territory.

John and Taupin claimed that the
publisher had breached its fiduciary
duty and had also, with other defen-
dants, breached an implied warran-
ty not to “unfairly, artificially or un-
justifiably reduce” the receipts
upon which royalties were payable.

Although the court found that the
U.S. subsidiary was, in fact, a real
operating entity justifying its reten-
tion of a 35% subpublisher’s fee, the
court did not allow the retention of
a subpublisher’s percentage by the
other subsidiary subpublishers.

With respect to the other subsid-
iaries, the court ruled that the prop-
er compensation to be retained by
the subsidiaries was the amount
acutally paid to the local publisher/
administrator in each territory. In
so doing, the court exhibited a good
understanding of the commercial
realities of the music publishing
industry.

Although the U.K. court refused
to declare the agreement void, as
was done in Macaulay, it did com-
ment negatively about the agree-
ment, pointing out as ‘“unfair”’ the
following aspects: :

e There was no provision for an
increased royalty rate in the later
years of the agreement, notwith-
standing the potential level of suc-
cess the writers’ compositions
might enjoy.

® As in Macaulay, the copyrights
were assigned for their full terms
with no provision for a reversion
based on the publisher’s failure to
exploit individual compositions (or
for failure to exploit any composi-
tions at all).

American law has its deep roots
in English law. But, as has often
been pointed out, these roots were
planted in the 17th and 18th centu-
ries, and since then, the legal vines
have grown in different directions.
One might say that some of the
American vines have failed to grow
at all.

American courts have in the past
failed to impose a fairness standard
on the writer/publisher agreement.
So whether Amercian courts or
American legislatures adopt the
logic of Schroeder vs. Macaulay and
its progeny, thereby creating a rev-
olution in the U.S. music publishing
industry, remains to be seen.

In fairness, however, that logic at
least warrants further self-exami-
nation by responsible members of
the music publishing industry.

MORE ON BLACK MUSIC

This is in response to letters by Da-
vid Knight and Randal Cohen (Nov.
22) referring to my commentary on
the “urban” vs. “black’” controver-
sy (Nov. 1). The fact that it drew
such emotional responses only
serves to show that the subject de-
serves discussion. It never ceases to
amaze me that whenever anyone
makes a statement that’s pro-black,
it’s perceived to be anti white.

First of all, David. Black music,
like black people, comes in all col-
ors. There is room for everyone to
contribute to the growth of black
music.

However, one of the reasons
black music is defined as such is be-
cause whenever black musicians
have named it something else,

Letters to

‘'someone else has come along and

claimed it.

Hence, Paul Whiteman became
the “king” of jazz—not Louis Arm-
strong. Bénny Goodman was called
“king”” of swing—not Duke Elling-
ton, Fletcher Henderson, or Count
Basie. And Elvis Presley was
dubbed “king”’ of rock’n’roll—not
Chuck Berry or Little Richard.

The term “black music” is not a
description of race; it’s a description
of origin.

Randal, you sound like one of
those “‘someone else” folks I allud-
ed to above. The “white British
sound” you refer to is a direct out-
growth of the profound influence
black American music and musi-
cians made upon the Brits starting
some 30 years ago. To infer that the

the Editor

British influence black music is to
say that the son influences the fa-
ther more than the father influ-
ences the son. Not so.

By the way, does the term “white
British sound” mean that only white
musicians can create and perform
it? Of course not!

Your last sentence, Randal
(“There is no place in the modern
music business for a racially segre-
gated mentality”’), is a farce. The
modern music business #s racial,
sexist, and age-ist. Blacks have
been successful in spite of the busi-
ness. And the situation won'’t be cor-
rected by naive, sweep-under-the-
carpet statements such as yours.

Joe Shamwell
General Manager, WACR
Columbus, Miss.

BRINGING BACK MEMORIES
I would like to thank Billboard for
its coverage of the Monkees’ 20th
anniversary tour. As a longtime fan
of their music and TV show, I found
Davy Jones, Mickey Dolenz and Pe-
ter Tork as enjoyable today as I did
20 years ago.
Julie T. Byers
Tempie City, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Gotham Stations Mount Promo Blitz
Battle For Fall Ratings Heats Up

BY LINDA MOLESKI

NEW YORK Major promotion ef-
forts are under way here as top ra-
dio stations battle it out in the midst
of the all-important fall Arbitron
sweep, which ends Dec. 19. The big-
gest battle is being fought at top 40,
where the recent addition of WQHT
has inspired other outlets to beef up
their on-air giveaways and advertis-
ing campaigns.

“It’s very competitive out there,
so big dollars are being spent,” says
Russ King, director of advertising
and promotion for WPLJ. “We're
doing three to four pushes a year,
and with new competitors in the
marketplace, there may be one
flowing around every quarter.”

Currently, WPLJ is conducting
an on-air $95,000 payoff. Listeners
can enter the contest simply by
sending in a postcard stating that
they listen to the station.

The outlet is also doing an eight-
week television campaign to pro-
mote its morning crew as well as a
major bus and subway advertising
program.

Although King won’t reveal how
much the station is spending on pro-

motions this quarter, he notes that
it’s “a very healthy figure.”

Like WPLJ, newcomer WQHT is
also offering a sizable on-air give-
away—this one in the form of cred-
it, not cash. The Fantasy Charge
Card contest entitles one lucky win-
ner to spend up to $50,000 on the
station’s charge card within a 24-
hour period.

The station also just completed
six weeks’ worth of 10- and 30-sec-
ond television spots, which pre-
miered during this season’s opening
episode of ABC's “Moonlighting.”
In addition, billboards have hit area
subways with a slogan that refers
to the outlet as ‘“New York’s Hot
New Music Mix.”

“We'’re at the stage of shaking
hands and kissing babies to try and
win votes,” says Marty Wall, direc-
tor of marketing for WQHT. “We're
just starting to have high visibili-
ty"’ -

Although the station is new to the
game, it will have a “very competi-
tive marketing and advertising bud-
get,” says Wall.

The biggest fall giveaway, how-
ever, is WHTZ’s Incredible Free
Money Birthday Contest, which to-

tals some $165,000 in giveaways.
Spread out over a six-week period,
the promotion announces a birthday
during certain times of the week,
and the first person to call in and
prove it’s his or her birthday wins a
specified amount. Cash prizes run
from $1,000 to $25,000, with the
largest amounts being given away
on Thursdays (when diary keepers
begin recording the week’s listen-
ing) at 7:20 a.m.

To back the contest, WHTZ
bought television spots on network
outlets and independent stations in
the metro area. According to promo-
tion coordinator Mary Barnett, the
station had considerable success
with a similar promotion that ran
last spring.

But top 40 is not the only format
spending big bucks this fall. Album
rock outlet WXRK just concluded
its Outrageous Contest, which gave
$25,000 to its grand prize winner.
The promotion solicited listeners’
ideas on what they would do for
$25,000. There were some 1,000 en-
tries, from which five finalists were
chosen and asked to carry out their
suggestions (Billboard, Nov. 22).

(Continued on page 15)

Washington Roundup

BY BILL HOLLAND

l.AWYERS FOR THE BIDDERS
in the RKO properties settlement
proceeding met with FCC staffers
last week to find out if they would
consider buyout bids from third-
party “‘outsiders.” The conclusion:
Yes they would. The FCC will act
as a conduit for negotiations, and
submission of offers must take
place by Dec. 8. The outsiders’ bids
must be accompanied by proof of
citizenship, statement on cross-
ownership and multiple ownership
of other stations, character quali-
fications, and proof of ability to
operate the station for 90 days af-
ter a deal’s closing. Deals must
then be closed by Jan. 9 to be in-
cluded in final reports to the com-
missioners on Jan. 31. Stations not
sold will go back into the ongoing
hearing on renewal of the RKO-
owned properties.

THE MEXICAN Broadcasters
Assn.’s offer to the National Assn.

of Broadcasters (NAB) executive
committee to hold last month’s
meeting in Mexico City was accept-
ed. Talk centered on mutual ties
and joint drug awareness pro-
grams. The NAB committee also
met with Mexican President Mi-
guel de la Madrid, who urged the
U.S. broadcasters to let their lis-
teners know more about Mexico’s
efforts to deal with economic trou-
bles caused by the recent drop in
oil prices.

THE NAB AND THE FCC ap-
peared before the U.S. Court of
Appeals in New York last week in
oral argument on a case involving
FCC daytimer preference for new
FM stations. The case was brought
by the National Black Media Coali-
tion (NMBA), which opposes the
preference. The NAB filed in sup-
port of the FCC preference.

MOTOROLA’S most recent AM
stereo bulletin is a pull-no-punch-
es, take-no-prisoners broadside. It
leads with the recent news that the

the station’s program manager.

..newsline...

SANDUSKY BROADCASTING promotes five of its station executives to vice
president posts. They are KWLT San Diego general manager Tim
Hahnke, KLSY Seattle GM Tim Davidson, WKRL Tampa GM Don Hib-
bits, KNUS/KBPI Denver GM Nick Marnell, and the group’s director
of programming and personnel, Jeff Sattler.

MICHAEL COLBY is promoted to station manager at new Noble Broadcast-
ing outlet WSSH Boston, a soft adult contemporary outlet. Colby was

Canadian Assn. of Broadcasters
had recommended Motorola’s C-
Quam as the unannounced winner
in the AM stereo wars. Some ex-
amples: winner in the number of
AM stereo stations in the U.S,, the
number of AM stereo receivers out
there in radioland, and new world-
wide growth of stereo stations. In
all of these categories, the compet-
ltlve Kahn system got either
“none” or “neglible.”

THE FCC’S broadcast station to-
tals as of Oct. 31 reveal that, once
again, there are more than 10,000
radio stations out there. It breaks
down to 4,856 AM outlets, 3,936
FM commercial outlets, and 1,254
FM educational outlets, for a total
of 10,046.

ONE OF THE FIRST GROUPS to
announce a celebration of the Cen-
tennial Congress is the D.C. chap-
ter of American Women in Radio
and Television, which will be wel-
coming newly elected members of
the 100th Congress Feb. 11 at a re-
ception on Capitol Hill. Local and
national media figures will appear,
along with FCC officials and legal
and communications bigwigs.

THE FCC REVIEW BOARD has
granted the application of Las
Americas Communications Inc. for

. anew FM station in Newark, N.J.,

to replace the old WHBI-FM facili-
ties. The decision reversed an ear-
lier decision to award the license to
Comserv Broadcast Group Inc.
The board cited a “formalistic le-
gal ploy” on the part of Comserv,
and called it “‘corporate legerde-
main.”’ Everyone to the dictio-
naries!

Biue Suede Blues. Rock Iegend Carl Perkins, right, enjoys a chat with WSB

#‘Il

Atianta personality Bobby Harper, center. Perkins was in town for a concert and
brought another legend, saxophonist Ace Cannon, along to meet Harper.

T

Promotions

WARMTH IN THE WINTER

Soft-rocking KOAQ “Q103FM”
Denver eases into winter with a
clever seasonal campaign called
Win A Night In, during which the
station will make house calls to win-
ning listeners with everything nec-
essary for a lovely night at home.
The entries are handled by letters
explaining why contestants deserve
the special treatment, and winners
will get a catered dinner, a VCR,
and two hot video movies delivered
to their homes.

Meanwhile, album rocker KTXQ
“Q-102” Dallas readied for winter
by presenting the Cityski Nov. 15-16

S

Programmers reveal why they have jumped on
certain new releases.

BLACK/URBAN

WBLZ Cincinnati PD Brian Castle reports lots of calls on O’Bryan’s
“Tenderoni” (Capitol). The bulk of the calls, Castle says, appear to be
coming from males in their mid-20s. Also pulling big phones is Tina
Turner’s “Two People” (Capitol), which the PD predicts will become
much bigger for WBLZ than her last single, “Typical Male.” Rose
Royce’s “Doesn’t Have To Be This Way” (Omni/Atlantic) is a mid-
tempo track under consideration. And veterans George Benson and the
Manhattans both have promising offerings that represent a mix of old
and new traits to Castle’s ear. The PD says Benson’s “Shiver”
(Warner Bros.) and the Manhattans’ “Where Did We Go Wrong” (Co-
lumbia) should be strong adult records.

COUNTRY

WUBE Cincinnati PD Mike Chapman says Earl Thomas Conley’s
“Can’t Win For Losing You” (RCA) is “a perfect followup to his sin-
gle with Anita Pointer.” In the ‘“automatic add” category is Lee Green-
wood’s “Mornin’ Ride” (MCA), according to Chapman, another pro-
grammer who finds Greenwood almost incapable of disappointing his |

at the Dallas City Hall plaza. The
event featured a simulated ski
slope, which listeners were able to
race down for free while testing out
various types of ski equipment and
getting free instruction.

One morning of the weekend
event, conducted by Billy Kidd, was
devoted to special classes for Dal-
las-area Special Olympians. Later,
skiers of all levels were invited to
compete in the Plymouth Cup race.

In addition, Q-102 listeners were
asked to register for a ski trip to
Steamboat Springs, Colo., a pack-
age provided by a local auto dealer
and American Airlines.

station’s audience. And ‘“the next big thing,” according to Chapman, is
Sweethearts Of The Rodeo and their latest single, “Midnight Girl/
Sunset Town” (Columbia). “They are the equivalent of the female
Everly Brothers, and this single is by far their stongest,” the PD says.

KIM FREEMAN
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3 L eep a close watch
on your listeners. They're
about to do something ex-
traordinary. They’re going
to multiply . . . just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring
OEDIPUS, the reigning mon-
arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He'll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.

UNITED
STATIONS
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New York

____-____-

Washington, D.C.

A Countdown to Ecstasy
with Oedipus

It’'s a show with such

phenomenal drawing
power it was already
cleared by many of the
nation’s leading AOR
stations.

So don’t wait another
second to reserve this
AOR show in your mar-

Chicago Detroit

ket. Call today. And re-
serve the one program
that can count down
the top tracks with the
top AOR artists . .. and
multiply your listeners
... and ensure their un-
divided attention from
now on.

Dallas Los Angeies London

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated metro
markets. There are 10 com-
mercial minutes per hour,
evenly divided between
local station and network.

For station clearance in-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.

YesterHits

Hits From Billboard 10 and
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Tonight's The Night (Gonna Be

Alright), Rod Stewart, warNER BROS.

. The Rlubberband Man, Spinners,

ATLANTIC

. Love So Right, Bee Gees, rso
X ml'{/‘skrat Love, Captain & Tennille,

. You Don't Have To Be A Star (To

Be In My Show), Marilyn McCoo &
Billy Davis Jr. asc

. You Make Me Feel Like Dancing,

Leo Sayer, wARNER BROS.

. More Than A Feeling, Boston, eric
. Nadia's Theme (The Young & The

Restless), Barry De Vorzon & Perry
Botkin, aem

. You Are The Woman, Firefall,
10.

ATLANTIC
Nights Are Forever Without You,
anE%land Dan & John ford Coley, Bic

POP SINGLES—20 Yaars Ago

. Good Vibrations, Beach Boys,
CAPITOL

. Mellow Yellow, Donovan, eeic
. Winchester Cathedral, New

Vaudeville Band, FonTana

. Devil With A Blue Dress On/Good

Golly Miss Molly, Mitch Ryder &
the Detroit Wheels, New voICE

. You Keep Me Hangin' On,

Supremes, MOTOWN

. Born Free, Roger Williams, karp

. Stop Stop Stop, Hollies, imperiaL

L Lad%Godiva, Peter & Gordon,
L

CAPY

. I'm Ready For Love, Martha & the

Vandellas, coroy

. That's Life, Frank Sinatra, reerise

TOP ALBUMS—10 Ysars Ago

. éongs In The Key Of Life, Stevie

Wonder, TamLa

. A Night On The Town, Rod Stewart,

WARNER BROS.

. Boston, eriC
. Spirit, Earth, Wind & Fire, coLumsia
. The Song Remains The Same

gg&mdtrack). Led Zeppelin, swan

Blue Moves, Elton John, mca

. The Pretender, Jackson Brown,

ASYLUM

. Fly Like An Eagle, Steve Miller

Band, caritoL

. A New World Record, Electric Light

Orchestra, UNITED ARTISTS

. Frampton Comes Alive, Peter

Frampton, aam

TOP ALBUMS—20 Years Ago

The Monkees, COLGEMS
Dr. Zhivago, Soundtrack, mcm
Supremes A Go-Go, MOTOWN

The Sound Of Music (Soundtrack),
RCA/VICTOR

The Mamas & the Papas, DUNHILL

What Now My Love, Herb Alpert &
the Tijuana Brass, aam

Sergio Mendes & Brazil '66, asm

Going Places, Herb Alpert & the
Tijuana Brass, aam

Revolver, Beatles, capitoL
Lou Rawls Soulin’, capitoL

COUNTRY SINGLES—10 Years Ago

1.

-
© W W N O BW N

o W 0 N O bdwh =

—

Thinkin' Of A Rendezvous, Johnny
Duncan, coLumsia

. She Never Knew Me, Don Williams,
ABC/DOT

. Good Woman Blues, Mel Tiilis, mca
d Lawdg Miss Clawdy, Mickey Gilley,
PLAYBOY

. Hillbille Heart, Johnny Rodriguez,
MERCUR

. Sweet Dreams, Emmylou Harris,
REPRISE

. Take My Breath Away, Margo

Smith, wARNER BROS

. Baby Boy, Mary Kay Place as

Loretta Haggers, coLumBia

. Fox OnyThe Run, Tom T. Hall,

MERCUR

. Broken Down In Tiny Pieces, Billy

“Crash" Craddock, asc/poT

SOUL SINGLES—10 Years Ago

. Dazz, Brick, Bang

. Car Wash, Rose Royce, mca

. Enjoy Yourself, Jacksons, epic

. Hot Line, Sylvers, capitoL

. Keep Me Cryin’, Al Green, i

. Shake Your Rump To The Funk,

Bar-Kays, MERCURY

. Do It To My Mind, Johnny Bristol,

ATLANTIC

. | Kinda Miss You, Manhattans,

COLUMSBIA

. Open Sesame, Part 1, Kool & the

Gang, DE-LITE

. Catfish, Four Tops, aBc
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STEVE RIVERS is the new pro-
gram director at KIIS-AM-FM Los
Angeles as of Dec. 8. Rivers leaves
a strong track record at Century
Broadcasting’s progressive top 40,
KMEL San Francisco. That sta-
tion’s general manager, Paulette
Williams, says KMEL MD Keith
Naftaly will be handling program-
ming duties until Rivers’ replace-
ment is found.

According to KIIS VP/station
manager Lynn Anderson-Powell,
“Some programming changes were
necessary, and we offered [acting
KIIS PD] Mike Schaefer a promo-
tion with the programming job at
KS-103 (KSDO-FM) San Diego.
Mike has decided not to go to San
Diego.”

Earlier this year, Schaefer had
been made acting PD when Gerry
DeFrancesco was elevated to Gan-
nett’s group programming VP and
challenged with retooling KIIS to
face competition from upstart
KPWR ‘““Power 106”. After a shock
in the spring book, when Power
popped up with a slight lead, KIIS
regained its longstanding top seat
in the summer book. In the most re-
cent Arbitrends, however, Power
106 edged back on top of KIIS. At
presstime, Schaefer’s plans were
not known.

On Rivers’ selection, Anderson-
Powell says, “Steve has had out-
standing successes at every station
he’s programmed. That track record
and his incredible desire to win
made him right for the job.”

ANDY DEAN is elevated to musie
director at WPLJ New York, where
he succeeds Lisa Tonacci (Bill-
board, Nov. 29). Dean has been at
the top 40 outlet for just over three
years as a programming assistant.
There’s a hot rock PD slot open at

VOXE
D) =

Seattle’s KISW, as PD and assis-
tant GM Beau Phillips moves up to
the fulltime GM seat ... Philadel-
phia album rock veteran Ed Sciaky
leaves WIOQ to take on afternoons
at Infinity classic rocker WYSP
there, which ought to serve as a nice
music-intensive counterpart to

Rivers rolls along
to the PD post
at LA’s KIIS

Howard Stern’s simulcast silliness
in the mornings. That leaves former
afternoon man Scruff Connors
seeking new opportunities.

ALL EYES ARE ON the ears of
Gene Sandbloom, KIIS Los Ange-
les music director, who won the lat-
est Active Industry Research (AIR)
competition, for the second time in a
row. For his precision and consis-
tency in predicting how well top 40
releases would do over the last six
months, Sandbloom wins a Porsche
944. (Perhaps the Porsche Sand-
bloom won in the last competition is
available cheap!)

For those unfamiliar with AIR,
the contest gives programmers and
label reps extra incentive to listen to
new releases carefully, and gives
participating labels quick feedback
on how various releases will do.
AIR is based in Columbia, Md., and
run by president Alan Smith, who
started the company about four
years ago.

After Sandbloom, the top 10 fin-
ishers in AIR, round five, are (in or-
der): Kirk Cliatt of Salinas, Calif.;
indie Tony Muscola; Chrysalis’
Steve Brack; WQXI Atlanta’s Don
Benson; WWPZ Petosky, Mich.’s

Dennis Martin; KFRX Lincoln,
Neb.’s Tracy Johnson; Columbia’s
Alan Oreman, tied with WKFR
Battle Creek, Mich.’s Terry Wein-
acht; and WOAY Oak Hill, W. Va'’s
Jim Martin. Overall, 30 contestants
won prizes, with the runners-up
sharing more than $45,000 worth of
audio/visual equipment.

JOHN ROBERTS enters intense
competition by taking on the pro-
gramming reins at KEGL “The Ea-
gle” Dallas. Roberts joins the San-
dusky top 40 after programming
WWLT Cincinnati for just over a
year. Interim PD Joe Folger will
see the Eagle through the transi-
tion, then go after his own PD post.

At country outlet KRPM-FM Se-
attle, Charlye Parker moves into
the midday slot, replacing Patti
Par, who’s off on a leave of ab-
sence. Parker comes from an air
slot at KRPM-AM, where she was
replaced by Bobby Scott.

WTRK ‘“‘Electric 106" Philadel-
phia will retain the all-currents for-
mat Mike Josephs installed roughly
a year ago, as Cox puts the station
on the sale block, As Josephs ex-
plains it, the highly charged pro-
gramming has doubled WTRK'’s
Birch number since startup, and the
station has been performing well
with those all-important women,

KEN MERSON is the new morning
man at new AC outlet WWMX “We
Mix” Baltimore (formerly top 40
WMKR). Merson had been midday
man at WBSB “B-104” Baltimore
for the past four years. Moving into
the B-104 slot is Dave Foxx, who
leaves WPGC-AM Washington af-
ter nine years—including, B-104 PD
Steve Kingston reports, a period
“too many years ago” when Kings-
ton was WPGC’s PD.

Bob Chase assumes the opera-
tions manager post at WQPM
Princeton, Minn. He was most re-
cently with KKJO Minneapolis.

KRTH~AM Los Angeles recruits
Little Richard for a series of 10-sec-
ond television spots promoting its
“Smokin’ Oldies” format. ..
tip of the week comes from WTHZ
Tallahasse, Fla.’s Rich Stevens,
who cites “Ronnie’s Rap” by Ron &
the D.C. crew. We're told it will be
out on Profile in a week.

GOTHAM STATIONS MOUNT PROMO BLITZ

(Continued from page 10)

WXRK promotion director Shar-
on Rosenbush says the ‘“Outra-
geous Contest” was “indicative of
the station, but it’'s not something
we do on a regular basis. It's the
single largest financial prize we've
done so far.”

Longtime rocker WNEW-FM
takes a different approach and tries
to build station awareness through
community projects, rather than
huge cash giveaways.

“Our fourth quarter is usually
very big in terms of community ser-
vice,” says WNEW promotion direc-
tor Rose Polidoro. “This time of the
year people are community-orient-
ed, so we try to do something that
hits home. It works very well in
terms of having a good focus for the
end of the year.”

On the urban level, WRKS is pro-

moting its “Million Dollar Dash For
Cash.” The winner of this contest
will have 98.7 seconds to grab as
much as he/she can in a bank vault
containing a million dollars. Also in-
cluded in the prize package is a 1986
Corvette. Listeners can enter this
contest by being the 90th caller
when the ‘‘song of the day’’ is
played.

“We have [previously] done noth-
ing along the lines of this,” says Bri-
an Marks, assistant promotion di-
rector for WRKS. “This [promotion]
is pretty extensive.”

WBLS is spending some $75,000
on its “Touch Of Cash” promotion,
according to Janie Washington, the
station’s vice president/corporate
director of promotion and trade.
The contest is tied to a particular
record that’s being played, during
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which listeners are asked to identify
one of the station’s call letters.

The urban outlet also bought 30-
second television spots, which ran
for four weeks in October.

“We’re doing more promotions
this year,” says Washington. “We
beefed up to compete with other
stations.”

On the adult contemporary front,
newcomer WNSR appears to be tak-
ing the most aggressive approach
with heavy television and print ad-
vertising. Because of the nature of
the format, says creative services
coordinator Paul Benenati, “It’s not
so much as giving away prizes as it
is increasing our visibility.”

As for TV time, he sayd, the sta-
tion “buys spots next to high-visibil-
ity programs. Right now it’s mainly
network and local newscasts.”
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Featured Programming

UNITED STATIONS Radio Net-
work chief Nick Verbitsky has
been named by the Radio Network
Assn. (RNA) to complete the unex-
pired term of chairman left by Dick
Brescia. Brescia resigned his CBS
post and with it the position as RNA
chairman. Verbitsky will serve as
chairman for the remainder of the
year. Brescia’s replacement at CBS,
Robert P. Kipperman will be CBS’
representative to the board. Elec-
tion of new officers for calendar
1987 will take place at the Dec. 8
meeting.

Meanwhile, the RNA’s monthly
report of collective member reve-
nues for October showed a 7% in-
crease over the same month in 1985.
Although the pace of revenue in-
creases slowed in September and
October, the national overall in-
crease for 1986 continues to be well
above the RNA prediction of 14%
(Billboard, Nov. 8).

DENNY SOMACH Productions
brings out “News That Rocked” for
the seventh consecutive year, wrap-
ping up rock news for 1986. Once
again via NBC Radio Entertain-
ment, the two-hour sound collage
will review the year’s major rock
events.“News That Rocked” was
the first show produced for NBC's
The Source, and this year’s install-
ment will focus on the great charity
concerts, the new Rock And Roll
Hall Of Fame, make-ups, breakups,

- N1

X

On The Money. Eddie Money cashes in on the opportunity to make a guest

appearance on Westwood One’s “Line One” to promote his latest Columbia
album, “Can’t Hold Back.” Pleased with the outcome are, from left, *‘Line One”
co-host David Perry, producer Mary-Pat Carney, Money, and Columbia album

promotion director Jim McKeon.

comebacks, and, of course, the
year’s hits. Somach himself hosts.

THE “National New Year’s Eve
Party” will count down the last sec-
onds of the year once again this
Dec. 31. This is the eighth consecu-
tive year for the show, broadcast
live via satellite. The seven-hour cel-
ebration originates from Disney-
land at 9 p.m. EST, ushering in the

Watch for

BILLBOARD
SPOTLIG

December and Jamuary

W THE YEAR IN

MUSIC & VIDEO
#1 AWARDS

BILLBOARD COVERS IT ALL!

new year for each time zone. It can
be carried for its full length or for a
single hour. Roger Carroll hosts
the wide variety of musical acts as
well as the celebrity interviews and
new year’s features. “Party” comes
on a barter basis with six affiliate
and six network minutes available
per hour. For more information, call
818-441-1864.

STOCKING STUFFER: JAM Cre-
ative Productions, Dallas, is offer-
ing a Christmas jingle package on a
market-exclusive basis. The pack-
age is available as an outright buy
and can be previewed by calling 800-
JAM-DEMO.

Superspots, Chicago, has a televi-
sion spot available for AOR FM pro-
motion that is specifically designed
for that discounted TV time avail-
able Dec. 20-24. Designed to run on
a saturation schedule, the market-
exclusive offering will be totally
customized, with logos and position-
ing statements. The last order date
is Dec. 12 to get this rock’n’roll
Christmas image under the tree.

(Continued on page 18)

FOR WEEK ENDING DECEMBER 6, 1986

Billboard

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

86 REPORTERS ADDS ON
LIONEL RICHIE 17 17
BALLERINA GIRL motown
JEFFREY OSBORNE 13 15
IN YOUR EYES asm
CHICAGO 10 43
WILL YOU STILL LOVE ME?
WARNER BROS.
L.RONSTADT/J.INGRAM 10 54
SOMEWHERE OUT THERE
MCA
GREGORY ABBOTT 10 50

SHAKE YOU DOWN coLumeia

FOR WEEK ENDING DECEMBER 6, 1986

Bilboard.

HOT

ADULT

®Copyright 1986, Billboard Publications, tnc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

CONTEMPORARY.

E Compiled from a national sample of radio playlists.
olx
AEIEE
=z 2lyslO
2 |G |5|¢| nme ARTIST
E | S|~ | | LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 &
@ 203ln THE WAY IT IS
ReA 5023 1 week at No. One 4 BRUCE HORNSBY & THE RANGE
2 101010 LOVE WILL CONQUER ALL
MOTOWN 1866 & LIONEL RICHIE
@ 617156 LOVE IS FOREVER
JIVE 1-9540/ARISTA & BILLY OCEAN
3 s 11 HUMAN
VIRGIN 2861/A&M & THE HUMAN L EAGUE
§ | 3|2 (11| THENEXT TIME I FALL
WARNER BROS. 7-28597 @ PETER CETERA WITH AMY GRANT
6 5159 TRUE BLUE
SIRE 7-28591/WARNER BROS. & MADONNA
@ 9135 FALLING IN LOVE (UH-OH)
EPIC 34-06352 & MIAMI SOUND MACHINE
I'LL BE OVER YOU
’ RPN 1 COLUMBIA 38-06280 ¢ TOTO
9 38|98 EMOTION IN MOTION
GEFFEN 7-28617/WARNER BROS. @ RIC OCASEK
nisls STAY THE NIGHT
ELEKTRA 7-69506 & BENJAMIN ORR
@ wianls THIS IS THE TIME
COLUMBIA 38-06526 & BILLY JOEL
@ 151191 6 STAND BY ME
ATLANTIC 7-89361 @ BEN E. KING
AMANDA
13 [ELRE] 7 MCA 52756 BOSTON
N1l 4 SHAKE YOU DOWN
COLUMBIA 38.06191 & GREGORY ABBOTT
@ 19124 4 SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL™)
MCA 52973 LINDA RONSTADT AND JAMES INGRAM
vlwls TAKE THIS LOVE
A&M 2875 SERGIO MENDES BRASIL '86
COMING AROUND AGAIN
el 2 e ARISTA 1.9525 CARLY SIMON
18 |10/ 11| 9 | THEY DON'T MAKE THEM LIKE THEY USED TO
RCA 5016 KENNY ROGERS
%5137 3 CAUGHT UP IN THE RAPTURE
ELEXTRA 7-69511 @ ANITA BAKER
20 (23023 5 HiP TO BE SQUARE
CHRYSALIS 43065 & HUEY LEWIS & THE NEWS
FOOLISH PRIDE
21 genpay RCA 5038 & DARYL HALL
@ 28|12 WILL YOU STILL LOVE ME?
WARNER BROS. 7-28512 & CHICAGO
THE LADY IN RED
Brivf0 A&M 2848 CHRIS DEBURGH
CALIFORNIA DREAMIN’
Gl CAPITOL 5630 & THE BEACH BOYS
STAY FOR AWHILE
@ Fpem] A A&M 2864 AMY GRANT
THROWING IT ALL AWAY
% WY 16 ATLANTIC 7-89372 & GENESIS
@ 301313 (FOREVER) LIVE AND DIE
VIRGIN 2872/A&M ¢ ORCHESTRAL MANOEUVRES IN THE DARK
SWEET LOVE
2 PR 2 ELEKTRA 69557 @ ANITA BAKER
TRUE COLORS
2 (3] 18| 14 PORTRAIT 37-06247/EPIC & CYNDI LAUPER
37|_| | TWO PEOPLE
CAPITOL 5644 @ TINA TURNER
I'M FOR REAL
3 e ELEKTRA 7-69527 ¢ HOWARD HEWETT
@ %l—1|2 DON'T GET ME WRONG
SIRE 37-28630/WARNER BROS. & THE PRETENDERS
STUCK WITH YOU
Bjaja CHRYSALIS 43019 & HUEY LEWIS & THE NEWS
1 | GRACELAND
@ NEWD WARNER BROS. 7-28522 PAUL SIMON
1 | GOLDMINE
@ NEWD RCA 5062 @ THE POINTER SISTERS
1 | VICTORY
NEWD MERCURY 888 074-7/POLYGRAM € KOOL & THE GANG
1 WHEN YOU WISH UPON A STAR
@ NEWD ASYLUM 7-69507/ELEKTRA @ LINDA RONSTADT
LOVING STRANGERS
Sl oo ool I TN CHRISTOPHER CROSS
WHEN | THINK OF YOU
Sl ot ! B A&M 2855 ¢ JANET JACKSON
WORDS GET IN THE WAY
N [24 8 25 EPIC 34-06120 MIAMI SOUND MACHINE

O Products with the greatest airplay gains this week. ® Videoclip availability. ® Recording Industry
Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

million units.

16

www americanradiohistorv com

BILLBOARD DECEMBER 6, 1986



www.americanradiohistory.com

—

L Gpammophon

I |
1 l . "Deulsche ,

L

HOROWITZ

MAKES HISTORY

Deutsche Grammophon
Recordings Nos. 1, 2 and 3!

Vladimir Horowitz is the first artist
in history to hold the top three

positions on the Billboard Classical Chart
with all-new classical recordings.
Deutsche Grammophon salutes his
landmark achievement and thanks

him for proving that the greatest hits
don’t have to be Greatest Hits.

VLADIIR
""" HORow;7
. v4

T ———————

DIGITAL AUDIO

disg] |

L L ______'_——"——'
| i

>

Horowitz in Moscow

419 499-1/2/4GH

The Studio Recordings

419217-1/2/4GH

The Last Romantic

419045-1/2/4 GH

/All selections
available on

Deutsche Grammophon: “ — Y | (D, LP and
the No. 1 Classical Label R S
Distributed by PolyGram Records, Inc.

© 1986 DG/ PolyGram Records, Inc. Chart & 1936 oy Biltboard Publications, Inc.
Reprinted by permission.
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BILLBOARD
HANDS YOU
THEWORLD

CIRCLE THE GLOBE WITH YOUR AD IN
BILLBOARD’S 2 MIDEM SHOW ISSUES:

Pre-MIDEM Convention Issue January 24
Ad Deadline December 23

MIDEM Convention Issue January 31
Ad Deadline December 30

® WORLDWIDE CIRCULATION
IN OVER 100 COUNTRIES
® BONUS DISTRIBUTION AT CANNES

FOR AD DETAILS CALL Ron Betist (Amsterdam)
(31) 20-62-84-83

Gene Smith, Associate Publisher Germano Ruscitto (Milan)

(212) 764-7356 (New York) (39)2-28-29-158

Patrick Campbell (London) Karla Goldstein (Toronto)

(1)439-9411 (416) 928-0569

OR CONTACT ANY BILLBOARD SALES OFFICE WORLDWIDE

FEATURED PROGRAMMING

(Continued from page 16)

SYNDICOM of Redwood City,
Calif., has teamed with Alan Olm-
stead to offer Olmstead’s new Ka-
leidophonic Jazz for syndication.
Olmstead’s program is currently on
California stations KFMI Eureka
and KOZT Mendocino. Initial tar-
gets for the program are Sunday
morning wake-up slots and upscale
demographics. “This is definitely a
commercial program, and we're
aiming for the people who don't
think they like jazz,” says Olm-
stead. “We're programming upbeat

| tracks and new releases, but we're

not afraid to play historic tracks to

' show the history of jazz.”

The new three-hour show is avail-
able on tape for cash and plans to

- walk the line between “educational”

and easy-listening jazz program-
ming. Ten minutes per hour are
available for local sale. More infor-
mation is available through Syndi-
com at 415-366-1781.

STARSTREAM Communications
Group, Houston, has new long- and
short-form offerings available. “Su-
per Mix Dance Party” is a three-
hour hot mix of urban contempo-
rary tracks hosted by WBMX Chi-
cago’s afternoon man Marco
Spoon. The show owes its inspira-
tion to WBMX'’s successful “Satur-
day Night Dance Party.”

In the short-form category, “On
The Inside” is a daily profile on
America’s most prominent black
men and women. The 90-second fea-
ture is hosted by Jane Kennedy
Overton and concerns itself more
with the aspirations, lifestyles, and
backgrounds of its subjects than
with gossip. Starstreams can be
contacted at 713-781-0781.

nN JAN. 2, 1938, Charles Michel-
son began distributing radio come-
dies and dramas. He is still going
strong and is offering 52 half-hours
of the original “Edgar Bergen &
Charlie McCarthy Show.’”’ The
package is available on a cash basis.
For more information on it or on a
host of other programs from the
golden age of radio, you can call
Charles Michelson Inc. in Beverly
Hills, Calif., at 213-278-4546.

PETER J. LUDWIG

Below 1s a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Dec. 5, Little Richard, Jerry Lee Lewis, Solid
Gold Scrapbook, United Stations, one hour.

Dec. 5, Eric Clapton, Supergroups, ABC Radio
Networks, two hours.

Dec. 5-7, Tina Turner, Peter Cetera, Toto, The
Great Star-Ship, Barnett-Robbins, one hour.

Dec. 5-7, Stacy Lattisaw, Star Beat, MJ1
Broadcasting, one hour.

Dec. 5-7, Manfred Mann, the Hollies, the
Kinks, etc., Best Of The British Invasion, CBS
Radioradio, three hours.

Dec. 5-7, Kurtis Blow, Isaac Hayes, Dazz
Band, Street Beat, Barnett/Robbins, one hour.

Dec. 5-7, Pretenders, Loverboy, Rock Of The
World, Barnett/Robbins, one hour.

Dec. 5-7, Alabama, Country Today, MJI
Broadcasting, one hour.

Dec. 5-7, Jermaine Stewart, Five Star, On The
Beat, Barnett/Robbins, one hour.
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86 To 25th On Third. Sergio Mendes and Brasil ‘86 are on hand to help the
Blue Note, Mew York’s legendary Third Street club, celebrate its 25th
anniversary. Pictured, clockwise from left, are A&M’s Rick Stone; the Wiz’ Keith
Driver and Thad McCuflaugh; WRKS New York VP/GM Barry Mayo; A&M’s
Gwen Franklin; Billboard’s Terri Rossi; A&M's Sue Di Benedette, Dwayne
Alexander; and Carol Ccoper; WBLS New York’s Pat Prescott; and Mendes.

On The Sugerspot. Superspots Chicago co-founder Joe Kelly, center, and
Burkhart/Abrams’ Lee Abrams, left, give Superspots’ new VP/GM Brian
Pussilano the business at a production powwow. Pussilano has been on the
Superspots since he joined the company in mid-October.

o hchma

Gift-Box Check. The Save The Children Foundation finds help in 200 unusual gift boxes from station KCBQ San
Diego. The station donated box seats for a recent Crystal Gayle concert to National Univ., which, through Ticketron,
took donations for the seats. The $4,000 raised by the university went to the foundation to heip earthquake victims in
E! Salvador. Standing, from left, are the university’s Dr. David Chingos, Ticketron's Cathy Frost, and KCBQ GM
Charlie Ochs. .

TN |

i %

Lakeside Reunion. WWKB alumni come together at WWKB Buffalo, N.Y., to
celebrate station moming man Danny Neaverth’s 25th year on “KB.” The
broadcasters came from all over.the U.S. and Canada to join the festivities and
on-air free-for-all. Seated, from latt, are television’s ““Price Is Right” announcer
Rod Roddy, WNBC New York’s dJoey Reynolds, WWKB morning man Dan
Neaverth, WMJG Detroit’s Tom Shannon, and CFNY Toronto's Don Berns.
Standing, from left, are CKEY Toronto’s Jay Nelson, WWKB VP/GM Jim
Meltzer, and Pulse publisher Tom Shovan.

\ Tl il - L
Full-Range Simulcast. WLAV Grand Rapids, Mich., celebrates with Bruce
Hornsby & the Range after the station’s simulcast of the band’s recent concert.
Standing, from left, are RCA’s Bill Kennedy and Michael Whitenack, WLAV PD

Bave Lange, and band members John Molo and Hornsby. Seated, from left, are
WLAV air talent Steve Aldrich, band member George Marinelli, WLAV MD Aris

Hampers, and “Rangers” Peter Harris and Joe Puerta.

Shipped Out. The entire KNIX Phoenix, Ariz., staff gets shipped to San
Diego—for a job well-done. As a thank-you for a year's hard work and good
ratings, KNIX management sent the staff for a weekend of r&r. One of the
jobs well-done was the staff’s live satellite broadcast from the 15th-
anniversary celebration of Disney World in Orlando, Fla.
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o PLATINUM—Stations with a weekly cume
I 'd audience of more than 1 million.
et GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
DECEMBER 6, 1986 ™ audience between 250,000 and 500,000.
'S LARGES OST | UENTI (o) I0S IONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RAD TATION
35 37 Miami Sound Machine, Falling In Love 25 13 Five Star, Can't Wait Another Minute 39 EX Geor 1a Satellites, Keep Your Hands T
f
36 38 Human League, | Need Your Lovin' 26 28 Glass Tiger, Someday 40 EX  Tina Turner, Two ‘People
37 3 Jnﬂl Lauper, Change Of Heart 21 30 The Pre endevs Don't Get Me Wron - A — Boston, We're Ready
A — donna, Open Your Heart 28 31 Anita Baker, Cau&hl Up In The Rapture A — Joumey, {'ll Be Alnghl Without You
239 —  Aretha Franklin, Jimmy tee 23 32 Nancy Martinez, For Tonight A — Madonna, Open Your Heart
40 40 Bruce Spningsteen & E Street Band, 30 33 Billy Vera & The Beaters, At This Mom . A — Debbie Harry, French Kissin
A —  Glass Tiger, Someda A3l  — Tina Turner, Two People A — Nation Df One, Because Your Mine
A — Ready For the World, Love You Down Agg u gylndl‘ulupﬁ:, Clha? e ?l Heart E: = l'.(ul:er :an:rgs; "Slé);: o Love
- Billy Joel, This Is The Time . i - Ric Lipi inks, Roc oll Cities
A3 — Madonna, Open Your Heart Atlanta P.D.: Bob Case | Chicago P.D.: Ric Lipincott EX EX Don Johnson, Heartache Awa:
New York P.D.: Larry Berger 1 1 Bon Jovi, You Give Love A Bad Name 1 1 Ben Jovi, You Give Love A Bad Name EX EX Van Haien, Best Of Both Worlds
-D.- Larry bergel 4 Peter Cetera w:lh Amy Grant, The Next 2 2 The Human League, Human EX EX Bob Seger & The Silver Bullet Band, M
1 1 The Human League, Human 3 S Cameo, Word Ui g 3 7 Bangles, Walk lee An Egyplian EX EX KBC Band It's Not You, It's Not Me
2 3 Greiory Abbott, Shake You Down M 0?7 & & Bruce Hornsby & The Range, The Way It 4 Cameo, Word Ui EX EX John Parr, Biame It On The Radio
3 4 , Amanda § 7 Huey Lewis & The News, ID To Be Squa S 8 BenE King, Sland By Me EX EX Steve Miller Band, | Want To Make The
A S Bon Jovi, You Give Love A Bad Name AM 1150 & 9 BenE King, Stand By M 6 4 Boston, Amanda EX EX  Bob Geldof, This Is The World Calling
2 g g‘adonnaw TrduthIue N ; l? IIM Hl(‘l":‘m L'E‘!u!bo’:iu"}‘la Fun Tonigh ; lg grlui;:eld"?’? LATte LT UBLE XX Deader Ahve, Brand Nellorey
meo, M ang Chung, Everybody Have Fun Toni illy tdol e A Lover EX EX  Peter Gabriel, Big Time
Z l; bord Lionel Richre, SLlDV% VBVIII Congquer All Los Angeles P.D.: Mike Schaefer lg }l gvlc';‘elf’lor‘alrﬁaanoe:{res In The Dark, F lg .’6> Peter C‘elera ’mh A? Granl The Next E
en E. King, Stan: Me Ben E. King, Stand By Me . . 3 Bl o Be A Lover Oran “Juice” Jones, The Rai
9 i Lauper, True Colors Madonna, Frue Blue ’ Washington P.D.: Chuck Morgan 11 15 Duran Doran, Notorious 11 13 Huey Lewis & The News, an To Be Squa
10 13 Peler Cetera With Amy Grant, The Next Bangles, Walk Like An Egyptian 1 1 Bilty Joel, A Matter Of Trust 12 12 Bangles, Walk Like An Egyptian 12 14 Lionel Richie, Love Will Conquer Afl
11 16 Bruce Hornsby & The Range, The Way it The Human League, Human Eddie Momy Take Me Home Tonight 13 28 Billy Vera & The Beaters, At This Mom 13 11 Usa lisa & Cult Jam With Full Force,
12 10 Eddie Monew( Take Me Home Tonight Billy idol, To Be A Lover Peter Cetera With Amy Grant, The Next 14 17 Timbuk 3, The Future's So Bright, 1 G 14 15  Wang Chung, Everybody Have Fun Yomgh
13 11 Oran “Juice” Jones, The Rain Cameo, Word Up My Shooz, Point Of No Return 15 Howard Jones. You Know | Love You 15 17  Duran Duran, Notorious
14 14 Huey Lewrs & The News, Hip To Be Squa Duran Duran, Notorious Bon Jovi, You Give Love A Bad Name 16 21 Billy Ocean, Love Is Forever 16 18 The Pretenders, Don't Get Me Wrong
15 7 Robert Palmer, I Didn't Mean To Turn Bon Jovi, You Give Love A Bad Name Wang cnung, Everybody Have Fun Tonigh 1719 The Pretenders, Don't Get Me Wrong 17 12 Eddie Money, Take Me Home Tonight
16 15  Anita Baker, Sweet Love Talking Heads, Wild wild Life Corey Hart, | Am Ey Your Side 18 22 Robbie Nevi, Clest La Vie 18 20 Howard Jones, You Know | Love You o A .
17 17 Billy Idol, To Be A Lover Bruce & The Range, The Way It Tolo, Il Be Over You 19 27 Genesis, Land Of Confusion 19 21 Orchestral Manoeivres In The Dark, (F P.D.: rick Gillette
18 19  Manc Mmmez For Tonight Wang Chung, Everybody Have Fun Tonigh Ban Walk Like An Egyptian 20 26 Gregory Abbott, Shake You Down 0 22 Genesis, Land Of Confusion 4 Bangles, Walk Like An Egyptian
19 20 Freddie Jackson, Tasty Love Peter Cetera With Amy Grant, The Next Ric Ocasek, Emotion In Motion 21 23 Talking Heads, Wild Wild Life 21 19 Madonna, True Blue 2 5 Bon Jowi, You Give Lovei ad Name
A20 — Bangles, Walk Like An E&yphan Lionel Richie, Love Will Conquer All Talking Heads, Wild wild Life 22 24 Daryl Hall, Foolish Pride 22 23 Bruce Springsteen & The E Street Band, 3 2 Madonna, True Blue
21 21 Wang Chung, Everybody Have Fun Tonigh Janet Jackson, Control Robert Palmer, | Didn't Mean To Turn 23 25 Survivor, Is This Love 23 24 Robbie Nevil, Cesl La Vie 4 1 Boston, Amanda
22 2 Samantha fox, Touch e (| Want Your B The Pretenders, Don't Get Me Wrong Bruce Hornsby & The Range, The Way It 24 35 Janet Jackson, Control 24 25 Janet hclson Control § 7 Cameo, Word Up
23 24 Duran Duran, Notorious Orchestral Manoeuvres in The Dark, (F Five Star, Can't Wait Another Minute 25 33 Kool & The Gang, Victory 25 21 Georgia Satellites, KEES Your Hands T 6 & The Human League, Human
2425 Kool & The Gang, Victory Huey Lewis & The News, Hip To Be Squa Cameo, Word 2 32 Glass Tiger, Someday 2% 26 Triumph, Somebody's Out There 7 8 Lionel Richie Love wm Canguer Alf
25 22 Carl Anderson & Gloria Loring, Friend Bos{on, Amanda wham!, Where Did Your Heart Go? 2] 29 Luther Vandross, Stop To Love 27 31 Joan Jett And The Blackhearts, Good M 8 9 Bruce Homsfrxf Range, The Way It
A — Madonna, Open Your Heart Gregory Abbotf, Shake You Down Boston, Amanda 28 31 Billy Joel, This Is The Time 28 33  Glass Tiger, Someday 9 3 Eddie Money, Take Me Home Tonight
EX EX Midnight Star, Midas Touch “3 r‘M Take Me Home Tonight The Pretenders, Don't Get Me Wrong 2 30 Paul McCart , Stranglehold 29 28 Janet Jackson, When 1 Think Ot You 10 10 Ouran Duran, Notorious
Jesse Johnson (Featuring Sly Stone), Ouran Duran, Notorious 30 38 Georgia Satell es Keen Your Hands T 30 34 Peter Gabrel, Blg Time 11 13 Grego Abbott, Shake You Down
2 Steve Winwood, Freedom Overspill Glass nm Someday 31 34 Paul Young, Some eg&e 31 30 Cyndi Lauper, True Colors 12 15 Peter Cetera With Amy Grant, The Next
23 Chico DeBarge, Talk To Me Gang, Victory 32 3 Bruce Springsteen & The E Street Band, 2 0B Gveeory Al tt Shake You Down 13 19 Freddie Jackson, Tasty Love
] Oran "Juice” Jones, The Rain Survnm Is This Love 8 ¥ Ca Simon, Coming Around Again 33 36 Billy Vera & The Beaters, Al This Mom 18 12 Cyndi Lauper, True Colors
b Howard Jones, You Know | Love You Heart, | Can,t Help Fallin A EX K i Lauper, Change Of Heart 3 37 Timbuk 3, The Future's So Bright, | G 15 16 v] Chung, Everybody Have Fun Tonigh
2% Stacy Lattisaw, Nail [t To The Wall omﬂesml Manoevres In mgbam (F 35 EX  Chico DeBarge, Talk To Me 35 38 Miami Sound Machine, Falling In Love 16 18 retenders, Don't Get Me Wrong
27 Robbée Nevil, C'est La Vie Chicago, Will You Still Love Me? 36 EX  Aretha Franklin, Jimmy Lee 36 33 REM, Superman 17 14 The Ten'lrmtons, Lady Soul
WHNTZ Fm? n Robert Palmer, | Didn't Mean To Turn Howard Jones, You Know | Love You .. A — Madonna, Open Your Heart 37 40 KBC'Band, It's Not You, It's Not Me 18 22 Robbie Nevil, C'est La Vie
2 Nanc Mmmez For Tonight Gregory Abbott, Shake You Down A —  Boston, We're Ready A38 — Debbie Harry, French Kissin 19 20 Janet Jackson, Control
New York P.D: Scott Shannon 3 Billy Vera & The Beaters, At This Mom Genesis, Land Of Confusion A —  Lionel Richie Ballerina A9 —  Cyndi Lauper, Change Of Heart 20 11 BenE. King, Stand By Me
3l Pet Shop Boys, Suburbia Kansas, All | Wanted A —  The Pointer Sisters, Goldmine A4 —  Nancy Martinez, For Tonight ) 21 21 Huey Lewis & The News. Hip To Be Squa
12 Gregory Abbott, Shake Vou Down 2 Toto I'f Be Over You 30 Robbie Nevil, C'est La Vie A —  FEric (tapton And Tina Turner, Tearing 2 2n 00! & The Gang. Victory
2 1 The Human Lu;ue Hum kX) Bilty Ocean, Love Is Forever 3l Carty Simon. Coming Around Again 27 For The World, Love You Down
3 4 Bon jovi, You Give Love A Bad Name u Run-D.M.C., You Be lllin 2 Janet Jackson, Controt 17 Lisa Lisa & Cult Jam With Full Force,
4 3 Boston, Amanda 35 ﬁmbul 3 he Future's So Bright, | G 33 EX Nancy Martinez, For Tonight 25 25 Daryl Hall, Foolish Pride
S 5 Madonna, True Blue % 3 The Gang, Victory U OEX Da'mvlhll, Foolish Pride 26 29 Billy Ocean, Love Is Forever
6 7 Lionel Richie, Love Will Conquer All 7 "Mi Lauper, True Colors A — Cinderella. Nobody's Foo! A27  — Chico DeBarge, Talk To Me
7 12 Peter Cetera With Amy Gran , The Next 38 38 Wham!, Where Did Your Heart Go? A — Madonna, Open Your Heart A — Madonna, Open Your Heart
$ 13 BenE ng Stand By M 39 39 The B- §Zs Summer Of Love A — RunD.M.C, You Be llin' = A — Nancy Martinez, For Tonight
13 lg gamco g - - & exo ;u For lI’hTe Worv.id Love You Down E; = gllly V§ra & The Be.allghrz :lslhns Pgon”‘d A — Bob Seger & The Siiver Buliet Band, M
ruce H ange, ¥y ina Turner, Two ruce ngsteen reet Ba . i .
1115 Bangles, Walk Like An Egyplian BX EX Oyl Lavger, Coanger O Heart EX EX  The Fointer Sisters, Goidmine Tampa O.M.. Mason Dixon | Cleveland P.D.: Denny Sanders
12 & Cyndi Lauper, True Colors EX EX Luther Vandross, Stop To Love 1 3 The Human League, Human 1 5 Bruce Springsteen & The E Street Band,
13 14 Nancy Martinez, For Tonight EX EX Chicago, Will You Still Love Me? 2 4 Madonna, True Blue ) 2 7 Lionel Richie, Love Will Conquer All
it 8 Eddie M. Take Me Home Tonight EX EX 0;.—,1 all, Foolish Pride 3 § Eddie Money, Yake Me Home Tonight 3 1 Huey Lewis & The News, Hip To Be Squa
15 11 Oran "juice” Jones, The Rain EX EX  Swrvivor, Is This Love 4 6 BenE King, Stand By Me 4 4 Billy Idol, To Be A Lover
16 10 Amta Baker, Sweel Love EX EX  Miami Sound Machme Faliing In Love S 7 Robert Paimer, | Didt Mean To Turn S 9 Genesis, Land Of Confusion
{; ;(.) g"ﬂ La"s 3 Lh: News, Hip To Be Squa g g fa.enescss Land Of .nlyr;lon 7 g ; EOS‘OIﬂkAwa“dLa @ a0 § 12 DunnCDuran Notorious
uran Duran, Notorious ruce Springsteen £ Street Band, tonel Richie, Love Will Lonquer 7 13 Wang Chung, Everybody Have Fun Tonigh
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