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Price, Pepsi Fuel `Top Gun' 
launch For Paramount Video 

BY JIM McCULLAUGH 

LOS ANGELES "Top Gun," last 
year's top- grossing film, rockets to 
home video March 11 from Para- 
mount Home Video at a suggested 
list price of $26.95. 

In an unusual tie -in, the film will 
be keyed into a Diet Pepsi television 
commercial. The tie -in is carried to 
the cassette, which opens with a 
music -video -style spot for the soft 
drink. 

The Paramount release also 
marks the first time a title of this 
magnitude has premièred at such a 
low price point. Still playing in the- 
aters, the film has achieved more 
than $170 million in domestic box -of- 
fice receipts. 

"We believe this is a break- 

Rock Listeners 
Turn To Classics 

In Fall Arbs 
BY KIM FREEMAN 

NEW YORK Classic rock rein- 
forced its standing as a powerful 
out -of- the -box format in the latest 
batch of fall Arbitron radio results 
for the top 25 markets. At the same 
time, the format showed a vulnera- 
ble side: Some older classic rockers 
slipped in the book. 

As always, the fall book realigned 
the rankings in several markets, 
and other markets remained rela- 
tively stable. (For the complete rat- 
ings on available markets, see page 
12. Ratings for the New York and 
Los Angeles markets appeared in 
last week's Billboard.) 

Most notable on the classic rock 
(Continued on page 80) 

through price point that will yield 
very high sell- through ratios and 
very good margins," says Eric Doc - 
torow, vice president of sales and 
marketing for the home video 
group. 

The inclusion of a two- minute, 
(Continued on page 81) 

But Dealers Cite Need For Software $ Dip 

Player Sales Signal 
BY STEVEN DUPLER 

NEW YORK Compact disk hard- 
ware beamed out of audio stores 
this past Christmas, with some ma- 
jor chains reporting up to 400% 
sales increases over 1985 and at 

least one large outfit selling 10 
times last year's December total. 

(The strong season pushed Elec- 
tronic Industries Assn. estimates 
for 1986 CD player sales to 3 mil- 
lion, up from 1 million units sold in 
1985. See story, page 4.) 

Pols Al CES: forget Levy Laws In '87 
BY CHRIS MORRIS 

LAS VEGAS Six U.S. congress- 
men, appearing on a legislative pan- 
el at the Winter Consumer Electron- 
ics Show (CES) here Jan. 9, sent a 
strong message to the recording 
and motion picture industries that 
little in the way of legislation 

against home taping should be ex- 
pected from the newly convened 
100th Congress. (For more on CES, 
see pages 4 and 48.) 

The panel, "Copyright Legisla- 
tion: Will Congress Tax Or Disable 
VCRs And Audio Recorders," fea- 
tured a number of tough state- 
ments from five representatives 

ADVERTISEMENTS 

Pete Way, the bass player from UFO is back wits a vengeance! 
Heading up WAYSTED, he and fellow band members. have 
created "SAVE YOUR PRAYERS " -a pop rock album just made 
for radio airplay. When rockers hear the single: 'Heaven 
Tonight ", they're definitely going to want to get Waysted! 
On Capitol. 

and the new chairman of the Senate 
Copyright Subcommittee. The con- 
gressmen asserted that the film and 
record industries have failed to 
make their case that home taping 
results in significant commercial 
loss and that the new Congress will 
be disinclined to pass bills requiring 

(Continued on page 78) 

SI! SAO7C 

ON 
FIRE 

"ON FIRE" (TBLP 1012) by STETSASONIC. The first album 
fr)m the noisiest hip -hop band in the land. And now, the first 
sngle, "GO STETSA I" (TB 893). Produced, written, arranged, 
nixed, created, and Stetsasized by Stetsasonic. Get with it. 
Get busy Get Stet. On Tommy Boy. 

CD Surge 
As expected, music retailers felt 

the fallout from the hardware 
boom, with CD software taking off 
pre- and post -Christmas. 

In many cases, retailers say they 
expect the configuration's January 
share to exceed December's; in ev- 
ery case, the CD's postholiday per- 
formance is far outdistancing the 
significant increases that the for- 
mat enjoyed a year ago. 

But audio hardware retailers cau- 
tion that the rest of the 1987 picture, 
especially the next Christmas sea- 
son, may not look as good if soft- 
ware makers and retailers do not 
make a move toward lower disk 
prices. (Related story on label pric- 
ing moves, page 3. More on Christ - 

(Continued on page 81) 

Timmer, Pattiz 
To Key IM &MC 

LONDON PolyGram International 
president Jan Timmer and Norm 
Pattiz, president and CEO of 
Westwood One, will be among the 
keynote speakers at the second In- 
ternational Music & Media Confer- 
ence (IM &MC) May 13 -16. The annu- 
al event is organized by Music & 
Media and Billboard magazines in 
conjunction with the Golden Rose 
Festival in Montreux, Switzerland. 

Timmer will make a special pre- 
sentation on CD- video; Pattiz will talk 

(Continued on page 80) 
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ROGERS RETURNS TO COUNTRY ROOTS 
Kenny Rogers' next album marks a return to the Nashville sound that 
launched him to superstardom in the '70s. It may also determine wheth- 
er he will stay with RCA Records. Billboard reporter Edward Morris talks 
with the artist about the new direction of his career. Page 30. 

Coast -To -Coast Retail Coverage 
The Retailing section goes coast -to -coast this week. A report out of 
Cambridge, Mass., describes the crowded competition in that city's Har- 
vard Square area, long known as a magnet for music consumers. And 
from the opposite coast, we read about Lou Fogelman, president of Los 
Angeles chain Music Plus. Page 34. 

FOCUS ON IFPI 
Music industry pirates have pocketed $20 billion over the past two de- 
cades. Worldwide, one in four cassettes sold is a pirate copy; for stars 
like Madonna and Springsteen, the ratio is 1 -1. IFPI president Nesuhi 
Ertegun, International Federation of Musicians president John Morton, 
and Billboard's Mike Hennessey report. Follows Page 42. 

29th Annual Grammy Award Nominees 
Billboard provides the complete listings of the Grammy nominations for all 

categories. Several columnists also comment on the nominations: Latin 
music commentator Tony Sabournin (page 58), classical columnist Is Ho- 

rowitz (page 59), and jazz writer Peter Keepnews (page 60). Page 66. 
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MCA, Polytram Bowing Budget CDs 
Lower Price Point For Back Catalog 

BY STEVE GEIT 
NEW YORK PolyGram and MCA 
Records are seeking to spur the sale 
of catalog titles on compact disk, ei- 
ther by lowering prices or by re- 
packaging such product in two -for- 
one releases. 

MCA has already introduced 
about 20 two -for -one titles, with 
more to follow in the coming 
months. PolyGram plans to intro- 
duce a Special Price Compact Disk 
series shortly, with prices to be an- 
nounced at February's NARM con- 
vention. 

Capitol Sets Beatles CDs 
for Feb.; Sinatra Also Due 

BY DAVE DiMARTINO 

LOS ANGELES Long- awaited 
compact disks by the Beatles and 
Frank Sinatra highlight Capitol's 
1987 release schedule, which will 
also bring other significant top - 
line catalog product into the mar- 
ketplace on CD for the first time. 

Capitol attributes its stepped -up 
production schedule to the recent 
opening of EMI Music's CD press- 
ing plant in Jacksonville, Ill. With 
factories already operating in To- 
kyo and Swindon, England, it is 
the company's third working man- 
ufacturing plant. 

The first four Beatles albums, 
set for Feb. 26 release, will be is- 
sued internationally in uniform 
CD configuration; "Please Please 
Me," "With The Beatles," "A 

Hard Day's Night," and "Beatles 
For Sale" will all bear the Parlo- 
phone label and their original U.K. 
song sequencing. The remaining 
Beatles CDs will be issued chrono- 
logically throughout 1987. 

Bhaskar Menon, chairman and 
chief executive of EMI Music 
Worldwide, terms the release "an- 
other significant chapter in the 
historic relationship between EMI 
and the group." 

Release of the Beatles CDs was 
long rumored to be tied to an on- 
going royalty battle between EMI 
and the remaining members of the 
Beatles, although representatives 
of EMI attribute the delay solely 
to pressing capability. 

"It was a manufacturing prob- 
lem," says Sue Satriano, director 

(Continued on page 78) 

"The penetration of hardware has 
grown in leaps and bounds, so we 
have a much wider audience out 
there," says Harry Palmer, Poly - 
Gram vice president of special prod- 
uct. "We want to get back catalog 
to that audience with something 
that's more affordable. We have 
more capacity, so we can really ac- 
celerate our catalog campaign." 

Palmer says specific titles and 
price structuring for PolyGram's 
budget -line CDs are "still being fi- 

nalized." 
MCA took the idea for its two-for- 

one series from Motown, which cou- 
pled a slew of its midline -price al- 
bums on CDs last year. 

"Motown was the first to do it, 
and we also distribute them," says 
Harold Sulman, MCA vice president 
of sales /distribution. "Putting out 
the two- for -one series was a real 
good idea. Obviously, some of their 
titles did better than others depend- 
ing on the artist. But that was the 
real motivation for us." 

MCA released its first two -for- 
one CDs in early December, featur- 
ing product from artists like Jimmy 
Buffett, Joe Walsh, B.B. King, Oliv- 
ia Newton -John, George Strait, and 
Reba McEntire. 

"We wanted to give people more 
of an incentive to buy the older ti- 
tles, which we know they want," 
says Sulman. "There are really no 
budget CDs right now because of 
the high cost of manufacturing, but 

(Continued on page 75) 

16 CD Titles In First Release 

A &M To Distribute U.K.'s Nimbus In U.S. 
BY IS HOROWITZ 

NEW YORK A &M Records has 
broadened its product base through 
the signing of a marketing and dis- 
tribution agreement with Nimbus 
Records, the U.K. classical label. 

The first 16 compact disks to be 
issued under the deal will hit the 
market next month; they will be fol- 
lowed by regular releases that will 
see the Nimbus representation in 
the U.S. grow to about 60 titles by 
year's end. 

A &M views its entry into classics 
as a natural extension of its policy 
to explore creative marketing op- 
portunities in various repertoire ar- 
eas. Gil Friesen, A &M president, 
sees the move as a "timely chal- 
lenge." 

While no a &r input from A &M is 
anticipated at this time, executives 
at both companies hint at its possi- 
bility later, as the association ma- 
tures. It is known that one of the 
prime factors that led to the alliance 
was the artistic credits and con- 
cerns of principals in both compa- 
nies. Nimbus owner Count Alexan- 
der Numa Labinsky is a singer with 
operatic and recital credits. 

Nimbus has two CD plants oper- 
ating in the U.K., with another be- 
ing constructed in the U.S. Al- 
though the plants have now become 
the major pressing source for A &M 
CDs on a client basis, A &M is not a 
party to Nimbus manufacturing ac- 
tivities. 

For Nimbus, which has stepped 
up recording activities in recent 
months, the new alliance provides a 

strong leg up in its drive for deeper 
penetration of the U.S. and Canadi- 
an marketplace. 

For years a label handled domes- 
tically by importers, Nimbus set up 
an independent distribution web in 
the U.S. last year. It also sold some 
large accounts direct. These activi- 

ties have now been discontinued. 
Nine indie wholesalers were noti- 
fied of their termination by letters 
dated Jan. 1, according to a Nimbus 
source. 

A &M says it will perform full 
marketing amd promotional activi- 

(Continued on page 74) 

Atlantic Inks Megaforce 
NEW YORK Independent heavy 
metal label Megaforce has inked a 
worldwide marketing and distri- 
bution deal with Atlantic Records. 
First product under the agree- 
ment includes new titles from 
Overkill, Testament, and former 
Kiss guitarist Ace Frehley. 

The New Jersey -based label is 
best known for its prior success 
with metal acts Metallica, Raven, 
Anthrax, and Manowar, all now 
signed to major labels. 

Megaforce co- founder Jon Za- 
zula says the deal will allow his la- 
bel to concentrate its future atten- 
tions on dealing with one label. "I 
think it's impossible for us to 
know all the personnel changes in 
five different companies," he 
says. "It would be horrendous. 

"I can work with a clearer mind 
knowing it's all under one roof, 
and it's one system and one whole 
body of people. You have to know 
the inner framework of a company 
to make something work. You 
have to have relationships with ev- 

ery individual in the company, as 
if you work there." 

Prior to the deal, Zazula notes, 
Megaforce was already in the pro- 
cess of expanding. "We bought a 
three -story complex in East 
Brunswick, a brand -new office 
building, and we're all going in 
there March 1. It would have hap- 
pened regardless of the Atlantic 
deal." 

Zazula emphasizes that Mega - 
force has a history of selectivity in 
its release schedule and will main- 
tain that policy with Atlantic. "We 
are known for not really cram- 
ming out a lot of releases in a 
short period of time. The whole 
purpose of the deal is to take a 
band like Overkill, who'd sell may- 
be 40,000, and possibly take it to 
250,000 and maybe further -just 
like we did with Anthrax and Me- 
tallica before them. 

"Overkill is probably the loud- 
est record Atlantic has ever had," 
says Zazula. "When I say heavy, I 

mean big H." DAVE DiMARTINO 
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Vague Commitment Stirs Blank -Tape Makers 

DAT Keeps low Profile At CES 
This story prepared by Chris Mor- 
ris and Jim McCullaugh 

LAS VEGAS Ten hardware manu- 
facturers showed prototype digital 
audiotape (DAT) units at the Winter 
Consumer Electronics Show (CES) 
Jan. 8.11, establishing a significant 
yet muted presence for the contro- 
versial hardware. 

Most of the hardware exhibitors 
showed their equipment off the Las 
Vegas Convention Center floor, and 
few were willing to speculate on a 
date for consumer introduction of 
the DAT models. 

A number of blank -tape manufac- 
turers showed DAT software, with 
at least one displaying production - 
line cassettes. Some tape makers 
expressed impatience with the cur- 
rent furor over the configuration. 

Record retailers polled at the 
show, while indicating some con- 
cern over the introduction of DAT, 
appeared ready and willing to take 
on the format when the prerecorded 
software is ready. 

Eight of the 10 manufacturers 
showed DAT home decks only: Sony 
Corp. of America, Akai, Technics, 
Casio, Kenwood, Sansui, Onkyo, 
and Luxman. Sony and Kenwood 
also displayed in -dash automotive 
DAT players, as did Mitsubishi and 
Clarion. 

Considering the number of com- 

panies promoting the new technolo- 
gy, DAT's profile at CES was sur- 
prisingly low. Sony attracted the 
most DAT traffic; its two hardware 
prototypes and a proposed DAT 
tape- duplication system were the fo- 
cal point at the company's booth. 

`We're not making 
a marketing 

announcement' 

But some companies showing 
DAT, such as Kenwood and Onkyo, 
were tucked away in demonstration 
rooms off the main convention 
floor, while other manufacturers, 
like Akai, Technics and Luxman, 
showed the hardware in hotel 
suites. 

The manufacturers' furtive pro- 
motion of their hardware was 
matched, in most cases, by a reluc- 
tance to provide any date for an in- 
troduction of the hardware. 

A query at the Sony booth drew a 
quick "no comment" from Sony rep 
H. Kawada and a hasty explanation 
from consultant Marc Finer. 

"What we're doing at this show is 
demonstrating and displaying this 
technology," Finer said. "We're 
educating the retailer. We're not 
making a marketing announce- 

ment." 
Finer did say, however, that 

Sony's DAT deck would be market- 
ed in the expected high end, with ini- 
tial players probably priced at 
$1,000. 

"We have no plans for an intro- 
duction," said Kenwood national 
sales training manager Mike Ran - 
ney. "We're just showing it as a pos- 
sible system for the future." 

"We will announce an introduc- 
tion when the standards are final- 
ized," said Onkyo national product/ 
advertising manager David Birch - 
Jones. 

Alpine, one of the companies ru- 
mored early on to be bringing a 
DAT prototype to the show, did not 
exhibit any hardware, but the com- 
pany did go on record about a 1987 
product introduction. 

Company spokesman Michael 
Harris said that Alpine would dis- 
play a DAT player at its April na- 
tional sales meeting; it plans to in- 
troduce the player to the U.S. mar- 
ket this fall. 

In contrast, another manufactur- 
er that had previously exhibited 
DAT hardware expressed caution 
about the configuration. 

Denon, which showed a prototype 
at June's CES and a unit at last Oc- 
tober's Tokyo Audio Fair, "deliber- 
ately excluded" DAT at this CES, 

(Continued on page 78) 

EIA Figures Show CD Marching Onward 
' 86 Player Sales Topped Projections 

BY CHRIS MORRIS 

LAS VEGAS Dealer sales of CD 
players tripled last year, from 1 mil- 
lion units in 1985 to 3 million in 1986, 
according to hardware industry pro- 
jections. 

The finding is part of a broad 
electronics industry study prepared 
by the Electronic Industries Assn. 
(EIA) /Consumer Electronics Group 
(CEG) and released here Jan. 7 dur- 
ing the Winter Consumer Electron- 
ics Show. The study also reports 
that the electronics industry as a 
whole saw volume rise 14% during 
the year. 

The leap in CD hardware produc- 
tion represented a $405 million in- 
crease in factory sales, from $225 
million in 1985 to $630 million in 
1986. 

The new CD hardware sales fig- 
ures supersede more conservative 
estimates made by the EIA before 
fourth -quarter returns were in. Ear- 
lier, the trade group had predicted 
sales of 1.8 million CD players in 
1986, accounting for $350 million in 
factory sales (Billboard, Jan. 10). 

CD hardware has nonetheless 
only begun to develop in the mar- 
ketplace: An estimate of the config- 
uration's penetration found CD 
players in only 5% of U.S. house- 
holds, compared with the 40% pene- 
tration of videocassette recorders. 

New estimates for CD player 
sales in 1987 project dealer sales of 
4.25 million and factory revenues of 
$630 million. The EIA had earlier 
forecast 1987 unit sales of 2.5 mil- 
lion. 

"The compact disk may have lost 
a little of its initial sizzle, but it's 
still the hottest item to have hit con- 

sumer electronics in a long time," 
said EIA /CEG industry vice presi- 
dent Frank Myers, who introduced 
the new sales figures to CES at- 
tendees at the show's opening ses- 
sion. 

In his presentation, Myers pro- 
jected a hearty future for portable 
CD players: "Over the next few 
years, probably one out of five CD 
players will be portable. Some man- 
ufacturers think it may be one of 
three." 

Automotive CD players face a 
tougher haul, Myers said: "Very 
few cars are equipped to handle 
them, and prices are still high com- 
pared to those of cassette players." 

Among the other findings of the 
EIA /CEG study were the following: 

VCR sales in 1986 were up 
slightly from the year before, from 
11.8 million in 1985 to a projected 
13.7 million, representing an esti- 
mated factory sales increase of $600 
million. 

Factory sales of prerecorded 
videocassettes rose an estimated 
$300 million, from $1.8 billion in 
1985 to $2.1 billion in 1986. Unit 
sales to dealers soared by 22 million, 
from 53 million in 1985 to 75 million 
in 1986. Unit videocassette sales are 
expected to increase to 110 million 
in 1987. 

The average dollar value of a 
prerecorded videocassette dropped 
from $34 in 1985 to $28 in 1986. 

Total factory sales of audio 
(Continued on page 78) 

Gassner Quits Polytram 
To Join RCA/Ariola 

LONDON Rudi Gassner, execu- 
tive vice president of PolyGram 
International, will leave the com- 
pany at the end of January to take 
up a key executive position with 
RCA /Ariola in New York. 

Gassner has been with Poly - 
Gram since 1969. He became re- 
gional head of sales for Deutsche 
Grammophon in 1971, then gener- 
al sales manager in 1975. Later, he 
moved to the PolyGram record 
company Metronome as managing 
director and returned to DG as 
president in 1980. 

In 1982 he became president of 

Polydor International, with re- 
sponsibility for international de- 
velopment of pop product on Poly - 
dor and associated labels. In 1985 
he was appointed executive vice 
president of PolyGram Interna- 
tional, at which time he moved to 
London and handled PolyGram's 
record operations outside the U.S. 
and U.K. 

Monti Lueftner, Ariola presi- 
dent, says RCA /Ariola is "happy 
to get a leading manager of the 
record industry who has such 
great experience in the interna- 
tional record market." 

Clive And Friends. Clive Davis, left, is joined on stage by a host of celebrities 
for a rendition of "That's What Friends Are For" during the recent American 
Cancer Society dinner honoring the Arista Records president. With Davis are, 
from left, Carole Bayer Sager, Dionne Warwick, Russell Hitchcock of Air Supply, 
Jermaine Jackson, Patrice Rushen, Cissy Houston, and Graham Russell of Air 
Supply. The star -studded group also included Burt Bacharach, Clarence 
Clemmons, Pee -wee Herman, and Narada Michael Walden. 

Executive furntable 
RECORD COMPANIES. Don Grierson is named senior vice president of a &r for 
Epic /Portrait Records in New York. He was vice president of a &r for Capi- 
tol. 

Harry Palmer is appointed vice president of special markets for Poly - 
Gram Records in New York. He was vice president of marketing for the 
label. 

WEA International in New York promotes Diane Zabawski vice presi- 
dent and executive assistant to the chairman. She was office manager /ex- 
ecutive assistant. 

Scott Higgins becomes vice president of finance and operations for the 
MTM Music Group in Nashville. He was with the Los Angeles -based ac- 
counting firm Price- Waterhouse. 

GRIERSON PALMER ZABAWSKI HIGGINS 

Arista Records in New York names Barry LeVine to the newly created 
post of director of creative marketing. He joins from CBS Records, where 
he was director of merchandising for core marketing. 

Virgin Records in Los Angeles appoints Jeffrey Naumann national direc- 
tor of album promotion. He was with RCA Records as assistant, national 
album rock promotion. 

A &M Records in Los Angeles promotes Karen Glauber to national direc- 
tor of special projects. She was East Coast director of special proj- 
ects /artist development. Also, Tom Corson is elevated to executive direc- 
tor of a &r administration. He was assistant to the president. 

Ian Groves is named commercial marketing director for CBS Records 
U.K. He was previously sales and marketing director for RCA Records. 

Tom Teague is appointed manager of single sales for the Southern re- 
gion for RCA /A &M /Arista Distribution, based in Atlanta. He was head of 
his own firm, RPM Promotion and Marketing Co. 

Atlantic Records in New York promotes Linda Ferrando to national vid- 
eo promotion coordinator. She was assistant to the senior vice president of 
promotion. 

LEVINE GLAUBER GROVES WILLIAMS 

DISTRIBUTION /RETAILING. Christine Lundberg is named national sales and 
marketing manager for book, record, and specialty stores at Home Vision 
in Chicago. In addition, John Hillsman becomes national sales and market- 
ing manager for video stores. He was an account executive with the College 
Satellite Network. 

PUBLISHING. BMI in Nashville names Jody Williams associate director of 
performing rights. He has a broad background in music publishing. 

Mark Altman is promoted to executive vice president for Morning Music 
Ltd. in Mississauga, Ontario. He was general manager. 

Paul Dolman joins Song Source in Nashville as professional manager. 

PRO AUDIO/VIDEO. Robert Wilson is elected to the board of directors for the 
International Tape /Disc Assn. He is vice president and general manager of 
the magnetic tape division, Ampex Corp., Redwood City, Calif. 

Denon America in Fairfield, N.J., names Stephen Baker and Joe Koz- 
lowski national sales managers for the home audio and compact disk soft - 

(Continued on page 74) 
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h A NSW CHAPTER ' 
IN HEAVY INTA6 HISTORY! 
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mcuarunuc wunLuvrtuc No. MCP A Crn nnn r want !!" 

America's #1 Independent Heavy Metal Label 
is now distributed by 

ATLANTIC RECORDS 
Look for these upcoming releases: 

OVERKILL 
"Taking Over" /March 

ACE FREHLEY 
"Frehley's Comet" /April 

LET THE ONSLAUGHT BEGIN. 

For further inquiries on mcuMruni,L nvnwnuc 

>e contact: PO BOX 968, Old Bridge, New Jersey 08E 57 

TESTAMENT 
"The Legacy" /March 

©A 

'7 1987 Atlantic Recanting Corp.O A Warner Communications Co 



MIDEM '87 Expects Record Turnout 
Stronger British Presence Anticipated 

BY NICK ROBERTSHAW 

CANNES, France The MIDEM or- 
ganization hopes to set new atten- 
dance records at the 21st annual 
music industry event, which takes 
place Jan. 26-30 in the new Palais 
des Festivals here. 

This will be the first MIDEM 
meet since organization founder 
Bernard Chevry sold his brainchild 
last fall to U.K. commercial televi- 
sion company TVS for $8 million. 
Chewy continues to head the event. 

Last year about 1,500 companies 
and 7,500 executives from more 
than 50 countries attended the 
event. Britain was the most strong- 
ly represented country, followed by 
France and the U.S. These three col- 
lectively accounted for more than 
half the companies present. 

This year the organizers expect 
the British presence to be stronger 
still, despite the continued absence 
of several key majors. The gradual 
emergence of a truly Pan- European 
market also is likely to yield an up- 
turn in participation from other na- 
tions, notably West Germany and 
the Scandinavian countries. 

An increasing number of coun- 
tries have adopted the cost -saving 
strategy of taking national stands, 
shared by a group of otherwise un- 
connected companies. Austria, Aus- 
tralia, Belgium, Canada, Finland, 
Netherlands, Norway, and Sweden 

are among territories that will be 
represented in this fashion at MI- 
DEM '87. 

Some countries recognize the im- 
portance of record industry earn- 
ings to their economies by providing 
subsidies toward the high cost of 
company participation. In Britain, 
where Conservative Party Chair- 
man Norman Tebbit recently de- 
scribed the music business as a 
great wealth- creating industry, the 
British Overseas Trade Board has 
for years contributed to stand costs. 
This year more than 50 U.K. firms 
will receive a reported $3,000 each 
by way of subsidy. 

As in previous years, some multi- 
nationals will take advantage of MI- 
DEM's role as an international 
meeting place to hold corporate 
gatherings during the five -day 
meet. RCA /Ariola will have more 
than 70 worldwide executives in 
Cannes and has also increased its 
exhibition space. PolyGram will at- 
tend in force, and Island, making its 
first appearance on the MIDEM ex- 
hibition floor, is also likely to make 
its presence felt. 

CBS U.K. will exhibit, allowing 
MIDEM London staffers to assert, 
not for the first time, that there is a 
clear correlation between atten- 
dance at the event and corporate 
success. But other U.K. majors -in- 
cluding WEA, Chrysalis, Virgin, 
and EMI, whose participation in re- 

George Marek Dies At 84 
NEW YORK George R. Marek, 
who spent decades as the innovative 
a &r chief and top executive of RCA 
Records, died here Jan. 7 at St. 
Luke's -Roosevelt Hospital Center. 
He was 84. 

As a &r manager, when he first 
joined the label in 1950, and then, 
beginning in 1957, as vice president 
and general manager -the label's 
top post at the time -Marek is cred- 
ited with helping to broaden the ap- 
peal of classical music, introducing 
a successful mood -music concept 
with a series of Melachrino Strings 
albums and adding four -color 
artwork to album packaging. He de- 
vised the famous classical sampler 
"Classical Music For Those Who 
Hate Classical Music." 

Tall, thin, and always elegantly 
attired, Marek was also, at heart, a 
sharp merchandiser who annually 
introduced RCA's new fall album 

release program at sales meetings 
in New York. Time magazine, in a 
1959 piece on Marek, dubbed him 
one of the world's "biggest musical 
merchandisers." 

Classical music may have been 
his first love -he wrote a number of 
well- received books on the subject, 
especially opera -yet Marek had a 
broad musical outlook, plying with 
equal vigor the recorded merits of 
Elvis Presley and Artur Rubinstein. 
He also supervised the recording of 
a number of Broadway cast albums. 

Before joining RCA, Marek, who 
immigrated to the U.S. from his na- 
tive Vienna in 1920, had been the 
music editor of Good Housekeeping 
and a co-founder of the Reader's Di- 
gest Record Club. He gave up asso- 
ciation with the latter at the end of 
1986. He left RCA in 1972. (For 
more on Marek's career, see Keep- 
ing Score, page 59.) IRV LICHTMAN 

Lou Guarino's Successful '60s Indie 

World Artists label Revived 
NEW YORK Lou Guarino has re- 
vived his Pittsburgh -based World 
Artists Records, a successful inde- 
pendent during the '60s. 

The label has signed a bevy of tal- 
ent, including Tomboy, winner of 
the 1986 National Talent Search, 
and Modern France. Both acts will 
be represented with album product 
in the near future. Other acts 
signed for singles debuts on the la- 
bel include the Mark Gulden Quar- 
tet, solo artist Johanna Balogh, jazz 
artist Kenny Blake, and Don Gar- 
vin, who specializes in oldie rock 
material. 

According to Guarino, the compa- 
ny will also market reissues of origi- 
nal World Artists product. Such 
product will include performances 
by Reparata & the Delrons, Chad & 
Jeremy, and Perry Botkin Jr., 
among others. 

Guarino will set up foreign distri- 
bution at MIDEM '87, where deals 
will be brokered by Tom Bonetti of 
Celebrity Licensing, Los Angeles, 
and Joe Bimblich of Discworks, To- 
ronto. Videos featuring Tomboy 
and Modern France are expected to 
be available for the Cannes gather- 
ing. 

cent years is widely believed to have 
been blocked by the now departed 
Ken East -will be conspicuous by 
their absence, although EMI will be 
represented indirectly through its 
French company, Pathe Marconi 
EMI. Chappell Music will exhibit, as 
will Pickwick International, revital- 
ized by the success of the midprice 
Red Label CD line, which it 
launched at MIDEM two years ago. 

It has long been apparent that 
smaller companies lacking the glob- 
al reach of the majors stand to bene - 

(Continued on page 80) 

Branching Out. Carlo Nasi, right, chairman of the Amsterdam -based 
Panarecord /Striped Horse Group, celebrates the formation of the company's 
U.S. record operation, Striped Horse, headed by Barney Ales, former president 
and co- founder of Motown Records. Initial signings for the label include platinum 
recording act DeBarge, whose upcoming album is slated for a spring release. 
Pictured with Nasi are, from left, Ales and DeBarge brothers Randy, James, 
Bobby, and Marty. 

Nar 
RElIT 

by Paul Grein 

BILLY VERA & the Beaters' "At 
This Moment" jumps to No. 1 on 
this week's Hot 100, 18 years and 
seven months after Vera first 
cracked the chart with "Storybook 
Children." 

Only four acts in history have 
had longer gaps between first hit- 
ting the chart and first reaching 
No. 1. Tina Turner had the longest 
wait -exactly 24 years- followed 
by Robert John (20 years and 11 

months), Steve Winwood (20 years 
and six months), and Starship (18 
years and seven months). 

"At This Moment" peaked at No. 
79 in 1981, when it was released as 
the follow -up to Vera's top 40 hit "I 
Can Take Care Of Myself." That 
makes it only the third single to en- 
ter the chart, drop off, and come 
back later to reach No. 1. It follows 
Tommy Edwards' "It's All In The 
Game," which peaked at No. 18 in 
1951 and topped the chart in Sep- 
tember 1958, and Patti Austin & 
James Ingram's "Baby, Come To 
Me," which stopped at No. 73 in 
1982 and came back to hit No. 1 in 
February 1983. 

In addition to hitting No. 1 on 
the Hot 100, "At This Moment" 
jumps to No. 2 on the Hot Adult 
Contemporary Singles chart and 
debuts on both the Hot Black Sin- 
gles and Hot Country Singles 
charts. Only a few records in the 
past 10 years have cracked all four 
of these charts. Among them: Lin- 
da Ronstadt's "Ooh Baby Baby," 
Kenny Rogers' "Lady," and USA 
For Africa's "We Are The World." 

"At This Moment" is the first 
No. 1 pop hit for producer Jeff 
Baxter, who topped the chart twice 
in the '70s as a member of the Doo- 
bie Brothers. The smash is also 
the first No. 1 for Los Angeles - 
based Rhino Records. In fact, it 
was the label's first single even to 
crack the Hot 100. 

"At This Moment" hits No. 1 by 
leapfrogging over Robbie Nevil's 
"C'Est La Vie" on Manhattan Rec- 
ords, which holds at No. 2 for the 
second straight week. At least it's 
all in the family: Rhino is distribut- 
ed by Capitol, Manhattan by EMI 

America. 
"C'Est La Vie" is Manhattan's 

second single to peak at No. 2 in 
just over three months, following 
Glass Tiger's "Don't Forget Me 
(When I'm Gone)." But any disap- 
pointment the label must feel over 

Vera & Beaters 
hit No. 1 18 years 
after first charting 
missing out on No. 1 again is soft- 
ened by the fact that Manhattan 
has two hits in this week's top 10. 
Glass Tiger's follow -up single, 
"Someday," leaps five notches to 
No. 7. Indeed, Glass Tiger is the 
first of this year's Grammy nomi- 
nees for best new artist to land a 
second top 10 single. 

MADONNA'S "Open Your 
Heart" leaps three notches to No. 4 

on this week's Hot 100, becoming 
her 10th straight top five single. 
That is the longest string of con- 
secutive top five hits by a female 
singer in the rock era, topping 
Donna Summer's old record of 
nine. 

In fact, it's the longest string by 
any act since the Beatles had 15 
consecutive top five hits, from "I 
Feel Fine" in December 1964 to 
"Get Back" in May 1969. But even 
that is not the all -time record: El- 
vis Presley had 24 straight top five 
hits, from "Heartbreak Hotel" in 
April 1956 to "Return To Sender" 
in November 1962. In all cases, we 
are discounting B sides, EPs, and 
vault releases on old labels. 

"Open Your Heart" is the fourth 
top five hit from Madonna's "True 
Blue" album, which matches the 
record set by her prior release, 
"Like A Virgin." Only five albums 
by female artists have generated 
four top five hits, and two of them 
are by Madonna. The others: 
Cyndi Lauper's "She's So Unusu- 
al," "Whitney Houston," and Ja- 
net Jackson's "Control," which 
also qualifies this week as the title 

track jumps to No. 5. 

FAST FACTS: The Beastie Boys' 
"Licensed To Ill" leaps nine notch- 
es to No. 11 on this week's Top Pop 
Albums chart, which makes it a 
shoo-in to become the second rap 
album to crack the top 10. Run - 
D.M.C.'s "Raising Hell" was the 
first, in August. But that was Run - 
D.M.C.'s third album, while "Li- 
censed To Ill" is the Beastie Boys' 
debut. The New York -based trio 
also cracks the top 40 on this 
week's pop singles chart with 
"(You Gotta) Fight For Your Right 
(To Party!)," which leaps 13 notch- 
es to No. 39. 

Dead Or Alive's "Brand New 
Lover" holds at No. 1 for the ninth 
straight week on the Hot Dance/ 
Disco 12 -Inch Singles Sales chart. 
That is the longest any title has 
topped that chart in its two-year 
history. The old record was eight 
weeks at No. 1 for Phyllis Nel- 
son's "I Like You." In its ninth 
week on the Hot 100, the record 
jumps to No. 42. 

And Peter Cetera's "Big Mis- 
take" debuts on this week's Hot 
100 at No. 91. Why point that out? 
Only because it's a surprisingly 
low debut, considering Cetera's 
last two singles both reached No. 1 

and netted Grammy nominations. 

WE GET LETTERS: Larry Freda 
of South Orange, N.J., notes that 
two members of two groups are 
both scaling this week's Hot 100. 
Chico Debarge is No. 29, while 
brother El Debarge is No. 71. And 
Benjamin Orr of the Cars is No. 
30, while Ric Ocasek is No. 75. 
Adds Freda, somewhat indelicate- 
ly: "In both cases, the less popular 
of the two is higher on the chart." 

And Eric Walters of North 
Reading, Mass., suggests that 
Orr's "Stay The Night" is the first 
top 40 hit that was co-written by a 
television game show hostess. 
Walters notes that cowriter D.G. 
Page (Diane G. Page) co- hosted 
Boston's "Big Money Lottery" 
show about 10 years ago. 
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What about Europe? 
More and more international hits are created in Europe. 
Every week almost 30% of the hits on Billboard's Hot 100 
originate from one of the 18 European markets. 

The media landscape is changing at a rapid rate, 
particularly in Europe. Every week new European radio 
stations and networks emerge together with television 
channels and satellite services. They all programme music! 

T\I- 
MUSI : MED 

Music & Media, published in partnership with Billboard, 
offers you complete and reliable information every week. 
Besides hot editorial it provides the official European sales 
and airplay hitparades, the playlists of the major stations, 
the new upcoming hits and the latest developments on 
European artists, radio, tv, media, syndication, record and 
video industries. 
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