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For Black Executives, A
Period Of Rapid Change

BY NELSON GEORGE

NEW YORK Record company black
promotion and marketing depart-
ments are in the midst of an upheaval
w05 resulted in 32 significant per-
sonnel changes in the last 18
months—including the naming of
four vice president/general manag-
ers, four vice presidents, and one ex-
ecutive vice president.

The changes have created a num-
ber of new jobs, and, in some cases,
appear to have given many black ex-
ecutives broader powers than ever
before (see chart, page 79).

One key event in setting the pro-
cess in motion was a wide-ranging
shift in personnel from A&M to Capi-
tol. Other important factors: the reac-
tivation of the Wing label by Poly-

RCA Distrib Sets
2-Tier Pricing

BY IRV LICHTMAN

NEW YORK RCA/A&M/Arista
Distribution has revealed major
changes in its pricing structure.

The key elements:

¢ The creation—in line with other
majot suppliers, like CBS and
WEA—of a two-tier, box-lot pricing
system.

o A decrease, effective Aug. 3, of
about 2% on compact disks and an
increase of less than 1% on most vi-
nyl and tape produects.

The move on CDs, which the label

(Continued on page 79)

Newsstand copies of
this issue do not
contain pages
49 through 52

Gram,; the returr of Virgin Records
to the U S.; and the creation of na-
tional positions jutside label head-
quarters at four different record
companies.

And the changes are not yet com-
plete. Impor-ant vacancies still exist
in black promot on departments at

(Continued on page 79)

Labels Will Test CBS Antitaping Device

Studios Get Copycode Units

BY STEVEN DUPLER

NEW YORK The first Copycode
antitaping systems manufactured
by the CBS Records Group Technol-
ogy Center will be Icared to record-
ing studios in Nashville, Los Ange-
les, and New York starting this

week. The systams will be used by
labels temporarily on a shared >a-
sis.

The encoding devices—desigred
to inhibit copying with forthcommg
digital audiotape machines—are the
first of 100 such production modzls
now coming off the line at the Teh-

Survey: Ghains Growing, Malls Slowing

This sto—y was vrepared by Chris
Morris and Earl Paige.

LOS ANGE_LES Retail store open-
ings will continte at an upbeat clip
through the next year, with medi-
urn- and large-size music chains
foreseeing healthy but in many

cases undramatic expansion in their
future.

The only area in which a plateau
of development may be seen is at
some mall-oriented chains. Such sig-
nificant mall players as 196-store
Camelot Music and 130-store Ree-
ord Bar are experimenting with

ADVERTISEMINTS

38 SPECIAL hawe been one of America's premier rock bands for
over a decegde. RLASHBACK compiles their greatest moments,
and incudes ther latest smash *‘Back to Paradise’™ (Theme from
Revence of the Merds [l) and special live material. On A&M
Records, Compact Discs, and BASF Chrome Tape.

NOW AVAILABLE ON VIDEOQ! Anita Baker's “‘One Night Ot
Rapture,” a spectacular, full-color, 55 mintte concert
perfarmance features the entire multi-platinum, Grammy-winning
Rapture album, exclusive interview and documentary footage,
and a brilliant Billie Holiday standard Anita makes her own.

more freestancing outlets, and an
executive for the industry-leading,
545-store Musicland Group indica-es
that the company is keeping its Jp-
tions open, with more freestanders
coming in the future.
“If you want to grow, that’s the
(Continued on page 34)

Cigi-ally recorded. On VHS hi-fi. From Elektra Entertainment.

(40105)

nology Center in Milford, Conn., for
use by member companies of the
Recording Industry Assn. of Ameri-
ca.

According to David Stebbings, di-
rector of recording technology for
the CBS division, the initial deliver-
ies will be shared by several labels
in each location until production is
stepped up. Labels will conduct
their own recording tests with the
devices, although no company has
made a commitment to release any
encoded product at this time.

“Obviously, we haven’t made
enough to go around yet. So rather
than have each label wait its turn to
get its hands on the Copycode sys-
tem, we decided it would be best to

(Continued on page 85)

Dealers Snap Up
Paramount’s $$
Bait On ‘Dundee’

'BY AL STEWART

NEW YORK [Initial orders on
“Crocodile Dundee” indicate that
the video may approach the record
sales level of “Top Gun,” industry
sources say.

The decision by Paramount Home
Video to price the Australian-made
action-adventure film at $29.95 has
spurred preorders of more than 1.8
million cassettes. “Top Gun,” re-
leased by Paramount in March for a
list price of $26.95, generated
preorders of 1.9 million units (Bill-
board, March 14) and has sold more
than 2.8 million cassettes to date.

“The orders are very close to ‘“Top
Gun’ but not quite as high,” says

(Centinued on page 75)
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MCA CALLS BASEBALL PROMO A HIT

MCA’s country division is joining with major-league baseball for what
may be the most extensive promotional campaign in Nashville’s history.
Billboard’s general manager in Music City, Gerry Wood, reports. Page 4

The King Is Gone But Not Forgotten

To One’ column.

RCA is commemorating the 10th anniversary of Elvis Presley’s death
with four digitally remastered collections of music by the King. The la-
bel’s executive vice president, Rick Dobbis, explains to talent editor
Steve Gett the marketing strategy behind the release. It's all in the ‘One

Page 21

MUSIC PLUS UNVEILS 49TH UNIT

the story.

Spotlight On Consumer Tape

In both the video and audio blank-tape arenas there are new formats
vying for the consumer’s attention, many reflecting technological ad-
vancements that will affect the shape of home entertainment for years to
come. Billboard staffers report.
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Music Plus celebrated the opening of its newest outlet, in Los Angeles at
Fairfax Avenue and First Street, with a gala bash July 22. Chris Morris
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Bon Jovi, Boston, Madonna, Bowie Oﬁ The Road
Summer Pop Tour Gircuit Is SRO

BY STEVE GETT

NEW YORK Major tours from su-
perstar acts are making for a box-
office bonanza on this summer’s
concert circuit. Appearances by Bon
Jovi, Boston, Madonna, David Bow-
ie, Whitney Houston, Luther Van-
dross, Peter Gabriel, Paul Simon,
and Motley Crue and double-bill
packages featuring the Grateful
Dead with Bob Dylan and Run-
D.M.C. with the Beastie Boys have
been consistently selling out stadi-
um and arena shows since Memorial
Day weekend.

Strong ticket sales are likely to
continue past Labor Day weekend
and through the fall, with many of
the aforementioned acts carrying
on their tours over the next few
months. Upcoming road trips are
also scheduled from Pink Floyd,
Roger Waters, Tina Turner, Def
Leppard, and many others.

U2—arguably the year’s most
popular attraction—is set to return
to the U.S. touring circuit in Sep-
tember. The Irish band completed
the first leg of its 1987 North Amer-
ican tour in May, grossing $1.6 mil-
lion during a five-night stint at New
Jersey’s Meadowlands Arena.

The strength of the summer con-
cert trade is shown on this week's
Boxscore chart (page 23). Topping
the chart are two Dylan/Dead con-
certs in California—July 24 at Oak-
land Coliseum and July 26 at Ana-
heim Stadium—which combined
grossed nearly a total of $2 million
from more than 100,000 fans.

Other significant showings on the
chart include Gabriel’s July 20-21
dates at the Philadelphia Spectrum,
which grossed $567,268; a July 23
Bon Jovi/Keel concert at Hershey-
park Stadium, Hershey, Pa., which
brought in $406,368; a July-18 stop
at the Louisiana Superdome, New
Orleans, for the Budweiser Super-
fest tour—featuring Vandross,
Gladys Knight, Atlantic Starr, Patti
LaBelle, and the Gap Band—that
grossed $479,156. Sellout concerts
for Heart, Crosby Stills & Nash,
Boston, Motley Crue, Houston, and
Run-D.M.C. with the Beastie Boys
are also reported.

Unlike the 1986 season, when
there were hardly any stadium
tours, this summer’s concert busi-
ness has boomed with a-slew of ma-
jor outdoor shows. One of the first
acts to enjoy a successful stadium
run was Genesis, which ended the
final U.S. leg of its Michelob-spon-
sored Invisible Touch tour with a se-
ries of sellout dates. From May 26-
31, the veteran British band grossed
a staggering $5.4 million and drew a
combined total of 273,414 people at
five shows at Giants Stadium, East
Rutherford, N.J.; Veterans Stadi-
um, Philadelphia; and RFK Stadi-
um, Washington, D.C.

Stadium shows are also proving
to be big money-spinners for the
Gratéful Dead and Dylan, Madon-
na, and Bowie.

The pulling power of the Dylan/
Dead dates has been particularly
noteworthy. A July 10 show at JFK
Stadium, Philadelphia, drew a

Album Is Double-Platinum; ‘I Wanna

Whitney Shows Her ‘Metal’ With 2nd LP

BY CHRIS MORRIS

LOS ANGELES Whitney Houston
is bringing in truckloads of gold and
platinum ore to Arista Records this
month.

Houston’s second album, “Whit- -

ney,” has been certified double plat-

inum by the Recording Industry
Assn. of America, while the singer’s
“I Wanna Dance With Somebody
(Who Loves Me)”’ has become only
the second single of 1987 to be certi-
fied gold.

The album award continues
Houston’s platinum-LP track rec-

LOS ANGELES Want to buy a
cheap CD?

On the heels of budget sampler
compact disks by MCA, Rykodisc,
and the Moss Music Group (Bill-
board, July 4)—all offered to the
consumer at record low prices—
comes Motown Records’ entry into
the CD price wars: an album-length
disk listing at $3.98.

At $3 less than the $6.98 list price
of the Rykodisc and MMG sets, it is
the lowest-priced CD released to
date.

Called “An Introduction To The
Motown Elite 9000 Series,” the sam-
pler disk features full-length ver-
sions of hits from the label's new
midline CD series, including such
songs as “Shop Around” by Smok-
ey Robinson & the Miracles; “(Love
Is Like A) Heatwave” by Martha &
the Vandellas, “I Heard It Through
The Grapevine” by Marvin Gaye,
and 14 other high-charting tracks.

The company’s new set of mid-

Motown CD For $3.98

lines, dubbed the Motown Elite 9000
Series, includes 98 separate CD re-
leases drawn from the label’s al-
bum catalog. Among the artists
featured in the series are Robinson,
Gaye, Martha & the Vandellas, the
Supremes, Four Tops, Jackson 5,
Stevie Wonder, and Al Green.

Though officially a limited edi-
tion, the CD will be readily available
in most stores, says Miller London,
vice president of marketing at Mo-
town. “We're trying to make sure
that it’s in all the stores participat-
ing in the program we have for the
9000 series.”

Some of the midline titles overlap
with Motown's two-for-one CD se-
ries—Marvin Gaye's “What's Go-
ing On,” for instance, is available
by itself or packaged together with
his “Let’s Get It On”—but both
configurations will remain available
to the consumer, says London.

Street date for the sampler is
Aug 10. DAVE DiMARTINO

crowd of 71,097, with a gross of al-
most $1.5 million. Two days later at
New Jersey’s Giants Stadium, the
double-bill broke the venue’s atten-
dance record for a single rock con-
cert, with 71,598 fans shelling out
almost $1.5 million at the box office.

In addition to outdoor shows
with Dylan, the Dead has enjoyed
impressive sellouts on its own. A
three-night stand, June 26-28, at
the Alpine Valley Theatre, East
Troy, Wis., saw Jerry Garcia and
his crew gross more than $1.1 mil-
lion.

Fresh from a Japanese trip, Ma-
donna kicked off the North Ameri-
can leg of her Who's That Girl tour
on June 27 at Miami’s Orange Bowl.
At that opening date, she became
the first female pop artist ever to
gross more than $1 million from a
single performance, drawing an au-
dience of 56,000, just 400 short of a
sellout. Though Madonna is not sell-
ing out every date on her tour, she
is faring consistently well, defying
those who questioned her potential
as a stadium act.

Bowie, set to kick off his first
tour in four years with two shows,
July 30-31, at Philadelphia’s Veter-
ans' Stadium, has enjoyed tremen-
dous advance ticket sales for the
U.S. leg of his Glass Spider trek, set
to run through early September.

Thus far, the highlight of the
summer’s outdoor concert trade
was the Téxxas World Music Festi-
val, held June 20 at the Dallas Cot-
ton Bowl. With a hard-rocking bill

(Continued on page 75)

’Single'Goes Gold

ord: Her debut, “Whitney Hous-
ton,” has racked up 8 million in do-
mestic sales so far.

After six weeks at No. 1, “Whit-
ney” remains atop Billboard’s Top
Pop Albums chart this week, while
her first album rises to No. 59, dem-
onstrating ongoing sales activity in
its 124th week on the chart.

The single certification marks an-
other personal triumph for the lau-
rel-bedecked Houston—it is
her first gold single.

This year’s only other gold single
is Club Nouveau's remake of Bill
Withers’ “Lean On Me,” which
scored its RIAA award in May.

“I Wanna Dance With Some-
body,” which spent two weeks at
No. 1 on Billboard’s Hot 100 chart,
is the singer’s fourth consecutive
No. 1 hit and fifth consecutive top
10 single.

Arista had not scored a gold sin-
gle since Dionne & Friends’ “That’s
What Friends Are For,” released in
1985 and certified in January 1986.

With the certification of “‘I
Wanna Dance With Somebody,”
1987 gold singles equal the number
of gold singles released in 1986. The
two 45s to sell a million copies each
last year: “On My Own” by Patti
LaBelle & Michael McDonald and
“Kiss” by Prince & the Revolution.

CBS Records Group
holds annual confab,
see photos, page 70
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MCA Has A Hit With Basehall Push

Promo May Be Nashville’s Biggest Yet

BY GERRY wOOD

NASHVILLE MCA Records is
launching what could turn out to be
the most extensive promotional cam-
paign in Nashville’s history. Teaming
with major-league baseball, MCA will
hit with its Swing Into Profits pro-
gram Sept. 7. Aimed at the retail and
consumer levels, the program will be
supported by radio, television, and
print ads and point-of-purchase mate-
rials, highlighted by a sweepstakes.

The campaign will be bolstered by
trade-incentive programs, including
extended dating, free goods, and
product discounts on the entire MCA
country catalog line—plus eight new
front-line releases by such acts as
Reba McEntire, George Strait, and
Steve Wariner—13 new budget re-
leases, and 36 new budget midline
CD releases.

A retail display contest, audio/vi-
sual support program, and other in-
centives—including the consumer
Be-A-Winner Sweepstakes—were re-
vealed to Billboard by Bruce Hinton,
executive vice president and general
manager, MCA/Nashville. Contest
prizes include a trip to the 1988 World
Series and the Celebrity Fishing
Camp of New York Mets manager
Davey Johnson, trips to the MCA
Universal studios in Hollywood for a
VIP tour and concert featuring an
MCA country act, baseballs auto-
graphed by MCA country artists and
major-league baseball players, and

cassettes and LPs.

“Dollarwise and in scope, I'm sure
it’s the biggest campaign to come out
of Nashville,” says Hinton, who host-
ed the entire MCA distribution staff
and regional promo executives for
two days of meetings, July 28-29. Be-
sides McEntire, Strait, and Wariner,
the new releases spotlight the Oak
Ridge Boys, Jerry Clower, Ray Ste-
vens, the Bellamy Brothers, and John

Schneider. The MCA promotion is
sanctioned by Rawlings, the official
sponsor of major-league baseball. La-
bel officials hope to work with all 26
major-league clubs. Among the pro-
motions: The first 7,500 fans attend-
ing selected games (MCA Country
Nights) will receive an MCA country
single with a $1-off coupon for album
product (tied in to regional retailers

(Continued on page 84)

NEW YORK Arista Records, join-
ing several other labels, has estab-
lished a home video division.

Called 6 West Home Video, the
unit will bow in September with a
short video, to be followed by a full-
length video in October. Both re-
leases feature the Grateful Dead.

6 West, named after the label's
offices at 6 W. 57th St. in New
York, will be distributed by the
RCA/A&M/Arista system, with
marketing by Arista’s own field
staff.

According to Clive Davis, Arista
president, the home video division is
a direct outgrowth of the availabil-
ity of the full-length release, “So

Anista Records Forms
Home Video Division

Far,” a one-hour program tracing
the career of the band from “Uncle
John's Band” to “Throwing Stones”
the latter from the group’s new
Arista album, “In The Dark.” Co-di-
rected by Len Dellamico and the
Dead’s Jerry Garcia, the video will
carry a list price of $29.95.

The short video, listing at $12.95,
is called “The Making Of ‘Touch Of
Grey’ And More,” a half-hour docu-
mentary on the making of the
Grateful Dead’s first video.

The new division does not affect
Arista video product currently dis-
tributed by RCA/Columbia Home
Video or future product contracted
to it. IRV LICHTMAN

Baldrige, In Final Official Act, Testified On Copyright
U.S. Urged To Join Beme Gonvention

BY BILL HOLLAND

WASHINGTON Secretary of Com-
merce Malcolm Baldrige, in his last
official appearance on Capitol Hill
before his fatal rodeo accident July
25, told legislators that it is in the vi-
tal interest of the U.S. to join the
Berne Copyright Convention.
“There is absolutely no reason for
us not to join Berne,” the late secre-

tary testified to members of the
House Subcommittee on Courts,
Civil Liberties and the Administra-
tion of Justice. The Berne Conven-
tion is the world’s premier copy-
right protection treaty, but the U.S.
does not belong to it.

Baldrige rejected the present
method of some copyright owners
for getting Berne protection—an
expensive ‘‘back-door” method of si-

BY TONY SABOURNIN

NEW YORK The Assn. of Latin
American Record Merchandisers
and the Recording Industry Assn.
of America have linked to stop the
piracy and parallel import prob-
lems that plague the Latin indus-
try.

The alliance was announced at a
meeting July 14 at New York’s
Skyline Hotel; it brought together
executives from the various multi-
natianal labels engaged in the Lat-
in music business as well as many
of the city’s prominent distribu-
tors and retailers. A similar meet-
ing was held July 17 in Chicago.

At the New York meeting, Pro-
fono Records president Guillermo
Santiso, the unofficial head of
ALARM, called for a unified front
against the pirates and importers,
who, he said, have taken a sizable
chunk of the Hispanic record and
cassette market.

ALARM Links With RIAA

The 2-year-old ALARM has
been instrumental in seizing more
than 1 million illegal pieces, ac-
cording to Santiso. He also said
member companies have won ap-
proximately 30 parallel import
cases without a loss during the
past two years. “We will not stop
until there are no [parallel] im-
ported products in the U.S.)”’
Santiso said.

RIAA’s antipiracy lawyers Joel
Schoenfeld and Steve D’Onofrio
told the New York gathering of
similar court victories and empha-
sized that ALARM can benefit
from the legal and investigative
resources already existing within
RIAA. According to the two, such
resources are necessary because
piracy and illegal importation rank
low on the list of priorities of law-
enforcement agencies, even
though the former is a felony and
the latter is a misdemeanor.

(Continued on page 84)

multaneous release or publication in
Berne-member countries, like Cana-
da.

“Only large U.S. copyright inter-
ests can afford the substantial ex-
pense of a program of regular si-
multaneous publication,” he testi-
fied. “This is too expensive and
difficult or even impossible for
many U.S. publishers and for most
individual authors, artists, and com-
posers.”

Further, Baldrige said, U.S. copy-
right owners may find ‘““the back
door to Berne slammed in their
faces,” explaining that Berne mem-
bers are allowed to ‘‘retaliate

against the works of nonmember .

states. Plainly put, the risk of retali-
ation will increase if the U.S. rejects
Berne and continues to take a free
ride.”

The House hearing was the sec-
ond this summer on the subject. In
testimony at the June hearing, Reg-
ister of Copyrights Ralph Oman
called H.R. 1623—the legislation of-
fered by Rep. Robert Kastenmeier,
D-Wis.—a “thoughtful bill that at-
tempts to reconcile conflicting inter-
ests and to come to grips with the
most important international copy-
right issue the U.S. has had to con-
sider in this century.”

The U.S. belongs to the Universal
Copyright Convention, which intel-
lectual property experts say has
much less clout than Berne. Seven-
ty-six nations, including nearly all
of the developed countries and sev-
eral of the Eastern bloc nations, be-
long to Berne. The U.S., the
U.S.S.R., and the People’s Republic

(Continued on page 84)

Carry On. Celebrating the success of their two sold-out shows at New York

City's Radio City Music Hall, David Crosby, right, Stephen Stills, second from
right, and Graham Nash, left, are congratulated by Atlantic Records chairman
Ahmet Ertegun.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Kate Hyman is named vice president of a&r, East Coast,
for Chrysalis Records in New York. She was East Coast director of a&r for
MCA Records.

CBS Records International appoints Mason Munoz director of market-
ing and sales, West Coast, based in Los Angeles. He was director of mar-
keting and sales for the Columbia label, CBS Records International, based
in New York. Additionally, CBS Records Germany makes the following ap-
pointments: Andreas Kirnberger, director of a&r; Bernd Hoffman, man-
ager of local a&r; Christa Zentgraf, manager of international coordination;
and Hubert Wandjo, manager of artist marketing.

s :
HYMAN MUNOZ BORCHETTA FARBMAN

Scott Borchetta is promoted to national director of album rock promo-
tion for the MTM Music Group in Nashville. He was assistant to the nation-
al director of promotion.

Nancy Farbman is named director of international artist relations & pub-
licity for BMG Music International in New York. She was East Coast man-
ager of media and artist relations for Capitol Records.

Atlantic Records in New York promotes Paula Amato to publicist. She
was assistant to the vice president of single sales & production.

PolyGram Records in New York names Bob Kranes manager of a&r. He

AMATO SCHULMAN

MARKOWITZ

was assistant program director/music director for WXRK-FM New York.

Global Pacific Records appoints Paul Schulman director of East Coast
operations, based in New York. He was vice president of operations for Liv-
ing Music Records.

Ed Outwater is named executive director of quality assurance for the
WCI Record Group in Burbank, Calif. He was director of quality assurance
for Warner Bros. Records.

Slash Records in Los Angeles appoints Randy Kaye national director of
marketing and Michelle Zichella national director of promotions. Kaye
was with Big Time Records. Zichella was with Century City Artists.

MANUFACTURER. Martin I. Markowitz is named vice president of administra-
tion for WEA Manufacturing Inc. in Scranton, Pa. He was with the Ford
Motor Co.

HOME VIDEO. Strauss Zelnick is promoted to executive vice president of Ves-
tron in Stamford, Conn. He was senior vice president of corporate develop-
ment.

Prism Entertainment in Los Angeles makes the following appointments:
Amy Sexauer as manager of advertising/public relations/special events;
Clay Baxter, Western regional sales manager; Diana Dearin, manager of
creative services; Lynn Franks, project coordinator of creative services;
Heidi Marie Cantor, project coordinator; and Sarah Mandell, copywriter.

Lori Feldman is promoted to associate director of advertising at
CBS/Fox Video in New York. She was manager of advertising projects.

(Continued on page 78)
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SPONSORSHIP

INTHE ENTERTANMENT &
LEISURE INDUSTRY SEMINAR

SEPTEMBER 27-29,1987

THE FARMONT HOTEL-DALLAS, TEXAS

FOCUS ON

REGIONAL MARKETING
AND PROMOTION

PRESENTED BY

) «nd Billoeard.

AMUSEMENT BUSINESS*

“WHO WILL ATTEND

SEMINAR SCHEDULE

SAMPLE TOPICS

J

® Record Company Executives

@ Talent Agents and Managers

o Corporate Marketing Executives

¢ Video Companies

@ Radio Promotion Directors
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® Advertising and Marketing Agencies
® Public Relations Firms

@ Promoters and Producers of Events

Sunday Registration  11:00am— 5:30 pm
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® Creating Self-Liquidating Sponsorship Programs
® Music Marketing's Role in Artist Development
® Target Market Sponsorship Strategy

e Pricing, Negotiating and Promotional
Development of Music Sponsorships

o New Directions in Video Sponsorship

® Reaching the College Market at Local,
Regional and National Levels

® Consumer Promotion Programs
® Market by Market Sponsorship

® Business to Business Marketing Case Study
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® Michael Omansky, RCA Records

o Walter G. Wilson, MCA Records
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REGISTRATION INCLUDES
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@ Reference materials
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Name
Sharing With

Arrival

® An opportunity to meet the movers and shakers in the
entertainment, event, sport, music. and video marketing industries

American Airlines is offering 0 40% discount. For details call 1/800-433-1790 and refer to STAR FILE # $92652
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{Cardholder)

Registration info. for registrants outside the US.. All checks must be in US.
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Card.

Registration fee does not include accommodations or airfare. Can-
cellations must be in writing & postmarked by 9/4/87 and are subject
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cellations after 9/4/87 will not be refunded.

Reservations will be made for you

ONE NIGHT ROOM DEPOSIT REQUIRED

O Check enclosed payable to the Fairmont Hotel
O Charge to credit card above
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NRM Is A Gompany On The Go

4-Day Confab Heralds Several Changes

BY GEOFF MAYFIELD

CHAMPION, Pa. National Rec-
ord Mart had the look of a compa-
ny on the prowl, hunting for a
larger market share, at the 75-
store chain’s annual convention,
held here July 26-29.

That the web’s store count is
only two stores more now than it
was when NRM gathered its
troops at the Seven Springs resort
here exactly a year ago is decep-
tive. Since that meet, the firm has
increased sales by more than 10%,
bolstered its home-office staff,
and readied two new store con-
cepts.

The catalyst for the metamor-
phosis came last spring, with an in-
ternal buyout that shifted control
of the web from the founding Sha-
piro family to president and CEO

Frank Fischer (Billboard, May 17,
1986). Key developments since
that transition include the follow-
ing:

e The appointment two months
ago of Jim Errichetti as vice presi-
dent of operations and administra-
tion. He came from Caché, a 40-
store, New York-based women’s
fashion chain, and had earlier
worked at clothing web The Gap
under Jack Eugster before Eug-
ster took the reins of the 546-store
Musicland Group.

e A greater emphasis on comput-
erization and inventory control will
be realized with the current rollout
of a $1.2 million point-of-sale net-
work by Fujitsu Systems of Ameri-
ca. During the convention, manag-
ers spent four hours learning how
to work the POS terminal.

¢ NRM is adding two concepts to

W. German Label Gapriccio
To Release DAT Titles

BY IS HOROWITZ

NEW YORK West German classi-
cal label Capriccio Records is pre-
paring 20 digital audiotape titles for
introduction in European markets
in the fall.

Beginning in November, the label
will release all new product simulta-
neously on DAT and compact disk,
according to Jerome Stine, U.S.
marketing director.

The decision by Capriccio is an-
other crack in the wall that major la-
bels worldwide have sought to put
up around DAT technology until
hardware manufacturers agree to

include Copycode scanners in their
players to prevent duplication of en-
coded recordings.

Only a week earlier, Nimbus Rec-
ords, a U.K.-based classical label
that is also a leading manufacturer
of CDs, announced it will be produc-
ing DAT software this year for sale
in Japan (Billboard, Aug. 1).

Meanwhile, industryites are spec-
ulating that at least one U.S. label,
GRP Records, will announce its
commercial entry into DAT market-
ing before the end of the year. GRP
is known to have prepared DAT cas-
settes for demonstration, and some

(Continued on page 75)

Songwriter Awarded Royalties
Gaste Wins ‘Feelings’ Suit

BY IRV LICHTMAN

NEW YORK A six-member U.S.
federal court jury here July 22
unanimously held that about 80% of
“Feelings,” a worldwide favorite
since its introduction in 1975 by
Morris Albert, is the creation of
French writer Lou Lou Gaste.
After a trial that lasted 1!/,
weeks, the jury apparently decided
to credit Albert’s lyrics as a contrib-
utory factor in the song’s succeess.
Testimony by the plaintiff, along
with a music authority called upon
to deliver expert testimony, con-
vinced the jury that Gaste’s 1956
composition “Pour Toi” was given
to A]bert by his publisher, resulting
in the melodic basis of “Feelings,”

which is said to earn from $200,000-
$400,000 worldwide each year.

Under the U.S. decision, Gaste is
entitled to royalties earned by the
song from 1983 up to the filing of
the action. Earnings during this pe-
riod amount to a little more than
$600,000, of which Gaste was
awarded $500,000 by the jury.

Even though the song was intro-
duced in 1975, Gaste can only collect
royalties starting from 1983, since
the statute of limitations on copy-
right infringement in the U.S. cov-
ers three years prior to the com-
mencement of a legal action.

As for earnings of “Feelings” be-
yond July 1986, this is subject to ne-
gotiation between the legal repre-

(Continued on page 85)

Ingram To Open Ind. Unit

NASHVILLE Ingram Video adds
a fifth distribution point to its net-
work with the opening Sept. 1 of a
10,000-square-foot warehouse and
office complex in Fort Wayne, Ind.
The new facility will allow for one-
day shipping to locations in Indiana,
Michigan, Ohio, Illinois, Iowa, and
parts of Wisconsin and Kentucky.
According to an Ingram spokes-

man, who declined to reveal the cost
of the new operation, the Fort
Wayne unit, which will be housed in
an existing building, will also con-
tain sales offices.

Currently, Ingram has distribu-
tion centers in Los Angeles, Dallas,
Nashville, and Jessup, Md. The com-
pany has plans to open other cen-
ters.

its store network, which includes
the mall-oriented National stores
and freestanding combo Oasis
stores. Two stores designed for off-
price malls with an emphasis on
budget product, called Surplus
Sounds, have opened in Pittsburgh
since December. This fall, in North-
brook, I11., and Columbus, Ohio, the
chain will introduce The Wave, a hi-
tech store that will emphasize com-
pact disks, CD video, laserdisks, and
audiocassettes.
¢ Shelly Berman Communicators,
a four-branch ad agency based in
Columbus, has been retained by Fi-
scher to handle all of NRM’s mar-
keting efforts.
(Continued on page 75)

Her Own Room. Gil Friesen, left, president of A&M Records, and Herb Alpert,
right, join with the Los Angeles Dance Gallery in naming the gallery’s two star
dressing rooms after Janet Jackson, center.

MICHAEL JACKSON'S ““I Just Can’t Stop Loving
You”’ enters the Hot 100 at No. 37 this week, the
highest that any single has debuted since Madon-
na’s “Dress You Up’’ opened at No. 36 two years
ago. Jackson’s single, the first release from his up-
coming album, “Bad,” enters the Hot 100 one notch
ahead of Whitney Houston’s “I Wanna Dance With
Somebody (Who Loves Me),” which debuted at No.
38 in May.

“I Just Can’t Stop Loving You’ enters the Hot

No. 39, which ties two
1986 hits for the highest
debut since Lionel Rich-
ie’s “Say You, Say Me”
bowed at No. 37 in No-
vember 1985. Prince &
the Revolution’s ‘“‘Kiss”’
and Cameo’s ‘“‘Candy”
both also opened at No.
39. Jackson’s single—

Black Singles chart at
e ]
e

the first taste of the fol-
low-up to the best-sell-
ing album in history, “Thriller,”—arrives at No. 23
on the Hot Adult Contemporary Singles chart.

Meanwhile, Janet Jackson’s “The Pleasure Princi-
ple’” jumps to No. 1 on the Hot Black Singles chart,
becoming the fifth No. 1 black hit from her smash
album “Control.” No other album in chart history
has generated more than three No. 1 black hits. One
curious note: The only “Control” single to fall short
of No. 1 on the black chart—‘ “When I Think Of
You”’—happens to be the only one to make No. 1 on
the pop chart.

I.OS,LOBOS’ “La Bamba” leaps from No. 24 to No.
11 on the Hot 100, eclipsing the chart performance
of the original version, by Ritchie Valens. Valens’
hit—the B side of ‘“Donna”—peaked at No. 22 in
March 1959, one month after he died in a plane crash
with Buddy Holly and the Big Bopper. (‘“‘Donna”
climbed to No. 3 before Valens’ death and went on to
reach No. 2.)

“La Bamba,” the title song of the new Taylor
Hackford movie based on Valens’ life, is likely to be-
come the fifth No. 1 hit in less than five years to em-
anate from a movie directed by Hackford. But
whereas this is a remake, the first four smashes
were all original songs.

FAST FACTS: U2’s “I Still Haven't Found What I'm
Looking For” jumps to No. 1 on this week’s Hot 100,
becoming the second No. 1 hit—following “With Or
Without You”—from its former No. 1 album, “The
Joshua Tree.” U2 is the third group in the past year
toland a No. 1 album that yielded two No. 1 hits: The
Irish band follows Huey Lewis & the News and Bon
Jovi.

Two songs from “Beverly Hills Cop II'’ place in
the top three on this week’s Hot 100: George Mi-

by Paul Grein

Michael Jackson Single Bows At No. 37;
Highest Debut Since Madonna In '85

chael’s “I Want Your Sex”’ jumps to No. 2, and Bob
Seger’s ‘‘Shakedown” dips to No. 3. This marks the
first time that two hits from one movie have ap-
peared in the top three simultaneously since Phil
Collins & Marilyn Martin’s ‘“Separate Lives” and
Lionel Richie’s “Say You, Say Me”’—from ‘“White
Nights''—scored in December 1985. Before that,
you have to go back to the “Saturday Night Fever”
blitz in 1978.
A fourth “Cop 11" single, the Pointer Sisters’ ‘‘Be
- There,” debuts at No. 81
this week. The record
was produced by Narada
Michael Walden, mak-
ing this the first Pointer
Sisters single since 1977
not produced by Rich-
ard Perry.

Madonna’s ‘“Who's
That Girl”’ jumps four
notches to No. 7 this
week, becoming her 13th
consecutive top 10 hit.
That puts her in a tie with Richie for the longest
string of consecutive top 10 hits so far in the '80s.
(Richie’s string ended in May when “Se La” peaked
at No. 20.) When Michael Jackson’s new single goes
top 10, he will have had 13 consecutive top 10 hits as
well.

The Fat Boys & the Beach Boys’ remake of ‘““Wipe-
out’” jumps six notches to No. 39 this week—24
years and 11 months after the Beach Boys landed
their first top 40 hit, “Surfin’ Safari.” The silver an-
niversary of that top 40 breakthrough is Sept. 15.

As forecast last week, the Grateful Dead earns its
first top 10 album as “In The Dark” jumps three |
notches to No. 9 on the Top Pop Albums chart. This
breakthrough comes a mere 20 years and three
months after the group first hit the chart,

“Sammy Hagar’’ jumps three notches to No. 15
this week, becoming his highest-charting solo album
to date. Hagar’s “Three Lock Box” peaked at No. 17
in 1983. With Van Halen, Hagar hit No. 1 last year
with “5150.”

WE GET LETTERS: Art Goewey, research direc-
tor of WUSN-FM Chicago, notes that Stephanie
Mills’ “I Feel Good All Over” is the first single to
spend three or more weeks at No. 1 on the Hot Black
Singles chart without crossing over to the Hot 100
since George Clinton’s ‘“Atomic Dog’’ in 1983.
Goewey adds that Mills’ only other No. 1 black hit,
last year’s “I Have Learned To Respect The Power
Of Love,” also failed to crack the Hot 100.

Robert T. Durkee of Altoona, Wis., noticed that
Whitney Houston has hit No. 1 on the Top Pop Al-
bums chart by cutting the title of her debut album in
half. Says Durkee: “Gee, I can’t wait to hear her
next No. 1 album, which will undoubtedly be called
‘Whit.””’
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FOLLOW
THE HEAT
OF THE
MOMENT.

FC 40375

A major breakthrough
for Cock Robin is

‘Just Around The Corner’’ss.onzs
The new single

that burns with

a fiery passion.

From the haunting
new album that
delivers on the promise
made by their
internationally-
acclaimed debut.

On Columbia Records,
Cassettes and Compact Discs.

Produced by Don Gehman.
“Columbia,” ® are trademarks of CBS Inc. (© 1987 CBS Inc.
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BY WILHELMUS ANDRIESSEN

Technical research has long been
the essential response to the chal-
lenges faced by competitive mar-
kets in the open economic systems
of the free world. Research re-
mains the motor that drives the de-
velopment, and even more so, the
growth, of those markets.

Where audio/video systems are
concerned, one can argue about
the fairness of the way the total
business is divided, but one cannot
dispute the fact that the world
market for recorded audio and vid-
eo software has enjoyed tremen-
dous growth in the last two de-
cades thanks to the intellectual
property of engineers who have
created more and more sophisticat-
ed audio and video equipment, in-
cluding home recording systems.

The compact audiocassette sys-
tem, for example, has multiplied
the world market for recorded mu-
sic severalfold since its introduc-
tion in 1963. It has also significant-
ly stimulated the audio business in
general.

In the case of video, the VCR
has been the igniting force for the
fast-growing video software mar-
ket. All attempts to develop this
market using replay-only systems
such as the laserdisk failed hope-
lessly.

Although video software needed
the success of at least one hardware
system before it could really take
off, the availability of video soft-
ware has had a decisive influence on
the success—or lack of success—of
the various VCR configurations in
the stages after initial takeoff.

From a tape manufacturer’s point
of view, it is inevitable that the ex-
isting analog audio home taping
system, despite its current vast pop-
ularity, will be succeeded and at
least partially replaced by a digital

A Tape Manufacturer’s View

SPOILER SYSTEMS: BARRIERS TO PROGRESS

audio home recording system.

If we agree that the development
of the audio/video markets depends
on the attractiveness and benefits
consumers perceive in their hard-
ware systems, we can only conclude
that the artificial destruction of
these benefits—via duplication
spoilers for home recorders, for ex-
ample—has many dangerous impli-
cations and probable consequences.

The spoiler systems proposed for
digital audiotape are absolute. If

‘Spoilers imply an

elimination of
consumer property
rights in recordings’

Wilhelmus Andriessen is chief applications
officer at BASF AG, based in Mannheim,

in the unlimited sequential record-
ing capability of digital audio home
recording. Theoretically, one can
duplicate infinitely without any loss
in sound quality.

Although our studies show that
this kind of duplication is not evi-
dent in private recording, we sup-
port technical limitations that would
secure fair private use of new tech-
nologies on the one hand, but make
impossible multiple sequential digi-
tal duplication of commercial soft-

almost total

West Germany.

home recording machines are re-
quired by legislation to have spoil-
ers built in, we face a dramatie
tightening of the copyright situa-
tion since, say, the 1971 Geneva
Phonograms Convention. It implies
an almost total elimination of con-
sumer property rights in the case of
recordings.

In other words, the record buyer
will have no right, or even chance,
to record the product he buys, even
in the privacy of his own home!

These are the very serious conse-
quences, and they could have a di-
sastrous effect on the future of the
audio/video private entertainment
markets.

At this point, it should be pointed
out that tape manufacturers are
aware of certain potential dangers

FUN WHILE IT LASTED

About a year ago you ran a com-
mentary of mine expressing con-
cern over how little record compa-
nies and retailers work together.
Later I gave a speech at a conven-
tion of one-stops and record com-
panies and warned that unless
steps were taken to improve
things for independent stores, I
would be out of business as a one-
stop in a year.

. Since then little, if anything, has
been done, and I have closed my
store, a little wiser and with few
regrets except for the loss of some
money.

Record companies continue to
favor large chains in pricing.

I don’t think it’s good practice to
put all your eggs in one basket.
The chain that put me out of busi-
ness is also forcing other indepen-
dents to close or relocate.

It’s sad that the days of the
small business seem to be num-
bered because of record company

“policies.” I was proud to be a part

of this business, and I'm saddened

that I have to leave. It was fun
while it lasted.

John Ridgway

Tustin, Calif.

THE RIGHT WAY TO PROMOTE

I applaud the position Brian Chin
takes in his recent article, “Over-
hype Will Kill The DJ Movement”
(Billboard, July 18).

Club DJs are not radio stations,
and they are not robots. Talented
dance DJs came to prominence by
discovering and breaking new tal-
ent and new album tracks.

“When I hear that DJs are adding
or dropping songs from their play-
lists, I cringe. Good promoters

" should visit clubs with test press-

ings, albums . . . and artists. Using
top 40 tactics and manipulation
will kill freedom and creativity.

I recently visited a jam-packed
club in Chicago (which, incidental-
ly, has an all-night record store
next door) and heard the DJ play
some incredible music. Patrons
were glued to the booth, anxious to
learn the names of the songs she
played.

ware on the other hand.

Quite apart from the question of
unrestricted duplication is that of
which is preferable, tape or disk? If
we compare the compact disk with
DAT, we see the same characteris-
ties that apply in the comparison of
the black disk with the analog cas-
sette, although on a much higher
qualitative level.

The CD, with all its comfortable
features, appears to be unbeatable
for home use. DAT, however, has
the better attributes when it comes
to versatility and mobility. In addi-
tion to digital sound, each cassette
has its own features for other appli-
cations, such as in the computer
field and in audio/visual areas.

My view is that progress in tech-
nology should not—and, ultimately,

This DJ is considered one of the
most influential in that city. Yet
she has trouble getting domestic
product. She told me promoters
hardly pay her any attention be-
cause she does not ‘‘report.” What
a mistake.

While I was there one of the
country’s hottest producers
walked up to the booth with a tape
he had just finished. She listened
to it, played it, and packed the
dance floor. That producer has the
right idea!

Daniel Glass
Vice President, Promotion
Chrysalis Records, New York

IN DEFENSE OF METAL

I was delighted to read Geoff May-
field’s article ‘“Marketing Heavy
Metal” (Billboard, July 25).

Born and raised in Baton Rouge,
La., I now work in a record store in
Asbury Park, N.J. Like most “con-
ventional” stores, it caters to top
pop, yet metal people still drift in.
I've been designated resident met-
al head, so they are directed to me.

Most professionals have difficul-
ty grasping the profile of the typi-
cal “headbanger.” They’ve never

cannot—be stopped by artificial de-
vices designed to protect yester-
day’s way of distributing audio and
video software. Extending copy-
right protection, which is correctly
directed against commercial mis-
use, is inappropriate to cover non-
commercial private use.

We do not at all oppose the princi-
ple that consumers (not the tape in-
dustry!) must pay for audio/video
software that they wish to enjoy.
But they should only be required to
pay once for the same piece of soft-
ware.

We do, however, question wheth-
er or not it should be the exclusive
right of the record industry—in
perpetuity—to manufacture tech-
nical carriers for distributing musi-
cal software.

The fact is that technical ad-
vances in the field of audio and vid-
eo systems—not just home record-
ing units, but also digital broadcast-
ing and cable distribution
systems—require new approaches
to software distribution.

The consumer must have the op-
portunity to decide for himself
whether, for example, he wishes to
purchase software via cable and put
it on tape in a compilation of his own
choosing—or whether, instead, he
prefers to purchase the prerecorded
carrier, as manufactured by the fac-
tories of the record industry (i.e., vi-
nyl record, CD, or prerecorded
tape).

Quite apart from the question of
trade balances between Japan, Ko-
rea, and other parts of the world,
the tape industry considers DAT an
interesting challenge.

DAT deserves a chance to con-
tribute to the further extension of
the world market for recorded mu-
sic and to provide a platform for the
development of new audio software
technologies.

banged their heads. Metal, like any
other music, is a release for them.

It is the kids who are raised
without a sense of morals or self-
worth who have problems dealing
with the issues hardcore raises.
Since when is it a crime to express
your views on issues?

As for that Satanic crap, if lis-
tening to Ozzy or Zeppelin a few
times makes one a Satanist, why
don’t I and most of the people I
know attend black mass? The liter-
ary world is allowed sarcasm, why
not musie?

I’d like to see the myth that
heavy metal is an instant road to
hell shattered. Maybe one day met-
al heads will be considered people,
too.

Kendra L. Kuss
Asbury Park, N.J.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Epic 'IVI”vsteri Group Révealed

Insiders Release Stirred PD Curiosity

BY KIM FREEMAN

NEW YORK ‘“Who was that
masked band?” is the question sev-
eral album rock programmers have
been asking for the last month. The
answer is the Insiders, a new Epic
group whose debut outing, “Ghost
On The Beach,” arrived at radio in
various configurations throughout
July with no identification or infor-
mation on the group.

The only hint was yellow packag-
ing, which was used on cassettes,
12-inches, and as a motif on various
music samplers in lieu of the band’s
identity.

The yellow, of course, harks back
to Epic’s original logo of the '60s
and early '70s, which saw the likes
of Jeff Beck and the Yardbirds rise
to prominence.

“A lot of programmers were say-
ing, ‘Hey, yellow—I don’t get it,”
says Harvey Leeds, Epic’s VP/al-
bum promotion. ‘“The idea is that
the yellow label is reminiscent of
the past, and the Insiders are in the
tradition of those [aforementioned]
bands in the sense that we’re hop-
ing their music will stand the test of
time.”

The project began with getting
the Epic and Columbia staffs excit-
ed. ““Our product manager,
Diarmuid Quinn, sent out the yellow
cassettes to every person on Epic
and Columbia’s staff,” Leeds ex-
plains. The in-house effort culminat-
ed at the CBS convention three
weeks ago in Vancouver, British Co-
lumbia, where attendees were
greeted with a large yellow beach
blanket and more yellow .cassettes.
Later in the week, attendees were
briefed on the Insiders.

From there, ‘““Ghost On The
Beach’ appeared “in four or five
different configurations at radio,
without any identification,” says

Leeds. That was backed up by a se-
ries of trade advertisements featur-
ing first yellow only and later yel-
low with a list of songs from the al-
bum.

“The idea was to get them inter-
ested in the project musically,”
says Leeds, “and we've got some
major call letters out of the box.”
According to Leeds, “Ghost On The
Beach” was officially released July
27, so reports are just starting to ar-
rive, and several programmers had
called to get permission to air the
track long before that.

“The very first guy was Chip Ho-
bart, at WQFM Milwaukee,” recalls
Leeds. “He calls up saying, ‘I don’t
know who this is, I don’t care. But,
it's great. Can I play it?” ” Accord-
ing to Leeds, a few stations carried
the promotional mystery out to
their listeners when introducing the
song.

At the same time the anonymous
track arrived at radio, Epic’s Phila-
delphia rep, Biff Kennedy, spiced up
the mystery theme with a clever
twist. Dozens of yellow roses were
sent to the spouses or “significant
others’’ of several key rock pro-
grammers around the country.
They came with a note supposedly
signed by the programmer saying,
“I heard the most romantic song—
‘Ghost On The Beach’—and it made
me think of you.”

“So, you've got the KFOG San
Francisco PD coming home to his
wife thanking him for roses he nev-
er sent. Then he sees the note, and it
all makes sense,” says Leeds. “It
stirred up a lot of interest.”” The
roses stunt was also pulled on a few
competitive label executives, says

Leeds, to create an Insider buzz

throughout the industry.

Leeds says programmers can ex-
pect more promotional campaigns
of this scope from Epie, which is in

Clarifications, Gorrections
On Billhoard Radio Awards

NEW YORK Despite efforts to
check and double check the second
and final ballots in the 1987 Billboard
Radio Awards (Billboard, Aug. 1), a
few corrections and clarifications are
necessary:

o In the promotion director/coun-
try category, Mike Hammond was
nominated at WWKF-FM Fulton,
Ky. He was wrongly placed in the
medium-market category, and votes
that he receives will be counted in the
small-market category.

¢ WSBA York, Pa., was mistakenly
omitted from the medium-market cat-
egory for station of the year/adult.
Write-in votes on the ballot for this
station will be counted.

e WXRL Lanecaster, N.Y., mistak-
enly appeared in the small-market
category for station of the year/al-
bum. It is not an album rock station,
and votes for it will be discounted.

o In the PD/top 40-crossover cate-
gory, Jim Wilson from WCKN
Greenville, S.C., appeared incorrectly
in the small-market category. Votes
for him will be counted in the medium-

market category.

o In the air personality/urban/ma-
jor market category, Donnie Simpson
was listed with the wrong station. He
is with WKYS Washington, D.C., and
his votes will be attributed as such.

e In the medium-market category
for air personality/album, WDHA
Dover, N.J.’s midday talent is Kathy
Millar.

o In the major-market category for
promotion director/adult, WMGK
Philadelphia’s nominee is Mark
Lipsky.

o By way of clarification, the label
promotion categories were limited to
national and local/regional. Conse-
quently, some vice presidents of pro-
motion were nominated in the nation-
al category. In one case, DeDe White-
side was nominated by voters as a
regional rep, although she actually
holds a national post for MTM.

Ballots must be received by
Wednesday (5), and the winners will
be presented in a special section of
Billboard’s Sept. 19 issue.

the process of “bringing back the
good, old-fashioned, creative, excit-
ing promotions.”

“I remember when Mike Bone
[now president of Chrysalis] sent
out dead rats in formaldehyde in
support of the Boomtown Rats for
Mercury,” Leeds says. ‘“‘But that
must have been 10 years ago.

“I think it’s really scary how le-
thargic musically many people in
records and radio have become. I
think they need a wake-up call, and
that’s what we're trying to do.”

Time will tell how effective the
monthlong, yellow campaign was
for the Chicago-based group, which
is described by Leeds as straight-
ahead, organic rock’n’roll.

WASHINGTON
ROUNDUP

BY BILL HOLLAND

BROADCASTERS WOULD LOSE
$1.37 billion a year—that’s right, bil-
lion—in advertising revenue if Con-
gress decides to pass a law that de-
fers the deductibility of 20% of ad
revenues. It was National Assn. of
Broadcasters president Eddie
Fritts, speaking to the California
Broadcasters Assn., who came up
with the figure, based on a recent
study that found revenues at sta-
tions would decrease 4.8%—cutting
AM profits by 50% and FM profits
by 30%.

"O CRIMINAL INTENT ...
That’s what the Justice Department
found in its investigation of Pacifi-
ca-owned KPFK-FM’s broadcast of
a play about gays and AIDS called
““The Jerker.” The program had
some graphic sexual descriptions,
and the Federal Communications
Commission, after warning Pacifi-
ca, turned the case over to the Jus-
tice Department for possible prose-
cution. The department found the
broadcast had “patently offensive
language,” but that the station had
observed the FCC 10 p.m. guideline
for adult programming. It also
found that the play didn’t contain
repetition of the now-famous seven
“dirty” words. Pacifica released a
statement saying the ruling “does
not dispel the chilling impact” of the
FCC'’s tighter guidelines.

THE PRICE TAG’S TOO HIGH . . .
is how the broadcast industry feels
about S. 1277, the Senate bill that
would eliminate the much-despised
comparative license renewal pro-
cess over at the FCC. Industry
members feel that the process
would be replaced by a “high cost”
and government-regulated public-
interest programming require-
ments. While the NAB and other
broadcast groups favor the bill's
elimination of comparative renewal,
they do not feel it is necessary to
“turn back the clock” for fear the
public-interest standard has been
gutted by deregulation.

Everybody Loves An Ape. Atlantic artist Jon Astley, second left, brings
monkeys to the “place where rock lives,” as WNEW-FM New York PD Mark
Chernoff tries to escape the jungle. The occasion was the major push behind
Astley’s new album, “‘Jane’s Getting Serious,” and the big apes are rumored to
be Atlantic director of rock promotion David Fleischman and senior director of

rock promotion Danny Buch.
Programmers reveal why they have jumped on
certain new releases.

TOP 40

Gary Moss, PD of WKRM Columbia, Tenn., says Patty Smyth’s “Isn’t
It Enough” (Columbia) is the strongest solo offering the former Scan-
dal leader has dished up to date. “There’s a ton of good urban stuff out
now, so this a great piece of rock’n’roll to balance it out,” Moss says.
Lending its weight to that ton, Moss says, is the Force M.D.’s with
“Love Is A House” (Tommy Boy). “We need more of this kind of music
because it appeals to both our urban listeners and our middle-of-the-
road top 40 listeners,” he says. Not new at WKRM but worthy of note,
according to Moss, is Regina Belle’s “Show Me The Way” (Columbia),
which “we’ve been on a coupla of months, and it continues to get great
phone response from demos across the board.”

ALBUM ROCK

You wonder why there hasn’t been a revolutionary pirate station off the
West Coast? (See Vox Jox, page 15.) Perhaps it's because progressive
ears are pretty well-served all along the coast. At one of those sources,
KROQ “Roq Of The "80s” Los Angeles, PD Rick Carroll rattles off his
latest “extremely hots” faster than the speed of light. Private Domain’s
“Don’t Mean That Much” (Chameleon) came recommended by another
progressive rock source, XTRA-FM “91X” San Diego. “They discovered
this band, and this track follows ‘Absolute Perfection,” which was an ab-
solute smash for us,” Carroll says. Echo & the Bunnymen have always
been a strong band for KROQ, and Carroll says their cover of the Doors’
“People Are Strange” (off Atlantic’s “Lost Boys” soundtrack) adds
more fuel to that relationship. Other core groups generating strong
phone response for KROQ inciude the Pet Shop Boys with “It’s A Sin”
(Manhattan) and the Cure with “Just Like Heaven” (Elektra). Finally,
the Bolshoi’s “Oh, Please” (PolyGram) is generating exceptionally
strong response on the phone, says Carroll.

COUNTRY

KHK-FM Richmond, Va., operations manager Rob Ryan is coming off
a 1.6 to 3.8 overall 12-plus spring book, which reflects the impact of the
station’s first full-scale marketing attack and fine-tuning of its music
mix. One of the freshest adds to that mix is Conway Twitty’s “I Want
To Know You Before We Make Love” (MCA). “This is one of the hot-
test songs that’s come down in the last two years,” Ryan says. Like
another Ryan fave, Barbara Mandrell’s “Child Support” (EMI/Capi-
tol), Twitty’s latest has great appeal with adult women, the OM says.
“I could just envision women falling over when he sings this song.”
Meanwhile, Mandrell’s latest appears to be pulling the heartstrings of
female listeners to the phones, Ryan says. Both tracks, he adds, are
selling very well in the market. Sounding like a strong future add is
Rosanne Cash’s “The Way We Make A Broken Heart” (Columbia).
“This has a floaty feel to it like ‘I Wonder,” and I think it will draw big
phones,” he says. Ryan also speaks well of the potential contained in
the debut by Capitol group Richard & Gary Rose. “This could be the
duet group of the year,” Ryan says. KIM FREEMAN
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THE GOLD ALBUM
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The Labor Day Weekend Special That Sums Up The Summer!

Last year's Summer Encore special was such a hit with program-
mers that we're doing it again . . . an encore of an encore!

The biggest hits! The best tours! The history-making music events!
The smash summer movies! They'll all be playing ONE MORE TIME
this Labor Day weekend on Summer Encore 1987.

It's a three-hour radio special that looks back on the summer of
'87 and puts it into proper musical perspective.

You'll hear interviews with the superstars who made the summer
hot ... and you'll hear from the new stars making their first big
splash.

Everybody hopes for one last summer fling. Summer Encore 1987
is it!

It’'s available now on a swap,/exchange basis to radio stations in
the top 170 Arbitron-rated metro markets.

For station clearance information call United Stations Program-
ming Network in Washington, DC at 703-276-2900 today!

New York
Washington, D.C.
Chicago

Detroit

Dallas

Los Angeles
London

;
2
;

YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. 1 Just Want To Be Your Everything,
Andy Gibb, rso

. (Your Love Has Lifted Me) Higher
And Higher, Rita Coolidge, aam

. I'm In You, Peter Frampton, aam

. Easy, Commodores, MOTOWN

K Aw&natcha Gonna Do?, Pablo Cruise

. Do You Wanna Make Love, Peter
McCann, 20TH CENTURY

. Just A Song Before | Go Crosby,
Stills & Nash, aTLaNTIC

i g%usAnd Me, Alice Cooper, waRNER

W L N oA W N =

—
(=]

. You Made Me Believe In Magic,
Bay City Rollers, ARisTA

POP SINGLES—20 Years Ago

. Light My Fire, Doors, ELEKTRA

. AllYou Need s Love,Beatles,caritoL

. | Was Made To Love Her, Stevie
Wonder, TamMLA

. Pleasant Valley Sunday, Monkees,
PHILLIPS

. Mercy, Mercy, Mercy,
Buckinghams, coLumBia

. Can't Take My Eyes Oftf Of You,
Frankie Valli, PHiLLIPS

. A Whiter Shade Of Pale, Procol
Harum, DERAm

. Windy, Association, waRNER BROS

. Carrie Ann, Hollies, epic

. A Girl Like You, Young Rascals,
ATLANTIC

[=R"-X- ] ~ N U A w N =

—

TOP ALBUMS—I10 Years Ago

. Rumours, Fleetwood Mac, waRNER
BROS

. CSN, Crosby, Stills & Nash, aTLanTIC
. Superman, Barbra Streisand,
COLUMBIA

. Star Wars Soundtrack, 20th CENTURY
J.T., James Taylor, coLumsia

I'm In You, Peter Frampton, aam
Book Of Dreams, Steve Miller
Band, capritoL

. Emotions, Rejoice, coLumsia
. Commodores, MOTOWN
. Love Gun, Kiss, CASABLANCA

Mm@ A WN e

[-R'-X- ]

TOP ALBUMS—20 Years Ago

1. Sgt. Pepper's Lonely Hearts Club
Band, Beatles, capiToL
2. Headquarters, Monkees, COLGEMS
3. Flowers, Rolling Stones, LONDON
4. Surrealistic Pillow, Jefferson
Airplane, RCA VICTOR
5. The Doors, ELEKTRA
6. | Never Loved A Man The Way |
Love You, Aretha Franklin, ATLANTIC
7. Sounds Like, Herb Alpert & the
Tijuana Brass, A&m
8. g&.ngﬁyAnd Away 5th Dimension
9
10

. Revenge, Bill Cosby, wARNER BROS
. Born Free, Andy Williams, coLumgiA

COUNTRY SINGLES—10 Years Ago

1. Way Down/Pledging My Love,
Elvis Presley, rca

2. Rolling With The Flow, Charlie
Rich, eric

3. Ramblin' Fever/When My Blue
Moon Turns To Gold Again, Merle
Haggard, mca

. 1 Don't W Cry, L. Gatlin,
1Don't Wanna Cry, Larry Gatlin

4
5. A Song In The Night, Johnny
Duncan. coLumeia
6. Don't It Make My Brown Eyes
Blue, Crystal Gayle, uNITED ARTISTS
7. Sunflower, Glen Campbell, camtoL |
8. I'm The Only Hell (Mama Ever |
Raised), Johnny Paycheck, epric
9. Till The End, Vern Gosdin_ ELEKTRA
0. (After Sweet Memories) Play Born
To Lose Again, Dottsy, RcA

SOUL SINGLES—10 Years Ago

. Float On, Floaters, asc

. Strawberry Letter 23, Brothers
Johnson, Aam

. Devil’s Gun, C.J. & Co., aTLANTIC

1
2
3
4. Best Of My Love, Emotions,
COLUMBIA

5

6

. L.A. Sunshine, War, UNITED ARTISTS

. Let's Ciean Up The Ghetto,
Egln(i:ladelphia International All Stars,

. Slide, Slave, coTiLLION
. | Believe You, Dorothy Moore,
MALACO

. 0-H-1-0, Ohio Players, MERCURY
E ng#f It With You, Whispers, souL
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curiosity
KILLED
t he cat

© 1387 POLYGRAM RECOROS

curiosity
KILLED

a

the cat

A purrfectly (sorry ... we couldn’t help ourselves) brilliant debut album
from the UK ’s most exciting new export—Curiosity Killed the Cat.
“Keep Your Distance” featuring the 1st single, “l‘ggsﬁt.”

(832025-1) 674-7)

Management: The Last Laugh Production Company, Ltd
Produced by Stewart Levine, Paul Staveley O’Duff

@ ON MERCURY COMPACT DISCS, CASSETTES AND RECORDS Pete Smith, Sly Dunbar and Robbie Shakespeaq
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HITS OF
THE BEATLES

Revealed This Labor Day — The Biggest Hits Of All
Time by the Biggest Group Of All Time!

Billboard Magazine is the bible of the music industry.
Their charts are the standard by which hit records
have been measured for 98 years.

Now for the first time, Billboard has ranked the all-
time Top 40 hits by the Fab Four, John, Paul, George
and Ringo!

This Labor Day, Billboard's Official Top 40 Hits of the
Beaties will be counted down in order ... and revealed
to the world FOR THE FIRST TIME!

What was the Beatles all-time Number One hit? How
many of the Beatle solo records will place on the chart?
It's a history-making countdown that'll be wall-to-wall
great music and amazing surprises!

With the prestige and authority of Billboard behind it, .
and the Beatles all over it, this is one show you won't
want to miss! It's available on a swap/exchange basis

to radio stations in the top 170 Arbitron-rated metro
markets. Call United Stations Radio Networks today

at 212-575-6146 to reserve it for your station.

New York
Washington, D.C.
Chicago

Detroit

Dallas

Los Angeles
London

UNITED

STATIONS

RADIO NETWORKS

' College Stations

Told To Interact
With Retail

BY DAVID WYKOFF

NEW YORK Calls for increased
interaction with retail, label, and
community interests highlighted
the New Music Seminar’s college
radio panel, held here July 15.

“Our primary responsibility as
college and com-
munity stations is
to our listener-
ship, both actual

and potential,”’
: ! noted panel mod-

erator Scott By-
ron, editor of the
college/alternative radio trade
sheet CMJ and a former PD at
WNUR Chicago.

“There are ways that we can
reach out more to better serve our
listeners, and we need to constantly
remind ourselves of what we can do
in programming and in working
with related interests in the field,”
he said.

The first of these related inter-
ests is retail, and retail sales can
serve as a barometer of a station’s
impact, the panelists agreed. “Re-
tail tracking can give you an idea of
how you're doing with listeners on
certain releases,” said former
WRAS Atlanta music director Jen-
nifer Grossberndt. She also noted
that the Atlanta-based Turtles re-
tail chain is currently buying new
product on the basis of adds to the
playlist of the 100,000-watt station.

Retalil tracking can also help a
programmer know when a record is
played out, noted Tim Hyde, pro-
gram coordinator at KUSF San
Francisco. "By the time the Re-
placements came to town, we’d been
playing their new LP for a couple of
months. We were worried about
playing it out, but I discovered that
Tower had only sold 50 copies so we
hadn’t yet reached all of the poten-
tial market,” Hyde said.

Additionally, strong cooperation
between stations and retailers can
help expose the station itself. “A lot
more can be done with retailers.
This is one area with lots of growth
leftinit,” said Graham Hatch, Fron-
tier Records’ national promotion di-
rector.

“Stations and retailers can serve
each other’s as well as the labels’
and the bands’ interests by working
together, especially when all of us
are operating on a tight budget,” he
said, noting that show sponsorship
and concert co-sponsorship are two
common methods.

“But you can go a lot further than
that, and that’s where ingenuity and
creativity take over,” he said.

Echoing an oft-repeated concern,
the panelist urged station PDs and
MDs to remind their jocks “to think
of the interests of the listeners at
large, not just to play to a couple of
guys in the dorm across campus,”
said Hilarie Brosio, national college
promotions director at Big Time
Records and a former MD at KUCI
Irvine, Calif.

“Show them the back page of
Rolling Stone or any of the trades to
help them realize that there’s more

(Continued on page 16)
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WHAT WILL WSIX NASHVILLE DO?” That’s
been a hot question lately, and the country station
threw that same query out to listeners July 28 at 6
p.m. At that time, GM David Manning came on the
air with a prepromoted ‘“major announcement’
about WSIX's future. For the next several weeks,
WSIX will play liners urging listeners to call in with
suggestions.

Manning said that by July 29, the station had re-
ceived 3,000-4,000 calls. We suppose it’s a pretty

WSIX Nashville Requests Listener Input;
GM Manning Devises Gall-In Gampaign

will boycott Jackson’s “I Just Can’t Stop Loving
You” for an unspecified period of time. His state-
ment ran something to the effect that Dees has been
a DJ since 1969 and has played the Jacksons’ records
since Michael was a little boy. Now, Dees said, it's
time for Jackson to do something for him in the way
of an interview. Local sources report, however, that
the record is aired rather soon after Dees signs off.
By the way, did you hear KIIS use “the new mecca
for Deadheads” by way of introduction to the Grate-
ful Dead’s “Touch Of

cheap way of conduct-
ing huge focus groups
and making listeners
feel truly a part of
WSIX. More on that as
it develops.

PIRATE RADIO sta-
tion “Sarah” had a brief
run off the coast of

Long Island, N.Y.'s

have recently been
treated to listening par-
e i ties. If some album PDs
have been present, don’t
be too suprised. Word is
that a forthcoming track
off the “Bad” album will

L 4 ‘; Grey”?

5 e e Meanwhile, program-

\ Pad o mers around the country
K

south shore last week
before the Coast Guard
came to take its leaders into custody July 28. The pi-
rates anchored their vessel 5 miles out at sea, believ-
ing that would exempt them from Federal Communi-
cations Commission’s license requirements. Beam-
ing in on 103.1 FM, the station debuted July 24, and
personnel claimed its presence was a warning to
New York-area stations whose programming was
too “stale and stagnant.”

WBAB Babylon, N.Y,, claims to have been the
first to broadcast news of Sarah’s arrival, and the
outlet challenged the pirate station’s statements.
Says WBAB’s VP/programming, Bob Buchman, ““I
asked them to tell me to my face what we’re doing
wrong, and they said it’s only the New York City
stations that are too straight for them. So, we were
pleasantly amused by it. Hey, I'm an old pirate my-
self.”

WBAB, of course, couldn’t be doing too much
wrong. Its market-topping 5.9 spring Arbitron share
of the Nassau-Suffolk, N.Y., book marks the first
time that a rock station has achieved No. 1 status in
the history of the market. “It’s especially nice be-
cause we know how we did it—mostly it's that we've
all been doing this for eight years,” says Buchman.

BUOYED by the arrival of a great spring book,
WZOU “Z-94 Boston chose July 27 to debut its Z-
Morning Crew. Longtime WHDH Boston afternoon
partner Mike Adams serves as anchor of the three-
personality team. No. 2 man is Christian Paul, who
returns to Z-94 after a stint at WRQX “Q-107”
Washington, D.C. The third player is Judy Papa-
relli, who has been with Z-94 for several years. “The
whole thing just reeks of Boston,” says PD Harry
Nelson.

Other Beantown news includes the departure of
WXKS-FM “Kiss 108" MD Sue O’Connell, a favor-
ite in the record community after four years with
the hot hit outlet. Now she’ll be seeking to join the
record side of the industry and says, “I’ll be pretty
picky about what label I go with.”

KEVIN METHENY is out as PD of Gannett hit out-
let KTKS Dallas. Company execs did not return calls
on the subject, but local sources say Dallas veteran
Randy Brown is serving as interim PD.

JIM HARPER will be rejoining WNIC Detroit this
week as morning man. That means Harper will de-
part Metropolis’ adult hit outlet WDTX Detroit,
where he was doing mornings and had been a part
owner. As you’ll recall, Harper left WNIC in early
1986 with to launch WDTX, which he also pro-
grammed until recently.

DEES STOPS LOVING MICHAEL: As Michael
Jackson mania mounts again, the usual complaints
surrounding the unavailability of an artist of his
stature crop up: For his part, KIIS Los Angeles
morning man Rick Dees announced July 27 that he

ALBUM ROCK TRACKS GHA

be pushed hard to the

by Kim Freeman format.

TY BELL, after being dismissed somewhat myste-
riously despite a strong record at urban outlet
WBLX Mobile, Ala., is now PD at cross-town
WMML, another urban outlet, which needs better
record service, he says . . . Will the small number of
black female PDs be increased by one very signifi-
cant appointment in the Southwest? We hope so.

JOHN GORMAN, longtime PD at WMMS Cleve-
land and a PD for a brief period at WNCX Cleveland,
is ready to kick his Gorman Media consultancy into
full gear. ‘“Basically, I'll be putting my 20 years of
album rock and top 40 experience to work,”’ he says.
Expect him to pitch more on-air excitement by get-
ting personalities more excited about the music,
wacky promotions, etc. Formats of the future, he
says, include crossover and progressive adult rock,
or the “‘wine-and-cheese’ format, as he calls it. Gor-
man remains based in Cleveland.

Also branching out is Dan Acree, former Gannett
director of marketing. He'll be joining Wally Clark,
another former Gannett exec, in his Burbank, Calif -
based consultancy as VP/marketing. Word is that
Acree’s first project will involve an in-studio com-
puter system that sounds pretty revolutionary to us.
More on that as it becomes available.

WYHY “Y-107” Nashville PD Mark Chase says, “I
need a lunatic.” That individual is needed to fill his
overnight shift, replacing Eric Pag at the top 40,
which Chase calls “one of the few stations in the
South that has true personalities in every daypart.”
Remember, Y-107 is also the station that gave away
breast-enlargement surgery in a recent promotion.
Preferably, that lunatic should have a competent
pair of ears, as Chase may be enlisting him/her for
work in the music department.

Looking for a hot top 40 morning gig is radio vet-
eran David Lawrence, who was briefly doing the ris-
ing shift at rocker WQFM Milwaukee. Prior to that,
he spent four years at the American Comedy Net-
work as a producer and star of many of its bits. He
can be reached at 614-231-8410 . . . WIGY Bath,
Maine, ups Edie Hoffman to assistant MD, who
comes off of the weekend shift at the top 40.

WWWW/WCXI Detroit PD Barry Mardit would
like to claim credit for coining the term ‘“Mexabilly.”
It was coined to describe the early success he’s got-
ten from playing Los Lobos’ “La Bamba” on coun-
try FM WWWW. On a recent “hit-or-miss” segment,
the tune got 80% positives.

THE AUTHOR of this column heads for the potato
patches of Idaho for the next two weeks on a vacation.
As such, various Vox Jox supporters have kindly vol-
unteered to put in their $2 million worth, so stay tuned
for various comments off the wall and otherwise.
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Adds Heat to your Summer!

FREDDIE JAGKSON
“JAM TONIGHT”

Already on over 75 Billboard

Reporting Stations—moves up at...

KISS 108 Z-94 KIS
WBBM Y-100
WHYT

KRBE

WRBQ and more!

Billboard Hot 100

WGRD
KKRZ
KCPX
KEZY

YOU LIVE”

Already on:

LIVE105
KUBE
KZZU
KNOE and more!
Billboard Hot 100 Debut

WMMS
KPLZ

“WHO WILL
YOU RUN 10"

ON YOUR DESK NOW!!!
ADDS MONDAY AUGUST 1
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PREMIERE RADIO NETWORK
of Hollywood is hoping it has found
a better mousetrap in its new twist
on the live call-in show. “Classie
Call” will bow close to Labor Day
weekend as a call-out: a two-hour
weekly in which the guest stars call
the listeners.

The live-via-satellite program will
be produced every Tuesday evening
in California, avoiding the Monday-
night rock call-in fight between
“Rockline’” and “Line One.” Be-
cause “Classic Call” doesn’t rely on
live listener call-ins, it can and will
be taped for a 48-hour turnaround
on disk, for stations to run as a
“live-on-disk” delayed broadcast.

The production, by Eddie
Kritzer/Classic Satellite Network
and Premiere, will have KLSX Los
Angeles evening man Billy Juggs
as host. Some of the details of how

FOR WEEK ENDING AUGUST 8, 1987

Wolf Is Well-Connected. Mike Harrison, host of the Goodphone
Communications/CBS Radioradio weekly program “Rock Connections,” left,
takes a photo break while interviewing Steppenwolf lead singer John Kay. Kay
talked about the group’s latest album and was the subject of a two-part special
edition of the album rock show.

the call-outs will be handled have
yet to be set, but Premiere is shoot-
ing to make 24 calls an hour by set-
ting up lucky listeners before the
live on-air calls are made to them.

Billboard.
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= 5. Compiled from national
0wl ;5 §o oE ARTIST radio airplay reports. TITLE
TW | W Q| 2T
2| 3% [~ | 2O LABEL
*h NO.1 * &
1 2 2 10 GEORGE MICHAEL I WANT YOUR SEX
COLUMBIA 1

weeks at No. One

MERCURY

JANET JACKSON THE PLEASURE PRINCIPLE
2 [ 1] 1 | 1| Jan
3| 6 | 12| 4 | MADONNA WHO'S THAT GIRL
4 | 5| 5 | g | FREDDIEJACKSON JAM TONIGHT
CAPITOL
THE JETS CROSS MY BROKEN HEART
5 | 4| 6 | 8 | THE
6 | 7| ¢ | 12| THEWHISPERS ROCK STEADY
7 || =] 2| LLcooy { NEED LOVE
8 | 12| 21 | 3 | NATALECOLE JUMP START
o [u | g |7 | WiLToPOWER DREAMIN'
w e | — | o | osiomes Lr e
WHITNEY HOUSTON | WANNA DANCE WITH SOMEBODY
1| 3| 3 [ 13| WHIT
GLORIA ESTEFAN RHYTHM IS GONNA GET YOU
12107 |9 | G
13| 8 | 8 | 7 | ALEXANDERO'NEAL FAKE
14| 18| 22| 3 | SMOKEYROBINSON ONE HEARTBEAT
15 | 22 | 18 | 4 | GEORGIO TINA CHERRY
6 | 25 | — | 2 | FATBOYS & THE BEACH BOYS WIPE OUT
TIN PAN APPLE
7 |19 | 3| 3 | JELLYBEAN WHO FOUND WHO
18| 17 | 20 | 3 | LUTHERVANDROSS I REALLY DIDN'T MEAN (T
19 | 20 | 25 | 3 | LVINGINABOX LIVING IN A BOX
2 | 23| — | 2 | DIONNE WARWICK & JEFFREY OSBORNE LOVE POWER
ARISTA
21 | NEWp | 1 | WHITNEY HOUSTON DIDN'T WE ALMOST HAVE [T ALL
n | 2| _ | ; | USAUSA&CULT JAM LOST IN EMOTION
COLUMBIA
NLY IN MY DREAMS
2| 15 | 14| 13 | DEBBIEGIBSON 0
2 | 18|15 | 7 | HEART ALONE
% | NEWp | 1 | LEVERT CASANOVA
2% | NEWp | 1 | MICHAEL JACKSON 1 JUST CAN'T STOP LOVING YOU
27 | 16| 23| 3 | LLLOTHOMAS I'M IN LOVE
ABC WHEN SMOKEY SINGS

» | NEWD | | | FORCENDS

LOVE IS AHOUSE

0 [ [ n o | SecmmeeE

SHOW ME THE WAY

Premiere has been keeping the
idea under its hat for the past three
months. The recently formed com-
pany is doing well with its ‘“Plain
Wrap Countdown” and “Cla’ence’s
All My Children Update.” “Classic
Call” is currently looking at 30 ver-
bal commitments and expects to
clear all top 50 markets and 85% of
the country. If it does, it will be the
plume in Premiere’s four-feather
cap.

HIPPLES' from ““The Big Chill” are
still making waves in playlists
across the country. As classic rock
digs in even deeper, Radio Today
Entertainment and Denny Somach
Productions have teamed up on a
10-minute weekly short-form called
“Soul Patrol,” on the premise that
Motown breaks add spice to mixes.
They say a number of stations have
been doing this locally for the past
six months.

Scheduled to bow the week of Au-
gust, the daily show, which recap-
tures the Motown/Atlantic/Stax
sound, is targeted for rock outlets.
““Soul Patrol’”” will open with a
sound montage of soul to establish
the day’s theme, track two or three
songs per show, and include one na-
tional spot. Although actual produc-
tion will begin in a few weeks, the
producers have been working on the
idea for the past five months. The
daily 10-minute approach has been
successful for several shows, both

(Continued on next page)

COLLEGE STATIONS

(Continued from page 14)

at work than just spinning the same
old records every week,” he said.

Though highly specialized, single-
interest shows may test the limits
of narrowcasting, many panelists
pointed out that such shows can be
important portions of programming
and helpful in fund-raising efforts.
“Many of our more esoteric shows
bring in the biggest contributions in
our biannual ‘beg-athons,” ”’ said Ju-
lia Figueras, MD at WICN Worces-
ter, Mass., a community-funded sta-
tion.

“You’ve got to be careful that
these shows don’t go too far into the
realm of obscurity, but, if they're
well-planned and executed, they can
add to the programming and the fi-
nancial well-being of the station,”
she said.

7 Billboard.
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st CONTEMPORARY.

'g:: Compiled from a national sample of radio playlists.
x| Q135
8 8(¢|z
z |2|g|©
2 15|22 TMLE ARTIST
F |51« | 2| LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 & %
@ 11319 BACK IN THE HIGHLIFE AGAIN
ISLAND 7-28472/WARNER BROS, 2 weeks at No. One @ STEVE WINWOOD
ALONE
& oLl ! CAPITOL 44002 & HEART
@ 7 113l 7 LUKA
A&M 2937 & SUZANNE VEGA
@ 61146 LOVE POWER
ARISTA 1-9567 ¢ DIONNE WARWICK & JEFFREY OSBORNE
5 201110 MOONLIGHTING (THEME)
MCA 53124 ® AL JARREAU
6 42018 CAN'T WE TRY
. COLUMBIA 38-07050 @ DAN HILL (DUET WITH VONDA SHEPARD) |
7 51413 | WANNA DANCE WITH SOMEBODY (WHO LOVES ME) ©
ARISTA 1-9598 & WHITNEY HOUSTON
8 'BEREE I'D STILL SAY YES
CONSTELLATION 53028/MCA KLYMAXX
@ uliel 7 MARY’S PRAYER
VIRGIN 7-99465 & DANNY WILSON
1019614 EVERY LITTLE KISS
RCA 14361 & BRUCE HORNSBY & THE RANGE
@ 283 ONE HEARTBEAT
MOTOWN 1897 ¢ SMOKEY ROBINSON
GIVE ME ALL NIGHT
12 pEyey 12 ARISTA 1-9587 & CARLY SIMON
@ 15211 8 SOMETHING SO STRONG
CAPITOL 5695 & CROWDED HOUSE
211301 s WHO'S THAT GIRL
SIRE 7-28341/WARNER BROS. & MADONNA
@ 171191 s SEVEN WONDERS
WARNER BROS. 7-28317 & FLEETWOOD MAC
LIES
16 pIGEI 11 JIVE 1038/RCA @ JONATHAN BUTLER
SONGBIRD
17 ey 19 ARISTA 1-9588 & KENNY G.
IN TOO DEEP
10 S 16 ATLANTIC 7-89316 & GENESIS
3l—12 DIDN'T WE ALMOST HAVE IT ALL
ARISTA 1-9616 WHITNEY HOUSTON
MEET ME HALF WAY
20 SR COLUMBIA 38-06690 & KENNY LOGGINS
KISS HIM GOODBYE
21 I 13 OPEN AIR 0022/A&M THE NYLONS
@ 232! 5 FATAL HESITATION
A&M 2942 CHRIS DE BURGH
@ NEWD| ! 1 JUST CAN'T STOP LOVING YOU
EPIC 34-07253/E.PA. MICHAEL JACKSON
3038 3 DOING IT ALL FOR MY BABY
CHRYSALIS 43143 & HUEY LEWIS & THE NEWS
@ 28136 3 LONELY IN LOVE
FULL MOON/EPIC 34-07275/EPA. & DAN FOGELBERG
2903313 I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
ISLAND 7-99430/ATLANTIC & U2
@ 27134} 3 | NO ONE IN THE WORLD
ELEKTRA 7-69456 @ ANITA BAKER
ALWAYS
2 N 2 WARNER BROS. 7-28455 @ ATLANTIC STARR
@ 39| —| 2 LA BAMBA
SLASH 7-28336/WARNER BROS. @ LOS LOBOS
MINUTE BY MINUTE
30 JERLERY 5 _MCA 53119 LARRY CARLTON
UNDER THE BOARDWALK
31 ey MOTOWN 1896 ¢ BRUCE WILLIS
LOVE LIVES ON
32 [ 10 MCA 53077 JOE COCKER
33 (2612319 NOTHING'S GONNA CHANGE MY LOVE FOR YOU
AMHERST 311 & GLENN MEDEIROS
JUST TO SEE HER
ol MOTOWN 1877 & SMOKEY ROBINSON
35 (361391 4 RHYTHM IS GONNA GET YOU
EPIC 34-07059/ErA. @ GLORIA ESTEFAN & MIAMI SOUND MACHINE
THE LADY IN RED
Sl 2 1 ALM 2848 @ CHRIS DE BURGH
HAPPY
37 (SR COLUMBIA 38-06611 ¢ SURFACE
NEWD | | (I'VE HAD) THE TIME OF MY LIFE
RCA 5224 & BILL MEDLEY & JENNIFER WARNES
39 137[35] 5 DON'T DISTURB THIS GROOVE
ATLANTIC 7-89320 & THE SYSTEM
1 | SHATTERED GLASS
NEW) ATLANTIC 7-89245 & LAURA BRANIGAN

O Products with the greatest airplay gains this week. @ Videoclip availability. ® Recording Industry
Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of
2 mitlion units.
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(Continued from preceding page)

local and national, inciuding So-
mach’s “Psychedelic Psnack.”

The host spot is currently up in
the air, although WXRK “K-Rock”
New York’s Tony Pigg did the
demo and may get the nod. The
show will also be delivered with just
a seript—sans host—for stations
that want to customize it with their
own talent. Radio Today is suggest-
ing preproduction for stations that
go that route. The bartered show is
being distributed by Radio Today
and LBS Communications.

HO'ST-POSTINGS: WCBS-FM
New York’s Don K. Reed turns up
doing United Stations’ eight-part
Beatles Silver Anniversary Special
series ... NBC Sports announcer
Bob Costas does the play-by-play
for NBC Radio Entertainment’s
“Great Moments In Rock.” The
NBC Sports rock aficionado is
quoted as saying, “This is my great-
est moment since touring with Sam
The Sham & the Pharoahs” ... And
Beau Weaver leaves his morning
spot on Transtar’s Oldies Channel
to voice the Global Satellite/ABC
three-hour oldies weekly, “Let The
Goad Times Roll.”

Veteran PD Joe Patrick joins Ra-
dio Arts Inc., Los Angeles, as the
syndicator’s new VP. He comes to
Radio Arts from a post as director
of programming at Drake-Chen-
ault in Albuquerque, N.M. . ..
Rosemary Sichi moves to Super-
Spots Chicago from Strategic Ra-

dio Research. Sichi was appointed
executive producer/broadcast ser-
vices at SuperSpots.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 2-8, Jools Halland, Rock Over London, Ra-
dio International, on2 hour.

Aug. 3, Georgia Satellites, Line One, Westwood
One, one hour.

Aug. 3, John Waife/Cruzados, Rockiine, Globat

Satellite/ABC Radio Networks, 90 minutes.

Aug. 3-9, John Lennon, Classic Cuts, MJI
Broadcasting, one hour.

Aug. 39, Lillo Thomas, Special Edition,
Westwood One, one hour.

Aug. 3-9, Cream, Legends Of Rock, NBC Radio
Entertainment, one hour.

Aug. 3-9, Roger Daitrey/Up Close, MCA Radio
Network Up Close Special, one hour.

Aug. 3-9, Steve Miller Band/Starship/Bon Jovi,
Rock Clock, DIR Broadcasting, one hour.

Aug. 3-9, Don Williams, Live From Gilley's,
Westwood One, one hour.

Aug. 39, Richard Marx, Rock Today, MJI
Broadcasting, one hour.

Aug. 3-9, Georgia Satellites/Frozen Ghost, In
Concert, Westwood One, 90 minutes.

Aug. 39, Lillo Thomas, Special Edition,

Westwood One, one hour,

Aug. 7-8, Jets, On The Radio, On The Radio
Broadcasting, one hour.

Aug. 7-8, DeBarge/Force MD’s/Georgio,
Streetbeat, MCA Radio Network, one hour.

Aug. 7-8, Fabulous Thunderbirds/Grateful
Dead/X, Rock Of The World, MCA Radio Network.

Aug. 7-9, INXS, Rock Watch, United Stations,
three hours.

Aug. 7-9, Ben E. King/Joe Cocker, Cruisin’
America, CBS RadioRadio, three hours.

Aug. 7-9, 1987 Prince’s Trust, Superstars Rock
Concert Series, Westwood One, 90 minutes.

Aug. 7-9, Boy George, Rock Watch, United Sta-
tions, three hours.

Aug. 8-9, Beatles In Concert, Beatles Siiver An-
niversary Series, United Stations Special, 90 min-
utes.

Aug. 8-9, Phil Thornton, Musical Starstreams,
Frank Forest Productions, two hours.

Aug. 8-9, On The Road, T.G. Sheppard Special,
Country Close-Up Special, Promedia, one hour.

Aug. 8-9, Natalie Cole/Peggi Blu, RadioScope,
Lee Bailey Broadcasting, one hour.

Aug. 8-9, Janis Siegel, The Jazz Show with Da-
vid Sanborn, NBC Radio Entertainment, two
hours.

Aug. 9, John Mellencamp/Fleetwood Mac,
Powercuts, Global Satellite/ABC Radio Network,
two hours.

Aug. 9, Gregg Allman, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Aug. 9, Mr. Mister, Hitline USA, James Paul
Brown Entertainment, one hour.

Aug. 9-15, Broken English, Rock Over London,
Radio International, one hour.

PROMOTIONS

DOUBLE YOUR PLEASURE

Soft rock WNIC-FM Detroit
topped that city’s radio giveaway
record last month with its $100,000
secret-phrase contest. The station
was so happy with the response
that the contest is on again—with
another hundred grand up for
grabs.

Listeners who caught the secret
phrase at 7:10 a.m. could call at an-
nounced times throughout the day.
Those lucky enough to get
through as the designated caller
were given ‘“‘the choice of a life-
time’’: They could either take a

chance at the $100,000 or take $100
in cash. A total of $25,000 was giv-
en out to nongambling listeners
who opted for the sure $100.

In a twist on the charity pledge
idea, WNIC also held a Jell-O
Jump for the Leukemia Society.
Listeners solicited pledges just as
they would for a walk-a-thon, on a
dare that they would slide into the
500-gallon tank of raspberry Jell-
0. Listeners who raised the mini-
mum pledge level of $25 joined
morning show host Dave McKay in
the gelatin dunking, with the lis-
tener raising the largest pledge
winning a weekend trip for two to
Toronto.

A word of caution to stations in-
terested in Jell-O Jumps: A similar
event recently held on the East
Coast had participants jumping
into the tank to retrieve prizes, but
many of the goodies were large,
hard, and sharp; there were inju-
ries and a close call with drowning.

AUTOGRAPH CITY

Atlanta top 40 WZGC ‘‘Z-93”
succeeded in assembling a pot-
pourri of recording artists for its
20-second birthday bash/listener
party on July 29. The meet-and-
greet extravaganza was held with
a Hollywood Premiere theme and
featured searchlights, tuxedos,

and artists arriving by limo one at
a time.

Attendance for the one-hour
VIP party was by invitation for the
first 1,000 postcards received in
the first week of the promotion.
Additional invites were then given
out over the air in the weeks prior
to party time to keep excitement
high. After the private party, the
doors were opened to everyone.

Artists who pulled in for the
bash included Atlantic Starr, Deb-
bie Harry, 38 Special, T'Pau, Su-
zanne Vega, and Robbie Nevil, to
name about a third of the stars in
attendance.

(Continued on page 20)
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POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 miliion,
SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

38 Natalie Cole, Jump Start A The New City Rockers, Rev It Up 10 6 Lisa Lisa & Cult Jam, Head To Toe 33 EX REO Speedwagon, in My Dreams
39 Huey Lewis & The News, Doing It All F EX EX The Breakfast Club, Kiss And Tell f 11 11 Crowded House, Something So Strong 34 4D Mason Rutfner, Dancing On Top Of The
40  Prince, U Got The Look EX EX Danny Wilson, Mary's Prayer oh/m 12 8 The System, Don't Disturb This Groove 35 39 The Cure, Why Can't | Be You?
19 Pseudo Echo, Funkytown EX EX Fahrenheit, Lost In Love 13 20 Fat Boys & The Beach Boys, Wipeout 36 38 The Breakfast Club, Kiss And Tell
— ABC, When §mokey Sings EX EX Smokey Robinson, One Heartbeat 14 21 Madonna, Who's That Girl 37 EX Whitney Houston, Didn't We Almost Hav
EX EX Amazulu, Montego Bay 15 22 Debbie Gibson, Only In My Dreams 38 EX Go West, Don't Look Down - The Seﬂue!
EX EX Los Lobos, La Bamba - 16 9 Suzanne Vega, Luka 39 EX Tom Petty And The Heartbreakers, All
g 8(( ErLateCfuI Djeald Touch Of Grey M }; }3 }h;éetsj Cvkoss M Br$ken Heart 0 K zileace[vsj Pilntedlhjloo;\c ©Stop L
L. Cool eed Love i i i reddie Jackson, Jam Tonigl — ichael Jackson, | Just Can't Stop Lo
EX EX Curiosity I(i;l;d Tshe Cat, Misfit Pltt?burglh Steve Winwood Bz.cll:x)Al.nJTlrl:; 'Tilihf:fs ;9 %g IhLe glhilsgerlsNRockLSteady : — zlavvzv;dlilvon, Ltﬁvelcrl r||\I!onkvey ALIpne
5 FM EX EX Depeche Mode, Strangelove ve Winwood, | ! 0 .L. Cool J, | Need Love —  Crow ouse, Wor ere You Live
New York P.D.: Larry Berger KIIS ‘M m,sg B EX Rog Stewart, Twistin The Night Away 22 U2, 1Still Haven't Found What 'm Lo 21 27 Whitesnake, Here | Go Again A — Europe, Carrie
1 2 Heart, Alone AM 1 3 3 The Whispers, Rock Steady 2 29 Los Lobos, La Bamba A — Cruzados, Bed Of Lies
2 3 Geodrge Mich;elv | Wané Vlouv Sex — —di. g g ;Pbab‘!' r:‘ea(: wdt'soll{IT 0 23 %g glhriitney Houston, Didn't We Aimost Hav : - ’T,ht‘a‘:‘gm;{h&sltevs{ 'I?eEThen'a‘
3 4 Madonna, Who's That Girl . . oobie Newil, Wot s 07¥a 24 urface, Happy — Pa mythe, Isn’ nougl
4 1 Whitney Houston, | Wanna Dance with s | LOS Angeles P.D.: Steve Rivers 6 9 Starship, It's Not Over ('Til it's Ov 25 28 Dan Fogelberg, Lonely In Love EX EX Great White Rock Me
5 5 Bob Seger, Shakedown 1 1 George Michael, | Want Your Sex 7 7 Suzanne Vega, Luka 26 EX  Europe, Carrie EX EX Curiosity Killed The Cat, Misfit
6§ 7 Gloria Estefan & Miami Sound Machine, 2 4 The Whispers, Rock Steady y 8 10 Fleetwood Mac, Seven Wonders A2 Michael Jackson, | Just Can't Stop Lo EX EX Prince, U Got The Look
7 9 U2, 1 Still Haver't Found What I'm Lo 3 3 Gloria Estefan & Miami Sound Machine, 9 12 Madonna, who's That Girl A28 — Fleetwood Mac, Seven Wonders EX EX Lipstick, What Is It
8 17 Los Labos, La Bamba 4 6§ Heart, Alone 10 5 Bob Seger, Shakedown A29 — Danny Wilson, Mary's Prayer EX EX Enc Clapton, Tearing Us Apart
S 6 Kenny G., Songbird 5 5 Bob Seger, Shakedown 11 11 Bryan Adams, Hearts On Fire 30 EX Kim Wilde Say You Really want Me
1012 Suzanne Vega, Luka 6 7 U2 1 Stil Haven't Found What I'm Lo . 1215 Fal Boys & The Beach Boys, Wipeout A — Jellybean featuri% Elisa Fiorillo, W
11 8 Atlantic Starr, Always 7 9 Debbie Gibson, Only In My Dreams Hartford P.D.: Lyndon Abell 13 16 The Jets, Cross My Broken Heart R —  Laura Branigan, Shattered Glass
12 13 The Whispers, Rock Steady 8 13 Los Lobos, La Bamba 1 1 George Michael, | Want Your Sex 1418 Debbie Gibson, Only In My Dreams EX EX Grateful Dead, Touch Of Grey
13 24 TPau, Heart And Soul 9 2 Whitney Houston, | Wanna Dance With S 2 3 Debbie Gibson, Only In My Dreams 15 8  Janet Jackson, The Pleasure Principie EX EX Bananarama, | Heard A Rumour
14 19 The Jets, Cross My Broken Heart 10 15 Suzanne Vega, Luka 3 4 The Whispers, Rock Steady 16 21 Huey Lewis & The News, Doing It All F EX EX Dionne Warwick & Jeffre¥ Osborne, Lov
15 15 Klymaxx, I'd Still Say Yes 11 17 Madonna, Who's That Girl 4 5 Madonna, Whe's That Girl 1724 Los Lobos, La Bamba . EX EX  Starship, It's Not Over (il It's Ov e e
16 10 Chris De Bur'ah, The Lady In Red 12 12 The Jets, Cross My Broken Heart 5 2 Heart, Alone 18 23 Richard Marx, Don't Mean Nothing
1723 Noel, Sitent Mornin 13 8 The System Don' Disturb This Groove 6§ 17 Los Lobos, La Bamba 19 20 George Michael, | Want Your Sex
18 11 Smaﬁgy Robinson, Just To See Her Al —  Michael Jackson, | Just Can't Stop Lo 7 8 The Jets, Cross My Broken Heart 20 19 Surface, Happy . Detroit P.D.: Rick Gillette
19 12 Usa Lisa & Cult Jam, Head To Toe 15 10 Expose, Point Of No Return 8 9 Suzanne Vega, Luka 21 13 Gloria Estefan & Miami Sound Machine, - ) e
20 20 Crowded HouselrSomethmg So Strong 16 20 TPau, Heart And Soul 9 & Bob Seger, Shakedown . 22 27 Whitesnake, Here 'JG‘:'AE""" S, =) 1 3 George Michael, | want Your Sex
21 22 Janet Jackson, The Pleasure Principle 17 18 Robbie Nevil, Wot's It To Ya 10 11 Gloria Estefan & Miami Sound Machine, 23 25 Dionne Warwick &S effrey Osborne, Lov W s~ 2 4 Hearf, Alone
22 18 Surface, Happy 18 22 Steve Winwood, Back In The High Life 11 7 Surface, Happ 24 28 Klymaxx, I'd Still Say Yes 35 Freddie Jackson, Jam Tonight
23 16 Herb Alpert, Diamonds . 19 11 Klymaxx, I'd Stitl Sa{IVes 12 12 Motley Crue, (,Yms, Girls, Girls 25 29 Smokey Robinson, One Heartbeat o 4 7 Madonna, Who's That Girl
A28 —  Michael Jackson, | Just Can't Stop Lo 20 27 Dan Hill (Duet With Vonda Shepard), C 13 16 Richard Marx, Don't Mean Nothin 26 22 Motley Crue, Girls, Girls, Girls S 6 The Whispers, Rock Steady
25 27 LL Cool J, | Need Love 21 14 Janet Jackson, The Pleasure Principle 14 20 Jellybean featuring Ehsa Fiorillo, 27 14 Heart, Alone . Miami P.D.: Rick Stacy 6§ 1 Bob Seger, Shakedown ,
26 26 Dionne Warwick & Jeffrey Qsborne, Loy 22 26 ABC, when Smokey Sings 15 10 Janet Jackson, The Pleasure Principle 28 EX  Whitney Houston, Didn't We Almost Hav _ U 7 8 Janet Jackson, The Pleasure Principle
27 21 The System, Don't Disturb This Groave 23 23 Starship, it's Not Over (Til It's Ov 16 18 The Nylons, Kiss Him Goodbye 29 17 Crowded House, Something So Strong 1 4 George Michael, | Want Your Sex 8 2 Kenny G., Songhird
A28 —  Steve Winwood, Back In The High Life 24 25 Richard Marx, Don't Mean Nothin 17 21 Living In A Box, Living In A Box A30  —  Michael Jackson, | Just Can't Stop Lo 2 2 The Whispers, Rock Steady 9 11 LL Cool J, | Need Love
28 Debbie Gibson, Only In My Dreams 25 29 Jellybean featuring Elisa Fiorillo, 18 23 Freddie Jackson, Jam Tonight A —  Europe, Carrie 37 Los Lobos, La Bamba 10 14 Suzanne Vega, Luka
— 26 28 Living In A Box, Living In A Box 19 15 TPay, Heart And Soul A — Bananarama, | Heard A Rumour 4 8 Madonna, Who's That Girt 1115 Los Lobos, La Bamba )
27 16 Pseuﬁo Echo, Funkytown 20 25 ABC, When Smokey Sings A — LL Cool J, | Need Love 5 5 Fat Boys & The Beach Boys, Wipeout 12 10 Whitney Houston, | Wanna Dance With $
28 31 Smokey Robinson, One Heartbeat 21 27 Robbie Nevil, Wot's It To Ya 6 9 U2, | Still Haven't Found What ('m Lo 13 9 The Jefs, Cross My Broken Heart
29 35 Will To Power, Dreamin’ 22 29 Dionne Warwick & Jeffrey Osborne, Lov 7 14 The Jets, Cross My Broken Heart 1417 Jellybean lea(unnf Elisa Fiorillo, W
30 32 Dionne Warwick & Jeffrey Osborne, Loy 23 13 Kenny G., Songbird 8 10 TPau, Heart And Soul AlS  —  Michael Jackson, [ Just Can't Stop Lo
31 34 Huey Lewis & The News Doing It All F 24 33 Regina Belle, ghow Me The Way 9 20 LL Cool J, | Need Love 16 EX Fat Boys & The Beach Boys, Wipeout
32 EX Bananarama, | Heard A Rumour 25 24  Whitney Housten, | Wanna Dance With S 10 13 Suzanne Vega, Luka 17 20 Stephanie Mills, | Feel Good All Dver
WHTZ F/I7? 33 EX  Natalie Cole, Jump Start 26 31 Smokey Robinson, One Heartbeat 11 3 Bob Seger, Shakedown 18 21 Huey Lewis & The News, Domg ItAlLF
3 EX  Whitney Houston, Didn't We Almost Hav 27 30 Laura Branigan, Shattered Glass 12 15 Sa-Fire, Let Me Be The One 19 22 The Cure, Why Can't | Be You!
New York P.D.: Scott Shannon A3 — Lisa Lisa & Cult Jam, Lost In Emotion A28 —  Michael Jackson, | Just Can't Stop Lo 1317 Jellybean featuring Elisa Fiorillo, W 20 23 ABC, When Smokey Sings
. o A — Grateful Dead, Touch Of Grey 2 37 Cool J, | Need Love 14 6 Debbie Harry, In Love With Love 21 EX  Whitney Houston, Didn't We Almost Hav
1 3 George Michael, | Want Your Sex A — Freddie Jackson, Jam Tonight 30 32 Bananarama, | Heard A Rumour Washington P.D.: Mark St. John 15 1 Heart, Alone ) 22 24 Dionne Warwick & Jeffrey Osborne, Lov
2 2 Heart, Alone EX EX Level 42, Running In The Family 31 34 Huey Lewis & The News, Doing It All F . \ N 16 27 Lisa Lisa & Cult Jam, Lost tn Emotion 23 25 Jonathan Butler, Lies .
31 Whitney Houston, | Wanna Dance With S EX EX The Outfield, Since You've Been Gone 32 38 Prince, U Got The Look 11 U2 1 Still Haven't Found What I'm Lo 1711 Will To Power, Dreamin’ 26 EX  Herb Alpert, Making Love In The Rain
4 & Madonna, Who's That Gl 33 35 The System, Night Time Lover 23 Debbie Gibson, Only in My Dreams 18 24 ABC, when Smokey Sings 25 EX Steve Winwood, Back In The High Life
5 5 Gloria Estefan & Miami Sound Machine, 34 36 The Pointer Sisfevs, Be There 3 4 Expose, Point Of No Return Al19  — Michael Jackson, 1 fust Can't Stop Lo EX EX The Cover Girls, Spring Love
6 4 Bob Seger, Shakedown 35 39 Whitney Houston, Didn't We Almost Hav 4 2 Hear, Alone 20 23 The Outfield, Since You've Been Gone EX EX Prince, U Got The Lool
77 021 SEN Haven'l Foond What I'm Lo A36 — Herb Alpert, Making Love In The Rain 5 7 George Michael, | Want Your Sex 21 25 Dionne Warwick & Jeffrey Osborne, Lov EX EX Kim Wilde, Say You Really Want Me
8 14 The Jets, Cross My Broken Heart A37 — Lisa Lisa & Cult Jam, Lost In Emotion 6 5 Whitney Houston, | Wanna Dance With S 22 12 Kool & The Gang, Holiday EX EX Luther Vandross, | Really Didn't Mean
S 15 Suzanne Vega, Luka - ’b A38 — Go West, Don’t Look Down - The Sequel 79 Klymaxx, I'd Still Say Yes 23 Euvore, Carrie EX EX Smokey Robinson, One Heartbeat
10 10 Klymaxx, I'd Still Say Yes (‘ 4 A — David Bowie, Never Let Me Down 8 10 Suzanne Vefa, Luka 24 29 Smokey Robinson, One Heartbeat EX EX Natalie Cole, Jump Start
11 8 Kenny G., Songbird > m 9 17 LL CootJ [ Need Love 25 30 Freddie Jackson, Jam Tonight EX EX Regina Belie, Show Me The way
12 24 Los Lobos, La Bamba a 10 8 The System, Don't Disturb This Groove 26 32 Whitney Houston, Didn't We Almost Hav EX EX Robbie Nevil, Wot's It To Ya
13 21 T'Pau, Heart And Soul 11 18 Madonna, Who's That Girl 27 28 Regina Belle, Show Me The Way
14 18 The Whispers, Rock Steady 12 12 Surface, Happy 28 €X Curiosity Killed The Cat, Misfit
15 20 Will To Power, Dreamin’ 13 21 The whispers, Rock Steady 29 EX  Alexander O'Neal, Fake
16 9 Atlantic Starr, Atways Boston P.D.: Harry Nelson 14 16 The Jets, Cross My Broken Heart 30 35 Herb Alpert, Making Love In The Rain -' l d d
1713 Pseudo Echo, Funkytown 1 2 Crowded House, Something So Strong {2 %g $'Iggum:<|u::raluhvmh VL:)lu Treat Me So Bad A — Level kRunmng InTThe‘ Family - L
RS 26 et kion Tt Peasire Prines 25 Bab Seger Shakecomn 176 Keony G Songhid £t Sammy fgar Gve To Le . 2 )
20 17 Chris De Burgh, The Lady (n Red 3 6 The Ng ons, Kiss Him Goodbye . 18 11 Bob !wﬂ. Shakedown
21 11 Cisa Lisa & Cult Jam, Head To Toe . ; aza.dlomt‘wall Haver tT hF:tuE?”what I'm Lo Washington P.D.: Chuck Morgan 19 23 Etevf Mi)nwoodé Back In The High Lile a WCZY FM/AM 1500
—_ il i J 0s Lobos, . - -
e n '»‘ame;"cmMc‘:wsm Eis. Gits SRS R tevelWinweod (B U IIREHEEE ) e oo What T Lo ?1) i Richard dM'ﬂhi Dg:l?aMh:ﬂ" Nothing Detroit P.D.: Brian Patrick
i SYLOD0S ) . 2 13 Kim Wilde, You Keep Me Hangin' On i
28 321 et et Oiamonds g S Strong & 11 Bryan Adams, Hearts On Fire R g e, g 23 23 Pepsi & Shirky, Heartache 23 G et Faund What T Lo
% 29 LL Cool )1 Need Love IR anechung ypnoliZelME Rl sy S 1 Heark Alone 1o YourSex 2827 Crowded House Somelhing So Strong 35 Suzanne Vega, Luka
27 19 Club Nouveau, Why You Treat Me So Bad b 6 11 TPau, Heart And Soul 5 ionne Warwick & Jeftrey Osborne, Lov 4 4 )anet Jackson, The Pleasure Principle
28 30 Dionne Warwick & Jeffrey Osborne, Lov 1N Sammyiapar ONelTclie 7 13 Madonna, Who's That Girl 2 26 Starship, It's Not Over (Til It's Ov Chicago P.D.: Ric Lippincott 5 6 The Jets Cross My Broken Heart
29 25 The System, Don't Disturb This Groove 129 DUt anncjiepatuka 8 8 Robbie Nevil, Wot's It To Ya 27 30 Bananarama, | Heard A Rumour 4 D pp § 10 Richard Marx, Don't Mean Nothing
30 EX  Whitney Houston, Didn't We Almost Hav 13 }9 E‘*.“'ﬁ e ,Vg""d”“u N 9 16 Steve Winwood, Back In The High Life 28 EX  Whitney Houston, Didn't We Almost Hav 1 1 George Michael, | Want Your Sex 7 11 Madonna, Who's That Girl
A — Lisa Lisa & Cult Jam, Lost In Emotion i A e 10 13 The Whispers, kock Steady 29 Ex Dan Hill (Duet With Vonda Shepard), C 23 Bob Seger Shakedown 8 9 Steve Winwood, Back In The High Life
B B ety Qi 11 12 Gloria Estefan & Miami Sound Machine, 30 EX  Fat Boys & The Beach Boys, Wipeout 32 Hearl, Alone 9 15 TPau, Heart And Saul
ichard Marx, Don't Mean Nothing 12 15 Suzanne Vega, Luka A —  Michael Jackson, | Just Can't Stop Lo 4 5 U2, 1 Still Haven't Found What 'm Lo 10 16 Stephanie Mills, | Feel Good All Over
1722 Roble Revil, Wot's It To Ya 13 14 Surface, Happy A — Janet Jackson, The Pleasure Principie 5 6 Suzanne Vega, Luka 11 7 Bob Seger, Shakedown
{g gg a“”“f- Hap| yTh N o 1t Al F 3 Expose,'PomFOf No Return A — Yellow, Oh Yeah 6 8 TPau, Hearf And Soul . 12 8 AlJarreau, Moonlighting (Theme)
H O et 15 18 The Jets, Cross My Broken Heart A —  Whitesnake, Here | Go Again . 7 4 Whitney Houston, | Wanna Oance With S 13 17 Gloria Estefan & Miami Sound Machine,
\ . R e e g 2o 16 24 Los Lobos, La Bamba EX BX Herb Alpert, Making ove In The Rain 8 7 Pseudo Echo, Funkytown 18 2 Hearl, Alone
%2 g The els, 150585. Yvw,e"l;‘“" 17 17 Kiymaxx, I'd Still Say Yes EX EX ABC, When Smokey Sings 9 11 The Whispers, Rock Steady 15 19 Fleetwood Mac, Seven Wonders
» AM 89 4 B MR A o (i 18 20 Richard Marx, Don't Mean Nothing EX EX Lisa'Lisa & Cult Jam, Lost In Emotion 10 12 Kiymaxx, 'd Still Say Yes 16 13 Robbie Nevi, Wot's It To Ya
= == & A WIS . 19 22 LL Cool J, | Need Love EX EX  Nick Berry, Every Loser Wins 11 10 Motley Crue, Gils, Girls, Girls 17 25 INXS & Jimmy Barnes, Good Times
Chicago P.D.: Jehn Gehron %5 55 6"9".,.,.2 & 'so:"e();lyemm y Dreams 20 5 BobSe ¥ Shakesdown . g lg EebbieGGibsson. i?_nl In My Dreams }g %g FDae\:jig_Se;nbzrsn, C'J“ca °oS°"h%
o o 21 21 Crowded House, Something So Stron enny G., songbir i reddie Jackson, Jam Toni
13 Bob Seger, Shakedown D Ry 22 % Clonne Wanwick & Jefirey Osborne, Lov 1218 Janet Jackson, The Pleasure Principle 20 23 Lving In A Bos: Living In A Box
2 1 Kenny G., Songbird 28 30 INXS & Jimmy Barnes, Good Times 23 23 Wang Chung, Hypnotize Me (From “Inner 15 14 Gloria Estefan & Miami Sound Machine, 21 29 Whitesnake, Here | Go Again
3 2 Whitney fouston, | Wanna Dance With § 29 31 Freddie Jackszn Jam Tonight 24 27 Huey Lewis & The News, Daing It All F 16 15 The System, Don l'[)lstuvb This Groove 22 27 lsley Brothgrs Smooth §aglrn Tonigh
4 4 Crowded House, §ometh|r+% So Slron} 30 EX  Whitney Houston Didn't We Almost Hav 25 29 Dan Hill (Duet With Vonda Shepard), C 17 22 Richard Marx, Don't Mean Nothing 23 26 Stavshur. it's Not Over ('Til it's Ov
5 5 Steve Winwood, Back In The High Life 31 35 ABC Wyhen Smokey Sings 26 10 The System, Oon't Disturh This Groove NG5 e Rk 18 17 Al Jarreau, Mognl]l%htlr&g (Theme) 24 30 The Nylens, Kiss Him Goodbye
[ 9 Suzanne Vega, Luka 2 e Baraparamiak) Heayrd A Rumour 27 EX  Whitney Houston, Didn't We Almost Hav Q).‘/ 19 23 Madonna, Who's That Girl 25 12 Pseudo Echo, Funkytown
7 6 Heart, Alone ) ) 3 EX The whlsper's Rock Stead 28 7 Cutting Crew, One For The Mockingbird = 20 19 The Jets, Cross My Broken Heart 26 34 Jonathan Butier, Lies
8 10 Madonna, Who's That Girl . 3 EX LL Cool J, | Need Love Y 29 EX whitesnake, Here 1 Go Again Atlanta P.D.: Bab Case 21 26 Los Lobos, La Bamba 27 EX Los Lobos, La Bamba
§ 7 Gloria Estefan & Miami Sound Machine, 35 EX Grateful Osad, Touch Of Gre A30  — Michael Jackson, | Just Can't Stop Lo ) 2 2 Exﬁ)ose, Point Of No Return 28 32 Dionne Warwick & leffrey OsbomehLov
10 15 Dan Hill (Duet With Vonda Shepard), R % Dom Hill (Dact With Vanda Shepard), € A31 — Janet Jackson, The Pleasure Principle 11 TPay, Heart And Soul 23 25 ellow, Oh Yeah ) 29 33 Huey Lewis & The News, D°-'"§ IAILF
11 11 TPau, Heart And Sout A oot S et B CHICh A32 — Danny Wilson, Mary’s Prayer 2 2 Bob Seger, Shakedown 24 28 The Outfield, Since You've Been Gone A30  —  Michael Jackson, | Just Can't Stop Lo
12 12 Fleetwood Mac, Seven Wonders A PW "‘U g ’t‘“ e Look A33 - Bananarama, | Heard A Rumour 33 George Michael, | Want Your Sex 25 29 Danny Wilson, Mary's Prayer ) 31 31 Poison, | Want Action
13 23 Los Lobos, La Bamba A T Fitbovs & The Beash Boys. Wipeout 4 5 U2 Istill Haven't Found What I'm Lo 26 32 Steve Winwood, Back In The High Life 2 0B Jel%bean featuring Elisa Fiorillo, W
14§ Atlantic Starr, Always A= T’ Sgys RE engL oy upeoy 5 11 Suzanne Vega, Luka ) 27 31 Sammy Hagar, Give To Live 33 36 Herb Alpert, Making Love In The Rain
15 13 Genesis, In Too Dee| A = fan ?"J"'k ”""I ¥ t‘"é” t Stop L § 7 Gioria Estefan & Miami Sound Machine, 28 33 Surface, Hapg)y 34 38 Smokey Robinson, Une Heartbeat
16 13 Danny Wilson, Mary's Prayer - E‘"“" e orls Whers Yop b0 7 8 The Jets, Cross My Broken Heart 29 30 ABC, when Smokey SmFs 35 39 The Cure, Why Can't | Be You?
17 20 Dionne Warwick & Jeffrey Osborne, Lov A E A|'°"d§d Nl Fakg e Tou ke 8 9 Janet Jackson, The Pleasure Principie 30 34 Living In A Box, Living In A Box 36 EX Whitney Houston, Didn't We Aimost Hav
18 18 Al Jarreau, Moonlighting (Theme) B X :?‘f“ EL Neal, | aG eA N 9 10 Robbie Nevil, Wot's It To Ya , 31 35 Transdance, River Of Love 37 EX LL Cool J, | Need Love
13 21 Huey Lewis & The News, Doing [t All F BB \r"n' 95"3,vaH9{EI s 10 12 Steve Winwood, Back In The High Life 32 37 Kim Wilde, Say You Realty want Me A38  — The Whispers, Rock Steady
20 24 Grateful Dead, Touch Of Grey X e o W;A(/-FM 1115 Madonna, Who's That Girl 33 38 Whitesnake, Here | Go Again 33 EX  Prince, U Got The Look
21 26 Michael Jackson, | Just Can't Stop Lo EX Kool & The Gang, Holiday 12 13 Klymaxx, I'd Still Say Yes 34 40 Grateful Dead, Touch Of Grey 40 EX Laura Branigan, Shattered Glass
22 25 Smokey Robinson, One Heartbeat q f . 13 16 Fat Boys & The Beach B?S. Wipeout 35 39 The Other Ones, Holiday A —  Oanny Wilson, Mary's Prayer
23 12 Eddie Money, Endless Nights Philadelphia P.D.: Scott Walker 14 17 The Whispers, Rock Steady 36 EX Dionne Warwick & Jeffrey Osborne, Lov A — FatBoys & The Beach Boys, Wipeout
24 17 Carly Simon, Give Me Al Night / 1 1 Bob Seger, Shakedown 15 22 Debbie Gibson, Only In My Dreams 37 EX  Huey Lewis & The News, Doing It All F A — Sammy Hagar, Give To Live
25 16  The System, Oon't Disturb This Groove 2 & U2, 1 Still Haven't Found What I'm Lo 16 4 Motley Crue Girls, Giris, Girls 38 EX Prince, U Got The Look EX EX  Natalie Cole, Jump Start
33 Debbie Gibson, Only In My Dreams 1726 LL. Cool J, | Need Love 33 EX Nathafie Archangel, Mr. Perfect For M EX EX Alexander O'Neal, Fake
4 6 The Jets, Cross My Broken Heart 18 23 Richard Marx, Don't Mean Nothing 40 EX David Hallyday, He's My Girl EX EX ABC, When Smokey Sings
5 7 TPau, Heart And Sou! 19 20 Fleetwood Mac, Seven Wonders A — Starship, I{‘s ‘ot Over ('Til It's Ov
1 0 8 F M 6 9 Madonna, Who's That Girl 20 31 Los Lobos, La Bamba . EX EX Pat Benitar, Sometimes Good Guys Fini
. 7 8 Janet Jackson, The Pleasure Principle 21 30 Whitesnake, Here | Go Again pO\X/ER
Boston P.D.: Sunny Joe White 8 2 Gloria Estefan & Miami Sound Machine, 22 24 Sammy Ha afé.GWe To Live
Principle g 12 The Whispers, Rock Steady 23 25 The Outfualé |nth_a You veABeen Gone 4
1Ry anctllacksonlnelEleasure 10 13 Fleetwood Mac, Seven Wonders 229 L"""m."‘ A Box, Living In A Box
22 George Michael, | Want Your Sex e Nevil. Wot" 25 28 Starship, It's Not Over (Til It's Ov
. 33 Robbie Neih Wot's It To va 0 B RpELUEsibe 26 27 INXS & Jimmy Barnes Good Times
CHCBED e ikl | T ey SO | 8 18 e v Lo oo Swamelen e BB o letatog Ess Fao 003 a0 | o T b st
8 ) » idn' g U u I
25 Suzanne Vega, Luka 9 g }'ﬂi m;spcerr:s'sR&c; Bsr':kagg Heart 15 22 Jellybean featuring Elisa Fiorilio, W gg El)a( :lglcm\?h::ussr'v?onﬁe |%?ntg:ve Almost Hav ! OUIS 0n3 Fat Boys & The Beach Boys, Wipeout /
R 8 i 8 10 Steve Winwood, Back In The High Lite L1 lonathan] Bulier icS I, 31 35 Freddie Jackson Tam Tonight Cleveland 0.M.. Kid Leo 2 4 George Michael, | Want Your Sex
4 3 Whitney Houston, | Wanna Dance With S 3 17 Richard Marx, Don't Mean Nothin 17 19 Starship, It's Not Over ('Til It's Ov daati oaMReall M R FRalE
5 6 The Whispers, Rock Steady 18 13 Boy George Everything | Own I 18 20 Richard Marx, Oon't Mean Nothing 32 39 Kim WL»de_, i?ymouN ea yD antI XII 3 1 2 T'Pau, Heart And Sou! e B alu,srllelaa nd'l Fuu AT D
[ 4 Bob Seger, Shakedown n o1 Ljv¥n In & Box (iwngln A Box 19 24 Steve Winwood, Back In The High Life 3 3 g“eyk 9‘;‘5 & The 0"’% O{QE ‘( 2 10 Los Lobos, La Bamba 5 3 Med I Wahve'" L Otug_ A 3 o
7 10 Los Lobos, La Bamba . 2 15 J stlne Jane's Get%m Seriols 20 23 The Cure, Why Can't | Be You? 3 38 Bmo ey obmlson. neA}}ear €’ 34 George Michael, | Want Your Sex B Gla onEa', " oz i 2 |Sr —_—
8 8 Gloria Estefan & Miami Sound Machine, 531 A?nla ay' Moonlightin, K(Theme) 21 25 Dan Hill (Duet With Vonda Shepard), C 35 3% Bananarama, | Heard A Rumour 4 7 Starship, It's Not Over (Til It's Ov g b 0"3S ste 3sf"‘ dmm ound Machine,
9 9 QOebbie Gibson, Only In My Dreams 1221 ABC Ween Smokeg o Es 22 26 Living In A Box, Living in A Box 36 40 The Other 0095!1 Hfllday 5 1 U2, I Stll Haven't Found What I'm Lo i SOb Seger, 3‘69 o
1013 Madonna, Who's That Gir 15 18 Debbi Gibson, Onty In By Dreams 23 30 Los Lobos, La Bamba ] v [ERE Gm{ Rty S 12 QM adannalnhe shThalGi] 5 11 Tﬁbbc'e It’vsvon"'c""t TBevour
11 17 The Jets, Cross My Broken Heart I 2; Urora Branioan Shym eg v 28 31 Grateful Dead, Touch Of GreY 38 41 Debbie Harry, In LIOVe wém }.o;e 7 15 Richard Marx, Don't Mean Nothing #BE eh re ity CanthlBeprony
12 7 Expose, Point Of No Return 1 IJ_uva \;la 'E_c& e ﬂrre Goorne. Lov 25 27 Laura Branigan, Shattered Glass A — Michael Jac 5J°"- Just Can't Stop Lo 8 11 Debbie Gibson, Only In My Dreams R T;‘C %’dm T?'S on v can B° n
13 11 Kenny 6., Songbird i O R N Sar ey . 26 29 Whitesnake, Here | Go Again A~ Natalie Cole, Jump 3%" 3 6 Cutting Crew, One For The Mockingbird i HEM IR L (s
1A cRThelRonterSistersBellne 18 32 Herb Alpert, Making Love In The Rain 217 el OutfizigASincelioulvelBeeoluore AT B e beThe One” B3 Motler e it i, Gls 13 20 Los obos, o Bamba
1oR 1 imanenig|Sti Saypes 20 EX Whitney Hoiston, Bt We Almost Hay | 28 33 Danny Wilsan, Mary's Prayer A S Back To P 1213 Peotwaod Mot Son 14 25 Whitesnake, Here | Go Again
16 20 Freddie Jackson, Jam Tonight eI e 29 EX ABC, When Smokey Sings i pecialIBaColRaradise 12013 Fcetwaad|Wac [Scveqtivandc SN 15 22 The Whispers. Rock Stezy
17 18 Jonathan Butler, Lies %2 2% Saer:v?v? 'ﬂa areavaeaTg Live 30 36 Dionne Warwick & Jeffrey Osborne, Lov 13 8 Steve Winwood, Back In The High Life iH W Safnm Sa p: Goive il flvye
18 24  Robbie Nevil, Wot's It To Ya 3 27 Fredd z Jackson. Jam Tonight 31 38 Huey Lewis & The News, Doing It All F 14 20 Whitesnake, Here | Go Again T DlonneyWagwiék  )ettrey Dsborne. Loy
19 37  Michael Jackson, | Just Can't Stop Lo 2% 2% J'h {Naite These Times Are Hard For 32 35 REOQ Speedwagon, In My Dreams 15 17 Sammy Hagar, Give To Live 18 13 Robbie Nevi Wot's It ToyVa b
20 23 Kool & The Gang, Holiday % 28 Jonsthan Butier, Lie B 37 Hooters, Johomy 8 16 2 (g HoerlewisiEThelNewsNDong IR 19 21 Laura Branigan, Shattered Glass
21 25 Dionne Warwick & Jeffrey Osborne, Lov 5% 31 TheCure Why Gantl Be You? 34 39 Smokey Robinson, One Heartbeat 17 30 Grateful Dead, Touch Of Grey 0 % Jabbean 'egmvin B Fionie w
22 22 Mexander O'Neal, Fake 27 29 Debbie Harry, In Love With Love 35 40 Alexander O'Neal, Fake b 0 R iEbme 21 23 Starship, Its Not Der CTil s Ov
23 36 Whitney Houston, Didn't We Almost Hav | 25 35 Starship, It's Not Over (Tl It's Ov B B [Rauhlugted, o TAMPA BAY 5 23 ling In A Box, Living In A Box D% Nt omp st
BB i atkeon ThE Plossure Prncple LR b et o Sl A AN AN 277 Dauny Wilon, Mary's Prayer 238 10 Crowded House, Something So Strong
anet Jacxson, e Pleasure Frinci N _ I y Hou n, mo: '} b H " sV
2 3 et | R % MRLTREGSONG | dn = beem e | i OM.:Mason Dion | 2 3 Theuie bocevorsebeen o | 28 2 Wb SR i e
27 26 Al Jarreau, Moonlightin, eme; 3 o 40 — David Bowie, Never Let Me Down Ing, 0 U
2533 Kimwide, Say Yoy Realy Want Me S atalielCole Hump otar . A — The Pointer Sisters, Be There IR E i ger hakedown IS 231 INXS & Jim Ifavmes‘[Gooé Times & B ngngwaghé;l;::. Lies
29 32 Laura Branigan, Shattered Glass M oEx Dan T D aet With Vonda Sher ard), A — Kim Wilde, Say You Really Want Me ‘. Da"|"§r|§ et oradsv Db t 25 19 Robbie Nevil, Wot's It To Ya 2 e o,
30 34 Smokey Robinson, One Heartbeat an Hill (Duet With Venda shepard), U2, | Stitl Haven't Found What I'm Lo 26 33 Hooters, Johnny B 2 azuly, o % kY
31 35 Lisa Lisa & Cult Jam, Lost In Emotion GogeEXwhitesnake erelUCo g 4 1 Hearl, Alone 27 28 John Waite, These Times Are Hard For 28 35 Alexander O'Neal, Fake,
32 31 Wil To Power, Dreammn’ A — David Bowie Never Let Me Dawn 5 7 George Michael, | Want Your Sex 28 32 ABC, When Smok&y Sings 30 33 Whitney Houston, Didn't We Almost Hav
3330 U2 ! Stil Haven't Found What I'm Lo A — Lisa Lisa & Cult Jam, Lost In Emotion 6 10 Klymaxx, I'd St Sax Yes 29 18 The Nylons, Kiss Him Goodbye 31 37 Psychedelic Furs, Shock
b U i) RETTA A — Prince, U Got The Look . 7 5 Whitney Houston, | Wanna Dance With S 30 37 The Other Ones. Holiday 32 EX  Regina Belle, Show Me The Way
A — Level 42, Running In The Family 8 14 Richard Marx, Don't Mean Nothing 31 3 Dionne Warwick & Jeftrey Osborne, Lov 33 33 Alicia, Into My Secret
A — Michael Jackson, | Just Can't Stop Lo S 13 Steve Winwood, Back In The High Life 32 36 38 Special, Back To Paradise 34 34 The Breakfast Club, Kiss And Tell
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Gonsistency Is I(ey To WDIM PD Mike Boyle

BY JENNIFER McGARRITY

T

ALBUM ROCK RADIO was my
eventual goal,” says WDHA pro-
gram director Mike Boyle. “I'd al-
ways loved this particular format—
from the time I first came to New
Jersey and started listening to it in
my teens. I was a
big WNEW-FM
New York fan. I
still am. My idol to
this day is
WNEW-FM’s
Dennis Elsas.

“When you first
start out, you’ll take anything,”
Boyle says. He started out emptying
garbage cans at WHLW Lakewood,
N.J., where he used to hang out as a
teen. It was there that he received his
first big break on the air. “It was just
a job, Sunday mornings, running the
public-affairs program. The biggest
thrill I got at the time was doing the
top-of-the-hour ID. At that first sta-
tion I went from just being that little
guy to being its PD. My very first
programming job—it was a very
small station but to me it was a really
big deal,” he recalls.

Boyle left WHLW to work for sev-
eral New Jersey stations. The turn-
ing point for him came when he left
WOMB Tom’s River, NJ., for rock
outlet WMGM Atlantie City. At that
time he also got his first taste of ma-
jor-market radio by working a part-
time shift at WYSP Philadelphia.

Boyle left WMGM in November 1985
to program WDHA following the de-
parture of WDHA PD Mark Cher-
noff to the same slot at WNEW.

cONSISTENCY IS THE KEY TO
WDHA'’s continued success, says
Boyle, who takes credit only for
maintaining the machine. “If I've
done anything, I've redefined DHA’s
commitment—not only to the New
Jersey rock’n’roll scene but to new
music. Consistency is so very impor-
tant—improving and fine-tuning are
all a part of that. As far as change
goes, there hasn’t been much since I
took over. People like us the way we
are. Mark Chernoff, when he pro-
grammed WDHA, pretty much set
up this format. There is a current ro-
tation, but anything on that is up to
our listeners—not 100%, but they
give us our sound.”

The album rock approach Boyle is
s0 loyal to consists of an unusual va-
riety of old tunes and a sampling of
newer ones. “You can count on us to
play the best of the old and the best
of the new—it may sound hokey, but
that’s what we are,” he says. “I
would say that our listeners are very
intelligent—they know what they are
listening for. You've got an upper
demo male out there in his late 30s
who knows he can listen to DHA for
a track like ‘Walk Like A Man’ by
Grand Funk Railroad and still be in-
terested in hearing the new song
from World Party or the Call. Then
you've got the 15-year-old kid who lis-

B he N

Sl by aah

| B

%

¥ B
5 AN e e

Mike Boyle. Program director of
leading Jersey rocker WDHA Dover,
N.J., and Billboard's PD of the week.

tens to DHA because he likes White-
snake or Motley Crue. That kind of
variety is why the listener listens to
DHA

The line between consistency and
stagnancy can be a fine one, and
Boyle says he avoids the latter
through innovation. Examples of his
fine-tuning can be heard on special
programs he’s introduced to DHA,
such as “Laser Lunch” and “Digital
Dinner,” which feature new and clas-
sic CD cuts. Boyle also tries to keep
DHA fresh by providing promotions

that lend themselves to his audience.
An effective campaign for DHA's lis-
teners is the CD Upgrade, under
which listeners can trade tired old vi-
nyl for the same album on CD.

BOYLE SAYS DHA'’s proximity to
New York City rock giants WNEW
and WXRK helps rather than hinders
his efforts. Instead of attempting to
compete head to head, Boyle says he
positions DHA as an alternative.
“We're in the shadow of Gotham.
We’re very aware of what they
[WNEW and WXRK] are doing.
They’re highly respected radio sta-

.tions. I'd be foolish to say we don’t

share an audience with them. Our au-
dience knows what they’re doing and
vice versa.

“But DHA’s heritage has been
that we play what we feel is a better
variety of rock. We go on new stuff
sooner, and there’s more depth to our
album play, which may not work in
New York, but it works here, You
can count on us to play a new album
first, and I'm not just talking about
the new Sammy Hagar or Neil
Young. You'd expect a true rock sta-
tion to go deep immediately. Not so.
But we will, and not just on the ma-
jors, but on something that’s develop-
ing. When you’re in the shadow of
Gotham you want to do a unique rock
format. We don’t have the money to
compete with [WXRK owner] Infin-
ity or [WNEW owner] Metropolitan,
but we do fine. I listen to them reli-
giously, but just because they do

something doesn’t mean I'm going to
do it. We're ari alternative for those
who don’t want to hear the Rolling
Stones all the time.”

AS FOR CREATING that alterna-
tive music mix, Boyle says, “I've al-
ways believed in my gut. I prepare
for what I’'m programming by digest-
ing everything around me—call-out
research, trade magazines, retail, and
the scene in the street. All that stuff
is a guide, but in the end it’s your gut
and your common sense.”

His advice to other programmers
and aspiring PDs is to listen to all
new material with open ears and an
open mind. “Don’t let others sway
your opinion—the trade mags, your
favorite record buddy—let your gut
be your guide. You have to know
your audience to make it work, to not
become sloppy. Be cautious by know-
ing your market and your station—
give them the benefit of that. The
percent of chance you take is up to
you, but take some. A little variety
never hurt anybody.”

cONSISTENCY also applies to
Boyle’s future. “WDHA is a very big
part of my life right now. This is the
best job I've ever had in radio. I'm
working with great people. I have
owners, Bob Linder and Pete Arnow,
who have given me every tool I need
to do my job—promotions, state-of-
the-art equipment, and, most impor-
tantly, 100% commitment to what I'm
doing. For now, DHA is my future.
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SPRING "87 ARBITRONS

Following are 12 plus, average quarter hour share, metro survey area. Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These syr 1bols are used: AC=Adult
Contemporary, album=album rock, easy=easy listening, cross=crossover, cls rock=classic rock, var=variety, MOR=middle of the road.

‘ Su F W Sp Su F W Sp Su F W Sp Su F W $p Su F W Sp
Calt Format '86 '86 '87 '87  Call Format '86 '86 '87 '87  Call Format '86 '86 '87 '87  Call Format '86 '86 '87 '87 Call Format '86 '86 '87 '87
HOUSTON—(8) WYDD top 40 28 29 29 22 KJET modernrock 5 — .3 14  WERE news/talk 35 31 32 32 PHOENIX—(24)
KMIQ urban 80 98 99 91 KQV news 23 20 22 20  KKFX urban 20 1.2 9 10 WRQC top 40 25 27 35 31 KNIXAMFM  country 109 117 118 131
KIKK-FM count 68 68 76 80 VMBS AC R AR LAY iy 1516 20 16 \rrp am-rM  top 40 11.0 10.6 10.5 12.3
& S80S 0T wxep album 12 7 12 12 MINNEAPOLIS—(18) WeLV classical 16 19 17 16 b D
KKBQ-AM-FM  top 40 74 64 81 7.1 WEEP . 9 9 0 T e 18 18 15 15 MEO-AM-FM easy 112 115 128 11.7
KILT-FM country 57 60 64 7.3 : T weeo MOR 183172176 163 o0 - 95 a5 2'2 1'5 KTAR news/talk 95 94 93 70
KTRH news/talk 58 47 46 68 ST. LOUIS—(15) WLOL top 40 72 69 82100 o0 o0 40 e 1'2 T 1'4 KUPD album 68 72 67 64
KRBE-AM-FM  top 40 62 66 62 6.7 : KSTP-FM AC 99 9.0 95 85 WABQ bl:ck — 1'4 1'1 2'5 1'3 KSLX classic hits 34 3.7 3.8 45
KODA easy 64 69 55 54  KMOX talkyvar 20.0 18.0 17.7 23.0  KQRS-AM-FM  album 97 110 96 80 R o gospe 1'8 1'4 v 1'2 KKLT AC 44 47 35 40
KFMK MOR 46 59 53 52  KSHE album 129 11.8 10.5 1.5  KDWB-FM top 40 72 70 70 68 . . 1‘6 1'3 1'2 KOOL-FM oldies 38 34 34 38
KLoL album 50 46 44 43  KMIM urban 66 64 67 72 WAYL easy .52 64 58 65 oD ZR':ck 1'1 4 1'6 1'1 KDKB album 29 32 33 37
KQUE MOR 37 41 44 40  KEIK easy 65 75 89 68  KJO-FM album 25 30 27 59 S KKER top 40 36 28 25 32
KZFX cls rock 8 41 38 40 KHTR top 40 60 48 7.3 68  KEEY country 54 62 6.1 58 G KLZI AC 32 26 29 30
KPRC news/talk 44 27 26 29 KSD AC 42 48 46 41 KTCZ album 43 36 32 44 TAMPA/ST. PETERSBUR (22) KFYI news/talk 19 22 30 25
KLTR AC 37 25 29 28 KWK top 40 29 25 29 40  WLTE AC 29 39 36 38  WRBQ-AM-FM top 40 159 16.8 17.6 188  KOY-FM easy 23 24 21 24
Ky MOR 31 34 25 25  WILFM country 36 45 50 34  KSTP-AM news/talk 35 45 45 27  WWBA easy 127 111 130 94  KAM) soft AC 28 48 45 23
KKHT top 40 29 23 16 20 KYKY AC 54 48 54 33  KMGK AC 29 21 33 21 WQYK country 66 80 49 64 KWA Spanish 18 1.2 10 23
KCOH urban 9 16 14 18 KUSA country 29 39 32 27 KDWB-AM  oldies 25 24 17 21  WYNF album 58 69 57 60  KOY-AM AC 24 25 24 18
KYOK urban 18 13 12 18  WMRY AC/var 28 30 20 25 WDGY country 21 22 23 18  WNLT adult hits 24 37 52 51  KOOL-AM AC 9 312 18
KEYH Spanish 9 10 19 16 WRTH nos 24 26 25 22 KLBB MOR 21 15 13 14 WUSA AC 44 59 51 50  KLFF nostalgia 24 27 19 16
KILT-AM country 9 8 L1 13  WKKX country 16 16 25 19 WGUL-AM-FM  MOR 25 32 42 45  KPHX Spanish — 11 19 13
KHCB Christian 613 9 12 KLTH AC 22 32 24 17 ANAHEIM-SANTA ANA—(20) WFLA-AM news/talk 41 44 47 38  KEYX adult hits — — 10 12
KLAT Spanish 20 16 1.6 L1 KATZ black 21 13 13 17 KIS-AM-FM  top 40 — 79 — 91 WDAE nos 41 23 40 38  KONC classical 15 14 13 11
KXYZ Spanish 1.8 1.7 25 1.0  WESL biack 11 19 14 16 KRTH-FM AC — 52 — 59 WSUN country 36 39 38 36
KRJY AC 15 12 13 16 KABC talk — 47 — 57 WPDS soft AC 24 42 29 35 PORTLAND—(25)
DALLAS—(10) KATZ-FM urban 19 13 18 14  KROQ album — 58 — 55 WKRL cls rock 47 37 33 34 o top 40 95 T G A
KKDA-FM urban 89 84 96 87 KGLD oldies 17 11 9 11 KJoi easy listening — 50 — 53  WPLP news/'talk 30 23 33 33 KXL-FM 5 64 75 85 76
KPLX — 66 83 84 74 WIL-AM country 5 8 5 10 KPWR cross — 38 — 50 WDUV beautiful 22 25 30 25 KEX AC 54 61 61 67
KVIL AC 4 7'1 8.8 7'3 7'1 KFOU-FM classical 8 15 17 1.0 KBIG easy listening — 47 — 49  WIMP urban 39 25 21 21 KGON album 7'7 6'6 8.0 6'5
’ ’ ’ y WEW big band — 13 9 10 KLSX cls rock — 26 — 46 WHBO oidies 13 25 1.7 20 ’ : : g
WBAP country 67 46 52 66 X KUPL-FM country 56 46 57 65
KMPC nostalgia — 33 — 43 WRXB urban 16 — 14 20
KEGL top 40 57 51 53 63 P KKCW AC 52 69 50 65
BALTIMORE—(16) KosT AC — 40 — 37  WXCR easy 16 9 L1 15
KRLD news 58 7.3 55 56 KA AN s b 37 WLFF oas 310 6 11 (OLAM news/talk 66 61 60 64
KMEZ-AM-FM  easy 60 7.2 63 49  WLIF easy 8.8 100 105 938 KLO; o - 3’3 - 3‘5 z T T T KINK album 69 7.1 78 6.1
KTXQ album 53 47 43 46  WBSB top 40 67 72 90 96 o Zc“"‘ ISR DENVER—(23) KXYQ top 40 30 25 32 46
KSCS country 46 39 32 45 WBAL AC 91 86 84 66 KFWB - 2'5 - 2‘6 KYTE-AM big band 33 36 37 43
KLUV AC 33 34 33 40  wpoC country 58 57 48 58 LD — Y TS koSt easy 102 93 88 84  KGW AC 48 48 5.1 41
KHYI top 40 35 25 42 39 WX urban 87 72 63 57 KW 2‘2” age/jazz/ 2 25 KBCO-AM-FM  album 78 67 83 73  KMIKFM top 40 54 43 43 41
KMGC AC 33 27 39 36  wWivY album 6.1 47 51 50 T - 1'8 - 1'9 KRXY-FM top 40 51 59 57 76 KW-FM country 35 47 41 34
KQZY easy 38 33 36 36 WCAO country 24 29 34 a1 5N /:;’ T e K AC 75 60 64 7.0  KYTEFM classical 18 26 26 30
KZPS cls/top 40 10 13 20 27  WBGR religion 28 25 31 40 KRTHAM ‘I’z - 5 - 1‘8 KBPI AC 67 68 53 61 KSGO oldies 25 22 16 27
KZEW album 31 29 22 25  WWMX AC 31 44 45 33 Kl : :('; es - '6 - 1'3 KYGO country 45 56 54 56  KKLI AC 40 36 3.1 26
KTKS top 40 46 37 31 20  WFBR AC 44 33 33 31 KILA X - ;'0 - 1'7 KAZY album 36 39 54 56 KWI-AM country 24 29 23 19
KHVN gospel 17 27 30 20  WQSR AC 19 27 21 30 KNAC °°”"’yk - 0 - 1'7 KOA news/talk 57 73 65 54  KPDQ-FM Christian 17 16 23 14
KUIF talk 11 L1 15 19 WCBM news/talk 1413 11 28 o pl'"e,“”l T ls _ e fox top 40 45 41 35 48  KKEY talk 71 412
WRR classical/jazz 16 15 9 16  WWDC album 32 27 33 26 KM‘ ;“5!:: Ty, |uow AC 29 40 33 38 KPDQ-AM Christian 5 6 5 10
KDLZ urban 23 16 20 14  WWINFM  urban 27 31 32 25 o pa"t' ey tew nos 39 27 40 35
K0JO Spanish 20 12 19 14 WITH nos 30 30 21 25 country - ¥ = kvop classical 29 40 35 34
KESS Spanish 8 8 17 14  WWIN-AM urban 17 19 19 24 KNUS news/talk 36 26 32 31
KKDA-AM urban oldies 9 1.0 17 15 WRQX top 40 18 1.2 15 22 CLEVELAND—(21) KPKE top 40 47 49 44 27 GET YOUR OW'!SCOP Y
KLDD oldies 6 11 6 10 WYST-FM AC 28 33 29 21  WMMS top 40 135 157 12.1 129 KHIH oldies — 20 43 21 OF BILLBOARD
WEBB urban 20 23 23 21 WMl AC 78 58 77 94  KIMN top 40 30 28 18 21 INTERNATIONAL
ATLANTA—(13) WGRX album 17 19 23 18  WQAL easy 82 78 82 85 KU country 29 20 20 19 TALENT & TOURING
WEE ban 1o 96 910 WRES religion 813 10 15  WIAK urban 49 56 81 75 KRIN oldies 19 11 13 12 D!’RECJORY 4 handing]
' : | y .| $48 (Includes postage and handiing).
WKLS-FM album 96 87 69 83 LLITL 1) 23 14 14 13 wwwe =8 69 58 51 69 KBRQ-FM country 610 916 Add appropnate sales tax in NY
WIGC top 40 72 78 82 85 WHFS album 1.2 8 10 12  WGAR-AM-FM country 46 50 53 67 KTCL free-formrock 10 1.1 .7 13 NJ. CA/ TN, MA and VA
e co‘;m 4'3 5'9 7'0 a'o wTOP news 8 11 9 12  WwWLUIF AC 63 7.1 63 54 KDEN news 10 11 11 12 Call TOLL-FREE 800-223-7524
WSBAM s ry 6.6 7.9 8.1 7.7 WDOK easy 59 53 63 52 KDKO urban 21 23 16 11 {In New York State: 212 764-7579) ¢
WPCH casy 79 83 92 74 SEATTLE—(17) WNCX cis 51 43 32 41  KADX religion 8 6 911
WKHX country 58 67 68 72 KIRO news/talk 104 105 91 95 "BBG nos 42 37 38 31
WSB-FM AC 59 52 67 58 KOMO AC/var 58 69 7.2 74
WQXI-FM top 40 75 67 6.1 51 KBRD easy 45 51 55 6.1 P HOMOTIONS
WFOX AC 41 43 48 39 KISW album 73 80 62 54 (Continued from page 17)
N ORI R DR UL S top 40 AR In other Z-93 promotion news, to be an absolutely natural cam- oldies stalwart WCBS-FM New
WARM-FM  top 40 40 25 31 33  KMPS-AM-FM country 51 47 55 50 - . o -
morning crew members Randy paign at the city’s beaches. The York was the host of the Yago
WAOK black 29 27 23 32 KIOK cls rock 15 24 35 45 . . A . Lo
e news,talk R - 90 a8 52 O Miller and Mary Glen Lassiter put first phase involves trash cans— Beach Party, for which it recently
ceE o a"‘:um 9 A 0g o their twisted sense of humor to 6,000 of them—which will line transformed a 5-acre plaza be-
-0 . .. work recently. The duo decided L.A.'s coast, giving the Wave tween the two World Trade towers
PITTSBURGH—(14) KSEA easy 40 41 36 36 - . . . . -
T 6 9% Op 50 99 that while serving a listener break- great presence there and position- into a huge, lunch-time beach par-
KDKA AC/var 13.2 13.8 14.]1 146 ) — 2'9 2'5 3' i 3'0 fast in bed serves as a great pro- ing it as a member of the crusade ty.
WBIZZ top 40 79 94 96 99 0 e 1'8’ 2’0 2’ 4 2'9 motion, being served breakfast.in for cleaner beaches. Each barrel is With Yago beverages as a spon-
WSHH easy 92 9.1 9.0 82 KNBQ o (0 2'6 2'7 2’2 2'9 bed by a listener serves them even painted blue and sports the Wave’s sor, WCBS-FM will treat attendees
WDVE album 99 7.7 77 80 T Ag 3'5 3'1 3'7 2.8 better. Miller and Lassiter chose sail logo. to a variety of beach activities. On
WAMO-FM  urban 60 46 52 58 ool cu - 2'1 90 6 2'8 the “winning”’ family from break- The sail symbol will also be fea- hand will be Frankie Avalon and
WDSY country 27 28 42 44 it A'M oldies;yAC 4'0 2'7 3'0 2'8 fast menus submitted by listeners tured on the station’s sailboat, Annette Funicello—stars of the
WWSW AC 51 57 46 44 Km'( T G B 0 2'5 2'5 and did a live morning show broad- which was christened at a recent upcoming film ‘‘Back To The
WLT) lite AC 36 48 49 43 o i . 3'2 2’5 20 o cast from their beds. listener party. The boat may be Beach’’—the Marvelettes, Mr. Uni-
WMYG AC 26 14 28 33 rel.'e.on 9 08 09 2'1 raced officially in various regattas -verse, and WCBS-FM star Cousin
WIAS nos 36 47 29 38 | f'f'Ac 26 29 19 20 BEACH BLANKET BASHES under the Wave’s flag, and it cer- Brucie Morrow. PETER J. LUDWIG
WHTX top 40 47 47 46 35 e 50 23 24 20 19 Much talked about new age/AC/ tainly would be nice for exclusive
WTAE AC 34 36 40 31 KH”' ;I:wio TRV RERT jazz outlet KTWYV ‘“‘the Wave” Los listener and client parties.-
WTKN talk 43 39 28 29 P ™ Angeles is launching what seems Meanwhile, on the East Coast,
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RCA’s Rick Dobbis

10th-anniversary
Presley package

discusses a

In honor of the 10th anniversary
of Elvis Presley’s death (Aug. 16,
1397?), RCA has issued four digi-
tally remasiered albums by the
King—"The Top Ten Hits,” “The

- Number One Hits,” “The Com-
plete Sun Sessions,” and “The
Memphis Record’—under the
banner “The Elvis Presley Com-
memorative Issue.’”’ In this
week’s (One To One) interview,
RCA executive vice president
Rick Dobbis discusses the label’s
campaign for the latest Presley
releases with Billboard talent
editor Steve Gett.

Q: By coming with just the four
releases it seems you've avoided
flooding the marketplace with
Elvis product.

A: Well, we didn't see any point in
doing that. From an aesthetic as
well as a commercial

aged them in a boxed set so that
you were required to spend $50 or
$60, I don't think that would be fair
at all.

Q: Can you outline your markei-
ing campaign for these commem-
orative albums?

A: First of all, the basic campaign
consists of a reasonable and ag-
gressive presentation to retail to let
people know at the wholesale level
in our business that we have quality
product, that we’re prepared to sup-
port and see its sale through to the
consumer. This is not a publicity
gimmick, not a crass marketing
campaign. It is, in fact, the intro-
duction to the marketplace of what
we believe to be four exceptional
pieces of product. We produced a
four-page color brochure that we
took to our wholesalers to let them
know what the details of the pro-

standpoint it would
be inappropriate
here. What we’re
trying to do is bring
albums to the mar-
ket that are credible,

‘This is not
a publicity
gimmick’

gram would be. We
have an extensive
marketing campaign
which is more varied
than any new artist’s
plan can be, because
in addition to nation-

viable albums for

which there is a demand. We're not
in the business of building volume
on Elvis Presley’s memory. We
make our money by breaking new
artists and establishing big, suc-
cessful platinum artists.

When I came here and realized
that part of the responsibility that
would go with this job was to have
some considerable say in how the
Elvis Presley catalog was man-
aged, [ took that as a wonderful but
significant responsibility because it
is important. As with everything
else, you want to do it with a sense
of dedication and respect for the
music. We had two more albums we
were considering as part of this re-
lease. But when I met with all of
our sales and marketing people in
Cincinnati a couple months ago, we
talked about what the right thing to
do was and what the market would
be prepared to accept for things to
work successfully. In the end, we
decided to go with the four best al-
bums, price them fairly, and go out
and let the marketplace know we in-
tend to help them sell through to
the consumer.

Q: Is it tricky deciding exactly
what to do when going back into
the Presley catalog?

A: It's a very difficult matter re-
packaging Presley’s work—or any-
one’s, for that matter—because the
temptation or the opportunities to
screw it up are greater than they
are to do it right. Number one, what
you can do is not be true to the mu-
sic, and you can also presume that
people want things they actually
don’t. For example, if we took these
four albums, which I think stand
beautifully on their own, and pack-

al and local advertis-
ing, which are essential ingredients
in any sales program, there are all
sorts of tie-ins to events that are
taking place around the 10th anni-
versary of his death. From the
crassness, | guess, of a billboard
across from Graceland in Memphis
with these four albums on it to a
special presentation to the estate
and to Col. Parker of what I believe
will be the largest gold record
plaques ever. The RIAA has gone
back and given special gold awards
to 60 Elvis Presley recordings. I
think 14 are singles, and the bal-
ance, albums.

There are all other different sorts
of things. There’s a tie-in with Cine-
max because they’re running a spe-
cial; a tie-in with Key Video through
CBS Fox because they have a spe-
cial program running with all the
movies they distribute; airline pro-
grams, with special Elvis shows on
a number of airlines; and even tie-
ins with British travel groups that
are coming in for special tours.
There’s a variety of activities, and
it’s fascinating, actually. And it
does really spark the imagination of
the marketing people.

Q: Are you looking to get support
from radio and video?

A: We have gone to primary mar-
kets, mainstream top 40 stations,
with promotions tying in with the
release of these albums and the
10th anniversary, and the enthusi-
asm is excellent. It's very encourag-
ing. On the video side, we’ve creat-
ed a clip for “Heartbreak Hotel”
out of live footage, for which there
is a major support campaign going
on at VH-1.

Fat Boys Grush Gompetition

BY LINDA MOLESKI

NEW YORK Fat Boys fever is
upon us. The latest album from the
beefy rap trio, “Crushin’,” is bullet-
ed at No. 17 in its ninth week on the
Top Pop Albums chart. And with
heavy cross-marketing planned for
the group’s upcoming motion pic-
ture comedy, ‘“Disorderlies,”’ the
momentum will likely be sustained.

In addition to lead roles in the
Warner Bros. movie, the Fat Boys
also perform several songs, includ-
ing a cover of the Beatles classic
“Baby, You're A Rich Man,” which
will be included on the Tin Pan Ap-
ple/PolyGram soundtrack, due in
stores Aug. 10.

The Fat Boys’ “Crushin’”’ album
is their first release under the Tin
Pan Apple/PolyGram logo. The al-
bum’s leadoff single, “Wipeout,”
which is featured in the movie and is
a collaboration with the Beach
Boys, is rapidly climbing the Hot
100 Singles chart.

“The Fat Boys are happening,”
says Harry Anger, senior vice presi-
dent of marketing for PolyGram.

“The album’s moving, and it’s going
to continue to go. There’s a big push
at radio. ‘Wipeout’ is not only hap-
pening at the urban level, but also
at top 40.”

According to Anger, the initial
plan was to establish a base at ur-
ban radio with another track off the
album. “We were going to work
‘Falling In Love’ and cross over
with it,” he says. “But we got imme-
diate reaction with ‘Wipeout,” and
then a video was put together with
[boxers] Boom Boom Mancini and
Hector Camacho plus the Beach
Boys and the Fat Boys. It enhanced
the exposure, so we've been able to
capitalize on that.”

Anger says plans are in the works
for an MTV promotion that will tie
in the video with its guest stars.

As for possible competition be-
tween the “Crushin’” and “Disor-
derlies” albums, Anger says he is
not concerned. ‘““The soundtrack
stands on its own,” he says. “It’s all
part of the mix of the phenomenon
that’s developing around the Fat
Boys. If anything, one will help the
other.”

“] feel there will be no competi-
tion with the two albums,” says
Charles Stettler, president of Tin
Pan Apple. He adds that ‘‘Baby,
You’re A Rich Man” is the only Fat
Boys cut included on the sound-
track, but “Wipeout” and “Rock
Ruling,” two cuts off “Crushin’,”
are prominently featured in the
movie.

On the promotional front, Stettler
says, ‘“We just finished a 40-city
Fresh Fest Tour, and now we're do-
ing a 15-day blitz in major markets
to do interviews and promote the
movie.” Other promotions include
two contests on Black Entertain-
ment Television and an Aug. 13
movie premiere bash in Manhattan,
to be co-sponsored by Coca-Cola and
WBLS.

Come Labor Day weekend, the
Fat Boys are scheduled to headline
a 50-city Wipeout Tour, which will
include 4 By Four, Salt-N-Peppa,
Heavy D, and label mates the White
Boys. The group will hit Europe and
Japan sometime in November.

ARTIST
DEVELOPMENTS

MORE HOUSE CALLS

After hitting No. 1 on the Hot
100 Singles chart with “Don’t
Dream It’s Over,” Crowded House
scored another top 10 hit with the
follow-up, “Something So Strong.”
Now, Capitol has come with
“World Where You Live” as the
third single from the group’s gold
debut album.

Initial radio response to the new
single has been “very encouraging,
especially since we're still on hun-
dreds of stations across the coun-
try with ‘Something So Strong,””
says Tom Gorman, Capitol vice
president of promotion.

“I feel ‘World Where You Live’
is maybe the strongest cut from
the album,” says Gorman. “It’s
been remixed by Mitchell Froom,
the producer, and is closer to the
way the band performs it live. On
stage, the song has always met
with standing ovations every time
they perform it.”

Gorman says he always believed
that “Crowded House” would pro-
duce a succession of hits. “I can’t
say I kept that feeling 100% during
the first six months it took to
break ‘Don’t Dream It’s Over,”” he
says. “But I always felt that this
was a very deep album, and I think
there are still at least one or two
other potential singles.”

As for the next Crowded House
album, Gorman says, “‘[Bandlead-
er] Neil Finn is an extremely pro-
lific writer, and he has enough ma-
terial in the can now for probably
five albums. He is also a perfec-
tionist, and I'm sure it will take
him some time to prune down the
song selection to the best possible
10-12 cuts. I see them spending
winter in the studio and possibly
having another album out next
spring. It all depends on how this

On The Marx. Manhattan recording
artist Richard Marx headlined two
shows at New York’s Bottom Line,
playing songs from his eponymous
debut album, including the album rock
radio smash “Don’t Mean Nothing.”
(Photo: Chuck Pulin)

one is still doing, too.”

GARAGE DAYS

“People who are expecting the
next ‘Master Of Puppets’ album
won't find it here. This is fun and
loose.” That's what Metallica man-
ager CIliff Burnstein says about
the San Francisco-based hard rock
group’s upcoming Elektra minial-
bum, “$5.98 EP—Garage Days Re-
visited.”

The package, recorded after the
group’s marathon road outing in
support of its breakthrough album,
“Master Of Puppets,” comprises a
selection of obscure songs original-
ly recorded by Diamond Head,
Holocaust, Killing Joke, Budgie,
and the Misfits.

“After the band finished the
tour, they went back to the Bay

area to start writing songs for the
next album,” says Burnstein. “But
when they started rehearsals, the
vibe wasn’t there. They figured
maybe they should go back to their
old garage style of working. So
they actually rented a place with a
garage and soundproofed it them-
selves.”

Burnstein says the band mem-
bers then started going through
their record collections, intending
to “run through some cover ver-
sions just to loosen up. Before you
knew it, they decided to go in and
cut some of the songs.”

The minialbum has a suggested
list price of—what else?—8$5.98.
“There have been a number of situ-
ations where people have charged
full prices for an EP—the Honey-
drippers’ EP immediately springs
to mind—and that was something
we wanted to prevent—hence the
title.”

What about Metallica’s next full-
length studio album? “It’s quite
unstarted!”’ says Burnstein. “They
have obligations to play the three
Monsters of Rock festivals in Eu-
rope at the end of this month, so
they’ll be going into the studio
when they come back. I don’t ex-
pect the album to come out before
May.”

ORBIT IN ORBIT

Just out on L.R.S. is “Orbit,” the
long-awaited debut solo album
from Torch Song’s William Orbit.
Singing lead vocals on the album is
half-Spanish, half-Russian vocalist
Peta Nikolich, who was discovered
by Orbit and his manager, Dick
O’Dell.

“We have a kind of three-
pronged plan of attack for this al-
bum,” says Stacy Banet, [.R.S. di-
rector of national dance club pro-
motion. “The first song I'm going
for at the clubs is ‘Feel Like Jump-
ing,” which we can work as a
dance/alternative song. The whole

(Continued on next page)
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Jim Henson & Golumbia Make Album Pact

4 Titles Feature Children’s TV Characters v S

BY DAVE DIMARTINO

LOS ANGELES Four new album
releases on Columbia represent the
first product of a deal between the
label and Jim Henson, creator of the
Muppets and a near-legendary fig-
ure in children’s television.
Released July 20, “Rocket To The
Stars” and “Music Is Everywhere”
feature the Muppet Babies; “Per-
fect Harmony’ and “‘Fraggle
Rock,” feature the characters from
the “Fraggle Rock” series. Henson,
creator of both shows, serves as ex-
ecutive producer on the projects.
The deal basically came about be-
cause of the “evergreen” quality of
most of Henson’s many projects,
says Bob Willcox, Columbia vice
president of marketing, West
Coast. “The children’s market is a
very topical market,” says Willcox.
“By that I mean we have a few
things which are called evergreens,
which last year in and year out. Ob-

viously, Disney has a stronghold in
that area. And then you have your
more seasonal things—your shows
which come and go and all the li-
censed items which follow the same
trend. They’ll last for two or three
years, and then they’ll burn out. In
getting involved with Henson, we
saw the opportunity to work with
someone who creates children’s
products which are very much ever-
greens.”

Columbia’s interest in the chil-
dren’s record market, says Willcox,
was initially spurred by the label’s
success with the ““Annie’” film,
which spawned four different al-
bums. Other than the ‘‘Annie”’
records and a licensing deal with
Henson’s “Sesame Street” records
several years ago, the new tie repre-
sents Columbia’s first full-time
commitment to children’s product,
he says.

Radio will not be a major factor in
the sales of these records, says Will-

ARTIST DEVELOPMENTS

(Continued from preceding page)

vocal sound is totally different
from Torch Song, but I think peo-
ple will pretty much recognize the
instrumentation.

“We're also taking the track
‘Fool To Myself’ as a T-inch record
to adult contemporary radio. Then
we have an instrumental, ‘Swamp
Dog,” which is going to more speci-
ality stations.”

According to Banet, “Swamp
Dog” will serve as an introduction
to an all-instrumental album from
Orbit, scheduled for release in Oc-
tober.

Also contributing to the “Orbit”
album is Orbit’s Torch Song part-
ner, Laurie Mayer, who sings
backing vocals and is credited with
co-writing some of the material.
Plans call for Mayer to release a
solo album, “I Married The Man
Who Shot Me In The Head Four
Times,” later this year. According
to Banet, it will feature a cover
version of the Kansas song “Dust
In The Wind.”

BOLTON'S BOLTIN’

After penning hits for artists
like Laura Branigan, Starship,
and Gregg Allman, New York-
based singer/songwriter Michael
Bolton is looking to establish him-
self as a major recording artist

| Unsurpassed in Quality

28¢
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165 West 46th Street, N.Y 10036
(212) 382-0233

with the release of his new Colum-
bia album, “The Hunger,” due in
stores Sept. 1.

According to Bolton’s manager,
Louis Levin, “In the past we've
had to deal with executives at our
record company wondering why we
give hits to other artists. For this
album, we saved them for our-
selves. We really focused on the
material and direction that was
right for Michael. He's a great vo-
calist, and the production on this
album just enhanced and intensi-
fied everything he's really about.”

Production chores on “The Hun-
ger” were divided between Keith
Diamond and Journey keyboardist
Jonathan Cain. Additionally, Jour-
ney members Neal Schon, Randy
Jackson, and Mike Baird played
on the Cain-produced cuts.

“Using two producers really
worked out very well,”” says Levin.
“They never lost the focus of what
they were dealing with. It was a
perfect situation, and it certainly
didn’t lead to any inconsistency in
the album. In fact, I think it was
good that Michael had that oppor-
tunity to stretch out with different
people.”

The album’s leadoff single,
“That's What Love Is All About,”
is due Aug. 10, with an accompany-
ing videoclip to follow. ‘“There’s al-
ready a great buzz on the single at
Columbia,” says Levin. “I'm glad
to say that Michael’s a major prior-
ity over there.”

Though determined to garner
solo recognition, Bolton has not al-
lowed his outside work to slip. He
has written three songs for Cher’s
debut Geffen album, two of
which—*I Found Someone” and
“Hard Enough Getting Over
You""—he also produced.

Artist Developments is edited by
Steve Gett. Reporters: Linda
Moleski (New York), Moira
McCormick (Chicago), and Dave
DiMartino (Los Angeles)

G

T

R

G

cox. Columbia will devote a major A

portion of its energy to creating N o

A o . 2 e

special merchandising efforts with e e
i

the key outlets and distributors
from around the country—whether
it be advertising, merchandising, or
whatever,” he says. Because of the
expense of a saturated television ad
buy, he adds, the label will focus its
energies on more targeted print and
local advertising and ‘“‘those kind of
situations that work either for the
retail outlets or distributors.”

A Muppet Babies video of “Ama-
dogus”—sz spocf of Faico’s “Rock
Me, Amadeus”’—has been serviced
to the appropriate cable channels,
says Willcox. Additionally, a five-
minute video promoting the new
line to buyers and retailers has been
produced by Henson.

More Henson/Columbia product
will be scheduled within the next six

Special Guest. After a show at New York's Lone Star Cafe, HighTone
recording artist Joe Ely, right, was joined by Rolling Stone guitarist Keith
Richards, who recently inked a solo deal with Virgin. (Photo: Godlis)

months, adds Willcox.

CROSSROADS: Roger Daltrey has lent himself to a
slew of promotional efforts to support the release of his
new Atlantic solo album, “Can’t Wait To See The Mov-
ie,” but the ex-Wheo vocalist tells The Beat that he has
no plans to promote the record with live concerts. “I
don’t want to tour,” says Daltrey. “I don’t think I can
cut it anymore, I've had such a bellyful. If I do play live,
it’s something I'd like to just do occasionally.”

Though Daltrey’s dilemma is understandable, one
can’t help feeling that his musical career would get a
major boost in the arm if he were
to hit the road. He is undeniably

Daltrey Gan Wait To Hit The Road

album more than once they’ll possibly appreciate what
we're doing.”

cRYSTAL GAZIN’: The Beat’s advance copy of Dio’s
latest Warner Bros. album, “Dream Evil,” came with an
amusing note from the label’s vice president of publici-
ty, Bob Merlis: “You predicted that Whitesnake would
happen—what do you think of this one? We're keeping
our fingers crossed.”

Well Bob, you may have to keep those fingers crossed
real tight to top the success of
Coverdale’s army. But there’s

one of rock’s finest front men,
and it's a crying shame that we
do not have the opportunity to
hear live renditions of tunes
from the new album and from

no question that the Dio album is
certainly the band’s finest to
date, and it should fare very well
indeed in head-banging circles.
The leadoff single, “I Could

his other two post-Who solo ef-
forts, “Parting Should Be Pain-

THE/BEAT

BY'STEVEGETT

Have Been A Dreamer,” is defi-
nitely a winner, and the rest of

less’” and “Under A Raging
Moon.”

During recording sessions for the new *“Can’t Wait To
See The Movie” album—a very entertaining set—Dal-
trey once again worked with producer Alan Shacklock.
“Alan’s very good,” says the singer. “Unlike me, he's
classically trained, and I think our relationship, which
started with ‘Under A Raging Moon,’ really bears fruit
on the new album.”

In addition to his own albums, Daltrey has recorded a
number of movie-associated songs in recent years.
“They pay the rent,” he laughs. “I actually like doing
them, but I won’t get involved just for the sake of it—it
has to be a really good song.”

Also on the movie front, Daltrey says he will soon
start producing a film, in which he will also star. Of his
track record as an actor—which includes several British
television productions as well as such movies as “Tom-
my,” “Lisztomania,” and “McVicar’—Dalitrey says,
“I'm glad to say that I've generally been well received.
I've done a lot of diverse things, and I've always been
prepared to fall flat on my face.”

l.EFI‘ FIELD: Standard pop fare it may not be, but
“Helleborine,” the Columbia debut album from new
British act Shelleyann Orphan—the duo of Caroline
Crawley and Jemaur Tayle—is definitely well worth
investigating. The album, recorded at London’s Abbey
Road studios, boasts an interesting selection of songs,
most of which feature the instrumental accompaniment
of acoustic guitar, clarinet, string trio, and oboe. Fans of
Kate Bush and David Sylvian would do well to check
this one out.

When Shelleyann Orphan recently came to New York
on its first U.S. promo outing, Crawley told The Beat,
“We realize we're taking something of a gamble with
what we're doing, but I think that if people listen to the

the material boasts rock-solid
tunes, top-notch guitar, and, as always, superb vocals
from bandleader Ronnie James Dio.

SHORT TAKES: Peter Cetera is writing and record-
ing songs for his second Warner Bros. solo album,
which he is co-producing with Pat Leonard. The former
Chicago vocalist is also producing an album for ex-
Abba gal Agnetha Falkstog . . . L.A -based writer-pro-
ducer Duncan Pain, who co-penned the Robbie Nevil
hit “C’Est La Vie,” called with the news that he has just
finished collaborating with Kool & the Gang on a re-
working of the O’Kaysions oldie “Girl Watcher.” The
track, retitled “I'm A Wheel Watcher,” will be used in an
upcoming series of promo spots for the top TV game
show, “Wheel Of Fortune.” Additionally, Pain has also
produced a cut for Shari Belafonte-Harper’s upcom-
ing Metronome/PolyGram album . .. Phil Ramone has
made himself a possible contender for the 1987 Robin
Leach Award For Jetsetting these past few weeks. Af-
ter completing production duties on the new Paul
McCartney album in Britain, Ramone took the Con-
corde back to the Big Apple to start working on Kenny
Loggins’ next Columbia release at the Power Station
studio. But toward the end of July he interrupted the
Loggins sessions and flew to Russia to engineer the
Aug. 2 DIR broadcast of Billy Joel’s concert in Lenin-
grad. And lest we forget, Ramone has an executive pro-
ducer credit on MCA’s new “Moonlighting” album . ..
Check out the new Pepsi-Cola commercial featuring Da-
vid Bowie and Tina Turner, which began airing on net-
work TV July 27 following its July 25 MTV world pre-
miere. The David Mallet-directed spot, filmed in Am-
sterdam, features Bowie’s “Modern Love” ... The title
cut from Omar & the Howlers’ Columbia debut album,
‘“Hard Times In The Land Of Plenty,” will be featured in
the new Dudley Moore movie, “Like Father, Like Son.”
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Really Rockin’ In Texas;
Oshourne Goes To Jail

bats!” Thatcher.

During his prison trek, which
began on July 17 and is hitting 16
different locations, Osbourne is
not only breaking in his latest
band member, he is also working
in material from his next CBS As-
sociated album. Plans call for re-
cording sessions to start sometime
in the fall. A U.S. tour is expected
to coincide with the early-1988 re-
lease of Osbourne’s follow-up al-
bum to 1986’s “The Ultimate Sin_"

SHORT TAKES: Hot newcomer
Richard Marx is set to open a se-
ries of arena dates for REO
Speedwagon in support of his self-
titled debut Manhattan release,
Rumors abound that the singer-
songwriter may be joined on some
dates by Joe Walsh, who made a
guest appearance on the album.
Shows are slated
to commence in
Ionia, Mich., on
Friday (7). Mean-
while, Marx is
wrapping a US,

club jaunt that
ends in San Diego on Tuesday (4)
Enigma rock act Hurricane
has landed the opening slot on
Gary Moore’s U.S. tour, which
kicked off July 24 in Seattle. The
talented Los Angeles-based outfit
is definitely one to watch for . ..
Frontier recording act the Young
Fresh Fellows will be headlining a
special date at Manhattan’s Ritz
on Saturday (8) to perform materi
al from its latest release, “The
Men Who Love Music.” Also con-
firmed on the bill are the Lyres, on
Ace Of Hearts Records ... Sire
group the Replacements is cur-
rently on a U.S. club trek, which
began July 17 at Rochester, N.Y.’s
Renaissance Theatre . . . Unsigned
New York-area glam-rock band
Pharoah is gearing up for an in-
dustry showcase at Manhattan’s
Cat Club on Wednesday (5). Word
has it that the guest list will in-
clude a&r staffers from Atlantic,
Epic, and CBS, among others

Send information to On The
Road, ¢/0 Billboard, 1515 Broad-
way, New York, N.Y. 10036.

615-748-8120.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-748-8138; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314, For research information contact Karen Oertley in Nashville at

AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Dategs) Ticket Price(s) Capacity Promoter
BOB DYLAN/GRATEFUL DEAD Qakland-Alameda Co. Coliseum July 24 $1,067,080 53,354 Bill Graham Presents
Oakland, Calif. $20 55,000
BOB DYLAN/GRATEFUL DEAD Anaheim Stadium Iuly 26 $948,980 47,449 Bill Graham Presents
Anaheim, Calif. $20 50,000 Avalon Attractions
PETER GABRIEL The Spectrum July 20-21 $567,268 33,968 Electric Factory Concerts BY LINDA MOLESKI
YOUSSOU Philadelphia, Pa. $17.50/$15.50 sellout
BON JOVI Capitat Centre July 21-22 $654,285 33,593 Cellar Door Prods. T
KEEL Landover, Md. $16.50 34,490 EXAS ROCKS: In the wake of
BUDWEISER SUPERFEST: Louisiana Superdome July 18 $479,156 21,624 A. H. Enterprises its success with the recent hard-
lélzmsrst x::;t:'RToss New Orleans, La. $25/$22.50 25,000 rocking Texxas World Music Fes-
ATLANTIC STARR tival, Houston-based Pace Con-
PATTI LABELLE certs has put together another
THE GAP BAND . )
: . metal-oriented rock’n’roll pack-
:g?LJOVl :g::gp‘:’;k Stadium July 23 gt;ss.gsa g.‘oﬂui Electric Factory Concerts age, featuring Ace Frehley, TNT,
HEART Merriweather Post Pavilion July 17-18 $364,383 23443 Nederlander Organization Guns N’ Roses M G ary M WL,
TOM KIMMEL Columbia, Md. $17.50/$15 sellout Loudness, and Y&T. The six-hour
CROSBY, STILLS & NASH Ratio City Music Hal July 7-8 $270,775 11,748 Radio City Music Hall Prods. concert is scheduled to take place
New York, N.Y. $25/$20 sellout Aug. 9 at Houston’s Sam Houston
BOSTON Arizona Veterans Memorial July 16 $261,415 14,938 Evening Star Prods. Coliseum.
EARRENHEN] ggﬁi?;"AriZ_ $17.50 el Tickets for the event were of-
MOTLEY CRUE Market Square Arena July 18 $252,540 16,270 Sunshine Promotions fered at $8.50 the first weekend
WHITESNAKE indianapolis, Ind. $16.50/315.50 17,000 they went on sale; they are now
HEART Poplar Creek Music Theatre July 10 $243,663 15518 Nederlander Organization $10 in advance and $12.50 the day
TOM KIMMEL Hoffman Estates, Il $17.50/815 16,939 of the show. Of the deliberately
Vg-:T#ﬁY HOUSTON Market Square Arena July 17 $231,682 14,000 Alan Haymon Prods. low ticket prices, Pace president
e T T ) o h o RNYesti Tl anio T ey
arden State Arts Center uly 17- 1 , n-house .
SCOTT RECORD Holmdel, N.J $22.50/520/512.50 19,604 wanted people to have the oppor
WHITNEY HOUSTON Carver Arena, Peoria Civic Center  July 24 $196,105 11,206 Jam Prods. Ltd. tunity tocometo ;
JONATHAN BUTLER Peoria, Il $17.50 sellout the show and get I
MOTLEY CRUE Kansas Coliseum July 10 $180,945 12,200 Contemporary Presentations exposure to b
WHITESNAKE Wichita, Kan. $15 sellout these Dbands. !
BILLY IDOL Reunion Arena July 18 $178,481 11,266 PACE Concerts There’s no so- i |
THE CULT Dallas, Texas $16.50 11,562 called estab-
RUN-D.M.C. Lakefront Arena July 26 $163,548 10,281 G Street Express ‘ 2
BEASTIE BOYS Univ. of New Orleans $16.50 sellout Stagenight Prods. lished head]mer, . .
New Qrleans, La. but we wanted to give fans their
CROSBY, STILLS & NASH Fox Theatre July 24-25 $162,820 9,330 Fox Concerts money’s worth, and I think they’ll
St. Louis, Mo. $18.50/$16.50 sellout obviously get it."”
HEARTBREAKERS o W Sess loatz e MessingsaySinitial fekel,sales
olmdel, N.J. . ;i
GEORGIA SATELLITES hf‘“"i beelr}km(t)}(li'erat'?l, ll))Ut’ lhetadQS,
DEL FUEGOS a show like this will be a last-min-
MOTLEY CRUE The Cincinnati Gardens July 23 $155,729 10,047 Sunshine Promotions ute thing i
WHITESNAKE Cincinnati, Ohio $15.50 10,205 A similar gigls set to take place
BRYAN ADAMS Nassau Veterans Memorial July 2 $153,846 9,326 Monarch Entertainment Bureau Saturday (8) at San Antonio’s
HOOTERS Coliseum $16.50/$15.50 13311 John Scher Presents Sunk CGard
Uniondale, N.Y. Larry Vaughn Presents unken a.r ens,
ROGER MILLER Fox Theatre July 14-19 $146,038 9421 Fox Concerts Meanwhile, Pace has confirmed
BLAKE CLARK St. Louis, Mo. $23.90/§18.90/§15.90/86.90 32,655 fall venues and dates for the Tex-
MOTLEY CRUE Freedom Hall Civic Center July 22 $139,779 9,018 Sunshine Promotions as leg of the upcoming Pink
; p
WHITESNAKE Johnson City, Ter.m. $15.50 sellout Floyd tour. Venues and dates con-
THE CURE Red Rocks Amphitheatre July 29 $132,468 8,689 Fey Concert Co. firmed are Houston’s Astrodome,
Denver, Colo. $15.95/§14.85 9,000 Nov. 18; Austin’s Frank Gerwin
BILLY IDOL The Summit July 16 $131375 8,328 PACE Concerts C : ¢ 20: d Dallas’ R
THE CULT Houston, Texas $16.75 9,666 enter, Nov. 20; and Dallas’ Re-
DEF JAM '87: Henry J. Kaiser Convention July 25 $130,550 7,900 Bill Graham Presents union Arena, Nov. 21-23.
LL.COOLJ Center $18.50/$16.50 seliout Bay Area Prods.
WHODINI Oakland, Cali. U )
DOUG E. FRESH & THE GET OZNDP(])RbLOCK gNDp g%‘z;nzihe
FRESH CREW zy Usbourne cam n-
ERIC B. & RAKIM ing tight-lipped as to the identit
PUBLIC ENEMY ) ; y
" THE BOSTON POPS PP - P ; of the rock’n’roll madman’s latest
arden State Arts Center uly 13 X ,232 in-house Q e 0
Holmdel, N.J. $40/$30/§27.50/815 9502 %mtarlst, who }.‘]ai rep]iced éns
REO SPEEDWAGON Starlight Theatre July 19 $123721 8427 Contemporary Presentations ormer axeman, Jake E. Lee. But
FABULOUS THUNDERBIRDS Kansas City, Mo. $15.50 8500 New West Presentations according to Osbourne’s U.S. pub-
BRYAN ADAMS Atena, St. Paul Civic Center July 25 $122,463 7422 Beaver Prods. licist, the newcomer is making his
HOOTERS St. Paul, Minn. $16.50 9,500 Stage bow with Osbourne on a
e oans | i o o et et Aol
BRYAN ADAMS an Ous'l toh Arena Auditori July 26 :11'3708 7;3:2 Beaver Prod ueh ) prisenSRRG Oz Fepontedis)
rena, Luly' rena Auditorium uly 3 ” eaver Prods. N
HOOTERS Duluth, Minn. $15.50 selfout got the go-ahead for this unusual
REQ SPEEDWAGON Red Rocks Amphitheatre suly 24 $111,538 6297 Fey Concert Co. road outing from British Prime
FABULOUS THUNDERBIRDS Denver, Colo. $18.15/$17.05 9,000 Minister Margaret “Let them eat
DEF JAM '87: Selland Arena July 23 $106,884 7,120 Bill Graham Presents
LL.COOL) Fresno, Calif. $16/$14.50 7,500 Bay Area Prods.
WHODINI
DOUG E. FRESH & THE GET
FRESH CREW
ERIC B. & RAKIM
PUBLIC ENEMY .
DIONNE WARWICK Garden State Arts Center July 23 $105,120 5212 R Rotse For tast action, use
BURT BACHARACH Holmdel, N.J. $22.50/$12.50 9,802
TOM PETTY & THE West Paim Beach Auditorium July 25 $101,384 6334 Cellar Door Prods. -1 ACTIONMA
HEARTBREAKERS West Palm Beach, Fla. $16 6,500 —m
GEORGIA SATELLITES .
DEL FUEGOS the Billboard
ENGELBERT HUMPERDINCK Garden State Arts Center July 20 $101,292 5,680 in-house o
JENNY JONES Holmdel, N.J. $20/$12.50 9,802 Classified.
THE CURE Met Center July 27 $100,125 6675 Jam Prods. Ltd. Call Jeff Serette toll
Bloomington, Minn. §15 10,000 Company 7
SANTANA Garden State Arts Center July 16 $9747 6513 in-house free at (800) 223-
THE NEVILLE BROTHERS Holmdel, N.). $17.50/$13.50 10,802 /
CROSBY, STILLS & NASH Louisville Gardens Arena July 23 $94,908 5,752 Sunshine Promotions 7524 (NY reSIdentS
MASON RUFFNER Louisville, Ky. $16.50 6,239 Qgden Allied .
dial 764-7388).
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Golden Girls. Anita Baker presents Elektra label mate Shirley Murdock with a
gold record for her debut album, “Shirley Murdock,” backstage at Madison

Square Garden in New York.
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BY BRIAN CHIN

NEW YORK Wing Records, the
’50s imprint now being revived by
PolyGram, will concentrate on de-
veloping new talent, according to
label head Ed Eckstine. He says
his executive background in a&r
with Arista and his years as an ex-
ecutive in Quincy Jones’ operation
taught him to aim for a balance of
“commercial viability and artistic
credibility.”

The first Wing release will be a
single by the Washington, D.C,,
trio Lace, “My Love Is Deep,” pro-
duced by Lionel Job and Preston
Glass. (The group is not to be con-
fused with the Atlantic act Lace,
which released a single several

THE EXPANSION OF black music promotion de-
partments, the granting of increased power to black
executives, and the growing movement of blacks
into sales areas are just a few of the important
trends highlighted in a Billboard survey elsewhere
in this issue (see page 1).

For some of the executives mentioned in the sto-
ry, the promotions are a reflection of proud personal
achievement, a reward for history made and records
played (for instance, Atlantic’s Sylvia Rhone). At

some companies it was a
question of trying to get
stronger in a highly
competitive field (for in- rm

stance, Capitol’'s whole-
sale raid on A&M; Gef-
fen’s aggressive entry
into the r&b game).

Overall, the survey
reflects the industry’s
awareness that black
music, though often un-
dersold, underappreciat-
ed, and underfinanced, is still its creative bedrock
and surest developer of enduring stars. Michael
Jackson, Lionel Richie, Prince, Tina Turner, and
the other black superstars can run but not hide from
the lessons in music and presentation they learned.

Though not featured prominently in the survey,
MCA Records set an important precedent for the
changes noted in the story. With young acts like
New Edition, the Jets, and Ready For The World as
well as such vets as Patti LaBelle, MCA was able to
elevate black-audience hits into platinum album
sales, opening eyes and setting a standard for black
music promotion in the '80s. In fact, it was these
black artists who were the engine of MCA’s revival
on pop radio. Jheryl Busby’s current control of
MCA’s pop roster is a case study of understanding
that blacks can promote hits of every description.

But let’s be clear: The survey is no whitewash. As
Hank Caldwell executive VP, Solar Records, points
out, not all fancy titles translate into real power. Ti-
tles can bring extra dollars into the pockets of the
appointed. Maybe even better seats at Laker games.
But there still exists a gap between good will and
true authority at many labels. Instead of just com-
plaining, however, the challenge is to force further
advances, not just with agitation but with success.
If even half of these black executives distinguish
themselves, it enhances the efforts of activists
working outside the industry.

WHAT DO George Michael’s “1 Want Your Sex,”
Levert’s “Casanova,” and Stephanie Mills’ “Rush
On Me”’ have in common? They are examples of

But There’s Room For Improvement

Billhoard Survey Paints Pretty Picture

by Nelson George

what undoubtedly will be a (pardon the pun) hot new
trend: monogamy funk.

All three have sharp, irresistible grooves, and their
creators could have put any lyric on top and had a hit.
But Michael, ““Casanova’” producer/writers Reggie
and Vincent Calloway, and “Rush On Me” producer/
writers Paul Laurence and Timmy Allen have opted
for lyrics that reflect the concerns of our time with-
out being preachy or moralistic. The fact that Michael
promotes monogamy, Levert puts down playboys and
pleads for marriage, and
Mills declines sexual
temptation ‘““to get to
know” her lover better
makes these songs so-
cially significant and
commercial.

SHORT STUFF: Ram-
sey Lewis is promoting
his new single, “‘7-11,”
via concert dates with
his own quartet as well
as with Jazz Explosion, a tour of pop-jazz artists in-
cluding Phyllis Hyman, Stanley Turrentine, and
Jean Carne. Lewis recently produced and wrote mu-
sic for a Burger King commercial. This summer the
keyboardist completed work on ‘“Classic Encoun-
ter,” a CBS Masterworks album performed with the
London Philharmonia, scheduled for a January
1988 release . . . A deep-voiced vocalist named John
White is the second performer to have material re-
leased on Geffen as part of Hush Productions’ deal
with the WEA-distributed label. His first single is “‘I
Can’t Get You Out Of My System” from the album
“Night People.” Rahni Harris produced. Hush’s
first Geffen signee, Vaneese Thomas, is doing well
with her debut single, “Let’s Talk It Over” ... Los
Angeles studio ace John Barnes played a big role in
the making of Michael Jackson’s ‘I Just Can’t Stop
Loving You.” Aside from playing piano on the cut,
Barnes did the vocal arrangement with Jackson and
the synthesizer arrangement with Toto’s David
Paich and Quincy Jones ... Second Paisley Park
single from Jill Jones is “G-Spot.” Jones is a long-
time Prince protégée who played the blonde wait-
ress in “Purple Rain” . . . Speaking of Prince, in case
you didn’t know, the Minnesota kid is making anoth-
er movie. He had his last three concerts in Paris
filmed for the project and then, once back in Minne-
apolis, rebuilt the stage in his office complex, film-
ing inserts and some dramatic scenes. Plans are for
the film to appear in theaters, perhaps as part of his
deal with Warner Bros. Most of the material will be
from the “Sign ‘O’ The Times” album. Word is he’ll
hit the road sometime before October.

13

years ago.)

Vanessa Williams, the former
Miss America, is also in the studio
recording an album for Wing. Ac-
knowledging the unique circum-
stances of her fame, Eckstine de-
scribes Williams as “an eminently
marketable” personality. “She’s a
really good singer, she’s pretty,
and she is a new artist whose name
everybody knows."”

Los Angeles keyboardist/writer
Rex Salis is preparing five tracks
with Williams, and Donald Robin-
son and Miami producer Lewis
Martinee will also be involved. Wil-

‘Producers always
have a tape
that they’re

carrying
around in
their pockets’

liams’ talent was obvious from her
recent work with George Clinton,
Eckstine says, “but she’d never
been through the process of mak-
ing an album. I wanted to find cre-
ative people who’d be sensitive to
that. Rex sent me four tunes on
demo that blew me out of my chair;
they’'ve been writing together,
too.”

Also on the Wing roster are ex-
Atlantic Starr vocalist Sharon Bry-
ant, preparing to co-produce her
debut with her husband; Gary Tay-
lor, the former “G.T.,” whose ma-
terial will probably be geared to
the “adult side”’; and two pop acts,
Dougan MacNeill and a yet-to-be-

FOR WEEK ENDING AUGUST 8, 1987

ng, ’503 I.abel Set For Revival

PolyGram Imprint Develops New Talent

renamed pop-rock group.

One of Eckstine’s short-term
goals was to ““fill in the gaps” in
PolyGram’s overall artist roster.
But Eckstine’s long-term interests
include giving session musicians a
channel as artists and attracting
the pet projects of producers that
may not be so obvious as hot
signings: ‘“‘Producers always
have a tape they’re carrying
around in their pockets,” Eckstine
notes.

Dispensing with any particular
credo, Eckstine says the label will
simply aim to meet a standard con-
sistently and to make records
“that I'd want to buy myself.”

Eckstine recruited one of Los
Angeles’ top club and radio DJs,
Tony Joseph, as an a&r man for
Wing. “I’'m really happy to have
Tony,” he says. “The pool to draw
a&r talent from is precarious. It’s
not a trainable position, and you

(Continued on next page)

Apolio Tapped
For CMJ Show

NEW YORK The Apollo The-
ater here will be the site of a na-
tionally televised concert Oct.
31 as part of the CMJ Music
Marathon, a four-day confer-
ence focusing on new artists.
The broadcast will feature
young bands in a wide range of
music styles and will showecase
those receiving awards from
the organizers of the event. The
actual seminars of the confer-
ence will be held at Manhat-
tan’s Roosevelt Hotel.

Billboard
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
17 REPORTERS
1 JUST CAN'T STOP. .,
MICHAEL JACKSON €epic 13
| NEED LOVE
L.L. COOL J oeF 1am 7
LOST IN EMOTION
LISA LISA & CULT JAM coLumaia 3
(YOU'RE PUTTIN’) A RUSH. ..
STEPHANIE MILLS mca 7
DIDN'T WE ALMOST. .,
WHITNEY HOUSTON arista 4
WE'VE ONLY JUST BEGUN
GLENN JONES Jive 6
HELPLESSLY IN LOVE
NEW EDITION mca 4
JUST THAT TYPE OF GIRL
MADAME X aTLANTIC 2
LATELY
SURFACE coLumaia 3
CINDERFELLA DANA DANE
DANA DANE PROFILE 5

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
u RAEBOQIT[RS 55 RAEEOQI?[RS lgSSR[PORT[R?
20 46 79 81
S 19 35 46
S 22 34 75
5 20 32 52
12 14 30 65
7 15 28 57
10 11 25 51
8 12 22 68
7 12 22 47
5 11 21 43
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FOR WEEK ENDING AUGUST 8, 1987

Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

—_—
R BN

4 x
SALES AIRPLAY 25
2% | 53 2 oz |5z 22
I¢ |2y TITLE ARTIST 29 Iy |2y TITLE ARTIST 29
1 4 I'M IN LOVE LILLO THOMAS 2 1 5 JAM TONIGHT FREDDIE JACKSON 3
2 1 FAKE ALEXANDER O'NEAL 5 2 2 THE PLEASURE PRINCIPLE JANET JACKSON 1
3 3 THE PLEASURE PRINCIPLE JANET JACKSON 1 3 6 JUMP START NATALIE COLE 4
4 7 JAM TONIGHT FREDDIE JACKSON 3 4 9 CASANOVA LEVERT 6
5 2 SHOW ME THE WAY REGINA BELLE 11 5 3 I'M IN LOVE LILLO THOMAS 2
6 12 JUMP START NATALIE COLE 4 6 7 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 7
7 11 THIGH RIDE TAWATHA 12 7 11 ONE HEARTBEAT SMOKEY ROBINSON 8
8 15 ONE HEARTBEAT SMOKEY ROBINSON 8 8 10 TINA CHERRY GEORGIO 9
9 13 TINA CHERRY GEORGIO 9 9 1 FAKE ALEXANDER O'NEAL 5
10 14 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 7 10 13 LET'S TALK IT OVER VANEESE THOMAS 14
11 20 CASANOVA LEVERT 6 11 12 IF YOU WERE MINE CHERYL LYNN 13
12 8 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 16 12 18 LOVE IS A HOUSE FORCE M.D.'S 10
13 18 LOVE IS A HOUSE FORCE M.D.'S 10 13 14 ONE LOVER AT A TIME ATLANTIC STARR 17
14 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 26 14 17 NIGHTTIME LOVER THE SYSTEM 18
15 9 I'M BAD L.L. COOLJ 24 15 16 1 LOVE YOU BABE BABYFACE 20
16 19 IF YOU WERE MINE CHERYL LYNN 13 16 19 HOLIDAY KOOL & THE GANG 15
17 5 | FEEL GOOD ALL OVER STEPHANIE MILLS 25 17 22 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 21
18 24 JAMMIN' TO THE BELLS CHUCK STANLEY 19 18 4 SHOW ME THE WAY REGINA BELLE 11
19 22 LET’S TALK IT OVER VANEESE THOMAS 14 19 24 LAST TIME THERESA 30
20 10 MIXED UP WORLD TIMEX SOCIAL CLUB 42 20 26 CIRCUMSTANTIAL EVIDENCE SHALAMAR 31
21 34 HOLIDAY KOOL & THE GANG 15 21 34 DIVAS NEED LOVE TOO KLYMAXX 27
2 30 LIFETIME LOVE JOYCE SIMS 23 22 8 THIGH RIDE TAWATHA 12
23 31 CROSS MY BROKEN HEART THE JETS 22 23 32 CROSS MY BROKEN HEART THE JETS 22
24 — LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 21 24 28 GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 36
25 21 ROCK STEADY THE WHISPERS 51 25 33 1 THINK I'M OVER YOU MINI CURRY 37
26 23 MOONLIGHTING (THEME) AL JARREAU 41 26 25 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 28
27 16 LIES JONATHAN BUTLER 58 27 31 TELL IT LIKEIT IS DIMPLES 32
28 28 | WANT YOUR SEX GEORGE MICHAEL 43 28 36 MAKING LOVE IN THE RAIN HERB ALPERT 33
2 17 FALLING IN LOVE THE FAT BOYS 45 2 29 JAMMIN' TO THE BELLS CHUCK STANLEY |- 19
30 40 |. ONE LOVER AT A TIME ATLANTIC STARR 17 30 - | JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 39,
31 — .| NIGHTTIME LOVER THE SYSTEM 18 31 21 COME BACK TO ME LOVER MIKI HOWARD 40
32 38 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 28 32 37 HOW SOON WE FORGET COLONEL ABRAMS 34
3 27 I'M NOT GONNA LET YOU GO MELBA MOORE 29 3 39 NO ONE IN THE WORLD ANITA BAKER 38
34 — 1 LOVE YOU BABE BABYFACE 20 34 23 LIFETIME LOVE JOYCE SIMS 23
35 — DIVAS NEED LOVE TOO " KLYMAXX 27 35 30 I'M NOT GONNA LET YOU GO MELBA MOORE 29
36 — JUST THE FACTS (THEME FROM DRAGNET) PATTI LABELLE 35 36 38 JUST THE FACTS (THEME FROM DRAGNET) PATTI LABELLE 35
37 — TELL IT LIKE IT IS DIMPLES 32 37 — DANCE ALL NIGHT DEBARGE 46
38 35 LOW RIDER WAR 66 38 35 ALL THE WAY WITH YOU PEGGI BLU (WITH BERT ROBINSON) 44
39 — HOW SOON WE FORGET COLONEL ABRAMS 34 39 — GIRL PULLED THE DOG GENERAL KANE 47
40 25 iF | WAS YOUR GIRLFRIEND PRINCE 76 40 — JUST CALL SHERRICK 48

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
{Publisher — Licensing Org.)
Sheet Music Dist.

81 71
{Century City, ASCAP/MCA, ASCAP)
44 ALL THE WAY WITH YOU
(Baby Love, ASCAP/Clarity, BMI)
62 ANYTHING CAN HAPPEN
{Ensign, BMI/Stone Diamond, BMI/Matak,
ASCAP/MCA, ASCAP) CPP
80 BABY GO GO
(Parisongs, ASCAP)
61 BETCHA DON'T XNOW
(Bush Burnin’, ASCAP)
49 BULLSEYE
(Kenny Nolan, ASCAP)
79 CAN WE DO [T AGAIN
(Fah/Avant Garde, ASCAP/LeoSun, ASCAP)
70 (CAN'T) GET YOU OUT OF MY SYSTEM
(Bush Burnin’, ASCAP/Vinewood, BM{)
65 CAN-U-DANCE
(Hip Trip, BMI/Hip Chic, BMI) CPP
6 CASANOVA
(Calloco, BMi/Hip Trip, BMI) CPP
CINDERFELLA DANA DANE
(Protoons, ASCAP/Turn Qut Brothers, ASCAP)
31 CIRCUMSTANTIAL EVIDENCE
(Hip. Trip, BMI/Hip Chic, BMI) CPP
COME BACK TO ME LOVER
(Mardago, BMi/Pera, BMI)
COME OVER
(Deedle Dee, ASCAP)
CROSS MY BROKEN HEART
(Famous, ASCAP/Black Lion, ASCAP) CPP
DANCE ALL NIGHT
(Zebra Discorde, BMI/Simpie Songs, BMi)
DIDN'T WE ALMOST HAVE IT ALL
(Prince Street, ASCAP/Willin' David, BMI/Blue Sky
Rider, BMI)
DIVAS NEED LOVE T0O
(Spectrum VI, ASCAP/Klymaxx, ASCAP) CPP
100 DO YOU REALLY LOVE ME
(Oatie, BMI)
75 DON'T BLOW A GOOD THING
(Wiz Kid, BMI/Irving, BMI) CPP/ALM
5 FAKE
(Ftyte Tyme, ASCAP/Avant Garde ASCAP)
45  FALLING IN LOVE
(Fat Brothers, BMi/Lami-Lam, ASCAP)
47 GIRL PULLED THE DOG
(Jobete, ASCAP/Gentle General, ASCAP/Churchout,
ASCAP/Mad Inspector, BMI) CPP
36 GIVIN' YOU BACK THE LOVE

£ & R 2 8 )

3

16

3

24

(1)}, ASCAP/WB, ASCAP)

HAVE YOU SEEN DAVY

(Davy D, ASCAP/Def Jam, ASCAP)

HEART ON THE LINE

(Glasshouse, BMi/Irving, BM1)

HELPLESSLY IN LOVE

(Johnnie Mae, BMi/Bush Burnin', ASCAP)
HOLIDAY

(Delighttul, BM1)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
| CAN 00 BAD BY MYSELF

(Zee-Kidd, BMI/Triple Scale, BMI/Iwebbi, BMI)
1 FEEL GOOD ALL OVER

(Gabeson, BMI/On The Move, BMI/Secret Lady, BMI)
1 JUST CAN'T STOP LOVING YOU

(Mijac, BMI/Warner-Tamerlane, BMI)

| LOVE YOU BABE

(Hip Trip, BMi/Hip Chic, BM() CPP

1 NEED LOVE

(Def Jam, ASCAP)

{ REALLY DIDN'T MEAN T

(April, ASCAP/Uncle Ronnie’s, ASCAP/MCA,
ASCAP/Sunset Burgundy, ASCAP)

| THINK I'M OVER YOU

(Digital Soul, BMI/Monteque, BMI)

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME)

(Irving, BMI/Boy Meets Girl, BMI) CPP/ALM

| WANT YOUR SEX

(Chappell, ASCAP/Morrison Leahy, ASCAP)

IF | WAS YOUR GIRLFRIEND

(Controversy, ASCAP)

IF YOU WERE MINE

(Music Corp. Of America, BMI/Bayjun Beat,
BMI/MCA, ASCAP)

I'M BAD

(Det Jam, ASCAP)

I'M N LOVE

(Bush Burnin', ASCAP/Willesden, BM|/Johnnie Mae,
BMI)

I'M NOT GONNA LET YOU GO

(Bush Burnin’, ASCAP)

I'M STILL WAITING

(Wird, ASCAP)

1.0.U. ME

(Sparrow, BMI/Word, ASCAP/Edward Grant,
ASCAP/Skin Horse, ASCAP)

IT'S EASY WHEN YOU'RE ON FIRE

(Cotton Row, BMI/New Memphis, ASCAP)

3 JAM TONIGHT
(Wavemaker, ASCAP)
19 JAMMIN' TO THE BELLS
(Def Jam, ASCAP/First impulse, BMi)
8 Juicy-0
(Lunch Money, BMI/Webster House, ASCAP/On Your
Mark, ASCAP)
4 JUMP START
(Collaco, BMI) CPP
48 JUST CALL
(Hits ‘N Mo’ Hits, BMI/Venus Three, BMI)
55 JUST THAT TYPE OF GIRL
(Siap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum
vil, ASCAP)
35 JUST THE FACTS (THEME FROM DRAGNET)
(MCA, ASCAP/Flyte Tyme, ASCAP)
97  X00 X00
(Girlsongs, ASCAP/Sister Fate, ASCAP)
30 LAST TIME
(Jay King iV, BMI)
77 LATELY
(Colgems-EMI, ASCAP)
14 LET'S TALK IT OVER
(Bush Burnin', ASCAP/KMA, ASCAP)
58 LIES
(Zomba, ASCAP/Willesden, BMI)
23 LIFETIME LOVE
(Beach House, ASCAP/Tawanne Lamont, ASCAP)
74 LIVING IN A BOX
(WB, ASCAP/Brampton, PRS)
82 LOST IN EMOTION
(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,
BMI)
10 LOVE IS A HOUSE
(Tee Girl, BMI)
95 LOVE ME RIGHT
(Ackee, ASCAP/Beezer, ASCAP/Island,
BMI/Frustration, BMI)
21 LOVE POWER
(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
66 LOW RIDER
(Far Out, ASCAP) CPP
33 MAKING LOVE IN THE RAIN
(Flyte Tyme, ASCAP)
96 MERCURY RISING
(Nonpareil, ASCAP/Broozertoones, BMI)
42 MIXED UP WORLD
(Danica, BMI)
41 MOONLIGHTING (THEME)
(American Broadcasting, ASCAP/ABC Circle, BMI)

16

67

12

NIGHTTIME LOVER

(Science Lab, ASCAP) CPP/ABP

NO ONE IN THE WORLD

(ATV, BMI/Welbeck, ASCAP)

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMI)

ONE LOVER AT A TIME

(Trinifold, BMi/Sweet Karol, ASCAP/Orca, ASCAP)
CPP

000 BABY BABY

(Jobete, ASCAP) CPP

OUT FOR THE COUNT

(MCA, ASCAP/Brampton, ASCAP)

THE PLEASURE PRINCIPLE

(Fiyte Tyme, ASCAP)

POUR (T ON

(Pizzazz, BMi/Rightsong, BMi/Memphomaniac, BMI)
PRIVATE CONVERSATIONS

(Stone City, ASCAP/National League, ASCAP) CPP
THE ROCK

(ivory Palace, ASCAP/Ruby Holland, ASCAP/Zomba,
ASCAP)

ROCK STEADY

(Splashdown, BMI/Pera, BMI/Hip Trip, BMI/Hip Chic,
BMI/Midstar, BM1) CPP

ROCK-A-LOTT

(Gratitude Sky, ASCAP/Glasshouse, BMi/Irving, BMI)
CPP/ALM

SATISFIED

(Triage, BMI/Living Disc, BMI)

SECRET AFFAIR

(Any Kind Of Music, ASCAP)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Don't You Know,
ASCAP/Pomerants, BMI) CPP/ALM

SMOOTH SAILIN' TONIGHT

(Ange! Notes, ASCAP/USA Exotic, ASCAP)

SPRING LOVE

(W.B.M., SESAC/Warner's Thunder,
SESAC/Rainysongs, SESAC)

SUMMER NIGHTS

(Sunset Burgundy, ASCAP/MCA, ASCAP)

TEAR JERKER

(A.Naga, BMI)

TELL IT LIKE IT IS

(Conrad, BMI/ARC, BMI/OI Rapp, BMI)

THIGH RIDE

(Mtume, BMI/Do Drop in, BMI)

TINA CHERRY

Ty

% BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of lithes they have
on the Ho‘l Bllnk Slngluu t:hlrl

LY « A
\LABEL NO. OF mu»:s -
) ON CHART
COLUMBIA (7) 11
- Def Jam (4) -~ B
'MCA'(8) - .10

,Constallation (1) .
‘QM' (1) WARNER BROS. (4) 9
Paislay Park (3) v

Jeliybean (1), ™ . o e
« . Tommy Boy (1) o :
, CAPITOL _ 7]
EPA. ¥ B 7
= Epic (4)
Tabu (2) - .
. CBS Associated (1) ) )
ARISTA . . % ‘5
ATLANTIC (4) - - - ‘ 5
_21°Records (1) . : g
MANHATTAN (3). ) 5
EMI-America (2) ‘ i -
RCA {2y ™~ . 5
Jive(2) S o of ©
Total Equrignce (¢}
,SOLAR ‘ 5
ASM_F 4
GEFFEN .~ . g 3
"MOTOWN . 3"
POLYGRAM Looee T3
Tin Pan Apple @ @ A
wl‘u‘leraury ay . ARE: .
ZELEKTRA o .2
ICHIBAN (L) 0 L 2
o Wibe(l) . ov g
AMHERST B N W B . a;g R
CHRYSALIS\ 4 - e
EDGE » = 2 " PR §
JEANTASYY " S &
Danya(l) W e e v Y
“ISLAND"* - ¢ PURE 3
. Ath&Bw‘ayﬁ(l) ‘ PR
MACOLA 2 2
Iy oL N
NEXT PLATEAU N
_PRIORITY - N 1
» PROFILE . O |
SLEEPING BAG-  ° «
_STRIPED HORSE R W
o sl!TRA% «“x o 1 @
~ Fever (1) R
TTE.D. . <
TRIPLET - . 1

(Georgio's, BMI/Stone Diamond, BMI) CPP
TRAMP

(Modern)

U GOT THE LOOK

(Controversy, ASCAP)

WANT YOU FOR MY GIRLFRIEND

(Baby Love, ASCAP/Clarity, BMI)

WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT
OVER)

(Willesden, BM1/Johnnie Mae, BM1/Lu Ella,
ASCAP/WB, ASCAP)

87 WHATEVER SATISFIES YOU

(Screen Gems-EMI, BMI/Glory, ASCAP)
WHY YOU TREAT ME SO BAD *

(Jay King IV, BMI)

WIPE OUT

(Miraleste, BMI/Robin Hood, BMI)

WOT'S ITTO YA

(MCA, ASCAP)

(YOU'RE PUTTIN’) A RUSH ON ME
(Johnnie Mae, BMI/Willesden, BMI/Bush Burnin’,
ASCAP)

® 8 £ 8

z 8 8 8

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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“CLUBPLAY _ :[5]2].] 12-INCH SINGLES SALES

‘_,f, 5 ; Q% TITLE Compiled from a national sample of dance club playlists. ARTIST %, 5 ; Q»;;( TITLE Compiled from a national sample of retail store sales reports. ARTIST
= = o~ | 2T | LABEL & NUMBER/DISTRIBUTING LABEL = =i o~ | =0 | LABEL & NUMBER/DISTRIBUTING LABEL

*x NO.1 & & * & NO.1 &

@] 1| 2|8 | srmonowmmn o eocpeonemone | (D] 2 | 4 | 1 | wsecumme AN STACEY g
@ 2 3 7 | WANT YOUR SEX/HARD DAY COLUMBuAm & GEORGE MICHAEL Q) 3 5 7 FAKE TABLJ_A-Z9-067BB & ALEXANDER O'NEAL
@ 3 4 7 TINA CHERRY (REMIX) MOTOWN 4586MG & GEORGIO 3 1 3 7 | WANT YOUR SEX/HARD DAY coLumBIA 44 06814 & GEORGE MICHAEL
@ § 7 6 HEARTACHE (REMIX) POLYDOR 885 929-1/POLYGRAM @ PEPS| & SHIRLIE @ 7 8 6 TINA CHERRY (REMIX) MOTOWN 4586MG & GEORGIO
(5)| 11 | 16 | 4 | WHEN SMOKEY SINGS/CHICAGO MERCURY 838 726-1/POLYGRAM ¢ ABC 5 JROUEL 7 | RHVTHMIS GONNA GET YOU © GLORIA ESTEFAN & MIAMI SOUND MACHINE
® Qi ¥ | WHOFOUND Who JELLYBEAN FEATURING ELISA FIORILLO (6)f 12 | 14 | 5 | WHOFOUNDWHO JELLYBEAN FEATURING ELISA FIORILLO
7 6 6 8 LIVING IN A BOX CHRYSALIS 4v9 43119 @ LIVING IN A BOX @ 11 10 6 DREAMIN' (REMIX) epic 49-06830 WILL TO POWER
8 7 9 7 FAKE TABU 429-06788 & ALEXANDER O'NEAL 8 4 2 11 FUNKY TOWN (REMIX) rca 6431-1-RD & PSEUDO ECHO
@ 15 18 4 CROSS MY BROKEN HEART (REMIX) mca 23767 & THE JETS @ 13 16 SILENT MORNING (REMIX) 4TH & B'wAY BWAY-439/iSLAND NOEL
18 | 33 3 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS 18 | 26 5 THREE TIME LOVER SYNTHICIDE 71300-0 BARDEUX
_ll_ 10 10 9 LIFETIME LOVE SLEEPING BAG SLX-0024 JOYCE SIMS .® 16 20 5 HEARTACHE (REMIX) POLYDOR 885 929-1/POLYGRAM @ PEPSI & SHIRLIE
12 IRARUNRGEN 11 ) | WANNA DANCE WITH-SOMEBODY (REMIX) ® WHITNEY HOUSTON 12| 8 | 13 | 10 | WHYCAN'TIBE YOU (REMIX) ELEKTRA 066810 ® THE CURE
@ 19 [ 25 4 BE MINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE @ 14 | 18 6 TOUCH epic 49.06817 NOHO
14 13 15 7 LET IT BE WITH YOU capiToL v-15310 @ BELOUIS SOME 14 15 15 7 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. & DEPECHE MODE
@ 17 17 4 WOT'S IT TO YA (REMIX) MANHATTAN v-56056 & ROBBIE NEVIL @ 29 29 3 WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM & ABC
20 22 5 SILENT MORNING 4TH & B'WAY BWAY-439/ISLAND NOEL 16 10 9 13 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20687 /WARNER BROS & DEBBIE HARRY
17 12 12 8 ONE LOVE (REMIX) a&msP-12234 DOROTHY GALDEZ @ 28 33 3 BE MINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE
2| 4 5 DREAMIN’ EPiC 49-06830 WILL TO POWER 21 | 24 6 INTO MY SECRET RcA 6432-1-RD ¢ ALISHA
25 23 7 INTO MY SECRET Rrca 6432-1-RD ALISHA 27 32 4 CROSS MY BROKEN HEART (REMIX) mca 23767 & THE JETS
@ 27 35 3 CATCH ME I’'M FALLING (REMIX) vIRGIN 0-96752/ATLANTIC PRETTY POISON 2 17 17 9 LIFETIME LOVE SLEEPING BAG SLX-0024 JOYCE SIMS
21 21 20 5 JESUS ON THE PAYROLL (REMIX) a&am sP-12238 THRASHING-DOVES @ NEW’ 1 WHO'S THAT GIRL (REMIX) SIRE 0-20692/WARNER BROS. & MADONNA
(@] 30 | — | 2 | YHEARD A RUMOUR Lon0ON 886 188-1/POLYGRAM © BANANARAMA 2| 9 | 6 [ 12 | !|WANNADANCE WITH SOMEBODY (REMIX) # WHITNEY HOUSTON
@ 33 40 3 SHATTERED GLASS ATLANTIC 0-86699 @ LAURA BRANIGAN @ 23 21 25 ONLY IN MY DREAMS (REMIX) aTLANTIC 0-86744 DEBBIE GIBSON
24 22 19 6 PARTY GIRL (REMIX) MANHATTAN V-56050/CAPITOL GRACE JONES 33 37 3 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS
25 9 5 10 FUNKY TOWN (REMIX) rca 6431-1-RD & PSEUDO ECHO @ 26 41 3 LIVING IN A BOX cHrYsaUs 4v9 43119 © LIVING IN A BOX
2 | 26 | 27 5 TOUCH epic 43-06817 NOHO % | — 2 FULL CIRCLE ATLANTIC 0-86674 COMPANY B
z7 [ 29| 31| 5 | RHYTHMIS GONNA GET YOU © GLORIA ESTEFAN & MIAMI SOUND MACHINE @D| $8 | — | 2 | CASANOVA atLantic 086673 ® LEVERT
38 45 3 THE ROCK (REMIX) a&msp-12242 TRAMAINE 4| — 2 SHATTERED GLASS ATLANTIC 0-86675 & LAURA BRANIGAN
@ 35 38 4 BIG DECISION POLYDOR PROMO/POLYGRAM THAT PETROL EMOTION 29 24 22 8 | FEEL GOOD ALL OVER mca 23740 & STEPHANIE MILLS
@ 37 41 3 RED HOT (REMIX) POLYDOR 885 885-1/POLYGRAM PRINCESS 30 22 19 11 HEART AND SOUL (REMIX) vIRGIN 0-967 79/ATLANTIC & T'PAU
@ 4 50 3 SHOCK (REMIX) cotumBia 44 06862 & PSYCHEDELIC FURS 31 30 31 9 COMMUNICATE (REMIX) EpiC 49 06842 FULL HOUSE
@ 0 | — 2 BREAKOUT MERCURY PROMO/POLYGRAM © SWING OUT SISTER 32 6 1 13 RESPECTABLE (REMIX) ATLANTIC 0-86703 & MEL & KIM |
33 | 32| 3 | 4 | DOITAGAIN (REMIX)iRs 23654/McA ® WALL OF VOODOO G)ESERSEl s | [TAINTRIGHT (WHATCHA DO) SIMPHONIA FEATURING CARMEN BROWN
@ 45 — 2 ONE LOVER AT A TIME (REMIX) wARNER BROS. 0-20699 @ ATLANTIC STARR k) 25 28 12 ROCK STEADY (REMIX) soLARV-71153 THE WHISPERS
@ NEW ’ 1 FULL CIRCLE ATLANTIC 0-86674 COMPANY B 35 19 12 8 THE PLEASURE PRINCIPLE (REMIX) a&m sp.12230 & JANET JACKSON
36 14 11 10 YOU CAN'T TAKE MY LOVE (REMIX) aTH & B'waY BWAY 436/ISLAND PAM RUSSO @ NEW ’ 1 1 HEARD A RUMOUR LONDON 886 188-1/POL YGRAM & BANANARAMA
37 28 29 6 IF YOU WERE MINE (REMIX) MANHATTAN V-56054/CAPITOL ) @ CHERYL LYNN 37 32 23 10 I'M BAD DEF JAM 44-06799/COLUMBIA &LL COOLJ
50 — 2 LEAVE MY MONKEY ALONE ViRGIN 0-96762/ATLANTIC WARREN ZEVON 38 38 42 6 LAY IT ON THE LINE ATLANTIC 0-86701 ELAINE CHARLES
47 | — 2 LOOKING FOR A LOVER (REMIX) COOLTEMPO 4vg 43127/CHRYSALIS TAURUS BOYZ 47 47 3 PLAY WITH ME aATLANTIC 0-86693 ABBY LYNN
40 34 34 1 I'M BAD DEF JAM 44-06799/COLUMBIA eLL COOLJ 40 20 11 10 DIAMONDS (REMIX) a&m sp-12231 & HERB ALPERT
8 | — 2 SINFUL VIRGIN 0-96777/ATLANTIC PETE WYLIE 41 | 4 36 3 BAILA BOLERO 2vx 6621 FUNFUN
NEW> 1 MIND OVER MATTER (REMIX) asmsp-12246 E.G. DAILY NEW ’ 1 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC PRETTY POISON
43 31 28 6 WE SACRIFICE ATLANTIC 0-86698 SPIN 43 49 4 3 ONE LOVE (REMIX) a&mSP.12234 DOROTHY GALDEZ
4 16 8 12 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS & DEBBIE HARRY 4 45 46 9 1 KNOW YOU GOT SOUL aTH & B'waY BWAY-438/ISLAND ERIC B. AND RAKIM
45 | 42 | 39 | 6 | IKNOW YOU GOT SOUL 4T & BWay BWAY-438/ISLAND ERIC B. AND RAKIM 45 | 40 | 43 | 3 | DOJTPROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN
46 46 4 3 (GOODBYE BABY) VICTIM OF LOVE NEXT PLATEAU NP 50062 SWEET SENSATION RE-ENTRY MOVIN’ ON EMERGENCY PAL-7145/PROFILE - CAROLYN HARDING
47 24 14 9 STILL A THRILL (REMIX) mca 23747 & JODY WATLEY 47 3l 21 9 STILL A THRILL (REMIX) mca 23747 & JODY WATLEY
NEW ’ 1 GOOD INTENTIONS (REMIX) cariToL v-15308 & AVA CHERRY 48 37 25 15 HEAD TO TOE coLumBia 44.06757 & LISA LISA & CULT JAM
D T I T VA 8 S D T e JOCELYN BROWN 49 | 39 | 34 | 9 | LETMEBE THE ONEcurinGcr212 SA-FIRE
(50)] NEWp | 1 | DOIT PROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN 50 | 4 | 30 | 19 | WITHOUT YOU suecrTRONICS RY-017 # TOUCH
RPN L o o= I/ i R

'5 e b’ | 3. CASANOVA LEVERT atuantic '5 e

3 [EERw | ¢ mntrion st 3 S,

x 6. POW! TERRY ITEN CEDERHOUSE x

< <

1] 1]

- 4 [ 4

-] -]

OTitles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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Midsummer's Beats & Samples

NEW SINGLES: Fresh Gordon’s
“Feelin’ James” (Tommy Boy) bor-
rows the name and collage approach
of one of the most enduringly popu-
lar bootlegs in the East Coast un-
derground; its most fascinating as-
pect isn’t so much the beat as the
multilayer sampled production. The
B side, “I Believe In Music,” sports
a beat-box soul beat, with rap. Here,
rap music can be seen turning into
latter-day radio drama ... TKA’s
“Scars Of Love” (Tommy Boy) is a
first-rate pop record, combining
choirboy vocals and mellifluous
electronic lines. Its label lists an all-
star lineup of keyboard and mix doc-
tors: Bobby Khozouri, Fred Zarr,
David Cole, Chris Lord-Alge, Herb
Powers Jr., and the Latin Rascals,
along with producer/co-writer Joey
Gardner.

Kelly Charles’ “You're No Good
For Me"' (Next Plateau) switches
her gears effectively: This very
good house record with intense fe-
male vocal has all the right moves
and grooves ... Mason’s main-
stream r&b “Pour It On” (Elektra)
is twelved in a very strong new mix
by Aldo Marin, which, for radio, is
every bit as much a hit as “Rock
Steady,” and, for clubs, is indistin-
guishable from Chicago in the
house mixes ... Genuine Parts’ “I
Don’t Care For You” (Pizazz) is a
harder, more New York-style ver-
sion of Miami sound in the Shannon
mode than the pop “Did It Feel Like
Love” ... John Adams’ “Strip This
Heart” (A&M) is a funky, swinging
pop record with real club heft;
Bruce Forest mixed, with post-
production keyboards by David
Cole ... Go West’s “Don’t Look
Down” (Chrysalis) is pop of another
stripe, more for the teen MTV

DANGE
TRAX

by Brian Chin

crowd, and is also remixed by For-
est.

HEMIXES: Erasure’s “Victim Of
Love” (Sire) is given typical pop
flow by PWL's Phil Harding with a
big dead boom; an alternate Daniel
Miller-Rico Conning mix is more
futurist/Euro . . . That Petrol Emo-
tion’s “Big Decision” (Polydor), a
little choppy in its original, gets the
right amount of finesse from a new

cord with a smooth club mix . .. The
Skeme’s “You Turn Me On” (Tuxe-
do Music, through Island Trading)
is a female, Prince-style record,
maybe a national black radio item;
the B-side mix adds James samples
... Nikki’s “Crybaby”’ (Polydor) is a
one-name ‘“‘hot” radio record . ..
. LaRiece’s “Just A Taste Of Love”
(Rohit) sports above-average pro-
duction and a mix by John Luonge
... Shirley Murdock’s “Be Free”
(Elektra) is an appealingly atypical
funk record . . . The Pop Tarts’ “An-
other Grey Day In London” (World
of Wonder, 212-529-3924) is a float-
ing, moody pop-rock record co-pro-
duced by the band and engineer
Steve Peck with edits by Raul Ro-
driguez ... In Bobby Jimmy & the
Critters’ ‘““Milkshake,”” (Macola)

smoother second-import version
mixed by U.S. expatriate Bert Be-
vans ... Jackie Makossa’s “The
Opera House,” the churning riff-
and-sample selling well on Champi-
on U.K. import, will be released
through Criminal in the next week
in a different, 14-minute version on
Criminal’s new Minimal house label.
Also scheduled for the new imprint:
“My Loleatta” by Ellis D. ... Soon
to come: “My Love Is Guaranteed”
by consistent club/radio hitmaker
Sybil, which will haved shipped on
Next Plateau by the time you see
this, and a new single by Toney Lee
on Jump Street, which has dropped
its association with 4th and B'way.

In case I haven’t been able to tell
you personally, I'm leaving Bill-
board in two weeks to join Profile

mix by Francois Kevorkian and Prince meets Eddie Murphy playing  Records in a&r. I'll still be writing

Ron St. Germain with Dennis
Mitchell ... Alisha’s “Into My Se-
cret” (RCA) has a lot more forward
thrust in a new mix by producer
Mark Berry and Gary Rottger; “I
Don’t Know What Comes Over Me”’
and ‘““Into The Night”” from her
“Nightwalkin’ "’ album could be
good follow-ups with the right re-
mixes . .. Kool & the Gang’s “Holi-
day’’ (Mercury) is reissued in a
chugging, more detailed version
done by Billy Carroll ... Yello’s
high-speed “Oh Yeah” (Mercury),
from 1985, is reissued and sounding
very contemporary indeed, especial-
ly for radio.

BRIEFLY: Rocco’s “I Can’t Blame
You” (Sutra) is a melodic girl-group
song, with production/remix by
Morales/Munzibai . .. Similarly,
Fire On Blonde’s “Wrong Num-
ber”’ (Atlantic), remixed by Steve
Peck, is a good-sounding radio re-

DISCO & DANCE 12"

U.5.A, & IMPORTS

(WHOLESALE F
USiA=C ANAD ASERGL
TAL¥=FRANCE

US & CANADIAN 12" Pow—Teri Iten

Real Queens—Jazzi Love
High Voltage—Evelyn Thomas

All For You—J. Washington
Crazy Love—Nina Lies—Suzy Swan
Come Together—Hanson + Davis
| Just Cant Quit—Obsession

Deeper + Deeper—Mod. Rocketry

So Sweet—L. Holloway-Remix
Why You Wanna—Fascination
No No Love—Rhonda Parris

Im Gonna—Uptown Girls
You Set My Heart—Evans +Fisher  Your Move—Bamboo

Love Attack—Louisa Flofio La Vie En Rose—RMX-N. Martinez Open Your Eyes—Sisley Ferre
Wild Thing—Remix—Amanda Lear Hooked On Voices—Katmandu Hopes + Dreams—Albert One
| Just Love—Carl Hall Tonight—Body Heat Chinese Bang—Dancers

Stop If You want—Shari

Happy People Go—Greg Stone Everyones A Winner—Monkey Business
| Need A Man—Remix—Man To Man  in The Dark—Tiffany

Beat Of My Heart—Jacqueline

EUROPEAN 12'S

On Fire—Manderine Do You Wanna Funk—Rmx—Lian Ross LETS ALL CHANT—MICHAEL ZAGER
Hearts Desire—Exaltation Love In The Night—VHF ALLZYX 12
Stand Up-Jamillah Egyptian Queen—Brown Sugar ALL BOBBY Ortando 12° +Productions
Destiny—Leah Landis + L Gray Heart Of Gold—Tom ALLJOC 12

Love + Obsession—Bent Passion Perfume of Love—Scala ALL DIVINE 12
Baby Dancer—Carrara
Time Will Tell—Twins

Little Bit Of Jazz-Nerve

UMICHAE PHOME | Fa 1
MAIL O DISC FHOME |51 111 TELEX & &753254 IWPT DIED

We have a complete selecuon of al U S
releases and all Import diSCo records
‘We also export to foreign countries

Send for our tree flyer iisting all tlles we
stock. US & Imports We speciaize n U S

small label product, call us tor best service
and information

Rock Me Tonight—Chio Chio

Oxygene—Biue August
Look In My Heart—Rocky M

Casanova—Jessica Williams

Meet My Friend—Eddy Huntington
Nasty Relations—Nasty Boys
1-2-3-4-5-6—Ken Laslow

DISCO CLASSICS

ALL LIME 12" + Lps
+ OVER 500 OTHER CLASSICS

110 DENTON & , NE'W HYDHE PRRE, NEW YORK 11040

Bi74 13584

Buckwheat, I think.

NOTES: Officially the B side of
“Detox Mansion,” Warren Zevon’s
“Leave My Monkey Alone” (Virgin)
has all the pop chart potential of “I
Didn’t Mean To Turn You On” ...
We also note that Virgin’s Pete Wy-
lie single “Sinful” is led with the

occasionally in consumer publica-
tions, and, I hope, regularly within a
few months. I'd appreciate it if pro-
motion and publicity people will
change my address on mailing lists
to Box R-89, 204 W. 20th St., New
York, N.Y. 10011. If your list is
tight, I'll understand, but do up-
date, if just to save the postage.

Motown Remixes Classic
Hits In Dance Versions

BY BRIAN CHIN

NEW YORK Classic No. 1 hits are
being remixed and augmented in new
dance versions by Motown for even-
tual release here and abroad.

The first completed cut was the
Temptations’ Grammy-winning
“Papa Was A Rollin’ Stone,” whose
precedent-setting length and innova-
tive arrangement made it a proto-
disco hit in its original production by
Norman Whitfield Jr. New produc-
tion and remix on “Papa” were done
by New York DJ and mix specialist
Freddie Bastone.

According to Motown's Russ Re-
gan, that particular track, which had
been tentatively scheduled as the
first rerelease, won't be appearing in
the U.S. for the time being, due to
possible conflict with new Tempta-
tions product now being readied by
Motown.

However, “Papa” will be released
as a T-inch and 1Z-inch single in the
U.K., where rereleases and remixes
have turned up in the national pop
top five with regularity in recent
years.

In that market, rereleased classic
soul singles by Ben E. King, Percy
Sledge, and Jackie Wilson have been

chart-toppers. More recent, "70s hits
by Hot Chocolate and Tavares, re-
mixed in go-go style by Dutch DJ
Ben Liebrand for the dance market,
resulted in top 20 singles and career
revivals for both Tavares and Hot
Chocolate lead singer Errol Brown.

The remaining track lineup for an
album of remixes is not firm, accord-
ing to Motown. However, Bastone
says that tentative selections were
chosen to avoid some of the more
overexposed Motown oldies.

“Papa,” Bastone says, was an 8
track recording in its original state;
he added 16 more in overdubs. He
notes, too, that in his work as a re-
mixer so far, this project is the first
time real strings have been used.

Assisting him in syncing electron-
ics to the very human rhythms
played by the legendary Motown
rhythm section is a relatively new de-
vice capable of following such irregu-
lar patterns as those played by a bass
guitar.

Lest purists be appalled by this re-
visionism, it should be stressed, of
course, that the original versions
were not destroyed to create contem-
porary remixes: They will remain
available in Motown’s myriad pack-
ages on vinyl, cassette, and CD.

TOP HITS OF 1986

FOR YEAR-END PROGRAMMING

Also available: hits of 1978-1985
Inquire on station letterhead:
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In The Gospel Ring. Sparrow artist/ SESAC affiliate Margaret Becker is
congratulated on the success of her debut Christian/rock single, *‘Fight For
Good,” at SESAC’s Nashville office. Pictured with Becker, from left, are Jim
Black, vice president of marketing, SESAC; bantamweight boxer Jerome *“Kid”
Coffee; and Vincent Candilora, executive vice president, SESAC.

BY EDWARD MORRIS

NASHVILLE After a compara-
tively dismal season on the Hot
Country Singles chart, Sawyer
Brown is trying to regain its mo-
mentum with a new producer and
’ album and an ambitious radio pro-

motion.
To debut ‘“Somewhere In The
Night,” the title cut from Sawyer
Brown’s forthcoming album, the
Capitol/Curb Records group will
| distribute a package, including the
new single in both CD and vinyl
forms, a ‘“‘Somewhere In The
Night” pen light, and promotional
tapes keyed to individual stations,
to more than 500 trade-reporting
stations.

lT WAS THE NIGHT that No-Show Jones should
have lived up to his name—either the first name or the
| last. Judging from his puzzling, disturbing perfor-
mance July 24 at Star Wars (I mean Starwood)
Amphitheatre here, either choice would have been the
perfect one.

Had George picked his last name and given us
George Jones, then his show would have been a mem-
orable jewel forever encased in the hearts and souls of
his beloved fans, 12,000 strong. When he’s at his best,

Recent Performance At Starwood Disappointing

Jones Doesn’t Live Up To His Legend

of the reason for his country music success. He used
to drink too much. He discovered the wonders of mar-
riage and the trauma of divorce, more than once. He
still jokes on stage about his stormy marriage to
Tammy Wynette. But somehow he marshaled the in-
ternal fortitude to cast away the demons that had
been destroying his life and profession.

So whut's his excuse now? Why should this vastly
talented man who should have left his audience mes-
merized leave them murmuring instead? When Elvis

text of all-time country
singers, we’d put the
good Jones in the compa-
ny of Hank Williams,
Patsy Cline, and Jimmie
Rodgers. No current
country singer, including
Merle Haggard, who
headlined this show, can
touch the artistic genius
of a Jones when he’s
working. He feels the songs, senses the lyrics, and in-
terprets the melodic/lyric interplay with a perfection
that few other performers in any genre of music have
been able to accomplish.

On this balmy summer night in Nashville, Jones had
the audience in the palm of his hands. He could have
stolen the show from Haggard had he tried. Instead,
he lost the show to Haggard.

He could have been a country Elvis Presley when
he walked on stage after a lengthy stage wait be-
tween the rollicking, fun opening act Bobby Lee
Springfield and an interminable warm-up set by the
Jones Boys. The crowd went wild as Jones launched
into his opening tunes, and he could have crooned
“Three Blind Mice” the rest of the night and come out
a winner.

Instead, he was an exercise in distraction on stage.
Pointing gestures during his songs—toward the
lights, monitors, band, stagehands, and everything
and everybody except himself—bled the songs and his
singing of their emotive power. At times it was like
Gary Busey playing Jones, only Busey could have
done it better. His first complaint was the lighting. Af-
ter ruining one song by incessantly pointing to a stage
light that he finally ordered killed because “It’s burn-
ing my bald head,” Jones then ruined several other
songs by pointing to his ears, the monitors, unseen
forces both on stage and off, and his hapless band
leader, who had to put up with this ego dance. Unfor-
tunately, the giant video screens enlarged all of these
gestures into a larger-than-life parody that made sad-
ness the overwhelming emotion of this Jones concert.

Jones has always been a man of excess—that’s part

there’s no country singer
who's better. In the con-

Nashville
SCW

by Gerry Wood

got too fat to wiggle on
stage, he started wig-
gling his fingers instead.
Jones is getting some-
thing, and he relies on
rattling those bass notes
to excess, complaining
about light and sound too
much, quipping unfunny
jokes excessively, and be-
ing too much like a non-
Jones. Several times dur-
ing his performance, he
referred to Epic Records label mate and “good friend”
Haggard, saying that he admires Haggard and
doesn’t hold a candle to him. Then he’d launch into a
Haggard song, and cut it off embarrassingly after a
line or two. Is he really this much in awe of Haggard?
Does he really think that Haggard is a much superior
talent (which isn’t true)? Or was he angered because
he was billed second to Haggard?

And for all of his accolades to his audience’s ap-
plause, “Thank you, so much—we just might stay
here until 1 or 2 o’clock,” poor Jones hardly made it
until 10 p.m. The man who could have left the stage
with a series of standing ovations left with none. He
had berated the lighting crew and sound crew. He had
forgotten the lyrics to some of his songs—and he
didn’t sing that many. His on-stage antics were an in-
sult to his fans—and, more importantly, an insult to
the reputation of Jones as the consummate performer.
This one we can’t blame on booze or on marital battles
with Wynette . .. So what do we blame it on?

Bracketed by the energetic opening of a creative,
talented newcomer named Bobby Lee Springfield and
the closing performance of Haggard, who lived up to
his legend, Jones was a distant third.

On a night that saw the potential of future profes-
sional greatness in Springfield and the realization of
present professional supremacy in Haggard, the pro-
fessional disintegration of Jones was a depressing and
distressing sight.

While Haggard demonstrated how to be a living leg-
end and love it, Jones showed how to be a legend and
languish in it. God love both of
(Continued on page 34)

New Album’s First Single Spotlighted
Radio Promo Set For Sawyer Brown

Each promo tape features the
station’s ID, individualized promo-
tional spots, a variety of public
service announcements, and birth-
day and holiday greetings. Sawyer
Brown recorded the tapes through
the Nashville-based Starliners ser-
vice (Billboard, May 23). The mate-
rial will be shipped to stations July
29.

When the album is released
Aug. 12, it will be sent to the sta-
tions in LP, CD, and tape formats.

Ron Chancey, who turned the
Oak Ridge Boys from gospel into
country and pop stars, was re-
tained to produce Sawyer Brown’s
fourth album. While the other
three albums, all produced by Ran-
dy Scruggs, have sold more than a
million copies, the last three sin-
gles have fared badly on the
charts: “Out Goin’ Cattin’,”’ re-
leased in late 1986, went to No. 15.
Its successor, ‘“Gypsies On Pa-
rade,” peaked at No. 25. And “Sav-
ing Her Honey For The Honey-
moon,’”’ the most recent single,

plummeted after climbing to only
No. 58.

In 1985, the five-man band had
three top five hits, including the
No. 1 “Step That Step.” Last year,
the singles began climbing only
into the teens.

Chancey has gone to some of the
best writers in the business for the
new Sawyer Brown album, includ-
ing Rafe Van Hoy, Don Cook, Dave
Loggins, Steve Gibson, Dennis
Linde, Kim Carnes, Wendy Wald-
man, Dave Ellingson, and Eric Kaz:

Although the glitzy and rock
tinged band stands at odds with th
current neotraditionalist trend i
country music, it is a certifie
crowd-pleaser—even when per
forming for the largely conserva-
tive audiences at the annual Fan
Fair here.

Recently, the band did its second
tour of the Far East, this time per-
forming a two-week string of con-
certs in the Philippines, Korea, and
Japan. Sawyer Brown is booked by
William Morris.

NASHVILLE “Jamboree USA”
has announced its fall lineup of
country acts. The weekly concert
and live radio broadcast is staged
at Capitol Music Hall in Wheeling,
W.Va,

The scheduled acts are Ray
Price, Saturday (8); Ronnie Milsap,
Aug. 15; Tanya Tucker, Aug. 22;
Emmylou Harris, Aug. 29; Bill An-
derson, Sept. 5; Billy “Crash”
Craddock, Sept. 12; Oak Ridge

‘Jamhoree USA’ Announces
Fall Goncert/Radio Lineup

Boys, Sept. 18; John Schneider,
Sept. 19; Randy Travis, Sept. 25;
Keith Whitley, Sept. 26; Janie
Frickie, Oct. 3; Ricky Skaggs, Oct.
10; Roy Clark, Oct. 17; Larry Gat-
lin & the Gatlin Brothers, Oct. 24;
Louise Mandrell, Oct. 31; Exile,
Nov. 7; Bill Monroe, Mac Wise-
man, and Jim & Jesse, Nov. 14; Lo-
retta Lynn, Nov. 21; and Conway
Twitty, Nov. 28.

FOR WEEK ENDING AUGUST 8, 1987
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
26 REPORTERS 57 REPORTERS 63 REPORTERS 146 REPORTERS

RIGHT FROM THE START
EARL THOMAS CONLEY rca 10 11 13 34 89
HE'S LETTING GO
BAILLIE AND THE BOYS rca 1 7 23 31 31
YOUR LOVE
TAMMY WYNETTE epic 1 8 18 27 59
SHINE, SHINE, SHINE
EDDY RAVEN rca 6 10 10 26 106
YOU HAVEN'T HEARD. . .
MOE BANDY mca/curs 0 8 16 24 a7
MAMA’S ROCKIN’ CHAIR
JOHN CONLEE coLumsia 3 11 9 23 115
LOVE ME LIKE YOU USED TO
TANYA TUCKER caritoL 1 8 13 22 87
LITTLE WAYS
DWIGHT YOAKAM REPRISE 1 10 9 20 111
NOBODY SHOULD HAVE TO. . .
CRYSTAL GAYLE wARNER BROS. 1 7 10 18 91
WHEN THE RIGHT ONE. ..
JOHN SCHNEIDER mca 4 4 9 17 83

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a seif-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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| xle 5.& Compiled from a national sample of radio playlists. el CZ?.D_:
2u ol | 23| 25| mTLE ARTIS 2u | 24 | 28| €5 | mmLe ARTIST
=2 | 2 | < | 33 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 52| < | 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
OH HEART BAILLIE AND THE BOYS
@ . " i ?J‘oﬁgm%ksrﬂ%? olc'; éTE B sz*nsc*ngwoeék!t N: 0:3 REBA MCENTIggEZ 51 3% | 2 17 K.LEHNING,P.DAVIS (M BROOK, K BAILLIE, D.SCHLITZ) RCA 5130-7
X LR (D IN ILVER, D.
G2) e fiee ] 3 || SRLARLASTILE CAPTOLA I a4 N ok
@ 4 9 12 A LONG LINE OF LOVE & MICHAEL MARTIN MURPHEY
S GIBSON,J ENORMAN (P.OVERSTREET, T.SCHUYLER) WARNER BROS, 7-28370 @ o o4 ; DANCIN' WITH MYSELF TONIGHT © THE KENDALLS
@ 6 10 11 TELLING ME LIES DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS RPENNINGTON (C.BURNS, D.HUBER) STEP ONE 374
G.MASSENBURG (L. THOMPSON. B.COOK) WARNER BROS, 7-28371 A - 6 BRINGIN' THE HOUSE DOWN SHURFIRE
@ 8 12 1 WHY DOES IT HAVE TO BE (WRONG OR RlGHT) & RESTLESS HEART M.DANIEL.D.KNIGHT (J.DOWELL. B.H.DEAN) AIR/COMPLEAT 173/POLYGRAM
T.DUBOIS,S.HENDRICKS, RESTLESS HEART (R SHARP, D.LOWERY) RCA5132-7 ARE YOU STILL IN LOVE WITH ME @ ANNE MURRAY
@ 7 1 12 | WHISKEY, IF YOU WERE A WOMAN HIGHWAY 101 55 1 40 | 25 14 JWHITE (SPIRO, PORTER, WHITE) CAPITOL 44005
PWORLEY (MFRANCIS, J.MACRAE, B MORRISON) WARNER BROS. 7-28372 FOREVER AND EVER, AMEN © RANDY TRAVIS
@ 9 14 9 BORN TO BOOGIE HANK WILLIAMS, JR. 56 49 3 16 K LEHNING (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7-28384
B.BECKETT.HWILLIAMS, JR..J.E NORMAN (HWILLIAMS, JR ) WARNER/CURB 7-28369/WARNER BROS. YOUR LOVE TAMMY WYNETTE
7 5 8 15 CINDERELLA VINCE GILL @ 6 | — 2 S.BUCKINGHAM (T.ROCCO, B.FOSTER) EPIC 34-07226
e L ReASISLT 64 | 68 | 4 | GERONIMO'S CADILLAC JEFF STEVENS AND THE BULLETS
8 10 13 13 FALLIN' QUT WAYLON JENNINGS N.LARKIN (MMURPHEY. C.QUARTO) ATLANTIC AMERICA 7-99433/ATLANTIC
e ) MCA 53088 CRIME OF PASSION © RICKY VAN SHELTON
(| 11 | 16 | 12 | JRAIN OF MEMORIES KATHY MATTEA 59 | 44 1 27 | 17 | SBUCKINGHAM (WALDRIDGE, MMCANALLY) N OREA3si0 s gas)
AREYNOLDS (J HINSON. A BYRD) MERCURY 888 574-7/POLYGRAM ALL MY EX'S LIVE IN TEXAS GEORGE STRAIT
13118 | 10 BSHLEL’SV}'&?M&%OR) J;EONN?NEGJO':I?E . 34Eo>§|1L3% 60 | 45 | 28 | 15 | J5OWENG.STRAIT (5D SHAFER. LI SHAFER) MCA 53087
- - — - ‘G’ YOU HAVEN'T HEARD THE LAST OF ME MOE BANDY
1| 2 2 15 | LOVE SOMEONE LIKE ME HOLLY DUNN % — |2 JKENNEDY (TR SNOW, E.KAZ) S MCA/CURB 531 32/MCA
TWEST (H.DUNN, R FOSTER) MTM 72082/CAPITOL FESUEsANEeD e TRIC AT
12 1 3 12 SNAP YOUR FINGERS RONNIE MILSAP ‘® 70 = 2 J.RUTENSCHROER.T.MALCHAK (T MALCHAK) ALPINE 007
RMILSAP.R.GALBRAITH,K LEHNING (G.MARTIN, A ZANETIS) RCA 5169-7 AFTER ALL SO e
(3| 16 | 19 | 7 | MAKENOMISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP 63 | 43 | 43 | 8 | EGORDYIR.TBROWN (LHINSON, HSTINSON) MCA 53007
R.GALBRAITH,K.LEHNING (K.CARNES) A5209-7 To upP V|CK| RAE VON
15 17 11 BRILLIANT CONVERSATIONALIST & T. GRAHAM BROWN 75 81 3 T.BRASFIELD (TROCCO, C.BLACK, A ROBERTS) ATLANTIC AMERICA 7-99442/ATLANTIC
B.LOGAN (J.HADLEY, G.NICHOLSON) CAPITOL 44008 E:OLD HEARTS/CLOSED M'NDS NANC| GRIFFITH
@ 17 21 9 'JI';!)ISEEERAZUY Lg\ﬁ) HoKS) THE OAK RIDSEABsg)ng 73 - 2 T.BROWN,N.GRIFFITH (N.GRIFFITH) MCA 53147
! R.MURRAH, J.D.HI
THEY DON'T MAKE LOVE LIKE WE USED TO SHENANDOAH
18 20 10 I'LL NEVER BE IN LOVE AGAIN DON WILLIAMS 7 - 2 RHALL R BYRNE (B.HENDERSON, J R.ADKINS, G.ROSGERS) COLUMBIA 38-07128
D.WILLIAMS,G.FUNDIS (8 CORBIN) CAPITOL 44019 N TAETC G TG0 AT PRoCTE,
(D)| 2 | 23 | 7 | THREETIME LOSER DAN SEALS @D n | 1 | 3 | ASAESE K MEa 197H AVENUE 1609
K .LEHNING (D.SEALS) EMI-AMERICA 43023/CAPTOL OV ED SIS TGS
22 | 26 | 11 | THEHAND THATROCKSTHECRADLE  GLEN CAMPBELL (WITH STEVE WARINER) 68 | 60 | Bl | 5 | PGORDV.IR.EHARRIS (AREYNOLDS) WARNER BROS. 7-28302
» ANOTHER WORLD CRYSTAL GAYLE AND GARY
21 2% 10 WHY | DON'T KNOW LYLE LOVETT 69 53 34 16 JE.NORMAN (J.LE(F)FLER, R.SCHUCKETT) WARNER .3r;o£_/1 92%5(')%
TBROWN,LLOVETT (L LOVETT) MCA/CURB 53102/MCA I TURN TO YOU GEORGE JONES
25 {30 | 7 | YOUAGAIN THE FORESTER SISTERS 70 | 62 | 49 | 13 | BERRILL (MD.BARNES. CPUTMAN) EPC 34.07107
B.BECKETT,J.STROUD (D.SCHLITZ. POVERSTREET) WARNER BROS 7-28368 0 3 ) ey
LIGHT ASLEEP AT THE WHEEL * % ¥ HOT SHOT DEBUT
@| 2| » |0 R e EPIC 34-07125 @D NEWp 1 | HESLETINGGO = @ @ @ esweon BAILLIE AND THE BOYS
I'LL BE THE ONE THE STATLER BROTHERS - = —
@) = | a [l o | e O o) MERCURY 888 650.7/POLYGRAM BUTTERBEANS JOHNNY RUSSELL & LITTLE DAVID WILKINS
72 72 78 3 J.BRADLEY (C.COLVIN) 16TH AVENUE 70401 /CAPITOL
HE WAY WE MAKE A BROKEN HEART @& ROSANNE CASH
@ 28 36 7 ;{CREOWELL (J.HIATT) COLUMBIA 38-07200 73 68 63 20 EE;SLJ?cmTEYL DO(YAER'EQEEOR%YB(O)J;'RKE) TANYCII\\ JT%(L:}S(GEQFE
NOWHERE @ STEVE EARLE - ——
71 3% 9 T B??OW'}!E GOR’E)?JARDR BENNETT (S EARLE, R KLING) MCA 53103 87 | — 2 ESEHQEJLLO(PPIA?AFB?ONTROL COL{J%I’;‘IL ?é%ﬁ'%@
I LL BE YOUR BABY TONIGHT JUDY RODMAN - - -
)N BERR i st || [ | g | o | MTO0GPTODETONG o R
% | 2 | 33| 9 | PONIES # MICHAEL JOHNSON : ADLEY R WELCR SDO0LEN)
SMATER U PO ROABI7LT 8 | — | 2 !l' »PE!E;LD!?((S:%”ESLR?Z'}JEP: FOR YU MERCURY ssl?fsgﬁpgugrﬂa
@ 32 38 5 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND - - - )
g iy neems | (@D | | o | DeomERorAOwN, e
.KENN BRIGH’ 3 N -
DADDIES NEED TO GROW UP TOO THE O'KANES :
B 7 K.KANE,JO'HARA (J.O'HARA, K.KANE) COLUMBIA 3807187 8 | — 2 kOélNES'Os %&%gm' UP ON ME © IFD(IM EGSR/;LSIOSI‘[I)
H N ILL) UNDWAVES 4 N
CHILD SUPPORT BARBARA MANDRELL
@ 34 40 6 T.COLLINS (T.SCHUYLER) EMI-AMERICA 43032/CAPITOL 79 63 a8 19 I'L"AARLNWEI%OALELPEE OENE EARL THOMASR%?!}LZE\;
. LE. TCONLEY (RBYRNE) 3
THE WEEKEND & STEVE WARINER
30 12 1 16 TBROWN.J BROWN (B.LABOUNTY. B.FOSTER) MCA 53068 %0 5 | 46 1 PUT ME OUT OF MY MISERY TOM WOPAT
| WANT TO KNOW YOU BEFORE WE MAKE LOVE CONWAY TWITTY 6 J.CRUTCHFIELD (BMCDILL, L ANDERSON) EMI-AMERICA 43010/CAPITOL
@ 3% | 42 5 J BOWEN.C.TWITTY.D.HENRY (C. PARTON, B.HOBBS) MCA 53134 NEWD 1 WILL EYoéchFTFILLCIROXE ME TOMORROW ¢ CHERYL HANDY
M.DANIEL ( IN, C.KIN COMPLEAT 176/POLYGRAM
SOMEO LEE GREENWOOD
32 14 5 14 J_BowEN.L.GREENwOOD (C.BLACK, A ROBERTS. S.DORFF) MCA 53096 82 67 53 10 TA}__DT'.I;EEOLDDWEGAE?S OFF THE ESHC(%(,?E%%S,
ISLAND IN THE SEA WILLIE NELSON W.ALDRIDGE (W.ALDRI PIC 34-
@ 37 45 5 W.NELSON (W.NELSON) COLUMBIA 38-07202 & 79 70 10 ;333#2\ Iggegmgﬁ'goy\, PAKE MF%?!LLBE
CRAZY OVER YOU FOSTER AND LLOYD . 25 =
@ 38 44 6 BLLOYD.R FOSTER (R.FOSTER, B.LLOYD) RCA5210-7 " 8 79 13 ?QGN?; &(‘ 18—5#5% e MEL Q"C%\'}f%
80'S LADIES KT OSLIN LA TR G ) APITOL
B9 T 1] aseosecrosimg RCAIS 587 NEWD | 1 | REALGOODHEARTACHE ROSEMARY SHARP
39 41 7 MEMBERS ONLY DONNA FARGO AND BILLY JOE ROYAL B.BARTON (M.GARVIN, C.MORRIS) CANYON CREEK 87-0401
(LCARKINICSDOISO) MERCURY/888/680-7/R0LYGRAM 86 | 86 | | 2 WOULD YOU CATCH ME BABY (IF | FALL FOR YOU) GAIL VEACH
ol 2 " " | KNOW WHERE I'M GOING THE JUDDS LMORTON (J.MCBEE. C.WHITE) PRAIRIE DUST 87128
B.MAHER (D.SCHLITZ, C .BICKHARDT, B MAHER) RCA/CURB 5164-7/RCA s e ' WAITIN' UP GEORGE HIGHFILL
LOVE REUNITED THE DESERT ROSE BAND PANDERSON (G.HIGHFILL) WARNER BROS. 7-28312
41 5
50 PWORLEY (CHILLMAN, SHILL) MCA/CURB 53142/MCA - = - }%&EJ?S%JHA%.ET (SKEFEN g-E'ch LAST OF ME JOHN SCuCNAESIQEF;
MAMA’S ROCKIN’ CHAIR JOHN CONLEE NEIDERICRRAN i) 06!
46 51 4
B.LOGAN (T.MENZIES, J MACRAE) COLUMBIA 3807203 YOU'RE NEVER TOO OLD FOR YOUNG LOVE £0DY RAVEN
YMNE @ JOE KENYON 89 88 11 20 D.GANT.E RAVEN (R.GILES, F. MYERS) RCA 51287
a2 | 4 7 J KENNEDY (VANGELIS) MERCURY 888 642-7/POLYGRAM 0 [l 55 ) 75 ; LOOKING FOR YOU RODNEY CROWELL
4 55 3 LITTLE WAYS DWIGHT YOAKAM R.CROWELL B.T.JONES (R.CROWELL, R.CASH) COLUMBIA 38-07137
P ANDERSON (D.YOAKAM) REPRISE 7-28310/WARNER BROS o % | 5 ) THAT'S WHEN (YOU CAN CALL ME YOUR OWN) BONNIE LEIGH
51 58 3 SHINE, SHINE, SHINE EDDY RAVEN R.E.CARPENTER (P.EDWARDS) RCP.O16
D.GANT E.RAVEN (B MCGUIRE. K BELL) RCA 5221-7 2 | % =l DOMESTIC LIFE JOHN CONLEE
50 54 4 EIREJST&MELSCEALLER JUICE g&vg‘lrgg B LOGAN (J.D.MARTIN, G.HARRISON) COLUMBIA 38-06707
LANDIS (R.NII N) .
0 GIRLS NEXT DOCR 3 92 86 14 y BIEDCEEITGTP(‘J G%IO-[l)JMEAN JWRYLES) JOHW'\:RVNVEERSBLREOZ $IBL:4E7$7
48 | %2 6 ww’gél‘l;RAngl!S% LZULISLAE AL, MTM 72085/CA9|T0L -
: : 9 89 72 5 | GROW OLD TO FAST (AND SMART TOO SLOW) JOHNNY PAYCHECK
45 31 15 15 LOVE CAN'T EVER GET BETTER THAN THIS RICKY SKAGGS & SHARON WHITE S.CORNELIUS (J.LONG) MERCURY 888 651-7/POLYGRAM |
R.SKAGGS (NMONTGOMERY, | KELLEY) EPIC 34-07060 YOU LAY A LOTTA LOVE ON ME THE WRAY;‘
55 67 3 LOVE ME LIKE YOU USED TO TANYA TUCKER % 93 3 10 S.CORNELIUS (D.HEAVENER) MERCURY 888 542-7/POLYGRAM |
J.CRUTCHFIELD (P.DAVIS, BEMMONS) . - CAPITOL 44036 MAKE ME LATE FOR WORK TODAY RONNIE MCDOWELL 1
. 'S & 4 POWER PlCK/AlanAY w *é:,R s Conley 9% 94 87 8 BKILLEN (C.PUTMAN. R MCDOWELL) MCA/CURB 53126/MCA
RIGHT FROM THE START L
¥ | — 2 N.LARKIN,E TCONLEY (BHERZIG. R WATKINS) RCA 5226.7 97 | 96 | 94 | 23 3\2&) ERE%?%'\L MAESS?\;'(EMRPEEENEY) CHARLEYpllggJE(I).GI;IBIII)
NOBODY TO LOVE THIS WAY CRYSTAL GAYLE
52 5 4 JE.NORMAN (ST'-F!(())C%(I).I% mgf R.BOURKE) D WARNER BROS. 7-28409 98 95 90 21 #QY(EJ(S&I&&%ENBLUES FOR YOU 16TH AV&'J@%';%J ,&E!%EL
IF YOU STILL WANT A FOOL AROUND CHARLEY PRIDE
54 59 4 R BAKEE(?ROBBINS 16TH AVENUE 70402/CAPITOL 9 98 91 23 .JI.IBJOLV’IIQN.CTWWTY,D_HENRY TR REEE CONWAYMIX\QJ;EI
WHEN THE RIGHT ONE COMES ALONG JOHN SCHNEIDER
5% | 60 4 JBOWEN.J SCHNEIDER (R SMITH, J HOOKER) MCA 53144 100 | 99 | 97 23 IPVB\L&%?TYSQLXEFB(E.HOWARD) THE F?v?r?n%l%r?ogl?-lgﬁsz
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Products with the greatest airplay this week. & Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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— um R— B|| boc]rd HOT m . COUNTRY SINGLES
A ranking of the top 30 country singles by sales with reference to each
Foirdrdrdr ik e i title’s position on the main Hot Country Singles chart. i BY uBﬂ
SALES &2 A raoking of distributing tabels
X | =x O by the numbser of titles they have
;g £§ TITLE ARTIST §§ an the Hot Country Singles chart.
LABEL NO. OF TITLES
1 | 2 | SNAP YOUR FINGERS RONNIE MILSAP | 12 X ON CHART
. . 2 | 3 | ONEPROMISE TOO LATE REBA MCENTIRE | 1
by Marie Ratliff MCA (14) 19
3 | 6 | WHISKEY, IF YOU WERE A WOMAN HIGHWAY 101 | 5 MCA/Curb (5}
Ao N 4 | 10 | BORN TO BOOGIE HANK WILLIAMS, JR. | 6 G"l"é:hﬂ'im & 16
THER GREEN BERET? Trading on his recent media exposure, EMI-Ameri
the expected rash of Oliver North songs has begun. One in particular 5 1 | LOVE SOMEONE LIKE ME LOTEEhL) B MTM {3;"“ i
has chalked up phenomenal response in its first days of airplay. “North- 6 | 11 | BRILLIANT CONVERSATIONALIST T. GRAHAM BROWN | 14 +  Capitol/Curb (1)
American Hero” by Gene Hodges & the All-American Boys (Motion) was 7 | 9 | TRAIN OF MEMORIES KATHY MATTEA | 9 RCA (15) 16
recorded recently in a Jacksonville, Fla., studio and advance tape copies M . RCA/Curb (1}
were given to the local country stations last week. PD Bill Jones of 8 [ 5 | LOVECANTEVER GET BETTER THAN THIS  R. SKAGGS/S. WHITE | 45 ' "WARNER BROS. (12) 14
WCRJ says, “The phones lit up on the record’s first airing and haven’t 3 | 14 | SHE'S TOO GOOD TO BE TRUE EXILE | 10 Reprisa E:l;_h ‘
stopped. It's been the No. 1 request record for the past four days—just 2 (1}
unbelievable.” Across town at WQIK, MD Ron Ellis also reports good 10 | 15 | WHY DOES IT HAVE TO BE (WRONG OR RIGHT)  RESTLESS HEART | 4 COLUMBIA 9
response. “It’s a heavy request item, a timely release.” Nationwide ship- 11 | 17 | TELUING ME LIES D. PARTON, L. RONSTADT, E. HARRIS | 3 mﬁﬂ;ﬁh 9
ment should be well under way shortly. 12 | 18 | A LONG LINE OF LOVE MICHAEL MARTIN MURPHEY | 2 g:::nm (1} %
- i til
THE PRIDE IS BACK: Charley Pride, recently signed with 16th Ave- 13 | 19 | CINDERELLA VINCEGILL | 7 EPIC g 7
nue'Records ::xfber nearly 18 months w1th9ut a record relf_-ase, has a fql- 4 | 13 | 80'S LADIES KT.OSLN | 35 ATLANTIC @ SR
lowing, acquired over some 20 years with RCA, that is enthusiastic Atlantic Amarica [2) !
about his return. “If You Still Want A Fool Around” (No. 49) is doing IS | 7 | SOMEONE LEE GREENWOOD | 32 19TH AVENUE 0
great in LaCrosse, Wis., says WKTY MD Karen Williams. “People are 16 | 24 | MAKE NO MISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP | 13 ALPINE 1
so happy he’s recording again.” MD Brian Ringo, KNOE Monroe, La., CANYON CREEK 1
says his callers are glad to hear Pride again, noting that this release is 17 | 21 | FALLIN' OUT WAYLON JENNINGS | 8 i sl
“his best in quite a long while.” 18 | 4 | 1 xNOW WHERE M GOING THE JUDDS | 37 “ NS0 =
WILLIE NELSON IS LOOKING GOOD with his Hawaiian-style “Is. | | ' | 2 | MOUSE OF BLUE LGHTS ASLEEPATTHE WHEEL | 21 | [ SRR i .t
land In The Sea” (Columbia), currently at No. 33. “It has the flavor of 20 | 8 | CRIME OF PASSION RICKY VAN SHELTON | 59 Rep i
‘On The Road Again,’ excellent for this time of year,” says PD Mike Me- | ; T s
Coy, KHAK Cedar Rapids, lowa. From WDSD Dover, Del,, MD Liz | | 2| % | "L NEVER BE IN LOVE AGAIN DONWILLAMS | 16 | [rSTEROME: .
Dawson says instant listener reaction is often something like “Wow, 22 | — | THE WAY WE MAKE A BROKEN HEART ROSANNE CASH | 23
nice and refreshing—the Willie we knew a few years ago.” 23 | 16 | ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS | 69
T
THE FEW WHO MAY NOT LIKE ‘Child Support’ are probably be- 4 | — | DADDIES NEED TO GROW UP T0O THE O'KANES | 28
hind on their payments,” says MD Steve Gary, KASE Austin. The Bar- 2% | 27 | 1 TURN TO YOU GEORGE JONES | 70
bara Mandrell record on EMI America (No. 29) is working well there, - -
and also at KIKF Orange, Calif. “It’s hitting close to home for a lot of o (el MUEUISENTREIONE Ua ST O 35| [Tk
folks,” says MD Don Jeffreys. 27 | 30 | THREE TIME LOSER DAN SEALS | 17
Hor ALBUM CUTS: “Boogie Back To Texas” from Asleep At The | | 2 | 12 | THE WEEKen STEVE WARINER | %
Wheel’s self-titled album (Epic) is doing well at KVOO Tulsa, Okla. 29 | — | ISLAND IN THE SEA WILLIE NELSON | 33
“Good Intentions” from Randy Travis’ “Always & Forever’’ (Warner 30 | 22 | FOREVER AND EVER, AMEN RANDY TRAVIS | 56
Bros.) is hot at KRRV Alexandria, La. “Even Knowin’ ” from Charley o s B T t.' P T————— oo reorodoced. siore
o) P 46 g g i3] g H opyri 0 [{ ications, Inc. No (4 IS ication ma reprodauced, stor
Pride’s “After All This Time (lﬁth Avenue) 1S popular at KASE Austin. in an;));etgrieval systerln, or transmitted, in arr‘\y fom‘:a or by anypmueans, elecTro):\ic, r:gchanical. photo-
copying, recording, or otherwise, without the prior written permission of the publisher.
COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC B/ Shedchous, ASCAP)
19 WHY | DON'T KNOW
JITELE - {Michael H. Gokdsen, ASCAP/L ASCAP)
(Publisher — Licensing Org.) 8 muvwsnumunom

BMI/Chelcait, BMI)

45 LOVE CANT EVER GET BETTER THAN THIS 2
(Silver Rain, ASCAP/Jack & Gordon, ASCAP)

46 LOVE ME LIKE YOU USED TO
(Web IV, BMI/Paul & Jonathan, BMI/Rightsong, 12
BMI/Attadoo, BMI) HL

38 LOVE REUNITED

(Bug, BMI/Bar None, BMI)
11 LOVE SOMEONE LIKE ME 2
(Lawyers Daughter, BMt/Uncle Artie, ASCAP) CPP
88 LOVE YOU AIN'Y SEEN THE LAST OF ME
(W.B.M., SESAC) 3
76 LOVE'LL COME LOOKIN' FOR YOU

e it (Scroen Gems-EMI, BMI/Moon & Stars, BMI/Burger
35 80'S LADIES Bits, ASCAP)
(Wooden Wonder, SESAC) 56 FOREVER AND EVER, AMEN
63 AFTERALL (Writers Group, BMI/Scarlet Moon, BMI/MCA,
Goldiine, ASCAP/Sitvertine, HL ASCAP/Don Schiitz, ASCAP) CPP/HL
67 fwn WE GOT LOVE BM0 58 muo's CADILLAC
lackwood, il, ASCAP/Keith , BMI)
f:. BMl/Aoc, Stegat, ASCAP) 13 THE HAND THAT ROCKS THE CRADLE
60 ALL MY EX'S LIVE IN TEXAS (Contention, SESAC)
(Acuti-Rose Oprytand, BMI) CPP S8 HAVE | GOT SOME BLUES FOR YOU
84 ANGER & TEARS (Milene, ASCAP/Qpryland, BMI) CPP
(MCA Music) HL 74 HEART OUT OF CONTROL
€ ANOTHER WORLD n g:mum
(Fountain Square, ASCAP) CPP
55 ARE YOU STILL IN LOVE WITH ME n (ng:mm. BMI/Heart Wheel, BMI)
(Edition Sunrise, HOUSE LIGHTS
6 SOMNTO m:mﬂml Ilusukverlag, GEMA) CPP P et
Bocephus, BMI) CPP 40 HYMNE
u (nmumn nw:umumuum (Spheric B.V., BUMA/WB, ASCAP)
(Tree, BMI/Cross Keys, ASCAP) HL 94 | GROW OLD TO FAST (AND SMART TOO SLOW)
54 BRINGIN' THE HOUSE DOWN (Buffet, BM)
(Hoosier, ASCAP/Triumwirate, BMI) CPP 371 KNOW WHERE ' GOING
72 BUTTERBEANS (MCA, ASCAP/Don Schiitz, ASCAP/Colgems-EMI,
(Five Sisters, BMI) ASCAP/Aprit, ASCAP/Welbeck, ASCAP/Blue Quif,
29 CHILD SUPPORT HL
(Screen Gems-EMI, BMI/Writers Group, 76 1 TURN TO YOU
BMI/Bethiehem, BMI) (Tree, BMI) HL
7 CINDERELLA 31 | WANT TO KNOW YOU BEFORE WE MAKE LOVE
(Enghishtown, BM() - (irving, BMI/Beckaroo, BMI) CPP/ALM
65 COLD HEARTS/CLOSED MINDS 49 IF YOU STILL WANT A FOOL ARDUND
(Wing And Wheel, BMI) (Irving, BMI) CPP/ALM
34 CRAZY OVER YOU 2 rua:?ozu:::
i /Lawyers (Statier Brothers, BM() CPP
59 ‘(:Umn:: m U E ] :DL::'E YOUR BABY TONIGHT
ick H /Beginner, , ASCAP)
52 g?mé'rm‘ﬁ; — 16 I'LL NEVER BE IN LOVE AGAIN
(Web IV, BMI) (Sabal, ASCAP) HL
28 DADDIES NEED TO GROW UP TOO £ wblnmgstlkcw
ASCAP, /Kieran ASCAP ilie Neison, BMI)
{Gross Woys, ASCAP/Tree, BMI/Keran Kane, ASCA®) 73 IS ONLY OVER FOR YOU
53 DAMCIN' WITH MYSELF TONIGHT (Lodge Hall, ASCAP/Chappeli, ASCAP/R.M.B., ASCAP)
(Almarie, BMI/Miltstone, ASCAP) CPP/HL
2 DOMESTIC LIFE 9 JULIA
(MCA, ASCAP/Nashion, BMI) HL (Tree, BMI/Cross Keys, ASCAP) HL
97 DONT TOUCH ME THERE Lt (unuca‘l WAYS o
Songmedia, Dust West, BM1)
[} gumr om“wm W, BMD 2 A LONG LINE OF LOVE
(Keith Sykes, BMI) (Writers Group, BMI/Scariet Moon, BMI/Bethlehem,
& FIRST TIME CALLER 8Mi) CPP
(Engiishtown, BMI) 9% LOOKING FOR YOU
27 FISHIW IN THE DARK (Granite, ASCAP/Coolwell, ASCAP/Atantic,

(Wrensong, ASCAP)
78 LOVE'S SLIPPIN' UP ON ME
(Jack & Bill, ASCAP)
96 MAKE ME LATE FOR WORKX TODAY
(Tree, BM(/Strawberry Lane, BMI) HL
13 MAKE NO MISTAKE, SHE'S MINE
(Moonwindow, ASCAP) CPP
33 MAMA'S ROCKIN' CHAIR
(Music City, ASCAP/Intersong, ASCAP/Dig-A-Bone,
ASCAP) HL
3 MEMBERS ONLY
(Malaco, BM()
93 MIDNIGHT BLUE
(Ensign, BMI/Write Road, BMI) CPP
43 NOBODY SHOULD HAVE TO LOVE THIS WAY
(Bibo, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) HL
24 NOWHERE ROAD
(Goldline, ASCAP) HL
S1 OH HEART
(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schiitz,
ASCAP) HL
1 ONE PROMISE TOO LATE
(MCA, ASCAP/Patchwork, ASCAP/Don Schiitz,
ASCAP/Music Corp. Of America, BMI) HL
2% POMIES
(April, ASCAP)
77 THE POWER OF A WOMAN
(Chip'N'Dale, ASCAP)
80 PUT ME OUT OF MY MISERY
(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Music
Corp. Of America, BM!/Leighton, BMt) HL
85 REAL GOOD HEARTACHE
. (Tree, BMI/Cross Keys, ASCAP)
RESTLESS ANGEL
(Life Of The Record, ASCAP/Maichak, ASCAP)
47 RIGHT FROM THE START
(Ensign, BMI/Red Ribbon, BMI)
10 SHE'S T0O GOOD TO BE TRUE

(Tree, BMI/Pacific Island, BMI) CPP/HL

SHINE, SHINE, SHINE

(April, ASCAP/Butler's Bandits, ASCAP/Mext-0-Ken,
BMI/Ensign, BMI) CPP/HL

SNAP YOUR FINGERS

(Acuff-Rose, BMI/Opryland, BMI) CPP

63 SOMEDAY MY SHIP WILL SAIL

(Jack, BMI)

SOMEONE

(Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
ASCAP/Peso, BMI) HL

TELLING ME LIES

(Chapped, ASCAP/Firesign Music Ltd., PRS) HL
THAT WAS A CLOSE ONE

(Rick Hall, ASCAP) CPP

THAT'S WHEN (YOU CAN CALL ME YOUR OWN)
(Northport Bay, ASCAP)

THEY DON'T MAKE LOVE LIKE WE USED TO
(Fame, BM()

THIS CRAZY LOVE

(Tom Collins, BM() CPP

THREE TIME LOSER

(Pink Pig, BMI)

TIL' I'M TOO OLD TO DIE YOUNG

(Tree, BMI/Cross Keys, ASCAP) HL

‘THL THE OLD WEARS OFF

(Rick Hall, ASCAP)

TOO MANY RIVERS

(Combine, BMI)

T00 OLD TO GROW UP NOW

(Blackwood, BMI/Preshus Child, BMI/April,
ASCAP/New and Used, ASCAP) CPP/ABP
TORN UP

(Bibo, ASCAP/Chappell & Col, ASCAP/Chriswold,
ASCAP/Hopi Sound, ASCAP) HL

TRAIN OF MEMORIES

(Gold¥ine, ASCAP) HL

WAITIN' UP

(Fandango, BMI)

THE WAY WE MAKE A BROKEN HEART

(Bug, BMI/Bilt, BMI)

THE WEEKEND

(Screen Gems-EMI, BMI)

WHAT A GIRL NEXT DOOR COULD DO

(Uncle Artie, ASCAP) CPP

WHEN THE RIGHT ONE COMES ALOMG

(MCA, ASCAP/Hot Little Numbers, ASCAP) HL
WHISKEY, IF YOU WERE A WOMAN

(Southern Nights, ASCAP)

WHY DOES [T HAVE TO BE (WRONG OR RIGHT)
(Warner.Tamerlane, BMI/Rumble Seat,

(Screen Gems-EMI, BMI)

86 WOULD YOU CATCH ME BABY (IF | FALL FOR YOU)

(Milene-Oprytand, ASCAP)

20 YOU AGAIN

6l

(MCA, ASCAP/Don Schiitz, ASCAP/Writers Group,
BM(/Scarlet Moon, BMI) HL

YOU HAVEN'T HEARD THE LAST OF ME

(Snow, ASCAP/April, ASCAP/Kaz, ASCAP)

YOU LAY A LOTTA LOVE ON ME

(Stan Cornelius, ASCAP)

YOUR LOVE

(Bibo, ASCAP/Screen Gems-EMI, BMI)

89 YOU'RE NEVER TOO OLD FOR YOUNG LOVE

(Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& |, ASCAP) CPP/HL

are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM ivan Mogull
BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern

CLM Cherry Lane PLY Piymouth
CPI Cimino WBM Warner Bros.
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NASHVILLE SCENE

(Continued from page 30)

languish in it. God love both of
them, and God help Jones.

"EWSNOTES: Would Chet wear
a Rolex? Musician/recording art-
ist/songwriter Chet Atkins has
strong personal feelings about the
message delivered in his most suc-
cessful songwriting effort yet,
“Would Jesus Wear A Rolex,”
penned with Margaret Archer. The
song, recorded by Ray Stevens, is
extremely timely because of the
media scandals surrounding the
Bakker television ministry, and it
has enjoyed unusual chart success
(both sales and airplay) for a novel-

FOR WEEK ENDING AUGUST 8, 1987

Billboard.

ty song. Atkins says he wants to
“educate people about the subject
and help them understand.”

The song was chosen as a single
long before the “holy war” broke
out, according to Bruce Hinton,
executive vice president and gen-
eral manager, MCA Records,
Nashville. Stevens had been at
work on his “Crackin’ Up” album,
but the project wasn’t scheduled
for release until midsummer. “It
was a total coincidence,” says Hin-
ton. “We already had the record
manufactured when the war be-
gan. The song did speak to some-
thing that was in the back of ev-

erybody’s mind, and then the
newspapers, in a rather front-page
manner, dramatized it all.”

This made the release of the sin-
gle ideal, but put a rush on getting
the album out. Stevens went into
the studio and cut the album in two
weeks. “The [album] manufactur-
ing process from the day we got
our first add on the single to when
the album and cassette were ship-
ping was exactly four weeks,”’
Hinton says. The label’s turn-
around time in getting the album
from the studio to the street was
one of the fastest in its history, ac-
cording to Hinton.

EMI America’s Don McLean is
making plans for his 15th anniver-
sary tour of the U.K. this fall. Fol-
lowing the tour, he’ll return to the
U.S. to play Carnegie Hall in New
York on Thanksgiving eve.

C.K. Spurlock has announced
the relocation of North American
Tours and Starbound Management
to 1516 16th Ave. S., Nashville,
Tenn. 37212.

Riders In The Sky sings the
blues. The MCA act recently com-
posed and recorded a jingle for the
Levi’s 501 jeans campaign. Other
artists participating in the cam-
paign include Robert Cray, Jerry

Garcia, Bobby McFerrin, and Big
Twist & the Mellow Fellows.

Congratulations . . . the trustees
of the Country Music Foundation
have named Sarah Ophelia Colley
Cannon (“Grand Ole Opry” star
Minnie Pearl) the recipient of the
1987 Roy Acuff Community Ser-
vice Award. She becomes the third
recipient of the award, which was
created by the CMF’s board of
trustees to recognize outstanding
service to mankind by country mu-
sic artists. Previous recipients are
Kenny Rogers (1985) and Willie
Nelson (1986).

©Copyright 1987, Billboard Publications, Inc.

™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

& g ]
= Compiled from a national sample of retail store S
52 x o] A and one-stop sales reports. &2 < ) &5
e85 ]3 SrEls| s
2| B £ | ¢ | ARTIST TITLE 2| B £ | ¢ | ARTIST TITLE
= S ~ 2 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 & & 39 | 38 | 25 [ 19 | JOHN CONLEE columsia 40442 AMERICAN FACES
@ 1 1 11 RANDY TRAVIS A WARNER BROS. 25568-1(8.98) (CD) 8 weeks at No. One  ALWAYS & FOREVER 40 | 41 38 13 JOHNNY CASH MERCURY 832 031-1/POLYGRAM (CD) JOHNNY CASH IS COMING TO TOWN
2 2 2 26 | GEORGE STRAIT ® mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 41 42 33 13 JANIE FRICKIE coLumBia 40666 AFTER MIDNIGHT
3 g 3 13 DWIGHT YOAKAM ReEPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 42 | 3 45 61 THE STATLER BROTHERS MERCURY 422-826 782-1 M/POLYGRAM (cD)  FOUR FOR THE SHOW
4 [ 5 | 5 | 24 | THEJUDDS ® rca/cURS 5916-1/RCA (8.98) (CD) HEART LAND (3D| NEWD | 1 | CRYSTAL GAYLE & @‘_59‘;%30“'5 WHAT IF WE FALL IN LOVE
H) 4 7 13 REBA MCENTIRE mca 5979 (8.98) (CD) GREATEST HITS 68 60 5 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
5 [ 2 | L O R ey n- LINDA RONSTADT 4 TRIO 45 | 35 | 28 | 42 | EARL THOMAS CONLEY rea 56191 R (2.98) (CD) TOO MANY TIMES
7 7 6 35 RESTLESS HEART RcA 5648 (8.98) (CD) WHEELS 83 | — 2 MEL MCDANIEL capiToL 12572 (8.98) GREATEST HITS
12 | — 2 HANK WILLIAMS, JR. wARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 47 44 43 | 66 STEVE EARLE mca 5713 (8.98) (CD) GUITAR TOWN
9 | 8 | 8 | 59 | RANDY TRAVIS A warnerBRrOs 125435 (8.98) (CO) STORMS OF LIFE a8 | 48 | 44 | g | MERLE HAGGARD, GEORGE JONES, WILLIE NELSON WALKING THE LINE
18| —] 2 ROSANNE CASH coLumeia 40777 KING’S RECORD SHEP— NEW) | 1 GIRLS NEXT DOOR MM 71062 (8.98) (CD) WHAT A GIRL NEXT DOOR COULD DO
1 10 13 | 2 MOE BANDY MCA/CURB 5914/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME 50 | 45 | 42 20 JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
12 13 9 26 HANK WILLIAMS, JR. wARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE" 51 39 31 4 LYLE LOVETT MCA/CURB 5748/MCA (8.98) (CD) LYLE LOVETT
@ 21 27 3 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 52 | 51 48 23 KRIS KRISTOFFERSON MERCURY 830 406-1/POLYGRAM (CD) REPOSSESSED
14 9 12 12 ANNE MURRAY capTOL 12562 (8.98) (CD) HARMONY 53 47 39 29 EDDY RAVEN Rrca 5728-1-R (8.98) (CD) RIGHT HAND MAN
@ NEW)D 1 K.T. OSLIN rCa 5924-1 (8.98) (CD) 80'S LADIES 54 | 62 | 46 | 42 | REBA MCENTIRE @ mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOL]—
16 16 17 g STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO 55 | 46 | 4 18 RAY STEVENS mca 5918 (8.98) (CD) GREATEST HITS
17 17 18 22 RICKY VAN SHELTON cotumBia 40602 WILD EYED DREAM 56 50 53 | 142 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
18 11 10 51 SWEETHEARTS OF THE RODEO coLumBia 40406 SWEETHEARTS OF THE RODEO 57 54 40 39 LARRY GATLIN AND THE GATLIN BROTHERS coLumBia 40431 PARTNERS
19 14 11 37 THE O'KANES cotumsia BL 40459 THE O’KANES 58 | 67 12 5 THE KENDALLS sTep ONE 0023 (8.98) (CD) BREAK THE ROUTINE
Y. '] 15 14 38 KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS 59 59 14 5 SYLVIA rca 5618-1 (8.98) (CD) GREATEST HITS
21 |19 | 15 | 69 ggmg”za‘;?/‘wmr{:m e GUITARS, CADILLACS, ETC,, ETC. 60 | 58 | 59 | 3 | TAMMY WYNETTE erc a0832 HIGHER GROUND
2 |2 | XA 7 HOLLY DUNN MTM™ 71063 (8.98) (CD) CORNERSTONE 61 57 | 61 33 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
23 | 20 | 19 | 11 | CHARLEY PRIDE 167H AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 62 | 55 [ 50 | 143 | HANKWILLIAMS, JR. 4 o o o GREATEST HITS, VOLUME |
Y] 24 16 19 ASLEEP AT THE WHEEL emc 40681 ASLEEP AT THE WHEEL 63 60 52 54 EXILE epic fE 40401 (CD) GREATEST HITS
% | 25128 7 RAY STEVENS mca 42020 (8.98) CRACKIN' UP 64 | 72 | 65 | 482 | WILLIE NELSON A3 coLumeia FC 35305 (CD) STARDUST
@ 29 37 4 WILLIE NELSON coLumBia 40487 ISLAND IN THE SEA 65 52 57 23 THE OAK RIDGE BOYS mca 5945 (8.98) (CD) WHERE THE FAST LANE ENDS
@ 32 | — 2 VINCE GILL rca 59231 (8.98) THE WAY BACK HOME 66 74 13 28 SCHUYLER, KNOBLOCH & OVERSTREET mMTM ST 71058/CAPITOL (8 98) SKO
30 | 22 | 14 [ NITTY GRITTY DIRT BAND WARNER BROS. 1-25573 (8.98) (CD) HOLD ON 67 | 61 [ 55 | 307 | WILLIE NELSON A? COLUMBIA KC 237542 (CD) GREATEST HITS
Vo] 23 23 76 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 68 63 62 8 RATTLESNAKE ANNIE coLumeia 40678 RATTLESNAKE ANNIE
30 26 20 42 ALABAMA A RCA 5649-1 R (8.98) (CD) THE TOUCH 69 56 49 12 JOHN SCHNEIDER mca 5973 (8.98) (CD) YOU AIN'T SEEN THE LAST OF ME
| 31 | 31 | 32 | 20 | STEVE WARINER wca 5926 899 D) IT'S A CRAZY-WORLD 70 RERRRSES] 39 | THESTATLERBROTHERS & RADIO GOSPEL FAVORITES
@ 37 | &7 3 EMMYLOU HARRIS wARNER BROS, 25585-1 (8.98) (CD) ANGEL BAND 7 49 51 35 HOLLY DUNN M1M ST 1052/CAPITOL (8.98) HOLLY DUNN
B2 7 T. GRAHAM BROWN capiToL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 72 | 3| 63 28 DONNA FAR(_'SO MERCURY 422 830236-1/POLYGRAM WINNERS
4133139 THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN’ WITH THE RHYTHM 73 | 69 56 17 CHARLY MCCLAIN €piC 40534 STILL | STAY
@ 40 35 19 MICHAEL MARTIN MURPHEY waARNER BROS. 1-25500 (8.98) AMERICANA 14 65 54 41 RICKY SKAGGS eFic FE 40309 (CD) LOVE'S GONNA GET YA
36 28 21 40 GEORGE JONES ePc 40413 ) WINE COLORED ROSES % 75 70 62 TANYA TUCKER cAPITOL 5T-12474 (8.98) GIRLS LIKE ME
37 | 3 | 36 | 8 | THEDESERT ROSE BAND mca/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND () Albums with the greatest sales gains this week. (CD) Compact disk available. # Recording Industry Assn. Of America (RIAA)
3 | 34 | o0 | o0 | Geomee STRAT aveasser o o GEORGE STRATTS GRERTESTHITS | oot s o S0 b e e o v o e
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Indie Stores L‘amplam of Ma/or-lahel Neylet:t

BY JIM BESSMAN

NEW YORK That poor communi-
cation exists between major labels
and independent retailers was high-
ly evident at the New Music Semi-
nar’s “Dance & Alternative Rock
Retail” panel, held here July 14 at
the Marriott Mar-
quis.

All panelists—
with the excep-
tion of moderator
Jim Callon, owner
of San Pedro,
Calif., supplier
JDC Records—represented mom-
and-pop retail operations and com-
plained of always receiving the
short end of the stick when it comes
to dealing with the majors. But ma-
jor-label reps who were present in
the audience forcefully presented
their side of the story. While admit-
ting they could do a better job in re-
lation to specialty merchants, they
also suggested that a good share of
the blame in retail/record company
problems stems from uncooperative
dealers and their distributors.

Diane Dragone, owner of three
dance-oriented Star Records stores
in the northern California Bay area,
spoke out against the “chopped-liv-
er treatment,” which she feels her
stores receive and the higher-vol-

ume Tower Records and Where-
house competition do not. She said
that her effect on the local music
community via her clientele of ra-
dio, club, mobile DJs, and aerobics
instructors justifies greater support
from the major labels.

Other panelists also complained
of a lack of label support, based on
their perceptions of how the major
chain retailers are treated. But just
as Dragone lamented the absence of
any label representation on the pan-
el, Cathy Lincoln, Warner Bros.
Records West Coast alternative
marketing rep, boldly emerged
from the audience to occupy the
panel’s hot seat.

Lincoln admitted that it is diffi-
cult to service small stores, but said
she does her best to supply in-store
materials when she knows that they
will be put to use. She said indie
dealers often neglect to provide the
necessary feedback in this regard
and added that in the case of Star
Records, she hadn’t even been in-
formed that the group had recently
tripled in size.

Lincoln also pointed to the one-
stop as a likely culprit when it
comes to siphoning off label ad dol-
lars and other support services. Mi-
chael Meister of indie rock store
Texas Records in Santa Monica,
Calif., griped that he gets serviced

with a major label.
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last on compact disks by his one-
stop. He further maintained that he
doesn't enjoy the same returns priv-
ileges as do the big chains.

Lincoln attributed much of Meis-
ter’s problem to poor communica-
tion between one-stops and record
companies, leading to insufficient
supply of CDs by new artists to
those stores that need them. But
Callon, whose JDC Records special-
izes in 12-inch singles and operates
a label, one-stop, and distributor,
said that he has his own problems in
getting enough product from the la-
bels to service his one-stop ac-
counts. He added that he also suf-
fers from late shipment, compared
with on-time delivery to directly

serviced major chains.

Panelists who said they wanted
same-day service on release dates
also wanted the same prices grant-
ed to bigger chains. But Warner
Bros. dance/contemporary manag-
er Dave Shaw, commenting from
the floor, explained that in his com-
pany’s case, these kinds of prob-
lems lie not with the record compa-
ny but with WEA, its associated dis-
tribution company. “It’s all a matter
of communication,” he said, echoing
the expressed record company posi-
tion on dealer/label difficulties.

Charlie Grappone, who owns New
York’s Vinyl Mania, wondered if he
isn’t ““selling on another planet” be-
cause he has smooth relationships

with majors and his one-stops. Oth-
er panelists said that Grappone has
advantages in owning several
stores—most located near each oth-
er and specializing in specific prod-
uct—as well being a Billboard chart
reporter and situated in New York.
But Jim Peterson of Minneapolis’ al-
ternative rock retailer Garage D’Or
reported “no hindrance” from hav-
ing a Midwest location. Additional-
ly, Wresch Dawidjan, owner of
Washington, D.C.'s dance-oriented
Twelve Inches Dance Records, also
has ‘‘no problem’” getting proper
service.
Dawidjan credited his success to
“aggressiveness,” but also noted
(Continued on page 39)

Stores Successful Despite Lack Of Local Radio Airplay

Soul/Dance Qutlets Galled Unigue In West

BY PETER M. JONES

COLORADO SPRINGS, Colo.
With a heavy emphasis on r&b and
dance product, the southern Colo-
rado-based Independent Records
chain considers itself unique in its
Western U.S. market.

“There’s a huge demand for soul
and dance here,” says Judy Neg-
ley, co-owner and operations man-
ager for the four main Indepen-
dent stores and the chain’s two
specialty annexes.

With its close proximity to the
U.S. Air Force Academy, Fort Car-
son Army Base, and NORAD, In-
dependent Records credits a large
military population for the success
of the typically black-oriented mu-
sie.

“The military people [are aware
of the music] because they commu-
nicate with family and friends
from whatever area of the country
they’re from,” says co-owner Lew-
is Lambert. “I don’t think the radio
stations relate to them as a viable
economic market of expendable in-
come because they’re transitory.”

Independents’ three co-own-
ers—Lambert, his brother Orville,
and Negley—are proud of their
soul/dance inventory, but admit
the situation is somewhat unusual.
““We operate a soul/dance store in
town, where there’s no soul/dance
radio station whatsoever,” says
Negley. “People don’t think of Col-
orado Springs as being a black
market until they come into Inde-
pendent Records on military pay
day, and there’s 45 black people
milling around the 12-inch singles
section.”

Because soul/dance music re-
ceives little media attention in
southern Colorado, Lambert and
Negley claim that Independent is
responsible for most of the music’s
promotion in Colorado Springs.
The stores frequently throw “dis-
co parties” with local club DJs, at-
tracting 300-400 people to their
outlets, whose sizes range from
1,900 to 3,600 square feet.

According to Negley, ‘“‘store
play’’ is the most viable soul/
dance promotional tool for the

“They’ll buy something if you put
it on the turntable and you tell
them that it’s new and hot. Rock
people do not do that.”

The stores’ soul/dance-oriented
inventory is 30% cassette, 20%
compact disk, 18% video, and 15%
album. The remaining 17% consists
of used records and alternative
product, which the company tabu-
lates separately.

Despite the genre’s apparent
popularity, Independent is alone
on the southern Colorado soul/

dance retailing front. Sound Ware-
house, the chain’s most serious
competitor, does not offer the
same inventory. Negley believes
the ‘““smallness’’ of Independent
has allowed the stores to accom-
modate customers better than the
large chains.

Another area in which Indepen-
dent has enjoyed exclusivity is its
operation of two store annexes
specializing in alternative musie,
independent labels, imports, blues,

(Continued on page 40)
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reggae, used records, and video.
According to management, the an-
nexes were nat conceived as pro-
motional tools for their individual
specialties, but were created out of
necessity and lack of space.

Says Lambert, “We would love
to have full-line stores all under
one roof, but we need more room.”
If all goes well, Independent may
soon be able to expand. “When the
lease runs out on the restaurant
next door, we will have more
room,” says Lambert of a building
that Independent has already ac-
quired. “If [the store] moved out
tomorrow, we’d have a 3,000-
square-foot video department.” In-
dependent’s two annexes are 2,800
and 1,250 square feet.

Of the inventory offered at the
annexes, Negley and Lambert cite
the independent label and alterna-
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6854 N.W. 75th STREET (Bay No. 2) MEDLEY, FLORIDA 33166

Ph. (305) 885-8346 / 47

. Inc
o We especialize in

tive music markets as those that
are most rapidly growing. Accord-
ing to Negley, independent/alter-
native makes up 17%-22% of total
sales in the annexes. “The military
guys are heavily into it,” she says.
“They can have their hair short,
and they don’t stand out in a crowd
of alternative kids.”

Despite the popularity of soul/
dance and the seemingly growing
trend toward alternative music,
southern Colorado has a reputa-
tion in the state for having a large
heavy metal audience. This is a
musical taste in which Indepen-
dent’s Pueblo store, 45 miles south
of Colorado Springs, has taken a
particular interest. Half of that
store’s rock-oriented inventory
consists of boutique items, most of
them relating to heavy metal. The
Pueblo outlet is also the chain’s
only store in which soul/dance mu-
sic sells poorly.

This is a fact that neither Neg-
ley nor Lambert can explain, but
the owners are happy to accommo-
date heavy metal fans. “I see
[heavy metal] as a very positive re-
lease of frustration,” says Negley.

Although Independent has a
loose franchise agreement in the
suburbs of Denver, the firm has no
immediate plans to expand into the
metro area. “We get calls from de-
velopers and real estate people
from areas that are enticing, con-
sidering our expertise in dealing
with heavily mixed ethnic back-
ground areas,”’ says Lambert.
“We've considered other markets,
but it’s all predicated on money.”

Rather than move into Denver,
Independent is emphasizing its ex-
pansion in Colorado Springs and
Pueblo. Says Negley, “Right now,
we’'re in a position of refining what
we're doing in this market.”

15¢ and up BEAT

o Paper Packaging.
Whv Pav More s Much Higher Quality
Direct ér(ﬂn M‘:/m_nlfncturer & Lower Prices Than
all or e .
T Paper CD Packaging.
(718) 802-0300 From the No. 1 Supplier
544 Park Avenue, Brooklyn, NY 11205 of CD Blisters.
AL-LEN CUTTING CO.

Spocial Volume Rates Call Bob Parish 612-934-4078

Fiberboard cards available. INNOVATIVE PLASTICS INC.
We buy used cards. TEES J

LOW PRICES
ON ALLGD's!

MOST POPULAR,ROCK and JAZZ MAJOR LABELS

JUST *10%

GREAT PRICES ON ClASSICAl. 100

‘a B e GREAT PRICES
“a THE WIDEST SELECTION OF LABELS IN THE
INDUSTRY s COURTEOUS, KNOWLEDGEABLE
SALES STAFF s TERMS FOR ACCOUNTS
WITH ESTABLISHED CREDIT

41 MONROE TURNPIKE
TRUMBULL, CT 06611

STORE-LABEL GONFLICT

(Continued from page 35)

that he heavily promotes favorite
records via in-store tapes. Other
dealers who singled out the promo-
tional advantages of in-store play
included Juan Tover, 12-inch buyer
for 36-store Yorktown chain and
manager of one of its Chicago J.R.’s
Music Shops, which now specializes
in Chicago’s “house” music. He
cited his in-store DJ booth and artist
in-store appearances for their favor-
able effect on sales. Meister and
Bob Schicek, the indie rock buyer for
Plan Nine Records in Richmond and
Charlottesville, Va., also said that
live in-store entertainment is fre-
quently staged at their locations.

Two members of the audience
drew special attention. Recording
artist Stacey Q, accompanied by an
Atlantic Records rep, went up to the
floor microphone to personally
thank everyone on the panel for
helping to break her records. In re-
turn, she received praise from the
panelists for her many in-store pro-
motional activities. Next, after Vi-
nyl Mania’s Grappone said that his
stores’ heavy in-store play of house
music helped give it a foothold in
New York, Farley ‘“Jackmaster’”
Funk, owner of Chicago’s House
Records and one of house music’s
driving forces, went up to the podi-
um to shake Grappone’s hand.
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Music Plus Unveils One-0f-A-Kind Outlet With Industry Bash
e L
Lol

BY CHRIS MORRIS

LOS ANGELES With the sort of
flourish usually reserved for a Hol-
lywood premiere, Music Plus cele-
brated the opening of its new 7,200-
square-foot showplace store July 22
here.

The Los Angeles-based chain’s
49th outlet, a freestanding unit at
Fairfax Avenue and First Street, is
distinguished by an innovative de-
sign that catches the eye of drivers
on the high-traffic thoroughfare
and engages customers inside.

The company showed off its new
location with a party that drew a
wide range of record industry
guests. Champagne flowed as klieg
lights blazed outside the lavish out-
let. Music Plus/Show Industries
chief Lou Fogelman led the contin-
gent of corporate representatives
hosting the event.

The store, located between the
Farmers Market shopping center
and the busy Fairfax commercial
district, officially opened for busi-
ness on July 24. It had been under
construction for a year.

The chain’s management con-
ceives of the Fairfax location as a
one-of-a-kind outlet, according to
Mark Wesley, director of executive
administration, who oversees the
company's real estate and construc-

tion activities.

“We wanted to do something spe-
cial,” Wesley says. “We had the op-
portunity to have a huge building to
play with, and we wanted some-
thing a bit more dramatic. We want-
ed to make a statement.”

The building concept was created
by the local architectural firm
Starkman and Associates; interior
design was handled by Susan
Schoneberger of Ramon-Juncal Co.

‘We look at
each location on
its own merits’

Unlike most Music Plus outlets,
the Fairfax store is a two-story unit.
The only other two-floor Music Plus
is the Wilshire Boulevard operation
in Santa Monica, Calif., although
Wesley says that a forthcoming
store at Vermont Avenue and Sec-
ond Street here also will be a dou-
ble-decker.

At the Fairfax store, a staircase
leads to the mezzanine, which
houses videocassette display boxes.
The location of the video section is
signaled by an animated light dis-
play in the center of the staircase,
directly facing the store entrance.

The eastern-facing, 21-foot-high windows of the new Music Plus store are
oversize in order to create a pleasant, sunlit atmosphere and to attract the
attention of passing motorists.

—

ALBUM
RELEASES

The following configuration ab-
bremations are used: LP—album,
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
&=>Simultaneous release on CD.

POP/ROCK
AEROSMITH
Permanent Vacation
LP Getfen 24162/$9.98
CA M5G 24162/39.98
DAVE PERKINS
The Innocence
LP' Horizon SP 0760/$8.98
CA CS'0760/$8.98
SPLIT ENZ
History Never Repeats

& LP A&M SP 3289/$6.49
CA CS 3289/36.49
DONNA SUMMER
All Systems Go

& LP Getfen 24102/8.98
CA MSG 24102/$8.98
u.S. MODS

From The Free World

LP Rockhill WGAAF00100/$8.98
CA 4-25621/NA

COMPACT DISK
GEOFFREY DOWNES/THE NEW DANCE
ORCHESTRA
The Light Program
CD Geffen 2-24156/$15.98
MOOD SiX
19X6
€D Passport PVCD8917/$15.98
JONI MITCHELL
Ciouds
CD Reprise 2-6341/$15.98
ROSE ROYCE
Greatest Hits
CD Whitetield 2-3457/$15.98
TONES ON TAIL
Night Music.
CD Passport PYCD8939/515.98

The videocassettes are stored in
Amray boxes behind the video
check-out counter on the first floor,
which -also houses all audio prod-
ucts. Rental copies are behind the
counter at all Music Plus stores.

Perhaps the most dramatic de-
sign feature of the store is the row
of floor-to-ceiling windows lining
the eastern wall of the store, facing
Fairfax. Approximately 21 feet
high, the windows afford an excel-
lent view of the store’s merchandise
from the street and provide an airy
environment inside.

Unlike top-of-the-line stores of
some other chains, the Fairfax Mu-
sic Plus is short on neon and glitz.
The color scheme is basically white
and subdued grays, with some un-
derstated chrome and wood fixtur-
ing.

“The merchandise has a strong
impact because the colors stand
out,” says Wesley of the store’s
muted look.

]

Industryites celebrate the opening of Music Plus’ newest outlet, a two-story Los
Angeles unit that features a central staircase topped by a light display. This
visual element encourages customers to walk upstairs to the home video
section of the store.

RETAIL
TRAK

by Earl Paige

E-STOPS GEARING UP: The National Assn. of
Recording Merchandisers one-stop advisory commit-
tee is busily preparing for its annual conference Oct. 27-
29 at the Palm Springs Plaza, Palm Springs. Among
the new features: panels or one-on-one meetings with
suppliers discussing the devaluation of CD inventory;
the extension of one-on-ones from a half-hour to 45 min-
utes; more emphasis on having label credit representa-
tives present at one-on-ones; the presentation of video-
tape profiles of several one-stops, keying on promotions
and services.

Bruce Hoberman, president of RTI Homer’s Inc,,
Omaha, Neb., will keynote. “I wasn’t at the planning
meeting-—my brother, Steve, was there. So that’s what
happens: They name me keynoter,” Hoberman says.

Sam Ginsberg, manager of City 1 Stop in Los Ange-
les, says the NARM committee is pushing its member-
ship drive. “Each member is working their own areas to
attract more representation,” he says. A survey of one-
stops, assessing volume and including receivables, will
need to be restructured before the conference, he adds.

VIDEO STORE CD PUSH QUESTIONED: While RT1
Homer’s Hoberman counts himself among those one-
stop principals happy to see video stores adding compact
disks, he thinks the bubble will burst “after Christmas.”
Says Hoberman: “They're in for a surprise on margin.
We see advertised prices of $12.49-812.99 on front-line
product, with a landed dealer cost of $10.50. Look how
many video stores have bailed out of hardware because
of the poor margin.”

Four-unit Homer’s, a record/tape chain division of
RTI, provides Hoberman with further insight. “CD is
not as new or unique now that supply has caught up
with demand,” he says. He adds that limited selection is
a final reason for caution. “Most video stores just stock
the top 50 or top 100 CDs, whereas record stores adding
video rental usually go in with a decent, 2,000-title selec-
tion.”

RTI was originally called Records & Tapes Inc. It
was shortened to its present name to avoid confusion,
because the firm distributes consumer electronics, too.
“We were more than records. RTI doesn’t mean any-
thing.” Building from a single 500-square-foot retail
store in 1971, RTI now services 4,000 accounts in 35
states.

USED-CD FLAP: Specialty CD dealers continue con-
tacting this column defending their practice of offering

trade-in exchanges. “We require name and driver’s li-
cense and keep track of what customers bring in on a
computer,” says Robert Barrett, at his Compact Disc
Center, opened this past Christmas in the Los Angeles
suburb of Los Alamitos. “These dirtbags who bring in a
big quantity of the same title are not willing to fill out
our trade-in form.”

In Louisville, No. 1 Video & Compact Disc Center
contacted the police department to inform authorities of
its used-CD department. “Ours is a pure-trade service,”
says manager Mark Dickson. Part of the seven-store
chain Movies Tonite & Records, the 2-month-old video
and CD store utilizes its video rental club card system
for validating CD trade-ins. “Trading helps our margin
and builds our selection. Trading is really important for
small stores,” Dickson says.

DECLARATION OF INDEPENDENTS: Indepen-
dent distributors continue to feel the pulse of the busi-
ness upswing, but there’s no room for complacency,
according to Jerry Suarez, president of JFL Distribu-
tors in Miami. ““A lot of people will say they’re an inde-
pendent distributor, but all they do is buy product di-
rect,” says Suarez. “An indie distributor has to pro-
mote their labels and make sure the product is out
there on the floor and not behind the Michael Jack-
son.”

Pat Monica, owner of Landmark Distributing on
Long Island, N.Y., and Suarez say they are in the
same groove regarding the new vitality of indie whole-
salers keying on service.

Greensleeves, Shanachie, and RAS are happening
labels for Suarez, as reggae finally spills over from vi-
nyl, creating CD action. Dance is another hot specialty
genre, as is gospel, “but not black gospel. That’s so
specialized.” Nearly 3 years old, JFL comes by its ac-
ronym from initials of the first names of Suarez, Fred
Held, now at Paris International, and silent partner
Lawrence Vilord.

FROM TOWER WITH LOVE: “Tower Records, Mos-
cow,” is the inscription on T-shirts on sale after Tower
topper Russ Selomon kidded A&M convention dele-
gates recently about opening a store in Russia.

WORLD OF CD: CD growth is seen in every devel-
oped country, according to MIDEM—but it is also top-
ping off. Worldwide unit sales in 1985 were 59 million,
increasing 116% to 128 million in 1986. Sales of 250 mil-
lion, an increase of 95.3%, are forecast for 1987.

DOING THE CO-OP COMBO: Newspaper advertis-
ing departments are becoming more aggressive in cor-
ralling co-op funds. Benefiting are small combo stores
and chains, says Deidre Braun, co-op manager of the
Los Angeles Times. The Times exhibited for the first
time at a recent Video Software Dealers Assn. chap-
ter meeting in Los Angeles. “We met a lot of new
manufacturers. We'll be back,” promises Braun.
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BY AL STEWART

NEW YORK When Nick
Santrizos left HBO/Cannon Video
to take the reins at Vista Home
Video, he knew his new company
was not poised to become a major
supplier. Instead, Santrizos ex-
pected a steady stream of B mov-
ies—movies that did not turn
heads at the box office, but, never-
theless, movies that could succeed
on home video if marketed proper-
ly.

Now, one year after resigning
as president of the company that is
now HBO Video, Santrizos is hail-

Vista’s San

ing his new venture as a success.
Not only has the company turned a
profit on the 17 feature movies re-
leased since last fall, it will shortly
be releasing ‘“‘Salvation,” a eriti-
cally acclaimed movie about televi-
sion evangelism that is likely to be
the company’s most successful
video to date.

Also, Vista is close to finalizing
an agreement for the rights to
‘““The Howling III,”” industry
sources say.

“I’'m pleased to say we have
been profitable, but I can’t say
that I'm surprised,’”” says
Santrizos. “We did it with a great

“Salvation,” a satire that one reviewer called “‘a quirky, kinky takeoff on
electronic evangelism,” will be released by Vista Home Video Aug. 26 at a list
price of $79.95. The movie should prove to be the biggest-selling video yet

released by the year-old company.

Fox Hills Documentary Has Live Action

Korean War Tape Due Out

NEW YORK With the recent
emergence of such Vietnam War
movies as ‘‘Platoon’” and “Full
Metal Jacket,” one video supplier
is banking on renewed interest in
the Korean War.

With the exception of the hit
television show “M.A.S.H.,” the
war has largely been overlooked
by producers. Now, amid an appar-
ent ground swell of interest in the
1950-53 conflict, Fox Hills Video is
set to release “Korea: The Forgot-
ten War,” the first video documen-
tary that remembers the “police
action” that claimed 54,246 Ameri-

CVS banks on
convenience stores
... See page 56

can lives.

Hosted and narrated by Robert
Stack, the two-hour documentary
includes combat footage shot dur-
ing Korea’s most devastating bat-
tles and outlines combat polities
and strategies.

The tape will be released on
Sept. 10 following a one-time tele-
vision broadcast of the program,
which is expected to expose the
documentary to nearly 85% of the
TV-viewing public.

Fox Hills and executive producer
Lou Reda say they will donate a por-
tion of the cassette’s profit to the
International Korean War Memori-
al Fund, a group that is funding the
only U.S. memorial to veterans of
the Korean War. The monument is
scheduled to be unveiled in Los An-
geles in 1988.

DOUG REDLER

tnzos Suc'ceéds

deal of marketing emphasis and
were able to sell 25,000-30,000 cas-
settes of each of the movies at an
average price of $79.95.”
Santrizos’ success during the
first 12 months of his tenure as
president of the Vista’'s video divi-
sion comes on the strength of mov-
ies that did not have people wait-

‘A movie must
be promotable’

ing on line at the box office. With
the exception of “Scene Of The
Crime,”’ starring Catherine
Deneuve, and “Ebony Tower,”
with Laurence Olivier, none of the
Vista releases have included wide-
ly recognized stars.

Still, with a slate of “ninja’’ mov-
ies, horror films, and action/ad-
venture romps, Vista was able to
command the attention of retailers

who added the movies to their
rental inventory.

As was his trademark at HBO/
Cannon, Santrizos aggressively
promoted movies even if they had
little or no name recognition. A
team of telemarketers hyped each
release with 10,000-20,000 calls to
distributors and retailers, accord-
ing to Santrizos, who also says
that he was also aided by the rela-
tionships he had established with
distributors since starting in the
video business in 1981.

““There is tremendous crowd
noise,” says Santrizos, referring
to the volume of new videos re-
leased each month. “The market is
enormously overcrowded, and
stores have limited open-to-buy
dollars. This puts a premium on
your ability to market your way
through these crowded waters.”

Even so, he acknowledges that
even the most brilliant marketing
strategy will not sell copies of a

Through Marketing

bad movie. “A movie must be pro-
motable, and the marketing has to
be tied to those promotable ele-
ments. We did very well with the
movie ‘Skateboard’ because we re-
leased it in the spring, and [skate-
board riding] was starting to be-
come very popular.”

Santrizos is convinced that “Sal-
vation,”” which will be released
Aug. 26 for a list price of $79.95
(prebook date Aug. 17), will like-
wise be spurred by the evangelical
furor that has been making head-
lines over the past few months. Al-
though the film was actually com-
pleted in 1986, one movie critic said
that the movie was ‘“‘satire of TV
evangelists so topical it could have
been made yesterday.”

‘“We plan to give ‘Salvation’ a
full-court press-marketing effort
in the home video marketplace,”
says Santrizos, who notes that the
title is the first ever advertised by
the company.

Gongress, Polaris Set Workout Series

NEW YORK A series of workout
videos combining low-impact aero-
bies with pop music from the past 37
years will be offered through a joint
venture involving the Congress Vid-
eo Group and Polaris Communica-
tions Group (formerly Esquire Vid-
€o).

The Esquire Dance Away series
will include one 30-minute tape for
each decade from the '50s to the '80s
and feature a workout choreo-
graphed to popular tunes from each
respective era. Priced at $16.95 and
slated for release Oct. 1, the tapes

FOR WEEK ENDING AUGUST 8, 1987

will feature fitness consultant Mol-
ly Fox, a former Jane Fonda-style
workout instructor who currently
runs her own chain of conditioning
centers in New York.

Under the joint-venture agree-
ment, Congress will distribute the
tapes to mass-merchant outlets,
while Polaris markets the series
through existing direct-response
channels. In announcing the series,
the two companies also note that
the series will “carry sponsorship
from a major manufacturer.” They
say they are not prepared to reveal

the identity of the sponsor.

Larry Kieves, president and CEOQ
of Congress says, “The synergy of
our partnership makes absolute
sense in that the product is a perfect
mass-merchandiser item, which is
where Congress’ distribution is
strongest.”

Along with direct-response adver-
tisements, the tapes will be promot-
ed through a national publicity tour
that will feature in-store appear-
ances and other personal appear-
ances by Fox, the companies say.

Billboard.
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TOP VIDEODISKS.

= % Compiled from a national sample of retail store sales reports.
x
Bl2z g 3
ES (73 - - w2
e | £|lg TITLE Copyright Owner, Principal ;'_.! :E: g 55
A i Manufacturer, Cataiog Number Performers L8l & | 22
5 & - [
* *t{ N'O.‘l,'gﬁ* o], o L
: Paramount Pictures William Hurt
1| 3 | 7 | CHILDREN OF A LESSER GOD Paramount Home Video 1839 Marles Matlin 1986 | R | Laser | 3995
Touchstone Films Paul Newman
2 | 1] 5 | THECOLOROF MONEY Touchstone Home Video 513 Tom Craise 1986 | R | Laser | 4495
Paramount Pictures Tom Cruise
315 | 17| TOPGUN Paramount Home Video 1629 Kelly McGillis LSS IRG {Casef (2995
" Paramount Pictures q
4 2 7 -| FERRIS BUELLER'S DAY OFF Paramount Home Video 1890 Matthew Broderick 1986 | 13 | Laser | 29.95
5 | 4 |.11| ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R | Laser | 4495
. Orion Pictures Mia Farrow
6 | NEWD| HANNAH AND HER SISTERS HBO Video TVR3897 Bra 1986 | 13 | Laser | 3995
Universal City Studios Robert Redford -
7 [ 8 |11} LEGALEAGLES MCA Home Video 80479 Debra Winger 1986 | PG| Laser | 34.98
- q . Jane Fonda
8 | 9} 3 | THEMORNING AFTER Lorimar Home Video 419 Jetf Bridges 1986 | R | Laser | 36.95
. Jetf Goldblum
9 [ 15 THE FLY CBS-Fox Video 1503 Geena Davis 1986 | R | Laser | 3495
3 RCA/Columbia Pictures Home Video Wil Wheaton
10 | 10 | 17 | STANDBY ME S S e 1986 | R | Laser | 2995

® Recording industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 miilion (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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New Coliseum Sales Rep. Jerry Smallwood, VP/sales for Coliseum Video,
right, holds the company’s newest sales rep. The 14-foot python is the partner
of professional wrestler Jake “The Snake”” Roberts and was used by Smallwood
during a swing through the U.S. and Canada to promote an 80-minute video
highlighting Roberts’ career in the ring. The self-titled video will be released by
Coliseurn on Aug. 19.

| Billboard.
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TOP VIDEOCASSETTES.SALES

MORE ON BUYBACK: Gordon Bobbin, general manager of the video-distribu-
tion arm of Village Roadshow in Australia, says his company actually in-
troduced the first buyback scheme into the market there two years ago in
an “effort to assist smaller dealers.” Since then, two other suppliers,
Warner Home Video and Palace, have introduced similar plans (Billboard,
Aug. 1) to apparent marketplace success. Roadshow, he says, handles
product from Walt Disney, Touchstone, New World, Lorimar, and other
companies. The program (called “lessing” because “it’s like leasing but it
costs less”) works out to about $1 day and has been extended to seven to
eight lead titles per month, he says.

STAR POWER: Video retailers should be packing their autograph books for
VSDA. Among the growing list of celebrities either scheduled to appear
or rumored to be set to attend are Burt Reynolds, Mel Gibson, Tim Con-
way, Heidi Miller, Martina Navratilova, Alice Cooper, and Larry Hag-
man. Close to 10,000 people are expected to attend the Aug. 16-20 confab
in Las Vegas.

FORMER KARL-LORIMAR EXECUTIVES Court Shannon and Gary Hunt have re-
turned to the home video arena with Comar Marketing, a home video
communications and marketing company/entertainment industry fulfill-
ment services house. First home vid project Comar will shepherd is Global
Media’s “Prayer For World Peace,” just picked up by International Video
Entertainment. At $29.95, the cassette is based on the June 6 telecast of
Pope John Paul II reciting the rosary to more than 1 billion people via a
satellite broadcast. Prism is also releasing “Pope John Paul I1,” a movie
starring Albert Finney.

DOWN UNDER PROMOTION: Paramount’s “Crocodile Dundee,” with a street
date of Aug. 1, is the subject of an ambitious $600,000 radio promotion in
20 markets around the U.S. Stations in those markets will be offering lis-
teners a chance to win an all-expenses-paid, two-week vacation for two to
northern Australia, site for much of the film’s footage. Live Wire is or-
chestrating the campaign.

NO RETREAT, NO SURRENDER: While HBO Video is set to release both “Pla-
toon” and “Hoosiers” in early October, Vestron Video is mailing out cata-
logs hawking the two movies as its own. Both movies are prominently
featured on the cover of the company’s 60-page catalog and are among
the first titles mentioned. Vestron contends that a prebuy deal gave it the
video rights, but producer Hemdale Films says Vestron failed to meet its
financial obligations. While the matter is still in court, HBO has already
sent preview copies of both films to the press.

HOT DEAL IN THE CITY: A deal between Prism and Mediacom is bearing fruit
with the anticipated October release of “Hot Child In The City.” The com-
panies inked a deal for several MTV-style, feature-length films that
would have major pop songs as their titles as well as lots of contemporary
music. Two others films, “House Of The Rising Sun” and “Nights In
White Satin,” are also expected by year’s end, again by-passing theatrical
release and going straight to home video. JIM McCULLAUGH & AL STEWART

suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.

g Compiled from a national sample of retail store sales reports.
o | %1 g | TITLE Copyright Owner, Principal 8| 5 | 2%
£ < § Manufacturer, Catalog Number Performers EE E 5-3
) * % NO.1 * * . o
1]1[2] TOPGUN e Z’Sf&’ée\?.deo 1629 K&E‘iac'”és.i.s [ 1o | pe | 235
2 7] 0] LA iCrcassrs et |1t | |
3 5 8 HERE'S MICKEY! Wait Disney Home Video 526 Animated 1987 | NR | 1495
4| 3|29 | CALLANETICSA @ Callan Productions Corp. Callan Pinckney 1986 | NR | 2495
5 | 4 | 92 | JANEFONDA'SNEWWORKOUTA  [VC-RCAVideo Prod. Jane Fonda 1985 | NR | 3995
6 | 6| 2| THECOLORPURPLE e, o sen g",‘m";ﬁ:}fg’e"‘ 1986 | PG-13 | 8995
7|8 |10 PLAVBOYVIDEQCENT ERFOLD #5  Lorimar Home Video 059 Donna Edmonson | 1967 | NR | 1295
8 | 11 |-40 | SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | 6 |2095
9 | 12| 5 | LITTLE SHOP OF HORRORS e s o0 11702 Rick Moranis 1986 | P6-13 | 89.95
10 | 10 | 593| KATHY SMITH'S BODY BASICS & T e Kathy Smith 1985 | NR [ 2995
11 [ REENTRY | THE SOUND OF MUSIC A & CBS-Fox Video 1051 é‘;\'j‘;‘sfo":h' o mmer | 1965 | 6 | 2098
12| 77| 7| PSNEYSINGALONG SONGS:HEIGH vyt pisney Home Video 531 Animated 1987 | MR | 1495
131 9 ) 8 HERE'S DONALD! Walt Disney Home Video 527 Animated 1987 | NR | 1495
142 | 69| AUENA® CBS-Fox Video 1090 Sigourney Weaver | 1979 | R | 2998
15 | NEWD | TRBSURSIIEAT ™M [eosos ooy tevwrs |10 | m |
16| 21 17 | AWEEK WITH RAQUEL T e, e 065 Raquel Welch 1987 | NR | 2995
17 | 19 :yss *| BEVERLY HILLS COP BT oo 1134 Eddie Murphy 1985 | R | 1995
18| 20 | 3 | CRIMES OF THE HEART Lorimar Home Video 421 g:::;s"‘::c‘g{(‘ 1986 | PG-13 | 89.95
19 |3 | o | SARIREKIVTHESEARCHFOR — parmowt e ) o Stover [ om | o [0
20| 16 | #4°| SCARFACEA Universal Chty Studics 7 A Pacino 198 | R |29
Alits || MINMIE THE POOH AND ADAY FOR vy Disney Home Video 65 Animated 1983 | MR | 1485
22 | REENTRY | FROM RUSSIA WITH LOVE CBS-Fox Video 4566 Sean Connery 1963 | NR | 1998
3| % 10 | HEARTBREAK RIDGE warner Bros. I 011701 Clint Eastwood 198 | R | 8995
2|1 8 | KISs EXPOSED s e Kiss 1987 | NR | 2095
25 | 28 |*105 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G | 2995
26 | 15 k 5 | HANNAH AND HER SISTERS e 3897 W e 1986 | P613 | 8995
27 | NEW)> | THUNDERBALL CBS-Fox Video 4611 Sean Connery 1965 | NR | 1998
28 | 31 | 2 | THE GOLDEN CHILD ﬁ:;::g::t Z‘g::fjl . Eddie Murphy 1986 |PG-13 | 79.95
29 | 24 | 85 | STARWARS CBS-Fox Video 1130 Mark Hamill 1977 | P6 | 2098
30237 HERE'S GOOFY! Walt Disney Home Video 529 Animated 1987 | NR | 1495
31 (3813 DORF ON GOLF J2 Communications J2-0009 Tim Conway 1987 | NR | 2995
32|25} 2 | NOMERCY RCA Sohueabrs Home Video 620791 Rion Batinger 1965 | R | 8995
33|35 | 2 | BILLYIDOL: VITALIDOL Chrysalis Records, Inc. 14 Billy Idol 1987 | MR | 1998
34 |40 | 7 | THE MOSQUITO COAST e oS I o 11711 Harrison Ford 198 | PG | 8995
35|36 | 8" :I(vl(\)TRHKYO?JMI’IIH'S ULTIMATE VIDEO  JC1Videoinc. Kathy Smith 198 | WR | 29.95
36| 32 | 38 | THE DEER HUNTER universal City Studics. o ?/.‘l"r;’."sﬁie”;” w6 | R | 2495
371 18| 38 | THE EMPIRE STRIKES BACK & CBS-Fox Video 1425 Mark Hamill 1980 | Pe | 2998
38291 33 PLAYBOY VIDEO CENTERFOLD #4 A Lorimar Home Video 513 Luanne Lee 1986 | NR | 9.95
39 (3] 3 GOLF MY WAY WITH JACK NICKLAUS Worldvision Enterprises Inc. 2001 Jack Nicklaus 1983 [ NR | 8495
0| 2 | 3 | NBINAJONES AND THE TEMPLE porsmmuniPoures (o aenid i | o o
@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 0r $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
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VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036
Please include the running time
and suggested retail price.

“Lt. Colonel Oliver North: His Sto-
ry,” Forum Home Video, 120 min-
utes, $24.98.

Nine-to-fivers and others who
have had to rely solely on the
nightly news to tell the tale of the
Iran-contra hearings will likely ap-
preciate this Reader’s Digest ver-
sion of the testimony. North gave
possibly the most pivotal and cer-
tainly the most charismatic perfor-
mance of the hearings. Whatever
one’s opinion of his culpability, it is
probably true that within the two
hours of testimony culled here
from CNN’s coverage, viewers can
achieve a better understanding of
the consequences of and the rea-
sons for covert operations. Of
course, the limitation here is that
we only hear the world according
to Ollie. Editing has distilled seven
days of crossfire into the most sa-
lient points raised, producing a di-
gestible, if not completely compre-
hensive, historic document. The
value would increase exponential-
ly if such a tape were made of each
of the key witnesses. But this is
certainly good entertainment, and
a vital lesson in the way govern-
ment runs—and stumbles.

COLLEEN TROY

“Hollywood Erotic Film Festival,”
Paramount Home Video, 75 min-
utes, $59.95.

There is a very clever gimmick
here. Throw together a few explic-
it film shorts, put it in a titillating
package, and you have the type of
video that will be rented over and
over again. So what if the vi-
gnettes are mostly trite and only
slightly amusing at best? Remem-
ber that this is rental product.

The series of short films (clay-
mation characters watching a porn
movie, bizarre animation, a topless
woman body-builder, a scantly
clad nurse tending to a patient,
etc.) are strung together by a fast-
talking salesman who takes over a
small-town video store. As the
store swells with customers, the
pitchman makes the sleepy town
wake up to the wonders of erotic
film.

Prediction: Stores that stock this
“film festival” will rent it repeat-
edly, and the consumers who rent
it will be only too glad to bring it
back. AL STEWART

“Ocean Symphony,” MCA Home
Video, 46 minutes, $29.95.

This commendable effort by cin-
ematographer Al Giddings pro-
vides an enthralling look at life be-
neath the sea, successfully mixing
elements of a Jacques Cousteau
documentary, a stress-reduction
tape, and a music video by new age
labels like Windham Hill and Pri-
vate Music.

(Continued on next page)
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knock your socks off. The critically acclaimed
drama of KISS OF THE SP"DER WOMAN.
The heartwarming adventure of THE
QUEST. The terrifying action of ZULU.
Screwball comedies nail-biting thrillers, £
Available on Videocassette Septem
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Freddy Krueger’s already g nillions, A
$100 million at the box office, to be exact, for Ni

His latest, “A Nightmare on Elm Street 3: Drea
Warriors, is the top grossing independent film in history:
Now it's time you got your cut. Nightmare 3 is now

available on videocassette.

"
To make sure the response is mass hysteria,d%
we're following through with dealer support

beyond your wildest dreams. Our multi-million”

IO wOmE £ TERTAMENT
o Cormmmum shons. e Compuy
5730 thcangham farmay
Comer Coy Comtorma

dollar consumer advertising and promotional campaign

will reach over 14 million people. And Freddy’s “Be in My

Nightmare” Sweepstakes will generate fearsome traffic.
Don't get caught short. Order by July 16.

pt
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ON ELM STREET 3

DREAM WARRICRS

Closed capioned by the National Captioning Insttute
Used with permission
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”OME VIDEO

Price Reductions Gommon In 4th Quarter

Promotions Announced By Most Majors

LOS ANGELES As more video
suppliers reveal their fourth-quar-
ter promotions, $19.95 is clearly
shaping up as the prevalent catalog
price point.

Most of the major campaigns have
been announced (Billboard, July 18),
while CBS/Fox Video is expected to
notify distributors Monday (3) about
the next installment of its Five Star
campaign. The company is expected
to remain at a $29.98 price point for

| Five Star but has displayed a willing-

ness to embrace $19.95 on product
that is likely to prompt multiple pur-
chases, such as Elvis Presley and
James Bond films.

Still other companies are focusing
on the $25 level. While distributors
and retailers agree that sell-
through should break records dur-
ing this holiday season, some have
voiced concern over the profitability
and the long-term impact of the un-
der-$20 price point (Billboard, July
18).

Among the latest campaigns:

e Media Home Entertainment: A
Winning Hand, its largest price re-
duction to date prices 21 titles at
$19.95. Included are “Nightmare On
Elm Street” parts 1 and 2, “The Del-
ta Force,” “Santa Claus, The Mov-
ie,” “Choose Me,” “The Grey Fox,”
“Cross Of Iron,” “Day Of The
Dead,” “3:15,” “Stitches,” “Mur-
phy’s Law,” “Elvis 68 Comeback
Special,” “Elvis Aloha From Ha-

waii,” “Elvis One Night With You,”
“Chanel Solitaire,” “P.O.W. The Es-
cape,” “Hamburger The Motion Pic-
ture,” ““The Naked Cage,” “A
Touch Of Class,” “The Blade Mas-
ter,” and “Eagles Wing.” Preorder
is Oct. 3; street date is Oct. 30.

¢ Touchstone Home Video:
“Ruthless People” and “Down And
Out In Beverly Hills” are lowered to
$19.95 beginning Oct. 6, ending Feb
26. Prebook is Sept. 1.

e New World: A second round of

price reductions lists 12 titles at
$19.95. Included are “Toy Soldiers,”
“The Peacekillers,” “Rollerblade,”
“Certain Fury,” “Def Con 4,” “The
Stuff,” “Tuff Turf,” “A Taste Of
Hell,” “Terror In The Swamp,”
“Angels Die Hard,” “Night Patrol,”
and “I Like To Hurt People.”

¢ MCA Home Video: More Movie
Mogul activity is scheduled as
“Mask,” “The River,” “Missing”
and ‘“‘Mass Appeal” go to $24.95,
while “Joe Kidd” goes to $19.95.

NEW YORK Charter Entertain-
ment is urging viewers to Watch
'Til You Plotz! with a fourth-
quarter sell-through promotion
that will offer 12 films, including
“Kiss Of The Spider Women,”
for a list price of $24.95 each.
Scheduled for release Sept. 9,
the 11 other titles in the promo-
tion are as follows: “Trouble In
Mind,”” “The Quest,” ‘“‘Crime-
wave,” “Zulu,” “The Dirt Bike
Kid,” “God Told Me To,” “The

_Gharter Entertainment To Release
Twelve Tapes In Aggressive
Sept. Sell-Through Campaign

Mack,” “The Manitou,” “Scal-
pel,” “Star Crash,” and “The
Time Walker.”

Because of the limited use of
the Yiddish word “plotz” in many
circles, a 20- by 26-inch point-of-
purchase poster defines the word:
“(1) To drop dead already; (2) sud-
den collapse to mental unhinge-
ment (plotz and go nuts); (3) eu-
phoric, semicoherent state
brought on by hypervideosis
(watch 'til you plotz!)”

VIDEO REVIEWS

(Continued from preceding page)

Giddings provides breathtaking
glimpses of the various environ-
ments and lifeforms found in the
ocean. The program is made up of
three- and four-minute visual po-
ems, each devoted to a particular
theme and introduced by graphics
that explain the scene about to un-
fold. An electronic music bed by
composer/performer Arthur Kem-
pel complements the footage. The
lack of narration reduces the pro-
gram’s instructional value but en-
hances its repeatability.

““Ocean Symphony’’ is well
worth seeing, but despite its many
virtues, consumers may see the
$30 tag as a bit steep for this short
a program. MCA and dealers will
have to work this tape smartly to
make sure it finds the audience it
deserves. GEOFF MAYFIELD

“Women At Large,” Telemation
Productions Inc., 60 minutes,
$44.95.

A thorough and well-guided

| dance, exercise, and aerobic-move-

ment program for large women.
Several instructors take turns in
carefully leading participants
through the hourlong class, offer-
ing in-depth, clear, and concise in-
struction on each new dance step
and body-stretching exercise.

The class is split into four basic
parts—a lengthy, but necessary,
warm-up; low-impact aerobics;
floor exercises that concentrate on
the tummy and the tush; and cool-
down exercises. Safety precau-
tions are encouraged, and periodic
breaks to monitor heart rates are
distributed throughout.

Since many large women are dis-
couraged by the typically hour-
glass-figured aerobics instructors
found in most salons, this program
is a great motivational tool for
coaxing larger women to become
physically fit. The class is cos-
tumed, choreographed, taught,
and hosted by Sharlyne Powell and
Sharon McConnell, both large
women. Their goal is to help ener-
gize large women and inspire them
to become fit. DEBBIE HOLLEY

“Hollywood’s Children,” Brighton

Video, 58 minutes, no list price.
Shown several years ago on TV,
this documentary makes it plain
that child acting is not child’s play,
and that, for many, a day of reck-
oning came when they fell from
celluloid grace as they matured or
found themselves penniless and
bitter plaintiffs in lawsuits against
their own family members. Not
nice, but older and wiser stars in-
terviewed here do seem to have
overcome the harsh glare of grow-
ing up. Actually, many remained
stars, like Judy Garland, Mickey
Rooney, Deanna Durbin, Shirley
Temple, Jackie Cooper, and Roddy
McDowall, who narrates the film.
Alas, child actors today portray ei-
ther smart-aleck adults or vie for
lucrative television commercials.
IRV LICHTMAN

“Carnival Of The Animals,” Twin
Towers, 30 minutes, $19.95.
Sonically and visually, this is a
happy realization of the Saint-
Saéns war-horse. Gary Burghoff,
best known for his role as Radar

on the television series
“M.A.S.H.,” recites Ogden Nash’s
whimsical rhymes as he leads a
group of children through a zoo,
where members of the the Mormon
Youth Symphony perform, some-
times in close proximity to the ani-
mals depicted by the music. Occa-
sional well-drawn animation will
help to keep children glued to the
screen, although it must be noted
that it seems that Nash’s verses
(not set to musie, by the way) are
sometimes lost on the youngsters.
Overall, it’s 30 minutes of good
music in the interest of good fun.

IRV LICHTMAN

“Aerobics For Asthmatics,” AFA
Inc., 45 minutes, $39.95.

Olympic gold medalist Nancy
Hogshead leads a workout de-
signed to help asthmatics improve
their cardiovascular system and
strengthen the muscles that con-
trol breathing. The athlete begins
by explaining how asthma has af-
fected her and how the correct ex-
ercises can help minimize the prob-
lems asthmatics have. Hogshead
then leads several others in
breathing warmups, stretching,
aerobics, and a cool-down. Some of
the exercises are difficult to follow
during the first viewing, but, over-
all, the video is well-made. The vid-
eo’s biggest drawback is its $39.95
price tag. (For mail-order informa-
tion: 301-681-6055.) PAUL OESCHGER

“The Joy Of Stress,” Telegenic
Video, 60 minutes, $24.95.

Stress can be enjoyed and made

(Continued on page 46)
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TOP SPECIAL INTEREST
VIDEOCASSETTES SALES

# International Tape Disc Assn. certification for a minimum sale of 75.000 units or a dotiar volume of $3 million at retail for theatricaily released programs, or of

at least 25,000 units or $1 miliion at suggested retail for nontheatrical titles. SF short-form. LF jong-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.

-
% Compiled from a national sample of retail store sales reports.
N 8 [} h-]
w < z 28
= 17 [S] A
2 | £ |y | TITLE Copyright Owner, Remarks wl
E ! Manufacturer, Catalog Number a2
| HEALTH AND FITNESS
* & NO.1 & &
1 1 31 JANE FONDA’S LOW IMPACT KVC-RCA Video Prod. Jane Fonda's newest workout focuses on 3995
AEROBIC WORKOUT Lorimar Home Video 070 stretching and toning. -
" KVC-RCA Video Prod. Beginner and advanced routines _—
2 3 3 JANE FONDA’S NEW WORKOUT Lorimar Home Video 069 designed to strengthen and tone. Z
Callan Productions Corp. Callan Pinckney presents deep muscle
3 2 3 CALLANETICS ¢ MCA Home Video 80429 exercise technigues. 24199
" JCi video Inc. Fitness video gets down to basics and is
4 . 3 KATHY SMITH'S BODY BASICS JCIVideo 8111 designed for the beginner. 2995
RICHARD SIMMONS AND THE SILVER . . " Fitness program for people over 50
3 5 3 FOXES Lorimar Home Video 158 includes warm-ups and aerobics. 2893
6 7 31 RAQUEL, TOTAL BEAUTY AND Total Video, inc. Raquel Welch combines exercise and 19.95
FITNESS HBO Video 2651 yoga with tips on staying youthful.
Totat Video, Inc. Extensive weekly exercise and yoga
7| 6 | 17| AWEEKWITHRAQUEL HBO Video TVA9965 program designed by Raquel Welch. ik
8 9 31 JANE FONDA'S PRIME TIME KVC-RCA Video Prod Calisthenics and aerobics for any age at 39.95
WORKOUT Lorimar Home Video 058 a slow and easy pace. )
9 3 31 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 2995
WORKOUT JCI Video 8100 intermediate and advanced exercisers. :
. Bess Motta's three workouts include
10 | 10 | 31 | 20 MINUTE WORKOUT Vestron Video 1033 i e e 29.95
f KVC-RCA video Prod. Designed for pregnant women who want
11| 14| 25 JANE FONDA'S P. B. & R. WORKOUT Lorimar Home Video 046 10 keep in shape. 59.95
. Donna Mills Inc. Donna Mills shares her make-up. beauty
12| 16 | 31 | DONNAMILLS: THE EVES HAVEIT 1ol Ve, s03ga and skin-care secrets. 1995
MSS Productions How to improve your health through
131 19 FITFOR LIFE Warner Home Video 35020 proper dieting and exercise. 98
, JCI video Inc. Comprehensive workout for all fitness
14 13 3 KATHY SMITH'S TONEUP JClVideo 8112 levels designed to shape and tone. 2995
15115 | 31 THE JANE FONDA'S WORKOUT KVC-RCA Video Prod. Strenuous exercise program designed 5995
CHALLENGE Lorimar Home Video 051 for experienced exercisers.
16 | NEW) ESQUIRE-DYNAMITE LEGS Kartes Video Communications Designed to help trim and shape your legs.| 14.95
g . — Deborah Crocker guides you to a firmer
17 | NEW)D ESQUIRE-SUPER STOMACH Kartes Video Communications and fiatter stomach. 14.95
; . s Deborah Crocker leads you through a
18 | NEW) ESQUIRE LOW IMPACT AEOROBICS Kartes Video Communications B IR A e 14.95
GET SLIM/STAY SLIM WITH VANNA . ) The beautiful game show star brings her
1912 ] 5 WHITE Lorimar Home Video 224 weight 1oss program o video. 13.95
. Dance fitness system combines exercise
20 | 18 | 17 | FREEDANSE WITH MARINE JAHAN  MTI Home Video T T e e ] 39.95
BUSINESS AND EDUCATION
* % NO.1 & %
Paramount Pictures Henry Winkler educates parents and
1 ! 3 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. 4%
2 | 2 | 29 | CONSUMERREPORTS: CARS Lorimar Home Video 074 Intormatioglonshonpineloriand 19.85
selecting a new or used car.
INTERVIEW TECHNIQUES & RESUME ’ See and learn positive strategies to use N
3 11 3 TIPS Bennu Productions e T oA Te . 4995
2 Advice to parents on how to teach their
4 7 21 SAY NO TO DRUGS Kid Stuft kids the dangers of drug abuse. 1498
. DRUG FREE KIDS: A PARENT'S A look at drug abuse and the techniques
5 RE-ENTRY GUIDE LCA parents can use to solve it. 2.9
6 13 | 29 gg:g%gER REPORTS: HOUSES AND Lorimar Home Video 079 :g:‘reto evaluate, purchase, and finance a 19.95
| improvement in interviewing skills and i
7 3 13 THE WINNING JOB INTERVIEW Star Video Prod. career development. 39.95
Crown Publishing Corp. Basics of sign language with emphasis
8 12 a SAYIT BY SIGNING Crown Video on useful words & phrases. 2995
9 | 6 |29 | CAREER STRATEGIES 1 Polaris Communication Perelopinglmanaectia[Kislardimental} | yggy
| exercises are taught by top executives.
. Improve test-taking skills for those
10| 8 | 25 THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests, 1 69.95
11| 14| 5 | PEAK PERFORMANCE Kartes Video Leargiificboaciciskilisthatiwilihelpiyoulll Fare, |
realize your full potential.
This animated program explains the
12 10 3 WHERE DID | COME FROM? LER story of conception and birth to kids. @
. . Winnie The Pooh teaches kids to deal
13 9 | 29 TOO SMART FOR STRANGERS Walt Disney Home Video 736 T ST e ] o e 29.95
14| 4 31 HOW TO USE YOUR 1BM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 79.95
EASY LESSONS Kennon Video work in countiess ways. :
LIVING LANGUAGE FRENCH . Learn basic French in just 6 weeks-look, ]
15 . 5 LESSONS ErownlVides listen, and repeat the phrases! | 285 |
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Freddy Krueger is celebrating his hellish return with the
“Be in My Nightmare” Sweepstakes.

The grand prize gives your customers a chance to be
in “A Nightmare on Elm Street 4. They'll fly to Hollywood
for the ultimaté “scream test”” Or, win $5,000 in cash.

They can win hundreds of other frightful prizes, too.
Like video libraries of all three Nightmare titles. &

Freddy T-shirts, And Freddy posters. SRS

Along with a massive consumer print o o et
advertising campaign, we're sponsoring MTV’s "=
Headbanger’s Ball, Saturday Night, August 8 and 15.
Legions of kids will be busting down your doors for a
chance to claw their way to stardom. And to rent Freddy's
latest hit. Don’t run out! Order by July 16.

ENTER FREDDY'S

einmi ppakitmar
5 SWEZIgﬁ)KES! =

No purchase or proof of rental necessary to enter. Details and official rules at partic-
ipating video stores. Prizes subject to availability. In the event the walk-on part

in “A Nightmare on Elm Street 4" is not available, the alternate grand prize of $5,000
will be awarded automatically. Sweepstakes open to residents of the US & Canada,
excluding the residents of the Province of Quebec. For information on the Freddy

Fan Club: PO. Box 528, N.Y,, NY 10028. ‘
::-:.l U&g%&)«w Sgs:ilf:%:?;elsasz’y"me Nanonal Captioming Institute
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Set For VSDA

NEW YORK Video retailers
looking to add a personal touch to
their in-store promotions can ap-
pear in three tapes offered by Ce-
lebrity Home Entertainment.
The company will be on hand in
booth 706 at the upcoming Video
Software Dealers Assn. conven-
tion in Las Vegas and will make
“celebrity videographs” of individ-
ual retailers posing with either a
model or celebrity from one of the
" videos offered by the company.
Starring The videograph will then be in-

CYBILL SHEPHERD cluded in cassettes used for in-

3 store promotions.
Golden Globe Award Winner The three videos—G.I. Joe: The

People’s Choice Award Winner MOVie,:I:h“TIa\"[", DFgrk A(r;;]i. Han-
 Arrrrse : ; some: The Men From Chippen-
Emmy Award Winner dales,” and “The Great American
Centerfold Search’’—are among
the first videos released by Celeb-
rity, a company recently formed
by former International Video En-
tertainment president Noel
Bloom.

“We're in the video business,
and we want to give the store
owners video souvenirs to remem-
ber us by,” says Bloom. “We also
believe that customized videos are
an ideal way to promote sales. By
including video dealers in our pro-
motional tapes, we hope to add a
personal touch to their in-store
promotions and give them the op-
portunity to have a little fun at
VSDA,” he adds.

The schedule for the video-
graphs at the convention:

¢ “G.I. Joe: The Movie,” Sun-
day, Aug. 16, 11 a.m.-noon and 2-3
p-m.; Monday, Aug. 17, 2-3 p.m.
and 4-5 p.m.

¢ Three male dancers from
“Tall, Dark And Handsome: The
Men From Chippendales,” Tues-
day, Aug. 18, 2:30-3:30 p.m. and
4:30-5:30 p.m.

o Three female models featured
in “The Great American Center-
fold Search,” Wednesday, Aug.
19, 11 a.m.-noon and 1-2 p.m.

St LY

VIDEO REVIEWS

(Continued from page 44)

into a positive experience. That is
the paradoxical concept put forth

PRE-ORDER DATE: AUGUST 26, 1987 by Dr. Peter G. Hanson in this
NATIONAL RELEASE DATE: SEPTEMBER 8, 1987 home video adaptation of his best-

selling book. Stress sufferers will

be surprised to find positive appli-

! COMWORLD PRODUCTIONS and CATALINA PRODUCTIONS Present cations for their pressure-cooker
UCE“ SEDUCED anxieties, though whether advice

STARRING GREGORY HARRISON « CYBILL SHEPHERD < ADRIENNE BARBEAU + JOSE FERRER works in real life is something

et o ALSO STARRING MICHAEL C. GWYNNE « KARMIN MURCELQ - RAY WISE + MEL FERRER ; ill :
ot | - e e | piREcTED ¥ JERROLD FREEDMAN * wRrrTey av CHARLES ROBERT CARNER :ﬁewers] w I_?ave t? find out for
PrODUCED 8% FRANKLIN R. LEVY © ExectThve PRoDUCER GREGORY HARRISON emselves. : anson’s SUggeStlonS
for controlling stress are by no

- means revolutionary—good diet,
PR'SM no smoking, calm outlook—but
) they are comprehensive. Flashy,
computer-generated graphics and
cartoon animation complement
Hanson’s informed, relaxed narra-
tion. The advice seems practical,
but this viewer came away uncon-
vinced that stress is anything but
a pain. ED BURKE

rpa oo
b

Distributed Exclusively by Prism Entertainment Artwork and Design ©1987 Prism Entertainment Corporation 1888 Century Park East, Suite 1000, Los Angeles. CA 30067  Printed in U.S.A.

BILLBOARD AUGUST 8, 1987



www.americanradiohistory.com

SEPTEMBER 1S
HORROR MONTH!

Scaring up sales
in four issues!

SEPTEMBER 5 ISSUE:
CLOSES AUGUST 21

SEPTEMBER 12 ISSUE:
CLOSES AUGUST 28

SEPTEMBER 19 ISSUE:
CLOSES SEPTEMBER 4

SEPTEMBER 26 ISSUE:
CLOSES SEPTEMBER 11

X

{LLUSTRATION: RICHARD AYALA

Horror Video is grossing

incredible business. In all its

gore and fantasy, this genre con-
sistently moves in rentals and sales.
Now, for the first time, you have
four opportunities to promote

your Horror product. For the entire
month of September (every issue)
Horror will be editorially
spotlighted. Regular weekly closings.
No advance deadlines. Act now and
shock Billboard's prime readership
with your advertising message.

BILLBOARD
SPOTLIGHTS

FOR AD DETAILS CONTACT:

GENE SMITH, ASSOCIATE PUBLISHER (212) 764-7356
RON WILLMAN, DIRECTOR OF SALES: VIDEO/SOUND (212) 764-7350
MICKEY GRENNAN (213) 859-5313
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VSDA Regional Chapters Re-examine

BY EARL PAIGE

LOS ANGELES Various regional
chapters of the Video Software
Dealers Assn. are reassessing
their roles and the frequency of
meetings.

Appraisals and subsequent ad-
justments have come after vigor-
ous efforts by the trade group this
year to bulwark its 33 local units
through funding programs and

‘lif we ever run
out of issues,
we will probably
be out of
business’

trips by its 15 directors out on the
hustings to fan interest.

Even as the national organiza-
tion seeks to light fires at the
grassroots level, light attendance
and lackluster sponsorship inter-
est have led some chapters—in-
cluding a few of VSDA’s oldest—
to hold fewer meetings.

Despite these developments,
Dave Ballstadt, a VSDA national
director and chairman of the re-
gional effort, is far from discour-
aged. In fact, the owner of 10-store
Adventures in Video in Minneapo-
lis, says VSDA has never been
closer to its regional groups. He
adds that the organization will
hold a special meeting for regional
chairmen on the opening day of

VSDA’s annual convention Aug.
16-20 in Las Vegas.

“We established the every-oth-
er-month or bimonthly meeting as
an obtainable guideline. They
could meet every week if it made
sense,”’ says Ballstadt.

Field observations by Ballstadt
and other national directors sup-
port the idea that a chapter’s via-
bility is enhanced by a handful of
strong leaders at the core. Some
chapters have had the same chair-
man since inception, he says, but
he acknowledges this can lead to
burnout, too. Success varies con-
siderably depending on regions, on
expectations, and the efforts of in-
dividual chapter leaders.

As an example of contrasts,
VSDA'’s oldest chapter, located in
Orange County, is switching from

a bimonthly schedule to three
meetings a year. Yet nearby, one
of VSDA’s newest groups—the
San Diego unit—is up 22% in new
members. Its bimonthly meetings
are so successful that sponsors are
being told the group ‘“can’t book
anyone else until after the first of
the year,”’ says Howard Bregstein,
president and owner of single-
store Video Cafe.

Meanwhile, leaders of the 6-
year-old Southern California chap-
ter are doubly discouraged. The
Orange County group hoped it
would attract more interest, and
more members, following the fold-
ing of a the year-old Inland Empire
chapter early this year in adjacent
Riverside County.

“The Southern California chap-
ter is the original organization,

predating VSDA itself,” says Shel-
don Feldman of single-unit Picture
Show, Huntington Beach, and a
board member. “What do we have
to do to stir up interest? Incite
them to riot?”

Like the Southern California
chapter, the local Los Angeles
chapter also cut back on the num-
ber of meetings—but the effort in
this case is an attempt to stage
better events, says Jeff Leyton,
president and head of First Video
Exchange. The new meeting
schedule begins with a daylong ex-
hibit on Oct. 25.

In the Midwest, the Cincinnati
unit has also pared back its agen-
da. “We haven't had a meeting in
quite a while,” says Jack Messer
of the Cincinnati chapter. Owner
of 16-unit chain the Video Store

LOS AN GELES Thanks to an em-
pliasis on ‘social events rather than
business issues, the San Diego chap-
ter of the Video Software Dealers
. Assn.—one of the trade group’s
- youngest units—is also one of the
“VSDA's most active local units.
"~ Community service projects and
outreach by VSDA members have
also stlmulabed the San Diego clus-
ter. -
“We know all the problems,” says
. Howard Bregstein, owner of single-
store Video Cafe and head of the

Charity Dnves Umfv San Diego Unit

chapber “We ta]k about them be-
fore and after the meeting. We want
to get away from all the negativity.

“This fall we’re having a sit-down
dinner sponsored by Paramount
Home Video and a screening of
‘Star Trek IV’ with an appearance
by Scotty [actor James Doohan].”

Charity drives unify the group. A
current muscular dystrophy effort
with store-counter collections is
keyed to customer donations of 25
cents for all returned movies that
are not rewound.

+  Also pumping up interest are two‘
full-time volunteers who “ge out
and call on the stores. Our fember
ship is up 22%, and we have had only
one store that didn’t renew—it went
out of business.” ¥ *
Participation by the market’s
dominant chain, publicly owned Vid-
eo Library, is seen as'a factor that
.keeps the chapter healthy., “Barry’
[Rosenb]att] is supportave of every-
thing we’re doing,” says Bregstein
of Video lerary s president. -
« , 7 EARLPAIGE

Owner Hamalian Faces Fierce Competition

Boston Chain Emphasizes Bottom Line

BY DAVID WYKOFF

BOSTON “For the independent
stores and smaller chains, every-
thing that you deal in has to be
profitable. And that includes rent-
als and all of the added services
and related products,” says Rob-
ert Hamalian, owner of the four-
store Home Entertainment Show-
place chain on Boston’s highly
competitive South Shore suburban
region.

This competition is most acutely
felt at Hamalian’s headquarters
unit, a 2,000-square-foot, free-
standing store on a busy thorough-
fare in Brockton. “There are 38

stores in Brockton that rent mov-.

ies. To be able to stay alive and
make money in this environment,
one where not everyone is in mov-
ies to make money on rentals, you
need to do everything and do it
right,” he says.

“Doing everything”’ means be-
ing “a full-feature video store, a
place that covers all of your cus-
tomers’ needs, not just renting
movies on weekends and eve-
nings,” according to Hamalian.
Other services he claims include
knowledgeable and courteous
sales help, a hard sell-through
push, hardware and camcorder
rentals and sales, television and
VCR servicing, professional clean-

ing packages and film processing.

“Each of these individual ele-
ments add up to the total home vid-
eo picture, and they each add up to
revenue and profitability,”’” he
says.

Hamalian cites camcorder rent-
als and VCR cleaning packages as
two prime examples of how stores
can complement movie rentals.
“Both of these tend to bring in the
biggest revenue in the summer
months, when rental revenues are
dropping. They can definitely help
you through the slower summer
months,” he says.

The ever-growing competition,
especially in Brockton, has forced
Hamalian to change his rental
charges. Overnight movie prices
have increased from $2 on the first
movie and $1 on all additional films
to $2 across the board, and the ini-
tial membership fee has been elim-
inated. Says Hamalian, ‘““We got
rid of the fee to make it simpler.
Also, with so many competitors
not charging a fee, we had to do
the same.”

Hamalian maintains that he has
one of the best title selections on
the South Shore. He stocks nearly
7,000 tapes in Brockton, 6,000 in
his 2,300-square-foot store in
South Weymouth, 3,500 in the
2,000-square-foot Stoughton unit,
and 2,200 in the 800-square-foot

satellite Easton unit, only a few
miles from the Brockton store.

Rentals for both hardware and
software combined account for ap-
proximately half of all revenues.

Hamalian believes that aggres-
sive marketing is a key to the de-
velopment and continued existence
of smaller dealers. Marketing and
purchasing groups—Ilike the Flag-
ship Entertainment Center group,
of which Hamalian is a vice presi-
dent and member—help the inde-
pendents gain back a competitive
edge lost to the larger chains or
mass merchandisers (Billboard,
April 18).

‘““As a four-store company, I
can’t market like the companies
that have 50 stores. With Flagship,
a number of us can band together
for advertising power and gain
some of the co-op dollars. And, as
everybody knows, advertising is
the most important determinant in
keying sales,” he says.

Hamalian also points to an ex-
tensive range of hardware prod-
ucts and opportunities for special
promotions as two more Flagship
advantages that the “full-feature”
video retailer can enjoy. ‘“Through
Flagship, I'can get almost any
kind of hardware equipment avail-
able and at a good price. That’s not
something that the mass merchan-

(Continued on page 53)

Roles

and a director on the national
VSDA board, Messer says no ven-
dor or distributor sponsor could be
lined up for a meeting July 28.
Some chapters, like the one in
Dallas, have just never gotten off
the ground. Says Evelyn Weldon-
Thomason, president and head of
single-store Movieland in Dallas,
“There’s little interest here.”
Burning issues do maintain inter-
est, according to Joe Gasparich,
owner of nine-store B.A.C. Video in
the St. Louis area and chapter chief.
“We have been fighting an adult
video action. We formed a separate
coalition. As for our regular meet-
ings, we still don’t set a full year’s
agenda. We find that we are better
with two or three meetings in a row
in the fall; then, we take a big break
after Christmas. Summer vacations
also hurt attendance and interest.”
In Colorado, Kelly Grover, opera-
tor of single-store Allstar Video,
Boulder, says the Colorado chapter
is “‘running closer to quarterly
meetings than every other month.”
But while other chapters have re-
duced their meetings, some chap-
ters have no problem maintaining
interest in a bimonthly schedule, ac-
cording to Robert Murray, owner of
single-store Video Dimensions in
Chicago and chapter chief since that
local’s inception. “If we ever run
out of issues, we will probably be
out of business,” says Murray.
Also potent is the Minnesota
chapter. Sharon House, co-owner of
Video Crossings in Minnesota, says,
“We have a membership that em-
braces dealers in the Dakotas and
other surrounding states.”

VIDEO PLUS

Among the cleaning products that
have been introduced recently for
video equipment is TEC—the Total
Electronics Cleaner—from LAB
Products. Designed to deal with a
variety of electronic products, an 8-
ounce spray can has a suggested list
of $8.

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

CLEAN MACHINE: For those
home-entertainment pioneers who

are braving the compact disk video
hardware and software waters,
Discwasher (312-678-8650) has con-
trived the CD-V Video Disc Cleaner.
The package contains a specially
formulated fluid and a nonabrasive
cleaning pad that prevents dust and
dirt from blocking light transmis-
sion to the CD player’s optical sys-
tem without damaging the video-
disk label or surface.

The company says that the faster
spin rate of CDVs makes hygiene
even more important than for the
slower-spinning audio CDs. Sug-
gested retail price for the unit is
$19.95.

CLEAN MACHINE—The Sequel:
New from LAB Products (313-557-
8775) is the TEC (Total Electronics
Cleaner). Formulated to clean all
manner of electronic devices—from
video to computer accessories—
TEC is a nonconductive, nontoxic,
residue-free, and antistatic solvent
that removes dust, dirt, oil, and ox-
ides. It comes in an 8-ounce spray
can and retails for $8.

(Continued on page 55)

For a review of
a videocassette of
testimony by
Lt. Col. Oliver North
... See page 43
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StarWorld Video's first location, a 7,200-square-foot store that recently opened
in Longwood, Fla., is a prototype of the superstore firm’s future outlets. In
addition to 11,000 videocassettes and 6,000 compact disks, the store features
accessories, a snack center, movie-related merchandise, and a stage, below, for
Max StarWorld, a computer-operated character that can entertain young

customers with as many as 10,000 songs.

(T

(Continued from page 48)

diser has the expertise or desire to
do. Also, the promotions can put
together all kinds of different sup-
pliers and interests in something
that will benefit us all.”

Hamalian, treasurer of the Vid-
eo Software Dealers Assn.’s New
England chapter, recently in-
stalled Sensormatic security sys-
tems and has seen his sell-through
revenues benefit. ‘“‘People end up
buying more when they can put
their hands c¢n the product, and
we’ve seen that happen here,” he

says.

BOSTON WEB EMPHASIZES BOTTOM LINE

Aggressive merchandising is
also valued by Home Entertain-
ment Showplace, and Hamalian
and his staff are particularly cre-
ative with their displays. “When
we were at Disney World, we pur-
chased a number of dolls and other
products, and they’ve proved to be
very effective in promoting Disney
and children’s product in general,”
he says.

Hamalian looks to increased
marketing and inventory changes
for future gains. “The rental mar-
ket is not as active as it once was,
and I think we need to develop a
marketing program to continue to
hype product and bring in new cus-
tomers.

“Also, we're always looking to
the coming trends and outside
product areas. We're toying with
the idea of bringing back games,
which were orce a cornerstone of
this business. It’s also the little
things, like the Kodak film pickup,
that are complementary, bringing
in new revenves and work in the
slower months. I'd love to find the
perfect marriage of related fields,
like record stores and Ticket Mas-
ter concert sales, for home video
stores,” says Hamalian.

First Store,

BY EDWARD MORRIS

NASHVILLE The prototype
store of the StarWorld Video chain
opened in Longwood, Fla., June 16.
It will soon be followed by Star-
World debuts in Tampa and St. Pe-
tersburg, according to owner Mi-
chael Wuertz.

Located in an Orlando suburb,
the store will be the chain’s flag-
ship. The shop, which also features
a compact disk inventory, has
7,200 square feet of floor space
and cost approximately $700,000 to
build and open.

“Our goal,” Wuertz says, “was
to build a store that says, ‘You've
got to be kidding! ”’ Toward that
end, the Longwood operation has a
parquet floor; brass accents in the
ceiling, gridwork, and lighting fix-
tures; and a sound system with 22

In Longwood, Fla.

Bose speakers that takes feeds
from the PA unit, the store stage,
FM and CD sources, and eight
VCRs.

A consumer can view the entire
store from the entrance, Wuertz
adds. The inventory includes 6,000

The store has a
stage for children

CDs and 11,000 videotapes. There
are six checkout lanes. The store
stage, aimed chiefly at entertain-
ing children, features ‘“Max Star-
world,” a computerized, puppet-
like character that can “sing” up
to 10,000 voice-synthesized songs.

In addition to the disks and vid-
eos, the store stocks the MGM
clothing line, posters, blank tapes,

and headcleaners. There are facili-
ties for showing eight different
videos simultaneously.

Although there was a private
opening for the press and industry
figures, Wuertz says, there has
not been a grand opening ceremo-
ny for the public nor has there
been any advertising yet. Even so,
he estimates that the store will
have receipts of more than $75,000
in its first month of operation.

Wuertz says the store was de-
signed for video sell-through.
“Our long-run goal is for rentals
to account for only about 40% of
our revenue,” he adds.

Currently, rentals are priced at
$1.95 per video weekdays and $2.50
each on weekends. Some videos
rent for 99 cents each. There are
no membership fees.

(Continued on page 55)

NEW ISSUE

ADVANCED VIDEO

This announcement is under no ctrcumstances to be construed as an offer to sell or as a
solicitation of an offer to buy any of these securities. The offering ts made only by the Prospectus.

700,000 UNITS

W | #i< ®)
VIDIROBOT 2001

ROBOTICS CORP.

ADVANCED VIDEO ROBOTICS
CORPORATION

PRICE $5.00 PER UNIT

Coptes of the Prospectus may be obtatned tn any State tn which this announcement is
circulated only from the undersigned as may lawfully be offered (n such State.

PRESTIGRE .
INVESTORS

PLEASE SEND A PROSPECTUS ON ADVANCED VIDEO ROBOTICS TO:
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ADDRESS

BUSINESS PHONE:

In New York State Call 914-331-2500
800-843-3458
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Revolution Web Pushes Sell-Through Aggressively

BY DAVID WYKOFF

BOSTON “Anyone who isn’t into
sell-through at this point is stark
raving mad,” says Richard Rus-
sack, owner of the four-store Video
Revolution chain, one of Boston’s
video sales pioneers.

Videocassette purchases account-
ed for nearly 20% of Video Revolu-
tion’s revenues for the last fiscal
year—up approximately 2, times
over the previous period—and Rus-
sack looks to sell-through for much
of 1987’s increases.

“Rentals seem to hold pretty con-
stant over the past year, and it looks
to me like we’ll see real growth in
the sales field,” he says.

Russack believes that sell-
through need not be left to the dis-
counters. “We get the video custom-
ers here first, and we should be able
to satisfy all their video needs, not
turn them over to the mass mer-
chandisers. Moreover, we can pre-
sell titles six weeks or a month
ahead of time, and that should give
us a significant jump on them,” he
says.

Russack sees increased studio ad-
vertising to consumers as one very
important factor in development of
sales. “Our sales usually grow in di-
rect relation to the advertising. Dis-
ney has proved that, and I'm sur-
prised that many of the others
haven’t learned,” he says.

Merchandising is another key to
sales, and Russack structures each
store so that it has a substantial
sales section, usually around a fifth
of the overall display space. “More-
over, we try to get the items that we
want to sell in front of the customer
more than once,” he says, noting
that he uses the counters for im-
pulse sales items and, whenever
possible, the large dumps and dis-
plays he gets from the manufactur-
ers.

Video Revolution does particular-
ly well with children’s product, both
in sales and rental, and Russack has
set up a 400-square-foot children’s
room (containing a television moni-

tor and all the children’s rental ti-
tles) at his headquarters store in
Concord.

“This is a very family-oriented
area, and we've developed an excep-
tionally good stock of children’s
product. And since we put in the
children’s room right after Christ-
mas, we've seen incredible growth
in rentals and sales. Mothers seem
to love it, and the kids sit there and
watch while their parents shop,”
says Russack. As a further indica-
tion of the store’s family orienta-
tion, he also notes that he stocks no
adult product in any of his four
stores.

The bottom line for sell-through,
he says, “is getting the product out
there in front of the consumer.
We've learned that the more stuff—
of any kind—you put out there to
sell, the more you will sell.”

Video Revolution also sells hard-
ware, something that Russack con-
siders ““an added service for our
customers that brings in some reve-
nue. It's certainly not a large por-
tion of business, though I would
have liked to do better with it. This
time of year we’ll sell a half-dozen
VCRs a week on the average,” he
says.

Russack introduced prerecorded
music—in cassettes and compact
disks—into his Concord store in
February 1986 and was encouraged
enough by sales to put them in the
other three.

“I'm very enthusiastic about pre-
recorded music, especially CDs.
They’re compatible with our video
products, and they seem to share
much of the same customer base.
We have great traffic, and if people
see it there, we think they’ll buy it,”
he says.

Music sales accounted for 8%-9%
of revenue last year, he says, with
CDs outselling cassettes 3-1 in dol-
lars. “As a product category, CDs
are growing at a healthy rate, as
are our CD player and speaker
sales,” says Russack.

Russack, a board member of the
Video Software Dealers Assn.’s

VIDEO
RELEASES

Symbols for formats are a=Beta,
v=VHS, and #=LV. Where
applicable, the suggested list
price of each title is given,;
otherwise, ‘no list” or “rental’” is
indicated.

AN AMERICAN TAIL
Fievel
& ¥ MCA/$29.95

BETTY BLUE
Beatrice Dalle
& ¥ CBS/Fox/$79.98

DEAD OF WINTER

Mary Steenburgen, Roddy McDowall
& ¥ CBS/Fox/$79.98

THE FLINTSTONES

The First Episodes

& ¥ worldvision/$29.95

G.I. JOE—THE MOVIE

Don Johnson, Burgess Meredith, Sgt.
Slaughter

& ¥ Celebrity Home Entertainment/$79.95

THE GOOD WIFE

Rachel Ward, Bryan Brown, Sam Neill
& ¥ Paramount/$79.95

& ¥ New Century/$69.95

JOCKS
Scott Strader
& W RCA/$79.95

MILTON BERLE ... INVITES YOU TO A
NIGHT AT LA CAGE

Milton Berle

& ¥ MCA/$29.95

OCEAN SYMPHONY

Al Giddings

&Y MCa/$29.95

RADIO DAYS

Mia Farrow, Diane Keaton, Danny Aiello
& ¥ :80/$89.95

RAGE OF HONOR
Sho Kosugi, Lewis Van Bergen
& ¥ Media/$79.95

SEDUCED

Cybill Shepherd, Bruce Willis, Mark
Harmon

& ¥ Prism/NA

To get your company's new video releases
listed, send the foliowing information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “no list" or “rental’)—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

New England chapter, opened his
first store in the affluent north Bos-
ton suburb of Andover in February
1984 with 450 movies in 800 square
feet. According to Russack, the An-
dover store “started making money
right from day one,” and it has since
enlarged to 1,800 square feet.
Expansion has been steady. A
second unit, located in Acton,
opened in August 1984. It was fol-
lowed by freestanding units in Con-
cord and Newburyport in April 1985
and October 1986, respectively. The
Concord and Newburyport units
run 3,200 square feet, and Acton is

FOR WEEK ENDING AUGUST 8, 1987

2,600 square feet.

Russack chooses locations in
smaller, highly affluent towns with
large parking areas and very little
competition. ‘‘We've succeeded in
matching our movie selection to the
interests of the communities. Lots
of fine arts, how-to and, children’s
product and also lots of foreign and
harder-to-find movies,” he says. The
Concord unit stocks approximately
4,500 titles, he says.

Customer service is another Vid-
eo Revolution priority, according to
Russack. “The large, diverse inven-
tory demands a highly knowledge-

able sales staff, and you always do
better business when you have a
fun atmosphere,” he says, noting
that quick check-out and a simple,
easy-to-understand rental program
are two other service consider-
ations.

Unlike most other area video re-
tailers, Video Revolution stays open
365 days a year. “We're in the enter-
tainment business, and we need to
be responsive to our customers’ en-
tertainment needs. Moreover, we al-
ways do great business on holi-
days,” says Russack.

Billboard.

TOP

®Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical. photocopying,
recording, or otherwise, without the prior written permission of the publisher.

KID VIDEO.*™*

E Compiled from a national sample of retail store sales reports.
I
g g £ o3| 3¢
25 |g TITLE Copyright Owner, ;g &5
g S A Manufacturer, Catalog Number Se| 3%
*% NO.1 * =
I [E Ay (a9 HERE'S MICKEY! Walt Disney Home Video 526 1987 1435i
2 | 2 | 41 | SLEEPINGBEAUTY Walt Disney Home Video 476 1959 | 29.95
3 4 9 DISNEY'S SING-ALONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
4 1319 HERE'S DONALD! Walt Disney Home Vidéo 527 1987 | 14.95
5 6 | 97 | PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
6|7 8 HERE'S GOOFY! Walt Disney Home Video 529 1987 | 14.95
7 5 9 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
8199 HERE’S PLUTO! Walt Disney Home Video 528 1987 | 1495
9 |15|{97 | DUMBOA ® Walt Disney Home Video 24 1941 | 29.95
10/t THE RELUCTANT DRAGON Walt Disney Home Video 533 1941 | 14.95
11| 8 | 39 | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
12| 10 | 60 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 2995
13 | 12 | 60 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
14 | 14 | 60 | WINNIE THE POOH AND THE BLUSTERY DAY & Walt Disney Home Video 63 1968 | 14.95
15| 13 | 69 | THE SWORD IN THE STONE & Walt Disney Home Video 229 1963 | 29.95
16 | 16 | 92 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
17 | REENTRY | CHARLOTTE'S WEB B e o L . 1973 | 19.95
18| 20 | 4 RUMPELSTILTSKIN Media Home Entertainment M919 1986 | 79.95
19 | 22 | 3¢ | THE ADVENTURES OF TEODY RUXPIN Ghadrans Video Library 1985 | 2495
201 23| 21 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 79.95
21 | 17 | 59 | WINNIE THE POOH AND THE HONEY TREE & Wwait Disney Home Video 49 1965 | 14.95
21|19 9 SILLY SYMPHONIES! Walt Disney Home Video 530 1987 | 1485
23| 21 | 24 | MY PET MONSTER Hi-Tops Video HT 008 1986 | 29.95
24 | 18 | 22 | TEODY RUXPIN: GUEST OF THE GRUNGES Hi-Tops Video HT 0022 1986 | 12.95
25 | NEW)r | CRICKET'S CLUBHOUSE Hi-Tops Video HT 0035 1987 | 1495

@ Recording Industry Assn. of America gold certification for theatricat films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miltion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1. 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for

HEAT a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
Burt Reynoids suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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(Continued from page 48)

TRACK RECORD: The Show-
Finder VCR Tape Organizer from
ProductLab (415-820-2398) enables
VCR users to keep track of what
they’'ve recorded and where. One
page of ShowFinder is used for each
tape and consists of a Record It
Right check list and a Find It Fast
chart. When a user wants to record
a show, the sheet indicates which
tape to use, the parts of the tape
available for new recordings, which
shows can be erased, and where to
start recording that show.

The package, set to retail for “un-
der $25,” contains a binder, pen and
pen holder, ShowFinder counter
number card, pocket for television
listings, instant start guide, enough
sheets to handle more than 500
shows, and the “ShowFinder Hand-
book,” a tongue-in-cheek guide “to
help you and your VCR share a
meaningful relationship.”

Also available: the ShowFinder
Jr., housed in a cassette box, and re-
tailing for about half the price of
the above kit.

STARWORLD VIDEO

(Continued from page 33)

Store hours are from 9 a.m. to
midnight, Monday through Satur-
day, and from noon to 10 p.m. on
Sundays. The full staff will have
12 to 14 members, Wuertz says.

According to Wuertz, the Tampa
location will have 8,200 square feet
and the St. Petersburg one will
have 8,100.

The chief designer for the store,
according to Wuertz, is his busi-
ness associate, Joe Kirk. He says
that he and Kirk have opened up
more than 170 video stores prior to
the StarWorld venture.

StarWorld relies on five video
distributors for its inventory,
Wuertz reports.

Cories
OF
WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1984.
Top LPs 1949
through 1984.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556

|
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Featuring a New Theme Song by john Sebastian
“Care Bears Countdown”

ALL NEW!
NEVER BEFORE
RELEASED ON VIDEO!
NEW LOW PRICE!
THE CARE BEARS
FAMILY TREASURE CHEST
.
#719 75 minutes
PRE-ORDER: 8/27/87 $39.95*
STREET DATE: 9/16/87 .Boys acnd Girls 2-8
The Care Bears Family Treasure Chest features four delightful stories kids are sure to
take to heart. The shows teach values parents appreciate—helping, caring and sharing.
This warm, loving, 75-minute tape is based on the popular, highly rated
=3 television show. The artful storytelling and highest quality animation appeal to
both boys and girls of all ages. Also included is a bright, colorful poster.
~From the and of CARE-A-LOT, the Care Bears Fzmily brings a treasure chest filled with four delightfl stories for children of all ages: \
« In "Cloud of Uncaring” the Care Bears cast No Heart's evil undoings aside...caring can break any spell. \
« When the Care Bears and the disagreeable twins Sarah and Sally become “Lost at Sea.” they learn more Zets done when they work together.
« “Gram's Bears Thanksgiving Surgrise” spoils Sour Sam's mischievous plot and restores the day to a special time of family sharing.
« In "I, Robot Heart,” Bright Heart Raccoon and Grumpy Bear show Q-bot, their new-found metallic friend, that he has a real heart after ail.
4

Care Bear Character designs ©1986 T r0se Characters From Cleveland. Inc. All rights reserved. A Nelvana Production. Canadlan ©1986 Nehasa Limited, Kideo Video™ is 3 joint

venture of DIC Anl City and LBS C Inc Kideo Video 1s a trademark of LBS Communications Inc. Artwork ©1987 Larimar Jome Video. Inc. All dghts reserved.
-
m m /

/

A LORIMAR TElE'ICYUl‘ES COMPANY o
' 4
' \ A i
e N S i .
-’ - Ny’ - sl

Exclusively distributed by Lotimar Heme Video. A Lorimar Telepictures Company. 17942 Cowan. Irvine. CA 92714, P.O.P Hotline |-800-624-2694
Inside California Call 714-474-0355 In Canada Call 1-800-387-7104. Lorimar Home Video Canada, Ltd.. 2526 Speers Rd.. Oakville. Ontario, Canada. L6L-5K9. Artwork Copyright 1987 Lorimar Home Video. Inc. All Rights Reserved
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CVS’ Renta-Movie system is stocked with a minimum of 185-200 video titles but
can be expanded to contain 700. Each design is equipped with a color monitor
or VCR on which to view film trailers. Rental prices vary, but most are 99 cents
on weekdays and $1.99-$2.99 on weekends,

GVS Aims For Rapid Rise
In Gonvenience-Store Trade

BY CHRIS MORRIS

LOS ANGELES The ongoing explo-
sive incursion of video into the conve-
nience store is thrown into relief by
the rapid expansion of convenience-
store rack specialists Consolidated
Video Systems Ltd.

The Vancouver, British Columbia-
based company installed its first con-
venience-store rack in a Canadian
Red Rooster outlet in the spring of
1984, after a round of market tests
that began in 1982.

As of this July, CVS claims 2,732
operating outlets (compared with
only 1,416 a year before), with a total
of 5,853 stores contracted in 19 U.S.
and Canadian convenience-store
chains.

“What we're going for over the
next two years is a total of 9,000 in-
stalled stores,” says CVS chairman
and co-founder A. Elliott Martin.

CVS revenues for 1987 are expect-
ed to run in excess of $60 million and
are projected at more than $125 mil-
lion for 1988, according to Martin,
who adds, “With our operational base
and the number of stores we have un-
der contract, it’s just really simply a
matter of time.”

While Martin hesitates to estimate
CVS’ market share of the current
convenience-store video rack trade, a
corporate fact sheet claims that the
company is “one of the top three
players in the industry.”

By comparison, convenience-store
rack leader Stars To Go Inc. claims
that it will have video rental in 8,000
stores by the end of 1987. Stars To
Go’s revenues for the quarter ended
March 31 of this year were $14.62 mil-
lion.

CVS, which is privately owned,
was officially incorporated in 1983.
Martin and co-founder and executive
vice president C. Davie Rae originally
were active in the wholesale and re-
tail pharmaceutical business in west-
ern Canada and also operated a gen-
eral-merchandise rackjobbing compa-
n

“CVS was started in search of new
products and programs for expansion
of our rackjobbing business,” Martin
says. “We started investigating the
idea of video rental because back five
years ago, it started to look like a

product that was a real comer. It be-
came obvious, though, that even
though it had some synergy to rack-
jobbing, it was a rental item and not a
sale item. Therefore we set up a new
company.”

Martin and Rae’s tests of their
racks in various outlets—from drug-
stores and supermarkets to variety
shops and gas stations—indicated
that the best returns on investments
are produced from convenience
stores, and the fledgling company’s
direction was determined.

The company quickly expanded be-
yond its regional base in Canada,
Martin says.

“When we started, we looked at
the opportunity as being appropriate
only for British Columbia,” he
says.“Then it became evident that it
should be western Canada, and after
it became successful in two or three
provinces, why not across Canada?
Then we ended up doing the South-
land organization [parent of the 7-
Eleven chain] in Canada, and with
their cooperation and their invitation,
we came into the U.S. [in 1985).”

In addition to Southland/7-Eleven,
CVS’ accounts include Lawsons, Con-
venient Food Marts, Red Rooster,
and Mac’s Convenience Stores.

Martin carefully draws a distinc-
tion between conventional video rack-
jobbing and what he sees as the larg-
er objectives of CVS.

“What we’re out to achieve is not
solely video rental, but rather to be a
specialty retailer providing specialty
retail services to the convenience-
store industry, in the form of product
programs,” Martin says. “What we
will be coming out with later is addi-
tional electronic specialty services to
the convenience store.”

At present, CVS supplies conve-
nience stores with its Renta-Movie
system. Each store serviced is
stocked with a minimum of 185-200
current video titles. Some Renta-
Movie outlets stock as many as 700
cassettes. They are arranged in ei-
ther 8-foot wall displays or 12-foot
modular gondola fixtures. Both de-
signs are equipped with a color moni-
tor and VCR for promotional trailer
screenings. Four-foot incremental
fixtures allow for inventory expan-

(Continued on next page)

FOR WEEK ENDING AUGUST 8, 1987

| Billboard.

®Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETT

EG RENTALS

_—- ™
E Compiled from a national sample of retail store rental reports.
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; ;‘ g o 2 w
v [ 5| v TITLE Copyright Owner, Principal =8| £
Tl <% Manufacturer, Catalog Number Performers EE K]

* & NO.1 %
1| 11| 2 | THE GOLDEN CHILD Paramount Pictures 1930 Eddie Murphy 1986 | P13
2 | 14| 3 | CRIMES OF THE HEART Lorimar Home Video 421 gl'::yes"::;g: 1986 | PG-13
3 | 3 | 5 | HANNAHAND HER SISTERS Orion Pictures MialEarrow] 1986 | PG-13
HBO Video TVR3897 Michael Caine
4 | 1 | 5| ULTTLESHOP OF HORRORS GETUCI LI [ 3 1986 | PG-13
Warner Home Video 11702 Ellen Greene

3| 4| 2 | THECOLORPURPLE el e B gg&ohp\llv?:fl?et;e 8 L3 || Gk
6 | 6 | 7 | THE MORNING AFTER Lorimar Home Video 419 jg;‘fBFr‘i’gg:S 1986 | R
7 | 7 | 10 | HEARTBREAK RIDGE Warner Bros. | N o 117 o1 Clint Eastwood 198 | R
8| 5 | 11 | cuuomenor aLesserco D e MK
9 | 2 | 11| uecoLon oF money e T o 15 o ey MK
10 9 8 JUMPIN’ JACK FLASH CBS-Fox Video 1508 Whoopi Goldberg 1986 [ R
11| 8 | 7 | THEMOSQUITO COAST e oS I 011711 Harrison Ford 1986 | PG
12| 13 | 13 | PEGGY SUE GOT MARRIED St Rt 00 Kathleen g;‘gj’ 1986 | PG-13
13|10 | 4 | NOMERCY E’o‘f}%%fﬁﬁﬂ.': Home Video 620791 E:f:%;dsgzreer 1986 | R
14 | 12 | 15 | FERRIS BUELLER'S DAY OFF B e oo 1890 Matthew Broderick 1986 | PG-13
15| 15} 8 | WANTED DEAD OR ALIVE New World Vides A86230 Cores Simmens 195G /R
16 | 16 6 ASSASSINATION Enir&?:?-{zir;ngsg:fe.rtainment M928 ?inal::?elandronson 1986 | PG-13
17 | 19 | 16 | BLUE VELVET Lorimar Home Video 399 e D 1986 | R
18| 17 18 STAND BY ME ;g;\é%olumbia Pictures Home Video 6- :Ii.:/lev!giiteo:ix 1986 R
19 | 40| 3 | WITCHBOARD Cominariat vates 1056 Stephan Nenots 19% | R
20| 21| 5 | 'ROUND MIDNIGHT Warner B e o | 1603 Dexter Gordon 198 | R
21| 18 | 13 | NOTHING IN COMMON HBO Video TVR9960 Jom Harks on 1986 | PG
22 NEW» ‘C\IL'I'LYA(';FQ(?(?ESRMAIN AND THE LOST Edaert]i?g?iz:wn;sg:fe.rtainment M866 FS%Lcahrgrr::ls(igz?berlain 1986 i
23 | NEWp | SOMETHING WILD PRon itures Melapie Griffith 198 | R
2| ] 15| weontencues iy Sude N
25| 20 11 FIREWALKER :\:Aaerzil’i‘g?iz:wn;s[l:fe.rtainment M895 Egsgko'::ertrtis.lr. 1986 PG
26 | 23 | 20 | TOPGUN e e e l‘éﬂ} SreGnis R || GE
27| 27| 2 | THAT'SULIFE Vestron Video 5203 Jack Lemmon 1986 | PG-13
28 | 30 | 11 MONA LISA HBO Video TVR9955 Bob Hoskins 198 | R
29 1 33| 21 ALIENS CBS-Fox Video 1504 Sigourney Weaver 198 | R
30| 2 | 7 | THEMEN'SCLUB P amount HomEviss 12612 g?ayigs ason 1986 | R
31| 29 | 22 | RUTHLESS PEOPLE 232:::822 R, 485 g:?tzyMDigl\g:o 1986.) R
321 25| 17 | AROOM WITH A VIEW CBS-Fox Video 6915 m‘;gfe Bonham Carter | 986 | pG-13
33 | 22 | 15 | SOULMAN B s g T ol %stc}:\%ﬁzu 1986 | PG-13
M| 32| 1| THEFLY CBS-Fox Video 1503 &t Godblum 198 | &
35| 37 | 19 | SHE'S GOTTA HAVEIT :féf;"\j’i:;‘;‘g'gg o Spike Lee 198 | R
3 | 51 | 5 | wonT MoTHeR e Sage || w
37| 3% 12 SID AND NANCY é:li)tahs/sl;‘ i}‘-{ig:eicélrl\;g?tainment 1309 gzlrgeovlfenggn 1236 R
38| 38 | 6 | SOLARBABIES MGM/UA Home Video 801027 ﬂi:“a‘f,j;‘;s 1986 | PG-13
39| 2| v | roanaurs Ty e |
0 | NEwp | wisoom e, s Bk

® Recording Industry Assn. of America gotd certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product: 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical tittes. SF short-form. LF fong-form. C concert. D documentary.
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(Continued from preceding page)

sion.

CVS stocks two to as many as 40
rental videocassette players to as
many as 40 VCPs per location.

“Over the last year or 10 months,
demand [for VCPs] has decreased
rapidly, which quite frankly is good
for us,” Martin says. “We’ll be quite
happy when the day comes when we
don’t have to put any in any stores
and don’t have any in any stores.” ; : . 2,

Tape rental prices generally run = 2 - - . * .
$1.99 on the weekend and 99 cents on N .
weekdays, with weekend pricing run- : g K
ning from $2.39-$2.99 in some areas. - - ; ¢ T e H E c F T Y

Martin believes that CVS pioneer- “‘
ed the concept of dollar rentals after
experimenting with rates ranging 'When you lxve a hfe of decadence. there‘s a7ways a pricé to pay..
from $3-§5. e :

“[We said], ‘Let’s take a reverse :
ploy here. We're going into the con-
venience-store industry, which is gen-
erally recognized as paying a premi-
um for a product due to the offset
against convenience. Let's take and
make it the most competitive.””

Rental transactions at Renta-Mov-
ie locations are downloaded by CVS’
custom-built point-of-sale computers
into host units at the company’s divi-
sional headquarters in Orlando, Fla.,
and Seattle in the U.S. and Calgary,
Alberta, and Toronto in Canada. A di-
gest of the rental information is then
funneled to the Vancouver head of-
fice.

Martin views CVS’ versatile point-
of-sale unit as a critical factor in the
company'’s larger role in convenience-
store services.

The computer includes four differ-
ent input modes—a bar-code reader,
a light wand, a membrane keyboard,
and a magnetic strip reader.

“It is built not only for video rental,
but to handle numerous specialty re-
tail services that we're going to be
coming oat with in addition to video
rental,” Martin says. “ The conve-
nience-stcre industry, generally, has
tremendous potential for the use of
credit cards and debit cards. Our ter-
minal has the capability of reading
and processing any credit card or
debit card transaction. It’s not just a
dumb terminal, as so many of them
are.”

Martin also emphasizes that CVS
differs from conventional racking op-
erations by offering field training in
addition to traditional produet rota-
tion and point-of-purchase display
services.

“Contractually, we bind ourselves
to consistent ongoing training,” he
says. “There is no use putting a so-
phisticated machinery into that
store—more specifically into an in-

dustry oFering speedy, cficient sor | ISR Featuring futnmusu‘{v j‘Bllly idel, Lou Reed Go West""

vice—and then not training the

B : Fun’ Boy ’]‘hree Andd Moré and N gc[z,{}tld‘er.‘ e
Approximately 125 CVS “field mer- 3 & § 7 s

SEpCREIRE, Ere onUDIT bgiping * MEDJATER RRODU 110HS o FAIRFZLD PRODUCTIONS © WU |~ JOH Mmﬂw 0

support. The GVS computer system 3 .»..QLEAH AYRES HERDRIX, - SHARL SHATIUCK - 3EOF BRYSIRR -~ - ‘ :

also includes fall-safe prompt card§ ’ i ANTONY ALBA - WL BLEDSOE RDNﬁNOSV =} I

to keep ccnvenience-store staff (tradi : ,::éz;sziamm CAGLOUNER £.5.C. " GEORGE GOLDSHITH ™= GIVANNA NISRO-CHACON -,

Sppe ) WEh [ CmeoenEwaLe f x #57 TN FLOREA 73 RONALD ACFBACH o AL CERSANTES @ _

CHEL A L eons : % = BULY I00L - LOU REED-- GO WEST - FUN BOY J4REE

With their sights plainly set be- , ' : = 8 1

yond the convenience-store video < ANBO MCRE - 'HCKGILOER ,‘RL‘WCHA{L . LENS

e ey | " PRE-ORDEF DATESEPTEMBIR 23,1987  MATIONAL ruEAssom oaoam’& 1987

hasten further expansion? Dstributed Exclusively kyFrisc Eftertainmert - Asork Désign ©1087 Priem Enfisckainment Cory- 65 bRy P ~-2', 3ulte WLALs Arpees €4
“We had considered it this year, - -

but we've elected to postpone it until ' Sl *

1988, sukject to market conditions
and events,” Martin says. “But it is
being considered. It’s in the plans.”
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Engineers Have Their Say On Panel
Sampling, Schooling Dominate Dialog

BY MOIRA McCORMICK

NEW YORK A group of estab-
lished recording engineers dis-
pensed advice on breaking into the
recording business, revealed studio
likes and dislikes, and debated the
pros and cons of digital sampling
during a panel
discussion at the
eighth annual
New Music Semi-
nar, held here
REPORT Rt
Marriott Mar-

quis.

Producer Arthur Baker moderat-
ed the July 12 panel, which featured
seven engineers, each a specialist in
a certain musical genre, like rap,
dance, mainstream rock and pop,
r&b, new music, and reggae.

While all the engineers said they
had never gone to school to learn
their profession and most advocated
hands-on experience as the best
training, veteran knob-twister
Geoff Workman (Journey, Foreign-
er, Toto, Cars) did acknowledge that
learning the basics ‘‘nowadays
helps a lot with job applications.”

Baker said that schools cannot
keep up with rapidly changing re-
cording technology, but Workman
countered, “There’s a school in Ohio
that has more outboard gear than
some studios.”

Workman criticized studios that
he said feature an inordinate
amount of ‘‘distractions,” such as
game rooms.

“Their policy is to keep the clients
out of the studio,” he maintained.
“For every 25 cents you spend on
Space Invaders, you’ve lost $100 in
the studio.”

Tom Potoker, whose credits in-
clude Paul Young, Scritti Politti,

and Talking Heads, pointed out that
such “distractions” can help allevi-
ate the tension of a lengthy session,
observing, “The most important
thing in a studio is atmosphere. Mix-
ing can mean 16-hour days, so good
assistants are important as well—
people who are into doing their job.”

Dave “O” Ogrin of Sight & Sound

‘If you're
remixing, you
need to sample’

Management (Fat Boys, Blow Mon-
keys, Cameo) favored “a lot of vari-
ation in the outboard gear,” while
Gavin MacKillop of Jasmine Daines
Management (Shriekback) put in a
good word for recording during
daylight hours.

Mike Barbiero, whose credits in-
clude Whitney Houston and Aretha
Franklin, stressed the importance
of preventive studio maintenance.

“There’s no excuse for studio
managers to rent out improperly
maintained studios, with noisy mod-
ules and glitches,” he said.

Baker complained about engi-
neers who use their own sampling
reels, which Workman referred to
as ‘‘using somebody else’s hard
work. There’s a similarity of basic
instrumental sounds on records to-
day [because of] a reliance on pure
technology. Everybody uses the
same devices; every bass and snare
sounds alike.

“I’'m not against sampling [per
se],” Workman stressed, ‘““but
against people led by the use of pro-
gram numbers as opposed to work-
ing with original sounds ... [Engi-
neers] should spend time with dif-

ferent miking techniques instead.”

Most of the other engineers de-
fended their use of samples. Po-
toker said his sample reel contains
only his work; Steve Ett of Chung
King House of Metal (L.L. Cool J,
Run-D.M.C., Beastie Boys) said he
never uses the same sample on dif-
ferent records. “You can’t be totally
antisampling [if] you remix,” said
Barbiero. “Linn drums themselves
are samples . . . With the popularity
of heavy metal, there has been a
tendency to move away from sam-
pling and get back to a natural
sound. But if you're remixing, you
need to sample.”

“The reality,” said Baker, ‘“is that
sampling is helping people who
can’t afford [to work in] the Town-
house, and this way they can still
get a great snare drum sound.”

The question of whether engi-
neers, especially remixers, should

(Continued on next page)

Sony’s Saticon. Sony Corp. was the recent recipient of the International
Television Assn.’s prestigious Technical Achievement Award for its development
of mixed-field saticon tube technology, allowing much smaller, lighter cameras
to be introduced to the TV market. David Johansen of the ITVA presents the
award to co-marketing managers for cameras and switchers, John Rhodes,
center, and Atsushi Furuzano.
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Comehome
from the studio.

Come home to a Manhattan hotel that is really like your
own apartment on Central Park Around the corner from
Lincoin Center and minutes to the things that are impor-
tantto you in New York City And while we recently have
lavished millions on our guestrooms and suites we pride
ourselves most on our traditions personal service
prompt and courteous attention. gracious hospitahty
and good value With meeting and banquet facilities for
up to 200 And fine dining at the Conservatory Restau-
rant The Mayflower Hotel 61st St & Central Park West
New York 10023 See your travel agent or call toll-free
800-223-4164 or 212-265-0060 Telex 4972657 Mayflow

The Maytlower Hotel

right on New York’s Central Park

NEW YORK

PRODUCER Phil Ramone began
work on Kenny Loggins’ new al-
bum recently at Power Station. En-
gineer Steve Rinkoff worked on ba-
sic tracks for two of the cuts, with
Matthew (Boomer) LaMonica as-
sisting.

O.K. Savant cut tracks at Right
Track Studios, with guitarist Ver-
non Reid sitting in on several
songs. The songs were produced by
Brian Cullman and Leslie Win-
ston. Eric Calvi engineered.

Producers Al Friedman of Ova-
tion Entertainment and Bobby
Wooton were in at Evergreen to re-
cord Nitestarr (Judy Smith & Rob
Temple). Gary Clugston engi-
neered, and Andrea Bella assisted.

Unique hosted the Latin Rascals,
who were in producing Brick for
Turning Point Productions. Les
Davis programmed the Yamaha
DX-TIIFD. Jeff Lord Alge engi-
neered, with Tony Smalios and
Frankie D assisting. Also, Sleeping
Bag artist Nocera was in to record
and mix “Let’s Go.” Mantronix pro-
duced. Peter Robbins engineered
with the assistance of Matt Hatha-
way. And the Alter Boys finished
mixing their album for Big Time
Records. Andy Sharniff produced
the project. Robbins engineered,
and Hathaway assisted.

At D&D Recording, producers
Alan Bank and Andrew Craig were
in with composer Jack Eric Wil-
liams to record the theme song for
CBS’ sitcom “Designing Women.”
Douglas Grama engineered, and
John Leposa assisted. Also, Jim
Glenn of Tin Pan Apple was in
with the Fat Boys to work up some
public-service announcements and
some musical “FAT-notes.”” Mike
Rogers engineered, and Kiren
Walsh assisted.

Denny Colt recently finished
dance rock tracks at Studio 900.
The album was produced by Terry
Fabrizio and Vinny Sands. Antho-
ny Battaglia steered the controls

along with Dave Kennedy. Willa
Basser assisted.

LOS ANGELES

AT THE VILLAGE RECORDER,
Mr. Mister was in Studio A to work
on an album project for RCA Rec-
ords. Kevin Killen engineered the
tracking, overdubbing, and mixing
sessions with back-up engineer Jim-
my Hoyson. Mr. Mister and Killen
produced. Also, Pink Floyd was in
Studio B to work on overdubs and
mixes with producers Bob Ezrin
and Dave Gilmour for Capitol.
Andy Jackson engineered, assisted
by Jeff DeMorris. And Weird Al
Yankovic visited Studio D to track
material for CBS-Masterworks.
Yankovic produced, Jeff Harris en-
gineered, and Tom Biener assisted.

Ground Control Studios saw
Geffen artist Joni Mitchell in Stu-
dio A mixing her new album with
producer (and husband) Larry
Klein. Mike Shipley was mixing en-
gineer. Dan Marian assisted. Also,
Howard Hewett was in Studio B
producing “Fame” star Nea Pee-
ples for her debut Elektra album.
Paul Ratajczak was at the controls
with Sabrina Buchanek. And
Warner Bros. act Martini Ranch
was in working on a new album
with engineer Joe Seta. Greg Pen-
ny produced.

The four-piece rock band D’Molls
recorded its first album for Atlantic
Records at Westlake Studios re-
cently. Michael Braunstein engi-
neered the project and produced the
tracks with the group.

MCA/Zebra’s Randy Bernsen
worked on his upcoming album at
Mad Hatter. Guest performers in-
cluded Bruce Hornsby, Charlie
Haden, Michael Hedges, and Har-
vey Mason. Gerry Brown engi-
neered.

Toto visited The Complex to lay
down tracks for its seventh album
with producers George Massen-
burg and Bill Payne.

Olivia Newton-John recorded

her new MCA album at Studio Ulti-
mo with producer Davitt Sigerson.
Beverly Jones engineered with as-
sistant Mitch Zelezny. Also, Earth,
Wind & Fire worked on a new al-
bum project with producer Maurice
White. And Hiram Bullock worked
out the production on his debut al-
bum for Atlantic Records. Al Jar-
reau helped him out with vocals.
Lee DeCarlo guided the knobs, and
Zelezny assisted.

At Encore, the rock group Loud-
ness did vocal tracks for an Atlantic
Records project. Eddie Kramer pro-
duced, Matthew Kasha engineered,
and Rob Harvey assisted.

Balls Of Fire were in Studio A at
Sound City to record an album for
Modern/Atlantic. The project was
produced and engineered by Don
Smith. The band features singer/
songwriter/guitarist Jane Booke,
lead guitarist John “J.P.” Pake-
lenka, bassist Mike Seifrit, and
drummer Don Oldfield.

NASHVILLE

cOMSTOCK RECORDS producer
Patty Parker was in Chelsea to
complete two sessions. The first
was a country session with the new-
ly signed act John Green. The sec-
ond was a contemporary gospel ses-
sion with Canadian singer/song-
writer Debbie Zepick.

At the Bennett House, Don Koch
of The Benson Company produced
the Hawaiians, with Gene Eichel-
berger engineering. Also, new art-
ist Bill Nunnelly cut tracks and
mixed with producer Johnny Slate.
Eichelberger engineered.

OTHER CITIES

MICROWAVE RECORDED and
mixed his debut album for CBS Rec-
ords with producer Bootsy Collins
at Pearl Sound, Canton, Mich. Ben
Grosse ran the board, assisted by
Michael Fitzsimmons and Chris
Andrews.

(Continued on next page)
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SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

HEAD ALL ABOUT IT: Too busy,
too lazy, or just plain too uninterest-
ed to program your own patches for
your Casio CZ-101 or Yamaha
DX7? If one or all of these are true,
and you’re not willing to lay out the
bucks for the ROM sound catridges
for these synths, you could check
out four new books from New York-
based Music Sales Corp.—‘100
Patches For The DX7”’ and “100
Patches For The CZ-101,” both in
two volumes. Each volume is $6.95.

DO-IT-YOURSELFERS, UNITE!
Musicians and songwriters who
own and operate recording studios
based in their homes now have their
own version of SPARS—the Home
Recording Society, founded last
year in Austin, Texas, and now
boasting more than 500 members
around the U.S. Among other ser-
vices, the society offers a monthly
newsletter; an on-line computerized
bulletin board service; an annual
membership directory; an annual
awards program (billed as “the poor
man’s Grammy”’); and member dis-
counts on products and services
aimed at the home recording studio
market.

According to D.J. Whitehair,
membership services director, the
newsletter will cover everything

from proper microphone placement
techniques to MIDI software to dig-
ital recording. Membership includes
homegrown engineers who work in
every genre, Whitehair says, includ-
ing folk, country, electronic music,
and rock. Membership dues are $50
annually. Contact 512-331-7046 for
further details.

NEW DEVELOPMENTS at

Gotham ... New York’s Gotham
Audio is now carrying mixers by
Audio Developments Ltd. The rug-
ged field units have been used on a
number of major feature films.
Gotham now handles Neumann,
Teldec DMM, EMT, Harmonia Mun-
di Acustica, Kelien & Hummel,
NTP, and Gotham Cable products.

Edited by STEVEN DUPLER

Jobim Redux. The legendary Brazilian musician Antonio Carlos Jobim, who
brought the bossa nova to the U.S., recently completed his upcoming PolyGram
record, “Passarim,” at Record Plant in New York. Shown in the control room
are, in back from left, Richard Seidel, vice president of PolyGram jazz, and
Jacques Morelenbaum, the ailbum’s co-producer. In the foreground, from left,
are Jobim and Roy Cicala, owner/engineer at the Record Plant.

AUDIO TRACK

(Continued from preceding page)

Cotton Row in Memphis, Tenn.,
hosted Paul Brown (formerly with
the Memphis band Amber), who
was In to work on a solo project. Ni-
kos Lyras produced and engi-
neered.

The U.S. Mods were in at Rock-
hill Records’ Studio One, Dayton,
Ohio, to record their second album,
“Station Seven.” Their first album,
“From The Free World,”” was re-
leased last month, and the video
“Nick Of Time” is scheduled for re-
lease in late September.

Commissioned put down tracks
for its next album release, produced
by Fred Hammond and Michael
Brooks at Studio A, Dearborn
Heights, Mich. John Jaszcz engi-

A SINGER’S DREAM!

REMOVES VOCALS FROM RECORDS!

Now You can sing with the world's best bands!
The Thompson Vocal -Eliminator can remove
most or virtually all of a lead vocal from a standard
stereo record and leave the background!

Write or call for a free brochure and demo record.

LT Sound, Dept. B, P.O. Box 338,
Stone Mountain, GA 30086 (404)493-1258
For 24 hour Phone Demo call
(404) 493.6879
For a Free Brochure and Demo Record
call: (404)-493-1258

neered, with Randy Poole assist-
ing. Also, Eric Morgeson utilized
the Synclavier room for commercial
work for Dodge trucks with produc-
er Brian Baba for Songbird/EMP
Productions. And Norma Jean
Bell & the All Stars cut tracks for
the Dino DeLaurentiis movie “Col-
lision Course.” Morgeson was at the
console, assisted by Poole.

At Criteria Recording in Miami,
Lewis Martinee produced “Who's
Getting Serious” for r&b artist Ka-
shif on Arista. The project was done
entirely digitally. Mike Couzzi han-
dled engineering duties, assisted by
Charles Dye. Also, in the SSL
6000E-equipped mixing suite, Ma-
donna mixed a full-length concert
video that was shot on tour in Ja-
pan. Yoshi Mura produced, with
Andy Pechenik assisting. And the
metal band Defiance cut three
songs with London-based Nick
Tauber producing. Dennis Hetzen-

dorfer and Ted Stein engineered.
They were assisted by Kurt Ber-
gé. XL recorded its upcoming re-
leases for JRC Entertainment and
an unnamed label at Quantum in
Jersey City, N.J. Joe Crasci pro-
duced all the cuts, and the single is
expected to be “Neon Angel.” John
Lombardo ran the controls, and Di-
ana Slaton and Michelle Thomas
assisted. And the Weather Girls
continued tracking on their album.
Some of the tunes are “Burn Me,”
“Opposite Direction,” and ‘“‘Some-
thing For Nothing.” Reggie Lucas
is producing the project. Pete Mil-
lius and Doc Dougherty are engi-
neering. Mark Gaydos, Lombardo,
Thomas, Slaton, and Dana Becker
are assisting.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, 14 Music Circle
E., Nashville, Tenn. 37203.

NMS ENGINEERS PANEL

(Continued from preceding page)

get more production credit than
they generally do was brought up
by Baker. Most agreed that engi-
neers should be acknowledged more
for their contributions, including, in
many cases, points on record sales.

“The art of remixing has
evolved,” said Barbiero. “In the ear-
ly days, it was only ‘tear apart the
song and elongate it.” As it grew,

[the remix engineer] added more
production and percussion. Engi-
neers should get production credit
and a point—I've seen remixed
bombs become top 10 hits.

“Engineers are just now becom-
ing aware of the power they have,”
said Barbiero. “We’re really one of
the most important parts of the rec-
ord-making process.”

ISSUE: SEPTEMBER 26
AD CLOSING: SEPTEMBER 1

Editorial News Deadline: August 11

Blllboard

F987 RADIO AWARDS
ANNOUNCEMENT OF WINNERS!

SEPTEMBER 19 ISSUE
AD CLOSING: AUGUST 25

ACCESSORIES

ISSUE DATE: OCTOBER 24
AD CLOSING: SEPTEMBER 29

Editorial News Deadline: September?7
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Duran Erects Vid Wall For Goncerts
49 26-Inch Screens Build Single Image

BY JIM BESSMAN

NEW YORK Even in the concert
hall, there is no escape from video,
as ever-improving electronic video
techniques continue to be used to
enhance live music performance.

One striking example of this is
the $300,000 “video wall”’ being
used on the current Duran Duran
tour. Rather than simply the enor-
mous suspended video screens uti-
lized for other concerts, the device
consists of 49 26-inch color video
monitors, melded into a 3.5-ton rect-
angular grid. A single video image
is spread across all 49 screens, al-
though it is possible to project indi-
vidual images on each screen.

The wall is hidden above the
stage, and then lowered midway
through the band’s set for the songs
“The Chauffeur” and “Save A Pray-
er.”

Both black-and-white and color
footage culled from Duran Duran’s
videoclips is employed during the
set; the monitors are withdrawn,
only to return during the ‘“Wild
Boys” encore, when lead singer Si-
mon LeBon’s live image is projected
on the monitors above the stage.

Mike Barnett, the concert’s video
engineer and head of a three-man
technical crew needed to run the
wall, says the system provides far
superior definition compared with
the large projection screens com-
monly used at concert venues.

This, he says, is because the video
imagery is fed to the individual
monitors via a computer-directed

“Snub w Clip
~ Show Bows

NEW YORK L ¥Snub TV, an ir-
reverent,. controversial half-hour
melange of interviews, videoclips,
news, ani politics, was setto
make its world premiére on USA
Cable’s “Night Flight” Aug. 1.
- The show will be on’ “Night
Flight” at 1 am., every other Sat-
L ¥ R ES
- “Snub TV is hosted bl.' Hrenda
Kelly, publisher of The Catalogrue,
a British publication focusing on
the underground and indie music
seene in the UX. Portions of the
program were recently previewed
at the New: ‘g)flmg Semmar g){ere,
July 1215. y 2
“The response at I‘fMS was
*overwhelmmg, ' zavs‘s “Night
Flight”, ,,reprewntalne A Almost
1,000 people stopped by the ‘Snub’
TV’ booth to fill out cards ex-
pressmg their enthusnasm for the -
show.” . % B
s Aetd that have received little or
no exposure in-the U.S. will be
featured on segments of “Snub,”-
the spokesman says. The first pro-
gram’s bill includes the Fall, John
Peel, the Mekons, Dave Howahd
Singers, Pastels, the Bambi Slam,
Lookie Crew, I‘np Will Eat Itself,
Three Wise Men, Rﬁ,eneg‘%de
Sound Crew, and Wire:
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digital frame store from sources in-
cluding three VCRs, a live video
camera, and a digital video-effects
processor.

This system, Barnett explains,
produces very high resolution, even
when the monitors are surrounded
by ambient light. Rear-screen or

‘It's really
a one-of-a-kind
thing’

front projection monitors cannot
match this, says Barnett.

The video wall is the product of
Audio Visual Headquarters in Los
Angeles, one of several U.S. arms
of the London-based Samuelson
Group. Barnett says that until now
the system has been mainly used
for corporate presentations and
trade show exhibitions, an area in

-which AVHQ specializes.

Duran Duran saw a demonstra-
tion of the technology at AVHQ's
offices. Because of the band’s par-
ticular interest in concert video, as
well as its affection for promotional
clips and longforms, the decision
was made to take the wall on the
road.

Another Samuelson company,
Dallas-based Samuelson Produe-
tions Inc., handles lighting and set
construction for U.S. concert tours.
“The video wall is really a one-of-a-
kind thing,” says Richard Hartman,
the firm’s managing director. “The

Duran Duran tour is the first time
it’s been taken on the road, and a lot
of research and development went
into getting it up to snuff in the
U.s.”

According to Roger Doyle, techni-
cal director of Samuelson/Austra-
lia, the entire video system had to be
redesigned and rebuilt to withstand
the wear and tear incurred on a con-
cert tour. Part of this involved pack-
ing the wall—which was broken
down into smaller sections—into
specially built, vibration-proof road
cases.

Now that it’s been made road-
worthy, Doyle says, the team plans
to improve the wall’s aesthetic per-
formance. “For Duran Duran, it
was unique and different, some-
thing that nobody had done before.
But we think it can be used to much
better effect.

“For instance, they used only one
camera, whereas a second could be
added to do split screens of differ-
ent band members, or combine the
performance with audience reac-
tion. And we have other ideas we
want to try out over the next year,
like giving the wall some mobility,
instead of keeping it static,” Doyle
says.

Barnett says that a switch to flat-
screen monitors in the near future
is likely to lessen the gaps between
the screens and broaden each moni-
tor’s image. He also notes that Pink
Floyd has expressed interest in
adapting the wall for its upcoming
fall tour.

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

ANVIL

Mad Dog

Strength Of Steel/Enigma/Metal Blade
Tony Tobias/ The Imaginators Inc.
Chris Terry

el.51

THE CALL

| Don’t Wanna

Into The Woods/Elektra

Kim Dempster/The Company
Jean Pellerin. Doug Freel

CRUZADOS
Bed Of Lies
After Dark/Arista
Limelight Productions
David Hogan

THE CULT

Wildfiower

Electric/Beggars Banquet/Sire
Alexandra Godtrey/The Company
Jean Pellerin. Doug Freel

DEF LEPPARD

Animal

Hysteria/PolyGram

Curt Marvis, Godfrey/ The Compal
Jean Pellerin, Doug Freel

DEF LEPPARD

Women

Hysteria/PolyGram

Curt Marvis. A Godfrey/The Compa
Jean Pellerin, Doug Freel

DIVINE WEEKS

In The Country

Through and Through/Down There/Restless Records
Russ Bates, Mary Herzog/Reel Hip Productions
Russ Bates

FAT BOYS/BEACH BOYS
Wipeout

Odessa Revisited. First DePalma, now Rybczynski—seems like everyone
wants to be Sergei Eisenstein these days. Zbigniew Rybczynski's paean to the
legendary director’s ““Potemkin’ is a video titled “Steps,” based on the famous
Odessa steps sequence in the film. A scene from the video is shown.

Viewer Research Prompts Changes

MuchMusic Tightens Format

OTTAWA Toronto-based Much-
Music cable network, with more
than 1 million subscribers, has made
its most dramatic programming
overhaul to date. As it approaches
its third anniversary, the service
has tightened its playlist and
trimmed its VJ chatter in the first of
what music programming director
John Martin says will be many more
moves.

“By the fall, we will be crisper,”

NEW

VIDEOGLIPS

PotyGram
Jim Czarnicki/ Acme Productions
Steve Rechschaeftner

GRATEFUL DEAD

Touch Of Grey

In The Dark/Arista

Jathet Asher/Colossal Pictures
Gary Gutierrez

GO WEST

Don’t Look Down
Dancing On The Couch/Chrysatis
Fiona O'Mahoney/MGMM

Nick Morris

DAVID HALLYDAY
He's My Girl

Motion Picture Soundtrack/Ep«c
Daniel Stewart/Vivid Productions
Tony vanden Ende/Scotti Bros.
HEART

Who Will You Run To
Bad Animals/Capitol

(Continued on next page)

VIDEO TRACK

LOS ANGELES

ENIGMA RECORDING ACT
TSOL wrapped a video for ‘“The
Name Is Love,” the first single
from the group’s recently released
album,
mance piece was shot on location at
an industrial plant in El Segundo,
Calif., with director Kevin Kers-
lake. Michael Bodnarczuk pro-
duced for The Company. Vance
Burberry and Kerslake served as
cinematographers.

Anvil’s video for “Mad Dog” is a
slapstick-comedy spoof on heavy
metal that was inspired by the
band’s idols, the Three Stooges.
Filming was done on location at
Hyde Park and East Town, Toronto.
It was directed by Chris Terry and
produced by Tony Tobias for The
Imaginators Inc. Terry also served

“Hit And Run.” The perfor-,

as director of photography. Debo-
rah Palloway edited. The clip sup-
ports a track off the group’s latest
Metal Blade release, “Strength Of
Steel,” on Enigma/Metal Blade.

Director Peter Care, whose cred-
its include clips for Robbie Nevil's
“C’est La Vie” and Tina Turner’s
“What You See Is What You Get,”
created Ava Cherry’s video for
“Good Intentions.”” The perfor-
mance piece features dance num-
bers choreographed by former Sha-
lamar member Jeffrey Daniels.
“Good Intentions” is the first single
from Cherry’s new Capitol album,
“Picture Me.”

OTHER CITIES
SUNRISE VIDEO Productions of

Jersey City, N.J., has teamed up
(Continued on next page)

Martin promises. “The key, though,
is that we’re not changing our mu-
sic philosophy.”

Among the recent moves initiated
by Martin are a reduction by one-
third of its heavy-rotation playlist
(twice an eight-hour programming
day or six times in a 24-hour period)
to 14 videos.

MuchMusic's medium-rotation
playlist (once an eight-hour sched-
ule or three plays per day) now also
has 14 videos. Its light-rotation
playlist of 42 video is played only
once every 2Y, days. And a “recur-
ring gold” and a classic video are
now included every hour in the
schedule.

At the top of each hour, a highly
charted song on one of several radio
stations reporting to MuchMusie
will be played. Soon, the network
will play one requested video each
hour. In all, the changes mean a
much tighter format, Martin says.

“What our research has found is
that people are watching in short
bites of 10, 20, 30, 40 minutes,”” Mar-
tin says. “We thought the format
was a bit too loose, and we want to
make sure they’ll see a lot of videos,
including something they're famil-
iar with.”

MuchMusie’s strongest industry
reputation has been for risk-taking
on new or alternative music. Martin
says there will be no digression
from that.

But he has asked his VJs to make
their points more quickly. Steve
Armstrong and Laurie Brown, re-
cent additions to the VJ roster, have
proven broadcast skills and have
emerged as strong on-air personal-
ities likely to attract followings at
the network.

Similarly, Kim Clarke Champniss
has proven adept at MuchMusic’s
“Rockflash” news service, which
Martin says will soon be further bol-
stered.

In the works are other changes in
programming. Martin and the net-
work recently reached a deal with
MTYV for concert programming and

(Continued on next page)
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Immzm This report does not include videos in recurrent or oldie rotation.
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WEEKS ON
PLAYLIST

BANANARAMA | HEARD ARUMOR  PolyGram

COCK ROBIN JUST AROUND THE CORNER  Coiumbia
DEFLEPPARD WOMEN PolyGram

FAT BOYS & THE BEACH BOYS WIPEOUT PolyGram SNEAK PREVIEW
GENESIS ANYTHING SHE DOES  Atlantic SNEAK PREVIEW
PAUL KELLY & THE MESSENGERS DARLING IT HURTS  A&MwsBREAKOUT
TWISTED SISTER HOT LOVE  Atlantic BREAKOUT
URGENT | CAN'T TAKE IT NO MORE  Manhattan BREAKOUT
STEVIE RAY VAUGHAN & DICK DALE PIPELINE Columbia BREAKOUT
WARREN ZEVON LEAVE MY MONKEY ALONE Virgin BREAKOUT

BREAKOUT
MEDIUM
SNEAK PREVIEW

VIDEQOS ADDED
THIS WEEK

DAVID BOWIE NEVER LET ME DOWN EMI

LOU GRAMM LOST IN THE SHADOWS  Atlantic

SAMMY HAGAR GIVE TO LIVE Geffen

HOOTERS JOHNNY B Columbia

HUEY LEWIS & THE NEWS DOING [T ALL FOR MY BABY Chrysalis
REQ SPEEDWAGON IN MY DREAMS  Epic

WHITESNAKE HERE | GO AGAIN Geffen

KIM WILDE SAY YOU REALLY WANT ME MCA

VIDEOS

SNEAK PREVIEW

SNEAK PREVIEW

S e N Ww e N

*BRYAN ADAMS HEARTS ON FIRE A&M

*EUROPE CARRIE Epic

*FLEETWOOD MAC SEVEN WONDERS Warner Bros.
*GRATEFUL DEAD TOUCH OF GRAY Arista
*HEART ALONE Capitol

JANET JACKSON THE PLEASURE PRINCIPLE A&M
LOS LOBOS LA BAMBA Warner Bros.

SMADONNA WHO'S THAT GIRL Warner Bros.
'RICHARD MARX DON'T MEAN NOTHING Manhattan
GEORGE MICHAEL | WANT YOUR SEX Columbia
*MOTLEY CRUE GIRLS, GIRLS, GIRLS Elektra
*ROBBIE NEVIL WOT'S IT TO YA? Manhattan

THE OUTFIELD SINCE YOU'VE BEEN GONE Columbia
PRINCE U GOT THE LOOK Wamer Bros.

*BOB SEGER SHAKEDOWN MCA

STARSHIP IT'S NOT OVER ('TiL iT'S OVER) RCA
ROD STEWART TWISTIN' THE NIGHT AWAY Geffen
T'PAU HEART AND SOUL Virgin

U2 [ STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
SUZANNE VEGA LUKA A&M

HEAVY
ROTATION

island

— — —
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CRUZADOS BED OF LIES Arista

THE CURE WHY CAN'T | BE YOU Elektra

ACE FREHLEY INTO THE NIGHT Megaforce/Atlantic
INXS & JIMMY BARNES GOOD TIMES Atlantic

TOM KIMMEL THAT'S FREEDOM Mercury/PolyGram
LIVING IN A BOX LIVING IN ABOX Chrysalis

*38 SPECIAL BACK TO PARADISE A&M

*JOHN WAITE THESE TIMES ARE HARD FOR LOVERS
DANNY WILSON MARY'S PRAYER Virgin

ACTIVE
ROTATION

EMI America

ABC WHEN SMOKEY SINGS PolyGram

THE GREGG ALLMAN BAND CAN'T KEEP RUNNING Epic
BREAKFAST CLUB KISS AND TELL MCA

CURIOSITY KILLED THE CAT MISFIT PolyGram
DEPECHE MODE STRANGE LOVE Warner Bros.

STEVE EARLE & THE DUKES | AIN'T EVER SATISFIED MCA
GREAT WHITE ROCK ME  Capitot

REFUGEE SURVIVAL IN THE WESTERN WORLD PoiyGram
THE SAINTS TEMPLE OF THE LORD TVT

*WANG CHUNG HYPNOTIZE ME Geffen

X FOURTH OF JULY Elektra

MEDIUM
ROTATION

N W a0 WL Wb

=
& o

A-HA LIVING DAYLIGHTS Warner Bros.

JON ASTLEY JANE'S GETTING SERIOUS Atlantic
BELOUIS SOME LET IT BE WITH YOU Manhattan

THE CALL | DON'T WANNA  Elektra

THE ROBERT CRAY BAND NOTHIN' BUT A WOMAN PolyGram
E.G. DAILY MIND OVER MATTER Chrysalis

JOHN HIATT THANK YOU GIRL A&M

PAUL KING | KNOW Epic

LEVEL 42 RUNNING IN THE FAMILY PolyGram
MARILLION INCOMMUNICADO Capitot

MONDO ROCK BOOM BABY BOOM Columbia

JEFF PARIS SATURDAY NIGHT PolyGram

JUDAS PRIEST ANOTHER LIVING THING (LIVE) Columbia
MASON RUFFNER DANCIN' ON TOP OF THE WORLD CBS
THE SILENCERS PAINTED MOON RCA

SIMPLE MINDS PROMISED YOU A MIRACLE A&M

ANDY SUMMERS LOVE IS THE STRANGEST WAY MCA
SWING OUT SISTER BREAKOUT PolyGram

BREAKOUT
ROTATION

=
- 3
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® Denotes former Sneak Preview Video.
For further information, contact Jeanne Yost, director of music programming,
MTV, 1775 Broadway, New York, N.Y. 10019.

Super Channel/Music Box Has 2nd-Largest Audience Share

Survey: Satellite TV Grows In Europe

LONDON Over 14 million Europe-
ans now watch commercial satellite
television channels, according to the
first comprehensive survey of the
fast-growing market. Rupert Mur-
doch’s Sky Channel has 92% pene-
tration, followed by Super Channel-
/Music Box with 74%.

Full results of the Pan-European
Television Audience Research sur-
vey will be published Monday (3),
but preliminary findings indicate
the arrival of satellite TV has al-
ready radically changed European
viewing habits. In West Germany,
for example, satellite stations ac-
count for 30% of all viewing.

PETAR members include six
leading satellite stations and the
U.K.’s Independent Broadcasting
Authority. Research was conducted
by AGB Television International
over a four-week period in 12 Euro-
pean countries and covered a total
of 65 separate TV stations.

In the period March 16-April 12
this year, 14.3 million individuals in
the 12 countries watched satellite
stations, says PETAR. In homes
that receive satellite channels, esti-
mated to number around 8 million,
individuals watched an average of
up to seven different stations and
spent 2.6 hours weekly, or 16% of
their total viewing hours, watching
satellite TV.

According to the survey, Sky
Channel had the largest viewership
of the satellite stations, reaching
44% (9.24 million) of viewers. Super

VIDEO TRACK

(Continued from preceding page)

with former New York Hot Tracks
VJ Carlos De Jesus to produce a
new music show, “Live From Pas-
sion.” The program is filmed at the
Fairview, N.J .-based disco Passions
and spotlights interviews and live
music by dance artists as well as
r&b and Latin acts. It is currently
airing on Saturday at 8 p.m. via Par-
agon Cable in Manhattan.

Hit Video USA recently promot-
ed Duran Fest '87, a three-day event
in Houston that featured Duran

Channel was second, reaching 27%
(5.67 million) of viewers. The next
most popular stations were SAT 1
and RTL Plus, both with a four-
week reach of 4.83 million.

Sky Channel, whose 18-hour-per-
day entertainment service is deliv-
ered free to licensed cable operators
and SMATYV systems, itself claims a
total weekly audience of 8.5 million

viewers in 19 countries.

A total of 9.5 million homes and
26 million viewers are now able to
tune into Sky Channel, it says. Now
in its fifth year of broadcasting and
its fourth year of music production,
it generates more than 40% of week-
ly schedules from its own produc-
tion in Britain and throughout Eu-
rope.

Who's Directing Whom? Sammy Hagar appears to be telling his director Gil
Bettman, right, where he’d prefer to stand during the shooting of the video for
“Give To Live,” Hagar’s latest solo single. The clip was shot on location
throughout Los Angeles and on a sound stage using multiple rear-screen-
projection monitors.

Duran exhibits and various rock’n-
‘roll memorabilia. The music video
network tied in promotions with the
festival, including trips to the con-
fab and other assorted prizes.

Bob Cummings Productions of
Nashville recently completed videos
for “The First Cut Is The Deepest”
by Ride The River and “Dancin’ In
The Moonlight” by Durelle Ame.
Both are performance clips that in-
corporate conceptual footage. Bob
Solomon directed. Mike Daniels

and Mick Lloyd produced.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleski, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

NEW VIDEOGLIPS

(Continued from preceding page)

Tim Ctsuson
Steve Barron

HELIX

Wild In The Streets

Wild In The Streets/Capitol

Alan Weinrib/Champagne Pictures
Rob Quartty

MARILLION

Sugar Mice

Clutching At Straws/Capitol

Bryoni Cranston/PMI

Julian Caidan

Motiey Crue

Wildside

Girls, Girls, Girls/Elektra

Curt Marvis, Carl Wyant/The Company
Wayne lsham

TONY MacALPINE .

Key To The City

Maximum Security/Squawk/Mercury
Mike Bonarchek/The Company
Kevin Kerslake

THE QUTFIELD

Since You've Been Gone
Bangin/Columbia

Curt Mavis, George J. Roewe HH/The Company
Clive Richardson

POISON

| Won't Forget You

Look What The Cat Dragged In/Capnol
Glenn inn/Glenn

John Jopson

PRETTY MAIDS

Love Games
Future World/Epic

PSUEDO ECHO
Listening

Love And Adventure/RCA
Kate Thorn/MGMM

Raiph Ziman

STRYPER

Honestly

To Hell With The Devil/Enigma

George Roewe |1/ The Company
Peter Lippman

MUCHMUSIC CHANGES FORMAT

(Continued from preceding page)

bought vintage vidclips from Don
Kirschner Rock Concert programs.

Meanwhile, Martin is contemplat-
ing the addition to the schedule of a
second “Power Hour,” the hourlong
hard-rock program that has been
the most popular of MuchMusic’s
block programming. Also under
consideration is a new music show,
which Martin says is “still on the
drawing board.”

New animation effects have been
commissioned by the network and
will appear in the fall. And the net-

work is settling into its new studios
nicely. Located on the ground floor
of a new communications building
owned by CHUM Ltd., MuchMusic
now has a bright window backdrop,
creating what Martin calls “street-
front programming.”

Recently, the network appeared
before the federal broadcast regula-
tor in applying to move to basic ca-
ble service in Canada, a change that
could quadruple its subscriber base.

KIRK LaPOINTE
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FOR SALE

WATGH 'EM

CALL

1-800-262-2437

in NJ Call (201) 561-5414

insertion. Minimum ad order, $51.00.

[ Display classified (all ads with borders): $83.00 per oolumn per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

[J REVERSE AD $10.00 ADDITIONAL CHARGE

THE CLASSIC ELVIS
ATTENTION ELVIS COLLEC-
TORS: NOW AVAILABLE—RARE,
ORIGINAL ELVIS 45'S. MINT CON-
DITION, ORIGINAL SLEEVES,
CLASSIC TITLES: HOUND DOG,

JAILHOUSE ROCK, ETC.
CALL AND LEAVE MESSAGE—212-315-1148

OUTSTANDING SELECTION

AT BARGAIN PRICES!
Budgel/Midiine/ Cutouts
LP's/CASSETTES/CD's

Gospel, Biues. Jazz, MOR. etc
Free Catalog - Dealers only'
A B.A Record Dst
5 Lawrence St., Bioomfield, NJ 07003
(201) 429 7797

——Billboard=—=

CLASSIFIED

ACTION MART

To order an ad . .. check the type of ad you want...
[0 Regular classified (ads without borders): $2.55 per word, per

Classified Dept.

FOR SALE

ROCK & SOUL
ELECTRONICS

470 Tth Ave. (bet. 35th & 36th Str.)
New York, N.Y. 10018

WE HAVE THE LOWEST
PRICES IN TOWN!

..$4.99—85.97
.$2.99—53.29

LF's....
12 inch

LARGEST SELECTION OF IMPORT
12 INCH RECORDS
COMPACT DISC $10.99 to $12.99

SONY —60min..

TDK—60min.....

MAXELL XLI1 60min..

FAMOUS BRANDS T-12
DURACELL AA (pk of 4)

SONY T-120, PANASD |
KODAK, MEMOREX T-120's Hi!
FOR ONLY $3.99—%4.29 each

We accept mail orders—5$100.00
minimum—add 12% shipping and
handling

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. Al
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.O. Box 156
New Brunswick NJ 08901
(201) 345-3004 Telex: 3106008318

While Other People are raising their prices
we are slashing ours Major Label LP's as
low as 50¢ Your choice of the most exten
sive listings available
For free catalog call (609} K90 6000
or write
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 ()20

DON’T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122
(305) 591-2188

BUDGET & MIDLINE CASSETTES

Catenng 1o flea market vendors and independent record
stores only. No cut-outs $50 minimum. Write or call for free
catalog.

e [apaos b

Plant City, FL 33566
(813) 754 3896

CUT OUTS & IMPORTS
LP's, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only

MARNEL DIST.
P.0. Box 933
Piscataway, NJ 08854

CD’S AVAILABLE

Along with 1.000 s of cassetle and LP titles
Dealers only Wnte or call for free catalog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

COMPACT DISC

MUSIC RETAILERS POINT-OF-SALE/
INVENTORY/ACCOUNTING
COMPUTER SYSTEM FOR THE IBM/PC
AND COMPATIBLES

e Daily control of sales/inventory

e Automatic vendor ordening

o Full store accounting GL/AP/AR etc.

¢ Flexible point-of-sale register

® Utilize Bar codes and credit card scanners
® Auto end-of-day feed to accounting

¢ Affordable/low maintenance system

MUSICWARE FREE DEMONSTRATIONS IN CALIFORNIA #
N LOS ANGELES (AUGUST 15-18 1987)
AND SAN FRANCISCO (AUGUST 19-21 1987}
CALL MUSICWARE TO RESERVE YOUR PLACE

Musicware ™ P.O. Box 7923685,
Dallas, Tx 75379, (214) 739-4215

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK
1 800 654 5390

MISCELLANEOUS

TOLL
FREE
CLASSI-
FIED
ADS
HOT
LINE!

CALL
NOW

TO
PLACE
YOUR

AD!

N
LD
T
G
N
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—
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VIDEO

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622

TAPES

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES

Looking for the best at the lowest prices? WE
CAN HELP!
o Customized Blank Audio & Video Cassettes
© Noreico, Ampex & Soft Poly Boxes
© Cassette Labels
* Ampex Mastering Tape
® Screw Type C-O's
* AGFA, BASF, Magnetic Media & TESLA Bulk
Audio Cassette Tape
Our 22 years of experience in the recording in-
dustry speaks for itseif. Give us an opportunity
to speak to you. Don’t Delay—Call Today For
More Information

ANDOL AUDIO PRODUCTS, 1NC.

4212 thth AVE, BROOKLYN, N.Y. 11219

Calt Toll free 800-221-6578 NY Res. (718) 435-7322

O Count 8 words for our Box Number and address. Add Your Name
$6.50 for handling. Only regular mail forwarded—tapas
not acceptable. Company
Address
Check the heading you want... ) ]
OFor Sale O Help Wanted [ Positions Wanted [ Tapes City State Zip
0O Business Opportunities [J Investors Wanted Telephone
[0 Real Estate/For Sale/Lease [] Songwriters [ Talent
O Accessories [0 Golden Oidies [J Novelties/Merchandise Please fill in the information below if you wish to
O Services/Supplies/Equipment [0 Wanted To Buy charge the cost of your classified advertising.
O Comedy Material (0 Computer [ Schools & instructions O American Express O Diners Club [ Visa [JMaster Charge
O video [ Miscellaneous
Payment must be enclosed with your ad copy. Send to Credit Card # Exp. Date:
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank #
Cancellations must be in writing and mailed to the Your signature
15% agency commission applicable only on ads
of 2" or more running 2 consecutive weeks.
Need to get your ad in fast? Call Jeff Serrette ... In NY State 800/223-7 524
phone 212/764-7388 . . . Outside N.Y. State phone toll free []
SOFTWARE VIDEO GOLDEN OLDIES
N e e e e
\ 3
KT roRs OPENING A NEW
wosy b\““
wet VIDEO STORE?

B & H RECORDS
Specializing in hard to find oldie and
current 45's.

Send $2.00 for oldies catalog
Cali:
Toll Free
1 (800) 521 9055 (out of state)
(301) 665 8339 (in MD.)

WANTEDTOBUY _

RECORD COLLECTION AND ACCUMULATIONS
WANTED. 45'S AND LP'S. 50'S & 60'S PRE-
FERRED. STEVE HINDMAN, 2307 TANGERINE
DRIVE, SARASOTA, FL 34239

REAL ESTATE/FOR
SALE/LEASE

PACIFIC
PANORAMA
PALISADES

1 bdrm Condo w/ full balcony, spec-
tacular ocean view, 24 hr security 2
swimming pools, 2 spas, gym, fully car-
peted 9 '/, acre park-like setting. in-
door parking. 2 recreation areas. All
utiliies paid. Comer Sunset & Pacific
Coast Hwy. Walk to ocean restaurants,
markets. ......... $1,500

C.D.'s—INVENTORY OVERSTOCK, 1500 pieces,
various, $10.25 per disc call 215-525-1048. For in-

formation: 10 am - 5pm

DUPE IT
COMPLETE VIDEQ CASSETTE
DUPLICATION SERVICES
PACKAGING & LABELING
HIGH QUALITY » FAST TURNAROUND
ANY QUANTITY

HIGH-TECH PRODUCTIONS
(914) 434-3374

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. Amencan Magnetics, P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000.

GOLDEN OLDIES

Original out-of-print albums and singles. Al
types of music. We specialize in records
from the 50’s, 60’s, and 70’s. Largest
selection. Write for free catalog.
HAVEMEYER PARK RECORDS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

213/ 859—5370

GO CART TRACK, fully equipped, for lease or pur-
chase in Albany, GA. Call: (912) 432 KEYS or mai
inquiries to: 7258 West Oglettwope Bivd., Albany,
GA 31701

TOWN HOUSE
HARMON COVE

e NEW 3 STORY TOWNHOUSE

® 20 MINS. FROM MANHATTAN
(BUS/TRAIN OR PREMISES)

* UNIQUE ARCHITECTURE/2100
SQ. FT. WALL TO WALL
CARPETING

* SWIMMING POOL

e CATHEDRAL CEILINGS/ALL UP-
GRADE APPLIANCES

—remeen$279,500.00
212-764-7514
201-867-5478
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NOVELTIES/
MERCHANDISE

SERVICES/SUPPLIES/
EQUIPMENT

INVESTORS
WANTED

7 SORRY, N
{ ALL INTERNATIONAL
CIRCUITS ARE

INVESTOR WANTED FOR BAND WITH MANAGE-
MENT AND MAJOR LABEL INTEREST. REFER-
ENCES AVAILABLE. CALL 609-547-3246

HELP WANTED

Norman James Co.
“Mfrs. of Posters”

EUROPADISK]LTD!

rootre por D Direct Metal Mastering
00king For Distributors
U.S. Only Complete
Calt: Dl'l'lm DMM Facility —
(604) 985 3999 - Disk Mastering Suite
« Hi-Definition Plating

A Ak hhdd ENTRY LEVEL OPPORTUNITY

UNDERPAID? -

$23,000 PLUS/MO!
IS WHAT | AVERAGE FOR 60 MO.
WITH MY INTERNATIONAL MARKET-
ING CO. | NEED KEY PEOPLE TO FIT
MY MANAGEMENT TEAM AND EARN
4K to 15K!

ORION DISTRIBUTING
(216) 881-1500

A A A NN AN hh

nd Off
SOT\‘/JmWoys

Ideal For Studio Demos or Retail Sales

* * H Assisting busy concert promoter. Fast-growing
* * H State-Of-The-An Press"‘g entertainment concern needs bright, friendly,
x LOOK % | Forbrochure & pricing, call orwrite || B e music & P
| N / ¢ 1 L You'lt learn and earn. Resume to:
: * POSTERS : |EURO pADISK_9 hTD_' BILLBOARD BOX #7731
H 1515 BROADWAY
* oS e * 75 Varick St.. N.Y. 10013 A
* and * (212) 226-4401
* *
* * NOVELTIES x
* *
* ¢
* *
* *

-
gg§¥g§§ ‘Al\UDID CASSE“TTES Send for your free FOI;;Q:;PEE’O:;I-P;;;JBENT on ESI Street'
POSTERS s e oman ' You're Never Left

1000 titles to choose from: Music e
Personality e Beefcake o Cheesecake
e Flocked e Door e Giant e Movies o
Cars o Sports e Nostalgia e Fantasy.

Plus wide variety of accessory items.

SOUNDSHEETS Inexpensive fiexibie vinyl
discs sound great, won't break!

Toil Free 1 800 EVA TONE
EVATTINE 5555 70705 Oreaneater FL 13516

EAST COAST SALES MAN-
AGER JOIN RAPIDLY FAST
GROWING J2 COMMUNICA-

Holiding the Phone.

87 Color Catalo% Now Available
Toll

TIONS AS EASTERN RE- That's right, with Esi Street (Easy Street) and your

1(800) 544 0900 (In fxlc) (313) 674 4691 iafiaiafiafialiofiaRolloRallaalioliel : GIONAL SALES MANAGER phone you can turn any P.C., laptop computer or
NATIONAL TRENDS x WITH RESPONSIBILITY FOR ~ i ; el
2260 Scortt Lake Road Pontiac MI 48054 * DISCO & STAGE * RE word processor into an instant communications and
* LIGHTING/AUDIO * DISTRI RS, REPS AND information system. Esi Street does it. It's an Elec-
* Mirror Balls, Pin Spots, Rain Lights, ¥ | DIRECT ACCOUNTS. VIDEO tronic Mail (Email k designed i
POSTERS *  Chasers, Portable DJ Gear, Club SOFTWARE EXPERIENCE A ronic Mall (tmail) network designed specially for
20 o ERS e : Lighting, etc. * MUST. SEND RESUME TO: entertainment professionals around the world!
1251-3 Irolo St. % WHOLESALE PRICING AVAILABLE J2 COMMUNICATIONS Make a local phone call — wherever* you are — and
Los Angeles, Calif. 90006 * Farralane Enterprises, Inc. : 10850 (VSVIIJL%HIRE ?LVD- you can send and receive Email communications,
(213) 732-3781 * 166 Central Ave. ITE 1000 telex, mailgram bl I
¥ _ I , grams, cablegrams, lettergrams. .. or chat
DEALERS ONLY % Farmingdale, N.Y. 11735 ¥ LOS ANGELES, CA 90024 person-to-person on-line!
A%k (516)752-9824 A A %

BUSINESS

OPPORTUNITIES
B = e

ACQUISITION OR TAKE-OVER SPECIALITY
N.Y.C. FIRM PRIMARILY SERVING THE MU-
SIC INDUSTRY. ANNUAL SALES APP. 3/4
MILLION. SUITABLE AS ACQUISITION FOR
SMALL PUBLIC OR PRIVATE CORPORATION.
EXCELLENT INDUSTRY REPUTATION FOR
35 YEARS.

BILLBOARD BOX 7729
1515 BROADWAY, NEW YORK, NY 10036

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get started on a career in the music/video business
Fwve locations - Atlanta, Dallas. Denver, Fi. Lauder-
dale or Seattle Learn fascinating behind-the-
scenes techniques, play a key roll backstage or at
the controls Top pro training i studio/concert/vid-
o produclion, artist representation/management,
retail/wholesale, promouon/marketing, copynight
law, publishing. much more Employment assis-
tance Financial aid available For information At-
lanta, 800-554-3346, Dallas, 800-441-1577, Denver,
800-525-6556. Ft Lauderdale, in Flonda 8Q0-821-
9145. outside Flonda 800-327-7603, Seattle, in
washington 800-352-1110, outside Washington
800-345-0987, or wite MB, Dept 23, 3376 Peach-
tree Road , N E , Atlanta, GA 30326 Specify city

SONGWRITERS

YOUTH ORIENTED
ACTION THRILLER
FEATURE FILM

Needs fresh, fastmoving, exciting new songs -
complete demos preferred - Please submit gas-
settes to:

The AVENGER CO.
10202 West Washington Bivd.
Lions Building # 304
Culver City, CA 90230
Attn: Saranne

NO PHONE CALLS

skmakers
DOES IT ALL

REGORD JACKET CASSETTE

- PRESSING DESIGN & DUPLICATION

PRINTING:

CALL NOW 1.800-468-9353

153 W. 46th Sireet » NY, NY 10036
in NYC = 212-302-4140

CcD
o7t PRODUCTION
HBUSE COORDINATORS

Go from any mastered
format to packaged CD!

Full services include

« Preparation and Mastering

- Catalog Re-Mastering

= Plant Coordination

« Artwork/Package Coordingtion

+ Smal Custom Runs

« Personalized Expert Service

Contact: Harry Hirsch

(201) 767-0804

TALENT

SEEKING MASTERS FOR
POP, R & B FOR RECORD,
PRESS OR DISTRIBUTION
DEAL. MAIL DEMO, TAPES,
PICTURES AND BIO. CON-
CORD, 39-40 BROADWAY,
FAIRLAWN, NJ 07410

PRODUCTION/SALES MANAGER
Coordinate audio and video production,
with artists and labels. Inside sales,
some computer. Salary, benefits, growth.

Reply to:

BOX 7730
BILLBOARD
1515 BROADWAY
NEW YORK, NY 10036

’

CLEVELAND/PITTSBURGH SALES REP—Rapidly
expanding sales and marketing company seeking
male or female rep. We are specialists in the classi-
cal and international fields. For further information.
Call 1-800-932-0625

MIDTOWN — YOUNG GROWING AC-
COUTING FIRM SEEKS A RECORD
ROYALITY AUDITOR TO JOIN ITS
STAFF. GOOD GROWTH POTENTIAL
AND LIBERAL BENEFITS. SALARY
COMMENSURATE WITH EXPERI-
ENCE. WRITE: Box 7727, BILLBOARD
MAGAZINE, 1515 Broadway, New York,
NY 10036

SECRETARY
TO BILLBOARD’S
promotion director

Busy, creative department
needs a bright person who is
super organized, detail-orient-
ed. Must be good typist. Word
processing a plus. Good bene-
fits. Salary commensurate with
experience. Minimum 1-2 years
experience.

Call: (212) 764-7353

POSITIONS WANTED

EXPERIENCED DIGITAL KEYBOARD AND ANA-
LOG TECHNICIAN INTO MUSIC ELECTRONICS
SEEKS EMPLOYMENT WITH MAJOR ROCK ACT.
617-868-8359 LEAVE MESSAGE FOR PROMPT
REPLY.

Esi Street is perfect for booking travel, transmitting
accounting data (spreadsheets), issuing orders, re-
ceiving vital information and keeping on top of it ali,
when and where it’s convenient for you. Esi Street
also eliminates retyping because it comes to your
word processor electronically!

it's far less expensive than telephone, telex or fax. It's
portable and it’s immediate. No more telephone tag.
No busy signals. No time zone problems. And no
restrictions — because the service works around the
clock.

And there’s more. Esi Street gives you information
too. Use Esi Street to plug into vital data from the
Album Network, Billboard, The Hollywood Reporter,
Pollstar, Video Insider and others — up to five days
before it hits the newsstands!

Thousands of entertainment professionals are build-
ing their business on Esi Street. Join them, or you can
keep on holding the phone.

Put your business on Esi Street! Call now:

New York 212-757-0320
Los Angeles 213-937-0347
London 01-221-2749
Nashville 615-833-9389

S T R EET
Everything All The Time

An IMC Network

*Most places in North America, the UK, Europe, Scandinavia, Ausliralasia and Japan.
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NTERNATIONAL

LPs Dip Slightly; CDs Surge
Italian Sales Decline

BY VITTORIO CASTELLI

MILAN, Italy The Italian prere-
corded music market is still con-
tracting, according to figures is-
sued here recently by Italian IFPI
group Associazione dei Fonogra-
fici Italiani. Overall record and
tape deliveries in 1986 totaled 42
million, 2.9% below 1985’s total of
43.2 million.

Singles, whose sales have plum-
meted from 30 million to 10 million
in the space of a few years, suf-
fered a further 12.9% fall, while
LPs dipped 0.6% and CDs regis-
tered a 99% increase. The move to
more expensive software formats
produced $21.7 million in revenues,
an 8.5% increase over 1985,

Further comfort for the coun-
try’s record industry came from an
improved returns situation. Earn-
ings were $198.8 million, and actu-
al sales volumes were only 1.7%
below the 1985 figure. Analysis by
musical category shows classical
sales up 9.5%, while international
pop product dropped 4.5% and do-
mestic pop declined 3%.

Speaking at the AFI annual gen-
eral meeting, president Guido Rig-
nano referred to drastic changes in
the Italian public’s buying pat-
terns, which he said will substan-
tially alter producers’ investment
patterns. The current fast-chang-
ing situation in the local market re-
quires the industry’s most careful
attention, he said.

Factory Will Slash Work Force By Half

PDM Plant Merges With Agfa/Gaevert

BY WILLEM HOOS

AMSTERDAM, Netherlands Ina
bid to stem the ‘“killing competi-
tion”’ from Far Eastern countries,
notably South Korea, in the blank
tape manufacturing industry, the
PDM plant here has merged with
West Germany’s Agfa/Gaevert in
a new company in which the latter
has a 60% share.

But in the new venture, the
PDM plant at Oosterhout in south-
ern Holland will cut by half its pro-
duction of audio-, video-, and com-
puter tapes and will also slash its
work force from 600 to 300.

PDM was set up here in 1981 as
a joint enterprise of Dutch multi-
national Philips and U.S. giant Du
Pont Magnetics, each having a 50%

share holding. Previously, the
plant was wholly owned by Philips,
producing only audiotapes.

Philips and Du Pont each have a
20% stake in the new company

‘Killing
competition’
motivates firms

with Agfa/Gaevert, which is a sub-
sidiary of the huge Bayer group.
Agfa grossed 420 million marks
(roughly $227 million) at its Lever-
kusen, Germany, plant last year,
while the PDM plant in Holland
grossed around $100 million.

In the new setup, Agfa is to trim

CDs Will Soon Break The ‘Fiver’ Barrier In UK.

LONDON Compact disks are set
to break the ‘“‘fiver” (five-pound)
barrier for the first time here, With-
in the next couple of weeks, a new
line called the Compact Company is
to be launched in the U.K. market-
place, with 50 initial titles selling at
4.99 pounds (or $7.98, taking the ex-
change rate of $1.60 to the pound
sterling).

Peter Collins, managing director
of distributor Mainline, says the

breaking of the five-pound barrier
is a major breakthrough for the con-
figuration. ‘“We’re trying to open up
a big new market, which even the
mid-price product of 7.99 has not
been able to reach.”

He said the plan was to do for CD
what the Video Collection has done
in bringing down the price of videos
to under 10 pounds. “We want to
put the CD within the grasp of ordi-
nary people in the street. If people

see they can buy a CD machine for
150 pounds and a disk for less than
a fiver, then that has to be a really
attractive proposition.

“Five pounds is the biggest psy-
chological barrier in selling records.
Albums were held at 4.99 pounds
for years and when the prices start-
ed going over that mark, that’s
when sales started to fall off.”

Mainline, part of the West Ger-
man Phonomatics group, is achiev-

A BILLBOARD

VIVA BRAZIL! THE RHYTHM, THE SOUL, THE PULSATING BEAT OF BRAZILIAN
MUSIC! ISSUE DATE: OCTOBER 10 AD CLOSING: SEPTEMBER 15
FOR AD DETAILS CONTACT: GENE SMITH, ASSOCIATE PUBLISHER
(212) 764-7356; MARV FISHER (213) 273-7040; ANGELA RODRIGUEZ (305) 448-2011

ing its 3.26-pound dealer price on
the CDs by using its international
connections and by cutting its mar-
gin to the absolute minimum, says
Collins. “I'd say that if we’re the
first, there will be others ready to
follow us in. But while others may
come down to under the fiver, they
won'’t have the same quality.”

He says the launch has attracted
considerable interest and that there
is an advance order of more than
100,000. PETER JONES

220 people from its German work
force of 1,500. The new company
will be headquartered in Munich,
where audio- and videotape pro-
duction will continue, along with
production centers in West Berlin
and Rottenburg. The Dutch plant
will focus on video- and computer
tapes.,

A statement from PDM manage-
ment talks of “killing competition”
within the world magnetic tape
market. Product from the Far East
is flooding markets everywhere at
very low prices, and the South Ko-
reans have stormed ahead in rais-
ing production levels. Prices of
blank videotapes have been cut by
some 60% over the past five years.

The Agfa/Gaevert partnership
with PDM was planned to “provide
another power center to fend off
Far East competition” and provide
increased and more efficient pro-
duction schedules.

The Dutch labor unions in Qos-
terhout fear the initial job loss is
just a first step towards the even-
tual closure of the plant. Philips is
said to be looking at the future of
its other blank tape plants, one in
Austria and one in Belgium, which
have a total work force of 380.

It's possible these will be includ-
ed in the new Agfa/PDM enter-
prise, which will become the sec-
ond biggest producer of magnetic
tape in Europe, second only to Ger-
many-based BASF.

10-Day Record Event Set
To Take Place In Holland

BY WILLEM HOOS

AMSTERDAM This year’s Dutch
10-Day Record Event, held annually
since 1980 to heighten public interest
in sound-carriers of all kinds, espe-
cially among the 25-40 age group,
runs Oct. 7-17. For the first time, a
special CD campaign has been incor-
porated.

As in previous years, a premium al-
bum will be released on the first day,
given away to customers buying
sound-carriers worth the guilder
equivalent of $13.75. It’s titled “High-
ly Recommended” and features 15
major pop names, including Elton
John, Cliff Richard, Linda Ronstadt,
Julio Iglesias, and Dutch acts BZN
and Piet Veerman.

A total of 350,000 LPs will be avail-
able plus 120,000 cassettes, and the
record’s release will be backed by ma-
jor television-commercial and print-
media space. Dealers get a 16-page
full-color brochure with news of up-
coming releases by national and in-
ternational acts.

Also linked with the 10-Day Record
Event is a classical album, “The
Great Performers Play Wolfgang
Amadeus Mozart,” featuring Vladi-
mir Horowitz, Alfred Brendel, James
Galway, Leonard Bernstein, and Ber-
nard Haitink. It sells for $3.50, and
85,000 LPs and 40,000 cassettes will
be available. Buyers of the classical
production will get special vouchers
enabling them to purchase specified
classical albums for just $5.

The highlight of this year’s 10-Day
Record Event is a gala concert set for
the Congress Center in The Hague
just prior to the event itself and fea-
turing James Last, Viktor Laszo,
Cliff Richard, Engelbert Humper-
dinck, Paolo Conte, and various

(Continued on page 66)

RVG To Release
Gommemorative
Presley GDs

TOKYO RVCis releasing a three-
CD “We Love Presley’ set on
Aug. 16 to commemorate the 10th
anniversary of the singer’s death.
Priced at just under $60, the 60-
track compilation comes with a 72-
page booklet including lyrics of all
the featured songs.

Each CD covers one decade,
starting with “That’s All Right”
from the ’50s and ending with “Un-
chained Melody” from the '70s. El-
vis Presley fan club members were
invited to mail in nominations for
their 10 favorite tracks, from
which final selections were made.
“Can’t Help Falling In Love” drew
the most votes overall, and the 60
most popular choices were includ-
ed

RVC promotion head Hiroshi
Hayano says advance orders for
the sets are around 10,000.
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CANADA (Courtesy The Record) As of 7/23/87

1

|
MUSIC - MEDI® PAN-EUROPEAN CHARTS &1/57
27 b/ LD & &

| SINGLES
1 1 | 1 WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY HOT 100 SINGLES
HOUSTON _ BmG 1 | 1 | 1WANNADANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA
2 2 [ ACONERIIE ARTC AR08 2 | 2 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX JVE
3 | 6 | SHAKEDOWN BOBSEGER mMca 3 S CALMELSPAGNA! [ces
SO |3 R OU K EERME(HANGINZONKIMIW CDERvGA 4 | 4 |IT'SASIN PETSHOPBOYS PARLOPHONE
5 | 3 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS e R e T e e
6 8 FUNKYTOWN PSEUDO ECHO BMG 6 5 | WANT YOUR SEX GEORGE MICHAEL EePiC
7 5 HEAD TO TOE LiSA LISA COLUMBIA/CBS 7 9 THE LIVING DAYLIGHTS A-HA WARNER BROTHERS
8 7 | I WANT YOUR SEX GEORGE MICHAEL COLUMBIA/CBS 8 7 | LAISLABONITA MADONNA SiRE
9 11 | HEART & SOUL T'PAU VIRGIN/A&M 9 |NEW| FLM MEL & KIM SUPREME
10 | 9 | ALWAYS ATLANTIC STARR WEA 10 | 8 | HOLD ME NOW JOHNNY LOGAN EPIC
11 | 12 | ISTILL HAVEN'T FOUND WHAT I'M LOOKING FOR U2 ISLANG/MCA 11 | 11 | ALONE HEART CAPITOL
12 | 20 | WHO'S THAT GIRL MADONNA SIRE/WEA 12 | 15 | SWEET SIXTEEN BILLY IDOL CHRYSALIS
13 | 13 | YOU'RE THE VOICE JOHN FARNHAM RCA/BMG 13 | 19 | JUST AROUND THE CORNER COCK ROBIN cBS
14 14 FLAngSS OF PARADISE JENNIFER RUSH (DUET WITH ELTON JOHN) 14 14 | ILOVE TOLOVE TINA CHARLES BLACK SCORPIO/CBS
15 | 18 | CROWDED HOUSE SOMETHING SO STRONG CAPITOL 1ol 2R R ITHIORIWITHOUTAXOURIUIRiSUAND
16 | 16 | (1JUST) DIED IN YOUR ARMS CUTTING CREW  VIRGIN/A&M 16 | 10 | NOTHING'S GONNA STOP US NOW STARSHIP GRUNT/RCA
17 | 15 | RIGHT ON TRACK THE BREAKFAST CLUB MCA 17 | 16 | ISTILL HAVEN'T FOUND WHAT I'M LOOKING FOR U2 ISLAND
18 | NEW| RHYTHM IS GONNA GET YOU GLORIA ESTEFAN & MIAMI SOUND 18 | 20 | WHEN SMOKEY SINGS ABC MERCURY
MACHINE EPIC/CBS 19 13 | LETITBE FERRY AID THE SUN/CBS
19 | 10 | DIAMONDS HERB ALPERT & JANET JACKSON A&M 20 |NEW| LET'SDANCE CHRISREA MAGNET
@© Copyright 1987, Billboard Publications, inc. No part of this publication 20 19 | LAISLABONITA MADONNA SIRE/WEA HOT 100 ALBUMS
may be reproduced, stored in any retrieval system, or transmitted, in any ALBUMS 1 2 | WHITNEY HOUSTON WHITNEY aRisTA
form or by any means, electronic, mechanical, photocopying, recording, 1 2 | U2 THE JOSHUA TREE ISLAND/MCA 2 1 | U2 THE JOSHUA TREE 1SLAND
or otherwise, without the prior written permission of the publisher. 2 1 | WHITNEY HOUSTON  ARISTA/BMG 3 3 | SIMPLE MINDS LIVE IN THE CITY OF LIGHT VIRGIN
3 4 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS./WEA 4 4 THE CURE  KISS ME KISS ME KISS ME  POLYDOR
4 | 3 | HEART BADANIMALS CAPITOL
BRITAIN (Courtesy Music week/Gallup) As of 8/1/87 5 | 5 | BONJOVI SLIPPERY WHENWET MERCURY/POLYGRAM Z 2 (:;'P:‘ECS;-S SIIZL'%ELT;OT?;?S O pak
This | Last 6 | 6 | VARIOUS ARTISTS BEVERLY HILLS COP Il SOUNDTRACK MCA > | & || o TEENE s
Week | week| SINGLES 7 | 8 | MADONNA TRUE BLUE SIRE/WEA 3 | 9 || efrroes A am
1 | 5 | LABAMBA LOSLOBOS SLASH/LONDON 8 | 15 | SUZANNE VEGA SOLITUDE STANDING A&M
2 | 1 | WHO'S THAT GIRL MADONNA siRe 9 | 9 | THECULT ELECTRIC VERTIGO/BEGGARS BANQUET/POLYGRAM 9 | 9 | DAVIDBOWIE NEVERLETMEDOWN Emi AMERICA
3 | 3 | ALWAYS ATLANTICSTARR WARNER BROS 10 | 7 | CROWDED HOUSE capoL L0 ISR EETWOOD MACITANGOINILEINIGLITIRWARNER
4 | 2 | ITSASIN PETSHOPBOYS PARLOPHONE 11 | 17 | POISON LOOK WHAT THE CAT DRAGGED IN ENIGMA/CAPITOL 8 || 04 ) CIGTIL] ERIRGRG AN @
5 | 6 | ALONE HEART caprroL 12 | 14 | DAVID BOWIE NEVER LET ME DOWN CAPITOL 0 || B B LTTRUREE SUiEESENERG A
6 | 4 | UNDERTHE BOARDWALK BRUCE WILLIS mOTOWN 13 | 10 | LEVEL42 RUNNING IN THE FAMILY POLYGRAM 13 | NEW | JEAN MICHEL JARRE IN CONCERT LYON HOUSTON POLYDOR
7 | 10 | JIVE TALKIN' BOOGIE BOX HIGH HARDBACK 14 | NEW | KENNY G. DUOTONES ARISTA/BMG W | 80| RAVLECL] CEEHERD g
8 | 7 | FLM MEL&KIM SUPREME 15 | 11 | KIMWILDE ANOTHERSTEP MmCA :Z i; :EE:ERLT“ZBAELX::I‘;ANS.ISN THE FAMILY  POLYDOR
- 16 | 16 | MOTLEY CRUE GIRLS, GIRLS, GIRLS ELEKTRA/WEA CAPITOL
190 ;g ;:z,TS[LoNNJ vg;';:ls;;sg%z': ;Tf/[zgf MCCRECORRCERe 17 | NEw | STARSHIP NO PROTECTION GRUNT/BMG 17 | 16 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY
11 8 WISHING WELL TERENCE TRENT D'ARBY cas 18 13 | PAUL SIMON GRACELAND WARNER BROS./WEA 18 18 | COCKROBIN AFTER HERE THROUGH MIDLAND cBS
a1 | 15 || AR Er T ST SIS e 19 | 19 | GOWAN GREAT DIRTY WORLD COLUMBIA/CBS 19 | 17 | MODERN TALKING ROMANTIC WARRIORS HANSA/ARIOLA
9. 19 | e meEeE L EDETY 20 | 12 | BRYAN ADAMS INTO THE FIRE A&M 20 | 20 | SWING OUT SISTER IT'SBETTER TO TRAVEL MERCURY
i; 195 ;ui’;’;g&';:?&URaLié:A:‘::AMA LONDON WEST GERMANY (Courtesy Der Musikmarkt) As of 7/27/87 AUSTRALIA (Courtesy Australian Music Report) As of 8/3/87
16 | 29 | IREALLY DIDN'T MEANIT LUTHER VANDROSS EPIC SINGLES SINGLES
17 11 | THE LIVING DAYLIGHTS A-HA WARNER BROS 1 1 IT'S ASIN PET SHOP BOYS PARLOPHONE/EM! 1 1 HE'S GONNA STEP ON YOU AGAIN PARTY BOYS css
18 | 35 | YOU CAUGHT MY EYE JUDY BAUCHER ORBITONE 2 11 | WHO'S THAT GIRL MADONNA SIRE/WEA 2 3 { WANT YOUR SEX GEORGE MICHAEL cBS
19 | NEW | TRUE FAITH NEW ORDER FACTORY 3 3 | IWANT YOUR SEX GEORGE MICHAEL EPIC/CBS 3 2 | RESPECTABLE MEL & KIM LIBERATION
20 | 25 | OOPS UPSIDE YOUR HEAD('87 MIX) GAP BAND cLUB 4 2 | I WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA 4 5 | CRAZY ICEHOUSE REGULAR/FESTIVAL
21 | 18 | I WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA 5 | 5 [ GUTEN MORGEN LIEBE SORGEN JUERGEN VON DER LIPPE TELDEC 5 | 10 [ LOCOMOTION KYLIE MINOGUE MUSHROOM/FESTIVAL
22 | 33 | SUGAR MICE MARILLION Emi 6 | 4 | SWEETSIXTEEN BILLY IDOL CHRYSALIS/ARIOLA 6 | 13 | SUDDENLY ANGRY ANDERSON MUSHROOM/FESTIVAL
23 | 22 | SONGBIRD KENNYG ARISTA 7 | 6 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX JIvE/TELDEC 7|4t WA:(';SSDT%'LCEA:;H‘ SOMEBODY (WHO LOVES ME) WHITNEY
24 | 26 | SOLD BOY GEORGE VIRGIN 8 | 12 | VOYAGE VOYAGE DESIRELESS cBS ol o | errz o CAPITIOL
25 | 37 | PERSONAL TOUCH ERROL BROWN wEA 9 | 7 | CROCKETT'S THEME JANHAMMER MCA/WEA 5 || 3 1l ISR IEeT SEEER =
26 | 16 | MYPRETTY ONE CLIFF RICHARD EMmi 10 | 9 | SHATTERED DREAMS JOHNNY HATES JAZZ VIRGIN/ARIOLA 10 | 11 | SHAKEDOWN BOBSEGER MCA/WEA
27 | 21 | HOOVERVILLE (AND THEY PROMISED) CHRISTIANS ISLAND 11 |NEW /| THE LIVING DAYLIGHTS A-HA WARNER BROS/WEA 11 7 RIGHT ON TRACK BREAKFAST CLUB e
P f [RI30) | (LGS ERNETY (2 12 | 10 | CALLME SPAGNA CBs 12 | 8 | SLICEOF HEAVEN DAVE DOBBYN & THE HERBS c8s
29 | 14 | STARTREKKIN' FIRM BaRk 13 | 8 | FLAMES OF PARADISE JENNIFERRUSH & ELTON JOHN cBS 13 | 12 | BREAKOUT SWING OUT SISTER MERCURY/POLYGRAM
30 | NEW | ROADBLOCK STOCK AITKEN & WATERMAN aA&M 14 16 | TEARS OF ICE BOLLAND & BOLLAND TELDEC 14 15 | SHOWING OUT MEL & KIM LIBERATION
22} (AN | EiSURRENDEREC AMATE R OXROIVE 15 | 13 | MISS YOUSO BONNIE BIANCO METRONOME/PMY 15 | 14 | SWEETSIXTEEN BILLY IDOL CHRYSALIS/FESTIVAL
525 (RSN | {HIGHERIANDHIGHE RERACKIEIWILCONISE 16 | 18 | DIAMONDS HERB ALPERT a&m/DGG 16 |NEW | OLD TIME ROCK AND ROLL BOB SEGER cAPITOL
33 | NEW[ TOYBOY SINITTA FANFARE 17 | 17 | ISTILLHAVEN'T FOUND WHAT I'M LOOKING FOR U2 ISLAND/ARIOLA 17 | NEW| WHO'S THAT GIRL MADONNA SIRE
£ || B | AGILAY, PIFIAAANY EEERes 18 | 20 | JUST AROUND THE CORNER COCKROBIN cBS 18 | NEW| GETREADY CAROL HITCHCOCK MUSHROOM
35 | NEW| GIRLS GIRLS GIRLS MOTLEY CRUE ELEKTRA 19 | 15 | HOLD ME NOW JOHNNY LOGAN EPIC/CBS 19 | 16 | LEANONME CLUBNOUVEAU WARNER/WEA
S5] RSy RSWEETSIXTEENREICCYIDO e rRvSALE 20 | 14 | LIVING INABOX LIVING INABOX CHRYSALIS/ARIOLA 20 | 20 | LOVE AND DEVOTION MICHAEL BOW cBs
37 | 24 | ISTHISLOVE WHITESNAKE EMmi ALBUMS ALBUMS
38 | NEW | SOMEWHERE OUT THERE LINDA RONSTADT & JAMES INGRAM  MCA 1 | 1 | WHITNEY HOUSTON WHITNEY ARISTA/ARIOLA 1 | 1 | BONJOVI SLIPPERY WHEN WET MERCURY/POLYGRAM
e |t &3 || CTAr GG (IUAD AR (i 2 | 2 | U2 THEJOSHUA TREE ISLAND/ARIOLA 2 | 4 | CROWDEDHOUSE capiToL/em
W || & 102’8“6;"; VOICERUORINEAR N AW RWHEATEEY 3 | 3 | MARILLION CLUTCHING AT STRAWS emi 3 | 2 | WHITNEY HOUSTON WHITNEY ARISTA
R e S Y 4 : é\éinczg VON DERE LIPPE GUTE)N :\;AORGEN LIEBE SORGEN TELDEC ; g mﬁf&s&mﬂswﬁégs'iwﬂ:g:m“ c»asE .
; 5 K ROBIN AFTER HERE THROUGH MIDLAND CBS WHEATLEY/RCA
1 TERETP(J)CTEETREEEE ?RAEFLBTVD' /I\%TBRYODc%(s”NG THE HARDLINE ACCORDING 6 | 2 | JENNIFER RUSH HEART OVER MIND cas 6 | 8 | ELTONJOHN LIVE INAUSTRALIA WITHTHE M S 0
3 | 3 | WHITNEY HOUSTON WHITNEY amista 7 | 7 | MIXEDEMOTIONS DEEP FROM THE HEART EMI 2 | o | cmomy BL e
4 | NEW | ORIGINAL SOUNDTRACK WHO'S THAT GIRL SIRE 8 | 8 | BONNIE BIANCO JUSTME METRONOME/PMY 8 | 6 | U2 THE JOSHUA TREE ISLAND/FESTIVAL
5 4 | U2 THE JOSHUA TREE ISLAND 9 13 | BILLY IDOL WHIPLASH SMILE CHRYSALIS/ARIOLA 9 14 | PETER GABRIEL SO VIRGIN
6 | 10 | VARIOUS SIXTIES MIX STYLUS 10 | 12 | THE CURE KISS MEKISS ME KISS ME METRONOME/PMY 10 | 12 | SUZANNEVEGA SOLITUDE STANDING A&M/FESTIVAL
7 5 GENESIS INVISIBLE TOUCH VIRGIN 11 9 SIMPLE MINDS LIVE IN THE CITY OF LIGHT VIRGIN 11 10 | NOISEWORKS cBS
8 | 6 | BRUCEWILLIS THERETURN OF BRUNO moTOWN Ba) | L || CETHD RUENEVEIE UEEERm 12 | 11 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA
9 g HEART BAD ANIMALS CAPITOL 13 14 { HOT CHOCOLATE THE VERY BEST OF HOT CHOCOLATE Emi 13 9 PAUL SIMON GRACELAND WARNER/WEA
10 7 MEL&KIM FLM SUPREME 14 10 | MODERN TALKING ROMANTIC WARRIORS HANSA/ARIOLA 14 13 | VARIOUS ARTISTS 12 FESTIVAL
11 8 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY 15 | 15 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA 15 | 15 | THE CURE KISS ME KISS ME KISS ME  FICTION/WEA
12 | 14 | MADONNA TRUE BLUE SIRE 16 16 | SUZANNE VEGA SOLITUDE STANDING a&Mm/DG 16 | 16 | SIMPLY RED MEN AND WOMEN ELEKTRA/WEA
13 | 19 | THE BEASTIE BOYS LICENSED TOILL OEF JAM/CBS 17 | NEW | SAMANTHA FOX  JIVE/TELDEC 17 | 19 | MOTION PICTURE SOUNDTRACK THE BIG CHILL MOTOWN
14 13 | SWING OUT SISTER IT'SBETTER TO TRAVEL MERCURY 18 19 | PAULSIMON GRACELAND WARNER/WEA 18 | NEw | HEART BAD ANIMALS CAPITOL
15 11 | SIMPLE MINDS LIVEIN THE CITY OF LIGHT VIRGIN 19 [ NEW | TINA TURNER BREAK EVERY RULE CAPITOL/EMI 19 17 | ROBERT CRAY BAND STRONG PERSUADER MERCURY/POLYGRAM
16 | 17 | SUZANNEVEGA SOLITUDE STANDING A&M 20 | NEW | STARSHIP NO PROTECTION GRUNT/RCA/BMG/ARIOLA 20 | NEW | JENNY MORRIS BODY AND SOUL WEA
17 | 21 | MARILLION CLUTCHING AT STRAWS EMI
18 12 | VARIOUS THE ISLAND STORY ISLAND jAPAN (Courtesy Music Labo) As of 7/27/87 ITALY (Courtesy Germano Ruscitto) Asof 7/16/87
19 16 | JANET.JACKSON CONTROL aa&m SINGLES ALBUMS
20 | 15 | VARIOUS ATLANTIC SOUL CLASSICS ATLANTIC 1 | NEW | MISS LONELY EYES 1986 OMEGA TRIBE VAP/VARMUDA 1 | 3 | WHITNEY HOUSTON HOUSTON Rca
21 | 22 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER 2 | 2 | WANDERER CHECKERS CANYON/THREE STAR/YAMAHA 2 | 2 | ZUCCHERO BLUE'S poLYGRAM
22 | NEW| SAMAMTHA FOX  Jive 3 | 1 | 50/50 MIHO NAKAYAMA KING/VARNING 3 | 1 | VASCOROSSI CE'CHIDICENO RICORDI
;3 20 JE:A% MICHEL JARRE HOUSTONLYON POLYDOR S [[NEWY | INATSUYASUMIDAKEINOISIDESEATIIMARINAIWATANABE 4 |NEW| JULIO IGLESIAS TUTTO L'AMORE CHE TIMANCA cBS
4 | 18 | ECHO & THE WEA
25 3§ LUTHER vmgl,:::; Mé:,E ME THE REASON EPIC 5 | 3 | PANDORANOKOIBITO YOKO MINAMINO CBS/SONY 5 | 4 | EDOARDOBENNATO OKITALIA VIRGIN/EM!
26 | 24 | ROGER WHITTAKER HIS FINEST COLLECTION POLYGRAM/TEMBO 6 | 4 | KIMIDAKENI SHOUNENTAI WARNER/PIONEER Gl 8 || SLTTEES 1R NUCE ERA7EFLIE VT
27 | 28 | LUTHER VANDROSS FOREVER FOR ALWAYS FOR LOVE EPIC 7 | 5 | SMILEAGAIN KYOKO KOIZUMI VICTOR/VARNING 7| © §jUE ULECERIAGEE [Ee
28 | 26 | ERASURE THE CIRCUS MUTE 8 6 BYAKUYA THE ALFEE CANYON/TANABE 8 12 | NICKKAMEN  wEA
29 | 30 | DIRESTRAITS BROTHERS IN ARMS VERTIGO 9 | NEW ! VACANCE NO ARASHI MAR! MiZUTAN! VICTOR/SUN MUSIC 9 10 | PINO DANIELE BONNE SOIREE EMI
10 7 ROKUNAMONJYANE TSUYOSHI NAGABUCH!I TOSHIBA/YUI 10 8 FAUSTO LEALI 10 AMO cBS
:(; 2,1 :FJ:EYG::: IE,\:ENS 2NSICVG(';WEN AEEEn ALBUMS 11 | 13 | EUROPE THE FINAL COUNTDOWN cas
sz | 32 | wiresace o e e et 12| 7" anco 0150 sowr o
33 | 27 | PAULSIMON GRACELAND WARNER 3 |NEW| HOUND DOG ROCKS TOROLL CBS/SONY 13| 11 ) SIMPLY RED MENAND WOMEN _ wEA
34 | 23 | VARIOUS HITSREVIVAL CAPITOL 4 | NEW| MIHO NAKAYAMA ONE AND ONLY KNG 14 | 16 | DAVID BOWIE NEVERLET ME DOWN Em
35 | 25 | LEVEL42 RUNNING N THE FAMILY POLYDOR 5 | 1 | SHYOGO HAMADA CLUB SURF BOUND CBS/SONY 15 | 18 | TRACYSPENCER TRACY ces
36 | 38 | ALISON MOYET RAINDANCING cBS 6 | 4 | WHITNEY HOUSTON WHITNEY PHONOGRAM 16 | 15 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE POLYGRAM
37 [NEW| VARIOUS FIERCE COOLTEMPO 7 | 2 | SHOUNENTAI TIME 19 WARNER PIONEER 17 | 9 | PRINCE SIGN OF THE TIMES WEA
38 | 36 | U2 UNDERA BLOOD RED SKY I1SLAND 8 5 TOSHIKI KADOMATSU SEA IS ALADY RDV 18 | 19 | SWING OUTSISTER (T'S BETTER TO TRAVEL POLYGRAM
39 [ NEW| WHITNEY HOUSTON  ARISTA 9 | 8 | TAKAKO OKAMURA LIBERTE FUN HOUSE 19 | 14 | BOYGEORGE SOLD VIRGIN/EMI
40 | NEW | ORIGINAL CAST PHANTOM OF THE OPERA POLYDOR 10 | 3 | HIROKO YAKUSHIMARU HOSHIKIKO TOSHIBA/EMI 20 | 20 | MADONNA TRUE BLUE WEA
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MIDEM ’88 To Examine GD Video’s Impact

Cannes Trade Event Set For Jan. 25-29

PARIS Compact disk video will be
the focus of attention at MIDEM 88,
according to the organizers of the in-
ternational trade event, which is
scheduled for Jan. 25-29, 1988, in
Cannes.

“This major technological break-
through marrying digital sound and
image is opening new perspectives
complementary to CD in an industry
experiencing a dynamic new phase,”
a spokesman says. “CDV represents
an extraordinary opportunity and

will allow music video to become a
marketing as well as a promotional
tool.”

Ascribing the worldwide record in-
dustry’s “new-found vigor” to the im-
pact of CD, MIDEM representatives
cite sales figures showing that in
host country France CD growth
rates are well above the international
average. In 1986, 6.22 million units
were sold there, compared with 2.34
million in 1985, a 166.4% increase. Itis
predicted that 14.5 million will be sold

in 1987, a 133% increase.

Globally, representatives say, 59
million CDs were sold in 1985 and 128
million in 1986, a 117% increase. In
1987, an estimated 250 million will be
sold.

As in previous years, the 22nd MI-
DEM will be marked by a series of
major gala concerts featuring lead-
ing international artists. The opening
gala and MIDEM Trophy Awards
shows will focus on acts that broke
through internationally in 1987.

Gunnell Group Buys Astoria Theater

LONDON A new live music venue,
seating 2,000 and staging up to 15
concerts weekly, opens here Mon-
day (3), following the purchase of
the West End’s Astoria Theater by
entrepreneur John Gunnell’s Tri-
chord Leisure group.

Acquired and refurbished at a to-
tal cost of over $3 million, with new
sound, lighting, and video systems,
the Astoria will host a wide spec-
trum of live music ranging from
rock to jazz.

“We’ll put the emphasis on audi-
ences who want to listen with their
ears and not just their eyes,” says
Gunnell, who aims to make the site
Europe’s premier live venue.

“We want people who care about
music and musicians,” he adds.
“The Astoria will become the UK.’s

showcase for the musicians of today
and tomorrow and the graveyard
for disco and miming.”

A legendary figure in London’s
club land, Gunnell gave many of to-
day’s superstars their early breaks,
including the Rolling Stones, Eric
Clapton, Steve Winwood, and Rod
Stewart, all of whom played at his
Flamingo and Bag O’Nails clubs
alongside American artists includ-

ing Otis Redding, Stevie Wonder,
and Jimi Hendrix.

In recent years he has lived large-
ly in the U.S., where he managed
John Mayall and set up publishing,
production, and management com-
panies. The Astoria in London’s
Charing Cross Road has in recent
years staged the award-winning
“Elvis” and the critically acclaimed
“Lennon,” which ran for a year.

10-DAY RECORD EVENT

(Continued from page 64)

Dutch acts. The concert will spawn a
90-minute television special, to be
transmitted by national broadcaster
TROS five days later.

The focal point of the CD campaign
is a two-hour live television show via

the KRO network, during which four
CD awards will be given to artists
voted on by the public as having
made the most popular CDs in four
categories—male and female singer,
group, and instrumental.

Copyright Reform Snag
Bill Said To Lack Detail

BY KIRK LaPOINTE

OTTAWA The Canadian music in-
dustry, overjoyed only a few weeks
ago that the federal government
had finally introduced significant
amendments to the Copyright Act,
now is concerned that the new bill
lacks detail and may take much
longer to pass than expected.

And, if that is the case, there are
fears that a second phase of copy-
right amendments to deal with such
areas as home taping and perfor-
mance rights for recorded music
may not be passed before another
federal election.

“There are errors and omissions
and discrepancies in the first phase
of legislation,” says Brian Robert-
son, president of the Canadian Re-
cording Industry Assn., a member
of the Music Copyright Action
Group that has been pressing the
federal government for copyright
reform.

“Our concern is that there are so
many changes needed that a second
phase may not be introduced now
until next spring,” Robertson says.
“And that’s an election year, so it
may never get passed by this gov-
ernment.”

Copyright reform has been a very
slow process, but real headway was
made in May when the federal gov-
ernment announced an overhaul of
parts of the 1924 Copyright Act. In-
fringement penalties would be stiff-

er and the compulsory mechanical
rate of 2 cents per song would be
abolished under the new act, allow-
ing the industry to set a new rate by
itself.

“Interpretation is difficult in a lot
of cases as the changes now exist,”
says Robertson. “Basically, I would
view the act as a good framework,
but we’re working with the drafters
of the bill to clear up some ques-
tions.”

Robertson identifies the wording
on penalties, compulsory licensing,
and collectives as being too vague.
But he believes the industry’s con-
cerns can be addressed. However,
that will take time and will likely de-
lay the study of the bill by a House
of Commons committee, the final
step before it is sent back to the
Commons for third and final read-
ing. The bill would then be sent to
the Senate, where it is usually rub-
ber-stamped and given royal assent.

The longer the first phase takes,
Robertson says, the less likely the
second phase will be passed.

“So we're going to have to maxi-
mize what we get out of the first
phase,” he says.

Until the first wave of copyright
reform is passed, the industry can’t
iron out the mechanical rate prob-
lem. Federal anticombines lawyers
have told the recording and compos-
ers groups not to negotiate a deal in
the meantime.

MAPLE BRIEFS

A RECENT MAPLE BRIEFS er-
roneously reported that Varietes
Musicales, a one-stop single sup-
plier in Quebec, was about to be
purchased by Trans-Canada Mu-
sique. In fact, the firm was eventu-
ally sold to Millbank Music Corp.

THE SHAKE-UP AT CFNY-FM
Toronto continues with the re-
placement of David Marsden, the
longtime program director at the
new music station. Don Derns,
Marsden’s assistant and the sta-
tion’s acting music director, will
assume the post. Marsden will
work on special projects and long-
term planning for CFNY-FM and
continue as executive director of
the Canadian Artists Selected By
You Awards show. The station
earlier this year shunted on-air tal-
ent around to bolster what have
been rather stagnant ratings.

BRYAN ADAMS’ “Into The Fire”
is the first-ever gold Canadian
compact disk and only the second
in Canadian industry history. Dire
Straits’ “Brothers In Arms” broke

THE BILLBOARD BOOK
OF NUMBER ONE HITS

BY FRED BRONSON
The inside story of every Number
One single from “Rock Around
the Clock” to "We Are the World."
AT BOOKSTORES NOW.

the 50,000 sales mark last year.

cAPITOL RECORDS-EMI of
Canada Ltd.’s Olie Kornelsen re-
cently attracted considerable at-
tention for ““Comin’ On Strong” by
Broken English. He mailed singles
and cassettes without labels to key
radio outlets, some of which
thought the single was a new Roll-
ing Stones song. The track was a
huge add-on and is now making
firm inroads for the band. A la-
beled song was subsequently
mailed.

THE RECENT STRIKE by the
country’s letter carriers proved to
have tame consequences for the
music industry because the union
opted for rotating strikes. Busi-
nesses continued to receive mail
virtually without disruption. But
the post office’s inside workers
could be on strike within weeks,
and they’'re far more militant.
Therefore, the industry is bracing
for a bigger problem.

JANIE FRICKIE will co-host,
with Canada’s Ronnie Prophet, the
annual Canadian Country Music
Assn. Awards show Sept. 13, to be
televised nationally by the CTV
Television Network.

HBS COPIAGE VIDEO of Mon-
treal is the first Canadian outlet to
offer clients the ANS System-5 an-
ticopy-encoding service. The ANS
system doesn’t degrade video
quality, a key to encoding success.
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Managers Take All Sides At Panel

Disagreements Crop Up On Every Topic

BY DAVE WYKOFF

NEW YORK “It’s all a matter of
horses for courses in defining the
proper management/artist rela-
tionship.”

That remark, by moderator Max
Horn, an executive of WEA UK.,

was just about
the only matter
uniformly

agreed upon by
the 10-member

HEP“HI group on the

New Music Semi-

nar's ‘‘Manag-
ers” panel July 13 at the Marriott
Marquis here.

Though there were few heated
words or outright arguments, the
panelists often disagreed on the
style, focus, and financial respon-
sibilities of artist management—
all reflections of their own particu-
lar company approach.

They did concur on the notion
that there is no single best rela-
tionship for managers and their
artists, insisting instead that the
varied needs and levels of develop-
ment of the artist can require
many different management du-
ties.

“It all comes down to the act,
where that act is and where it is
going,” said Ian Grant, a partner
in the British firm Grant Edwards
Management.

“It’s important for an artist to
find a manager who they will work
well with and can trust,” said Da-
vid Massey, who manages Wang
Chung and Louise Goffin, among
others. “The particular matters of
time and responsibility put for-
ward then follow from the artist’s
individual needs, both personal
and careerwise, and they can vary
greatly from one situation to the
next.”

Disagreements cropped up over
a number of topics and frequently
highlighted some of the extreme
differences in the approaches of
various managers. A discussion
about managers’ involvement in
their artists’ creative processes—
which ventured as far afield as
choosing producers and songs to
developing a visual image through
costume design—came to a head
when Alan McGee of the British in-

‘Over 90% of
pop musicians
aren’t creative’

dependent label Creation Records
and de facto manager of such acts
as the Jesus & Mary Chain com-
mented, “Over 90% of pop music
and its musicians aren’t creative in
the slightest, so this [discussion]
doesn’t really pertain at all.”

The most revealing bone of con-
tention among the panelists came
in their discussion of the pros and
cons of large and small manage-
ment companies. Lyor Cohen of
Rush Productions, which manages
Run-D.M.C. and many other rap

For more NMS
coverage, turn to
pages 14, 35, and 71

groups, typified the sentiments of
those partial to larger, often more
experienced and/or financially
backed companies when he said,
““Having bigger numbers of acts
has been helpful to us. We can get
a group or two to open a door, and
then a bunch of others can follow
them through.”

Vito Bruno, who heads his own
AmPm Productions, countered by
saying, ‘“When you're developing a
young artist, you need to pay an
awful lot of attention to them. And
a smaller company has the facili-
ties to do that, whereas a young
artist might fall through the
cracks with a larger firm.”

Cohen then noted that he views
the more personalized functions as
often “nothing more than baby-sit-
ting, and that’s something that we
can’t get bogged down with.” He
went on to add that “a manager’s
job is to make his clients money,
and they can have their own busi-
nessmen manage their finances
and other matters for them.”

Many panelists took exception
with Cohen’s split-function mana-

ger/business manager break-
down. Most vocal was Alan Ed-
wards, the other partner in the
Grant Edwards firm, who said,
“The creative and business, mon-
ey-management matters do go to-
gether. The manager has to be
aware of all of the financial impli-
cations of each move, and you’re
never going to get anything done

Some functions
are ‘nothing more
than baby-sitting’

if you're always having to call in
four, five, or more people to come
to a decision. Most opportunities
will pass you by in the time it takes
to get them in the same room.”

Also present on the panel were
Pamela Burton of Burton Manage-
ment, Tony Meilandt of AGM Man-
agement, Bob Caviano of Bob Ca-
viano Enterprises, and David Pas-
sick of Kushnick/Passick
Management.

Self-Promotion. Veteran concert promoter Bill Graham holds court during the
recent New Music Seminar at the Marriott Marquis in New York. Graham and
Virgin Records chief Richard Branson were keynote speakers at the event.

Marketing Session Puts Heat On Lahel A&R Staffers

NEW YORK A prepared statement

by R.E.M. manager Jefferson Holt

blasting “the general irresponsibility

of a&r people” and the oft-repeated

admission that label staffers have to

spend much of their time promoting

product to their

own companies

were among the

revealing points of

the ‘“‘Alternative

n[Punl Promotion And

: Marketing” panel

July 15 at the New

Music Seminar, held at the Marriott
Marquis here.

Holt prefaced his short statement
by saying, “I don’t wish to be one of
those people in glass houses who
throw stones, but I feel the responsi-
bility to speak for the immense frus-
tration of bands and music lovers.”

Holt went on to list some of the
reasons “why a&r reps are the butt
of so many jokes within this industry,
even within the a&r departments
themselves.” He came down particu-
larly hard on the constant turnover in
ad&r staffs, saying, “Often a band will
be signed and discovered, and six
months later—or even six days lat-
er—the person who signed them is no
longer at the label.”

Holt suggested that some a&r reps
try to mold bands into something
“that they aren’t, and this often de-
stroys the band.” He also criticized
the way many reps “wait for other la-
bels to become interested before
they’ll talk with a band” and cited his
own experience with R.E.M. “Once
we had an offer from L.R.S., we start-
ed getting calls from the other labels.
Is that how their network of ears on
the street works? Where were they
when we were selling out clubs?” he
asked.

Holt also registered his disgust
with the a&r panels of the last two
New Music Seminars, saying, “We
don’t come here to hear self-congrat-
ulation.” He called upon the semi-
nar’s organizers to correct this next
year.

Holt summed up his statement by

saying, “It’s not all bad. There are
some successes, but something’s got
to change with this. And it’s the re-
sponsibility of all of us to do this.”

Many panelists spoke of how they
or other label staffers work to get
their own companies to support re-
leases.

In discussing the importance of
touring to promote developing acts,
A&M Records director of special
projects Karen Glauber noted that
“shows give label people an introduec-
tion to their bands. When they get to
meet or see the bands play, they geta
better handle or positive feeling
about their music,” she said.

Steve Tipp of Warner Bros.” dance
and contemporary music promotion
department called WEA Distribution
“a huge machine. We have to be care-

ful that our product doesn’t get lost -

in the large number of releases the
salespeople have to work on every
month. We have an alternative retail
department, and they spend a lot of
time working with the WEA people.”

Mark Kates of the RCA-distribut-
ed but independently owned Big
Time Records spoke of the difficul-
ties of fitting into a major label distri-
bution network.

“Obviously, they’ll be working
harder on selling product that’s all
theirs, but that’s a situation that’s im-
proved with a lot of close work,” said
Kates. He later went on to note, “I
spend as much time chasing down
and talking to the RCA salespeople
as making calls to radio people on
Monday and Tuesday.”

Margot Core, newly named a&r di-
rector for Epic Records, said that she
is “new at having to play this political
game, of needing to be a cheerleader
and convincing everyone inside the
company about many new releases.”
She also said that “the company’s
product manager system takes a lot
of responsibility from me in promot-
ing the product all the way down the
line.”

A discussion of the use of imports
for advance promotion touched off

the panel’s other unusual exchange.
Peter Gordon, head of Thirsty Ear
Productions and an executive at Brit-
ish independent label Beggar’s Ban-
quet’s U.S. arm, called the major la-
bels “hypocritical in their thoughts
about imports if some company mem-
bers are using them for promotion
while the top officials want to pre-
vent imports.”

“I think it's a case of the accounts
and other nonmusic people in the fi-
nancial end only looking at the lost
royalties and not understanding
where and how they fit in each ind+
vidual case—not just for Bruce
Springsteen parallel items. It’s an is-
sue of indiscriminate banning, and
those efforts are counterproductive
to the future of the music industry.”

The panel was moderated by Mark
Williams of Virgin Records. Other
panelists included Maryanne Earl of
Enigma Records, Nan Fisher of MCA
Records, Rich Shupe of X-Radio, and
Marty Diamond of PolyGram.

DAVE WYKOFF

‘But It’s Still The Song’

Songwriting Panel Stresses Bottom Line

BY IRV LICHTMAN

NEW YORK “The business end is
as important as the creative end,”
songwriter Bruce Roberts told mem-
bers of the audience at a songwriting
panel at the New Music Seminar,
held here July 12-15.

Roberts, cur-
rently collaborat-
ing with Elton
John, was joined
on the panel by

n[p““' Lamont Dozier,
Preston Glass, Pe-
ter Himmelman,

Peter Holsapple, and Mary Kessler.
BMI executive (and a songwriter
himself) Bobby Weinstein was the
moderator.

Good business, other panel mem-

bers agreed, means hiring good law-
yers and accountants. Dozier, the se-
nior writer on the panel, with some
1,200 songs to his credit, said, “Un-
fortunately, I did have [tax] problems
in the ’60s. A lot of guys were only
guessing about taxes and how things
could be done.” Dozier learned, he
said, to “take care of Uncle [Sam]
ﬁrst‘"

Roberts and Dozier, answering a
query on why writers and publishers
usually return unsolicited demos un-
opened, said that their lawyers de-
mand that they not accept such de-
mos in order to avoid copyright-in-
fringement suits.

On the creative side, Holsapple, a
co-founder of the group the dB’s, and
Kessler differed on how elaborate a
demo should be. Kessler, a writer/

producer whose material has been re-
corded by Madonna, among others,
said she uses electronics to create a
demo that gives the listener an idea
of how the song should be produced.
Holsapple, however, said that “tech-
nology is rolling right by me. It's still
the song. Take a six-string Silvertone
out to the beach and scream at the
top of your lungs and you’re on the
right track.”

Can a song be too commercial?
Glass, whose material has been per-
formed by Whitney Houston, Earth,
Wind & Fire, Aretha Franklin, and
Sheena Easton, answered, “Commer-
cial is a good thing to be.” But, echo-
ing the sentiments of other panelists,
he added that in writing songs, “pas-
sion is important. You must know
what works for you.”
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TOP SPIRITUAL ALBUMS..

Gorpel
[ECTERN

37221; 615-646-2967.

Alan Weed, formerly director of regional market-
ing for Word Inc., has set up INTERL’INC in Waco,
Texas. INTERL'INC is a Christian music marketing
firm that promotes Christian music and artists in 24

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for saies of
500,000 units. A RIAA certification for sales of 1 million units.

their jazz reissue activity, including Blue Note,
where Cuscuna now works as label manager when

.E_ Compiled from a national sample of retail store U.S. markets.
=18 = and one-stop sales reports. Ima%e Vil RecordsfandhLighlt Lexicon have ani.
w [z nounced an agreement for the sales representation o
> |£|a | armst TG by Bob Darden Image VII in the U.S. Image VII, a Canadian-based
T | < | = | LABEL & NUMBER/DISTRIBUTING LABEL T company, will continue to handle all of its own market-
*% NO.1 * & HESE ARE EXCITING DAYS at Reunion Rec- ing, promotion, and administrative functions out of its
1 |1 |17]ALGREEN asmsesiso ¥ 13 weeks at No. One ords. Ace producer Brown Bannister (Amy Grant, Vancouver, British Columbia, offices. Distribution is
SOUL SURVIVOR the Imperials) recently produced three songs on the also available through Spring Arbor Distributors.
2 | 2 | 13| NICHOLAS  commano crn 1006 latest Kenny Ro_gers album. And Reunion artist Gary Image VII's number is 1-800-663-3133.
A LOVE LIKE THIS Chapman (who is married to-Grant) not only wrote a
3 | 4 | 53| MINISTER THOMAS A. WHITFIELD & COMPANY song for the Rogers project, he played guitar on the NEW RELEASES: Luther Barnes & the Red Budd
SOUND OF GOSPEL SOG-2D151 I'M ENCOURAGED album. Gospel Choir’s “See What The Lord Has Done” and
4 | 5 | 13| REV- CLAY EVANS & THE FELLOWSHIP CHOIR  savor sav 14780 Chapr_nan, who has had hits both in the Christian the Rev. Cleophus Robinson’s “41 Years Of Soul” are
FROM THE SHIP and mainstream marketplaces, recently performed both available on Atlanta International Records.
5 | 3 |25 | EDWIN HAWKINS/MUSIC & ARTS SEMINAR MASS CHOIR the theme fpr a new Walt Disngy movie, completed his  Also on AIR is Della Reese & Brilliance’s debut al-
BIRTHRIGHT 70300/CAPITOL GIVE US PEACE first Christian album for Reunion, recorded an album bum of the same name. Brilliance includes O.C.
6 |10] 5 | REV. MILTON BRUNSON/THOMPSOM COMMUNITY SINGERS fm;i RCA (grgduﬁed byHBannli)stesrz Iarlld IIéflal‘k Writglflt),
REJOICE WR 8369/A&M IF | BE LIFTED and opened 1or bruce kHornsby e hange on theiwr H s
7 11| g | MIGHTY CLOUDS OF JOY st sorce was3es/asm Epringr wgr. The Disney movie, incidentally, is “Ernest Gary Chapman IS creatlng
CATCHING ON oes 1o Uamp. H
8 | 7 | 17| THE RICHARD SMALLWOOD SINGERS e joicE wR 8355/Asm Not long ago in this column we mentioned worthy a buzz at Reunion Records
TEXTURES antidrug songs by Nicholas & Phil Driscoll. Another
9 | g | 29| NEW JERSEY MASS CHOIR  LiGHT 7-115.711097/LEXICON _ album in the same vein by the Rev. Ben Monroe re- Smith, Eric Strom, Vermettya Royster, and the
LOOK UP AND LIVE cently came my way. It is titled “Who Jesus Is” andis woman who possesses the single most electrifying
10 | o | 53| THE WILLIAMS BROTHERS  mauaco aa09 on Ben’s True Records (P.O. Box 361, St. Albans, voice in music today, Merry Clayton.
HAND AND HAND N.Y,, 11412). Monroe first appeared on the Daker label David Meece’s ‘“‘Candle In The Rain” is out on
11 | 19 f 17 | DONALD VAILS & THE SALVATION COOPERATION back in 1972 with “Since You Came Into My Life.” Myrrh Records . . . Connie Scott’s “Hold On” is avail-
SOUND OF GOSPEL S0G-2D155 UNTIL THE RAPTURE N ab}e on Hegrtbeat ... Rusty Goodman's “Be Honest
12 | 15| g | FLORIDA MASS CHOIR  mataco 6001 EW ADDRESSES, NEW COMPANIES: The new With You” is out from the Benson Co. ... Farrell &
LIVE IN MIAM! FLORIDA address for Blanton/Harrell Inc., Blanton/Harrell Farrell’s debut concept video, “People All Over The
13 | 8 [ 33 | YANESSA BELL ARMSTRONG  MUSCLE SHOALS SOUND MSSG 8001 /MALACO Tour Management Inc., Blanton/Harrell Merchandis- World,” was directed by ZZ Top video veteran Sam
FOLLOWING JESUS ing, Amy Grant Productions, Reunion Records Inc., Taylor. They record for the Star Song label, and the
18 |14 | 17 | LYNETTE HAWKINS  BIRTHRIGHT 70301/CAPITOL ] a_nd Reunion Music Group is P.O. Box 25330, Nash- tune is from their ‘“Manifesto” album.
BABY SIS ville, Tenn. 37202-5330. Taylor also directed Christian music’s first ambient
15 |13 | 13 | LUTHER BARNES & THE RED BUDD GOSPEL CHOIR Avant-Garde Productions (the Imperials, Kim music video, which featured “The Dancing Hand Of
ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE Boyce) is now located at 115 Second Ave. N., Nash- God” by the multitalented Fletch Wiley. Wiley re-
16 | 16 | 29 | THE JACKSON SOUTHERNAIRES  mauaco waL aa17 ville, Tenn. 37201; 615-256-6558. ceived four nominations for four different projects
HEAR OUR PRAYERS O LORD Nancy A. Reece Promotions is now located at No.  during the recent Dove Awards all for album of the
17 | 22| 5 | BEBE & CECE WINANS  searrow 12573/caprror 222, 7439 Highway 70 S. No. 222, Nashville, Tenn. year.
BEBE & CECE WINANS
18 |24 |105 NICHOLAS  COMMAND CRN 1003
DEDICATED
19 | 20 | 49 JAMES CLEVELAND PRESENTS: G.M.W. KNG JAMES 2B8504
LIVE AT MADISON SQUARE GARDEN
20 |12!37 COMMISSIONED  LIGHT 7-115-71148-8/LEXICON . . .
GO TELL SOMEBODY he’s not working at Mosaic. But Lourie doesn’t con-
91 | 26 | 5 | REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA NT'L AIR 10120 sider Mosaic to be in competition with any other la-
| HEAR JESUS CALLING bel.
22 | 17 |117| DOUGLAS MILLER  LiGH1 Lss876/LexicON “We’{e reaching people that the major record
UNSPEAKABLE JOY companies aren’t reaching on any level,” he says.
23 137l ESTHER SMITH  SOUND OF GOSPEL SOG-2D154 “We're doing a gOOd ]Ob of reaching people that
LIVE IN CONCERT have not gone into a record store in years. We pro-
24 | 25 | 41 | REV- B.W. SMITH JR.  PasTor PR 75000 by P vide a yaluable service that, for economic reasons,
WATCH THEM DOGS y Peter Keepnews the majors haven’t been able to for a long time.”
25 | 21 | 45 | REV. CHARLES NICKS JR.  SOUND OF GOSPEL 50G-20156 " . . _Mosaic F?mai.ns primarily a mail-order operation,
FREE SPIRIT OT EVERYONE INTERESTED IN JAZZ is going  with a mailing list of some 40,000 names. But the la-
26 | 27| 9 | NEW JERUSALEM BAPTIST CHURCH CHOIR  SOUND OF GOSPEL SOG 28160 to want to spend $45 on a five-disk colleption of Hel.'- pel’s 17 releases (comprising 69 disks) are available
SHOW ME THE WAY bie Nichols’ complete Blue Note recordings—even if in some stores, including Tower Records in New
27 |32 | 33| THE CLARK SISTERS  Re.oicE wRB3a6/atM it does include_z a pooklet featuring rare photogrzaphs York, Schoolkids in Ann Arbor, Mich., and Metro-
HEART AND SOUL of the great pianist/composer and samples of his po- nome in Atlanta. “I don’t pursue retail business,”
28 |NEW| BAY AREA CHAPTER/MUSIC & ARTS SEMINAR etry, and even if it does contain three previously un- Lourie explains, “but I'm willing to sell to anyone
BIRTHRIGHT 370310/CAPITOL HOLD ON released albums in their entirety. Sadly, not every- who wants to buy. My price is the same for every-
29 | 31 | 17 | SHIRLEY CAESAR  resoice wR 8365/aam one interested in jazz even knows who Nichols was.  one: $9 per record.”
SHIRLEY CAESAR HER VERY BEST But industry veterans Charlie Lourie and Mi-
REV. F.C. BARNES & REV. JANICE BROWN  ATLANTA INTL AIR 10059 chael Cuscuna, who have been running the histori- ‘ 2 C .
ol ROUGH SIDE OF THE r:lOUNTAIN cally oriented Mosaic label for four years, are treat- Mosalc contlnues‘ to fl“
THE WINANS  QWEST 25344/WARNER BROS. ing their upcoming Nichols release with the kind of H H |
Sl ¢ LET MY PEOPLE GO care and reverence the majors usually reserve for the d.scographlcal hOIes
32 | 18 | g9 | REY- MBRUNSON/THOMPSON COMMUNITY CHOIR their multiplatinum superstars. ) : - .
REJOICE WR 8324/A8M THERE IS HOPE That, in fact, is how Mosaic treats all of its re- The Mosaic catalog—which includes collections by
33 | 35 | 13 | CANDI STATON  seracan sar1010 leases. The label, explains Lourie, is concerned with some of the biggest names in jazz (Bud Powell,
THE ANOINTING “important music that deserves to be rereleased ina  Charles Mingus, Gerry Mulligan) as well as by such
) 49 | CANDI STATON  scrachr 8R-2001 fa§hion commensurate with its importance. We're important but underrecognized musicians as saxo-
SING A SONG filling discographical holes. We're also having fun.”  phonist Tina Brooks—grows by five titles later this
35 | 33| g | REV. ANDRE WOODS & CHOSEN  SOUND OF GOSPEL 506153 When Lourie and Cuscuna launched Mosaic in month. In addition to the Nichols box, the label is re-
CHOSEN 1983, there were even more ‘‘discographical holes”” leasing a four-record Chet Baker/Russ Freeman set;
36 | 33 | 53 | JAMES CLEVELAND & THE CLEVELAND SINGERS _ KinG James kJ 8503 than therg are now. The two men anticipated the ‘“The Complete Paul Desmond-Jim Hall Quartets,” a
ESPECIALLY FOR YOU current reissue boom by a few years when they be- five-disk anthology consisting of material recorded by
37 | 30 | 53| CALVIN BRIDGES 1 am 5896/1EXCON gan leasing mau.arial from Blue Note and other la- the saxophonist and guitarist for RCA and Warner
RENEW MY SPIRIT bels and assembling carefully annotated “complete”  Bros. between 1959 and 1965; a three-record compila-
38 [REENTRY| LOUISE CANDY DAVIS  matAco a5 packages—the first release included the critically tion of saxophonist Ike Quebec’s Blue Note work
BETTER THAN BLESSED lauded ‘“Complete Blue Note Recordings Of Thelon-  from the ’60s, most of which was previously available
39 [ﬂ £NTRy] THE WILLIAMS BROTHERS  MALACO 4400 ious Monk’’—which originally were sold only via only on singles; and a single-album compilation of ear-
BLESSED mail order. ly Blue Note sessions by Earl Hines, Pete Johnsen,
40 |39 | 29 | MAE GATEWOOD  rasn0 829 HOLD ON CHILDREN EVERYDAY Since then, a number of labels have intensified and Teddy Bunn. Each will receive Mosaic’s custom-

ary limited pressing of 7,500 copies.
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Calling All Emerging
Distribution Channels

cnsumer blan< tape is more vola-
t le—and mo-e promising—than
ever.

In both video and audio there are
new formats vying for the consum-
er’s attention, many reflecting tach-
nological advancaments that wil affect the shape of
home entertainment for years to come.

Projections for unit sales and collar volume from
Electronics Industries Assn. (EIA) are staggering,
though not doub ing as in th= ear y '80s. For 1988,
sales of blank v deotape ar2 orcjected to be 380
million units wor:h $1.355 billion. Audio is pro_ect-
ed at 346 million units valuad zt $328 million

Projections take on incredible proportions when
it's considered EIA’s figures are sales to consumer
distribution, therefore not refe:ting what rings up
at the cash terminals. Even mo-e significantly, EIA
does not track blank tape so d to duplicators of pre-
recorded audio nd video.

Since the eary '80s, ElA's chart shows blank
tape volume has never looked kack:

Audio
Year—Units (Theousands)—Dadllars (Millions)
1982—186,447—219
1983—235,000—250
1984—228,119—256
1985—245,682—263
1986—296,681—292
1987 (proj)—321,000—31¢

HERD CLERPE

3 L 1
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1988 (proj)—346,000—328
Video
1982—24,700—280
1983—65,000—540
1984—133,088—770
1985—233,021—1,055
1986—296,253—1,235
1987 (proj)—340,000—1,270
1988 (proj)—380,000—1,355
For retailers, the volatility of
blank tape is not so much in wheth-
er it will sell but what to sell.
There are more brands than ever,
more formats, more grades. Yes,
retailers can cut back on Beta but
more video formats loom. Cam-
corder types VHS-C and 8mm are finally © = g

selling. And then there’s Super VHS. . 7
And in audio, a relatively quiet product ¢ s
for so long, digital audio tape (DAT) /
threatens to add more volatility.

Manufacturers, too, are confronted with critical
challenges. For one thing, distribution channels are
expanding. Today tape—videotape for sure—is sell-
ing in grocery stores, drug stores and discount de-

90.min. DAT
> boosting Olympic
tie-in.

nd still they come.

There's a real proliferation of
cleaning, storage, and carrying
products for audio and video con-
sumers. The happy upshot of this
outpouring is a versatility of use and
design at relatively low prices.

Here's a cross-section of goods from both estab-
lished names and newcomers:

® Bay Pacific Trading Co.'s Audio Rack is an
open, L-shaped, clear plastic unit that holds 20
boxed cassettes and retails for $6.95. The similarly

paner witk
Dirt Alert

shaped and constructed Video Rack
holds 12 tapes and retails for
$9.95.

e Allsop has just released its Tape
Taxi, a rack that holds 10 boxed
audiocassettes. It is made of poly-
propolene and comes in bright red,
\ | electric green, and black. It carries a

$5.95 retail tag.
. o Tree Dimensions, as the name
“might suggest, specializes in wood
storage racks. The company has a
: series of adjustable wooden racks
hat can be used for audiocassettes, CDs, and vi-
deocassettes simultaneously. A sliding divider pan-

www americanradiohistorv.com
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k partment stores in addition to tra-
ditional channels
such as electronics
hardware outlets
and record/tape
stores.

““We are looking

in Selling
at studies showing

Sight & Spund
the food, drug and

mass merchandlser channels eventually enjoy a
70% share of anything they go into, from toasters
to pantyhose,” says Mitch Ravitz, na-
tional sales manager, of new brand Sce-
#'a. “Right now their share is 58% but
it was 33% just three years ago,” he
continues, adding that the three chan-
nels require dif-
ferent sales ap-
proaches. ‘“Some
are served direct,
others through
reps, others
through brokers
and still others have buying groups.”

As manufacturers scurry to cover emerging dis-
tribution channels, still another older channel is
evolving at last, the thousands of video specialty

(Continued on page B-11)

Filling Users' NGBIIS With Tape Accessories

el holds the tapes in place on most of the models.
The smallest unit can hold 26 audiocassettes, 44
CDs, or 17 videocassettes. The largest shelf, a five-
tier rack, holds 170 audiocassettes or 170 CDs.
Prices range from $19.95 to “‘around $90" for the
solid-oak items.

e Lebo has an extensive line of holders and carri-
ers. One of the most useful products is the Dual Vid-
eocassette Home Storage Cabinet. It features a wal-
nut-grain finish wooden cabinet with plastic
drawers and holds 36 VHS or Beta tapes. The unit
is designed to be used separately or as part of a
stack. Suggested retail price is $36. Also from
Lebo, an array of nylon carrying cases for audiocas-
settes and such accessories as personal stereos
and headphones. The cases are water repellent and
tear resistant. Capacities of up to 30 boxed or 40
unboxed tapes are available.

e Bib Audio/Video Products has introduced a
new C-Format Video Head Cleaner. The cleaner is
said to be ‘‘totally nonabrasive’” and designed to
clean the entire tape travel path. The device comes
with a cleaning fluid spray, but can be used either
wet or dry. Suggested price is $14.95.

e 3M also has a VHS-C Compact Headcleaning
Videocassette that features a prerecorded video

(Continued on page B-11)
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FOR PROFIT'S SAKE

Sunkyong, a major supplier of high quality biank duplicating tage to the
ore-recorded music industry, is proud to introduce its new complete consumer

ine...SKC.
4 A complete product Ene from normal bias through metal tape

A Hot packaging with eye and buy appeal
+ Guaranteed price stability for 1987

+ Generous c2-op allowances
+ Dynamaic traffic-building professional promotions
* Consistent quality and product availzbility from a major international supplier

W
M,

SHC

| P OVING THAT QUALITY GAN BE DUPLICATED

Sunkyong Audio Tape Division, Carson, CA 90746
800-237-8372 800- 331-5729 (In California)
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AUDIOTAPE: Stepping Out In High Style

ven though digital audio tape (DAT) isn't
yet a reality for retailers, blank audiotape
has naver performed better. “Audio is
kicking butt,” says Mitch Ferliss, buyer at
50-store Music Plus in Los Angeles.

Backing up Perliss’ blarket statement, Retailers cons stently point to the multiple packs as both for supporting Project
TDK statistics show sales of audiotape in 1986 were up spurring sales and stepping up consumers to better quality. Kids-Care (below
22% from 214 million cassettes to 261 million, a rate “Maxell has this 10-pack with the 1 1th tape free. That’s in- right).

nearly that of videotape's 30% gain.

Any number of factors are offered for the spurt in audio.
These range from the quality consciousness brought about
by compact disk and the general lack of quality in prere-
corded cassette to the positive ruboff audio enjoys from the
promotional hoopla seen in blank videotape.

How much audiotape benefits from home taping is diffi-
cult to gauge and it's this very point that fuels the great DAT
debate. Dealers are still wary of advertising blank videotape
in prerecorded audio advertising. ‘‘We don't do it,” says Su-
san Thom, advertising director at 22-store Harmony House
in Detroit.

But ambivalence exists. Retailers using tabloid sections
wind up with audio blanktape on or at least very near pages
plugging albums, certainly in the same tabloid section. As
for manufacturers, some promotion and product descrip-
tion language comes very near the suggestion of copying as
with the line: * ... offer the flexibility to reproduce the ex-
tended dynamic range of these digital disks at affordable
orices."”

Many retailers point to the so-called “brick™ packaging as
fueling sales, packaging tape together to spur multiple pur-
chases as long done with vid-
eo. “People overbuy on au-
dio,””  confides Fred
DeCoopman, Harmony
House's accessory buyer.
“We don't see that in video-

Sony'’s spiffy Music Pops
audiotape look.

Fuji's limited edition apparel and accessory line,
available to Fuji tape customers at discounts.

tape.”

AUDIO PACKAGING. “With Nusic Pops audiotape, the
package has to convey a message that says, ‘Hey, tape re-
cording can be tund,”” says John Bermingham, senior vice
president sales and marketing, Sony Magnetic Products.

stant gratification, no rebate mail in or anything,” says
Mitch Perliss, Music Plus buyer. Even more enthusiastic is
Fred DeCoopman, accessory buyer at Harmony House who
says, "‘Multi-packs are 95% of our business.”

Another packaging push comes from SKC where packag-
ing design is geared for demographic and psychograpic
market segments. Also plugging audiotape at a specific de-
mographic is Sony with its “MusicPops” series in colorful
“flavors” such as strawberry, lemon, orange and watermel-
on.”

AUDIO/VIDED CONNECTION. “We're starting to put
Maxell audio in selected stores,” says John
Ellis, vice president/buyer at 29-store video
specialty chain Movies To Go, St. Louis.

(Continued on page B-8)

Maxell offers four free
size AA batteries with
purchase of audio 10-
pack (below). Maxell
DM-120 DAT (right),
and Maxwell/Texize
free-tape promotion

Tasize wib et 37 10 MeGrulf s Netianal Crime Prrvmaiion Goone
eOvamed . te TISON

3nd “just Say No® clums for sach Coupor

TDK’s DA-R120 DAT in
120-min. length with
see-through shell (far
left), and p-o-p display
combining TDK A/V
products (left).

VIDEOTAPE: Dizzying, Dazzling Diversity

etailers have more brands of blank video-
tape and more formats and grades slug-
ging it out for shelf and floor space than
at any point in the product’s history. At
the same time, the product category has
sfowed somewhat in its dramatic growth
of previous years, adding another concern for retailers.

Manufacturers have felt the tapering off but also note
that two new so-called camcorder formats, VHS-C and
8mm, are gaining momentum. Aiso promising is the new
super VHS format. One vendor, TDK attributes some soft-
ness “to diminished sales of Beta format,” says T. Tsujii,
executive vice president.

Faced with the dizzying array of brands, formats and
grades, retail chains have to devise strategies. For 29-store
video specialty chain Movies To Go, St. Louis, the Beta solu-
tion is to feature it in select stores. “We carry Beta blank-
tape in two St. Louis stores and three in Chicago,” says
John Ellis, vice president and buyer, adding that those same
stores are the only in the chain were Beta prerecorded is
rented.

Another solution
comes from 50-store
Music Plus in Los Ange-

JVC'’s $4.50 cash

| rebate promotion,
good with purchase
of any six T-120

les where just four brands are stocked in video—Maxell,
TDK, Fuji and Sony. However, according to Mitch Perliss,
buyer, the chain features these brands in depth. “We're
more important to them,” he says, when coverage is con-
fined to a select few brands.

Just how various challengers are progressing in the blank
videotape slugfest depends on whose brand share study
you consult and whether brand share is even the way to
fully judge. At Maxell, Gerry Ghinelli, marketing manager,
notes the incredible surge for relatively new brands Kodak
and Polaroid. With 3M and Maxell at the head of the pack,
Polaroid is tied with TDK at No. 3 as Kodak slugs it out with
Sony for No. 4 just ahead of Memorex.

VIDEO T-120 PRICE COMPETITION. “Vision is a pro-
motional line, Korean tape, that still offers a value,” de-
clares Hal Wilde, vice president sales, Certron.

On the front lines of the blank videotape battlefront, the
T-120 is the infantry force. In St. Louis, Ellis says, “It's real-
ly rough when you see how discount stores like Target, Ven-
ture and Grandpa Pigeons promote when they want to hit a
price point.” Movies To Go shopped around and decided on
Vision, a promotionally-priced line from Certron.

A number of retailers anticipate price reductions this fall
and are holding off on the temptation to try lesser brands
and unticensed product. *“The unlicensed T-120 lets you hit
some nice price points with & little margin, but they're a neg-
ative for us,” says Jeff Tomlinson, special products buyer,
200-store Camelot Music in North Canton, Ohio. “We're
staying away from unlicensed. With rebate, we're down at

1ybpiods preoquig v

vidcassettes. $3.49 anyway.”
1 ¥ X £ VIDEO STANDARD GRADE IMPROVE-
&\\:‘ \ 51! ‘! $ ! j{. MENT. “ES standard grade videotape s

superior in performance to any other
standard grade tape on the market,”
says John Bermingham, seniar
vice president, sales and market-
ing, Sony Magnetic Products.
Even though chains have to re-
main as competitive as possible, not
every retail firm is willing to sacrifice too
(Continued on page B-6)
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Above: Denon’s HD8 90
min. metal particle
audiotape.

Right: Polaroid’s Supercoi-
or T-120 vidcassette six-
pack with $7 rebate,
good 8/1/87-1/88.
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Introducmg Fuji Super-VHS Videotape,
Fuji Digital Audio Tape
and Improved Fuji Videocassettes.

. Fu gy Video and
: il audio technol-
g ogy is changing
= fast. And Fujiis
| I the company
-7/ / WG ‘-‘-ﬂr ' that's changing
along withit.

In video, Super -VHS VCRs are on
the way and so are Fuji's R
new PRO-S videocassettes. “@FUJI |
This new S-VHS tape takes & _2===__
full advantage of the latest -
in video technology. In fact,
when the developers of the
S-VHS format first demon-
strated S-VHS recorders in
Japan, Fuji PRO-S was the

to make Fuji stand out on your shelves,
with distinctive graphics and grade des-
ignations that are easy for customers to
understand.

Of course, all this new stuff is backed
by a network TV campaign that has
brought Fuji videotape into virtually every
living room in America.

G g Do BT

EFUJL

tapetheychosetouse:

In audio, Digital Audio Tape is what
everyone's waiting to hear. And once
again, Fuji is ready to play.

We're ready to take orders for Fuji
PRO-S now, and we'll be dehvenng Digital
Audio Tape as soon as
the hardware is available.

And at ‘Fuji, new
products are only part
of the story. We've im-
proved our complete
line of videotape for
even better perform-
ance. Our packag-
ing 1s improved,
too. It's designed

And by a full line of Fuji promotions
and merchandising programs designed
to bring people into your store.

- Soif you want to keep your custo-
mers coming, make sure you keep the
good stuff coming. Call 1-800-223-6535
and we'll put you in touch with the Fuji

Regional Office nearest you.
P el
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Put the good stuﬁ on the good stuff ®

© 1987 Fuji Photo Film U.S.A. Inc., Magnetic Products Div., 555 Taxter Rd., Eimsford, NY 10523
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A Billboard Spotlight

CONSUMEF
TABE

While charity kas ifs proper places, your
selling flocr isn't one of them. So why are mosi
retailers giving audic tape away? Because
competitive pricing on mass-distribution tape
simp'y prevents them from making any money
Finally, there is an alternative: Dencn. Tape so
much mcre desirable, it makes the difference
between profit and 'oss.

Dencn has been recording music for over
75 years and making tape for over 32, Just one
of our milestones was the world's first com-
meraal digital recorder. Denon's expertise
does more than make a better tope. It estab-
lishes Denon as one of the strongestorand
names in audio. Which explains why the most
knowledgeable corsumers and dedlers are
turning to Denan tape. :

it alsa helps that the Denon line is organ-
ized by logical formulation numbers, driven
by powertul nationc| advertising, and sup-
ported by intelligent, customized dealer
promotions.

isn'tittime to put Denon to work for you?
Call Bill Muster, our National Sales Manager
for tape at (201) 575-781C. And stop blank tape
from tuming your store inio a non-profit
organization,

Denon Americg, iac., 222 New Road, Parsippony, NJO7D54

DENON

The first name in digital recording.

VIDEOTAPE

(Continued from page B-3)

much margin. “We won't give away
blanktape, even on a sale,” says
Fred DeCoopman, accessory buyer
at 22-store Harmony House, De-
troit. “We feel this is in keeping with
the selection we offer,” he goes on,
listing Maxell, TDK, Scotch, Fuji,
BASF in video (the same lineup is
carried in audio plus Denon and
Sony).

“What we will do, however, is
match any price the customer
brings in. They have to produce a
newspaper ad and then they can
point to the item on our wall and
buy it,” DeCoopman says.

One brand dedicated to improv-
ing quality and upgrading even the
lowly standard grade T-120 and
other formats is Sony. Sony’s ES
tape has been reformulated with
smaller magnetic particles using a
special binder system.

VIDEO IMPROVED FORMULA-
TIONS. “We believe that Fuji HQ,
Super HG, HG Hi-Fi and Super XG-
Pro are names our consumers will
easily remember and ask for in
stores,” says Brad Friedrich, mar-
keting manager, magnetic products
division, Fuiji.

While the race may seem to favor
the fleet-priced T-120 standard
grade, sales for higher grade video-
tape continue to show promise. This
is the way TDK is going, according
to Lou Abramowitz, national adver-
tising manager. TDK's HD-XPro, E-
HG Hifi and the E-HG are all set for
a major promotion push.

VIDEO SUPER VHS. “Uncertain-
ty about unlicensed tape has frankly
held back Super VHS. We're hoping
JVC will hold the reigns,” comments
Diana Loredo, product marketing
manager, Memtek (Memorex).

The new kid on the blank video-
cassette market, Super VHS, is not
going to remain small for very long,
according to Bob Burnett, market-
ing director for 3M Scotch. He esti-
mates 250,000 S-VHS VCRs will be
sold in the U.S. this year, thus the
launch by Scotch of not only a S-
VHS tape but also S-VHS-C, the
camcorder format.

Following the most recent Sum-
mer Consumer Electronics Show,
dealers and even some manufactur-
ers are cautious about the product.
“We're looking at it,” says Tomilin-
son at Camelot Music, admitting
with such a small hardware base
thus far, S-VHS is stili in the future.
Burnett, meanwhile, vows S-VHS
“will capture 80% of the giobal
market by 1990,” and gain a 5%
penetration globally this year.

Pricewise, 3M’s S-VHS is entering
the market at $19.95 suggested
for ST-120 with STC-20s going for
$9.95.

Maxell vice president consumer
sales division, Mike Golacinski, is

(Continued on page B-9)
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HOT NEW STAR
IN THE SELLER SYSTEM

Set your sights on our bright and shining star. TDK's new DLM
(Dual Layer Mechanism) is now available in our new SA-X and
MA-X quality audio cassettes.

The TDK molding design of this hot new star was ceveloped
to meet the demands of the wder dynamic range offered by
today’s digital music sources. And to meet the explosive growth
of digital in the seller system, TDK offers these cassettes in
multi-packs.

So shoot for the stars with TDK, and take your sales where no
other retailer has gone before.

@TDK@THE ART OF PERFORMANCE.

wWwWw.americanradiohistorv.com

© 1987 TDK Electronics Corp.
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A Billboard Spotlight

CONSUMER
TAPE

Many of today’s top
recording artists, Grammy
Winners and leading music
producers won't accept just any
clear cassette, but demand
their recordings be made on
the SHAPE® Mark 10

We've got something
nobody else has, the patented
bridge insert, the most signifi-
cantimprovement in audio
cassette design in 20 years.
Here's how it works.

The bridge perfectly aligns
the tape perpendicular to the
heads, providing maximum,
uniform tape-to-head contact,
extremely accurate tracking
and an audible increase in per-
formance that maintains the
quality of sound as recorded in
the studio.

The Mark 10 uses superior

high grade tape, in a hand-
some, optically clear shell,
manufactured from plastic resin
supplied by Dow Chemical Co.,
that looks as good as it sounds.

SHAPE is the leading man-
ufacturer of audio cassettes in
the USA, and we're proud of
the reputation we've earned for
our commitment fo quality,
innovation and excellence in
the audio industry.

Send $3.00 check or money order (no cash please) to: “Mark 10 Offer”
Shape Inc., Audio Products Division, PO. Box 366B, Biddeford, ME 04005

If youd like to hear for
yourself how good a Mark 10
sounds, send us $3.00 for post-
age and handling, we'll send
you a Newport Classic com-
pact disc, and a blank Mark 10
audio cassette for you to make
your own fest.
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AUDIOTAPE

(Continued from page B-3)

Audio has traditionally benefitted
from those brands that offer both
audio and video. Thus, exclusive
video brands Kodak and Polaroid,
both in the top five in video, do not
appear in the audio brand share
with Maxell, TDK, Memorex and
Sony with several more crowding
into the No. 5 slot.

Now, due to marketplace dynam-
ics, audio may benefit from another
video factor as video specialty
stores become more aggressive in
blanktape. Asked why Movies To Go
is adding audio, John Ellis, buyer
and vice president says, “It's so
tough to find additional items,” add-
ing that by their very nature full-line
brands give audio a boost. As an ex-
ample, Movies To Go's newsletter
carries a Maxell promotion on vid-
eotape that offers a free XLII-90 au-
diotape.

AUDIO DAT. “‘Although situa-
tions in the U.S. have delayed the
DAT introduction, we have not ruled
out the positive future of the for-
mat,” says Tak Koyama, product
manager, TDK.

“There's a lot of heat on DAT,”
says Camelot Music special prod-
ucts buyer Jetf Tomlinson, echoing
the wait and see attitude of most re-
tailers to the controversial product.

As for manufacturers, most must
have marketing strategies in place.
Typifying the approach is the com-
ment from 3M that it will ship DAT
this fall “dependent upon legislative
action.” Not all brands readying
DAT are confident enough to men-
tion price. 3M is, with prices trend-
ing $8 (C-46), $9 (C-60), $11 (C-
90) and $13 (C-120).

While DAT has political ramifica-
tions, its technological aspects easi-
ly make DAT a product of extreme
considerations. As a Fuiji technical
paper points out, “Unlike conven-
tional audio cassettes, digital tapes
run in continual contact with the
digital hardware’s rotary head and
tape guides.”

AUDIO HIGH BIAS BOOM. “We
particularly feel that the high bias
category will demonstrate increased
importance in the coming months,
reflecting the growing popularity of
compact disks,” suggests Tak
Koyama, product manager, TDK.

The boom in high bias is wel-
comed by retailers like Fred De-
Coopman, accessory buyer at Har-
mony House, Detroit. '‘We can
finally make some money. The Max-
ell metal tapes have been incredible.
Just look at the margin from $5.40
to $8.99.”

Manufacturers are now aggres-
sively promoting high bias as with
Memorex’s buy-one-get-one-free
promotions that graduate upward
to where a 10-pack earns the con-
sumer a $4.90 cash return.

AUDIO PROMOTIONS. “The

B-8
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TDK tie-in with Case Logic has given
us a tremendous promotion item,”
contends Mitch Perliss.

Until recently, rebates on audio-
tape were unheard of. Now an entire
continuum of promotional pizzazz
is seen for audio, and across the
product spectrum. For example,
Memorex is readying a Christmas
push for its normal bias tape, a
$5.99 value carrying case with
eight C-90s.

Increasingly, vendors are tieing in
batteries and other items in their
line as the "‘value added” marketing
idea catches hold. Certron offers a
peg-board bag containing two C-
90s and four AA batteries.

VIDEQTAPE

(Continued from page B-6)
among those totally enthusiastic,
claiming S-VHS's horizontal resolu-
tion of around 400 lines offers a
picture quality “measurably better
than current broadcast signals.”
Maxell is bowing S-VHS in 120, 60
and 30 minute lengths.

VIDEO 8MM. “The 8mm format
will play an increasingly significant
part