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GBS Gift-Wraps Boss Box
In Rebates, Extra Dating

This story was prepared by Earl
Paige in Los Angeles and Geoff
Mayfield in New York.

NEW YORK Five bucks a box:
That’s the latest relief CBS has ex-
tended to its accounts to alleviate
gluts on “Bruce Springsteen & The
E-Street Band Live/1975-85.”

Large quantities of the boxed set—
which hit No. 1 in its first week of re-
lease amid a wave of media attention
(Billboard, Nov. 22, 1986)—still sit at
some customers’ warehouses. To re-

HBO Vid Vows
Protection
On ‘Platoon’

BY AL STEWART

NEW YORK The ongoing contro-
versy over the home video rights to
“Platoon” and “Hoosiers” took a new
twist last week as HBO Video vowed
to protect distributors and retailers
from legal action brought by Ves-
tron. Meanwhile, Vestron’s motion
for an injunction to prevent HBO
from releasing either movie was re-
jected Sept. 1 by the 9th Circuit Court
in San Francisco.

In a letter from HBO Video CEO
Frank O’Connell, the company as-
sures distributors that they will be in-
demnified for any action brought by
Vestron regarding the two films.
Vestron, which claims to hold the vid-
eo rights to the two titles, had previ-
ously threatened to bring legal action
against distributors and retailers
who purchase either movie from
HBO Video (Billboard, Aug. 29).

“It’s our way of giving comfort to
those who were worried about pur-

(Continued on page 86)

vive sales and to avoid huge piles of
returns, CBS has issued a $5 discount
for album and ~assette units that are
on hand and a $10 discount for com-
pact disk editions. The title has also
been excluded from the 3% per-unit
returns fee that the label began
charging in August (see separate sto-
ry, page 93).

Further, the distributor has again
rolled back billing on the Springsteen
box, this time extending terms until
Feb. 10. This represents a continua-
tion of a policy that CBS initiated last
March, when it placed a moratorium
on purchases and returns of the title,
issued credit for all units on hand,
and set September as the billing date
for that inventory (Billboard, March
28). The freeze on orders and returns
remains in place.

(Continued on page 93)

Sony To Bow DAT In Europe
Stunned Rivals May Follow Suit

BY NICK ROBERTSHAW

LONDON In a surprise move,
Sony says it plans to launch con-
sumer digital audiotape hardware
in Europe this fall. Word came at
the Aug. 28 opening of the Berlin
Audio Fair, stunning rival manufac-
turers like Aiwa, Sanyo, Thomson,
and Grundig, which now say they
may revise their own DAT launch
plans.

Although several major Japanese
and European electronics compa-
nies had DAT equipment on display
in Europe for the first time at the
Berlin event, it was considered un-
likely that any would confirm
launch dates, due to continuing con-
troversy with the European music
industry over proposed anticopying

ADVERTISEMENTS

BoDeans

Outside Looking In

(1/4/2-25629

legislation.

Now it appears the DAT flood-
gates may soon open. Burckhardt
Schwabe, audio director of Grundig,
which recently backed off from a
go-it-alone European launch, says
his company ‘“may have to change

[its] position once again.”

Adds Albrecht Gasteiner, Sanyo's
European marketing manager,
“Once one of the leading Japanese
companies stands up and announces
it, everyone else will follow immedi-

(Continued on page 92)

Sony Offering Breakthrough System

DAT Duping Goes Hi Speed

BY STEVEN DUPLER

NEW YORK The ability to mass-
produce prerecorded DAT software
is one step closer to reality. The lack
of such technology has been cited as
a stumbling block to major labels’

THE ONLY GOOD VIDEQ S A DEAL' VIDEO. See page 71 far

more information.

Produced by Jerry Harrison

"Only Love"
(7-28179)

Reprise/Slash Records

acceptance of the new digital for-
mat.

At the end of September, a Sony
Corp. subsidiary begins taking or-
ders for a high-speed DAT duplica-
tion system, capable of cranking out
an 80-minute tape in 15 seconds. Its
price will be about $600,000.

Delivery of the new system, how-
ever, could take as long as five
months after the order is placed.
That fact coupled with the high
price tag will likely limit the market
for the new system.

(Continued on page 92)

Politics Focus
0f NAB Confah

BY BILL HOLLAND

ANAHEIM, Calif. Close to 6,000
radio broadcasters, a record num-
ber, are making their way to this
city—home of Disneyland—to at-
tend Radio '87, the annual National
Assn. of Broadcasters-sponsored
radio management, programming,
sales, and engineering convention.
Also setting a record at the con-
vention, scheduled for Wednesday-
Saturday (9-12), will be the 147 ex-
(Continued on page 86)
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BMG Chiefs Map Expansion Plans

Seek Broader Repertoire In U.S., U.K.

BY MIKE HENNESSEY

VOLUME 99 NO. 37 SEPTEMBER 12, 1987

JACKSON'’S ‘BAD’ MAKES A BIG SPLASH
Michael Jackson'’s “Bad” got off to a dazzling start: Reorders of the Epic
album had reached half a million by the album’s third day on the market.
Retail editor Geoff Mayfield tells the story. Page 4

MCA Beaming Over ‘Exit O’
Steve Earle’s success on both country and album radio is good news for
MCA, which has launched an all-out marketing campaign for the music
and videos from Earle's “Exit O"’ album. Andrew Roblin reports.
Page 30

VIDEOCASSETTE-DUPING GOES HIGH SPEED

The Otari Corp. has announced plans to begin selling the world’s fastest
high-speed videocassette duplicating system in early 1988. Pro editor
Steven Dupler reports. Page 48

Charges Against Biafra Dropped
All charges were dropped against former Dead Kennedys singer Jello
Biafra, who was tried in a well-publicized obscenity case connected with
a poster in the band’s *“‘Frankenchrist” album. West Coast bureau chief

Dave DiMartino tells the story. Page 93
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LONDON The Bertelsmann Music
Group is planning a major expansion
coupled with a drive for greater prof-
itability over the next two years.

“We have a lot of building to do
over the next 24 months,” says Mi-
chael Dornemann, joint chairman
with Monti Lueftner of the Bertels-
mann Music Group, with special re-
sponsibility for worldwide operations
(except German-speaking countries,
which Lueftner handles).

The BMG program is based on a
seven-point strategy:

® Increased talent acquisition and
application of the traditional Bertels-
mann policy of long-term support for
contract artists.

o Improved efficiency in the group
infrastructure, particularly in the
U.S., involving some staff reductions.

e Greater concentration on direct
marketing via television merchandis-
ing and newspaper advertising.

e Strengthening of the group’s
classical repertoire.

® Development of the music pub-
lishing division through catalog ac-
quisition and the breaking of new
songwriters.

® Greater participation in top man-
agement and more freedom to exer-
cise artistic judgment.

o Creation of new affiliates in coun-
tries where there are, as yet, no BMG
operations.

Says Dornemann: “We are in an in-
dustry which is dominated by Anglo-
American product, so we have to
strengthen and expand our reper-
toire bases in the U.S. and U.K. This

means signing new artists with high
potential to long-term deals. It also
means creation of new BMG affili-
ates, because we are behind the other
majors in this respect. CBS has 34
foreign affiliates, PolyGram 30, EMI
27, and Warners 20, but we have only
18 at present.”

Lueftner, whose special concern
and worldwide responsibility is with
a&r and who has been with the Ber-
telsmann group for 30 years, is a
staunch advocate of ownership by a
music company of the repertoire it

markets and of long-term commit-
ment to artists under contract.
Lueftner underlines Dornemann’s
assessment that the U.S. and U.K.
must be the major product sources,
but adds, “we must also preserve and
develop national repertoire in other
major markets, such as Spain,
France, and Germany. We cannot af-
ford to forget that Spain has enor-
mous potential and that Germany has
produced much international reper-
toire of late.”
(Continued on page 83)

BY EDWARD MORRIS

NASHVILLE BMI has struck
back at ASCAP for its public and fi-
nancial support of a number of
songwriters who are protesting
BMI’s new bonus payment policy.

The affected songwriters have
defected from BMI and thus face
the loss of bonus payments for the
songs they have left behind (Bill-
board, Sept. 5).

a letter to all its affiliated writers.
In the letter, BMI blasts ASCAP
for its refusal to accept only the
songwriter’s performance-right
share for songs unless the publish-
er’s share comes with it.

The BMI letter, dated Aug. 25,
also points out that the society’s de-
cision not to pay bonuses to defect-

BMI Defends Bonus Plan

BMTI’s action came in the form of

ing writers leaves more money for
writers who stay at BMI.

In reply, ASCAP says the inter-
pretation of its policy in the BMI
letter is ““too simple” and is merely
BMI’s attempt to divert attention
from the current arbitration of the
bonus issue.

Under ASCAP policy, songwrit-
ers who come to the society from
other performance-rights organi-
zations must have their songs pub-
lished by an ASCAP affiliate be-
fore ASCAP will handle the songs.
If a writer is his or her own pub-
lisher, this policy creates no partic-
ular problem. But if the publisher
is separate from the writer, then
the publisher has to consent to
moving the songs from one perfor-
mance-rights group to another.

(Continued on page 83)

Import Units Already Finding Way Into U.S. Studios

Sony To Take Orders On Pro DAT Units

BY STEVEN DUPLER

NEW YORK While the controver-
sy over consumer use of digital au-
diotape recorders drags on in Wash-
ington, professional audio engi-
neers are already using DAT
consumer model decks—purchased
either in Japan or on the U.S. gray
market——in broadcast and recording
studios.

And this fall, both recording and
broadcast facilities will be able to
purchase professional-model DAT
recorders for the first time: Sony’s
Pro Audio division says it will bow
two models at the Audio Engineer-
ing Society show here in October,
regardless of the status of the DAT
legislation now in committee before
Congress.

Although the wording of the DAT
Copycode bill is vague regarding
commercial uses of all types of digi-
tal recording, not just DAT, pro us-
ers claim the Copycode controversy
has no relevance when applied to
professional DAT decks.

“We're not using these machines
to copy somebody’s compact disk,”
says one engineer. ‘“We’re using
them as just another recording tool
in the studio.”

Some engineers have found the
consumer decks make good, work-
able, high-quality 2-track digital re-
cording systems, particularly be-
cause of their low cost.

But the consumer units lack cer-
tain abilities professionals require,

such as reading time code (crucial in
film and video work); interfacing
with CD mastering units like the in-
dustry standard Sony PCM-1610
and 1630; and operating under field
conditions.

These features are offered by the
two Sony pro units, the full-size
PCM-2550, and the portable PCM-
2000. The full-size unit, intended for
studio and radio station installation,
will sell for about $5,000; the small-
er, battery-operable PCM-2000 will
retail in the neighborhood of $7,000.

According to Peter Dare, vice
president of product management
for Sony Communications Products
Co., the narrow track width of DAT
tape means neither of the units is
now capable of electronic editing, a
factor that limits their uses to field
recording, broadcasting, and studio
operations not requiring insert edit-
ing.

However, he says, more expen-
sive units with editing capabilities
are forthcoming, although no re-
lease date has been set for these.

Radio stations have not yet begun
broadcasting with DAT consumer
decks, although Chicago classical
outlet WFMT did a one-shot broad-
cast of DAT with prerecorded DAT
software from Telarc using a Sony
consumer model in June.

Still, Dare says, the Sony PCM-
2550 is designed with radio station
usage in mind, particulary with re-
gard to music storage.

“In addition to providing the [lis-

tener] with a clearer signal, the pro
DAT machine could also be used to
replace existing cart machines, as it
gives stations a much wider access
to music while using less floor
space,” says Dare.

He also cites archival storage
uses for pro DAT machines in radio
stations. “The average FM station
has enough storage space for about
eight hours of music before it has to
repeat itself,” says Dare. “DAT lets
you shrink your space requirements
and allows you to store 30-40 hours
of music in the same amount of
space.”

At least one television station is
taking advantage of DAT's storage
capabilities. SuperStation WTBS in
Atlanta has had two digital music
DAT packages mastered for use in
its headquarters.

The tapes were recorded in multi-
track digital at Nashville’s Master-
fonics and New York’s Power Sta-
tion and then mastered to 2-track
DAT. Bill Tullis, director of musie
for WTBS, says he’s pleased with
the results.

“Where once we stored music ma-
terials on 3/,-inch videotape, we
now use DAT almost exclusively,”
he says.

On the music studio side, several
all-DAT projects have been complet-
ed by some cutting-edge engineers.
For instance, Ed Rak of New York-
based Clinton Recorders says he re-
corded a jazz project for Freddie

(Continued on page 92)
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Jackson Reorders Reach Half A Million In 3 Days

‘Bad’ Album Sales Thrill Retailers

BY GEOFF MAYFIELD

NEW YORK Michael Jackson’s
“Bad” enjoyed a robust sales debut,
according to record dealers, many of
whom say the album has outper-
formed even their brightest expecta-
tions.

By Sept. 2—the title’s third day on
the market—Epic’s reorders had
reached half a million, says Bob Alt-
shuler, vice president of press and
public affairs for CBS. Preorders on
the title, 2.25 million units, were the
largest in the distributor’s history
(Billboard, Sept. 5). .

To no one’s surprise, dealers are
speaking in glowing terms about the
album’s initial showing. “It was the
best first two days we’ve had for any
album this year,” says Gary Ross,
vice president of marketing and mer-
chandising for the 554-store Minne-
apolis-based Musicland Group (which
includes the Musicland, Sam Goody,
and Discount Records banners). “It’s
definitely beating expectations.”

“No doubt, Michael has brought
people through our doors and to our
cash register,’ says George Balicky,
vice president of marketing and ad-
vertising for the 76-store National
Record Mart chain, based in Pitts-
burgh.

Cindy Barr, director of purchasing
and product management at the 36
store Miami-based Spec’s Music

the added exposure wasn’t able to
push second-day sales past the open-
ing-day action. “Most everybody in
the record-buying public was aware
that the album was coming out on
Monday,” says David Blaine, vice
president of the 25-store Waxie Max-
ie’s web in Washington, D.C.
At press time, David Roy, buyer
for the 238-store Albany, N.Y.-based
(Continued on page 82)

chain, adds that store managers no-
ticed the title “brought people in who
normally don’t shop record stores.”

Ross credits Jackson’s CBS-TV
special on the album’s release date,
Aug. 31, with driving second-day
movement at Musicland outlets close
to first-day sales.

The nationally televised program
scored impressive ratings (see story,
this page). Still, some chains say

 Jackson Rates On Tube

by ¥
N F‘WWY‘DRK $ Fomﬂt:mes lifeis - of thmr sots for t.hp show:” w,
¢ good when you're bad. At least, ;- . On the national frout, Jacksoa
@that s how it wurks for MmhakelW garnered a 17.6 rating and also a
Jackson.* < © % " 90 ghare, showing that 30% of the
- The Epic supvrstar’s half hour . roughly 5 million TV households™
"“Bad” television special—which " in the country were tuned t:o CBS
- included the 18-minute video ver-'- at 8 p.m. EST. «
sion of the album’s title track— - By comparison, “Bad” pulled at
was broadeast nationally Aug. 31 far blgger audience than “Kate &
on the CBS-TV network. It pulled  Allie,”.the UBS show normally in
strong ratings and audience the 8 p.m. slot, which the previous
isharesin both the overnight 15- | week scored a 13 rating and a 23
market and the pationa] reports. share, making it the sixth-highest-
Jackson’s ““Bad” pulled an 18.8  rated | program in the U.S. that
srating and a 30 share in the 15- " week.
market ovérnight reports, signify- CBS officials’ at thé label and
ing that 30% of the television audi- the network were ‘““delighted”
ence in-the 15 ‘major broadcast with the ratings. STEVEN DUPLER
markets in the U.S. were in front™ N .

Benel Tightens Belt Under Chapter 11

Vendor Continues To Operate At Crazy Eddie’s

BY MARK MEHLER

NEW YORK Benel Distributors
Ltd., which operates record/video
shops at 39 Crazy Eddie’s stores, has
made several moves to trim expenses
as part of a reorganization under
Chapter 11 of the Federal Bankrupt-
cy Act.

Burt Goldstein, executive vice
president of privately held Benel,
says the purchasing function, for-
merly broken out as music and video
departments, has been consolidated

Chapter 11 filing, Benel listed se-
cured and unsecured trade debt at
about $7.5 million. Major secured
creditors include CBS Records, which
is owed approximately $855,000;
WEA Corp., owed about $800,000;
RCA, about $1.2 million; and Capitol
Records, about $500,000. Secured
trade debt amounts to about $5.5 mil-
lion, and unsecured trade debt is
about $2 million.

In a related development, a hear-
ing on a suit by Crazy Eddie to termi-
nate Benel’s license to operate the 39
shops, originally scheduled for

under Daniel Miron, previously the
video buyer. Recorded music buyer
Jay Rosenberg resigned to take a
post at The Wiz.

In addition, Benel plans a move
from Edison, N.J., into new ware-
house space in South Plainfield, N.J.,
which Goldstein says will represent a
savings of 30%.

Finally, principal shareholder Ben
Kuszer has taken a salary cut, ac-
cording to Goldstein.

Goldstein says the moves will add
$250,000 to Benel’s bottom line. In its

NEW YORK Jim Schwartz, pres-
ident of Lanham, Md.-based
Schwartz Bros. Inc. and SBI Vid-
eo, has been appointed to fill the
unexpired term on the Video Soft-
ware Dealers Assn. board left va-
cant by the resignation of Noel
Gimbel.

Russ Solomon, president of the
National Assn. of Recording Mer-
chandisers, named Schwartz to
the VSDA seat.

The video trade group’s bylaws
call for three NARM members to
sit on its board. Solomon, presi-
dent of the Tower Records chain,
and Lou Fogelman, president of
wholesale/retail operation Show
Industries, are the other NARM
appointees who sit on the VSDA
board.

Gimbel had to relinquish his
VSDA seat as a result of his re-
cent move from distributor Baker
& Taylor to manufacturer Lori-

VSDA Picks Schwariz

. uled meeting is set for Oct. 13-14

Wednesday (9), has been pushed back
to October, Goldstein says. Benel has
continued operating the business,
which trades as the Music and Mov-
ies Place, after obtaining a restrain-
ing order in July.

“Business is good,” says Goldstein.
“We’ve had no interruption in opera-
tions. Our only problem was that we
overexpanded, opening up a unit a
month. We still see the arrangement
with Crazy Eddie’s as mutually bene-
ficial, and we believe any responsible
management there will see that.”

Meanwhile, Benel has opened dis-
cussions with banks on financing two
or three planned freestanding stores.
Goldstein declines to elaborate on the
planned openings, except to say the
new stores will be inner-city outlets.
“It’s a business opportunity we have
to seize,” he says. “Banks are still
talking to us, so there’s reason to be-
lieve we’ll continue in business.”

The fate of Crazy Eddie Inc., which
operates 41 stores, is also in doubt
(Billboard, Aug. 29). Entertainment
Marketing Inc., which has threatened
a proxy fight for control of the chain,
filed suit in Delaware Aug. 27, asking

(Continued on page 86)

mar Home Video (Billboard, Aug.

15). When he flrst joined the
VSDA board, he was the principal
officer of Chicago-based wholesal-
er Sound Video Unlimited, which
has since been bought out by Bak-
er & Taylor’s growing distribution
network.

Schwartz is past president of
two other trade groups, NARM
(1970-71) and the National Assn. of
Video Distributors (1985). He and
re-elected VSDA president Arthur
Morowitz, head of Hasbrouck
Heights, N.J.-based Metro Video,
are the only distributors on the
trade group’s national board.
However, all major distributors
are regular members of VSDA.

The VSDA board’s next sched-

at the United Nations Plaza Hotel
in New York City.
GEOFF MAYFIELD

Sherrick’s Crew. Top Warner Bros. executives meet in chairman Mo Ostin’s
office with new signee Sherrick to kick off his debut single, “Just Call.”
Standing, from left, are Michael Ostin, Warners vice president of a&r; Ron
Eliison, vice president of black music promotion; Benny Medina, vice president
of black music a&r; Marylou Badeaux, director of black music marketing; Oscar
Fields, vice president of black music sales; Ray Singleton, Sherrick’s manager;
and Warners president Lenny Waronker. Seated are Sherrick and Ostin.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Epic/Portrait/CBS Associated promotes Larry Stessel to
vice president of product marketing, West Coast, and Donald Eason to vice
president of black music promotion. Stessel was director of merchandising,
West Coast. Eason was director of black music promotion. Additionally, An-
drew Fuhrmann joins the label as East Coast director of a&r. He was direc-
tor of a&r for Arista.

Ron Urban is named vice president of finance and administration for EMI
Manhattan in New York. He was vice president of finance and treasurer at
Arista.

In a restructuring of its marketing department, Chrysalis Records in New
York makes the following appointments: Chris Tobey, senior director of mar-

oy

STESSEL EASON FUHRAMANN URBAN
keting; Peter Corriston, creative director; Libby Fried, national marketing
coordinator; and Miriam Cohen, marketing/video assistant. Tobey was direc-
tor of marketing development for the label. Corriston is a Grammy-winning
art director.

Arista Records in New York names Leana Wild associate director of pro-
duction. She was production manager for the label. Wild will be succeeded by
Gerry Kuster, who served in a similar capacity for Prelude/Savoy Records.

Relativity Records in Jamaica, N.Y., names Theresa Chambers to the new-

ly created post of a&r director and Cari Gengo national publicity director.

WILD RUMSEY

Chambers coordinated all major showcases for the New Music Seminar.
Gengo was an account executive for Jacksina Co., a New York-based public
relations firm.

Howard Alston is named director of national jazz promotion for Passport
Records, based in Glendale, Calif. He was national r&b and jazz buyer for the
Warehouse Records retail chain.

GRP Records in New York makes the following appointments: Erica Lin-
derholm, national promotion coordinator; Deborah Lewow, manager of na-
tional radio promotion; and Caren Schuerlein, director of advertising. Linder-
holm was with RCA Records. Lewow was with the Passport Jazz/P.A.R.A.S.
Group. Schuerlein was with PolyGram Records.

The Chameleon Music Group in Hawthorne, Calif., names Jeff Evans mar-
keting coordinator and Robert Vodicka production manager. Evans was with
the label’s college radio promotion staff. Vodicka was with KSPC in Clare-
mont, Calif.

DISTRIBUTION/RETAILING. Record World/Elroy Enterprises in Roslyn, N.Y,, ap-
points Mike Collins vice president of retail stores. He was executive vice pres-
ident and general manager of Tech High-Fi in Boston. Additionally, Patrick

(Continued on page 82)
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Streisand’s 30th Gold Sets Record

Barbra, Madonna Pace RIAA Certs

BY PAUL GREIN

LOS ANGELES Barbra Streisand,
the top female vocalist of her gener-
ation, and Madonna, the hottest dis-
taff singer of the '80s, both added to
their gold and platinum caches in
August.

The Recording Industry Assn. of
America also certified Bon Jovi's
“Slippery When Wet” at the 8 mil-
lion level.

Streisand earned her 30th gold al-
bum with “One Voice,” which was
cut at a benefit concert in her Ma-
libu, Calif., backyard. Streisand is
the first act to cross the 30-gold-al-
bum threshold. Elvis Presley and
the Rolling Stones have tallied 28
gold albums each; the Beatles have
earned 25.

Madonna set a record of her own,
becoming the first female vocalist
to top the 5 million sales mark with
more than one album. Her 1986 re-
lease, “True Blue,” was certified
for U.S. sales of 5 million copies.
Her previous album, “Like A Vir-

gin,” sold more than 7 million units
domestically.

Only four other acts have had
back-to-back albums certified for
sales of 5 million units: Simon &
Garfunkel (‘“Bridge Over Troubled
Water,” “Greatest Hits”’), Fleet-
wood Mac (“Fleetwood Mae,” “Ru-
mours”), Billy Joel (“The Stranger,”
“52nd Street,” ‘“Glass Houses”),
and Michael Jackson (“‘Off The
Wall,” “Thriller”).

By topping the 8 million sales
mark, Bon Jovi’'s “Slippery When
Wet” ties with “Whitney Houston”
as the best-selling album since
Prince & the Revolution’s “Purple
Rain,” which has sold more than 9
million copies.

Three albums were certified gold
and platinum in August, including
the latest by two acts that only
reached gold last time at bat—L.L.
Cool J and Lisa Lisa & Cult Jam.

The “Beverly Hils Cop II"” sound-
track also reached both certification
levels simultaneously last month.
This improves on the fortunes of the

Gershwin Still 'S Wonderful
As Labels Set New Albums

BY IRV LICHTMAN

NEW YORK George Gershwin's
music on recordings, it’s very clear,
is here to stay.

But music industry recognition of
1987 as the 50th anniversary of
Gershwin’s death is adding even
more listings to the already vast
catalog of his albums,

Although July 11, the day he died
in 1937 at the age of 38, is past, la-
bels are still rolling out new re-
leases and, in some cases, reissues
of historic performances of Gersh-
win works.

In some instances, the recordings
reflect recent discoveries of manu-
scripts containing original orches-
trations of Gershwin music at the
Warner Bros. Music warehouse in
Secaucus, N.J.

Angel Records has just marketed
two significant Gershwin-themed
albums in this vein, including “Kiri
Te Kanawa Sings Gershwin.” The
operatic superstar sings Gershwin
favorites with the backing of an or-
chestra conducted by John
McGlynn, whose scholarly pursuit
of authentic scoring of musical the-

(Continued on page 90)

New Midline GDs Planned

RCA, Arista Mine Pop Catalogs

NEW YORK All three label name-
sakes of RCA-A&M-Arista Distribu-
tion are now represented in the mid-
line compact disk pop market.

Following A&M’s lead, RCA and
Arista are now taking orders for
about two dozen introductory titles
each, with delivery earmarked for
late September or early October.

Accounts will pay $6.86 for titles
from either label; that’s low enough
to encourage pricing of less than $10
to consumers.

Arista is making its first foray into

CD midlines, but RCA began selling
a CD midline series in its classical Er-
ato line from France a short time
ago, and the company is launching
Red Seal midlines this month, too.

RCA’s talent lineup for midline
CDs includes Elvis Presley, John
Denver, Hall & Oates, Jefferson
Starship, Kenny Rogers, and the
Judds, among others.

Arista launches its midline catalog
with such acts as Barry Manilow,
Alan Parsons, Melissa Manchester,
and Aretha Franklin.

Jerry Nathan Dead At 67

BUFFALO, N.Y. Jerry Nathan, a
founding father of the rock concert
business, died here Aug. 25 after a
brief illness. He was 67.

At the height of his career, Na-
than booked 200 concerts annually
in his native Buffalo; nearby Roch-
ester and Syracuse, N.Y.; Pennsyl-
vania; and southern Ontario. He
promoted more than 2,500 headlin-
ers and opening acts as president of
Festival East Concerts Inc.

The promoter staged 17 of the 19
concerts ever produced at the
80,000-seat Rich Stadium; in 1974,
he was the first to book the subur-
ban Buffalo venue with Eric Clap-
ton and the Band.

Nathan was the first in his mar-
ket to book such superstars as Bob
Dylan, Pink Floyd, Jimi Hendrix,
the Rolling Stones, Aretha Frank-
lin, Led Zeppelin, and Bruce Spring-

(Continued on page 86)

original “Beverly Hills Cop” sound-
track, which took seven weeks to
climb to platinum after it was certi-
fied gold.

Two female singers in the midst
of successful comebacks landed
their first gold albums in years.
Carly Simon earned her first gold
album since 1978's “Boys In The
Trees’ with ‘“Coming Around
Again,” and Stephanie Mills landed
her first gold album since 1981’s
“Stephanie’” with “If I Were Your
Woman.”

Three catalog titles went plati-
num in August, including two by
Anne Murray: 1979’s “New Kingd Of
Feeling’”’ and 1981’s ‘““Christmas
Wishes.” Eddie Money’s 1982 re-

(Continued on page 92)

From Russia With Jazz Grover Washington takes a postset break with U.S.-
Soviet Cultural Exchange musicians at a recent jazz concert at New York state’s
Chautauqua Institute. Pictured, from left, are Latvian saxophonist Raimonds
Raubisko, Latvian trumpeter Gunar Rozenberg, Washington, Soviet saxophonist
Igor Butman, and American pianist Henry Butler.

I.OS LOBOS’ “La Bamba” hangs tough at No. 1 on
the Hot 100 for the third straight week, holding Mi-
chael Jackson & Seidah Garrett’s “I Just Can’t Stop
Loving You” to the runner-up spot for the second
week in a row. Also, the “La Bamba” soundtrack
hits No. 1 on the Top Pop Albums chart. This is the
first time that a movie soundtrack and its title song
have been No. 1 simultaneously since ‘“Flashdance”
four years ago.

“I Just Can’t Stop Loving You’’ may still make

gest star in pop music
sweat out whether he’ll
make No. 1 with the
first single from his
first album in five
years, Los Lobos earn
this year’s Little Band
That Could Award. The

No. 1 next week. But

just for making the big-
B e
P e e ]

East Los Angeles quin-

tet had never before
climbed above No. 78—
the position it reached in 1985 with “Will The Wolf
Survive?”’

“La Bamba” is the first song from a movie to log
three weeks at No. 1 on the Hot 100 since Lionel Ri-
chie’s “Say You, Say Me” from “White Nights” had
four weeks on top in late 1985. Weekly readers al-
ready know that Taylor Hackford was involved in
both of these films. He directed “White Nights’’ and
co-produced ‘“La Bamba.”

Six other movie soundtracks have been listed at
No. 1 at the same time that their title song was No. 1
on the Hot 100. In chronological order: ““A Hard
Day’s Night,” “Help!,” “Saturday Night Fever,”
“Grease,” ‘“Chariots Of Fire,” and the aforemen-
tioned “Flashdance.”

TEEN IDOLS are back! Teen-age pop stars are en-
joying their greatest popularity since the "70s, when
such singers as Donny Osmond, Tony DeFranco,
and Leif Garrett ruled the charts.

Robert T. Durkee of Altoona, Wis., notes that five
teen-aged solo acts have landed top 40 pop hits in the
past 18 months. The roster includes Janet Jackson
(who was 19 when she scored her first hit), Charlie
Sexton, Glenn Medeiros, Debbie Gibson, and L.L.
Cool J. By contrast, in the early ’80s, Stacy Lattisaw
was the only teen-ager to crack the top 40.

One difference between the current roster of teen
hitmakers and the '70s teen idols we mentioned is
that the music from the current teensters isn’t bub-
ble-gum. For the most part, it isn’t substantially dif-
ferent from most contemporary pop. Gibson’s
bouney “Only In My Dreams” is very much in the
vein of Madonna'’s hits; Medeiros’ “Nothing’s Gonna
Change My Love For You” is a ballad in the Peabo
Bryson/Lionel Richie tradition. And the music of

by Paul Grein

Jackson Just Gan’t Top ‘La Bamba’;
Soundtrack Is At No. 1, Too

Jackson and Cool J is at the heart of contemporary
black pop—and thus of pop music in general.

FAST FACTS: This week marks the first time that
two rap albums have appeared in the top 10 on the
Top Pop Albums chart at the same time. L.L. Cool
J’s “Bigger And Deffer” (his salute to Def Lep-
pard?) holds at No. 6 after peaking at No. 3, and the
Fat Boys’ “Crushin’ ”’ jumps four notches to No. 8.

Madonna’s ‘“Causing A Commotion” is the top
new entry on this week’s
Hot 100, at No. 41. This
is Madonna’s 13th con-
secutive single to be the
week’s highest-debuting
single. Is she hot or
what?

ABC’s “When Smokey
Sings” jumps three
notches to No. 8 on this
week’s Hot 100, becom-
ing the group’s highest-
charting hit to date. Its
previous biggest hit was ‘“Be Near Me,”” which
reached No. 9 in November 1985. This unabashed
valentine to Smokey Robinson cracks the top 10 just
10 weeks after Robinson scored a top 10 hit with
“Just To See Her.”

While Michael Jackson may still reach No. 1 on
the Hot 100, he appears to be peaking at No. 2 on the
Hot Black Singles chart behind the Force M.D.’s,
with “Love Is A House.” This is the group’s first
No. 1 black hit.

Kenny Rogers & Ronnie Milsap’s “Make No Mis-
take, She’s Mine’ hits No. 1 on this week’s Hot
Country Singles chart, three years after the original
version, by Barbra Streisand & Kim Carnes, peaked
at No. 8 on the Hot Adult Contemporary Singles
chart. The original was considered a commercial dis-
appointment (okay, a stiff), so the fact that this re-
make has reached No. 1 must be especially gratify-
ing for Carnes, who wrote the song.

WE GET LETTERS: Adam Hammond of Bay City,
Mich., notes that Lisa Lisa & Cult Jam’s last four
singles have all logged 20 or more weeks on the Hot
100. He adds that only two other acts in the rock
era—the Bee Gees and Daryl Hall & John Oates—
have spent 20 or more weeks on the chart with four
consecutive releases. The difference is that the oth-
er acts were already established hitmakers when
they did it, while Lisa Lisa was—at least initially—
relatively unknown. Lisa Lisa’s current hit, “Lost In
Emotion,” is in its seventh week on the chart; we're
betting that it will hit 20 weeks, too.

Chris M. Day of New York notes that Los Lobos’
“La Bamba’’ bumped Madonna’s “Who’s That Girl”
out of the No. 1 spot in both the U.S. and the U.K.
Don’t take it personally, Madonna. It’s a tough biz.
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Prepare Yourself For
A Momentary Lapse of Reason!

The new album from

PINK FLOYD..

Featuring the single, “Learning To Fly." w07
On Columbia Records, Cassettes and Compact Discs.

Pink Floyd's phznomenal 60-date

North American Tour begins Sept. 9th!

Ottawa, Monereal, Cleveland. Philadelphia. Toronto. Chicago, Milwaukez.,
Syracuse, New York Citv, East Rutherford, Hartford. Providence.

Washington DC. Chape! Hill. Tampa. Miami, Adanta, Lexington, Detroir,
Indianapelis, St. Louis, Houston. Dallas, Los Angeles, San Francisco. Seatzle.

Preduced by Bob Ez-in and David Gilmour.
Management: Steve O'Rourke, EMKA Productions, London.

QI . )
N Columbial’ @ lare trademarks of CBS Ine. © 1987 CBS Inc.
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BY LYOR COHEN

Thirty years ago, denunciations
of rock’n’roll were easy to laugh
off. People understood that they
were listening to the ravings of the
lunatic fringe when the White Citi-
zens Council of Alabama gravely
predicted that ‘‘rock’n’roll music
will bring the white man down to
the level of the negro.”

Today, the denunciations are just
as fierce, but they are coming from
the pillars of society—elected offi-
cials, the police, and the media.

Knowing this, all of our friends
and associates in the music business
advised us not to put Run-D.M.C.
and the Beastie Boys on the road
this summer. We were told we could
make double the money with half
the problems by putting them out
on separate tours.

The two acts had gone out during
the summer of 1986 in the company
of L.L. Cool J and Whodini on the
Raising Hell tour, and, though 73
out of our 74 dates had been un-
eventful, our gig at the Long Beach
Arena was disrupted by gang vio-
lence, a spectacular occurrence that
made national news. Our friends
were sure this would be held
against us this time around.

I was sure they were wrong. Hav-
ing produced literally hundreds of
arena-level teen-age events during
the past three years, I was con-
vinced that no one knew the scene
better than we did. And I'd prove it,
too.

Instead of shying away from the
source of our bad reputation, and
leaving Los Angeles for last, we
would play there first. If we were
able to produce a safe event there
early in the tour, the rest of it would
be easy.

Nothing less than the future of
these acts, of our firm, and of rap
music in general was riding on this
gamble. One more incident like
Long Beach, and we were all fin-
ished.

It turned out that my friends
were right in an odd way. The To-
gether Forever tour played four
nights in a row at the Greek Theater
in Los Angeles and one night in Cos-
ta Mesa. All of the concerts were
peaceful, drawing 33,000 fans, but it
was as if they never happened.

The riot at Long Beach remained
the dominant image.

Consider some of the weirdness

FIGHTING GENSORSHIP

While I am against censorship in
any form, I am concerned with the
way the music industry is fighting
such groups as the Parents Music
Resource Center.

The way the debates have gone
lately is, to be honest, embarrass-
ing. Members of panels are divid-
ed, audiences are allowed to be
rude, and celebrities make fun of
other celebrities.

The press does not report the is-

Run-D.M.C., Beasties Together

ON TOUR: A DISPATGH FROM THE FRONT LINES

we encountered:

e In Portland, Ore., the police
claimed they’d heard that black
gangs from Oakland, Calif., and Los
Angeles planned to travel all the
way up to Portland to wreak havoc
on our show.

Having thus single-handedly cre-
ated a climate of fear, the police
then proceeded to assign many
more officers than necessary to deal
with this imaginary menace and
took $4,500 directly out of the gross

the front page of its arts section.
One was a reprint of a Los Ange-
les Times piece about ‘“The Neo-
Nasty Era,” subheadlined “Life As-
saults Our Senses: Why Must Fine
Arts Do The Same?”’ The second
was a Gannett News Service piece
headlined ‘“‘Beastie Boys’ Reputa-
tion Just Beastly,” which disdained
reporting altogether in favor of re-
peating rumors to the effect that a
“whirlwind of hype ... depicts the
Beasties’ shows as Sodom and Go-

‘Black kids and

white kids stood

together, rapped
along, and had

a great time’ i

Lyor Cohen is chief operating officer of

Rush Artist Mgt.

box-office receipts to pay for the ex-
tra manpower.

In a letter protesting these devel-
opments to Portland mayor Bud
Clark, local promoter David Leiken
said, “In my estimation, the police’s
hysteria cost the show approximate-
ly $35,000 in ticket sales and caused
tension and paranoia that should
have not entered the picture.”

e In Jacksonville, Fla., the city—
enforcing for the first time an ordi-
nance that had been on the books
since April—insisted that tickets to
our Aug. 9 show carry a printed
message warning that it contained
“‘adult subject matter’’ and was
only “for mature audiences.”

Run-D.M.C., the Beastie Boys,
and Rush Artist Management sued
the city of Jacksonville for violation
of their constitutional right to free
speech and won a temporary re-
straining order in federal court. Af-
terward, one of the local politicians
shrugged off the defeat, saying
that because the show sold far few-
er tickets than expected the council
had achieved what it wanted.

Today, the Jacksonville City
Council is begging us to settle this
matter out of court.

¢ The Cincinnati Enquirer, four
days before our show was due to hit

town, ran two stories side by side on.

morrah on wheels.”

The whirlwind of hype generated
by these two pieces succeeded in
scaring away thousands of ticket
buyers. By the time the same pa-
per’s review ran—headlined “Beas-
ties, Run Provide Good-Time Rap’n’
Roll,” and noting that “the Colise-
um was not destroyed by sex-and-vi-
olence-crazed youths”—it was too
late to save the show from financial
loss.

e In Seattle, the director of a city-
operated venue canceled a sched-
uled show on the basis of “intelli-
gence” from the police department
that predicted “potential rumbles
after the concert involving teen-
agers from different races.”

We rescheduled the show with a
privately owned venue and had no
problems of any kind.

“What is all the fuss about?”
wondered Patrick McDonald in the
following day’s Seattle Times. “The
hysteria that preceded last night’s
rap concert was a lot more bizarre
than anything that happened on
stage. Blocking off the streets,
bringing out the mounted police,
and deploying half the force—not to
mention all the media excess with
TV news choppers overhead—
looked mighty silly because it was
all over a bunch of children, average

sues; it reports the name-calling,
the back-stabbing, and the stupid
remarks made by people who are
well-meaning but unprepared.

Tipper Gore is wise not to show
up. She gets no bad press; that’s
more than can be said for the mu-
sic industry.

I don’t have an answer, but a
step in the right direction would be
to organize better. And some of
our most vocal advocates need to
stay at home.

Kids loved hearing Dee Snider
and Frank Zappa on TV, but the
voters and those who donate big
money to good causes did not.

The music industry needs to get

its act together. At best, the battle

is difficult. With a bad press, even
winning may be losing.

Bob Stephenson

White House, Tenn.

A FAIR PRICE

I would like to commend Motown
for bringing the price of compact
disk catalog material down to a
level of affordability. Its 9000 se-
ries, in my opinion, is an exception-
al value.

While most of the other labels
are gouging the consumer for re-
hashed titles, many of Motown's
contain 20 selections or more of
solid material for under $10.

age about 14.

“The so-called threat of violence
that caused all the uproar could
have been handled with a little com-
mon sense and some respect and un-
derstanding, rather than with an ob-
scene public display of fear and
prejudice.”

What made all of this unjustified
hysteria especially bitter for us was
that this tour was conceived with a
positive social purpose. A top white
act and a top black act went out on
the road together in a deliberate ef-
fort to attract a racially mixed
crowd at a time when such mixing
almost never occurs at rock shows.

And we succeeded! The Los Ange-
les Times’ Robert Hilburn praised
‘“the real, liberating message of
these shows: the racial reintegra-
tion of rockn’roll.” Newsweek’s
Bill Barol said that “‘the best part of
the show was out in the audience.
Black kids and white kids stood to-
gether, rapped along, waved their
hands in the air, had a great time.”

Ironically, the source of our prob-
lems may have been in our success.
Or, as Hilburn noted, “There is no
reason to suspect that the shows
are being so closely monitored
around the country by the media
and the police [because] this biracial
bill is attracting a mixed audience.”

The result was that one great
news story—the realization of Mar-
tin Luther King Jr.’s dream, nearly
20 years after his death, at a series
of rock concerts—was scandalously
underreported in favor of the story
that never happened—the destruc-
tion and decay wrought by the To-
gether Forever tour.

So there you have it—a dispatch
from the front on some of the latest
battles between rock and its ene-
mies. Publicity-seeking politicians
and police, along with their friends
in the local press, are combining to
attack our free speech and attempt-
ing to restrain us at our trade.

But in spite of everything, we
won. And our fans won with us. The
tour was not only a financial suc-
cess, it was virtually trouble-free.

We won through persistence and
by taking care of business; we ad-
vise all our friends in the business
to do the same.

After all, eternal vigilance is the
price of peace.

I'd like to buy compilations of
other labels, too, but I refuse to
pay the current asking price.
Heck, I've already got their songs
on good-quality vinyl. A fair price
is all the reason [ would need to re-
place them.

Tom Buck
West Sacramento, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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KKCY San Francisco Fans Unite To Stop Sale

BY TERRY WOOD

LOS ANGELES Calling their fa-
vorite station a ‘‘precious re-
source” and an ‘“endangered spe-
cies,” devoted fans of KKCY-FM
“the City’’ San Francisco have
filed a petition with the Federal
Communications Commission to
block the station’s $11 million sale
from Olympic Broadcasting to Bay
area media mogul James Gabert.
Fans fear—and industry insid-
ers confirm—that Gabert plans to
scrap KKCY’s extremely diverse
programming mix, which regular-
ly exposes listeners to such unlike-
ly pairings of artists as Dizzy Gil-
lespie and the Doors or Pat
Metheny and Jim Croce, often in

the same quarter hour.

Gabert, who also owns KFOY-
TV (a UHF outlet) and KFOY-AM
San Francisco, has never publicly
stated his programming intentions
regarding the FM outlet since
striking a deal with Olympic in ear-
ly July. Yet, the friction he has en-
countered clearly has not endeared
him to the existing format.

“I really don’t know what I'm
going to do with it,”” Gabert says.
“But with all the static I'm getting
from these people, I'm starting to
feel like someone on a Los Angeles
freeway who has been flipped off
too many times.”

Gabert’s target would be a
group of money-demo young pro-
fessionals that have formed the

Will Broadcast Saturdays On WNYG
Pirates Have Their Day

NEW YORK The pirate radio oper-
ators who broadcast from the ship
Sarah have run into more riches.
Their brand of free-form rock pro-
gramming will be heard every Sat-
urday starting Sept. 5 on WNYG
Babylon, N.Y,, a full-service AC sta-
tion during the rest of the week.

In July, the radio pirates came to
instant fame beaming into the New
York area while Sarah had a brief
run off the southern coast of Long
Island. The operators where taken
into custody by the Coast Guard,
and the Federal Communications
Commission investigated whether
or not the team violated any FCC
regulations with the stunt. They
have since been cleared of all
charges.

The pirate’s message was that

New York radio is too boring.
WNYG was listening—as were
most New York residents and much
of the country via press reports—
and the station gave over its air-
waves to the pirates for a day, Aug.
5 (see Billboard, Aug. 15).

Positive response from that ex-
periment was strong enough to
prompt WNYG’s owner/GM Muriel
Horenstein to offer up her airwaves
to the pirates every Saturday from
noon to sign-off. WNYG is a 1,000-
watt AM daytimer.

“Because of the calls we got from
local listeners as well as people
from New Jersey, Connecticut, and
Pennsylvania, we wanted to fill that
black hole in the market,” says Hor-
enstein. KIM FREEMAN

Coalition To Save The City. The
group’s petition contends that
Gabert is forming a media monop-
oly in the market and that aban-
doning the format would jeopar-
dize the economic well-being of lo-
cal artists, record companies,
retail outlets, and nightclubs—es-
pecially those with a blues orienta-
tion—that have flourished as a re-
sult of exposure and support from
KKCY.

Since adopting its freewheeling
format in June 1985, the station
has yet to break a 2 share in 12-
plus Arbitrons.

Barbara Borowitz, an indepen-
dent publicist who is executive di-
rector of the coalition, argues pas-
sionately that the City has attract-
ed a faithful following without the
benefit of consistent marketing.

“This is a slow-growth format
that has succeeded in Denver with
KBCO and in Chicago with
WXRT,” Borowitz says. ‘“Patience
and marketing are what this station
needs, and I hope [our efforts] get
them that. Nothing comparable ex-
ists in this market, where you have
musicologists for DJs and wonder-
ful folk and blues shows. It would
diminish the quality of life here
without having the City.”

Bruce Blevins, KKCY’s GM,
says the station’s staff is flattered
by the public show of support, but
emphasizes that the coalition is
strictly independent of the station.

He says KKCY is in its best-ever
position to fully test the format’s
appeal as a result of recent signal
improvements. ‘““We very well
could have a good summer book,”
Blevins says. But, it may have an
unhappy ending for KKCY loyal-
ists. Several Bay area radio ob-
servers expect Gabert to switch to

WASHINGTON
ROUNDUP

BY BILL HOLLAND

cOURT CHALLENGE ... Five
groups, including the NAB and the
Florida Assn. of Broadcasters, have
filed suit in Florida’s Leon County
circuit court seeking a declaratory
judgment and an injunction barring
the state from collecting a 5% tax on
advertising. The tax has supporters
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outside the state, and broadcasters
have responded to the law by cancel-
ing conventions in Florida—with mil-
lions lost in revenues. Now, Gov. Bob
Martinez says he’ll call for a state
referendum on the matter.

PETITION FOR REPEAL ... NAB
and five other organizations have
filed a joint petition at the FCC to re-
peal the personal-attack and political-
editorial rules, calling them “ad-
juncts” of the fairness doctrine,
which the commission axed in Au-
gust. The personal-attack rule re-
quires broadcasters to offer response
time to any individual whose charac-
ter has been attacked on the air. The
political-editorial rule requires them
to offer individuals the opportunity to
respond to editorials opposing them.
The groups call the rules unconstitu-
tional; the FCC, which says it will ad-
dress the petition soon, has already
said the rules inhibit editorial discre-
tion.

HEORGANIZE ... At NAB'’s execu-
tive committee meeting in late Au-
gust, plans were hatched to reorga-
nize the structure of the All-Industry
Radio Music Licensing Committee.
NAB has been asked to take a more
active role in choosing All-Industry
members but also to remain autono-

mous. The committee decided to hold
off on a request to pony up $300,000
to pay off debts incurred by the All-
Industry committee in 1986’s legal
go-rounds with ASCAP and BMI
over rates.

GIVE IT TO DAYTIMERS ... The
NAB has asked the FCC to grant
daytime AM stations “the highest 6
a.m.-until-sunrise power that can be
utilized without causing interfer-
ence” to the ground-wave contour of
other stations. While the FCC contin-
ues its study and review of AM inter-
ference rules, the opportunity for
many daytimers to use power levels
upward of 50 watts “will significantly
counterbalance” the FCC's determi-
nation of a 10-watt power hike during
those hours. It would also serve as a
responsible “interim step” toward up-
dated AM rules.

(Continued on page 12)

For a list of the
’87 Billboard Radio
Award nominees
... See page 79

an adult contemporary format.

“There’s no question there’s
problems,” with KKCY’s eclectic
fare, Gabert adds. ‘“At 7:30 at
night, they’ll invite someone in to
talk for a half-hour about how it
feels to be the woman president of
Redwood Records. It won’t work.”

“To succeed in a market like this
that has crazy topography, you
can’t bring in a format that re-
quires a high cume. You've got to
be able instead to maintain four-
hour listening blocks.”

On the other hand, Gabert criti-
cizes formats that have been
“plasticized into tiny little bins.”
He says he endorses programming
that features a local flavor and
personable announcers—both cur-
rent KKCY trademarks. “I've nev-
er said I’'m going to junk it, but the
more these people aggravate me,
the less I want to stick with it,”
Gabert says.

“I think these people are very
naive,” he continues. “They’re ap-
proaching this with a religious
zeal, but they’re going beyond try-
ing to simply preserve a format.

They’re trying to stall my pur- -
chase and find an alternative own-
er. I expect the FCC to dismiss this
whole petition, but if it gets sticky,
this coalition could find itself
smack in the middle of a multi-
million-dollar lawsuit.”

Eric Schenk, a 36-year-old law-
yer and a KKCY fan, drew up the
coalition’s petition. The group con-
tends that Gabert no longer quali-
fies for the “UHF exemption” (to
multimedia ownership regula-
tions) that allowed him to own
more than two broadcast outlets in
the market.

The FCC’s UHF exemption ex-
ists in order to enhance owner
profits through other outlets be-
cause UHFs rarely turn big prof-
its. Schenk points to a $400,000
profit in May to indicate that
Gabert’s holdings have achieved
profitability, thus disqualifying
him from the exemption.

Gabert counters that May's
profit falls within an annual report
that reveals a loss of $1.2 million
for the combined operation of the
AM and TV stations.

THE

OUTA

of late.

heard,” Prieto says.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

WAPE “Power 95" Jacksonville, Fla., PD/operations manager Bill Cahill
says Billy Idol's “Mony, Mony” (Chrysalis) is drawing a lot of response
in clubs and especially among high school students. “It seems that kids
up and down the East Coast have created their own words to this song—
which I won’t mention—which has made it sort of a cultish thing.” Not
surprisingly, Cahill says all the cuts off Michael Jackson’s “Bad” album
(Epic) are doing well, “but ‘Bad’ is doing far and away the best.” Finally,
Cahill observes that many programmers are paying little heed to single
priorities from labels. He includes himself in that statement and says Bon
Jovi's “On The Edge Of A Broken Heart” (PolyGram—from the “Dis-
orderlies” soundtrack) has been the most successful nonsingle at WAPE

BLACK/URBAN

WGCI-FM Chicago MD Barbara Prieto says male vocalists are fight-
ing their way back in a season of supersuccess for female singers.
First from that camp is Howard Hewett’s “Say Amen” (Elektra).
“Howard’s really singing here,” Prieto says. “All of our demos are
into this album cut.” The La La-penned “My Night For Love” (MCA)
by Giorge Pettus features “superstrong vocals with a midtempo that
flows anywhere,” the MD says. Last in the trio is the Temptations with
“I Wonder Who She’s Seeing Now” (Motown). “All I can say is that
this a nice welcome-back record for Dennis Edwards,” she says, add-
ing, “It’s a No. 1 hit.” Finally, Regina Belle’s “So Many Tears” (Co-
lumbia) fares fabulously in the current overflow of female product.
“Her voice is so versatile, and here it’s the smoothest thing I've ever

COUNTRY

Kevin O’Neal is crafting a blend of modern country for WBIG-FM
Greensboro/Winston-Salem, N.C., and Holly Dunn’s “Only When I
Love” (MTM/Capitol) fits that groove well. “This is the best thing
she’s done, and it’s drawing great phones from all of our demos.” Oth-
er hot WBIG tunes include Ricky Van Shelton’s “Somebody Lied”
(Epic). ‘“This has a traditional flavor to it, and it’s probably the hottest
record on our air right now,” says O’Neal. His personal favorite is
“Those Memories Of You” (Warner Bros.) from the “Trio” album
featuring Dolly Parton, Linda Ronstadt, and Emmylou Harris. Becom-
ing an equal O’Neal fave is Billy Montana & the Longshots’ “Baby, I
Was Leaving Anyhow” (Warner Bros.).
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BLACK
A top ten single in England,
An extraordinary voice,

and a man who calls himself Black

add up to one of the most eagerly

anticipated debut albums in

memory.

The first album:

WONDERFUL LIFE
SP 5165

Contains the single:

“Wonderful Life”
AM 2969

Produced by Dave Dix
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Additional Stations To Report To Hot 100 Panel

NEW YORK Biliboard has revised
and updated its Hot 100 radio panel
effective with this issue, using the
recently released spring 1987 Arbi-
tron ratings. The panel has been in-
creased to 233 stations, divided into
five weighted categories based on
each station’s weekly cume audi-
ence—Monday-Sunday, 6 a.m.-mid-
night—in the Arbitron total survey
area. An asterisk indicates that the
station is a new reporter. The cate-
gories are as follows: platinum,
weekly cume of more than 1 million;
gold, 500,000-999,999; silver,
250,000-499,999; bronze, 100,000-
249,999; and secondary, weekly
cume under 100,000.

PLATINUM
KIIS-FM Los Angeles, Calif.
WHTZ-FM New York, N.Y.
WPLJ-FM New York, N.Y.

GOLD
KEGL-FM Dalias, Texas
KKBQ-FM Houston, Texas
KMEL-FM San Francisco, Calif.
KRBE-FM Houston, Texas
WAVA-FM Washington, D.C.
WBBM-FM Chicago, Iil.
WBZZ-FM Pittsburgh, Pa.
WCAU-FM Philadelphia, Pa.
WCZY-FM Detroit, Mich.
WEGX-FM Philadelphia, Pa.
WHYI-FM Miami, Fla.
WHYT-FM Detroit, Mich.
WLOL-FM Minneapolis, Minn.
WMMS-FM Cleveland, Ohio
WRBQ-FM Tampa, Fla.
WRQX-FM Washington, D.C.
WTIC-FM Hartford, Conn.
WXKS-FM Boston, Mass.
WYTZ-FM Chicago, IlI.
WZGC-FM Atlanta, Ga.
WZOU-FM Boston, Mass.

SILVER
KBEQ-FM Kansas City, Mo.
KCPW-FM Kansas City, Mo.

KDWB-FM Minneanolis-St. Paul, Minn.
KHTR-FM St. Louis, Mo.
KHYI-FM Dallas, Texas
KISN-FM Sait Laxe City, Utah*®
KiTS-FM San Francisco, Calif.
KJYO-FM Okiahoma City, Okla.
KKRZ-FM Portiand, Ore.
KPLZ-FM Seattle, Wasn.
KRXY-FM Denver, Colo.
KSFM-FM Sacramento, Calif.
KTFM-FM San Antonio, Texas
KTKS-FM Dalias, Texas
KUBE-FM Seattle, '‘Wash.
KWK-FM St. Louis, Mo.
KWOD-FM Sacramento, Caiif.
KWSS-FM San Jose, Calif.
KZZP-FM Phoenix, Ariz.
WAPE-FM Jacksonville, Fla.
WAPI-FM Birmingham, Ala.
WARM-FM Atlanta, Ga.
WBCY-FM Charlotte, N.C.
WBJW-FM Oriando, Fla.
V¢BLI-FM Long Isiand, N.Y.
WBSB-FM Baitimore, Md.
WDCG-FM Durham, N.C.
WDJX-FM Louisville, Ken.
WDTX-FM Detroit, Mich.
WEZB-FM New Orleans, La.
WGFM-FM Schenectady, N.Y.
WGTZ-FM Dayton, Ohio
WHLY-FM Orlando, Fla.
WHOT-FM Youngstown, Dhio
WHQT-FM iiami, Fla.*
WI0G-FM Saginaw, Mich.
WKDD-FM Akron, Ohio
WKRQ-FM Cincinnati, Ohio
WKSI-FM Greensboro, N.C.
WKSS-FM Hartford, Conn.
WKTI-FM Milwaukee, Wisc.
WKXX-FM Birmingham, Ala.
WMC-FM Mempnis, Tenn.
WMJQ-FM Buffalo, N.Y.
WNCI-FM Columbus, Ohio
WNVZ-FM Virginia Beach, Va.
WOKI-FM Knoxvilie, Tenn.
WPOW-FM Miami, Fla.
WPRO-FM Providence, R.1.
WQXI-FM Atlanta, Ga.
WROQ-FM Charlotte, N.C.
WXGT-FM Columbus, Ohio

newsline...

JACOR COMMUNICATIONS, Cincinnati, is set to buy Eastman Radio, the in-
dependent sales rep firm based in New York. The price tag is said to
exceed $8 million, and Eastman is expected to represent most of Ja-
cor’s 14 outlets once the sale is closed.

WXLK-FM Roanoke, Va.
WZPL-FM Indianapolis, ind.

BRONZE
KAMZ-FM E! Paso, Texas
KATD-FM San Jose, Calif.
KAYE-FM Tulsa, Nkla.
KBFM-FM McAlien, Texas
KBOS-FM Fresno, Calif.
KBTS-FM Austin, Texas
KCPX-FM Sait Lake City, Utah.
KDON-FM Satinas-Monterey, Calif.
KEZB-FM E| Paso, Texas
KEZY-FM Anaheim, Calif.
KFMY-FM Provo-Salt Lake City, Utah
KFYR-AM Bismarck, N.D.
KGGI-FM San Bernardino, Calif.
KHFI-FM Austin, Texas
KHIT-FM Seattle, Wash.
KHOP-FM Modesto, Calif.
KIK-FM Davenport, lowa
KIKX-FM Colorado Springs, Colo.
KITY-FM San Antonio, Texas
KKFR-FM Pnoenix, Ariz.
KKLQ-FM San Diego, Calif.*
KKRD-FM Wichita, Kan.
KKXX-FM Bakersfield, Calif.
KKYK-FM Little Rock, Ark.
KLUC-FM Las vegas, Nev.
KMAI-FM Honolulu, Hawaii
KMGX-FM Fresno, Calif.

KNMQ-FM Santa Fe-Albuquerque, N.M.

KNOE-FM Monroe, La.
KOY-FM Phoenix, Ariz.*
KQKQ-FM Omaha, Neb.
KQMQ-FM Honolulu, Hawait
KROY-FM Sacramento, Calif.
KRQQ-FM Tuscon, Ariz.
KSAQ-FM San Antonio, Texas
KSDO-FM San Diego, Calif.
KWTO-FM Springfield, Mo.
KXPW-FM Honolulu, Hawaii*
KXYQ-FM Portland, Ore.
KYNO-FM Fresno, Calif.
KZOU-FM Little Rock, Ark.
KZZU-FM Spokane, Wash.
WAAL-FM Binghamton, N.Y.
WABB-FM Mobile, Ala.
WANS-FM Anderson-Greenville, S.C.
WBBQ-FM Augusta, Ga.
WCCK-FM Erie, Pa.
WCGQ-FM Columbus, Ga.
WCKN-FM Anderson-Greenville, S.C.
WDLX-FM Washington, N.C.
WFLY-FM Albany, N.Y.
WFMF-FM Baton Rouge, La.
WGGZ-FM Baton Rouge, La.
WGH-FM Norfolk, Va.
WGRD-FM Grand Rapids, Mich.
WHFM-FM Springfield, Mass.
WHHY-FM Montgomery, Ala.
WINK-FM Fort Meyers, Fla.
WIXX-FM Green Bay, Wis.

EZ COMMUNICATIONS names Tommy Vascocu general manager of KAMJ-
AM-FM Phoenix. The former VP/GM at KDKB-FM Phoenix, Vascocu
once served as senior VP of Sandusky’s radio division. Other news
from EZ includes the sale of KFYE Fresno, Calif., for $6 million to
Ralph Guild or a partnership headed by him.

MARK KAYE is named VP/GM of Gannett hit outlet KHIT Seattle. Kaye
joined Gannett two years ago as GM for KKBQ Houston and was ap-
pointed station manager there last year.

MALRITE appoints Frank Foti to the newly created post of field supervi-
sor/corporate engineering. He was chief engineer at Malrite’s WHTZ
“Z-100” New York and will remain headquartered there,

WMRE Boston will be bought by Noble Broadcasting of Boston for $3.7
million. The seller is Mariner Communications.

WJYL Louisville, Ky., is set to be bought by Media Capital Inc. for $1.7
million. The seller is Inter Urban Broadeasting of Louisville,

TOM LAUHER is named GM of classical outlet KFOU-FM St. Louis. He
was VP of Winfield Advertising there,

GERRY BOEHME is appointed to Aribtron’s radio advisory council as re-
search representative. He is VP/director of research at Katz Radio.

WJET-FM Erie, Pa.

WKCI-FM New Haven, Conn.
WKEE-FM Huntington, W.Va.
WKLQ-FM Grand Rapids, Mich.
WKQB-FM Charleston, S.C.
WKRZ-FM Wilkes-Barre, Pa.
WKSE-FM Buffalo, N.Y.
WKSF-FM Asheville, N.C.
WKZL-FM Winston-Salem, N.C.

WASHINGTON ROUNDUP

(Continued from page 10)

WE WANT NEWS ... A new study
from the Associated Press shows
that 67% of music-format radio listen-
ers are more likely to listen to a sta-
tion with news programming than
one without. This news comes as AM
stations are increasingly turning to
information and news and FMs are
drifting away, some to “softer” life-
style features and others—often, re-
cently bought stations—to a stripped-
down news operation.

WKIW-FM Peoria, III.
WLAN-FM Lancaster, Pa.
WLRS-FM Louisville, Ky.
WNDU-FM South Bend, Ind.
WNNK-FM Harrisburg, Pa.
WNOK-FM Columbia, S.C.
WNTQ-FM Syracuse, N.Y.
WOMP-FM Wheeling, W.Va.
WPHR-FM Cleveland, Ohio
WPST-FM Trenton, N.J.
WPXY-FM Rochester, N.Y.

WQEN-FM Gadsden-Birmingham, Ala.

WQID-FM Biloxi, Miss.
WQQQ-FM Allentown, Pa.
WQSM-FM Fayetteville, N.C.
WQUT-FM Johnson City, Tenn.
WOQXA-FM York, Pa.
WRNO-FM New Orlean, La.*
WRQC-FM Cleveland, Ohio
WRQN-FM Toledo, Ohio
WRVQ-FM Richmond, Va.
WSKZ-FM Chattanooga, Tenn.
WSPK-FM Poughkeepsie, N.Y.
WSTW-FM Wilmington, Del.
WTHT-FM Portland, Maine
WTYX-FM Jackson, Miss.
WVIC-FM Lansing, Mich.
WXIL-FM Parkersburg, W.Va.
WYDD-FM Pittsburgh, Pa.
WYHY-FM Nashville, Tenn.
WZAT-FM Savannah, Ga.
WZEE-FM Madison, Wis.
WZOK-FM Rockford, Ill.
WZYP-FM Huntsville, Ala.
WZZU-FM Raleigh, N.C.

SECONDARY
KBIU-FM Lake Charles, La.
KCAQ-FM Oxnard, Calif.
KEYN-FM Wichita, Kan.
KFiV-FM Modesto, Calif.
KFMW-FM Waterloo, lowa
KFRX-FM Lincaln, Neb.
KHTY-FM Santa Barbara, Calif.
KHTZ-FM Reno, Nev.
KHYT-FM Tuscon, Ariz.
KIOK-FM Tri-Cities, Wash.
KISR-FM Fort Smith, Ark.
KITE-FM Corpus Christi, Texas
KIVA-FM Albuguerque, N.M.*
KIYS-FM Boise, Idaho
KKRQ-FM lowa City, lowa
KMYZ-FM Tulsa, Okla.*
KOKZ-FM Waterloo, lowa
KQCR-FM Cedar Rapids, lowa
KQKS-FM Denver, Colo.*
KRGV-FM McAllen, Texas
KTRS-FM Casper, Wyo.
KWES-FM Odessa, Texas
KYRK-FM Las Vegas, Nev.
KYYA-FM Billings, Mont.
KZZB-FM Beaumont, Texas
WAEB-FM Allentown, Pa.*
WCIL-FM Carbondale, IIl.
WDAY-FM Fargo, N.D.
WERZ-FM Exeter, N.H.
WFBG-AM Altoona, Pa.
WFFX-FM Tuscaloosa, Ala.*
WGLF-FM Tallahassee, Fla.
WIGY-FM Portland, Maine
WILK-AM Wilkes-Barre, Pa.
WJDQ-FM Meridian, Miss.
WILK-FM Asbury Park, N.J.
WKFR-FM Battle Creek, Mich.
WKFX-FM Green Bay, Wis.
WKHI-FM Qcean City, Md.
WMMC-FM Columbia, S.C.
WNFI-FM Daytona Beach, Fla.
WNKS-FM Columbus, S.C.
WNYZ-FM Utica-Rome, N.Y.
WPFM-FM Panama City, Fla.
WRCK-FM Utica, N.Y.
WSSX-FM Charleston, S.C.
WTHZ-FM Tallahassee, Fla.
WTLQ-FM Scranton, Pa.
WVBS-FM Wilmington, N.C.
WVSR-FM Charleston, S.C.
WXXX-FM Burlington, Vt.
WYKS-FM Gainesville, Fla.
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. Float On, Floaters, asc
. 'ls)R%rg't Stop, Fleetwood Mac, warner

. Keep It Comin’ Love, K.C. & the
Sunshine Band, 1k

. Strawberry Letter 23, Brothers
Johnson, a&m

. 1 Just Want To Be Your Everything,
Andy Gibb, rso

. Telephone Line, Electric Light
Orchestra, UNITED ARTISTS

. Star Wars Title Theme, Meco,
MILLENNIUM

. That's Rock 'N’ Roll, Shaun
Cassidy, waARNER/CURB
. Cold As ice, Foreigner, aTLanTIC

POP SINGLES—20 Years Ago
. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

. Reflections, Diana Ross & the
Supremes, MOTOWN

. Come Back When You Grow Up,
Bobby Vee & the Strangers, UBERTY

. The Letter, Box Tops, maLo

b Babz | Love You, Aretha Franklin,
ATLANTIC

. You're My Everything,
Temptations, GORDY

. Apples, Peaches, Pumpkin Pie, Jay
& the Techniques, smasH

. All You Need Is Love, Beatles,
CAPITOL

. San Franciscan Nights, Eric
Burdon & the Animals, mGm

b Funk¥ Broadway, Wilson Pickett,
ATLANTIC

TOP ALBUMS—I10 Years Ago
. Rumours, Fleetwood Mac, warnER
BROS.

. Star Wars Soundtrack, 20th CENTURY
. Moody Blue, Elvis Presley, rca

. J.T., James Taylor, coLumsia

Shaun Cassidy, wARNER/CURB
Commodores, MOTOWN

. CSN Crosby, Stills & Nash aTLANTIC
. Foreigner, aTLanTiC

. Going For The One, Yes, ATLANTIC

. Floaters, asc

TOP ALBUMS—20 Years Age

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, caritoL

. The Doors, ELEKTRA

. Headquarters, Monkees, COLGEMS

. Flowers, Rolling Stones, LoNDON

. Surrealistic Pillow, Jefferson
Airplane, RCA VICTOR

. Groovin’, Young Rascals, aTLaNTIC

. Release Me, Engelbert
Humperdinck, parroT

. With A Lot O’ Soul, Temptations,
GORDY

. Aretha Arrives Aretha Franklin,
ATLANTIC

. Insight Out, Association, warner
BROS.

- COINOTHWN =
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COUNTRY SINGLES—10 Years Ago

1. I've Already Loved You Iin My
Mind, Conway Twitty, mca

. Daytime Friends, Kenny Rogers,
UNITED ARTISTS

. Don't It Make My Brown Eyes
Blue, Crystal Gayle, UNITED ARTISTS

. Y'All Come Back Saloon, Oak
Ridge Boys, asc/pot

. Heaven's Just A Sin Away,

[~ ~N oy o o w N

10.
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Kendalls, ovaTion

. | Got The Hoss, Mel Tillis, mca
. Why Can’t He Be You, Loretta

Lynn, mca

. East Bound And Down/('m Just

A) Redneck In A Rock And Roll
Bar, Jerry Reed, rca

. I Love You A Thousand Ways,

Willie Nelson, coLumsia
We Can't Go On Living Like This,
Eddie Rabbitt, ELExTRA

SOUL SINGLES—10 Years Ago

. Keep It Comin’ Love, K.C. & the

Sunshine Band, T«

. Float On, Floaters, asc
. It's Ecstasy When You Lay Down

Next To Me, Barry White, 20th
CENTURY

. The Greatest Love Of All, George

Benson, AriSTA

. Boogie Nights, Heatwave, epic
. Strawberry Letter 23, Brothers

Johnson, agm

. Let's Clean Up The Ghetto,

Epr'rcilademhia International All Stars,

. Brick House, Commodores, moTown
. | Believe You, Dorothy Moore,

10.

MALACO
Do Ya Wanna Get Funky With Me,
Peter Brown, prIVE
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ALBUM ROCK ™c%-

3 F4 Compiled from national album rock
x « g | °E radio airplay reports
©u i bhu|$o | g< | ARTIST : TITLE
ITY | a G| XT
2 {32 |nd | 20 LABEL
* & NO.1 * «
11 11 1| 5 | JOHNCOUGARMELLENCAMP PAPER IN FIRE
MERCURY 4 weeks at No. One
(D] 2 | 5 | 3 | THECARS YOU ARE THE GIRL
ELEKTRA
)| 5 | — | 2 | PNKFLOYD LEARNING TO FLY
COLUMBIA
(| ¢ | 13| 3 | AEROSMITH DUDE (LOOKS LIKE A LADY)
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O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

KUTE Los Angeles Experiences Shake-up:
Duff Lindsay Exits PD Position At WHQT

KUTE Los Angeles gave all its on-air staffers notice
last week. The quiet-storm outlet is expected to
change formats toward the end of this month, al-
though KUTE president/general manager Bill Ward
will not give specifics. Speculation runs in favor of al-
bum rock fare, given the fact that Los Angeles has
only progressive rocker KROQ, mainstream rocker
KLOS, and pure-rocking, weak-signaled KNAC in
that arena. The ironic twist to that speculation is that
the quiet storm’s ratings may have been rained on by
KTWYV “the Wave,” which
took KUTE’s smooth,
mood-music approach to a
more intense level and has
won big so far in the rat-
ings. Country is also ru-
mored to be a possibility,
but it would seem that Mal-
rite’'s KLAC/KZLA sta-
tions have that corner pret-
ty well covered.

y

A welcome to the boomtown goes to Dave Morrell,
who is dressed for success and guerilla warfare with
new duties covering top 40 promotion in the New York
area for Capitol. Our heartfelt best wishes to ya!

DAN DANIEL is the new afternoon guy at WYNY
New York. Daniel’s voice is familiar to Gotham coun-
try fans. He had driven the same shift for the old
WHN (now all-sports WFAN) and worked at WYNY
in its AC days from 1979 to 1985 ... We made some

goofs in our update on
- WBIG-FM Greensboro/
Winston-Salem, N.C., last
{| week. Former WBIG after-
noon man Steve Norris is
now production engineer
and a part of the morning
;| show, which is hosted by
Billy Buck. PD Kevin
O’Neal slides into after-
noons. Additionally, new
midday talent Kerry Wolfe

MIAMI MOVEMENTS:
Duff Lindsay is no longer
programming EZ’s WHQT “Hot 105" Miami. The deci-
sion appears to have been a mutual one and may have
something to do with Hot 105’s increased emphasis on
mainstream top 40. In the face of stiff competition
from WPOW and WHYI, Hot 105 has been on a 12-
plus downturn for the last year. Lindsay, of course,
previously worked at urban leader XHRM San Diego,
where he had a strong track record.

New to Hot 105 is general manager Bill Gilreath,
who was last at AC outlet KIOI San Francisco. He re-
places Chuck Goldmark, who is planning to buy a sta-
tion in the market.

Across town at WPOW “Power 96,” PD Bill Tan-
ner lost two longtime colleagues who have often been
referred to as his right arms. Power 96 MD Coleen
Cassidy and assistant PD Mark Shands left for Tus-
caloosa, Ala. A Miami radio veteran, Shands is going
to program hit outlet WHKW there. Word is that Cas-
sidy is going back to school.

Joey Reynolds is the new morning man at rocker
WSHE, replacing a variety of guest hosts after Her-
man & McBean left for WGTR Miami for a new set
of, uh, challenges.

DALLAS DOINGS: In a nice piece of truth in adver-
tising, Bill Evans and Trey Matthews are “the new
morning guys” at KHYI “Y-95” Dallas. The team is
from WABB Mobile, Ala., and replaces “Sonny In The
Morning,” aka Pete Thompson. New to middays is
Wendy Westbrook, and Billy Burke just started in
afternoons. The whereabouts of former Y-95 after-
noon driver Kemosabi Joe are unknown at present.
P.S.: Did we tell you that former KVIL Dallas-er Dave
Spence is consulting Y-95?

Randy Brown, the newly appointed PD at Gannett
hit outlet KTKS Dallas, has done quick work on re-
vamping the station’s image with the new slogan
“Kiss, the fresh one.” Just arrived in afternoons is
John Frost, who comes from sister hit outlet KHIT
Seattle. Scott LeTourneau will take over middays.
Brown had been doing middays as Christopher Hayes,
and KTKS night man Don Crockett is now calling
himself Rick Hayes on air. Neither the names nor the
shifts for morning team Walton & Johnson and over-
night man John Roberts have been changed.

KIPPER McGEE leaves WHBT ‘‘Heartbeat” Mil-
waukee to assume the operations manager post at
WMIL/WOKY Milwaukee. Rumor has it that several
staffers were let go from WHBT and that a format
change may be in the works.

If you're going to go through the mechanics of an
on-air wedding, wouldn’t be nice if you were well-
versed in the radio medium? Well, that is the situation
at Genesis hit outlet KBTS Austin, Texas, where PD
Lisa Tonacci and morning man Mike Butts are plan-
ning to tie the knot on air some Thursday morning—in
honor of the almighty Arbitron—in the not-too-distant
future.

by Kim Freeman

is a ke. Sorry! ... Last
week, we told you WMYK
“K-98” Norfolk, Va., PD Dave Allan was let go.
Here's his number: 804-420-1543.

Kevin Mason segues from MD at WCMS Norfolk
to the client services post at country outlet WLVK
Charlotte, N.C. Word is that WCMS PD Russ Cassidy
may have left, too. More next week.

KWIN Stockton/Lodi, Calif., loses PD Jim Williard
to top 40 WQXI-FM Atlanta, where he has landed a
production spot. Also, KWIN morning man Bill Foley
moved to the same shift at KKOS Carlsbad, Calif.
That means that Jack Armstrong steps into the assis-
tant PD duties and the morning shift. Johnny Milford
moves from nights to afternoons; Greg Fox goes to
middays; and Mike McKnight moves out of part-time
status into nights. Also new is Jill Fasoli, KWIN’s
morning news person.

GREG ROLLING leaves KSDO-FM “KS-103” San
Diego to take his first PD gig at KKYK Little Rock,
Ark. Rolling had been MD at KS-103 for the past year,
and before that he was MD at WEZB New Orleans . . .
Here’s some changes from WENS Indianapolis: Mark
Patrick left his morning show duties, and now Dennis
Jon Bailey operates solo in that shift. Jerry Curtis
joins as midday man and assistant PD, and Alan Cook
arrives from KLYF Des Moines, lowa, as evening tal-
ent and production whiz.

Chris Edmonds returns to mornings at top 40/AC
station WDTX “99 DTX" Detroit. He comes out of af-
ternoons to do so and replaces former WDTX morning
man/PD/part-owner Jim Harper, who gave all that
up to return to AC outlet WNIC Detroit. Newly ap-
pointed to afternoons is Rich Anton, who is fresh
from WHTX Pittsburgh.

MICHAEL JACKSON MINUTIA of the week is that
it appears KMJQ “Magic 102” Houston was the first
station to get its hands on the album Aug. 27. Across
town at hit leader KKBQ “93Q,” PD John Lander
coped by whipping up a morning promo promising, “If
you missed the new Michael Jackson record earlier,
stay tuned,” which cleverly covered up the situation
until the album arrived that afternoon.

Gotham album rock veteran Mare Miller joins the
Brooklyn, N.Y.-based Digital Radio Network as direc-
tor of affiliate relations. That’s the company that has
the CD Hotline off to a flying start thanks to strong
interest from rock outlets nationwide. By dialing
DRN’s 800 number, callers get questions about CDs
and their availability answered.

SPANISH OUTLET KTNQ Los Angeles concluded
its five-month Win A Million giveaway Aug. 29, set-
ting a new record for the greatest amount of cash
awarded to a single listener. KTNQ president/GM
Ken Wolt rightly calls the campaign a sign of Hispan-
ic radio’s coming of age and says that if Los Angeles’
Hispanic population was a city unto itself, it would be
the fifth-largest city in the country.
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PROMOTIONS

THE JAZZ MOUNT

had a lawn-watering ban in effect.
WLVQ morning men Lee Randall
and J.J. Jeffries asked listeners to

pledges and practicing his golf be-
fore taking to the course to break
the record of 702 holes, set in 1985.
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patrol the city’s streets on horse- water wagon—a water-illed tanker every hole, and two carts chased his A% NO.1 %
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could pool the money and buy a HOLE-HEARTED EFFORT 24-hour ordeal on the WCUZ morn- MOTOWN 1897 ® SMOKEY ROBINSON
horse. After two months, Collins WCUZ Grand Rapids, Mich., morn- ing show. He gave listeners hourly 4 [ 517]|7 | LABAMBA
raised all he needed, bought a horse  ing show co-host and sports director reports and performed his usual SUASHIZZ83367WARNER BROS: ® LOS LOBOS
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FEATURED PROGRAMMING

(Continued from preceding page)

THE GRANDDADDY of recorded
live-rock programming, “The King
Biscuit Flower Hour” from DIR
Broadcasting in New York, is being
delivered to affiliates on compact
disk starting this month. The CD
version of the program debuts with
the Eric Clapton show on Sunday
(6).

The switch to CD should boost the
14-year-old show’s promotional val-
ue for DIR affiliates. The CD distri-
bution will improve the audio quali-
ty, which was already good, and
give DIR affiliates an edge in the
battle for ratings supremacy. DIR
is recording more than half of its
“Biscuits” on 48-track digital equip-
ment. It will continue starting each
month with a “Best Of The Biscuit”
and following up with recent record-
ings for weeks twa, three, and four.

“The King Biscuit Flower Hour”
bowed in February 1973 in quadr-
phonic sound, with Blood, Sweat &
Tears, the Mahavishnu Orchestra
and an unknown named Bruce
Springsteen. The show’s live-audio
quality has always ranked high.
“Biscuits” have been used as live al-
bums for several performers, in-
cluding the Rolling Stones, Billy
Idol, and Rod Stewart.

Aging hippies have debated the
origin of the show’s title for years.
The name actually comes from sev-
eral sources; it's a tribute to the
late, great, blues-oriented radio

show of the "40s, “King Biscuit
Time,” which was sponsored by the
King Biscuit Flower Co. And it also
invokes the term “flower power”
from the ’60s and "70s.

DIR is also readying its new “Gary
Owens’ Music Weekend” for an Oc-
tober bow. The new, four-hour
weekly AC offering quickly fills the
void left by DIR’s recent cancella-
tion of the album rocker, “Rock
Clock.”

“Gary Owens’ Music Weekend”
will be a music magazine, combin-
ing current chart toppers with clas-
sic AC fare. Also slated are lifestyle
features, including television and
movie reviews and celebrity inter-
views, all hosted by well-known vet-
eran Gary Owens. The show is be-
ing produced by Wally Clark Pro-
ductions, which also produces
“Rick Dees’ Weekly Top 40 for
DIR. The program will track eight
to 10 songs per hour.

NEW YORK Gov. Mario Cuomo
has accepted an invitation from
United Stations Radio Network to
speak before a select group of
broadcasters at the National Assn.
of Broadcasters convention in Ana-
heim, Calif. Cuomo’s 45-minute,
speach, scheduled for Friday (11) at
the Anaheim Hilton, will be fol-
lowed by a question and answer ses-
sion.

The United Stations invitations

Bon Appetit. DIR Brcadcasting staffers sat down with 3on Jovi for a press
luncheon while the network broadcast the event live. Segments from the
broadcast conference will be incorporated into a two-hour *‘Bon Jovi Special” to
be aired in November. Standing, from left, are PolyGram’'s Bob Jamieson, Bon
Jovi's Richie Sambora, DIR executive VP Peter Kauff, Bon Jovi's Tico Torres,
and PolyGram president and CEO Dick Asher. Seated, from left, are Bon Jovi's
David Bryan, Alec John Such, and Jon Bon Jovi and press conference

moderator Lisa Robinson.

went out to approximately 200
group owners, NAB board mem-
bers, and USRN affiliate general
managers and program directors.
The governor is expected to ap-
praise the 1988 presidential elec-
tions.

FETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with mulii-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Sept. 11-12, Miami Sound Machine, On The Ra-
dio, On The Radio Broadcasting, one hour.
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Sept. 11-13, Kiss, Metalishop, MJ! Broadcast-
ing, one hour

Sept. 11-13, Annette Funicello/Roger Daltrey,
Cruisin' America, CBS RadioRadio, three hours.

Sept. 11-13, Nitty Gritty Dirt Band, Country To-
day, MJ| Broadcasting, one hour.

Sept. 11-13, Huey Lewis & the News, Hot
Rocks, United Stations, 90 minutes.

Sept. 12-13, Ricky Skaggs/Judy Rodman,
Country Close-Up, ProMedia, one hour.

Sept. 12-13, Pet Shop Boys/Replacements,
Rock Trends, MCA Radio Network, two hours.

Sept. 13, The Second Annual Prince's Trust All-
Star Rock Concert, Westwood One simulcast with
HBO, 90 minutes.

Sept. 13, Mick Jagger/R.EM. Powercuts,
Global Satellite/ABC Radio Network, two hours.

Sept. 13, Pete Townshend/Roger Daltrey/the
Who, King Biscuit Flower Hour, DIR Broadcasting,
one hour.

Sept. 13, Go West/Pet Shop Boys, Hitline
USA., James Paul Brown Entertainment, one
hour

Sept. 13-19, Paul King, Rock Over London, Ra-
dio International, one hour.

Sept. 14, Def Leppard, Line One, Westwood
One, one hour.

Sept. 14, Berosmith, Rockline, Global Satellite/
ABC Radio Networks, 90 minutes.

Sept. 14-20, Brian Wilson, Classic Cuts, MJI
Broadcasting, one hour.

Sept. 14-20, The Beatles: “Rubber Soul” to
“Sgt. Pepper,” Westwood One Special, three
hours.

Sept. 14-20, Tom Petty & the Heartbreakers,
Rock Today, MJ! Broadcasting, one hour.

Sept. 14-20, Hooters, Off The Record with Mary
Turner, Westwood One, one hour.

The
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When it ccmes to hitting

- the top of tfe cta-ts, the choice
18 Amp:zx Grand Master” 106
- szudio masterinz tape.

It’s not surprising, when you consider that our continuing refinements
allow Grand Master 456 tc always deliver unequallzd performance.

No other mastering tzpe prov-des such consisteat cuality and rehiakility,
or commands such respect from musicians nd studio professionals alike.

More top performers have sign2d with Ampex lape than any other tape

in the world. While opinion may vary on
what it takes to make a hit, there’s no A M p E x
argument on what it takes to master one. Ampex Corporation, Magaetic Tape Division

401 Broadway, Redwaod City, CA 894063, 415/367-3809
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PLATINUM—Stations with a weekily cume
B'"m'd audience of more than 1 million.
| d GOLD—Stations with a weekly cume
dience between 500,000 and 1 million.
FOR WEEK ENDING Sl:\t;EF:—-smtlons with a weekly cume
SEPTEMBER 12, 1987 - audience between 250,000 and 500,000

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

17 24 Prince, U Got The Look 11 15 Europe, Carrie 30 EX Jellybean featuring Elisa Fiorillo, W 8 9 Noel, Silent Mornmq‘ AlZ  — Micheal Jackson, Bad
18 20 Heart, Who Will You Run To 12 5 TPau, Heart And Soul A — U2, Where The Streets Have No Name 9 15 Ex Let Me Be he One 13 13 Dionne Warwick & Jeffrey Osborne, Lov
19 21 Natalie Cole, Jump Start 13 17 Bananarama, { Heard A Rumour A — Micheal Jackson, Bad 0 3 TPau, Heart And Soul 14 17 Natalie Cole, Jum| Stan
20 23 Dan Hill (Doet With Voada Shepard), C 14 14 Janet Jackson, The Pieasure Principie 1 2 Madomu Who's That Girl 15 15 Jonathan Butier,
21 22 Bananarama, | Heard A Rumour 15 16 Danny Wilson, Mary's Prayer 2 14 Curiosity Killed The Cat, Misfit 16 16 Herb Alpert, Ma‘dng Love In The Rain
22 25 Jeilybean featuring Elisa Fianllo, W 16 18 Lisa Lisa & Cult Jam, Lost in Emotion 3 16 Alexander 0'Neal, Fake 17 19 Lisa Lisa & Cult Jam, Lost In Emotion
23 27 Fat Boys & The Beach Boys, Wipeout 17 21 Fat Boys & The Beach Boys, Wipeout 14 18 Richard Marx, Oon't Mean Nothing 18 18 Georgio, Tina Cherry
24 31 Lisa Lisa & Cult Jam, Los In Emotion 18 22 ABC, When Smokey Sings 15 19 Smokey Robmson One Heartbeat 19 21 Levert, Casanova
% 1 Europe Carrie 19 24 Heart, Who Will You Run To 16 21 Bananarama, | Heard A Rumour 20 11 George Michael I Want Your Sex (From
2% 28 David Bowie, Never Let Me Down 20 25 Gratetul Dead, Touch Of Grey 17 5 LisaLisa & Cut fam, Lost In Emotion 2t 2 Pnnce U Got The Look
New York PD.: Larry Berger 21 32 Madonna, Causing A Comotion 21 13 Georga Michael, | Want Vour SexVSFrom 18 26 Prince U Gol The Look 2 3 Force WD s, Love Is A House
ol 28 29 Crowded Ho«se orld Where You Live 2 2% el n fu!urlng Elisa Fiorillo, 9 24 Anita Qlker No One In The World 3 A Smolrey Robinson, One Heartbeat
1 Los Lobos, La Bamba 29 30 The New City Rockers, Rev it Up 23 29 LeVer, Casanova Washington P.D. Mark St. Joh 0 22 Donna Summer, Dmner With Gershwin 24 25 Donna Summer, Uinner With Gershwin
2 Madonna, Who's That Girl 30 34 Herb Alpert, Making Love In The Rain u 7 Ex , Let Me Be The One gto -D.0 Marl - Jofin 1 30 Bee Gees, You Win Again 25 EX Madonna, Causin A Comotion
3 Michael Jackson With Siedah Garrett 31 BX The Cars, You Are The Girl % 28 cougar Mellencamp, Paper In Fire 2 Los Lobos, La Bamba 22 2] LeVert, Casanova EX EX Billy Idol, Mony
8  Whitney Houston, Didn't We Almost Hav A32 —  Alexander 0'Neal, Fake 2% EX mnlu Cde Jump Sta 1 The Whispers, Rock Steady 23 12 Fat Boys & The Beach Boys, Wipeout EX EX Alexander 0'Neal, Fa e
5 7 The Whispers, Rock Steady 33 EX Fleetwood Mac, Little Lies 7 X 7 O'Neal, Fake 3 LL Coot J, | Need Love 4 13 Dionne Warwick & Jeffrey Osborne, Lov EX EX Taja Seville, Love Is Contagious
6 5 Suzanne Vega Luka 34 EX Bee Goes, You Win Again 3 3 Dzv;d Hal day He's My Girl 4 TPay, Heart And Soul 25 28 David Bowie, Never Let Me Down EX EX Stephanie Wills, (You're Putting ) A
7 4 TPau, Heart And Soul A35  —  LeVert, Casanova 2 X Konne o't Make Me Wait For Love 6 Richard Marx, Don't Mean Nothing A2 — Madonna Causing A Comotion EX EX The Pointer Srsters Be There (From
8 15 Oan Hil (Duet With Vonda Shepard), C X EX Clmlnsofrew, I've Been In Love Befor 30 EX ars, You Are The Girl 10 Bananarama, | Heard A Rumour 27 KX hop Boys, IT's A Sin X EX Tiffany, | Think We're Alone Now
9 10 Noel, Silent Momlw EX EX Bilty Idol, Mony Mony A — Smokey Robinson, One Heartbeat 7 5 Debbie Gibson, Only In My Dreams A28 — Balry Idol, Mony Mony EX EX Ray Parker Jr 1 Don't Think That Ma
1 ] Gcorgs Michael, | Want Your Sex (From EX EX Atlantic Starr, One Lover At A Time A — Curiosity Killed The Cat, Mislit 8 8 FatBoysd The Beach Brzs 29 EX  Gloria Estefan & Miami Sound Machine, EX EX Ansta Baker, No One In The World
1 12 LaVert, Casanova EX EX Expose Let Me Be The One A — Swing Out Sister, Breakout 9 11 Whitney Houston, Drdnt e A|mos! Hav A0 — Warren Zevon Leave My Monkey Alone EX EX Kenny G., Don't Make Me Wait For Love
1 9 V2,1 Still Haven't Found What I'm Lo EX EX Great White, Rock Me A — F Mac, Little Lies 1 12 Dan Hilt (Duet With Vi Shepard), C A — 0 Speed\«a In My Dreams EX EX Expose, Let Me Be The One
13 22 Whitesnake, Here | Go Again EX EX Bryan Adams, Victim 0f Love A — Madonna, Causrng A Comotion 11 17 Whitesnake, Here | Go Again A — ?‘"th il érrcle
14 16 Lisa Lisa & Cult Jam LOS! In Emotion EX EX Loverboy, Noforious 12 13 Janet Jackson, The Pleasure Principle EX EX Natalie Jump Start
15 24 ABC, When Smoke: go EX EX Go Wesf. Don t Look Down - The Sequel 1 7 Expose, Paint Of No Return EX EX Swing Out Sister, Breakout
16 11 Gloria Estefan & Miami Sound Machine, EX EX na Summer, Dinner WI"\ Gershwm 14 18 Bon Jovi, Edge Of A Broken Heart EX EX Heart, Who Will You Run To ' d
17 18 Richard Marx, Don’t Mean Nothing EX EX  Curiosity Killed ‘The Cat, M 15 16 Crowded House, Something So Strong
Al8 — Fat Boys & The Beach Boys, Wipeout EX EX 38 Special, Back To Paradrse (From "R 16 23 Lisa Lisa & Culf Jam, Lost In Emotion
19 19 Wil To Power Dreamin’ EX EX Hooters, Johnny B 179 Steve Winwood, Back In The High Life \
20 23 Bananarama, | Heard A Rumour 18 21 Yello, Oh Yeah 7 PV AM 1
2 B hl-ml. I Need Love 19 24 Europe, Cariie [ WCZYFM/AM 1500 5°°
eart, Alone 20 20 Michael Jackson With Siedah Garrett,
PX Y The Jets, Cross My Broken Heart (From / Philadelphi P.D- Charli i 21 28 Madonna, Causing A Comotion DelIOIl P.D.: Brian Patrick
u m arrie lladelphia -D.: Charlie Quinn Z 2 Lt Casanova 1 Michae) Jackson With Siedah Garrett,
5 N n featuring Elisa Fiorillo, W 1 Los Lobos, La Bamba 3 5 ? Lewis & The News, Doing It All F 'm 2 Los Lobos, La Bamba
% 28 P!W 5 5""1'0 Heartache 4 Michael Jackson With Siedah Garre 24 2 When Smokey Sings Chica P.D.- Ric Lippincott 4 Whitesnake, Here | Go Agaln
27 & e’r & The News, Qoing It All F 108FM 5§ Whitney Houston, Didn't We Almost 2% Gmeful Dead, Touch Of Grey go -D.2 Kic Lippinco 9 LL Cool J. | Need
28 26 st"tﬂ 1 Wanna Dance With S 6 Whitesnake, Here | Go Again 26 14 George Michael, | Want Vour Sex (From 1 Los Lobos, La Bamba 7 ews, Doing 1t All F
-] 5'0" inwood, Back in The High Life Bost PD- S Joe Whit 10 ABC, When Smokey Sings 21 23 Swing Out Sls(or Breakout 5 Whitesnake, Here | Go Again 6 1 ng Hous(on Drdnt We Almost Hav
A0 — Madonna, CB“S"‘K A Comotion oston unny Joe ite 9 John Cougar Mellencamp, Paper in Fire 28 15 Madonna, Who's That Girl 2 Madonna, Who's That Gir 7 chlu Marx, Dor't Mean Nothing
5  Michael Jackson With Siadah Garrett, 7 Huey Lewis & The News, Doing It All F 29 EX Curiosity Krlled The Cat, Misfit 10 Mrchael Jackson With Siedah Garrett, 8 14 Prince, U Got The Look
2 Whltnw Housten, Drdnt We Almost Hav 8 13 Bananarama, | Heard A Rumour A30 — Los Lobos, Come On Let's Go 3 Debbie Gibson, Only In My Dreams 9 1 Smokw Robinson, One Heartbeat
3 ABC, When Smokey Sings 11 Prince, U Got The Look A — U2, Where The Streets Have No Name 11 ‘ello, Oh Yeah 10 20 ABC, When Smoke Sings
7 Bammrlma | Heard A Rumour 1 14 Jellybean featuring Elisa Fiorllo, W A — Noel, Silent Mornin 6 Richard Marx, Don't Mean Nolhmg 1 6 The Whi hispers, Rock Steady
9 Alennder 0'Neal, Fake 1 19 Gratetul Dead, Touch Of Grey A — twood Mac, Little Lies 15 Gratetul DeaJ Touch 0f G 1 17 FatBoys & Beach Wlpeout
= 6 12 Huey Lewis & The Nm Doing It Al F 12 20 Lisa Lisa & Cult Jam, Lost In Emation A — Prince, U Got The Look 9 4 Suzanne Vega, Luka 1 16 M n featuring Elisa Fiorillo, W
. 4 7 10 Prince, U Got The Look 1 21 Heart, Who Will You Run To EX EX Kenny G., Don't Make Me Wait For Love 1 17 Whrmey Houston, Didn't We Almost Hav 14 21 LeVert, Casanova
W"z Fm bt Whltesmke Here | Go Again 1 2 Ru:luvd Marx, Don't Mean Nothing EX EX John cougar Mellencamp, Paper In Fire 1 7 George Michael, | Want Your Sex (From 15 22 sohn cougar Mellencamp Paper In Fire
1 Namn Cole, Jump Start 1 3 Debbie Gibson, Only In My Dreams Ly —-— 1 20  Prince, U Got The Look 16 19  Alexander O'Neal, F
New York p. D : Scott Shannon 1 18 Lisa & Cult sz Lost In [motron 1 16 Hooters, Johnny B 1 8 Danny Wilson, Manrz s Prayer 17 Madonna, Who's hat Glrl
|V Ik Jellybun 'nture\e: Elisa Fiori 17 23 LeVert, Casanova 14 22 Dan Hifl (Duet Wi Vooda Shepard), C 18 Dionne Warwick & Jetfray Osborne, Lov
1 Los Lobos, La Baml 12 16 18 22 The Pointer Sisters, Be There (From * 1 9 Heart, Alone 9 23 DamrEI Wilson, Mary's Prayer
2 Michael Jackson th Siedah Garrett, 13 19 Hurt Who Will You Run To 19 12 Dionne Warwick & Jeffrey Osborne, Lov 16 24 LL Cool ), | Need Love 20 2 52 & Cult Jam, Lost In Emotion
3 Madonna, Who's That Girl 1 17 Dan Hil (Duet With Vonda Shepard), C 20 24 David Bowie, Never Let Me Down [ 17 12 The Whispers, Rock Steady 1 11 Suzanne Vega, Luka
4 Whit ston, Dldnl We Almost Hav 15 2 Dnv;d Bowie, Never Let Me Down 21 EX LL Cool J, | Need Love - £ 18 25 The Other Ones, Holiday 22 26 Natalie Cole, Jump Start
5 TPau, Heart And Soul 16 22 Expose, Let Me Be The Cre 22 8 Madonna, Who's That Girl Afan ; Ht Rado 19 13 Dwnne Warwick & Jetfrey Osborne, Lo 23 13 Starship, ft's Not Over (‘Til It's Ov
6 Suzanne Veﬁ Luka 17 27  Anita Baker, No One In The World 23 21 Natalie Cole Jump Start 20 7 { s & The News, Dom It Al F 4 28 Baker, No One In he World
7 10 Nosl, Silent OlﬂlnE 18 29 Pepsid smm. Heartache 24 EX Fleetwood Mac, Little Lies Atlanta P.D. Bob C 21 UZ Stitf Havent Found What I'm Lo 25 29 Heart, Who Wili You Run To
8 11 LL CoolJ, I Need Love 19 23 Smokey Robinson, One Heartbeat 25 EX Bryan Adams, Victim Of Love 00 Case 22 29 Europe, Car 26 30 David Bowie, Never Let Me Down
9 George Michael, | Want Your Sex gFrom 20 26 Donna Summer, Binner Wrth Gershwin 26 EX The Cars, You Are The Girl 1 1 Fat Boys & The Beach B .3: Wipeout 23 16 TPay, Hean And Soul 7 13 TM Pomter Srsters Be There (From
10 15 Lsalisad Cutf Jam Lost In Emotion 21 25 Gratetul Dead, Touch Of Grey 2] EX Madonna, Causing A Comotrcn 8 Michael Jackson With Siedah Garrett, 24 R Ffat Boys & The Beach Boys, Wipeout 8 32 Carrl
1 The rs, Rock Steady 22 32 Atantic Starr, One Lover At'A Time A — Pet Shop Boys, If's 3§ Whitesnake, Here | Go Again 2% 18 Bob Sezer Shakedown ﬁFrom “Beverly H 29 35 Kenn{ 6. Dont Make Me Wait For Love
12 .20 Dan Hill Duet With Vonda Shepard), C 23 M Europe, Carrie A — Billy Idol, Mon Mony 4 1 Europe Carrie 2% 30 Tlfhn‘ Think We're Alone Now 30 EX Brlry dol, Mony MoTy
13 7 uz1sul Havent Found What I'm 24 33 John Cougar Mellencamp. Paper In Fire A — Swing Out Sister, Breakout 5 6 m{mton, Didn't We Almost Hav 27 19 ABC, When Smokey Sings 1 M Nylons, Happy Together
14 22 Bananarama, | Heard A Rumour 25 28 Danny Wilson, Mary's Prayer A — U2, Where The Slreets Have No Name 6 2 Los L La Bamba 28 34 Lisa Lisa & Cult Jam, Lost in Emotion 2 3% Donna Summer, Dinner With Gershwin
15 19 LeVert, Casanova 8 A26 — Phyllis Hyman, Old Friend A — Bon Jovi, Edge Of A Broken Heart 7 3 Debbie Gibson, Only In My Dreams 29 23 Whitney Houston, | Wanna Dance With S 33 37 Mr. Mister, Somelhm Real (Inside Me
16 18 Richard Marx, Don't Mean Nothing 21 30 The New City Rockers, Rev It Up EX 17 The Whispers, Rock Steady 8 4 LL Cool ), | Need Love 30 33 Bon Jovi, Edge OF A Broken Heart 34 18 mw m M
17 29 ABC, When Smokey Sings 28 31 Curiosity Killed The Cat, Misfit EX EX Glen Burtnick, Follow You 9 10 ABC, When Smokey Sings 31 39 Bananarama, | Heard A Rumour 5 25 1 Want Your Sex (From
18 21 Europe, Carrie 29 35 LeVert Casanova 10 12 Prince, U Got The Loo 32 36 Expose, Let Me Be The One ¥ EX d) arker Jr., 1 Don't Think That Ma
19 16 Dionne Warwick & Jeffrey Osborne, Lov 30 EX Noel, Silent Morning 11 16 Lisa Usa & Cult Jam, Lcst In Emotion 33 37 Fleetwood Mac, Little Lies 37 & Speedngon In My Dreams
20 27 Fat Boys & The Beach Boys, Wipeout 31 EX  Fat Boys & The Beach Boys, Wipeout 12 13 Huey Lewis & The N Doing It Al F M 38 Smokey Robinson. One Heartbeat 38 EX Fleetwood Mac, Little Lies
21 26 Whitesnake, Here | Go Again 32 EX  Swing Out Sister, Breakout 13 19 Bananarama, | Heard A humour 35 35 David Hallyday, He's My Girl 39 EX Suzanne Vega, Solitude Standing
2 n J"M’ﬂ" featuring Elisa Fiorillo, W 33 EX Bryan Adams, Victim Of Love 14 18 The Other Ones, Holiday 36 EX Loverboy, Notorious 4 EX  Swing Out Sister, Breakout
2 13 Ghra mn & Miami Sound Machine, M EX  Crowded House, World Waere You Live 15 17 Jellybean featuring Elnsa Fiorillo, W 37 40 Billy Idol, Mony Mony A —  Madonna, Causing A Comotion
24 12 Heart Alon 35 EX David Hattyday, He's My Girl 16 20 Smokey Robinson, One Heartbeat A8 — Madonna, Causm A Comotion A — Taja Sevilie, Love Is Contagious
% 17 Wil To Power, Dreamin’ A —  Mr. Mister, Something Real (Inside Me W;A{/ flf 17 21 Grateful Dead Touch Of Grey 39 EX Pet Shop B in A — Gratetul Dead, Touch Of Grey
2% 1 "ﬂ Jets, Cross My Broken Heart (From A — Cutting Crew, I've Been In Love Befor 18 22 Natalie Cole, Jump Start 40 EX Cutting Crew, lve Been In Love Befor A — Llos , Come On Let's Go
A1 — Got The Look A — Cock Robin, Just Around The Corner Philadelphia P.D. Scott Walk 19 27 LeVert, Casanova A — Taja Sevilie, Love 1s Contagious EX EX Marion Jackson, Don,t Go
A8 — Madorma Causing A Comation A — Madonna, Causing A Comotion e D ! 0 er 20 24 38 Special, Back. To_Paradise (From "R A — Micheal Jackson, Bad
29 25 Janet Jackson, e Pleasure Principle A — Mick Jagger Let's Work 1 Michael Jackson With Siedah Garvett, 21 5 et Me Be The One A — Natalie Cole, Jump Start
30 2 KennyG., Songbird A — Where The Streets Have No Name 2 Grateful Dead, Touch Of Grey 22 26 Swing Out Sister, Breakout
A — Stephame Illlls ou're Pumn 3 ABC, When Smokey Sings 23 29 John Cougar Mell mp, Paper In Fire
EX EX Gloria Estefan & Miami Seund achma 4 Jellyoun featuring Elisa Fiorille, W 24 28 Heart, Who Will You Run To
EX EX Warren Zevon, Leave My Monkey Alone 5 Huey Lewis & The News, Doing It All F 25 36 Tiffany, | Think We're Alone Now = ]
EX EX Fleetwood Mac, Little Lies 6 9 Bananarama, | Heard A Rumour 26 32 Alexander O'Neal, Fake | >
EX EX Kenny G., Don't Make Me Wait For Love 7 1 Whrttsmke Here | Go Again 7 31 B an Adams Vlcnm 0f Love A £
KIIS bl & g rc’ht"ssmamlsrba"xes g 1 D Hill b Witk vonda g % Don Idg‘ ] D w h Gersh ”@@ﬂ
ef ays, It's in an Hil ue ot Shepard) na ummer mner Il ershwin ﬁ@ R .
AM 1150 BX X o West, Dox Look Down - The Sequel 0 15 Whitoe ;io«slon, Didmr e AmosHae | 30 31 o Cors You Are The ool o, Chicago P.D.: Buddy Scott
—_——— EX EX Michael Bolton, That's What Love Is A 1 Richard Marx, Don't Mean Nothin, 31 35 Fleetwood Mac, Little Lies Cleveland 0.M.: Kid Leo 1 3 Michael Jackson With Siedah Garrett
Los Angeles P.D.: Steve Rivers EX EX Squeeze, Hour, glass 2 17 Lisa Lisa & Cult Jam, Lost In Emotion 32 EX Cutting Crew, I've Been In Love Befor e id Le 2 6 Whitney Houston, Didn't We Almost Hav
M EX EX The Silencers, Painted Moon 3 Madonna, Who's That Girl 33 EX Keany G, Don't Make Me Wait For Love 1 1 Gratetul Dead, Touch Of Grey 3 2 Madonna, Who's lfha( Girl
1 1 Los Lobos, La Bamba EX EX  Ray Parker Jr, | Don't Think That Ma, 14 16 Alexander 0'Neal, Fake M EX Taja Seville, Love Is Contagious 3 Whitesnake, Here | Go Again 4 Los Bam
2 4 Michael Jackson With Siedah Garrett, 15 2 E_x Let Me Be The One A —  Ray Parker Jr., | Don't Think That Ma 3 5 ABC, When Smokey Sings 5 Lisa Lisa & Cuht Jam Lost In Emotion
3 3 Debbie Gibson, 0["{ |w Dreams 16 1 0 Speedwagon, In My Dreams A —  Squeeze, Hourglass 4 4 Hoofers, Joh nny 6 Debbie Gibson, Only In M Dreams
4 5 Dan Hill (Duet Wit Shepard), C 17 2 Smokey Robinson, One Heartbeat A — U2, Where The Streets Have No Name S 6 John Cougar ollenump, Paper In Fire 7 The Whispers, Rock Ste:
5 8 ABC, When Smokey Sings 18 25 Prince, U Got The Look A — M na Causing A Comotion 6 7 Who Will You Run To 8 e Michael, | Want Vour Sexvsfrom
6 2 Madonna, Who's That Girl - 9 John Coupr Mellencznrtr Paper In Fire A — Comne On Let's Go 7 10 REO peedwagon, In M Dreams 9 1 Jellygun fu!unng Elisa Fiorillo
7 9 Jeﬂybun futunn%ﬂm Fiorillo, W 20 Natalie Cole. Jump St A = Dmd Bwle Never Let Me Down 8 12 Whitney Houston, Didn't We Almost Hav 10 1 mokey Robinson, One Heartbeat
8 12 Whitney Houston, Didn't We Almost Hav 1 David Bowie, Never Let Me Down A — Why Why Me, Sugar Free 9 9 Dln itson, Mary's Prayer 1 1 Pnncu U Got The Look
9 & Suzanne Vega, Luka 22 Heart, Who Will You Run To w1 r Ones, Holid ay 12 17 LL Cool ), | Need Low
{‘1) H ;’:H’%Pv:" DDorn't '; T _2 g‘] nedlu glrr: ';daklng Love in The Rain l% 1; Europe Cam&em e }2 } aan rrllcg'seu} WrthSVonda Shepard), C
X, ean ng L. oel, Silent Mornin L Huey Lewis ews, Doing It All ataiie ump Start
12 7 TPay, Heart And Sout Hartford P.D.: Lyndon Abell 2 3 LL Gool), | Neod Love 13 17 Prinee U Gt The Look ¢ 15 22 Lever, Cassnova.
13 16 Smokey Robinson, One Heartbeat 2 Michael Jackson With Siedah Garrett, 2% 3% , Carrie ‘ 14 B Los Lobos, La Bam 16 19 ABC, When Smokey Sings
14 17 Natalie Cole, Jump Sta 3 LL Cool J, | Need Love 1 0 l oys & The Beach Boys, Wipeout 15 18 Go West, bon't Look Down - The Sequel 17 11 Jonathan Butler, Lies
15 19 Huey Lewis & The Ne\vs Doing it All 1 Los Lobos, La Bamba 28 31 Donna Summer, Dinner With Gershwin 16 35 Fleetwood Mac, Little Lies 181 Ahnnder 0'Neal, Fake
16 20 Bananarama, | Heard A Rumour 5 Whitney Houston, Drdnl We Almost Hav 29 32 LeVert, Casanova TAMPA RAY 17 21 Michael Jackson With Siedah Garrett, 19 20 Huey Lewis & The News, Doing it All F
17 10 UZ 1 Still Haven't Found What I'm Lo 4 Madonna, Who's That G X — Smn Out Sister, Breakout 18 13 38 Special, Back To Paradise (From “R 20 25 Expose, Let Me Be The One
18 2 sa Lisa & Cult ); lmé Lost fn Emotion 6 6 Jellybean featuring Elrs: Frorillo, w 31 38 ister, Somelhmg Real (Inside Me Ta 0.M.: Mason Dixon- 19 22 David Bowie, Never Let Me Down 21 12 Heart, Alone
19 13 The Whispers, Rock 7 71 Prince, U Got The Look 2 3 Weren Botton, That's What Love Is A mpa son Dixon 2 2 Loverboy, Notorious 22 9 Suzanne Vega, Luka
20 24 LL Cool ), | Need LOVG 8 13 LeVert, Casanova 33 40 Bryan Adams, Victim Of Love 1 1 Richard Marx, Don't Mean Nothing 21 29 Mr. Mister, Something Real (inside Me 23 30 Danny Wilson, Mary's Prayer
21 29 Prince, U Got The Look 9 ABC When Smokey Sings 34 39 Chris Rea, Lel's Dance 2 3 Los Lobos, La Bamba 22 36 The Cars, You Are The Girl 24 21 Dionne Warwick & Jeffrey Osborme, Lov
2 15 George Michael, | Want Your Sex (From 10 12 Lisa Lisa & Cult ) .m Lost In Emotion 35 EX Go West, Don't Look Down - The Sequei 3 4 Madonna, th s That Girl 23 15 Sammy Hagar, Give To Live 25 28 David Bowie, Neves Let Me Down
23 23 Dionne Warwick & Jeffrey Osborne, Lov 11 10 Regina Belie, Show Me The Way 3% EX Other Ones, Holidar g‘ 4 6 FatB The Beach B%s 24 19 Mason Ruf#m Dancing On Top Of The % 3 Trfhnl) | Think We're Alone Now
2 18 Heart, Alone 12 8 The Whispers, Rock Sleady 37 KX Kemg G, Don't Make Me Wait For Love 5 2 Steve mmd Back In The High L.fe 25 25 The Pointer Sisters, Be There (From ’ 21 31 ‘ello, Oh Yeah
5 7 3"'"8 '-°"° In The Rain 13 17 Whitesnake, Here | Go Agsain 38 EX  The Silencers, Paint oon 6 7 Debbie Gibson, Only In My Dreams % Silencers, Painted Moon 28 31 Donna Summer, Dinner With Gershwin
% 2% K Jam Tonight 14 15 Dionne Warwick & Jeffrey Osborne, Lov A39 — The Cars, You Are The Girl 7 8 Whrtesnake Here | Go Again 2] 30 Def rd, Women 29 23 The Pointer Sisters, Be There (From "
7 % Grmful Dead, Touch Of Grey 15 22 Dan Hill (Duet With Vonda Shepard), C MO — U2 Where The Streets Have No Name 8 9 LL Cool ), Need Love 28 32 Bryan Adams, Victim Of Love 30 33 Atlantic Starr, One Lover At A Time
B 32 Expose Lot Me Be The One 16 26 Alexander O'Neal, Fake A — pet L 1Us A 9 1 nnwm rs, Rock S(ead& 2 31 Cw Killed The Cat, Misfit 31 34 Hear, Who Will You Run To
29 31 Curiosily Killed The C‘t Misfit 17 19  Smokey Robinson, One Heartbeat A — Ray Parker Don't Thlnk That Ma 10 U2, | Stil Havent Found What I'm Lo 30 34 Warren Zevon, Leave My Monkey Alone 32 38 Bananarama, | Heard A Rumour
30 33 Whitesnake, Here | Go A Kr in 18 20 Herb Alpert, Making Love in The Rain A — The System, Night Time Lover 11 13 Whitney Houston, Didn't We Aimost Hav 31 EX Edde MonexMWe Should Be Shaepm'gI 33 26 Freddie Jackson, Jam Tonight
31 25 Steve Winwood, Back In The High Life 19 21 David Bowie, Never Let Me Down A — Gloria Estefan & Miami Sound Machine. 12 15 Europe, Carrie 32 28 Tom Petty 34 39 Jody Wat “Don't You Want Me
2 3 Alexander 0'Neal, Fake 20 30 John Cougar Ilelhncamp, Paper In Fire A — Loverboy, Notorious 3 16 S Robinson, One Heartbeat 33 33 Cruzados, Bed Of Lres A35 — Swing Out Sister, Breakout
33 35 David Bowie, Never Let Me Down 21 24 Heart, w#o Will You R r,_- 4 1 Mrchae Jackson With Siedah Garrett, 34 40  Great White, Rock Me A3 — Micheal Jackson, Bad
M EX Fleetwood Mac, Little Lies 2 n F_xoose Let Me Be The One 5 10 George Michael | Want Your Sex (From 35 37 Crowded House, World Where You Live A37 — Madonna, Causmg A Comotion
35 EX  LeVert, Casanova 23 23 Bananarama, | Heard A Rusmour 1, 6 17 Dzn Wilson, Mary's Pra er A3 — Mick Jagger, Let's Work
A — Iladunnz Causing A Comotion 24 31 Europe, Carr e k/m lf/ 7 2 , Who Will You Run 37 EX Cumng rew, I've Been In Love Befor
A —  Pet Shop Boys, If's A Sin 25 21 The Pointer Sisters, Be There (From /] 8 1 ananarama | Heard A Rumour 38 39 Patty Smythe, Isnt It Enough
A —  Bryan Adams, Victim Of Love 76 37 Gratetul Dead, Touch Of Gre 9 23 Lisa Lisa & Cult Jam, Lost In Emotion 39 EX  Glen Burtnick, Follow You
EX EX The Cars, You Are The Girl 27 29 Go West, Don't Look Down - The Sequel 20 12 Bob Seger, Shakedown (From “Beverly H 40 EX Cock Robin, Just Alound The Corner
EX X Tiffany, | Think We're Alone Now 28 32 Donna Summer, Dinner With Gershwin - 1 24 Fles Mac, Little Lies EX EX , Wat
EX EX Go West, Don't Look Down - The Sequel 29 33 Kenmy G, Don't Make Me Wait For Love FM 22 14  Dan Hill (Duet 'With Vonda Shepard), C X EX Dn mllydag He s My Girl
EX  EX  Swing Out Sister, Breakout 0 M 'a.;m Something Real (Inside Me Pittsburgh P.D.: Jim Richard 23 25 ABC, When Smokey Sings EX EX A-Ha, Living Daylight
3t s ketwood Mac Little Lies ; gl (sESesia0 b - ichards é % {ol\\lnr(t;oupr Meilencamp, Paper in Fire & & AUI:;J :’a“‘ohM he P:‘ever Looked That Good
32 B Svnn Out Srs(er Breakout 05 3 amba eVert, Casanova Bi ony A i 5
_ 8 3% & Lisa, Water Fal 2 4 Whitesnake, Here | Go Again % 21 Gratetul Dead, Touch Of Grey A — U2, Wnere The Streets Have No Name | Minneapolis P.D.: Gregg Swedberg
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WLOL’s Gregy Swedbury: Bullish On Promotions

BY KIM FREEMAN

T

THE DAYS OF THE superman
PD are gone,” says Gregg Swed-
burg, program director of leading
hit outlet WLOL Minneapolis-St.
Paul. Swedburg says the keys to his
success as a programmer include
spending time
with—and plac-
ing trust in—his
staffers.

“One thing I
learned in broad-
cast school was
that a lot of peo-
ple got into radio because they were
looking for an easy career,” says
the 30-year-old Swedburg. “But it’s
the people who realize that you
have to put a lot more into it who
are successful. This is not an eight-
hour job. I don’t mind taking the pa-
perwork home if that’s how I get ad-
equate time to spend with my peo-
ple.

“If you're going to hire some-
body, you've got to trust them and
give them the whole job. It’s the old
expression about the difference be-
tween giving someone a meal and
teaching them how to cook. You'll
lose some” people that way, because
they might take what they learned
from you somewhere else. But, on
the other hand, I can go out of town
for a few days and know that every-
thing is going to be done right.”

Swedburg says he takes his man-
agement cues from WLOL'’s parent
company, Emmis Broadcasting.

“They care very much about peo-
ple,” he says. “Being a PD for Em-
mis, you have to sublimate your
ego. My way is not always the right
way. It’s horizontal management,
not vertical.”

HEAVY-DUTY, HIGH-PROFILE
promotions play a key role in
WLOL’s marketing approach, and
Swedburg is bullish on the need for
constant campaigning. That's why
he’s bothered by the dwindling
number of new promotions being
run by his top-40 programming col-
leagues.

“It discourages me that, promo-
tionally, we’re all copying each oth-
er. It’s almost as if we're network-
ing too well, and in that process I
think somé of the creativity in devel-
oping new promotion ideas is get-
ting lost.”

To keep WLOL’s creative juices
running high, Swedburg encour-
ages promotional brainstorming by
his whole staff. But cooking up new
concepts is only half the battle at
the WLOL.

“We always say the Twin Cities
have two seasons—winter and road
repair,” Swedburg says. “While
summer is here, we’ve got to be in
front of our listeners’ faces every
day.” Swedburg admits there’s a
fine line between staying in listen-
ers’ faces and staying away from
perceptions of clutter on air.

“That’s a matter of planning,”
Swedburg says. “Generally, we
know what we’re doing two or three
months ahead of time. We already

Gregg Swedburg. Program director
of WLOL Minneapolis-St. Paul and
Billboard’s PD of the week.

know what we’re going to do for the
fall, for example. We have a calen-
dar, and it’s stuck to. That’s why
our sales manager is in on all of our
meetings. He’s not going to promise
something to a client that we
haven’t discussed.”

Swedburg says WLOL’s promo-
tion schedule is usually anchored by
one major promotion at a time.
“There’s a lot of smaller promotions
that can be slotted into exciting pro-
gramming,” he adds.“The key is to
remember that listeners tune in for
the music. If your promotions are

getting in the way of the music,
you're too busy.”

Swedburg’s bottom line with pro-
motions is simple: “You have to do
them. Diary keepers are also con-
test players. Here, we're believers
in finding the biggest and best con-
tests to run.”

MUSICALLY, Swedburg says he
thinks top 40 is healthy, largely be-
cause more programmers are mak-
ing record decisions according to
their own market needs. “It’s re-
freshing to find that a top 40 in
Washington, D.C., sounds different
than a top 40 in Denver,” he says.
“We're seeing a lot more regional
hits.”

Swedburg’s own regional ears
are finely tuned for WLOL; he grew
up in the Twin Cities. “I can hear hit
records for this town early,” he
says. “For example, we were first
on the REO Speedwagon, and we
never cared whether it would be big
in Los Angeles. I think you can get
screwed up by thinking too much on
a national scale.” )

Swedburg came to WLOL to start
its research department. Emmis,
one of the few broadcast groups
with its own research department,
is a major supporter of research.
But all the research in the world
can’t provide a sure bet on new mu-
sic, and Swedburg’s policy in this
area is to be ‘“selectively aggres-
sive.”

“I think people perceive us as a
frontline top 40. That’s as opposed
to [WLOL’s main top-40 challenger]

KDWRB, which may be percieved as
a little more hip—sort of the new
kid on the block, whereas we’re
more established.”

SWEDBURG GREW UP TUNED
to legendary outlets like KDWB-
AM and WDGY. While earning an
economics degree at a local college,
he put in more and more hours at
the school’s radio station. He gradu-
ated after serving as the outlet’s
general manager, then went to the
Brown Institute broadcasting

‘Promotionally,
we’re all copying
each other’

school.

Brief stints at the former KPCR
(now KTCZ) and the former KRSI
(now KJJO) followed. He left KPCR
when it turned country, and he was
left out in the cold when KRSI man-
agement was unhappy with the
heavy-metal outlet’s ratings.

Following an involuntary vaca-
tion, Swedburg landed the WLOL
research post, which he held for two
years. Three years as MD came
next, and he was appointed PD
roughly 18 months ago.

“I hope to be here for a long
time,” he says. “Eventually, I'd like
to make the same step as our for-
mer PD Tac Hammer, who’s now
my general manager. Basically, this
is the job I’ve wanted all my life.”
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Formerly a music journalist,
Mitchell Schneider s now music
division director/executive vice
president at the Michael Levine
Public Relations Co., whose mu-
sic roster includes Whitesnake,
Kiss, Ozzy Osbourne, Tom Petty
& the Heartbreakers, Fleetwood
Mac, Heart, Sheena Easton, REO
Speedwagon, Air Supply, Mar-
lon Jackson, Anita Pointer, Mi-
ami Sound Machine, and the
Everly Brothers. In this week’s
‘One To . One’ interview
Schneider tells Billboard talent
editor Steve Gett about life in the
indie PR world.

Q: How have you managed to
build such an impressive roster?
A: Fortunately, these days, busi-
ness seems to be coming in. We've
been on a roll of sorts and have
signed a lot of major

‘One To One’:
Mitchell Schneider Views
Life In The Indie PR World

term basis must be preferable to
working on just one album and a
tour.

A: Definitely. 1 like to experience
the long-term effects and, hopeful-
ly, take the artist to different levels.
Sometimes you can’t do that with
one record and one tour.

Q: What are the advantages of
having an indie PR firm, as op-
posed to relying on the record
company?

A: One thing we do is really intensi-
fy the image and persona that ex-
ists between albums, aside from
just campaigns during the visibility
of a record or a tour. [ don’t see my-
self as part of a giant machine like a
record company. | think they do a
fine job—it’s just that we're not op-
erating with that kind of volume.
Just by virtue of the time allow-
ances, we're able to perhaps person-
alize it a little more. [

acts. But when I first
came here 3, years
ago, I didn’t have
one client. So I set
upon a very aggres-
sive campaign

‘New bands
don’t have PR
in their budget’

don’t mean to take
anything away from
them because I think
some of the best pub-
licists in the business
are at record compa-

geared to managers

and record companies letting them
know that if they were asked to rec-
ommend an outside PR agent, that
I'd very much like to be considered
or get the possibility of a meeting.

Q: How did you promote yourself
as being someone special?

A: T think one of the things that
makes me unique is that given my
background as a writer—I was
writing from 1975 all the way
through 1981—1I have an enormous
respect for the media, and I am sen-
sitive to the media’s needs. I'd let
managers know that, and that I
could deal with it well. I would do
some proposals with some publicity
ideas, but it’s not really good to do
that because you don’t want to give
your ideas away, have somebody
read them, and then take them to
another public relations agency.

Q: How competitive is the inde-
pendent PR world?

A: It's pretty competitive, there's
no doubt about it. Lately, because
the business has been coming in to
me, 1 haven’t had to get out there
and do heavy solicitation. But I
would imagine it’s very competitive
because stars are attracted to stars.
Your client roster becomes your ul-
timate statement, and that’s how a
lot of people make their decisions
on who they’re going to hire.

Q: Dealing with superstars must
make it difficult to take on new
and developing acts.

A: Yes, but the thing about most of
those bands is that they don’t have
a budget for public relations. It's
not often that you get offered a
new band because the record com-
pany may not allocate money or the
artists themselves don’t have the
money.

Q: Beyond the financial benefits,
dealing with clients on a long-

nies. My philosophy
is, if you can afford it, hire an inde-
pendent publicist. You get one
chance on this planet, and you
might as well be documented prop-
erly.
Q: Do you think label publicists
feel alienated when an indie is
hired?
A: T definitely understand they're
concerned about it. When we get
hired, I always tell the manager and
artist that I work together with the
record company. For every clipping
and every memo that we do, we
send a copy not only to the record
company but also to the booking
agency. Anybody’s profile is ulti-
mately determined by a combina-

Bee Gees Ready To Win Again

BY STEVE GETT

NEW YORK The Bee Gees are
back. Following a six-year hiatus
from the scene, the brothers Gibb—
Maurice, Robin, and Barry—have
returned to the airwaves with “You
Win Again,” the leadoff single from
their first album for Warner Bros.,
“E.S.P.,” due for release Sept. 22.

Radio response to the single, ser-
viced by the label as a promo-only
CD, has been “absolutely exception-
al,” says Gary Borman, who co-
manages the group with Harriet
Sternberg.

“As people are listening to this
record, everyone is declaring it a
hit,” says Borman. That some pro-
grammers may have initially ap-
proached the single with caution is
understandable, he says. “Basical-
ly, we’ve all been very close to the
project for the last year and sort of
seen it unfold,” says Borman. “But
these guys were all of a sudden hit
with a Bee Gees record after six
years of silence, and they weren’t
quite sure what to expect. When
they didn’t hear the disco thing—
the heavy falsettos and all that—
they were sort of taken aback. But
the element of surprise was what
we wanted and what we planned
on.”

Like the single, the upcoming al-
bum boasts a “very contemporary
sound,” says Borman. “It embodies
the Bee Gees’ writing ability and
carries their stamp, but in a definite

contemporary way. The group has
maintained its pulse, kept its foot in

the door, and has never lost touch of

where the industry is at.”

Last year, when the Bee Gees
started to plan their comeback, they
signed with Ken Kragen’s Los An-
geles-based management stable.
Borman and Sternberg, then
Kragen & Co. employees, began to
monitor the group’s affairs closely.
Then, this June, the two managers
left Kragen to form their own com-
pany.

“Harriet and I had been very in-
volved with the Bee Gees on a day-
by-day basis,” says Borman. “When
we decided to leave and do our own
thing, Ken called the Bee Gees and

told them. I guess they gave it a lot

of thought, and then they asked to
join us. Harriet and I left not know-
ing what the Bee Gees were going
to do. We planned to go either way,
but the fact that they asked us to
represent them was very exciting.”

Despite obvious enthusiasm for
the Bee Gees’ relaunch, Borman
says management and band are
both trying to avoid a hype overkill.
“What we didn’t want to do was set

up a backlash to ‘Saturday Night

Fever’ and that whole disco thing,”
he says. ‘““Going out there with a
mega-event and super-hype would
only encourage that. The way to dis-
courage it is just to come with prod-
uct you believe in, and really let the
music speak for itself.

“Over the last year, especially at

Kragen & Co., we went from trying
to create the mega-event around the
release of the Bee Gees record all
the way down to where we're at
now. We decided in the long run
that all that matters is the music, so
that’s our approach. And I think
perhaps one of the reasons the Bee
Gees ended up coming with Harriet
and me was probably that they felt
our approach was more suited to
their temperaments and personal-
ities.”

As for the Bee Gees’ association
with the “Saturday Night Fever”
movie, Borman says, ‘“The funny
thing about all this stuff is that they
were never really running around in
white suits and medallions. That
was the John Travolta image. The
Bee Gees got tagged with that
whole disco thing, but what they
were essentially making was dance
music. But getting swept up in the
‘Saturday Night Fever’ thing, being
branded with that and having that
much success sometimes creates a
certain backlash. So one of the rea-
sons they laid off for six years was
just to let it go away.”

A video for “You Win Again,”
filmed in England with director Les-
lie Libman, has been serviced to
MTYV. Plans call for the Bee Gees to
embark on a major tour in 1988,
starting with a series of European
dates in the spring, to be followed
by a U.S. summer trek.

ARTIST

DEVELOPMENTS

tion effort. I don’t think anybody !

should stop working at a record
company just because an indie pub-
licist comes on. We are brought on
to intensify—not supplant.

Q: Have you ever been tempted to
work at a label?

A: I've had a lot of offers, but I just
have no desire to be part of the big
machine. I have total respect for it
because that’s what is ultimately
selling the record. I just like the
fact that there are no real company
politics in what I do. I come in, roll
my sleeves up, and just head for the
phones. One of the neat things
about being here is I get a chance to
work with a lot of other publicists.
People like Bob Merlis, Eliot Hub-
bard, and Sherrie Ring-Ginsberg
are definitely among the best publi-
cists in the business. So it's really
great that I can be there bouncing
ideas of these people and getting
their input as well. Funnily enough,
though, one of the reasons I got
into independent PR was because 1
couldn’t get a job at a record compa-
ny back in the late "70s.

KISS AND TELL

After enjoying a phenomenally
successful 21-album career, some
bands might be prepared to call it a
day—but not Kiss. For its latest Po-
lyGram album, “Crazy Nights,” due
in stores Sept. 21, the band connect-
ed with hotshot producer Ron Nevi-
son and spent a protracted period of
time on songwriting in order to
come up with what lead vocalist/gui-
tarist Paul Stanley calls “the ulti-
mate Kiss album.”

Prior to recording “Crazy
Nights,” Stanley says he and co-
founding Kiss member Gene Sim-
mons discussed the group’s goals
for the future. “When Gene asked
me why I wanted to work with Ron
and why I was spending so much
time on the writing, I asked him,
‘Are we really the best Kiss that we
can be? | said I thought there were
other areas to explore, and he
agreed that we could raise our stan-
dards to another level. After 21 al-
bums, you have to set new goals.”

Stanley says he had wanted to
work with Nevison for a number of
vears, “In fact, as far back as 1978
there was talk of him working on a
solo album with me,” says Stanley.
“It turned out to be a great team in
the studio. Beyond friendship, we
have a mutual respect for each oth-
er.”

PolyGram has serviced a promo-
only CD of the album’s leadoff sin-
gle, “Crazy Crazy Nights.” Mean-
while, Kiss is gearing up for a mara-
thon world tour. “We’ll be starting

Into The Arena. Rocker Bryan Adams, center, is greeted by actor Nicholas
Cage, left, and artist Steve Jones backstage following his recent concert at the
Forum in Los Angeles. Adams is playing dates in support of his latest A&M
release, “Into The Fire.”

on Nov. 5 in the U.S.,” says Stanley.
“And we'll be out until every are-
na’s been played and every ear has
been deafened.”

WA WA WHAT?

“We just think we’ve got our-
selves a serious record here.” That's
what Don Grierson, Epic senior
vice president of a&r, says about
“Sugar Free,” the debut U.S. single
from new Australian band Wa Wa
Nee.

“We took this record to the CBS
convention as one of our priorities,
and everybody there just fell in love
with it,” says Grierson. “Since the
convention, our field promotion guys
have been out there playing it, and
we've already got a number of sta-
tions lined up. So we're expecting

some tasty adds.”

“Sugar Free” is being serviced to
several radio formats, according to
Grierson. “Primarily, we're blitzing
it out at top 40. There’s also a
Stock-Aitken-Waterman 12-inch
mix that's being serviced simulta-
neously to the dance clubs, although
we're not treating them as a dance
band as such. And the black division
here thinks it’s really got a hit with
it, so it's working it pretty much
straight away as well.”

Wa Wa Nee has enjoyed three top
10 singles in its native Australia.
The band has inked a management
deal with ex-Wham! manager Si-
mon Napier-Bell.

(Continued on next page)
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HATS ARE BACK

Back in the summer of 1983, Men
Without Hats were teaching us
how to do the “Safety Dance.” Now,
following a lengthy hiatus, the
group is back on the scene with its
debut album for PolyGram, “Pop
Goes The World,” which ships Fri-
day (11).

According to Hats’ leader Ivan,
“When ‘Safety Dance’ came out,
things happened very fast for me.
So after all that, I decided to just
take some time off and spend time
traveling and writing songs.”

In the spring of 1986, Ivan hooked
up with PolyGram vice president of
a&r Derek Shulman, who put Men
Without Hats in the studio after
signing them to the label.

The end result is a concept album,
according to Ivan. “It’s the story of
a little girl who plays bass in a

rock’n’roll band,” he says. “And it
deals with her view of the world and
what goes on around her.”

First single from the album is the
title track, which has been serviced
to top 40 and dance/urban outlets.
An accompanying videoclip was
recently lensed with director Tim
Pope. Plans call for Men Without
Hats to hit the road before the end
of the year. The band is now
represented by Tears For Fears’
manager Paul King.

CAT CLIP

Cult movie director Russ Meyer
was everyone’s first choice to helm
Faster Pussycat’s video for the sin-
gle “Don’t Change That Song”—the
Elektra group takes its name from
his 1965 opus, “Faster Pussycat,
Kill! Kill'"”—but he almost didn’t get
the job.

Camera Shy. Dave Edmunds, left, explains the right angle for the camera lens
to Mason Ruffner following Edmunds’ surprise appearance during Ruffner’s
recent show at the Bottom Line in Manhattan. (Photo: Chuck Pulin)

“He was the obvious choice for us
and the group,” says Robin Sloane,
Elektra vice president of video pro-
duction. “We thought about him,
but then we dismissed it because the
only music-related thing he had done
was the Sex Pistols’ aborted movie,
‘Who Killed Bambi,” and this was
the group’s first video and all.”

Sloane settled on Fisher &
Preachman to direct the clip and
thought that was the end of any
possible involvement from Meyer.
“But then Fisher called and asked
us how we would feel about them
working with Meyer,” says Sloane.
“It just seemed inevitable. At first
it was understood that he would
co-direct it with them, but then we
decided that he would direct.”

Meyer incorporated footage
from “Faster Pussycat, Kill! Kill!”
into the video, which also includes
performance shots of the band.
The clip, which has just been sent
out to video channels across the
country, supports the group’s self-
titled debut album.

INSIDE SCOOP

After attracting a good deal of
interest at album rock radio with
specially designed yellow “mys-
tery” cassettes (Billboard, Aug. 8),

Epic Records has put the second
step of its Insiders campaigniinto
motion. The promotion backs the
group’s debut album, “Ghost On
The Beach,” which hit store
shelves last week.

“The first part of the campaign
was designed to build an industry
awareness,” says Diarmuid
Quinn, product manager for the la-
bel. “We wanted to get program-
mers geared up with the hopes
that they would play the first sin-
gle [‘Ghost On The Beach.’] Our
next step is to put a face behind
the music.”

Toward that end is a video for
“Ghost On The Beach,” which re-
cently received Hip Clip status on
MTV.

“I think that MTV is a fantastic
outlet for bands,” says group
member Jay O’Rourke, who also
served as producer on the album.
“It’s a great way to reach markets
that you may not have the chance
to get to right away.”

The Insiders are scheduled to hit
the road Wednesday (9) in Colorado
with the Beat Farmers. Dates are
booked through early October, af-
ter which the group hopes to hook
up on a major tour.

METAL FURY

Word of mouth, extensive tour-
ing, and college airplay have trans-
lated into impressive sales for
Anthrax’s fourth album, “Among
The Living,” on Megaforce/Island.
The record, released in early
March, has sold some 250,000
copies; it 1s bulleted at No. 104 on
this week’s Top Pop Albums chart.

Anthrax has been touring the
U.S. for the last three months but
has yet to experience the benefits
of a major arena tour, with the ex-
ception of one date on the Motley
Crue-Whitesnake bill.

“They’ve been playing in 2,000-
3,000 seaters here, and they’re all
sellouts,” says Ed Trunk, director
of artist & label affairs for Mega-
force. “But we’ve got to get them
in front of 20,000 to cross them
over to a larger audience. So that’s
what we're trying to do now.”

Also helping to expose them to a
bigger audience is a performance
video for the track “Indians,”
which was serviced to MTV.

Artist Developments is edited by
Steve Gett. Reporters: Linda Mo-
leski (New York) and Dave Di-
Martino (Los Angeles).

Duran Duran Plays A Charity Gig;
Debonair Bryan Ferry Visits N.Y.G.

for recording.

analog recording.

ment.

® rentals available.

... invites you to a unique
working environment

Centrally located in a secure & private
eastside townhouse, featuring:

® a truly “live” room with acoustic flexibility

® a full stage, complete with lights and an inte-
grated video system.

® 24 track digital sequencing and multi track

e top of the line musical and out board equip-

® 3 programming/sequencing room.
® a comfortable living space.

. STUDIO ONE, ..

(212) 750-9050 ¢ 212 East 52nd St. N.Y., N.Y. 10022

WILD BOYS: Following a series of opening dates on
the Canadian leg of David Bowie’s Glass Spider tour,
Duran Duran returned to the Big Apple for an Aug. 31
charity show at New York’s Beacon Theatre—the final
concert on the band’s 1987 North American trek. All pro-
ceeds from the SRO performance went to the Assn. to
Benefit Children.

The screaming girls were out in force as Simon Le
Bon and his crew delivered a
lively set that climaxed with a

of the album. However, one can only hope he will decide
to hit the road. Incidentally, he is now signed to Virgin in
the UK.

MORE SPIDERS: The night after that extremely en-
joyable chance encounter with Ferry, The Beat headed
down to Madison Square Garden for the first of David
Bowie’s two concerts there. The stage set on his Glass
Spider tour has been scaled down
to go into indoor arenas, where

couple of entertaining jams. Af-
ter the Durans had played a
rousing version of “Hungry Like
The Wolf,”” Lou Reed joined
them on stage and sang two of

Bowie definitely comes across
much better than he did at his
summer stadium dates—and
those were pretty damn good.
The set list remains unchanged

his biggest hits—'‘Sweet Jane”
and “Walk On The Wild Side.”

BY'STEVE+GETT

for the indoor shows, and if you
have the opportunity to catch the

Nile Rodgers then came on for

the final encores to strum guitar on “Wild Boys” and
“The Reflex.” Shortly after the show ended, Rodgers
and the Duran lads wiled away the wee hours at the
nearby China Club.

I.ATE NIGHTER: While the Duran crowd was party-
ing at the China Club, The Beat headed off to the Hard
Rock Cafe with the System’s Mic Murphy, just back
from a lengthy road trip. Murphy says he and partner
David Frank are taking a brief break before starting to
write material for the follow-up to their “Don’t Disturb
This Groove” album.

On arriving at the Hard Rock, The Beat spotted none
other than Bryan Ferry sitting in a corner of the eat-
ery. The former Roxy Music vocalist—yes, folks, he
looked as cool, suave, and debonair as ever—came over
for a brief chat. He said he had jetted into Manhattan
for a couple of days to mix his upcoming Warner Bros.
album with Bob Ludwig at Masterdisk and to coordi-
nate the cover artwork.

According to Ferry, the eagerly anticipated follow-up
to his brilliant 1985 album, “Boys And Girls,” due Nov.
2, features collaborations with Chester Kamen and Pat
Leonard, best known for his recent role as Madonna's
musical director. Ferry, who lives in Sussex, England,
says he is not sure whether he will be touring in support

glass spiderman in the coming
weeks, don’t miss out. (See On The Road, page 23, for
dates and venues). Among those who showed at the first
Garden date were the Cars’ Ric Ocasek and his girl-
friend, the very attractive Paulina, and Talking
Heads’ David Byrne.

SHORT TAKES: Several Atlantic execs—including
Yince Faraci, Judy Libow, Tunc Erim, Mark Shul-
man, Lou Sicurezza, and Perry Cooper—popped
down to Manhattan’s Bottom Line on Aug. 31 to catch
label act Firetown’s opening set for John Hiatt . . . Fol-
lowing its Sept. 9 Gotham meeting, the Women in Music
organization will hold the first in a series of sponsored
showcases at the Nirvana club. The two acts scheduled
to appear are Clilly and East Of Urban. Other acts
looking to play WIM dates should submit tapes to the
Showcase Committee, P.0. Box 441, Radio City Station,
New York, N.Y. 10101 ... Great quote from Biily Joel
in the slick British music monthly Q: “The fact that I can
attract such a beautiful woman as Christie [Brinkley]
should give hope to every ugly guy in the world!” You
said it, William ... A new album by Japanese artist
Ryuichi Sakamoto, “Neo Geo,” has just surfaced in
the UK., with Iggy Pop singing lead vocals on the lead-
off single, “Risky.” Look for Epic to release the album
here in early 1988.
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Call our Hotline at (800) 223-7524.
and tell Jeff you want to see some
Action!

AMUSEMENT BUSINESS® ?
Gross Attendance a o H
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
DAVID BOWIE Exhibition Stadium Aug. 24-25 $1,524,939 69,405 Concert Prods. International n
DURAN DURAN Toronto, Ontario $29.50 80,000 a oc ers nl e
NORTHERN PIKES
WHITNEY HOUSTON Concerts on the Commons Aug. 24-26 $732478 36,000 Fund for Boston Neighborhoods . T
KENNY G Boston, Mass. $21.50/$19.50 sellout BY LINDA MOLES per. Like Aerosmith, the latter re-
INDA Kl cently put off European tour plans
WHITNEY HOUSTON Exhibition Stadium Aug. 30 $436,315 24,568 Concert Prods. International yp p P
KENNY G Toronto, Ont., Canada ($585,815 Canadian) sellout c to concentrate on the U.S. market.
§24/320 ULTURAL EXCHANGE: Cooper did, however, headline an
At Marn Music Center G - N g Jectric Factary Concerts Heavy negotiations are under way ~ Aug. 30 date at England’s Read-
A TURNER lEh'b't' o da_' — miaoa /310, i:::a PTSvR— for the Grateful Dead to head ing Festival and reportedly set the
xhibttion Stadium ug. o A oncert Prods. Internationa : : : = M
WANG CHUNG Toronto, Ont., Canada $22.50/$19.50 22,000 0}’%" to th};’l in May for a series re<l:orq for the lm(()iSt vyaltl;up t‘th?t
ROGER WATERS Arena, Madison Square Garden Aug. 26 $300,000 16,000 Ron Delsener Enterprises of dates in three major cities. sales m a.smg € day in the event's
New York, N.Y. §20 sellout The venerable rockers have re-  25-year history.
WHITNEY HOUSTON Montreal Forum Aug. 28 $287,395 16,348 Donald K. Donatd Prods. portedly acceptqd the Chinese R
KENNY G Montreal, P.Q., Canada $23.50 sellout government’s invitation, but the OCK AROUND THE WORLD:
BEACH BOYS Mile High Stadium Aug. 30 $246,153 2,864 Fey Concert Co. appearances are contingent upon Bob Dylan will reunite with Tom
Denver, Colo. $990 43,000 Projects West__ the Dead being able to procure Petty & the Heartbreakers for an
;'S:‘RLMMEL Memoral Calseur Aug. 30 $201,828 12110 Double Tee Promotions tour sponsorship. This represents extensive European and Israeli
ortland, Ore. $17.50 sellout Eric Chandler, Ltd. d ¢ £ th hich o which begi Se t 5 in Tel
THE CULT Exhibition Stadium Aug. 19 $190,361 11,369 Concert Prods. International A} (CeNARLULETION € group, W ; u.r’ i glfr}s pt.
GUNS 'N ROSES Toronto, Ont., Canada $22.50/$18.50 14,000 usually shuns such offers in the Aviv. As some of you may recall,
HUEY LEWIS & THE NEWS Erie Veterans Memorial Stadium  Aug. 29 3184275 1053 DiCesareEnglr Prods. U.S. However, sources say costs Dylan performed a number of
BONNIE HAYES Erie, Pa. $17.50 13,000 of this trip would be prohibitive U.S., European, and Japanese
THE JUDDS Grandstand, Indiana State Aug. 29 $183420 16,131 Sunshine Promotions without some sort of sponsorship.  dates with the group in 1986.
RANDVIIRAVIS EOTE $1z/810 LB AU The idea for the trip was spear- Dubbed the Temples In Flames
- - i i will take them
ALABAMA Exhibition Stadium Aug. 26 $170,357 10,640 Concert Prods. International headed by prl(?moter Bill Graham, tzur, this road tr(}kz | take d
RESTLESS HEART Toronto, Ont., Canada $21.50/$17.50 14,000 who would likely be involved in 't rough a total of 25 cities and 31
RUN-D.M.C. Miami Marine Stadium Aug. 7 $159,530 9885 Fantasma Prods. the production of . shows that will
BEASTIE BOYS Miami, Fla, $17.50/315 15,000 the event. | | wrap up with a
HANK WILLIAMS, JR. & THE Grandstand, Indiana State Aug. 28 $142,950 12,248 Sunshine Promotions Wham! made a n“ ]l“[ nmn five-night en-
BAMA BAND Fairgrounds $12/810 17,000 Pro Tours J=n 8 a L agement at
EARL THOMAS CONLEY Indianapalis, Ind. similar appear - , gageme
— ance a few years —— ondon’s Wem-
MOTLEY CRUE Renssefaer Polytechnic Institute Aug. 14 $121,028 7514 Cross Country Concerts but th l bl A Oct.
WHITESNAKE Fieldhouse $16.50 sellout ago, bu € s €y arena, Uct.
Troy, N.Y. Dead would be 14-17,
Institute the first U.S. rock band—or, as a s
RUN-D.M.C. Orange Co. Convention Civic Aug. 8 $120,285 8,019 Fantasma Prods. spokesman for Graham puts it, HORT TAKES: Word is that
BEASTIE BOYS Center $15 9,000 o . " " .
Orlando, Fla. the first group to wear tie-dye”—  Prince has pushed back his U.S.
DEF JAM '87: Market Square Arena Aug. 29 $116,490 8,077 Sunshine Promotions ever to perform in the country. tour dates., Wthh were orlglnal}y
LL. COOL } Indianapolis, Ind. $15/$14 8,500 A set to begin in October ... David
‘:;:8‘.’3':'”'“” UTUMN SCRAMBLE: This fall Bowie has extended his Glass Spi-
DOUG E. FRESH & THE GET will see a nuynbeg' of strong hard der tour with a combination of in-
FRESH CREW rock bills enlivening the U.S. are-  door and outdoor concerts that are
PUBLIC ENEMY _— - na scene. Among the confirmed now scheduled to run into Octo-
JIMMY BUFFETT & THE CORAL Memorial Coliseum Aug. 23 $113,733 6,619 Eric Chandler Ltd. lineups are Def Leppard and Tes- ber. Among the confirmed venues
REEFER BAND Portland, Ore. $17.50 12,110 ’ pp \ nirm
- - - la; Whitesnake and Great White; and dates are Miami’s Orange
BRYAN ADAMS Mid-South Coliseum Aug. 27 $112,755 75817 Mid-South Concerts 1 C d G ‘N R ! B 1. Sept. 18: T Stadi
HOOTERS Memphis, Tenn. $15 9,931 Motley Crue an uns 08es; owl, deptl. 7 ampa. adium,
AL JARREAU Indianapolis Sports & Music Aug. 27 $81,655 4,666 Sunshine Promotions and Aerosmith and Dokken. ~  Sept. 19; Atlanta’s Omni, Sept. 21;
CHAKA KHAN Center $17.50 7,000 Def Leppard’s Hysteria tour is Hartford, Conn.’s Civic Center,
pols, Ind. : set to hit the States Oct. 1in Glens  Sept. 25; and Rochester, N.Y.’s Sil-
SANTANA Fanicae Aug. 2728 33'?,3};1750 7 Evening Star Prods. Falls, N.Y., with some 35 shows ver Stadium, Sept. 26 ... After
, NV . R ) . . "
- - - booked through mid-December. It warming up dates for Billy Idel,
SANTANA Irvine Meadows Amphitheatre Aug. 20 $72,958 5,487 Avalon Attractions A1 be th . B US he P h ic F d
Laguna Hills, Call $1750 §133 will be the Brit group’s first US.  the Psyc edelic Furs, and Joe
GEORGE JONES Show Me Center Aug. 21 $70443 5218 Mid-South Concerts trek in four years. Walsh, Arista act Cruzados is
TANYA TUCKER Cape Girardeau, Mo. $13.50 7429 Whitesnake—which comes off now set to hit the road with Star-
RUN-D.M.C. Jacksonville Veterans Memorial  Aug. 9 $65,775 4385 Fantasma Prods. the road with Motley Crue on Oct.  ship Wednesday (9) in Oklahoma
BEASTIE BOYS Coliseum i 315 7,500 T8) Promotions 27—has finally graduated to head-  City. Shows are booked through
JOAN BAEZ Concord P 'To' — proym e - liner status and will be kicking off  the end of the month and include a
oncord Pavilion ug. A Y In-house : . :
MICHAEL PRITCHARD Cancord, Calit, $16.50/$14.50 8200 its first solo tour Oct. 30. Dates  Sept. 19 benefit date at Farm Aid
Y&t Wiltern Thealre Aug. 2223 563700 3802 T T comre are slated to run Fhrough Dec. 6. 111, with Willie Nelson and John
ACE FREHLEY'S COMET Los Angeles, Calif. $17.50 4400 Avalon Attractions Succeeding Whitesnake on Mot- Cougar Mellencamp, among oth-
FASTER PUSSYCAT ley Crue’s road trek is Guns 'N  ers ... Exposé has made the tran-
EE:OO;;'E": BUNNYMEN glauﬁlca 3‘308':? Aug. 22 g’gm" ‘-2""°t g:'k'":"’t"s- Roses, which joins up Nov. 3. The sition from the club circuit to are-
leveland, Uhio sellou age Partners H . ] -
GENE LOVES JEZEBEL tour is expected to continue well nas. The populatl" dance trio is
AMERICA Amphitheatre, Miami Metro Zoo Aug. 30 $62,135 9,006 Thompson Holtzman into 1988. . ogenmg a series 0 ShOWS for Lisa
THREE DOG NIGHT Miarni, Fla. $8/$5 10,000 Fantasma Prods. As for the Aerosmith/Dokken Lisa & Cult Jam.
CONWAY TWITTY Concerts in the Country Aug. 29 $61,562 5,865 in-house bill, plans are still being finalized.
MICHAEL JOHNSON Lanierland, Cumming, Ga. $10.50 8,332 In the works are upcoming
MERLE HAGGARD Grandstand, Indiana State Fair $50,668 5078 Sunshine Promotions jaunts from Kiss and Alice Coo-
REBA MCENTIRE Indianapolis, Ind. $12/310 7,000 Pro Tours
Aug. 26
TODD RUNDGREN Nautica Stage Aug. 28 $49,869 3735 Belkin Prods.
Cleveland, Ohio $14/813 4,110
PAT METHENY GROUP Open Air Theatre, San Diego Aug 25 $42,845 2713 Avalon Attractions
MICHAEL HEDGES State Univ. $19.50/$17.50/ 4177
San Diego, Calif. 15.50
STRYPER Ocean Center Aug. 11 $42,398 3213 Fantasma Prods. [}
LOUDNESS Daytona Beach, Fla. $15/814 3,500 TOUCH That DIAL!
TNT ’
THE ROBERT CRAY BAND Tower Theatre Aug. 26 341618 2747 Electric Factory Concerts Get fast resuhlts with ACT'QN'
JOHN HIATT Upper Darby, Pa. $16.50/$15/$13.50 3012 MART, the Billboard Classi-
ALISON MOYET Wiltern Theatre Aug. 20 $38,343 2,200 Bill Graham Presents fied.
Los Angeles, Calif. $17.50 sellout Avalon Attractions OO O
PAT METHENY GROUP Gammage Center for the Aug. 24 $32,118 2218 Evening Star Prods. O
Performing Arts, Arizona State $14.50 3,023 O
Univ. O
Tempe, Ariz. O N\
TONY BENNETT WITH THE (rvine Meadows Amphitheatre  Aug. 22 531,663 2957 Avalon Attractions OO
PACIFIC SYMPHONY ORCHESTRA | Terrace $19.50/$18.50 6,133

reunjon arena

777 Sports Street
Dallas, Texas 75207
(214) 658-7070
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Jackson In The Box. Capitol executives celebrate the signing of Marlon
Jackson. Joining in the fun, from left, are black a&r vice president Wayne
Edwards; business affairs staffer Ray Tisdale; Don Zimmermann, president of
international marketing, EMI Music Worldwide; Jackson; Jackson’s manager,
Jack Lewis; vice president black promotion Ronnie Jones; and vice president
and general manager Step Johnson.

BY BRIAN CHIN

NEW YORK Gail “Sky” King,
studio post production editor,
lapsed guitarist, and former pro-
fessional roller skater/choreo-
grapher, is one of few women ever
label-credited as a mix/edit consul-
tant (others include Jump Street’s
Cynthia Cherry, free-lancer
Yvonne Turner and Boston’s Caril
Mitro). Establishing her creden-
tials at a deliberate pace is King’s
strategy, although she is already
preparing her first self-produced
dance record. At this point in her
career, “producing 1s incidental to
demonstrating my ability as a mix-
er,” King says.

Gender has only occasionally af-
fected King’s progress since she
made her name known as a DJ at
New York’s Roxy and Red Parrot

MICHAEL JACKSON’S SUCCESS last time around
was so immense it went beyond the record industry’s
regular frame of reference. Sales of more than 30 mil-
lion copies of a single album is like “Beverly Hills Cop
2” grossing $250 million. As a commercial entity,
“Thriller” didn’t just stretch boundaries; it created a
new universe of sales that only it occupies.

So, it’s hard to come at “Bad” with an open mind.
One can'’t help but listen to it initially with dollar signs
for ears. Still, despite all the hype and the anticipation,

‘Bad’ Is More Consistent Than ‘Thriller’

New Jackson LP Recalls ‘Off The Wall’

made major contributions to “Dirty Diana” and “Libe-
rian Girl.”

SCOTT LA ROCK was about to get paid in full. The
24-year-old Bronx rapper was the next hip-hop star on
the horizon. His album, “Criminal Minded” (B-Boy
Records), is an underground classic. Warner Bros.
was about to sign La Rock and his Boogie Down Pro-
ductions to a $250,000 deal. Russell Simmons wanted
to be his manager. Norby Walters and ICM both

______ wanted to book him. Life

“Bad’ is simply 10
songs—and a very good
llecti f th t
i S R The
Rhythm
and the
Blues

pressive for its dense,
propulsive rhythm tracks
(“Bad,” “The Way You
Make Me Feel,” “Speed
Demon”’) than for its mel-
odies. The only exception
is “Liberian Girl,”" with
its graceful melody and
flowing arrangement.

Side two, however, excites from start to finish.“An-
other Part Of Me” from “Captain EQ” is straight-
ahead pop/r&b with a catchy hook and live horns and
is already garnering considerable black radio airplay.
The Seidah Garrett-Glen Ballard ballad, “Man In
The Mirror,” has the involving lyric and soaring melo-
dy of a sure-fire pop standard. Expect to hear it sung
at high school graduations for years to come, with
young vocalists striving to match the booming harmo-
nies of the Winans and the Andre Crouch Choir. “I
Can’t Stop Loving You,” the lightweight hit ballad,
grows in depth when Jackson’s whispering spoken
word introduction is added.

Those seeking the album’s equivalent of the para-
noid “Billie Jean” and “Wanna Be Startin’ Some-
thing” will gravitate to “Dirty Diana” and “Smooth
Criminal.” On “Dirty Diana,” with portentous synthe-
sizer effects and Steve Stevens’ screaming guitar cre-
ating an unsettling mood, Jackson, in the album’s
fiercest vocal performance, sings about an overly in-
sistent groupie. “Smooth Criminal” chronicles the vio-
lent attack on a woman with an unsentimental eye and
a hi-tech production.

Is “Bad” going to sell as many records as “Thrill-
er”’? Probably not. But, song for song, “Bad” is more
consistent than “Thriller,” and, in fact, it has much
more in common with 1979’s brilliant “Off The Wall.”
One big winner on “Bad” is Los Angeles session key-
boardist/arranger John Barnes; he played keyboards
on eight songs. According to the album credits, he

by Nelson George

was about to change for
him. But he was shot
dead by an unknown gun-
man. La Rock, a college
grad with a calm, relaxed
demeanor, is survived by
a l-year-old son. Friends
are discussing starting a
fund for the child.

SHORT STUFF: Melba
Moore is busy and get-
ting busier. The Capitol signee just taped an ABC-TV
after-school special, “Seasonal Differences,” in which
she plays a teacher. It will air Dec. 2. On Sept. 11,
she’ll perform before Pope John Paul II and Presi-
dent Reagan in Miami. She will appear on NBC-TV’s
“Showtime At The Apollo” series on Sept. 19. And in
October Moore will travel to Australia to tape a PBS
Christmas special with opera star Frederica Von
Stade ... The Temptations’ new single, “I Wonder
Who She’s Seeing Now,” is produced by the same
team that revived Smokey Robinson, Rick Chuda-
coff & Peter Bunetta. Old Temp fans will be happy to
know that Dennis Edwards is back in his old spot as
lead singer . . . The introduction of Shanice Wilson to
the marketplace will be a good test of the new A&M
promotion staff. The 14-year-old singer is John
McClain’s latest protegee, and he hopes to establish
her as a new teen (really preteen) star. The youngster
is managed by Bill Dern, formerly one of New Edi-
tion’s handlers ... Songwriter Cliff Dawson, under
contract to Famous Music, has written two songs on
Kashif’s upcoming Arista album and three songs on
Angela Clemmons’ CBS release ... The hot British
production team of Stock-Aitken-Waterman has a
British hit called “Road Block.” The voice behind that
hit is a singer named Chyna Gordon, who is managed
by Myrna Williams, who once managed Deniece Wil-
liams and the Jones Girls. Gordon is apparently on
the verge of signing with a major British label . ..
(Continued on next page)

clubs and as an assitant at Arthur
Baker’s Shakedown Sound studio.
King says, “Arthur Baker is Ar-
thur Baker; he’s the same way
with everybody. At Shakedown, I
know everybody, so it's a friendly
atmosphere. In the beginning,
someone suggested me for a pro-
ject, and the a&r guy came to meet
me. It was very apparent that he
was surprised.”

She admits that “there’s some
resentment, [as if] | used my ‘femi-
nine wiles’ to get ahead; give me a
break! I'm busting my butt. 1 in-
vested in more equipment, more
records, and made income sacri-
fices. I'm still digging myself out
of the hole. I wanted it real bad.
The same is true of the other peo-
ple I'm with. Now we have some-
thing to show for it. No one’s go-
ing to come to you and say, ‘We're
ready for you!” ”

King is one of several highly vis-
ible New York up-and-comers in
dance production and post produc-
tion who came from the same DJ
pool, New York’s Record Pool
Business Center, and learned their
craft from each other as well as
from the DJ/remix stars of the
early '80s. ““Little”” Louie Vega,
the Latin Rascals and Robert Cli-
villes are from the same group.

King, a communications major
in college, traveled the world in
the professional skating troupe
the Wizards. She prepared the re-
corded music for the group, and
she began mapping strategy to
break into the music business af-
ter finding steady work as a mo-
bile and house DJ.

“I begged a job as an assistant
engineer at Shakedown,” King
says. “l was a glorified gofer, for
the chance to be in the studio with

Mixer ‘Sky’ King’s Gareer Soars
Up-And-Comer Eyes Producing

Arthur, Shep Pettibone, Bruce
Forest. I watched the Latin Ras-
cals work and saw some incredible
stuff get done, like ‘Sun City.’
Tony Moran sat me down and
showed me how to cue up an edit,
and he said, ‘Cut the tape! It
worked, and 1 got hot to have a
good reel-to-reel quarter-track ma-
chine of my own. I left the studio,
locked myself at home, and just
cut tape on songs I really liked,
like Maze's ‘Before I Let Go,” mak-
ing versions that did what DJs
wanted. [ came out and proclaimed
myself an editor.”

A totally reconstructed Arthur
Baker remix of Fleetwood Mac’s
“Big Love” ‘“was the first really
big thing I worked on,” says King.
“It crossed a lot of boundaries,
and it was so unusual; it was made
into a house record, and I love
house.” King’s reputation spread
quickly, too, for her promotional
club edits of such major hits as
Club Nouveau’s “Lean On Me’’
and Prince’s “Sign O’ The Times.”

King says that personal style is
as apparent in editing as in mixing.
“Some mixers want to hear differ-
ent things,” she says. “My edits
aren’t always as obvious; they’re
musical, not just jarring. They’re
rhythmic, but not as apparent to
the ear.”

Still, editors ‘“do things that
really change songs, developing
effects and drum breaks from
pieces of tape,” she says.

King’s first co-mix credit, Crimi-
nal Element Orchestra’s “Put The
Needle To The Record,” a dance
collage underpinned with a driving
live drum track, “had a zillion ed-
its,” King says. “There was no
form to the song, so it took some
fooling around. Atlantic Starr’s

(Continued on next page)
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS D 0
17 REPORTERS 26 REPORTERS 55 REPORTERS 98 REPORTERS
CAN YOU DANCE
SHANICE WILSON A&m 9 11 27 47 47
ANGEL
ANGELA WINBUSH mercury 7 6 16 29 54
DON'T GO
MARLON JACKSON cariToL 6 9 13 28 56
| WONDER WHO. . .
TEMPTATIONS moTOWN 5 pi 16 28 28
STONE LOVE
S. ARRINGTON EMI:MANHATTAN 3 2 19 24 56
HOLDING ON
JONATHAN BUTLER uive 3 6 14 23 29
YOU AND ME TONIGHT
DEJA viIrGIN <] 4 13 20 57
DOWNTOWN
LILLO THOMAS capitoL 4 4 10 18 66
SLEEPING ALONE
THE CONTROLLERS mca 6 2 10 18 62
CERTIFIED TRUE
BAR-KAYS MERCURY 3 3 12 18 32
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a seif-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Bilboord Hot Black Singles SALES & AIRPLAY..
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
x x
Q Q

. SALES B L] AIRPLAY
;g gg TITLE ARTIST ’<Is§ ;g gg TITLE ARTIST §§
1 4 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 2 1 1 LOVE IS A HOUSE FORCE M.D.'S 1
2 1 LOVE IS A HOUSE FORCE M.D.'S 1 2 2 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 2
3 2 CASANOVA LEVERT 3 3 5 NO ONE IN THE WORLD - ANITA BAKER 8
4 3 ONE HEARTBEAT SMOKEY ROBINSON 13 4 4 | NEED LOVE L.L.COOL J 4
5 10 | NEED LOVE L.L COOL J 4 5 8 LOST IN EMOTION LISA LISA & CULT JAM 6
6 5 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 5 6 9 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 7
7 12 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 7 7 12 HOW SOON WE FORGET COLONEL ABRAMS 10
8 8 WIPEQUT FAT BOYS & THE BEACH BOYS 12 8 13 (YOU'RE PUTTIN') A RUSH ON ME STEPHANIE MILLS 11
9 11 MAKING LOVE IN THE RAIN HERB ALPERT 9 9 10 MAKING LOVE IN THE RAIN HERB ALPERT 9
10 21 LOST IN EMOTION LISA LISA & CULT JAM 6 10 7 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 5
11 16 HOW SOON WE FORGET COLONEL ABRAMS 10 11 3 CASANOVA LEVERT 3
12 23 NO ONE IN THE WORLD ANITA BAKER 8 12 18 JUST CALL SHERRICK 18
13 18 (YOU'RE PUTTIN’) A RUSH ON ME STEPHANIE MILLS 11 13 17 U GOT THE LOOK PRINCE 14
14 15 DIVAS NEED LOVE TOO KLYMAXX 16 14 19 JUST THAT TYPE OF GIRL MADAME X 17
15 19 NIGHTTIME LOVER THE SYSTEM 19 15 11 GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 15
16 25 LAST TIME THERESA 20 16 22 WE'VE ONLY JUST BEGUN GLENN JONES 21
17 6 JUMP START NATALIE COLE 27 17 20 HELPLESSLY IN LOVE NEW EDITION 22
18 13 | LOVE YOU BABE BABYFACE 24 18 23 WIPEOUT FAT BOYS & THE BEACH BOYS 12
19 22 TRAMP SALT-N-PEPA 25 19 26 LATELY SURFACE 23
20 28 GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 15 20 30 DON'T YOU WANT ME JODY WATLEY 29
21 31 CINDERFELLA DANA DANE DANA DANE 26 21 16 DIVAS NEED LOVE TOO KLYMAXX 16
22 7 TINA CHERRY GEORGIO 42 22 28 COME OVER 4 BY FOUR 30
23 14 TELL IT LIKE IT IS DIMPLES 36 23 31 AIN'T NO NEED TO WORRY THE WINANS FEAT. ANITA BAKER 28
24 29 SUMMER NIGHTS GROVER WASHINGTON JR. 35 24 38 DINNER WITH GERSHWIN DONNA SUMMER 38
25 26 U GOT THE LOOK PRINCE 14 25 6 NIGHTTIME LOVER THE SYSTEM 19
26 33 LATELY SURFACE 23 26 39 LOVIN' YOU THE O'JAYS 31
27 9 CROSS MY BROKEN HEART THE JETS 41 27 33 THE MORE WE LOVE STARPOINT 39
28 37 JUST THAT TYPE OF GIRL MADAME X 17 28 15 LAST TIME THERESA 20
29 27 FAKE . ALEXANDER O'NEAL 50 29 35 CINDERFELLA DANA DANE - DANA DANE 26
30 17 HOLIDAY KOOL & THE GANG 49 30 25 BULLSEYE LAKESIDE 34
31 20 LET'S TALK IT OVER VANEESE THOMAS 58 31 — 1 DON'T THINK THAT MAN SHOULD SLEEP ALONE RAY PARKER JR. 43
32 40 HELPLESSLY IN LOVE NEW EDITION 22 32 — HEART OF GOLD BERT ROBINSON 44
33 — (CAN'T) GET YOU OUT OF MY SYSTEM JOHN WHITE 32 33 14 | LOVE YOU BABE BABYFACE 24
34 — WE'VE ONLY JUST BEGUN GLENN JONES 21 34 32 TRAMP SALT-N-PEPA 25
35 — JUST CALL SHERRICK 18 35 29 GIRL PULLED THE DOG GENERAL KANE 33
36 30 ONE LOVER AT A TIME ATLANTIC STARR 45 36 36 (CAN'T) GET YOU OUT OF MY SYSTEM JOHN WHITE 32
37 24 JAM TONIGHT FREDDIE JACKSON 57 37 — | CONFESS DENIECE WILLIAMS 46
38 — JUST GETS BETTER WITH TIME THE WHISPERS 37 38 — DREAMIN' WILL TO POWER 40
39 35 DANCE ALL NIGHT DEBARGE 47 39 40 HEART ON THE LINE JENNIFER HOLLIDAY 48
40 39 GIRL PULLED THE DOG GENERAL KANE 33 40 — JUST GETS BETTER WITH TIME THE WHISPERS 37

. BLACK SINGLES

BY LABEL

A rianking of distributing labels <
by the number of titles they have
on the Hot Black Singles chart. S

NO. OF TITLES
ON CHART

w

COLUMBIA (8) 9

Def Jam (1) -
MCA (7). .- B -}

Constellation (1)
WARNER BROS. (4)

Paisley Park (1)

Qwest (1)

Sire (1)

Tommy Boy (1)
ATLANTIC (4) 7

Island (1) S

Omni (1)

Vjrgin (1)

LABEL

ARISTA"
CAPITOL
E.PA. -
Epic (3) "
CBS Associated (1)
Tabu (1) )
EMI-MANHATTAN (4) 5
CPLR. (1)

GEFFEN . 5.
POLYGRAM . 5
*Mercury (3) «
Tin Pan Apple (1) R -
“ Wing (1) & »
RCA (2) a A1
Jive (3)
A&M
ELEKTRA
SOLAR

CHRYSALIS (1)
Cooltempo (1)

NEXT PLATEAU
4TH & B'WAY
EDGE

FANTASY
FUTURE
PROFILE
SELECT
SLEEPING BAG

A

N A S

-
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

AIN'T NO NEED TO WORRY

(Vabritmar, BMI)

(Marvin L. Winans, ASCAP/Zomba, ASCAP; 81 DON'T TURN AWAY

ANGEL ; {Rikbo, BMI)

(Angel Notes, ASCAP) 29 DON'T YOU WANT ME

ANYTHING CAN HAPPEN (Rightsong, BMI/Franne Gee, BMI/Ardivan,
{Ensign, BMI/Stone Diamond, BMI/Matak, ASCAP/intersong, ASCAP)

ASCAP/MCA, ASCAP) CPP 56 DOWNTOWN

AUTOMATIC (Irving, BMI)

{Breezer, ASCAP/Frustration, BM!) 40 DREAMIN'

BABY GO GO (Thrust, BMI)

(Parisongs, ASCAP) 50 FAKE

(BABY TELL ME) CAN YOU DANCE (Flyte Tyme, ASCAP/Avant Garde, ASCAP)

(Wiz Kid, BMI/Irving, BMI) 33 GIRL PULLED THE DOG .
BE FREE (Jobete, ASCAP/Gentle General, ASCAP/Churchout,
(Troutman’s, BMI/Saja, BMI) ASCAP/Mad Inspector, BMI) CPP

BETCHA DON'T KNOW 15 GIVIN' YOU BACK THE LOVE

{(Bush Bumin’, ASCAP) {131, ASCAP/WB, ASCAP)

BULLSEYE 44  HEART OF GOLD

{Kenny Nolan, ASCAP) (Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne,
CALL ME UP ASCAP)

(Stone City, ASCAP/National League, ASCAP) CPP 43 HEART ON THE LINE

(CANT) GET YOU OUT OF MY SYSTEM (Glasshouse, BMI/Irving, BMI) CPP/ALM

{(Bush Burnin', ASCAP/Vinewood, BMI) 22 HELPLESSLYIN LOVE

CAN-U-DANCE (Johnnie Mae, BMI/Bush Burnin', ASCAP)

(Hip Trip, BMI/Hip Chic, BMI) CPP 88 HOLDING ON

CASANOVA (Zomba, ASCAP/Willesden, BMI)

(Calloco, BMI/Hip Trip, BMI) CPP 49 HOUIDAY

CERTIFIED TRUE (Delightful, BMI)

{Bar-Kays, BMi/Warner-Tamerlane, BMI/Arrival, BMI) 10 HOW SOON WE FORGET

CINDERFELLA DANA DANE (MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
(Protoons, ASCAP/Turn Qut Brothers, ASCAP) 72 1 CAN DO BAD BY MYSELF

COME OVER (Zee-Kidd, BMI/Triple Scale, BMI/Iwebbi, BMI)
(Deedle Dee, ASCAP/MCA, ASCAP/Unicity, 46 1 CONFESS

ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP) (Realsongs, ASCAP)

CONVERSATION 43 1 DON'T THINK THAT MAN SHOULD SLEEP ALONE
{Romeo Dancer, BMI) {Raydiola, ASCAP)

CROSS MY BROKEN HEART 2 | JUST CAN'T STOP LOVING YOU

{Famous, ASCAP/Black Lion, ASCAP) CPP (Mijac, BMI/Warner-Tamerlane, BMI)

DANCE ALL NIGHT 24 | LOVE YOU BABE

(Zebra Discorde, BM1/Simple Songs, BM1) (Hip Trip, BM1/Hip Chic, BMI) CPP

DIDN'T WE ALMOST HAVE IT ALL 4 | NEED LOVE

(Prince Street, ASCAP/Willin' David, BMI/Blue Sky {Def Jam, ASCAP)

Rider, BMI) CPP 97 | REALLY DIDN'T MEAN IT

DINNER WITH GERSHWIN (April, ASCAP/Uncle Ronnie's, ASCAP/MCA,

(WB, ASCAP/Geffen, ASCAP/Rutland Road, ASCAP) ASCAP/Sunset Burgundy, ASCAP)

DIVAS NEED LOVE T00 90 1 WONDER WHO SHE'S SEEING NOW

(Spectrum VII, ASCAP/Klymaxx, ASCAP) CPP (WB, ASCAP/Getfen, ASCAP/Lucky-Break, N
DO YOU HAVE TO GO ASCAP/Pardini, ASCAP)

(WB, ASCAP/Silver Sun, ASCAP) 69 IF WALLS COULD TALK

DON'T GO

{Sloopus, BMI/Cold Horizon, BMI/Shakin'. Baker,

BMI/RC Songs, ASCAP/MCA, ASCAP) CPP 33 THE MORE WE LOVE
92 I'M IN LOVE AGAIN (Philesto, BMI/Harrindur, BMI) CPP
{Not Listed) 75 MS.X
IN THE HEAT OF THE NIGHT (David Alexander, BMI)
(MCA, ASCAP/Paris-Jam, BMI/Bayjun Beat, BMI) 55 MY LOVE IS DEEP
IT'S A THANG (Glasshouse, BMI/irving, BMI/Harrindur, BMi/Ensign,
(Willesden, BMI} BMI)
82 (IT'S THAT) LOVIN' FEELING 84 MY LOVE IS GUARANTEED
(Sunset Burgundy, ASCAP/Lityac, BM1/Mchoma, BMI) (Next Plateau, ASCAP/Godsend, ASCAP/Bratton &
57 JAM TONIGHT White, ASCAP)
(Wavemaker, ASCAP) 61 MY LOVE IS ON THE MONEY
27 JUMP START (Forceful, BMI/Willesden, BMI)}
(Calloco, BMI/Hip Trip, BMi) CPP 78 NIGHTS OF PLEASURE
18 JUST CAlL (Virgin, ASCAP/Brampton, ASCAP/On The Move, BMI)
" (Hits "N Mo’ Hits, BMI/Venus Three, BMI/Warner- 19  NIGHTTIME LOVER
Tamerlane, BMI) (Science Lab, ASCAP)
37 JUST GETS BETTER WITH TIME 8 NO ONE IN THE WORLD
(Morning Crew, BMI/Irving, BMI) (ATV, BMi/Welbeck, ASCAP)
17 JUST THAT TYPE OF GIRL 13 ONE HEARTBEAT
(Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum (Le Gassick, BM1/Who-Ray, BMI/Chubu, BMI/Smokey,
Vil, ASCAP) CPP BMI) CPP
20 LAST TIME 45 ONE LOVER AT A TIME
{Jay King IV, BMI) (Trinifold, ASCAP/Sweet Karol, ASCAP/Orca,
23 LATELY ASCAP/Virgin, ASCAP) CPP
. (Colgems-EMI, ASCAP) 96 000 BABY BABY
76 LETIT BE (Jobete, ASCAP) CPP
(Macken, BMI) 87 THE PLEASURE PRINCIPLE
LET ME BE THE ONE (Flyte Tyme, ASCAP)
(Panchin, BMI) 65 THE ROCK
LET'S START LOVE OVER (Ivory Palace, ASCAP/Ruby Holland, ASCAP/Zomba,
(Blackwood, BMI/Huemar, BMI) ASCAP)
LET'S TALK IT OVER 62 SAY AMEN
(Bush Burnin’, ASCAP/KMA, ASCAP) (WB, ASCAP/E/A, ASCAP/Make It Big, ASCAP/Monty
100 LIFETIME LOVE Seward, ASCAP)
(Beach House, ASCAP/Tawanne Lamont, ASCAP) SLEEPING ALONE
99 LIVING IN A BOX {Groovesville, BMI/Creative Entertainment, BMI)
(WB, ASCAP/Brampton, PRS) 67 STONE LOVE :
6 LOST IN EMOTION {Konglather, BMI/Freytown, BMI/Road, BMI)
(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers, 35 SUMMER NIGHTS
BMI) CPP (Sunset Burgundy, ASCAP/MCA, ASCAP)
1 LOVE IS A HOUSE 70 TEAR JERKER
(Tee Girl, BMI) (A.Naga, BMI)
5 LOVE POWER 36 TELL IT UKEITIS
{New Hidden Valley, ASCAP/Carole Bayer Sager, BMI) (Conrad, BMI/ARC, BMI/OI Rapp, BMI)
91 LOVE SHOCK 83 THAT'S WHAT LOVE IS ALL ABOUT
(West Kenya, ASCAP) (Emboe, ASCAP/Kaz, ASCAP/April, ASCAP)
31 LoviN YOU 42 TINA CHERRY
(Downstairs, BMI/Piano, BM1/Mighty Three, BMI) (Georgio's, BMI/Stone Diamond, BMI) CPP
9 MAKING LOVE IN THE RAIN 85 TOGETHER FOREVER

(Flyte Tyme, ASCAP)

{Silver Satin, ASCAP/Songtron, BMI)

SOUNDTOWN
STRIPED HORSE

T.

TRIPLE T

i

e e e e e e e e e e N

T.E.D.

#

21

1]

TRAMP

(Modern)

U GOT THE LOOK

(Controversy, ASCAP)

WE'VE ONLY JUST BEGUN (THE ROMANCE [S NOT
OVER)

(Willesden, BMI/Johnnie Mae, BMI/Lu Ella,
ASCAP/WB, ASCAP)

WHENEVER YOU'RE READY

{Ensign, BMI/Harrindur, BMI/Snippets, BMI}
WHO'S THAT GIRL

(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BMI)

WIPEOUT

{Miraleste, BMI/Robin Hood, BMI)

YA COLD WANNA BE WITH ME

(ADRA, BMI/Kadoc/Forceful, BMi/Willesden, BMI)
YOU AND ME TONIGHT

(Virgin-Nymph, BMI/Attractive, BMI)

(YOU'RE PUTTIN’) A RUSH ON ME

{Johnnie Mae, BMI/Willesden, BMi/Bush Burnin’,
ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.
ABP April Blackwood CPP Columbia Pictures
ALM Aimo HAN Hansen
B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA
CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPt Cimino WBM Warner Bros.
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™
TER CLUB PLAY :[z[2]. | 12-INCH SINGLES SALES
; 5 g Q; TITLE Compiled from a national sample of dance club playlists. ARTIST ; ,2. g Q% TITLE Compiled from a national sample of retail store sales reports. ?RTIST
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When Young Talent Dies, Everyone Loses

This week’s column was written by
Dave Peaslee.

IT IS ALWAYS SAD when a cre-
ative talent dies. But it is especially
tragic when that artist is lost before
he has a chance to reach his full po-
tential. In the case of rap artists
Scott La Rock and Shawn Mobley,
both of whom were slain in recent
incidents, the loss is particularly
senseless because each artist was at
the beginning of his career. Mobley,
a talented MC from Philadelphia,
was recently signed to RCA as part
of the group Diabolical; its first
single, “No Mission Impossible,”
has yet to be released. La Rock, aka
Scott Sterling, was an influential
rap artist and worked as produ-
cer/DJ for the Boogie Down Pro-
duction Crew, best known for its
hit singles “South Bronx,” “The
Bridge Is Over,” and, most recently,
“Poetry.” At the time of La Rock’s
death—he was shot accidentally
during a street argument in the
Bronx—the group was negotiating
for a major label deal and was
scheduled to join the Def Jam tour.

Of course, the music lasts. And
recorded music affords a special
kind of immortality—a monument
to the spirit of creativity and inspi-
ration extending beyond the tempo-
ral life into the hearts and souls of
those who can hear it and respond.

IN THIS WEEK'’S product, female
singers seem to be taking the lead,
with several promising, brightly
produced up-tempo releases. Chief
among these are such debuts as
that of Canadian Louisa Florio,
whose invigorating “Love Attack”
(Tempo/RCA Canada) features a
soaring lead over a rock/pop pro-

duction in the style of Irene Cara’s™

“Flashdance,” and Renee Aldrich,
whose smoothly melodic “Just Be-
gun To Love You” (Jam Packed) ap-
peals as a more bottom-conscious
“Forget Me Nots.”

Also strong are sophomore sin-
gles from Sybil, whose “My Love Is
Guaranteed” (Next Plateau) is a
quality hit with a Jocelyn Brown
verse and snappy production, and
Monet, for whom producers Liggett
& Barbosa enthusiastically rework
their familiar Shannon sound on
“Give In To Me” (Ligosa) ... An ex-
tended Jellybean remix of Fleet-
wood Mac’s ‘“Little Lies” (Warner
Bros.) highlights the tune’s excel-
lent choral hook and pop/dance ap-
peal . . . The lead vocal on a solo out-
ing from Angela Wimbush, the lush
“Angel”’ (Polydor), duplicates that
of her earlier “Smile” ... There’s a
midtempo urban-contemporary
groove in Adriane’s ‘‘Lay Me
Down” (Get Busy, 212-714-2047) . ..
Kelly Charles delivers an expres-
sive, soulful performance on
“You’'re No Good For Me”’ (Next
Plateau), but its club success may
be due more to the track’s use of a
familiar house riff.

Also highly recommended are a
few releases that attempt to com-
bine several musical styles into a

new whole. One of the most suc-

cessful of these is the U.K. import
of “Jazz It Up” (4th & B’wy), a 100
bpm jazz-funk groove from Kool
Chip and producer Dave Burnett
featuring a rap that recalls the
World Famous Supreme Team and
an interestingly slurred back-
ground vocal from “Funkin’ For Ja-
maica’ singer Toni Smith. Other
progressive new singles include the
state-of-the-art Shep Pettibone mix
of New Order, which perfectly com-
plements the warm lead vocal on
“True Faith” (Qwest); the unexpect-
edly hard-edged, AOR-oriented rock
of Mr. Mister’s “Something Real
(Inside Me/Inside You)” (RCA); and
the sequenced montuno keyboard
lines, Euro-rock vocals, and emulat-
ed effects of Florida’s Secret Soci-
ety with “Find Yourself” (Society,
305-262-8937).

DANCEE
T-R-A:X

IN HOUSE MUSIC, some of the
best in the recent flood of artists in-
cludes Joe Smooth Featuring An-
thony Thomas; the unusual piano
riffs and repeated chorus frame a
soulful Archie Bell-style lead on
“Goin’ Down” (DJ Int’l). Also, pro-
ducer Diva Savage with the throaty
Visual-style lead and production of
the Leader and “Rebels” (Evange-
lectric) . . . More typical are the min-
imal production values and Col.
Abrams vocal imitations of Farley
Jackmaster Funk & Ricky Dillard
on “It’s U” (DJ Int’l); more unusual
fare is offered by Marshall Jeffer-
son with his production of House
To House and its odd, minor-key
“Taste My Love,” featuring the al-
most Arabic-sounding female lead
of Kym Mazelle, and Screaming
Rachel, whose ‘““Fun With Bad
Boys’’ presents a ‘“Work Your
Body” bass line, D Train chords,
and girlish vocal from the self-
styled “queen of house.”

OF MORE MAINSTREAM R&B
interest is the street/house fusion
of Hanson & Davis, whose “Come
Together” (Fresh) is not the Bea-
tles’ tune but instead another bass-
pumping N.Y.C. late-nighter funked
with a Timmy Regisford mix ...
“Together Forever” from Intrigue,
in which producers Allen George &
Fred McFarland team with song-
writer Leroy Burgess and tenor
Wade Elliot III for a more sophisti-
cated version of the Aleems sound
... The Valentine Brothers, who
with “No Better Love” (EMI) deliv-
er a melodic funk groove in the Mi-
chael Henderson manner with a
Marvin Gaye-inspired change.

Rappers Spur James Brown Revival

BY DAVE PEASLEE

NEW YORK A curious transfor-
mation is taking place in the percep-
tion of James Brown’s music. Long
considered the godfather of soul,
Brown recently seems to have be-
come the grandfather of rap as
well. The distinctive rhythm ar-
rangements, syncopated beats, and
horn charts developed by Brown
and such superlative supporting
players as Bobby Byrd, Fred Wes-
ley, Maceo Parker, and Bootsy Col-
lins are increasingly being used to
support a variety of rap performers
in an unprecedented Brown revival.

Whether re-created by modern-
day keyboard/computer whizzes,
scratched or mixed by DJs, or digi-
tally sampled from the original re-
cordings, the sounds and riffs of
Brown’s groove have never been
more popular.

Among the performers creating
this revival are such top-selling art-
ists as Eric B & Rakim, Spoonie
Gee, Heavy D, and DJ Polo & Kool
G Rapp. Public Enemy uses
Brown'’s break-beats in “Public En-
emy Number One,” and the Classi-
cal Two do so in “Rap’s New Gener-
ation.”

One of the most prolific rap pro-
ducers is Herb Azor, whose produc-
tion of Sweet T & Jazzy Joyce’s
“It’s My Beat” used a slowed-down,
rearranged “Funky Drummer.”
Azor says Brown’s music is popular
“simply because it works.” Howev-
er, Azor doesn’t advocate musicians
taking a record and sampling its
riff. Not only is it wrong and possi-
bly illegal to use someone else’s mu-
sic, he says, it inhibits musical cre-
ativity as well.

Another keyboardist who mixes
Brownian beats with other influ-
ences is Classical Two/Kool Moe
Dee/B. Fats producer Teddy Riley.
He explains that the current trend
is successful because it gives rap
that “‘old feeling as well as a new
comeback.” For Riley, the attrac-
tion of Brown’s music for rap “has
always been its distinctive rhythms
and horn lines”’; he recommends,
however, that these sounds be
mixed with other influences to keep
them fresh.

DJ Scott La Rock, whose Boogie
Down Productions’ first hit, “South
Bronx,” used a Brown guitar riff
and whose current ‘“Poetry” is one
of the most popular homages to
Brown, says the use of Brown beats

helps rap music grow by giving the
older crowd something familiar to
relate to. While acknowledging that
the familiar “Don’t Tell It” beat and
“Soul Power” horns have helped
“Poetry” get the amount of airplay
it has, La Rock says the trend has
also, “unfortunately, become a way
to salvage weak rappers, not only
with the beat but with all the sam-
pled stuff as well.”

Tommy Boy artist/producer
Fresh Gordon, whose ‘‘Feelin’
James”’ single dispenses with rap to
concentrate on reworking the
groove, feels that the use of
Brown’s music in rap is simply part
of the larger r&b trend of rediscov-
ering the musical past. To Gordon,
the trend includes not only current
remakes by such artists as New
Edition and Club Nouveau but also
releases that “if they don’t dupli-
cate the tune, duplicate the feel or
idea of a song.” As an example, he
cites “Friends” by Whodini, which
he feels was inspired by War’s
“Why Can’t We Be Friends.”

(Scott La Rock was shot to death
accidently just hours after this in-
terview was completed.)

In funk, the Bar-Kays show their
influence on relative newcomers
Cameo and Ohio Players with
“Certified True,” while the flip pre-
sents a more slinky, down-tempo
funk and mellow group vocals on
“It Be That Way Sometimes’ ...
Rhythm masters Sly & Robbie dub-
out their own cover of the Ohio
Players’ ‘“Fire,” dominated by the
tune’s unavoidable bass line . . . Au-
dio Two producer Daddy O takes

one step further with the scratches
and catchy tom rolls of “Make It
Funky” (Priority) ... And in a re-
lease that recalls the distinctive vo-
cals of soul’s past, the highly under-
rated Chairman Of The Board re-
leases the import ‘‘Loverboy
Medley” (Surfside/EMI), in which
“Mixdoctor” Adams mixes togeth-
er several of this group’s almost
forgotten yet very distinctively
sung singles.

the current James Brown revival
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Welcome Aboard. Waylon Jennings, right, is welcomed as a new member of
the Songwriters Guild of America. Congratulating him, from left, are SGA
members Lewis M. Bachman, executive director; George David Weiss,

president; and Kathy Hyland, regional director.

BY ANDREW ROBLIN

NASHVILLE Steve Earle’s simulta-
neous country and album rock suc-
cesses have his label, MCA, claiming
a first.

“It's really been unique to the in-
dustry,” says Bruce Hinton, MCA/
Nashville’s executive vice president
and general manager. “To my knowl-
edge there’s never been a Nashville-
based 4ct that has succeeded on coun-
try and album radio at the same
time.”

Marketing the music and videos
from Earle’s “Exit 0” is a company-

HE'S GOT A BEEFY BODY and a beautiful voice, an
overweight ex-football player’s shape, and a ballet danc-
er’s sensitivity. And he’s got enough drive and desire to
do what few others have achieved in recent years: crack
the top 40 of the Billboard Hot Country Singles chart on
an independent label.

His name is Tim Malchak. Remember it. Mark it
down. And remember that you heard it here first: Tim
Malchak is going to become a big star in the world of

Indie Singer/Songwriter Destined For Superstardom

Balladeer Tim Maichak Cracks Top 40

well make myself happy in doing it, do what moves me,
and the music I like. Luckily, it's what everybody else
likes, too.”

On stage, Malchak is good with a band, but even bet-
ter one-on-one with a guitar. During a recent indie show-
case at Music Row in Nashville, Malchak unveiled “I’ve
Been There,” another potent song, lyrically and vocally,
that's still unrecorded.

A talent as mighty as Malchak should soon attract of-
fers from major labels, especially when they discover his
acumen for the business

Binghamton, N.Y., Hospi-
tal, Malchak started play-
ing guitar at the tender
age of 9, inspired by Jim
Croce, Gordon Light-
foot, and Crosby, Stills
& Nash. Music and sports
followed him through
high school. He joined his
first band when in the sev-
enth grade, and he was so
good on the gridiron that
he received scholarship offers from, among other col-
leges, Penn State (where another country music great—
writer Mike Reid—starred before becoming a Pro Bowl
All-Star with the Cincinnati Bengals). A severe shoulder
injury ended his collegiate football hopes, but, adhering
to the philosophy that everything happens for a reason,
Malchak shifted his attention to music. He creamed the
coffeehouse circuit in the Northeast and Southwest, fi-
nally settling in California, where he opened for such
acts as England Dan & John Ford Coley, Pablo
Cruise, Jose Feliciano, and Kenny Rankin.

Malchak formed the first country music white/black
duo with Dwight Rucker in 1983, and they were soon
opening for Michael Martin Murphey. Later that year,
Malchak and Rucker moved to Nashville and toured
with such acts as Emmylou Harris, Earl Thomas
Conley, and John Schneider. The salt-and-pepper duo
spiced the country charts with several singles, but dis-
banded in 1986.

“Colorado Moon,” a song reminiscent of Dan Fogel-
berg, was Malchak’s breakthrough record this year. The
beautiful ballad, written and performed by Malchak,
soared to No. 37 on Billboard’s country chart. It de-
served to go higher, but an independent record going
against majors like Warner Bros., RCA, and CBS is simi-
lar to a small computer company trying to crack a mar-
ketplace dominated by Apple, the International Busi-
ness Machines Corp., and Tandy. Malchak followed with
another charting Alpine Records release, “Restless An-
gel,” which climbed to a bulleted No. 40 this week.

“The nice thing about being solo is that I don’t have to
compromise,” says Malchak. “Now I can get back to my
roots and follow my instincts, which seem to be working
for me.” He's also improving as a songwriter, predict-
ing, “I'm just scratching the surface now in writing.”
Fortunately for Malchak, acoustic music is resurging. “I
decided, hell, if I'm going to spin my wheels, I might as

country music.
A 1957 graduate of the

by Gerry Wood

side of music. Is there a
major label in his future?
“I sure hope so,”” says
Malchak. “T’ll be happy if I
can continue to write and
get with a major that’s go-
ing to get behind me.”

Malchak plans to take
an acoustic trio on the
road, but he proves he’s
got his goals in order
when he says, “I kept it a
priority to stay in town while my son was born.” Tim
and wife Judy are now the proud parents of Travis
Ryan, born two months ago.

Malchak the writer and Malchak the singer have their
acts together. But the most impressive act comes from
Malchak the father: “The birth of the baby has been a
real eye opener for me. It's like, hell, even if the music
stopped tomorrow, I'd still have a reason to smile.”

With Travis Ryan, Malchak will always have a reason
to smile. The music won't stop, and neither will the as-
cent of his career—and that will give Tim Malchak, writ-
er/singer/father, even more reasons to smile.

SUMMER SIGNINGS: Mel “Baby’s Got Her Blue
Jeans On” McDaniel signed a worldwide, exclusive
booking agreement with Buddy Lee Attractions. Also,
Johnny Rodriguez signed with Buddy Lee for booking
representation.

Reggie Mac, president of McFadden & Associates
Inc., announced that Gene Watson signed with the firm
for exclusive, worldwide representation; following Wat-
son was 16th Avenue Records artists Robin & Cruiser.

World Class Talent signed an exclusive representa-
tion agreement with “Nashville Now” host Ralph Em-
ery for Emery's personal appearances.

Gene Stroman signed with Top Billing for exclusive
booking representation.

The William Morris Agancy welcomed several artists
to its family this summer. Lee Greenwood signed with
the agency; Mickey Gilley signed for exclusive, world-
wide representation in all fields; and Grammy-winning
contemporary Christian soloist Sandi Patti and the five-
man Christian rock group Petra each signed for exclu-
sive, worldwide representation.

Veteran booking agent Kevin Neal was obtained to
represent Ronnie Milsap for all concert appearances

(Continued on page 35)

wide, dual-format effort at MCA,
says Hinton. Earle’s recent singles “I
Ain’t Ever Satisfied” and “Nowhere
Road” and their accompanying vid-
eos illustrate the situation.

On the country side, “Nowhere
Road,” promoted by MCA/Nashville,
peaked at No. 20 on Billboard’s Hot
Country Singles chart on Aug. 22.

The “Nowhere Road” video has
been in heavy rotation on Country
Music Television and has also been
seen on HBO'’s Festival Network and
several local shows. The video is
scheduled to run on The Nashville
Network.

Earle has made his mark in rock as
well. “I Ain’t Ever Satisfied,” pro-
moted by MCA/Los Angeles, spent
eight weeks on Billboard’s Album
Rock Tracks chart, peaking at No. 26
on Aug. 1.

The “I Ain’t Ever Satisfied” video
lasted nine weeks on MTV, in break-
out and then medium rotation. “I
Ain’t Ever Safisfied” also aired on
Hit Video USA, WTBS’ “Night
Tracks,” and other rock outlets.

“I Ain’t Ever Satisfied” has had
country play, too. It is running on
Country Music Television, where it
has earned Hot Request designation,
and The Nashville Network’s “Coun-
try Clips” and “Video Country”
shows, say MCA video promoters.

“Formats tend to pigeonhole mu-
sic,” Hinton says. “We don’t think
Earle’s music needs to be pigeon-
holed.”

Jim Hershleder, who directed “I
Ain’t Ever Satisfied” and “Nowhere
Road” for Bell One Productions,
agrees. “There are all these [catego-
ries]—black, pop, country—that
sometimes don’t make sense,” says
Hershleder. “Steve’s music is an ex-
ample of that.

“Sometimes, with the power of an
artist who'’s the real thing, as Steve

Steve Earle Has Grossover Appeal
‘Exit O’ In Marketing Overdrive

is, they get on MTV whether they fit
the format or not—without being
heavy metal or this week’s flavor.
[The videos are] true to Steve. He
can't be pinned down. He’s not a mar-
keting formula with an expiration
date.”

“Someday” and “I Ain’t Ever Sat-
isfied” were shot in Tennessee for
less than $50,000 each.

Hershleder says he added “a he-
roic, mythic quality”’ to “1 Ain't
Ever Satisfied” with a guest ap-
pearance by Waylon Jennings.
“Both [Jennings and Earle] repre-
sent a grassroots determination to
make it and still remain true to their
musical heritage,” he says.

MCA'’s Hinton says he can’t mea-
sure the impact of the viden airplay
on record sales. But sales of “Exit
0" are 50% higher than for Earle’s
previous album, “Guitar Town,” he
says.

MCA’s dual-format marketing
creates a pleasant quandary for re-
tailers: Should they rack “Exit 0" in
the country or rock sections?

“It’s in both [country and rock
racks], but in the majority of cases
it'’s in the rock bin,” Hinton says.
‘““We don’t want to evar lose
[Earle’s] country base, but we’ve
gone at it from the standpcint of
store position. If the best place to
find a Earle album, in the cantext of
how the store is laid out, is in a rock
category, then we've put [“Exit 0]
there. What we’ve tried to get when
possible is to get it placed in both
[areas]. Some stores simply alpha-
betize.”

Hinton won’t predict ultimate
sales figures for “Exit 0,” but he
predicts big things for Earle.
“There’s absolutely no question in
my mind that he’s a platinum act.
We’re making significant strides in
getting there.”
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RADIO MOST ADDED
BRONZE/
GOLD SILVER ~ SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS 0
26 REPORTERS 57 REPORTERS 63 REPORTERS 146 REPORTERS
LYNDA
STEVE WARINER mca 8 14 21 43 B9
SHE COULDN'T LOVE ME. ..
T. GRAHAM BROWN cariToL 5 13 25 43 45
DO YA’
K. T. OSLIN rca 2 13 26 41 41
ONE FOR THE MONEY
T.G. SHEPPARD coLumsia 4 10 16 30 72
GOTTA GET AWAY
SWEETHEARTS OF THE RODEO cas 1 11 18 30 36
IF THERE'S ANY JUSTICE
LEE GREENWOOD mca 4 8 13 25 91
ROUGH AND ROWDY DAYS
WAYLON JENNINGS mca 0 7 17 24 25
WHEN YOUR YELLOW BRICK. . .
JOHN ANDERSON mca 3 6 13 22 a7
SOMEBODY LIED
RICKY VAN SHELTON cotumsia 6 9 6 21 110
NO EASY HORSES
SKB mtm 1 11 6 18 96
Radio Most Added is a weekly national compilation of the ten records most added to the playtists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped enve-ope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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- <o SE Compiled from a national sample of radio playlists. < <2 SE
2w | ou | £g | €5 | TimLe ARTI 24| o4 | 38| €3 | Tme ARTIST
=3 aJ= o 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =3 3= o 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * & TRAIN OF MEMORIES KATHY MATTEA
@ 2 3 | 12 | MAKE NO MISTAKE, SHE'S MINE 1 week at No.One KENNY ROGERS & RONNIE MILSAP L |3 | 15 | 17 | AREvNOLDS (HINSON. AGVRO) 7 R AR B
R.GALBRAITHK.LEHNING (K.CARNES) RCA 5209-7 ONE FOR THE MONEY TG SHEPPARD
2 3 1 1 THIS CRAZY LOVE ~ THE OAK RIDGE BOYS 65 | — 2 RHALL (B.MOORE, MWILLIAMS) COLUMBIA 3807312
J.BOWEN (R.MURRAH, J D.HICKS) MCA 53023 @ 62 72 3 WOULD THESE ARMS BE IN YOUR WAY KEITH WHITLEY
3 5 6 12 THREE TIME LOSER DAN SEALS B.MEVIS (H.COCHRAN, V.GOSDIN, R.LANE) RCAS5237-7
K.LEHNING (D.SEALS) EMI-MANHATTAN 43023 ONE PROM'SE TOO LATE REBA MCENTIRE
@ 6 8 12 YOU AGAIN THE FORESTER SISTERS 54 45 35 17 J.BOWEN,R.MCENTIRE (D.LOGGINS. L.SILVER, D.SCHLITZ) MCA 53092
B.BECKETT,J.STROUD (D.SCHLITZ, POVERSTREET) WARNER BROS. 7-28368 AND THEN SOME CHARLY MCCLAIN
5 f 5 15 | V'LL NEVER BE IN LOVE AGAIN DON WILLIAMS 5 | 58 1 65 4 SNEED BROTHERS (K.ROBBINS. T.0AMPHIER) EPIC 34-07244
D.WILLIAMS,G.FUNDIS (B.CORBIN) CAPITOL 44019 SUSANNAH TOM WOPAT
6 7 10 16 THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL (WITH STEVE WARINERg b4 8 3 J.CRUTCHFIELD (B.RICE, M.SRICE) EMI-MANHATTAN 43034
J.BOWEN.G.CAMPBELL (T.HARRIS) MCA 5310: LA BAMBA * LOS LOBOS
@ 9 11 12 THE WAY WE MAKE A BROKEN HEART & ROSANNE CASH 57 63 75 4 M.FROOM (R.VALENS) SLASH 7.28336/WARNER BROS.
R.CROWELL (J.HIATT) COLUMBIA 38-07200 NOWHERE ROAD ® STEVE EARLE
10 12 10 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND 38 4 28 14 T.BROWN,E.GORDY,JR .RBENNETT (S.EARLE. RKLING) MCA 53103
JEEO(W WADMARED BHOTOGLO) R HEAO g BRILLIANT CONVERSATIONALIST & T. GRAHAM BROWN
@l u || IT%I%S?%E&E\J’? BABY TONIGHT ,JuDy RODMAN 59 | 39 | 19 | 16 | 5 oGAN (JHADLEY. GNCHOLSON) i CAPITOL 44008
4 66 82 3 ANYONE CAN DO THE HEARTBREAK ANNE MURRAY
10 12 14 14 I'LL BE THE ONE THE STATLER BROTHERS JWHITE (T.SNOW. AMCBROOM CAPITOL 44053
JKENNEDY (DON REID. DEBO REID) MERCURY 888 650-7/POLYGRAM * * * HOT SHOT DEBUT * * *
SHE'S TOO GOOD BE TRUE EXILE
11 1 2 15 BKILLEN (S. LEMAI(R)EOJ pgsONMNGTTON) EPIC 34-07135 NEW } 1 BSPOE&QHLEDE Nox 1},8!55&5“”%&!%0'?5 T GRAH@MT%TB%VS
| WANT T U MAKE CONWAY TWITTY
() B || B || [ || R A e L L B 76 | — | 2 | WHENYOUR YETLOWBRICK ROAD TURNS BLUE JOFN ANDERSON
HILD SUPPORT BARBARA MANDRELL
131144171 gcoumssa.scm?usm EMI-MANHATTAN 43032 63 | 69 | 77 3 5@.’5&22&5@33& o c gﬁmﬁ g?{%ﬁg
ADDIES NEED T R uP THE O'KANES B
14|15 | 18 | 12 EKARE.J.O%ARA (J.O'Hgs K.KOAWE) o0 COLUMBIA 38-07187 NEW ) 1 BSHEYD% KTOSUN) K.RT:.A05§I3_;_I‘;
CRAZY OVER YOU @ FOSTER AND LLOYD
@ 16 | 20 | 11 | gllovorroster (F?FOSTER. BLLOYD) RCAL e ()| NEWD | 1 g&gﬁgm’(?ﬁff SWEETHEARTS (%’L:UL};IEA 3R8(_%I33El(2
LOVER D THE ERT ROSE BAND
7|22 |10 RSORLEVEyHm{LEN. SHILL DE%CA/CURB 53142/MCA 6 | 54 | 42 | 10 \leNLEALS’f)R ('v'v‘NIEENS)EA WILLIE A'%%-LO%(Z)Or\;
AD| 18 | » | 8 - R e 67 | 68 | 76 | 5 | 255HARBOR DRIVE A.J.MASTERS
N.LARKIN,R.REYNOLDS (D GOODMAN, M.SHERRILL, A.J.MASTERS) BERMUDA DUNES 117
HINE, SHINE, EDDY RAVEN
20 (4| 8 EGA#T.E.%';/‘E”(EB.N?C%WRE K.BELL) RCA 5221-7 68 | 60 | 63 5 JL’(()E\'IQEJDSy &)V“EN%!)WHERE MELCM%C?LAEL%
RN TO ] HANK WILLIAMS, JR. : =
19 8 1 14 EE?ECPETTI.H.V%I?L(I?\ESER.,J.E.NORMAN (H.WILLIAMS.JR.) WARNER/CURB 7-28369/%NARNER BRJos. ) 50 31 16 E'Qek’%% gf;g%lgELALé%HTS @ ASLEEP AT TEl;IIE 3\/!!617E1E2%
A I IR G L R AR oA ey g5 | — | 2 | HANGIN' OUT IN SMOKEY PLACES THE MARSHALL TUCKER BAND
AMA'S ROCKIN' CHAIR JOHN CONLEE L.BUTLER (L.BUTLER, D.DILLON) MERCURY 888 775-7/POLYGRAM
@ 23 25 9 yLOGAN (T.MENZIES, JMACRAE) COLUMBIA 38-07203 71 61 50 20 TLSQISE (?i%UMNE%'ggsz()E ME MTMHg(L)%ZY/gKgIr;g\ﬂ
@) 5| 29| 8 | LOVEMELIKEYOU USED IO VAo 6HA|N .GANél BOBBY LEE SPRINGFIELD
MZMBERS (()NLY — l DONNA FARGO AND BILLY JOE ROYAL @ 79 e 2 SNEED BROTHERS (D.MORGAN, B.L.SPRINGFIELD, S.A.DAVIS) EPIC 34-07310
3 4 4 12 N.LARKIN (L. ADDISON) MERCURY 888 680-7/POLYGRAM 73 56 58 6 WILL YOU STILL LOVE ME TOMORROW & CHERYL HANDY
FIRST TIME CALLER JUICE NEWTON M.DANIEL (G.GOFFIN, C.KING) COMPLEAT 176/POLYGRAM
2 2% 3|9 E RYING Y IE
RA;;NIDIBSI(_:;E =) GEORGE SA:;:; NEw > 1 gANDERSOl?yJ.Eﬂ$VEI9)§’ REPRISE 7-282R59/§NAREELF§)BRR%§
@) 8 | 8 9 | F e memrrmy MCA 53165 TELLING ME LIES DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS
75 52 43 16 G.MASSENBURG (L.THOMPSON. B.COOK) WARNER BROS. 7-28371
% 27 32 9 NOBODY SHOULD HAVE TO LOVE THIS WAY CRYSTAL GAYLE
J.E.NORMAN (T.ROCCO. C.BLACK. R.BOURKE) WARNER BROS. 7-28409 NEW } 1 ROUGH AND RGOWDEY DAGYSS y WAYLON JENNINGS
J.BOWEN.W.JENNINGS (W.JENNINGS. RMURRAH) MCA 53158
@ 30 39 4 MAYBE YOUR BABY'S GOT THE BLUES THE JUDDS ¢ A
B.MAHER (T.SEALS, GLYLE) RCA/CURB 5255-7/RCA 77 80 _ 2 EFSRI kO\é(E) |E[{EvERZ|;|)AD FIRTEDSI?IE#ART
.LARKIN (J.DOWELL, K.BLA. FIFTH STRI 1091
TAR TOP ® ALABAMA
29 | 38 | 4 | TARTOP s mowen RCA 5227 78 | 81 | — | 2 | JUSTAKIDFROMTEXAS DANN ROGERS
@D| 31 | 10 | 5 | CRAZYFROM THE HEART THE BELLAMY BROTHERS SN AN RoC e MR ) MCA 53133
= McAC R AeR 79 71 56 ]'7 Rsulfs':PYROGlI{LRBgl#EKELREENlNG (G.MARTIN. A.ZANETIS) RONNIER(MISLISJQ\E
37 45 3 | WON'T NEED YOU ANYMORE (ALWAYS AND FOREVER) RANDY TRAVIS :
K.LEHNING (T.SEALS. M.D.BARNES) WARNER BROS. 7-28246 NEW ) 1 JUST ONE NIGHT WON'T DO BIG AL DOWNING
31 33 34 9 IIRFBAY&E(SEAEIB.I&ANT A FOOL AROUND o AVE%}JEA%EEZY/(ZEE%E N.WILBURN (M.’GAYDEN, D.GILLON, S.HOGIN) VINE ST. 105
. 8 | 70 | s | 7 | THEYDONT MAKE LOVE LIKEWE USED TO A A
@ 38 41 7 YOUR LOVE TAMMY WYNETTE : =
S.BUCKINGHAM (T.ROCCO, B.FOSTER) EPIC 34-07226 82 67 53 8 TORN UP VICKI RAE VON
B 19 7 16 WHY DOES IT HAVE TO BE WRONG OR RlGHT) © RESTLESS HEART T.BRASFIELD (T.ROCCO, C.BLACK, A.ROBERTS) ATLANTIC AMERICA 7-99442/ATLANTIC
T.DUBOIS.S.HENDRICKS,RESTLESS HEART (R.SHARP, D.LOWERY) RCA 5132-7 NEW > 1 I} HAD A HEART DARLENE AUSTIN
G| 40 | 4 | 7 | YOUHAVENT HEARD THE LAST OF ME MOE BANDY DCOONMANIIBCEOME B COVMING) MAG! 4444
SEEENGE DS haNE ) MCa/CURBIS 31 32/MCA 84 | 88 | 83 | 20 | LOVECANTEVER GET BETTER THAN THIS RICKY SKAGGS & SHARON WHITE
35 22 9 17 WHISKEY, IF YOU WERE A WOMAN HIGHWAY 101 R.SKAGGS (N.MONTGOMERY, | KELLEY) EPIC 34.07060
P.WORLEY (M.FRANCIS, J. MACRAE. B MORRISON) WARNER BROS. 7-28372 85 74 51 18 FALLIN' OUT WAYLON JENNINGS
© | 4 | 5 | CHANGIN PARTNERS LARRY, STEVE, RUDY: THE GATLIN BROTHERS JBOWEN W.JENNINGS (DLILE) MCA 53088
C.YOUNG (L.GATLIN) COLUMBIA 38-07320 86 73 57 20 C'NDERELLA VINCE GILL
@D| 4 | 50 | « | SOMEBODYLIED # RICKY VAN SHELTON ELANDISIRNELSEN) HCA I3
S.BUCKINGHAM (J.CHAMBERS. L.JENKINS) COLUMBIA 38-07311 THE WEEKEND & STEVE WARINER
43 49 6 HE'S LETTING GO BAILLIE AND THE BOYS 87 78 68 21 T.BROWN.) BROWN (B.LABOUNTY. B.FOSTER) MCA 53068
K.LEHNING,P.DAVIS (P.ROSE, P.BUNCH, M.A.KENNEDY) RCA 5227-7 ARE YOU STILL IN LOVE WITH ME © ANNE MURRAY
4 52 5 EVERYBODY NEEDS A HERO GENE WATSON 88 87 84 19 J.WHITE (SPIRO, PORTER. WHITE) CAPITOL 44005
ESUERRID(TSEATS MO BARNES) ERC 3407308 89 | 82 | 87 | 3 | DEEP DOWN (EVERYBODY WANTS TO BE FROM DIXIE) DANNY SHIRLEY
“ g 7 RESTLESS ANGEL TIM MALCHAK S.MACLELLAN (R.A.WADE, D.KNUTSON) AMOR 2001
J.RUTENSCHROER, TMALCHAK (T.MALCHAK) ALPINE 007 CRY JUST ALITTLE MARIE OSMOND
19 55 5 NO EASY HORSES SCHUYLER, KNOBLOCH & BICKHARDT 90 90 86 8 PWORLEY (P.DAVIS) CAPITOL/CURB 44044 /CAPITOL
J.STROUD (T.SCHUYLER, J.F.KNOBLOCH, D.SCHLITZ) MTM 72090/CAPITOL LOVE WILL NEVER SLIP AWAY SUZY BOGGUSS
ol @ . ONLY WHEN | LOVE HOLLY DUNN 91 | 89 | 69 3 W.WALDMAN (SMUNSEY.JR) CAPITOL 44045
TWEST (H.DUNN, C.WATERS, T.SHAPIRO) MTM 72091/CAPITOL so,s LAD'ES oK T OSUN
92 88 80 21 H.SHEDD (K. T.OSLIN) RCA5154-7
43 | 3 | 33|12 YMNE @ JOE KENYON
J.KENNEDY (VANGELIS) MERCURY B88 642-7/POLYGRAM 3 ; : ONCE A FOOL, ALWAYS A FOOL JEFF DUGAN
ner . WHEN THE RIGHT ONE COMES ALONG JOHN SCHcNEslyDlEAE 9 9 90 B.BECKETT (D.DILLON, BMELTON. R PORTER) WARNER BROS. 7.28376
SEOWENFSCHNFIDER @ SMITL T HOO /i ot | 86 | 74 | 5 | !DON'TFEEL MUCH LIKE A COWBOY TONIGHT © GENE STROMAN
* * * POWER Pch/AlRPLAY * * * T.CHOATE (JONES, GARVIN, SHAPIRO) CAPITOL 44015
59 2 YNDA STEVE WARINER 95 93 88 21 FOREVER AND EVER, AMEN @ RANDY TRAVIS
— T.BROWN (B.LABOUNTY, PMCLAUGHLIN) MCA 53160 KLEHNING (P.OVERSTREET. D.SCHLITZ) WARNER BROS. 7-28384
— — —
g LEE GREENWOOD IT'S ONLY UCKER
53 64 3 52&%55%»%5%%(30%93&%& C.M.SPRIGGS) MCA 53156 % % 93 25 J.crﬁJ%Hr|EL&¥AE§EEQ{$¢|E&EKE) TANYC%\PTI-TOL 5694
HE SAWYER BROWN IN' IN THE o
51 60 4 Rs.gm&gn&%%agv?.ncog(I)GHT CAPITOL/CURB 44054/CAPITOL 97 12 73 5 Hﬁrgﬁ) (F.GOODMAN, 'stggﬁLLLI)GHT ADVANT?&EE%}P%&(M?E%
& MICHAEL MARTIN MURPHEY
48 36 2l 17 éGILBgyNGJ.%IN%EMOAE (%’.(C))\‘IIEERSTREET. T.SCHUYLER) WARNER BROS. 7-28370 98 75 70 5 L38¥T%§ ROVEIEE';'CE vf)JHER SIDE OF THE HILL %%T(YHX}”EE
EAN (LITTLE SISTER @ DAVID LYNN JONES | KNOW WHERE THE
55 62 4 RBE\)LQRNGIETJM RONSON,D.L. JON?S?D L.JONES) MERCURY 888 733.7/POLYGRAM 99 95 94 19 B.'l\(AAPgR (D,SCHLI?Z. (!.mc&-gleEB.MAHER) RCA/CURB 51 GJAL-J79RDCSA
THE LONG SHOTS
G| 57 | 66 | ¢ | B Edwery o ANTHOW DY O AR & eroncs 7285 | | 100 | 9 | 89 | 18 | \TURNTOYOU o s GEORGE JONES

Products with the greatest airplay this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

w
N

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 12, 1987



www.americanradiohistory.com

FOR WEEK ENDING SEPTEMBER 12, 1987

copying, recording, or otherwise, without the prior written permission of the publisher.

GUUNTBY | B|| bcx]rd HOT m COUNTRY SINGLES
A ranking of the top 30 country singles by sales with reference to each
Yo Wi I i ek Wi title's position on the main Hot Country Singles chart. MBEL
| >
SA LE s xZ A ranking of distributing labels
x | —x O by the number of titles they have
‘ %‘g gg TITLE ARTIST §§ on the Hot Country Singles chart.
- —
) LABEL NO. OF TITLES
1 4 | ILL NEVER BE IN LOVE AGAIN DON WILLIAMS | 5§ ST
. . g EXILE | 11
by Marie Ratliff 2 | 2 | SHESTOOGOODTO BF TRUE CAPITOL (10) 19
3 3 MAKE NO MISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP 1 MTM (4)
. . . . Capitol/Curb (2
TANYA TUCKER continues to build a strong popularity base with 4 5 | THREE TIME LOSER DAN SEALS | 3 EM‘?_Ame,ica ((2))
“Love Me Like You Used To” (Capitol), moving to No. 22 on the Hot 16th Avenue (1)
. : 4 CASH | 7
Country Singles chart. Says Kerry Wolfe, MD of WRNS Kinston, N.C,, 5 SO A BTN T N NI AR ROSANNE MCA (14) 17
“Around here, it’s her biggest in five—maybe 10—years.” At WLVK 6 1 BORN TO BOOGIE HANK WILLIAMS, JR. | 19 MCA/Curb (3)
Qharlottg N.g., MD Scott Johnson has moved Tucker into heavy ro,ta- 7 9 | I'LL BE YOUR BABY TONIGHT JUDY RODMAN | 9 RCA (13) 15
tion, saying, “It sure sounds like a hit, based on the strong reaction I'm RCA/Curb (2)
getting." 8 14 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND 8 WARNER BROS. (10) 14
I i i i i 9 | 13 | rLL BE THE ONE THE STATLER BROTHERS | 10 glepl;:s(el§2)
T’S A FAST START for the Bellamy Brothers in Phoenix, Ariz. KNIX W::n /Curb (1)
MD Buddy Owens says “Crazy From The Heart” (MCA/Curb) is “start- 10 ) 12 | CHILD SUPPORT RGN [NRER, || 3 COLUMeBIA 0
ing to work very quickly.” Ditto for WGKX Memphis MD Jon Conlon, 11 | 18 | THIS CRAZY LOVE THE OAK RIDGE BOYS | 2 TR 3
ho calls it ¢ hing they’ve i ile.”
;&;) i vjeek.the best thing they’ve done in a long while.” It charts at No AR ToE FORESTER SISTERS : SOLYGRAM .
Conlon is also excited about the response he’s getting to Dwight Yoa- 13 | 19 | THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL | 6 r:\:::gg(: 21)
[ TS oK i . o) .
kam’s th_tle Ways_ (Warner/Reprise). “It’s doing gyeat—but we could 18 7 WHISKEY, IF YOU WERE A WOMAN HIGHWAY 101 | 35 Compleat (1)
play anything by him because the people here love him so much. ALPINE 1
. ‘I 15 | 17 | LITTLE wAYS DWIGHT YOAKAM | 17 i q
‘M GLAD IT’S FINALLY A SINGLE,” says MD Leslie Welch, 16 | 16 | DADDIES NEED TO GROW UP TOO THE O'KANES | 14 ATLANTIC 1
KWKH Shreveport, La. “We’ve been playing ‘Do Ya’ from K.T. Oslin’s Atlantic America (1)
‘80’s I_Jadies’ - (RCA)_ for several weeks, a_nd't'he response has been 17 | 10 | WHY DOES IT HAVE TO BE (WRONG OR RIGHT)  RESTLESS HEART | 33 DN IS 1
unbelievable for a new, virtually unknown artist.” It debuts on the Hot 18 | 23 | | WANT TO KNOW YOU BEFORE WE MAKE LOVE ~ CONWAY TWITTY | 12 BLACK HAT 1
Country Singles chart at No. 64. 19 | 21 | LOVE ME LIKE YOU USE TO TANYA TUCKER | 22 EMI-AMERICA 1
Another cut getting attention is ‘“Those Memories Of You’ from the S LOVE vou FIFTH STREET 1
“Trio” album (Warner Bros.) by Emmylou Harris, Dolly Parton, and 20 | 8 | TRAIN OF MEMORIES KATHY MATTEA | 51 MAGI q
E:::‘z:):‘lonstadt. It’s looking good at WFMS Indianapolis, says MD J.D. 21 | 11 | BRILLIANT CONVERSATIONALIST T GRAHAM BROWN | 59 VINE ST, 2
DI 22 | 25 | MAMA'S ROCKIN' CHAIR JOHN CONLEE | 21
_ IT’”S THE STRONGEST Gene Watson record I've seen in quite a long 23 | 20 | ISLAND IN THE SEA WILLIE NELSON | 66
time,” says Gary Hightower, MD of KFDI Wichita, Kan., of “Every-
body Needs A Hero” (Epic). “That goes for me, too,” says Jerrie Dan- 24 | 27 | MEMBERS ONLY DONNA FARGO AND BILLY JOE ROYAL | 23
cey, MD of WEZL Charleston, S.C. “It’s getting a lot of attention here."” 25 | 29 | CRAZY OVER YOU FOSTER AND LLOYD | 15
Watson charts at No. 39.
'’ 26 | 22 | HOUSE OF BLUE LIGHTS ASLEEP AT THE WHEEL | 69
THE LABEL HAS REALLY HIT ON SOMETHING good with this 27 | 30 | YOUR LOVE TAMMY WYNETTE | 32
Rosie Flores release,” says MD Tim Clausson, WAXX Eau Claire, Wis.
b : D . o - D Mg 28 | 24 | ONE PROMISE TOO LATE REBA MCENTIRE | 54
of “Crying Over You” (Reprise). “It’s a Dwight Yoakam style, a little S
bit different than anyone else has tried. And it appeals to our audience.” 29 | — | AMIBLUE GEORGE STRAIT | 75
MD Leslie Welch of KWKI:! agrees, “We just put it on the air, and it’s 30 | — | RIGHT FROM THE START EARL THOMAS CONLEY | 20
already starting to take off.” Flores makes her Hot Country Singles de-
but at No. 74 ®Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored
E : in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
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ASCAP/Hopi Sound, ASCAP) HL

51 TRAIN OF MEMORIES
UL . (Goldline, ASCAP) HL
(Publisher - LlpenSlng Org) 7 THE WAY WE MAKE A BROKEN HEART
Sheet Music Dist. 89 DEEP DOWN (EVERYBODY WANTS TO BE FROM 10 ¥LL BE THE ONE (Writer's Group, BMI/Bethlehem, BMI/Lawyer's (Bug, BMI/Bilt, BMI)
67 255 HARBOR DRIVE DIXIE) CPP (Statler Brothers, BMI} CPP Daughter, BMI/A Little More Music , ASCAP/Uncle 87 THE WEEKEND
(Ensign, BMI/Tuggy, BMI/Opryland, BMI/Acuff. Rose, (Tapadero, BMI} 9 ILL BE YOUR BABY TONIGHT Artie, ASCAP/MCA, ASCAP) CPP/HL (Screen Gems-EMI, BMI)
BMI) CPP 64 DO YA (Dwarf, ASCAP) NOBODY SHOULD HAVE TO LOVE THIS WAY WHEN THE RIGHT ONE COMES ALONG
92 80'S LADIES (Wooden Wonder, SESAC) 5 FLL NEVER BE IN LOVE AGAIN {Bibo, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) HL (MCA, ASCAP/Hot Little Numbers, ASCAP) HL
(Wooden Wonder, SESAC) 33 EVERYBODY NEEDS A HERO (Sabal, ASCAP) HL NOWHERE ROAD WHEN YOUR YELLOW BRICK ROAD TURNS BLUE
25 AM ) BLUE (WB, ASCAP/Two Sons, ASCAP/Tree, BMI) HL 66 ISLAND IN THE SEA (Goldline, ASCAP) HL (Cavesson, ASCAP/Gary Vincent, BMI)
(Milene-Opryland, ASCAP) CPP 85 FAL_LIN' ouT (Willie Nelson, BMI) CPP 93 ONCE A FOOL, ALWAYS A FOOL 35 WHISKEY, IF YOU WERE A WOMAN
55 AND THEN SOME (Keith Sykes, BMI) 96 IT'S ONLY OVER FOR YOU (Blackwood, BMI/Larry Butler, BMI/Southwing, (Southern Nights, ASCAP)
(Iving, BMI/King Cole, ASCAP) CPP/ALM 2 FIRS]" TIME CALLER (Lodge Hall, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) ASCAP) HL 33 WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
ANYONE CAN DO THE HEARTBREAK (Englishtown, BMI) CPP/HL 52 ONE FOR THE MONEY (Warner-Tamerlane, BMI/Rumble Seat,
(Snow, BMI/Tasteful, BMI) 8 FISHIN' IN THE DARK 78 JUST A KID FROM TEXAS (Tapadero, BMI/Cavesson, ASCAP) BMI/Sheddhouse, ASCAP)
ARE YOU STILL IN LOVE WITH ME (Screen Gems-EMI, BMI/Moon & Stars, BMI/Burger (Humble Puppy, ASCAP/MCA, ASCAP/Jobete, ASCAP) 54 ONE PROMISE TOO LATE 73 WILL YOU STILL LOVE ME TOMORROW
(Edition Sunrise, BMI/Young Musikverlag, GEMA) CPP Bits, ASCAP) 80 JUST ONE NIGHT WON'T DO (MCA, ASCAP/Patchwork, ASCAP/Don Schlitz, (Screen Gems-EMI, BMI)
BABY | WAS LEAVING ANYHOW 95 FOREVER AND EVER, AMEN (Lawyer's Oaughter, BMI/Songmedia, BMI/Multimuse, ASCAP/Music Corp. Of America, BMI) HL 53  WOULD THESE ARMS BE IN YOUR WAY
(Tree, BMI) HL (Writer's Group, BMI/Scarlet Moon, BMI/MCA, ASCAP) 42 ONLY WHEN | LOVE (Tree, BMI/Hookem, ASCAP) HL
BABY YOU'RE GONE ASCAP/0on Schlitz, ASCAP) CPP/HL 57 LA BAMBA (Lawyer's Qaughter, BMI/Tree, BMi/Cross Keys, 4 YOU AGAIN
(Tom Collins, BMI/Tapadero, BMI) CPP 65 GOTTA GET AWAY (Picture Our Music, BMi/Warner-Tamerlane, BM1) ASCAP) CPP/HL (MCA, ASCAP/Don Schiitz, ASCAP/Writer's Group,
77 BEST LOVE | NEVER HAD (MCA, ASCAP) 17 LITTLE WAYS RESTLESS ANGEL BMI/Scarlet Moon, BMI) CPP/HL
(Southern Grand Alliance, ASCAP/Three Friends, BMI) 6 THE HAND THAT ROCKS THE CRADLE (Coal Dust West, BMI) (Life Of The Record, ASCAP/Malchak, ASCAP) 34 YOU HAVEN'T HEARD THE LAST OF ME
49 BONNIE JEAN (LITTLE SISTER) (Contention, SESAC) 48 A LONG LINE OF LOVE RIGﬂT FROM THE START (Snow, BMI/April, ASCAP/Kaz, ASCAP) HL
(Mighty Nice, BMI/Hat Band, BMI) 70 HANGIN' QUT IN SMOKEY PLACES (Writer's Group, BMI/Scarlet Moon, BMI/Bethlehem, (Ensign, BMI/Red Ribbon, BMI) CPP 32 YOUR LOVE
19 BORN TO BOOGIE (Larry Butler, BMI/Blackwood, BMI} BM1) CPP 76 ROUGH AND ROWDY DAYS (Bibo, ASCAP/Screen Gems-EMI, BMI) HL
(Bocephus, BMI) CPP 38 HE'S LETTING GO LOVE CAN'T EVER GET BETTER THAN THIS (Waylon Jennings, BMI/Tom Collins, BMI)
59 BRILLIANT CONVERSATIONALIST {Warner-Tamerlane, BMI/Heart Wheel, BM!) (Silver Rain, ASCAP/Jack & Gordon, ASCAP) 61 SHE COULDN'T LOVE ME ANYMORE
(Tree, BMI/Cross Keys, ASCAP) HL 69 HOUSE OF BLUE LIGHTS LOVE IS EVERYWHERE (Rick Hall, ASCAP/Fame, BMI)
72 CHAIN GANG (CBS Robbins, ASCAP) CPP/B-3 (Oennis Linde, BMI) 11 SHE'S TOO GOOD TO BE TRUE
(Little Shop Of Morgansongs, BMI/Screen Gems-EMI, 43 HYMNF 22 LOVE ME LIKE YOU USED TO ) (Tree, BMI/Pacific Island, BMI) CPP/HL
BM!/Theodore, BMI) (Spheric B.V., BUMA/WB, ASCAP) (Web 1V, BMi/Paul & Jonathan, BMi/Rightsong, 18 SHINE, SHINE, SHINE
36 CHANGIN' PARTNERS | DON'T FEEL MUCH LIKE A COWBOY TONIGHT BMI/Attadoo, BMI) HL (April, ASCAP/Butler's Bandits, ASCAP/Next-0-Ken,
(Larry Gatlin, BMI) (Tree, BMI/Cross Keys, ASCAP/0'Lyric, BMI) HL 16 LOVE REUNITED BMI/Ensign, BMI) CPP/HL
13 CHILD SUPPORT 1 HAD A HEART (Bug. BMi/Bar None, BMI) 79 SNAP YOUR FINGERS
(Screen Gems-EMI, BMI/Writer's Group, (Famous, ASCAP) 71 LOVE SOMEONE LIKE ME (Acuff-Rose, BMI/Opryland, BMI) CPP
BMI/Bethlehem, BMI) | KNOW WHERE I'M GOING {Lawyer's Daughter, BMI/Uncle Artie, ASCAP) CPP 37 SOMEBODY LIED
CINDERELLA (MCA, ASCAP/Oon Schlitz, ASCAP/Colgems-EMI, 91 LOVE WILL NEVER SLIP AWAY (Galleon, ASCAP)
(Englishtown, BMI) ASCAP/April, ASCAP/Welbeck, ASCAP/Blue Quill, (Desert Rose, BMI/Millhouse, BMI) 47 SOMEWHERE IN THE NIGHT
29 CRAZY FROM THE HEART 100 :\?(lljl’\zP) HL o0 98 E;OV?FOF THEl)”gTHER SIDE OF THE HILL % gTr;e, BMI/Cross Keys, ASCAP) HL
i N TO Y ee & Flower, BMI) USANNAH
,(\Bstzfg;yHTos” (BRI RO el (Tree, BMI) HL 45 LYNDA (April, ASCAP/Swallowfork, ASCAP) HL ~ SHEET MuUSIC AGENTS )
15 CRAZY OVER YOU 12 | WANT TO KNOW YOU BEFORE WE MAKE LOVE (Screen Gems-EMI, BMI) 28 TARTOP are listed for piano/vocal sheet music copies
(Uncle Artie, ASCAP/Lawyer's Daughter, BMI) CPP (Irving, BMI/Beckaroo, BMI) CPP/ALM 1 MAKE NO MISTAKE, SHE'S MINE (Maypop, BMI) and may not represent mixed folio rights.
90 CRY JUST A LITTLE 30 ) WON'T NEED YOU ANYMORE (ALWAYS AND (Moonwindow, ASCAP) CPP 75 TELLING ME LIES ABP Aoril CPP .
(Web IV, BMI) FOREVER) CPP 21 MAMA'S ROCKIN' CHAIR (Chappell, ASCAP/Firesign Music Ltd., PRS) HL pril Blackwood Columbia Pictures
78 CRYING OVER YOU (Warner-Tamerlane, BMI/Face The Music, ASCAP/Blue (Music City, ASCAP/Intersong, ASCAP/0ig-A-Bone, 81 THEY DON'T MAKE LOVE LIKE WE USED TO ALM A|m0_ ) HAN Hansen
(James Intveld, BMI) Lake, BMI) ASCAP) HL (Fame, BMI) B-M Belwin Milts HL Hal Leonard
14 DADDIES NEED TO GROW UP T0O 46 IF THERE'S ANY JUSTICE 27 MAYBE YOUR BABY'S GOT THE BLUES 2 THIS CRA_IY LOVE B-3 Big Three IMM Ivan Mogull
(Cross Keys, ASCAP/Tree, BMi/Kieran Kane, ASCAP) (WB, ASCAP/Bab Montgomery, ASCAP/Warner- (WB, ASCAP/Two Sons, ASCAP/Good Single, (Tom Collins, BMI) CPP BP Bradley MCA MCA
L Tamerlane, BMI/Writers House, BMI/Warner BMI/irving, BMI) CPP/ALM 3 THREE TIME LOSER CHA Chappell PSP Peer Southern
97 DANCIN' N THE MOONLIGHT Bros. Music) SREMEMBERSIONLY {Pink Pig, BMI) CLM Cherry La PLY Plymouth
; " 31 IF YOU STILL WANT A FOOL AROUND (Malaco, BMI) 82 TORN UP nervilane ymou
(Flagship, BMi/Second Serve, ASCAP/Very Merrie, ' | ) ¢Pl Cimino WBM Warner Bros
BMI/Barry Schiecker, BMI) (Irving, BMI) CPP/ALM 41 NO EASY HORSES (Bibo, ASCAP/Chappell & Col, ASCAP/Chriswold, .
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MORE DIVERSE THAN EVER BEFORE — COUNTRY
BREAKS NEW RECORDS — REACHES NEW HIGHS!

ountry’s strong and proud as
the world turns once again to
Country’s unique sound. This has
been a great year—and next promises
to be even better. Whether traditional
or pop-oriented, Country is crossing-
over. It's "’in’’ to be Country!

Here’s your chance to send your
important ad message around the
glabe to Billboard’s 200,000 U.S.
and international weekly readers—in
a totally Country environment! Keep
these sales rolling in!

IN THIS ISSUE:

A LOOK AT THE YEAR'S BIG

SUCCESSES!

* Explosion of new talent

*» Appearance of independent product
on the charts

* Importance of videos and cable

* Influx of new young producers

* New digital studios in Nashville
leading the way

* Recent changes in publishing

* Rundown of Country festivals

* Overview of the most successful
radio markets

www americanradiohistorv.com

PLUS: Review of Country Music
Foundation, celebrating its 20th
Anniversary

EXTRA: Billboard salutes the
Nashville Songwriters Association
International on its 20th Anniversary

FOR AD DETAILS CONTACT:
JOHN McCARTNEY, NASHVILLE
(615) 748-8100

DESIGN: TOM GODICH
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for the newly formed Summit En-
tertainment Co. In addition to book-
ing responsibilities, Neal will work
on corporate sponsorships for Mil-
sap’s 1988 tour.

Ric Rac Inc. signed a three-year,
exclusive-management booking and
recording agreement with Glori
McFall of Evansville, Ind. Also,
songwriter David Manship signed
a publishing agreement with Ric
Rac Music. Songwriter Don Coghill
signed a publishing agreement with
Ric Rac. And songwriters Harry
Chown and Ray Sanders signed
publishing agreements with Rick
Hanson Music. Finally, Ric Rac Inc.

signed a booking agreement with
the Los Angeles-based group
HELP, and Ric Rac Records an-
nounced an exclusive marketing
agreement with the Wyoming Coun-
try Music Foundation for Ric Rac
product released in the state of Wy-
oming.

Jana Cash and Terry Smith
signed a management contract with
Nashville’s Vikki Bixby, president
of Dynasty Entertainment.

Country group Southern Reign
signed with Step One Records, join-
ing such acts as Ray Price and the
Kandalls. The group plans to main-
tain an active tour schedule, with

FOR WEEK ENDING SEPTEMBER 12, 1987

Billboard.

bookings nationwide by Encore En-
tertainment.

Gospel artist Shirley Caesar has
re-signed a long-term, exclusive re-
cording contract with Rejoice Rec-
ords, a Nashville-based division of
Word Inc.

Recording artist Bonnie Leigh
recently signed with R.C.P. Rec-
ords; her debut single was “That’s
When.”

Darlene Austin signed with Magi
Records and Curly Corwin Manage-
ment for exclusive representation.

New Canaan Records, Southern/
country gospel division of Word
Inc., and The Word Music Group

jointly announced the signing of
Bruce Carroll to a long-term re-
cording and songwriting contract.

Word's DaySpring Records
signed the California-based rockers,
Allies, to an exclusive multirecord
recording contract. The five-mem-
ber group includes Bob Carlisle,
Randy Thomas, Jim Ericksen,
Kenny Williams, and Matthew
Chapman. Their DaySpring debut
is scheduled for release in Novem-
ber.

Jerry Cooper signed an exclusive
contract with Bear Records in
Nashville. Bear product is distribut-
ed by Compleat/PolyGram.

Contemporary Christian artist
Connie Scott signed with Image 7
Records.

Glen Campbell signed with MCA
Records/Nashville. His debut al-
bum for the label, “Still Within The
Sound Of My Voice,” was released
in late July and debuts at No. 66
with a bullet on this week’s Hot
Country Albums chart.

Roy Salmond, a songwriter/per-
former/producer from Vancouver,
British Columbia, signed an exclu-
sive writing agreement with Star
Song Publishing in Nashville.

©Copyright 1987, Billboard Publications, Inc

™

No part of this publication may be reproduced, stored

n any retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

.E_ Compiled from a national sample of retail store E
x % = = and one-stop sales reports. % x S =
L%, |8 L1553
2 | % | £ | ¢ | ARTIST TITLE 21 G| x| ¢ | ARTIST TITLE
= 35 ~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * % 39 | 39 [ 32 | 24 | MICHAEL MARTIN MURPHEY WARNER BROS. 1-25500 (8.98) AMERICANA
CD 1 2 16 RANDY TRAVIS A waARNER BROS. 25568-1 (8.98) (CD) 12 weeks at No.One ALWAYS & FOREVER 0 | 4 28 12 HOLLY DUNN mrm 71063 (8.98) (CO) CORNERSTONE
2 2 1 7 HANK WILLIAMS, JR. wARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 41 36 | 45 47 ALABAMA A RCA 5649-1-R (8.98) (CD) THE TOUCH
3 3 3 18 REBA MCENTIRE mca 5979 (8.98) (CD) GREATEST HITS 42 42 4 45 GEORGE JONES €piC 40413 (CD) WINE COLORED ROSES
4 4 5 31 GEORGE STRAIT @ mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 3 | 4 36 13 THE DESERT ROSE BAND MCA/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND
5 5 4 18 DWIGHT YOAKAM REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 4 | 43 34 24 ASLEEP AT THE WHEEL ePiC 40681 (CD) ASLEEP AT THE WHEEL
6 6 9 29 | THE JUDDS @ Rca/CURB 5916-1/RCA (8 98) (CO) HEART LAND 45 | 47 | 37 12 RAY STEVENS mca 42020 (8.98) CRACKIN' UP
7 | 7 | 6 | 40 | RESTLESS HEART rca 5648 (5.98) (cD) WHEELS 4 | 49 | 60 | 148 | MANKWILLIIMS, IR & seos o5 o) GREATEST HITS, VOLUME |
O L8| 0 8 || bt i B LTGRO TRIO 47 | 50 | 55 | 59 | EXILEepicre a0a01 ooy GREATEST HITS
9 10 8 8 HIGHWAY 101 wARNER BROS. 25608-1 (8,98) (CD) HIGHWAY 101 48 | 48 | 48 7 MEL MCDANIEL caprvoL 12572 (8.98) GREATEST HITS
10 9 12 64 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 49 | 4 64 28 THE OAK RIDGE BOYS mca 5945 (8.98) (CD) WHERE THE FAST LANE ENDS
@D| 1 [ 18 | 4 | THESTATLER BROTHERS mercury 832 40a.1/PoLYGRaM o) MAPLE STREET MEMORIES 50 | 53 | — | 80 | HANKWILLIAMS, IR. @ @ os (608 co GREATEST HITS, VOLUME Il
12 |13 7 7 ROSANNE CASH coLumsia 40777 (D) KING'S RECORD SHOP 51 | 51 | 46 | 25 | JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
13 12 10 6 K.T. OSLIN Rca 5924-1 (8.98) (CD) 80'S LADIES 52 45 66 47 REBA MCENTIRE ® mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOU
14 14 15 9 WILLIE NELSON coLumBIA 40487 (CD) ISLAND IN THE SEA 53 52 | 43 8 TAMMY WYNETTE epic 40832 (CO) HIGHER GROUND
15 15 24 31 HANK WILLIAMS, JR. ® waRNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK "LIVE” 54 55 42 6 GIRLS NEXT DOOR mTm 71062 (8.98) (CD) WHAT A GIRL NEXT DOOR COULD DO
19 1 20 | 19 | NITTY GRITTY DIRT BAND wARNERBROS. 1-25573 (8.98) (CD) HOLD ON 55 | 54 [ 47 | 18 [ JOHNNY CASH MERCURY 832 031-1/POLYGRAM (CD) JOHNNY CASH IS COMING TO TOWN
17 16 |29 | 81 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 56 | 58 58 | 312 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
31 | — | 2 | RONNIE MILSAP Rca 6245-1(8.98) (CO) HEART AND SOUL 57 | 8T | — | 2 | VARIOUS ARTISTS k.TeL 2080 (6.98) COUNTRY NOW
19 17 13 7 VINCE GILL Rca 5923-1 (8.98) THE WAY BACK HOME 58 | 59 53 10 LEE GREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
20 | 18 | 25 | 74 | DWIGHT YOAKAM @ os cc.0m (con GUITARS, CADILLACS, ETC., ETC. 59 | 5 | 51 | 10 | THEKENDALLS sTep one 0023 (5.98) (CO) BREAK THE ROUTINE
21 20 14 17 ANNE MURRAY capToL 12562 (8.98) (CD) HARMONY 60 60 74 46 RICKY SKAGGS epic FE 40305 (CD) LOVE'S GONNA GET YA
2 22 35 95 THE JUDDS A RCA/CURB AHL1.7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 61 62 — | 49 HANK WILLIAMS, JR. @ waRNER/CURB :.25412/WARNER BROS. (8.98) (CD) MONTANA CAFE
23 25 27 12 T. GRAHAM BROWN caPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 62 64 56 38 PATSY CLINE ® mca 12(8.98) GREATEST HITS
24 | 2 16 14 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO 63 65 72 | 147 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
25 23 17 27 RICKY VAN SHELTON coLumsia 40602 (CO) WILD EYED DREAM 64 68 73 17 JOHN SCHNEIDER mca 5973 (8.98) (CD) YOU AIN'T SEEN THE LAST OF ME
26 21 19 27 MOE BANDY MCA/CURB 5914/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME NEW’ 1 GLEN CAMPBELL mca 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE
27 27 23 8 EMMYLOU HARRIS waRNER BROS. 25585-1 (8.98) (CD) ANGEL BAND 74 54 40 HOLLY DUNN MTM ST 1052/CAPITOL (8.98) HOLLY DUNN
21— 2 KENNY ROGERS RcA 6484-1 (8.98) (CD) | PREFER THE MOONLIGHT 73 68 32 DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
@ 38|39 | 4 THE FORESTER SISTERS waRNER BROS. 25571 (8.98) (CD) YOU AGAIN 68 | 71 | 49 | 18 | JANIE FRICKIE coLumsia 40666 (CD) AFTER MIDNIGHT
37 40 4 BARBARA MANDRELL emi-AMERICA 46956 (8.98) (CD) SURE FEELS GOOD RE-ENTRY REBA MCENTIRE ® mca 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND
31 [ % | 38| 6 | CRYSTAL GAYLE AND GARY MORRIS WHAT IF WE FALL IN LOVE RE-ENTRY CONWAY TWITTY wca 5369 (8.98) (€0) BORDERLINE
32 29 22 42 THE O'KANES coLuMBIA BL 40459 (CD) THE O'KANES 71 67 —_— 78 THE OAK RIDGE BOYS @ mca 5496 (8.98) (CD) GREATEST HITS VOL. Il
3 28 21 56 SWEETHEARTS OF THE RODEO coLumsia 40406 (CD) SWEETHEARTS OF THE RODEO 72 69 50 24 JOHN CONLEE cotumsia 40442 (CD) AMERICAN FACES
@ 40 41 4 TANYA TUCKER capITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 73 66 57 44 LARRY GATLIN AND THE GATLIN BROTHERS coLumBIA 40431 (CD) PARTNERS
35 30 | 30 16 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 74 | 6l 63 | 487 | WILLIE NELSON A3 coLumsia FC 35305 (CD) STARDUST
36 | 34 | 38 | 129 | GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 75 70 62 23 RAY STEVENS mca 5918 (8.98) (CO) GREATEST HITS
3 | 35 | 2 | 43 | KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CO) WALK THE WAY THE WIND BLOWS | (") Albums with the greatest sales gains this week. (CD) Compact disk available. # Recording Industry Assn. Of America (RIAA)
3 [ | 3| 5 | sevewmmmER sz m oo TS ACRAZY WORLD | Gt i of 500000 i 4 Ak oo b s o 1 il s it ir i e by
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Sunkyong, a major supplier of high quality blank duplicating tae to the
pre-recorded music industry, is proud to introduce its new complete consumser
line...SKC.

A A compiete product line from normal bias through metal tape

A Hot packaging with eye and buy appeal

A Guaranteed price stability for 1937

4 Generous co-op allowances b ===
A Dynamic traffic-building protessionai promotions 0 3 -
A Consistent quality and product availability from a major infernational supplier (5

\ PROVING THAT QUALITY GAN BE DUPLICATED

Sunkyong Audio Tape Division, Carson, CA 90746
800-237-8372 800-331-5729 (In California)
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Elvis Tribute Week Inspires Fans—And Sales

BY ANDREW ROBLIN

NASHVILLE Sales of Elvis Pres-
ley records, videos, and memora-
bilia reached new highs during
Memphis' International Elvis Trib-
ute Week, Aug. 816, which coin-
cided with the 10th anniversary of
Presley’s death on Aug. 16.

In six shops across the street
from Presley’s Graceland man-
sion, sales increased 75% over pre-
vious anniversaries of Presley’s
death, according to Ginny Knight,
Graceland’s mail-order supervisor.
Among the best-selling albums in
the shops were “Elvis In Conecert,”
a 1977 live double album, and
“This Is Elvis,” a 1981 soundtrack.
Knight declines to give sales fig-
ures.

Mail-order sales continue to be
strong, up 100% over previous
years, says Knight. “We’re still

getting requests from people who
couldn’t be here during Elvis Trib-
ute Week and saw something they
liked on ‘Entertainment Tonight’
or another television show.”

The top three mail-order items,
according to Knight, are Priscilla

‘It’s like getting
a Christmas
present late’

Presley’s video tour of Graceland,
$19.95; 10th-anniversary T-shirts,
$9; and 10th-anniversary jackets,
$49.95 and $119.95.

Graceland owns six gift shops in
Graceland Plaza: Graceland Gift
Shop; Elvis Stuff; EP’s LP’s; Lisa
Marie Gift Shop, next to Presley’s
Lisa Marie jet; If I Can Dream,

which leads into a theater screen-
ing the “If I Can Dream’’ video;
and Be My Teddy Bear, a store
with a teddy bear theme.

Graceland’s shops sold at least
4,000-5,000 albums, according to
John Phillips, vice president of Se-
lect-O-Hits, a distributor and one-
stop that supplies the shops.

Phillips estimates that he also
sold 4,000-5,000 Presley albums to
the company’s one-stop accounts
during the week. “We sold more
than ever, except for the week he
died,” he says. Cassettes led other
formats, although the CD releases
of RCA’s four digitally remastered
albums—‘“The Memphis Record,”
“The Top Ten Hits,” “The Number
One Hits,” and “The Complete Sun
Sessions’’—showed particular
strength.

Select-O-Hits could have sold
more, says Phillips. “We were out

Canadian Chain In The Fast Track

Computers Give A&B Sound An Edge

BY KIRK LaPOINTE

OTTAWA A&B Sound of Vancou-
ver, said by some to be Canada’s
best record retailer, has been us-
ing computers for nearly a decade
to monitor inventory and make
purchasing decisions easier.

Chain record buyer Julie Ryan
does not know what it was like be-
fore the computer, but she would
surely miss electronic assistance.

“It saves an enormous amount
of time, not just for us, but for the
record sales reps, who used to
have to dig through our basement
to figure out what we needed and
what we didn’t,” Ryan says.

With a recent upgrade of the
chain’s computers, the downtown
flagship store now can also keep
track of the inventory of its store
in Victoria, located across the bay
on Vancouver Island. Soon, once
slight bugs are ironed out, A&B’s
other Vancouver store will be on-
line. A fourth outlet opens in sub-
urban Surrey in August, and it,
too, will be hooked into the system.

The result: The stores track tens

of thousands of details on cas-
settes, records, compact disks, vi-
deocassettes, and audio and video
hardware. Each week, A&B
churns out its own top 100. Labels
and radio have come to view the
chart as a reliable indicator of the
Vancouver market.

On Saturday nights, Ryan says,

‘Itis alot
easier to reorder’

the tabulation for the week is cal-
culated. By Monday morning,
when she arrives for her usual
weekly meeting with sales reps,
Ryan has a clear idea of what’s hot
and what’s not at the flagship
store, a large retail outlet that reg-
ularly draws crowds for special of-
ferings.

“By being on a computer, it's a
lot easier to reorder,” Ryan says.
“If I know I'm having a meeting
Wednesday with a rep, but my
printout shows we’re down to only
10 Bon Jovi records, I know a place

to call. Without a computer, that
call can be placed too late and you
lose sales.”

What Ryan hopes is that record
companies will eventually be able
to accommodate computer-to-com-
puter transactions, making deal-
ings much more instant. Such tele-
communications lines are already
being tested by some U.S. retailers
and major-label distributors, and
the operations committee of the
National Assn. of Recording Mer-
chandisers has been working to ad-
vance the cause of computer-trans-
mitted transactions.

Ryan also hopes one day to
stumble on a cash register that has
a bar-code reader that can keep
pace with her chain’s cashiers.
A&B would like to move to bar
coding, she says, but registers are
too slow.

“It’s bad enough that we have
big lineups on Boxing Day and oth-
er big sales days,” she says. “But
a slow cash register would just
keep people in those lineups much
longer.”

of everything at the end of the
week. The Monday after, we got 50
or 60 boxes [of RCA’s digitally re-
mastered albums]. It’s kind of like
getting a Christmas present late.”

Phillips laments the timing of
RCA’s new Presley albums. He
got his first shipment of them in
late July. “If we’'d had it in May or
June, we cculd have sold them
much better.”

Another strong seller was a
boxed set of five 10-inch Presley

disks, which lists for $59.95 and is
imported from RCA/France. Phil-
lips says that he sold 200-300 of
these and an equal number of such
picture-disk albums as ‘“Heart-
break Hotel” and “Teddy Bear.”
Phillips is the nephew of Rock
and Roll Hall of Fame inductee
Sam Phillips, who signed Presley
to his first recording contract at
Sun Records. Select-O-Hits occu-
pies the building that once housed
(Continued on next page)

ORIGINAL CD JEWEL BOX

LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO
POLYGRAM SPECIFICATION

ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE
AVAILABLE IN SINGLE BOX AND MULTIPACK CASE (FOR 2 CDs.

3 CDs AND 4 CDs)
COMPETITIVE PRICE WITH PROMPT DELIVERY.

VIVA MAGNETICS LIMITED
16th F1. E On Fty Bidg.. 14 Wong Chuk Hang Road. Hong Kong.
‘l‘e& 5530285 Telex: 83234 VIVA HX FAX: 852-5-511041 (852-5-8731041 effective after 1st Oct., 1987)
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It's the mwsic of the environment — the sand, sun, sea, mountains, rivers,

oceans, people and (Ln_iTul_g —exl)ress_ed thron_gh sound. .

New Horizons — ELEGY
Gordon Giltrap
CD 121/AC101

““his is my first ever solo atbur. Everything is played on guitar and when you think you
hear violins they are, in fact, cwitars as well.

My style of writing and playing is essentially English and this comes across on the album
particularly with some of the riore pastoral pieces. This is basitally a culminetion of
siyle which hos evolved over tke last twenty years orso. | have tried to put as much of
myself info the music as possikle, particularly with the more emotive pieces like ‘elegy’”

Tetal 37:41

New Horizons — FLYING
Phil Thornton
€S 102/ AC 102

A the age of 23, Phil Thornto has alreody reathed the Top 20 on the New Age charts
ir the United Kingdom with CLOUD SCULPTING. Now he takes us further into the skies,
wath o journey inta near spote Clase your eyes and ly with him. Totol 55:33

Mew Horizons — PRELUDE
ken2 Hume
<D M3/AC103

A album that combines a unigue blend of naturol and synthesized music and voices,
d-own from both classical and waditional influences. PRELUDE is revolutionary in its
musical program showing how digital sounds can gohand in hand with the unparelleled

bzauty of the natural voice. Toral 37:06

Mew Horizons — SUNRISE
Steve Parsons
(D W4 /AC104

S-eve Parsons is an extraordincrily tolented and versatile musician whose lis: of credits
ircludes the soundtracks for THE ROWLING Il, RECRUITS ond EMPIRE STATE. He began
h s career os the lead singer o the Sharks, in additien to becoming one of the United
Kngdom's top advertising jindz writers. This is his cond solo album. Total 43:48

New Horizons — TOTAL ECLIPE

6ordon Giltrap, Phil Thorntor Irene Hume, Steve Parsons

€D W05/ AC 105

A versatile compilation of New Age reccrdings, with intriguing combinations of synthe-
szed sound, jozz, fusion, and vocals.-The perfect sampling of four outstanding artists.

Total 52:33

A pistébuted Exclusively by Prism Entrtainment

PRISM 1g8a:Century Park East. Suite 1000, Lo= Angeles. CA90067 Prirted in US.A
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wisps Columbio Co., Ltd., Tokyo, Jopan

Notlong ago, 90 minutes was the
p=rfect cassette length. It was just long
evough for analog sources. But for more
ad more new recordings, the C-90
comes up short. And the thinner based
C-120 sacrifices sound quality and tends
t= jam.

That's why Denon developed a brilliant
i~novation in 90 minute cassettes: 100
r-inutes. Denon’s ingenious HD8-100 has
fve extra minutes on each side — perfect
fzrtoday’s recording needs. And unlike
t~e infamous C-120, Denon’s new HD8-
T0 has exactly the same sound quality
ad reliability as our 90-minute tape.
Ezcause it is our 90-minute tape. (Denon'’s
r=-designed shell halves and hubs make
the difference.)

e

% NiPPON coL UMB
-
w

Soon, music lovers all over the country
will be hearing about this Denon inno-
vation. When they flock into your store
for the new 100-minute cassette, will you
be ready? Only if you're a Denon dealer.
Because only Denon has it.

Other companies may well imitate
Denon’s 100-minute cassette. But none of
them will possess Denon’s expertise in
open-reertcpe, studio digital recording,
CD mastering, broadcast equipment and
home high ﬁgelity. Your customers will
hear the difference Denon’s recording
experience makes on Denon cassette
tape.

With an HD8-100, they will hear it ten
minutes longer.
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. ublishing (BMI)
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DENON

The first name ia digital recording.

Denon America, Inc., 222 New Rood, Porsippany, N3 07054 (201) 5757810
Denon Conado, Inc., 17 Denison 3treet, Morkham, Oni. L3R 185 Canada

ELVIS TRIBUTE WEEK

(Continued from preceding page)

Sun’s studios and offices.

Kurt Dietz, area manager of
Camelot’s three Memphis stores,
says retail action was brisk. “It
was crazy,” he says. ‘“‘Sales ex-
ploded.”

As at Select-O-Hits, Camelot’s
best seller was RCA’s digitally re-
mastered line. Cassettes account-
ed for 60% of sales, with CDs out-
selling LPs by a 2-1 ratio in the
line.

Sales of Presley’s movies on vid-
eo were strong. “[His videos] out-
sold everything else 10-to-1,” Dietz
says.

‘““We had busloads of British
fans coming in and buying one of
everything,” says Dietz. Many
overseas tourists later returned
their purchases when they learned
the videos are incompatible with
overseas formats, however.

Elvis Tribute Week did little to
increase video rentals, however,
because many Presley concerts
and movies aired on Memphis tele-
vision stations during the celebra-
tion.

Camelot chose the week to open
a new store in Hickory Ridge Mall.
The store opened Aug. 12, with a
window display of three life-size
Presley stand-ups surrounding a
TV monitor playing Presley vid-
eos. An assortment of Presley al-
bums was strewn around the
stand-ups.

The new Camelot apparently did
not cut into business at Hickory
Ridge’s other music retailer
Sound Shop. ““We sold out just
about every Elvis title we had,”
says Pam Gurley, assistant store
manager. Sound Shop sold $450-
$500 in Presley disks, CDs, and
cassettes.

In Memphis’ four Pop Tunes
stores, sales increased 10%-15%
over previous Elvis Tribute
Weeks, says Jim Burge, buyer for
the chain. “We sold through just
about everything in the new [RCA]
line—close to 200 copies of each ti-
tle, except ‘The Complete Sun Ses-
sions.” ”’

Pop Tunes sold 10-15 copies of
each title in its catalog of Presley
videos. “Some people came in and
wanted to buy one of everything
we had,” Burge says, adding that
“four or five busloads of tourists”
helped boost sales.

The chain gave away Presley
posters with purchases. ‘“We want-
ed to give people a little something
that maybe they couldn’t get any-
where else, so they wouldn’t feel
they were totally ripped off when
they came to Memphis.”

Pop Tunes’ downtown store was
decorated with old photos of Pres-
ley together with former store co-
owner Joe Cuoghi. “Especially be-
fore he became famous, Elvis used
to come in here [downtown] and
talk to Joe Cuoghi,” says Burge.

Retailers with little tourist traf-
fic didn't fully share in the fever-
ish sales. ““Sales were up, but not a
lot,” says Jerry Renfrow, owner of
Jukebox Records in Germantown,
a suburb of Memphis. Sales of
Presley albums doubled at Juke-
box, but, Renfrow says, Elvis Trib-
ute Week probably had little to do
with the increase because the
store generally only sells five
Presley records a month.

www.americanradiohistorv.com
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Lou And The Crew. Members of Virgin Records’ chari-topping act Cutting
Crew meet Lou Fogelman, center, president of Show Industries, during a tour of
the firm’s Los Angeles headquarters. Show is the parent company of the Music
Plus chain and City-1-Stop. Band members, from left, are Kevin Scott, Martin
Beedle, Colin Farley, and Nick Van Eede.

HAMBURG, West Germany A com-
bination of widespread retail dis-
counting and persistent rental activi-
ty is threatening to throw the com-
pact disk market here into confusion.

In major cities like Cologne, Frank-
furt, and Munich, such department
stores as Karstadt and Saturn are of-
fering some silver disk product at
less than $5.50. In Munich, where
competition is particularly fierce, the
practice of using loss leaders to stim-
ulate sales of other items may soon
bring CDs to the cheap-goods
counters.

Although the CDs in question are

consumers, who are now less pre-
pared to pay $11 for current pop
product. As for the shops still charg-
ing $16.40 per title, they don’t stand a
chance.

Meanwhile CD rental continues to

generate controversy. Record compa-
nies have been granted a series of in-
terim injunctions, and wholesalers
who supply CD titles to video stores
have been banned. Now collection so-
ciety GEMA has been accused of sup-
porting CD rental with low rates.
GEMA beard chairman Erich
Schulze says, “According to current
law, the rental and hiring of CDs is
not illegal.” Copyright owners are en-
titled to adequate compensation for
any hiring carried out commercially
or through public libraries, record
collections, and similar institutions,

Low-Gost GDs Cloud German Market

Schulze adds.

Last year the society published a
tariff covering rental for private use
of GEMA repertoire through retail
stores, clubs, and other businesses.
Fees payable by video outlets in
volved in CD rental depend on the
number of sound carriers. For up to
300 the charge is $27.32; for up to 500
it is $43.70. GEMA points out that
these rates cover only the specified
uses. Further rights for reproduction
or other distribution have to be ac-
quired separately.

WOLFGANG SPAHR

oldies, the ultralow prices confuse — —

u/e’ve got it all; the latest fashions, the hottest looks,
orignal STAR SHADE 3 brand quality — and best of
all, cu- Jenuary datir g program. That's right! Order
our StarL te™, StarBright™ or StarBurst™ sunglass
programrs now, get immediate delivery, a free display
rack, tree sportcords, and take until January 15, 1988
to pav far them! Rememoer — winter brings the harsh
glare of ce and srow to most of the country and
active people everywhere need year-round protection
from the harmful rays of the sun. Act now as quantities
are imited to stock crihand. .. phone 313-547-STAR.

STARXSHADES™

A Divis on of Challenger Industries, Ltd.
870C Capital / Oak Park, M1 48237

(313; 547-STAR - (313) 541-7140 - (800) 521-5946
TLX 756914 NALPAC LTD UD » FAX (313) 544-9126

TO THE HARMONIC SYMPHONIC.
The first line of compact discs under $1Q =

CLASSICALLY BEATLES

T~

The world renowned Royal Philbarmonic orchestra and
the Royal Choral Society join together to perform some of
the biggest bits from the Beatles, Abba,and Queen.One

the most respected orchestras playing the most popular

hits of the 60’s and 70’s renders the finest easy listening
of the 80’s.

(L NNy N R N N N RN R N R RN NS NN RN TR NN

Rock Classique/Classically Beatles

Royal Philharmonic Orchestra CD 201/AC 201

The impact of The Beatles’ music—not only on rock and roll,
but on all of Western culture—is simply impossible to mezsure.
As musicians they proved that rock and rell could encombass
z limitless variety of harmonies, structures and sounds. They
set new standards for both commercial and artistic success

in pop kty setting a precedent for virtually every rock and

roll expzriment. Total 46:17

Rock Classique/ Abbaphonic

Royal Philharmonic Orchestra CD 202/AC 202

ABBA is a talented and successful Swedishk musical group whose
wholzsome image and buoyant harmonies have made them
famous international pop stars.

Their scaring vocals and memorable musical arrangemen-s have
made many of their songs pop standards around the world. These
songs, with their deceptively simple melcdies and lyrics, become
pop classics when arranged and played by a full orchestra Botal 50:47

Rock Classique / Classically Queen

Royal Philharmonic Orchestra CD 203/AC 203

QUEEN is an enormously popular British rock band who spans
the musical spectrum of rock and roll, rockabilly, disco, funk and
symphonic music. Their sound combines showy glamour rock,
heavv metal and intricate vocal harmonies to create an original
sound and style.

QUEEN S trademark technique of multitrack vocals and gaitars
has givan them a unique scund full of many varied textures.
When this music is arranged and played by an orchestra, with its
variety of instrumental ranges, it takes on a completely diferent
mood and feeling. Total 50 56

P~ Distributed Exclusively by Prism Entertainment
RISM 1888 Century Park East, Suite 1000, Los Angeles, CA 90067  Printed in U.S.A
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Grammy Award Winning Vocalist

DIANE SCHUUR & THE

COUNT BASIE ORCHESTRA

“A vocalist of unusual
warmth and power...a scat
improviser of considerable
prowess”

..N.Y. Times

“...asuperior...stylist with
a hearty and soulful
delivery...”

..washington Post

“Schuur has one of the most
powerful and versatile '
voices to come along in
years”

..Jazziz

“Her voice is full of subtle,
sometimes pointed nuances
of intonation.”

..downbeat

COUNT BASIE
ORCHESTRA

C(}l}mllll'

RO
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.

...The next great Jazz
singer ]
..AS seenon
ABC 20/20

“She has the most passion
and pathos aof any singer
since Ella Fitzgerald and
Sarah vVaughan.”

..Stan Getz
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To encourage add-on sales, N.A.P.
Consumer Electronics is offering a
starter set that includes 21 Philips
brand accessories. Prices in this

display range from $1.95 to $69.95.

AUDIO PLUS

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

GOING TO EXTRA LENGTHS: To
accommodate those who tape com-
pact disks, Denon (201-575-7810)
has introduced a 100-minute blank
audiocassette. Arguing that the 90-
minute cassette is too short to tape
many CDs on and that the 120-min-
ute cassette tape is too thin “to as-
sure adequate sound quality and re-
liability,” Denon says the new con-
figuration precisely fits a particular
need.

The HD8-100 has the same thick-
ness and composition as Denon'’s 90-
minute tape. In both cases, the base
is 8 micrometers thick and has a
coating of 4 micrometers. Addition-
ally, Denon is upgrading the mag-
netic coatings of all of its high-bias
formulations (HD8, HD7, and HD6).
All lengths of the HD8 will have a
new double-window shell as well as
new packaging. Suggested retail
price for the HD8-100 is $4.99.

MINIMARKET: N.A.P. Consumer
Electronics (615-636-5844) is offer-

| Ing retailers a starter assortment of

21 of the most popular Philips au
dio/video accessories. Included in
the assortment—to be displayed on
a 3-by-5-inch metal rack—are eight
headphones, five microphones,
three speaker phones, and five
cleaning and maintenance accesso-
ries. Retail prices on these products
range from $1.95 (audio head-clean-
ing cassette) to $69.95 (headphones
and microphone).

I.AUNDER & LISTEN: The CDX-
100 CD cleaner from Recoton (800-
223-6009) is operated by two AA bat-
teries and cleans the records from
the center axis to the outer edge. In-
cluded in this cleaning package are
Recoton’s CD-200 fast-drying clean-
ing solution and a chamois cleaning
pad. Refills are available. Suggest-

| ed retail price is $25.

BILLBOARD SEPTEMBER 12, 1987



www.americanradiohistory.com

ETAILING

i

RETAIL
TRACK

by Earl Paige

HELP WANTED: Hiring store staff, a longtime
headache for retailers, is erupting into a major prob-
lem, especially in New England, where unemployment
is lowest in the country. At 11-store Good Vibrations
in Boston, vice president and general manager Bill
Gerstein says, “Of course, right now turnover is typi-
cally heavy because a lot of the kids are going back to
school. But the problem is getting worse-—not for
finding management people but for floor staff. Bur-
ger King, McDonald’s, and Papa Gino’s are out there
at $5, $6, $6.50 an hour. Record chains have been kind
of slow to react to this, in my opinion.”

June 1987 figures from the U.S. Bureau of Labor
Statistics back up Gernstein’s point. For that month,
unemployment was at 2.5% in New Hampshire, 3.1% in
Massachusetts, 3.2% in Connecticut, 3.3% in Vermont,
3.9% in Rhode Island, and 4.0% in Maine. A random
sampling of other states: New Jersey, 4.1%; New
York,4.6%; Florida, 5.3%; California, 5.4%; Texas,
9.6%; and Louisiana and Alaska, 11.2%.

According to the U.S. Department of Labor, the na-
tional minimum wage is $3.35 an hour. “We start peo-
ple above the minimum and raise them automatically
after two months, if they pan out,” says Gerstein. He
declines to be more specific, saying the chain is re-
viewing its salary structure.

FIRST WAVE: In Columbus, Ohio, National Record

Mart kicked off its new store logo, Waves, with a
press reception on Aug. 28. The hi-tech merchandising
concept emphasizes compact disks, laser video, audio-
cassettes, and sell-through videocassettes, but not
much vinyl. A second Waves will soon bow in North-
brook, Ili.

ART FOR ART‘S SAKE: As previously reported, the
Brooklyn Heights, N.Y., Square Circle store has
opened a new multimedia show—titled “MTV
Artworks”—in its first-floor art gallery (Billboard,
Aug. 1). The centerpiece of the show, which was
scheduled to coincide with Friday’s (11) cablecast of
the “1987 MTV Video Music Awards,” is a videotape
compilation of works by Peter Gabriel, Janet Jack-
son, Genesis, and Talking Heads.

Square Circle kicked off the new exhibit with an
evening reception on Sept. 1 hosted by Mark Good-
man, one of the cable network’s original VJs. “MTV
Artworks” runs through Oct. 6 at the gallery before
moving to other Record World stores.

Meanwhile, Square Circle’s previous gallery show, -
“Rock Photography: Portraits,” has begun its own
road tour. The exhibit went on display Aug. 30 at Man-
hattan hot spot Limelight and was scheduled to re-
main there for at least a week before moving to other
Record World stores.

HOOM AT THE INN: Economy lodging for business
travelers is not just for giant corporations like Inter-
national Business Machines Corp. National and re-
gional chains can also capitalize on the bargain trend,
which allows travelers to shave 25% to 40% from their
travel budgets, says Joan Ganje-Fisher, chairwoman
of the Economy Lodging Council (American Hotel
Assn.). “We have firms with as few as 40-50 people us-
ing our VIP program,” says Ganje-Fisher, vice presi-

(Continued on page 44)

Watch for
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® BRAZIL

® NEW AGE MUSIC
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® COLLEGE RADIO
® WORLD OF CLASSICAL MUSIC
® VIDEO MUSIC

BILLBOARD COVERS

SPOTLIGHTS

® WORLD OF GOSPEL MUSIC

® WORLD OF COUNTRY MUSIC
® AUDIO/VIDEO ACCESSORIES

IT ALL!

GD-Only Store
Scores With
Hardware Sales

BY RUSSELL SHAW

ATLANTA Most compact-disk-only
dealers shy away from hardware,
but American Compact Disc, a sin-
gle-store CD retailer here, is buck-
ing that trend.

The dealer, open since February,
is selling low-end CD hardware
rather than cross-merchandising
with electronics merchants.

ACD recently ran a quarter-page
ad in Creative Loafing, a 100,000-cir-
culation, Atlanta-area weekly news-
paper, with a coupon good for a $10
discount on the regular $139 price of
several brands of CD hardware, in-
cluding TEAC, Sharp, ADC, Pio-
neer, and Toshiba.

ACD owner and founder Louis
Spetrini believes the all-under-one-
roof approach of offering both soft-
ware and lower-end hardware has
built-in marketing short cuts. The
outlet, which is located on busy
Peachtree Road two miles south of
Atlanta’s trendy upscale Buckhead
district, does not carry any hard-
ware priced over $200.

“Both because of our software in-
ventory and our pricing, we can
bring people who are new to the
configuration into our store,” he
says. “We are $15-$20 cheaper than
the electronics retailer. After they
buy a CD player, they will see our
commitment to them and come back
for CD releases.

“If they were buying their player

(Continued on next page)

Greetings Deluxe. Patty Caldwell, right, manager of Musicland store No. 935 in
Eastwood Mall, Niles, Ohio, meets her favorite performer, Warner Bros. artist
and “Hilibilly Deluxe™ Dwight Yoakam, at the Ohio State Fair in Columbus.

freef l“urlc

| T Déslwive COLLECTION
R * .

MBAQUANGA -meaning
“township jive” is the street music
of Soweto, South Africa. This defini-
tive collection combines both tradi-
tional and popular melodies. There
are touches of gospel, country,
reggae and blues in these lively,
unpredictable African rhythms.
Soweto Streef Music is charac-
terized by magnificent sounds and
sophisticated harmonies.

Soweto music is unique in its layer-
ing of varied musical textures and
harmonic structures. Modern
American rock, jazz and blues
often derive some of their rhythms
from African iafluences. Soweto
music possesses a sound rarely
heard in such fell force. That force
is the universal, emotive exuber-
ance of the naked human voice -
humanity’s firstinstrument.

CD 551/ACS551

Total 69:49
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Discit-the interfocking

super box from LIFT
protects your valuabl
Compact Discs and
guarantees neat and

€
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Classical Outlet Brigys & Briggs Specializes In Deep Gatalog

BY DAVID WYKOFF

BOSTON While most other area
classical music specialists are nar-
rowing their selection, Cambridge’s
Briggs & Briggs is enlarging its
breadth of inventory.

“In classical music, we focus on
repertory performances and do our
best to carry at least one copy of ev-
ery significant performance,” says
John Shreffler, manager of the
store’s 80-year-old prerecorded music
department.

“And even though in many ways
the advent of compact disks has cut
down on the number of performances
available, they've also helped bolster
selection. The import CD market is
very, very strong right now and that
enlarges the numbers. And labels of
all kinds are going back through
their vaults and are digging out enor-
mous piles of old recordings that ei-
ther were out of print or never re-
leased in the first place,” he says.

Like many other music retailers,
Briggs & Briggs is experiencing the
pressure of limited space—especially
in terms of balancing inventory and

1-800-999-9001
> Much more secure and lower
. priced than paper packaging.
gk * Easy assembly clamshell or
separate cover & lray.

Ask Cal Krupa about
cassette packaging.
ULTRA PAC Inc.

In Minnesota Call
612-553-9557

merchandising space among the
three configurations.

“It’s an awkward transition period
that we're going through now, as we
carry many releases on record and
CD, and it makes ordering new prod-
uct a more problematic matter,” says
Shreffler.

Nevertheless, he sees clear pat-
terns emerging, and, unlike more
pop-oriented dealers, he’s experi-
enced a significant drop in cassette
sales.

“Cassettes have fallen off dramati-
cally, and now they’re settling in just
as budget product. For classical mu-
sic, it’s quickly becoming a CD-only
field. In one year, it’s gone from one
CD to every two LPs sold to two or
three CDs to every one LP,” he says,
noting that the traditional and folk
music inventory, the store’s second-
ary field, lags behind in CD growth
because it is still overpriced for the
market.”

With only a 2,300-square-foot mu-
sic department, Briggs & Briggs is
one of the smallest of Boston's classi-
cal specialists. But even with such
limitations, it remains an acknowl-
edged leader, largely because of the
store’s diversified inventory—the in-
strument and sheet music depart-
ments spur significant spillover busi-
ness and vice versa—and its well-es-
tablished reputation.

“It certainly doesn’t hurt being the
oldest and best-known store. We've
always prided ourselves on having
the best selection—even as far back
as the '20s, when we were the only
RCA dealer on this side of the
Charles River. We've also had incred-
ible continuity in the staff, with only
three department managers over the
past 40 years,” he says. Briggs &
Briggs accents this longevity by
proudly displaying an antique Nipper
given to the story by RCA in the 20s.

The store also benefits from a

CD-ONLY STORE SELLS HARDWARE

(Continued from page 41)

in an electronics store, they might
either have to deal with commission
salespeople, who would try to steer
them to a higher-priced brand be-
fore they were ready, or salespeople
on salary, who would be apathetic
and wouldn’t give them the time of
day.”

Somewhat derisive of hi-tech elec-
tronics retailers, Spetrini feels that
such stores are his primary competi-
tion for new CD customers. He uses
a head-on method of combat: “I try
to talk my customers out of spend-
ing all that extra money. They can
always do that in a couple of years.
And if people are frustrated that we
don’t do automobile installations,
we try to tell them how easy it
would be to have a player ripped off
from your car and try then to talk

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
e FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!

No surprisesl!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(212) 517-3737

Connecticut
(203) 798-6590

Toll Free
{800) 826-0079

DEALERS ONLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

them into a $20 adapter.”

Spetrini, however, runs more
than an off-the-shelf operation. “We
spend a lot of time explaining to the
customer how the player works and
never try to push this model over
that model,” he says. ACD will also
arrange for installation and repairs
if necessary.

While he denies that low-end
hardware is a loss-leader, Spetrini
admits that the hardware markup is
“minimal.”

On the software side, Spetrini has
just under 5,000 titles in his inven-
tory. He claims to have a special ex-
pertise in hard-to-get import CDs,
which he frequently offers as exclu-
sives. The proprietor estimates that
imported CDs, principally from En-
gland, Japan, and Germany, ac-
count for about 30% of ACD’s soft-
ware inventory. To boost sales in
that area, Spetrini does frequent
promotions with Club Rio, a new-
music-oriented night spot in down-
town Atlanta frequented by many
residents of the combined yuppie-
Bohemian area near the Peachtree
Road strip mall where ACD is locat-
ed.

Spetrini also employs targeted di-
rect-mail and occasional co-op ads to
push his software inventory. He ad-
mits that co-op dollars are not easy
for a single-location retailer to get,
but he says that “it’s getting better.
We have a rapport with certain dis-
tributors,” naming CD One-Stop of
Bethel, Conn., as a favorite.

The preowned CD market is an-
other source of inventory for ACD.
Spetrini recently ran a coupon, good
for $1 off the normal $9 price. Spe-
trini works price breaks on hit prod-
uct as well. Earlier in the summer,
for example, his $14.89 price on U2’s
“Joshua Tree” was 8 cents less than
the $14.97 charged at four-store
competitor Atlanta Compact Disc
and 10 cents less than the $14.99
price quoted by the Peachtree loca-
tion of Turtle’s Records and Tapes,
which is located a half-mile from
American.

Spetrini declines to be specific but
says he is looking for a second At-
lanta location, which he hopes to
open by Christmas.

highly desirable location—only two
blocks east of upscale retail center
Harvard Square. The nearby academ-
ic communities and affluent residen-
tial neighborhoods provide a substan-
tial portion of customers, Shreffler
says, “though we do get many cus-
tomers who travel quite a distance.
Also, many customers just won't go
across the river into Boston to ghop,
even if they can only find something
there.”

(Competitors Barnes & Noble and
the Strawberries Records & Tapes
chain’s largest unit are located in

downtown Boston.)

“Most of our customers are regu-
lar, consistent buyers, which makes
ordering new stock a more exact sci-
ence, though the summer tourist pe-
riod can confuse things, as many for-
eign customers come in on their way
through Cambridge,” says Shreffler,
who adds that the store relies entire-
ly on word of mouth for advertising.

A final ingredient in Briggs &
Briggs’ success is an acknowledg-
ment of the penny-wise nature of
Yankee character—what Shreffler
terms a reasonable pricing structure.
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RETAIL TRACK

(Continued from page 41)

dent of corporate relations at the
Aberdeen, S.D.-based Super 8 Mo-
tels, with 448 motels in 44 states.

COMBO CROSSROADS: Observ-
ers see the just-concluded 1987 Vid-
eo Software Dealers Assn. conven-
tion in Las Vegas as pivotal for
chains and independents still wait-
ing in the gap or testing combo in-
volvement. So many chains are in
combo—or expanding sell-through
video—that it made sense to hold a
meeting of the National Assn. of
Recording Merchandisers Retail
Advisory Committee at the conclu-
sion of VSDA (Inside Track, Sept.
5).

At the end of the video show, 15
0of-24 NARM retail committee mem-
bers huddled to review a consumer-
attitude poll on prerecorded audio.
The session was led by committee
chairman Ira Heilicher, Great
American Music, Minneapolis. Also
in attendance: Ned Berndt, Q Re-
cords & Video, Miami; Arnie Bern-
stein, Musicland, Minneapolis; Lou
Fogelman, Music Plus, Los Ange-
les; Rachelle Friedman, JR’s Mu-
sic World, New York; Stan Goman,
Tower Records/Tower Video, Sac-
ramento, Calif.; Bruce Imber, Re-
cord World, New York; David
Jackowitz, Peaches Entertain-
ment, Miami; Mary Ann Levitt, Re-
cord Shop, Sausalito, Calif.; James
Rose, Rose Records, Chicago;
Mark Silverman, Waxie Maxie
Quality Music, Washington, D.C;
Carl Rosenbaum, Flip Side, Chica-
go; and new members Frank Fi-
scher, National Record Mart, Pitts-
burgh, and John Quinn, Sound
Warehouse, Dallas. Joe Andrules
represented Ann Lieff, Spec’s Mu-
sic, Miami. Tower president Russ
Solomon also attended.

Several other combo chains had
representatives at VSDA, but
NARM committee members of
those firms were unable to stay the
extra day. Those whose stores par-
ticipated in the consumer poll but
were not listed at attending the
NARM meeting were new members
Bob Higgins, Trans World Music,
Albany, N.Y.; Walter McNeer,
Western Merchandisers; Hastings
Books & Records/Eli’s, Amarillo,
Texas; Randall Davidson, Sound
Shop, Nashville; and Barry Bordin,
The Wiz, New York. Also not listed
as attending were committee incum-
bents Jim Bonk, Camelot, North
Canton, Ohio; Steve Bennett, Re-
cord Bar, Durham, N.C.; Lou
Kwiker, Wherehouse, Los Angeles;
Evan Lasky, Budget Tapes & Re-
cords, Denver; and Jerry Adams,
Harmony House, Detroit.

The next major chain that may
try combo is Waxie Maxie, hints Da-
vid Blaine, vice president. “We are
looking at it outside our market ar-
eas or where lease contracts do not
prohibit it,” he says. The chain has
already tested the waters of diversi-
fication at a recently opened store in
Baltimore. Another entry is Peach-
es Entertainment, now quietly test-
ing two combos.

SPEAKING OF VIDEO: Smaller
chains are still going combo, too.
Warren Hildebrand, for years the
owner of All South Distributing
Corp. in New Orleans, is in the com-

{(Continued on next page)
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(Continued from preceding page)

bo chase now. Operating Mush- |

room Records, a small combo near
Tulane and Loyola universities, Hil-
debrand is moving one of his two
Record & Video Connection stores
to the hot Veterans Boulevard strip
in suburban Metairie.

Still another chain going combo is
the 17-unit Cat’s Records & Tapes
in Nashville. Like many stores,
Cat’s discovered that video rental
doesn’t always work out. “We tried
it in Knoxville [Tenn.] and had to
discontinue it temporarily,” says
Les Hendrix, buyer at store No. 2in
Knoxville. Cat’s will soon have four
stores in Knoxville, says Hendrix.
“We’re looking for a suitable loca-
tion, so we can have a combo store.”
The chain’s three combo stores in
Nashville continue to encourage
management about the advantages
of video rental, Hendrix adds.

HECORD ROW: That stretch of
Dixie Highway across from the Uni-
versity of Miami is getting crowded,
with a Sound Warehouse joining ex-
isting units of Trans World (Record
Town), Spec’s Music, and Q Music
& Video. “We're 1.6 miles south of
the campus,” says Ned Berndt of
the Q store. “We'll watch as the
three of them beat up on one anoth-
er.”

TARGET’S TEAM: Bill Veene-
man, director of Target’s prerecord-
ed rack division, Jeteo, emphasizes
teamwork, and his goal is to keep
staff turnover low. Since he joined
the rack wing a year ago, turnover
has been almost nil. Doug Harvey,
buyer, also keys on teamwork and
staff achievements, pointing to
store presentation and signing, un-
der Ted Lentz’s direction as nation-
al sales manager. Also key: inven-
tory control under Paul Singer and
rebuyer Lana Walker.

Of new people, Bob Guelich pro-
vides corporate continuity as senior
vice president and general merchan-
dising manager—the same title he
held with Dayton Hudson. Aside
from Singer, who is new at Jetco
and manager of rebuying and inven-
tory control, there are Stephanie
Southern, video and accessory re-
buyer; Kathy Daylor, executive
secretary; Bob Khristensen, distri-
bution tech; Susan Kennedy, mar-
keting tech; and Dian Fenoglio,
Scott Anderson, Joe Smiga, Dale
Floresca, and Robert Johnson, all
record merchandisers.

To reach Retail Track, contact
marketing editor Earl Paige: (213)
273-7040.
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JOHN ADAMS: THE CHAIRMAN DANCES

& OTHER WORKS

‘‘Everything about this release comes about as close

to perfection as one mightimagine.” (Stereo
Review) Described as the ‘‘hottest U.S. composer”’

by High Fidelity in their recent cover story, John

Adams latest release—now #9 on the Billboard

Classical Chart—has been called ‘‘the kind of issue
thatrenews faith in the record industry.’

(Los Angeles Herald-Examiner)

(T9144)

KRONOS QUARTET: WHITE MAN SLEEPS
The new album from ‘‘The New Fab Four...the
Kronos Quartet is shaking up classical music the
way the Beatles shook up pop.”’ (Rolling Stone).
Music by Volans, lves, Hassell, Coleman, Lee,
Johnston and Bartdk, now at #7 on the Billboard
Classlcal Chart. Voted Best of the Year by The New
York Times and USA Today, their Nonesuch debut LP
remains on the charts after 15 months.

STEVE REICH: DRUMMING

A new, full-length digital recording of a modernist
masterpiece that ‘‘shows Steve Relch at the height
of his craft and Inspiration'’ (Philadelphla Inquirer).
The first percussion piece as long as a symphony,
“Drumming’’ has been hailed as ‘‘the mostimportant

work of the whole minimalist music movement’’

(Village Voice), and its joyous blend of intricate
rhythms has never sounded better.

Avallable September 22

79170)

CLElKTRA
NONESUCH

on elektra/nonesuch compact discs,
albums andchromecassettes.

© 1987 Elektra/Asylum/Nonesuch Records, o Division of Worner Communications Inc., [

On The Road, Again. Retail consultant Peter Glen, shown here during his
recent appearance at the Video Software Dealers Assn. (Billboard, Sept. 5), has
drummed up some business in the wake of his presentations for the video trade
group and its sister organization, the National Assn. of Recording
Merchandisers. In addition to appearing at Camelot Music’'s 1987 Retail
Conference in St. Charles, Ili. (Billboard, Aug. 15), he has also been signed to
make the Morgantown, W.Va., meet of video chain Erol's. Glen says he has also
received inquiries from combo chain Wherehouse Entertainment and Vestron
Video, the supplier that recently purchased an option to buy Jack Messer's
Cincinnati-based chain The Video Store.

ALBUM

RELEASES

The following configuration ab-
breviations are used: LP—album,
EP—extended play;, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
WILLIAM AURA
Half Moon Bay

& LP Higher Octave HOM 7002/$9.98
CA HOMC 7002/$9.98

C'EST WHAT

C'est What

& LP Passport PJ88036/NA

CA PJC 88036/NA

PETER DAVISON

Winds Of Space

& LP Higher Octave HOM 7001/$9.98
CA HOMC 7001/$9.98

DIXIE DREGS

Best Of The Dixie Dregs

& LP Grand Siamm PSP 5016/$8.98
CA SLC CPSP 5016/$8.98

THE dB's

The Sound Of Music
LPIRS. 42055/$8.98

CA IRSC 40255/$8.98
FELT

Goldmine Trash

A LP Passport PVB959/NA
CA PVC B959/NA

R.E.M.

Document

LPLR.S. 42059/$8.98
CA IRSC 40259/$8.98

COMPACT DISK JAZZ
LOUIS ARMSTRONG
The Essential Louis Armstrong
CD vangaurd VCD2/NA

OREGON
The Essential Oregon
CD vangaurd VCD 109/10/NA

To get your company's new releases listed,
send release sheets or type the information in
the above format on your letterhead. Please
include suggested list price whenever possible.
Send to

New Releases, Billboard, 1515 Broadway, New
York, N.Y. 10036.

TOP HITS OF 1986

FOR YEAR-END PROGRAMMING

Also available: hits of 1978-1985
Inquire on station letterhead:

RECORD SOUMCE JNTERNATIONAL

A DIVISION OF BILLBOARD
1515 BROADWAY, NEW YORK, N.Y. 10036
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ETAILING

Billboard

GHART
RESEARCH
PACKAGES

The definitive lists of the best-selling albums year by year,
through the entire history of the Classical LPs chart.

Based on the authoritative statistical research of the
music industry's foremost trade publication.

THREE TITLES AVAILABLE:

Number One Classical Albums, 1969 through
1985, Lists Billboard issue date, title. artist and label of
the number one record of each week. $20.00

Top Ten Classical Albums, 1969 through 1985.
Lists title, artist and label of every record which reached
number 10 or higher on Billboard's Classical LPs chart.
Listed alphabetically within each year. #1 records are
indicated. $20.00

Top Classical Albums Of The Year, 1969 through
1985. The annual listings of the top albums of the year
in rank order, as published in Billboard’s year-end
special issues. Includes title, artist and label for each
entry. $20.00

Individual yearly lists may also be purchased separately;
see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research
Packages:

H-1 O Number One Classical Albums @ $20.00
H-2 O Top Ten Classical Albums @ $20.00
H-3 O Top Classical Albums Of The Year @ $20.00
O Individual yearly lists from—(please
list book code number) for
(please list vear(s) desired.)

Check or money order is enclosed in the amount of:

$
(Sorry. no C.O.D. or billing.)

Name I -

Company

Address

City, State, Zip ___ _
Overseas air mail rates available upon request.

Nigeria Gets Tough On Album Pirates

Court Orders Destruction Of 200,000 Cassettes

BY PETER JONES

LONDON A Nigerian court has
ordered the destruction of 200,000
pirate music cassettes. It is the lat-
est in a series of legal moves by
the national music industry there
against importers and manufac-
turers of illicit tapes and follows a
government pledge that measures
1o eradicate piracy will be intro-

VSDA panel explores
relationship
between retailers
and distributors
... See page 54

duced by year’s end.

The ministerial statement was
made by Prince Bola Ajibola, Nige-
ria’s attorney general, at a semi-
nar organized in Lagos by the Ni-
gerian IFPI group, which repre-
sents record companies, the
country’s musicians’ union, and
the Nigerian Television Authority.

In his speech, Ajibola acknowl-
edged that the country’s 1970
Copyright Act was obsolete and
that revised and “‘stiffer” copy-
right legislation was on the way in
the near future.

Peter Crockford, IFPI's antipi-
racy coordinator, said this was
most encouraging, ‘“‘since it is the
first formal public commitment by
the Nigerian government to the in-
troduction of copyright reforms.”
IFPI has already submitted its

proposals to make prosecutions
easier and penalties heavier in Ni-
geria and looks to see these includ-
ed in the country’s new legislation.

The batch of illegal cassettes to
be destroyed contains works by
more than 300 classical, jazz, and
pop artists. The official burning
will be in public.

Nigeria is the largest market for
recorded music in Africa, with an-
nual record/cassette units sales of
about 23 million, of which some
70% are pirated, with a retail value
of $30 million. Though hampered
by the current inadequate state of
copyright law in the country, IF-
PI’s Nigerian group has won four
major antipiracy actions in the La-
gos courts in the past 12 months.

STEAL THIS DISC* «
—$698

DISTRIBUTORS
@EAST SIDE DIGITAL
Minneapolis, MN
1-800-468-4177

®HOUSE

Olathe, KA
1-800-821-3324
@®GEMINI DISTRIBUTORS
Norcross, GA
1-800-552-1313
'beep’ 7727
®PRECISION SOUND
MARKETING
Mountlake Terrace, WA
1-800-547-7715
®ROUNDER RECORDS
Cambridge, MA
(617) 354-0700
@®SCHWARTZ BROS. INC.
Lanham, MD
1-800-638-0530
@®SURFSIDE DISTRIBUTORS
Honolulu, HI 96817

il A

List price
Compact Disc

Rykodisc introduces the worlds best CD value

@® 72 minutes
@ 21tracks

Featuring:
JOHNNY ADAMS

(from “Out Of The Blue”)

DEVO

BILL FRISELL & VERNON REID

NANCY GRIFFITH
(from “Rounder Fclk )
RICHIE HAVENS

THE JIMI HENDRIX EXPERIENCE

SUGAR MINOTT
MARK O‘CONNCR

OLD & IN THE WAY

THE RESIDENTS
SCHOOLLY-D

(from “Rounder Folk”)

FRANK ZAPPA

“IT'S A STEAL”

(808) 524-2744

RXKO

RYKODISC USA
Pickering Wharf, Bidg C-3G

(featuring JERRY GARCIA)
THE RED CLAY RAMBLERS

DOC & MERLE WATSON
JOSH WHITE JR. with ROBIN BATTEAU
PHIL WOODS & CHRIS SWANSEN

MAHAVISHNU JOHN McLAUGHLIN
(from "Heartbeat Reggae”)

(from “New Acoustic Music”)

DAVE STEWART & BARBARA GASKIN
GEORGE THOROGOOD & THE DESTROYERS
(from “Out Of The Blue”)

GUY VAN DUSER & BILLY NOVICK

Everything you’ve always wanted to hear
on Compact Disc but were afraid to buy

$4.20

Dealer cost

ISE

DIGITAL AUDIO

Salem, MA 01970

617 744 7678 empty handed

*but don’t get caught...

All sales are final.
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Vidcassette-Duping System Set
Otari Machines Duplicate At 150:1 Ratio

BY STEVEN DUPLER

NEW YORK Sales of the world’s
fastest high-speed videocassette du-
plicating system are set to begin in
the first quarter of 1988 by Otari
Corp. of Belmont, Calif. The price
should be about $150,000.

The new Thermal Magnetic Du-
plication system, which uses a loop
bin similar to conventional high-
speed audiocassette duplication
equipment, is the product of a joint
technological development project
conducted by Otari, E.I. DuPont de
Nemours Co., and Bell & Howell/
Columbia Paramount Video Ser-
vices.

The T-700 TMD duplicator dupli-
cates at a ratio of 150:1. Thus, it
cranks out 150 videocassettes in the
time it takes conventional real-time
systems to produce one tape.

B&H/CPVS has been testing the
system for several months, and a
spokesman for Otari says there is
already prerecorded videocassette
product “out there on the market
that has been duplicated using
TMD.” He declines to name the spe-
cific titles.

David Roudebush, Otari’s nation-
al sales manager, says the system
could easily be adapted for high-
speed duplication of digital audio-
cassettes. No method of mass-pro-
ducing DAT cassettes currently ex-

ists, one of the primary impedi-
ments for DAT’s acceptance by
major record labels.

The only other high-speed dupli-
cating equipment now on the mar-
ket is the Sony Sprinter, which oper-
ates at about 80:1. Figures vary, but
there are reportedly somewhere be-
tween 60-100 Sprinters now in the
field.

‘“Videocassette duplication has
been a pretty low-tech industry for
some time,” says Andrew DaPuzzo,
marketing director of tape-maker
Agfa-Gevaert’s video division. “It’s
kind of ridiculous to think that in
1987, 95% of the videocassettes pro-
duced in the world are made in real-
time, virtually the same way you
would dub one at home.”

Currently, videocassette duplica-
tors wishing to duplicate tapes at a
speed of 150:1 would have to pur-
chase a real-time duplicator deck (at
a cost of about $1,000) and slave it
to 150 identical decks, for a total
outlay of about $150,000.

With the Otari T-700 also priced
at about $150,000, Roudebush says,
the firm expects to see a strong
market for the system. In addition,
says DaPuzzo, real-time duping has
its drawbacks.

“When you’re making tapes in
real time, you need physical bodies,
all drawing salaries, to actually pull
the cassettes out of all those slave

Print your label copy
right on your cassette
with the apex printer

.~ . Eh inventory probi

“‘— - o - ;
=limin d ems, costly label overruns. =
~ Sawedgormorepercassette.

- Five models to choose from:

One manual single color unit.

e
.

A

e

Two semi-automatic one color table top models.
Two high production muiti-color consoles
that print up to three colors in one pass.

Manufactured and distributed
inU.S.A. by

apex

apex machine company

3000 n.e. 12th terrace

fort lauderdale, fl 33334 u.s.a.
telephone: (305) 566-1572

Distributed worldwide by

audie)

audiomatic corporation

400 madison avenue

new york, new york 10017 u.s.a.
telephone: (212) 308-6888
telex: 12-6419

units and quickly feed new cas-
settes in,”” he says. “It’s not exactly
what you'd call hi-tech.”

DaPuzzo also says that quality
control is difficult to maintain when
duping in real time. The cassette
shells are handled roughly, and
even more problematic is the fact
that the picture quality generated
by one slave deck may be slightly
out of kilter with another. “When
you’re running 150 slaves, if one
goes bad, it’s not always so easy to
detect which one,” he says.

DaPuzzo notes that real time
does offer one advantage, though:
If one slave does go down, it can be
pulled, and the whole line won’t stop
producing, as it would with a sys-
tem like the TMD.

Despite this, a single, unified sys-
tem like the ultra-high-speed TMD
is easier to maintain than multiple
slave decks and requires a much
smaller staff during each duplicat-
ing shift. Production runs can also
be maintained for longer periods of
time because of the TMD system’s
use of a master tape bin loop, simi-
lar to the more familiar high-speed
audiocassette duping gear. It is ulti-
mately a more cost-effective meth-
od of duplicating.

But DaPuzzo says that duplica-
tors are notoriously loath to change
old habits. “I think high-speed is the
future, but it’s going to take a
while,” he says. “Also, you have a
real chicken-and-egg scenario here:
Manufacturers of high-speed dupli-
cating systems are going to have to
prove to duplicators their equip-
ment is reliable, but they won’t be
able to prove that until duplicators
begin to use them on a regular ba-
sis.”

The Sony Sprinter and the Otari
T-700 use very different processes
to achieve high-speed duplication.
The Sprinter uses two reels rather
than a bin loop and requires a metal
master tape. A strong magnetic
field is placed around the master
and the copy tape, with the field be-
ing strong enough to influence the
master but not the copy tape.

The TMD system uses a laser to
heat a chrome copy tape to its Cur-
rie point (the point at which the tape
loses its own magnetic properties).
The heated portion of the tape is
then pressed against a mirror image
master tape, from which it acquires
the exact magnetic image of the
program material.

Sony has been developing DAT
high-speed duplication prototypes
based on the Sprinter. For the TMD
system to be applied to DAT would
require the development of a meth-
od to duplicate DAT on chrome
tape. So far, no such method exists,
although Roudebush says DuPont
is working on it.

Duplicators are taking a wait-
and-see attitude toward TMD. One
duplicator with an open mind is Bob
Barone, president of the Electro-
Sound Group, a firm that acts as
both a major audio- and vid-
eocassette duplicator and a manu-
facturer of duplicating equipment.
He says he would “like very much”
to test a TMD system in one of his
videocassette duping facilities, as
soon as it becomes available.

Digital Country. Sony recently held a digital open house for Nashville studio
owners and engineers at the Union Station Hotel to show off its latest PCM

offerings. Sony product manager Gus Skinas, third from left, demonstrates the
3324 24-track deck.

AUDIO TRACK

NEW YORK

AT DUPLEX SOUND, Deodato
produced an album by Kevin Row-
land (of Dexie & the Midnight
Runners fame) for Phonogram UK.
Deodato handled all programming
and playing on the project.

At Unique, Robbie Kilgore and
Mary Kessler are producing Mal-
colm McLaren’s next album for
CBS Records. Clive Smith and
Steve Rimland programmed Fair-
light III. Also, Island artists World
At A Glance came in to mix an al-
bum. Joe Blaney produced and en-
gineered, with Matt Hathaway and
Ken Collins assisting. And the
Aleems completed mixes on their
debut Atlantic album, featuring Le-
roy Burgess on lead vocals. The
group produced; Roey Shamir engi-
neered, and Angela Piva assisted.

Dave Preschel of Modern Man-
agement was in D&D Recording
with metal band Damien to remix
three songs for the group’s debut
Select Records album. Sam Ginz-
berg mixed; Mike Rogers and John
Leposa assisted. Producer Michael
Goldfiner worked on tracks with
Aston “Family Man” Barret (the
Wailers). Rogers engineered, and
Leposa and Kiren Walsh assisted.
Ted Currier and David Sanchez of
Platinum Vibe Productions
worked on vocals with CBS artist
Tony Terry for an upcoming album.
Rogers engineered, and Walsh as-
sisted.

At 39th Street, Chrysalis artist
Elisa Fiorillo worked on her “Lov-
er’'s Prayer’” track. Tommy
Faragher and Lotti Golden pro-
duced. Engineering was handled by
Lance McVickar. Dennis Wall as-
sisted. Also, guitar group Steve
McQueen cut original demo tracks
with producer/engineer Malcolm
Pollack. Sue Fusher assisted. The
group includes Zonder Kennedy,
David Hanson, Robert Medici, and
Gordon Wands.

LOS ANGELES

THOMAS McCLARY (of Commo-
dores fame) used Elumba Record-
ing Studios for production work for
the Four Tops. This upcoming Aris-
ta debut album is the group’s first
release since it left Motown.

In Capitol Studios, Billy Vera &
the Beaters worked on a new album

with producer Tom Dowd. Michael
Carnavali engineered. Peter Doell
and Larry Walsh assisted. Also,
Diane Schuur & the Count Basie
Orchestra recorded for GRP Re-
cords. Don Murray engineered.
Wally Traugott mastered the pro-
ject. And the Red Hot Chili Pep-
pers recorded and mixed a new al-
bum for EMI-America with produc-
er Michael Bienhorn. Judy Clapp
engineered.

Chico DeBarge’s new album on
Motown was produced and engi-
neered at Encore by Skip Drink-
water. Also, PolyGram’s Skwares
tracked and mixed with producer
Charlie Wilson. Matthew Kasha
engineered, and Rob Harvey assist-
ed. Mark Price produced commer-
cial spots for Bud Light and
Michelob. Les Cooper engineered,
with Adrian Trujillo assisting.

Audio Affects provided Duran
Duran with a Mitsubishi X-850 digi-
tal 32-track deck at the Irvine Mead-
ows Amphitheater and Shoreline
Amphitheater to record the band’s
final U.S. live performances.

OTHER CITIES

GARY WRIGHT visited Power-
play Studios in Zurich, Switzerland,
to work on his first Cypress Records
album, due for release this fall.
Wright co-produced the album,
which includes three cuts co-pro-
duced with Steve Farris (Mr. Mis-
ter) and appearances by Jimmy Has-
lit (the Yellowjackets), guitarist/
songwriter Bruce Gaitsch (known
for his work with Madonna), and
drummers Terry Bozzio (Missing
Persons) and Alan White (Yes).

Guitarist David T. Chastain was
in Counter Part Studios, Cincin-
nati, to record his first instrumental
album. The as-yet-untitled project
contains nine songs. Chastain pro-
duced, and Dale “Smitty” Smith
mixed guitars. Terry Date recorded
drums and mixed the album at
Steve Lawson Studios in Seattle.
The project is scheduled for release
Oct. 15.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, 14 Music Circle
E., Nashville, Tenn. 37203.
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A DINIDOAra AQverusing suppiement

‘WE DANCE TO MUSIC
RADIO’S TUNE . . .

“We found early on that you have to give radio
stations what they want,” says Nick Verbitsky, Pres-
ident of the United Stations Radio Networks and its
affiliated programming company, United Stations
Programming Network. “You don’t create a need
with programming. You fill it.”

That straight-forward philosophy—dancing to
music radio’s tune—has turned United Stations
into one of the giants in radio networking and pro-
gramming in just six years.

Founded in 1981 by Verbitsky and Dick Clark
with additional partners Ed Salamon and William
Hogan, the United Stations Radio Networks con-
sists of US 1, a young adult radio network attracting
listeners 18-49, and US 2, an adult radio network
attracting listeners 25-54. Together, they have more
than 500 affiliates in the top markets throughout
the U.S., to which they offer round-the-clock news
and sports as well as special event coverage and
late-breaking national news stories.

In April of 1985, with the purchase of the RKO
Radio Networks, United Stations became the larg-

est privately-owned independent network in the
country. Now the US Radio Networks, the compa-
ny supplies news, sports, and music programming
to more than 2,500 of America’s finest radio sta-
tions.

The affiliated United Stations Programming Net-
work is one of the largest suppliers of long-form
music programming in America. ‘I

es that.”

Competition in the marketplace for specials is
keen, and especially for big holiday weekends.

“Clearing those one at a time is tough,” concedes
Verbitsky. “But we’re really happy with the job
we’ve done so far. By and large, those programs are
totally sponsored, and we try to own radio on the
holiday weekends. Those holiday specials are
something a lot of people try and get in on only to
find that the ship has already sailed. A weekend
like July 4 is filled early in the year.”

Verbitsky recalls that when he and Dick Clark
started United Stations, lining up supporters on
Madison Avenue was no easy task.

“Six years ago Dick and I were making the

(Continued on page U-11)

think we're into just about every for-
mat except for urban,” says Verbitsky,
citing programs for album-oriented
rock, oldies, top 40, contemporary hit,
middle-of-the-road, big band, adult
contemporary, and especially country.
“I think we do more country than any-
one else in the marketplace,” Verbitsky
says. “‘It amazes me the number of
shows we send out on a weekly basis.
But we've been doing it for six years,
and Programming is a very smooth op-
eration. We also do over 30 specials a
year—I don’t think anyone else match-

THE BIRTH

OF A SHOW

The thing to look at when evaluating how well
United Stations does at developing new programs
is its track record. “We’ve never put a show on the
air that isn’t on the air today,” says Ed Salamon, the
company’s executive VP, programming.

Salamon says that fact is due to the radio experi-
ence of USP’s programming staff. “The research
background we have as programmers allows us to
research our programs the same way a local pro-
grammer would research what music he’s going to
play on his station,” he says. “So, before we do a
new show, we know there’s a market for it.”

As such, the genesis of a United Stations show is
usually the result of a “consensus of opinion from
the field,” he says. Much of that consensus is devel-
oped by the affiliate relations staff. “They are
charged not only with placing shows, but equally
important, with getting input from programmers
on what they want and/or need from us as a net-
work.”

That process works both for the collection of
new ideas, as well as sounding out and fine-tuning
of ideas that are in the conceptual stage at USP.

United Station’s director of affiliate relations is
Debbie Brand, who oversees a staff of five clear-
ance representatives.

“We're a large company, but we’re a small com-
pany too,” says Brand. “That’s in
the sense that Ed is very easy to talk
to, and that we all welcome ideas
from PDs. And, believe me, they're
very willing to volunteer ideas to
us.”

“The battle cry in this depart-
ment is ‘Be on the phone’,” Brand
continues. “If we're not on the
phone with programmers, some-
body else is.” It’s no secret that pro-

STATIONG

RADIO NETWORKS

grammers aren’t the easiest breed to get
on the phone. Brand says United Sta-
tions’ team puts persistence on its side.
“Often, when people return phone
calls, we've left so many pink messages at that point
that you'd think they'd say, ‘Leave me alone.’ In-
stead, it’s usually ‘Hey, I'm sorry I couldn’t call you
back earlier.” ”

Brand says the radio backgrounds of her staff
help greatly in the game of phone tag. “We know
the inner workings of a radio station, so we know
what the PDs are going through every day, and we
make them aware of that.”

Brand says the constant solicitation of ideas from
programmers also makes for better success on the
phone. “We try to solicit as much information
about a station as we can, whether or not they are
going to take a show from us. That way, we know
better what their needs are the next time. And, at
all costs, we let stations judge for themselves
whether particular shows are right for them. Noth-
ing comes off worse than when you try to push a
show that doesn’t fit their needs.”

Once affiliate relations have discovered a con-
sensus, the developmental ball bounces back to
programming’s court. Because the program supply
field has grown extremely crowded in recent years,
Salamon says most ideas for new shows are varia-
tions upon existing themes, or existing show con-
cepts applied to new formats.

It’s the programming department’s responsibility
to determine the viability of an idea, both for affili-
ates and United Stations. That process is well illus
trated in a discussion of two show ideas: one that’s
been successfully launched—“Motor City Beat,”
and one—a jazz program—that's been put on the
back burner.

On “Motor City Beat’s” birth, Salamon says, “That
was built on a genre of music that PDs were al-
ready exposing their listeners to, usually in blocks.
So, they were already looking to present the music
in a form more cohesive than just a bunch of rec
ords. With our research, we're able to find mean-
ingful ways to hook the records together in a way
that makes listeners want to stay tuned throughout
the program. Plus, the artist interviews we get give
local stations a big edge over the guy across the
street.”

Of the jazz concept, Salamon says, “A while back,

United Stations partners, from left: Ed Salamon,
Executive Vice President of Programming; Nick
Verbitsky, President; Dick Clark; and Bill Hogan,
Executive Vice President and General Manager.

our affiliate relations department unearthed a lot of
programmer interest in a jazz show. S0, yes, there
was a need, but it was up to us to figure out what
made jazz programming successful, and whether
we could fulfill that need.

“First we found that stations were using jazz as a
Sunday morning or evening program—essentially
as mood, or background programs. So, the things
we provide—personalities, artist interviews, music
info—were irrelevant. People wanted to hear an
uninterrupted flow of music.

“Second, there’s no consensus among program-
mers as to what music constitutes jazz,” Salamon
says. “It's lucky we spend as much time and effort
on research as we do. otherwise that show could
have gone on air and faded after a year or so.”

None of the above should lead readers to believe
that United Stations will never have a jazz show.
“What's so great about radio is that the marketplace
is always changing, and the demand may change
t0o0,” says Salamon.

That changing marketplace allows United Sta-
tions’ shows to evolve with the time. For example,
“Solid Gold Country” started out as a three-hour,
weekend show, and expanded to become a daily
one-hour program. “Basically, country program
mers expressed need for a show that would do dur-
ing the week what our show did for them on the
weekend,

“There’s two basic things a national show does
for a station,” says Salamon. “1) Get listeners to lis
ten longer; and 2) Attract listeners to different day
parts

“We consider ourselves programmers in the
sense that we're programming parts of people’s ra
dio stations. As such, we have to be successful with
whatever time a programmer grants us,” he contin.
ues. “The bottom line is not creativity, or how dif-
ferent our shows are from somebody else’s. It’s

(Continued on page U-11)
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RADIO NETWORK.

An adult radio network attracting listeners 25-54. Comprebensive newscasts

A young adult radio network zttracting listeners 18-49. Broadcasts news on

the half hour, seven days a veek.

on the hour, Seven days a week.
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MICK CTLARK'S

—Fock

Both networks provide affiliates with a full range of news asd sports coverage, special event coverage as well .
as long-form music programming.

t *

@\ ‘\Gl c l l

A vignette series spotlighting an imZortant event in country usic 365 days a

SOLID COLD /

A "“Pop Music Almanac” featuring the greatest hits of th2 60’s and 70's
interspersed with memorable personalities and news events.

/ PURLE L
STARRINE e BLACKKED

The show features a blend of MOF Nortalgia and Big 8and Music along with
artist interviews. A Frank Sinatra salute segment is incLided in each show. s © U

Top AOR tracks are presented with music news updates and comments from

Tv
%

Host — Dick Clark

Four hours,/ Weekly

A c:zuntdown of the top 30 aduit contemporary songs as determine by ARadio &
Records.

A country special series which :uns on six holiday weeker is per year featuing

THE WEEKLY
COUNTRY MUSIC
COUNTDOWN

Host — Def DeMontreux o

Two-and-one-1aif minutes/Daily COUNTRY
£l datebook__

A Country music magazine featuring country hits, artist interaews, special theres,

Host — Dick Bartley
Five hours/Weekly
A live request oldies show featuring artist spotlights and special theme shows.

1ou LANDER'S

HIT MUSIC

Host— Dick Bartley
One hour/Daily

A hit music magazire featuring music news ard comedy characters.

Host —Nina Blackwood

One hour/Weekly

The latest rock news is fectured including candid talk with a-tists and current
hits.

Host —Ray Otis
Four hours/Weekly

The special features new ard classic summer hits from the Beach Boys and
Jan & Dean to Jimmy Buffet and Glenn Frey. Artist ir‘erviews excerpts are  {_

Host — Steve O'Brien

90 minutes/Weekly

A spotlight on a different artist or group is featured in each show with interviews
and chart-topping CHR hits.

SUMIMIER
ENCORE

1 9687

Host — Oedipus
“hree hours/Weekly

the artists.

A Countdown to Ecstasy
with Oedipus

ﬁ.u \a\."\.

The top nominees, interviews ard hits are presented. The sgecial airs the weekend
prior to the “American Music Awards™ telecast, piaduced by Dick Clark.

Host — Bill Rock

Three hours/Weekly

The focus is on Motor City artists and music with special theme shows and
highlighted years in the hictary of Detroit music— with artist interviews.

www.americanradiohistorv.com
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Academy of
CountrijMusic

Host — Dick Clark

Four hours/Weekly

The all-time, greatest hits are presented with a spotlight on a1 artist or group.
Host — Chris Charles

and artist interviews.

Three hours/Weekly

A countdown of the top 20 country hits— as determined by Aadio & Records —
with artist interviews and a country calendar

Three hours/Seasonal

top country performers. hits and interviews.

Host —Mike Fitzgerald
One hour/Caily

highlighted yea's and artist salutes.

Host— John.Lander

Four hours/Weekly

A hit music show with c2medy characters special guest artists and listener
participation with a toll-free phone line.

AMERIGAN
MUSIC
MAGAZINE

Host—Rick Liees
One hour/Daily

United Stations provides numerous one-time specials: theme or concept
specials, seasonal spec:als, and artist profile specials.

United Stations also prozuces numerous one-time specials same of which
have become annual events.

Three hours/Anr eal/July 4th weekend o g1t

interspersed with the hits.

Three hours/Annual/Lazor Day weekend
A summary of the sumner’s hottest hits, events, movies anc concerts with art-
ist interviews.

| I‘fIUSICJ
* J

Host —Dick Clark
Three hours/Annual/late Jaruary

Three hours/Annual/eay April
The nominated artists ard songs from all the top categories wizh artist interviews,
airs the weekend prior o the “Academy cf Country Music Awards” telecast.
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A NEWS SHOW

By definition, the creation of news product is an
cvery day, every minute process. Nobody knows
the trath of that satement better than Tinited Sta-
tions’ Vice President of News and Sports John
McConnell, whao oversees the nerwork’s cxtensive
team of reporters and stringets all over the world?”

Given the fact that a high percentage of United

i hmtmm ocws affiliztes are music sttions, McCon-

5 present, however, the demand for news by music |

»
A

%

é(’

‘nell has seen the demand for news cbb and How
with various deregulatory moves from the FOC At

programumicrs is on 4 definite apswing, and United
Stations is in the perfect position to fill it
“There was a time when the gospel was that

news wis 2 tune out,” McConnell recalls, “Now, |
there is plenty of evidence to the contrary. A lot of

major market stations are adding newscasts, In the
pmceq'a of attracting or maintaining adult listeners,
FORGAMMErS dre renlmng that their audience does
want information.”
The key is in providing the news in 2 manner
that relates it to listeners' lives, a strong suit of Unit-

" ed Stations, he says. That involves both covering

el

7

&
&

[

#

news that pertains directly 1o listeners—like pock-

cthook (economic) topics, and offering news on
broader issucs in 4 manner that makes listeners

consider it relevant 1o their lives,

“The general thesis that we run under is theater
of the mind.” says McConnell: "1 think that's where
radio news is headed today.” Humorous snags are
often encountered in the course of achicving that
theatric effect.

*A good example of the extent o which our cor-

“respondents will go 1o make a news story relatable

¢ found a nearby ficld, where sheep were grazing in .

%

=

%ﬁ

happened during our coverage of the Chernobyl
nuclear plant disaster. One of our correspondents

an arca that had been contaminated. He wanted to
record sheep baa-ing in the batk;_.,mund tor effect,
s0 he spent a long time mnmng around the pasture

+trying to get them to make noise. An hour or so lat-

{ t‘"nr:rfmm o jmgf' I --HJ)

THE SER

It’s no secret that national syndication wouldn’t
exist without affiliates. Signing stations up is one
thing, and keeping them in the fold is another. To
bring in affiliates, stations must have confidence in
the credibility of a network. United Stations Radio
Network Executive VP and GM of Networks Bill
Hogan puts it simply when he says, “it helps to
have been in the game.”

United Stations is run with an incredible depth
of experience. Everyone involved has had station
experience, particularly as program directors and
in sales. The high visibility and national respect for
Dick Clark, and for Ed Salamon and Denise Oliver
as radio programmers is a powerful
plus for the station clearance repre-
sentatives. The reputations of com-
pany President Nick Verbitsky,
and David Landau and Dick Kelly
as an aggressive sales force gives
advertisers confidence, which
again increases company credibil-
ity.

Managing Director of United Sta-
tions Programming Network Bob

o1,
c %

RADIO NETWORKS

'HE BIRTH OF THE DELIVERY
OF A SHOW

On Feb. 1, 1980, the United Stations Radio Net-
work was the first commercial network to broad-
cast via satellite. Then United Stations was the first
network to totally convert all of its affiliates to digi-
tal audio transmission. But when you ask United
Stations’ VP of Engineering Joe Maguire about
complex satellite technology and its importance to
national broadcasting, he simply says, “Well,
there’s no magic to it. The actual technology allows
any broadcaster a far greater flexibility, with great-
er reliability, at less expense, and all with superb
audio quality. The magic comes in how you use it.”

United Stations’ use of its state-of-the-art equip-
ment, both for satellite and disk delivery, is direct-
ed by the awareness that nationally syndicated
broadcasting is a service industry. All of the net-
work’s news programming, both on the Young
Adult US 1 Network and on the Adult US 2, is deliv-
ered on 15khz channels via Transponder 19 of the
Satcom 1R satellite. The company also delivers its
weekly five hour live “Solid Gold Saturday Night”
with Dick Bartley, and the daily short form “Coun-
try Datebook” via satellite.

In order to better service its affiliates, News Pro-
gramming on US 1 is fed at 20 past the hour and
then again at the half hour. For US 2, news arrives
at ten of, and again on the hour. An extra satellite
channel is reserved for special events or extended
coverage of a major news developement. There’s
no need to interrupt regularly scheduled programs
or news to deliver crisis coverage. Maguire says,
“we simply use the flexibility of satellite technolo-
gy to better meet the needs of our affiliates. We are
also the only network that will do a re-feed of pro-
gramming if there was a problem on the station’s
end. Even long form entertainment programming
has been re-fed. It's offered as a service to the affili-
ates.”

United Stations is already transmitting written
news material to affiliates via satellite, and that in-
formation is individually addressable, another first.

That way, different affiliate stations
can get exactly the information
they need without wading
through everything that is coming
in. Now, stations’ news depart-
ments can get headlines and de-
scriptions of upcoming news feeds
before the actual audio transmis-
sion. With the service’s 10 minute
lead time, news directors and production staffs can
know exactly what they’re going to use before it ar-
rives—streamlining news production. To achieve
this, United Stations’ computer dials up the AP
Wire service’s computer, and then transmits the
data.

But satellite technology alone isn’t enough to
fully service affiliates. Particularly in the larger mar-
kets, stations can’t tie up their production facilities
to tape a three hour show off the satellite. United
Station’ VP of Operations Kevin Rider says that disk
delivery is still an important aspect of being a full
service network. Approximately 70% of United Sta-
tions’ long form entertainment programming is de-
livered on vinyl and Rider says that, “once you
know you've got quality production on a quality
show, the only thing left to worry about is getting
quality pressings and good mail service.” It is still
more convenient for many stations to use vinyl so
United Stations takes a number of steps to insure
top quality sound on its disk delivered shows.

During production, forethought is given to how
the shows will be blocked on the disks. The reason
this is done is because cramming too much materi-
al on a side increases the noise level. United Sta-
tions makes sure that the optimum amount of pro-
gram material is on each disk side to provide
trouble free playback and top quality audio. The
way that United Stations prevents any mistakes
from making their way onto the disks is to make
sure that each master tape is listed from start to fin-
ish, by the producer, in real time. The mastering
engineer then also checks the show against the
script as the disks are subjected to extensive quality
control checks. Finally, a random copy is then lis-
tened to again at the programming production fa-
cilities in New York. For all shows, only virgin vi-
nyl is used. The key, says Rider, is to have good
masters, virgin vinyl, and most importantly, to keep
the record presses clean. To stay ahead of any prob-
( Continued on page U-13)

CES TO THE AFFILIATE

Bartolomeo tells of his experience with clearing a
three hour special on Merle Haggard. Ed Salamon’s
name as producer and interviewer for the show
was enough to clear two dozen stations the first
day of announcement, without sending out a
demo.

If there is a secret to maintaining stations, Hogan
says that it would involve the absolute musts of
personal service, quality programming, minimum
and competitive inventory, and good compensa-
tion. Attention to details doesn’t hurt either. Hav-
ing a toll-free 800 number for affiliates means that
stations will pick up the phone just that much
quicker, so that a question is answered before it be-
comes a problem. The top 50 markets are always
called personally with late breaking changes or
commercial adds. And the Managers make sure that
they can be always be reached.

Appropriate programming for affiliates can only
come from an understanding of their needs. Since
FM stations are a2 major United Stations client, news
programming has been streamlined to three min-
ute feeds, and is one of the best tailored news ser-
vices to the market. For weekends, news and sports

have been combined into a single package. The
concise three minute news feeds start with one
minute of hard news headlines, have a one minute
national spot, and then a final minute devoted to
lifestyle and off-beat “back of the book” stories. If
stations need to, the last minute can be dropped
and local news can be inserted. And if the station
doesn’t want to run the national spot within its
news program, the spot can be run anytime within
the daypart, which allows greater flexibility to sta-
tion programmers. There is a strong commitment
to news at United Stations. US 1 and US 2 are heard
in 400 markets with all of the top 50 markets being
cleared by each network.

One of the major feats for the six year old compa-
ny is the fact that every program started is still on
the air. That's because when a show is being devel-
oped, it is researched in many parts of the country
and the question is always asked, “Is there a need
for this program?” Advertising clients are then re-
searched so that each program is launched with a
solid foundation of support. Finally, experienced
ears make sure the production quality is top-notch.

( Continued on page U-12)
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Chase would like to take
“ this opportunity to air our
o E congratulations to United
s Stations for being honored
? in this special edition of
Billboard.
We know what it takes to be-
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come a media leader. After all,
Chase has had a group of profes-
sionals serving the specialized
needs of the media industry for
over 10 years. With in-depth in-
dustry knowledge plus the entire
range of Chase resources at their

disposal, our Media and Electronics
professionals’ sole task is to create
innovative financial packages to fit
the needs of companies like yours.

Proving that banking and
broadcasting can work together in
perfect harmony.

© 1987 The Chase Manhattan Bank, N.A./Member FDIC
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A Biliboard Advertising Supplement

Martin Weisberg, lan Kirschner
and
the rest
of the team
at
Gelberg & Abrams
salutes

UNITED

STATIONS

il o i

GE American Communications salut.es
United Stations for their innovations in radio

program syndication.

GE American Communications

THE SUPPORT
OF A SHOW

Operating from the basic premise that without
both strong advertising and programming depart-
ments, there could be no radio network, United
Stations emphasizes teamwork in its day to day
business. The symbiotic relationship between sales,
programming, management, and outside affiliates
is a key to the company’s success. And that attitude
of one hand washing the other extends throughout
the company and outward to the national advertis-
ers and local station affiliates. The result: an unpar-
alleled, nearly 100% record of successful—and that
means sold-out—programming. No United Stations
show has ever been cancelled.

“We have a unique track record,” says Dick Kel-
ley, Vice President of programming sales at U.S.
“Every program we've introduced since this com-
pany started back in 1981 is still on the air, with the
exception, of course, of one-time specials. We do
an awful lot of research, our sales people in Wash-
ington know what will work, they know our radio
stations, and they know the competition. They
know what we can offer and our programming de-
partment knows what the listeners want. We
know, from an advertising standpoint, what the cli-
ents will buy into.”

From the programming standpoint, that means
high quality. Kelley reports that many of the net-
work’s affiliates “won’t even ask what the playlist is
when they hear that a special is being done by
United Stations. They know it will be quality and
they say ‘We’'ll take it’ on the basis of the name.”

For example, in preparing its special program-
ming, United Stations often relies on its ability to
attract prime established and developing talent for
interviews. A small local station may not have ac-
cess to major performers, and US uses this advan-
tage to benefit not only national advertisers but lo-
cal affiliates and their clients. For a local merchant,
the opportunity to advertise on, say, a Dick Clark
program or a show featuring an interview with
Phil Collins, puts that advertiser in a premium posi-
tion which it couldn’t enjoy without the power of
network programming,.

For example, says Kirk Stirland, New York Sales
Manager for United Stations Radio Networks, “Ra-
dio stations outside the New York/ L.A./ Nashville
markets don’t really have people like Dolly Parton
stopping in. The stations want star value and the
advertisers, the people who are actually making the
buy and spending the money, want us to do that
kind of programming. And it’s the job of the net-
work [sales people] to get their advertisers some-
thing fresh and new; there are companies that want
to be established with something new, that want to
be the charter advertiser.”

Adds Kelley, “One of the strengths we offer ad-
vertisers is that we consistently come up with high
quality national programming that has current ma-
terial. Stations will fight over that, and the advertis-
er sees this as a good current vehicle to deliver to a
national target audience. That's a nice relationship,
because the station gets almost an exclusive featur-
ing this artist.”

From there United Stations aids
the affiliate in connecting with the
local advertisers. “We send down,
s on a monthly basis, from our pro-
: gramming office in New York,”
says Kelley, ““a list of the major
package goods for advertisers that
are going to be in a given program.
If they see that Ford is buying into
‘Solid Gold Country,’ then the affil-

iate relations person in Washing-
(Continued on page U-14)
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Petree Graphics and Advertising, Inc. is stepping out to salute our client, The United Stations Radio Networks. A
You've seen our work in the trades and in the exciting new magazine, On Radjo. Here’s the team that does it.
We're proud of our six years of creative collaboration with one of the fastest growing networks in the country.

Congratulations, United Stations!

Petree Graphics and Advertising, Inc., McLean, Virginia.
Photography: Steve Biver, Backdrop: Propelier Studio/Matt McMullen, Typography: Justin Associ Separations: Graphics Ifl, Pre-Press: Harbinger
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A Blliboard Adverusing suppliement

"BEST WISHES UNITED STATIONS

RADIO NETWORKS
FOR CONTINUED SUGCESS"- -

Compuzc=:=
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INC.

In January, 1987 United Stations Radio Networks had in place a new affida-
vit reporting system for all commericals aired by their US1 and US2 affiliates.
The system employs the use of a unique, state-of-the-art scanning device, (a
CompuScan Laser |l FormsReader), which is used to “read” the hand-print-
ed information affiliates send back to United Stations, using the new forms
especially designed for this scanning process.

The Laser lll FormsReader can “see’” both hand printed numbers and com-
puter type. Because of the speed with which the scanner works, USRN is
able to provide affiliates with affidavits that are printed after the week’s com-
mercial feeds have been run. For more information on the CompuScan La-
ser Il FormsReader contact CompuScan directly at 1-800-631-0951, or in
New Jersey 1-201-575-0500.

THE WHOLE
PACKAGE

More than 35 million listeners nationwide are
tuned into the sounds of the United Stations Radio
Networks. Yet despite its size, the United Stations
has developed precisely targeted programming in
the music, news, and sports spheres.

Running such a finely integrated network is no
mean feat. And United Stations Radio Networks
president Nick Verbitsky says having the right stuff
is a matter of hard work rather than luck.

“We pit our product against anyone in the busi-
ness,” says Verbitsky. “We've had major group-
owners evaluate our services, and they always rate
US high.”

Carefully researched and crafted services are the
cornerstone of United Stations.

“Without the radio stations we have no advertis-
ers,” says Verbitsky. “We're the only network run
by local broadcasters, and it makes a difference.”

Verbitsky’s own background includes work on
Madison Avenue and at radio. He began his career
in the media department at J. Walter Thompson
and moved from there to become an account exec-
utive at Eastman Radio and later at WCBS Radio. In
1973, he was appointed vice president of Eastern
sales for the Christal Co.

For five years, Verbitsky was at the helm of WHN
Radio in New York as its vice president and general
manager. Immediately prior to the formation of
United Stations, he served as senior vice president
at the Mutual Broadcasting System in charge of op-
erations and stations.

Beginning with a single country music show, US
now offers long-form music programming in every
popular format except urban through its affiliated
United Stations Programming Network.

The United Stations Radio Networks offers US 1
and US 2 for listeners in the 18-49 and 25-54 ranges
respectively, and boasts a total of 500 news affili-
ates throughout the U.S.

In April, 1985, United Stations purchased the
RKO Radio Networks and became the largest pri-
vately-owned independent network in the coun-
try, serving over 2,500 stations.

“In our other life as a full-service sports and news
service we also have a tremendous actuality ser-
vice,” Verbitsky says.

“Most of the stations we're dealing with are FM
music stations,” he adds. “That’s what our service is
tuned in to because a ot of the other news services
aren’t.” US does boast several all-news affilliates,
however.

Although the network radio market has been
slightly depressed in recent months, Verbitsky says
it has had no ill effects on United Stations, and sees
an cmerging market with new opportunities.

“The appetite for network radio is still there,” he
says. “It had becn very hot and is in kind of a lull
right now. We believe there’ll be some consolida-
tion, and it will be all for the better of the industry.”

That outlook has left the United Stations bullish
on the future, and Verbitsky makes no sccret of the
company’s aggressive growth plans.

“We're in an acquisition mode,” he says.

STATIONS

RADIO NETWORKS
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— US takes a unique approach in virtually Programming launches the Affiliate Relations T e
every aspect of the networks' products trial balloon. canvasses program directors
and services. US adopts this approach for their reaction.
in not only its programming but its
news praduct as well.
a2 _ The Service
o The Delivery - -—
5 of a Show N
S Affiliate
i
ﬁ Satellite delivery ~ Continual contact Local music programmers’ Creative Services supplies
& alternative disc with affiliates and news directors’ material to the affiliate from
delivery. needs met by print to video and maintains
the networks. communications via newsletters

and magazines as well as trade
media campaigns.

The National advertiser as underwriter, the local advertiser afforded ’ , Whol UNITED g9}
premium positioning. ole STATIONS §

Package 2

a

<

The “Right Stuff”: the elements of
well-integrated and comprehensive radio
networks — United Stations.

ATouche Ross

We Are Proud to Serve as
Independent Accountants for

The United Stations

1633 Broadway ® New York, New York 10019 ¢ (212) 489-1600
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A Billboard Advertising Supplement

UNITED STATIONS

For Choosing

To do your Network Audience Analysis!

MAY WE SERVE YOUR RADIO NETWORK TOO?
805 / 584-2211

MARKET BUY MARKET

BIRTH OF A NEWS SHOW

(Continued from page U-4)

er, somebody told him that sheep only baa if
they’re hungry or frightened, and these sheep were
neither at that point!” McConnell recounts.

Typically though, news gathering at United Sta-
tions is a bit more precarious. At a recent point in
the ongoing guerrilla warfare in Beirut, McConnell
was anxiously awaiting a report from his corre-
spondent there. After attempting to reach their cor-
respondent there via phone for several hours,
McConnell finally got a telex that read, “Mortar hit
office ... Everyone’s okay ... Phones are in pieces

.. Telex works from under desk.” What better way
to convey the reality of life in Beirut to listeners?

Even more than with music programming, affili-
ates depend on United Stations to gather news they
could never get their hands on with a local staff.
Delivering that news in the most workable package
possible is another United Stations strong point,
McConnell says. Recently, the network set up
Newscall, a billboard delivered on highspeed AP
wires that alerts local affiliates in print to what sto-
ries are coming on United Stations’ next newsfeed.
“It’s a major boon to our affiliates, because many of
them just don’t have the manpower to sit down
and take notes on what we’re feeding down the
line,” says McConnell.

Another United Stations advantage is that its
“one of the few networks that doesn’t include a
United Stations sign-off on voice reports,” he says.
“That makes it that much easier for affiliates to lo-
calize their newscasts. So, yes, listeners may not
have name recognition for what United Stations
does in news. But, that's perfectly okay with me,
because our our key objective is to be a good ser-
vice to our affiliates and this is the best way to do
it.”

Market Research

CONGRATULATIONS AND
BEST WISHES
_FROM ALL OF US AT
R.H. BRUSKIN ASSOCIATES

303 GEORGE STREET, NEW BRUNSWICK, NEW JERSEY 08903 TEL. (201) 249-1800 * (212) 349-0781

They say that a job well done is its own reward...
But recognition from your peers is pretty nice, too!

Congratulations to
UNITED STATIONS

from all of us at:

423 West 55th Street
New York, NY 10019
(212) 541.5900

Martin Audio,

Martin Rentals & el
Martin Music Technologies. vy‘\o“
| e

"HE WHO HAS
THE BEST
TRAVEL COMPANY
WINS!”

(Old Chinese Proverb)

CONGRATULATIONS

UMITED

STATIONS

We're delighted to have helped
you travel to the top

ED Travel, Inc.

767 Third Avenue * New York, N.Y. 10017
(212) 371-0088 * Telex: 8100071278

1-800-223-5633

(Toll Free Nationwide)

Travel Specialists for
* Corporate Travel % Incentive Travel
* Groups % Meetings % Conventions

Over 25 Years of Personal Service, Travei Expertise and Trust
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MUSIC RADIO’S TUNE

(Continued from page U-2)

rounds at the advertising agencies,” he says. “We
were just starting the company and they looked as
us like we were crazy. We went in with real modest
rates, but they were still shaking their heads. Syndi-
cation had a bad ring to it as a buy; a lot of people
had been burned.”

To help reverse the reputation syndication was
operating under, United Stations helped pioneer
the idea of bartered shows.

“We thought there was a void and that barter
was a good concept,” says Verbitsky. “We found
early that we had to give the stations what they
want.”

To do that, United Stations engages in extensive
call-out research. “We’d rather do that than create
something cold and force it on the market,” Ver-
bitsky says.

Original artist interviews make up a large part of
United Stations’ programming material, providing
stations with property they can’t obtain on their
own.

“Our overall philosophy is to do something for
the stations that they can’t do for themselves,” Ver-
bitsky says. “We have people doing interviews full-
time. When you can offer stations something like a
Paul McCartney interview, you’re providing them
with something they can’t get for themselves.”

The end result, says Verbitsky, is that the outlook
for syndicated buys is vastly improved. “I think a
lot of people in the syndication business got reli-
gion quick,” he says. “The skepticism began to lift
and it started to become a regular purchase.”

However, United Stations prides itself on provid-
ing a list of bona fide stations to program advertis-
ers. The company has never paid compensation to
stations for airing its programming, and is the only
network to guarantee all spots within the program
environment.

“The key is insurance,” he adds. “Advertisers
know what to expect from us. The consensus
among them is that we under-promise and over-de-
liver. People make an investment, and they want to
see a dividend. If you don’t do it, you have a former
customer. We like repeat business.”

THE BIRTH OF A SHOW

(Continued from page U-2)

how they work for radio.”

In the end, Salamon says United Stations success
at developing new programs is rooted in the pro-
gramming experience of its staff, and the fact that
all shows are produced in-house—giving Salamon
and his team ultimate say on quality control from
soup to nuts.

Salamon’s programming credentials include
WHN New York, KDKA and WEEP Pittsburgh. The
local radio resume of United Stations’ director of
programing Denise Oliver includes WYNY New
York and WWDC Washington, D.C.
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WE SALUTE UNITED STATIONS
and
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SERVICES TO THE AFFILIATE

(Continued from page U-4)

“We don’t just run shows up the flagpole,” says
Hogan. Stations need consistency in programming,
and the knowledge that programming will be sus-
tained. To launch a battery of new shows with a
shot-gun approach, and then sitting back to see
which ones survive and which ones fall, docs not
build confidence with PDs. “We don’t make sta-
tions our guinea pigs,” adds Hogan.

Another of the Networks’ advantages that shows
up consistently in programming is its extensive li-
braries. The United Stations archives are the most
extensive commercial country music library in cx-
istence, and their contemporary library rivals any
other. Of course, Dick Clark’s extensive library is
also an enormous help in clearing shows because
nothing like it exists anywhere else. The New York
United Stations’ and Dick Clark’s Burbank studios
are also constantly adding to that library.

Bartolomeo echoes Hogan when he says that, “In
marketing programming, you have to remember
that this is a service industry.” Everyone on his staff
has been involved with radio and is very aware of
the need that station PDs and sales staffs have to get
the most out of the syndication they use. A key ser-
vice is the accompanying custom IDs and liners
that come with the shows. All programming an-
nouncers for weekly shows do custom IDs and lin-
ers for all the affiliates to help stations give the
show a localized sound. Advance notice is always
given to affiliates on upcoming featured artists, and
stations are also given advance notice of the adver-
tiscrs who will be appearing in upcoming spots.
The service aims to help the affiliates wth local tie-
ins.

This summer, Bartolomeo has 10 weekly features
and over two dozen specials to clear, with five sta-

PACIFIC RECORDERS & ENGINEERING CORPORATION

CONGRATULATES

UNITED STATIONS

ON THEIR BROADCASTING ACHIEVEMENTS

AND WISHES THEM-CONTINUED SUCCESS IN THE FUTURE

PACIFIC RECORDERS & ENGINEERING CORPORATION

2070 Las Palmas Drive - Cenisbad CA 82008 -619-438-3911 - Telex 181777

CONGRATULATIONS
to
UNITED STATIONS

from

DOWNSTAIRS RECORDS

Serving the Radio and
Retail Community
For Over Fifteen Years
With Their Record Needs

Specialists in Disco 12" and LPs
Domestic and Import

Largest selection of Oldies
in the world.
(Stocked at all times)

<

Downstairs Records
35 West 43 St., New York, N.Y. 10036
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tion clearance representatives. This “juggling act”
can be accomplished only because of the extensive
experience the staff shares, and because of the fol-
low-through services United Stations offers. Per-
sonal service translates into very real help given to
stations to sell the local spots. They're given a vari-
ety of ways to promote the show, increasing listen-
ership and local sales for spots. Bartolomeo says,
“We’'re trying to be creative for the stations, to help
stations sell the premium spots afforded by a quali-
ty syndication. For example, we will have a major

soft drink sponsor make sure the local bottlers in . U NITED STATIONS
the cleared markets are aware of what's going on,
so that the door is already open for the station’s
sales staff and local tie-ins.” N EED

Janis Burenga, VP of Creative Services, makes
sure that both stations and advertisers know that
United Stations is on a roll. One of the keys to sta- INSU RANGE
tion relations is to make sure there’s plenty of ad- ’
vance word on upcoming programming. There is H IR cALL R
an extensive use of color ads for stations to take to T E LETTE s ARE
their local advertisers. She says, “You have to al-
ways remember that stations must sell these shows
locally, and that a spot on a quality network pro-
gram affords the local advertiser a premium posi-
tion.” Affiliates are also kept stocked with camera
ready black and white “generic” ad slicks so sta-
tions can re-pitch shows in their local papers.

In addition to the regular contact made by the
Affiliate Relations staff, the personal service touch

is carried out from headquarters as well. At least COTTERELL, MITCHELL & FIFER. INC

month, all 2,500 affiliates h m head- ’ v
quarcers with # 8ift, nCWSIctte, a Copy of the new SERVING THE INSURANCE NEEDS OF
ON Radio Magazine—or all three. The two-color, INDIVIDUALS & BUSINESSES SINCE 1919.

tabloid size quarterly newsletter lets all affiliates
know what the entirc company is doing. ON Ra-

dio, the full-color United Stations radio/music GOTTERELL, MITGHELL & FIFER, INc.

magazinge, is sent to every station in the top 200 151 William Street. New York. NY 10038
metro markets and to the record companies. The g ’

artist relations staff is finding that having a quality 2] 2-233-89] l
in-house publication is proving to be an excellent
a&r tool, which in turn helps build the valuable re-
source of the United Stations’ libraries.

Burenga is currently putting the finishing touch-
¢s on a new ad that sums up the company’s philos-
ophy. The ad reads, “We put our advertisers first,”
with the first crossed out and “second” hand-let-
tered in. As Hogan says, “We are definitely in the
advertising business, but without quality program-
ming, we won’t be in any business very long.”

THE DELIVERY OF A SHOW

(Continued from page U-4)

lem that mail service may create, Rider’s mailing
window has all shows on affiliates’ desks four days
prior to airtime. This gives him enough time to -
overnight another copy if the first is on its way to
God-Knows-Where, Alaska.

Maguire says that, with the industry as competi- Best regards and continual success for United Stations from
tive as it is, a network must be aggressive in all ar- Donald L. Shepherd, CLU: Account Executive
eas to survive. It must first be service oriented, and
then have state-of-the-art equipment run by top-
flight professionals. He tells this story to illustrate
his point. A major station in the New York market /
lost the connection to its transmitter. After a frantic v v d t h h 1 d
call to United Stations, the station fed their pro- e re prou O ave e pe
gramming to AT&T, AT&T sent it to United Sta-
tions, who put the signal up on its satellite to be b . 1d
down linked in Los Angeles by IDB Communica- U]. Your SUCCGSS
tions. IDB then put the signal up on a different sat-
cllite so that the station’s transmitter (which had
down-link capability) could pick it up and gct the
station back on the air. What was normally a 10
mile trip took 89,200 milcs. There was a one sec-
ond delay, and theoretically, pcople in California
were able to hear the New York station before its
own listeners did. Maguire says, “The bottom line
is, satcllite technology and United Stations kept
them on air.” When asked if the station was
charged by the mile, Maguire laughs and says, “No,
as a matter of fact, the service was free.” L

-

THE ARNOTT GROUP, INC.

Builders / Contractors / Consultants
342 Madison Avenue
New York, New York 10017 e Telephone (212) 867-1234

_
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THE SUPPORT OF A SHOW

(Continued from page U-6)

ton can tell his [local sales] guy in Biloxi, Miss. that
Ford will be on the air pushing their Bronco trucks
for the month of August. He can say, “‘Why don’t
you go down to your local Ford dealer, tell him
there’s a big radio push, and see if you can get a tag
or a local spot, take advantage of the fact that Ford
is spending the money?”

“In other words,” adds Stirland, “they can dove-
tail onto a national campaign to tie in locally either
with a deal or a price, with a specific location to go
to. They would consider that premium position be-
cause the environment is perfect for them and
there’s also support on the national level.”

Jim Higgins, United Stations Programming’s
Manager of New York sales, adds that the local out-
let can take a concept as far as it likes once the net-
work has established the parameters. “The more
creative sales teams on the local level,” he says,
“will go out there and pitch Grand Union to feature
Dr Pepper if Dr Pepper is advertising on the nation-
al level. Then they can kick in a live remote from
the parking lot and give away beach towels, really
make a big event on a local level to dovetail on that
national advertising by Dr Pepper. You hear the Dr
Pepper national commercial and then you go right
into a local spot that says this week only Grand
Union is featuring Dr Pepper.”

“Think of the unity of the advertising message if
there is a scatter radio buy that is maybe part of a
U.S. One affiliate who also carries our ‘Solid Gold
Saturday Night' show and picks up this one-time-
only Dr Pepper beach party,” says Stirland.
“Throughout all of that, all of this synergy is hap-
pening with local dovetailing onto national, Mon-
day through Sunday. What a powerful vehicle be-
cause the scatter buy on the radio network tying

‘Solid Gold’ and the Dr Pepper special, the combi-
nation of that whole thing is a powerful advertising
drive.”

Of course, none of this is the result of guesswork,
the United Stations boasts a sophisticated research
department that allows every company employee,
from secretaries to the top executives, access to
masses of information via its IBM System 38 com-
puter system. According to Ron Werth, Senior Vice
President of research for United Stations, “Anyone
in the company may need information in making
management decisions and they ought to have
someone in the company who they can go to and
say, ‘Find the answer for me.””

Werth assists both the programming and the net-
work sides of US in gathering data and pinpointing
specific information, saving countless hours of pa-
per work in the process. For example, he explains,
“The system has a directional data base, which
means you can puta lot of information in one place
and it can go out to everybody in different forms or
it can stay in one place.”

From the same list of radio stations, for example,
the advertising department can glean one set of
facts, programming another, and public relations
yetanother. “Everyone in the company has access,”
he says. “We can give information to advertising to
make their jobs easier, and secretaries can use it as
a word processor. Ultimately it’s a centralized infor-
mation dissemination and gathering point that, if
you had to do it by hand, would be a hideous
mess.”

Werth says that US also employs a Compuscan 3
Scanner system which processes information from
individual stations regarding air placements of
commercials. Stations fill out a form, return it to US,
and says Werth, “It provides proof of performances.
That goes into the computer and we now have an
accountability factor. Then when the agency says
they need to know when their spots ran, we can

CONGRATULATIONS
UNITED STATIONS

Thanks for letting us add a little magic to your promotions

SPECIALTY ADVERTISING SUPPLIER OF QUALITY PROMOTIONAL GIFTS

182 Webster Drive

Wayne, NJ 07470

2g

(201) 628-8052

s )

Lewis Vynerib, CLU
Mark B. Senders, CLU
and

Jay S. Rosenberg, CLU
congratulate
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STATIONS
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tell them.”

Werth says that United Stations plans to keep de-
veloping its computer system. “We hope to sce
more data bases added which will allow us to have
mor¢ interaction, to expand our knowledge,” he
says. “If I can go on the machine and hunt up a data
bascs that says here’s all the information there is
about AT&T, we can give that to our sales people
and they can go into AT&T and say, ‘I know more
about you than maybe you do.””

And, says Dick Kelley, US plans to keep up its
program of closing the gaps between both the net-
work’s in-house departments and their relationship
with affiliates and advertisers. “It has to be a two-
or-three-way street,” he says. “We have to create a
program that an advertiscr will be interested in for
its specific demographic and target audience. We
have to create a specific special that radio stations
will want to clear. And you have to create a show
that programming will be happy with so that the
listeners will want to hear it and the stations, in
turn, will want to run with it.”

CREDITS: Executive Editor, Janis
é Burenga; All editorial by Billboard

s

writers and contributors; Cover & Design,
Petree Graphbics, Inc., MclLean, Va.
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Semmar Griteria In Finding The Value Of A Stare

BY CHRIS MORRIS
LAS VEGAS Given the crowded

field of competition in the video-re-

tail market during the past two

years, it was not suprising to many

observers that the Aug. 19 session

titled “How To Value A Video Store

For Sale Or Pur-

chase” drew one

of the largest au-

diences of any

seminar during

Epnm the Video Soft-

ware Dealers

Assn. convention

here. Between 200 and 300 people

crowded the meeting room at the
Las Vegas Convention Center.

Presenter Harry F. Landsburg of
the accounting firm of Laventhol &
Horwath perhaps understated the
case when he called the seminar “a
very sensitive topic for many, many
people.” Landsburg’s 90-minute
presentation centered on the rea-
sons for selling and/or acquiring a
store as well as the basics of asset
valuation.

“Five or six years ago, you could
open a video store for $50,000,”
Landsburg said, adding that start-
up costs today run in the area of
$150,000. “Can the single-store op-
erator find the capital to grow?” he
asked.

Landsburg noted several reasons
for selling a business:

® Goals for growth and expansion
are not achieved or anticipated prof-
itability is never reached.

® The seller has lost interest in
the business or industry. “There are
people who can’t stay in the same

job for their entire life,” Landsburg
said. ‘“‘After a period of three or
four or five years, you feel you've
done it all. You don’t have the same
enthusiasm for what you’re doing.”

¢ A key employee or partner is
lost. “You begin to feel, ‘I just don’t
really have that team or formula
that made the business what it is to-
day,” ” Landsburg said.

® The seller wants to undertake
another business opportunity.

® Aninvestor has expressed an in-
terest in the video industry. Lands-
burg said that it might be a good
time to sell when there is “an envi-
ronment where there is an upbeat
attitude about video retailing.”

Members of the audience offered
devaluation of a store’s inventory,
retirement, geographical relocation,
the imminent loss of a lease, and
“anticipation of a negative factor
entering your market” as other rea-
sons to sell.

Landsburg stressed that the deci-
sion to put a store on the block
“should be a business decision rath-
er than an emotional decision.”

Landsburg cited several reasons
for the acquisition of a store:

e An opportunity for expansion
with associated cost efficiencies.

e Greater ability to run an exist-
ing business.

® The opportunity to earn a de-
sired return on money invested.

e The elimination of competition
without a costly acquisition.

o The opportunity to operate a
new store without start-up issues.

Audience members added to
these reasons the buy-out of a part-
ner or the acquisition of a less prof-

Nonvideo Product Equals $$

Panel Recommends Pop, CDs

BY DAVE DIMARTINO

LAS VEGAS Video stores can bol-

ster profits significantly through

the sale of nonvideo product like

compact disks and food items like

popcorn and soda pop as well as

such services as photo developing
and key-making.

So suggested

participants in

two separate pan-

el discussions

[F“H held during the

Video Software

Dealers Assn.

convention here Aug. 16-20, both de-

voted to the potential broadening of

retailers’ profit through such

nonvideo items.

A panel of retailers and distribu-
tors discussed the merits of carry-
ing CDs in a seminar titled “Com-
pact Disks: Profits And Pitfalls,” a
twice-held seminar that stressed
profit more than pitfall.

Of the five-member panel, only
David Ballstadt, owner of the 10-
store Minneapolis-based Adven-
tures In Video chain, cautioned re-
tailers about the possible perils of
carrying CDs.

“I happen to be Mr. Negative on
this particular panel,”” said Ball-
stadt, citing his chain’s bad experi-
ence with the configuration. CDs
were ultimately pulled, he said, be-

cause of such factors as theft, non-
selling merchandise, and delay in re-
lease of current product. ‘“Along
with that,” he said, “our competi-
tion was selling product for
$12.99—the same product that we
were buying at the price of $13. So
there was no sense for us to be in
the business.”

Yet no one else on the panel ech-
oed Ballstadt's experience. Robert
Resnik, head of CD sales for Shel-
burne, Vt.-based Artec Inc., called
CDs ‘““a boon to sell-through video
sales” that would put video renters
in the buying mode. Citing a recent
study concluding that 70% of all CD
player owners own a VCR, Resnik
said the CD-video connection was
entirely natural and forward-look-
ing.

Gary Messenger, president and
owner of the 14-store, Durham,
N.C.-based North American Video
chain, said the benefits of carrying
CDs can also be seen in store dis-
plays. In an introductory slide pre-
sentation, Messenger showed dual
CD/videocassette displays of prod-
uct by Tina Turner and the Beatles’
“Help”—adding that sell-through
on the Beatles cassette was spurred
by the presence of the CD.

Despite the generally upbeat,
pro-CD stance of the panel, most
members recommended that deal-

(Continued on page 53)

itable business for tax purposes.

Addressing the issue of buying a
competitor, Landsburg said, “You
don’t necessarily want to go for the
person across the street,” because a
neighboring store will probably be
of limited value as an ongoing busi-
ness proposition.

Landsburg identified the follow-
ing as the actual assets of a video
store:

e [nventory.

o Fixtures and equipment.

® The customer list.

® The store or chain’s trade name.

® The terms of an existing lease.

e Any ‘“‘unique operating con-
cepts” of the business.

A lengthy wrangle between
Landsburg and the audience ensued
about the value of a customer list.

“I don’t have a rule of thumb on
the value of a customer list,” said
Landsburg, who added that the ac-
tual value of such a list is “‘very,
very debatable.”

Some seminar attendees offered
$10 per customer or a value deter-
mined by a sliding scale based on
rentals per month as the possible
worth of a list.

Landsburg pointed out that a

FOR WEEK ENDING SEPTEMBER 12, 1987

store lease may not be transferable
in many cases because landlords
traditionally retain the right of first
refusal on transfers.

Certain intangibles, like employee
loyalty or deals that may have been
struck with a supplier, were offered
by the audience as factors that
could come into play in sale negotia-
tions.

Landsburg offered five methods
of determining a price for sale:

¢ The net book worth of real as-
sets at their depreciated value.
Landsburg offered $50,000 as the

(Continued on page 51)
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KID VIDEQ ™"

E Compiled from a national sample of retail store sales reports.
x bri} 5 T
£f 28 . 53| oF
% " Q TITLE Copyright Owner, E% 3.’5
El S| g Manufacturer, Catalog Number 28 22
** NO.1 » #
1 | 1 {46 | SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
2 | 2 | 14 | HERE'S MICKEY! Wwalt Disney Home Video 526 1987 | 14.95
3 4 1102 | PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
4 3 | 14 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 1495
5 8 14 HERE'S PLUTO! Walt Disney Home Video 528 1987 | 14.95
6 | 7 | 13| HERE'S GOOFY! Wwalt Disney Home Video 529 1987 | 1495
7 | 10 {102 DUMBOA ¢ Walt Disney Home Video 24 1941 | 29.95
8 | 19 { 14 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 1495
9 | 5 | 14 | DISNEY'S SING-ALONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 1495
10| 9 | 44 | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
11| 6 | 65 | ALICEIN WONDERLAND A ¢ walt Disney Home Video 36 1951 | 29.95
12 | 11 | 97 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 29.95
13 | 12 | 65 [ WINNIE THE POOH AND THE BLUSTERY DAY ¢ Wwalt Disney Home Video 63 1968 | 14.95
14 | 13 | 14 | THE RELUCTANT DRAGON Wwalt Disney Home Video 533 1941 | 1495
15} 14 | 65 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 14.95
16 | 15 | 74 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
17 | 18 | 14 | SILLY SYMPHONIES! Walt Disney Home Video 530 1987 | 1495
18 | 21 | 64 | WINNIE THE POOH AND THE HONEY TREE ¢ Wwalt Disney Home Video 49 1965 | 14.95
19 | 20 | 45 | MICKEY KNOWS BEST ¢ Walt Disney Home Video 442 1986 | 1495
20 | 16 | 39 | THE ADVENTURES OF TEDDY RUXPIN Children's video Library 1986 | 2495
21 | REENTRY | POUND PUPPIES Family Home Entertainment F1193 1985 | 14.95
22 | 17 | 26 | THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 79.95
23| 24 | 27 | MY PET MONSTER Hi-Tops Video HT 008 1986 | 29.95
2425 3 MY FAVORITE FAIRYTALES VOLUME 5 Hi-Tops Video HT 0046 1987 | 9.95
25 | NEW)p | AROUND THE WORLD WITH CRICKET Hi-Tops Video HT 0063 1987 | 14.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
miflion for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 miltion at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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EVERYBODY WILL BE THERE!

SO REGISTER TO ATTEND, AND ENTER YOUR
SPECIAL-INTEREST, NON-THEATRICAL VIDEOS NOW!

WHERE?

THE FIRST AMERICAN VIDEO CONFERENCE AND AWARDS CEREMONY
incorporating Billboard’s Ninth Annual Video Music Conference and Awards
at the Hollywood Roosevelt Hotel in Los Angeles

WHEN?
November 19-21, 1987

SPONSORS?
The American Film Institute and Billboard

THE AGENDA?

Two full days of concurrent seminars and panels covering all aspects of special-
interest video production and marketing. From conceptualizing to funding
to distribution to sales to profits. Plus a separate series of panels
devoted to music video production, programming and promotion

DINNER?

You bet! A Gala Awards Banquet honoring the best and most distinctive
achievements in EVERY non-theatrical video genre, including: drama, comedy,
documentary, biography, educational, how-to, health/fitness, children, sports,
cultural, videoart, travel, games, interactive ... and a special presentation
of Billboard’s ninth annual Video Music Awards

CALL TODAY!

for competition entry details and registration forms

212-722-2118
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VIDEO
RELEASES

Symbols for formats are
a=PBeta, e=VHS, anda=LV,
Where applicable, the suggested
list price of each title is given,
otherwise, ‘“no list" or “rental”
is indicated.

AMERICAN GOTHIC
Rod Steiger, Yvonne De Carlo
& ¥ vidmark/NA

CITY IN PANIC
Ed Chester, Dave Adamson
A& W Trans World/$79.95

CROOKS & CORONETS

Telly Savalas
A Y ywarner/$59.95

HIGH NOON
Gary Cooper, Grace Kelly
& ¥ Republic/$19.95

LETHAL WEAPON

Mel Gibson, Danny Glover

& ¥ Warner/$89.95

NORTH BY NORTHWEST

Cary Grant, Eva Marie Saint, James
Mason

& ¥ MGM/$24.95

PAL JOEY

Rita Hayworth, Frank Sinatra, Kim Novak
& ¥ RCA/Columbia/$29.95

SQUARE DANCE

Jason Robards, Jane Alexander, Rob
Lowe

& W Pacltic Arts/$79.95

STREET SMART

Christopher Reeve

A& ¥ Media/$79.95

SWIMMING TO CAMBODIA
Spalding Gray

& W Lorimar/$79.95

THREADS

Karen Meagher, David Brierly
& ¥ world/$59.95

WILD WOMEN OF WONGO
Pat Crowley, Jean Hawkshaw
& ¥ Fox Hills/$59.95

YELLOW SUBMARINE
Animated

& ¥ MGM/UA/$29.95

ZOMBIE ISLAND MASSACRE
David Broadnax, Rita Jenrette
& ¥ Fox Hills/$69.95

To get your company's new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “no list” or “rental”)—to

New Releases, Billboard, 1515 Broadway,

New York, N.Y. 10036.

STORE VALUE

(Continued from page 49)

“base-line sales price for an unsuc-
cessful business.”

e Equity plus losses. Landsburg
said that this method is “not neces-
sarily the recommended method” of
valuation.

e Capitalized cash earnings—an
equation based on a store’s bottom-
line earnings plus depreciation and
officer’s salaries.

e A combination of all of the
above.

® An appraisal by an independent
third party.

Landsburg pointed out that real
estate owned by the seller should be
valued separately, since it might be
worth more than the store on the
property.

As the session, which ran into
overtime, drew to a hurried close,
Landsburg briefly identified issues
subject to negotiation, which in-
clude outside environmental fac-
tors, tax considerations, consulting
and employment contracts, the use
of outside professionals, and non-
competition covenants.

She was High Class. ..

PRE-ORDER DATE:

October 20, 1987 o~
NATIONAL RELEASE DATE: -
November 4, 1987

S

NORSTAR
HOME VIDEO INC.

[CINEMA
GROI :i

Artwork ond Design ©1987 Cinema Group Home Video* 2320 Cotner Avenue, Lss Angeles, CA. 90064

He was Highly Confused.
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VIDEOCASSETTES. RENTALS

&7' | Compiled from a national sample of retail store rental reports.
|82 |
z | = & | HE|
w [= ] TITLE Copyright Owner, Principal w8 £
I < ,E_ Manufacturer, Catalog Number Performers LE| o
* % NO.1 * &
1 3 | CROCODILE DUNDEE Akt O Paul Hogan 198 | PG
2 [2 7| mecowonrums s s || ror
3|3 | 4| Backwioow CBS-Fox Video 5033 Debra Winger 198 | R
4 | 4 | 7| THEGOLDEN CHILD L Eddie Murphy 1986 | PG-13
51 5| 3| THETHREE AMIGOS Orion Pictures gfgvey"g:’a‘;: 198 | PG
6 | 11 3 SgggnTx:;"E'ggsELM STREET 3: Media Home Entertainment MS00O Robert Englund 1987 R
7 | 13| 3| THEBEDROOM WINDOW Sss(irlgr(\: Video 5209 Fs(:gzlgm?p?rrtg 1987 | R
8 | 6 | 10 | HANNAH AND HER SISTERS Ot 3897 O 1986 | PG-13
9 | 21 | 3 | CRITICAL CONDITION Paramount Blctures 1879 Richard Pryor 198 | R
10| 7 | 8 | CRIMES OF THE HEART Lorimar Home Video 421 ‘s’i‘:s";s“::c‘g;‘ 1986 | PG-13
11| 9 | 12 | THE MORNING AFTER Lorimar Home Video 419 jg;‘fBFr?gg:s 1986 | R
12] s | 10 | urrie swop or womeors . e
13 | NEWp| OVER THE TOP o . 0 11713 Sylvester Stallone 1987 | PG
14|10 | 9 | NOMERCY RCA Golumbia Home Video 620791 Kim Basinger LD || I
15| 12 | 16 | THE COLOR OF MONEY Todchetons Homes Video 513 Tom Crea R || L
16 | 14§ 13 JUMPIN' JACK FLASH CBS-Fox Video 1508 Whoopi Goldberg 1986 | R
17| 23 | 2 | BRIGHTON BEACH MEMOIRS wniversal City Studios iy 1985 | PG13
18 | 15 | 15 | HEARTBREAK RIDGE o B e e 11701 Clint Eastwood 198 | R
19 | 16 | 16 | cwnoren or aLesser con o P iass e ME
20 | 18 | 12 | THEMOSQUITO COAST N oS G 0 11711 Harrison Ford 1986 | PG
21| 17 | 20 | FERRIS BUELLER'S DAY OFF e S, Matthew Broderick 1986 | PG-13
2219 | 6 | SOMETHING WILD Orfon Pictures Melanie Gritfith 198 | R
23 | NEWD | MY DEMON LOVER RCA/Connn Bome Video 6:22821  Michella Lntie R | RS
24| 20| 6 | wisDOM Pl Do Moore: 19674/ K
25| 22 | 18 | PEGGY SUE GOT MARRIED Bt e 800 A 1986 | PG-13
2 || s | wicnsonso e IR
27| | 15 | wanreo oeao om auve ] A
28 | 28 | 21 | BLUE VELVET Lorimar Home Video 399 PR 1986 | R
29 (201 2 STAND BY ME gg;\/a%olumbia Pictures Home Video 6- ;Vii\::l’;iaot;:x 1986 R
30| 2% 2 KING KONG LIVES E:r(i;rrlmgi.Home Video 420 E;:(ajr; ﬁearrvr:iilr:on 1986 | PG-13
31| 35 | 27 | RUTHLESS PEOPLE T tone Hom Video 485 e 1986 | R
32|36 ;25| TOPGUN Paramount Home Video 1602 IZWS'S.?.S 1986 | PG
5| % | n| sonomorrs ., e ||
34 | NEWp| THE KINDRED Vestron Video 5210 Amanda g’?rys 1987 | R
35 | 31 | 11 | ASSASSINATION e B P D || Gerke
36 | NEWD | RADIO DAYS o o Dianie Wiest 1986 | PG
37 | NEWD | THEMISSION T G Té’r’l?;‘y?é':i” 3 || R
38 | 37 [*26 | ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R
39 | 20 "7 | THAT'S UFE Vestron Video 5203 Jack ';\fgr’;‘:’v’s‘ 1986 | PG-13
40| 25| 6 éH.YAgFQ(%\ESRMAIN AND THE LOST f\:nae%?:rf‘-lgirlnrzslil:fénainme Richard Chamberlain 1986 | g
nt MB66 Sharon Stone

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.

SEPTEMBER IS HORROR VIDEO MONTH

SEQUELITIS: When is Arnold Schwarzenegger going to make “Terminator
117" He's expressed interest but wants the same production/writing duo of
Gale Anne Hurd and James Cameron who did the original. Hurd also pro-
duced “Aliens,” a monstrously successful sequel that Cameron directed.
We'll see Arnold at the video stores next January when CBS/Fox releases
“Predator.” Horror sequels, of course, are hot. In addition to “Aliens,”
we've seen “Evil Dead 2,” “Creepshow 2,” “Nightmare On Elm Street III”
and others. The ultimate horror sequel is “Friday The 13th,” the movie, and
Jason, the monster . . .

SEQUELITIS, THE SEQUEL: ‘“House II: The Second Story” is just opening in the-
aters from New World. The original became a box-office sleeper—and
home video hair-raiser—last year. This second story look, however, has dif-
ferent characters (no George Wendt), a different plot and a different house.
But it’s the horror-laden house concept that unites the two films. Look for it
to fuel sales of New World Video’s “House,” now priced at $19.95.

SEQUEL Ill: Not to be out-done by such time-lapse remakes as “Invasion Of
The Body Snatchers” and “The Thing” (or the ongoing updates of “Drac-
ula,”) the 1957 classic “The Amazing Colossal Man” is being refitted by the
Greg H. Sims Co. for release through American International Pictures.
Sims was the executive producer for “Return To Horror High,” released
theatrically last January by New World.

HORROR MUSICALS: Horror flicks have never been known as ideal candidates
for soundtracks or for spinning off hit singles, but that may change. “The
Lost Boys” (Warner) offers a rough’n’ready rock track (Atlantic) that is
still clawing up the album chart. The first single, “Good Times,” featuring
Australia’s INXS & Jimmy Barnes, snagged at No. 50 on the Hot 100. Fol-
low-up single is Lou Gramm'’s “Lost In The Shadows.” Last year’s Alice
Cooper ode to Jason, “I’'m Back,” from “Friday The 13th: Part VI,” did mo-
mentarily help return the legendary snake-charmer to the pop LP chart.
Ironically, the musical “Little Shop Of Horrors” was not a horror musical
(those eaten by the hungry plant may disagree), and so doesn’t count as a
hit horror track. Oddly enough, the “The Rocky Horror Picture Show,” per-
haps the most beloved hybrid of the horror-music genre, is not out on vid-
eo—and remains one of the most wished-for releases by video dealers.

DEVILISH DELIGHTS: The Devil, who has not been seen in person in Hollywood
for several years, is making a strong comeback. In “Angel Heart,” IVE's
chilling entry into the rental wars, Robert DeNiro plays the cruel one, col-
lecting a Faustian debt owed by shell-shocked Mickey Rourke. In “The
Witches Of Eastwick” (Warner), three single women (Cher, Susan Saran-
don, Michelle Pfeiffer) living in a New England town wish for a “dark
prince travelling under a curse.” Before you can say Mephistopheles, an
unkempt and uncouth Jack Nicholson takes up residence and proceeds to
seduce all three. Given the subject matter and “Mad Max"” director George
Miller, you'd expect more of an eerie atmosphere than is conjured up in this
laugher. But warning: the cherry pit scenes are stomach-turning.

POLICE GORY: They’re talking sequel '88 al-
ready for “Robocop” (Orion), and this “future
of law enforcement” thriller has strong po-
tential for a hit TV series as well. Good cop
(Peter Weller) is brutally murdered, but
thanks to advanced corporate know-how, cer-
tain body parts (including his face and faint
memories of being human) are embalmed in a
robot. Stiletto screenplay forces cynical
chuckles amidst the blood-bath. Nancy Allen
costars as the human Weller’s partner; Dutch
director Paul Verhoeven calls the shots. Look
for the Orion Home Video release in January.

FUTURE FRIGHT: This fall's theatrical bows are next year’s rental raves.
Among the more interesting entrees is ‘“Prince Of Darkness” (Universal)
from director John Carpenter, in which grad science students help a priest
prevent Satan’s return. Donald Pleasence stars. Also skedded: Jason Bate-
man in “Teen Wolf Too” (Atlantic); “Bloodsport” (Cannon); ‘“Terminus”
(Hemdale); “Invasion Earth” (New World); and “The Unholy” (Vestron).

BOX-OFFICE RAID: For horror fans looking to embrace a memorable ‘“new”
creature closer to home, there’s a flick in production that is sure to go over
well in urban America. “The Nest,” being shot in Venice, Calif., stars mil-
lions of out-of-control (out-of-work?) cockroaches running amok. While not
the kind of warm, furry creatures you would take home to the kids, these
well-known, hardly-overlooked pests may soon be making personal appear-
ances at a theater near you. COMPILED by JIM McCULLAUGH & ROBYN WELLS

HORROR TRIVIA: Remember last week's quiz? What actress, now in a
very different but highly visible role, starred in the 1953 film “Donovan’s
Brain' opposite Lew Ayres? Answer: Nancy (Davis) Reagan.

THIS WEEK'S PUZZLER: What all-time horror figure returned to the
scene of the crime not only as the star but as the director of a sequel to
the original? Answer next week.

NEXT WEEK: Merchandising Horror
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IDEO RETAILING

NONVIDEC PRODUCT

(Continued from page 49)

ers not enter the CD market lightly.
Of vital importance, they stressed,
was having an employee who under-
stands the differences between the
audio and video software business-
es. “To go into it without making in-
quiries and planning and having no
music person is a foolish move,” ad-
vised Stan Meyers, vice president of
purchasing at distributor Baker &
Taylor Video in Niles, Ill. “Finding
that music person is a key ingredi-
ent.”

Retailers interested in carrying
CDs will find most distributors ea-
ger to help them begin, said Resnik.
Citing Artec’s 100% initial returns
policy, he added, “It’s in our best in-

Recommended for
sale were ice,
posters, cotton
candy, T-shirts,
balloons, and
beef jerky

terest to help you.”

Another panel discussion, “Pop-
corn + Pop + Posters = Profits,”
ignored not only CDs but all audio
and video accessories, focusing in-
stead on side-products many retail-
ers now carry with great success.
Held twice during the convention,
the session saw panel members
swap ideas with the audience, with
both groups sharing their own past
success stories with unlikely prod-
uct.

“Just being a video store is not
enough for us anymore,” said panel-
ist Lou Epstein, owner of the seven-
store Video Showplace chain in Cin-
cinnati. Such sentiments were
largely echoed by the other four
panelists, some of whom have en-
joyed great profits selling popcorn,
soda, cotton candy, and even more.
Epstein’s store, in fact, sells cellular
car phones and also serves as a UPS
shipping station.

Prominent throughout the discus-
sion was the implied major threat
that convenience stores with rental
libraries now represent to video re-
tailers. Noting that fire could be

fought with fire—and video stores s v ~ ’ R i,

could just as easily carry certain ; £ i D - 4 ‘-Eutsi;:‘su'q

convenience items—Epstein told - . : ; e s N 9 EAE SR

the audience, “If it works for them, y . ' SRE 3 - © LIS

it should work for us.” \\ Tk J L PEN R
Asked by an audience member to 3 .4 A 7 TTPRE: ORDER"UATE

name the three most successful AR SEF”TEMBER 10,1987

items video retailers should look \ - !

into stocking, Robert Murray, own- Bt NATIONAL RELEASE DATE

er of the two-store, Des Plaines, 111.- = ' . SEPTEMBER 24,1987

based Video Dimensions, said swift-
ly: eandy, popcorn, and pop.

. Among the many profit-generat- of ' ’ f j\ \I\IQR[DV—[S\T@N
ing ideas offered by the panel and : ; A L HOME \/|DEO |NC

audience were 24-hour photo devel- ¢ - e

oping and key-making as well as § } i 7 ARTCOM AN

selling ice, posters, cotton candy, T- :

Shi!‘tS, balloons, beef jerky; Ciga' Caf. #3002 "Approximately 4'/2 Hrs. © 1987 Worldvision Enterprises, Inc. All Rights Reserved.

rettes, and cookies.

The selling of
Elvis Presley == i
...see page 37 o e
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ums VIDEO

Retailers, Distrihs Discuss Roles
Changing Market Strengthens Bonds

BY EARL PAIGE

LLAS VEGAS The continuing con-
solidation in home video amid a
wave of market dynamics appears
to be forging an increasingly stron-
ger bond between distributor and
retailer.

This growing
interdependence
was analyzed
from various an-
gles during the
sixth annual Vid-

n[pnnl eo Software Deal-
ers Assn. conven-

tion here Aug. 16-20 in a seminar ti-
tled ‘““Understanding The
Distributor/Retailer Relationship,
Making The Most Of Its Potential.”

Without distributors, said panel-
ist Ron Eisenberg, president of
East Texas Periodicals in Houston,
“you would be dealing with 100-200
product sources, 50 sales managers,
and 50 credit managers. If you think
dealing with us is tough, you must

realize dealing with the studios is a
nightmare. They would hold your
wife and kids hostage in one of their
Hollywood castles,” he quipped.

Answering a question about the
distributors’ future, Eisenberg said,
“The five of us would not be up here
if we didn’t believe we're going to
be around two years from today.

“There is always going to be a
level of frustration. Market forces
determine distribution. [Studios]
would like to combine {manufactur-
ing and distribution], but they know
they can’t. No disrespect to them—
they want to have their cake and to
eat it, too.”

Moderating the panel was Deré
Newman, Los Angeles branch sales
manager for Metro Video Distribu-
tors. Also participating in the panel
were Vern Fross, vice president of
Commtron, Des Moines, lowa; Phil
Balsam, branch manager of Star
Video Entertainment, Philadelphia,
and Paul Guhl, until recently execu-
tive vice president of Major Video

Will Produce Feature Films
Cinema Group Outlines Plan

LAS VEGAS An ambitious long-
term schedule of feature films—in-
cluding a $15 million remake of
“The Blob”’—will position Cinema
Group Home Video as a major force
in the industry, according to compa-
ny chairman An-
dre Blay.

‘“We have the
production capa-
bilities, and we
have people who

H[pnm know this busi-
ness very well,”’

said Blay at a reception hosted by
his company at the recent Video
Software Dealers Assn. convention.
“QOur plans are not to rely on out-
side sources for theatrical product
but to produce our own. This is
what will separate us from many of
the other independent companies.”

One of the original pioneers for
the home video industry and the
principal architect of Embassy
Home Entertainment (now renamed
Nelson Entertainment), Blay re-

cently acquired Continental Home
Video with producer Elliot Kastner.
Having completely revamped the
company, Blay plans to bankroll
and produce his own slate of mov-
ies.

While “The Blob” remake will not
be available on videocassette until
mid-1988 at the eariest, Blay decid-
ed to announce the title at VSDA in
an effort to underscore his efforts
as a producer of feature films.

Of more immediate concern for
the company is “Safer Sex For Men
and Women: How To Avoid Catch-
ing AIDS.” Priced at $29.95 and
scheduled for release on Oct. 21, the
tape is hosted by actress Morgan
Fairchild.

Fairchild was on hand at the show
to promote her tape and even dis-
tributed a number of condoms to
showgoers to emphasize her sup-
port for safe sex.

AL STEWART

Japan: Videodisk Strong

TOKYO Despite failing to estab-
lish itself in other major markets,
the LaserVision videodisk format
has survived and even flourished in
Japan. The number of LaserVision
titles available here was expected to
top the 5,000 mark by the end of Au-
gust, according to spokesmen at La-
serDisc, Pioneer’s videodisk press-
ing subsidiary.

More than 5,000 of these disks
were due to be on the market in ear-
ly September—Iless than six years
since the first 70 titles in the Philips-
originated format were issued in
October 1981.

The top-selling title to date, “‘Re-
turn Of The Jedi,” has sold 120,000
copies since its May 1986 release.

Retail prices average about $52

for movies less than two hours long
and $65 for longer features. Music
titles range from $38-$45. Pioneer,
with more than 1,200 titles on the
market, has been the most prolific
supplier of the format, with more
than 1,200 titles on the market. Oth-
er names in the field include Toei
Video (450 titles); Toshiba-EMI and
Nippon Columbia (about 400 each);
and Daiichi Kosho, CBS/Sony, and
Nikkatsu Video Films (200 each).

Movies account for 51% of all re-
leases to date; music programs ac-
count for 35%. Worldwide Laser-
Disc estimates that as many as
9,000 titles are now on sale to con-
sumers, with roughly 5,000 in Japan
and 2,000 each in the U. S. and Eu-
rope.

Concepts, Indianapolis, and head of
VSDA'’s distributor advisory com-
mittee. Each participant offered a
personal view of the retailer-distrib-
utor relationship.

Some delegates pointed out sar-
donically that the present volatility
in distribution is underscored by
Guhl’s appearance on the panel. Af-
ter the panel, Guhl affirmed he had
resigned, saying he left the industry
“to take a sabbatical.”

The panel was cautioned twice by
VSDA counsel Charles Ruttenberg
to avoid sensitive price issues.
When pressed on the point of esca-
lating A title prices, Eisenberg
came to the defense of studios.
“They’re not really villains. They
want to maximize their profit, just
like you. If they go too far, they’ll
shoot themselves in the foot and
bump the ceiling. They can’t just
take [high-priced A titles] to the
stratosphere.”

A Full Nelson. Nelson Entertainment kicked off the recent Video Software

Dealers Assn. convention with a star-studded party. The company also
announced a name change at the Las Vegas confab (it had been known as
Embassy Home Entertainment since its formation in 1982). Hobnobbing at the
opening night gala are, from left, Richard Northcott, chairman and CEO of
Nelson Entertainment and Nelson International; actress Shelly Hack, star of
“The Stepfather’; Barry Spikings, president and chief operating officer of
Nelson International; actor Dennis Hopper, star of “‘River's Edge”” and the HBO
Video release ‘‘Hoosiers”; Lisa Klein, Hopper's companion; Richard B. Childs,
president and chief operating officer, Nelson Entertainment, and executive VP,
Nelson International; and actress Louise Smith, star of the Charter
Entertainment release *‘Working Girls.”

FOR WEEK ENDING SEPTEMBER 12, 1987
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TOP MUSIC VIDEOCASSE

[
X % Compiled from a national sample of retail store sales reports.

=|2|¢8 3

wl ‘( z Py 2 8

z 7 &} - ox

2| 2|9 TITLE Copyright Owner, Principal =8| g | u

= ' | z Manufacturer, Catalog Number Performers el 2| 33

* % NO.1 » »
THE DOORS: LIVE AT THE The Doors Video Company
113 | 5| HoLLYwoOD BOWL MCA Home Video 80592 JLSIECCrE o [ Rl
i Polygram MusicVideo-U.S. .

2 1 33 BON JOVI-BREAKOUT A Sony Video Software 95W50030 Bon Jovi 1985 | SF | 14.95
Polygram Records Inc. .

3| 4 | 13| KISSEXPOSED ® Polygram Video 440-041-489-3 Kiss 1986 | LF | 29.95

. " A&M Records Inc.

4 5 | 11 R.E.M. “SUCCUMBS A&M Video 61710 RE.M. 1987 | LF | 19.98
Elektra/Asylum Records

5 6 39 MOTLEY CRUE UNCENSORED A Elektra Entertainment 40104-3 Motley Crue 1986 | LF | 19.98
Chrysalis Records, Inc. .

6 2 7 VITAL IDOL Vestron Music Video 1204 Billy Idol 1987 LF 19.98
Island Records Inc.

7 9 93 U2 LIVE AT RED ROCKS MusicVision 6.20613 u2 1984 | C 19.95
CBS Video Music Enterprises .

8 (719 BEASTIE BOYS CBS-Fox Music Video 517 1 Beastie Boys 1987 | SF |19.98
Warner Bros. Records

9 | 15| 39 | LIVEWITHOUT ANET A Warner Reprise Video 38129 Vvan Halen 198 | C |29.98
Barwood Films Ltd. .

10| 11 9 ONE VOICE CBS.Fox Music Video 5150 Barbra Streisand 1987 | C | 2998
A&M Records Inc.

1112 | 41 CONTROL-THE VIDEOS @ A&M Video 6.21021 Janet Jackson 1986 | SF | 1295
Arista Records Inc. .

12 1 10 | 63 | THE #1VIDEOHITSA ¢ MusicVision 6.20631 Whitney Houston 1986 | SF [ 1495
CBS Video Music Enterprises .

13| 8 13 PRIEST LIVE CBS Fox Music Video 5134 Judas Priest 198 | C | 2498
Picture Music Intl.

14 | 13 | 15 | KATE BUSH THE WHOLE STORY Sony Video Software RO567V Kate Bush 1987 | LF | 2995

. Picture Music Intl. .

15| 20 | 51 GENESIS LIVE: THE MAMA TOUR Atlantic Video 50111.3-5 Genesis 1986 C |[2498
Elektra Records

16 | 19 | 49 STARING AT THE SEA Eloktra Entertainment 40101 The Cure 1986 | LF | 2498
Profile

17 | 18| 5 RUN-D.M.C. Profile Video 101 Run-D.M.C. 1987 | SF | 19.95

18 | 17 5 BREAK EVERY RULE HBO Video TVR9940 Tina Turner 1987 c 19.95
CBS Video Music Enterprises .

19 | NEW]> | CYNDI LAUPER IN PARIS CBS-Fox Music Video 3570 Cyndi Lauper 1987 | C | 2498

’ Arista Records Inc. .
201! 16 . RIDIN' ON THE FREEWAY MusicVision 6.20755 Aretha Franklin 1987 | SF | 1995

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
sugg:sted retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Zenith’s FTM
Gould Be Boon
For Television

BY MARK HARRINGTON

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

THE HIGH-RESOLUTION video
revolution is freeing for consumer
markets technolo-
gies once limited

HAH"WAH[ to industry—in-

cluding one Ze-
paeprppmrll  nith Electronics
WAIBH advance devel-

oped for comput-
er monitors.

Called flat tension mask technolo-
gy, the advance makes for one of
the best computer monitors on the
market. But it also brings notable
improvements to the home televi-
sion picture—improvements in line
with Super VHS and digital televi-
sion processing.

“We think this is the first in a
new generation of color picture
tubes,” says a Zenith spokesman.
“Anywhere you find a conventional
cathode ray tube today an FTM
tube can replace it.”

The TVs use stationary, flat ten-
sion-mounted shadow masks vs. the
mobile, curved spring-mounted
shadow masks used in conventional
sets. (The shadow mask is a perfo-
rated metal sheet inside the TV tube
that directs electron beams at the
screen, determining vital aspects of
the picture.) Zenith says that use of
an FTM allows distinct advantages
over conventional spring-mounted
masks.

Among the advantages are a 50%-
80% increase in brightness and a
proportionate increase in contrast;
resolution of 1,024 horizontal lines
and 780 vertical lines; a glare-free
screen; a perfectly flat, distortion-
less picture; and better color imag-
ing.

The Zenith spokesman says that
since a working model hasn’t been
demonstrated, the company won’t
even speculate on the price of such
a set. He says that while the premi-
um over current sets has been de-
scribed as “moderate,” it could wind
up being considerable. Electronics
needed to accommodate the FTM
would add to the price, he says.

Zenith originally developed FTM
technology to improve the quality of
computer monitors available from
its data systems division. Those
monitors, expected to emerge as a
major factor in the computer arena,
recently began being shipped. “It
was never designed to be in color
TV in the first place,” says the

(Continued on next page)

FOR THE RECORD

The home video Newsline in the
Aug. 29 issue gave an incorrect
supplier for the videocassette
“Safer Sex For Men And Wom-
en: How To Avoid Catching
AIDS.” The tape is slated for re-
lease by Cinema Group Home
Video on Oect. 21.
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T OME VIDEO

— — EQ SALES
®
Y T™M
=
o0 < Compiled from a national sample of retail store sales reports.
I
5182 -
e 19| nme Copyright O Principal il p |8
o o ] e £ By
A NEW GRATEFUL DEAD DOCUMENTARY is scheduled for release on home vid- 212|¢ Manufacturer, Catalog Number  Performers §s| 5 |38
eo in October. Directed by Jerry Garcia and Len Dell’ Amico, the hour- = =
long tape is titled “So Far”; it includes vintage footage of the legend- * & NO.1 % %
ary band and computer-generated animation. The tape, priced at 11 1| 3| CROCODILEDUNDEE Paramount Pictures Paul Hogan 1985 | PG | 2095
$29.95, will be released by 6 West Home Video, a divison of Arista Rec el N A
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
e 2 | 2 | 47| AEROBIC WORKOUT A Lorimar Home Video 070 EealAere: RS Bk
A $15,000 BOUNTY has been placed on the heads of video pirates. The 3|4 |25| TOPGUN Paramount Pictures Tom Cruise 1986 | PG | 26.95
Motion Picture Assn. of America has upped the top reward for infor- Paramount Hotne Video 1629 Kelly McGillis
mation leading to the arrest and conviction of people who make illegal 4 | 3| 36| CALLANETICSA %‘:"Hz'r:gﬁgggssgi'gé Callan Pinckney 1985 | NR | 2495
copies of videocasssettes. Since unveiling the reward program in 1976,
the MPAA says, it has paid out more than $336,000. Previously, the 5 | 5 | 13| HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 | NR | 1495
maximum award was $5,000.
6 | 6 | 45 | SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G | 2995
200,000 NIGHTMARES AND COUNTING: Media Home Entertainment’s ambi- . -
tious promotion for “Nightmare on Elm Street 3: Dream Warriors” 7 | 12| 97 | JANEFONDA'S NEWWORKOUTA  LOTimarLightyear Ent Jane Fonda 1985 | NR | 39.95
has apparently paid off; the company says more than 200,000 copies of :
the horror film have been ordered by dealers before its release on Sat- 8 | 10 | 64 | KATHY SMITH'S BODY BASICS A 1 igeonc. | Kathy Smith 1985 | NR | 29.95
urday (5). That makes it the best-selling title in the history of the com-
pany. To promote the cassette, the company launched an extensive 9 | 7 | 13| HERE'S DONALD! Walt Disney Home Video 527 Animated 1987 | NR | 1495
consumer ad campaign and a Be In My Nightmare Sweepstakes, which T—— T
offers consumers the chance to appear in the forthcoming “Nightmare 10 | 11 | 7 | THECOLOR PURPLE e Ooran Winfrey 1985 | PG-13 | 89.95
on Elm Street 4.”
11 8 | 15 ;t:za%YrgIgE?:EEvgngOLD #5 | srimar Home Video 059 Donna Edmonson 1987 [ NR | 1295
“DRACULA SUCKS”—THE T-SHIRT: Unicorn Video staffers say they are
. . o p I DISNEY r : i . )
“practically drowning”’ in requests for more ‘Dracula Sucks’ T-shirts. 12,312 Hos! SING-ALONG SONGS: HEIGH .1t pisney Home Video 531 Animated 1987 | MR | 1495
So now, in the interest of fairness, the company says it will send one
. 2 D 4 - THE DOORS: LIVE AT THE The Doors Video C
shirt for every three cassettes ordered by a retailer. The horror movie 1319 6 | HOLLYWOOD BOWL A e O The Doors 1987 | NR | 2495
is currently available for a list price of $59.95. g m—
ULTUR HAS G s A ; | 14 | 38 | 110 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 Christopher Plummer | 1965 1 & | 2998
KULTUR T PRICES on its line of performing-arts videos, resulting in
h 7 ] gt A NIGHTMARE DN ELM STREET 3: i )
approximately 50% of the titles in the company’s catalog being slashed. 151 % | 2 | DREAM WARRIORS MedialiiomelEntertainmentiMa00 Robert Englund 1987 | R 8995
“It has become distinctively clear to us that our product will be more _ _
collectible at the lower price of $39.95,” says Dennis Hedlund, company 16 | 22 | 5 | BILLCOSBY:49 Kodak Video Programs 8118705 Bill Cosby 1987 | NR [ 1995
resident. Other titles have been lowered to $19.95, Hedlund says. ;
S i 17 | 20 | 4 | BLACK wiDOW CBS-Fox Video 5033 Debralingsy 1986 | R | 8998
AL STEWART Theresa Russell
18 | 29 | 8 | DORFON GOLF & J2 Communications J2-0009 Tim Conway 1987 | NR |29.95
P Paramount Pictures R
HAHDWAHE WATGH 19 27 ] 93 BEVERLY HILLS COP Paramount Home Video 1134 Eddie Murphy 1985 | R 1995
(Continued from preceding page) 20| 26 | 3 | THE THREE AMIGOS Orion Pictures 7 g‘hee"fy"gf";‘s'; 198 | PG | 8995
spokesman, Chicago-based Prescott Ball & Tur- ! JCI Video Inc. ]
But engineers discovered that ben, says he doesn’t expect the im- | 21 | 17 | % | KATHYSMITH'S TONEUP & 1CI Video 8112 KathylSmith R || CL | s
with a few adjustments FTM could provements offered by FTM to add i .
vastly improve a conventional TV  more than $100 to the cost of a TV set. (zp| W e | RIS Key Video 2001 Elvis Presiey 1961 | NR | 19.58
picture. The tension-mounted shad- However, he cautions, much de- 16 i
3 g 4
ow mask allows for a greater de- pends on how quickly the computer 23 O | VHEEEG CBS-Fox Video 4611 Sean Connery 1965 | NR | 1998
gree of energy to be fired at the market accepts FTM monitors so REENTRY | MARY ' ! Julie Andrews
. . . g POPPINS @ ¢ Walt Disney H 3 - I
screen, making for a brighter pic- economy of scale can be reached. 2 s s Dick Van Dyke el B
ture. Conventional sets are limited  Still, he adds, “The product couldbe | 55 | 15 | 15 | were's GOOFY! Walt Disney Home Video 529 Animated 1087 | R | 1495
because excess energy fired at the gangbusters. The picture quality is
shadow mask causes excess motion superior to anything out there.” 2% | 35 | 33 Amblin Entertainment Michael J. Fox
A . - . . . BACK TO THE FUTURE A ; ! 1985 | PG [ 2095
and picture distortion. Flat tension He also cautions that the in- MCA Home Video 80196 Christopher Lloyd
masks are stationary, varying only creased resolution of sets won’t be 27 | 28 | 2 | THE BEDROOM DEG Inc. Steve Guttenberg
. . 0 . ; ) WINDOW ' 1987 [ R [ 7998
in tension as energy levels increase.  useful until the resolution of broad- Vestron Video 5209 Isabelle Huppert
Yet, despite the increased energy  cast TV is improved. 28 | REENTRY | DR.NO CBS-Fox Video 4456 Sean Connery 1962 | R | 1998
need for the brighter picture, the The Zenith spokesman notes
spokesman says the effect won't be  there are bugs to be ironed out of | 59 | pe.enyry | ONHER MAJESTY'S SECRET CBS-Fox Video 4604 George Lazenby 1968 | po | 1998
noticed on an electricity bill, and as  the FTM system before it will see SERVICE Diana Rigg
far as company engineers can see, it  wide-scale application to consumer 30 | NEW)> | OVER THE TOP Cannon Films Inc. s
' 4 y L . A ylvester Stallone 1987 | PG | 89.95
won’t shorten the life of a set. TVs. Primarily, he says, the elec- Warner Home Video 11713
Industry watchers say that as tronics of the set will have to be al- | 31 | reentRY | YOU ONLY LIVE TWICE CBS-Fox Video 4601 Sean Connery 197 | NR | 1998
technologies like Super-VHS and tered to accommodate the absolute-
digital processing gain acceptance ly flat screen. Signals of convention- | 32 [ 14 | 91 cv%)TRHKYOSUA‘f"IH’S ULTIMATE VIDEO jg' Vigeo 'gc- Kathy Smith 1980 | nR | 29.95
in home video products, the develop- al sets projected onto curved liViceols 100
ment could find a warm reception.  screens seem distorted when pro- | 33 | NEW)>| PLAYBOY VIDEO CENTERFOLD #6  Lorimar Home Video 526 Lynne Austin 1987 | NR | 1295
“It could be the cream of the jected on a flat screen.
crop,” says Chuck Ryan, an invest- Hurwitz also points out that be- 34 | 32 | 13| KissEXPOSED Eg:yg::: 5?;:;‘3330641 489.3 Kiss 1987 | NR | 2095
ment analyst for Merrill Lynch Cap- cause of design constraints, FTM JE !
ital Markets. “It could serve a mar-  can only be applied to sets that are 35| 34 | 110 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G [2995
ket niche as digitalization and high no larger than 21 inches. “The glass _
resolution come to prominence in  gets thick and heavy after that,” he |36 | 31 | 90 | STARWARS CBS-Fox Video 1130 m:r':s’;f‘";g'r 5 1977 | e | 2098
the consumer market.” says. “What Zenith will need for _ =
Says the Zenith spokesman, “For  larger-screen sets is help from glass | 37 | 24 | 95 | STAR TREKII-THE SEARCH FOR Paramount Pictures WilliamiShatned 1984 | PG | 1995
. . . SPOCK Paramount Home Video 1621 DefForest Kelley
technologies such as S-VHS and companies. They will need to devel- .
high-definition TV, clearly this is op a different configuration of glass | 38 | 37 | 7 | THE GOLDEN CHILD ;’g:g:gz:} ﬁ'g;;’e'evﬁ R NCET Eddie Murphy 1986 | PG-13 | 79.95
the right technology.” that is thinner to make it lighter.” 0 o -
Murray Hurwitz, an analyst for The first FTM sets are due outin | 39 | 36 | 49 | SCARFACE o M’g‘fﬁ;‘\qe'b’ﬁe‘g‘ggﬁ) 4 Al Pacino 1983 | R | 2095
1988, and there are indications that Total Video e
Zenith won’t be the only compan 40 | 25 | 22 | A WEEK WITH RAQUEL [Ce0, ne. Raquel Welch 1987 | NR | 29.95
CD-only store y pany Q HBO Video TVA9965

scores with
hardware sales
... See page 41

offering them. “We’ve shown the
technology to virtually every moni-
tor maker in the world and the re-
sponse has been overwhelmingly
positive,” says the spokesman.

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 mitlion at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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CHRISTOPHER REEVE
GETS A NEW

He's been a headliner as Superman. With 3 titles in
Billboard’s rental top 10, and $200 million in theatrical
grosses.

Now, in “Street Smart, Christopher Reeve comes down
to earth for another astronomical success.

He's a hotshot preppie reporter digging for an offbeat
story in New York's underworld. He finds menacing
pimps. Tough hookers. Sex. Drugs. And more action
than he bargained for.

It's an electrifying, critically acclaimed urban thriller.
With a star of invincible drawing power. Order by

September 24. @ %

GCANNON MEDIA HOME ENTERTAINMENT
A Heron Communications, inc Company
5730 Buckin, uram Pail kway
Cuiver City, Califor

Hi-Fi DSLQSED Cloned captioned by the Nationai Captioning Institute.
TIONED

STERED. Used with permission
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Go-op Ads Get
Mixed Reviews
At Seminar

BY CHRIS MORRIS

LAS VEGAS Co-op advertising, a
traditional sore point among mom-
and-pop video retailers, became the
focal point of discussion once again
at a recent Video Software Dealers
Assn. convention seminar. The dia-

log proved as in-

conclusive as
ever.

The Aug. 17
seminar, “Co-op

HEP“m Advertising: How

To Get It, How To

Use It,” failed to
live up to its title; if anything, the
four panelists pointed out how the
vagaries of co-op systems make it
difficult for retailers to derive their
fair monetary share from distribu-
tors and studios.

“I wish we had the [co-op] guide-
lines; I don’t know why they keep
them secret,” said Barry Rosen-
blatt, operator of the 37-store Video
Libary chain, which dominates the
Sacramento, Calif., market.

The lack of clear-cut co-op rules
often leaves retailers in the dark,
noted John Heim, ad manager for 40
National Video outlets and operator
of four stores in the Denver area.

“Even today, we hear stories of
co-op being returned to the studios
unspent,” Heim said.

Added Rosenblatt, “There is a
lack of ecommunication from the re-
tailer to the distributor, from the
distributor to the studio, from the
studio to the people who check it.”

Rosenblatt said uncertainty over
co-op requirements is exacerbated
by the studios, which at times ap-
pear unsure of their own ground
rules.

“We receive [television ad] clips
from the studios without their logos
on them; we send them back for ap-
proval, and we get turned down,” he
said, after screening two versions
of a “Heartbreak Ridge” TV spot to
illustrate his point.

Steve Berns, president of RKO
Warner Theatres Video, which oper-
ates 20 outlets in New York City—
including former Video Shack
stores—agreed the co-op system
has problems. But, he added, retail-
ers should attack those problems by
being more creative and better or-
ganized. For example, Berns said,
retailers need not rely on TV and
print ads to promote their product.
“You can do contests; you can do
promotions; you can do grand open-
ings,” he said.

National’s Heim also called for
dealer creativity, citing his own
company’s rental of the Denver Zoo
to help promote “Out Of Africa.”
Added Video Library’s Rosenblatt,
“The promos you do don’t have to
be expensive. You don’t have to go
to television or radio. Don’t get
caught up spending more than you
can afford.”

Robert Smith, operator of two
Color Shop stores in Mobile, Ala.,
and the sole independent voice on
the panel, said retailers must estab-
lish good relationships with their
distributors. Smith opined that di-

(Continued on next page)
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Japan’s VCR
Production
Has Dropped

TOKYO For the eighth month in a
row, the Electronic Industries Assn.
of Japan has reported a decline in
VCR production. Production for
June totaled 2.45 million units, down
21.2% from the same month a year
ago. Additionally, the number of
units exported from Japan totaled
2.05 million units, down 7.1% from
1986.

Figures for the first six months
of this year show total VCR produc-
tion of 13.22 million units, a drop of
15.2% from the first half of 1986
(15.59 million).

Exports for January-June 1987 to-
taled 10.45 million units, down 20.9%
from the 13.22 million of the previ-
ous year. Meanwhile, production of
color television sets totaled 1.18 mil-
lion in June, up 7.8% from the same
month last year. The first-half fig-
ures were up 4.3% to 6.87 million,
with exports down to 1.98 million, a
decline of 18.3% from the corre-
sponding time last year.

CO-OP ADVERTISING

(Continued from preceding page)

rect mailings and radio ads with
dealer tags are among the best
ways for mom-and-pop retailers to
put their money to use.

“Our last co-op direct mailer was
paid for by Coca-Cola,” Smith said.

Heim disagreed, however, saying,
“In my personal opinion, a dealer
tag ad is a waste of money and a rip-
off of you. Whose name is at the
bottom means nothing. You deserve
your co-op dollars in your own
store.”

Few current releases were ad-
dressed by the panelists, but they
did voice displeasure over HBO Vid-
eo’s low 1% co-op offering for the
Academy Award-winning film “Pla-
toon.” Standard co-op monies per ti-
tle run 3%-5% of purchase.

“We think it’s illogical,” RKO
Warner’s Berns said of the HBO of-
fering. Added Rosenblatt, “If we
can’t tell our customer in our way,
then we’ll decrease our order.”

Heim also noted the discrepancy
between major trade advertising
and limited co-op money being of-
fered on product like Disney’s
“Lady And The Tramp.”

The persistently knotty subject of
co-op advertising may have been
summed up best by a retailer speak-
ing near the end of the semimar:
“Co-op,” he said, “is either feast or
famine.”
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SPECIAL INTEREST
VIDEOCASSETTES SALES

R | T

# International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theat

at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Health And Fitness; Business And Education.

rically released programs, or of

[ -
° % Compiled from a national sample of retail store sales reports.
x S
g%z s
%] 72
2 | X | g TITLE Copyright Owner, Remarks wd
= e ] Manufacturer, Catalog Number 55
RECREATIONAL SPORTS™
* & NO.1 & x
1 | 2 | 37 | GOLFMYWAY WITH JACK NICKLAUS Woridvision Enterprises Inc. 2001 ggz‘rw'h"w guide for the beginning | ¢, g
2 | 1|37 | AUTOMATIC GOLF Video Reel VA 39 g:’iee"’l‘;”;g t";egg°yd;r(ij’:'ease players’ | 495
THE SUPERFIGHT-HAGLER VS, QMI Video Features the fight in its entirety plus rare
3 o LEONARD Forum Home Video QMI-1 interview footage. 19.95
JOHN MCENROE AND IVAN LENDL: . L tenni d ti
] 1 earn tennis secrets and tips from the
4 3 THE WINNING EDGE Vestron Video 1022 world's two best players. 2995
ARNOLD PALMER: PLAY GREAT GOLF . Mastering the Fund tals f
6 9 astering the Fundamentals focuses on
5 VOLUME 1 Vestron Video 2038 the basic mechanics of golf. 3998
LITTLE LEAGUE’S OFFICIAL HOW-TO- . ici i iri :
6 | 8 | 13| pLAYBASEBALL BY VIDEO " Mastervision E:ﬁ;;;?r.m“ons forany aspiring YOUN| 195 o
; - AR TIOC AT EOWER - . e T Don’t | Know You? Sidney Poitier chats with Dionne Warwick at a reception
RAQUETBALL Pacific Arts Video 598 forehand, backhand & court strategy. 19.95 held _durlr:jg t_he recc:jent Video Softwareé Dealers Assn. convention. Earlier in the
: . evening, during a dinner hosted by RCA/Columbia Pictures Home Video, Poitier
- Tim Conway displays the fun-damental . . . ’
8| 3| 9 | DORFONGOLFe J2 Communications J2-0009 of golf im o s'p’;ofyof hontos e | 2995 | was honored with the 1987 VSDA Presidential Award for Sustained Creative
- Achievement, and Warwick sang many of her biggest hits for a crowd of more
Selluloid/Adam R. Bronfman Golf's Grand Master demonstrates and ’ 9 m
9 9 a GOLF LESSONS FROM SAM SNEAD Star Video Productions explains every aspect of the game. 4995 than 4,000 ShoonerS' (Photo: Lee Salem)
THE BEST OF THE FOOTBALL . . NFL's best and funniest football
12 15 s best and funniest footba
10 FOLLIES DRIl idec bloopers fill this compilation. L
HOW TO PLAY POOL STARRING . . Th | t i
7 e pool master reveals his secrets for
11 5 3 MINNESOTA FATS Lorimar Home Video 018 shooting to win--every time. L2
MIKE SCHMIDT STORY: THAT BALL’S . . The Phillies’ t displays hi
1 ies’ great displays his
12 3 OUTTA HERE! Rainbowlhlomeliidec techniques for heavy-hitting. e
RE-ENTRY T'Al CHI CH'AUN Tquching The Clouds Nancy Kwan demonstrates and explains
13 1c King Of Video the oriental exercise for mind and body. A
14 | REENTRY gé‘TRTREERN MILLER'SLEARN TOSKI | it Home Video 098 A definitive guide to the art of skiing. 24.95 -
15 | RE-ENTRY | SKIMAGAZINE'S LEARN TO SKI Lorimar Home Video 098 Beginner's guide to skiing, designedto | 1945 I
teach basic techniques.
SOCCER FOR EVERYONE: VOLUME Thi includes juggli
NEW is program on soccer includes juggling,
16 > 1 Sports Worid heading, dribbling and trapping. Ry
19 : 3M/ Sportsman's Video Ricky Clunn shows how to fish at all
17 3 BASS FISHING: TOP TO BOTTOM Leisure Time Video depths plus casting techniques. 69.95
. . More golf basics including shot
18 | NEWD) PLAY BETTER GOLF: VOLUME 2 Spinnaker Software Corp. refinement, the wedge, and putting. 9.95
19 | 15 | 11 | DR.J'S BASKETBALL STUFF CBS-Fox Video 5032 Highlights of Julius Erving's careeras | g qg
well as playing techniques are featured.
GREATEST SPORTS LEGENDS: . The life and career of one of pro
20 | 14| 3 | jyLus IRVING SEECEED basketballs greats. —
HOBBIES AND CRAFTS™
* % NO.1 & &
CHEF PAUL PRUDHOMME'S . Unique techniques are revealed in this
1| 3|3 | [ QuiSIANA KITCHEN, VOL. 1 J2 Communications video on Cajun cooking, 1995
2 5 23 hll\\levI}G|MCKENZIE S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 wzll;slktlo Oahu, Maui, Diamond Head, and 2495
CHEF PAUL PRUDHOMME'S - How to prepare Cajun and Creole
31 2| 37| LOUISIANA KITCHEN, VOL. 2 IS0 classics from scratch. Ak
4 | NEwp | LL BEPNGUIDE TO OUTDOOR Friendship Il Productions g;%i’fg:n%ﬂeghﬂg‘si"m onhowtotake | p95
1 5 For the fish lover whose time or bad luck
5 8 5 VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible, 19.95
. . The preparation and carving of roasts,
6 4 21 JULIA CHILD: MEAT Random House Home Video steaks, hamburger, and chops. 29.95
7 | 10| 3 | vIDEOFIREPLACE The Video Naturals Co. el e Blow of @ flickering fire-right | g g5
JClI Video Inc. Common-sense guide to the basics of
8 1 15 YES YOU CAN MICROWAVE JCI Video 8200 microwave cooking. 2095
9 | 9 | 9 | MADEEASY-ELECTRICAL Lorimar Home Video 073 WSS TG O 1495
homeowners money on simple repairs.
10122 HUGH JOHNSON’S-HOW TO ENJOY Simon & Schuster Video A definitive look at wine from cooking to | ,q o CURREN , CHA R , HI , S
WINE Paramount Home Video decanting and buying :
11| 6 | 29 | PLAYBRIDGE WITH OMAR SHARIF  Best Film & Video Corp. SEae il A 3495 AVAILABLE BY SUBSCRIPTION
. Planning, planting, maintaining. and {
12| 7 | 31 | THEVICTORY GARDEN Crown Video At R 295 | For _progr aTT'"gI utste znlyd
- - nquire on station etlterneaaq:
13 | NEWP | MADE EASY-REMODELING Lorimar Home Video 140 ‘c’g‘muggrzsh‘;f‘if;‘gga‘i?ja"e you money on |, g
CHEERS! ENTERTAINING WITH o Esquire magazine presents this
14| 1|2 Esquire Video ESQCHO1 ; i ) 1495
ESQUIRE foolproof guide to giving great parties. RECORD SOURCE INTERNATIONAL
. Numerous home repair and restoration
15115 ] 27 THIS OLD HOUSE Crown Video ideas presented in an easy-to-do style. 24.95

A DIVISION OF BILLBOARD
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; Mm: VIDEO

VIDEO
REVIEWS

This column offers a critical look
at recent montheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“The Nightmare Returns: The Al-
ice Cooper Tour,” MCA Home Vid-
€0, 76 minutes, $29.95.

Everything you’d expect from Al-
ice Cooper is here. The grinding
heavy metal licks, the props, the boa
constrictor, and the stage antics—
plenty of stage antics. The highlight
comes when Cooper pokes his head
through a guillotine during the
song “I Love The Dead.” With the
help of some convincing theatrics,
the head appears to be sliced off. A
zombie promptly carries Cooper’s
detached noggin around the stage,
and even gives it a blood-soaked
kiss (yuck!). The music is vintage
Cooper. His face etched in mock an-
ger, a pencil-thin, leather-clad Coo-
per unleashes a rambunctious set
generously sprinkled with favorites
like ““18,” “School’s Out” and the
haunting “Only Women Bleed.”
While the self-proclaimed “king of
shock” may have had his impact di-
luted by a legion of imitators, old
fans will greet this new nightmare
with open arms. Meanwhile, young
head-bangers—at least those who
don’t find him too subdued—will eat
it all up with a spoon. AL STEWART

“The Glory Of Their Times,” Vid-
America, 52 minutes, $29.95.

This time capsule will be too
heavy for the casual baseball fan
but connoisseurs of the sport’s his-
tory will eat it up. Based on the ac-
claimed book by Lawrence S. Ritter,
this well-crafted documentary
chronicles baseball from the turn of
the century to 1917, when a young
left-hander named George Herman
“Babe” Ruth was acclaimed notas a
slugger of home runs, but as a
pitcher who won 23 games during
each of his first two seasons. Other
stories retold here include the 1909
World Series clash between De-
troit’s Ty Cobb and Pittsburgh’s
Honus Wagner as well as a 1912
American League pennant race that
saw Smokey Joe Wood’s 34 wins lift
Boston over Washington despite
Walter Johnson’s 32 wins for the
Senators.

Surviving players from the era re-
call these and many other baseball
nuggets; visuals rely on still photo-
graphs and the era’s crude motion-
picture technology, while headlines
place events in a historical context.
The price may be a bit steep for
wide-scale sell-through, but base-
ball fanatics will appreciate a
chance to rent this title.

GEOFF MAYFIELD

“The Worst Crimes Of The Twenti-
eth Century,” Front Row Video
Inc., 30 minutes, $9.95.

For the purposes of this tape, the
20th century consists of the period
from 1962-69, during which four
mass murderers—Albert ‘“‘Boston

(Continued on next page)

WATCH FOR TRANS WORLD ENTERTAINMENTS
“TRIPLE D” offer!

ASHANTI —LAND OF NO MERCY

Dynamite \ NINJA THE PROTECTOR
Discount : SOLDIER'S REVENGE

Deal

THE JUNKMAN

THE EMPEROR CALIGULA: ZULU DAWN
THE UNTOLD STORY
THE TOMB
THE INTRUDER WITHIN
NINJA DESTROYER

GAME FOR VULTURES

WHITE FIRE

-We're 'doing some @Never done before! For the first time
in Tha hisronf of Truns Wond Emertalnment a leader in quality
home-video entertainment, we're making available to you one
dozen fantastic titles at the lowest price we've ever offered— AN
INCREDIBLE $18.95!

To help you get a jump on what shapes up to be the biggest Fall
season in some time and an even bigger Christmas season, TWE
begins the “Triple D“ DYNAMITE DISCOUNT DEAL on September 15.
This dynamic new program offers you 12 superb films— each one
filled with all the Action, all the Suspense, all the Thrills and all the
Adventure you've come to expect— at an astonishingly low price

of $18.95!

This unbelievable offer ends November 30, so order right away

and be a winner with home-video’s winning team... Trans World
Entertainment!

BILLBOARD SEPTEMBER 12, 1987

61
www.americanradiohistorv.com


www.americanradiohistory.com

OME VIDEO

There are kids out there who
have the desire, the will and the
brains to go to college. What they
don’t have is the money. So they
don’t go. And that is nothing less
than a crime.

Which is why the United Negro
College Fund exists. By keeping

tuitions down at its 43 predomi-
nantly black colleges, the Fund

gives a chance to thousands of these
deserving students, a chance they
would not have gotten otherwise,

But, the battle’s far from won.
You see, for each one we reach,
there’s one we can’t. Not without

the funds, and that’s a loss none of
us can afford.

So please send your check to
the United Negro College Fund,
500 East 62nd Street, New York,
New York, 10021. Who knows, it
may be the check that will clear up
your next cold.

Give to the United Negro College Fund.

A mind 1s a terrible thing to waste. .

o

VIDEO REVIEWS

(Continued from preceding page)

Strangler” Desalvo, Richard Speck,
Charles Whitman, and Charles Man-
son—shocked America. The pro-
gram mainly consists of powerful
generic images: still photos of
bright-eyed youths juxtaposed with
footage of spacey killers being led
away by their uniformed captors;
corpses wrapped in blankets;
mournful neighbors; and spent
weapons. Except for the bland seg-
ments with a Temple Univ. criminol-
ogist, this is intriguing material.
Best of all is an interview with Man-
son, who defiantly declares, “I feel
no bad; I know no bad.”

KEN SCHLAGER

“Journey Into Space,” MCA Home
Video, 30 minutes, $29.95.

This half-hour program is cut
from much the same cloth as MCA’s
underwater voyage ‘“Ocean Sym-
phony,” but instead of heading be-
neath the sea, the cameras this time
are aimed at the heavens. Documen-
tary footage is presented, sans nar-
ration, over a new-age music bed.
Unfortunately, the results of “Jour-
ney Into Space” are not as impres-
sive as its oceanic companion.

Produced and directed by Craig
Jackson (who also gets credit for
the somewhat bland soundtrack),
the tape attempts to give the viewer
the experience of flying a space
shuttle, with stock NASA footage
of rockets launching, astronauts
training in states of semiweight-
lessness, satellites in orbit, and
views of earth from outer space.
The main problem here is that the
program is much more confined
than its subject matter: Network
coverage of actual NASA missions
has gone further to challenge the
imagination. G.M.

“Chimples Go To School,” Morris
Video, 30 minutes, $19.95.

The program follows the antics of
Buster and Lulu, a pair of frisky, 2-
year-old ‘‘chimples” on their first
day in a new school. The term
“chimple’ combines the words
“chimps” and “people” and is based
on the concept that chimps’ behavior
is similar to that of young children.

Behind all of this monkey busi-
ness, however, there is a lesson. Il-
lustrating the chimples’ motto—the
four Ls: living, loving, laughing,
and learning—the program is de-
signed to help youngsters under-
stand and overcome their fear of
meeting new people and help them
gain confidence when placed in new
situations. Complete with a sing-
along audiocassette and a chimple
activity book, this program is fun as
well as educational. Future Chimple
episodes are eagerly awaited.

DOUG REDLER
‘“‘Aerobics For Asthmatics,” no
manufacturer listed, 45 minutes,
$39.95.

Olympic gold medalist Nancy
Hogshead leads a workout designed
to help asthmatics improve their
cardiovascular systems and
strengthen the muscles that control
breathing. The athlete begins by ex-
plaining how asthma has affected
her and how the correct exercises
can help minimize the problems
asthmatics have. Hogshead then
leads several others in breathing

(Continued on next page)
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VIDEO REVIEWS

(Continued from preceding page)

warm-ups, stretching, aerobies, and
a cool-down. The video’s biggest
drawback is its $39.95 price tag.

PAUL OESCHGER

“Gospel From The Holy Land,”
Video Publications, 55 minutes,
$24.99.

Host Barry White leaves behind
the bedroom-voice approach that
characterizes his early-’70s pop
work for a walk on the sacred side,
while smooth Andrae Crouch shows
why his following extends beyond
the gospel camp. The Rev. James
Cleveland and the Southern Califor-
nia Community Choir and Shirley
Caesar round out the show, which—
as the program length and high pro-
duction values suggest—was origi-
nally intended for television broad-
cast.

This program of high-energy gos-
pel music, performed by some of the
genre’s leading stars, is the first in
a series of three. It may not have
the overall appeal of the critically
acclaimed documentary “Say Amen
Somebody,” but for what it is, “Gos-
pel From The Holy Land” is well ex-
ecuted. G.M.

“35mm SLR: Shoot Like A Pro,”
Vidatron Communications, 46
minutes, $23.45.

Anyone who has owned a 35mm
single-lens reflex camera for a few
months, studied the camera’s man-
ual, and made an earnest attempt at
learning the basics of photography
will probably already know most of
what this tape attempts to teach.
But for the first-time camera buyer
who hasn’t found time to read the
manual, this Pentax production is
just the ticket.

Beginning with an overview of
camera equipment and its care, this
comprehensive mix of live action
and animation sheds a good deal of
light on some of the more complicat-
ed aspects of photography, includ-
ing depth of field, exposure compen-
sation, and use of electronic flash
units. JEFF NISBET

“101 Super Stars: ‘Greatest Sports
Legends’ 10th Anniversary Spe-
cial,” Sports Legends Video, 65
minutes, $9.95.

Originally aired as the 10th anni-
versary show of the syndicated tele-
vision series “Greatest Sports Leg-
ends,” the anthology pats itself on
the back a bit here but still manages
to indulge viewers with a wealth of
precious moments: Ted Williams
reaching .406 on the last day of 1941
and later capping his career with a
home run in his last at-bat; Jerry
‘West’s famous cross-court basket;
Jackie Robinson stealing home in
the World Series.

Happy-talk co-hosts Jayne Ken-
nedy and Ken Howard will irk some
sports purists, although Howard
handles his role smoothly. The big-
gest complaint from some buffs will
be that many of the tape’s honorees
are dispatched too quickly—a con-
cluding five-minute montage gives
34 of these ‘“‘superstars” mere pass-
ing mentions, while others are simi-
larly dismissed in short order earli-
er in the program.

Despite its flaws, the all-star line-
up and rock-bottom price could help
this package at the sales counter.

GEOFF MAYFIELD

-

Ee,

CHRISTMAS CAROL

HER HAND-PiCKED SELE
CTIONS FR:
MEDY ROUTINES FROM “THE CAROI.%MU:NVEETR:I’I:%W"

1000
MER HAND-PICKED SELECTIONS FROM OVER

COMEDY ROUTINES F

ROM “THE CAROL BURNETT SHOW!

With new Introdycy
on
and reminscences

from Carol,
Featy
Show B

“Little ]
and o
Mmore ciassic ¢,

It's a sure-fire best-seller, the ultimate in Holiday Cheer.

It's Carol’s favorite routines from the five-time Emmy-award
winning “Carol Burnett Show.” A unique blend of comedy talents. Wildly
funny and outrageously popular.

And, beginning in October, a comprehensive TV, radio and print
media campaign will drive consumers to your stores for Carol Burnett's
MY PERSONAL BEST.

Your customers won't want to miss it. Neither will you.

(Garol Burnett’s MY PERSONAL BEST

Featuring “Went with the Wind"” J2-0015 Running time: 60 minutes  $29.95 Suggested retail
Featuring “Little Miss Show Biz” J2-0016 Running time: 60 minutes  $29.95 Suggested retail

Pre-book date
October 1

Release date
October 15

J2 Communications 10850 Wiishire Boulevard. Suite 1000. Los Angeles. CA 90024
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SHERMAN HEMSIH\FY * LUIS AVALOS

A CONTAGIOUS COMEDY FOR THE WHOLE FAMILY!

INFINITE PRODUCTIONS. INC. preseats SHERMAN HEMSLEY and LUIS AVALOS in "GHOST FEVER" Co-Starring JENNIFER RHOOES.
OEBORAH BENSON. PEPPER MARTIN, OIANA BROOKES. MYRON HEALEY Guest Appearance by “SMOKIN" JOE FRAZIER
Executive Producers KENNETH JOHNSTON and WOLF SCHMIOT Produced by EOWARO COE and RON RICH written by 0SCAR BROONEY. RON RICH
hi-ﬁ and RICHARD EGAN music oy JAMES HART Supervising Editor JAMES RUXIN Directed by ALAN SMITHEE

oNG ©1986 ALL RIGHTS RESERVED. INFINITE PRODUCTIONS. INC. LICENSED BY KODIAK FILMS INC. Mlm
A MIRAMAX FILMS RELEASE <1981

AVAILABLE ON VIDEOCASSETTE AND LASER VIDEODISC OCTOBER 7, 1987
= llii=

e N T =N

To add your name to Charter’s POP retail list
call 1-800-323-4767

Artwork and Design © 1987 Charter Entertainment™

1901 Avenue of the Stars, Los Angeies, CA 90067 Printed in U.S.A A NELSON™ ENTERTAINMENT COMPANY

A Rockin’ Rocket Man. Elton John’s
new concert video features the
flamboyant entertainer performing in
Australia with the Melbourne
Symphony Orchestra. Scheduled for
release Sept. 24 (prebook is Sept.
14), the 95-minute cassette features
20 songs, including selections not
offered on either the recent live
double album or the Showtime cable
television special. “Elton John Live In
Australia” will be priced at $29.95 and
marks the first music video product
released by J2 Communications.

Lakers Release
Antidrug Vid,
Rap Single

NEW YORK As part of an ongo-
ing effort to combat the spread of
illegal drugs, a 20-minute music
video created by the world champi-
on Los Angeles Lakers will be re-
leased by CBS/Fox Home Video.

“Just Say No” features the en-
tire basketball team singing an
original rap song aimed at discour-
aging young people from using il-
legal drugs. The single was re-
leased to radio stations and the
videoclip was released to music
video channels on Sept. 1.

The videocassette will be avail-
able in video stores beginning
Sept. 24 for a list price of $14.95.
Included on the cassette is a be-
hind-the-scenes look at the making
of “Just Say No.” The video was
produced by George Duke and was
made available to CBS/Fox as a re-
sult of a previous distribution
agreement with NBA Entertain-
ment.

In the past, members of the Lak-

| ers have made appearances at Los

Angeles high schools to deliver
antidrug messages to students.
The entire “Just Say No” project,
including the single, music video,
and home video, was developed by
the Lakers’ wives, who have
formed a nonprofit community ser-
vice organization.

THE BILLBOARD BOOK
OF NUMBER ONE HITS

BY FRED BRONSON
The inside story of every Number
One single from “Rock Around
the Clock™ to "We Are the World.
AT BOOKSTORES NOW.
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known as David Z (like his brother Bobby Z, Prince’s
drummer). Therefore, we can expect lots of '80s Min-
nesota funk.

In a related development, EMI/Rodven, the label’s
joint venture with its Venezuelan counterpart, will
soon disclose its recording contract with three ex-
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HOT LATIN 50.

Menudos: René, Johnny, and Xavier, who have w |8 C°mrgit'ﬁgafi'f’ra”iteiggft';a“”
by T Sab . formed a new band under the name Projecto M. Al- 25 | B3 | £g | ¢ | ARTIST FED ' TITLE
y Lony sadournin though not at liberty to disclose all the details related E3 3 Lo | 0| LABEL
to the trio’s production, Ruiz does say, “It’ll be com- % NO.1T o »
WORD LEAKING OUT OF New York’s Variety Stu-  pletely the opposite of what they did with Menudo, be- : . . 1 | LUIS MIGUEL AHORA TE PUEDES MARCHAR
dios has it that Fernandito Villalona’s forthcoming cause these guys can sing for real!” According to L33 ZceeksatioOng
album for Kubaney Records is going to be his most  Ruiz, the album is expected to be released in the U.S. 2 1 3 3 | 5 | LOSLOBOS LA BAMBA
exciting in years. This is a promising sign for Villa- the fourth week of September and four weeks later in JULIO IGLESIAS O MEJOR DE TU VIDA
lona, one of merengue’s top sellers, whose myriad Venezuela. Sources inform us that the name chosen 3 ! 1] s
fans' eagerly' await his releases. Unlike previous re- by the label, Atake, was voted down by the members 4 5 5 | 29 | LOSBUKIS TU CARCEL
cording sessions—open-door affairs with interested because of its hostile implication.
parties and sycophants gaining equal access to the re- 34 4 | 29 | AMANDAMIGUEL EL PECADO
clusive Mayimbe—present recording dates have been NOTAS Y NOTICAS: What Ruiz didn’t mention is @ 01 10| 5 | EMMANUEL NO TE QUITES LA ROPA
conducted with the utmost secrecy throughout the 14 :i;RENZO oI SCEROSAS
months of production. Nor have there been the usual A A 7 6 7] 30
advance cassettes and promotional items. Even Tony Fan excrtement bU|IdS P P zﬁ:iTANNE FIESTA EN AMERICA
San Martin, Kubaney’s normally outgoing VP, is re- H ’ 8BS
luctant to talk about i{,. “When Fgrnandito approached for VI"anna S neXt album @ 18 | 32 | 3 | JULIOIGLESIAS QUE NO SE ROMPA LA NOCHE
us during the preproduction stages, he stressed three =
factors: time to pour onto this production plenty of the impending—and still confidential—signing of a NELSON NED * % * POWER PI%‘E :AS*ET)E LA CUENTA
planning and emotion, the best facilities [in which] to  former RCA/Ariola songstress, who is expected to 2 |19 17 | e
create a qualitative product, and total secrecy to maxi-  sign with EMI. Her next release is scheduled for Octo- @ 2 | 28 | 5 | MUARES NO SE MURIO EL AMOR
mize future audience impact,” San Martin says. Ac- ber, in tandem with that of another former RCA art- M
cording to San Martin, Kubaney is planning to pro- ist, José Feliciano ... In the meantime, RCA/Ariola (A2)| 25 | 23 | 9 | FRANCODEVITA SOLO IMPORTAS TU
mote the album through radio stations around the International, ni corto ni perezoso, is gambling (@] 2 | 3 | 8 | ANGELICA MARIA PROHIBIDO
U.S. and Puerto Rico. As yet untitled, Villalona’s al- heavily in Las Vegas. Superstar Emmanuel, with RCA
bum will include “Quisqueyanos,” a cut calling for sales of “Solo” having surpassed the 5 million copies 2 | 27 | 20 | EMMANUEL SOLO
unity among Dominicans, which has received ample mark, crashes Caesar’s Palace Sept. 9-14. José José, JUAN GABRIEL HASTA QUE TE CONOCI
radio play. completely recovered from the ailments that recently 151 7 | 6] 38 | aota
landed him at a Los Angeles hospital, does Aladdin on 16 | 13 | 14 | 14 | DANIELAROMO VENENO PARA DOS
FOLLOWING EMI'S announcement of Lissette’s Sept. 15. Lucia Méndez, heavily booked with daily al
signing last week, Mario Ruiz, director of a&r and novela taping commitments, is expected to do Vegas 79 i TG ETONY OLIVENC i
marketing for Latin America, revealed the inking of in November ... Superstar singer/composer Juan 8 | 3 g | 11 | LOSCAMINANTES TODO ME GUSTA DE T
pop/dance/tropical group Daiquiri. Ruiz predicted Gabriel is on company loan for author/production du- ROCIO
that “at least five songs on the album [will be] hits.” ties on the latest recording by Raphael, who is sched- 19 | 17 | 24 | 12 | ESTELANUNEZ CORAZON ERRANTE
The first promotional single, “Mi Tumbao,” was pro- uled to perform at New York’s Radio City Music Hall
duced and remixed by David Rivkin—soon topbe on Oct.p3. 2 |15 | 15 | 13 | AGRA FLORES YANO VOLVARE
21 1 9 1 EL GRAN COMBO ESO OJITOS NEGROS
COMBO
2| | 12| 13| ROBERTODEL CASTILLO HASTA QUE TE CONOCI
2 2 2 g9 rMRQF%LSoELA HAZME TUYA
31 | 21 | 9 | YALERIALYNCH MUNECA ROTA
% | 27 | 25 | 10 | LUNNA NO DIGAS NADA
¥ { 30 % 5 éfljJSLIO IGLESIAS TODO EL AMOR QUE TE HACE FALTA
IATINA g have failed to make consistent audience gains. 2 | 16 | 1 | 15 | FRANKYRUZ U U
ﬁ i g THE MIAMI ENTRY won the national finals of the 35 | 4 | 31 | BRAULIO NOCHE DE BODA
& OTI Festival, held Aug. 29 at the James L. Knight s
by Carlos Asudel Convention Center in Miami. The song “Sabes Lo 2| 14| 17| 21| JORGEMUNIZ AMIGO MIO
y Larios Agudeco Que Yo Quisiera,”” composed by Mario G. Palacio BRAULIO EN BANCARROTA
and sung by Felo Bohr, won the right to represent 12 ] 16 ] 3| ces
DEYFILIA CARRASCO, 20, an unemployed single the U.S. in the international finals, set for Oct. 25 in 31 | 26 | 30 | 5 | SUSSYLEMAN NO ES IGUAL
mother from Michoacdn, Mexico, won a $1 million Lisbon, Portugal.
prize awarded by KTNQ-AM Los Angeles, the larg- ¢4 2 | | e |13 | 3RS ME VOLVI A ACORDAR DE Ti
est promotional jackpot given away by a radio sta- WE ARE WRITING you on behalf of our pub- (33)| 39 | 4 | 3 | AMANDAMIGUEL QUE ME DAS
tion in the city’s history, according to Bill Beadles, lisher-principals for whom we act as licensing and RCA
the station’s marketing director. The selection of collecting agent,” reads the notice sent by the Harry 3| 29 | 29 | 7 | SONIARIVAS DE PECHO A PECHO
the winner took place Aug. 29 at the Los Angeles Fox Agency to the same importers that have been TATIANA BAILA CONMIGO
Music Center from 2 million entries. In addition to  under pressure from the Recording Industry Assn. $ 2|8 ]16]em
the winner’s selection, the show also featured José of America in the parallel-imports debate. “At their 3% [ 37 | 3 | 15 | DYANGO AFALTADET
José, Jorge Muiiiz, Carlos Mata, Lila Murillo, Los request, we wish to confirm to you the procedures
Brios, Zerimar, and Laureano Brizuela. an((li requirements for our gran};ing of %)icense au- @D RN R PRorsHo AMOR CALIENTE
The amount of the prize is not the only record set m I 38 | 5 | LOSHUNOS LLORARAS
by the station. KTNQ and its sister outlet, KLVE- e
FM—the only FM e brondeasting in Spanishin 1< 1 NQ LOS Angeles awards * % *HOT SHOT DEBUT * * %
the Los Angeles area—have become the most suc- $1 mi“ion in a romotion NEW) 1 %NDORA MIGIOMBRE
cessful combo of its kind in the country. The sta- p | MIGUEL GALLARDO EXTRANJERA
tions were bought two years ago by their current B3 13 | e
owner, H&W Communications, for a record price of  thority on their behalf to import into the U.S. phono- NEW)D | 1 | BONNIE CEPEDA GOLPEA ME
$40 million. records made outside the U.S. that embody perfor- EMMANUEL £S MIMUJER
KTNQ and KLVE received 3.1 and 3.0 shares, re- mances of the copyright musical compositions 2 | 38 | % | 3 ) qea
spectively, in the spring Arbitron ratings. Hum- owned or controlled by such publisher-principals.” 43 | a0 | 31 | 21 | MARISELA PORQUE TENGO GANAS
berto Luna, a KTNQ DJ, is one of the most popular With this, the Fox Agency is opening another EROEDRS
radio personalities in the area. Music programming front in the very messy copyright situation in the 9| — |2 @%ABANOYROMINA POWER SIEMPRE SIEMPRE
at the stations includes ranchera with some pop-con-  Spanish-language music field in the U.S. o YOLANDITA MONGE CONTIGO
temporary ballads in Spanish on the AM band, i B
geared toward a 25- to 54-year-old audience, and in- A NOTE OF CONGRATULATIONS for Michel Ca- 8 | 36 | 35 | 18 XQSLAND”A MONGE AHORA AHORA
ternational top 40 contemporary ballads on the FM  milo, the 33-year-old Dominican pianist who was the
station, with the 18-45 segment in mind. revelation ofythe North Sea JazzpFestival in Holland a7 | 46 | 41 | 4 | LUCIAMENDEZ YONOSE QUERETE MAS
Although Spanish-language FM stations have and the high point at the Copenhagen Jazz Festival. 48 | 41 | 47 | 19 | EDDIESANTIAGO NADIE MEJOR QUE TU
proved to be winners in big Hispanic markets, New Camilo won standing ovations and high praise from ™
York City is still without one. The search is on, how- music critics, who admired his masterful technique RE-ENTRY JOSE JOSE SIN SABER
ever, according to well-informed sources in the me- at the piano. He will be playing at Mikell’s in New
dia. So far, the four Spanish-language AM stations  York from Sept. 17-19. @ NEW) I 1 E&E,‘V'Li‘ NAZARIO ALMA DE GITANA

O Products with the greatest airplay gains this week.
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& 8 I and one-stop sales reports.
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%] § ¢ | ARTIST TITLE
T | & | T | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & %
1 1117 MICHAEL BRECKER  MCA/IMPULSE 5980/MCA (CD) 13 weeks at No. One
MICHAEL BRECKER
2 2 |29 DEXTER GORDON  BLUE NOTE BT-85135/EMI-MANHATTAN (CD)}
THE OTHER SIDE OF ROUND MIDNIGHT
3 3111 THE DUKE ELLINGTON ORCHESTRA  GRr 1038 (CD)
DIGITAL DUKE
@ 715 CHARLIE HADEN  VERVE 831 673/POLYGRAM (CD)
i QUARTET WEST |
5 4113 PATRICK WILLIAMS' NEW YORK BAND  SOUNDWINGS Sw 2103 (CD)
| 10TH AVENUE
6 g |7 | JANIS SIEGEL  ATLANTIC 81748 (CD)
| | AT HOME
7 6 119 TONY WILLIAMS  BiUE NOTE 85138/EMI-MANHATTAN (CD)
! | CIVILIZATION |

9 (11|
|-

1

+ S S e —— e —
3 5115 | CLAUDE BOLLING & JEAN-PIERRE RAMPAL
—t

3 JACK DEJOHNETTE'S SPECIAL EDITION

| S §
@. 13 SPHERE  VERVE 831 674-1/POLYGRAM (CD)
| | 7|

CBS MASTERWORKS Fm 42018
BOLLING: SUITE FOR FLUTE & JAZZ PIANO TRIO NO. 2

MCA/IMPULSE 5992/MCA (CD)

FOUR FOR ALL

IRRESISTIBLE FORCES

17 EDDIE DANIELS

GRP 1034 (CD)

g |

1
Nt - _ TOBIRDWITH LOVE |
12 il ROB MC CONNEL & THE BOSS BRASS  MCA/IMPULSE 5982/MCA (CD)
) _ BOSS BRASS & WOODS \
13 9 NANCY WILSON coLumBia FC 40787 (CD)
it - . FORBIDDEN LOVER
OUT OF THE BLUE  BLUE NOTE BT 85141 (CD)
W53 | ™ LIVE AT MT. FUJI
'i§ [RE-ENTRY MODERN JAZZ QUARTET/NEW YORK CHAMBER SYMPHONY
=~ 61 (CD _ THREE WINDOWS
ToP CONTEMPORARY JAZZ ALBUMSw
| * % NO.1 % *
| 1 1 GEORGE BENSON/EARL KLUGH i
| waRNER BROS 25580 5 weeks at No_One COLLABORATION |
‘2 \ 7 LARRY CARLTON  mca 42003 (CD)
ad i - _ DISCOVERY
3 ’ 5 | PAT METHENY GROUP  GEFFEN GHS 24145 (CD) |

)3

STILL LIFE (TALKING)

Gospel
[EGTHRN

by Bob Darden

This is the first installment of a two-part interview
with the Winans.

YOU NEED A SCORECARD to keep up with the
Winans and all their projects these days.

First, a rundown on the members of the clan:
Twins Marvin and Carvin and brothers Michael and
Ronald Winans all record for the Warners-distribut-
ed Qwest label. Younger brother Bebe and sister
CeCe record for both the Sparrow and Capitol la-
bels. Marvin’s wife, Viekie, is with Light Records.
Got all that?

For this interview, let’s stick to Marvin Winans
and that branch of the family tree. These Winans
have a new album out, on Qwest, titled ‘‘Decisions,”
which features guest vocals by Anita Baker on the
song “Ain’t No Need To Worry.” “Decisions,” inci-
dentally, also boasts the most arresting album cover
art of 1987.

“ ‘Decisions’ is the best thing we’ve done so far,
Marvin says. “We really had the time to work on the
songs on this one; too many times in the past, we’ve
been rushed. I think that gives an added depth to the
music.

“I realize most of the attention is going to be on

Ain't No Need 10 worry
{with ex-Doobie Michael McDonald], but there's
much more to the album than just those two. The
most controversial will probably be ‘Wrong World

It deals with Irangate, the contras, the PTL Club

you have to get that in—and things like that. But
the gist of the song is that our faith should not be in
the political system nor even in organized evangeli-

cal movements or personalities—but in God alone.

and ‘T.ove Has No Color’
and LOve as iNO LOL0r

We're not throwing blame around here; we're just
reminding folks that man is vulnerable. But the
word of God doesn’t change.”

Marvin and his brothers produced, arranged, and
wrote most of the material on this album, as they
have for all of their albums since their Grammy-
nominated debut for Light in 1981, “Introducing
The Winans.”

The group begins touring in support of “Deci-
sions” soon and will play at Carnegie Hall in New
York, the Academy of Music in Philadelphia, and

The Winans address serious
subjects in their songs

other prestigious locations. Before the tour starts
Marvin says, the Winans will host the third Stellar
Awards Sept. 18 in Chicago.

“The Stellar Awards is a real highlight for all of
us,” he says. “It was created strictly to honor black
gospel artists. We've been on it twice before, and
we've won a couple of awards, but this is our first
time to host it.” He says the awards give “much-
needed visibility to black gospel artists

be taped before a live au
dience in the Christ Universal complex in Chicago
Superstation WGN will televise the show nationally.
Featured artists will include Al Green, Shirley Cae-
sar, the Williams Brothers, Vanessa Bell Arm-
strong, Nicholas, the Soul Stirrers, the Mighty
Clouds Of Joy, Wintley Phipps, and Bebe & CeCe
Winans. Television talk-show hostess Oprah Win
frey will make a special appearance.

The Stellar Awards will

| 4 4 |29 'KENNY G. A  ARISTA AL8 8427 (CD)
! 1 DUOTONES |
5 | 3 | GROVER WASHINGTON JR.  coLumsia Fc 40510
| STRAWBERRY MOON |
|6 | 5 | 15| YELLOWJACKETS  nca 5994 (c0)
FOUR CORNERS
7 7 1 7 MICHAEL FRANKS  waRNER BROS. 25570-1 (CD)
THE CAMERA NEVER LIES
8 6 |29 NAJEE  EM.MANHATTAN ST-17241 (CD)
NAJEE'S THEME
@ 10 3 HIROSHIMA  EPiC FE 40679/EPA (CD)
GO
10 19 l13 THE CHICK COREA ELEKTRIC BAND  GrP 1036 (CD)
LIGHT YEARS
@ NEWD SPYRO GYRA  MCA 42046 (CD)
STORIES WITHOUT WORDS
12 ti3l DAVID BENOIT  GrP 1035 (CD)
FREEDOM AT MIDNIGHT
13 111129 DAVID SANBORN  WARNER BROS. 1-25479 (CD)
A CHANGE OF HEART
18 16129 BOBBY MCFERRIM  BLUE NOTE BT-85110/EMI-MANHATTAN (CD)
SPONTANEQUS INVENTIONS
15 |14l 21 FRANK POTENZA  T1BA 222/PALO ALTO (CD)
SOFT & WARM
6 1219 ANDY NARELL  WINDHAM HILL 0107 (CD)
THE HAMMER
17 15113 JONATHAN BUTLER  JivE/RCA 1032-1-)/RCA (CD)
JONATHAN BUTLER
18 17119 STANLEY TURRENTINE  BLUE NOTE 85140/EMI-MANHATTAN (CD)
WONDERLAND
113 JOE TAYLOR PROJAZZ CDJ 635 (CD)
MYSTERY WALK
GRANT GEISSMAN  1Ba 224/PALO ALTO (CD)
RO SNAPSHOTS
@ 24| 5 TIM HEINTZ  TBA 228/PALO ALTO (CD)
QUIET TIME
@ 23] 3 CARLA BLEY  ECM/WATT 17 831 697-1/POLYGRAM (CD)
CARLA BLEY SEXTET
LESLIE DRAYTON & FUN  ESOTERIC 1005/0PTIMISM (CD)
(@ [ReentRY INNUENDOS
2 197 KENNY PORE  TBA 226/PALO ALTO (CD)
AT THIS MOMENT
2% 22| 9 BILL BRUFORD  £DITIONS £G EGED 48 (CD)
EARTHWORKS

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available. ® Recording

Industry Assn. Of America (RIAA) certification for sates of 500,000 units. A RIAA certification for sales of 1

million units.
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NEW ORLEANS NEWS: Pianist Ellis Marsalis is
the host of what’s being called “the first nationally
broadcast radio series promoting New Orleans mu-
sic.” The 13-week series of hourlong programs, “Jazz-
town,” will be heard on some 300 public radio stations
between October and December.

The program, produced by the Louisiana Jazz Fed-
eration with the help of two local stations, consists of
live music and interviews. Among the New Orleans-
based artists featured are the Dirty Dozen Brass
Band, clarinetist Alvin Batiste, and Marsalis himself.

In a related story, Batiste, who is something of a lo-
cal legend as both a musician and a teacher, made a
rare journey to New York a few weeks back to per-
form with a fellow Crescent City resident, pianist
Henry Butler, who was making his Gotham nightclub
debut at Sweet Basil. Batiste can also be heard on But-
ler’s second MCA/Impulse album, due in early Octo-
ber, and Butler and Batiste, who tore it up at Sweet
Basil, will be back at the club in November. Also slat-
ed for fall release on Impulse, by the way, is a new
album by the label’s other Henry, guitarist Henry
Johnson.

SAXOPHONIST UPDATE: Steve Lacy has been re-
cording prolifically in recent years, but the influential
soprano saxophonist, an expatriate who lives in Paris,
hasn’t recorded for a U.S. label since the early '60s.
RCA/Novus is in the process of correcting that situa-
tion: Lacy recently completed his debut album for the

label, and the album is slated for an Qctober release
... A tribute to Cannonball Adderley, the great alto
saxophonist and bandleader who died in 1975, is set
for Saturday (12) at New York’s Symphony Space.
Saxophonist and self-described Adderley enthusiast
Mark Blackman is producing the concert, which is be-
ing funded in part by the National Endowment for
the Arts. Blackman will also perform (with the Black-

New Orleans is still
coming up with new sounds

man Brothers band), as will Adderley’s brother and
longtime sideman, Nat Adderley, and his quintet—
and, via the miracle of film, Cannonball himself . ..
Grover Washington Jr., who last year was a member
of a U.S. delegation that traveled to the Soviet Union
for a so-called people-to-people conference, was the
featured performer at a conference on U.S.-Soviet re-
lations held in Chautauqua, N.Y., in late August. The
saxophonist and his band shared the bill with a group
of Soviet jazz musicians, and the two ensembles con-
cluded the concert by joining forces for a cross-cultur-
al jam session.

ALSO NOTED: Da Capo Press has reissued “The
Jazz Word,” one of the best anthologies of writing on
jazz ever published. The 1960 book, edited by Dom
Cerulli, Burt Korall, and Mort Nasatir, includes fic-
tion, poetry, and humor, as well as some excellent
journalism and criticism. Although some of the mate-
rial is extremely dated, and some of it wasn’t that
good to begin with, most of the writing and thinking
on display is very good, and “The Jazz Word” is well
worth owning. (An idle thought: Has anyone consid-
ered putting together a 1987 version?)
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KEEPING
SCORE

by Is Horowitz

AWARD TIME: The 1986 Arturo Toscanini Music
Critics Awards will be presented Sept. 27 at Wave Hill
in New York, one-time home of the legendary maestro
and now the repository of an extensive collection of
Toseanani broadeast tapes.

Achievement awards will go to Antal Dorati, Joan
Sutherland, Dietrich Fischer-Dieskau, Mieczyslaw
Horszowski, Henryk Szeryng, the Beaux Arts Trio,
and posthumously to Andrés Segovia.

Allan Steckler is chairman of the awards program,
which bases its selections on recommendations from
U.S. and Canadian music eritics. Categories for re-
cording awards run the gamut. Those of more esoteric
interest include awards for recordings of contempo-
rary music (the Zwilich Symphony No. 1, performed
by John Nelson & the Indianopolis Symphony); histor-
ic reissue, vocal (Britten’s ‘“Peter Grimes,” led by
Benjamin Britten); and historic reissue, instrumental
(the Beethoven Piano Concertos performed by Artur
Schnabel, with Malcolm Sargent the conductor).

Interestingly, two runner-up recordings in the last
category were by Toscanini himself. They didn’t quite
make it to the top.

From Finland comes news of another set of record
awards, known as the IRCA Awards. These awards
are voted by an international group of critics. Spon-
sored by High Fidelity magazine, they have a 20-year
history. They were originally known as the Montreux
International Record Awards.

The IRCA Awards honor worthy reccvdings with-
out regard to category. Thus, two of this -ear’s win-
ning albums are operas. The winners: A Sibelius al-
bum, performed by the Helsinki Philharmonic under

Paavo Berglund (EMI/Angel); Gluck’s “Iphigenie En
Tauride,” directed by John Eliot Gardiner (Philips);
and Chausson’s “Le Roi Arthus,” conducted by Ar-
min Jordan.

A companion award, established in memory of

FOR WEEK ENDING SEPTEMBER 12, 1987
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TOP CLASSICAL ALBUMS..

by Linda Moleski

INF‘LUENTIAL "70s producer Steve Alaimo has
formed Vision Records, based in Miami, with part-
ners Ron and Howard Albert. The new logo is a divi-
sion of the trio’s production company, Audio Vision
Recording Studio.

Alaimo is best known for his association with the
now-defunct T.K. Records, which put out a number of
disco and r&b hits in the mid-"70s, including KC & the
Sunshine Band’s “Get Down Tonight” and “That’s
The Way (I Like It)” and George McCrae’s ‘“‘Rock
Your Baby.” The Alberts have engineered or pro-
duced projects for such artists as the Allman Bros.,
Aretha Franklin, and John Cougar Mellencamp.

Like T.K., Vision will focus on dance and r&b prod-
uct. Initial releases, slated to ship Sept. 15, include an
as-yet-untitled album by Broomfield and two 12-inch
singles, “You’re My Number One” by Murray Mac-
dougall and “Want Me” by Michael Morte.

“We are looking to develop artists,” says Alaimo,
who adds, ‘“We’re taking on T.K.’s old format: We
want to create our own stars.”

Among the distributors handling the line are M.S.,
Schwartz Bros., Big State, and CRD. Vision can be
reached at 305-893-9191.

SWEET SOUNDS: Sugar Hill Records of Durham,
N.C,, has signed renowned singer/songwriter Jessie
Winchester. Recording for a new studio project is
scheduled to begin this fall in Nashville; the album is
due for release in the spring. It will be his first since
1981. Artists that have recorded Winchester’s materi-
al include Bonnie Raitt, Nicolette Larson, and Em-
mylou Harris.

. .. =
Serge Koussevitsky, goes to one or more living com- & Compiled from a national sample of retail store sales reports.

posers for works recorded for the first time during the « 1813

year. Winners here are George Benjamin for “A Mind g 1 fios

Of Winter,” on a disk released by Nimbus, and Cristo- o |X|g|TiME ARTIST
bal Halffter for his Cello Concerto No. 2 on Erato. E | & | £ | taser s numer/isTRIBUTING LABEL

| . o . * & NO.1 & &

N THE STUDIO: Violinist Nadja Salerno-Sonnen- 1 | 2 | 26 | CARNAVAL  cesmaz137 oy 1 week at No. One
berg recorded her first album for Angel on Aug. 25 WYNTON MARSALIS
and Aug. 27, launching an exclusive, long-term deal. 2 | 1 | ag | HOROWITZ IN MOSCOW DG 419.499 (CD)

Taped at the Concordia College concert hall just out- VLADIMIR HOROWITZ
side New York City was the Mendelssohn Concerto, 3 | 3| 16| POPS INLOVE ruies aie-361 (D)
with the Saint-Saens “Introduction & Rondo Capric- o BOSTON POPS (WILLIAMS)
cioso” and ‘“Havanaise” as companion pieces. Gerard 4 | 4 |78 | PLEASURES OF THEIR COMPANY  aNGEL DS 37351 (CD)
Schwarz led the New York Chamber Orchestra; Patti KATHLEEN BATTLE, CHRISTOPHER PARKENING
Laursen produced, and John Newton was at the con- 5 | 7| g | WHITE MAN SLEEPS  nonesucH 79163 (CD)
trol console THE KRONOS QUARTET
6 | 5 |12 | GROFE: GRAND CANYON SUITE  TeLARC 80086 (CD)
. . . . CINCINNATI POPS (KUNZEL)
Toscanlnl MUS|c Crltlcs 7 6118 HOLST: THE PLANETS  LONDON 417-553 (CD)
MONTREAL SYMPHONY (DUTOIT)
Awards set for Sept_ 27 8 | 8 | 53 | KATHLEEN BATTLE SINGS MOZART  anceL 0538297 (CD)
KATHLEEN BATTLE
. . . . ADAMS: THE CHAIRMAN DANCES  NONESUCH 79144 (CD)

Angel pre§1dent Brown Meggs _]omed vice presxdent 9 |9 SAN FRANCISCO SYMASHONY (DE WAART)
Tony Caronia at some of the sessions, attesting to the 10 | 20| 4 | BEETHOVEN: SYMPHONIES 4 & 5  L'OISEAU LYRE 417-615 (CD)
importance the label gives the new affiliation. Next up ACADEMY OF ANCIENT MUSIC (HOGWOOD)
is a generously proportioned follow-up, coupling the 11 | 23| 4 | BOCCHERINI: CELLO CONCERTO o5 39964 (cD)

Tchaikovsky and Shostakovich concertos on a single \ I YO-YO MA
disk. 12 [12] 8 CBS MASTERWORKS DIGITAL SAMPLER  cBs Mk-42070 (CD)

VARIOUS ARTISTS
PASSING NOTES: There probably will never be a 13 | 10 | 56 | HOROWITZ: THE STUDIO RECORDINGS  0G 419-217 (CD)
completely accurate tally of recordings by the Ama- VLADIMIR HOROWITZ
deus Quartet, which has disbanded rather than re- 14 | 11| 18 | DANCE PIECES  cBs Fm-39539 (CD)
place violist Peter Schidlof, who died recently. For its S SRPTIORT NG 3 EEIILIE Gl
major label, Deutsche Grammophon, alone, the Ama- 15 | 13 | 16 | HANSON: SYMPHONY NO. 2 ancEL Ds-47850 (CD)
deus recorded about 130 chamber works, some more L <AL MO SEIARERN (AU
than once. Its most recent disk, on CBS, was a reading 16 | 14 | 20 | MUSSORGSKY: PICTURES AT AN EXHIBITION  Rca 5931-Re (D)

R . . BARRY DOUGLAS
of the Brahms G Minor Piano Quartet, with Murray e - —
P hi lab t 17 | 16 | 148 AMADEUS SOUNDTRACK  FANTASY wAM-1791 (CD)

erahia as collaborator. ‘J @ NEVILLE MARRINER

18 |171 8 BUTTERWORTH/PARRY/BRIDGE  NiMBUS Ni-5068 (CD)
ENGLISH STRING ORCHESTRA (BOUGHTON)
19 15|82 HOROWITZ: THE LAST ROMANTIC DG 419.045 (CD)
VLADIMIR HOROWITZ
BEETHOVEN: PIANO CONCERTO NO. 5  cBS mM-42330 (CD)
20 |NEWD MURRAY PERAHIA

‘Due this October is a new album from Metamora. 21 | 21| 25 | ROTA: CONCERTO/BARBER: ADAGIO  phiLiPS 416 356 (CO)

Titled “The Great Road,” the record consists of origi- e | MUSICI
nal and traditional acoustic instrumentals and is part 22 | 22 | 15 | TCHAIKOVSKY: 1812 OVERTURE  LONDON 417-400 (CD)

of the label’s Pamlico Sound series. Also expected __ CHICAGO SYMPHONY ORCHESTRA (SOLTI)
shortly is Doc Watson’s album “Portrait,” the follow- 23 | 19 | 50 | DVORAK: CELLO CONCERTO  ces m-22206 (CD)

up to his Grammy Award-winning “Riding The Mid- NOYOIMA
night Train.” Unlike its bluegrass predecessor, this 24 | 13| g | PART: ARBOS  £cm 831-959 (CD) aiD0

record is said to have elements of country, blues, and NIKREMER
folk music. Watson was profiled recently in an August 25 [EZP0a) "HE KRONOS QUARTET " nonEsicki 79111 (D) THE KRONOS QUARTET
issue of People magazine. -

Sugar Hill will also be releasing several CDs this
fall. Among them are titles from Townes Van Zant, TOP CROSSOVER ALBUMS u
Hot Rise, Watson, Metamora, and a live two-record
set, “Bluegrass: The World’s Greatest Show,” featur- * &% NO.1 &
ing various artists. 1 2| 4 KIRt SINGS GERSHWIN  ANGEL DS-47454 .(CD) 1 week at No. One

KIRI TE KANAWA
SEEDS & SPROUTS: Megaforce Records is releas- 2 | 1 |24 | TRADITION  ancet Ds47504 (D)
ITZHAK PERLMAN
. 3 13! BOLLING: SUITE FOR FLUTE & JAZZ VOL. 2  cBS FM.42018 (CD)
Producer Steve Alaimo JEAN-PIERRE RAMPAL, CLAUDE BOLLING
4 4|28 IN IRELAND  Rrca 5798-RC (CD)
forms a new label JAMES GALWAY & THE CHIEFTAINS
5 5116 BASIN STREET  CBS FM-42367 (CD)
" - ) B CANADIAN BRASS
mng },l,ard rock putﬁt Ove.l'kl“ S new EP, tlt]ed Fuck 6 NEWD GERSHWIN: OVERTURES  ANGEL DS-47977 (CD)
You.” The project contains the one studio track and NEW PRINCESS THEATER ORCHESTRA (MCGLINN)
four live cuts that were recordeq during the group’s 7 | 6 |32 | ROUNDUP Terarc soras <
recent tour. Due to the provocative nature of the re- CINCINNATI POPS (KUNZEL)
lease, it is being distributed by Caroline Records 8 | 7 | 52 | OPERA SAUVAGE  poLvDOR 829663 (CD)
rather than the label’s regular distributor, Atlantic. . . VANGELIS
The Cover Girls will be featured as guest performers g | g |27 | NEW YORK COUNTERPOINT  rca soaa-RC (cD)
on an upcoming segment of MTV’s new 30-minute RICHARDISTOEIZEIATE
dance program, “Club MTV.” Taping was done at 10 | g | 18 | ATMOSPHERES  cas fm42313 (CD)
Manhattan’s Palladium, where the group performed B IS
its Sutra hit “Show Me.” The girls are now heading 11 | 10| 56 | BACHBUSTERS  rriarc 10123 (c0) ON DORSEY
off to Europe for a two-week promotional tour. Mean-
while, the label is shipping the trio’s latest 12-inch, | | 12 |11 |56 | DOWNTO THEMOON casfmazass o o o @ NWEIDER
“Because Of You,” remixed by producers “Little” -
i:":‘_ie Kega :l:lnd Robe]l]'t Clivillléts Snd edited .})yt.the 13 | 13| 25 | ANDREW LLOYD WEBBER: VARIATIONS PH:tuJE?Aa’:zL(ch)YD WEBBER
atin Rascals, as well as a Fat Boys compilation, SIRATESISINGSENEID
“Thg Best Part Of The Fat Boys" - Relativity re- 14 12|42 NONESUER 79131 (D) TERESA STRATAS
cording artists the Brz,mdos have been chosen to per- 15 |14 | 5 | POMP & PIZAZZ tecanc sor2z <o
form at Record World’s upcoming convention, slated CINCINNATI POPS (KUNZEL)

for Sept. 13-15 in Lancaster, Pa.

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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Reflects Changes In Music Programming

VH-1 Set To Unveil A New Look

BY JIM BESSMAN

NEW YORK VH-1 is about to un-
veil an entirely new on-air look to re-
inforce visually the music-program-
ming changes it has instituted over
the last nine months. Also new will be
several programming additions.

On Sept. 22, the adult-oriented vid-
eo channel will roll out some 60 new
graphic elements with the simulated
flick of a light switch. The changes
include a new logo as well as station
and program IDs and promos vari-
ously created by the New York
graphic design houses Caesar Video,
Filigree Films, Copygraph Design,
Telezign, and Boston’s Digital Im-
ages.

According to Jeff Rowe, VH-1's
vice president of programming, the
barrage of new graphics will be ac-
companied by the introduction of a
new program called ‘‘Sunday
Brunch” as well as a growing num-
ber of weekend specials and retail tie-
ins.

The visual redesign, says Rowe, is
aimed at providing a “visual comple-
ment” to the service’s Jan. 1, 1987,
programming refocus, which elimi-
nated straight country and more tra-
ditional MOR fare in favor of current
adult contemporary material and “oc-
casional potential crossover hits,” ac-
cording to a channel spokesman.

“It’s not like we're reinventing the
wheel,” says Rowe. ‘“‘People won’t
tune in to watch us for the new
graphics and ideas, but they will,
hopefully, tune in for the program-
ming mix. The new look only en-
hances the evolving VH-1 environ-
ment.”

The anchor of the channel’s graph-

ic overhaul is the new logo, which
VH-1 creative director Lee Hunt says
is designed to “cut through the TV
clutter” by grabbing cable channel
flippers’ attention.

The new logo is made up of simple,
solid geometric-shaped letters and
numeral with small rectangular tab
insertions outlining each specific
character.

Hunt says the “design neutrality”
of the logo facilitates its use as a pal-
ette for some 40 animated ‘““logo
treatments,” including an assortment

VHi

VIDEO HITS ONE ™

VH-1's new look includes this
minimalist logo. Its clean lines are
designed to “cut through the TV
clutter,” according to the channel.

of colors, textures, and patterns, sim-
ilar to the graphic play used with sis-
ter channel MTV’s logo.

The new VH-1 logo is also the basis
for the graphic continuity built into
the channel’s animated IDs and pro-
mos.

Designed by Scott Miller of R.
Scott Miller & Associates, the IDs
and promos include both futuristic ef-
fects and intricate moving-puzzle
graphics.

The new weekly show, “Sunday
Brunch,” premieres Sept. 27 in the 9
a.m.-1 p.m. EDT slot. According to
Rowe, the program is designed to

emulate Sunday night’s ‘“New Vi
sions” show on VH-1 but will be more
mainstream in its musical focus, mix-
ing contemporary jazz artists like
George Benson, Earl Klugh, Pat
Metheny, Larry Cariton, and others
with softer rock and pop artists such
as Billy Joel, Sade, and Suzanne
Vega.

“We're programming right to the
Sunday morning environment,” says
Rowe. ‘“We're opposite ‘Meet The
Press’ and other news shows, reach-
ing those people who like to kick back
with breakfast before watching the
NFL.”

According to Rowe, the weekend
specials that began with spotlights
on Elvis and the Beatles will become
more frequent, with an Elton John
weekend slated for Sept. 2527, to be
followed in October by a “Satuday
Night Live” weekend and a Paul Si-
mon weekend in November.

Rowe says the channel will also
soon begin running cliplength seg-
ments of comedy videos featuring
top comics.

NEW YORK Supporting VH-1’s
upcoming graphic changes is what
the channel calls a stepped-up
commitment to supporting record
labels at retail.

Jessica Falcon, VH-1 creative di-
rector, says that the channel has
helped break such acts as Kenny
G., Swing Out Sister, and 10,000
Maniacs via its Nouveaux Video
segments and accompanying re-
tail tie-ins. The Nouveaux Video is
VH-1’s version of the ultraheavy
play MTV Hip Clip.

“In the last few months, record
companies have begun making
videos for VH-1-oriented artists
that are more appealing, stylized,
and sophisticated than ever be-
fore,” says Falcon. “They’ve real-

VH-1 Steps Up Support
- 0f Labels At Retail

old or new, well-known or not,”

ized that these artists are very via-
ble and relevant and huge in terms
of numbers [at retail]. By making
better-quality videos, they’re mar-
keting the music better to our au-
dience and pressing the button
that gets them going back to the
record store.”

While Falcon admits that the
adult-oriented VH-1 target group
is “slower to respond” as music
consumers, she says that it is obvi-
ously motivated enough, for in-
stance, to take a double album by
new artist Jonathan Butler to
near-gold status. (Butler’s “Lies”
clip was a Nouveaux Video.)

“Adults don’t care if the artist is

(Continued on page 70)

A Sizable Score. No, that's not sheet music for the visually impaired. It's part
of the set for the video for "Electric Hoedown” by Dweezil Zappa. It was
directed by the proiific D.J. Webster, and the shoot took place in Los Angeles.

Much Bowie. David Bowie stopped in at the MuchMusic television studios in
Toronto recently for an exclusive Canadian TV interview. Shown, from left, are
VJ Laurie Brown, director of programming John Martin, and Bowie.

VIDEO TRACK

NEW YORK

NOTED PRODUCER Nile Rod-
gers makes a cameo appearance in
Atlantic artist Terri Gonzales’ de-
but video for “Is There Rockin’ In
This* House.”” The comic clip fea-
tures Rodgers as a party host and
Gonzales as the neighbor who gate-
crashes. Simeon Soffer directed.
Julie Pantelich produced for Sof-
fer/Pantelich Productions. Paul
Cameron served as director of pho-
tography. Postproduction work was
performed by Chris Hengeveld of
National Video.

Soffer and Pantelich also
wrapped Claudja Barry’s video for
“A Secret Affair,” the first single
from her debut Epic album. Lensed
in black-and-white and color film,
the conceptual piece employs graph-
ic images lensed by cinematogra-
pher Joseph Yacoe. Tom Salvucci
edited at Windsor Video.

OTHER CITIES

cHAMPAGNE PICTURES in To-
ronto, Ontario, completed Helix’s
video for “Wild In The Streets,” the
title track off the group’s new Capi-
tol album. The performance piece

TNN Gahle Service Surges

Network Has 43 Mil Subscribers

NASHVILLE The latest A.C.
Nielson poll shows that The Nash-
ville Network was the fastest-
growing basic cable service during
the past year. According to the
survey, which extended through
late June, TNN has more than 35
million subscribing households. It
is in 81% of all cable-equipped
homes and is in 40% of all Ameri-
can homes with television sets.

In the past six months, TNN’s
subscriber growth has increased
16%, gaining 4.9 million new
households in the first six months
of this year. ESPN has the most
subscribers of all cable services,
with a June total of more than 43
million. It is followed in order by

MTV. With a subscriber jump of
35%, TNN registered the biggest
increase of all the services.

The country-music-oriented ser-
vice has also released a list of pro-
gramming additions and specials
for the fall season. Among them
are a home-improvement series
sponsored by Georgia-Pacific,
“Great Possibilities In Remodel-
ing,” debuting Sept. 5; “Motor Ma-
nia,” an hourlong look at “‘the hu-
morous side of motor sports,”
Sept. 13; “CMA Awards Preview,”
a 60-minute special hosted by Lor-
ianne Crook and Charlie Chase,
Oct. 10; “Merle Haggard: Poet Of
The Common Man,” a 60-minute
special, Oct. 17; “Peabody Alley

(Continued on page 70)

was lensed at ArrowHead Metals
with Robert Quartly directing. Ste-
phen Reynolds produced.

Champagne was also responsible
for the production of “Love & Satis-
faction,” the new clip from RCA act
New Regime. It intercuts perfor-
mance footage with conceptual se-
quences that portray life on the
street. Rob Quartly and Steve
Chase directed. Angela Ryan pro-
duced.

Atco/Atlantic act Frozen Ghost
recently completed its third video
for “‘Promises.” The clip’s story line
is said to center on a man torn be-
tween two lovers and his struggle
to keep his chosen commitment.
Kari Skogland directed. Philip
Mellows produced. Peter McAuley
edited.

Doctor & the Medics display
some of their crazy antics in “Burn-
ing Love,” the video supporting
their upcoming Hemdale Film pro-
duction, “Burnin’ Love,” distribut-
ed by DEG. The clip integrates un-
usual performance footage of the
band with scenes from the motion
picture. Portions of the piece were
lensed at a cemetery in southeast
London. The piece was directed by
Brad Langford. Paul Trybits pro-
duced for Features International.
Doctor & the Medics are putting the
finishing touches on their second
L.R.S. album.

The video for “Feel Like Jump-
ing”’ by L.R.S. label mate William
Orbit was filmed in Beconsfield
Forest outside of London. It fea-
tures Orbit and newcomer Peta
Nickolich, who also performs vo-
cals on his debut solo album, “Or-
bit.” Peter Christopherson direct-
ed. Alex Panton produced for Au-
brey Powell Productions.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleskt, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

The videodisk format
is thriving in Japan
... See page 54
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IDEO MUSIC

NEW
VIDEOCLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, di-
rector. Please send information
to Billboard, New Videoclips,
1515 Broadway, New York, N.Y.
10036,

BREATHE

Jonah

All That Jazz/A&M

Jon Smail. Picture Vision
Drew Carolan

CRUZADOS
Small Town Love
After Dark/Arista

Curt Marvis

Doug Freel, Jean Pellerin

CUTTING CREW

I've Been In Love Before
Broadcast/Virgin

Limelight

David Hogan

FIRE TOWN

Rain On You

In The Heart Of The Heart Country/Atlantic
Jane Reardon/Libman/Moocre Productions
Peter Nydrte

GUNS 'N ROSES

Welcome To The Jungle

Appetite For Destruction/Geffen/Warner Bros
Lisa Hollingshead/Propaganda Films

Nige! Dick

NICK KAMEN
Nobody Else

Nick Karnen/Warner Bros.
Ross Levine

Ross Levine

KANE GANG

Motortown

Miracle/Capitol

Kevin M. Townsend/AWGO Productions
Greg Masuak

MARK KNOPFLER WITH WILLIE DEVILLE
Storybook Love

Princess Bride Motion Picture Soundtrack/Warner Bros.
Howard Wootinden/Propaganda Films

David Fincher

LOLITA POP

Bang Your Head

Lolita Pop/Virgin

David Irving/Dawnstream Films
Geoff Barish

JACKIE MASON

Hookers, Psychiatrists, Reagan, Jews,
And Gentiles

The World According To Me/Warner Bros

Lisa Hollingshead/The Pier Group

Gary Weiss

MELBA MOORE

I'm Not Gonna Let You Go
A Lot Of Love/Capitol

Charles Lacy

Michael Oblowitz

NEW ORDER
True Faith

Substance/Qwest/Warner Bros.
Factory Communications Ltd
Phitip de Coufte

THE PRETENDERS

If There Was A Man

The Living Daylights Motion Picture Soundtrack/Warner
Bros

Propaganda Films

Maurice Phitlips

ROGER

| Wanna Be Your Man
Unlimited!/Warner Bros.

Jon Small/Picture Vision

Jon Smail

BRENDA K. STARR
Breakfast in Bed
Brenda K. Starr/MCA

Jon Small/Picture Vision
Drew Carolan

JOE WALSH
In My Car

Got Any Gum/Warner Bros.
Tina Sylvie
Jane Simpson

WILLIAMS BROS.

How Long

Two Stories/Warner Bros

David Naylor, Sharon Oreck/No Pictures
Mark Plummer

Zenith’s FTM
could be boon

for television
... See page 55

The winners roar at Cannes

The 34th International Advertising Film Festival (Cannes '87) wishes
to congratulate the winners in the new music video category,

GOLD
LION

‘“‘SLEDGEHAMMER"’
— Peter Gabriel Promo
Agency: Virgin Records

Director: Stephen Johnson

SILVER
LION

“IMAGINE"
Production: Rebo High
Definition Studio
New York
Director: Zbigniew Rybczynski

SILVER
LION

““OH MON BATEAU"”’

Production: Mom and Dad
Productions
France
Director: Robin Katz

FINALIST

“BIG TIME"”

—Peter Gabriel Promo
Agency: Yirgin Records
Director: Stephen Johnson

FINALIST

“WAR”
Production: Thrill Hill
Recording
New York
Director: Arthur J. Rosato

The Festival looks forward to your entries of music videos for consideration in next year’s judging at
Cannes. For more information about Cannes '88 and how to enter the most prestigious
awards competition in the commercial film world, contact:

INTERNATIONAL ADVERTISING FILM FESTIVAL
103 A Oxford Street, London W1R 1TF, England

(1) 733-7621

(212) 818-0180

SCREENVISION CINEMA NETWORK
275 Madison Avenue, New York, NY 10016
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Ponv/ﬁanvon Sets CDV Movie Promo

BY SHIG FUJITA

TOKYO Pony/Canyon Records,
which recently released the first
commercially available compact
disk video titles (Billboard, Aug. 1,
1987), is following now with the
world’s first movie promo CDV,
based on the Diane Lane movie
“Lady Beware” and scheduled for
release Sept. 21.

Announcing the release plans at
a Tokyo press conference, Scotti
Bros. Entertainment Industry
Chairman Tony Scotti said the
five-minute video section of the
CDV would feature shots of the
actress backed by David Hallyday
singing the film’s title song.

The 20-minute audio segment
will incorporate two more songs
by Hallyday, ‘“Flashback’ and
“Earth and Air,” plus “Confronta-
tion,” performed by Craig Safan,

“ t’*’”

All The Young Dudes. Director Penelope Spheeris is flanked by actors Jon

and “Restless World,” by Robert
Tepper.
. Retail price of the CDV will be
$16, the same as for each of the
two titles from the Checkers and
Miyuki Nakajima. Pony/Canyon
released those CDVs Aug. 21.
Company president Akira Ijichi

Promo is based on
film ‘Lady Beware’

says advance orders for these two
titles were unexpectedly strong,
totaling almost 20,000 units each.
Pony/Canyon may have to re-
strain orders, he adds.
Meanwhile, CBS/Sony and
Epic/Sony have also announced
plans to enter the CDV software
market, with a total of five titles
set for September release by the

Cryer, left, and Daniel Roebuck on the set of the video for MCA act Keel’s song
“Rock’N’Roll Outlaw,” featured in the upcoming film “Dudes” from New
Century/Vista Films. Spheeris directed both the movie and the video. The
soundtrack album from MCA hits the street Oct. 5.

Fox Hills Dehuts Vid Line
With George Jones Tape

NASHVILLE Fox Hills Video, a
division of Santa Monica, Calif.-
based Heron Communications, has
launched its new Country Roads
Video line with “George Jones: The
Living Legend In Concert.”” A
spokesman for Fox Hills says other
country music videos are in the
works, including one already shot
on Exile.

In addition to Fox Hills, Heron
owns the Hi-Tops kidvid and Media
Home Entertainment lines.

Jim Gullo, vice president for cor-
porate communications, says his
company will produce its own coun-
try videos as well as look for suit-
able offerings from indies. The
George Jones project was provided
to Fox Hills by Michael R. “Mickey”
Shapiro’s M.R.S. Enterprises.

“George Jones: The Living Leg-
end In Concert” is a 60-minute show
taped in Orlando, Fla. Fox Hills is
selling the video by mail for $29.95,

plus $3.50 for postage and handling.
It is available in VHS and Beta.

Gullo says the video has been ad-
vertised on The Nashville Network
and in the Music City News fanzine.
The Country Roads line will also be
distributed through regular retail
outlets.

TNN CABLE SERVICE

(Continued from page 68)

Alive,” a 60-minute concert spe-
cial, featuring Sweethearts Of The
Rodeo and New Grass Revival,
Oct. 31; ““An Evening With Lewis
Grizzard,” a 60-minute special,
Nov. 7; and ‘“Mouth Of The
South,” a 30-minute special, star-
ring Jerry Clower, Nov. 13.

two companies, all involving Japa-
nese artists and priced at $16.
CBS/Sony will market four disks,
featuring rock groups Rebecca
and the Square and singers Seiko
Matsuda and Mayumi Itsuwa. The
Epic/Sony release will feature
singer Kaoru Kohirumaki.

And in a further development
for the new format, Hitachi put its
VIP-35C multifunction laserdisk
player on sale Sept. 1. Capable of
playing LaserVision, CD, and CDV
disks, the machine is one of only
two CDV-capable hardware sys-
tems currently available to con-
sumers. Pioneer’s multifunction
player, launched in June, is the
other.

The Hitachi machine will cost
$930, about $55 less than Pioneer’s
model. Other Japanese manufac-
turers are expected to follow suit
soon.

VH-1 IN RETAIL MOVE

(Continued from page 68)

says Falcon. “If they like the look
and sound of a video, they’ll re-
spond, and we’re beginning to see a
correlation between what we do and
what gets heard on radio and sells
at retail. But it's only the tip of the
iceberg, because this whole seg-
ment of consumers has been com-
pletely ignored from a marketing
standpoint. They’re not a boring,
passive audience.”

Falcon sees a “natural evolution”
of the VH-1 adult target demo. The
25- to 49-year-old audience had
grown away from music purchases
but is now, according to Falcon,
“spontaneously reinvolving” itself
in the music marketplace.

To capitalize on older consumers
heading back to the record store,
VH-1 and Arista are holding a con-
test based on Carly Simon’s “Com-
ing Around Again” album.

The contest kicks off Monday (7)
at the Hastings, Camelot, Strawber-
ries, and Record Bar chains. It will
be followed by a Swing Out Sister
promo with PolyGram later in the
fall. JIM BESSMAN

HOLD
THE
PHONE!

Dial 800-223-7524 toli free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, calf Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

AS OF SEPT. 2, 1987
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4 PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

FIRE TOWN RAIN ON YOU Atlantic

IQ PROMISES Squawk/PolyGram

MARC JORDAN THIS INDEPENDENCE RCA

TOM KIMMEL TRYIN' TO DANCE  Mercury/PolyGram
LOLITA POP BANG YOURHEAD Virgin

GREGG ROLIE HANDS OF TIME Columbia
SQUEEZE HOURGLASS A&M

STRYPER HONESTLY Enigma

WAWANEE SUGARFREE Epic

WALK THE MOON DADDY'S COMING HOME  MCA
JOE WALSH INMY CAR Warner Bros.

VIDEOS ADDED
THIS WEEK

BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT

FABULOUS THUNOERBIRDS HOW DO YOU SPELL LOVE Epic
FLEETWOOD MAC LITTLE LIES Warner Bros.

HEART WHO WILL YOU RUN TO Capitol

BILLY IDOL MONY MONY Chrysalis

MICK JAGGER LET'S WORK Columbia

RICHARD MARX SHOULD'VE KNOWN BETTER Manhattan
MOTLEY CRUE WILD SIDE Elektra

POISON | WON'T FORGET YOU Capitol

VIDEOS

SNEAK PREVIEW

TINA TURNER PARADISE IS HERE Capitol
U2 WHERE THE STREETS HAVE NO NAME Island
SUZANNE VEGA SOLITUDE STANDING A&M

RANDEE OF THE REOWOODS EITHER WAY, IT'S FINE WITH ME  Rounder

£
w

NN RO O WD WS

*38 SPECIAL BACK TO PARADISE A&M

BANANARAMA | HEARD A RUMOUR  London/PolyGram

PETE BARDENS N DREAMS Capitol

DANNY WILSON MARY'S PRAYER Virgin

*DAVID BOWIE NEVER LET ME DOWN EMI America

*DEF LEPPARD WOMEN Mercury/PolyGram

*EUROPE CARRIE Epic

*FAT BOYS & THE BEACH BOYS WIPEQUT Tin Pan Apple/PolyGram
*GENESIS ANYTHING SHE DOES Atlantic

*GRATEFUL DEAO TOUCH OF GREY Arista

*SAMMY HAGAR GIVE TO LIVE Geffen

*HOOTERS JOHNNY B Columbia

SHUEY LEWIS & THE NEWS DOING IT ALL FOR MY BABY Chrysalis
LOS LOBOS LA BAMBA Warner Bros.

*JOHN COUGAR MELLENCAMP PAPER IN FIRE Mercury/PolyGram
*THE QUTFIELD SINCE YOU'VE BEEN GONE Columbia

PRINCE U GOT THE LOOK Warner Bros.

*STARSHIP IT'S NOT OVER ('TIL IT'S OVER) RCA

SWHITESNAKE HERE | GO AGAIN Geffen

HEAVY
ROTATION

a0~ ®

11

ABC WHEN SMOKEY SINGS Mercury/PolyGram
GREAT WHITE ROCK ME  Capitol

INSIDERS GHOST ON THE BEACH Epic

R.EM. THE ONE | LOVE |RS.

REQ SPEEDWAGON IN MY DREAMS Epic

ACTIVE
ROTATION

N WO W

—
—

GLEN BURTNICK FOLLOW YOU Arista

CROWDED HOUSE WORLD WHERE YOU LIVE  Capitol
CURIOSITY KILLEO THE CAT MISFIT Mercury/PolyGram
CUTTING CREW I'VE BEEN IN LOVE BEFORE Virgin
ECHO & THE BUNNYMEN LIPS LIKE SUGAR Warner Bros.
GO WEST DON'T LOOK DOWN  Chrysalis

LOU GRAMM LOST IN THE SHADOWS  Atlantic

MELVIN JAMES WHY WON'T YOU STAY MCA

PAUL KELLY & THE MESSENGERS DARLING IT HURTS A&M
THE SILENCERS PAINTED MOON RCA

TNT EVERYONE'S A STAR PolyGram

ROGER WATERS SUNSET STRIP  Columbia

WARREN ZEVON LEAVE MY MONKEY ALONE Virgin

MEDIUM
ROTATION
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—
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10,000 MANIACS PEACE TRAIN Elektra

COCK ROBIN JUST AROUND THE CORNER  Columbia
THE CULT WILD FLOWER RCA

DAVID HALLYDAY HE'S MY GIRL CBS

HURRAH! SWEET SANITY Arista

THE ICICLE WORKS UNDERSTANDING JANE RCA
TONY MACALPINE KEYS TO THE CITY Squawk/PolyGram
CHEECH MARIN BORN IN EAST LA. MCA

PET SHOP BOYS IT'SA SIN EMI

THE OTHER ONES HOLIDAY Virgin

PSEUDO ECHO LISTENING RCA

SIMPLY REC MAYBE SOMEDAY  Elektra

SWING OUT SISTER BREAKOUT PolyGram

VIENNA TALKING WITH THE HEAT Warner Bros.
WENDY & LISA WATERFALL Columbia

PETE WYLIE SINFUL Virgin

BREAKOUT
ROTATION
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* Denotes former Sneak Preview Video.
For further informati ‘contact J
MTV, 1775 Broadway, New York, N.Y. 10019.

Yost, director of music programming,
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In the 22 years the Grateful Dead have been together
they’ve never been as popular as they are this year. Their
current tour is by far the biggest of the summer, selling out
stadium dates across the couitry in o matter of hours.
In The Dark, the Dead’s first studio album in seven years,
has become the group’s first top 10 albunr ever, with sales
nearly 1,000,000 and grow-ng each day. So there’s
never been a better time fo get involved with the
Grateful Dead thon right now.

"The Making Of ‘The Touch Cf Grey’ Video And More,”
offers the Dead’s many fans a rare opportunity fo go
behind the scenes of the group’s first-ever video. Revealing
backstage segments show tha viewer how the Dead’s
replicas are created, the creative process at work and a
glimps2 into the musical minds of the group, as they
discuss the song and its visualization.

includes the full length video of “Touch Of Grey”
plus a live stage performance, all for a
special low list price of $12.95.

So put some new life into yaur business by ordering
“The Making Of ‘The Touch Of Grey’ Video And More”
and let the Dead work for you!

A
ou®

® 1987 6 Wes' Home Yideo, a Division of Arista Racords, dnc., o Bertlesmonn Music Group Company.
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CLASSIFIED

Toorderanad..

ACTION

. check the type of ad you want ...

0 Regular classified (ads without borders): $2.55 per word, per
insertion. Minimum ad order, $51.00.

{0 Display classified (all ads with borders): $83.00 per column per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

O REVERSE AD $10.00 ADDITIONAL CHARGE

MART

{J Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want. ..

O For Sale O Help Wanted [ Positions Wanted [ Tapes
O Business Opportunities [ investors Wanted
O Real Estate/For Sale/Lease [] Songwriters [ Talent

O Accessories [0 Golden Oldies [ Novelties/Merchandise
[ Services/Supplies/Equipment [ Wanted To Buy

O Comedy Material [] Computer [ Schools & Instructions
O video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below If you wish to

charge the cost of your classified advertising.

Credit Card #
Bank #

O American Express O Diners Club [ Visa [ Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads

of 2” or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette . ..
phone 212/764-7388 . .. Outside N.Y. State phone toll free

In NY State

800/223-7524.

FOR SALE

WE EXPORT TO ALL COUNTRIES
12" 7 LP'S / CD'S

BEST STOCK—BEST SERVICE—
BEST INFORMATION

We specialize in 12" Dance Records
all small and major labels

TRY Us!

EXPORT-0-DISC

110 Denton Avenue
New Hyde Park, N.Y. 11040
Tele # (516) 294-5900
Telex: 4758254

2628 N.W. 72nd Ave., Miami, FL 33122

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS

(305) 591-2188

CASSETTE FIXTURES open racks, good condition,
30" and 40" wide, 420 and 560 capacity. Call Regina

FOR SALE

FOR SALE

BUDGET & MIDLINE CASSETTES

Catering to flea market vendors and independent record
stores only No cut-outs $S0 mimimum Write or call tor free
catalog

The Tape Box, Inc.
2801 West Reynoids St.
Plant City, FL 33566
(813) 754 3896

CD'S AVAILABLE

Along with 1 000 s of cassette and LP hties
Dealers onty Wnte or call tor free cataiog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CUT OUTS & IMPORTS
LP's, cassettes, 8 tracks and 45's.
Rock, Country R & B and Gospel.
Write for free catalog. Trade Only

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 088354

OUTSTANDING SELECTION
AT BARGAIN PRICES!

Budget/Midline/Cutouts
LP s/CASSETTES/CD s
Gospel Blues Jazz MOR etc
Free Catalog Dealers only'
A B A Record Dist
5 Lawrence St Bloomtield NJ 07003
(201) 429 7797

Hoffman Tapes 1-800-222-3332 (913) 888-4885

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports Looking for
the unusual? We have it at lowest prices All
requests for st must be wntten on your
company letterhead. Dealers Only
Pertormance
P.O. Box 158
New Brunswick NJ 08901
(201) 545-3004 Telex: 3106008318

=
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DIGITAL AUDIO

()

ALL DISL TRADING
ATTENTION
RETAILERS

¢ Personalized Service

* Thousands of Titles in Stock
* CD Accessories

+ Competitive Pricing

* Same or Next Day Shipment
* Volume Discounts Available

1-800-255-3472

In CT CALL 452-0203
41 MONROE TNPK  TRUMBULL  CT 06611 (203) 452 0203

ROCK & SOUL

ELECTRONICS
470 Tth Ave, (bet. 35th & 36th Str.)
MNew York, N.Y, 10018
WE HAVE THE LOWEST
PRICES IN TOWN!

$4.99—55.77
-52.99—53.29

LARGEST SELECTION OF IMPORT
12 INCH RECORDS

""COMPACT DISC $10.99 10 $12.99
5

MAXELL XLI1 &60min

FAMOLIS BRANDS T-120
DIRACELL AA (pk of 4).

SONY T-120, PANASONIC,
KODAK, MEMOREX T-120's ﬂLL
FOR ONLY $3.99—5%4.29 each

We accept mail orders—$100.00
minimum—add 12% shipping and
handling

TAPES

! INCREASE PROFITS
| BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY-TO-USE CASSETTE
TAPE SECURITY PRODUCTS!
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

VIDEO

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1.000's OF MOVIES FOR SALE!

VIDEO SHUTTLE. INC
445 8th Ave NW
St Paul, MN 55112

(612) 639 0622

FIXTURES

EXCELLENT CONDITION GREAT FOR CD/LP
MERCHANDISING $75.00 to $90.00 Call J.A.B.
203-874-5021

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE

HOPKINSYILLE, KY 42240
1-800-922-6287
502/885-8088

BULK BLANK LOADED audio cassettes direct from
manufacturer Highest quality, lowest prices, custom
lengths. fast service Amernican Magnetics, PO Box
862, Harnsburg, PA 17108. (717) 652-8000

GOLDEN OLDIES

B & H RECORDS
Specializing in hard to find oldie and
current 45’s.

Send $2.00 for oldies catalog
1991 E. Joppa Rd. Baltimore MD 21234
Call:

Toll Free
1 (800) 521 9055 (out of state)
(301) 665 8339 (in MD.)

While Other People are raising their prices
we are slashing ours Major Label LP s as
low as e Your choice of the most exten
swve listings available
For free calalog call (609} RO 6400K)
or write
Scorpro Music Inc
Post Office Box A

Trenton NJ (691 (X)2()

IIJEHL FOR DUPLICATION
HEHTAL &
— RETAIL

Video Cassette Boxes
Cardboard Slip Boxes
and Mainr Boxes

In Slm:h Instant Shlnmenl
Custom Beautilul Printing
Low Prices-Free Samples

LP's-15¢
MIXED 1,000 and UP

call
312-387-0086
312-442-5076

MISCELLANEOUS

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDID & VIDEO CASSETTES

Looking for the best at the lowest prices? WE
CAN HELP!
® Customized Blank Audio & Video Cassettes
» Norelco. Ampex & Soft Poly Boxes
¢ Cassette Labels ¢ Ampex Mastering Tape
o Screw Type C-O's ¢ AGFA. BASF, Magnet-
¢ Media & TESLA Bulk Audio Cassette Tape
Our 22 years of experience in the recording In-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For
More Information

ANDOL AUGIC PRODUCTS. INC.

4212 14th AVE.. BRDOKLYN. N.Y. 11219

Call Toll Free 800-221-6578 NY Res (718) 435-7322

PAK-WIR -

CORPORATION \
128 Tivoli 51.. Albany, NY 12207
(518) 465-4556 Collect ™

ENTERTAINMENT
INDUSTRY NEWSLETTER

50 ISSUES FOR $57.00

An exciting weekly newsletter (published
fifty times a year) containing the reviews
for new Hollywood movies, albums, video
movies, CD’s. and books on tapes. You'll
also get entertainment news, concert info, a
comprehensive list of future Hollywood
films, and resuits of our reader opinion
polls of which new movies, albums, andi
music videos, they liked or disliked. 50
weeks for $57. Call Entertainment Interna-
tional Corp Toll free to order or for a free
brochure at 1-(800)-541-0900. Visa/MC
accepted. Calls accepted 24 hours a day.

VIDEO

LP’s
Country catalog $1.50—3,000
titles. Soul/Blues/Jazz catalog

$3.00—7.000 titles.
Horizons Records
8863 Burlington
Brookheld, ILL 60513

NOVELTIES/
MERCHANDISE

OPENING A NEW
VIDEO STORE?

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK
1 800 654 5390

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

SCHOOLS &

INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get started on a career in the music/ video business. Five
locations— Atlanta, Dallas, Denver, Ft Lauderdale or Se-
attle. Learn fascinating behind-the-scenes techniques,
play a key roll backstage ar at the controls. Top pra
fraining in studio/concert/video production, artist repre-
sentation/management, retail/ wholesale, promotion/
markenng (opynghv law, publishing, much more. €m-

e. Fmanuol aid avail . For informa-
non Atlanta, 800-554-3346; Dollas, 800-441- 1577,
Denver, 800-525-6556, Ft. Lauderdale, 800-327-
7603; Seottle, in washington 800-352-1110, outside
Washington 800-345-0987, or write MB, Dept 11,
3376 Peochtree Road, N E., Atlonta, GA 30326. Specify
aty.

[
www americanradiohistorv. com

BILLBOARD SEPTEMBER 12. 1987


www.americanradiohistory.com

SERVICES/SUPPLIES/ EQUIPMENT

HELP WANTED

HELP WANTED

Leading The Way With The Most Advanced Design In Luxury
Jets Helicopters Buses

Eagle Coach
And
Executive Air Fleet I
Qur Limo Seats 28
Loue Normand Il / Mke Slarve

800-446-8799 - 800-231-0486

INCALIFORNIA 213 459-7917

RENT/LEASE/BUY HOUR/DAY/MONTH/YEAR
60 COACHES IN THE USA, WITH SEATING CAPACITY FROM 28 to 48 LARGE SELECTION—
MORE THAN 150 EXECUTIVE AIRCRAFT 10 CONVENIENT OFFICES NATIONWIDE

70 MILLION INJURY-FREE MILES!

Jorn the Fortune 500 Companies 1n choosing Executive Air Fleet

CALL 24 HOURS

INTERNATIONAL SALES
REPRESENTATIVE (m/f)

We require experience preferably with international advertising sales and media analysis,
and verbal capacities (in English, French and German) and a driver's license. {London
based).

We appreciate marketing/sales training and education and an interest in the international
music business.

The job we offer concentrates on regular customer contact with accounts and prospects
who use our publications (weekly, directory, etc.) in their music business-to-business com-
munication and promotion activities. Customers are found all over Europe among them
record companies, recording studios, radio and television stations, music publishers, etc.

Please send an application letter and C.V. to:

BILLBOARD
BOX GS
1515 BROADWAY
NEW YORK, NY 10036

P e ——
CD 22222 RS RS RE R R R Y
* *
* DISCO & STAGE *
D/G/THL PRODUCTION * LIGHTING/AUDIO *
HUUSE COORDINATORS * Mirror Balls, Pin Spots, Rain Lights, *
e P *  Chasers, Portable DJ Gear, Club %
Go from any mastered * Lighting, etc. *
format to packaged CD! : WHOLESALE PRICING AVAILABLE :
Full services include * Farralane Enterprises, inc. »
+ CD Plant Representation * 166 Central Ave. *
« Competihve Pricing : Farmingdale, N.Y. 11735 :
+ Sony 1630 Preparation for Mastering *hx (516)752-9824 w & &
= Artwork/Package Coordination
» Small Custom Runs
+ Personalized Expert Service
Contact: Harry Hirsch RADIO TV JOBS—
10.000 racio jobs & year lor men and women are

(201) 767-0804

listed 0 the Amarican Redio Job Market weehly
papes Up to 300 openings every week!! Diak Jock-
¢ys Newspeopie and Program Directors Eng:
neers. Sslespeopie Small. medium and major mar
hets all formals Many jobs require little of No o1
periance’ One waek computer list 36 00 Special
Bonus. stz wa®hs $19 95— you save $20'

AMERICAN RADIO JOO MARKEY
1333 Morth Bastern
Lae Yogas, Novads 69101

siskmakers

DOES IT ALL
CALL FOR OUR PRICE LIST

$o0 #

1‘/\‘ /\ -i 41.}" i ‘/t_-‘*;}’

5 L
p}1%3 7

RECORD JACKET CASSETTE
PRESSING DESIGN & DUPLICATION

PRINTING:
CALLNOW 1.800-468-9353

153 W. 461h Street » NY, NY 10036
in NYC » 212-302-4140

NEED LIGHTS?
State of the art disco/stage lighting
Mobile DJ's a specialty

AMERICAS HOTTEST
INDIE LABEL
COMBAT/RELATIVITY

SEEKING PRODUCTION
MANAGER AND ASSIS-
TANT. MUST BE EXPERI-
ENCED IN ALL PHASES OF
PRODUCTION MANUFAC-
TURING AND COORDINA-
TION. SALARY COMMEN-
SURATE WITH EXPERI-
ENCE. PLEASE SUBMIT

M.W.E. IMMEDIATELY TO:
P.0. Box 594 ¢ HoHoKus, N} 07423
(201) 652-8365 Box 7736

Wholesale/Retail

Billboard Publications, Inc.
1515 Broadway
New York, N.Y. 10036

OF RECORDING HELP WANTED

RETAIL BUYING

OPPORTUNITIES

Excellent opportunities for Product Buyers who wish to join a
fast growing West Coast Retailer. Extensive knowledge of
music, video, accessories, or computer software a plus.

Candidates must have experience with:

¢ Product selection
¢ Vendor negotiations
¢ Budget management

Qualified candidates should send a resume, including salary
history, to: The Wherehouse, 19701 Hamilton Ave., Tor-
rance, CA 90502-1311, A.tn: Evan Zang, Director of
Field Human Resources. Equal Opportunity Employer.

Our Goal is a Smoke-Free Work Environment.

S WHEREHOUSE

¢ Store merchandising
¢ Product distribution
¢ Pricing

SPEC’S MUSIC 34 35 STORES

FLORIDA’S FASTEST GROWING MUSIC RETAILER
IS LOOKING FOR AN ENERGETIC, CUSTOMER ORI-
ENTED RECORD AND VIDEO STORE MANAGERS.
EXCELLENT TRAINING, COMPETITIVE SALARY AND
BENEFITS.

Call Debbie at:
(305) 592-7288 or mail resume to:

SPEC’S, P.0. Box 652009, Miami, Fl 33265

WKDM — NEW YORK

Spanish contemporary station seeking bilingual
program director knowledgable in contempo-
rary Spanish music. Good production skills and
ability to motivate.
EOE — M/F. Send resume to:
WKDM — AM
Jimmy Jimenez
1457 Broadway, Suite 11
New York, NY 10036

TEMP JOBS!

Flexible hours, no skills required for
clerical & receptionist positions for
people oriented individuals. Pick
your days & hours. We need you! 6

months exp required for word pro-
cessing and secretarial positions.

A g eanng D but oL
e n\‘Mu A e e \ 5

TAPE AND e
ACCESSORIES. .. e
1-800-523- 472 7‘ - 1 CARNEGIE HALL
g:l.lll.t'::g:'cyc-lalo and t | JUNIOR ACCOUNTANT
Mommy Speciats © w‘ ‘l Reports directly to assistant control-
| |
1

DISC JOCKEYS
ARE YOU GETTING BORED? TIRED
OF YOUR LOCATION? ARE YOU
READY FOR A LARGER MARKET OR
JUST PLAIN OUT OF WORK? WELL WE
CAN HELP. WE ARE A REFERRAL
AGENCY SPECIALIZING IN PLACING
DISC JOCKEYS. SET FEE — NOT A
PERCENTAGE OF SALARY. SEND A
CHECK OR M/O FOR $30.00 FILING
FEE WITH A CURRENT AIRCHECK
AND RESUME TO: PROFESSIONAL
AUDIO SERVICES, P.O. BOX 20107,
DEPT. P-1, BLOOMINGTON, MN 55420

ler - exciting opportunity for growth.
Salary range mid to high 20’s. Call for
interview. Ask for Glen Bolofsky.
212-903-9683 between 2 pm & 6 pm.

CRUISE SHIP JOBS AVAILABLE
D.J.'s AND ENTERTAINERS FULL
AND PART TIME POSITIONS. SEND
NAME AND ADDRESS AND $5.50
FOR COMPLETE EMPLOYMENT
PACKAGE TO:

Cruise Lines International, 444 Brickell
Ave., Suite 51353, Miami, FI 33131-2492

STATION RELATIONS MANAGER
RADIO SYNDICATION

Established producer & syndicator of black/ur-
ban radio programming looking for experienced
individual to direct station relations department.
Offices in L.A. area. Send resume to:
BILLBOARD
Box 7738 « 1515 Broadway
New York, NY 10036

Pays to $15/hour.

W-I-N-S-T-O-N

Temporaries

535 5th Ave. (212) 687-7890

MARKETING DIRECTOR WANTED
Growing independent L.A. based r2cord label is
looking for aggressive marketing director to cre-
ate and implement marketing strategies for fast
growing, progressive label. Must be experi-
enced in all facets of marketing including pro-
motion, publicity, advertising, sales. Please
send resume, references and salary range to
1201 Olympic Blvd., Santa Monica. CA 90404.

PUBLICITY DIRECTOR WANTED
Growing independent L.A. based record
label seeks publicity director. Must have
good working knowledge of record busi-
ness as well as previous publicity experi-
ence. Please send resume, references
and salary range to 1201 Olympic Blvd.,
Santa Monica, CA 90404.

EXPORT/DOMESTIC
RECORDS

WE ARE ONE OF THE LARG-
EST EXPORTERS AND DISTRIB-
UTORS OF RECORDS AND
TAPES. WE NEED AN EXPERI-
ENCED PERSON TO SUPER-
VISE AND TO DEVELOP AND
MAINTAIN NEW BUSINESS.
WE ARE EXPANDING AND
THE OPPORTUNITY IS EXCEL-
LENT. OUR PEOPLE KNOW
OF THIS AD. PLEASE REFER IN
CONFIDENCE TO:

Box 7739
Billboard Publications, Inc.
1515 Broadway
New York, NY 10036

uw Mg 9? )

WLAV AM/FM is accepting resumes for tt
position of Genersl Sales Maneger. AM is Trar
stars’ “'Oldies Channel.”” FM is the 5th olde:
Abrams ‘"Super Stars’’ station In America. Bil
ing share is ever two times eur rating sha
and the succossful candidate will be expectt
1o improve that. Compensation package exceec
$60,000. #1 Men 25-54; #2 Adults 25-5
Contact Dennis C. Lomon, VP/GM, 59 Loul
NW, Grand Rapids, Mi 49803, EOE

FOR LEASE

AVAILABLE FOR LEASE SABRE-
LINER JET 8 PASSENGER—500
MPH EXCELLENT MAINTE-
NANCE AND SAFETY RECORD

1-800-543-0356
(SHERI)

REAL ESTATE/FOR
SALE/LEASE

TOWN HOUSE
HARMON COVE

e NEW 3 STORY TOWNHOUSE

® 20 MINS. FROM MANHATTAN
(BUS/TRAIN ON PREMISES)

e UNIQUE ARCHITECTURE/2100
SQ. FT. WALL TO WALL
CARPETING

* SWIMMING POOL

e CATHEDRAL CEILINGS/ALL UP-
GRADE APPLIANCES

......... $279,500.00

212-764-7778
201-867-5478

FOR LEASE COMPLETE AUDIO
CASSETTE DUPLICATION FACILITY

Approx. 500 sq. ft. warehouse,
1000 sq. ft. office space, equipment
includes 9 King 790’s, 21 Electro
sound slaves, 3 electric sound mas-
ter cabinets, 2 Electro sound elec-
tronic cabinets, Apex printer, Heino
labeler inserter and wrapper, tunnel
wrapper, air compressor, fork lift
and much more! For more informa-
tion call in confidence, Jeff. 1-800-
331-4432. Serious inquiries reply to:
13315 East 40th Place, Tulsa, OK
74134
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MUSIC _Lﬁm PAN-EUROPEAN CHARTS o/5/57
/s \E D

HOT 100 SINGLES
™ 1 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON EPIC
7 IT'SASIN PET SHOP BOYS PARLOPHONE
I r 2 CALL ME SPAGNA c8s
. 3 | THE LIVING DAYLIGHTS A-HA WARNER BROS
5
4

WHO'S THAT GIRL MADONNA  SIRE

| WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY
HOUSTON ARISTA
8 | | WANT YOUR SEX GEORGE MICHAEL EPIC
6 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX JivE

9 LA BAMBA LOS LOBOS LONDON

10 | NEW | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON ARISTA

11 10 | ALONE HEART caPITOL

12 | NEW | WHAT HAVE | DONE TO DESERVE THIS? PET SHOP BOYS/DUSTY
SPRINGFIELD PARLOPHONE

13 | NEW| FUNKYTOWN PSEUDO ECHO Rca

14 12 | IHEARD ARUMOUR BANANARAMA LONDON

15 13 | LAISLA BONITA MADONNA SIRE

16 14 | UGOT THE LOOK PRINCE PAISLEY PARK

17 | 17 | BALLABALLA FRANCESCO NAPOLI 8cMm

18 | 16 | WISHING WELL TERENCE TRENT D'ARBY c8Bs
19 { 15 | FLM MEL & KIM SUPREME

20 | 11 | JUST AROUND THE CORNER COCK ROBIN cBS

AU D WN =

O N

©Copyright 1987, Billboard Publications, Inc. No part of this publication It 1t ]
may be reproduced, stored in any retrieval system, or transmitted, in any The deflnltlve llstlngs Of the tOp Slngles and A 0 :g:N!Ee:(:JLSz:’rrf\IHITNEY ARISTA
form or by any means, electronic, mechanical, photocopying, recording, 1 -
or otherwise, without the prior written permission of the publisher. albumS thrOUghOUt the hlStOfy Of record § ; l?;iD(T):ENJAOSVTg(‘;';RTE:ATISGLII::LDSOUNDTRACK SRE
0 . I
charts. 30 different volumes cover all for- 4 | 4 | SIMPLEMINDS LIVEINTHE CITY OF LIGHT VIRGIN
) : : e 5 | 5 | MADONNA TRUEBLUE SIRE
BRITAIN  (Courtesy Music Week/Galup) As of 8/29/87 mats of recorded music. Write for details | ¢ | 5 | genesis INVISIBLE TOUCH viron
This | Last : . 7 | 8 | SUZANNEVEGA SOLITUDE STANDING A&M
Week| Week | SINGLES and prices. 8 |NEw| DEF LEPPARD HYSTERIA MERCURY
1 | 3 | NEVER GONNA GIVE YOU UP RICK ASTLEY RCA o | 6 | MARILLION CLUTGHING AT STRAWS Emi
2 | 10 | WHAT HAVE | DONE TO DESERVE THIS PET SHOP BOYS/DUSTY 10 | 13 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
SPRINGFIELD PARLOPHONE ACCORDING TO €8BS
3 | 1 | 1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON/SIEDAH
11 | 10 | PAULSIMON GRACELAND WARNER
GARRETT EPIC
s | 4 |voveoy SINITIA FANFARE BILLBOARD CHART RESEARCH 12 | 14 | PRINCE SIGNO THE TIMES PAISLEY PARK
. 13 | 9 | SIMPLYRED MEN AND WOMEN wea
: 52) (S:QLELErEIT‘?EQEANV‘;T(E:zSV WET WET WET PRECIOUS ORGANISATIOI Attn . Debra TOdd A LR[S AMANTHATLOXERLE
o | & | S e ATION 1515 Broadway 15 | 12 | JEAN MICHEL JARRE IN CONCERT LYON HOUSTON POLYDOR
: 2 (e ORoeR. FACTORY 16 17 | THE CURE KISS ME KISS ME KISS ME  POLYDOR
FUNKYTOWN HO Rca New York, NY 10036 17 | 11 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER
9 6 ANIMAL DEF LEPPARD BLUDGEONRIF 18 16 | DIO DREAMEVIL MERCURY
10 | 8 | SOMEWHERE OUT THERE LINDA RONSTADT & JAMES INGRAM  McA 19 | 18 | HEART BADANIMALS caPITOL
11 | 18 | WHENEVER YOU'RE READY FIVE STAR TENT 20 | 19 | COCKROBIN AFTER HERE THROUGH MIDLAND cBS
12 | 20 | BRIDGE TO YOUR HEART WAX RCA
13 | 19 | YOUGOT THE LOOK PRINCE & SHEENA EASTON PAISLEY PARK (Courtesy Der Musikmarkt) As of 8/31/87 (Courtesy Australian Music Report) As of 9/7/87
14 | 22 | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON ARISTA WEST GERL“I;AJ:YLES AUSTRALMsmc.LEs
15 7 LA BAMBA LOSLOBOS SLASH/LONDON
16 13 | GIRLFRIEND INA COMA THE SMITHS ROUGH TRADE 1 2 VOYAGE VOYAGE DESIRELESS c8s 1 1 LOCOMOTION KYLIE MINOGUE MUSHROOM/FESTIVAL
17 12 | LABOUR OF LOVE HUE AND CRY CIRCA 2 1 IT'SASIN PET SHOPBOYS PARLOPHONE/EMI 2 2 SUDDENLY ANGRY ANDERSON MUSHROOM/FESTIVAL
18 | 33 | WONDERFUL LIFE BLACK aam 3 3 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSGN EPIC 3 11 | LABAMBA LOSLOBOS LONDON/POLYGRAM
19 | NEw | WIPEOUT FAT BOYS & BEACH BOYS URBAN 4 | 4 | HOLIDAY THEOTHERONES VIRGIN 4 | 3 | OLD TIME ROCK AND ROLL BOB SEGER CAPITOL
20 | 15 | WHO'S THAT GIRL MADONNA SIRE 5 5 | WHO'S THAT GIRL MADONNA SIRE "WEA 5 5 | FALL OF ROME JAMES REYNE CaPITOL
21 | 16 | ROADBLOCK STOCK AITKEN & WATERMAN A &M 6 | 6 | ILOVETOLOVE TINACHARLES ARiTA 6 BEDS ARE BURNING MIDNIGHT OIL css
22 | NEw | SOME PEOPLE CLIFF RICHARD EM 7 7 | WANT YOUR SEX GEORGE MICHAEL EPIC/CBS 7 7 WHO'S THAT GIRL MADONNA SIRE
23 | 35 | THEMOTIVE THEN JERICO LONDON 8 | 9 | LABAMBA LOSLOBOS METRONOME 8 | 9 | WHEN YOU WALK IN THE ROOM PAUL CARRACK
24 | 12 | ALONE HEART capimoL 9 | 8 | THELIVING DAYLIGHTS A-HA WARNER BROS/WEA CHRYSALIS/FESTIVAL
25 | 23 | JUST CALL SHERRICK WARNERBROS 10 | 11 | GUTEN MORGEN LIEBE SORGEN JUERGEN VON DER LIPPE TELDEC 9 | 13 | WILD HORSES GINO VANNELLI POLYDOR
26 | 21 | NEVER SAY GOODBYE BON JOVI VERTIGO 11 | 14 | TEARS OF ICE BOLLAND & BOLLAND TELDEC 10 | 4 | RESPECTABLE MEL &KIM LIBERATION
27 | 17 | ALWAYS ATLANTIC STARR WARNERBROS 12 | 12 | CALLME SPAGNA c8s 11 | 10 | IT'SASIN PET SHOP BOYS PARLOPHONE
28 | NEW | HEART AND SOUL TPAU SIREN 13 | 13 | 1 WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY 12 | 5 | HE'S GONNA STEP ONYOU AGAIN PARTY BOYS ¢BS
20 | 27 | THE5.98 EP METALLICA VERTIGO HOUSTON aRISTA 13 | 6 | CRAZY ICEHOUSE REGULAR/FESTIVAL
0 | o || I T 14 | 10 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX  JIVE/TELDEC 12 | 8 | ALONE HEART caproL
ER BECCARSIBANOUL] 15 | 15 | SWEETSIXTEEN BILLY IDOL CHRYSALIS/ARIOLA

31 | 40 | PAPA WAS A ROLLIN' STONE TEMPTATIONS MOTOWN 15 | 19 | TRUEFAITH NEW ORDER FACTORY/CBS

16 | NEW | MARCELLO THE MASTROIANNI SILICON DREAMS BLOW

32 | 29 | SAY YOU REALLY WANT ME KIM WILDE Mca UP/INTERCORD 16 | 12 | IWANT YOURSEX GEORGE MICHAEL cBS
33 | 25 | HAPPY WHEN IT RAINS JESUS AND MARY CHAIN BLANCO Y NEGRO 17 |NEW| BOYS SABRINA CHiC 17 | 20 | YOU1KNOW JENNY MORRIS wea
34 | NEW| CASANOVA LEVERT ATLANTIC 18 | NEW | WISHING WELL TERENCE TRENTD'ARBY CBS 18 | 14 | 1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON EPIC/CBS
35 | NEW | HOURGLASS SQUEEZE a&m 19 | NEW| FUNKYTOWN PSEUDOECHO Rca 19 | 18 | HE'S JUST NO GOOD FOR YOU MENTAL AS ANYTHING CBS
36 | 26 | JIVE TALKIN' BOOGIE BOX HIGH HARDBACK 20 | 20 | NIEMALS GEHT MAN SO GANZ TRUDE HERR EMI 20 | NEw| ELECTRIC BLUE ICEHOUSE REGULAR/FESTIVAL
37 | 28 | 1HEARD A RUMOUR BANANARAMA LONDON ALBUMS ALBUMS
38 | 31 | IREALLY DIDN'T MEAN IT LUTHER VANDROSS EPIC 1 1 | WHITNEY HOUSTON WHITNEY ARISTA/ARIOLA 1 1 | MIDNIGHT OIL DIESEL AND DUST cBs
39 | 30 | GIRLS GIRLS GIRLS MOTLEY CRUE ELEKTRA 2 2 MADONNA WHO'S THAT GIRL SOUNDTRACK SIRE 2 2 MEL&KIM FLM UBERATION/CBS
40 | 36 | UNDER THE BOARDWALK BRUCE WILLIS MOTOWN 3 | 3 | U2 THE JOSHUA TREE ISLAND/ARIOLA 3 | 3 | JOHNFARNHAM WHISPERING JACK WHEATLEY/RCA

ALBUMS 4 | 4 | NICKI KLEINE WUNDER VIRGIN 4 | 4 | BONJOVI SLIPPERY WHEN WET MERCURY/POLYGRAM
1 |NEW| DEF LEPPARD HYSTERIA BLUDGEON RIF 5 8 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 5 5 | CROWDED HOUSE caPITOL/EMI
2 | 1 | VARIOUS HITS6 CBS/WEA/BMG ACCORDING TO  cBs 6 | 6 | WHITNEY HOUSTON WHITNEY ARISTA
3 | NEW) NEW ORDER SUBSTANCE FacTORY SIS I(IHOTICHOCOTATERZ0C e 7 | 7 | SUZANNEVEGA SOLITUDE STANDING A&M/FESTIVAL
4 | NEW| ELVIS PRESLEY THE ALL-TIME GREATEST HITS RCa 7 | 5 [ MARILLION CLUTCHING AT STRAWS EMI 8 | 9 | ROBERT CRAY BAND STRONG PERSUADER MERC

URY
5 | 5 | ORIGINAL SOUNDTRACK WHO'S THATGIRL siRe 0 || 30 || SFLLIECET SOMUBERLGIING (e 9 | 11 | ELTONJOMN LIVE INAUSTRAUA WITH THE MSO  ROCKET,
/POLYGRAM
S I RAHITNEYHOUSTON IIWEHITE Vi ors A I e 10 | 13 | SIMPLYRED MEN ANDWOMEN ELEKTRA/WEA
7 2 | TERENCE TRENT D’ARBY INTRODUCING THE HARDLINE ACCORDING 10 |NEW | DEF LEPPARD HYSTERIA MERCURY
TO TERENCE TRENT D'ARBY CBS 11 7 | COCK ROBIN AFTER HERE THROUGH MIDLAND CBS 11 | 10 | MOTION PICTURE SOUNDTRACK THE BIG CHILL MOTOWN
8 | 3 | VARIOUS SIXTIESMIX sTvius 12 | 11 | JUERGEN VON DER LIPPE GUTEN MORGEN LIEBE SORGEN TELDEC 12 | 12 | VARIOUS ARTISTS '87 RIGHT ONTRACK cBs
9 6 U2 THE JOSHUA TREE ISLAND 13 15 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER‘WEA 13 17 | JENNY MORRIS BODY ANDSOUL wea
10 | 9 | MADONNA TRUEBLUE sire 14 | 12 | SALLY OLDFIELD FEMME cBs 14 | 16 | PETER GABRIEL SO VIRGIN
11 | NEW| 10CC AND GODLEY & CREME CHANGING FACES-THE BEST OF 15 | 16 | SAMANTHAFOX  Jve/TeLDEC 15 | 18 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA
16 | 17 | DIO DREAM EVIL VERTIGO/PHONOGRAM 16 | 15 | HEART BAD ANIMALS capiToL

12 | 10 | GENESIS INVISIBLE TOUCH VIRGIN 17 | NEW| HEART BAD ANIMALS capioL 17 | 14 | U2 THE JOSHUA TREE ISLAND/FESTIVAL
13 | 7 | HEART BADANIMALS CamiToL 18 | 20 | BILLYIDOL WHIPLASH SMILE CHRYSALIS/ARIOLA 18 | NEW | BILLY IDOL WHIPLASH SMILE CHRYSALIS
:; ié [‘:TLH“E:"':'AN;::)"SSS“ETS'S;E THE REASON. epic 19 | 18 | JOMNNY LOGAN HOLDME NOW EPiC 19 | 8 | ELVISPRESLEY WORDSANDMUSIC RCA
16 | 13 | ALEXANDER O'NEAL HEARSAY TagU 20 [ NEW| TINATURNER BREAK EVERY RULE CAPITOL 20 | 20 | NOISEWORKS cBs
17 | 12 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY 3 .
a0 12 | THE BEASTIE BOYS LICENSED TO ILL DEF JAM/CES ,APAN (Courtesy Music Labo) As of 8/31/87 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 3/5/87
19 | 16 | BRUCE WILLIS THE RETURN OF BRUNO MOTOWN SINGLES SINGLES

1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON cBS

LA BAMBA LOS LOBOS PHONOGRAM

RIGHT NEXT DOOR ROBERT CRAY BAND PHONCGRAM

LET YOUR SUN SHINE FRANK ASHTON & MARISKA VAN KOLCK cBS
WHO'S THAT GIRL MADONNNA  SIRE

1 LOVE TO LOVE TINA CHARLES ARIOLA

UNDER THE BOARDWALK BRUCE WILLIS RCA

PAPA CHICO TONY ESPORITO INDISC

NEW | WISHING WELL TERENCE TRENT D'ARBY cBs

NEW | JIVE TALKIN' BOOGIE BOX HIGH INDISC

ALBUMS
30 | 27 | DIRESTRAITS BROTHERS IN ARMS VERTIGO ALBUMS ROBERT CRAY BAND STRONG PERSUADER PHONOGRAM

NEW | STARLIGHT HIKARU GENJI CANYON/JOHNNYS/FUJIPACIFIC
NEW | WEDDING DRESS ONYANKO CLUB CANYON/FUJIPACIFIC
MARIONETTE BOOWY TOSHIBA/EMI

KITA NO TABIBITO YUJIRO ISHIHARA TEICHIKU ISHIHARA
ANATA O SHIRITAI USHIROGAMI HIKARETAI CANYON
50/50 MIHO NAKAYAMA KING/VARNING

NILE IN BLUE MOMOKO KIKUCHI VAP/VARMUDA
KIMIDAKENI SHOUNENTAI WARNER/PIONEER
WANDERER CHECKERS CANYON/THREE STAR/YAMAHA
PASTEL BLUE NO TAMEIKI NAMi SHIMADA cOLUMBIA

20 | 18 | SIMPLE MINDS LIVE IN THE CITY OF LIGHT VIRGIN

21 19 | BONJOVI SLIPPERY WHEN WET VERTIGO

22 8 | DIO DREAMEVIL VERTIGO

23 20 | SUZANNE VEGA SOLITUDE STANDING a&Mm

24 | 17 | VARIOUS ATLANTIC SOUL CLASSICS ATLANTIC

25 37 | MADONNA LIKE A VIRGIN SIRE

26 25 | SWING OUT SISTER IT'SBETTER TO TRAVEL MERCURY
27 | 22 | vARIOUS THE DEF JAM SAMPLER VOL 1  DEF JAM/CBS
28 21 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER

29 | NEW | SHERRICK  WARNER BROS
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SORNAN D WN -
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1|1
31 |NEW | MADONNA THE FIRST ALBUM SIRE 1 | 2 | vsuvosHINAGABUCHI LICENSE ToSHIBA/EMI L
32 | 26 | SIMPLYRED MEN AND WOMEN ELEKTRA 2 | 1 | MARIATAKEUCHI REQUEST MOON § § :AA:B():AN;\TRV!;?:JHSLS %I(s:gug;;m»xcx "
33 | 32 | PAULSIMON GRACELAND WARNER 3 | 3 | KOJITAMAKI ALLIDO KTTY 4 | 4 | WHITNEYHOUSTON WHITNEY ARIOLA
34 | 24 | ORIGINAL SOUNDTRACK LA BAMBA LONDON 4 | 4 | MISATO WATANABE BREATH EPIC/SONY 5 | 5 | U2 THE JOSHUA TREE ISLAND
35 | 23 | MARILLION CLUTCHING AT STRAWS EMI 5 | 5 | ONYANKOCLUB CIRCLE CANYON e | & | VARIOUS HITS6 THE ALBUM weA/CBS
36 | NEw| PETERGABRIEL SO VIRGIN 6 | 6 | CHECKERS BEST CANYON 7 | 10 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
37 | 28 | U2 UNDERABLOOD RED SKY ISLAND 7 | 7 | YOKO OGINOME 246 CONNECTION VICTOR ACCORDING TO cBs
38 [ NEW| LEVEL 42 RUNNING IN THE FAMILY POLYDOR 8 | 10 | HOUND DOG ROCKS TOROLL CBS/SONY 8 | 8 | VARIOUS 16 ZON ZOMERHITS ARCADE
39 | 34 | LUTHER VANDROSS FOREVER FOR ALWAYS FOR LOVE EPIC o |NEW| YUJIROISHIMARA BEST HIT 12-KITANO TABIBITO TEICHIKU 9 | 9 | VARIOUS DE NEDERLANDSE STERRENSTORY DINO MUSIC
40 | NEW | PRINCE SIGN O THE TIMES PAISLEY PARK 10 9 | YUYU YUYUKOUSEN CANYON 10 7 PRINCE SIGN O THE TIMES PAISLEY PARK
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Dutch Court Backs Piracy Charges
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e

Crack Down On Illegal Merchandising

Dutch Officials Raid Venues

Presley Recordings Deemed Illegal

LONDON In what IFPI is calling
a “landmark decision,” a Dutch
court has granted injunctions
against two companies said to
have illegally marketed Elvis Pres-
ley recordings in 11 countries.

More than 1 million cassettes,
CDs, and LPs are believed to be in-
volved in the case, which was
brought by copyright owners the
Bertelsmann Music Group against
the Dutch companies Boogaard
Trading and Sonortape.

The court heard that the tapes
were made in Holland by Sonor-
tape, the LPs in West Germany,
and the CDs in Korea. Labels on
which the product was issued were

Back In The

BY VADIM YURCHENKOV

MOSCOW The Soviet state rec-
ord company, Melodiya, is increas-
ing its involvement with national
rock product, a further indication
of more liberal attitudes in the
country.

Its release of the debut album
by the Leningrad-based band
Aquarium is seen here as a major
landmark: It is the first occasion
when a recording made by a non-
professional act was acquired and
released without change by the

Astan, Platinum, Flashback,
Scana, and Grand Canyon. It was
admitted that Boogaard had ex-
ported the material to the U.K.,
France, West Germany, Australia,
Israel, Scandinavia, and else-
where.

Granting an injunction against
both companies, the court’s presi-
dent said that since the product
was plainly manufactured without
the consent of the copyright own-
ers, there was a clear case of pira-
cy. He ordered Boogaard to cease
distribution of the Presley record-
ings, to supply a full list of clients
and of the number of disks and
tapes supplied, and to recall all un-

sold copies from its customer
stores within 48 hours.
Commenting on the court deci-
sion, IFPI antipiracy coordinator
Peter Crockford says: “This is a
landmark decision for the Dutch
courts, since, in the past, illegal
operators have regarded the coun-
try as a pirate’s paradise because
of the low level of protection for
performers and producers.”
Crockford adds that the Dutch
government is currently in the pro-
cess of strengthening its anti-
piracy laws, a move that should
make it easier to bring similar suc-
cessful actions in the future.

U.S.S.R.: Melodiya Rocks

state-run company.

Following the sales success of
“Sons Are Leaving For The Bat-
tle”” by the formerly taboo song-
writer Vladimir Vyssotsky, Melo-
diya has been encouraged to em-
bark on a special series of
posthumous Vyssotsky releases.
“A Sentimental Boxer” and “Save
Our Souls,” both recorded under
amateur conditions and electroni-
cally enhanced by Melodiya sound
engineers, appeared in August,
and at least three further albums
by the artist will follow.

Aurora magazine here has pro-
posed the establishment of finan-
cially self-supporting recording
studios linked to rock clubs in a
number of cities. These would re-
cord cassette albums of rock art-
ists, and their distributors would
pay royalties to the rights owners
through the official VAAP copy-
right agency.

Proponents of the plan say the
studios would complement rather
than compete with Melodiya.

Teutonic Berolina Awards Debut

BY WOLFGANG SPAHR

BERLIN More than 14 million Ger-
man and Austrian television viewers
watched the first presentation of the

new Berolina Awards, established _

jointly by the German Phono Acade-
my, TV station ZDF, and the city of
Berlin (Billboard, July 11).

Despite a series of technical
breakdowns, the Aug. 27 show,
broadcast live, was hailed as a suc-

Greece—JOHN CARR, Kaisarias 26-28, Athens 610.

10. 16.20-80.

INTERNATIONAL EDITOR
PETER JONES, Billboard, 71 Beak St., London WIR 3LF. 01-439 9411.

INTERNATIONAL CORRESPONDENTS

Australia—GLENN A. BAKER, P.0. Box 261, Baulkham Hills, 2153 New South Wales.
Austria—MANFRED SCHREIBER, 1180 Wien, XVil, Kreuzgasse 27. 0222 48-2882.
Belgium—MARC MAES, Kapeistraat 41, 2040 Antwerpen. 03-5688082.
Canada—KIRK LaPOINTE, 83 Hamilton Ave. N., Ottawa, Ontario KIY 1BB. 613-238-4142.
Czechoslovakia—PETER BELOHLAVEK, Biskupcova 15, 1300 Praha 3.
Denmark—KNUD ORSTED, 22 Tjoernevej, DK-3070 Snekkersten. 02-22-26-72.
Finland—KARI HELOPALTIO, SF-01860 Perttula 27-18-36.
France—MICHAEL ZWERIN, 11 rue Jean Mace, 75011 Paris. 01-4356 6277.

—PHILIPPE CROCQ, 4 bis rue Mizon, 75015 Paris. 01-4327 6309.

Holland—WILLEM HOOS, Bilderdijklaan 28, Hilversum. 035-43137.

Hong Kong—HANS EBERT, TNS 17/F1, Citicorp Centre, 18 Whitfield Rd., Causeway Bay. 05 787618.
Hungary—PAUL GYONGY, Orloutca 3/b, 1026 Budapest 11. Tel: 167-456.

India—JERRY D'SOUZA, c/o F.M. Pinto, 136 Lady Jamshedji Rd., Mahim, Bombay 400 016.
Ireland—KEN STEWART, 56 Rathgar Rd, Dublin 6. 97-14-72.

Israel—BENNY DUDKEVITCH, P.0. Box 7750, 92 428 Jerusalem.

ftaly—VITTORIO CASTELLI, Via Vigoni 7, 20122 Milan. 02-545 5126.

Jamaica—MAUREEN SHERIDAN, 43F Turtle Beach Towers, Ocho Rios.

Japan—SHIG FUJITA, Utsunomiya Bldg., 19-16 Jingumae 6-Chome, Shibuya-ku, Tokyo 150. 03-4984641.
Malaysia—CHRISTIE LEQ, No. 1, Jalan 7/18, 46050 Petaling Jaya, Selangor.

Philippines—CES RODRIGUEZ, 18 Anonas, Project 2, Quezon City 3001.

Poland—ROMAN WASCHKO, Magiera 9m 37, 01-873 Warszawa. 34-36-04.

Portugal—FERNANDO TENENTE, R Sta Helena 122 R/c, Oporto.

Romania—OCTAVIAN URSULESCU, Str. Radu de la La Afumati nr, 57-B, Sector 2, Bucharest 0.P.9. 13-46-

South Africa—JOHN MILLER, 305 Buckingham Court, Leyds St., Joubet Park, Johannesburg, 2000.
Spain—FERNANDO SALAVERRI, Pz Emilion Jimenez Millas, 2D, 28008, Madrid. 24242 93.
Sweden—MAGNUS JANSON, Markeares Gatan 10, 11353 Stockholm.

Switzerland—PIERRE HAESLER, Hasenweld 8, CH-4600 Olten. 062-215909.

U.S.5.R.—VADIM YURCHENKOV, 6 Aprelskaya Str., Block 2, Apt. 16, 195268 Leningrad, K-268. 225-35-88.
West Germany—WOLFGANG SPAHR, Postbox 1150, Keltingstrasse 18, 2360 Bad Segeberg. 04551-81428.
Yugosiavia—MITJA VOLCIC, Dragomer, Rozna 6, 61351, Brezovica, Ljubljana 23-522.

cess by record industry executives
here.

Winners included Joe Cocker,
named international artist of the
year, and Falco, cited as national
artist of the year. Jennifer Rush
and Juliane Werding took the equiv-
alent awards for female artists. Top
international group was Norway's
a-ha, with Munchner Freiheit
emerging as the top national band.

Chris De Burgh, who was named
international artist of the year with
the most successful tour, promptly

Joe Cocker wins
top artist honor

donated his trophy to be sold to help
sick children in Berlin. The most
successful touring artist in the na-
tional category was Teldec’s Peter
Maffay. )

Awards for best presentation of
the year, international and national,
went to ZZ Top and Erste Allge-
meine Verunsicherung, respective-
ly. Udo Jurgens took the award for
outstanding work through the
years, and Tina Turner received a
similar award for outstanding con-
tributions to the international music
business.

David Bowie was the winner of
the city of Berlin’s special award,
with Ariola’s Engelbert taking
ZDF’s special award and Teldec’s
Clowns Und Helden the German
Phono Academy special trophy.

BY WILLEM HOOS

AMSTERDAM Dutch authorities
mounted a crackdown on illegal mer-
chandising at rock concerts here this
summer following huge sales of pi-
rate product at David Bowie’s two
SRO performances May 30-31.
Marcel Bunders, the lawyer super-
vising the campaign, believes it can
serve as a model for similar antimer-
chandising activity in other countries.

‘“This kind of
piracy means a
global loss of
millions of dollars’

“This kind of piracy means a global
loss of millions of dollars,” he says.
“Something has to be done about it.”

Pop merchandising is a fast-grow-
ing business in the Netherlands as in
other countries, and unauthorized
trade has become a serious threat to
legitimate operators. Bunders, son of
newly appointed PolyGram manag-
ing director Ben Bunders, was first
approached by Leon Ramakers, joint
head of Mojo Concerts, a leading
Dutch rock agency, which staged the
Bowie shows in Rotterdam’s Feij-
noord soccer stadium.

On June 11, illegal material was

confiscated at a Genesis concert in
the Feijnoord stadium at the prompt-
ing of U.S. merchandiser Brockum. A
week later, local police confiscated
hundreds of illegal Prince posters in
Utrecht, where the U.S. superstar
played four SRO dates June 18-21.
Prince’s own record company, Pais-
ley Park, was the complainant.

In July, further raids were carried
out at the Feijnoord venue during
U2’s two concerts, netting posters, T-
shirts, stickers, and other goods with
a value of $13,500. But the campaign
reached a climax with Madoenna's two
Feijnoord concerts, Aug. 2526, which
attracted some 90,000 fans.

Bunders’ team seized 1,500 T-
shirts, 1,000 posters, 300 shawls, 200
cassettes, and other items at the ven-
ue, while an earlier raid on a Dutch
wholesale company produced 10,000
illegal Madonna posters and 400 T-
shirts.

Total value of all the confiscated
goods is estimated at about $62,000,
and U.S. merchandising firm Winter-
land has declared itself “very satis-
fied” with the outcome of the action.

Bunders says he hopes to see a
similar thorough crackdown during
next year’s summer concert season
here. Winterland has already com-
missioned an antipirated merchan-
dise push for Michael Jackson’s ap-
pearance in the Netherlands, sched-
uled for May or June 1988.

ACCESSORIES
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Singapore Shows Feature Top Artists

TV Boosts Album Sales

BY CHRISTIE LEO

SINGAPORE Though music vid-
eo programming on Singapore
television is limited to the “Top 40
Videos’’ show, the number of gen-
eral variety music productions giv-
en small screen space by Singa-
pore Broadcasting Corp. has
helped to boost album sales here.

SBC has lined up a number of
musical specials by artists of the
stature of Aretha Franklin and
Paul Simon throughout the fall.
While radio airplay and promo-
tions have long been traditional ve-
hicles used by the major labels to
push sales, TV is now playing an
increasingly important role here.

Says Peter Lau, area sales man-
ager of CBS Records: “We're now
convinced of the sustained power
of visual impact. Certainly, we've
managed to break several new and
upcoming artists locally through
v.”

But though TV exposure has
helped new acts, many Singapore
retailers contend that it’s also
helping a new generation of record
buyers turn to older and longer-es-

tablished acts.

Says Steven Tan, managing di-
rector of Pacific Music: “Many of
our younger customers are discov-
ering such big names as Eric Clap-
ton, Roy Orbison, Paul Simon, and
even Elvis Presley as a result of
TV exposure through music spe-
cials. As a result of the new inter-
est, we're digging deep into the
vaults of our back catalog items
and we’re selling the product.

“Shows like ‘Top 40 Videos’ and
‘Skytrax’ keep the market buoyant
in terms of demand for current hit
singles, but the music specials
starring the pop veterans are cre-
ating their own waves of sales in-
terest.”

Among the shows scheduled on
SBC’s fall lineup are packages
built round Patti LaBelle, Billy
Ocean, Stevie Nicks, Paul Simon,
the Montreux Rock festival,
Queen, and the Prince’s Trust 1987
all-star show from London.

Joel's Soviet Tour A Hit
Video Planned For U.S. Fans

BY VADIM YURCHENKOV

LENINGRAD The media here
has pronounced Billy Joel’s six-
date Soviet tour, which ended Aug.
5 with a standing-room-only show
in this city’s 10,000-capacity Lenin
Sports and Concerts facility, a
clear success.

Though previously almost un-
known in this country, Joel and his
band succeeded in winning over
audiences with a series of profes-
sional performances in Moscow’s
Olympic Sports stadium (July 26,
27, and 29) and in the Leningrad fa-

GBS To Launch
Japanese Jazz
Artist In U.S.

TOKYO A new release from jazz
artist Kimiko Itoh, “For Lovers
Only,” is expected to become the
first album by a female Japanese
singer to secure nationwide re-
lease in the U.S.

CBS plans to launch Itoh in the
U.S. in late January. In Japan, the
album will appear Sept. 21 on
Epic/Sony’s A-Touch label.

Featuring such classic titles as
‘“Somewhere,”” ““All In Love Is
Fair,” and “Let It Be Me,” it was
recorded at the Record Plant and
Clinton Recording Studios in New
York with Kiyoshi Ito as producer.
The album features a high-
powered lineup, including Steve
Gadd, Eddie Gomez, and saxo-
phonist Michael Brecker.

Itoh was awarded the third Ja-
pan Jazz Vocal Award in March.

cility (Aug. 2, 3, and 5). In broader
terms, the visit by a major interna-
tional artist is seen as another
boost for peace and goodwill be-
tween the Soviet Union and the
United States.

Ironically, Joel’s widest expo-
sure came not through his con-
certs but through his appearance
Aug. 4 on the Central television
network’s year-old ‘“Musical
Ring” program, which combines
live performances with audience
question-and-answer sessions.

Here, Joel revealed that the idea
of visiting Russia first occurred to
him in 1979, while performing in
Cuba. Replying to sometimes na-
ive questions from the floor, he
spoke about his early years, song-
writing in the United States, the
international rock scene, and fel-
low performers. Suffering from
throat problems on the eve of his
final concert, he confined his musi-
cal performance to a few songs,
accompanying ! -.self on piano,
harmonica, and guitar, despite
calling himself “a lousy guitarist.”

Such Soviet stars as Alla Pugat-
chova, Anne Veski, and Aquarium
have appeared on the top-rated
program, but Joel is believed to
have been the first non-Soviet art-
ist to be featured. The Central net-
work reportedly paid him about
$15,000 to appear.

A crew from New York-based
Dalrymple Productions followed
Joel’s two-week tour, filming the
main concerts in Moscow and Len-
ingrad and two days in Gorky
Park, all for a planned video docu-
mentary of the tour. American au-
diences may therefore have the op-
portunity to judge the artist’s per-
formances here for themselves.

BBMs Put CHUM On Top In Toronto

CFTR Emerges As No. 1 AM Nationwide

BY KIRK LaPOINTE

OTTAWA CHUM-FM retains its
Toronto market lead, sister station

CHUM-AM shows signs of being in’

trouble again, and a handful of
near-the-bottom outlets continue
their slides in the summer ratings
book from the BBM Bureau of Mea-
surements.

CHUM-FM’s light rock format
continues to rule the waves in the
competitive Toronto market. Its
1.16 million listeners (up slightly
from last summer) make up the
largest audience for any Canadian
station, although its total of 7.3 mil-
lion hours tuned in the week and its
market share are not the city lead-
ers.

-Meanwhile, contemporary hit sta-
tion CFTR-AM emerges from the
BBMs as the most-listened-to AM
outlet in the country. It has 971,000
listeners (down a bit from the
999,000 in the summer of 1986),
which places it squarely in second
spot in Toronto. The 6.4 million total
hours listened and 8% market share
are impressive totals for a station
that only two years ago was in a
slight slump.

CFRB-AM, the flagship of the
Standard chain, appears to have
pretty much stopped its slide. Its
875,000 listeners make it the third-
highest station in Toronto, but the
9.9 million hours tuned and 13%
share are tops in the market. Recent
shifts to a more contemporary
sound in its programming appear
not to have driven away hordes.

CILQ-FM, the lone hard rock sta-
tion in Toronto, moves into fourth
spot for the first time. Its 771,000
listeners (down from 819,000 the
same time last year), 6.6 million
hours tuned, and 7% share are solid

results.

The Toronto Blue Jays’ competi-
tiveness on the field has kept CJCL-
AM’s numbers competitive in the
book. It has 702,000 listeners, up
from 585,000 last year, when the
Jays were a distant second in the
pennant race, while the 6.7 million
hours tuned resulted in an 11% mar-
ket share that is second only to
CFRB. The big draw, though, is the
baseball, not the nostalgic music.

Under new management, CKFM-
FM is expected to spruce up its soft
rock format. And the BBMs show
that such a move may be needed
(652,000 listeners, down from

CFRB, CILQ
also finish strong

678,000, with 4.6 million hours and a
5% share).

The big loser in the book seems to
be CHUM-AM, which only a year
ago was undergoing a massive over-
haul of its contemporary sound in a
shift to adult contemporary radio.
The results in this book are the most

sluggish so far for the station:

637,000 listeners (down from
774,000 last year, when admittedly
many were tuning in out of curios-
ity), a lower-echelon 3.6 million
hours tuned, and a 5% share.

Overall, summer listening of ra-
dio is down considerably from last
year. Only CHUM-FM and CJCL-
AM show gains, while every other
station in the market is sliding.

The biggest slips, in terms of per-
centages, are at CHUM-AM, easy
listening CHFI-FM, and gold for-
mat CKEY-AM.

CJEZ-FM, the easy-listening sta-
tion that made its debut only weeks

before the book, snares 209,000 lis-
teners, 1.9 million hours tuned, and
a respectable 3% share in its first
ratings period.

Other Toronto stations are rated
as follows in terms of listenership;
millions of total hours tuned, and
market share:

CBS-AM (news information),
587,000, 5.4, 5%.

CFNY-FM (rock), 514,000, 3.5, 4%.

CHFI-FM (easy listening, soft
rock), 490,000, 3.4, 6%.

CBC-FM (classical), 391,000, 3.2,
3%.
CFGM-AM (country), 265,000, 2.4,
3%.

CKO-FM (news), 269,000, 1.4 mil-
lion, 2%.

CJEZ-FM (easy
209,000, 1.9, 3%.

CKEY-AM (gold), 315,000, 1.9 mil-
lion, 2%.

In Montreal, contemporary album
rock station CHOM-FM continues to
receive good news in the summer
book. Although French-language
contemporary hit outlet CKOI-FM
commands the market overall with
more than 1 million listeners,
CHOM-FM’s 744,000 listeners place
it at the top of the English stations
and third overall in the market.

In Ottawa, adult contemporary
station CFRA maintains its lead
overall in the market with 337,000
listeners a week. But CHEZ-FM, a
contemporary album rock station
that earlier this year swiped the
market lead temporarily, continues
to chip away at CFRA’s first-place
position. A high percentage of its
288,300 listeners are in the 18-34 de-
mographic, and the gap between the
stations last summer of about
75,000 has diminished to about
50,000 this summer.

listening),

New GIRPA Director Inherits Numerous
Probhlems Affecting The Indie Sector

BY KIRK LaPOINTE

OTTAWA “In this business, you
have a crisis every three weeks,”
Brian Chater says, laughing. “I'm
going to have to learn a lot very
quickly.”

Chater is an industry veteran
who is widely respected for his
work in publishing, producing, and
label operations. He has been ap-
pointed executive director of the
Canadian Independent Record Pro-
duction Assn., the trade group for
domestic record companies.

Chater, who signed Bryan Ad-
ams to his first major songwriting
deals as chief of A&M Records’
publishing division nearly a year
ago, assumed the job Sept. 1. So
far, he is taking a wait-and-see ap-
proach to many issues facing the
association’s membership, but he
knows he doesn’t have forever to
assess the situation.

He has not come to the associa-
tion out of the blue. Chater has run
his own label, headed the copy-
right division for London Records,
and been on the board of the trade

group that helps finance produc-
tion, among other achievements.
In short, he has the background to
be the spokesman for the Canadi-
an-owned end of the business.
And he knows that several key
issues confront the indie sector, in-
cluding copyright reforms, threats
of reduction in Canadian content
for radio, and the specter of a free-

‘We must get
our point across’

trade deal with the U.S.

Under Earl Rosen, the longtime
executive director who resigned a
few weeks ago to return full time
to the record business, CIRPA be-
came a vocal cultural lobby group
in Canada. Rosen left and Chater
arrived at a critical juncture for
the indie business. There are con-
cerns that proposed tax changes
that move the 12% federal sales
tax to the wholesale level will
drive many independents out of
the business. Additionally, pro-

posed copyright reforms—with
some expected to be finalized in
coming weeks—are pivotal to the
future of the independent sector.

“The problem is still one of stay-
ing alive,” Chater says. “‘And a lot
of the problem is that while we're
in the communications business,
we’re not good in communicating.
We don’t get our point across to
people.”

He views the proposed tax
changes and the possible erosion
of Canadian-content levels at radio
‘“as changes for the worse, ones
that I hope we can stop.”

At the same time, he recognizes
that CIRPA needs to be strong to
be heard. He says that he and the
association ‘““have to make it
worthwhile” for indies to join and
that a great deal of effort must go
into educating bankers and inves-
tors about the independent record
business.

But he doesn’t anticipate funda-
mental shifts from Rosen’s era.
“We read the same magazines, so
we’'re probably very much the
same type of people,” he says.
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Convention’s
A Hit With

ROA Staff
Nipper & Company
Meet, Aug. 20-22

After Hours. A gathering followed Jonathan Butler's surprise performance at the
RCA Records convention. Pictured, from left, are Ann Carli, director artist
development, Jive Records; Barry Weiss, vice president of marketing operations,
Jive Records; Barry J. Eastmond, Jonathan’s producer, Rick Dobbis, executive vice
president, RCA Records; Elliot Goldman, president, CEQ, BMG Music; Mike Noble,
Butler's manager; Butler; and Bob.Buziak; president of RCA Records.

Crazy Guys. RCA Nashville artists
Foster & Lloyd perform their hit
“Crazy Over You” at a barbecue.

All Together Now. Gathering at the RCA Records iabel convention at the
Arrowwood Convention Center in Rye Brock, N.Y., are Elliot Goldman, president
and CEO, BMG Music, bottom right, and the RCA Nashville staff.

Strategic Meeting. Planning label strategies, from left, are Bob Buziak,
president RCA Records, U.S.; Rick Dobbis, executive vice president, RCA; and
Eddie Mascolo Senior, vice president, product development, RCA.

Cheers! Toasting international collaboration, from left, are record producer Bill
Wittman; Heinz Henn, vice president. a&r/marketing, BMG Music International;
Paul Atkinson, senior.vice president, a&r, West Coast; Bob Buziak, president,
RCA Records; and Cynthia Leu, director of marketing, BMG Music International.

No Lie. Jive/RCA recording artist Jonathan Butler makes a surprise
appearance with his keyboard player and producer, Barry J. Eastmond.

- Alter Ego. Newly signed singer
Having Fun. Rick Dobbis, executive vice president, left, pals around with Butch Buster Poindexter’s performance at Having A Ball. Shown at the barbecue, from left, are product director £d Strait;
Waugh, vice president of promotion, and Eddie Mascalo, senior vice president the Bottom Line capped the alternative radio promoter John Sigler; product director Alan Grunbiatt; and

of product development. convention. Barry Weiss, vice president of marketing and operations, Jive Records.
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NEW YORK The following is the
complete list of nominees in the
1987 Billboard Radio Awards. The
winners will be announced in the
Sept. 19 issue.

TOP 40/CROSSOVER
STATION OF THE YEAR

Major market: KIIS Los Angeles;
KPWR Los Angeles; KZZP Phoenix;
WHTZ New York; WMMS Cleveland.

Medium Market: KIIK Davenport,
Iowa; WAPE Jacksonville; WBJW Or-
lando; WMC-FM Memphis; WPRO
Providence.

Small Market: KKQV Wichita Falls,
Tex.; KSKG Salina, Kan.; WKRM Co-
lumbia, Tenn.

PROGRAM DIRECTOR

Major Market: John Lander/KKBQ
Houston; Jeff Wyatt/KPWR Los Ange-
les; Scott Shannon/WHTZ New York;
Larry Berger/WPLJ New York; Sun-
ny Joe White/WXKS-FM Boston.

Medium Market: Dene Hallam/
KCPW Kansas City, Mo.; Steve Kelly/
WKSI Greensboro, N.C.; Tim Fox/
WKTI Milwaukee; Robert John/
WMC-FM Memphis; Jim Payne/
WRVQ Richmond, Va., Jim Wilson/
WCKN Greenville, S.C,;

Small Market: Ernie Brown/KAFX
Lufkin, Tex.; Ray St. James/KKQV
Wichita Falls, Tex.; Steve Wall/ KSKG
Salina, Kan.; Randy Hugg/WCPZ
Sandusky, Ohio; Gary Moss/WKRM
Columbia, Tenn.; Jeff Christenson/
KOKZ Waterloo, Ohio.

MUSIC DIRECTOR

Major Market: Steve Masters/KITS
San Francisco; Frankie Blue/WHTZ
New York; Andy Dean/WPLJ New
York; Sue O’Connell/ WXKS-FM
Boston.

Medium Market: Karen Barber/
KBEQ Kansas City, Mo.; Greg Wil-
liams/KKRD Wichita, Kan., Greg
Rolling/KSDO-FM San Diego; Doc Mi-
chaels/WGH-FM Virginia Beach, Va,;
Dave Denver/WKSI Greensboro, N.C.;
Steve Conley/WMC-FM Memphis.

Small Market: Carey Edwards/
KFIV Modesto, Calif.; Jeff Christen-
son/Waterloo, Iowa; Charlie Fox/
KYYA Billings, Mont.; Greg Lawley/
WDBR Springfield, Ill.; Gary Moss/
WEKRM Columbia, Tenn.
PROMOTION DIRECTOR

Major Market: Carolyn Krieger/
WDTX Detroit; Kathi Kolodin/WAVA
Washington, D.C; Howard Fresh-
man/KPWR Los Angeles; Jina Peter-
son/KZZP Phoenix; Ed Brown/WCZY
Detroit.

Medium Market: Tom dJackson/
WKSI Greensboro, N.C.; Lisa Patton
Brown/WMC-FM Memphis; Dennis
Lyle/WCIL Carbondale, Ill.

Small Market: Craig Pirsch/WGBF
Henderson, Ken.; Bill Slayter/KFIV
Modesto, Calif; Ernie Brown/KAFX
Diboll, Tex.

AIR PERSONALITY

Major Market: Rick Dees/KIIS Los
Angeles; Scott Shannon/WHTZ New
York; Jay Thomas/KPWR Los Ange-
les; John London/KMEL San Francis-
co; Mike Halloran/WDTX Detroit.

Medium Market: David Page/WMC-
FM Memphis; R.J. Harris/WHBT Mil-
waukee; Spike O’Dell/KIIK Daven-
port, Iowa; Beth Ann McBride/ WKSI
Greensboro, N.C; Dell Spencer/
WYLD New Orleans.

ADULT CONTEMPORARY
STATION OF THE YEAR

Major Market: KVIL Dallas; WHTX
Pittsburgh; WWSW-FM Pittsburgh;
WFOX Gainesville, Ga.; KOST Los
Angeles.

Medium Market: WSBA York, Penn.;
WFBC Greenville, S.C; WRAL Ral-
leigh, N.C.;, KFMB-FM San Diego;
WRVR Memphis; KUDL Kansas City;
Kan.

PROGRAM DIRECTOR

Major Market: Keith Abrams/
WHTX Pittsburgh; Dennis Winslow/
WFOX Gainesville, Ga.; Bob Dunphy/
WNSR New York; Jhani Kaye/KOST
Los Angeles; Bobby Rich/KFMB-FM
San Diego; Joe McCoy/WCBS-FM New
York

Medium Market: Bob Kaake/WRVR
Memphis; Chris Scott/WFBC Green-
ville, S.C.

Small Market: Bill Burkett/WLMX
Rossville, Ga.; George House/WAYY
Chippewa Falls, Wisc.; Don Munson/
WJBC Bloomington, Ill.; Sam Wilder/
WMOH Hamilton, Ohio; John Dur-
kee/KFSB Joplin, Mo.

MUSIC DIRECTOR

Major Market: Art Tiller/WNSR
New York; Liz Kiley/KOST Los Ange-
les; Jeff Mazzei/WCBS-FM New York;
David Blair/KYKY St. Louis; Barry
Argenbright/ WOMC Detroit.

Medium Market: Gene Knight/
KFMB-FM San Diego; Cliff Blake/
WMXJ Miami; Lisa Kozak/WRRM
Cincinnati.

Small Market: Randolph V. Bell/
WGBF-FM Hendersonville, Ken.; Troy
West/KFSB Joplin, Mo.
PROMOTION DIRECTOR

Major Market: Laura Yates/KYKY
St. Louis; Ann Berkowitz/WHTX
Pittsburgh; Marc Lipsky/ WMGK Phil-
adelphia; Madeline Boyer/WYNY
New York

Medium Market: Carol Mcullough/
WRVR Memphis; Chris Wilson/
WWDE Hampton, Va.; Joan Heiser/
KFMB-FM San Diego; Lee Pocock/
KSL Salt Lake City.

Small Market: Chip Ramsey/
WBOW-AM Terre Haute, Ind.; John
Murphy/WAYY Chippewa Falls, Wisc.
AIR PERSONALITY

Major Market: Mike Sakellarides/
KOST Los Angeles; Don Imus/WNBC
New York; Angela Allen/KOOL-FM
Phoenix; Liz Kiley/KOST Los Angeles;
Ron Chapman/KVIL Dallas.

Medium Market: the Rich Bros./
KFMB-FM San Diego; Russ Cassell/
WFBC Greenville, S.C; Gary Bur-
bank/WLW Cincinnati; Rick Walker/
KLTE Oklahoma City, Okla.

Small Market: Phil Miller/WQTL
Ottawa, Ohio; Randolph V. Bell/
WGBF Henderson, Ken.; Don Mun-
son/WJBC Bloomington, Ill.; Don
Frey/KCMJ Indio, Calif.; Sam Wilder/
WMOH Hamilton, Ken.; Jack Ray-
mond/WEIM Fitchberg, Mass.

COUNTRY
STATION OF THE YEAR

Major Market: KLAC-AM Los Ange-
les; WWWW Detroit; KPLX Dallas/Ft.
Worth; KIKK Houston; WCAO
Baltimore.

Medium Market: WSM Nashville;
WPTR-AM Albany, N.Y;; KASE Aus-
tin, Tex.; WSIX Nashville; WAMZ Lou-
isville, Ken.

Small Market: WRNS Kinston, N.C;
WTHI Terre Haute, Ind.; KYKX Long-
view, Tex.; KNFO Waco, Tex.; WAXX
Eau Claire, Wisc.; KLLL Lubbock, Tex.;
KRKT Albany, Ore.; KXRB Sioux
Falls, S.D..

PROGRAM DIRECTOR

Major Market: Barry Mardit/
WWWW  Detroit; Johnny Dark/
WCAO-AM Baltimore; Bobby Kraig/
KPLX Dallas/Ft. Worth; Bob Young/
WXTU Philadelphia; Kevin Murphy/
WSUN Tampa.

Medium Market: Mike McCoy/
KHAK Cedar Rapids, Iowa; Rob Ryan/
WKHK Richmond, Va.; Ted Crawley/
WKY Oklahoma City; Joe Flint/KSOP
Salt Lake City; Tom McGuire/WRKZ
Hershey, Penn; Mike Hammond/
WWK-FM Fulton, Ken.

Small Market: Dana Webb/KYKX
Longview, Tex.; Tim Wilson/WAXX
Eau Claire, Wisc.

MUSIC DIRECTOR

Major Market: Kevin Herring/
WWWW Detroit; Mac Daniels/KPLX
Dallas/Ft. Worth; Kevin Mason/
WCMS Norfolk, Va.; Joe Ladd KIKK
Houston; Georgann Harris/KUSA St.
Louis.

Medium Market: Coyote Calhoun/
WAMZ Louisville, Ken.; Jim Patrick/
KSO Des Moine, Iowa; Jerry King/
KKYX-AM San Antonio; Eric Mar-
shall/WSIX Nashville; Mike Wilson/
KVOO Tulsa.

Small Market: Chris Taylor/KIXZ
Amarillo, Tex.; Scott Johnson/KYKX
Longview, Tex.; Dave Hensley/ WMTZ-
FM Augusta, Ga., Tim Closson/WAXX
Eau Claire; H. David Allen, KRKT Al-
bany, Ore.

PROMOTION DIRECTOR

Major Market: Tawny Reckamp/
KPLX Dallas/Ft. Worth; Lori Con-
verse/ WWWW Detroit; Joan Hays/
KIKK Houston.

Medium Market: Melissa Edris/
WDAF Kansas City, Mo.; Mike Ham-
mond/WIVK Knoxville, Tenn.; Shari
Bishop/KASE Austin, Tex.; Carol
Neatherlin/KKYX San Antonio; Gary
Hightower/KFDI Wichita, Kan., Rick
West/KVOO-AM Tulsa; Don Hilton/
KSOP Salt Lake City; Carol Fargo/
WCMS Norfolk.

Small Market: Scott St. John/KRKT
Greenville, Tex.; Dave Hensley/
WMTZ Augusta, Ga.; Mike Ham-
mond/WWKF Fulton, Ken.

AIR PERSONALITY

Major Market: Chuck Santoni/
WWWW Detroit; Gerry House/KLAC
Los Angeles; Mac Daniels/KPLX Ft.
Worth/Dallas; Terry Dorsey/KPLX
Ft. Worth/Dallas; Rob Bennett/ WCXI-
AM Detroit; Dina Harding/WCXI-AM
Detroit.

Medium Market: Eddie Edwards/
WSIX Nashville; Coyote Calhoun/
WAMZ Louisville; Jerry King/KKYX-
AM San Antonio; Dandalion WRKZ
Hershey, Penn.

Small Market: Gary Walker Long-
view, Tex.; Tim Closson WAXX Eau
Claire, Wisc.; Bill O’Brien KRKT Alba-
ny, Ore.; Big Red KWMT Fort Dodge,
Iowa; Brian Ringo KNOE Monroe, La.;
Rudy Fernandez KEAN Abilene, Tex.

BLACK/URBAN
STATION OF THE YEAR

Major  Market: WGCI Chicago;
KMJQ Houston;, KMJM St. Louis;
KPWR Los Angeles; WJLB Detroit;
WRKS New York.

Medium Market: WENN-FM Bir-
mingham, Ala; WHRK Memphis;
WLUM Milwaukee; WDIA-AM Mem-
phis; WPLZ Petersburg, Va., WVOI-
AM Toledo, Ohio.

Small Market: WMJL Ravenel, S.C,;
WCLI-AM Corning, N.Y; WNOO
Saddy Daisey, Tenn.; WQDW Kingston,
N.C; WJMI-AM Jackson, Miss,;
WXOX-AM Baton Rouge, La.
PROGRAM DIRECTOR

Major Market: Tony Gray/WRKS
New York; Sonny Taylor/WGCI Chi-
cago; Mike Stradford/KMJM St. Lou-
is; Jeff Wyatt/KPWR Los Angeles;
Donnie Simpson/WKYS Washington,
D.C.; Lynn Tolliver, Jr./WZAK Cleve-
land; Michael Spears/KKDA-FM
Dallas.

Medium Market: Pam Wells/ WHRK
Memphis; Rick Stevens/WCKX Co-
lumbus, Ohio..

MUSIC DIRECTOR

Major Market: Terri Avery/KKDA-
FM Dallas; Barbara Preito/ WGCI Chi-
cago; Fred Buggs/WBLS New York;
Mike Archie/WHUR Washington,
D.C

Medium Market: T.C. Johnson/
WCKX Columbus, Ohio; Maxx Myr-
ick/WCIN-AM Cincinnati; Jimmy
Smith/WHRK Memphis; Phil Dan-
iels/WPLZ Richmond, Va.

Small Market: Tony Lype/WZFX-
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FM Fayetteville, N.C; Joe Bullard/
WANM-AM Tallahassee, Fla.
PROMOTION DIRECTOR

Major Market: Marc Rayfield/
WUSL Philadelphia; Christopher
Squire/ WBMX-FM Chicago.

Medium Market: Dell Spencer/
WYLD New Orleans; Rick Stevens/
WCKX Columbus, Ohio; John Doyle/
WHRK Memphis.

AIR PERSONALITY

Major Market: John Mason/WJLB
Detroit; Donnie Simpson/WKYS
Washington, D.C.; Tom Joyner/WGCI
Chicago/KKDA-FM Dallas.

Medium Market: Lincoln Ware/
WCIN Cincinnati; Leela Peterson/
WCKX Columbus, Ohio; Lisa Lipps/
WHRK Memphis; Bobby O’Jay/WDIA
Memphis.

Small Markets: Bob Collins/ WAWA
Elm Grove, Wisc.; Joe Bullard/
WANM-AM Tallahassee, Fla.

ALBUM ROCK
STATION OF THE YEAR

Major Market: WNEW-FM New
York; WMMR Philadelphia; KZFX
Houston; WLUP-FM Chicago; KSHE
St. Louis.

Medium Market: XTRA-FM San Die-
go; KYYS Kansas City, Mo.; WLVQ Co-
lumbus, Ohio; WKDF Nashville;
WTUE Dayton, Ohio; WPYX Albany.

Small Market: WGIR Manchester,
N.H.; KLBJ Austin, Tex.; WAPL Ap-
pleton, Wisc.; PROGRAM
DIRECTOR

Major Market: Ted Utz/ WMMR Phil-
adelphia; Blake Lawrence/KZFX
Houston; Mark Chernoff/ WNEW-FM
New York; Oedipus/WBCN Boston;
Dave Logan/KFOG San Francisco.

Medium Market: Keith Hastings/
WIOT Toledo; Bob Buchman/WBAB
Babylon, L. I., Mike Boyle/WDHA Do-
ver, N.J.

MUSIC DIRECTOR

Major Market: Erin Riley/WMMR
Philadelphia; Dave Benson/WLUP-
FM Chicago; Lin Brehmer/WXRT Chi-
cago; Bob Kranes/WXRK New York;
Redbeard/KTXQ Dallas.

Medium Market: Jack Emerson/
KGGO Des Moines, Iowa; Skid Roadie/
KYYS Kansas City, Mo.; Aris Ham-
pers/WLAV Grand Rapids; Paul Shu-
grue/WRXL Richmond, Va.; Christi-
na/WPLR New Haven, Conn.

Small Market: Jeff Crowe/WIQB
Ann Arbor, Mich.; Ed Palmer/WXRC
Hickory, N.C.

PROMOTION DIRECTOR

Major Market: Jim Marchyshyn/
KSHE St. Louis; David Bieber/WBCN
Boston; Jack Quigley/WMMR Phila-
delphia; Diane Moreles/KROQ Los
Angeles; Alan  Lombard/KZEW
Dallas.

Medium Market: Phil Wilson/KGGO
Des Moines, Iowa; Scott Chatfield/
KGB-FM San Diego
AIR PERSONALITY

Major Market: Greaseman/WWDC
Washington, D.C.; Jonathon Brand-
meier/WLUP Chicago; Scott Muni/
WNEW-FM New York; Howard
Stern/WXRK New York/WYSP Phila-
delphia; John DeBella/WMMR
Philadelphia.

Medium Market: Rick O’Brian/
WHJY Providence; Max Floyd/KYYS
Kansas City, Mo.; Phil Williams/
WIMZ Knoxville; Skid Roadie/KYYS
Kansas City, Mo.; Oz Medina/XTRA-
FM San Diego; Mad Max/XTRA-FM
San Diego, Larry “the Duck” Dunn/
WLIR Garden City, N.Y,; Kathy Mil-
lar/WDHA Dover, N.J.

Small Market: Brad Krantz/WKRR
Asheboro, N.C,; Justin Phelps/WXRC
Hickory, N.C.

RECORD PROMOTION:

NATIONAL

Top 40/Crossover: Phil Quartararo/
Virgin; Rick Bisceglia/Arista; Vicki
Leben/Motown; John Fagot/Capitol;
Marc Nathan/Atlantic; Marc Ben-
esch/Columbia.

Adult Contemporary: Mike Mar-
tucci/Columbia; Phil Quartararo/
Virgin; Sheila Chlanda/Columbia;
Polly Anthony/Epic.

Black/Urban: Skip Miller/Motown;
Ruben Rodriguez/Columbia; Sharon
Heywood/RCA; Iris Dillon/Virgin;
Tony Anderson/Arista.

Country: Shiela Shipley/MCA; Bob
Saporitte/Warner Bros.; Jack Wes-
ton/RCA; Debbie Fleischer/Colum-
bia; Jack Lameier/Columbia.

Album Rock: Harvey Leeds/Epic;
Paul Rappaport/Columbia; Marko
Babineau/Geffen; Kevin Sutter/
Chrysalis; Jim McKeon/Columbia.

RECORD PROMOTION:
LOCAL OR REGIONAL

Top 40/Crossover: Gene Denono-
vich/CBS; Bobbi Silver/PolyGram;
Bob Garland/Columbia; Mike
Scheid/EMI; Warren Hudson/
Warner Bros.; Wayne Fogel/Motown.

Adult Contemporary: Gene Denono-
vich/CBS; Bob Garland/Columbia;
Bruce Schoen/Arista; Mark Wescott/
Columbia.

Black/Urban: Chuck Oliner/Mo-
town; Frank Chaplain/Columbia;
Dick Dalkins/Capitol.

Country: Bill Catino/MCA; Allen
Butler/RCA; Dale Turner/RCA; Phil
Little/Columbia; Steve Powell/Capi-
tol; DeDe Whiteside/MTM; Bruce
Adelman/Warner Bros.

Album Rock: Terry Coen/Epic;
Dave Remedi/Columbia; Gene Den-
onovich/CBS; Larry Reymann/Co-
lumbia; Lisa Wolf/Columbia.

WEEKLY NATIONAL MUSIC

PROGRAM

Top 40/Crossover: Rick Dees Weekly
Top 40/DIR Broadcasting; Countdown
USA/Countdown USA, Inc.; Casey Ka-
sem’s American Top 40/ABC Water-
mark; Scott Shannon’s Rockin’
America Top 30 Countdown/
Westwood One; John Lander’s Hit
Music USA/United Stations; The
Weekend Music Review/Jam Produc-
tions; Hitline USA/James Paul Brown
Productions.

Adult Contemporary: Countdown
USA/Countdown USA, Inc; Solid
Gold Saturday Night/United Sta-
tions; Dick Clark’s Rock, Roll & Re-
member/United Stations; Cousin Bru-
cie’s Crusin’ America/CBS
Radioradio; Star Track Profiles/
Westwood One; The Jazz Show With
David Sanborn/NBC Radio
Entertainment.

Black/Urban: On The Move with
Tom Joyner/CBS Radioradio; RadioS-
cope/Lee Bailey Communications;
Coast To Coast Top 20/ American Me-
dia; Highlights/Bullet Productions;
Weekend Dance Party/Starmagic
Radio.

Country: American Country Count-
down/ABC  Watermark; Weekly
Country Music Countdown/United
Stations; Solid Gold Country/United
Stations; Lee Arnold On A Country
Road/Mutual/Westwood One; Coun-
try Today/MJI Broadcasting; Country
Crossroads/Radio and Television Com-
mission of the Southern Baptist Conven-
tion; Country Music Top 10/James
Paul Brown Productions.

Album Rock: Rock Connections/
CBS Radioradio; Rockline/Global Sat-
ellite; King Biscuit/DIR Broadcasting;
The Jazz Show With David Sanborn;
NBC Radio Entertainment; Off The
Record With Mary Turner/Westwood
One.
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Document

PRODUCERS: Scott Litt, R.E.M.

LR.S. 40259

Fans accustomed to sonic murk will
be surprised, maybe even pleased, by
clarity of R.E.M.’s latest recording.
Still-exotic tunes lose nothing from
the sharpness. Single “The One 1
Love” is a pop beauty that should win
on airwaves; college strongholds will
move on the subterranean homesick
bluesiness of “It's The End Of The
World As We Know It.” I.R.S. intends
to work this one hard, and the
forecast is good.

THE MONKEES

Pool It!

PRODUCER: Roger Bechirian

Rhino RNIN 70706

The Monkees aren’t just a nostalgia
act—first newly recorded album in
eons displays plenty of pop savvy.
Single “Heart And Soul” (not the
current T'Pau hit) is a fine Micky
Dolenz vehicle; it heads up a menu of
strong tunes running from the
sublime to the silly. Some say
Monkeemania has peaked; this
excellent effort should reignite it.

WENDY & LISA

PRODUCERS: Wendy & Lisa, Bobby Z

Columbia BFC 40862

Melvoin and Coleman, who exited
Prince’s Revolution to front their own
show, display inevitable signs of the
Purple One’s influence on their album
debut. Funk seasoning enlivens pop-
style tunesmithing, which could
benefit from a little editing next time
out. Still, the ladies’ track record
lends automatic sales cachet.

METALLICA

The $5.98 E.P./Garage Days Re-Revisited
PRODUCERS: Metallica

Elektra 60757

Speed metal’s most popular quartet
carries on the spirit of its forefathers
in this minicollection of tuneful covers
of songs by seminal underground rock
outfits. Album’s raw sound and
unpremeditated feel are most
appealing; record should hold fans
over until the band’s next album, due
for release in early 1988.

YELLO

One Second

PRODUCER: Boris Blank

Mercury 422 832 675 Q-1
Several-years-old ““Oh Yeah,”
originally in “Ferris Bueller's Day
Off,” has found new life on the Hot
100 via use in “The Secret Of My
Success.”” Faleco/Miami Sound
Machine hybrid sounds especially
good in “The Rhythm Divine,”
featuring Shirley Bassey on vocals.

IT'S IMMATERIAL

Life's Hard And Then You Die

PRODUCER: Dave Bascombe

ALM SP 65159

Unique Brit duo resembles what Soft
Cell might have sounded like with
John Cale or Tim Buckley singing.
Not synthpop, but smooth and
extremely appealing groove music.
Should perform strongly at college
radio. Top-notch.

THE ROYAL COURT OF CHINA

PRODUCERS: the Royal Court Of China

ALM SP 5174

Peking is a long way from Nashville,
but that’s where this intriguing group
hails from. One-of-a-kind sound can
best be described as backwoods
psychedelia. Fine first album should
hit at alternative outposts; expect the
band to be a slow but sure roller, 4 la
the R.E.M. of old.

MARC JORDAN

Talking Through Pictures

PRODWUCERS: Paul De Villiers, Kim Bullard

RCA 5907-R

Thoughtful, provocative material
dressed in outstanding musical
arrangements seems a natural at AC
radio. Former Warner Bros. artist
may make inroads with fans of Bruce
Hornsby; appeal grows swiftly with
repeat listens.

MELVIN JAMES

The Passenger

PRODUCERS: Bill Szymczyk. Melvin James
MCA-5663

“Why Won’t You Stay (Come In,
Come Out Of The Rain)” is making an
impact at album rock, but debut
artist’s name may confuse
consumers—and retailers—and
stymie sales; a recent trip to a New
York Tower outlet found “The
Passenger” filed in the soul
department only.

THE NORTHERN PIKES

Big Blue Sky

PRODUCERS: Rick Hutt, Fraser Hill

Virgin 90635

U.S. debut of Canadian four-piece
places it between jangly-guitar pop
and more standard rock styles, with
an ear strained toward the top 40.
“You Sold The Farm” and “Things I
Do For Money” are pleasantly
melodic, but the livelier “Teeniand”
and “Lonely House” could fare better
on the airwaves.

THE BRANDOS

Honor Among Thieves

PRODUCER: Dave Kincaid

Relativity 88561-8192

Pleasant-enough roots rock has all the
right moves but never breaks into a
sweat. Covers of the Sonics and pre-
Creedence Golliwogs will draw college
cognoscenti; originals have flair, too.

L1ZZY BORDEN

Visual Lies

PRODUCER: Max Norman

Metai Blade/Enigma ST-73288

Los Angeles-based metal band takes a
slight move toward the mainstream
with its sixth release, produced by
Ozzy Osbourne producer Norman.
Package contains a number of
accessible tracks, the best of which
are “Me Against The World”"—the
first track serviced to radio—and
“Eyes Of A Stranger.”

BASIA

Time And Tide

PRODUCERS: Basia Trzetrzelewska, Danny White
Epic BFE 40767

Basia’s name might be a mouthful for
American tongues, but her distinctive
voice—already lauded overseas—
demands the effort. As with Swing
Out Sister, this hybrid of pop, Latin,
and big band influences from ex-Matt
Bianco member will appeal to mature
tastes.

BREATHE

All That Jazz

PRODUCERS: Chris Porter, Bob Sargeant
ALM SP-5163

Perfectly constructed pop for the '80s,
with a full but uncluttered sound,
and—for icing—good-time horn
choruses. If George Michael has
blazed any kind of path, the
songwriting team of singer David
Glasper and guitarist Marcus
Lillington has room to build a
following.

DUMPTRUCK

For The Country

PRODUCER: Hugh Jones

Big Time/RCA 6051

Dumptruck’s latest is loaded with
winners; underground faves are
assured of No. 1 ranking on college
charts, but album may go on to
become one of those cult classics
revered for years, 4 la Big Star’s “No.
1 Record.” Best: “Island,” “50 Miles,”
“Friends,” “Carefree,” “Going
Nowhere.”

SPOTLIGHT

NOSNOUT LIV

MICHAEL JACKSON

Bad

PRODUCERS: Quincy Jones, Michael Jackson

Epic OF 40600

Gloomsters and naysayers be advised
that Jackson has delivered the
multiplatinum goods. Debut single
didn’t give away the game: Most of
the material here hits hard, with an
emphasis on driving dance tracks.
Release of rocking title song should
heat the action; gospel-style “Man In
The Mirror” is virtually irresistible.
Superbad.

THE CARS
Door To Door

PRODUCER: Ric Ocasek
Elektra 60747

Eclectic collection ranges from the
heavy metal of the title track to the
mellifluousness of “Go Away.”
Ocasek is in the driver’s seat here,
handling all the production chores
himself for the first time and writing
all but one—which he co-wrote—of
the 11 songs. Platinum track record
should remain intact; “You Are The
Girl” is off to a quick start.

NEW AND
NOTEWORTHY

RICHARD CARPENTER

Time

PRODUCER: Richard Carpenter

A&M SP 5117

Long in preparation, Carpenter’s solo
album shows same devotion to
melodic craft and arrangement as his
former duo’s classic recordings.
Vocals—which strike a Beach Boys/
Four Freshmen mix on “Who Do You
Love?’—may limit appeal slightly,
but guest shots by Dusty Springfield
and Dionne Warwick should garner
swift top 40, AC play.

COUNTRY

r

An astoundingly good selection of
songs, all of which were written or co-
written by members of the trio.
Happily, members—singly and
together—sing as sensitively as they
write; package is a lyrical and melodic
triumph. Best: “No Easy Horses,”
“People Still Fall In Love,” “This Old
House,” “Down In The Trenches Of
Love,” “You Take Me Home.”

BOBBY LEE SPRINGFIELD

All Fired Up :

PRODUCER: the Sneed Brothers

Epic B6E 40816

Return with us now to the days when
rock’n’roll was bubbly and innocent
and country music had something to
do with country living. Springfield re-
creates the freshness of both musical
worlds on this album, virtually all of
which he had a hand in writing.
Alluring energy and enthusiasm
course through every groove.

ROSIE FLORES

PRODUCER: Pete Anderson

Reprise 25626

Add Flores’ name to the Warner/
Reprise roster of such trad-oriented
artists as Travis, Yoakam, Highfill,
and Harris. The former Screamin’
Siren sings sweet and strong on nice
mix of originals and covers; she picks
a mean guitar, too. Big assists come
from producer Anderson and such
stalwart players as James Intveld,
Greg Leisz, Billy Bremner, and David
Hidalgo. :

WYNTON MARSALIS

Marsalis Standard Time Vol. 1

PRODUCER: Steve Epstein

Columbia FC 40461

First of what is obviously a series
finds the brilliant trumpeter
addressing the standard rep with
vigor and excitement. Marsalis
flashes his chops on a number of sure-
fire vehicles, from the frenetic
“Cherokee” to the melancholy “New
Orleans.” Certain to be an immense
seller.

ANDREW HILL TRIO & QUARTET

Shades

PRODUCER: Giovanni Bonandrini

Soul Note/PolyGram Special Imports SN 1113
Masterful quartet—featuring Clifford
Jordan, Rufus Reid, and Ben Riley—
showcases perennially undersung
pianist Hill, who here puts together a
near-classic approaching his '60s Blue
Note work. Impeccable piaying; top-
notch Hill material.

CLASSICAL
EE : Z

BRAHMS: PIANO QUARTET No. 1

Murray Perahia, Piano; Members of the Amadeus
Quartet

CBS M 42361

Most recently the quartet has had
greater recorded currency in
Schoenberg’s orchestrai arrangement,
but the more intimate treatment by
collaborators of this eminence will be
welcomed by chamber-music devotees.
Collectors will show even greater
interest because of the participation
of violist Peter Schidlof, whose recent
death led to the disbanding of the
Amadeus.

STRAVINSKY: FIREBIRD SUITE; RITE OF SPRING
London Symphony Orchestra, Rozhdestvensky
Nimbus Ni 5087

SCHUYLER, KNOBLOCH, & BICKHARDT
No Easy Horses

PRODUCER: James Stroud
MTM ST-71064

A recording of enormous dynamic
range. A normal setting for most of
the “Firebird” will all but blast
listeners from their armchairs come

SPOTLIGHT

R TAANE A
yEr l‘;"'?;.‘.,‘r_‘n

AEROSMITH
Permanent Vacation

PRODUCER: Bruce Fairbairn

Geffen GHS 24162

The Beantown bad boys slug it out
with a white-hot stab at the apex of
the charts. Steve Tyler & Co. may
once again get their due—every
nouveau glam band in town has been
lifting their licks. Wham-bam
“Heart’s Done Time” should lead this
down the lane to album rock success;
programmers can’t miss with cover of
the Beatles’ “I'm Down,” a
guaranteed hot segue.

MR. MISTER
GoOn...

PRODUCERS: Mr. Mister, Kevin Killen
RCA 6276-R

A solid return, set should swiftly
repeat group’s recent success. High-
gloss production and studio craft and
carefully textured arrangements will
not totally obscure singer Richard
Page’s similarities to Sting; more
pronounced r&b base, however, shows
laudable evolution. Prepare for a long
run; radio will play vigorously.

NEW AND
NOTEWORTHY

MILLIONS LIKE US

PRODUCER: Hawk Wolinski, Millions Like Us, Bill
Bottrell

Virgin 90602

Subtle funk undertones give
mainstream pop an undeniable appeal.
U.K. duo has all the earmarks of
enduring success: mesmerizing vocals,
catchy songs, and up-front production
values. Could-be/should-be hits: “In
Loove With Yourself” and
“Guaranteed For Life.”

“The Infernal Dance.” But this is a
perceived audiophile plus that can be
turned to commercial advantage.
Performance is first-class, as might
be expected from a conductor of
Rozhdestvensky's accomplishments.

80

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 12, 1987



www.americanradiohistory.com

MICK JAGGER Let’s Work (3:58)

PRODUCERS: Mick Jagger, David A. Stewart
WRITERS: M. Jagger, D. Stewart

PUBLISHERS: Promopub B.V., PRS/BMG/

Arista, ASCAP

Columbia 38-07306 (12-inch version also available,
Columbia 44-06926)

Utilizing the fine production and
songwriting talents of the
Eurythmics’ Stewart, Jagger's first
release from his second solo album is
good-times dance/rock.

KISS Crazy Crazy Nights (3:48)

PRODUCER: Ron Nevison

WRITERS: Paul Stanley, Adam Mitchell
PUBLISHERS: Paul Stanley, ASCAP/

Largo Cargo, BMI

Mercury 888 796-7 (c/o0 PolyGram)
Hard-edged pop/rock with power-
laden guitars given a contemporary
direction by producer Nevison (Heart,
Survivor).

SQUEEZE Hourglass (3:16)

PRODUCERS: Eric “E.T.” Thorngren, Glenn Tilbrook
WRITERS: Difford. Tilbrook

PUBLISHER: Virgin, ASCAP

ALM AM-2967

One of the U.K.’s premier rock outfits
returns to form; track showcases its
unique pop sensibilities and
complementary production.

JOHN WAITE Don't Lose Any Sleep (3:45)
PRODUCERS: Frank Filipetti, Rick Nowels,

John Waite

WRITER: D. warren

PUBLISHER: Realsongs, ASCAP

EMI America B-43040 (c/o Capitol)

Churning midtempo ballad is a strong
chart contender that recalls Waite’s
hit “Missing You.”

WA WA NEE Sugar Free (4:03)

PRODUCERS: Paul Gray, Jim Paig

WRITER: P. Gray

PUBLISHER: MCA, ASCAP

Epic 34-07283 (c/o0 CBS)

{12-inch version also avaifable, Epic 49-06864)
This release has created quite the stir;
technodance number was a top 10 hit

in the pop outfit's native Australia.

GLEN BURTNICK Follow You (3:42)
PRODUCERS: Glen Burtnick, David Prater
WRITERS: Burtnick, Ponti

PUBLISHERS: Hampstead Heath/

Colgems-EMI, ASCAP

ALM AM-2968

East Coast musician/songwriter
(Cyndi Lauper, Jan Hammer) delivers

a guitar-driven rock number.

INSIDERS Ghost On The Beach (3:36)
PRODUCER: Jay O'Rourke

WRITERS: J. Siegle, G. Yerkins

PUBLISHERS: Siegle-Yerkins/Stone Diamond, BMI
Epic 34-07352 (c/0 CBS)

Title track from the Windy City
quartet’s new album is an up-tempo,

tuneful piece of pop.

STAN CAMPBELL

Don’t Let Me Be Misunderstood (3:37)
PRODUCERS: Stan Campbell, Betsy Cook
WRITERS: B. Benjamin, S. Marcus, G. Caldwell
PUBLISHER: Chappell, ASCAP

Elektra 7-69442

Impassioned vocalist deserves much
more exposure than he’s receiving;
perhaps this inspirational cover of the
Animals’ 1965 hit will be the key to
his stateside success.

RELATION INC. | Think We're Alone Now (3:45)
PRODUCERS: W. James, M. Edwards, S. Barnowski
WRITER: R. Cordell

PUBLISHER: ABZ, BMI

R&A SF-0105

(12-inch version also available, R&A SE-0100)
With Tiffany’s version storming up
the charts, programmers should note
this solid and rhythmically stronger
dance/rock interpretation; 12-inch
remix especially noteworthy. Contact:
313-646-8638.

JOHN HIATT Have A Little Faith In Me (4:03)
PRODUCER: John Chelew .

WRITER: John Hiatt

PUBLISHERS: Lillybilly/Bug. BMI

ALM AM-2970

Undervalued blues-rocker turns in a

poignant performance on this
minimalist ballad of merit; from his
new album, “Bring The Family.”

GREGG ALLMAN BAND Evidence Of Love (3:57)
PRODUCER: Rodney Mills

WRITERS: C. Farren, S. Diamond

PUBLISHERS: MCA/Farren Square/Jobete/
Diamond Street, ASCAP

Epic 34-07430 (c/o0 CBS)

Rhythm rock ballad.

PAUL KELLY & THE MESSENGERS
Darling It Hurts (3:18)
PRODUCERS: Alan Thorne, Paul Kelly
WRITERS: Kelly, Connolly
PUBLISHER: Emu, BMI

A&M AM-2966

Aussie outfit makes its label debut;
simple and straightforward
retrospective rock.

BONNIE HAYES Some Guys (3:40)
PRODUCER: Stewart Levine

WRITERS: B. Hayes, F. Golde

PUBLISHERS: Monster/Bob-A-Lew, ASCAP/
Franne Golde/Rightsong, BM|

Chrysalis VS4-43166 (c/o CBS)

Bubble-gum pop/rock.

WASP. Scream Until You Like It (3:26)
PRODUCER: Blackie Lawless

WRITERS: Sabu, Esposito, Citron

PUBLISHERS: Empire Film/Jungle Boy/Careers, BMI
Capitol B-44063

Churning teen metal serves as the
theme from the film “Ghoulies I1.”

ERASURE Victim Of Love (3:38)
PRODUCER: Flood

WRITERS: Clarke, Bell
PUBLISHERS: Sonet/Emile, ASCAP
Sire 7-28238 (c/o Warner Bros.)
(12-inch reviewed Aug. 8)

BLACK

REGINA BELLE So Many Tears (3:55)
PRODUCER: Nick Martinelli

WRITERS: Z. Mark, O. Oestricher

PUBLISHERS: On The Move, BMI/Zenox, ASCAP
Columbia 38-07388 (12-inch version also available
Columbia 44-07458)

Second release from her stunning
debut album is a jazzy r&b track that
focuses on Belle’s sultry delivery, not
unlike Billie Holiday.

LUTHER VANDROSS So Amazing (3:41)
PRODUCERS: Luther Vandross, Marcus Miller
WRITER: L. Vandross

PUBLISHERS: April/Uncle Ronnie’s, ASCAP

Epic 34-07434

The hits just keep coming; warm and
melodic ballad from “Give Me The

Reason.”

SHANICE WILSON

(Baby Tell Me) Can You Dance (5:44)
PRODUCER: Bryan Loren

WRITER: Bryan Loren

PUBLISHERS: Wiz Kid/Irving. BMI

A&M AM-2939 (12-inch version also available,
A&M SP-12235)

Fourteen-year-old vocal powerhouse
discovered on “Star Search” shows
signs of giving Janet Jackson a run
for her money on this debut dance/
funk release.

JONATHAN BUTLER Holding On (4:23)
PRODUCER: Barry J. Eastmond

WRITERS: J. Butler, J. Skinner

PUBLISHERS: Zomba, ASCAP/Willesden, BMI
Jive 1063-7-J (c/0 RCA)

(12-inch version also available, Jive 1064-1-JD)
From well-respected jazz
musician/songwriter to major pop
solo status through the hit “Lies”’;
easy-paced love song should also top
the charts.

WHODINI Be Yourself (3:26)

PRODUCERS: Sinister, Whodini, Roy Cormier
WRITERS: Atkins, Hutchins .
PUBLISHERS: Willesden, BMI/Zomba, ASCAP

Jive JS1-9629 (c/o Arista)

(12-inch version also available, Jive JD1-9628)
Platinum rap outfit yields a beat box
full of positive advice and funky
rhythms, with humorous vocal assist
from Millie Jackson.

CHICO DEBARGE [I've Been Watching You (3:32)
PRODUCER: BrownMark

WRITER: BrownMark

PUBLISHER: Mazarati, ASCAP

Motawn 1909MF

Seductively delivered Minneapolis-

style funk from the DeBarge sibling;
producer/songwriter Mark was a
member of Prince’s Revolution.

ORAN “JUICE" JONES

Cold Spendin’ My $ Money (4:25)

PRODUCERS: Vincent F. Bell, Russell Simmons
WRITERS: VF. Bell, F. Gordon, O.J. Jones,

R. Simmons

PUBLISHERS: Def Jam/Juiced Up, ASCAP/

First Impulse/Def American, BMI

Def Jam 38-07391 (c/o CBS)

(12-inch version also available, Def Jam 44-06960)

The rainmaker returns to talking
about his girl; slinky rhythm and
impressive near-falsetto.

GEORGIO Lover's Lane (4:28)

PRODUCER: Georgio

WRITER: Georgio

PUBLISHERS: Georgio's/Stone Diamond, BMI
Motown 1906MF (1 2-inch version also available,
Motown 4592MG)

Third suggestive release and follow-
up to the top five “Tina Cherry”; 12-
inch sports a refined house-flavored

“After Hours” remix.

TAWATHA Did | Dream You (3:45)
PRODUCER: James Mtume

WRITERS: K. Manno, J. Mtume
PUBLISHERS: Mtume/Number Nine, BM!
Epic 34-07407

Lush and rhythmic ballad from

“Welcome To My Dream.”

ERIC B. & RAKIM | Ain't No Joke (3:54)
PRODUCERS: Eric B., Rakim

WRITERS: Eric B., Rakim

PUBLISHER: Robert Hill, BMI

4th & B'Way BWAY 448 (1 2-inch single)

So don’t laugh—the new single kicks
like its predecessor. Rhymes are
exact, and the beat is tough. Contact:
212-477-8000.

STEADY B What's My Name (4:01)
PRODUCER: Lawrence Goodman

WRITER: W. McGlone

PUBLISHER: Zomba, ASCAP

Jive 1065-1-JD (12-inch single)

Philly’s 18-year-old rapper issues an
excellent double A side, with “Don’t
Disturb This Groove” the preferred
track of the two.

SCHOOLLY D  Parkside 5-2 (4:08)
PRODUCER: Schoolly D (J.B. Weaver Jr.)
WRITER: J.B. Weaver Jr.

PUBLISHER: Willesden, BM!

Jive 1070-7-J (1 2-inch version also available,
Jive 1069-1.JD)

Major label debut of yet another
Philly-based rap artist whose cult
following should welcome this
homage to his home address.

VAL YOUNG Don't Make Me Wait (4:14)
PRODUCER: Levi Ruffin Jr.

WRITERS: V. Young, L. Ruffin Jr., D. Andrews
PUBLISHERS: Throwin’ Down, BMI/

Stone City, ASCAP

Amherst 316

Rick James protégée in a quick r&b
dance setting.

NEW CHOICE Cold Stupid (3:35)

PRODUCER: Khayree

WRITER: Khayree

PUBLISHER: Jay King IV, BMI

RCA 5290-7-R

R&B-funk from a northern California
teen-age outfit guided by Club
Nouveau’s King.

L.J. REYNOLDS He Can't Love You (3:29)
PRODUCERS: F.L. Pittman, Claytoven
WRITERS: Batiste, Bendich

PUBLISHERS: Pure Delight/Tortoise Feather/
Idnyc-Derf, BMI/Membership, ASCAP
Fantasy 983

Intimate r&b ballad. Contact:
415-549-2500.

VANDY C. & BILL BLAST Just Feel It (5:42)
PRODUCER: Vandy C.

WRITERS: Tray-Bag M.C., Vandy C.

PUBLISHERS: Hittage/Get Busy Or Get Lost, ASCAP
Select FMS 62296 (12-inch single)

Bouncing hip hop. Contact:
212-777-3130.

CHARLES SCOTT FEATURING SABRINA

| Need Your Love (3:57)

PRODUCER: Charles Scott

WRITER: Charles Scott

PUBLISHER: not listed

Josco CS 1250 (12-inch single)

Smooth, jazz-influenced track with a
strong female lead worthy of

attention. Contact: P.O. Box 4771,
Walnut Creek, Calif. 94596.

- COUNTRY
PICKS

DOLLY PARTON, LINDA RONSTADT, EMMYLOU
HARRIS Those Memories Of You (3:58)
PRODUCER: George Massenburg

WRITER: Alan O’ Bryant

PUBLISHER: Bill Monroe, BMI

Warner Bros. 7-28248

Bejeweled by buoyant dobro and
staccato fiddle touches and centered
by Parton’s high lead, song recreates
the magic from which the original
bluegrass music was spun.

K.T. OSLIN Do Y2’ (3:40)

PRODUCER: Harold Shedd

WRITER: K.T. Oslin

PUBLISHER: Wooden Wonder, SESAC

RCA 5239-7R

The top new female stylist from
Nashville scorched to the top 10 with
“80's Ladies” and should blaze even
higher with this sensuous ode to long-
term love.

VINCE GILL Let's Do Something (3:17)
PRODUCER: Richard Landis

WRITERS: Vince Gill, Reed Nielson

PUBLISHERS: Benefit/Englishtown, BMI

RCA 5257-7R

Gill wants to elope; acoustic guitar
adds a fresh touch to this electric-
guitar- and piano-dominated country-
rocker.

NEW GRASS REVIVAL

Unconditional Love (3:18)

PRODUCER: Garth Fundis

WRITERS: Cook, Nicholson

PUBLISHERS: Cross Keys/Tree Group, ASCAP
Capitol B-44078

An island-influenced country calypso
song with mandolin and banjo
tastefully sprinkled throughout; sweet
and mood-setting, this love song’s
convincing.

RONNIE DOVE Rise And Shine (3:51)
PRODUCER: James Stroud

WRITERS: Paul Overstreet, Thom Schuyler
PUBLISHERS: Writers Group/

Scarlett Moon/Bethlehem, BM1

Diamond D-379

In this heartfelt love ballad, Dove
praises the blessings of rising and
shining with a true partner. Contact:
301-843-8888.

GABRIEL New Orleans Ladies (3:28)
PRODUCERS: D. Crider, G. Farago

WRITERS: Leon Medica, Hoyt Garrick
PUBLISHER: Break Of Dawn, BMI

NSD 234

An intense yet low-key cover of the
1978 Louisiana’s Le Roux pop hit;
warm, coaxing lead vocals. Label
based in Nashville.

R.C. COIN Bed Of Roses (3:10)

PRODUCER: Ed Penney

WRITERS: R. Benson, S. Gillette

PUBLISHERS: Famous/Jesse Erin, ASCAP/
Ensign, BM|

BGM 82087

Mellow, ear-pleasing ballad showers
promises of better days. Contact:

512-654-8773.

LARRY LAWMAN Texas Bound (3:02)
PRODUCERS: Mike Borchetta, Hurshel Wiginton
WRITER: Jack Quist

PUBLISHER: Hilstan, BMI

Hey Ho 702

Dual-guitar hooks take Lawman to
Texas via the Hotel California. Label

based in Nashville.

ROBIN & CRUISER Rings Of Gold (2:44)
PRODUCERS: Bobby Bradley, Robin Gordon, Cruiser
Gordon

WRITER: Gene Thomas

PUBLISHER: Acuff-Rose-Opryland, BMI

16th Avenue B-70404 (c/o Capitol)

Enjoyable sing-along, spiced by lively
banjo and an upbeat arrangement,
belies the fatalistic message.

NISHA JACKSON Alive And Well (3:22)

PRODUCER: Terry Choate

WRITERS: M. Garvin, B. Jones

PUBLISHERS: Tree/Cross Keys, BMI/ASCAP

Capitol B-44064

Powerful voice and swelling chorus
make this an uplifting and memorable
cover of the recent Tammy Wynette

single.

TOTAL CONTRAST Jody (6:24)

PRODUCER: Steve Harvey

WRITERS: Achampong, Harvey, Murray
PUBLISHERS: Colgems-EMI/MCA, ASCAP

London 886 195-1 (c/o PolyGram) (12-inch single)
U.K. duo had a hit some time ago
with “What You Gonna Do About It”;
r&b/pop track may find an audience
beyond the dance floor.

TEN CITY Devotion (6:48)

PRODUCER: Marshall Jetferson

WRITERS: M. Jefferson, B. Stingily

PUBLISHERS: Marshall Jefferson/B. Sting, BM!
Atiantic 0-86652 (12-inch single)

Appealing house/r&b track courtesy
of respected Chicago dance

artist/producer Jefferson.

LATIN RASCALS Disorderty Conduct (5:45)
PRODUCER: Latin Rascals

WRITERS: Cabrera, Moran, Zarr

PUBLISHERS: Latin Rascals/Tin Pan Apple, BMI/
Tin Pineapple, ASCAP

Tin Pan Apple 885-981-1 (c/0 PolyGram)
(12-inch single)

Instrumental mix from the
“Disorderlies” collection has also
created a buzz ‘with the interesting
flip “Arabian Nights.”

SHAKES Get Off (6:00)

PRODUCERS: Questar Weish, Omar Santana
WRITERS: C. Driggs. |. Ledesma
PUBLISHERS: Sherlyn/Lindseyanne, BMI
Select FMS 62290 (12-inch singie)

What we really need is another
remake; this time it’s a reputable
technoversion of Foxy's disco classic
of 1978.

ALISON MOYET

Weak In The Presence Of Beauty (6:04)
PRODUCER: Jimmy lovine

WRITERS: M. Ward, R. Clarke

PUBLISHER: Virgin, ASCAP

Columbia 44-06940 (1 2-inch single;
7-inch reviewed Aug. 22)

SIR MIX-A-LOT Square Dance Rap (6:00)
PRODUCER: Sir Mix-A-Lot

WRITER: Sir Mix-A-Lot

PUBLISHER: Uphear, BM|

Nastymix IGU 6970 (7-inch version also available,
Nastymix IGU 4546)

Novelty hip hop that could appeal to
the same crowd that took Newcleus’
“Jam On It” to heart. Contact: 206-
441-8802.

MIKE DUNN Dance You Mutha (timing not listed)
PRODUCER: Chris "Bam Bam" Westbrook
WRITERS: "Bam Bam", Mike Dunn

PUBLISHER: Last Dance, ASCAP

Westbrook MD-WB 2 (1 2-inch single)

Sparse and pulsating house track that
reminds clubgoers of what they must
do in five mixes. Contact:
312-233-4324.

RICK & LISA When You Gonna (7:31)
PRODUCERS: Phil Harding, lan Curnow
WRITERS: Curnow, Harding, Astley
PUBLISHER: Copyright Control

RCA 6548-1-RD (1 2-inch single)

Euro-inflected house technonumber.

PICKS: New releases with the greatest chart
potential.

RECOMMENDED: Records with potential for
significant chart action.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention. -

Records equally appropriate for more than
one format are reviewed in the category with
the broadest audience. All singles commercial-
ly available in the U.S. are eligible for review.
Send copies to Bill Coleman, Billboard, 1515
Broadway, New York, N.Y. 10036. Country
singles should be sent to Billboard. 14 Music
Circle East, Nashville, Tenn. 37203
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LIFELINES

BIRTHS
Girl, Rachel Patricia, to Gordo and
Lorraine Copley, Aug. 5 in Bur-
bank, Calif. He is a musician/bass
guitarist (Lita Ford Group). She is
former production coordinator at
Virgin Merchandising.

Girl, Jane Marie, to Brian and Clau-
dette Lee, Aug. 5 in Fresno, Calif.
He is sales representative for
Commtron Corp.

Boy, Colin Daniel, to Daniel and
Lori Mulhern, Aug. 12 in Philadel-
phia. He is personal manager of
FEA/Optimism artist Michael Pedi-
cin Jr., among others.

Girl, Samantha Bene, to Bruce and
Merrill Garfield, Aug. 20 in New
York. He is vice president of a&r,
EMI Manhattan.

Girl, Caitlin Elyse, to George and
Kathy Vann, Aug. 21 in Houston.
She is an account service represen-
tative for CBS Records.

Boy, Chad Michael, to-Chuck and
Ella Proctor, Aug. 21 in Tahlequah,
Okla. He is owner of Proctor Pro-
motions, a company that promotes
concerts in Oklahoma, Texas, and
Arkansas.

MARRIAGES
Bruce Moran to Gina Cleary, July
18 in New York. He is an agent in
the concert division of International
Creative Management. She is an ac-
count executive with Hill & Know}-
ton, a public relations firm.

Thom Ferro to Mari Hand, July 18
in Newport Beach, Calif. He is vice

president/general manager for the
Westwood One Radio Network.

DEATHS
Jerry Nathan, 67, Aug. 25 in Buffa-
lo, N.Y. A pioneer rock concert pro-
moter, he was president of Buffalo-
based Festival East Concerts Inc.
(See story, page 6.)

Larry Joel Henley, 29, in an auto-
mobile accident, Aug. 26 in Waco,
Texas. He was a son of songwriter
Larry Henley, owner of Larry Hen-
ley Music, a publishing company.
Additional survivors include his
mother, a daughter, two brothers, a
sister, and his grandmother.

David Warren, 70, following a brief
illness, Aug. 26 in Los Angeles. He
was father of songwriter Diane
Warren. He is survived by his wife,
three daughters, and two grandchil-
dren.

Steve Keator, 35, of a heart attack,
Aug. 27 in Los Angeles. He was an
independent publicist and musical
supervisor and former publicity
head at Casablanca Records.

Archie Campbell, 72, of complica-
tions following a heart attack, Aug.
29 in Knoxville, Tenn. The “Grand
Ole Opry” humorist and ‘‘Hee
Haw’’ cast member enjoyed a coun-
try career that lasted more than 50
years. Campbell worked on both ra-
dio and television broadcasts, get-
ting his start as an announcer at
WNOX Knoxville in 1936. In addi-
tion to his announcing duties, he
worked on the station as a comedi-
an, with such artists as Bill Carlisle,
Carl Smith, the Carter Sisters, and
Pee Wee King. Campbell is survived
by his wife, two sons, and several

grandchildren.

Monique 1. Peer, 80, following a
lengthy illness, Aug. 30 in Holly-
wood, Calif. She was chairman of
the Peer-Southern Organization, a
major private, international music-
publishing group. A believer in the
“one world of music” concept, Peer
extensively traveled the world, es-
tablishing relationships with the
various ‘“worlds of music.” Included
in the Peer-Southern catalog are
“Granada,” ‘“Winchester Cathe-
dral,” “The Three Bells (Les Trois
Cloches),” “You Are My Sunshine,”
and “Love Me With All Your Heart
(Cuando Caliente El Sol).” In her
earlier years, Peer worked with Ra-
dio Corp. of America (now RCA),
later marrying Ralph S. Peer. She
was vice president of the Peer-
Southern Organization until her
husband’s death in 1960. After that,
she was president and chief execu-
tive officer through 1981. Peer is
survived by two sisters, a son, a
daughter-in-law, and three grand-

- children.

Jeffrey 1. Gingold, 39, of cancer,
Aug. 31 in New York. He was an at-
torney with the New York enter-
tainment law firm Mayer, Katz,
Baker & Leibowitz. He is survived
by his wife, Debra; his mother, Eve-
lyn; two sisters, Arlene Lederman
and Bonnie Klein; and a brother-in-
law, Gary Klein of SBK Entertain-
ment. Donations can be made to the
T.J. Martell Foundation for Cancer
Research 730 Fifth Ave., New York,
N.Y. 10019.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

Jewish Family Productions, a divi-
sion of The Music Mann, formed by
George and Gail Fogelman and
Douglas Foxworthy. It is a produc-
tion and record company specializ-
ing in audio/video properties relat-
ing to fundamental, traditional, eth-
nic, and progressive songs and
stories of the Jewish faith and heri-
tage. First releases are “Celebrate
With Us: Shabbat,” “Celebrate
With Us: Chanukah,” ‘“‘Golda: A
Woman Of Valor,” and “CARA;
Dare To Influence.” Represented in
the U.S. by One World Records,
1350 Ave. of the Americas, New
York, N.Y. 10019. P.O. Box 19968,
San Diego, Calif. 92119; 619-582-
5696.

Carleton & Co., a public relations
and music promotions firm special-
izing in new artist development.
Formed by Gaye Carleton, the com-

FOR THE RECORD

The Sept. 5 story detailing Sep-
tember’s hot album releases
should have included the Bee
Gees' “E.S.P.,” due Sept. 22 on
Warner Bros.

pany emphasizes image building,
press relations, media tours, trend
forecasting, and special events. 224
W. 49th St., Suite 202, New York,
N.Y. 10019; 212-582-3093.

Plum Records and Gas, Food &
Lodging Productions, formed by
jazz bassist Bill Plummer. First re-

lease is “Upstairs Groove” by Plum-
mer. 54423 Village Center Drive,
Suite C, Idyllwild, Calif. 92349-1470;
T714-659-5894.

Send information to New Com-
panies, Billboard, P.O. Box 24970,
Nashville, Tenn. 37202.

JACKSON'S ‘BAD’ SALES

(Continued from page 4)

Trans World Music (which includes
Record Town, Tape World, and other
logos), expected tliat for the week,
“Bad” would outdraw the web’s next-
best-selling title by a ‘“4- or 51" ratio.
The hottest market for the title in
Trans World’s system was Chicago,
where refill had to be rush-shipped
by the title’s second day.

Spec’s Barr says “Bad” outpaced
the chain’s next best seller by “at
least 2-1” during its first three street
days.

Other observations that retailers
offer about the album’s first week:

e [t appeared to have a stronger
start at black-oriented stores than it
did at pop stores. “It was definitely
the top seller at stores in town here,
but not out in white suburbia,” says
Carl Rosenbaum, president of Chica-
go’s 12-store Flip Side Records.

o Indicative of a strong r&b follow-.
ing, several chains say initial LP
sales were stronger than usual.

Trans World’s Roy reported a 2-1 cas-
sette-LP ratio, compared with the 4-
or 51 ratio that the chain usually
sees on a hit title.

e As the 500,000 total indicates,
many accounts—including Musie-
land, Trans World, and Waxie
Maxie—placed reorders within the
first three days.

Reaction at one-stops was quick
and positive. Steve Libman, president
of Nova Distributing in Norcross,
Ga., says, “I guess the worry about
fill was needless. OQur backup order
came in Tuesday.”

He adds that as hoped, Nova's
sales were not confined to indepen-
dent stores. Chains were also placing
emergency fill orders.

“We are getting that extra busi-
ness,” says Libman. “One of the
Camelot Music stores didn’t receive
the product [on time] and came to
us.”

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

SEPTEMBER

Sept. 11-14, Camelot Music Retail Convention,
Pheasant Run Resort, St. Charles, |Il. 216-494-
2283.

Sept. 11-13, Second Annual Music City Video
Show, Nashville Convention Center, Nashville.
800-423-2260.

Sept. 1213, 15th Annual San Francisco Blues
Festival, The Great Meadow, Fort Mason, San
Francisco. 415-826-6837.

Sept. 13-17, Musicland Group Convention, Al-
exandria, Minn. 612-932-7700.

Sept. 14-17, Tower Records Conference, Tower
corporate headquarters, Delmonte, Sacramento,
Calif. 916-321-2424.

Sept. 13-16, Record World Convention, Ameri-
can Host Farm, Lancaster, Pa. 516-621-2500.

Sept. 17-20, interstate Record Buyers Distribu-
tion Convention, Gideon Putnam Hotel, Saratoga
Springs, N.Y. 301-733-1378.

Sept. 12-20, Georgia Music Festival And Hall Of
Fame Banquet, Atlanta. 404-656-5034.

Sept. 17, Eighth Annual Licensing Industry
Symposium, Pierre Hotel, New York. 602-948-
1827.

Sept. 19, Legal And Business Aspects Of The
Music Industry—1987, Meridian Hotel, New Or-
leans. 312-988-5579.

Sept. 26, Legal And Business Aspects Of The
Music Industry—1987, Four Seasons Hotel, Bos-
ton. 312-988-5579.

Sept. 27, New Jersey Record Collectors Show/
Convention, Best Western Coachman Inn, Cran-
ford, N.J. 609-443-5405.

Sept. 27-29, Focus On Video '87, Skyline Hotel,
Toronto. Regina Knox or Angela Abromaitis, 416-
763-2121.

Sept. 27-29, Amusement Business/Billboard
Seminar On Sponsorship, Fairmont Hotel, Dallas.
615-748-8120.

Sept. 28-Oct. 2, Video Expo New York, Jacob K.

Javits Convention Center, New York. 800-248-

5474,

Sept. 29-Dec. 14, Collectors Circle, New York
Univ., New York. 212-777-8000.

OCTOBER

Oct. 3-7, Wax Works/Video Works Sales Meet-
ing And Disc Jockey Chain Convention, Executive
Inn, Owensboro, Ky. 502-926-0008.

Oct. 6-9, Spec’s Music Convention, Hilton At
Rialto Place, Melbourne, Fla.

Oct. 811, Western Merchandisers/Hastings
Books & Records Convention, Sheraton Hotel &
Towers, Fifth Season Inn West and Civic Center,
Amarillo, Texas. 806-376-6251.

Oct. 9-11, Country Music Assn.'s Talent Buyers
Entertainment Marketplace, Stouffer's Hotel,
Nashville. 615-244-2840.

Oct. 10-11, LA. Music Equipment Expo, Hyatt
at Los Angeles Airport, 6225 W. Century Blvd.,
Los Angeles. 818-344-3441. .

> Oct. 12, Country Music Assn. Awards Show,
Grand Ole Opry House, Nashville. 615-244-2840.

Oct. 13, BMI Country Awards, BMI Building,
Nashville. 615-259-3625.

Oct. 14, ASCAP Country Awards, Opryland Ho-
tel, Nashville. 615-244-3936.

Oct. 14-17, JazzTimes Magazine Convention,
Roosevelt Hotel, New York. 301-588-4114.

Oct. 15, SESAC Country Awards, Nashville.
615-320-0055.

Oct. 16-19, Audio Engineering Society Conven-
tion, New York Sheraton, New York Hilton, New
York. 212-661-8528.

Oct. 17-20, Erol's Management Information
Conference, Sheraton Lakeview, Morgantown,
W.Va. 703-642-3300.

Oct. 16-18, Third Annual Women In Film Festi-
val, Music Video Category, Cineplex Odeon Uni-
versal Theater, Los Angeles. Katie Brown, 213-
463-0931. .

Oct. 20, International Radio And Television So-
ciety Goods And Services Auction, St. Regis Hotel,
New York. 212-867-6650.

Oct. 23-24, 12th Annual Friends Of Old-Time
Radio, Holiday Inn-North, Holiday Plaza, Newark,
N.J. 203-248-2887.

Oct. 24-25, 11th Annual Songwriters Expo, Pas-
adena Conference Center, Pasadena, Calif. 213-
654-1665.

EXECUTIVE TURNTABLE

(Continued from page 4)

Hanson is named director of public relations.

Gene Rumsey is promoted to director of video marketing and licensing for
Capitol/EMI Manhattan/Angel. He was Midwestern video regional manager.

Danny Kopels becomes executive vice president and chief operating officer
for Magnum Entertainment, a Los Angeles-based home video supplier. He
was vice president of marketing for Cinema Group Home Video.

The Sounds Good Music Co. in Hawthorne, Calif., names Bob Kuhlmann
buyer. He was with CML, a one-stop in St. Louis.

Benel Distributors in Edison, N.J., promotes Daniel Miron to director of
purchasing and Janice Conte-Jones to director of administrative services.
Miron was video buyer. Conte-Jones was director of cashier operations.

HOME VIDED. Carol J. Henry is named senior vice president of business devel-
opment for Lorimar Home Video in Irvine, Calif. She was senior vice president
of corporate development for Lorimar Telepictures.

CBS/Fox Home Video in New York promotes Ken Horowitz to director of
acquisition planning. He was director of business analysis and forecasting in

the strategic analysis department.

Larry M. Klingman joins Fries Home Video in Los Angeles as director of
special markets. He was director of sales and marketing for Hanna-Barbera
Productions. Additionally, the company appoints the following regional mar-
keting directors: Lauren Chez for the Midwest and Northeast areas, based in
Chicago; Kathy Carpenter-Hewitt, South and Southeast, based in Dallas; and
Philip Mandell, West, based in Los Angeles.

Bill Perrault becomes national sales manager for Vestron Home Video in
Stamford, Conn. He was director of advertising for Artec Distributors.

Matthew Peacock is named product manager for Orion Home Video in
New York. He was promoted from marketing assistant.

Unicorn Video in Chatsworth, Calif., names Deirdre Kavanagh Western
regional manager. She was with United Entertainment.

RELAYED FIELDS. Tracy Russek joins Kresh, a New York-based music consult-
ing firm. She was with Atlantic Records’ a&r department.
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POLITICS IS FOCUS AT NAB'S RADIO '87 CONFAB

(Continued from page 1)

hibitors and the 27,000 square feet
of exhibit space as well as the 100
hospitality suites, to be held at the
fully rented Marriott and Hilton ho-
tels. Officials also reported three
other area hotels at near capacity
due to the annual event.

The most highly touted event as
Radio '87 gets under way is a grass-
roots political movement organized
by NAB. Broadcasters have been
asked to “BYOL” (Bring Your Own
Letterhead) and take part in a major
letter-writing campaign to Con-
gress to block codification of the
fairness doctrine.

Two separate seminars will be
held Friday and Saturday afternoon
(11-12) at the Anaheim Convention
Center, where NAB staff will be on
hand to offer assistance and type-
writers for writing letters. The ac-
tion comes just a month after the
Federal Communications Commis-
sion repealed the 38-year-old rule as
‘“unconstitutional” (Billboard, Aug.
15).

As Congress will ends its recess,
some senators are attempting to
codify the doctrine despite the FCC
repeal and a July veto by President
Reagan of a bill that would have
made the doctrine a law.

But all will not be politics at Ra-
dio '87—at least not the Washington
kind. Fifty station finalists, for ex-
ample, will be waiting to see if they

will be among the 10 winners in the
first NAB Crystal Radio Awards
contest. The awards for excellence
in local achievement for community
service will be announced at the
Thursday morning (10) opening ses-
sion.

This year’s convention will fea-
ture sessions that span the breadth
of radio-broadcaster interests, from
formats

The most highly
touted session at
Radio ’87 is the
campaign to block
codification of the
fairness doctrine

tried, true, and new to jocks, tradi-
tional and controversial, and from
an update on strides to bring AM ra-
dio back into the fold of the finan-
cially secure to attempts to block
the encroachment of ad taxes and
ad-deductibility laws.

There will be everything from a
“Press Looks At Radio” panel to
discussions on the recently tight-
ened FCC guidelines on what it may
view as obscene or indecent pro-
gramming.

Other session highlights include a
look at how the financial community
views radio; forums on Spanish-lan-
guage, sports-only, and Christian
radio; music licensing; hot new ad-
vertising categories; and a ‘“‘town
meeting”’ at which key members of
Congress will speak their minds.

There will also be an update on
improved AM radio sound. Hun-
dreds of stations nationwide have
adopted the new NRSC standard—
as have radio receiver companies—
since the standard debuted a year
ago at Radio '86 in New Orleans.

The NAB has also set up format
rooms this year, with discussions
and panels on AC, top 40, talk radio,
album rock, classical/fine arts, ur-
ban, and other formats throughout
the convention schedule.

At the Friday (11) Radio Award
luncheon, toastmaster Dick Clark
will do the honors as the NAB hon-
ors veteran CBS news correspon-
dent Douglas Edwards. NAB Presi-
dent Eddie Fritts will present the
award to Edwards.

The industry won’t forget the
presence of the Disney cast of char-
acters, either—attendees will prob-
ably find themselves shaking hands
with Mickey Mouse or Donald Duck
throughout the convention. The Sat-
urday (12) farewell dinner show will
feature the band Alabama.

HBO VIDEO PROMISES TO PROTECT DEALERS

(Continued from page 1)

chasing these two tapes,” says Har-
old E. Akselrad, vice president and
chief counsel of HBO Video’s parent,
HBO Inc. “Vestron may establish
that Hemdale [the films’ producer]
breached its agreement with them, in
which case the court will award Ves-
tron damages from Hemdale, but
this is not a copyright case.”

Akselrad points out that in early
August, the court rejected Vestron's
claim that HBO was violating Ves-
tron’s copyright by offering the vid-
eos for sale. While the case is still on
appeal, three attempts to secure an
injunction against HBO, including
the most recent one in the 9th Circuit
Court, have been rejected by the
court.

While Vestron Video officials de-
cline to comment on the issues per-
taining to the dispute, company presi-
dent Jon Peisinger had previously
vowed to defend his position. Ad-
dressing a company-hosted luncheon
held during the recent Video Soft-
ware Dealers Assn. convention, Pei-
singer told retailers that HBO Vid-
eo’s rights to the cassette are “inef-
fective.” Retailers and distributors
who purchase either video from HBO
could be held liable for copyright in-

fringement, he said.

HBO's Akselrad says the decision
to offer indemnity came as a direct
result of Peisinger’s stern warning.
While the indemnification technically
appies only to distributors and direct
retail accounts, Akselrad further
promises that retailers charged with
copyright violations by Vestron will
also be protected via their distributor.

While none of the distributors con-
tacted by Billboard say they are fear-
ful of being prosecuted for violation
of copyright, they agree that the of-
fer of indemnification is a welcome
development.

“We have a legal responsibility for
everything we carry,” says John Tay-
lor, president of wholesaler Ingram
Video. “This thing has been bounced
around so many times that I can’t
imagine a court siding with Vestron,
but you always want to cover your
bases.”

Says Bernard Herman, president
of distributor Star Video, “It makes
me feel better to know that [HBO] is
saying we should not be concerned.
It's good to know that we would be
held [blameless in the event of legal
action by Vestron], but I don’t think
Vestron would sue its customers.”

The president of a major distribut-
ing company, who asks not to be iden-
tified, notes that his company asked
HBO to offer indemnification. “It
looks like Vestron was trying to
shake the bottle up, but we never ex-
pected they would be foolish enough
to sue distributors. If Vestron wins, it
looks like their only recourse will be
to collect damages from Hemdale,
but we wanted that indemnification
anyway,” says the executive.

The VSDA, which previously had
not issued any statements concern-
ing the dispute, applauds HBO’s deci-
sion to offer indemnification. In a let-
ter mailed to VSDA members, execu-
tive vice president Mickey Granberg
states, “We feel [HBO’s] action re-
sponds to the legitimate concerns of
VSDA'’s distributors and retailers in
this matter.”

The VSDA’s attorney, Charles
Ruttenberg, stresses that the trade
organization is not taking sides in the
dispute. “Both Vestron and HBO are
valued members of the VSDA,” Rut-
tenberg says. “We're just pleased
that our members have been assured
in this matter. It was the proper
thing for HBO to do.”

ROCK PROMOTER JERRY NATHAN DIES

(Continued from page 6)

steen. He also helped establish
Chuck Mangione as a national art-
ist.

He started in the business in 1960
with a 14-group jazz festival featur-
ing Count Basie, Dinah Washing-
ton, Dave Brubeck, and Duke El-
lington. He later became the first
promoter to book black acts at
Kleinhans Music Hall.

In the ’60s and ’70s, Nathan co-
promoted concerts with the East
Coast radio giant WKBW, a 50,000
watt, clear-channel station. The two

broke national acts and records to-
gether.

“The music business has lost a
very fine and decent man,” says
Barbara Skydel, executive vice
president of the Premier Talent
Agency in New York.

Says Jules Belkin of Belkin Pro-
ductions in Cleveland: “What was
so unusual about Jerry was his be-
ing able to cope with this hectic
business as an extremely soft-spo-
ken and totally knowledgeable per-
son.” HANFORD SEARL JR.

BENEL TIGHTENS BELT

(Continued from page 4)

that Crazy Eddie be forced to hold its
annual meeting. The company last
held an annual meeting in July 1986.
Entertainment Marketing owns 1.7
million shares of Crazy Eddie stock,
which has fallen from a high of
$21.63 a year ago to a closing price of
$4 on Sept. 1. The suit is seen as a
move by Entertainment Marketing to
shore up its position.

A Crazy Eddie spokeswoman says
the company had no comment on the
suit against Benel or the action by
Entertainment Marketing.

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

THE RADIO PANEL FOR the Hot 100 chart has been revised, effec-
tive with this issue, to reflect the spring 1987 Arbitron ratings and re-
cent format changes. (See page 12 for the full panel.) The Power Play-
lists section has also been revised to include the 28 largest top 40 sta-
tions in the country according to the new ratings.

‘e

LA BAMBA” BY Los Lobos (Slash) holds at No. 1 for the third
week; it had amassed such a large lead over the rest of the Hot 100 that
even though it lost points it’s still on top. Next week should see a battle
of the superstars, as Michael Jackson’s “I Just Can’t Stop Loving
You” (Epic) and Whitney Houston’s “Didn’t We Almost Have It All”
(Arista)—both gaining strongly in points—fight it out for No. 1.

AS MICHAEL JACKSON’S FIRST single from the “Bad’ album
pushes toward the top, the title cut is among the 10 most-added songs
on the pop radio panel. (See Hot 100 Singles Action box, below.) “Bad”
will be released as a single this week, so look for a strong debut on next
week's Hot 100 chart. Another song with a good deal of airplay is
“Edge Of A Broken Heart” by Bon Jovi from the ‘“Disorderlies”
soundtrack: Over one-fourth of the radio panel is playing it, with a
jump of 10-5 at WROQ Charlotte, N.C. It will not be released as a single
and therefore cannot enter the chart.

ALTHOUGH “MONY MONY” BY Billy Idol (Chrysalis}—this week’s
Power Pick/Airplay—is still only at No. 51 on the chart, it has a 98%
chance of reaching the top 10 and an 89% chance of reaching the top
five, based on the track record of the previous airplay winners.
“Mony,” which was an underground hit by Idol in a different version on
his first EP, is also the most-added record already on the chart, with 55
adds. The record debuts at No. 21 at Power 105 Albuquerque, N.M,,
where PD Howard Johnson says, “Requests were top five almost in-
stantly. It’s such an identifiable song.” Both “Mony Mony” and Tiffa-
ny’s “I Think We're Alone Now” (MCA) are covers of old Tommy
James singles. Tiffany's remake is doing well at radio, including moves
of 14-2 at KRBE Houston and 5-4 at KCPX Salt Lake City.

OUICK CUTS: Madonna is “Causing A Commotion” (Sire) as she con-
tinues her streak of Hot Shot Debuts, landing at No. 41. Two new art-
ists bow on the chart: Taja Sevelle, a Minneapolis discovery, enters at
No. 82 with “Love Is Contagious” on the reactivated Reprise label, and
Wa Wa Nee from Australia enters at No. 91 with “Sugar Free” (Epic)
... “Oh Yeah” by Yello (Mercury) loses its bullet at No. 54, but seven
reporting stations have taken it top 10, including Y-106 Orlando, Fla.; Z-
104 Madison, Wis.; KZZP Phoenix, Ariz.; and Z-95 Chicago (where it
moves 11-6 this week).

FOR WEEK ENDING SEPTEMBER 12, 1987

s 3 ©Copyright 1987, Billboard Publications, Inc. No part of this
‘ publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying. recording, or otherwise, without the prior written
permission of the publisher
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
24 REPORTERS 53 REPORTERS 154 REPORTERS 231 REPORTERS
CAUSING A COMMOTION
MADONNA sire 15 29 86 130 154
WHERE THE STREETS. ..
U2 isLanp 8 10 52 70 72
MONY MONY
BILLY IDOL cHRysALIS S 17 33 595) 125
LET'S WORK
MICK JAGGER coLumsia 3 9 :¥ 54 54
IT'S A SIN
PET SHOP BOYS EMILMANHATTAN a4 12 32 48 127
I'VE BEEN IN LOVE BEFORE
CUTTING CREW virain 3 12 25 a0 100
BAD
MICHAEL JACKSON epic 7 8 21 36 36
CASANOVA
LEVERT atLaNTIC 2 7 22 31 159
BETCHA SAY THAT
MIAMI SOUND MACHINE epic 2 8 18 28 61
SUGAR FREE
WA WA NEE epic 3 7 18 28 28
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is pubiished periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to
Biltboard Chart Dept., 1515 Broadway. New York, N.Y. 10036
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FOR WEEK ENDING SEPTEMBER 12, 1987

" HOT 100 SINGLES..

BY LABEL

A tanking of distributing labels
by the number of titles they have
on the Hot 100 chart.

¥ w
LABEL NO. OF TITLES,

ON CHART*

COLUMBIA (9) 10
Def Jam (1) . ‘
WARNER BROS. (3) 110

Sire (2) -

Slash (2)

© island (1)

Paisley Park (1)

Tommy Boy (1)

E.P.A. 9

Epic (7)

Scotti Bros. (1)

Tabu (1)

POLYGRAM 9

Mercury (6)

London (1)

Polydor (1)

Tin Pan Appie (1)

A&M (6) 7

Open Air (1)

CAPITOL _ 7
ARISTA 6
ATLANTIC (3) 6

Island (2)

Critique (1) . .
EMI-MANHATTAN - 6
CHRYSALIS 5
MCA (4) - 5

Consteilation (1)

GEFFEN 4
RCA (2)
Grunt (1)
«" Jive (1)
VIRGIN
ELEKTRA
N MOTOWN
4TH & B'WAY
AMHERST
REPRISE

Paisley Park (1) .

SOLAR * ) 1

e e s AN D

Bilboard HOT 100. SALES & AIRPLAY.
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.
SALES 83 AIRPLAY 8é
28 |28 | Timee ARTIST 52 28 |28 | Timee ARTIST 52
£E | sk 22| |E¥ |2 28
1 1 LA BAMBA LOS LOBOS 1 1 1 LA BAMBA LOS LOBOS 1
2 2 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 2 2 3 | JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 2
3 6 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 3 3 5 DIDON'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 3
4 7 CAN'T WE TRY DAN HILL (DUET WITH VONDA SHEPARD) 6 4 6 HERE | GO AGAIN WHITESNAKE 4
5 3 ONLY IN MY DREAMS DEBBIE GIBSON 5 5 8 DOING IT ALL FOR MY BABY HUEY LEWIS & THE NEWS 7
6 12 WIPEOQUT FAT BOYS & THE BEACH BOYS 13 6 11 WHEN SMOKEY SINGS ABC 8
7 15 HERE | GO AGAIN WHITESNAKE 4 7 4 ONLY IN MY DREAMS DEBBIE GIBSON 5
8 8 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 15 8 12 CARRIE EUROPE 17
9 14 TOUCH OF GREY GRATEFUL DEAD 11 9 2 WHO'S THAT GIRL MADONNA 9
10 13 WHEN SMOKEY SINGS ABC 8 10 9 CAN'T WE TRY DAN HILL (DUET WITH VONDA SHEPARD) [
11 16 DOING IT ALL FOR MY BABY HUEY LEWIS & THE NEWS 11 15 | HEARD A RUMOUR #BANANARAMA 10
12 4 WHO'S THAT GIRL MADONNA 9 12 7 DON'T MEAN NOTHING RICHARD MARX 12
13 19 | HEARD A RUMOUR BANANARAMA 10 13 18 LOST IN EMOTION LISA LISA & CULT JAM 16
14 5 DON'T MEAN NOTHING RICHARD MARX 12 14 13 | NEED LOVE L.L.COOL J 14
15 10 ROCK STEADY THE WHISPERS 18 15 16 WHO FOUND WHO JELLYBEAN FEATURING ELISA FIORILLO 19
16 20 | NEED LOVE L.L.COOL J 14 16 20 TOUCH OF GREY GRATEFUL DEAD 11
17 11 IT'S NOT OVER ('TIL IT'S OVER) STARSHIP 24 17 10 ROCK STEADY THE WHISPERS 18
18 9 LUKA SUZANNE VEGA 26 18 21 ONE HEARTBEAT SMOKEY ROBINSON 21
19 27 LOST IN EMOTION LISA LISA & CULT JAM 16 19 27 U GOT THE LOOK PRINCE 20
20 23 WHO FOUND WHO JELLYBEAN FEATURING ELISA FIORILLO 19 20 26 WHO WILL YOU RUN TO HEART 22
21 29 U GOT THE LOOK PRINCE 20 21 24 WIPEQUT FAT BOYS & THE BEACH BOYS 13
22 22 MARY'S PRAYER DANNY WILSON 25 22 29 PAPER IN FIRE JOHN COUGAR MELLENCAMP 23
23 25 ONE HEARTBEAT - SMOKEY ROBINSON 21 23 22 MARY'S PRAYER DANNY WILSON 25
24 26 JUMP START NATALIE COLE 27 24 32 JUMP START NATALIE COLE 27
25 30 PAPER IN FIRE JOHN COUGAR MELLENCAMP 23 25 14 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 15
26 18 | WANT YOUR SEX GEORGE MICHAEL 29 26 33 CASANOVA LEVERT 28
27 31 WHO WILL YOU RUN TO HEART 22 27 34 LET ME BE THE ONE EXPOSE 31
28 32 CARRIE EUROPE 17 28 17 IT'S NOT OVER ('TIL IT'S OVER) STARSHIP 24
29 21 LIES JONATHAN BUTLER 32 29 28 HEART AND SOUL T'PAU 30
30 36 CASANOVA LEVERT 28 30 19 LUKA SUZANNE VEGA 26
31 17 LIVING IN A BOX LIVING IN A BOX LL] 31 25 | WANT YOUR SEX GEORGE MICHAEL 29
32 28 HEART AND SOUL T'PAU 30 32 37 FAKE ALEXANDER O'NEAL 35
33 — LET ME BE THE ONE EXPOSE 31 33 — LITTLE LIES FLEETWOOD MAC 37
34 24 | STILL HAVEN'T FOUND WHAT I'M LOOKING FOR U2 33 34 36 NEVER LET ME DOWN DAVID BOWIE 34
35 33 BE THERE THE POINTER SISTERS 49 35 — YOU ARE THE GIRL THE CARS 36
36 — NEVER LET ME DOWN DAVID BOWIE 34 36 23 | STILL HAVEN'T FOUND WHAT I'M LOOKING FOR U2 33
37 35 MAKING LOVE IN THE RAIN HERB ALPERT 38 37 — CAUSING A COMMOTION MADONNA 41
38 34 GIVE TO LIVE SAMMY HAGAR 39 38 — IN MY DREAMS REO SPEEDWAGON 42
39 40 BACK TO PARADISE 38 SPECIAL 45 39 40 VICTIM OF LOVE BRYAN ADAMS 40
40 — MISFIT CURIOSITY KILLED THE CAT 47 40 — SOMETHING REAL (INSIDE ME/INSIDE YOU) _ MR. MISTER 43
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TITLE
(Publisher — Licensing Org.)
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68 ALONE
(Billy Steinberg, ASCAP/Denise Barry, ASCAP) WBM

55 BACK IN THE HIGH LIFE AGAIN
(F.S.Limited, PRS/WB, ASCAP/Willin' David, BM)/Blue
Sky Rider, BMI) WBM .

45 BACK TO PARADISE (FROM “REVENGE OF THE
NERDS 117)
(Adams Communications, BM|/Calypse Toonz,
BMI/irving, BMI/Big Tooth, ASCAP/Rare Blue,
ASCAP/TCF, ASCAP) CPP/ALM

49 BE THERE (FROM “BEVERLY HILLS COP I™)
(Ensign, BMI/OH Backstreet, BMI/Franne Gee, 4
BMI/Rightsong, BMI) CPP/CHA/HL

2 8 3 8 8 8

71 BETCHA SAY THAT &
(Foreign Imported, BMI) CPP

4 BREAKOUT %
(Virgin-Nymph, BMI) CPP

6 CANT WE TRY n

(CAK, ASCAP/Songs Of Jennifer, ASCAP/If Dreams
Had Wings, ASCAP/A Question Of Material, 10
ASCAP/Scoop, CAPAC) HL

17 CARRIE
(Screen Gems-EMI, BM)) WBM 2

28 CASANOVA
(Calloco, BMI/Hip Trip, BMI) CPP u

41 CAUSING A COMMOTION

(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,

ASCAP/Black Lion, ASCAP)
92 COME ON, LET'S GO

(Picture Qur Music, BMI/Warner-Tamerlane,

BMI/Screen Gems-EMI, BMI) 9
53 CROSS MY BROKEN HEART (FROM “BEVERLY HILLS

cop 1M

(Famous, ASCAP/Black Lion, ASCAP) CPP/WBM 3
3 DIDN'T WE ALMOST HAVE T ALL
(Prince Street, ASCAP/Willin' David, BMi/Blue Sky 76
Rider, BM1) CPP
58 DINNER WITH GERSHWIN &

{Geffen, ASCAP/Rutland Road, ASCAP) WBM
7 DOING IT ALL FOR MY BABY

(Bibo, ASCAP/Zookini, ASCAP/Vogue, BMI/Lew-Bob, 2
BMI) CLM/HL
DON'T LOOK DOWN - THE SEQUEL 52
(ATV, BMI) HL
DONT MAKE ME WAIT FOR LOVE x

(Bellboy, BM)/Gratitude Sky, ASCAP)
12 DON'T MEAN NOTHING

(Chi-Bay, ASCAP/Edge Of Fluke, BMI) CLM/HL €2
61 DREAMIN'
(Thrust, BM1) n

FAKE

(Not Listed) WBM

GIVE TO LIVE

(WB, ASCAP/Nine, ASCAP) WBM

GOOD TIMES (FROM "THE LOST BOYS™)

(CBS Unart, BMI) CPP/8-3

HAPPY TOGETHER

(Alley, BMI/Trio, BMI) HL

HEART AND SOUL

(Virgin, ASCAP) CPP

HEARTACHE

(Dejamus, ASCAP/Handle, PRS) HL

HERE | GO AGAIN

(Seabreeze, ASCAP/C.C., ASCAP/WB, ASCAP) WBM
HE'S MY GIRL

(Holy Moley, BMI)

HOLIDAY

(Virgin-Nymph, BMI) CPP

1 DON'T THINK THAT MAN SHOULD SLEEP ALONE
(Raydiola, ASCAP)

| HEARD A RUMOUR (FROM "DISORDERLIES")
(Warner-Tamerlane, BMI/In A Bunch, PRS/Terrace,
ASCAP) CPP/WBM

| JUST CAN'T STOP LOVING YOU

{(Mijac, BMI/Warner-Tamerlane, BMI) WBM

| NEED LOVE

(Def jam, ASCAP)

) STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
{Chappell, ASCAP/U2, ASCAP) CHA/HL

| THINK WE'RE ALONE NOW

(ABZ, BMI)

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME)

(Irving, BMI/Boy Meets Girl, BMI) CPP/ALM

| WANT YOUR SEX (FROM “BEVERLY HILLS COP II")
(Chappell, ASCAP/Morrison Leahy, ASCAP) HL

| WON'T FORGET YOU

{Sweet Cyanide, BMI/Willesden, BMI) HL

I'D STILL SAY YES

(Now & Future, ASCAP/PSO Ltd., ASCAP/Klymaxx,
ASCAP/Hip Trip, BMI/Hip Chic, BMI) CPP/CHA/HL
IN MY DREAMS

(Fate, ASCAP/Denise Barry, ASCAP) WBM

IT'S A SIN

(Virgin, ASCAP) CPP

IT'S NOT OVER (TIL IT'S OVER)

(MCA, ASCAP/Tongerland, BMI/Kazzoom, ASCAP)
MCA/HL

F'VE BEEN IN LOVE BEFORE

(Virgin-Nymph, BMI) CPP

JAM TONIGHT

67

27

31
81
]
32

37

16

47

51

74

57

(Wavemaker, ASCAP)

JOHNNY B

(Dub Notes, ASCAP/Human Boy, ASCAP/Hobbler,
ASCAP)

JUMP START

(Calloco, BMI/Hip Trip, BMI) CPP

LA BAMBA

(Picture Qur Music, BMI/Warner-Tamerlane, BMI)
WBM

LET ME BE THE ONE

(Panchin, BMI) WBM

LET'S OANCE

(Magnet, ASCAP)

LET'S WORK

(Promopub B.V., PRS/BMG, ASCAP/Arista, ASCAP)
LIES

(Zomba, ASCAP/Willesden, BMI) HL

UTTLE LIES

(Fleetwood Mac, BMI) WBM

LIVING IN A BOX

(WB, ASCAP/Brampton, ASCAP) WBM

LOST IN EMOTION

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,
BMI) CPP

LOVE IS A HOUSE

(Tee Girl, BMI)

LOVE 1S CONTAGIOUS

(Ow, ASCAP)

LOVE POWER

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
weMm

LUKA

(Waifersongs, ASCAP/AGF, ASCAP) CLM

MAKING LOVE IN THE RAIN

(Flyte Tyme, ASCAP) WBM

MARY'S PRAYER

(Copyright Control) HL

MISFIT

(Curio, BM1/PolyGram Songs, BMI/Warner-Tamerlane,
BMI) WBM

MONY MONY X

(Big Seven, ASCAP/ABZ, BMI) WBM

NEVER LET ME DOWN

(MCA, ASCAP/Jones Music America, ASCAP/Guitarlos,
ASCAP) HL

NO ONE IN THE WORLD

(ATV, BMI/Welbeck, ASCAP) HL

NOTORIOUS

(Sordid Songs, ASCAP/Duke Reno, ASCAP/April,
ASCAP/Bon Jovi, ASCAP/Chappell, ASCAP/PolyGram,
ASCAP/Le Mango, ASCAP) HL/WBM

21

g 8 B 8

8

OH YEAH

(Neue Welt Musikverlag Gmbh, ASCAP/WB, ASCAP)
weM

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMI) CPP

ONE LOVER AT A TIME

(Orca, ASCAP/Sweet Karol, ASCAP/Trinifold, ASCAP)
CPP/WBM

ONLY IN MY DREAMS

(Creative Bloc, ASCAP) HL

PAINTED MOON

(RCA, ASCAP/Arista, ASCAP) CPP

PAPER IN FIRE

(Riva, ASCAP) WBM

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP) WBM

REV {T UP

(GX, ASCAP/SBK, ASCAP/Scandanavia, ASCAP/April,
ASCAP)

RHYTHM IS GONNA GET YOU

(Foreign Imported Productions, BMI) CPP

ROCK ME

(White Vixen, BMI)

ROCK STEADY

(Splashdown, BMI/Pera, BMI/Hip Trip, BMI/Hip Chic,
BMI/Midstar, BMI) CPP

96 SEVEN WONDERS

(MMA, APRA/Welsh Witch, BMI) WBM
SHAKEDOWN (FROM "BEVERLY HILLS COP 1)
(Famous, ASCAP/Gear, ASCAP/Kilauea,
ASCAP/Swindle, GEMA/WB, ASCAP) CPP/WBM
SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Pomerants,
BMI/Don't You Know, ASCAP) CPP/ALM
SILENT MORNING

(Not Listed)

SINCE YOU'VE BEEN GONE

(Warning Tracks, ASCAP/Warning Tracks, PRS)
SOLITUDE STANDING

(Waifersongs, ASCAP/Afg, ASCAP)
SOMETHING REAL (INSIDE ME/INSIDE YOU)
(Warner-Tamerlane, BMI/Entente, BMI) WBM
SOMETHING SO STRONG

(Roundhead, BMI/Wyoming Flesh, ASCAP) CLM
SUGAR FREE

(MCA, ASCAPY-

THAT'S WHAT LOVE IS ALL ABOUT

(Emboe, ASCAP/Kaz, ASCAP/April, ASCAP) HL
THESE TIMES ARE HARD FOR LOVERS

(April, ASCAP/Desmobile, ASCAP/Red Admiral,

BMI/House Of Cards, BMI) CPP/ABP/HL
11 TOUCH OF GREY
(Ice Nine, ASCAP) WBM
20 U GOT THE LOOK
(Controversy, ASCAP) WBM
40 VICTIM OF LOVE
(Adams Communications, BMI/Calypso Toonz,
BMI/lrving, BMI) CPP/ALM
90 WATCHING OVER YOU
(French Surf, ASCAP/Chappell, ASCAP) CHA/HL
8 WHEN SMOKEY SINGS
(Virgin-Nymph, BMI) CPP
70 WHERE THE STREETS HAVE NO NAME
(Chappell, ASCAP/U2, ASCAP)
19 WHO FOUND WHO
(Rare Blue, ASCAP) CLM
22 WHO WILL YOU RUN TO
(Realsongs, ASCAP) WBM
9 WHO'S THAT GIRL
(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Jjohnny Yuma, BMI) WBM
13 WIPEOUT
{Miraleste, BMI/Robin Hood, BMI) WBM
WOMEN
(Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL
WORLD WHERE YOU LIVE
(Roundhead, BM1) CLM
WOT'S ITTO YA
(MCA, ASCAP) MCA/HL
YOU ARE THE GIRL
(Lido, ASCAP) WBM

g 8 & B

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen
B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA
CHA Chappeil PSP Peer Southern
CLM Cherry Lane PLY Piymouth
CPI' Cimino WBM Warner Bros.
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R e e Aalsl?
AR Aok
2|8 £ | ¢ | ARTIST TITLE 218 £ | ¢ | ARTIST TITLE
= 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * & @ 150 | — 2 LEVERT ATLANTIC 81773 (8.98) (CD) BIG THROWDOWN
(Q)] 3 | 4 | 8 | SOUNDTRACK siasn 25605 WARNER 8ROS. (9.98) (CD) 1 week at No. One LA BAMBA 5 | 5 | 53 | 16 | JONATHAN BUTLER Jive 1032.1-5/RCA (8.98) (CD) JONATHAN BUTLER
2 | 1 | 1 ] 12| WHITNEY HOUSTON A3 arisTa AL 8405 (9.98) (CO) WHITNEY @D 72 | 81 | 6 | ECHO AN THE By ECHO AND THE BUNNYMEN
3 A A 1 22 WHITESNAKE A2 GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE 58 | 61 57 44 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME
@ 4 9 4 DEF LEPPARD MERCURY 830 675 1/POLYGRAM (co)g HYSTERIA 71 86 4 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO
5 5 5 14 HEART A CAPITOL PJ-12546 (9.98) (CD) BAD ANIMALS 90 | 111 4 CURIOSITY KILLED THE CAT MERCURY 832 025 1/POLYGRAM (CD) KEEP YOUR DISTANCE
6 6 8, 13 L.L. COOL J A DEF JAMFC 40793/COLUMBIA (CD) BIGGER AND DEFFER 61 | 67 64 11 ROGER WATERS COLUMBIA FC 40795 (CD) RADIOK.AOQS.
@ 8 12 5 SOUNDTRACK-MADONNA SIRE 2561 1/WARNER BROS. (9.98) (C0) WHO'S THAT GIRL 62 | 68 | 78 | 61 CINDERELLA A2 MERCURY 830076-1/POLYGRAM (CD) NIGHT SONGS
12 14 14 THE FAT BOYS TiN PAN APPLE 831 948 1/POLYGRAM (CD) CRUSHIN' 63 66 70 17 DAVID BOWIE @ EMI-MANHATTAN PJ17267 (9.98) (CD) NEVER LET ME DOWN
9 7 6 8 GRATEFUL DEAD aRisTa AL 8452 (9.98) (CD) IN THE DARK 64 64 15 48 LUTHER VANDROSS A EPiC FE 40415/EPA (CD} GIVE ME THE REASON
10 9 7 24 U2 A2 iSLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 65 65 69 21 THE CULT BEGGAR'S BANQUET/SIRE 25555/WARNER BROS. (8.98) (CD) ELECTRIC
1 10 10 14 SOUNDTRACK A MCA 6207 (9.98) (CD) BEVERLY H|I:LS Coril 66 58 68 | 129 | WHITNEY HOUSTON A3 ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON
12 1 8 14 MOTLEY CRUE A ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS 67 57 62 65 BRUCE HORNSBY & THE RANGE A2 RCA AFL1-5904 (8.98) (CD) THE WAY IT IS
13 13 11 54 KENNY G. A ARISTA AL 8-8427 (8.98) (CD) DUOTONES 68 [ 69 | 76 | 26 JODY WATLEY @ mca 5898 (8.98) (CD) JODY WATLEY
14 14 15 53 BON JOVI A8 MERCURY 830264-1/POLYGRAM (CD) SLIPPERY WHEN WET 69 62 56 9 THE FABULOUS THUNDERBIRDS eriC FZ 40813/EP.A (CD) HOT NUMBER
@ 17 | 23 | 46 | EUROPE A eric BFE 40241/EPA (CD) THE FINAL COUNTDOM 70 | S5 | 52 | 17 | THE NYLONS OPEN AIR/WINDHAM HILL OA 0306/A&M (9.98) (CD) HAPPY TOGETHER
18 21 19 LISA LISA & CULT JAM A COLUMBIA FC 40477 (CD) SPANISH FLY @ 92 127 3 GROVER WASHINGTON JR. cotumBia FC 40510 (CD) STRAWBERRY MOON
17 15 13 18 SUZANNE VEGA @ agm SP 5136 (8.98) (CD) SOLITUDE STANDING 72 59 59 10 GEORGE BENSON/EARL KLUGH WARNER BROS. 25580 (9.98) (CD) COLLABORATION
18 16 16 10 SAMMY HAGAR GEFFEN GHS 24144 (9.98) (CD) | NEVER SAID GOODBYE 13 10 66 8 «E»(L::gg)zjzo(’l‘(rga) ol LIVE IN AUSTRALIA WITH MELBOURNE SYMPHONY ORCHESTRA
19 | 19 | 18 | 59 POISON A ENIGMA ST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 74 | 78 | 63 | 66 PETER GABRIEL A2 GEFFEN GHS 24088 (8.98) (CD) SO
20| 2 17 8 STARSHIP GRUNT 6413-1-G/RCA (9.98) (CD) NO PROTECTION @ 87 | 104 5 HIROSHIMA EPiC FE 40670/EPA. (CD) GO
@ 39 | & 7 SOUNDTRACK ATLANTIC 81767 (9.98) (CD) LOST BOYS 116 | 191 3 SWING OUT SISTER MERCURY 832 213 1/POLYGRAM (CD) IT'S BETTER TO TRAVEL
22 23 22 20 FLEETWOOD MAC A WARNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT 77 77 93 6 NATALIE COLE EMI.MANHATTAN ST 53051 (8.98) (CD) EVERLASTING
23| 21| 19 | 13 | GLORIA ESTEFAN & MIAMI SOUND MACHINE @ epic oF 40769/ePA (cD)  LETITLOOSE NEW) 1 THE CARS ELEKTRA 60747 (9.98) (CD) DOOR TO DOOR
24 22 20 11 THE OUTFIELD coLumsia C 40619 (CD) BANGIN' 19 80 95 9 DANNY WILSON VIRGIN 90596/ATLANTIC (8.98) (CD) MEET DANNY WILSON
25 | 24 | 25 | 16 | THE WHISPERS @ SOLARST 72554/CAPITOL (8.98) (CD) JUST GETS BETTER WITH TIME 0 | 60 { 60 | 33 | THEROBERTCRAYBAND® = STRONG PERSUADER
29 38 21 CARLY SIMON @ ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 81 19 12 42 ROBBIE NEVIL EM-MANHATTAN ST 53006 (8.98) (CD) ROBBIE NEVIL
| 27 6 HOOTERS COLUMBIA OC 40659 (CD) ONE WAY HOME 82 | 81 79 39 CLUB NOUVEAU A WARNER BROS. 25531 (8.98) (CD) LIFE, LOVE AND PAIN
28 | 28 32 16 RANDY TRAVIS A WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 173 | — 2 DEBBIE GIBSON ATLANTIC 81780 (8.98) OUT OF THE BLUE
2 25 29 22 BRYAN ADAMS A axm 3907 (9.98) (CD) INTO THE FIRE 84 63 54 26 HERB ALPERT @ asMSP 5125 (8.98) (CD) KEEP YOUR EYE ON ME
30 30 28 74 ANITA BAKER A2 ELEKTRA 60444 (8.98) (CD) RAPTURE 151 | — 2 NEW ORDER QWEST 25621 /WARNER BROS. (12.98) (CD) SUBSTANCE
@ 4 | 45 7 HANK WILLIAMS, JR. WARNER/CURB 25593/ WARNER BROS. (8.98) (CD) BORN TO BOOGIE NEW) 1 LOVERBOY COLUMBIA OC 40893 (CD) WILDSIDE
@ 34 34 25 SMOKEY ROBINSON MOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 87 74 13 12 WARREN ZEVON VIRGIN 90603/ATLANTIC (8.98) (CD) SENTIMENTAL HYGIENE
@ 38 | 30 | 12 | STEPHANIE MILLS @ mca 5996 (8.98) (CD) IF | WERE YOUR WOMAN 88 | 75 | T4 7 TWISTED SISTER ATLANTIC 81772 (8.98) (CD) LOVE IS FOR SUCKERS
3 | 26 | 28 | S3 | PAUL SIMON A2 WARNER BROS. 25447 (9.98) (CD) GRACELAND 89 | 89 | 94 6 LIVING IN A BOX CHRYSALIS BFV 41547 (8.98) (CD) LiVING IN A BOX
@ 35 | 36 | 13 | RICHARD MARX EM-MANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 9 | 82 | 77 | 13 | DAN FOGELBERG emc ot 40271/EPA (D) EXILES
3% | 31 33 80 JANET JACKSON A% A&M SP-3905 (9.98) (CD) CONTROL 97 1103 | 29 REO SPEEDWAGON A EPIC FE 40444/E.PA. (CD) LIFE AS WE KNOW IT
@ 37 | 48 4 ALEXANDER O'NEAL TaBU FZ 40320/E.PA. (CO) HEARSAY 92 1 93 |19 § FORCE M.D.’S ToMMY BOY TBLP 25631/WARNER BROS. (8.98) (CD) TOUCH AND GO |
38 32 26 61 STEVE WINWOOD A2 1SLAND 254 48/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 93 83 83 8 NEIL YOUNG & CRAZY HORSE GEFFEN GHS 2415-4 (8.98) (CD) LIFE
39 36 35 30 EXPOSE @ ARiSTA AL 8441 (8.98) (CD) EXPOSURE 94 91 92 6 DAN HILL coLumBIA BFC 40456 (CD) DAN HiLL
42 51 9 GREAT WHITE CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 102 | 108 | 43 STRYPER @ ENIGMA PJAS 73237/CAPITOL (9.98) (CD) TO HELL WITH THE DEVIL
41 33 ki 15 T'PAU VIRGIN 90595/ATLANTIC (8.98) (CD) TPAU @ 108 | 128 4 PAT METHENY GROUP GEFFEN GHS 24145 (8.98) (CD) STILL LIFE (TALKING)
42 40 44 42 BEASTIE BOYS A3 DEF JAMFC 40238/COLUMBIA (CD) LICENSED TO ILL 97 | 100 | 84 22 THE SYSTEM ATLANTIC 81691 (8.98) (CD) DON'T DISTURB THIS GROOVE
@ 52 | 67 4 38 SPECIAL a&m3910(9.98) (D) BEST OF 38 SPECIAL--"FLASHBACK" 98 | 8 | 80 | 17 | ACE FREMLEY MEGAFORCE B1749/ATLANTIC (8.98) (CD) FREHLEY'S COMET
44 | 41 | 41 | 21 | ATLANTIC STARR @ wARNER BROS. 25560 (8.98) (CD) ALL iN THE NAME OF LOVE 99 | 73 | 55 | 19 | OZZY OSBOURNE/RANDY RHOADS ®@ CBS ASSOCIATED ZX2-40714/EPA. (CD) TRIBUTE
45 | 46 39 13 THE CURE @ ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 142 | 182 3 GUNS & ROSES GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION
46 43 43 5 DIO WARNER BROS. 256 12 (9.98) (CD) DREAM EVIL 101 | 84 82 26 PSEUDO ECHO RCA 5730-1-R (8.98) (CD) LOVE AN ADVENTURE
47 45 37 32 CROWDED HOUSE @ CAPITOL ST-12485 (8.98) (CD) CROWDED HOUSE 102 | 88 n 25 THE BREAKFAST CLUB mca 5821 (8.98) (CD) THE BREAKFAST CLUB
48 47 47 22 PRINCE A PaISLEY PARK 255 77/WARNER BROS. (15.98) (CD) SIGN 'O’ THE TIMES 103 | 85 83 10 REGINA BELLE coLumsia BFC 40537 (CD) ALL BY MYSELF
49 53 58 53 HUEY LEWIS & THE NEWS A2 CHRYSALIS OV 41534 (CD) FORE! 104 | 94 {101 | 23 ANTHRAX MEGAFORCE /ISLAND 90584/ATLANTIC (8.98) (CD} AMONG THE LIVING
5 | 49 43 | 6l MADONNA A5 SIRE 25442/WARNER BROS. (9.98) (CD) TRUE BLUE @ 112 | 115 | 29 NAJEE EMI.MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME
51 50 50 6 SOUNDTRACK mCA 6214 (9.98) (CD) MOONLIGHTING 106 | 107 | 116 1 GRIM REAPER RCA 6250-1R (8.98) ROCK YOU TO HELL
@ 54 | 65 4 ABC MERCURY 832 391 1/POLYGRAM (CD) ALPHABET CITY @ NEW)D 1 METALLICA ELEKTRA 60757 (5.98) (CD) THE $5.98 EP-GARAGE DAYS REVISITED
53 | 51 42 | 64 GENESIS A3 ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH @ 171 | 198 3 RITCHIE VALENS RHINO RNLP 70178/CAPITOL (8.98) THE BEST OF RITCHIE VALENS
4 48 46 23 LEVEL 42 POLYDOR 831 593 1 (CD) RUNNING IN THE FAMILY 109 | 109 | 107 | 11 JOHN HIATT aam 5158 (8.98) (CD) BRING THE FAMILY
Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording [ndustry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units, with each additional million indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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THE LEGEND CONTINUES

832 464-1 © 1987 POLYGRAM RECORDS INC.

RUUS EH

Ten platinum albums, Seven A Critic’sband, afan’s band— Their finest, boldest album is in
consecutive Billboard top ten every tour is one of the top- store now—Featuring “’Force
Lp’s! rossing of the year—and Ten”” and “"Time Stand Still”/

USH is back on tour this fall!

Management: Ray Danniels —SRO/Anthem
Produced by Peter Collins and RUSH

Available in Canada on Anthem Records
ON MERCURY COMPACT DISCS, CASSETTES & RECORDS.

hery)
Jmercury
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Life is art. Or should be.

A lot depends o= tae way you live your l:fe. And wkere.

In the bedlam of m:ni-meetings that ycur project
requires, many mcocs bour.ce off each other. You're a-ways
kalancing aesthetics with tae bottom line, and the pressure
of the clock never ends.

So it is especially granfying to stay and meet and work
i1 an environmen-that :s conduc.ve to crzativity. Not

-

everyone got to make the trip, which is why you have those
thzee- and fou--way calls to reportdaily progress. Isnt it
fuany how c-ten they ask about th.e weather and the view?
At the enc of zach day, everyonz= heads for ks cwn suite,
and the mag ¢ of Los Angeles and Mondrian conrinues.
Mond-iar is a perfect example o wiat you want from
your own eforts; a masterpiece.

©1987 LERMITAGE HOTELS.

GERSHWIN ANNIVERSARY

(Continued from page 6)

ater works by show music masters
has given Te Kanawa a novel back-
ing of Gershwin-esque orchestra-
tions.

McGlynn also conducts—again
turning to authentic Gershwin or-
chestrations—“Gershwin Over-
tures” and other material on anoth-
er new Angel release.

At CBS Masterworks, at least
three albums are due within the
next month. Most notably, there are
the concert versions of two Gersh-
win shows, “Of Thee I Sing” and
“Let ’Em Eat Cake,” presented ear-
lier this year at the Brooklyn Acade-
my of Music in New York. This pre-
sentation is also enhanced by origi-
nal Gershwin scoring. The label is
also planning the release of Gersh-
win performances by Oscar Levant,
the late pianist who was a friend of
Gershwin and a performer closely
identified with renditions of the
composer’s works.

Also, CBS is releasing a jazz ren-
dition of selections from “Porgy &
Bess.” Several months ago, CBS re-
leased in its CD-only signature se-
ries Gershwin war-horses conduct-
ed by Leonard Bernstein. In the fu-
ture, CBS will also release other
Gershwin albums by Michael Tilson
Thomas, whose first album in the
series features some pieces never

Some sets contain
original scoring

before recorded for commercial re-
lease and has been a big seller.

From RCA come two new albums
of Gershwin music and a midline CD
reissue. Its Novus/RCA logo is of-
fering “Naughty Baby,” a collec-
tion of Gershwin songs performed
by pianist Adam Makowicz. RCA
Red Seal has released a Canadian
Brass presentation titled after one
of Gershwin’s most popular compo-
sitions, “Strike Up The Band!”

The midline CD contains work by
another pianist identified with inter-
preting Gershwin, Earl Wild. It also
features Arthur Fiedler and the
Boston Pops and offers Concerto In
F, “An American In Paris,” “Rhap-
sody In Blue,” and a variation on “I
Got Rhythm.”

Set for release in the near future
from Newport Classics is a synthe-
sized performance of Gershwin’s
classic “Rhapsody In Blue.”

From a CD standpoint, Gershwin
has ranked as one of the configura-
tion’s most popular attractions
since its debut in the U.S. in 1983. To
note a few commanding releases,
RCA and London have marketed
three-CD versions of “Porgy &
Bess,” while PolyGram Jazz fea-
tures a three-CD version of Ella
Fitzgerald’s survey of Gershwin
songs recorded by Norman Granz in
the late '50s as part of his Fitzger-
ald song-book salutes to the great
pop writers.

Gershwin’s name recognition is
strong enough to serve as part of
the title of a contemporary hit sin-
gle, Donna Summer’s “Dinner With
Gershwin” (Geffen).

The new product, by the way, is
being made available close to his
88th birthday on Sept. 26. Thus, the
centennial of Gershwin’s birth is
just 11 years away. The popularity
of Gershwin, whose work stands as
the epitome of American music, is
likely to be as bright as ever then.
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FOR WEEK ENDING SEPTEMBER 12, 1987

bOledo mms w continued

126 | 103 | 100 | 14

MASON RUFFNER CBS ASSOCIATED BFZ 40601 (CD)

GYPSY BLOOD

LIONEL RICHIE A% MOTOWN 6158ML (9.98) (CD)

DANCING ON THE CEILING

128 | 95, 85| 13 | JUDAS PRIEST coLumsiac2 40794 (D) LIVE
129 | 113 | 119 | 83 | BON JOVI A MERCURY 814 982-1/POLYGRAM (CD) BON JOVI
130 10| 97 7 LAURA BRANIGAN ATLANTIC 81747 (8.98) (CD) TOUCH
131 | 1051 113 | 31 LOS LOBOS sLasH 25523/WARNER BROS. (8.98) (CD) BY THE LIGHT OF THE MOON
132 | 136 | 118 | 178 | U2 A 1SLAND 90067/ATLANTIC (8.98) (CD) WAR
133 | 125 | 98 | 10 [ JOHN WAITE EMI-MANHATTAN 46332 (8.98) (CD) ROVER'S RETURN
39| 168 1657| 48 | BOSTON A%wmca 6188 (9.98) (€D) THIRD STAGE
@ 153 } 153 | 6 THE DOORS ELEKTRA 60345 (12.98) (CD) BEST OF THE DOORS
@ 162 | 186 | 3 FASTER PUSSYCAT ELEKTRA 60730 (8.98) (CD) FASTER PUSSYCAT
1B7 | 139 | — | 2 JELLYBEAN CHRYSALIS BFV 41569 (CD) JUST VISITING THIS PLANET
138 | 122 {87 | 24 | KIM WILDE wca 5903 (8.98) (cD) ANOTHER STEP
139 | 123 | 112 | 33 | TESLA GEFFEN GHS 24120 (8.98) (CD) MECHANICAL RESONANCE
140 | 155 | 169 | 67 | SOUNDTRACK A?COLUMBIA SC 40323 (CD) TOP GUN

141 | 141 } 11| 3

THE BEATLES caPITOL COP 46442 (9.98) (CD)

SGT. PEPPER’S LONELY HEARTS CLUB BAND

142 | 117 | 122 | 26 | CUTTING-CREW @ ViRGIN 9057 3/ATLANTIC (8.98) (CD) BROADCAST
@ NE?’ 1 ERIK B & RAKIM 4TH & B'WAY 4005/ISLAND (8.98) (CD) PAID IN FULL
144 | 146 | '136 | 31 | DAVID SANBORN wARNER BROS. 25479 (9.98) (CD) A CHANGE OF HEART
145 | 143 | 145 | 6 ELVIS PRESLEY RCA 6382-1-R (9.98) (CD) THE NUMBER ONE HITS
146 | 127 | 149 | 24 | JON BUTCHER CAPITOL ST-12542 (8.98) (CD) WISHES
147 | 129 | 109 | 9 SIMPLE MINDS &M sP 6850 (16.98) (CD) IN THE CITY OF LIGHT
@ 160-| 143 | 17 | TNT MeRcURY 830 979 1/POLYGRAM (CD) TELL NO TALES
@ 159 | 144 | 51 | CAMEO A ATLANTA ARTISTS 830 265-1/POLYGRAM (CD) WORD UP
@ 15 | 162 | 3 UB40 AamsP 5168 (8.98) (CD) LIVE IN MOSCOW
151 | 126 | 124 | 101 | BON JOVI A MERCURY 824 509.1/POLYGRAM (CD) 7800 DEGREES FAHRENHEIT
152 | 152 | 159, 7 CRUZADOS aRISTA AL 8439 (8.98) (CD) AFTER DARK
153 | 119 | 126 | 13 | ALISON MOYET coLuMBIA BFC 40653 (CD) RAINDANCING
.154 134 | 133 | 25 mk::;;sg;g?]. (legzz SONSTADT, EMMYLOU HARRIS A TRIO
155 | 133 | 131 | 11 | THE CALL ELEKTRA 60739 (8.98) (CD) INTO THE WOODS

TOP POP ALBUMS Az (LisTep BY ARTISTS)

38 Special 43

ABC 52

Bryan Adams 29
Gregg Allman 186
Herb Alpert 84
Anthrax 104

Jon Astley 157
Atlantic Starr 44

Erik B & Rakim 143
Anita Baker 30

Beastie Boys 42

The Beat Farmers 164
The Beatles 141, 179
Regina Belle 103
George Benson/Earl Klugh 72
Bon Jovi 151,129, 14
Boston 134

David Bowie 63

Laura Branigan 130
The Breakfast Club 102
Jon Butcher 146
Jonathan Butler 56

The Call 155
Cameo 149
TheCars 78

Rosanne Cash 192
Cinderella 62

Club Nouveau 82

Natalie Cole 77

The Cover Giris 175

The Robert Cray Band 80
Crowded House 47
Cruzados 152

The Cult 65

The Cure 45

Curiosity Killed The Cat 60
Cutting Crew 142

Dana Dane 196
Chris De Burgh 177
Dead Milkmen 163
Def Leppard 4, 170
Dio 46

The Doors 135,174

Steve Earle 200

Echo And The Bunnymen 67
Gloria Estefan & Miami Sound
Machine 23

Europe 15

Expose 39

The Fabulous Thunderbirds 69

Faster Pussycat 136
The Fat Boys 8
Fleetwood Mac 22
Dan Fogelberg 90
Force MD.'s 92
Michael Franks 162
Ace Frehley 98

Kenny G. 13

Peter Gabriel 74
Genesis 53
Georgio 181 .
Debbie Gibson 83
Go West 191
Grateful Dead 9
Great White 40
Grim Reaper 106
Guns & Roses 100

Sammy Hagar 18

Heart 5,184

Helloween 113

John Hiatt 109

Dan Hill 94

Hiroshima 75

Hooters 27

Bruce Hornsby & The Range 67
Whitney Houston 2, 66

Ice-T 165
Billy Idol 183
The Isley Brothers 119

Janet Jackson 36
Freddie Jackson 58
Jellybean 137
Biton John 73
Judas Priest 128

Keel 182

Tom Kimmel 168
King Diamond 124
Klymaxx 156

Kool & The Gang 167

LL.Coold 6

Levert SS

Level 42 54

Huey Lewis & The News 49
Lisa Lisa & Cult Jam 16
Living In A Box 89

Los Lobos 131

Loverboy 86

Tony Mac Alpine 195
Madonna 187, 50

x|, x| 2 5 & x x @ 5 &
o8 | Bl | Eg | g2 | ARTIST TITLE 23 1By | £g| g2 | ARTIST TITLE
(=3 5 = N =20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* (=3 5 = N 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
10 | 76 |61 | 19 | TOM ARG L WSSO LET ME UP (P'VE HAD ENOUGH) 156 | 131 | 130 | 30 | KLYMAXX Mca 5832 (8.98) (CO) KLYMAXX
11| 99 |°99 | 59 | WHITESNAKE GEFFeN GHS 4018 (6.98) (CD) SLIDE ITIN 157 | 145 [ 135 | 7 | JONASTLEY D) EVERYBODY LOVES THE PILOT (EXCEPT THE CREW)
NEWk 1 SOUNDTRACK POLYDOR 833 274 1/POLYGRAM (CD) DISORDERLIES 158 | 158 | 163 | 4 THE SILENCERS RCA 6442-1.R (8.98) (CD) ALETTER FROM ST. PAUL
113 | 104 | 105 | 11 | HELLOWEEN Rca6399.1R(8.98) KEEPER OF THE SEVEN KEYS, PART | 159 | 140 | 139 | 16 | THE REPLACEMENTS SIRE 25557/WARNER BROS. (8.98) (CD) PLEASED TO MEET ME
120 132 1 9 MARVIN SEASE LONDON 830 794 1/POLYGRAM MARVIN SEASE 160 | 154 1 140 | 22 U2 (SLAND 90279/ATLANTIC (4.98) WIDE AWAKE IN AMERICA
115 | 101 | 102 | 18 DWIGHT YOAKAM REPRISE 2556 7/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE @ RE-ENTRY THE MOODY BLUES DERAM/LONDON 820 006 1/POLYGRAM (CD) DAYS OF FUTURE PAST
116 | 9 | 89 | 10 | VA&T GEFFENGHs 24142(8.98) €D) CONTAGIOUS @62| 184 | 147 | 7 | MICHAEL FRANKS WaRNER BROS. 25570 (8.98) (CD) THE CAMERA NEVER LIES
128 | 150 | 5 | ELVIS PRESLEY Rca6383-1(1298) (D) THE TOP TEN HITS 163 | 164 | 177 | 7 | DEAD MILKMEN enioma ST 73260/CAPTOL (8.98) (CD) BUCKY FELLINI
118 | 11 [ 96| 16 | SURFACE coLumBIAFC 40374 (CD) SURFACE 177 | — | 2 | THEBEAT FARMERS MCA/CURB 5993/MCA (8.98) PURSUIT OF HAPPINESS
119 | 106 |91 | 13 | THE ISLEY BROTHERS WARNER BROS. 25586 (8.98) (CD) SMOOTH SAILIN' 165 | 165 | 170 | 5 ICE-T SIRE 25602/WARNER BROS. (8.98) RHYME PAYS
120 | 115 | 110 | 19 | BARBRA STREISAND @ coLumsia OC 40788 (CD) ONE VOICE 166 | 138 | 138 | 10 | MARILLION CAPITOL ST-12539 (8.98) (CD) CLUTCHING AT STRAWS
121 | 114 | 120 | 179 | U2 A ISLAND 90127/ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY 167 | 148 | 198 | a1 KOOL & THE GANG ® MERCURY 830 398 1/POLYGRAM (CD) FOREVER
@ 132 1 137 | 66 | RUN-D.M.C. A3 PROFILE 1217 (898) (CD) RAISING HELL 168 | 170 | 142 | 11 | TOM KIMMEL MERCURY 832 249 1/POLYGRAM (CD) 5701
123 |88 [T | 12 | O eats oy HARD TIMES IN THE LAND OF PLENTY | [qgg)l 191 | — | 41 | THE MOODY BLUES ® nmestioun 829 179 1/p0Lvcram o) THE OTHER SIDE OF LIFE
124 {124 | 11 ] 10 | KING DIAMOND roan racen 9622 5.98) (D) ABGAIL | @70  Reentmy DEF LEPPARD MERCURY 810 308 1/POLYGRAM (CD) PYROMANIA
e 118« U || U || GO e B D) ) UALZUNIROTs BNz (TS 171 | 137 | 125 7 JOE WALSH waRNER BROS./FULL MOON 25606/ WARNER BROS. (8.98) (CD) GOT ANY GUM?

172121 121 10

X ELEKTRA 60492 (8.98) (CD) SEE HOW WE ARE

173 | 187 | 157 | 51

TINA TURNER A CcAPITOL PJ 12530 (9.98) (CD) BREAK EVERY RULE

@D 197 | 194 | 10

THE DOORS €LEKTRA 60741 (4.98) (CD) LIVE AT THE HOLLYWOOD BOWL

175 | 175 } 187 | 5

THE COVER GIRLS FEVER SFS 004/SUTRA (8.98) (CD) SHOW ME

176 | 147 | 161 | 61

RANDY TRAVIS A waRNER BROS. 25435 (8.98) (CD) STORMS OF LIFE

177 | 130 | 117 | 31

CHRIS DE BURGH @ aamsp 5121 (8.98) (CD) INTO THE LIGHT

178 | 148 | 174 | 25

SIMPLY RED ELEKTRA 60727 (8.98) (CD) MEN AND WOMEN

RE-ENTRY

THE BEATLES CAPITOL SWBO 101 (14.98) (CD) THE WHITE ALBUM

180 | 181 | 185 | 4

SALT-N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL AND VICIOUS

181 | 163 | 160 | 21

GEORGIO moTOWN 6229ML (8.98) SEXAPPEAL

182 | 149 | 106 | 12

KEEL mca 42005 (8.98) (CD) KEEL

183 | 188 | 173 | 45

BILLY IDOL A CHRYSALIS OV 41514 (CD) WHIPLASH SMILE

188 | 172 | 154 | 91 HEART A2 CAPITOL SJ 12410(9.98) (CD) HEART
185 | 183 | 168 | 46 U2 1SLAND 90040/ATLANTIC (8.98) (CD) BOY
186 | 180 | 134 | 28 | GREGG ALLMAN EePiC FE 40531/EPA. (CD) I'M NO ANGEL
187 | 176 | 180 | 107 | MADONNA A7 sIRE 25157/WARNER BROS. (8.98) (CD) LIKE A VIRGIN

188 | 189 | — | 2

SOUNDTRACK coLUMBIA SC 40870 (CD) BACK TO THE BEACH

189 | 182 | 179 | 693

PINK FLOYD @ HARVEST SMAS11163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON

190 | 169 | 151 | 23 | RESTLESS HEART RCa 5648-1R (8.98) (CD) WHEELS
191 | 193 | 175 | 4 GO WEST CHRYSALIS BFV 41550 (CD) DANCING ON THE COUCH
192 | 167 | 167 5 ROSANNE CASH coLumBia FC 40777 (CD) KING'S RECORD SHOP
193 (186 [ 166 | 24 | U2 isLaND 90092/ATLANTIC (8.98) (CD) OCTOBER
194 | 174 [*152 | 55 | EDDIE MONEY A coLuMBIA FC 40096 (CD) CAN'T HOLD BACK
195 [ 190 | 146 | 11 TONY MAC ALPINE SQUAWK 832 249 1/POLYGRAM MAXIMUM SECURITY
@ NEW) 1 DANA DANE PROFILE 1233 (8.98) (CD) DANA DANE WITH FAME

197 | 194 184 | 47

MEGADETH CAF;lTOL ST 12526 (8.98) (CD) PEACE SELLS ... BUT WHO'S BUYING?

198 | 178 | 164 | 14

GLENN MEDEIROS AMHERST AMH 3313 (8.98) (CD) GLENN MEDEIROS

199 {200 | 176 | 21

THE SMITHS SIRE 25569/WARNER BROS. (12.98) (CD) LOUDER THAN BOMBS

200 | 166 | 156 | 14

STEVE EARLE Mca 5998 (8.98) (CD) EXITO

Megadeth 197
Marillion 166

Richard Marx 35
Glenn Medeiros 198
Metallica 107

Pat Metheny Group 96
Stephanie Mills 33
Eddie Money 194
The Moody Blues
Motley Crue 12
Alison Moyet 153

Najee 105
Robbie Nevil 81
New Order 85
The Nylons 70

Alexander O'Neal 37

Omar and The Howlers 123

QOzzy Osbourne/Randy Rhoads 99
The Outfield 24

Dolly Parton, Linda Ronstadt,
Emmylou Harris 154

Tom Petty & The
Heartbreakers 110

Pink Floyd 189

Poison 19

161, 169

Elvis Presley 145,117 Top Gun 140 Roger Waters 61
Prince 48 Soundtrack-Madonna 7 Jody Watley 68
Pseudo Echo 101 Starship 20 The Whispers 25
REO Speedwagon 91 gtarbra S!resisand 120 ;I(V'hitespake 111,3
The Replacements 159 ryper 9 m w'qu 138
Surface 118 Hank Williams, Jr. 31

Restless Heart 190
Lionel Richie 127
Smokey Robinson 32

Swing Out Sister 76
The System 97

Danny Wilson 79
Steve Winwood 38

Mason Ruffner 126 TPau 41 X 172
Run-D.MC. 122 ‘Tl'::s‘ll'a 114389 Y&T 116
Salt-N-Pepa 180 Dwight Yoakam 115

David Sanborn 144 Randy Travis 28,176

Tina Turner 173
Marvin Sease 114 ; Ny
The Silencers 158 Twisted Sister 88
Carly Simon 26 U2 185,10,193,121,125,
Paul Simon 34 132, 160
Simple Minds 147 UB40 150

SimplyjRedppIAs Ritchie Valens 108

The Smiths 199
Luther vandross 64
SOUNDTRACKS Suzanne Vega 17

Back To The Beach 188
Beverly Hills Cop Il 11 John waite 133
Joe Walsh 171

Disorderlies 112
La Bamba 1 Dionne Warwick 59
Lost Boys 21 Grover Washington Jr. 71

Moonlighting 51

Neil Young & Crazy Horse 93
Warren Zevon 87
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SONY STUNS RIVALS WITH PLANS FOR DAT LAUNCH IN EUROPE

(Continued from page 1)

ately.”

In the U.S., a representative of
the Recording Industry Assn. of
America says the news was not to-
tally unexpected.

“We’re already expecting the
Marantz machines in October,” the
representative says. “We will still
proceed in both legislative and judi-
cial areas to do what we can to pre-
serve copyright.”

Some U.S. industry observers
speculate, however, that as more
companies decide to introduce DAT
machines both here and in Europe,
any pending legislation may be ren-
dered moot before it has even got-
ten out of committee.

Says one, “It doesn’t seem there
would be much point in Congress

passing a law to ban the import of
DAT decks after 100,000 of them
are already on the street here.”

The Sony machine to be marketed
in Europe—model DTC 1000 ES—
will cost around $2,000, with blank
tapes retailing at $14.50 to $17.50,
according to length. A pro audio
system (see separate story, page 3)
is expected to be marketed some-
time in 1988, as are portable and in-
car units.

As if to assuage fears over the
long-term future of the CD with
news of the DAT launch decision,
Sony announced the “re-emphasis”
of its commitment to the compact
disk at the Audio Fair.

The company’s official statement
says the two digital systems can co-

SONY CLAIMS HIGH-SPEED DAT DUPING

(Continued from page 1)

Says Larry Rosen, president of
GRP Records, a pioneer in DAT
real-time duplicated prerecorded
software: “With deliveries not be-
ginning until the spring, you figure
the systems won’t be operational
until June. So, that means high-
speed duplicated prerecorded DAT
product probably is still a year
away.”

Rosen admits this may be Sony’s
intention. ‘“There’s no reason for
them to hurry along a high-speed
system that only the majors can af-
ford, when the majors are still so
undecided about their feelings to-
ward DAT,” he says.

“It would probably be more to
their benefit to have high-speed du-
plication of DAT beginning a year
from now instead of right at this
moment,” he adds.

The new High-Speed DAT Soft-
ware Print System will be manufac-
tured and marketed by Sony
Magnescale in Japan. It uses “con-
tact printing”’ technology similar to

that employed by the Sony Sprinter
high-speed video duplication sys-
tem, which can mass-produce video-
cassettes at a ratio of 80-1 (see sto-
ry, page 47). Unlike the video
Sprinter, which uses metal tape, the
DAT system uses a new barium-fer-
rite tape formulation.

The DAT system operates at
speeds of up to 327-1, meaning it can
make 327 copies in the time it takes
real-time DAT duplication equip-
ment to produce just one tape. The
system uses the same Sony digital
mastering equipment currently ap-
plied for compact disk production.

In addition, the system includes a
signal converter unit to convert the
master source into the DAT format;
a “mirror mother” recorder that re-
cords the signal by printing it sym-
metrically on the tape; a high-speed
printer, used to duplicate from the
master tape to the barium-ferrite
tape; and a tape loader to wind the
duplicated tape into the blank DAT
cassette shell.

RIAA AUGUST CERTS

(Continued from page 6)

lease “No Control” also went plati-
num, as did his latest album, “Can’t
Hold Back.”

Here’s the complete list of Au-

gust certifications:
Muitiplatinum Albums

Bon Jovi, “Slippery When Wet,”
Mercury/PolyGram, 8 million.

Madonna, “True Blue,” Sire/
Warner Bros., 5 million.

Whitney Houston, “Whitney,”
Arista, 3 million.

“Whitesnake,” Geffen/Warner
Bros., 2 million.

Platinum Albums

Anne Murray, “Christmas Wish-
es,” Capitol, her fourth.

Anne Murray, ‘“New Kind Of
Feeling,” Capitol, her third.

Eddie Money, ‘““Can’t Hold
Back,” Columbia, his third.

Eddie Money, “No Control,” Co-
lumbia, his second.

Europe, “The Final Countdown,”
Epie, its first.

“Georgia Satellites,” Elektra,
their first.

L.L. Cool J, ‘““Bigger And
Deffer,” Def Jam/Columbia, his
first.

Lisa Lisa & Cult Jam, “Spanish
Fly,” Columbia, their first.

“Beverly Hills Cop II” sound-
track, MCA.

Gold Albums
Barbra Streisand, “One Voice,”

Columbia, her 30th.

Hank Williams Jr., “Hank Live,”
Warner/Curb, his 12th.

REO Speedwagon, ‘“Life As We
Know It,” Epic, its ninth.

Ozzy Osbourne & Randy
Rhoads, ‘““Tribute,” Epie, Os-
bourne’s sixth, Rhoads’ first.

Carly Simon, “Coming Around
Again,” Arista, her sixth.

Stephanie Mills, “If [ Were Your
Woman,” MCA, her fourth.

Gloria Estefan & Miami Sound
Machine, “Let It Loose,”’ Epic,
their second.

L.L. Cool J, “Bigger And
Deffer,” Def Jam/Columbia, his
second.

Lisa Lisa & Cult Jam, “Spanish
Fly,” Columbia, their second.

Stevie Ray Vaughan & Double
Trouble, “Soul To Soul,” Epic, their
second.

The Cure, “Kiss Me, Kiss Me,
Kiss Me,” Elektra, its first.

“Beverly Hills Cop II” sound-
track, MCA.

The Financial page
is on hiatus ... It
will return to this

space in a few weeks

exist, and DAT will replace only cur-
rent audiocassettes.

The high cost of hardware will lim-
it consumer acceptance at first,
while perfect digital “cloning” of
copies will be impossible since the
machines do not permit digital-to-
digital copying, according to the
statement. Because of the way DAT
is currently configured, discrepan-
cies in sampling rates between DAT
and CD ensure that an analog con-
version must occur before recording.

In Britain, where the DTC 1000
ES will be on sale by October, these
arguments cut little ice. British Pho-

nographic Industry chairman Rob
Dickins, also chairman of WEA
U.K., says the technology will in-
deed allow cloning of unlimited
copies from CD.

The analog stage, he claims,
“does not make a blind bit of differ-
ence.” The BPI is lobbying legisla-
tors to ensure that Britain’s pro-
posed Copyright Bill contains ade-
quate safeguards for the record
industry.

Assistance in preparing this story
was provided by Steven Dupler in
New York.

SONY TO OFFER PRO DAT UNITS

(Continued from page 3)

Hubbard “as a direct-to-digital 2-
track album. You'd have to work
that way with DAT, since there’s no
way to edit or overdub,” says Rak.

For the engineers who have used
DAT in this manner, the decks serve
basically as a smaller, lighter, and
more economica] replacement for
previous 2-track digital processors.
These units, such as the Sony PCM
F-1 and 701, are electronic ‘black
boxes” that do not include their own
tape transports. Thus, a high-quali-
ty !/,-inch or 3/ inch VCR must be
used along with the digital proces-
sor to make recordings.

Another recent session took place
Aug. 10-12 at Bayview Studios in

Oakland, Calif., for audiophile label
Reference Recordings. For this one,
an Onkyo DT-2001 consumer deck
was used to record a session with
the Blazing Redheads, a San Fran-
cisco-based jazz-rock group.

According to David Birch-Jones,
Onkyo’s national product manager,
the session was recorded live
through a mixing console onto two-
channel stereo tape recorders.

Engineer Keith Johnson then
used three separate stereo feeds to
an analog open-reel tape deck to
provide an analog master for vinyl;
a digital recorder to provide a CD
submaster; and a direct feed into
the Onkyo DAT unit.

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close
Company 1000°s 8/24 8/31 Change
NEW YORK STOCK EXCHANGE
CBSINC. .+ oo vvnvnsorosonnconaans 730.7 191%, 202Y, +10Y,
Cannon GroUP . . v v v v v v v nn e s s s ann 227.0 3%, 3% e
Capital Cities Communications . . ... ..... 147.3 420 429/, +9Y,
Coca-Cola . ..vvvninrvnenanenonn 3707.0 51Y, 50%, -
WaltDisney .. ........ocuvvuvennns 5158.8 80%, 80 %
EastmanKodak . ..........cocueuen. 4240.8 103Y, 100%, -2,
Gulf &Western . . ... ..o iin i 723.9 90Y, 867/, -3Y,
Handleman . ... ......ccc0iiieannn 409.1 31Y 31Y,
MCAINC. v oo eeeeemeeeeeeaennnn 2772.6 61, 63Y, +2
MGM/UA .. ... e e e e 1115 10, 10Y,
Musicland . . oo i e e 27.1 347, 34Y, Y
OrionPictures Corp. . . . . . .o v i i v v e v e 204.1 14%, 14 %
Primerica . .........oouiuuuvrusnnnn 15481 49 46/, -2,
SONY COMP. + v vv v 2326 347, 33, 1%
TDK & i ittt csrnsnsssssrransonss 2.9 70, 68Y, -1/,
Tatt Broadcasting » - v+ v v v s e a e 61.0 1527, 153%, +Y,
VeStronInC. .+ v e e v i iv e i s 510.4 6%, 6Y, EA
Warner Communicationsinc. .. ......... 1698.3 37Y, 7Y% e
Westinghouse . .. ................. 2111.7 71Y, 70Y, -1Y,
AMERICAN STOCK EXCHANGE
COMMIMION . .. oo v s v nnnnsaonneen 11 5Y A +Y,
Electrosound Group InC. . . . - s v s s v s s v o 28.1 11%, 10Y, -1Y,
Lorimar/Telepictures . .. ... ...0 .o 797.1 16%, 16 Y
New World Pictures . . . .............. 56.4 9%, 9%, +Y,
Price Communications . . .. ........... 67.7 12%, 12%, -¥%,
Prism Entertainment . .. ............. 8.8 5%, 5%, =Y
Turner Broadcasting System ... ........ .0 237, 23% ...
Unitel VIdeO . . v v v v e v v n e in e 5.7 107/, 10Y, Y
Wherehouse Entertainment . .. ......... 1349 10Y, 10%, +Y,
Aug. 31
Company Close Change
OVER THE COUNTER
CrazyEddie . . ... .. .. c et nnaaaneaan 4Y, a4y, .
Dick Clark Productions . . . . . .o v i v it e i i enneennnn a4, a4y, ..
Infinity Broadcasting . ... ..ottt 25Y, 259,
Josephson InC. . . . v i v v i i e i e e 15%, 16Y, +7,
LINBroadcasting . .. .......c.uvvvvrrenennonnn 46, 46/, =Y
Lieberman Enterprises . ... ... ...c.ccr vt ra.n 197/, 197/, ...
Malrite Communications Group . . . . . . ..o 11Y, 11, ...
Recoton Corp. . . .o v i v vt it i 5Y 5 ~Ya
Reeves Communications . . .« . v v v v v u v oo ee e anaaas 13%, 13Y, +Y,
Satellite Music Network, Inc. . . .. ... vv it et vt n e aY, 4%, el
Scripps Howard Broadcasting . . .+« c s s o v e e e e 84 85, +1Y,
Shorewood Packaging . . . . .. . oo s s i i 25Y, 25 -Ye
Sound Warehouse . . .. . . v v v vt i i e e 127, 127, ..
SPECSMUSIC o v v v v v v et i e 11%, 12 +Y,
StarsToGoVideo . . . - .o i v i i it i 10 110 ———
Trans WOorld MUSIC « « « « o o o i e e e e et et v e e e e 30Y, 30%, +Y,
Tri-Star PiCtUres . . o v o v o v e e et e v, 10Y, 11 +Y,
Wall To Wall Sound And Video . . . .. ... v 4%, a4, ..
WeStWoOd ONE . & o vt v v v oo oo oo eeen s aaannnsos 30 30Y, +Y,
Open Close
Company 8/24 8/31 Change
LONDON STOCK EXCHANGE (In Pence)

Chrysalis . ... v v v v ittt it it 237 237 ...
PiCKWICK . . .t v v i v it i i e e s e 200 203 +3
Really Useful Group . . . ..+ oo v it e e in i ia e e 514 513 -1
ThornEMI . oot e e 670 665 -5
VEfZl0 000000000000000000000A00000000000a 0 153 147 -6
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NEW TERMS ON SPRINGSTEEN BOX

(Continued from page 1)

Accounts continue to applaud the
distributor for taking what is fre-
quently called a “creative” approach
to solving the glut.

“I think it's one of the most cre-
ative policies we've ever had,” says
Steve Libman, president of Norcross,
Ga., one-stop Nova Distributing. “It
hurts no one. You have the product
for the holidays, and they're rolling
back the billing to Feb. 10 so you're
not forced to sit on it and wait.”

“It’s one of the most fair things
I've ever seen come out of the record
business,” says Chuck Adams, vice
president of Central South Music
Sales, a Nashville-based wholesaler
and parent company of the 62-store
Sound Shop chain. “Rarely do the la-
bels offer any kind of price protec-
tion.”

“If you were CBS, you would have
to do something,” says Harold
Okinow, president of rack Lieberman
Enterprises. ‘““We hear they have
warehouses full of the damned
things. But it's an ideal Christmas
item. Based on what is reported to
have sold—what, 2 million?—there
are an awful lot of consumers out
there who haven’t got it.”

But with a new Springsteen album,
“Tunnel Of Love,” due in the fourth
quarter, some are skeptical as to
whether CBS’ tactics will ultimately
reduce the boxed-set overload.

Carl Rosenbaum, president of 12-
store Flip Side Records in Chicago,
joins many retailers in saying that he
plans to pass along a chunk of the re-
bate to consumers. However, he
adds, “I don’t know if that's going to
do anything to help it sell more.”

“I don’t necessarily think price is
an issue,” says David Blaine, vice
president of the Washington, D.C.-
area chain Waxie Maxie’s. ““I think
the Springsteen fan who wanted that
box bought it when it came out last
year.”

With the rebates, the new box-lot
wholesale cost for LPs and tapes is
$13.30 per set; the new cost for CDs
is $20.87. Thus, most retailers say
they are considering a $19.95 price
tag for cassette and LP editions. The
price, effectively a loss-leader upon
the album’s initial release, now repre-
sents a more practical margin.

The glut varies from customer to
customer. Cindy Barr, director of
purchasing and product management
for the 37-store Miami-based Spec’s
Music, says the chain’s total stands
at just 800 sets. Howard Applebaum,
vice president of the 30-store Kemp

Mill Records chain in Washington,

D.C., says he’s “close to wanting to
buy some more.” Waxie Maxie’s
Blaine says the 25-store web has
somewhere ‘“less than 2,000 pieces”
on hand.

Steve Bennett, senior vice presi-
dent of marketing for Durham, N.C.-
based The Record Bar, says the 128
store chain has some 4,000 units on
hand. “That’s more than I'd like to
carry, but if they want to keep issu-
ing credit for them I don’t mind keep-
ing them.”

Industry observers say bigger
piles of boxes sit with wholesalers,
particularly rackjobbers. According
to one source, a single Midwestern
branch of one major rack is holding
66,000 LP and cassette sets plus some
12,000 CD units.

“I see it as a very positive move,”
says Steve Marmaduke, vice presi-
dent of purchasing at Western Mer-
chandisers, a rack and one-stop oper-
ation that also runs 125 retail stores
(Hastings Books & Records, Eli’s).

“It’s just too soon to know what the
reaction will be,” says Marmaduke,
who claims his firm does not have the
huge stockpiles that other accounts
are rumored to have.

“Anything they can do in a positive
sense is good,” says Richard Green-
wald, president of Hagerstown, Md.-
based rack Interstate Record Distri-
bution. “I am not averse to this ap-
proach.”

David Roy, buyer for the 238-store
Trans World (which includes the lo-
gos Record Town and Tape World),
says that if the Albany, N.Y.-based
chain were able to make a return, it
would probably send no more than
50% of the boxes on hand.

“We're a little heavier than we’'d
like to be, but with the timing of the
rebate and the new album coming
out, I think the problem will go
away,” says Roy, who adds that
Springsteen will be featured in the
chain’s Artist Of The Month cam-
paign in November. “Anytime you
get somebody to come in for a new al-
bum by an artist, they’ll be facing
catalog—you can’t help but get addi-
tional sales.”

“I think [the new album] gives it

legs,” agrees Joe Andrules, vice pres-
ident and general manager at Spec’s.
“We would put it out at Christmas-
time, anyway. It's definitely a hell of
a buy at $19.95.”

But Flipside’s Rosenbaum and oth-
ers say the new album might move
the boxed set toward obsolescence.

Says Evan Lasky, president of
Denver-based Danjay Music and the
82-store Budget Tapes & Records
chain, “If there’s enough hype on the
new album, this may create renewed
demand. But there is concern about
the new album. We've heard there’s
some acoustic material on it, a throw-
back to ‘Nebraska, which never got
beyond [Springsteen’s] cult follow-
ing. If you want a big record, you've
got to go beyond the cult.”

Waxie Maxie’s Blaine also voices
reservations about “Tunnel Of
Love,” recalling that Columbia’s so-
licitation notice for the title seemed to
include a cautionary note about the
album’s appeal. While acknowledg-
ing that he has more boxed-set units
“than I'd like to have,” he adds, “I'm
a little more interested in how we’re
going to buy the next Springsteen.”

This story was prepared by Earl
Paige in Los Angeles and Geoff
Mayfield in New York.

NEW YORK While accounts
praise CBS for its attempts to re-
solve the glut of Bruce Springsteen
boxed sets, many grouse about an
adjustment the distributor made
last month in its returns policy.

In its revamped system, which
went into effect Aug. 3, CBS
charges a 3% penalty for most
goods that are returned to the label,
excluding 7- and 12-inch singles, de-
veloping artist titles, and the
Springsteen box. But unlike the in-
centive-disincentive program intro-
duced by WEA and copied by most
other distributors, the CBS plan
does not offer credit for goods pur-
chased.

“They just devalued my inven-
tory 3%,” says Ken Walker, co-own-
er of Detroit-area one-stop and dis-
tributor Angott Record & Tape
Sales. “At least with WEA, we get
a 1.5% for purchase, and, if we
maintain returns at 22%, we break
even.”

“It’s a price increase,” says Har-
old Okinow, president of Lieberman
Enterprises, expressing the opinion
of many customers.

Identical complaints come from
Chuck Adams, vice president of
Nashville wholesale/retail opera-
tion Central South Music Sales (in-
cluding 62 Sound Shop outlets);
Harold Guilfoil, buyer for Wax
Works’ 45 Disc Jockey stores,
based in Owensboro, Ky.; Howard
Applebaum, vice president of 30-
store chain Kemp Mill Records in
Washington, D.C.; David Blaine,
vice president of 25-store Waxie
Maxie’s, also in Washington, D.C.;
and Carl Rosenbaum, president of
12-store Flip Side Records in Chica-
go.
In the letter informing accounts
of the change, CBS said it had
weighed “cloning’’ the popular

3% Penalty On Most Returns

New GBS Plan Irks Dealers

WEA system, which allows a buy-
ing company to actually make mon-
ey if it keeps returns below a break-
even percentage. However, the
company said it could not issue in-
centive percentages on purchases
without hiking its wholesale prices,
a move which the letter said “is
something no one wants to see.”

The most recent companies to
adopt the WEA concept were MCA
and RCA, which moved to similar
plans within the last six months. In
both cases, the revamped return
plans were accompanied by concur-
rent price hikes.

Cindy Barr, director of purchas-
ing and product management for
36-store, Miami-based Spec’s Music,
is not thrilled with the CBS move
but says she has seen other distrib-
utors roll out worse adjustments
within the last two years. And, in
defense of CBS, she points out that
even though the 3% penalty will in-
crease the cost of doing business
with the firm, its wholesale prices
are cheaper than those of some of
its competitors. The box-lot price
for a CBS $8.98 equivalent list title
is $5.14, compared to $5.24 on WEA
goods and $5.22 on RCA'’s.

Some retailers, including Waxie
Maxie’s Blaine and Flip Side’s Ro-
senbaum, say they plan to make up
the lost gross profit by hiking the
cost of midline albums and cas-
settes.

“It all boils down to: How many
mistakes can you make?”’ says
Steve Libman, president of Nor-
cross, Ga., one-stop Nova Distribut-
ing. “One release on a major act
that stiffs and you could be in trou-
ble. On the other hand, in any good
month, $20,000 in returns is noth-
ing.”

Says Richard Greenwald, presi-
dent of Hagerstown, Md.-based In-
terstate Records, “What it means
to operations like ours—where we
have historically run low on re-
turns—is that we are now giving

Charges Against Biafra
Dropped After Mistnal
Declared In Poster GCase

BY DAVE DIMARTINO

LOS ANGELES All charges
against former Dead Kennedys
singer Jello Biafra and his co-defen-
dant were dropped here Aug. 27,
when a municipal court judge de-
clared a mistrial after the jury dead-
locked 7-5 in favor of the defen-
dants.

Following Judge Susan E. Isa-
coff’s pronouncement, several
members of the eight-woman, four-
man jury surrounded singer Biafra
and asked him to autograph their
copies of “Frankenchrist’—the al-
bum which, with its inclusion of
H.R. Giger’s “Penis Landscape”
painting in poster form, became the
central issue in this well-publicized
obscenity case.

Both Biafra and Michael Bon-
anno, general manager of Biafra’s
Alternative Tentacles record label,
had been charged with distributing
harmful material to minors (Bill-
board, June 14, 1986). Charges
against three other defendants in
the case had been dropped prior to
the trial.

Isacoff denied deputy city attor-
ney Michael Guarino’s request to re-
try the case.

“I have no idea what would hap-
pen to me with a different set of ju-
rors,” said Biafra after the four-day
trial. ““But we would not have
fought this charge at all if we really
felt that we had committed a
crime.”

Asked whether he believed the
case dismissal gave him license to

once again package the Giger post-
er with “Frankenchrist,”” Biafra
said that no decision had yet been
made. “I’'m keeping in mind that the
way Lenny Bruce was ultimately
stamped out was that he was
charged under different state and
municipal laws in different parts of
the country, so he basically wound
up going on a tour of courtrooms.
I'd like to avoid that.” The poster,
he added, has been available by mail
order all along.

Biafra, who said he still owes
$12,000 in legal costs, estimated
that more than $50,000 was spent on
his behalf during the case. He said
contributions to the San Francisco-
based No More Censorship Defense
Fund had covered those expenses,
adding that his Alternative Tenta-
cles label is still functioning. “Luck-
ily, we didn’t have to start siphoning
off large sums of money from the
label,” he said. “It would ultimately
have bled it dry.”

Biafra will soon depart on a two-
week series of college speaking en-
gagements, discussing various as-
pects of the trial and the censorship
issue itself. A double album of his
spoken-word peformances will be
released by Alternative Tentacles in
October, he added. He has also re-
ceived an offer to act in a film.

Biafra denied rumors that the
Dead Kennedys would soon be re-
forming. “The only thing worse
than living in the past is living off
the past,” he said. “So I want to do
something new. I intend to remain
as extreme as possible.”

What's Next For Tn-Star,
GColumbia Home Vid Units?

LOS ANGELES The proposed
merger of Coca-Cola’s and Tri-Star
Pictures’ entertainment holdings
has raised speculation with regard
to the home video units of both
companies.

The new film entity—should the
$3.1 billion deal be consummated—
will be called Columbia Pictures
Entertainment.

Columbia Pictures has been
wholly owned by Coca-Cola since
1982. In turn, Columbia has a 50%
stake in RCA/Columbia Pictures

“Home Video.

Tri-Star Pictures, meanwhile,
has been gearing up for the launch
of its own home video operation,
with initial product expected to be
shipped during the first quarter of
1988.

Saul Melnick, former MGM/UA
Home Video executive and now
Tri-Star Home Video president,
has just returned from the Video
Software Dealers Assn. conven-
tion, where, he says, he had exten-
sive meetings with distributors.
He says the blueprint for the home
video company remains intact.

While Tri-Star and Columbia
Pictures Entertainment would
maintain separate film production,
marketing, and distribution func-
tions, observers say they are un-
sure of how home video distribu-
tion may eventually shape up.

One entertainment attorney,
who wished to remain anonymous,
says he sees several possibilities.

RCA/Columbia Pictures Home
Video and Tri-Star Home Video
could continue as separate enti-
ties, he says. Or a company could
be created to handle both Colum-
bia and Tri-Star output. Or “Co-
lumbia product could go through
Tri-Star Home Video. GE, RCA’s
parent, may decide to get out of its
arrangement with Columbia.”

JIM McCULLAUGH

“There's a rumor
going around about a
company that designs
great record covers &
liners, ads, tape labels,
catalogs plus 8 other
fascinating services '

‘To find out more
about this rumor call . .

O\ 00 e
@ 160 EAST 56 St.. Dept.A

N.Y.. N.Y. 10022 TEL. 758-3232

Serving the graphic needs of the music industry since 1952.
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RICHARD
CARPENTER

BETWEEN 1970 AND 1983,
THE CARPENTERS SOLD MORE
THAN 60 MILLION RECORDS,
SCORED 12 TOP TEN HITS,
EARNED THREE GOLD AND FIVE
PLATINUM LP'S, AND WON THE
RESPECT AND AFFECTION OF
MUSIC LOVERS AROUND
THE WORLD.

“SOMETHING IN YOUR EYES"”

{AM 2940}

“SOMETHING IN YOUR EYES) WITH
GUEST VOCALIST DUSTY SPRINGFIELD,
IS THE FIRST SINGLE FROM
RICHARD CARPENTER. IT'S TAKEN
FROM HIS SOLO DEBUT TIME, WHICH
ALSO FEATURES NINE MORE SONGS
SHAPED BY THE UNIQUE MUSICAL
VISION OF RICHARD CARPENTER.

PRODUCED AND ARRANGED BY RICHARD CARPENTER

|I\MIDE

ThCh %

Edited by Irv Lichtman

ve®

EVEN BETTER THAN EXPECTED: Analyst Ray-
mond Katz of Mabon, Nugent & Co. has upped his
1987 earnings-per-share estimate on CBS Inc. from
$8 to $8.65, with 60 cents of the increase expected
from the Records Group. Katz says records operat-
ing profits should reach $178 million this year, ex-
ceeding his previous $147 million estimate. New re-
leases by Michael Jackson and upcoming albums
from Mick Jagger, Bruce Springsteen, Bob Dylan,
and Pink Floyd are behind the higher forecast. A
change in the product mix toward higher-margin
CDs should hike records group earnings in 1988,
says Katz, but he’s holding his 1988 number at $178
million pending announcement of next year’'s domes-
tic releases.

lT’S OK WITH THE FTC: The Federal Trade Com-
mission has raised no objection on anticompetitive
grounds to the sale of Chappell Music to Warner
Communication Inc. While this means it’s clear sail-
ing for a finalization of the $200 million buyout in
the next month or so, the foreign situation on a
country-by-country basis is still unsettled ... Mor-
ris Levy’s hit-laden Big Seven Music, despite wide-
spread interest, remains unsold. Word is that the
asking price of $12 million is $3 million-$4 million off
the mark. Rumors that Famous Music had wrapped
up the deal are not true, Track hears from informed
sources.

MOSS MUSIC GROUP has picked up artist Paul
Winter’s Living Music label, formerly handled by
Windham Hill. The catalog contains 14 albums. A
15th entry, “Earthbeat’” by Paul Winter, was re-
corded in the Soviet Union and will be released soon.

HE SWITCHED TO A SISTER LABEL several
years ago, but Barry Manilow has returned to Clive
Davis and Arista Records, his first label home,
where hit after hit flowed for more than a decade.
RCA Records released one album by the singer/
songwriter . .. RCA says it’s got back orders of
400,000 on the “Dirty Dancing’’ soundtrack.

THE MUSICIANS ASSISTANCE PROGRAM of
Local 802 of the American Federation of Musicians
hopes to have a major fund-raising concert in New
York by Thanksgiving, with promise of a venue by
John Scher of Monarch Entertainment. MAP is a pi-
lot program started in 1985 that offers free counsel-
ing to musicians who are dealing with such prob-
lems as drug abuse, alcoholism, or family stress. It’s
served the needs of more than 2,000 musicians and
their dependents to date. According to Tommy
Booth, assistant to Nancy Becker, director, the pro-
gram is in jeopardy because of New York state
funding cutbacks. An annual concert would, of
course, lighten the financial load considerably. For
more info, contact Booth or Becker at 212-244-1802
... The Jets perform at the Palladium in Manhattan
Thursday (10) to benefit the Juvenile Diabetes Foun-
dation and its research efforts to find a cure for 11
million Americans who suffer from the disease.

A PART OF HIM: When asked by the Wall Street
Journal to comment on the use on another record-
ing, via digital sampling, of a “horn blast” from one
of his own sessions, seminal rocker James Brown re-
plied, “Anything they take off my record is mine. Is
it all right if I take some paint off your house and
put it on mine? Can I take a button off your shirt
and put it on mine? Can I take a toenail off your
foot—is that all right with you?” According to the
Sept. 1 WIT piece, the ‘“‘horn blast’’ was trans-
formed into a lush, mellow tone for a Japanese sing-
er’s love ballad.

A D&D DEAL: Schwartz Bros. Inc. is putting a
new wrinkle on one-day account warehouse specials
by holding its Dial-A-Deal sale for an entire week
(Sept. 14-18). During the phone blitz, all accounts
will be able to call Schwartz Bros. from their stores

and order the product they require, including close-
outs on Beta and many VHS videotapes, compact
disks, blank tape, VCR games, and accessories. Dal-
ly specials are designed to encourage everyday
phone-ins. For more info, call Jeff Blakeman at 800- |
638-0243.

l.OOK FOR a new label formed by George Mi-
chael’s managers, Michael Lippman and Rob Ka-
hane, to be distributed through the house of (Dick)
Asher.

BRUCE LUNDVALL RECEIVES the AMC Hu-
manitarian Award on behalf of the AMC Cancer Re-
search Center’s 1987 entertainment industry cam-
paign at the organization’s 19th annual music trade
event Dec. 4 at Roseland Baliroom in New York.
Also, a campaign launch reception is set for
Wednesday, Sept. 16, at the Terrace Penthouse of
the St. Moritz Hotel ... Artist/songwriter Rupert
Holmes is the guest Thursday (10) at the first 1987-
88 season meeting of the music and performing arts
unit of B’nai B’rith at the Sutton Place Synagogue
in Manhattan, starting at 6 p.m.

BOOK TALK: “Where Did Our Love Go” and ‘‘The
Michael Jackson Story,” both by Billboard black
music editor Nelson George, are now available in pa-
perback. ‘“Where Did Our Love Go,” a history of Mo-
town Records, won a Deems Taylor Award from
ASCAP. The Jackson book—updated with a new
chapter—reached No. 3 on the New York Times
best-seller list.

THAT’S GRAND: More than 30 years after first ap-
pearing on the Grand Ole Opry as a backup musi-
cian, Roy Clark has become a member of the Opry.
The ‘“Hee Haw” host and former Country Music
Assn. Awards instrumentalist of the year was for-
mally introduced as an Opry act by another Roy of
some note, Roy Acuff.

A NEW LOGO FOR A NEW LOOK: Bertelsmann
Music
Group has
unveiled a
new logo
that compa-
ny execs ad-
mit might be
utilized to represent a record label within the compa-
ny. Meanwhile, the new trademark will receive a ma-
jor ad push to increase consumer awareness.

e INA <

BERTELSMANN MUSIC GROUP

HE WANTS HIS NBC: Joe Jackson has never been
known for his love of television, particularly where
it crosses paths with musie. That looks to be chang-
ing, though, with word that the recalcitrant A&M
recording artist has scored and recorded the sound-
track for a new NBC-TV detective series, “Private
Eye.” The show is set in Los Angeles, circa 1956,
and premieres Sept. 13. The music is described by
Jackson as ‘‘’50s big band/Latin/jazz”... Robbie
Robertson’s upcoming Warner Bros. album boasts a
duet with Peter Gabriel; another cut has the ex-
Band member backed by U2.

JOHN RAMBO’S EYES: Noted videoclip director
Russell Mulcahy is lensing Sylvester Stallone’s
“Rambo II1.” The $45 million epic from Carolco Pic-
tures begins shooting in September in Israel. Aus-
tralian-born Mulcahy directed Kim Carnes’ ‘‘Bette
Davis Eyes” video several years ago ... Watch for
musician/activist Vernon Reid to sign with Epic.
The outspoken New York guitarist extraordinaire is
founder of the Black Rock Coalition.

A CHANCE TO BE HAPPILY ‘“Les Misérables”
.. . Hal Leonard Publishing has a contest going that
could mean a trip for two to New York to see the
smash musical “Les Misérables,” which, needless to
say, has its folio counterpart via Hal Leonard. The
idea is for an account to pick out Leonard’s best-sell-
ing folios for the year in 19 categories listed in its
catalog. The contest ends Sept. 15. For more details,
call 1-800-642-6692.
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